H3dVdSM3IN

N
b
@
¥}
[}
L4
O
(o}

® W77 50 States

WARNING

::cc:,o:—aa
| Dquoacn:e:.
prontbited BY Federo!
Low & Subiect to
Crieinat Prosecution

Public Lidrary of rt. Wayne
Allen Co.

Order Division - Periodical

Q00 Webster 3t. (Rear)

Ft. Waynsa,

Indiana 46802

e ———————




PARBRAC NEL

\|
PR &

YOUDONTBRING ME FIOWERS.

Produced by Bob Gaudio.

DIAMOND AND STREISAND
TOGETHER FOR THE FIRST TIME! _
To be heard again and again on both their forthcoming albums: |
"Barbra Streisand's Greatest Hits,Volume I .... -
Neil Diamond's ‘American Popular Song. ...
3 f
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CASHBOX

Country Music '78: International Crossover

Country music has come a long way — and it has
taken the efforts of the CMA and numerous
organizations and individuals to push this American
musical form to the level of woridwide acceptance it
enjoys today.

Unlike other classifications of music such as jazz
and gospel, country has overcome the obvious
stereotypes and broadened its audience to include
all ages and all nationalities.

Internationally, country music continues to gain
mass acceptance through festivals and touring ar-
tists. And it is just the beginning for overseas pop-
ularity as more and more artists are discovering this

huge market.

Domestically, country music is blasting on radio
stations with all kinds of formats and is everpresent
on the television screen through guest ap-
pearances, specials and syndicated shows.

Like the current situation with jazz, many con-
sumers are becoming acquainted with country
music through the current artists, while at the same
time discovering the roots of today’'s styles.

Although country music is still associated with
Nashville, it is increasingly apparent that it is also an
integral part of the lives of people in New York, Los
Angeles, London and every other city in the world.

NEWS HIGHLIGHT

e CBS Recordsraises list price on selected ‘superstar’ LPsto $8.98

(page 7).

e Al Bergamo named president of MCA Distributing Company

(page 7).

e Multi-platinum product shipments magnify return problems for

dealers (page 7).

» Bob Siner appointed executive vice president of MCA Records

(page 7).

e “Alive Again” by Chicago and “You Don’t Bring Me Flowers
Anymore” by Neil Diamond and Barbra Streisand are leading
Singles Picks of the week (page 28).

e “A Single Man” by Elton John and “52nd Street” by Billy Joel are
leading Album Picks of the week (page 26).

e Special section on CMA week.

¢ Cash Box salutes CBS Records, Nashville.

TOP POP DEBUTS

SINGLES 43 ALIVE AGAIN — Chicago — Columbia

ALBUMS a7 COMES A TIME — Neil Young — Reprise

POP SINGLE NUMBER POP ALBUM

ONE NATION-UNDER
A GROOVE
Funkadelic — WB

COUNTRY SINGLE

TEAR TIME
Dave & Sugar — RCA

JAZZ

CHILDREN OF SANCHEZ V
Chuck Mangione — A&M

Nid(“;ﬁé%ﬁ':sa”s O N E S VariousG:SiztssE— RSO
R&B SINGLE |  R&B ALBUM

ONE NATION UNDER
A GROOVE
Funkadelic — WB

COUNTRY ALBUM

I'VE ALWAYS BEEN CRAZY
Waylon Jennings
RCA

Y CLASSICAL

RACHMANINOFF PIANO
p CONCERTO NO. 3

Horowitz : New York
Philharmonic — RCA

Nick Gllder
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Weeks Weeks

On On
10/14 Chart 10/14 Chart 10/14 Chart

‘6325 TOGETHER

1 HOT CHILD IN THE CITY

NICK GILDER (Chrysalis CHS 2226)

2 KISS YOU ALL OVER

EXILE (Warner/Curb WBS 8589)

3 REMINISCING

LITTLE RIVER BAND (Harvest P-4605)

-l- YOU NEEDED ME

ANNE MURRAY (Capitol 4574)
- 5 WHENEVER | CALL YOU
“FRIEND

KENNY LOGGINS (Columbia 3-10794)

BOOGIE OOGIE OOGIE

TASTE OF HONEY (Capitol 4565)

“MAC ARTHUR PARK

DONNA SUMMER (Casablanca NB 939)

RIGHT DOWN THE LINE

GERRY RAFFERTY (United Artists X-1233-Y)

WHO ARE YOU

WHO (MCA 40948)

10 BEAST OF BURDEN

ROLLING STONES (RS 19309)

41 BACK IN THE U.S.A

LINDA RONSTADT (Asylum E-45519-A)
12 YOU NEVER DONE IT
LIKE THAT

CAPTAIN & TENNILLE (A&M 2063}

13 LOVEIS IN THE AIR
JOHN PAUL YOUNG
(Scotti Bros./Atlantic SB 402)

14 HOW MUCH | FEEL

AMBROSIA (Warner Bros. WBS 8640)

95 DOUBLE VISION

FOREIGNER (Atlantic 3514)

16 DON'T LOOK BACK

BOSTON (Epic 8-50590)
READY TO TAKE A
CHANCE AGAIN

BARRY MANILOW (Arista AS 0357)
18 SHE’S ALWAYS A
WOMAN

, BILLY JOEL (Columbia 3-10788)
19 TALKING IN YOUR
SLEEP

CRYSTAL GAYLE
{United Artists UA-X1214-Y)

20 GET OFF

21 JOSIE
STEELY DAN (ABC AB 12404)
L22 | LOVE THE NIGHT LIFE
= (DISCOR D?

ALICIA BRIDGES (Polydor PD 14483)

FOXY {Dash/TK 5046)

€§23 1 JUST WANNA ST

GINO VANNELLI (A&M 2072)

84 1T'S A LAUG
© " DARYL HALL & JOHN OATES
(RCAPB 11371)

25 SUMMER NIGHTS
JOHN TRAVOLTA/OLIVIA NEWTON-JOHN
(RSO 906)

26 HOPELESSLY DEVOTED
TO YOU

OLIVIA NEWTON-JOHN (RSO RS 903)

27 SWEET LIFE

PAUL DAVIS (Bang B-738)

SHARING THE NIGHT

DR. HOOK (Capitol P-4621)

29 HOLLYWOOD NIGHTS

B SEGER (Capitol P-4618)

30 TOOK THE LAST TRAIN

DAVID GATES (Elektra 45500)

.311 | WILL STILL LOVE YOU

NEBOLT (Parachute RR 512}

@2 BLUE COLLAR MAN
(LONG NIGHTS)

(33 PRISONER OF YOUR
“ LOVE

PLAYER (RSO 908)

STYX (A&M 2087)36

7

ONE NATION UNDER A
GROOVE

FUNKADELIC (Warner Bros. WBS 8618)

 THEMES FROM THE

WIZARD OF 0Z

MECO (Millennium MN 620)

THREE TIMES A LADY

COMMODORES (Motown M-1433-F)

ALMOST LIKE BEING IN

LOVE

MICHAEL JOHNSON (EMI 8004)
DON'T WANT TO LIVE
WITHOUTIT

PABLO CRUISE (A&M 2076)

39 STRAIGHT ON

HEART (Portrait 6-70020)
EASE ON DOWN THE
ROAD

DIANA ROSS/MICHAEL JACKSON
(MCA 40947)

EVERYBODY NEEDS
LOVE

STEPHEN BISHOP (ABC AB 12406)

LONDON TOWN

WINGS (Capitol P-4625)

ALIVE AGAIN

CHICAGO {Columbia 3-10845)

CHANGE OF HEART

ERIC CARMEN (Arista AS 0354)

YOU AND |

RICK JAMES (Gordy G-7156-G)

TIME PASSAGES

AL STEWART (Arista AS 0362)

' DANCE (DISCO HEAT)

VESTER (Fantasy 827)

8 HOT BLOODE

FOREIGNER (Atiantic 3488)

COME TOGETHER

AEROSMITH (Columbia 3-10802)

STRANGE WAY

FIREFALL (Atlantic 3518)

RAINING IN MY HEART

LEQ SAYER (Warner Bros. 8682)

5.7.0.5

CIT;/ BOY (Mercury/Phonogram 73999)
“LIKE A SUNDAY IN
SALEM” (THE AMOS &
ANDY SONG

GENE COTTON (Ariola 7723)
HOLDING ONéWHEN
LOVE IS GON

l. T.D. (A&M 2057)

SEARCHING FOR A
THRILL

STARBUCK (United Artists UA-X1245-Y)

SUBSTITUTE

CLOUT (Epic 8-50591)

 GREASED LIGHTNIN’

JOHN TRAVOLTA (RSO 909)

