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5- Inchers Seen As Best Bet $2 Billion Deal Retains Management 

Among CD Singles In U.K. CBS K TO Sony 
BY NICK ROBERTSHAW 

major contemporary act anywhere. 
Marketed together in cardboard based parents. CBS name for an unspecified but 

BY KEN TERRY CBS Records Group president limited period.) If any compact disk sin- packaging, the disks and the plastic P P P ) 

gle format succeeds in the U.K., it's adapters needed to play them have N EW YORK Following two Walter Yetnikoff and all senior la- According to press reports, the 

likely to be the 5 -inch format, say in- been shipped from the U.S., where months of internal debate and the bel executives will remain with the deal gives Yetnikoff and his man - 

dustry observers. Although A &M A &M is still mulling over making its resurrection of talks with Sony af- company, which will be called CBS agement team up to $50 million, 

Records here says demand is strong debut with the ultrasmall configu- ter last month's stock market Records Inc. after the Sony acqui- depending on job performance and 

for its pioneering 3 -inch CD single ration (Billboard, Nov. 21). plunge, CBS Inc. on Nov. 18 defini- sition. (Sony is allowed to use the (Continued on page 92) 

of Sting's "We'll Be Together " - Dealer price for "We'll Be To- tively agreed to sell the CBS Rec- 

the limited- edition release sold out gether," which contains three mixes ords Group to Sony Corp. of Ja- 

after only a week in the stores -it of the song and another title, is pan for about $2 billion. The Sony Seize Assets In Porn Case acknowledges that its future CD $5.70; retail cost is about $8.75. Says board of directors approved the 

singles are likely to be 5- inchers. A &M U.K. marketing manager Ja- deal Nov. 19. 

A number of U.K. record compa- son Guy, "It's basically a collector's When the transaction is complet- Court Order Menaces Video Biz 
nies have used 3 -inch CDs for pro- piece, and from now on we'll do ed early next year, Sony Corp. will 
motional purposes in recent months, mostly 5 -inch. You can only do proj- become the first Japanese firm to that allows the government to con - 

among them A &M with Squeeze's ects like this with prestige artists. own a major international soft- BY BILL HOLLAND fiscate the assets and materials of 

"Hourglass," but Sting's is believed The CD singles market is still pretty ware concern. The sale also means ALEXANDRIA, Va. In a prece- three Virginia residents found 

to be the first commercial 3 -inch re- small- nothing much over 5,000 that only two of the six major re- dent -setting action that strengthens guilty a week earlier of racketeer - 

lease playable on domestic equip- units -but the dealers get a decent cording combines -MCA Records the Reagan administration's battle ing charges for distributing obscene 

ment -and most likely the first by a margin, and they'll support them in and the Warner Communications against pornography, a federal videotapes and magazines. The 

(Continued on page 93) Inc. Music Group -will have U.S.- judge here signed an order Nov. 18 judge's order was signed even 
though most of that material con- 
sisted of tapes and magazines that 
no jury has seen or found obscene in 
court. 

The Nov. 11 racketeering convic- 
tion, the first of its kind, permitted 
the government to confiscate all as- 

sets gained through the defendants' 
racketeering business. U.S. District 
Judge T.S. Ellis, after listening to 
legal arguments on the extent of 

NEW YORK Arista, the label that the forfeiture, signed a confiscation 

served as a catalyst for the sum- order that goes beyond seizure of 

mer's multilabel launch of the cas- the four videotapes and six maga- 
e 

c 
yp 

sette- single configuration, plans to ! t: zines found obscene at the trial. The 

add an extra song to such tapes and 
. order covers $500,000 in assets, in- 

an extra dollar to the suggested .° eluding the contents of 12 book - 

price. 
stores and video stores in Fairfax 

Jim Cawley, vice president of !t County, Va., and the defendants' 

sales for Arista, says that begin- + : ¡. warehouse in Upper Marlboro, Md. 

ning with the first quarter of 1988, 
Ellis, according to court officials, 

all of the label's cassette singles r + had to mandate the factual findings 

will carry three selections for a sug ,rr ' ; of the jury, which sought complete 

Bested list of $2.98. BEAUTI IS MORE THAN SKIN DEEP. PEBBLES IS THE NAME POSTCARDS FROM PARADISE 
forfeiture. 

Like other labels, the tapes will OF A SINGER /SCTIGWRITER /PRODUCER WHO HAS HER the first single from the new FLESH FOR LULU album is Defense attorneys argued that 

carry the A and B sides found on a SELF -TITLED DEBUT ALBUM ON MCa. The First Single and HOT AT AOR! the government is entitled to seize 

vinyl 7 -inch single. The third selec- Video, "GIRLFRIEND" (MCA- 53185) is- Already Establishing HOT AT ALTERNATIVE! HOT AT THE CLUBS! HOT ON MN! only assets that prosecutors can 
.S. 

tion will be a song from a previously 
M inggful RCAtonships at 
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COMING SOON. show are a result of the proceeds 

(Continued on page 87) DISCS, HiO CASSETTES AND RECORDS. ON CAPITOL 
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Arista Is Alone 

With 3 -Track 

Cassette Singles 
BY GEOFF MAYFIELD 

ADVERTISEMENTS 
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T i 'LJ 

A N D A- G O N Y 
PRODUCED AND ARRAr«GED BY JOEY SALIM 
MANAGEMENT: ALEX GROB 
ON MERCURY COMPACT DISCS, CASSETTES AND RECORDS. 

Led by sorceress 
Doro Pesch, hard 
rocking German 
exports Warlock 
conjure up metal 
magic with their 
supernatural new 
LP "Triumph and 
Agony," (832 803.1) 

featuring the 
spellbinding hits 
"All We Are," 
"Metal Tango" 
and "East Meets 
West." r 
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JETHRO TULL HITS THE ROAD 
Ian Anderson has left behind his salmon farms and joined the boys from 

the band on a tour in support of their new album, "Crest Of A Knave." It's 

their first tour in three years, and Anderson says the hiatus worked won- 

ders. Page 34 

Superstore Roundup 
Superstores from two major record chains are in the news this week: In 

Boston, retailers are anxiously awaiting the long- delayed opening of a 

39,000- square -foot Tower megastore, while in New Orleans, Dallas - 

based Sound Warehouse has opened a 14,000- square -foot super- 

store -the largest in the area. Page 41 

A DASH OF PDASH 
Power Station in New York has become the first North American record- 

ing studio to install PDASH -a breakthrough device that allows multi- 

track communication between previously incompatible digital- recording 

formats. Pro audio /video editor Steven Dupler reports. Page 49 

CD Price Cut Recommended 
Guest columnist Keith Benjamin, an entertainment industry analyst with 

Silberberg, Rosenthal & Co. in New York, says there's a good chance 

CD software and hardware sales are in for a shaky Christmas and an 

even shakier '88, but a price cut on software could change all that. 
Page 79 
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`Pump Up Volume' Returns To Legal Arena 

Island Suit Tests Digital Sampling 
BY JEAN ROSENBLUTH 

NEW YORK In what is believed to 
be the first such case filed in a U.S. 
court, Island Records has charged 
Next Plateau Records with copy- 
right infringement for digitally 
sampling the vocal performance of 
the words "pump up the volume" 
from an Eric B. & Rakim recording, 
"I Know You Got Soul," onto the 
"Red Ink Mix Part 1" of Sybil's "My 
Love Is Guaranteed," released by 
Next Plateau. 

The suit, filed Nov. 17 in U.S. Dis- 
trict Court for the Southern District 
of New York, also alleges that the 
musical track to the Sybil record is 
essentially a rerecording of "the in- 
strumental portion of 'Pump Up 
The Volume' " by M /A /R /R /S, 
whose copyright is owned by the 
U.K. firm MNS Music and adminis- 
tered here in a subpublishing agree- 
ment by WB Corp.; the two compa- 
nies are also plaintiffs in the suit. 
The Eric B. & Rakim and M /A /R/ 
R/S records are both on the 4th & 
Broadway label, which is a division 
of Island Trading, an affiliate of Is- 
land Records. 

In an unusual twist, "Pump Up 
The Volume" was itself recently the 
subject of sampling -based legal ac- 
tion. U.K. producer Pete Waterman 
claimed in British High Court that 
parts of the Stock, Aitken & Water- 
man hit "Roadblock" were sampled 
by M /A /R /R /S on "Pump Up The 
Volume," which was a No. 1 U.K. 

hit. He later withdrew his complaint 
but is still seeking a share of the 
royalties generated by the record 
(Billboard, Oct. 24). 

"Saying that this case focuses on 
digital sampling is a red -mix her- 
ring," says the plaintiffs' attorney, 
Charles B. Ortner of the New York 
law firm Milgrim Thomajan & Lee. 
"It's a small part, but even if the vo- 

cal performance had never been lift- 
ed from Eric B., the music from the 
song `Pump Up The Volume' was 
used as the basis for a new record. 
It's no different from 'He's So Fine' 
and 'My Sweet Lord,' " he says, re- 
ferring to the famous court case in 
which George Harrison was found 
to have infringed on the copyright 

(Continued on page 93) 

Wholesaler Baker & Taylor 
Eyes Denver Audio Market 

BY LINDA MOLESKI 

NEW YORK On the heels of the 
demise of Danjay Music & Video, 
Chicago-based full -line music one - 
stop and video distributor Baker & 
Taylor Video /Baker & Taylor Au- 
dio is aggressively moving into 
prerecorded audio product in the 
Denver marketplace. 

Danjay was the parent of Bud- 
get Tapes & Records, which in- 
cludes 83 franchised stores in 17 

Western and Midwestern states. 
Its one -stop division serviced 
those outlets in addition to inde- 
pendent stores. 

Baker & Taylor's Denver opera- 
tion, which operated as Sound/ 
Video Ltd., a full -line one -stop be- 

fore the takeover by its current 
parent, closed its record division 
some years back. Danjay subse- 
quently picked up a good portion 
of the area's business. 

After the closing of Sound Vid- 
eo's record division, Baker & Tay- 
lor operated strictly as a video and 
accessories wholesaler in that 
market. 

"At one time we were very big 
in that marketplace with audio 
product," says Jeff Tuckman, vice 
president of marketing and adver- 
tising for the company. "Then we 
pulled out of audio and only had 
full -line stocking in Chicago. Now 
we're going back strong in that 
marketplace with CDs." 

(Continued on page 92) 

Distributors Gear Up For Sales Bonanza 
Five Smash Summer Movies Hit Stores In January 

BY AL STEWART 

LOS ANGELES Five movies, each 
of which grossed close to $50 million 
theatrically, will vie for attention at 
video stores in January. 

The January slate appears to be 
one of the most competitive release 
schedules ever seen in home video. 
In fact; two major suppliers -Para- 
mount Home Video and Warner 
Home Video -will wait until the 
smoke clears before releasing their 
next big titles. 

Suppliers of the five lead titles - 
"Dragnet" (MCA Home Video), 
"Dirty Dancing" (Vestron Video), 
"La Bamba" (RCA /Columbia Pic- 
tures Home Video), "Robocop" (Ori- 
on Home Video), and "Predator" 
(CBS /Fox Home Video) -are bank- 
ing on a strong consumer demand 
for quality rental product in Janu- 
ary. Most say demand will be 
spurred partially by a soft release 
schedule of rental product in De- 
cember and note that consumers 
who received VCRs as holiday gifts 
will be scouring the stores for hot ti- 
tles. 

The January schedule appears to 
be a mixed blessing for distributors 
and retailers. Most will probably 
welcome the traffic builders, but for 
those with limited open -to-buy dol- 
lars, the flow of product could force 
some tough decisions on title selec- 
tion. 

The month's bumper crop of titles 
seems almost unavoidable in light 
of this year's top -heavy summer re- 
lease schedule. With most of the 
summer hits debuting in June or 

July, the widely embraced six - 
month lead time from theaters to 
video positions January as the most 
viable time to release these titles. 
Companies shy away from Decem- 
ber release for fear of competing 
with their sell- through titles. 

Though no company is willing to 
concede that the stiff competition 
will erode its sales during the 
month, both Warner and Para- 
mount are waiting until later in 1988 
to release titles that their competi- 
tors had anticipated for January. 
Warner has yet to reveal its Janu- 
ary release schedule, but a spokes- 
man confirms that neither "Witches 
of Eastwick" nor "Innerspace" will 
be released. 

Also, while there had been specu- 
lation that Paramount would choose 
January to release one of its sum- 
mer blockbusters -either "The Un- 
touchables" or "Beverly Hills Cop 
II" -the company instead opted for 
a premium incentive program to 
move three relatively minor titles. 
Dealers who buy six copies of 
"Back To The Beach" (Paramount's 
first $89.95 title), three copies of 
"Hot Pursuit," and one copy of 
"Sweet Lorraine" will receive a 
Konica camera from Paramount. 

As for the five firms that will en- 
ter the fray in January, each is ap- 
parently unfazed by the crowd 
noise. 

"What it says is that five compa- 
nies unilaterally decided that Janu- 
ary would be the best time to re- 
lease their product," says Len 
White, president and chief operat- 
ing officer of Orion Home Video. "I 

believe it's a healthy sign for the in- 
dustry. Everyone scheduled their ti- 
tle to come out approximately six 
months after theatrical, in the belief 
that each title will perform to the 
level it warrants." 

"Robocop," an action /adventure 
film that grossed $51.5 million at 
the box office, is only the second 
theatrical release in the short his- 
tory of Orion Home Video. 

While acknowledging that a 
bounty of top A titles might put a 
strain on a dealer's open -to-buy allo- 
cations, Marty Gold, president of 
Shelburne, Vt.-based distributor Ar- 
tec Inc., rejects the idea that a can- 
ny retailer might be unduly pres- 
sured by the A glut. "A well- capital- 
ized retailer will take advantage of 
any inventory that makes sense 
from a consumer standpoint," Gold 
says. 

Noting that a raft of hot titles 
creates excitement on the consumer 
front, Gold continues, "If you have 
the dollars, you spend them. Gener- 
ally speaking, and I could be wrong, 
the people who are feeling squeezed 
are the people with insufficient capi- 
tal to operate." 

"You have to believe in your title," 
says Louis Feola, MCA's senior vice 
president of marketing. "Titles like 
'Dragnet,' 'Dirty Dancing,' and 'La 
Bamba' are 'must have' titles for re- 
tailers. You don't want to compete 
with all this product, but I think 
'Dragnet' has an edge over some of 
these other titles, since it's a comedy 
with recognizable stars." 

While Feola maintains that 
(Continued on page 92) 
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Lords Reconsider Copyright Bill 
U.K Record Cos. Seek Rental Safeguard 

BY PETER JONES 
LONDON Record industry leaders 
here are still hoping, even at this 
late stage, that the new U.K. Copy- 
right Bill will include some measure 
of protection from record rental. 
The optimism, admittedly "guard- 
ed," follows a top -level meeting 
with members of the House of 
Lords, where the bill is receiving a 
second reading. 

Included in the industry delega- 
tion were John Deacon, BPI direc- 
tor general; the trade group's legal 
advisor, Patrick Isherwood; John 
Brooks, chairman of Public Perfor- 
mance Ltd.; and John Preston, man- 
aging director of RCA. 

The meeting was part of an or- 
chestrated campaign by the indus- 
try to get amendments favorable to 
the music business inserted in the 
bill before it goes to the House of 
Commons for final consideration. 

Isherwood said after the meeting: 
"The Lords' representatives were 
generally receptive to our point of 
view. A key part of the campaign is 
obviously the rental element, and 
there does seem to be more aware- 
ness now of the full ramifications of 
rental. It's always been a slow de- 
velopment in the copyright sector, 
but at least we're making some 
worthwhile points. But we're still a 
long way from the decision we 
seek." 

Further action over rental has 
come from the Music Copyright Re- 
form Group, which includes the Per- 
forming Right Society, the Music 

Publishers' Assn., and the Mechani- 
cal Copyright Protection Society. 
The group is also coordinating a fi- 
nal campaign. 

John Preston has aired his views 
in the correspondence column of 
The Times: "The government dis- 
likes words like `protection' as if in 
some smacking of restrictive prac- 
tices. But effective copyright pro- 
tection is the crucial difference be- 
tween a cultural life which can earn 
its way in the world and a free -for- 

all which will ultimately be to the 
detriment not only of artists but 
also, ironically, the consumer." 

The second reading in the House 
of Lords has itself given grounds 
for optimism, with strong reaction 
from all sides expressed against the 
government's decision to leave a 
blank -tape levy out of the bill. "As- 
tonishing," said writer Lord Willis. 
"A 10% levy would be taken up by 
the consumer without a hiccup." 

(Continued on page 93) 

Musicland's Eugster Is 
New CMA Board Chairman 

NASHVILLE Musicland Group 
president Jack Engster was elected 
chairman of the board of the Coun- 
try Music Assn. here Nov.12. David 
Conrad, vice president of Almo-Ir- 
ving's Nashville office, was chosen 
as the trade association's president. 

Other officers elected at the 
meeting were Joe Galante, RCA 
Records /Nashville, executive vice 
president; Irving Waugh, Irving 
Waugh Productions, senior vice 
president; E. W. Wendell, Opryland 
USA, vice president; Randy Owen, 
Alabama, vice president; Connie 
Bradley,, ASCAP, vice president; 
Jerry Bradley, 16th Avenue Rec- 
ords, vice president; Dick Gary, the 
Gary Group, vice president; Jack 

Walz, BDA /BBDO, vice president; 
Steve Popovich, Mercury /Poly- 
Gram Records, vice president; 
Vince Candilora, SESAC, vice presi- 
dent; and Randy Bongarten, 
WYNY New York, vice president. 

Also elected were Paul Conroy, 
WEA /London, and Leonard Ram - 
beau, Balmur /Toronto, internation- 
al vice presidents; Jim Powers, 
Handleman, secretary; Tim Wipper- 
man, Warner Bros. /Nashville, as- 
sistant secretary; Merlin Littlefield, 
ASCAP, treasurer; and Harold 
Shedd, Music Mill, assistant trea- 
surer. 

The first meeting of the new 
CMA board will be held Jan. 6-7 at 
Sheraton Music City, Nashville. 

Warwick, Sony Support AIDS Benefit 
BY GEOFF MAYFIELD 

NEW YORK Retail consultant 
Peter Glen says his Dec. 6 fund- 
raiser to benefit AIDS research 
and education has gained in- 
creased support from the music 
and video industries, including as- 
sists from Dionne Warwick and 
Sony. 

The event, called 90 Minutes For 
Life, will be staged at Carnegie 
Hall here (Billboard, Sept. 5). 
Glen -who grabbed the spotlight 
at the 1987 conventions of the Na- 
tional Assn. of Recording Mer- 
chandisers, the Video Software 
Dealers Assn., Camelot Music, and 
video chain Erol's- describes the 
project as "the retail industry's 

Co. Consolidates Foreign Divisions 

Vestron forms Int'l Group 
LOS ANGELES Vestron Inc.'s 
involvement in markets outside 
the U.S. has been consolidated un- 
der a newly formed umbrella 
group headed by Jon Peisinger, 
the president of Vestron Video. 

Vestron International Group 
will encompass the company's five 
foreign divisions -Interaccess 
Film Distribution, Vestron Video 
International, Vestron Pictures 
International, Vestron Television 
International, and Locus Video 
Group -and will be run by Pei - 
singer from the company's Stam- 
ford, Conn., headquarters. Pei - 
singer will continue to serve as 
president of Vestron Video. 

According to a Vestron repre- 
sentative, the consolidation, an- 
nounced Nov. 16 by Strauss Zel- 
nick, executive vice president of 
Vestron, was sparked by the res- 
ignation of Gregory Cascante, 

president of Interaccess. Formed 
by Vestron one year ago, IFD has 
been chiefly responsible for sell- 
ing Vestron -owned product to an- 
cillary and theatrical markets 
overseas. 

"The restructuring puts in place 
a strong team to manage all of 
Vestron's international business 
units on a fully integrated basis," 
says Zelnick, who adds that the 
new international structure "will 
strengthen our growing presence 
outside the United States." 

The company also announced 
the formation of a Vestron Inter- 
national Group senior manage- 
ment team made up of executives 
already with the company. Rob 
Straight was named senior vice 
president of the group. He will be 
responsible for programming and 
distribution throughout Vestron's 

(Continued on page 98) 

first unified effort to fight AIDS." 
Proceeds will be donated to the 
American Foundation for AIDS 
Research. 

Glen had invited Warwick, 
whose all -star recording of 
"That's What Friends Are For" 
raised funds for the AIDS re- 
search cause, to appear in his pro- 
gram, but a European concert tour 
will prohibit her attendance. How- 
ever, in lieu of a personal appear- 
ance, Warwick has agreed to tape 
a message that will be played at 
the Carnegie event. 

Sony has agreed to provide 
$30,000 worth of videotape for the 
event, says Glen. The Carnegie 
program will be videotaped; 
Sony's donation will permit attend- 
ees to take a copy of the presenta- 
tion back to their companies to 
show to fellow employees. 

Music West recording artist Ray 
Lynch has agreed to provide music 
that will be incorporated in the 
multimedia presentation. Among 
the retail executives who will ap- 
pear in the program are Harry 
Hoffman, president and CEO of 
Waldenbooks; Phillip Miller, chair- 
man and CEO of Marshall Field; 
Susie Tompkins, co- founder and 
design director of Esprit; and Mar- 
vin Traub, chairman of Blooming - 
dale's. 

Glen reports that support from 
entertainment retailers has in- 
creased for 90 Minutes For Life, 
including sponsorships by Minne- 
apolis -based Musicland Group; 
North Canton, Ohio -based Camelot 

(Continued on page 93) 

The Dynatone Zone. Warner Bros. executives turn out in force to mark the 
Dynatones' recent signing to the label. Pictured, from left, back row, are Rico 
Tee, the band's manager; Jeff Fenster, director of business affairs; Bob Merlis, 
vice president of publicity; Steve Baker, a &r representative; and Kevin Laffey, 
a &r representative. In the front row, from left, are band members Larry Dunn, 
C.C. Miller, Tony Perez, Parris Bertolucci, and Randy McDonald; Mo Ostin, 
board chairman; Fred Brown, business affairs; Big Walter Salwitz, band member; 
Michael Ostin, vice president, a &r; and Jim Gaines, producer. 

i EXECUTIVE TURNTABLE 

BILLBOARD. Tony Evans is appointed to the newly created post of U.K. ad- 
vertising and marketing manager for Billboard and Music & Media, Bill- 
board's Amsterdam -based pan -European sister publication. He was assis- 
tant advertisement manager for the U.K. music trade publication Music 
Week. Evans is based in London. 

RECORD COMPANIES. Epic /Portrait /CBS Associated Labels in New York 
makes the following appointments: Jack Isquith, director of national pro- 

ISOUITH CRONIN FORMAN PINKA 

motion, East Coast; Bryan Cronin, director of national dance music promo- 
tion; Lynn Forman, associate director of national adult contemporary pro- 
motion, based in Los Angeles; and Edward S. Pinks, manager of pop pro- 
motion, secondary markets. Isquith was upped from associate director of 
national album promotion. Cronin joins from Strike Force Promotion. For- 
man was acting as a national independent marketing consultant. Pinka was 
with Radio International. 

Paul Del Campo is named director of PolyGram special projects in New 
York. He was director of PolyGram special imports. 

CBS Records International in New York promotes Jay Edelman to VP of 
finance. He was controller. Paul Gilbert is named director of royalty sys- 
tems. He was upped from director of systems planning and development. 

Rhino Records in Santa Monica, Calif., names Robert L. Emmer execu- 

RUMSEY LEVITT 

tive VP of business and legal affairs. He joins from an entertainment law 
firm. 

Stephen Powers is named president of the Chameleon Music Group in 
Los Angeles. He was manager of pop a &r for Capitol Records. 

Louis Heidelmeier is promoted to Southeast regional director of album 
rock radio promotion for Elektra Records, based in Atlanta. She was a local 
promotion marketing manager in Chicago. 

RCA Records appoints Sharon White -Gilbert local promotion represen- 
tative covering the Southern Calif., Las Vegas, and Arizona territories. She 
was with MCA's regional promotion department in Colorado. 

Relativity Records appoints John Schoenberger head of West Coast al- 
bum promotion, based in Los Angeles. He was VP of album promotion at 
MCA. 

Chrysalis Records in New York names Ivan Gavin controller and pro- 
motes Marty Steinlauf to assistant controller. Gavin was with the account- 
ing firm Laventhal & Horwath. Steinlauf was manager of accounting. 

Tom Cording joins Enigma Records as manager of press and media rela- 
tions, based in Los Angeles. He was assistant manager of publicity for 
Elektra Records in New York. Cording succeeds Peter Holden, who was 
upped to label representative for Enigma Europe, based in Amsterdam. 

Arista promotes Mick Stevanovich to local marketing manager in Chica- 
go. He was a sales intern for the label. 

(Continued on page 86) 
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ASAP is and always has been a pioneer 
in protecting the rights of music creators. 
And we are constantly working to defend 
the rights of our members. 

In the Congress and in the courts, we 
have taken the lead over the years in fighting 
for the interests of songwriters and publishers. 
And once againASCAP is out in front battling the 
source licensing legislation which seeks 
to rob music creators of their on -going royalties 

for the on -going use of their music. 
But ASCAP doesn't only fight for your 

rights it secures them. By actively licensing 
more music users, and negotiating the best 
licensing fees for our members. And by 

giving members equal rights like equal 
payment for equal performance. 

At ASCAP we put your interests first. For 
members, it's the ASCAP Advantage. Find out 
how it can work for you. 

THE ASCAP ADVANTAGE 

American Society of Composers, Authors 
ascap 

r s 

LOS ANGELES 213/466-7681 NEWYORK 212/595-3050 NASHVILLE 615 /244 -3936 LONDON 011/44-1-930-1121 
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Radio City Steps Up Promoter Role 
Music Hall Turns To Outside Venues 

BY LINDA MOLESKI 

NEW YORK After establishing a 
successful in -house concert division, 
Radio City Music Hall Productions 
wants to promote more concerts at 
outside venues in the New York 
area. 

In the past, Radio City's concert - 
production branch has successfully 
promoted one -time events at Carne- 
gie Hall and the Joyce Theater, both 
in New York. Earlier this year it be- 
came the exclusive promoter of con- 
certs at Manhattan's newly renovat- 
ed Roseland ballroom, its first se- 

ries of live events in an outside 
venue. 

"Radio City Music Hall has done 
an unbelievable business over the 
last several years," says Joe Plot- 
kin, the division's newly appointed 
director of outside promotions. 
"They've really outgrown this 
building and decided to go into oth- 
er New York area venues. That's 
why I came aboard." 

In addition to Roseland, Radio 
City plans to book and promote 
shows at Carnegie Hall, Madison 
Square Garden, and the Beacon 
Theater, all in Manhattan. The divi- 

Judge To Hear Motions In 
Peaches /Nehi Bankruptcy 

LOS ANGELES A hearing in U.S. 
Bankruptcy Court here Monday (23) 
will review two issues in the 5 -year- 
old consolidated Peaches Records & 
Tapes and Nehi Record Distributing 
case. 

Under consideration before U.S. 
Bankruptcy Judge William Lasarow 
will be both a trustee motion to con- 
vert the bankruptcy case to Chapter 
7 rather than reorganization under 
Chapter 11 and applications for in- 
terim payments of attorney and ac- 
countant fees. 

The total interim compensation 
sought from nine applicants is $2.12 
million, with the largest single 
amount -$1.29 million- requested 
by Sheppard, Mullin, Richter & 
Hampton, counsel for trustee. Oth- 

er major amounts are $319,487 
(Ernst & Whinny, accountants for 
debtor in possession and trustee); 
$171,066 (Fierstein & Sturman, spe- 
cial counsel for trustee); $128,160 
(Sulmeyer, Kupetz, Baukmann & 
Rothman, attorneys for official 
creditors committee); and $100,000 
(Stutman, Treister & Glatt, attor- 
neys for debtor and debtor in pos- 
session). 

The case dates back to June 1, 
1981, when Peaches /Nehi founder 
Tom Heiman filed for reorganiza- 
tion. At the time, the chain -long 
since divided up and sold -declared 
debts of $20.5 million against prop- 
erty of $9.82 million, while Nehi 
showed assets of $6.19 million and 
liabilities of $2.44 million. 

Sinatra Sound -Alike Album 
Set for European Release 

AMSTERDAM A new recording 
project by Dutch producer Jaap 
Eggermont is "Stars On Frankie," 
an album consisting of three med- 
leys of songs associated with 
Frank Sinatra and recorded by lo- 
cal Sinatra sound -alike Jean -Pierre 
van der Slys, who performs here 
as Peter Douglas. 

Eggermont scored a controver- 
sial No. 1 hit on Billboard's Top 100 
chart with his innovative "Stars 
On 45" package in 1981, featuring 
a disco -slanted Beatles hit medley 
performed by Dutch singers and 
studio musicians. 

Later, he produced four other 
"Stars On 45" collections, featur- 
ing disco versions of hits by Abba, 
the Rolling Stones, Stevie Wonder, 
and the Andrews Sisters. He re- 
ceived a Billboard Trendsetter 
Award for his efforts. 

Singer Douglas has been selling 
his Sinatra alter ego in the Nether- 
lands for 10 years and achieved na- 
tional awareness by winning the 
top award on a KRO -TV "Sound - 
mix Show," which had Dutch sing- 
ers competitively giving sound - 
mix tape performances of top in- 
ternational names. 

He was then signed to Purple 
Eye Productions, where Andre de 
Raaff, head of Dutch music pub- 
lishing house Intersong Basart, is 
managing director. 

The "Stars On Frankie" project 

comes in both compact disk and 
black vinyl formats and is split 
into four sections, including bal- 
lads, up -tempo numbers, and an in- 
strumental section. The fourth 
part, featuring standards like 
"Lady Is A Tramp" and "My Kind 
Of Town," is being released in 7- 
inch and 12 -inch single formats. 

Nearly all the titles on the al- 
bum are published by Intersong 
and Chappell, both represented in 
the Netherlands by Intersong Ba- 
sart, so clearance was easily 
gained for the "Frankie" project. 

Within a few weeks, "Stars On 
Frankie" will be released in a 
string of European territories, in- 
cluding the four Scandinavian 
countries (by CNR), West Germa- 
ny, Austria and Switzerland 
(BMG), and France (Carrere). Re- 
leases will follow in Italy (Delta) 
and Spain (PolyGram). 

Japan is also on the release list, 
and Warner Bros. is reportedly 
near a deal for the U.S., U.K., and 
Canada, though with the Warner - 
Reprise link, positive reaction for 
the project is being sought from 
Sinatra himself. 

However, de Raaff says that 
should Sinatra's reaction be ad- 
verse, the release would still pro- 
ceed in North America, probably 
with Rhino Records. 
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sion is also looking into the possibili- 
ty of going into the Nassau Colise- 
um on Long Island, N.Y., and the 
Meadowlands complex in East 
Rutherford, N.J. 

"We haven't really narrowed it in 
terms of where we won't go," says 
Plotkin. "I think there's definitely 
room for competition in New York 
City." 

"We want to be able to develop 
young acts -wean them along to a 
midlevel venue and ultimately get 
them into arenas," says Plotkin. 
"We're here for the long haul." 

Joining Plotkin at Radio City is 
Dawn Harris, who was named coor- 
dinator of outside promotions. Har- 
ris was with the William Morris 
Agency. 

D'Arby's Rangers. Terence Trent D'Arby is greeted by Columbia Records brass 
at his sold -out debut performance at New York's Ritz. Pictured, from left, are Al 
Teller, president, CBS Records Division; D'Arby; and Walter Yetnikoff, president, 
CBS Records Group. 

Medley's No. 1 Breaks Longevity Record; 
Harrison On Cloud Nine With New Album 

BILL MEDLEY'S duet with Jennifer Warnes, 
"(I've Had) The Time Of My Life," jumps to No. 1 on 
this week's Hot 100, while the "Dirty Dancing" 
soundtrack from which it's taken holds at No. 1 on 
the Top Pop Albums chart for the third straight 
week. 

This is Medley's first 
when -as half of the 
topped the Hot 100 with 
ration." That gap of 21 

No. 1 hit since April 1966, 
Righteous Brothers -he 
"(You're My) Soul & Inspi- 

years and seven months be- 
tween No. 1 hits is the 
longest by any act in the 
rock era. It beats the old 
mark of 19 years and 10 
months between Aretha 
Franklin's first No. 1, 
"Respect," and her sec- 
ond, this year's "I Knew 
You Were Waiting (For 
Me)." 

Both Medley and 
Warnes previously 
topped the chart with by Paul 
duets. Medley teamed with Bobby Hatfield for the 
Righteous Brothers' two No. 1 hits; Warnes teamed 
with Joe Cocker for "Up Where We Belong," the 
1982 smash from "An Officer And A Gentleman." 

Robin Scott -Durkee of Eau Claire, Wis., notes 
that Warnes is the second female singer -following 
Barbra Streisand -to hit No. 1 in duets with both 
male and female partners. He also notes that Med- 
ley is the third male singer -following Paul McCart- 
ney and Michael Jackson -to achieve this distinc- 
tion. 

Mike Perini and Mike Zeiger of Ypsilanti, Mich., 
point out that "Dirty Dancing" is the only No. 1 al- 
bum of the past 25 years to contain actual record- 
ings from the '50s or earlier. The album includes the 
Five Satins' 1956 smash "In The Still Of The Nite" 
and Mickey & Sylvia's 1957 hit "Love Is Strange." 

Finally, Art Goewey of Chicago notes that "(I've 
Had) The Time Of My Life" is the eighth No. 1 hit so 
far this year to include some variation of the word 
"I" in its title. That's a new record, edging out 1965, 
when there were six top- charted "I" records. Con- 
cludes Goewey: "And I thought the '70s were the 
egocentric years." 

CHART 
Bur 

FAST FACTS: George Harrison's "Cloud Nine" 
leaps 54 notches to No. 23 in its second week on the 
Top Pop Albums chart. That's a vast improvement 
over Harrison's last album, "Gone Troppo," which 
peaked at No. 108 in 1982. "Cloud Nine" is likely to be- 
come Harrison's first top 10 album since "Extra Tex- 
ture (Read All About It)" 12 years ago. 

George Michael's first solo album, "Faith," leaps 
26 notches to No. 15 in its second week, while the title 
track jumps five notches to No. 5 on the Hot 100. It's 
Michael's third top five single of the year. 

Aerosmith's bruising "Dude (Looks Like A Lady)" 
jumps to No. 22 on the Hot 100, becoming the group's 
highest -charting single since the original "Walk This 
Way" peaked at No. 10 in 1977. The group's "Perma- 
nent Vacation" holds at No. 11 on the Top Pop Albums 
chart. 

Elton John's "Candle In The Wind" finally cracks 
the top 40 this week, more than 14 years after it first 
appeared on "Goodbye Yellow Brick Road." That's 
even longer than the 10 -year gap between the first ap- 

pearance of the Beatles' 
"Got To Get You Into My 
Life" on "Revolver" and 
its belated release as a 
single in 1976. This is the 
18th consecutive year 
that a solo hit by John 
has cracked the top 40- 
which means he's made it 
back to the top 40 every 
year since 1970, when 
"Your Song" began his 
streak. 

Billy Joel's "Kohuept (Live In Leningrad)" holds at 
an unbulleted No. 39 on the Top Pop Albums chart. 
This breaks a string of eight consecutive top 10 al- 
bums for Joel, which is his entire output since "The 
Stranger" a decade ago. It's true that this album is a 
special "side project," but that didn't keep "Songs In 
The Attic " -a live recording of pre -"Stranger" 
songs -from cracking the top 10 in 1981. 

Stevie Wonder's "Skeletons" jumps to No. 1 on the 
Hot Black Singles chart and inches up to No. 21 on the 
Hot 100. It's Wonder's 18th No. 1 black hit -and that 
doesn't even count Dionne & Friends' "That's What 
Friends Are For." 

Earth, Wind & Fire's "System Of Survival," holds 
at No. 1 on the Hot Dance Club Play chart and jumps 
to No. 2 on the Hot Black Singles chart. But the sis- 
gle-the group's first in four years -is having a hard 
time on the Hot 100, where it inches up one notch to 
No. 68. 

Grein 

WE GET LETTERS: Mike Perini and Mike Zeiger, 
who contributed the "Dirty Dancing" item above, also 
note that Mr. Mister is the first act to follow a No. 1 
album with an album that fell short of the top 40 since 
Kim Carnes six years ago. Mr. Mister's "Go On," the 
follow -up to the chart- topping "Welcome To The Real 
World," peaked at No. 55 in October; Carnes' "Voy- 
eur," follow -up to the No. 1 "Mistaken Identity," 
peaked at No. 49. 

Tom Gazdayka of Mount View, Calif., notes that 
Los Lobos' "Come On, Let's Go" peaked at No. 21 on 
the Hot 100, exactly 21 notches higher than Ritchie 
Valens' original version. The interesting thing about 
that is that Los Lobos' chart -topping "La Bamba" also 
peaked exactly 21 notches higher than Valens' origP- 
nal. 
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Like a true Fenaissance Man, saxophonist 
Branford Marsalis brings extraordinary 
skill to ever, area of perforrrance. 

On his new album, "Renaissance," he 
affirms his commitment to traditional jazz - 
recalling the sound of legendary greats 
while creatiig his own unique style. 

Outside tie world of jazz, Branford 
continues to record with Sting and will be a 

featured player on the upcoming World Tour. 

Branford will also be appear -ng in two new 
films: "School Daze" by direztor Spike Lee 

and "Throw Momma From The Train" 

s tarring Danny DeVito and Billy Crystal. 

Branford Marsalis. His music is timeless. 
Eis time is now. 

BRANFORD MARSALB RENAISSANCE 

Produced fy Delfeayo Marsalis. 

Manapane[: Ann-Marie Wdldn.c, Wilkins Maruir7i.Ti. 

'ldlaldlla,". M am (adenarkti of (HS Inc. © I98" (Rtilnc. 

Branford Marsalis. "Renaissance :' 

The new album featuring Tony Williams, Kenny Kirkland, 

Bob Hurst and special guest, Herbie Hancock. 

On Columbia Records, Cassettes and Compact Discs. 
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Billboard 
Blue Ribbon 
Judging Panel 
Rock 
Eddie Van Halen 
John Waite 
Heart 
Pop 
Peter Cetera 
David Foster 
Carol Bayer Sager 
R&B 
Mtume 
Billy Ocean 
Deniece Williams 
Jazz 
George Benson 
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Write the song that makes the whole world sing 
This could be your lucky break! Enter the TDK Billboard Song Contes- and 

enter the heart of the recording industry. You may have already written 
the song. You could be writing it now. And it could change your I fe. 

Just lay down a track in your living room on a quality audio casset -e 
and submit it with a copy of your lyrics, an official entry form with each 

entry and $15.00 per entry. 
Enter in one of seven categories: Rock, Pop, Country, R&B, Gospel, Latin 
or Jazz. Be judged by experts in each field. 

Get your creative juices flowing! You could be Grand Prize w nner or win 
one of thousands of other great prizes. 

1 GRAND PRIZE:' 
7 1ST PRIZES:* 

21 2ND PRIZES: 
7,000 3RD PRIZES: 

$25,000 Cash and a Publishing Contra :t 
(1 for each category) $5,000 Cash and a 
Publishing Contract 
(3 for each category) TASCAM Porta Two Min stud() 
(up to 1000 for each category) TDK SA -X 90 
quality audio cassette 

*Capitol Records will record and release the winning country song! 
Plus winners in 3 other categories. 

TDK /BILLBOARD SONG CONTEST OFFICIAL RULES 

1 Entry Forms are awddulein specmlly marled pockogesof TDK audio cassettes 
while suppheslost, atpartiappaang TDKdeoler Entry forms may olsobeobtained 

by sendinng9 tamped, elf addressdenvelope to TEX /BillboardSong Contest. PO 
Box 69200 Los Angeles, CA90069 

2 ToentertkiDIS Ilboord Song Contest. ,.dMelollowirg items, postage pre- 
paid, to TDK/Billboard Song Contest PO Boy 6'200 dos Angeles, CA 90069 

A. Completed Entry form 
8. One audiocassette recording of the con, -stony, song. 
C. d Onecopythe wg'sl do typed orpnmdlegiblyin English (Inlohncdegory 

lyrics 

D. Ached or money 

Spanish, law[ 

of ed-mrdintheame .W(U.S 
payoble one IhoordSongConte ,nCwteaaminomeadsorgndemmt 

apeot 

ah no 

longer 3 S should benm hon5mmwesAcontestant mr often 
seam* cawehewit eoch song Iy, in witEntryfirmh cassetecTe cenorrmoe 

cassette mwiMhrypedmpnnlnumbr entr .EPTRJESUTeO 
APRIL total d 

APRIL 
E', 988 TDBE POodSon 

APRILrsonçbaforentnedbyAPRILst 1988. iret dormoed Song Con. 
(rent ele 

enhance 
c late, lost misdirected d 

lyrics 

with mmffe 
n m postage. The entrance fee .s not relundade. Cassettes and Iyyr. s will not be 
returned. Contestants are responsible for keeping dupómte copies! they wishto how 
them Contestants are responsible for placing coporightnoke, on their entries if they 
wish and ore responsible l or ony filing under US 

e 

copyright 
Pne ,OneIIIG,ordPderofS75,000and publishing contract. krtnpl fim 

Prizes. one per category. d$5,000adapublahycontract Twenty one 171I S(er)e oil 
Prrees, three per category of TASCAM Porto Two Amntodos, up to Seven thousand 
(7,0 a w 001 Third Pnsof TO( SAX 90 d m audio Recod,wdlseiect one song 
fro ong the seven cat winners recoiling andreleose Winner n have 
obL to accept ony offer dopublishing corroet All prizes will be awarded. 

5. The contest is open to any person who hot lreroged less than $5,000 in tool 

contestant y lhesor 
published rnoeo 1982 The soy most be the orrg eol wort of the 

Employees but Electronics 

need not hoot registered o copyright for the song 
aporooe BillboadMogonne, Billboard Publiconons. 

le IA. Haley rid Associates Inc Capitol Reords and Ventura Associates Inc 
ord their oSb tedcompa es and their public relations. ondpromouanol 
agencies and their immediate fami8n ore not eligible. 

6 Winners will be selected bye Billboard Blue ibbon Panel under the supervision 
of Ventura Associates. Inc, on independent lodging agency, whose decisions in all Mat- 
ters relating to the codestarefinal Acontestontm. y enter his song in any one of se en 
categories: Rod. Pop Gospel, lozz. Latin. Rhythrmnd Blues and Country All en es 

will be ludoedon theboned the ldlwigmtena Ongmaks,, Lyrics, Melody, and Com- 
position A series of 

forconsideratio by the Billboard Blue Ribbon 
professionals 

anel composed 
I professional songwriters and music industry personnel which will select the molar 

pnzewinnen The preliminary pond, dsowdlsede nalMne,*semi.hndttsifnuce,sary 
The Billboard Song C,e'e,t reser.esthe right o change poeelnt, and tee(' Each 
category will berydged by specialist, from that category of musk Winners wIl be 
selected before May 1 1988 Winners will be notified by mod. All prim one not 
tronsf viable and ore not redeemable dor cash orothergood, Taxes onoll prizes ore 
the sole responsibility of winners The contest is void where prohibited by low 

CSemi- Finalists will be required to sign and return an Affidowtof nil 
Releose and sign o license agreement within le drys of the dote of notification of their 
selection as em finalists The Affdawt will include estatement Mot the winners song 
fish orignol work ond that hewmallrrghntothesong Failure to sign such offidowt 
andbce m ntorMe provision of oleo eoccv teteformotion therein will 

esopm immediate dsqualifitbonIn the event of dnquolficonon on alternate semi 
finalist will be selected in accordance with Porograph 6 

8. By submitting a completed entry pochoge. the contestantgronts TOKiBdlboard 
an xclu,i Ilene toue. reproduce pedone record. adbroadcast many manner 
ndloaotho,eeothentoue. reproduce. perform recmdadbraoáannany manner 

the sons entered. for o perid commencing on the dote the entry e d by 
TDK Eld$aordpod continuingunuede loner díaI the dote on which the$mg Contest 
n lelecaaor(bf three (3) months Irons the date on which the winner n selected Dur 
gigsuch perio¿, 

song in 

contestant 
nshall 

not authorize or permit any other persona entry 
aa9 

Winners of the ontest grorifTDKf &Rboardonon.exdupce. inewcabte. world 
wide licence to use reproduce perform record ono broadcast or authorize other, to 
use reproduce, record, perform and broodwt the winning song in ony manner 

10 A lro of motor prize winnenmay be obtomed by sending o stamped. self 
addmsd envelope to TDR/&Ilboord Song Contest PO Bo. 69700. Los Angeles CA 
90069 

I certify that neither) nor ony member of my immediate lamely is employdot TDK 
ElecaomcsCorparotian, Billboard Magazine. Billboard Publications, Inc .1.A. Haley 
and Associates. Inc. Capitol Record,Venwro Associates. Inc or their offMOtedcorn 
Pone,ordserhurrgg',FP bit relais promotionalagenci lceefy Man haie red 
and understand theTDK/BiIlboordSo C ,tOBrt I Roles and Iocceertae term, 

d condition, of participation in th TDK /Billboard Song Contest as ,tord such 
Offici ol Roles 

III ennon n under ''9 years old, the t,gnowre of o parent ofgmrd one required. 

$100,000 
In Ccsh and Prizes 

TDK AND 31IPARD MAGACNE 
ARE SEARCANG FOR NEW 

CREAIVE SONGWRITING TALENT! 

Check the .ppropriate musical category 
so your song is properly judged. Sent this compleed brm, o copy 

of your lyrics typed or printed legibly in Engl sit, an audio cessere recording 
of your song, and a check, money order, VISA or Mot terCard number fcr the E15.00 

entry lee. Make sure your nome and song title appear on each Iten. All prizes will be awarded. 

NAME 

ADDRESS 

STATE ZIP 

PHONE NUMBER I 

CHECK ONE MC VISA CARD NUMBER 

EXP. DATE SIGNATURE 
¡IF PA6I4G BY CREDI - CARD) 

SONG CATEGORIES: 

ROCK POP COUNTRY GOSPEL RHYTHM 'N BLU 35 LATI E JAZ_ 

SONG TITLE 

(Signature/ Dote) 

TDK SA -X is the cfficial audio cassette of the Song Contest. 

CAREFULLY REVIEW 
THE INFORMATION ON 

THE REVERSE SIDE. 

Make $15.00 check or money orcer payable to 
TDK /Billboard Song Contest, F.O. Box 69200 
LOS ANGELES, CA 90069 

Capitol Records will select one song from among the se en categor w nners for 
recording and release. 

L BB 1128 

www.americanradiohistory.com

www.americanradiohistory.com


Billboard Offices: 

New York 
1515 Broadway 
N.Y. 10036 
212 -764 -7300 
telex 710 581 -6279 

Nashville 
49 Music Square W. 

Tenn. 37203 
615 -321 -4290 

London 
71 Beak St. 
WIR 3LF 
01-439 -9411 
telex 262100 

Los Angeles 
9107 Wilshire Blvd. 
Beverly Hills, Calif. 90210 
213- 273 -7040 
telex 66 -4969 

Washington, D.C. 
733 15th St. N.W. 
D.C. 20005 
202 -783 -3282 

Tokyo 
19 -16 Jingumae 6 -Chome 
Shibuya -ku, Tokyo 150 
03- 498 -4641 
telex 125735 

Publisher & Editor -In- Chief: 
SAM HOLDSWORTH 

Associate Publisher /Director of Research: 
MARTY FEELY 

Associate Publisher /Directs of Marketing & Sales: 
GENE SMITH 

General Manager /Directories Publisher: 
JOHN BABCOCK JR. 

International Editorial Director: 
MIKE HENNESSEY 

General Manager /Nashville: 
GERRY WOOD 

Editorial 

Managing Editor: KEN SCHLAGER 
Deputy Editor: kv Lichtman 

Senior News Editor: Ken Terry 
News Editor: Jean Rosenbluth 

Technology Editor: Steven Dupler 
Art Director: Jeff Nisbet 

Copy Editor: David Bushman 
Special Issues: 

Editor: Ed Ochs (Los Angeles) 
Assistant Editor: Robyn Wells (N.Y.) 

Bureau Chiefs: 
Dave DiMartino (Los Angeles) 

Bill Holland (Washington) 
Editors: 

Radio: Kim Freeman (N.Y.), Yvonne Olson (LA.) 
Talent: Steve Gett (N.Y.), Linda Moleski (N.Y.) 

Black Music: Nelson George (N.Y.) 
Dance Music: Bill Coleman (N.Y.) 

Retailing: Earl Paige (LA.), Geoff Mayfield (N.Y.), 
Ed Moms (Nashville), Chris Morris (LA.) 

Home Entertainment: Jim Metullaugh (LA.) 
Home Video: Al Stewart (N.Y.) 

Music Video: Steven Dupler (N.Y.) 
Pro Audio/Video: Steven Dupler (N.Y.) 
International: Peter Jones (London) 

Music Research /Analysis: Paul Grein (LA.) 
Album Reviews: Jean Rosenbluth (N.Y.), 
Chris Morris (L.A.), Ed Morris (Nashville) 

Singles Reviews: Bill Coleman (N.Y.) 
Administrative Assistants: Debbie Holley (Nashville), 

Vakrie Bisharat (L.A.), Drew Wheeler (N.Y.) 
Contributors: Bob Darden (Gospel), 

Peter Keepnews (Jazz),Is Horowitz (Classical), 
Kirk LaPointe (Canada), Peter Ludwig (Radio), 

Moira McCormick (Chicago), Mark Mehler (Financial), 

Charts & Research 

Associate Publisher /Director of Charts: 
THOMAS NOONAN 

Asst. Dir. of Charts /Mgr., Hot 100: Michael Ellis 
Manager, Country Charts: Marie Ratliff 

Manager, Black /Jazz /Crossover Charts: Terri Rossi 

Manager, Dance Charts: Sharon Russell 

Manager, Latin Charts: Carlos Agudelo 
Manager, Video Charts: Marc Zubatkin 

Systems Manager: JoDean Adams 
Research Manager: Jim Canosa 

New York Harry Michel (retail supervisor), 
Ron Cerrito (radio supervisor), Marisol Camacho, 
Ed Coakley, Anthony Colombo, Angie Gonzalez, 

Eleanor Greenberg, Cathy Kaslow, Rosemary Perez 

Marketing & Sales 

Director of Sales, Video /Sound: Ron Willman 
Promotion Director: Phylis Goldberg 

Radio /Singles Mgr.: Margaret Lo Cicero 
N.Y.: Norm Berkowitz, Ken Karp, Amy Laurie, Karen 
O'Callaghan, Peggy Dold, Jeff Serrette (classified) 

LA.: Christine Matuchek, Colette 
Kreins, Mary Fisher, Emily Vaughn 

Nashville: John McCartney 
London: Patrick Campbell 
Tokyo: Hugh Nishikawa 

Amsterdam: Ron Betist, 0- 20- 628483 
Milan: Germano Ruscitto, 28-29 -158 
Sydney: Mike Lewis, 612 -412 -4626 

Production 

Director: MARIE R. GOMBERT 
Advertising Production Mgr.: John Wallace 

Advtg. Production Coordinator: Michael D. Small 
Atex System Manager: Raymond H. Heitzman 
Edit Production Manager: Terrence C. Sanders 
Asst. Edit. Production Mgr.: Renate L Foster 

Directories Production Mgr.: Len Durham 

Administration 

V.P. & Executive Editorial Director: Lee Zhito 
Divisional Controller: Peter Philipps 
Distribution Manager: Edward Skiba 

Circulation Manager: Eileen Bell 
Dealer Copy Sales: Brad Lee 

License & Permissions Mgr: Georgina Challis 
Directories Editor: Leslie Shaver 
Credit Manager: Jerry Mannion 

Asst. to Publisher & Gen. Mgr.: Cary Fagan 

Billboard Publications Inc. 

President & Chief Executive Officer: 
GERALD S. HOBBS 

Executive Vice President: Sam Holdsworth 
Senior Vice President: Ann Haire 

Vice Presidents: Paul Curran, Rosales Lovett, 
Martin R. Feely, Lee Zhito, 

John Babcock Jr., Glenn Heffernan 
Managing Director, Billboard Ltd.: 

R. Michael Hennessey 
Publisher, Billboard Operations Europe: Theo Roos 

Chairman Emeritus: W.D. Littleford 

COMMENTARY 

Safeguarding An Industry 

VIDEO'S STAKE IN ANTICOPYING TECHNOLOGY 
BY EUGENE EIDENBERG 

It has been just about two years 
since the Macrovision process was 
introduced experimentally on Em- 
bassy Home Video's "The Cotton 
Club." Since then, the process has 
been improved. Today, nearly 60% 
of the theatrical product in the 
U.S. is being encoded with anti - 
copy protection signals. 

Both theatrical and nontheatri- 
cal users have adopted the anti - 
copying system, and it is being 
used in the U.K., Germany, Italy, 
the Benelux countries, and Spain. 
The process will be available in Ja- 
pan by year's end. 

The growing use of copy- protec- 
tion technologies in the home video 
cassette market is an important 
part of the industrywide effort to 
curtail the scandalous rip -off of 
rights holders, honest retailers, 
and the consuming public. 

The Motion Picture Assn. of 
America's widely publicized ef- 
forts to crack the "backroom pi- 
rates" is now significantly en- 
hanced by technologies that are re- 
ducing losses from casual back -to- 
back copying in the home and more 
organized efforts in the back 
rooms of unscrupulous retailers. 

Of the estimated $1.5 billion lost 
annually on a worldwide basis be- 
cause of illegal duplication, a sig- 
nificant share is lost by retailers. 
Every illegally copied cassette rep- 
resents a lost sale or rental turn. 
As profit pressures have increased 
in the retail end of the business, 
the demand for strong action to 
control the pirates has grown 
among the large majority of hon- 
est retailers. 

It is no accident that this year's 
Video Software Dealers Assn. con- 
vention in Las Vegas devoted con- 
siderable time to the problem. Jack 
Valenti, president of MPAA, deliv- 
ered a strong call to action in his 

keynote address. After several 
years of tension between the re- 
tailers and Hollywood, the hatchet 
was buried with Valenti's plea for 
joint action by studios and the 
store owners. Clearly the battle 
must be waged by everyone with a 
stake in the industry. 

What has not yet been fully rec- 
ognized is the price being paid by 
the consumer for inferior product 
or fewer choices because the mar- 
gins of legitimate dealers are be- 

But it is by no means inevitable 
that a PPV window will be opened 
at the expense of the retail busi- 
ness. 

At last summer's VSDA conven- 
tion, the Fairfield Group presented 
data from the still -limited universe 
of PPV markets suggesting that 
perhaps as much as 50% of the re- 
tail business would be lost in a 
head -to -head competition. Faced 
with the shock of the assembled 
dealers, home video executives 

`Every illegally 
copied videocassette 

represents a lost 
sale or rental turn' 

Eugene Eidenberg is president of 
Macrovision, based in Cupertino, Calif. 

ing squeezed to the razor's edge. 
It should also be realized that in- 

ventory management for the indi- 
vidual retailer is made infinitely 
more complex by dishonest people 
in the marketplace. The cost of 
that dishonesty is inevitably 
passed on to consumers sooner or 
later. 

Beyond protecting video cas- 
settes, the industry is awaiting de- 
velopments in the still nascent 
pay -per -view business. Points of 
view differ, but there are very few 
people in video who do not believe 
PPV is a sleeping giant. Its awak- 
ening will depend on whether the 
studios choose to make their A 
product available for a PPV win- 
dow, presumably one that could 
compete with the cassette rental 
and sell- through segments. 

pledged to do nothing that threat- 
ened them. 

Nonetheless, it is reasonable to 
predict that an approach to PPV 
will yet be found that protects the 
home video industry. Let's not for- 
get that this is an industry that in 
1986 became the largest source of 
revenue for the studios. 

The underlying assumption 
should be that home video still has 
plenty of growth potential. If in- 
dustry segments confront each 
other on the basis that full growth 
has already been achieved, then 
business decisions will either ful- 
fill this pessimistic outlook or lead 
to the expenditure of unnecessary 
energy and resources in nonpro- 
ductive battles. 

There is absolutely nothing in 
the short history of the home video 

industry to suggest that there can- 
not be additional modes of deliver- 
ing product to the consumer. In- 
deed, everything that has hap- 
pened over the past decade 
suggests the market is still grow- 
ing and that if quality product is 
made available, a healthy retail in- 
dustry can prosper alongside a 
new and growing PPV business. 

Clearly, the studios will want a 
reasonable level of assurance that 
A product will not be widely copied 
if it is made available to cable and 
other PPV outlets. Studios and ca- 
ble operators will benefit from this 
assurance. And so will retailers. 

We all know that in their ads and 
promotions some PPV companies 
encourage consumers to tape PPV' 
product. An effective anticopying 
system will both stimulate the stu- 
dios to make quality product avail- 
able and provide a very necessary 
level of protection for the rental 
and sell- through markets. 

The bottom line is clear. Tech- 
nologies that protect video prod- 
ucts from the larceny of pirates 
safeguard existing markets and 
businesses. But they also stimu- 
late new opportunities and growth 
in the industry as a whole. 

This fight is not a matter of rhet- 
oric. It is a battle for the future of 
a rapidly changing set of delivery 
systems. 

The future of home video be- 
longs to a mix of technologies 
(VHS cassette; the laserdisk; and 
still unrevealed systems on draw- 
ing boards in Europe, Japan, and 
the U.S.). The winners in this com- 
petition will be decided by the mar- 
ketplace. 

Systems that protect intellectual 
property will speed the introduc- 
tion of more product and greater 
consumer choice. 

CHIPPING AWAY AT THE 11UTH 

The misinformation spread by the 
Home Recording Rights Coalition 
at its recent Los Angeles press con- 
ference is overwhelming and would 
require five columns of reply. None- 
theless, I'd like to address two small 
but important points in the Nov. 14 
Billboard story covering the confer- 
ence. 

The musicians quoted in the story 
who are afraid the proposed Copy - 
code system will affect their person- 
al use of digital audiotape machines 
are being misled. The chip in the ma- 
chine, required by the legislation, 
has no effect unless the user is try- 
ing to copy "encoded" copyright 
product. Encoding would not be 
mandated by law. 

Further, the bill will not affect 
musical instruments, Casio watch- 
es, or digital samplers. 

When the HRRC wants to discuss 
the real issues and our mutual legit- 
imate interests instead of creating 

new smoke screens, they know our 
phone number. 

Hilary Rosen 
Vice President, Gov't. Relations 

Recording Industry Assn. of Amer. 
Washington, D.C. 

MOM ulli S COATTAILS 

I was pleased to see a photo of Little 
Steven at his Ritz show (Billboard, 
Oct. 24) and coverage of the show in 
Steve Gett's column. 

However, I wish the fact that Ste- 
ven is an incredible performer with 
an urgent message would, for once, 
be enough reason to report on him. 
Instead, the column emphasizes an 
appearance by Bruce Springsteen. 

To add insult to injury, Billboard 
couldn't even get a song title right. 
The correct title is "Native Ameri- 
can," not "Native Sun," as report -' 
ed. 

In the future I hope you will re- 
port on Little Steven's own activi- 
ties. Many of us are interested in 
Steven's career and support his 
views. 

Kathie Maniaci 
White Light Studio 
Long Branch, N.J. 

THE LANGUAGE Of LOVE 

Richter Wade's observations (let- 
ters, Nov. 7) on Bob Darden's spe- 
cial gospel feature are indeed en- 
lightening. He's absolutely right in 
saying Mr. Darden should be more 
careful in his research and less free- 
wheeling in dropping names. 

However, in his drawn -out ha- 
rangue, some of Wade's blows sail 
wide, landing more or less indis- 
criminately on artists and industry 
people he and others in the industry 
at large hardly know, much less lis- 
ten to. Nearly as often as Christians 
shut themselves off from the world, 
the secular marketplace turns a 
deaf ear to aspiring Christian art- 
ists who have something to say. 

I suggest it's time for Darden to 
slow down the hype and cheerlead- 
ing and for Wade to cool down the 
acrid rhetoric which throws the 
Christian message out with the 
bath water. Those in the industry 
who profess Christ, and those who 
do not, can listen to each other and 
speak in a language everybody un- 
derstands -the language of love. 

Tim Collins 
Pittsburgh 

PICTURE THIS 

I agree with Caril Mitro (Letters, 
Nov. 14) about the desirability of 
picture sleeves in albums by new 
and little -known artists. It's a 
great idea and a useful promotion- 
al tool. 

I know that it really helps me 
"sell" new bands to our DJs as 
well as to our listeners. It's always 
helpful to have something to say 
about a band the station is promot- 
ing. 

I hope the trend continues. As a 
matter of fact, I'd like to see a lot 
more of it. 

Lara Dean 
Music Director, WGBC 

Geneseo, N.Y. 

Articles and letters appearing on 
this page serve as a forum for the 
expression of views of general in- 
terest. Contributions should be 
submitted to Is Horowitz, Com- 
mentary Editor, Billboard, 1515 
Broadway, New York, N.Y 10036. 
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Obscure Christian Song Re- emerges As Top 40 Hit 
BY KIM FREEMAN 

NEW YORK A year -old album 
track geared for the Christian music 
market became one of the hottest top 
40 request items in history last week. 

The song, "Dear Mr. Jesus," is 
sung by 9- year -old Sharon Batts and 
features a chorus of children asking 
the higher powers to prevent child 
abuse. It was released in September 
1986 as part of a 10-cut Batts album 
on PowerVision. The label is a subsid- 
iary of Bedford, Texas-based Power - 
Source, a nonprofit volunteer group 
designed to "help children who have 
tremendous problems and no adult 
help," says Jan Batts, Sharon's moth- 
er and a leader of the PowerSource 
group. 

The "Q- Morning Zoo" on hit outlet 
WRBQ "Q -105" Tampa, Fla., appears 
to have been the first secular station 
to experience the power of "Dear Mr. 
Jesus." 

"One of our traffic guys heard it 
on [Christian outlet] WCIE Lakeland, 
Fla., and brought it to our attention," 
says the Q -Zoo's Cleveland Wheeler. 
In recent months, the Tampa area 
has witnessed three well -publicized 
incidents of child abuse. That and the 
family -oriented coming holiday sea- 
son inspired the Q-Zoo to give the rec- 
ord a spin three weeks ago. In its 

first week of morning exposure, 
"Dear Mr. Jesus" drew 516 requests, 
says Wheeler. Last week it was even 
stronger, with 696 requests. "It was 
bigger than 'We Are The World' the 
first time it was played," notes 
Wheeler. 

"The initial requests were predomi- 
nately from adult females," says 
Wheeler. "But since then, they've 
been coming from all segments of 
our audience. We've gotten a lot of 
confessions -fathers calling up to 
say we've encouraged them to go 
seek help." 

The request load at Q -105 was 
surely increased by the fact that the 
"Dear Mr. Jesus" video was aired 
during Q- Morning Zoo's cable simul- 

cast, "Zoo Tube." 
But in New York, WHTZ "Z -100" 

saw an amazing response to the rec- 
ord even without the visual impact of 
the video. The record caught on as 
the city was rocked by the death of 6- 
year-old Lisa Steinberg, who was al- 
legedly beaten savagely by her adop- 
tive father. Z -100 got the record from 
Q -105 and premiered it Nov. 13, the 
day funeral services were held for 
the girl. 

"It's amazing," says Z -100 MD 
Frankie Blue. "The song broke all 
records for most requests in one day 
by pulling over 3,000 calls." A week 
later, the song was still Z -100's No. 1 
request. 

"Last March, [PowerVision] did a 

"A.F.R.I. C.A. "Rap Protests Apartheid ' 

High Hopes for Simulcast 
NEW YORK Tommy Boy Rec- 
ords, label act Stetsasonic, and 
presidential candidate the Rev. 
Jesse Jackson had high hopes for 
the Nov. 21 simultaneous broad- 
cast of "A.F.R.I.C.A.," a rap 
against apartheid that features ex- 
cerpts from a recent Jackson 
speech. 

nøwsli nee 
ALLEN STEIGUTZ is upped from GSM to GM at WSHE Miami following 
Charles Bortnick's move to KKHT Houston. 

WPRO -AN -FM Providence, R.I., promotes GSM Mitch Dolan to presi- 
dent/GM of the combo. Dolan succeeds Jim Long, who transferred to 
sister station WJR Detroit several weeks ago. 

TERRY COLES is appointed president /GM at big band /oldies combo 
CKLW -AM -FM Detroit. He comes to the stations from CKY -TV Winni- 
peg, Manitoba, and replaces Keith Campbell and Bob O'Brien, former 
CKLW president and GM, respectively. 

KFKF KANSAS CITY, MO., ups GSM Dan Wastler to VP /GM following the 
resignation of Tom Bresnahan in August. 

OLYMPIC BROADCASTING plans to purchase KLTY -FM Kansas City, Mo., 
pending Federal Communications Commission approval and the reloca- 
tion of its broadcast tower. The deal is for approximately $4 million and 
brings the Olympic ownership tally to 14 stations. 

WUTQ/WOUR Utica, N.Y., will be sold to the Premier Broadcast Group, 
based in Albany, N.Y., for $3 million. The seller is Devlin & Ferrari 
Broadcasting, which has no other broadcast interests. 

WAYNE LaNUNYON is named GM of KCRC /KNID Enid, Okla. 

TOP 100 SUN BELT TV STATION FOR SALE 

AT PRIVATE TREATY 
THE STOCKHOLDERS HAVE AUTHORIZED THE FURROW GROUP, AS 
AGENTS, TO OFFER TO QUALIFIED BUYERS A UHF STATION IN THE 
EAST TENNESSEE MARKET. TENNESSEE IS THE SECOND FASTEST 
GROWTH AREA IN THE SOUTHEAST AND THIS 2 -YEAR OLD STATION 
HAS ACHIEVED OUTSTANDING GROWTH AND MARKET SHARE AND IS 
AVAILABLE FOR SOUND ECONOMIC REASONS THAT WILL BE BENEFI- 
CIAL TO THE PROSPECTIVE BUYER. CONTACT ROB STRICKLAND OR 
GEORGE ARCHER FOR CONFIDENTIAL INFORMATION. 

THE FURROW GROUP 
KNOXVILLE, TENNESSEE - 615 -546 -3206 

At press time, Tommy Boy's 
Jazzy Jordon said leading urban 
outlets in New York, Los Angeles, 
Chicago, Philadelphia, Detroit, 
Houston, Dallas, and St. Louis had 
committed to airing the song at 
noon, on Nov. 21. 

In addition, the national video 
channel Black Entertainment Tele- 
vision lent its weight to the effort 
by putting the powerful "A.F.R.I- 
.C.A." video into heavy rotation on 
Nov. 17 and urging viewers to call 
their favorite radio station to re- 
quest that the song be played Nov. 
21 at noon. Hot Tracks, the Cam- 
pus Network, and other video ser- 
vices had also pledged their com- 
mitment to airing the video. 

The single is being released in- 
dependently of Stetsasonic's next 
album, which isn't expected until 
late 1988. The group was inspired 
to record the song after viewing 
the television show "20/20" this 
spring. The show reported on one 
of Jackson's trips to South Africa. 

"The group was moved to write 
a song that would educate their 
audience about apartheid," says 
Tommy Boy publicist Laura Hines. 
A demo of " A.F.R.I.C.A." was 
sent to Jackson, who subsequently 
invited Stetsasonic to appear at 
Operation PUSH rallies in Chicago 
and Washington. Footage for the 
video was compiled from the "20/ 
20" program and the two rallies. 

All royalties from the song will 
go to the Africa Fund, the group 
that channeled proceeds from the 
Artists United Against Apart- 
heid's "Sun City" project to hu- 
manitarian relief efforts in the Af- 
rican frontline states. Artists Unit- 
ed Against Apartheid has 
endorsed "A.F.R.I.C.A." 

Because Jackson is a presiden- 
tial hopeful, Tommy Boy's Jordan 
says some programmers he 
pitched to were hesitant to partici- 
pate in the simulcast for fear that 
listeners might construe the act as 
an endorsement of Jackson's cam- 
paign. To counteract that, Jordan 
says, excerpts from Jackson's 
speech are included on the song's 
intro and outro, making it easy for 
programmers to edit out his 
"apartheid is a moral disgrace" 
comments. 

KIM FREEMAN 

mailing to selected secular stations 
asking them to play it in April, which 
is National Child Abuse Prevention 
Month," says Sharon Batts. "We sent 
it to MOR stations because that's 
where we thought the song would fit 
in. We got nothing but rejections. We 
should have sent it to top 40!" Batts 
says a mailing of the video to secular 
music services met with the same 
"Are you out of your mind, this is a 
Christian song" reaction. "We just 
thought, 'Well, that's all we can do,' " 
says Batts. 

"About six -weeks ago we started 
getting all these phone calls from the 
Tampa /Lakeland area, and I couldn't 
figure out why," she continues. A lo- 
cal video program had been airing 
the video, and when Q-105 kicked in 
with morning airplay, demand for the 
then- nonexistent single swelled. 

"We were totally unprepared in- 
ventorywise to handle the response 
from Tampa," says Batts. 

The album was financed by dona- 
tions, including the savings of many 
of the children who sing on it. 

OUTN 
THE BOX 
Programmers reveal why they have jumped on 

certain new releases. 

TOP 40 
"It's a sure -shot No. 1 without even breathing hard," says KIIS Los 
Angeles MD Jack Silver of the Pet Shop Boys /Dusty Springfield ef- 
fort, "What Have I Done To Deserve This" (EMI -Manhattan). "It's 
big, big, and really big!" he says. Silver is also raving about "Spot- 
light" (Sire /WB), the only new track on "You Can Dance," Madon- 
na's remix album. "It's already No. 3 in requests here," he notes, 
"and it sounds like a stone smash." For good demographic balance, 
Silver recommends Exposé's "Seasons Change" (Arista), which he 
predicts will be a No. 1 triformat hit spanning AC, top 40, and urban. 
Silver adds, "From the let's -1 earn -a- lesson -from -our- urban -brethren 
department, Deja's 'You And Me Tonight' [Virgin] was a No. 1 ur- 
ban record. It's the next Whispers 'Rock Steady' and should not be 
left unnoticed." 

BLACK /URBAN 
"Black radio will love it," says WDJY Washington MD Chris Barry 
of Well Red's "Get Lucky" (Virgin). "It's stamped with the one and 
only George Clinton brand of funk and makes for a great music 
mix." Barry is also excited about Gerald Albright's "So Amazing" 
(Atlantic). "Fresh off the Anita Baker tour, the sexy sax is here to 
stay," he says. "This song is a wonderful showcase for his talents." 
Barry's last vote is cast for ex -Cameo member Charlie Singleton & 
Modern Man's "Nothing Ventured, Nothing Gained" (Epic). He que- 
ries, "It sounds good, it's got the classic Cameo feel, so why not ?" 

AC/ALTERNATIVE/JAll 
"We're playing a couple of records that, as far as artist background 
goes, are uncharacteristic for this format," explains KKSF San 
Francisco PD Steve Feinstein. "Robbie Robertson's 'Broken Arrow' 
[Geffen] and Bruce Springsteen's 'One Step Up' [Columbia] are ef- 
fective precisely because they aren't a perfect fit. By standing out 
they prevent us from becoming too homogeneous." Feinstein also 
notes that finding enough vocals is the toughest objective in this for- 
mat, citing current success with Basia's "Time And Tide" (Epic), 
Eliza Gilkyson's "Foolish Heart" (Gold Castle), the Kane Gang's 
"What Time Is It" (Capitol), Van Morrison's "I Forgot That Love Ex- 
isted" and "Someone Like You" (WB), and the Lee Ritenour /Djavan 
collaboration "Am" (GRP). Instrumental winners include Joaquin 
Lievano's "The Art Of Bowing" (Global Pacific), Billy Joe Walker 
Jr.'s "Children Play" (MCA Masterworks), and Johannes Schmoell- 
ing's "Matjora" (Lifestyle). "Another real find," says the ever - 
searching Feinstein, "is Checkfield's 'Going Home' [Visual Musik] 
from a sampler called "Sounds That Move Air.' " 

COUNTRY 
"It's got a good chance of going top 10," predicts WUBE Cincinnati 
PD Mike Chapman of Jo-el Sonnier's "Come On Joe" (RCA). "With 
its squeeze -box opening, it's definitely the most unique record I've 
heard in years," he says. Chapman also likes Michael Martin Mur- 
phey's "I'm Gonna Miss You, Girl" (WB), which he thinks could be 
the artist's biggest record yet. He also sees big success ahead for 
Billy Joe Royal. " 'I'll Pin A Note On Your Pillow' [Atlantic Ameri- 
ca] was produced by Nelson Larkin, who's one of the best in the 
business," states Chapman. "I started playing this record in late 
September, and it's been No. 1 since then. Anyone not on it is mak- 
ing a big mistake." YVONNE OLSON 
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STADT EXCELS WITH THE UNEXPECTED 

1968 
-,r a Pcneys enter the charts with "Different Drum" 

clecr. . um h:c .,. .. ) r,t,.c.. c+ Warn-r Commun.catior, 

1971 
Rc+NSTaD -, her first solo album, brea cs new 

gr-)und in country rock. 

1974 ;tir .4 WHEEL begins a string of platinun- that makes 
Lind, Rarstaft the bp- selling female rock artis' in America. 

1980 
l.i tcz lerf3rms im AL PIRATES O= P for stage 

and il n. She also sings in a sold -oat rein in La Boheme 
at the Neu York Publi: Th atre. 

1$ 

tti o; ` is released, the first in an album trilogy 
of Stan ardz arranged and conduced h Nelsen Riddle. 

TFe' three colheteons sell over 5 millier. c oies. 

1986 
Linda recrds i . with Dolly Partr_n and Emrrrylou Harris, 

-ì Cl goes or tc become a #t country a 11-um. 

She a1i-o guests with Pat Simon (Grcceland) and Philip Glass 
(Songs From Liquia /lays). 

:ANA ?'OW CANC10 i. P L 

A new album, a neu 
from the woman who makes the ur!expected extra"e 

13 traditional .tilexieln songs, .surg in Spur 
. 

b_ 

uni!ersdl ernoteon by a ur,rldu'i e talent. 

PRODUCED BY PETER ASHER & RUBEN FUENTES 
ON ASYLUM SUPERIOR -QUALITY CASSETTES, RECORDS & COMPACT DISCS 

www.americanradiohistory.com

www.americanradiohistory.com


Produced by Richard Marx and David Cole 
Management: Allen Kovac and Steve Drimmer. Left Bank Management 
Equipment: Kawai America. Ernie Ball. Inc.. Fender 
0 © 1987 EMI- Manhattan Records. a division of Capitol Records. Inc. 
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Pet Shop Boys, GOLD. 

©©o 
M A N 

FN A T 

...And that's just the beginning. r t LA N 
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Trìpleibreat ! 

"1 DON'T MIND 
AT ALL" 

TOP 40 
BILLBOARD HOT 100 42 
MOVES UP at 53 Billboard 
reporting stations 
R &R 36 -Debut 

Chris Collins FM102 Sacramento 
"Lyrically, "I Don't Mind At All" is the 
finest song that we play ... it gets listener 
reaction from the lyrics!" 

Chet Buchanan Z100 Portland, Or 
"If you like upper demos listening to your 
station, you'll like this record!" 

ALBUM ROCK ADULT CONTEMPORARY 
ALBUM EXPLODING ON THE 

BILLBOARD TOP POP ALBUM 

CHART MOVES --(g:)1 
BILLBOARD ALBUM ROCK 
TRACKS 9 

R &R 8 

Anthony Alphonsi WDVE Pittsburgh 
"I Don't Mind At All" has a distinct sound 
that is guaranteed to get reaction!" 

Dan Hansen, WQFM Milwaukee 
"Great two minute pop song - chock full 
of Beatlesque harmonies!" 

BILLBOARD HOT ADULT CONTEMPORARY 14 

R&R 9 

Jhan, Kaye KOST Los Angeles 
"I Don't Mind At All" is a great song to give your playlist 
that shot of energy this week!" 

Barry Argenbright WOMC Detroit 
"I don't know anyone who doesn't 
like this record. It's a mass appeal 
sound that adds a real freshness to 
our playlist!" 

CATCH BOURGEOIS TAGG ON THE TONIGHT SHOW, TUESDAY, NOVEMBER 24TH GRAHAM MANAGEMENT 
ISLAND 
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KISS San Antonio Sends `Saint Packing; 

Kid Curry In, Cadillac Jack Out At WHYI 
JIMMY "THE SAINT' CHRISTOPHER is no longer 
PD at hard rocker KISS San Antonio, Texas, despite a 
great summer book in which KISS ranked No. 2 overall 
12 -plus and dominated the 18-49 and 25-54 men's arenas. 
Instead, newly appointed GM Rick Guest has moved 
midday man Tom Sheppke into the programming slot. 
"It was a budgetary decision, mainly," explains Guest, 
"plus the fact that we already had someone who I felt 
could do better. Tom's been here for eight years, is well 
liked, and has the respect of our staff." Guest also puts 
to rest all rumors regard- 
ing a format change at 
the station, which recently 
changed ownership, say- 
ing, "We still plan to be 
one of the best album rock 
stations in the country- 
the legend lives on!" 

Earlier this year, Capi- 
tol Broadcasting almost 
sold KISS to Noble Com- 
munications. The deal fell 
through, however, and 
KISS remained on the block until Adams bought the 
outlet in August. Christopher was hired by Capitol in 
May, after a very successful stint at the helm of Los An- 
geles metal rocker KNAC. He garnered winning num- 
bers at KISS this summer despite crippling technical 
problems -a tornado tore down the station's antenna. If 
you're looking for a good programmer, you can reach 
"the Saint" at 512 -558 -4905. 

THE GOOD NEWS at WHYI "Y -100" Miami is that 
Kid Curry is returning to assume evening drive. He 
was a heavy hitter for the hit outlet from the late '70s to 
early '80s and was most recently at WBSB "B-104" Bal- 
timore. "He's still a legend in this market, and I just 
went looking for the best night jock in America," says 
new Y -100 PD Steve Perun. The bad news is that Cad- 
illac Jack had to be let go to make room for Curry. Cad- 
illac, whose aliases include Cat Summers and Easy 
Randy Street, has a résumé that includes WAPE Jack- 
sonville, Fla.: KKBQ Houston; and a few other hot top 
40s. By any name, he can be reached at 305-474-5225. 

DEAN JAMES gets the nod as PD at Sconnix country 
outlet WBOS Boston, replacing Mark Tudor, who left 
in October. James, WBOS' morning man, had pro- 
grammed the outlet from 1983-85. 

On -air knots: WNEW -FM New York's Ken Dashow 
will tie the wedding knot during Dennis Elsas' Nov. 29 

shift ... KBTS "B-93" Austin, Texas, PD Lisa Tonacci 
and the hit outlet's morning man, Mike Butts, broad- 
cast their vows on Nov. 19 ... Dolly Hiller is recruited 
away from an advertising firm to serve as promotion as- 
sistant at AC /variety outlet WBZ Boston ... KKFX Se- 
attle brings Romi Cole on as morning man. He joins the 
urban outlet after a few years with hit outlet KNBQ Se- 
attle /Tacoma and other Northwest stations ... Steve 
Huntington joins new age /contemporary/jazz outlet 
KIFM San Diego as MD and brings several years of 
Tampa, Fla., programming experience with him. 

DAN OLSEN takes on additional duties at country/AC 
outlet WWQM "Q -106" Madison, Wis. He joined the 
Hudson Broadcasting property in July as promotion di- 

rector and retains those responsibilitiesOlsen is also PD 
at WWQM's sister AM, WHIT. Back at Q -106, Olsen has 
already brought in Kate McGuire to handle evenings. 
She had been doing afternoons crosstown at WMGN 
"Magic 98," where she was also programming assistant 
... All -talk WWCN Latham, N.Y., is now using AM ste- 
reo to broadcast oldies under the new WOKO calls. 
Thom Williams hosts mornings live, and the rest of the 
golden day comes off the Transtar bird. 

Signal One Communications goes to work fast on new 
properties WLEC /WCPZ Sandusky, Ohio. J. Michael 
Wilson arrives as morning talent for WCPZ, succeeding 
former PD /morning man Randy Hugg. Hugg, in turn, 
is upped to operations manager for both stations and 
switches to afternoons. WCPZ's new PD is Tim "the 
Honch" Hart, who'll continue his midday shift. Finally, 
Mark Fogg continues as WLEC morning man and as- 

by Kim 

sumes the PD -ship for that outlet. 

RADIO ON RECORD: KTWV "the Wave" Los Ange- 
les joins many stations who've lent their weight to the 
battle against AIDS this year by offering "Wave Aid," a 
CD and cassette featuring tracks by the likes of Su- 
zanne Vega, Ray Lynch, Steve Kindler, and Mannheim 
Steamroller. California Record Distributors is distribut- 
ing the initial pressing of 10,000 units throughout South- 
ern California, and another 15,000 pieces are expected to 

go on the market eventu- 
ally. The Wave says at 
least $3 per unit will go to 
AmFar, the American 
Foundation for AIDs Re- 
search. 

Meanwhile, Arista con- 
tinues to expand on a char- 
itable concept it launched 
three years ago with 
WHTZ "Z- 100," New 

Freeman York's "Z- Morning Zoo." 
For the last three holiday 

seasons, Arista has pressed and distributed albums fea- 
turing highlights from the morning show, with the pro- 
ceeds going to Z -100's Baby DeeJays fund and other 
charities. "It started just because [Z-100 PD / "Morning 
Zoo" leader] Scott Shannon and I just wanted to do it," 
says Don lenner, Arista VP of marketing and promo- 
tion. Two years ago, the logo added KKBQ "93Q" Hous- 
ton's "Q- Morning Zoo" to its holiday release roster, and 
this year WMMS Cleveland and WZGC "Z-93" Atlanta 
morning stars come on board. In January, WAVA 
Washington, D.C.'s Mike O'Meara & Don Geronimo 
may see their best bits treated to vinyl, courtesy of Aris- 
ta. All stations are donating proceeds to various local 
charities, and Arista takes in just enough to recoup its 
expenses. "It takes a lot of our time during our busiest 
season. But it's a fun, novel thing to do," says Ienner. 
"Plus we're only working with stations that have great 
morning shows and really have their act together in 
terms of meeting deadlines." 

OPENINGS: Transtar's new niche 29 format has sever- 
al personality openings. Prospects that are "topical, 
sound real, and have an up, fun approach and preferably 
major- market experience" can send tapes, résumés, and 
photos to niche 29 PD Kurt Kelly in Transtar's Holly- 
wood, Calif., headquarters ... MTV and Westwood One 
will join forces for a video /audio simulcast of the Hoot- 
ers in concert on Thanksgiving Day (26). The show will 
be broadcast from the Spectrum in the band's home- 
town of Philly. Showtime is 10 p.m. EST. 

Gary Moss, PD at hit outlet WKRM and automated 
country station WKOM Columbia, Tenn., is looking for 
his own replacement. We'll let you know where he's off 
to next week, and in the meantime Moss would like to 
get some tapes and résumés, preferably from folks with 
assistant programming experience looking to move up. 

The new PD at Parker Communications' AC KHYL 
Sacramento, Calif., is afternoon-driver Mark Lennartz, 
who spent three years programming the former KLOK- 
FM (now KKSF) San Francisco before moving to Sacra- 
mento. Lennartz is also a former Parker employee, hav- 
ing worked at KOWL Lake Tahoe, Calif., from 1980 to 
1983. He replaces John Chappell, who recently re- 
signed ... Jimmy Edwards is the new MD and Mark 
McCain the new assistant PD at top 40 KKYK Little 
Rock, Ark. ... TK Communications transfers WSHE 
Miami OM Neal Mirsky to a newly created OM post at 
WHTQ Orlando, Fla.... Chris Jones and "Radical" 
Bradford are the new morning duo at album rock 
KKDJ Fresno, Calif.. They arrive from the album -ori- 
ented WFYV Jacksonville, Fla. 

GOOD -DEEDS DEPARTMENT: The Gannett Founda- 
tion recently contributed $100,000 for aid to victims of 
Southern California's Oct. 1 earthquake. KIIS -AM -FM 
president /GM Lynn Anderson -Powell and Gannett 
Outdoor president /CEO John C. Martin presented the 
donation Nov. 13 to the American Red Cross chapter in 
Rio Hondo, Calif., the area hit hardest by the quake. 
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Compiled from national album rock 
air la reports. radio airplay 

TITLE ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 2 7 

* * NO.1 * * 
TUNNEL OF LOVE BRUCE SPRINGSTEEN 
COLUMBIA LP CUT 2 weeks at No. One 

2 3 8 7 
SHOWDOWN AT BIG SKY ROBBIE ROBERTSON 
GEFFEN 7 -28175 

3 2 1 13 
CHERRY BOMB JOHN COUGAR MELLENCAMP 
MERCURY 888 934- 7 /POLYGRAM 

4 6 9 8 
RHYTHM OF LOVE YES 
ATCO LP CUT /ATLANTIC 

5 5 6 10 
ONE SLIP PINK FLOYD 
COLUMBIA LP CUT 

6 4 4 6 
GOT MY MIND SET ON YOU ' GEORGE HARRISON 
DARK HORSE 7- 28178/WARNER BROS. 

7 8 11 8 
FARM ON THE FREEWAY JETHRO TULL 
CHRYSALIS LP CUT 

® 12 21 5 
RAIN IN THE SUMMERTIME THE ALARM 
I.R.S. 53219 /MCA 

9 10 14 7 
I DON'T MIND AT ALL BOURGEOIS TAGG 
ISLAND 7- 99409 /ATLANTIC 

10 11 15 10 
CRAZY ICEHOUSE 
CHRYSALIS 43156 

11 14 17 6 
LITTLE WING STING 
A &M LP CUT 

12 17 18 7 
UNCHAIN MY HEART JOE COCKER 
CAPITOL 44072 

13 O 
21 20 6 

NEED YOU TONIGHT INXS 
ATLANTIC 7 -89188 

OI1 

14 20 22 6 
DON'T SHED A TEAR PAUL CARRACK 
CHRYSALIS 43164 

15 7 3 11 
TIME STAND STILL RUSH 
MERCURY 888 891 -7 /POLYGRAM 

16 15 13 8 
VALERIE STEVE WINWOOD 
ISLAND 7-28231/WARNER BROS. 

17 13 12 12 
RAG DOLL AEROSMITH 
GEFFEN LP CUT 

18 18 16 9 
ONLY LOVE BODEANS 
SLASH 7- 28139 /REPRISE 

19 
O 

25 40 3 
DEVILS 

S 
RADP 

CIO 
GEORGE HARRISON 

DARK HORSE LP BROS. 

20 9 5 9 
LOVE WILL FIND A WAY YES 
ATCO 7-99449/ATLANTIC 

21 22 27 11 
HYSTERIA DEF LEPPARD 
MERCURY LP CUT / POLYGRAM 

22 16 7 13 
THE ONE I LOVE R.E.M. 
I.R.S. 53171 /MCA 

® 29 37 10 
OON 

LU 
THE TURNING AWAY PINK FLOYD 

24 24 29 4 
SOMETHING IN THE HEART DAVE MASON 
MCA LP CUT 

THE 25 27 31 4 
USUAL BOB DYLAN & ERIC CLAPTON 

COLUMBIA LP CUT 

® 26 30 4 
SWEET FIRE OF LOVE 
GEFFEN LP CUT 

ROBBIE ROBERTSON 

27 23 26 7 
LIKE DREAMERS DO THE RADIATORS 
EPIC LP CUT 

® 33 3H 3 
HAVE MER RICHARD MARX 
EMI -MANHATTAN 

CY 
LP CUT 

29 19 10 10 
THROWAWAY MICK JAGGER 
COLUMBIA 38-07653 

® 34 33 4 
BURNING LIKE A FLAME 
ELEKTRA 7 -69435 

DOKKEN 

LONG 
31 35 36 4 

TIME GONE TRIUMPH 
MCA LPCUT 

32 28 34 7 
SPARE PARTS BRUCE SPRINGSTEEN 
COLUMBIA LP CUT 

O 42 - 2 THERE THE GIRL HEART 
CAPITO 

® 40 44 3 
HANG MAN JURY AEROSMITH 
GEFFEN LP CUT 

35 50 - 2 

***POWER TRACK * * * 
IT'S THE END OF THE WORLD AS WE KNOW IT R.E.M. 
I R.S LP CUT /MCA 

36 37 46 3 
WHEN WE WAS FAB GEORGE HARRISON 
DARK HORSE t P CUT 'WARNER BROS 

O7 3/ 41 49 3 A 
SHOOT 

CUT 
H 

AIGH 

YES 
TCO LP TLANTIC 

® NEW". 1 

* * * FLASHMAKER * * * 
GIVFFEN 

LP 
E ME 

C 

ALL 
UT 

YOUR LOVE TONIGHT WHITESNAKE 
GE 

SNAKEDANCE 39 43 47 3 
THE RAINMAKERS 

MERCURY LP CUT/POLYGRAM 

411 31 25 14 
IS THIS LOVE WHITESNAKE 
GEFFEN 7 -28233 

41 36 24 8 WE'LL BE TOGETHER STING 
A &M 2983 

42 39 35 8 
KICK THE WALL JIMMY DAVIS & JUNCTION 
QM153107 /MCA 

43 45 45 6 
GIMME YOUR LOVE MSG 
CAPITOL LP CUT 

® NEWS 1 
DOUBLE TROUBLE THE CARS ROUBLE 

CUT 

45 
O 

46 42 13 
HARD TIMES FOR AN HONEST MAN J.C. MELLENCAMP 
MERCURY LP CUT / POLYGRAM 

46 30 23 8 
EAGLES FLY SAMMY HAGAR 
GEFFEN 7-28185 

47 O, NEW 1 
THM E 

LP CUT 
LAZARUS HEART STING 

A & 

48 47 48 4 
JUST LIKE YOU MARTHA DAVIS 
CAPITOL LP CUT 

49 NEW 1 
HAZY SHADE OF WINTER BANGLES 
DEF JAM 38 -07630 /COLUMBIA 

5O O NEW 1 
REASON TO LIVE KISS 
MERCURY 870 022- 7 /POLYGRAM 

OTracks with the greatest airplay gains this week. The Flashmaker is the highest -debuting track of the week. 

The Power Track is the track on the chart that shows the largest increase in airplay over the week before. 
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a DI CONTEMPORARY, Hot Crossover 30 Increases Reach 
NEW YORK Billboard has revised 
and updated its Hot Crossover 30 
radio panel effective this issue, us- 
ing the recently released summer 
1987 Arbitron ratings. The panel 
has 27 stations that play a blend of 
dance -oriented pop and black music. 
The stations are divided into five 
weighted categories based on each 
station's weekly cume audience - 
Monday to Sunday, 6 a.m. to mid - 
night-in the Arbitron total survey 
area. 

The categories are as follows: 
platinum, weekly cume of more 
than 1 million; gold, 500,000 to 
999,999; silver, 250,000 to 499,999; 
bronze, 100,000 to 249,999; and sec- 
ondary, 25,000 to 99,999. 

There are 13 "pure" crossover 
stations on the panel and 14 stations 

that are predominantly black or top 
40 but lean toward dance music. 

In the listing below, those sta- 
tions with a parenthical H also re- 
port to Billboard's Hot 100; those 
with a B also report to the Black 
Singles chart. Asterisks indicate 
stations new to the panel. 

PLATINUM 
KPWR -FM Los Angeles, Calif. 
WQHT -FM New York, N.Y. 

GOLD 
KMEL -FM San Francisco, Calif. 
(H) 

SILVER 
KTFM -FM San Antonio, Texas (H) 
WHQT -FM Miami, Fla. (H) 
WHRK -FM Memphis, Tenn. (B) 
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Compiled from national 
radio airplay reports. TITLE ARTIST 

LABEL S NUMBER, DISTRIBUTING LABEL 

1 I 1 10 

* * No.1 * * 
114THIIN K WE'RE ALONE NOW TIFFANY 

CA 3 weeks at No. One 0 4 7 6 
SHAKE YOUR LOVE DEBBIE GIBBON 
ATLANTIC 7.89187 

3 2 2 12 CATCH ME6(I'M FALLING) PRETTY POISON 
VIRGIN 

4 3 4 12 DON'T YOU WANT ME 
MCA 53162 

JODY WATLEY 

5E 5 9 7 
TELL IT 19T1O MY HEART TAYLOR DAYNE 

© 6 10 6 SKELETONS 
STEVIE WONDER 

MOTOWN 1907 

7 14 4 
SO EMOTIONAL WHITNEY HOUSTON 
ARISTA 1-9642 0 12 17 4 SYSTEM OF SURVIVAL 
COLUMBIA 38 -07608 

EARTH, WIND &FIRE 

9 11 13 6 
DO YOU THE JETS 

MCA 53193 

1 CD 19 30 3 
I WANT TO BE YOUR MAN 
REPRISE 7-28229 

ROGER 

11 O 
14 18 4 

HEAVEN IS A PLACE ON EARTH 
MCA 53181 

BELINDA CARLISLE 

12 10 11 5 THE TI 
4 
ME OF MY LIFE BILL MEDLEY & JENNIFER WARNES 

RCA 522 

13 21 24 3 
FAITH GEORGE MICHAEL 
COLUMBIA 38 -07623 

14 9 6 14 
LET ME BE THE ONE EXPOSE 
ARISTA 1-9617 

15 13 5 12 CAUSING A COMMOTION MADONNA 

ló 23 - 3 
PARTY YOUR BODY STEVIE B 

17 8 3 11 BAD 
P 

MICHAEL JACKSON 
EPIC 34- 07418'E.A 

1H NEW 1 
BECAUSE OF YOU THE COVER GIRLS 
FEVER 1914 /SUTRA 

19 20 22 4 
WE'LL BE TOGETHER 
A &M 2983 

STING 

20 27 - 2 HOARD DAY 
07466 

GEORGE MICHAEL 

1 NEW , 1 EPI 
THC E 

34 07 
WAY 

645!E 

YOU 
PA. 
MAKE ME FEEL MICHAEL JACKSON 

22 16 20 5 (Bmi B93TELL ME) CAN YOU DANCE SHANICE WILSON 

23 17 8 13 
BREAKOUT 

0167 / POLYGRAM 
SWING OUT SISTER 

® 30 - 2 
TABU 407600 
CRITICIZE 

/EPA. 
ALEXANDER O'NEAL 

25 18 16 7 MONCHRYSALIS MONY BILLY IDOL 

© NEW 1 
LOVER'S LANE GEORGIO 
MOTOWN 1906 

7 NEW 1 
SHE'S F 
EIC 34- 0741LY 7/E.P.A. 

TONY TERRY 
P 

® NEW O. 1 PUSH I 
NEXT PLATT EAU 315 

SALT -N -PEPA 

NEW, 1 
WHAT'S TOO MUCH SMOKEY ROBINSON 
MOTOWN 1911 

® NEW 0. 1 
I 

M 
WOND190ER 

8 
WHO SHE'S SEEING NOW THE TEMPTATIONS 

OTOWN 

Products with the greatest airplay gains this week. 

WPGC -FM Washington, D.C. 
WPOW -FM Miami, Fla. (H) 
WQUE -FM New Orleans, La. 

BRONZE 

KAMZ -FM El Paso, Texas (H) 
KEZB -FM El Paso, Texas (H) 
KITY -FM San Antonio, Texas (H) 
KMAI -FM Honolulu, Hawaii (H) 
WBLZ -FM Cincinnati, Ohio (B) 
WGHT -FM Baltimore, Md.' 
WLUM -FM Milwaukee, Wis. (B) 
WMYK -FM Norfolk, Va. 
WOWI -FM Norfolk, Va. (B) 
XHRM -FM San Diego, Calif. (B) 

SECONDARY 

KKPW -AM Tucson, Ariz. 
KKSS -FM Albuquerque, N.M. 
KPRR -FM El Paso, Texas 
WANT -AM Richmond, Va. 
WOCQ -FM Ocean City, Md. 
WPDQ -FM Jacksonville, Fla. (B) 
WTHM -FM Miami, Fla. 
WWHT -FM Charleston, S.C. 

PROMOTIONS 

GETTING IN THE SPIRIT 
With the holidays approaching, 

here's a quick look at some of the 
community- service promotions 
that have been effective across the 
country: 

KRSP -AM -FM Salt Lake City 
helped raise $153,000 for the 
March of Dimes in the station's 
14th year of involvement in the 
city's Halloween Haunted House 
fund -raiser. The annual event has 
brought in more than $1.73 million 
since its inception. KRSP broad- 
cast live from the "Tower Of Lon- 
don" each Monday, Friday, and 
Saturday the "haunted house" 
was open. Station personnel donat- 
ed 250 man -hours. The station has 
helped raise $3.3 million in its 15- 
year association with the March of 
Dimes. 

WBAL Baltimore made an un- 
usual hookup with the Dry Clean- 
ers of Maryland for its 1987 Coats 
For Kids project. The cleaners' as- 
sociation cleaned and repaired 
20,000 coats collected by the sta- 
tion. The coats were distributed 
during the first two weeks of No- 
vember by retired and off -duty po- 
liceman and firefighters at station 
houses throughout the city. 

KSHE St. Louis also ran a Coats 
For Kids drive this year. It was 
KSHE's third and most successful 
such effort. This year, the station 
got the support of the local NBC - 
TV affiliate, First Nationwide 
Bank, and area K mart stores. K 
mart offered a substantial dis- 
count on a new coat to listeners/ 
customers who purchased a new 
children's coat from the chain. K 
mart stores served as collection 
points for donated coats. 

(Continued on page 18) 

Levert has proved a 
lot of skeptics wrong 

... see page 25 
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Compiled from a national 

TITLE 
sample of radio playlists. 

ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 / CO 1 3 10 

No.1 ** 
THE TI4ME OF MY LIFE BILL MEDLEY & JENNIFER WARNES 
RCA 2 weeks at No. One 

2 O 3 7 7 
VALERIE STEVE WINWOOD 
ISLAND 7 -28231 /WARNER BROS. 

3 2 2 9 CANDLgE IN THE WIND ELTON JOHN 

4 O7 9 11 
THAT'S WHAT LOVE IS ALL ABOUT MICHAEL BOLTON 
COLUMBIA 38-7322 

5 5 5 9 BRILLIIANTDISGUISE 
BRUCE SPRINGSTEEN 37595 

6 4 1 12 BREAKOUT 
Y888 016- 7 /POLYGRAM 

SWING OUT SISTER 

7 9 10 8 RESERVATIONS FOR TWO DIONNE & KASHIF 
ARISTA 1-9638 

8 6 4 13 I'VE BEEN IN LOVE BEFORE CUTTING CREW 

9 12 16 5 GOT MY MIND SET ON YOU GEORGE HARRISON 
DARK HORSE 7- 28178 /WARNER BROS 

10 11 11 8 SPECIAL WAY KOOL &THE GANG 
MERCURY 888 867- 7'POLYGRAM 

11 8 6 13 
DON'T MAKE ME WAIT FOR LOVE KENNY G. 
ARISTA 1-9625 

12 10 8 13 LITTLE LIES FLEETWOOD MAC 
WARNER BROS. 7 -28291 

13 14 20 5 
NEVER 

ATHOUGHT 
(THAT I COULD LOVE) DAN HILL 

38-07618 

14 15 19 6 
RDON DON'T AT ALL BOURGEOIS TAGG 

LS 16 21 5 
SO EMOTIONAL WHITNEY HOUSTON 
ARISTA 1.9642 

16 13 17 7 
I DREAMED 61 DREAM NEIL DIAMOND 
COLUMBIA 

1 C 
" 19 31 4 

HEAVEN IS A PLACE ON EARTH 
MCA 53181 

BELINDA CARLISLE 

18 O 24 41 3 
BROOKLYN BLUES 
ARISTA LP CUT 

BARRY MANILOW 

19 25 29 6 
POWER OF LOVE LAURA BRANIGAN 
ATLANTIC 789191 

20 29 37 4 IeLIVE 
FOR YOUR LOVE NATALIE COLE 

FAITH 21 32 40 4 

***POWER PICK * * * 
GEORGE MICHAEL 

COLUMBIA 38 -07623 

22 O 26 33 5 
DAWNING ON A NEW DAY 
CYPRESS 666 122-7 

MICHAEL TOMLINSON 

W O35 43 3 
WHAT'S TOO MUCH SMOKEY ROBINSON 
MOTOWN 1911 

24 21 18 19 
LONELY INL LOVE 

7275 /E.P.A 
DAN FOGELBERG 

25 20 12 9 SOMETHING IN YOUR EYES RICHARD CARPENTER 
A&M 

26 28 30 6 BELIEVE IN ME 
A &M 2978 

PAUL JANZ 

27 17 13 16 
IN MY DREAMS REO SPEEDWAGON 
EPIC 34-07255'E PA 

YH 33 39 4 NEW YORK (HOLD HER TIGHT) RESTLESS HEART 
RCA 5280 

29 23 22 16 WHEN SMOKEY SINGS 
M 

ABC 
MERCURY 

® 40 45 4 MOTORTOWN THE KANE GANG 
CAPITOL 44062 

31 37 38 5 
EVERCHANGING TIMES SIEDAH GARRETT 
QWEST 728163 WARNER BROS. 0 45 - 2 SEEING G YOU AGAIN Go 

P.a 
DAN FOGELBERG 

33 18 14 11 
SINCE I FELL FOR YOU AL JARREAU 
MCA 53187 

® 43 44 4 SHOULD'VE KNOWN BETTER RICHARD MARX 
EMI-MANHATTAN 

35 22 15 11 YOU ARE THE GIRL THE CARS 

36 31 25 19 O TOWN 1897 
RTBEAT SMOKEY ROBINSON 

37 36 32 19 NO ONE 6IN THE WORLD ANITA BAKER 
ELEKTRA 

38 34 28 15 WHY 
DOES IT HAVE TO BE RESTLESS HEART 

RCA 

39 30 26 15 
THE STUFF THAT DREAMS ARE MADE OF CARLY SIMON 
ARISTA 1.9619 ® 49 3 CHERRY BOMB 

POLYGRAM 
JOHN COUGAR MELLENCAMP 

41 0 NEW 1 

***HOT SHOT DEBUT*** 
ALL I WANT IS YOU CARLY SIMON 
ARISTA 1 -9653 

42 39 23 11 
BETCHA SAY THAT G. ESTEFAN /MIAMI SOUND MACHINE 
EPIC 34- 07371'E PA. 

43 27 24 18 
DIIDN'T WE ALMOST HAVE IT ALL WHITNEY HOUSTON 

1-9616 

44 38 34 17 I 
USTCAN'T STOP LOVING YOU MICHAEL JACKSON 

EPIC 

45 48 - 2 MWWTOND ERR WHO SHE'S SEEING NOW THE TEMPTATIONS 

46 OO. NEW 1 
CANT STAY AWAY FROM YOU G. ESTEFAN /MIAMI SOUND 
EPIC 34 07641 /E.P.A. 

47 42 35 5 
COME ON, LET'S GO LOS LOBOS 
SLASH 7-28186 /WARNER BROS. 

