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The title track
from
their new album

SJust Push Play.”

Impacting
Rock radio
on 4/17.

Produced by Tyler, Perry
Hudson & Frederiksen*
*The Boneyard Boys

Mixed by Mike Shipley

and The Boneyard Boys

Management: HK Management
‘Howard Kaufman, Trudy Green

www.aerosmith.com
www.aerosmith.net
wWww.columbiarecords.
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Timing Couldn’t Be Better For Online Ad Insertion

Ad insertion proponents say the practice isn’t just a way to avoid AFTRA fees, it's
a way to monetize your online stream. With streaming advertising expected to
grow sigrificantly, this could very well be the right technology at the right time.

Music Makers: Tantric

Life afterlDays Of The New. After their band was taken away from them, the
memberg of Tantric moved back home, found a new singer and delivered a
Number Dne track to Rock radio.

Prograrnming to Win: Three Wishes for Radio

Paragon’s Mike Henry says working for David gives him some insight into
Goliath’s/ weaknesses. He offers suggestions for programmers to guard against
less thar1 desirable character traits of consolidated groups.

theweekinmusic

Stats Summary
New “usic Page
Rock Charts
Airplay Analysis

Regional Call-Out Research Scores

musicnews

Stone Témple Pilots finish work on No. 5,"documentary... Slipknot rep-
resents Jowa on sophomore album... Pearl Jam delay DVD... New Live
music ayailable for download.

mustread

Ratings
Winter 2001 Phase Two Arbitrends.

departments

Active
KXFX “Nothing Butt Rock” billboard causing controversy... WBZX’s 9th
Anniversay Bash Lineup.

Progressive
WNCW, WDET rake in the pledges in their spring fund drives.

Metal |

Amorphis rules the Most Added roost. o m o
Pl P TN

Mode¢n

Showtime - fmgb’s weekly watch en the festival season in Modern

Crossroads.

coversiory

Decline in Time Spent Listening — What’s Going On?

TSL hgs declined by an hour in the last two years. Is a five percent drop
over a two-year period significant enough to cause concern? Is the public’s
decreaping usage of radio real or an Arbitron sample problem? Can it be
blamed on clutter, or are we missing the bigger picture?
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AFTRA Fees Put Radio
treaming on Hold

Scores of Clear Channel, ABC,
Emmis, Radio One, Beasley and
Lotus stations across the country
have temporarily halted stream-
ing their signals on the Internet,
while stations owned by Cox,
Entercom, and Greater Media, in
most cases, continue to stream.
The majority of the companies
are concerned about new poten-
tial AFTRA talent fees for adver-
tisers airing spots voiced by
union talent over the Internet.
For ABC, the culprit is program-
ming restrictions levied by the
Digital Millennium Copyright
Act.

The AFTRA scare is the lat-
est in a series of blows to broad-
casters who stream. It began last
weekend (4/7-4/8), when most
Los Angeles stations pulled the
plug on their streams. The fol-
lowing Tuesday, it had spread
across the country to encompass
many (but not all) Clear Channel
stations. The company says it has

since|discontinued streaming on
all ofits stations.

tations were informed by
ad agency giant Initiative Media
that they could lose their terres-
trial business if any of their spots
voiced by AFTRA talent aired on
the Ihternet.

"This was a corporate deci-
sion,," Clear Channel Internet
Group Chairman/CEO Kevin
Mayer said. “We are working
hard| to resolve outstanding
issuds with all concerned parties.
It is pur intention to put streams
back up when it makes legal and”~
financial sense.”

Meanwhile, ABC stations in
New York, Chicago, and Minn-
eap¢lis are carrying identical
Wel site notices informing visi-
torsithat they’ve temporarily
stodped streaming “while our
strepming infrastructure is being
retopled.”

| Both KQRS and KXXR in
Mirjneapolis are streaming non-

stop morning show material,
since the DMCA doesn’t affect
Talk programming. KXXR PD
Wade Linder tells fingb that
process will continue “until we
are able to legally stream our
audio on the Internet. I hope we
can get it back by late summer.”

Meanwhile, Clear Channel’s
Mayer said his group is “in the
process of selecting and deploy-
ing technology that automatically
inserts and removes commercial
messages and making other
changes that will ensure the
financial and legal viability of the
product. I expect that the negoti-
ations, some of which are now
underway, will be resolved in a
manner favorable to all con-
cerned. Once the outstanding
issues are resolved, CCIG will
move rapidly to evaluate restor-
ing our streams.”

-Paul HeinelJay Gleason

Stone Temple Pilots finish work on No. 5, documentary. . . Slipknot represent lowa on sophomore album. .. Pearl Jam

delay DVD. . .New Live music available for download. Details in Music News, starting on page 21.

Timing Gouldn't Be Better
For Online Ad Insertion

I

- = You'Ve probably heard the pitch before. Companies like Hiwire,

h I w I re Lightningcast, RadioWave, and AudioStream can create a new revenue
tm : . . . . .

: . . sourfe for your station by replacing the commercials in your online

Intelligent Audience Delivery i A L d

streqm with separate, highly targeted spots that only your online listen-

ers Hear. But so far, the promise of targeted ad insertion seems to have
fallen on deaf ears. News that AFTRA pllans to slap broadcasters with additional, sky-high talent fees for
spots aired on the Internet (see separatejstory above) suddenly has broadcasters taking a second look at tar-

geted ad insertion. ’

x continued on page 7
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Schmidt Heads
South to WXTB
PD Post

Rick Schmidt

WPLA/Jacksonville PD Rick
Schmidt is taking I-75 south
to Tampa to assume the same
post at Clear Channel Active
Rocker WXTB/Tampa.

Effective May 7, Schmidt
assumes the PD title from
Brad Hardin, who remains as
OM of WXTB-WTBT while
expanding his role as Clear
Channel Rock Brand Mana-
ger.

“In searching the entire
country for the right person to
fill the role of 98Rock PD,
Rick’s name kept coming up,’
Hardin said. “With Rick on-
board it frees me up to work
on Clear Channel stealth pro-
jects and concentrate on ‘The
Big Picture, which is sched-
uled for a Christmas release.”

A characteristically humor-
ous press release touts
Schmidt’s qualifications for the
position as “being the first one
fooled into running the now
infamous Bubba Radio Net-
work.” He brings to the sta-
tion, “a fresh outlook, new
ideas and knowledge of Jap-
anese footwear”

“98Rock is an amazing sta-

{ tion with a great morning

show, air staff, promotions
and sales team,” Schmidt
added. “l look forward to test-
ing the six-foot ordinance at
the Mons Venus and other
fine gentlemen’s establish-
ments.”

-Jay Gleason
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“A tremendous opportunity for Programming, Marketing, and Sales to team up with a vehic'e to
both image the station and super serve every client involved.” — Kevin Vargas, Program L irector;
Janis Maxymof, General Sales Manager, KISS/San Antonio

‘Long after the Zeta frisbee has been lost in the woods, the Zeta T-shirt was ripped by an € x-girl-
friend, and the Zeta coffee mug was shattered by a hurricane, the Zeta CD produced by fr'qb
remains. Not only does it enforce the association between Zeta and these bands, it's a que ity prize
that listeners respect, and therefore keep for years and years.” — Steve Brancik, Promotian
Director. WZTA/Miami
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Seven Years Later, FCC Issues Indecency
Guidance to Broadcasters

When the FCC forged an indecency settlempnt with Evergreen Media
in Chicago on February 22, 1994, it promiselﬁ to provide the industry,
within nine months, guidance about how it determines whether a broad-
cast meets its indecency definition. Those nllne months grew into nearly
seven years, but last Friday (4/6), the Comfu'ssion finally made good
on its promise.

Since 1978, the Commission has defined indecency as language or
material that, in context, depicts or describes, il terms patently offensive as
measured by conteimporary community standnr}is for the broadcast medium,
sexual or excretory activities or organs. In the pew policy statement, the
Commission says the determination of whdther certain programming is
patently offensive is not a local one but is baged on “an average broadcast
viewer or listener.” The Commission also efnphasizes the context in
which the material aired: “Explicit language in the context of a bona fide
newscast might not be patently offensive. While sexual innuendo that
persists and is sufficiently clear to make thf sexual meaning
inescapable might be.”

More specifically, the Commission says that it continues to use
three criteria in ruling on indecency complhints:

1) Explicit and graphic versus indirect ‘r implied. The more explic-
it and graphic the description or depi{f:tion, the greater likelihood
the material will be deemed patently !'foensive. But, and this is an
important “but,” just because the mai*-rial consist of double enten-
dre or innuendo doesn’t mean it's not indecent, “if the sexual or
excretory import is unmistakable.” Sd when someone on The
Howard Stern Show said, God my testicles are like down to the floor..
you could really have a party with these. & use them like Bocci balls, the

Commission ruled it indecent. But when The Bob & Tom Show aired

Fisher Named Golumbia VP/Alternative
Promotion

Although she’s been oll the job for some time, the
official announcement |s out naming Nan Fisher
VP/Alternative Promotion at Columbia.

“Since coming to (olumbia, Nan has already
proven she has the talql.nts and abilities to head
Alternative Promotionjas we reposition our depart-
ment for the future,” Bxecutive VP/Promotion
Charlie Walk remarke';i. ”She is well-known and
well-respected among fher peers and colleagues and
has developed solid wiorking relationships that are
the pride, and envy, of the industry. Nar{ is dedicated to the artists she
serves and brings a sincerity and integrify to all her projects. She is a
strong and capable leader, bringing a frebh and dynamic approach to
one of the most effective promotion tearfis in the business.”

“This is a dream come true,” Fisher added. “To be afforded the
opportunity to become a part of this teain is just awesome. I'm very
grateful to [CRG President/Chairman] lﬁ)onnie [Ienner] and Charlie
for making it all possible.” i

Fisher joins the label from Capricorn) where she was Sr. VP/Rock
and Alternative Promotion. f

Nan Fisher

-Jay Gleason

a bit containing the line, Dick suggests maybe getting like a mega-Dick
to help out, but you know, you remember the time the King ate mega-
Dick under the table, the Commission ruled it not indecent because
the “surrounding contexts do not appear to provide a background
against which a sexual import is inescapable.”

Dwelling and repetition versus fleeting reference. Repetition
and “persistent focus” on sexual and excretory activity increases
the likelihood of material being deemed indecent, while a one-off
or “fleeting” reference decreases that likelihood. As an example of
repetition working against a licensee, the Commission quotes long
passages from Bubba The Love Sponge, including one where he
asks a listener to take the phone and rub it on your Chia Pet and uses
the word beaver a dozen times. Yet, surprisingly, stations that used
the phrases niotherfucker, and oops, fucked that one up were not fined
since the phrases were “fleeting and isolated.”

Pandering or Titillating or for Shock Value. Howard Stern has
long maintained that Oprah Winfrey and other daytime TV talk
show hosts get way with graphic discussions of sex because
they’re supposedly “instructional” or “clinical.” This portion of the
FCC policy statement will do little to appease Stern because it talks
about how the “apparent purpose for which material is presented

2)

3)

can substantially affect” whether it is deemed patently offensive.
Material that’s “pandering or titillating” or done for “shock value”
is an exacerbating factor, while discussions that are part of a bona
fide news story or public affairs programming or instryctional or
clinical in nature mitigate that determination.

The entire 28-page policy statement can be accessed at www.fcc.gpv

-Paul Heine

XM May Beat Sirius To Market In
Radio’s Space Race

Sateliite radio stocks gained some of the ground they lost when Sirius Satellite
Radio CEQ David Margolese disclosed last week that speed-bumps in chipset
production could prevent automakers from offering Sirius radios in 2002 model
cars this Fall. That news sent the stocks of both Sirius and competitor XM Satellite
Radio into a nosedive. Sirius shares, which had been trading at $21 early last
month, sank to $7.75 on Friday (4/6), while XM’s stock fell from $10.18 to $4.13
over the same period.

But when XM CEO Hugh Panero told reporters the following Tuesday (4/10)
he expects to have 100,000 subscribers by the end of the year, XM stock shot up
by 13 percent. By late Thursday it was trading at $5.53, with Sirius enjoying a simi-
lar bounce to $10.06.

Judging from the competing CEQOs’ statements, there’s been a change in the
race to be first on the market. Sirius, which has all three of its satellites in orbit,
had been enjoying a lead on XM, which has only one of its two satellites in the air.
(Plagued by earlier launch problems, XM's “Roll” satellite is now scheduled for
launch on May 7.) But chipset problems have put Sirius in a position where it has
chosen not to make promises about when it will begin full-scale operation. Panero,
on the other hand, says “XM is on schedule for summer rollout.’

-Paul Heine

Weezer Returns... Details in the Modern Music Page on page 43.
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Feurie Elevated to PD at WKLQ/
Grand Rapids

WKLQ/Grand Rapids APD/MD Mark
Feurie has been promoted to PD of the
Citadel Active Rocker.

“Mark has demonstrated through his
hard work and understanding of our corpo-
rate structure and needs, the skills, work
ethic, and tenacity to deserve this promo-
tion,” OM Tony Gates said.

“Grand Rapids is a great radio mar-
ket!” Feurie exclaimed. “I'm glad | get to stay
here for a while longer. Tony and | work extremely well together and
I am looking forward to continuing our success at 'KLQ. | want to
shape "KLQ into the monster station that it can be, striving to be the
number one station for men 18-34 in the market.”

Feurie joined the station in 1996 from the PD/morning host
position at WMRR/Muskegon.

Mark Feurie

Jay Gleason

RAB: NTR Accounts For Less
Than 10 Percent of Revenues
at Most Stations

According to the Radio Advertising Bureau’s annual study of member
stations, 28 percent have been pursuing non-traditional revenue (NTR)
for more than five years, 25 percent for three to five years, 23 percent
for one to two years, and 24 percent for less than a year.

Seventy-seven percent of member stations report that less than ten
percent of their total revenue is generated by NTR, and eighteen per-
cent report that it accounts for between eleven and twenty percent.
Sixty-five percent of respondents were from markets with a population
under 500,000.

Event marketing continues to lead NTR, with 91 percent of stations
participating in some sort of event marketing, with 37 percent reporting
that three to five annual events generate the majority of event revenue.
When selling an event, 95 percent of stations offer sponsorships, 87 per-
cent offer booth space or signage, 77 provide sampling, and 63 percent
provide couponing. 67 percent of stations explored Cause-Related
Marketing, with 43 percent supporting one to two causes in the last
two years, 36 supporting three to five charities, and 21 percent support-
ing more than five causes in the last two years.

While offering spots as part of an NTR package is not always
required, half of the stations reported that they would never consider a
campaign that didn’t include radio advertising.

“I believe we are seeing an increase in NTR business in our indus-
try,” RAB VP Co-op/NTR Services Bill Barr observed. “And it’s obvi-
ous it’s happening in all markets.”

“Going forward, radio stations will find ways to develop even
more NTR business, reaching out to clients with innovative marketing
solutions,” said RAB President/CEQO Gary Fries.

-Sybil McGuire

fmgqgb april 13, 2001
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Webcasters Propose Online Royalty Rates

Webcasters, including LaunchMedia, MusicMatch and MTVi Group, propos+
Internet royalty rates to the U.S. Copyright Office on Wednesday (4/11). The
Webcasters have suggested paying rates for streaming music 28 times lower fhan
the rates proposed by the RIAA. The RIAA wants 0.4 cents for each performahice
of a song online, while the Webcasters are offering 0.15 cents per listening h
“The Webcasters are asking arbitrators to apply historical broadcast industry
dards to the Internet and then to discount them for two significant promotional
components: the song album and artist information, which is always provided

the album,” Digital Media Association Executive Director Jonathan Potter t
Bloomberg. The RIAA also filed with the U.S. Copyright Office, however, detail
their filing were not made available. An arbitration panel will begin hearing arg
ments at the end of July, with a decision likely by late November. The decision
be sent to the Copyright Office by the end of January 2002. A final royalty sch
ule will take effect next April. Royalties will be imposed retroactively to Octobe
1998, when the Digital Millennium Copyright Act was passed. The NAB, along
Bonneville, Cox, Emmis, Entercom, Infinity and Susquehanna filed suit in
January opposing new fees for their online broadcasts of terrestrial programmi

Golf Outing Turns Ugly As GM Attacks Morning Man
Former KVSR/Fresno morning man Charlee Simons has filed a lawsuit again
the station, Infinity, and station GM Chris Pacheco, claiming he was wrongfu
fired and intentionally inflicted with emotional distress. According to the Fresno
(4/11), Simons said Pacheco attacked him during a game of golf last April.
According to the lawsuit, Pacheco told Simons that *he was going to kick his a
Simons claims Pacheco then jumped on him from behind, twisting back and fo
driving him to the ground. The suit says Pacheco’s actions were done “intentio
maliciously, oppressively and with the intent to vex, harass, and annoy Simons;
Simons said his knee was injured to the extent that he needed surgery. When
complained to management and asked Pacheco to pay for medical treatment o
his knee, he claims he was fired. The lawsuit says Simons “has suffered severe
emotional distress, including feelings of embarrassment, humiliation, stress, ang-
ety, headaches, and insomnia.” Simons is looking to be compensated for loss o
wages, physical injury, emotional distress and attorney’s fees, as well as puniti
damages against Pacheco and the station.

* KCMQ/Columbia, MO has adjusted from Classic to Mainstream Rock using th
moniker “The Rock Station.” WKSM/Pensacola PD Nicci Garmon has been
named PD/midday host. She replaces Jim Hunter who has exited. Mike St.
James remains as APD/MD. KCMQ is requesting Mainstream Rock record ser
at 3215 Lemone Industrial Blvd., Columbia, MO 65201... WFNX/Boston MD Kevin
Mays adds APD stripes at the station... WXZZ/Lexington APD Nolly Evans has
been appointed MD at DeMers Programming. Evans replaces Margo Marano,
who has exited... Arbitron’s PD Seminar series kicks off August 10 at the Hard
Rock Hotel and Casino in Las Vegas. Two types of PD Seminars will be availabl
Arbitron 101, an introductory course for APDs, MDs, and aspiring PDs. And
Beyond The Basics, an advanced course for established PDs. Arbitron has also
unveiled an online system for scheduling appointments to review radio diaries at fis
Columbia, MD facility. Appointments can be made through the company’s Web s
(arbitron.com)... Former FCC Commissioner Reed Hundt has been nominated
Intel Corp.'s Board of Directors... Online music storage and distribution site
Musicbank has shut down after failing to raise money needed for its launch...
CenterSpan Communications has relaunched Scour Exchange, the online
music and video file swapping service which closed after a copyright infringeme
lawsuit. The new-look Scour Exchange allows users to trade only files authorized
for copying... Yahoo! will lay off 12 percent of its workforce as part of cost-cuttin
moves.
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Timing Couldn’t Be Better For Online Ad Insertion

eontinued from page 3

Ad insertion proponents say
the practice isn’t just a way to
avoid AFTRA fees, it's a way to
monetize your online stream.
And deriving revenue from
streaming has never been more
critical, especially in light of
pending Copyright Office-
ordered performance fees.
Terrestrial stations simulcasting
on the ‘Net purely for the sake
of having an Internet presence
may not be a viable option for
much longer.

Internet-based targeted ad
insertion could very well be the
right technology at the right
time. By allowing broadcasters
to serve separate commercials
to online listeners than those
heard by terrestrial radio listen-
ers, their salable inventory is
effectively doubled. Plus, with
streaming advertising expected
to grow to $1.4 billion within
the next four years (according
to a Jupiter Communications
study), the timing couldn’t be
better.

—2D

LIGHTNINGCAST

“If you think that it’s just
doubling your inventory, then
you are only thinking inside the
box. Ad insertion does so much
more than that,” Tom Des Jar-
dins, Chairman and CTO of ad
insertion provider Lightning
cast, told frmgb. “We can send
separate ads to different listen-
ers in different demographics,
all at the same time, while
they’re listening to the same
program.”

Traditionally, advertisers have

simlply purchased time on a
par?icular station in order to
reagh a specific demographic.
The{ question of whether or not
the ads actually reached the tar-
getdd listener at the moment
the} aired has never really been
known. Sure, advertisers can
see the exact times their spots
airsd, where they were placed
within each stopset, and what
the lpost—per-point or cost-per-
thosisand was. But radio has
never been capable of including
the Imost important piece of
infarmation: How many people
actLi ally heard each spot? While
the fratings may indicate that a
station has a certain number of’
listgners in a specific demo,
advertisers have been left to
asstime that their spots reached
their intended audience.

Sirjce the debut of targeted ad
inslition early last year, that is
no longer an issue online as the
enti‘re sales structure is based
upc);n the number of times each
commercial is streamed to the
demjographic group specified
by the advertiser. For example,
if cdmpany X is looking to
rea¢h men between 25 and 54
whg live in Los Angeles, their
spo#s will only be streamed to
listéners who meet that criteria.
Thejadvertiser is then billed
only for the number of times
the fommercial was streamed,
basé¢d upon a true cost-per-
thotisand.

”li’s interesting because it
put} Internet radio at an advan-
tagq,” said Nikki Pope, ad
inselrtion provider Hiwire’s Vice
Pregident of Marketing. “With
targeted ad insertion and the
denjographic information we
cancollect, an advertiser can
say lspecifically what kind of

7

people they want to reach and
only pay for the delivery to
those people. The buy then
becomes much more efficient
and you don’t have the 20 per-
cent - 30 percent waste that you
have in placing a typical terres-
trial buy.”

This can all be done without
disrupting a station’s broadcast
and the technology allows local
advertisers that have purchased
ad time to still have their spots
stream on the ‘Net, but only be
heard by listeners within the
station’s terrestrial broadcast
area. Looking at the big picture,
though, what ad insertion can
do for a station goes well
beyond the additional advertis~
ing inventory. If done properly,
it has the potential to help a ter-
restrial station grow beyond
their home market and target
listeners in markets throughout
the world. From localized
weather, news and sports to
promotions geared specifically
to one particular demographic,
this technology could help a
station streaming online sound
local to everyone who tunes in.

That’s exactly the vision Des
Jardins sees for his company.
“We think it’s going to become
more and more specialized over
the next few years with a few
radio ‘superstations’ around the
county. Just as WTBS is on
every cable system, the same
thing is going to happen to
radio, thanks to the Internet. Ad
insertion is just the first step
toward that.”

Another key to the growth of
ad insertion is its global reach.
An ad agency may be hesitant
to make a buy for a station that
is streaming programming
online to only a few hundred

fmgb april 13, 2001

listeners at a time. On the other
hand, the opportunity to make
one buy and potentially reach
hundreds of thousands of lis-
teners simultaneously through
a network of streaming affili-
ates is an attractive quality.
That'’s the leveraging power
Hiwire and Lightningcast are
hoping will bring terrestrial
broadcasters to the table.

“The key is our ability to
aggregate content across all of
our station partners,” agrees
Hiwire’s Nikki Pope. “So, if
you have an advertiser who
wants to buy certain demo-
graphics, they'll be able to
reach them easily because the
spots will run wherever the
specified listeners are, be it
NetRadio, World Class Rock or
a terrestrial station’s stream.”

Amazingly, with all of its
potential, the technology has
yet to be truly embraced by the
radio industry as a whole. In
fact, the bulk of Hiwire and
Lightningcast’s clients are
Internet-only stations.
Currently, ClassicFM in
England is Hiwire’s only broad-
cast client using their software
and KPIG/Montery is expected
to implement it within the next
few weeks. Lightningcast has
reportedly demonstrated its
system for a number of radio
clients who are currently evalu-
ating it. However, with the cur-
rent uncertainty surrounding
terrestrial radio Webcasts due
to additional licensing fees from
the RIAA and AFTRA on the
horizon, the list of stations eval-
uating the software may quick-
ly become a list of stations
implementing it.

-Andy Gradel
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It almost seems like ancient history,
but Tantric was born out of Days Of The
New, when feuding and frustration came
to a head after opening for Metallica dur-
ing a summer "98 tour, and singer Travis
Meeks decided to fire everyone in the
band. Keeping the DOTN name for him-
self, the rest of the band was left with
nothing. Given their walking papers, Matt
Taul, Jesse Vest and Todd Whitener
headed home to Louisville, Kentucky to
an uncertain future. Matt and Jesse took
jobs at Hooters. Todd, who thought about
going to college while unemployed, spent
a lot of time eating for free at Hooters.

It certainly wasn't the taste of too
many chicken wings that burned in their
mouths; it was the taste of success fuel-
ing their desire to pursue their talents
again.

Enter Hugo Ferreira. Born in Luanda,
Africa, Hugo was raised speaking Por-
tugese and English. He spent time grow-
ing up in Boston and Europe, until he
moved to Detroit in 1994 to form the band
Merge.

“He is a designed, tailor-made front-
man,” enthuses Maverick Record’s Gaby
Skolnek. “He is impassioned, sexy,
brash, emotional and he’s got a tremen-
dous voice. There is an edge to the sound
of Tantric that he really delivers live.”

It's actually hard to find someone who
has met the man and doesn’t have a posi-
tive thing to say about him.
WTFX/Louisville PD Michael Lee goes as
far as saying Hugo ‘“is the perfect man for
the new century. He'’s got it all — voice, a
lot of charisma and he commands a
stage. It really is exciting to watch him
play”

Having met Hugo at one of their early
club shows with DOTN, the guys got him
a tape and Tantric was formed. (At first,
they called themselves Carbon 14.) Once
together, the band decided to run with the
sound that Meeks had chosen to abandon

Let’s break it down. The first single from Tantric’s self-titled debut
record, “Breakdown,” is currently No. 1 at Rock radio and has just
infiltrated the Top Ten at Modern. That's an impressive accomplish
‘ ment for any band. But for most of the members of Tantric, it's thair

second go at success.

in his future endeavors with the DOTN
moniker.

“When Travis Meeks changed the
course of DOTN, he sort of left us hang-
ing without the band’s sound that our
audience obviously appreciated,” says
KMYZ/Tulsa PD Lynn Barstow.

It goes without saying that DOTN gave
Tantric a foothold, and why not? Seventy-
five percent of the musicians responsible
for the multi-platinum success of the first
DOTN album were now the driving force
behind a new band.

“We definitely used DOTN to our
advantage,” Skolnek continues. “A lot of
radio stations still consider them a com-
modity — Touch Peel and Stand’ is still a
huge recurrent record. Once the door was
open, these guys went in and sold them-
selves.”

Maverick used the band's history, liter-
ally, to open the door for them. Towards
the end of 2000, Tantric’s new power-
house vocalist, Hugo and guitarist Todd
embarked on an extensive promo tour of
Rock radio.

“We really went door-to-door because
we knew they could sell themselves,”’
explains Skolnek. If Hugo and Todd had
gone out selling vacuum cleaners, there
would be a lot of dirt-free rugs at radio
stations from Texas to Detroit.

Skolnek saw the results immediately:
“The promo tour was really successful for
us, for sure. We had just hoped to set the
tone for the band, but what came out of it
was better than expected.” Whether the
duo set up and played in the station’s
conference room or got on the air (which
happened a Iot), one thing is certain; they
were winning over converts,

“When they came through and played
in the studio for us, we were just blown
away,” says WJJO/Madison PD Gien
Gardner. “As soon as | heard that | said,
‘This is going to be large. Get us some-
thing to play as soon as you can,”

fmagb april 13, 2001

-

sumptuous holiday dinner. Using the
fourth quarter slowdown to their adv.
tage, Maverick shipped “Breakdown”two
weeks before the holidays.

“The way everything on the pro
played out for us, we thought we co
definitely seize the moment,” says
Maverick’s Ted Volk. “We were very
because Rock radio really embraced
project from the moment we sent th
the record.” They had run “Breakdow
the flagpole and spent the holiday s
down hoping to get some salutes.

“We had hoped to get some acti
the song when we came back in Jan
and we got a lot more than we expe
says Skolnek. “We came back with 3
spins after the holidays. We charted
first week back and we went for add
second week back,” she says. Skoln
saw a similar reaction at Modern,
we went for adds eight weeks ago,
already had 30 stations on the recor‘." A
few Moderns were waiting a long timé, to
get on the track.

“We had heard a rough mix of the sin-
gle back in October of 1999 and wer
blown away,” explains KMYZ’s Barstow,
who added “Breakdown” just after N
Year's. “We got in on the ground floof with
a band that is really going to work foff us”

WLZR/Milwaukee PD Keith Hastihgs
also speaks highly of the band: “it w
really a no-brainer for us. Not only
because of our history with DOTN, b
because of our history of playing goat! hit
records.”

Now with a No. 1 record to their dledit
and an impeccably recorded album ti
choose future singles from, it's safe
Tantric have sidestepped any shado
cast on them and created their own gbot-
light. It's certainly ironic that three o;;eir

With the table set, it was time for L

tour

say

members got their start in a band cafled
Days Of The New.

- Brad Maybe
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o Jeff Beck, formerly with WRXL/Richmond’s Jeff & Jeff Morning Show,
has been named PD/air talent at Telemedia’s soon to be launched
WGRX/Fredricksburg... WKLS-WLDA-WMXV /Atlanta Production
Director Rich Van Slyke has exited to laun¢h his own independent pro-
duction company, Rich Van Slyke Productions. Van Slyke also pro-
duces MJI’s Rock Image Kit. Dave Savage, who arrives from a similar
position at co-owned WEBN-WOFX/Cincifinati, replaces him... RCS
Assistant Product Manager Steve Richardsi has been tapped as APD for
Greater Media’s Classic Hits WMGK/ Philédelphia. Richards replaces
Christie Banks, now PD of KPLN/San Di@o. .. KMTT/Seattle
MD/Midday talent Shawn Stewart has adfied APD stripes at the
Progressive outlet... KGGO/Des Moines D Jack Emerson has exited,
with no replacement named... WIOT/ Tole'ﬁo MD Will Worster has
exited... Congratulations to KITS/San Frahcisco PD Jay Taylor and his
wife Heidi on the birth of their son Duncah Scott... United Stations
has launched Dick Clark’s Music Calendar, L daily feature which traces
each calendar date for its connection and ifnpact to the history of Rock
and Roll. | .
¢ New Jersey-based Nassau Broadcasting l\as joined Infinity, Clear
Channel and others in offering group contpsting to its listeners. Three
stations — Oldies WNJO/ Trenton, Oldies WODE/ Allentown, and AC
WOBM/Monmouth-Ocean - are participating in a 9a-5p weekday pro-
motion focused on a “Song of the Day” contest with the 100th caller
winning $1,000. Thirty winners will then
million dollars, paid over forty years.