GOT TO HAVE LOVING
DON RAY (Polydor 14489)
SHAME

EVELYN "CHAMPAGNE" KING
(RCA PB 11122)

| FLYING HIGH

81
62
63

178

65
66

THE COMMODORES {Motown 1452-F})

DREADLOCK HOLIDAY

10cc (Polydor PD 14511)

AN EVERLASTING LOVE

ANDY GIBB (RSO RS 904)

FOREVER AUTUMN

JUSTIN HAYWARD (Columbia 3-10799)
OUR LOVE) DON'T
HROW IT ALL AWAY

ANDY GIBB (RSO RS 911)
GREASE

FRANKIE VALLI (RSO 897)
CHAMPAGNE JAM

ATLANTIC RHYTHM SECTION
(Polydor PD 14504) 69

67 I'M EVERY WOMAN

CHAKA KHAN (Tattoo/WBS 8683) 76

©8 THE POWER OF GOLD

DAN FOGELBERG/TIM WEISBERG

(Epic 8-50606)
69 ON THE SHELF

D&M (Polydor PD 14510)

70 WAVELENGTH

VAN MORRISON (Warner Bros. 8661)

71 RUN FOR HOME

LINDISFARNE (Atco 7093)

72 HOLD THE LINE

TOTO (Columbia 3-10830)

73 CRAZY FEELING

JEFFERSON STARSHIP (RCA JB 11374)

74 THIS IS LOVE

PAUL ANKA (RCA JH 11395)

75 PROMISES

ERIC CLAPTON (RSO 910)

76 HOT SUMMER NIGHTS

WALTER EGAN (Columbia 3-10824)

77 NEW YORK GROOVE

ACE FREHLEY (Casablanca NB 941)

78 INSTANT REPLAY

DAN HARTMAN (Blue Sky/CBS ZS8 2772)

79 LISTEN TO HER HEART
TOM PETTY & THE HEARTBREAKERS
(Shelter/ABC SR 62011)

80 FUNTIM

JOE COCKER (Asylum E-45540)

81 MISS YOU

ROLLING STONES (RS 19307)

82 MAGNET AND STEEL

WALTER EGAN (Columbia 3-10719)

83 OH! DARLING

ROBIN GIBB (RSO 907)

84 HOW YOU GONNA SEE
ME NOW
. ALICE COOPER (Warner Bros. WBS 8695)
85 CAN YOU FOOL
GLEN CAMPBELL (Capitol P 4638)
86 CUZIT'SYOU
JAMES WALSH GYPSY BAND
(RCA JH-11403)

(87 1 WILL BE IN LOVE WITH
- YOU

LIVINGSTON TAYLOR (Epic 8-50604)

88 Y.M.C.A
VILLAGE PEOPLE (Casablanca NB 945)
89 MARTHA (YOURLOVERS
COME AND GOQ
L (Epic 8-50594)

90 SO YOUNG, SO BAD

STARZ (Capitol P-4637)

91 THERE’LL NEVER

B
WITCH (Gordy 7G-159-F)

92 LOUIE, LOUIE

JOHN BELUSHI (MCA 40950}

93 NEW YORK CITY

ZWOL (EMI P-8005)
94 WHEN YOU FEEL LOVE

BOB MCGILPIN (Butterfly CM 1211)

95 IN THE BUSH

MUSIQUE (Prelude PRL 71110)
96 GOT TO GET YOU INTO
MY LIFE

EARTH, WIND & FIRE
(Columbia 23-10796)

97 THEDREAMNEVERDIES

79

77

72

78

81

74

75

88

86

85

87

51

3

13

THE COOPER BROS. (Capricorn CPS 0308)99 2

98 ALL | WANNA DO

DOUCETTE {(Mushroom 7036) 100

99 SOFT AND WET

PRINCE (Warner Bros. WBS 8619)

100 HOT SHOT

KAREN YOUNG (West End WSS 1211)

90

2

1

ALPHABETIZED TOP 100 SINGLES (INCLUDING PUBLISHERS AND LICENSEES)
Alive Again (Make Me Smite — ASCAP) . Got To Get (Mackan/Lennon/MacCarmey — BMI1) 96  Like A (United Artist — ASCAP) . She's Always (Joel Songs — BMI)
All | Wanna (Andorra — ASCAP) S 98 Got To Have (MTB — SESAC) . o . 58 Listen To (Skyhill — BMI} | e . 79 Soft (Princess — ASCAP) r
Almost Like (United Artists — ASCAP) .....37 Grease (Stigwood/Unichappell — BMl) _.......65 London Town (ATV — BM') --------- - | 42 g0 Young (Maximum Warp/Rock S(eady — ASCAP)QO
An Everlasting (Unichappell Music — BMI} . ... . 62 Greased (Edwin H. Morris — ASCAP) ... 57 Louie. Louie (Flip — BM1) ... ... .. S92 siraight On (Wilsongs/Know — ASCAP) . . .39
Back In The (Arc — BMI) ... . .. 11 Hold The Line (Hudmar — ASCAP) 72 Lovelsin(Edward B. Marks — BM') 13 Strange (Steven Stills/Warner Tamberlane/El Suero —
Beast Of (Colgems/EMI — ASCAP) ......... .... 10 Holding On (Almo/McRouscod — ASCAP) ... .. .. 54 MacArthur Park (Canopy — ASCAP) . ... 7 BMI) .
Biue Collar (Almo/Styglan — ASCAP) .. .... .....32 Hollywood (Gear — ASCAP) .. 29 Magnet & Steel (Melody Deluxe/Swell Sounds/ Substitute (Touch 0f Gold —
Boogie Qogie (Conducive/On Time —BMI) .. ... 6 Hopelessly {Unichappell/John Farrar/Enmgn - Sedak — ASCAP) 82  Summer Nights (Edwin H. Morris — ASCAP)
Can You (Royal Oak/Windstar — ASCAP) ....... 85 BMI J. Farrar) Martha (Bema/Terry Lauber — ASCAP) .......... B9 Sweet Life (Web IV — BM!)
Champagne (Low-Sal —BMI) ............. ... . 66 HotBlooded (Somerset/Evansongs/WB — ASCAP)48  Miss You (Colgems-EMI — ASCAP) 81 Talking In (Roger Cook/Chriswood — BMI)
Change Of Heart (Camex — BMI) ... .......... .44 HotChild (Beechwood — BMI) I R New York City (Mother Tongue — ASCAP) Themes From The (Leo Feist — ASCAP) .
Come Together (Macien — BMI) . .. 49 Hot Shot (Scuily — ASCAP) New York Groove (Russel! Ballard/Aprit — ASCAP) 77 The Dream (Oboe Mastro/Tamiami/Amin —
Crazy Feeling (Bright Moments/Diamondback — Hot Summer (Melody Delux/Swell Sounds/Setdak — Oh! Darling (Maclen — BMI) Welbeck) ..
BMI) .. 73 ASCAP) . On The Shelf (ATV — BMI) .. The Power Of (Hickory Grove — ASCAP) ... ..
Cuzlt's (Gyspy Family — BMI) S .....86 HowMuchl (Rublcon — BMI) ... One Nation {Malbiz — BMI) There'll Never (Jobete — ASCAP)
Dance (Disco Heat) (Jobete — ASCAP) . w How You Gonna (Ezra /Jodrell — ASCAP/CandIewood (Our Love) Don't Throw It All {(Stigwood/Unichappell —  This Is Love (Camerica — ASCAP)
Don't Look (Pure Songs — ASCAP) 16 Mountain — BMI) BMI) Three Times A Lady (Jobete/Commodores —
Don't Want (Irving/Pablo Cruise — BMI) ....... ... 38 | Just(Ross Vannelii) Prisioner Of (Touch Of Gold/Crowbeck/Stigwood — ASCAP)
Double Vision (Somerset/Evansongs/WB — i Love The (Lowery — BMI) BMI) Time (DJM/Frabjous/Approxmate)
ASCAP) 15 | Will Be (Morgan Creek/Songs Of Bander-Koppelman  Promises (Narwhal —BMI)...................... 75  Took The Last (Kippa Hula — ASCAP)
Dreadiock (Man-Ken — BMI) .61 — ASCAP) Raining In (House O{Bryam— BMI) 51 wavelength (Essential — BMI)
Ease On Down (Fox Fanfare — BMI) . fahad I'm Every Woman (Nick-O-Val — ASCAP) Ready To (Ensign/Kamikazi — BMI) ... 17 When You (Rateo — BMI) . ..
Everybody Needs (Stephen Bishop — BMI) ... 41 Instant Replay (Silver Steed — BM().. ... . Reminiscing {(Screen Gems-EMI — BMI) 3 Whenever | Call (Mitk Money — ASCAP/Rumaman
5.7.0 5. (Zomba/City Boy/Chappell — ASCAP) .. .. In The Bush (Duwsuon/l.eeds/PhyImar — ASCAP) Right Down {(Hudson Zay — BMI) 8 Pickleworks -~ BMI} ... ... -
Flying (Jobete/Commodores — ASCAP) It's A Laugh (Hot-Cha & Six Continents — BMI) . Run For (Crazy/Chappell — ASCAP) 71 Who Are You {Towser Tunes — BM,)
Forever Autumn (Duchess — BMI) 63 | will Still Love You (W.B. — ASCAP) Searching For (Brother Bill's — ASCAP).......... 55 yM.C.A (Greenlight — ASCAP) .
Fun Time (Marsaint — BMH .. .. . .B : 80  Josie (ABC/Dunhill — BMI) . .. .. Shame (Dunbar/Mitl & Mills — BMI) ... .. - ... 59 You And | (Stone Diamond — BMI)
Get Oft (Sherlyn/Lindseyanne — BMI) Kiss You (Chinnichap/Careers — BMI) Shanng (Music Mill/Alan Cartee — You Needed (Chappell/Ironside — BMI)