48 47 50 5 
INTHINK WE'RE ALONE NOW TIFFANY 

49 41 27 19 
DOING 

IS T 
ALL FOR MY BABY HUEY LEWIS & THE NEWS 

50 49 4 
WHE11/%17/OMAN LOVES A MAN CARRIE MCDOWELL 
MOTO 

OProducts with the greatest airplay gains this week. Videoclip availability. 
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New York, NY 
Los Angeles, CA 
Chicago, IL 
Philadelphia, PA 
San Francisco, CA 
Boston, MA 
Detroit, MI 
Dallas, TX 
Washington, DC 
Houston, TX 
Cleveland, OH 
Pittsburgh, PA 
Seattle Tacoma, WA 
Miami, FL 
Atlanta, GA 
Minneapolis 
St. Paul, MN 
St. Louis, MO 
Denver, CO 
Sacramento 
Stockton, CA KSFM -FM 
Baltimore, MD WBSB -FM 
Phoenix, AZ KKFR -FM 
Indianapolis, IN WZPL -FM 
Hartford New Haven, CT WKCI -FM 
Portland, OR KKRZ -FM 
San Diego, CA KSDO -FM 
Orlando 
Daytona Bch, FL WHLY -FM 
Kansas City, MO KCPW -FM 
Charlotte, NC WROQ -FM 
Columbus, OH WXGT -FM 
New Orleans, LA WQUE -FM 
Buffalo, NY WKSE -FM 
Oklahoma City, OK KOFM -FM 
Greenville 
Spartanburg, SC WANS -AM 
Raleigh Durham, NC WZZU -FM 
Salt Lake City. UT KISN -FM 
Memphis, TN WMC -FM 
Grand Rapids 
Kalamazoo, MI WSNX -AM /FM 
Providence, RI 
New Bedford, MA [WZOU -FM] 
Charleston 
Huntington, W VA WVSR -FM 
Harrisburg /York 
Lancaster, PA WQXA -FM 
San Antonio, TX KSJL -AM 
Norfolk, VA WGH -FM 
Birmingham, AL WKXX -FM 
Dayton, OH WYMJ -FM 
Louisville, KY WDJX -FM 
Albany, NY WGFM -FM 
Greensboro Winston - 
Salem Highpoint, NC WKZL -FM 
Tulsa, OK KAYI -FM 
Shreveport, LA 
Texarkana, TX KOSY -FM 
Flint Saginaw Bay 
City, MI WCFX -FM 
Little Rock, AR KZOU -FM 
Mobile, AL 
Pensacola, FL WABB -FM 
Wilkes Barre 
Scranton, PA WKRZ -FM 

WHTZ-FM 
KITS-AM FM 

WKQX-FM 
WCAU-FM 
KREO-FM 
WZOU-FM 
WCZY-FM 
KTKS-FM 
WAVA-FM 

KKBQ-FM 
WKDD-FM 
WYDD-FM 
KPLZ-FM 

WHAT-FM 
WZGC-FM 

WLOL-FM 
KXOK-FM 
KIMN-AM 

Wichita Hutchinson, KS KKRD-FM 
WOKI-FM 

WAPE-FM 
KN MO-FM 
WRVQ-FM 
KYNO-FM 

WMHE-FM 
KDWZ-FM 
WHEN-AM 

WIXX-FM 

Knoxville, TN 
Jacksonville, FL 
Albuquerque, NM 
Richmond, VA 
Fresno, CA 
Toledo, OH 
Des Moines, IA 
Syracuse, NY 
Green Bay, WI 
Springfield 
Champaign, IL WLRW -FM 
Omaha, NE KGOR -FM 
Rochester, NY WPXY -AM 
Roanoke 
Lynchburg, VA. WXLK -FM 
Cedar Rapids 
Waterloo, IA KQCR -FM 
Davenport/ Rock Island 
Moline, IA KIIK -FM 
Paducan, KY 
Cape Girardeau, MO WDDJ -FM 
Portland, ME WTHT -FM 

WLAP -FM 
KZZU -FM 
KAPT -FM 
WALV -FM 

WBXQ -FM 
KHYT -AM 
KKDY -FM 
WZZP -FM 
WTYX -FM 

Lexington, KY 
Spokane, WA 
Austin, TX 
Chattanooga, TN 
Johnstown Altoona, PA 
Tucson, AZ 
Springfield, MO 
South Bend, IN 
Jackson. MS 
Bristol, Va Greensport 
Johnson City, TN 
Columbia, SC 
Evansville, IN 
Huntsville Decatur 
Florence, AL 
Lincoln Hastings 
Kearney, NE 
Burlington 
Plattsburgh, VT 
Baton Rouge, LA 
Fort Wayne, IN 
Waco /Temple, TX 
Sioux Falls, SD 
Las Vegas, NV 
Colorado Spr ngs. CO 
Colorado Spr ngs, CO 
Lansing, MI 
Peoria, IL 
El Paso, TX 
Augusta, GA 
Charleston, SC 
Fort Myers Naples, FL 
Savannah, GA 
Madison. WI 
Salinas Monterey, CA 
Lafayette, LA 
Rockford, IL 
Santa Barbara, CA 
Monroe, LA 
El Dorado, AR 
Columbus, GA 
McAllen 
Brownsville, TX 

WQUT-FM 
WNOK-FM 
WKTG-FM 

WZYP-FM 

Amatillo, TX 
Joplin, MO 
Pittsburgh. KS 
Dulu:h, MN 
Corpus Christi, TX 
Beal mont Port 
Arthur, TX 
Yakima, WA 
Wheöling, W VA 
Steubenville. PA 
Reno, NV 
Wict ita Falls, TX 
Lawton, OK 

BIGGER 
THAN EVER! 

ick De 

Weekly 

KQIZ-FM 

KKUZ-FM 
KZIO-FM 

KZFM-FM 

KZZB-FM 
KIOK-FM 

WRKY-FM 
KHTZ-FM 

KKQV-FM 
La Crosse /Eau 
Clairs, WI WBIZ -FM 
La Cross, WI WIZM -FM 
Warsaw, WI WSPT -FM 
Sioux City, IA KSEZ -FM 
Tallahassee, FL WGLF -FM 
Mac m, GA WQBZ -FM 
Eugene, OR KSND -FM 
Binghampton, NY WOXT -FM 
Tupelo, MS WWKZ -FM 
Boise, ID KIYS -FM 
Columbia, MO KCMG -FM 
Erie PA WJET -FM 
Traverse City 
Chico Redding, CA KEWB -FM 
Lubbock, TX KRLB -FM 
Topeka, KS KDVV -FM 
Odeasa Midland, TX KWES -FM 
Florence, SC WJMX -FM 
Minot Bismark 
Dicicnson, ND KHHT -FM 

KVVY -FM 
Bluefield Beckley 
Oak Hill, WV WCIR -FM 
Bakersfield, CA KKXX -FM 

KQKY -FM Ft. E mith, AR KZBB -FM 
Albany, GA WALG -AM 
Wilmington, NC WHSL -FM 
Quircy, IL 
Hannibal, MO KGRC -FM 
Tylet, TX KTYL -FM 
AbileneïSweetwater, TX KFQX -FM 
Medord, OR KTMT -FM 
Sarasota, FL WSRZ -FM 
Idaho Falls 
Pocatello, ID KFTZ -FM 
Dothan, AL WKMX -FM 
Rap d City. SD KKLS -FM 
Clar .csburg 
Weston. WV WELK -FM 
Alexandria, LA KOID -FM 
Alexandria, LA KAPB -AM /FM 
Lautel'Hattiesburg MS WHSY -FM 
Billings Hardin, MT KZLS -FM 
Sali ;bury, MD WSEA -FM 
Elm ra, NY WLVY -FM 
Greenwood 
Greenville, MS WSWG -FM 
Wat artown 
Carhage. NY WYBG -AM 
Gainesville, FL WMMZ -FM 
Lake Charles, LA KBIU -FM 

WXTY-FM 
WFMF-FM 
WMEE-FM 

KIXS-FM 
K PAT-FM 

KLUC-FM 
KATM-FM 
KIKX-FM 

WVIC-FM 
WKQA-FM 
KEZB-AM 

WBBO-FM 
WSSX-FM 
WINK-FM 

WBLU-FM 
WZEE-FM 
KDON-FM 
KSMB-FM 
WZOK-FM 

KSLY-FM 
KNAN-FM 
KIXK-FM 

WCGQ-FM 

KRGV-AM 

Top 

Mardian, MS WJDQ-FM 
Pan ama City, FL WPFM-FM 
Missoula Butte, MT KOPR-FM 
Grand Junct on, CO KSTR-FM 
Great Falls, MT KMON-FM 
Rcswell, NM KBCQ-FM 
Paln Springs, CA KDES-FM 
CasJerRÍVerton, WY KTRS-FM 
Maquette, MI WMQT-FM 
Tuscaloosa. AL WHKW-FM 
Lafayette, IN WAZY-FM 

KIXY-FM 
WNUZ-AM 
WZOQ-FM 

WXIL-FM 
KRRG-FM 
KFBQ-FM 

WDHP-FM 
KVNA-AM 

KVIC-FM 
KXIQ-FM 
KILR-FM 

KDZN-FM 
KQMO-FM 
KPXR-FM 
KOAA-FM 
KOKU-FM 

San Angelo, TX 
Anniston, AL 
Lino, OH 
Parkersburg, WV 
Laredo, TX 
Cheyenne, WY 
Presque Isle, ME 
Flacstaff, AZ 
VicUria, TX 
Bend, OR 
Mankato, MN 
Gle-dive, MT 
Horolulu, HI 
Ardhorage, AK 
Aberdeen, SD 
Acana, Guam 
Allentown 
Bethlehem, PA 
Altus, OK 
Americus, CA 
Batesville, AR 
Bayle Creek, MI 
Big Stone Gap, VA 
Bozeman, MT 
Bra ;kenrid e, TX 
Brirkley, AR 
Bmakings, SD 
Broanwood TX 
Bryan, TX 
Cadey, KY 
Campbellsville, KY 
Canton, NC 
Carroll, IA 
Carroltown, GA 
Cedar Bluff, VA 
Chambersburg, PA 

W QQO-FM 
KRKZ-FM 
WADZ-FM 
KZLE-FM 

WKFR-FM 
WLSD-FM 
KUUB-FM 
K ROO-FM 
KOMC-FM 
KG KG-FM 

KISJ-FM 
KKYS-FM 

WBZD-FM 
WCKQ-FM 
WWIT-AM 
KKRL-FM 

WTGA-FM 
WYRV-AM 
W I KZ-FM 

Chariton, IA KELR-FM 
Cheraw, SC WPDZ-FM 
Cla-emont, NH WHDQ-FM 
Cla-ksville Hopkins, TN WJZM-AM 
Cla-ksdale, MS WAID-FM 
Clearfield, PA WQYX-FM 
Clwis, NM KZZO-FM 
Cody, WY KTAG-FM 
Coos Bay, OR KYNG-FM 
Cortland, NY WOKW-FM 

:;: ;; 

Columbus, NE KWMG -FM 
Cortez, CO KISZ -FM AM 
Del Rio, TX KTDR -FM 
Diboll,Lufkin,TX KIPR -FM 
Dodge City, KS KDCK -FM 
Eagle Pass, TX KIN = FM 
Edmonton, Canada CFCW -FM 
Fayetteville, NC WQSM -FM 
Fayetteville, AR KMCK -FM 
Ft. Pierce, FL WZZR -FM 
Fort Walton Beach, FL WNUE -AM 
Frederick, MD WZYQ -FM 
Fairbury, NE KGMÍ -AM 
Fairfield, IL WFIW -FM 
Forest City, IA KIOW -FM 
Fulton, KY WWK = -FM 
Gallup. NM KONM -FM 
Grangeville, ID KORT -FM 
Grants, NM KLLT -FM 
Greenville, MS WIQQ -FM 
Hilo, HI KPUA- AM /KWX (-FM 
Hoisington, KY KHO C -FM 
Hornell, NY WKPI3 -FM 
Humble City, NM KZOR -FM 
Idabell, OK KWD,3 -FM 
Jackson, OH WKO/ -AM 
Jacksonville, FL WUV J -FM 
Jenkins, KY WIFX -FM 
Jerome, ID KFM 4 -FM 
Junction City, IA KJCK -FM 
Keene, NH WKNE -FM 
Kihei, Maui, HI KVIB -AM 
Kirksville, MO KT(.F -FM 
Lanconia, NH WLN -I-FM 
Lander, WY KDLY -FM 
Lawton, OK KMGZ -FM 
Lebanon, OR KICY -FM 

Lewiston, ID KOZ E-AM 
Lewiston, PA WMRF -FM 
Lihue, HI KONG -AN /FM 
Logan, UT KPRO -FM- KRP ( -AM 
Lordsburg, NM KXKX -FM 
Lufkin, TX KAFX -FM 
Mansfield, OH WVN D -FM 
Marinette, WI WCJL -AM 
McComb, MS WAK -I-FM 
McCook, NE KZMC -FM 
McMinnville. TN WTRZ -FM 
Middlesboro, KY WFXY -AM 
Morgantown, WV WVAa -FM 
Marysville, CA KRFD -FM 
Miles City, MT KMCN -FM 
Monterey, TN WR.T -FM 
Morehead, KY WMOR -FM 
Myrtle Beach, SC WY/TV-FM 
New Albany, MS WWI-FM 

DIR RADIO NETWORK 

A 

Low MAR Telepictures 
Company 

North Platte, NE KELN -FM 
Norfolk, NE KEXL -FM 
Ocilla, GA WSIZ -AM 
Olympia, WA KQEU -AM 
Orleans, MA WKPE -FM 
Orofino, ID KLER -AM 
Osage Beach, MO KYLC -FM 
Owensville, MO KZBR -FM 
Paris, TN WA KO-FM 
Petoskey, MI WWPZ -AM 
Phillipsburg, KS KQMA -FM 
Poplar Bluff, MO KLID -AM 
Portsmouth, NH WERZ -FM 
Poughkeepsie, NY WSPK -FM 
Richmond, IN WOLK -FM 
Roanoke Rapids, NC WCBT -AM 

KSIT -FM 
KCLU -FM 

WOTU -FM 
KORK -FM 
WHLF -AM 
WHYR -FM 
KSKG -FM 
KROK -FM 
KMOR -FM 
WCAC -FM 
WALX -FM 

WBUL -AM 
KSTG -FM 
KDXU -AM 
WKYN -FM 
WWUF -FM 
WAY B-AM 
K WIN-FM 
KVRO -FM 
WYSS -FM 
WGKS -FM 
WRAR -FM 
WLGA-FM 

Rock Spring, WY 
Rolla, MO 
Rome, GA 
Ronan, MT 
S. Boston, VA 
Saco, ME 
Salina, KS 
Santa Barbara, CA 
Scottsbluff, NE 
Sebring, FL 
Selma, AL 
Shepherdsville, KY 
Sikeston, MO 
St. George, UT 
St. Marys, PA 
Stauton, GA 
Stauton, VA 
Stockton, CA 
Stillwater, OK 
Sault Ste Marie, MI 
Swainsboro, GA 
Tappahanock, VA 
Valdosta, GA 
Vancouver, 
British Columbia 
Vermillion, SD 
Vernal, UT 
Vincennes, IN 
Waterloo 
Cedar Falls, IA 
Watertown, NY 
Waycross, GA 
Williamsport, PA 
Williston, ND 
Willits, CA 
Waynesville, MO 
Winner, SD 
Woodstock, VA 
Woodward, OK 
Wenatachee, WA 

CKLG-AM 
KVRF-FM 
KUIN-FM 

WRTB-FM 

KFMW-FM 
WTOJ-FM 

WWUF-FM 
WFXX-AM 
KDSR-FM 
KLLK-AM 
KFBD-FM 

KWYR-FM 
WA MM-AM 
KWDO-FM 
KYJR-FM 
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Billboard Revises, Expands Hot 100 Chart Panel 
NEW YORK Billboard has revised 
and expanded its Hot 100 radio pan- 
el effective with this issue, using 
the recently released summer 1987 
Arbitron ratings. The panel has 
been increased to 237 stations and 
divided into five weighted catego- 
ries based on each stations weekly 
cume audience -Monday to Sunday, 
6 a.m. to midnight -in the Arbitron 
total survey area. 

The categories are as follows: 
platinum, weekly cume of more 
than 1 million; gold, weekly cume of 
500,000 to 999,999; silver, 250,000 to 
499,999; bronze, 100,000 to 249,999; 
and secondary, 40,000 to 99,999. 

The playlists of the 28 stations 
with the largest weekly cumes in 
the country are printed in the week- 
ly Power Playlists feature. 

In the list below, an asterisk indi- 
cates a new reporter. 

PLATINUM 

KIIS -FM Los Angeles, Calif. 

WBBM -FM Chicago, Ill. 

WHIZ -FM New York, N.Y. 

WPU -FM New York, N.Y. 

GOLD 

KEGL -FM Dallas, Texas 

KKBQ -FM Houston, Texas 

KMEL -FM San Francisco, Calif. 

KRBE -FM Houston, Texas 

WAVA -FM Washington, D.C. 

WBZZ -FM Pittsburgh, Pa. 

WCZY -FM Detroit, Mich. 

WEGX -FM Philadelphia, Pa. 

WHYT -FM Detroit, Mich. 

WLOL -FM Minneapolis, Minn. 

WMMS -FM Cleveland, Ohio 

WRBQ -FM Tampa, Fla. 

WRQX -FM Washington, D.C. 

WXKS -FM Boston, Mass. 

WYTZ -FM Chicago, III. 

WZOU -FM Boston, Mass. 

SILVER 

KBEQ -FM Kansas City, Mo. 

KDWB -FM Minneapolis /St. Paul, Minn. 

KGGI -FM San Bernardino, Calif. 

KHTR -FM St. Louis, Mo. 

KHYI -FM Dallas, Texas 

KISN -FM Salt Lake City, Utah 

KITS -FM San Francisco, Calif. 

KJYO -FM Oklahoma City, Okla. 

KKLQ -FM San Diego, Calif. 

KKRZ -FM Portland, Ore. 

KPLZ -FM Seattle, Wash. 

KRXY -FM Denver, Colo. 

KSFM -FM Sacramento, Calif. 

KTFM -FM San Antonio, Texas 

KUBE -FM Seattle, Wash. 

KWK -FM St. Louis, Mo. 

KWSS -FM San Jose, Calif. 

KZZP -FM Phoenix, Ariz. 

WAPE -FM Jacksonville, Fla. 

WAPI -FM Birmingham, Ala. 

WARM -FM Atlanta, Ga. 

WBCY -FM Charlotte, N.C. 

WBJW -FM Orlando, Fla. 

WBLI -FM Long Island, N.Y. 

WBSB -FM Baltimore, Md. 

WDCG -FM Durham, N.C. 

WDTX -FM Detroit, Mich. 

WEZB -FM New Orleans, La. 

WGGZ -FM Baton Rouge, La. 

WGTZ -FM Dayton, Ohio 

WHOT -FM Youngstown, Ohio 

WHQT -FM Miami, Fla. 

WHYI -FM Miami, Fla. 

WIOG -FM Saginaw, Mich. 

WKCI -FM New Haven, Conn. 

WKDD -FM Akron, Ohio 

WKRQ -FM Cincinnati, Ohio 

WKSS -FM Hartford, Conn. 

WKTI -FM Milwaukee, Wis. 

WMC -FM Memphis, Tenn. 

WMEE -FM Fort Wayne, Ind.* 
WMJQ -FM Buffalo, N.Y. 

WNCI -FM Columbus, Ohio 

WNVZ -FM Virginia Beach, Va. 

WOKI -FM Knoxville, Tenn. 

WPOW -FM Miami, Fla. 

WPRO -FM Providence, R.I. 

WPXY -FM Rochester, N.Y. 

WQXI -FM Atlanta, Ga. 

WROQ -FM Charlotte, N.C. 

WSPK -FM Poughkeepsie, N.Y. 

WTIC -FM Hartford, Conn. 

WXGT -FM Columbus, Ohio 

WXLK -FM Roanoke, Va. 

WYDD -FM Pittsburgh, Pa. 

WYHY -FM Nashville, Tenn. 

WZGC -FM Atlanta, Ga. 

WZPL -FM Indianapolis, Ind. 

BRONZE 

KAMZ -FM El Paso, Texas 

KATD -FM San Jose, Calif. 

KAYI -FM Tulsa, Okla. 

KBFM -FM McAllen, Texas 

KBOS -FM Fresno, Calif. 

KBTS -FM Austin, Texas 

KCPW -FM Kansas City, Mo. 

KCPX -FM Salt Lake City, Utah. 

KDON -FM Salinas /Monterey, Calif. 

KEZB -FM El Paso, Texas 

KEZY -FM Anaheim, Calif. 

KFYR -AM Bismarck, N.D. 

KHFI -FM Austin, Texas 

KHOP -FM Modesto, Calif. 

KIIK -FM Davenport, Iowa 

KIKX -FM Colorado Springs, Colo. 

KITY -FM San Antonio, Texas 

KKFR -FM Phoenix, Ariz. 

KKRD -FM Wichita, Kan. 

KKXX -FM Bakersfield, Calif. 

KKYK -FM Little Rock, Ark. 

KLUC -FM Las Vegas, Nev. 

KMAI -FM Honolulu, Hawaii. 

KMGX -FM Fresno, Calif. 

KNMQ -FM Santa Fe /Albuquerque, N.M. 

KNOE -FM Monroe, La. 

KOY -FM Phoenix, Ariz. 

KQKQ -FM Omaha, Neb. 

KQMQ -FM Honolulu, Hawaii 

KRNQ -FM Des Moines, Iowa* 

KROY -FM Sacramento, Calif. 

KRQQ -FM Tucson, Ariz. 

KSAQ -FM San Antonio, Texas 

KSMB -FM Lafayette, La.* 

KTUX -FM Shreveport, La.* 

KWOD -FM Sacramento, Calif. 

KWTO -FM Springfield, Mo. 

KXPW -FM Honolulu, Hawaii 

KXYQ -FM Salem /Portland, Ore. 

KYNO -FM Fresno, Calif. 

KZOU -FM Little Rock, Ark. 

KZZU -FM Spokane, Wash. 

WAAL -FM Binghamton, N.Y. 

WABB -FM Mobile, Ala. 

WAEB -FM Allentown, Pa. 

WANS -FM Anderson /Greenville, S.C. 

WAYS -FM Macon, Ga.* 

WBAM -FM Montgomery, Ala.* 
WBBQ -FM Augusta, Ga. 

KCAQ -FM Oxnard, Calif. 

WCCK -FM Erie, Pa. 

WCGQ -FM Columbus, Ga. 

WDJX -FM Louisville, Ky. 

WCKN -FM Anderson /Greenville, S.C. 

WDLX -FM Washington, N.C. 

WFLY -FM Albany, N.Y. 

WFMF -FM Baton Rouge, La. 

WFMI -FM Lexington, Ky.* 

WGFM -FM Albany /Schenectady, N.Y. 

WGH -FM Norfolk, Va. 

WGRD -FM Grand Rapids, Mich. 

WHHY -FM Montgomery, Ala. 

WCAT -FM Orlando, Fla. 

WINK -FM Fort Meyers, Fla. 

WIXX -FM Green Bay, Wis. 

WJET -FM Erie, Pa. 

WKEE -FM Huntington, W.Va. 

WKLQ -FM Grand Rapids, Mich. 

WKXX -FM Birmingham, Ala. 

KMYZ -FM Tulsa, Okla. 

WKQB -FM Charleston, S.C. 

WKRZ -FM Wilkes- Barre, Pa. 

WKSE -FM Buffalo, N.Y. 

WKSF -FM Asheville, N.C. 

WKSI -FM Greensboro, N.C. 

WKZL -FM Winston -Salem, N.C. 

WKZW -FM Peoria, Ill. 

WIAN -FM Lancaster, Pa. 

WLAP -FM Lexington, Ky.* 

WLRS -FM Louisville, Ky. 

WLRW -FM Champaign, Ill.* 
WNDU -FM South Bend, Ind. 

WNNK -FM Harrisburg, Pa. 

WNOK -FM Columbia, S.C. 

WNTQ -FM Syracuse, N.Y. 

WOMP -FM Wheeling, W.Va. 

WPHR -FM Cleveland, Ohio 

WPST -FM Trenton, N.J. 

WPXR -FM Davenport, Iowa* 

WQEN -FM Gadsden /Birmingham, Ala. 

WQID -FM Biloxi, Miss. 

WQQQ -FM Allentown, Pa. 

WQSM -FM Fayetteville, N.C. 

WQUT -FM Johnson City, Tenn. 

WQXA -FM York, Pa. 

WRNO -FM New Orleans, La. 

WRQC -FM Cleveland, Ohio* 

WRQN -FM Toledo, Ohio 

WRVQ -FM Richmond, Va. 

WSKZ -FM Chattanooga, Tenn. 

WSTW -FM Wilmington, Del. 

WTLQ -FM Scranton, Pa. 

WTHT -FM Portland, Maine 

WTYX -FM Jackson, Miss. 

WVIC -FM Lansing, Mich. 

WXIL -FM Parkersburg, W.Va. 

WZAT -FM Savannah, Ga. 

WZEE -FM Madison, Wis. 

WZOK -FM Rockford, Ill. 

WZYP -FM Huntsville, Ala. 

WZZU -FM Raleigh, N.C. 

SECONDARY 

KBIU -FM Lake Charles, La. 

KEYN -FM Wichita, Kan. 

KFIV -FM Modesto, Calif. 

KFMW -FM Waterloo, Iowa 

KFMY -FM Provo /Salt Lake City, Utah 

KFRX -FM Lincoln, Neb. 

KHTY -FM Santa Barbara, Calif. 

KHTZ -FM Reno, Nev. 

KIOK -FM Tri -Cities, Wash. 

KISR -FM Fort Smith, Ark. 

KITE -FM Corpus Christi, Texas 

KIVA -FM Albuquerque, N.M. 

KIYS -FM Boise, Idaho 

KKRQ -FM Iowa City, Iowa 

KOKZ -FM Waterloo, Iowa 

KQCR -FM Cedar Rapids, Iowa 

KQKS -FM Denver, Colo. 

KRGE -FM McAllen, Texas 

KIRS -FM Casper, Wyo. 

KWES -FM Odessa, Texas 

KYRK -FM Las Vegas, Nev. 

KYYA -FM Billings, Mont. 

KZZB -FM Beaumont, Texas 

WCIL -FM Carbondale, Ill. 

WDAY -FM Fargo, N.D. 

WERZ -FM Exeter, N.H. 

WFBG -AM Altoona, Pa. 

WFFX -FM Tuscaloosa, Ala. 

WGLF -FM Tallahassee, Fla. 

WIGY -FM Portland, Maine 

WILK -AM Wilkes- Barre, Pa. 

WJDQ -FM Meridian, Miss. 

WILK -FM Asbury Park, N.J. 

WKFR -FM Battle Creek, Mich. 

WKFX -FM Green Bay, Wis. 

WKHI -FM Ocean City, Md. 

WMMC -FM Columbia, S.C. 

WNFI -FM Daytona Beach, Fla. 

WNKS -FM Columbus, Ga. 

WNYZ -FM Utica /Rome, N.Y. 

WPFM -FM Panama City, Fla. 

WRCK -FM Utica, N.Y. 

WSSX -FM Charleston, S.C. 

WTHZ -FM Tallahassee, Fla. 

WVBS -FM Wilmington, N.C. 

WVSR -FM Charleston, W.Va. 

WXXX -FM Burlington, Vt. 

WYKS -FM Gainesville, Fla. 

PROMOTIONS 
(Continued from page 16) 

The Veterans Day campaigns of 
two stations have come to our at- 
tention. WYNY New York, a new 
country outlet, auctioned off coun- 
try stars' donations to raise money 
for the National Vietnam Veter- 
an's Coalition in Washington, D.C. 
The station raised $26,000 for the 
organization and for the regional 
Vietnam Veterans Leadership Pro- 
gram. 

Boston classic rocker WZLX de- 
voted 17 hours on Nov. 11 to Oper- 
ation Welcome Home. The station 
played songs from the Vietnam 
War era and had Vietnam veterans 

as guest DJs. The guests related 
personal stories of their experi- 
ences and helped publicize the ef- 
fort to win the return of all prison- 
ers of war and have all U.S. sol- 
diers still listed as missing in 
action accounted for. The station 
also opened the request lines only 
to Vietnam vets and offered them 
an opportunity to make contact 
with members of their old units 
over the air. 

Heritage rocker WNEW -FM 
New York accepted a check for 
$10,000 dollars from Bruce Spring - 
steen to kick off its annual 24 -hour 

Hungerthon. The effort raises 
money for UNICEF and will also 
aid the World Hunger Year organi- 
zation. This year, a nationally syn- 
dicated radio hookup joined the ef- 
fort from Los Angeles for four 
hours. Graham Nash spearheaded 
the national effort and personally 
matched Springsteen's donation. 

The national organizers had the 
support of Everything Yogurt 
Stores, which donated 10% of its 
gross earnings for Nov. 21, the 
day of the broadcast. The sum was 
then matched by Everything and 
by Colombo, the chain's supplier. 

WLW Cincinnati teamed with a 
local branch of Charter Oak Sav- 
ings to offer listeners a chance to 
make money for the Ruth Lyons 
Children's Christmas Fund. The 
savings bank donated $3.50 to the 
fund for every customer transac- 
tion that used the bank's Jeanie 
Card. The same amount was donat- 
ed to the fund for every listener 
who was not a bank customer but 
who applied for the card. Also dur- 
ing the 12 -hour event, free stereos 
were given to every 17th custom- 
er. PETER J. LUDWIG 

YesterHitso 
Hits From Billboard 10 and 

20 Years Ago This Week 

POP SINGLES -10 Years Ago 

1. You Light Up My Life, Debby 
Boone, WARNER /CURB 

2. Don't It Make My Brown Eyes 
Blue, Crystal Gayle, UNITED ARTISTS 

3. How Deep Is Your Love, Bee Gees, 
RSO 

4. Blue Bayou, Linda Ronstadt, ASYLUM 

5. It's So Easy, Linda Ronstadt, ASYLUM 

6. Heaven On The 7th Floor, Paul 
Nicholas, RSO 

7. We're All Alone, Rita Coolidge, A &M 
8. Back In Love Again, L.T.D., A &M 

9. Baby, What A Big Surprise, 
Chicago, COLUMBIA 

10. You Make Lovin' Fun, Fleetwood 
Mac, Warner Bros. 

POP SINGLES -20 Years Ago 

I. Daydream Believer, Monkees, 
COLGEMS 

2. The Rain, The Park & Other 
Things, Cowsills, MGM 

3. Incense And Peppermints, 
Strawberry Alarm Clock, UNI 

4. To Sir, With Love, Lulu, EPIC 

5. I Say A Little Prayer, Dionne 
Warwick, SCEPTER 

6. Please Love Me Forever, Bobby 
Vinton, EPIC 

7. Soul Man, Sam & Dave, STAX 

8. I Heard It Through The Grapevine, 
Gladys Knight & the Pips, sou 

9. I Can See For Miles, Who, DECCA 

10. An Open Letter To My Teenage 
Son, Victor Lundberg, LIBERTY 

TOP ALBUMS -10 Years Ago 
1. Simple Dreams, Linda Ronstadt, 

ASYLUM 

2. Rumours, Fleetwood Mac, WARNER 
BROS. 

3. Live, Commodores, MOTOWN 

4. Foot Loose & Fancy Free, Rod 
Stewart, WARNER BROS. 

5. Street Survivors, Lynyrd Skynyrd, 
MCA 

6. All 'N' All, Earth, Wind & Fire, 
COLUMBIA 

7. You Light Up My Life, Debby Boone 
WARNER CURB 

8. Aja, Steely Dan, ABC 

9. Out Of The Blue, Electric Light 
Orchestra, JET 

10. Moonflower, Santana, COLUMBIA. 

TOP ALBUMS -20 Years Ago 
1. Pisces, Aquarius, Capricorn & 

Jones, Ltd., Monkees, COLGEMS 

2. Diana Ross & the Supremes 
Greatest Hits, Diana Ross & the 
Supremes, MorowN 

3. Strange Days, Doors, ELEKTRA 

4. Sgt. Pepper's Lonely Hearts Club 
Band, Beatles, CAPITOL 

5. The Doors, ELEKTRA 

6. Vanilla Fudge, ATCO 

7. The Bee Gee's First, Bee Gees, 
ATCO 

8. Dr. Zhivago, Soundtrack, MGM 

9. Four Tops Greatest Hits, Four 
Tops, MOTOWN 

10. Jimi Hendrix Experience, Are You 
Experienced, REPRISE 

COUNTRY SINGLES -10 Years Ago 

1. Here You Come Again, Dolly 
Parton, RCA 

2. I'm Knee Deep In Loving You, Dave 
& Sugar, RCA 

3. Blue Bayou, Linda Ronstadt, ASYLUM 

4. You Light Up My Life, Debby 
Boone, WARNER'CURB 

5. Georgia Keeps Pulling On My 
Ring, Conway Twitty, MCA 

6. Take This Job And Shove It, 
Johnny Paycheck, EPIC 

7. Don't Let Me Touch You, Marty 
Robbins, COLUMBIA 

8. The Wurlitzer Prize (I Don't Want 
To Get Over You /Lookin' For a 
Feeling), Waylon Jennings, RCA 

9. Come A Little Bit Closer, Johnny 
Duncan (with Janie Frickie), 
COLUMBIA 

10. Sweet Music Man, Kenny Rogers, 
UNITED ARTISTS 

SOUL SINGLES -10 Years Ago 
1. Serpentine Fire, Earth, Wind & 

Fire, COLUMBIA 

2. You Can't Turn Me Off (In The 
Middle Of Turning Me On), High 
Inergy, GORDY 

3. Back In Love Again, L.T.D., A &M 

4. It's Ecstasy When You Lay Down 
Next To Me, Barry White, 20TH 
CENTURY 

5. If You're Not Back In Love By 
Monday, Millie Jackson, SPRING 

6. Native New Yorker, Odyssey, RCA 

7. FFUN, Con Funk Shun, MERCURY 

8. Somebody's Gotta Win, 
Somebody's Gotta Lose, 
Controllers, JUANA 

9. Dusic, Brick, MALACO 

10. If It Don't Fit, Don't Force It, Kellee 
Patterson, SHAOYBROOK 
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Dean Dene. "Rock Over London" host Graham Dene teaches Genesis about 
the origins of the show's efforts to teach the Colonies more about English 
rock'n'roll during a backstage chat. The weekly Radio International show gives 
listeners a taste of what rock is doing in England. Shown, from left, are Dene 
and Genesis' Tony Banks, Mike Rutherford, and Phil Collins. 

FEATURED 
PROGRAMMING 

AT SOME POINT in 1987, 
Westwood One secured the broad- 
cast rights to 300 hours of unre- 
leased John Lennon tapes from 
Yoko Ono. Westwood is not saying 
how long it has had the tapes, but 
the company's production staff is 
currently putting the finishing 
touches on "The Lost Lennon 
Tapes," a yearlong series of week- 
ly one -hour shows based on those 
tapes. 

Lennon recorded the tapes both 
in the studio and at home. Unlike 
Pete Townshend's demo tapes for 
the Who, which eventually sur- 
faced as his "Scoop" releases, the 
Lennon tapes are mostly fully pro- 
duced recordings. Most of the 
tapes were made during the last 
years of Lennon's life, and much 
of those are from the "Double 
Fantasy" period. "The Lost Len- 
non Tapes" will bow in a three - 
hour special the week of Jan. 18 
with Lennon's good friend Elliot 
Mintz as host. The series will be 
music intensive, with Mintz intro- 
ducing each track. 

IN OTHER WESTWOOD ONE 
news, Gary Landis has recently 
been upped to VP /director of pro- 
gramming for the network. Lan- 
dis, WWI's PD since December 
1985, assumed his expanded re- 
sponsibilities immediately. He will 
continue to oversee the network's 
output of specials, regular series, 
and future product development. 

On Nov. 21, the new Norman J. 
Pattiz Concert Hall in Los Angeles 
was christened with a gala open- 
ing concert by Hamilton High 
School's Academy Of Music. 
Westwood One Inc. chairman/ 
chief executive officer Norm Pat- 
tiz played a major role in helping 
Hamilton, his alma mater, with the 
renovation and refurbishment of 
its auditorium and concert hall. 
Pattiz Hall will be the centerpiece 
for the Hamilton Academy, which 

is the first magnet school in the 
Los Angeles school district. 

ABC RADIO NETWORK has 
filled the VP /entertainment pro- 
gramming position with ABC - 
owned- and -operated WPRO Provi- 
dence, R.I., PD Tom Cuddy. Cuddy 
will relocate to New York and take 
command of the division Jan. 1. 
(Billboard, Oct. 17). 

Cuddy has been at WPRO for 
seven years, the past five years as 
PD. He joined the station as assis- 
tant PD and was promoted to PD 
by then WPRO GM Aaron Daniels. 
Daniels is currently ABC Radio 
Network president, and Cuddy will 
once again report directly to him. 

The appointment indicates a con- 
tinued interest at ABC in special 
programming. Cuddy has pro- 
grammed some album rock but is 
most experienced at top 40 and es- 
pecially at AC. Cuddy says it is too 
early to comment on specific plans 
for the division or on new pro- 
gramming, but he adds that the di- 
vision is definitely "planning on 
expanding as far as specialized 
programming is concerned." He 
says that due to the size of the AC 
format, it will probably be looked 
at first. Immediate plans call for 
production services to be handled 
by ABC's current suppliers and by 
ABC /Watermark, Los Angeles. 

TELEPROGRAMS, Los Angeles, 
will introduce "Mega Mix 12" Dec. 
5. The two -hour, weekly program 
will review the week's top 12 12- 
inch dance singles for the urban 
format. The show plays only ex- 
tended dance remix versions of the 
songs and will feature either Tele- 
Programs' own in -house remixes 
or affiliate stations' versions. 

The show is offered both as a 
plainwrap in host -it- yourself form 
or fully produced with KACE Los 
Angeles' Steve Woods as host. Te- 
lePrograms president Jim Hamp- 
ton says the show has been in de- 
velopment for the past year. The 
show was originally slated to re- 

(Continued on page 24) 

New Power Plant. KCPW "Power 
95" Kansas City PD Dene Hallam 
poses with industry partygoers who 
are celebrating the opening of new 
studios for the Gannett hit outlet. 
Pictured, from left, are Power 95 
assistant PD /MD Tracy Johnson, 
Glass Tiger's Alan Frew, Hallam, and 
EMI -Manhattan's Ron Geslin. 
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Hot As Ice. KRXY "Y -108" Denver 
MD Dom Testa watches Icehouse's 
current single, "Crazy," heat up as 
Mid -Central Chrysalis rep Geina 
Horton delivers it in a block of ice. 

When Smokey Sings. WCBS -FM 
New York afternoon personality Bob 
Shannon, right, catches up with 
Motown star Smokey Robinson while 
he was in town for a concert. 

Power Play Time. Atlantic senior VP 
Vince Faraci, left, and label star Laura 
Branigan use their charms to interest 
WXKS -FM "Kiss 108" Boston PD 

Sunny Joe White in the merits of her 
current single, "Power Of Love." 

Media Ties Provides Profiles Of More Than 100 Outlets 

Chicago Gets Guide To Local Airwaves 
CHICAGO A new company here 
called Media Ties has debuted 
what founders S.J. Peters and 
Gary Wilt call the area's only com- 
prehensive radio guide. 

The first issue of Chicagoland 
Radio Waves, which is to be pub- 
lished on a quarterly basis free of 
charge, contains 12 pages listing 
call letters, frequencies, format 
slogans and descriptions, and lis- 
tener lines from more than 100 
commercial, college, and public 
stations in metropolitan Chicago, 

Also included are radio -related fea- 
tures, shortwave radio listings, 
and frequently dialed phone num- 
bers. According to Wilt, the initial 
printing of 10,000 has almost been 
completely distributed, and the 
January issue, which will be ex- 
panded to 24 pages, will have a 
40,000- 50,000 print run. 

While the first issue was distrib- 
uted solely through direct mail, 
Wilt says all subsequent issues 
will be distributed in area retail 
outlets, which Media Ties is in the 

process of securing. "We want to 
make sure that our distribution 
points are places where people 
come in every few months, as op- 
posed to several times a week, 
since the publication is quarterly," 
he says. A number of local staions 
have requested copies to send to 
their listeners, he adds. There is no 
fee to distributors or consumers 
for Chicagoland Radio Waves -all 
profits are to come from ad space 
sold. MOIRA McCORMICK 
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Is NOTJUÌTS 
alumnus Congratulations to the famous 

of the r institution of SHALAMAR 

HOWARD HEWETT 
E/A - Solar Artist 

JODY WATLEY 
MCA Records solo artist 
Congratulations on your soon 
to be Platinum LP 

D f? ci) 

OS ANGEL 
S where the stars acquire their shine. 

JEFFREY DANIEL 
International television host 
and model And soon to be a 
solo recording artist for 
Capitol Records 
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BAND 
AN INSTITUTION 

And now ladies and gentlemen, we give you 

THE NEW SHALAMAR 

," 

,\,,Ì\ % 

I - 

'.1.1.,eck out their 1, Ingle 
'%AMES" from eir new LP 
'CIRCUMSTANTIAL EVIDENCE 

Avpilable on LP, Cassette anrnact Disc 
° ST-72556/4XT-72556/CDP.,411.6 
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Billboard. 
FOR WEEK ENDING 
NOVEMBER 28, 1987 ER PLAYLISTSTM 

PLATINUM- Stations with a weekly cume 
audience of more than 1 million. 

GOLD-Stations with a weekly cume 
audience between 500,000 and 1 million. 

SILVER -Stations with a weekly cume 
audience between 250,000 and 500,000. 

CURRENT PLAYLISTS OF THE NATION'S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS 
PLATINUM 

New York 

LUNTZ Fin 
0.M.: Steve Kingston 

1 2 Bill Medley & Jennifer Warnes (I've 
2 3 Belinda Carlisle, Heaven Is A Place 0 
3 1 Tiffany I Think We're Alone Now 
4 4 Billy Mol, ony Mony 
5 12 George ichael, Faith 
6 8 Debbie Gibson, Shake Your Love 
7 5 Swag Out Sister, Breakout 

8 6 Michael Jackson, Bad 
9 10 Jody Watley, Don't You Want Me 

10 16 Whitney Houston, So Emotional 
11 II Fleetwood Me, Little Lies 
12 7 Bruce Springsteen, Brilliant Disguise 
13 9 Madonna Causing A Commotion 
14 13 Whitesnake, Here I Go Again 
15 18 Taylor Dayne, Tell It To My Heart 
16 17 Poison, I Won't Forget You 
17 14 Expose, Let Me Be The One 
18 19 Pretty Poison, Catch Me (I'm Falling) 
19 15 Lisa Lisa 8 Cult Jam Lost In Emotion 
20 24 Whitesnake, Is This Love 

21 20 Whitney Houston, Didn't We Almost Hav 
22 26 Cutting Crew, I've Been In Love Belon 
23 27 George Harrison, Got My Mind Set On Y 
24 28 Def Leppard, Animal 
25 21 LeVert, Casanova 
26 22 Bananarama, I Heard A Rumour 
27 23 Prince, U Got The Look 

A28 - Sting, We'll Be Together 
A29 - Expose, Seasons Change 
30 EX Steve Winwood, Valerie 
A - Tdany, Could Have Been 
A - Michael Jackson, The Way You Make Me 

i OG 
New York P.D.: Larry Berger 

1 1 Tiffany, I Think We're Alone Now 
2 2 Bill Medley 8 Jennifer Wanes (I've 
3 4 Belinda Carlisle, Heaven Is A Place 0 

4 3 Billy Idol, Mony Mony 
5 7 Debbie Gibson, Shake Your Love 
6 5 Swing Out Sister Breakout 
7 13 George Michael, Faith 
B 9 Pet Shop Boys, It's A Sin 
9 12 Fleetwood Mac, Little Lies 

10 6 Madonna Causing A Commotion 
Il 11 Jody Watley, Don't You Want Me 
12 10 Bruce Springsteen Brilliant Disguise 
13 8 Michael Jackson, Bad 
14 18 Whitney Houston, So Emotional 
15 19 Pretty Poison, Catch Me (I'm Falling) 
16 n Tayler Dayne, Tell It To My Heart 
17 24 Squeeze, Hourglass 
18 15 Whitesnake, Here I Go Again 
19 14 lisa Lisa B Cull Jam Lost In Emotion 
20 16 Expose, Let Me Be The One 
21 17 LeVert, Casanova 

An - George Harrison, Got My Mind Set On Y 
23 23 Steve B., Party Your Body 

A24 - Cutting Crew l've Been In Love Befor 
25 28 Whitesnake Is This Love 
26 29 Michael Bolton, That's What Love Is A 
27 30 Michael Jackson, The Way You Make Me 
A - Steve Winwood, Valerie 
A - Tiffany, Could Have Been 
A - The Cover Girls, Because Of You 
A - Contours, Do You Love Me 

=WBBM,I-F 
1396' 

Chicago P.D.: Buddy Scott 
1 1 Tiffany, I Think We're Alone Now 
2 2 Bill Medley 8 Jennifer Warner (I've 
3 3 Belinda Carlisle, Heaven Is A Place 0 
4 4 Jody Watley, Don't You Want Me 
5 6 George Michael Faith 

7 10 Taylor DaHyne Tell It To My Heart 
Falling) 

9 
14 Whitney 

Michael Hoous,BodEmotional 
10 II The Jets, I Do You 
Il 15 Debbie Gibson, Shake Your Love 
12 16 Richard Marx, Should've Known Better 
13 B Prince, U Got The Look 
14 13 Sting, We'll Be Together 
15 18 Stevie Wonder, Skeletons 
16 21 Deja, You And Me Tonight 
17 23 Shanice Wilson, (Baby Tell Me) Can Yo 
18 19 Laura Branigan, Power Of Love 
19 22 INXS, Need You Tonight 
20 25 Prince, I Could Never Take The Place 
21 17 Swing Out Sister, Breakout 
22 29 Tiffany, Could Have Been 
23 26 Jellybean Featuring Steven Dante, The 
24 27 Natalie Cole I Live For Your Love 
25 28 New Order, true Faith 
26 30 Michael Jackson, The Way You Make Me 
27 9 Madonna, Causing A Commotion 
28 31 Cutting Crew, l've Been In Love Befor 
29 32 Tony Terry She's Fly 
30 33 Marlon Jackson, Don't Go 
31 12 Fleetwood Mac Little Lies 

A32 - Madonna Spotlight 
A33 - Expose, Seasons Change 
A34 - George Harrison Got My Mind Set On Y 

A35 - Elton John, Candle In The Wind 

102.7 

Los Angeles P.D.: Steve Rivers 
1 5 Bill Medley 8 Jennifer Wanes, (I've 
2 4 Billy Idol Mony Mony 
3 3 Belinda Cadisle, Heaven Is A Place 0 
4 1 Tiffany, I Think We're Alone Now 
5 10 Jody Watley, Don't You Want Me 
6 II George Michael, Faith 
7 9 Cutting Crew, I ve Been In Love Befor 
8 2 Swing Out Sister, Breakout 
9 13 Sting, We'll Be Together 

10 6 Los Lobos, Come On Let's Go 

II 14 Whitesnake Is This Love Love 
7 U2 Where the Streets Have No Name 

13 17 R.E.M., The One I Love 
14 19 Richard Man, Should've Known Better 
15 8 Fleetwood Mac Little Lies 
16 21 Taylor Dayne, tell It To My Heart 
17 12 Madonna, Causing A Commotion 
18 22 The Jets, I Do You 
19 15 Pet Shop Boys, It's A Sin 
20 24 Stevie Wonder, Skeletons 
21 25 Debbie Gibson, Shake Your Love 
22 16 Michael Jackson, Bad 
23 28 Pretty Poison, Catch Me (I'm Falling) 

is 
26 
27 
28 
29 
30 
31 

A32 
33 

A34 
35 
A 
A 

EX 
EX 
EX 
EX 

GOLD 

Boston 
1 

2 

3 
4 
5 
6 
7 1 

8 
9 

10 1 

ll 1 

12 1 

13 1 

14 1 

16 2 

17 22 
18 25 
19 24 
20 23 

28 
26 
27 
34 
30 
29 

21 
22 

23 
24 
25 

26 

27 
28 
29 
30 
31 
32 
33 
34 
35 
A 
A 
A 
A 
A 
A 
A 

EX 
EX 
EX 
EX 
EX 
EX 
EX 
EX 
EX 

EX 
EX 
EX 
EX 

31 
EX 
33 
EX 
EX 
EX 
EX 
35 
EX 

Squeeze, Hourglass 
Michael Bolton, That's What Love Is A 
Whitney Houston, So Emotional 
Prince, U Got The Look 
INXS, Need You Tonight 
Elton John, Candle In The Wind 
Expose, Let Me Be The One 
Aerosmith, Dude (Looks Like A Lady) 
George Harrison, Got My Mind Set On Y 
Steve Winwood, Valerie 
Expose, Seasons Change 
Natalie Cole, I Live For Your Love 
Glenn Jones, We've Only Just Begun (T 
Temptations, I Wonder Who She's Seein 
Michael Jackson, The Way You Make Me 
Icehouse, Crazy 
Heart, There's The Girl 
John Cougar Mellencamp, Cherry Bomb 

108FM 
P.D.: Sunny Joe White 

Bill Medley 8 Jennifer Warner (I've 
Pretty Poison, Catch Me (I'm Falling) 
Richard Marx, Should've Known Better 
Michael Bolton, That's What Love Is A 
Jody Watley, Don't You Want Me 
Laura Branagan, Power Of Love 
Whitney Houston, So Emotional 
Aerosmith, Dude (Looks Like A Lady) 
R.E.M., The One I Love 
George Michael, Faith 
Belinda Carlisle, Heaven Is A Place 0 
Debbie Gibson, Shake Your Love 
The Jets I Do You 
Stevie Wonder, Skeletons 
Sting, We'll Be Together 
George Hanson, Got My Mind Set On Y 

Taylor Dayne Tell It To My Heart 
Cher, I Found Someone 
Icehouse, Crazy 
Steve Winwood Valerie 
Natalie Cole, I Live For Your Love 
INXS, Need You Tonight 
Terence Trent D'Arby, If You Let Me S 
The Cover Girls, Because Of You 
New Order True Faith 
The Kane Can Motortown 
The Cure, Just Like Heaven 
Heart, There's The Girl 
Whitesnake, Is This Love 
John Cougar Mellencamp Cherry Bomb 
Stevie B., Party Your Body 
Earth, Wind 8 Fire, System Of Survive 
Shanice Wilson (Baby Tell Me) Can Yo 
Yes, Love Will Find A Way 
Jellybean Featuring Steven Dante, The 
Roger, I Want To Be Your Man 
Bangles, Hazy Shade Of Winter 
Bananarama, I Can't Help Il 
Expose, Seasons Change 
Martha Davis, Don't Tell Me The Time 
Fleetwood Me Everywhere 
Deja, You And fete Tonight 
Bourgeois Tagg I Don't Mind At All 

uti Lisa lisa 8 C lam Featuring Full Force, 
Jimmy Davis 8 Junction, Kick The Wall 
Men Without Hats Pop Goes The World 
Paul Carrack, Don't Shed A Tear 
Eric Carmen Hungry Eyes 
The Beach B 

r 
oys a CM Richard, Happ 

Elton John, Candle In The Wind 
Prince, I Could Never Take The Place 
Michael Jackson, The Way You Make Me 
Millions Like Us, Guaranteed For Lite 
Marion Jackson, Don't Go 
Mick Jagger, Throwaway 

8 8 Swing Out Sister, Breakout 
9 9 Noel, Silent Morning 

10 12 Poison, I Won't Forget You 
11 15 Whitesnake, Is This Love 
12 20 Steve Winwood, Valerie 
13 4 Fleetwood Mac, Little Lies 
14 7 Europe Carrie 

15 16 Bruce Springsteen, Brilliant Disguise 
16 18 Debbie Gibson, Shake Your Love 
17 13 Los Lobos, Come On Let's Go 
18 21 Jody Watley, Don't You Want Me 
19 30 Pretty Poison, Catch Me (I'm Falling) 
20 23 Taylor Dayne, Tell It To My Heart 
21 25 Michael Jackson, The Way You Make Me n 24 INXS, Need You Tonight 
23 26 Michael Bolton That's What Love Is A 
24 29 Cutting Crew I've Been In Love Befor 
25 17 Whitesnake here I Go Again 
26 27 The Jets, I 

Whitesnake, 
You 

27 14 Lisa Lisa 8 Cuit Jam, Lost In Emotion 
28 EX George Harrison, Got My Mind Set On Y 
29 EX Bangles Hazy Shade Of Winter 
30 EX Elton John, Candle In The Wind 
A - R.E.M., The One I Love 
A - Deja, You And Me Tonight 
A - Stryper, Honestly 
A - Prince, I Could Never Take The Place 

EX EX Whitney Houston, So Emotional 
EX EX New Order, True Faith 

1140416 

B94FM 
Pittsburgh P.D.: Jim Richards 

1 2 Bill Medley 8 Jennifer Warnes, (I've 
2 I Billy Idol, Mony Mony 
3 4 Richard Mars, Should've Known Better 
4 7 Belinda Carlisle, Heaven Is A Place 0 
5 6 Steve Winwood, Valerie 
6 9 Michael Bolton That's What Love Is A 
7 13 George Michael, Faith 
8 3 Tiffany, I Think Were Alone Now 
9 II Aerosmith, Dude (Looks like A Lady) 

10 16 Whitesnake, Is This Love ll 12 Cutting Crew, l've Been In Love Befor 
12 15 Jody Watley Don't You Want Me 
13 14 Sting, We'll Be Together 
le 18 Poison, I Won't Forget You 
15 19 John Cougar Mellencamp, Cherry Bomb 
16 20 Whitney Houston, So Emotional 
17 22 George Harrison, Got My Mind Set On Y 
18 8 Swing Out Sister Breakout 
19 23 Debbie Gibson, Shake Your Love 
20 24 Heart, There's The Girl 
21 26 Pretty Poison, Catch Me (I'm Falling) 
n 17 Los Lobos Come On, Let's Go 
23 28 The Jets, I Do You 
24 27 Elton John, Candle In The Wind 
25 30 Michael Jackson, The Way You Make Me 
26 29 Squeeze, Hourglass 
27 5 Bruce Springsteen Brilliant Disguise 
28 10 Fleetwood Mac Little Lies 
29 EX Taylor Dayne tell It To My Heart 

A30 - R.E.M., The 
Dayne, 

I Love 
A - Expose, Seasons Change 
A - Eric Carmen, Hungry Eyes 

Tampa 

Qio3 
1Y41MVA MY' 

0.M.: Mason Dixon 
1 1 Bill Medley 8 Jennifer Warnes (I've 

2 9 Belinda Carlisle, Heaven Is A Place 0 
3 3 Cutting Crew, I've Been In Love Befor 
4 5 Steve Winwood, Valerie 
5 2 Tiffany I Think We're Alone Now 
6 6 Bruce 

Tiffany, 
Brilliant Disguise 

7 8 Whitesnake Is This Love 

8 10 George Michael, Faith 
9 4 Fleetwood Mac, Little Lies 

10 16 Elton John, Candle In The Wind 
11 12 Debbie Gibson, Shake Your Love 
12 15 Richard Marx Should've Known Better 
13 7 Anita Baker ho One In The World 
14 13 Swing Out Sister, Breakout 
15 19 Pretty Poison, Catch Me (I'm Falling) 
16 11 LeVert, Casanova 
17 20 R.E.M., The One I Love 
18 18 Timothy B. Schmit, Boys Night Out 
19 23 Michael Bolton, That's What Love Is A 
20 22 Poison, I Won't Forget You 
21 27 George Harrison Got My Mind Set On Y 
n 29 John Cougar Mellencamp, Cherry Bomb 
23 24 Def Leppard, Animal 
24 25 Whitney Houston, So Emotional 
25 26 Sting, Well Be Together 
26 28 Aerosmith, Dude (Looks Like A Lady) 
27 EX Jody Watley Don't You Want Me 

A28 - Stevie Wonder, Skeletons 
29 EX Heart, There's The Girl 
30 EX Eric Carmen, Hungry Eyes 
A - INXS, Need You Tonight 
A - Expose Seasons Change 

EX EX Taylor Bayne, Tell It To My Heart 
EX EX Bangles, Hazy Shade Of Winter 

13 6 Beau Coup Sweet Rachel 
14 11 The Kane Gang, Motortown 
15 5 Bruce Springsteen, Brilliant Disguise 
16 20 Icehouse, Crazy 
17 28 INXS, Need You Tonight 
18 26 Whitney ouston, So Emotional 
19 24 Men Without Hats, Pop Goes The World 
20 25 Def Leppard, Animal 
21 29 The Cure, lust Like Heaven 
n n Steve Winwood, Vggaleriey 

24 
25 

30 

Timothy 
Sister, 

it, Boys uNight Out 
26 23 Cutting Crew, l've Been In Love Befor 
27 34 Mon John Candle In The Wind 
28 35 Bourgeois Fagg, I Don't Mind At All 
29 37 Paul Carrack Don't Shed A Tear 
30 40 Prince, I Could Never Take The Place 
31 38 Heart, There's The Girl 
32 36 Jimmy Davis B Junction, Kick The Wall 
33 39 Bangles, Hazy Shade Of Winter 
34 18 Richard Marx, Should've Known Better 
35 EX Michael Bolton, That's What Love Is A 
36 EX Michael Jackson, The Way You Make Me 
37 13 Los Lobos, Come On, Lets Go 
38 EX Mick Jagger, Throwaway 
39 EX Europe, Cherokee 
40 EX Millions Like Us, Guaranteed For Life 
A - Fleetwood Mac, Everywhere 
A - Eddie Ruffin & Eddie Kendricks, I Cou 
A - New Order, True Faith 
A - The Alarm, Rain In The Summertime 

EX EX Buster Poindexter B His Banshees Of 
EX EX The Can, Strap Me In 
EX EX Maria Vidal, Do Me Right 
EX EX Mr. Mister, The Border 
EX EX Rush, Time Stand Still 
EX EX Jethro Tull, Steel Monkey 
EX EX Martha Davis, Don't Tell Me The Time e me 

9 9 Steve Winwood Valerie 
10 8 Glen Burtnick, Follow You 
Il 20 INXS, Need You Tonight 
12 13 Sammy Hagar, Eagles Fly 
13 14 ueeze Hourglass 

14 7 R.E.M., the One I Love 
15 22 George Michael, Faith 
16 15 Fleetwood Mac, Little Lies 
17 10 Cutting Crew, I've Been In Love Befor 
18 17 Motley Crue Wild Side 
19 26 Rush, Time Stand Still 
20 38 George Harrison, Got My Mind Set On Y 
21 28 The Cure, Just Like Heaven n 32 The Cars, Strap Me In 
23 29 John Cougar Mellencamp, Cherry Bomb 
24 18 U2, Where The Streets Have No Name 
25 40 Elton John, Candle In The Wind 
26 24 Heart, There's The Girl 
27 19 Swing Out Sister, Breakout 
28 37 Icehouse, Crazy 
29 3 Billy Idol, Mony Mony 
30 33 02 In Gods Country 
31 25 Del Leppard, Animal 
32 31 Bruce Springsteen, Brilliant Disguise 
33 39 Whitesnake, Give Me All Your Love 
34 34 Wa Wa Nee Sugar Free 
35 35 Bourgeois Tagg, I Don't Mind At All 
36 36 Sting, We'll Be Together 
37 EX Debbie Gibson, Shake Your Love 
A - Taylor Dayne, Tell It To My Heart 
A - Michael Bolton, That's What Love Is A 
A - Bangles, Hazy Shade Of Winter 
A - Eric Carmen, Hungry Eyes 
A - Paul Carrack, Don t Shed A Tear 
A - Motley Crue, All I Need 

Boston P.D.: Harry Nelson 
1 2 Bill Medley A Jennifer Warnes, (I've 
2 I Billy Idol Mony Mony 
3 4 R.E.M., The One I Love 
4 9 John Cougar Mellencamp, Cherry Bomb 
5 10 Tiffany, I Think We're Alone Now 
6 3 Belinda Carlisle, Heaven Is A Place 0 
7 5 Bruce Springsteen, Brilliant Disguise 
8 8 Cutting Crew, l've Been In Love Befor 
9 7 Poison, I Won't Forget You 

10 12 Squeeze, Hourglass 
11 15 Whitesnake, Is This Love 
12 13 Los Lobos, Come On, Let's Go 
13 14 Richard Man, Should've Known Better 
14 17 Aerosmith, Dude (Looks Like A Lady) 
15 16 Stevie Wonder, Skeletons 
16 19 Whitney Houston So Emotional 

All - The Kane Gang Motortown 
18 20 Pretty Poison, Catch Me (I'm Falling) 
19 23 Steve Winwood, Valerie 
20 22 Sting, We'll Be Together 
21 21 Ws, Love Will Find A Way n 24 George Michael, Faith 
23 27 Icehouse, Crazy 
24 26 Heart, There's The Girl 
25 29 Def Leppard, Animal 
26 28 George Hammy Got My Mind Set On Y 
27 31 Debbie Gibson, Shake Your Love 
28 34 Terence Trent D'Arby, If You Let Me S 

29 32 The Jets, I Do You 
30 30 Jody Watley Don t You Want Me 
31 EX New Order, true Faith 
32 33 Elton John Candle In The Wind 
33 EX Bourgeois Fagg, I Don't Mind At All 
34 EX Smokey What's Too Much 
35 35 The Beach Boys 

Robinson, 
Little Richard, Happ 

A - Taylor Dayne, Tell It To My Heart 
A - Mick Jagger, Throwaway 
A - Roger, [Went To Be Your Man 
A - Martha Davis, Don't Tell Me The Time 
A - Bangles, Hazy Shade Of Winter 

EX EX Michael Jackson, The Way You Make Me 
EX EX Prince, I Could Never Take The Place 
EX EX Shanice Wilson, (Baby Tell Me) Can Yo 
EX EX Paul Carrack, Don't Shed A Tear 
EX EX Laura Branigan, Power Of Love 
EX EX Natalie Cole, I Live For Your Love 
EX EX Eric Carmen Hungry Eyes 
EX EX INXS, Need You Tonight 
EX EX Joe Cocker, Unchain My Heart 
EX EX Jimmy Davis 8 Junction, Kick The Wall 

Philadelphia P.D.: Charlie Quinn 
1 2 Bill Medley L Jennifer Warnes, (I've 
2 1 Billy Idol Mony Mony 
3 5 Belinda Carlisle Heaven Is A Place 0 

6 Pretty Poison, Catch Me (I'm Falling) 

6 4 Bruce Springsteen Brilliant Disguise 
7 7 Yes, Love Will Find A Way 
8 10 Steve Winwood, Valerie 
9 11 Sting, We'll Be Together 

10 12 Whitesnake Is This Love 
11 3 Tiffany I Think We're Alone Now 
12 13 Richard Marx Should've Known Better 
13 14 Jody Watley, 

Marx, 
You Want Me 

14 17 George Hamson, Got My Mind Set On Y 
15 19 Whitney Houston So Emotional 
16 22 Debbie Gibson Shake Your Love 
17 18 Poison, I Won't Forget You 
18 20 Squeeze, Hourglass 
19 26 Jon Cougar Mellencamp, Cherry Bomb 
20 21 Cutting Crew I've Been In Love Befor 
21 24 R.E.M., The dne I Love n n The Jets I Do You 
23 25 Heart, There's The Girl 
24 27 Michael Bolton That's What Love Is A 
25 28 Aerosmith, Dude (Looks Like A Lady) 
26 30 Taylor Dayne Tell It To My Heart 
27 EX Pence I Could Never Take The Place 
28 EX Elton John, Candle In The Wind 
29 EX INXS, Need You Tonight 

A30 - Tiffany, Could Have Been 
A - Paul Carrack, Don't Shed A Tear 
A - Eric Carmen, Hungry Eyes 
A - Bangles, Hazy Shade Of Winter 

ç J J 
Detroit P.D.: rick 

1 9 Belinda Carlisle, Heaven Is A Place 0 
2 1 Bill Medley 8 Jennifer Warnes, (I've 
3 5 Tiffany I Think We' re Alone Now 
4 6 Steve 

Tiffany, 
Valerie 

5 7 Sting, We'll Be Together 
6 8 Richard Mars, Should've Known Better 
7 II Stevie Wonder, Skeletons 
8 12 George Michael Faith 
9 13 Whitesnake, Is this Love 

10 10 Cutting Crew, I've Been In Love Befor 
II 14 Whitney Houston, So Emotional 
12 16 The Jets, I Do You 
13 17 Aerosmith, Dude (Looks Like A Lady) 
14 4 Swing Out Sister, Breakout 
15 21 Glenn Jones, We've Only Just Begun (T 
16 20 R.E.M., TTpheoogOne I Love 
17 2 Bruce 
18 3 Billy Idol,, Mony 

MoBrilliant Disguise 

19 22 Squeeze, Hourglass 
20 24 Enc Carmen, Hungry Eyes 
21 26 Dionne 8 Kashif, Reservations For Two 
22 25 The Kane Gang, Motortown 
23 27 Jody Watley, Don't You Want Me 
24 29 Laura Branigan, Power Of Love 
25 28 John Cougar MeIknamp Cherry Bomb 
26 32 Michael Jackson, The Way You Make Me 
27 33 INXS, Need You Tonight 
28 31 Smokey Robinson, What's Too Much 
29 36 Elton John, Candle In The Wind 
30 40 George Harrison Got My Mind Set On Y 

31 35 Heart, There's The Girl 
32 EX Prince, I Could Never Take The Place 
33 18 Michael Jackson Bad 
34 37 Michael Bolton, that's What Love Is A 
35 38 Millions Like Us, Guaranteed For Life 
36 15 Fleetwood Mac Little Lies 
37 EX Paul Carrack, Don't Shed A Tear 

A38 - Bangles, Hazy Shade Of Winter 
A39 - Natalie Cole, lump tart 
MO - Taylor Dayne, Tell It To My Heart 

A - Shanice Wilson (Baby Tell Me) Can Yo 
EX EX Cher, I Found Someone 

Chicago P.D.: Brian Kelly 
1 3 Belinda Carlisle, Heaven Is A Place 0 
2 1 Billy Idol, Mony Mony 
3 4 Bill Medley L Jennifer Warnes, (I've 
4 2 Tiffarry, I Think We're Alone Now 
5 B Richard Marx, Should've Known Better 
6 6 Swing Out Sister, Breakout 
7 5 Madonna Causing A Commotion 
8 14 R.E.M., The One I Love 
9 7 Prince, U Got The Look 

IO 12 Sting, We'll Be Together 
11 19 George Michael, Faith 
12 9 Pet Shop Boys, It's A Sin 
13 21 INXS, Need You Tonight 
14 10 Cutting Crew, l've Been In Love Befor 
15 23 Whitney Houston, So Emotional 
16 24 George Harrison, Got My Mind Set On Y 

17 18 Def Leppard, Animal 
18 11 Michael Jackson Bad 
19 27 Debbie Gibson, Shake Your Love 
20 30 Aerosmith, Dude (Looks Like A Lady) 
21 29 Pretty Poison, Catch Me (I'm Falling) 
n 25 The Jets, I Do You 
23 31 Jody Watley, Don't You Want Me 
24 32 Whitesnake Is This Love 
25 13 U2, Where the Streets Have No Name 
26 34 Icehouse, Crazy 
27 15 Whitesnake, Here I Go Again 
28 35 Stryper, Honestly 
29 20 Whitney Houston, Didn't We Almost Han 
30 33 Tiffany Could Have Been 
31 16 Los Lobos Come On, Let's Go 
32 39 Prince, I Could Never Take The Place 
33 17 Fleetwood Mac Little Lies 
34 36 Tommy Shaw, loo Such Thing 
35 22 Bananarama, I Heard A Rumour (From 
36 37 Michael Jackson, The Way You Make Me 
37 26 Los Lobos, La Bamba 

A38 - John Cougar Mellencamp, Cherry Bomb 
39 38 Debbie Gbson, Only In My Dreams 

A40 - Elton John, Candle In The Wind 
A - Bangles, Hazy Shade Of Winter 

Houston 

2 
3 
4 

5 
6 
7 

8 
9 

10 1 

12 1 

13 1 

14 1 

15 20 
16 18 

18 15 
19 21 
20 22 

21 17 
n 24 
23 23 
24 25 
25 31 
26 33 
27 27 
28 28 
29 EX 
30 30 
31 31 
32 32 

34 35 
35 EX 
EX EX 

OC 
EX EX 
EX Cl 
EX EX 

EEX )( EX 
EX EX 

f30 
P.D.: Ron Parker 

Bill Medley 8 Jennifer Wanes, (I've 
Poison, I Won't Forget You 
R.E.M., The One I Love 
Whitesnake Is This Love 

Billy Idol, Mony Mony 
Pretty Poison, Catch Me (I'm Falling) 
Belinda Carlisle, Heaven Is A Place D 
Noel, Silent Morning 
Fleetwood Mac, Little Lies 
Bruce Springsteen, Brilliant Disguise 
Tttany), I Think We're Alone Now 
Pet They Boys, It's A Sin 
Debbie GGibson, Shake Your Love 
The Jets, I Do You 
George Michael, Faith 
Jody Watley Don't You Want Me 
Aerosmith dude (Looks Like A lady) 
Sting, We'll Be Together 
Richard Marx, Should've Known Better 
The Cure, Just Like Heaven 
Cutting Crew, l've Been In Love Befor 
Stryper Honestly 
Taylor Dayne, Tell It To My Heart 
Men Without Hats, Pop Goes The World 
Steve Winwood, Valerie 
Whitney Houston, So Emotional 
Bangles Hazy Shade Of Winter 
Motley Crue, All I Need 
George Hanson, Gat My Mind Set On Y 

Squeeze, Hourglass 
Def Leppard, Animal 
Icehouse, Crazy 
Stevie Wonder Skeletons 
John Cougar Mellencamp, Cherry Bomb 
INX5, Need You Tonigh 
Elton John, Candle In The Wind 
New Order, True Faith 
Eric Carmen, Hungry Eyes 
Laura Branigan, Power Of Love 
Cher, I Found Someone 
Jimmy Davis 8 Junction, Kick The Wall 
Mr. Mister, The Border 
Shanice Wilson, (Baby Tell Me) Can Yo 

Washington P.D.: Mark St. John 
y Mony 

2 

3 Bill M y 
Think 

e Jennifer 
We're Now 

4 6 Belinda Cadisle, Heaven Is A Place 0 
5 5 Expose Let Me Be The One 
6 10 Richard Man, Should've Known Better 
7 11 George Michael, Faith 

Washington 
y 

P.D.: Chuck Morgan 

2 2 Tiffany, IeTh nkeWe' 
Jennifer 

AloneeNow 
vac 

3 1 Billy Idol, Mony Mony 
4 4 Expose, Let Me Be The One 
5 8 Debbie Gibson, Shake Your Love 
6 9 Richard Man, Should've Known Better 
7 5 Belinda Carlisle, Heaven Is A Place 0 
8 7 U2, Where The Streets Have No Name 
9 11 Steve Winwood, Valerie 

10 15 George Michael, Faith 
11 13 Poison, I Won't Forget You 
12 6 Fleetwood Mac, Little Lies 
13 12 Swing Out Sister Breakout 
14 19 Whitesnake, Is This Love 
15 23 Jody Watley Don't You Want Me 
16 14 Heart, Who Will You Run To 
17 21 Cutting Crew, l've Been In Love Befor 
18 18 Pet Shop Boys It's A Sin 
19 20 The Jets, I Do You 
20 24 Taylor Dayne, Tell If To My Heart 
21 17 Bruce Springsteen Brilliant Disguise 

22 25 Michael Jackson, The Way You Make Me 
23 30 George Harrison, Got My Mind Set On Y 
24 26 Whitney Houston, So Emotional 
25 27 Pretty Poison, Catch Me (I'm Falling) 
26 28 Michael Bolton, That's What Love Is A 
27 29 Sting, We'll Be Together 
2B EX Elton John, Candle In The Wind 

A29 - Bangles, Hazy Shade Of Winter 
30 EX Eric Carmen, Hungry Eyes 
EX EX Prince, I Could Never Take The Place 
EX EX Laura Branigan, Power Of Love 
EX EX Aerosmith, Dude (Looks Like A Lady) 
A - Natalie Cole, I Live For Your Love 
A - Deja You And Me Tonight 
A -IN, Need You Tonight 
A - Gloria Estefan 8 Miami Sound Machine, 

ir tJ/ 
f/e rwHrsar 

Detroit 

z)` 

P.D.: Rick Gillette 
1 2 Bill Medley 8 Jennifer Warner (I've 
2 3 Belinda Carlisle, Heaven Is A Place 0 
3 7 Jody Watley, Don't You Want Me 
4 1 Billy Idol, Mony Mony 
5 5 Bruce Springsteen, Brilliant Disguise 
6 10 Pretty Poison, Catch Me (I'm Falling) 
7 II Whitney Houston So Emotional 
8 4 Tiffany, I Think Acre Alone Now 
9 19 George Michael, Faith 

10 13 Stevie Wonder, Skeletons 
11 14 Debbie Gibson, Shake Your Love 
12 6 Madonna, Causing A Commotion 
13 17 Taylor Dayne, Teh It To My Heart 
14 16 Cutting Crew, l've Been In Love Befor 
15 18 The Jets, I Do You 
16 8 Swing Out Sister Breakout 
17 20 Laura Branigan, Power Of Love 
18 21 Steve Winwood, Valerie 
19 9 Fleetwood Mac, Little Lies 
20 22 Glenn Jones, We've Only lust Begun (T 
21 23 Earth, Wind A Fire, System Of Surviva 
n 24 Alexander O'Neal, Criticize 
23 25 Georgio, Lover's Lane 
24 EX Dionne 8 Kashif, Reservations For Two 
25 EX The Cure, Just Like Heaven 
A - Roger I Want To Be Your Man 
A - Salt -N -Peal, Push It 
A - Whitesnake, Is This Love 

EX EX Shanice Wilson, (Baby Tell Me) Can Yo 
EX EX Jellybean Featuring Steven Dante, The 
EX EX Eric Carmen, Hungry Eyes 
EX EX Natalie Cole I Live For Your Love 
EX EX Elton John, Candle In The Wind 
EX EX George Harrison, Got My Mind Set On Y 
EX EX Michael Jackson, The Way You Make Me 

(ffatig 
OOOo9 ß 

Cleveland 0.M.: Kid Leo 
1 2 Bill Medley & Jennifer Warner (I've 
2 3 Belinda Carlisle ,Heaven Is A Place 0 
3 4 Whitesnake Is this Love 
4 1 Aerosmith, Dude (Looks Like A Lady) 
5 10 George Harrison, Got My Mind Set On Y 

6 9 R.E.M., The One I Love 
7 7 Squeeze Hourglass 

B 8 Poison, I Won't Forget You 
9 12 Yes, Love Will Find A Way 

10 19 George Michael, Faith 
11 15 John Cougar Mellencamp, Cherry Bomb 
12 16 Sting, We II Be Together 

Minneapolis P.D.: Gregg Swedberg 
1 6 Michael Bolton, That's What Love Is A 
2 3 Bruce Springsteen, Brilliant Disguise 
3 4 The Jets, I On You 
4 9 Squeeze, Hourglass 
5 10 Richard Man, Should've Known Better 
6 12 George Michael, Faith 
7 14 Bill Medley 8 Jennifer Warner (I've 
8 1 Belinda Carlisle Heaven Is A Place 0 
9 15 Pretty Poison, Catch Me (I'm Falling) 

10 24 Steve Winwood, Valerie 
11 11 Kenny G. (Vocal By Lenny Williams), D 
12 7 Los Lobos, Come On, Let s Go 
13 16 R.E.M., The One I Love 
14 17 Poison, I Won't Forget You 
15 20 Taylor Dayne, Tell It To My Heart 
16 26 George Harrison, Gat My Mind Set On Y 
17 2 Cutting Crew, l've Been In Love Befor 
18 25 Whitney Houston So Emotional 
19 22 John Cougar Mellencamp, Cherry Bomb 
20 5 Swing Out Sister, Breakout 
21 21 Sting, We'll Be Together 
n 8 Es' 'se, Let Me Be The One 
23 27 D. ' ''e Gibson, Shake Your Love 
24 30 Bourgeois Tagg, I Don't Mind At All 
25 13 Madonna, Causing A Commotion 
26 32 INXS, Need You Tonight 
27 33 Whitesnake, Is This Love 
28 35 Bangles, Hazy Shade Of Winter 
29 19 U2, Where The Streets Have No Name 
30 34 Icehouse Crazy 
31 18 Timothy B. Schmit, Boys Night Out 
32 36 New Order, True Faith 
33 37 Prince, I Could Never Take The Place 
34 38 Heart, There's The Girl 
35 39 Gloria Estefan A Miami Sound Machine, 
36 40 Alexander O'Neal, Criticize 
37 EX Michael Jackson, The Way You Make Me 
38 EX Def Leppard, Animal 
39 EX The Kane Gang, Motortown 
40 EX Paul Carrack, Don't Shed A Tear 
A - Madonna, Spotlight 
A - Elton John, Candle In The Wind 
A - Jody Watley, Don't You Want Me 
A - Limited Wananry, Mr. No It All 
A - Men Without Hats, Pop Goes The World 

Dallas 

r7uw 
971 MreFL 

P.D.: John Roberts 
1 1 Belinda Carlisle, Heaven Is A Place 0 
2 5 Jimmy Davis A Junction, Kick The Wall 
3 2 Whitesnake, Is This Love 
4 4 Richard Man, Should've Known Better 
5 16 Aerosmith Dude (Looks Like A Lady) 
6 12 Pink F Learning To Fly 
7 6 Bill M 8 Jennifer Warnes, (I've 
8 11 Yes, Love Will Find A Way 

Houston 
1 

2 

3 

4 

5 

6 

7 

8 

9 
IO 
11 

12 
13 
14 
15 
16 
17 
18 
19 
20 

20 

13 
17 
19 
25 

26 
27 

21 21 
22 22 
23 24 
24 32 
25 2B 

27 34 
2B 33 
29 

30 
31 31 
32 38 
33 36 
34 37 
35 

EX 
37 EX 
38 39 
39 40 
40 EX 
A - 
A 
A 
A 
A 
A 

EX 
EX 
EX 
EX 
EX 
EX 
EX 
EX 

POWER' 104 
C I R E f M 

P.D.: Paul Christy 
Noel Silent Morning 
Bill Medley A Jennifer Wanes, (I've 
Whitesnake Is This Love 

George Michael, Faith 
Belinda Carlisle, Heaven Is A Place 0 
Aerosmith, Dude (Looks Like A Lady) 
Richard Marx, Should've Known Better 
Pretty Poison, Catch Me (I'm Falling) 
R.E. The One I Love 

Billy Idol, Mony Many 
Poison, I Won't Forget You 
Debbie Gibson, Shake Your Love 
Men Without Hats, Pop Goes The World 
Stryper, Honestly 
The Cure, Just Like Heaven 
The Jets, I Do You 
Jody Watley, Don't You Want Me 
Taylor Dayne, Tell It To My Heart 
George Harrison, Got My Mind Set On Y 

Whitney Houston, So Emotional 
Sting, We'll Be Together 
Michael Balton, That's What Love Is A 
Laura Branigan, Power Of Love 
INXS, Need You Tonight 
Def Leppard, Animal 
Tern 
Shanice Wilson, (Baby )Tell Mn) Cane Yo 
Michael Jackson, The Way You Make Me 
M/A/R/R/S, Pump Up The Volume 
Yes, Love Will Find A Way 
Jimmy Davis 8 Junction, Kick The Wall 
Natalie Cole. I Live For Your Love 
Motley Crue, All I Need 
Stevie Wonder Skeletons 
Roger, I Want to Be Your Man 
Jelryoean Featuring Steven Dante, The 
Eartrth, Wind 8 Fire System Of Surviva 
Bourgeois Tagg, I Don't Mind At All 
Icehouse, Crazy 
John Cougar Mellencamp, Cherry Bomb 
Heart, There's The Girl 
Mon John, Candle In The Wind 
New Order, True Faith 
Salt-N -Pepa, Push It 
Dan Hill, Never Thought 
Alexander O'Neal, Criticize 
Millions Like Us, Guaranteed For Lite 
Squeeze Hourglass 
Cher, I Pound Someone 
Eric Carmen, Hungry Eyes 
Smokey Robinson, What's Too Much 
Breakfast Club, Never Be The Same 
The Kane Gang, Motortown 
Lisa Lisa A Cult Jam Featuring Full Force, 
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KATI's Pat Welch Takes Cane Of The Cone 
BY CHARLENE ORR 

DON'T ASK PAT WELCH, PD of 
Oklahoma City's No. 1 station, 
KATT "the Katt," if he thinks al- 
bum rock is dead. Coming off the 
highest ratings the station has 
ever had as well as the highest in 

the market's his- 
tory, Welch is 
apt to laugh in 
your face and 
flash the sta- 
tion's 22.3., 12- 
plus Birch share. 

"Generally, 
things just go along as usual," 
says a modest Welch of his sta- 
tion's popularity. "We just work 
very hard to make sure we're still 
serving our core audience -that 
25-34 male audience. We take care 
of business." 

A new threat has emerged to 
challenge Welch's market hold, 
though, and he's plenty concerned. 
A glut of ACs (Billboard, Aug. 15) 
has had Oklahoma City program- 
mers waiting and watching for 
over two years and fearing the 
worst when, eventually, one of the 
stations was forced to change for- 
mats. 

"One of the ACs changed for- 
mats about two months ago to 
classic rock. KIMY is now KRXO. 
We knew it was only a matter of 
time because there was a definite 
hole in the market. Since I consider 
classic a variation of album rock, 
it's our main focus right now," 

PD 
OF THE 
WEEK 

Welch says. "Although it's still a 
little early to tell- because they 
just started with their media cam- 
paign a few weeks ago -I'm sure 
they're going to get quite a bit of 
sampling. Still, in a medium -size 
market with 15 stations sharing 
the available advertising dollars, 
we don't have to worry about a 
superfragmentation of formats - 
there's still plenty of listeners to 
go around." 

To combat KRXO's attack, the 
Katt has positioned itself as "the 
best of the new and the classics, 
too." Plus, in the normal course of 
a day, Welch says, air staffers re- 
inforce the Katt's superiority in 
compact disk usage. Ninety per- 
cent of the station's music is on 
CD. Welch thinks that fact helps 
KATT remain a leader. 

"We give our listeners a good 
mix; we're a full -bodied radio sta- 
tion. We've kept the same amount 
of new music; we feel that's a 
strength we have over a classic 
rock station. The new music has 
been the lifeblood to the format in 
keeping it fresh. And now with re- 
leases like Yes, Sting, and Bruce 
Springsteen, we couldn't ignore 
new music if we wanted to. But we 
also dig deep out of the library and 
play some tasty oldies. We do what 
we've always done, and that's 
what keeps us on top." 

BEING VISIBLE promotionally 
doesn't hurt the Katt's numbers, 
either. Welch says no single sea- 
son or book is the most important. 

Pat Welch. Program director of 
leading album rocker KATT Oklahoma 
City and Billboard's PD of the week. 

"We try to stay active all year. 
Our audience is very active and I 

think they've come to expect the 
same from us," he says. 

Katt regulars include an annual 
Octoberfest, manning the largest 
haunted house in the state for Hal- 
loween, summer beach parties, 
and an annual blood drive. "It's 
amazing to me why people would 
want to stand in a line for two or 
three hours -sometimes in the 
rain -to give a pint of blood for a 
T -shirt or album," Welch says. 
"They're special people. This year, 
we had over 1,000 listeners show 
up for the blood drive. 

"Of course, we constantly run 

on -air promotions like the 'If we 
don't play five in a row, you win 
$1,000,' " Welch says. "If radio is a 
diversion, we take a lot of people's 
minds off their problems. I'd like 
to think that's why we're here." 

WELCH GIVES ample credit to 
his team, including key player 
Scott Douglas, the Katt's assis- 
tant PD and MD. "Scott's philoso- 
phy is to think like a PD when 
choosing records. Record reps go 
to Scott to talk about getting new 
releases added, and he's great 
with that. I need someone I can 
give responsibility to, and Scott's 
the one." 

Many of the people have been 
with the Katt as long as Welch 
has -four years. "I came on as an 
air personality four years ago and 
in a year was promoted to pro- 
gramming. I've been trying now to 
wean myself off the air. I've been, 
along with my production director, 
the morning show long enough, 
mainly because I don't have time 
to prepare and be as aggressive as 
a morning show needs to be. I need 
to get a better morning show," 
Welch says. 

Denver -based Surrey Broadcast- 
ing, the company that owns KATT 
and four stations in Colorado, is 
the reason for staff stability, 
Welch thinks. "I know this sounds 
corny and I usually laugh when I 
read it myself, but the station is 
great because our parent company 
is. My GM, Tricia York, is a tre- 
mendous teacher, and I've gotten a 

chance to learn from her. In turn, 
she's been able to give me more 
authority and depend on me 
more," Welch says. "There are a 
lot of good people who care about 
the station, and that in itself is suc- 
cess." 

Welch began his career in radio 
at an album rocker in State Col- 
lege, Pa. He moved on to KICT 
Wichita, Kan., where he served as 
MD for three years. The Katt en- 
ticed him to join its staff in 1983 as 
morning -show host. A year later, 
he was promoted to PD and has 
kept the station at a peak for the 
last three years. 

With a clear challenge in front 
of him, Welch is not concerned 
with the long run right now -only 
the immediate future. "I've had 
my opportunities to apply for a 
major market move, but I'm in no 
hurry -nor have I really thought 
about leaving the Katt. Plus, I love 
the format. It's the kind of music I 
grew up listening to. I've had the 
fortune of working in album rock 
through my whole radio career. 
My first job was album rock. So 
my major focus right now is this 
classic rock station -not to let 
them take our audience," says 
Welch. "My programming philoso- 
phy -being broad -based -has al- 
ways given us a good sampling of 
not only the typical album rock 
male listener but the females, too. 
I want to concentrate on keeping 
that quality that attracts every- 
one." 

MUN/F 
San Francisco P.D.: Keith Naftaly 

1 1 Salt-N -Pepa, Push It 
Pretty ( 8) 2 2 P Poison Catch Me I'm Falling) 

3 3 Jody Watley, 
Faith 

You Want Me 
4 4 New Order, True Faith 
5 7 Taylor Doan Tell It To My Heart 
6 11 Roger I Want To Be Your Man 
7 B Belinda Carlisle, Heaven Is A Place 0 
8 9 Glenn Jones, We've Only Just Begun (7 
9 10 Debbie Gibson, Shake Your Love 

10 15 Men Without Hats, Pop Goes The World 
11 13 Stevie B. Party Your Body 
12 5 Michael Bolton, That's What Love Is A 

13 19 George Michael, Faith 
14 n The Cover Bids, Because Of You 
15 to Shanice Wilson (Baby Tell Me) Can Yo 

16 18 The Jets, I Do You 
17 12 Los Lobos, Come On, Let's Go 

l8 6 Billy Idol, Mony Mony 
19 30 INXS, Need You Tonight 
20 26 Deja, You And Me Tonight 
21 21 Siedah Garrett, Everchanging Times (T 
22 29 Alexander O'Neal Criticize 
23 27 tourer Branigan, rawer Of Love 
24 28 Whitney Houston, So Emotional 
25 25 Earth, Wind A Fire System Of Surviva 

A26 - Expose, Seasons Change 
n IX M//A /R /R/S, Pump Up The Volume 
28 34 Whitesnake, Is This Love 
29 32 Squeeze, Hourglass 
30 35 Hubert Kah, Military Drums 
31 31 Stevie Wonder, Skeletons 

An - Tony Terry She's Fly 
33 23 Sting, We II Be Together 
34 EX Natalie Cole I Live For Your Love 
35 24 Bill Medley k Jennifer Warns, (I've 

A - Madonna, Spotlight 
A - Lisa Lisa & Cult Jam Featuring Full Force, 

IX EX Snakeyy Robinson What's Too Much 
IX EX Steve Winwoed, Valerie 

IX EX Gloria Estefan Miami Sound Machine, 
IX EX Prince, I Could Never Take The Place 

16 13 Swing Out Sister, Breakout 
17 23 Earth, Wind 6 Fire System Of Surviva 
18 25 Whitney Houston, §o Emotional 
19 21 Jellybean Featuring Steven Dante, The 
20 22 Poison, I Won't Forget You 
21 24 R.E.M., The One I Love 
22 26 Michael Bolton, That's What Love Is A 

23 28 John Cougar Mellencamp, Cherry Bomb 

24 29 INXS, hJts I 

Do 
You 

You 
rat 

26 31 Aerosmith, Dude (Looks Like A Lady) 
21 30 Eric Carmen, Hungry Eyes 
28 32 Michael Jackson, The Way You Make Me 
29 34 Prince, I Could Never Take The Place 
30 33 Laura Branigan, Power Of Love 
31 37 Shanice Wilson, (Baby Tell Me) Can Yo 
32 35 Paul Wrack, Don't Shed A Tear 
33 36 Heart, Theres The Girl 
34 38 Alexander O'Neal, Criticize 

A35 - New Order, True Faith 
36 39 Bananarama, I Can't Help It 

A37 - Icehouse Crazy - Expose Seasons Change 
A39 - Deja, you And Me Tonight 

gi4os 
Winter Park P.D.: Brian White 

2 6 Bel M 
Heaven 

Wailes, (I've Medley 
2 3 Belinda Crew, Heaven Is A Place 
3 4 Cutting Crew, 1 ve Been In Love Befor 
4 5 Richard Marx, Should've Known Better 
5 7 George Michael, Faith 
6 1 Billy Idol, Mony Mony 
7 8 Debbie Gibson Shake Your Love 
8 10 Jody Watley, don't You Want Me 
9 2 Pretty' Poison, Catch Me (I'm Falling) 

IO 13 Taylor Danne Tell It To My Heart 
11 15 REM., The dne I Love 
12 19 Whitesnake, Is This Love 
13 16 

New 
Houston, So Emotional 

14 18 The New Moekees, What I Want 
15 12 Bruce Springsteen, Brilliant Disguise 
16 9 Trffany, I Think We're Alone Now 
17 11 Fleetwood Mac, Little Lies 
18 22 Sting, We'll Be Together 
19 25 Steve Winwaod, Valerie 
20 14 Madonna, Causing A Commotion 
21 21 Swing Out Sister Breakout 
22 23 Stevie Wonder, Skeletons 
23 28 Def Leppard, Animal 
24 30 George Harnsve Got MY Mind Set On Y 

25 31 Michael Balton that's What Love Is A 

26 29 The Jets, I Do fou 
27 EX Michael Jackson, The Way You Make Me 
28 33 Aerosmith, Dude (Looks Like A Lady) 
29 34 Heart, There's The Girl 
30 EX INXS, Need You Tonight 
31 32 Squeeze, Hourglass 
32 IX The Cure, Just Like Heaven 
33 IX New Order, True Faith 
34 35 John Cougar Melleecame Cherry Bomb 
35 EX Shanice Wilson, (Baby Tell prey Can Yo 

A - Expose, Seasons Change 
A - Pence, I Could Never Take The Place 
A - Paul Carrick, Don't Shed A Tear 
A - M /A /R /R /S, Pump Up The Volume 
A - Roger, Sorta-r ant uo a our Man Want Be 
A - AH -I-Papa, Push It 

IX IX Eric Carmen, Hungry Eyes 
EX EX Men Without Hats, Pop Goes The World 
IX EX Natalie Cole I Live For 

Be 
Your Love 

IX EX Breakfast Club, Never e The Same 
IX IX Elton John, Candle In The Wind 

14 6 Swing Out Sister Breakout 
Love 15 18 Whitesnake, Is 

Change 16 21 Expose, Seasons Change 
l7 12 Whitesnake, Here I Go Again 
18 16 Expose, Let Me Be The One 
19 25 Ont Leopard, Animal 
20 20 Stevie Wonder, Skeletons 
21 22 Cutting Crew, I've Been In Love Befor 

An 
24 Gloria st 

fan & 
Miami Sound Machine, 

Kenny (Vocal By Le Williams D 24 17 Rich G. y 
25 23 Richard Marx, Should've Known Beer 
26 23 Leeert, Casanova 
27 27 The Jets I Do You 
28 30 New Order, True Faith 
29 28 Anita Baker, No One In The World 
30 19 Prince, U Got The Look 
A - Madonna Spotlight 
A - Michael 

Madonna, 
The Way You Make Me 

St. Paul 
1 

2 
3 
4 
5 
6 
7 1 

8 

9 
10 
11 1 

12 1 

13 2S 
14 13 
15 11 
16 n 
17 17 
18 24 
19 26 
20 28 
21 12 
22 23 
23 27 
24 31 
25 18 
26 32 
27 16 
28 38 
29 30 
30 35 
31 36 
32 34 
33 37 
34 IX 
35 IX 
A - 
A - 
A - 
A - 
A - 
A - 
A - 

Of IX 
IX IX 
EX Of 
IX IX 
IX IX 
IX IX 
IX EX 
IX IX 

lily 
P.D.: David Anthony 

Cutting Crew, I've Been In Love Befor 
Expose Let Me Be The One 
Bill Medley 6 Jennifer Warms, (I've 
Tdfany, I Think We're Alone Now 
Richard Marx, Should've Known Better 
Belinda Carliste, Heaven Is A Place 0 
George Michael, Faith 
Fleetwood Mac, Little Lies 
Michael Bolton, That's What Love Is A 

Bruce Springsteen, Brilliant Disguise 
Kenny G. (Vocal By Lenny Williams), D 

The Other Ones, Holiday 
Elton John, Candle In The Wind 
R.E.M., The One I Love 
Swing Out Sister, Breakout 
The Jet: I Do You 

Steve Winwood Valerie 
Pretty Poison, Catch Me (I'm Falling) 
George 

Collins, 
Got My Mind dbl On Y 

Phil m We Said Hello Goodbye 
T U2, Where he Streets Have No Name 

Poison, I Won't Forget you 
Whitesnake, Is This Love 
Laura Branigan, Power Of Love 
Squeeze, Hourglass 
Whitney Houston, So Emotional 
Wa Wa Nee, Sugar Free 
Heart, There's The Girl 
Bourgeois Tan, I Don't Mind At All 
New Order, True Faith 
Alexander O'Neal, Criticize 
Sting We'll Be Together 
Bangles, Hazy Shade 01 Winter 
Men Without Hats, Pop Goes The World 
Prince I Could Never Take The Place 
Tony ferry She's Fly 
M /A /R /R /S, Pump Up The Volume 
Millions Like Us, Guaranteed For Life 
Europe, Cherokee 
The Kane Gang, Motortown 
Fleetwood Mac, Everywhere 
Limited Warranty, Mr. No It All 
Jimmy Davis 6 Junction, Kick The Wall 
Icehouse Crazy 
Stryper, Honestl Y 

Paul 
Roger, Want 

Don't Shed A Tear 
r, I Want io Be Your Man 

Natalie Cole, I Live For Your Love 
Taylor Dan' Tell It To My Heart 
Dela, You And Me Tonight 

18 George Harrison, Got Mind Set On Y 

11 13 
Debbie 

The One I Love 
12 15 Debbie Gibson Shake Your Love 
13 14 Jody Watley, don't You Want Me 

10 

14 8 Bruce Springsteen, Brilliant Disguise 
IS 21 Whitesnake, Is This Love 
16 20 Sting, We'll Be Together 
17 10 Pet S Boys It's A Sin 

19 23 Steve nlwp d 
You 

20 21 John Cougar Mellencamp, Cherry Bomb ry 
21 30 Pretty Poison, Catch Me (I'm Falling) 
n 29 Squeeze, Hourglass 
23 EX Stryper, Honestly 
24 25 Poison, I Won't Forget You 
25 26 Elton John, Candle In The Wind 
26 28 Michael Jackson The Way You Make Me 
27 27 Heart, There's The Girl 
28 17 Cutting Crew, I've Been In love Befor 

A29 - Taylor payee, Tell It To My Heart 
A30 - Michael Bolton That's What Love Is A 

A - Madonna, Spotlight 
Mac, E Everywhere A - Fleetwood ve 

Take IX IX Prince Could Never Take The Place 
IX IX Breakfast Club, Never Be The Same 

.C. 
- Z .79 3 

a< 
Altrlds Flit It+ 

+a sox AIMIi 
Baltimore P.D.: Brian Thomas 

1 2 Bill Medley 6 Jennifer Wanes (I've 
2 4 Belinda Carlisle, Heaven Is A dace 0 

3 1 Billy Idol, Mony Mony 
4 3 Tiffany I Think We're Alone Now 
5 5 Bruce 

Tiffany, 
steer Brilliant Disguise 

6 6 Swing Out ter, breakout 
7 12 Richard Mars, Should've Known Better 
8 11 Cutting Crew, I've Been In Love Befor 
9 B Madonna Causing A Commotion 

10 13 George Michael, Faith 
11 7 Ex Let Me Be The One 
12 10 Pet Shop Boys, It's A Sin 
13 14 Sting, We'll Be Together 
14 19 Debbie Gibson Shake Your Love 
15 16 Poison, I Won't Forget You 
16 17 The Jets, I Do You 
17 23 Steve Wmwood, Valerie 
18 20 White Houston So Emotional 
19 n Michael Bolton, 

This Love 
What Love Is A 

20 24 Whitesnake, Is This Love 
21 26 Pretty Poison, Catch Me (I'm Falling) 
n 27 Eton John, Candle In The Wind 

18 Fleetwood Mac, Little Lies 
24 25 1 Watley Don't You Want Me 
25 EX Michael Jackson, The Way You Make Me 
26 28 Squeeze Hourglass 
27 21 Michael Jackson, Bad 
28 30 Taylor Dante Tell It To Me Heart 
m EX Bangles Hazy Shade 01 Winter 
30 EX George 

Bangles, 
Got My Mind Set On Y - John Cougar Mellencamp, Cherry Bomb 

A - Heart, There's The Girl 
A - Expose, Seasons Change 

Phoenix P.D.: Guy Zapoleon 
1 2 Bill Medley 6 Jennifer Wailes, (I've 
2 9 George Michael, Faith 
3 3 Belinda Carlisle, Heaven Is A Place 0 
4 6 Expose, Let Me Be The One 
5 5 Prance, U Got The Look 
6 1 Tiffany I Think We're Alone Now 
7 18 Pretty Poison, Catch Me (I'm Falling) 
8 13 Fleetwood Mac, Little Lies 
9 15 Salt -N -Pepa, Push It 

10 10 Noel, Silent Morning 
11 7 Trinere, They're Playing Our Song 
12 12 Whitesnake, Here I Go Again 
13 16 Jody Watley, Don't You Want Me 
14 14 REO a on, In My Dreams Y 

15 1 Billy Idol, Moray Moray 

16 17 De Leopard, Animal 
17 21 Whitney Houston Moment Of Truth 
in 20 Michael Bolton, that's What Love Is A 

19 n Debbie Gibson, Shake Your Love 
20 11 Swing Out Sister Breakout 
21 25 Whitesnake, Is This Love 
n ze Whitney Houston So Emotional 
23 n Poison, I Won't Forget You 
24 x Roger, I Want To Be Your Man 
25 29 Tatar Donne. Tell It To My Heart 
26 30 Expose, seasons Change 
27 2B The Jets, I Do You 
28 EX Georg c, Lover's Lane 
29 EX Aerosmth, Dude (Looks Like A Lady) 

A30 - Tiffaoy, Could Have Been 
A Michael Jackson, The Way You Make Me 
A - M /A /R /R /S, Pump Up The Volume 
A - Prince, I Could Never Take The Place 

A - INXS, Need You Tonight 
A Glenn Jones We've Only Just Begun (T 

IX IX New Order, True Faith 
IX IX Glenn Medeiros Lonely Won't Leave Me 

y IX IX Atlantic Stan Cne Lover At A Time 
IX EX The Cover Girls, Because Of You 

IX IX Men Without Hats, Pop Goes The World 

5 
Atlanta P.D.: Bob Case 

1 2 Bill Medley 6 Jennifer Warns (I've 
2 3 Belinda Carlisle, Heaven Is A dace 0 
3 10 George Michael, Faith 
4 4 R.E.M., The One I Love 
5 5 Poison, I Won't Forget You 
6 8 Rchard Marx, Should've Known Better 
7 7 Cutting Crew, I've Been In Love Befor 
8 1 Tiffany, I Think We're Alone Now 
9 11 Sting, We'll Be Together 

10 17 Whitesnake, Is This Love 
11 12 Squeeze, Hourglass 
12 13 Pretty Poison, Catch Me (I'm Falling) 
13 14 Debbie Gibson, Shake Your Love 
14 IS Jody Watley, Don't You Want Me 
15 6 Billy Idol, Mony Mony 
16 21 George Harrison, Got My Mind Set On Y 

17 22 Whitney Houston, So Emotional 
18 20 The Jets, I Do You 
19 23 Aerosmith, Dude (Looks Like A Lady) 
21 24 Stevie 

Cure, 
Just, Skeletons 

21 26 The Cure, Just Like Heaven 
22 25 Taylor Dante, Tell It To My Heart 
23 27 Def Leopard, Animal O T 24 28 New Order, rue 

Valerie 25 29 Steve Need Valerie 
26 30 INXS, Need You Tonight 
27 EX Michael Jackson, The Way You Make Me 
28 33 Paul Carrack, Don't Shed A Tear 
29 31 Millions like Us Guaranteed For Life 
30 32 Deir, You And Mle Tonight 
31 35 Georgs, Lover's Lane 
32 34 Shanice Wilson, (Baby Tell Me) Can Yo 
33 36 Prince, I Could Never Take The Place 
34 EX Bangles Hazy Shade Of Winter 
35 EX Heart, There's The Girl 
36 IX Men Without Hats, Pop Goes The World 
37 EX Bananarama, I Can't Help It 
A - Tiffany, Could Have Been 
A - Roger I Want To Be Your Man 
A - Expose, Seasons Change 

SILVER 

96T/CFM 
Hartford P.D.: Dave Shakes 

1 1 Bill Medley & Jennifer Warne& (I've 
2 2 Pretty Poison Catch Me (I'm Falling) 
3 3 Jody Watley, bon t You Want Me 

8) 

4 7 Whitesnake, Is This Love 
5 6 Debbie Gibson, Shake Your Love 
6 8 Belinda Carlisle, Heaven Is A Place 0 
8 14 George Harrison 

We're 
M Mind Set On Y 

8 4 Tiffany, I Think lFath Alone Now 
9 14 George Michael Faith 

11 16 Sting, ['Jayne, 
Michael 

To My Heart 
11 12 Sting, We It 

Morning 
Together 

12 5 Ste Silent Mornin 
13 15 Steve 

Marx, 
ld'e 

14 9 Richard Mars, Srhould've Known Better 
15 17 Stevie Wader, Skeletons 

`4141[D13 - / % t, .Z'Z /ZZ /7 2 c` 
2 L 

St. Louis P.D.: Dave Robbins 

1 1 Tiffany, I Think We're Alone Now 
2 2 Belinda Carlisle, Heaven Is A Place 0 
3 4 Bill Medley 8 Jennifer Warner, (I've Y 

1 6 George Michael, Faith 
5 5 Billy Idol, Mony Mony 
6 9 Swing Out Sister, Breakout 
7 3 Fleetwood Mac Little Lies 
8 12 Richard Man, should've Known Better 
9 16 Whitney Houston, So Emotional 

Miami P.D.: Steve Perun 
1 / Bill Medley 6 Jennifer Warner (I've 
2 3 Belinda Carlisle, Heaven Is A Place 0 
3 2 Tiffany, I Think Were Alone Now 
4 5 Fleetwood Mac Little Lies 
5 7 Taylor Dayne, tell It To My Heart 
6 1 

Jody Watley, 
Mony Mono 

1 8 Jody WatkIyy Don't You Want Me 
8 13 George Míct ael Faith 
9 10 Pretty Poison, Catch Me (I'm Falling) 

10 11 Whitney Houston So Emotional 
11 9 Debbie Wont 

Houston, 
You 

12 t5 Debbie Gibson, Shake Your Love 
13 14 Los Lobos, Come On, Let's Go 
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FEATURED PROGRAMMING 
(Continued from page 19) 

place the company's weekly, one - 
hour "Street Beat." 

However, a shortform version of 
"Street Beat" will survive as part 
of the "Mega Mix 12" package. 
Woods has been hosting "Street 
Beat" in his friendly manner for 
the past four years. The "Street 
Beat" features are also offered in 
two forms. Hampton says stations 
can get the spots either fully pro- 
duced or simply as raw artist- inter- 
view material for their library. 
This latter version comes with a 
suggested script. 

"Mega Mix" features include a 
weekly artist profile, a No. 1 hit 
from yesteryear, and a classic club 
track. Hampton says he plans to 
have most of the 12 tracks framed 
by 20- second drop -ins of inter- 
views with the performers. Initial- 
ly, the show will be delivered on 
tape, but Hampton says he plans 
to go to compact disk when the af- 
filiate count makes it feasible. Te- 
lePrograms can be reached at 213- 
854 -4475. 

JAMES PAUL BROWN Enter- 
tainment duplicated the complicat- 
ed satellite hookup of its "Hitline 

Levert has proved a 
lot of skeptics wrong 

... see page 25 

U.S.A." for the call -in's Nov. 22 in- 
stallment featuring Stevie Won- 
der. "Hitline" put Lionel Richie on 
the phones live from Australia for 
the debut show and has now done 
the same with Wonder. 

PETER J. LUDWIG 

Below is a weekly calendar of up- 
coming network and syndicated 
music specials. Shows with multi- 
ple dates indicate that local sta- 
tions have option of broadcast 
time and dates. 

Nov. 26 -29, The CMA's Winners Circle, Mutual 
Broadcasting Special, three hours. 

Nov. 26 -29, Rock In The Yuletide, Westwood 
One Holiday Special, one hour. 

Nov. 26 -29, A Very Special Christmas, 

Westwood One Holiday Special, one hour. 

Nov. 27, Heart, King Biscuit Flower Hour, DIR 

Broadcasting, one hour. 

Nov. 27 -28, Los Lobos, On The Radio, On The 

Radio Broadcasting, one hour. 

Nov. 27 -29, Kiss, Metalshop, MJI Broadcast- 
ing, one hour. 

Nov. 27 -29, Fleetwood Mac, Hot Rocks, Unit- 
ed Stations, 90 minutes. 

Nov. 27 -29, Paul Revere i the Raiders /Car- 
penters, Cruisin' America With Cousin Brucie, 
CBS RadioRadio, three hours. 

Nov. 27 -29, Journey, Superstars Rock Con- 

cert Series, Westwood One, 90 minutes. 
Nov. 27 -29, Reba McEntire, Country Today, 

Mil Broadcasting, one hour. 

Nov. 27 -29, Yes, Rock Watch, United Sta- 

tions, three hours. 