)
entered to compete for one

Air Talent

e KSJO/San Jose-San Francisco afternoon hosts Kramer & Twitch have
been let go from the station. The duo were suspended for seven days
after an April 2 broadcast that featured a woman teaching Kramer &
Twitch’s producer how to talk dirty to herjman. The conversation
apparently got explicit and KSJO managethent hit them with a seven-
day suspension, which eventually turned into their dismissal. “We're
gone from KSJO,” Kramer told fingb. KEGL PD Duane Doherty con-
firms that talks are underway to bring the;show back to Dallas, based
at The Eagle, where the pair was located }#rior to moving to the Bay
Area in December of last year. (They continued voice tracking nights in
Dallas, while also adding voice tracked duties for WNVE/Rochester
and WRXL/Richmond.) “If we go back o1 the air in Dallas we would
voice track from here [San Jose] until we Iilnoved back,” Kramer added.
It’s been a rocky road for the pair: The Eagle was fined $14,000 for
show last year (fmgb 4/6).
Jvulled off the air for 14 days
for encouraging listeners to open their car doors when cyclists rode by.
Now they’ve been canned from KSJO for ‘ iring a phone conversation
similar to one that fetched the Eagle an intlecency fine. Can Kramer &
Twitch learn to push the edge of the envelope intelligently, rather than

alleged indecent comments during their
After they moved to San Jose, K&T were

recklessly? We'll find out. Meanwhile, Sldppy Joe is covering after-
noons at KSJO, while KEGL, WNVE, and W RXL still have Kramer &
Twitch listed for nights on their Web sites KSJO management could not
be reached for comment.

#A&i’ojfront

¢ Beginning April 16, WKLS/Atlanta afternoon host Christopher Rude
will add morning host chores at Clear Channel Hot AC sister WMXV
(Mix 105.7). Atlanta radio listeners will be able to rise to Christopher
Rude and the Wakeup Crew on Mix 105.7 and take the Rude Ride Home on
96 Rock each weekday. Rude, who previously hosted mornings on
WKLS, is paired with Atlanta radio mainstay Beth Kepple on Mix
105.7. In other 96 Rock news, part-timer Tim Frasier has been named
Producer of the Regular Guys morning show... WDVE/Pittsburgh
morning team member Cris Winter has joined former 'DVE morning
co-host Scott Paulsen at Clear Channel sister WBGG-AM. WDVE
MD/ air talent Val Porter replaces Winter as news person for the 'DVE
morning show... Classic Rock WAXQ/New York midday talent Maria
Milito will be featured in the May 2001 issue of Glamour. Milito is high-
lighted in the magazine’s monthly column “Wow! Women.’f ... fmqb
extends condolences to the family, friends and co-workers of KDD]J-
KED] /Phoenix night personality Mike Walker (Hondo), who passed
away unexpectedly Monday (4/9) morning.

¢ Infinity Rhythmic Oldies WZJM/Cleveland has eliminated all but
two live dayparts as the company implements voice-tracking in morn-
ings, evenings, and overnights. According to the Cleveland Plain Dealer,
morning hosts Lisa Dillon and Mike Olszewski, evening host Sandy
Bennet and a number of part-timers have exited. Lynn Tolliver (10a-
2p) and Don ”Action” Jackson (2p-7p) remain with the station. M
Street notes this is the first reported use of voice tracking by Infinity.
Just last month, Infinity Co-COO John Gehron told his programmers to
start using creative talent or risk having their stations voice tracked
(fmgb 3/9). However, 'Z]M told the Plain Dealer the changes at the sta-
tion have nothing to do with people but were driven by technology and
the desire to be more music-intensive.

Management

¢ Walt Disney Internet Group Chairman Steven Bornstein has been
named President of ABC Television. He replaces ABC Broadcast
Group President Robert Callahan, who is leaving the company for per-
sonal reasons that require him to be based on the East Coast.
Bornstein’s oversight will inciude the ABC TV Network, ABC’s 10
owned TV stations, and Buena Vista TV. William Hare, President of
ABC Radio, will now report directly to Walt Disney Co. Chairman/
CEO Robert Iger... Matt Mills has been named VP/GM for the
Greater Boston Radio Group, which includes WBOS, WMJX,
WKLB,WRLR and WTKK. He joins Greater Media from the Sr.
VP/GM position at Clear Channel’s crosstown WJMN... Steve
Stephenson has been named GM of Root Communications Florence,
SC cluster. Stephenson joins Root from the Market Manager post at
Cumulus’ KTEX-KBFM /McAllen, TX... Robert Marcus has been
named Sr. VP of AOL Time Warner, overseeing the company’s content
businesses, including Warner Bros., New Line Cinema, Warner Music
Group and Time Warner Trade Publishing. He was most recently
VP/Business Development of Time Warner Digital Medi+;
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* Pat Ganbarg segues from Senior Director A&R for Arista Records to
Senior Vice President A&R for Epic Records... Also on the A&R front,
Lava/Atlantic Director of A&R Rick Goetz has joined Elektra as Sr.
Director of A&R... Kerry Wood has resigned her position as VP/Adult
Formats at IDJMG... Congratulations to Atlantic Records’ Kris
Metzdorf and her husband Chuck Arnold on the birth of their son
Drake Jennings... The annual Walk For Wendy, a benefit for the north-
ern New Jersey chapter of the MS Society, hosted by Universal’s Steve
Leeds, will be held on April 22 at the Ben Franklin Middle School in
Ridgewood, New Jersey. Last year’s walk raised over $30,000 to
become the No. 1 MS Walk in the country.

L%cingﬂ]iél;tﬁnf ront

* Quoting “highly placed sources close to the action,” Hits claims that
the BMG /EMI merger is a no go. Official word of the non-deal is
expected from the companies in the next few weeks. However,
Bloomberg reports that both companies are denying the story. EMI

spokeswoman Amanda Conroy was quoted as saying, “Discussions
with Bertelsmann continue,” and Bertelsmann spokesman Oliver
Fahlbusch concurred. The companies have reportedly scrapped merger
plans even before a finalized proposition was presented to the
European Union’s regulatory board... Universal Music Group and
EMusic.com have signed a definitive merger agreement. Under terms
of the deal, UMG will commence a tender offer to acquire all of
EMusic’s outstanding shares at a price of $0.57 per share. “EMusic rep-
resents a tremendous group of assets that appeal to a wide range of
music fans, including the popular RollingStone.com and DownBeat.
com brands and a deep catalog of digital music,” UMG's eLabs
President Larry Kenswil commented. "We feel that EMusic comple-
ments Universal’s other digital and Internet initiatives and we look for-
ward to joining them to offer music lovers more and more compelling
online destinations and experiences.”... A D.C. Appeals Court has
granted Viacom “interim relief” from the FCC’s national TV broadcast
ownership cap. The cap prohibits a company from owning TV stations
that reach more than 35 percent of the nation’s households. Viacom'’s
CBS TV division, along with other TV networks, has filed suit to strike
down the ownership cap, saying it is unconstitutional after a court rul-
ing that struck down the Commission’s ownership cap for cable net-
works. “We are extremely pleased by the Court’s ruling, which has
very positive implications for Viacom and its television station opera-
tions,” Viacom said in a statement. “We are hopeful that the Court will
also look favorably on our petition to strike down the FCC station own-
ership limits, which we have long believed to be unfair and unwarrant-
ed in light of the highly competitive nature of the television station
business.” Viacom’s CBS and Infinity divisions resigned from the NAB
last week, in protest of the trade group’s opposition to eliminating the
TV ownership cap (fmgb 4/6)... Concrete Marketing has acquired Web
domain AKA.com, including the fan2fan network, which consists of
over 950 affiliated music sites and a wrestling Web ring. Fan2fan is cur-
rently being enlisted for online marketing by Atlantic, Loud, KOCH,
Elektra, Interscope, V2, and Island Records, and has worked on pro-
jects with Limp Bizkit, the Black Crowes, Saliva and the WWE.

fmaqgb april 13, 2001
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* On Monday (4/9), Infinity Oldies KSFN-AM/Las Vegas flipped o
“Hot Talk KSFN @1140 AM” The “Hot Talk” lineup features Bob
Rivers in morning drive. It's the first affiliate for the former KIS
Seattle morning man, with more affiliates to be named in the cofn-
ing weeks. One member of Rivers' Twisted Radio crew continuef to
sit out a non-compete in their home base of Seattle. “We are
respecting some show member’s contractual agreements, as w
should,” Rivers told fmgb. “In the meantime, you can hear daily
audio clips online at twistedradio.com.” This is the first time Rive
and company will be on a station committed to Talk. “We're debalting
if we're hot enough for Hot Talk,” he quipped. Market veterans
Johnson & Tofte, who return to the Vegas airwaves after nearl
year's absence, will follow Rivers’ Twisted Radio from 9am-noon
The duo most recently anchored mornings at crosstown Classic
Rock KKLZ, and will be the only non-syndicated talent on the st
tion. Don & Mike can be heard from noon-4pm, followed by To
Leykis (4pm-8pm), The Sports Junkies (8pm-11pm), and Lovali
(11pm-1am). Overnights will feature The Best of Tom Leykis.

* “The New 96-3 - The Buzzard” joined the Rock fray in Albuque
que at 9:20 (MT) Monday morning (4/9), with a straight-down-tha:
center Classic Rock format emphasizing Zeppelin, Floyd, Stone
Van Halen, Aerosmith, and ZZ Top. Though the market is home
four Rock outlets, it lacked a mainstream Classic Rocker with ful
metro coverage. Citadel apparently hopes to fill that position wit
what it's billing on-air as “Real Classic Rock.” The station, KHFM, a
Class C with 20 kw, was programming Classical music until last
week. New calls are KRIF. The Buzzard launched without a PD
airstaff. WGRF/Buffalo OM John Hager is the company’s Classi
Rock Format General.

* At 5:00 p.m. Friday (4/9), Clear Channel wrapped up the “Sur
vor” stunting, and launched a new Top 40 in Washington, D.C. Th
station previously known as Jammin’ Oldies WJMO is now Hot
99.5, a full-blown Mainstream CHR, going head-to-head with Bo
neville’s WWZZ-WWVZ (Z104) combo. The flip follows a week of
stunting that featured five contestants with different format prefer
ences. The surviving format was determined at 5:00 p.m. and Deg-
tiny’s Child’s “Survivor” kicked off the new format. PD Jeff Wyatt
and MD Albie Dee both stay on from the previous format. Referripg
to the competition, Wyatt tells fmqb, “Z104 is a much improved
radio station. We have a lot of respect for them. And if they do it
right, there’s plenty of room for both of us”

* KHLR/Bryant, TX has changed its calls to KXCS to better reerJ
its positioning statement of “Aggie Land’s New Music Alternative +
103.9 The X

- Méﬂi“tm\b eat

Emmis Hit With $14,000 Fine for Mancow Broadcasts
The FCC has issued a Notice of Apparent Liability in the amount of $14,000 to Em
for alleged indecent broadcasts during Mancow’s Morning Madhouse on WKQX
(Q101)/Chicago last year. The Commission received complaints for broadcasts that
aired on the station on March 20 and May 15 of last year. The March complaint alleg
that Mancow aired a telephone interview with a porn actress who described, in grap??
detail, the art of “fisting.” The May complaint was based on the broadcast of “Bitch
Radio," which allegedly featured an interview with three women discussing their sex
lives, focusing on oral sex. One of the questions allegedly asked and answered was
whether the women spit or swallowed their partner's sperm. During the question and
continued on page
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* A U.S. District Court jury in New York
City ordered MP3.com to pay TVT
Records $296,873 for copyright
infringement. Apparently, that figure
should have been much higher as the
jury later discovered that they left a
zero off of the $2,968,730 award they
intended to award. Amazingly, jurors
did not discover the error until reading
newspaper headlines the following day.
They have since been called back into
court where interviews were conducted
and a subsequent ruling on the case is
expected to be issued in the coming
weeks. TVT was looking for $8.5 miilion
and this judgement originally signaled
a victory for MP3.com. But that couid
be overturned due to appeals or a
potential mistrial.

* Napster claims to have blocked more

gracefdl” and has suggested that it may
be necessary to shut down the service.
During;the hearing in San Francisco to
discus$ compliance issues, record
compahy representatives stated that of
the 6,000 songs they asked Napster to
remové during the last week of March,
eighty four percent are still available.
Patel will not make a final decision on
Napster's future until consulting a
court-gppointed technical expert. But
she cléarly sided with the labels in
telling Napster representatives, “You
created this monster, you figure it out”
In other Napster news, the service has
acquiréd Gigabeat's search engine
technojogy and is expected to add
additional music search and indexing
featuras. Meanwhile, Bertelsmann’s
discussions with other companies with-

OTO gy

Sony Music Entertainment and
Universal Music, who are currently
working on a joint subscription venture
called Duet, may offer Napster a

licensing agreement, depending on
how the services fares in court.

* Digital radio appears to be one step
closer to reality as iBiquity has submit-
ted results from its recent San
Francisco test to the FCC and
National Radio Systems Committee
for review. The company apparently
has reason to celebrate as the results
appear to be overwhelmingly positive,
a significant feat, considering that San
Francisco is one of the most challeng-
ing areas in the country for broadcast
reception due to its terrain. Glynn
Walden, iBiquity Digital’s VP of
Broadcast Engineering, says they were

area’

* Classical music may be hard to find
on the radio, but streamies are flocking
to Beethoven.com as the site topped
the Arbitron Webcast Ratings for the
second straight month with 727,400
aggregate tuning hours. WABC/New
York held steady at number two on the
chart with 310,000 ATH while Internet-
only MEDIAmazing, Classical KING-
FM and Virgin Radio rounded out the
Top 5. Modern Rock CFNY/Toronto
made the Top Ten for the first time,
notching 184,100 ATH for ninth place.
On the MeasureCast front, the Top
Five was comprised of MEDIAmazing,
WABC, Virgin Radio, Internet-only
Radio Margaritaville and Adult
Contemporary KYSR/Los Angeles.
MeasureCast also announced that they

in the tnusic industry to work with
Napstgr in hopes of creating a legiti- '
mate subscription service are reported-
ly goiT well. According to Reuters,

than 1.7 million files from its service
and improved its filtering technology,
but U.S. District Court Judge Marilyn
Hall Patel has called their efforts “dis-

washington beat c'bntinued
continued from page 10 |

answer session, the complainant said sounds of worfien moaning were played in the
background. In its defense, Emmis claims that neither a tape nor transcript of the

broadcasts was available to determine if the alleged Ftatemems were made. The FCC
has proposed a $7,000 fine for each incident.

Dubya Nominates Three New FCC Commiissioners
President Bush has nominated two Republicans angl one Democrat to fill three
Commissioner vacancies at the FCC: i
* Kevin Martin, a Republican with FCC experience. Martin served as adviser to
outbound Republican Commissioner Harold Fufchtgott-Roth before joining the
Bush election campaign as Deputy General Counsel. His full five-year term expires
June 2006. 1
* Kathleen Abernathy, a telecom executive, lawyer, and Republican. Abernathy is
a former lobbyist for U.S. West and AirTouch Cpmmunications and former FCC
staff member. Her term ends June 2005. |
» Michael Copps, a Democrat, former adviser t¢ Senator Ernest Hollings (D-SC),
and Assistant Secretary for Trade Development In the Commerce Department dur-
ing the Clinton administration. His term expires June 2004.
After the Senate approves the nominations, the trio will replace former Chairman Bill
Kennard, who resigned as the Clinton administratidn ended, and Commissioners
Susan Ness and Furchtgott-Roth — who will both step down once their replacements
are confirmed. The Bush nominations complete the Republican takeover of the
Commission and break the 2-2 deadlock that's existed since Kennard left. A fourth
vacancy will be filled later this year, when Commissioner Gloria Tristani (a Democrat)
exits to run for office in her home state of New Mexico. M Street reports that House
Commerce Committee minority counsel Andrew Ldvin is getting a push from powerful
House leaders to replace Tristani. Meanwhile Bush nas earmarked $248.5 million to
fund the Commission in fiscal 2002, an 18 percent increase over the FY 2001 appro-
priation level of $230 million.

Kennard Joins Handspring Board of Divectors
To some, he was known as “the Broadband Chairman," so it seems fitting that Former
FCC Chairman Bill Kennard has joined the Board bf Directors at Handspring, mak-

are now providing streaming audience
measurement services for the
WarpRadio Network.

able to deliver “high-quality, CD-like
digital audio that was free of the arti-
facts, noise and distortion that plague
FM reception in the San Francisco Bay

ers of handheld computers. Since leaving his FCC post in January, Kennard has been
temporarily serving as Senior Fellow at the Washington, D.C. office of the Aspen
Institute think-tank.

ABC Not Following Other TV Networks in NAB Exodus

After CBS/Infinity decided to pull out of the NAB, it left ABC as the only TV group to
remain with the trade group. On Thursday (4/5), ABC officially announced that it
planned to remain an active member of the group. “ABC will remain a member of the
NAB and work from inside the organization with the twin goals of restoring broadcast
industry unity and embracing consistent and principled deregulation of broadcast own-
ership rules,” Walit Disney Co. Executive VP/Government Relations Preston Padden
told Reuters. CBS/Infinity resigned from the NAB in protest of it reluctance to back the
company’s wish to increase the TV ownership cap. Both NBC and Fox quit earlier for
the same reason.

I's Marconi Nomination Time

Think your station has what it takes to succeed Cincinnati’s WEBN as “Legendary
Station of the Year?" The NAB wants to hear from you. They've put nomination kits for
the 2001 Marconi Radio Awards in the mail to all member radio stations. They're look-
ing for nominations for Station of the Year by Market Size, Station of the Year by
Format, Personality of the Year by Market Size, Network/Syndicated Personality of the
Year, and, of course Legendary Station of the Year. Finalist ballots and nominee profile
booklets will be mailed to GMs and PDs on July 9. Twenty-two winners will be
announced at the Marconi Awards Dinner & Show on September 7, during the NAB
Radio Show in New Orleans. Ribbit!

FCC Consolidates LPFM Filing Window Periods

Last March the Commission held a lottery to determine the order that it would accept
Low Power FM applications in each of five pre-defined groups of states and territories.
Now the Mass Media Bureau says it will combine windows four and five into one filing
window, from June 11 to June 15. Applications will be accepted during that period from
Alabama, Arizona, Arkansas, Florida, Guam, fowa, Kentucky, Massachusetts, Montana,
Nebraska, New Jersey, New Mexico, North Carolina, North Dakota, Oregon,
Pennsylvania, Tennessee, Texas, U.S. Virgin Islands, Vermont, Washington and West
Virginia.
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Three Wishes
For Radio

I consider myself a lucky radio guy. After
twenty years in the business, I work for
radio companies that still operate their radio
stations the old fashioned way. Operators
such as Susquehanna in the United States
and Rogers Media in Canada are examples
of those that continue to have a program-
ming focus and a consumer-based agenda,
while maximizing revenue.

Frankly, I've made a career out of com-
peting against the formidable likes of Clear
Channel and Cox, and Jacor, Chancellor,
Capstar, et al before that. While always
working for David has its drawbacks,
always competing against Goliath provides
more targets for which to aim. Being inti-
mate with the soft underbelly of the giant
radio groups, I am concerned that radio as a
whole will inherit the less than desirable
character traits of consolidated groups. If I
could wish three things for radio, it would
be to rediscover its heart, its soul, and its
creative spirit.

Wish #1: Give Radio a Heart

Simply put, radio’s financiers have cut
off too many veins to radio’s heart. Of
course radio stations and groups must make
the most money possible, but not at the cur-
rent cost. Here's the equation:

(Stagnant Content + Overselling Ads -
Community Purpose + Digital Competition =
Eroding Market Share)

If programming is the heart of radio,
then sales is the brain. Radio relied on its
heart for many decades and perhaps too
much for its own financial good. It took
awhile, but radio is no longer undervalued
to the extent it was. Now the pendulum has
swung so far in the other direction that pro-
gramming is under-valued and sales is over-
valued.

If radio’s brain continues to veto its heart,
then radio will expedite its decline to lower
market share. If radio realizes the necessity of
a strong heart to sustain an active brain, then
it can forestall the inevitable.

Point blank: Find new and creative ways
of selling radio time, and reduce spotloads,
or radio will cook itself in its own stew. It's
time we apply basic programming concepts
into commercial production, and ensure the
integrity of the radio station and advertiser
brands.
¢ Consider selling blocks of time to one
advertiser, and still maintain long music
sweeps.
¢ Evaluate all aspects of the existing on-air
elements, from music sweeps to promos to
features and sell what we already do so well
on radio.
¢ Re-think commercial structure, and con-
sider advertisers’ goals to be top-of-mind.
Find more natural ways to weave advertis-
ers and products into copy and content,
Advertisers are more accustomed to creative
means of marketing from other media, so
the climate is right for radio to evolve com-
mercial structure and traditional step sets.
¢ Of course traditional :30s and :60s will
continue to be in demand, but commercials
must “fit” into the texture of the radio sta-
tion. Commercial production is image pro-
duction.

Finally, if radio really had a heart, we
would find out how much is too much in
terms of spotloads. Instead, we seem content
to let radio listening decline while naively
focusing on short-term revenue.

Wish #2: Give Radio a Soul

Radio can not reclaim its soul without
first recommitting to its local community.
Without people, there is no soul.

“Community” is a very un-sexy position
in radio these days. Having a community
focus does not spike the ratings, and it does
not drive immediate revenue. Integrating
strong community connections through the
natural flow of radio station activities is an
on-going effort, and it entails more plowing
than harvesting. It takes time, diligence, and
patience.

However, in an era of over-produced
radio stations with cyber-jocks from afar,
our communities are literally the last mean
ingful human connection we have with ou

listeners. Our communities are the only
common bond left between the radio statio
and the audience who lives there. Ironicall
community purpose was the first reason fo
radio’s insurgence into popular culture, an
I believe that radio will ultimately find itse
“dancing with the one who brought them”,
or it won’t be dancing at all. As digital com
petition takes away other “cards” from
radio’s hand, such as “good music” or
“quick information,” radio stations that
attain and maintain a ”community—focusedJ
card will be holding the highest card avail-
able. Whereas a sense of community was
once the sole reason for existence of almost
all radio stations, consolidated radio has
shown little interest in maintaining a rela-
tionship with its community of listeners.
Instead, the big business of radio has settlec‘
for a purely transactional relationship with
audiences.

There are only so many ways to slice
programming through the mechanics of
radio today, and there will be fewer in the
future. As the industry realizes that pro-
gramming can only push the ceiling so hig
in a heightened competitive state, there will
be a greater focus on marketing and promoJ
tions. From personnel to budgets to time
commitments, radio must focus more on its
communities and listeners through funda-
mental, street-savvy promotions and mar-
keting, When applied with a community
focus and integrated through the natural
flow of the station, community-focused pro-
gramming, promotions and marketing will
give radio its soul.

Stations can cultivate their link with
their communities in a number of ways.

Customize the Music
¢ Customize music for the marketplace and
local target audience.

fmqb april 13, 2001
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Three Wishes For Radio

* Avoid using trades and monitors to pfo-
gram radio stations, as well as group-wide
ads, and return to the roots of what wotks
and does not work for each unique maliket.
Let Listeners Touch the Artists i

* Stations should enable listeners to im‘?ract
with artists.

* Artists who play in-studio and in smill
settings for station listeners provide a tfue
human connection between listeners aiid
artists. ;

Tell Listeners More About the Music |

¢ Instead of being a jukebox, feed liste;}«ers
with music news and information, artigt
interviews, and behind the scenes vie\és that
allow listeners to grow and learn with lhe
station.

* Provide more value to the music, anL let
listeners know that they can expect m(?re
than just the music.

* At the very least, back-sell songs anj
music sets the way listeners prefer bu
rarely hear anymore.

I
|
Provide Important Local News and ,
Information !

¢ Smart stations have invested wisely|in
providing meaningful local news and ’infor-
mation.

* When the significance of stories dictate it,
support the headlines with features and in-
depth style news reporting.

Be the Main Source of Lifestyle Eventh

* Lifestyle events allow stations to fuifill lis-
teners’ lifestyle ambitions, and provicﬂe a
real world benchmark for listeners toj
remember the station. ;

* Unique to each station and market,|
lifestyle events are signature events ih the
minds of their listeners.

Be a Local Advocate
« Stations should take active roles infmak-
ing their communities better places t6 live.
¢ Playing a proactive role in the health of
the local market is a powerful card tg play,
as it makes a very personal connectij

n with
listeners who care. In a climate wheje most
stations avoid dealing with touchy lgcal
issues, many listeners appreciate a station

being a leader in their community.

Take a Stand

¢ While risky, taking a stand on a topical
issue is another strong stance in the eyes of
many listeners.

* Most compelling people have opinions,
and so should compelling radio stations.

Without a soul, there is no differentiation
between local radio stations and satellite
radio or other wireless radio devices coming
down the pike.

Wish #3: Give Radio a Creative Spirit

The time is right to re-invent radio con-
tent. Tight three hundred-title playlists or
efficient news wheels will not go away.
However, between radio’s propensity to
continue testing the same titles over and
over, digital competition, and higher con-
sumer expectations for entertainment value,
radio will have no choice but to try new
concepts in content.

More compelling content is required to
sustain radio’s market share. While we’ve
become very good at executing program-
ming strategies, we’ve also become incredi-
bly myopic in not considering new content
ideas. It’s only a matter of time before a bold
operator tries a new concept and succeeds,
then others will follow.

The next frontier of radio programming
is anyone’s guess, but I can hear radio con-
tent that is
more theater
of the mind,
evolving on-
air themes,
and activities
that keep peo-
ple listening
longer and
more fre-
quently.
Music “for-
mats” will
weave more
naturally into
the ever-
developing
content struc-
ture, with
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songs appearing when they should, based
on the non-music content at the time.
Stations could represent an imaginary or
real “place” and “time” that will prop up
the themes, the personalities, the music, the
advertising, and the entire ”"format.”
Advertising will appear throughout the pro-
gramming similar to product placement in
movies. Farfetched? Maybe, but what is
your creative vision for the future?

Bonus Wish!

Finally, if the radio genie provided me
with a bonus wish, it would be this: Let
radio stations have fun again, because if you
don’t, the listeners will inevitably lose inter-
est. Great radio stations have a wonderful
wizard behind the curtain having fun,
which allows the staff, listeners, and adver-
tisers all in to have fun listening. If radio
falls short on the entertainment scale, then
other media will surely pick up the slack.

Mike Henry is a strategic advisor to many of
the most successful radio stations, groups, and
networks in the world. At Paragon Research, he
also works with National Public Radio, Siruis
Satellite Radio, Sony eMarker, various record
labels, AT&T Cable & Broadband, NY Post, and
Blockbuster Entertainment. Reach Mike at
(303) 922-5600 or mhenry@paragon
research.com.

It rages.

It's back.

fmgb CD Aircheck Vol. 51:
Raging Production 2001

Out April 27.



1.

-

R.E.M. “Imitation Of Life”
(Warner Bros.) (42)
KLPX, WCMF, WEGR, WEZX,
WFBQ, WHJY, WKZQ, WOUR,
WXFX, WZZ0

U2 “Elevation” (Interscope) (36)

KDKB, KEZO, KLOS, WAPL, WBAB, WHEB, WHJY, WIRX, WKGB, WZzQ
STEREOMUD “Pain” (Loud/CRG) (32)

KATT, KBPt, KIBZ, KQWB, WCMF, WJRR, WJXQ, WNOR, WTPT, WXKE
LINKIN PARK “Crawling” (Warner Bros.) (23)

KAZR, KCGQ, KRQC, WBYR, WFRD, WJJO, WLZR, WRAT, WRXF, WTPT
STABBING WESTWARD “So Far Away” (KOCH) (20)

KATS, KQWB, KRWN, WCLG, WHMH, WKZQ, WPXC, WRQK,
WXQR, WYSP

THE BLACK CROWES “Lickin™ (V2) (18)

KEGL, KICT, KNCN, KZGL, KZLE, WCLG, WGIR, WOXA, WTOS, WZTA
UNION UNDERGROUND “Revolution” (Columbia/CRG) (15)
KDOT, KXFX, WAAF, WCCC, WKZQ, WLZR, WRUF, WXKE,
WXRC, WZTA

SINOMATIC “Bloom” (Atlantic/AG) (13)

KRNA, WBZX, WCMF, WGIR, WKHY, WPXC, WQBZ, WRIF, WTOS, WZOR
DOUBLE TROUBLE “Turn Towards The Mirror” (Tone-Cool) (13)
KEYJ, KLBJ, KLIZ, KMOD, KSUP, KXRA, KZZK, WNCD, WQAK, WQZK
FROM ZERO “Check Ya” (Arista) (12)

KILO, KKED, KLAQ, KMKF, WGBF, WKLC, WKLT, WPHD, WRIF, WAWWX

THE WEEK

/—tﬂp | Roc Char T

/

mostrequested

3-1s STAIND “It's Been Awhile” (Flip/EEG) 9-6¢ AC/DC “Safe In New York City” (Elektra/EEG)
1-2 LIFEHOUSE “Hanging By A Moment” (DreamWorks) D-7¢ FUEL “Innocent” (Epic)

2-3 ALEWIS of STAIND wFDURST “Outside” (Flawless/Geffen) 10 -8« LIMP BIZKIT “My Generation” (Flip/interscope)
6-4 TRAIN “Drops Of Jupiter” (Columbia/CRG) 7-9 GODSMACK “Greed” (Republic/lUMG)
4-5 TANTRIC “Breakdown” (Maverick) 8-10 3 DOORS DOWN “Duck And Run” (Republic/UMG)

. )

“Pain”
Columbia/CRG

The first single from Stereomud’s debut album, Perfect Seff, gets !
off to a strong start during its first week out with 32 (KBPI, New Music
WNOR) joining the cume of 27 already playing (WAAF, KRXQ). In Page
addition to being our Number One Buzz Band, the song is also #3
Most Added this week, jumping up to 63* Hot Trax. WZOR

increases spins by 15, while KILO, WJJO, and WAAF are among Hot Trax
those spinning at least 15 times a week. ‘| love it, it rocks,” 100 =
KRXQ's Pat Martin exclaims. “It's one | really like to crank up!”

