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Sam Goody
Attorneys
Slap RIAA

By RICHARD M. NUSSER

NEW YORK--Lawyers for Sum Goody
Inc..and its two top exccutives are seeking dis-
missal of the federal indictment charging them
with trafficking in couaterfeit recordings on
grounds ranging from legal technicalities to ul-
leged “prosecutorial misconduct.” while pre-
paring at the same time for what could be a
long and bitter trial.

In a series of motions filed in Brooklyn's
U.S. District Court last week (21). Goody's le-
gal squad charged. among other things. that
their clients shouldn’t be tried under the fed-
cral anti-racketeering statute, that the relation-
ship between the FBI and the Recording In-
dustry Assn. of America is improper. and that
the FBI's role in the case “has been used by the
record industry to lessen price competition by
permitting  record companies, through the

RIAA. to threaten retailers with prosecution if

they buy from Jow-priced jobbers whose wares
later turn out to be counterfeit.”

In another brief secking dismissal of the
racketeering charges. which include alleged
transportation of stolen property. lawyers for
Sam Goody Inc. indicate the latter argument
could be one of the dircctions the defense will
take in its effort to exonerate the defendants.

Taking issue with the characterizations of

{Continued on puge 62)

ords and Tapes.

ATOMIC (CHS 2410) the expicsive new single from BLONDIE'S EAT TO
THE BEAT, the album that als) contains the singles Dreaming and The
Hardest Part. BLONDIE has changed both the look and sound of rock 'n’
roll around the world. EAT TO THE BEAT. Delicious. On Chrysalis Rec-
(Advertisement)

NO MONEY FOR BLANK TAPE PLUGS

PolyGram $$ Threat

By IRV LICHTMAN

NEW YORK -PolyGram Distribution
Inc. is denving advertising co-op dollars to
any account that places print. radio or tele-
vision ads featuring PDI-associated prod-
uct along with a pitch on blank tapes.

More than 3.000 accounts are being in-
formed of this new policy this week in a let-

ter from Jules Abramson. vice president of

planning. who. in the letter, states that "in
general. home taping of record perform-
ances on blank tape contributes to our own
destruction.”

Abramson. who estimates PDI's total an-
nual co-op ad fund at about $10 million.
says the company and its associated labels
had been discussing the move for some-
time. but nothing was finalized until staft-
ers noted a retailer’s newspaper ad that of-
fered a sale on recordings and three
national brands of blank tape.

“What irked us even more.” Abramson
adds. “was that the ad included the new
Gift Of Music logo introduced at the recent
NARM convention. Our accounts better
know what's going to be in their ads.”
Abramson also calls for other manufac-
turers (o take the same stand.

The full text of the letter is as follows:

“PolyGram Distribution is greatly con-

cerned about the proliteration of the use of

blank tapes to record the performances

First Natl Cable Vidshow

By JIM McCULLAUGH

LOS ANGELES—"Video Concert Hall.” an Atlanta-based video music
cable television production operation begun last November. is staking its
claim as the country’s first coast-to-coast nightly rock video music show.

IU's produced by Henderson-Crowe Productions. Inc. of Atlanta and claims
o appear on more than 400 cable tv systems in 48 states encompassing some
2.5 million homes. Four million households are targeted for the near future.

“Video Concert Hall.™ according to Henderson. airs from 7 p.m. to 7:30 p.m.
Eastern Standard Time with a 30-minute show. and from 11:30 p.m.to | p.m.

Mechanical Royalty Arguments Filed

By JEAN CALLAHAN

WASHINGTON-The parties involved in the mechanical royvalty adjust-
ment proceedings filed replies to cach other’s economic studies with the Copy-
right Royalty Tribunal Monday (21).

In great detail, they argue against the data bases and economic theories ex-
pressed in each other’s filings with the Tribunal earlier in April (Billboard.
April 19.1980). Hearings to adjust the mechanical rovalty rate are scheduled
to begin May 6 and things are heating up as that date approaches.

The National Music Publishers Assn. argues that the Recording Industry

contained on the records we distribute.
Home taping directly from records or tap-
ing off the air deprives the labels we repre-

sent of sales and income. and the arust of

rovalties.

“In general. home taping of record per-
formances on blank tape contributes to our
own destruction.

“Effective immediately. PolvGram Dis-
tribution will not pay for any adveruse-
ment which includes blank recording tape
on the same page or in the same rudio or
Copy.

“With this policy. we shall not honor any
advertising claim or credit. even though ac-
companied by a PolyGram advertising au-

thorization issued. without prior advice of

the blank tape copy.”

The issue of home taping is on the
agenda of a meeting of National Assn, of
Recording Merchandisors board members
and NARM's manufuacturer advisory com-
mittec in Dallas May 15 and 16, reports Joe
Cohen. excecutive vice president of the
trade group.

While he said the PolvGram ad co-op
move required “more thought™ for official
NARM comment. Cohen regards home
taping as a “huge problem.” declaring that
a consensus of board members has deter-

(Continued on page 62)

Economy?
IMIC Gets
The Word

By ELIOT TIEGEL

WASHINGTGN-The logic of a healthy
economy providing more disposable income
for its citizens and thus impacting on the music
and record industries was a kev point made by
James T. McIntyre. director of the Federal Of-
fice of Managzment..nd Budgetin his kevnote
speech launching Billboard's 10th Inter-
national Music Industry  Conference here
Thursday (24 at the Hyatt Regency Hotel.

The Cabinet member's discourse on cco-
nomics and how the Administration hopes to
balance the budgzt lor 1981 provided a high
level accounting of how the government sees
its role in fighting inflation through budget
trimming.

The sobering lxunch for IMIC was contin-
ued at the openinz morning's second keynote
address by Scn. Alan Cranston (D.-Calif.) and
by a panel of glabal record decision makers
who gave market reports on their nations as
well as philosophizing about the state of the
economy in their respective countries.

For IMIC. which had been treated to the tal-
ent of countrs vacalist Barbara Mandrell the
night before, the appearances of Cabinet offi-
cial Mclntvre and Senator Cranston helped
lock the conference into the reality of the prob-
lems facing the world today.

(Continued on page 60)

(Continued on page 38)

(Continued on page 52)

DALLAS. The hit country, pop sir<® bulleting up the charts by FLOYD
CRAMER from America's favorice T¢ shew, DALLAS. The new album fea-
turing ten top TV theme sorgs lixz M*A*S*H, The Waltons, Taxi, The
Young and the Restless and Liztle House on the Prairie. DALLAS. By FLOYD
CRAMER. On RCA Records. The single—PB 11916/The album—AHL1/
AHS1/AHK1-3613.

(Advertisement)
(Adverti )

A remarkable debut album, bitte
the dark side of the

Produced by Humberto
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IT'sS A BEAUTY.
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A becmty‘ul worman with a Zoecmtyful Voice.

A becmty‘ul soMg written by
Allee Willis and Bruce Roberts.
A beautiful new single,

“T DONT WANT YOU TO GO
from LANI HALL.

Produced by Allee Willis and Richard Rudolph On AS&M Records and Dpes.
Re-mix Engineer Phil Ramone
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General News

WB'’s ‘INFO PACKAGE’

LOS ANGELES—Warner Bros. Records,
for the first time, is going directly to 3,500 deal-
ers with its new informational package called
“The Retail Version Of Merchandising,” says
Adam Somers. Warner director of merchan-
dising.

The label on a biweekly basis will mail to re-
tailers across country a fold-over. cardboard
brochure with color pop-up of (for the first is-
sue) Van Halen. Subsequent issues will
spotlight other artists and their product and
possibly multiple artists.

Inside the brochure the label lists its newly
signed artists with rclease dates and favored
cuts. Also included is current information on
the performers and some tour data.

As for other artists on Warners roster with
current product, the label lists the name of the
record, followed by the merchandising aids
available on each project.

By JEAN WILLIAMS

Merchandising aids are available on 23 art-
ists including, Frank Sinatra, Fleetwood Mac,
Gordon Lightfoot. Marshall Tucker Band.
Van Halen, Z.Z. Top. Pearl Harbor & the Ex-
plosions, Public Image, Ltd.. Pretenders.
Prince, Gilda Radner, Ramones. David San-
born, Father Guido Sarducci, 10ce, Utopia,
Ambrosia, B-52’s, Chick Corea, Christopher
Cross, Rodney Crowell, Jack Delohnette and
Robin Lane.

Additional information includes a listing of
local WEA offices where dealers may pick up
merchandising material.

The company provides step by step instruc-
tions for constructing a singles browser box
from empty album jackets. The idea also may
be used to display cassettes in accounts which
openly stock tapes.

According to Somers, the pop-up brochure

is mailed to retail accounts through its own
marketing distribution center.

“We have been planning to develop this
program for a number of years. We have for a
long time had an inhouse version which goes
lo promotion, marketing and other inhouse
personnel.” he says.

Somers notes that one reason for stepping
up the program is “because some dealers feel
they don’t have enough contact with the man-
ufacturers. WEA does a good job of working
with the accounts but this is Warner Bros.” way
of supplementing WEA’s efforts.”

He points out that for the time being War-
ners is scheduling the brochure every two
weeks but that will depend on the level of ac-
tivity in the marketplace. There is a possibility
the package will be distributed more fre-
quently.

According to Somers, the pop-up portion of

3,500 Dealers Are heceivi;g Novel
Brochure Designed To Boost Sales

the brochure is to show a miniature vis-
ualization of how the displays may be uti-
lized—often using the least amount of store

space.
On the other hand, at Atlantic Records,
Assistance in preparing this article provided
by Doug Hall in New York and Paul Grein in
Los Angeles.

there is no change nor is one anticipated. And
Randy Edwards, director of merchandising at
Elektra/Asylum, says his label has no immedi-
ate plans to follow Warner’s lead though he
likes the idea.

“We still continue to disseminate most of the
information through WEA.” he says. “But I
think Warner’s idea is going to be helpful to
the company and probably to all of us in the
future. I want to sece what kind of results its go-
ing to get, which Adam (Somers) will provide

us with.”

Fpaiar.

WASHINGTON — Billboard
presented seven Trendsetters to
outstanding individuals and
companies for achievements in
1979 at the closing International
Music Industry Conference ban-
quet here Saturday (26).

The recipients, as voted by the
publication’s editorial staff, are:

® Barbara Ringer, retiring
Register of Copyrights—for her
persistent concern for the safe-
guarding of copyrighted proper-
ties during her 31 years with the
U.S. Copyright Office.

® CBS Records—for being the
first major American company to
institute a 20% returns limitation
album policy, thus reducing the
number of returns choking the
U.S. industry,

® MCA Distributing and presi-
dent Al Bergamo-—for being the
first company to initiate a $5.98
3 list price for new artist LP re-

ossesseessoPRESENTED AT IMIC w

7/ Persons, Firms
Win ‘Trendsetters

leases under the *
series.

® Luciano Pavarotti—for wid-
ening the base of classical music
through his record and concert
appearances worldwide.

® Dr. Helmut Steinmetz, direc-
tor of the collection society %

“Rising Star”

Austro-Mechana of Austria—for
successfully fighting a court case ¢
against parallel imports, which
led to their being banned by the
Austrian government.

® RKO Radio—for halting the
practice by its company-owned
stations of airing complete al-
bums and promoting their home
taping.

® Dick Foreman, vice presi-
dent of network programming
for ABC Radio—for leading the
way in developing network pro-
gramming of concerts and music
specials after years of no enter-
tainment specials on U.S. net-
work radio.

b

New NARM Thrust On ‘Gift’ Campaign

NEW YORK —Staffers of the Na-
tional Assn. of Recording Merchan-
disers will take to the road starting in
May on behalf of the association’s
“Give The Gift Of Music” campaign
launched at its convention in March.

The convention audio-visual
presentation will be shown, while
discussions with NARM members
will focus on implementation of the
campaign.

The first road show takes place at
the WEA meeting on May 21 in Tuc-
son, followed by the Black Music
Assn. convention in Washington,
D.C. (June 26-30), with special em-
phasis on black music, (wo retail
chain meetings, Camelot Music in

PRICE RISE
BY POLYGRAM

NEW YORK-PolyGram Distri-
bution Inc. is expected to raise its
wholesale prices on recordings 3%,
effective May I.

Although letters advising ac-
counts of the rise were due to be
mailed, a number of accounts were
reportedly told of the hike verbally.

IU’s understood that there are only
three exceptions to the increase:
RSO Records, classical product and
45s.

North Canton, Ohio (July 9-13) and
the Record Bar in Hilton Head, S.C.
(Aug. 17-20).

Plans are being finalized for par-
ticipation at an Alta Distributing
Co. convention, details of which are
yet to be announced.

The presentation will also be
shown at the 17 NARM regional
meetings in 1980.

Two industry planning sessions

{Continued on page 62)

FAN MAIL—Tommy Heath, lead vocalist with new Columbia band Tommy Tu-
tone, left, is shown some of the fan mail KROQ-FM disk jockey Chuck Randall
has received in Los Angeles.

Conclave Of Indie Record
Distribs Poses Major ???

By ALAN PENCHANSKY

KANSAS CITY—A yearly social
gathering of hardcore jazz and blues
buffs, or a trade organization aimed
at promoting shared business inter-
ests?

These are two ways of looking at
the National Assn. of Independent
Record Distributors, a label and dis-
tribution coalition that gathers an-
nually for workshops, a trade expo-
sition and to informally address
business problems.

This year’s convention here April
18-20, was overridden by questions
about the purpose of the organiza-
tion and ils future direction. Work-

shops dedicated to promotion, dis-
tribution, publicity. publishing,
radio, etc. dispensed useful informa-
tion, and attorney Bill Krasilovsky’s
anecdotal presentation on music
business big money dealings
sparked some excitement, but a
sense of disappointment character-
ized the reaction of most partici-
pants this year.

A measure of the disarray into
which the group has slumped came
when it was time for the handing out
of the “Indies.” These awards to la-
bels and distributors were created by
the organization last year. This year,

(Continued on page 62)

Athena Artists
Launches Big
Picture Wing

LOS ANGELES—Athena Artists
has formed Big Picture Promotions,
a new division geared to exploiting
motion pictures, using formulas best
associated with aiding touring acts
and their LPs.

The division, headed by Chet
Hanson, is being geared up to han-
dle four film projects a year. It’s ini-
tial project was Steve Martin’s “The
Jerk.” a Universal film produced by
Bill McEuen. Martin’s manager who
also handles the Dirt Band. an
Athena Artists group.

Hanson. a founder of Athena 10
years ago, explains the pop music
agency’s expansion into movie pro-
motion is based on the intermixing
of music and record people into mo-
tion pictures. Hanson claims Athena

(Continued on page 25)

Slap 2 Stations
For ‘Odd’ Tapes

By DOUG HALL

NEW YORK—-Two ABC-FM sta-
tions have had their wrists slapped
for playing live concert tapes of
questionable origin.

WPLJ New York and KLOS Los
Angeles were both sent firm letters
from the Manhattan law offices of
Parcher & Herbert demanding that
there be no further airings of a Bruce
Springsteen tape recorded live two
years ago at the Agora club in Cleve-
land.

The tape in question was one from

(Continued on page 18)

New Artists Pace Retail Sales Rise Throughout South

By MIKE HYLAND

NASHVILLE—Retail operations
throughout the South report an in-
crease in sales, no problems with re-
turns and with warm weather for the
pastseveral weeks, an upbeat future.

Surprisingly. much of the music by
new artists is selling as well as or in
some cases better than many estab-
lished artists.

“A lot of new artists are selling ex-
tremely well,” reports Patrick Berry,
owner of Leisure Landing in New
Orleans. “Gary Numan, the Pretend-
ers, the Clash and Pat Benatar are
all bringing in the customers. Some
artists like Linda Ronstadt and War-
ren Zevon, who have been strong in

the past, are not attracting the
crowds like they used to.”

Steve Lucas, manager of Peaches
in Atlanta, reports strong sales of
r&b product such as Smokey Robin-
son, the Whispers, the Isley Brothers
and strong sales in catalog items.
“The rock music is kind of quiet,”
says Lucas. “Our prime movers tend
to be catalog and budget lines. I
think some of the pricing may have

1

something to do with it. The Eric
Clapton album should be doing
well, but the pricing is keeping it
from being effective.”

The traditional rock’n’roll titles
are moving at Sound Town in Dal-
las, according to manager Heather
Bowers. “We're selling a good deal

of new wave music, but the major -

artists are what’s bringing people
into the store,” says Bowers.
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“Artists like Pink Floyd are still
selling strong, plus new product by
Bob Seger. Boz Scaggs, Billy Joel,
Eagles, Blondie and Journey are
hot.” Bowers also reports that
soundtrack albums and a good deal
of country product are also moving
well.

Some new artists such as Shooting
Star and Red Ryder have attracted
traffic at Grapevine Records and
Tapes in Charlotte, N.C. Traditional
album sellers such as Bob Seger,
Heart, Billy Joel, Boz Scaggs and
Pink Floyd are all selling well. Ac-
cording to manager Steve Endres,
r&b titles by the Isley Brothers and

(Continued on page 12)
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L.A. Label Executive Segues To Studio Complex Chief

Don Ellis
Kendun Hop
Is a Switch

By JIM McCULLAUGH

LOS ANGELES—In what may be
an industry first. a major record
company executive joins a major
recording studio complex to spear-
head creative development.

Don Ellis—who had 14 years with
CBS Records including positions as

vice president of

a&r for both
Man In Epic and Co-
The News !umbia and who

was most recent-

ly executive vice
president for creative services at
Motown Records—-becomes execu-
tive vice president and chief oper-
ating officer of Kendun Recorders
Service Corp. in suburban Burbank
and Artisan Recorders in Holly-
wood.

He does not rule out the possi-
bility that the move could lead to a
Kendun production company and
possibly even a Kendun-oriented
record label later on down the line.

Assuming his new post Monday
(21), Ellis will be responsible for the
control of two firms, Kendun and
Artisan, which comprise eight
recording and disk mastering stu-
dios.

Kent Duncan, Kendun founder
and president of the Kendun Group
of companies, becomes chairman,
while Bill Rogers retains his post as
vice president in charge of finance
and administration.

Kendun began as an 8-track oper-
ation in 1972 and has since mush-
roomed into one of the largest
recording and disk mastering oper-
ations in the world. The group of
companies also includes Sierra Au-
dio. a firm which specializes in stu-
dio design and building,

Kendun acquired Artisan, a long-
established disk mastering house in
Hollywood, two years ago.

Between Kendun and Artisan,
Duncan feels the operation is re-

(Continued on page 52)

MAILING COST
ON THE RISE

WASHINGTON—Special rate
fourth class mail, by which most
books, records and audiotapes are
sent, will be less affected than most
other categories if higher recom-
mended postal rates are approved
for implementation in early 1981.

The proposed new schedule
would increase the present rate of 59
cents for the first pound to 61 cents.
Special fourth class rates for each
additional pound through seven
pounds would remain at the current
22 cents and for each additional
pound over seven, the current I3
cents would continue to be the rate.

A Postal Service spokesman ex-
plains the modest increase proposed
for special fourth class mail as “rec-
ognition of the pre-sorting most
fourth class mailers do which saves
the post office labor costs.”

In fact, current rate reduction of
four cents and seven cents which ap-
ply to certain pre-sorted fourth class
mailings would be increased to
seven cents and 19°cents discounts.

Postmaster Gen. William Bolger is
recommending an increase in the
price of a first class stamp from 15 to
20 cents.

The entire rate proposal is subject
to approval by the Postal Rate Com-
mission.

Billboard photo by Alan Penchansky
Video Boom: A prerecorded videocassette order is fed into the computer at
the Video Unlimited warehouse, part of Skokie lll.'s Sound Unlimited one-
stop. The company’s videocassette inventory today is estimated at $1 million.

ONE-STOP BRANCHES OUT

Chicago’s Video Unlimited
Does Own Cassette Duping

By ALAN PENCHANSKY

CHICAGO-The Video Unlim-
ited one-stop here has begun video-
cassette tape duplicating in-house in
an expansion of its movement into
the home video market. A variety of
nostalgia and motion picture titles
now is being offered under the
Video Unlimited label.

Video Unlimited, part of Noel
Gimbel’s Sound Unlimited one-
stop. is one of the leading video dis-
tributors in the country. The corn-
pany is exclusive Midwest distribu-
tor for the Paramount home video
line, and also carries product by
Nostalgia Merchants, Magnetic
Video, Meda, Columbia Pictures
and others.

According to Stan Meyers, man-
ager of all one-stop operations,
Video Unlimited today contributes
more than 20% of total one-stop
business. Videocassette inventory is
estimated at $1 million and a special
section of the firm’s warehouse is set

AVI Launches New

Series Of Reissues

LOS ANGELES—AVI has
launched AVI Antiques. an oldies
series of seven-inch singles. Artists in
the initial batch are the Standells,
the Gladiolas, the Trade Winds,
Slim Harpo, the Capitols, Deon
Jackson, the Crescendos. Freddie
North and Liberace.

The series will be made available
to distributors on a basis of 100% ex-
change for other AVI Antiques only,
according to Vito Samela. AVI’s na-
tional sales manager.

Stars Featured In
Composers’ Tribute

LOS ANGELES—Melissa Man-
chester, Barbra Streisand. Carmen
McRae. Joel Grey and Jack Jones
are among the stars who will be fea-

. tured in a tribute to composers Alan

& Marilyn Bergman at the Dorothy
Chandler Pavilion of the Music
Center here June 1.

Music for the event, a benefit for
the American Civil Liberties Union
Foundation of Southern California,
will be provided by Billy Gold-
enberg, David Grusin, Quincy
Jones. Michel Legrand and David
Shire.

up for processing videocassette or-
ders.

Many record distributors and re-
tailers have taken a cautious attitude
toward home video product. How-
ever. the outlook at Sound Unlim-
ited was bullish from the start.

“Everyone was hesitant at first be-
cause of the cost involved.” explains
Meyers. “The problem with video is
that the manufacturer does not give
dating like we’re used to in the
record business. So you’ve got to be
fairly financially sound to get into
it

There are benefits to the tighter
distribution policies, says Meyers.
“It’s not an item that’s being foot-

(Continued on page 52)
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__Executive Turntable

Record Companies

Ken Buttice is promoted to a&r vice president for Elektra/ Asylum Records
in Los Angeles. He was sales vice president, though he has been serving as a&r
vice president without the official title for several months. He is E/A’s first a&r
vice president since Charles Plotkin left the firm in mid-1978. ... Joseph F.
Dash is upped at CBS Records Masterworks division in New York to vice pres-
identand general manager. Dash was business development vice president for
CBS Records. ... Larry King, who was pro-
motion vice president for the last year and a
half at MCA Records in Los Angeles, has left
that post. His slot is not being refilled and his
chores are being handled by a&r vice presi-
dent Denny Rosencrantz. Simultaneously,
Rob Senn moves to the Los Angeles office as
pop field operations director. Senn was an
Atlanta regional promotion staffer. ...
Naney Linn moves up at WEA in Burbank to
national sales coordinator. Linn has worked in the national sales department
for the past three years. . . . Brent Gordon is now Los Angeles branch manager
for WEA. Gordon was district manager for the Baltimore/Washington, D.C./
Virginia market for WEA. ... Thomas C. Tyrell now associate general counsel
of the records section of the CBS Inc. law department in New York. He was
business affairs vice president for CBS Records International. ... Lee Smith
becomes national classical sales director of Capitol Records in Los Angeles.

Buttice Ellis

‘Smith formerly was Angel/Seraphim’s Chicago-based divisional sales and

promotion manager. . . . Maurice Warfield takes over as Western regional pro-
motion marketing manager in the black music marketing division of CBS Rec-
ords in New York. Warfield joined CBS as
the black music marketing’s Los Angeles lo-
cal promotion manager in 1977. ... Nancy
DeForest moves up to a&r services manager
for Epic Records in New York. She was on
the East Coast a&r staff. ... Susan Sawyer
becomes West Coast associate director of
publicity for Epic/Portrait/Associated La-
Dash bels in Los Angeles. She has worked in the

publicity department since 1978. .. . Michael
English is promoted at the black music marketing division of CBS Records to
Chicago/Milwaukee promotion manager. Most recently, he was a local pro-
motion manager with Atlantic Records. . . . Allen M. Meis is now national pro-
motion vice president for the newly formed MSS Records. He will be head-
quartered out of the Los Angeles offices of Capitol Records, manufacturers
anddistributors of MSS. Meis was at Island Records where he was national pro-
motion director. . .. Peter Garris joins TVI Records in New York as national
promotion director. He was vice president and national promotion director at
Brunswick Records and has recently been doing independent r&b and pop ra-
dio promotion. ... Ted Wolff joins DRG Records in New York as national
sales and marketing director. He has held
similar posts with CTI Records and Plati-
num/Chess. . . . Colonel Jim Wilson becomes
vice president of sales and marketing for the
Shelby Singleton Corp. in Nashville. Wilson
served as general manager of Starday-King
Records and as vice president of sales/mar-
keting for Alshire International prior to join-
ing the Singleton organization.

Publishing

Songwriter Hal David has been voted president of ASCAP in New York
City. He replaces Stanley Adams who retired last month after having served i in
the post from 1953 to 1956 and 1959 to March 1980. David was vice president
of ASCAP. ... Interworld Music Group in New York has tapped Pat Baird
to East Coast professional manager. Baird was an’album reviewer/reviews
editor and publishing columnist.

Related Fields

Don Ellis joins Kendun Recorders Service Corp. in Burbank and Artisan
Recorder Inc. in Los Angeles as executive vice president and chief operating
officer. Most recently. he was with Motown Records where he was creative ex-
ecutive vice president. ... John C. Mes-
serschmitt, North American Philips Corp.
vice president, takes on overall program
management and coordination respon-
sibility for all aspects of the firm’s videodisk
activity. . . . Steve Berkowitz goes to Lookout
Management in Boston as executive vice
president. He was tour manager for the Cars
and will continue to work with the group. .. .
S. David Feir is hiked to the new post of sen-
ior vice president of BSR (USA) Ltd. He was formerly OEM sales vice presi-
dent. ... Bob Fried takes the new post of marketing vice president for Super-
scope Inc. in Chatsworth, Calif. He was marketing director for Mattel
Electronics. .. . Raymond C. Krause is the new Southern regional sales man-
ager for RCA American Communications Inc. based in Piscataway, N.J.
Krause was Southeastern regional sales manager for RCA Corp.’s mobile sys-
tems division. ... Rolene Naveja joins NARAS in a new post that includes
merchandising and promotional projects in connection with the Grammy
Awards and the daily operation of Academy business. She comes from
Warner-Whitfield where she was national r&b promotion coordinator. ...
Jules Solo moves to the Stevens/McGhee Entertainment Corp. in New York
as artist relations director. Solo was presidential assistant at Leber-Krebs. . ..
Bruce Marlin steps to UREI in North Hollywood, Calif., as assistant sales man-
ager for the manufacturer of professional audio products. Marlin was sales
manager for Westlake Audio in Los Angeles.

Linn

Gordon

Tyrell

f)avid Messerschmitt
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RCA Strength: Black Music

!.-;;1

NEW YORK — RCA Records’
current black marketing experience
is one of the label’s major strengths,
accounting for a “signficant” share
of the label’s volume.

Besides RCA itself, most of the
companies manufactured and dis-
tributed by the company have a foot-
hold in this area, including Solar,
20th Century-Fox, ChiSound
(through 20th), Salsoul and Gold-
mind (via Salsoul). Artists include
the Whispers, Shalamar, Stephanie
Mills. Skyy. Lakeside. Grey &
Hanks, Gene Chandler, Midnight
and Ahmad Jamal, many of which
are presented with charted record-

WEST COAST
SALES MANAGER

Position in Los Angeles area
for salesman-woman.2-5 yrs.
experience,preferably in mu-
sic industry. Salary and com-
mission plus excellent fringe
package. No resumes consid-
ered unless salary and work
history included plus two ac-
tive references.

Box 886, Billboard,

1515 B'way., N. Y. 10036

By IRV LICHTMAN

ings either in pop. soul album, sin-
gles or disco charts.

In the first quarter of this year. the
company has earned RIAA-certified
platinum for the Whispers, a gold al-
bum by Shalamar and two gold sin-
gles by both Solar groups.

In addition to this activity, A&M
Records, part of RCA, A&M and the
Associated Labels distributing en-
tity, has scored well in this area, al-
though A&M’s own staffers bear the
brunt of marketing, merchandising
and promotion.

According to Ray Harris, vice
president of black music markeling,
black music represents the “most
consistent part of the music business.
selling well in an up as well as down
economy.

“The music,” he adds. “has grown
from a purely black base to non-
black, particularly in metropolitan
areas. It’s music that happens to en-
tertain a lot of people.”

Harris also contends that the
“loosening up” of disco program-
ming to include black ballad sounds
is another favorable factor and “we
provided that music.”

His philosophy is shared by Arnie
Orleans, vice president of sales and
distribution at RCA, A&M & Asso-
ciated Labels.

Pointing to “socio implications.”
Orleans says black music success
means that “parents are not as con-
cerned about who is coming to din-
ner, yet we still have a ways to go.”

The broad range of RCA-handled

A com
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General News_

labels making black inroads has
glven his distribution unit an attrac-
tive business lift in more than eco-
nomical terms, Orleans maintains.

“There’s a natural paranoia that -

asscciated labels may not get the
same attention as the ‘parent.” Cer-
tainly, our recent success has washed
that away. In a sense, we disregard
label names. There’s simply no dif-
ferentiation.”

Harris says RCA’s black market-
ing thrust began to take shape 2'%
years ago when a “serious commit-
ment” was made. “We even crossed
over such pop acts as David Bowie
and Hall & Oates before we gener-
ated black artist attention.”

It should be pointed out that in
the mid-'70s the label had a string of
black (and pop) success with such
performers as the Friends of Distinc-
tion, the Tymes, Hues Corporation
and the Main Ingredient. Latter
group has, in fact, returned to RCA
and will have an album out in either
July or August.

Harris” own staff includes 20.
while six in merchandising offer ad-
diticnal black market support. Also,
Elliot Horne is assigned to black
market activities from RCA’s public
relations section.

“Our thrust has been to gain
greater visibility on the street for
black product.” says Orleans. “It’s
been by design. We haven’t been
lucky.”

New Technology

Challenges, Says

ASCAP’s David

NEW YORK—-ASCAP’s first new
president in 20 years faces, he de-
clares, the new technological chal-
lenges of the 1980s and the determi-
nation that copyright owners receive
proper performance income.

“With the new Copyright Law,
we're supposed to be getting income
from jukeboxes and cable tv, but
we’ve gol o do a better job in this
area and other new areas to come,”
says Hal David, elected president
Wednesday (22) by a unanimous
vote here by the 24-member board
of directors. The lyricist replaces
Stanley Adams, who served the per-
forming rights society from 1953-56
and 1959 to his retirement last
month.

David maintains that *by the end
of the decade the chances are good
that what we regard as ‘normal’
channels for music may be gone.
Now it’s the record business, but
when I started in this business I
came in on the tail end of the big
banc era. which was the way to geta
song started then.

“Our job is to stay on top of new
technology that exposes music and
see to it that whatever it is its li-
censed properly. Historically speak-
ing, there’d be no ASCAP if users
had always wanted to pay for mu-
sic. -

Despite his new responsibilities,
David will continue with his career
as a lyricist. He has written with
Maurice Jarre the title song of the
new Disney film, “Last Voyage Of
Noah’s Ark.” and is in the early
stages of writing a musical, *Dennis
The Menace,” with Joe Raposo.

David takes current economic
concerns in stride as far as music is
concerned. “ICs always a question of
hills and valleys. The need for music
is worldwide—it just goes and goes
and goes.” IRV LICHTMAN

www.americanradiohistorv.com

Moving Message: Michael Levin of Cybernetic Data Products with his firm's
new compact message center designed for retail stores and recording stu-
dios.

Computered Electric
Moving Sign Tested

LOS ANGELES—A comput-
erized, electronic moving sign with
application for record stores and
recording studios is being tested in
this market.

The 30-inch moving message cen-
ter, as its inventor, Cybernetic Data
Products calls it, is presently being
used by three local recording studios
and one major retail chain in its San
Fernando Valley locations, reveals
Michael Levin, Cybernetic Data
Products president.

The sign, similar in concept to.the
flashing, moving lights which are as-
sociated with the electronic signs in
Times Square in Manhattan, can
present graphics, animation and
messages. according to Levin.

The 1Y-year-old company’s move
into message machines for the
record and studio businesses, in-
volves a typewriter keyboard with
which one can input upwards of
3,700 characters and produce any
desired graphic or printed word
message.

The message center, as it is now
being tested in retail stores, pro-
motes new releases or store specials.
In the recording studio, the unit is
programmed with a series of mes-
sages which can provide instructions
for an individual musician while
he’s recording without the inconven-
ience of stopping the take.

For contractual reasons, Levin
says he is not allowed to publicly re-
veal the names of the studios or re-
tail chain testing the device.

There are 675 light emitting
diodes (LEDs) which produce the
message and create the feeling of
motion.

Levin says the message center,
housed in oak wood, with red light-
ing, is positioned in the recording
studio control room. If the producer
feels a musician s playing too loud,
the unit blinks out a warning to that
individual musician to play softer.
Preprogrammed messages are in-
putted into the unit, Levin says, and
the producer or engineer can call up
any message which fits the situation.

“In the past, you had (o stop the
take or the producer had to wave his
hands in the air to get someone’s at-
tention.” Levin says. “Now the sign
can be positioned so everyone can
see it and the message can be read if
i's within a person’s peripheral vi-
sion.”

Levin says the sign prevents rere-
cording. “Often times you'll have a
great recording going but one per-
son does something wrong and you
have to cut it off. Now that doesn’t
have to happen.”

The company is offering two
models: a sophisticated unit with an
input keyboard for $2.000 and a
simplified model with keyboard for
$1.375.

Levin sees the sign’s strong point
at retail being the elimination of a
lot of print promotional material
which becomes dated when stock is
soldout. “A poster is expensive to
produce.” notes Levin, “and if
you've run out of stock, you're pro-
moting something you don’t have.
We're not saying to dealers that they
totally replace posters as in-store
merchandisers, but we are saying
you will now have the ability with
this new medium to help sell an al-
bum and then kill that message and
introduce a new one.”

Levin sees stores eventually leas-
ing the units with the cost being paid
for by various record companies. In
addition to product selling messages.
the sign can imprint items about lo-
cal concert appearances or anything
the dealer wants to offer his passing
customers.

Notes Levin:

“People look at moving lights.
They grab your attention. That's
why the Times Square signs are so
well known.”

Cybernetic Data Products signs
can be bought from distributors in
Los Angeles. New York, Chicago,
Minneapolis, Atlanta and in the In-
diana and Florida areas. The dis-
tributors are in the sign business al-
though some audio/video firms are
getting into the field.

“The product is so new.” Levin
notes, “thatit’s hard to find distribu-
tors who completely cover the mar-
ket. Audio/video people come the |
closest.”

The sign was first developed in
1978 and the first microprocessor
$2.000 model was put on the market-
place last June. Levin claims the
company has sold “several hun-
dred™ units to customers in the U.S.,
Switzerland and Australia. But the
Southern California test is the first
major push into record retail and
recording studio utilization. The ini-
tial customers have been banks, ho-
tels and motels.

Levin says racked departments
with their limited wall space are
prime potential customers because
of their lack of wall room for posters.

The Chatsworth. Calif.-based
firm will be moving to expanded
quarters which should allow it to in-
crease its production run of 50 units
a week (now with a staff of five). Le-
vin estimates he’ll be turning out be-
tween 300-500 units a month in the
new facility.
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Maximize your 1980
Christmas record sales by
ordering from us now.

We have the right product
e M mix at the right price,
Sed and the terms

@~ will treat you right.

Call your Pickwick Records Sales Representative today for details.

West (213) 764-5050 Central (817) 261-4281 East (404) 696-1850 Pickwick Records Division
Regional Manager: Wayne Novak Regional Manager: Tom Colley Regional Manager: Larry Menetre Pickwick International, Inc.
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_ Market Quotations |

As of closing, April 24, 1980

1980

High  Low NAME

pE (Sales  Lh  Low Close

100s) Change

1% 13/16 Altec Corp. 15 106 15/16 h h Unch.
39 26% ABC 5 946 28% 27%  27% -1
36% 27% American Can 5 83 29% 28% 28% + %
28% 14% Ampex 8 781 17% 17 17% + %
5 2% Automatic Radio - 6 4% 4 4 - %
55 43% CBS 6 1299 45% 44% 45 - %
36% 27  Columbia Pictures 8 143 30% 29% 30% + %
8% 4  Craig Corp. - - - - 4% Unch.
48% 40%: Disney, Walt 11 457 45% 44%  44% - Y%
3% 2% EMI - - - - 3% Unch.
12 7 Filmways, Inc. 8 95 9% 8% 8% - %
22% 13% Gult + Western 3 399 17% 17% 17% - %
12% 7% Handleman 5 19 9% 9% 9% Unch.
9 5% K-tel 5 1 6 6 6 Unch.
30 25% Matsushita Electronics 8 11 28 28 28 - %
57% 44% MCA 8 246 50 49% 50 + %
19% 10 Memorex 5 52 12% 12% 12% Unch.
54% 46% 3M 9 875 52% 50% 51% + 1%
63% 41% Motorola 8 715  46% 44% 46% + 1%
30% 23% North American Philips 4 17 26 25% 25% - %
17% 13% Pioneer Electronics 8 - = - 14% Unch.
25% 18% RCA 5 1163 21%  20% 21 + %
8% 6 Sony 13 4137 8% 8% 8%  Unch.
33% 20% Storer Broadcasting 8 31 25% 24% 25% + 1
5% 3% Superscope - 30 3% 3% 3% + %
35% 26 TaftBroadcasting 8 203 27% 27 27% + 1%
19% 14% Transamerica 4 694 16% 15% 16 + %
53 39% 20thCentury-Fox 6 387 46 43% 45% + 1%
43% 34% Warner Communications 10 276 39% 38% 39% + %
OVERTHE P-E Sales Bid Ask OVERTHE P-E Sales Bid Ask
COUNTER COUNTER
Abkco - - 1% 2% Integrity Ent. - 31 1 1%
Data Koss Corp. 5 - 4% 5%
Packaging 3 15 4% 5% Kustom Elec. 7 16 ] 1%
Electrosound M. Josephson 6 10 10 10%
Group 4 - 4% 5 Orrox Corp. 14 9 6% 6%
First Artists Recoton 5 - % 1%
Prod. 14 17 2% 2% Schwartz Bros. 5 3 1% 2%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compitation. The
above information contributed to Biltboard by Dougtas Volimer, associate vice president, Los Angeles
Region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Totuca Lake, Calif. 91505 (213) 841-

3761, member New York Stock Exchange, Inc.

Motown Loss Hurting Chips Distrib

NEW YORK-The loss recently
of the Motown line by Chips, the
ABKCO independent distribution
unit in Philadelphia, to Schwartz
Bros., is a major financial blow to
the ailing wholesaler.

ABKCO reports that Motown
represented 50%. 45% and 60% of
Chips’ revenues for years ended
Sept. 30, 1978 and 1979 and the
three months ended Dec. 31. 1979.

Chips’ revenues for the three peri-
ods were $4.0003.669. $3.342,526

and $1.750.228. For the year ended
Sept. 30. 1978, Chips’ income before
was $159.644. while during the year
ended Sept. 30, 1979 Chips sus-
tained a pre-tax loss of $104.457. For
the three months ended Dec. 31,
1979, the pre-tax loss amounted (o
$79.648.

Chips continues to handle such
lines as Island, Vanguard, Sugar
Hill and a number of catalog labels.
It also operates five Music Fair
stores in Pennsylvania.
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U.K. Emitel And
Picture Palace
In New Venture

LONDON-—Emitel, a division of
Thorn EMI AVS Ltd., noted for its
promotional film and videotapes of
acts like the Commodores and Heat-
wave, has set up a new venture here
with Picture Palace Productions Ltd.
which is said (o be “a major creative
force in music programming.”

John Crome, director and co-
founder of Picture Palace, has a
strong music background. In 1966
he directed “A Whole Scene Going”
for the BBC, handled promotional
films for BBC-TV's “Top Of The
Pops” and in 1969-70 directed the
rock extravaganza “Super Show”
which included Led Zeppelin.

The Picture Palace team also in-
cludes Piers Haggard, who won
awards for directing “Pennies From
Heaven,” a tv production which fea-
tured big band music, and Roy
Baird, who produces for The Who
Films Ltd., having worked on
“Quadrophenia” and the soon out
*“McVicar,” which stars Roger Dal-
try.

An Emitel statement says the new
venture will be based in Picture Pal-
ace’s office complex and will “‘allow
both companies opportunity for di-
version and expansion, and also en-
able customers to enjoy greater cost
effectiveness through the new out-
fit’s greater expertise.”

Performance
Tax Repealed

TORONTO-A close tosix-month
campaign by the provincial music
industry has succeeded in eliminat-
ing a 10% sales tax on Canadian the-
atrical and music performances in
Ontario.

The Ontario government has re-
pealed the surtax asof March 14 and
Brian Robertson, president of the
Canadian Academy of Recording
Arts and Sciences, has hailed the
move as “an enlightened and re-
freshing decision that will greatly
improve the employment opportu-
nities of Canadians in music and
arts.”

Robertson is also president of the
Canadian Recording Industry Assn.

Foreign acts will continue to be
subject to the 10% entertainment tax.
since the Canada-only waiver is
viewed as an incentive for local pro-
moters to book Canadian.

TK-Crossover Link

NEW YORK-TK Records has
signed a longterm agreement with
Crossover Enterprises in which
Crossover will represent TK in the
field of marketing and promotion.

DRG Label Boosts
Gross To $600,000

NEW YORK —Nostalgia has paid
off for DRG Records, which has in-
creased its gross 10-fold since it was
launched by Hugh Fordin in his
apartment here in 1976.

In his first year, Fordin says sales
reached $60,000, moving upwards to
$125,000 in 1977, $275,000 in 1978
and to more than $600.000 last year.

Interestingly, Fordin notes. the
company’s mail-order business.
which accounted for 50% of its sales
the first year, now accounts for 20%,
with the balance of 80% now involv-
ing U.S. sales, export and foreign li-
censing, although Fordin maintains
a mailing list of 17.000 which in-
creases “1% to 2% a day.”

Fordin, located now at 200 W.
57th St.. has three lines: DRG,
which markets new or never before
released recordings; Stet, which in
printing terminology stands for “it
stays-it remains.” is a reissue label.
while DRG Archive consists of re-
packing of historic recordings or a
never before released group of disks.

Within six months, DRG plans to
lawer the list price of its cassette line
$2 and $3 (for single and double al-
bums) since Fordin contends that
“casseltes are to paperback what the
LP is to hardcover.” Most cassette
product today lists at the same price
as LPs, although many dealers
charge more for the tape.

Fordin says he’ll reduce the cost of
production of his cassette ljne by
moving to a chipboard container in-
stead of the Norelco box. This will
bring the cost down to 4 or 5 cents

for each container instead of 20
cents.

Licensing of product. which si-
phons off about 10% of the com-
pany’s sales, includes arrangements
with EMI, Polydor, Phonogram,
MCA, Declon and Capitol.

In addition, Fordin says the com-
pany has under contract such artists
as Charles Aznavour, Gerry Mulli-
gan and Richard Rodney Benneltt.
He has acquired such labels as Her-
itage, Liberty Music and Dolphin,
the masters of which appear under
his own logos.

More Mini-LPs Due

LOS AMNGELES—The Inter-
national Record Syndicate distrib-
uted by A&™ in the US.. is plan-
ning more of its mini-LPs in light of
the reported success by the Humans.

A mini-LP contains four songs
and retails for $3.49. Future releases
are set for Chelsea and Henry Ba-
dowski.

Radic Shack Up 4%

NEW YORK-The Radio Shack
division of the Tandy Corp. posted a
4% gain in sales to $86.911.000
during March 1980. up from
$83.557,000 for the same month a
year ago.

Tandy its2if posted an 8% in-
crease overall for the month to
$108.381.000 from $100.035.000 in
March 1979.
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EWOUS  55% Q% 36%  PRVIOUS 1994 49% 32%
( BLANK ) BUSINESS OVERALL
TAPE COMPARED TO LAST YEAR

UP  DOWN STABLE
L2y 48% 13% 39%

UP DOWN STABLE
el 36% 31% 33%

PREVIOUS
WEEK

WEEK
44% 13% 43%

PREVIOUS  39% 24% 37%

WEEK

Data for Sales Barometer is compiled via telephone from national retail stores
and one-stops by Billboard's research department.
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UNICEF Forms
New Committee
Of Industryites

NEW YORK-—The formation of a
Music For UNICEF Industry Advi-
sory Committee has been an-
nounced by Norman Weiser. presi-
dent of SESAC and a member of the
U.S. committee for UNICEF’s
board of directors.

As chairman of the advisory com-
mittee, Weiser will direct efforts to
help continue the work started by
the Bee Gees, Robert Stigwood and
David Frost last year with the “Gift
Of Song” concert held in the UN
General Assembly Hall. The com-
mittee will function through Ellen
Weis. director of the Music for UNI-
CEF department at the U.S. Com-
mittee for UNICEF headquarters in
New York.