Nov. 27 -29, Atlantic Starr, Star Beat, Mil 
Broadcasting, one hour. 

Nov. 28 -29, Country Close -Up Thanksgiving 

Special, Country Close -Up, ProMedia, one hour. 
Nov. 28 -29, Whodini /Jets /Miles Jaye, Radio - 

Scope, Lee Bailey Communications, one hour. 
Nov. 29, Kane Gang, Rock Over London, Radio 

International, one hour. 

Nov. 29, Aerosmith /Mick Jagger, Powercuts, 
Global Satellite /ABC Radio Networks, two 
hours. 

Nov. 29, John Conley /special guest to be an- 
nounced, Nashville Live, MCA Radio Network, 
90 minutes. 

Nov. 29, Johnny Cash, Countryline U.S.A., 

James Paul Brown Entertainment, one hour. 

Nov. 30, Who, Part 2, Legends Of Rock, NBC 

Radio Entertainment, one hour. 

Nov. 30, Def Leppard, Rockline, Global Satel- 
lite /ABC Radio Networks, 90 minutes. 

Nov. 30 -Dec. 6, Supertramp, In Concert BBC 

Classic, Westwood One, 90 minutes. 
Nov. 30 -Dec. 6, Rick Wakeman, Classic Cuts, 

MJI Broadcasting, one hour. 

Nov. 30 -Dec. 6, Steve Winwood, Part 2, Off 
The Record With Mary Turner, Westwood One, 

one hour. 

Nov. 30 -Dec. 6, Lynyrd Skynyrd, Rock Today, 

MJI Broadcasting, one hour. 

Nov. 30 -Dec. 6, Ricky Skaggs, Live From Gil - 

ley's, Mutual Broadcasting, one hour. 

Nov. 30 -Dec. 6, O'lays, Miller Sound Express, 

Westwood One, one hour. 

Nov. 30 -Dec. 6, Dionne Warwick, Special Edi- 

tion, Westwood One, one hour. 

Nov. 30 -Dec. 6, Marie Osmond, Country Mu- 
sic's Top 10, James Paul Brown Entertainment, 
one hour. 

WASHINGTON 
ROUNDUP 

BY BILL HOLLAND 

INDECENCY DISCUSSION: The 
Federal Communications Commis- 
sion will finally "clarify" its updat- 
ed and roundly criticized tightened 
indecency standards during its 
open meeting Tuesday (24). The 
item had been on the October 
meeting schedule, but was 
bumped. Commission chairman 
Dennis Patrick is also getting heat 
from right -wing antiporn groups 
who want the commission to take a 
stronger stand. Broadcasters com- 
plain the new rules are vague. 

QUESTIONS OF LEGALITY ... 
National Assn. of Broadcasters 

president Eddie Fritts recently 
sent a letter to National Public Ra- 
dio president Doug Bennett asking 
that NPR not move forward on a 
suggestion -that public radio en- 
courage listeners to support the 
pending proposal to tax private - 
sector broadcasters through a 2 %- 
5% fee on station -sale license 
transfers -put forward by some 
members of the Senate Communi- 
cations Subcommittee Nov. 12. The 
suggestion was originally voiced 
by asking Bennett to have stations 
lobby for the bill on the air; Ben- 

nett replied that NPR would en- 
courage listeners to support the 
measure by sending out direct - 
mail messages. Fritts warned Ben- 
nett that using public funds to lob- 
by for the tax might be an example 
of missappropriation of funds. 
NPR endorses the fee proposal; 
commercial broadcasters oppose 
it. The NAB has offered an alter- 
native plan -tax televisions, radi- 
os, and VCRs to help fund public 
broadcasting -and is on the Hill 
seeking supporters. Insiders say 
the NAB has effectively blocked 
the bill, which was put forward by 
Sen. Ernest Hollings, D -S.C. 

ADOPT THE NSRC standards .. . 

The NAB, encouraged by the hun- 
dreds of AM stations that have 
adopted the National Radio Sys- 
terns Committee standards for up- 
grading AM broadcast transmis- 
sion (and receiver manufacturers' 
assurances for quality, higher -fi- 
delity receivers), has petitioned 
the FCC to adopt the standards. 
The commission, remember, 
dropped the ball on adopting AM 
stereo standards a few years back, 
bringing progress to a screeching 
halt. Maybe the FCC will see the 
progress already made by the mar- 
ketplace and give a nod. 

Nowhere in the world is so much industry business conducted each 
year as at MIDEM, the world's largest international music market. 

To celebrate its 22nd year, MIDEM '88 will be bigger than ever. Over 8000 
professionals from 1500 companies and 50 countries are expected to 

participate. 
Be there if you want to meet with the world's top record 

companies, music publishers, radio programmers, and 
attorneys. Be there to promote your records and catalogs, 
push your artists, or negotiate distribution rights. And at 
MIDEM, you must be there if your company services the 
International Music Industry as all participants at MIDEM 
are your potential clients. 

MIDEM '88 will also have extensive world press 
coverage. More than 900 journalists will be there to capture your news 

and cover the renowned concerts and galas that have catapulted bands to 
the top of the charts. 

As an exhibitor at MIDEM '88 you'll find everything is done for you 
including your stand being fully arranged with a listening room, furniture, 
phone, and audio equipment. Join the more than 500 companies who 
know the advantage of having an office at MIDEM. Just contact us and 
we'll be happy to help you with your stand, special hotel rates, and travel 
arrangements. 

It would take months and much expense to line up the kind of contacts 
you'll make at MIDEM '88. Take a moment now and pick up the phone or 
fill in the coupon below to maximize this super business opportunity. 

YOU DON'T HAVE 
TO BE BIG 

TO EXHIBIT 
HT THE BIGGEST 

I Please rush me further 
details on MIDEM '88. MIDEM '88 1 

Name: 
Company: 
Title: 
Address: 
City /State: 
Zip: Phone 
Perard Associates, Inc., 38 West 32nd Street, Suite 1512, New York, N.Y. 10001 

[phone: (212) 967 -7600 Telex: 4979122 PERAUD UI FAX: (212) 967 -7607 J 
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FOR WEEK ENDING NOVEMBER 28, 1987 

r - o ac mg es 
A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart. 

y3 J; 
SALES 

TITLE ARTIST 

áó 
CO R 

°á 

1 4 SKELETONS STEVIE WONDER 1 

2 2 DON'T GO MARLON JACKSON 8 

3 6 SYSTEM OF SURVIVAL EARTH, WIND & FIRE 2 

4 3 ANGEL ANGELA WINBUSH 5 

5 7 (BABY TELL ME) CAN YOU DANCE SHANICE WILSON 7 

6 5 I WONDER WHO SHE'S SEEING NOW THE TEMPTATIONS 3 

7 1 YOU AND ME TONIGHT DEJA 12 

8 12 I WANT TO BE YOUR MAN ROGER 4 

9 13 CRITICIZE ALEXANDER O'NEAL 6 

10 9 LET'S START LOVE OVER MILES JAYE 9 

11 19 CATCH ME (I'M FALLING) PRETTY POISON 15 

12 11 CERTIFIED TRUE THE BAR -KAYS 19 

13 16 MY FOREVER LOVE LEVERT 10 

14 20 LUV'S PASSION AND YOU CHAD 14 

15 10 SO MANY TEARS REGINA BELLE 28 

16 22 IF YOU LET ME STAY TERENCE TRENT D'ARBY 22 

17 18 GAMES SHALAMAR 11 

18 21 SHO' YOU RIGHT BARRY WHITE 17 

19 8 LOVIN' YOU THE O'JAYS 31 

20 28 LOVE IS FOR SUCKERS (LIKE ME AND YOU) FULL FORCE 18 

21 29 I LIVE FOR YOUR LOVE NATALIE COLE 13 

22 25 I DO YOU THE JETS 21 

23 23 HARD DAY GEORGE MICHAEL 25 

24 34 SO EMOTIONAL WHITNEY HOUSTON 20 

25 38 TOUCH AND GO FORCE M.D.'S 30 

26 32 SHOW A LITTLE LOVE MISSION 33 

27 - SHE'S FLY TONY TERRY 16 

28 39 I COULDN'T BELIEVE IT DAVID RUFFIN & EDDIE KENDRICK 24 

29 35 LOVER'S LANE GEORGIO 26 

30 14 BAD MICHAEL JACKSON 52 

31 - IF YOU CAN DO IT: I CAN TOO!! MELI'SA MORGAN 21 

32 36 RESERVATIONS FOR TWO DIONNE & KASHIF 29 

33 37 WHAT'S TOO MUCH SMOKEY ROBINSON 23 

34 27 MY NIGHT FOR LOVE GIORGE PETTUS 44 

35 26 WE'VE ONLY JUST BEGUN GLENN JONES 56 

36 24 BE YOURSELF WHODINI WITH MILLIE JACKSON 59 

37 - (I WANNA GET) CLOSE TO YOU VANESSE THOMAS 32 

38 15 HEART OF GOLD BERT ROBINSON 60 

39 17 MY LOVE IS DEEP LACE 61 

40 - LOVE CHANGES KASHIF AND MELI'SA MORGAN 34 

TM 

=w I- 3 áw _i3 

AIRPLAY 
TITLE ARTIST 

Y 
oz áo 
m,_ 

óó 
IQ_ 

1 2 SKELETONS STEVIE WONDER 1 

2 5 SYSTEM OF SURVIVAL EARTH, WIND & FIRE 2 

3 6 I WANT TO BE YOUR MAN ROGER 4 

4 4 I WONDER WHO SHE'S SEEING NOW THE TEMPTATIONS 3 

5 8 CRITICIZE ALEXANDER O'NEAL 6 

6 1 ANGEL ANGELA WINBUSH 5 

7 13 MY FOREVER LOVE LEVERT 10 

8 10 GAMES SHALAMAR 11 

9 12 LET'S START LOVE OVER MILES JAYE 9 

10 15 SHE'S FLY TONY TERRY 16 

11 19 I LIVE FOR YOUR LOVE NATALIE COLE 13 

12 7 (BABY TELL ME) CAN YOU DANCE SHANICE WILSON 7 

13 18 WHAT'S TOO MUCH SMOKEY ROBINSON 23 

14 17 LUV'S PASSION AND YOU CHAD 14 

15 21 I COULDN'T BELIEVE IT DAVID RUFFIN & EDDIE KENDRICK 24 

16 25 IF YOU CAN DO IT: I CAN TOO!! MELI'SA MORGAN 27 

17 28 LOVE IS FOR SUCKERS (LIKE ME AND YOU) FULL FORCE 18 

18 30 SO EMOTIONAL WHITNEY HOUSTON 20 

19 22 LOVER'S LANE GEORGIO 26 

20 14 SHO' YOU RIGHT BARRY WHITE 17 

21 26 HARD DAY GEORGE MICHAEL 25 

22 24 RESERVATIONS FOR TWO DIONNE & KASHIF 29 

23 27 I DO YOU THE JETS 21 

24 3 DON'T GO MARLON JACKSON 8 

25 - THE WAY YOU MAKE ME FEEL MICHAEL JACKSON 38 

26 31 CATCH ME (I'M FALLING) PRETTY POISON 15 

27 29 (I WANNA GET) CLOSE TO YOU VANESSE THOMAS 32 

28 40 LOVE OVERBOARD GLADYS KNIGHT & THE PIPS 37 

29 33 BABY, BE MINE MIKI HOWARD 35 

30 37 LOVE CHANGES KASHIF AND MELI'SA MORGAN 34 

31 36 TOUCH AND GO FORCE M.D.'S 30 

32 38 SOMEONE TO LOVE ME FOR ME LISA LISA & CULT JAM 36 

33 35 NOTHING VENTURED - NOTHING GAINED CHARLIE SINGLETON 40 

34 23 IF YOU LET ME STAY TERENCE TRENT D'ARBY 22 

35 32 OVERNIGHT SUCCESS ANITA POINTER 41 

36 9 CERTIFIED TRUE THE BAR -KAYS 19 

37 11 SO MANY TEARS REGINA BELLE 28 

38 - RICH MAN ST. PAUL 39 

39 - SECRET LADY STEPHANIE MILLS 42 

40 - SHOW A LITTLE LOVE MISSION 33 
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51 ALL IN THE NAME OF LOVE 

(Irving, BMI /Lijesrika, BMI) CPP /ALM 
5 ANGEL 

(Angel Notes, ASCAP/WB, ASCAP) 

35 BABY, BE MINE 

(BMC, UK) 

84 BABY I'M FOR REAL 

( Jobete, ASCAP) 

7 (BABY TELL ME) CAN YOU DANCE 

(Wiz Kid, BMI /Irving, BMI) CPP /ALM 
52 BAD 

(Mijac, BMI/Warner- Tamerlane, BMI) 

59 BE YOURSELF 

(Willesden, BMI /Zomba, ASCAP) 

62 BECAUSE OF YOU 

(Amber /Disco Fever, ASCAP /Red Instructional, 
ASCAP) 

15 CATCH ME (I'M FALLING) 

(Genetic, ASCAP) 

19 CERTIFIED TRUE 

(Bar -Kays, BMI/Warner- Tamerlane, BMI /Arrival, BMI) 

100 COLD SPENDING MY MONEY 

(Def Jam, ASCAP /Juiced Up, ASCAP /Def American, 

BMI /First Impulse, BMI) 

65 COME INTO MY LIFE 

(Beach House, ASCAP/Tawanne Lamont, ASCAP) 

6 CRITICIZE 

(Flyte Tyme, ASCAP /Avant Garde, ASCAP) 

77 DID I DREAM YOU 

(Mtume, BMI /Number 9, ASCAP) 

8 DON'T GO 

(Vabritmar, BMI) 

53 DON'T MAKE ME WAIT FOR LOVE 

(Bellboy, BMI /Gratitude Sky, ASCAP) CPP 

67 DON'T YOU WANT ME 

(Rightsong, BMI /Franne Gee, BMI /Ardavan, 

ASCAP /Intersong, ASCAP) 

55 EVERCHANGING TIMES 

(United Artists, ASCAP /April, ASCAP /Carole Bayer 

Sager, BMI /United Lion, BMI /Blackwood, BMI /New 
Hidden Valley, ASCAP) CPP /B -3 

ll GAMES 

(Hip Trip, BMI /Hip Chic, BMI /Mister Johnson's Jams, 

BMI/Tammi, BMI /Peer -Southern, ASCAP) CPP 

81 GET LUCKY 

(Virgin, ASCAP) 

48 GIRLFRIEND 

(Kermy, BMI /Hip Trip, BMI) CPP 

25 HARD DAY 

(Chappell, ASCAP /Morrison Leahy, ASCAP) 

60 HEART OF GOLD 

(Black Lion, ASCAP /Captain Z, ASCAP /Billy Osborne, 

ASCAP) 

85 HELLO ROCHELLE 

(Promuse, BMI /Enjo, BMI) 

92 HOLDING ON 

(Zomba, ASCAP/Willesden, BMI) 
54 HOW YA LIKE ME NOW 

(Zomba, ASCAP/Willesden, BMI) 

63 I AIN'T NO JOKE 

(Robert Hill, BMI) 

79 I CAN'T LIVE WITH OR WITHOUT YOU 

(Dat Richfield Kat, BMI/Warner- Tamerlane, 

BMI /Advansus, BMI /Songs Can Sing, ASCAP) 

24 I COULDN'T BELIEVE IT 

(Tight Squeeze, BMI) 
21 I DO YOU 

(Meow Baby, ASCAP /Rick Kelly, BMI) 

13 I LIVE FOR YOUR LOVE 

(O'Lyric, BMI/Tuneworks, BMI/Vandorf, 
ASCAP /Renwick- Wertel, ASCAP /Beseme West, 

ASCAP /Nelana, BMI /Careers, ASCAP /Arista, ASCAP) 

CPP 

32 (I WANNA GET) CLOSE TO YOU 

(Bush Burnin', ASCAP /KMA, ASCAP /Screen Gems, 

ASCAP) 

49 I WANT HER 

(Vintertainment, ASCAP /Keith Sweat, ASCAP /Donril, 
ASCAP /Zomba, ASCAP) 

4 I WANT TO BE YOUR MAN 

(Troutman's, BMI /Saja, BMI) 

72 I WISH YOU BELONGED TO ME 

(Downstairs, BMI /Piano, BMI) 

3 I WONDER WHO SHE'S SEEING NOW 

(Geffen, ASCAP /Lucky- Break, ASCAP /Pardini, ASCAP) 

27 IF YOU CAN DO IT: I CAN TOO!! 

(Bush Burnin', ASCAP) 

22 IF YOU LET ME STAY 

(Virgin- Nymph, BMI/Young Terence, BMI) CPP 

95 I'LL RETURN 

(Ackee, ASCAP) 

69 IN THE MOOD 

(Hip Trip, BMI /Hip Chic, BMI) 

43 I'VE BEEN WATCHING YOU 

(Mazarati, ASCAP) 

93 JUST BEGUN TO LOVE YOU 

(Music Specialists, BMI /Price & Williams, BMI) 

99 JUST GETS BETTER WITH TIME 

(Morning Crew, BMI /Irving, BMI) CPP /ALM 

78 LEAVE THE LIGHTS ON 

(Hot Winter, ASCAP/Tosha, ASCAP /Barbosa, 

ASCAP /Hit & Hold, ASCAP) 

71 LEFT ME LONELY 

(Flake, ASCAP /Marley Marl, ASCAP) 

98 LET ME BE THE ONE 

(Panchin, BMI) 

9 LET'S START LOVE OVER 

(Blackwood, BMI /Huemar, BMI) 

73 LET'S TRY AGAIN 

(Colgems -EMI, ASCAP) 

90 LOOK AROUND 

(Bush Burra', ASCAP /Mr. Campbell's, ASCAP) 

34 LOVE CHANGES 

(Alexscar, BMI) 

58 LOVE IS CONTAGIOUS 

(Ow, ASCAP) 

18 LOVE IS FOR SUCKERS (LIKE ME AND YOU) 

(Forceful, BMI/Willesden, BMI) 

37 LOVE OVERBOARD 

( Calloso, BMI /Hip Trip, BMI) CPP 

26 LOVER'S LANE 

(Georgic s, BMI /Stone Diamond, BMI) CPP 

31 LOVIN' YOU 

(Downstairs, BMI /Piano, BMI /Mighty Three, BMI) 

14 LUV'S PASSION AND YOU 

(l'Mo Owe U A Tune, ASCAP /Bush Burnin', ASCAP) 

66 MAKE YOU MINE TONIGHT 

(Def Jam, ASCAP) 

76 MISUNDERSTOOD 

(Mashamug, BMI) 

10 MY FOREVER LOVE 

(Trycep, BMI /Ferncliff, BMI) 

61 MY LOVE IS DEEP 

(Glasshouse, BMI /Irving, BMI /Harrindur, BMI /Ensign, 

BMI) CPP /ALM 
96 MY LOVE IS GUARANTEED 

(Next Plateau, ASCAP /Godsend, ASCAP / Bratton & 

While, ASCAP) 

44 MY NIGHT FOR LOVE 

(Little Tanya, ASCAP /MCA, ASCAP) 

82 MYSTERIOUS 

(Zomba, ASCAP) 

87 NAMELESS 

(MCA, ASCAP / Unicity, ASCAP /Moonwalk, ASCAP) 

86 NEVER MY LOVE 

(Warner -Tamerlane, BMI) 

97 NO ONE IN THE WORLD 

(ATV, BMI/Welbeck, ASCAP) 

40 NOTHING VENTURED - NOTHING GAINED 

(Almo, ASCAP/Wun Tun, ASCAP) CPP /ALM 

41 OVERNIGHT SUCCESS 

(Mibren, ASCAP /Lauren Loo, ASCAP) 

70 PARTY YOUR BODY 

(Saja, BMI /Mya -T, BMI) 

75 (THE PERFECT) 10 

(Parisongs, ASCAP) 

68 THE REAL THING 

( Jobete, ASCAP /House Of Fun, BMI) CPP 

29 RESERVATIONS FOR TWO 

(Catdaddy, ASCAP /New East, ASCAP /Little Tanya, 

ASCAP /MCA, ASCAP) 

88 RESPECT YOURSELF 

(Irving, BMI /Klondike, BMI) 
39 RICH MAN 

(Petersong, ASCAP /Oliver Leiber, ASCAP) 

42 SECRET LADY 

(Stephanie Mills' Starlight, ASCAP /Firebolt, 
ASCAP /MCA, ASCAP) 

16 SHE'S FLY 

(Shaman Drum, BMI/King Henry I, ASCAP) 

17 SHO' YOU RIGHT 

(Seven Songs, BMI /Ba -Dake, BMI) 

33 SHOW A LITTLE LOVE 

(Per Mission, ASCAP) 

1 SKELETONS 

(Jobete, ASCAP /Black Bull, ASCAP) CPP 

57 SO AMAZING 

(April, ASCAP /Uncle Ronnié s, ASCAP) 

20 SO EMOTIONAL 

(Billy Steinberg, ASCAP /Denise Barry, ASCAP) 

28 SO MANY TEARS 

(On The Move, BMI /Zenox, ASCAP) 

36 SOMEONE TO LOVE ME FOR ME 

(Forceful, BMI/Willesden, BMI /My! My!, BMI) 

89 STEPPIN' OUT 

(Interior, BMI) 
91 SWEET SOMEBODY 

( Jobete, ASCAP /Emergency, ASCAP /Green Star, 

ASCAP /Not Fragile, BMI) CPP 

47 SWEETER THAN CANDY (FROM "PENITENTIARY III ") 
(New World, ASCAP) 

2 SYSTEM OF SURVIVAL 

(Sputnik Adventure, ASCAP /Maurice White, ASCAP) 

83 THIS BE THE DEF BEAT 

(Protoons, ASCAP/Turn Out Brothers, ASCAP) 

46 TO PROVE MY LOVE 

(Jay King IV, BMI) 

30 TOUCH AND GO 

(Tee Girl, BMI/Vii s She, BMI/T -Boy, ASCAP /Buppie, 

ASCAP) 

BLACK SINGLES 

BY LABEL 
A ranking of distributing labels 

by the number of titles they have 
on the Hot Black Singles chart. 

LABEL NO. OF TITLES 
ON CHART 

COLUMBIA (10) 12 
Def Jam (2) 

MCA 9 

WARNER BROS. (4) 
Paisley Park (2) 
Geffen (1) 
Qwest (1) 
Tommy Boy (1) 

RCA (4) 
Jive (4) 

E.P.A. 
Epic (5) 
Tabu (2) 

ARISTA (5) 
Jive (1) 

ATLANTIC (3) 
21 (1) 
Island (1) 

CAPITOL 

MOTOWN 

SOLAR 

A &M 

EMI -MANHATTAN (2) 
P.I.R. (1) 

POLYGRAM 
Mercury (2) 
Wing (1) 

VIRGIN 

ELEKTRA (1) 
Vintertainment (1) 

PROFILE 

2000 AD 

4TH & B'WAY 

CHRYSALIS 

COLD CHILLIN' 

EDGE 

JAM PACKED 

LMR 

NEXT PLATEAU 

P.I.R. 
Gamble & Huff (1) 

REPRISE 

SELECT 

SLEEPING BAG 

SUTRA 
Fever (1) 

WARLOCK 
Ligosa (1) 

9 

8 

7 

6 

5 

5 

5 

4 

3 

3 

3 

3 

2 

2 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

74 TURN ON THE MOON 

(2000 AD, BMI) 

50 TWO OCCASIONS 

(Hip Trip, BMI /Hip Chic, BMI /Mister Johnson's Jams, 

BMI /Peer- Southern, ASCAP/Tammi, BMI) CPP 

64 WANNA MAKE LOVE (ALL NIGHT LONG) 

(Bush Burnin', ASCAP) 

38 THE WAY YOU MAKE ME FEEL 

(Mijac, BMI/Warner- Tamerlane, BMI) 

45 WE'LL BE TOGETHER 

(Magnetic, BMI /Regatta, BMI /Illegal, BMI /Atlantic, 
BMI) 

56 WE'VE ONLY JUST BEGUN (THE ROMANCE IS NOT 

OVER) 

(Willesden, BMI /Johnnie Mae, BMI /Lu Ella, 

ASCAP/WB, ASCAP) 

23 WHATS TOO MUCH 

(Taj Mahal, ASCAP /53rd State, ASCAP /Lonnie -K, 

ASCAP) 

94 YA COLD WANNA BE WITH ME 

(ADRA, BMI /Kadoc /Forceful, BMI/Willesden, BMI) 

12 YOU AND ME TONIGHT 

(Virgin- Nymph, BMI/Attractive, BMI /Stm, BMI) CPP 

80 YOU BRING OUT THE BEST IN ME 

(Zomba, ASCAP/WB, ASCAP) 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

ABP April Blackwood CPP Columbia Pictures 

ALM Almo HAN Hansen 

B -M Belwin Mills HL Hal Leonard 

B -3 Big Three IMM Ivan Mogull 

BP Bradley MCA MCA 

CHA Chappell PSP Peer Southern 

CLM Cherry Lane PLY Plymouth 

CPI Cimino WBM Warner Bros. 
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RUFFIN&KENDRJCK 
This dynamic duo is heading straight for the top with their new hit single. 

DAVID RUFFIN 

EDDIE KENDRICK 

"I COULDN'T BELIEVE IT 1 f 7" 5313-7-R 

12" 6688-I-RD 

Two legends. Nine brand new songs. One great album. 

Featured Producers: Rick lantosca, Jay King, Jim Bonnefond, 

Gene McFadden and John Oates. 

On RCA Cassettes, Records and Compact Discs. 

LP 6765 -I -R CASSETTE 6765 -4 -R COMPACT DISC 6765 -2 -R 

Tmk(s) OO Registered Marca(s) Registrada(s) RCA Corporation. except BMG logo TM BMG Music CO 1987 BMG Music 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER. DISTRIBUTING LABEL (SUG. LIST PRICE)' 

1 1 1 10 

* * No.1 * * 
MICHAEL JACKSON 3 EPIC QE 40600 /E.P.A. (CD) 9 weeks at No. One BAD 

2 2 3 14 DANA DANE PROFILE PRO 1233 (8.98) (co) DANA DANE WITH FAME 

3 4 2 15 ALEXANDER O'NEAL TABU FZ 40320 /E.P.A. (CD) HEARSAY 

4 5 6 24 THE O'AS JY P.I.R. ST 53036/EMI- MANHATTAN (8.98) (CD) LET ME TOUCH YOU 

5 6 8 14 UTFO SELECT SEL 21619 (8.98) (CD) LETHAL 

6 3 4 15 LEVERT ATLANTIC 1 -81773 (8.98) (CD) THE BIG THROWDOWN 

7 8 7 23 WHITNEY HOUSTON 4 ARISTA 8ao5 (8.98) (CD) WHITNEY 

® 10 10 6 WHODINI JIVE 1E-8494/ARISTA (8.98) (CD) OPEN SESAME 

9 1 5 23 STEPHANIE MILLS 0 MCA 5996 (8.98) (CD) IF I WERE YOUR WOMAN 

10 11 15 6 ANGELA WINBUSH MERCURY 832 7331 /POLYGRAM (1198) (CD) SHARP 

11 9 9 16 ERIC B. & RAMM 4TH & B'WAY AWAY 4005/ISLAND (8.98) (CD) PAID IN FULL 

12 12 11 20 NATALIE COLE EMI -MANHATTAN ST 53051 (8.98) (CD) EVERLASTING 

CI 13 16 6 THE TEMPTATIONS MOTOWN 6246 ML (8.98) (CD) TOGETHER AGAIN 

14 15 14 36 SMOKEY ROBINSON 0 MOTOWN 6626 ML (8.98) (CD) ONE HEARTBEAT 

15 17 18 36 JODY WATLEY MCA 5898 (8.98) (CD) JODY WATLEY 

16 18 21 8 GLENN JONES JIVE 1062-11/RCA (8.98) (CD) GLENN JONES 

17 16 13 24 LL COOL J A DEF JAM FC 47093 /COLUMBIA (CD) BIGGER & DEFFER 

18 19 17 86 ANITA BAKER A3 ELEKTRA 60444 (8.981 (co) RAPTURE 

Cl 21 26 5 HEAVY D. & THE BOYZ MCA 5986 (8.98) (CD) LIVING LARGE ... 

211 14 12 27 THE WHISPERS SOLAR ST 72554 (8.98) (CD) JUST GETS BETTER WITH TIME 

21 20 22 64 KENNY G. ARISTA ALB -8427 (8.98) (CD) DUOTONES 

22 24 28 35 SALT -N-PEPA NEXT PLATEAU PL 1007 (8-98) HOT, COOL & VICIOUS 

O 26 29 6 MARLON JACKSON CAPITOL CLT 46942 (8.98) (CD) BABY TONIGHT 

24 27 35 5 MILES JAYE ISLAND 90615 (8.98) (CD) MILES 

25 28 34 6 THE BAR-KAYS MERCURY 830 305 -1 /POLYGRAM (198) (CD) CONTAGIOUS 

26 22 19 32 LILLO THOMAS CAPITOL ST -12450 (8.98) (CD) LILLO 

27 23 20 25 THE FAT BOYS TIN PAN APPLE 831 948- 1 /POLYDOR (8.98) (CD) CRUSHIN' 

® 32 32 4 BARRY WHITE A &M SP 5154 (8 -98) (CD) THE RIGHT NIGHT AND BARRY WHITE 

® 34 37 18 SHALAMAR SOLAR ST 72556 (8.98) CIRCUMSTANTIAL EVIDENCE 

30 29 25 29 LISA LISA & CULT JAM A COLUMBIA FC 40477 (CD) SPANISH FLY 

31 25 23 16 FORCE M.D.'S TOMMY BOY TBLP 25631 /WARNER BROS. (8.98) (CD) TOUCH AND GO 

32 30 39 39 EXPOSE A ARISTA AL 8441 (8.98) (CD) EXPOSURE 

33 31 24 56 FREDDIE JACKSON CAPITOL ST 12495 (B.98) (CO) JUST LIKE THE FIRST TIME 

34 33 27 7 RAY PARKER JR. GEFFEN GHS 24124 /WARNER BROS. (8.98) (CD) AFTER DARK 

35 38 50 5 DEJA VIRGIN 90601 -1 (8.98) SERIOUS 

® NEW 1 EARTH, WIND & FIRE COLUMBIA FC 40596 (CD) TOUCH THE WORLD 

37 36 30 49 NAJEE EMI -MANHATTAN ST 17241 (8.98) (CD) NAJEE'S THEME 

® 45 68 3 THE JETS MCA 42085 (8.98) (CD) MAGIC 

ALBUMSTM ©Copyright 1987, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE) 

39 42 33 34 MARVIN SEASE LONDON 830 794 -1 /POLYGRAM MARVIN SEASE 

40 40 40 32 GEORGIO MOTOWN 6229 (8.98) SEXAPPEAL 

41 46 54 4 TEREN 
COLUMBIA 

CE 
BFC 

TRENT 
40964 {CD) 

D'ARBY INTRO. THE HARDLINE ACCORDING TO TERENCE TRENT D'ARBY 

42 39 38 25 JONATHAN BUTLER JIVE /RCA 1032 -1-1/RCA (8.98) (CD) JONATHAN BUTLER 

43 35 36 7 BERT ROBINSON CAPITOL CLX 46921 (8.98) NO MORE COLD NIGHTS 

® 48 42 24 REGINA BELLE COLUMBIA BFC 49537 (CO) ALL BY MYSELF 

45 57 - 2 CLARENCE CARTER ICHIBAN ICH 1016 (8.98) HOOKED ON LOVE 

46 41 45 4 SHANICE WILSON A &M SP 5128 (8.98) (co) DISCOVERY 

47 37 31 31 PRINCE A PAISLEY PARK 1- 25577 /WARNER BROS. (15.98) (CD) SIGN '0' THE TIMES 

48 44 43 13 COLONEL ABRAMS MCA 42029 (8.98) (CD) YOU AND ME EQUALS US 

49 65 - 2 ORAN "JUICE" JONES DEF JAM FC 4055 /COLUMBIA G.T.O. GANGSTERS TAKIN' OVER 

50 50 46 58 LUTHER VANDROSS EPIC FE 40415 /E.P.A. (col GIVE ME THE REASON 

51 43 41 11 MADAME X ATLANTIC 81774 (8.98) (CD) MADAME X 

52 49 53 6 STEADY B JIVE 1000- 1- J /RCA(8.98) WHAT'S MY NAME 

53 53 51 14 DIONNE WARWICK ARISTA AL 8446 (8.98) (CD) RESERVATIONS FOR TWO 

54 51 48 23 4 BY FOUR CAPITOL ST 12560 (8.98) (CD) 4 BY FOUR 

55 NEW 1 MIKI HOWARD ATLANTIC 81810 -1 (8.98) (CD) LOVE CONFESSIONS 

56 54 47 9 SHERRICK WARNER BROS. 25576 -1 (8.98) (CD) SHERRICK 

57 52 52 5 LACE WING 833 451.1 Y -1 /POLYGRAM (8.98) (CD) SHADES OF LACE 

58 47 44 10 THE WINANS QWEST 125510 /WARNER BROS. (8.98) (CD) DECISIONS 

59 56 49 15 GROVER WASHINGTON,JR. COLUMBIA FC 40510 (CD) STRAWBERRY MOON 

60 58 55 21 GEORGE BENSON /EARL KLUGH WARNER BROS. 255801 (9.98) (CD) COLLABORATION 

61 66 61 31 ATLANTIC STARR WARNER BROS. 1 -25560 (8.98) (CD) ALL IN THE NAME OF LOVE 

CS) 68 72 3 MISSION COLUMBIA BFC 40759 SEARCH 

63 55 56 17 ICE-T SIRE 25602-1 /WARNER BROS. (8.98) (CD) RHYME PAYS 

® 73 - 2 CHAD RCA 6610-1R (8.98) FAST MUSIC, LOVE & PROMISES 

65 NEW 1 KOOL MOE DEE JIVE 1079 -1 -J /RCA (8.98) (CD) HOW YA LIKE ME NOW 

66 59 59 4 SCHOOLLY D JIVE 1066-11/RCA (8.98) SATURDAY NIGHT - THE ALBUM 

NEW 1 STING A &M SP 6402 (10.98) (CD) ... NOTHING LIKE THE SUN 

68 60 57 24 THE ISLEY BROTHERS WARNER BROS. 25586 1 (8.98) (CO) SMOOTH SAILIN' 

69 62 66 35 SURFACE COLUMBIA 40374 (CD) SURFACE 

70 63 64 5 CHICO DEBARGE MOTOWN 6249 ML (8.98) KISS SERIOUS 

]j RE -ENTRY THE DEELE SOLAR ST 72555 (8.98) EYES OF A STRANGER 0 NEW 1 FULL FORCE COLUMBIA FC 40894 GUESS WHO'S COMIN' TO THE CRIB? 

73 75 75 5 BOOGIE DOWN PRODUCTIONS B Boy 4787 (8.98) CRIMINAL MINDED 

74 72 69 30 PUBLIC ENEMY OFF JAM BFC 49658 /COLUMBIA YO! BUM RUSH THE SHOW 

75 69 65 17 BEBE & CECE WINANS CAPITOL sr 12573 (8.98) BE BE & CE CE WINANS 

OAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) 
certification for sales of 500,000 units. RIAA certification for sales of l million units, with each additional million indicated by a 

numeral following the symbol. 'CBS Records and PolyGram Records do not issue a suggested list price for their product. 
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by Bob Darden 
This is the second half of an interview with Russ 
Taff Singer /songwriter Tars eponymous third al- 
bum for Myrrh Records was recently released. 

USS TAFF" is one of the strongest releases in 
the history of contemporary Christian music. The al- 
bum features strong production by Jack Joseph Puig 
and stellar contributions from executive producer 
Lynn Nichols and the multitalented Dave Perkins, 
but "Russ Taff" is most notable for Taff's towering, 
gut- wrenching voice and several memorable songs. 

Recently, Taff took some time to talk about some of 
those songs: 

"Shake" (written by Perkins, Nichols, and Taff) - 
To quote from the song: "All that can shake will 
shake /All that can quake will quake /To break the fact 
from the fake /All that can shake will shake." 

"It's not about television evangelists," Taff says. 
"It's about the things going on inside me. I know my 
faith will stand. But right now I wonder, 'Just what is 
faith ?' The song came out of a collaboration with 
Dave, Lenn, my wife Tori, and I in a hotel room while 
Dave was working on Steve Taylor's [just- released] 
album. We wrote the music there around Dave's great 
idea for a chorus. Tori and I worked on the verses." 

"Bring Me Healing" (Russ Taff, Tori Taff, and 
James Hollihan) -"I want to run away /You've got to 
help me stay /You're the only one who can save me 
from myself /Bring me healing." 

"Again, I wrote this for me," Taff says. "It's a 
heartfelt cry for me to really get honest with myself. 
It is so easy to be what you want to be, even in your 
relationship with God. But are you doing what is 
right? Are you even trying? Or is he truly doing with 
me what I should be doing? Is his resurrection truly 
working in my life, or am I becoming a 'professional 
Christian artist' ?" 

"I Still Believe "(Michael Been) -"And through the 
grief /Through the heartache /And through the tears/ 
Through the waiting /And through the years /I still be- 
lieve." 

"I've been a longtime fan of Michael Been and the 
Call," Taff says. "Lynn played their album for me 
while we were sitting in a hotel. Tears came to my 
eyes. I don't care if anybody likes it but me; I don't 
care if it is a cover tune; I don't care if it has been done 
wonderfully well already -I had to do it. It's the way 
I feel right now. Through the soul- searching, through 
the disillusionment, through all of the hypocrisy, 
through all of the lies and confusion, I still believe in 
Jesus." 

"Lowlands" (Charlie Peacock) -"Down in the low- 
lands /Won't you save me /Hear my cry /Won't you 
save me, save me." 

"I was already familiar with Charlie's work as 
well," Taff says. "It's the same thing as before; it just 
sparked something that had been with Tori and I since 

Russ Taff talks about 
songs from his new album 

we'd been in South Africa with World Vision. It had 
truly opened our eyes, seeing the things that go on 
over there. I always wanted to do a song about it yet 
be able to tie it into my own heart somehow, to reflect 
my searching relationship with God." 

"Walk Between The Lines" (Perkins) -"Walk be- 
tween the lines /Through this life and times." 

"I met Dave through Lynn, and now I'm a real fan 
of his," Taff says. "Dave -and James Hollihan's- 
guitar work is all over the LP. Dave sent me the song; 
it was something he'd written during his days living in 
[Greenwich] Village in New York. What a writer, 
what a musician! Everything he does is so real. 

"James is my oldest friend; we've always been to- 
gether," Taff says. "In my first band, Sounds Of Joy, 
I wanted him to play with us, and the other guys want- 
ed another guitarist and bassist because they had all 
of the equipment we'd ever need. I wanted James be- 
cause he was the best. We've played together ever 
since, through the Imperials, too." 

Jayy 

IIIÄTE 
NOTES 

by Peter Keepnews 

IN CZECHOSLOVAKIA, you can go to jail for being 
too much of a jazz enthusiast. In the U.S., several 
prominent musicians and authors are joining forces to 
express their disapproval of the situation. 

It's been more than a year since five members of the 
Jazz Section, an organization formed in 1971 and pri- 
marily involved in promoting avant -garde jazz in 
Czechoslovakia, were arrested and charged with "ille- 
gal economic activities." Two of the five are still in 
prison, and the Jazz Section -which the authorities 
have been trying to shut down since 1984 -is still offi- 
cially illegal. 

On Dec. 7, a number of jazz artists, including Billy 
Taylor and the duo of Dwike Mitchell & Willie Ruff, 
will be performing at a concert in Washington, D.C., in 
support of the Jazz Section. The concert, at the Duke 
Ellington School of the Arts, will also include speeches 
by, among others, novelists Kurt Vonnegut Jr. 
(whose love of jazz is a matter of public record) and 
Joseph Skvorecky (who was born in Czechoslovakia 
and whose works include "The Bass Saxophone," one 
of the best fictional variations on a jazz theme ever 
written). 

The concert is supported by Amnesty International, 
Helsinki Watch, PEN International, and the AFL - 
CIO. It will be broadcast live by the Voice Of America 
into, among other places, Czechoslovakia. 

While in Washington, the concert participants plan 
to meet with members of Congress to discuss the Jazz 
Section's plight. They also hope to meet with Czecho- 

slovak officials and ask them just why that country's 
government finds jazz and its adherents so threaten- 
ing. We'll let you know if they get an answer. 

MIXED MEDIA: In case you hadn't noticed it, we 
call your attention to the theme music being used this 
year for "The Cosby Show." It's the same old tune, 
but now it's being sung by Bobby McFerrin. It's all 
McFerrin -multitracked, with no instruments at all - 
and it swings like crazy. And dig the way Bill Cosby 
and his fellow cast members dance to it. 

Meanwhile, on the theater front, California -based 
Frank Morgan has been doubling as an off -Broadway 

American musicians plan 
to jam for jailed Czechs 

actor during his current stay in New York. He's ap- 
pearing in a play called "Prison -Made Tuxedos," writ- 
ten by George Trow -and, according to the play- 
wright, "half about Frank, half about me." Morgan 
plays both a part and his alto saxophone in the play, a 
production of the Music Theater Group; it is sched- 
uled to end its run at St. Clement's Church on Satur- 
day (28). 

Morgan's been exceptionally busy in New York: 
He's also doing a week at the Village Vanguard, 
through Nov. 29. 

ALSO NOTED: After four consecutive years in New 
York, the JazzTimes Convention is going west. Next 
year's gathering of the jazz community is set for Oct. 
5-8 at the Sheraton Universal Hotel in Los Angeles .. . 

Jean -Luc Ponty recently concluded an extensive U.S. 
tour with a concert at Carnegie Hall. The violinist hit 
the road in support of his first Columbia album, "The 
Gift Of Time." 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 21 

* * NO. 1 * * 
REV. MILTON BRUNSON /THOMPSOM COMMUNITY SINGERS 

REJOICE WR 8369/A &M 9 weeks at No. One IF I BE LIFTED 

2 2 9 THE WINANS QWEST 25510 /WARNER BROS 

DECISIONS 

3 6 9 VICKIE WINANS LIGHT 7-115-72001-0 

BE ENCOURAGED 

4 3 25 
FLORIDA MASS CHOIR MALACO 6001 

LIVE IN MIAMI FLORIDA 

5 4 33 
AL GREEN A &M SP 5150 

SOUL SURVIVOR 

6 7 29 
REV. CLAY EVANS & THE FELLOWSHIP CHOIR SAVOY sAV 1478o 

FROM THE SHIP 

7 5 29 
NICHOLAS COMMAND CRN 1006 

A LOVE LIKE THIS 

8 12 25 NEW JERUSALEM BAPTIST CHURCH CHOIR SOUND OF GOSPELSOG -26160 

SHOW ME THE WAY 

9 14 45 
NEW JERSEY MASS CHOIR LIGHT 7- 115 -711097 /LEXICON 

LOOK UP AND LIVE 

10 9 33 
THE RICHARD SMALLWOOD SINGERS REJOICE WR 8355/A&M 

TEXTURES 

11 10 69 
THE WILLIAMS BROTHERS MALACO 4409 

HAND AND HAND 

12 8 21 
BEBE & CECE WINANS SPARROW 12573/CAPITOL 

BEBE & CECE WINANS 

13 11 41 
EDWIN HAWKINS /MUSIC & ARTS SEMINAR MASS CHOIR 

BIRTHRIGHT 70300 /CAPITOL GIVE US PEACE 

14 16 29 
LUTHER BARNES & THE RED BUDD GOSPEL CHOIR 

ATLANTA INT'L AIR 10116 SEE WHAT THE LORD HAS DONE 

15 27 5 
GOSPEL MUSIC WORKSHOP OF AMERICA KING JAMES 8609 

LIVE IN THE MIAMI CIVIC AUDITORIUM 

16 13 25 
MIGHTY CLOUDS OF JOY REJOICE WR8366 /A &M 

CATCHING ON 

17 17 33 
DONALD VAILS & THE SALVATION COOPERATION 
SOUND OF GOSPEL 50G -20155 UNTIL THE RAPTURE 

18 26 57 
REV. B.W. SMITH JR. PASTOR PR 75000 

WATCH THEM DOGS 

19 15 69 
MINISTER THOMAS A. WHITFIELD & COMPANY 
SOUND OF GOSPEL SOG -20151 I'M ENCOURAGED 

20 18 21 REV. F.C. BARNES & REV. JANICE BROWN ATLANTA INT'L AIR 10120 

I HEAR JESUS CALLING 

21 21 45 
THE JACKSON SOUTHERNAIRES MALACO MAL 4417 

HEAR OUR PRAYERS O LORD 

22 29 133 
DOUGLAS MILLER LIGHT LS5876 /LEXICON 

UNSPEAKABLE JOY 

23 24 9 PILGRIM JUBILEES MALACO 4419 

GOSPEL ROOTS 

24 20 121 
NICHOLAS COMMAND CRN 1003 

DEDICATED 

25 25 13 
CANTON SPIRITUALS J &B was 

DETERMINED 

26 31 5 
TIMOTHY WRIGHT /CONCERT CHOIR LIVE GOSPEARL PL 16038 /AIR 

JESUS WILL 

27 28 49 
VANESSA BELL ARMSTRONG MUSCLE SHOALS SOUND MSSG 8001 / MALACO 

FOLLOWING JESUS 

28 22 81 
REV. MILTON BRUNSON /THOMPSOM COMMUNITY SINGERS 
REJOICE WR 8324/A &M THERE IS HOPE 

29 NEW 0. JAMES MOORE SOUND OF GOSPEL SOG -20159 

SOMETHING OLD AND SOMETHING NEW 

30 23 33 
LYNETTE HAWKINS BIRTHRIGHT 70301 /CAPITOL 

BABY SIS 

31 NEW YOLANDA ADAMS SOUND OF GOSPEL SOG -163 

JUST AS I AM 

32 39 13 
BARRETT SISTERS I AM 7007 /WORD 

I'VE GOT A FEELING 

33 30 25 
REV. ANDRE WOODS & CHOSEN SOUND OF GOSPEL SOG -153 

CHOSEN 

34 RE -ENTRY 
REV. F.C. BARNES & REV. JANICE BROWN ATLANTA INTL AIR 10059 

ROUGH SIDE OF THE MOUNTAIN 

35 33 53 
COMMISSIONED LIGHT 7- 115- 71148 -8 /LEXICON 

GO TELL SOMEBODY 

36 37 61 
CANDI STATON BERACAH BRI -2001 

SING A SONG 

37 32 33 
SHIRLEY CAESAR REJOICE WR 8365/A &M 

SHIRLEY CAESAR HER VERY BEST 

38 38 13 
KEITH PRINGLE MUSCLE SHOALS SOUNDS GOSPEL MSSG 8002 /MALACO 

ALL TO YOU 

39 36 9 JERRY PARRIES & THE CHRISTIAN FAMILY CHOIR 

SOUND OF GOSPEL SOG -2D158 RECORDED LIVE IN CLEVELAND OHIO 

40 19 17 
BAY AREA CHAPTER /MUSIC & ARTS SEMINAR 

BIRTHRIGHT 370310 /CAPITOL HOLD ON 

(CD) Compact disk available. Recording Industry Assn. Of America (RIAA) certification for sales of 

500,000 units. RIAA certification for sales of 1 million units. 
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CLUB PLAY 
TITLE 

Compiled from a national sample of dance club playlists. 
ARTIST 

LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 2 6 

* * No.1 * * 
SYSTEM OF SURVIVAL (REMIX) EARTH, WIND & FIRE 
COLUMBIA 44 07475 2 weeks at No. One 

U 3 6 8 LOVER'S LANE (REMIX) Morown 4592MG GEORGIO 

O4 9 6 THE NIGHT YOU MURDERED LOVE MERCURY 888 864- 1 /POLYGRAM ABC 

® 11 15 8 PUMP UP THE VOLUME 4TH & BWAY 452 M.A.R.R.S. 

5 5 7 7 HARD DAY (REMIX) COLUMBIA 44 07466 GEORGE MICHAEL 

6 7 11 7 SHAKE YOUR LOVE (REMIX) ATLANTIC o -86651 DEBBIE GIBSON 

7 6 12 7 ANIMAL MAGIC (REMIX) CAPITOLV -15334 BELOUIS SOME 

8 9 14 6 NEVER BE THE SAME MCA 23797 THE BREAKFAST CLUB 

O 12 21 5 AFTERGLOW (REMIX) CAPITOL V -15349 TINA TURNER 

10 2 1 7 BAD (REMIX) EPIC 49 07462/E.P.A. MICHAEL JACKSON 

11 20 40 3 SO EMOTIONAL (REMIX) ARISTA A131-9641 WHITNEY HOUSTON 

12 13 27 5 JOIN IN THE CHANT (REMIX) GEFFEN 0- 20786 /WARNER BROS. NITZER EBB 

13 14 25 5 NEVER LET ME DOWN AGAIN /PLEASURE LITTLE TREASURE DEPECHE MODE 
SIRE 0- 20783/WARNER BROS. 0 38 - 2 I'M BEGGIN' YOU (REMIX) A &M SP -12254 SUPERTRAMP 

15 26 34 4 LET'S GO SLEEPING BAG SÚ -29 NOCERA 

16 16 23 7 BECAUSE OF YOU FEVER SF 819 /SUTRA THE COVER GIRLS 

ll 25 29 5 NO NO LOVE PROFILE PRO -7166 RHONDA PARRIS 

18 15 26 6 TURN IT UP SIRE 0- 20671/WARNER BROS. MICHAEL DAVIDSON 

19 18 24 6 TRAMP /PUSH IT NEXT PLATEAU NP 50063 SALT -N -PEPA 

20 10 8 9 MILITARY DRUMS CURB 7172 /MCA HUBERT KAH 

21 33 39 3 MOVE CRIMINAL CR12 -015 JOHN ROCCA 

22 27 32 4 I CANT LET GO DICE TGR 1017 CELI BEE 

23 8 4 13 MY LOVE IS GUARANTEED (REMIX) NEXT PLATEAU NP 50067 SYBIL 

24 36 45 3 I CANT HELP IT (REMIX) /MR.SLEAZE LONDON 886 212- 1 /POLYGRAM BANANARAMA 

® 31 37 4 CRITICIZE (REMIX) TABU 4Z907469/E.P.A. ALEXANDER O'NEAL 

10 30 36 4 IF YOU SHOULD NEED A FRIEND QUARK 006 BLAZE 

9 35 41 4 SKELETONS MOTOWN 4593MG STEVIE WONDER 

28 17 19 8 DEVOTION ATLANTIC 0 -86652 TEN CITY 

29 29 33 4 POP GOES THE WORLD MERCURY 888 859- 1 /POLYGRAM MEN WITHOUT HATS 

® 43 46 3 BREAKFAST IN BED (REMIX) MCA 23796 BRENDA K. STARR 

31 34 35 8 SATURN GIRL /LOVE IT Bic TIME 6068 -1-eo SOCIETY 

O 42 - 2 NEED YOU TONIGHT ATLANTIC 0-86645 INXS 

33 23 18 10 HERE TO GO /DON'T ARGUE EMI- MANHATTAN V -56067 CABARET VOLTAIRE 

® 41 42 3 WE'LL BE TOGETHER (REMIX) A&M SP -12251 STING 

35 22 22 8 DISORDERLY CONDUCT /ARABIAN KNIGHTS LATIN RASCALS 
TIN PAN APPLE 885- 981- 1 /POLYGRAM 

® NEW II. 1 NEVER GONNA GIVE YOU UP (REMIX) RCA 6784 -1 -RD RICK ASTLEY 

37 45 - 2 THE GUN .ICI & ASSOCIATED LABELS JCO -9003 D.A.F. 

38 32 31 6 EASIER SAID THAN DONE (REMIX) Arco 0- 96746 /ATLANTIC VANILLA MIX 

39 28 16 9 (BABY TELL ME) CAN YOU DANCE A &M SP -12235 SHANICE WILSON 

® 47 - 2 LOVE CHILD (REMIX) CAPITOL V -15348 JAMIE DEAN 

41 NEW 1 ANDY (REMIX) VIRGIN 0- 96734 /ATLANTIC LES RITA MITSOUKO 

42 19 5 11 TELL IT TO MY HEART ARISTA ADI -9611 TAYLOR DAYNE 

® NEW 1 
RCA 6 
HOT 

737.1 - 
HOT 

RD 
HOT BUSTER POINDEXTER & HIS BANSHEES OF BLUE 

44 21 3 9 CAUSING A COMMOTION (REMIX) SIRE o- 20762/WARNER BROS. MADONNA 

45 40 28 7 JUST LIKE HEAVEN (REMIX) ELEKTRA 0 -66793 THE CURE 

46 49 - 2 THE MOTION OF LOVE GEFFEN 0- 20744/WARNER BROS. GENE LOVES JEZEBEL 0 50 - 2 DON'T TAKE YOUR LOVE AWAY NEW YORK GROOVE NYG 1001 LYDIA LOVE 

48 48 50 4 MISUNDERSTOOD COLUMBIA 44 06936 MICO WAVE 

49 39 17 11 THE REAL THING (REMIX) JELLYBEAN FEATURING STEVEN DANTE 
CHRYSALIS 4V9 43171 

® NEW II. 1 LOVE OVERBOARD MCA 23803 GLADYS KNIGHT & THE PIPS 
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Titles with future 
chart potential, 

on club play 
this week. 

1. PRIVATE PARTY WALLY JUMP JUNIOR & THE CRIMINAL ELEMENT CRIMINAL 

2. WELCOME TO THE CLUB (LP CUTS) VARIOUS ARTISTS JUMP STREET 

3. E.S.P. CHENA COLUMBIA 

4. SEATTLE/THE BODY PUBLIC IMAGE LTD VIRGIN 

5. WHAT HAVE I DONE TO DESERVE THIS? PET SHOP BOYS EMI -MANHATTAN 

6. FEMALES (GET ON UP) THE COOKIE CREW rvr 
7. RAIN IN THE SUMMERTIME (REMIX) THE ALARM I.R.S. 

8. HOW YA LIKE ME NOW KOOL MOE DEE JIVE 

9. THE WAY YOU MAKE ME FEEL (REMIX) MICHAEL JACKSON EPIC 

OTitles with the greatest sales or club play increase this week. Videoclip availability. Recording Industry Assn. Of America (RIAA) 
unless indicated otherwise. 

©Copyright 1987, Billboard Publications, Inc. No part of this publication 
may be reproduced, stored in any retrieval system, or transmitted, in any 
form or by any means, electronic, mechanical, photocopying, recording, 
or otherwise, without the prior written permission of the publisher. 
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12 -INCH SINGLES SALES 
Compiled from a national sample of retail store sales reports. 

TITLE ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 1 6 

** NO.1 ** 
BAD (REMIX) MICHAEL JACKSON 
EPIC 49 07462/E.P.A. 5 weeks at No. One U 4 5 7 SHAKE YOUR LOVE (REMIX) ATLANTIC 0 -86651 DEBBIE GIBSON 

3 3 4 12 DON'T YOU WANT ME (REMIX) MCA 23785 JODY WATLEY 

® 6 6 9 TELL IT TO MY HEART ARISTA AD1.9611 TAYLOR DAYNE 

5 2 2 11 
THE REAL THING (REMIX) JELLYBEAN FEATURING STEVEN DANTE 
CHRYSALIS 4V9 43171 

© 8 10 8 LOVER'S LANE (REMIX) MOTOWN 4592MG GEORGIO 

O] 10 16 4 SYSTEM OF SURVIVAL (REMIX) COLUMBIA 44 07475 EARTH, WIND & FIRE 

8 7 7 10 I THINK WE'RE ALONE NOW (REMIX) MCA 23793 TIFFANY 

O 11 11 9 DEVOTION ATLANTIC 0 -86652 TEN CITY 

C 15 37 3 SKELETONS MOTOWN 4593MG STEVIE WONDER 

11 12 15 6 HARD DAY (REMIX) COLUMBIA44 -07466 GEORGE MICHAEL 

12 9 9 11 MY LOVE IS GUARANTEED (REMIX) NEXT PLATEAU NP 50067 SYBIL 

13 5 3 9 CAUSING A COMMOTION (REMIX) SIRE 0- 20762/WARNER BROS MADONNA 

14 23 38 3 LETS GO SLEEPING BAG SIX -29 NOCERA 

15 25 25 7 PUMP UP THE VOLUME 4TH &B.VAV452 M.A.R.R.S. 

22 23 5 SUGAR FREE EPIC 49 06864/E.P.A. WA WA NEE 

17 13 17 8 NOTHING'S GONNA STOP ME NOW JIVE 1071 -1 -JD /RCA SAMANTHA FOX 

ió 32 2 CRITICIZE (REMIX) TABU 4Z9 07469 /E.P.A. ALEXANDER O'NEAL 

19 19 20 5 I DONT CARE FOR YOU Pizazz RR 3004 GENUINE PARTS 

® 37 - 2 SO EMOTIONAL (REMIX) ARISTA ADI -9641 WHITNEY HOUSTON 

21 20 22 5 BECAUSE OF YOU FEVER SF 819 /SUTRA THE COVER GIRLS 

® 26 31 4 EASIER SAID THAN DONE (REMIX) ATCO0- 96746 /ATLANTIC VANILLA MIX 

23 14 13 10 BREAKOUT (REMIX) MERCURY 888188- 1 /POLYGRAM SWING OUT SISTER 

24 18 18 17 CATCH ME I'M FALLING (REMIX) VIRGIN 0- 96752 /ATLANTIC PRETTY POISON 

25 24 26 7 
DISORDERLY CONDUCT /ARABIAN KNIGHTS LATIN RASCALS TIN PAN APPLE 885. 981- 1 /POLYGRAM 

26 29 39 4 IF YOU LET ME STAY COLUMBIA 44 07450 TERENCE TRENT D'ARBY 

27 17 14 9 LET ME BE THE ONE (REMIX) ARISTA AD1 -961 B EXPOSE 

28 27 27 7 JUST LIKE HEAVEN (REMIX) ELEKTRA 0 -66793 THE CURE 

29 31 32 4 NEVER LET ME DOWN AGAIN /PLEASURE LITTLE TREASURE DEPECHE MODE 
SIRE 0- 20783/WARNER BROS. 

® NEW, 1 I WANT HER VINTERTAINMENT 80- 66788 /ELEKTRA KEITH SWEAT 

31 35 - 2 NEED YOU TONIGHT ATLANTIC 0 -86645 INXS 

32 21 12 14 POUR IT ON (REMIX) ELEKTRA 0 -66795 MASON 

33 30 30 6 ROADBLOCK A &M SP -12250 STOCK, AITKEN, WATERMAN 

® 49 - 2 POP GOES THE WORLD MERCURY 888 859- 1 /POLYGRAM MEN WITHOUT HATS 

35 33 33 5 BE YOURSELF JIVE JDI- 9628 / ARISTA WHODINI 

® 44 - 2 THE NIGHT YOU MURDERED LOVE MERCURY ass 864- 1 /POLYGRAM ABC 

CI 48 - 2 NEVER BE THE SAME MCA 23797 THE BREAKFAST CLUB 

® 41 49 3 I WANT TO BE YOUR MAN REPRISE 0- 20771/WARNER BROS. ROGER 

39 50 46 3 I DO YOU MCA 23798 THE JETS 

® 43 -_ 2 MILITARY DRUMS CURB 7172 /MCA HUBERT KAH 

41 NEW 1 FAITH COLUMBIA 44 07478 GEORGE MICHAEL 

42 47 41 3 DON'T TAKE YOUR LOVE AWAY NEW ram GROOVE NYG tool LYDIA LOVE 

43 38 44 8 THE OPERA HOUSE MINIMAL MIN -1 /CRIMINAL JACK E. MAKOSSA 

® 45 47 4 YOU AND ME TONIGHT VIRGIN 0- 96755 /ATLANTIC DEJA 

45 42 - 2 BREAKFAST IN BED (REMIX) MCA 23796 BRENDA K. STARR 

® NEW III. 1 AFTERGLOW (REMIX) CAPITOL V -15349 TINA TURNER 0 NEW 1 NEVER GONNA GIVE YOU UP (REMIX) RCA 6784 -1 -RD RICK ASTLEY 

48 34 35 5 DOWNTOWN /I'M IN LOVE (REMIX) CAPITOL V -15331 LILLO THOMAS 

49 28 21 15 PARTY YOUR BODY LMR 4000 STEVIE B 

® NEW 1 I CAN'T HELP IT (REMIX) /MR. SLEAZE LONDON 886 121-I/POLYGRAM BANANARAMA 

N 
F 0 
Obased 

W 
tE 
m 

Titles with future 
chart potential, 

on sales 
reported this week. 

1. LOVE OVERBOARD GLADYS KNIGHT & THE PIPS MCA 

2. HEAVEN IS A PLACE ON EARTH (REMIX) BELINDA CARLISLE MCA 
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You Can Dance To Madonna's Latest Album 
FOR INSPIRATION: Finally out is 
the Madonna album of remixes ti- 
tled "You Can Dance" (Sire), which 
was originally slated for release 
months ago. The seven -song compi- 
lation serves as a sort of club retro- 
spective. Segued for continuous 
play, side one opens with the appeal- 
ing new selection "Spotlight" and 
leads into a spacious Jellybean rein- 
terpretation of "Holiday," a punchy 
Bruce Forest & Frank Heller ver- 
sion of "Everybody," and the origi- 
nal 12 -inch mix of "Physical Attrac- 
tion." Side two offers the busy 
Steve Thompson & Michael Bar - 
biero mix of "Over And Over" and 
concludes with Shep Pettibone's 
thorough treatment of "Into The 
Groove" and "Where's The Party." 
This package is a must for all jocks; 
also note that the cassette and CD 
versions include special dub mixes. 

NEW: "The Way You Make Me 
Feel" (Epic) is the latest offering 
from Michael Jackson; the loping 
r &b /pop groove has been extended 
without losing the feel of the origi- 
nal, and the a cappella has a 
strength all its own ... Chic's "Jack 
Le Freak" (Atlantic) is the PWL stu- 
dio treatment of that act's classic 
"Le Freak "; with postproduction 
courtesy of Phil Harding and Ian 
Curnow, the now semihouse track 
can arguably double as a Mel & 
Kim medley because of the gener- 
ous samples taken from their previ- 
ous hits ... Boy George should find 
deserved club support with the 
John Robie- and Paul Fox -pro- 
duced "Live My Life" (Virgin); tak- 
en from the "Hiding Out" sound- 
track, this soulful midtempo num- 
ber features a vocal delivery that 

shows George still in fine form ... 
"Hot To The Touch" (Epic) from 
Claudia Barry borrows a little bit o' 
everything in its spirited club remix 
by Jurgen Korduletsch; flip con- 
tains a Latin- flavored Latin Ras- 
cals version ... Brenda K. Starr's 
"Breakfast In Bed" (MCA) is now 
available in both English and Span- 
ish versions ... Of particular inter- 
est is the megamix of "Point Of No 
Return," "Come Go With Me," and 
"Exposed To Love" by Exposé as 
the flip to the trio's current ballad, 
"Seasons Change" (Arista) . .. As 
we had hoped, P.I.L.'s "Seattle" 
(Virgin) has been extended for 12- 
inch release and for the most part 
keeps to the basic form of the album 
version; it is coupled with a remix of 
our favorite cut, "Body," which now 
sports a generous intro and break 
... Also from the Virgin label is 
"Don't Get Mad ... Get Even" from 
technothrashers Age Of Chance; in 
its postproduction by Bruce Forest, 
the track takes on a polished house - 
style rhythm in six mixes that will 
surprise most. 

STANDING IN LINE: The self - 
taught Bronx, N.Y. -based female 
sibling assemblage E.S.G., with 
such hits as "Moody" and "You're 
No Good" on the now- defunct 99 
Records label, has been touring ex- 
tensively and is putting the finish- 
ing touches on an album project. 
Last year's EP, "Bam Bam Jam," 
was put out independently by the 
girls and scored quite well under- 
ground and at the alternative level. 
Interested in inking a label deal for 
the current project, the pleasingly 
raw and funky act is looking for one 
that supports and encourages its 

DANCE 

rusx 

by Bill Coleman 

creative freedom. Determined to 
broaden its audience and receive 
long- overdue radio exposure, the 
group promises the forthcoming al- 
bum will have something for all 
without forsaking the sound that 
E.S.G. has become known for. As 
well as a new single (possibly fea- 
turing collaborative efforts with 
Robert Clivilles and David Cole), 
look for the band's cameo early next 
year in "Vampire Kiss," the upcom- 
ing Nicholas Cage and Jennifer 
Beals horror film. 

COMING CORRECT: One of the 
hottest raps out, produced by Audio 
Two ( "Top Billin' "), is ace female 
rhymer MC Lyte's "I Cram To Un- 
derstand U (Sam)" (First Priority, 
718 -816 -7909); accompanied by DJ 
K -Rock, Lyte's keen and piercing 
delivery keeps this heavily rhythmic 
track rocking hard. Coupled with 
the equally notable "Take It Lyte," 
which incorporates an old Eddie 
Kendricks riff as its base. Lyte is 
currently contributing her talents 
to the remix of "(I Want Your) 
Hands On Me" by Sinead O'Con- 
nor ... Not to be missed are the lat- 
est from the Profile label: first, 
Asher D featuring Daddy Freddy 
takes the best of both worlds with 
"Ragamuffin Hip Hop," an engag- 
ing blend of a tough hip -hop track 
with a U.K. reggae rapper; and 

`Top Billing' Is Surprise Street Success 
Audio II Song Emphasizes Lyrics, Spare Rap Beat 

BY DAVE PEASLEE 

NEW YORK One of this season's 
most unusual retail street successes 
is New York teenage rap group Au- 
dio II's "Top Billing." Recorded by 
MCs Kirk Robinson (Milk) and Nat 
Robinson Jr. (Gizmo) and released 
by the brothers' father, Nat Robin- 
son Sr., on his Brooklyn, N.Y.-based 
1st Priority label, the record has al- 
ready sold more than 35,000 units, 

primarily in the New York /Philadel- 
phia /Cleveland markets. 

"Top Billing" was originally re- 
corded on 4 -track by the group with 
Stetsasonic producer Daddy 0 and 
released as the B side to its James 
Brown break -beat entry, "Make It 
Funky." However, public response 
at the street level, in clubs, from 
mobile DJs, and from urban sta- 
tions has since built a base of sup- 
port for the record that has sur- 

DISCO & DANCE 12" 
U.S.A. & IMPORTS 

(WHOLESALE FOR STORES) 
USA CANADAE NGLANDGE R M A NY 

ITAL Y FRANCE HOLLAND 

We have a complete selection of all 
U.S. releases and all import disco 
records. We specialize in U.S. small 
label product, call us for best service 
and information. 

Us & CANADIAN 12" 

Barrio Deats -Latin Express 
Lost In Groove -Hercules 
Join Hands- Taravhonty 
Feel The Music -M. Imperial 
Lets Get Busy -M. Jefferson 
Illusions -Dhar Braxton 
Fantasy -Debbie Deb 
Take Me Tonight- Pressure Point 
Meet Me On Level 2-R. F. Jam 
Get Me Free -Vanelle 
Power 01 Rhythm -Rou Ruff Neck 
Do You Wanna Funk -Zone Bros 
Welcome To The Planet- Maggotron 
Family -Situations 
American Soviets-CCCP -Remix 
My Mind -Vanessa Franklin 
Females-Cookie Crew 
Rock The House -Hotline 
Broken Hearted -De Boice 

I Like It -Candi 
Touch-Lo 
Power Mixer #2 
Love Somebody- Remix -B Doust 
JDC Mixer Vol 7 

Coming Out Of Hiding -P Stanley 
On The Dope Side -Three D 

Turn The Beat Around -V. Capretta 
Don't You -Joe Church 
It's Alright -Sterling Void 
On Step -Double Trouble 
My Hearts On Fire -Patrick Myles 
Dum Dum Cry- Masters At Work 
In The City- Master C & J 

EUROPEAN 12" 

Dont Stop -Russ 
China Blue -Fancy 
Tainted Love -Paccore 
Supernature 118 -Carron 

r4e.ao LabNS 
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case ettios 

S. -fast- 
Press) n95 

Hot 

Zst- 

Hot Girls-Sabrina -Remix 
Saving Myself -Remix -Eria Fachin 
So Close To Heaven-Chip Chip 
Don't Stop--Power Machine 
Standing In the Rain-Marcello 
C.C. Catch -New 1p 

Glasses Man -Ken Laslow 
Special Love-Sisley Ferre & Attack 
Battle Cry-Lazar Dance 
Perfect Love -Linda Jo Rizzo 

Call Or Write For 
Our New 

FREE CATALOG 
Listing All New 

Records & All Titles 
We Stock Including 

OVER 800 
DANCE /DISCO 

CLASSICS 

UNIQUE RECORD DIST. 
110 DENTON AVE., NEW HYDE PARK, NEW YORK 11040 

UNIQUE PHONE (516) 294 -5900 FAX # (5161741-3584 
MAIL O DISC PHONE (5161 294 -5111 TELEX # 4758254 IMPT DISC 

prised most rap- industry figures. 
To MC Gizmo, the key to the 

song's spontaneous popularity is 
the truth of its lyrics. He points out 
that the track's strong beat is what 
initially commands attention. But 
also feels that the song's depictions 
of the difficulties an MC encounters 
earning respect and the problems of 
neighborhood peer pressure are 
what have won the group its loyal 
street following. 

WNYK New York DJs Special K 
and Teddy Ted, whose late -night 
rap -music program helped break 
the disk and whose recent 24 -track 
remix of the record added an addi- 
tional drum pattern and a scratched - 
and- sampled Isley Brothers frag- 
ment, say the tune's success is a re- 
sult of its simplicity. According to 
Ted, "The spareness of this record 
is its success. By retaining a basic 
street feel, the record emphasizes 
its strong, simple marching beat." 

Gizmo agrees, explaining that 
"Top Billing" is an attempt to 
"bring rap back to where it started 
from." Both producer Daddy 0 and 
Gizmo feel that rap music has drift- 
ed far from its roots by frequently 
using elaborate 48 -track mixes and 
production. Gizmo says it needs to 
get back to the basics of beat and 
rhyme. By keeping the track simple, 
he adds, the listener can appreciate 
the quality of the lyrics. 

"Christmas Rap," a quality album 
collection of holiday rap tracks. Rec- 
ommended: "Let The Jingle Bells 
Rock" by Sweet Tee; "Dana Dane Is 
Coming To Town" by Dana Dane; 
"Christmas In The City" by King 
Sun -D Moet, and "Chillin' With 
Santa" by Derek B. 

F.Y.I.: The Kane Gang's latest al- 
bum, "Miracle" (Capitol), features a 
superior reading of the classic Den- 
nis Edwards /Siedah Garrett duet 
"Don't Look Any Further" . . 

Treat yourself to the delicious r &b- 
influenced pop album called "Love" 
(Sire) from Aztec Camera, especial- 
ly the cuts "Deep & Wide & Tall," 
"Working In A Goldmine," and "Ev- 
erybody Is A Number One." 

BIG NIGHT MUSIC: New York 
City will be the home ground for a 
series of benefits called the Hope 

Concerts For The Homeless. The 
event will consist of five separate 
engagements, which will occur bi- 
monthly beginning Nov. 20. Each of 
the dance, hip -hop, and rock perfor- 
mances could use your support. Pro- 
ceeds will go to several organiza- 
tions that are actively combating 
the homeless problem. All perform- 
ers, organizers, and services are do- 
nating their time and effort to the 
project. Scheduled artists include 
TKA, Tina B., and Lydia "Lee" 
Love. For more information, con- 
tact 212 -362 -3496. 

Please note that we would appre- 
ciate being placed on all publicity - 
department mailing lists, and al- 
ways feel free to send any informa- 
tion on upcoming dance -oriented 
releases, artists in the studio, 
events, etc. to Bill Coleman, Bill- 
board, 39th Floor, 1515 Broadway, 
New York, N.Y. 10036. 

AVAILABLE on 1 hour compilations to = Night Clubs, Hotels and other public 
venues throughout America. All Mir tapes priced at only $39.95 per hour. 

' I 

Our services include Video Systems 
Design, Sales and Installation. 

LAWRENCE ENTERPRISES 
The Music Video Company 

201 -667 -7575 

...boost revenues tonight 
with the revolutionary Shure Disco Cartridge. 

Thrilling...exciting...no matter how you describe the sound produced by 
Shure's new Disco Cartridge line, you're talking about the magic that draws 
crowds. Now you can get this magnificent sound without sacrificing the 
durability you need in a dance club environment. 
Lower replacement stylus costs. 

Our revolutionary Cue GuardTM" design helps prevent the stylus from bend- 
ing backward or breaking during backcuing. Our heavy -duty shank resists 
snapping or bending, without sacrificing high frequency response. 

And even if you inadvertently slide the cartridge across a record, our 
exclusive wrap- around stylus grip limits lateral stylus movement, so the 
shank won't break. 

To make it easy to cue a record, the stylus tip is marked with a bright 
orange dot. And the easy alignment grip exposes the stylus shank and 
glows under ultra- violet light for low room light situations. 
Fits your turntables in minutes. 

One of our disco cartridges will fit right onto your turntables: the DC40 
spherical tip, lh" mount; DC50 elliptical tip, P- mount; and the DC60 elliptical 
tip,lh" mount. 

SHURE 
THE SOUND OF THE PROFESSIONALS .WORLDWIDE 
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LENT 

ONETOONI J 
James Phelan talks 
about the ups and 

downs of managing 
record producers 

Since he started managing pro- 
ducers in 1982, New York -based 
James Phelan has built a client 
roster that includes Mack, Terry 
Manning, Pete Anderson, Anton 
Fier, Michael Frondelli, John 
Jansen, Herb Pederson, Eddie 
Schwartz & Dave Tyson, and for 
North America -Daniel Lanois 
and Owen Davies. In this week's 
`One To One' interview, Phelan 
discusses his work with Billboard 
talent editor Steve Gett. 

Q: How did you get into manag- 
ing producers? 
A: I'd been working at Capitol Re- 
cords, doing a &r, and the idea of 
handling producers seemed like a 
good way to go because it was a 
whole segment of the industry that 
was out there without representa- 
tion. Basically, producers were 
spending all their time 
in the studio and 
couldn't always find 
time to take care of 
business. I felt there 
should be someone 
who was finding work 
for them and taking 
care of business while they were 
busy making music. 
Q: How did you go about devel- 
oping a roster? 
A: I started with just a few produc- 
ers, and as I felt I was able to handle 
more I kept acquiring more clients. 
But I've always been trying to find a 
balance between doing the best pos- 
sible job for my clients and not biting 
off more than I can chew. Around 
the time I started representing Ter- 
ry Manning and Daniel Lanois, 
things really took off. 
Q: In building up the roster, what 
difficulties did you have to over- 
come? 
A: Initially, it was down to breaking 
ground in establishing a new area of 
doing business, and I had to develop 
a reputation in terms of attracting 
the quality of client that I now have. 
It was also getting record companies 
to the point where they knew they 
could rely on me to provide intelli- 
gent, solid representation for pro- 
ducers-where they could come to 
me and hopefully get suggestions as 
to which producers may be helpful 
to a given project. Now I'm getting a 
lot of calls from record companies, 
looking for my recommendation as 
to what producer I may have, as op- 
posed to them just wanting a specific 
producer. 
Q: In a nutshell, what service do 
you provide for producers? 
A: There's quite a bit involved. First 
and foremost is making sure they 
have all of their business taken care 
of, that they have the best possible 
contract with the artist or the label, 
that they're getting a good advance 
and a good royalty, that the support 
system is there in terms of the stu- 

dio, that they're in a facility that's 
going to meet their needs, and that 
all the details through the course of 
the project are being looked after. 
Not to forget, of course, initially 
making the connection. So it's a total 
service that includes career guid- 
ance and taking care of business. 
Q: How important is career guid- 
ance? 
A: I think it's essential for a produc- 
er. You really have to work with the 
right projects. If you get astray 
somehow, it can be really detrimen- 
tal. Also, it's very important to be 
open to new music and to new pro- 
jects and not become stagnant and 
locked into one type of record. A pro- 
ducer has to keep his options open 
and constantly be looking for new 
things as well as the tried and true. 
Q: How much input do you have 
in terms of what projects your 

clients take on? 
A: I attempt to steer 
projects in the direc- 
tion of my clients, but 
the decision should al- 
ways be theirs in 
terms of what they 
feel most suited to and 

what projects they like working on. 
They're the people going into the 
studio to make the records, not me. 
So I only help them get to that point. 
I never make the ultimate decisions. 
Q: When a producer is on a hot 
streak, what do you consider to 
be the value of having a manag- 
er? 
A: I think it's very important for the 
business to be taken care of more so 
at that point than at any other time. 
You want to be certain that all the 
terms of your deal are absolutely 
right because that's when you're 
really going to be doing the impor- 
tant projects with possibly the big- 
gest returns. 
Q: Do you tend to start working 
with producers when they're just 
emerging? 
A: Well, obviously, it's a lot easier 
to get new producers. There are 
very few top -quality producers 
who are at the point where they're 
looking for an association. The ma- 
jority of my clients are people I've 
started out with and helped devel- 
op into the successes that they've 
become. Daniel Lanois is a good ex- 
ample. Terry Manning was just be- 
ginning his production career, and 
Michael Frondelli was the same 
story. Pete Anderson had just fin- 
ished one Dwight Yoakam record, 
and now he's gone on to produce 
three or four very successful coun- 
try projects. Anton Fier is a new 
client, who's just in the early 
stages of his career. He's produced 
four albums this year and is now in 
the studio with Face To Face for 
PolyGram. 

`I only 
never m 
final de 

help; 
ake the 
visions' 

Dokken Poised For Attack' 
BY LINDA MOLESKI 

NEW YORK A solid year on the 
road as the opening act for a number 
of leading heavy rock groups helped 
Dokken break a good deal of ground 
with its third Elektra album, "Under 
Lock And Key," released in 1985. 
Now, the Los Angeles -based quartet 
is looking to sustain its momentum 
and garner major success in its own 
right with a new album, the aptly ti- 
tled "Back For The Attack." 

"More than anything, that year on 
the road is what helped us," says 
bassist Jeff Pilson. "We toured with 
Judas Priest, Loverboy, and Twisted 
Sister [in the U.S.] and did two 
months in Europe with Accept. We 
also headlined with Great White for a 
while. So we got incredible worldwide 
exposure from that whole trip." 

Also helping to boost Dokken's 
public exposure was the soundtrack 
for the movie "Nightmare On Elm 
Street III," to which the group con- 
tributed the hit theme song, "Dream 
Warriors." That tune is featured on 
the band's new album, which boasts 
some 64 minutes of music. "Back For 
The Attack" was produced by long- 

ARTIST 
DEVELOPMENTS 

time Dokken collaborator Neil Ker- 
non. 

Dokken has been carefully laying 
the groundwork for a major break- 
through over a four -year period, ac- 
cording to Cliff Burnstein of the Q- 
Prime management organization, 
whose roster also boasts Def Lep- 
pard, Queensryche, Tesla, and 
Metallica. 

"Everything is on a continuum 
with Dokken," says Burnstein. "All 
the work done up to this point has 
been crucial. Now the momentum 
should carry the group over. You try 
to do the right thing that will push 
them over. That basically boils down 
to putting out the best record, get- 
ting on a good tour, and doing lots of 
publicity. We're doing what everyone 
else does -we just try to do it bet- 
ter." 

Some liken Dokken's slow -building 
career pattern to that of Bon Jovi's. 
"Everybody would like to break right 
away, and we didn't intentionally 
want to take as long as we're tak- 
ing," says Pilson. "What happened 
with Bon Jovi was the group went 
out and opened up for a lot of people 
and built a strong fan base, which is 

what we've also done. Record after 
record, we've been out there touring. 
With time -and the fact that we've 
persevered -we've been able to build 
a big fan base." 

Elektra's initial shipment for 
"Back For The Attack" topped the 
500,000 mark. "We got reorders the 
first week it hit the streets," says 
Kenny Hamlin, the label's vice presi- 
dent of sales. "We had reorders on 
cassettes of over 55,000, and the com- 
pact disk is just in the stores." 

Elektra is taking advantage of the 
extensive end -of- the -year seasonal 
campaigns in its retail push behind 
the new Dokken album, according to 
Hamlin. "This time of the year we're 
front -loaded into every major cus- 
tomer's advertising plans," he says. 
"The retailers and racks know how to 
get them into the stores this time of 
year, so I want to be part of that. In 
January, depending on the sales level 
we're at, we may do something off 
the wall. But right now we're tied 
into the mainstream, up -front adver- 
tising." 

On the radio front, Hamlin says 
Elektra has launched a fullscale, 

(Continued on page 34) 

ALIEN FRIENDS 
"There's positive dialog, and ev- 

erybody's talking. That's a mir- 
acle -and you can quote me on 
that." That's what manager Bud 
Prager has to say about Foreign- 
er, whose latest Atlantic album, 
"Inside Information," is due in 
stores the first week of December. 

"If we'd been talking six months 
ago, it would have been a different 
story," says Prager. "But now it's 
a very positive environment. This 
is much more a Foreigner album. 
The band is definitely back on tar- 
get." 

It's no secret that earlier this 
year there had been a good deal of 
tension in the Foreigner camp, par- 
ticularly between band leader Mick 
Jones and vocalist Lou Gramm. 
But once matters were resolved, 
the group devoted the summer to 
recording "Inside Information." 

First single from the new album 
is the up -tempo "Say You Will." 
On the last album, 1984's "Agent 
Provocateur," the band led with a 
ballad, "I Wanna Know What Love 
Is," which, according to Prager, 
was probably "an unavoidable mis- 
take." 

"It was such an overwhelming 
single, and so powerful it just had 
to come first," says Prager. 
"Those kind of records don't come 
along very often. This time, you'd 
have had to break everybody's 
bones to lead with a ballad. Person- 
ally, I feel that Foreigner is a 
rock'n'roll band and that rock'n'roll 
bands should not release ballads as 
first singles." 

Foreigner will be shooting a vid- 
eo for "Say You Will," but plans 
for a concert tour have not been fi- 
nalized. Meanwhile Prager, Jones, 
and bassist Rick Wills are set to 
embark on a brief promotional trip 

Still Red. Mick Hucknall leads 
Simply Red through the first of two 
recent sellout concerts at New 
York's Beacon Theatre. (Photo: 
Chuck Pulin) 

to Europe. Look for an in -depth 
Billboard interview with Jones in 
the next few weeks. 

TORNADO WARNING 
The Rainmakers, who have just 

released their second Mercury al- 
bum, "Tornado," have been getting 
publicity from some unusual 
sources. Horrormeister Stephen 
King's latest novel, "The Tommy - 
knockers," begins with a quote 
from a Rainmakers song, and earli- 
er in the year the group was the 
focus of articles in two political 
magazines. 

"Stephen King and the Rainmak- 
ers have a special relationship," 
says PolyGram product manager 
Steve Kleinberg. "He loves the 
band, and they played at a party of 
his in Bangor, Maine." Kleinberg 
says the label is looking at ways to 
cross -promote "The Tommy - 
knockers" and "Tornado." 

"We are checking into whether 

there is going to be a movie of it 
and if there's a part in it for [Rain- 
makers lead singer] Bob Walken- 
horst, and we're going to try to 
get the two of them together for 
press shots and publicity appear- 
ances. We'll probably end up ser- 
vicing the book to people in the in- 
dustry who are fans -it all hinges 
on Stephen King's availability." 

Walkenhorst has an explanation 
for the political coverage the group 
has received. "The first album was 
known for its let's- raise -hell -and- 
make -some -right- wing -statements 
anger, but I think the lyrics have 
more compassion this time." 

Kleinberg hasn't abandoned con- 
ventional promotion channels in 
working "Tornado." "We've put a 
compact disk promo of `Snake - 
dance' together- usually reserved 
for major acts -which we're send- 
ing out to album rock stations; we 
don't want to jump the gun, 
though, by trying to get this track 
on top 40. We'll wait until the next 
one, probably `Small Circles,' for 
that." A video profile on the Rain- 
makers being sent out to the press 
by PolyGram includes a special 
acoustic version of "Small Circles." 

The Rainmakers have just begun 
"the tour without end," which may 
include some dates opening up for 
INXS. 

IN BRIEF 
Starship's Mickey Thomas is 

the guest vocalist on "Only The 
Fool Survives," the latest single 
from Donna Summer's Geffen al- 
bum, "All System's Go" ... U2's 
new single -the fourth cut to be 
lifted from "The Joshua Tree " -is 
"In God's Country" ... Exposé is 
looking to score its fourth consecu- 
tive top 10 hit with "Seasons 
Change," the latest single from its 
Arista debut album, "Exposure" 
... Fleetwood Mac follows its 

(Continued on next page) 
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ARTIST DEVELOPMENTS 
(Continued from preceding page) 

"Little Lies" hit with "Every- 
where," another song from the 
Warner Bros. album "Tango In 
The Night" ... MCA is working 
"Long Time Gone" as the leadoff 
track from Triumph's new album, 
"Surveillance" "Can't Stay 
Away From You" is the latest sin- 
gle from "Let It Loose," Gloria 
Estefan & Miami Sound Ma- 
chine's Epic album ... Warner 
Bros. is servicing a promo CD of 
the Bee Gees' next single, the title 
track from their new Warner Bros. 
album, "E.S.P." 

NEW HORIZONS 
SST Records, the Lawndale, 

Calif. -based indie record label, is 
showing remarkable diversity in its 
roster of recent signings. The 
batch includes Brian Ritchie of the 
Violent Femmes, Opal, British 
cult band These Immortal Souls 
(featuring members of the Birth- 
day Party and Swell Maps), and 
avant -guitarists Fred Frith (once 
of Henry Cow) and Henry Kaiser. 

Furthermore, the label is releas- 
ing a two-LP set called "No Age," 
which features "instrumental mu- 
sic" by several of those artists, in- 
cluding Elliott Sharp, Glenn Phil- 
lips, and Lee Ranaldo of Sonic 
Youth. 

"I think we're doing a lot more 
instrumental stuff," says Greg 
Ginn, co- founder of the label and 
performer on many of its classic 
recordings. "I think a lot of that, 
too, is more that those artists be- 
came more interested in us and 
started to think of us as a label 
that would be doing different 
things." 

Though SST is thought of by 
many as one of the pioneering 

"hardcore" labels -they certainly 
have released much music not so 
neatly classifiable -Ginn says no 
grand aesthetic change is under- 
foot. "We didn't make any kind of 
conscious direction change," he 
says. "Henry Kaiser came along, 
and it was through him that we 
met Glenn Phillips, for example. It 
kind of happens that way. And 
Sonic Youth, say, was very influ- 
enced by Elliott Sharp." 

Adds Ginn, "I think it's a really 
logical development, from our 
perspective." 

SPONSORSHIP STARS 
An all -star batch of GRP art- 

ists- including Dave Grusin, Lee 
Ritenour, Tom Scott, Dianne 
Schuur, and the Chick Corea 
Elektric Band -performed 
throughout Japan Sept. 29 -Oct. 9 in 
a unique concert tour sponsored by 
Mitsubishi's new A &D line of high - 
end audio products. The end result: 
an upcoming two -disk LP and CD 
set to be released here early next 
year and an hourlong commercial 
video of the tour itself. 

Label co- founder Larry Rosen 
says Mitsubishi got the idea for the 
tour after their great success with 
Madonna's recent Japanese tour, 
in which she endorsed Mistubishi 
VCRs. Because of this "their mar- 
ket share went up dramatically," 
he says. 

When Mitsubishi bought Akai, 
the company merged the company 
with their own Diatone and intro- 
duced A &D. "So for the launch of 
the new audio line," says Rosen, 
"they asked, `Who has the best im- 
age that we can connect with for a 
high -end, upper -demographic buyer 
and relate it to high -quality audio 

products ?' They picked GRP." 
Without the Mitsubishi sponsor- 

ship, says Rosen, "a package of 
that many artists just based on the 
sales of tickets would not be eco- 
nomically feasible. But when you 
put in an advertiser who's looking 
to take his advertising dollars and 
put them behind this kind of a con - 
cept-as opposed to taking full - 
page ads in magazines -they feel 
they're getting a bigger bang for 
their buck. And it gives you a big- 
ger pool of money to deal with, so 
it becomes feasible to create a one- 
time, special event." 

Artist Developments is edited by 
Steve Gett. Reporters: Linda 
Moleski and Jean Rosenbluth 
(New York) and Dave DiMartino 
(Los Angeles). 

From Down Under. Australian band 
Wa Wa Nee -featuring vocalist Paul 
Grey -recently made its debut live 
appearance in New York at the 
Bottom Line. (Photo: Chuck Pulin) 

On The Scene Offers Satellite TV Tours 

Firm Updates The Interview 
BY DAVE DiMARTINO 

LOS ANGELES Electronic pub- 
licity is making it easier for artists 
to "meet the press" in one sitting 
and simultaneously reach millions 
of people at the same time. 

On The Scene Productions, a 
company specializing in satellite 
press conferences, television 
tours, and electronic press kits, re- 
cently brought Chuck Berry to 27 
different outlets in less than five 
hours, "and he walked away a very 
happy man," says Sally Jewett, 
president of the Los Angeles - 
based firm. 

Established in 1983 by Jewett 
and Stacie Hunt, executive vice 
president, OTSP has worked with 
a varied clientele that includes 
such musicians as David Bowie, 
Billy Joel, Luther Vandross, Julio 
Iglesias, and Berry as well as au- 
thors, film stars, and politicians. 

Musicians generally utilize two 
aspects of OTSP's services: satel- 
lite TV tours and electronic press 
kits. For TV tours such as the one 
involving Berry, OTSP brings the 
interview subject to a studio in one 
city and allows the subject to par- 
ticipate via satellite in one -on -one, 
block- interval conversations with 
TV interviewers in various cities. 
The electronic press kit, produced 
for TV or radio, includes several 
taped interview segments and per- 
formance spots. OTSP places such 
kits on stations in areas relevant 
to the subject. Satellite tours are 
offered to stations on an exclusive 
basis; electronic press kits are not. 

Why go the electronic route? "In 
Berry's case," says Hunt, "he had 
`Hail! Hail! Rock 'N' Roll' coming 

out on Universal Pictures, and he 
also had his autobiography coming 
out [through] Crown. He just 
didn't feel in the mood to travel all 
over the country. He wanted to go 
to a couple of cities, like St. Louis, 
his hometown, and New York and 
Los Angeles, but that was about it. 
As for the rest of it, he just wanted 
to get the word out right away." 

Thus, says Hunt, Crown and 
Universal decided that OTSP's live 
satellite tour would be the ideal 
way for Berry to talk directly to 
reporters across the country and 
plug both film and book. 

Similarly, Bowie was the subject 
of a recent OTSP electronic press 
kit, one deliberately used as a 
"preview" intended to boost con- 
cert ticket sales. 

"He wanted to have this in each 
city preceding his arrival for the 
concert," says Jewett. "If artists 
don't have this means available to 
them, they come into a city and 
then maybe the news comes and 
shoots soundcheck -and then, as 
the concert's going on, it's on the 
11 o'clock news. But that doesn't 
do Bowie any good, because he's 
out of there by then." 

Both Jewett and Hunt see no 
conflict between their company 
and other public relations firms. "I 
would say a good 50% of our busi- 
ness comes through PR agencies," 
says Jewett. "And we work very 
hard to be seen as an extension. 
We very definitely do not do any 
other forms of publicity in this 
company. We are one aspect -one 
tool -that a PR company can use. 
And we're not right for every- 
body." 

rissky b 
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Tull Rides Crest Of Popularity 
BY DONALD E. WILCOCK 

TROY, N.Y. Ian Anderson used to 
get so depressed after a bad night 
on stage with Jethro Tull that he'd 
feel almost suicidal. "It was one of 
the worst feelings in the world to do 
a bad show," says the 19 -year rock 
veteran. "I'd just want to go back to 
the hotel and cry. It was just terri- 
ble." 

That was three years ago. On Je- 
thro Tull's current North American 
tour Anderson is far more relaxed. 
Following a lengthy hiatus, the 
band recently hit the road in sup- 
port of its new Chrysalis album, 
"Crest Of A Knave," which is far- 
ing a good deal better than its pre- 
decessor, "Under Wraps." 

Prior to recording the new album, 
Anderson had spent much of his 
time developing his salmon farms, a 
profitable business that has given 
him the freedom to treat music as 
relaxing and fun, not as a necessary 
means of earning a living. 

"When you're out there making a 
lot of money and it becomes a big 
business, you forget some of those 
basic needs for playing music in the 
first place," says Anderson. "A cou- 
ple of years off have been quite use- 
ful to me for getting a perspective 
about music and being able to come 
back to it with what I think are 
more essential motivations, and not 
a business orientation where it's 
your sole livelihood." 

Not that Anderson doesn't consid- 
er the business angles. "I decided to 
con Chrysalis into some prerelease 
involvement and to involve the al- 
bum rock radio stations in some- 
thing that felt good to be doing." 
Anderson says he arranged to have 
more than 800 listeners of 12 major 
album rock radio stations in the 
U.S. review the new album and of- 
fer critical comments. 

"I took a chance their answers 
would be very strongly complimen- 
tary," he says. "Because then I 
could thrust that under the nose of 

our record company and say, 'Look, 
you guys, if you get behind this one, 
you have a chance to do well.' " 

Anderson says about 80% of the 
listeners polled found "Crest Of A 
Knave" to be "significantly more 
enjoyable than the last few Jethro 
Tull albums," while 78% found the 
style of music a direction they'd like 
the band to continue to follow. 

Jethro Tull was the catalyst that 
brought Chris Wright and Terry El- 
lis together 20 years ago to form 
Chrysalis Records in the first place. 
Ellis managed the young Tull at the 
time, and Wright was a booking 
agent. Two years ago, Wright 
bought out Ellis to become sole 
owner of the company. It was just 
the latest of many changes that An- 
derson has seen at the company in 
20 years. 

"There have been at least three 
times more Chrysalis Records presi- 
dents than there have been bass 
players for Jethro Tull -and you 
can quote me on that," says Ander- 
son. "There have been quite a lot of 
disruptions at Chrysalis. Only Huey 
Lewis & the News have managed to 
sustain their career through the 
Chrysalis ups and downs. But hap- 
pily to say, Chrysalis now is in very 
good shape." 

So is Jethro Tull. "Crest Of A 
Knave" returns to the "third- gener- 
ation blues" roots of earlier group 
efforts. Written and produced by 
Anderson, the new album is a show- 
case not only for Anderson but 
longtime Tull guitarist Martin 
Barre. According to Anderson, 
"The songs were constructed to al- 
low the guitar playing to come 
through and to create the best pos- 
sible framework to let Martin do his 
best." 

After kicking off its North Amer- 
ican tour at the RPI Field House in 
Troy, N.Y., on Nov. 10, Tull will be 
playing some 30 shows here 
through mid -December. The two - 
hour show mixes old standards like 
"Aqualung" and "Thick As A 

DOKKEN POISED FOR `ATTACK' 
(Continued from page 32) 

across -the -board promotional attack. 
The label recently issued its first -ever 
promotional CD single, for "Burning 
Like A Flame" -the leadoff track 
from the Dokken album -to top 40 
and album rock radio. 

"This time it really looks like top 40 
radio will be with us," says Hamlin. 
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"Right now we're attacking with 
both barrels. Album rock radio is al- 
ready on the record, so we're trying 
to build that base. And now we're 
working top 40." 

Touring, however, will continue to 
be the major factor in Dokken's de- 
velopment. The group is currently on 
the road opening North American 
dates for Aerosmith, with shows 
booked through February. After that 
the group hopes to graduate to head- 
liner status. 

"That will give us enough time to 
see what the demand is," says Burn- 
stein. "It's obvious that it's hard to 
sell tickets as a headliner, so we bet- 
ter be big before we take the step. 
Dokken is a platinum act now, but 
that's not big enough. We'll wait and 
see what kind of momentum this re- 
cord has." 

Says Pilson, "The Aerosmith tour 
is going really well. We're playing a 
lot of sellout dates, and the response 
has been great. We came up with an 
album we're really happy with. Now 
we have to get out and play kick -ass 
shows every night." 

Brick" with new songs like "Steel 
Monkey" and "Farm On The Free- 
way." 

Staging is very simple, with a 
black backdrop that displays the al- 
bum's crest and no major props - 
this from a band that was known 
for its dramatic staging in the '70s. 

"The problem with Jethro Tull is 
that back when we were known as a 
production- oriented or theatrical 
rock group, you could have a tele- 
phone ring on stage, put a couple of 
seats on stage, have someone come 
on dressed as a rabbit, and that was 
really theatrical," says Anderson. 
"In the '80s, to achieve the same 
kind of performance as far as the 
audience is concerned, you've got to 
spend at least $1 million on staging 
alone. There is no point with us try- 
ing to compete with Pink Floyd." 

Dude, Looks Like A Trio. Following Aerosmith's Nov. 13 sellout concert at 
New Jersey's Meadowlands Arena, lead singer Steven Tyler, right, takes time 
out with Cher and Jon Bon Jovi. (Photo: Todd Kaplan) 

Sting launches Tour, Wows 'Em In N.Y.; 
Busy Billy Idol Awaits His Bundle Of Jay 

READY TO GO: Sting launched his second solo tour 
with two dates (Nov. 15-16) at New York's Ritz club. The 
Beat was on hand for the first show and enjoyed a terrif- 
ic set -definitely one of best concerts of the year -that 
featured most of the songs from his smash A &M album 
"Nothing Like The Sun." Standouts included 'Be Still 
My Beating Heart," "We'll Be Together," "Englishman 
In New York," and "Little Wing." 

In addition to the new material, Sting delved into the 
past and played a couple of songs from "The Dream Of 
The Blue Turtles " -"Fortress 
Around Your Heart" and "Con- 
sider Me Gone." He also deliv- 
ered a selection of revamped Po- 
lice tunes like "Bring On The 
Night," "When The World Is 
Running Down," "Spirits In The 
Material World," and "Don't 
Stand So Close To Me." 

Accompanying Sting at the Ritz was his latest touring 
band, a high -energy unit that comprises Tracy Worm - 
worth (bass), Steve Coleman (saxophone), Kenny 
Kirkland and Delmar Brown (keyboards), Jeff Camp- 
bell (guitar), Mino Cinelu (percussion), and Smitty 
Smith (drums). Branford Marsalis made a brief ap- 
pearance at the second Ritz show, but previous outside 
commitments are preventing him from joining the Sting 
tour on a permanent basis. 

The day after the second Ritz date, The Beat connect- 
ed with Sting at a Manhattan studio, where he was re- 
cording Latin vocal versions of several "Nothing Like 
The Sun" tunes, to be featured on an EP for the South 
American market. Look for an in -depth Sting interview 
in next week's Billboard. 

RACING AHEAD: When Billy Idol completed a tour 
to promote his "Whiplash Smile" album a couple of 
months ago, it looked like things would be quieting 
down for the rebel yeller for a while. Demand from the 
fans precipitated the U.S. release of "Vital Idol " -an al- 
bum of remixes that had been available on import for 
some time -but basically Idol planned to lay low as he 
started writing songs for his next studio album. 

However, now that he's scored a No. 1 hit with the live 
version of "Many Mony," young Billy's back in the fast 
lane -in more ways than one. While continuing to write 
a few new tunes, Idol is gearing up for the rerelease of 
the single "Hot In The City," for which he filmed a 
brand new videoclip Nov. 18 in the streets of New York. 

Additionally, the same week that "Mony Mony" hit 
the top spot, Idol got the word that his girlfriend, Perri 
Lister, is expecting their first baby in May. The delight- 
ed rocker immediately went out and celebrated by buy- 
ing a Harley Davidson motorbike, which he named Rude 
Dude. 

SHORT TAKES I: Daryl Hall & John Oates's first 
album for Arista should hit the stores in February ... 
Foreigner held a listening party for its new Atlantic al- 
bum, "Inside Information," Nov. 18 at New York's 
Right Track studios ... Tears For Fears' long -awaited 
follow -up to 1985's "Songs From The Big Chair" should 
be out in the spring, according to manager Paul King 
... U2 fans may be interested to learn that a new book, 
"Unforgettable Fire: The Story Of U2" by Eamon 

Dunphy, has just been published 
by Viking in the U.K.... Con - 
grats to Starship vocalist Mick- 
ey Thomas and his wife, Sara, 
on the Nov. 4 birth of a baby girl, 
Taylor Noel ... Stiff Little 
Fingers is re- forming for a nos- 
talgia tour of the U.K. and Ire- 
land. The tour begins Dec. 14 in 

Newcastle, U.K. 

SCREEN SWITCH: Now that Sting has returned to 
the road, he won't be able to appear in Martin Scor- 
cese's next movie, "The Passion," originally titled "The 
Last Temptation Of Christ." Sting's role as Pontius Pi- 
late has now gone to David Bowie. Filming starts in 
December in Morocco, and the timing is just perfect for 
Bowie since he winds up his marathon Glass Spider tour 
Saturday (28) in New Zealand. 

SHORT TAKES II: Be sure to check out Virgin's 
soundtrack for the Bernardo Bertolucci movie "The 
Last Emperor." The album, featuring some fine music 
from Ryuichi Sakamoto and David Byrne, is due out 
Dec. 1 ... Following the success of its dance hit "Catch 
Me (I'm Falling)," Philadelphia -based act Pretty Poison 
is set to begin recording its debut Virgin album. Kae 
Williams Jr. is producing ... Says Peter Gabriel, on 
the rerelease of his song "Biko" (see Inside Track, page 
94): "Sir Richard Attenborough has made a very mov- 
ing film about Stephen Biko and his relationship with 
Donald Woods, 'Cry Freedom.' This record is being re- 
released to help the film make his name better known 
and to draw attention to what is still going on in the 
name of apartheid" ... Among the famous faces who 
showed up at Tower Of Power's Nov. 12 -15 stint at 
Manhattan's Bottom Line were Steve Stevens, Sheena 
Easton, Ray Davies, Mick Taylor, Buster Poin- 
dexter, Keith Hernandez, and Paul Shaffer ... Paul 
Simon is playing a benefit concert at New York's Madi- 
son Square Garden Dec 13. All proceeds from the show, 
organized in association with the New York Hospital/ 
Cornell Medical Center, will go toward buying a medical 
mobile unit to aid homeless youngsters in New York. 
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TOP CONCERT 
GROSSES 

Gross Attendance 

Venue Date(s) Ticket Price(s) Capacity Promoter 

AMUSEMENT 

ARTIST(S) 

® 
BUSINESS' 

U2 B.C. Place Stadium Nov. 12 $1,017,690 M,254 Perryscope Concert Prods. 

LOS LOBOS Vancouver, B.C. $25/$24.50 sellout Donald K. Donald Prods. 

BODEANS Canada Concert Prods. International 

PINK FLOYD Pontiac Silverdome Nov. 10 $923,840 46,192 Belkin Prods. 

Pontiac, Mich. $20 sellout 

PINK FLOYD Hoosier Dome Nov. 12 $835,640 41,782 Belkin Prods. 

Indianapolis, Ind. $20 sellout 

PINK FLOYD The Omni Nov. 3-5 $822,623 41,429 Concert Promotions /Southern 

Atlanta, Ga. $20 sellout Promotions 

JULIE ANDREWS Fox Theatre Nov. 3 -8 $472,505 18,189 Fox Concerts 

BYRON ALLEN St. Louis, Mo. $35/$30/$27/$18 21,990 

WHITNEY HOUSTON Meadowlands Arena Nov. 10 $335,818 17,257 Monarch Entertainment Bureau 

JONATHAN BUTLER East Rutherford, N.J. $20 /$17.50 sellout John Scher Presents 

FRANK SINATRA Hartford Civic Center Nov. 13 $323,082 13,187 Frank J. Russo 

TOM DREESEN Hartford, Conn. $25/$20 15,000 

SQUEEZE Arena, Madison Square Garden Nov. 13 $298,000 15,781 Ron Delsner Enterprises 

SILENCERS Center $20/918.50 sellout 

New York, N.Y. 

AEROSMITH Nassau Veterans Memorial Nov. 8 $263,587 15,122 Monarch Entertainment Bureau 

DOKKEN Coliseum $17.50 /$16.50 16,822 John Scher Presents 

Uniondale, N.Y. Larry Vaughn Presents 

AEROSMITH Spectrum Nov. 10 $261,876 17,504 Electric Factory Concerts 

DOKKEN Philadelphia, Pa. $15.50 sellout 

JOHN COUGAR MELLENCAMP Civic Arena Nov. 12 $259,385 14,822 DiCesare -Engler Prods. 

Pittsburgh, Pa. $17.50 sellout 

BOSTON Riverfront Coliseum Oct. 29 $234,243 14,779 Belkin Prods. 

FARRENHEIT Cincinnati, Ohio $11 sellout 

JOHN COUGAR MELLENCAMP Riverfront Coliseum Nov. 10 $233,804 14,130 Belkin Prods. 

Cincinnati, Ohio $16.50 sellout 

FLEETWOOD MAC Reunion Arena Nov. 15 $223,720 13,884 Beaver Prods. 