Active

1. THE BLACK CROWES “Lickin’" Rock
(V2) (+759) - Chart IR
WYXZ +24, WPHD +22, WIYY +16, 00
WKLT +16, WNVE +16 : Airplay

2. STAIND “It's Been Awhile” (FIip/EEG) (+621) Analysis KT
WLLI +23, KDOT +19, WJXQ +19, WQWK +19, WMMR +17

3. STABBING WESTWARD “So Far Away” (KOCH) (+389)
KRQC +19, KFMF +16, WKSM +15, KEYJ +14, WKQZ +14

4. MEGADETH “Moto Psycho” (Sanctuary) (+362) '
WNOR +18, WZBH +13, KDOT +12, KNCN +11, KSEZ +11

5. SINOMATIC “Bloom” (Atlantic/AG) (+318)
WAZU +27, WPHD +20, WKSM +19, KRWN +15, KBER +12

6. BLUESTRAVELER “Girl Inside My Head” (A&M/Interscope) (+273)
WEGR +23, KQDS +22, WPHD +21, WKLC +19, WRKT +18

7. LINKIN PARK “Crawling” (Warner Bros.) (+240)
WZOR +16, KEYJ +14, WKSM +12, WXQR +12, WAMX +10

8. GODSMACK “Greed” (Republic/lUMG) (+222)
KIBZ +21, KRQC +15, WAAF +15, KTUX +13, KQRC +12

9. ECONOLINE CRUSH “Make It Right” (Restless) (+219)
KIBZ +13, KZGL +12, KZRK +12, WBYR +12, WWWX +12

10. TOADIES “PushThe Hand" (Interscope) (+168)
WXMZ +31, WKZQ +14, WFRD +13, KCGQ +10, KIBZ +10
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Aerosmith
“Just Push Play

Columhia/CRG

(aerotorceone.com) J

¢ After the numHer one Hot Trax and Mainstream
success of “Jaded,” Aerosmith return with the title
track of their latgst album, which has sold over
600,000 units in Iﬂee weeks.

* More rockin’ t]ian "Jaded,” ”Just Push Play” has all
the catchiness ofjanything the band’s put out in the
last 15 years, ang contains subtle Hip-Hop flourishes
that show Aerosith can stay relevant without alien-
ating their massive fan base.

* Aerosmith begin an eighteen-month world tour in
early June. ﬁpﬂ

*Five stations (KLOS, WBAB) are already pushing
play, with phon;s lighting up at WSUE and WXMZ.

Seven Mary Thige )
“Wait”

Mammoth

(7M3.com)

* After several jears, Seven Mary Three return with
the first single ﬁom their fourth album, The Economy
Of Sound.

¢ The band’s firkt hit, “Cumbersome,” is still in
heavy recurrentirotation at many Active and Modern
stations. ‘

“Wait” shows ﬂ?at the band’s songwriting has
matured withoyt losing its penchant for creating big
choruses. l

* “This one is poppy and could play in all dayparts
and harkens bafk to the first album,” WXTB’s Brian
Biller commenL

e Six stations, ihcluding KSHE and WDVE, couldn’t
"wait” for the zidd date.

Drowning Pool

“Bodies”

Wind-up

(drowingpool.com)

* Drowning Pool has blasted out of Dallas with “Bodies”
from their debut disc, Sinner, due out in June.

e "Bodies” is an aggressive Rock song with vocals in the
vein of Disturbed and Taproot and a hook-laden chorus
and break.

* The band is named for the movie bass player Steve
Benton was watching when he lost his virginity.

* KRXQ, KEGL and eight others are spinning this track.
Drowning Pool is currently touring with Slaves On Dope
and has recently been added to the Ozzfest 2001 line up.

Nullset

“Smokewood”

Grand Royal

(nullset.v)

* “Smokewood” is the debut single from Nullset, a band
signed to the Beastie Boys’ Grand Royal label. An EP con-
taining this track is due out at the end of the month, but
the self-titled full length won't be out until summet.

* Opening with a syncopated electronic burble,
"Smokewood" shifts into gear with a driving rapped verse
before detonating into a catchy sung chorus.

¢ WAAF and four others are spinning “Smokewood” and
the band is currently touring New England, opening for
the likes of Linkin Park and E Town Concrete.

T

DROMNING POOL

BOOIES

|
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. . pril 3 - 9, 2001
(4 4 A N
ock Panel: Active Roc -34 and Mainstream Rock)

AN TW Adist Irack. Label M Move LW CGumeAdds| LW TW Adist Track Latiel TR Move LW Cume/Adds
1 1 3DOORSDOWN  DUCK (Republic/UMG) 3725  -60 3785 16313 46 51 GARY MOORE ENOUGH (CMC/Sanctuary) 429  -31 4600 30/0

2 2 TANTRIC BREAKDOWN (Maverick) 3431 98 3529 1511 45 52 CRAZY TOWN BUTTERFLY  (Columbia/CRG) 406 72 47180 26/1

4 3 LIFEHOUSE HANGING  (DreamWorks) 2785 151 2936 12572 56 53¢ RAMMSTEIN LINKS (Republic/lUMG) 389 25  364% 490

3 4 ALEWS (STUND) WEDURST OUTSIDE (Flawless/Geffen) 2754 209 2963 117/2 D 54+ BLUESTRAVELER GIRL (A&Mfinterscope}) 371 273 981 379
10 5+ STAIND BEEN  (Flip/EEG) 2% 61 2117 1478 | 5055 PERFECTCIRCLE JUDITH  (Vign) 359 60 4098 2600
6 6+ FUEL INNOCENT  (Epic) 2658 14 2644 1531 59 560 U2 BEAUTIFUL  (Interscope) 356 3 3531 2900

5 7 AEROSMITH JADED (Columbia/CRG) 2642 -278 2920 129/ 54 57 DISTURBED STUPIFY (Giant/Reprise) 353 40 3930 270

7 8 OLEANDER ARE (Republic/UMG) 2586 44 2542 1500 63 58 CLUTCH PURE {Atlantic/AG) B7 2 35 310

8 9 BUCKCHERRY  RIDIN' (DreamWorks) 2455 58 2397 148/0 57 59 SIXTY WATT... ROLL (Spitfire) 334 26 360 332

11 10 LINKIN PARK ONE {Warner Bros.) 1945 160 2105 89/0 61 60 MARK SELBY LIKE {Vanguard) 320 4 3160 211
12 11 PERFECTCIRCLE HOLLOW  (Virgin) 1934 42 1976 12000 | 58 61 METALLICA DISAPPEAR (Holywood) 318 35 353 310
9 12 GODSMACK AWAKE (Republic/UMG) 1926 -266 2192  94/0 68 62 AMERICAN PEARL IF {Wind-up) 316 36 280 30

15 13  GODSMACK GREED (Republic/UMG) 1905 222 1683 126/1 88 63+ STEREOMUD PAIN {Loud/CRG) 205 128 172 59/32
14 14 ACIDC NEW {Elektra/EEG) 1855 132 1723 13255 60 64 3DOORSDOWN  KRYPTONITE (Republic/UMG) 284 43 3271 280
13 15 INCUBUS DRIVE {Immortal/Epic) 1705 83 1788 8900 49 65 NOTHINGFACE  BLEEDER  (TVI/DCide) 276 145 4211 2600
18 16° LIMP BIZKIT My (Flip/interscope) ~ 1693 148 1545 88/0 | 52 66 DOUBLE TROUBLE ROCK  (Tone-Cool) 267 130 397 190 |
22 17+ SALIVA YOUR (Island/IDJMG) 1672 159 1513 1073 66 67 LIMP BIZKIT ROLLIN {Flip/Interscope) 265 -29 294 & 250

17 18 COLD NO {Flip/iDJMG) 1609 19 1590 11112 62 68 STRAIT-UP ANGELS (ImmortalVirginy 263  -58 316 1 2200

16 19 FUEL HEMORRHAGE (Epic) 1580 78 1658 8410 70 69+ AUNTFLOSSIE  FOR {Crown) 262 7 255 281

19 20+ SPACEHOG WANT {Artemis) 1571 87 1534 1210 67 70 RAGE AGAINST... RENEGADES (Epic) 262 -28 290 | 110
20 21+ DISTURBED VOICES ~ (GiantReprise) 1534 10 1524 86/0 | 5171 OFFSPRING  WANT  (Columbia/CRG) 257 -148 405 | 190 |
23 22+ TRAIN DROPS (Columbia/CRG) 1496 106 1390  88/1 D 72+ STEVIE NICKS PLANETS  (Reprise) 235 149 86 1 27/11

21 23 ERIC CLAPTON  SUPERMAN  (Reprise) 1493 29 1522 8600 64 73 COLLECTIVE SOUL WHY (Atlantic/AG) 220 77 306§ 1800

25 24+ MONSTER MAGNET HEADS (A&M/interscope) 1219 16 1203 10872 D 74« B.SPRINGSTEEN AMERICAN  (Columbia/CRG) 226 122 104 | 28/6

27 25+ SYSTEMATIC BEGINNING  (The Music Company/EEG) 1172 113 1059 10612 81 75+ LIVING END ROLL (Reprise) 219 20 199 | 324

[ 53 26+ BLACK CROWES  LICKIN' {v2) 1155 759 396 11018 | 75 76 DMCCLINTON  LIVIN' ~ (NewWest)y 215 15 230 | 150 |
26 27 3DOORSDOWN  LOSER (Republic/lUMG) 1125 73 1198 6800 69 77 RAGE AGAINST... HOW (Epic) 200 70 279 I 191

38 28+ MEGADETH MOTO {Sanctuary) 1006 362 644 1029 86 78« CREED HIGHER (Wind-up) 194 12 182 L 1700

34 29« ECONOLINE CRUSHMAKE {Restless) 999 219 780 916 65 79 EVERCLEAR ouT (Capitol) 192 108 300 | 20/0

24 30 DAVE MATTHEWS DID (RCA) 993 229 1222 590 77 80 CREED ARMS {Wind-up} 187 18 205 1 230
31 31+ NONPOINT WHAT ~ (MCcA) 976 7 99 810 | D 81- FROMZERO  CHECK  (Aristay 185 137 48 3112 |
29 32 PRIMUSW/OZZY N..B. (Divine/Priority) 923 79 1002 520 76 82 CREED RIDERS (Elektra/EEG) 184 38 222 1140
37 33+ TOADIES PUSH (Interscope) 819 168 651 653 80 83 INCUBUS PARDON (Immortal/Epic) 181 18 199 |} 150

28 34 VAN ZANT GET {Sanctuary) 776 253 1029 5200 78 84 COLDPLAY YELLOW (Nettwerk/Capitol) 180 15 165 | 1011

30 35 PAPA ROACH ANGELS {DreamWorks) 746 238 984 590 | D g ISLEOFQ  HERE (UniversallUMG) 178 89 89 §236

36 36+ SPINESHANK NEW {Roadrunner) 701 23 678 6600 71 86 DEFTONES DIGITAL {Maverick) 172 .77 249 L1100

32 31 U2 WALK (Interscope) 693 -216 909 4700 90 87+ GREEN DAY WARNING  (Reprise) 166 4 162 1120

55 38 SINOMATIC BLOOM (Atiantic) 688 318 370 7813 91 88 SAMMY HAGAR  DEEPER {Cabo Wabo/Beyond) 164 7 157 120

40 39+ DUSTFORLIFE  SEED {Wind-up) 657 38 619 71 94 89 ALIEN ANT FARM  MOVIES (NewNoize/DreamWorks)152 -1 153 £ 10/0

41 40+ WALLFLOWERS  LETTERS  (interscope) 634 18 616 451 | 89 90 BLUE OCTOBER  BREAKFAST (UniversalUMG) 150 15 165 } 1400
43 41+ TAPROOT i (Atlantic/AG) 608 6 602 620 D 91s U2 ELEVATION  (interscope) 14 77 71 W4/36

39 42 JOURNEY HIGHER {Columbia/CRG) 603 35 638 380 83 92 ERIC JOHNSON  BOOGIE (Favored Nations) 183 55 194 11000
35 43 SKRAPE WASTE (RCA) 588 145 733 60/0 99 93 MOE NEW {Red Ink) 138 4 134 L1100

33 44 UNION UNDER..  KILLING {Columbia/CRG) 579 296 875 44/ 72 94 ORGY OPTICON  (Elementree/Reprise) 138 -102 240 1120

84 45+ STABBING... S0 (KOCH 574 389 185 6720 | D 95 STATICX  THIS  (WamerBros) 137 93 44 L2U5 s
44 46+ MUDVAYNE DIG (No-NamefEpic) 554 49 505 62/4 73 96 COLLECTIVE SOUL VENT (Atlantic/AG) 136 103 239 1120

42 47 CREED YOU (Wind-up) 546 66 612 370 85 97 HED (PE) KILLING (Jive) 134 50 184 1120

74 48+ LINKIN PARK CRAWLING  (Warner Bros.) 477 240 237 6223 92 98 GODHEAD RECKONING (Posthuman/Priorty) 128 -28 156 11200

47 49+ PAPA ROACH LAST {DreamWorks) 458 9 49 34N 82 99 GODSMACK BAD (Republic/lUMG) 125 32 157 100

48 50+ FLYBANGER CAVALRY  (Columbia/CRG) 437 2 435 4200 97 100 SAMMY HAGAR  LET (CaboWabo/Beyond) 124  -28 152 1150
Plays TW: Toia! number of Piays aunng current airpiay neex; Move: increase or decrease  aumber of Plays from prewious afpay weex: Plays LW.: Total number of Prays during pievious ape; weelk: Cume: Total number of statons pfayng; Adds: number of new stations reporting as an add.

L0 [ 0 _
(Full Rock Panel: Active Rock 18-34 and Mainstream Rock)
AW TW_Artist Titie Label W LW  Mowe LW TW Ardist Title Lahef JW W Move
1 1 3DOORSDOWN  The BetterLife  (Republic/lUMG) 5209 5391 -182 11 11+ LINKIN PARK Hybrid Theory ~ (Warner Bros.) 2449 2359° 90
2 2 FUEL Something Like Human (Epic) 4238 4323 -85 9 12 PERFECT CIRCLE Mer De Noms (Virgin) 2413 25181 -105
8 3 GODSMACK Godsmack (Republic/UMG) 3832 3875 -43 15 13- AC/DC Stiff Upper Lip  (Elektra/EEG) 1977 18641 113
4 4 TANTRIC Tantric {Maverick) 3431 3529 -98 16 14+ LIMP BIZKIT Chocolate Starfish ... (Flip/interscope) 1975 1856 | 119
12 5 STAIND Break The Cycle  (Flip/EEG) 2805 2204 601 13 15 INCUBUS Make Yourself (immortal/Epic) 1939 2065 | -126
7 6 LIFEHOUSE No Name Face {DreamWorks) 2788 2939 -151 14 16 DISTURBED The Sickness {Giant/Reprise) 1905 1936 & -31
5 7 AEROSMITH Just Push Play ~ (Columbia/CRG) 2772 3078 -306 D 17+ SALIVA Every Six Seconds (Island/IDJMG) 1685 1526 | 159
6 8  ALEWIS(STAIND) wEDURST “Outside” (Flawless/Geffen) 2754 2963 -209 | 17 18 COLD 13 Ways To Bleed...(Flip/IDJMG) 1609 1590 & 19
8 9 OLEANDER Unwind (Republic/UMG) 2618 2579 39 | 20 19+ SPACEHOG 2001: A Space... (Artemis) 1571 1534 | 37
10 10 BUCKCHERRY Time Bomb {DreamWorks) 2473 2429 44 18 20 ERICCLAPTON  Reptile (Reprise) 1524 1557 | -33
fmgb april 13, 2001
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: tal number of Plays 2 weeks previous: Cume: Total number of stations playing; Adds: number of new stations reporting as an add.

Plays TW: Total number of Plays durin%furrem airplay week; Move: Increase or decrease in number of Plays from previous airplay week; Plays LW: Total number of Plays during previous airpigy week;
2 Week:

Apri 3- 9, 2001 | [ 25-421 ] April 3- 9, 2001
JU W Adist Jiack Lafel i AW IW At Tack Lakiel

1 1o 3DOORSDOWN DUCK (Republic/lUMG), 2097 30 2067 2136 80/0 | 1 1 AEROSMITH JADED (Columbia/CRG) 1778 -160 1938 1978 85/1
2 2 TANTRIC BREAKDOWN (Maverick) 1858 -50 1908 1991 75/1 | 2 2 3 DOORS DOWN  DUCK {Republic/UMG) 1628 -90 1718 1609 83/3
7 3¢ STAIND BEEN (Flip/EEG) 1857 344 1513 911 811 | 3 3 TANTRIC BREAKDOWN (Maverick) 1573 -48 1621 1645 76/0
6 4¢ OLEANDER ARE (Republic/UMG)] 1599 27 1572 1547 84/0 | 4 4 LIFEHOUSE HANGING  (DreamWorks) 1517 15 1502 1462 7372
3 5 ALEWIS (STAND) wFDURST OUTSIDE (Flawless/Geffen| 1581 -212 1793 2022 60/0 | 5 5¢ ERIC CLAPTON  SUPERMAN (Reprise) 1341 11340 1313 77/0
4 6 LINKIN PARK ONE {Warner Bros.) 1545-173 1718 1883 62/0 | 7 6 FUEL INNOCENT  (Epic) 1222 57 1165 1083 78/0
13 7 LIMP BIZKIT MY (Flip/Interscope] 1475 140 1335 1279 70/0 | 8§ 7 AC/DC NEW (Elektra/EEG) 1185 58 1127 974 8373
8 8 FUEL INNOCENT  (Epic) 1436 -43 1479 1511 75/1 | 6 8 ALEWIS(STAND)wEDURST OUTSIDE  (Flawless/Geffen) 1173 3 1170 1108 57/2
5 9 GODSMACK AWAKE (Republic/lUMG)| 1429 -203 1632 1694 59/0 | 9 g TRAIN DROPS (Columbia/CRG) 1120 70 1050 907 69/1
11 10 BUCKCHERRY  RIDIN' (DreamWorks) 1412 64 1348 1378 78/0 | 10 10 BUCKCHERRY RIDIN' (DreamWorks) 1043 -6 1049 1029 70/0
14 11e SALIVA YOUR (Island/IDJMG) | 1405 137 1268 1162 81/2 | 12 11e OLEANDER ARE (Republic/UMG) 987 17 970 912 66/0
10 12 PERFECT CIRCLE HOLLOW {Virgin) 1395 -23 1418 1392 79/0 | 19 12 STAIND BEEN {Flip/EEG) 881 277 604 310 66/7
16 13 GODSMACK GREED (Republic/UMG), 1373 170 1203 1081 80/0 | 14 13 FUEL HEMORRHAGE (Epic) 840 -51 891 944 45/0
12 14 DISTURBED VOICES (Giant/Reprise) 1335 -1 1336 1370 68/0 | 11 14 DAVE MATTHEWS DID (RCA) 785 -194 979 1144 47/0
9 15 LIFEHOUSE HANGING  (DreamWorks) 1268 -166 1434 1508 52/0 | 16 15 SPACEHOG WANT (Artemis) 771 20 751 707 6300
15 16¢ COLD NO (Flip/ADJMG) 1225 9 1216 1160 76/0 | 15 16 3 DOORS DOWN  LOSER (Republic/UMG) 751 -1 772 835 41/0
17 17 INCUBUS DRIVE (Immortal/Epic) | 1048 -20 1068 1241 47/0 | 13 17 VAN ZANT GET {Sanctuary) 696 -209 905 947 46/0
22 18¢ SYSTEMATIC BEGINNING  (The Music ComparylEG) 881 89 792 678 74/0 | 36 18+ BLACK CROWES  LICKIN' (v2) 682 429 253 22 60/8
18 19 AEROSMITH JADED (Columbia/CRG) 864 -118 982 1057 44/0 | 18 19 INCUBUS DRIVE {Immortal/Epic) 657 -63 720 801 42/0
21 20 NONPOINT WHAT (MCA) | 838 26 812 757 650 | 1720 U2 WALK {Interscope) 565 -174 739 978 39/0
20 21+ MONSTER MAGNET HEADS (A&M/interscopy) 829 4 825 750 69/1 | 20 21 JOURNEY HIGHER  (Columbia/CRG) 540 -23 563 584 36/0
23 22 SPACEHOG WANT (Artemis) 800 17 783 729 58/0 | 22 22 PERFECTCIRCLE HOLLOW  (Virgin) 539 -19 558 544 41/0
24 23 FUEL HEMORRHAGE (Epic) 740 -27 767 840 39/0 | 23 23 PRIMUS W/0ZZY N.I.B. (Divine/Priority) 536 14 522 587 3000
29 24+ ECONOLINE CRUSH MAKE (Restiess) 714 135 579 377 61/2 | 24 24 GODSMACK GREED (Republic/UMG) 532 52 480 418 46/1
36 25+ MEGADETH MOTO {Sanctuary) 677 251 426 141 66/6 | 21 25 GODSMACK AWAKE {Republic/UMG) 497 -63 560 604 35/0
28 26¢ AC/DC NEW {Elektra/EEG) | 670 74 596 538 49/2 | 25 26 WALLFLOWERS  LETTERS  (Interscope) 497 19 478 462 381
19 27 PAPA ROACH ANGELS (DreamWorks) 650 -204 854 871 47/0 | 26 27¢ LINKIN PARK ONE {Warner Bros.) 400 13 387 417 2700
27 28¢ SPINESHANK NEW (Roadrunner) 624 19 605 597 57/0 | 27 28+ MONSTER MAGNET HEADS (A&M/Interscope) 390 12 378 339 39
33 29« TOADIES PUSH (Interscope) 597 149 448 398 43/2 | 28 29+ COLD NO (Flip/IDJMG) 384 10 374 375 3572
32 300 MUDVAYNE DIG (No-Name/Epic) 507 40 467 377 552 | D 30 BLUES TRAVELER GIRL (A&M/Interscope) 329 232 97 2 32/8
31 31¢ TAPROOT | (Atlantic/AG) 504 32 472 501 49/0 | 39 31 MEGADETH MOTO (Sanctuary) 329 111 218 72 363
26 32 SKRAPE WASTE (RCA) 476 -117 593 646 47/0 | 30 32 GARY MOORE ENOUGH  (CMC/Sanctuary) 328 -36 364 366 25/0
D 33+ BLACK CROWES  LICKIN' (v2) 473 330 143 11 50/10 | 29 33 CREED YOU (Wind-up) 300 -69 369 411 21/0
D 34 STABBING... 1] (KOCH) 469 313 156 0 50/13 | 31 34 DUSTFORLIFE  SEED (Wind-up) 299 -19 318 262 33/0
25 35 UNION UNDER.. KILLING {Columbia/CRG) 440-265 705 1033 33/1 | 3335 U2 BEAUTIFUL (Interscope) 299 -7 306 374 24/0
D 36 SINOMATIC BLOOM (Atlantic) ; 433 191 242 55 44/6 | 35 36 SYSTEMATIC BEGINNING (The Music Company/EEG) 291 24 267 220 32/2
D 37 LINKIN PARK CRAWLING  (Warner Bros.) 431 207 224 129 53/17 | 44 37+ ECONOLINE CRUSH MAKE {Restless) 285 84 201 125 30/
30 38 PRIMUS W/0ZZY N.I.B. (Divine/Priority)) 387 -93 480 518 22/0 | 34 38e MARK SELBY LIKE {Vanguard) 282 2 280 332 2400
34 39 CRAZY TOWN BUTTERFLY  (Columbia/CRG) 378 -60 438 520 23/0 | 37 39 SALIVA YOUR (Island/IDJMG) 267 22 245 253 261
38 40¢ FLYBANGER CAVALRY  (Columbia/CRG| 377 3 374 376 34/0 | D 40 SINOMATIC BLOOM (Atiantic) 255 127 128 10 3477
41 41« TRAIN DROPS (Columbia/CRG' 376 36 340 327 19/0 | D 41e STEVIE NICKS PLANETS  (Reprise) 232 146 86 41 25/9
35 42 3 DOORS DOWN  LOSER (Republic/UMG)| 374 -52 426 469 27/0 | 32 42 DOUBLE TROUBLE ROCK {Tone-Cool) 224 -100 324 373 17/0
43 43¢ DUSTFOR LIFE  SEED (Wind-up) 358 57 301 291 38/1 | 43 43¢ TOADIES PUSH (Interscope) 222 19 203 137 22A1
37 44 PAPA ROACH LAST {DreamWorks) 355 25 380 417 251 | D 44 B.SPRINGSTEEN AMERICAN (Columbia/CRG) 218 114 104 14 255
39 45 DISTURBED STUPIFY (GiantReprise) | 310 -46 356 396 22/0 | 40 45 LIMP BIZKIT MY (Flip/Interscope) 218 8 210 167 18/0
42 46 PERFECT CIRCLE JUDITH {Virgin) 293 -39 332 350 19/0 | 42 46 SIXTY WATT...  ROLL (Spitfire) 218 12 206 157 21/1
46 47+ RAMMSTEIN LINKS (Republic/UMG 289 26 263 256 37/0 | 45 47¢ DISTURBED VOICES (Giant/Reprise) 199 11 188 210 18/0
D 48 STEREOMUD PAIN (Loud/CRG) 276 110 166 109 50/25 | 38 48 COLLECTIVE SOUL WHY {Atiantic/AG) 195 -42 237 279 15/0
48 49+ CLUTCH PURE (Atlantic/AG) 269 19 250 247 23/0 | 49 49e AMERICAN PEARL IF (Wind-up) 172 12 160 78 18/0
44 50 LIMP BIZKIT ROLLIN {Flip/Interscope 247 21 268 290 22/0 | 41 50 3 DOORS DOWN  KRYPTONITE {Republic/UMG) 168 -40 208 204 16/0



Total Spins/Gain
BLACK CROWES 1155/759
LICKIN' Total Stations: 110
V2 Hot Trax: 53 - 26

W W 2w TS
ATLANTA, - .
AUSTIN, 13 18
BALTIMORE, 18 16
BOSTON,
CHARLDTTE,
CINCINNATI,
CLEVELAND,
COLUMBUS,
COLUMBUS,
COLUMBUS,
DALLAS,
DENVER,
OETROIT,
HARTFQRD,
INOIANAPOLIS,
KANSAS CITY,
LAS VEGAS,
LONG ISLANQ,
LOS ANGELES,
MEMPHIS,
MEMPHIS,
MIAMI,
MILWAUKEE,
MINNEAPOLIS,
NORFOLK,
ORLANDO,
PHILADELPHIA,
PHILADELPHIA,
PHOENIX,
PHOENIX,
PHOENIX,
PITTSBURGH,
PORTLANO,
PROVIDENCE,
ROCHESTER,
SACRAMENTQ,
SALT LAKE CITY,
ST. LOuIS,
SAN ANTONIO,
SAN DIEGO,
SAN FRANCISCO,
TAMPA,

Total Spins/Gain
371/273
GIRL Total Stations: 37

BLUES TRAVELER

A&M/Interscops  Hot Trax: 110 - 54e
™ W 2w TS

ATLANTA, WKLS

AUSTIN, KLBJ

BALTIMORE, WIYY

BOSTON, WAF

CHARLOTTE,

CINCINNATI, WEBN

CLEVELANO,

COLUMBUS,

COLUMBUS,

COLUMBUS,

DALLAS,

DENVER,

DETRQIT,

HARTFORD,

INDIANAPOLIS,

KANSAS CITY,

LAS VEGAS,

LONG ISLAND,

LOS ANGELES,

MEMPHIS,

MEMPHIS,

MIAMI,

MILWAUKEE,

MINNEAPOLIS,

NORFOLK,

ORLANDO,

PHILADELPHIA,

PHILADELPHIA,

PHOENIX,

PHOENIX,

PHOENIX,

PITTSBURGH,

PORTLAND,

PROVIDENCE,

ROCHESTER,

SACRAMENTO,

SALT LAKE CITY,

ST.LOUIS,

SAN ANTONIO,

SAN DIEGO,

SAN FRANCISCO,

TAMPA,

airplayanalysi

Total Spins/Gain
STAIND 2738/621
BEEN Total Stations: 147
Flip/EEG Hot Trax: 10 - 5e

W LW 2W TS
ATLANTA, 1 12
AUSTIN, 20 12
BALTIMORE, 30 19
BOSTON, 2 U
CHARLOTTE. a3] §er
CINCINNAT, 19 19
CLEVELAND, 10 8
COLUMBUS, B
COLUMBUS, 17 7
COLUMBUS, -
DALLAS, 2
OENVER, 20
OETROIT, 16
HARTFORD, 30
INDIANAPOLIS, -
KANSAS CITY,
LAS VEGAS,
LONG ISLAND,
LOS ANGELES,
MEMPHIS,
MEMPHIS,
MIAMI,
MILWAUKEE,
MINNEAPOLIS,
NORFOLK,
ORLANOO,
PHILADELPHIA,
PHILADELPHIA,
PHOENIX,
PHOENIX,
PHOENIX,
PITTSBURGH,
PORTLAND,
PROVIDENCE,
ROCHESTER,
SACRAMENTO, 27
SALT LAKE CITY, 12
ST. LOUIS, R
SAN ANTONIO, 19 17
SAN DIEGO, e 17
SAN FRANCISCO, B o
TAMPA, M4 29100

FERLIZZ2 .8

@z
.88 .88,

LR 2R EB2NE .

Total Spins/Gain
477/240

Total Stations: 62
Hot Trax: 74 - 48e

LINKIN PARK
CRAWLING
Warner Bros.