Music for UNICEF has broad-
ened its direction to include a num-
ber of approaches to put music to
work for children, including prod-
ucts, radion and disco benefits and
income from music copyrights.
Funds raised will be used to help
UNICEF’s emergency relief pro-
grams (i.e. Cambodia) as well as aid
the development of long-range chil-
dren’s services in other deprived
areas of the world.

The advisory committee members
(Continued on page 55)

General News

On Tour: Al Coury, RSO Records president, dnscusses upcommg releases with

from left, Kenny Hamlin, Polygram Los Angeles branch manager and Emile

Petrone, Polygram vice president west coast regional sales at the Los An-
geles regional presentation.

6-City Tour Sparks RSO,
PolyGram Future Product

LOS ANGELES—A] Coury,. RSO
Records president, and Mitch Huff-
man, vice president of sales, com-
pleted a six-city tour to present the
entire RSO field staff and PolyGram
regional sales staff the label's major

O PRESSING
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2 Fully Equipped 24-Track Recording Studios
“ALL UNDER ONE ROOF"

1980 product releases.
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Magritte Music - Crazy Offer!
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Bosendorfer and Fender pianos/Clavinet/Burman/Roland amps./CCTV.

{f you wanna breath of fresh air, come to Magritte!
“THE BEST EARS IN THE BUSINESS!”
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The tour included meetings in Los
Angeles, Dallas, Atlanta, New York,
Cleveland and Chicago.

Among the presentations were se-
lect film clips and music from
George Lucas’ “The Empire Strikes
Back.” an appearance by Darth Va-
der, film clips and music from the
upcoming film and soundtrack to
“Fame” which includes nine origi-
nal songs. most of which were writ-
ten by Michael Gore along with lyr-
icist Dean Pitchford and singer/
songwriter Lesley Gore.

RSO, Metro-Goldwyn-Mayer
and United Artists are coordinating
promotional and advertising efforts.
RSO’s national marketing and pro-
motional plans for the “Fame”
soundtrack include mobiles, in-store
point of purchase displays, full color
posters, bin header cards. radio teas-
ers and videocassettes with scenes
from the film for showing at select
locations and retail outlets.

RSO’s presentation included foot-
age of Eric Clapton’s tour of the Far
East and songs from his recently re-
leased “Just One Night” double live
album.

Coury announced plans for
RSO’s third soundtrack release,
“Times Square” featuring a score
written by contemporary song-
writers and performers.

Slides of the first six artists signed
to Mike Chapman and Nicky
Chinn’s Dreamland label were
presented as well as music by
Dreamland’s first two reieases. Spi-
der and Shandi.

Huffman gave a detailed account
of the marketing and merchandising
strategies for each project.

LONG VIEW FARM

State-of-the-Art recording in
picturesque and pampered
surroundings. Graciouslive-in
facilities, fine food, and tech-
nical staff all on the premises.
30 minutes by air from
N.Y.C,, in North Brookfield,
Massachusetts.

Toll free (800) 225-9055
or (617) 867-7662

Randall Barbera, Studio Mgr.
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Japanese Imports |

‘Tricky Business’

By DON WELLER

HONOLULU—-Although the
state of Hawaii contains approxi-
mately 216,000 Japanese Americans,
or 25.2% of the total population, the
percentage of Japanese import LPs
sold in the islands is closer to 5% of
total album sales.

Nevertheless, the importation of
Japanese records—the biggest ethnic
music import in Hawaii—is a tricky
business.

According to Ken Kaizawa of Mi-
crophone Music Distributors, the
sole importer of Japanese record-
ings, there are about 15 big record
companies in Japan with which he
deals, and “no one company ac-
tually dominates the whole Japanese
market, especially as far as sales in
Hawaii are concerned.”

Kaizawa, who’s been in the record
import business for more than 30
years, points out that Victor, Colum-
bia, Sony and Toshiba are the ones
with the largest artist roster.

While prices of Japanese import
LPs are about 20% higher than
American albums in the record
stores, the price of import LPs fluc-
tuates frequently.

“You cannot talk about a stand-

ard or stable retail or wholesale price

for Japanese records in Hawaii,” ex-
plains Kaizawa. “and that’s because
of the floating yen. For example,
when Japanese tourists came to
Hawaii last year, the yen was 190
into a dollar—the yen was very
strong. But now it has changed. It’s
up to 240 to 250 yen per dollar, so
now it costs us less to buy records be-
cause the dollar is stronger.

“But as far as our stock is con-
cerned, when the value of the yen
goes up, we have to eat the loss. Nev-
ertheless. we don’t usually buy in the
kind of quantity where we can get
clobbered by the yen's value fluc-
tuation. There’s no minimum order
for us with Japanese imports. But
then, there’s also no return policy. So
you have to be careful about order-
ing.”

Kaizawa, whose Microphone Dis-

tributors also carries such domestic
lines as Atlantic. Prelude and Dis-
neyland, believes that, despite the
fact that about one-fourth of
Hawaii’s population is comprised of
Japanese Americans. “you can’t
compare Japanese and America al-
bum sales. For example, I'll sell
maybe 5,000 copies of a Led Zeppe-
lin, but I'll never sell even 500 copies
of a Japanese import.”

Do the sales of Japanese LPs shift
with changes in the yen’s value?

Kaizawa responds: “In Hawaii,
when the value of the yen was 175-
180 to the dollar, records were ex-
pensive, and consequently our sales
of Japanese imports dropped a little.
With the yen presently back up to
250, the cost has gone down, and so
has the retail price. And sales have
gone up a bit.”

Besides Victor, Columbia, Sony
and Toshiba, Kaizawa also handles
such other important Japanese LP
lines as Crown, Teichiku, King, Mi-
noruphone and Philips of Japan.

The largest retail outlet for Japa-
nese LP imports in the 50th State is
Shirokiya's department store. Rose
Yoneyama. who’s been in charge of
Shirokiya's record department I3
years, confirms that record sales of
Japanese imports do fluctuate with
the value of the yen, but not that
much. “This is probably because we
do have our regular customers who
buy the LPs,” she explains.

Who buys Japanese imports?

“The bulk of Japanese LP buyers
are local people.” says Yoneyama.
“The Japanese tourist tends to buy
istand records. which we also carry.
Also, we used to sell quite a bit o
kids. But in the last few years, our
sales have been mostly to young
adults.”

Yoneyama also points out that lo-
cal patrons of Japanese imports keep
up with Japanese singers and music
acts by watching Hawaii’s Japanese
television station, KOHO, and by
listening to the island’s Japanese ra-
dio station, KZOO-AM.

Pat Travers Band Getting
Potent Polydor Promotion

NEW YORK-—Polydor Records
has embarked on its most ambitious
campaign to put the Pat Travers
Band on the superstar map.

The drive has been launched
three years after the release of the
first of six albums in the label’s cata-
log—the last one, the live “Go For
What You Know” going to the brink
of RIAA-certified gold, according to
Harry Anger, senior vice president.

The latest album, “Crash And
Burn,” is a top album but “right now
another basic mission is to break
through to a top 40 single with the
Bob Marley-written cut from the LP,
“Is This Love,” Anger reports.

While the campaign has national
radio and print implications, the la-
bel is zeroing in on two cities in
which the group has a strong iden-
tity, San Francisco and Seattle.
There the company is going with 10-
second television ads which include
an animated effect.

“We're taking the premise that
television sells only record product
well as long there is strong identity
in the marketplace for the act,”
Anger explains. It’s likely, he adds.
that Miami will be the next city to
get tv time.

The label’s marketing strategy is
being greatly assisted by the group’s
current 60-city tour from April 11
through June 25.

Indicative of the group’s growing
impact is the fact that the label is not
providing tour support this time
around since it’s likely to be in a
money-making position.

With an eye on economic condi-
tions, Anger says that while the cam-
paign covers a broad pattern
“you’ve got to be more careful now
in how you select your shots. You've
got to fight for the proper exposure
and we’re taking a shot in the hope
we can go all the way with the
group.”

With a six-album catalog, Anger
says he can already point to con-
sumer interest in previous product
by the team. Its first album, “Pat
Travers,” initially sold around
10,000 copies; it’s now in the 60.000
range, Anger declares.

The campaign includes AOR ra-
dio buys with the first wave of 12 to
60-second spots on 31 stations on the
initial leg of the tour. Print ads will
appear in each city where the band
will play.

(Continued on page 55)
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Willie Nile
Arrives.

S WILLIE
NILE

AB 4260

America is discovering a
major new figure in rock
& roll: Willie Nile. The
acclaim from the press,
the response from radio, and
the accelerating word of
mouth are all making it
clear that something
/ great i1s in the air.
= Willie Nile. The New
York Times says,
“Willie Nile is the
most exciting
debut album
by a singer-
songwriter in some time”’
Believe it.

Willie Nile’s first single:
“It’s All Over?:...

Immediate adds:
WKBW! —Debut #24
WBBQ!

Willie Nile.

On Arista Records
and Tapes.

ARISTA

www americanradiohistorv com


www.americanradiohistory.com

12

MAY 3, 1980 BILLBOARD

General News

CLIVE S HONOR Chve Davis, president of Arista Records, acknowledges the cheers of 1,500
members of the music business during a T. J. Martell Leukemia Research Foundation dinner,
where Barry Manilow and Dionne Warwick both performed. The dinner, honoring Davis, raised

Production Firm Ties Regan, Stewart

WASHINGTON—Mike Stewart
and Russ Regan have formed a
record production company, name
as yet unknown, which will release
its first product “in the summer or
fall.”

Stewart, president of Interworld -

Music, the Bertelsmann joint ven-
ture music publishing company,
confirmed reports of the new mar-
riage with Regan at the Billboard-
sponsored International Music In-
dustry Conference here last week.
Regan. former president of his own
Parachute label. which had a short
lived run, and who before that was
president of 20th Century-Fox Rec-
ords, is operating out of offices at In-
terworld.

The two are negotiating with sev-
eral acts, both groups and solo per-

formers, although none has been
signed. According to Stewart, some
of these acts have recorded for other
labels.

The new company will legally be
formed shortly. Regan will handle
a&r chores, Stewart business affairs.
Stewart says the many legal aspects
of the company have not yet been
concluded, holding back the official
announcement of the company and
its roster.

Regan’s track record encompasses
both r&b and rock music, two ob-
vious areas for the new company to
get into. Distribution for the record
product has not yet been set. Regan
has his own publishing company
and Stewart is partners with the
powerful Interworld operation.

CLONEOUT RECORDS INC.

220 West 19th Street,

New York, MY, 10011

Phone Toll Free: (800) 221-T938 or (212) 691-B884 » Telex: 237891

CUTOUTS

We have the titles—
We have the prlces

Send for compiete pri

v - |

some $700,000. Seen, from left, are: Tony Martell, president of the foundation; Bruce Lundvall,
president of the CBS Records Group, Gil Friesen, president of A&M Records; Dr. James F. Hol-
land; and Richard Asher, chief operating officer of the CBS Records Group.

New Artists Pace Retail
Sales Increase In South

® Continued from page 3

the Brothers Johnson are sclling
well, along with country product by
Hank Williams Jr., Willie Nelson,
Waylon Jennings and Kenny Rog-
ers.

Steve Embree, owner of the four
Port O’ Call stores in Nashville, re-
ports continued heavy sales on Pink
Floyd, plus action on Bob Seger, Mi-
chael Jackson and Journey. “We just
completed an Eric Clapton promo-
tion,” reports Embree, “and we
moved a ton of his albums.” Embree
plans a promotion surrounding four
newly released WEA titles by Gen-
esis, Roberta Flack. Humble Pie and
Firefall within the next few weeks
which should attract a lot of busi-
ness.

Dickie Layne, manager of the
downtown Nashville Discount Rec-
ords, says the Isley Brothers, Bob Se-
ger, Billy Joel, Pink Floyd, Jermaine
Jackson, Christopher Cross and
Rodney Crowell are all selling well,
with Crowell’s album being some-
what of a local favorite. “Addition-
ally, we are moving a lot of sound-
track albums including such titles as
“All That Jazz” and “American
Gigolo,” says Layne.

Most of the stores contacted re-
port forthcoming spring sales which
will boost store traffic. Ranging
from sidewalk sales to once-a-year
clearance sales to specialty sales
(country-jazz-classical), many of the

ADVERTISEMENT

Billboard, March 1, 1980

Publisher Levy Does Okay
Putting Big Deals Together

NEW YORK-The man in the
middle of many music industry
deals these days is veteran tradester
George Levy.

When Levy left Leeds Music after
its sale to MCA Inc. by his brother,
Lou, eight years ago, he became an
independent broker, specializing in
the acquisition and placement of
music industry related businesses
and assets, mainly in the area of mu-
sic publishing,.

A lawyer and former house coun-
sel to Leeds who does not practice
law now, Levy contends that in the
area of publishing deals there are
“more buyers and cash around than
you would believe for catalog deals
and renewals.”

Levy generates his income in a
number of ways. For bringing par-
ties together for possible catalog and
renewal deals, he receives no pay-
ment until the day the deal is con-
summated.

Upon completion of a catalog or
copyright renewal deal, Levy will be
paid a percentage of the gross sale
price, with monies in most instances
coming from the seller, although oc-
casionally an arrangement will be
made whereby the buyer-and-seller
agree upfront to split the fee.

Another income source for Levy is
that of catalog research. with a fee
determined by the amount of work
involved.

This can be either an appraisal or
a copyright research assignment for
a potential buyer. “A catalog with
2,000 songs can be worth $500, while
one with four songs can be worth
$500,000,” he declares.

Recently, Levy has been involved
in deals completed by April-Black-
wood, the Lawrence Welk Music
Group and-20th Century-Fox Mu-
sic. among others.

(Reprinted with permission from Billboard)

Contact: (212) 541-9360 — (212) 268-0017
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AUTOMATED

REGORDING
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s 9 per hour,
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or $1,000.00 Per Day

Unique, Creative West
Coast Environment
in New York.

The newest plasma display, Spectra-
view, MCI 528-C Console, JH-16 MCI
24 Tr. Recorder w/Auto Locater 3,
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retail sales programs are tied into la-
bel support, while some are local
campaigns by the retailers on a per
store basis.

“We plan on having a sidewalk
sale and a parking lot promotion,”
says Endres of the Grapevine store.
“We will utilize several local bands
to play in the parking lot and display
product on the sidewalk for the
sale.”

With business better than last
year, Layne at Discount Records is
planning a jazz and classical sale
within the next two weeks. “We had
a major sale two weeks ago, and
business was excellent,” he reports.
“We tend to move a lot of jazz and
classical product, and with our up-
coming sale, we should do well.”

“We have only one sale a year,
and it’s coming up the beginning of
May,” says Berry of Leisure Land-
ing. “It’s a combination birthday
sale and spring sale, with everything
marked off 10%. Additionally, we
give away T-shirts and help people
get ready for summer.”

“We have an advertising cam-
paign planned to run throughout the
summer,” reports Embree of Port O’
Call. “We shoot for the first of the
week with our specials, to boost the
amount of traffic in the store during
that time period, and so far, the plan
has worked. On the weekends, if the
weather is nice, sales are usually off
a little, with brisk sales taking place
in the first part and middle of the
week. This is where our campaign is
geared.”

Sound Town in Dallas has had a
variety of sales running. including
various forms of music such as a
disco sale, r&b sale. country sale and
vocal group sales. “We just had a
sale in April with everything in the
store on sale,” reports Bowers,
“which was successful. We are also
planning a major sale. chain-wide,
for the beginning of May.”

While most of the stores contacted
claimed there have been no prob-
lems with the returns policies of the
various manufacturers, Port O’ Call
has had a problem with PolyGram,
and they are still returning CBS
product since its return policy has
been put into effect.

“The trick is to order conservative-
ly.” says Berry. “The salesman are
not pushing records as hard as they
used to. Many of them have adopted
a ‘wait and see’ attitude. CBS and
Chrysalis are two of the more ag-
gressive sales teams, and they are the
ones that are really moving prod-
uct.”

“The only thing going back to the
manufacturers is the defective rec-
ords and tapes,” reports Layne.

“Our returns go to the warehouse,
so not only are we low on returns,
we’re not too concerned about the
problem,” reports Bowers.

Billy Joel Files
Lawsuit Against
Big O Posters

NEW YORK-—Billy Joel has filed
a suit in US. District Court here
against Big O Posters Inc., of Char-
lottesville, Va., charging invasion of
privacy and unfair competition.

Root Beer Rags Ltd.. a company
“organized and controlled” by Joel
is also a plaintiff in the suit. The suit
says that Root Beer has exclusive
rights to market articles of clothing,
posters, photos and other merchan-
dise bearing the name, trademark
and likeness of Joel and to license
such rights under “carefully con-
trolled conditions.”

Paul Henderson, an officer of Big®
O, also is named as a defendent.

The suit alleges that Big O Posters
is manufacturing and selling -unau-
thorized posters of Joel in New York
and elsewhere.

Joel is asking the court to enjoin
Big O from selling unauthorized
posters and to account for all profits
on posters sold thus far and to de-
liver those monies to him. He also
seeks $200.000 in punitive damages.

Bob Seger Goes
No. 1 First Time

LOS ANGELES—Bob Seger gets
his first No. | album this week as
“Against The Wind” tops the chart
after five straight weeks at number
two.

Seger thus becomes the first act to
break through to its first No. | LP
since the Knack (also on Capitol) last
August. In the eight months since
then, the No. ! spot has been mo-
nopolized by five acts, all of whom
had enjoyed top-charted albums be-
fore: Led Zeppelin, the Eagles,
Donna Summer, the Bee Gees and
Pink Floyd.

Pink Floyd’s “The Wall” dips to
number two after 15 consecutive
weeks on top—a streak matched by
only three albums in the past 10
years, all of which wenton to win the
top Grammy award for album of the .
year.

Carole King’s “Tapestry” also had
15 weeks at No. | in 1971, the Bee
Gee-dominated ‘‘Saturday Night
Fever” soundtrack had 24 top-
charted weeks in 1978 and Fleet-
wood Mac’s “Rumours” had 31 No.
1 weeks in 1977-78.

Seger’s upward career thrust is re-
flected in the peak chart postings
achieved by his past five Capitol
LPs. “Beautiful Loser” peaked at
number 131 in 1975, “Live Bullet”
hit number 34 in 1976, “Night
Moves” crested at number eight in
1977, “Stranger In Town” made

(Continued on page 62)
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Commentary

Big Brother Isn’t the Answer

By GORDON BRUNER

It has been interesting this past year (o see the issue of home
taping come to the forefront, and to listen to the cries of some
for “big’ brother” to make it all better.

But the study of other industries and their competitive
struggles indicate that legal
action and regulation have
rarely solved a crisis. They
may sidestep it. put it off or
cover it up, but they do not go
to the heart of the problem
and resolve it.

Home taping can be con-
tained by controlling record-
ers. blank tape or the music
source. However. complete
control or anything close to it
is impossible.

Radio is a critical element
in promotion and broad-
casters are already rebelling
at attempts by others to tell
them how (o run their busi-
ness.

Taxing recorders is unrea-
sonable not only because they arc used for other purposes than
copying recorded music, but because these machines are neces-
sary for listening to prerecorded tapes whose sales are increas-
ing dramatically.

Taxing blank tape may appear to have the fewest problems,
but such a tax would be unfair to those who use tape for other
purposes. Also, it could provide an opportunity for organized
crime to develop a black market for untaxed tape.

As Joe Smith of Elektra/Asylum has said. nothing legal or
technical is going to stop the home taping phenomenon; con-
tainment requires use of the creative and financial resources at
the industry’s disposal.

The industry has the solution within its power, although it
calls for somc marketing changes. This is a competive problem
and must be reacted to as such. Reducing the music consumecr’s
motivation to tape without repressing his desire for the legiti-
mate product is the first step.

Though empirical research must be performed before it can
be stated for certain, the degree of price differential between
recordings and blank tape is one of the most likely motivations
for taping. This concept is the key to the marketing solution—
the consumer perceives that it is cheaper to tape than to buy.

Gordon Bruner: “The record
industry should resolve this
issue in the marketplace.”

One approach then is to make the taper realize the hidden
costs in taping. and the other is to convince him thatan album is
more than just music. Here are several points of leverage which
come to mind:

1) Sound Quality—The easier it is to reproduce a sound qual-
ity similar to that on the legitimate product then the less neces-
sary itis to have the record. This suggests the use of higher qual-
ity vinyl and digital recording processes. Educating the
consumer that recording from the radio results in a distorted
sound may be of benefit, too.

2) Time/Effort in Taping—Time is spent in buying the tape.
obtaining the record to be taped or waiting for it to be aired.
Finally, there is the effort of taping the music itself and per-
forming any necessary editing.

‘Nothing legal or technical
is going to stop home taping’

3) Premiums—Of all the points this one allows the most room
for development. Current premiums received with an album
are its graphics. liner notes. lyrics and sometimes photos and
posters. New possibilities for premiums exist in the form of col-
ored vinyl. picture disks and holograms. The more premiums
included in an album package. the less attractive is a mere tap-
ing of the music.

4) Cost—Each time the home taper records some music, he is
incurring a cost. the price for the blank tape itself. Taping is not
free. but the consumer cvidently fecls that it is the more eco-
nomical of the alternatives. This balance of alternatives could
easily tip the other way. however. if the prices of albums were
lower.

1t is already clear. from thc success of variable pricing. that
significant sales exist for product at slightly lower prices. Once
demand for records is accepted as being elastic. pricing policies
may become more creative and dynamic.

The underlying message is that the record industry can and
should resolve this issue in the marketplace. Companies and in-
dustries which fail to adapt and innovate as their environment
changes will not survive in a free market system.

Gordon Bruner is on the faculty of North Texas State Univ. of
Denton, Tex., and a consultant in marketing and management of
the aris.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

Letters To The Editor

Dear Sir:

Dear Sir:

In response to Dave Davis' recent commentary (Bill-
board, April 12, 1980), | agree that it's very difficult, if
not almost impossible, for smaller record companies to
get airplay. But another viewpoint needs to be brought
forward—medium and small market stations can find it
impossible to receive reasonable record service.

A station in Smalltown, U.S.A., is more likely than
not to have to purchase its records locally. Record com-
panies, especially the majors, seem to look these poor
fellows down the nose and might as well use their play-
lists for paper airplanes.

Now take a look at medium size stations. Ours, for
instance. We are big and powerful enough to purchase
the finest audio equipment, and we do, lots of it. Our
ratings, coverage area, signal quality and programming
make us just as viable as any “major” market station.
There are hundreds just like us across the country.

But many record companies care to bother with the
medium, and put us in the back of their minds. Sorry,
but we sell records, and lots of them for you.

Most major stations think that if a song is on a small
label, it doesn't sound good. True, maybe 75% to 80%
is garbage. But what about the rest? I've heard-and
played many songs on small labels that sound just as
good, if not better, than the big labels.

As Dave pointed out, secondary stations are the
heart of the industry. That's because we are sensitive
to all record companies, large and small. We're break-
ing fine new talent because we're not overburdened
with over-programming, uptight egotistical jocks and
constant worry about how we fare in the ratings.

Steve Reed
Music Director, KYKX-FM
Longview, Tex.

Dear Sir:

The recent NARM convention confirmed my faith in
independent distribution and independent record
companies. It seemed that almost everyone came to
the convention to work, although one can easily get
lost in the lobby of the oversized MGM Grand Hotel, no
longer a focal point for exchanging the usual ame-
nities.

in our own case, we had one-on-one meetings with

20 of our 21 distributors, exchanging ideas on how we
can help each other, improve bottom lines, keep re-
turns to a minimum and yet look for increased sales.

If nothing else, these individual meetings showed
that not only were we concerned about our own prob-
lems, but that there was a general concern about the
future of "“our record business."”

The meetings proved to me that independents are
the backbone of the record business. Without them,
the business that | love so much can only take a step
backward rather than continue to grow as it has in the

past. Joe Kolsky
Prelude Records
New York

Dear Sir:

About five weeks ago you printed a letter of mine
regarding slow record service from record companies.
Since then { have been swamped with new music. It is
unbelievable how things can turn around in such a
short time. We have been transformed into a music
leader in a market that we were just managing to sur-
vive in, thanks to your publication of my letter.

| would like to thank every record label who has
treated us like a top radio station, which we now are by
the way, thanks to these fine record people. They are
all super. We love them all.

| would also like to say a super thanks to you folks
at Billboard for helping make all this possible.

Dabe Theriault
Music Director, WAGM-AM
Presque Isle, Me.

Dear Sir:

| agree with James Zebora that further cutbacks in
promo service will reduce sales. | have been writing my
weekly music column for almost six years, because it is
a hobby, not a job. The thrill of listening to a record
before it gets into the stores, and then writing about it,
has been drastically reduced.

My advice to all newspapers and radio stations who
can't get service: If you don't get it, don't play it, don't
write about it, and don’t buy it.

' Jack Kegg
Cumberland Evening Times
Cumberland, Md.

WwWwWw . americanradiohistorv.com

How deeply we were all moved by Neil Bogart's
speech at the National Assn. of Recording Merchandis-
ers convention, and rightly so. Nevertheless, with all
due respect was there anything new?

May we remind the manufacturers that we mer-
chandisers have been telling them these things for
years, and they chose not to listen. It makes one won-
der if we should retain Neil as our spokesman.

Now the manufacturers are very concerned about
the counterfeit problem. The majority of us are also
very concerned, and we stand ready to do whatever is
necessary to halt this insidious practice. Anything that
hurts some of us hurts all of us.

However, a word of warning and concern. The manu-
facturers are pointing fingers and spouting “holier
than thou" indignities. Personally, | resent such treat-
ment. This is not the way to win friends and muster
support.

Yes, we do stand ready to participate and help our
suppliers with their problems. But when they come to
seek our aid, perhaps they will recall our pleas for help
in such areas as illegal selling of promotional product,
unequal and unfair credit practices, different stand-
ards of treatment for customers, returns, prices, record
clubs, and premature release of product to television
and mail-order houses.

We are compassionate enough to overfook, and to
give support. Let us hope that in the future, even with-
out Neil as our spokesman, manufacturers will reci-
procate.

P. Evan Lasky
President, Danjay Music Inc.
Denver

Dear Sir:

Blank tape is not used exclusively for recording mu-
sic off radio or records. ! do not believe Americans
should be taxed for recording classroom lectures or an
infant's first words.

| am not an engineer, but | think the technology ex-
ists to restrain home taping through the electronics of
the hardware.

John Oisen
Uncle Albert's Records
Arlington Heights, Ill.
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Irish Song Contest
Invites U.S. Entries

By KIP KIRBY

NASHVILLE—In an effort to in-
crease American songwriting partic-
ipation in this year’s 15th annual
Castlebar International Song Con-
test in Ireland. the competition’s
president, Paddy McGuinness, and
its director, David Flood, have em-
barked on a two-week promotional
tour throughout the U.S.

They are meeting with songwriters
and publishers in Philadelphia, New
York, Boston. Chicago, Nashville,
Las Vegas, Los Angeles and San
Francisco to discuss the contest and
encourage entries from this country.

“Last year we received approxi-
mately 600 letters of inquiry about
the competition from songwriters in
the U.S., along with 100 actual en-
tries.” explains director Flood. “We

Sager Screenwriter

LOS ANGELES—Two-time Os-
car nominee Carole Bayer Sager
makes her debut as a screenwriter by
scripting “Just For Now.” a roman-
tic comedy being executive pro-
duced by Shep Gordon and Carolyn
Pfeiffer of Alive Enterprises. In ad-
dition to writing the lyrics to numer-
ous hit singles, Sager cowrote the
Broadway smash “They’re Playing
Our Song,” recently acquired as a
motion picture property by Ray
Stark.

knew there was a market here in the
States if we could make more com-
posers aware of the Castlebar
event.”

This year’s annual event takes
place in Castlebar, Ireland, Oct. 6-
11, 1980, with a deadline for all en-
ties of June 16. The fee for registra-
tion is $16 for the first song, and $10
for each subsequent entry. Only one
composition per cassette or demo
disk is allowed.

The Irish competition is open to
any amateur or professional song-
writer or composer, providing that
the song entered has not been per-
formed publicly prior to Sept. 10,
1980.

Grand prizes of $11,000 each will
be awarded to the winning composi-
tion in both the song and the orches-
tral composition categories. Second
prize in each classification will be
$5.500. and third prize approxi-
mately $3.000. Travel expenses to
Ireland and hotel accommodations
for the 27 finalists will be paid by the
contest.

Any song, regardless of format. is
eligible in either category. “We used
to delineate as to style and musical
arrangement,” notes McGuinness.
“But we found that what was consid-
ered a country song in one¢ nation
was pop in another, so we've elimi-
nated the classifications.”

Publishing
‘Birdland’

Hatches Suit
For $1 Mil

NEW YORK—An action in U.S.
District Court here claims contin-
uing foreign rights to the standard,
“Lullaby Of Birdland.” based on a
renewal of the copyright that alleg-
edly did not change the basic own-
ership of rights.

World Music, the complex owned
by Roland Kluger and Felix Faecq
and doing business in the U.S. as
Columbus Music Productions, has
sued Adam R. Levy & Father Enter-
prises, Patricia Music, Morris Levy
and writer/artist George Shearing.

The action contends that World
Music received foreign rights in
1953 and that deal specified that the
company would retain those rights
“for any extensions or renewals ...
so long as the copyright was owned
or controlled by defendant Patricia.”

The complaint charges that World
Music received notice of termination
of its foreign rights when defendant
Adam R. Levy & Father Enterprises
received renewal rights from Shear-
ing.'but in fact, ownership by Morris
Levy was still retained. Foreign
rights included, the suit says, Eu-
rope, the British Empire and Com-
monwealth of Nations (excluding
Canada).

“... The transfer by defendants
Patricia and Shearing,” the com-
plaint alleges, “of the renewal rights
of the said copyright to defendant
Enterprises was made in bad faith
and primarily. if not solely, for the
purpose and with the intent to de-

Million For Mills Hit

NEW YORK—Music Box Dancer
Publications Lid. claims a rare
achievement in sheet music sales,
one million units sold on “Music
Box Dancer,” Frank Mills’ recent hit
instrumental.

The company, founded by Mills
last April, introduced what it terms
innovative methods in sheet music
marketing, according to president
John Lowath.

ASKAPRO Books
5 Industry Guests

NEW YORK — The ASKAPRO
lunchtime sessions sponsored here
by the American Guild of Authors &
Composers feature a number of mu-
sic industry figures in the May
lineup.

They include Rick Stevens of Ste-
vens-McGee Productions (1), Stu
Fine, vice president of Polydor Rec-
ords (8); Roxy Myzal of Record
Logic. a promotion and manage-
ment firm (15); Mort Wax, publicist
(22) and Alex Sadkin, producer/en-
gineer from Island Records (29).

The seminars take place at AGAC
headquarters at 40 W. 57th St., Suite
410. Space can be reserved by call-
ing (212) 757-8833.

fraud and to hinder plaintiff from
continuing to exercise its rights in
and to the renewal term. ..."”

The action demands the transfer
be declared void and that New
World retain its foreign rights to the
composition during its renewal pe-
riod.

“We introduced several new
methods, including the retail price
of $2 when all other publishers were
still in the $1.50-81.75 price range.
We knew that if the wholesaler, dis-
tributor and retailer were to make a
few more cents on every copy, they
would promote ‘Music Box Dancer’
even more.

“We also used several independ-
ent music distributors such as T.
Presser Co., Capitol Music, Music
Retailers and Chappell Music in To-
ronto which has proven to be much
more advantageous than relying on
one publishing house.”

WHO MAKES , ,
AND PRINTS

RECORD
SLEEVES
—

KEYSTONE
PRINTED
SPECIALTIES

321 PEAR STREET
Scranton, PA. 18505
(717) 346-1761

—1812 Hits the Jackpot—
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Radio Programming

Rock, R&B & Disco Mix Lifts
Numbers For L.A.’s KIIS-FM

LOS ANGELES—There is no bet-
ter example of current shifts in pop-
ular tastes than the rising ratings of
KIIS-FM here. After reaching a 2.2
low point with its pure disco format
in the April-May 1979 Arbitron
book, KIIS switched to a rock-r&b-
disco mix and has slowly climbed
out of its hole. The most recent Arbi-
tron book showed the most dramatic
results as the station jumped from a
28toal6.

Program director Mike Wagner
attributes the success of KIIS to con-
sistency which he feels differentiates
his station from Top 40 outlets.

“Everybody’s playing ‘Funky-
town',” he starts, “but whereas
KRTH-FM might follow it with a
Chiffons record and KFI may play a
Van Halen afterwards, we would
follow with Kool & The Gang.
We’re just a consistent dance-ori-
ented station.”

The disillusionment with the pure
disco sound set in fairly soon after
switching to all disco. “Our cumula-
tive numbers went up but our quar-
ter hour numbers were down so we
felt it necessary to expand. We
needed something to break the mo-
mentum.” says Wagner. “New York
ts an upbeat, uptight city. The disco
format could last longer there. Los
Angeles wants a break from that mo-
mentum.”

KIIS is consulted by Burkhart/
Abrams though the station adds its
own input and shapes those ideas for
the Los Angeles market.

The first signs of breakage from
the pure disco sound was with the
programming of Peaches and Herb’s
“Reunited.” “Then came ‘My Sha-
rona.”” says Wagner. “You have to
realize that those 25 and up didn't
grow up dancing to disco. They grew
up dancing to r&b and rock’n’roll.
Disco came in and excited the music
business but there’s a saturation
point. When ‘Hawaii-Five O’ had a
two-part disco show, that may have
killed it off right there.”

Still. KIIS has a heavy rhythm ori-
entation. “Los Angeles has always
been a big r&b crossover market.
There has to be that rhythmic flavor
there.” he says. Artists who get play
on the 40 currents playlist include
the B-52’s, Sugarhill Gang and Bob
Seger.

“We don’t go too far in either end.
Van Halen for example is on the
hard end. We stay with ELO,
Blondie and Ronstadt. ‘Fire Lake’ is
danceable but Pink Floyd is a nega-
tive record for us. The whole mes-
sage of that record is negative. We
want to keep the sound here positive
and upbeat so we stayed away from
‘Another Brick In The Wall”” ex-
plains Wagner.

The response from fans of the all
disco format who are upset about
the move has not been over-
whelming. “I may have received five
or 10 calls and I'd explain why we
were making the change,” says Wag-
ner.

“When we started to go with the
all disco format. we looked at the na-
tional charts and saw that seven out
of 10 records in the top 10 were
disco. The next year, it was down to
three or four aut of 10. This is a nat-
ural progression for us.”

In fact. the word “disco” has been
banished from the station’s vocabu-
lary. “The jocks are not allowed to
say disco on the air because we are
not a disco station any longer.” states
Wagner.

The air personalities’ styles have
not changed drastically over the past

By CARY DARLING

year, though there have been a few
changes. “When we were all disco,

* the jocks were laidback. We thought

we had to be human and mellow to
counteract the high energy music.
Hogwash!

“If you're playinga cooker, you've
got to come on real strong.” he states.
“We're still human but we change
with the music. I don’tencourage the
air personalities to talk a lot. IU’s sort
of non-personality personality radio
in a sense.”

The air talents are Bruce Phillip
Miller, Paul Freeman. Mike Wag-
ner. Val Valentine and Brother Bill.

Whereas KIIS used to feature 12-
inch versions, now it is more likely to
play the LP version. However, Wag-

RADIO REVIEWS

ner could not break down the play-
list into how much was pure disco or
pop/rock disco. *“What do you call
something like ‘Funkytown™ Is it
disco? Pop? R&b?,” he asks.

Because there has been virtually
no promotion on the changeover,
many Los Angeles area residents
still view KIIS-FM as a disco station.
Until recently, billboards could still
be seen in the area proclaiming the
station “all disco.”

“It has been word of mouth.” ad-
mits Wagner. “We have been con-
centrating on the sound of the sta-
tion and now we're ready for
promotion.”

(Continued on page 18)

ABC Specials Look Into
Careers Of Styx & Milsap

“Styx, Artists Profile,” ABC FM
Network, May 3. Produced by Alan
Silver of Norwood Productions. Ex-
ecutive producer: Ted Levan.

NEW YORK-This appealing
two-hour portrait of Styx traces the
development of the rock group from
its roots in Chicago more than 10
years ago through its biggest hits to-
day.

Host Pat St. John of ABC's WPLJ-
FM New York keeps comments (0 a
minimum as he introduces Styx
members Tommy Shaw. James “JY”
Young and Dennis De Young, who
discuss the songs and how they came
to be written and recorded.

In all, 22 selections are played
from the group’s nine albums in-
cluding its biggest hit. “Babe.” De
Young tells of such unlikely inci-
dents as how getting hit with a base-
ball led to his composition of “Why
Me?”

De Young wraps up the show with
a look at where the group is going: “I
don’t want to do this for another 10
years. I'd like to grow. I'd like to
score music for pictures. I'd like to
firmly establish Styx as a dynamic
music force in rock ’n’ roll. I don’t
know how long that will take. It can’t
be too much longer.”

Listening to this review of the
group’s career from early records
with influences of Chicago to an in-
dividual character of*its own, one
not only has to agree with De
Young, but suggest that Styx is al-
ready firmly established.

DOUG HALL

$10,000 Pop Quiz
For Calif. Jockeys

LOS ANGELES—Five Southern
California air personalities face off
in a trivia contest Saturday (26) con-
cerning pop music.

Participating in the Great Pop
Quiz Pop-Off held at Six Flags
Magic Mountain amusement park
here will be J.J. Johnson from
KDAY-AM, Charley Tuna from
KHTZ-FM, Paul Freeman of KIIS-
FM, Bruce Chandler from KIQQ-
FM and Johnny Hayes from KRLA-
AM.

They will each have a partner and
will be competing for a $10,000 prize
to be donated to a charity of their
choice. All charities receive prizes
from Six Flags Magic Mountain and
Carl’s Jr., sponsors of the benefit
event.

“Ronnie Milsap, Country Greats
In Concert,” ABC Entertainment
Network, May 3. Produced by Gert
Bunchez & Associates and backstage
Ltd.

NEW YORK-—In this hour-long
live concert from the Kentucky State
Fair in Louisville, Milsap’s perform-
ances range from some competent
straightforward country singing (o a
fair imitation of Elvis Presley to
some silliness as he plows through
imitations ranging from Fats Do-
mino to Ray Charles.

Host Jerry Goodwin interviews
Milsap briefly along the way and the
country singer simply explains he
“has a happy life so he wants to write
about good things.” This leads into
his only gold single. “Almost Like A
Song.”

A number of his other hits such as
“Stand By My Woman. Man.”
“What Goes On When The Sun
Goes Down” and “Day Dreams” are
included in a medley.

Overall this should be a worth-
white show for Milsap fans.

DOUG HALL

LOS ANGELES—Watermark is
pitching stations a new weekly
three-hour series. “Soundtrack Of
The ’60s,” atmed at a 25 to 34 de-
mographic, in contrast to the appeal
of its popular “American Top 40”
countdown.

But the show’s host. Murray (“The
K”) Kaufman, is optimistic it can
also appeal to the younger listeners
who knows Paul McCartney more
from Wings than from the Beatles
and who’s only vaguely aware that
the Blues Brothers tunes had been
hits before.

Kaufman, who was connected
with “Beatlemania” for two years as
creative consultant and spokesman,
notes that some of that show’s big-
gest boosters were teens who weren’t
even born when the Beatles first hit
in the US.

“Plus there are lots of songs being
done now in the '80s that were big
hits of the *60s,” says Kaufman, re-
ferring to recent revivals of tunes
like “Working My Way Back To
You.” “Yes I'm Ready” and “Hurt
So Bad.”

The show will focus on music but

SOFT LANDING—A listener to KRLY-FM Houston takes his turn in the sta

tion's ‘“Mello Yello Jump.” Ninety-four participants (to match the station’s

dial position) took the plunge into a tub filled with 600 gallons of the oozing
gel in a benefit for the local leukemia society.

MIRED IN RATING SLUMP

N. Y. WABC Offer
Declined By Joseph

NEW YORK—-Mike Joseph, the
man who consulted WABC-AM toa
successful “more music™ contempo-
rary formatin 1960 and 1961, turned
down a $1 million deal todo it again
despite long negotiations with gen-
eral manager Al Racco.

Racco turned to Joseph when op-
erations manager Al Brady resigned
last month (Billboard, April 19.
1980). Brady’s final day is Wednes-
day (30) and now Racco has no one
(o turn to to move the one dominant
station out of the rating slump it has
suffered over the past two years.

A casual observer might suggest
that ABC corporate programming
chief Rick Sklar might be just the
man to step into the breach, but
Sklar and Racco don’t see eye to eye
and Racco reportedly doesn’t want
Sklar near the station despite Sklar’s
past experience as program director
at the AM flagship.

Joseph says he is disappointed,
“but we just couldn’t get together.”
Joseph, who asked “six figures” to
fix WABC, wanted to take a long-

szt AIMED AT 25s TO 34ssmmmummmmenmmesms

Ready Watermark ‘Soundtrack’

will also deal with films, television,
fads and other aspects of life in the
*60s. But listeners won’t be asked, to

_relive Vietnam, riots and assassina-

tions. “It’s only the good times and
good memories,” says Kaufman.
“We have enough bummers going
on now.”

Watermark reportedly spent two
years researching the market de-
mand for the show and along the
way came up with five pilots before
it was confident it had found the
right format.

The show is scheduled to begin
airing June 7. though at presstime no
stations had signed contracts to
carry it. The initial contracts are for
26 weeks before renewal options
come into play.

Like Watermark’s “American Top
40.” it will be produced 52 weeks a
year without repeats, but unlike that
countdown show, it will air tape
first-person interviews.

The show is produced by Alan
Daniel Goldblatt. who fills the same
post on Watermark’s “Robert W.
Morgan Special Of The Week.” now
in its fourth year.

Watermark’s stable of shows is

term approach with full-blown re-
search while Racco wanted a quick
fix. .

As one observer said, “Racco
wanted the station fixed by 5 o’clock
and Joseph wouldn’tagree (o that.”

Racco may have to write off the
April/May Arbitron since Brady is
leaving in the middle of the survey
period. The diaries for this report are
kept from April 10 to May 7. The
next rating period is July/August.
but that period is not considered as
important as the spring or fall book.

WABC'’s problems are typical of
many AM music stations problems.
Two years ago the station enjoyed
audience shares from 7.0 to 9.0.
These have slipped almost con-
stantly to the 4.5 share registered in
the January/February book.

WABC, like many AM music sta-
tions. has been losing its audience to
FMs. Three of the top four stations
in New York are FM music stations:
WBLS, WKTU and WRFM. The
top AM station is a talk station,
WOR.

rounded out by *American Top 40 ”
hosted by Casey Kasem. now in its
10th year; “American Country
Countdown,” hosted by Bob Kings-
ley, in its seventh year; and “Pro-
fitess In Rock.” hosted by Terry
McGovern, launched in January
and now reportedly on 120 stations.

This is. according to Watermark’
officials, the last new series the syn-
dication giant will unveil this year.
It’s one the firm is bullish about.
“We anticipate this show may run
every week for the next 10 years and
then become “Soundtrack Of The
*70s,” exclaims a company source.

Kaufman, a morning DJ on
WINS-AM in New York in the early
’60s, has been absent from the air-
waves since 1976. I didn’t think I
was going to go back on the air until
we came up with this format.” he
says.

The host, who says the show will
cover all music styles of the ’60s
“from ‘Theme From A Summer
Place’ to James Brown,” anticipates
having a five-member production
staff, but says it has yet to be final-’
ized. PAUL GREIN

wWWwW.americanradiohistorv.com
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BEST ORI

65431SMX From tie Twentieth Century-Fox film “NORMA RAZ"”

ItGoesLikelt Goes

Words by NORMAN GIMBEL - Music by DAVID SHIRE

i.'k:;; ;

Thc be?:l/ of,a ".;’mn wzth the conmge to nsl\ everytiung
for what she believes is right.

a MARTIN RITT ROSE r\\'? :\"-SkﬁE\ productior
UNORMA RA
SALLY FIELD RON LEBMAN BEAU BRIDGES: PAl HINGLE - BARBARA BAXLEY
screenplay by IRVING RAVETCH and HARRIET FRANK, IR, mu~ic DAVID SHIRE
dircctor of photography JOHN AL ALONZO, A S.C
Pmduud by TAMARSA ASSEYEV and ALEX ROS! dirccted by \h\l TIN RITT
“I'T GOES LIKE IT GOES” Ivrics by NORMAN GI*1BEL music b
COLOR BY Del.UNF

1979 TWENTIETH CENTURY-FOX
FOX FANFARE MUSIC, INC.

What the world expects from the world's largest music licensing aorganization.
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Radio Programming

Vox Jox

NEW YORK—-WNEW-AM pro-
gram director Russ Knight has rea-
ligned the MOR outlet’s DJ lineup
so that Bob Jones, host of “The
Milkman’s Matinee” moves to the 2
to 4 p.m. slot.

This shift slides Bob Fitzsimmons
into the 4 to 8 p.m. position while
Jim Lowe moves into the 8 p.m. to
midnight slot previously occupied
by Stan Martin.

Martin takes over the milkman’s
show on Monday and Tuesday. Bill
St. James will handle these chores
on Wednesday and Thursday and
Maryann Roque will be on over-
nights Friday, Saturday and Sun-
day.

St. James will also handle the 6 to
10 a.m. slot on Saturday., which had
been done by Lowe. Lowe continues
in the 9 a.m. to | p.m. position Sun-
day.