CRUZADOS Dallas, Texas $17.50 sellout 

AEROSMITH Civic Arena Nov. 5 $223,210 13,326 DiCesare -Engler Prods. 

DOKKEN Pittsburgh, Pa. $16.75 14,000 

LISA LISA & CULT JAM Radio City Music Hall Oct. 28-29 $223,188 11,748 Radio City Music Hall Prods. 

EXPOSE New York, N.Y. á20/$18.50 sellout 

JOHN COUGAR MELLENCAMP Copps Coliseum Nov. 13 $213,071 12,192 Concert Prods. International 

Hamilton, Ont. $23.50 /$21.50 sellout 

Canada 

GEORGE STRAIT Arena, San Antonio Convention Nov. 8 $206,250 12,310 Yarnell Enterprises 

KATHY MATTEA Facilities $16.50 sellout 

San Antonio, Texas 

MOTLEY CRUE Greensboro Coliseum Complex Nov. 15 $200,622 12,581 C&C Entertainment 

GUNS N' ROSES Greensboro, N.C. $16.50 15,781 

WHITNEY HOUSTON Arena, Omaha Civic Auditorium Nov. 3 $197,118 10,859 Contemporary Prods. 

JONATHAN BUTLER Omaha, Neb. $18.50 sellout 

ALABAMA Riverfront Coliseum Nov. 13 $194,950 12,140 Keith Fowler Promotions 

CHARLIE DANIELS BAND Cincinnati, Ohio $17.50 13,000 

RESTLESS HEART 
MICHAEL JOHNSON 

ANITA BAKER Masonic Temple Nov. 12 -13 $189,825 8,119 Turning Point Prods. 

RHONDA HANSOME Detroit, Mich. $25422.50 sellout 

FLEETWOOD MAC The Omni Nov. 9 $187,635 10,722 Concert Promotions/Southern 

CRUZADOS Atlanta, Ga. $17.50 17,023 Promotions 

ANITA BAKER Syria Mosque Nov. 14-15 $162,000 7,200 DiCesare -Engler Prods. 

RHONDA HANSOME Pittsburgh, Pa. $22.50 sellout 

GEORGE STRAIT Arena, Myriad Convention Center Nov. 6 9155,656 10,510 Verne!! Enterprises 

KATHY MATTEA Oklahoma City, Okla. $15.25 12,000 

DEF LEPPARD Hirsch Memorial Coliseum Nov. 14 $155,000 10,000 Beaver Prods. 

TESLA Shreveport, La. $16 sellout 

FLEETWOOD MAC Riverfront Coliseum Oct. 16 $153,070 9,877 Belkin Prods. 

CRUZADOS Cincinnati, Ohio $16.50 13,000 

AEROSMITH Richmond Coliseum Nov. 14 $150,330 10,407 Cellar Door Prods. 

DOKKEN Richmond, Va. $15.50/114.50 12,500 

LYNYRD SKYNYRD Mississippi Coast Coliseum Oct. 30 $147,175 6,410 Concert Promotions /Southern 

ROSSINGTON BAND Biloxi, Miss. $11.50 15,000 Promotions 

TINA TURNER Sun Dome Nov. 14 $146,510 8,860 Fantasma Prods. 

LEVEL 42 Univ. of South Florida $17.50 9,000 

Tampa, Fla. 

CONWAY TWITTY, RANDY Arena, Oakland /Alameda County Oct. 25 $146,021 7,893 Jayson Promotions 

TRAVIS, LORETTA LYNN Coliseum $18.50 12,887 

Oakland, Calif. 

CONWAY TWITTY, RANDY Anaheim Convention Center Oct. 24 $145,651 8,448 Jayson Promotions 

TRAVIS, LORETTA LYNN Anaheim, Calif. $18.50 sellout 

WHITESNAKE Coliseum, Dane County Expo Nov. 14 $142,367 10,039 Stardate Prods. 

GREAT WHITE Center $14 10,100 

Madison, Wis. 

JUDDS Mabee Center Nov. 13 $140,090 9,406 Pro Tours 

RANDY TRAVIS Oral Roberts Univ. $15 9,500 North American Tours 

PATTY LOVELESS Tulsa, Okla. 

JOHNNY & THE LEISURE SUITS Arie Crown Theatre Oct. 30 -31 $137,230 8,600 Brandmeier Prods. 

Chicago, Ill. $16.50 sellout 

FLEETWOOD MAC Lakefront Arena Nov. 10 $137,183 8,445 Beaver Prods. 

CRUZADOS Univ. of New Orleans $17.50 sellout 

New Orleans, La. 

JOSE JOSE Radio City Music Hall Nov. 6 $136,875 5,874 Radio City Music Hall Prods. 

New York, N.Y. 225/$20 sellout 

ENGELBERT HUMPERDINCK Radio City Music Hall Nov. 7 $136,555 5,874 Radio City Music Hall Prods. 

New York, N.Y. $25/$20 sellout 

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and 
should be submitted to Kathy Vandercook in Nashville at 615 -321 -4275; Ray Waddell in Los Angeles at 213 -859 -5338; Louise Zepp in 

Chicago at 3 1 2-236-2085; or Melinda Newman in New York at 212 -764 -7314. For research information contact Karen Oerttey in Nashville at 
615 -321 -4250. 

Z I EN T 

N.Y. Gala To Honor Chapin; 

Jackson Cuts Aussie Tour 
BY LINDA MOLESKI 

GOLDEN PERFORMER: Harry 
Chapin will be honored at New 
York's Carnegie Hall on Dec. 7 dur- 
ing a star- studded event in which 
the late singer /songwriter will 
posthumously receive a Congressio- 
nal Gold Medal. Among the artists 
scheduled to perform at the multi- 
media bash are Bruce Spring - 
steen, Pat Benatar, Kenny Rog- 
ers, Judy Collins, and Pete See- 
ger. 

The tribute, which is being held 
on the 45th anniversary of Chapin's 
birth, will be hosted by Jane Paul - 
ey and Jeff Bridges. The Congres- 
sional Gold Medal is the highest 
honor awarded to civilians and is be 
ing presented posthumously to Cha- 
pin for his efforts to combat world 
hunger. Tickets 
for the event re- 
portedly sold out 
within an hour. 

BAD DATES: 
Following a mega - 
successful Japanese tour, Michael 
Jackson reportedly has had to can- 
cel three of his eight Australian 
dates due to poor ticket sales. To 
help generate business, Jackson 
will be making more promotional 
appearances while in the land Down 
Under, according to sources. It 
should be noted, however, that tick- 
et sales were up on the whole since 
Jackson's last outing to Australia. 
Still no word on when he'll hit the 
U.S. 

SHORT TAKES: On The Road 
was on hand for Aerosmith's re- 
cent sellout performance at New 
Jersey's Meadowlands Arena, 
where Steven Tyler and co. treated 
fans to a run of old classics as well 
as new material from their hit Gef- 
fen album "Permanent Vacation." 
There to check out the scene was 
Jon Bon Jovi, who joined the 
group on stage for a rendition of 
the Beatles' "I'm Down." Other 
acts that played to packed houses in 
the New York area recently include 

Sting and Squeeze ... Official 
word from David Lee Roth's office 
is that Matt Bissonette will be re- 
placing the recently departed Billy 
Sheehan as bassist for Roth's 
band. Matt is the brother of group 
drummer Greg Bissonette. Con- 
trary to this column's recent re- 
ports, it is a single, "Just Like Para- 
dise," that will be issued on New 
Year's Eve; the album "Skyskra- 
per" is due out Jan. 26 ... On The 
Road hears that Stevie Nicks is 
having a bit of throat trouble as 
Fleetwood Mac's Big Cage tour 
advances across Texas. Suffering 
from bronchitis, the vocalist's ill- 
ness forced the group to cancel a re- 
cent Austin date. No confirmation 
yet as to whether the Austin date 
will be rescheduled ... Following a 
series of U.S. dates with Great 
White and TNT, Twisted Sister 

has put off plans 
for a European 
tour. Rumor is that 
front man Dee 
Snider is heading 
back into the stu- 
dio to take a stab 

at a solo project ... One act that is 
going overseas, however, is the 
Cro -Mags, which is scheduled to 
open up a number of U.K. shows 
for rock veterans Black Sabbath 

Frehley's Comet, headed by 
former Kiss guitarist Ace Frehley, 
has departed the Alice Cooper 
tour some two months premature- 
ly, citing "other commitments" as 
the reason, according to a spokes- 
man for the band. Sources say, 
however, that the road trek just 
wasn't working out economically 
for the group. One of the problems 
is Cooper's massive stage produc- 
tion, which is apparently too big to 
fit into smaller halls. As a result, 
some dates are being booked in ven- 
ues much larger than the tour can 
draw. Faster Pussycat will remain 
on the bill ... Following a number 
of dates as opening act on David 
Bowie's Glass Spider tour, A &M 
artist Glen Burtnick hits the road 
again on Nov. 20 as special guest 
for the Hooters. Shows are booked 
through Dec. 20. 
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O'Kanes Today. NBC -TV's "Today" host Bryant Gumble, left, welcomes the 
O'Kanes -Jamie O'Hara, center, and Kieran Kane -to the morning program, 
where they performed their single "Daddies Need To Grow Up Too." 

C UN TR Y 

TNN To Air New Awards Show 
Viewers To Elect Winners In 8 Groups 

BY EDWARD MORRIS 
NASHVILLE The Nashville Net- 
work here is introducing a new an- 
nual awards show to debut as part 
of its fifth anniversary celebra- 
tion. The first "TNN Viewers' 
Choice Awards" will be presented 
to winners April 26 in televised 
ceremonies hosted by Ralph Em- 
ery at the Grand Ole Opry House. 

TNN's entry into the proliferat- 
ing award -giving business will jos- 
tle for recognition with such estab- 
lished events as the Academy Of 
Country Music awards show in 
March, the Music City News 
awards program in June, and the 
Country Music Assn. awards show 
in October. 

TNN honors will be conferred in 

Fund Will Add 24 Names To The Vietnam Memorial Wall 

Judds, Alabama Play In Veterans Benefit 
This column is dedicated to anyone ever touched by president of Philip Morris U.S.A., told the crowd, 
the Vietnam War, and to my friend Bob Galyon of "Last night's country music concert gave all of us an 
Key West, Fla., who emerged scathed but a survivor. opportunity to remember and pay tribute to all the 

veterans who fought so 
courageously during the 
Vietnam War. Each 
name, each line, on this 
memorial represents un- 
realized hopes and 
dreams of a life once rich 
with promise." 

Ted Koppel of ABC's 
"Nightline" took the po- 
dium to plead, "Make 

b Gerry 
sure your children under- 

by er rY Wood stand what a terrible 
thing war can be-not so that we can endlessly relive 
the pain of the past, but to help them avoid it where 
possible in the future." 

Bob Hope, in his 80s and battling a windchill gauged 
at minus 10 degrees, offered a touching speech: "We 
pray that this monument will become a symbol of the 
insanity and futility of war. Today we add these 24 
names, not to a wall of war, but, hopefully, to a monu- 
ment of peace -to them and to those they left behind. 
... Let's just hope the price they paid is a lesson for 
the future." 

This has become America's wailing wall, and it's 
one hell of an emotional experience. Snow and ice slid 
down the wall past the names to the frozen ground 
where loved ones had left flags, flowers, and a large 
part of their hearts. Grizzled vets, some still wearing 
their combat uniforms and bearing scars that none of 
us can see, searched for names of their buddies, then 
knelt in prayer while touching the inscription with a 
passion and tenderness that cannot be described. One 
sobbed silently as he felt a name above a handwritten 
note that said, "Thanks for saving my life, pal." 

If all that snow falling were frozen tears, no wonder 
this ceremony was held in a blizzard. One letter, from 
mother to son, stood above some snow -fringed flow- 
ers and said it all: 

"My dear son Dan, a part of me died with you. The 
hurt and loneliness gets so bad. After talking to your 
lieutenant, he said you volunteered to help rescue the 
wounded. I wanted to tell you the soldier you fell 
across lived and went home to his family. I know that 
made them very happy. Thank God for a son like you 
always thinking about other people. I'm so thankful 
that God let me have you and keep you to love 19 
years. The day you left, you told me not to worry -if 
you didn't make it back, you'd meet me in Heaven. 
You know that has given me strength a lot of times. 
Until I meet you I will always love and miss you. The 
memories I have are precious. Love always, Mom." 

AT ONE TIME in Amer - 
ica, the mission was to 
wound the nation's 
heels -those mixed -up 
macho villains fighting in 
Vietnam. Kill 'em with 
comments if the Cong 
didn't get them first. 

Now it's time to heal 
the nation's wounds. Kill 
'em with kindness -even 
if they are already dead 
and gone. 

I hated the Vietnam War from the day it never 
started to the night it never ended. It was a baseless 
battle that could not be won and spewed the blood of 
too many good humans. Men and women of all col- 
ors- black, white, and shades in between -lost their 
souls or sanity, sight or insight, lives or loved ones, in 
this winless war. 

So Marlboro Country Music, America's top corpo- 
rate- sponsored country-music tour, recently displayed 
the class and conscience to honor the Vietnam veter- 
ans on the fifth anniversary of the Vietnam Veterans 
Memorial in Washington, D.C. A benefit performance 
at Constitution Hall featured Bob Hope and veterans 
of the Marlboro Country Music Tour, Alabama and 
the Judds. The rollicking concert that drew a packed 
house to Constitution Hall (including some 30 mem- 
bers of Congress) benefitted the Vietnam Veterans 
Memorial Fund with proceeds devoted to inscribing 
the names of 24 additional victims of Vietnam onto the 
wall. Their families were invited to the ceremony as 
guests of Marlboro. 

The concert was electric. The Judds have never been 
better. When Wynonna Judd tried to express her feel- 
ings about the importance of this performance, emo- 
tion overcame her. Naomi clasped her daughter's 
shoulder in support, and the message was delivered 
without words. This was a special show, a special 
night. Both the Judds and Alabama were called back 
for encores. 

The next day, the memorial wall ceremonies braved 
the elements as the veterans had braved the jungles. 
The wall. A black monolith that seems to run forever, 
groaning with the names of 58,132 dead men and wom- 
en. Alabama sang "The Star Spangled Banner," then 
the Judds followed with a stirring version of "America 
The Beautiful," ending with an "amen." 

Snow and ice -crusted hair and beards as the site be- 
gan to look like an Arctic outpost. Frank Resnik, 

Nashville 
STU 

eight categories: favorite male vo- 
calist, favorite female vocalist, fa- 
vorite group, favorite entertainer, 
favorite album, favorite song, fa- 
vorite video, and favorite newcom- 

The `TNN Viewers' 
Choice Awards' 
will air April 26 

er. Nominations in these catego- 
ries will be made by a panel of 100 
representatives of music, televi- 
sion, radio, and journalism. 

There will be six nominees in 
each division, and viewers will vote 
for their choices by phoning a 900 
number. CMA and ACM winners 

are determined by a membership 
poll, and the Music City News ones 
through subscriber votes. 

Names of the members of the 
nominating committee will be kept 
secret, according to a spokesman 
for TNN, who says the Network is 
installing as many safeguards as it 
can to ensure the integrity of the 
awards process. He conceded, 
though, that little can be done to 
guard against repeat voters. 

It will cost viewers 50 cents to 
cast each vote. Touche Ross will 
tally the phone votes. Any TNN 
profits from the 900 calls will be 
donated to the W.O. Smith Nash- 
ville Community Music School, an 
institution that provides low -cost 
music instruction to poor children 

(Continued on page 40) 

Bluegrass Awards, Contest 
Set for Jan, In Nashville 

NASHVILLE The Society For The 
Preservation Of Bluegrass Music 
Of America will hold its 14th annual 
bluegrass music awards ceremonies 
Jan. 22 -24 at the Nashville Marriott 
Hotel. The event will also include a 
contest among bluegrass bands. 

Acts scheduled to perform during 
the meet include the Country Gen- 
tlemen, the Lewis Family, the Ran- 
dall Hylton Show, the Goins Broth- 
ers, the Tennessee Gentlemen, the 
Sally Mountain Show, Del McCoury 
& the Dixie Pals, the Bluegrass Bri- 
gade, Mac Wiseman, the Taylor 
Family, the Foster Family String 
Band, and the Appalachian Express. 

Promoted by SPBGMA chief 
Chuck Stearman, the event drew 

about 5,000 ticket buyers in 1986. 
This year, tickets are $30 each for 
all three days, $10 each for just Fri- 
day and Sunday, and $15 each for 
just Saturday. Tickets are half -price 
for children younger than 12. 

Bands competing in the bluegrass 
concert must pay a $20 -per- member 
entry fee. Cash prices ranging from 
$200 to $5,000 will be paid to the top 
12 bands. Last year's winner was 
the Appalachian Express. Stearman 
predicts that at least 50 bands will 
take part in the contest. The first 
round of competition begins at 6 
p.m. Friday, Jan. 22. Prizes will be 
awarded on the evening of Jan. 24. 

In a separate contest judged by 
(Continued on page 37) 
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HOT COUNTRY SINGLES ACTION 
RADIO MOST ADDED 

I WON'T TAKE LESS... 

GOLD 
ADDS 

27 REPORTERS 

SILVER 
ADDS 

57 REPORTERS 

BRONZE/ 
SECONDARY 

ADDS 
64 REPORTERS 

TOTAL TOTAL 
ADDS ON 

141 REPORTERS 

TANYA TUCKER CAPITOL 2 15 25 42 77 
TWINKLE LUCKY STAR 
MERLE HAGGARD EPIC 6 12 17 35 87 
LIVING LIKE... 
JOHN CONLEE COLUMBIA 1 11 20 32 33 
OH WHAT A LOVE 
NITTY GRITTY DIRT BAND w.e. 3 11 15 29 93 
I'M GONNA MISS YOU, GIRL 
M. M. MURPHEY WARNER BROS. 1 4 22 27 50 
TELL ME TRUE 
JUICE NEWTON RCA 2 6 18 26 71 
PLEASE PLEASE BABY 
DWIGHT YOAKAM REPRISE 5 9 11 25 102 
COME ON JOE 
JO -EL SONNIER RCA 1 7 14 22 34 
THIS OLD HOUSE 
S -K -B MTM 0 9 13 22 22 
SURE THING 
FOSTER AND LLOYD RCA 4 11 6 21 107 

Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 
cally as changes are made, or is available by sending a self- addressed stamped envelope to: 
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 
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New Country Faces. Foster & Lloyd (Radney Foster & Bill Lloyd) perform their debut single, "Crazy Over You," before a 

live audience during a taping of the Nashville Network's "New Country." 

FOR WEEK ENDING NOVEMBER 28, 1987 

BLUEGRASS AWARDS 
(Continued from page 36) 

fans, SPBGMA will present awards 
to winners in 34 categories of blue- 
grass and old -time string music. 
These honors will be awarded on the 
evening of Jan. 23. Each ticket hold- 
er will be given one ballot to cast. 

Other scheduled activities include 
a gospel sing and a concert- and fes- 
tival- promoters' meeting and break- 
fast, both on the morning of Jan. 24. 

Also, Stearman's group has 
scheduled its second annual Nash- 
ville Open Fiddlers Convention And 
Championships for Feb. 26 -28. It 
will be held in conjunction with the 
Nashville Vintage Instrument 
Show. 

PUBLICITY 
PRINTS 

lltnograpned Cal Heavy Gloss Stock 

BLACK & WHITE 8x10's 
500 - 560.00 1000 - 85.00 

COLOR 
1000 - 5388.00 

Above Prices Include Typesetting b Freight 

Send 8x10 Photo - Check or M.O. 
* * * 

Full Color 8 B/W Posters 
Composites - Cards Other Sizes 

Send For Catalog & Samples 

PICTURES 
1867 E. Florida. Dept. BB 

Springfield, MO 65803 
1417) 869-9433 or 869 -3456 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)* 

O2 1 27 

* * No. 1 * * 
RANDY TRAVIS WARNER BROS. 25568-1 (8.98) (CD) 21 weeks at No. One ALWAYS & FOREVER 

2 1 2 6 ALABAMA RCA 6495 -1 (8.98) (CD) JUST US 

3 3 3 9 GEORGE STRAIT MCA 42035 (8.98) (co) GREATEST HITS, VOL. 2 

4 4 5 9 REBA MCENTIRE MCA 42030 (8.98) (CD) THE LAST ONE TO KNOW 

5 5 4 18 HANK WILLIAMS, JR. WARNER /CURB 25593 -1 /WARNER BROS. (8.98) (CD) BORN TO BOOGIE 

© 8 11 38 RICKY VAN SHELTON COLUMBIA 40602 (CD) WILD EYED DREAM 

O7 7 40 THE JUDDS RCA /CURB 5916 -1 /RCA (8.98) (CD) HEART LAND 

® 9 14 17 K.T. OSLIN RCA 5924.1 (8.98) (CD) 80'S LADIES 

9 6 6 29 DWIGHT YOAKAM REPRISE 25567.1 /WARNER BROS. (8.98) (CD) HILLBILLY DELUXE 

10 13 13 51 RESTLESS HEART RCA 5648 (8.98) (CD) WHEELS 

11 10 8 29 REBA MCENTIRE MCA 5979 (8.98) (CD) GREATEST HITS 

12 11 10 42 GEORGE STRAIT MCA 5913 (8.98) (CD) OCEAN FRONT PROPERTY 

13 12 9 19 HIGHWAY 101 WARNER BROS. 25608.1 (8.98) (CD) HIGHWAY 101 

14 14 15 36 
DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS TRIO 
WARNER BROS. 1 -25491 (9.98) (CD) 

15 16 12 15 TANYA TUCKER CAPITOL 46870 (8.98) (CD) LOVE ME LIKE YOU USED TO 

CI 18 17 15 THE STATLER BROTHERS MERCURY 832 404.1 /POLYGRAM (CD) MAPLE STREET MEMORIES 

17 15 16 75 RANDY TRAVIS WARNER BROS. 1-25435 (8.98) (CD) STORMS OF LIFE 

18 19 18 10 SAWYER BROWN CAPITOL /CURB 46923 /CAPITOL (CD) (8.98) (CD) SOMEWHERE IN THE NIGHT 

19 17 19 18 ROSANNE CASH COLUMBIA 40777 (CD) KING'S RECORD SHOP 

20 21 22 7 THE OAK RIDGE BOYS MCA 42036 (8.98) (CD) HEARTBEAT 

21 20 21 6 EXILE EPIC 40901 SHELTER FROM THE NIGHT 

22 23 25 7 JOHN SCHNEIDER MCA 42033 (8.98) (CD) GREATEST HITS 

233 24 23 92 ALABAMA RCA AHL1.7170 (8.98) (CD) GREATEST HITS 

24 28 34 6 GARY MORRIS WARNER BROS. I -25581 (8.98) HITS 

25 25 29 7 STEVE WARINER MCA 42032 (8.98) (CD) GREATEST HITS 

26 26 26 7 GEORGE JONES EPIC 40776 (CD) SUPER HITS 

27 22 20 15 THE FORESTER SISTERS WARNER BROS. 25571 (8.98) (CD) YOU AGAIN 

28 31 32 8 DAVID LYNN JONES MERCURY 832 518 -1 /POLYGRAM (CD) HARD TIMES ON EASY STREET 

® 41 52 4 BILLY JOE ROYAL ATLANTIC AMERICA 906581 /ATLANTIC (8.98) THE ROYAL TREATMENT 

® 34 33 23 T. GRAHAM BROWN CAPITOL 12552 (8.98) (CD) BRILLIANT CONVERSATIONALIST 

31 30 28 42 HANK WILLIAMS, JR. WARNER /CURB 1-25538/WARNER BROS. (8.98) (CD) HANK "LIVE' 

32 37 37 67 SWEETHEARTS OF THE RODEO COLUMBIA 40406 (co) SWEETHEARTS OF THE RODEO 

33 27 30 6 BAILLIE AND THE BOYS RCA 6272.1 (8.98) (CD) BAILLIE & THE BOYS 

34 32 31 23 HOLLY DUNN MTM 71063 /CAPITOL (8.98) (CD) CORNERSTONE 

35 33 27 106 THE JUDDS RCA /CURB AHLI- 7042 /RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM 

36 29 24 13 RONNIE MILSAP RCA 6245.1 (8.98) (CD) HEART AND SOUL 

37 55 - 2 WAYLON JENNINGS MCA 42038 (8.98) (co) A MAN CALLED HOSS 

38 38 43 5 FOSTER AND LLOYD RCA 6372.1 (8.98) (CD) FOSTER & LLOYD 

ALBUMS. ©Copyright 1987, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 

Y 
W 

N 
H 

Li 
3 
~ 

(Q t 
¡ 
B 

I- 
cc a I 
U 
z 
O 

; ARTIST TITLE 
LABEL 8 NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)* 

39 35 38 25 STEVE EARLE & THE DUKES MCA 5998 (8.98) (CD) EXIT 0 

40 39 35 7 MERLE HAGGARD & WILLIE NELSON SEASHORES OF OLD MEXICO 
EPIC 40293 (CO) 

41 42 41 53 THE O'KANES COLUMBIA BL 40459 (CD) THE O'KANES 

42 40 39 13 KENNY ROGERS RCA 6484.1 (8.98) (CD) I PREFER THE MOONLIGHT 

® NEW 1 KATHY MATTEA MERCURY 832 7931 / POLYGRAM (CD) UNTASTED HONEY 

44 36 36 85 DWIGHT YOAKAM GUITARS, CADILLACS, ETC., ETC. 
REPRISE 25372 /WARNER BROS. (8.98) (CD) 

45 49 44 15 BARBARA MANDRELL EMI -AMERICA 46956 /CAPITOL (8.98) (CD) SURE FEELS GOOD 

46 43 40 30 NITTY GRITTY DIRT BAND WARNER BROS. 1.25573 (8.98) (CD) HOLD ON 

47 44 42 12 GLEN CAMPBELL MCA 42009 (8.98) STILL WITHIN THE SOUND OF MY VOICE 

48 47 47 36 JUDY RODMAN MTM 71060 /CAPITOL (8.98) (CD) A PLACE CALLED LOVE 

49 NEW 1 DAN SEALS CAPITOL 48308 (8.98) (CD) THE BEST 

50 48 45 27 CHARLEY PRIDE 16TH AVENUE 70550/CAPITOL (8.98) AFTER ALL THIS TIME 

51 54 51 7 T.G. SHEPPARD COLUMBIA 40796 (CD) ONE FOR THE MONEY 

52 52 53 159 HANK WILLIAMS, JR. GREATEST HITS, VOLUME I 

WARNER /CURB 60193 /WARNER BROS. (8.98) (CD) 

53 53 49 18 VINCE GILL RCA 59231 (8.98) THE WAY BACK HOME 

54 45 54 24 THE DESERT ROSE BAND MCA /CURB 5991 /MCA (8.98) (CD) DESERT ROSE BAND 

55 50 55 140 GEORGE STRAIT MCA 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS 

® NEW 1 THE BELLAMY BROTHERS MCA /CURB 42039/MCA (8.98) (CD) CRAZY FROM THE HEART 

57 59 60 13 VARIOUS ARTISTS K TEL zo80 (6.98) COUNTRY NOW 

58 56 62 58 ALABAMA A RCA 5649 -1.R (8.98) (CD) THE TOUCH 

59 46 46 158 THE JUDDS RCA /CURB AHL1- 5319 /RCA (8.98) (CD) WHY NOT ME 

60 51 67 35 ASLEEP AT THE WHEEL EPIC 40681 (co) ASLEEP AT THE WHEEL 

61 57 50 27 CONWAY TWITTY MCA 5969 (8.98) (CD) BORDERLINE 

62 60 56 6 SK-B MTM 71064 /CAPITOL (8.98) NO EASY HORSES 

63 68 69 4 JOHN COUGAR MELLENCAMP THE LONESOME JUBILEE 
MERCURY 832 465 I / POLYGRAM (CD) 

64 64 48 38 MOE BANDY MCA /CURB 5914 /MCA (8.98) YOU HAVEN'T HEARD THE LAST OF ME 

65 63 63 54 GEORGE JONES EPIC 40413 (CD) WINE COLORED ROSES 

66 58 61 17 CRYSTAL GAYLE AND GARY MORRIS WHAT IF WE FALL IN LOVE 
WARNER BROS. 255071 (8.98) (CD) 

67 65 65 91 HANK WILLIAMS, JR. GREATEST HITS, VOLUME II 
WARNER /CURB 25328 /WARNER BROS. (8.98) (CD) 

68 61 57 54 KATHY MATTEA MERCURY 830405.1 / POLYGRAM (CD) WALK THE WAY THE WIND BLOWS 

69 62 58 19 TAMMY WYNETTE EPIC 40832 (CD) HIGHER GROUND 

70 72 70 7 DAVE ALVIN EPIC 40921 (CD) ROMEO'S ESCAPE 

71 66 66 48 PATSY CLINE MCA 12 (8.98) GREATEST HITS 

72 67 73 21 LEE GREENWOOD MCA 5999 (8.98) (CD) IF THERE'S ANY JUSTICE 

73 75 71 102 RONNIE MILSAP RCA AHL1.5425 (8.98) (CD) GREATEST HITS VOL. 2 

74 73 64 49 DOLLY PARTON RCA 4422 GREATEST HITS 

75 70 68 9 CRYSTAL GAYLE WARNER BROS. 25622- 1(898) (CD) THE BEST OF CRYSTAL GAYLE 

OAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) 

certification for sales of 500,000 units. RIAA certification for sales of 1 million units, with each additional million indicated by a 

numeral following the symbol. 'CBS Records and PolyGram Records do not issue a suggested list price for their product. 
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Compiled from a national sample of radio playlists. 

TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER /DISTRIBUTING LABEL 

O2 4 13 

* * NO, i * * 
EBROWA(B.LABOUNTY, P.MCLAUGHLIN) 

1 week at No. One STEVE WMCAR5N 60 

2 3 5 15 
SOMEBODY LIED 

BETS, L.JENKINS) 
RICKY 

OLÚN 
SHELTON 

O 5 7 11 
THE LAST ONE TO KNOW REBA MCENTIRE 
1.BOWEN,R.MCENTIRE (M.BERG, J.MARIASH) MCA 53159 

4 4 6 14 
ONLY WHEN I LOVE HOLLY DUNN 
T.WEST (H.DUNN. CWATERS, T.SHAPIRO) MTM 72091 /CAPITOL 

O 6 8 13 
ONELFO SHE MONEY) T.G. 

COLUMBIA sá 
oARD 

© 7 9 12 SHE CNODUiALDDON9 LOVE ME ANYMORE T. GRAHAM BOROWON 

O8 11 12 Y D (K.T.OSLIN) 
K.T. 5239-7 

® 10 13 10 
THOSEJMEMORIIES OF YOU DOLLY PARTON, LINDA RONSTADT, EYMMYLODU HARRIS 

O 12 15 10 HIGHWA 101 SOOMEWHEREARONCROWELL) 
WARNER BROS. 7- 282223 

10 11 12 15 
BONNIE JEAN (LITTLE SISTER) DAVID LYNN JONES 
R.ALBRIGHT,M.RON N.D.L.JONES (D L J ES) MERCURY 888 7337 /POLYGRAM 

11 13 16 12 
ROUGH AND ROWDY DAYS WAYLON JENNINGS 
J.BOWEN.W.JENNINGS (W.JENNINGS. R.MURRAH) MCA 53158 

12 15 18 8 
I PREFER THE MOONLIGHT KENNY ROGERS 
B .BANNISTER (G.CHAPMAN. M.WRIGHT) RCA 5258 -7 

13 14 17 12 
GOTTA GET AWAY SWEETHEARTS OF THE RODEO 
S.BUCKINGHAM (J.GILL) COLUMBIA 38 -07314 

CI 18 22 8 é BECKET. 
CIANIAMSS. 

R.JJ.EE NORMAN (H.WILLIAMS,JR.) WARNER/CURB A7.28227/ WAI NER BROS. 

15 19 21 8 
I CcAN' Ft E 

CLOS 
EEENOUGON) EPIC 34 -0)759E 

16 1 2 14 
I WON'T NEED YOU ANYMORE (ALWAYS AND FOREVER) RANDY TRAVIS 
K.LEHNING (TSEALS, M.D.BARNES) WARNER BROS. 7 -28246 0 22 24 7 
ONE ÑRI óND 

Ls> CDAN SEALS 0 21 23 11 
LETS DO SOMETHING VINCE GILL 
R.LANDIS (V.GILL. R.NIELSEN) RCA 5257-7 

CI 23 27 6 WHERE DO THE NIGHTS GO RONNIE MILSAP 
R.MILSAP.R.GALBRAITH,K.LEHNING (M.REID, R.M.BOURKE) RCA 52597 

® 24 26 g GIVE BACK MY HEART LYLE LOVETT 
TBROWN,L.LOVETT (LLOVETT) MCA /CURB 53157 /MCA 

21 25 28 9 STILÉNIWITHINBETHE 
SOUND OF MY VOICE GLEN CAMMPB L 53172 

® 26 29 7 
GOIN' GONE KATHY MATTEA 
A.REYNOLDS (P.ALGER, B.DALE, F KOLLER) MERCURY 888 874.7 /POLYGRAM 

O 27 30 8 
TIME IN THE OAK RIDGE BOYS 
J.BOWEN ( R.MURRAH, R.ALVES, J.D.HICKS) MCA 53175 

CI 28 32 7 é 
R RING SHAME 

D.SCHLITZ, B.MAHER) 
MICHAEL JOHNSON 

25 9 10 14 
IF THERE'S ANY JUSTICE LEE GREENWOOD 
1.BOWEN,L.GREENWOOD (M. NOBLE, C.M.SPRIGGS, TCOLTON) MCA 53156 

26 33 42 5 TDHUBOIS,SHENDRICKS,RESTLESS HEART (O.LOGGINS) 
RESTLESS 

A 5280 7 

27 31 35 7 JUST LOVIN' YOU THE O'KANES 
K.KANE.J.OHARA (J.OHARA, K.KANE) COLUMBIA 38 -07611 

® 30 37 6 AYLE 
JNORM N (BJÓAN 

SWATERS E NOWo) 
WARNER BROS. ROS. 7-22 209 

® 35 39 7 NL 
RPNN B 

DGGOODOUR PLARKIONW ATLANTIC AMERIICCAL7- 994004 ÁLLANTIC ® 
36 40 

7 I'M TIRED RICKY SKAGGS 
R.SKAGGS (M.TILLIS, A.R.PEDDY, R.PRICE) EPIC 34 -07416 

31 17 1 15 MAYBER 
OUR BABY'S GOT THE BLUES 

RCA/CURB THE 
JUDOS 

32 16 3 16 
CRAZY JFROM THE HEART 

D.SCHLITZ) 
THE BELLAM 

ú 
BROTHERS 

O 39 43 6 
DWOUMDNTNÓE 

R.M.BOURKE, M. RE ID) 
DON CAPITOL 

44066 

34 34 36 10 
TELL IT TO YOUR TEDDY BEAR THE THE SHOOTERS 

35 40 45 5 
LYIN' IN HIS ARMS AGAIN THE FORESTER SISTERS 
J. L.WALLACE.7.SKINNER (T SKINNER, J.L.WALLACE) WARNER BROS. 7 -28208 

® 41 47 5 ONE 
STEP FORWBRDDEs) 

MCA/CURB 3EOSEBAND 

CI 43 52 3 
TTEERNNESSEE FLAT TOP BOX 

RóLÚFééIN3a óA62á 

38 20 20 14 
"CRSANF4AD 

(B.RICE, M.S.RICE) 
TOM 

áD3034 

39 42 46 7 
TT BROWN,E GORDLER R BENNETT (S.EARLE) 

STEVE 
A 53182 

® 47 55 4 SURE THING FOSTER AND LLOYD 
B.LLOYD,R.FOSTER (R.FOSTER. B.LLOYD) RCA 5281 -7 

© 46 53 4 DO YN ?GUOIRIYI. GI ME P..I NES) COLUMBIAGO0SDZN 

42 29 31 10 
GOOD GOD, I HAD IT GOOD PAKE MCENTIRE 
M.WRIGHT (M.WRIGHT, R.NIELSEN) RCA 5256 -7 

® 48 62 3 
PLEASE 

N 
PLEASE BABY DWIGHT YOAKAM 

P.ANDERSO (D.YOAKAM) REPRISE 7 -28174 /WARNER BROS. 

® 45 50 5 
IT 

A LOVE LIKE THAT JUDY RODMAN 
T WEST ( T.SCHUYLER. J.IAN) MTM 72092 /CAPITOL 

45 56 - 2 

***POWER PICK /AIRPLAY * * * 
KWINK M, TWIN (ME 

LLUCKY STAR MERLE AG -0ARD 
EPIC 

® 53 66 3 MM MOWRGHN..RWOPOVE.IROTSON) 
NITTY GRITTY 

BROS. 28173 

47 37 19 19 
LOVE ME LIKE YOU USED TO TANYA TUCKER 
J.CRUTCHFIELD (PDAVIS. B.EMMONS) CAPITOL 44036 

48 
50 56 5 

MAPLE STREET MEM'RIES THE STATLER BROTHERS 
"KENNEDY (D.REID) MERCURY 888 920 -7 /POLYGRAM 

49 32 14 15 
AM I BLUE GEORGE STRAIT 
J.BOWEN.G.STRAIT (D. CHAMBERLAIN) MCA 53165 

® 65 - 2 I WON'T 
TA(P.OVERSTREET, ES 

NcYOUR LOVE TANYA TUCKER WITH P. DAVIS & P. OVERSTREET 

OProduct with the greatest airplay this week. Videoclip availability. Recording Industry Assn. Of America (RIAA) certification for 

©Copyright 1987, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 

51 55 58 5 YGGORSYAJR EDROWN (C WRIGHT) 
PATTY LOVELESS 

52 57 71 3 
THAT'S JOB CONWAY TWITTY 

0 58 77 3 
TELL ME TRUE JUICE NEWTON 
R.LANDIS (B.MAHER. P.KENNERLEY) RCA 5283 -7 

54 
54 60 6 

JUST 
OPEING 

ENOUGH 
N M BERGG. J MARIASH) 

RAY O R1á 
8 

55 61 83 3 BOME(OLD SIDE ROAD KEITH WHITLEY 
E 7 

56 38 38 11 
READ BE(TWEEITZ. 

M BONAGU RÁ, K.BAILLIE) MERCURY 888 B39ANDERSON 
ND M 

57 62 70 5 SUCH 
A HEARTACHE IT'S 

ADVANTAGE / COMPLEAT ! 2 /PEOL GRAM 

58 49 33 1- 
ft RIGHT FROM 

STAR R.WATKINS) 
EARL THOMAS RCCON 2EEY 

59 i - 2 I'M GONNA MISS YOU, GIRL MICHAEL MARTIN A 

RÓURPH é 
60 51 34 18 

YOU HAVENT HEARD THE LAST OF ME MOE BANDY 
"KENNEDY (T.R.SNOW. E.KAZ) MCA /CURB 53132 /MCA 

61 70 84 3 YOU CAN'T BLAME THE TRAIN DON MCLEAN 
D.BURGESS (T.SHARP) CAPITOL 44098 

62 44 25 15 
TAR TOP ALABAMA 
H.SHEDD.ALABAMA (R.OWEN) RCA 5222 -7 

® 76 85 3 
WE'RE STTAYIYNG TOGETHER 

TRá 7s0AloLEN R. 
® 80 - 2 THOMAS) CAPITOL 44106 "KENNEDY 

TALKIN' MEL 

65 NEW 1 

***HOT SHOT DEBUT*** 
LIVING UKE THERE'S NO TOMORROW JOHN CONLEE 
B.LOGAN (J MCBRIDE, R.MURRAH) COLUMBIA 38 -07643 

® NEW 1 
COME ON JOE JO -EL BONNIER 
R.BENNETT,B.HALVERSON (T.ROMEO) RCA 5282 -7 

CI) 78 89 3 
I 

BIRDIE) EVERGREEN 1POVN' 

NHE BLBE LYNNE 

68 60 49 19 
SHINE, 

R VNB.CE D 
SHINE, 

K.BELL) 
EDDY RAVEN 5 ZEN 

69 67 73 5 
IF YOU'RE GONNA TELL ME LIES ROSEMARY SHARP 
B.BARTON (O ATKIN, L.WHINNERY) CANYON CREEK 87 -0908 

70 66 54 21 I WANT TO KNOW YOU BEFORE WE MAKE LOVE CONWAY TWITTY 
J.BOWEN,C.TWITTY,D.HENRY (C.PARTON, B.HOBBS) MCA 53134 

7 
71 83 - 2 HURFIE 

M D 
NIETH E IGHT 

(PNELSON. L.BOONE) AIR /COMPLEAT 18S POLYGRAM 

72 52 41 18 S OUR LOVE 
HAM (T.ROCCO. B.FOSTER) 

TAMMY 
PWC 34- -07 26 

73 73 82 4 JRSTRODUD (P.OVERSTREET, T.SCHUYLER) 
RONNIE 

DO379 

74 82 - 2 TENDER TIME 
(R.ROGERS) 

LOUISE MAR 
52E08-7 

75 NEW . 1 
THIS OLD HOUSE S-K -B 
J.STROUD ( T.SCHUYLER, C.BICKHARDT) MTM 72100 /CAPITOL 

76 NEWO. 1 
I'LL FALL IN LOVE AGAIN BUTCH BAKER 
N.PUTNAM (A.ROBERTS. T..CERNEY) MERCURY 888 926 -7 /POLYGRAM 

77 84 - 2 
OUR LOVE IS LIKE THE SOUTH A.J.MASTERS 
H.SAROYAN (B.BORCHERS, D.GOODMAN, A. J. MASTERS) BERMUDA DUNES 117 

78 59 64 4 
IF IT WAS ANYONE BUT YOU JOHN SCHNEIDER 
J.BOWEN,J.SCHNEIDER (L.SILVER, D.SCHLITZ) MCA 53199 

79 79 76 23 
YOU AGAIN THE FORESTER SISTERS 
B.BECKETT,J.STROUD ) D.SCHLITZ, P.OVERSTREET) WANER BROS. 7 -28368 

® NEW 1 
THIS OLE HOUSE RAZORBACK 
P SULLIVAN (D.MORGAN, F.J.MYERS, D.PFRIMMER) IN CONCERT / COMPLEAT I 84/POLYGRAM 

CI NEW 1 "JACKSON 
YOU DON'T LOVE ME PATSY 

SL 
EDD 
1007 STIME 

82 86 - 2 
TAKE IT REAL EASY DOBIE GRAY 
L.BUTLER (L. BUTLER, D.DILLON) CAPITOL 44087 

® NEW 1 WALK ON BOY OGDEN HATLESS 
E.WINFREY (C.F.WEATHERS) DOOR KNOB 87 -287 

84 75 48 16 
NO EASY HORSES S-K -B 
J.STROUD ( T.SCHUYLER, J.F.KNOBLOCH. D.SCHLITZ) MTM 72090 /CAPITOL 

85 12 59 21 "LEO( WALDMAN.J.PPHOTOGLO 
NITTYGW RTTRDIIRT7BAAND 

86 81 78 24 I'LL BE YOUR BABY TONIGHT JUDY RODMAN 
T.WEST (B.DYLAN) MTM 72089 /CAPITOL 

87 85 81 20 
MAMA'S ROCKIN' CHAIR JOHN CONLEE 
B.LOGAN (T.MENZIES, J.MACRAE) COLUMBIA 38 -07203 

88 68 44 9 
UNCONDITIONAL LOVE NEW GRASS REVIVAL 
G.FUNDIS (COOK. NICHOLSON) CAPITOL 44078 

89 88 87 14 WOULD THESE ARMS BE IN YOUR WAY KEITH WHITLEY 
B.MEVIS (H.000HRAN. V.GOSDIN. R.LANE) RCA 5237 -7 

90 71 63 7 BOOGIE BACK TO TEXAS ASLEEP AT THE WHEEL 
R.BENSON (R,BENSON) EPIC 34 -07610 

91 74 51 8 DON'T SAY NO TONIGHT MASON DIXON 
D.MITCHELL (R.BARRY. L.REYZEK, D.MITCHELL) PREMIER ONE 115 

92 69 75 5 
IF 

LlOVEc 
EVER MADE A FOOL RAZZY BAILEY 

93 89 86 19 
LITTLE WAYS 

OAKAM) REPRISE 702831 OHWARNOER BROS. 

94 92 91 27 
THE HAND THAT ROCRKS THE CRADLE GLEN CAMPBELL 

95 94 80 21 
LOVE REUNITED 

SHILL) 
THE DESERT UROSE BAND 

96 90 88 16 
EVERYBODY NEEDS A HERO GENE WATSON 
B.SHERRILL EPIC 

97 96 79 23 THEDWAY WE MAKE A BROKEN HEART 
ROSANNE óA2óó 

98 98 90 26 I'LL NEVER BE (B LOVE AGAIN DON 
WILL 
WILLIAMS 

99 64 67 6 I BRAD (TYBRASFI 
OF MAKING YOU TALK 

16TH AVENUE 704105KCAPIITDL 

100 99 99 g TWO OF A KIND (WORKIN' ON A FULL HOUSE) DENNIS ROBBINS 
E.GORDY.JR.,B.STONE (D.ROBBINS, B.BOYD, W,HAYNES) MCA 53143 
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by Marie Ratliff 

FOSTER & LLOYD are on a roll with the follow -up to their top five 
debut, "Crazy Over You." "Sure Thing" (RCA) is charted at No. 40 and 
is getting enthusiastic projections from programmers. "There's more 
to it than their first release; it's more mainstream," says MD Scott 
Johnson, WLVK Charlotte, N.C. "It's our hottest new record," says 
MD Ken Curtis, KYKX Longview, Texas. "In fact, I can't find any- 
thing wrong with their whole new album." Of all the songs on the 
duo's self -titled album, Curtis is most high on "Don't Go Out With 
Him." At WDSD Dover, Del., "Token Of Love" is the pick; listeners of 
KWKH Shreveport, La., are partial to "Hard To Say No." 

"TIME IME IN" is sparking strong response in Atlanta for the Oak 
Ridge Boys (MCA), says MD Johnny Gray of WKHX. PD Ray Ran- 
dall, KRMD Shreveport, adds, "The more you listen to it, the more it 
grabs you; it's a great love song and will be big, big, big." It's charted 
at No. 23. 

if 
E'RE GETTING A MASSIVE number of calls on the new 

Dwight Yoakam single," says PD Dave Nicholson, KIIM Tucson, 
Ariz. "And we've only been on it a few days." "Please, Please, Baby" 
(Reprise), charted at No. 42, is pleasing folks in Columbus, Ga., too. 
"We just added it, and it's already hot. The people here really like 
him," says MD Bill Kelly, WPNX. 
if 

IT'S OUR TOP PHONE RECORD," says PD Joe Jackson, WXCL 
Peoria, Ill., of "Just Lovin' You" by the O'Kanes (Columbia). "It looks 
like a monster here." MD Bob Sterling, WZZK Birmingham, Ala., 
adds, "This is the best record to come out in a long time." The O'Kanes 
are charted at No. 27. 

SINCE ITS HOT SHOT DEBUT six weeks ago, Ronnie Milsap's 
"Where Do The Nights Go" (RCA) held down the Power Pick /Airplay 
slot for three consecutive weeks, tying a record set by Steve Wariner's 
"Lynda" (MCA) only a few weeks prior. "It's super strong here," says 
PD Coyote Calhoun, WAMZ Louisville, Ky. "Milsap makes our 
phones ring," adds PD Randy Hooker, WDSD Dover. The song is 
charted at No. 19. 

Hooker also cites good moves for Judy Rodman's "I Want A Love 
Like That" (MTM), charted at No. 43. Ditto for Rodman at KWKH 
Shreveport, says MD Leslie Welch. "It's really catching on here." 

FOR WEEK ENDING NOVEMBER 28, 1987 

Billboard. HOT COUNTRY SINGLESTM 
A ranking of the top 30 country singles by sales with reference to each 
title's position on the main Hot Country Singles chart. 

=W H3 
áw J 

SALES 
TITLE ARTIST 

i_o 
UH 

b 

1 3 ONLY WHEN I LOVE HOLLY DUNN 4 

2 1 SOMEBODY LIED RICKY VAN SHELTON 2 

3 4 LYNDA STEVE WARINER 1 

4 5 THE LAST ONE TO KNOW REBA MCENTIRE 3 

5 7 ONE FOR THE MONEY T.G. SHEPPARD 5 

6 8 SHE COULDN'T LOVE ME ANYMORE T. GRAHAM BROWN 6 

7 11 DO YA' K.T. OSLIN 7 

8 2 I WON'T NEED YOU ANYMORE RANDY TRAVIS 16 

9 15 I'LL PIN A NOTE ON YOUR PILLOW BILLY JOE ROYAL 29 

10 16 SOMEWHERE TONIGHT HIGHWAY 101 9 

11 13 GOTTA GET AWAY SWEETHEARTS OF THE RODEO 13 

12 19 HEAVEN CAN'T BE FOUND HANK WILLIAMS, JR. 14 

13 18 I CAN'T GET CLOSE ENOUGH EXILE 15 

14 20 THOSE MEMORIES OF YOU D. PARTON, L. RONSTADT, E. HARRIS 8 

15 17 BONNIE JEAN (LITTLE SISTER) DAVID LYNN JONES 10 

16 6 MAYBE YOUR BABY'S GOT THE BLUES THE JUDDS 31 

17 22 ONE FRIEND DAN SEALS 17 

18 14 LOVE ME LIKE YOU USE TO TANYA TUCKER 47 

19 9 CRAZY FROM THE HEART THE BELLAMY BROTHERS 32 

20 25 I PREFER THE MOONLIGHT KENNY ROGERS 12 

21 24 ROUGH AND ROWDY DAYS WAYLON JENNINGS 11 

22 21 IF THERE'S ANY JUSTICE LEE GREENWOOD 25 

23 10 AM I BLUE GEORGE STRAIT 49 

24 28 JUST LOVIN' YOU THE O'KANES 27 

25 12 TAR TOP ALABAMA 62 

26 - I'M TIRED RICKY SKAGGS 30 

27 - LET'S DO SOMETHING VINCE GILL 18 

28 23 YOUR LOVE TAMMY WYNETTE 72 

29 - WHERE DO THE NIGHTS GO RONNIE MILSAP 19 

30 - GIVE BACK MY HEART LYLE LOVETT 20 

©Copyright 1987, Billboard Publications, Inc. No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photo- 
copying, recording, or otherwise, without the prior written permission of the publisher. 

COUNTRY SINGLES 

BY LABEL 
A ranking of distributing labels 

by the number of titles they have 
on the Hot Country Singles chart. 

LABEL NO. OF TITLES 
ON CHART 

19 MCA (14) 
MCA /Curb (5) 

CAPITOL (11) 
MTM (5) 
16th Avenue (1) 
TNP (1) 

RCA (16) 
RCA /Curb (1) 

WARNER BROS. (9) 
Reprise (2) 
Warner /Curb (1) 

COLUMBIA 

POLYGRAM 
Mercury (5) 
Advantage /Compleat (1) 
Air /Compleat (1) 
In Concert/Compleat (1) 

EPIC 

ATLANTIC 
Atlantic America (1) 

BERMUDA DUNES 

CANYON CREEK 

DIAMOND 

DOOR KNOB 

EVERGREEN 

PREMIER ONE 

SOA 

SHOWTIME 

STEP ONE 

18 

17 

12 

9 

8 

7 

1 

COUNTRY SINGLES A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE 

(Publisher Licensing Org.) 

Sheet Music Dist. 

49 AM I BLUE 

(Milene -Opryland, ASCAP) CPP 

10 BONNIE JEAN ( UTTLE SISTER) 

(Mighty Nice, BMI /Hat Band, BMI) 

90 BOOGIE BACK TO TEXAS 

(Paw Paw, BMI) 

66 COME ON JOE 

(Lawyer's Daughter, BMI/Wherefore, BMI) 

32 CRAZY FROM THE HEART 

(Bellamy Bros., ASCAP /MCA, ASCAP /Don Schlitz, 
ASCAP) HL 

24 CRYING SHAME 

(Tonka, ASCAP /MCA, ASCAP /April, ASCAP/Welbeck, 

ASCAP /Blue Quill, ASCAP) HL 

7 DO YA' 

(Wooden Wonder, SESAC) 

41 DO YOU BEUEVE ME NOW 

(Hookem, ASCAP /Blue Lake, BMI) CPP 

91 DON'T SAY NO TONIGHT 

(Screen Gems -EMI, BMI) 
81 DONT STAY IF YOU DON'T LOVE ME 

(Eddie Pleasant Productions, BMI) 

96 EVERYBODY NEEDS A HERO 

(WB, ASCAP/Two Sons, ASCAP/Tree, BMI) HL 

85 FISHIN' IN THE DARK 

(Screen Gems -EMI, BMI /Moon & Stars, BMI /Burger 
Bits, ASCAP) 

20 GIVE BACK MY HEART 

(Michael H. Goldsen, ASCAP /Lyle Lovett, ASCAP) 

22 GOIN' GONE 

(Bait And Beer, ASCAP /Forerunner, ASCAP /Little 
Laurel, BMI /Foreshadow, BMI /Lucrative, BMI /Bug, 

BMI) 
42 GOOD GOD, I HAD IT GOOD 

(Blackwood, BMI /Land Of Music, BMI /Englishtown, 

BMI) HL 

13 GOTTA GET AWAY 

(MCA, ASCAP) HL 

94 THE HAND THAT ROCKS THE CRADLE 

(Contention, SESAC) 

14 HEAVEN CANT BE FOUND 

(Bocephus, BMI) CPP 

15 I CAN'T GET CLOSE ENOUGH 

(Tree, BMI /Pacific Island, BMI) CPP /HL 
12 I PREFER THE MOONLIGHT 

(Riverstone, ASCAP /Blackwood, BMI /Land Of Music, 

BMI) HL 

44 I WANT A LOVE LIKE THAT 

(Writer's Group, BMI /Bethlehem, BMI /MCA, 

ASCAP /Doubletime, ASCAP) HL 

70 I WANT TO KNOW YOU BEFORE WE MAKE LOVE 

(Irving, BMI /Beckaroo, BMI) CPP /ALM 

16 I WON'T NEED YOU ANYMORE (ALWAYS AND 

FOREVER) 

(Warner -Tamerlane, BMI /Face The Music, ASCAP /Blue 

Lake, BMI) CPP 

50 I WON'T TAKE LESS THAN YOUR LOVE 

(MCA, ASCAP /Don Schlitz, ASCAP/Writer's Group, 

BMI /Scarlet Moon, BMI) 
33 I WOULDN'T BE A MAN 

(Jack 8 Bill, ASCAP /Songs De Burgo, ASCAP /Lodge 

Hall, ASCAP) CPP /HL 
78 IF IT WAS ANYONE BUT YOU 

(MCA, ASCAP /Don Schlitz, ASCAP /Music Corp. Of 

America, BMI) HL 

92 IF LOVE EVER MADE A FOOL 

(Mocassin Creek, BMI) 
25 IF THERE'S ANY JUSTICE 

(WB, ASCAP /Bob Montgomery, ASCAP/Warner- 

Tamerlane, BMI/Writers House, BMI) 

69 IF YOU'RE GONNA TELL ME LIES 

(Doug And Larry, BMI) 

a I'LL BE YOUR BABY TONIGHT 

(Dwarf, ASCAP) 

76 I'LL FALL IN LOVE AGAIN 

(Let There Be Music, ASCAP) 

98 I'LL NEVER BE IN LOVE AGAIN 

(Sabal, ASCAP) HL 

29 I'LL PIN A NOTE ON YOUR PILLOW 

(White Wing, BMI /Ensign, BMI /Famous, ASCAP /Blue 
Moon, ASCAP) CPP 

59 I'M GONNA MISS YOU, GIRL 

(Fourth Floor, ASCAP /Hot Kitchen, ASCAP) 

30 I'M TIRED 

(Cedarwood, BMI) HL 

57 ITS SUCH A HEARTACHE 

(DebDave, BMI/Tender Vittles, BMI) CPP 

99 I'VE GOT WAYS OF MAKING YOU TALK 

(Milene -Opryland, ASCAP) CPP 

54 JUST ENOUGH LOVE 

(Lyn Pen, BMI /Cavesson, ASCAP) CPP 

27 JUST LOVIN' YOU 

(Cross Keys, ASCAP/Tree, BMI /Kieran Kane, ASCAP) 

HL 

3 THE LAST ONE TO KNOW 

(Tapadero, BMI /Cavesson, ASCAP) CPP 

18 LET'S DO SOMETHING 

(Benefit, BMI /Englishtown, BMI) 

93 LITTLE WAYS 

(Coal Dust West, BMI) 

65 LIVING LIKE THERE'S NO TOMORROW 

(April, ASCAP /Blackwood, BMI /Shobi, BMI) 

47 LOVE ME LIKE YOU USED TO 

(Web IV, BMI /Paul & Jonathan, BMI /Rightsong, 

BMI /Attadoo, BMI) HL 

95 LOVE REUNITED 

(Bug, BMI /Bar None, BMI) 

67 LOVIN' THE BLUE 

(Tri- Spectra, ASCAP) 

35 LYIN' IN HIS ARMS AGAIN 

(Hall -Clement, BMI) HL 

1 LYNDA 

(Screen Gems -EMI, BMI) 

87 MAMA'S ROCKIN' CHAIR 

(Music City, ASCAP /Intersong, ASCAP /Dig -A -Bone, 

ASCAP) HL 

48 MAPLE STREET MEM'RIES 

(Statler Brothers, BMI) CPP 

31 MAYBE YOUR BABY'S GOT THE BLUES 

(WB, ASCAP/Two Sons, ASCAP /Good Single, 

BMI /Irving, BMI) CPP /ALM 

84 NO EASY HORSES 

(Writer's Group, BMI /Bethlehem, BMI /Lawyer's 
Daughter, BMI /A Little More Music , ASCAP /Uncle 

Artie, ASCAP /MCA, ASCAP) CPP /HL 
64 NOW YOU'RE TALKIN' 

(Vogue, BMI /Partner, BMI) 
46 OH WHAT A LOVE 

(Unami, ASCAP) 

5 ONE FOR THE MONEY 

(Tapadero, BMI /Cavesson, ASCAP) CPP 

17 ONE FRIEND 

(Pink Pig, BMI) 

36 ONE STEP FORWARD 

(Bar None, BMI /Bug, BMI) 

28 ONLY LOVE CAN SAVE ME NOW 

(Tree, BMI /Cross Keys, ASCAP) HL 

4 ONLY WHEN I LOVE 

(Lawyer's Daughter, BMI/Tree, BMI /Cross Keys, 

ASCAP) CPP /HL 
77 OUR LOVE IS LIKE THE SOUTH 

(Ensign, BMI/Tuggy, BMI) 
43 PLEASE PLEASE BABY 

(Coal Dust West, BMl) 

56 READ BETWEEN THE LINES 

(MCA, ASCAP/Don Schlitz, ASCAP /Colgems -EMI, 

ASCAP) HL 

58 RIGHT FROM THE START 

(Ensign, BMI /Red Ribbon, BMI) CPP 

73 RISE AND SHINE 

(Writer's Group, BMI /Scarlet Moon, BMI /Bethlehem, 

BMI) 

71 ROLL THE DICE 

(Screen Gems, ASCAP /Uncle Artie, ASCAP) 

11 ROUGH AND ROWDY DAYS 

(Waylon Jennings, BMI/Tom Collins, BMI) CPP 

6 SHE COULDN'T LOVE ME ANYMORE 

(Rick Hall, ASCAP /Fame, BMI) 

68 SHINE, SHINE, SHINE 

(April, ASCAP /Butler's Bandits, ASCAP /Ned -O -Ken, 

BMI /Ensign, BMI) CPP /HL 
55 SOME OLD SIDE ROAD 

(Uncle Artie, ASCAP) 

2 SOMEBODY LIED 

(Galleon, ASCAP) CPP 

9 SOMEWHERE TONIGHT 

(Tree, BMI /Granite, ASCAP /Coolwell, ASCAP) HL 

21 STILL WITHIN THE SOUND OF MY VOICE 

(White Oak, ASCAP) 

40 SURE THING 

(Uncle Artie, ASCAP /Lawyer's Daughter, BMI) CPP 

38 SUSANNAH 

(April, ASCAP /Swallowfork, ASCAP) HL 

39 SWEET LITTLE '66 

(Goldline, ASCAP) 

82 TAKE IT REAL EASY 

(Blackwood, BMI /Larry Butler, BMI) 

62 TAR TOP 

(Maypop, BMI) 

34 TELL IT TO YOUR TEDDY BEAR 

(Rick Hall, ASCAP /Song On Hold, SESAC) 

53 TELL ME TRUE 

(April, ASCAP /Irving, BMI) HL 

74 TENDER TIME 

(Sister John, BMI /New Haven, BMI) 

37 TENNESSEE FLAT TOP BOX 

( Rightsong, BMI) HL 

52 THAT'S MY JOB 

(Terrace, ASCAP /Garvin, ASCAP) 

75 THIS OLD HOUSE 

(Writer's Group, BMI /Bethlehem, BMI /Screen Gems - 

EMI, BMI /Lawyer's Daughter, BMI /Colgems -EMI, 

ASCAP) 

80 THIS OLE HOUSE 

(Little Shop Of Morgansongs, BMI /Morganactive, 

ASCAP/You 8 I, ASCAP /Jack 8 Bill, ASCAP) 

8 THOSE MEMORIES OF YOU 

(Bill Monroe, BMI) CPP 

23 TIME IN 

(Tor Collins, BMI /Collins Court, ASCAP) CPP 

45 TWINKLE, TWINKLE LUCKY STAR 

(Inorbit, BMI) 
100 TWO OF A KIND (WORKIN' ON A FULL HOUSE) 

(Corey Rock, BMI /Bobby Boyd, BMI) 

88 UNCONDITIONAL LOVE 

(Cross Keys, ASCAP/Tree, BMI) 

83 WALK ON BOY 

(Door Knob, BMI) 
97 THE WAY WE MAKE A BROKEN HEART 

(Bug, BMI /Bilt, BMI) 

63 WE'RE STAYING TOGETHER 

(Writer's Group, BMI /Bethlehem, BMI) 

26 WHEELS 

(MCA, ASCAP /Patchwork, ASCAP) HL 

19 WHERE DO THE NIGHTS GO 

(Lodge Hall, ASCAP /Chappell, ASCAP /R.M.B., ASCAP) 

CPP /HL 
89 WOULD THESE ARMS BE IN YOUR WAY 

(Tree, BMI /Hookem, ASCAP) HL 

79 YOU AGAIN 

(MCA, ASCAP /Don Schlitz, ASCAP/Writer's Group, 

BMI /Scarlet Moon, BMI) CPP /HL 
61 YOU CAN'T BLAME THE TRAIN 

(Bocephus, BMI /Paradise Cove, BMI) 

60 YOU HAVEN'T HEARD THE LAST OF ME 

(Snow, ASCAP /April, ASCAP /Kaz, ASCAP) HL 

51 YOU SAVED ME 

(Above Angel, ASCAP) 

72 YOUR LOVE 

(Bibo, ASCAP /Screen Gems -EMI, BMI) HL 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

ABP April Blackwood CPP Columbia Pictures 

ALM Almo HAN Hansen 

B -M Belwin Mills HL Hal Leonard 

B -3 Big Three IMM Ivan Mogull 

BP Bradley MCA MCA 

CHA Chappell PSP Peer Southern 

CLM Cherry Lane PLY Plymouth 

CPI Cimino WBM Warner Bros. 
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More Multiple- Station Remotes on Tap 
Radio Buoyed By Success Of ̀ Live From Nashville' 

BY GERRY WOOD 

NASHVILLE Plans are under 
way for more multiple- station re- 
mote broadcasts by country radio 
outlets after the success of "Live 
From Nashville." In that venture, 
eight stations from various U.S. 
cities broadcast live from one cen- 
tral location -Nashville's Union 
Station Hotel. 

"We'll be doing this again next 
year," says John McGhan, head of 
Los Angeles -based McGhan Radio 
Productions: "The response has 
been so gratifying that we'll be do- 
ing it during [the Country Music 
Association's] Country Music 
Week in Nashville and from the 
Hollywood Roosevelt Hotel during 
the Academy of Country Music 
Week in Los Angeles, March 21- 
26." 

"Live From Nashville," which 
aired over five days, featured four 
hours daily of live interviews with 
more than 70 country acts. Among 
the acts participating were Mi- 
chael Martin Murphey, Judy Rod- 
man, Michael Johnson, Dan Seals, 
Ed Bruce, Ray Stevens, Charley 
Pride, Asleep At The Wheel, Lyle 
Lovett, Eddy Raven, and the Nitty 
Gritty Dirt Band. 

"We're really pleased by the 
way the record companies, manag- 
ers, and publicists worked with us 
to make this a success," says Bill 

Robinson, associate producer. 
By locating eight station booths 

in one large room at the hotel, the 
production "created the power of a 
network but maintained the per- 
sonal one -to -one contact as each 
jock talked directly to the stars," 
says McGhan. 

Pegged to the afternoon drive 
shift, "Live From Nashville" al- 
lowed the artists to visit with eight 

stations during one sweep through 
the room while granting the broad- 
casters exclusive interview oppor- 
tunities for their markets. Stations 
participating were WUBE Cincin- 
nati; WQIK Jacksonville, Fla.; 
WKSJ Mobile, Ala.; WBOS Bos- 
ton; WDAF Kansas City, Mo.; WIL 
St. Louis; WQYK, Tampa, Fla.; 
and KKCS Colorado Springs, Colo. 

`INN VIEWERS' CHOICE AWARDS' SHOW 
(Continued from page 36) 

in the city. 
After the nominees are an- 

nounced, viewers will be allowed 
to vote in one category each week, 
beginning the week of Feb. 8. The 
first category up for vote will be 
favorite male vocalist. 

Voting will be promoted via 
spots on TNN as well as through 
ads in consumer and trade papers. 
In addition, viewers who vote will 
be eligible to win an assortment of 
prizes. Cable TV operators will be 
given packages to help them pro- 
mote the awards show. And there 
will be travel packages for viewers 
and junkets for advertisers and ca- 
ble operators who want to attend 
the ceremonies. 

The show will have several spon- 
sors, the TNN spokesman says. 

Nominees will be announced in 
January. TNN will make no special 
effort to sell commercial "lobby- 
ing" time to record companies who 
have nominees, according to the 
spokesman, who adds that he an- 
ticipates no danger of the labels 
affecting the outcome of the vot- 
ing. He says that judging from 
previous TNN promotions, several 
hundred thousand votes could be 
cast, thus dwarfing any effect of 
bloc voting. 

The 90- minute awards show will 
be produced by Jim Owens, who 
also produces TNN's "Crook And 
Chase" and "This Week In Coun- 
try Music" series. 

The Nashville Network is avail- 
able in more than 36 million cable 
TV homes. 
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Tee Time. Members of Alabama prepare to tee off with Academy of Country 
Music executives during the fifth annual ACM Celebrity Golf Classic at the 
DeBell golf course in Burbank, Calif. Proceeds from the recent tournament went 
to the T.J. Martell Foundation for cancer and leukemia research and its West 
Coast division, the Neil Bogart Memorial Laboratory. Show, from left, are Gene 
Weed, ACM president; Jeff Cook and Mark Herndon of Alabama; Bill Boyd, ACM 
executive director; and Teddy Gentry and Randy Owen of Alabama. 

7 Previously Unreleased Cuts Included 

CMF Offers Bob Wills Album 
NASHVILLE The Country Music 
Foundation has released a 20 -song 
Bob Wills album that includes seven 
previously unreleased cuts. "Bob 
Wills: Fiddle" draws on material re- 
corded between 1935 and 1942 and 
represents such diverse styles as 
old -time fiddling, blues, and jazz. 

Among the newly surfaced cuts 
are "Waltz In D," "Crippled Tur- 
key," and "Tulsa Breakdown." The 
album also features new treatments 
of "That Brownskin Gal," "I Don't 
Lov'a Nobody," "Bob Wills Spe- 
cial," and "Bob Wills Stomp." 

CMF audio engineer Alan Stoker 
handled the restoration mastering 

IT'S HERE! 
The all new 
1987 -88 
COUNTRY MUSIC 
SOURCEBOOK 
Radio stations, performing artists, 
booking agents, personal man- 
agers. recording companies and 
more -S27 (includes postage and 
handling. 
Add appropri.iir 0 . r 

NJ CA TN MA -: 

CALL TOLL -FREE 
800 -223 -7524 
(In New York State 212 764-7579) 

for the project, and Bob Pinson act- 
ed as principal researcher. 

Other selections on the album in- 
clude "Carolina In The Morning," 
"Prosperity Special," "Oklahoma 
Rag," "Lonestar Rag," "Smith's 
Reel," "Spanish Two Step," "Maid- 
en's Prayer," "San Antonio Rose," 
"Don't Let The Deal Go Down," 
"Bluin' The Blues, "Twinkle, Twin- 
kle Little Star," and "Liberty." 

The album is offered by mail or- 
der only from the foundation, locat- 
ed at 4 Music Square E., Nashville, 
Tenn. 37203. The cost is $9.98 plus 
$2 for postage and handling in the 
U.S. or $4 for foreign delivery. 

CMTV Readies 
Interview Show 

NASHVILLE Country Music 
Television has announced plans to 
introduce an hourlong special ti- 
tled "Heart To Heart" in January. 
The program will offer interviews 
with country artists conducted by 
Stan Hitchcock. 

Currently, CMTV airs inter- 
views with country music perform- 
ers along with their video clips. Ac- 
cording to CMT officials, the spe- 
cial was prompted by tremendous 
viewer response to the interviews. 

January's program will feature 
several country acts, including 
Sawyer Brown, Billy Joe Royal, 
and Tom Wopat. Scheduled to air 
Thursday, Jan. 8, at 9 p.m. EST, 
the show will provide viewers with 
information on what the country 
stars are currently involved in and 
what their upcoming plans are. 

Additional air times for the spe- 
cial are Friday, Jan. 9, at 3 a.m. 
and 3 p.m. EST. 

Plans to offer specials of this 
sort on a monthly basis will depend 
on viewer mail response, according 
to Rene Ray, director of affiliate 
relations at CMTV. 
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R E TA IL IN G 

Boston Dealers Await Opening Of Tower Stone 
BY DAVID WYKOFF 

BOSTON With the long- delayed 
opening of Tower Records' 39,000 - 
square -foot megastore in Boston's 
Back Bay area scheduled for Dec. 5, 
established dealers are anxiously 
awaiting the new outlet's impact on 
the music -retailing community. 

In the long run, most dealers ex- 
pect competition from Tower to im- 
prove their own revenues by spur- 
ring better business practices in 
their own stores and by generating 
more consumer excitement in this 
market about music. 

"In general, people seem to be op- 
timistic," says Louisa Hufstader, 
Boston -area salesperson for Round- 
er, a Cambridge, Mass. -based inde- 
pendent distributor. "Though 
there's the usual anxiety about the 
unknown, most dealers think that 
the competition will be good for ev- 
eryone's business. They've looked 
to other markets and know that peo- 
ple can survive and prosper follow- 
ing Tower's arrival." 

"We're looking forward to Tow- 
er," says Bill Gerstein, general 
manager of the 11 -store Good Vi- 
brations chain. "I think that they'll 
bring a lot of advertising dollars 
into the market, and we all benefit 
from that." 

"We invite the kind of competi- 
tion that Tower brings," says Jeff 
Cohen, assistant record buyer for 
Cambridge One -Stop, the in -house 
distribution arm of the 69 -store 

Strawberries Records and Tapes 
chain. "Competition is good for 
business because it creates consum- 
er excitement about buying prere- 
corded music. Moreover, the Boston 
market is big enough for all of us." 

`In general, people 
seem optimistic' 
Strawberries, which has approxi- 

mately 35 stores in the greater Bos- 
ton area, appears to be one of the 
few chains that has actively geared 
up for Tower's arrival. "Over the 
past two years, we've worked very 
hard on increasing both our depth 
of selection and customer service. 
We probably carry a couple of thou- 
sand more titles per store than we 
did a couple of years ago, especially 
in our four Boston and Cambridge 
stores," says Cohen. 

He notes, however, that this 
"beefing up" of selection was not 
entirely spurred by Tower's long - 
promised opening. "Increasing our 
selection is something that's been a 
chainwide priority for us, and it's 
fortuitous that this effort coincides 
with the arrival of a store whose 
identity is built around selection," 
Cohen says. 

Most retailers here expect to be 
hit hardest in the short term, when 
their regular customers are drawn 
to Tower by the media attention 
that will accompany the new store's 

opening. 
"The only time that I see we'll 

hurt significantly is in the first 
month or so that Tower's open, 
when people from all over the Bos- 
ton area come to check out what 
they're like," says Mike Dreese, co- 
owner of the four -store alternative 
rock and merchandise -oriented 
Newbury Comics web. "The more 
this period cuts into the Christmas - 
sale surge, the more significant the 
losses will be." 

Says Good Vibrations' Gerstein, 
"Once the initial excitement and cu- 
riosity dies out, I think that conve- 
nience and the competitiveness of 
the other chains will lure customers 
back. Back Bay, where Tower is lo- 
cated, is not an easy place to drive 
to or park at, and I think that will 
work to the benefit of those of us 
established out in the suburbs." 

Gerstein adds that suburban con- 
sumers accustomed to top -quality 
customer service may be disappoint- 
ed by Tower, whose megastores are 
often criticized for offering less - 
personalized service. 

There are already seven music 
stores within a 10- minute walk of 
Tower's Back Bay location, and 
most anticipate that Tower will help 
turn the area, already one of Bos- 
ton's premier upscale shopping 
draws, into a center for prerecord- 
ed -music sales. 

"Cambridge's Harvard Square 
has long been recognized as the 
area to go to find whatever you 

Rocky Mountain Expands Flagship Store 
13- Year -Old Web Flourishes In Boulder, Colo. 

BY PETER M. JONES 
BOULDER, Colo. Since the incep- 
tion of the Rocky Mountain Records 
retail chain in 1974, its management 
has asserted that the web has mini- 
mal competition here in its home 
city. 

Now that the company has ex- 
panded the size of its original Boul- 
der store by 50 %, Dick Mesec, 
Rocky Mountain's co -owner and 
general manager, says the firm has 
fortified its already strong position. 

"Currently, there's no other store 
[in Boulder] that carries records and 
compact disks of any size or any im- 
portance," Mesec says. "Our stores 
vie with each other." Rocky Moun- 
tain has three stores in Boulder, 
home of its corporate headquarters. 

Additionally, the company has 
one outlet in downtown Denver's 
16th Street pedestrian mall, 40 miles 
south of Boulder. Rocky Mountain 
has one store in Denver's suburban 
Littleton and still another in Fort 
Collins, Colo., 60 miles north of Den- 
ver. 

Boulder has few new record re- 
tailers, but it does have an all -CD 
outlet and a new Laserland fran- 
chise. There are also several major 
mall stores and a respectable num- 
ber of used -record stores. Mesec 
says those retailers offer little com- 
petition. 

According to Mesec, Rocky 
Mountain's prices are lower than 
those at the malls and at laser spe- 
cialty stores. Of the used -record 

stores, popular with the town's col- 
lege students, Mesec says, "[They 
are] not very relevant to the indus- 
try. I don't see them as competi- 
tion." 

Since the Budget Tapes & 
Records and Independent Records 
retail chains both left Boulder sev- 
eral years ago, stories of an impend- 
ing invasion by the 104 -store Sound 
Warehouse chain have kept Rocky 
Mountain on its toes. Dallas -based 
Sound Warehouse has seven stores 
in metropolitan Denver, but none 
yet in Boulder. If one believes 
Mesec's assertions about the lack of 
"significance" of Boulder's other 
music retailers, it can be considered 
ironic that more chains have not 
moved to the city. 

Boulder's year -round nonstudent 
population is 80,000. It is a town 
well known for its affluence, high 
rent, liberal politics of both white 
collar and grass -roots varieties, and 
an impressive concert schedule for a 
city its size. Given Boulder's demo- 
graphics, one might expect more na- 
tional chains, but Mesec disagrees. 
"If you see our stores," he says, 
"you wouldn't think it's such an 
open market." 

Mesec believes Rocky Mountain's 
inventory and community dedica- 
tion have kept Sound Warehouse 
and other competitors away. "We 
have three of the best record stores 
in the country within a mile of each 
other," he says. According to 
Mesec, his company has not taken 
advantage of its "exclusivity" by 

raising its prices. "We want to keep 
[the customers] happy," he says. 
"We're a part of this community." 

For that reason, Rocky Mountain 
has decided to fully expand its origi- 
nal store, says Mesec. "We've made 
completely new our very first store. 
It's like recommitting to the city 
you're growing up in." 

The first store, originally 4,000 
square feet, is now 6,000. The other 
outlets range in size from 3,000 to 
6,500 square feet. The downtown 
Denver store is the smallest, but, 
says Mesec, "It's doing the same 
numbers as our larger stores." 

Rocky Mountain has long -term 
plans to expand all its outlets. "[The 
renovation] is bringing customers 
in," says Mesec. "It's not just a face 
job; it's a complete renovation of the 
building." The expansion has al- 
lowed the firm to more adequately 
organize its inventory, which is 50% 
CDs, 20% records, 29% tapes, and 
10% accessories. 

The large CD selection has 
caused Rocky Mountain to create a 
separate annex at one of the compa- 
ny's Boulder shopping center out- 
lets. "That has been successful at 
convincing people of our commit- 
ment to CDs," Mesec says." 

Rocky Mountain has no immedi- 
ate plans to take its business out of 
Colorado, and Mesec says the corn - 
pany plans to keep its corporate of- 
fices in Boulder. "There's a lot of in- 
terest in franchising with us," says 
Mesec, "but we're not mobilized to 
do that." 

want in music. With Tower, I think 
that Back Bay will become the same 
way and, in turn, help everybody's 
business to some extent," says 
Dreese, whose 1,700- square -foot 
Newbury Street outlet is less than a 
block from Tower. 

Don Rose, co -owner of Boston 

Compact Disk, has two CD -only out- 
lets in the area, one at Harvard 
Square and the other a few blocks 
from Tower in Back Bay. He says 
wishes he were even closer to Tow- 
er. "If we could, we'd like to be on 
the same block," he says. "I think 

(Continued on page 44) 

Sound Warehouse Opens 

New Orleans Superstore 
BY JEFF HANNUSCH 

NEW ORLEANS Sound Ware- 
house, which operates four stores 
here, opened this area's largest en- 
tertainment superstore Oct. 27. 
Designated as Store No. 703, the 
new location supersedes a smaller, 
original store located just five 
blocks away. 

The 14,000- square -foot store is lo- 
cated on busy Veterans Memorial 
Boulevard in Metairie, New Or- 
leans' largest suburb, and is an- 
chored by two enormous shopping 
malls, Clearview and Lakeside. The 
single -story location features an ex- 
panded cassette room, compact disk 
racks, albums, accessories, and a 
video department. 

Hours for the new Sound Ware- 
house are 10 a.m. -10 p.m. Monday 
through Thursday, 10 a.m.-midnight 
Friday and Saturday, and noon -10 
p.m. Sunday. "The busiest time for 
us is in the evening," says store 
manager Bruce Cameron. "Since 
we're located out in the suburbs, 
most people just naturally do their 
shopping in the evening after work 
or on weekends. We've done an ad- 
vertising blitz and been running a 
storewide sale to make people 
aware of our new location." 

"We simply ran out of room," 
says Sound Warehouse's regional 
manager, Ray Genovese. "The old 
store was doing great, but it was 
getting too cramped. We've nearly 
quadrupled our floor space here. 
Now we can offer movie rentals, 
which we weren't able to do before, 
and we've also added separate cas- 
sette and CD rooms. Of course 
we've been able to substantially in- 
crease our inventory, so now we 
have room to carry a lot of titles we 
just didn't have room for in the 
past." 

According to Genovese, the new 
location gives Sound Warehouse an 
increased visibility in the local mar- 
ket. "We've wanted to open a super- 
store in New Orleans for more than 
a year, but we had to find the right 
location. We've had our eye on mov- 
ing to this spot for some time, be- 
cause it's located on the street with 
the highest volume of traffic in the 
entire Southeast. It was just a mat- 
ter of arranging a workable lease. 

"Our old location was tucked into 
a strip of other shops and wasn't as 
accessible. You had to really be 
looking in order to find us. Now 
that's not a problem -we're located 
right on the street. We've only been 

(Continued on page 44) 

America's Largest 
CD Distributor 
HERE'S WHY: 

PRICE -Low everyday prices, incredible weekly sales. 

FILL -Best fill in the industry. 

SERVICE-100% computerized inventory. The order you 
place is the order you get. No disappointments!! 
No surprises!! 

DEL/VERY-guaranteed 1 -2 day delivery anywhere 
in the U.S. at no extra charge to you. 

CALL NOW for our spectacular catalog of 
THOUSANDS of CD's ACTUALLY IN STOCK!! 

New York 
(212) 517 -3737 

Connecticut 
(203) 798 -6590 

Toll Free 
(800) 826 -0079 

DEALERS ONLY 

Los Angeles 
(213) 388 -9834 

FAX 
(203) 798 -8852 

BILLBOARD NOVEMBER 28, 1987 41 

www.americanradiohistory.com

www.americanradiohistory.com


F 1987 Fuji Photo Film U.S.A. Inc.. Magnetic Products Dtv., 555Taxter Rd.. Elmsford. NY 10523 

Ilpo, 

II 
(II 11III 

1111 

II 

1 

I 

II 

II 11111 

IIIIIIIIIIIIIII 

,...rrtsrsa1i.s.ss ._ **...r..es.....r.rrs 
.rr.r.s....asrs.r...s..ss.ssxrxscgs..w.+..w.sr...rr..ar. ......r....a .r041..41r41.0....41.ss.r...r..l.srr.......41 
.r.0.41r....000.00.4100.sr.s...r0..00.00r......0..041r00 
At...0041.s.s...ir.sr041...r00000s..000..00#sr.0..s..00r 
.41.41r.410...41r.04141041.041.4141r.41.41....0041.04141.041..s..s.s. 
r000..41041.0410..41rr....00.a041.0...s41r.41s.0.ss.srrs..rr.1 
...r..sss.r.srsrr.s.0r.rsr.4141r.r.r...s...41....410..41.ra-' 
s.r..41a41r.r.sars.41.41r.ss...ss.......41a...rr as..s.a. 
f..0s4141..rs41.0r4141.sr..41.0a.4141ar0410.41.410..srrarsarr...s 
41s....41..r.41.....r.0.s.r41..41ss..sr.s..E::1.41....ss...e 
br...s..ir.r..r..rrs..r.r.41ra0041.41..rs41.rrr0041....mr.r" 
41.080.r40r00.048.41rrrs.r.r.00000.sl.r.s..s0.DS0410.s...s00 
64104rnO4100.410r41.00rr..0.0..r...0.00rr+Fr004104.04.0400016r00 

VOLUME CHANNEL 

www.americanradiohistory.com

www.americanradiohistory.com


WHO ELSE 
IS TAKING YOUR 

VIDEO TAPE 
2USINESS 

THIS SERIOUSLY? 

Starting in October, George Carlin 
performs on network television and radio 

for Fuji videotape. 
George Carlin is bringing his best stuff to the 

good stuff He'll be talking to millions about Fuji's high 
quality performance and reliability. 

It promises to be a network media blitz every Fuji 
dealer will appreciate. And one that our competition 
won't think is very funny. 

So call your Fuji representative. Because George 
Carlin's delivery is going to empty your shelves. 

J FUJI VIDEOTAPE 

Put the good stuff on the good stuff' 
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DIVIDER CARDS 
ALL SIZES AVAILABLE 

15c and up 

Why Pay More? 
Direct from Manufacturer 

Call or Write 
Sam Lempert 

(718) 802 -0300 
544 Park Avenue, Brooklyn, NY 1 1205 

AL -LEN CUTTING CO. 
Special Volume Rates 

Fiberboard cards available. 
We buy used cards. 

1 
CD Blisters 

BEAT 
Paper Packaging. 

NEW LOWER PRICES 

Much Higher Quality 
Than Paper CD Packaging. 

From the No. 1 Supplier of 
CD Blisters 

Call Bob Parish 612 -934 -4078 

INNOVATIVE PLASTICS, INC. 

Buy 1,000 Get 200 

FREE! 
CD 45 
LP Cassette 

9.0 

bowers 
Other Designs Available 

5331 N. Tacoma Indianapolis. Indiana 46220 
13171 251 -3918 or 13171 253 -4321 

SPECIAL 

LOW PRICES 

ON All CD's! 

MOST POPULAR, ROCK and JAZZ MAJOR LABELS 

JUST 1O°° 
GREAT PRICES ON CLASSICAL TOO 

GREAT PRICES 
THE WIDEST SELECTION OF LABELS IN THE 

INDUSTRY COURTEOUS, KNOWLEDGEABLE 
SALES STAFF TERMS FOR ACCOUNTS 
WITH ESTABLISHED CREDIT 

All DISC TRADING ̀M 

\ 41 MONROE TURNPIKE 
TRUMBULL, CT 06611 

1- 800 -255 -3472 203 -452 -0203 FAX 203 -452 -1843 

ETAILING 

by Linda Moleski 

NARM INDIE distributors and manufacturers have 
chosen their representatives for the Independent Ac- 
tion Committee, which was formed during NARM's 
recent wholesalers conference in Palm Springs, Calif. 
The committee was organized in an attempt to form a 
network for solving problems between the two 
groups. The IAC plans to meet at least two times a 
year, with the first formal meeting scheduled to take 
place in January during the NARM operations confer- 
ence in Durham, N.C. Conference calls and intracom- 
mittee discussions will also take place on a regular ba- 
sis. 

Manufacturers serving on the IAC are Fantasy's 
Phil Jones (chairman), Edge Records' Al Bell, Welk 
Record Group's Kent Crawford, Mango /Antilles' 
Cathy Jacobson, and Next Plateau's Eddie O'Lough- 
lin. Distributors are M.S. Distributing's Tony Dale - 
sandro (chairman), California Record Distributors' 
George Hocutt, Great Bay's Joyce Lynn, Land- 
mark's Pat Monaco, and Gemini's Mike Walker. 

The group has been broken down into three IAC 
subcommittees, with the following distributors and 
manufacturers co- chairing each: marketing, Schwartz 
Bros.' Jerry Jacobs and Next Plateau's Jenniene Le- 
clercq; sales, Action Music's Clay Pasternack and 
LMR's Mel Fuhrman; and promotion, M.S.' John Sal - 
stone and TSR's Tom Hayden. For a complete list of 
the committees, contact NARM's Pam Cohen at 609- 
596 -2221. 

TEXAN FARE: We hear there's lots of new music 
coming out of the Lone Star State. Fort Worth, Texas, 
native and classical new age pianist /composer Danny 
Wright released his second album, "Time Windows," 
on the local Nichols -Wright label to a crowd of some 
50 music industry and press people during a recent lis- 
tening party. The album, a homegrown project record- 
ed at Dallas Sound Labs, includes four tunes featur- 
ing the hi -tech Synclavier digital music system. "Time 
Windows" is being distributed and sold at area Has- 
tings outlets. 

Meanwhile, Dallas -based act Nu Coup released its 
first cassette, "Power Of Secrets," to a packed house 

Distribs, labels choose 
up sides for committee 

at area club Sparx. The band, likened to a Texas 
Duran Duran, has reportedly captured a number of 
fans from all around the state. The cassette was re- 
leased on the Nu Coup label which is currently negoti- 
ating for distribution. For more information, contact 
the L Group at 214 -954 -1780. 

SEEDS & SPROUTS: Justin Records, the newly 
formed distributor based in Atlanta, has picked up Su- 
tra /Fever /Dice Records for distribution in the South- 
east. The line was handled by M.S. Atlanta prior to its 
recent takeover by Landmark. Additionally, Sutra 
has moved to larger headquarters in Manhattan. The 
new address and phone number for the label are 
Fourth Floor, 1 Madison Ave., New York, N.Y. 10010; 
212 -779 -1844 ... Roadracer has released a limited -edi- 
tion skateboard- shaped picture disk of Gang Green's 
"We'll Give It To You," the first single from the 
group's upcoming album, "You Got It." 

BOSTON AWAITS TOWER 
(Continued from page 41) 

that Tower will be the best thing 
that could happen to music retailing 
in Back Bay. As long as you're con- 
fident in the quality of your store, 
you shouldn't think any different- 
ly." 

Pat McGrath, co -owner of Looney 
Tunes, one of three used -product 
dealers in the area, plans to follow 
Tower's lead and remain open until 
later in the evening. 

Dreese speculates that Tower's 
full -catalog inventory may hurt 
Boston -area dealers who have relied 
on a single niche. "There are many 

SOUND WAREHOUSE 
(Continued from page 41) 

open a week but we've already seen 
a sharp increase in business. We've 
kept all our old customers and add- 
ed a few more. Eventually we hope 
to double the business we were do- 
ing at the old location." 

According to John Quinn, Sound 
Warehouse's Dallas -based director 
of retail operations, the new store is 
the natural product of the chain's 
commitment to New Orleans. 

"We realized about three years 
ago we weren't taking full advan- 
tage of the New Orleans market," 
says Quinn. "Since then we've tried 
to remodel and expand all of our 
stores. We added an uptown New 
Orleans outlet in 1985 and a Baton 
Rouge [La.] store last year. Even 
though the local economy hasn't 
been sharp since the late '70s, peo- 
ple in New Orleans enjoy music 
much more than people in other ar- 
eas of the country." 

stores in Boston that have a single 
niche to themselves," he says. 
"Tower's like a new store in each of 
these different niches -dance mu- 
sic, classical, jazz, import, and 
American independent rock -and 
they'll probably damage the busi- 
ness of these niche merchants who 
can't respond to the competition." 

Many observers are also curious 
about where Tower will find 120 em- 
ployees to staff the new unit, con- 
sidering Massachusetts' unemploy- 
ment rate, which is lowest in the 
country. Greg Wallis, the store's 

general manager, has already hired 
40 staffers, including those brought 
in from other Tower locations, and 
anticipates hiring another 80 to 100. 
Good Vibration Gerstein summa- 
rizes the view of most local dealers 
when he says, "I've not yet seen any 
of our employees get hired away, 
but I won't be surprised if it hap- 
pens. We're having all kinds of trou- 
bles finding sales help now, as are 
many other local music dealers, and 
I think that Tower's going to have 
to attract sales help from other 
dealers to be able to run its store." 

CBS /Sony Promo A Hit 
TOKYO CBS /Sony reports good 
results from a novel form of mail 
order which it tested for the first 
time during the fall. The promo- 
tion involved providing 17 major 
record stores in Tokyo, Osaka, Na- 
goya, and elsewhere with a total of 
400,000 full -color circulars adver- 
tising the Classics For Children 
set, available on 10 cassettes or 
compact disks, and the five -cas- 
sette or CD 100 Songs Of The 
Heart set. 

The circulars contained the 
names and addresses of the stores 
involved, which were asked to 
have them distributed as inserts in 
morning newspapers. Consumers 
responding to the advertisements 
were asked to place telephone or- 
ders with their local stores. The 
stores then ordered the sets from 
CBS /Sony and delivered them to 
the purchaser's home. Payment 

was made on delivery. 
The campaign was targeted at 

mothers ages 30 -35 who have 
young children and do not normal- 
ly visit record stores. The Classics 
For Children set, devoted to the 
works of major Western compos- 
ers, included a 64 -page explana- 
tory booklet titled "Music & Chil- 
dren," while the 100 Songs Of The 
Heart set came with an eight -song 
sing -along tape or CD. 

Fuminori Karasawa of 
CBS /Sony's sales -promotion de- 
partment says the circulars were 
printed in color on art paper both 
to attract newspaper readers' at- 
tention and to give a high -quality 
image to the products advertised. 
Response has been encouraging, 
he says, and the company expects 
to sell 4,000 -5,000 tapes and /or 
CDs as a result of the campaign. 

SHIG FLU ITA 
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ETAIL /NG 

I ALBUM 
L RELEASES 

The following configuration ab- 
breviations are used: LP -al- 
bum; EP- extended play; CA- 
cassette; NA -price not avail- 
able. Multiple records and /or 
tapes in a set appear within pa- 
rentheses following the manu- 
facturer number. = Simulta- 
neous release on CD. 

POP /ROCK 
AIR SUPPLY 
The Christmas Album 

LP Arista AL- 8528/NA 
CA AC- 8528/NA 

FIELDS OF THE NEPHILIM 
Dawnrazor 

*LP Beggars Banquet RCA 65991 H NA 
CA 6599- 4 -H /NA 

IMAGINATION 
Closer 

*LP RCA 6762- 1 -R /NA 
CA 6762.4.R/NA 

KOOL MOE DEE 
How Do Ya Like Me Now 

*LP Jive /RCA 1070- 1 -J /NA 
CA 1070- 4 -J /NA 

BARRY MANILOW 
Swing Street 
LP Arista AL- 8527/NA 
CA AC- 8527/NA 

PAUL McCARTNEY 
All The Best 

LP Capitol CLT- 48287/NA 
CA C4T48287/NA 

RUFFIN & KENDRICK 
Ruffin & Kendrick 

* LP RCA 6765.1 -R /NA 
CA 6765- 4 -R /NA 

PIERCE TURNER 
It's A Long Way Across 

4 LP Beggars Banquet, RCA 6698l-H /NA 
CA 6698 -4 -H/ NA 

VARIOUS ARTISTS 
The Island Story 
LP Island 90684,NA 
CA 90684/NA 

VIEW FROM THE HILL 
In Time 

LP Capitol CLT- 46703/NA 
CA C4T- 46703/NA 

JAll 
JAZZ WARRIORS 
Out Of Many, One People ' LP Antilles /New Directions /Island 90681/NA 
CA 90681/NA 

MIKE LAWRENCE 
Nightwind 
LP Optimism OP 3104/$8.98 
CA OPC 3104/58.98 

MAX GROOVE 
Center Of Gravity 
LP Optimism OP 3108/$8.98 
CA OPC 3108/$8.98 

JIM PEPPER 
Comin' And Goin' 

LP Antilles /New Directions /Island 90680/NA 
CA 90680/NA 

UNCLE FESTIVE 
Say Uncle 
LP Optimism OP 3107/$8.98 
CA OPC 3107/58.98 

SOUNDTRACKS 
MILES DAVIS /MARCUS MILLER 
Music From Siesta 

LP Warner Bros. 1- 25655/$9.98 
CA 4-25655/59.98 

ENNIO MORRICONE 
The Collection -Film Music Volume I 

LP Virgin 1- 90674/$9.98 
CA 4-90674/59.98 

ORIGINAL MOVIE SOUNDTRACK 
Empire Of The Sun 

LP Warner Bros. 1- 25668/59.98 
CA 4- 925668/59.98 

To get your company's new releases listed, 
send release sheets or type the 
information in the above format on your 
letterhead. Please include suggested list 
price whenever possible. Send to 
New Releases, Billboard, 1515 Broadway, 
New York, N.Y. 10036. 

Welcome. Are you a thief? Please, do 

visit us some time. But it won't 

be possible for you to steal 

anything, except for your own 

time. Why? Our store is equipped 

with the Lift vendor system. Only 

LIFT 
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line Ave. 

North 

Bergen NJ 

07047 

Tel.: 201/ 

662 -85 03 

Fax: 201/ 

662 -7760 
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the empty boxes of CDs, music and 

video 8 cassettes are presented in 

the Lift profiles. The customer gets 

the merchandise at the cash counter 

after Y p a ment is made. LIFT. 
Systems with a future. 
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Do You Know What Your Friends Are Saying About Us? 

Sue Leonardi Tower Records #165 Tempe, AZ 

here are winners like The 

Ultimate Bobby Darin, Country Jukebox, 
Highs Of The Seventies, Superstars In Digita 
and many more. Remember that when Christ- 

mas comes around this year, Warner Special 

Products' Compact Disc series is perfect for 

the Give The Gift Of Music campaign. With 

plenty of songs and great sound, each of the 

17 CDs is one of the best bargains to be found 

anywhere. Maybe that's why smart store people 

are so excited about them. Listen to these 

samples of praise. 

;Gril 
he '60s collections are great; 

classic sounds that bring back classic memo- 
ries. They sound surprisingly good and are 

doing well: 

Kim Simmons House Of Guitars 
Rochester, NY 

44 t last the great music 
we've listened to for years is digitally mastered 
and available on CD. The Ultimate Coasters 
and Highs Of The Seventies are doing espe- 
cially well :' 

Jackie Hoffman Oasis Records 
Bethal Park, PA 

There's Nothing Like These CDs. 

Digitally Remastered For The First Time 

15 To 20 Songs On Each Collection 

Unique Compilations Not Available 

Through T.V./Mail Order íJ 1987 Warner Special Products 
A Warner Communications Company G' 

ood idea! Consumers can 

grab an entire collection of 15 -20 cuts of their 
favorite older artists in one shot :' 

Kevin Kelly D. J.'s Sound City 
Spokane, WA 

44 
lrobably the most important 

CD collection yet, with great value for our 
customers: 
Kevin Cole Platters Records 
Minneapolis, MN 

just Ask For The Warner Special Products Stuff Order Through Your WEA Sales Representative. 
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Compiled from a national sample of retail sales reports. 

ARTIST 
TITLE LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 2 10 

* * NO. 1 * * 
PINK FLOYD COLUMBIA CK 40599 

A MOMENTARY LAPSE OF REASON 

2 3 4 5 
STING A &M CD 6402 

...NOTHING LIKE THE SUN 

3 2 1 4 
THE BEATLES CAPITOL CCT 46446 

ABBEY ROAD 

4 4 3 6 
BRUCE SPRINGSTEEN COLUMBIA CK 40999 

TUNNEL OF LOVE 

5 15 - 2 GEORGE HARRISON DARK HORSE 2.25643 /WARNER BROS. 

CLOUD NINE 

6 8 11 10 
SOUNDTRACK RCA 6402 -2 -R 

DIRTY DANCING 

7 5 6 11 
MICHAEL JACKSON EPIC EK 40600 /E.P.A. 

BAD 

ó 6 8 11 
R.E.M. I.R.S. IRSD 42059 /MCA 

DOCUMENT 

9 24 - 2 GEORGE MICHAEL COLUMBIA CK 40867 

FAITH 

10 18 - 2 INXS ATLANTIC 2 -81796 

KICK 

11 9 5 7 
YES ATCO 2- 90522 /ATLANTIC 

BIG GENERATOR 

12 NEW 1 
STEVE WINWOOD ISLAND 2- 25660 /WARNER BROS. 

CHRONICLES 

13 10 9 12 JOHN COUGAR MELLENCAMP MERCURY 832 465 2 /POLYGRAM 

LONESOME JUBILEE 

14 11 10 36 
U2 ISLAND 2.90581 /ATLANTIC 

THE JOSHUA TREE 

15 7 7 4 THE BEATLES CAPITOL CCT 46447 

LET IT BE 

16 12 13 33 WHITESNAKE GEFFEN 2 -24099 

WHITESNAKE 

17 22 17 15 
DEF LEPPARD MERCURY 830 675 2 /POLYGRAM 

HYSTERIA 

18 19 15 13 
THE BEATLES CAPITOL OCB 46443 

WHITE ALBUM 

19 13 18 6 JETHRO TULL CHRYSALIS VK 41590 

CREST OF A KNAVE 

20 29 29 3 
ROBBIE ROBERTSON GEFFEN 2.24160 

ROBBIE ROBERTSON 

21 14 14 24 WHITNEY HOUSTON ARISTA ARCD 8405 

WHITNEY 

22 21 19 32 
FLEETWOOD MAC WARNER BROS. 2.25471 

TANGO IN THE NIGHT 

23 23 30 3 
VARIOUS ARTISTS SPECIAL OLYMPICS CD 3911/A&M 

A VERY SPECIAL CHRISTMAS 

24 26 24 11 
AEROSMITH GEFFEN 24162 -2 

PERMANENT VACATION 

25 20 20 4 BILLY JOEL COLUMBIA CK 40996 

KOHUEPT (LIVE IN LENINGRAD) 

26 16 16 7 
BILLY IDOL CHRYSALIS VK 41620 

VITAL IDOL 

27 17 12 10 
RUSH MERCURY 832 464 2 /POLYGRAM 

HOLD YOUR FIRE 

28 NEW P 1 
BRYAN FERRY REPRISE 2 -25598 
BETE NOIRE 

29 25 23 28 KENNY G. ARISTA ARCD 8427 

DUOTONES 

30 28 - 2 
BOB SEGER CAPITOL CCT 46085 

LIVE BULLET 

ETAIL /NG 

RETAIL 

HACK 
by Earl Paige 

BEAR HUNTING: Should we call him Barrie "Bear" 
Bergman? Our point is, bear market, bull market, or 
something in between, Bergman, president and chair- 
man of the 135 -store Record Bar, is out shopping for 
chains -with cash. 

Well, at least Bergman is letting it be known that 
because of the equity stake that private investment 
firm General Atlantic took in Record Bar this past 
spring (Billboard, May 9), the Durham,. N.C.-based 
chain now has some investment leverage. 

Historically regarded as primarily a mall chain, Rec- 
ord Bar is shopping for freestanding webs, too. "We 
have 15 freestanding stores -our two newest in Ashe- 
ville, N.C., and Clearwater, Fla., are freestanding," 
says Bergman. He also claims the company is not 
locked into geographical limitations. Record Bar now 
has stores in 21 states, from Texas eastward, but is 
heavily clustered in the Southeast. 

Bergman does not exclude the possibility of trying 
another expansion venture in the West- though other 
markets seem more attractive. Record Bar made a big 
move on the West Coast in early 1985, purchasing Lic- 
orice Pizza, but had to bail out with the sale of 34 Piz- 
za units, along with 26 Record Bar stores, to Music - 
land for $13 million in April 1986. 

CHANGING OF THE GUARD: Jim Bonk, executive 
vice president and chief executive officer of Camelot 
Music, has found that serving double duty for the Na- 
tional Assn. of Recording Merchandisers -he's a 
newly elected board member and serves on the Retail- 
ers Advisory Committee -is a bigger grind than he 
can handle, especially since the Advisory Committee 
has become a more work -oriented group. Thus, Joe 
Bressi, one of Camelot's senior vice presidents, is go- 
ing to replace Bonk on the retail panel. 

AT THE SHOPPING CENTER: Retail chains are be- 
ing invited to participate in Kids Know, a weeklong 
program of drug and alcohol awareness among young 
people, April 22 -30. The event is being sponsored by 
the International Council of Shopping Centers. For 
more information, call 212 -421 -8181. 

MUSIC, MUSIC, MUSIC: The National Assn. of Mu- 
sic Merchants looks to expand its convention by going 
into the enlarged Georgia World Congress Center in 
Atlanta June 24 -26. 

AT THE FOOD MARKET: Rackjobbers eyeing the 
burgeoning interest in video and audio by grocery 
chains see webs of all sizes becoming involved. At the 
Food Marketing Institute show May 8 -11 at Chicago's 
McCormick Place, a poll showed 33% of all attendees 
operating three to 10 stores and another 26% with one 
or two outlets. Other levels: 11 -100 stores (29 %), 101- 
500 (11 %), more than 500 stores (1 %). 

NARM + NAIRD + ONE -STOPS: One of the happi- 
est delegates in Palm Springs, Calif., was Jerry Rich- 
man, operations director of Richman Bros. Records 
Inc. in suburban Philadelphia and patriarch of the Na- 
tional Assn. of Independent Record Distributors & 
Manufacturers. Richman sees a whole new vitality in 
one -stops, despite many problems. "We're inviting 
one -stops to NAIRD," he says of the 1988 convention 
at the Monteleone in New Orleans May 11 -15. 

Other delegates who were in Palm Springs, includ- 
ing Geoffrey Workman, director of sales and promo- 
tions at Music West Records, also see NARM and 
NAIRD co- existing peacefully and complementing 
each other. And Workman says he fully understands 
Richman's enthusiasm. "He realizes that one -stops 
help break so many artists," Workman says. "Indies 
are starting to see this and service one -stops with a 
ton of demos. But many often fail to understand the 
total one -stop function. There is also a perception that 
the one -stop is blinded by the flash and numbers of the 
majors -but one -stop people love the excitement of 
being in at the beginning of an act or album." 

NAIRD, on the other hand, stresses education "and 
is more informal," he says. "It's a mix of totally start- 
up labels and veteran companies that have been in 
NAIRD for years -the veterans teaching the new- 
comers." 

Many labels that do business with NAIRD members 
are still too small to have benefited from attending the 
recent NARM meet. "Ours was one of the only labels 
in Palm Springs from beginning to end because we are 
enjoying the volume that allows us to talk to the 
racks," says Workman. 

MOM AND POP GO COMPUTER: Increasingly, in- 
dependent record stores are computerizing all or part 
of their operations, according to Sam Ginsberg, man- 
ager at City 1 -Stop. Thus the Los Angeles outfit held 
its first seminar for retailers Nov. 12, with 20 dele- 
gates representing 10 retail firms attending. Tom 
Cooper, technical support director, and Fred Sie- 
genthaler, project manager, are conducting a survey 
for City's new telecommunications department. "The 
one topic that created the most discussion was the de- 
sire to fully computerize," says Cooper of the first 
session. 