ASCAP/BMI) You Never (Kiddio Music/Don Kirshner — BMI1} . .
“ = Exceptionally heavy radio activity this week = Exceptionally heavy sales activity this week




Alice Cooper’s brand new single
“How You Gonna See MeNow”’

(WBS 8695)

From the forthcoming album “From The Inside”

. (BSK 3263)
Produced by David Foster
Original concept, lyrics and direction by Alice Cooper and Bernie Taupin

Shipped Insane on Warner Bros. Records & Tapes &3}
Management:%ll/ﬂ‘/é ALIVE ENTERPRISES, INC. 8600 Melrose Ave., L.A., CA 90069




TWO SIDES TO THEIR
ROCK’N ROLL STORY

1974 marked the genesis of a
group destined to stamp an indelible
imprint on rock music. The group
was Rush, three talented young men
from Canada. Their debut album was
characterized by a direct, thundering
energy which was never to abandon
them.

Shortly before the release of
their second album, Fly by Night,
drummer Neal Peart joined Alex
Lifeson (guitar) and Geddy Lee (bass,
vocals). The integration of Peart into
the band proved to be a milestone.
His lyrics ushered in a new sideto the
music. The sound became more mys-
tical. Lyric content of such depth and
complexity had never before been
mined by a high-energy group. The
idea was surely experimental and
perhaps at the margins of revolution.

The more the group evolved,
the more sophisticated the ideas be-
came. Concept album after concept
album rushed from their fertile
minds. Caress of Steel with its soul-
searing quest. 2112, a hugely success-
ful sci-fi album speculating on future
societies and their political architec-
ture. Next,a Farewell to Kings, a pul-
sating, elegiac mourning of individ-
uality’s demise.

By now, Rush had become story-
tellers of the first water—and clearly
the most challenging and cerebral of
all the hard rock bands. With prem-
ises rooted in objectivism,each album
bore a message-saturated story on
one side and surging, high-powered,
energy-flooded, hot-blooded rock n’
roll on the other. Rush had developed
a form which communicated what
they were about—the fusion of
reason and emotion, mind and heart,
cerebrum and viscera.

Their new album, Hemispheres,
preaches what Rush practices in their
music. Peart sculpts his images from
materials made of the band’s essence.
The playing and composing harden
the images with kiln-like heat.
Again, we hear the heavy use of
mythology, symbolism and meta-
phor. Again, we feel conflict shred-
ding us, dividing us. A monumental
battle is developing between two BELSGIREE
gods, Apollo (symbolizing Mind) and
Dionysus (symbolizing Heart). The

The two § struggle is resolved when Cygnus

] (ves, the same Cygnus who had dis-
hemispheres of Rush appeared into Farewell’s black hole)

come into perfect bolonce. intervenes and proclaims that a bal-

ance between Mind and Heart is the

) | perfect way for Man to conduct his
. life. The Aristotelian Golden Mean
meets Rock! Wow!
i And there is an irony in all this,
to boot. That the balance of Mind and
| Heart espoused by Cygnus is the very
: same balance one hears in the work
of Rush. Like their albums, one side

(or hemisphere) is devoted to the

‘ "o intellectual (without abandoning the
emotional) and the other side (or
hemisphere), vice-versa. And their

; new album, Hemispheres, doubtless- ' i Y PHONOGRAM, INC.
% Ray Danniels/Vic Wilson W e ienEy, dOLhi Jmercury  ON MERCURY &

MEMIgPuEAL

UMOIE] AJI3 [ PUB YSNY AQ PaONpos |

ly represents the deepest and most [ RECORDS AND TAPES A e A e X

Rush appears on Anthem Records In Canada. SEESHEEORIESILEIRUETR TIELS
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U.K.INU.S. — Po/ydor record/ng artists U.K. recently performed at New York 'S Pa//ad/um

Theatre. Shown backstage after the concertare (I-r): Allan Holdsworth of U.K.; Bob Sarlin,
national director of publicity for Polydor; Fred Haayen, president of Po/ydor,' Jim Collins,
national singles promotion director for the label; John Wetton of U.K.; Udo von Stein,
senior counsel, legal, for Polydor International; Bill Brutord of U.K.; Mark Fenwick of E.G.
Records, England; Dick Kline, executive vice president of Polydor, unidentitied person;
Jerry Jaftfe, national promotion director for Polydor; Ekke Schnabel, senior vice president
of business aftairs for the label, Eddie Jobson of U.K.; Randy Roberts, national singles
manager for Polydor (above); and Rick Stevens, vice president of A&R for Polydor.

Bergamo Named To Head Up

MCA Distributing Company

LOS ANGELES — Al Bergamo has been
named president of MCA Distributing Corp.
which will distribute MCA Records, In-
finity Records and any future MCA, Inc.-
owned labels. The announcement was
made by Sidney Sheinberg, president and
chief operating officer of MCA, Inc.

Bergamo comes to MCA from CBS
Records, where he most recently served as
vice president of merchandising, west
coast for Epic/Portrait/Associated Labels.
Prior to that he was CBS Records’ Seattle
branch manager.

The new MCA distribution arm will utilize
the 29 branches currently handling dis-
tribution for MCA Records. MCA announ-
ced the formation of a separate distribution
company when Ron Alexenburg left his
position at E/P/A to start a new MCA-
backed label, Infinity Records (Cash Box,
April 22)).

Previously, MCA's distribution fell under
the MCA Records umbrella. MCA Dis-
tributing Corp., however, is set up as a
separate entity, along the lines of the War-
ner Communications-WEA Corp.

Siner Appointed
Executive VP
Of MCA Records

LOS ANGELES — Bob Siner, formerly
senior marketing vice president of MCA
Records, was named executive vice presi-
dent last week by J.K. Maitland, president
of the record company. In his new capacity,
Siner will report directly to Maitland.

Maitland stated that Siner's develop-
ment as a major executive in the recordin-
dustry since joining the company in 1971 is
most gratifying; he is completely dedicated
and his knowledge and experience are
outstanding.

Sid Sheinberg, president of MCA Inc.,
commenting on the appointment, said that
Bob Siner will bring creativity, judgment
and leadership to his new position and that
he wishes him the greatest success.

relationship, where the distributing com-
pany is headed by an executive of
presidential status who reports to cor-
porate level, rather than the record division.

Bergamo will be headquartered in Uni-
versal City as of Oct. 23 and will receive
“special assistance” from Gene Froelich,
MCA Inc.'s assistant treasurer, Sheinberg
said.

SHBOX NEWS

CBS Moves To $8.98 LP List
On 6 New ‘Superstar’ Titles

by Alan Sutton

LOS ANGELES — The move toward a un-
iform list price of $8.98 for single disc
albums gained momentum last week when
CBS Records announced that effective
Oct.23 it will hike the suggested list for
selected LPs with the so-called “superstar”
(F) prefix $1 to $8.98 from $7.98.
Previously, Warner Bros. had announced
that “Wild And Crazy Guy,” the second
album by comedian Steve Martin, will carry
an $8.98 list price.

CBS notitied its accounts of the price
change last week via letters and telephone
calls from local branch personnel.
Wholesale cost for the new prefix will range
from a base price of $4.59 to a dealer price
of $4.92.

In a statement, Frank Mooney, vice
president marketing/branch distribution
for CBS Records, said: “Effective October
23, CBS Records will increase the $7.98
suggested list price on all FC, FE, FZ and
FR-prefixed discs and their tape counter-
parts: that is, FCA, FEA, FZA, FRA, FCT,
FET, FZT and FRT, to a suggested list price
of $8.98. The costs will be the same as that
now paid for the JS, JSA and JST-prefixed
series.”