Bob Jones will also be on from 10
a.m. to 2 p.m. on Saturday, Bob Fitz-
simmons will be on from 2 to 6 p.m.
on Saturday and Stan Martin will
handle the 6 p.m. to midnight shift
on Saturday and Sunday.

*  x  x

Sandy Beach, p.d. at WKBW-AM
Buffalo, will join KYUU-FM San
Francisco as p.d. May 5. Beach’s ap-
pointment ends a four-month search
that was begun when Mike Phillips
was promoted from KYUU pd. to
national p.d. for the NBC FM
group. KYUU is owned by NBC.

* * *

WKTU-FM New York. which
built its reputation and audience as
“Disco 92” and then shifted into
what p.d. Paul Zarcone calls “pro-
gressive urban.,” is adding more
news and sports to its program mix.
Chip Cipolla, who has been with
WNEW-AM for 20 years, has joined

BubblingUnderThe

_ ToplPs__

201-CHARLEY PRIDE, There’s A Little Bit Of
Hank In Me, RCA AHL'1-3548

202—-TOMMY TUTONE, Tommy Tutone, Colum-
bia JC 36372

203—FELIX CAVALIERE, Castles In The Air, Epic
JE 35990

204—ABBA, Greatest Hits Vol 2, Atlantic SD
160009

205-FATHER GUIDO SARDUCCI, Live At St.
Douglas Convent, Warner Bros. BSK 3440

206—GALLAGHER, Gallagher, United Artists, LT
1019

207—-THE TOURISTS, Reality Effect, Epic NJE
36386

208—JERRY KNIGHT, Jerry Knight, A&M SP
4788

209—ANGEL CITY, Face To Face, Epic NJE
36344

210—-NEIL SEDAKA, In The Pocket, Elektra 6E-
259

BubblingUnderThe

__HOT100 _|

101—DANCIN’ LIKE LOVERS, Mary MacGregor,
RSO 1025

102-YOU GAVE ME LOVE, Crown Heights Af-
fair, De-Lite 803 (Mercury)

103—GOT TO BE ENOUGH, Con Funk Shun, Mer-
cury 76051

104—DALLAS, Floyd Cramer, RCA 11916

105—A UITTLE NIGHT DANCIN', John Cougar,
Riva 204 (Mercury)

106—OVERNIGHT SENSATION, Jerry Knight,
A&M 2215

107—-GIVE ME SOME EMOTION, Webster Lewis,
Epic 9-50832

108—1 CAN SURVIVE, Triumph, RCA 11945

109—REACH YOUR PEAK, Sister Sledge, Cotil-
lion 45013 (Atlantic)

110—SLIPSTREAM, Allan Clark, Elektra 46617

By DOUG HALL

a beefed up news and sports depart-
ment in morning drive. Zarcone,
who on the air is known as J.D. Holi-
day, no longer does a morning team
show with Dale Reeves. Reeves is on
from 5 to 9 a.m. and Holiday is on
from 9 to 11 a.m. Assistant p.d. Car-
los De Jesus is now handling the 11
a.m. to 2 p.m. slot.
: *  x *

Jeff King has been appointed p.d.
of KPLZ-FM (K-Plus) Seattle. He
comes from KSEL-AM-FM Lub-
bock. where he was also p.d. The
Golden West station just completed
a Beatles weekend special which ran
from 6 p.m. Friday to 6 p.m. on Sun-
day. ... WRCN-FM Riverhead,
N.Y. p.d. Don Brink is promoted to
assistant to the president at the sta-
tion. Music director Paul Harris has
been promoted to p.d. and produc-
tion director Malcolm Gray is moved
to music director. Roberta Haber has
been named production director.

*  x %

The newest personality on
KHOW-AM Denver, Craig Moore,
was given some exposure when he
emceed a "KHOW Academy
Awards Party” at the Lady And The
Dove disco last month. Moore
joined the station in the 10 a.m. to 2
p.m. slot from WSDO-FM Fort
Lauderdale. ... Mary Vidas has
been promoted to operations man-
ager at Radio Arts, syndicator of
“The Entertainers” MOR format.
She joined the company last year as
an assistant in the programming de-
partment.

*  x %

CKLW-FM Windsor, Ont. DJ Al
Dylan has been sclected by Picca-
dilly Radio in Manchester, England
as their guest host as North Ameri-
can DJ during their week-long sa-
lute to America which ends Friday
(2).. Piccadilly Radio is awarding
trips to America and playing Ameri-
can features and hits. . .. WLS-AM
Chicago’s Larry Lujack was a guest
on WBBM-TV Chicago’s “Noon-
break” show.

* * *

John Hare has been promoted
from general sales manager at
ABC’s WRQX-FM Washington to
general manager at ABC's WRIF-
FM Detroit. He succeeds Jay Hoker,
who moved to ABC's KAUM-FM
Houston (Billboard, April 26, 1980).

. Veteran DJ Art Laboe was
named to the Hollywood Hall of
Fame at the awards ball on Sunday
(27): Laboe does an oldies show on
KRLA-AM and has been a DJ for
30 years.

LA R

Bruce Edwards has joined
WNOG-AM Naples. Fla., from
WMVO-AM Mt. Vernon, Ohio, and
John Conrad has joined the station
from KCMQ-FM Columbia. Mo.
Edwards is working weekends and
Conrad is on from 6 p.m. to mid-
night. ... KCMO-AM Kansas City
won first place for promotions from
the Missouri Broadcasters Assn.
Larry Clark is production manager.
... Mutual Broadcasting’s talk host
Larry King interviewed Al Hirt and
Toni Tennille on his shows from the
Las Vegas Hilton hotel during the
National Assn. of Broadcasters con-
vention.

* * *

CIiff Gill has resigned as president
and general manager of Orange
County, Calif. radio station KWVE-
FM to concentrate on his activities
as a nationwide radio consultant
and broker and to pursue a five-
year-old application for an FM sta-
tion in Pasadena, Calif., Jon Ross a

Los Angeles television director has
been tapped to succeed Gill as presi-
dent and former KWVE vice presi-
dent and sales manager Jack Bell
succeeds as general manager.

*  x %

Bob Kaminsky is now production
director for DIR Broadcasting in
New York. He was formerly East
Coast a&r director of A&M Records
and recently had his own DBA Pro-
ductions.

*  x *

Sam Holman becomes program
consultant for Radio Arts, Inc. in
Burbank, Calif. Holman was West-
ern sales manager for Drake-
Chenault Enterprises in Los An-
geles.

* * %

Keli Mitchell joins KUTE-FM in
Los Angeles for the | am.-6 a.m.
shift. Mitchell was with KORJ-FM
Garden Grove, Calif.

*  x *

Craig Powers is upped to program
director at KFXM-FM San Ber-
nardino, Calif. He was production
assistant. The KFXM lineup now
consists of Rick Watson, Todd Kelly,
Craig Powers, Randy Rabbitt, Ron
Sanchez and Scott Lockwood.

* x  %

Dustin Kirby, formerly of KAFE-
AM Santa Fe, N.M. and KWIZ-FM
Santa Ana, Calif. is looking for a
programming slot in a medium or
large market. Kirby can also do air
work. He can be reached at 685 E.
Arrow Hwy. Azusa, Calif. or P.O.
Box 1132, Yucca Valley, Calif.
92284. or (213) 331-8370.

* * *

Rich Dixon, formerly afternoon
drive air talent and music director at
50,000-watt KFRE-AM in Fresno
joins KHOT-AM and sister station
KUUL-FM in Madera, Calif. as op-
erations and program director. ..
Paul Landino is now music coor-
dinator for Flint, Mich.’s WFDF-
AM. He continugs in his slot as a
midday announcer handling the 11
a.m.-3 p.m. slot.

* x  *

Joseph L. Dorton joins Gannett
Co. Inc. in St. Louis as president of
the Gannett radio division. He su-
pervises Gannett’s six AM and six
FM outlets. Dorton was president of
Torbet Radio Inc., a radio sales rep-
resentative firm.

* * *

Joey Welz has joined WAHT-AM
Lebanon, Pa.. as music director and
afternoon jock (1 to 5 p.m.). Welz
has brought his own library to the
station which will be used to begin a
new format Welz calls “The WAHT
Gold Rush.” ... Don Gilbert is the
new music director at. KSTC-AM-
FM Sterling. Colo.. and is looking
for service from major labels.

* x %

Ray Baker moves up at WGRD-
FM. Grand Rapids, Mich., to music
director. Baker was handling the 2
p.m. to 6 p.m. afternoon drive shift
and previously handled the 6 p.m. to
10 p.m. shift.

* k%

Gregory Howard is no longer gen-
eral manager of KUTE-FM Los An-
geles. Taking his place is KUTE
general sales manager Robert Loo-
ney. Howard has yet to announce his
plans.

*  x *x

Skip Essick, former assistant pro-
gram director at WGRD-AM Grand
Rapids, Mich., moves to WSPD-AM
Toledo as program manager.

www americanradiohistorv com
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BOTTOMS UP—WFYR-FM Chicago mor!

ning personality Fred Winston pours

a drink with some enthusiasm as the station’s news director Lyle Dean looks
on. Jack Winston turned bartender at a celebrity dinner to raise funds for the
Les Turner ALS Foundation charity.

LOS ANGELES—KAZY-FM
Denver broadcast a live “.38 Spe-
cial” concert from that city’s Rain-
bow Music Hall March 26. The show
was heard over 16 stations in the
Western U.S. including WRNO-FM
New Orleans, KCB-FM San Diego.
KTQ-FM Dallas, KYYS-FM Kansas
City., Mo.: KDKB-FM Phoenix.
KSHE-FM St. Louis. KICT-FM
Wichita, KMET-FM Los Angeles.
KSAN-FM San Francisco. KLOL-
FM Houston. KILO-FM Colorado
Springs, KRST-FM Albuquerque.
KQFM-FM Portland, KKDJ-FM
Fresno, KZAP-FM Sacramento and
KAZY.

The broadcast was set up by A&M
Denver area promotion person
Jimmy Smith and KAZY program
director Dave Van Dyke. “Jimmy
Smith came to me because he knew
we'd had luck with a Point Blank
broadcast. He wanted something on
a similar scale and it blossomed
from being on seven stations to 16.”
says Van Dyke.

KAZY does two or three live
broadcasts for the Denver area each
week but it expects to do more
broadcasts of national scope in the
future. The next broadcast, with an
as yet unannounced artist, may be

_Prd-Motions_

carried on as many as 16 stations.
*  x  *x

Rick Nielsen of the Epic Records
group Cheap Trick is the first artist
ever to do an entire guest air shift at
WLS-AM Chicago. Nielsen toiled
from 6 to 9 p.m. and was assisted by
WLS deejay Jeff Davis. The show in-
cluded phone interviews with other
Epic artists.

*  x %

WBSU-FM Brockport. N.Y. is °
promoting Columbia’s Bruce Wool-
ley And the Camera Club by having a
Bruce Woolley photo contest. First
prize is a Nikon EM camera with
second prize a pocket instamatic
camera. Other prizes are a pair of
tickets for one year to a Rochester,
N.Y. musical theatre and 10 albums.
Also, Woolley did a television com-
mercial for WBSU as well as taping
an interview for the radio outlet. In
addition, 500 posters and 4,000
Bruce Woolley leaflets were distrib-
uted throughout Brockport.

*  x %

Jerry Garcia and Bob Weir of the
Grateful Dead visited program di-
rector Scott Muni at WNEW-FM
New York as Muni premiered its
new Arista album, “Dead Air.”

Slap 2 FM Stations
For Concert Airings

& Continued from page 3

a series of live concerts the two sta-
tions featured in April in special
programming that prompted some
observers to point to at least WPLJ
as playing booting tapes over the air.

Program director Larry Berger de-
nied that WPLJ had ever played
bootleg tapes and added. “Most of
the tapes were approved by manage-
ment (of the artists involved).” Then
he added. “Almost all of the tapes
received management approval or
approval by the artist.”

When questioned which tapes
were not approved. Berger pointed
to a Springsteen tape “which we
were asked never to run again.” Ber-
ger declined commeni on whether
he had obtained permission to play
the tape in the first place.

He also explained that a broad-
cast of a Steve Forbert concert was
*a compromise. We didn’t run the
complete concert. At the request of
Epic we mixed in studio material.”

A spokesman for Parcher & Her-
bert, who confirmed that the letters
were sent to the stations, said that no
legal action was anticipated. He de-
clined to comment further.

The two AOR stations” move into
a heavy amount of concert broad-
casts was developed through the

consultation of former WMMR-FM
program director Jeff Pollack, al-
though Berger denies Pollack is a
consultant to WPLJ. He would only
say, “We're very friendly. I can’t
comment on this. It will sound
wrong in print.” 5

Pollack apparently has a lot to say
about how KLOS is being pro-
grammed these days. That station’s
program director, who is simply
known as Damion, has been let go
and he says it is because he did not
agree with some of Pollack’s pro-
gramming ideas.

L.A.’s KIIS-FM

® Continued from page 16

Demographics for KIIS have re-
mained steady with the focal point
being the 18-34 age group with a 12-
49 spillover but the station has taken -
a different road in reaching that au-
dience. Recently, the station had a
Beach Boys Day and a Motown
weekend where many 1960s stand-
ards were played. “We're contempo-
rary dance music and that covers ev-
erything. For us, dance music is a
slogan that sets us apart from the
other stations here. Maybe, in the
long run, it’s Top 40 that’s really out
of date.” concludes Wagner.
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Billboard. Album Radio Action

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Based on station playlists through Thursday (4/24/80)

Top Add Ons-National

URBAN COWBOY-Soundtrack (Asylum)
BENNY MARDONES—Never Run, Never Hide (Polydor)

SPIDER-(Dreamland)

ORIGINAL MIRRORS —(Arista)

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel. h
BREAKOUTS-Billboard Chart.
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national
levels.

Western Region

® TOP ADD ONS

URBAN COWBOY—Soundtrack (Asylum)

SPIDER—(Oreamland)

PETE TOWNSHEND—Empty Glass (Atco)

BENNY MARDONES—Never Run, Never Hide
(Polydor)

X TOP REQUEST/AIRPLAY

BOB SEGER & THE SILVER BULLET BAND—
Against The Wind (Capitol)

VAN HALEN—-Women And Children First (WB)

JOURNEY~Departure (Columbia)

PINK FLOYO—The Wall (Columbia)

BREAK®OUTS

BILLY SQUIER—Tale Of The Tape (Capitol)
TOMMY TUTONE—(Columbia)
BRAINS~(Mercury)

GENESIS—Duke (Atlantic)

KMEL-FM —San Francisco (P. Vincent)

® URBAN COWBOY—Soundtrack (Asylum}

+ BOBSEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

# CLASH-London Calling (Epic)

*  LINDA RONSTAOT—Mad Love (Asylum)
# JOURNEY—Departure (Columbia)
KWST-FM— Los Angeles (T Habeck)

© URBAN COWBOY-Soundtrack (Asylum)

® BILLY SQUIER-Tale Of The Tape (Capitol)

® PETE TOWNSHEND—Empty Glass (Atco)

©  TOMMY TUTONE—(Columbia)

*  PINKFLOYD—The Wall (Cotumbia)

* PRETENDERS—(Sire)

*  VANHALEN—Women And Children First (WB)

# LINDARONSTAOT—Mad Love (Asylum)
KPRI-FM—San Diego (J.

® GENESIS—Duke (Atlantic)
© TOMMY TUTONE—(Columbia)
® URBAN COWBOY—Soundtrack (Asylum}
o SPIDER—(Oreamland)
PINK FLOYD-The Wall (Columbia)
EAGLES—The Long Run (Asylum)
PRETENOERS ~(Sire)

* GARY NUMAN—The Pleasure Principle (Atco)
KOME-FM—San Jose (0. Jang)

* % »

® SPIDER-(Oreamiand)
®  URBAN COWBOY-Soundtrack (Asylum)

 BOB SEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

& VANHALEN—Women And Children First (WB)

# JOURNEY—Departure (Columbia)

*  PINKFLOYD-The Wall (Columbia)
KZAP-FM—Sacramento (C. Miller)

PETE TOWNSHEND—Empty Glass (Atco)
® BILLY SQUIER-Tale Of The Tape (Capitol)
o  URBAN COWBOY-Soundtrack (Asylum)
o SPIDER-(Dreamland)

 BOBSEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

* HEART—Bebe Le Strange(Epic) -
# VANHALEN—Women And Chitdren First (WB)
* LINDARONSTAOT—Mad Love (Asylum})

KBPI-FM~Denver (F. Cody)

Top Requests/Airplay-National

BOB SEGER & THE SILVER BULLET BAND—Against The Wind (Capitof)
BILLY JOEL—Glass Houses (Columbia)

PINK FLOYD-The Wall (Columbia)

VAN HALEN—Women And Children First (WB)

KLBJ-FM—Austin (G. Mason/T. Quarles)

WMMS-FM—Cleveland (). Gorman)

National Breakouts

BILLY SQUIER-Tale Of The Tape (Capitol)
TOMMY TUTONE—(Columbia)

OZARK MOUNTAIN DAREDEVILS—(Columbia)
AMBROSIA—One Eighty (WB)

WQXM-FM-Tampa (M. Van Cleve)

WRAB-FM—Long island (M. Curley/M. Coppola)

*
*

SPIDER-(Oreamland)

RUSS BALLARD—Barnet Oogs (Epic)

RED RIDER—Oon't Fight It (Capitol)

URBAN COWBOY~Soundtrack (Asylum)

GREG KIHN BAND-Glass House Rock (Beserkley)
CLASH —London Calling (Epic)

BOB SEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

PRETENDERS—(Sire)
BOZ SCAGGS—Middle Man (Columbia)

KZEL-FM—Eugene (C. Kovarick/ P, Mays)

URBAN COWBOY—Soundtrack (Asylum)
BRAINS—(Mercury)
PURE PRAIRIE LEAGUE—(Casablanca)

BENNY MARDONES—Never Run, Never Hide
(Polydor)

SPIDER—(Dreamland)

B.B. KING~Now Appearing At Oie Miss (MCA)
VANHALEN—Women And Children First (WB)
PAT TRAVERS BAND—Crash And Burn (Polydor)

BOB SEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

ERIC CLAPTON—Just One Night (RSO)

KSJO-FM—San Jose (F. Andrick)

ORIGINAL MIRRORS — (Arista)

BENNY MARDONES—Never Run, Never Hide
(Polydor)

URBAN COWBOY—Soundtrack (Asylum)

PETE TOWNSHENO—Empty Glass (Atco)

PINK FLOYD—The Wall (Columbia)

IAN HUNTER—Welcome To The Club (Chrysalis)
VANHALEN-Women And Children First (WB)
JOURNEY—0eparture (Columbia)

Southwest Region

® TOPADD ONS:

URBAN COWBOY-Soundtrack (Asylum)
RUSS BALLARD ~Barnet Dogs (Epic)
SPIDER—(Dreamland)

ORIGINAL MIRRORS ~(Arista)

X TOP REQUEST/AIRPLAY:

BOB SEGER & THE SILVER BULLET BAND~
Against The Wind (Capitol)

PINK FLOYD-The Wall (Columbia)

BILLY JOEL~Glass Houses (Columbia)

JOURNEY—Departure (Columbia)

BREAKOUTS

GLASS MOON—(Radio)

BILLY SQUIRE—Tale Of The Tape (Capitol)
OZARK MOUNTAIN DAREDEVILS—(Columbia)
AMBROSIA—One Eighty (WB)

KZEW-FM— Dalias (D, Miller)

URBAN COWBOY—Soundtrack (Asylum)
SPIDER—(Dreamland)

TOURISTS—Reality Effect (Epic)
SCORPIONS—Animal Magnetism (Mercury)

BENNY MARDONES — Never Run, Never Hide
(Polydor)

® DEFLEPPARD—On Through The Night (Mercury)

*

*
*

BILLY JOEL—Glass Houses (Columbia)

BOB SEGER & THE SILVER BULLEY BAND—Against
The Wind (Capitol)

LINDA RONSTADT—Mad Love (Asylum)
JOURNEY—Departure (Columbia)

KTXQ-FM—Dallas (T. Spencer)

*

*
*
*

KATT-FM—Oklahoma City (M. Demp:

DANNY KORTCHMAR-~Innuendo (Asylum)
RUSS BALLARD—Barnet Dogs (Epic)
ELEVATORS—Front Line (Arista)

BOB SEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

BILLY JOEL-Gtass Houses (Columbia)
JOURNEY—Departure (Columbia)
HEART—Bebe Le Strange (Epic)

/C.Ryan)

* * * *

KRST-FM—Albuquerq

10CC—Look Here (WB)

GLASS MOON—(Radio)

OZARK MOUNTAIN DAREDEVILS~(Columbia)
KITTYHAWK—(EMI/America)

ORIGINAL MIRRORS~(Arista)

PINK FLOYD—The Wall (Columbia)
PRETENDERS—(Sire)

ERIC CLAPTON—Just One Night (RSO}
SQUEEZE—-Argybargy (A&M)

(5. Cornish)

* * % ¥ ®

PHILLIP RAMBOW-—-Shooting Gallery (Capitol)
SPIDER—(Oreamiand)

BENNY MARDONES—Never Run, Never Hide
(Polydor)

URBAN COWBOY —Soundtrack (Asylum)
PURE PRAIRIE LEAGUE~(Casablanca)
ORIGINAL MIRRORS — (Arista)

ERIC CLAPTON - Just One Night (RSO)

). GEILS BANO— Love Stinks (EM1/America)
JOURNEY—Departure (Columtia)

BOBSEGER & THE SILVER BULLET BAND~-Against
The Wind (Capitol)

WYDD-FM—Pittsburgh (). Kinney)

* * *

*

OZARK MOUNTAIN DAREDEVILS—(Columbia)
LOU REED—Growing Up In Public (Arista)
DIXIE DREGS— Dregs Of The Earth (Arista)
URBAN COWBOY—Soundtrack (Asylum)
GROUP87—(Columbia)

PAT TRAVERS BAND—Crash And Burn (Polydor)
VAN HALEN—Women And Children First (WB)

BOB SEGER & THE SILVER BULLEY BAND—Against
The Wind (Capitol)

BILLY JOEL—Glass Houses (Columbia)

KY102-FM—Kansas City (M. Floyd/ ), McCabe)

*

*

*

*

URBAN COWBOY-Soundtrack (Asylum)
PINK FLOYD- The Wall (Columbia)
JOURNEY—Departure (Columbia)

BOB SEGER & THE SILVER BULLET BAND—Against
The Wind (Capitot)

VAN HALEN—Women And Children First (WB)

Midwest Region

® TOP ADD ONS

URBAN COWBOY~Soundtrack (Asylum)

SPIDER—(Dreamland)

BENNY MARDONES—Never Run_Never Hide
(Polydor)

ORIGINAL MIRRORS~(Anista)

X TOP REQUEST/AIRPLAY

BOB SEGER & THE SILVER BULLET BAND—
Against The Wind (Capitof)

PINK FLOYD~The Wall (Columbia)

J. GEILS BAND—Love Stinks (EMI/America)

BILLY JOEL—Glass Houses (Columbia)

BREAKOUTS

OZARK MOUNTAIN BAREDEVILS—(Columbia)
BILLY SQUIER-Tale Of The Tape (Capitof)
TOMMY TUTONE—(Columbia)

PHILLIP RAMBOW-Shooting Gallery (Capitol)

WWWW-FM—Detroit (0. H

URBAN COWBOY—Soundtrack (Asylum)
SP{DER—(Oreamland)

REO RIDER—Don't Fight it (Capitol)

BILLY SQUIER—Tale Of The Tape (Capitol)
GREG KIHN BAND—Crash And Bura (Polydor)

PINKFLOYD—The Wall (Columbia)
+ BOBSEGER & THE SILVER BULLET BANO~Against

The Wind (Capitol)

+ ). GEILS BAND- Love Stinks (EMt/America)
# VAN HALEN—Women And Children First (WB)
WLUP-FM—Chicago (S. Daniels)

* * »

*

MOTORS—Tenement Steps (Virgin)

RUSS BALLARD—Bamet Dogs (Epic)
ORIGINAL MIRRORS —(Arista)
SCORPIONS—Animal Magnetism (Mercury)
PRETENDERS- (Sire)

OFF BROADWAY—On (Atlantic)

BOB SEGER & THE SILVERBULLET BAND—-Against
The Wind (Capitol}

GENESIS—Duke (Atlantic)

WLVQ-FM—Columbus (S. Runner)

URBAN COWBOY—Soundtrack (Asylum)
AMBROSIA—One Eighty (WB)
SPIOER—(Dreamland)

BOB SEGER & THE SILVER BULLET BANO—~Against
The Wind (Capitol)

LINDARONSTADT—Mad Love (Asylum)
PINKFLOYD~The Wall (Columbia)
BILLY JOEL—Glass Houses (Columbia)

URBAN COWBOY—Soundtrack (Asytum)
OZARK MOUNTAIN DAREDEVILS—~(Columbia)

#  PINK FLOYD—The Wall (Columbia)
+ BOBSEGER & THE SILVER BULLET BAND-Against

The Wind (Capitol)

#  BILLY JOEL—Glass Houses (Columbia)
# JOURNEY—Departure (Columbia)

*
*

URBAN COWBOY—Soundtrack (Asylum)

BENNY MARDONES— Never Run. Never Hide
(Polydor)

SPIDER—(Dreamland)

BOB SEGER & THE StLVER BULLET BAND—Against
The Wind (Capitol)

PINK FLOYD—The Wall (Columbia)
). GEILS BAND—Love Stinks (EMI/America)
BILLY JOEL-Glass Houses (Columbia)

WQFM-FM—Milwaukee (P. Kelty/E. Dimiceli)

*
*
*

URBAN COWBOY-Soundtrack (Asylum)
GLASS MOON-(Radio)

LOU REED—Growing Up In Public (Arista)
ORIGINAL MIRRORS —(Arista)

TOMMY TUTONE~(Columbia)

BOB SEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

PINK FLOYD-The Wall (Columbia)
BILLY JOEL— Glass Houses (Columbia)
HEART-Bebe Le Strange (Epic)

KSHE-FM-St. Lovis(R. Balis)

SPIDER-(Dreamland)
OZARK MOUNTAIN DAREOEVILS—(Columbia)
URBAN COWBOY-~Soundtrach (Asylum)

BENNY MARDONES —Never Run, Never Hide
(Polydor)

PETE TOWNSHEND-Empty Glass (Atco)

+ BOB SEGER & THE SILVER BULLET BAND—Against

The Wind (Capitol)
BILLY JOEL~Glass Houses (Columbia)

+  PINKFLOYD—The Wall (Columbia)

S

JOURNEY—Oeparture (Columbia)
outheast Region

® TOPADD ONS

BENNY MAROONES —Never Run, Never Hide
(Polydor)

URBAN COWBOY—Soundtrack (Asylum)

RUSS BALLARD-Barnet Dogs (Epic)

PETE TOWNSHEND—Empty Glass (Atco)

X TOP REQUEST/AIRPLAY:

BOB SEGER & THE SILVER BULLET BAND—
Against The Wind (Capitol)

PINK FLOYD—The Wall {Columbia)

VAN HALEN~Women And Chitdren First (WB)

BILLY JOEL—Glass Houses (Columbia)

BREAKOUTS

SQUEEZE-Argybargy (ASM)

BILLY SQUIER—Tale Of The Tape (Capitol)
AMBROSIA—One Eighty (WB)

B0Z SCAGGS~Middle Man {Columbia)

WKDF-FM—Nashville (M. Beck)

* o o ° o @

»

URBAN COWBOY-Soundtrack (Asylum)
BILLY SQUIER—Tale Of The Tape (Capitol)
RUSS BALLARD—Barnet Dogs (Epic)
WRECKLESS ERIC—Big Smash (Stiff/Epic)
PETE TOWNSHEND—Empty Giass (Atco)

BOB SEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

BILLY JOEL—Glass Houses (Celumbia)
PINK FLOYO—The Wall (Columbia)

# JOURNEY—Departure (Columbia)
WROQ-FM-~Charlotte (E. Conner)

* * % o

*

RUSS BALLARD—Barnet Oogs (Epic)
DIXIE DREGS—Oregs Of The Earth (Arista)

BENNY MARDONES~Never Run, Never Hide
(Polydor)

URBAN COWBOY—Soundtrack (Asylum)

PNK FLOYD—The Wall (Columbia)
JOURNEY--Oeparture (Columbia)

VAN HALEN—Women And Children First (WB)
PAT TRAVERS BAND—Crash And Burn (Polydor)

ZETA-A (WINZ-FM) Miami (R. Parker)

*
*

WIAX-FM —Jack

AMBROSIA—One Eighty (WB)
BOZ SCAGGS—Middle Man (Columbia}

BENNY MARDONES—Never Run, Never Hide
(Polydor)

BLONDIE—Eat To The Beat (Chrysalis)

808 SEGER & THE StLVER BULLET BAND—Against
The Wind (Capitol)

PINK FLOYD-—The Wall (Columbia)
GARY NUMAN—The Pieasure Principle (Atco)
ille (R. Langlois/ ). Brooks)

BENNY MARDONES—Never Run, Never Hide
(Polydor)

WRECKLESS ERIC— Big Smash (Stiff/Epic)
SQUEEZE-Argybargy (A&M)
DAN HILL-If Dreams Had Wings (Epic)

® ORCHIDS—(MCA)

*
*
*

BOB SEGER & THE SILVER BULLET BAND—~Against
The Wind (Capitol)

VAN HALEN—Women And Children First (WB)
PNK FLOYD—The Wall (Columbia)
HEART-Bebe Le Strange (Epic)

WHFS-FM—Bethesda (. Einstein)

* % * % ®

BENNY MARDONES~Never Run, Never Hide
(Polydor)

PURE PRAIRIE LEAGUE—(Casablanca)
URBAN COWBOY— Soundtrack (Asylum)
SP{OER—(Dreamland)

ORIGINAL MIRRORS—(Arista)

PETE TOWNSHEND—Empty Giass (Atco)
ELVIS COSTELLO-Get Happy (Columbia)
PRETENDERS—(Sire)
SQUEEZE~Argybargy (A&M)

ROONEY CROWELL—But What Will The Neighbors
Think (WB)

Northeast Region

® TOPADD ONS

ORIGINAL MIRRORS—(Arista)

BENNY MARDONES ~Never Run. Never Hide
(Polydor)

URBAN COWBOY-Soundtrack (Asylum)

RUSS BALLARD—Barnet Oogs (Epic)

X TOP REQUEST/AIRPLAY

AN
WNEW-FM~New York (M. Mcintyre)

BILLY JOEL—Glass Houses (Columbia)

PRETENDERS—(Sire)

BOB SEGER & THE SILVER BULLET BAND—
Against The Wind (Captol)

CLASH—London Calling (Epic)

BREAKOUTS:

SORROWS—Teenage Heartbreak (Pavillion)
LOU REED—Growing In The Public (Arista)
TOMMY TUTONE~(Columbig)

BILLY SQUIER—Tale Of The Tape (Capitol)

* % o @ o o o

»

SORROWS —Teenage Heartbreak (PaviIIioni
SHARP CUTS-Various Artists (Planet)
ORCHIDS~(MCA)

LOU REED—Growing Up In Public (Arista)
URBAN COWBOY —Soundtrack (Asylum)
ORIGINAL MIRRORS— (Arista)
PRETENDERS—(Sire)

BOB SEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

BILLY JOEL~Glass Houses (Columbia)

*  WILLIE NILE—(Arista)

BILLY SQUIER-Tale Of The Tape (Capitol)
1AM HUNTER—Welcome To The Ctub (Chrysalis)
PETE TOWNSHEND— Empty Glass (Atco)

BENNY MARDONES— Never Run, Never Hide
(Polydor)

OFF BROADWAY—On (Atlantic)

#  BILLY JOEL~Glass Houses {Columbia)}

BOB SEGER & THE SILVER BULLET BANO—Against
The Wind (Capitol)

MARSHALL TUCKER BAND—Tenth (WB)
VANHALEN—Women And Children First (WB)

WwWwWw . americanradiohistorv.com

WCMF-FM—Rochester (T. Edwards)

* % % % 0 0 0 0

BENNY MARDONES ~Never Run, Never Hide
{Potydor)

RUSS BALLARD-- Barnet Oogs (Epic)
LAURIE & THE SIGHS—(Atlantic)

BILLY SQUIER-Tale Of The Tape (Capitol)
TERENCE BOYLAN-Suzy (Asylum)

BILLY JOEL-Glass Houses (Columbia)
LINDARONSTADT—Mad Love (Asylum)
CLASH—London Calling (Epic)
GENESIS-—-Oube (Atlantic)

®» 10CC—Look Here (WB)
® BILLY SQUIER-Tale Of The Tape (Capitol)
©  OZARK MOUNTAIN DAREDEVILS—(Columbia)

® BENNY MARDONES—~Never Run, Never Hide
(Polydor)

o URBAN COWBOY—Soundtrack (Asylum)
o LAZY RACER-Formula Il (A&M)

+ BOBSEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

# PINKFLOYO—The Wall (Columbia)
* BILLY JOEL—Glass Houses (Columbia)
+ JOURNEY-Departure (Columbia)
WWMR FM—Philadelphia (). Bonadonna)

®  ANDREW GOLD—Whiriwind (Asylum)
» PETE TOWNSHEND—Empty Glass (Atco)

» BENNY MARDONES~Never Run, Never Hide
(Polydor)

TOMMY TUTONE—(Columbia)
ORIGINAL MIRRORS —(Arista)
PURE PRAIRIE LEAGUE —(Casablanca)

BOB SEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

# CLASH-London Calling (Epic)

* UTOPIR-A In Utopia (B

PINKFLOYD—The Wall (Columbia)
WERQ-FM—Buffako (1. Goldtarh)

o FAREFALL-Undertow (Atiantic)

® JOE PERRY PROJECT~Let The Music Do The
Talking (Columbia)

o URBAN COWBOY—Soundtrach (Asylum)
o PETE TOWNSHEND—Empty Glass (Atco)
®  GLASS MOON--(Radio)
®  RUSS BALLARD-Barnet Dogs (Epic)
JOURNEY-Departure (Columbia)
PRETENDERS~(Sire)
LINDA RONSTAOT—Mad Love (Asylum)
CLASH - London Calling (Epic)
WLIR-FM—Long island (0. McNamara/L. Kieinman)

© BENNY MARDONES—Never Run, Never Hide

(Polydor)

o URBAN COWBOY-Soundtrack (Asylum)

o  DIXIE DREGS— Dregs Of The Earth (Arista)

®  ORIGINAL MIRRORS—(Arista)

®  RUSS BALLARD—Barnet Dogs (Epic)

® PURE PRAIRIE LEAGUE~(Casablanca)
PtNK FLOYD—The Wall (Columbia)
PRETENDERS - (Sire}
PETE TOWNSHEND —Rough Boys (Atco)
BILLY JOEL-Glass Houses (Columbia)
WAQX-FM-Sy (E. Levine)

o URBAN COWBOY - Soundtrack (Asylum)

®  GLASS MOON—(Radio)

® TOMMY TUTONE—(Columbia)

o LUCIFER'S FRIEND—Sneak Me In (Elektra)

BENNY MARDONES—Never Run, Never Hide
{Polydor)

PNK FLOYD—The Wall (Columbia)
GENESIS—Duke (Atlantic)

MIKE RUTHERFORD—Smaticreep's Oay (Passport)
MEART—Bebe Le Strange (Epic)
WPLR-FM—Mew Haven (6. Wei /E. M

®  DIXIE DREGS—Dregs Of The Earth (Arista)
©  URBAN COWBOY—Soundtrack (Asylum)
® LOUREED—Growing Up In Public (Arista)
®  RUSS BALLARD-Barnet Dogs (Epic)

©  ORIGINAL MIRRORS —(Arista)

©  BENNY MARDONES-Never Run, Never Hide
{Polydor)

GENESIS~Ouke (Atlantic)

YAN HALEN-Women And Children First (WB)
PAUL McCARTNEY - Coming Up(Columbia}
AN HUNTER-Welcome To The Club (Chrysalis)
WEBCN-FM—Boston (J. Mack)

RUSS BALLARD—Barnet Dogs (Epic)
BRAINS—(Mercury)

ORIGINAL MIRRORS ~(Arista)
SORROWS—Teenage Heartbreah (Pavillion)
RUSSIA-(WB)

PRETENDERS—(Sire}

1. GEILS BAND - Love Stinks (EM1/America)
ROBIN LANE & THE CHARTBUSTERS -~ (WB)
CLASH-London Calling (Epic)

* o e
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* * * *
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*
*
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Billboard Singles Radio Action

Playlist Prime Movers *  Regional Breakouts & National Breakouts

Playlist Top Add Ons

TOP ADD ONS -NATIONAL

BETTE MIDLER—The Rose (Atlantic)
PAUL McCARTNEY—Coming Up (Columbia)
ROBBIE DUPREE-Steal Away (Elektra)

D -Discotheque Crossover KO PA—Phoenix

Based on station playlist through Wednesday (4/23/80)

PRIME MOVERS-NATIONAL

AMBROSIA—Biggest Part Of Me (Warner Brothers)
LIPPS, INC—Funkytown (Casablanca)
LINDA RONSTADT—Hurt So Bad (Asylum)

KYNO—Fresno

KCBN—Reno

BREAKOUTS-NATIONAL

ELTON JOHN-Little Jeannie (MCA)
BOB SEGER—Against The Wind (Capitol)
FRANK SINATRA—-Theme From New York, New York (Reprise)

Q-102 (WKRQ-FM)—Cincinnati

WKY—Okiahoma City

® FIREFALL-Headed For AFall (Atlantic)

® PAUL McCARTNEY—Coming Up (Columbia)

* LINDARONSTADT—Hurt So Bad (Asylum)
14-8

ADD ONS—The two key prod-
ucts added at the radio stations
listed: as determined by station
personnel.

PRIME MOVERS—The two
products registening the great
est proportionate upward
movement on the station's
playlist, as determined by sta
tion personnel.
BREAKOUTS—Billboard Chart
Dept summary of Add On and
Prime Mover information to re-
flect greatest product actwity
at Regional and National levels.

* KENNYROGERS & KIM CARNES—Don't Fall
In Love WithA Dreamer (UA) 11-4

KTKT—Tucson

® ELTONJOHN-Little Jeannie (MCA)
o BETTEMIDLER-The Rose (Atlantic)
* AMBROSIA—Biggest Part 0fMe (WB) 11-4

* DANFOGELBERG—Heart Hotels (Full
Moon/Epic) 14-9

- v KQEO—Aibuquerque

Pacific Southwest Region

® TOP ADD ONS

o AMBROSIA-Biggest Part Of Me (WB)
o BERNADETTE PETERS—Gee Whiz (MCA)

+ FELIX CAVALIERE-Only A Lonely Heart
Sees (Epic) 15-8

* ANDYGIBB & OLIVIANEWTON-JOHN—|
Can't Help It (RS0) 14-7

KENO—Las Vegas

THE CLASH—Train In Vain (Epic)
BETTE MIDLER—The Rose (Atlantic)
BOB SEGER—Against The Wind (Capitol)

e LIPPS, INC.—Funkytown (Casablanca)
® J.GEILS BAND~Love Stinks (EMI}

* MELISSA MANCHESTER-Fire In The
Morning (Arista) 30-22

* PRIME MOVERS

LIPPS, INC—Funkytown (Casablanca)

AMBROSIA—Biggest Part Of Me (WB)
AR SUPPLY—Lost In Love (Anista)

* AMBROSIA-Biggest Part Of Me (WB) 22-
& 15
P )
o BREAKOUTS: KFMB~San Diego
= - ) o BETTEMIDLER—The Rose (Atlantic)
) MANHATTANS—Shining Star (Columbia)
B PAUL McCARTNEY—Coming Up (Columbia) e BOB SEGER & SILVER BULLET BAND—~
= KENNY ROGERS—Love The World Away (UA) Against The Wind (Capitol)
8 * BROTHERS JOHNSON-Stomp (A&M) 27-
<2 17
] - !
N KF=LA. * LIPPS, INC.~Funkytown (Casablanca) 10-5
< oo .
S o PAULMCCARTNEY-ComingU? Pacific Northwest Region
{Columbia}
© MANHATTANS—Shining Star (Columbia) ® TOP ADD ONS
* AMBROSIA-Biggest Part Of Me (WB) 24- AT TR T
7 THE WHISPERS—Lady (Solar)
# LIPS, INC.—Funkytown (Casablanca) 18- el il
12
KH)-LA,

% PRIME MOVERS:

LIPPS, INC.—Funkytown (Casablanca}
AMBROSIA—Biggest Part Of Me (Warner

® THE CLASH—Train In Vain (Epic)
© MANHATTANS~Shining Star (Columbia)

# AR SUPPLY—Lost In Love (Arista) 22-16 Brothers)
) ANDY GIBB & OLIVIA NEWTON-JOHN—| Can't
* DR. HOOK-Sexy Eyes (Capitol) 21-10 Help It (RSD)
KRTH (FM)—-LA.

o KENNYROGERS—Love The World Away BREAKOUTS

(Asylum)

SPIDER—New Romance (Dreamland)

© BOBSEGER & SILVER BULLET BAND— KENNY ROGERS—Love The World Away (UA)

Against The Wind (Capitol) FRANK SINATRA—Theme From New York, New

York (Reprise)

* LEONHAYWOOD—Don't Push It, Don't
Force it (20th Century) 28-21

 BERNADETTE PETERS—Gee Whiz (MCA)

21-14 KFRC—San Francisco
KCBQ-—San Diego © THE WHISPERS—Lady (Solar)
© BARRY MANILOW—| Don’t Want To Walk o KENNYROGERS—Love The World Away
Without You (Arista) (Asylum)

* LINDARONSTADT—Hurt So Bad (Asylum) * LIPPS, INC.—Funkytown (Casabianca) 21-
153 13

* KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA) 11-2

KFXM—San Bernardino

* LINDA RONSTADT—Hurt So Bad (Asylum)
27-23

KYA—San Francisco

© KORONA-Let MeBe (UA)

© BARRY MANILOW—| Don't Want To Walk
Without You (Arista)

* AMBROSIA-Biggest Part 0fMe (WB) 20-
14

© FLEETWOOD MAC—Think About Me (WB)

© CHARLIE DORE~Pilot Of The Airwaves
(Island}

* BOBSEGER & SILVER BULLET BAND—Fire
Lake (Capitol) D-16

* OR.HOOK-—Sexy Eyes(Capitol) 17-9
KROY—Sacramento

* BILLYJOEL-You May Be Right (Columbia)
139

KERN—Bakersfield”

o LIPPS, INC.—Funkytown (Casablanca)

o PHOTOGLO—We Were Meant To Be Lovers
(20th Century)

# PRETENDERS—Brass In Pocket (Sire) 15-2
* AIRSUPPLY—Lost in Love (Arista) 12-5

@ LIPPS, INC.—Funkytown (Casablanca)

o PAUL McCARTNEY—Coming Up (Columbia)
+ UTOPIA—-Set Me Free (Bearsville) 23-18

# DR.HOOK—Sexy Eyes (Capitol) 149

© FRANK SINATRA—Theme From New York,
New York (Reprise}

® GQ-Sitting In The Park (Arista)
* CLIFF RICHARD—Carrie (EM}-America) 0-
26
* MICHAEL JACKSON—She's Out Of My Life
(Epic)29-20
KGW—Portland

o PINKFLOYD—Another Brick In The Wall
(Columbia)

® BILLY JOEL—It's StillRock ‘N’ Roll To Me
(Columbia)

* AMBROSIA—Biggest Part OfMe (WB) 17-
10

 PAUL DAVIS—Do Right (Bang) 12-8
KING—Seattle

® DIONNEWARWICK—After You (Arista)

© FRANK SINATRA-Theme From New York,
New York {Reprise}

* DAN FOGELBERG—Heart Hotels (Full
Moon/Epic) 15-7

* ANDYGIBB & OLIVIANEWTON-JOHN-|
Can't Help It (RSO) 17-10

KJRB—Spokane

® BILLY JOEL—It's Still Rock N’ Roll ToMe
{Cotumbia)

* BOZSCAGGS—Breakdown Dead Ahead
(Columbia) 15-10

* ROBBIE DUPREE- Steal Away (Elektra) 28-
19

KTAC—Tacoma

 KENNY ROGERS & K!M CARNES—Don't Fall
In Love With A Dreamer (UA) 23-16

 BILLY PRESTON & SYREETA—With You I'm
Born Again (Motown) 17-12

KCPX~Salt Lake City

® PAUL McCARTNEY~Coming Up (Columbia)

® (OZARK MOUNTAIN DAREDEVILS—Take You
Tonight (Columbia)

* ANDYGIBB & OLIVIA NEWTON-JOHN~|
Can't Help It (RSO) 16-11

* CHARLIE DORE—Pilot Of The Airwaves
(Island) 13-9

KRSP—Salt Lake City

® PAUL McCARTNEY-Coming Up (Columbia)

+ AMBROSIA-Biggest Part 0fMe (WB) 9-4

* THECLASH—Train InVain (Epic) 17-10
KTLK—Denver

e SPIDER—~New Romance (Dreamland)

® WAR-I'll Be Around (MCA)

* AMBROSIA—Biggest Part OfMe (WB) 32-
21

# LIPPS, INC.—Funkytown (Casablanca) 20-
12

KIMN—Denver

® PAUL McCARTNEY—Coming Up (Columbia)
o ROBBIE DUPREE-Steal Away (Elektra)

* DAN FOGELBERG—Heart Hotels (Full
Moon/Epic) 18-14

* BETTE MIDLER-The Rose (Atlantic) 7-2
KJR—Seattle

o BERNAOETTE PETERS--Gee Whiz (MCA)
o SPIDER—New Romance (Dreamland)

* FIREFALL—Headed For A Fall (Atlantic) 26-
20

* SHALAMAR—The Second Time Around
(Solar) 21-10

KYYX—Seattle

@ PAUL McCARTNEY—Coming Up (Columbia)
o RUPERTHOLMES—Answering Machine
(MCA)

* AMBROSIA—Biggest Part 0fMe (WB) 16-
10

* JAMES LAST BAND— The Seduction
(Polydor) 22-15

o BETTEMIDLER—The Rose (Atlantic)

© PAULMcCARTNEY—Coming Up (Columbia)

* AMBROSIA-Biggest Part Of Me (WB) 24-
15

* BROTHERSJOHNSON-Stomp (A&M) 34-
25

North Central Region

KENNY ROGERS—Love The World Away (UA)
BETYE MIDLER—The Rose (Atlantic)
MAC DAVIS—Hard To Be Humble (Columbia)

% PRIME MOVERS:

PRETENDERS<Brass In Pocket (Stre)

LIPPS, INC.—Funkytown (Casablanca)

KENNY ROGERS & KIM CARNES—Don't Fall in
Love With A Dreamer (UA)

BREAKOUTS:

RUPERT HOLMES—Answering Machine (MCA)

PINK FLOYD—Run Like Hel! (Columbia)

FRANK SINATRA—Theme From New York, New
York (Reprise)

CKLW-Detroit

® MAC DAVIS—It'sHard To Be Humble
(Casablanca)
© BETTE MIDLER—The Rose (Atlantic)

+ AMBROSIA-Biggest Part 0f Me (WB) 28-
13

* LIPPS, INC.—Funkytown (Casablanca) 18-9
WDRQ—Detroit
© NEILSEDAKAAND DARA SEDAKA-
Should've Never Let You Go (Elektra)
® PINKFLOYD—Run Like Hell {Columbia)
* ??BlOSIA—Biggest Part Of Me (WB) 25-

* BILLYJOEL~It's Still Rock ‘N’ Roll To Me
(Columbia) 17-10

WTAC—Flint
o ALICECOOPER-Clones (WB)
o PAUL McCARTNEY—Coming Up (Columbia)
+ PRETENDERS—Brassin Pocket (WB) 12-8

# ). GEILS BAND— Love Stinks (EMI-America)
25-15

1.96 (WZZR-FM)—Grand Rapids
o ELTONJOHN-Little Jeannie (MCA)

© RUPERT HOLMES-Answering Machine
(MCA)

# AMBROSIA-Biggest Part Of Me (WB) 24-
16

* LINDARONSTADT~Hurt So Bad (Asylum)
147

WAKY—Louisville
© MICHAEL JACKSON—She's Out Of My Life
(Epic)

© BOBSEGER & SILVER BULLET BAND—
Against The Wind (Capitel)

* AMBROSIA-Biggest Part 0fMe (WB) 18-
12

* ROBBIE DUPREE~Steal Away (Elektra) 36-
24

WBGN—Bowling Green

o LIPPS, INC.—Funkytown (Casablanca)
® PINK FLOYD—Run Like Hell (Cotumbia)

® PRETENDERS—Brass In Pocket (WB)

® BOZSCAGGS—Breakdown Dead Ahead
(Columbia)

* A;ABROSM— Biggest Part Of Me (WB) 26-
1

* KENNYROGERS & KiM CARNES—Don’t Fall
In Love WithA Dreamer (UA) 24-18
WNCI—Columbus
® DANFOGELBERG—Heart Hotels (Fult
Moon/Epic)
® SHELLIE JACOBS—You Bring Out The Best
0fThe Woman In Me (Ovation)
* GARY NUMAN-—Cars (Atlantic) 20-10
* KENNYROGERS & KIM CARNES—Don't Fall
In Love WithA Dreamer (UA) 13-4
WCUE—Akron

® BROTHERS JOHNSON—Stomp (A&M)

® PAUL McCARTNEY—Coming Up(Columbia)

* KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA) 19-9

* LIPPS, INC.—Funkytown (Casablanca) 32-
24

13-Q (WKTQ) —Pittsburgh
© FRANK SINATRA~Theme From New York,
New York (Reprise)
e RUPERTHOLMES—Answering Machine
(MCA)
* CHARLIE DORE—Pilot Of The Airwaves
(Island)0-19
* THEEAGLES—|Can't Tell You Why (Asylum)}
WPEZ-Pittsburgh
® OFF BROADWAY—Stay In Time (Atiantic)
® RUPERTHOLMES—Answering Machine
(MCA)
* PRETENDERS—BrassInPocket (WB)23-18
* BOZ SCAGGS—Breakdown Dead Ahead
(Columbia) 15-9

Southwest Region

® TOP ADD ONS;

PAUL McCARTNEY—Coming Up (Columbia)
DIONNE WARWICK—After You (Arista)
BERNADETTE PETERS—Gee Whiz (MCA)

* PRIME MOVERS

LIPPS, INC.—Funkytown (Casablanca)

GARY NUMAN—Cars (Atco)

KENNY ROGERS & KIM CARNES—Don't Fall In
Love With A Dreamer (UA)

BREAKOUTS.