W 2w TS
ATLANTA,
AUSTIN,
BALTIMORE,
BOSTON,
CHARLOTTE,
CINCINNATI,
CLEVELAND,
COLUMBUS,
COLUMBUS,
COLUMBUS,
DALLAS,
DENVER,
OETROIT,
HARTFORD,
INOIANAPOLIS,
KANSAS CITY,
LAS VEGAS,
LONG ISLAND,
LOS ANGELES,
MEMPHIS,
MEMPHIS,
MIAMI,
MILWAUKEE,
MINNEAPOLIS,
NORFOLK,
ORLANDO,
PHILADELPHIA,
PHILADELPHIA,
PHOENIX,
PHOENIX,
PHOENIX,
PITTSBURGH,
PORTLANO,
PROVIDENCE.
ROCHESTER,
SACRAMENTO,
SALT LAKE CITY,
ST.LOUIS,
SAN ANTONIO,
SAN DIEGO,
SAN FRANCISCO,
TAMPA,

STABBING...
S0
KOCH

ATLANTA,
AUSTIN,
BALTIMORE,
BOSTON,
CHARLOTTE,
CINCINNATI,
CLEVELAND,
COLUMBUS,
COLUMBUS,
COLUMBUS,
OALLAS,
DENVER,
DETROIT,
HARTFORO,
INDIANAPOLIS,
KANSAS CITY,
LAS VEGAS,
LONG ISLAND,
LOS ANGELES,
MEMPHIS,
MEMPHIS,
MIAMI,
MILWAUKEE,
MINNEAPQOLIS,
NORFOLK,
ORLANDO,
PHILADELPHIA,
PHILADELPHIA,
PHOENIX,
PHOENIX,
PHOENIX,
PITTSBURGH,
PORTLAND,
PROVIDENCE,
ROCHESTER,
SACRAMENTO,
SALT LAKE CITY,
ST.LOUIS,
SAN ANTONIO,
SAN DIEGO,
SAN FRANCISCO,
TAMPA,

GODSMACK
GREED

Republic/UMG

ATLANTA,
AUSTIN,
BALTIMORE,
BOSTON,
CHARLOTTE,
CINCINNATI,
CLEVELAND,
COLUMBUS,
COLUMBUS,
COLUMBUS,

HARTFORD,
INDIANAPOLIS,
KANSAS CITY,
LAS VEGAS,
LONG SLAND,
LOS ANGELES,
MEMPHIS,
MEMPHIS,
MIAMI,
MILWAUKEE,
MINNEAPQOLIS,
NORFOLK,
ORLANDO,
PHILAQELPHIA,
PHILADELPHIA,
PHOENIX,
PHOENIX,
PHOENIX,
PITTSBURGH,
PORTLAND,
PROVIDENCE,
ROCHESTER,
SACRAMENTO,
SALT LAKE CITY,
ST. LOuIS,

SAN ANTONIO,
SAN DIEGO,
SAN FRANCISCO,
TAMPA

Total Spins/Gain
574/389

Total Stations: 67
Hot Trax: 84 - 45¢

W LW 2w TS

Total Spins/Gain
1905/222

Totai Stations: 126
Hot Trax: 15 - 13¢

Total Spins/Gain
1006/362

Total Stations: 102
Hot Trax: 38 - 28e

MEGADETH
MOTO
Sancteary

™ W W TS
ATUANTA, * = » ¢
AUSTIN, - s
BALTIMORE, 12 2
BOSTON, 15
CHARLOTTE, it
CINCINNATI, 10
CLEVELAND, .
COLUMBUS,
COLUMBUS,
COLUMBUS,
DALLAS,
QENVER,
QETROIT,
HARTFORD,
INDIANAPOLIS,
KANSAS CITY,
LAS VEGAS,
LONG ISLAND,
LOS ANGELES,
MEMPHIS,
MEMPHS,
MIAMI,
MILWAUKEE,
MINNEAPOLIS,
NORFOLK,
ORLANDO,
PHILAOELPHIA,
PHILADELPHIA,
PHOENIX,
PHOENIX,
PHOENIX,
PITTSBURGH, .
PORTLAND, 3
PROVIDENCE, 1
ROCHESTER, 3
SACRAMENTO, 1
SALT LAKE CITY, 8
ST.LOUSS, 2
SAN ANTONIO, 11
SAN DIEGO, 2
SAN FRANCISCO, 8 1
TAMPA, 2 35

Total Spins/Gain
999/219

Total Stations: 91
Hot Trax: 34 - 29

ECONOLINE CRUSH
MAKE
Restiess

™ W 2W TS
ATLANTA,
AUSTIN,
BALTIMORE,
BOSTON,
CHARLOTTE,
CINCINNATY,
CLEVELAND,
COLUMBUS,
COLUMBUS,
COLUMBUS,
DALLAS,
DENVER,
OETROIT,
HARTFQRD,
INDIANAPOLIS,
KANSAS CITY,
LAS VEGAS,
LONG ISLAND,
LOS ANGELES,
MEMPHIS,
MEMPHIS,
MIAMI,
MILWAUKEE,
MINNEAPQLIS,
NORFOLK,
ORLANDO,
PHILADELPHIA,
PHILADELPHIA,
PHOENIX,
PHOENIX,
PHOENIX,
PITTSBURGH,
PORTLAND,
PROVIOENCE,
ROCHESTER,
SACRAMENTO,
SALT LAKE CITY,
ST. LOUIS,
SAN ANTONIO,
SAN DIEGO,
SAN FRANCISCO,
TAMPA,

Total Sphs/Gain
SINOMATIC 8/318
BLOOM Total Statépns: 78
Atlantic/AG Hot Trax; §5 - 38+

™ (Wi2w T8
ATLANTA, P - -
AUSTIN, 8 78- 2
BALTIMORE, - - .- =
BOSTON, = - o
CHARLOTTE, 14 - 18
CINCINNATI, 12 15 54
CLEVELAND, 13 10 35
COLUMBUS, -
COLUMBUS,
COLUMBUS,
DALLAS,
OENVER,
DETROIT,
HARTFQORO,
INQIANAPOLIS,
KANSAS CITY,
LAS VEGAS,
LONG ISLAND,
LOS ANGELES,
MEMPHIS,
MEMPHIS,
MIAMI,
MILWAUKEE,
MINNEAPOLIS,
NORFOLK,
ORLANOQ,
PHILADELPHIA,
PHILADELPHIA,
PHOENIX,
PHOENIX,
PHOENIX,
PITTSBURGH,
PORTLAND,
PROVIDENCE,
ROCHESTER,
SACRAMENTO,
SALT LAKE CITY,
ST.LoutS,

SAN ANTONIO,
SAN DIEGO,

SAN FRANCISCO,
TAMPA,

Total Spilis/Gain
TOADIES 9/168
PUSH Total Statins: 65
Interscope Hot Trax: §7 - 33«

LW ew TS
ATLANTA, = -
AUSTIN, 15 320 120
BALTIMORE, - -
BOSTON, 33 Bt 190
CHARLOTTE,
CINCINNATI,
CLEVELAND,
COLUMBUS,
COLUMBUS,
COLUMBUS,
DALLAS,
DENVER,
DETROIT,
HARTFQRD,
INDIANAPOLIS,
KANSAS CITY,
LAS VEGAS,
LONG [SLAND,
LOS ANGELES,
MEMPHIS,
MEMPHIS,
MIAME,
MILWAUKEE,
MINNEAPOLIS,
NORFOLK,
ORLANDO,
PHILADELPHIA,
PHILADELPHIA,
PHOENIX,
PHOENIX,
PHOENIX,
PITTSBURGH,
PORTLAND,
PROVIDENCE,
ROCHESTER,
SACRAMENTO,
SALT LAKE CITY,
ST. LOUIS,
SAN ANTONIO,
SAN DIEGO,
SAN FRANCISCO,
TAMPA,




SALIVA
YOUR
Island/IDJMG

ATLANTA,
AUSTIN,
BALTIMORE,
BOSTON,
CHARLOTTE,
CINCINNATI,
CLEVELAND,
COLUMBLS,
COLUMBUS,
COLUMBUS,
DALLAS,
OENVER,
DETROIT,
HARTFORD,
INDIANAPOLIS,
KANSAS CITY,
LAS VEGAS,
LONG ISLAND,
LOS ANGELES,
MEMPHIS,
MEMPHIS,
MIAMI,
MILWAUKEE,
MINNEAPOLS,
NORFOLK,
ORLANOD,
PHILADELPHIA,
PHILADELPHIA,
PHOENIX,
PHOENIX,
PHOENIX,
PITTSBURGH,
PORTLAND
PROVIDENCE.
ROCHESTER,
SACRAMENTD,
SALT LAKE CITY,
ST. LOUSS,
SAN ANTONIO,
SAN DIEGD,
SAN FRANCISCO,
TAMPA,

STEREOMUO
PAIN
Loud/CRG

ATLANTA,
AUSTIN,
BALTIMORE,
BOSTON,
CHARLOTTE,
CINCINNATI,
CLEVELAND,
COLUMBUS,
COLUMBUS,
COLUMBUS,
DALLAS,
DENVER,
DETROIT,
HARTFORD,
INDIANAPOLIS,
KANSAS CITY,
LAS VEGAS,
LONG ISLAND,
LOS ANGELES,
MEMPHIS,
MEMPHIS,
MIAMI,
MILWAUKEE,
MINNEAPOLIS,
NORFOLK,
ORLANDD,
PHILADELPHIA,
PHILADELPHIA,
PHOENIX,
PHOENIX,
PHOENIX,
PITTSBURGH,
PORTLAND,
PROVIDENCE,
ROCHESTER.
SACRAMENTO,
SALT LAKE CITY,
ST.LOUIS,
SAN ANTONIO,
SAN DIEGD,
SAN FRANCISCO,
TAMPA,

Total Spins/Gain
1672/159

Total Stations: 107
Hot Trax: 22 - 17e

™ W 2w TS

13

14
18
9

10

Total Spins/Gain
295/123

Total Stations: 59
Hot Trax: 88 - 63

W TS

STEVIE NICKS
PLANETS
Reprise

ATLANTA,
AUSTIN,
BALTIMORE,
BOSTON,
CHARLOTTE,
CINGINNATI,
CLEVELAND,
COLUMBUS,
COLUMBUS,
COLUMBLS,
DALLAS,
DENVER,
DETROIT,
HARTFORD,
INDIANAPOLIS,
KANSAS CITY,
LAS VEGAS,
LONG ISLAND,
LOS ANGELES,
MEMPHIS,
MEMPHIS,
MIAMI,
MILWAUKEE,
MINNEAPOLIS,
NORFOLK,
ORLANDD,
PHILADELPHIA,
PHILADELPHIA,
PHOENIX,
PHOENIX,
PHOENIX,
PITTSBURGH,
PORTLAND,
PROVIDENCE,
ROCHESTER,
SACRAMENTO,
SALT LAKE CITY,
ST.LOUSS,
SAN ANTONID,
SAN DIEGD,
SAN FRANGISCO,
TAMPA,

B.SPRINGSTEEN
AMERICAN
Columbia/CRG

ATLANTA,
AUSTIN,
BALTIMORE,
BOSTON,
CHARLOTTE,
CINCINNATY,
CLEVELAND,
COLUMBUS,
COLUMBLUS,
COLUMBUS,
DALLAS,
DENVER,
DETROIT,
HARTFORD,
INDIANAPOLIS,
KANSAS CITY,
LAS VEGAS,
LONG ISLAND,
LOS ANGELES,
MEMPHIS,
MEMPHIS,
MiAMI,
MILWAUKEE.
MINNEAPOLIS,
NORFOLK,
ORLANDO,
PHILADELPHIA,
PHILADELPHIA,
PHOENIX.
PHOENIX,
PHOENIX,
PITTSBURGH,
PORTLAND,
PROVIDENCE,
ROCHESTER,
SACRAMENTO,
SALT LAKE CITY,
ST.LOUIS,
SAN ANTONIO,
SAN DIEGO,
SAN FRANCISCO,
TAMPA,

Total Spins/Gain
2351149

Total Stations: 27
Hot Trax: 115 - 72¢

™ W WTS

Total Spins/Gain
226/122

Total Stations: 28
Hot Trax: D - 74

W TS

LIMP BIZKIT
My
Flip/interscope

ATLANTA,
AUSTIN,
BALTIMORE,
BOSTON,
CHARLOTTE,
CINCINNATI,
CLEVELAND,
COLUMBUS,
COLUMBUS,
COLUMBUS,
DALLAS,
DENVER,
DETROIT,
HARTFORD,
INDIANAPOLIS,
KANSAS CITY,
LAS VEGAS,
LONG ISLAND,
LOS ANGELES,
MEMPHIS,
MEMPHIS,
MIAMI,
MILWAUKEE,
MINNEAPOLIS,
NORFOLK,
ORLANDD,
PHILADELPHIA,
PHILADELPHIA,
PHOENIX,
PHOENIX,
PHOENIX,
PITTSBURGH,
PORTLAND,
PROVIOENCE,
ROCHESTER,
SACRAMENTO,
SALT LAKE CITY,
ST. LOUIS,

SAN ANTONIO,
SAN DIEGD,
SAN FRANCISCO,
TAMPA,

SYSTEMATIC
BEGINNING
The Music Company/EEG

ATLANTA,
AUSTIN,
BALTIMORE,
BOSTON,
CHARLOTTE,
CINCINNATI,
CLEVELAND,
COLUMBUS,
COLUMBUS,
COLUMBUS,
DALLAS,
DENVER,
DETROIT,
HARTFORD,
INDIANAPOLIS,
KANSAS CITY,
LAS VEGAS,
LONG ISLAND,
LOS ANGELES,
MEMPHIS,
MEMPHIS,
MIAMI,
MILWAUKEE,
MINKEAPOLIS,
NORFOLK,
ORLANDO,
PHILADELPHIA,
PHILADELPHIA,
PHOENIX,
PHOENIX,
PHOENIX,
PITTSBURGH,
PORTLAND,
PROVIDENCE,
ROCHESTER,
SACRAMENTO,
SALT LAKE CITY,
ST.LOUIS,
SAN ANTONIO,
SAN DIEGD,
SAN FRANCISCO,
TAMPA,

Total Spins/Gain
1693/148

Total Stations: 88
Hot Trax: 18 - 16e

™ W W TS
12
39
17
1
14
3
2
7
19
10
8

Total Spins/Gain
11721113

Total Stations: 106
Hot Trax. 27 - 25¢

W 2w TS

23
4

g’

- g ' " . &
R N~ @

(TR O N IR

FROM ZERO
CHECK
Arista

ATLANTA,
AUSTIN,
BALTIMORE,
BOSTON,
CHARLOTTE,
CINGINNATI,
CLEVELAND,
COLUMBUS,
COLUMBUS,
COLUMBUS,
DALLAS,
DENVER,
DETROIT,
HARTFORD,
INDIANAPOLIS,
KANSAS CITY,
LAS VEGAS,
LONG ISLAND,
LOS ANGELES,
MEMPHIS,
MEMPHIS,
MIAMI,
MILWAUKEE,
MINNEAPOLIS,
NORFOLK,
ORLANDD.
PHILADELPHIA,
PHILADELPHIA,
PHOENIX,
PHOENIX,
PHOENIX,
PITTSBURGH,
PORTLAND,
PROVIDENCE,
ROCHESTER,
SACRAMENTO,
SALT LAKE CITY,
ST.LOUIS,
SAN ANTONIO,
SAN DIEGD,
SAN FRANCISCO,
TAMPA,

TRAIN
DROPS
Columbia/CRG

ATLANTA,
AUSTIN,
BALTIMORE,
8OSTON,
CHARLOTTE,
CINCINNATI,
CLEVELAND,
COLUMBUS,
COLUMBUS,
COLUMBUS,
DALLAS,
DENVER,
DETROIT,
HARTFORD,
INDIANAPOLIS,
KANSAS CTY,
LAS VEGAS,
LONG ISLAND,
LOS ANGELES,
MEMPHIS,
MEMPHIS,
MIAMI,
MILWAUKEE,
MINNEAPOLIS.
NORFOLK,
ORLANDO,
PHILADELPHIA,
PHILADELPHIA,
PHOENIX,
PHOENIX,
PHOENIX,
PITTSBURGH,
PORTLAND,
PROVIDENCE,
ROCHESTER,
SACRAMENTO,
SALT LAKE CITY,
ST.LOUIS,
SAN ANTONID,
SAN DIEGD,
SAN FRANCISCO,
TAMPA

Total Spins/Gain
185137

Total Stations: 31
Hot Trax: D - 81e

W 2w TS

Total Spins/Gain
1496/106

Total Stations: 88
Hot Trax: 23 - 22¢

™ LW 2w TS

9 4 - 1
16 19 76
2

AC/DC
NEW
Elektra/EEG

ATLANTA,
AUSTIN,
BALTIMORE.
BOSTON,
CHARLOTTE,
CINCINNATI,
CLEVELAND,
COLUMBUS,
COLUMBUS,
COLUMBUS,
DALLAS,
DENVER,
DETROIT,
HARTFORD
INDIANAPOLIS,
KANSAS CITY,
LAS VEGAS,
LONG ISLAND,
LOS ANGELES,
MEMPHIS,
MEMPHIS,
MIAMI,
MILWAUKEE,
MINNEAPDLIS,
NORFOLK,
ORLANDO,
PHILADELPHIA.
PHILADELPHIA.
PHOENIX,
PHOENIX,
PHOENIX,
PITTSBURGH,
PORTLANO,
PROVIDENCE,
ROCHESTER,
SACRAMENTO,
SALT LAKE CITY,
ST. LOUIS,

SAN ANTONIO,
SAN DIEGD,
SAN FRANCISCD,
TAMPA,

STATIC-X
THIS

Warner Bros.

ATLANTA,
AUSTIN,
BALTIMORE,
BOSTON
CHARLOTTE,
CINCINNATI,
CLEVELAND,
COLUMBUS,
COLUMBUS,
COLUMBUS,
DALLAS,
DENVER,
DETROIT.
HARTFORD,
INDIANAPOLIS,
KANSAS CITY,
LAS VEGAS,
LONG ISLAND,
LOS ANGELES,
MEMPHIS,
MEMPHIS,
MIAMI,
MILWAUKEE,
MINNEAPOLIS,
NORFOLK,
ORLANDD,
PHILADELPHIA,
PHILADELPHIA,
PHOENIX,
PHOENIX,
PHOENIX,
PITTSBURGH,
PORTLAND,
PROVIDENCE,
ROCHESTER,
SACRAMENTO,
SALT LAKE CITY,
ST.LOUIS,
SAN ANTONIO,
SAN DIEGD,
SAN FRANCISCO,
TAMPA,

Total Spins/Gain
1855/132

Total Stations: 132
Hot Trax: 14 - 14=
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Call-Out Music Research
Rock and Alternative Regional Call Out
Combhined Regions
= Grade = ade
1. Hemorrhage (In My Hands) Fuel 80 9. Southside Moby/Gwen Stefani 71
2. Hanging By A Moment Lifehouse 79 10. One Step Closer Linkin Park 71
3. Outside Aaron Lewis (Staind)/Fred Durst 78 11. Dig Mudvayne 70
4. Loser 3 Doors Down 74 12. Drive Incubus 69
5. Jaded Aerosmith 7 13. Your Disease Saliva 69
6. It's Been Awhile Staind 73 14. Butterfly Crazy Town 68
7. Duck And Run 3 Doors Down 73 15. Are You Ready Creed 66
8. Awake Godsmack 72
Grade Gr

1. It's Been Awhile Staind 79 9. Drive Incubus 69
2. Hemorrhage (In My Hands) Fuel 78 10. Southside Moby/Gwen Stefani 67
3. Duck And Run 3 Doors Down 74 11. New Disease Spineshank 66
4. Hey Pretty Poe 72 12. Loser 3 Doors Down 65
5. OQutside Aaron Lewis (Staind)/Fred Durst 72 13. Voices Disturbed 65
6. Hanging By A Moment Lifehouse 71 14. Awake Godsmack 65
7. One Step Closer Linkin Park 71 15. Innocent Fuel 64
8. Jaded Aerosmith 70

Grade rade
1. Dig Mudvayne 86 9. Awake Godsmack 73
2. Hemorrhage (In My Hands) Fuel 82 10. Duck And Run 3 Doors Down 73
3. Loser 3 Doors Down 81 11. It's Been Awhile Staind 68
4. Hanging By A Moment Lifehouse 80 12. One Step Closer Linkin Park 68
5. Southside Moby/Gwen Stefani 77 13. Drive Incubus 67
6. Waiting Green Day 77 14. Links 23 4 Rammstein 66
7. Outside Aaron Lewis/Fred Durst 76 15. My Way Limp Bizkit 66
8. Jaded Aerosmith 75

Grade : ;rade
1. It's Been Awhile Staind 86 9. Hemorrhage (In My Hands) Fuel 77
2. Hanging By A Moment Lifehouse 82 10. Butterfly Crazy Town 76
3. Are You Ready Creed 80 11. Your Disease Saliva 76
4. Outside Aaron Lewis/Fred Durst 80 12. Jaded Aerosmith 75
5. The Space Between Dave Matthews Band 78 13. Drive Incubus 73
6. Awake Godsmack 77 14. Greed Godsmack 73
7. One Step Closer Linkin Park 77 15. Drops Of Jupiter Train 73
8. Loser 3 Doors Down 77

Grade ade
1. Links234 Rammstein 94 9. Jaded Aerosmith 73
2. Hemorrhage (In My Hands) Fuel 85 10. Your Disease Saliva 72
3. Outside Aaron Lewis (Staind)/Fred Durst 85 11. Awake Godsmack 72
4. Killing The Fly Union Underground 82 12. Duck And Run 3 Doors Down 72
5. Dig Mudvayne 81 13. Butterfly Crazy Town 71
6. Hanging By A Moment Lifehouse 81 14. Breakdown Tantric 70
7. Loser 3 Doors Down 74 15. Drive Incubus 69
8. Southside Moby/Gwen Stefani 74
Based on the top 15 songs (by Grade) of 50 songs tested in weekly call-out by Kelly Music Research. Active, Alternative, and Mainstream Rock currents are researched among P1 listenef§, aged
18-44, in each format, in over 250 Arbitron metros including all large, medium and small markets. Sample is balanced proportionately according to market size within each U.S. Census reffion. Total
weighted, rolling average sample size exceeds 800 per week. Grade scores are calculated by combining Appeal, Burn and Unfamiliarity ratings. Highest Grade scores are achieved by sonfjs with
strongest Appeal as well as lowest Burn and Unfamiliarity. For complete song list and more data, call Kelly Music Research at 610-446-0318. © 2000. All rights reserved.
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Stone Temple Pilots Finish No. 5 lowa Wil
i Destroy You

h\low that a newly-sober Scott Weiland is off the drugs for good (?), Slipknot producer Ross

Robinson spoke to NME recently
about the band’s new disc. Due
on June 19, the album tentatively
carries the title lowa, taken from
the band’s home state. Robinson,
who was suffering from a back

—
" ‘ the band have finished recording a new album, their follow-up to
-4 ] [1999’5 No. 4. STP began recording the album in a rented beach villa
* ; in Malibu in January, and are currently mixing the album in Atlanta
oA, Iwith producer Brendan O’ Brien. The band’s fifth album is rumored
to be a double album, but the decision won’t be made until the
1‘ music is finished being mixed. Sonicnet.con reports that band pho-

/) -','

| tographer Chapman Baehler was commissioned by the band to injury and was using a lot of

Vicodin to get through the record-
ing process, refers to the disc as

shoot a documentary on the recording of the album. “It set out to be
| a modern day Let It Be,” Baehler told the site about his directorial

Stone Temple Pilots | debut. “It's got a lot of really beautiful, moody shots — these art
shots with either Dean or Robert (DeLeo| playing an old organ in a really beautiful space, to Dean and Scott
playing acoustic, to some totally awesomg rock-out live stuff in the main recording space.” Baehler was origi-
nally slated to publish a coffee table bookt)]f photography of the band before being asked to do the documen-
tary. The book should still come out later khis year. The new STP album should be out sometime around the 4th
of July, and will be playing the Rolling Rotk Town Festival in Latrobe, Pennsylvania on August 4.

“absolutely fucking destroying.”
Robinson also said that “it perme-
ates through every single cell in
your body and it’s exactly what
the hardcore fan is going to want.
It's perfect.” Singer Corey

! “Number 8” Taylor revealed

Pearl Jam Delays DVD
HINGE CLOSES DEAL WITH ROAD- \

When Pearl Jam fans went to their local store to RUNNER: Roadrumner recently sigred New
pick-up the band'’s first-ever concert DVD, Pearl Jam: ¥ York-based band Hinge to a deal, The band’s
Touring Band, this past Tuesday (4/10), they noticed self-titled deliut should be out in the summer.
that it was conspicuously absent from shelves. (L-R back): Roadrunner Director of AGR Paul
That’s because the band has pushed back the release Conroy; Hinge's C.,‘IiffRigzmo L P.h” Arcui
: . R e . Roadrunner President Jonas Nachsin;

| date to May 1, citing technical difficulties. However, Roadrunner Sr. VP of A&R Monte Conner;
Ten Club members will be able to pick the DVD up Hinge attorney Nick Sciorra; Scrap 60
coming this Tuesday (4/17) for $15.98, as opposed to | Productions’ Eddie Wolil; Hinge’s David

conﬁnued on page 22

Pearl }\,am the $24.98 that it will cost when it hits retail two Kowatch. (L-R front): Roadrunner Sr. Director
weeks later. The three-hour DVD consjsts of 28 songs recorded on the band’s 2000 U.S. and of Marketing Bob Jolnsen; Hinge's Scott
", ” . - Thompson; Scrap 60 Productions’ Steve
European tour, as well as additional b¢nus features. Three songs, “Evacuation,” “Even Flow

Regina.

and “In My Tree,” are offered with “N I"att—cam” footage — a camera stationed
behind drummer Matt Cameron that feature a heavier percussion mix. The DVD
will also feature European montages s!ﬁot by the band set to “Yellow Ledbetter”
and three previously unreleased instrgmentals. In addition, the package will
include two videos, the Todd McFarljne—directed “Do The Evolution” and the
previously unreleased in the U.S. vidu?o for “Oceans.” The set list for the DVD is
as follows: “Long Road,” “Corduroy,” “Grievance,” “Animal,” “God’s Dice,”
“Evacuation,” “Given To Fly,” ”Dissicient,” “Nothing As It Seems,” “Evenflow,”
“Lukin,” “Not For You,” “Daughter,””Untitled,” “MFC,” “Thin Air,”
"Leatherman,” ”Betterman,” “Nothin Eman," “Insignificance,” “1 Got Shit,”
“RVM,” “Wishlist,” “Jeremy,” “Evolufion,” "Don’t Go,” “Parting Ways,”
"Rocking in the Free World.”
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music news continued

Live’s official Web site
(friendsoflive.com) has unveiled a
new song by the band, “Forever
May Be Long Enough.” The song
is featured in the forthcoming
movie The Mumimy Returns, and
accordingly, has a Middle Eastern
feel to it. If one song isn’t enough,
a fan site of drummer Chad
Gracey (chadgracey.com) has post-
ed six songs from the band’s
forthcoming album. The six songs
are “Deep Enough,” "Simple
Creed,” "People Like You,” “Call
Me A Fool,” “Like A Soldier,” and
"Nobody Knows.” “You fans real-
ly run this business... so feel free
to throw some feedback at us.
We'd love to know what you
think,” a posting on the site says.
In other Live news, the band has
announced three dates they’ll be
playing next month, probably
testing out some of the new mate-
rial. On May 5, they’ll be playing
in West Palm Beach at the Sunfest.
On May 6, they’ll be playing the
Music Midtown Festival in Atlanta,
and on May 19, they’ll be heading
to the City Stages Music Festival in
Birmingham. They’ll

on May 1. The single will be at
radio for a May 8 add date.
Guitarist Adam Jones is currently
directing a video for the song.
Jones also directed the band’s
videos for “Sober,” “Prison Sex”
and “Aenima.” Following the
four U.S. dates, Tool will be head-
ing to Europe for a month’s worth
of dates starting at May 25 at
Holland’s Dynamo Festival.

Bruce Springsteen’s Live In New
York City debuted at #5 on
Billboard’s SoundScan charts this
week. The showing is the Boss’
highest chart showing since his
1995 Greatest Hits album debuted
at #1. In other Springsteen news,
the rocker won a court battle ear-
lier this week when London’s
Court of Appeal upheld a two
year-old decision banning a
British record company from
releasing his early material.
Masquerade Music had chal-
lenged the injunction that barred
the company from releasing
copies of an album called Before
The Fame, claiming that the origi-
nal decision had been based on

also be performing at
the Rolling Rock Town
Fair in Latrobe,
Pennsylvania on
August 4.

The dates for Tool’s
four previously
announced tour stops
in conjunction with
the release of their
third album,
Lateralus, have been
announced. The
dates will be May 15
in Atlanta, May 17 in
Chicago, May 18
in Detroit and
May 20 in New
York City. The
album will be
released on May
15, the date of the
Atlanta show. In
further news, the
band will stream
Lateralus’ first sin-
gle, "Schism,” for
five days starting

IMAGINE DEXTER FREEBISH AT THE
RN’R HALL OF FAME: Dexter Freebish got
their big break when their song, “Leaving
Town,” won the John Lennon Songwriting
Contest. With said song dominating the air-
waves, the band was recently given a chance
to perform at a special event at the Rock &
Roll Hall of Fame. The Cleveland museum,
dedicated to music, is featuring a John Lennon |
exhibit, which Freebish were invited to play.
"The most surreal moment was watching Yoko
Ono watch us,” bassist Chiris Lowe comment-
ed about their performance., The second most
surreal moment may have been when Ono H
posed for a photo with the group after they
played. (L-R): Dexter Freebish's Chris Lowe
and Kyle; Yoko Ono; Dexter's Scott Romig and
Charles Martin.

lowa Will Destroy You

continued from page 21

inadmissible evidence. The album
featured songs Springsteen
recorded in the early ‘70s, accord-
ing to the Hollywood Reporter.
Springsteen was rewarded
$725,000 in legal costs, plus the
costs of the appeal.

Radiohead’s Thom Yorke has vis-
ited the band’s message board to
reveal the track listing for the b-
sides to their first UK single from
their forthcoming album,
Amnesiac. "Pyramid Song,” which
will be out in the UK on May 21,
will contain the following songs:
“Transatlantic Drawl,” “Fast
Track,” “Kinetic,” and “Orgy.” "1
Might Be Wrong” is the first sin-
gle from the album in the United
States, but there’s no word on
when the single will be released
stateside. Ammesiac is expected in
stores on June 5 in America and
June 4 in the rest of the world.
One week after the release of
Amnesiac, the band will be hon-
ored (?) with a tribute album,
Anyone Can Play Radiohead: A
Tribute To Radiohead. The
Cleopatra album will feature cov-
ers ranging from Miranda Sex
Garden'’s take on "Exit Music (For
A Film)” and the 2 Dipsh*ts, fea-
turing Meegs of Coal Chamber,
tackling “Everything In Its Right
Place.”