Although one -stop computerization usually re- 
volves around the pioneering efforts of Bruce Ogil- 
vie, president of Abbey Road Distributors, Ginsberg 
points out other subdistributors are moving ahead, 
too. "We are moving more carefully, trying to deter- 
mine what our accounts want and what makes sense 
for them." 

Cooper arrives at City from software programming 
firm Distribution Resources and was involved in 
writing the City wholesale program. The one -stop is 
using the Hewlett Packard 3000 (affiliated retail 
chain Music Plus uses a micro version). A preseminar 
poll ranked five topics accounts were most interested 
in: computer -to- computer communication, point -of- 
sale for all audio -related product, purchase or rental 
of a computer system from City, total computeriza- 
tion, and video rental. Cooper says of the first 10 retail 
firms that attended his sessions, "About 
half are renting videos." 

(Continued on page 65) 

Liftboy. The practical presenter for your 
collection. Simply flick through, back 
and forth, to make a selection. Liftboy 
protects your valuable CDs, Music and 
Video 8 cassettes and guarantees neat 
and clearly arranged storage. 

For 22, 33, 88, 110 or 132 CDs. 

1.11='í'130Y 
U.S.A LIFT Discplay Inc. 7216 Bergenline Ave. North Bergen NJ 07047 Tel. (201) 662 -8503, 662 -8504 Fax (201) 6627760 

Quality Printing 
Quality Product 

Quality Service 

DIVIDER CARDS 

FOR A FREE 
CATALOG CALL 

800/648 -0958 

GOPHER 
PRODUCTS 

CD Jewel Boxes 
CD packaging 
from Filam for 
1, 2, 3 or 4 
discs. Available 
from stock; 
Ilsemann 
compatible. 

FFilam 
National 

13984 S. Orange Ave. 
Paramount, CA 90723 
(213) 630-2500 
FAX: (213) 408 -0712 
TLX: 75106 FNPIUD 

Plastics 
1200 N. Street 
Suite 504 
Lincoln, NE 68508 
(402) 435-5005 
FAX:(402)435 -4722 
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DON'T MISS THE SEASON'S 
WINTERLAND WONDER 

"This is by far the best -sounding CD I have ever heard... This disc is truly essential for virtually any serious disc collection, and is far 
and away the best Hendrix product available in the compact disc format." 
-James Lien, Wavelength 

"If you need a reason to invest in a compact disc player, this is it." 
-David Fricke, Rolling Stone 

"Far and away the best sonics of any Hendrix CD. Good concert and good band, some peak astounding moments, and an absolute 
must to own." - Gene Santoro, Pulse! 

"PICK HIT: This... is what the CD format is for. Grade: A." 
-Robert Christgau, Village Voice 

"This CD version is the definitive Hendrix concert disc. This is the next best thing to having been there." 
-Jon Bream, Minneapolis Star -Tribune 

"...the best 70- minutes -plus I've ever spent." - Noe Goldwasser, Guitar World 

"Nothing is done halfway: The music !s great,... the digital mix is superlative." - Tom Moon, The Miami Herald 

"This release is exactly the sort of thing we were told the Compact Disc would make possible: A generous serving of music 
fabulously reproduced." 
-Michael Tearson, Audio 

"The master of the psychedelic guitar at his peak." 
-Playboy 

"72 minutes of prime Hendrix...lt's worth twice its list price, because it's both a killer CD and a great live concert recording by one of 
the all -time masters." 
-Bob Claypool, Houston Post 

"If the Beatles CDs didn't make you run out and buy a compact disc player, this one probably will... This is what it was like." 
-Scott Isler, Musician 

"LIVE AT WINTERLAND is by far the best -sounding concert recording of the Jimi Hendrix Experience and a major contribution to 
the literature of one of rock's greatest guitarists." 
-Jas Obrecht, Guitar Player 

IX 

EXPERIENCE: 

THE 
INII HENDRIX 20038) T 

WINTERLAND 
(RC 

AT W 

Far and away the top selling independent Compact Disc of 1987. 
Check your stock. 

DISTRIBUTORS 

EAST SIDE DIGITAL PRECISION SOUND MARKETING SCHWARTZ BROS. INC. 

Minneapolis, MN Mountlake Terrace, WA Lanham, MD 
1- 800 -468 -4177 1- 800 -547 -7715 1- 800 -638 -0530 

GEMINI DISTRIBUTORS ROUNDER RECORDS SURFSIDE DISTRIBUTORS 

Norcross, GA Cambridge, MA Honolulu, HI 

1- 800 -552 -1313 "beep" 7727 (617) 354 -0700 (808) 524 -2744 j- COMPACT 
HOUSE DISTRIBUTORS 
Olathe, KS 

1 -800- 821 -3324 DIGITAL AUDIO 

RYKODISC USA 
Pickering Wharf 
Bldg C -3G 
Salem, MA 01970 
(617) 744 -7678 
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SUNSET SOJNO' .25 YEARS 

SUNSET 
SOUND 
THE FIRST 
25 YEARS 
BY BEN BROOKS 

It's no secret. In the last two decades the 
music business has blossomed from a tiny, 
boutique industry to a $4 billion -a -year enter- 
tainment machine. During this time the param- 
eters of rock'n'roll excellence were defined by 
musical forces such as the Rolling Stones, 
Bob Dylan, Led Zeppelin, Rod Stewart, the 
Doors, Frank Zappa, Elton John, Jackson 
Browne, the Doobie Brothers, Buffalo Spring- 
field, Prince, and many more. These history- 
making musicians -along with Ringo Starr, 
John Lennon, and George Harrison -have all 
laid down tracks at Sunset Sound, the legend- 
ary Los Angeles -based recording mecca 
which is, to this day, rock'n'roll's premiere stu- 
dio. 

Sunset Sound is not only an unparalleled 
pantheon in the rock'n'roll recording world, it 
is the standard by which other recording stu- 
dios measure their success. Serving the re- 
cording community for over 25 years, the 
state -of- the -art facility -which remains to this 
day a family business -is a definitive example 
of what it takes to survive year after year in the 
volatile recording studio marketplace. It is at 
once an historical monument and at the cut- 
ting edge of contemporary record making. 

"The reason that Sunset Sound has sur- 
vived through the years is because engineers, 
producers, and artists would come in and 
more or less adopt us," confirms Tutti Cama- 
rata, the 74- year -old patriarch and founder of 
Sunset Sound. An active musician /arranger to 
this day (the interview for this special took 
place in Camarata's bungalow /studio where 
keyboards and recording equipment abound), 
Camarata left Julliard in the '40s to work with 
big band orchestras like Jimmy Dorsey, Benny 
Goodman, and Duke Ellington. Before he 
came west and built Sunset, he served as mu- 
sical director for American Decca Records and 
co- founded London Records. 

Tutti and his son, Paul Camarata, 34, have 
been successful with their studio because 
they've always made every effort to provide 
their clients with a creative environment, cus- 
tom equipment -designed and maintained by 
reliable personnel to the specifications of cli- 
ents -and absolute privacy. "It's always been 
our philosophy to never infringe upon or both- 
er the artist, ", says Paul Camarata, an astute 
businessman who literally grew up in the stu- 
dio and in 1981 was responsible for the pur- 
chase of companion studio, The Sound Fac- 
tory. "We instructed our employees from the 
very beginning to respect our clients privacy 
at all costs. It's something our clients have al- 
ways been able to depend on. " 

Camarata bought the property at the corner 
of Sunset and Cherokee in 1958 with the in- 
tent to build a reliable recording studio which 
would accomodate his full -time production 
and arranging activities for Disney. "I was re- 
cording the music for films like 'Snow White & 
The Seven Dwarfs' and 'Bambi' and it was dif- 
ficult getting the work done at studios like Ra- 

dio Recorders, United, and Capitol," explains 
Tutti. "After I got the property -which had 
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been an advertising agency and photography 
studio -I built a little studio which is basically 
our Studio 1 and Roy [Disney] started us off 
with desks, sofas and furniture." 

By 1962 Sunset Sound had incorporated 
and was churning out music from the Mouse - 
kateers, Annette Funicello and Hayley Mills, 
and recording soundtracks for "Son Of Flub - 
ber," "The Wonderful World Of Color," and 
"Jungle Book." When Walt Disney died and 
work from Disney slowed, independent proj- 
ects like Sam Cooke, Sonny & Cher, and Leslie 
Gore led to the arrival of Herb Alpert. For four 
years Alpert exclusively used the one -room 
studio for artists like the Sandpipers, Brasil 
'66, and Sergio Mendes. During the Alpert 
tenure, Studio 2 was built. And it was around 
that time when in off the street walked a 16- 
year -old, inexperienced engineer named 
Bruce Botnick. 

enthusiasm and connections 
launched Sunset into a whole new era," re- 
members Tutti. "Almost over night he and 
Paul Rothchild had most of Elektra's artists re- 
cording here. We had Love, Buffalo Spring- 
field, Joni Mitchell and of course the Doors in 
here for several albums each. " Los Angeles' 
rock'n'roll culture in the late '6Os was defined 
by these acts and Sunset was at the hub of it 
all. As recording technology accelerated and 

STEPHEN AND RICKEE, CHURCH 
BELLS, LEE RITENOUR, DALE BOZ- 
Z I O . BOB DYLAN 

A BIIIROARO ACVfBII;I'IB SRPPIEMEfI 

Sunset evolved from 4 -track to 16- track, so 
did the studios reputation and the client ros- 
ter. Acts like Richie Havens, the Monkees, Lov- 
in' Spoonful, Captain Beefheart, and Three 
Dog Night were regular clients. 

It was in Sunset Sound's Studio 1 where a 

crazed Jim Morrison unleashed a fire extin- 
guisher on the console and band instruments 
one early morning. Acts like the Turtles and 
Buffalo Springfield actually wrote classic 
songs like "Mr. Soul" and "Happy Together" 
in Studio 1. "I remember Jimmy Messina was 
our staff engineer at the time, " recalls Paul. 
"He happened to be scheduled to work with 

the Buffalo Springfield. When they finished 
the record, he joined the band! " 

By the summer of 1968, word about Sunset 
Sound had spread across the Atlantic, and the 
Rolling Stones booked the studio to record 
"Beggars Banquet." Other acts like the Ani- 
mals, Joe Cocker, Delaney & Bonnie, the 
Mothers Of Invention, and Fats Domino fol- 
lowed. "We were funky enough," says Tutti. 
"We didn't look like we would scare anybody 
off. You came through the back door at Sun- 
set. It just seemed that the needs which I had 
had as a producer and musician were not un- 
like the needs of the producers who wanted to 
come and work here. We seemed like home." 

Indeed, Sunset was home for the Rolling 
Stones and Led Zeppelin in 1971 when the 
legendary English bands recorded "Exile On 
Main Street" and the latter's untitled fourth al- 
bum, respectively. "My impression of Mick 
Jagger was greatly changed when he report- 
ed to work in a very business -like fashion ev- 
ery day at 10 o'clock," remembers Tutti. "He 
was very different than I expected! " 

From the beginning Sunset was a very dif- 
ferent and unique studio. They designed their 
own consoles, modified equipment, and drew 
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SUNSET SOLINO 25 YEARS 

expertise from pros like engineer /tech Alan 
Emig, Bruce Botnick, Jimmy Messina, Bill Rob- 
inson (studio manager from 1968 through 
1980), Donn Landee, Al Schmidt and many 
others. The Camaratas played a big role in 
launching these talents. "If it weren't for the 
very talented engineers and producers and 
tremendous employees we've had through 
the years," says Paul, "Sunset Sound would 
not be what it is." 

In fact, if it weren't for the Sunset philoso- 
phy and reputation, the studio might never 
have recovered from a debilitating fire which 
damaged portions of Studio 1 and its famed 
natural echo chamber in 1975. What Tutti 
calls "the most traumatic experience of my 
life" occurred when an outside dumpster 
caught fire and spread to the studio roof. 
Down for an agonizing six months, Sunset 
Sound recovered and the fire catastrophy 
seemed to usher in a whole new era of pros- 
perity and fame. 

While artists like Neil Young, Johnny Cash, 
Boz Scaggs, Jackson Browne, and Ringo 
Starr, with help from George, John, and Harry 
Nilsson, had worked at Sunset in the months 
preceeding the fire, Earth Wind & Fire, Van Ha- 
len, the Doobie Brothers, Kris Kristofferson, 
Little Feat, Elton John, and the Who eagerly 

BRYAN ADAMS RETURNED EXCITEDLY TO THE CONTROL ROOM 
YEARS AGO WHILE WORKING ON HIS FIRST ALBUM AFTER MEET- 
ING ALREADY FAMOUS EDDIE VAN HALEN AT THE PINBALL MA- 
CHINES. HIS BEAMING 'REALLY NICE GUY ... ' SUMMARIZES THE 
ATTITUDE THAT PERVADES THE COMPLEX INSIDE THE GATE. 
WHERE SOME FACILITIES SEEM TO FEED THE SECRETIVE AND 
FRENETIC SIDE OF SHOW BUSINESS, AT SUNSET THE STARS ARE 
RELAXED AND NEWCOMERS COMFORTABLE. EVERYBODY 
MAKES MUSIC. IN THE DAYS BEFORE SAMPLEDOM, IT WAS NOT 
UNUSUAL TO CLEAR SEVERAL STUDIOS TO RAISE A HANDCLAP - 
PING SESSION, RESULTING IN SOME RATHER FORMIDABLE EN- 
SEMBLES (I MISS THAT!!) 

WHEN YOUR DATE BOOK READS 'SUNSET, NOON TO OPEN,' 
YOUR FAMILY KNOWS YOUR HAIR WILL BE THE SAME COLOR TO- 
MORROW, YOUR DOG KNOWS HE WON'T BE KICKED AND YOU 
KNOW THAT, BARRING ACTS OF GOD OR HIS /HER SUPERIOR IN 
A &R, YOU MIGHT HAVE ANOTHER HIT. THAT'S LOTS TO BE 
THANKFUL FOR. 

BOB SCHAPER 

A RIIIRRARR ADVERTISING MINIA' 

I HEARD A RECORD THAT 
TUTTI RECORDED, AND 
THOUGHT IT WAS SHEER 
MAGIC. IT WAS BACHS' TOC- 
CATA AND FUGUE IN D MI- 
NOR. I WAS ASKING THE CHIEF 
ENGINEER AT SUNSET SOUND 
ABOUT THE MAN WHO HAD 
DONE THIS RECORD, AND 
TUTTI AND I WERE INTRO- 
DUCED. WE HAVE BEEN 
FRIENDS EVER SINCE. 

ALLEN BYERS, AUDIO RENTS 

booked the facility in its wake. "But that 
wasn't until people realized that the whole 
complex hadn't burned down," says Paul. "It 
took a long time to get back on our feet." 

Throughout the early '80s when the indus- 
try slump, rate wars, home recording, and a 

glut of new recording facilities in L.A. signaled 
the demise of many local studios, the Camara - 
tas prospered. They purchased The Sound 
Factory and maintained the traditional high 
standards of Sunset. "We initially thought The 
Sound Factory would serve as a less expen- 
sive overdubbing studio," explains Paul. "It did 
just that, but it has come along as a full service 
recording facility on its own." Artists like the 
Bangles, Nu Shooz, Tom Waits, Jackson 
Browne, and recently the Del Fuegos have 
made their records at The Sound Factory. 

"The popularity of the rooms at Sunset has 
changed so much through the years," contin- 
ues Paul. "They've really come full circle. 
When we first started there was only Studio I. 

Then when we opened Studio 2, it began to 
gain momentum and became the most popu- 
lar. It has a smaller control room and a much 
higher ceiling. In the '70s, Ringo Starr, Lowell 
George, Led Zeppelin, Van Halen and the Doo- 
bie Brothers all used 2. Then when we built 
Studio 3, it was yet another style room and 
that kind of took over and snowballed itself. 
Studio 3 has become our most popular track- 
ing room, where Prince has done all his rec- 
ords. But now Studio 1 is coming back as a 

tracking room as well." 
As the late '80s signal the era of multi -ma- 

chine lock -up and digital recording, Sunset 
Sound is again on the cutting edge. The Ca- 
maratas have recently ordered a brand new 
Amek digitally assignable console with GML 
automation, to be installed by February in Stu- 
dio 2. "It's finally a board we've found on the 
market that we truly believe in," explains Paul. 
In the next three years father and son plan to 
expand the studio facility by building a sound 
stage which will have a capacity of 55 to 60 
musicians with a control room spacious 
enough to handle MIDI synch synthesizer 
functions. 

"The thinking here is that the wheel will turn 
around again and that the orchestral musician 
will be in demand again in the future," ex- 
plains the visionary Tutti. "I'm thinking that the 
electronic phase will then be a preliminary ad- 
junct to doing larger things with more people 
playing live, along with the electronic instru- 
ments. The studio will also include video." 

In recent months Sunset Sound has played 
host to Prince, Bob Dylan, Los Lobos, and Yes. 
And artists like Neil Young and Crosby, Stills, 
& Nash have come back to renew a relation- 
ship of excellence with one of the world's fin- 
est recording facilities. "People still come here 
because we have the Sunset Sound," con- 
cludes Paul Camarata. just continue to 
give engineers, producers, and artists what 
they want on their terms. It seems so simple, 
yet we're obviously providing something they 
can't get anywhere else. That's a tremendous 
compliment." 
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YOUR FAMILY OF ENGINEERS CONGRATULATES YOU ON 
25 YEARS OF EXCELLENCE!!! 
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SUNSET SOUND 75 YEARS 

TUTTI'S 
TURN TO 
TRUMPET 
BY CRAIG HUBLER 

One of the most modest and self- effacing 
people to ever grace the recording industry, 
Sunset Sound founder Salvador "Tutti" Ca- 
marata has usually shied away from inter- 
views. Though having enjoyed an illustrious 
career spanning nearly 50 years and encom- 
passing the many facets of this industry, Tutti 
has never been one to publicly reveal informa- 
tion about his background, his business ven- 
tures, nor his opinions and feelings concern- 
ing our industry's past, present and future. 
Until now. 

Trapped in his personal studio /office bun- 
galow situated behind Sunset Sound, artist- 

SUNSET SOUND AND BRUCE 
BOTNICK, THEIR PRIMARY EN- 
GINEER IN THE '60S, SET THE 
TECHNICAL STAGE AND CRE- 
ATED A MOOD WHICH MADE 
POSSIBLE SOME OF THE BEST 
RECORDS I PRODUCED, CER- 
TAINLY SOME OF MY FAVOR- 
ITES -AMONG WHICH ARE 
GOLD AND PLATINUM AL- 
BUMS BY THE DOORS, JANIS 
JOPLIN, AND BONNIE RAITT. 
TUTTI CAMARATA'S UNDER- 
STANDING OF MUSIC AND 
MUSICIANS CREATED A STU- 
DIO RECORDING ENVIRON- 
MENT WHICH I HAVE YET TO 
SEE EQUALED. 

PAUL A. ROTHCHILD 

ASIDE FROM HAVING SOME 
OF THE BEST SOUNDING 
ROOMS IN TOWN, WHERE ELSE 
CAN YOU PLAY BASKETBALL 
WHEN YOU'RE SUPPOSED TO 
BE DOING OVERDUBS ?? 

DANNY ELFMAN 

SUNSET SOUND FACTORY IS 
A PART OF THE JACK MACK 
SOUND. THE STUDIO IS ONE OF 
THE FEW THAT HAS CONTIN- 
UED TO BE SUPPORTIVE OF US. 
WE HAVE WORKED MANY 
GREAT SESSIONS AT THE STU- 
DIO, IN PARTICULAR OUR 
WORK WITH MITCHELL 
FROOM AND CROWDED 
HOUSE. 
JACK MACK & HEART ATTACK 

IN HINDSIGHT I SEE THAT EV- 
ERY SUCCESSFUL RECORD I 

EVER PRODUCED WAS DONE 
AT SUNSET SOUND. I NEVER 
GOT A SPECIAL RATE, I NEVER 
GOT A FAVOR, I JUST GOT 
CONFIDENCE IN PROVIDING 
MY ACT WITH THE BEST. THE 
STUDIO HAS SOUL. 

JOHN CARTER 

composer- arranger Tutti Camarata submitted 
himself to interrogation by GM Craig Hubler, 
who extracted the following candid recollec- 
tions and observations from the Julliard mae- 
stro and co- founder of London Records. 

"Tutti ? ": "It started for me as the nickname 
'Toots,' and then from that Jimmy Dorsey end- 
ed up with 'Tutti,' a musical expression for 
when the entire orchestra is playing together. 
This I embraced more than any other version 
of it because I was no longer playing trumpet, 
which is where the original name came from. 
So the thing has stuck to me, but it's almost 
the same as Martovanni-you never knew 

what his first name really was!" 
The Worth of 50 Years Past: "I think any- 

thing that added to the quality of life was 
worth it. Some of the things I did as far back 
as with the dance bands that I still hear being 
played and emulated, and the later things I did 
with the National Philharmonic in London, I 

felt like it was a contribution to what music 
can do as a form of entertainment and relax- 
ation. 

"Having had a varied career, I was able to do 
a lot of things but did not specialize in any one 
area. Take conducting. I think that I found out 
in later years that this was something I really 

I CAN REMEMBER WORKING AT SUNSET SOUND WITH LESLIE 
GORE SINGING AND JACK NITZSCHE ARRANGING. I ALSO RE- 
MEMBER LAYING DOWN THE DRUMS TO MICHAEL JACKSON'S 
'BEAT IT,' WITH JEFF PORCARO PLAYING AND HUMBERTO GA- 
TICA ENGINEERING. IT'S REALLY NICE TO KNOW THAT SOMEONE 
AS OLD AS ME, TUTTI CAMARATA, IS STILL GOING FULL FORCE 
WITH THE PROJECT HE STARTED SOME TIME AGO. SUNSET 
SOUND, I WISH YOU 100 MORE YEARS IN THIS BUSINESS!! 

QUINCY JONES 

enjoyed doing and at which I was proficient. 
"I have really narrowed my career down to 

the recording business, all through my career 
really, except for the early beginning which 
was with the dance band that toured the coun- 
try. But even there it was headed for the re- 
cording studio. It is still very exciting that we 
are able to provide a service to people who are 
creative, and that I am still working in a cre- 
ative area with the environment of today's 
technology. Yes, I would say the last 50 years 
have been well worth it." 

The Founding Father: Tutti attended Jul - 
liard on a scholarship from Max Schlossberg 
as a trumpet teacher but, upon graduation, de- 
cided to become an orchestra player instead. 
During his tenure with the Jimmy Dorsey 
Band, he was promoted to the position of ar- 
ranger. After leaving the big band circuit, Tutti 
assumed the position of musical director for 
Decca Records in New York and soon accept- 
ed an assignment to do a film for Arthur Rank 
in England. 

"In the course of working on the film, I had a 

letter of recommendation from Jack Kapp, 
American Decca, to the head of British Decca, 
Sir Edward Lewis. I went there on an off -day to 
see him, and he told me later that anybody 
with the name of Salvador 'Tutti' Camarata he 
had to see. We became good friends. We 
went to the second floor of a Brixton Road fac- 
tory where there were all these audio compo- 
nents strewn on the floor. He put the needle 
down on the phonograph there, and I heard 
the greatest sound I've ever heard in my life. 
I'll never forget it. It was 'Holst's Planets,' and 
it was the beginning of his Full Frequency 
Range Reproduction [ffrr] recordings. At that 
point I told him I'd like to be part of this. Sir 
Edward was interested in getting a market for 
his classical recordings, of which he had a 

wonderful catalog. American Decca thought 
that classics were 'Home On The Range' at 
that time. That's when we decided to start 
London Records. I headed the company here 
in America while he ran London Decca and 
the Decca Navigator, which was a radar inven- 
tion that they used on D -Day. 

"Sometime later, I had given up my post as 
a London Records executive but remained on 
the label as an artist for specific projects. I 

came back to America, and within a few 
weeks was contacted by the Walt Disney 
Company to discuss with them the idea of 
their going into the record business. Publisher 
Charles Hansen told them that I was available. 

I came out here on 24 -hours notice, signed a 
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1961. ANNETTE FUNICELLO WITH TUTTI IN 

STUDIO 1. 

WHAT DO I THINK 
ABOUT TUTTI CA- 
MARATA? I THINK HE 
IS A BRILLIANT AND 
BLESSED MAN. 
HAVE DONE 24 AL- 
BUMS, AND HAD 
MANY SONGS IN THE 
TOP 10 DUE TO HIS 
PATIENCE, GUID- 
ANCE AND LOVE. I 

NEVER WOULD HAVE 
SUNG A SINGLE 
WORD IF NOT FOR 
TUTTI -I WAS SHY 
AND LACKED CONFI- 
DENCE ABOUT SING- 
ING -TUTTI MADE IT 
POSSIBLE FOR ME TO 
RELAX. HE TOOK 
GOOD CARE OF ME. 
HE BROUGHT ME TEA 
WITH HONEY, AND 
STAYED RIGHT BY 
MY SIDE SO I DIDN'T 
FEEL NERVOUS 
AROUND OTHER MU- 
SICIANS. MY VOICE 
SOUNDED THIN, SO 
AFTER HEARING A 
TRACK PLAYED 
BACK TUTTI SAID, 
'WHY DON'T YOU 
SING ALONG WITH 
THE FIRST VOICE,' 
AND WHEN WE 
PLAYED IT BACK, IT 
SOUNDED LIKE IT 
HAD AN ECHO CHAM- 
BER ON IT. WHAT WE 
HAD DONE WAS 
DOUBLE MY VOICE, 
AND IT BECAME 
KNOWN AS THE 'AN- 
NETTE VOICE.' IT 
WAS NOT AS COM- 
MON TO DO THEN 
LIKE IT IS NOW. 
WHENEVER MY CON- 
FIDENCE WAS LACK- 
ING, TUTTI PULLED 
ME THROUGH. WE 
HAD A RITUAL, 
WHERE AFTER THE 
SESSIONS WE 
WOULD GO EAT DIN- 
NER AT MARTONI'S 
RESTAURANT. WE 
HAD FORMED A VERY 
SPECIAL BOND. 

TUTTI AND HIS 
FAMILY ARE A PART 
OF OUR FAMILY. WE 
SMILE WHEN WE 
THINK OF HIM BE- 
CAUSE HE BRINGS US 
GREAT JOY. CON- 
GRATULATIONS ON 
YOUR SUCCESS!! 

ANNETTE 
FUNICELLO 

BILLBOARD NOVEMBER 28, 1987 

Congratulations 
to Sunset Sound. 

Your history is legendary. 

We look forward to 
making hits together 
for another 25 years. 

3M AUDIO AND VIDEO PRODUCTS 
Supporting 
the dream. 

?M '98 

A BI[111ONR0 AOOPRIISING SUPPIEMRNI 

3M 
Worldwide Spooso, 

1988 Olympic Games 
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SUNSET SOUND 25 YEARS 

THANKS TO SUNSET SOUND, I AM 
GETTING OUT OF SHOW BUSINESS 
AND JOINING THE LAKERS' BAS- 
KETBALL TEAM! 

three -year contract, and started the label as 
well as produced records for them. I remained 
there for 14 years and did around 300 chil- 
dren's albums, including 'Mary Poppins' and 
'Babes In Toyland' among others. 

"Near the end, I went to Roy Disney and sug- 
gested that we were doing enough work to 
warrant our own studio. He and the board said 
they'd rather be my customer than an owner. 
So I found this building at 6650 Sunset Boule- 
vard and I started. Roy Disney was extremely 
helpful. He gave us furniture and things to 
help us along. He encouraged us a great deal. 
We were more or less a pay -as- you -go type of 
development. That would be the vast differ- 
ence between starting now and at that time. 
Today you must have at least a million or two 
million dollars just to get started, and what 
kind of studio would you start? I think that 
Sunset's philosophy at the moment is a good 
one, and that is to basically remain a record- 
ing studio. 

"When things went bad for the record busi- 
ness a few years ago, and the record compa- 
nies started to kick up their heels and not want 
to pay for equipment in the studios, Allen 
Byers came to me with the idea for Audio 
Rents. As he was driving over here to see me, 
he says that he heard this orchestra playing 
Bach. When it finished, he heard the name 
'Camarata' as the conductor /arranger. He 
thought that anybody that could write that 
kind of arrangement he should go in and talk 
toI If you didn't know Allen, you'd think he was 
a nut. But, in fact, he is a very brilliant man. " 

The Artist: of my career, more than 
35 years, was spent in Europe, and having had 
a contract with London Records, I recorded at 
their home base. I have worked with London 
musicians more often, and I feel like I know 
them quite well. 

"My compositions were not hit songs. They 
are pieces for small and large orchestras, 
more in the classical vein. There was more op- 
portunity to perform them in Europe than in 
the States. 

"Several years ago, I acquired the copy- 
rights to Erik Satie's music so I could arrange 
them for chamber orchestras. I ended up do- 
ing three albums of Satie. I was attracted to 
his work because he was a non -conformist in 
his life. I have tried to be a non -conformist in a 

musical sense as, for example, having orches- 
trated Puccini's operas [no singing]. I would 
like to go back and record the Satie albums in 
digital for CD release. 

"Many things I have done are a result of God 
using me as a channel. Secular music 
emerged throughout my career. One of the 
things I am most grateful for is having written 
this solo for Conrad Gazzo called the 'Trumpet- 
er's Prayer.' Secular music has no boundaries 
and appeals to all denominations. Having 
been a professional arranger, I can bring this 
knowledge and apply it to religious music us- 
ing the resources of a studio such as Sunset, 
what with full orchestration instead of single 
instruments. I think it has had an effect." 

Tutti on R -DAT: "What anyone does on 
their own home tape machine is their own 
business. To try and stop it is futile. This is one 
of the things that just goes along with the rec- 
ord business. We have had bootleg records 

ELVIS COSTELLO 

I HAVE WORKED AT SUNSET 
SOUND SINCE '65. THERE'S 
DEFINITELY A MAGICAL 
QUALITY TO STUDIOS 1 & 2, 
AND THEIR NATURAL ECHO 
CHAMBER. I FOUND ITS MAIN- 
TENANCE AND STATE -OF- 
THE -ART EQUIPMENT AL- 
WAYS AT THE PEAK OF 
EXCELLENCE. 

TOMMY LI PUMA 

THE DOORS RECORDING 
'HORSE LATITUDES' IN STU- 
DIO 1, & THE SOUND EFFECTS 
WE CREATED ON THE SPOT, 
ORGANICALLY WITHOUT BEN- 
EFIT OF MODERN ELECTRON- 
ICS. JIM'S VOCAL CONVINCED 
ALL PRESENT OF HIS CON- 
TACT WITH OTHER WORLDS. 

BILL SIDDONS 

IT HAS BEEN MY GOOD FOR- 
TUNE TO WORK WITH TUTTI 
AND THE SUNSET SOUND 
STAFF FOR MORE THAN 12 
YEARS. THEY ARE DEDICATED 
PROFESSIONALS WHO WELL 
DESERVE SPECIAL RECOGNI- 
TION ON THE STUDIO'S 25TH 
BIRTHDAY. 

GEORGE AUGSBERGER 

: FIIFFaÎI_ 4FN°GINF SF'.IMfN' 

for years, but I do not believe in pirating rec- 
ords. The quality of R -DAT is really more im- 
portant than the fact that it can be used for 
copying. " 

Tutti on SPARS: "I am not sure we were 
right in not getting into it. But after SPARS 
[Society of Professional Audio Recording Stu- 
dios] had formed, it became an organization 
that certain members used for their own per- 
sonal enhancement. Politically, I don't think 
it's effective to have an organization that does 
not advocate certain technical standards for 
this industry, such as digital formats. I don't 
think that SPARS is structured strong enough 
to be such an entity. There will always be a 

tendency by some members to not conform to 
the structure, this being an extremely competi- 
tive business." 

Tutti on Airplay: "I think the method for 
getting airplay is all wrong. It has become a 

business of very high -priced PR men who use 
methods that circumvent financial influence - 
peddling regulations. I think in some forms, 
payola has never really stopped; it has be- 
come very subtle and sophisticated. For a new 
artist to get some airplay now, they have to 
have plenty of resources, money and people, 
behind them. I think airplay should be given to 
recordings based on their artistic content and 
evident talent. There are many things you 
might want to compose and release, and 
when you're finished with them and have re- 
corded them, you have to worry about distri- 
bution, and it takes all the fun out of itl" 

Future of the Record Biz: "The recording 
industry will survive for many more decades 
to come. It is certainly not reaching any satura- 
tion point in the area of producing music. 
There will always be some new fellow who 
will write something completely different and 
the wheel will go around and around. Maybe 
they will discover large orchestras again. Elec- 
tronic music has its place, but the feel is some- 
thing that has to be done by the human ele- 
ment, the human player. 

"Recording studios will perform the same 
function in the future as they do now. Howev- 
er, the medium of reproduction may change. I 

think there will be a system where you tele- 
phone a central place and ask them to elec- 
tronically pipe the record to your stereo sys- 
tem at home. Going out and buying a CD or a 

tape may become a thing of the past." 
Tutti's Legacy: "I would like to be remem- 

bered for the music I have turned out as a 

composer and arranger. And I would like to be 
remembered for Sunset Sound. As a musi- 
cian, it was one of my necessities, and I feel 
that now all musicians know that the studio is 
just as important as the notes they write 
down." 

BRUCE 
BOTNICK 
THE START 
OF A NEW 
ERA 

An integral part of the musical history-mak- 
ing that took place at Sunset Sound in the late 
1960s was sound engineer Bruce Botnick, 
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SUNSET SOUND 25 YEARS 

who participated in the recording of numer- 
ous now -legendary rock albums there (by the 
Doors, Love, Buffalo Springfield and many 
others) and was responsible for many of the 
technical breakthroughs achieved at the stu- 
dio. 

"Between '66 and '68 it was like a train out 
of control," recalls Botnick. "Everybody who 
was anybody was recording at Sunset Sound. 
I think we were the hottest studio in the world 
at that time. 

"I would come in at 8 a.m. and work on com- 
mercials, in the afternoon we'd work on Dis- 
ney records, and then at night I'd do rock until 
4 a.m. 

"It was nothing for me to sleep on the couch 
there. I didn't want to leave. I was having the 
time of my life and getting paid for it." 

Botnick started working for Sunset at age 
16, an electronics prodigy who had graduated 
from high school early and had already been 
an apprentice engineer at Liberty Records. 

"I was looking for work and I walked right 
into Sunset Sound and asked Tutti for a job. 
We had a long talk, about the big bands and 
other things, and he hired me." Camarata was 
immediately intrigued by Botnick's youth and 
eagerness, and would soon be impressed by 
the young man's technical wizardry as well. 

"I started doing children's albums for Tutti 
and slowly began to build up my clientele. I 

was the youngest studio engineer in town. 
"It was a great place to record, with a won- 

derful natural sound. The artist would record, 
then hear what he'd done played back and be 
so impressed he'd go back in and do it even 
better," recalls Botnick. 

"The studio -what is Studio 1 now -was 
also very comfortable and homey, and felt like 
a private studio in the back of your house." 

It was also on the cutting edge of recording 
technology at the time, far ahead of its com- 
petitors in Los Angeles. "Tutti was never 
afraid to spend money on what the studio 
needed. He would say, 'Whatever you feel you 
need to make it work, get it.' In particular, he 
didn't want any down -time, so we put a lot of 
time and money into maintenance to prevent 
that. 

"I learned a lot from that -Tutti was very in- 
fluential and very much a father -figure to me." 

The music industry soon caught wind of the 
many advantages of recording at Sunset 
Sound, and Walt Disney [Sunset's biggest cli- 
ent in the early years] was quickly joined by a 

number of new and very different clients. 
"In 1966, we recorded the first Love album 

there, which was Elektra's first rock LP. And 
then they brought in the Doors," says Botnick. 

"We were the right place at the right time. 
The whole thing was exploding. All of the sud- 
den everyone was coming in, and I remember 
Tutti was pleased we were doing so well." 

Many of pop and rock's greatest acts 
passed through: between '66 and '68 alone 
Sunset Sound recorded albums by the Doors, 
the Ventures, Buffalo Springfield, the Turtles, 
the Righteous Brothers, the Monkees, Richie 
Havens, the Butterfield Blues Band, the Lovin' 
Spoonful, Genesis, Three Dog Night, the Roll- 
ing Stones, Marianne Faithful, Herb Alpert, 
Sergio Mendes & Brasil '66, Frank Zappa, 
Captain Beefheart, Eric Burdon & the Animals 
and Deep Purple, among others. 

In '66, Camarata and Botnick hired Jim Mes- 
sina as an apprentice engineer. "He worked 
on the Buffalo Springfield album and wound 
up joining them," recalls Botnick. "He wasn't 
an engineer very long." 

Just as rock was evolving rapidly as an art 
form during this period, so too was audio tech- 
nology changing and Botnick and Camarata 
were at the forefront of many of the period's 
innovations. 
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"I think our biggest innovation was to create 
isolation booths for vocals and for strings. 
That was Tutti's idea and we were the first to 
do it. Before that people would just put up baf- 
fles and pray. 

"It completely changed how studios 
worked. Suddenly there was a mad dash to- 
ward building vocal and string booths. It had 
ramifications all over the world. 

"We also did things in the echo chamber, 
with delays, that had never been done before. 
We were responsible for many innovations. 

"We were also the first studio in Los Ange- 
les to have an 8 -track machine. It was built by 
3M, and we rented one from Wally Heider and 
ended up renting it for an entire year. We did 
the second Brasil '66 LP and the second 
Doors album on it. Then Tutti went out and 
bought two of his own from Ampex." 

At Sunset, necessity was the mother of in- 
vention: new musical ideas demanded innova- 
tions in audio technology. 

"Music was running the show, and we were 
there to document it. And from that we were 
able to achieve technical breakthroughs. Tutti 
gave me a very long rope and the tools that I 

needed, and he let me go as far as I could go." 
"It was an incredible place to work as an en- 

gineer because of the remarkable variety of 
situations you'd find yourself in. Not every en- 
gineer gets to record commercials, Disney, 
and the Doors -in the same day. It was a won- 
derful education, and what I'd learn technical- 
ly in one area, I'd use in another. 

"There was also an amazing parade of peo- 
ple who passed through. Friends of Tutti's like 
Frank Sinatra, Louie Prima, Burl Ives, Ray 
Bolger, and Mantovanni would stop by to visit. 
And when groups like Buffalo Springfield re- 
corded, there would be lots of other musicians 
hanging out, helping out creatively. There 
were no secrets, no concept of 'don't let them 
hear what we're doing.' It was a club. 

"In the history of the U.S., it was a special 
time, and what was happening in our studio 

SUNSET SOUND IS ONE OF 
THE FIRST STUDIOS I EVER 
TUNED PIANOS IN. I HAVE AL- 
WAYS THOUGHT THAT THE 
SUNSET STUDIOS ARE RUN 
FIRST CLASS. I LOVE TUTTI, 
AND HAVE ENJOYED WORK- 
ING WITH HIM AND PAUL FOR 
13 YEARS. THEY ARE AL- 
WAYS SO CONSIDERATE AND 
EFFICIENT. 

KEITH ALBRIGHT 

I'M ONE OF THOSE MUSI- 
CIANS WHO HAS HIS OWN 
STUDIO AT HOME. SUNSET 
SOUND IS ALWAYS A STEP 
AHEAD. THE OPERATION IS SO 
COMFORTABLE THERE. THEY 
ARE SO ESTABLISHED, AHEAD 
OF THE GAME. THEY KEEP UP 
WITH THE RIGHT STATE -OF- 
THE -ART EQUIPMENT. THEY 
PROVIDE QUALITY. THINGS I 
CANNOT DO AT HOME, LIKE 
CUT TRACKS OR MIX, I DO AT 
SUNSET SOUND. THEY ARE 
FLEXIBLE ABOUT WORKING 
WITH YOU EVEN THOUGH YOU 
HAVE YOUR OWN STUDIO. 
THAT'S RARE. 

LEE RITENOUR 

I LOVED SUNSET SOUND!! 
THE BACK ROOM THERE HAD 
THE GREATEST DRUM SOUND. 
IT'S THE ONLY STUDIO WHERE 
I CUT A LIVE GUITAR SOLO ON 
A BASIC TRACK. IT'S ON 'OLD 
FOLKS BOOGIE.' 

THANK YOU SUNSET 
SOUND. HAPPY 25TH!! TIME 
LOVES A HERO ... 
PAUL BARRE'RE & LITTLE FEAT 

GREAT GUYS! ! WILD ROOMS, TER- 
RIFIC EQUIPMENT, EVERY DAY IS 
LIKE CHRISTMAS. 

DAN ZANES (THE DEL FUEGOS) 

A RIIIROARO ADVIRIISING SUPPIEININI 
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WITH 
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SOUND 
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reflected that. The '60s were very special, a 

catharsis and a major shift in music. Historical- 
ly, some very important records were cut at 
Sunset Sound. We were just having fun and 
making music that would later prove to be 
very significant. 

"Today it's still an incredibly creative place. 
One of the attractions is to be able to go re- 
cord in a room where a legendary album was 
made, and Sunset is a studio where innumera- 
ble classic records were recorded, not only in 
the '6Os, but in the '70s and '8Os as well. 

"It's a special place -people feel that it real- 
ly has 'the muse' in it because of all the history 
that's been made there." 

DONN 
LANDEE 
THE 
SILENCE IS 
BROKEN 

One of my earliest recollections of Sunset 
Sound is applying over and over again for a 

job. I went there every week during the sum- 
mer of '66 looking for work, but I just couldn't 
get hired. Even now, I don't think Tutti knows 
about that. It became clear that the only way I 

was going to get into Sunset Sound was by 

THE LEGENDARY DOORS SESSIONS. PAUL ROTHCHILD. JOHN 
HAENY. IT WAS THE STUDIO OF CHOICE FOR A GENERATION OF 
BANDS AND ENGINEERS. I MADE MY SECOND AND FOURTH AL- 
BUMS AT SUNSET SOUND. I MIXED WARREN ZEVON'S FIRST AL- 
BUM AND HAVE DONE A NUMBER OF PROJECTS SINCE THEN. 
EVEN THOUGH I WORK IN MY OWN STUDIO, I ALWAYS WIND UP 
DOING SOME PART OF A PROJECT AT SUNSET SOUND. I'VE 
HEARD IN THE DAYS BEFORE DIGITAL ECHO PEOPLE CAME FROM 
EVERYWHERE, EVEN ENGLAND, TO USE SUNSET SOUND'S ECHO 
CHAMBER. IT IS ALSO GREAT THAT THEY ACQUIRED THE SOUND 
FACTORY, ANOTHER GREAT L.A. STUDIO, BECAUSE THEY KEPT 
IT INTACT. 

JACKSON BROWNE 

booking the rooms myself. So I eventually 
landed a job as staff engineer for Warner 
Bros. and ended up doing projects consistent- 
ly for seven years at Sunset with artists like 
the Doobie Brothers, Little Feat, Van Halen, 
James Taylor, Carly Simon, and Neil Diamond, 
among others. I spent so much time there I be- 
gan to feel like part of the family. It was really 
fantastic. 

The first time Ted (Templeman) and I 

worked at Sunset was in 1972 when we did 
two tracks for the first Montrose album. Short- 
ly after that, we came back in and did some 
work with the Doobie Brothers, followed by 
Little Feat. We were still basically working at 
Warner Bros., but we liked the unusual sound 
of Sunset's Studio I. It was like nothing I'd ever 
heard before. It has a really strong vibe, if you 
believe in that sort of thing. We would always 
have fights in that room. Every band we've 
ever brought into Studio I would be at each 
others' throats after four or five hours, but 
somehow we would always get great takes. 
We'd use that room when we wanted a really 
live sound like on Montrose's "Rock Candy" or 
Little Feat's "Cold Cold Cold" from their "Sail - 
in' Shoes" album. 

A NIIINUANO AOVINIISING SUPPIEMENI 

In the earlier days we would cut tracks at 
Sunset but still go back to Warner Bros. to 
mix. The first album we did entirely at Sunset 
was "Takin' It To The Streets" by the Doobie 
Brothers, and I think that was in '75, and I 

think it was in '79 that we won Album of the 
Year with "Minute By Minute." Getting the 
Doobie Brothers launched was one of the 
highlights of my career. There's nothing quite 
like getting a band from nothing to a house- 
hold word. That was the case with the Doo- 
bies as well as Van Halen. One of my biggest 
frustrations, though, was never getting Little 
Feat to that level. 

Some of my fondest memories are of Bill 
Robinson, who was Sunset's studio manager 
at the time. He had been chief engineer at 
Capitol in the late '4Os and was basically in 
charge of building the Capitol Tower. He start- 
ed working for Tutti I believe in 1967 or '68 
and, aside from Tutti, he was the heart and 
soul of Sunset Sound. Bill was a real pioneer, 
having worked with people like Bing Crosby 
and Les Paul. He was in at the very foundation 
of multi -track recording. In fact, he used to 
have basically a museum of old tape machines 
in the building where Studio 3 is now. Every 
morning, Bill would come in with a cup of cof- 
fee and we'd talk for about half an hour. We 
were paying full studio rate for a chit -chat with 
Bill! Sunset was more family to me than any 
place I've ever worked. 

Howard Weiss was chief of maintenance 
back then, and when it was time for Studio 2 

to be expanded, Bill basically turned it over to 
Howard and me. We would meet before and 
after the sessions, and we lived and breathed 
the equipment for about a year. That was 
around 1977. The console was still 16- track, 
and we had been doing 24 -track work there 
for about five years, so it was time to start do- 
ing it right. I helped design the monitor section 
of the Studio 2 console, which is still in use. 

We recorded every Van Halen album right 
up through "Diver Down" at Sunset. I engi- 
neered their demo at Sunset as well, and we 
recorded 28 songs in five hours. The only rea- 
son we ever had to stop was to change reels 
on the tape machine. I have a copy of that tape 
and it still sounds great. They're an amazingly 
talented band and they always came in pre- 
pared. 

We must've cut at least a dozen albums at 
Sunset over a seven -year period. It's the best 
studio I've ever worked in! There's an attitude 
and feeling about the place that's very healthy. 
It reminds me more of an old movie studio 
than a recording studio. I loved to keep the 
doors open in Studio 2 when it was raining. 
They open up into an open -air courtyard -I 
don't know of any other studio where you can 
do that. 

I SPENT MORE THAN A DEC- 
ADE MAKING RECORDS AT 
SUNSET, I PRODUCED ABOUT 
20 ALBUMS THERE. IT WAS 
THE PLACE WHERE I GREW UP 
IN THE MUSIC BUSINESS, AND 
I'M GRATEFUL FOR THE SUP- 
PORT I GOT FROM TUTTI AND 
THE STAFF. WHEN I WORK AT 
SUNSET I ALWAYS FEEL LIKE 
PART OF THE FAMILY. A TRIB- 
UTE TO SUNSET SOUND 
WOULD NOT BE COMPLETE 
WITHOUT MENTIONING JIM 
ISAACSON. HE WILL ALWAYS 
BE REMEMBERED. 

MICHAEL JAMES JACKSON 
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SUNSET SUND 25 YEARS 

JIM 
MESSINA 
LOOKING 
BACK 

I got my start at Sunset Sound through a 
friend named Mike Dorro who was working in 
the technical department. He was planning on 
leaving and recommended me for the job. I 

believe it was around 1966. Sunset was the 
happening place to be. 

When I first started, Bruce Botnick was the 
chief engineer and Studio 1 was the main 
room. It was a magical room. It had a meat 
locker for an echo chamber and a square 
room with hard walls, none of which was real- 
ly kosher at the time. Bruce knew the room 
really well and had learned how to manipulate 
it and use it in his best interest. 

I was hired because Tutti had just opened 
up a new room, Studio 2, and he needed an- 
other engineer. It was difficult at first because 
Bruce was such a great engineer and clients 
wanted to work with him in Studio 1, so I had 
to make extra efforts to make my new room 
work. I remember the first time I really loved 
working at Sunset was when a guy named Da- 
vid Crosby came in and booked time. I had no 
idea who he was. He was working with a wom- 
an by the name of Joni Mitchell, and I record- 

ed her first demo. It was really an exciting ses- 
sion because it was just her and an acoustic 
guitar. Her songs were just fabulous. It was 
the first time I really began to enjoy the new 
music that was being created during that peri- 
od. 

From there, David introduced me to Neil 

TUTTI CAMARATA HAS 
BEEN A VERY IMPORTANT 
AND SPECIAL PART OF OUR 
CAREERS. HE IS A GREAT RE 
CORDING MAESTRO -A FABU 
LOUS CREATIVE TALENT. HE 
TOOK OUR RAW MATERIAL 
AND FORMED IT INTO GREAT 
SOUNDING HITS, FROM WIN 
NIE THE POOH AND CHITTY, 
CHITTY, BANG BANG, TO TALL 
PAUL. WE CANNOT SAY 
ENOUGH WONDERFUL THINGS 
ABOUT THIS MAN. WE OWE 
HIM A TREMENDOUS DEBT OF 
GRATITUDE. OUR WARMEST 
CONGRATULATIONS!! 

RICHARD & 
ROBERT SHERMAN 

SUNSET 

STAFF: FROM 

LEFT, BACK - 

JIMMY PREZ- 

I0S1, MIKE 

KLOSTER, 

STEPHEN 

SHELTON, 

GEORGE 

BINDER, 

JOAN MAU - 

CERI, ROY 

ALFRED, JEFF 

MUSEL 

FRONT-SCOT 

WOODMAN, 

DAVID GLOV- 

ER, CRAIG 

HUBLER. 

GEN. MGR. 

CRAIG 

HUBLER & 

TRAFFIC 

MANAGER 

RIKKI ZEE. 

S.S. STAFF: 

FRONT -PHIL- 

LIP MAC - 

CONNELL, 

JEFF BORK, 

TCHAD 

BLAKE. 

BACK-JEFF- 

REY LAND - 

GRAFF, BRI- 

AN SOUCY, 

DAVID 

KNIGHT, 

CATHARINA 

MASTERS. 

THE BRIGHTEST STARS 
CAN BE SEEN AT SUNSET. 

For 25 years Sunset Sound has shined 
as a leader in the recording industry. 

Congratulations and continued success 
with your brilliant endeavors. 

AMPEX 
Ampex Corporation, Magnetic Tape Division, 401 Broadway, Redwood City, CA 94063 -3199 415/367 -3809. 
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"Ipi audio products, inc. 

Congratulates SUNSET SOUND'S last 25 
and 

Congratulates SUNSET SOUND'S next 25! 
"Hey Paul - We're working on a "direct -to- cranial" interface - 
it uses the good 'ole 2520 and should be ready around 2010!" 

A Sílverz Salute to 
Sunset SoUnò 

on Yoaa 25-th Anníverzsarzg 
çrom 

StUòerz Revox Arnerzíca_ 
STUDER 

CONGRATULATIONS TO 

TUTTI & PAUL CAMARATA 
& SUNSET SOUND 

FROM DECCA INTERNATIONAL POP DEPT. 

BURBRIDGE & MEHLWORM 

Congratulates our client 

Sunset Sound Studios 
on their 25th Anniversary 

and 
wish them continued success 

15910 Ventura Boulevard, Suite 1031 Encino, California 91436 (213) 872 3577 (818) 501 5588 
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Young, who was at that time a member of Buf- 
falo Springfield. It was very exciting, which 
was the kind of feeling Sunset Sound attract- 
ed. People liked working there because of the 
intimacy. It was small, and unencumbered by 
the forced attitude prevalent in other studios. 

Tutti foresaw a need to have a place where 
the technology was happening. He was al- 
ways looking and watching to see what new 
equipment was coming out, and at the same 
time very cautious not to change too quickly. 
He made his choices very conservatively, and 
the important thing was quality. When the 
times would change Tutti was on top of it. 

One of the things that made Sunset Sound 
special was that it was one of the first non- 
union houses, which made it possible for the 
artists to contribute more in terms of what 
they wanted to hear. They were allowed to 
touch the board, provided they didn't mistreat 
things, and at any other studio you'd get ver- 
bal abuse for crossing that line. Sunset started 
a trend in independent studios and created a 

real freedom to do your music; subsequently, 
other studios began to follow. 

SUNSET SOUND IS SYNONY- 
MOUS WITH EXCELLENCE IN 
PRODUCT AND PROFESSION- 
ALISM. I TAKE GREAT PRIDE IN 
MY ASSOCIATION WITH SUN- 
SET. BILL ROBINSON HELPED 
ME GAIN VALUABLE INSIGHT 
INTO THIS INDUSTRY AND 
WAS LIKE A FATHER TO ME. 
MY BEST WISHES TO PAUL 
AND TUTTI AND SUNSET ON 
THEIR 25TH ANIVERSARY. 

HOWARD WEISS 

I SPENT OVER A DECADE AT 
SUNSET SOUND. IT WAS NOT 
ONLY MY HOME AWAY FROM 
HOME, BUT IN SOME CASES 
SUNSET WAS MY HOME. THE 
STUDIO HELPED ME GET TWO 
NO. 1 SINGLES, A NO. 1 COUN- 
TRY ALBUM, AND A WALL 
FULL OF GOLD AND PLATINUM 
ALBUMS. SUNSET IS NOT 
ONLY A GREAT RECORDING 
STUDIO WITH A WONDERFUL 
FAMILY, BUT A WAY OF LIFE. 

DAVID ANDERLE 

SUNSET SOUND IS WHERE I 

ACHIEVED MY INITIAL SUC- 
CESS. ONE OF MY FAVORITE 
MEMORIES IS OF THE THREE 
ROOMS AND THE COURT- 
YARD. YOU COULD STAND IN 
THE COURTYARD AND HEAR 
WHAT WAS BEING RECORDED 
IN ALL THREE STUDIOS BY THE 
GREATS OF THE MUSIC INDUS- 
TRY. I REMEMBER FEELING A 
WHOLE GAMUT OF EMOTIONS 
FROM INSPIRATION TO JEAL- 
OUSY. IT WAS VERY INSPIR- 
ING AND I HAVE NEVER EXPE- 
RIENCED THAT SINCE. 

DAVID FOSTER 
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I was lucky to have worked with Tutti on 
some of his Disney dates. He helped me un- 
derstand micing techniques for horns and 
strings. He wasn't the type of guy who would 
get in your way. If something needed chang- 
ing, he'd make a suggestion and let you come 
to your own conclusion. I would've given any- 
thing to have had more time working with Tut - 
ti because it would've expanded my engineer- 
ing talents so much more. He was always 
generous to me in really important ways. Tutti 
appreciated my love for music and that I was a 
musician, and he's always been very support- 
ive of my musical development. It was that 
kind of support that encouraged me to come 
in and work 12 to 14 hours a day and not 
complain about it. 

Even today when I work at Sunset Sound, I 

always feel I have the support I need to get the 
job done. I feel at home there. I feel like part of 
the family. 

THERE HAVE BEEN FEW 
TIMES IN THE 14 YEARS SINCE 
I STARTED WORKING AT SUN- 
SET SOUND, THAT RECORD- 
ING, OR MIXING THERE 
WASN'T EITHER THE FIRST, 
SECOND OR THIRD CHOICE 
FOR A PROJECT. BILL ROBIN - 
SON, TUTTI CAMARATA AND 
SUNSET SOUND ESTABLISHED 
CRITERIA MORE OFTEN FOR 
ME THAN ANY OTHER RE- 
CORDING GROUP THAT 
COMES TO MIND. SUNSET 
SOUND SET STANDARDS FOR 
QUALITY IN SOUND, EQUIP- 
MENT MAINTENANCE, TECH- 
NICAL ACCURACY, SECOND 
ENGINEERS, AND IN STUDIO 
POLICIES. 

GEORGE MASSENBERG 

WHEN I FIRST MOVED TO LOS 
ANGELES IN MARCH OF 1967 
SUNSET SOUND WAS AL- 
READY ON ITS WAY TO ES- 
TABLISHING A LEGENDARY 
REPUTATION. ITS UNIQUE FA- 
CILITIES AND FRIENDLY AMBI- 
ENCE MADE IT ONE OF THE 
FINEST AND MOST EXCITING 
STUDIO FACILITIES I HAVE 
EVER WORKED IN. MY EXPERI- 
ENCES WILL NEVER BE FOR- 
GOTTEN. 

RICHARD PERRY 

WHEN I THINK OF SUNSET 
SOUND -MY FIRST JOB IN L.A.; 
BILL ROBINSON -I'M THE LAST 
GUY HE HIRED; TUTTI AND 
PAUL -BEING PART OF THE 
FAMILY; GREAT ROOMS, THE 
CLEANEST CONSOLES, REFER- 
ENCE MONITORS; UNBELIEV- 
ABLE MAINTENANCE; CRAIG 
AND JOSE ARRIVING AS I'M 
LEAVING IN THE MORNING; 
EASY PARKING; THE HISTORY, 
THE STORIES; BASKETBALL IN 
THE COURT; REAL GRAPE- 
VINES; GOING BACK -THEY 
ALWAYS LET ME. 

BILL JACKSON 

Here's to at least 25 more 
great years! 

From all of us at WESTLAKE, thanks for the opportunity to 
publicly congratulate you on this the celebration of your silver - 
anniversary of unparalleled contribution to the art and science 
of music appreciation. 

Within the world -wide community of recording studios, 
SUNSET SOUND has indeed earned an undeniably envious 
reputation for the quality of the product which has emanated 
from your studios; obviously the result of your dedication to 
acquiring state -of -the -art equipment as well as insistance on 
the highest level of technical maintenance. 

WESTLAKE is proud to have earned your confidence and the 
priviledge of supplying equipment for your outstanding 
technical creativity. 

Westlake 
Audio 7265 Santa Ionica Blvd. 

Ilollywnod, California 90046 213 851-9800 

Everything Audio 

Everything Audio, L.A.'s exclusive ANEK 
APC dealer, along with ANEK USA Inc., 
would like to congratulate Tutti and Paul 
Camarata of SUNSET SOUND on their 
25th anniversary in the recording 
business. Choosing the AMEK APC- 
1000 console shows why SUNSET 
SOUND is still leading after all these 
years.... 

EVERYTHING AUDIO 
2721 W. Burbank Blvd. 
Burbank, CA 91508 
(818) 842 -4175 (213) 276 -1414 

AMEK CONSOLES, INC. 
10816 Burbank Blvd. 
N. Hollywood, CA 91601 
(818) 608 -9788 
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Congratulations to Sunset Sound! 

Many of our productions benefit from your fine work. 
Many more years of success to you! 

Noi ti amiamo, Tutti! 
from 

a Epoch Universal Publications, Phoenix, Arizona 
lia nt-ra Ray Bruno, President 

Best Wishes 
to 

SUNSET SOUND 
ALFRED KIM GUGGENHEIM, ESQ 

LEEDS, SCHUBERT, GLASSMAN, SCHWARTZBERG AND GUGGENHEIM 

8501 WILSHIRE BLVD., SUITE 345 BEVERLY HILLS, CAL 90211 (213) 858 -0253 

dydAtela7io,amoe 
g6/4/1/0veri/4- 

James G. McFarlane Robert J. Webber 

CAMDEN(2 

12424 
3) 8 0I 309 FAX (213)18220 860 

Angeles, CA 90025 
Telex 5106019262 

I N S U R A N C E A G E N C Y 

G 

SUNSET SOUND 
MONSTER CABLE WIRED FOR THE NEXT 25 YEARS 

We salute Sunset Sound and The Sound Factory for their leadership in sound engineering over the past 25 years. We 
congratulate you for being amongst the first major recording studios to make such a complete committment to Monster 

Cable wire technology with the rewiring of both studios. 

We salute Tutti and Paul Camarata and their enginerring staffs for their commitment to producing better sound for their cus- 
tomers. We are pleased to see that their commitment to rewiring is of such a magnitude that they have taken the time to wire 
through walls, fabricate their own custom Monster Cable microphone and interconnect snakes, and completely interface con- 
soles, recorders, and electronics exclusively with Monster Cable. Financial and time commitments of this magnitude are not 

easy to make, and demonstrate to their customers their desire to produce the best sounding recordings possible for the 
greater enjoyment of all music lovers. 

Thank you Sunset Sound and The Sound Factory. We hope that Monster Cable will play a significant part in your 
producing another 25 years of super sounding hit recordings." 

Noel Lee -Head Monster 
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DONN LANDEE FIRST 
BROUGHT ME TO SUNSET 
SOUND. I ESPECIALLY LOVED 
WORKING IN STUDIOS 1 & 2. 
WE WORKED WITH BANDS 
SUCH AS MONTROSE, LITTLE 
FEAT, VAN HALEN, AND THE 
DOOBIE BROTHERS. I STILL RE- 
MEMBER VAN HALEN DRIVING 
TO THE STUDIO IN THE EARLY 
DAYS WITH THEIR CAR 
DOORS TIED ON, BECAUSE 
THEY WERE SO BROKE, AND 
NOW THEY ARE MILLION- 
AIRES! 

I ALSO REMEMBER LOWELL 
GEORGE, LINDA RONSTADT, 
CARLY SIMON, AND JACK- 
SON BROWNE ALL DOING 
BACKGROUND VOCALS - 
WHAT A TREMENDOUS COM- 
BINATION. I SPENT MANY 
YEARS AT SUNSET SOUND. IT 
WAS MY PLEASURE TO WORK 
AT SUCH A FIRST CLASS STU- 
DIO, AND ESPECIALLY TO 
WORK WITH DONN LANDEE. 

TED TEMPLEMAN 

GENERAL MANAGER PHIL MACCONNELL & TRAFFIC 

MANAGER CATHARINA MASTERS, SUNSET SOUND FACTORY. 

DEAR TUTTI -OVER THE 
YEARS, I'VE ENJOYED WORK- 
ING AT SUNSET SOUND FOR A 
VARIETY OF REASONS: COM- 
FORT, GREAT SUPPORT, 
MAINTENANCE, AND A CUE 
SYSTEM THAT MAKES RE- 
CORDING ACTUALLY FUN. 
BUT THE ULTIMATE CRITERIA 
ARE THE RESULTS, AND WE'VE 
HAD INCREDIBLE RESULTS 
WITH THE SOUNDS THAT 
HAVE COME OUT OF YOUR FA- 
CILITY. CONGRATULATIONS 
ON KEEPING UP WITH THE 
STATE -OF- THE -ART. DON'T 
LET UP!! 

DAVE GRUSIN 

MANY CHANGES HAVE OC- 
CURRED IN THE SUNSET 
SOUND FAMILY OVER THE 
YEARS, BUT ONE CONSTANT 
IS SUNSET'S DEDICATION TO 
PROVIDING THE FINEST 
EQUIPMENT AND ENVIRON- 
MENT FOR THEIR CLIENTS. MY 
BEST WISHES GO OUT TO EV- 
ERYONE WHO HAS EVER BEEN 
OR WILL BE A PART OF THE 
SUNSET SOUND FAMILY. 

WARREN SALYER 
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TUTTI CAMARATA WAS THE 
FIRST PERSON TO EVER BE- 
LIEVE IN ME AND TRY TO HELP 
ME AS AN ARTIST LONG AGO. 
HIS ARTISTIC VISION WAS AN 
INSPIRATION AND HIS STUDIO 
CONTINUES TO BE A SAFE 
HARBOR AND A CREATIVE 
PLACE TO WORK. WHEN I 
FIRST MET HIM I WAS LOOK- 
ING FOR A RECORDING CON- 
TRACT AND HE WAS BEGIN- 
NING WORK ON 'VELVET 
GENTLEMAN,' HIS ERIK SATIE 
MASTERPIECE. IT WOULD BE A 
COUPLE OF YEARS LATER 
THAT I WOULD HOOK UP WITH 
AN EX- SUNSET SOUND EM- 
PLOYEE (JIMMY MESSINA) 
AND WE WOULD FORM LOG - 
GINS & MESSINA. THROUGH- 
OUT THE YEARS, SUNSET 
SOUND HAS COME BACK TO 
HAUNT ME OR VICE VERSA, 
ALWAYS IN THE BEST OF POS- 
SIBLE WAYS. 

KENNY LOGGINS 

CREDITS: Executive Editor, Catharina 
Masters; Art Concept & Design, Jeff Price; 
Cover Photography & Studio Photos, Lendon 
Flanagan; Thanks to Gene Smith, Julius, and 
a special thank you to Collette Kreins. 

410-Weetheef- 
7i4e, 

44 Gloucester Avenue, London NW1 8JA. (01) 586 7587 
7237 Santa Monica Boulevard, Hollywood, California 90046 (21 3) 874 1000 

Happy 25th 
ANNIVERSARY 

SUNSET SOUND 

your friends at 
Disneyland /Vista 

Records and 
Tapes 

c The Walt Disney Company 

BILLBOARD NOVEMBER 28, 1987 

CAMARATA, SUNSET SOUND 

SYNONYMOUS WITH INNOVATIONS 

IN MUSIC & SOUND RECORDING 

CONGRATULATIONS ON YOUR 

75th and 25th 

BIRTHDAYS 

WITH RESPECT AND AFFECTION 

BRUCE BOTNICK 

DIGITAL MAGNETICS. INC. 717 North Highland Avenue. Los Angeles.California (213) 937 -9867 
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PAUDIO/VIDEO 

Sting Speaks. U.K. superstar Sting was on hand at New York's Palladium 
during the Audio Engineering Society convention last month to help New 
England Digital celebrate its 10th anniversary. Using three fully configured 
Synclavier digital audio systems and one stand -alone Direct -to -Disc digital 
multitrack recorder, Sting performed in front of 4,000 people and spoke at a 
press conference before the show. Shown seated on the dais, from left, are 
Brad Naples, president of NED; Sydney Alonso, co- inventor of the Synclavier; 
Frank Sullivan, NED's vice president of marketing and sales; and Mark Terry, 
NED director of marketing. 

I AUDIO TRACK 

NEW YORK 

AT UNIQUE RECORDING, Tony 
Moran and Albert Cabrerra (aka 
the Latin Rascals) remixed "Dazz," 
originally a hit by Brick. 

At Metropolis, engineer Rob 
Paustian worked on producer Ar- 
thur Baker's latest project -an al- 
bum by MCA artist Jet Vegas. Les- 
lie Fradkin worked on the digital 
programming and sampling on the 
Synclavier. Laura Fried assisted. 

LOS ANGELES 

PRODUCER RAYMOND JONES 
mixed "We've Already Said Good - 
Bye," a song from Spike Lee's new 
movie, "School Daze." The song is 
performed by Pieces Of A Dream, 
featuring Portia Griffin on lead vo- 
cals. Also, Chuck Gentry, former 
guitarist and musical director of 
Shalamar, began production on a 
debut solo album for Belair /A &M. 
The tracks feature Vince Ebo as vo- 
calist. Tom Root ran the board. 

NASHVILLE 

AT BENNETT HOUSE, Poly - 
Gram's Lynn Anderson worked on 
a new tune with producers Michael 
Spriggs and Clyde Brooks. Gene 
Eichelberger ran the board. 

OTHER CITIES 

STEVIE WONDER AND B.B. 
King were at Different Fur Re- 
cording, San Francisco, to lay guitar 
tracks on Wonder's new album. 
Gary Olazabal engineered and 
Mark Slagle assisted. 

Ralph Tresvant of the New Edi- 
tion was in Newbury Sound, Bos- 
ton, to record a solo album for MCA. 
Paul Arnold worked the controls. 
Also, Big House recorded basic 
tracks with - engineer Jeff Stanton. 

At Criteria in Miami, Tom Dowd 
was producing Virgin Records art- 
ists the Colin James Band. Simon 
Pressey engineered, assisted by 
Charles Dye. And, Miami Sound 
Machine recorded a jingle for 
Knight -Ridder newspapers. Emilio 
Estefan, Joe Galdo, and Larry 

Power Station Installs PDASH 
Studio Offers Breakthrough Device 

BY STEVEN DUPLER 
NEW YORK Power Station here is 
the first North American recording 
studio to install a breakthrough 
"black box" that allows multitrack 
communication between DASH and 
PD, the two dominant -and until 
now incompatible- digital -record- 
ing formats. 

The new $15,000 digital interface, 
called PDASH, is designed and built 
in the U.K. by Hilton Sound, a Lon- 
don -based pro audio rental compa- 
ny. 

The device works by reading the 
digital output generated by both the 
professional digital, or PD, and digi- 
tal audio stationary head, or DASH, 
format recorders and then "master 
resolving" both machines' data to 

Dermer produced. Eric Schilling, 
assisted by Carlos Nieto, engi- 
neered the spots. 

Virgin's Cutting Crew recorded 
several live dates with Platinum Re- 
corders' 48 -track mobile facility, 
based in Altamonte Springs, Fla., for 
a new single. Gary Platt engi- 
neered. 

At Quantum Sound, Jersey City, 
N.J., Total Science worked on 
tracks for "In The Groove" for the 
Groveline label. Robert Clivilles 
produced and George Mitchell engi- 
neered. Mark Pawlowski and Mark 
Gaydos assisted. And, Mayhem Pro- 
ductions brought Gary Salzman in 
to produce "What You Want" by art- 
ist Michael Lynch. Pawlowski was 
behind the board. Also, Reggie Lu- 
cas (Madonna, Stephanie Mills) pro- 
duced a CBS album by the Weather 
Girls. Titles include "Burn Me Up," 
"Something For Nothing," and "Op- 
posite Directions." Doc Dougherty 
ran the board on tracking and mix- 
ing. Abdu Malahi assisted. 

Roy Orbison popped into Blue 
Jay Studio, Carlisle, Mass., to re- 
cord his classic tune "Cryin' " as a 
duet with Canadian singer k.d. lang. 
The Virgin Records track is featured 
in the movie "Hiding Out." Pete An- 
derson produced and Dusty Wake- 
man engineered. Also, producer 
John Jansen was in with mixer Bill 
Sheniman to work on an album for 
Polydor artist Jeff Ross. Sheniman 
also mixed a live album for NRBQ. 
And, producer Walter Turbitt 
mixed an EMI -Manhattan album for 
the British group Empire with engi- 
neer Ed Goodreau. 

At Normandy Sound, Warren, 
R.I., Dan Serafini was producing 
material with the band Metropolis 
for Manhattan Records. Phil 
Greene, Bob Winsor, and Tom 
Soares shared engineering duties. 
Ralph Petrarca provided assis- 
tance. Also, New Edition recorded 
and mixed its anticrack song, "Don't 
Be Pushed." Bobby Jones and Sera - 
fini produced. Soares engineered 
and received assistance from Mike 
Skeffington. 

Matt Spleen Live cut a live- to-dig- 
ital 2 -track recording at Goodnight 
Dallas, Dallas, with engineer Ruben 
Ayala. The band performed in Good- 
night's live recording room, called 

Sanctuary, and was wired into Good- 
night's main control room. Also, 
ETZ, a local new age group featur- 
ing Larry Cole, Steve Mark, and 
Tim Orsburn, dubbed its album 
from digital and edited. Ayala was at 
the controls. 

Tony Tony took advantage of the 
reopened Starlight in Richmond, 
Calif., working on tracks with pro- 
ducers Tommy McElroy and Den- 
zil Foster (of Club Nouveau). Also, 
Eddie Ventrix and Dave Ruffin 
were in with producer Dave Agent 
to work on product for King Jay Re- 
cords. 

At North Lake Sound, White 
Plains, N.Y., Charlie Karp & the 
Name Droppers completed a debut 
album for Grudge Records. Karp 
produced and Ed Solan engineered. 
Ed Sprigg was production consul- 
tant and Thomas Kijek acted as ex- 
ecutive producer. 

Bob Saliese and Joe Ism were at 
Tiki to remix "Nightmare At Noon" 
b/w "Meat In My New Car" by Ism. 
Fred Guarino controlled the knobs 
on the project, which was released 
Oct. 31 on Raw Power Records. 

The Japanese band Look put 
down basic tracks for its new album 
at Cove City Sound Studios, Glen 
Cove, N.Y. Alan Brewer produced, 
Kevin Kelly ran the board, and Tom 
Yezzi assisted. Also, Caledonia 
completed mixes on a project. Clay 
Hutchinson and Yezzi were at the 
controls. Ric Wake began produc- 
tion on tracks for the upcoming Tay- 
lor Dayne album on Arista. Rich 
Tancredi programmed keyboards, 
Bob Cadway engineered, and Yezzi 
assisted. 

Also at Cove City Sound, Cargo 
Cult was in tracking with producer 
Nenad Bach. Hutchinson and Yezzi 
ran the board. 

Long View Farm, North Brook- 
field, Mass., saw a visit from the 
New City Rockers, who record for 
Critique. Bob Rivers, Joe Cocker, 
and Cliff Goodwin shared the pro- 
duction seat. Also, Grim Reaper 
(British heavy metalists) cut tracks 
for its album, "Rock You To Hell," 
on the RCA label. Max Norman ran 
the board. Norman also worked on a 
Lizzy Borden project released on 
Metal Blade /Enigma Records. 

its own internal time clock. The 
Power Station PDASH system also 
features a digital patchbay. 

Thus, the PDASH interface al- 
lows previously incompatible infor- 
mation to be transferred from Sony 
digital machines to Otari and Mitsu- 
bishi decks, allowing engineers to 
begin a project in one format and 
conclude it in another. 

During the past few years, as it 
became clear that no single multi- 
track digital format would be adopt- 
ed by the audio industry, problems 
have arisen because of the incom- 
patibility between the formats used 
by Sony, Mitsubishi, and Otari 
decks. 

Says Ed Evans, Power Station's 
head of engineering, "It's always 
been a problem that tapes made on 
the various digital recorders are not 
compatible the way tapes made on 
analog machines are. 

"The last thing a studio wants to 
do is turn away business because 
the expensive digital multitrack 
they own happens to be a different 
format than the tape the client 
brings in. By booking in here and 
using our PDASH facility, clients 
are free to choose any digital stu- 
dio- whatever format it runs -and 
not worry about incompatibility." 

According to Andy Hilton, 
founder of Hilton Sound, studio eco- 
nomics was one of the chief motiva- 

tions for designing the PDASH in- 
terface. In Hilton's view, it is an 
"unnecessary expense" to begin a 
recording project on a 32- or 48- 
track digital setup. 

With the PDASH, Hilton says, 
producers can begin a project with 
the more economical 24 -track 
DASH digital setup and then trans- 
fer the data to 32 -track PD as addi- 
tional tracks are needed. The trans- 
fer is entirely in the digital domain, 
with "no loss in signal quality," Hil- 
ton says. 

"Before we invested in PDASH," 
Evans notes, "format transfers 
could only be made via the master 
recorder's analog outputs." 

A limited form of communication 
between DASH and PD recorders 
has already been possible for some 
time; Mitsubishi markets an AES/ 
EBU interface that allows PD digi- 
tal data to be transferred to DASH - 
format machines. Unlike Mitsubi- 
shi's interface -which has multi- 
track capability- Sony's version of 
the AES /EBU converter can only 
accommodate two -channel audio. 

"Also," says Evans, "the AES 
format is a stereo, two -channel for- 
mat. So you wind up tying up two 
channels at a time together during 
the conversion, and it's kind of like, 
never the twain shall meet." 

DASH and PD are not the only 
(Continued on next page) 

Print your label copy 
right on your cassette 
with the apex printer 

Forget about paper labels. 
Print over 7,000 units per hour. 
Save time, money, trouble, space. 
Eliminate inventory problems, costly label overruns. 
Save 40 or more per cassette. 

Five models to choose from: 
One manual single color unit. 
Two semi -automatic one color table top models. 
Two high production multi -color consoles 
that print up to three colors in one pass. 

Manufactured and distributed Distributed worldwide by 
in U.S.A. by 

apex machine company 
3000 n.e. 12th terrace 
fort lauderdale, fl 33334 u.s.a. 
telephone: (305) 566 -1572 

Mid 
audiomatic corporation 
400 madison avenue 
new York, new york 10017 u.s.a. 
telephone: (212) 308 -6888 
telex: 12 -6419 
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NO AUDIO/VIDEO 

Clearmountain Wins TEC Award For Top Engineer 
NEW YORK Bob Clearmountain 
was named top recording engineer 
for the third straight year at the 
1987 TEC Awards, held during the 
Audio Engineering Society con- 
vention here in October. Other 
third -time winners were the Berk - 
lee College of Music in Boston and 
the Power Station recording facili- 
ty in New York. 

SOUND 
INVESTMENT 

Founded by Mix magazine three 
years ago, the awards honor top 
creative and technical achieve- 
ments in the pro audio and pro 
sound industries. 

Comedian Ray Hanna hosted the 
awards ceremony at the Manhat- 
tan Center; industry notables on 
hand included guitarist Les Paul, 
producer /artist Lenny Kaye, and 

producer /guitarist Jeff Baxter. 
As in past years, proceeds from 

the event were donated to the 
House Ear Institute, a private, 
nonprofit center for research into 
disorders of the ear; the Berklee 
College of Music; and the AES 
Educational Foundation. 

The complete list of winners is 
as follows: 

A weekly column spotlighting 
equipment- related news in the 
audio and video production, post - 
production, and duplication in- 
dustries. 

DIGITAL FUR: San Francisco's 
Different Fur Recording has add- 
ed a Sony digital audiotape record- 
er to its digital arsenal. The facili- 
ty already owns a 24 -track Sony 
PCM -3324 (with Apogee filters in- 
stalled) and an Fl digital proces- 
sor. As for digital outboard gear, 
the studio has added a Lexicon 
480L and a second Yamaha SPX - 
90. 

IT'S EASY BEING GREENE: 
New York's Greene Street Record- 
ing took advantage of the October 
Audio Engineering Society meet to 
host a bash celebrating the end of 
its yearlong renovation and up- 
grading program for Studio B. 
More than 400 guests showed up at 
Soho Kitchen, located across the 
street from the studio, and then 
visited the studio to see the first 
George Massenburg- equipped 
Amek APC -1000 console in the 
U.S. (Sunset Sound in Los Angeles 
will receive its Amek in February.) 

Studio B's other equipment in- 
cludes Studer A800 and A820 re- 
corders, Quested monitors, a 

THE BILLBOARD BOOK 

OF NUMBER ONE HITS 
BY FRED BRONSON 

The inside story of every Number 
One single from "Rock Around 

the Clock" to We Are the World:' 
AT BOOKSTORES NOW. 

A SINGER'S DREAM! 

REMOVES VOCALS FROM RECORDS 
Now You can sing with the world's best bands! 

The Thompson Vocal Eliminator can remove 
most or virtually all of a lead vocal from a standard 
stereo record and leave the background! 

Write or call for a free brochure and demo record. 

LT Sound, Dept. B. P.O. Box 338, 
Stone Mountain, GA 30086 (404) 493 -1258 

For 24 hour Phone Demo call 
(404) 493 -6879 

For a Free Brochure and Demo Record 
call: (404)- 493.1258 

Publison Infernal Machine with 30 
seconds of sampling time, a Lexi- 
con 480L effects processor, and a 
full range of other outboard gear. 

Guests at the party included 
Oran "Juice" Jones, Public Ene- 
my, Joe and Arif Mardin, Elvis 
Costello, G.E. Smith, Dan Hart- 
man, and T -Bone Wolk. 

SOUND SWAP: E -mu Systems 
and Sam Ash Music sponsored a 
"sample swap meet and product 
preview" at the Jazz Center of 
New York Nov. 18. In the spotlight 
was E -mu's new Emulator III digi- 
tal sound production system, dem- 
onstrated by product -specialist 
Gerry Bassermann. E -mu's new 
entry in the all -in -one digital work- 
station arena, the E -III combines a 

musical keyboard, a digital sound 
workstation, and a postproduction 
effects processor in one unit. 

In keeping with a 5- year -old tra- 
dition, attendees were invited to 
bring and swap sound samples of 
Emulator floppy disks. 

TAPE ON ICE: Tascam, Monte- 
bello, Calif., has been chosen as 
the official sound equipment for 
the qualifying championships for 
the 1988 U.S. Olympic figure -skat- 
ing team. The competitions are be- 
ing held in nine regions across the 
U.S., and finalists will compete in 
Denver in January. Winners of the 
Denver meet will represent the 
U.S. in the February 1988 Winter 
Olympics. Edited by STEVEN DUPLER 

Acoustic /Studio Design - 
Chips Davis LEDE Designs Inc. 

Recording Studio -Power Sta- 
tion. 

Sound Reinforcement Co.- 
Clair Brothers. 

Recording School /Program- 
Berklee College of Music. 

Mastering Facility- Master- 
disk Inc. 

Remote Recording Facility - 
LeMobile, North Hollywood. 

Record Company -Island Rec- 
ords. 

Tape /Disk Manufacturing - 
Teldec, DMM CD mastering sys- 
tem. 

Signal Processing- Yamaha 
International Corp., SPX -90 digital 
multieffects processor. 

Recording Devices /Storage- 
New England Digital, digital di- 
rect -to -disk system. 

Automation /Control Sys- 
tems -Solid State Logic, advanced 
Total Recall with Autoscan. 

Ancillary Equipment -Mon- 
ster Cable, Prolink Series One 
tube microphone cable. 

Musical Technology- Yamaha 
International Corp., DX7 -IIFD 
digital synth. 

Transducer Technology - 
AKG, C- 414 -ULS microphone. 

Console Technology- Rupert 
Neve, V Series console. 

Computer Hardware /Soft- 
ware -Intelligent Music, M Soft- 
ware. 

Recording Engineer -Bob 
Clearmountain. 

Sound Reinforcement Engi- 
neer -Craig Schertz. 

Record Producer -Russ Titel- 
man /Steve Winwood. 

Film /Video /Broadcast Pro- 
duction -David Hewitt, Remote 
Recording Services. 

Film /Video /Postproduction 
Engineer -Steve Maslow, Warner 
Bros. Hollywood Studios. 

The winners were selected by 
Mix magazine readers, who voted 
on a ballot form included in an is- 
sue of the magazine. 

TOUCH That DIAL! 
Get fast results with ACTION - 
MART, the Billboard Classi- 
fied. 

000 
00 

O O 
Call our Hotline at (800) 223 -7524, 
and tell Jeff you want to see some 
Action! 

B LLBOARD 
SPOTLIGHTS 

Tascam professional recording gear has been chosen as the official equipment 
of the qualifying championships for the 1988 U.S. Olympic figure- skating team. 
Gene Thielman, music coordinator of the U.S. Figure Skating Assn., operates 
Tascam's rink -side setup, which includes Tascam M 308B mixers, 122MK II 

cassette decks, and S -1010 M monitors. 

POWER STATION 1ST U.S. STUDIO TO INSTALL PDASH 
(Continued from preceding page) 

digital formats Hilton's company 
has addressed. The firm is currently 
working on an interface that would 
not only allow simple transfers be- 
tween Sony professional digital au- 
diotape recorders and other two - 
track digital hardware, but would 
also enable sampling rates to be 
converted as necessary. 

In addition, Hilton says, with 
more digital mixing consoles certain 
to hit the market in the next few 
years -most designed to work with 
a certain digital format -Hilton 
plans to build appropriate inter- 

faces "as they are required." 
Evans says Power Station plans 

to offer PD /DASH conversion both 
to its clients and as an outside ser- 
vice. "I don't know how well the box 
is going to sell to studios because it 
is pretty expensive," he says. 

"However, there are a lot of pro- 
ducers out there who would like to 
be able to convert from one format 
to the other who would be likely to 
use the service if it were available 
to them without having to buy the 
box themselves." 

D E C E M B E R 

ITALY 
FRANCE 
YEAR -END DOUBLE - 
WEEK ISSUE: 
#1 AWARDS OF 1987 
COMEDY 

J A N U A R Y 

WINTER CES 
PRO /AUDIO /VIDEO 
PUBLISHING & LICENSING 
MIDEM 
CANADA 
AUSTRALIA'S 200TH ANNIVERSARY 

B I L L B O A R D COVERS I T ALL! 

50 
BILLBOARD NOVEMBER 28, 1987 

www.americanradiohistory.com

www.americanradiohistory.com


s out of 10 
ANCE WITH A STAR 
HEN THEY HEAR IT 

ON BASF CHROME. 

Emotional im pact That's what music is 

al aout. Ad what BASF Chrone is all about. 
In anationaIv representative sample of the U.S., 
8 out of 10 l tene's heard more, responded 
rrri , werenovec more by prerecorded music 
on BASF Crone than on ordinary cassette 
tape. 8 out > 10. 

An impressive figure that can mean 

inpressive sales. Because whet you release 
on BASF Cirome, there's less ta:e hiss, 
Beater music clarity, greater overall sound 
quality- greater emotional impact All of 
which adds L p to a tEpe that gives greater 
consumer saisfaction 

If you want them :c dance. l= you 
want to make them civ. If you wart them 

to gc wilt. If you want to rraI nevi sigh 
Cal us at 1 -800- 225 -4350 ;east or south), cr 
1- 800 -225 -3;.26 (central oa vw $). We'll show 
you wl'at E (Difference BAE F .----ore car nale 
in the studio, in the store a -d cr the deck. 

Call us bday. 
Afte- all, if 8 out of 10 oeopb prefer i1 en 

BASF Clhorne, shouldn't yoc be lisìeninc? 

The crYstd dear sound 
of BASF Chrome. 

BASF 
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IRESD - THE PERFECT MEDIUM FOR MAXIMUM EXPOSURE 
TO ARTISTS AND AUDIO PROFESSIONALS WORLDWIDE - YOUR IMPORTANT BUYERS - 

INTER N A T I O N A L 

RECORDINQDV4TORv 

IRESD REACHES 
CUSTOMERS AND 
PROSPECTS IN THE 
U.S. AND 100 
COUNTRIES 
WORLDWIDE! 
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Studios 
Talent Management 
Producers 
Record Company 
Executives 
Ad Agencies 

Equipment brand 
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studio brand 
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products! 
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generates leads! 
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BLANK AND BULK 
TAPE PRODUCT 
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Referred to all 
year long! 

More complete 
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equipment 
and studios! 

Advertise in 
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SPACE TODAY! 

PROMOTE your studio to artists and 
producers worldwide. SELL your studio 

equipment to studios throughout the world. 
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I(1EO MUSIC 

Fia. Jazz Show Mixes Clips, Live Performances 
BY JIM BESSMAN 

NEW YORK Although video jock 
Mike Pachelli oversees a daily top 
40 clips show on local outlet V -32 in 
Tampa, Fla., the former profes- 
sional guitarist's first love re- 
mains jazz. 

This is the main reason he hosts 
a new weekly jazz hour on the 
channel, which not only allows him 
to display his own instrumental 
chops, but also provides a regular 
outlet for the relatively few jazz 
videos produced by labels. 

The new show, "Jazz Is," airs on 
Sunday nights at 10. It consists 
mostly of live -to -tape jazz perfor- 
mances by Pachelli's jazz trio - 
himself, drummer Marc Clermont, 

and bassist Phillip Booth -as well 
as four or five jazz videoclips. 

Pachelli says response to the 
show has been surprisingly good, 
particularly from young viewers. 

`I have to beg 
labels for videos' 

"I get calls from kids who say, 'My 
God, I didn't know this music exist- 
ed,' " he says. "These are teen- 
agers who are thanking us for 
opening new doors for them." 

Debbie Brakke, program direc- 
tor for the Lakeland -based 24 -hour 
channel serving central Florida, 
says the station is being 

by Steven Dupler 

NEW NAME, NEW FACE: "Good Rockin' To- 
night," the Cleveland biweekly public- access cable 
music show, is branching out and changing its name. 
"We're going to expand the show to one hour and 
call it 'Alternate Beat,' " says programming direc- 
tor John Latimer. "It says more about what we do." 

The half -hour show is just wrapping its second 
season, having produced 24 programs featuring the 
music of such artists as the Hoodoo Gurus, Thelon - 
ious Monster, the Psychedelic Furs, OMD, Thomp- 
son Twins, and Hurrah! 

The current format includes a regular VJ host as 
well as concert -calendar and music -news segments. 
The show is currently commercial free and, conse- 
quently, nonprofit. Latimer says he and his two co- 
producers are looking to change that with the ad- 
vent of the longer "Alternate Beat." 

"We'd like to get sponsors for the show," he says. 
"As it is now, I'm losing money every time we go on. 
I don't know why we've continued doing it, except 
that I love the music, and I love to expose people to 
new bands." 

Label support for "Good Rockin' Tonight" has 
been strong, Latimer says. He airs clips from many 
indies and every major except CBS. 

"They have that payment policy, and it's rather 
high," Latimer says of CBS. "We told them that we 
were nonprofit, and they said, 'So why are you doing 
it ?' I said, 'I don't know -I am losing money, but I 
enjoy it.' " 

"Good Rockin' Tonight" is seen on all but one of 
northeast Ohio's cable systems as well as Manhat- 
tan Cable in New York. 

INDIE SHOWCASE: It's no secret that young film- 
makers and video artists generally have a hard time 
getting their work seen by the public. However, one 
avenue has been open to them for the past three 
years: "Video Spectrum," operated by the Channel 
L Working Group Inc., is a New York -based cable 
municipal access program that is funded by the New 
York State Council on the Arts. Via "Video Spec- 
trum," independent film makers and video makers 
can have their works seen by more than 300,000 ca- 
ble viewers. The show premiered Nov. 4 and is run 
on both Manhattan and Paragon Cable TV, Wednes- 
days at 9 p.m. and Sundays at 7 :30 p.m. Contact 
Channel L at 212- 964 -9260 for details. 

NAME THAT DEFENDANT: Hit Video USA, the 
Houston- based, 24- hour -a -day cable music channel 
currently embroiled in a $250 million antitrust law- 

"swamped" by phone calls and let- 
ters from "Jazz Is" fans. 

"This area is definitely hungry 
for jazz," she says. The purpose of 
the program, Brakke adds, is to 
"perpetuate the species of an 
American art form in danger if be- 
ing watered down by record -com- 
pany dictates." 

Brakke says "Jazz Is" is also 
proving to be commercially viable 
for V -32, due to the program's ups- 
cale viewing audience. The highly 
targeted nature of the show pro- 
vides an advertising niche to ac- 
counts that would normally steer 
clear of a rock -music channel. 

Advertisers on the show include 
Tampa's Moroccan Theater Jazz 
Hall in Busch Gardens and Flamin- 

suit against MTV Networks, says the situation is 
heating up. 

According to programming director Mike Opelka, 
the U.S. District Court in southern Texas is expect- 
ed to rule this week on a motion by MTV attorneys 
to name record labels and cable operators as co -de- 
fendants in the suit, rather than correspondents, as 
they are currently named. Hit Video is trying to stop 
the action. Says Opelka: "It obviously wouldn't cre- 
ate a whole lot of good will on the part of the labels 
toward us to have them named as co- defendants in 
this case. I don't think it would make it too easy for 
us to do promotions with them, for example." 

HOT GUESTS: Columbia recording artists Surface 
recently co- hosted the New Hot Tracks, the national- 
ly syndicated urban video outlet. The show's regular 
host is actor Gene Anthony Ray. Also appearing on 
the segment were Atlantic artists the Aleems and 
Miles Jaye. The Hot Tracks rotation last week in- 
cluded clips by Michael Jackson, Levert, Swing Out 
Sister, Full Force, Jonathan Butler, Surface, and 
Donna Allen. 

IT'S NO SECRET that Viacom went pretty deep in 
the hole when it purchased MTV Networks. But the 
communications giant should soon be due for a siz- 
able windfall when it concludes a national syndica- 
tion deal for "Double Dare," a popular kid's game 
show on Viacom's Nickelodeon network. The eight - 
figure agreement -Nickelodeon's first syndication 
deal -should be concluded by press time, with "Dou- 
ble Dare" entering syndication in February. 

The program will continue to run on Nickelodeon, 
but new segments will be developed for broadcast. 
Co- producing and co- distributing partners in the 
deal are Viacom, Nickelodeon, and the Fox Network 
stations. The shows will air on Fox and will be syndi- 
cated to independents around the country. 

Also on the Nickelodeon front, the channel's 
"Nick Rocks" videoclip show, programmed entirely 
by its teenage audience's request letters, is continu- 
ing to draw strong record label support. On Friday 
(27), the program airs a "Nick Rocks Video House 
Party" with "Weird Al" Yankovic. The event is the 
culmination of a national promotion in support of 
the Scotti Bros. artist's upcoming album, which is 
planned for spring release. The party takes place in 
Rawhide, Ariz., a town outside Phoenix that houses 
a Western movie set. 

GO WEST: Robin Sloane, Elektra Record's irre- 
pressible vice president of video, is making the move 
from New York to Los Angeles. Word from the label 
has it that since most production companies are 
based on the West Coast, it makes more sense to lo- 
cate Sloane where the action is. 

go's jazz club in Winter Haven, 
which advertised a recent concert 
appearance by Gato Barbieri. 
Brakke says that labels have been 
helping out by supplying album, 

I get calls from 
kids who say, `My 
God, I didn't know 
this music existed' 

CD, and concert -ticket giveaways. 
Pachelli brings considerable per- 

sonal experience to "Jazz Is," hav- 
ing performed with the likes of or- 
ganist Jack McDuff and Les and 
Larry Elgart. He is also the author 
of a jazz -guitar instruction book. 

"Be -bop is my main love," he 
says, noting that the performance 
portion of the show centers on the 
music of Charlie Parker, Sonny 
Rollins, Miles Davis, and "cool ar- 
rangements from the cats I've met 
and played with." 

Each show is based on a theme 
dealing with a specific aspect of 
jazz. "It's not as sterile as a clinic, 
but it is educational," he adds. 

In fact, Pachelli is more excited 
about the live -performance poten- 

NEW 
VIDEOCLIPS 

This weekly listing of new video - 
clips generally available for pro- 
gramming and /or promotional 
purposes includes artist, title, al- 
bum (where applicable), label, pro- 
ducer /production house, and di- 
rector. Please send information to 
Billboard, New Videoclips, 1515 
Broadway, New York, N.Y 10036. 

GERALD ALBRIGHT 
So Amazing 
Just Between Us /Atlantic 
Julie Pantelich /Soffer -Pantelich Films 
Simeon Soffer 

BANGLES 
Hazy Shade Of Winter 
Less Than Zero Original Motion Picture Soundtrack /Columbia 
Tamara Wells /One Heart Productions 
Jim Shea 

CHUCK BERRY 
Sweet Little Sixteen 
Hail! Hail! Rock'N'Roll Soundtrack /MCA 
Stephanie Bennett 
Taylor Hackford 

CHUCK BERRY /ROBERT CRAY 
Brown Eyed Handsome Man 
Hail! Hail! Rock'N'Roll Soundtrack /MCA 
Stephanie Bennett 
Taylor Hacktord 

MICHAEL BOLTON 
That's What Love Is All About 
Hunger /Columbia 
N. Lee Lacy 
Michael Oblowitz 

BREAKFAST CLUB 
Never Be The Same 
Breakfast Club /MCA 
Toby Courlander 
Greg Masuak 

CHER 
I Found Someone 
Cher /Geffen 
Patrick Palmer /PGS Productions 
Cher 

ALICE COOPER 
Freedom 
Raise Your Fist And Yell /MCA 
Shep Gordon 
Shep Gordon 

EARTH WIND & FIRE 
System Of Survival 

tial of the program -he hopes to 
bring alto saxophonist Nat Adder - 
ley on as his first guest musician - 
than about the videoclips. 

"Few of the jazz videos that are 
being produced are true to the her- 
itage of jazz," he says. Instead, he 
says, most of these clips fall into 
the "contemporary and commer- 
cial jazz fusion" genres typified by 
Chick Corea and Gary Burton's 
"Finale," Pat Metheny's "Last 
Train Home," and Spyro Gyra's 
"Mu Sungo." 

"None of these are straighta- 
head swing or be -bop at all," he 
says, singling out Duke Elling- 
ton's "Perdido" as one of the few 
"true" jazz clips he has received. 

According to Brakke, it is not 
just good jazz clips that are hard to 
find but rather any jazz clips. 

"I have to beg record companies 
for jazz videos," she says. Still, 
she notes that Passport Records 
has indicated that it intends to re- 
lease more jazz videos as part of 
its recent distribution pact with 
PolyGram (Billboard, Sept. 26). 

Predicts Brakke: "Once labels 
get some sort of reinforcement 
from [video] outlets that jazz is vi- 
able, more jazz clips will be pro- 
duced, because it will hit on the 
bottom line -selling records." 

Touch The World /Columbia 
Patti Greaney /Gasp Productions 
Bob Giraldi 

GEORGE HARRISON 
Got My Mind Set On You 
Cloud Nine, Dark Horse Warner Bros. 
4D Productions 
Gary Weiss/The Pier Group 

MIKI HOWARD 
Baby Be Mine 
Love Confessions /Atlantic 
David Naylor /DNA Inc. 
Oley Sassone 

JOHN JARVIS 
Wide Open Spaces 
Something Constructive /MCA Master Series 
John Wilcox, Angelo Bernarducci 
John Wilcox 

GEORGE MICHAEL 
Faith 
Faith Columbia 
Vivid Productions 
George Michael. Andy Morahan 

THE MONKEES 
Every Step Of The Way 
Pool It 'Rhino 
Peter Hutchinson /Fisher & Preachman 
Neil Brown 

PEBBLES 
Girlfriend 
Pebbles /MCA 
Francie Moore 
Ian Fletcher 

BILLY JOE ROYAL 
I'll Pin A Note On Your Pillow 
The Royal Treatment /Atlantic /America 
Kitty Moon /Scene Three Inc. 
Mark Ball 

DAVID SANBORN 
The Dream 
A Change Of Heart /Warner Bros. 
Kevin Townsend /AWGO 
Maurice Phillips 

ST. PAUL 
Rich Man 
St. Paul /MCA 
Tim Clawson 
Danny Kleinman 

BRENDA K. STARR 
Breakfast In Bed (Remix) 
Brenda K. Starr /MCA 
Jon Small 
Drew Carolan 
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:v;ÉO MUSIC 

I VIDEO TRACK 

NEW YORK 

EXPOSE'S VIDEO for "Seasons 
Change" was filmed at a Long Is- 
land, N.Y., beach house by director 
Peter Israelson. Playing off the 
song's title, the clip chronicles the 
change from summer to fall. Jon 
Small produced for Picture Vi- 
sion. Steven Saporta served as ex- 
ecutive producer. The video sup- 
ports the latest single from the tri- 
o's Arista album "Exposure." 

Columbia recording act Surface 
teamed up with Gene Anthony Ray 
to co -host the latest edition of 
"The New Hot Tracks," a new, 
syndicated, half -hour, weekly mu- 
sic video program. It was lensed on 
location at New York nightspot 
Club 1018; the Aleems and Miles 
Jaye were featured as guests. 

LOS ANGELES 

FORMER SUPERTRAMP vocal- 
ist Roger Hodgson recently 
wrapped a video for "London," a 
track from his new A &M album, 
"Hai, Hai, Hai." It's a conceptual 
piece in which Hodgson drives 
through the streets of Los Ange- 
les reminiscing about his days in 
London. London sequences were 
shot by U.K. cinematographer 
Douggie Milsome of "Full Metal 
Jacket" fame. Tony Vanden Ende 
directed. It was produced by Col- 
leen McLean in Los Angeles and 
Roger Hunt in London for Vivid 
Productions. 

Vivid was also behind the scenes 
for "I Don't Want To Be A Hero," 
the debut clip from new U.K. Vir- 
gin act Johnny Hates Jazz, and 
"Can't Give Me Love" from Pepsi 
& Shirlie. Both performance 
pieces were directed by Andy 
Morahan. "I Don't Want To Be A 
Hero" was produced by Luc Roeg. 
"Can't Give Me Love," a cut off 
Pepsi & Shirlie's Polydor album, 
"All Right Now," was produced by 
Sidney Lanier. 

Naked Eye Productions com- 
pleted postproduction work on 
Huey Lewis & the News' new video 
for "Doin' It All For My Baby" at 
Editel /LA. The clip, which is said 

Billboard. T `CLIP LIST. 
A SAMPLING OF PLAYLISTS AT 
NATIONAL VIDEO MUSIC OUTLETS. 

Lists do not include videos in 
recurrent or oldies rotation. 

to be based on the Frankenstein 
story, is about eight minutes in 
length. It was shot at Hollywood's 
Renmar Studios by director Jeff 
Stein, best known for his videos 
for the Cars, Heart, and Tom Pet- 
ty. Mike Riffle produced. 

Brazilian singers /songwriters 
Michael Sullivan & Paulo Mas- 
sadas recently completed an 18- 
minute video package to support 
their debut album for BMG- Ariola 
Brazil. It was shot in Hollywood 
during a three -day period. David 
Leathers produced for Eye Square 
Inc. 

OTHER CITIES 

JOHN JOBSON directed Ice- 
house's video for "Crazy," the 
first single off the Aussie outfit's 
new Chrysalis album, "Man Of 
Colours." Jobson's production 
credits include clips for Hall & 
Oates and the Hooters. Icehouse's 
piece revolves around dreamlike 
sequences that were lensed at Yes- 
ter Grange, a historic landmark 
outside of Sydney, Australia. It's 
said to be a takeoff on Clint 
Eastwood's classic thriller, "Play 
Misty For Me." 

Los Angeles -based Renge Films 
traveled to Milan, Italy, to shoot a 
clip for "Lovers' Lane," the single 
from Motown artist Georgio's lat- 
est album. Bill Parker directed; 
Karolyn Ali produced. Cinematog- 
rapher Renato Alfarano headed a 
local production crew that shot 
scenes at a variety of exotic loca- 
tions, including a Renaissance pal- 
ace on Lake Garda outside Milan. 
The 16mm film was processed in 
Milan and flown to Unitel L.A., 
where it was transferred to 1 -inch 
video and on -line edited. Bill 
Parker off -lined the clip at 
Renge's West Hollywood facili- 
ties. 

Production companies and post - 
production facilities are welcome 
to submit information on current 
projects. Please send material to 
Linda Moleski, Video Track, Bill- 
board, 1515 Broadway, New York, 
N.Y. 10036. 
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MUSIC 1B.EVISKIN° 

Continuous programming 
1775 Broadway, New York, NY 10019 

HEAVY 

ADDS 

Bourgeois Tagg, I Don't Mind At All 
Eric Carmen, Hungry Eyes 
Natalie Cole, I Live For Your Love 
Debbie Gibson, Shake Your Love 
Elton John, Candle In The Wind 
Jody Watley, Don't You Want Me 
Stevie Wonder, Skeletons 

Belinda Carlisle, Heaven Is A Place On Earth 
Tiffany, I Think We're Alone Now 
Jody Watley, Don't You Want Me 
Stevie Wonder, Skeletons 
Swing Out Sister, Breakout 
Medley /Warnes, (I've Had) The Time Of My Life 
Cutting Crew, I've Been In Love Before 
Pretty Poison, Catch Me (I'm Falling) 
Fleetwood Mac, Little Lies 

Bee Gees, ESP 
Eurythmics, Beethoven (I Love To Listen To) 
Bryan Ferry, The Right Stuff 
Grateful Dead, Throwing Stones 
Loverboy, Love Will Rise Again 
10,000 Maniacs, Don't Talk 
Buster Poindexter, Hot, Hot, Hot 
Prince, I Could Never Take The Place Of Your Man 
Public Image Limited, Seattle 
Silencers, I See Red 

MEDIUM 

SNEAK PREVIEW 

Martha Davis, Don't Tell Me The Time 
Gloria Estefan /Miami Sound Machine, Can't Stay 
Family, Screams Of Passion 
Siedah Garrett, Everchanging Times 
The Jets, I Do You 
Kane Gang, Motortown 
Smokey Robinson, One Heartbeat 
Swing Out Sister, Breakout 
Swing Out Sister, Twilight World 
Maria Vidal, Do Me Right 
Dronne Warwick & Kashif, Reservations For Two 

Five 1/2-hour shows weekly 
1000 Laurel Oak, Voorhees, NJ 08043 

CURRENT 

Bananarama, I Can't Help It 

Europe, Cherokee 
Sammy Hagar, Hands And Knees 
Whitney Houston, So Emotional 
Billy Joel, Back In The U.S.S.R. 
John Cougar Mellencamp, Cherry Bomb 
George Michael, Faith 
Robbie Robertson, Showdown At Big Sky 

HEAVY 

The Bangles, Hazy Shade Of Winter 
Aerosmith, Dude (Looks Like A Lady) 
Belinda Carlisle, Heaven Is A Place On Earth 
Cutting Crew, I've Been In Love Before 
INXS, Need You Tonight 
Michael Jackson, The Way You Make Me Feel 

Def Leppard, Animal 
George Harrison, Got My Mind Set On You 

Richard Marx, Should've Known Better 
Pink Floyd, Learning To Fly 
R.E.M., The One I Love 
Bruce Springsteen, Brilliant Disguise 
Squeeze, Hourglass 
Sting, We'll Be Together 
Whitesnake, Is This Love 
Steve Winwood, Valerie 
Yes, Love Will Find A Way 

BLACK ENTERTAINMENT TELEVISION 

14 hours daily 
4217 Wheeler Ave., Alexandria, VA 22304 

ADDS 

Prince, I Could Never Take The Place Of Your Man 
Well Red, Get Lucky 
Herb Alpert, Our Song 
Melissa Morgan, If He Can Do It 
Pebbles, Girlfriend 
Force M.D: s, Touch & Go 
Stetsasonic, A.F.R.I.C.A. 