NEIL SEDAKA & DARA SEDAKA—Should've
Never Let You Go (Elektra)

RUPERT HOLMES—Answering Machine (MCA)

THE CLASH—Train In Vain (Epic)

KILT~Houston

o DIONNEWARWICK—After You (Arista)

© PAUL McCARTNEY—Coming Up (Columbia)

* LIPPS, INC.—Funkytown (Casablanca) 18-6

# MAC DAVIS—1t's Hard To Be Humbie
(Casablanca) 219

KRBE—Houston

® MICHAEL JACKSON—She's Out Of My Life
(Epic)

® STYX—First Time (A&M)

* ?OMBROSIA— Biggest Part Of Me (WB) 14-

* GARY NUMAN—Cars (Atlantic) 29-22
KLIF-Dallas .

© RAY KENNEDY-Just For The Moment
{Columbia)

® ROBBIE DUPREE—Steal Away (Elektra)

* KENNY ROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA) 14-5

* DAN FOGELBERG—Heart Hotels (Fult
Moon/Epic) 20-14

KNUS-FM—Dallas

* PRETENDERS—Brass In Pocket (WB)22-12

 ANOY GIBB AND OLIVIA NEWTON-JOHN-|
Can't Help It (RS0) 27-22

WGCL—Celveland

o PATBENATAR—We Live For Love
(Chrysalis)

© KENNYROGERS— Love The World Away
(Asylum)

* LIPPS, INC.—Funkytown (Casablanca) 11-4
* LINDA RONSTADT—Hurt So Bad (Asylum)
14-9

WZZP-Cleveland

o TOURISTS—| Only Want To Be With You
(Epic)

# KENNYROGERS & KIM CARNES—Don't Fall
in Love With A Dreamer (UA) 8-2

* ANNE MURRAY - Lucky Me (Capitol) 22-17

WwWwWw.americanradiohistorv.com

o BOBSEGER & SILVER BULLET BAND—Fire
Lake (Capitol)

© RUPERTHOLMES—Answering Machine
(MCA)

* I2.I4PPS, INC.—Funkytown (Casablanca) 36-

* BILLY PRESTON & SYREETA-With You I'm
Born Again (Motown)
KFJZ-FM (Z-97)—Ft. Worth

o THE BABYS—Midnight Rendezvous
(Chrysalis)

o BETTE MIDLER—The Rose (Atlantic).

* GARY NUMAN—Cars (Atlantic) 11-4

# THEEAGLES—| Can't Tell You Why (Elektra)
9-5

KINT—el Paso

® JOURNEY-Anyway You Want It (Columbia)

& PRETENDERS-—Brass In Pocket (Sire)

* JIMMYRUFFIN—Hold On To My Love (RSO)

14-9
 LINDARONSTADT—Hurt SoBad (Elektra)
17-10

® BOZSCAGGS—Breakdown Dead Ahead
(Columbia)

® KORONA-Let MeBe (UA)

* ANDY GIBB & OLIVIANEWTON-JOHN-|
Can't Help It (RSO) 15-9

“ AIRSUPPLY—Lost In Love (Arista) 6-2
KEUI-Tuisa
© PRETENDERS—Brass In Pocket (Sire}

o PATBENATAR—We Live For Love
(Chrysalis)

* BOZSCAGGS—Breakdown Dead Ahead
(Columbia) 25-18

* BLONDIE-Call Me (Chrysalis) 4-1
WTIX—New Orleans

® NEIL SEDAKAAND DARA SEDAKA—
Should've Never Let You Go (Elektra)

® THECLASH-Train In Vain (Epic)

* GARY NUMAN—Cars (Atlantic) 5-1

* LIPPS, INC.—Funkytown (Casablanca) 25-
15

WNOE—New Orleans

® AMBROSIA—Biggest Part 0f Me (WB)
® PAUL McCARTNEY—Coming Up (Columbia)

* BOZSCAGGS—Breakdown Dead Ahead
(Columbia) 25-13

* AIRSUPPLY—Lost In Love (Arista) 12-8
KEEL—Shreveport

o BERNADETTE PETERS— Gee Whiz (MCA)

o THEEAGLES—1Can't Tell You Why (Elektra)

* KENNYROGERS & KIM CARNES—Don't Fall
In Love WithA Dreamer (UA) 12-5

# BILLYJOEL-You May Be Right (Columbia)
11-6

Midwest Region

® TOP ADD ONS

ROBBIE DUPREE—Steal Away (Elektra)

AMBROSIA—Biggest Part Of Me (Warner
Brothers)

MICHAEL JACKSON—She's Out Of My Life
(Epic)

* PRIME MOVERS

LINDA RONSTADT—Hurt So Bad (Asylum)

KENNY ROGERS & KiM CARNES—Don't Fall In
Love With A Dreamer (UA)

DAN FOGELBERG—Heart Hotels (Full Moon/
Epic)

BREAKQUTS

BOB SEGER—Against The Wind (Capitol}
ELTON JOHN—Little Jeannie (MCA)
SPYRO GYRA—Catching The Sun (MCA)

WLS—Chicago

* PRETENDERS—Brass In Pocket (WB) 22-9

* KENNY ROGERS & KIM CARNES—Don't Fali
In Love With A Dreamer (UA) 32-20

WEFM—Chicago
© AMBROSIA—Biggest Part OfMe (WB)

o THEBABYS—Midnight Rendezvous
(Chrysalis)

* UgNDA RONSTADT—Hurt So Bad (Asylum)
19-13

# B-52s~Rock Lobster (WB) 12-7
WROK—Rockford

® MICHAEL JACKSON—She’s Out Of My Life
(Epic)

© o PAUL McCARTNEY~—Coming Up (Columbia)

* KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA) 11-4

* BROTHERS JOHNSON-Stomp (A&M) 26-
12
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WIFE—Indianapolis
® BARRY MANILOW~ Don't Want To Walk
Without You (Arista}
© MICHAEL JACKSON—She's Out Of My Life
(Epic)
WNDE-Indianapolis
o BETTE MIDLER—The Rose (Atlantic)

® JAMES LAST BAND—The Seduction
(Polydor)

* ANNEMURRAY—Lucky Me (Capitol) 21-16

* MELISSA MANCHESTER—Fire In The
Morning (Arista) 14-11

WOKY—Milwaukee

® NEIL SEDAKA & DARA SEDAKA—Should've
Never Let You Go {Elektra)

o BRUCECOCKBURN—Wondering Where The
Lions Are (Millennium)

« KENNYROGERS & KIM CARNES—Don't Fall
InLove With A Dreamer (UA) 14-6

* LINDARONSTADT—Hurt So Bad (Asylum)
28-18

WZUU-FM—Milwauk
® SPYRO GYRA—Catching The Sun(MCA)

© RAY PARKER JR. & RAYDIO—Two Places At
The Same Time (Arista)

* DANFOGELBERG—Heart Hotels (Full
Moon/Epic) 6-2

* RAY,GOODMAN & BROWN- Special Lady
(Polydor) 22-11

KSLQ-FM—St. Louis

o BOBSEGER & SILVER BULLET BAND -
Against The Wind (Capitol)

® DAN FOGELBERG—Heart Hotels (Full
Moon/Epic}

* GARYNUMAN—Cars (Atlantic) 20-15

* CHARLIE DORE—Pilot Of The Airwaves
(Island) 189

KXOK—St. Louis
o AMBROSIA—-Biggest Part OfMe (WB)
® JIMMYRUFFIN—Hold On To My Love (RSQ)
* (li(l).IFF RICHARD —Carrie (EMI-America) 18-

* LINDARONSTADT—Hurt SoBad (Asylum)
149

KIOA—Des Moines
o BROTHERS JOHNSON—Stomp (A&M)
o BETTEMIDLER—The Rose (Atlantic)

* KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dream (UA) 21-15

* CHARLIE DORE—Pilot Of The Airwaves
(Island) 17-10

KDWB—Minneapolis
© PHOTOGLO—We Were Meant To Be Lovers
(RCA)
® ELTON JOHN—Little Jeannie (MCA)
* AMBROSIA—Biggest Part 0fMe (WB) 20-
15

* LINDARONSTADT—Hurt So Bad (Asylum)
127

KSTP—Minneapoli

® MICHAEL JACKSON—She’s Out Of My Life
{Epic}

o ROBBIE DUPREE—Steal Away (Elektra)

« DANFOGELBERG—Heart Hotels (Full
Moon/Epic) 20-13

* JENNIFER WARNES—When The Feeling
Comes Around (Arista) 30-21

WHB—Kansas City

o BOB SEGER & SILVER BULLET BAND -
Against The Wind {Capitol)

© ROBBIE DUPREE—Steat Away (Elektra)
* LINDARONSTADT—Hurt So Bad (Asylum)
157

* MAC DAVIS—It's Hard To Be Humble
(Casablanca) 13-2

KBEQ—Kansas City

o LITTLERIVER BAND—It's Not AWonder
(Capitol)

® OZARK MOUNTAIN DAREDEVILS—Take You
Tonight (Columbia)

* GARY NUMAN-—Cars (Atlantic) 18-11

% CHARLIE DORE—Pilot Of The Airwaves
(Island) 25-14

KKLS—Rapid City

o LINDARONSTADT—Hurt So Bad (Asylum)

© NEIL SEDAKAAND DARA SEDAKA—
Should've Never Let You Go (Elektra}

* AMBROSIA—Biggest Part 0fMe (WB) 15-9
* BILLY JOEL—You May Be Right (Columbia}
51

KQWB—Farge

© BARRY MANILOW-1 Don’t Want To Walk
Without You (Arista)

© ANNE MURRAY—Lucky Me (Capitol)
* AMBROSIA—Biggest Part Of Me (WB) 26-
19

* LINDARONSTADT—Hurt So Bad (Asylum)
2517

9

KLEO—Wichita

WDRC—Hartford

les Radio Action

Based on station playlists through Thursday (4/24/80)

WYRE—Annapolis

WFLB—Fayetteville

Ploylist Top Add Ons @
Playlist Prime Movers

WLAC —Nashville

® PAUL McCARTNEY—Coming Up (Columbia)

© ROBBIE DUPREE—Steal Away (Elektra)

* AMBROSIA-Biggest Part 0f Me (WB) 18-
10 :

* BOZSCAGGS—Breakdown Dead Ahead
(Columbia) 21-14

Northeast Region

CHARLIE DORE—Pilot Of The Airwaves (Istand)
BOB SEGER—Against The Wind (Capitol)
BETTE MIDLER-The Rose (Atlantic)

* PRIME MOVERS

KENNY ROGERS & KIM CARNES-Don't Fall In
Love With A Dreamer (UA)

AMBROSIA-Biggest Part Of Me (WB)

LINDA RONSTADT—Hurt So Bad (Asylum)

BREAKOUTS

KENNY ROGERS —Love The World Away (UA)

ELTON JOHN=Little Jeannie (MCA)

FRANK SINATRA—Theme From New York New
York (Reprise}

WABC—New York
® CHARLIE DORE—Pilot Of The Airwaves
(Island)
o PRETENDERS—Brass In pocket (Island)
* GARY NUMAN-Cars (Atco) 38-15

« KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA) 25-16

WXLO—New York

& MANHATTANS-Shining Star (Columbia)

o BOBSEGER & SILVER BULLET BAND—
Against The Wind (Capitot)

* MANHATTAN TRANSFER—Twilight Zone
(Atlantic) 26-20

* KENNYROGERS & KIM CARNES—Don't Fall
In Love With ADreamer (UA) 22-16

WPTR—Albany
o BOBSEGER & SILVER BULLET BAND—
Against The Wind (Capitol)
o OAK—King Of The Hill (Mercury)
% BETTEMIDLER—The Rose (Attantic) 16-10
* AMBROSIA—Biggest Part Of Me (WB) 11-5
WIRY—Albany o
© PATBENATAR—We Live For Love
(Chrysalis)

o BRUCE COCKBURN—Wondering Where The
Lions Are (Millennium)

% PEACHES & HERB—I| Pledge My Love
(Polydor/MVP) 19-12

* BOZSCAGGS—Breakdown Dead Ahead
(Columbia) 27-17

WKBW—Buffalo
o NICOLETTE LARSON—Dancin’ Jones (WB)
o ANNE MURRAY—Lucky Me (Capitol)

* NEILSEDAKA & DARA SEDAKA—Should've
Never Let You Go (Elektra) 17-11

* AMBROSIA—Biggest Part Of Me (WB) 22-
19

WYSL—Buffalo

o AMBROSIA—Biggest Part Of Me (WB)

o FRANK SINATRA—Theme From New York,
New York (Reprise)

* ANDYGIBB & OLIVIA NEWTON-JOHN—I
Can't Help it (RS0) 21-11

* DANFOGELBERG—Heart Hotels (Full
Moon/Epic) 25-16

WBBF—Rochester
® CHARLIE DORE—Pilot Of The Airwaves
(Island)
o BETTEMIDLER—The Rose (Atlantic)
* JOURNEY—Anyway You Want {Columbia)
2319

* KENNY ROGERS & KIM CARNES—Don't Fail
In Love With A Dreamer (UA)

WRKO—Boston

® ELTONJOHN-—Little Jeannie (MCA)

@ KENNYROGERS—Love The World Away
(Asylum)

* CHARLIE DORE-Pilot Of The Airways
(Island) 27-20

* LINDARONSTADT—Hurt SoBad (Asylum)
22-16

WBZ-FM—Boston

o BOBSEGER& SILVER BULLET BAND—Nine
Tonight {Capitol}
® KENNY ROGERS—Love The World Away
(UR)
F-105 (WVBF)—Boston

® BOBSEGER & SILVER BULLET BAND—
Against The Wind { Capitol)

o DANFOGELBERG—Heart Hotels (Full
Moon/Epic)

* DR.HOOK-Sexy Eyes (Capitol)

* KENNY ROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA) 179

o BOZSCAGGS—Breakdown Dead Ahead
(Columbia)

® BETTE MIDLER-The Rose (Atlantic)

* LINDARONSTADT~Hurt So Bad (Asylum)
1813

* DR.HOOK—Sexy Eyes(Capitol) 10-5
WPRO (AM)—Providence
o FRANK SINATRA—Theme From New York,
New York (Reprise)

® RUPERT HOLMES~Answering Machine
(MCA)

* AMBROSIA—Biggest Part 0fMe (WB) 22-
17

* PAUL DAVIS—Do Right (Bang) 12-6
WPRO-FM—Providence

® ). GEILS BANO—Love Stinks (EMI)
® ELTONJOHN-Little Jeannie (MCA)

* JAMES LAST BAND—The Seduction
(Polydor) 0-22

* THEFOOLS-It'sA Night For Beautiful Girls
(EMI) 2015

WICC—Bridgeport
® ELTON JOHN-Little Jeannie (MCA)

® MANHATTAN TRANSFER—Twilight Zone
(Atlantic)

* PAUL DAVIS—DoRght (Bang) 18-12
* AMBROSIA—Biggest Part 0fMe (WB) 19-
11

WBEN—Rochester
o CHARLIE DORE—Pilot Of The Airwaves
(Island)
® BETTE MIDLER—The Rose (Atlantic)

* JOURNEY—Anyway YouWant It (Columbia)
2319

* KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA) 15-9

Mid-Atlantic Region

® TOP ADD ONS

ROBBIE DUPREE—Steal Away (Elektra)
BETTE MIDLER—-The Rose (Atlantic)
THE CLASH—Train In Yam (Epic)

* PRIME MOVERS

LINDA RONSTADT —Hurt So Bad (Asylum}

BILLY JOEL-It's Still Rock ‘n Roll To Me
(Columbia)

BILLY JOEL—You May Be Right (Columbra)

BREAKOUTS

ELTON JOHN-Little Jeannie (MCA)

FRANK SINATRA-Theme From New York New
York (Reprise)

SPIDER-New Romance (Dreamland)

WFIL—Philadelphi

o ROBBIE DUPREE—Steal Away (Elektra)

® FRANK SINATRA—Theme From New York,
New York (Reprise}

* LINDARONSTADT—Hurt SoBad (Asylum)
12:10

* BILLYJOEL-You May Be Right (Columbia)
9.7

WZZD—Philadeiphia

o AMBROSIA-Biggest Part OfMe (WB)

® RODNEY FRANKLIN—The Groove
(Columbia)

* STEPHANIE MILLS—Sweet Sensation (20th
Century) 23-12

* TEMPTATIONS—Power (Gordy) 40-29
WIFI-FM—Philadelphia

o SPIDER—New Romance (Dreamland)

o ELTONJOHN-Little Jeannie (MCA)}

% AIR SUPPLY—Lost In Love (Arista) 11-5

% B-52s—Rock Lobster (WB)21-10
WPGC—Washington

o BETTE MIDLER—The Rose (Atlantic)
@ THECLASH—Train In Vain (Epic)

* LINDARONSTADT—Hurt So Bad (Asylum)
20-13

* BILLY JOEL—It's Still Rock ‘N’ Roll To Me
(Columbia) 14-7

WGHMNorfolk

® PAUL DAVIS-Do Right (Bang)

o KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA)

* CHARLIE DORE—Pilot 0f The Airwaves
(WB)6-3

WCAO-—Baltimore

o ANNE MURRAY—Lucky Me (Capitol)
o ELTONJOHN-Little Jeannie (MCA)
* PAUL DAVIS—Do Right (Bang) 27-19

* PEACHES & HERB-| Pledge My Love
(Polydor/MVP) 26-14

o BETTE MIDLER—The Rose (Atlantic)

© BOBSEGER & SILVER BULLETBAND—
Against The Wind (Capitol)

* GARY NUMAN--Cars (Atlantic) 26-14
* LIPPS, INC.~Funkytown (Casablanca) 27-
19

WLEE-—-Richmond

© ROBBIE DUPREE-Steal Away (Elekira)

o BRUCECOCKBURN—Waondering Where The
Lions Are (Millennium)

* AMBROSIA—Biggest Part 0fMe (WB) 22-
12

« KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA) 10-5

WRVQ—Richmond

o BROTHERS JOHNSON—Stomp (A&M)
o ELTONJOHN-Little Jeannie (MCA)

* DANFOGELBERG—Heart Hotels (Full
Moon/ Epic)

* JERMAINE JACKSON—Let's Get Serious
(Motown)

WAEB—Allentown

o PAUL DAVIS—Do Right (Bang)

o FIREFALL—Headed For A Fall (Atlantic)

* GARY NUMAN-—Cars (Atlantic) 17-4

* Il.lgPPS,lNC.—Funkytown(Casablanca) 30-

WKBO—Harrisburg

o LIPPS, INC.—Funkytown (Casablanca)

o BOBSEGER & SILVER BULLET BAND—
Against The Wind (Capitol)

* LINDARONSTADT—Hurt So Bad (Asylum)
2110

* BROTHERS JOHNSON—Stomp (A&M) 23-
11

Southeast Region

® TOP ADD ONS

NEIL SEDAKA & DARA SEDAKA—Should've
Never Let You Go (Elektra)

PAUL McCARTNEY—Coming Up (Columbia)

BETTE MIDLER-The Rose (Atlantic)

* PRIME MOVERS

LIPPS, INC.—Funkytown (Casablanca)

THE PRETENDERS—Brass In Pocket (Sire)
AMBROSIA-Biggest Part Of Me (WB)

BREAKOUTS

ELTON JOHN—Little Jeannie (MCA)

KENNY ROGERS—Love The World Away
(Asylum)

BOB SEGER~-Against The Wind (Capitol)

WQXI—Atlanta

o BETTE MIDLER—The Rose (Atlantic)

© KENNYROGERS—Love The World Away
(Asylum)

* IZRODNEVCROWELL—AsheS By Now (WB)
5-19

* PAUL McCARTNEY—Coming Up (Columbia)
28-22

7-93(WZGC-FM)—Atlanta

o ELTONJOHN-Little Jeannie (MCA)

o BOBSEGER & SILVERBULLET BAND—
Against The Wind (Capitol)

% FELIXCAVALIERE—OnlyA Lonely Heart
Sees(Epic) 189

* JAMES LAST BAND—The Seduction
{Polyder) 20-10

WBBQ-August
o NEIL SEDAKAAND DARA SEDAKA—
Should've Never Let You Go (Elektra)

o KENNYROGERS—Love The World Away
(Asylum)

* AMBROSIA—Biggest Part OfMe (WB) 18-
11

* BOZSCAGGS—Breakdown Dead Ahead
(Columbia) 23-15

WFOM—Atianta

o THEFQOLS—It's A Beautiful Night For Girls
(EMI-America)

o ELTONJOHN-Little Jeannie (MCA)
* AMBROSIA—Biggest Part Of Me (WB) 16-6

« KENNYROGERS & KiM CARNES—Don't Fall
In Love With A Dreamer (UA) 14-4

WSGA—Savannah

© ROBBIEDUPREE- Steal Away (Elektra)

@ BILLY JOEL—It's Still Rock And Roll To Me
{Columbia}

* BROTHERS JOHNSON—Stomp (A&M( %!%
* MANHATTANS—Shining Star (Columbia)
20-15

® |SLEY BROTHERS—Don't Say Goodnight (T-
Neck)

o MANHATTANS—Shining Star (Columbia)

+ ANDYGIBB & OLIVIA NEWTON-JOHN-|
Can't Help It (RS0) 22-19

* THEWHISPERS~Lady (Solar) 1310
WMIX(96X)-Miami

® BETTE MIDLER-The Rose (Atlantic)

® ELTON JOHN=~Little Jeannie (MCA)

* GARY NUMAN-—Cars (Atlantic) 21-6

* LIPPS, INC.—Funkytown (Casablanca) 13-2
Y-100 (WHYI-FM)—Miami

® MICHAEL JACKSON—She's Out Of My Life
(Epic)

o PAUL McCARTNEY—Coming Up (Columbia)

* JOURNEY—Anyway YouWant It (Columbia)
2817

* LAFLAYOUR—Mandolay (Sweet City) 22-11
WLOF—0rlando

® ELTONJOHN-Littie Jeannie (MCA)
o ROBBIE DUPREE—Steal Away (Elektra)
* Il\‘r‘ABROSIA—Biggest Part 0f Me (WB) 24-
* RAYPARKER JR. & RAYDIO~Two Places At
The Same Time (Arista) 25-17
Q-105 (WRBQ-FM)—Tampa

® NEIL SEDAKA AND DARA SEDAKA—
Should've Never Let Her Go (Elektra)

® BROTHERS JOHNSON—Stomp (A&M)
* PRETENDERS—Brass In Pocket (WB) 16-10
BJ-105 (WBJW-FM)—Orlando

® ROBBIE DUPREE—Steal Away (Elektra)

® ELTONJOHN-Little Jeannie (MCA)

% PRETENDERS—Brass In Pocket (WB) 23-12
* ?;lgVJOEl—You May Be Right (Columbia)

WQXQ-Daytona Beach

o ANDYGIBB & OLIVIA NEWTON-JOHN-1
Can'tHelp It (RSO)

® THE WHISPERS—Lady (Solar)
* AMBROSIA—Biggest Part Of Me (WB) 22-
12
* MICHAEL JACKSON—She’s Out Of My Life
(Epic) 36-26
WAPE— Jacksonville

o ELTONJOHN-Little Jeannie (MCA)

o BRUCE COCKBURN—Wondering Where The
Lions Are (Millennium)

* BOZ SCAGGS—Breakdown Dead Ahead
(Columbia) 29-23

* THE CLASH—Train In Vain (Epic) 28-22
WAYS—Charlotte

® NEIL SEDAKAAND DARA SEDAKA—
Should've Never Let You Go (Epic)

o PAUL McCARTNEY—Coming Up (Columbia)
% LIPPS, INC.—Funkytown (Casablanca) 28-
21
* BERNADETTE PETERS—Gee Whiz (MCA)
16-11
WKIX—Raleigh

o MICHAEL JACKSON—She's Out Of My Life
(Epic)

© ROBBIE DUPREE—Steal Away (Elektra)

@ THECLASH—Train In Vain (Epic)

* AMBROSIA—Biggest Part Of Me (WB) 19-
15

* MACDAVIS—It's Hard To Be Humble
(Casablanca) 2520

(WBYQ) 92-Q- Nashville

© LINDA RONSTADT—Hurt So Bad (Asylum)

® BRUCE COCKBURN-Wondering Where The
Lions Are (Millennium)

* GARY NUMAN—Cars (Atfantic) 24-18
* LIPPS, INC.—Funkytown (Casablanca) 30-
22

WHBQ—Memphis

® DAN FOGELBERG—Heart Hotels (Full
Maon/Epic)

o KENNYROGERS—Love The World Away
(Asylum)

* LIPPS, INC.—Funkytown (Casablanca) 20-
16

* MANHATTANS—Shining Star (Columbia)
29-33

WFLI-Chattanooga

o THE WHISPERS—Lady (Solar)

o BOB SEGER & SILVER BULLET BAND—
You'll Accompany Me (Capitol}

% LIPPS, INC.—Funkytown (Casablanca) 17-
12

* JAMES LAST BAND—The Seduction
(Potydor) 11-8

WRIZ—Knoxville

o DANFOGELBERG—Heart Hotels (Full
Moon/Epic)

® MICHAEL JACKSON—She’s Qut Of My Life
(Epic)

 KENNYROGERS & KIM CARNES—Don't Fall
InLove With A Dreamer (UA) 15:5

* JAMES LAST BAND—The Seduction
(Polydor) 20-15

WGOW—Chattanooga

® THE WHISPERS—Lady (Solar)

* ANDYGIBB & OLIVIA NEWTON-JOHN—|
Can't Help It (RS0)21-12

* DANFOGELBERG—Heart Hotels (Full
Moon/Epic) 12-6

WERC—Birming

o BOBSEGER & SILVER BULLETBAND—
Against The Wind (Capitol)

o ELTONJOHN-Little Jeannie (MCA)

* BOZSCAGGS—Breakdown Dead Ahead
(Columbia) 20-12

* DANFOGELBERG—Heart Hotels (Full
Moon/Epic)22-18

WSGN-—Birmi

o BETTE MIDLER—The Rose (Atlantic)

o KENNYROGERS—Love The World Away
(Asylum)

* LIPPS, INC.—Funkytown (Casablanca) 30-
10

* BROTHERS JOHNSON—Stomp (A&M) 18-5
WHHY—Montgomery

® ELTON JOHN-Little Jeannie (MCA)

o PAUL McCARTNEY—Coming Up{Columbia)

* AMBROSIA—Biggest Part 0fMe (WB) 16-5

* GARY NUMAN-Cars (Atlantic) 22-8
KAAY—Little Rock

o LARRY GATLIN—Taking Somebody With Me
When | Fall (Columbia)

* AMBROSIA—Biggest Part OfMe (WB) 22-
19

WSEZ (2-93) —Winston-Salem
o LIPPS, INC.—Funkytown (Casablanca)
® MANHATTANS—Shining Star (Columbia)

* LINDA RONSTADT—Hurt So Bad {Asylum)
36-22

* BROTHERS JOHNSON—Stomp (A&M) 21-
13

WAIV—Jacksonville

® MANHATTANS—Shining Star (Columbia)

* RAYPARKER JR. & RAYDIO—Two Places At
The Same Time (Arista) 22-18

* SKYY—High (Salsoul) 30-22
WTMA—Charleston

® THE CLASH—Train In Vain (Epic)
® PAUL McCARTNEY—Coming Up (Columbia)

* JOURNEY—Anyway YouWant It (Columbia)
2818

* KENNYROGERS & KIM CARNES—Don't Fall
tn Love With A Dream (UA) 11-3

WORD—Spartanburg

® PAUL McCARTNEY—Coming Up (Columbia)

® RUPERT HOLMES—Answering Machine
(MCA)

* ROBBIE DUPREE—Steal Away (Elektra) 0
22

* BETTE MIDLER—The Rose (Atlantic) 14-4

o BOB SEGER & SILVERBULLET BAND—
Against The Wind (Capitol)

o ELTONJOHN—Little Jeannie (MCA)
* PRETENDERS—Brass In Pocket (WB) 25-17
* AR SUPPLY—Lost InLove (Arista) 5-4
WZDQ—Chattanooga
o KENNYROGERS—Love The World Away
(Asylum)
. ﬂTONJOHN—LittIeJeannie(‘:A)

* KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA) 20-9

* THECLASH—Train In Vain (Epic) 18-13
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Ex-Houston
Retailer To
Be Mentor

By JEAN WILLIAMS

LOS ANGELES—Rose Mayes,
who operated Rose’s Records in
Houston for 11 years, sold her retail
outlet several months ago to pursue
another carcer in the music industry.

Mayes, who plans to enter the per-
sonal management field, recently
moved to California to resume her
education at the Univ. of Redlands
at Redlands. Calif.

“I sold the store last August be-
cause the business got so competitive
and confusing and 1 couldn’t make
as much moncy as in previous
years,” she explains.

“The industry needs professional
people.” she continues, "l bclieve
that’s one of the reasons it’s (music
industry) having so many problems.

“This move also is for my own
personal satisfaction. 1 will get my
BA in October and will begin work-
ing on my masters degree.”

She points out that she was not
forced out of business. “I was one of
the more successful dealers in the
area but I couldn’tsee my long range
goals coming to fruition in the situ-
ation I was in.”

Mayes is majoring in business ad-
ministration at the Univ. of Red-
lands and in her spare time consults
retailers in the L.A_ area.

“Because I have been in the busi-
ness such a long time I have made
many contacts. Also. because of my
own experiences I am able to advise
other dealers. Therefore I frequently
visit shops in an attempt to help
them in some way or put them in
touch with the people who can.”

* * *

The Rev. C.L. Franklin, father of
Arctha. hs been hospitalized at De-
troit’s Ford Hospital. in what
sources close to the minister call a
deteriorating condition.

When contacted about his condi-
tion. a hospital spokesperson would
only say. “We're not giving out any
information on him. That’s our in-
structions.”

The Rev. Franklin, who remains
comatose, was recently saluted with
a tribute by his family and friends,
with proceeds going to the Rev. C.L.
Franklin Medical Trust Fund. The
event, which featured several gospel
artists in addition to Aretha. report-
edly grossed $100.000 with approxi-
mately $51.000 going to the trust
fund after expenses.

The Rev. Franklin, who recorded
for many years on the Chess/
Checker label. is possibly the most
internationally well known record-
ing artist of sermons in the industry.

* * *

Is it true that Forest Hamilton,
president of Forest Hamilton Man-
agement, is about to get a label deal
with Elektra Records? And will the
label be called Black Forest Rec-
ords?

Hamilton has several acts signed
to his management firm. including
the Dramatics, presently on MCA
Records. . .. Tavares played a ben-
efit for their boyhood church, Our
Lady Of Assumption in New Bed-
ford. Mass. The concert was held ata
local high school.

* * *

Maurice G. White. son of Gran-
ville “Granny” White, the CBS Rec-
ords veteran. is involved in several
projects through his newly formed.

(Continued on page 23)
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General News

LOS ANGELES—The Explana-
tion retail record chain in Memphis
expanded into the one-stop business
last week when it opened New Dawn
Enterprises.

The chain, with three outlets in
different parts of the city and a
fourth to open mid-May, has
brought od Eldridge Henry and Ed-
ward Smuth to operate the one-stop.
According to Clarence Boone, gen-
eral manager of the chain, he is look-
ing to hire an additional three per-
sons to work at New Dawn.

Boone notes that the Explanation
stores are full-line outlets stocking
r&b. gospel. rock, pop country, jazz,
tapes and record accessories.

Explanation has taken the mini-
mall concept for its outlets. Boone
explains that under one roof are
three operations, a record shop,
flower shop and women’s wear out-
let. “Each shop works off the next.”

He notes that there is an open pas-
sageway connecting the different
shops and customers may stroll from
one to the next without leaving the
building.

The mini-mall concept applies to
all three retail record locations. The
fourth shop will be located in the
Mid America Mall.

All outlets do not have the same
mix of stores. “It depends on the
area. That determines how we mix
the businesses. Instead of plants, at
one store we have furnishings. Some
areas lean (o plants while others lean
toward furnishings,” he says.

Boone points out that each shop
attracts a different clientele. “One
store is on Elvis Presley Blvd.. where
the customers are 85% black. in the
Whitehaven area shop the clientele
isabout 55% black.45% white and in
the East Memphis store it’s broken
down to 15% black. 85% white. We
must stock all types of music.”

Boone does the buying for all out-
lets, which are owned by James
Scales and Thomas Bowen.

Boone, who started with Explana-
tion at the time of its inception in

+«AND SEEKING NEW EMPLOYES

Memphls Explanation Retail
Chaln Opens Its Own One-Stop

By JEAN WILLIAMS

1972, says record sales. for the most
part, have been good at all shops.

He credits this largely on the ex-
pertise of his staffers, pointing out
that his employes are trained in mu-
sic, how to sell it and how to buy it.
*Once they learn this they are on
their own and I just consult them.”
he says. There are 12 persons em-
ployed by the retail outlets.

In addition to competent staffers,
Boone says, “another reason our
sales are good is that we keep a good
adverlising campaign going plus we
do a lot of promotion.”

In terms of promotion, he explains
that the company has an annual an-
niversary party, “and at that time we
try to show our customers how much
we appreciate them.

“In addition to our customers, we
invite label promotion representa-
tives as well as radio announcers and
other station personnel and the local
media.

“We structure the party in two
phases. The first phase is for the mu-
sic industry people and media and
phase two is for our customers, The
last party we called ‘Explanations
Welcome To The '80s Disco’ which
was held at Club 2001.

“For the industry people we had
cight DIs from four local stations,
WDIA-AM, WLOK-AM, WHRK-
FM and WZXR-FM spinning rec-
ords.

“For the general public,” he con-
tinues, “we had Arista’s Galaxy to
provide the entertainment and we
had several prizes ranging from a
gift certificate to a weekend for two
at the Hilton Inn to a waterbed and
giveaways, LPs, T-shirts, pins and
other things.”

In addition to the anniversary
parly, Boone maintains the com-
pany sponsors this type of event a
couple of times a year.

Record discounts is another rea-
son customers continue (o patronize
Explanation, says Boone.

*“We try to run special discounts at
least quarterly and we always have
an anniversary sale. For these sales,
which include the top selling albums
and tapes, we discount the product
10%-15%. We also have a large dis-
count section at all times.” Explana-
tion charges $6.49 for its LPs and
tapes.

Boone had been purchasing his
product from Select-O-Hitand Pop-
ular Tune. both Memphis one-stops.

Veteran Ex-Motown Acts
Rebound Strong On Chart

LOS ANGELES—Gladys Knight
& the Pips, the Temptations and
Jimmy Ruffin, all classic acts from
Motown’s mid-'60s heyday, are re-
bounding after long cold spells on
the heels of recent label realign-
ments.

Another group from Motown’s
golden era, the Four Tops. is in the
process of being signed to Casa-
blanca, which formerly had the Pips
minus Gladys under contract. After
leaving Motown, the Tops had three
top 15 pop hits in 1973 on ABC/
Dunhill, but the act hasn’t cracked
the Top 40 since that year.

® Continued from page 22
Chicago-based firm. Maurice G.
White & Associates.

White’s company, which he calls a
“complete entertainment complex.”
encompasses a personal manage-
ment wing, record promotion de-
partment, marketing and merchan-
dising divisions and record
production.

Among the projects he is involved
with is the management of Samona
Cooke, daughter of the late Sam
Cooke, and Philadelphia Inter-
national artist Bobby Rush.

Working with White are James
Echols. Mel Barrow, Tony Gibb,
Chris Craig, Raymond Johnson, Le-
roy Jimerson, Johnny Moore and
Bobby Rush.

* * *

The Black Music Assn. is urging
the music industry to hire trainees.
According to the BMA, “Research-
ing organizations and companies
throughout the industry to deter-
mine where internships or training
programs are offered so BMA mem-
bers can have access to these oppor-
tunities and gain valuable experi-
ence from on-the-job training
programs is one phase of BMA's
Skills Bank program.”

Counterpoint

Jackson, Miss.-based Juana Rec-
ords, headed by Frederick Knight,
has moved from TK Records to in-
dependent distribution. The label

has new releases on Anita Ward of

“Ring My Bell” fame, and the Con-
trollers.

Knight, also a writer, producer
and recording artist. who hit with
“I've Been Lonely For So Long” on
the Stax label. has come out of re-
tirement with a nearly completed
LP.

* * *

The Spinners are set to do a ben-
efit performance at the communi-
cations tribute to Benjamin L.
Hooks, former FCC commissioner,
now executive director of the
NAACP.

The $100 a plate dinner is set for
the Sheraton Washington Hotel,
Washington, D.C., May 12. with
proceeds going to the NAACP's
ACT-SO program.

The program was instituted by
Hooks to motivate minority youth in
the arts. humanities and technical &
social sciences.

*x  x %

Remember. ... we’re in communi-

cations, so let’s communicate.

Knight & the Pips’ “Landlord.”
produced by Ashford & Simpson,
leaps 18 points to number 32 in its
third week on Billboard’s Soul Sin-
gles chart. The disk is the group’s
first release on Columbia after seven
years on Buddah.

The family group was the No. |
pop singles act in the business on
Billboard’s year-end chart recaps for
both 1973 and 1974, but hasn’t had a
top 20 pop hit since “The Way We
Were” five years ago.

And the Temptations’ “Power.”
coproduced by Berry Gordy. jumps
16 spots to number 52 in its second
week on the soul chart. It’s the
Temptations’ first single since re-
signing with Motown’s Gordy label
after two hitless years on Atlantic.

The group hit the pop top 15 at
least once every year from 1964
(“The Way You Do The Things You
Do) o 1973 (“Masterpiece™), but
has been shut out from the Top 40
since “Glasshouse” five years ago.

Both Knight & the Pips and the
Templations are managed by New
York-based. Sidney Seidenberg,
though the Knight group has a split
management situation, with Seiden-
berg handling personal appearances
while L.A.-based Ron Weisner tends
to record-related matters, per Gla-
dys Knight.

Another act from Motown’s mid-
’60s glory days enjoying a comeback
hit on this week’s pop and soul
charts is Jimmy Ruffin, whose
“Hold On To My Love” on RSO
jumps two points to number 10 on
the Hot 100. The tune, coproduced

by Robin Gibb, returns the singer to -

the top 10 for the first time in 14
years.

Ruffin’s “What Becomes Of The
Broken Hearted” hit number seven
pop in October 1966, riding the un-
stoppable momentum Motown en-
joyed that year. In the top 10 at the
same time were the Supremes’ “You
Can’t Hurry Love” and the Four
Tops’ “Reach Out, I'll Be There,”
both pop and soul chart-topping sin-
gles. PAUL GREIN
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*STAR  Pecformer—LP's  registering
greatest proportionate upward prog-
ress this week
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GO ALL THE WAY

Isley Brothers,

T-Neck FZ 36305 (C8S)

LIGHT UP THE NIGHT
Brothers Johnson, A&M SP-3716
THE WHISPERS

The Whispers,

Solar BXL1-3521 (RCA)

WARM THOUGHTS

Smokey Robinson,

Tamla T8-367M1 (Motown)
OFF THE WALL

Michael Jackson, Epic FE-35745
ROBERTA FLACK
FEATURING DONNY
HATHAWAY

Roberta Ftack Featuring Donny
Hathaway, Atlantic SD 16013
LET'S GET SERIOUS
Jermaine Jackson

Motown M7-928R1

TWO PLACES AT THE
SAME TIME

Ray Parker Jr. and Raydio,
Arista AL 9515

WO

6.Q., Ansta AL 9511

GAP BAND Il

Gap Band, Mercury SRM 1-3304
RAY, GOODMAN & BROWN
Ray. Goodman & Brown

Polydor PD 1-6240

SPIRIT OF LOVE

Con Funk Shun

Mercury SRM 1-3806

UPPS INC.