U2 will square off against an evil
version of themselves in the
upcoming video for “Elevation.”
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i Taylor described their upco
Slipknot ing tour plans, “I'm not sure
exactly what’s going to be used but it’s going to be a lot of steel, a lot
hydraulics. It’s going to be dangerous. Everybody in the audience is
probably going to be thankful that they’re not onstage.”

some song titles off the upc
ing LP: “New Abortion,

“Disasterpiece,” “The Here
Anthem,” and "People = Shit.”
After the band does stints of
Ozzfest and the Tattoo the Ea
festival, they plan to do thei

| own headlining tour. With a }it-

tle bit of cash behind them

Df

As an added bonus, the vid wil
also feature Angelina Jolie. The
Joseph Kahn-directed video is
being tied in with Tomb Raider, the
forthcoming Jolie flick based on
the immensely popular video

game. The video’s concept is th
Bono discovers that guitarist T
Edge has been kidnapped by U2
doppelgangers. He then contact
Lara Croft (Jolie) to rescue his
guitarist, and the good end evil
versions of U2 square off against
each other. U2 are shooting the
video in Los Angeles this week-
end, with Jolie shooting her
scenes separately next week in
Seattle

R.E.M. will be headed over to
Europe to headline an open-air
concert in London on April 29.
The Trafalgar Square show will bel
in celebration of South Africa Days
“It makes us very proud to lend
our support to mark this impor-
tant day in world history,”
Michael Stipe said to BBC Radio
1. April 29 will be the seventh
anniversary of the South African
elections in which Nelson
Mandela was voted President of
the country. Among the other acts
performing are The Coors and
Spice Girl Mel B. Proceeds from
the concert will go to the Nelson
Mandela Children’s Fund. In
other R.E.M. news, guitarist Peter
Buck joined underground faves
The Soft Boys onstage in Seattle
last week. Buck played the band’s




___musicnews

The all-star sound-

track album to the much-antici-
pated film version of Bridget
Jones’s Diary is released in the

RIDGET"TO"F«"E?’%“BIAR

UK. by Mercury on Monday (16),
with the movie out nationwide
from today (Friday). It includes
the first two singles, “Out Of
Reach” by Gabrielle and Geri
Halliwell’s cover of the Weather
Girls’ ”It’s Raining Men,” plus
the third release, Dina Carroll’s
version of Van Morrison’s
"Someone Like You,” which fol-
lows as a single on April 30.
Robbie Williams has two new
tracks on the album including the
Frank Sinatra song “Have You
Met Miss Jones,” and other artists

on th¢ set with new material
includle Shelby Lynne and

Islan;’s American newcomer

Rosey.

|
Folk gnd Rock guitar virtuoso
Richgrd Thompson has the retro-
spective Action Packed - The Best
Of THe Capitol Years released in
the UK. next Monday. The 19-
track|album features many
favoJJrites from his six albums for
the label between 1988 and 1999
plus fwo songs previously unis-
sued pn CD, “Mr.Rebound” and
"Fully Qualified To Be Your
Man,|’ plus one completely new
track|featuring his son and Virgin
Ametica signing Teddy,
“Perguasion.”

|
Mus* follow “Plug In Baby” with
"New Born” on June 4 as the sec-
ond
upcoming second album which
will now be titled Origin Of
Symipetry and itself released on
June [18. The band started a head-
lining European tour in the UK.
on April 5 and were due to move

ushroom single from their

music news contigued

“Queen Of Eyes,” as well as a version of The Byrds’ "Bells Of

Rhymney.”

Rolling Rock Town Fair 2.0 is set to roll on August 4. The sleepy town of
Latrobe Pennsylvania will welcome Stone[Temple Pilots, Live,
Deftones, Incubus, Staind and Oleander for the day-long festival. The
Westmoreland Fairgrounds will host the eyent and tickets will go on

sale nationwide on April 20.

Stabbing Westward have announced a Narth American tour in sup-
port of their latest release, Darkest Days. The band plans to get a three-

week jump-start on the album’s release date by kicking off the tour in
Orlando on April 30. Darkest Days hits stojes on May 22. Here’s the
dates; St. Petersburg 5/2, Jacksonville 5/3| West Palm Beach 5/5, San
Antonio 5/7, Austin 5/8, Dallas 5/9, Denver 5/11, Phoenix 5/12, Los
Angeles 5/14, San Francisco 5/15, Seattle [5/17, Portland 5/18,
Vancouver 5/19, Chicago 5/22, Detroit 5/3, Pittsburgh 5/29,
Philadelphia 5/30, Birmingham 6/1, Atlalfta 6/3, New York 6/5, St.
Louis 6/8, Denver 6/12, Salt Lake City 6/)3 and San Diego 6/16.

Moby has plans for his own Lollapalooza. TLhe outspoken artist has put

continued on page 24

into the large continental portion
last night (Thursday) with a sell-
out at the Paradiso in Amsterdam.

Liverpool prospects Sizer Barker
release their second single,
"Something In The Park,” on the
Hug label on May 21. It's the fol-
low-up to the well-received “Day
By Day,” which was a Record of
the Week on two BBC Radio 1
shows and A-listed at London
Alternative station Xfm. The band
are touring the U.K. April 9-23.

Delerium, otherwise known as
Canadian Dance music specialist
Bill Leeb and his guests, release
the album, Poem, in the U.K. on
June 4. It follows the act’s massive
U K. success with the single,
"Silence,” featuring superstar
countrywoman Sarah McLachlan
and includes contributions from
Leigh Nash of Sixpence None
The Richer, Kirsty Hawkshaw
and Medieval Baebes.

Baby Spice Emma Bunton
became the third of the current

quartet to score a solo No.1 single
in the UK. on Sunday, as “What
Took You So Long” ended
Hear’Say’s three-week run at the
top. Victoria Beckham is now the
only one of the group not to reach
the summit as a solo artist. In an
otherwise relatively quiet chart,
U.S. teenage rapper Lil Bow Wow
had the next new entry at six with
“Bow Wow (That’s My Name),”
while other debuts included
Ash’s “Burn Baby Burn” at 13,
Feeder’ "Seven Days In The Sun”
at 14 and Elvis Presley’s live ver-
sion of "Suspicious Minds” at 15.
Hear’Say’s Popstars is in a second
week at the top of the album
chart, on which the Bee Gees’
This Is Where I Came In was the
top new entry at six and LeAnn
Rimes’ I Need You arrived at
seven.

News From London is compiled in the UK
by Paul Sexton, who can be e-mailed
directly at psexton@macline.co.uk.

It rages.

It's back.
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surViVing a recent throat cancer scare and divorce
from wife Rachel Hunter, the cver resilient Rod Stewart rolls on. In
support of his new CD, Huma, “Rod The Mod” heads out on the road
for a 42-date U.S. trek, kicking off
on June 1 in Vancouver. Look for
Stewart to perform such jewels as
“Tonight’s The Night,” “Maggie

| May,” "I Know I'm Losing You,”
“D’ya Think I'm Sexy?,” plus cov-
ers of Bob Dylan’s “Forever
Young” and Sam Cooke’s '60s rock-
er, “Twisting The Night Away” plus
many more. The full tour itinerary
has yet to be announced, however,
13 dates have been confirmed and
include:

6/2 - Seattle, WA, Key Arena

6/5 - Marysville, CA, Sacramento Valley Amphitheater

6/7 - Concord, CA, Chronicle Pavilion

6/8 - Mountain View, CA, Shoreline Amphitheater

6/15 - Phoenix, AZ, America West Arena

6/29 - Atlanta, GA, Philips Arena

6/25 - Clarkston, MI, DTE Energy Music Theater

6/26 - Grand Rapids, MI, Van Andel Arena

6/28 - Hershey, PA, Hersheypark Stadium

6/29 - Cleveland, OH, Gund Arena

8/1 - Toronto, Air Canada Center

8/4 - Camden, N. J., Tweeter Center.

Rod Stewart

Currently working on a new solo album, Tori Amos has a truly special
and tremendously dedicated and loyal fanbase. A new book, Tori Amos
- Collectibles (Omnibus Press/$29.95), is a terrific comprehensive guide
to all things Tori. Compiled by Paul Campbell, the 216-page book
includes in-depth information about Tori’s singles, CDs, CD singles,
albums, 7-inch and 12-inch records, videos, books, bootlegs, fan clubs,
fanzines, soundtracks, TV appearances, magazine articles, collabora-
tions with other artists including Robert Plant, Stan Ridgeway, and
Tom Jones and more. It's all here, from Tori’s early relcases including
her 1980 single, “Baltimore,” issued under her real name, Ellen Amos
to the talented chanteuse’s misguided foray into lite-Metal, 1988's Y
Kant Tori Read, to a commercial breakthrough with her stunning debut
longplayer, Little Earthquakes. Scores of color photographs adorn the

—

music news continued

val’s inaugural run. "My reason
for doing this is that there is a lot
of music in the world that I love
that does not always get the

continued from page 23

together Area: One, a multi-act fes-
tival that will hit 16 cities in
North America from July 11
through August 5. Moby has
already recruited New Order,
Outkast, the Roots and DJ’s Paul
Oakenfold and Carl Cox to per-
form at what could be the festi-

appropriate exposure,” said Moby
in a statement. Moby will release
the final line-up and more details
regarding special plans for the
tour in a press conference on

book, each entry provides incisive details about the applicable itemJA
complete discography plus tour date listing spanning 1992-1997 is %o
included in this all encompassing tome.

Will the KISS Farewell Tour ever end? It seems the kabuki superhetibes
are extending their tour, as Gene Simmons revealed to Australia’s
radioundercover. “We have a number of options. Gold Coast will be llst
in Australia. We are going to Red Square in Moscow for probably
200,000 people — which will be our first time there. There have beeﬁ
festivals there before with ten bands — Ozzy and Motley Crue and
Bon Jovi — lots of bands altogether. We're just going there by our-
selves and the government is already making some noise over therel
about the security because it's way over the top and I guess people
want to see the band one last time. We'll go through Europe and vi
some of our friends there and perhaps finish it off at Shea Stadiumt
New York City.” |

Formed in the mid-"70s, Shoes issued several critically acclaimed mgjor
label albums, Present Tense, Tongue Twister, and Boomerang, all ampl
displaying their Pop songwriting smarts and lush harmonic sensibi
ties. Hailing from Zion, Illinois, the pure Pop trio certainly isn’t a

household name. Yet Shoes are revered by the Power Pop communi
as one of the most innovative and enduring bands of the past twen
five years. Taking that ardent devotion to heart, a delightful new tri
ute CD, Shoes Fetish - A Tribute To Shoes (Parasol), has just been
released, paying homage to the group’s blissfully melodious wall of:
sound. Overseen by noted music scribe, John M. Borack, the 22-track
collection features such acts as Matthew Sweet, R.E.M. / Smithere
producer, Don Dixon & Marti Jones, The Tearaways with Scott
McCarl (former member of Raspberries), Swag’s Doug Powell, an
Jeffrey Foskett (ex-Beach Boys sideman and current guitarist / vo
ist in Brian Wilson’s touring troupe) taking a crack at the Shoes’ oc
vre. A true labor of love, there’s not a misstep among the bunch, ea
act affectionately recasts a favorite Shoes tune in their own winning
inimitable style. Highlights include Matthew Sweet’s delicious inter
pretation of “Karen,” Rubinoos bassist, Al Chan’s version of I Mis
You,” “When Push Comes To Shove” by Matt Bruno, and Doug
Powell’s electrifying Who-ish take of “She Satisfies.” Info: www.par§-
sol.com.

The Rock Report is provided by Denny Somach production, 812 W. Darby Road, Havertown,
19083. (610) 446-7100. Material compiled by Ken Sharp, who can be reached directly at
skarpk@aol.com or (215) 659-1417. © 2001. Ail rights reserved.

the idea for the title after heari
the song “Save Your Kisses For
Me,” by Brotherhood of Man
the radio. I realized 1 didn't
know what they looked like a
yet I knew the song inside out,
says Healy. He started thinkinggof
all the songs he loved as a chil
and realized he didn’t know arjf-

April 23 in New York City. A por-
tion of the proceeds from Area:
One will be donated to local chari-
ties.

1

Travis has revealed the inspira-
tion for the title of their new
album, The Invisible Band, in stores
on June 12. Singer Fran Healy got
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NOTES AROUND THE WORLD
Moby’s Play is the #10 CD in New
Zealand.

BIRTHDAYS THIS WEEK

Al Green 4/13/46 55

John Bell (Widespread Panic)
4/14/62 39

Allan Clarke (The Hollies)

4/15/42 59

4/15/66 35

4/16/39 —

4/17/46 55

4/21/47 54

4/22/50 51

HISTORY THIS WEEK

4/15/83 Pete Farndon, Pretenders
original bassist, dies of a
drug overdose.

4/16/69 The MC5 are dropped by
Elektra Records.

4/17/81 Recuperating from a stom-
ach ulcer, Eric Clapton is
released from United
Hospital in St. Paul,
Minnesota.

4/18/75 Aerosmith is awarded a
gold record for “Get Your
Wings."

4/19/75 Elton John fires longtime
members, bassist Dee
Murray and drummer,
Nigel Olsson

4/20/74 The single, “Band On The
Run," by Paul McCartney
is released.

4/21/72 Neil Young is awarded a
gold record for his hit sin-
gle, “Heart Of Gold”"

4/22/65 Bob Dylan’s Blonde On
Blonde LP is released.

Samantha Fox
Dusty Springfield
Bill Kreutzmann

lggy Pop
Peter Frampton

———

Croll, Lynne Producer Wonders What Sours Relationships
Aftey he produced Sheryl Crow’s debut album, the Grammy-winning hit Tuesday Night Music CMb in 1994,
Bill Bottrell left the sessions for her second album after just one day of work and didn’t speak to her again
untillthe Grammy Awards in February. He was at the awards because he produced Shelby Lynne’s Grammy
winrling, I Am Shelby Lynne, but she isn’t speaking to him now either. What’s more, Lynne is now managed
by Bpttrell’s ex-wife, who left him in 1997 after 24 years of marriage. “The only thing I can figure,” Bottrell
told he San Francisco Chronicle, "is that there is something in the process that just pisses the women off, and
theyr}t\\old it in until the record is done. I get with these women, go deep and get into their lives, sort of chan-
nel gmem into songs. It’s a deep, hard psychological experience for them. When it’s done, they tFteathe asigh
of relief and they don’t want to see my face.” Bottrell has also worked with Madonna and ex-4 Non-Blondes
singier Linda Perry. He was also recently in the studio with Jewel, sessions which he described s “just
mesging around.” Bottrell is now fronting his own quartet, the Stokemen, and they have been playing bars
in nprthern California for the past year and a half. Bottrell has recorded the band and is consid?ring trying
to take them to the next level. The band’s theme song is “Stokin” My Life Away.” Other songs include "That
Killér Weed” and “"What Do You Want (And For That What Would You Give?).” ”“I cannot go another 10
yea%' with some Rock star that I created dissing me,” says Bottrell. “Why does this happen? Its unfath-

omable.”

The Black Crowes

|1

Fank who purchase the Black Crowes’ new album, Lions, due out May 8, will have access to many of the
banfil’s upcoming shows through a secure Web site. The online effort will enable fans to hear an audio
strepm of an array of the Black Crowes’ performances through Labor Day on a Web site that will be accessi-
ble pnly to those with the band’s new CD in their Rom drive. In addition, one live track will be available

each week for download, giving fans the capacity to burn their own live compilation disc. Fans can also lis-
ten pver and over to the shows, which will be posted via stream, and download one show in its entirety

befgre Labor Day.

Revitalized Depeche Mode Finalize Summer Tour
Depeche Mode finalized the details of their summer tour last Tuesday (10), announcing the vehhies where
they will play. After shows in Montreal and Toronto on June 15 and 16, the first U.S. show will be at the

XCEL Energy Center in Minneapolis. The itinerary is a mix of indoor and outdoor venues including
MaHison Square Garden in New York, the Gorge in Washington State and the Joint in Las Vegas| The Exciter
tour will visit 33 North American cities, ending in Depeche Mode’s stronghold, Los Angeles, at the Staples
Center on August 14, their only indoor show in California. The tour then moves to Europe where they are
alr¢ady racking up sell-outs for the autumn shows. A German tour with 35,000 to 60,000 tickets available in

music news contqnued

thing about any of the bands.
"They were invisible,” he says.
The first single form The Invisible
Band, “Sing” will hit radio on
April 24. Travis’ tour of North
America with Dido begins on
June 10 in Vancouver.

Sevendust are hard at work on
their third album with for a tenta-
tive October release. The Georgia
band wrote and rehearsed the
new album at Orlando’s teen Pop

mdchine, Trans Continental
Stydios. Ben Grosse, who's
warked with Fuel and Filter, will
befbehind the board for the

alhum. One of the songs,
"(rucified,” was written about

foymer manager, Jay Jay French.
"The situation he put us in was

very bad,” vocalist Lajon
V‘I?;lerspoon told mtv.com about
French, who was in Twisted
Sister before jumping to manage-
ment. “Jay Jay opened our eyes to

a music industry where you can
work so fucking hard to make
this dream you’ve always had
real, and when you finally have
time to relax and see what you
have, you realize that this cat who
has been sitting in a New York
office has all the money.” The
band settled out of court with
French and are working with
Creed’s management. The band’s
rhythm section, drummer
Morgan Rose and bassist Vinnie
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coniqhued on page 26

Hornsby will be re&)rding the
rhythm tracks at Atlanta’s
Stankonia Recordings, owned by
Outkast. The remainder of the
band will return to Trans
Continental Studios next manth
to record. "ﬁ

Zakk Wylde's Black Label
Society has been moved to the
main stage of this summer’s
Ozzfest. "I think it’F kickass that

corﬁinued on page 26
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each city has sold out as has the
October 17 show at Wembley in
London, where a second show
has now been added. This is
Depeche Mode’s first tour since
1998’s The Singles Tour marked a
turning point for the band.
Although they wondered if they
would continue working together
after the Ultra album, that tour
went well enough to convince
them to continue. “Everything
just went out of control,” recalls
Andrew Fletcher. “We just lost
the plot basically. Sometimes we
couldn’t find each other to speak
to. But,” Fletcher continued, “The
Singles’ Tour was really good fun
to do. Everyone was in great
form again. From then on, the
last three years have been very
enjoyable. It was a really good,
fun year making this record. It
was like the old days.” He
added, “I think all of us went
through our personal problems
and I don’t think you're ever
totally recovered. They leave big
scars, but the last year has been a
pleasure to work with Dave
(Gahan) and Martin (Gore).”

AC/DC Amused By Hillbilly
Tribute

It’s a long way to the top if you
want to Rock and Roll, but once

you get there, you get a lot of trib-
ute albums. The second tribute to
AC/DC in as many months will
be released on April 17 on DTR, a
division of the Dualtone Music
Group. After What's Next To The
Moon, the tribute to the Aussie
hard rockers by the Red House
Painters’” Mark Kozelek, comes A
Hillbilly Tribute To AC/DC by
Hayseed Dixie. Legend has it
that an out-of-town motorist
crashed his muscle car into a
stately oak in the band’s home-
town, Deer Lick Holler,
Tennessee. As the locals scav-
enged the wrecked vehicle, they
found under the back seat of his
car a passel of vinyl albums by a
band they’d never heard of called
AC/DC. Soon after listening to
the albums on a Victrola at 78
rpm, one of the locals was heard
to exclaim, “This is some mighty
fine Country music!” And thus
the boys set upon learning the
songs of AC/DC, armed with
their traditional instruments of
choice: guitar, mandolin, banjo
and fiddle. Their tribute includes
“Highway To Hell,” “You Shook
Me All Night Long,” “Dirty
Deeds Done Dirt Cheap,” “Hell’s
Bells,” “Money Talks,” “Let’s Get
It Up,” “Back In Black” and "“Big
Balls” among others. AC/DC
lead singer Brian Johnson called

music news continued
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Ozzy and Sharon are giving
Black Label Society the opportu-
nity to be on the main stage at
Ozzfest,” Wylde commented/ “To
be anywhere on stage or in the
beer garden is an amazing experi-
ence. If I can bring hardcore Metal
to that many more people, all the
fucking better. Plus, I get to see
the original Black Sabbath beat
the shit out of the stage every
night.” Wylde has served in Ozzy
Osbourne’s band as the guitarist
for the No More Tears, Ozzmosis
and No Rest For The Wicked
albums, and is rumored to be
working with Osbourne on his
forthcoming album. In other

Ozzfest news, Cold have pulled
out of this year’s lineup in favor
of touring with the Staind. With
Staind’s “It’s Been Awhile” doing
extremely well at radio right now
and their highly anticipated
album Break The Cycle out on May
8, the tour should be a hot ticket.
According to a spokesperson for
Ozzfest, they still have a signed
contract with Cold and have yet
to seek a replacement for the
band. The two bands will be
joined on the road by Puddle Of
Mudd from mid-May through
mid-August.

Aerosmith has announced that
they’ll be kicking off a Summer

the Hayseed Dixie record “hilari-
ous” in the Australian, the nation-
al newspaper of Down Under.
According to Hayseed Dixie
member Barley Scotch, “We hope
big-time super-stardom doesn’t
spoil us and that we maintain our
self-defecating sense of humor.”

Ozzfest Reserved Seat
Policy Disturbed Disturbed
Last year’s Ozzfest may have
helped propel them to stardom,
but Disturbed turned down a slot
on the main stage on this year’s
festival because of the reserved
seating policy. Instead,
Disturbed chose to headline the
newly revamped second stage,
which maintains its general
admission setting and has been
expanded this year to accommo-
date over 15,000 fans. The
expanded stage will also allow
Disturbed the freedom to use
more of their stage production at
each venue. “We don’t want to
play to people in seats. It’s that
simple,” says the band’s David
Draiman. “The whole vibe of the
side stage is a hundred times

He adds: “This is a full
contact sport. This is not some-
thing where you sit by the side-
lines and watch. You have to be
involved in it.”

cooler.”

tour in June in support of their
13th album, Just Push Play. The
second official single from the
band’s album will be “Fly Away
From Here.”

Weezer has announced that they
will not be playing on the Warped
Tour, as was previously reported.
“The band apologizes for psych-
ing anyone up inadvertently,” a
posting on the band’s Web Site
(weezer.com) said. The band’s pub-
licist said that they were offered
the tour, but never confirmed it.
Instead, the quartet will be head-
lining, playing as part of a pack-
age tour, or both. The band’s third
album, The Green Album, will be
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Buena Vista Social Club
Member Dies
A member of the Buena Vista
Social Club has died. Violinig}
Pedro Depestre Gonzalez col-
lapsed onstage last Sunday (8)
during a concert in Basel,
Switzerland. The 55-year-old ger-
former had just finished a solo
when he collapsed and could ret
be revived. Depestre Gonzale
was one of the stars of the mil-
lion-selling, Grammy-winning
group along with singer Ibrah;
n

Ferrer and virtuoso pianist Ru
Gonzalez. The Buena Vista
Social Club canceled a show
Monday (9) in Cologne, Germahy,
but a concert scheduled for 1
London this weekend is expec

to go on as planned.

MclLachlan Gives First
Performance In Over A
Year

Sarah McLachlan gave her firs
performance in more than a ye3
last Friday night (6) at a Rock
Choice benefit in Los Angeles.
McLachlan was part of a five-
hour concert at the Hollywood
Palladium that aiso featured
Paula Cole, The Bangles and
Melissa Etheridge. McLachlan
accompanied herself on piano,
performing some of her biggest
hits as well as one new song.

e

out on May 15, and the single,
“Hash Pipe,” is on your desk
now.

Veteran band Masters Of Reality,
has just released their third CD,
Welcome to the Western Lodge, on

Spitfire. Guitarist Chris Goss haJ
become popular in his own right
as a producer, and has worked
with Queens Of The Stone Age,
Kyuss and Stone Temple Pilots,
among others. After their origin?

self-titled 1989 album, which wa
produced by Rick Rubin, the
band recorded their second

album, 1992’s Sunrise On The
Sufferbus, with ex-Cream drum-
mer Ginger Baker.
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Bangles also performed one new
song along with such hits as
"Manic Monday.” Etheridge
closed the concert with a set that
lasted more than an hour. Money
raised from the concert will be
used for the “Save Roe” cam-
paign, a reference to the pro-
choice court ruling which the
Republicans are seeking to cir-
cumvent with new anti-abortion
legislation.

Fear Factory

Fear Factory joins Papa Roach’s
Raid The Nation tour on April 24,
the same day their latest album,
Digimortal, arrives in stores. Fear
Factory, who just picked up a
gold album for their last release,
Obsolete, will stay on the Papa
Roach tour through May 12 in Las
Vegas.

Buckcherry Accustomed To
Being Controversial,
Underdogs

Buckcherry’s Keith Nelson says
he is asked more questions about
substance abuse in the band now
than when “Lit Up” was topping
the charts. That song raised some
eyebrows because it had the line,
"I love the cocaine” in the chorus.
The band’s new album, Time
Bomb, contains “Whiskey In The
Morning,” which singer/lyricist

his Ipbng time battle with alco-
holigm. Although that would
seem to encourage discussion of
drug and alcohol use, when he is
askerl about it, Nelson coyly
resppnds, “Next question,
plezte.” "Josh is doing great,” he
add*. "He’s a good looking kid
and |boy, can he sing and dance.”
Even when "Lit Up” was a hit,
Neldon says, “No one picketed
and jno one shut us down. We
didr|'t get raided by the DEA,” he
said| “everyone just kind of left us
alone. But,” he admitted, "If

therg ever was a point in time to
be apked a question about our life
stylds, I think that was it. I don't

ink it’s reflected so much in the
lyrigs now.” No one in

Buckcherry thought the lyrics to
"Lit{Up” would cause much of a
controversy, but they were sur-
pris¢d when Dreamworks
Recnirds picked it as the first sin-
gle. | They don't shy away from
confroversy on their new album,
eithIr. Nelson says the title track
of Time Bomb, which refers to
”bit*hes and money,” is about,
“the hangers-on, all our new best
frields.” Another song with the
potdntial for controversy is “Slit
My Wrists.” Nelson says they’re
not porried that such songs will
limif Buckcherry’s airplay. “We're

Josl&Todd readily admits is about

definitely the underdog,” he
explains. “We have to go out there
and show them and show them
again and come back again.
That’s kind of what we’ve done. I
think we’ll always feel like that,
especially as long as the currently
most popular music is definitely
not what we're doing — a bunch
of angry dudes with their baseball
hats on backwards.”

Train Can’t Catch Tupac
The artist has been dead for near-
ly five years and the record com-
pany president is behind bars.
But Tupac Shakur’s Until The End
Of Time had no trouble knocking
Shaggy’s “Hotshot” from the top
spot on the Soundscan chart last
week, swamping it 427,000 to
176,000. Death Row Records
founder and owner, Suge Knight,
who is expected to be released
from prison in July, lost no time in
proclaiming, “Without a doubt,
this new CD further establishes
2Pac as Rap’s dominant voice.”
Until The End Of Time is expected
to become the rapper’s eighth
consecutive platinum CD. The
Academy Awards worked their
magic on the charts also last
week. Bob Dylan’s Oscar win
and performance of “Things Have
Changed” put the Wonder Boys
soundtrack back on the charts at

No. 166 and The Esserntial Bob
Dylan re-entered at No. 194.
Crouching Tiger, Hidden Dragon,
which won for original score,
jumped from No. 114 to No. 69 as
sales doubled. Gladiator also re-
entered the chart at No. 132. Back
in the Top 10, Dave Matthews,
112 and Dido complf e the Top
Five. They are followed by
Train’s No. Six debut with "Drops
Of Jupiter,” Limp Biz}dt, Trick
Daddy, Aerosmith and
India.arie’s ” Acoustic Soul.”
Lifehouse makes a 1'11? jump from
No. 19 to No. 11. Other debuts
included Buckcherrx t No. 64,
Ben Harper’s ”"Live From Mars”
at No. 70 and Shawn |Colvin at
No. 101. ‘

Fastball, Semisoric In
Similar Bind

Fastball and Semisoriic will have
a lot to talk about the next time
their paths cross. Faptball’s latest
album, the prophetically-titled
Harsh Light Of Day, has sold only
76,000 copies in the six months
since it was released, even though
it was their follow-up to the plat-
inum All The Pain Money Can Buy.
Now Semisonic’s All Flbout
Chemistry, the followup to their
platinum Feeling Stmrrgely Fine,

has vanished from Sajndscan’s
contired on page 28
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The Cult have named their forth-
coming album, Beyond Good and
Evil. The album, which will be
their first since 1994’s self-titled
album, will be released on
Atlantic on June 5. Some of the
song titles on the album include
"The Saint,” "War,” and the first
single, "Rise.” The summer will
find the band touring with
Monster Magnet and Econoline
Crush. While an jtinerary hasn’t
been announced for the tour yet,
there is an August 3 Los Angeles
date.

Dropkick Murphys guitarist
James Lynch will sit out shows

ued

for 4t least the next three weeks of
the pand'’s tour following a van
acciflent. The guitarist was “van
surfing,” when he was thrown
fronh the van, breaking his wrist.
Rankid guitarist Lars
Fredrickson, whose side project,
Larq Fredrickson and the
Milrable Bastards the Murphys
are ppening up for, will fill in
du.ng the interim.

Evefclear took off two days from
theil sold-out tour with matchbox
twe&lty and Lifehouse last week
to flly to Los Angeles and shoot a
vidé¢o for “Brown Eyed Girl.” The
viddo for the Van Morrison cover
will|star actress Marla Sokoloff

(The Practice) and feature cameos
from Andy Dick and Lin Shaye.
No word on when the video will
hit the airwaves.

Great White will be the subject of
a Greatest Hits album. Coming out
on Capitol Records on June 5. The
compilation will cover the band’s
years on Capitol, from 1984-1992.
During that time, the band had
several hits, such as “Once Bitten,
Twice Shy,” “Rock Me” and “Save
Your Love.” Some of the b-sides
and rare material on the album
include the hilarious, Country-
tinged song “Wasted Rock
Ranger,” "House Of Broken
Love” live from Wembley
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Stadium in 1989, “Desert Moon,”
taken from an 1991 I?ectric
Ladyland performargqe, and their
cover of the Zeppelin standard,
"Babe, I'm Gonna Leave You.”

Don’t Look Back, the 1967 music
film chronicling a 24 year-old Bob
Dylan on tour, will be re-released
for the legendary singer’s sixtieth
birthday on May 24. Now avail-
able on DVD and VHS the film,
follows Dylan through England in
1965 and features Allen
Ginsburg, Joan Baez, Alan Price
and Donovan.

Music News is compiled and written

by Bram Teitelman and Brad Maybe
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Top 200 after just two weeks and
21,000 copies sold. Fastball's
Tony Scalzo says his band may
have made a few marketing mis-
takes, but he still thinks Harsh
Light Of Day is a good record.
The group expanded their sound
beyond their hit, “The Way,” with
orchestra and a mariachi band.
And, he says, “You're An Ocean,”
may not have been the best choice
as a single to launch the album.
“But I wouldn’t have let it go on
the album if I wasn’t behind all
five of the songs I wrote,” Scalzo
says. Over-confidence also
played a role. “"We thought we
were the hit-makers of the
decade, and you can’t help think-
ing that when everybody around
you is telling you that’s what you
are,” he admits. “We were very
cocksure when we started record-
ing Harsh Light Of Day. We knew
it was going to take off like gang-
busters. When it didn't, it was
like, "What’s happening? My
career is falling apart.”” Fastball
is now back on the horse that
threw them, touring with
Collective Soul and getting ready
to record their fourth album.
They’re going to continue what
they've always done. Says Scalzo,
“My feeling is don't try to change
it because the climate has
changed. To try to jump on some
train, that would be the worst
thing that we could do. This
experience has taught me that
we’ve got some fans who are
very, very into us and they’re not
going away. That’s who we need
to play to.”