Stryper, Honestly 
Poison, I Won't Forget You 

Stryper, Calling On You 
Poison, I Want Action 
Stryper, Free 
Def Leppard, Animal 
Debbie Gibson, Shake Your Love 
George Michael, Faith 
Debbie Gibson, Only In My Dreams 
Tiffany, I Think We're Alone Now 
Steve Winwood, Valerie 
INXS, Need You Tonight 
Belouis Some, Animal Magic 
Belouis Some, Beggar's Banquet 
David Bowie, Never Let Me Down 
10,000 Maniacs, Peace Train 
R.E.M., The One I Love 
REO Speedwagon, In My Dreams 
The Alarm, Rain In The Summertime 
The Cars, You Are The Girl 

HEAVY 

ACTIVE 

BoDeans, It's Only Love 
Bourgeois Tagg, I Don't Mind At All 
Paul Carrack, Don't Shed A Tear 
Terence Trent D'Arby, If You Let Me Stay 
Peter Gabriel, Biko 
Hooters, Satellite 
Icehouse, Crazy 
Mick Jagger, Throwaway 
New Order, True Faith 
Timothy B. Schmit, Boys Night Out 

Stevie Wonder, Skeletons 
Alexander O'Neal, Criticize 
Marlon Jackson, Don't Go 
The Temptations, I Wonder Who She's Seeing 
Shanice Wilson, (Baby Tell Me) Can You Dance 
Regina Bell, So Many Tears 
LeVert, My Forever Love 
Shalamar, Games 
Michael Jackson, The Way You Make Me Feel 

Continuous programming 
1000 Louisiana Ave., Houston, TX 77002 

ADDS 

MEDIUM 

BUZZ BIN 

The Cure, Just Like Heaven 
Depeche Mode, Never Let Me Down 
Love & Rockets, No New Tale To Tell 
The Smiths, Girlfriend In A Coma 

Miles Jaye, Let's Start Love Over 
Roger Troutman, I Want To Be Your Man 
Barry White, Sho' You Right 
Terence Trent D'Arby, If You Let Me Stay 
Deja, You And Me Tonight 
Lace, My Love Is Deep 
Audrey Wheeler, Irresistible 
Natalie Cole, I Live For Your Love 
Full Force, Love Is For Suckers 
Chad, Love's Passion And You 
Vaneese Thomas, I Want To Get Close To You 

St. Paul, Rich Man 

St. Paul, Rich Man 
Breakfast Club, Never Be The Same 
The Housemartins, Caravan Of Love 
Expose, Seasons Change 
Family, Screams Of Passion 
Bryan Ferry, The Right Stuff 

HEAVY 

MEDIUM 

The Alarm, Rain In The Summertime 
Cher, I Found Someone 
Gene Loves Jezebel, Motion Of Love 
Debbie Gibson, Shake Your Love 
Guadalcanal Diary, Litany (Life Goes On) 
Jethro Tull, Steel Monkey 
Elton John, Candle In The Wind 
Men Without Hats, Pop Goes The World 
Radiators, Like Dreamers Do 
Supertramp, I'm Begging You 

Tiffany, I Think We're Alone Now 
Stevie Wonder, Skeletons 

E] - :... 
THE NASHVILLE NETWORK 

Five 1/2 -hour shows weekly 
2806 Opryland Dr., Nashville, TN 37214 

Kane Gang, Motortown 
Taylor Dane, Tell It To My Heart 
Paul Carrack, Don't Shed A Tear 
Bourgeois Tagg, I Don't Mind At All 
Cruzados, Small Town Love 
Terence Trent D'Arby, If You Let Me Stay 
Men Without Hats, Pop Goes The World 
New Order, True Faith 
The Jets, I Do You 
Steve Winwood, Valerie 
The Bangles, Hazy Shade Of Winter 
Elton John, Candle In The Wind 
Michael Bolton, That's What Love Is All About 

POWER 

CURRENT 

BREAKOUTS 

Big Trouble, Crazy World 
Breakfast Club, Never Be The Same 
Julie Brown, Trapped In The Body Of A White Girl 
Joe Cocker, Unchain My Heart 
Martha Davis, Don't Tell Me The Time 
Dream Academy, Indian Summer 
Great White, Save Your Love 
Hurrah!, If Love Could Kill 
It's Immaterial, Driving Away From Home 
Kane Gang, Motortown 
MSG, Gimme Your Love 
Mr. Mister, One Border 
The Outfield, No Surrender 
Platinum Blond, Contact 
Pretty Poison, Catch Me (I'm Falling) 
Rainmakers, Snakedance 
Saga, Only Time Will Tell 
Stryper, Honestly 
The Truth, It's Hidden 
White Lion, Wait 

Foster & Lloyd, Crazy Over You 
Moe Bandy, Till I'm Too Old To Die Young 
John Denver, Let Us Begin 
Bobby Lee Springfield, Chain Gang 
Amy Grant, Wise Up 
1.J. Ganem, Crying 
Tope! & Ware, Children Of America 
George Strait, The Cair 
The O'Kanes, Oh Darlin' 
Sweethearts Of The Rodeo, Midnight Girl /Sunset 
Town 
Hank Williams Jr., My Name Is Bocephus 
Reba McEntire, The Last One To Know 
Rosemary Sharpe, If You're Gonna Tell Me Lies 
Rosie Flores, Cryin' Over You 

Charlie Daniels, Bottom Line 
David Lynn Jones, Bonnie Jean (Little Sister) 
Restless Heart, Why Does It Have To Be 

Rosanne Cash, Tennessee Flat Top Box 
Alabama, Tar Top 
The Oak Ridge Boys, Take Pride In America 

George Harrison, Got My Mind Set On You 
Michael Jackson, The Way You Make Me Feel 
Cutting Crew, I've Been In Love Before 
Medley /Warnes, (I've Had) The Time Of My Life 
Tiffany, I Think We're Alone Now 
R.E.M., The One I Love 
Jody Watley, Don't You Want Me 
Pretty Poison, Catch Me (I'm Falling) 
Debbie Gibson, Shake Your Love 
Squeeze, Hourglass 
Stevie Wonder, Skeletons 
Bruce Springsteen, Brilliant Disguise 
Icehouse, Crazy 

One hour per week 
621 N.W. 6th St., Grand Prairie, TX 75053 

CURRENT 

V4 
unto HITS ONE 

Continuous programming 
1775 Broadway, New York, NY 10019 

14 hours weekly 
6430 Sunset Blvd., Hollywood, CA 90028 

ADDS 

ADDS 

George Michael, Faith 
Carly Simon, All I Want Is You 

Barry Manilow, Brooklyn Blues 

Paul Carrack, Don't Shed A Tear 
George Michael, Faith 
Yes, Love Will Find A Way 
Billy Joel, Back In The U.S.S.R. 

NOUVEAUX 

Millions Like Us, Guaranteed For Life 

POWER 

Michael Bolton, That's What Love Is All About 
Cutting Crew, I've Been In Love Before 
George Harrison, Got My Mind Set On You 

Michael Jackson, The Way You Make Me Feel 

Medley /Warnes, (I've Had) The Time Of My Life 

HEAVY 

Sting, We'll Be Together 
Squeeze, Hourglass 
Cruzados, Small Town Love 
Debbie Gibson, Shake Your Love 
Poison, I Won't Forget You 

Billy Idol, Mony Mony 
Bruce Springsteen, Brilliant Disguise 
Richard Marx, Should've Known Better 
Whitesnake, Is This Love 
R.E.M., The One I Love 

Full Force, Love Is For Suckers 
Shalamar, Games 
Angel Winbush, Angel 
Pebbles, Girlfriend 
St. Paul, Rich Man 
Natalie Cole, I Live For Your Love 
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A BILLBOARD SPOTLI.G,.HT, 

HAVE YOU THOUGHT AHEAD? 

IT'S WINTER CES TIME! 
REACH THE 
TARGET 
AUDIENCE 
WHO SELL 

Video Software and Hardware 
CD Software and Hardware 

Blank Tape 

Home Entertainment Products 
Accessories 

SPECIAL FOCUS 
CD DISTRIBUTION 

- DISTRIBUTORS- 

-ONE- STOPS- 
-RACK JOBBERS- 

1988 "r' ~._ 

ç!Q Rl UMER 
ECTRONICS 

SHOW ISSUE 
ISSUE DATE: 

JAN. 9 
SPOTLIGHT AD CLOSING: 

DEC. 15 
ISSUE AD CLOSING: 

DEC. 24 
BONUS DISTRIBUTION AT CES 

ADVERTISE NOW IN THE NEWSWEEKLY THAT'S READ FIRST 

BY BILLBOARD'S WORLDWIDE SUBSCRIBERS AND THOSE 

ATTENDING THE LAS VEGAS CES SHOW. 

EACH WEEK ... LOOK FOR RETAILING. HOME VIDEO AND 

VIDEO RETAILING IN BILLBOARD ... CAPPED BY CHARTS 

AND PRODUCT NEWS IN EACH SECTION. 

FOR AD DETAILS CALL: 

NEW YORK 

Gene Smith, Associate Publisher (212) 764 -7356 

Ron Willman. Director of Sales: Video /Sound (212) 764 -7350 

Ken Karp (212) 764 -7352 

LOS ANGELES 

Colette Kreins (213) 859 -5349 

Christine Matuchek (213) 859 -5344 

NASHVILLE 

Joh i McCartney (615) 321 -4293 
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Get The Picture? Lou Diamond Phillips, the actor who plays Ritchie Valens in 

the movie "La Bamba," poses next to a promotional poster for the film during a 

recent RCA /Columbia Pictures Home Video press conference. Joining Phillips 
to announce the release of the movie on videocassette are, left, Dick Pinson, 
RCA /Columbia's vice president of sales, and Gary Khammar, the company's 
senior vice president. Priced at $89.95, the video is scheduled for release Jan. 
28. (Photo: Sunny Bak) 

HOME VIDEO 

MOM/VA Releases Yid 

Catalog To Dealers, Public 
LOS ANGELES Sixty -seven ti- 
tles from MGM /UA Home Video's 
extensive libary -from "Gone 
With The Wind" to "Polter- 
geist" -will be included in a new 
"catalog on video," slated for a 
limited release in December and a 
nationwide rollout in January. 

Priced at $9.95 and hosted by 
Roddy McDowall, "MGM's Great- 
est Moments, A Video Sampler" 
was first shown at the summer 
Video Software Dealers Assn. 
convention. While at the time the 
company had not announced plans 
to release the cassette commer- 
cially, an apparent ground swell of 
interest in the 51- minute program 
prompted the move. 

"The sampler brings the library 
of MGM's great musicals, dramas, 
comedies, action /adventure, and 
children's films to life," says Herb 
Fischer, senior vice president, 
sales and marketing. "It will re- 
mind viewers of the popular 
'That's Entertainment' series, 
with clips from their favorite mov- 
ies and narration by MGM's own 
Roddy McDowall." 

The company points out that re- 
tailers who stock the tape can 
make use of it in a variety of ways. 
For example, some dealers may 
offer it as a premium rental with 
the purchase or rental of certain 
other titles, while others are likely 
to sell it to consumers or use it as 
an in -store trailer. 

MGM /UA is also hoping that 
the tape will spark interest in the 
titles featured and, toward that 
end, plans to enclose a special or- 
der form listing each of the 67 ti- 
tles. Also, seven titles included on 
the sampler have been repriced 
for the sell- through market. 

The titles, reduced from $79.98 
to $24.98, are "Cat On A Hot Tin 
Roof," "The Dirty Dozen," "A 
Night At The Opera," "Fame," 
"My Favorite Year," "Victor /Vic- 
toria," and "The Year Of Living 

Dangerously." 
"All of these titles will be of in- 

terest to the video collector, and 
that's exactly for whom the sam- 
pler is designed," says David Bish- 
op, vice president of sales. 

Point -of- purchase material will 
include a counter tray to hold four 
videocassettes as well as sampler 
order forms. The p -o -p material 
will also have three different 
headers for the display: "Sell - 
Thru," "Free Rental," and "Now 
Renting." 

Other recent announcements 
from MGM /UA: 

For the first time since its re- 
lease of "Gone With The Wind," 
MGM /UA will offer a video for 
the list price of $89.95. The Mel 
Brooks offbeat spoof "Spaceballs: 
The Movie" will be released under 
the title "Spaceballs: The Video" 
at the higher price point on Feb. 9 
(prebook cutoff is Jan. 21). In an 
effort to promote the release, a 
"Spaceballs" Winnebago and 
characters in costumes from the 
film will visit retail outlets. 

The four remaining "Thin 
Man" titles will be released Jan. 26 
(prebook cutoff is Jan. 7) at a list 
price of $24.95 each. The added ti- 
tles, "Another Thin Man," "Shad- 
ow Of The Thin Man," "The Thin 
Man Goes Home," and "Song Of 
The Thin Man," join the previously 
released "The Thin Man" and "Af- 
ter The Thin Man." The films were 
adapted from Dashiell Hammett's 
best -selling detective navel and 
star Myrna Loy and William Pow- 
ell as Nick and Nora Charles. 

A professional wrestling tape 
titled "Bash '87 War Games: The 
Match Beyond" is scheduled for 
release Jan. 19 (prebook cutoff is 
Dec. 29). Priced at $39.95, the 120 - 
minute tape features a "steel 
cage" match with Ric Flair, Dusty 
Rhodes, Lex Lugar, and Big 
Bubba Rodgers slugging it out. 

AL STEWART 
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Classical Niche -Marketing Techniques Examined 

Big Labels Learn From Artful Indies 
BY MOIRA McCORMICK 

CHICAGO Independent home -vid- 
eo manufacturers who specialize in 
classical and performing -arts titles 
have been successfully utilizing a 
variety of niche -marketing tech- 
niques, as well as their extensive 
knowledge of their product, to 
reach target audiences. Now, some 
major studios who feature classical 
video in their catalogs say they plan 
to apply similar strategies to boost 
sales. 

The most prominent independent 
classical manufacturers, Video Arts 
International (VAI), Kultur Video, 
and Home Vision, have a big advan- 
tage over the majors: their ability to 
throw all their resources into mar- 
keting the classical niche. Also, says 
VAI's president Ernie Gilbert, "We 
have a lot less initial advance to pay 
to acquire programs. When you pay 
$10,000 -$25,000 for a title, you don't 
have to have a runaway hit to re- 
coup your investment. 

"The people who run the indies 
have knowledge and sensivity about 
their product," Gilbert says. That 
product, he observes, is valuable for 
its timelessness. "It's a parallel sit- 
uation with classical recordings, 
which have an infinite shelf life, un- 
like many hit -movie titles. 'Aida' 
and 'Swan Lake' will be desirable ad 
infinitum." 

As proof, Gilbert points to VAI's 
45 -title catalog. "We've never 
dropped a title in the five years 
we've been in business," he says. 
"We have opera, dance, jazz, musi- 
cal parody, and we're getting in- 
volved in children's classical as 

well." 
Prices range from $29.95 -$89.95. 

"Despite the naysayers [who main- 
tain that $89.95 is not a sell- through 
price point], our top- selling video is 
`Der Rosenkavalier' at $89.95," says 
Gilbert, referring to the Herbert 
Von Karajan- conducted opera fea- 
turing Elisabeth Schwarzkapf. 

`If it's aired, kiss 
sales good -bye' 

"We've been doubling our volume 
every year," says Gilbert. "Since 
September 1985 we've had the ad- 
vantage of RCA's distribution, 
which puts our product in music 
stores. We also sell to major chains 
and mom -and -pop video stores 
through the video distributors." 

Gilbert feels some of the majors 
may not have done so well with clas- 
sical product partly because they re- 
lease titles previously aired on pub- 
lic television. "We look for a win- 
dow of at least two years before 
acquiring product that's going to be 
broadcast on PBS," he says. "Once 
it's been aired, you might as well 
kiss home video sales good- bye." 
VAI's recent two -cassette release 
of the "Claudio Arrau Signature 
Performance Series," consisting of 
"The 80th Birthday Recital" and 
"The Emperor" ($49.95 each), fea- 
tures performances never seen on 
television. 

VAI's typical customers, says Gil- 
bert, are "affluent, educated and 
know what they want. They aren't 
swayed by counterselling -if they 
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want a certain opera with Luciano 
Pavarotti, you won't be able to sell 
them a different version." 

Kultur Video president Dennis 
Hedlund finds that his company's 
customers may be exceptionally 
knowledgeable -or they may not 
be. "Sometimes, they want to buy 
certain titles to preserve as histori- 
cal artifacts," he says. "And we've 
found that 18 %-20% of our custom- 
ers buy our product as gifts." 

Kultur, started in 1980, is one of 
the first independent companies to 
specialize in performing -arts videos. 
The company's current catalog fea- 
tures 75 titles, with 20 slated to be 
released next year. 

"We just picked up what we ex- 
pect to be our biggest title yet, 'Bar - 
yshnikov By Tharp,' featuring the 
American Ballet Theatre," says 
Hedlund. Released Oct. 20, the title 
features Mikhail Baryshnikov in 
some of choreographer Twyla 
Tharp's more famous dance num- 
bers, including "Sinatra Suite," 
"Push Comes To Shove," and "The 
Little Ballet." 

Kultur, which Hedlund predicts 
will gross $2.6 million this year, 
sells half of its product through 
mail order and half through video 
distributors. Its success, he says, is 
based on "survival." "If business is 
going slow, you can't pick up the 
phone on Friday and sell someone 
50 copies of 'Swan Lake.' It's a one - 
sie-twosie business; you have to put 
in 16 -hour days and come up with 
different marketing concepts." 

In Kultur's case, that has includ- 
ed doing mailings to Alvin Ailey's 

(Continued on next page) 
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Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 
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1 2 5 

** NO. 1 * * 
BLUE VELVET Lorimar Home Video 399 Kyle hlan 

Isabellla ossellini 
1986 R 34.95 

2 1 11 CROCODILE DUNDEE 
Paramount Pictures Paul Hogan 
Paramount Home Video 32029 1986 PG -13 29.95 

3 4 5 THE MISSION Warner Bros. Inc. Robert De Niro 
Warner Home Video 11639 Jeremy Irons 

1986 PG 39.98 

4 9 3 AN AMERICAN TAIL 
Amblin Entertainment Animated 
MCA Home Video 80536 

1986 G 49.98 

5 3 5 AMADEUS HBO Video 5099 
F. Murray Abraham 
Tom Hulce 

1985 PG 44.95 

6 NEW 
Warner Bros. 

HEARTBREAK RIDGE Warner HomelVideo 11711 
Clint Eastwood 1986 R 34.98 

7 6 5 BLACK WIDOW CBS -Fox Video 5033 
Debra Winger 
Theresa Russell 

1986 R 34.95 

8 RE -ENTRY BLIND DATE 
Tri -Star Pictures Kim Basinger 
RCA /Columbia Home Video 30822 Bruce Willis 

1987 PG -13 29.95 

9 5 3 F/X HBO Video 3769 Bryan Brown 
Brian Dennehy 

1986 R 44.95 

10 8 3 BULLITT 
Warner Bros. Inc. Steve McQueen 
Warner Home Video 6002 

1968 NR 29.98 

Recording ndustry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 mil ion (30,000 o $1.2 

million for nontheat ical made -for -home -video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrical films, sales of 

150,000 uni s or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made -for -home -video product; 50,000 units or a va ue of 

$2 million fo music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) International Tape Disc Assn. certification for 

a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at 

suggested retail for nontheatrical titles. SF short-form. LF long -form. C concert. D documentary. 
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appreciation society when the corn - 
pany released an Ailey tape, and 
sending out mailers to American 
Ballet Theatre supporters for the 
Baryshnikov title (Misha himself is 
assisting in promotion for the title, 
which involves a giveaway trip to 
New York to see ABT and meet 
him). When Kultur put out a title 
featuring opera singer Montserrat 
Caballe, Hedlund himself donned a 
tux and stood in front of Carnegie 
Hall at a Caballe performance hand- 
ing out fliers. 

Direct marketing can be most ef- 
fective, but Hedlund also stresses 
that video stores should be made 
more aware of the viability of classi- 
cal product. "Retailers think they'll 
survive on 'Platoon' and `Rockies 
1V -VI,' " he says, "but they have to 
realize people can get [those titles] 
anywhere. They need to diversify 
into other areas." 

At present, record stores tend to 
sell more classical videos than video 
stores, mainly because the classical 
customer is more readily accessed 
in the record store where he regu- 
larly shops. At Home Vision, presi- 
dent Gale Livengood says the com- 
pany has had success in pinpointing 
the record stores willing to give ex- 
posure to their product. "We have a 
group of marketing people who will 
call a classical FM station in a cer- 
tain market to find out who the best 
record retailers in the area are, for 
instance," says Livengood. 

Video retailers are targeted as 
well, especially "those who want to 
be different, who want to serve the 
upscale market in their area. If you 
can bring that clientele into your 
stores for your performing -arts ti- 
tles, they'll begin acquiring other ti- 
tles as well." 

Home Vision was started in Au- 
gust 1986 and offers some 200 clas- 
sical titles licensed from London's 
national Video Corp. The company 
also distributes programs by the 
Canadian Broadcasting Corp. Most 
titles are priced at $39.95. 

"We released 47 ballets and op- 
eras this year," says Livengood, 
"along with 20 or so other titles." 
Home Vision sells in four major ar- 
eas: direct mail, nontheatrical mar- 
kets (schools, universities, librar- 
ies), book clubs, and direct to retail 
outlets. "We don't go through 
wholesalers, because these aren't 
mass -market products," says Liven - 
good. 

Some major manufacturers are 
beginning to adopt similar tech- 
niques to market their own classical 
product. At Sony Video Software, 
Steve Brecker, product manager for 
music video, says, "Classical cus- 
tomers are not video -store goers - 
you have to advertise where they 
read. We plan to do that -we'll be 
marketing all of our specialty cate- 
gories more aggressively." 

At Paramount Home Video, 
whose Bel Canto line of classical 
product features mostly Metropoli- 
tan Opera titles, Eric Doctorow, 
vice president of sales and market- 
ing, says, "Niche marketing, by def- 
inition, requires a focused commit- 
ment to a specialty product. Smaller 
companies, in order to make their 
programs successful, go through a 
different process than studios do 
with a typical motion picture, which 

(Continued on page 59) 
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Aliens, move over... 
here come 

the Creepozoids. 

Praha, 
De,r 

RIGHT OFF YOUR BONES. 

TITAN PRODJCTIONS "CREEPOZOIDS" 
LINNEA QUIGLEY, KEN ABRAHAM, MICHAEL ARANDA, RICHARD HAWKINS, KIM McKAMY . JOI WILSON " ". GUY MOON 
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HOME VIDEO 

THE REVENGE 

LORRAINE GARY IANOE GUEST MARIO VAN PEEBLES KAREN YOUNG aid(MItHAEL CRINE; 

JOSEPH SARGENT Et, "JAWS Tli REVENGE" !KHAN. de GUZMAN 't MINE ShW! i 

JOHN McPHERSONAsç `.,JOSEPHSARGENTt 

oi987 Unrversal,Cirv Slttttw5. tnc. AL' RigbJs Reserved: 

Here's one thriller your customers will love sinking their teeth into. 
In this latest JAWS adventure the Brody family once again comes face -to -face 

with an all- too -familiar killer shark who stalks its prey 
in the crystal blue waters of the Bahamas. 

So get your customers ready for one of this year's top 
thrillers and make yourself a killing. too. 

Contact your MCA distributor today. 

AVPITIE 70 Universal City Plaza 

COMING SOON ON LASER VIDEODISC Universal City. CA 91608 

HiFi Stereo Surround Closed Captioned Videocassette #80723 , STREET DATE: February 4, 1988 

Digitally Recorded -,P0-pi $89.95 Suggested Retail Price Spanish Version #80784 y 1987 Universal City Studios. Inc. 
- 1988 MCA Home Video. Inc. Alt Rights Reserved. 

Hot And Sonny. Sonny Rollins wails 
on his tenor sax in the new video 
"Saxophone Colossus. Directed by 
Robert Mugge, the 103 -minute tape 
features concert footage of the 
legendary jazz artist. Included is a 

performance by Rollins and a 

Japanese symphony orchestra of 
"Concerto For Tenor Saxophone And 
Orchestra." Priced at $29.95, the 
video is currently available from Sony 
Video Software. 

After Sluggish 

Start, VCRs Are 

A Hit In Canada 
OTTAWA Forty -five percent of all 
Canadian households have videocas- 
sette recorders, an increase of 30% in 
the last year, according to the latest 
figures from Statistics Canada, the 
federal agency that compiles infor- 
mation on the economy. 

The agency says that in May 1987, 
the most recent month for which fig- 

VCR penetration 
rose 30% in a year 
ures are available, 45% of Canada's 
households had VCRs, up from 35.1% 
in May 1986. In 1983, only 6.4% of 
Canada's households had VCRs. 

Among Canadian provinces, Alber- 
ta leads the way with a penetration 
rate of 48.2%. Prince Edward Island, 
the country's smallest province, has 
the lowest rate -32.6 %. Ontario, the 
largest province, is slightly above av- 
erage at 46 %, and Quebec -the sec- 
ond largest province -has a 43.6% 
rate. 

VCRs were introduced much more 
slowly in Canada than in the U.S. 
Hardware prices and software avail- 
ability were major obstacles until 
about two years ago, when competi- 
tion drove VCR prices down and sev- 
eral tape- rental- and -sales stores 
sprung up. Even so, the software 
business remains disorganized, lack- 
ing a lobby strong enough to fend off 
tax increases and other measures 
that hurt the industry. 

Statistics Canada figures also 
show these VCR penetration rates: 
45.2% in Newfoundland, 45.4% in 
Nova Scotia, 42.7% in New Bruns- 
wick, 46.9% in Manitoba, 39.9% in Sas- 
katchewan, and 44.1% in British Co- 
lumbia. KIRK LaPOINTE 
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Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 
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1 1 6 

* * No.1 * * 
LADY AND THE TRAMP Walt Disney Home Video 582 Animated 1955 G 29.95 

2 2 6 STAR TREK IV -THE VOYAGE HOME Paramount Pictures William Shatner 
Paramount Home Video 1 797 Leonard Nimoy 1986 PG 29.95 

3 3 11 AN AMERICAN TAIL Amblin Entertainment 
Animated MCA Home Video 80536 1986 G 29.95 

4 4 14 CROCODILE DUNDEE Paramount Pictures 
Paul Hogan Paramount Home Video 32029 1986 PG 13 29.95 

5 6 52 THE GODFATHER Paramount Pictures Marlon Brando 
Paramount Home Video 8049 Al Pacino 1972 R 29.95 

6 7 45 CALLANETICS Callan Productions Corp. 
Callan Pinckney MCA Home Video 80429 1986 NR 24.95 

7 5 58 JANE FONDA'S LOW IMPACT Lorimar /LightYear Ent. 
Jane Fonda AEROBIC WORKOUT Lorimar Home Video 070 1986 NR 39.95 

8 12 3 YELLOW SUBMARINE Apple Films and United Artists 
The Beatles MGM /UA Home Video M301 1 70 1968 NR 29.95 

9 8 56 SLEEPING BEAUTY Walt Disney Home Video 476 Animated 1959 G 29.95 

10 10 36 TOP GUN Paramount Pictures Tom Cruise 
Paramount Home Video 1629 Kelly McGillis 1986 PG 26.95 

11 13 108 JANE FONDA'S NEW WORKOUT Lorimar /LightYear Ent. 
Jane Fonda Lorimar Home Video 069 1985 NR 39.95 

12 14 3 LETHAL WEAPON Warner Bros. Inc. Mel Gibson 
Warner Home Video 11709 Danny Glover 1987 R 89.95 

13 9 106 
STAR TREK III -THE SEARCH FOR Paramount Pictures William Shatner 
SPOCK Paramount Home Video 1621 DeForest Kelley 1984 PG 19.95 

14 31 29 APOCALYPSE NOW Paramount Pictures Marlon Brando 
Paramount Home Video 2306 Martin Sheen 

1979 R 29.95 

15 11 
8 PLAYBOY 1988 PLAYMATE VIDEO Lorimar Home Video 524 CALENDAR Various Artists 1987 NR 24.95 

16 15 24 HERE'S MICKEY! Walt Disney Home Video 526 Animated 1987 NR 14.95 

17 19 76 MARY POPPINS Walt Disney Home Video 23 Julie Andrews 
Dick Van Dyke 

1964 G 29.95 

18 22 121 THE SOUND OF MUSIC CBS -Fox Video 1051 Julie Andrews 
Christopher Plummer 1965 G 29.98 

19 27 54 SCARFACE Universal City Studios 
Al Pacino MCA Home Video 80047 1983 R 24.95 

20 16 23 DISNEY SING -ALONG SONGS: HEIGH 
Walt Disney Home Video 531 Animated 1987 NR 14.95 

21 21 6 
JANE FONDA'S WORKOUT WITH Lorimar /LightYear Ent. 

Jane Fonda WEIGHTS Lorimar Home Video 076 1987 NR 39.95 

22 20 12 PLAYBOY VIDEO CENTERFOLD #6 Lorimar Home Video 526 Lynne Austin 1987 NR 12.95 

23 24 2 TIN MEN Touchstone Films Danny DeVito 
Touchstone Home Video 571 Richard Dreyfuss 1987 R 89.95 

24 17 164 
STAR TREK II -THE WRATH OF Paramount Pictures William Shatner 
KHAN Paramount Home Video 1180 Leonard Nimoy 1982 PG 19.95 

25 30 117 PINOCCHIO Walt Disney Home Video 239 Animated 1940 G 29.95 

26 28 83 STAR TREK: THE MOTION Paramount Pictures William Shatner 
PICTURE Paramount Home Video 8858 Leonard Nimoy 1980 G 19.95 

27 26 7 KATHY SMITH'S WINNING WORKOUT Fox Hills Video FH1012 Kathy Smith 1987 NR 29.95 

28 18 75 KATHY SMITH'S BODY BASICS JCI Video Inc. 
Kathy Smith JCI Video 8111 1985 NR 29.95 

29 RE 
_ENTRY INDIANA JONES AND THE TEMPLE Paramount Pictures Harrison Ford 

OF DOOM Paramount Home Video 1643 Kate Capshaw 1984 PG 19.95 

30 25 34 RETURN OF THE JEDI CBS -Fox Video 1478 Mark Hamill 
Harrison Ford 1983 PG 29.98 

31 NEW AEROSMITH'S VIDEO SCRAPBOOK CBS Video 
C BS - Musi 

Muc sic 
Video 

Enterprise5229 s Aerosmith 1987 NR 19.98 

32 35 102 
KATHY SMITH'S ULTIMATE VIDEO JCI Video Inc. 
WORKOUT JCI Video 8100 Kathy Smith 1984 NR 29.95 

33 23 44 BACK TO THE FUTURE Amblin Entertainment Michael J. Fox 
MCA Home Video 80196 Christopher Lloyd 1985 PG 29.95 

34 39 99 BEVERLY HILLS COP Paramount Pictures 
Eddie Home Video 1134 ddie Murphy 1985 R 19.95 

35 29 32 A WEEK WITH RAQUEL Total Video, Inc. 
Q HBO Video TVA9965 Raquel Welch 1987 NR 29.95 

36 NEW BON JOVI- SLIPPERY WHEN WET Polygram Records Inc. 
Polygram Video 440 -041521 -3 Bon Jovi 1987 NR 19.98 

37 33 9 GENTLEMEN PREFER BLONDES CBS -Fox Video 1019 Marilyn Monroe 
Jane Russell 1953 NR 19.98 

38 32 7 9 1/2 WEEKS MGM /UA Home Video 800973 Mickey Rourke 
Kim Basinger 1986 R 24.95 

39 34 24 HERE'S DONALD! Walt Disney Home Video 527 Animated 1987 NR 14.95 

40 37 3 
DISNEY'S SING ALONG SONGS: THE 

Walt Disney Home Video 581 Animated BARE NECESSITIES 1987 NR 14.95 

Recording ndustry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 mil ion (30,000 o $1.2 
million for nontheat ical made -for -home -video product; 25,000 or $ 1 million for music video product). RIAA platinum certification for theatrical films, sales of 
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made -for -home -video product; 50,000 units or a va ue of 
$2 million fo music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) International Tape Disc Assn. certification for 
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at 
suggested retail for nontheatrical titles. SF short-form. LF long -form. C concert. D documentary. 
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CLASSIC INDIES 
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has a relatively short window." 
The 14 Bel Canto titles were re- 

cently reduced from $39.95 to $29.95 
or from $79.95 to $59.95 in a promo- 
tional strategy "not unlike what 
we've done theatrically," says Doc - 
torow. The classical market has de- 
veloped to where we could get 
broader penetration of record and 
video stores at that price point." 

As for niche marketing, Doc - 
torow feels major companies have 
the resources to do it themselves, 
"but can they and will they? I think 
so, but probably not as passionately 

as smaller companies. Paramount 
Home Video wants it both ways -to 
be an important supplier of nonthe- 
atrical niche -marketed product as 
well as motion pictures. Smaller 
companies are probably more adept 
at that, but we've tried hard, and 
we'll continue to be a player. 

"I'd like to see more video and 
record stores support this product," 
concludes Doctorow. "The market 
is relatively small and specialized, 
but it does exist, and it can be profit- 
able." 

BANNED FROM NATIONAL TV 
Now Available on Videocassette 

The public witnessed the Senate Investigating Committee's refusal to air 
this material. 

This videocassette contains the Secret Slide Show as presented to the 

Senate Investigating Committee by Oliver North himself. 

Included is information on Soviet penetration in Central America; 

reconnaissance photos of secret Soviet bases; secret military agreements 

between Communist nations and more. 

National Release Date: December 16, 1987 
Pre -Book Date: December 9, 1987 

F1124004; VHS and Beta 

FOUM - Contact Your l UMForum Home Video Distributor for 
HOME VIDEO Special Sales Promotion Information. 

Forum Home Video, Inc. 

833 Summer Street 

Stamford, CT 06901 

203 -353 -1025 
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COMEDY IS IN! 

TAND -UP COMICS AND COMEDY FIL 

VIDEO AND RECORDS 

212) 764 -7356 RON WILLMAN (212) 764 -7350 NORM BERKOWITZ (212) 764- 

3) 859 -5349 CHRISTINE MATUCHEK (213) 859 -5344 ... OR CONTACT ANY BIL 

NOMS VIDEO 

VIDEO 
REVIEWS 

This column offers a critical look 
at recent nontheatrical video re- 
leases. Suppliers interested in see- 
ing their cassettes reviewed in this 
column should send VHS cassettes 
to Al Stewart, Billboard, 1515 
Broadway, New York, N.Y 10036. 
Please include the running time 
and suggested retail price. 

"The Blades Of Summer, Labatt 
Canada Cup 1987," Studio Home 
Entertainment International, 60 
minutes, $29.95. 

This tape features spectacular 
highlights of an international 
hockey tournament held last sum- 
mer that brought together the top 
hockey teams from six countries. 
The action is intense from the 
opening faceoff through the cli- 
mactic three -game final, which pit- 
ted Team Canada against the 
mighty Soviets. 

Hockey enthusiasts will marvel 
at the incredible feats performed 
by Wayne Gretzky and his line 
mate Mario Lemieux. But the tape 
relies too much on the action it- 
self- there's no narration other 
than the play -by -play broadcast of 
the games, and interviews with 
players are sorely lacking. Also, 
the tape goes too far in glorifying 
Team Canada; the team's scoring 
plays and bone -rattling checks are 
shown over and over, some from a 
multitude of angles. Despite these 
minor flaws, hockey fans will sure- 
ly delight in seeing this fast -paced, 
well -produced display of the sport 
and its finest players from around 
the globe. DOUG REDLER 

"Jane Fonda's Workout With 
Weights," Lorimar Home Video, 
90 minutes, $39.95. 

The leading lady of home -video 
exercise comes through again. 
This workout regimen should have 
widespread appeal for those look- 
ing to enhance their muscle tone as 
well as their cardiovascular sys- 
tem. Most of these exercises can 
be performed with just a pair of 
dumbbells, so viewers won't have 
to spend megabucks for a com- 
plete weight set. The regimen be- 
gins with stretch warm -ups, fol- 
lowed by a two -phase program of 
weight training -one more diffi- 
cult than the other. It may take 
weeks for novice viewers to work 
up the stamina to advance to the 
second program, so the tape is a 
good long -term investment. "No 
pain, no gain" the motto goes, and 
the pain here is listening to Fonda 
hoot and holler for viewers to 
"push it" and "fatigue those fore- 
arms." But there's plenty to gain, 
judging by the physiques of Fonda 
and co -host Dan Isaacson. Once 
again, bouncy music, bright atmo- 
sphere, and informative narration 
contribute to a superlative Fonda 
workout tape. ED BURKE 

"The Not -So Great Moments In 
Sports," HBO Video, 54 minutes, 
$14.95. 

Given the impulse -buy price tag 
and the climbing popularity of host 
Tim McCarver, this smorgasbord 
of sports oddities promises wide 
appeal. As the title suggests, the 
tape chronicles offbeat moments 
from a wide variety of sports. In- 
cluded are weird plays, like the 
Univ. of California's celebrated 
last- second touchdown scramble 

Submarine Launching. David Bishop, vice president of sales for MGM /UA 
Home Video, left, dons an appropriate jacket to celebrate the release of "The 
Beatles Yellow Submarine" on videocassette. Also on hand for the premiere 
video screening of the tape is Damion, an afternoon jock on KLSZ -FM Los 

Angeles. The animated Beatles adventure is currently available from MGM /UA 

for a list price of $29.95. 

against Stanford Univ.'s team and 
marching band; temper tantrums 
by tennis player John McEnroe 
and former Ohio State Univ. foot- 
ball coach Woody Hayes; famous 
examples of athletes who bended 
the rules to win, like Rosie Ruiz's 
phony finish in the Boston Mara- 
thon; and portraits in futility, like 
a 1925 girls' high- school -basket- 
ball game that had to be settled by 
a coin toss after seven overtime 
periods. 

Unlike most sports videos, this 

one has a chance of appealing to 
nonfans. The script teases that 
there will be sequels, and there's 
room for more -including inci- 
dents that are depicted during the 
opening credits but never elabo- 
rated on. GEOFF MAYFIELD 

"Funny Side Up," Scotch Sports 
Collection, 45 minutes, $19.95. 

Baseball's battiest bloopers are 
immortalized in this laugh- a -min- 
ute comedy of errors. Footage 

ranges from the days of Babe 
Ruth, when uniforms alone could 
inspire laughs, to modern times, 
when players like the New York 
Mets' Roger McDowell have 
learned to pitch jokes as well as 
baseballs. Every clip is a hit. Com- 
ic highlights include McDowell's 
demonstration of how to give a 
hotfoot and President Reagan's 
telephone call to baseball great 
Pete Rose (involving a hilariously 
incompetent telephone operator). 
The funniest moments are the mid - 
game interruptions caused by 
swarms of locusts, fog, and sprin- 
kler systems gone amok. Also de- 
lightful are the bad throws, mis- 
played hops, and temper tantrums. 
Former New York Met /Philadel- 
phia Phillie pitcher Tug McGraw 
hosts, with relief from the bullpen 
by funny man Bob Uecker, a for- 
mer big -league catcher. The narra- 
tion is by veteran baseball an- 
nouncer Mel "How About That, 
Folks" Allen. This video will hit a 
home run with baseball fans. E.B. 

"David Peel: Rock'N'Roll Out- 
law," UltraVision Productions, 60 
minutes, $29.95. 

Anyone who remembers David 
Peel from his underground hit in 
the '70s, "The Pope Smokes 
Dope," and his short -lived gigs 
with John Lennon and Yoko Ono 
might initially be interested in 
"Rock'N'Roll Outlaw." Unfortu- 
nately, Peel has absolutely noth- 
ing to offer except manic, sense- 
less rantings about feeedom and 
Lennon. It seems clear the free- 
doms he seeks are the freedom to 
be incompetent and the freedom to 
drop out. CHRIS VOLLOR 

B O A R D S P O T 
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FOR AD DETAILS CONTACT NEW YORK GENE SMITH, ASSOCIATE PUBLISHER 

MARGARET LO CICERO (212) 764 -7736 LOS ANGELES COLETTE KREINS (2 

L I G H T 

ISSUE DATE 
DECEMBER 26 

ISSUE AD CLOSING 
DECEMBER 11 

SPOTLIGHT AD CLOSING 
DECEMBER 1 

kS ON 

330 KEN KARP (212) 764 -7352 
.BOARD SALES OFFICE 

60 
BILLBOARD NOVEMBER 28, 1987 

www.americanradiohistory.com

www.americanradiohistory.com


FOR WEEK ENDING NOVEMBER 28, 1987 

Billboard Copyright 1987, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any 
retrieval system, or transmitted, in any form or by any means, electronic, mechanical. photocopying, 

® recording, or otherwise, without the prior written permission of the publisher. 

TOP SPECIAL INTEREST 
VI DEOCASSETTESTMSALES 

W 
W 
3 
cn 

o 
Q 
ui 

3 
N 

r 
= 
z 
O 

; 

Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, Remarks 
Manufacturer, Catalog Number 

It'll 
m- 
all' 

HEALTH AND FITNESSTM 

1 3 47 

** NO.1 * * 
JANE FONDA'S LOW IMPACT Lorimar /LightYear Ent. A fun and effective alternative to 
AEROBIC WORKOUT Lorimar Home Video 070 traditional dance aerobics. 39.95 

2 1 47 CALLANETICS Callan Productions Corp. Callan Pinckney presents deep muscle 
MCA Home Video 80429 exercise techniques. 24.95 

3 2 47 JANE FONDA'S NEW WORKOUT Lorimar /LightYear Ent. Beginner and advanced routines 
Lorimar Home Video 069 designed to strengthen and tone. 39.95 

4 4 47 KATHY SMITH'S BODY BASICS JCI Video Inc. Fitness video gets down to basics and is 
JCI Video 8111 designed for the beginner. 

5 5 47 
KATHY SMITH'S ULTIMATE VIDEO JCI Video Inc. Strenuous program designed for 
WORKOUT JCI Video 8100 intermediate and advanced exercisers. 29.95 

6 10 5 
JANE FONDA'S WORKOUT WITH Lorimar /LightYear Ent. Exercise techniques are performed 
WEIGHTS Lorimar Home Video 076 employing the use of basic weights. 39.95 

7 7 33 A WEEK WITH RAQUEL Total Video, Inc. Extensive weekly exercise and yoga 
HBO Video TVA9965 program designed by Raquel Welch. 

29.95 

8 11 47 
RICHARD SIMMONS AND THE SILVER Fitness program for people over 50 
FOXES Lorimar Home Video 158 

includes warm -ups and aerobics. 24.95 

9 9 47 DONNA MILLS: THE EYES HAVE IT Donna Mills Inc. Donna Mills shares her make -up, beauty 
MCA Home Video 80384 and skin -care secrets. 19.95 

10 8 47 
JANE FONDA'S EASY GOING Lorimar /LightYear Ent. Calisthenics and aerobics for any age at 
WORKOUT Lorimar Home Video 058 a slow and easy pace. 39.95 

11 6 9 KATHY SMITH'S WINNING WORKOUT Fox Hills Video FH 1012 Combines aerobic exercise with free 
weight training in a 12 week program. 29.95 

12 16 47 
RAQUEL, TOTAL BEAUTY AND Total Video, Inc. Raquel Welch combines exercise and 
FITNESS HBO Video 2651 yoga with tips on staying youthful. 1995 

13 14 41 JANE FONDA'S P. B. & R. WORKOUT Lorimar /LightYear Ent. Designed for pregnant women who want 
Lorimar Home Video 046 to keep in shape. 39.95 

14 15 47 20 MINUTE WORKOUT Vestron Video 1033 Bess Motta's three workouts include 
aerobics, stretching and more. 29.95 

15 12 47 
THE JANE FONDA'S WORKOUT Lorimar /LightYear Ent. Strenuous exercise program designed 
CHALLENGE Lorimar Home Video 051 for experienced exercisers. 39.95 

16 RE-ENTRY KATHY SMITH'S TONEUP JCI Video Inc. Comprehensive workout for all fitness 
JCI Video 8112 levels designed to shape and tone. 

29.95 

17 13 29 JAZZERCISE MCA Home Video 55089 Judi Sheppard Missett's original exercise 
program with a jazz dance emphasis. 39.95 

18 NEW 
DOLPH LUNDGREN: MAXIMUM 

IVE Video comprised of body sculpturing, 
POTENTIAL boxing, running, jumping, & yoga. 28.95 

19 18 3 
THE COVER GIRL VIDEO GUIDE TO 

Lorimar Home Video 463 Christie Brinkley demonstrates make -up 
BASIC MAKE -UP application & techniques. 19.95 

20 17 23 JAZZERCISE: BEST YET! Parade Video 202 Judi Sheppard Missett's newest video 
features all -new aerobic dance routines. 29.95 

BUSINESS AND EDUCATION TM 

1 7 43 

* * NO.1 * * 
PERSUASIVE SPEAKING Polaris Communication Successful public speaking through use 

of body language & eye contact. 19 95 

2 1 13 AMERICAN HISTORY: THE CIVIL WAR Increase Video IVO1 5 
Famous events from the Civil War are 
recounted and analyzed. 29.95 

3 5 47 STRONG KIDS, SAFE KIDS Paramount Pictures Henry Winkler educates parents and 
Paramount Home Video 85037 children about child abuse. 

24.95 

4 4 45 
CONSUMER REPORTS: HOUSES AND 

Lorimar Home Video 079 How to evaluate, purchase, and finance a 
CONDOS home. 19.95 

5 6 45 CONSUMER REPORTS: CARS Lorimar Home Video 074 Information on shopping for and 
selecting a new or used car. 19.85 

6 15 11 
SOMETIMES IT'S O.K. TO TELL 

Kidstuff Children learn to make judgements and 
SECRETS to protect themselves. 

24.95 

7 2 41 THE VIDEO SAT REVIEW Random House Home Video Improve test -taking skills for those 
important college -entry SAT tests. 69.95 

8 11 45 CAREER STRATEGIES 1 Polaris Communication Developing managerial skills and mental 
exercises are taught by top executives. 19.95 

9 RE -ENTRY CAREER STRATEGIES 2 Esquire Video ESQ0210 Learn when and how to move to get the 
most out of a new position. 

10 13 5 PLANETS OF THE SUN Concord Video Leonard Nimoy is your guide on this 
journey through our solar system. 15.95 

11 8 43 SAY IT BY SIGNING Crown Publishing Corp. Basics of sign language with emphasis 
Crown Video on useful words & phrases. 

12 RE -ENTRY BEAT THE SAT -MATH & VERBAL Spinnaker Software Corp. SV-VH-V1 
A two- volume study program for high 
school students. 19.95 

13 3 13 
TEENAGE ALCOHOL AND DRUG 

Increase Video íV005 Video helps parents deal with their 
ABUSE teenage children's dependency on drugs. 29 95 

14 12 3 THE INCREDIBLE HUMAN MACHINE National Geographic Video Program takes you on a microscopic 
Vestron Video 1040 journey through the human body. 29.95 

15 14 3 WORKING MOMS: SURVIVAL, Amerivision Guide helps the working mom balance 
SUCCESS, SATISFACTION her life, reduce stress & gain control. 29.95 

International Tape Disc Assn. certification for a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of 
at least 25,000 units or $1 million at suggested retail for nontheatrical titles. SF short-form. LF long -form. C concert. D documentary. 

Next week: Recreational Sports; Hobbies And Crafts. 
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Ile... 
"THE CONFESSIONS OF BERNHARD GOETZ," the recently released video fea- 
turing the subway gunman's uncensored confession to police, may 
trigger legal action if it is not pulled from the market. A representative 
of MPI Home Video says Goetz's lawyer, Barry Slotnick, has demand- 
ed that the company yank the 80- minute tape from dealers' shelves. 
MPI says it has no intention of recalling the video and will continue 
advertising it with 1,000 posters placed in -where else? -New York 
subway stations. MPI is also marketing the video on a massive elec- 
tronic message board in New York's Times Square. The $39.95 tape 
includes excerpts from a marathon session of questioning by police as 
well as comments from jurors, opponents, and supporters. A press re- 
lease from MPI quips, "Goetz will not be doing any in -store signings" 
to promote the video. The MPI spokesperson calls Slotnick's threat 
"pretty ridiculous." Slotnick could not be reached for comment. 

ROBERT BORK did not rent porn videos, but he did rent Alfred Hitchcock 
films. While the public disclosure of Bork's video rental transactions 
did not contribute to the Senate's decision to reject Bork's nomination 
to the Supreme Court, some lawmakers believe the video store that re- 
leased the information to a Washington, D.C., newspaper violated the 
judge's right to pivacy. Rep. Al McCandless, R- Calif., has introduced a 
Video Privacy Protection Act that would allow a customer to sue a vid- 
eo store for up to $10,000 if it releases information about his rental 
history. Ironically, Bork -whose loss of privacy led to the introduction 
of the bill -was denied a Supreme Court seat partly because many sen- 
ators felt he was insensitive to an individual's right to privacy. 

THE CONTROVERSIAL FRANK SINATRA film "The Manchurian Candidate" is 
being theatrically rereleased after 15 years in the MGM /UA vault. 
While the company has yet to set a video release date, executives at 
MGM /UA Home Video anticipate strong sales for the title when it hits 
video stores. "We are confident that film buffs will add this title to 
their libraries," says Bud O'Shea, executive vice president and chief 
operating officer. AL STEWART 
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V,oEO RETAILING 

Flagship Direst -Mail Catalog 
Touts Tapes & Kodak Items 

BY CHRIS MORRIS 

LOS ANGELES Flagship Enter- 
tainment, the Massachusetts -based 
marketing group servicing indepen- 
dent video retailers in New En- 
gland, is gearing up for the holiday 
season with a direct -mail campaign 
and new overnight developing ser- 
vices from Kodak. 

During the first weeks in Decem- 
ber, 500,000 copies of Flagship's 
Holiday Gift -Giving Guide will be 
sent to consumers drawn from lists 
supplied by Flagship's mail house. 

The 16 -page, full -color mailer, ap- 
proximately the size of TV Guide, 
will push major Christmas sell - 
through programs from a half doz- 
en studios- RCA /Columbia, Dis- 
ney, Touchstone, Paramount, CBS/ 
Fox, and Warner Bros. Such rental 
items as "Ishtar," "Lethal Weap- 
on," and "The Hanoi Hilton" will 
also be advertised. 

Discount coupons redeemable at 
Flagship's 102 member stores will 
be included in the catalog. The cou- 
pons offer such deals as a free rent- 
al for one paid rental; a 25% dis- 
count on the purchase of a tape with 
one paid purchase; opportunities to 
buy a $50 gift certificate for $39.95 
and a $25 certificate for $19.95; and 
10% off on film -to-tape transfers. 

On Thanksgiving weekend, Flag- 
ship will begin its association with 

Kodak. Member stores will carry 
Kodak blank tape and the compa- 
ny's new line of prerecorded cas- 
settes as well as offer overnight 
photo developing. 

Kodak is also represented in 
Flagship's catalog. Coupons offer 
two sets of photo prints for the 
price of one and a Kodak T -120 
blank tape for $1.99 with two paid 
rentals. That coupon also offers a $1 
cash rebate on the tape, making the 
effective cost of the cassette 99 
cents. 

According to Flagship vice presi 
dent Charles McCauley, the holiday 
programs are part of a one -year test 
program called Operation SAIL, 
SAIL being an acronym for sales, 
advertising, inventory, and leader- 
ship. Other marketing campaigns 
with major suppliers are planned as 
part of SAIL, McCauley says. 

"We're not going to lose 12% of 
our business to the mass merchants 
or chains," McCauley says. "We're 
declaring war. We intend to keep 
our market domination." 

McCauley notes that the catalog 
promotion is tied to "the [product] 
price points and credit terms gener- 
ally only acquired by mass mer- 
chandisers." 

He adds that the direct -mail cata- 
log costs his indie members "no 
more than the cost of a quarter - 
page ad in their local newspaper." 

Chain To Open 2 Canadian Stores 

West Coast Heads North 
BY GEOFF MAYFIELD 

NEW YORK West Coast Video, 
the Philadelphia -based store fran- 
chiser that has already tried to 
broaden its territory with expansion 
in the U.K., plans to cross the Cana- 
dian border with a pair of outlets set 
to open Dec. 1. 

The locations -one in White 
Rock, British Columbia, the other in 

`I believe we can 
thrive in Canada' 

Cauldfield Village, Vancouver -will 
be operated by Canadian franchisee 
Leigh Simpson. 

According to Richard Abt, the 
chain's executive vice president, the 
move into Canada does not signal a 
dramatic expansion drive for that 
country. 

"We have no current plans to 
make a big push in Canada," he 
says. "Our resources to sell fran- 
chises are not unlimited." 

Abt adds that the Canadian oper- 
ation will differ from the chain's 
U.K. plan, where Ken Taylor, man- 
aging director of West Coast Video 
U.K., acts as master franchiser for 
the web's U.S. headquarters. 

Instead, while Simpson is expect- 
ed to sell some Canadian franchises, 
he will not have sole West Coast 
rights to that country. Abt says the 
company's Philadelphia -based sales 
team will also sell store deals there 
but points out that Simpson holds 

"certain rights of first refusal." 
According to Abt, proximity is a 

prime reason that West Coast decid- 
ed against establishing a master 
franchiser for its north-of- the -bor- 
der expansion. "Some parts of Can- 
ada are closer to us than Chicago 
is," he says, referring to one of the 
chain's newer markets. 

The move to Canada does entail 
some logistical hazards. "The big- 
gest problem is film buying, be- 
cause of the strange Canadian cus- 
toms laws," says Abt. "There are 
significant duties." 

Despite those considerations, Abt 
says he thinks West Coast can 
thrive in Canada. "If there's people, 
there's going to be video. I'm confi- 
dent if we can do it in Chicago and 
Philadelphia and Boston that we can 
do it in Toronto," he says. 

Canadian West Coast stores, like 
their U.S. counterparts, will range 
in size from 1,500 to 4,000 square 
feet, depending on market popula- 
tion, with most expected to be a 
minimum of 2,000 square feet. Corn- 
pact disk sales, now being tested in 
some U.S. stores, might also be an 
option for Canadian franchisees. 

Although West Coast announced 
its U.K. expansion plan in May, no 
outlets have been opened there yet, 
and Abt says it appears that the 
first two Canadian stores will be up 
and running before any U.K. out- 
lets open. 

Taylor had originally projected an 
Oct. 1 debut of West Coast U.K. 
"None are open yet," says Abt. 

(Continued on next page) 
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Compiled from a national sample of retail store rental reports. 

TITLE Copyright Owner, 
Manufacturer, Catalog Number 

Principal 
Performers 
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1 1 2 LETHAL WEAPON 

* * NO. 1 * * 
Warner Bros. Inc. 
Warner Home Video 11709 

Mel Gibson 
Danny Glover 

1987 R 

2 3 6 STAR TREK IV -THE VOYAGE HOME Paramount Pictures 
Paramount Home Video 1797 

William Shatner 
Leonard Nimoy 

PG 

3 2 7 ANGEL HEART IVE 60460 Mickey Rourke 
Lisa Bonet 

1987 NR 

4 11 2 TIN MEN 
Touchstone Films 
Touchstone Home Video 571 

Danny DeVito 
Richard Dreyfuss 

1981 R 

5 4 5 LADY AND THE TRAMP Walt Disney Home Video 582 Animated 1955 G 

6 6 8 BLIND DATE 
Tri -Star Pictures 
RCA /Columbia Home Video 6 -20822 

Kim Basinger 
Bruce Willis 

1987 PG-13 

7 5 8 MANNEQUIN Media Home Entertainment M920 Andrew McCarthy 
Kim Cattrall 

1987 PG 

8 7 7 RAISING ARIZONA CBS -Fox Video 5 
Nicholas Cage 
Holly Hunter 1987 PG -13 

9 8 8 BURGLAR Warner Bros. Inc. 
Warner Home Video 11705 

Whoopi Goldberg 
Bob Goldthwait 

1987 R 

IQ 22 2 RIVER'S EDGE 
Hemdale Film Corp. 
Nelson Home Entertainment 7690 

Dennis Hopper 
Crispin Glover 1987 R 

11 9 2 PROJECT X CBS -Fox Video 1592 Matthew Broderick 1987 PG 

12 10 9 HOOSIERS 
Orion Pictures 
HBO Video 0041 

Gene Hackman 
Dennis Hopper 1986 PG 

13 12 10 AN AMERICAN TAIL Amblin Entertainment 
MCA Home Video 80536 Animated 1986 G 

14 13 14 CROCODILE DUNDEE Paramount Pictures 
Paramount Home Video 32029 Paul Hogan 1986 PG-13 

15 20 3 CREEPSHOW 2 
New World Entertainment 
New World Video A87003 

Lois Chiles 
George Kennedy 

1987 R 

16 17 5 THE HANOI HILTON 
Cannon Films Inc. 
Warner Home Video 37068 Michael Moriarty 1987 R 

17 14 10 FROM THE HIP 
DEG Inc. 
Lorimar Home Video 473 

Judd Nelson 
Elizabeth Perkins 

1986 PG 

18 16 8 SOME KIND OF WONDERFUL Paramount Pictures 
Paramount Home Video 31979 

Eric Stoltz 
Mary Stuart Masterson 

1987 PG-13 

19 19 2 MALONE 
Orion Pictures 
Orion Home Video 8706 

Burt Reynolds 
Lauren Hutton 1987 R 

20 21 15 BLACK WIDOW CBS -Fox Video 5033 Debra Winger 
Theresa Russell 

1986 R 

21 18 7 
POLICE ACADEMY 4: CITIZENS ON 
PATROL 

Warner Bros. Inc. 
Warner Home Video 20025 

Steve Guttenberg 
Bubba Smith 

1987 PG 

22 15 14 THE BEDROOM WINDOW 
DEG Inc. 
Vestron Video 5209 

Steve Guttenberg 
Isabelle Huppert 1987 R 

23 23 4 STREET SMART 
Cannon Films Inc. 
Media Home Entertainment M930 Christopher Reeve 1987 R 

24 26 6 EVIL DEAD 2: DEAD BY DAWN Rosebud Releasing Corp. 
Vestron Video 5212 

Bruce Campbell 
Sarah Berry 

1987 NR 

25 25 7 ERNEST GOES TO CAMP 
Touchstone Films 
Touchstone Home Video 593 Jim Varney 1987 PG 

26 24 6 DEATH BEFORE DISHONOR 
New World Entertainment 
New World Video A86260 Fred Dryer 1986 R 

27 27 18 THE COLOR PURPLE Warner Bros. Inc. 
Warner Home Video 11534 

Whoopi Goldberg 
Oprah Winfrey 

1985 PG-13 

28 34 3 GOTHIC Vestron Video 5215 Julian Sand 1987 R 

29 29 10 LIGHT OF DAY 
Taft /Barish Entertainment 
Vestron Video 5200 

Michael J. Fox 
Joan Jett 1987 PG 13 

30 32 2 MAKING MR. RIGHT HBO Video 0016 John Malkovich 1987 PG 

31 30 12 THE MISSION Warner Bros. Inc. 
Warner Home Video 11639 

Robert De Niro 
Jeremy Irons 

1986 PG 

32 . 

31 14 
A NIGHTMARE ON ELM STREET 3: 
DREAM WARRIORS 

Media Home Entertainment M900 Robert Englund 1987 R 

33 28 8 HEAT 
New Century Entertainment 
Paramount Home Video 12584 Burt Reynolds 1987 R 

34 33 12 OVER THE TOP 
Cannon Films Inc. 
Warner Home Video 11713 Sylvester Stallone 1987 PG 

35 38 4 84 CHARING CROSS ROAD 
RCA /Columbia Pictures Home Video 6- 
20815 

Anne Bancroft 
Anthony Hopkins 

1986 PG 

36 37 11 DEAD OF WINTER CBS -Fox Video 5147 Mary Steenburgen 
Roddy McDowell 

1987 R 

37 35 14 CRITICAL CONDITION 
Paramount Pictures 
Paramount Home Video 1879 

Richard Pryor 1986 R 

38 36 11 THE STEPFATHER Nelson Home Entertainment 7567 Terry O'Quinn 
Jill Schoelen 

1987 R 

39 40 18 THE GOLDEN CHILD Paramount Pictures 
Paramount Home Video 1930 Eddie Murphy 1986 PG -13 

40 39 14 THE THREE AMIGOS 
Orion Pictures 
HBO Video 0007 

Steve Martin 
Chevy Chase 

1986 PG 

Recording ndustry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30 000 or $1.2 

million for nontheatrical made -for- home -video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrical films, sales of 

150,000 uni s or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made -for- home -video product; 50,000 units or a value of 

$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) International Tape Disc Assn. certification for 

a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at 

suggested retail for nontheatrical titles. SF short-form. LF long -form. C concert. D documentary. 
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IDEO RETAILING 

VIDEO 
RELEASES 

Symbols for formats are 
46= Beta, w= VHS, and * =LV. 
Where applicable, the suggested 
list price of each title is given; 
otherwise, "no list" or "rental" 
is indicated. 

BACK TO THE BEACH 
Frankie Avalon, Annette Funicello, Bob 
Denver 
a r Paramount /$89.95 

THE CHRISTMAS THAT ALMOST 
WASN'T 
Children 
* V1480/$39.95 

FIRE AND ICE 
John Eaves, Suzy Chaffee 
a r Nelson /$79.95 

FREESTYLING FANATICS 
Instructional 
a r Twin Tower /$14.95 

GAME OF DEATH II 
Bruce Lee 
a r Cinema Group /$59.98 

H -BOMB 
Chris Mitchum, Olivia Hussey 
a r Cinema Group /$59.98 

LA BAMBA PARTY 
Trini Lopez, José Feliciano, El Chicano 
a r Genesis /$24.95 

THE McGUFFIN 
Charles Dance 
a r Sony /$79.95 

ON THE LINE 
David Carradine, Jeff Delger 
a r Nelson /$79.95 

OUT 
Peter Coyote, Danny Glover 
a r Cinema Group /$79.98 

PSYCHO SKATE 
Instructional 
a r Two Tower /$14.95 

S.A.T. TV REVIEW 
Instructional 
a r College Preparatory Service /$59.95 

STAGECOACH 
Kris Kristofferson, Willie Nelson, Johnny 
Cash, Waylon Jennings 
a r Vidmark /$79.95 

SUMMER HEAT 
Lori Singer, Anthony Edwards 
a r Paramount /$79.95 

To get your company's new video releases 
listed, send the following information -ti- 
tle, performers, distributor /manufacturer, 
format(s), catalog number(s) for each for- 
mat, and the suggested list price (if none, 
indicate "no list" or "rental ") -to 
New Releases, Billboard, 1515 Broadway, 
New York, N.Y. 10036. 

WEST COAST VID 
(Continued from preceding page) 

"[Taylor] says he'll have one open 
by the end of the year, but right 
now I have my doubts." Abt adds 
that the British delay is not a hin- 
drance to West Coast's core busi- 
ness because the company has rela- 
tively little corporate liability tied to 
Taylor's U.K. division. "It's really 
his ball game over there," says Abt. 

In the meantime, West Coast has 
climbed beyond the 100 store mark 
in its U.S. franchise sales. The web 
now totals 161 locations in 15 
states -of those, 106 stores are 
franchised, and the rest are compa- 
ny- owned. 

Abt has slightly downgraded his 
projection for a year -end store 
count. In May, he expected West 
Coast to number 200 stores by the 
end of 1987. Leases are signed 
through December for another 26 
franchised locations plus six more 
corporate stores, which would bring 
West Coast's sum to 193 outlets. 

BILLBOARD NOVEMBER 28, 1987 

TRANS WORLD ENTERTAINMENT Presents A JIM McCULLOUGH PRODUCTION Of 

ATTENTION RETAILERS! 
On top of all the excitement you'll gel with Trans World 
E ttertainment's Sig new releases, were offering you a 
special hideaway dufflebag wth every video cassette 
pirchased! Each sturdy bag is made cf durable, tear - 
resistant nylon, and features a handy carrying case 
that becomes a zippered pocket wher the bag is 
uifolded. This handy dufflebag is just one more reason 
to pack up your cyder today! 

REBOOK DATE: DEC. 7 

ON SALE DATE: DEC. 21 

,earring ERIC MOWN, VIRGINIA LORIDANS, JOHN FERITTA 
Music By ROBERT SPRAYBERRY Produced B j JIM McCULLOUGH SR. 0614 $79.95 Written and Directed By JIM McCULLOUGH JR. COLOR/ 90 MINUTES 

nANs WORLD tRutwwe (UAW .l 
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Blockbuster Eyes Higher Profile In Atlanta 
Franchise Is Counting On Direct -Mail Campaign 

BY RUSSELL SHAW 

ATLANTA Rather than the usual 
heavy diet of print and broadcast 
ads and hardware -dealer tie -ins, the 
Blockbuster Videos franchise is re- 
lying on a saturation direct -mail 
campaign to significantly increase 
its retail presence in the Atlanta 
market. 

Blockbuster, a Dallas -based 
chain, now has six freestanding 
stores here. Five more locations are 
expected to roll out within the next 
few months, and a total of 20 are 
due by 1988. The franchisee for this 
area is Blockbuster Midwest LP of 
Chicago. The limited partnership 
owns 35 of Blockbustr's 100 stores, 
including outlets in Milwaukee, De- 
troit, and Chicago. 

The latest Atlanta rollouts includ- 
ed October debuts of 10,000 -title 
stores in the city's eclectic midtown 
neighborhood and an upper- middle- 
class area of suburban DeKalb 
County. For each opening, more 
than 45,000 direct -mail pieces went 
to nearby mailboxes. 

"We find that mass mailing to ar- 
eas around new stores is a very ef- 
fective strategy," says Scott Beck, 
Blockbuster Midwest managing 
partner. "In some of these areas, 
[the percentage of] VCR penetra- 
tion is in the 60s. If we won't market 
aggressively, someone else will." 

The mailers come in a folded, 12- 

by -16 -inch, six-sided sheet. The cov- 
er reads, "Inside are free tickets to 
our premiere showing." Inside are 
three free -rental coupons, each of 
which can be redeemed with a paid 
rental. The piece also features a 
sweepstakes entry for 52 free rent- 
als a year and a videocassette re- 
corder. 

The midtown Atlanta Blockbust- 

er store's closest competition is a 
Turtle's in a nearby mall. Beck 
views general music retailer Tur- 
tle's, with 44 Atlanta locations, as 
the most serious competition in the 
area. 

"Atlanta is a fairly fragmented 
market," Beck says. "In our expan- 
sion, there's no one player we're 
coming up against all the time. It's 
more like one has three stores, an- 
other has four." 

At the same time, though, he is 
not intimidated by Turtle's aggres- 
sive presence in the market. "We 
think there is a place for video -spe- 
cialty stores here," Beck says, "but 
anyone who does video as a sideline 
is not going to satisfy consumer de- 
mand the way you will if you do it as 
a full -time profession." 

Similarly, diversification is not on 
the menu for Blockbuster. "If we 
did something like compact disk ti- 
tles, it would be the same thing as 
Turtle's starting to rent videocas- 
settes. It's easy to become frag- 
mented. When you do that and no 
longer stand for something in the 
market, that's dangerous." 

Blockbuster is seemingly skepti- 
cal of sideline activities more direct- 
ly related to video rentals. "We 
have some video books, but we're 
being real careful not to get too di- 
verted. We don't even have pop- 
corn." Beck adds, however, that 
Blockbuster is experimenting with 
home delivery in some Midwest lo- 
cations and, upon assessment of its 
efficacy, will try the concept here. 

What Blockbuster hopes to stand 
for in the Atlanta market, however, 
is thoroughness and availability of 
inventory. Each of the chain's 
stores here has 8,000- 12,000 titles. 
Outlets are open 10 a.m. to midnight 
seven days a week. The direct -mail 

Selling Sell- Through. Ron Castell, left, vice president of advertising for the 

Springfield, Va. -based Erol's, pledges his chain's support for CBS /Fox Video's 

"merchantwise" sell- through campaign. Representing the vendor at Erol's 

recent convention are, from left, merchandising coordinator Rhonda Shoup. 

dressed as a video -trailer box; Laura Terranova. director of merchandising; and 

Don Rosenberg, director of sales for CBS /Fox subsidiary Key Video 

piece stresses this fact, naming 
more than 30 title categories. "I 
think if you look at our educational, 
instructional, foreign films; human- 
ities; sports and recreation; and 
classics, it would be tough to match 
us," Beck says. 

In Atlanta, Blockbuster is plan- 
ning an outreach program to 
schools and community- service 
groups to actively market their 
more educationally oriented titles 
on either a rental or sales basis. A 
program is currently under develop- 
ment and will be announced within 
180 days. 

Unlike some of its competitors, 
however, Blockbuster has not been 
especially energetic with sell - 
through. Beck says his stores run 
an average of only 10 % -15% sell - 
through. "Sell- through," he says, 
"is only going to become very po- 
tent if the general price of videos 
come down below $20. If those 
prices were brought down, they 
would be easier to sell." Yet Beck 
isn't taking a wait- and -see attitude; 
he's planning internal sales- training 
programs to increase sell- through 
activity. 

Postmen with hernias take note: 
More direct mail should hit the 
streets when the next new Block- 
buster stores open in the affluent 
North Springs and Collier Hills sub- 
urban districts; in the upper- middle- 
class surroundings of Marietta; in 
the vicinity of the suburban North - 
lake mall area; and in the middle - 
class, racially mixed suburb of Col- 
lege Park near Atlanta's airport. 

"Some of these areas have poten- 
tial for 80% VCR penetration, and 
we'll be right there for them," Beck 
says. 

I VIDEO PLUS 

Dirty Work. This large stand -up display, left, will be included in the vast array of 

point -of- purchase material designed to promote the Vestron Video release of 
"Dirty Dancing," due in stores Jan. 6. The $1.5 million campaign finds Vestron 

teaming up with RCA Records, the label that marketed the movie's chart - 

topping soundtrack. 

The Latest In Postcards 
BY EDWARD MORRIS 

NASHVILLE Video Postcards 
here is building a catalog of scenic 
videos for the top tourist cities and 
regions in the U.S. and using local 

BY EDWARD MORRIS 

A biweekly column spotlighting 
new video products and accesso- 
ries. Vendors introducing such 
products may send information 
and promotional material to Ed- 
ward Morris, Billboard P.O. Box 
24970, Nashville, Tenn. ,'7202. 

VIDEO VENDOR: New from 
Vertx Marketing (619- 263 -8881) 
are the Series 700 videocassette 
dispensing systems. The machines 
in this series can be activated by a 
credit or bank card with the use of 
a personal identification number. 
Vertx is pushing the devices for 
use in such high -traffic spaces as 
hotel and motel lobbies, employee 
cafeterias, company recreation 
rooms, and public areas of large 
office buildings and residential 
complexes. They are also being 
touted as "express lanes" for con- 
ventional video -rental outlets. 

Built on a modular design, the 
Series 700 has a master -control 
module that can drive up to four 
additional "slave" units. Systems 
can consist of 56, 120, 184, 248. or 
3.! 2 dispensing compartments. 
Vertx's Vidicheck ID system en- 

sures that the tapes returned are 
the ones actually obtained from 
the machine. And an internal mem- 
ory provides current data on all 
transactions to spotlight the most - 
and least -popular videos. 

Each module requires 2 square 
feet of floor space. Customers op- 
erate the vendors via a 12 -key 
touch pad. 

COMPUTER'S CHOICE: Do your 
customers have trouble selecting 
the "right" movie? Here's help 
from Neonics (617- 369 -7117 in Mas- 
sachusetts, 800 -832 -6366 else- 
where). The Neonics Movie Critic 
is a computerized choosing system 
that allows a customer to type in a 
movie title he is familiar with and 
rate it by sliding a marker to the 
appropriate point between "excel- 
lent" and "poor." The computer 
then recommends four or five 
"best- for -you" titles from those in 

stock. 
The current system can handle 

1,000 customers and 6,000 titles. 
Higher -capacity models are said to 
be in the works. The price is 
$2,495. 

postcard and novelty companies as 
distributors. 

So far, the firm has produced 
videocards for the Smoky Moun- 
tains, Nashville, Las Vegas, and 
Los Angeles. Others are in prepara- 
tion for New Orleans; Colorado; 
Washington, D.C.; San Francisco; 
Toronto; and Vancouver, British Co- 
lumbia. 

Ron Demmans, director of opera- 
tions for Video Postcards, says the 
next move will be into the interna- 
tional market, probably with the 
production of a video on Sweden. 

The videos, many of which are 
shot by local television station 
crews, cost an average of $25,000- 
$50,000 each to produce, Demmans 
says. The running time is about 45 
minutes each. To enable buyers who 
have camcorders to personalize the 
vidcards, Demmans adds, 10 to 15 
minutes of blank tape is left at the 
end of each video. The suggested re- 
tail price is $19.95 per unit. 

Demmans says he avoids working 
with regular video distributors be- 
cause he doesn't want his product 
reduced to just another catalog 
item. Thus, the company works 
through traditional postcard and 
novelty outlets, including the Las 
Vegas Novelty Co., Southern Post- 
cards of Nashville, D &M Marketing 
of Denver, and FEM Sales of Los 
Angeles. 

Each video contains coupons 
through which the purchaser may 
directly order additional tapes or 
tapes of other locations. 

The videos are available in VHS 
only. 
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IDEO 'NG 

Chicago Chain Showcases Tapes By Mentally Handicapped 
BY MOIRA McCORMICK 

CHICAGO "We're always push- 
ing at the idea of what home video 
can mean," says Brad Burnside, 
president of three -unit chain Video 
Adventure, based in Chicago's 
North Shore suburbs. To that end, 
and also to benefit a cause, Video 
Adventure staged Nov. 6 -8 Little 
City Video Weekend, a showcase 
of video productions by members 
of a residential community for the 
mentally retarded and develop- 
mentally disabled. 

"When I got in the business," 
says Burnside, "home video meant 
X -rated movies. The world has 
changed since then, but the regu- 
lar customer still doesn't know 
that home video is more than main- 
stream movie titles -that it's fine 
arts, experimentation, etc. But 
that will come. Little City Video 
Weekend is a unique idea -it will 
open eyes." 

Little City is the name of the res- 
idential community for the mental- 
ly retarded and developmentally 
disabled, located in suburban Pala- 
tine. It's Video -Induced Training 
And Learning program, also 

known as VITAL, yielded the vid- 
eo productions showcased by Vid- 
eo Adventure. "VITAL teaches 
marketable skills in a hi -tech field 

`Home video is 
more than just 

mainstream movie 
titles; it's also 
fine arts and 

experimentation' 

not normally open to them," says 
Burnside. It was developed by pro- 
ducer Alan Dachman, who, while 
filming a documentary at Little 
City, noticed that the residents be- 
gan taking more interest in their 
appearance and modifying their 
behavior when the cameras start- 
ed rolling, in hopes of appearing in 
the show. 

Each Video Adventure store 
screened a collection of produc- 
tions by VITAL trainees as well as 

RETAIL TRACK 
(Continued from page 47) 

NEW HARDWARE PLAYER: San 
Francisco-based Home Express just 
opened its sixth outlet, in Sacramen- 
to. The year -old chain has two units 
in Southern California (Huntington 
Beach and Buena Park) and is gain- 
ing national recognition from hard- 
ware and blank -tape suppliers. The 
large, 45,000 - to 60,000- square -foot 
stores combine every type of home 
entertainment hardware with other 
home accessories and housewares. 

DRIVE RIGHT IN: You can do 
that at Tampa Compact Disc in 
Clearwater, Fla. The sixth outlet of 
parent Atlanta Compact Disc, the 
Florida store was originally an in- 
stant -print photo store with a drive - 
through window. "I'd rather have 
people come in and check out our se- 
lection," says Kevin Boyer, Florida 
operations manager, "but if some- 
one wants one certain item or an ex- 
change, this is another conve- 
nience." 

Boyer is challenging other CD- 
only webs, such as Boston Com- 
pact Disc, CD Warehouse, and oth- 
ers, in boasting that Atlanta Com- 
pact Disc is the largest such chain 
these days, with six outlets. The 
new store stocks 10,000 pieces, com- 
prising 7,500 titles in 1,700 square 
feet. 

FREE POSTER, FREE records, 
free mug, and beer at a reduced 
price are all elements of a cross - 
merchandising promotion being per- 
fected by Disc Jockey with local 
bistros in its markets to help plug 
developing acts. The Owensboro, 
Ky. -based chain promises a free 45 
and poster of the featured artist to 
the first 200 or 300 who make the 
tavern scene, says buyer Harold 
Guilfoil. "They can trade the sin- 
gles in for $2 off any album or cas- 
sette by that artist at our stores," 
he says. 

The scheme targets emerging art- 
ists who are in the area, either 
warming up major groups' concerts 
or playing the smaller club circuit. 
Various other offers are possible, 
including having the featured act's 
name engraved on the mug, and the 
participating saloon will sell beer re- 
fills for 50 cents or some other re- 
duced price. "We usually get a lot of 
play on the jukebox, too," says Guil- 
foil, who is about to hold the third 
such promotion in Knoxville. 

INDEPENDENTS' DAY: Many of 
the 38 indie labels and 32 distribu- 
tors who attended the weeklong 
NARM Wholesalers Conference 
Oct. 26-30 in Palm Springs report an 
upswing in business. No better ex- 
ample need be cited than the out -of- 
the -box success of 3C /Laurie and 
Bob Schwartz -who founded the 
label in 1958, survived evolution and 
revolution, and is now back full 
force in pop music, shopping for dis- 
tribution. 

The rerelease of "Nobody But 
Me" by the Human Beinz for 3C is 
seen as just more proof that the re- 
gional genesis that used to be the 
core of the business has never real- 
ly died, says Lee Norris, vice presi- 
dent of one -stop Vinyl Vendors 
Too in Detroit. 

THE LAST CONVENTION: Lost 
amid all the recent convention fren- 
zy was the first Peaches Music & 
Video gathering. "Highlights in- 
cluded bowling for beer, telling 
jokes, and listening to Beastie Boys 
tapes for three hours straight. Ab- 
solutely no meetings, sessions, pre- 
sentations, or seminars were held," 
says Neil Heiman, president of the 
Seattle- based, two-store chain. 

To contact Retail Track, call mar- 
keting editor Earl Paige at 213 - 
273 -7040. 

features and news stories about 
the project that had appeared on 
television. Included in the resi- 
dents' work is "The Rudy Dina - 
saur Show," created by Bob Smith 
(who also wrote and performed his 
own musical score). Smith's pro- 
ject was awarded a grant from 
Chicago's Center for New Televi- 
sion. Throughout the weekend, 
each store donated 50 cents to Lit- 
tle City for every tape rented. 

Video Adventure customers re- 
ceived fliers advertising the event, 
and each store displayed signs and 
counter cards explaining the VI- 

TAL program. Plus, says Burn- 
side, the 90- minute Little City tape 
has been made available for free 
rental, joining other public- service 
titles Video Adventure offers free. 
These include "Strong Kids Safe 
Kids," a tape on child abuse. 

In October 1986, Video Adven- 
ture showcased Chicago video art- 
ists in conjunction with the Center 
for New Television, a presentation 
titled Tales From Chicago. Several 
months earlier, the retailer had 
launched an open -house promotion 
with Chicago classical station 
WFMT -FM to highlight fine -arts 
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videos. The promotion featured 
live music from members of the 
Orchestra of Illinois. Upcoming 
events for the Windy City web in- 
clude the chain's seventh annual 
Rent -A- Turkey Jubilee Of Really 
Mediocre Movies, scheduled to 
take place this Sunday to Wednes- 
day (22 -25). Burnside says the 
event will feature an "orgy of aw- 
ful" films, including "Plan 9 From 
Outer Space," with a special guest 
appearance by author /movie critic 
Michael Medved, co -host of the 
Public Broadcasting System TV 
show "Sneak Previews." 

©Copyright 1987, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any 
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written permission of the publisher. 
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TITLE Copyright Owner, 
Manufacturer, Catalog Number 
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1 1 6 

* * NO. 1 * * 
LADY AND THE TRAMP Walt Disney Home Video 582 1955 29.95 

2 2 10 AN AMERICAN TAIL Amblin Entertainment 
MCA Home Video 80536 1986 29.95 

3 3 57 SLEEPING BEAUTY Walt Disney Home Video 476 1959 29.95 

4 6 25 HERE'S DONALD! Walt Disney Home Video 527 1987 14.95 

5 7 113 DUMBO Walt Disney Home Video 24 1941 29.95 

6 8 25 DISNEY'S SING ALONG SONGS: HEIGH -HO! Walt Disney Home Video 531 1987 14.95 

7 4 25 HERE'S MICKEY! Walt Disney Home Video 526 1987 14.95 

8 11 4 MICKEY & MINNIE Walt Disney Home Video 576 1987 14.95 

9 9 76 ALICE IN WONDERLAND Walt Disney Home Video 36 1951 29.95 

10 12 108 ROBIN HOOD Walt Disney Home Video 228 1973 29.95 

11 5 113 PINOCCHIO Walt Disney Home Video 239 1940 29.95 

12 13 85 THE SWORD IN THE STONE Walt Disney Home Video 229 1963 29.95 

13 10 3 DISNEY'S SING ALONG SONGS: THE BARE NECESSITIES Walt Disney Home Video 581 1987 14.95 

14 16 76 WINNIE THE POOH AND TIGGER TOO Walt Disney Home Video 64 1974 14.95 

15 15 24 HERE'S GOOFY! Walt Disney Home Video 529 1987 14.95 

16 23 55 DISNEY'S SING -ALONG SONGS Walt Disney Home Video 480 1986 14.95 

17 17 25 WINNIE THE POOH AND A DAY FOR EEYORE Walt Disney Home Video 65 1983 14.95 

18 18 75 WINNIE THE POOH AND THE HONEY TREE Walt Disney Home Video 49 1965 14.95 

19 20 2 DONALD & DAISY Walt Disney Home Video 578 1987 14.95 

20 14 76 WINNIE THE POOH AND THE BLUSTERY DAY Walt Disney Home Video 63 1968 14.95 

21 21 2 BARBIE AND THE ROCKERS: OUT OF THIS WORLD Hi -Tops Video 00623 1987 14.95 

22 24 2 CAPTAIN POWER: SHATTERED PAST Hi -Tops Video 00633 1987 14.95 

23 25 36 THE TRANSFORMERS: THE MOVIE Family Home Entertainment 26561 1986 14.95 

24 19 25 THE RELUCTANT DRAGON Walt Disney Home Video 533 1941 14.95 

25 22 3 CHIP 'N' DALE Walt Disney Home Video 579 1987 14.95 

Recording ndustry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 o $1.2 
million for nontheat ical made -for -home -video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrical films, sales of 
150,000 uni s or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made -for -home -video product; 50,000 units or a va ue of 
$2 million fo music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) International Tape Disc Assn. certification for 
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at 
suggested retail for nontheatrical titles. SF short-form. LF long -form. C concert. D documentary. 
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DELTA FORCE 

COMMANDO 
REALTA CINEMAT PRESENTS 

AN ALFRED NOW PRODUCTION A FRANK VALENTI FILM DELTA FORCE COMMANDO 

STARRING BRETT CLARK FRED WILLIAMSON MARK GREGORY AND BO SVENSON 

ORIGNAL MUSIC BY ELIO POLIZZI SCRIENPLAY BY DAVID PARKER JR. 

STORY BY DAVID PARKER JR AND FRANK VALENTI DIRECED BY FRANK VALENTI 
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ACTION MOVIE! 
DELTA FORCE 
COMMANDO 
NEW 1987 FEATURE FILM RELEASE! 
"DELTA FORCE COMMANDO"; a brand new action- adventure film starring Fred Williamson and 

Bo Svenson, will be released on videocassette on December 16. 

The movie "DELTA FORCE COMMANDO" has already attracted widespread attention, including 

articles in such newspapers as the Wall Street Journal. "DELTA FORCE COMMANDO" covers the 

story of two U.S. fighter pilots and their fight against terrorism in the deadly Nicaraguan jungle. 

Climax of the movie centers around the U.S. Army crack Delta force squad being sent in to rescue 

the Air Force pilots after they crash land. The mission of the Delta Force Commandos -to defuse an 

on -board Atom Bomb before time runs out. 

"DELTA FORCE COMMANDO" was produced and released in 1987. Directed by Frank Valenti. 

CASH IN ON THIS BRAND NEW 
ACTION ADVENTURE MOVIE! 

Order Date: November 30, 1987 
To be included on the P.O.P. mailing list call 1- 800 -221 -7700. 

THE VISTA ORGANIZATION HOME VIDEO CORP 

www.americanradiohistory.com

www.americanradiohistory.com


Billboard 

CLASSIFIED 
/TION MART 
To order an ad ... check the type of ad you want ... 

Regular classified (ads without borders): $2.55 per word, per 
insertion. Minimum ad order, $51.00. 
Display classified (all ads with borders): $83.00 per column per 
inch, per insertion; 4 insertions $77.00 per; 12 insertions $71.00 
per, 26 insertions $68.00 per; 52 insertions $55.00 per. Price 
discounts are based on insertions in consecutive issues. 
REVERSE AD $10.00 ADDITIONAL CHARGE 

- COUPON 
Count 8 words for our Box Number and address. Add 
$6.50 for handling. Only regular mail forwarded -tapes 
not acceptable. 

Check the heading you want ... 
For Sale Help Wanted Positions Wanted Tapes 
Business Opportunities Investors Wanted 
Real Estate /For Sale /Lease Songwriters Talent 
Accessories Golden Oldies Novelties /Merchandise 
Services /Supplies /Equipment Wanted To Buy 
Comedy Material Computer Schools & Instructions 
Video Miscellaneous 

Payment must be enclosed with your ad copy. Send to 
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036. 

Cancellations must be in writing and mailed to the 
Classified Dept. 
15% agency commission applicable only on ads 
of r or more running 2 consecutive weeks. 

Need to get your ad in fast? Call Jeff Serrette ... In NY State 
phone 212/764 -7388... Outside N.Y. State phone toll free 

Your Name 

Company 

Address 

City State ZiD 

Telephone 

Please fill in the Information below if you wish to 
charge the cost of your classified advertising. 

American Express Diners Club Visa Master Charge 

Credit Card # Exp. Date - 

Bank# 

Your signature 

FAX # 212 764 7451 

800/223.7524. 
FOR SALE FOR SALE 

WE EXPORT TO ALL COUNTRIES 

12" / LP'S / CD'S 

BEST STOCK -BEST SERVICE- 
BEST INFORMATION 

We specialize in 12 Dance Records 
all small and major labels 

TRY US!! 

EXPORT -O -DISC 
110 Denton Avenue 

New Hyde Park, N.Y. 11040 
Tele # (516) 294 -5900 

Telex: 4758254 

CD'S AVAILABLE 
Along wth 1,000's of cassette and LP titles. 
Dealers only. Write or call for free catalog. 

Record -Wide Distributors, Inc. 
P.O. # 8100 

Fenton, MO 63026 
(314) 343 -7100 

OUTSTANDING SELECTION 
AT BARGAIN PRICES! 

Budget / Md h ne /Cutout s 

LP's /CASSETTES /CD's 
Gospel. Blues. Jazz, MOR. etc. 

Free Catalog - Dealers only 
A. B. A Record Dist. 

5 Lawrence St. , Bloomfield, NJ 07003 
(201) 429 7797 

DON'T BUY CUTOUTS! 
Until You See Our Catalog 

Of Great Cassettes and LP's 
TARGET MUSIC DISTRIBUTORS 

2828 N.W. 72.1 As... NIMSi, FL 33122 

(305) 591.2188 

CLOSE OUT CD'S 
LP's & CASSETTES ALSO 

Over 3,000 
S.l.cNens AvaNabi 
ONE WAY RECORDS 

P.O. Box 6429 1 Prospect Ave. 

Albany, New York 122060429 
518- 489.3288. 800-833-3553 

Telefax 518-489-3528 

DEALERS ONLY 

CUT OUTS It OVER STOCKS 
LP's Tapes, 45's and imports. Looking for 
the unusual? We have it at lowest prices. All 
requests for list must be written on your 
company letterhead. Dealers Only. 

Performance 
P.O. Box 156 

New Brunswick NJ 08901 
(201) 545 -3004 Telex: 5106008316 

THE BEST IN AUDIO SYSTEMS 
IDEAL FOR DJ'S WHO WANT THE BEST!, 
MIXERS, AMPS, EQUILIZERS, TURNTABLES, 
MICS, HEADPHONES 8 MUCH MORE!! 

Rock & Soul Electronics 
470 7th Ave. (Bet. 35th & 36th Sts) 

New York, N.Y. 10018 
(212) 695-3953-4 

BUDGET t MIDLINE CASSETTES 
Catering to Rea market vendors and independent record 

stores only No cut outs S50 m.n.mum Write or call for tree 

catalog 

The Tape Box, Inc. 
2801 West Reynolds St. 

Plant City, FL 33566 
(813) 754 3896 

NATIONWIDE PAGERS 
Now you're covered coast to coast. Instant 

page via satellite. 100 major cities on line, 

with 20,000+ users. Single 8001 input from 

any touch -tone phone, plus you get use of 

our 24 -hour message center. And its private 

callers can't tell where you are. Unlimited 

use. Low price. Call now -1. 800.456 -PAGE, 

1.800- 327.6601 or 1.800. 327 -8598 (Fla.). 

SATELLITE PAGING 
SYSTEMS -INC. 

68 

FOR SALE 

49% OF RECORDING STUDIO STOCK 
Top 24 -track indy /MIDI facilities 
Makes disks, cassettes, jackets, CD's 
5000 sq ft /7 -10 year lease 

Ideal for 1 to 5 partners /producers/ 
record companies @5000 per each 1% 
of stock 
Smith /Variety /130 W 42, NYC (212) 221.8825 

CUT OUTS & IMPORTS 
LP's, cassettes, 8 tracks and 45's, 
Rock, Country R & B and Gospel. 
Write for free catalog. Trade only 

MARNEL DIST. 
P.O. Box 953 

Piscataway, NJ 08854 

While Other People are raising their prices 
we are slashing ours. Major Label LP's as 
low as 500. Your choice of the most exten- 
sive listings available. 

For free catalog call (609) 890 6000 
or write 

Scorpio Music Inc. 
Post Office Box A 

Trenton NJ 08691 0020 

VIDEO 

TAPES SOFTWARE 

PROFESSIONAL RECORDING SUPPLIES 

BLANK AUDIO L VIDEO CASSETTES 
Looking lot the best at the lowest prices', WE 
CAN HELP, 

Customized Blank Audio 8 Video Cassettes 
Norelco. Ampex 8 Soft Poly Boxes 
Cassette Labels Ampex Mastering Tape 
Screw Type C-O s AGFA BASF Magnet 

is Media 8 TESLA Bulk Audio Cassette Tape 
Our 22 years of experience to Inc recording in - 

dustry speaks for itself Gee us an opportunity 
to speak to you Don t Delay (. all Today For 
More Information 

ANOOI AUDIO PRODUCTS. INC 

4212 14th ACf . NNOOKLYN. N Y 11219 

Coll Toll free 800 lai 6578 NY Res 1718i 435 7322 

D.A.T. /P.C.M. 
We have DIGITAL AUDIO TAPE 
DECKS, portable D.A.T.'s and 
TAPES!! We also buy and sell 
SONY P.C.M. units!! 

THE AUDIO GALLERY 
(213) 829 3429 

GOLDEN OLDIES 

Original out -of -print albums and singles. All 
types of music. We specialize in records 
from the 50's, 60'5, and 70'$. Largest 
selection. Write for free catalog. 

HAVEMEYER PARK RECORDS 
P.O BOX 328 

OLD GREENWICH, CT. 06870 

Satisfaction guaranteed 

R,t1 .,TOptb 

Má Eas 

MUSIC RETAILERS POINT -OF -SALE/ 
INVENTORY /ACCOUNTING 

COMPUTER SYSTEM FOR THE IBM /PC 
AND COMPATIBLES 

Daily control of sales /inventory 
Automatic vendor ordering 
Full store accounting GL /AP /AR etc. 
Flexible point -of -sale register 

4 Utilize Bar codes and credit card scanners 
Auto end -of -day teed to accounting 
Affordable /low maintenance system 

MusicWare rM, PO. Box 792365, 
Dallas, Tx 75379, (214) 739 -4215 

NOVELTIES/ 
MERCHANDISE 

* * * * * * * * * * * * * * * * 

LOOK 
POSTERS 
BUTTONS 
SUNGLASSES 

and 
NOVELTIES 

ORION DISTRIBUTING 
(216) 881 -1500 

* * * * * * * * * * * * * * * * 

NEW STORE OPENING 
AND EXPANSIONS 

Supplier to Superstores 
Rackjobbers and Brokers 

9,000- 12,000 Title Inventory 
New and Used English 

& Spanish 

Across the Board Prices 
Available 

SMASH HITS VIDEO 
CORP 

1 -800 TRADE VH(S) 
713 -850 -8500 

WE BUY; LEASE AND 
ROTATE INVENTORIES 

LP'S 
COUNTRY CATALOG 52 

SOUL /BLUES /JAZZ CATALOG 53 

GOOD KNOWN NAME ARTISTS . 40. 

SPECIAL CLOSE OUT LP'S . 15. 

HORIZONS RECORDS 8863 BURLINGTON 
BROOKFIELD. IL 60513 

(312) 387 -0086 

POSTERS 
ZAP ENTERPRISES 

1251 -3 Irolo St. 
Los Angeles, Calif. 90006 

(213) 732 -3781 
DEALERS ONLY 

POSTERS 
POSTERS 
POSTERS 

1000 titles to choose from: Music 
Personality Beefcake Cheesecake 

Flocked Door Giant Movies 
Cars Sports Nostalgia Fantasy. 

Plus wide variety of accessory items. 
87 Color Catalog Now Available 

Toll Free 
I (800) 544 0900 (In MI) (313) 674 4691 

NATIONAL. TRENDS 
2260 Scott Lake Road Pontiac MI 49054 

FIXTURES 

CASSETTE FIXTURES open racks. good condition. 

30' and 40' wide. 420 and 560 capacity Call Regina 
Holtman Tapes 1.800- 222 -9332 (9131 888 -4885 

SELL US MOVIES 
BETA /VHS -TOP DOLLAR PAID -WE 
HAVE 1,000's OF MOVIES FOR SALE' 

VIDEO SHUTTLE, INC. 
445 8th Ave. N W 

St. Paul, MN 55112 
(612) 639 0622 

FACTORY DIRECT 
COMPACT DISC 

8 
VIDEO CASSETTE 

DISPLAY FIXTURES 

1- 800 -433 -3543 
213 -623 -4316 (IN CA.) 

ASK FOR JOHN 

ROCK T- SHIRTS 

OVER 100 STYLES 
TOP ROCK ARTISTS 
LICENSED DESIGNS 
FREE CATALOG 

NICEMAN MERCHANDISING 
1- 800 -328 -7226 
DEALERS ONLY 
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NOVELTIES/ 
MERCHANDISE 

Norman James Co. 

"Mfrs. of Posters" 

Lool oq For Drsbrbutors 

Call 

(604) 985 3999 

* * * * * * * * * * * * * * * * 
* DON'T LOOK ANY FURTHER * * Rock Posters 8 Patches * * T Shirts Reggae * * Your Florida One Stop * 

for Rock 8, Roll accessories 
We export * ZMACHARS * 

* 8181 N W 91st Terrace Bay #6 * 
* Miami FL 33166 (305) 888 2238 * 
4 * * * * * * * * * * * * * ** 

WANTED TO BUY 

USED LP MANUFACTURING 
EQUIPMENT WANTED 

Small record company is seeking good- quality 
used record pressing equipment (press, master- 
ing equipment, etc.). If you are getting out of the 
LP market and can offer us a good bargain on 
such equipment, please contact David Canfield 
at (812) 333 -2334 or write to 1707 E. 2nd St., 
Bloomington, IN 47401. 

SCHOOLS & 
INSTRUCTIONS 

MUSIC /VIDEO BUSINESS 
Get started w a career in tila mint /vWMw Wslwss- Fin 
locations - Atlanta. Daos. DOOM. Ft. Lauded* w Seat- 

tle. Lean fascinating MMied-tM -sows tedmiwies, pay 

a key roil Yaüstaps Sr at tit controls- Tee pre trainee in 

shW /concwt /fdw production. artist representative/ 

w went. retail /wholesale. prowetlon /warketh1, 
mewled lar. pwM:MMq, u.c .oro.Employwwtassis- 
tanca. Financial lid andeMN. F. irdwwatMa: Atlanta, 

800 -551 -3346: Dallas. 800- 44t-t577: Dwyer. 600 -525- 

6556: Ft. Lauderdale. 800 -327-7603; Seattle. 600 -345- 

0987: w wrtte M8. Dept. II. 3376 PucMtrw Road. M.E.. 

Atlanta. GA 30326. Specify city. 

TALENT 

SINGERS DREAM!!!HOLIDAY Inn local "Be A Star" 
contest, $10,000 cash, recording contract, $100 
weekly winners. No experience needed. (615) 297 
9300 EX S612. 

WANTED BASSIST AND VOCALIST with own 
equipment and transportation living in the So. San 
Diego area -looks and talent a must. Must have se- 
rious attitude. Call Bill at (619) 226 5173. 

ROUGH TRADE 
ROUGH TRADE, AN INTERNATIONAL, INDEPENDENT 
RECORD COMPANY BASED IN ENGLAND, IS CURRENT- 

LY UNDERTAKING AN EXPANSION PROGRAM IN 

AMERICA. 

RECRUITMENT IS CURRENTLY TAKING PLACE FOR 

THREE VACANCIES TO WORK OUT OF THE NEW OFFICE 

TO BE OPENED IN NEW YORK IN JANUARY 1988. 

PROMOTION 
A PUBLICIST IS REQUIRED TO COVER ALL ASPECTS OF 

PRESS PROMOTIONS ON BEHALF OF THE AMERICAN 

RECORD LABEL. THE CANDIDATE WILL BE WORKING 

WITHIN A TEAM, AND SHOULD HAVE RELEVENT EXPE- 

RIENCE WITHIN THE AMERICAN RECORD INDUSTRY. 

PUBLISHING 
THE SUCCESSFUL CANDIDATE TO THIS POST WILL 

HAVE A UNIQUE AND CHALLENGING OPPORTUNITY TO 

SET UP AND RUN A NEW AND ACTIVE PUBLISHING 

COMPANY. A COMPREHENSIVE KNOWLEDGE OF THE 

US PUBLISHING BUSINESS AND EXPERIENCE IN THE 

INDUSTRY IS ESSENTIAL. 

LICENSING 
AS PART OF AN INTERNATIONAL TEAM THIS POST 

WILL HAVE SPECIFIC RESPONSIBILITY FOR NORTH 

AND SOUTH AMERICA, JAPAN AND AUSTRALIA. IT 

WILL INVOLVE THE ABILITY TO LICENSE PRODUCT TO 

MAJOR AND INDEPENDENT RECORD COMPANIES IN 

THESE TERRITORIES AND THE SUSEQUENT MONITOR- 

ING OF PERFORMANCE. LICENSING EXPERIENCE IN 

THE RECORD INDUSTRY IS IMPORTANT. 

PLEASE APPLY TO THESE POSITIONS WITH A FULL 

RESUME SHOWING DETAILS OF EDUCATION, EMPLOY- 

MENT AND CURRENT SALARY TO: 

ROUGH TRADE 
DEPT., N.Y., 326 SIXTH ST. 

SAN FRANCISCO, CA 94103 

MARKETING DIRECTOR BILINGUAL 

Music recording and production compa- 
ny seeks bilingual marketing director 
(Japanese /English), with ability to read 
and write music; to direct translation of 
lyrics; arrange for re- recording of music 
per Japanese standard, provide liaison 
with distributors in Japan; supervise Jap- 
anese marketing effort for American mu- 
sic. Requirement, bachelors degree in 
liberal arts and fluency in Japanese lan- 
guage, two year's experience, salary 
$700.00 per week. Job interview site: 
Hollywood, CA. Send this ad and a re- 
sume or letter stating your qualifications 
to: Job #FHC 2000, P. O. Box 9560, 
Sacramento, CA. 9583 0560 no later 
than December 3rd, 1987. If offered em- 
ployment, must show legal right to work 
in U.S.A. 

Director of Data Base Operations 

Billboard Publications Inc. 

Nashville 

Looking for well- organized, diligent 
person to direct data base opera- 
tion with directory editorial, re- 
search and marketing functions. 
Two managers report on staff of 8. 
Good compensation package for 
the right applicant with track record 
of success in similar operations and 
knowledge of Database systems. 
Current software Informix. 

Send resumes with cover letter to 
Billboard, Dept. JBjr, 1515 Broad- 
way, NY, NY 10036. 

TECHNICIAN WANTED 

Fairlight Instruments re- 
quires a technician to work 
on digital audio and digital 
video work stations. Training 
on systems given. Must be 
able to travel. Call west or 
east coast office of Fairlight 
Instruments. 

N.Y. - (212) 219 2656 
L.A. - (213) 470 6280 

NoGo4 beats die 

WIZ 
Home Ehieltaihftekt C'e,tterw 

THE WIZ IS LOOKING FOR AN 

EXPERIENCED WAREHOUSE 

MANAGER TO RUN OUR RE- 

CORD DISTRIBUTION CEN- 
TER. COMPETITIVE SALARY 
AND BENEFITS. FOR MORE 

INFORMATION CALL JAY RO- 

SENBERG AT 718 326 -0653. 

Dominant urban formatted radio station 
in the Top 30 market looking for aggres- 
sive, experienced Sales Manager. Excel- 
lent benefits and salary commensurate 
with experience. Send resume to: 

Box # 7746 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

NoGodi. Sea& die wiz 
>l/olne Ehteuatsone>:t eenterra 

THE WIZ IS LOOKING FOR AN 
EXPERIENCED BUYER FOR 
OUR RECORD DIVISION. 
STRONG NEGOTIATING AND 
ORGANIZATIONAL SKILLS 
NEEDED. COMPETITIVE SAL- 
ARY AND BENEFITS. FOR 
MORE INFORMATION CALL 
JAY ROSENBERG AT 718 326- 
0653. 

SONGWRITERS 

ATTENTION ALL SINGERS!! 

A SINGER JUST SIGNED A 5 

YEAR RECORDING DEAL BASED 
ON A TAPE I WROTE AND PRO- 
DUCED -LET ME WRITE AND 
PROCUDE THAT SPECIAL SONG 
FOR YOU. I AM A HIT SONGWRIT- 
ER WITH TRACK RECORD IN ALL 
STYLES. PLEASE CALL GEORGE. 

(718) 271 7260 

BUSINESS 
OPPORTUNITIES 

ENTERTAINMENT LAW FIRM going to MIDEM - 
Jan '88 (European Record /Publishing Convention) 
will consider placing recording project. Contact Jay 
B. Ross, (312) 372 1575. 

SERVICES /SUPPLIES/ EQUIPMENT 
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Sound Off 

Ideal For Studio Demos or Retail Sales 

AUDIO 'CASSETTES Send for your free 

Cassette Talk- newsletter complete WIT 

latest onus 
SOU NDSHEETS 
discs sound great 

c N. u` 
Inexpensive flexible vinyl 

won t break' 
TEN Free r 000 EVA TONE 

PO Bo. 70700 Ciearware, Er 1151P 

* * * * * * * * * * * * * * ** 
DISCO a STAGE 

LIGHTING /AUDIO * 
Mirror Balls, Pin Spots, Rain Lights, * 

Chasers, Portable DJ Gear, Club * 
Lighting, etc. 

WHOLESALE PRICING AVAILABLE 

Farralan Enterprises, Inc. * 
166 Central Ave. * 

Farmingdale, N.Y. 11735 * * ** (516) 752 -9824 * ** 

MISCELLANEOUS 

:Iskaoakers 
DOES IT ALL 

CALL FOR OUR PRICE LIST 

I 

RECORD JACKET CASSETTE 
PRESSING DESIGN & DUPLICATION 

PRINTING. 

CALL NOW 

TOLL FREE 1-800-468-9353 
153 W. 46th Street NY. NY 10036 

in NYC 212 -302 -4140 

INDEPENDENT PRODUCER 
Producer /engineer available for production, 
arrangement and development of artists who 
want an experienced professional. Credits in- 
clude work with STYX. DENNIS DEVOUNG. 
SURVIVOR, WILD BLUE. Reasonable rates. 