Mouth To Mouth,

Casablanca NBLP 7197
SKYLARKIN'

Grover Washington, Jr

Motown M7-933R1

THE BLUE ALBUM

Harold Melvin & The Blue Notes
Featuring Sharon Paige, Source
SOR-3197 (MCA)

LOVE SOMEBODY TODAY
Sister Sledge, Cotillion
SD-16012 (Atlantic)

EVERY GENERATION
Ronnie Laws,

United Artists LT-1001

BIG FUN

Shalamar, Solar BXL1-3479 (RCA)
SKYWAY

Skyy, Salsoul SA 8532 (RCA)
AFTER MIDNIGHT
Manhattans, Columbia JC 36411
10%

Dramatics, MCA MCA-3196
FUN AND GAMES

Chuck Mangione, ASM SP-3715
SPYRO GYRA

Catching The Sun, MCA MCA-5108
LADIES NIGHT

Kool & The Gang De-Lite
DSR-9513 (Mercury)

HOT BOX

Fatback, Spring SP-1.6726
(Potydor)

DREAM COME TRUE

Earl Klugh, United Artists LT 1026
ANGEL OF THE NIGHT
Angela Bofill, Arista/GRP GRP 5501
MASS PRODUCTION
Massterpiece, Cotition

SD 5218 (Atlantic)
REACHING FOR
TOMORROW

Switch. Gordy G8-993M1 (Motown)
PRINCE

Prince, Warner Bros. BSK 3366
YOU'LL NEVER KNOW
Rodney Franklin,

Columbia NJC 36122
SUGARHILL GANG
Sugarhill Gang, Sugarhill SH 245
DANCIN’ AND LOVIN'
Spinners, Atlantic SD 10256
HIDEAWAY

David Sanbor,

Warner Bros. BSK 3379

L.A. BOPPERS

LA. Boppers. Mercury SRM-1-3816
8 FOR THE 80'S

Webster Lewis, Epic NJE 36197
SIT DOWN

AND TALK TO ME

Lou Rawis, P.LR. JZ 36304 (CBS)
1980

Gil Scott-Heron & Brian Jackson
Arista AL 9514

45

46

4

59

61

62

63

65

67

51

52

53
55

57

56

61

62

63

65

70

74
72
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BRASS CONSTRUCTION 5

Brass Construction,
United Artists LT-977

SWEET SENSATION
Stephanie Mills,
20th Century T-603 (RCA)

HIROSHIMA
Hiroshima, Arista AB-4252

WINNERS
Kleer, Atlantic SD 19262

LIVE AND UNCENSORED

Mithe Jackson
Spring SP2-6725 (Polydor)

LADY T
Teena Marie, Gordy
67-992R1 (Motown)

GLORYHALLASTOOPID
Parliament, Casablanca NBLP 7195
ON THE RADIO—GREATEST
HITS VOLUME

ONE & TWO

Donna Summer
Casablanca NBLP-2-7191

SUPERCHARGED
Tavares, Capito! ST 12026

THE DANCE OF LIFE
Narada Michael Walden_ Atlantic
SD 19259

TWO TONS OF FUN
Two Tons Of Fun, Fantasy F-9584

MONSTER
Herbie Hancock
Columbia JC 36415

LOVE IS THE ANSWER
Lonnie Liston Smith
Columbia JC 36373

IN "N’ OUT

Stone City Band,

Gordy G7991R1 (Motown)

MASTERJAM
Rufus & Chaka MCA MCA-5103

SURE SHOT
Crown Heights Affair,
De-Lite SOR-9517 (Mercury)

RELEASED

Patti LaBelle, Epic JE 36381
YELLOW MAGIC
ORCHESTRA

Yellow Magic Orchestra, Horizon
SP-736 (A&M)

NOW APPEARING

AT OLE MISS

B.B. King, MCA MCA 2-8016

RISE
Herb Alpert, ABM SP 4790

INJOY
Bar-Kays, Mercury SRM 1-3781

THE GLOW OF LOVE
Change, RFC 3438 (Warner Bros.)

WHERE THERE'S SMOKE
Smokey Robinson,

Tamla T7-366 (Motown)

BACK FOR MORE
Al Johnson, Columbia NJC 36266

Y%U KNOW HOW TO LOVE
M

Phyltis Hyman, Arista AL 9509
MIDNIGHT MAGIC
Commodores, Motown M8-926

NO STRANGER TO LOVE
Roy Ayers, Polydor PD 1-6246

ARE IT UP
Rick James, Gordy
G8-930 (Motown)

RANDY BROWN
Midnight Desire, Chocolate City
CCLP 2010 (Casablanca)

ONE ON ONE
Bob James/Earl Klugh, Columbia/
Tappan Zee FC 36241 (CBS)

UVE! COAST TO COAST
Teddy Pendergrass, P.LR. KZ
2-36294 (CBS)

INSANE
Richard Pryor, Laff A209

PLL BE THINKING OF YOU
Andrae Crouch, Light LS-5763

LIVING PROOF
Sylvester, Fantasy F 79010

PARADISE
Peabo Bryson, Capitol S00-12063

JUST A TOUCH OF LOVE
Slave, Cotillion SD 5217 (Attantic)

CAT IN THE HAT
Bobby Caldwell, Clouds 8810 (T.K.)
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Gospel .

NARAS In Memphis To Honor
Blackwood Brothers With Party

MEMPHIS—The Blackwood
Brothers will be honored with a trib-
ute banquet given by the National
Academy of Recording Arts and Sci-
ences local Chapter June I8 at the
Hilton Inn here.

The Blackwoods and Degarmo
and Key, a Christian rock band, will
perform on the program. Larry Gat-
lin will serve as master of ceremo-
nies.

The tribute banquet will open the
Blackwood Brothers Homecoming
Week, a worldwide convention of
sacred and gospel music that has at-
tracted more than 7,000 annually to
the Cook Convention Center for the
past 10 years.

“All the Blackwoods are members
of the Memphis NARAS chapter,”
says Joe Dixon, chairman of the
event, “and we want to show them
how proud we are of their out-
standing achievements.”

The Blackwoods, who recently
won its sixth Grammy for the best
traditional gospel album with “Lift
Up.The Name Of Jesus,” is the only
act to have received a Grammy
nomination every year since the in-
ception of the awards 22 years ago.
" Recording for RCA for more than
20 years, the Blackwoods are now on
their own Skylite label. They re-
leased 117 albums and sold more
than 17 million records.

Since the quartet was formed 46

By ROSE CLAYTON

years ago, leader James Blackwood,
the only remaining member of the
original group, has traveled more
than six million miles in 50 states
and 36 countries, including Russia.
He has performed in more than
12,000 concerts.

A pioneer in the gospel field,
Blackwood entered radio in 1937
and by 1950 was broadcasting three
shows daily. The Blackwoods were
the first quartet to offer a transcrip-
tion service providing gospel songs
to radio stations across the nation.

In 1954, the Blackwoods gained
national prominence when they be-
came the first gospel quartet to win
the Arthur Godfrey Talent Scouts
show. Shortly afterwards, the group
lost two members in an airplane
crash.

“At the time, | was 19 and came
into the group full-time,” says Cecil
Blackwood, who last year celebrated
his 25th anniversary with the quar-
tet. Cecil was singing with The Song
Fellows, a group which included
Elvis Presley. “I went into the family
singing, and he (Presley) went his
way,” recalls Cecil Blackwood. “But
we stayed friends all through the
years. James sang at Elvis’ funeral.”

Gospel music has changed over
the years and some successful gospel
groups have turned to pop and
country music, but the Blackwood’s
style, Cecil says, “has stayed pretty

New Sounds For
Hawkins & Group

NASHVILLE—Walter Hawkins
& the Family presented a new so-
phisticated sound in their recent
concert in Oakland while recording
a new live album.

The Family presented new tight
arrangements for its “sophisticated
soul sound,” a departure from their
previous three albums.

Philip Bailey, a member of Earth,
Wind & Fire, was emcee and
presented the opening acts including
Oakland’s New Generation Singers
with Daryl Coley and the Sensa-
tional Williams Brothers.

Backed by the Tower of Power
horn section and drummer Eddie
Bayers, percussionist Kenneth Nash
and guitarist Ray White, along with
special guest Maurice White, also
from Earth, Wind & Fire. the Haw-
kins Family included Walter, Edwin,
Tramaine, Shirley, Lynette Hawkins
Stephens, Daniel, Joel, Carol and
Feddie.

Commenting on the change in
style, Walter Hawkins stated he
wanted to make a definite separa-
tion between the sound of the Love
Center Choir which was presented
on his firstalbum, “Love Alive,” and
third album “Love Alive II” and the
Hawkins Family itself.

“There was no compromise in the
lyrics at all,” says Hawkins. “The
new sophisticated sound people
talked about at the concert involves
things I have always wanted to do.
And, we could do more intricate vo-
cal things with the Family because
they have been singing together
longer.”

Hawkins continues, “The strategy
on the two choir albums was to keep
them simple so other choirs could do
them,” he says.

He adds the Family would also do
things in concert and future record-
ings in the style it has done in the
past. “We just wanted to offer the
public a different side of the Hawk-
ins Family that has always been
there. We also used people like
White and the Tower of Power horn
section and others at the concert to
give us a chance to reach a broader
audience with our message.”

The Hawkins children gave a spe-
cial presentation including Walter
and Tramaine’s two children, Jamie
and Trystan; Freddie’s son and
daughter Jason and Kimmy; and
Gloria Hawkins son Shawn.

Bill Maxwell, director of a&r for
Light Records soul gospel and con-
temporary artists, was on hand to
guide the recording.

Boone Shares
Label Ownership

NASHVILLE—Moving its main
offices from Los Angeles to here,
Paragon Associates and Pat Boone
are now the joint owners of the
Lamb & Lion label. The label was
previously owned solely by Boone.

Lamb & Lion vice p{csidcnt and
general manager Dan Raines will be
moving to Nashville, with the West
coast offices remaining open on a
scaled down level,

In addition to Boone, artists
recording for the label include
Debby Boone, the Boone Girls, De-
Garmo & Key and Wendell Burton.

Marketing, advertising and pro-
motion for Lamb and Lion will be
done by Paragon, with distribution
and sales of the label’s product han-
dled by Word, Inc.

much the same. We’re content and
happy with what we’re doing.”

A highlight of the group’s career
was providing the only music at the
1978 Presidential prayer breakfast at
a_ Washington hotel before 3,800
dignitaries. James later sang at the
White House.

The Blackwood Brothers have
captured Dove Awards for the best
male gospel group and the favorite
group award given by both the
CMA and the National Quartet
Convention Assn. James has won
five consecutive Dove awards as the
top male gospel singer and is a mem-
ber of the Gospel Music Hall of
Fame.

In addition to radio, recording
and playing 275 dates a year, the
Blackwoods host a television show
beamed via sateilite to more than
1.500 major cable stations in some
209 major cities and many foreign
countries. ' .

The Blackwood Brothers Evange-
listic Assn., their worldwide head-
quarters located in Memphis, houses
Skylite Records, Gospel Music
World News and the Blackwood
Brothers Music publishing co.

Gospel

_Scene

By SHARON ALLEN

“Dino-Just Piano ... Praise” on Light Rec-
ords features 29 continuous praise songs with
Dino Kartsonakis alone at the piano. The con-
cept was developed by mixing old gospel favor-
ites with new contemporary songs with the ef-
fect of Kartsonakis sitting in a living room
playing the songs . . . The Rex Nelon Singers will
perform at the Kentucky Rural Efectric meetings
in June and July . .. The Blackwood Brothers ap-
peared on “Hee Haw” and the “Dinah Shore”
Show recently. The “Hee Haw" show will be re-
run in October and the Blackwoods have been
invited to appear again on “Dinah” in Novem-
ber.

A star-studded array of talent including the
Rambos, Kingsmen, Statesmen, Speers, Black-
wood Brothers, Hemphills, Oak Ridge Boys,
Segos, Stamps Quartet and Tennessseans will
be featured on "Camp Meetin’ Time,” a soon to
be refeased atbum on Heartwarming Records.

David Ford performed Bach's B Minor Mass
with the Nashville Symphony. ... It's the lead
role for Ragan Courtney in a television film “Por-
ter's Place.” Filming will take place in Ports-
mouth, Va.

Daystar Reoords has added a new artist, Bob
Bailey. He has written and produced commercial
jingles as well as touring professionally over the
U.S. with the “Bailey Family Singers.” .. Light
Records artist Walter Hawkins will perform at
the Black Music Assn. convention scheduled
June 26-28 in Washington D.C. Labeimate An-
drae Crouch will take off the entire month of
May, hitting the road for a series of dates start-
ing June 3 in Springfield, Ohio. Crouch will be
performing in many major markets.

Jimmy and Carol Owens will host the Abbey
Ministries’ “Christian Songwriters Retreat” July
21-26 at the Toro Hills Hotel and Convention
Center in Louisiana.

Kathie Lee Johnson will be singing the
praises of Coca-Cola in upcoming tv and radio
commercials. Johnson is the former spokes-
person for the Florida Citrus Commission and
has been featured in the television game show
“Name That Tune,” as well as starring in the
syndicated "Hee Haw Honeys.”

Shirley Caesar has completed her debut al-
bum for Myrrh Records in Nashville. Ken Har-
ding is executive producer for the project. ...
Beverly Glenn has completed her debut album
for Light Records. Produced by Jessy Dixon and
Bill Cole, the album is called a “mellow" gospel
album.
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LORD, LET ME BE AN INSTRUMENT
James Cleveland & The Triboro Mass Choir, Savoy 14525

I'LL BE THINKING OF YOU
Andrae Crouch, Light LS 5763

IT'S A NEW DAY
James Cleveland & The Southern California Community Choir,
Savoy SGL-7035

LOVE ALIVE 1l
Walter Hawkins & The Love Center Choir, Light LS-5735

VICTORY SHALL BE MINE
James Cleveland & The Salem Ingpirational Choir, Savoy SL 1454

IF YOU MOVE YOURSELF, THEN GOD CAN HAVE HIS

WAY
Donald Vails Choraleers, Savoy 7039

FIRST CLASS GOSPEL
The Williams Brothers, Tomato TOM 7027G

FOUNTAIN OF LIFE JOY CHOIR
Gospel Roots, 5034 (TK)

CHANGING TIMES
Mighty Clouds Of Joy, Epic JE 35971

PLEASE BE PATIENT WITH ME
Albertina Walker With James Cleveland, Savoy SL-14527

LEGENDARY GENTLEMEN
Jackson Southernaires, Malaco 4362

| DON'T FEEL NOWAYS TIRED
James Cleveland & The Salem Inspirational Choir, Savoy DBL 7024

WHAT A WONDERFUL SAVIOR
Donald Vails & The Voices Of Deliverance, Savoy 7025

THE PROMISE
James Cleveland & The Philadelphia Mass Choir, Savoy 14526

IT STARTED AT HOME

Jackson Southernaires, Malaco M 4366

IN GOD’S OWN TIME, MY CHANGE WILL COME
James Cleveland & The Triboro Mass Choir, Savoy 14525

GOD'S WILL, GOD'S WAY
Benny Cummings Singers, Tomato TOM 70396

MOVING ON
Dixie Humingbirds, Gospel Roots 5050

NO ONE GETS THE PRIZE FOR ETERNAL LIFE
Isaac Douglas & The Var-Sen Community Choir, Savoy SGL 7044

BECAUSE HE LIVES
International Mass Choir Of Churches, Tomato 9005

AMAZING GRACE
Aretha Franklin With James Cleveland, Atlantic 2-906

FIRST LADY
Shirley Caesar, Hob HBL 500

HEAVEN
Genobia Jeter, Savoy SL 14547

OH LORD, YOU SAID SO
Rev. Cleophus Robinson, Savoy SL 14532

SOMETHING WITHIN ME

Rev. Maceo Woods & The Christian Tabernacle Concert Choir
Savoy SL-14541

GIVE ME SOMETHING TO HOLD ON TO
Myrna Summers, Savoy 14520

WE'LL LAY DOWN OUR LIVES FOR THE LORD
Rev. Julius Cheeks, Savoy SGL-7040

BEST OF THE ORIGINAL BLIND BOYS
Savoy SGL 7031

21 GREATEST HITS
Mahalia Jackson Kenwood 20510

LIVE IN CONCERT
The Dixie Hummingbirds, Gospel Roots 5041

LIFE IS FRAGILE ... HANDLE WITH PRAYER
Myrna Summers, Savoy SL 14509

LIVE, HE DECIDED TO DIE
Donald Vails Choraleers, Savoy 7019

VOLUME 3, IS THERE ANY HOPE FOR TOMORROW?
James Cleveland & Charles Fold Singers, Savoy DBL 7020

25TH SILVER ANNIVERSARY
Institutional Radio Choir, Savoy SGL.7041

YOU BRING THE SUN OUT
Jessy Dixon, Light LS 5647
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Big Picture Promotions Launched By Athena

® Continued from page 3

is the first American pop music tal-
ent booking agency to get involved
with motion picture exploitation.

The key to promoting movies is
working with broadcasters and re-
tailers. Hanson emphasizes the point
that what he and his people do are
schemes which the traditional movie
flagwavers generally avoid doing
like giveaways and promotions with
radio stations and record stores.

For “The Jerk.” Hanson and as-
sistant Kathy Davis traveled around
the country setting up promotions
using the firm’s knowledge of radio
station formats as the guide in link-
ing up with a key station in a market.

Big Picture Productions’ next
planned project is the Warner Bros.
film with the working title of “No
Nukes,” the filmed concert done last
September which will be released
Aug. 9.

Athena Artists’ total staff of 13 is
being utilized whenever applicable
in film projects. the company’s presi-
dent George Carroll points out.
Hanson, formerly the president and
now chairman of the board and
chief operating officer of the new di-
vision, says the agency’s knowledge
of where to take its artists helps it in
planning movie promotions.

The merchandising themes used
for helping sell an artist or its prod-
uct (T-shirts. posters, contests, give-
aways) are all being utilized in set-
ting up promotions for movies.

For example, for “The Jerk.”
Athena set up special screenings of
the film in 40 cities, all tied with a ra-
dio station as the sponsor. Con-
currently the agency was also pro-
moting the new LP, “American
Dream.” by the Dirt Band on United
Artists.

Notes Hanson: “There was no
hoopla when we did “The Jerk.” We
just did it. We met with people at
Pickwick and got a list of their stores
and wound up putting 40 life sized
posters of Steve Martin in their out-
lets.” Athena also arranged for 40
giant Martin posters to wind up in
Burstein-Applebee hi fi saloons.

Ned Tannen, president of Univer-
sal Pictures, gave Athena 2.500
copies of the huge Martin standup
display which radio stations gave
away as prizes. The display is six feet
tall.

Working with Winterland Pro-
ductions, Bill Graham’s San Fran-
cisco-based merchandising com-
pany. Athena set out posters for the

Kennedy’s Acts

PHILADELPHIA—The locally-
based Music Fair Enterprises. Inc.,
will again provide a summer series
of pop fare at the concert hall of the
John F. Kennedy Center in Wash-
ington, D.C.

Music Fair producers Les Guber
and Shelly Gross have already set
Bob Hope with Suzanne Somers for
July 7-13, and Patti Page, the Mills
Brothers and the Glenn Miller Or-
chestra directed by Jimmy Hender-
son for July 22-27.

movie. Martin’s WB LP, “Comedy Is
Not Pretty” and for his single of
“King Tut.” There were also buttons
and bumper stickers (“Steve Martin
Is A Personal Friend OF Mine”) and
transfers for T-shirts. And naturally
there were hookups with WEA field
people in copromoting the WB LP.

For this project, McEuen and
Athena laid out the cash for the pro-
motions with MCA reimbursing
them. Now. Hanson says the form-
ula will be for a client to be billed
one-third when the deal is made,
one-third when the promotions be-
gin and one-third when the projectis
completed.

Hanson says the uncertainty of
the economy necessitates that the
agency broaden its base. Elizabeth
Rush. the firm’s vice president of
East Coast operations. for example,

could be pressed into action on that
coast in areas of planning and exe-
cution if the staff needs todouble up
to help out with any movie project.
Hanson says.

An advantage in working with
disk jockeys on movie projects is that
it allows the agency another reason
for communicating “with the com-
municators” as Hanson calls the
connection. “Our real jobis building
our performers,” Hanson says of
Athena’s overall objective.

The “No Nukes” movie. shot at
Madison Square Garden in New
York, features James Taylor, the
Doobie Brothers. Jackson Browne,
Crosby, Stills & Nash. Bonnie Rait,
John Hall, Carly Simon, Bruce
Springsteen, Nicolette Larson, Ray-
dio, Chaka Khan, Ry Cooder, Gil
Scott-Heron, Jesse Colin Young and

Billboard photo by Chuck Pulin

BAKER PARTY—Producer Roy Thomas Baker celebrates his 17th anniver-

sary in the music business with a party at Trax in New York. Seen, from left,

are: Warner artist Hilly Michaels, Blue Sky artist David Johansan, Baker,

Lorna Brant, Baker's assistant, and Cleveland International/ Epic artist Ellen
Foley.

Mr. Laff’'s a N.Y. Success

By ROMAN KOZAK

NEW YORK —Innovative promo-
tions. the use of video technology.
and its location in the heart of the
trendy Upper East Side here have
made Mr. Laff’s a bellwether club in
the sometimes painful transition
from traditional disco to new rock
disco.

Owned by former Yankee base-
ball star Phil Linz. the club started
life as a singles bar before becoming
a regular disco a few years ago.
Then. at the stroke of midnight, New
Year’s Eve, the old disco DJ was dis-
missed, a new one took his place and
the club began playing commercial
new wave music.

Since then the club has done joint
promotions with WPIX-FM (before
it changed formats). it started book-
ing live acts (and put in a new p.a.
system). it hosted a “disco funeral”
and it has installed a closed circuit

video system, with one of the moni-
tors facing the street outside so pe-
destrians on busy First Ave. can see
what goes on inside.

“It’s going great. Our liquor sales-
men have pointed out that our or-
ders haven’t been this good since last
June,” says Dolores Castner, club
manager and head of its promotions,
and principal architect of its new
music policy.

When it has live entertainment
Mr. Laff’s charges $6.00 at the door,
but that includes two drinks, making
it one of the city’s better entertain-
ment buys. During its recent renno-
valions the club has been booking
live acts only on weekends but once
the interior remodeling is finished
Castner says there will be live shows
every night.

Unlike most clubs playing new

(Continued on page 31)

Phoenix Blues Club Prospering

PHOENIX — A newly-opened
club here has begun presenting live
blues performers on a regular basis.

R & J’s Home of the Blues has be-
come a gathering place for blues
fans since the club opened Feb. 21.

Atlantic City Fest Over 4th July

NEW YORK —Schmidt’s Atlantic
City Jazz Festival Il has been set for
the July 4th weekend at the Atantic
City Convention Center. It will be
produced by the E Street Produc-
tions Inc. of Baltimore.

The four-day event will feature 23
acts including such names as Ray
Charles, Ella Fitzgerald. Dexter
Gordon. Nancy Wilson, Chick
Corea, Dave Brubeck, Woody Her-
man. Roy Ayers, Carmen McRae,

Mel Torme, Elvin Jones. Dizzy Gil-
lespie. Damita Jo, Maynard' Fergu-
son, Herbie Mann., Woody Shaw,
Buddy Rich, Mango Santamara,
Ramsey Lewis. Gerry Mulligan and
Stanley Turrentine.

Talent costs for the festival are re-
portedly budgeted at $130.000. with
tickets having gone on sale Tuesday
(15) atvarious concert and jazz loca-
tions as well as Ticketron outlets.

“Business has been picking up.”
claims “Poorman” Duffy, the club
manager. “We're getting a lot of
older folk who want a nice club to
come to. We're not getting teenagers
or the disco crowd.”

DJ “Big Mike” Lenaburg spins
blues tunes of all varieties from a
personal collection of an estimated
70.000 records.

Duffy is using his past contacts
with Universal Productions to bring
noted blues performers into the club
beginning this month. These in-
cluded Lowell Folson April 11-12
and Big Joe Turner was set for Fri-
day and Saturday (25-26). Ted Tay-
lor appeared in March.

Shows at the 300-seat club are
scheduled for 10 p.m. midnight and
2 am. with a $4 admission fee.
R&J’s is open daily 8 p.m.-3 a.m.

wWwWWwW.americanradiohistorv.com

Peter Tosh. among others. The
three-disk LPis on Elektra/Asylum.

And while none of these artists are
signed with Athena. they still repre-
sent major names with which to
work.

And having opened the door for
film exploitation with hookups with
such major stations as WNEW-FM
New York. CKLW-AM Detroit.
WFIL-AM Philadelphia. KJR-AM
Scattle. KDWB-AM Minneapolis,
KFRC-AM San Francisco, KILT-
AM Houston. WQXI-AM Atlanta.
WRKO-AM Boston and WFBQ-
AM Indianapolis. among others,
Athena is looking forward to con-
tacting broadcasters a second time
with contests and promotions en-
circling many of these major names
in pop and rock music.

As for its own artists getting in-
volved in movie promotions, George
Carroll points to Jerry Jeff Walker’s
natural participation in the movie
being planned for his song, “Mr. Bo-
jangles.” The script is presently
being shown to a major Hollywood
producer, Carroll says. with Walker
seen as doing promotions for the
film and the concurrent soundtrack
LP.

Where does this all lead Athena?
Hanson and Carroll believe more
record execs (Irv Azoff and Jerry
Weintraub are among the first) and
more music related people and top-
ics will begin associations with
movie studios and they are cement-
ing the foundation for a service com-
pany to work in this fertile area.

ELIOT TIEGEL

Rock Concert ‘Monopoly’
Lawsuit Settled In Philly

PHILADELPHIA—An antitrust
suit by three local rock concert pro-
motion firms in this area seeking in
excess of $1 million in damages
against Electric Factory Concerts
and the Spectrum. charging a mon-
poly in promoting rock concerts, was
settled out of court April 18 inan ac-
tion that may also effect relation-
ships between promoters and arenas
in other parts of the country.

The suit was originally filed in
1977 in U.S. District Court here.

Apart from the cash involved. the
settlement is most unusual in that it
is in the nature of a consent decree.
The major element provides that for
a period of 10 years, Electric Factory
Concerts and its principals, Larry
Magid and Alan Spivak, also de-
fendants in the acton, will be forbid-
den to exercise the right of first refu-
sal in their rebookings. It was
charged in the suit that this first right
to rebook an act in a return engage-
ment here shut out all other promot-
ers.

The settlement covered three indi-
vidual civil actions filed by three dif-
ferent promoters. All three were rep-
resented by Steven M. Kramer, with
complaints basically identical.
Plaintiffs included Midnight Sun
Co., headed by brothers Rick and
Stu Green: Willow Weep Produc-
tions, headed by Carl and Claire Ri-
soldi, who promoted at the nearby
Centrum in Cherry Hill, N.J. and
Celeste Murphy’s Main Street Pro-

Harris To N.Y.

NEW YORK—-Grammy winner
Emmylou Harris is returning to her
traditional country roots as the
headliner at a bluegrass festival at
Lincoln Center’s Avery Fisher Hall
May 17. backed with an all acoustic
band.

The traditionalist slant will also
prevail in Harris’ forthcoming
Warner Bros. LP. “Roses In The
Snow.” set for release in mid-May.

The Avery Fisher concert is being
sponsored by Lincoln Center. with
veteran bluegrass promoter Geoff
Berne promoting and producing the
event. Harris won a Grammy this
year as best female country vocalist.
Her seven Warner Bros. albums
have been marked by a country-rock
influence, so the concert is a new di-
rection in her career. She is possibly
the first pop artist to return to the
traditional bluegrass lineup of
standup bass, fiddle and mandolin
rather than opt for the slicker pop
style as her career progresses.

“We think it's part of a trend

(Continued on page 34)

ductions, New Hope. Pa., which also
promotes in the Trenton, N.J., area.

Electric Factory reportedly pro-
motes at least 90% of the rock con-
cert business here, and with its other
promotional ties in Cincinnati, Pitts-
burgh. and at college campuses, is
said to gross some $14 million a year.

The Spectrum alone reported that
775.775 attended 52 concerts at the
19.500-seat Spectrum last year. In
addition, Electric Factory promotes
rock shows at the 2,000-seat Tower
Theatre in suburban Upper Darby,
Pa., which it owns and where Mid-
night Sun was promoting concerts
until Magid and Spivak moved in.

Thg money changing hands in the
settlement is also reputed to be a
record for the music industry. Kra-
mer says the settlement covering the
three suits was "in the high six fig-
ures.”

Although it has always denied the
allegations. the Spectrum is also a
party to the settlement. The antitrust
action contended Electric Factory
monopolized the rock concert busi-
ness here by establishing a partner-
ship with the Spectrum which ex-
cluded other promoters from renting
the arena. The Spectrum maintained
there was no exclusive arrangement
with Electric Factory but that it just
so happened that Magid and Spivak
were the best promoters who could
meet the arena’s standards for
rental.

In the settlement, the Spectrum
agreed that no advantages would be
given to Electric Factory and that
Midnight Sun, along with other pro-
moters requesting it, would be given
a list of available dates for the sea-
son at the same time it is given to
Magid and Spivak.
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Talent

THE WHO
BLACKFOOT
Oakland Coliseum Arena, Oakland.
Calif.

Tickets: $12.50, $10, $7.50

The legendary British group opened a soldout
three-night run April 18 with a two-hour, 19-
song performance that in its proportion, perfec-
tion and solidity was like a piece of Greek
statuary.

The players, beaming radiantly and in peak
physical condition—with both Roger Daltrey and
Peter Townshend acting like perpetual motion
machines—performed virtually every song that
has made them famous over a 15-year career
and had most of the 12,000-capacity crowd on
its feet for most of the show.

This leg of the tour, which opened in Van-
couver and Seattle, introduced new drummer
Kenny Jones and keyboardman John “Rabbit”
Bundrick to West Coast audiences.

Jones, expectedly enough, is not as flamboy-
ant as Keith Moon but is strong and fluent while
the veteran Bundrick controlled an amazing
array of keyboards with color and finesse.

The group also employed a three-man horn
section to advantage to tunes like “The Music
Must Change,” "I Can See For Miles” and “See
Me, Feel Me.” ““Pinball Wizard" and one-half the
"“Underture”—which remains possibly one of
the best instrumental thematic pieces in rock—
were the other “Tommy" selections.

- The concert opened with two older numbers,
“Substitute” and “Can’t Explain,” with the
equally old signature anthem "My Generation”
coming near set end. Early on, bassist John
Entwhistle sang lead on “My Wife,” and shortly
thereafter Townshend hit his vocal highpoint
with an emotional rendering of “Drowning” from
“Quadrophenia.”

Daltrey, now with close-cropped hair, shown
brightest on “Baba O'Riley,” “Behind Blue
Eyes,” “Who Are You?" and of course the finale,
“Won't Get Fooled Again.”

The group used a spectacular lighting array
poised like a flying wing above the stage and pe-
riodically flooded the audience with five mega-
watt backlights that were powerful enough to
brighten the entire hall. After a healthy pause,
the Who encored with "“Summertime Blues™ and
the unexpected “Dancing In The Streets.”

The only complaint that might be registered
is that it was an almost too perfect Who's great-
est hits show. Regardless of how beautiful a
Greek statue might be, it is, after all, static. A
few new songs would have showed the group
still to be reaching forward.

Blackfoot, a ZZ Top/Lynyrd Skynyrd styled
quartet, did an extremely loud and mercifully
brief 25-minute opener of five-tunes, three of
which were covers. JACK McDONOUGH

FRANK ZAPPA
Sports Arena, Los Angeles
Admission: $9.75, $8.75, $7.75

Guitarist-vocalist Zappa emphasized his jazz
and blues flavored guitar ptaying over his often
penetrating wit. At the April 6, two-hour, 20-
song set, much of the burden fell on the backing
five-piece band that was required to handle
many of the lead vocai chores.

Guitarists Ray White and Ike Willis sang with
enough jazz and r&b shadings to fit the music.
This left Zappa free to experiment and improvise
on his guitar. Unfortunately, the cavernous hall
ate up all the subtleties in the playing, therefore
robbing the music of much of its punch.

While the crowd responded well to the new
material which covered much of the set, predict-

Talent In Action

ably the most ardor was reserved for the con-
cert's end when the familiar material was
played. “Dancing Fool,” “Why Does It Hurt?”
and “[ Don't Wanna Be Drafted” really work in a
live setting.

Of the new songs, one which was untitled, is
a sendup of the pseudochic groupies of the New
York new wave scene and seems to be the most
promising. CARY DARLING

LYDIA LUNCH &
8 EYED SPY
The 80s, New York
Admission: $6

While this group has more in common with
jazz than mainstream rock'n'roll, it also has
more in common with the punk image than it
does with the clean cut new wave melodies as-
sociated with the Cars or the Knack.

It's significant then that 8 Eyed Spy is not
only surviving in today's musical climate, but
prospering. This 600-plus capacity club may not
be a giant hall, but it's becoming one of the
more important new rock venues here and it was
packed April 18 with an enthusiastic crowd that
came to see and hear this talented quartet
fronted by none other than Lydia Lunch.

Composer/vocalist Lunch isn't a household
word, but the 12 tunes delivered in the group’s
hour-long set are the sort of musical sentiments
that had the crowd here howling with glee, from
the silliness of “Diddy Wah Diddy" to the sur-
real “Ranaway Dark” and “Motor Qil Shanty,” to
catchy numbers such as “Lazy In Love” and
“Runnin’ Through The Jungle.” Some of these
tunes can be heard on one of several albums re-
corded by Lunch, most recently on the Arista-
distributed Ze label.

The avant-garde aspects of the band’s ap-
proach to its music is highlighted by Pat Irwin’s
excellent, innovative saxophone riffs that twist

and curl around Lunch’s clever lyrics and the
bass work of George Scott 1], who cut his teeth
playing with John Cale and James .(Chance)
White.
The trouble is, avant-garde may be too strong
a term, although you won't hear anything this
loose being played by many rock bands, espe-
cially ones with a punk persona. What we're
talking about here seems closer to a true jazz/
rock fusion than the jazz/pop stuff that's been
in vogue for more than a decade. And what's
more, you can dance to 8 Eyed Spy.
RICHARD M. NUSSER

RACHEL SWEET
JO ALLEN & THE SHAPES
Roxy, Los Angeles
Admission: 36.50

When Rachel Sweet, barely into her late
teens, launches into the classic pop song
“Baby,” it has more than one connotation. Be-
sides being a love paean, it is an anthem. With
her squeaky voice and short stature, Sweet is
the teasing adolescent who is too old to play
with children but too young to run with big kids.

It is this persona which was most attractive
and unique about her 60-minute, 16-song set.
Other than this, the performance was a rather
routine mix of old wave technical values and
new wave awareness of rock’s roots.

Backed by a tight four-piece band, she of-
fered songs from both her Stiff/Columbia al-
bums. Most fell into a standard rock mold
though the cocktail jazz flavored “Tonight
Ricky” turned her usual pouty streetwise stance
to a more mature perspective and with good re-
sult.

Opening act Jo Allen & the Shapes is what
“punk” would be on a television sitcom. lts 12-
song, 35-minute set was loud and derivative
with no point of view or personality.

CARY DARLING

The first Latin music show at the
Dick Clark Westchester Theatre has
been set for May 17. The show,
presented by Ralph Mercado and
Ray Aviles, will feature Tito Puente,
Celia Cruz, Ruben Blades and
Mongo Santamaria. . .. Ze Records
has puiled back its release of “Is
That All There [s” written by Leiber-
Stoller and reworked by Christina
after lawyers for the writers sought
to impose an injunction on Ze, the
record company says. The authors
didn’t like the way she changed the
lyrics. Now Christina is working on a
new wave version of the Beatles’
“Drive My Car.”

Jethro Tull’s lan Anderson has
bought a 15.000-acre estate in Scot-
land where he will employ 30 shep-
herds and farmworkers. ... Hurrah
owner Robert Boykin hassigned asa
film producer with the William
Morris Agency and has optioned
“Death Of A Punk.” The film will
use New York rock clubs as loca-
tions. including. of course; Hurrah.

Tramps in New York is now fea-
turing weekly jazz/funk dances on
Thursdays, and mod rock dancing
on Mondays. ... ZZ Top is on brief

Talent Talk

promo tour of Europe. ... Lonnie
Liston Smith will tour Britain at the
end of May. ... Pink Floyd to play
some dates at Earl’s Courtin August,
where Floyd will again erect and
then destroy “The Wall.”

Virgin hosted a small party for the
Motors at its townhouse headquar-
ters in New York.

Local new wave band X played to
soldout audiences at the L.A. Whis-
key recently as Ray Manzarek, ex-
Doors keyboardist currendy in-
volved in tapping budding L.A. tal-
ent, joined the band onstage. ...
Pure Prairie League drummer Bill
Hines has transformed a decayed,
1874 Cincinnati jail into a recording
studio aptly named Hokey Pokey
Studios. Hines expects the facility to
be operational later this year or the
beginning of next year.

Ever wonder how 415 Records in
the Bay Area got its name? 415 is
more than just the area code for San
Francisco. reports label chieftan
Howard Klein. It's also the police
code for a disturbing the peace vio-
lation (as in “crank it up”) and 4. |
and 5 are the three basic rock’n’roll
chords.

DJ & A Music
Publishing

is now looking for unpub-
lished original material
suitable for all markets.
Send cassettes, lyric sheets
and personal information
with self addressed,
stamped envelope to:

P.O. Box 41455
Los Angeles,
California 90041

Vic Damone stays with Burt Tay-
lor of APA for representation in all
fields. ... Pop/soul duo Perry &
Sanlin to Capitol. ... David Soul is
the first artist to pact with the U.K.’s
Energy Records, a subsidiary of
Energetic Enterprises. Soul’s Energy
recording. a debut LP entitled
“Band Of Friends,” is the actor/
singer’s first since 1977 when he was
with Private Stock. . . . Guitarist Neil

. Geraldo to a songwriting deal with

Chrysalis’ Rare Blue Music. Ger-
aldo is the lead guitarist for Pat
Benatar and has cowritten her latest
single “We Live For Love.” ... Con
Funk Shun to Bert Padeli of Padell,
Kaden and Nadell in L.A. for busi-

Signings

ness management. ... Songwriter/
artist Johnny Gamboa to Blue Dove
Records. ... Country singer the
Cowboy to Back Street Management
for representation and production.
... The Scooters ink with Thomas J.
Miller Management in L.A. for rep-
resentation.

Don Williams to the Jim Halsey
Co. in Tulsa for booking. ... Dillard
& Boyce to Mercury Records. ...
Songwriter Stewart Harris to April/
Blackwood Music in Nashville.

James Brown to Stevens/
McGhee Entertainment Corp. for
production. First project is an LP by
the Funky Gang.
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Billboard SPECIAL SURVEY For Week Ending 4/20./80

= Total Ticket
£ | ARTIST—Promoter, Facility, Dates Ticket Price Gross
& | 'DENOTES SELLOUT PERFORMANCES Sales Scale Receipts
Arenas (6,000 To 20,000)
1| THE WHO/BLACKFOOT-Bill Graham Presents, 41,199 |$7.50-$12.50 | $459,293*
Colis., Oakland, Calif., April 18-20 (3)
2| J. GEILS BAND/3D-Don Law Co., Garden, Boston, | 31,000 | $8.50-$9.50 | $286,124*
April 19 & 21 (2)
3| MARSHAL TUCKER/STANTON ANDERSON-Ron 24,300 |$9.50-$10.50 | $260,000
Delsener/Ruffino & Vaughn, Colis., Uniondale, N.Y .,
April 18 & 20 (2)
4| LINDA RONSTADT/DANNY KORTCHMAR-Brass Ring | 15,825 $9-311 | $166,228«
Productions, Arena, Detroit, Mich., April 18
5| UFO/SUE SAAD & THE NEXT—Avalon Attractions, 17,992 | $8.75-$9.75 | $164,327
Arena, Long Beach, Calif., April 17 & 18 (2)
6 RUSH/38 SPECIAL-Star Date Productions, Aud., 16,943 | $8.50-39.50 | $152,059
Milwaukee, Wisc., April 17-19 (3) |
7| LINDA RONSTADT/DANNY KORTCHMAR-Schon 12,087 $8-$12.50 | $136,135
Productions, Civic Arena, St. Paul, Minn., April 20
8| BEACH BOYS/BREWER & SHIPLEY—Electric Factory | 14,217 | $8.50-$9.50 | $126,683*
Concerts, Spectrum, Philadelphia, Pa., April 18
9| BOB SEGER-Concerts West/Univ. of Tx., Special 13,201 $8-$9 | $116,562*
Events Center, Austin_ Tx., April 14
10 | APRIL WIND/JOHNNY WINTER-Concert Productions | 10,651 | $8.50-$9.50 | $94,448*
Int’l,, Maple Leaf Gardens, Toronto, Canada, April
16
11 | VAN HALEN/RAIL-Landmark Productions, Arena, 10,010 | $8.50-$9.50 | $94,085*
Milwaukee, Wisc., April 14
12 | JOURNEY/BABYS—Mid South Concerts/ Kojak 10,000 $9 [ $90,000*
Productions, Colis., Jackson, Miss., April 19
13| TED NUGENT/ROADMASTER-Brass Ring 8876 $9-$10 | $85,836 |
Productions, Arena, Univ., Ann Arbor, Mich., April
18
14| RICK JAMES/PRINCE/KLEAR-Stellar Productions/ 10,274 | $7.50-$8.50 | $84,999
Entertainment Industries/Mid South Concerts
Colis., Memphis, Tenn., Aprit 18
15 | HEART/VAN WILKS—Sound Seventy Productions, 9358 | $7.75-$8.75 | $81451
Colis., Memphis, Tenn., April 16 |
16 | J. GEILS BAND/3D~Don Law Co., Civic Center, 8900 | $8.50-39.50 | $80,645*
Springfield, Mass., April 18
17 | RUSH/38 SPECIAL-Star Date Productions, Colis. 10,100 $750 | $75,113 |
Madison, Wisc., Aprif 20
18 | VAN HALEN/RAIL-Star Date Productions, Colis., 9,500 | $7.50-38.50 | $71,291*
Madison, Wisc., April 15 I
19 [ TODD RUNDGREN & UTOPIA—-Electric Factory 10,107 | $5.50-$7.50 | $68,247
Concerts, Spectrum, Philadelphia, Pa., April 19 |
Auditoriums (Under 6,000) .
1| BOB DYLAN-Concert Productions Int'l., Massey 10812 $12.50-$15 | $153,685*
Hall, Toronto, Canada, April 17-20 (4)
2 | MARCEL MARCEAU-Brass Ring Productions, Music 4,199 $10-$15 | $56,019
Theatre, Royal Oak, Mich., April 19 & 20 (3)
3 | FRANK ZAPPA—Frank J. Russo, Inc., Fox Theatre 5918 | $8.75-39.75 | $55,246
Atlanta, Ga., Aprit 20 (2)
4 | STATLER BROTHERS/BARBARA MANDRELL-Varnell 5,590 $5-$8.50 | $47,750*
Enterprises, Colis., Jackson, Tenn., April 19
5| FRANK ZAPPA-Saenger Entertainment, Performing 6,030 | $7.50-$9.50 | $40,097*
Arts Center, New Orleans, La., April 15 (2)
6 | SMOKEY ROBINSON/QUIET STORM-Saenger 3015 $9-811 | $30,812*
Entertainment/Entertainment Industries Ltd ,
Performing Arts Center, New Orleans, La., April 16
7 | THE PRETENDERS/BILLY BURNETTE~Avalon 3500 $7.75 | $26,505*
Attractions, Civic Aud., Santa Monica, Calif., April
14
8 | HARRY CHAPIN—Ron Delsener, Carnegie Hail, 2600 $8-311 | $26,000
N.Y.C., N.Y., April 17
9 | TRIUMPH/THE PUMPS—Perryscope Concert 3.150 $8-39 | $25,994*
Productions, Mem'l Arena, Kelowna, Canada, April
19
10 | ROBIN TROWER/SHOOTING STAR-Ron Delsener 2,854 | $8.50-$9.50 | $25,885
Palladium, N.Y.C., N.Y., April 18
11 | HARRY CHAPIN~Frank J. Russo, inc., Performing 3,280 | $7.50-38.50 | $25,550*
Arts Center, Providence, R.I., April 16
12 | ROBIN TROWER/SHOOTING STAR—Monarch 3,002 | $7.50-$8.50 | $24,758
Entertainment, Capitol Theatre, Passaic, N.J., April
19
13| PUBLIC IMAGE LTD./JAMES BLOOD ULMER-Ron 3387 | $6.50-$7.50 | $24,000*
Delsener, Palladium, N.Y.C., N.Y., April 20
14| WARREN ZEVON/MINK DE VILLE-Monarch 2,808 | $7.50-$8.50 | $23,302
| Entertainment, Capitol Theatre, Passaic, N.J., April
18
15 | ROB!N TROWER/SHOOTING STAR-Don Law Co I 2,800 | $7.50-$8.50 | $23,018
Orpheum Theatre, Boston, Mass., April 20
16 | WARREN ZEVON-Don Law Co., Orpheum, Boston, 2,800 | $7.50-$8.50 | $22,831
Mass., April 19
17| UFO/LEGS DIAMOND/OFF BROADWAY—Rock'n 2457 $8.50-$9 I $21,556
Chair Productions, Civic Aud., Bakersfield, Calif. |
April 15 ;
18 OAK RIDGE BOYS/CON HUNLEY—Feyline Presents, | 2,219 $9-310 | $20,576
Rainbow Music Hall, Denver, Co., April 14 (2) J |
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CAREERS WITH
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NEEDS GOOD

CONTACTS.

AND NOTHING
PERFORMS FOR
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LIKE ITD
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BILLBOARD’S 1980-81
INTERNATIONAL
TALENT DIRECTORY

Managing to get your acts to talent
buyers everwhere:

All of music’s top Promoters, Booking
Agents, Clubs & Facilities read
Billboard. And nothing gets to them
like Billboard’s ITD.