Matchbox Twenty’s Thomas
Enjoying Life At The Top
Never let it be said that Rob
Thomas isn’t enjoying his view
from the top. Matchbox Twenty’s
“Mad Season” just went over the
three million mark last week and
they are in the midst of a sold-out
tour. Thomas is also savoring his
success as a songwriter. He has
three songs on a new Willie
Nelson album and he recently
spent a few days collaborating
with Mick Jagger. “I'm not quite
sure what we're going to do with

them yet,” Thomas said of the
Jagger compositions. “It just hap-
pened that we were in New York
at the same time so we ended up
writing some songs together.”
Thomas says he doesn’t know
how or why Jagger contacted
him. He just got a call from his
manager one day warning him
that Jagger was going to be giving
him a call. Thomas says he writes
constantly, but he doesn’t write
for other artists. “Anything that
sounds like something Matchbox
Twenty could do, I hold on to,”
he says. “I'm not giving away my
best stuff. If I get a call from
somebody I really admire or want
to work with, then I'll write with
them. But I don’t want to write
for other people because that
takes the fun out of doing what I
do.” Thomas said the songs he
gave to Nelson were too Country-
sounding for Matchbox Twenty to
do. "It's something I always
wanted to do,” says Thomas.
"He's a legend. He's one of the
greatest songwriters alive. These
are guys I grew up on.”

Barenaked Ladies

Today’s (4/13) episode of UPN’s
new stop motion animation
series, Gary & Mike, will feature
the Barenaked Ladies as clayma-
tion figures created by the award-
winning dimensional animation
company, Will Vinton Studios.
The voices of the actual band
members will be heard comment-
ing on the adventures of the hap-
less twenty-somethings on their
endlessly disastrous road trip
across America. Barenaked
Ladies start a 30-city North
American tour in Toronto on July
12 with the Proclaimers as their
opening act.

Pearl Jam

The two Pearl Jam CDs that
entered the charts recently means
14 of the 72 CDs from their 2000
tour have charted. The triple disc
from a November 6 Seattle con-
cert is the highest charting. It
debuted at No. 98. The record
from a Las Vegas show in October
of last year entered at No. 152.

Vedder In New Zealand For
Shows With Neil Finn

Eddie Vedder has been in
Auckland, New Zealand for the
past week, where he has appeared
in concert with Neil Finn. Finn
did seven sold-out shows for his
new album, One Nil. Vedder
joined him during the second half
of the concert, mixing Pearl Jam
songs like “Better Man” and
“Corduroy” in with Finn’s songs
from Split Enz, Crowded House
and his solo career. Radiohead’s
Ed O’Brien was present for one
show where they all performed
“Corduroy” together.

Dido

Dido has announced her engage-
ment to her boyfriend, Bob Page,
a lawyer. They are currently liv-
ing together in London, but they
haven't set the date yet. Dido’s
“No Angel” topped the 2.6 mil-
lion mark in the U.S. last week
and she begins a 17-city North
American tour on June 10 in
Vancouver.

R.E.M., The Corrs, Mel B
For Mandela Fest In
London

R.E.M., The Corrs and Mel B will
headline a concert for 30,000 in
London’s Trafalgar Square on
April 29 to celebrate the seventh
anniversary of South Africa’s first
democratic elections. Recently,
city officials gave their permission
for the Square to be closed for the
concert, where former President
Nelson Mandela will be the guest
of honor. The proceeds will bene-
fit the Nelson Mandela Children’s
Fund and the Prince’s Trust. The
South African a capella group,
Ladysmith Black Mambazo,
Hugh Masekela and Atomic
Kitten will also perform. The
concert is the centerpiece of a six-
week celebration of South African
arts in the U.K. which will also
feature film, music, comedy,
dance and a Zulu version of
Shakespeare’s Macbetl at
London’s Globe Theatre.
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Pet Shop Boys Become
West End Boys

The Pet Shop Boys’ first stage
musical, Closer To Heaven, is
scheduled to open in London gk
May 15. The musical will star
Paul Keating who starred in
West End production of Tomm
He plays a young, Irish immi-
grant who seeks the help of a ‘s
Rock star when his love life ge
too complicated. Neil Tennan
and Chris Lowe co-wrote the
musical with playwright
Jonathan Harvey. British actrabs
Frances Barber will play the ’1

star.

Sixpence None The Rich
Sixpence None The Richer haI
postponed the release of their
new album until the fall. In th
meantime, Leigh Nash has male
her debut on Billboard’s Hot
Dance Club Play chart. She le
her vocals and songwriting talént
to Delerium’s “Innocente (Fallifig
In Love).” Delerium previousl
had the dance hit, ”Silence,” w

a guest vocal by Sarah
McLachlan and their “Daylighfi”
with Matthew Sweet’s vocals,
climbing the Adult Contempordry
chart.

Coldplay

Coldplay, Deftones, Faithless
and Grandaddy have joined t
line-up of the Roskilde Festival

June 28 to 30. For the first timefin
the history of the festival, wed-
dings will be allowed. Two cofi-
ples who first met at Roskilde

have been given permission to
hold their ceremonies there on
two different stages. Beck, Bold
Dylan, Guns n’ Roses, Neil
Young, PJ Harvey, Robbie

Williams and Tool are also plaj-
ing the festival.

The Daily Insider is provided by Terry
Marshall, P.O. Box 792, Concord, CA 945
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©2001.
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WINTER 2901 PHASE TWO ARBITRENDS

SACRAMENTO

CALLS FORMAT SUM/00 NN DUF
KSEG Cl. Rock 5.1 49 46
KDND CHR 41 43 43
KRXQ Active Rock 6.2 5.1 42
KBMB CHR 33 40 4.0
KSFM CHR 35 41 39
KWOD Mod. Rock 33 34 37
KGBY AC 26 29 2.8
KZz0 Mod. AC 3.1 29 25

NORFOLK/VIRGINIA BEACH/NWPT. NEWS (38)

|
CALLS FORMAT SUM/00 MP NDA DIF
WOowl Urban 131 10, 9.6 8.6
WNVZ CHR 7.1 8. 75 76
WWDE AC 6.8 6 59 6.5
WNOR Active Rock 6.1 5 6.5 5.8
WAFX Classic Hits 4.6 4, 5.0 5.1
WPTE Hot AC 43 4, 49 45
WWSO AC 5.2 4 4.4 37
WKOC Progressive 29 2 27 29
WROX Mod. Rock 25 2 26 25
ORLANDO (41)
CALLS FORMAT SUM/Q0 NDN DuIE
WTKS Talk/Rock 71 5.9 6.8
WSHE Jammin' Gold 4.6 ¢ 4.8 5.6
WXXL CHR 6.6 6. 6.1 5.2
WJHM Rhy. CHR 55 5. 55 5.2
WOMX-F Hot AC 5.1 5. 5.0 4.8
WJRR Active Rock 4.2 4, 45 45
WCFB AC 39 4, 45 42
*WOCL  Modern Rock 27 2. 36 4.0
WMMO Rock AC 35 3] 40 37
WHTQ Cl. Rock 4.0 2, 31 36
WPYO CHR 37 4, 39 as

*WOCL changed from Rhythmic Oldies in November

GREENSBORO/WINSTON SALE

CALLS FORMAT SUM/00 FAL N/D/Y DIF
WJIMH CHR 87 9, 9.0 9.2
WKZL CHR 6.1 6 6.0 6.1
*WVBZ Mainstream Rock 41 5. 5.1 5.2
WKSI Mod. AC 38 3 45 43
WKRR Cl. Rock 4.7 4 45 42
WEND Mod. Rock 9 1 9 11
*WVBZ changed from WHSL in March 2001. WHSL clianged from WXRA in February 2001.
AUSTIN ud’

CALLS FORMAT SUM/00 FAL{/00 NDA DNE
KQBT CHR 6.2 7 7.0 8.0
KKMJ Gold AC 5.1 5 48 4.8
KROX Mod. Rock 4.4 4 5.1 47
KAMX Mod. AC 54 4 4.2 45
KHFI CHR 56 5 49 44
KGSR Progressive 41 4\4 4.3 4.0
KLBJ Active Rock 3.6 4 4.0 3.5
KPEZ Cl. Rock 2.9 3# 33 33

RALEIGH/DURHAM (48) i ‘

CALLS FORMAT SUM/00 FALL/00 N/DAY
WRAL Hot AC 54 6.4 6.8
WDCG CHR 6.1 6.7 6.6
WRSN-F AC 49 56 5.7
WBBB Rock 47 5.0 45

WRDU-F Mainstream Rock 41 4.2 39 ’

WEST PALM BEACH/BOCA RATON (51)

CALLS FORMAT SUM/00 FALL/00 N/DA)
WEAT AC 9.1 8.2 8.4

WRMF AC 37 55 4.9

WLDI CHR 40 5.0 48

WKGR Cl. Rock 36 3.1 32

WPBZ Mod. Rock 32 3.1 29 ‘
WPOW CHR 2.6 1.9 21 i
WZZR  Mainstream Rock 26 17 1.8 |
WMBX Hot AC 1.7 23 1.7 ‘

WHYI CHR 1.1 1.0 1.0 ‘ ‘

JACKSONVILLE (52)

CALLS FORMAT SUM/00 FALL/0Q N/D/J
WFYV  Mainstream Rock 78 6.9 72
WAPE CHR 77 6.4 6.8
WJBT Rhy. CHR 71 74 6.1
WFKS CHR 3.6 3.1 38

WPLA Mod. Rock 5.9 53 4.3
GREENVILLE/SPARTANBURG (60) ‘

CALLS FORMAT SUM/00 FALL/00 N/D/J
WIMZ Urban 9.3 9.9 9.9

WFBC CHR 9.8 88 8.6
WROQ Mainstream Rock 72 76 74

WMY1 AC 6.1 48 49

WTPT Active Rock 4.0 N9 5.6 ‘

GRAND RAPIDS (66) |

CALLS FORMAT SUM/00 FALL/0Q NDW
WSNX CHR 6.9 79 8.2
WLAV Cl. Rock 7.4 6.3 6.0 ’
WKLQ  Active Rock 5.0 48 57
WOOD-F AC 58 53 5.0
WGRD Mod. Rock 8.0 55 49
WLHT AC 5.1 56 45
WVTI CHR 37 35 30 ||

KNOXVILLE (70)

CALLS FORMAT SUM/00 FALL/00 N/DY
WWST CHR 8.9 99 8.8
WMYU AC 6.7 7.2 76
WIMZ  Mainstream Rock 5.5 43 46
WNFZ Mod. Rock 39 33 3.3

Copyright 2001 The Arbitron Company.
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fmagb april 13, 2001
29

DIJIF
6.6
5.9
5.9
40
39

DI
8.0
5.6
43
31
27
26
23
1.6
1.0

DIJE
75
74
6.0
34
33

DI
9.7
8.3
76
4.9
41

DN
8.3
6.2
5.7
5.7
5.1
5.0
34

DIJE
9.4
7.9
45
3.0




update

EL PASO (73)
BAKERSFIELD (91)
CALLS FORMAT SUM/00 FALL/0O NDI DI
KPRR CHR 134 145 130 12,0 CALLS FORMAT SUM/00 FALL/0O ND/ AT
KLAQ  Mainstream Rock 1.0 115 10.0 9.6 KISV CHR 77 9.9 9.7 10.1
KTSM AC 74 6.6 72 65 KRAB Active Rock 77 5.6 55 72
KOFX Cl. Rock 5.1 55 54 53 KGFM AC 47 46 45 6.0
KSli Hot AC 47 6.0 5.2 5.0 KKXX CHR 53 5.0 43 46
KLLY Mod. AC 36 3.0 27 26
ALBUQUERQUE (74) KKBB Cl. Rock 30 27 3.1 24
CALLS FORMAT SUM/0g FALL/00 NDN DA/F DES MOINES (92)
KZRR  Mainstream Rock 6.1 6.8 6.0 6.8
KYLZ CHR 32 37 42 5.1 CALLS FORMAT SUM/00 FALL/00 NDU DIJIF
KMGA AC 53 4.1 45 46 KKDM CHR 8.6 10.2 10.3 10.1
KPEK Mod. AC 5.1 5.7 5.7 44 KAZR Active Rock 78 7.8 7.3 6.2
KkoB AC 3.1 3.3 39 38 KSTZ Mod. AC 59 5.8 5.5 5.2
KKSS CHR 3.1 29 30 3.7 KMXD Hot AC 40 34 43 47
KCHQ CHR 25 33 31 26 KGGO Mainstream Rock 7.3 55 58 45
KTEG Mod. Rock 32 23 2.4 26
KLSK Cl. Rock 3.1 18 18 16 COLUMBIA, SC (93)
HARRISBURG/LEBANON/CARLISLE (79) CALLS FORMAT SUM/00 FALL/0Q NDHJ DIJIF
WNOK CHR 8.4 8.8 8.1 8.2
CALLS FORMAT Sujee  EALLG0  NDA DI whxT Urban 76 80 8.1 73
WNNK CHR 118 114 125 138 WWDM Utban 62 - 6.5 66
W) G - il e pes WMFX Cl. Rock 67 7.2 65 5.8
MU ~ S 9 | yree o a 43 4w 48 45
WLAN ot 4 1 81 - WARQ Mod. Rock 56 48 45 45
BATON ROUGE (84) SPOKANE (94)
CALLS FORMAT SUM/00 FALL/0O NDW DWIF CALLS FORMAT SuMo0 EALLIOD NDY QUE
KQXL Urban 47 6.0 6.8 6.5 szl clris e b e 2y
WOGL ¢\, Rock g g0 o B KKZX Cl. Rock 73 6.9 6.7 6.2
WENE cHR 73 Y it 58 KHTQ Active Rock 8.8 59 6.4 6.1
KRVE AC 50 47 50 5.0 KAEP Mod. Rock 4.0 49 48 46
KUMX CHR 44 25 25 30
WCKW  Active Rock 29 23 1.9 18 COLORADO SPRINGS (96)
CHARLESTON, SC (86) CALLS FORMAT SUM/00 FALL/0Q NDA DUIF
KKMG CHR 15.0 9.2 10,0 11.1
CALLS FORMAT SUM/00 FALL/OO N/DAJ DIJF KILO Active Rock 8.2 7.9 8.0 6.1
WSSX CHR 53 5.4 56 6.0 KVUU AC 49 7.0 54 6.0
WAVF Mod. Rock 6.0 5.0 5.7 5.8 KKLI AC 4.6 5.5 58 55
WSUY AC 47 35 36 39 KKFM Cl. Rock 5.8 4.4 4.9 42
WSSP Rhy. CHR 41 35 3.9 38 KRDO AC 22 29 27 27
WALC Mod. AC 4.1 38 3.0 28
YORK (105)
WICHITA (88)
CALLS FORMAT SUM/00 FALL/00 NDN JIF
CALLS FORMAT SUM/00 FALL/OO N/DAJ DIF WARM AC 8.1 8.2 9.3 9.7
KDGS Rhy. CHR 6.0 65 6.8 74 WYCR CHR 5.8 74 74 73
KRBB AC 78 6.2 6.0 6.3 WQXA Active Rock 7.2 6.6 7.1 7.0
KKRD CHR 9.3 6.3 65 6.1 WTPA Cl. Rock 45 5.2 47 34
KICT Active Rock 74 8.0 6.2 55 WRW AC 3.1 34 28 24
KFXJ 70s 4.1 38 39 47
KRZZ Active Rock 44 36 35 3.4
MOBILE (90)
CALLS FORMAT SUM/00 FALL/0O NI DIJIF ’mah Gam
WBLX Urban 12.7 135 135 12.7 Www' L
WDLT Urban AC 9.2 100 9.7 9.3 =
has more Winter 2001
WMXC AC 42 6.2 6.9 6.3 .
WRKH Cl. Rock 49 5.0 55 6.2
Phase Two Arbitrends!
WZEW Progressive 19 2.0 27 2.1
WYOK Hot AC 17 20 1.9 2.1
"WJLQ 70's 16 14 19 18
WMEZ AC 19 20 1.9 1.3
*WJLQ changed from WWRO during or prior to Summer 2000.

Copyright 2001 The Arbitron Company.
May not be quoted or reproduced without the prior written permission of Abitron
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EAST

TVT REGORDS is looking for a Rock and Urban/Pop promotions coordi-
nator. Person must have thorough computer knowledge, knowledge
of BDS and SoundScan a plus. Interested parties should send their
resume IMMEDIATELY to: Michael Rodriguez (michael@tvtrecords.com)
or fax it at 212-979-8375.

WCCC JOB OPPORTUNITY Hartford’s #1 Rock station, THE ROCK 106.9
WCCC, has an immediate opening in the promotions department.
Applicants must have a two-year minimum in promotional /broadcast
experience, a working knowledge of pronnotion and even coordination
and the ability to manage small tasks while meeting multiple dead-
lines on an ongoing basis. Mail your goods to: Michael Picozzi, WCCC,
1039 Asylum Avenue, Hartford, CT 06105 Marlin Broadcasting is an
equal opportunity employer.

fmqb IS LOOKING FOR INTERNS. Good officekkills and phone technique is
essential. Interns must reccive college creg

E-mail your cover letter and resume to: fr‘ qb, Executive Mews, 1930
East Marlton Pike, Suite F-36, Cherry Hill, NJ 08003. Fax (856) 424~
6943. Phone (856) 424-9114. E-mail: fmqb@fmqgbmail.com.

it for their work. Mail, fax or

SOUTH

WXOR NIGHT JOCK Lindsey Page has left the building. Station PD Brian
Rickman is now on the hunt for his next gtar. T&R'’s to: RICKMAN,
Rock 105/Rock 101, 500 New Bridge, Jacksonville, NC 28540.

WVOD, ON NORTH CAROLINA’S on North Catolina's Outer Banks, needs a
Music Director- Night Jock. Experience with AAA/ Alternative music
needed. Some on air experience also reqxired. The pay is on the low
side, but if you like to surf or hang out o1} the beach, this could be
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your chance. Give me a call for more information, or send a tape and
resume. Good job for someone with a trust fund. WVOD, 303 Queen
Elizabeth Ave., Manteo, NC 27954. Atin: Matt Cooper.

AFTERNOONS IN NASHVILLE, TN At 100k “New Rock” WZPC, thZ.9 The
Buzz in Nashville has an opening in Afternoon Drive. Must LOVE
“New Rock” and be familiar with the lifestyle. Great Production skills
a MUST. T & R to Brian Krysz, 1824 Murfreesboro Rd. Nashville, TN
(No Calls) EOE.

MIDWEST

DEMERS PROGRAMMING is on the hunt for a breakthrough marning
show in the midwest. Looking for a chance to prove yourself or your
team? Understand the Rock lifestyle and topical radio? Send materials
to: Midwest mornings, Jeff Murphy, DeMers Programming, 1106
Clayton Lane, Suite 543 West, Austin, TX 78727. Or e-mail t(T
jeff@demersprogramming.com.

WEST

THE INFINITY RADIO INC. GROUP has immediate openings for part-time,
weekend, on-air talent. Duties are regular weekend and fill-in shifts,
production, remotes and more. Applicant must be available to work
weekends on a regular basis. Previous experience is preferred. Send
resume, demo and include REF JOB# PTAINF2.01 to: Infinity Radio
Inc., HR Dept. 6655 W. Sahara Ave. D-208 LV NV 89146. Infinity Radio
Inc. is an EOE. Women and minorities are encouraged to apply.

T0 LIST YOUR STATION or company's job listing, simply fax us a brief
want ad by Tuesday, 7:00 P.M. ET. We'll run it free of charge (space per-
mitting). FAX: (856) 424-6943, or e-mail us: fmqb@fmgbmail.com.

SUBSCRIBE NOW!

NAME

TITLE & COMPANY

ADDRESS

cITy

STATE ZiP___

PHONE FAX

Rock Radio’s No. 1 Information Source

$399 (50 Issues)

Make check or money order payable to FMQB

Mail to: FRIDAY MORNING QUARTERBACK  FOR COMPLIMENTARY

Executive Mews COPY CALL:
1930 E. Marlton Pike, F36 (856) 424-6873
Cherry Hill, NJ 08003

This offer is available only to new subscribers, and is subject to cancellation at any time.
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Once again, WMMS/Cleveland has been named a top winner in the
National Calendar and World Calendar Awards Competition for its
2001 A Buzzard Odyssey calendar. This year The Buzzard picked up sil-

ver in the national competition and a bronze in the world competition.

Sharing credit for the 2001 WMMS calendar are '"MMS Art Director

Brian Chalmers for design and illustration, Joe Molnar for digital illus-

tration and production, and Davies Wing for electronic imaging and
printing... KXFX (The Fox)/Santa Rosa’s latest billboard campaign is
turning heads and pissing off motorists. “Nothing Butt Rock” is the

about the signage, including one that said Fox listeners “have the u:
ligence of Neanderthals,”... WBZX/Columbus has unveiled the linelnp
for its 9th Anniversary Bash, June 2 at the Polaris Amphitheater.
Scheduled to perform are Staind, Oleander, Buckcherry, Monster
Magnet, Saliva, Systematic, and Stereomud... WJRR/Orlando has
added Mudvayne to the lineup for its Earthday Birthday 8 show on
April 29... WKGB/Binghamton is looking for acts to perform at the
annual Spiedie Fest and Balloon Rally. It's a three-day event (August
at Otsiningo Park, which can hold 200,000 people. Over the past fe

slugline that appears with the bikini-
covered derriere. The station has
received hundreds of phone calls -
both for and against the ass in ques-

years some of the bands that performed at the festival include Chea
Trick, Eddie Money, Tonic, Nine Days, Screamin’ Cheetah Wheeligs,

Gov’'t Mule and many others. Last year’s Spiedie Fest drew over 100,000
people. If you have a band willing to play, contact ‘’KGB PD Jim Freg at
(607) 785-3131 ext. 138.

oiear ROCK

1017~

=

tion. To date, six newspaper
articles/editorials have been written

Jay Gleﬁron

SCENES FROM AN AMERICAN RADIO STATION -
LEARNING HOW TO SMILE: Everything was wonderful
when Everclear stopped by WMFS/Meniphis to hang out
and make sure that they were playing "Out Of My
Depth,” the band’s latest single. Everclear is currently on
the road with matchbox twenty and Lifehouse. (L-R):
Capitol’s Joe Rainey; WMFS/Memphis PD Rob Cressman;
Everclear’s Craig Montoya and Greg Ekland; WMFS
Production’s Forrest Martin; Everclear’s Art Alexakis;
WMFS’ Dutch and Sydney.

., |y

- ACTIVE QUARTERBACK

coming april 27.
achive gb spring 200!

he fmqb publication devoted exclusively to
the needs of Active Rock Programmers
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TOP 50 AIRPLAY

LW TW Attist Track Label

2 1+ TRAIN “Drops” (Columbia/CRG)
1 2 ERIC CLAPTON “Superman”  (Duck/Reprise)
3 3 SHAWN COLVIN “Whole” (Columbia/CRG)
4 4 U2 “Walk” (Interscope)

5 5 COLDPLAY “Yellow” (Nettwerk)

9 6 OLD97'S “King” (Elektra/EEG)

6 7 JOSHJOPLIN “Camera’ (Artemis)

7 8 SEMISONIC “Chemistry”  (MCA)

11 9  WALLFLOWERS “Letters” (Interscope)

8 10 DAVE MATTHEWS  ‘Did" (RCA)

10 11 JONATHA BROOKE “Linger (Bad Dog)

12 12 DIDO “Thank” (Arista)

15 13+ DAVID BYRNE “Like” (Virgin)

13 14 DAVID GRAY “Please” {(ATO/RCA)

16 15¢ JEB LOY NICHOLS “Heaven”  (Rough Trade/Ryko)
17 16 JOHN HIATT “Lift" (Vanguard)

18 17+ MARK KNOPFLER  “Sailing” (Warner Bros.)
19 18« PAUL SIMON “One” (Warner Bros.)
23 19+ BLUESTRAVELER  “Girl” (A&M)

14 20 BARENAKED... “Too" (Reprise)

42 21+ STEVIE NICKS “Planets”  (Reprise)

20 22 DANDY WARHOLS  “Godless”  (Capitol)

21 23 SHAWN MULLINS  “Up” (Columbia/CRG)
37 24+ DEPECHE MODE “Dream” (Mute/Reprise)
D 25¢ BRUCESPRINGSTEEN “American” (Columbia/CRG)
28 26 BEN HARPER “Sexual”  (Virgin)

26 27+ JIMWHITE “Handcuffed”(Luaka Bop)

24 28+ BOB SCHNEIDER  “Metal” (Universal/lUMG)
D 29+ R.EM. “Imitation”  (Warner Bros.)
25 30 DOUBLETROUBLE “Garden”  (Tone-Cool)

27 31 D.MCCLINTON “‘Down’ (New West)

32 32+ UNCLE KRACKER  “Follow” (Atlantic/AG)
33 33« MOE “New” (Fatboy)

29 34 INCUBUS “Drive” (Epic)

30 35 KEB'MO’ “Door” (OKeh/Epic)

22 36 PAT MCGEE BAND  “Rebecca”  (Giant/Warner Bros.)
31 37+ SUPREME BEINGS... “Never” (Palm)

43 38 PETEYORN “Life” (Columbia/CRG)
40 39+ MARK KNOPFLER  “What” (Warner Bros.)
38 40+ ST. GERMAIN “Sure” (Blue Note)

39 41¢ GLEN PHILLIPS “Fred” (PMRC/Brick Red)
41 42 DOVES “Catch” (Astralwerks)
46 43 DAVE MATTHEWS  “Space” (RCA)

D 44» ANDREAS JOHNSON “Glorious” (Reprise)

34 45 U2 “Beautiful”  (Interscope)

49 46+ LIFEHOUSE “Hanging” (DreamWorks)
50 47 THE BLAKE BABIES “Nothing” (Zoé&/Rounder)
47 48 RICHARD THOMPSON “Persuasion” (Capitol)

D 49 OVERTHERHINE  “Give” (Back Porch/Virgin)
45 50 FIVE FOR... “Easy” (AWARE/CRG)

April 3 - 9, 2001

™w

672
615
515
488
419
416
415
401
358
355
348
321
320
317
315
291
290
272
255
252
233
226
205
204
203
199
187
183
178
175
163
159
156
155
154
154
152
145
143
135
124
123
119
113
13
110
109
109
107
105

LW

619
628
543
537
465
382
457
416
366
389
369
335
320
323
304
302
261
258
186
321
118
239
229
128

66
163
176
178

23
165
171
145
139
147
145
193
145
117
120
128
124
138
113

91
138
105
102
112

87
114

Total Plays: Total number of plays any albumvartist received in the past week according to radio station reports. ™W-
LW+/-Move: Number of piays received This Week-Last Week and the plus or minus move between the two. Adds; The

number of reporting stations to add an artist in the past week.

PUBLIC BREAKOUT
LW TW Artist & Title

1

2

17

14

16

15

22

13

12

10

30

18

21

26

25

29

19

23

24

1e

2

3

4o

Te

8e

10

11e

12

13¢

14

15¢

16¢

17.

18

19¢

20

22¢

23

240

25

26°

27

28

29

30

JONATHA BROOKE
Steady Pull

DAVE MATTHEWS
Everyday

ERIC CLAPTON
Reptile

OLU DARA
Neighborhoods

JEB LOY NICHOLS
Just What Time It Is
OVER THE RHINE
Films For Radio
RODNEY CROWELL
The Houston Kid

D. MCCLINTON
Nothing Personal
JOHN HAMMOND
Wicked Grin

JIMMY SMITH

Dot Com Blues
DAVID BYRNE

Look Into The Eyeball
TIM EASTON

The Truth About Us
JIM WHITE

No Such Place
DOUBLE TROUBLE
Been A Long Time
BEN HARPER

Burn To Shine
HOLMES BROTHERS
Speaking In Tongues
MOE

Dither

SHAWN COLVIN
Whole New You
STEVE FORBERT
Young, Guitar Days
ELIZA CARTHY
Angels & Cigarettes
AMY CORREIA
Carnival Love

ANI DIFRANCO
Revelling/Reckoning
BOB SCHNEIDER
Lonelyland
R.THOMPSON
Action Packed
LUCKY PETERSON
Double Dealin’
DUNCAN SHEIK
Phantom Music
OLD 97'S

Satellite Rides
COLDPLAY
Parachutes

JOHN GORKA

The Company You Keep
MARK ERELLI
Compass & Companion

LabeliTW

(Bad Dog)

(RCA)

(Reprise)
(Atlantic/AG)
{Rough Trade/Ryko)
(Back Porch/Virgin)
(Sugar Hill)

(New West)
(Pointblank/Virgin)
(Blue Thumb)
(Virgin)

(New West)

(Luaka Bop)
(Tone-Cool)
(Virgin)

(Alligator)
(Fatboy)

(Columbia)

™

182

(Rolling Tide/Relentless)79

(Warner Bros.)
(Odeon/Capitol)
(Righteous Babe)
(Universal/lUMG)
(Capitol)

(Blue Thumb)
(Nonesuch)
(Elektra/EEG)
(Capitol)

{Red House)

(Signature Sounds)

78

{|75

74

73

69

. 66

60

58

April 3 - 9, 2001

LW Move
136 16
128 7
115 9
108 12
120 -8

95 17
85 20
9 3
95 6
104 -5
17
83 9
82 9
82 8
65 24
8 4
84 0
88 -5
57 22
57 2
M 4
27 &7
66 7

5
64 2
59 6
69 -6
65 -5
65 -5
53 5

‘The Public Radio Breakout chart is compiled from the Spins reported by Non-Commercial radio stations
in the Progressive section

fmqb april 135 2000 + + =
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Shelby Lynne

“Killin’ Kind” (Island/IDJMG)

| Our Grammy-winning girl is back with a new
song from Bridget Jones’s Diary. “Killin” Kind”
shows off Shelby Lynne’s talent and makes her
| sound silky smooth. You'll love it.

Marcia Ball

“Count The Days”/“You Make It Hard” (Alligator)
What's better than a new single from Marcia Ball?
Having a choice of two fine tracks. “Count the
Days” and “You Make it Hard” will make your
choice harder.

Lucinda Williams

“Essence” (Lost Highway/IDJMG)

Lucinda Williams’ “Essence” is that of an
extremely talented songwriter and storyteller. The
title-track from her next album should find a
warm welcome.

The Black Crowes
Selections From Lions (V2)

For those that find “Lickin’” a bit too rockin,” here
are three more tracks from the forthcoming
Crowes full-length. Guaranteeing you’ll find
something to spin. “Soul Singing” is a stand-out.

¢ Hayseed Dixie, A Hillbilly Tribute To AC/DC
(Western Beat)
Just give this to your morning show and get
set for a phone explosion.

'HAYSEED DINIE

AHillbilly Tribute To AC/DC

* Various Artists, A Nod to Bob (Red House)
Some of our favorite Folkies celebrate our
favorite Bob.