Currently there are six LPs with the new
prefix. These include Boston's “Don’t Look
Back” (Epic), Heart's “Dog And Butterfly”
(Portrait), Chicago's “Hot Streets” (Colum-
bia), Billy Joel's “52nd Street” (Columbia),
Santana’s “Inner Secrets” (Columbia) and
Ted Nugent's “Weekend Warrior” (Epic).

In addition, it is understood that upcom-
ing albums from Barbra Streisand, (Colum-
bia), Neil Diamond (Columbia} and Earth,
Wind and Fire (ARC/Columbia) will list for
$8.98.

Accounts were informed of a buy-in
program under which they are allocated a
limited quantity per title that they can
purchased and be billed at $7.98 for orders
placed by Oct. 20.

It was less than two years ago that the in-
dustry began its move toward a $7.98
suggested list with the Dec.27, 1976 release

of Queen’s “A Day At The Races” on
Elektra. At that time, unlike the approach
CBS is currently taking, major manufac-
turers applied the $7.98 list to only one LP
in the beginning.

Following the increase to $7.98, most of
the majors restructured their pricing
policies and wholesale costs to dealers
went up as a result. For the most part, the
restructuring consisted of redefining the
various types of accounts and
corresponding discounts, as well as the
elimination of the term “subdistributor.”

Retailer Comments

Retailers reacted philosophically to the
CBS list hike, with most saying the con-
sumer will ultimately determine the
feasibility of $8.98.

Russ Solomon, president of the Tower
Records chain, commented, “| feel it's a lit-
tle bit uncalled for, but by the same token it
depends on the public’'s acceptance. And
we simply don't know how the public is go-
ing to react or what the (retail) price will be.
If they are good albums, they are going to
sell fairly well.

“But | don't want to give the record in-
dustry the impression that the public will
accept this. Theunknown factor is: what are
the albums going to sell for in the market-
place?

“With a hit album you can sell it for a very
low price and the public won’t even know
the (list) price went up. But when you get
deeper into the catalog, or as the albums
getolder, the picture changes dramatically.
Then the albums are selling for higher
prices and we don't know whether that is
going to inhibit the sale or not.”

Similarly, Paul David, president of the
Stark-Camelot chain, said, “Our concern
about the $8.98 price is whether the
product will be accepted by the consumer.
We've expressed this concern before, as in
the case of the increase to $7.98, but the
public has accepted it.

‘The real hot goods won't be affected,
but the new price level makes us wonder

(continued on page 62)

Mammoth Shipments Create Problems With
Defectives, Higher Return Cost For Dealers

by Randy Lewis

LOS ANGELES — In 10 years, 1978 may be
remembered as the year of the great flood
— of product, that is. Between the “Sgt.
Pepper's Lonely Hearts Club Band”
soundtrack, Linda Ronstadt's “Living In
The U.S.A.”" and Kiss solo albums, for ex-
ample, RSO, Elektra/Asylum, and
Casablanca recently shipped nearly 10
million units on just three releases.

But with few exceptions, the nation’s top
record dealers say the unprecendented
quantities of product shipped is not
creating a significant return problem.

The most consistently voiced complaint
concerns the cost of shipping returns back
to manufacturers’ return centers, which of-
ten are in different states than the local
branch from which the product was ship-
ped.

Other problems cited were defectives,
which some said are significantly higher
this year than normal, and pressure from
the labels to take larger amounts of product
and keep that product for longer periods
before returning it.

King Karol's Ben Karol said while returns

central location in the United States that ac-
cepts returns. In our case, being in New
York, we have to send records to In-
dianapolis, Chicago, Pennsylvania, etc.
and the costs are astromomical.

“So it behooves us to be very, very

careful about overbuying,” Karol said.
‘Black Into The Red’

Barrie Bergman, president of Record
Bar, added, “When you are in business as a
retailer, you are working with pennies, so

(continued on page 60)

" A 5 A
LISTENING TO ‘LEGEND’ — ABC Records recently held a pre-release listening party for |
the new Poco album, “Legend,” the band'’s first studio LP in two years which is scheduled |
to ship this month. Pictured standing (I-r) are: Arnie Orleans, vice president of sales and
merchandising; Richard Green, vice president of business atfairs; John Hartmann, Poco’s
manager and Rusty Young of Poco. Shown seated (I-r) are: Steve Chapman of Poco, Steve
Diener, president of ABC Records and Rusty Young’s fiancee, Anne Emory.

for his operation are within the usual 8-10
percent range, the cost of returning
product continues to increase.
“Transportation costs have skyrocketed
inthe last couple of years,” Karol said, “and
almost every large company now has one

Bob Siner
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HOT DUO — Atlantic recording artist Bette
Midler was honored with a lavish party
following her opening night performance
recently at the London Palladium. Pictured
at the party are (I-r): Midler and Ahmet Er-
tegun, chairman of Atlantic Records.

‘Alive Again,’ #43
Bullet, Ties Boston
As Highest Debut

LOS ANGELES — “Alive Again,” the first
single from Chicago's new album "“Hot
Streets.” debuts this week on the Top 100
Singles chart at #43 bullet. “Alive Again”
ties Boston's “Don’t Look Back™ single as
the highest debuting singles of the year to
date. However, '"Don’'t Look Back”
achieved its position out-of-the-box follow-
ing its Aug.1 release whereas "Alive Again”
benefited from more than a week of play as
an album cut prior to the release of the
single.

LP Debut
“Hot Streets” debuted on the Top 200
{continued on page 62}

Disco Has Ability To Cross Racial Barriers,
But Label Execs Still See Airplay Problem

by Aaron Fuchs

NEW YORK — Disco is perhaps the most
magnetic and attractive, yet controversial
area in the music industry today. While
almost all executives agree that disco is a
force to be reckoned with, and that it has yet
to peak, there is disagreement over the ex-
tent to which companies should commit
themselves to the music. There is also
agreement that disco is the industry’s most
democratic music, open to any artist of any
level of popularity, and that it is especially
susceptible to crossing racial boundaries.
Still, there is an underlying awareness that
disco success is limited without airplay,
and that pop radio still has a degree of
resistance to disco records, especially by
black artists.

“Disco has given the industry a whole
new marketplace in which to expose
product,” noted Ray Harris, director of
black music marketing for RCA Records.
“The growth of the disco market is one of
the healthiest things that has happened in
the industry in the past few years. Es-
pecially since radio has gotten so much
tighter on both a pop and black-oriented
level. In this business, our highest priority is
to get the consumer to hear the record, and
when people go to a disco, that's exactly
what's happening.”

Another prevailing attitude is that a
broad range of artists can benefit by cutting

Mid-Line Albums Move Well,
PlayimportantRole In Market

by Leo Sacks

NEW YORK — While the retail prices of full-
line LPs have continued to escalate —
“mid-line” records with a lower price tag
have helped to expand business for many
retailers across the country by attracting
the casual buyer who only purchases a few
albums per year.

The success of such companies as
Columbia, Capitol, RCA, and MCA with
mid-line albums can be measured by the
fact that many of these items — issued bet-
ween five and 25 years ago — would have
normally been cut out of the catalog. In-
stead, the labels found that there were
alternatives to simply deleting all these ti-
tles.

Affordable Price

Judging by retailers’ reaction to mid-
lines in a recent Cash Box survey, these
records have become an integral part of
their operation.

“Midlines have given the consumer the
chance to buy recorded entertainment at a
price he can afford,” said Ben Karol, owner
of the King Karol chain. “Not everyone has
the money to buy ‘Saturday Night Fever,’' so
we group our mid-lines together and sell
thousands each week. They add excite-
ment to the business.”

Noting that mid-lines enjoy a "nostalgic,
ageless” appeal, Karol said that shoppers
never get tired of albums by such artists as
Jeanette MacDonald and Louis Armstrong,
because their LPs have proven themselves
as hit product in the past. He compared
their success to the variable success of
cutouts, which he feels are records that
have been “largely rejected” by the public.

Karol also stressed the fact that, because
mid-lines are not defaced in any way, the
consumer knows that he is buying “a first-
class piece of merchandise. It may notbe a
current record, necessarily, but it's cer-
tainly a new record.”

Selective Buying

Tom McGuiness, vice president of sales,
branch distribution for CBS Records,
elaborated on some of the differences bet-
ween cutouts and mid-lines, which the label

list prices at $4.98.

“A big distinction between the two is that
mid-lines offer a much better selection,” he
said. “Cutouts are generally sold across the
board, so that you're purchasing the good
with the bad. But mid-lines give you the op-
tion of buying exactly what you want.”