Bonus Distribution makes sure you get
to everyone else that’s important to
you. Key buyers at major U.S.:
 advertising agencies
» motion picture studios and TV/film
casting contractors
« campus entertainment departments
« outdoor fairs

Managing to take them front and
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* Finish the marketing job your ITD
listings start. Support your acts with
ITD advertising. And give their image
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talent-buying market.
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world. As easy to use on the road as it is in the
office...because it’s as well-organized as it is
portable.

» The book for the well-traveled manager. Designed
for total tour planning and follow-through:
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» market by market
- country by country

» The manager’s manager...whether you're a talent
manager, assistant manager, road manager, office
magager or home manager/spouse of anyone on the
road.

» The culmination of one year’s-worth of Billboard
Research. Providing you with the industry’s most
reliable, readable listings of:

» concert promoters and booking agents
- facilities, commercial and campus
» fairs and festivals
* restaurants
* rehearsal studios and union locals
» and the whole spectrum of support services:
* CHARTER & LIMOUSINE
* SOUND & LIGHTING
* STAGING & COSTUME
* INSTRUMENTS & TICKETS

Contact your nearest Billboard ad
representative today about: ITD:
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INTERNATIONAL TALENT
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manage without it.
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Disco

Industry Reps Mold Future Forum Expansion

NEW YORK —In a move aimed at
re-emphasizing its commitment to
the discotheque industry, Billboard
Magazine will expand its disco fo-
rums to include participation by
roller rink operators and operators
of discotheques located in amuse-
ment parks, hotels and restaurants.

Participation will also be sought
by operators of rock. pop. gospel.
country and jazz-oriented discos, as
well as related industries, such as
restaurant equipment manufac-
turers and liquor distributors.

The move to broaden its base in
the disco business was formulated
by Billboard’s executives in cooper-
ation with an advisory committee
comprised of disco forum exhibitors,
and formed last February at Disco
Forum VIl in Los Angeles. It will go
into effect with Disco Forum VIII, to
be held July 14-17 at the Sheraton
Center Hotel in New York.

Advisory committee members at-
tending the planning session held at
the Sheraton Center Hotel here
Monday (21) were Paul Friedman,

GLIL Inc.: Vince Finnegan, Meteor
Lights; Colin Hammond, Ham-
mond Industries; Peter Altman,
Lightworks; Terry Singleton and
Gary Loomis, Varaxon; and Marie
de Churchill representing Expocon,
the firm that coordinates the exhibits
segments of the disco forums. Rep-
resenting Billboard were Bill Ward-
low. charts director and director of
the disco forums; Lee Zhito, pub-
lisher; Tom Noonan, sales director;
Ron Willman, national sales man-
ager, Gary Rosenberg, business af-
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fairs director; and Radcliffe Joe,
disco editor.

Also at the meeting were Saul
Mahlab, Vue-More: Pau! Gregory,
Litelab; George Ipolyi. Electronic
Design; Arthur Ruderman, Electra
Display; Jack Ransom. MGM
Stage; Bill Lodener, Crown Indus-
tries; and Dick Sandhaus, Science
Faction.

The committee also pledged to
work closely in the weeks ahead to
streamline services and workshops
planned for the Disco VIII forum.
Among the suggestions being taken
under advisement are:

® Extension of the hours that the
exhibit area is open to buyers and
visitors.

® An easlier starting time of the
forum entertainment. An 8:30 p.m.
time has been suggested.

® A reduction, from four to two,
of the number of acts presented at
each show.

® The admission of selected
groups of students from lighting and
design schools to the exhibit area.

® An expansion of the hardware
awards category to include the most

significant new product used to at-
tract people to discotheques.

® The establishment of specific
demonstration periods for sound
equipment exhibitors in an attempt
to alleviate the cacaphony of sound
that has undermined conversation
and other business dealings at past
forums.

@ Bonus distribution to registrants
of special disco forum editorial in-
sert.

® An aggressive promotional pro-
gram in major business publications
to create broader awareness of the
existence of the forum.

® Greater empbhasis on attracting
the healthy and still largely un-
tapped international disco market to
the forums.

® The creation of color-coded
badges for such categories of show
attendees as owners/buyers, archi-
tects/designers/decorators, install-
ers, reps and deejays.

The committee also structured
two “state-of-the-art” press confer-
ences to be held in New York May
15-16. The conferences will be
geared essentially to business publi-
cations. (Continued on page 43)

RFC Label Exec Looking
To Crossovers With Acts

NEW YORK-—Helping dance
rock and disco cross over into pop
and/or r&b markets is the current
task of Warner Bros./RFC Records’
chief Ray Caviano, who recently
completed an eight-city swing of key
dance markets.

“One of the things we tried to do
on that tour was remind radio pro-
gram directors that it’s wise to con-
tinue using club play as a barometer
of how a record is doing in their
market,” he says, citing the contin-
ued success of Warner's B-52’s, a
new wave act that broke in clubs last
August.

Caviano is working closely with
various Warner Bros. acts in addi-
tion to his own RFC roster, he says.
with the common goal of insuring
their visibility among patrons of dis-
cos regardless of the club’s format.

“Discos are still an important
marketing tool.” he adds. “Records
are still breaking out of clubs, espe-
cially in markets such as New York
where the leading radio stations are
still checking with clubs in order to
determine which new records they’ll
be adding.” Caviano cites New
York’s WBLS-FM and WKTU-FM
in this regard.

“And when both rock clubs and
the more traditional locations agree
on the same record that’s a good
sign,” he says. “That has tremendous
implications for a record’s success.”

Caviano’s own RFC roster in-
cludes the group Changes. which he
cites as an example of a record with
crossover potential. “It’s making an
impression on the soul charts as well

as the disco charts.” he notes. “The
new Gino Soccio album will also be
aimed at many different markets.
There's a bit of reggae. some dance
rock and contemporary disco there.”
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ATLANTA
Thts Week

STOMP—Brothers Johnson—A&M (LP/12-inch)

2 AMERICAN GIGOLO (Soundtrack)—all cuts—Blondie &
Giorgio—Polydor (LP/12-inch)

3 FUNKYTOWN-Lipps Inc.—Casablanca (LP/12-inch)

4 LOVER'S HOLIDAY—Change—Warner/RFC (LP/12-inch)

5 YOU GAVE ME LOVE—Crown Heights Affair—De-Lite
(12-inch)

6 IN THE SOCKET—Shalamar—Solar (12-inch) (R)

7 HIGH ON YOUR LOVE—Debbie Jacobs—MCA (LP/12-
inch)

8 | GOT THE FEELING/JUST US—Two Tons O Fun—
Fantasy (LP/12-inch)

9 YOU GOT WHAT IT TAKES/CHECK OUT THE GROOVE—
Bobby Thurston—Prelude (LP/12-inch)

10 TAKE YOUR TIME (Do It Right)—S.0.5.—Tabu (12
inch)

11  WHAT YOU WON'T DO FOR LOVE-Denny Corbett—
Reflection (12-inch)

12 TWILIGHT ZONE=Manhattan Transfer—Atlantic (LP/
12-inch)

13 THE GET DOWN MELLOW SOUND/DANCE-The
Player's Association—Vanguard (LP/12-inch)

14  MONY MONY-Vinyl Virgins—Reflection (12-inch)

15 POP POP SHDO WAH-Erotic Drum Band—Prism (12-
inch)

BALT./WASHINGTON
This Week

1 STOMP—Brothers Johnson—A&M (LP/12-inch)

2 LOVER'S HOUDAY—Change—Warner/RFC (LP/12-inch)

3 TWO TONS 0' FUN-all cuts—Two Tons 0" Fun—
Fantasy (LP/12-inch)

4 YOU GOT WHAT [T TAKES/CHECK OUT THE GROOVE-
Bobby Thurston—Prelude (LP/12-inch)

5 AMERICAN GIGOLO (Soundtrack)—ali cuts—Blondie &
Giorgio—Polydor (LP/12-inch)

6 LET'S GET SERIOUS/BURNIN' HOT/YOU GOT TO
HURRY GIRL-Jermaine jackson—Motown (LP/12-
inch)

7 DONT PUSH IT, DON'T FORCE IT—Leon Haywood—
20th Century (12-inch)

8 IS IT LOVE—Machine—Hologram/RCA (12-inch)

9 SWEET SENSATION-Stephanie Mills—20th Century
(12-inch)

10 YOU GAVE ME LOVE-Crown Heights Affair—De-Lite
(12-inch)

11 USE IT UP, WEAR IT OUT/HANG TOGETHER-
Odyssey—RCA (LP/12-inch)

12 MUSIC TRANCE—Ben E. King—Atlantic (12-inch)

13 ALL MIGHT THING—Invisible Man's Band—Mango (12-
inch)

14 KEEP IT HOT—Cheryl Lynn—Columbia (12-inch)

15 WAS THAT ALL THERE WAS-—Jean Carn—P.LR. (12-
inch)

BOSTON
ThE Wosk

LOVER'S HOLIDAY~-Change—Warner/RFC (LP/12-inch)

2 YOU GOT WHAT IT TAKES/CHECK OUT THE GROOVE—
Bobby Thurston—Prelude (LP/12-inch)

3 TWIUGHT ZONE—Manhattan Transfer—Atlantic (LP/
12-inch)

4 AMERICAN GIGOLO (Soundtrack)—all cuts—Blondie &
Giorgio—Atlantic (LP/12-inch)

5 ALL NIGHT THING—Invisible Man's Band—Mango (LP/
12-inch)

6 STOMP—Brothers Johnson—A&M (LP/12-inch)

7 TWO TONS 0" FUN-ail cuts—Two Tons O° Fun—
Fantasy (LP/12-inch)

8 YOU GAVE ME LOVE—Crown Heights Affair—De-Lite
(12-inch)

9 THE GET DOWN MELLOW SOUND/WE GOT THE
GROOVE/DANCE—The Player's Association—
Vanguard (LP/12-inch)

10 YOU'RE ALL THE BOOGIE | NEED/BEHIND THE
GROOVE—Teena Marie—Motown (LP/12-inch)

11 LET'S GET SERIOUS—)ermaine Jackson—Motown (LP/
12-inch)

12 BACK TOGETHER AGAIN/DON'T MAKE ME WAIT T0O
LONG—Roberta Flack w/Donny Hathaway—
Atlantic (LP)

13 IN THE SOCKET-Shalamar—Solar (12-nch) (R)

14 SWEET SENSATION—Stephanie Milis—20th Century
(12-inch)

15 TAKE YOUR TIME-S.0.S.—Tabu (12-inch)

CHICAGO
This Week

1 STOMP-Brothers Johnson—A&M (LP/12-inch)

2 LOVER'S HOLIDAY—Change—Warner/RFC (LP/12-inch)

3 AMERICAN GIGOLO (Soundtrack)—all cuts—Blondie &
Giorgio—Polydor (LP/12-inch)

4 FUNKYTOWN-Lipps Inc.—Casablanca (LP/12-inch)

5 TWO TONS 0" FUN-all cuts—Two Tons O° Fun—
Fantasy (LP/12-inch)

6 MONY MONY—Vinyl Virgins—Reflection (12-inch)

7 GOT TO BE ENOUGH-Con Funk Shun—Mercury (12-
inch)

8 DON'T PUSH IT, DON'T FORCE IT—Leon Haywood—
20th Century (12-inch)

9 1IN THE SOCKET—Shalamar—Solar (12-inch) (R)

10 YOU MADE ME DO IT AGAIN/FILL ME UP—Elaine &
Bllen—0vation (12-inch)

11 BEHIND THE GROOVE/YOU'RE ALL THE BOOGIE )
NEED—-Teena Marie—Motown (LP/12-inch)

12 YOU'VE GOT WHAT IT TAKES/CHECK OUT THE
GROOVE—Bobby Thurston—Prelude (LP/12-inch)

13 WAS THAT ALL THERE WAS—Jean Carn—P.LR. (12-
inch)
14 KEEP IT HOT—Cheryl Lynn—Columbia (12-inch)

15 LET'S GET SERIOUS/BURNIN' HOT-Jermaine
Jackson—Motown (LP/12-inch)

DETROIT

This Week

1
2

3

STOMP—Brothers Johnson—ASM (LP/12-inch)

LOVER'S HOLIOAY/SEARCHING—Change—Warner/RFC
(LP/12-inch)

AMERICAN GIGOLO (Soundtrack)—all cuts—Blondie &
Giorgio—Polydor (LP/12-inch)
FUNKYTOWN—Lipps Inc.—Casablanca (LP/12-inch)

TWO TONS 0' FUN—alt cuts—Two Tons O Fun—
Fantasy (LP/12-inch)

WALK THE NIGHT/LIFE AT THE OUTPOST—The Skatt
Brothers—Casablanca (LP/12-inch)

ALL NIGHT THING—Invisible Man's Band— Mango (12-
inch)

MUSIC TRANCE—Ben E. King—Atlantic (12-inch)

MANOOLAY/B0YS IN THE BAND—La Flavour—Sweet
City (LP/12-inch)

WITHOUT YOUR LOVE/ALIVE WITH LOVE-Cut Glass—
20th Century (12-inch)

TWILIGHT ZONE—Manhattan Transfer—Atlantic (12-
inch)

SWEET SENSATION--Stephanie Mills—20th Century
(12-inch)

KEEP IT HOT—Cheryl Lynn—Columbia (12-inch) (R)

THE GET DOWN MELLOW SOUND/DANCE—The
Player's Association—Vanguard (LP/12-inch)

IN THE SOCKET—Shalamar—Solar (12-inch) (R)

HOUSTON

This Week

LOVER'S HOLIDAY-Change—Warner/RFC (12-inch)

AMERICAN GIGOLO (Soundtrack)—all cuts—Blondie &
Giorgio—Polydor (LP/12-inch)

YOU GOT WHAT IT TAKES/CHECK OUT THE GROOVE-
Bobby Thurston—Prelude (LP/12-inch)

TWILIGHT ZONE—Manhattan Transfer—Atlantic (LP/
12-inch)

FUNKYTOWN-Lipps, Inc.—Casaplanca (LP/12-inch)
IN THE SOCKET-Shalamar—Solar (12-inch) (R)
MIDNIGHT MESSAGE—Ann Margret—MCA (LP/12-inch)

TWO TONS 0' FUN-all cuts—Two Tons 0 Fun—
Fantasy (LP/12-inch)

STOMP-Brothers Johnson—A&M (LP/12-inch)

POP POP SHDO WAH-Erotic Drum Band—Prism (LP/
12-inch)

HIGH ON YOUR LOVE-Debbie Jacobs—MCA (LP/12-
inch)

USE IT UP, WEAR IT OUT/HANG TOGETHER—
Odyssey—RCA (LP/12-inch)

MUSIC TRANCE—Ben E. King—Atlantic (12-inch)

DON'T PUSH IT, DON'T FORCE IT—Leon Haywood—
20th Century (12-inch}

1 HEARD IT THROUGH THE GRAPEVINE—P'zzazz—Roy
B. Records (12-inch)

LOS ANGELES

This Week

1
2

3

STOMP-Brothers Johnson—ASM (LP/12-inch)

LOVER'S HOLIDAY/SEARCHING/THE END—Change—
Warner/RFC (LP/12-inch)

AMERICAN GIGOLO (Soundtrack)—ali cuts—Biondie &
Giorgio—Polydor (LP/12-inch)

TWO TONS 0° FUN—ali cuts—Two Tons 0" Fun—
Fantasy (LP/12-inch)

WITHOUT YOUR LOVE/ALIVE WITH LOVE—Cut Glass—
20th Century (12-inch)

POP POP SHOO WAH—-Erotic Drum Band—Prism (LP/
12-inch)

FUNKYTOWN/POWER/ALL NiGHT DANCING-Lipps
Inc.— Casablanca (LP/12-inch)

YOU GOT WHAT IT TAKES/CHECK OUT THE GROOVE-—
Bobby Thurston—Preiude (LP/12-inch)

TWILIGHT Z0NE—Manhattan Transfer—Atiantic (LP/
12-inch)

| HEARD IT THROUGH THE GRAPEVINE—P'zzazz—Roy
B. Records (12-inch)

IN THE SOCKET—Shalamar—Solar (12-inch) (R)

BRASS IN POCKET/MYSTERY ACHIEVEMENT/
PRECIOUS—Pretenders—Warner/Sire (LP/12-inch)

WALK THE NiGHT/UFE AT THE OUTPOST—The Skatt
Brothers—Casablanca (LP/12-inch)

YOU GAVE ME LOVE—Crown Heights Affair—De-Lite
(12-inch)

THE GET DOWN MELLOW SOUND/DANCE-The
Player's Association—Vanguard (LP/12-inch)

MIAMI

This Week

1

2
3

TWILIGHT ZONE—Manhattan Transfer—Atlantic (LP/
12-inch)

STOMP—Brothers Johnson—A&M (LP/12-inch)

AMERICAN GIGOLO (Soundtrack)—alt cuts—Blondie &
Giorgio—Polydor (LP/12-inch)

BEHIND THE GROOVE/YOU'RE ALL THE BOOGIE |
NEED—Teena Marie—Motown (LP)

YOU GOT WHAT IT TAKES/CHECK OUT THE GROOVE-
Bobby Thurston—Prelude (LP/12-inch)

KEEP IT HOT—Cheryl Lynn~Columbia (12-inch) (R)

YOU GAVE ME LOVE—Crown Heights Affair—De-Lite
(12-inch)

WAS THAT ALL THERE WAS-Jean Carn—-P.1R. (12
inch)

LOVER'S HOLIDAY—Change—Warner/RFC (LP/12-inch)

MIDNIGHT MESSAGE—Ann Margret—MCA (LP/12-inch)

MUSIC TRANCE—Ben E. King—Atlantic (12-inch)

TWO TONS 0’ FUN—all cuts—Two Tons 0* Fun—
Fantasy (LP/12-inch)

WALK THE MIGHT/LIFE AT THE QUTPOST—The Skatt
Brothers—Casablanca (LP/12-inch)

FUNKYTOWN-Lipps Inc.—Casablanca (LP/12-inch)

POP POP SHOO WAH—Erotic Drum Band—Prism (LP/
12-inch)

NEW ORLEANS

1 LOVER'S HOLIDAY—Change—Warner/RFC (LP/12-inch)

2 THE GET DOWN MELLOW SOUND/WE 60T THE
GROOVE/DANCE—The Player's Association—
Yanguard (LP/12-inch)

3 STOMP-Brothers Johnson—A&M (LP/12-inch)
4 FUNKYTOWN-Lipps inc.—Casablanca (LP/12-inch)

5 YOU GOT WHAT IT TAKES/CHECK OUT THE GROOVE-
Bobby Thurston—Prelude (LP/12-inch)

6 NOW I'M FINE-Grey & Hanks—RCA (LP/12-inch)
7 LET'S GET SERIOUS—Jermaine Jackson—Motown (LP/

This Week

12-inch)

8 WAS THAT ALL THERE WAS—Jean Carn—P.L.R. (12-
inch)

9 TWILIGHT ZONE—Manhattan Transfer—Atlantic (LP/
12-inch)

10 TWO TONS 0’ FUN—all cuts—Two Tons O° Fun—
Fantasy (LP/12-inch)

11  MUSIC TRANCE—Ben E. King—Atlantic (12-inch)

12 AMERICAN GIGOLO (Soundtrack)—all cuts—Biondie &
Giorgio—Polydor (LP/12-inch)

13 QUEEN OF FDOLS-Jessica Williams—Polydor (LP)

14 SWEET SENSATION-Stephanie Mills—20th Century
(12-inch)

15 FOXES (Soundtrack)—atl cuts—Cher & Giorgio—
Casablanca (LP/12-inch)

NEW YORK

1 LOVER'S HOLIDAY/SEARCHING/THE GLOW OF LOVE/
THE END—Change—Warner/RFC (LP/12-inch)

2 TWO TONS 0' FUN—all cuts—Two Tons O° Fun—
Fantasy (LP/12-inch)

3 AMERICAN GIGOLO (Soundtrack)—alt cuts—Blondie &
Giorgio—Polydor (LP/12-inch)

4 STOMP—Brothers Johnson—A&M (LP/12-inch)

YOU GOT WHAT IT TAKES/CHECK OUT THE GROOVE—

Bobby Thurston—Prelude (LP/12-inch)

6 FUNKYTOWN-Lipps Inc.—Casablanca {LP/12-inch)

MUSIC TRANCE—Ben E. King—Atlantic (12-inch)

8 BEHIND THE GROOVE/YOU'RE ALL THE BOOGIE t
NEED—Teena Marie—Motown (LP/12-inch)

9 YOU GAVE ME LOVE—Crown Heights Affair—De-Lite
(LP/12-inch)

10 TWILIGHT ZONE—Manhattan Transfer—Atlantic (LP/
12-inch)

11 POP POP SHOO VIAH/TDUCH ME WHERE IT'S HOT—
Erotic Drum Band—Prism (LP/12-inch)

12 HOOKED ON YOUR LOVE-Fantastic Aleems—N.IA.
Records (12-inch)

13 LET'S GET SERIOUS/BURNIN' HOT—Jermaine
Jackson—Motown (LP/12-inch)

14 SWEET SENSATION-Stephame Mills—20th Century
(12-inch)

15 KEEP 1T HOT—Cheryl Lynn—Columbia (12-inch) (R)

This Week

PHILADELPHIA

1 BEHIND THE GROOVE/YOU'RE ALL THE BOOGIE 1
NEED—-Teena Marie—Motown (LP/12-inch)

2 LOVER'S HOLIDAY—Change—Warner/RFC (LP/12-inch)

3 LET'S GET SERIOUS/BURNIN' HOT-Jermaine
Jackson—Motown (LP/12-inch)

4  SWEET SENSATION-Stephanie Mills—20th Century
(12-inch)

5 STOMP—Brothers Johnson—A&M (LP/12-inch)

6 GIVE UP THE FUNK (LET'S DANCE)-B.T. Express—
Columbia (LP/12-inch}

7 AMERICAN GIGOLO (Soundtrack)~all cuts—Blondie &
Giorgio—Polydor (LP/12-inch)

8 BACK TOGETHER AGAIN/DON'T MAKE ME WAIT TOO
LONG—Roberta Flack w/Donny Hathaway—
Atlantic (LP)

9 YOU GOT WHAT IT TAKES/CHECK OUT THE GROOVE—
Bobby Thurston—Prelude (LP/12-inch)

10 GOT TO BE ENOUGH-Con Funk Shun—Mercury (12-
inch)

11 TWO TONS 0' FUN-all cuts—Two Tons O’ Fun—
Fantasy (LP/12-inch)

12 RELEASE—Patti La Belle—Epic (LP)

13 TWILIGHT ZONE—Manhattan Transfer—Atlantic (LP/
12-inch)

14 IS IT LOVE—Machine—Hologram/RCA (12-inch)

15 USE IT UP, WEAR IT OUT/DON'T TELL ME, TELL
HER/HANG TOGETHER—Odyssey—RCA (LP/12-
inch)

This Week

PHOENIX

1 AMERICAN GIGOLO (Soundtrack)—all cuts—Blondie &
Giorgio—Polydor (LP/12-inch)

2 ALL NIGHT THING—Invisible Man's Band—Mango (12
inch)

3 STOMP—Brothers Johnson—A&M (LP/12-inch)
4 LOVER'S HOLIDAY—Change—Warner/RFC (LP/12-inch)

5 POP POP SHOO WAH-Erotic Drum Band—Prism (LP/
12-inch)

6 TWILIGHT ZONE—Manhattan Transfer—Atlantic (LP/
12-inch)

7 MIDNIGHT MESSAGE—Ann Margret—MCA (LP/12-inch)

8 TWO TONS O’ FUN-all cuts—Two Tons 0" Fun—
Fantasy (LP/12-inch)

9  MONY MONY—Vinyl Virgins—Reflection (12-inch)

10 HOT TO TROT-Lauret Russell Grant—Alvarez (12
inch)

11 ONE, TWO, THREE-Salazar—City Records (12-1nch)
12 KEEP IT HOT—Cheryl Lyon—Columbia (12-inch) (R)
13 IN THE SOCKET—Shalamar—Solar (12-inch) (R)

14 WHAT YOU WON'T DO FOR LOVE-Denny Corbett—
Reflection (12-inch)

15 FUNKYTOWN-Lipps Inc.—Casablanca (LP/12-inch)

This Week

PITTSBURGH

This Week

2

AMERICAN GIGOLO (Soundtrack)~all cuts—Blondie &
Giorgio—Polydor (LP/12-inch)

YOU GOT WHAT IT TAKES/CHECK OUT THE GROOVE-
Bobby Thurston—Prelude (LP/12-inch)

POP POP SHOO WAH-—Erotic Drum Band—Prism (LP/
12-inch)

STOMP—Brothers Johnson—A&M (LP/12-inch)

IN THE SOCKET—Shalamar—Solar (12-inch) (R)

WALK THE MIGHT/UFE AT THE OUTPOST-The Skatt
Brothers—Casablanca (LP/12-inch)

TWO TONS 0’ FUN—all cuts—Two Tons 0" Fun—
Fantasy (LP/12-inch)

LOVE'S HOUDAY—Change—Warner/RFC (LP/12-inch)

THE GET DOWN MELLOW SOUND/DANCE-The
Player's Association—VYanguard (LP/12-inch)

MIDNIGHT MESSAGE—Ann Margret—MCA (LP/12-inch)
FUNKYTOWN—Lipps Inc.—Casablanca (LP/12-inch)

TWILIGHT ZONE—Manhattan Transfer—Atlantic (12-
inch)

NOW I'M FINE—Grey & Hanks—RCA (12-inch)

LET'S GET SERIOUS/BURNIN' HOT—Jermaine
Jackson—Motown (LP/12-inch)

TOO HOT TO SYOP THE ROCK—Keith Zorros—
Hologram/RCA (1Z-inch)

SAN FRANCISCO

This Week

TWO TONS O' FUN—all cuts—Two Tons O° Fun—
Fantasy (LP/12-inch)

WITHOUT YOUR LOVE/AUVE WITH LOVE-Cut Glass—
20th Century (12-inch)

LOVER'S HOLIDAY/SEARCHING/ANGEL IN MY
POCKET—Change—Warner/RFC (LP/12-inch)

STOMP—Brothers Johnson—A&M (LP/12-inch)

FUNKYTOWN—Lipps Inc—Casablanca (LP/12-inch)

MIDNIGHT MESSAGE—Ann Margret—MCA (LP/12-inch)

WALK THE NIGHT/UFE AT THE OUTPOST/DANCING
WITH THE MAN-The Skatt Brothers—Casablanca
(LP/12-inch)

AMERICAN GIGOLO (Soundtrack)—all cuts—Blondie &
Giorgio—Polydor (LP/12-inch)

DANCE FANTASY—Free Life—Epic (12-inch)

HIGH ON YOUR LOVE—Debbie lacobs—MCA (LP/12-
inch)

| HEARD IT THROUGH THE GRAPEVINE—P'zzazz-Roy
B. Records—(12-inch)

POP POP SHOO WAH,TOUCH ME WHERE IT'S HOT—
Erotic Drum Band—Prism (LP/12-inch)

TOO HOT TO STOP THE ROCK—Keith Zorros—
Hologram/RCA (12-inch)

TWILIGHT ZONE—Manhattan Transfer—Atlantic (LP/
12-inch)

YOU GOT WHAT IT TAKES/CHECK OUT THE GROOVE—
Bobby Thurston—Prelude (LP/12-inch)

SEATTLE/PORTLAND

This Week

1
2
3

LOVER'S HOLIDAY—Change—Warner/RFC (LP/12-inch)
STOMP—Brothers Johnson—A&M (LP/12-inch)

AMERICAN GIGOLO (Soundtrack)—all cuts—Blondie &
Giorgio—Polydor (LP/12-inch)

MIDNIGHT MESSAGE—Ann Margret—MCA (LP/12-inch)

TWILIGHT ZONE—Manhattan Transfer—Atlantic (LP/
12-inch)

NOW I'M FINE-Grey & Hanks—RCA (12-inch)

TWO TONS 0" FUN-all cuts—Two Tons 0° Fun—
Fantasy (LP/12-inch)

BEHIND THE GROOVE/YOU'RE ALL THE BOOGIE |
NEED—Teena Marie—Motown (LP/12-inch)

IN THE SOCKET—Shalamar—Solar (12-inch) (R)

YOU GAVE ME LOVE—Crown Heights Affair—De-Lite
(12-inch)

FOXES (Soundtrack)—all cuts—Cher & Giorgio—
Casablanca (LP/12-inch)

MUSIC TRANCE-Ben E. King—Atlantic (12-inch)
LET'S HAVE A PARTY-Danielle—Casablanca (LP)

POP POP SHOO WAH--Erotic Drum Band—Prism (LP/
12-inch)

THE GET DOWN MELLOW SOUND/DANCE—Player's
Association—Vanguard (LP/12-inch)

MONTREAL

This Weeh

1
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w

AMERICAN GIGOLO—Blondie & Giorgio—Polydor (LP)
STOMP—Brothers Johnson—A&M (LP)
BREAKAWAY—Watson Beasley—CBS (LP)
FUNKYTOWN-Lipps lnc.—A&M'(LP)

HIDING FROM LOVE—Bryan Adams—A&M (LP)

§ CAN'T CONTROL MYSELF-Teenbeats—Alta (LP)
FAKE—Karen Silver—Quality (LP)

YOU GOT WHAT IT TAKES—Bobby Thurston—Quality
(P

ROCK AND ROLL—Kryptonite—Downstairs (LP)

DANCE/WE 60T THE GROOVE-Piayers Association—
London (LP)

WEEKEND ROCK—Puzzles—Quality (LP)

WE GOT TO LOVE SOMEBODY TODAY—Sister Sledge—
WEA (LP)

COME BACK-). Geils Band—Capitol (LP)
FEAR-Easy Going—London (LP)
ONE STEP BEYOND-Madness—CBS (LP)

Compiled by telephone from Disco D.J. Top Audience Response Playlists representing key discotheques in
U.S. Disco Action Markets, plus sales reports from key disco product retailers/one stops.

the 16 major
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Disco Mix

By BARRY LEDERER

NEW YORK—Prelude Records has a bright
star on the horizwn, judging from the contents of
Gayle Adams’ parformance on her debut LP for
the lakel. Although two of the cuts seem like
formula disca, (* Your Love Is A Life Saver” and
“Stretch’ In Quf") two other tunes prove their
worth Yo Brot ght It On Yourself” at 5:24 has
a catchy melocy line backed by infectious
rhythm tracks which make this selection stand
out as the high ight of the LP. “Piain Qut Of
Luck' at 7-35 israunchier and has an up-tempo
gosped feel similar to the drive of Loletta Hollo-
way, fFough somewhat sweeter.

From the sare label is the group Kumano,
with an LP of the same name. This record has
been put just a few weeks and is beginning to
see swme action in the clubs. If funk and rock
make & clean fusion for disco music, then the
group nas feunc the right combination. Its dy-
namic perfomance on "Il Cry For You" reaches
intense heights white *'You Got It" is more in the
mid-tempo area with a wailing r&b flair that
catche; the daacers attention. Both are pro-
duced by Randy Kumano.

Ore of the more pleasant and easygoing
sounds that can be found today is on Sam Rec-
ords. The 12 inch 33% r.p.m. disk titled “Just
How 3weel Is Your Love” is by a group called
Rhyze. The simpdicity of the arrangement is aug-
ment2d by nice .azz accents from the brass sec-
tion. The selection is the right mixture of vocal
and instrumental passages with several
notewcrthy brezks that add spice to this pro-
ductian by Paul L. Kyser.

A ditferent direction for Sam is mirrored in its
release of The Newsboys' 12-inch 33% rpm ti-
tled “Bring Me The News Boy.” Hard edged vo-
cals matched with a driving rock track come
across as 1 refreshing sound. This disk should
find tavor in clubs that cater to both disco and
rock music. It has potential for crossover on the
charts The flip side titled "Alternatives™ is an
instrumental vession of the vocal which deejays
shouid find use’ul in playing back to back with
the A side

There is only one
line of high quality
disco light and
sound equipment.

The name is
Meteor.
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N.Y.C. May Pay If
Disco Skater Falls

NEW YORK-New York City
lawmakers, including Mayor Koch.
and Parks Commissioner Gordon
Davis who welcomed open air roller
disco dancers with open arms. may
be losing some of their initial enthu-
siasm in the wake of an appcllate
court decision which states that the
city may be liable for injuries caused
to skaters because of flaws in city
pavements.

The decision arose out of the case
of a 12-year-old boy who allegedly
suffered a leg fracture in 1972 after
he fell while skating on a flawed
stdewalk in New York’s East Village.
The boy's mother sued the city for

il Attention )
CLUB OWNERS

Is your club a
victim of the
changing times?

LET USHELP

We can show you how to bring back
that sweet sound of the cash register.

Good references

THE PHIL GARY
DISCO
CONSULTING MACHINE

(614) 451-6564

$500.000 in damages and another
$50.000 for loss of her son’s services.

The five-member court was care-
ful to point out that it “did not hold
that the city had an obligation to
keep its sidewalks and pavements
safe for roller skating as such. but
only to maintain them in a reason-
ably safe condition for rcasonably
foreseeable uses.”

It adds, “the plaintitf is entitled to
recover (compensation) if the condi-
tion was found to be dangerous to all
persons passing. whether walking or
skating.”

The ruling continues. “We have
concluded that the city’s liability to a
roller skater is a question of fact to
be determined upon the particular
facts of each case as governed by the
gencral principle that the city’s duty
is no higher than its duty to an ordi-
nary pedestriarm.”

Although the court is yet to rule
on the merits of the claim by plain-
tff who triggered the decision, it
is believed 1o be the first time that
a court decision has been made in
this city on an injury involving a
roller skater. As a result. the casc is
expected to have far-reaching effects
on the city’s relationship with out-
door roller skaters. Last ycar and
again this spring. the city opened
Central Park’s Wollman Rink to
roller disco dancers. It has not yet
been determined whether the court
decision will affeet this policy.

DISCO & DANCE REC.

Retail - DJ

Call or write us—We have the fastest
service, best stock and cheapest re-
tail price on U.S. and imports. Send
for our FREE lists of imports, 12"
Discs, and U.S. LP’s.

We export to DJs in all foreign
countries (retail onty).

We aiso have NEWWAVE, ROCK,
SOUL, COUNTRY and other re-
lated DANCE RECORDS.

We also have 5,000 pop oldies in
stock. Send $1.50 for catalog.

Call us about our AUTOMATIC MAILING

All orders are shipped immediately U.P.S.-
We give personal attention to your needs

V)

SUBSCRIPTION  SERVICE—personalized )3y
to the needs of your disco or area. g
Ny, B

MAIL ORDER SERVICE
imports & U.S.

NEW 12" IN STOCK—Trampps, Spin-
ners, SOS Band, Herble Hancock, Viola
wills (Brand New), Baby-O, Cheryl
Lynn (Remix), Peter Brown, Parllament
Black Hole), Sugar Hill Gan% (New),
rince (Sexy Dancer), Donna Summer
(Remix), Dan Hartman (Remix), Dr.
Hook, Rufus (Any Love), Bros. John-
son, Liquid Goid, N. M. Walden (To-
night), Al Hudson (New), Players. As-
soclatlon, Claudja Barry (Remix),
Hiroshima. Phone (516) 269-5530.

MAIL 0 DISC RECORDS

P.O. Box 143
Kings Park, N.Y. 11764

THE BEST PRICES & DELIVERY WITHOUT SACRIFICING QUALITY

e STROBES
» CONTROLLERS

» STRIP LIGHTS
» STARBURSTS

90,000 Candle Power
Giant 6’ Dia.

Planetary

Rotor

Par 46 Rainlite

Dealer Inquiries Invited
Foreign & Domestic

Write or Call Collect for Catalogue
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(12-inch) SCD-5555

OOUICU
op g 980, Billboard Pub
This | Last | Mon . Mis | Lst | o .
el L | TITLE(S), Artist, Label — 22 L | TITLE(S), Artist, Label
ﬁ 3| 6| LOVERS' HOLIDAY/SEARCHING/GLOW OF LOVE-Change— 51 10 | STANDING OVATION—G.Q—Arista
Warner/RFC (LP/12-inch) RFC 3438/3435 (12-inch) CP-709
2| 2| 9| AMERICAN GIGOLO (Seundtrack)—Giorgio & Blondie— 52 21 | DANCE FANTASY—Free Life—
Polydor (LP/12-inch*) PD-1-6259 Epic (12-inch) NBLP2-7183
3 1 11 STOMP—Brothers Johnson— 53 58 5 | RELEASE—Patti LaBelle—Epic
ASM (LP) SP-3716 (LP) Je 36381
ﬁ 4 L] TWO TONS 0.' FUN—all cuts—Two Tons 0’ Fun—Fantasy 45 9 YOU CAN GET OFF ON THE-MUSIC/PLANET OF LOVE—
(LP/12-inch*) F-9584 LePamplemousse—AVI (LP) Avi-6080
5 5 10 YOU GOT WHAT IT TAKES/CHECK OUT THE GROOVE— 55 4 8 MEDLEY OF HITS—Diana Ross & S _ Mot
Bobby Thurston—Prelude (LP/12-inch*) PRL-12174 (12inch) M300035 T e
6| 6 15| FUNKYTOWN/ALL NIGHT DANCING—Lipps, Inc.— s | 31 EEN OF lossica Whliams—
Casablanca (LP/12:inch®) NBLP-7197 | el B e WAL LDy
7 7| 16| TWILIGHT ZONE—Manhattan Transfer— Atlantic | . i
(LP/12-inch®) $D-19258 571 57 | 17| WE G(({Tzrltlci)ﬂiﬂzgz The Positive Force—Turbo
ﬁ 12| 8| POP POP SHOO WAH/TOUCH ME WHERE IT'S HOT—Erotic .
; L 58 | 48 | 14 | NEW YORK, LONDON, PARIS, MUNICH—all cuts—M—Sire/
| 15| 6| oemo e croovtroune ak e oo e EL IR RIS
I § THE GR — YOURCIA L_ - 59 49 17 LET’S FLY-all cuts—Paradise Express—Fantasy
Teena Marie—Motown (LP) M-9221R1 (LP/12-inch®) FA589
15| AL - isi s
L N R ks 17U g 20 RIS M e 71| 3| DANCE OF LOVE/FEELING GOOD~—Mandrili—Arista (LP)
(12-inch) MLPS-7782 s
11 11 29 IN THE SOCKET—Shalamar—Solar (LP/12-inch remix)
BXL-13479 ﬁ 6 [ 3| LOVE WAVES/) DON'T WANT TO BE WITH NOBODY ELSE/
12| 13| 7| YOU GAVE ME LOVE—Crown Heights Afair—De Lite ” l/PZD_ ?I?znsMcuam Fta LAY
SR Lk 62 | 52 | 29 1 WORKING MY WAY BACK TO YOU—Spi Atlanti
13| 8| 10| MUSIC TRANCE-Ben E. King—Atlantic i e
S T 3| 39| 12 TONIE;LPIZ/;27-::h;I)GiI[;IgSZ: G/DS: ; 2053 MCA
' 6 R —Sharon Paige—Source/
14 14 9 | NOW I'M FINE-Grey & Hanks—RCA/Hologram (LP/12- R
inch®) AFLL3477 (12:nch) SOR-13952
ﬁ 21| 5| LEPS GET SERIOUS/BURNIN' HOT—fermaine Jackson— b4 2|1 °°M:gLE“Lg"gf,‘7§g”°" Magic Orchestra—
Motown (LP) M7 928 Rl (LP) SP-
20| 8| MIDNIGHT MESSAGE—Ann-Mareret—MCA 85| 65 | 9 | )DONT BELIEVE/OOPS, UP SIDE YOUR HEAD—The Gap
ﬁ (LP/12-inch*) MCA'_'Q'zzg'g'et Band—Mercury (LP/12-inch*) SRM 1-3804
17 | 9| 12| WALK THE NIGHT/LIFE AT THE OUTPOST/DANCING FOR 6 | 66 | 11 | HOTTO TROT-Lourett Russell Grant-
THE MAN—Skatt Bros.—Casablanca Alvarez (12-inch) NC-1001
(LP/12-inch*) NBLP-7192 67 | 67 12 REMONE-Kocky—Windsong/RCA
ﬁ 18| 7| GET DOWN MELLOW SOUND/WE GOT THE GROOVE- (12-inch) BXL1-3502
Players Association—Vanguard (LP/12-inch®) 68 | 68 | 20 | PLANET CLAIR/ROCK LOBSTER/DANCE THIS MESS
VSD-79431 AROUND—The B-52's—Sire/Warner
ﬁ 19 | 9| WITHOUT YOUR LOVE—Cut Glass—20th Century (LP/12-inch®) BSK-3355
(12:inch) TCD-103 _ Pr! 7¢ | 3| wuat vou wON'T 00 FoR LOVE=Denny Corbett-
20| 2 4 | SWEET SENSATION-Stephanie Mills—20th Century Reflection (12-inchy CBL 127
(LP/12-inch) T-603/TCD 106 ﬁ )
7 4 L
Pr| 22| 5| sack TocEmer acain/00NT waKE ME wAT T00 i e G T
LONG—Roberta Flack W/Donny Hathaway—Atlantic (LP) i
SD 16013 ﬁ 85 3 | LET'S HAVE A PARTY-Danielle~ Casablanca
22) 16| 18 | HIGH ON YOUR LOVE/HOT HOT (Give It All You Got)— (LP) NBLP 7210
Debbie Jacobs—MCA (LP/12-inch*) MCA-3203 ﬁ 8 | 2| L'AMOUR TOUJOUR LAMOUR/FIRST BE A WOMAN—
ﬁ 23| 20| WAS THAT ALL THERE WAS/WHAT'S ON YOUR MIND/GIVE Leonore O'Malley—Polydor (LP) PD-1-6253
IT UP—Jean Carn—P.IR. 73| 70 | 10 | DONT BRING BACK MEMORIES/IN NEW YORK—Passion—
(LP) JZ-36196 Prelude (LP/12-inch®) PRL-12176
22| 17| 11| DONT PUSH IT DON'T FORCE IT—Leon Haywood- ﬁ 84 | 3| HIDIN' FROM LOVEBryan Adams—A&GM
20th Century (12-inch) TCD 105 (LP) SP 4800
25| 28| 14| KEEPIT HOT—Cheryl Lynn—Columbia (LP/12-inch) IC ﬁ w237 _Gi inch*
36145/43- 11261 95 13 lzgRA Slilgéar City Records (12-inch*)
BB S e ITTOSEH[(% DON'T TELL ME, TELL HER/USE IT UP, 76| 76 | 3| HARD ROCK & DISCO/MUSIC FREEK—Trammps—Atiantic
—0dyssey—RCA (LP/12-inch) (LP/12-inch*) SD 1927
AFL 13526/JC 11963 _
ﬁ 32 5 S IT LOVE—Machine— 7 78 3 HOT TLOPT%OT-éAlfredo De La Fe—Criolla
RCA/Hologram (12-inch) 1D 11943 (LP)V 47
w 33 9 1 HEARD IT THROUGH THE GRAPEVINE-P'zzazz—Roy B 78 82 8 YOu MADA[ ME DO IT AGAIN/FILL ME YP—Elain & Ellen-
Records (12-inch) RBDS 2505 Ovation (12-inch) OVD 5004
ﬁ 37 4 GOT TO BE ENOYGH—Con Funk Shun-Mercury 79 81 2 GO ALL THE WAY—The Isley Brothers—T-Neck
(LP) SRM 1-3806 (LP) FZ 36305
ﬁ 40 4 MONY MONY—Vinyl Virgins—Reflection 80 56 18 | CAN'T HELP MYSELF (Sugar Pie Honey)—Bonnie
{12-inch) MOM 666A Pointer—Motown (LP) M7-929
ﬁ 41 [ 4| I'MOK YOU'RE OK—American Gypsy—Importe/12 81 | 8 | 14 | LOVEIN OUR HEARTS/LEADMEON—Peter Brown—Drive/
(MAXI 33) MP 305 TK-(LP) DRI-108
32 25 2 TONIGHT I'M ALRIGHT—Narada Michael Walden—Atlantic 82 87 3 IT DOESN'T ONLY HAPPEN AT NIGHT—Cissy Houston-
(Lgr) :3-19?57T ] Columbia (LP) IC 36193
3 5| TOOH STOP THE ROCK—Keith Zorros—
f 55 | 21 | 1 CAN'T DANCE WITHOUT YOU/THANK GOD THERE IS
ﬁ . uoo:::g:"\'r:) ’LC: féié"‘r": ”F’ 1t193t§ " MUSIC—Theo Vaness— Prelude (LP) PRL-12173
—The Fantastic Aleems—
NIA Records (12:nch) N-1003 1| 3 Bomécz;'sn?é::,( IS;:;ICEH)ROLL—Vaughn Mason & Crew—
35 [ 26| 9| HIGH/SKYY 200-Skyy—Salsoul runsw o
(LP/12-inchy SA-8532 85 60 8 GONNA GET ALONG WITHOUT YOU NOW-—Viola Wills—
36 | 30| 13| RIPE=all cuts—Ava Cherry—RSO/Curtom Sugar Hill (12:inch) .
(LP) RS-1-3072 86 62 9 LADY-FIRE—Vikki Halloway— Atiantic
37| 43| 5| WINNERS—Klecer—Atfantic S OTC IR
(LP/12-inch®) SD 19262 87| 9 | 4| IREALLY LOVE YOU—(lust Can't Help Myself)—Common
38| 24 25| EVITA—all cuts—Festival—RSO (LP) Sense~BC Records (12inch) BC 4005 A
RS-1-3061 88 m SHADY LADY=Strutt & Co.—
ﬁ 51| 3| GIVE UP THE FUNK (Let's Dance)—B.T. Express— TK (121inch) TKD 435
Columbia (LP/12-inch*) JC 36333 89 m 1 GOT LOVE—Peggy Blue—
ﬁ 59 | 12| PARTY BOYS—Foxy~Tk 0 MCA (LP/12-inch*) 3223
(LP) DASH 30015/DISCONET (12-inch*) (R) Vol. 3, 90 m CLOUDS—Chaka Khan—
Program 6 Warner (12-inch*)
ﬁ 61| 4| TAKE YOUR TIME—SOS—Tabu 91| 8 | 4 | BODYIN MOTION=Clytton Dyson—Motown
(LP/12-inch*) 12 36332 (12-inch) M00034D 1
Q2| 47 51 MANHATTAN SHUFFLE—Extensions from Area Code 21 77 1 21 | HAVEN'T YO —Patri —Elekt
(212)—Friends & Co. (LP) S 114 S Lo 2 gy ce Rushen~Eiektra
ﬁ 63| 3| STARSIN YOUR EYES/GO FOR IT—Herbie Hancock— 93| 8 | 4 | BREAKAWAY—First Choice—Gotd Mine (LP/12-inch)
Columbia (LP) JC 36415 GA 9505/GG 505
ﬁ 64 | 3| OVERNIGHT SENSATION—Jerry Knight—A&M _ B
(12t SP 12035 | | 9|2 LOVE( igjﬁp)o}\‘s lT{zgsel Elektra
ﬁ 79 4 | FOXES (Soundtrack)—all cuts—Cher/Giorgio—Casablanca 5 | 98 | 15| REACH YOUR PEAK—Sister Sledge~Cotillion
(LP) NBLP 2-7206 (LP) 16012
o 0| 2| wme LS Wy O (e 9 | 93 | 23 | WERE GONNA ROCK/ROCKIN' ROLLIN'—Sabu—Ocean
ety D B (LP/12-inch®) SW-43902
ﬂ 53 | 5| BRASS IN POCKET/MYSTERY ACHIEVEMENT/PRECIOUS— ; )
Pretenders—Sire/Warner (LP/12-inch*) SRK 6083 T B T S g dgeCelumbialTappan Zee RY
48| 34| 17| AND THE BEAT GOES ON/CAN YOU DO THE BOOGIE/OUT L)) ,
THE BOX—The Whispers—Solar 98 92 15 | ZIMBRA—Talking Heads—Sire/Warner
(LP/IZ-iﬂCh*) BXL1-3521 (LP/]Z-!HC"I*) SRK-6076
49| 35| 26| VERTIGO/RELIGHT MY FIRE/FREE RIDE-Dan Hartman- 99| 7z | 13| AFRICAN SUITE-all cuts—African Suite—
Blue Sky (LP/12-inch) LP-36302 MCA/Montage (LP) MCA-3205
5 | 36| 21| MANDOLAY-La Flavour—Sweet City 100 ] 97 | 20 | KIND OF LIFE (Kind Of Love)=North End—

West End (12-inch)

*non-commercial 12-inch

Compiled from Top Audience Response Records in the 15 U.S. regional lists.
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Disco

Mr. Laff’s Place a
Manhattan Hangout

® Continued from page 25°

wave in the city, Mr. Laff’s books
only one act per night and that act
does only two shows. Also unlike
most such clubs Mr. Laff’s offers a
set guarantee (about $200) to bands
it books, against a percentage of the
door which ever is higher.