¢ Amy Ray, Stag (Daemon) Indigo girl.

e Various Artists, Pollock OST (Unitone)
Tom Waits alert!!!

e Maria Muldaur, Richland Woman Blues
(Stony Plain)

Michael Rose, Never Give It Up
(Heartbeat/Rounder)

¢ Wendy Wall, Two Birds (Wildbird)

Robin Eubanks and Mental Images, Get 2 It (REM)

¢ Astrogin, Dreams and Other Disasters (Last Beat)

o <£T orc)

Markus James, Where You Wanna Be (Firenze)

PROGRESSIVE | Al =/As@r MUSIC

1

The String Cheese Incident
Outside Inside (SCI Fidelity)
First of all, is this not one of the best band names
5 W8l vou've seen in a long while? The String Cheese

s : y Incident (sounds like a squabble between toddlers

ity o 22 “‘;-’{ that escalated) is a trippy Jam band from the fair
city of Boulder. Start out with the almost title-track

“Outside and Inside” then move on to “Joyful Sound,” “Search,”
"Lost,” and "Rollover.” If the Dead is your core band, The String
Cheese Incident should get some serious spins. They’re touring
in April and May.

Nick Cave and the Bad Seeds
No More Shall We Part (Mute/Reprise)
Did you know that Nick Cave had married and
found a measure of happiness never before
touched on in his oeuvre? You may be happy to
HICK CAVE ANDTH@ES discover that it’s not really terribly obvious on this
“ disc. Admittedly, none of us had an overwhelming
urge to slit our wrists while listening to this release, but it’s still
moody and atmospheric. For those that dig the dark, play: “As I
Sat Sadly By Her Side,” “Love Letter,” “Fifteen Feet...,” “Oh my
Lord,” and the title-track.

g

B |
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new misic for A\rﬁnpt‘.wive adult radio
APRIL 20

SOUTHWESTERN, SANTA FE STYLE!

Progressions #58: A CD Sampler Featuring New Music For Progressive
Adult Radio From: Ours, G. Love & Special Sauce, Shelby Lynne,
The Robert Cray Band, String Cheese Incident, Marcia Ball,

Ani Difranco, Lucinda Williams, Whiskeytown, Hugh Cornwell,
and Ip! And dig Airchecks and Imaging from KBAC/Santa Fe!

ENCLOSED IN THE APRIL 13 ISSUE!*

*for all reporting stations.
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Emphasis Tracks Most Added
I
Five For Fighting 1 REM. (Warner Bros.)
“Superman (It's Not Easy)” (AWARE/CRG) 2 COWBOY JUNKIES (Latent/Zo&/Rounder)
il Another great track from another great band 3 ANI DIFRANCO (Righteous Babe)

| from the. divine pairing of AWARE and 4 DAVE MATTHEWS BAND (RCA) !
Colpbid 5t BRUCE SPRINGSTEEN  (Columbia/CRG) v
Eliza Carthy 5t KIRSTY MACCOLL (Instinct/V2) I

“Train Song” (Warner Bros.)
Watch Eliza Carthy, she’s going to soar.

PJ Harvey
“You Said Something” (Island/IDJMG)

She’s back on tour with U2.
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Righteous Lightning

WRLT/Nashville “Lightning 100" is making one lucky winner a "Revelling/Reckoning Righteous Babe" with
an Ani DiFranco prize package. Contestants must identify a clip of one of her songs to win tickets to her
show, her new double disc before it comes out, and other cool items. Winners qualify for a back catalog of
all Righteous Babe recording artists. In other *RLT news, the station was voted Best Radio Station (other ‘
than Country) by local paper Nasliwille Sceite's Best of Nashville 2001 Reader’s Poll. Station Personality

David Hall won second place in the best Radio DJ category. Country station WSIX's Gerry House beat
him to the number one slot.

Kinetic Ball

KBCO/Denver-Boulder is getting the community in a whirl with the impending Kinetic Ball! Teams have
been formed, challenges and goals have been set, and eager contestants are slaving away on their movable
works of art in order to win the hearts of the judges and gain fame and notoriety throughout Boulder. Since
1979, every spring the population has been transformed into a veritable laboratory of kineticists. The Kinetic |
Ball begins April 28 with a parade where all the vehicles are displayed, followed by a costume ball that will
feature performances by The Old 97’s and The Josh Joplin Group. The ball is open to everyone for $15 but
kinetic challenge team members need pay only $10 to join in the festivities. At the challenge on May 5,
Indigenous and Semisonic will be supplying the tuneage. In other *“BCO news, all through the month of
April, the station is giving away a chance to win a trip a day, plus $10,000, weekdays. The newest World
Class Adventure on *BCO will be a sixteen-day trip to Europe. Contestants must listen to Bret Saunders’
show every weekday morning at 7. He'll tell listeners when the World Class Adventure Song of the Day will
play. Listeners must call a special 800 number to enter to win. As an added bonus, "BCO Interactive
Members have an extra opportunity to find out what the World Class Adventure Song of the Day is via spe-
cial e-mails.

¥ N

|
|
|
|
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WTTS' Jim Ziegler, Fuel’s Brett Scallions, and WTTS' Brad lioltz

- NEWS

Money, That’s
What | Want

Congratulations to the staff of
WNCW/Spindale (Asheville-
Knoxville-Charlotte) for their
recent incredibly successful furld
drive. As of Monday (3/9)
pledges were still coming in
online. The station’s PD/MD
Mark Keefe says, “It's amazin
the response we've had online.
And to think, we cut thirty-six
hours off the fund drive!”
Although final tallies were not
available, "NCW expects to sur-
pass their $150,000 goal... PD
Judy Adams called to tell us th*
WDET /Detroit’s spring fund
drive brought in $575,000.
Congrats to the staff!
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The Biggest Bang

Preparations for the free concert
and fantastic fireworks show
known as the KFOG/San
Francisco KaBoom are already
underway. The 8th annual KFOG
KaBoom is Saturday, May 12 from

. ) SN 1 1/—\

Roxy Music Return

T ‘E';“ r}) “"-“'Y‘N

—1 )

I NEWS

WXRT /Chicago has some amazing news! After a more than twenty-year absence from the concert stage,

| Roxy Music has returned. Original members Bryan Ferry, Phil Manzanera, and Andy Mackay will perform

in an “XRT show on July 30. This is the reunion tour fans have been waiting for. *XRT VIPs got advance

notice of the show via e-mail and early access to the ticket window via the Internet.

4 p.m. -10 p.m. at Piers 30 and
32 on the San Francisco
Waterfront. KFOG KaBoom is a I
free event, which includes a free
concert with Blues Traveler, Old
97’s and Mother Hips. The free

Unplugged Austin

KGSR/ Austin’s 2001 edition of their Unplugged At The Grove series
kicks off on April 12 with a free outdoor show from Shaver with Jesse
Taylor. The show takes place at Shady Grove with personality Bobby
Ray hosting.

state-of-the-art fireworks show
will be synchronized to a custom
KFOG soundtrack broadcast on
KFOG at104.5 and 97.7, plus a
children's stage, a huge expo
area, food and beverages galore
and much, much more. |

Cities’ Gray Day

KTCZ/Minneapolis (Cities 97) will be hosting David Gray who will
give a live performance for the station’s listeners before his sold-out
show at The Quest on April 12. The station will be giving away free
tickets plus an invitation to join him in the studio when he performs
live on the air. Gray’s performance at The Quest will also be Webcast
via Cities 97's interactive Webcam at Cities97.com.

Do They Stream?
My TV Sucks.
KTHX/Reno is celebrating
"Home Theater Thursday” all
during April. Every Thursday
night at 10, D] Dead Air Dave
will draw the winner of a Yamaha
DVD Surround Sound System
with a 32" JVC TV valued at
$1,500. Listeners just have to wait
for the Dave to ask for a caller
between 6 and 10 p.m.

No Static At All

Following some problems, KUNC/Greeley’s Steamboat Springs’ recep-
tion at 88.5 is back on track. And ongoing work is taking place to
ensure better reception. Listeners in Steamboat Springs threw a party to
celebrate the station. Steamboat listeners who contributed and gave
their support were invited to Cugino's Restaurant on Thursday, April 5.
Several members of the KUNC staff and the board were in attendance
and there were even some cool door prizes.

Tour Dates

Double Trouble and Kenny Wayne Shepherd, coming soon to a venue
near you: 4/10, Atlanta; 4/11, Augusta; 4/12, Jacksonville; 4/13, Lake
Buena Vista; 4/14, Mobile; 4/16, Houston; 4/17, Dallas; 4/19, Tucson;
4/20, Agoura Hills; 4/21, Las Vegas; 4/22, San Diego; 4/23-24,
Anaheim; 4/26, Jackson; 4/28, Boston... Jimmy Smith Tour Dates: 4/6,
CBS Television appearance on Late Late Show with Craig Kilborn;
5/12, Chicago; 5/13, Madison Triple M Presents Jimmy Smith at Luther’s
Blues; 5/24-27 Seattle; 6/4 — 10 London, England; 7/11, Indianapolis
Indianapolis Jazz Festival; 7/13 - 14, Boston; 7/18 — 22, Los Angeles;
7/27 - 28, Emeryville; 7/29, Sacramento; 8/18, Harlem; 9/22,
Monterey Monterey Jazz Fest; 9/23, San Francisco San Francisco Blues
Festival; 10/3, Pittsburgh; 10/5, Washington, DC; 9/6, Annapolis;
10/7, Wilmington; 10/12, New Orleans; 10/13, Dallas.

Indie Awards

Compass Records made an impressive showing last week when five
Compass artists received nominations for the 2001 Association for
Independent Music Awards. Cathal McConnell, one of the founders of
the world renowned Celtic group Boys of the Lough and a highly
acclaimed tin-whistle player, received a nomination for Best
Celtic/British Isles album for his release Long Expectant Comes At Last.
The all-female supergroup, The Poozies were nominated in the same
category for their release The Poozies - A Retrospective. Contemporary
folk artist Judith Edelman, proclaimed as Queen of the Pioneer Fringe
by The Tennessean, is nominated for Best Contemporary Folk Artist for
her album Drama Queen. Former Mike & The Mechanics and Squeeze
lead singer, Paul Carrack is recognized in the Best Pop Album catego-
ry and Nashville's favorite Pop duo, Swan Dive garnered a nomina-
tion for the same. Through the years, the Indie Awards have honored
many of the brightest stars in the independent galaxy, including
Sugar, Burning Spear, Naughty By Nature, Professor Longhair, Kate
Wolf, Leon Redbone, Queen Latifah, Richard Thompson, Holly Near,
James Cotton, Sweet Honey in the Rock, Alison Krauss, George
Winston, Frank Zappa, Robert Cray, and many, many more. The 2001
Indie Awards will be held in Los Angeles, May 2-6.

KGSR’s Bill Johnson,
Bobby Ray, Kevin
Connor, Jody Denberg,
Bryan Beck, Kevin
Phinney, LBJS Vice
President Scott
Gillmore, (L-R kneel-
ing) Maryleigh
Dejernett, Marnie
Sutton, and Tracy
Walker.
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Wimmer, and Kyle Ellison and Alejandro Escovedo.
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i April 3 - 9, 2001
BMCIW Arilist Jilie Lapel Plays TW Move LW Cumeiddds
1 1+ CLUTCH Pure (Atlantic/AG) 355 11 344 45/0
3 2= SEPULTURA Nation (Roadrunner) 334 35 299 4872
2 3+ STEREOMUD Perfect (Loud/Columbia/CRG}) 318 17 301 40/0
7 4 MONSTER MAGNET God (A&M/interscope) 308 55 253 420
10 5 FEAR FACTORY Digimortal (Roadrunner) 277 32 245 5411 | 1) Amorphis, Am Universum, Relapse (49)
4 6 OPETH Blackwater (KOCH International) 276 12 288 34/0 . .
9 7» HALFORD Live (Metal-Is) 256 6 250 39/0 2) Sea Of Green, Time To Fly, The Music Cartel (§4)
8 8  RAMMSTEIN Mutter (Universal) 253 2 251 4200 | 3 Biood Has Been Shed, Novella Of Uriel, Ferret{41)
6 9 DOG FASHION DIS Anarchists (Spitfire) 247 12 259 431
12 10+ MEGADETH Sampler (Sanctuary/SRG) 238 32 206 5000 4) My Dying Bride, Meisterwork 1, Peaceville (39
5 11 SKRAPE New (RCA) 222 -38 260 34/0 .
11 12 DIECAST Day (Now Or Never) 213 30 243 a7p | ) SonOfSam, Songs FromThe Earth, Nitro (36)
15 13+ UNLOCO Healing {Maverick) 212 43 169 33/0
14 14» SALIVA Every (Istand/IDJMG) 208 29 179 30/0
13 15« DIMMU BORGIR Puritanica (Nuclear Blast) 204 18 186 4372
18 16 HASTE When (Century Media) 185 29 156 33/0
24 17+ DIESEL MACHINE Torture (SPV) 165 31 134 28/0 1) Static-X, Machine Sampler, Warner Bros. (+68)
44 18> STATIC-X Sampler (Warner Bros.) 147 68 79 42/4 .
23 19 WASP. Unholy (Metal-ls) 135 0 136 agp | 2 MonsterMagnet, God Says No, Interscope (+5
16 20 DOWNER Downer (Roadrunner) 132 27 159 18/0 3) Stampin’ Ground, Carved From Empty Words,
38 21+ THURSDAY Full (Vietory) 132 39 93 181 Thorp Records (+50)
25 22 BIG DUMB FACE EP (Flawless/Flip/Geffen) 129 2 131 29/0
32 23« ENDO Evolve (Columbia/DV8) 123 17 106 30/0 | 4 Savatage, Poets And Madmen, Nuclear Blast (+45)
31 24+ NAPALM DEATH Enemy (Spitfire) 119 6 113 28/0 5) Unloco, Healing, Maverick (+43)
17 25 SOILWORK Portrait (Nuclear Blast) 117  -41 158 2300
19 26 GODHEAD 2000 (Posthuman/Priority) 114 36 150 17/0
33 27 TREE No (Wonderdrug) 114 8 106 30/3
20 28 PROFESSIONAL... EP (Interscope) 113 26 139 2400 agoina for
30 29 SPINESHANK Height (Roadrunner) 113 1 114 9/0 R Y
21 30 CATASTROPHIC Cleansing (Metal Blade) 110 -28 138 26/0
gg g;. SZ\Y\Z/'}'QSER I;gz;jstrlp ggzlculr::;aélast) }82 ig 123 ;g;? Various Artists, Ozzfest Second Stage Live (Divirg/Priority)
39 33+ NULLSET EP (Grand Royal) 104 14 90 2600 Simon Says, Shut Your Breath (Hollywood)
27 34 AMONG THEIVES 2001 (Among Theives) 103 23 126 1700
37 35+ ZAO Self (Solid State) 102 7 95 290 God Forbid, Determination (Century Media)
26 36 SYSTEMATIC Beginning (TMC/Elektra) 101 -27 128 212
D 37+ STAMPIN' GROUND Carved (Thorp Records) 97 50 47 330 H20, Go (MCA)
34 38 PRIMAL FEAR Nuclear (Nuclear Blast) 96 9 105 23/0 .
3 39 OZZFESTSECOND  Stage Live (Divine/Priority) o4 4 g8 o514 | Zywlon World UvWorms (Candlelight)
28 40 FROM ZERO One (Arista) 91 -32 123 190 Ensign, The Price Of Progression (NItl‘O)
40 41+ ECW: ANARCHY Rocks (Concrete/BMG) 87 1 8 210
35 42 DEATH BY STEREO Day (Epitaph) 83 -17 100 18/0 Mushroomhead, XX (Eclipse)
45 43+ DROWNING POOL Bodies (Wind-Up) 81 12 69 25/0
29 44 CHILDREN OF BOD Follow (Nuclear Blast) 80 -41 121 20/0
41 45 SKINLESS Foreshadow (Relapse) 79 <7 8 211
D 46« CATHEDRAL Endtyme (Earache) 72 17 55 2200
D 47+ AMORPHIS Am (Relapse) 70 70 0 49/49
46 48 GORGUTS From (Olympic) 68 3 65 220
49 49+ GANDALF Rock (Earache) 67 6 61 201 2-1  FEAR FACTORY Digimortal  (Roadfinner)
D 50« LACUNA COIL Unleashed (Century Media) 64 13 51 2000

32 SEPULTURA Nation (Roadrlinner)

|

10-3 MONSTER MAGNET God (A&M/ifiterscope)

AW TW  Asiiist Titis Label PlaysTW LW _ Bave Cumg/ddds § 5-4 MEGADETH Sampler (Sanctuary/SRG)
1 1+ GODSMACK AWAKE (Republic/Universal) 150 6 144 30 |
2 2 MONSTER MAGNET GOD (A&Miinterscope) @ 2 o 4o |"° CLUTCH e (Atiantiag)
5 3» DRACULA 2000 ALBUM (Cplumbia/CRG) 76 3 713 3/0 4-6 DIECAST Day (Now Off Never)
3 4 DISTURBED COMING (Giant) 74 19 93 30
6 5 LINKIN PARK HYBRID (Warner Bros.) 67 2 69 20 |97 STEREOMUD Perfect (Loud/GBl./CRG)
8 6+ CLUTCH PURE (Atiantic) 66 1 65 30
D 7+ WASP. UNHOLY (Metal-ls) 65 13 52 30 |78 HALFORD Insurrection  (Metal-IgISRG)
4 8 MEGADETH WORLD (Sanctuary) 57 27 84 41
9 9 LIMP BIZKIT NOOKIE (Flip/Interscope) 5 o s 1o |°%° OPEM EECRES.  acty
D 10+ RAGE AGAINST...  RENEGADES (Epic) 50 0 5 10 | D10 RAMMSTEIN Muttor (Univershl)
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Top 50 Alrplav

LW TW _Ariis Track Label W Moe LW W 3W  Cume/Add S
1 1+ INCUBUS DRIVE (Immortal/Epic) 2844 59 2785 2728 2914  76/0 mostadded.
4 20 LIMPBIZKIT WAY (Flip/Interscope) 2355 216 2139 1937 1820  79/1
3 3 FUEL INNOCENT (Epic) 2343 89 2254 2136 2039 830 | 1. R.E.M. 50 adds
11 4 STAIND BEEN (Flip/Elektra/EEG) 2332 568 1764 1122 250 821 “Imitation Of Life”
2 5 ALEWIS(STAIND) wFDURST OUTSIDE (Flawless/Geffen) 2323 316 2639 2725 2900  64/0 (Warner Bros.)
5 6+ AMERICANHIFI  FLAVOR (IDJMG) 2103 91 2012 1924 1749  81/0
7 7o TANTRIC BREAKDOWN  (Maverick) 2013 173 1840 1610 1371  80/3
8 8 3DOORSDOWN  DUCK (Republic/UMG) 1736 71 1807 1712 1772 6200
6 9 MOBY SOUTHSIDE  (V2) 1660 -273 1933 1957 2103  48/0
10 10 LIFEHOUSE HANGING (DreamWorks) 1620 -145 1765 1770 1911 470
9 11 LINKIN PARK ONE (Warner Bros.) 1600 -165 1765 1883 2022 5000
13 12 OLEANDER ARE (Republic/UMG) 1506  -34 1540 1447 1338 630
15 13> A PERFECT.. HOLLOW (Virgin) 1499 7 1492 1362 1306  66/1
16 14» NEW FOUND GLORY HIT (MCA) 1479 29 1450 1350 1203 6812
18 15 COLD NO (Flip/Geffen) 1469 145 1324 1181 1150 7300 2 OURS 24 2dds
14 16 COLDPLAY YELLOW (Nettwerk/Capitol) 1423 53 1476 1606 1797 4700 -t
| 17 17- ALIEN ANT FARM  MOVIES (DreamWorks) 1372 41 1331 1285 1247 6700 Sometimes
20 18+ PAPA ROACH BETWEEN (DreamWorks) 1349 46 1303 1147 1162 6700 (DreamWorks)
| 23 19+ POE HEY (Atlantic/AG) 1347 180 1167 999 883  66/1
22 20+ POWDERFINGER MY (Republic/UMG) 1330 157 1173 1094 1019 s | O COLDPLAY Hen
19 21+ TRAIN DROPS (Columbia/CRG) 1317 5 1312 1127 1007 56/ “Shiver”
12 22 CRAZY TOWN BUTTERFLY  (Columbia/CRG) 1237 392 1629 1786 2268 3800 (Netwerk/Capitol)
30 23» DEPECHE MODE  DREAM (Reprise) 1193 420 773 268 12 671
24 24 OUR LADY PEACE LIFE (Columbia/CRG) 1156 9 1147 1123 1106 500 4. U2 19 adds
26 25 GREEN DAY WAITING (Reprise) 1144 100 1044 910 626  60/5 “Elevation”
21 26 GODSMACK AWAKE (Republic/UMG) 1143 109 1252 1091 1178 370 TseoR
| 27 27+ SALIVA YOUR (IDJMG) 1127 126 1001 901 910 66/ Pe.
28 28 DISTURBED VOICES (Giant/Reprise) 898 -50 948 1021 1147 3800 5. SUM41 16 adds
25 29 DAVE MATTHEWS... DID (RCA) 873 -180 1053 1315 1742 3400 “Fat Lip
38 30+ LINKIN PARK CRAWLING (Warner Bros.) 871 239 632 425 334 4877
36 31+ LIVING END ROLL (Reprise) 789 120 669 559 471 58/1 (IDIMG)
29 32 OFFSPRING WANT (Columbia/CRG) 769 103 872 1084 1249 2800 6. STABBING WESTWARD 9 adds
35 33 EVE6 NIGHT (RCA) 768 93 675 599 475 48/ <50 Far Ay
39 34+ GODSMACK GREED (Republic/UMG) 762 140 62 531 389 462
43 35 LUCKY BOYS... FRED (Elektra/EEG) 707 160 547 467 286  54/4 (KOCH)
31 36 EVERCLEAR ouT (Capitol 704 49 753 765 629 3800 7. CRAZYTOWN 3 adds
34 37 RAGE AGAINST.. RENEGADES  (Epic) 660 81 741 737 916 210 .
44 38 REHAB I (Epic) 657 140 517 385 251 453 “Revolving Door™
37 390 DOVES CATCH (Astralwerks) 649 13 636 557 473 43/ (Columbia/CRG)
40 40 SPACEHOG WANT (Artemis) 629 27 602 578 577 41
33 41 FUEL HEMORRHAGE _ (Epic) 610 121 731 8% 8w 200 | & UNKINPARK T
D 42« U2 ELEVATION (Interscope) 578 313 265 119 53 4819 “Crawling”
41 43 RAGE AGAINST..  HOW (Epic) 542 43 585 613 613 3000 (Warer Bros)
46 44¢ DISTURBED STUPIFY (Giant/Reprise) 53 45 487 356 432 1700
D 45 DAVE MATTHEWS SPACE (RCA) 503 156 347 245 172 315 | St ELWOOD 6 adds
32 46 U2 WALK (Interscope) 486 -209 695 1058 1342 2100 *Red Wagon®
47 47- SPINESHANK NEW (Roadrunner) 485 40 445 324 276 33N (RykoPain)
D 48 SUM 41 FAT (IDJMG) 447 269 178 64 35 5015
D 49 NONPOINT WHAT (MCA) 401 57 344 329 325 27 UNCLE KRACKER 6 adds
D 50 STABBING WESTWARD SO (KOCH) 383 270 113 0 0 What Chu Lookin' At

Plays TW: Total number of Plays during current airplay week; Move: Increase or decrease in number of Plays from previous airpiay week; Plays LW: Total number of Plays during previous air-
play week; 2 Week: Total number of plays 2 weeks previous; 3 Week: Total number of plays 3 weeks previous; Cume: Total number of stations playing; Adds: number of new stations reporting
as an add.

(Atlantic/AG)

l \ : ' fmgb’s look at what's on specialty shows.
' Top Ten Singles Top Ten Albums
ARTIST SONG LABEL ARTIST ALBUM LABEL
1. Stabbing Westward “So Far Away” (KOCH) 1. Me First/Gimme Gimmes Blow /n The Wind (Fat Wreck Chords)

3t.

5t.

7t.

At The Drive-In
Juliana Theory
Stereophonics
Crashpalace
R.E.M.

Me First/Gimme Gimmes

Ours
Scapegoat Wax
Skindive

“Invalid Litter Dept.”
“Understand The Dream..”

“Mr. Writer”
“Perfect”

“Imitation Of Life”

“Wild World”
“Sometimes"
“Aisle 10"
“Tranquillizer”

(Grand Royal)
(Tooth & Nail)
(V2)

(Trauma)
(Warner Bros.)

(Fat Wreck Chords) | 7t.

(DreamWorks)
(Grand Royal)
(RykoPalm)

2.

| 3t.

5t.

At The Drive-In
Guided By Voices
Juliana Theory

Relationship Of Command (Grand Royal)
Isolation Dirills (TVT)
Emotion Is Dead (Tooth & Nail)

Nick Cave/Bad Seeds No More Shall We Part (Reprise)
Static-X Machine (Warner Bros.)
My Vitriol Finelines (InfectiousUK)
Gwenmars Driving A Million (SeeThru)
Manic Street Preachers Know Your Enemy (Virgin)

Ani Difranco Revelling/Reckoning  (Righteous Babe)
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lve r The new single from the acclaimed album PARACHUTES.

* PARACHUTES now GOLD in the U.S.

» Total worldwide sales exceed 2,500,000

 LLS. tour May 25, 2001—]June 25, 2001

» TV Performances:
SATURDAY NIGHT Live (4/7/01) _ : | {
THE LATE SHOW WITH DAVID LETTERMAN (6/26/01)

2001 BRIT AWARD Winners for Best BriTisH Group and BEST BRITISH ALBUM

“Year End Best Albums of 2000.”
L LLINCIS TONG “PARACHUTES is easily the debut of the year”

ol " -- LOs ANGELES DAILY NEwsS
Top 20 Albums of the Year.
-- SPIN

“The band’s charm is undeniable; its hooks are hard to shake.”
-- TIME

“A band with the potential to actually lead us into new territory.”
-- Los ANGELES TIMES i &

«Already Shivering” |
KROQ WBCN KNDD YOO KROX
NX WHFS KNRK  KTBZ ..And Many More!

#2 Most Added

SOLD OUT
- Headline Tour
Next Month!

W i .
W ww.nettwerk.com / E-Mail:fnfo@nettwerk.c /m
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FROM ZERO et i3

#1 modern

Incubus, “Drive” (Immortal/Epic) Close to 500 spins separates Number One
from Number Two (Limp Bizkit’s "My Way”). “Drive” again holds its own, rack-
Ing up 2844 spins on 76 stations. Will it fall to Staind next week? Stay tuned, it's
gonna be a dogfight.

Ours, "Sometimes” (DreamWorks) Our Number Two Most Added song with 24 adds! Ross Zapin and
Matt Smith had a helluva week with this track, pulling in stations such as WBCN, Q101, WMRQ,
WENX, and WEDG. Outstanding vocals, an incredible melody, searing riffs and an undeniable hook
make this song a must. Taken from their shimmering debut, Distorted Lullabies. Also new at KMBY,
KEDJ, KRZQ, KTCL, KWOD, WEQX, WKRL, and WROX.

Depeche Mode, “Dream On” (Reprise) Up an amazing 420 spins from last week, Depeche Mode is over
the 1,000 spins mark and knocking on the Top Twenty’s door. Moving from 30-23* (on 67 stations),
“Dream On” is performing solidly early in the game. If you're still sitting on the fence, it doesn’t look like
you'll be taking a chance on this track. Increasing at WXNR, KRZQ, KNRQ, Live 105, KNDD, WMRQ
and more.

Stabbing Westward, “So Far Away” (KOCH) Another strong week for “So Far Away.” Nine more sta-
tions added it, bringing the early total to 34 stations and 383 spins. The new and improved Stabbing
Westward are certainly proving (sonically) that less is more. New this week at Live 105, KNDD, KNRK,
WPLA, WGRD, and WJSE. Already on at WEDG, WBCN, KROQ, WNFZ, WXDX, and WPBZ.

From Zero, “Check Ya” (Arista) The cume continues to rise at both Modern and Active
Rock (77 combined). “Check Ya” checked in with adds this week, including new airplay
at WRAX, WROX, KKND, and KQXR. Arista has arrived. Take them very seriously.

'/ , /\lready on at Q101, WMRQ, KTEG, KWOD, WKRL, WXSR, WDVT, WRRV, WZPC,
WIXO, WWVV, KEDJ, WPLA, WEDG, WJSE, WHRL, KMBY, WEJE, WENX, and
b B ’ WCYY.
s VA

R.E.M., “Imitation of Life” (Warner Bros.) Our Number One Most Added track with 50
adds! This is vintage R.E.M., and as is evident by the add count this week, still very relevant to the
Modern Rock audience. How could you deny a hook this big? New at 91X, X96, WWDC, WXRK, WHFS,
WPBZ, KKND, WOCL, 89X, WEND, and many, many more.

Coldplay, “Shiver” (Nettwerk/Capitol) The latest from the masterpiece known as Parachutes had a
superb week, pulling in 23 adds. Strong adds at stations such as WPLY, KNDD, WBCN, and WMRQ,
along with continued support at WHFS (20x), KROQ (11x), and KNRK, should help Coldplay continue
their upward momentum.

Sum 41, “Fat Lip” (IDJMG) Taking a cue from the Beastie Boys and running with Blink 182, here comes
Sum 41. Debuting on the chart this week at 48*, “Fat Lip” pulled down an amazing 45 adds in the last
three weeks. Already on 50 stations at Modern, expect movement up the chart to be fast and furious.
New at WBCN, WBTZ, WPLA, WPLY, WZPC and more.

Seven Mary Three, “Wait” (Mammoth) Early action at WRZX, WXDX, WZPC, WAVF, WIXO, and
WXNR bodes well for Seven Mary Three and the folks at Mammoth. Basically, this is a great tune for the
format; a smash that could be played all day. Their forthcoming album, The Economy of Sound doesn’t cut
corners and should connect with you on the first listen. Seven Mary Three have always proven their
worth with great Rock songs that sound exceptional on the air. “Wait” is a perfect example of this.
Officially going for adds on Monday (4.16).

Linkin Park, “Crawling” (Warner Bros.) Hats off to Mike and Rob. Forty-eight stations are spinning the
follow-up to “One Step Closer” a total of 871 times. The early airplay and continued success of the last
single should help Linkin Park sell a huge amount of records in the coming months. Get on this one right
away. New this week at WPBZ, CFOX, KRZQ, and W]BX.

Crazy Town, "Revolving Door” (Columbia/CRG) Add WAQZ, WKRL, KWOD, WWDX, WHRL,
WXSR, WAVF, and WMAD to the growing list of stations jumping on the follow-up to “Butterfly.” A
strong base of stations are throwing their weight behind “Revolving Door,” including early spins at
KNDD (27x), WENX (19x), 99X (18x), WXDX, WAQZ, WEDG, WXRK, Q101, WHFS, and KROQ.