Like MCA's series, Columbia’s mid-lines
are weighted heavily toward the country
repertoire. A number of MOR artists such
as Jerry Vale and Percy Faith are also
featured in the catalog, as are some well-
known rock names like the Byrds. The label
first introduced its program about four
years ago, when, according to McGuiness,
“the bulk of the sale on the $4.98 catalog
had declined to a point where we feltthatwe
could generate greater sales if we priced
them more attractively to the retailer. So we
dropped the cost to our accounts, they
bought more of it, and records that might

{continued on page 24)

GEILS LP PREVIEWED — Execs from EM

i

I-America Records flew to New York's Record

records with the big, danceable, disco beat.
Sonny Taylor, program director for the
black-oriented WWRL in New York, pointed
out that “disco has been opening things up
both for people who have never had ex-
posure, and for people who thought their
time was up. Disco gave Linda Clifford and
Evelyn ‘Champagne’ King their starts, and
who would have thought that Arthur
Prysock would ever have a hit again?

“Disco is also leading to the acceptance
of jazz fusion artists,” Taylor added. “We're
on a record called ‘Rhapsody’ by Roland
Bautista, a jazz artist, and if you listen to it,
it's got a beat in the background that could
enable it to be passed off as a disco
record.”

Great Diversity

This spectacular diversity isgiven further
credibility by the release of disco-oriented
records by country artists, like Bill Ander-
son’s ‘I Can't Wait.” and by gospel artists
like the Gospelaires, who have just

Kessler & Grass
Form New Label,

Inphasion Records

by Peter Hartz

LOS ANGELES — The management team
of Danny Kessler and Clancy Grass has es-
tablished “Inphasion Records,” a new label
which is set for domestic and Canadian dis-
tribution through T.K. with international
distribution through Polydor pending. The
five-year deal calls for Inphasion to deliver
in its first year a minimum of four albums
and eight singles.

‘Inthe past three years,” says Grass, "we
have been responsible through our
management and production concerns for
a lot of chart records. With Inphasion, we
are putting ourselves on the line, spending
our own money because we believe in our-
selves.’

Although Kessler/Grass has built its
reputation on handling black acts such as
Johnny “Guitar” Watson, the new label will
have a "white and black” appeal, according
to Kessler,

“Qur reputation has been developed on
R&B," says Kessler, “but it is important to
note that our first two releases will be by
white artists.”

First Releases

The first single due Nov. 1 will be “Eddie
The Grease,” by Rick Rydell. “Ordurvs’ by
Lu Janis is slated to be the first album
(continued on page 40)

Plant Studio recently to hear some of the new Geils album in the works. A single, “One Last
Kiss,” will be released Nov. 6 with the album following on Nov. 13. Pictured (I-r) in the back
row are Jim Mazza, EMI-America Records president; J.Geils; band member Peter Wolf
and Don Grierson, vice president of A&R for EMI-America. Shown (I-r) in front are: Seth
Justman, band member, and producer Joe Wissert.

released Savoy's first disco-disc.

Still, there is an attitude of caution about
disco, particularly among labels whose ar-
tists have established market bases. Ac-
cording to LeBaron Taylor, vice president
of special markets for CBS Records,
“Though disco is having an impact on the
industry, CBS is not into the disco business
the way some other companies are. And
while we are increasing our thrust with
disco. it's a matter of priorities. When you
look atthe disco charts, you'll find that there
are very few well-known artists represen-
ted. and we have to put our emphasis where
the dollars are, and the dollars are on the
superstar. What we will probably do is use
our existing artists, particularly R&B artists,
and those white artists who have arhythmic
(continued on page 40)

edition salutes country music’s recording
artists who are currently celebrating the
birthday of The Grand Ole Opry during the
12th Annual DJ Week in Nashville. And this
year thereisindeed cause for celebrationin
Music City as 1978 has been the most suc-
cessful in the history of country music with a
growing number of country artists crossing
over into the pop market and broadening
the base of country’s appeal.

Festivities were kicked off thisyear Oct. 9
when the annual Country Music Associa-
tion's Awards Show was broadcast live for
the first time from the Opry House with
Dolly Parton taking the entertainer of the
year award and Grandpa Jones being in-
ducted intothe Country Music Hall of Fame.

This week's events will include BMl's
awards ceremonies (Tuesday), ASCAP and
SESAC's awards presentations (Wednes-
day). the Grard Ole Opry birthday celebra-
tion concert and dinner (Wednesday). the
CMA annual membership meeting (Thurs-
day), label showcases (Thursday) and ar-
tist/DJ tape sessions (Friday and Satur-
day).
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New Faces To Watch

Greg Kihn Band

Greg Kihn's new album, “Next of Kihn " is
his third LP for Beserkley Records. Though
his first two albums were studded with sen-
sitive, folk-oriented songs, “Next of Kihn"
captures the energy of his live perfor-
mances, making it his strongest album thus
far. It is also his most successful tc date,
having ascended to #122 on the Cash Box
Top 200 LP chart.

Kihn was first heard in 1976 on the
“Beserkley Chartbusters, Volume One” LP,
which united such artists as Earth Quake,
the Rubinoos, and the Modern Lovers.
Matthew King Kaufman, who founded the
SanFrancisco Bay arealabel and dubbed it
“Home of the Hits,” peddled the sampler by
mail order and during west coast ap-
pearances by Earth Quake. When it started
to sell, Kihn's debut album was launched.

Raised about two blocks from Memorial
Stadium in Baltimore, Kihn used to park
cars and sell programs at night games.
Memories of perennial all-stars like Brooks
Robinson and Johnny Unitas lace his con-
versation, and their successes are
chronicled in one of his earliest songs, en-
titled “The Kid From Louisville.”

After high school, Kihn played on the
east coast coffee house circuit before mov-
ing to the San Francisco Bay Area, where
he put his present band together. The move
seemed to change his perspective as a
songwriter. “l wasn't writing about ‘wet
streets in the night anymore,” he com-
ments. “Suddenly the streets were dry.
They even had palm trees. People were so
relaxed that my songs actually started
getting longer. There was even time for the
band to solo. My writing lost that frantic,
desperate edge.”

He notes that “the guys in my band have
a classic California feel to their sound that
you canonly find in Berkeley. The shades of
Creedence and the early psychedelic
bands surface because the band grew up
here. Dave has been playing in Berkeley
rock bands since hewasin high school, and
Larry and Steve have been playing together
locally for about ten years.’

As Kihn prepares to record his fourth
album next month, he is confident that his
star is in the ascent. The group's perfor-
mance last month at New York’s Bottom
Line in support of “Next of Kihn" certainly
reflected their growing poise and self-
assurance. A medley of “Mona,” “Not Fade
Away,” and “Love’s Made A Fool Of You”
was incorporated into the set, as was
Jonathan Richman's “Pablo Picasso” and
Bruce Springsteen’s “For You.”

‘We're really coming into our own now,”
Kihn says. “People are starting to pick up
on us, SO my plane isn't quite ready to go
down yet.”

TUCKER

TANYA

Devo is one of the most widely acclaimed
bands to emerge from the “new wave.” The
group’s self-produced singles, “Jocko
Homo" and '‘Satisfaction,” have sold ex-
tremely well with no promotion. Now Devo
has its first LP out on Warner Bros.
Records, “Q: Are We Not Men?; A: We Are
Devo,” and the initial response to the album
matches the box office enthusiasm
wherever the quintet appears. So, who (or
what) is Devo?

According to the group's self-penned
bio, “The band devolved from a long line of
brain-eating apes, some of which settled in
N.E. Ohio around Akron where members of
Devo eventually appeared years after the
A-bomb ended World War [I. By the
process of natural selection they met and
shared the habits of making electronic
noise, watching TV and watching
everybody else. They called what they saw
around them de-evolution and they called
their music Devo. It made the sound of
things falling apart.”

Translation: The core of the group came
together seven years ago near Akron.
Devo’s current lineup has been together for
the past couple of years, consisting of two
sets of brothers — Jerry and Bob Casale
and Mark and Bob Mothersbaugh — and
Alan Myers. Mark handles keyboards and
most of the vocals, Jerry plays bass, both
Bobs play guitar and Alan is the drummer.
All are in their twenties.

Devo is the antithesis of rebellion. It is
complete submission to the coming
cultural mainstream as they see it, which
will reflect a genetic de-evolution mixing
automation and primitivism.

“The cultural mainstream is about to
bend,” says Jerry. “We're setting the pace
for the new mainstream. We take two steps
backward for every one step forward. If we
keep doing that we'll end up just where we
want to be.”

Devo now finds itself in the middie of a
major Warner Bros. promotional effort,
almost by accident. “We had to sign with
them." recalls Mark, “they were bigger than
us.”

With Warner Bros. behind them, the
members of Devo now see themselves as a
an alien presence on earth to serve the
“spuds” (people) as reporters.