This is in marked contrast to most
clubs, sources say, where non-estab-
lished acts not only get no guarantee
but sometimes they must guarantee
the club a certain draw before they
get booked. And they wind up pay-
ing the club to play.

“At Mr. Laffs, says Castner,”
even auditioning bands get an op-
portunity to make something.™ She
says she asks the new bands to set
their own cover (from $1 to $3). And
if they hustle and get their friends,
relatives or schoolmates to come see
them, then they at least can make
enough money to pay their roadies.

Acts—which allow it—are also
videotaped as they play. The tapes
are sometimes rebroadcast in the
club, and sometimes find their way
to cable television in New York, pro-
viding much more exposure than a
single club appearance.

Acts that have played the room in-
clude veteran rock 'n’ roller Gary
“U.S.” Bonds, Polydor’s Phillip
D’Arrow, Chinga Chavin, Thor and
others. Castner also does local area
bookings for D’Arrow and Chavin,
as well as working on independent
promotional projects for Sire Rec-
ords.

Before WPIX-FM changed its for-
mat and dropped new wave the club
held live “Simone Phone” perform-
ances. Hosted by air personality
Mark Simone the show featured
call-ins from listeners.

One of the clubs most unusual
promotions. and among its more
controversial onces. was a “disco fu-
neral” in late March. The promotion
featured ads that read like obituar-
ies, a three day/night *mourning pe-
riod,” floral arrangements and an
actual coffin.

Inside was a manikin wearing a
three-piece suit. a mirrored ball and
other disco paraphernalia. Local

rock personalities delivered eulo-

gies. and letters and telegrams of
condolence were read.

The music that Mr. Laff’s plays is
readily available commercial new
wave dance rock. Castner does not
allow her DJs to play some of the
more esoteric import stuff. as other
new wave clubs do.

“We tell our disk decjays to stick
with the commercial stuff because
people here on the East side are just
beginning to make the changeover
to (new) rock. And they don’t want
to hear something they cannot buy,
that there is no airplay on. But if
they hear something that they may
know, a B52’s album or something
by the Police that sounds familiar,
they will stick around,” says Castner.

“Record companies are happy
about it, too, because we give the air-
play to the records they are selling. If
my DlJs want to be creative, I tell
them to play their 1mp0rls athome.”
she adds.

Castner says she has had good
luck in getting not just promotional
records but also video for her club
from record companies, because she
approaches them directly, as the
club, and not through her DJs.

“If a club has three deejays, that s
three records to get. And then there

1s a constant turnover of spinners. so’

that means even more records. We
say to the record companies, give us
only one copy and maybe a second
one for cueing purposes. That record
becomes part of the clubs perma-
nent collection, and whatever DI
comes in, he will use that record,”
says Castner.

“This approach works well,” she
says, and consequently she some-
times has promotional posters and
buttons to give away at the 180-ca-
pacity club.

Because of the club’s location
Castner says it draws generally a
more conservative and less out-
landish crowd, as well as the former
disco crowd which is interested in
the new music but can’t quite brave
some of the places down at the Bow-
ery.

“We want people to be able to
come here and not feel freaky be-
cause they don’t have purple-
painted hair,” says Castner.

HONE'S ONE STOP RECORDS & TAPES

LP’s trom $3 99

SOUL - ROCK + GOSPEL « COUNTRY - WESTERN & RAP

SPECIALS! $1.49 List Price from 73¢
12" trom $2.00

Tapes trom $4.59

JAZZY THREE (Rappin’ s ree
KURTIS BLOW ' app P )
VAUGHN MASON

FLASH
FUNKY FOUR PLUS ONE
SPOONIE GEE (New Rap Language)
and MANY MORE!
We have many other specials which change weekly.
Will ship anywhere. For more information:

Yy 12" Disks includes

HONE’S ONE STOP

IRECGHD DISTHIBUTGFIS

WE SHIP UPS WITHIN 24 hrs

12—Keep R Hot/Cheryl Lynn; Watergate Blues/Heath

Bros.; Hollywood 10/Drion; Boogle Beat/Uno; In The For-

est/Baby-0; Don't Teil Me, Teil Her/Odyssey; Any Love/
Rutus; Miliie Jackson/Rated X.

LP's-You'll Never Know/Rodney Frankiin; Giow Of

HOT & NEW

Love/Change; Hoochie Coochie/D.D. Sound; Fear/
Easy Going; Mystic Merlin; Sweet Sensation/Siep-

hanie Mills; Movin' On/Machine; Edwin Starr; Ku-
mano; Trammps; Kwick; Sea Cruise; Aurra; Voyage
Hil; Michael Zager; Nice Mover/Gina X.

“NEW RECORDS DAILY”

Singles 1929-1980, over 100,000 titles in
stock, send $1.25 for catalog. Master
Charge & Visa. Call us for new imports

DOWNSTAIRS
RECORDS

55 West 42nd St. N.Y. N.Y. 10036
212/354-4684 or 221-8989
Telex: 238597 DOWNS

Jazz

----- «+D.C. RETAILERS DISCLOSE BEST SELLERS:

WASHINGTON — Jazz album
sales, consistently good here, seem to
rely on a steady market for classical
and mellow jazz. While digital and
direct-to-disk albums are beginning
to make major impact, more of these
sales are made to audiophiles than to
jazz fans.

Fusion records are “turning lots of
people here onto jazz for the first
time,” says John Walker. manager of
Sabin’s Discount Records, this city's
jazz specialty store. If not directly

Jazz Beal

LOS ANGELES—George Wein has added a
number of today's names to the lineup for the
second Playboy Jazz Festival here June 21-22 at
the Hollywood Bowl. They include: Angela Bofill,
McCoy Tyner quintet, Hiroshima, the Contempo-
rary All Stars (George Cables, Joe Farrell, Joe
Henderson, Billy Higgins, Freddie Hubbard), Ar-
nett Cobb and Ronnie Laws.

The 14th annual Berkeley Jazz Festival has
grown to four days on the Univ. of California
campus in Northern California. And this year’s
bash, May 22-25, includes such performers as:
John MclLaughlin, Keith Jarrett, the Heath
Brothers, Oscar Peterson trio, Art Blakey and the
Jazz Messengers, Betty Carter, Ronnie Laws, Hu-
bert Laws, Freddie Hubbard, Lee Ritenour, Har-
vey Mason, Ralph MacDonald, Chick Corea, Cor-
nell Dupree, Gordon Edwards, Steve Gadd, Eric
Gale, Christopher Parker, Richard Tee, McCoy
Tyner, Ron Carter, Al Foster and the Art En-
semble of Chicago. The entire show is produced
by the school's Superb Concerts operation.

Tenorman Sal Nistico plays the Bandstand in
Baltimore, May 2-4 and at the Smithsonian In-
stitution with the Dave Burger band May 17, 18.
He cuts for Bee Hive Records and his new re-
lease is titled “Neo Nistico.” Other new titles
from the Evanston, Ill., label are: “Fire And
Filigree” by Curtis Fuller and “Roots, Branches

Dances” by Ronnie Mathews.

Curtis Fuller is also heard on the new Sonet
LP with Kai Winding titled “Giant' Bones '80."
The trombone session was cut in Copenhagen
with Horace Parlan, Ed Thigpen and Mads Vin-
dig in the rhythm section. Kicking Mule Records
of Berkeley, Calif., will distribute the product.

.. George Cables' new Coast group’s called the
Cable Car and features Ernie Watts, Oscar Bra-
shear, Tony Dumas and Peter Erskine. Cables’
new Contemporary LP is called “Cables’ Vision”
and features Freddie Hubbard, Ernie Watts,
Bobby Hutcherson, Tony Dumas, Peter Erskine
and Vince Charles. ... Bill Watrous’ new big
band goes under the monicker of Refuge West.
... Don DeMichael heads the septet in Chicago
called the Hubbard St. Swingers, which plays
Thursdays at Andy's. .. . The Rufus Reid/Sonny
Fortune duo plays the Jazz Room at William Pa-
terson Coliege in Wayne, N.J., May 4.

Chick Corea was a guest artist/lecturer at
Syracuse Univ.’s seminar on “The Current State
Of The Music Industry” April 10. . . . Le Cafe
in Sherman Oaks, Calif., has a jazz program
going with vocalist Lorraine Feather and Dave
Benoit working there along with: Ruth
Otay April 18-19, Bill Henderson with Joyce
Collins and Dave McKay April 25-26. Bassist
Chuck Israel is sitting in on many of the dates.

. Helen Humes played the Greene St.
Cafe in Manhattan with Toots Thielemans with
Roland Hanna and Paul Weston working
April 15-20 and Johnny Hartman singing April
22-21.

Send items for Jazz Beat to Billboard, 9000
Sunset Blvd., Los Angeles, Calif. 90069.

Austrians Host
4th Jazz Event

VIENNA—For the fourth time, a
jazz festival featuring artists from
the U.S., South Africa and Austria is
to be staged in Wiesen. Burgenland.
in the cast of Austria July 24-27.

Among the attractions are the
Dollar Brand Septet, the Archie
Shepp Octet, the Sam Rivers Big
Band, the Art Ensemble of Chicago
and the locally-based Reform Art
Unit.
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By JEAN CALLAHAN
stimulating sales, fusion is stimu-
lating interest,” Walker continues.
“Someone will come in and buy
Herbie Hancock's latest album and
then come back to buy more of his
earlier stuff.”

Current best sellers at Sabin'sin-
clude the Woody Shaw and Dexter
Gordon releases on Columbia and
recent releases from Hiroshima, An-
gela Bofill. Ronnie Laws, Earl
Klugh and Grover Washington.

“The majority of our sales still are
catalog, cutouts and collectors rec-
ords,” says Walker. “That's the kind
of store we are and that’s what we're
known for.” Sabin’s sell $7.98 list al-
bums for $6.99 and $8.98 lists for
$7.59.

At Orpheus Records, Charles
Quinn notices that mellow jazz sells
best. Artists like Earl Klugh, Grover
Washington and Ronnie Laws never
fail to move, the says. “In this town,

Washmgton Market ‘Mellow

WHUR-FM dominates jazz tastes,”
explains Quinn. “Particularly Mel-
vin Lindsay’s ‘Quiet Storm’ show
which airs evenings from 7 p.m. to
midnight. Whatever people hear on
‘Quiet Storm.” they come in and buy
the next day. And a lot of what they
hear on that show is mellow jazz.”

Orphens also does a steady busi-
ness with fusion jazz. “The Weather
Report two-record set did pretty
well,” Quinn says. "David Sanchez
does well too and the older Billy
Cobham and Mahavishnu Orches-
tra albums still move. But ultimately
fusion deesn’t have too big an in-
fluence on sales here. People buy
older albums by an artist they recog-
nize and have come to expect good
work from.”

Orpheus prices $7.98 list albums
at $5.99 and $4.99: $8.98 for $6.99
and are sometimes marked down to
$5.99 for special sales.
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£ | X | £ | st Laben HEIEE
1| 1] 6| SPYRO GYRA 26| 19| 9| A PERFECT MATCH :I
Catching The Sun, MCA MCA-5108 Ella & Basie. Pablo
2| 3|10 HoEawar Dednatt ¢y
David Sanborn, 27 | 24 | 27 | A TASTE FOR PASSION
warner Bros. BSK 3379 Jean-Luc Ponty, Atlantic SD 19253
3| 2| 9| SKYLARKIN 28|33 3| ON THE ROAD
Grover Washington Jr |  Count Basie & Orchestra. Pablo
Motown M7-933R1 D-2312112 (RCA)
4 | 4 (11| FUN ANO GAMES 29| 26| 57| MORNING DANCE
Chuck Mangione, A&M SP-3715 IS:;H; O%YQ"(' IE:)nity
M
5 |13 | 3| OREAM COME TRUE
Earl Klugh. United Atists L1-1026 | 30 | 27 | 14 &R,(E:.T Gmg:’“(::mﬂ N
6 | 5|11 | EVERY GENERATION
Ronnie La 31 (331 83
Unied Aists LT-1001 z:etch:'r Rzmﬁcz S
/Columbia i
7| 7|27 | AMGEL OF THE NIGHT
Angela Bofll, Ansta/GRP GRP 5501 | 32 | 36| 2 IS L
8|99 ém" — Columbia JC 36373 '
i -Heron rian Jackson
. 33|31 7| M COMING HOME AGAIN
LETHIRHY Carmen McRae, Buddah
9 [16 [ 3| MONSTER B2D 6501 (Arista)
Hervie Hancock. Columbia U3 2 LIGHT AS A FEATHER
Jc 36415 Azymuth, Milestone
10 (10 | 26 | ONE ON ONE M 9089 (Fantasy)
Bozlames & Earlf Kughs 3535 4| TIVOLI GAROENS
Columbia/Tappan Zee FC 36241 Stepane Grappefli, Joe Pass, Neits |
11 (11 | 5 | UVE AT THE PUBLIC THEATER Pedersen Pablo D 2312112 (RCA)
Heath Brothers. Columbia JC 36193 36 m NOW APPEARING AT OLE
12 |12 | 7| YOU'LL NEVER KNOW | | MISS
Rodney Franklin. BB. King, MCA MCA-2-8016
ClambiaTRIC 36122 37| 32| 27| BEST OF FRIENOS
13 6|16 HIRDSHIMA Twennynine Featuring Lenny White,
Hiroshima. Arista AB-4252 Elektra 6€-223
| 8l23 AMERICAN GARAGE 38| 45 2 DO | MAKE YOU FEEL BETTER
Pat Metheny Group, ECM ECM Ndugu & The Chocolate Jam Co
1-1155 (Warner Bros.) Epic JE 36377
k] 2|  CRAWFISH FIESTA
1514 5 g:sf:o'r.t,LA't'l'ﬂic SD 19265 Professor Longhair, Alligator 4718
16 |15 | 30| misE 34| 48| STREET LIFE
Herb Alpert, AGM SP 4790 ' iusadersg MEAMCATIESE
41 37| 26| DONT ASK
7|17 (25 ’;P:tlllll Senny Rollins, Milestone
hice Rushen, Elektra 6E-243 M-9090 (Fantasy)
18 |18 | 14 | GENETIC WALK 42| 39| 10| CHAIR IN THE SKY
?.“5'38‘&‘&")‘" 20th Century Mingus Dynasty, Elektra 6€-248
43 m THE BEST OF TOM SCOTT
19 |21 2| FOR SURE ) " Tom Scott, Columbia JC 36352
woody Show, Columbia FC 35383 u| w 9 WITH ALL MY LOVE
20|93 NUDE ANTS Wilbert Longmire, Tappan Zee/
?Vel:rhnejra'zler:' )ECM ECM 1-1164 Cotumbia JC 36342
.,
g 45| 41 10| SPECIAL EOMION
21 |20 | 10 PICK 'EM Jack De Johnette, ECM ECM-1-1152
Ron Carter 9092 (Fantasy) (Warner Bros.)
Milestone M- antasy,
4 AFRICAN MARKET PLACE
2 (22 |52 EEﬁAI’I“T sth:N_'Gd o m Dollar Brand, Elektra 6€ 252
arl Klugh, Unite: is!
UALA-942 (Capital) @ 2 g“s':: ;‘;“gﬂg
23|23 3 g‘ PERE?RMI;!EC&M Pacific Arts PACT-137
regon, Elektra
48 m KITTYHAWK
24 (25| 8| glG BODX I[))NE ; Kittyhawk, EMI/America SW 17029
rah Vaughan/Duke Ellington, 0| 43 6 ANGIE
I ATHCEY Angela Bofill, GRP/Ansta GRP-5000
5|28 5| Mowo 50 44| 11| SOUNDSCAPES

Cedar Walton, Columbia JC 36285
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STOCK CHECK— V|0I|n|st Henryk Szerying, right, touring Atlanta’s Turtle's

Records between concerts, finds several of his own albums with the help of

department manager Mike Williams. Szerying recently was guest soloist with
the Atlanta Symphony.

CHICAGO—The annual WFMT/
Chicago Symphony marathon boost-
ed its five-year fundrgising total to
well beyond the $2 million mark in
April. The three-day non-stop fund-
ing drive netted $501.741 for the
Chicago Symphony. surpassing its
1978 mark by more than $37.000.

The WFMT-FM marathon was
one of three radiocasts to aid major
symphony orchestras staged April
18-20. The recent series of pledge-
casts has boosted the 13-year total
for these fundraising cfforts to be-
yond the $9 million mark.

In Cleveland, the goal of $180.000
was met, while a $215.000 total was
raised to support the Boston Sym-
phony.

Listeners to WCLV-FM. Cleve-
land. were called upon in the Cleve-
land Orchestra marathon. The Bos-
ton Symphony appeal was carried
by WCRB-AM/FM and by tv sta-
tion WCVB, Boston's ABC aftiliate.
which aired a special 1'4-hour live
concert from Symphony Hall.

Boston Symphony principal con-
ductor Seiji Ozawa shared the po-
dium with John Williams, composer
and Boston Pops batoner, in the tele-
cast.

The marathon for the Cleveland
Orchestra, which included a live
broadcast from Severance Hall. is in
its 11th year. The WCLV/Cleveland
Orchestra cumulative total now is
$1.172.000.

According to WCLV vice presi-
dent Robert Conrad. the marathons
today signify the influence enjoyed
by commercial classical stations. Re-
sults of these marathons are pro-
moted by the broadcasters as evi-
dence of the spending power found
in classical listener ranks.

Chicago’s WFMT has pulled in a
total 0of $2.139.000 in its five years at
soliciting pledges. Nearly 10.000
Chicago Symphony supporters
called in to make pledges to the or-

N.Y. Philharmonic

NEW YORK-The New York
Philharmonic embarks on a 14-city
European tour in late summer,
marking the 50th anniversary of the
orchestra’s first continental excur-
sion.

Citibank is sponsoring this year’s
trek. which is music director Zubin
Mehta’s first Phitharmonic tour as
well. Citibank is footing the entire
$300.000 bill for the tour.

= WFMT-FM ASSISTS ==

Ch|cago Marathon
- Hauls In $501,741

By ALAN PENCHANSKY

chestra this year. including hun-
dreds of cable system listeners
throughout the country. WFMT is
now relayed via satellite to cable sys-
tems in 30 states.

In New York. a WQXR-AM/FM
marathon was scheduled to be
broadcast Friday through Sunday
(26-28) with proceeds going to the
New York Philharmonic.

WITH POEMS

‘Facade II
By Walton
Is Recorded

CHICAGO-The sequel to “Fa-
cade.” Sir William Walton’s musical
setting of Dame Edith Sitwell
poems, has been given its world pre-
mier recording. Title of Walton’s
new piece, which also is a setting of
Sitwell verse. is “Facade IL.”

Peters International will release
the recording of “Facade II” in the
U.S. The forthcoming release docu-
ments the world premier perform-
ance of the work.

Stream of consciousness poetry
and dance hall derived music were
juxtaposed in “Facade.” which had
its premier in 1922. The work’s intro-
duction jolted the artistic world and
“Facade” has earned a special place
in 20th century repertoire.

“Facade II" was given its world
premier by narrators Cathy Ber-
berian and Robert Tear, with
Steuart Bedford conducting the or-
chestra. The recording was pro-
duced by Oxford Univ. Press. and
also includes a complete perform-
ance of the original 1922 score.

According to Pierre Bourdain, Pe-
ters International head of market-
ing. the album will have gatefold
packaging and includes complete
texts. It is being released with a spe-
cial $9.98 list price.

The new work was dedicated to
soprano Cathy Berberian.

Hungaroton Records has issued a two-LP set
of concert performances by Ernst Dohnanyi,
Hungarian composer and pianist who lived
much of his life in the U.S. Dohnanyi died in
1960, leaving few commercial recordings that
adequately documented his gifts as a piano in-
terpreter. Because of the many liberties in his
approach to the great composers, Dohnanyi's
playing probably wouid be faulted today. His
performances, however, always had something
to communicate. The new Hungaroton set, part
of the label's “Great Hungarian Performers”
series, is a collection of live concert tapings, in-
cluding what apparently is Dohnanyi’s last pub-
lic performance. Distributing the set is Qualiton
Records.

A new album release each month. That's the
goal of Nonesuch Records’ new director Keith
Holzman. Holzman says a yearly minimum of 10
album releases is targeted, each release con-
taining three or four LPs. This contrasts with the
one or two releases annually that had been the
pattern. According to Holzman, 90% of produc-
tion work today is being done with digital
recording equipment. Reportedly, digital albums
will begin appearing in July or August. None-
such’s next taping is a new work for instruments
and electronically manipulated sounds by Mor-
ton Subotnick, “After The Butterfly,” to be ac-
companied by an all-electronic piece, “A Sky Of
Cloudless Sulfur.”

Phitadeiphia’s Curtis Institute of Music will
reinstate its undergraduate composition cur-
riculum in the fall. Named to head the reac-
tivated department are Ned Rorem and David
Loeb. . .. Chamber music performers and spon-
soring groups will be in congress July 25-28 un-
der the aegis of Chamber Music America. The

Sets Eurotour

First stop is Edinburgh, Aug. 24,
followed by wisits to Lucerne,
Saltzburg. Malmo, Stockholm. Oslo.
Berlin, Hanover. Bonn. Vienna,
Brussels, Ghent, Paris and London
before returning to the U.S. Sept. 19.

Among composers- whose works
will be featured are Penderecki, We-
bern. Mahler. Wicniawski, Dvorak.
Corigliano, Stravinsky, Strauss, Bra-
hams and Beethoven.

~ ClossicalNotes |

group’s annual conference is being held in
Sante Fe, N.M., with Sante Fe Chamber Music
Festival and Sante Fe Opera performances as a
back-drop. An address to the gathering will be
delivered by Livingston Biddle, chairman of the
National Ednowment for the Arts.

It's Mastersound. That's the name selected
by CBS to designate its new digital recording
line. Stitl no word on list price, however. . . . Pro-
ducer/conductor Ettore Stratta has recorded a
digital album, expected to be issued in June in
the Mastersound series. The album will be titled
“Music Of The Galaxies,” and was taped in Lon-
don by US. remote recording services team
Digital Recording Systems Co.

Octet by American composer George Roch-
berg had its world premier in April at concerts of
the Chamber Music Society of Lincoln Center.
The work, designated a "grand fantasia,” is
scored for flute, clarinet, horn, piano, violin,
viola, cello and bass.

Swiss Festival
Sept. 3-Oct. 9

GENEVA—As important to the
European classical festival scene as
the legendary Festival of Lucernc is
thee Montreux-Vevcy event which is
to be staged for the 35th time this
year on the shores of Lake Geneva.
Dates are Scpt. 3 to Oct. 9.

Main venues are the Maison des
Congres and the Pavillon of Mon-
treux, the Montreux Palace Hotel,
the Theatre of Vevey. the Theatre
Vieux-Quartier. the Church Saint-
Martin of Vevey. the Aigle Castle
and the Chillon Castle.

Already firm bookings include:
Yehudi and Jeremy Menuhin. the
Royal Phitharmonic Orchestra from
London. the Prague Symphony Or-
chestra, the Vienna Chamber Or-
chestra, the Leningrad Philhar-
monic. the Los Angeles Chamber
Orchestra, Andre Luy, the Yuval
Trio from Israel and Vladimir Ash-
kenazy.
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These are best sefling middle-of-the-road singles compiled from radio

é station airplay listed in rank order.
I & s
= E 3
2 g § . . o
= = TITLE, Artist, Label & Number (Dist. Labei) (Publisher, Licensee)
1{114§12 LOST IN LOVE
Air Supply, Arista 0479 (Arista/BRM/Riva, ASCAP)
2 2 6 DON'T FALL IN LOVE WITH A DREAMER
Kenny Rogers w/Kim Carnes, United Artists 1345
(Appian/Aimo/Quixotec, ASCAP)
3 4 5 HEART HOTELS
Dan Fogelberg, Full Moon/Epic 9-50862 (Hickory Grove/April, ASCAP)
4 5 ] DO RIGHT
Paul Davis, Bang 9-4808 (CBS) (Web 1v, BMI)
5 |15 6 GEE WHIZ
Bernadette Peters, MCA 41210 (East/Memphis, BM1)
6 9 6 THE ROSE
Bette Midler, Atlantic 3656 (Fox Fanfare, BMI)
711 4 BIGGEST PART OF ME
Ambrosia, Warner Bros. 49225 (Rubison, BMI)
8 |10 5 | CAN'T HELP IT
Andy Gibb/Olivia Newton-John, RSO 1026 (Stigwood/Unichappell, BMI)
9 {13 4 | DON'T WANT TO WALK WITHOUT YOU
Barry Manilow, Arista 0501 (Paramount, ASCAP)
10 3|12 ONLY A LONELY HEART SEES
Felix Cavaliere, Epic 9-50829 (Ki Music, ASCAP)
11 |12 7 AFTER YOU
Dionne Warwick, Arista 0498 (Sumac, BMI)
12 821 WITH YOU I'M BORN AGAIN
Billy Preston & Syreeta, Motown 1477 (Check Out, BMI)
13 | 16 5 LUCKY ME
Anne Murray, Capitot 4848 (Chappeli, ASCAP)
14 711 i CAN'T TELL YOU WHY
Eagles, Asylum 46608 (Jeddrah/Cass County/Red Cloud, ASCAP)
15 6 (10 PILOT OF THE AIRWAVES
Charlie Dore, Island 49166 (Warner Bros.) (Ackee, ASCAP)
16 |14 | 11 SEXY EYES
Dr. Hook, Capitol 4831 (April, ASCAP/Blackwood, BMI)
17 |18 | 10 CATCHING THE SUN
Spyro Gyra MCA 41180 (Harlem/Crosssyed Bear, BMI)
18 | 17 7 WHEN THE FEELING COMES AROUND
Jennifer Warnes, Arista 0497 (Next Stop Music, ASCAP)
19 |24 4 SHOULD'VE NEVER LET YOU GO
Neil Sedaka & Dara Sedaka, Elektra 46615 (Kirshner, ASCAP/April/Kiddio, BMI)
20 | 28 7 WE WERE MEANT TO BE LOVERS
Photoglo, 20th Century-Fox 2846 (20th Century/Nearytunes, ASCAP)
21 |19 | 14 THREE TIMES IN LOVE
I Tommy James, Millennium 11785 (RCA) (Big Teeth/Tommy James, BMI)
22 120 | 13 FIRE IN THE MORNING
Melissa Manchester, Arista 0485
(Hobby Horse Music, BMI/Cotton Pickin' Songs, ASCAP)
23 | 30 5 THE GOOD LORD LOVES YOU
Neil Diamond, Columbia 1-11232 (All Seasons, ASCAP)
24 131110 RIDE UKE THE WIND
Christopher Cross, Warner Bros. 49184 (Pop "N Roll, ASCAP)
25 |47 2 SHE'S OUT OF MY LIFE
Michael Jackson, Epic 9-50871- (Tom Bahler/Senor/Yellow Brick Road, ASCAP)
2 [ 25|15 GIVE IT ALL YOU GOT
Chuck Mangione, A&M 2211 (Gates, BMI)
27 |23 | 12 WHERE DOES THE LOVIN’ GO
) David Gates, Elektra 46588 (Kipahula, ASCAP)
28 121 | 14 TOO HOT
Kool & The Gang, De-Lite 802 (Mercury) (Delightfui/Gang, BMI)
29 | 36 3 HURT SO BAD
Linda Ronstadt, Asylum 46624 (Elektra) (Vogue, BMI)
30 |27 9 AUTOGRAPH
John Denver, RCA 11915 (Cherry Lane, ASCAP)
31 126 | 12 SPECIAL LADY
Ray, Goodman & Brown, Polydor 2033 (H.AB./Dark Cloud)
32 | 32 7 HOLD ON TO MY LOVE
Jimmy Ruffin, RSO 1021 (Stigwood/Unichappell, BMI)
33122115 HIM
Rupert Hoimes, MCA 41173
(Warners/Holmes Line Of Music, ASCAP)
34|37 4 THE SEDUCTION
James Last Band, Polydor 2071 (Ensign, BMI)
35 | 38 3 WONDERING WHERE THE LIONS ARE
Bruce Cockburn, Millennium 11786 (RCA) (Golden Mountain, P.R.0.-Can.)
36 | 42 5 CHINA
Dann Rogers, International Artists 503 (Unart/Serendipity, BMI)
37 | 41 4 WALKIN’ ON A CLOUD
B.J. Thomas, MCA/Songbird 41207 (Home Sweet Home, BMI)
38 |34 |11 LOVES ONLY LOVE
Engelbert Humperdinck, Epic 9050844 (Silver Blue/Ryan, ASCAP)
39 | 46 5 STARTING OVER AGAIN
Dolly Parton, RCA 11926 (Starrin/Barborne, BMI/Sweet Summer Night, ASCAP)
40 | 35 9 FIRE LAKE
Bob Seger, Capitol 4836 (Gear, ASCAP)
4] | 43 6 GONE TOO FA
Eddie Rabbitt, Eiektra 46613 (Deb Dave/Briarpatch, BMI)
42 140 7 KEEP THE FIRE
Kenny Loggins, Columbia 1-111215 (Mitk Money/Tauripin, ASCAP)
43 | 45 4 TAKING SOMEBODY WITH ME WHEN | FALL
Larry Gatlin, Columbia 1-11219 (Larry Gatlin, BMI)
44 | 33| 16 MEDLEY/WORKING MY WAY BACK TO YOU/FORGIVE ME GIRL
Spinners, Atlantic 3637 (Screen Gems-EMI/Seasons’ Four, BMI)
45 | 39 9 BABY DONT GO
Karla Bonoff, Columbia 1-11206 (Seagrape/Valgovind, BMI)
o e 3 .IF’IH'NK A Bros. 49196 (Fleetwood Mac, BMI)
eetwood Mac, Warner Bros. eetwood Mac,
47 STEAL AWAY
m Robbie Dupree, Elektra 46621
(Big Ears/Crome Willie/Gouda/Qozlefinch, ASCAP)
8|0 2 i 1 GUKE LgSVOEqEZfJ (Special, ASCAP)
Mary MacGregor, pecial,
4 |[CYEE)|  THEME FROM NEW YORK, NEW YORK
Frank Sinatra, Reprise 49233 (Warner Bros:) (Unart, BMI)
50 | 49 2 LET ME BE

Korona, United Artists 1341 (Capitol) (Brother Bill's, ASCAP)
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A NEW NNVIE FOR 25-YEAROLD
UK.RECORDING GIANT

By PETER JONES

This year Pye Records
loses the right to continue
using the name and trade-
mark which has always been
owned by the Electronic
Company Pye of Cambridge.
The association began when
the Pye Co. decided to enter
the record industry and a
partnership with two small
companies, Polygon and
Nixa, resulted in the beginnings of
what became Pye Records.

The name change has meant a
reappraisal by the Pye Records manage-
ment of how best to restructure and market
a completely new identity for the company.
The result is the emergence of new labels for
existing and new acts. The company is now Preci-
sion Records and Tapes (PRT).

The remarkable success story of Pye Records in
London goes back to the 1955 merger of two energetic
independent record companies. One was deep into the
classical market and the other, virtually a one-man show,
concentrated on a pop scene stirring to the first rumbles of
rock 'n’ roll.

‘Pye had already written its name into the
record industry history books by bringing out
the first stereo recordings in Britain (in
1958), some of which remain on display in
London’s Science Museum.’

Clark, singer-actress who was to develop from child
prodigy to international cabaret star. In the summer
of 1954, she was in the chart with *“The Little Shoe-
maker'’ and followed up with ‘“‘Majorca,” also on

Pye/PRT carries a broad mix of material through
its various labels and licensed labels. From
left, the Fabulous Poodles are on the Blueprint

Involved were the Nixa Record Co., founded by Hilton
Nixon, a New Zealander, and the Polygon Record Co., headed
by skilled independent producer Alan A. Freeman.

The overall U.K. record industry had been fast gathering
momentum and there were obvious gaps for enterprising en-
trepreneurs. Nixon ran an import-export business, aided by
Madeline Hawkyard (today, PRT's company secretary). One

label. Above, the Sugarhill Gang go
out on Sugar Hill. Below, from left,
Blonde on Blonde recently signed
to Precision; Max Bygraves holds
down the middle on Picadilly and
Kiss offers a contrast through the
Casablanca deal.

of his main selling lines was roofing felt, which he exported
under the trade name Nixa.

But he was a self-confessed classics “'freak’’ and wanted a
part of the fast-growing disk business action. He set up his
small record label as a new division, recorded such prestigious
names as the London Philharmonic, Royal Philharmonic and
London Symphony—and won U.K. rights to several U.S. clas-
sical labels.

Meanwhile Polygon was finding its own share of success.
Freeman's main partner was Leslie Clark, father of Petula

Peter Jones is Billboard’s U.K. News Editor.

the Polygon label.
Nixa and Polygon merged. The Nixa com-
pany had been acquired in 1953 by the elec-
tronics company, Pye of Cambridge, a
group which included a record pressing
plant, owned by Caledonia Investments
and sited at Mitcham in Surrey.
Petula Clark continued her run of
hits on the Pye Nixa label with top 10
material like “With All My Heart,”
“Baby Lover” and ‘“‘Alone.” Within
the new set-up were Nixon, Hawk-
yard and Freeman and Pye Nixa be-
came Pye Records Ltd. in 1956.
The company, fired with determination to
break into the major league of recording organiza-
tions, inspired by early sales successes to ‘‘confound the

‘An outstanding seller was Lonnie Donegan,
whose ‘‘Rock Island Line,’’ taken by
Decca from a Chris Barber album, had
triggered off a whole skiffle.movement in
British pop.'

establishment,” moved into Chandos Street offices, just off
Regent Street and a stone’s throw from the BBC headquar-
ters, in January of 1959. The expansion program was under
way.

And Pye had already written its name into the record indus-
try history books by bringing out the first stereo recordings in
Britain (in 1958), some of which remain on display in Lon-
don's Science Museum.

NIxon moved on, but Freeman and Hawkyard were joined
at executive level by Les Cocks, a young Hoover vacuum
cleaner salesman who was to enlist some of his old colleagues
to create a brilliant Pye sales team.

Mid-1959 brought a major breakthrough, via what was then
a revolutionary move for the U.K. record industry: direct dis-

(Continued on page P-18)

Benjamin Mixes Record And Show

Business Savvy

Louis Benjamin has been with Pye Records for 21 years, ini-
tially involved in sales and general administration, and now he
is chairman of the board. He mixes general show business
know-how with expertise in the world of recording the right
artist with the right song at the right time.

He says: “‘In musical terms, | consider that nothing much
has changed in my 21 years with the record business. Cer-
tainly nothing has changed as far as the basic music is con-

‘. .. to keep in the market, a well-run record
company establishes profitability without
superstars.’

cerned. The only things that change are the styles and the
rhythm. For example, a great pop song like ‘I Will Survive’
would have been a huge hit even without the addition of a
disco rhythm to suit the mood of the times.

“In other words, my attitude is that it is the melody which
lingers, and strong melodies adapted to match the mood of
the day do still emerge. This in turn indicates that the writers
have to be encouraged, and there is clear evidence that ade-
quate performers have made it to the No. 1 slot based on the
song they are performing, rather than their own particular tal-
ents.

“If oneis lucky enough to have an outstanding combination
of talent and music, then that adds up to a superstar, but to

Louis Benja-
min, chairman
of the board, has
been with Pye/
PRT for 21 years. In
music, he says: “‘The
only things that change
are the styles and the
rhythm.'”

keep in the market, a well-run record company establishes
profitability without superstars."

Benjamin says the words "*marketing’” and “promotion”
have been increasingly introduced over the years, creating ad-
ditional and, in some cases, ‘‘unnecessary and unjustified
overheards in regard to the record concerned.”

He firmly holds the view that he has “'yet to witness a bad
record making the top 10 because of frivolous promotional ac-
tivity. The best that can happen is a hyped position in the top

www.americanradiohistorv.com

Benjamin with
Queen Elizabeth at
a Royal Variety Per-
formance at the Lon-
don Palladium.

. even we, who thought pretty clearly,
were induced to go along with deals which
were basically crazy.’

100 which disappears as fast as it enters, having simply cost
the company concerned a great deal of money.
(Continued on page P-25)
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‘Derek Honey, managing director

Derek Honey, man-
aging director, PRT:
“Enough has already
been said about the de-
pressing situation in our in-
dustry towards the end of
the 1970s and the disasters
that various international
record companies have experi-
enced during the last two or three

years.

O “Now it is time to look forward to a revitalized
music industry in the 1980s and we intend to be
one of the forerunners in that revitalization.
"‘Pye's background over the past 25 years
has proved that we are a resilient and ag-
gressive team, able to change direction
quickly to accommodate different

trends in the market. In the upcoming

decade, it is our intention to be more
resilient and aggressive.

“In my opinion, the small and

ADVERTISEMENT

Walter Woyda has been deputy managing director of Pye
Records and is now joint managing director, with Derek
Honey. He deals with all industry matters relating to the com-
pany and is on the boards of the British Phonographic Indus-
try, the Phonographic Performance Ltd. and Record Merchan-
disers.

He says: “Ten years ago | launched Precision Tapes
through the Pye Records group and we were fortunate in sign-
ing the majority of the big name labels, and I'm sure it is fair
to say that Precision really got the cassette market in the U K.
off the ground.

“Then in October of last year, the board of directors at Pye
made the decision to go into the video market and we
launched, on January 11, selling and distribution from such

JohnHouse,
A&R chief

By JOHN B. HOUSE
PRT a&r chief

There is a constructive

. aspect of the recession in
® the music industry for the few
<« companies with the insight to
= look for it. That is the slump pro-
vides an opportunity to re-think,
radically, in business, creative and
philosophical terms, attitudes not
only to survival in the 1980s, but also
ways in which to become even more suc-
cessful.

When | joined Pye Records in the middie of last year, it was
like like finding an oasis in the U.K. music business. The com-
pany’s management and sales structure had already been

1980 BILLBOARD

gradually trimmed to its present fighting weight and Derek
Honey’s team wanted to start its own phase two operation,
the re-organization of the a&r and promotion functions.

An analysis of record companies over the past three years
has shown the drastic collapse of majors, floundering under
the weight of giant overheads and massive artist rosters as
against the upsurge of small independent labels concentrat-
ing on a very small number of artists and releases.

Significantly the first restructuring took place in the promo-
tion department. In other major record companies, there has

always seemed to be a ‘‘them and us' situation between
a&r and promotion.

The idea of a promotion man receiving a box of records
a couple of days before release and being told to go
and work on that product, having never been involved
with the artist or the production, seemed to me to be
ludicrious.
So we appointed individual promotion men spe-
cializing in distinctive product areas, such as
rock, black music, pop and MOR, and made
them directly accountable to the a&r head.
The results, not only in terms of massively
increased airplay shares, but also in atti-
’ tudes, have been remarkable.

The opportunity that the company name change (from Pye
to PRT) has afforded us in terms of further re-structuring also

| PRI}

young team at PRT in a&r, promotion, international, sales,
marketing and distribution and within the factory is by far the
best in the business. We intend staying that way.

“As managing director, I'm proud of the team because
without it our hopes and aspirations for the future would be
impossible to achieve. |'d also like to pay tribute to our over-
seas licensees with whom we have such great rapport and col-
laboration. Their support in the future, as it has been in the
past, is vital to our corporate success.”

Walter Woyda,managing director

sources as Mountain Films and the publishing giant Inter-
national Publishing Corp., which have a wide range of sport
and leisure video software.

“We also made an agreerment with the 3M company to mar- -
ket their accessories and video cassettes and we're currently
talking to other companies in an effort to develop the whole
base of video here.”

End result is the formation of Precision Video Ltd. which is
making close contact with all areas of the marketing and con-
sumer interest in video.

““We've been marketing video product for only a short time,
but the initial reaction from dealers and public alike looks
positive and gives us great confidence for the future.”

means that we can get away from an overall corporate label
identity and de-centralize on to four separate labels, one for
each of the major areas of contemporary music: rock, black
music, MOR and aggressive commercial pop.

Creatively, our ideas are firmly entrenched in a global
awareness. We need long-term hit international acts. Historic-
ally, Pye has a great track record for having U.K. hit singles.
What we don't have currently are international acts that we
have created and developed. Pye has had them in the past,
with the Kinks, Status Quo and lan Dury but, for whatever rea-
sons, they didn't stay.

The problem clearly is to create and sustain our current prof-
itability and build and develop for the 1980s via a strong ros-
ter of unique artists, the broad basis of which | know we al-
ready have.

In pure economic terms, we just cannot live within the U.K.
market and I'm acutely aware of the enthusiasm that our
overseas licensees have for our current product and what they
are expecting from us in the 1980s.

I'm fortunate in that our current a&r and promotion team is
without question simply the best across-the-board of any
U.K.-based record company. It is a certainty that PRT will
emerge, not only in the U.K. but internationally, as one of the
most significant record companies of the new decade.

Peter Summerfield, International manager

Peter Summerfield spent 12 years in the record business in
the U.K., working in such diversified areas as management,
promotion, a&r and marketing before being named inter-
national manager for the Pye Records group.

He says: *‘I'm a firm believer in the idea that a record com-
pany cannot survive without international success. During
this past year, with the impending change in restructuring the
Pye group, we’'ve made Blueprint, a label we've registered
worldwide, a top priority in signing a top rock artist to estab-
lish the label on a truly international artist.

“The Fabulous Poodles, who've enjoyed great success in

Trevor Eyles, general manager

As general manager of the PRT operation, Trevor Eyles sees
“the achievement of the right balance of product mix'’ as one
of the most important aspects of the job.

He says: *“‘Our success with the ‘distributed labels we've
traded with over the past years has been quite outstanding
and, in fact, many of the major labels in the marketplace to-
day started with a pressing and distribution arrangement with
Pye. Among them are Warner Bros., A&M and DJM.