Contact: 
FOR THE RECORD 

P.O. Box 1685, Lombard. IL 60148 
(312) 932 -1120 

EUROPADISK;LTD: 
Direct Metal Mastering 

MU S. Only Complete 
DMM Facility- 

Disk Mastering Suite 
Hi- Definition Plating 
State -Of- The -Art Pressing 

For brochure & pricing, call or write 

EUROPADISK;L°Tai 
75 Varick St , N Y 10013 

(212) 226-4401 

* * * * * * * * * * * * * * * * * * * * * * ** * * * 
* DON'T MISS IT !!! * THE HOTTEST ISSUE 

OF THE YEAR 

* BILLBOARD'S YEAR -END ISSUE 
EXPANDED EDITORIAL COVERAGE * OVERVIEW YEAR'S TOP STORIES SPECIAL FEATURES: 
TRENDS OF THE YEAR REVIEWS OF 1987 PREVIEWS OF 1988 * LISTINGS /PHOTOS 

* 
80 YEAR -END CHARTS AND # 1 AWARDS * Most complete chart wrap -up in the world ... ranking top artists in music, 
video and home entertainment! 

* INCREASED NEWSSTAND 
CIRCULATION: 94% ... over regular weekly circulation. This issue * enjoys a two -week newsstand life. 

* * 
WORLDWIDE READERSHIP 250,000 decision -makers in over 100 coun- * tries around the globe ... from Antigua to the U.S.S.R. * 
ISSUE DATE: December 26th * AD DEADLINE: December 14th 

* 
* 
* 
* 
* 

CALL TODAY!! DON'T DELAY!!! 
1 (800) 223 -7524 

(Out of NYS) 
or 

(212) 764 -7388 
(Local) 

Ask for Jeff Serrette 
Classified Ad Rep. 

* * * * * * * * * * * * * * * * * * * * * * ** * * * 
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Compiled from national Latin 

ARTIST 
radio airplay reports. 

TITLE 
LABEL 

O 2 5 4 

* * NO. 1 * * 
JOSE LUIS RODRIGUEZ 
MERCURY 

Y TU TAMBIEN LLORARAS 
1 week at No. One 

2 1 1 14 
JULIO IGLESIAS QUE NO SE ROMPA LA NOCHE 

0 3 2 9 DoT IIZ ADRIANA LA LUNA SERA LA LUNA 

® 7 
9 

5 CREOBERTO CARLOS NEGRA 

5 6 4 22 
LUIS 

LATINA 
MIGUEL AHORA TE PUEDES MARCHAR 

WEA 

© 10 18 5 JOSE FELICIANO PONTE A CANTAR 

7 4 3 16 
LOS LOBOS LA BAMBA 
WARNER BROS. ® 14 

8 
18 NELSON NED ME PASE DE LA CUENTA 

g 5 6 8 
N 

WEA 
WILK 

LAITINA 
S MARGARITA 

10 12 14 6 
JOSE LUIS PERALES AMADA MIA 

II 13 13 10 
FANDANGO AUTOS, MODA Y ROCK AND ROLL 

12 19 29 4 
LOS YONICS PETALO Y ESPINAS 

13 8 7 8 DANNY RIVERA AMAR O MORIR 

14 9 10 16 
MIJARES NO SE MURIO EL AMOR 

15 16 12 12 
PANDORA MI HOMBRE 

16 15 17 40 úOS 
BUKIS TU CARCEL 

17 11 11 13 
AL RANO Y ROMINA POWER SIEMPRE SIEMPRE 
WEA LATINA 

>: 35 - 2 

** *POWER PICK * ** 
ANA GABRIEL 
CBS 

AY AMOR 

19 25 20 17 
CI,AMANUEL NO TE QUITES LA ROPA 

20 21 21 7 PALOMA SAN BASILIO LUNA DE MIEL 

21 23 23 7 ELIO ROCA UNA ROSA Y UNA ESPINA 

® NEwi 1 

***HOT SHOT DEBUT*** 
AJOE JOSE SOY ASI 

23 20 27 16 JULIO IGLESIAS TODO EL AMOR QUE TE HACE FALTA 

24 38 49 3 
YOLANDITA MONGE LABERINTO 

25 18 16 7 TOMMY OLIVENCIA NO TIRES LA PRIMERA PIEDRA 

26 17 15 15 
cCBHAYANNE FIESTA EN AMERICA 

L NEiliii 1 
KARINVEN A SE COMO DUELE 
ROD 

® 39 44 
3 AROCIO DURCAL INFIDELIDAD 

® 42 31 5 
YUIRI VIVIR SIN TI 

30 22 19 20 
FRANCO DE VITA SOLO IMPORTAS TU 
SONOTONE 0 24 30 8 FRANCO MURIENDO AQUI 
PEERLESS 

32 27 32 5 LOioSinHERMANOS 
MIER LA COLORETEADA 

33 26 22 8 
SANSIC DCITY 

Y 
REYES MI NOVIA, MI AMANTE, MI MUJER 

MU 

34 36 
- 2 VICENTE FERNANDEZ QUE NO TE EXTRANE 

35 37 36 7 ORN( ÇUESTA INMENSIDAD TE PARECES TANTO AMI 
FA 

36 44 47 3 
FLANS CORRE CORRE 

0 45 - 2 LOLITA TE ESTOY HABLANDO EN SERIO 
EMI 

38 NEWT 1 aAaLoVA áO 
TORRES HAZME OLVIDARLA 

39 30 
I 

39 13 
CY0sLANDITA MONGE CONTIGO 

® NEwi 1 EDDIE SANTIAGO LLUVIA 

© NEW i 1 
JOSE 

Y 

JAVIER SOLIS ME ESTOY VOLVIENDO LOCO 
MELOD 

42 29 35 24 LLOS 
BUKIS ME VOLVI A ACORDAR DE TI 

43 33 38 18 
CSI2NIA RIVAS DE PECHO A PECHO 

® NEW i I CONJUNTO QUISQUEYA LAMENTO DE SOLTERO 

45 NEW i 1 
THE NEW YORK BAND EL PECADO 
K 

46 48 25 25 
DANIELA ROMO VENENO PARA DOS 

47 46 - 17 RCA 
JOSE JOSE SIN SABER 

® NEW i I 
ROWEA 

LATICIO NA 
BANQUELLS /LUIS MIGUEL NO ME PUEDO ECAPAR 

49 40 42 42 
BRAULIO NOCHE DE BODA 

50 49 33 4 
ALUMNNA FUGITIVO AMANTE 

OProducts with the grea est airplay gains this week. 

70 

LA RADIO 

(ATINA 
by Carlos Agudelo 

THE XII RESENA MUNDIAL DE ACAPULCO 
(Acapulco's World Review festival) in Mexico ended 
Nov. 17 after 10 days of what was supposed to be a 
representative showcase of current film, television, 
video, radio, and music productions. Despite the many 
problems faced by those who coordinated and orga 
nized the event, most participants feel that the re- 
view -organized in just six months -was a successful 
revival of a festival that had been dormant for 19 
years. 

In the music and video segments, the problems were 
more than evident, but so was the festival's potential. 
Most of the music events staged during the review 
had a definite local flavor. The segments were well 
produced, but the major flaw was that few groups 
from outside of Mexico participated. Most of the acts 
are well known inside of Mexico, but few have interna- 
tional appeal (Emmanuel and José José are two ex- 
ceptions). And there were few new musical experi- 
ences. You can't help thinking the festival would have 
had more international appeal if genres other than pop 
ballad, folk, classical, and semiclassical had been rep- 
resented. Salsa, merengue, Tex -Mex, Latin jazz, and 
even crossover rock by such groups as Los Lobos and 
Tierra were conspicuously absent. 

In the video segment, more than 320 titles were 
shown, 110 of them Spanish -language videos. Howev- 
er, the Spanish tapes lacked variety, and quite a few 
of the best productions from both within and without 
Mexico were missing. The good news is that the num- 
ber of Spanish -language videos selected shows that 

there are more than enough productions to feed con- 
ventional or cable music programming in this lan- 
guage anywhere. According to such festival partici- 
pants as producers Edmond Williams and Francisco 
Outon Arenaza and organizer Javier D. Doreste, it is 
the lack of media space for Spanish -language videos 
that is preventing the industry from growing. At pres- 
ent, Televisa allocates just one hour a day for video 
music programming. Also, recording companies are 
unwilling to finance many productions, especially 
costly ones. In Mexico, the average cost of a music vid- 
eo is $9,000. 

As for the acts themselves, the proliferation of 
groups of young singers (Flans, Fresas, Fandango) 
performing fast and generally meaningless numbers 

The Acapulco fest: plenty of 
problems, plenty of promise 
shows how much audiences have changed. The trend 
seems to be toward a type of music similar to U.S. pop 
in style and arrangements- although judging from 
their performances at the festival, the groups still 
have a long way to go. What seems certain, though, is 
an upcoming invasion of rock by Spanish -language 
groups, mostly from Spain and Argentina. The festi- 
val provided a few glimpses of this, including a perfor- 
mance by La Union, a promising group from Spain. 

SPANISH INTERNATIONAL MARKETING Inc. 
has created a new segment for its two-hour syndicat- 
ed radio show, "Billboard's Latin Hits Countdown." 
The new segment, "Hit Picks Of The Future," will al- 
low new Latin recording artists and established art- 
ists crossing over the opportunity for national expo- 
sure on the countdown's network. 

The weekly program, which signed on in January, 
now airs in 36 Hispanic markets across the U.S., in- 
cluding Puerto Rico. 

KEEPING 

SCORE 
by Is Horowitz 

CROSSING OVER: Quite correctly, the New York 
Times reports that the Billboard classical Top Cross- 
over Albums chart was launched to recognize "... 
what has become a distinct genre of classical artists 
performing popular material or collaborating with 
popular artists." The lead article by critic John Rock- 
well in the paper's Nov. 15 Arts & Leisure section fo- 
cused largely on the burgeoning trend of opera stars 
taking featured roles in Broadway musical revivals, 
but it also took notice of crossover activity by such in- 
strumentalists as violinist Itzhak Perlman and flutist 
James Galway. 

While other consumer publications have subjected 
the classical crossover trend to some scrutiny, often to 
blast the alleged miscasting of operatic voices in show 
music, none has devoted as much space to the phenom- 
enon as the Times. It points to the release of "West 
Side Story" by Deutsche Grammophon as the key to 
the most recent surge. 

Ironically, that towering bestseller came from a la- 
bel that had often stressed that it was not at all inter- 
ested in crossover and had no intention of creating 
product with that goal specifically in mind. Other rec- 
ord companies have not all been loath to show an ac- 
tive interest in these potential moneymakers, even if 
in some cases (CBS is a prime example) they choose to 
fudge the issue by creating a separate label for them. 

But DG, it should be noted, is the label which has 
also succeeded in converting standard repertoire into 
some of the most successful crossover ever. The re- 
cent Vladimir Horowitz albums have enjoyed sales 
far above what might be expected from any so- called 
classical record, yet they are pristine in classical par- 
entage. Once a classical album exceeds a certain num- 
ber of sales, the argument that it has crossed over into 

the pop (read "mainstream ") territory gains in credi- 
bility. Often, highly publicized ancillary events help 
propel such albums into a wider sales orbit. 

Putting aside those recordings of unambiguous 
classical legitimacy, the fact remains that crossovers 
can provide classical labels with revenues far in ex- 
cess of normal expectations. So, by and large, the 
trend accelerates. 

One indication is the increasing pressure classical 

Crossover catches the 
attention of the mainstream 

labels are putting on the National Academy of Record- 
ing Arts & Sciences to add a crossover slot in the clas- 
sical Grammy categories. Greater returns may be the 
prime motivation for crossover, but there is a creative 
element at work as well, and some crossover record- 
ings stand head and shoulders above others, artistical- 
ly and technically. The better ones have as much right 
to recognition as the best chamber music recording, 
the argument holds. 

PASSING NOTES: Mobile Fidelity's a &r exec Har- 
vey Gilman and engineer Krieg Wunderlich are in 
Moscow reviewing another batch of vintage Melodiya 
recordings for transfer to digital and eventual release 
on CD in this country. This alliance has already result- 
ed in the release of 16 MF releases here, with an addi- 
tional 30 planned for next year. Among the Melodiya 
product being reviewed currently are titles by such 
artists as David Oistrakh and Sviatoslav Richter. 

The range of albums already released and those 
coming is broad indeed, with many standard works in 
addition to pieces by Russian composers less frequent- 
ly encountered on disk. Thus, MF may well be the first 
label to have all the Glazounov symphonies on CD. 
Two have already been released. Six more are due in 
the summer of 1988, says MF's Cheryl Werier. 
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LA/4s 

Nibs 
This week's column is written by Carlos Agudelo. 

THE CROSSOVER EXPERIMENT continues with 
bold strokes. Sting has just finished recording songs in 
Spanish for a new extended -play album to be released 
Feb. 2 by A &M. Included in the album is the song 
" Fragilidad," a tune that became a top 10 hit in Brazil in 
its Portuguese version. In his last outing in Brazil, Sting 
packed the house at the Maracana stadium, which holds 
more than 100,000 people. 

Another release targeted to Hispanics is the new Lin- 
da Ronstadt Elektra album of corridos, songs of the 
Mexican revolution, also in Spanish. The album is made 
up of tunes that Ronstadt's father sang to her when she 
was growing up. Ronstadt also appeared in a documen- 
tary about corridos that aired recently on the Public 

Broadcasting System, directed by La Bamba's Luis 
Valdez. Even Buster Poindexter is getting into the 
act. His most recent album, "Hot, Hot, Hot," includes a 
Spanish -club mix -with Spanish lyrics. Also crossing 
over is Suzanne Vega, whose Spanish version of 
"Luka" is being played on Latin stations across the 
country, and Brenda K. Starr, whose single "Desayuno 
De Amor" was just released by MCA Records. 

ALL THIS crossover action -by artists and labels 
alike -has resulted in some executive changes at the la- 
bels. PolyGram has named Norberto de la Rosa nation- 
al manager of its newly started Latin venture. The la- 
bel's only Latin artist, José Luis Rodriguez, has 
reached the No. 1 spot on the Hot Latin 50 chart with "Y 
Tu También Lloraras." De la Rosa will be replaced as 
CBS sales and promotion representative in New York by 
Diana Alvarez, previously assistant to Miami -based 
Angel Carrasco, CBS' a &r director for the East Coast. 

TELEMUNDO INC., a Spanish television network, is 
adding two affiliates-KUBD Channel 59 in Denver and 
W13BF Channel 13 in Hartford, Conn. Also, the network 
has named Giora ]Breit director of promotions. 

Great Love. José Feliciano was joined recently by Mexican singing group Pandora during a presentation of songs from 
his new album, "Tu Inmenso Amor," at a party celebrating the first anniversary of EMI's Latin Division held in Puerto Rico. 

HISTORIA MUSICA _ DE FRANK E RUE (TH- 2491 /:Stereo) 
This new LP is a gathering of a0 the hits o' Frankie Ruiz from the 
beginning of his famous career with Orquesta La Solucion and 
following with Tommy Olivencia -and now with his own 
Orquesta. 

JOHN-NY VENTURA ' El VUELVO A NACER" - DISCOS CBS 
INTERNATIONAL. El Rey (The King) del Merengue at his best. 
Includes such hits as "La Cirugia," "El Olor de la Lluvia" and 
many others. 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 27 JULIO IGLESIAS UN HOMBRE SOLO cas 50337 

2 2 55 BRAULIO LO BELLO Y LO PROHIBIDO CBS 10452 

3 5 5 JOSE LUIS RODRIGUEZ SENOR CORAZON MERCURY 832 -7634 

4 3 11 DANNY RIVERA AMARO MORIR DNA 336 

5 10 5 JOSE FELICIANO TU INMENSO AMOR EMI6672 

6 8 9 WILKINS PARAISO PERDIDO WARNER BROS. 54945 /WEA 

7 - 1 JOSE JOSE SOY ASI ARIOLA 6786 

8 4 57 JOSE JOSE SIEMPRE CONTIGO ARIOLA 5732 

9 9 31 FRANCO DE VITA FANTASIA SONOTONE 1405 

10 7 11 LOS BUKIS ME VOLVI A ACORDAR DE TI LASER 3025 

11 15 5 JUAN GABRIEL 14 EXITOS ORIGINALES ARIOLA 7289 

CL 12 18 3 LUIS MIGUEL LUIS MIGUEL 87 WEA LATINA 54719 /WARNER BROS. 

0 13 12 7 BEATRIZ ADRIANA LA LUNA SERA LA LUNA MELODY 8210 

a. 14 14 29 YOLANDITA MONGE LABERINTO DE AMOR CBS 10382 

15 13 49 EMMANUEL SOLO RCA 5919 

16 11 9 ROBERTO CARLOS ROBERTO CARLOS 87 CBS 12333 

17 6 69 JUAN GABRIEL PENSAMIENTOS ARIOLA 6078 

18 21 9 JOSE LUIS PERALES SUENOS DE LIBERTAD CBS 69301 

19 20 31 AMANDA MIGUEL AMANDA MIGUEL TELEDISCOS 102 

20 - 25 LUNNA LUNNA A &M 37022 

21 17 51 DYANGO CADA DIA ME ACUERDO MAS DE TI EMI 5735 

22 16 55 EDNITA NAZARIO TU SIN MI MELODY 094 

23 22 3 AL BANO Y ROMINA POWER SIEMPRE SIEMPRE WEA LATINA 42060/ 
WARNER BROS. 

24 24 69 ISABEL PANTOJA MARINERO DE LUCES RCA 7432 

25 19 3 JOSE NOGUERAS SER BORICUA ES UN HONOR ME 030 

1 4 15 EL GRAN COMBO 25 ANIVERSARIO 1962 -1987 come° zoco 

2 3 59 EDDIE SANTIAGO ATREVIDO Y DIFERENTE TH 2424 

3 2 23 TOMMY OLIVENCIA 30 ANIVERSARIO TH 2464 

4 1 35 FRANKY RUIZ VOY PA' ENCIMA TH 2453 

5 5 13 PEDRO CONGA NO TE QUITES LA ROPA SONOTONE 1119 

6 8 9 CELIA CRUZ /WILLIE COLON THE WINNERS VAYA 109 

7 7 9 JOHNNY VENTURA SI VUELVO A NACER CBS 999 

a 8 6 13 ORQUESTA INMENSIDAD ALEGRANDO AL MUNDO FANIA 646 

V) 9 13 91 FRANKY RUIZ SOLISTA PERO NO SOLO TH 2368 

Q10 10 41 SONORA PONCENA BACK TO WORK INCA 1083 

11) 11 16 3 RAY DE LA PAZ ESTOY COMO NUNCA Bc 8801 J 12 17 3 EDDIE PALMIERI LA VERDAD FANIA 24 

Q 13 14 5 ORQUESTA LA SOLUCION BUENA PESCA TH- RODVEN 2486 

V 14 15 51 ANDY MONTANEZ MEJOR ACOMPANADO QUE NUNCA TH 3434 

a. 15 19 61 BONNY CEPEDA Y SU ORQUESTA DANCE IT!/ BAILALO RCA 7541 

e 16 9 11 GILBERTO SANTAROSA KEEPING KOOL COMBO 2051 

CC 

~ 
17 12 25 CHEO FELICIANO SABOR Y SENTIMIENTO COCHE 356 

18 18 13 LOS HERMANOS ROSARIO ACABANDO KAREN 107 

19 11 7 HECTOR LAVOE STRIKES AGAIN FANIA 647 

20 21 3 VARIOS ARTISTAS MERENGUEANDO RCA6558 

21 22 19 ROBERTO DEL CASTILLO JUSTO A TIEMPO CBS 10489 

22 20 33 WILFRIDO VARGAS LA MUSICA SONOTONE 1406 

23 - 1 LUIS RAMIREZ LUIS RAMIREZ Y SU SUPERBANDA FAISAN 508 

24 - 1 BLAS DURAN EL CONSEJO DE LAS MUJERES GUITARRA 1005 

25 23 75 ROBERTO TORRES ELEGANTEMENTE CRIOLLO SAR 1043 

1 1 49 LOS BUKIS ME VOLVI A ACORDAR DE TI LASER 3025 

2 2 3 LOS YONICS PETALOS Y ESPINAS LASER 3041 

3 3 19 LOS CAMINANTES GRACIAS MARTIN LUNA 1147 

4 4 9 FITO OLIVARES LA GALLINA GIL 20001 

5 8 7 RENACIMIENTO 74 LA GUERA GRINGA RAMEX 1192 

6 10 7 LA MAFIA LIVE CBS84339 

7 7 15 VICENTE FERNANDEZ MOTIVOS DEL ALMA ces 20821 

Z 8 6 49 LOS TIGRES DEL NORTE GRACIAS AMERICA PROFONO 90499 

< 9 17 61 ANTONIO AGUILAR LA TAMBORA MUSART 2021 

() 10 22 7 ROCIO BANQUELLS ENTREGA TOTAL WARNER BROS. 6608 /WEA 

)( 11 11 29 RAMON AYALA HASTA QUE TE PERDI FREDDIE 1385 

lai 12 9 3 LOS HERMANOS MIER LA COLORETEADA ARIOLA 5368 

G 13 5 11 LOS LOBOS LA BAMBA WARNER BROS. 25605 -4 J 14 14 9 GRUPO PEGASO DEL POLLO ESTEBAN LA DUDA DMY 058 

Q 15 20 49 LITTLE JOE TIMELESS CBS 10458 

Z 16 16 9 GRUPO MAZZ BEYOND CBS 10495 2 17 24 5 LOS BRIOS NUEVAS VERSIONES PROFONO 90524 ( 18 12 7 GRUPO EL TIEMPO CON SENTIMIENTO ROMANTICO LUNA 1142 
W 19 15 23 LOS SAGITARIOS DE NUEVO LOS SAGITARIOS Lunatic 
Ce 

20 - 1 INDUSTRIA DEL AMOR MARCHATE RAMEX 1190 

21 - 43 VICENTE FERNANDEZ HOY PLATIQUE CON MI GALLO CBS 163 

22 - 1 LOS SOCIOS DEL RITMO LOS SOCIOS CON LOS SOCIOS ARIOLA 6650 

23 18 19 ANTONIO AGUILAR CON BANDA MUSART 2021 

24 - 57 LOS BONDADOSOS 17 SUPEREXITOS PROFONO 90465 

25 - 1 JOSE JAVIER SOLIS NO ME OLVIDARAS PROFONO 90544 

(CD) Compact disk available. Recording Industry Assn. Of America (RIAA) certification for sales of 
500,000 units. RIAA certification for sales of 1 million units. 
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NTEANA T/ONA L 

IFPI Head Repons Progress In Baffle Vs. Piracy 
BY MIKE HENNESSEY 

LONDON Significant progress in 
the battle against record piracy in 
the Far East was reported by 
Nesuhi Ertegun, president of IFPI, 
during a meeting of the global label 
trade group here Nov. 11. 

"Never, in all the time I have 
been involved in the fight against pi- 
racy, has the news from that region 
been so encouraging," Ertegun 
said. 

He was in London just nine days 
after attending an IFPI Asian Pa- 
cific regional meeting in Kuala 
Lumpur, Malaysia, where news of 
new copyright legislation in Thai- 
land and strict enforcement of exist- 
ing laws in Singapore were report- 
ed. 

Ertegun met with the Thai minis- 
ter of education in Bangkok where, 

he said, a good, strong copyright 
bill, giving protection to internation- 
al and national copyrights, has been 
drafted and should become law ear- 
ly in 1988. 

"And in Singapore, one of the 
world's major piracy black spots, 
exports of illicit sound carriers have 
dropped from well over 100 million 
units a year to 15 million, and the 
decline continues," Ertegun said. 

"The result of this has been that 
sales for the legitimate industry, 
embracing multinational companies 
and independent local labels, have 
been boosted enormously. 1987 
should prove to be a highly profit- 
able year for our members in Singa- 
pore." 

Ertegun added that Malaysia now 
has a strong copyright law, and en- 
forcement is due to begin Dec. 1. 

Ertegun said there is encourag- 

ing news, too, from Indonesia, the 
world's major source of pirated 
product. On the day following the 
IFPI Asian Pacific meeting, offi- 
cials of the federation, including Er- 
tegun and director general Ian 
Thomas, received a 21 -man delega- 
tion from the Indonesian music in- 
dustry. 

"There were representatives of 
the legitimate companies, who are 
affiliated with IFPI, and also of pi- 
rate operators," Ertegun said. "And 
they were inquiring as to ways in 
which they could legitimize their ac- 
tivities." 

Ertegun reported that copyright 
legislation is on the way in Indone- 
sia and that there would be bilateral 
agreements between Indonesia and 
the U.S. and Indonesia and the U.K. 

"As soon as these agreements go 
into effect," said Ertegun, "the In- 

Private Radio Takes Stance In W. Germany 
Says Gov't Public Broadcasters Hinder Growth 
BY WOLFGANG SPAHR 

MUNICH The progress of private 
radio in West Germany has been 
slowed by opposition from politi- 
cians and public broadcasters, ac- 
cording to Jurgen Doetz, president 
of the Kabel and Satellit Federal 
Assn. 

Speaking at the association's an- 
nual meeting here, Doetz said that 
while in some areas- including Ba- 
varia, Shleswig- Holstein, Berlin, 
and Hamburg -private radio has 
benefited from an enlightened me- 
dia policy, in others every effort has 
been made to put obstacles in its 
path. 

Doetz paid tribute to the enter- 
prise of the private stations, which 

he said are fighting for their place 
in the German broadcast landscape 
and have shown a remarkable will- 
ingness to take risks. He said that 
they are not trying to destroy the 
public broadcasting system, but 
merely want to operate alongside it 
in conditions of fair competition. 

However, in some federal states, 
these stations have been unable to 
make headway. In North Rhine - 
Westphalia, the SPD government 
wants to preserve the dominance of 
Westdeutsche Rundfunk. In Baden - 
Wurttemburg, where more liberal 
media policies were once advocated, 
the committees set up to encourage 
private radio had in fact done the 
opposite. The Bremen and Saar gov- 
ernments had abandoned their origi- 
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nal policy on new media, and in Hes- 
se, too, the outlook does not seem 
promising, according to Doetz. 

Edmund Stoiber, Bavaria's minis- 
ter of state and one of the acknowl- 
edged pioneers of private radio in 
Germany, noted that public broad- 
casters could not hope to match the 
decentralized coverage of the new 
stations. He said that BR, Bavaria's 
own public station, for instance, is 
not in a position to build 60 local stu- 
dios in the region. 

Stoiber, a strong advocate of pri- 
vate television as well as private ra- 
dio, ventured to forecast that in 
many larger German cities it will be 
possible to establish as many as 
three private TV frequencies. But 
he expressed concern over the Euro- 
pean dimension of the new media, 
saying that while West Germany 
has clear rules for private manage- 
ment of radio and TV, this is not the 
case elsewhere in Europe. 

The German government is al- 
ready seeking a European solution 
to the problem through the Europe- 
an Council, though the European 
Economic Community Commis- 
sion's demand that broadcasters de- 
vote 60% of their output to pro- 
gramming originated in EEC coun- 
tries is not acceptable, Stoiber said. 

Stoiber also expressed concern 
over possible EEC moves to intro- 
duce a compulsory copyright license 
and over proposed restrictions on 
advertising that might force Ger- 
man private radios to halve their ad- 
vertising airtime. Earlier, Paul 
Kossler, the association's radio rep- 
resentative, had emphasized that 
round -the -clock broadcasting, not 
18 hours a day as currently provid- 
ed, is essential to the financial via- 
bility of the private radio sector. 

The meeting also addressed the 
state of negotiations with German 
collection society GEMA. Doetz not- 
ed that after long and difficult dis- 
cussions, GEMA had made signifi- 
cant concessions. It had been 
agreed, for instance, that tariff per- 
centages would be calculated from 
actual net advertising revenues and 
not, as GEMA had proposed, from 
an estimated profit figure. 

donesian government will enforce 
antipiracy measures." Ertegun add- 
ed that the developments in Indone- 
sia followed pressure from the U.S. 
government. "There are positive in- 
dications that the pirate operations 
in Indonesia would like to become 
legitimate," said Ertegun. 

Terence Phung of CBS Singa- 
pore, chairman of the Asian Pacific 
regional group of IFPI, and Nick 
Garnett, the federation's legal ad- 
viser in the region, are involved in a 
series of meetings with the Indone- 
sian record industry to help plot the 
steps towards legitimizing the coun- 
try's record business. 

"I think the pirates see that their 
days are numbered," Ertegun said, 
"and I anticipate big changes in this 
territory before the end of 1988. 

"This is good news for the legiti- 
mate industry because Indonesia is 
a country of 160 million people, and 
the sales potential is tremendous. 
The legitimate industry is winning 
the fight, and all the years of effort 
are finally paying off. Indonesia can 
be a high source of revenue for the 
record industry, both national and 
international." 

Ertegun also said copyright -law 
enforcement in his native Turkey is 
now much stricter than before, and 
there has been a "tremendous de- 
crease" in record piracy. "The news 
from Saudi Arabia looks positive, 
too, and we are keeping in close con- 
tact with the government there," he 

said. 
Ertegun said he had only one item 

of disturbing news to report -that 
Dubai, located in the Middle East, 
seems to be developing as a source 
of pirate material. The duty -free 
shop in the country's airport was 
well stocked with high -quality pirat- 
ed cassettes that seemed to be local- 
ly manufactured, he said. 

Commenting on the U.K.'s new 
copyright bill (Bìllboar), Nov. 14 
and 21), Ertegun said the absence of 
provisions pertaining to home tap- 
ing and record rental was "extraor- 
dinarily disappointing and a terrible 
blow to the industry. 

"What is particularly ironic is 
that home taping in the U.K. is actu- 
ally against the law, and yet for this 
illegal activity there is no provision 
for compensation to copyright own- 
ers. I regard this as unfair, unjust 
and, frankly, ridiculous," 

Attending the IFPI board meet- 
ing for the first time were David 
Fine, president of PolyGram, who 
succeeds Jan Timmer, and Michael 
Dornemann, co- chairman of BMG, 
who succeeds Eliot Goldman. 

Stan Gortikov, who recently re- 
tired as president of the Recording 
Industry Assn. of America, made 
his farewell appearance and intro- 
duced his successor, Jay Berman. 
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8mm Units Increased By 20% 

Sorry Ups Camcorder Output 
TOKYO Sony here is boosting pro- 
duction of 8mm camcorders by 20 %, 
to 120,000 units monthly, in a bid to 
take a larger slice of the video cam- 
corder market in competition with 
the rival VHS -based format. 

The additional output will report- 
edly be allocated to the domestic 
market. Sony currently produces 
five 8mm camcorder models, but the 
bulk of the increase is expected to 
be in the CCDV -50 and CCDV -90 
machines, which sell here for $1,415 
and $1,750, respectively. 

Japanese hardware manufactur- 
ers are concentrating increasingly 
on the market for high -value lines, 
including camcorders, in response 
to difficulties in conventional video- 
cassette recorder business. Produc- 
tion and exports have been falling 
steadily in the last year, hard hit by 
competition from low -priced South 
Korean VCRs and the impact of 
soaring yen -to- dollar rates. 

In September, VCR production to- 
taled 2.53 million units, down nearly 
10% from the equivalent period in 
1986. Shipments were down 7% to 
2.94 million, and exports were down 
18.6% to 2.39 million. Of the ma- 
chines exported, 1.3 million went to 
the U.S., 24% less than in the same 
month last year; 387,000 to Europe- 
an Economic Community countries 
(down 13.5 %); and 704,000 to the rest 
of the world (down 9.8 %). 

Production for the first nine 
months of 1987 totaled 20.32 million 
units, down 14.8% from the same pe- 
riod in 1986. Exports totaled 16.67 
million, down 21.7 %. However, do- 
mestic shipments for September 
were up 27.9% to 509,000, the 17th 
month in a row that the total has 
been more than 10% better than the 
equivalent month a year before. Do- 
mestic shipments for the first nine 
months of 1987 were up 30.7% to 
4.19 million. 

Develop Plan To Compete With Chains 

French Indie Retailers Unite 
BY PHILIPPE CROCQ 

PARIS France's specialty record 
stores, whose ranks have been deci- 
mated in recent years, have mount- 
ed a last -ditch bid for survival by 
setting up their own trade organiza- 
tion, the Syndicat des Disquaires 
Francais. 

Badly hit by the slump in French 
record and tape sales, the retailers 
have suffered a 95% fall in numbers 
over the last decade, down from 
more than 8,600 in 1977 to only 350. 

Their problems are similar to 
those experienced by independent 
dealers in the U.K., West Germany, 
and other European markets, all of 
which have lost market share to ma- 
jor chains, department stores, and 
non -traditional outlets. 

Large French stores and chains, 
including FNAC, the country's most 
powerful record and tape seller, en- 
joy bulk -order discounts and prefer- 
ential returns deals, notably on 

chart product. Many have used mu- 
sic as a loss leader to stimulate 
store traffic and sales of other 
goods, while the independent stores 
have found their margins squeezed 
and their prices undercut. 

Now the SDF hopes to fight back 
with an ambitious and wide- ranging 
program designed to regenerate the 
independent retail sector. Its plans 
were developed at an October meet- 
ing that was also attended by repre- 
sentatives of French record indus- 
try group SNEP. 

SDF president James Moreau 
says the group's objectives include 
the establishment of a voluntary 
support fund to assist moderniza- 
tion of stores and the opening of an 
SDF office able to negotiate over- 
seas product purchases. The group 
hopes that this strategy will make 
available some of the back catalog 
that, although still in demand, has 
been largely eliminated by French 
record companies. 

Japan's Vinyl Output Dips 
TOKYO Japanese production of vi- 
nyl disks totaled 55.65 million units 
in the nine months to September 
1987, 30% below the equivalent fig- 
ure last year. 

Compact disk production was 47% 
up over the same period, with pro- 

FOR THE RECORD 
A story in the Sept. 19 issue im- 
plied that two South African acts, 
Ladysmith Black Mambazo and 
Ray Phiri, would be willing to play 
in Sun City, which is boycotted by 
antiapartheid groups. According 
to Night After Night Ltd., man- 
agement company for Ladysmith 
Black Mambazo, the group mem- 
bers "never have and never will 
play Sun City." 

duction of 42.96 million units. Vinyl 
output was worth $385.6 million 
(32% down); CD output was worth 
$676.4 million (46% up). 

Combined vinyl and CD produc- 
tion, therefore, totaled 98.61 million 
units (9% down), worth $1,062 mil- 
lion (3% up). Prerecorded tape pro- 
duction was 50.25 million units (6% 
up), worth $506.4 million (also 6% 
up), giving an overall figure for Jap- 
anese record and tape manufacture 
of 148.86 million units (5% down), 
worth $1,568 million (4% up). 

Industry figures for September 
1987 alone conform to the longer - 
term pattern, with vinyl record pro- 
duction at 5.33 million units, 36% 
down on the September 1986 total. 
Prerecorded tape output was at 6.28 
million units, up 8 %. However, CD 
production was at 4.84 million units, 
only 6% up on the 1986 figure. 

SHIG FUJITA 
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CANADA (Courtesy The Record) As of 11/12/87 / PANEUROPEANCHARTS 11/21/87 1 C 1 
1 4 

SINGLES 
MONY MONY BILLY IDOL CHRYSALIS /MCA HOT 100 SINGLES rill ' 2 3 BAD MICHAEL JACKSON EPIC /CBS 1 2 YOU WIN AGAIN BEE GEES WARNER BROS. 

3 5 I HEARD A RUMOUR BANANARAMA LONDON /POLYGRAM 2 1 BAD MICHAEL JACKSON EPIC ` 4 

5 

6 

8 

2 

6 

FAITH GEORGE MICHAEL COLUMBIA /CBS 

CAUSING A COMMOTION MADONNA SIRE /WEA 

IT'S A SIN PET SHOP BOYS EMI -MANHATTAN 

3 

4 

5 

a 

3 

5 

NEVER GONNA GIVE YOU UP RICK ASTLEY RCA 

FAITH GEORGE MICHAEL EPIC 

LA BAMBA LOS LOBOS LONDON 

I 
7 1 PAPER IN FIRE JOHN COUGAR MELLENCAMP MERCURY / POLYGRAM 

6 6 PUMP UP THE VOLUME M A R R S 4AD j 
8 7 LOST IN EMOTION LISA LISA & CULT JAM COLUMBIA /CBS 

7 7 EVERLASTING LOVE SANDRA VIRGIN 

9 11 HEAVEN IS A PLACE ON EARTH BELINDA CARLISLE MCA 
8 

9 
9 
10 

LITTLE LIES FLEETWOOD MAC WARNER BROS. 

FULL METAL JACKET ABIGAIL MEAD & NIGEL GOULDING WARNER 
10 14 THE TIME OF MY LIFE BILL MEDLEY WITH JENNIFER WARNES BMG EROS. 4 11 12 CONTACT PLATINUM BLONDE COLUMBIA /CBS 10 NEW WHENEVER YOU NEED SOMEBODY RICK ASTLEY RCA 

12 NEW I THINK WE'RE ALONG NOW TIFFANY MCA /MCA 11 20 RENT PET SHOP BOYS PARLOPHONE 

13 NEW 

15 

TRY BLUE RODEO WEA /WEA 

STAY WITH ME TU BMG 

12 
13 

17 
8 

HERE I GO AGAIN WHITESNAKE EMI 

BALLA BALLA FRANCESCO NAPOLI BCM 

t 

JO14 

15 

16 

19 

10 

BRILLIANT DISGUISE BRUCE SPRINGSTEEN COLUMBIA /CBS 

HERE I GO AGAIN WHITESNAKE GEFFEN /WEA 

14 
15 

13 
12 

JOE LE TAXI VANESSA PARADIS FA PRODUCTION /POLYDOR 

DAMCE LITTLE SISTER TERENCE TRENT D'ARBY CBS 

17 13 ONLY IN MY DREAMS DEBBIE GIBSON SIRE /WEA 16 15 NEVER LET ME DOWN AGAIN DEPECHE MODE MUTE 

18 18 WE'LL BE TOGETHER STING A &M 17 11 CAUSING A COMMOTION MADONNA SIRE 

' '- 19 9 LA BAMBA LOS LOBOS SLASH /WARNER EROS. /WEA 18 14 I NEED LOVE L L COOL J DEF JAM /CBS 

20 20 THE ONE I LOVE R.E.M. I.R.S. /MCA 19 18 BEETHOVEN (1 LOVE TO LISTEN TO) EURYTHMICS RCA 

ALBUMS 20 NEW WE'LL BE TOGETHER STING A &M 

©Copyright 1987, Billboard Publications, Inc. No part of this publication 
1 3 JOHN COUGAR MELLENCAMP THE LONESOME JUBILEE HOT 100 ALBUMS 

may be reproduced, stored in any 'etrieval system, or transmitted, in any MERCURY /POLYGRAM 1 1 MICHAEL JACKSON BAD EPIC 
form or by any means, electronic, mechanical, photocopying, recording, 2 3 BRUCE SPRINGSTEEN TUNNEL OF LOVE COLUMBIA /CBS 2 2 BRUCE SPRINGSTEEN TUNNEL OF LOVE CBS 
or otherwise, without the prior written permission of the publisher. 3 4 STING NOTHING LIKE THE SUN A &M 3 3 PINK FLOYD A MOMENTARY LAPSE OF REASON EMI 

4 6 WHITESNAKE GEFFEN /WEA 4 7 STING ... NOTHING LIKE THE SUN A &M 

BRITAIN (Courtesy Music Week /Gallup) As of 11/21/87 
5 

6 

9 

2 

BILLY IDOL VITAL IDOL CHRYSALIS /MCA 

U2 THE JOSHUA TREE ISLAND /MCA 

5 

6 

4 

8 

PET SHOP BOYS ACTUALLY PARLOPONE 

BEE GEES E S P WARNER BROS 

This Last 7 7 LA BAMBA SOUNDTRACK SLASH /WARNER BROS. /WEA 7 5 U2 THE JOSHUA TREE ISLAND 

Week Week SINGLES 8 8 VARIOUS ARTISTS DIRTY DANCING BMG MUSIC 8 6 MADONNA WHO'S THAT GIRL SOUNDTRACK SIRE 
1 1 CHINA IN YOUR HAND T'PAU SIREN 

9 5 PINK FLOYD A MOMENTARY OF REASON 9 10 TERENCE TRENT D'ARBY INTRODUCING THE I- ARDLINE 
2 2 GOT MY MIND SET ON YOU GEORGE HARRISON DARK HORSE 

LAPSE COLUMBIA 
ACCORDING TO ces 

3 4 WHENEVER YOU NEED SOMEBODY RICK ASTLEY RCA 
10 11 MICHAEL JACKSON BAD CBS 10 12 DEPECHE MODE MUSIC FOR THE MASSES MUTE 

4 6 NEVER CAN SAY GOODBYE THE COMMUNARDS LONDON 
11 12 FLEETWOOD MAC TANGO IN THE NIGHT WARNER EROS. /WEA 11 9 SOUNDTRACK LA BAMBA LA BAMBA LONDON 

5 11 MY BABY JUST CARES FOR ME NINA SIMONE CHARLY 
12 10 DEF LEPPARD HYSTERIA VERTIGO / POLYGRAM 12 14 FLEETWOOD MAC TANGO IN THE NIGHT WARNER BROS. 

6 10 (I'VE HAD) THE TIME OF MY LIFE BILL MEDLEY & JENNIFER WARNES 13 13 R.E.M. DOCUMENT I.R.S. /MCA 13 11 CHRIS REA DANCING WITH STRANGERS MAGNET 
RCA 14 14 WHITNEY HOUSTON ARISTA /BMG 14 13 MIKE OLDFIELD ISLANDS VIRGIN 

7 3 YOU WIN AGAIN BEE GEES WARNER BROS 15 16 PET SHOP BOYS ACTUALLY EMI -MANHATTAN 15 16 JOE COCKER UNCHAIN MY HEART CAPITOL 
8 13 JACK MIX IV MIRAGE DEBUT /PASSION 16 15 HEART BAD ANIMALS CAPITOL 16 NEW GEORGE MICHAEL FAITH EPIC 

9 20 SO EMOTIONAL WHITNEY HOUSTON ARISTA 17 R SUZANNE VEGA SOLITUDE STANDING A &M 17 NEW THE COMMUNARDS RED LONDON 
10 8 BARCELONA FREDDIE MERCURY & MONTSERRAT CABALLE 18 NEW INXS KICK ATLANTIC /WEA 18 20 SUZANNE VEGA SOLITUDE STANDING A &M 

POLYDOR 19 NEW BELINDA CARLISLE HEAVEN ON EARTH MCA /MCA 19 17 BLACK WONDERFUL LIFE A &M 
11 12 HERE I GO AGAIN WHITESNAKE EMI 20 20 DEPECHE MODE MUSIC FOR THE MASSES SIRE /WARNER BROS. /WEA 20 15 WHITNEY HOUSTON WHITNEY ARISTA 
12 5 FAITH GEORGE MICHAEL EPIC 

13 
14 

7 

28 
LOVE IN THE FIRST DEGREE BANANARAMA LONDON 

CRITICIZE ALEXANDER O'NEAL TABU 
WEST GERMANY (Courtesy Der Musikmarkt) As of 11/16/87 AUSTRALIA (Courtesy Australian Music Report) As of 11/23/87 

15 9 LITTLE LIES FLEETWOOD MAC WARNER BROTHERS SINGLES SINGLES 
16 15 PAID IN FULL ERIC B & PAKIM FOURTH & BROADWAY 1 1 YOU WIN AGAIN BEE GEES WARNER BROS 1 3 TOO MUCH AIN'T ENOUGH LOVE JIMMY BARNES MUSHROOM 

17 23 DINNER WITH GERSHWIN DONNA SUMMER WARNER BROS. 2 3 WONDERFUL LIFE BLACK A &M 2 4 NEVER GONNA GIVE YOU UP RICK ASTLEY RCA 

18 32 SOME GUYS HAVE ALL THE LUCK MAXI PRIEST 10 /VIRGIN 3 2 PUMP UP THE VOLUME M A R R S ROUGH TRADE 3 1 ELECTRIC BLUE ICEHOUSE REGULAR /FESTIVAL 

19 14 MONY MONY BILLY IDOL CHRYSALIS 4 5 LITTLE LIES FLEETWOOD MAC WARNER BROS. 4 2 LA BAMBA LOS LOBOS LONDON /POLYGRAM 

20 38 SHO' YOU RIGHT BARRY WHITE BREAKOUT 5 4 NEVER GONNA GIVE YOU UP RICK ASTLEY RCA 5 5 NEED YOU TONIGHT INXS WEA 

21 18 WALK THE DINOSAUR WAS NOT WAS FONTANA /PHONOGRAM 6 7 I NEED LOVE L L COOL J DEF JAM 6 10 RUN TO PARADISE CHOIRBOYS MUSHROOM 
22 17 CROCKETT'S THEME JAN HAMMER MCA 7 8 JOHNNY B HOOTERS ces 7 8 HOLD ME NOW JOHNNY LOGAN EPIC /CBS 
23 29 I STARTED SOMETHING I COULDN'T ... THE SMITHS ROUGH TRADE 8 6 SOME PEOPLE CLIFF RICHARD EMI 8 6 BAD MICHAEL JACKSON EPIC /CBS 
24 16 I DON'T THINK THAT MAN SHOULD SLEEP ALONE RAY PARKER JR 9 15 FAITH GEORGE MICHAEL EPIC 9 NEW FAITH GEORGE MICHAEL EPIC GEFFEN 10 12 FULL METAL JACKET ABIGAIL MEAD AND NIGEL GOULDING 
25 NEW LETTER FROM AMERICA THE PROCLAIMERS CHRYSALIS WARNER BROS. 

10 1 1 YOU WIN AGAIN BEE GEES WARNER EROS. 

26 NEW TO BE REBORN BOY GEORGE VIRGIN 11 NEW RENT PET SHOP BOYS PARLOPHONE 11 7 CAUSING A COMMOTION MADONNA SIRE 

27 22 WARM WET CIRCLES MARILLION EMI 12 11 EVERLASTING LOVE SANDRA VIRGIN /BMG ARIOLA 12 9 HAMMERHEAD JAMES REYNE CAPITOL /EMI 

28 24 NO MEMORY SCARLET FANSTASTIC ARISTA 13 9 BOYS SABRINA CHIC 13 17 BEETHOVEN (I LOVE TO LISTEN TO) EURYTHMICS RCA 

29 19 THE CIRCUS ERASURE MUTE 14 13 CASANOVA LEVERT ATLANTIC 14 NEW MONY MONY BILLY IDOL CHRYSALIS 

30 NEW BUILD THE HOUSEMARTINS GOI DISCS 15 14 THE GREAT COMMANDMENT CAMOUFLAGE METRONOME 15 19 DO TO YOU MACHINATIONS WHITE LABEL /FEST VAL 

31 36 I DON'T NEED NO DOCTOR W. A. S. P. CAPITOL 16 NEW SORRY LITTLE SARAH BLUE SYSTEM HANSA 16 14 OLD TIME ROCK AND ROLL BOB SEGER CAPITOL 

32 21 RENT PET SHOP BOYS PARLOPHONE 17 10 BAD MICHAEL JACKSON EPIC 17 13 LOCOMOTION KYLIE MINOGUE MUSHROOM /FESTIVAL 

33 NEW I WANT TO BE YOUR PROPERTY BLUE MERCEDES MCA 18 NEW KUESS' DIUE HAND M SCHOENE FRAU E A V 18 16 BEDS ARE BURNING MIDNIGHT OIL CBS 

34 33 DARKLANDS JESUS AND MARY CHAIN BLANCO Y NEGRO 19 19 BRIDGE TO YOUR HEART WAX RCA 19 20 LITTLE LIES FLEETWOOD MAC WARNER BROS 

35 27 THE REAL THING JELLYBEAN FEATURING STEVEN DANTE CHRYSALIS 20 18 COME BACK AND STAY BAD BOYS BLUE COCONUT 20 NEW WE'LL BE TOGETHER STING A &M 

36 26 CRAZY CRAZY NIGHTS KISS VERTIGO ALBUMS ALBUMS 
37 35 PUMP UP THE VOLUME M /A /R /R /S 4AD 1 1 BEE GEES E S P WARNER BROS 1 1 ICEHOUSE MAN OF COLOURS REGULAR /FESTIVAL 
38 30 I WANNA BE YOUR DRILL INSTRUCTOR ABIGAIL MEAD /NIGEL 2 4 JOE COCKER UNCHAIN MY HEART CAPITOL 2 2 INXS KICK WEA 

GOULDING WARNER 3ROS 3 6 FLEETWOOD MAC TANGO IN THE NIGHT WARNER BROS 3 3 MOTION PICTURE SOUNDTRACK LA BAMBA LONDON /POLYGRAM 
39 NEW SO AMAZING LUTHER VANDROSS EPIC 4 3 BRUCE SPRINGSTEEN TUNNEL OF LOVE ces 4 5 JAMES REYNE CAPITOL/EMI 40 NEW NEVER GONNA GIVE YOU UP RICK ASTLEY RCA 

ALBUMS 
5 

6 
2 

7 

MICHAEL JACKSON BAD EPIC 

TERENCE TRENT D'ARBY INTRODUCING THE HARDLINE 
5 

6 

4 

6 

PINK FLOYD A MOMENTARY LAPSE OF REASON ces MOMENTARY 
MICHAEL JACKSON BAD EPIC /CBS 

1 

2 

4 
2 

T'PAU BRIDGE OF SPIES SIREN 

PAUL MCCARTNEY ALL THE BEST]. PARLOPHONE 7 8 
ACCORDING TO CBS 

PET SHOP BOYS ACTUALLY PARLOPHONE /EMI 
7 8 MIDNIGHT OIL DIESEL AND DUST CBS 

3 5 UB40 THE VERY BEST OF UB40 VOL 1 VIRGIN 8 5 STING ... NOTHING LIKE THE SUN A &M /DG 
8 7 CHRIS REA DANCING WITH STRANGERS MAGNET / POLYGRAM 

4 3 FLEETWOOD MAC TANGO IN THE NIGHT WARNER BROS. 9 12 CLIFF RICHARD ALWAYS GUARANTEED EMI 
9 10 FLEETWOOD MAC TANGO IN THE NIGHT WAFNER /WEA 

5 1 GEORGE MICHAEL FAITH EPIC 10 14 BLACK WONDERFUL LIFE A &M /DG 10 9 JOHN COUGAR MELLENCAMP LONESOME JUBILEE MERCURY 

6 6 PRETENDERS THE SINGLES WEA 11 10 PINK FLOYD A MOMENTARY LAPSE OF REASON EMI 11 NEW GEORGE MICHAEL FAITH EPIC 

7 NEW EURYTHMICS SAVAGE RCA 12 9 DEPECHE MODE MUSIC FOR THE MASSES MUTE 12 11 BRUCE SPRINGSTEEN TUNNEL OF LOVE ces 

8 7 PAT BENATAR BEST SHOTS CHRYSALIS 13 13 MIKE OLOFIELD ISLANDS VIRGIN 13 12 U2 THE JOSHUA TREE ISLAND 

9 12 VARIOUS FROM MOTOWN WITH LOVE K.TEL 14 11 CHRIS REA DANCING WITH STRANGERS MAGNET/MG 14 14 BILLY JOEL KOHUEPT CBS 

10 NEW RUSH HOLD YOUR FIRE VERTIGO /PHONOGRAM 15 15 HOWARD CARPENDALE CARPENDALE EMI 15 15 JOHN FARNHAM WHISPERING JACK WHEATLEY /RCA 

11 10 GEORGE HARRISON CLOUD NINE DARK HORSE /WEA 16 17 JAN HAMMER ESCAPE FROM TELEVISION MCA 16 16 KEVIN BLOODY WILSON BORN AGAIN PISS AGAIN BOTH BARRELS 
12 13 THE SHADOWS SIMPLY SHADOWS POLYDOR 17 16 PETER HOFMANN ROCK CLASSICS 2 CBS 17 13 VARIOUS ARTISTS HIT CITY 1987 FESTIVAL 
13 8 LEVEL 42 RUNNING IN THE FAMILY POLYDOR 18 NEW THE ALAN PARSONS PROJECT TALES OF MYSTERY AND 18 18 TERENCE TRENT D'ARBY INTRODUCING THE HARDLINE 
14 11 BEE GEES E S P WARNER BROS. IMAGINATION MERCURY /PHONOGRAM ACCORDING TO CBs 

15 14 MICHAEL JACKSON BAD EPIC 19 NEW SANDRA TEN ON ONE (THE SINGLES) VIRGIN 19 20 MOTION PICTURE SOUNDTRACK THE BIG CH LL MOTOWN 

16 17 PET SHOP BOYS ACTUALLY PARLOPONE 20 NEW HOOTERS ONE WAY HOME CBS 20 17 . VARIOUS ARTISTS '87 HOTS UP POLYGRAM 

17 21 FOSTER & ALLEN REFLECTIONS STYLUS 

JAPAN (Courtesy Music Labo) As of 11/16/87 ITALY (Courtesy Germano Ruscitto) As of 10/30/87 18 28 VARIOUS HIT FACTORY STYLUS 

19 NEW MICHAEL JACKSON & DIANA ROSS LOVE SONGS TELSTAR SINGLES SINGLES 
20 22 ERIC CLAPTON /CREAM THE CREAM OF ERIC CLAPTON POLYDOR 1 NEW PEARL -WHITE EVE SEIKO MATSUDA CBS /SONY /SUN MUSIC 1 NEW BAD MICHAEL JACKSON CBS 
21 20 JANET JACKSON CONTROL - THE REMIXES BREAKOUT /A &M 2 NEW BLUE RAIN CHECKERS PONY /CANYON /NICHION /YAMAHA /THREE STARS 2 1 WHO'S THAT GIRL MADONNA CBS 22 9 BRYAN FERRY BETE NOIRE VIRGIN 3 NEW SWEET DREAMS YUMI MATSUTOYA TOSHIBA /EMI /KIRARA 
23 36 WHITNEY HOUSTON WHITNEY ARISTA 

3 8 IT'S A SIN PET SHOP BOYS EMI 

24 NEW VARIOUS THE GREATEST HITS OF 1987 TELSTAR 
4 
5 

3 
NEW 

SHOW YUKARI MORIKAWA FUN HOUSE / NICHION 

NANATSU NO UMI NO CHIKYUGI CUTE BEAT CLUB BAND 
4 18 CAUSING A COMMOTION MADONNA WEA 

25 29 THE COMMUNARDS RED LONDON PONY /CANYON /THREE STARS 5 6 LA BAMBA LOS LOBOS CBS 

26 16 STING NOTHING LIKE THE SUN A &M 6 4 NANPASEN AKINA NAKAMORI WARNER PIONEER /KIRAKU 6 4 I JUST CAN'T STOP LOVING YOU MICHAEL JACKSON CBS 

27 27 RANDY CRAWFORD THE LOVE SONGS TELSTAR 7 2 KITAKAZE NO CAROL YOKO OGINOME VICTOR /NICHION /JCM 7 NEW UNCHAIN MY HEART JOE COCKER EMI 

28 32 ERASURE THE CIRCUS MUTE 8 8 KANASHII KIMOCHI KEISUKE KUWATA VICTOR 8 NEW FAITH GEORGE MICHAEL CBS 

29 26 ORIGINAL SOUNDTRACK DIRTY DANCING RCA 9 7 CATCH ME MIHO MAKAYAMA KING /YARNING 9 5 THE LIVING DAYLIGHTS A -HA WEA 

30 19 STEVE WINWOOD CHRONICLES ISLAND 30 1 MY TRUTH THE ALFEE PONY /CANYON /TANABE 10 NEW BELLA D'ESTATE MANGO FONIT /CETRA 
31 15 THE CHRISTIANS THE CHRISTIANS ISLAND ALBUMS 11 3 NEVER GONNA GIVE YOU UP RICK ASTLEY RCA 
32 NEW ALEXANDER O'NEAL HEARSAY TABU 1 NEW MINO NAKAYAMA COLLECTION KING 12 10 YOU WIN AGAIN THE BEE GEES WEA 
33 25 TERENCE TRENT D'ARBY INTRODUCING THE HARDLINE ACCORDING 

TO TERENCE TRENT D'ARBY 
2 1 YOKO MINAMINO GARLAND CBS /SONY 13 15 I WANT YOUR SEX GEORGE MICHAEL CBS 

34 18 
CBS 

LLOYD COLE & COMMOTIONS MAINSTREAM 
3 8 MICHAEL JACKSON BAD EPIC /SONY 

14 7 BRILLIANT DISGUISE BRUCE SPRINGSTEEN BS 

35 35 
THE POLYDOR 

FIVE STAR BETWEEN THE LINES TENT 

4 
5 

4 

6 

BRUCE SPRINGSTEEN TUNNEL OF LOVE CBS /SONY 

HIDEAKI TOKUNAGE BIRDS APOLLON 15 13 WHERE THE STREETS HAVE NO NAME U2 RI'ORDI 

36 30 BRUCE SPRINGSTEEN TUNNEL OF LOVE ces 6 3 NAOYUKI FUJII NATURALLY PONY /CANYON 16 NEW COME SOFTLY TO ME NICK KAMEN WEA 

37 33 WET WET WET POPPED IN SOULED OUT PRECIOUS ORGANISATION 7 5 STING ... NOTHING LIKE THE SUN PONY /CANYON 17 16 DON'T WANT TO BE A HERO JOHNNY HATES JAZZ VIRGIN /EMI 

38 34 JAN HAMMER ESCAPE FROM TV MCA 8 2 SHONENTAI MUSICAL TIME 19 WARNER /PIONEER 18 NEW THE RIGHT STUFF BRYAN FERRY VIRGIN /EMI 
39 24 KISS CRAZY NIGHTS VERTIGO /PHONOGRAM 9 9 KOMEGUNY KOME KOME CLUB CBS /SONY 19 NEW EVERLASTING LOVE SANDRA VIRGIN /EMI 
40 31 CHRIS REA DANCING WITH STRANGERS MAGNET 10 7 YUTAKA OZAKI LAST TEENAGE APPEARANCE CBS /SONY 20 NEW WISHING WELL TERRENCE TRENT D'ARBY CeS 
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INTERNATIONAL 

Austria IFPI Head Quits In 

Dispute Over Imports Policy 
BY MANFRED SCHREIBER 

VIENNA Stephan von Friedberg, 
president of the Austrian branch 
of IFPI since 1985, resigned unex- 
pectedly during a meeting of the 
group's general assembly here. 
His announcement comes at the 
height of a debate about the na- 
tional industry group's policy on 
imports. 

The dispute, which had been 

`The only solution 
to the problem is 
for me to resign' 

brewing for several months, is 
centered on a campaign carried out 
against the Austrian music indus- 
try by the Chamber of Workers 
and Employees, a trade union that 
vociferously argues that the prices 
of disks, prerecorded tapes, and 
CDs are some 30% higher here 
than in neighboring West Germa- 
ny. 

Von Friedberg insists that re- 
cord- company production prices 
are just 10 % -13% higher in Austria 
than in Germany. 

The Chamber of Workers and 
Employees argues that the reason 
for higher prices lay in a judgment 
by the Supreme Court. The Su- 
preme Court earlier ruled against 
parallel imports in a decision made 
to protect the distribution rights 
of copyright owners. This led the 

union to propose amendments to 
the copyright law. 

Talks with the Austrian Cham- 
ber of Commerce led to the sug- 
gestion that if parallel imports 
were to be allowed, royalties 
should be paid at a rate equivalent 
to 83 cents for an album, 25 cents 
for a single, and $3.75 for a music 
video. 

This suggestion, put by von 
Friedberg to the IFPI General As- 
sembly, was rejected causing his 
sudden resignation. "I have found 
during the last session that I do 
not have the confidence of the ma- 
jority of IFPI members," Fried- 
berg said. "A president can fulfill 
his role only if he is trusted by 
those who voted for him. The only 
solution to the problem is for me to 
resign." 

Von Friedberg has been a mem- 
ber of the Austrian IFPI group's 
board since 1968. He initiated the 
formation of both music -industry 
collecting societies, LSG (for audio 
rights) and VBT (for video rights). 

When elected president in 1985, 
von Friedberg said, "For the past 
15 years, and during the terms in 
office of four previous presidents, 
I have been general secretary of 
the group. Through that long peri- 
od I have defined IFPI aims and 
they've been accepted by the mem- 
bership." 

Von Friedberg will remain a 
member of the IFPI board here 
and stay on as vice president. An 
election to fill the president's post 
is planned for Thur. (26). 

EM! Sets Up W. African 
Base In The /vary Coast 

BY PHILIPPE CROCO 

PARIS EMI has opened a sub- 
sidiary company on the Ivory 
Coast headed by Frederic Giac- 
cardo, formerly export and pro- 
motion director at EMI Pathe 
France. The move is seen as part 
of EMI's policy of international 
expansion, particularly into 
Third World markets. 

Says Giaccardo, "The African 
market is expanding rapidly, and 
this new operation will allow us 
to consolidate and strengthen 
our position in a region which is 
still largely undeveloped." 

EMI has made it plain that it 
will not enter Third World mar- 
kets without some evidence of 
government moves to strengthen 
copyright law and control piracy. 
The Ivory Coast, with 10 million 
inhabitants, is potentially a sig- 
nificant market, but pirated cas- 
settes currently account for 90% 
of prerecorded music sales. 

Recently IFPI's Peter Crock - 
ford and Patrice Fichet from the - 
French record industry organiza- 
tion SNEP were invited to the 
country to witness the final 
stages in the drafting of new 

copyright legislation based 
largely on France's 1985 law. The 
text is expected to be approved 
by ministers and the National As- 
sembly this month and will then 
be ratified by the Rome Conven- 
tion. 

EMI's Ivory Coast operation is 
based in the Koumassi district of 
the capital, Abidjan. Cassette du- 
plication facilities are planned, 
and sales and distribution will 
cover not only the Ivory Coast it- 
self but also other West African 
countries, including Togo, Mali, 
Guinea, and Senegal. 

Says Giaccardo, "EMI has 
been a pioneer in this part of the 
world, and if artists like Salif 
Keita and Alpha Blondy are now 
stars -and Alpha Blondy's last 
album, `Revolution,' went gold in 
France one month after re- 
lease-it is because EMI signed 
and developed them on an inter- 
national level at a time when vir- 
tually nobody in France knew 
anything about the African mu- 
sic scene. That farsighted policy 
is now bearing fruit and will help 
us to establish ourselves in West 
Africa." 
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Fresh Approaches Urged For Radio, Record Biz 

Pollster: Radio PDs lack Foresight 
BY KIRK LaPOINTE 

TORONTO Canadian radio pro- 
grammers are thinking too much 
about the recent past and not 
enough about the future in the way 
they're tailoring their stations, ac- 
cording to the federal government's 
top pollster. 

Allan Gregg, the Conservative 
government's top surveyor of pub- 
lic opinion who dabbles in the music 
industry as a publisher and inves- 
tor, told a recent gathering of exec- 
utives that Canadian society will 
need an enormous influx of immi- 
grants to grow at a normal pace. 

Who is programming for this 
coming society? "The answer, by 
and large, is no one," said Gregg, 
speaking at the annual conference 
of The Record, the Canadian music 
industry publication. And while it 
may seem that the generally aging 
society provides a golden opportuni- 
ty for programmers, Gregg says 
not much is known about the aging 
process and what music tastes such 
a society would have. 

Gregg, publisher of Music Ex- 
press magazine and the underwriter 
of New Regime, signed to BMG Mu- 
sic Canada Inc., said the music busi- 
ness places an enormous emphasis 
on research and seems to be part of 
an "unbridled gallop" to capture a 
segment of the so- called yuppie 
market. 

But baby boomers are more com- 
plex than meets the eye, he said. 
They still adhere to such traditional 
goals as purchasing a house and 
consuming material goods but use 
different means to achieve their 
ends. They place high priority on 
ethics, principles, and honesty -not 
as an end but as a means to an end, 

I MAPLE BRIEFS 

Gregg said. 
Clearly, he said, there are no 

megatrends in the music business. 
As a result, "instead of looking for 
the next Bon Jovi, you might [be 
better off] looking for not the new 
Bon Jovi," he told about 750 pro- 
grammers and record executives. 

Gregg, well- received at the con- 
vention, is a principal adviser to the 
Tories in power. With his longish 
hair and diamond earring, he is any- 
thing but a traditional Conserva- 
tive. But his company, Decima Re- 
search Ltd., is the most powerful 
polling firm in the country. Gregg's 

understanding of demographics, un- 
furled before an industry that 
prides itself on its connection to the 
general public, compelled even the 
most jaded industryite. 

He told the audience to be mind- 
ful of the breakdown in male -female 
roles and to redefine the gender di- 
vision in programming and produc- 
tion. He said artists no longer ap- 
peal strictly to one sex or the other. 

And he questioned the emphasis 
some place on production values in 
music, saying that much stands to 
be gained by those who take a re- 
freshing approach. 

Wary Of Takeover, Southam 
Fortifies Its Stake In Selkirk 
OTTAWA Southam Inc. has in- 
creased its stake in Selkirk Com- 
munications Ltd. to 50.5% of the 
nonvoting shares in an attempt to 
stave off future takeover bids. 

Admitting that the recent depar- 
ture of the company's president 
has created "a certain amount of 
instability in the operations of Sel- 
kirk at this time," Southam says 
its acquisition of shares "will add 
stability so that Selkirk's manage- 
ment can deal effectively with the 
many issues its various operations 
face in the broadcasting industry." 

Only weeks ago, Rogers Com- 
munications Inc. attempted to pur- 
chase Southam's 42.5% stake and 
whatever else it could among Sel- 
kirk's shares at $35 each. But it re- 
tracted its bid when Southam, by 
far the largest shareholder in Sel- 
kirk, balked at the bid. Southam 

also owns 20% of the voting 
shares. 

Selkirk owns a number of radio 
and television stations in Canada 
and is viewed as an asset -rich but 
cash -poor operation that offers 
great opportunity for a firm look- 
ing to consolidate national net- 
work holdings in radio. Rogers, 
with its many radio and television 
holdings and its preeminent posi- 
tion in Canadian cable, was viewed 
as an ideal suitor. 

The Southam purchase includes 
1 million nonvoting shares at 
$26.50 a share and some 30,300 Sel- 
kirk warrants at $9.75 a warrant. 
The transaction is subject to ap- 
proval by the Ontario Securities 
Commission. Southam owns a siz- 
able newspaper chain and consid- 
erable publishing and communica- 
tions holdings. 

THE CANADIAN RECORDING 
Industry Assn. and the Canadian 
Independent Record Production 
Assn. are asking the House of 
Commons Committee on Culture 
to strengthen some government 
rules that regulate music played 
on radio. The CRIA says the re- 
quirement that at least 30% of the 
music played by a radio station 
must be Canadian is interpreted by 
programmers as a maximum, not a 
minimum, while the CIRPA says 
the 30% level should apply to both 
AM and FM (the current FM quota 
ranges from 7% to 30 %, depending 
on the format). The CRIA also crit- 
icizes limitations on the number of 
times a station can play a particu- 
lar song per week, saying they in- 
hibit Canadian artists. The group 
also complains that the oldies for- 
mat makes it hard for new acts to 
win radio exposure. The CIRPA 
says differences between AM and 
FM are purely technical and that 
equally tough regulations should 
apply to both. 

HEAVY LOSSES continue to be 
absorbed at the two publicly trad- 
ed compact disk manufacturing 
outlets in Canada. Praxis Technol- 

ogies posted a $1.2 million loss in 
the three months ended Sept. 30, 
while Cinram's losses approached 
$1 million for the same three - 
month stretch. Both firms report 
increased demand, however, as 
Christmas approaches. 

INITIAL RETAIL REACTION to 
MCA Canada's 20% cut in CD sug- 
gested list prices has been posi- 
tive, but so far no companies have 
followed the MCA move. 

JOHN FRASER has been ap- 
pointed senior vice president of 
marketing for Nelson Videovend 
Ltd., which holds the international 
rights to make and market The 
Amazing Video Machine. To date, 
more than 50 of the credit- card -ac- 
tivated videocassette vending ma- 
chines have been put into service. 

ISLAND RECORDS CANADA 
Ltd. has its first domestic signing 
in recent history: Andrew Cash, 
former front man for the Toronto - 
based L'Etranger. Signed to a 
worldwide deal with Island, Cash 
is currently working with produc- 
er John Switzer at Phase One stu- 
dios in Toronto on an album due 
for spring release. 

BOB RAMAGLIA, manager of 
Corey Hart, has resigned his posi- 
tion without an explanation. No re- 
placement has been announced. 
Also expected to change managers 
shortly is Luba, Canada's Juno - 
winning female vocalist for the 
past three years. 

TELESAT CANADA, the coun- 
try's domestic satellite operator, 
now offers a 15- kilohertz, digital - 
quality stereo -transmission ser- 
vice called RadioNet 2. The service 
will also use the Single Channel 
Per Carrier technology to allow in- 
dependent transmission from any- 
where in Canada, thus allowing 
programming or information to be 
sent via satellite from more than 
one location or on a time -shared 
basis, a key for major users. 

STEVE CHASE and Kari Skog- 
land have joined Champagen Pic- 
tures as directors. Chase's recent 
work includes "Contact" by Plati- 
num Blonde and "Happy Togeth- 
er" by the Nylons. Skogland's 
work includes the hot "Dance De- 
sire" video by Haywire and 
"Promises" by Frozen Ghost." 
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' SORRY, 

ALL INTERNATIONAL 
ClRcurr$ ARE 

BUSY,. 

On Esi Street, 
You're Never Left 

Holding the Phone. 
That's right, with Esi Street (Easy Street) and 
your phone you can turn any P.C., laptop 
computer or word processor into an instant 
communications and information system. Esi 

Street does it. It's an Electronic Mail (Email) 
network designed specially for entertain- 
ment professionals around the world! 
Make a local phone call - wherever* you are - and you can send and receive Email com- 
munications, telex, mailgrams, cablegrams, 
lettergrams...orchat person -to- person on -line! 

Esi Street is perfect for booking travel, trans- 
mitting accounting data (spreadsheets), issu- 
ing orders, receiving vital information and 
keeping on top of it all, when and where it's 
convenient for you. Esi Street also eliminates 
retyping because it comes to your word 
processor electronically! 

It's far less expensive than telephone, telex or 
fax. It's portable and it's immediate. No more 
telephone tag. No busy signals. No time zone 
problems. And no restrictions - because the 
service works around the clock. 

And there's more. Esi Street gives you infor- 
mation too. Use Esi Street to plug into vital 
data from the Album Network, Billboard, The 
Hollywood Reporter, Pollstar, Video Insider 
and others - up to five days before it hits the 
newsstands! 

Thousands of entertainment professionals 
are building their business on Esi Street. Join 
them, or you can keep on holding the phone. 

Put your business on Esi Street! Call now: 
New York 212 -757 -0320 
Los Angeles 213 -937 -0347 
London 01 -221 -2749 
Nashville 615 -833 -9389 

S T R E E T 

Everything All The Time 
An IMC Network 

Most places in North America, the UK, Europe, Scandinavia,\Australasia and Japan. 
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 /NEWSMAKERS 

Sound Trax. Film director Joel Schumacher, center, is presented with Recording 
Industry Assn. of America gold awards for the soundtracks to two of his two films, 
"St. Elmo's Fire" and The Los: Boys" Also shown are Atlantic executive vice 
president /general manager Dave Glew, left, and Atlantic president Doug Moms. 

In The Flesh. Capitol recording group Flesh For Lulu recently held a listening 
party for its new album,. "Long Live The New Flesh," at Scream, a floating 
nightclub in Los Angeles. Shown, back row from left, are Tarquin Gotch of 
Hughes Entertainment and band members Rocco and Kevin Mills. Also, front 
row from left, are band members James Mitchell and Nick Marsh, Capitol 
Records president Dave Berman, and Capitol a &r exec Tim Devine. 

Yes Indeed. Famed composer /arranger Sy Oliver, right, was recently honored 
at the a &r producers luncheon, given by the New York chapter of NARAS, the 
recording academy. Also shown, from left, are BMI's Brian ficLaughlin and Burt 
Korall. 

Jet Set. MCA group the Jets are presented with platinum awards for their self -titled debut album. Shown kneeling, from left, 

are Jets members Haini, Eddie, Elizabeth, and Leroy Wolfgramm. Standing, from left, are MCA Records president Myron Roth; 
band member Moana Wolfgramm; MCA executive vice president Richard Palmese; band member Kathi Wolfgramm; MCA vice 

president Ernie Singleton; Jets manager Don Powell; Rudy Wolfgramm; and MCA vice president Steve Meyer. 

Petite Flower. Elektra recording artist Judy Tenuta is greeted by Elektra 
executives after her recent performance at Radio City Music Hall. Shown, front row 
from left, are manager of national alternative radio Mark Cohen, a&r representative 
Kevin Patrick; and a &r representative Michael Alago. In the back row are Tenuta, 
center, a &r representative Bob Kaminsky, left, and Howard Thompson, vice 
president a &r East Coast. 

High Marx. EMI -Manhattan and artist Richard Marx celebrate his first gold album, 'Richard Marx." Pictured, from left, are 

national promotion director Rich Tamburro; John Hey, national director of AOR promotion, college radio and alternative 

marketing; vice president of sales Ira Derfler; Sal Licata, CEO; Ken Baumstein, vice president of marketing; Geoff Bywater, 

vice president of artist development and video; Marx; Gerry Griffith, senior vice president of a &r; Bobby Columby, a &r 

consultant; Rusty Garner, national dkector of dance video; Ross Schwartz, Marx's attorney; and Bruce Garfield, vice 

president of pop a&r. 

Learning To 3rnile. Columbia Records recently celebrated ='ink Floyd's sold - 
out concerts a- New York's Madison Square Garden. Shown, from left, are vice 
president of East Coast marketing Jack Rovner; senior vice president of a &r 
Mickey Eichner; Floyd members Richard Wright and Nick Mason; CBS Records 
division president Al Teller; band member David Gilmour; Steve O'Rourke, EMP 
Productions; and Bob Sherwood, senior vice president of marketing. 
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EJANCIAL 

Analyst Recommends Cut In CD Prices 
BY KEITH BENJAMIN 

This is the first in a series of guest 
columns that will appear on the fi- 
nancial page approximately once 
a month. This week's columnist is 
Keith Benjamin, an entertain- 
ment industry analyst at Silber - 

berg, Rosenthal 
& Co. in New 
York. Benjamin, 
who was recently 
named a partner 
in the brokerage 
firm, has been 
tracking music - 
/video retail and 
rackjobbing 
stocks for two 
years. His com- 
ments should 

not be construed as an offer to sell 
or a solicitation to buy any securi- 
ties. 

NEW YORK While compact disk 
sales are strong this year, there ap- 
pears to be significant risk that 
sales of CD players will stall this 
Christmas, leaving 1988 prospects 
for CD demand shaky. 

Prices on some CDs have already 
been lowered to a range of $10 -$12, 
but list prices on the most popular 
titles remain $15 or more. A lower 
list price of $10 -$12 on front -line re- 

leases could considerably improve 
the outlook for next year's CD 
sales. 

With or without that price reduc- 
tion, however, increased CD de- 
mand should continue to outpace 
that of other prerecorded music. Ac- 
cordingly, the environment for rec- 
ord companies and music retailers 
appears more favorable than for 
consumer product manufacturers 
and retailers in general, even if an 
economic recession comes to pass. 

While record company gross prof- 
it margins are at about 50% on CDs, 
retailers are under pressure be- 
cause increasing CD sales are gen- 
erating lower levels of profitability 
than cassettes or LPs. Retail mar- 
gins on cassettes have been running 
at nearly 40 %, compared with just 
above 30% for CDs. For example, a 
hit CD with a wholesale price of $10 
that sells at retail for $14.50 -leav- 
ing the retailer with a 31% margin - 
carries a cost to the record label of 
about $5, including about $1.50 for 
the disk itself. The remaining costs 
include royalties, packaging, mas- 
tering, and overhead. Unit costs 
should continue declining as vol- 
umes increase relative to fixed man- 
ufacturing and overhead costs. 

High CD gross margins have fu- 
eled record earnings growth at the 
major labels. Until now, these mar- 

MARKET ACTION 
BILLBOARD CHARTS THE TOP ENTERTAINMENT STOCKS 

COURTESY OF 
PAINE WEBBER RESEARCH, 1285 Ave. of the Arnencas 

New York, N.Y. 10019, (212) 713-2000 

Sale, Open Close 
Company 1000's 11/9 11/16 Change 

NEW YORK STOCK EXCHANGE 
CBS Inc. 501.3 16534 170'/, +4% 
Cannon Group 252.7 3'/ 4 +y 
Capital Cities Communications 234.4 320 312 -8 
Coca -Cola 3555.1 38'/, 38'/, -y. 
Walt Disney 2754.0 51'/, 541/2 +2V, 
Eastman Kodak 7328.3 49'', 50 
Gulf & Western 751.7 681/2 681/2 
Handleman 158.2 191/. 18'/. 
MCA Inc. 963.4 40V 38y, ,4 
MGM /UA 136.9 7 6% S/, 
Musicland 60.4 20% 191 . Orion Pictures Corp. 278.0 8'/ 9 +y, 
Primerica 1245.8 271/4 26% 
Sony Corp. 679.8 28% 341/. +5% 
SDK 42.4 58 621/4 
Vestron Inc. 121.4 4V, 3% 
Warner Communications Inc. 1875.3 24%, 25% +y . Westinghouse 1930.0 

AMERICAN STOCK EXCHANGE 

46%, 45% -1'/i 

Commtron 68.5 2% 2V, +y 
Electrosound Group Inc. 
Lorimar /Telepictures 

29.5 
1541.9 

5'/, 
8V, 

6V, 
9% 

+y . 
+1v, 

New World Pictures 118.3 41/4 4 
Price Communications 134.2 9 9% 
Prism Entertainment 
Turner Broadcasting System 

16.3 3% 3V, 

Unitel Video 
Wherehouse Entertainment 83.6 9% 91/. 

Nov.16 
Company Open Close Change 

OVER THE COUNTER 
Crazy Eddie 2 21/. 
Dick Clark Productions 4 V, 4% 
Infinity Broadcasting 181/2 19 +y, 
Josephson Inc. 101/4 101/, +/ 
LIN Broadcasting 38V, 381/ +'/ 
Lieberman Enterprises 12V, 13 
Malrite Communications Group 6' 6'/. 
Recoton Corp. 3% 3% 
Reeves Communications 
Satellite Music Network, Inc. 

6 
2'/ 3 

6V, 
3 +% 

Scripps Howard Broadcasting 78 79 +1 
Shorewood Packaging gy 101/. +% 
Sound Warehouse 10% 10% 
Specs Music 51/2 5% 
Stars To Go Video 
Trans World Music 
Tri -Star Pictures 

21/4 

16 1/ 

2i 
15V, 
11V, 

+i 
-'/, 
+y, 

Wall To Wall Sound And Video 4 4 
Westwood One 17% 16'/, '4 

Open Close 
Company 

LONDON STOCK EXCHANGE (In Pence) 
11/16 Change 

Chrysalis 145 160 15 
Pickwick 153 150 -3 
Really Useful Group 385 410 +25 
Thorn EMI 446 507 +61 
Virgin 110 117 +7 

gins could be rationalized as a func- 
tion of the scarcity of CD produc- 
tion capacity. As the supply appears 
to be rapidly exceeding existing 
sales levels, record companies may 
at last be forced to bolster demand 
to utilize the new production capaci- 
ty coming on line. - 

Current 1987 CD supply esti- 
mates hover near 100 million units, 
with demand about level with sup- 
ply (43 million units sold in the first 
half). If demand is viewed as deriv- 
ing from CD player sales, however, 
there is cause for concern. At the 
beginning of this year, there were 
about 4 million players in U.S. 
homes, for a low 5% penetration. 
The Recording Industry Assn. of 
America estimates sales of 80 mil- 
lion CDs through Jan. 1 -an aver- 
age of 20 per player. 

The bad news is that the Electron- 
ic Industries Assn. just reduced its 
estimate of 1987 player sales from 
more than 4 million to under 3 mil- 
lion units. That represents a mere 
10% increase over the 2.6 million 
units sold in 1986. We estimate that 
each new buyer this year will collect 
16 CDs, and the 4 million previous 
player owners will acquire another 
13 disks, for a total of 100 units this 
year (up from 53 million last year). 
That will bring the total U.S. library 
to 180 million units. If the EIA fig- 
ure holds true, the installed base of 
players at Christmas will be 7 mil- 
lion, fora library of 25 CDs per 
player. 

A reasonable 1988 forecast calls 
for these player owners to buy 
about 10 more CDs each, for a total 
of 70 million units. Assuming high 
list prices, CD player sales could re- 
main flat at 3 million next year. We 
estimate these new owners will buy 
15 disks each, or another 45 million, 
bringing total 1988 CD sales to 115 
million units, up 15% from this year. 
While that growth looks good com- 
pared to the economy as a whole, it 
doesn't come close to matching a po- 
tential supply of 200 million units. 

It simply makes long -term eco- 
nomic sense for record companies to 
reduce prices to attract more new 
CD player buyers now. Short -term 
gross profits on CDs could fall, but 
the impact should be offset by 
growth in demand. 

We estimate that with a hypo- 
thetical average CD sale price of 
$11, each existing player owner in 
1988 would buy 15 disks, or 105 mil- 
lion total units. Player sales would 
then reach 4 million units, generat- 
ing about 18 CD purchases per play- 
er, or another 70 million disks. 
These 175 million CDs, at a sale 
price of $11, would account for $1.93 
billion in retail sales. We further es- 
timate that at a hypothetical aver- 
age sale price of $14, sales of 115 
million CD units would generate 
only $1.61 billion in revenues next 
year. 

Using an average wholesale cost 
of $7.50, the retailer's gross margin 
would be 32%, or $613 million, 18% 
more than it would be at a $9.50 
wholesale price. Given higher vol- 
umes, record companies' costs could 
fall to $4 a disk, leaving them a 
healthy 47% margin, or $613 million. 
At an average CD cost of $4.75, 
based on 115 million units sold, the 
label's profit would be only $546 mil- 
lion. 

Moreover, greater unit sales 
would allow retailers and labels to 
leverage fixed sales and general 
and administrative costs. Net earn- 
ings growth would then exceed 
growth in sales and gross profits. 

Some final points: Even prior to 
the stock market turmoil, there was 
uncertainty regarding continued 
high levels of consumer spending 
for big- ticket items like $100 -$300 
CD players. Those purchases could 
easily be postponed. The digital au- 
diotape threat is yet another reason 
for labels to accelerate the penetra- 
tion rate of CDs. 

Record company moves to intro- 
duce midline and budget titles with 
list prices of $10 -$12 and wholesale 
tags of $7 -$8 partly address these is- 
sues, but many consumers still per- 
ceive CDs as expensive. The rack - 
jobber, who targets the middle- and 
low- income customers, would feel 
the brunt of a slowdown over the 
next 12 months. 

The short -term view: Maximize 
profits in 1987, regardless of wheth- 
er it leads to postponed player sales 
and lower CD demand next year. A 
longer -term view makes more 
sense. 

Virgin Posts Pretax Profits 
Group's 1st Results As Public Co. 

NEW YORK The Virgin Group 
has reported its first preliminary 
results as a public company. 

For the year ended July 31, 1987, 
the company reported total pretax 
profits of 31.1 million pounds and 
pretax profits from continuing 
businesses (before exceptional 
items) of 27.7 million pounds. Total 
pretax profits for the previous 12- 
month period were 15.5 million 
pounds, and pretax profits from 
continuing businesses were 19.1 
million pounds. 

Turnover for the year ended 
July 31 was 299.7 million pounds, 
up from 234.4 million pounds in the 

year -ago 12 -month period. 
Richard Branson, chairman of 

Virgin Group, says the company's 
record company, music -publishing, 
and recording- studio operations 
posted pretax profits of 20.3 mil- 
lion pounds, on turnover of 143.3 
million pounds, or slightly less 
than half of total turnover. In the 
previous 12 months, Virgin's mu- 
sic operations had a 20.3 million 
pound pretax profit on turnover of 
118.4 million pounds. 

Virgin's communications group, 
which includes services to the tele- 
vision and video industries, posted 
a 6.4 million pound pretax profit. 

Vestron Reports 

Loss Of $9.8 Mil 
For 3rd Quarter 

NEW YORK Vestron Inc. has re- 
ported a loss of $9.8 million, or 26 
cents per share, for the third quar- 
ter ended Sept. 30. This compares 
with net earnings of $1 million, or 3 
cents a share, in the previous year's 
quarter. 

The company attributes the loss 
to its inability to release "Platoon" 
and "Hoosiers" on home video as 
well as expenses related to litiga- 
tion with Home Box Office and 
Hemdale. Vestron chairman Austin 
Furst says high domestic acquisi- 
tion costs for previously purchased 
video titles and a decline in the num- 
ber of domestic releases also con- 
tributed to the quarter loss. 

Revenues in the 1987 quarter, 
meanwhile, rose from $38.2 million 
for the prior -year period to $52.3 
million, an increase of 37 %. 

For the nine months, the net loss 
was $18.3 million, or 49 cents a 
share, compared with a profit of 
$12.4 million, or 33 cents a share, for 
the 1986 period. 

Nine -month revenues were up 
2.9% over last year, rising from 
$138.5 million to $142.5 million. 

The company says it believes it 
has sufficient capital resources to 
meet all its foreseeable operations. 
The company has approximately 
$143 million in working capital and 
$79 million in cash and marketable 
securities, a Vestron spokesman 
says. 

Infinity Enjoys 
Banner Quarter 

NEW YORK Infinity Broadcast- 
ing Corp. has reported that earn- 
ings from broadcasting in the third 
quarter rose 222% over last year's 
three -month period. Broadcasting 
earnings were $10.5 million in the 
1987 quarter, compared with $3.3 
million in last year's corresponding 
quarter. 

Net revenues in the three months 
ended Sept. 27, 1987, were $22.2 mil- 
lion, up from $11.8 million last year. 

Net earnings in the quarter were 
$1.1 million, or 12 cents a share, 
compared with $333,000, or 4 cents a 
share, last year. 

THE 

BILLBOARD 

BOOK OF 

NUMBER 

ONE HITS 
BY FRED BRONSON 
The inside story of every 
Number One single from 
Rock Around the Clock 

to We Are the World: 
AT BOOKSTORES NOW 
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LBUM REVIEWS 

POP 
PICKS 

BARRY MANILOW 

Swing Street 
PRODUCERS: Barry Manilow, Eddie Arkin 
Arista AL -8527 

Side one -labeled "8 p.m. "- swings, 
and side two -"midnight " --clings in 
this jazzy return by Manilow to the 
Arista fold after a single -album stint 
at RCA. As on another labor of love, 
"2:00 A.M. Paradise Cafe," Manilow is 
joined by an impressive array of 
guests -here Diane Schuur, Stan 
Getz, Gerry Mulligan, Phyllis Hyman, 
and Kid -Creole & the Coconuts, who 
help out on a mixture of originals and 
standards. Better new tunes would 
have increased the commercial appeal. 

TRIUMPH 

Surveillance 
PRODUCERS: Thom Trumbo, Triumph 
MCA-42083 

The usual puerile pretensions 
notwithstanding, superstar Canadians 
have crafted a hard -rockin', tuneful 
set, highlighted by "Long Time Gone" 
and "Rock You Down." This won't be 
the album that finally breaks the band 
here in a big way, however. 

ANTHRAX 

I'm The Man 
PRODUCERS: Anthrax, Paul Hammingson 
Megaforce /Island 90685 

B side to U.K. import single created a 
big enough buzz here to warrant this 
EP from one of America's leading 
thrash bands. Project contains three 
versions of metal -meets -rap title cut, 
which continues to be a favorite at 
college radio. Also boasts a remake of 
Black Sabbath's classic "Sabbath 
Bloody Sabbath" as well as two live 
tracks. 

MAMA'S BOYS 

Growing Up The Hard Way 
PRODUCER: Philip Begley 
Jive/RCA 1059 -1 

On its fifth album, Irish quartet takes 
a welcome turn toward the Loverboy 
end of the mainstream. "Waiting For 
A Miracle" and "Bedroom Eyes" 
exhibit a way with a melody, while 
cover of Stevie Wonder's "Higher 
Ground" shows off group's gung -ho 
guitar work. 

REMEMBER 

FIELDS OF THE NEPHILIM 
Dawnrazor 
PRODUCER: Bill "Harmonica' Buchanan 
Beggars Banquet/RCA 6599 -H 

Distinctive spaghetti -western rock 
from U.K. group whose stated aim is 
to create music with the aura of Clint 
Eastwood's film personae. Dense, 
morose tracks are by turn good, bad, 
and ugly but always compelling; 
finding a cohesive target audience for 
this debuting act may prove to be a 
herculean task. Best: "Preacher 
Man," "Blue Water." 

AIR SUPPLY 

The Christmas Album 
PRODUCER: Michael Lloyd 
Arista AL -8528 

Ouch! The traditional holiday tracks 
here are impregnated with such 
saccharine sweetness it hurts. Much 
better are the Air Supply originals, 
"The Eyes Of A Child" and "Love Is 
All." Though not strictly Christmas 
fare, the two cuts capture the spirit of 
the day with an appropriately 
reverent touch. 

CRY BEFORE DAWN 

Crimes of Conscience 
PRODUCER: Paul Staveley O'Duffy 
Epic BFE 40989 

Happily, new Irish foursome doesn't 
clone the familiar U2 sound, 
preferring instead to assert its own 
understated brand of often politically 

acute rock. Group's fairly subtle 
approach isn't targeted to any given 
audience, which means sales will 
hinge on radio acceptance. Worth a 
spin by alert jocks. 

VARIOUS ARTISTS 

Louisiana Scrapbook 
PRODUCERS: Various 
Rykodisc RCD 20058 

Soul- spiced CD -only collection of 
Creole -state sides taken from 
Rounder releases comes on the heels 
of the similarly flavored "Big Easy" 
soundtrack; no such tie-in here to 
push sales, but bon temps tracks by 
Beausoleil, Buckwheat Zydeco, Irma 
Thomas, and the Dirty Dozen Brass 
Band, among others, should entice a 
steady stream of customers. 

BOB RIVERS COMEDY CORP 

Twisted Christmas 
PRODUCERS: Bob Rivers. Dennis Amero, Brian Silva 
Critique /Atlantic 90671 

Modestly amusing look at Christmas 
is occasionally tasteless without any 
redemptive humor -as in 
"Foreigners" -but more often raises 
a smile; "0 Come All Ye Grateful 
Dead -Heads" could even draw 
chortles from the album rock crowd. 

ORIGINAL MOTION PICTURE SOUNDTRACK 

Fatal Attraction 
PRODUCER: Maurice Jarre 
GNP Crescendo GNPS 8011 

The Michael Douglas /Glenn Close 
psychodrama has topped the box - 
office charts for close to two months 
now. Unfortunately, that adds little 
luster to this conventional soundtrack 
album, on which Oscar- winning 
composer Jarre ( "Lawrence Of 
Arabia," "Dr. Zhivago ") vamps on 
some fairly tepid electronic scare 
themes. 

STEVE KILBEY 

Unearthed 
PRODUCER: Steve Kilbey 
Enigma ST -73297 

Bassist, lead vocalist, and main 
songwriter for Australian band the 
Church, Kilbey has assembled an 
intimate "bedroom" album on which 
he plays almost all instruments. 
Beautifully melodic pop with a tinge 
of melancholy throughout, set is 
topnotch despite its informality. 

THE NILS 
PRODUCER: Chris Spedding 
Rock Hotel /Profile PRO -1245 

Canadian quartet's first full -length 
record, which comes after nearly a 
decade of making the club rounds, 
proves well worth the wait. Spedding 
has fine -tuned group's propulsive 
guitar sound so as not to obscure 
tunes' wonderful melodicism; "When 
The Love Puts On A Bad Face," 
"Wicked Politicians," and "River Of 
Sadness" should pop onto college 
playlists. 

PAUL DI'ANNO'S BATTLEZONE 

Children Of Madness 
PRODUCER: Ian Richardson 
Shatter /Profile PAL -1234 

Strongest selling point here is 
Di'Anno's stint as front man for Iron 
Maiden, but this album can certainly 
stand on its own. Accessible leadoff 
track, "I Don't Wanna Know," has 
helped album break onto album rock 
playlists. Contact: 212 -645 -5630. 

THE SUN RHYTHM SECTION 

Old Time Rock 'N Roll 
PRODUCER: Stan Kesler 
Flying Fish FF445 

Title is a slight misnomer: Johnny 
Burnette Trio guitarist Paul Burlison 
is a non -Sun ringer. But that's 
quibbling -Sonny Burgess, D.J. 
Fontana, Marcus Van Story, and 
other Memphis alumni take a loose 
yet highly entertaining saunter down 
rockabilly's Memory Lane here. Set of 
16 rough rockers will please roots 
aficionados. 

SPOTLIGHT 

MADONNA 
You Can Dante 
PRODUCERS: Various 
Sire 25535 

Madonna caps a big year with a bonus 
her fans should embrace: a seven - 
track package of extended dance 
remixes, regrooved by mixmasters 
Stephen Bray, Jellybean, and Nile 
Rodgers, among others. Cuts include 
such hot items as "Holiday," "Into 
The Groove," and the previously 
unreleased "Spotlight." The lady can't 
miss with this one -monster holiday 
sales are a given. 

NEW AND 
NOTEWORTHY 

FRANKIE VALLI & THE FOUR SEASONS 

25th Anniversary Collection 
PRODUCERS: Various 
Rhino RNRP 72998 

Boffo four -record collection, compiled 
from the original masters, covers 
almost all the bases of Valli's career 
(only the real rarities aren't here; 
they're being saved for a companion 
package, to be released next year). 
Complete with full -color booklet 
sporting exhaustive liners, package 
shapes up as a primo holiday gift item 
for young and old alike. 

FLESH FOR LULU 

Long Live The New Flesh 
PRODUCERS: Mike Hedges. Stephen Hague 
Capitol CLT -48217 

English band, now expanded to a 
quintet, first attracted attention with 
stateside touring and a track ( "I Go 
Crazy ") on the soundtrack to the John 
Hughes production "Some Kind Of 
Wonderful." First U.S. longplayer has 
this sharp outfit showing off a sure 
pop sense and some echoes of the 
glam era. First single, "Postcards 
From Paradise," has punch, but novel 
"Siamese Twist," with its echoes of T. 
Rex, sounds like the real killer. 

BLACK 
PICKS 

CLARENCE CARTER 

Hooked On Love 
PRODUCER: Clarence Carter 
Ichiban ICH 1016 

High debut on the Top Black Albums 
chart for this outstanding effort 
shows that no matter what the 
current musical sign o' the times is, 
there's always a place for knock -'em- 
dead trad -soul. Carter's remake of his 
'60s hit "Slip Away" is best, but all of 
side one shines as well. 

RUFFIN & KENDRICKS 
PRODUCERS: R. McNair, Jim Bonnefond, Rick 
lantosca 
RCA 6765 -R 

This heavyweight rematch of two ex- 
Temptations is already delivering a 
knockout with the top-10 -bound "I 
Couldn't Believe It." "One Last Kiss" 

and "One More For The Lonely 
Hearts Club" should keep up the 
pressure. Touches of Minneapolis, 
Marley, and Motown update this 
dynamic duo's slick return to form. 

RECONDE110ED 

IMAGINATION 

Closer 
PRODUCERS: Nick Martinelli, others 
RCA 6762 -R 

Lee John's sinuous vocals lead the 
return of this U.K. trio; its danceable 
brand of Eurosoul should capture 
audience imagination on "The Last 
Time," "I Know What Love Is," and 
"Hot Nights." 

KEITH SWEAT 

Make It Last Forever 
PRODUCERS: Keith Sweat, Teddy Riley 
Elektra 60763 

Fresh- voiced r &b singer combines grit 
with polish and strong rhythms with 
dance appeal to crack the charts with 
"I Want Her." No pretensions here - 
just a straight -ahead attempt to sing 
hard, with finely crafted vocal style. 

PRINCESS & STARBREEZE 
PRODUCER: Fenderella 
MCA -42095 

Six- member band gets a helping hand 
on debut from Klymaxx's Fenderella, 
who brings out the best in the 
Atlanta -based group. Band shines on 
such numbers as a brassy remake of 
the Prince -ly tune "It's Gonna Be 
Lonely" and the hypnotic funk track 
"Baby It's Over." 

COUNTRY 
REläNNNEINlED 

RONNIE ROGERS 

Tough Times Don't Last 
PRODUCER: Tommy West 
MTM ST -71065 

Rogers has a chameleon 'vocal 
delivery that can conjure up voices as 
disparate as Ed Bruce and Alabama's 
Randy Owen, both of whom he has 
written hits for. Elements here of 
blues, country, western swing, and 
genteel rock'n'roll. Best cuts: "Double 
Datin'," "Fall In Tennessee," "Eyes 
Of The Young." 

RIDERS IN THE SKY 

The Cowboy Way 
PRODUCER: Emory Gordy Jr. 
MCA 42040 

This album shows what might have 
happened had the Sons Of The 
Pioneers had to earn a living playing 
fraternity parties. It is a first -rate 
amalgam of sweet, sage- scented 
Western classics, each done to 
scholarly perfection, and wild, 
irreverent off -the -bunkhouse -wall wit. 
These boys are obviously marching to 
a couple of different drummers. 

JAZZ 
PMKS 

WORLD SAXOPHONE QUARTET 

Dances And Ballads 
PRODUCER: Robert Hurwitz 
Nonesuch 79164 

Master players Julius Hemphill, 
Oliver Lake, David Murray, and 
Hamiet Bluiett harmonize brilliantly 
on an all -sax recital of original 
compositions, ranging from frenetic 
free excursions to sonorous ballads. 
Current album, like last year's highly 
lauded program of Duke Ellington 
material, reveals the WSQ as a unit in 
the forefront of contemporary jazz. 

WILTON FELDER 

Love Is A Rush 
PRODUCERS: Joe Sample, Wilton Felder 

MCA 42096 

With leader's familiar sax and partner 
Samples contributing keyboards and 
several compositions, this sounds so 
much like a Crusaders album you'll 
wonder why it was done in Felder's 
name. A sure -fire candidate for jazz 
and Wave stations. 

RECOMMENDED 

MARC JOHNSON'S BASS DESIRES 

Second Sight 
PRODUCER: Manfred Eicher 
ECM 833 038 

Quartet featuring bassist Johnson 
with Bill Frisell, John Scofield, and 
Peter Erskine received rave reviews, 
strong sales for previous outing. New 
effort looks set to capitalize on that 
success -group interplay seems even 
tighter here, despite intricacy of the 
compositions. Excellent. 

JOAQUIN LIEVANO 

One Mind 
PRODUCERS: Steven Kindler, Joaquin Lievano 
Global Pacific /CBS 40726 

Colombian guitarist who cut his teeth 
with Jean -Luc Ponty is closer to 
fusion than new age on debut album, 
which is reportedly getting a lot of 
support from CBS. Includes cameos 
by Kindler, Steve Smith, and Rodney 
Franklin. 

CLASSICAL 
RECOINIENDED 

SAINT- SAENS: INTRODUCTION ET RONDO 

CAPRICCIOSO; HAVANAISE/CHAUSSON: 

POÈME /RAVEL: TZIGANE /SARASATE: CARMEN 

FANTASY 

Itzhak Perlman, New York Philharmonic, Mehta 
Deutsche Grammophon 423 063 

A fluent technique, liquid tone, and 
idiomatic phrasing are apparent on 
five standards of the French violin 
literature at their most persuasive 
(the Sarasate qualifies by derivation). 
Will embrace a wide audience. 

HANDEL: MESSIAH 

Battle, Quiver, Aler, Ramey, Toronto Symphony, 

Andrew Davis 
Angel CDC -7 49027 

No attempt at period practice here. 
This version picks its way through a 
later tradition that makes full use of 
orchestral resources and large chorus 
when appropriate. It all works 
wonderfully well and is enlivened 
further by a superb and promotable 
quartet of soloists. 

BEETHOVEN: SYMPHONIES NOS. 5 & 7 

Concertgebouw Orchestra, Haitink 
Philips 420 540 

Yet another Beethoven cycle is 
launched here, one that promises to 
find a secure and lofty slot in the 
hierarchy. Direction and performance 
are superior, outclassing Haitink's 
earlier traversal with another 
orchestra. On LP, disk offers a 
cleanly etched side that exceeds 38 
minutes. 

SPOTLIGHT: Predicted to hit top 10 on Bill- 
board's Top Pop Albums chart or to earn plati- 
num certification. 

NEW & NOTEWORTHY: Highlights new and 
developing acts worthy of attention and other 
releases of special interest. 

PICKS: Releases predicted to hit the top half 
of the chart in the format listed. 

RECOMMENDED: Other releases predicted 
to chart in the respective format; also, other al- 
bums of superior quality. 

All albums commercially available in the 
U.S. are eligible. Send review copies to Jean 
Rosenbluth, Billboard, 1515 Broadway, New 
York, N.Y. 10036, and Chris Morris, Billboard, 
9107 Wilshire Blvd., Beverly Hills, Calif. 
90210. Send country and gospel albums to 
Ed Morris, Billboard, 49 Music Square W., 
Nashville, Tenn. 37203. 
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HOT 100 
SINGLES SPOTLIGHT 

A weekly look behind the Hot 100 with Michael Ellis. 

THE BILLBOARD HOT 100 radio panel has been revised and expand- 
ed, effective with this week's chart. The panel is updated four times a 
year, after each Arbitron ratings period, to reflect changes in the radio 
marketplace: New stations are added, some stations are dropped, and 
stations' weights are adjusted. The entire new panel is printed on page 
18 with an explanation of the weighting process. There are now 237 ra- 
dio reporters to the Hot 100 chart. The playlists of the 28 reporting sta- 
tions with the largest weekly cumulative audience according to Arbi- 
tron are printed each week in the Power Playlists section (see page 22). 
This feature has also been updated to reflect the new ratings informa- 
tion. 

IT IS UNUSUAL FOR both indicators of a record's popularity -sales 
and airplay -to agree, but this week the top three on the sales and air- 
play charts are identical. The undisputed No. 1 is "(I've Had) The Time 
Of My Life" by Bill Medley & Jennifer Warnes (RCA). Belinda Car- 
lisle's "Heaven Is A Place On Earth" (MCA) is close enough in points to 
be a serious challenger for No. 1 next week, while the enormous point 
gains of "Faith" by George Michael (Columbia) -the most of any rec- 
ord on the chart -make it a strong contender for the top in two weeks. 

FOUR RECORDS ARE HURT this week by being in tightly competi- 
tive areas of the chart. "Don't Shed A Tear" by Paul Carrack (Chrysa- 
lis) moves up only three places to No. 58 despite 22 radio adds. "Honest- 
ly" by Stryper only moves 63 -60 despite 17 adds. Both songs look 
strong: Carrack's record moves 30-17 at Y -108 Denver, while Stryper's 
record is already No. 1 at two radio reporters. Meanwhile, "The One I 

Love" by R.E.M. (I.R.S.) holds at No. 12 with a bullet despite strong 
point gains, and "I Won't Forget You" by Poison (Enigma) actually 
moves down the chart from 13 to 15 despite continued point gains on 
the sales side. 

QUICK CUTS: Artists doing particularly well with their first Hot 100 
singles include rappers Salt -n -Pepa, with great jumps for "Push It" 
(Next Plateau) at KZZP Phoenix (15 -9), KROY Sacramento, Calif. (25- 

15), and I -94 Honolulu (27 -8); and British band New Order, with "True 
Faith" (Qwest) moving 26-19 at B -97 New Orleans, 2 -1 at KITS San 
Francisco, 16-13 at KCPX Salt Lake City, and 26-19 at KWSS San Jose, 
Calif. KWSS PD Mike Preston says it's the No. 3- selling 12 -inch single 
in the market and consistently top 10 in requests ... The nine new en- 
tries on the chart, led by Exposé's "Seasons Change" (Arista), include 
two artists new to the Hot 100: Tony Terry enters at No. 92 with the 
top 20 black single "She's Fly" (Epic), and a new grouping of British 
artists called M /A /R /R /S enters at No. 96 with the international hit 
"Pump Up The Volume" (4th & B'way). 