“We're reporters, passing oninformation
to people about ourselves and the world
around us,” says Jerry. "People, spuds, are
transmitters, robots — and that's not bad.
We're just reporters using musical instru-
ments. We don't have anything to say to
people. If the spud fits, wear it.”

The topics Devo reports about on its
debut album include the state of mankind
(“Jocko Homao"), youthful anxiety (“Uncon-
trollable Urge"), extraterrestrial pollution
(“Space Junk”) and genetic decay
(“Mongoloid”). The LP is produced by
Brian Eno. A few months back, rumors had
David Bowie producing Devo's debut LP,
but the collaboration never materialized.

“We had a good personal relationship
with Bowie,” reports Jerry, “but the
business end of the relationship never
came together.”

Devo is currently in the midst of a two-
month U.S. and European tour, taking the
group to the “major devolved cities on two
continents.” But the band doesn’t consider
itself to be an urban band. “Actually, we're
suburban, in the literal sense of the two
words.” notes Jerry.

Waylon Jennings Talks About

by Bob Campbell

NASHVILLE — Waylon Jennings describes
himself as “an introvert in an extroverted
business.” Yet his demeanor suggests a
man of strength and self-reliance, and he
has been cussed and discussed from coast
to coast as an “outlaw,” a term which is of-
fensive to him.

Jennings also happens to sell more
records than anyone else in country music,
with two platinum and nine gold albums to
his credit. Released in 1978, his “The Out-
laws"” album was the first country album
ever to be certified platinum, and his recent
“I've Always Been Crazy" LP is the first
country album ever to ship gold.

At the center of this success stands a
complex man who lives by simple values
and an artist whose professional interests
are buried deep in the soul of the songs he
chooses to write, record and perform. As
Kris Kristofferson once wrote in a song,
Jennings could be termed “a walking con-
tradiction, partly truth and partly fiction.”

Although Jennings rarely gives inter-
views he recently spoke with Cash Box in
the offices of RCA here, and candidly dis-
cussed country music, his misun-
derstanding with RCA Nashville, and his
long friendship with Johnny Cash.

Break With Tradition

Jennings first recorded for RCA in 1965.
At that time and until recently, everyone in
country music worked under the tried and
true formula of using a select group of ses-
sion pickers to record songs written by a
select group of country writers.
Traditionally, an artist would be assigned a
staff producer, and the finished record
would refliect very little of the artist's in-
dividuality. Either through instinct or ex-
perience, Waylon concluded he would have
to be given artistic control over his records
if he were to survive as a performer.

About six years ago, Jennings was ready
to quit the business, but he said Richie

= His Rocky Road To The Top

Albright (drummer and co-producer as well
as a close friend) and Neil Reshen
{manager) are responsible for his decision
to stay in music.

Planned To Quit

“Without Richie, | couldn’t have madeit,”
Jennings said. “He has been with me about
15 years. He had to get his health back one
time, and he took aimost a year off. But he
came back and we gave it another shot. |
was planning on quitting about six years
ago. | was broke and about $600,000 in
debt. | was also sick (hepatitis). It just
looked like it was all over. That is when
Richie came to me. He said, ‘| know you are
fixing to quit. Don’t do it. Let's give one
more run at it. If it don't work, we will all go
get a sitdown job. There is someone | want
you to meet.” And that is when he brought
Neil Reshen in.

“Neil is a genius,” Jennings continued.
“Me and Willie were through. We were up
against a brick wall. Neil took us and fed us
and loaned us money and didn’t know if he

*was ever gonna get it back. He had faith in

us when it was hard to find any place to put
faith. That same day Ritchie brought Neil to
me — on the way to the airport — we saw
Willie. | told Neil about Willie, and | had
already made a management deal with
Neil. He saw and talked to Willie and made a
deal with him the very same day. Neil is
from New York and | am from the south (Lit-
tlefield, TX.), and that thing was there. But
that fast-talking New York manager is one
of the best people | have ever known. Bet-
ween him and Jessi (Waylon's wife) and
Richie, | have stayed together somehow.
Jennings says his lifestyle and an un-
willingness to conform were responsible for
his decision to quit performing
professionally.
"l had already made up my mind to quit,”
he said. "You see, | never could conform. |
(continued on page 46)

Black Sabbath Marks Tenth
Anniversary With New Album

by Dale Kawashima

LOS ANGELES — Black Sabbath will never
be accused of being a critics' band, nor will
they ever dominate the airplay rotations of
even hard-rocking AOR stations. But the
guartet, which is currently celebrating its
10th anniversary as a group, has over the
years established a unique communication
with its heavy metal audience. Thus after
nine albums and countless tours, Black
Sabbath remains a strong-selling
recording configuration and a popular con-
cert attraction.

Having recently visited Los Angeles dur-
ing his group’s national tour in support of
Sabbath’'s new Warner Bros. album, “Never
Say Die,” guitarist Tony lommi dropped by
the Cash Box office to discuss the album,
the negative press the band has encoun-
tered throughout the years, and most im-
portantly, Sabbath's longevity and produc-
tivity as a four-member unit.

“One of the keys to our stability and
success is that the original members of this
band have remained together, unlike other
outfits such as Deep Purple or Uriah Heep,"
explained lommi. “When a group goes
through several personnel changes, it
usually becomes difficult to sustain its pop-
ularity and musical stability. Fortunately,
the four of us have managed to stay
together and maintain artistic momentum

as a unit.”
Constant Touring Band

During its early years, Sabbath dis-
covered that the key to breaking the band
was to tour constantly, exposing Sabbath's
brand of demonic hard-rock to the public

A

"
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Black Sabbath
with its live performances. Throughout
1970-2, the quartet continually toured both
America and Europe, and the group
proceeded to attract an extensive follow-
ing. However, after its Hollywood Bowl con-
certin the spring of 1973, Sabbath decided
to take a much-needed break away from
touring.

“When we played the Hollywood Bowl,
we had been on the road steadily leading
up to this date, and we were all physically
worn-out,” stated lommi. “l actually collap-
sed from exhaustion following the show,
and it was quickly decided that we definitely
needed to taper off on our touring.”

Since then, Sabbath has toured
periodically, but much less frequently than
in its hectic early days. In addition, the band
has lessened its recording pace, releasing
an album about every 18 months instead of
(continued on page 62}
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Executives On The Move

Local Promo Representatives
Appointed At Infinity Records

LOS ANGELES — The appointments of 18
local promotion representatives for the new
Infinity Records label were recently an-
nounced by Peter Gidion, vice president of
promotion for the label.

Each local representative will report to
one of five regional representatives who
report to Gidion.

Pat Martine has been appointed to the
local promotion post for Infinity in New
York. Martine joins the label from United
Artists Records in Los Angeles where he
served one year in local promotion. Before
joining United Artists, Martine worked in
promotion for RCA and ABC Records.

Local promotion responsibilities in the
Boston/Hartford area will be handled by
Ellen White, who joins Infinity after serving
one year as southern California promotion
manager for Arista Records. Prior to joining
Arista, White worked for M.S. Distributing
and New Dawn Promotions in Virginia.

Philly Promotion

Rick Alden will be responsible for
promotion of Infinity product in the
Philadelphia area. Alden previously

worked as a local promotion representative
for Atlantic Records. He also worked in the
promotion, sales, marketing and merchan-

t 8
Anni lvil

Ivil Named VP
At Casablanca

LOS ANGELES — Anni Ivil has been ap-
pointed vice president of publicity and
creative services at Casablanca Record &
FilmWorks. A veteran music publicist who
most recently headed RSO Records' Los
Angeles press headquarters, lvil originally
began her career in the early 1960’s as an
independent publicist working for Pye
Records in England.

In England, lvil was involved in manage-
ment for such acts as the Animals and Julie
Driscoll. In the early '70s she became head
of publicity, and then of creative services,
for WEA International, working with such
acts as the Rolling Stones and Emerson,
Lake & Palmer. Later on she worked for
Atlantic Recordsin London and then in New
York before joining RSO in 1975.

dising areas for RCA Records for three
years.

Mark Weiss has been named local
promotion representative for Infinity in the
Washington/Baltimore area. Weiss comes
to Infinity from Capitol Records, where he
served three months as local promotion
manager, Washington/Baltimore/Virginia.
Before working for Capitol, Weiss held a
similar position with 20th Century Fox
Records and also spent one year with
Haven Records as a regional promaotion
manager.

Promotion of Infinity product in the
Atlanta/Miami region will be handled by
Rick Rockhill who comes to Infinity from
Band Records, where he was southeast
regional promotion manager. Rockhill also
spent four years as local promotion
manager, Atlanta, for MCA Records.

Charlie Ross has been named local
promotion representative for the
Nashville/Memphis territory. Ross joins In-
finity from RCA Records, where he handled
promation in Dallas. Before joining RCA,
Ross worked for Mercury Records and was
the music director at KEEL in Shreveport.
He also was a Big Tree recording artist.