G. Love & Special Sauce, “Unified” (Epic) Five more adds for G. Love this week puts it on 18 stations.
Moving closer to debuting on the chart, “Unified” quite simply, sounds great on the radio. Bring it into
your meeting this week and give it another listen. New at KTCL, KXCS, WROX, WRRV and WZNE.

fmagb april 13, 2001
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Weezer
“Hash Pipe”

(Interscope)

The geeks of Modern
Rock are back! Ending
an over four-year
absence, the new single from Weezer is
here. A hooky anthem with just a drop
“Peter Gun,” “Hash Pipe” is already spik-
ing all over Modern. Having just complet-
ed an extremely sold-out tour, Weezer is
seemingly more popular then ever. Not
officially going for adds until next week ’
(4.16-4.17). Couldn’t wait at KROQ,

WXRK, 89X and KFMA.

r

4.16-17

Nikka Costa, “Like A Feather” (Virgin) |
Econoline Crush, “Make It Right”

(Restless)

Linkin Park, “Crawling” (Warner Bros.)
Dave Matthews Band, “The Space

Between” (RCA)

Seven Mary Three, “Wait” (Mammoth) |
Shades Apart, “Beat By Beat” (Universal) :
Systematic, “Beginning of the End” L_
(Elektra/EEG)

Weezer, “Hash Pipe” (Interscope)

4.23-24

The Bouncing Souls, “Gone” (Epitaph)
Five For Fighting, “Superman

(It's Not Easy)” (Columbia/CRG)
Jump Little Children, “Vertigo”
(Atlantic/ AG)

Lifehouse, “Sick Cycle Carousel”
(DreamWorks)

Static X, “This Is Not” (Warner Bros.)
Stereophonics, “"Mr. Writer” (V2)
Travis, “Sing” (Epic)

The Union Underground, “Revolution
Man” (Columbia/CRG)
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Showtime
fmaly's Weekly Watch on the Festival Season.

4/20 KROX/Austin Springfest 2001 at Waterloo Park featuring The Offspring, Orgy,
Oleander, Unloco, and Godzilla Motor Company.
4/22 KTBZ/Houston Buzzfestival at The Woodlands featuring The Offspring, Linkin Park,
Eve 6, Train, Oleander, Orgy, Spacehog, Electrasy, Dust For Life, Lucky Boys Confusion, and
more TBA.
4/29 WJBX/Ft. Myers Xfest IV at Lee County Sports Complex featuring 3 Doors Down,
Oleander, Stabbing Westward, Spacehog, and New Found Glory.
5/5 WXNR/Greenville X-Fest 2 at Briley Farms featuring Collective Soul, Fuel, Our
Lady Peace, Cold and American Hi-Fi.
5/6 WAVF/Charleston at Joe Riley Stadium featuring Collective Soul, Our Lady Peacs,
American Hi-Fi, Train, Crazy Town, Five For Fighting, and Sister Hazel.
512  KDGE/Dallas Edgefest 10 at Smimoff Music Center featuring Weezer, The Cult,
Fuel, Oleander, Orgy, Lifehouse and Dexter Freebish.

KXTE/Las Vegas Our Big Concert 4 at Sam Boyd Stadium featuring Blink 182,
Papa Roach, Static X, Monster Magnet, Taproot, Nonpoint, New Found Glory, Run DMC,
Fear Factory and Systematic. Local bands Phatter Than Albert, Left Standing, Excon and
Joynt Chiefs will also perform in the festival area.

Lifehouse, Nonpoint, (hed) PE, Tantric, and Alien Ant Farm.

5/16 WFNX/Boston FNX Best Music Poll - in Boston

517 WFNX/Boston FNX Best Music Poll ~ in Providence

5/18 WFNX/Boston FNX Best Music Poll - in Portiand, ME

WXDX/Pittsburgh X-Fest at Post Gazette Pavilion at Star Lake featuring Fuel, Staind, Train,
The Clarks, Crazy Town, Disturbed, Buzz Poets, (hed) PE., Nothingface, Grapevine,
Sinomatic, Tantric, and Juliana Theory.

519 WKQX/Chicago Jamboree at 19th at the Tweeter Center (formerly known as the
New World Music Theatre) featuring Disturbed, Lucky Boys Confusion and From Zero, Linkin
Park, Staind, Papa Roach, Fuel, Run DMC, Crazy Town, Cold, Alien Ant Farm, Monster
Magnet, and Saliva.

5/20 KPNT/St. Louis Pointfest at the Riverport Amphitheater featuring Staind, Weezer,
Fuel, Our Lady Peace, Toadies, Lucky Boys Confusion, (hed) PE., Monster Magnet, Run
DMC, Cold and Mesh.

5/25 WHRL/Albany Big Day Out at Saratoga Springs Performing Arts Center featuring
The Cult, Everlast, Our Lady Peace and Lifehouse.

5/26 WR2ZX/Indianapolis May Day at Verizon Wireless Music Center (formerty Deer
Creek) featuring Staind, Oleander, Nickelback and nonpoint.

5/26  WBCN/Boston River Rave at Foxboro Stadium featuring The Black Crowes, Marilyn
Manson, The Cuilt, Disturbed, Sevendust, Coldplay, Stereophonics, American Hi-Fi, New
Found Glory, System of a Down, Fatboy Slim (headlining the Rave Tent), Eve 6 and Stabbing

513 KMYZ/Tulsa 6th Birthday Bash featuring Weezer, The Cult, Fuel, Oleander, Orgy,

=
A

KROQ'’s Second Annual Punk Rock Prom:
It's pretty simple, the high school that com-
pletes the most KROQ challenges (issued by
Kevin & Bean) wins a free show with the
Offspring and Weezer at Six Flags Magic
Mountain. KROQ is closing down the amuse-
ment park for the winning high school, so we
expect a great number of schools to vie for the
prize. If you want to check out video of last
year’s Punk Rock Prom with Blink 182, go to
krog.com.

Edge 102 Happenings: CENY /Toronto is all
"aboot” Dave Matthews and Tom Green
these days (promotionally speaking, that is).
Edge 102 is giving away a trip to see DMB
kick off their North American Tour in Dave’s
hometown of Charlottesville, Virginia. To win
the trip, listeners are being asked to take the
Dave Matthews Midterm and e-mail the sta-
tion their “exam” answers. Those that get
100% on the test will be entered into a draw-
ing to see the show (three-day trip, 200 bucks
of spending money). As for fellow Canadian
Tom Green, the station is running their own
promotion based on the media contest sur-
rounding the release of his new film, Freddie
Got Fingered. His movie quote contest asks that
fans send in their own screening quote of the
movie. The best one will be used on the back
of the VHS and DVD boxes, and in all movie
newspaper advertisements. Edge 102 will pick
their own winner and send them on a trip to
Tom’s hometown - beautiful Ottawa, Ontario.

Kamp KFMA: All summer long

KFMA /Tucson will be running with the con-
cept of a “Summer Camp” called Kamp KFMA.
Camp Counselor “Munch” tells listeners in the
promos how to earn “merit badges” by win-
ning various prizes. The promotion is a clever
summer-long marketing tool that will tie

Westward.

mostly all summer giveaways into one theme.
Week #1 is “Arts and Crafts with Crazy
Town.” On April 18, KFMA is presenting the
band at the Rialto Theatre. Winners score a
KFMA Crazy Town merit badge and entry
into a sound check party with the band.

Our Lady Peace Update: We're glad to see
that “Life” held its own this week (24*, 1156
spins on 50 stations)... but we're still per-
plexed at the lack of support of certain sta-
tions that have never given them the time of
day, even when they have hit records. We're
still not sure what the hang up is — we’ve yet
to hear any excuse that holds water. A good
record is a good record. Canadians put their
pants on one leg at a time just like the rest of
us. It'd be silly to assume that the Great White
North can’t produce Rock stars the way
America or the U.K. can. What gives people?
We're willing to bet the farm that most of you
not playing “Life” haven’t even given Spiritual
Machines a solid listen yet. Too bad... it’s one
of the best, most melodic Rock albums of the
year. If you feel inspired, revisit their previous
three albums (Naveed, Clumsy, and
Happiness...Is Not A Fish That You Can Catch),
each one is better than the last.

Killing Spree: While we're on the soapbox
(again), we thought it'd be a good time to
update you on the progress of another band
that wows them here at home and in their
native lands. Australia’s Killing Heidi is quiet-
ly building momentum in several markets
with strong sales, research and steady airplay.
Fronted by young, sexy star Ella Hooper,
Killing Heidi is poised to break into the
Modern Rock boys club with up spins every
week for the last twelve weeks. The sales sto-
ries are all significant. Their debut album,
Reflector, ranked in the Top 70 in Portland,
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Oregon, and has seen steady growth in a short
period of time in Indianapolis, Phoenix, Grand
Rapids, Spokane and Madison, Wisconsin. The
album and their live shows have received
glowing reviews in the New York Post and
RollingStone.com, and the promotional and
marketing efforts in support of the release
have been relentless. If you haven't given their
current single “Mascara” consideration and
you’ve been waiting for a story to develop, the
time is now. With Poe researching and
requesting the way it is, combined with the
fact that several other strong female-led
records are readying radio release, why not
give this one a shot?

Travis Sings: When visiting Epic’s Joel
Klaiman and Jacqueline Saturn last week, we
were lucky enough to hear some of the new
Travis album, The Invisible Band (due June 12).
The first single, “Sing” (going for adds 4.23-
24) is simply stunning. Only Travis could
make the banjo sound perfect for the format.
You'll be hard-pressed not to like this track.
It’s irresistible, beautiful and haunting all at
the same time. Bands like Travis, Coldplay
and Radiohead are the format and will always
hold their own... so be on the look out for
your overnight deliveryman and rush the sin-
gle into the studio the minute it arrives. Travis
will hit the road in support of The Invisible
Band with Dido beginning June 10 in
Vancouver, British Columbia.

Mike Walker
(Hondo)
1974-2001
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CHOSEN AS ONE OF THE
“BEST NEW BANDS OF 2001."
— ROLLING STONE MAGAZINE

Early Believers:

WRAX WEND WEQX
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THE FIRST SINGLE FROM

us o s Musicforthemorningafter

From the singer/songwriter/multi-instrumentalist who scored the Farrelly Brothers Me, Myself and lrene

This guy is the real deal . . . |, for one, am a big believer in his forthcoming CD, musicforthemorningafter.
It reminds me of why | love listening to music. —Scott Register (Reg/WRAX, Birminghain)

USA TODAY picked the CD as a key record release for 2001 and Pete Yorn was hailad
as a promising newcomer and an American whij.
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EVERCLEAR IN CINCY - Art and the boys recently stopped by the surging WAQZ ROCK! ROCK! ROCK! - WXDX PD John Moschitta (left) TVT's Gary Jay, and
for a visit. Picture (I-r) is Art Alexakis, Capitol’s Scott Colebrook, WAQZ's Jimmy WXDX APD/MD/Hockey Goon Lenny Diana celebrate a zillion Sevendust records
The Weasel, Greg Eklund, WAQZ's Shea Maddox, and Craig Montoya. sold.

HEY NOW! - Linkin Park recently stopped by the KROQ studios to molest each FREELOADIN’ IN ATLANTA - Dexter Freebish recently played a Freeloader show

other and talk about the success of their first single, “One Step Closer” with for 99X, and we have pictures to prove it (kind of). Pictured here with Dexter

KROQ’s Stryker (2nd from left). Freebish is 99X PD Leslie Fram, Capitol’s Joe Rainey (2nd from right) after the
show.

NI

¥ i

2

| “OK, LOOK HARD!” - After a recent Nothingface show, everyone but WXDX’s DAVE LIVE! - The Morning X’s Barnes, Leslie and Jimmy take a moment to pose
| Lenny Diana gives the camera their best “angry face.” with Dave Matthews during their “Breakfast with Dave Matthews” special in
. March.
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continued from page 52

mass appeal and can help even out the
overall playlist. We also make sure that
we're highlighting the music and keeping it
very familiar by running promos with song
hooks. We're the only new music station in
town that showcases music in our image
promos. We always ID artist and title.”

What about the belief that increased
spotloads could be responsible for
decreased TSL? “We haven’t had increased
spotloads,” Framm says. “We certainly can’t
blame it on that.”

Could we be overreacting to the
decrease in TSL? Framm responds,
“Whenever you see a negative sign, people
tend to exaggerate the issue — is there an
issue? What will it look like five years from
now? When broadband becomes better,
then will people use the Internet more?
How will satellite radio shake out? We
don’t know yet.”

WFBQ/Indianapolis has seen some
TSL erosion, but OM Marty Bender believes
that looking at the decrease in TSL on a per
station basis isn’t as
telling as looking at
TSL erosion for a par-
ticular format. Bender
thinks the erosion is
real and he’s pretty
sure he knows why.

“We're seeing
the erosion by people
studying the numbers
on a macro scale,”
Bender says. “You
can’t look at a book or two to decide if
there’s a TSL drop because the market dic-
tates listening patterns. The bigger the sam-
ple the better the read on TSL and the
nationwide study shows that it’s declining,
especially on the low end. To those who
think that two years isn’t a very long time
to record a drop in radio listening: two
years ago my Internet connection was
awful. My daughter, who is about to move
into a measurable demo, now assumes that
the Internet moves pretty fast. A couple of
years ago, people who are now in a measur-
able demo didn’t even know about the
Internet. This is a huge option for people’s
time. Two years ago my basic cable had half
the stations it now does. I've got twice as
many TV stations to watch. I have DVDs.
When the listencrs’ attention can be cap-
tured by so many forms of mass communi-
cation, something’s gotta go.”

Is radio disappointing the customer?

Marty Bender

Bender doesn’t think they’re doing anything
wrong. Again, he thinks it's about the mul-
titude of choices. “There is just so much to
do and see,” he says. “And though it may
not be translating into reality, it’s just so
much more hip for a kid to say he down-
loaded the MP3 of a new song than to say
that he heard it on the radio. Getting a good
sample is harder for Arbitron, too. People
don't listen at home because their homes
are now wired. They have one hundred
channels on basic cable, not to mention
what you can get on a dish. Everybody’s
fighting over computer time and we’d like
to spend time relating to our family mem-
bers, but prime time television starts at
eight. At one time all we had was radio and
television. Now our houses are media cen-
ters. But the basics of good radio haven’t
changed. We're still doing the same things
we always did to get people through spots.
We're always teasing things and keeping a
forward motion on the radio station. There’s
nothing you can do that’s dramatically dif-
ferent from what's already being done. It's
the elements that you can’t fight that are
eroding TSL. They’re environmental and
lifestyle changes. The available choices are
incredible and we ain’t seen nothing yet.”
Could a decline in overall TSL be dri-
ven by specific formats and changing tastes
of certain segments of the population?
“Intuitively, I'd say
that the erosion we
see has to do with
the massive multi-
plicity of media
choices,” Clear
Channel Director of
FM Programming
Denver and Rock
Brand Manager
Mike O’Connor
says. “Seven to mid-
night is drive time
for the Internet. Alternative media choices
affect the young end more, and, as technolo-
gy improves, it may have even more
impact. The #1 young-end format is Hip-
Hop. Outside of major markets there are
very few stations for them. Our 25-54 year-
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Mike O’Connor
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“Alternative media choices affect the young end more,
and, as technology improves, it may have even more
impact.” - Mike O’Connor

| 4 :‘n—“ tr N

old focus has caused us to lose site of the
younger-end and [ think that the erosion is
statistically valid.”

But O’Connor hasn’t just given up and
let those ears fall by the wayside.
KTCL/Denver is sub-branded with a series
of niche, streaming music channels featur-
ing Hip-Hop, Electronica, and X-Stream
(Modern/Metal). It's great for the station
from an image standpoint.

“There are a limited amount of stations
we can own — we need to own the next
frontier,” O’Connor adds. “And it’s out
there for us to own. Except for the issue of
licensing, it's ours, and it’s up to us to own
the sub-brands. The proliferation of new
media, satellite television, and cable chan-
nels make it important for us to be the best
- and biggest — we can be.”

And O’Connor admits that radio as a
whole may be over serving 25+ when the
largest population cell is 12 — 23, which we
are largely ignoring.

Up Not Down

In Portland, KINK PD Dennis Constantine
has seen his station’s
TSL increase over the
last four years from
5:45 to 9:15. KINK's
target demo is 35-44
and leans slightly
female. This contra-
dicts the national
trend. How have they
managed to increase
their TSL, nearly dou-
bling it, when folks
all over the country,
in several formats, are spending less time
with their radios, especially adult women?
Constantine thinks the overall erosion is
caused by a combination of things. And he
begins with our favorite scapegoat.

“It can start with more on-air clutter,”
he says. “There are more media choices that
are less unique — more similar. That makes
for more direct competitors for everybody.
Then there are always the diary keepers
themselves. The face of the diary keeper has
changed. Arbitron just had one of their fly-

Dennis Constantine
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A 2000 study by Fairfield Research and Mediaweek Magazine, found that
consumers time spent with radio has remained stable 1995, while television
viewing has declined significantly.
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ins and they pointed out that it’s more and
more difficult to get diaries placed. Their
percentages of which people will accept the
initial call have been consistently going
down. More and more people are over-
whelmed by the interrupting calls in the
evenings, and, while Arbitron tries to get us
to believe that it doesn’t make any differ-
ence, I can’t help but think it does. There
are a lot of contributing factors that add up
to decreased TSL.”

But Constantine doesn’t think that it’s
Internet broadcasters or the Internet. And
the Interep study on how the Internet has
affected various media sources over the last
five years (see graph) bears this out. He
believes that TSL erosion can be fought and
won.

“"When you talk to Internet broadcast-
ers, they're dealing in hundreds of listeners.
We're dealing in tens and hundreds of
thousands of listeners. And since home is
your media center, the decrease in at-home
listening isn’t a surprise. That's where all
the distractions are. You can counter-pro-
gram. You have to do something that cap-
tures people’s attention. You have to do

“It's difficult to rotate songs more often and
keep your TSL high.” - Norm Winer

something that makes them want to turn
on the radio when they’re at home. They
need to think about your station when
they’re at home. Radio is not top of mind
for everyone.”

So, like Leslie Framm at 99X,
Constantine makes appointments with his
listeners to get them to return at a time that
they normally wouldn't, for something dif-
ferent and special.

” At night we do a two-hour show of
ambient, Electronica and soft instrumental
music that creates a mood,” he says. "We
know that it’s background music. We also
know that by providing a program that cre-
ates a relaxing mood for adult listeners at
night, that these listeners will be there in
the morning. KINK has great ratings in
both dayparts. We know that this kind of
ambient, quiet programming isn’t right for
all formats, but it works for us. If you're
trying to attract a younger demo listener at
night, you may want to play harder edged
music or have a new music show. Some sta-
tions carry Lovelines because kids want to
hear guys say “penis.’ For each station
there’s a different way to make a point so

that people will come to you and tune in.”

What about offering less repetition
and a larger library - something that Triple
A is famous, or infamous, for? "I find that
the more you rotate songs, the higher your
TSL,” Constantine says. “And while there’s
not much we can do about increased spot-
loads, every station in the market has the
same problem, so we are as creative as we
can be about where we place them.”

However, there are programmers who
strive for low, or no “detectable repetition”
to keep TSL high. “My observations over
the past few years is that with TSL, it’s
feast or famine,” says WXRT
VP/Programming Norm Winer. “During
work hours, wedo ¢
great.”

WXRT’s listen-
ers are there for at-
work listening, but,
like most busy
adults, nights and
weekends are filled
with other duties
and responsibilities.
*XRT has special
programming that’s
designed to drive
listening in the off-peak times, like nights
and weekends. The station makes appoint-
ments with listeners for tune-in times that
are not automatic, like drive time or in the
office by designing programming features.
The incredible success of programs like
Saturday Morning Flashback (which has rat-
ings comparable to a weekday midday or
higher) or Tuesday night’s Sound Opinions
(10 - midnight) proves that it's working for
them. But there are other steps that pro-
gramming takes to keep their listeners
happy.

“One of the most important criteria for
us is detectable repetition,” Winer reiter-
ates. “Even within the Triple A world, our
spins would be considered modest. I'm try-
ing to guard against people saying, *Oh no,
that song again.” It’s still the biggest com-
plaint we get. So our spins are more mod-
est and our library is bigger. Maybe that’s
why our TSL is still stable. If you're pro-
gramming for a listenership that has a
lower TSL you can afford to repeat songs
more often — and you need to - and you
need to have a smaller library. It’s difficult
to rotate songs more often and keep your
TSL high. We try to play songs as much as
we can without people hearing the same

continued on page 50

Norm Winer
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songs within a few hours or within an
hour of the same time the day before. For
older material we try to avoid consecutive
drive times. By upping your rotations you
increase your cume and by having more
P2s listening to your radio station you're
increasing your ratings but reducing your
TSL. I envy my counterparts that work at
radio stations that do more marketing
than we do and who have devised a for-
mat that has a broader reach. The appeal
of our format is one of the reasons why
our TSL is stable. We have a very loyal,
hard core audience. I long to increase our
cume by 100,000 but as soon as we do
that, the TSL goes down.”

WXRT hasn’t seen its TSL erode. It's
varied from survey to survey, but the five-
book average is 7:30, with a high in Spring
2000 of 8:15 and a low in Summer ‘99 of
6:45.

“For everyone but Infinity stations
the erosion is probably attributable to the
increased commercial loads,” Winer pos-
tulates. “I'm sure it has to do with the
number of media options. There are so
many radio stations that are counter-pro-
gramming and playing extended commer-
cial breaks and people’s tendency is to
punch. We have so much appealing com-
petition and shared options in our demo,
25-54, that we have an absolute horse race.
There are several radio stations within six
to seven tenths of a point. If the listener
knows that they’re about to hear six or
seven commercials in a row, they’re gone.
People are conditioned to hearing that, but
they also have reflexes. Work listening is
different and we count on that.”

Winer doesn’t think that the Internet
is a factor. The sound quality is still too
poor for most of us to tolerate (especially
older demos). And for the general public,
the options offered by over-the-air radio
are sufficient. But listeners do have too
many options and distractions at home for
there not to be a decrease in radio usage.

“And with the upper demo, some of
those distractions are little,” Winer says.

And the little distractions often are
the ones that are making media choices in
the home. Blues Clues or Sesame Street any-
one?

One thing that worries Winer is the
inexpensive cost of high quality, multi-CD
players: “You know how easy it is to ran-
domize and hear five of your favorite
albums in any given order. It's very
appealing - it's appealing to me.”

How does "XRT make sure it keeps
listeners around during regular program-
ming other than specialty programs? “We

“This could be driven by the consolidation of

the industry.”

do more teasing within the course of the
day and more cross promoting from one
daypart to another and from one day to
the next,” Winer says. “We have a lot more
short-form production elements that pro-
vide people with reasons for listening
longer or later. We don’t do anything dra-
matic. We're just trying to sustain the lis-
teners’ loyalty and interest.”

WNOR/Nor-
folk PD Harvey
Kojan told us that
they are up from
three years ago.

The station’s TSL is
currently 8:45. And
although the sta-
tion’s TSL has gone
up and down like a
coaster at an
amusement park in
those three years,
the average is stable.

“Is our increase a statistically signifi-
cant difference? I'm sure it's not,” Kojan
says. “"How many times do we look at a
share and say 6.5 to 6.1 is a down book
when we know that there is no statistical
difference between the two? If we had
gone 6.5 to 6.9 we’d be celebrating with
champagne! How significant are the num-
bers? Are there more or fewer radio sta-
tions two years later? This theorizing is
interesting but does it make sense to say
that radio listening is down because peo-
ple have more choices or there are more
commercials now? Absolutely.”

Are they playing more commercials
now than three years ago? Kojan says they
are not and that protecting the program-
ming has been a Saga mantra as long as
he’s been there.

“This could be driven by the consoli-
dation of the industry,” Kojan says. “If
Clear Channel has added spots consistent-
ly throughout its 10,000 radio stations
[closer to 1,200] and Infinity has, is there a
chance that people aren't listening as
long? Theoretically it would make sense,
but I can’t prove that either. I need to
leave it up to the statisticians to tell me if a
five percent decline over two years is rele-
vant. [ have a very healthy skepticism of
statistics in general. I create the best radio
station that I possibly can and try not to
pay attention to statistics. Are we affected

Harvey Kojan

- Harvey Kojan

by the ratings? Of course we are. Do [
react more than I should emotionally to
each trend that comes out? Yeah, but that’s
emotional, I don’t let it affect what I do on
the air. I'm interested in national trends,
but not as interested as I am in what’s
happening at my station. In my brief
analysis, the “supposed’ TSL malaise has-
n’t affected us. Our beaches are eroding,
but not our TSL.”

Kojan isn’t the only one asking if a
five percent drop in TSL over a two-year
period is statistically significant.

KFOG /San Francisco PD Dave Benson
asked the same question. Is a 2.5 percent
decline in one year significant?
Statistically, those percentages could be
considered flat.

A Few Bad Apples?

At some stations TSL erosion appears to
be market driven,” Clear Channel
Regional Senior VP /Programming Jack
Taddeo says. “With Country or
Alternative you can point to the overall
lower levels of listening. Those two for-
mats have seen a decline in TSL almost
everywhere, and that could be attributed
to the audience’s reaction to the product
that they’re putting out - it could also be
partly the public’s fickle taste — especially
in Alternative. The format has changed
dramatically in the last few years. The dif-
ference in styles could be important to tar-
get 12-17 year-olds - older music is
burned and may not be relevant to the
younger demo. It’s possible that you could
harm your TSL with what was your core
audience with newer material that they
dislike.”

It’s a classic programming dilemma:
Bring along new listeners with newer
styles of music, possibly alienating your
older demo listeners? Or play it safe and
lose the younger demo to new media or
other, more exciting stations? Taddeo
doesn’t think that increased clutter and
spotloads are to blame.

“Most of the increase in clutter hap-
pened before the TSL erosion that
Arbitron’s reported,” he explains.
“Television led the way in terms of clutter
and raised the bar so high that when radio
came along slowly with increased spot-
loads, it wasn't perceived as a huge nega-
tive by the public.”
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The APR shows the average percentage of the 12+ population which is using any
and all radio in any quarter-hour, Mon-Sun, 6AM-12 Midnight. The figure is com-
parable to television’s PVT (Persons Viewing TV).

He does think that TSL erosion can be
attributed to our increasingly busy lifestyle.
And that the newer cluster mentality of cor-
porate radio actually enables more, not
fewer, choices for the public.

"Depending on the format, there are
ways to increase visits and TSL to an indi-
vidual station,” Taddeo continues. “Why
aren’t your listeners sticking to the station?
Are you playing too many bad records? Is
your rotation too fast or too slow? In other
words, you need to find out if it's a pro-
gramming issue.”

Taddeo says that other issues include
low recall of stations with minimal hype. It
might be time for more outside promotion
and marketing. Stations that are nine-to-five
music machines need outside promotion or
marketing. External promotion drives recall
and reporting. If you can create a passion
for the station, people are more likely to
take the Arbitron survey. He gives the
example of WSIX/Nashville. In that mar-
ket, when you play word association with
the man on the street and ask “radio sta-
tion,” they’re likely to name the monster
Country outlet.

More Statistics

Tony Sanders, Senior Analyst for Duncan'’s
American Radio sent along a study that
showed that the Average Persons Rating
(APR) - the percentage of listeners in any

R R

There are more radio choices, but they're
for a smaller portion of the population.

given market using radio from 6 a.m. to
midnight, Monday through Sunday - var-
ied widely during the twenty-four year
period between 1976 and 1999. The percent-
age of listeners was nearly 16 percent in
1976 and 15.43 percent in 1999. While that
appears to be relatively flat, the study
showed peaks as high as 17.50 in "84 and
17.53 percent in "89.

What this study may be showing us is
that an adjustment from very high levels of
usage in the "80s is now taking place and
inflated usage is returning to “normal” lev-
els. What caused the increase in listeners in
the late *70s and early *80s? Think about
conditions at that time. Between 1975 and
1982 the number of FM stations, and the
quality of their signals, increased exponen-
tially. There were not only an increasing
number of FM signals, there were also often
several choices within formats, many of
which were being aggressively marketed.
People just weren’t used to having more
than one Top 40 or Rock station to chose
from and their usage increased. The
increased marketing and promotion by the
new, and newly attacked, stations also
drove the public’s increased usage of radio.
Music was exciting and compelling, with
Pop and Rock stations both seeing large
audience shares. And while it is unusual in
this business to see both Rock and Pop
styles flourishing at the same time, in the
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*80s it was happening. The introduction of
the Walkman, making radio even more
portable, also probably helped the boom
more than just a little bit. The rise in listen-
ing also corresponded to the rise in format
choices, with radio serving even more indi-
vidual tastes.

Duncan’s also did a study in 1997 that
examined what they recognized as erosion
in APR over an eighteen-month period. But
it's probably not as simple as consumer dis-
satisfaction. If you look at radio over the
last ten years, we’ve seen a redirection of
the entire medium’s programming thrust
from being very broad based to being more
niche-oriented. With corporations owning
several stations, what we‘re now seeing is a
group of four or five stations strategically
arrayed to concentrate the firepower in the
more saleable demos. Some stations are
now being used to flank the big,
heritage powerhouse and add more

" & 40
value to the corporate package buy. &8 //‘\! g

It makes more sense to comple-
ment the existing strengths than it
does to stake out a smaller piece of
turf in the outer orbits. The fringe
formats are weakening. Many sta-
tions that had older or very young audi-
ences have changed formats, and these lis-
teners are now disenfranchised. Both
Classical and Smooth Jazz formats, both
with upper demo appeal and good qualita-
tive, have seen a decrease in the number of
actual stations, as selling the older audience
is as difficult as it has ever been. So these
listeners have nowhere to go in some mar-
kets and you can see a corresponding
decline in older demo listeners’ TSL. There
are more radio choices, but they’re for a
smaller portion of the population. And it’s
the percentage of the population with the
money.

If you're the CEO of a big, publicly
traded company, you have a fiduciary
responsibility to your stockholders to aim
for the population with the fattest wallets.
And a lot of owners are thinking about
which formats are cost-effective. Many
exceptionally good radio stations are peo-
ple-intensive and have a great deal of over-
head. If owners can put on a station that
can generate a four share with very few
staffers and little overheard, they can’t help
but think seriously about it. In the end, the
return is higher. Some owners are smart
enough to realize that the station that’s real-
ly bonded with the audience, even with a
smaller audience share, is far less vulnera-
ble to attack than the “format of the day”
stations that are less likely to inspire pas-
sion, or a lengthy time spent listening.
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