FOR WEEK ENDING NOVEMBER 28, 1987 
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HOT 100 SINGLES ACTION 
RADIO MOST ADDED 

SEASONS CHANGE 

PLATINUM/ 
GOLD 
ADDS 

20 REPORTERS 

SILVER 
ADDS 

58 REPORTERS 

BRONZE/ 
SECONDARY 

ADDS 
159 REPORTERS 

TOTAL TOTAL 
ADDS ON 

237 REPORTERS 

EXPOSE ARISTA 7 21 67 95 101 

EVERYWHERE 
FLEETWOOD MAC WARNER BROS. 2 15 44 61 63 

HAZY SHADE OF WINTER 
BANGLES DEF JAM 7 11 38 56 139 

I COULD NEVER TAKE... 
PRINCE PAISLEY PARK 1 12 40 53 137 

HUNGRY EYES 
ERIC CARMEN RCA 3 8 23 34 106 

I WANT TO BE YOUR MAN 
ROGER REPRISE 3 10 19 32 76 

THE WAY YOU MAKE ME FEEL 
MICHAEL JACKSON EPIC 1 8 20 29 201 

I LIVE FOR YOUR LOVE 
NATALIE COLE EMI- MANHATTAN 1 7 18 26 112 

MOTORTOWN 
THE KANE GANG CAPITOL 1 5 20 26 110 

CANDLE IN THE WIND 
ELTON JOHN MCA 4 5 15 24 183 

Radio Most Added is a weekly national compilation of the ten records most added to the playlists 

of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 

cally as changes are made, or is available by sending a self -addressed stamped envelope to: 

Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 
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FOR WEEK ENDING NOVEMBER 28, 1987 

Billboard. HOT 100. SALES &AIRPLAY,. 
A ranking of the top 40 singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot 100 Singles chart. 

w y3 -w V); 

SALES 
TITLE ARTIST 

á 
=á 

1 2 (I'VE HAD) THE TIME OF MY LIFE BILL MEDLEY & JENNIFER WARNES 1 

2 3 HEAVEN IS A PLACE ON EARTH BELINDA CARLISLE 2 

3 1 MONY MONY BILLY IDOL 3 

4 7 SHOULD'VE KNOWN BETTER RICHARD MARX 4 

5 5 BRILLIANT DISGUISE BRUCE SPRINGSTEEN 6 

6 8 THE ONE I LOVE R.E.M. 12 

7 15 FAITH GEORGE MICHAEL 5 

8 4 BREAKOUT SWING OUT SISTER 13 

9 11 WE'LL BE TOGETHER STING 8 

10 14 SHAKE YOUR LOVE DEBBIE GIBSON 10 

11 12 I'VE BEEN IN LOVE BEFORE CUTTING CREW 9 

12 13 I WON'T FORGET YOU POISON 15 

13 6 I THINK WE'RE ALONE NOW TIFFANY 7 

14 18 DON'T YOU WANT ME JODY WATLEY 14 

15 17 SKELETONS STEVIE WONDER 21 

16 19 IS THIS LOVE WHITESNAKE 11 

17 20 SO EMOTIONAL WHITNEY HOUSTON 16 

18 16 HOURGLASS SQUEEZE 18 

19 23 CATCH ME (I'M FALLING) PRETTY POISON 17 

20 26 GOT MY MIND SET ON YOU GEORGE HARRISON 19 

21 25 DUDE (LOOKS LIKE A LADY) AEROSMITH 22 

22 9 LITTLE LIES FLEETWOOD MAC 23 

23 29 I DO YOU THE JETS 24 

24 10 IT'S A SIN PET SHOP BOYS 28 

25 32 VALERIE STEVE WINWOOD 20 

26 33 TELL IT TO MY HEART TAYLOR DAYNE 26 

27 38 CHERRY BOMB JOHN COUGAR MELLENCAMP 27 

28 34 ANIMAL DEF LEPPARD 31 

29 40 THAT'S WHAT LOVE IS ALL ABOUT MICHAEL BOLTON 25 

30 27 LOVE WILL FIND A WAY YES 30 

31 21 CAUSING A COMMOTION MADONNA 32 

32 - NEED YOU TONIGHT INXS 29 

33 24 BAD MICHAEL JACKSON 37 

34 22 WHERE THE STREETS HAVE NO NAME U2 39 

35 - POWER OF LOVE LAURA BRANIGAN 40 

36 39 CASANOVA LEVERT 46 

37 37 U GOT THE LOOK PRINCE 48 

38 - CANDLE IN THE WIND ELTON JOHN 33 

39 28 LET ME BE THE ONE EXPOSE 38 

40 - THERE'S THE GIRL HEART 34 

= 
w 

Q W ; AIRPLAY 
TITLE ARTIST 

ó 
=á 

1 1 (I'VE HAD) THE TIME OF MY LIFE BILL MEDLEY & JENNIFER WARNES 1 

2 3 HEAVEN IS A PLACE ON EARTH BELINDA CARLISLE 2 

3 2 MONY MONY BILLY IDOL 3 

4 9 FAITH GEORGE MICHAEL 5 

5 6 SHOULD'VE KNOWN BETTER RICHARD MARX 4 

6 4 I THINK WE'RE ALONE NOW TIFFANY 7 

7 11 IS THIS LOVE WHITESNAKE 11 

8 8 I'VE BEEN IN LOVE BEFORE CUTTING CREW 9 

9 13 SHAKE YOUR LOVE DEBBIE GIBSON 10 

10 5 BRILLIANT DISGUISE BRUCE SPRINGSTEEN 6 

11 14 WE'LL BE TOGETHER STING 8 

12 15 DON'T YOU WANT ME JODY WATLEY 14 

13 16 SO EMOTIONAL WHITNEY HOUSTON 16 

14 18 VALERIE STEVE WINWOOD 20 

15 12 I WON'T FORGET YOU POISON 15 

16 17 CATCH ME (I'M FALLING) PRETTY POISON 17 

17 7 BREAKOUT SWING OUT SISTER 13 

18 21 THE ONE I LOVE R.E.M. 12 

19 19 HOURGLASS SQUEEZE 18 

20 25 GOT MY MIND SET ON YOU GEORGE HARRISON 19 

21 24 THAT'S WHAT LOVE IS ALL ABOUT MICHAEL BOLTON 25 

22 10 LITTLE LIES FLEETWOOD MAC 23 

23 29 TELL IT TO MY HEART TAYLOR DAYNE 26 

24 28 DUDE (LOOKS LIKE A LADY) AEROSMITH 22 

25 27 I DO YOU THE JETS 24 

26 30 CHERRY BOMB JOHN COUGAR MELLENCAMP 27 

27 35 NEED YOU TONIGHT INXS 29 

28 37 CANDLE IN THE WIND ELTON JOHN 33 

29 40 THE WAY YOU MAKE ME FEEL MICHAEL JACKSON 35 

30 31 LOVE WILL FIND A WAY YES 30 

31 20 CAUSING A COMMOTION MADONNA 32 

32 34 SKELETONS STEVIE WONDER 21 

33 39 THERE'S THE GIRL HEART 34 

34 38 ANIMAL DEF LEPPARD 31 

35 22 COME ON, LET'S GO LOS LOBOS 36 

36 23 IT'S A SIN PET SHOP BOYS 28 

37 - CRAZY ICEHOUSE 41 

38 33 LET ME BE THE ONE EXPOSE 38 

39 - HAZY SHADE OF WINTER BANGLES 44 

40 - I COULD NEVER TAKE THE PLACE OF YOUR MAN PRINCE 45 

©Copyright 1987, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, 
photocopying, recording, or otherwise, without the prior written permission of the publisher. 

HOT 100 SINGLES 

BY LABEL 
A ranking of distributing labels 

by the number of titles they have 
on the Hot 100 chart. 

LABEL NO. OF TITLES 
ON CHART 

COLUMBIA (9) 
Def Jam (1) 

E.P.A. 
Epic (9) 
Tabu (1) 

MCA (7) 
I.R.S. (1) 
QMI (1) 

WARNER BROS. (2) 
Paisley Park (2) 
Dark Horse (1) 
Island (1) 
Qwest (1) 
Sire (1) 
Slash (1) 

ATLANTIC (4) 
Island (2) 
Atco (1) 

POLYGRAM 
Mercury (6) 
London (1) 

ARISTA 

CAPITOL (4) 
Enigma (1) 

ELEKTRA 

GEFFEN 

CHRYSALIS 

RCA (2) 
Grunt (1) 
Jive (1) 

VIRGIN 

A &M 

EMI- MANHATTAN 

4TH & B'WAY 

MOTOWN 

AMHERST 

ENIGMA 

NEXT PLATEAU 

REPRISE 

SUTRA 

10 

10 

9 

9 

7 

7 

6 

5 

5 

5 

4 

4 

4 

3 

3 

2 

2 

1 

1 

1 

1 

1 

HOT 100 A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE 

(Publisher - licensing Org.) 

Sheet Music Dist. 

93 ALL I NEED 

(Motley Crue, BMI /Sikki Nixx, BMI /Krell, BMI) WBM 

31 ANIMAL 

(Bludgeon Riffola, ASCAP /Zomba, ASCAP) HL 

54 (BABY TELL ME) CAN YOU DANCE 

(Wiz Kid, BMI /Irving, BMI) CPP /ALM 
37 BAD 

(Mijac, BMI/Warner- Tamerlane, BMI) WBM 

99 BEAT PATROL 

(Warcops, ASCAP /Intersong -USA, ASCAP) CHA /HL 
94 BECAUSE OF YOU 

(Amber Pass, ASCAP /Disco Fever, ASCAP /Red 
Instructional, ASCAP) 

50 BOYS NIGHT OUT 

(Jeddrah, ASCAP /Blue Sky Rider, BMI/Willin' David, 

BMI /Edge Of Fluke, BMI) CPP 

13 BREAKOUT 

(Virgin- Nymph, BMI) CPP 

6 BRILLIANT DISGUISE 

(Bruce Springsteen, ASCAP) CPP 

33 CANDLE IN THE WIND 
(Dick James, BMI /PolyGram Songs, BMI) HL 

79 CAN'T STAY AWAY FROM YOU 

(Foreign Imported, BMI) CPP 

90 CARRIE 

(Screen Gems -EMI, BMI) WBM 

46 CASANOVA 

(Calloco, BMI /Hip Trip, BMI) CPP 

17 CATCH ME (I'M FALLING) 

(Genetic, ASCAP) 

32 CAUSING A COMMOTION 

(WB, ASCAP /Bleu Disque, ASCAP/Webo Girl, 

ASCAP /Black Lion, ASCAP) 

91 CHEROKEE 

(Screen Gems -EMI, BMI) WBM 

27 CHERRY BOMB 

(Riva, ASCAP) WBM 

36 COME ON, LETS GO 

(Picture Our Music, BMI/Warner- Tamerlane, 

BMI /Screen Gems -EMI, BMI) 
86 COULD'VE BEEN 

(George Tobin, BMI) 

41 CRAZY 

(Rondor Music /Almo, ASCAP /SBK Songs /April, 
ASCAP) CPP/ALM/HL 

100 CRAZY WORLD 

(GMPC, ASCAP) 

74 CRITICIZE 

(Flyte Tyme, ASCAP /Avant Garde, ASCAP) WBM 
55 DON'T MAKE ME WAIT FOR LOVE 

(Bellboy, BMI /Gratitude Sky, ASCAP) 

58 DON'T SHED A TEAR 

(High Frontier, ASCAP /Blackwood, BMI /Little Life, 

ASCAP/Wood Monkey, ASCAP) HL 

83 DON'T TELL ME THE TIME 

(Clean Sheets, BMI) 
14 DON'T YOU WANT ME 

(Rightsong, BMI /Franne Gee, BMI /Ardavan, 
ASCAP /Intersong -USA, ASCAP) CHA /HL 

22 DUDE (LOOKS LIKE A LADY) 

(Aero Dynamics, BMI /Desmobile, ASCAP /April, 
ASCAP) HL 

89 EAGLES FLY 

(WB, ASCAP/The Nine, ASCAP) WBM 

65 EVERYWHERE 

(Fleetwood Mac, BMI) WBM 

5 FAITH 

(Chappell, ASCAP /Morrison Leahy, ASCAP) CHA /HL 
19 GOT MY MIND SET ON YOU 

(Carbert, BIND HL 

69 GUARANTEED FOR LIFE 

(Virgin- Nymph, BMI) 
44 HAZY SHADE OF WINTER 

(Paul Simon, BMI) 
2 HEAVEN IS A PLACE ON EARTH 

(Future Furniture, ASCAP /Shipwreck, BMI /Screen 
Gems -EMI, BMI) 

63 HERE I GO AGAIN 

(Seabreeze, ASCAP /C.C., ASCAP/WB, ASCAP) WBM 

60 HONESTLY 

(Sweet Family, BMI) CPP 

18 HOURGLASS 

(Virgin, ASCAP) CPP 

51 HUNGRY EYES 

(Knockout, ASCAP /Jemava, ASCAP /R.U. Cyrius, 
ASCAP) 

66 I CANT HELP IT 

(In A Bunch, PRS/WB, ASCAP/Terrace, ASCAP) CPP 

45 I COULD NEVER TAKE THE PLACE OF YOUR MAN 

(Controversy, ASCAP) WBM 

24 I DO YOU 

(Meow Baby, ASCAP /Rick Kelly, BMI) 
42 I DON'T MIND AT ALL 

(April, ASCAP /Lena May, ASCAP /Ackee, 
ASCAP /Bourgeois Zee, ASCAP) HL/WBM 

75 I FOUND SOMEONE 

(April, ASCAP /Is Hot, ASCAP /But For, ASCAP) HL 

52 I LIVE FOR YOUR LOVE 

(O'Lyric, BMI/Tuneworks, BMI/Vandorf, 
ASCAP /Reswick- Werfel, ASCAP /Beseme West, 
ASCAP /Arista, ASCAP /Careers, ASCAP /Nelana, 

ASCAP) CPP 

7 I THINK WE'RE ALONE NOW 

(ABZ, BMI) 
53 I WANT TO BE YOUR MAN 

(Troutman's, BMI /Saja, BMI) HL 

15 1 WON'T FORGET YOU 

(Sweet Cyanide, BMI/Witlesden, BMI) HL 

71 IF YOU LET ME STAY 

(Virgin- Nymph, BMI/Young Terence, BMI) CPP 

61 IN MY DREAMS 

(Fate, ASCAP /Denise Barry, ASCAP) WBM 

11 IS THIS LOVE 

(Whitesnake Overseas, ASCAP/WB, ASCAP) WBM 

28 ITS A SIN 

(Virgin, ASCAP) CPP 

9 I'VE BEEN IN LOVE BEFORE 

(Virgin- Nymph, BMI) CPP 

1 (I'VE HAD) THE TIME OF MY LIFE 

(Knockout, ASCAP /Jemava, BMI /Donald Jay, 

ASCAP /R.U. Cyrius, ASCAP) CPP 

49 JUST LIKE HEAVEN 

(Bleu Disque, ASCAP /A.P.B., PRS) 

67 KICK THE WALL 

(Uncle Oscar's, ASCAP /Songs Unreel, ASCAP) 

97 LEARNING TO FLY 

(Pink Floyd, BMI) 
38 LET ME BE THE ONE 

(Screen Gems -EMI, BMI) WBM 

23 LITTLE LIES 

(Fleetwood Mac, BMI) WBM 

72 LOST IN EMOTION 

(Forceful, BMI/Willesden, BMI /My! My!, BMI /Careers, 

BMI) CPP 

30 LOVE WILL FIND A WAY 

(Affirmative, BMI) WBM 

3 MONY MONY 

(ABZ, BMI) WBM 

47 MOTORTOWN 

(58K Songs /Blackwood, BMI) HL 

29 NEED YOU TONIGHT 

(MCA, ASCAP) MCA /HL 
81 NO ONE IN THE WORLD 

(ATV, BMI/Welbeck, ASCAP) HL 

12 THE ONE I LOVE 

(Night Garden, BMI /Unichappell, BMI) CHA /HL 
98 PAPER IN FIRE 

(Riva, ASCAP) WBM 

56 POP GOES THE WORLD 

(PolyGram Songs, BMI) 
40 POWER OF LOVE 

(Leibraphone Musikverlag, ASCAP /April, ASCAP) HL 

96 PUMP UP THE VOLUME 

(Warner -Tamerlane, BMI) WBM 

64 PUSH IT 

(Next Plateau, ASCAP/Turnout Bros, ASCAP) 

84 THE REAL THING 

(Jobete, ASCAP /House Of Fun, BMI) CPP 

73 RESERVATIONS FOR TWO 

(MCA, ASCAP /Little Tanya, ASCAP /Catdaddy, 
ASCAP /New East, ASCAP) WBM /MCA /HL 

57 SEASONS CHANGE 

(Panchin, BMI) 

10 SHAKE YOUR LOVE 

(Creative Bloc, ASCAP /Deborah Ann's, ASCAP) HL 

92 SHE'S FLY 

(Shaman Drum, BMI/King Henry I, ASCAP /Screen 
Gems -EMI, 6M1) WBM 

4 SHOULD'VE KNOWN BETTER 

(Chi -Boy, ASCAP) CLM 

59 SILENT MORNING 

(Noel Pagan, ASCAP) 

21 SKELETONS 

(Jobete, ASCAP /Black Bull, ASCAP) CPP 

16 SO EMOTIONAL 

(Billy Steinberg, ASCAP /Denise Barry, ASCAP) 

88 SOMEONE TO LOVE ME FOR ME 

(Forceful, BMI/Willesden, BMI /My! My!, BMI /Careers, 
BMI) CPP 

77 SPECIAL WAY 

(Delightful, BMI /Double F, ASCAP) 

87 STRAP ME IN 

(Lido, ASCAP) WBM 

62 SUGAR FREE 

(MCA, ASCAP) MCA /HL 
82 SWEET RACHEL 

(Halwill, ASCAP /Lewin, ASCAP) 

68 SYSTEM OF SURVIVAL 

(Sputnik Adventure, ASCAP /Maurice White, ASCAP) 

HL 

26 TELL IT TO MY HEART 

(Chappell, ASCAP /November Nights, ASCAP /Goldpoint, 
ASCAP) CHA /HL 

25 THATS WHAT LOVE IS ALL ABOUT 

(Emboe, ASCAP /Kaz, ASCAP /April, ASCAP) HL 

34 THERE'S THE GIRL 

(Makiki, ASCAP /Knighty- Knight, ASCAP /Know, 
ASCAP /Arista, ASCAP) CPP/WBM 

85 THROWAWAY 

(Promopub B.V., PRS) CPP 

43 TRUE FAITH 

(Bemusic/WB, ASCAP /Cut, ASCAP /MCA, ASCAP) 

WBM /MCA /HL 

48 U GOT THE LOOK 

(Controversy, ASCAP) WBM 

20 VALERIE 

(F.S.Limited, PRS /Blue Sky Rider, BMI/Willin' David, 

BMI) 

35 THE WAY YOU MAKE ME FEEL 

(Mijac, BMI/Warner- Tamerlane, BMI) 

8 WE'LL BE TOGETHER 

(Magnetic, BMI /Regatta, BMI /Illegal, BMI /Atlantic, 
BMI) 

70 WE'VE ONLY JUST BEGUN (THE ROMANCE IS NOT 

OVER) 

(Willesden, BMI /Johnnie Mae, BMI /Luella, 
ASCAP/WB, ASCAP) 

80 WHATS TOO MUCH 

(Taj Mahal, ASCAP /53rd State, ASCAP /Lonnie -K, 

ASCAP) 

39 WHERE THE STREETS HAVE NO NAME 

(Chappell, ASCAP /U2, ASCAP) CHA /HL 
78 WHO WILL YOU RUN TO 

(Realsongs, ASCAP) WBM 

76 YOU AND ME TONIGHT 

(Virgin- Nymph, BMI /Attractive, BMI) CPP 

95 YOU ARE THE GIRL 

(Lido, ASCAP) WBM 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

ABP April Blackwood CPP Columbia Pictures 
ALM Almo HAN Hansen 

B -M Belwin Mills HL Hal Leonard 

B -3 Big Three IMM Ivan Mogull 

BP Bradley MCA MCA 

CHA Chappell PSP Peer Southern 

CLM Cherry Lane PLY Plymouth 

CPI Cimino WBM Warner Bros. 
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IPOArE 

NEW 
COMPANIES 

L.A.P.R., a public relations firm, 
formed by Linda Stewart. Compa- 
ny offers tour press, biographies, 
press kits, and print and electronic 
media. 7083 Hollywood Blvd., Hol- 
lywood, Calif. 90028; 213- 969 -0241. 

Escort Records, a subsidiary of 
Maverick Records. First release is 
the pop single "Borders" by Sub- 
urban Sprawl. P.O. Box 11361, 
Washington, D.C. 20008; 202 -462- 
6172. 

Doctor A.'s Music, a music pub- 
lishing company, formed by Chris 
Price, Dan Price, and Maria Ar- 
moudian. 2107 Berry Ave., Weath- 
erford, Okla. 73096; 405 -772 -6535. 

Pretty Boi Records, a division of 
Top Secret Management, formed 
by D.R. Smith, William J. Gandy, 
and Marc Marcus. First signings 
include the Assignment and the 
Rude. First release is "Jammin' To 
The Beat." P.O. Box 6921, Pitts- 
burgh, Pa. 15212; 412 -323 -8211. 

Den Act's Productions Inc., 
formed by James, Jacki, Brenda, 
and Jeff Smith. Company special- 
izes in concert promotions and art- 
ist management. 2601 Midlothian 
Turnpike, Richmond, Va. 23224; 
804- 230 -6526. 

Steve Zuckerman Entertainment, 
an artist consultant firm, formed 
by Steve Zuckerman. 173 Park 
Road, Monmouth Beach, N.J. 
07750; 201-222-6842. 

Musique Nonstop Communica- 
tions Ltd., formed by Ben Kosman 
and Don Elliott. Company will 
function as an information net- 
work for French record labels and 
artists seeking to break the U.S. 
market and for U.S. labels and art- 
ists seeking to maximize exposure 
in the French and Benelux mar- 
kets. Activities include label repre- 
sentation, licensing, import promo- 
tion, artist development, public re- 

lations, and market consulting. 11 
S. Clinton Ave., Hastings-on-Hud - 
son, N.Y. 10706; 202 -387 -4990. 

Grenadilla Records, a label 
formed by Eugene Marquis. First 
release is "Eclectic Clarinets -Eu- 
gene Marquis." P.O. Box 19864, 
Cincinnati, Ohio 45219; 513 -721- 
8127. 

T/S Records, formed by Wilmer J. 
Turner III, Sandra L. Johnson, and 
Theodore W. Shephard. First re- 
lease is the 7 -inch "Hurt" from the 
album "Soaking Wet." 1547 W. 
Jefferson Blvd., Los Angeles, 
Calif. 90018; 213- 779 -2379. 

AFM Records, formed by Jim 
Huie, J. Russ Lunn, and Lanay De- 
Palma. Company features pop, 
rock, and folk -rock music. First re- 
lease is "Jump To Confusion," a 
full -length album /cassette from 
The Rumbles. P.O. Box 18449, 
Rochester, N.Y. 14618; 716 -248- 
9391. 

Entertainment & Sports Market- 
ing International (ESMI), formed 
by Richard W. Hogan and Jona- 
than Olken. Company offers 
events management and sponsor- 
ship consulting, personal manage- 
ment, and video and software de- 
velopment. 625 Madison Ave., New 
York, N.Y. 10022; 212 -421 -7180. 

Michelle Marx, Inc., Media Rela- 
tions & Campaigns, formed by Mi- 
chelle Marx. Company provides 
public relations in the entertain- 
ment field. Third floor, 9044 Mel- 
rose Ave., Los Angeles, Calif. 
90069; 213 -271 -9975. 

David Rambaldi & Co., a public re- 
lations agency specializing in 
country music entertainment, 
formed by David N. Rambaldi. 
Suite 209, 15723 Vanowen St., Van 
Nuys, Calif. 91406; 818 -892 -8877. 

Send information to New Compa- 
nies, Billboard, P.O. Box 24970, 
Nashville, Tenn. 37202. 

To B Or Not To B. Atlantic artists Company B relax at the Apollo Theatre after 
the taping of "It's Showtime At The Apollo." Shown, from left, are Laurie L, 

Company B; Bob Gordon, manager; Lezlee Livrano, Company B; Mark Segall, 
ICM representative; and band member Sheena Berkley. 

EXECUTIVE TURNTABLE 
(Continued from page 4) 

DISTRIBUTION /RETAILING. Gene Rumsey is appointed New York district man- 
ager for C.E.M.A. He was director of video marketing and licensing and 
Midwestern video regional manager for the company. 

Video Trend, a wholesale distributor of prerecorded videocassettes based 
in Livonia, Mich., promotes Betsy Masinick Politi to national advertising 
and sales promotion manager. She was assistant advertising manager. 

Rod William Boudreault is named Canadian national sales manager for 
Lebo, a supplier of audio /video /CD storage units, based in Bloomfield, N.J. 

Rego Irish Records & Tapes in Garden City, N.Y., appoints Connie Mur- 
phy radio /promotions director. She joins with an extensive background in 
the radio promotions field. 

Nick Mrvos becomes product manager for Compact Disc Warehouse in 
Huntington Beach, Calif. He was regional promotion and merchandising 
manager for Licorice Pizza /Musicland. 

PUBLISHING. Howard Levitt is appointed editorial director for BMI in New 
York. He joins with an extensive background in publishing, including senior 
editor and production manager for Billboard magazine. 

PRO AUDIO /VIDEO. BASF Corp. Information Systems in Bedford, Mass., 
names Tom Neidhart director of marketing for the company's line of pro- 
fessional and consumer audio /video products. He was with the Pillsbury 
Co. Also, Peter R. Steriti becomes national sales manager, diskettes, for 
BASF's audio /video department. He was with Nashua Corp. 

VideoWorks, a production /postproduction company in New York, pro- 
motes Tamsen Martin to VP /senior editor. She joined the company in 1980. 

RELATED FIELDS. Barry Grieff is appointed vice president of the Evergreen 
Entertainment Group, based in New York. He was president and chief exec- 
utive officer of IntraVision Inc. 

Spotlite Marketing in New York names Dian Griesel executive director 
of marketing. She was with Willard Alexander. 

PORN RACKETEERING CASE 
(Continued from page 1) 

from the four tapes and six maga- 
zines deemed to be obscene. Prose- 
cutors from the newly created Na- 
tional Obscenity Unit and the U.S. 
attorney's office in Alexandria ar- 
gued that everything sold and rent- 
ed in the defendants' stores was 
similar to the items at the trial and, 
further, that since the defendants 
had no other income, their entire as- 
sets should be forfeited. 

The jury sided with the prosecu- 
tion but decided that the defendants 
need not forfeit their $2 million 
house and a $35,000 automobile. 

FOR THE RECORD 
The label listed with the Nov. 21 

album review of "Year Zero" by 
the group of the same name was 
incorrect. The record is a Chrysa- 
lis release. 

In a pretrial hearing, Ellis found 
that the racketeering forfeiture pro- 
vision is not an unconstitutional 
threat to the First Amendment, but 
he left open further argument on 
the extent of forfeiture, saying that 
assets "must be construed to reach 
the ill- gotten gains of racketeering 
activity." 

Two of the defendents, Dennis E. 
and Barbara A. Pryba of Lorton, 
Va., operated three adult book- 
stores called Educational Books and 
the nine video shops known as Vid- 
eo Rental Centers. The third defen- 
dant, Jennifer Williams of Wood- 
bridge, Va., was employed as a 
bookkeeper by Educational Books 
of Upper Marlboro. 

The Prybas were found guilty of 
three racketeering counts and sev- 
en counts of interstate transporta- 
tion of obscene materials. Williams 
was found guilty of two racketeer- 
ing counts and seven counts of in- 
terstate transportation of obscene 

materials. The Prybas face up to 95 
years in jail, and Williams faces up 
to 75 years. 

Court officials pointed out that 
the government was able to use the 
racketeering provision because the 
couple has a history of obscenity 
convictions under state law. Educa- 
tional Books, according to a report 
in the Washington Post, had been 
found guilty 15 times in Virginia 
and owed more than $260,000 in 
fines from those convictions. 

The site for the test racketeering 
case does not appear to have been 
randomly selected. Henry Hudson, 
the U.S. attorney in Alexandria, 
headed the Meese Commission on 
Pornography. which recommended 
last year that prosecutors begin 
bringing cases under racketeering 
statutes. 

While some court officials said 
that others; in the Virginia video 
shop community would not be pros- 
ecuted because they don't have a 

history of obscenity convictions, 
Charles Ruttenberg, Video Soft- 
ware Dealers Assn. counsel in 
Washington, warned that "all pros- 
ecutors would have to do would be 
to find three tapes at the shop, find 
they are obscene, and that would be 
enough to trigger the racketeering 
statute." 

Ruttenberg said the conviction 
would have a "chilling effect" and 
that while "maybe prosecutors may 
not go after someone who they find 
isn't as grave an offender, it would 
be a matter of prosecutorial discre- 
tion rather than that they are pre- 
vented legally from doing so." 

Attorneys for the Prybas and Wil- 
liams could not be reached, but sev- 
eral court, officials said that their at- 
torneys plan to appeal the case. 

I LIFELINES 

BIRTHS 

Boy, Michael William, to Bill and 
Lisi Szymczyk, Oct. 27 in Miami. He 
is an independent producer, and she 
is general manager for Pandora Pro- 
ductions Ltd. Inc. 

Girl, Taylor Noel Thomas, to Mickey 
and Sara Thomas, Nov. 4 in Marin 
County, Calif. He is lead singer in 
Starship. 

Boy, Cory Lash, to Robbie Woliver 
and Marilyn Lash, Nov. 7 in New 
York. They are co- directors of the 
New York Music Awards and co- 
owners of the nightclub Folk City. 

MARRIAGES 

John Fisher to Sandy Stahl, Sept. 
26 in Chicago. He is morning air per- 
sonality at WCKG -FM. She is promo- 
tion director at WLUP- AM /FM. 

Wayne Pasternack to Corinne La- 
Pook, Oct. 24 in New York. She is di- 
rector of project development for 
Screen Link Inc., an artist manage- 
ment and marketing company. 

W. Richard Parkinson to Aileen 
Krikoryan, Nov. 14 in New York. 
She is publicity manager at WNEW- 
AM/FM. 

DEATHS 

Herbert Pratt Moore, 79, of natural 
causes, Oct. 26 in Mississauga, On- 
tario. He was father of Gil Moore, 
drummer /vocalist for Triumph. 
Moore is survived by his wife, Mar- 
tha, a son, and three sisters. In lieu of 
flowers, his family has requested 
that donations be made to the Canadi- 
an Cancer Society, Erindale Unit, 
3173 Erindale Station Road, Missis- 
sauga, Ontario, Canada L5C 9Z9. 

Send information to Lifelines, 
Billboard, P.O. Box 24970, Nash- 
ville, Tenn. 37202. 

I CALENDAR 

A weekly listing of trade shows, 
conventions, award shows, semi- 
nars, and other notable events. 
Send information to Calendar, 
Billboard, 1515 Broadway, New 
York, N.Y. 10036. 

NOVEMBER 

Nov. 24, International Radio And Television So- 

ciety Newsmaker Luncheon And Goods And Ser- 

vices Celebrity Auction, Waldorf- Astoria, New York. 

212 -867 -6650. 

Nov. 24, Music Publishers' Forum -"Changing 
Roles: The Producer, The Publisher & The Song- 

writer," Marriot Marquis Hotel, New York. 212 -370- 

5330. 

DECEMBER 

Dec. 5-6, MIDI Expo, New York Hilton, New York. 

203 -259 -5734. 

Dec. 7 -11, Video Expo Orlando, Buena Vista Pal- 

ace Hotel, Lake Buena Vista, Fla. 800 -248 -5474. 

Dec. 17, International Rado And Television So- 

ciety Christmas Benefit, Waldorf- Astoria, New 

York. 212- 867 -6650. 

JANUARY 

Jan. 26-29, Ninth Annual Box Office Manage- 

ment International Conference And Exhibition: 

"Tickets And The Law," Caesar's Palace, Las Ve- 

gas. 212- 570 -2166. 
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ARISTA'S THREE -TRACK CASSETTE SINGLE 
(Continued from page 1) 

released album, an interview seg- 
ment, a live version of an artist's 
prior hit, or some other alternative. 
In no cases, says Don Ienner, senior 
vice president of marketing and pro- 
motion, will a cassette single con- 
tain three songs lifted from a cur- 
rent album. 

While the 1987 cassette -single 

`It's a tool that 
presents golden 
opportunities' 

launch attracted broad support 
from labels marketed by three of 
the industry's six major distribu- 
tors, Arista's three -song bid ap- 
pears to be a game of solitaire. Com- 
peting labels, including others that 
are distributed by RCA /A &M /Aris- 
ta, express little interest in modify- 
ing the cassette single. 

Meanwhile, several retailers say 
the cassette single might be too new 
a product to accommodate innova- 
tions and worry that the new prod- 
uct line might create consumer con- 
fusion (see story, this page). 

Cawley says the move to an extra 
track is in part based on consumer 
demand, including feedback re- 
ceived from rackjobbers and one - 
stops at the recent National Assn. 
of Recording Merchandisers Whole- 
salers Conference. But, he admits 
economic considerations are also a 
determining factor. 

CBS and PolyGram have repeat- 
edly pointed to unfavorable econom- 
ics as the reason they have not re- 
leased any cassette equivalents of 7- 
inch singles to date. Raw costs for 
cassette singles are about 43 cents, 
compared with 23 cents for vinyl 7- 
inchers. Huge returns in the overall 
singles market, reported to be as 
high as 80% for some accounts, are 
another consideration cited by cas- 
sette- single detractors. 

Although the third selection will 
entail an additional mechanical roy- 
alty, Cawley says the economics of 

Dealers Debate 3 -Song Tape launch 
NEW YORK Though it appears 
the cassette single has been well 
received by music retailers, several 
dealers wonder if the first quarter 
of 1988 might be too early for Aris- 
ta's three -song tape launch. 

"We're still at a stage where 
we're trying to educate the con- 
sumer about the difference be- 
tween a cassette single and a maxi - 
cassette single," says Gary Ar- 
nold, vice president of 
merchandising for 275 -store Trans 
World Music Corp., based in Alba- 
ny, N.Y. 

Adds Arnold, "It might be pre- 
mature to introduce a third format 
now." Dick Odette, managing di- 
rector of software purchasing for 
the 598 -store Musicland Group, 
and Brian Poehner, director of pur- 
chasing for Atlanta -based, 90 -store 
Turtle's Records & Tapes, agree. 

Harold Guilfoil, buyer for the 50- 
store Disc Jockey chain and Ow- 
ensboro, Ky. -based one -stop Wax 

Works, likes the three -song con- 
cept, but thinks that two -song 
tapes could go up in price without 
an extra track. 

"We feel like they can go $1 
without another song. Customers 
are always surprised that they cost 
the same as 45s. They expect [the 
cassette single] to cost more," says 
Guilfoil. 

Data in a summer survey of cas- 
sette- single customers conducted 
by Arista seems to back Guilfoil's 
contention. Jim Cawley, Arista vice 
president of sales, told the Septem- 
ber meeting of the National Assn. 
of Recording Merchandisers Retail 
Advisory Committee that 9.7% of 
the poll's respondents paid $2 or 
more when they bought cassette 
singles, while 37.7% paid $1.99. The 
product's list price is $1.98. 

Guilfoil says the "extra song is a 
nice way to handle" a price adjust- 
ment, and he adds that the "per- 
ceived value of the cassette single 

is that of a cassette." 
But other dealers don't share 

Guilfoil's enthusiasm for three - 
song cassette singles. 

"I definitely feel the $1.99 is a 
fabulous price point for a cassette 
single," says Trans World's Ar- 
nold. "If I were a manufacturer 
and I had a third song that I want- 
ed to expose, I would be tempted to 
put three songs out there at $1.99." 

Mitch Perliss, director of pur- 
chasing for the 50 -store Los Ange- 
les chain Music Plus, says "I don't 
know how many people want to to 
listen to [an interview] and if you 
get into a third cut, you're starting 
to talk about, 'What's the differ- 
ence between the cassette single 
and a maxicassette single ?' " 

Turtle's Poehner adds, "There's 
a difference between $2 and $3. 
When you get up to $3, you can 
spend $3 more for Michael Jack- 
son's album and get all 12 of his 
songs." GEOFF MAYFIELD 

a three -song cassette at the higher 
price work better than those of two- 
song cassettes at current prices. 
"Even at a 30% return rate, there's 
still a small profit [for the manufac- 
turer], so it's less of a red -ink situa- 
tion," says Cawley. 

Arista is not ready to divulge a 
wholesale price, but the label is con- 
sidering a point that would offer re- 
tailers and wholesalers a better 
margin than that of two-song sin- 
gles. 

Cawley adds that Arista investi- 
gated moving to a higher price for 
the product line, but decided that 
"going to, let's say $2.29 or $2.49, 
wouldn't finally address the eco- 
nomic issues, and, also, just to go up 
in price like that with the same prod- 
uct [as a vinyl single] wasn't attrac- 
tive to us. That's where the idea 

came up to put an extra track on it. 
"A lot of people at various ac- 

counts basically said, 'Look, why 
don't you go with a $2.98 and put 
three songs on it.' That didn't come 
from just one corner," Cawley adds. 

Ienner says the extra track is "a 
great marketing tool for us; it pre- 
sents us with golden opportunities." 
As an example, he says an upcom- 
ing Barry Manilow cassette single 
will contain a song from his previ- 
ous Arista title "to turn people on to 
the 'Paradise Cafe' album, which is 
similar in aesthetics and style to the 
[new] 'Swing Street' album." Simi- 
larly, he says, the label is eager to 
include a track from one of Kenny 
G's earlier, lesser -known albums on 
a forthcoming cassette single. 

Arista's new packages will be 
specially marked with a phrase like 

Leading Commissioner Accused Of Favoring FM Station 

French Broadcast Panel Suffers Setback 
BY PHILIPPE CROCQ 

PARIS CNCL, the French commis- 
sion responsible for implementing 
radical changes in the structure and 
ownership of national broadcasting 
here, has suffered its first major 
setback. Michel Droit, one of its 
leading members, has been accused 
of showing favoritism to the FM ra- 
dio station Radio Courtoisie. 

Set up last fall as an independent 
intermediary between France's gov- 
ernment and the media industry, 
CNCL has come under increasing 
attack over a series of controversial 
decisions affecting the manage- 
ment and ownership of both televi- 
sion and radio networks. The com- 
mission was recently denounced 
publicly by French President Fran- 
cois Mitterrand, who accused it of 
being overly dependent on the right - 
wing government. 

The reattribution of frequencies 
for FM radio in the Paris region has 
surfaced as another controversial 
issue, with the French press accus- 
ing CNCL members Droit and Yves 

Rocca of having received favors 
from certain stations. Aimed at im- 
proving reception conditions, the re- 
allocation reduced the number of 
Paris FM stations from 80 to 45. 

Larsen FM, one of those stations 
ousted by the reallocation, subse- 
quently made charges against Ra- 
dio Courtoisie, one of the stations 
successful in obtaining a frequency, 
and an enquiry has been set up into 
allegations of CNCL irregularities. 
One commission adviser, Pascal 
Vallery Radot, has been suspended 
on suspicion of receiving gifts. 

CNCL's effectiveness, which de- 
pends on it being seen as evenhand- 
ed, is now in doubt, and the current 
scandal may prove fatal to its in- 
tended role as an impartial arbitra- 
tor. With its reputation looking in- 
creasingly ragged, the commission 
may be facing wholesale restructur- 
ing after next spring's presidential 
elections, whatever their outcome. 

The CNCL currently faces anoth- 
er difficult decision over calls for a 
seventh music -based television 
channel in France. Last year the all- 

music TV6 was dropped and re- 
placed by Metropole 6, or M6, a deci- 
sion some CNCL members now con- 
cede was an error. M6 content is 
required to be 40% music and the 
channel has pledged to co-produce 
100 music videos annually, but its 
present output is only 30% music 
and the French music industry has 
deplored the loss of what it sees as 
the vital "window" provided by TV6 
for the promotion of local talent and 
recordings. 

Fast -growing commercial radio 
network NRJ, independent music 
producers, and major labels includ- 
ing PolyGram and CBS have set up 
the TMF music channel project and 
are pressing hard for a CNCL go- 
ahead. Even Culture Minister Fran- 
cois Leotard says, "Many of us 
think a music channel is desirable, 
partly for the benefit of younger au- 
diences and partly for the artists. 
The new MTV Europe station would 
constitute a real danger to the 
French music industry if it re- 
mained in a monopoly position." 

"cassette single plus" or some simi- 
lar language to set it apart from the 
standard two-track fare. It will also 
have the suggested list price print- 
ed on the box to avoid confusion on 
the part of retailers and consumers. 

Cawley says he is not concerned 
that the $2.98 line will detract from 
sales of the $4.98 maxicassette sin- 
gle, which carries 12 -inch mixes, be- 
cause that product category has not 
shown the movement of regular 
cassette singles. 

Further, Arista expresses confi- 
dence that the new series will not 
compete with album sales. "As long 
as you don't put three songs from 
the same album on it, I don't see 
why it would be a deterrent," says 
Lauren Korman Moran, Arista na- 
tional sales director. Other labels, 
however, are not so certain. 

"You would have to think about 
how it would impact on album 
sales," says David Steffen, A &M se- 
nior vice president of sales. "Then, 
you're not too far from the '50s and 
the days of the EP." 

As for the concept, Steffen says, 
"I have given zero serious thought 
to a three -song single." 

Rick Dobbis, executive vice presi- 
dent of RCA, also voices skepticism. 
"I think people buy singles to buy 
one song, so I'm not certain what 
you gain by selling an A side with 
two B sides," he says. "It's a con- 
cept worth looking at, but I'm not 
sure if it makes much sense to back 
into a price increase." 

MCA is running profit- and -loss 
studies on a $2.98, three -song cas- 
sette, according to Lou Mann, vice 
president of marketing. In the 
meantime, he has reservations. 

"The $2.98 is a bastard price for 
the industry," says Mann. "You 
don't have that price point in record 
stores now. 

"In the past six months, we've 
done a good job of creating aware- 
ness of the the cassette single, but I 
don't know if it's fully ensconced in 
the consumer's mind yet," Mann 
adds. "If this looks like it's going to 
work and retail accepts the price, 
then we'd probably be willing to try 
it. But, I'm not in a position to do 
that now." 

Reaction to the three -song con- 
cept from distributors who have op- 
posed cassette singles is mixed. 
"We'll take a look at it," is the state- 
ment issued by Paul Smith, senior 
vice president and general manager 
of sales for CBS. But Harry Anger, 
senior vice president of marketing 
for PolyGram, remains unswayed. 

"We have not gone into the cas- 
sette single, and this is certainly not 
going to change our minds," says 
Anger. "I don't see how adding a 
track and raising the price will 
change things." He adds that profit - 
and -loss considerations, returns, 
and obsolescence "must be fac- 
tored" in any cassette -single formu- 
la. 

At Home. Representatives of Almo /Irving Publishing met recently with the 
company's international affiliates. The weeklong gathering kicked off with a 
cocktail party at the home of A &M Records /Almo /Irving co- chairman Herb 
Alpert. From left are Lance Freed, president of Almo /Irving and Rondor Music 
International; writers George Merril and Shannon Rubicam; and Tommy Richter, 
managing director of Rondor Music Germany, who presented Rubicam and 
Merril with an award for a No. 1 German record they wrote, Whitney Houston's 
"I Wanna Dance With Somebody (Who Loves Me)." 
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FOR WEEK ENDING NOVEMBER 28, 1987 

Billboard. TOP POP 
ALBUMS 
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Compiled from a national sample of retail store, 
one -stop, and rack sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)' 

1 1 1 11 

** NO.1 ** 
SOUNDTRACK RCA 6408.1 -R (9.98) (CD) 3 weeks at No. One DIRTY DANCING 

2 3 3 10 MICHAEL JACKSON A3 EPIC 40600 /E.P.A. (CD) BAD 

3 2 2 6 BRUCE SPRINGSTEEN COLUMBIA oc 40999 (CD) TUNNEL OF LOVE 

4 4 4 33 WHITESNAKE A GEFFEN OHS 24099 (998) (CD) WHITESNAKE 

5 5 5 10 PINK FLOYD COLUMBIA DC 40599 (CD) A MOMENTARY LAPSE OF REASON 

6 6 6 15 DEF LEPPARD A2 MERCURY 830 675 1/POLYGRAM (CD) HYSTERIA 

7 7 7 11 JOHN COUGAR MELLENCAMP THE LONESOME JUBILEE 
MERCURY 832 465 -1 / POLYGRAM (CD) 

8 8 8 23 WHITNEY HOUSTON 4 ARISTA AL 8405 (998) (CD) WHITNEY 

O 9 14 5 STING A &M SP 6402 (10.98) (CD) . .. NOTHING LIKE THE SUN 

10 10 9 35 U2 V3 ISLAND 90581 /ATLANTIC (9.98) (CD) THE JOSHUA TREE 

11 11 13 11 AEROSMITH GEFFEN GHS 24162 (9.98) (CD) PERMANENT VACATION 

12 12 10 8 BILLY IDOL CHRYSALIS OV 41620 (CD) VITAL IDOL 

13 13 11 31 FLEETWOOD MAC WARNER BROS. 25471 (998) (CD) TANGO IN THE NIGHT 

14 14 12 10 R.E.M. I.R.S. 42059 /MCA (8.98) (CD) DOCUMENT 

15 41 - 2 GEORGE MICHAEL COLUMBIA oc 40867 (CD) FAITH 

C) 20 28 10 TIFFANY MCA 5793 (8.98) (CD) TIFFANY 

17 15 15 7 YES ATCO 90522/ATLANTIC (9.98) (CD) BIG GENERATOR 

1$ 18 24 6 BEUNDA CARLISLE MCA 42080 (8.98) (CD) HEAVEN ON EARTH 

19 16 16 25 HEART V CAPITOL P }12546 (998) (CD) BAD ANIMALS 

® 28 70 3 INXS ATLANTIC 81796 (9.98) (CO) KICK 

21 17 17 65 KENNY G. V ARISTA AL 8 -8427 (8.98) (CD) DUOTONES 

22 19 23 24 RICHARD MARX EMI -MANHATTAN ST 53049 (8.98) (CD) RICHARD MARX 

® 77 - 2 GEORGE HARRISON DARK HORSE 25643/WARNER BROS. (998) (CD) CLOUD NINE 

24 21 19 8 KISS MERCURY 832 626-1 / POLYGRAM (CD) CRAZY NIGHTS 

25 22 18 19 SOUNDTRACK A SLASH 25605/WARNER BROS. (998) (CD) LA BAMBA 

26 26 26 41 EXPOSE A ARISTA AL 8441 (8.98) (CD) EXPOSURE 

27 23 20 10 RUSH MERCURY 832 464 -1 / POLYGRAM (CD) HOLD YOUR FIRE 

28 24 21 85 ANITA BAKER V3 ELEKTRA 60444 (8.98) (CD) RAPTURE 

29 25 27 9 PET SHOP BOYS EMI MANHATTAN 46972 (898) (CD) ACTUALLY 

30 30 34 7 WHODINI JIVE JL 8494 /ARISTA (898) (CD) OPEN SESAME 

31 31 31 70 POISON A2 ENIGMA ST 12523 /CAPITOL (8.98) (CD) LOOK WHAT THE CAT DRAGGED IN 

32 29 25 20 GREAT WHITE CAPITOL ST 12565 (8.98) (CD) ONCE BITTEN 

33 27 22 24 LL COOL J 12 DEF JAM FC 40793 /COLUMBIA (CO) BIGGER AND DEFFER 

34 33 32 25 THE FAT BOYS TIN PAN APPLE 831 9481 / POLYGRAM (CD) CRUSHIN' 

35 35 36 6 DEPECHE MODE SIRE 25614/WARNER BROS. (8.98) (CD) MUSIC FOR THE MASSES 

36 32 29 30 USA USA & CULT JAM COLUMBIA FC 40477 (co) SPANISH FLY 

37 37 42 9 SQUEEZE A&M SP 5161 (8.98) (CD) BABYLON AND ON 

38 34 33 25 MOTLEY CRUE 2 ELEKTRA 60725 (9.98) (CD) GIRLS, GIRLS, GIRLS 

39 39 45 4 BILLY JOEL COLUMBIA CX2 40996 (CD) KOHUEPT (LIVE IN LENINGRAD) 

40 40 52 37 JODY WATLEY MCA 5898 (8.98) (CD) JODY WATLEY 

41 43 43 8 JETHRO TULL o* s* IS av 41590 (CD) CREST OF A KNAVE 

42 42 46 14 SWING OUT SISTER MERCURY 832 213 1 / POLYGRAM (CD) ITS BETTER TO TRAVEL 

® 134 - 2 STEVE WINWOOD ISLAND 25660/WARNER BROS. (998) (CD) CHRONICLES 

44 36 30 57 EUROPE A2 EPIC eFE 4o241/E.P -& (CD) THE FINAL COUNTDOWN 

45 45 53 13 DEBBIE GIBSON ATLANTIC 81780 (8.98) (CD) OUT OF THE BLUE 

® 68 - 2 EARTH, WIND & FIRE coLUMeIA FC 40596 (CD) TOUCH THE WORLD 

0 57 76 3 A VERY SPECIAL CHRISTMAS VARIOUS ARTISTS SPECIAL OLYMPICS sP 391 /A&M (9.98) (CD) 

48 38 35 19 GRATEFUL DEAD ARISTA AL 8452 (998) (CD) IN THE DARK 

49 47 37 13 LEVERT ATLANTIC 81773 (8.98) (CD) THE BIG THROWDOWN 

50 44 44 13 NEW ORDER QwEST25621 /WARNER BROS. (12.98)(CD) SUBSTANCE 

51 46 41 64 BON JOVI A8 MERCURY 830264.1 / POLYGRAM (CD) SLIPPERY WHEN WET 

Cl 63 181 3 ROBBIE ROBERTSON GEFFEN GHS 24160 (9 98) (CD) ROBBIE ROBERTSON 

53 53 48 27 RANDY TRAVIS WARNER BROS. 25568 (8.98) (CD) ALWAYS & FOREVER 

54 48 39 12 THE CARS ELEKTRA 60747 (998) (CD) DOOR TO DOOR 

©Copyright 1987, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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ARTIST TITLE 
LABEL 8 NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE). 

55 49 50 15 ALEXANDER O'NEAL TABU FZ 40320/E.P.A. (CD) HEARSAY 

56 52 47 32 CARLY SIMON ARISTA AL 8443 (9.98) (CD) COMING AROUND AGAIN 

57 54 51 12 DANA DANE PROFILE 1233 (8.98) (CD) DANA DANE WITH FAME 

® 59 60 14 GUNS & ROSES GEFFEN OHS 24148 (8.98) (CD) APPETITE FOR DESTRUCTION 

59 56 55 7 ALABAMA RCA 6495 -1 -R (8.98) (CD) JUST US 

60 50 38 16 SOUNDTRACK-MADONNA A SIRE 25611 /WARNERBROS. (998) (co) WHO'S THAT GIRL 

61 55 49 36 SMOKEY ROBINSON MOTOWN 6226 (8.98) (CD) ONE HEARTBEAT 0 64 72 4 THE JETS MCA 42085 (898) (co) MAGIC 

63 51 40 12 METALLICA ELEKTRA 60757 (5.98) (CD) THE $5.98 EP- GARAGE DAYS RE- REVISITED 

64 61 56 33 PRINCE A PAISLEY PARK 25577/WARNER BROS. (15.98) (CD) SIGN 'O' THE TIMES 

® 71 80 6 
COLU 
TERENMBIAC BE TRENT 

40964 
D'{CD) ARBY INTRODUCING HARDLINE ACCORDING TO TERENCE TRENT D'ARBY 

FC 

66 58 58 9 MICK JAGGER COLUMBIA OC 40919 (CD) PRIMITIVE COOL 

67 60 57 8 THE SMITHS SIRE 25649 /WARNER BROS. (8.98) (CD) STRANGEWAYS, HERE WE COME 

68 66 59 10 BANANARAMA LONDON 828061- 1 /PO.vGRAM(CD) WOW 

69 65 65 24 THE CURE ELEKTRA 60737 (13.98) (CD) KISS ME, KISS ME, KISS ME 

CI 76 79 8 THE O'JAYS EMI -MANHATTAN 53036 (8.98) (CD) LET ME TOUCH YOU 

71 74 63 17 NATALIE COLE EMI -MANHATTAN ST 53051 (8.98) (CD) EVERLASTING 

72 70 61 12 LOVERBOY COLUMBIA OC 40893 (CD) WILDSIDE 

73 75 101 19 
MCA 20802 (10 98) (CD) 

LIVE IN AUSTRALIA WITH THE MELBOURNE SYMPHONY ORCH. 

74 62 54 8 LYNYRD SKYNYRD MCA 42084 (8.98) (CD) LEGEND 

75 72 66 12 ERIC B. & RAKIM 4TH & B'WAY 4005/ (8.98) (CD) PAID IN FULL 

0 124 - 2 NEIL DIAMOND COLUMBIA CZX40990 (CD) HOT AUGUST NIGHT II 

O 78 81 4 THE ALARM I.R.S. 42085 /MCA (8.98) (CD) EYE OF THE HURRICANE 

78 67 67 9 UTFO SELECT 21619 (8.98) (CO) LETHAL 

79 80 68 10 GEORGE STRAIT MCA 42035 (8.98) (CD) GREATEST HITS, VOL II 

® 169 - 2 BRYAN FERRY REPRISE 25598 (8.98) (CD) BETE NOIRE 

81 79 64 18 HANK WILLIAMS, JR. WARNER /CURB 25593/WARNER BROS. (8.98) (CD) BORN TO BOOGIE 

82 83 89 5 LOVE & ROCKETS BIG TIME 6058-1E1/RCA (8.98) (CD) EARTH - SUN - MOON 

83 85 78 24 GLORIA ESTEFAN & MIAMI SOUND MACHINE EPIC OE 40769/E.P.A (CD) LET IT LOOSE 

84 84 103 9 ELTON JOHN GEFFEN GHS 24153 (9.98) (CD) GREATEST HITS, VGL III 1 979-1 987 

85 82 73 6 ALICE COOPER MCA 42091 (8.98) (CD) RAISE YOUR FIST AND YELL 

86 86 87 8 BODEANS SLASH 25629 /REPRISE (8.98) (CD) OUTSIDE LOOKING IN 

87 81 62 18 SOUNDTRACK ATLANTIC 81767 (9.98) (CO) LOST BOYS 

88 73 75 17 ECHO AND THE BUNNYMEN ECHO AND THE BUNNYMEN 
SIRE 25597 , WARNER BROS. (8.98) (CD) ® 118 121 15 SALT- II -PEPA NEXT PLATEAU PL 1007 (8.98) HOT, COOL AND VICIOUS 

90 90 92 15 DIONNE WARWICK ARISTA AL 8446 (8.98) (CD) RESERVATIONS FOR TWO 

91 122 129 6 BOURGEOIS TAGG ISLAND 90638 /ATLANTIC (8 98) (CD) YO YO 

92 92 113 4 ANGELA WINBUSH MERCURY 832 733.1 /POLYGRAM (CD) SHARP 

93 89 74 40 REO SPEEDWAGON EPIC FE 40444/E.P.A. (CD) LIFE AS WE KNOW IT 

® 98 100 8 GLENN JONES JIVE 1062-1.1/RCA (8.98) (CD) GLENN JONES 

95 95 97 6 MSG CAPITOL CET 46985 (8.98) (CD) PERFECT TIMING 

96 96 91 15 ABC MERCURY 832 391 1 /POLYGRAM (CD) ALPHABET CITY 

0 100 108 37 CUTTING CREW VIRGIN 90573 (098) (CD) BROADCAST 

98 99 94 16 HIROSHIMA EPIC FE 40670/E.P.A (CD) GO 

99 69 69 119 THE BEATLES CAPITOL sJ 383 (9.98) (CD) ABBEY ROAD 

® NEW 1 TRIUMPH MCA 42083 (8.98) (CD) SURVEILLANCE 

101 101 112 5 SUPERTRAMP AMA SP 5181 (8.98) (CD) FREE AS A BIRD 

102 108 104 7 ICEHOUSE CHRYSwsov41592 (CD) MAN OF COLOURS 

® 127 138 54 STRYPER a ENIGMA PJAS 73237 (9.98) (CD) TO HELL WITH THE DEVIL 

104 104 95 34 DOLLY PARTON, UNDA RONSTADT, EMMYLOU HARRIS TRIO 
WARNER BROS. 25491 (998) (CD) 

® 121 154 3 JOE COCKER CAPITOL CLT 48285 (8.98) (CD) UNCI -IAIN MY HEART 

106 88 71 23 STEPHANIE MILLS MCA 5996 (8.98) (CD) IF I WERE YOUR WOMAN 

125 133 10 WHITE LION ATLANTIC 81768 (8 .98) (CD) PRIDE 

108 91 83 27 THE WHISPERS SOLAR ST 72554 (8.98) (CD) JUST GETS BETTER WITH TIME 

® 132 136 3 HEAVY D. & THE BOYZ MCA 5986 (8.98) (CD) LIVING LARGE 

OAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) certifica ion for sales of 500,000 units. RIAA certification for sales of 1 million units, with each additional million indicated by a numeral 

following the symbol. `CBS Records and PolyGram Records do not issue a suggested list price for their product. 
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AFRICA. 
EISA50NIc 

FEATURING 
THE REVEREND JESSE JACKSON 

TAKE A STAND AGAINST APARTHEID BY JOINING 
BLACK RADIO NOW IN PLAYING A.F.R.I.C.A. 

APARTHEID: IT'S A MORAL DISGRACE 
ALL ROYALTIES FROM THIS RECORD WILL BE DONATED TO THE AFRICA FUND 
FOR HUMANITARIAN RELIEF PROJECTS FOR VICTIMS OF SOUTH AFRICA'S 

NMR AGAINST ITS NEIGHBORS, THE FRONTLINE STATES. 
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He could have been searching for 
the cure to the common cold. 

There are kids out there who 
have the desire, the will and the 
brains to go to college. What they 
don't have is the money. So they 
don't go. And that is nothing less 
than a crime. 

Which is why the United Negro 
College Fund exists. By keeping 

tuitions down at its 43 predomi- 
nantly black colleges, the Fund 
gives a chance to thousands of these 
deserving students, a chance they 
would not have gotten otherwise. 

But, the battle's far from won. 
You see, for each one we reach, 
there's one we can't. Not without 

the funds, and that's a loss none of 
us can afford. 

So please send your check to 
the United Negro College Fund, 
500 East 62nd Street, New York, 
New York, 10021. Who knows, it 
may be the check that will clear up 
your next cold. 

Give to the United Negro College Fund. 
A mind is a terrible thing to waste. 
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FOR WEEK ENDING NOVEMBER 28, 1987 

Billboard® TOP POP. ALBUMS continued 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE). 

10 116 125 4 THE BAR -KAYS MERCURY 830 305- 1 /POLYGRAM (CD) CONTAGIOUS 

111 111 105 15 CURIOSITY KILLED THE CAT MERCURY 832 025 1/POLYGRAM (CD) KEEP YOUR DISTANCE 

112 112 117 6 THE TEMPTATIONS MOTOWN 6246 ML (8.98) (CD) TOGETHER AGAIN 

113 93 93 16 ICE-T SIRE 25602 /WARNER BROS. (8.98) (CD) RHYME PAYS 

114 87 82 72 STEVE WINWOOD A2 ISLAND 25448/WARNER BROS. (8.98) (CD) BACK IN THE HIGHLIFE 

115 102 110 21 GEORGE BENSON /EARL KLUGH WARNER BROS. 25580 (9.98) (CD) COLLABORATION 

116 115 102 8 REBA MCENTIRE MCA 42030 (8.98) (CD) THE LAST ONE TO KNOW 

117 103 85 10 MR. MISTER RCA 6276 -1 -R (9.98) (CD) GO ON ... 
118 97 86 64 PAUL SIMON A2 WARNER BROS. 25447 (9.98) (CD) GRACELAND 

119 110 116 8 VAN MORRISON MERCURY 832 585- 1 /POLYGRAM (CD) POETIC CHAMPIONS COMPOSE 

120 128 111 53 BEASTIE BOYS A4 DEF JAM FC 40238 /COLUMBIA (CD) LICENSED TO ILL 

121 114 98 11 WENDY AND LISA COLUMBIA BFC 4o862 (CO) WENDY AND LISA 

® 136 140 5 JIMMY DAVIS & JUNCTION QMI 42015/MCA (8.98) (CD) KICK THE WALL 

123 109 90 17 HOOTERS COLUMBIA OC 40659 (CD) ONE WAY HOME 

124 105 119 18 GRIM REAPER RCA 6250 -1-R (8.98) ROCK YOU TO HELL 

125 129 156 8 MICHAEL BOLTON COLUMBIA BFC 40473 (CD) THE HUNGER 

126 123 99 19 STARSHIP GRUNT 6413 -1-G /RCA (9.98) (CD) NO PROTECTION 

127 113 77 8 W.A.S.P. CAPITOL CLT 48053 (8.98) (CD) LIVE IN THE RAW 

128 135 162 3 MARTHA DAVIS CAPITOL CLT 48058 (8.98) (CD) POLICY 

® 146 172 3 MEN WITHOUT HATS MERCURY 832 730- 1 /POLYGRAM (CD) POP GOES THE WORLD 

130 117 109 27 JONATHAN BUTLER JIVE 1032- 1- J /RCA(8.98) (CD) JONATHAN BUTLER 

142 132 140 WHITNEY HOUSTON AB ARISTA AL8-8212 (8.98) (CD) WHITNEY HOUSTON 

143 186 3 GENE LOVES JEZEBEL GEFFEN GHS 24171 (8.98) (CD) THE HOUSE OF DOLLS 

133 120 120 72 RANDY TRAVIS WARNER BROS. 25435 (8.98) (CD) STORMS OF LIFE 

134 133 114 10 ARMORED SAINT CHRYSALIS BFV 416o1 (CD) RAISING FEAR 

135 144 135 70 WHITESNAKE GEFFEN GHS 4018 (6.98) (CD) SLIDE IT IN a 161 192 14 LAURA BRANIGAN ATLANTIC 81747 (8.98) (co) TOUCH 

137 140 126 91 JANET JACKSON 4 A &M SP -3905 (198) (CD) CONTROL 

138 126 96 7 BEE GEES WARNER BROS. 25541 (9.98) (CD) E.S.P 

®3 145 152 4 WA WA NEE EPIC BFE 40858 /E.P.A. (CO) WA WA NEE 

140 107 107 6 SOUNDTRACK ANTILLES AN 7087 (818) (CD) THE BIG EASY 

141 106 106 9 TIMOTHY B. SCHMIT MCA 42049 (8.98) (CD) TIMOTHY B. 

® 153 188 32 GEORGIO MoTOWN 6229ML (8.98) SEXAPPEAL 

143 131 123 18 CRUZADOS ARISTA AL 8439 (8.98) (CD) AFTER DARK 

144 119 84 29 SUZANNE VEGA A&M SP 5136 (8.98) (CD) SOLITUDE STANDING 

145 141 146 72 MADONNA AS SIRE 25442 /WARNER BROS. (198) (CD) TRUE BLUE ® 168 - 2 PAUL CARRACK CHRYSALIS BFV 41578 (CD) ONE GOOD REASON 

147 138 130 14 FASTER PUSSYCAT ELEKTRA 60730 (8.98) (CD) FASTER PUSSYCAT 

® 159 131 43 CROWDED HOUSE CAPITOL ST -12485 (8.98) (co) CROWDED HOUSE 

149 94 88 58 THE BEATLES CAPITOL sw 11922 (8.98) (CD) LET IT BE 

150 150 168 6 MOTORHEAD GWR PAL 1240 (8.98) (CD) ROCK 'N' ROLL 

151 147 155 7 VARI 
EPIC F E 4OU0839/S 

ARTISTS 
E P.A. 

PILEDRIVER -- THE WRESTLING ALBUM II 

alt185 - 2 THE KANE GANG CAPITOL cu(48176 (6.98) (co) MIRACLE 

® 173 180 4 M.O.D. MEGAFORCE CAROL 1344 /CAROLINE (8.98) (CD) U.S.A. FOR M.O.D. 

154 130 118 21 SAMMY HAGAR GEFFEN GHS 24144 (9.98) (CD) I NEVER SAID GOODBYE 

155 139 139 9 THE FAT BOYS SUTRA sus 1018 (8.98) (co) BEST PART OF THE FAT BOYS 

TOP POP ALBUMS A -Z (LISTED BY ARTISTS) 

10, 000 Maniacs 188 Jonathan Butler 130 
2 Live Crew 177 

Belinda Carlisle 18 38 Special 173 
Paul Carrack 146 

ABC 96 The Cars 54 
Bryan Adams 198 Joe Cocker 105 
Aerosmith 11 Natalie Cole 71 
Alabama 59 Ry Cooder 184 
The Alarm 77 Alice Cooper 85 
Dave Alvin 167 Crowded House 148 
Anthrax 199 Cruzados 143 
Armored Saint 134 The Cult 200 
The Art Of Noise 190 The Cure 69 
Anita Baker 28 Curiosity Killed The Cat 111 

Bananarama 68 Cutting Crew 97 
The Bar -Kays 110 Terence Trent D'Arby 65 
Beastie Boys 120 Dana Dane 57 
The Beatles 99, 149 Jimmy Davis & Junction 122 
Bee Gees 138 Martha Davis 128 
George Benson /Earl Klugh 115 The dB's 194 
Bodeans 86 Def Leopard 6 
Michael Bolton 125 Depeche Mode 35 
Bon Jovi 51 Neil Diamond 76 
Bourgeois Tagg 91 The Dream Academy 181 
The Brandos 164 
Laura Branigan 136 
Glen Budnick 186 

Earth, W rid & Fire 46 
Echo And The Bunnymen 88 

Gloria Estefan & Miami Sound 
Machine 83 
Europe 44 
Exodus 166 
Expose 26 

Faster Pussycat 147 
The Fat Boys 155, 34 
Bryan Ferry 80 
Fleetwood Mac 13 
Force M.D.'s 159 
Samantha Fox 157 

Kenny G. 21 
Gene Loves Jezebel 132 
Genesis 175 
Georgio 142 
Debbie Gibson 45 
Grateful Dead 48 
Great White 32 
Grim Reaper 124 
Guns & Roses 58 

Sammy Hagar 154 
George Harrison 23 
Heart 19 
Heavy D. & The Boyz 109 
Hiroshima 98 

Roger Hodgson 193 
Hooters 123 
Whitney Houston 8, 131 

INXS 20 
Ice-T 113 
Icehouse 102 
Billy Idol 12 

Janet Jackson 137 
Michael Jackson 2 
Marlon Jackson 191 
Mick Jagger 66 
Jethro Tull 41 
The Jets 62 
Billy Joel 39 
Elton John 84, 73 
Glenn Jones 94 

The Kane Gang 152 
Kiss 24 
Kool Moe Dee 161 

L.A. Dream Team 162 
L.L. Cool J 33 
Level42 197 
LeVert 49 
Lisa Lisa & Cult Jam 36 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)* 

® 170 176 3 LIZA MINNELLI TELARC 15502 (15.98) (CD) LIVE AT CARNEGIE HALL 

157 164 128 6 SAMANTHA FOX JIVE 1061 -1 -J /RCA (8.98) (CO) SAMANTHA FOX 

158 160 153 40 NAJEE EMI -MANHATTAN ST 17241 (8.98) (CD) NAJEE'S THEME 

159 155 144 16 FORCE M.D.'S TOMMY BOY TBLP 25631/WARNER BROS. (8.98) (CD) TOUCH AND GO 

160 149 141 10 TOM WAITS ISLAND 90572/ATLANTIC (8.98) FRANKS WILD YEARS 

© NEW 1 KOOL MOE DEE JIVE 10507 J /RCA (8.98) HOW YA LIKE ME NOW 

162 162 196 3 L.A. DREAM TEAM MCA 42042 (8.98) (CD) BAD TO THE BONE 

® NEW O 1 THE RAINMAKERS MERCURY 832 795 -1 /POLYGRAM (CD) TORNADO 

164 154 122 10 THE BRANDOS RELATIVITY 8192 /IMPORTANT (8.98) (CD) HONOR AMONG THIEVES 

© 183 - 2 JOE SATRIANI RELATIVITY 8193 /IMPORTANT (8.98) (CD) SURFING WITH THE ALIEN 

® NEW OP. 1 EXODUS COMBAT 8169 (8.98) (CD) PLEASURES OF THE FLESH 

167 158 151 10 DAVE ALVIN EPIC BFE 40921 /E.P.A. (CD) ROMEO'S ESCAPE 

168 165 165 5 STEADY B JIVE 1060 -1 -J /RCA (8.98) WHAT'S MY NAME 

169 152 124 25 SOUNDTRACK MCA 6207 (9.98) (CD) BEVERLY HILLS COP II 

7U 186 175 704 PINK FLOYD HARVEST SMAS11163 /CAPITOL (9.98) (CD) DARK SIDE OF THE MOON 

171 176 194 6 PUBLIC IMAGE LTD vIRGIN 90642/ (8.98) HAPPY? 

172 178 197 3 BUCKWHEAT ZYDECO ISLAND 90622/ATLANTIC (8.98) (CD) ON A NIGHT LIKE THIS 

173 156 127 15 38 SPECIAL A &M 3910 (9.98) (CO) BEST OF 38 SPECIAL -'FLASHBACK' 

174 180 170 78 SOUNDTRACK A4 COLUMBIA SC 40323 (CD) TOP GUN 

175 167 150 75 GENESIS A3 ATLANTIC 81641 (9.98) (CD) INVISIBLE TOUCH 

]3 196 - 2 THE RED HOT CHILI PEPPERS EMI -MANHATTAN ELT48036 (8.98) UPLIFT MOFO PARTY PLAN 

177 151 169 21 2 LIVE CREW LUKE SKYY WALKER XR 100 (8.98) 2 LIVE CREW IS WHAT WE ARE 

178 175 158 14 GROVER WASHINGTON,JR. COLUMBIA FC 40510 (CD) STRAWBERRY MOON 

179 137 115 8 RAY PARKER JR. GEFFEN GHS 24124 (8.98) (CD) AFTER DARK 

180 172 143 10 YELLO MERCURY 832 675.1 / POLYGRAM (CD) ONE SECOND 

181 181 184 3 THE DREAM ACADEMY REPRISE 25625/ (8.98) (CD) REMEMBRANCE DAYS 

® NEW ON. 1 SHANICE WILSON A&M SP 5128 (8.98) (CD) DISCOVERY 

® NEW II. 1 ROGER REPRISE 25496 (8.98) (CD) UNLIMITED 

® NEW 1 RY COODER WARNER BROS. 25639 (8.98) (CD) GET RHYTHM 

185 148 148 15 PAT METHENY GROUP GEFFEN GHS 24145 (8.98) (CD) STILL LIFE (TALKING) 

186 166 159 6 GLEN BURTNICK A &M SP 5166 (8.98) (co) HEROES & ZEROS 

187 188 134 10 THE WINANS WARNER BROS. 25510 (8.98) (CD) DECISIONS 

188 187 161 11 10,000 MANIACS ELEKTRA 60738/ (8.98) (CD) IN MY TRIBE 

189 192 177 8 SAVATAGE ATLANTIC 81775 (8.98) HALL OF THE MOUNTAIN KING 

190 177 160 7 THE ART OF NOISE CHRYSALIS OV 41570 (CD) IN NO SENSE? NONSENSE? 

9® NEW 1 MARLON JACKSON CAPITOL CLT 46942 (8.98) (CD) BABY TONIGHT 

192 193 - 2 BARRY WHITE A &M SP5154 (8,98) (CD) 
. 

THE RIGHT NIGHT AND BARRY WHITE 

193 163 163 5 ROGER HODGSON Al1M sP 5112 (8.98) (co) HAI HAI 

® NEWIP. 1 THE DB'S I.R.S. 42055 (8.98) (co) THE SOUND OF MUSIC 

195 179 174 44 TESLA GEFFEN GHS 24120 (8.98) (CD) MECHANICAL RESONANCE 

196 198 191 22 REBA MCENTIRE MCA 5979 (8.98) (CD) GREATEST HITS 

197 191 190 34 LEVEL 42 POLYDOR 831 593 1 /POLYGRAM (CD) RUNNING IN THE FAMILY 

198 157 137 33 BRYAN ADAMS A&M 3907 (9.98) (CD) INTO THE FIRE 

199 197 199 34 ANTHRAX ISLAND 90584/ATLANTIC (8.98) (CD) AMONG THE LIVING 

200 171 142 32 THE CULT SIRE 25555 /WARNER BROS. (8.98) (CD) ELECTRIC 

Love & Rockets 82 
Loverboy 72 
Lynyrd Skynyrd 74 

M.O.D. 153 
MSG 95 
Madonna 145 
Richard Marx 22 
Reba McEntire 196, 116 
John Cougar Mellencamp 7 
Men Without Hats 129 
Metallica 63 
Pat Metheny Group 185 
George Michael 15 
Stephanie Mills 106 
Liza Minnelli 156 
Van Morrison 119 
Motley Crue 38 
Motorhead 150 
Mr. Mister 117 

Najee 158 
New Order 50 

The O'Jays 70 
Alexander O'Neal 55 

Ray Parker Jr. 179 

Dolly Parton, Linda Ronstadt, 
Emmylou Harris 104 
Pet Shop Boys 29 
Pink Floyd 170, 5 
Poison 31 
Prince 64 
Public Image Ltd 171 

R.E.M. 14 
REO Speedwagon 93 
Robbie Robertson 52 
The Rainmakers 163 
Eric B. & Rakim 75 
The Red Hot Chili Peppers 176 
Smokey Robinson 61 
Roger 183 
Rush 27 

Salt -N -Pepa 89 
Joe Satriani 165 
Savatage 189 
Timothy B. Schmit 141 
Carly Simon 56 
Paul Simon 118 
The Smiths 67 
SOUNDTRACKS 

Beverly Hills Cop II 169 
The Big Easy 140 

Dirty Dancing 1 

La Bamba 25 
Lost Boys 87 
Top Gun 174 

Soundtrack- Madonna 60 
Bruce Springsteen 3 
Squeeze 37 
Starship 126 
Steady B 168 
Sting 9 
George Strait 79 
Stryper 103 
Supertramp 101 
Swing Out Sister 42 

The Temptations 112 
Tesla 195 
Tiffany 16 
Randy Travis 53, 133 
Triumph 100 

U2 10 
UTFO 78 

VARIOUS ARTISTS 
Piledriver -- The Wrestling Album 

Il 151 
A Very Special Christmas 47 

Suzanne Vega 144 

W.A.S.P. 127 
Wa Wa Nee 139 
Tom Waits 160 
Dionne Warwick 90 
Grover Washington, Jr. 178 
Jody Watley 40 
Wendy And Lisa 121 
The Whispers 108 
White Lion 107 
Barry White 192 
Whitesnake 135, 4 
Whodini 30 
Hank Williams, Jr. 81 
Shanice Wilson 182 
The Winans 187 
Angela Winbush 92 
Steve Winwood 114, 43 

Vello 180 
Yes 17 

Buckwheat Zydeco 172 
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CBS SELLS LABEL TO SONY 
(Continued from page 1) 

how long the executives are will- 
ing to stay at the label. Some $20 
million is said to be going to the 
CBS Records chief alone. A CBS 
spokesman declined to comment 
on the reports. 

All assets of the CBS Records 
Group are included in the sale, 
which involves manufacturing op- 
erations in 14 countries, 36 wholly 
owned subsidiaries, six joint ven- 
tures, and 17 licensees. The Colum- 
bia House mail -order operation is 
also part of the deal. CBS Records 
employs about 10,000 people 
worldwide. 

Queried about the widespread 
rumor that Sony will move CBS 
Records headquarters from its 
famed "Black Rock" digs in New 
York to the West Coast, the label 
spokesman said, "It's not true. 
We're staying in this building." A 
Sony representative said he knew 
of no plans to move CBS' head of- 
fice. 

FOR $2 BILLION 

Commenting on the sale, CBS 
Inc. president Laurence A. Tisch 
said, "After long discussion and 
very careful review, our board con- 
cluded that this is a very attractive 
offer in terms of value to the 
shareholders, while it also pro- 
vides an important source of capi- 
tal and allows us to focus all of our 
energies and resources on our core 
business of broadcasting." 

CBS chairman and founder Wil- 
liam S. Paley, who had earlier op- 
posed the sale, remarked, "The of- 
fer we are acting on is clearly in 
the best interests of the corpora- 
tion and its shareholders." 

CBS has had two principal links 
with Sony up to the present. The 
two companies are equal partners 
in CBS /Sony Records in Japan, 
and they also were joined in Digi- 
tal Audio Disc Corp., which built 
the first U.S. CD plant, until Sony 
bought CBS' share two years ago. 

Last November, CBS rejected a 

$1.25 billion offer from Sony for its 
records unit, saying the label was 
one of its core businesses. Since 
then, under the guidance of Tisch, 
who controls 25% of CBS' stock, 
the firm has sold off all of its hold- 
ings except for the broadcasting 
division and its share of CBS /Fox 
Home Video. 

The latest round of talks with 
Sony began in September, when 
the company made an unspecified 
offer for CBS Records. The CBS 
board revealed it was considering 
the bid, later reported to be $2 bil- 
lion, but failed to act on it during 
three meetings in the next month. 
After the board's Oct. 14 meeting, 
Sony withdrew its offer. 

The CBS board was divided over 
the question of whether to sell the 
records unit, partly because the 
company would have owed as 
much as $600 million in taxes on a 
$2 billion sale. Therefore, the 
board considered the alternative of 
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spinning off all or part of CBS Rec- 
ords as a public company to raise 
capital for the parent corporation. 

That option became much less 
viable after the Oct. 19 stock mar- 
ket crash, when public offerings 
were being pulled right and left. 
On Oct. 27, CBS and Sony an- 
nounced they were resuming "se- 
rious discussions" about the sale 
of CBS Records. 

The terms of the final deal have 
not been revealed, but it's conceiv- 
able that retained earnings in the 
CBS /Sony joint venture may have 
reduced the actual price by a con- 
siderable amount, according to one 
knowledgeable source. 

In any case, with CBS Records 
profits expected to hit $200 million 
this year, Sony is paying only 10 
times cash flow for the company, 
considered a moderate multiple for 
an entertainment property. Last 
year, the label's operating profit 
reached $162.1 million, while reve- 
nue rose 21% to $1.49 billion. 

According to Sony, no immedi- 
ate changes are foreseen at CBS 
Records. Masa Namiki, general 
manager of corporate communica- 
tions for Sony in Tokyo, was 
quoted as saying that the company 

won't try to persuade CBS man- 
agement to drop its opposition to 
unrestricted use of digital audio - 
tape. 

Bhaskar Menon, chairman of 
EMI Music Worldwide, noted that 
Sony is unlikely to interfere with 
the current management of CBS 
Records. 

"Sony does not manage record 
companies outside Japan, so they'd 
be unfamiliar with how labels out- 
side Japan are run," he remarked. 
"They must bank on the reservoir 
of management expertise and abil- 
ity that CBS Records would bring 
them." 

In Japan, CBS /Sony is the larg- 
est record company, with sales of 
about $600 million annually. When 
Sony helms CBS Records, Menon 
said, "I hope they bring an in- 
creased level of support for legis- 
lation that would improve the posi- 
tion of foreign recordings in that 
country [Japan]." 

Robert Heiblim, senior vice pres- 
ident of Denon America, predicted 
that when Sony takes over CBS 
Records, "not much will change 
for a long time, and most of the 
changes will be subtle." 

SMASH SUMMER MOVIES HIT STORES IN JANUARY 
(Continued from page 3) 

"Dragnet," which generated $55 
million during its box -office run, 
will not be adversely affected by the 
other major titles, he did say, "I ex- 
pect [the unit volume] would have 
increased if not for the competi- 
tion." 

Vans Stevenson, director of pub- 
lic relations for the 134 -store Erol's 
chain in Springfield, Va., says his 
company embraces the A title explo- 
sion in January, partly because of 
what happened in January 1987. 
" `Cobra' was all we had, and we 
were dry until February, when 
`Back To School' and `Karate Kid II' 
came out. We had to survive on 
stuff like `Jo Jo Dancer.' We were 
still renting, but we didn't have the 
big hook." 

"We are elated that these titles 
are coming out in January," Steven- 
son says. "January is the peak rent- 
al season, and we are buying very 
aggressively. We are not changing 
our pattern at all. In some stores, 
we may have 70 of one [A] title." 

"January is always a terrific 
month for video rentals," agrees 
Rob Blattner, president of RCA/Co- 
lumbia Pictures Home Video. "Ev- 
ery Christmas they sell a couple of 
million VCRs, so January becomes 
the perfect time to take advantage 
of all these new VCR owners. 

"When you make your release 
plans you have no idea what the 

competition is doing. If we had put 
off the release of 'La Bamba' until 
February, we may have gone from 
the frying pan to the fire," says 
Blattner, referring to the January 
release that earned $54 million the- 
atrically. 

Dave Ballstadt, owner of the Min- 
nesota- based, 10 -store Adventures 
In Video, discounts the potential of 
an open -to -buy crunch. "We will 
buy whatever we feel we can make 
money with," he says. "We're not 
going to pass on [A titles] just be- 
cause we think there's too many of 
them. We look at what we can get a 
return on." 

However, Ballstadt adds, "I know 
a lot of [dealers] have restricted dol- 
lars to buy with, and that could be a 
factor with them." 

Michael Winer, president of the 
10 -store Video Super Shop chain, 
based in Northridge, Calif., also 
welcomes the bevy of blockbusters. 

"I don't anticipate a problem with 
it come January," Winer says. "The 
more titles the better. We're going 
to be busy with sales in December. 
January and February are usually 
the best months Pf the year. I'd 
rather have the A titles then. They 
tell people that video is a happening 
thing." 

Assistance in preparing this story 
was provided by Chris Morris 

WHOLESALER EYES DENVER AUDIO MARKET 
(Continued from page 3) 

According to Tuckman, "Our 
target is video stores and record 
outlets. Some record stores are buy- 
ing direct already, but we want to 
fill in the gaps wherever possible. 
We're also concentrating on trying 
to get more and more video stores 
into CDs." 

Baker & Taylor plans to go after 
Budget Tapes & Records outlets 
and convenience stores as well. To 

help spread the word, the company 
launched a campaign a few months 
ago via a weekly audiomailer that 
goes out to some 18,000 accounts, 
says Tuckman. 

Other wholesalers reportedly 
pursuing the one -stop business left 
behind by Danjay are Amarillo, Tex- 
as -based Western Merchandisers 
and the Denver branch of Dallas - 
based Big State Distributing. 
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5 -INCH CD SINGLES PREFERRED IN U.K. 
(Continued from page 1) 

a way they won't with cassette sin- 
gles. Our promotion for the Sting 
CD single has all been in- store." 

A &M's release coincided with the 
readmission of CD singles to U.K. 
charts Nov. 1. Six months ago, the 
British Phonographic Industry 
made the configuration ineligible 
amid fears that too many freebie 
CD singles were devaluing the for- 
mat. 

Says Godfrey Rust, chart manag- 
er of Gallup: "It took a year after 
the first CD singles releases for the 
market to get going, but by spring 
this year they were becoming quite 
popular and labels were using them 
as a marketing device, doing limited 
runs of 1,000 -5,000 and either giving 
them away or selling them very 
cheap, often at the same price as vi- 
nyl singles. They were loss leaders, 
and because of the novelty value 
they were fairly successful and had 

quite an influence on the charts. 
But it was an expensive exercise; it 
devalued the format, and it forced 
all the record companies to join in, 
which some were unwilling or un- 
able to do. So eventually the BPI de- 
cided to remove them from the 
charts for a trial period." 

The readmission of CD singles 
follows a BPI ruling that their deal- 
er price as published in label price 
lists must be at least $4.29, but Gal- 
lup believes this may prove unen- 
forceable. Says Rust, "We can po- 
lice free T- shirts and anything be- 
tween the retailer and the customer, 
but we can't and shouldn't police 
the relationship between the record 
company and the retailer. Labels 
can still give away half or all of 
their stock if they choose." 

One possible solution, a minimum 
retail price, is believed to have been 
rejected by the BPI because of pos- 

Japan Hosts Int'l Contest 
Pseudo Echo Wins Top Prize 

TOKYO Australian quartet 
Pseudo Echo took the grand 
prize at the 18th World Popular 
Song Festival, held Oct. 31 in the 
10,000 -seat Nippon Budokan Hall 
here. 

The band won a cash prize of 
$10,000 for its performance of 
the aptly named "Take On The 
World." The grand prize for Jap- 
anese artist went to Chika Ta- 
keuchi, who sang "No, No, No," 
while the Netherlands' Nadieh 
took the most -outstanding- singer 
award with "Haifa Blue." 

Six golden awards worth 
$3,000 each were doled out to Fra 
Lippo Lippi (Norway), Mijares 
(Mexico), Erasure (U.K.), Sa- 
mantha Gilles (Belgium), Gianna 
Nannini (Italy), and Haywire 
(Canada). 

Indonesian artist Yopie Latul 
received the special Kawakami 
Award presented by Yamaha 
Music Foundation chairman Gen - 
ichi Kawakami as well as the 
award for the act deemed most 
popular with the festival audi- 
ence. 

Other international finalists 
were Lady Lily (West Germany), 
Viki & Flirt (Hungary), and 

Nathale Archangel (U.S.). A total 
of 12 countries were represented, 
with four Japanese finalists. This 
year, overseas entrants were lim- 
ited to acts with current record- 
ing contracts, and virtually all 
the songs performed are sched- 
uled for Japanese release in the 
near future. 

Staged as part of the Centenni- 
al Anniversary Concert Series 
commemorating 100 years of the 
Yamaha Corp., the festival was 
followed Nov. 1 by the first In- 
ternational Band Explosion 
event, also held in the Nippon Bu- 
dokan venue. 

Featuring 12 Japanese and 10 
overseas bands from the same 
number of countries, the contest 
was dominated by U.S. act Venti- 
lators, which took the best- inter- 
national -band award, worth 
$7,500, plus $10,000 of instru- 
ments. The group also took the 
best vocals award. 

Canada, the U.K., Australia, 
West Germany, Italy, Mexico, 
and Hong Kong were among 
countries represented. The final- 
ists were selected from 5,500 en- 
trants in national preliminaries. 

VESTRON CONSOLIDATES INT'L OPERATIONS 
(Continued from page 4) 

network of offices overseas while 
retaining the position of senior vice 
president of Vestron Video Interna- 
tional. 

VIG acquisitions, finance, and ad- 
ministration will be handled by se- 
nior vice president Gary Barber, 
who formerly served as senior vice 
president and chief financial officer 

of IFD. Barber will be based in Los 
Angeles. 

VIG has also named Lauge Niel- 
sen vice president for finance and 
operations. Nielsen was formerly 
vice president of finance for Locus 
Video Group and will continue to 
work from Locus Video Group head- 
quarters in Utrecht, Netherlands. 

U.K. RECORD COS. SEEK RENTAL SAFEGUARD 
(Continued from page 4) 

He added: "Whatever the BBC or 
ITV put on [television], you can put 
it on tape at home and steal it with - 
out'paying a penny." And Lord 
Lloyd of Hampstead said the ab- 
sence of a home tape levy was "fla- 
grant injustice on a massive scale." 

Lord Morton of Shuna said: "It's 

not right to leave things as they are, 
where the owner of a copyright in a 
sound recording doesn't have the 
same protection and return as the 
owner of copyright in a printed 
work and where the private taping 
of records and tapes is apparently to 
remain illegal but unenforceable." 

sible criticism over price fixing. 
However, fears that difficulties in 
policing dealer prices would quickly 
lead to a renewed flood of freebie 
CD singles have yet to be validated, 
in part because the singles' novelty 
as a marketing device appears to 
have worn off. BPI general manag- 
er Peter Scaping is hopeful that 
present controls will prove ade- 
quate, saying, "If the qualifying 
dealer price is clearly being abused 
we would have to think again, but 
all other formats have minimum 
dealer -price qualifications, and 
there have been no problems with 
them." 

There are signs that CD singles 
may now be on the way to becoming 
established as a genuine format in 
the U.K. market. Sales, while mod- 
est, already outstrip those from cas- 
sette singles, which have always 
been very unpopular with retailers. 
Says Rust, "We could well see CD 
singles settle in like 12 -inch singles. 
With four tracks and 20 minutes of 
music, they are very much a maxi - 
single or mini -EP, but while 12 -inch 
vinyl singles have a hold on the spe- 
cialist disco /dance market, CD sin- 
gles have the potential to cross over 
and start taking sales away from 7- 
inch vinyl product." 

Price cuts may be necessary be- 

fore volume grows. The BPI re- 
quirement implies retail prices of 
about $7, while vinyl 12 -inch product 
sells at up to $5.25, and some new 
budget CD album lines themselves 
retail at no more than $7. 

The choice between 3 -inch and 5- 
inch configurations seems likely to 
be made in favor of the standard 
disk. The U.K. industry may dabble 
with 3 -inch singles, but in the long 
run it expects 5-inch to prevail for 
reasons similar to those advanced 
by U.S. executives. The final deci- 
sion may be made in the board- 
rooms of Sony and Philips; Sony is 
enthusiastic about the 3 -inch for- 
mat, while Philips is not. 

PDO, the world's biggest CD 
manufacturer, recently opted to 
make 5 -inch CD singles rather than 
the 3 -inch version, which it said did 
not fall within existing CD stan- 
dards and could not be made at 
short notice. Executive vice presi- 
dent Hans Gout adds, "The most im- 
portant disadvantage is that most 
CD players seem able to play the 3- 
inch single only with an adapter 
ring. We do not consider that very 
user friendly, and an adapter ring 
costs money. It's also against the 
principle of backward compatibility, 
which is very important to us." 

ISLAND SUIT CHARGES COPYRIGHT INFRINGEMENT 
(Continued from page 3) 

of the Chiffons' "He's So Fine" in 
writing "My Sweet Lord." 

Ed O'Loughlin, president of Next 
Plateau, says the case reminds him 
of two other songs, the Doobie 
Brothers' "What A Fool Believes" 
and Robbie Dupree's "Steal Away," 
which he says are as similar in ar- 
rangement as "Pump Up The Vol- 
ume" and the "Red Ink Mix" of "My 
Love Is Guaranteed" and yet did 
not inspire any legal action. 

Further, O'Loughlin charges that 
"I Know You Got Soul," the Eric B. 
& Rakim record from which the 
words "pump up the volume" were 
allegedly sampled, itself contains 
parts of a James Brown recording, 
"You Got Soul," to which rights 
were not obtained. Ortner says only 
that "PolyGram [which owns the 
Brown copyright] made the claim, 
and an agreement was worked out. 
It was resolved amicably." Poly - 
Gram could not be reached for com- 
ment at press time. 

Island is seeking to have the dis- 

puted mix of "My Love Is Guaran- 
teed," recently a top five dance hit, 
withdrawn from the market, charg- 
ing that it has "cut into sales of 
'Pump Up The Volume.' " A judge 
has issued a temporary restraining 
order preventing Next Plateau 
from "publishing, releasing, manu- 
facturing, distributing, promoting, 
marketing, and /or selling sound re- 
cordings embodying 'My Love Is 
Guaranteed -Red Ink Mix Part 1' " 
until a preliminary hearing on the 
matter is held Monday (23). 

O'Loughlin says Next Plateau is 
preparing a new remix of "My Love 
Is Guaranteed "; however, Ortner is 
not satisfied. "They say that on the 
remix they've erased the words 
'pump up the volume,' but the judge 
made it clear that even if that's so 
the new remix must be restrained if 
it contains the same mix, just with- 
out the words," he says. "That 
shows that this case is not just 
about sampling." 

GLEN'S AIDS BENEFIT GAINS INDUSTRY SUPPORT 
(Continued from page 4) 

Music; and Sausalito, Calif. -based 
The Record Shop. Other music and 
video concerns that previously 
agreed to underwrite the program 
include Tower Records, West 
Coast Video, NARM, VSDA, Air- 
ways Video, and Music West Rec- 
ords. 

Glen credits Mickey Granberg, 
executive vice president of NARM 
and VSDA, for much of the sup- 
port he has received from home en- 
tertainment industries. "She 
strikes me as a real warrior," he 
says. 

The Western Assn. of Visual 
Merchandising and the National 
Assn. for Display Industries are 
coordinating sponsors for the pro- 
gram. The program's date coin- 
cides with NADI's annual trade 

exhibit, which will be held Dec. 5-8 
in New York. 

Glen is asking sponsoring com- 
panies to pledge a donation of 50 
cents per employee. For more in- 
formation, call 212 -683 -4023. 
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Concert Seeks To Aid S. African Youths 

Sponsor Woes Stall Benefit 
BY DAVE DiMARTINO 

LOS ANGELES Significant prob- 
lems in obtaining corporate sponsor- 
ship have caused the third postpone- 
ment of the Bishop Desmond Tutu 
Free The Children Peace Concert, a 
benefit scheduled here to aid South 
African university students both in 
their own country and at the Univ. of 
California at Los Angeles. 

First scheduled for the July 4th 
weekend, then for Labor Day week- 
end, and then for Nov. 14, the concert 
is now scheduled for late March 1988, 
according to concert organizers. 

There have been conflicting stories 
about the role Pepsi -Cola has played 
in the concert plans. 

Two principal concert organizers 
claim Pepsi expressed interest in par- 
tially sponsoring the event but even- 
tually declined to participate. One 
claims the company declined solely 
due to "a time factor," while the oth- 
er says the deal was never consum- 
mated "because of the political situa- 
tion right now in South Africa." 

A spokesmen for the beverage 
company confirms that it was ap- 
proached to sponsor the event. He 
says the company simply declined to 
participate, and he offers no com- 
ment about the company's motiva- 
tion. 

Kendall Minter, counsel to Mod - 
jadji Productions -the group that 
came up with the idea for the con- 
cert -and acting attorney for the 
Bishop Tutu scholarship fund, states 
that Pepsi was not originally ap- 
proached as a corporate sponsor due 
to its presence on an antiapartheid 
group's blacklist of companies still 
doing business in South Africa. 

Ken Ross, press spokesman for 
Pepsi, says the company sold its bot- 
tling business in South Africa "al- 
most two years ago and currently 
has no assets, employees, or soft - 
drink operations in that country. 

Pepsi is sold there, but we sold it to 
local people." 

Pat Walsh, talent agent at Rissky 
Business Talent Agency, the local 
producer of the UCLA show, says 
Pepsi was one of several companies 
initially deemed an "unacceptable" 
corporate sponsor by Bishop Tutu's 
office due to product- licensing agree- 
ments in South Africa. 'Then we had 
a few meetings with the bishop and 
said, 'Listen, if these corporations are 
interested in donating as much as 
$100,000 to the African bursary fund, 
it's like cutting off our nose to spite 
our face. If we're worried that they 
have been taking money out of South 
Africa all these years, now they're 
willing to put money back in.' 

"Pepsi -Cola was very, very inter- 
ested in helping us," says Walsh, 
"and in fact is still interested in help- 
ing us. But at that time, approximate- 
ly four or five weeks' notice was no- 
where near enough time to go 
through the entire corporate struc- 
ture to get Pepsi to commit them- 
selves to $10,000, $100,000, or any 
amount of money." 

One committed corporate sponsor 
of the event is rival beverage firm 
Coca -Cola, which, according to Mint- 
er, made a "modest donation." Adds 
Walsh, "I believe Bishop Tutu has a 
very good friend directly on the Coca - 
Cola board." 

Minter, who says the Pepsi deal 
was not completed due to the South 
African "political situation," adds 
that he has some uncertainty about 
the company's precise rationale. 
"Quite honestly, I'm not positive on 
the final stance of Pepsi at the last 
moment-and if there was pressure 
brought on them, who the pressure 
was brought by." 

Performers who were initially com- 
mitted to participate in the event in- 
clude Crosby, Stills & Nash, Al Jar - 
reau, the Force M.D.'s, the Fat Boys, 
Mtume, and Roy Ayers. 

Sting Setup Nabs Imposters Of '60s Act 

Stand -In Standells Arrested 
NEW YORK It was dirty pool, not 
"Dirty Water," that a group of 
Standells impersonators were play- 
ing when they were arrested on 
stage at the Big Mamou club in Aus- 
tin, Texas, Nov. 12. 

Two local residents, Jimmy Lee 
Deen and Robert James Devine Jr., 
were charged with theft by pretext 
after they signed a contract with 
the club's owner, Steve Chaney, in 
which Deen purported to be Dick 
Dodd, an original member of the 
'60s garage band. The group scored 
several hits in 1966 on the Tower la- 
bel; "Dirty Water" peaked at No. 11 

in April and has since become a cult 
classic. 

"We understand that this was the 
first of what were to be many ap- 
pearances by the group in Texas," 
says Sgt. Howard Williams of the 
Austin Police Department. "But we 
suspect that this deal goes deeper 
than that. The real Dick Dodd, who 
lives in California, has not been re- 
ceiving royalties for some time, and 
we know for sure that a D. Dodd in 
San Antonio is." 

Deen told a patron of the Big 
Mamou that he "drives down to San 
Antonio every week to pick up his 
royalty check," says Williams. He 

theorizes that Devine, apparently 
the mastermind of the scheme, sent 
a letter to ASCAP and BMI stating 
that he was moving to San Antonio, 
to which he forged Dodd's name. 
Williams says he is investigating 
the matter with the cooperation of 
the performing rights agencies. 
"It's a very simple type of scam," 
he says. "But those happen all the 
time." 

The phony Standells were uncov- 
ered when a local music writer, Dan 
Forte, recognized Deen as an impos- 
ter when he happened to be in the 
studio while Deen was being inter- 
viewed by KLBJ Austin. Forte 
alerted Chaney, who in turn called 
the police. 

"I was just going to fire them," 
says Chaney. "But the police want- 
ed me to string them along. I 

bought them beers, introduced 
them to the undercover guy. We 
had them do one song so that we 
could arrest them for carrying out a 
fraudulent contract." After the im- 
personators were carted off, the 
real Dodd performed an hourlong 
set of Standells tunes with a local 
band of musicians, the White Slave 
Boys. JEAN ROSENBLUTH 

INSIDE 

TRACK 
Edited by Iry Lichtman 

DOING THE JOB: RCA Records parent Bertelsmann 
Music Group apparently likes the way things are going 
at the label -a good example is a No. 1 album with the 
"Dirty Dancing" soundtrack - because it has extended 
the employment contracts of key execs Bob Buziak 
(president) and Rick Dobbis (executive vice president). 
Original three -year pacts for both, who joined the com- 
pany a year ago, are history as the new contracts have 
them signed through 1991. 

SIGHTS AND SOUNDS: Although compact disk video 
won't have a $1 million booth at the Winter CES in Las 
Vegas, John Messerschmitt, acting director of the CD 
Video Office, says the new configuration will have a 
presence at the show. Magnavox and Yamaha should 
be introducing combination players-capable of playing 
CDs, CDVs, or laserdisks-on the market by the end of 
this month, and Pioneer, which already has such a play- 
er, will have two more models to exhibit by the January 
trade show. In all, Messerschmitt estimates, eight or 
nine brands of hardware will be on the CES floor. He 
adds that 40 or 50 tapes are being replicated for the 5- 

inch CDV format, many of which will be used to demon- 
strate the players, and he expects CDV titles from eight 
or nine major record labels to be on the retail market by 
the end of the first quarter. 

INDIE PROMOTER: At press time, Joe Isgro and 
RCA /Arista were close to an out -of -court settlement of 
Isgro's legal suit against the two BMG labels in the af- 
termath of widespread charges of payola made by NBC 
News early in 1986. The settlement would be the fourth 
for Isgro, following agreements with Capitol, Motown, 
and PolyGram. 

JUST THE RIGHT NOTES: The attractive 1987 annual 
report from Spec's, the 35 -unit music /video retail chain, 
contains appropriate graphic representation of its finan- 
cial status, including the three -year growth pattern in 
sales (see accompanying illustration). Also, adorning a 
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fold -out back page is a photo of Whitney Houston, 
whose album and singles hits, no doubt, have generated 
a good chunk of Spec's strong upward sales curve. 

BACK UP NORTH: After a five -year absence in Cana- 
da, Lebo, maker of audio /CD storage cases and acces- 
sory items, plans to open a manufacturing facility in To- 
ronto during the first quarter of 1988. Already estab- 
lished there is a sales and marketing operation, which is 

making product available immediately. 

TIMELY REPRISE: The new Richard Attenborough 
film about South Africa, "Cry Freedom," provided the 
impetus for Geffen Records' upcoming single release 
of Peter Gabriel's "Biko," which first appeared on his 
1980 self -titled album. Although the song is not included 
on the "Cry Freedom" soundtrack, scenes from that 
film form the basis for the current videoclip of "Biko," 
whose lyrics are about martyred activist Stephen Biko, 
the movie's protagonist. Universal Pictures funded 
production of the video, and Burt Berman, Universal's 
vice president of music, notes that 'Gabriel's interest in 

conveying the movie's subject matter to his fans coincid- 
ed with the studio's desire to promote the film with a 
videoclip. According to Geffen president Ed Rosen- 
blatt, all proceeds from sales of the single will go to the 
International Defense & Aid Fund For South Africa and 
the Africa Fund. 

POISONOUS OFFER: Geffen Records publicist Bryn 
Bridenthal has rejected a proposed settlement by Capi- 

tol /Enigma group Poison in Bridenthal's $1.1 million 
suit against the band (Billboard, Nov. 21). The group had 
offered to pay legal fees and make a contribution to a 
charity agreed upon mutually. Bridenthal, who claims 
she was physically assaulted by band members Bobby 
Dall and Bret Michaels at a Motley Crue postconcert 
party Oct. 6, calls the proposed settlement "totally unac- 
ceptable." Bridenthal also says she has filed a criminal 
complaint against the Poison members. 

CDS FOR MOPPETS: Peter Pan Records has market- 
ed its first two compact disks, which dealers can offer 
for $10 or less. Housed in 6- by 12 -inch packages and 
jewel boxes are the digitally remastered "Sing -A- Long," 
containing 60 children's favorites, and Oscar Brand's "I 
Sing, You Sing, We All Sing." Cassette versions remain 
in the catalog. 

JUST FRIENDS: WJAZ Stanford, Conn., recently of- 
fered listeners a chance to win free CDs and, best of all, 
a chauffeured limo trip for two to New York's 20/20 for 
dinner and a performance there by GRP Records' 
Diane Schuur. The musical question was, Who helped 
launch the career of the jazz singer? The winner, drawn 
from entries who replied "Stan Getz," was Ernie Byrd 
of Port Washington, N.Y. Byrd happens to be a close 
friend of GRP co-owner Larry Rosen. Rosen insists it 
was all just a remarkable coincidence. 

LAST BUT NOT LEAST: Track is informed of another 
industryite who ran the New York marathon Nov. 1 

(Billboard, Nov. 14). He's Chris Weston, financial ana- 
lyst for Capitol Records, who clocked in at 2 hours, 47 

minutes. He finished 410th out of 22,000 participants, 
placing him in the top 2% of the entrants. 

IMPORTANT MOVES: Important Records, a New 
York -based independent distributor, has moved to new 
headquarters. The company can now be reached at 187- 

07 Henderson Ave., Hollis, N.Y. 11423; 718 -740 -5700. 
Meanwhile, Important is red hot on the Top Pop Albums 
chart with three releases from its in -house labels: the 
Brandos' "Honor Among Thieves" and Joe Satriani's 
"Surfing With The Alien" on Relativity and Exodus' 
"Pleasures Of The Flesh" on Combat. 

FOR THE RECORD (INDUSTRY): California state 
records show that during the mid -'70s, U.S. Supreme 
Court nominee Anthony M. Kennedy was a legislative 
advocate in Sacramento for Capitol Records and the 
now defunct music-cassette manufacturer GRT Corp. 
Before Kennedy got out of the lobbying business in 1975 
to join the U.S. Circuit Court of Appeals, he successfully 
lobbied for a bill exempting the industry from having to 
pay taxes on master tapes and recordings. 

SAVE THE RHINO: On Nov. 16, Rhino Records own- 
ers Richard Foos and Harold Bronson presented a 
check for $5,000 to Rhino Rescue U.S.A. As part of its 
Save The LP campaign, the label had agreed to donate 
10 cents for every record it sold between July 6 and 31 to 
the preservation effort. In honor of its 10th anniversary, 
Rhino will sponsor the Los Angeles Zoo's black rhino 
next year. 

BEFORE- DINNER STINT: Orion Home Video took 
a trade trip last week to Palm Springs, Calif., with a 
stopover in Beverly Hills for a dinner and press con- 
ference. But when dinner was served at the posh Four 
Seasons Hotel, guests lifted their plate covers only to 
find rubber chickens. So what's new about that? 
These were real, honest- to-goodness rubber chickens 
(complete with feathers). More to the point, they were 
company president Len White's way of showing that 
he has a sense of humor. After all, the event was held 
to announce the acquisition of comedy programming 
from Orange Entertainment, including a spoof titled 
"Father Guido Sarducci's Ninja Summercamp." After 
laughter subsided from the rubber chicken stunt, 
guests chowed down on filet mignon. 

LOVE CONNECTION: It appears that bachelors at 
Nashville -based distributor Ingram Video won't need 
a matchmaker as long as the Video Software Dealers 
Assn. holds conventions. At the '86 meet, former In- 
gram VP of marketing and advertising Brian Woods 
met his eventual bride, Lorimar's Playboy centerfold 
Sherry Arnett. Next to march down the aisle are In- 
gram president John Taylor and Laura Terranova, 
director of merchandising and special accounts of 
CBS /Fox, who met at this year's VSDA and will tie 
the knot Wednesday (25). 
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INSIDE INFORMATION 
the new album from 

FOREIGNER 
featuring the s ngle 

"Say You W II" 
I7-89169i (PR 215.1 ' 

Prod iced by Mick Jones Co- produ,ed by Frank Filipetti 
Management: Bud Prager;E.S.P_Management 

On Atlantic Records, Cassettes and Compact Discs 
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