Phelps Appointed -

Ron Phelps has been appointed to the
post of local promotion representative,
Charlotte, after serving as promotion
manager at MCA Records in the

(continued on page 24)

Blonstein Leaves
Ode After 8 Years

LOS ANGELES — Marshall Blonstein has
resigned from his position as vice presi-
dent/general manager of Ode Records. He
had held the post for eight years.

“I have accomplished everything | set out
to accomplish and much, much more,” said
Blonstein. “Being a part of the Ode
phenomenon has been an incredible ex-
perience. Working with artists like Lou
Adler, Carole King, Cheech & Chong, and
projects like ‘The Rocky Horror Picture
Show, and achieving the level of success
we achieved is something I'tl always be
proud of. | feel it's time to move on to new
challenges, and opportunities.

“| especially thank Lou Adler for giving
me the opportunity to be a part of Ode.”

Feuerstein Named
To Ibis VP Post

LOS ANGELES — Sheryl Feuerstein has
been appointed vice president, com-
munications, for Ibis Record Productions.
Ibis product is released on the Casablanca
label.

Feuerstein, who previously was director
of national publicity at Phonogram/Mer-
cury Records, will coordinate all media for
Ibis. Before joining Phonogtam, Feuerstein
was vice president of International Media
Associated.

Ibis, which is temporarily headquartered
at 325 S. EIm Drive in Beverly Hills, will
move Nov.1 to 9701 Wilshire Blvd., Suite
1000, Beverly Hills.

Pictured (I-r) are: Alec Costandinaos, presi-
dent of Ibis Record Productions Inc.;
Feuerstein; and Neil Bogart, president of
Casablanca Record and Film Works.

Becker Hali Minoli

Becker Appointed At CBS — CBS Records has announced the appointment of George
Becker as director of marketing, finance and administration for CBS Records. He
previously held the position of director, corporate accounting, CBS Records. Prior to this,
he held the position of manager, audits with the west coast internal audit department.
Hall Appointed At Atlantic — Willis Hall has been appointed national promotion direc-
tor/special markets by Atlantic Records. He joined WEA as Detroit local promotion
representative in summer '75, and served four months as Atlantic midwest regional
promotion representative during 1977.

Brooks To Venture — Venture Records has announced the appointment of Jimmy Brooks
as national director R&B promotion, based in Los Angeles. His prior postsinclude helming
national promotion for 20th Century, Paramount and Mercury in recent years.

Medley To Infinity — Infinity Records Inc. has announced the appointment of Mary Beth
Medley as director of artist development. She was most recently vice president of SIR
Productions, working on tours by The Rolling Stones, The Who and Lynyrd Skynyrd.
Minoll Appointed At CBS — CBS Records has announced the appointment of Giselle
Minoli to director, customer merchandising for CBS Records. She joined CBS Records in.
1976 in the San Francisco branch. In 1977 she was named CBS Records’ San Francisco
field merchandiser.

Arnold To RCA — Lee Arnold has been appointed manager, national album promation for
RCA Records. Prior to joining RCA Records, he was program director for a number of
radio stations, including WAAF in Worcester, Mass., 98 Rock in Tampa, Fla., WGVL in
Gainesville, Fla. and WORJ in Orlando, Fia.

Castagna Named At E/P/A — Epic/Portrait/Associated Labels has announced that Dan
Castagna has joined the headquarters staff as assaociate director, artist development,
E/P/A. His background includes personal management, with experience at Jerry Wein-
traub’s Management Il Organization. Prior to that affiliation, he reached the position of
assistant agent at the William Morris Agency.

Castagna Cadorette Hubbard
Cadorette Promoted At A&M — Lee Cadorette has been appointed as associate director
of artist relations — national, for A&M Records. She has been with the company for six
years, and was most recently west coast publicity director for the label.
Hubbard Appointed At E/P/A — Epic/Portrait/Associated Labels has announced the ap-
pointment of Eliot Hubbard to associate director, publicity, east coast, Epic/Por-
trait/Associated Labels. He comes to E/P/A from Crawdaddy Magazine, where he has
been director of publicity since January 1978. From 1976 through 1978 he was director of
publicity for The Wartoke Concern.
Dolinger To Ranwood — The GRT Record Group has announced the appointment of Budd
Dolinger as general manager of Ranwood Records. Most recently he served as a private
consultant to small independents advising on distribution and marketing plans. Prior to
that, he was national sales/merchandising manager for United Artists Records.
20th Adds Sidoti — The appointment of Rick Sidoti as national sales manager has been
announced by 20th Century-Fox Records. Most recently, he was responsibie for es-
tablishing national independent distribution for Venture Records, where he served as
national sales and promotion director.
Hockemeyer Assumes New Role — Larry Hockemeyer, national sales manager for Capitol
Magnetics Products Division, Professional, has assumed responsibility for CMPD's Con-
sumer Tape Sales as well. He joined CMPD in 1975 as national sales manager.
Greene Upped At Polygram — Polygram Distribution, Inc. has announced the promotion
of Herb Greene to national singles supervisor. He has most recently served as Polygram
Distribution’s singles specialist in the Boston branch. Prior to joining Polygram Distribu-
tion, he handled independent promotion in the New England market for Castle Music
Productions.
Young Jolns WEA — David Young has joined WEA International’'s executive team. He was
formerly the regional director of International Federation of Phonographic Industries (IFPI)
for Asia and the Pacific. His first assignment for WEA International will be in Sydney with
WEA Australia, to be followed by a stint in London with WEA U K.

Dolinger Sidotl Greene Werman
Harlan Named — First American Records has announced the appointment of R.A. Harian

as marketing manager. He was formerly an executive with ABC Records and Tape Sales.
Werman Appointed At Epic — Epic Records has announced the relocation of Tom Wer-
man to Los Angeles as staff producer, Epic Records A&R. He was previously east coast
staff producer. He joined Epic Records A&R in 1971 as assistantto the director, and in 1973
was named director of talent acquisition. In 1976 he was appointed staff producer.

Lambert To TK — TK Productions and Sherlyn Publishing Co., has announced the ap-
{continued on page 76) ‘
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Pictured (I-r) are: Howard Stark, executive
vice president of Ariola Records; Smith and
Jay Lasker, president of Ariola Records.

Otis Smith Named
To Ariola VP Post

LOS ANGELES — Otis Smith has been ap-
pointed vice president of Ariola Records
specializing in the areas of black A&R and
promotion.

Smith previously was vice presi-
dent/assistant to the president at Motown
Records. He also had served as a vice
president at ABC Records for 10 years.

“] am very happy to join Ariola Records,”
Smith said. “Seventy-five percent of my
record business career has been spent
working with Jay Lasker and Howard Stark
and those years have proved to be very
successful for all of us as ateam. With Scott
Shannon already here doing an excellent
job, 1 think that this foursome will be un-
beatable. We will create a staff that is
second to none.”

RCA Records
Has Best Third
Quarter Earnings

NEW YORK — RCA Records’ earnings for
the third quarter surpassed even those of
last year's record third quarter, when Elvis
Presley's death created an extraordinary
demand for his records during the last
month and a half of the period.

RCA Corp. posted an 11% increase in
third quarter net income to a record $70
million from $62.9 million a year eariier.
Sales rose 15% to a record $1.68 billion
from $1.46 billion.

Besides RCA Records, RCA Corp. in-
cludes NBC. Hertz Corp., Banquet Foods,
Coronet Carpets, Random House and
numerous other divisions. RCA Records it-
self belongs to the consumer electronics
products and services division.

Casablanca To Supply
Music For New Film

LOS ANGELES — Casablanca Record &
Filmworks' music publishing division has
completed a music packaging agreement
with Hickmar Productions. Through this
agreement, the division is responsible for
all of the musicin the film, “The Fifth Floor,”
which stars Dianne Hull, Bo Hopkins, John
David Carson and others. For the film’s
music, Steve Bedell, vice president of the
division, has negotiated for the use of
songwriters Lenny Laks and Matt Ender to
compose the film's theme, “Fly Away,” and
has hired songwriter Vic Thomas to com-
pose additional material for the film.

CBS Records Has
32% Sales Gain
In Third Quarter

NEW YORK — The CBS Records Group
has reported a 32% sales gain in the third
quarter of 1978 over thecomparable period
last year, with strong sales growth in both
its domestic and international divisions.
The CBS/Broadcast Group posted a 14%
sales gain during the third quarter.

CBSInc. posted third quarter netincome
of $48.5 million, representing an 11% in-
crease over last year's $43.7 million figure,
while sales rose from $669.9 million in the
prior-year period to $807.1 million this
year.

CBS Inc.'s sales and earnings also in-
creased in the first nine months of 1978.
The company earned $141.6 million this
year, up from $131.6 million, on sales of
$2.30 billion, compared with $1.98 billion in
the previous year.

Third quarter earnings per share were
$1.75, up from $1.57 a year earlier. For the
first nine months of the year, earnings per
share amounted to $5.11, up from $4.68 in
1977.

The CBS board of directors declared a
cash dividend of 65¢ per share on CBS
common stock payable December 8 to
shareholders of record at the close of
business on November 24. The CBS Direc-
tors also declared a cash dividend of 25¢
per share on CBS preferred stock, payable
December 29 to shareholders of record at
the close of business on Nov. 24.

In announcing the dividend increase,
William S. Paley, chairman of CBS Inc., and
John D. Backe, president of the company,
noted that “throughout the coming year, we
will make substantial investments to ex-
pand domestic and foreign manufacturing
capacities in our rapidly-growing recorded
music business and to expand and improve
our broadcast facilities on both coasts.”

Midsong Records Posts
List Of Indie Distribs

NEW YORK — Midsong Records, which
recently left MCA distribution, has announ-
ced its national network of independent
distributors.

The company's distributors will be:
Alpha (Northeast); Pickwick International
(San Francisco, Los Angeles, Florida,
Atlanta, Minneapolis, St. Louis,
Dallas/Houston); Ali-South (New Orleans);
AMI (Detroit); Associated (Phoenix); BTB
(North and South Carolina); Progress
(Chicago); Piks (Cleveland); Universal
(Philadelphia); Schwartz (Washington,
D.C.); Sound Records, Seattle; and WM.
Distributors (Denver).

In addition, Midsong recently released
“Travolta Fever” and “The Best of Silver
Convention,"” both double album sets with a
$9.98 list price. In November, the label
plans to release “Jungles Drums,” by an
English disco group, Wild Fantasy.

Cassidy Album Platinum

LOS ANGELES — “Under Wraps,” Shaun
Cassidy’s third LP for Warner/Curb
Records has been certified platinum by the
RIAA.

Journey Gets Platinum

NEW YORK — “Infinity,” the latest album by
Columbia recording group Journey, has
been certified platinum by the RIAA.

Yes LP Certified Gold

NEW YORK — "Tormato,” the new album
by Atlantic recording group Yes, has been
certified gold by the RIAA.

Exile LP Goes Gold

LOS ANGELES — “Mixed Emotions,” the
Warner/Curb debut album by Exile, has
been certified gold by the RIAA.

East Coastings/Points West

A NEW MAN — Elton John came to town to premiere his new album, “A Single Man,” from
which will come the single, “Part-Time Love.” The album title, according to Elton, is ap-
propriately symbolic because “now, more than ever, | feel | have more possibilities than
ever to explore on my own. In other words, | feel more in control of my own destiny.” One
reason for that may be reinforced by the fact that “A Single Man" is Elton’s first album
without Bernie Taupin, whoisnow basedin Los Angeles, while E.J. haschosentoremainin
London. Replacing Bernie is songwriter Gary Osborne, a British rocker who also worked
recently on the “War of The Worlds" album. The album premiere took place at a fancy In-
dian restaurant, where Elton announced that he has no plans to tour because, as he put it,
“I'm not hungry at the moment.” Taking up most of Elton’s time for the past two years has
been his Watford football (soccer) team,
.8 who, by the way, appear on his album doing
&' N backing vocals on some of the raunchier
f songs. And, in the future, Elton says, there
W may be a film starring himself and fellow
soccer-lover Rod Stewart. Also, Elton
adds, those controversial tapes he did with
ace soul producer Thom Bell have been
“shelved” but not destroyed. In fact, Elton
claims they will “probably” be released as
an album sometime, rather than be sealed
forever.
ALL-STAR ANYTHING GOES — At EMI's
Abbey Road studio in London. Paul
McCartney decided he needed a little help
from his friends to fill out a track on his up-
coming album. So in came Eric Clapton,
Peter Townshend, Gary Brooker, Dave
tp anyone, actress_ Brooke Shields seems  Gilmour and all four members of Led Zep-
like a more than willing victim. pelin. Also present was a film crew to
record the session ... And over at Rockefeller Center, “Saturday Night Live” ' season
premiere party drew a lively crowd to celebrate the opening of the show’s fourth season.
The center of attention was, of course, The Rolling Stones. Unfortunately, Mick Jagger’s
voice was hoarse during the Stones’ three-song set, and most of the show’s first night skits
seemed a bit flat. But the ratings, in New York at least, were extremely high, as were many
of the folk at the party. Celebrity guestsincluded Paul Simon, Fred Silverman, Steve Mar-
tin, Lauren Hutton, and Ed Koch, guest host and mayor of New York City.
NAMES IN THE NEWS — Mitch Ryder will return to New York for the firsttime in over nine
years when he plays at NYU Saturday, November 4. . . Jimmy Cliff begins his first U.S. tour
in over two years Qctober 20 in Honolulu . . . And still another re-emergence — Tompall
Glaser has signed on with Buddy Lee Attractions, and plans to end his two year hiatus from
touring very shortly . .. If you want to catch a David Bowie interview, check your local
Superstar station. David spoke with Sonny Fox . .. Clearing the air from the confusion
caused by Charisma’s jump to Polydor's Brand X will remain on Passport Records in the
U.S.... AnewNew York group signed to Capitol,Desmond, Child and Rouge. Paul Stanley
wrote a song for their first album . . . Disco on Sire? Yes, sir, he can boogie — watch for
Arthur Russel’s “Kiss Me Again” . . . David Sonenberg, manager of Meat Loaf, was one of
the few people chosen, out of 1,500 contes- H ﬂ
tants, for a part in Gillette's “Hi, I'm A s
Curleytop” commercial . . . Thor reported £ '
to be breaking up. The big question is, will
the dogs get separate contracts?
Deirdre O’Hara, who handied national retail
promotion for Private Stock, has left the
company and can be reached at 212-243- |}
8955. |
SOUTHERN CITIES — News from New
Orleans and Nashville, The Crescent City is
gorgeously featured in a lavish new book
titled, “New Orleans Jazz: A Family Album”
by Al Rose and Edmond Souchon,
available from the Louisiana State Univer-
sity Press. Bios of famous and obscure New
Orleans jazzmen are included, as well as a
bevy of rare photographs that capture that
city’s look in the early 1900s. Good stuff on  /abel’'s offices to discuss her new LP,
Louls Armstrong, Bunk Johnson, and Jelly “Rough.’
Roll Morton . . . And over in Nashville, Charlle Danlels moves into town to record for the
first time. Manager Ron Huntsman reports the band is entering the Woodland Studios un-
der the direction of John Boylan, Boston’s producer on their first album and co-producer
on their second.
UPDATE ON OLD FAVES — Captain Beefheart, out with “Shiny Beast (Bat Chain Puller)”
on Warners, begins his national tour October 26. Featured will be the song, “When | See My
Mommy | Feel Like A Mummy” . . . Elvls Costello, who is finishing up production on his
third album, tentatively titled “Emotional Facism," is the center of a backstage controversy
in Britain. Seems that a journalist was knocked unconscious and treated for a broken wrist
and five stitches in the head while trying to talk to Elvis backstage after a concert in
Costello’'s hometown of Birkenhead . . . Willie Nelson’s recent concert at Lake Tahoe can
be seen in 1979 on pay TV . .. And Steely Dan’s forthcoming Greatest Hits package will
feature two songs not previously available on other albums — “FM" and one called “Here
At The Western World.”

BEAUTY AND THE BEAST — Stiv Bators,
lead singer for Sire recording group the
Dead Boys, makes good on the promise of
his current album title, “We Have Come For
Your Children.” But if Stiv poses any threat

GETTIN' ROUGH — United Artists’ Tina
Turner met with UA co-chairman Jerry
Rubinstein () and Charlie Minor, vice presi-
dent of promotion recently while visiting the

charles paikert

POINTS WEST — BOWIE CLEARS THE AIR — In response to reports circulating recently
that David Bowle was shortly to leave RCA Records, last week he issued the following
statement: “In answer to the numerous rumors concerning my recording activities, | wish to
clear the air and set the record straight. Atthe present and in the foreseeble future | am un-
der contract with RCA Records and at no time have | engaged in any negotiations aimed at
altering the status. My relationship with RCA has been a long and rewarding one and any
rumors that | am signing with another label are completely false and erroneous” . . . Todd
Rundgren is hitting the road this month on another tour of small halls, as he was highly
satisfied with the result of his earlier tour of more intimate venues. Concerts in Seattle,
Dallas, Kansas City, Milwaukee and Detroit will be broad