“In a strange way, what normally happens with pressing
and distribution labels is that the better the job you do for
them, the sooner they leave you—because the success en-
ables them to set up on their own."”

the U.K. and
have charted
with two albums,
are the first sing-
ing to Blueprint and
we have licensed the
group to Epic in the
u.s.

"“We’'ve also signed
Rialto, a young and ener-
getic label, and all our licens-

For the 1980s, Eyles sees the p&d labels as an essential
part of the operation. *They provide, granted, a lower profit
area but, at the same time, this is balanced by the lower risk
involved in the deal for our own company."”

He says that Pye's basic policy is one of actively and ag-
gressively pursuing agreements with major labels. ‘‘There’s
very little point in concluding a pressing and distribution ar-
rangement which is just for the sake of additional turnover.
The deals we have recently finalized with labels we believe can
grow with us are deals which fit in with the overall company
philosophy for the future.

“Qur success rate on the selling and distribution side has

www americanradiohistorv com

ees who have taken its product are releasing everything that is

put out in Britain.

“But these new labels apart, we're selling our estab-
lished MOR artists internationally with great success, and | es-
pecially mention Max Bygraves, Lena Martell, Acker Bilk and
Victor Silvester Jr.

At the last MIDEM, we met with many licensees and final-
ized a deal with Victor Records of Japan. Looking ahead, we're
sure that acts like Blonde on Blonde, the Fabulous Poodles
and Real Thing will meet with the same kind of international
successes that our more established artists have enjoyed."”

been highlighted by our track record with BBC Records which,
since joining with Pye, has had numerous hit singles and al-
bums, and by our recently-signed pact with Magnet Records,
a deal built on mutual confidence for the future.”
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‘Brown enlarges MOR scope

with Piccadilly

Terry Brown has worked in the entertainment industry, in
various aspects, for 35 years. After schooldays, he was a film
actor and, with Ronnie Scott, had his own band, playing lead
trumpet.

He's also produced records by Julie Felix and the Spinners.
Now, as writer-producer on the Pye staff, he is responsible for
a number of MOR acts as well as some of the best-known
names in jazz. Incidentally, as a trumpet player he figured in
the popularity polls of both New Musical Express and Melody
Maker.

Brown has been with the company for some seven years as
producer and label manager and now he takes on the re-acti-
vated Piccadilly label. He says: It's very exciting to have my
own label and | have some very definite ideas as to what | want
to do.

“That MOR tag? Well, | believe that what we have to offer
ranges well into both sides of the road, from platinum disk
artists like Lena Martell, Acker Bilk and Max Bygraves to new-

Casablanca

Marvin Howell says: ‘‘Without a doubt, Casablanca has be-
come the Pye group’s most important licensed label.” As label
manager, U.K., for the U.S. independent, he cites acts as *‘di-
verse' as Kiss, Donna Summer, Cher and Patrick Juvet to un-
derline his point.

He adds: “During our three-year involvement with the U.S.

ADVERTISEMENT

‘During our three-year involvement with the
U.S. company, our relationship has gone
from strength to strength. In fact, it's built to
such ¢ point that we are now in a position

to go with product not being released in the
us.’

Terry Brown, producer and label
manager says: ‘‘Piccadilly is a
challenge. No ruts for me.

comers like the National Youth Jazz Orchestra and Kim Les-
ley.

“Acts like Lena Martell, or Acker Bilk, or Max Bygraves, or
the Alexander Brothers, George Melly and Vera Lynn, have be-
come very important in world markets and we're very fortu-
nate in the fact that they actually work these markets, so that
we always gain vital promotional back-up for their product.”

Terry Brown.recently broke fresh ground by taking clarinet
player Acker Bilk to Hungary, to record an album of popular
Hungarian songs. *‘We feel that this album has produced
something that will be a winner internationally.

“*But apart from Piccadilly, | also have what | consider a nice
hobby, making up albums for our jazz series ‘Vogue Jazz
Doubles’ in the U.K. We've now one of the finest jazz catalogs
in the business and these recordings, taken from such great

‘That MOR tag? Well, | believe that what we
have to offer ranges well into both sides of
the road.’

catalogs as Roulette, Vanguard, GNP and Crescendo, are
filled with classic recordings by some of the world’s finest jazz
musicians and singers. :

“They sell consistently well, as do those on the Ronnie Scott
label. Ronnie’s club in the West End of London is a must for all
jazz fans and artists who perform there are regularly recorded

(Continued on page P-10)

isgem of licensed labels

company, our relationship has gone from
strength to strength. In fact, it's built to
such a point that we are now in a position to
go with product not being released in the
us.”

Howell says the first thing he had to do when
appointed label manager some six months ago
was "'drastically to reduce the amount of product
being released through Casablanca.

“Unfortunately, because of the great differences
and divergence between the U.S. and U.K. markets,
much of our product which achieves success in the U.S.
doesn’'t come anywhere near the top 200 in this country.

“The biggest difference is in the disco/r&b market where
New York disco never reaily got off the ground as it did in the
U.S., and rock-disco and roller-disco haven't happened and

Marvin Howell, label manager for licensed
Casablanca. His goal is to make it ‘‘the con-
\ summat2 label.”

now it doesn't look as if they're
ever going to.
“Most of my product-trim-
ming, therefore, has been
disco material and I'm now

placing more of an em-
phasis on pop and rock
with acts like Captain &

Tennille, Teri De Sario, Cindy Bullens and Cher leading the
way.

(Continued on page P-10)
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*Justice draws Blueprint for
new wave exposure

Says Bryan Justice, Blueprint label man-
ager and a&r manager, U.K.: ““There's no argu-
ment about it. The emergence of punk and new
wave in the mid-1970s caused a musical tidal
wave, the likes of which had not been seen since the
Beatles.

“It meant bands appeared out of nowhere, and so
did small labels. Staffed by just a few people, genuinely
believing in the artists, the small label concept became a
workmanlike commune, with everybody just mucking in to
get results. A small family unit, if you like.

“And that's the way | see Blueprint. A small label with a

. small roster of quality artists, and a total commitment to

Z
w
=

ADVERTISE

breaking those acts internationally. That is the basis, but
backed with an aggressive approach which is expressed musi-
cally, running right through to the smallest consumer adver-
tisement."

Bryan Justice's first signing to Pye was the Fabulous

Bryan Justice, Blueprint label manager and
a&r manager, U.K.

Poodles, a band widely regarded as a
real bet for international accept-
ance. He says: ‘‘After the release
of the band's first album, the
boys split with their manage-
ment and it was up to me to
get strong management in-
volved.

“This led to a deal with Epic, which released a compilation
album, ‘Mirror Stars,’ of the two U.K. albums. This LP charted
and established the band in the U.S.

“| feel totally committed to the Fabulous Poodles, as | do to
all the artists on the label, such as Karel Fialka, the Crooks,
B.B. Gabor and Philip Gayle. | feel that between them all, they

213
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are going to produce the music of the 1980s, music with ag-
gressive, punch pop melodies."

Within the Blueprint set-up, Justice has his own press and
promotion staff. Everything from the initial recording through

‘Staffed by just a few people, genuinely be-
lieving in the artists, the small label concept
became a workmanlike commune, with every-
body just mucking in to get results. A small
family unit, if you like.’

to consumer advertising is channeled through his office. He
says: “'I'm so committed to the ideology of Blueprint, that
even the design and name of the label came from the darkest
recesses of my brain. | know all the artists very well and have a
good relationship with their individual managers and produc-
ers. (Continued on page P-16)

Zuckerman seesnew concept with

Rialto and Precision

Richard Zuckerman, divisional head of Precision, and John
B. House, a&r director, were responsible for signing the Rialto
label to Pye. Both felt the record industry was heading
towards big changes of emphasis; both were convinced there
was a great need for a really aggressive pop label.

Says Zuckerman: **‘We knew that Rialto, with an individual
style of music, had already hit the U.K. market with a ven-
geance, notably with hit singles from the Korgis, the Planets
and the Regents. The label's obvious aim was to make pop
records with a distinctive commercial sound.

“The policy is working remarkably.well. To date, there has
not been one Rialto release that we have not managed to get
playlisted on all the major U.K. radio stations.

Richard Zuckerman, Preci-

sion divisional head.

“Now with the new PRT label
Precision will follow very closely
the Rialto concept. It will be solely

responsible for signing groups and
artists with the potential to make airplay records, which will in
turn sell albums on an international basis.”

Already signed to Precision is Blonde on Blonde, a two-girl
duo recently in the studios with producer Pip Williams, of
Status Quo links; Graduate, a new band with a big local follow-

‘My intention is to strengthen the artist roster
and sign new acts on a worldwide basis, and
build an overall distinctive sound that will be
accepted by major radio stations for airplay.’

ing; the James Brothers, currently writing material
for a new album; and a couple of other acts, signed
by Zuckerman but under wraps for the time being.
Says Zuckerman: ‘‘Over the years that Pye Records has
been going, the label has established itself firmly as the lead-
ing U.K. company for MOR product, with acts like Lena Mar-
tell, Max Bygraves and Acker Bilk. More recently, one of the
(Continued on page P-16)
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on r&b

Dave McAleer, head
of the Precision
group’s r&b
division.

Dave McAleer is the head of the group's r&b division, with
Calibre Records his particular baby. The section was set up in
September 1979, with the aim of increasing further the com-
pany's share of the U.K. black music market.

It's McAleer’s proud boast that the division has hit the pop
charts with 60% of its releases and that a survey in U K. trade
magazine Record Business had his section second only to
CBS in a 1979 disco music survey.

ADVERTISEMENT

‘Because we are totally involved in the scene
here in the U.K., we know what the territory
needs and we give it to the customers, rather
than try to force on them what U.S. com-
panies feel they should buy.’

Says McAleer: “*Over the past year, we've had success with
most of our licensed labels. Examples are Sugarhill Gang and
Positive Force on Sugarhill Records, and Lowrell and David
Benoit on AVI, plus Norman Connors and Michael Henderson
on Buddah. Then there are Joyce Cobb and Al Green on Hi/
Cream, and the Players Association and Poussez on Van-
guard.

“But apart from working with our existing licensee catalogs,
my claim is that we have become the label to be with in the
U.K. in terms of big hits in the fields of dance music and black
product.”

/McAleer focuses

He cites chart successes over the last quarter: Sugarhill
Gang's ‘‘Rapper’s Delight’’; Positive Force's *We Got The
Funk'; Tony Rallo’'s ‘“‘Holdin’ On'"; Stop’s *‘| Can Feel It";
“The River Drive,"” by Jupiter Beyond. He says: *‘These were
records we picked up from independent labels. And these
were the records which convinced us that the time was right to
launch a label solely for this type of product. We came up with
the name Calibre, because we felt that best summed up what
we are trying to do.

“In just a couple of months, we've scored with every release
in the U.K.

“We try to analyze the various reasons for success. One has
to be the promotion department, headed by Morgan Khan,

‘It's fair to say that the shortsightedness of
our competitors has proved a real blessing
for us over the last six months or so.’

who co-ordinates our activities with radio, television stations,
clubs and stores right through the U.K. My view is that in the
nine months or so he's been with us, he's emerged as the top
promotion man in his field.

“And his expertise in the studio has been invaluable to the
company for editing and re-mixing U.S. product to suit the
U.K. market.”

McAleer says this factor raises what is, to him, a very impor-
tant “truth’’ about the industry that many U.S. companies
find hard to believe: “that there is a very different black music
market in the U.K. than in America, and that it has very differ-
ent tastes and needs.

“Because we are totally involved in the scene here in the
U.K., we know what the territory needs and we give it to the
customers, rather than try to force on them what U.S. com-
panies feel they should buy.

“We're lucky in that our licensees give us, now, a free rein
when it comes to selecting which of their products to release
and changing their tracks to suit our specific market.

“This has resulted in big hits in Britain which never crossed
over pop in the U.S. Examples here are Positive Force's ‘We
Got The Funk’; Lowrell’s ‘Mellow Mellow Right On’; and the

(Continued on page P-19)

Casablanca Gem
® Continued from page P-6

“Of course there are priorities for us as far as r&b type mu-
sic is concerned, the two biggest ones being Parliament and
Cameo. We feel we're just on the verge of breaking through in
a big way with Cameo.”’

Howell's marketing technique for this kind of product is to
release a multitrack 12-inch single by various artists with
product that may be bubbling under the import chart. The
disk sells at the selling price of a normal 12-incher. *‘But hav-
ing an extended playing time, and containing a usual four
tracks, each with slight import demand, this product gener-
ates sales probably ten-fold what we would normally expect to
do.’

He says: *‘Another technique {'ve used in promoting the la-
bel to the media and record trade is pressing a Casablanca
sampler album, containing the majority of our singles re-
leased over a given point. This is serviced to every radio pro-
ducer and disk-jockey in the country, along with 400 of our
most important retailers.

“The main purpose is to create dealer interest and product
awareness, as my belief is that that is almost as important as
creating interest and awareness among programmers.”’

Howell says his projected goal for Casablanca is *'to make it
the consummate label encompassing dance music, pop, rock
and movie soundtracks.

“Spearheading this all-out effort is, naturally, Donna Sum-
mer who has now crossed over into virtually every type of mu-
sic imaginable, followed by Kiss, which sadly has yet to really
break in the U.K.

“But every effort is being taken by our team to insure that
Kiss does finally crack the market in Britain, along with Angel
and the rest of the Casablanca repertoire.” Billboard

Piccadilly Scope
® Continued from page P-6

for special release on the Scott label, which includes Georgie
Fame."”

“We've also signed the National Youth Jazz Orchestra and
its young and dynamic singer, Kim Lesley. Here again is an
outstanding combination with an international following.
With ail this activity, | feel that my years as a jazz trumpet
player weren't completely wasted now | can look after so
much good material on record.

““Piccadilly is a challenge. No ruts for me.” Billboard

MAY 3, 1980 BILLBOARD
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‘PRT people

Madeline Hawkyard,
company secretary

ADVERTISEMENT

Madeline Hawkyard, PRT company secretary, is (see main
story on Pye history) one of the founders of the little label

Howard A'Barrow, general
manager of

Pye/PRT
Studios

The Pye Studios began as a very small operation, but its
reputation has grown steadily over the years, both for the at-
mosphere it engenders and for the technical excellence of its
equipment.

Today it is a major recording center, used by leading bands,
best-selling groups and artists from many foreign territories,
notably the U.S. and France.

Certainly Howard Barrow, general manager of the studios,
has been around when many hit records have been initially
created. The Pye complex has been regularly updated through
the years and today the studios feature the newest equip-

213

Hurry Castle,
head of dlrect exports

Harry Castle, PRT's head of direct exports, celebrates his
25th anniversary with the company this month (April), having
worn out four passports during his service as an extensive
world traveller.

David Giffen, busmess
affairs manager

David Giffen, PRT business af-
fairs manager, first joined the com-
pany as an accountant at the Mit-
chem, Surrey, plant and later
moved to headquarters in the same
role.

Apart from his duties as business
affairs head, he was recently ap-
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which went on to challenge the big brothers of the U K. indus-
try.

Her ‘“‘roots’’ go back to working with Hilton Nixon, whose
Nixa label was later absorbed into the Pye structure. She re-
calls: *“He was a New Zealander who never really had any in-
tention of getting into the récord business, though he was
mad keen on classical music.

“But basically he was a middleman for people who wanted
to buy and those who wanted to sell. He was a lawyer by pro-
fession. But our actual entry into the record business came
when an Australian friend cabled us and said he's like Austral-
ian rights to any good European catalogs.

“Hilton went to France and came across a label called
Disque Pacific and that was the beginning. Later we did deals
with U.S. labels Vanguard and Westminster, the latter a clas-
sical outfit which actually sent over equipment and a record-
ing team to make classical product with Nixa."

Early Nixa artists included Harry Roy, Graham Bell, Claude
Luter and Henryk Szeryng.

ment, with increased cutting and reduction facilities.

Barrow is particularly proud of the studios reputation for
having one of the finest cutting rooms in the business. Hit
groups such as Police, Wings, Blondie, Matchbox and the Pre-
tenders have had singles cut there.

“From its original three-track format to the present 24-
track equipment, Pye Studios has kept up with the times. Now
it stands as one of the most modern and best-equipped stu-
dios in Europe.”

Names writ large in Pye Records’ past history have recorded
there. Sounds Orchestral for instance, cut a series of hit
tracks there, as did the Rocking Berries, Noel Coward, Sammy
Davis Jr., Jackie Trent, the Foundations and Max Bygraves
(who did his best selling *‘Sing Along'" series) there. in 1979,
Rex Harrison recorded a collection of his favorite songs there.

And among the hit-creating producers who have used the
Pye facilities are Tony Hatch, Larry Page, Tony Eyers, Jim
Guercio, Mike Batt, Bruce Weich, Biddu, Paul McCartney, Ken
Gold, Adam Faith, David Courtney and Chris Thomas.

pointed—managing director of ViP
Records (Holland), a jointly-owned company with PRT and
Vogue Records of France.

Matt Hayward,
marketing
manager

Marketing manager Matt Hay-
ward originally joined Pye as label
manager for Casablanca. He pre-
vnously worked in his native South
Africa in the record industry there
for 10 years, mainly with the Teal company. He became Pye
marketing chief last year.

PYE.25YEARS
AND STILL FRESH.

www americanradiohistorv com

PHONODISC LTD.

congratulates

Pye Records
on its
25th anniversary
and the establishing of
P.R.T. Ltd.

Phonodisc LTD.
is the exclusive
Canadian licensee
for Pye Records.

PHONODISG LTD.

30 Malley Rd.
Scarborough
Ontario
Canada M1L 2E3
(416) 751-9610
telex: 06 96 3629
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CONGRATULATIONS ON YOUR SILVER JUBILEE
BORN 1955 AND STILL GOING STRONG

ASTOR AND PYE
THE PERFECT RECIPE DOWN UNDER

ASTOR

RECORDS PTY LTD

Rex Barry-General Manager Astor Records Pty. Lid.
1092-1142 Centre Road, Clayton, Melbourne, Victoria, Australia, 3168
Telephone 544 2444 Telex: AA31244 Cable Address SCHUH MELBOURNE

www.americanradiohistorv.com
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‘PRT artists

ADVERTISEMENT

MAY 3, 1980 BILLBOARD

P03
R

[
<4

: 1 Through Casablanca licensing deal
Ft Donna Summer graces the PRT roster.

Georgie Fame, on
the jazz-oriented
Ronnie Scott label

Captain & Tennille, one of the more successful acts The Players Association is licensed from
from the Casablanca licensing. Vanguard.

-

Positive Force is featured on the Sugar

Hill label.

WE'RE HAPPY TO BE ASSOCIATED WITH OUR GOOD FRIENDS IN ENGLAND/EIRE!
YOU WERE GREAT WHEN YOU WERE KNOWN AS PYE . . .
YOU WILL BE TREMENDOUS WITH YOUR NAME-CHANGE TO

"PRT, Ltd!

LOOKING FORWARD TO YOUR
CONTINUED ENTHUSIASM &
DEDICATION AS THE TOP
INDEPENDENT IN THE U.K.!

THANKS FOR YOUR SUPPORT
CREAM-HI RECORDS

8025 Melrose Avenue
Los Angeles, CA 90046
(213) 655-0944
CABLE: BENNCO HOLLYWOOD
TELEX: 696182

P.S. You can make the “cuppa,”
we’ll bring the CREAM!

CREAM RECORDS, INC.
HI RECORDS A PRODUCT OF CREAM RECORDS, INC.

i
EA

=i

il

Thank you
for

supporting
us for

25 years
as PYE.

We will
support you
for
another
25 years.

symphola

RECORDS LIMITED

WwWwWw.americanradiohistorv.com
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THE WALL-TO-WALL MARKETING
STRATEGY THAT COVERS OVER
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ARTS INSIDE TO
PULL OUT AND PUT UP!
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THE WALL-TO-WALL MARKETING
STRATEGY THAT COVERS OVER

" SUPERCHA
PULL OUT AND PUT UP!
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SINCEREST - Congratulations
CONGRATULATIONS '- Pye on25years
TO PYE RECORDS o of success

We are proud of our
long association with
Louis, Derek, Walter, Trevor,
Tom, Madeleine, and all of
your great team of
Executives and staff.

ROBERT KINGSTON ORGANISATION

LN3W3SILH3IAAY

Labels: Publishing Companies:
R.K. Records - Robert Kingston (Music) Ltd
Casino Classics River Music Ltd
Contact Christabel Music Ltd
0]21Y Pindrop Music Ltd
Amazon OBM Music Ltd

Barry Collings Music Ltd

The Robert

Kingston x ; from
Organisation, & ¢

34 Windmill Street, 1 {h, f ' MART' CA|NE

London. W1P 1HH

NORTHERN OFFICE: JONNIE PELLER

3 Pennington Street,
Hindley,

Wigan, Peller House StoneGrove TreeRootWalk
L i Broomihill Sheffield England 07427388l

advodg11ig 0861 ‘€ AVW

CONGRATULATIONS
AND THANKS FOR
TAKING THE

HASSLE
OUT OF RECORD DEALS

I RECORDS ! PO BOX 4BT. 35-37 WARDOUR ST, LONDON W1A 4BT. 01-734 7195 TX 922 488
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ADVERTISEMENT

MAY 3, 1980 BILLBOARD

We started the 70's
together with
Mungo Jerrg 3

Eliot Cohen and Ellis Elias, 34 Sailsbury Street, London NW8. Tel: 01-402 9111. Telex: 268048

New Wave Blueprint
® Continued from page P-8

‘| feel that personal contact is extremely important, and
my a&r function stretches way beyond the recording side. I'll
even help artists get good management or agents or what-

ever, if my advice is needed. It's a bit like fathering a family
through the embyronic stage, with the hope that the mem-

bers will eventually go out and earn a wage."”

Justice believes the record industry has already overcome
its “crisis.” He says: “‘Certainly a&r people are becoming
much more selective towards the acts that they sign. It's
strange that record companies have virtually needed that de-
pression in order to re-think their a&r policies—taking up pol
icies which should have been followed from the word go.

“As it is, I've always been selective. Unless | have a 100%
gut feeling, then no way can | work a 100% on any artist. |
think that all the acts | have signed so far are interesting char-
acters and interesting people are the ones who make inter-
esting music.

“The Blueprint future looks very promising, with albums by
the Fabulous Poodles, Karel Fialka, the Crooks and B.B. Ga-
bor. I'm convinced that the Crooks and Karel Fialka will break
internationally.”

And Justice sums up: **Blueprint is about melodies with a
1980s feel. It's future music today, and a Blueprint for the fu-
ture.”

Zuckerman Concept

® Continued from page P-8

problems has been attracting new mainstream pop acts to
the label. My intention is to strengthen the artist roster and
sign new acts on a worldwide basis, and build an overall dis-
tinctive sound that will be accepted by major radio stations for
airplay.

“New signing Sloane, whose single was produced by Steve
Harley, soon to be released in the U.S. on the Rocket label, is a
forerunner of this policy. Precision, as a label, is a fresh start
to a situation which has been building up at Pye for the last
year or so.""

Accepting that the U.K. market has suffered a sales decline
of late, Zuckerman adds: “| still feel that the rest of Europe
and the U.S. continue to look to the U.K. charts for new acts
and | see Precision bridging the gap between the American
and British pop markets.

“|'m very aware that the U.S. market, by and large, rejected
new wave music and, similarly, the U.K. experiences difficulty
in breaking heavy American bands. The solution, simply, is to
sign good and sophisticated pop acts that have the potential
to sell on both sides of the Atlantic.” Billboard

veord %4% @WM
v oo Rver

/éﬂ o /Mﬂj,

www americanradiohistorv com

Congratulations!

WE ARE PROUD TO
HAVE BEEN
ASSOCIATED WITH
PRT (PYE) RECORDS
DURING THEIR FIRST
25 YEARS

HERE’S TO THE NEXT
25 ...

E. HANNIBAL & CO. LTD.
PINFOLD ROAD
THURMASTON
LEICESTER

0533 695413

Telex 34627
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CONGRATULATIONS
ON THE PAST
ANDGOOD FORTUNE
IN THE FUTURE

from
TONYHALL
GROUP OF MUSIC

COMPANIES

representing
REAL THING

NNNNNNNN

LLLLL

and KEN LERAY (composer,
through our Brampton Music Ltd,
of Fern Kinney’s huge hit
“TOGETHER WE ARE
BEAUTIFUL") whose original
rsion is now available again on Picadilly.

nne McDonald
437 1958

RONNIESCOTT RECORDS
CONGRATULATE
PYE RE(O(I:DS

ucu

pre
WE ARE GI.dDTO H‘lIJE HAD
OURFINGERINIT

. 3=

DELIVERIES WITH PRECISION

CONGRATULATIONS

TOFRIIL

Courier
Express

Coui'er Express, 89 Worship Street, London EC2A 2BE.Telephone 01-377 8977.

) advog11ig 0861 ‘€ AVN

WWWwW.amer ricanra. diohistorv com
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MAY 3, 1980 BILLBOARD

CLOSEST
THING
TOA
PERFECT
RECORDING...

the label and
inner sleeve.

For at Harrisons we produce millions
of labels and paper and polythene
lined inner bags for all the major
U.K. based and European record
companies right here in our Hayes
factories, near London’s Heathrow
Airport.

Our plant and machinery is custom-
built to handle inlay cards, cassette
labels, too, and our location is at the
heart of Britain’s record industry.
Add to this our printing, paper
converting and advanced production
techniques, and you can be assured
of fine quality products that meet the
needs of this fast-moving market.

We believe a top recording deserves
the best, so we’ve perfected the
manufacture of the closest thing to it.

New Name For U.K. Giant

® Continued from page P-2

tribution to record shops from Pye’s Mitcham factory. This
was Les Cocks’ baby, a complex plan for dealing direct with
retail outlets from a fleet of vans based in key centers all over
the country.

The scheme provided the all-important speed of move-
ment, was fully flexible and above all provided a personal link
with the point-of-sale personnel which was the envy of some
of the bigger U.K. record companies. The Home Sales Force
proved an immediate winner. Sales soared, particularly in the
booming LP market, more than double those of the previous
spring period.

But in the singles field, Pye successes through the 1950s
came over a mixed bag of music. An outstanding seller was
Lonnie Donegan, whose “‘Rock Island Line,"” taken by Decca
from a Chris Barber album, had triggered off a whole skiffle
movement in British pop.

Signed as a solo artist to Pye Nixa, Donegan's run of suc-
cess started with ‘‘Stewball'’ in the April of 1956, this track
scoring first with the flip “‘Lost John'” |ater taking top popu-
larity. Donegan’s consistency staggered the record industry.
Hit singles included **Bring A Little Water Sylvie,” *‘Don’t You
Rock Me Daddy-O,"” *‘Cumberland Gap,” ‘*‘Gamblin’ Man'"/
“Puttin’ On The Style,” *“My Dixie Darling,” ‘“‘Jack O’ Dia-
monds,” “Grand Coolie Dam,” ““Sally Don't You Grieve,
“Tom Dooley," *‘Does Your Chewing Gun Lose Its Flavor'’ and
‘Battle Of New Orleans.”

He continued charting right through into the 1960s, right
up to the emergence of the Beatles in 1963. Further hits in-
cluded: “My Old Man's A Dustman,” “Lorelei,” “Lively,”
““Have A Drink On Me,” ‘‘Michael Row The Boat’'/‘Lum-
bered,” “The Party’'s Over'' and “Pick A Bale Of Cotton.”

When the skiffle era ended, Donegan had wide enough tal-
ents to leave behind his trad jazz roots and get inta the “‘all-
around entertainer’” category, topping vaudeville bills and
starring on television series as singer, comedian, impression-
ist and musician. It was superstardom, nurtured and plotted
by the Pye team, for the one-time banjoist who took his name
from U.S. blues guitarist Lonnie Johnson. Freeman was his
producer, mentor and mate.

Chris Barber's jazz Band, with Barber on trombone, had
spawned Donegan and it had a number three hit in 1959 un-
der its own steam with *‘Petite Fleur.”

Pye labels at the end of the 1950s were Pye itself, Piccadilly
and Pye Jazz, the latter putting out a series of hits by Kenny
Ball and His Jazzmen, including “Midnight In Moscow,"
“March Of The Siamese Children” and *‘The Green Leaves Of
Summer’ in the ‘“‘trad boom’’ years of 1961-62.

PIE
Fanil)

Pye International was responsible for license deals with
such labels as Aristocrat, Colpix, Chancellor, Caprice and Joy.

As the Pye reputation grew internationally, the company
pressed on with a series of innovations which earned the re-
spect of the majors.

The Golden Guinea series of albums started in 1959, mainly
incorporating material from -Miller International, Screen
Gems, Elektra and Disney, alongside U.K.-produced music
with a strong accent on jazz. Pye also started a series of strict-
tempo recordings for use in ballrooms. And, in 1959, the com-
pany was represented in the British top 20 for all but one
week (in June).

It was in this atmosphere of ebullient success that the
booming Associated Television company (ATV) entered the
Pye scene. The commercial tv giant bought up Pye shares, ac-
quiring 50% of the company by December, 1959. By July of
1966, it had the other 50%, making Pye Records a wholly-
owned subsidiary of the ATV Group.

‘For Pye, further good news was that these

domestic acts were making inroads into the
U.S. charts, among them Sandie Shaw,

the Kinks, the Honeycombs and the Searchers.’

Pye’s expansion continued and the recording department
was moved, in October 1960, to the new London headquar-
ters of Associated Television, the studios set out in the lower
ground floor.

Louis Benjamin, today PRT chairman, joined the manage-
ment team in 1959 as joint general manager, working along-
side Roger Threlfall (formerly with Pye of Cambridge) and
helping mastermind a massive push into the international
marketplace. He was convinced that the greatest prospects of
expansion lay in the international field and a major coup in
this direction came in September, 1961, when Pye beat off
the rest of the bidders to acquire U.K. license rights for Frank
Sinatra’s Reprise label.

Benjamin happily admits that when he first joined Pye he
knew virtually nothing about the record business. His back-
ground was in theater administration. He'd been second as-
sistant manager at the London Palladium and today he is

(Continued on page P-20)
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McAleer Focus
® Continued from page P-10 ¢
three tracks from Players Association, ‘Turn The Music Jp’, ™
‘Ride The Groove' and ‘We Got The Groove'.”

Very important to McAleer is that the label is building its

own homegrown roster of U.K. black artists. ‘““We want to
score with them internationally as well as nationally. To this
end, we've played our two top acts, the Real Thing and Carl
Douglas, with big-name U.S. producers and have signed the
re-formed Osibisa, which is without doubt one of the most

original acts in black music.”
McAleer says that the so-called “*‘death” of disco panicked a

lot of companies who had jumped on the ““Saturday Night Fe-
ver" bandwagon. “They shut up their disco divisions virtually
overnight. But we increased our concentration on black-ori-
entated product as our long association with the music, which
dates back to our R&B Series in 1961, has taught us that
there will always be a big market here for quality black mate-

rial.

“It's fair to say that the shortsightedness of our competi-
tors has proved a real blessing for us over the last six months
or so.

“But success is very much an all-round thing. I've got to
mention Graham Betts, our press representative, who man-
ages week after week to get incredible coverage for our artists.
He completes the team that will make us surely number one
black music company this year in the U.K., and also maks Ca-
libre the most successful new label of 1980.” Billboard

PRT Factory

PRT's factory, situated at Mitcham, Surrey, produces
around 20 million records a year, the total made up of
12-inch and 7-inch product from both licensed and dis-
tributed lines.

Some 15 years ago, the capacity was spread more

heavily in the 7-inch region but as LP markets have CONGRATULATIONS FROM Al_l_ AT

grown the output is fairly distributed between the two

co?ﬂgufr::{g?;.employs more than 500 people. It is lNEl—CO RECORDS AND TAPES BV

equipped with both automatic and manual presses,
meeting the requirements for production of all kinds of
records. It also possesses a fully-computerized system
for ordering and stocktaking and makes all its own PVC AALSMEER - HOLLAND
materials.

It also works a straight two-shift system, day and

night. Billboord
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New Name For U.K. Giant

® Continued from page P-18

overall chief of that renowned show place and of the Moss Em-
pires chain.

He says now: **At my interview for Pye, they asked me what |
thought of Lonnie Donegan. | said he could just about do okay
at a Sunday concert in Morecambe. But of course he became
one of the biggest record sellers in the business. Having got
the job, however, | had the choice of going into the record
company, or into the bowling alley division or into the growing
Muzak sector.”

He chose records and fast became the dominant figure in
the Pye Records' success story. The Golden Guinea develop-
ment, re-releasing the most popular material on budget-price
albums, was new to the British majors’ marketing policy and
this was also the first U.K. record product to get commercial tv
promotion. It was a major sales triumph.

Benjamin believed firmly in travelling around the globe in
search of talent and his Sinatra '‘scoop’ came as a result of
high-powered negotiations in Los Angeles. Sinatra responded
by cutting his album *“‘Great Songs From Great Britain'' in the
Pye studios, using Pye technicians and artistic control.

Then, in 1962, Pye opened its first U.S. office, in New York,
with Irving Chezar in charge. The Los Angeles division fol-
lowed soon afterwards, under Sam Trust, and in 1977, Trust
handled the opening of Nashville offices for the company.

‘By 1967, Benjamin and his team could point
to a turnover 10 times bigger than four
years earlier—and it was 20 times bigger
than the 1963 figures for the U.S.’

Further international inroads were made in Germany,
Scandinavia, the Benelux countries, ltaly, Spain and Aus-
tralia.

And still the company came up with brand-new ideas to
build sales. The Nonesuch ‘‘Spoken Word' series attracted
envious glances from other companies, and there was a
strong emphasis put on comedy recordings, notably by Tony
Hancock and Max Miller, both now dead but giants of their
time.

As the pop scene went through dramatic changes following
the Beatles' emergence, Pye came up with a whole string of
top 10 acts. Sandie Shaw was one of the biggest, hitting No. 1
with “There's Always Something There To Remind Me'' late
1964, and following up through a five-year spell with a run of
hits including ‘“Puppet On A String,” which won the Eurovi-

e
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sion Song Contest in 1967 and went straight on No. 1, as had
“Long Live Love" a couple of years earlier.

The Kinks, important part of the London **end’’ of the beat-
group boom which had started in Liverpool, went to No. 1 in
the summer of 1964 with “You Really Got Me,” had other
chart toppers with “Tired Of Waiting For You’’ and “*Sunny Af-
ternoon’ and other top 10 successes with ““All Day And All Of
The Night,” “*Set Me Free,” **See My Friend,” **Till The End Of
The Day,” *‘Dedicated Follower Of Fashion,” *“‘Dead End
Street,” **Waterioo Sunset,” “‘Autumn Almanac,” “Lola’ and
“Apeman,”” all built round the sardonic and perceptive lyrics
of singer/frontman Ray Davies.

Status Quo started its high-powered career with Pye, going
top 10 in 1968 with **Pictures Of Matchstick Men' and **Ice In
The Sun.” In a U.K. blues scene, Long John Baldry had a No.
1 with “‘Let The Heartaches Begin" in 1967.

For Pye, further good news was that these domestic acts
were making inroads into the U.S. charts, among them
Sandie Shaw, the Kinks, the Honeycombs and the Searchers.
That helped create the right atmosphere for Pye and Benja-
min to gain licensing rights to other U.S. labels, notably Hick-
ory, Autumn, Chess, Checker, Argo, Crown, Scepter, Cameo-
Parkway and Dimension.

Another milestone breakthrough was the pressing and dis-
tribution deal with Warner Bros. in 1965 and longstanding
corporate links with the French Vogue label. Durium (ltaly)
and Hispavox (Spain) also forged trading links with Pye.

It meant a great deal of chart success in Britain for Pye via
such international acts as Sinatra, Herb Alpert, Dionne War-
wick, the Shangri-Las, Dean Martin, Trini Lopez, Chuck Berry
and Bo Diddley. And the Pye studios, constantly re-equipped
to cope with new technical requirements, drew such presti-
gious visitors as Dionne Warwick, Burt Bacharach, Chubby
Checker and Bobby Rydell.

The emphasis on the international marketplace was seen
via foreign-language versions of hit songs by artists like
Sandie Shaw, Jackie Trent and the Searchers, performing in
Spanish, French or German to reach ever-widening sales
areas.

With the completion of ATV's buy-in in the mid-1960s, an
all-out expansion policy was followed through in the Mitcham
plant. Eighteen Swedish Alpha presses were installed, provid-
ing a possible weekly turnover of 350,000 singles and 95,000

(Continued on page P-23)
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Lena Martell,
left, an interna-
tional success.

.m Through Casablanca
licensing deal Cher,
A left, graces the PRT

Parliament founder, leader,
producer, George Clinton
crosses the Atlantic to PRT
via Casablanca.
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albums. The plant took on pressing commitments for com-
panies based overseas and the “internationalization” of the
Pye project was stressed when an international sales conven-
tion, staged in London in 1968, pulled representatives from
21 different territories.

Pye moved into the emergent Irish record industry, with
John Woods in charge and with its own distribution network.

By 1967, Benjamin and his team couid point to a turnover
10 times bigger than four years earlier—and it was 20 times
bigger than the 1963 figures for the U.S. The new Marble Arch
budget line of releases helped the sales bonanza, particularly
in France, Holland, Scandinavia and Germany, while the
Golden Guinea *‘Collector" series, concentrating on top-qual-
ity classical product, pulled in big sales in the U.S.

Certainly the company was ready for the challenges of the
1970s. The decade started with the setting up of Precision
Tapes, headed up by Walter Woyda, a veteran of the sales side
of the record industry. A vital deal involved the licensing pact
with Festival Records in Australia, negotiated by Mike Sloman
and Fred Marks, the latter now Billboard’s European manag-
ing director. Olivia Newton-John was a key artist involved and
her Pye International hits included ““If Not For You,” “Banks
Of The Ohio,” *“Take Me Home Country Roads" and ‘‘Long
Live Love.”

Another 1970s success sector was the launch of the Golden
Hour series, the industry's first guaranteed 60-minute al-
bums, again in the budget field and again instant sellers.

Over the years the links with U.S. companies grew stronger,
and included license deals with the Buddah and Stax com-
panies. While inevitably deals start and end, today Pye has
partnerships with Casablanca, Rialto, Vanguard, AVI, Chess,
Vogue, Ronnie Scott, Gull, RK, Roulette, Safari, BBC and Mag-
net. It has pressing and distribution deals with Monarch and
Hammer.

Artists involved include the Real Thing, one of the most suc-
cessful British touring vocal teams. Starting with a No. 1 on
Pye International in mid-1976 with “You To Me Are Every-
thing,” the group followed immediately with a number two hit
in ““Can't Get By Without You.”

Comedian-singer Max Bygraves is another consistent seller,
notably through a series of singalong albums, as is Acker Bilk,
another trad jazzman formerly with EMI but who started
charting for Pye in 1976, with ‘“Aria.”

‘I've found there is a big mystique about the
record industry. But for me, in basis, melody
is always in. Melody registers with me

even when I'm listening to music that I'm told
| don’t even understand.’

Lena Martell, a Scottish singer, built a strong following
through her tv series but had to wait years for a first chart-
topping single, “One Day At A Time,”” in 1979. Donna Sum-
mer, through the Casablanca link, has come up with a series
of hits, Osibisa is a solid selling team and there are high hopes
of a major U.S. breakthrough for the Fabulous Poodles.

To a very great extent, Louis Benjamin, splitting his time
roughly 50-50 between record and theater interests, lays
down the basic philosophy which keeps Pye in the inter-
national eye, both as sales success story and as pioneering
record company.

He says: “On the theater side, the thinking is almost intuit-
ive in terms of calling on your own background and experience
in calling the shqts. You can't win 'em all, but the thing is
keeping in touch and just carrying on.

“The record industry is much the same in terms of negotiat-
ing the actual deals. But when it comes to artists and product,
then it is very different. | honestly do not know a single man
who can keep tabs on all the new things that are happening. |
know nobody who can really be capable of judging all the dif-
ferent music fields.

‘““I've found there is a big mystique about the record indus-
try. But for me, in basis, melody is always in. Melody registers
with me even when I'm listening to music that I'm told | don't
even understand."”

His philosophy is to encourage other people to give opinions
and advice. He's a tough negotiator and enjoys playing that
particular role. The search for talent is a vital part of his life.

“We have to make sure that we're not overextended as a
company. Expansion has to be in line with our ability to handle
existing agreements. When there were just a few record com-
panies in the U.K., but a lot in the U.S., we could live off the
license deals and publishing. Now we have to come up with
our own product at a price which enables us to live.

“If that price is wrong, you can have a greatly increased
turnover, but no profit. We have to strike a balance between
licensed product and our own homegrown product and our
distributed product. It's impossible to depend on product
which we have for a limited period on license. We could wake
up one day and find we have no catalog at all.”
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PRT Profiles

Lena Martell

A song written by the Kris Kristofferson/Wilkin team, and
unearthed in Nashville, proved precisely the right song at the
right time to give Scottish singer Lena Martell a No. 1 record,
her first-ever in a career which nevertheless has been pep-
pered with gold and silver album awards.

The song was ““One Day At A Time.” Interpretations
abound even now as to whether it is a kind of hymn to mem-
bers of Alcoholics Anonymous, for it certainly is a title phrase
used by them, or whether it's just a good old gospel-type tub-
thumper which gets audience bands clapping and feet stom-
ping.

The chart-topper came for Martell towards the end of
last year and many people in British pop evinced surprise that
it really was her first No. 1. The dark-haired Scottish vocalist
has been around for some 15 years, consistently successful
on cabaret, television and radio showcases, and even coming
back from a throat problem which could easily have put her
out of showbusiness for good.

Born in Glasgow, she was something of a child prodigy by
the age of 13. She traveled local clubs in an amateur group
run by her brother. She played drums, guitar and string bass,
a little trumpet, and she threw in some highly-skilled imperso-
nations for good measure. And it was all valuable experience for
her. Despite winning a scholarship to Glasgow School of Art,
she settled on a show business career and worked even
harder to build personal versatility.

Moving to London from Glasgow, she met up with George
Elrick, a former dance-band drummer, singer and radio per-
sonality, by then into personal management, and never for a
moment did he waver in his view that Martell was a posi-
tive natural—a potential worldwide superstar.

He has guided her into a real international career, one in
which she has co-starred with the likes of Sammy Davis Jr., an
early hero figure of hers, and Frankie Laine. She's toured
South Africa, Australia, the U.S. and Canada. As the years
have passed, she's dropped a few of the ‘‘added attractions”
and concentrated on giving full emphasis to her remarkably
expressive voice, belting as if all hell had been let loose one
moment, softly caressing the next.

Martell first signed to Pye in 1972. She'd already had her
own BBC-TV | series *“Presenting Lena Martell,” with a con-
stant stream of big-name guests only too happy to work with
her. She won the Radio Industries Club of Scotland award as
“TV Personality Of The Year.” She also had her own radio
series and again won a Radio Industries Club trophy. Further
BBC networked series followed in 1973 and 1974.

Her talents stretch into songwriting and she’s also a painter
of considerable ability.

What kept her happy enough during the days of waiting for
the first No. 1 pop hit has been the constant acclaim of jour-
nalisits. A sample review: “Once in a while, an artist comes
along who makes everybody sit up and take notice. It's the
time when people know, with no prompting, that they're in
the presence of somebody with show business magic."”

With Elrick never more than a few paces away in her
working life, Martell takes great care in selecting the
right songs. Her albums for Pye: *‘Presenting Lena Martell;"
““A Touch Of Lena Martell;"" ““This Is Lena Martell;” *Songs;"
“That Wonderful Sound Of Lena Martell;”" *Country Style;"
“The Magic Of Lena Martell;" “The Best Of Lena Martell;”
“Very Special Love From Lena Martell;"" “‘Hello Misty Morn-
ing;"" “The Lena Martell Coliection;’" *‘Live At The Royal Festi-
val Hall;”” “Somewhere In My Lifetime;” “Golden Hour Of
Lena Martell” and ‘‘Singing For You.”

The first seven albums were awarded gold by British Pho-
nographic Industry in Britain, representing sales then of
$500,000 each. The Ronco release of “The Lena Martell Col-
lection’" topped the $600,000 sales mark, and she tackled her
sixth major tv series for the BBC last year.

Max Bygraves

Max Bygraves, one of the Pye-PRT group's biggest-ever sell-
ers, is one of the best-loved of all British entertainers. His ca-
reer started all of 40 years ago, initially in the Royal Air Force,

i
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era Lynn

Vera Lynn, who signed for the first time to Pye Records last
year, can look back on a career which has spanned five dec-
ades, 50 years liberally studded with hit records.

It is hard now to estimate her total disk sales, though they
certainly run into many millions, but during the World War Il
years she was established as the original ‘‘Forces’ Sweet-
heart,”” with songs like **We'll Meet Again’ and ‘““White Cliffs
Of Dover" doing a lot to lift the morale of British troops and
their families.

When Johnny Mathis made one of his first visits to Britain,
he sought out Lynn and admitted he was a great fan and
told millions on television that she was *‘blessed with perfect
pitch.” That voice first delighted an audience when Lynn
was only seven years old. By the time she was in her teens, she

Vera Lynn with
Louis Benjamin,
PRT chairman.

was a successful vocalist with Ambrose, one of the leading
U.K. bandleaders of that era.

Later she branched out as a solo performer, and became an
established star, headlining at major halls, notably the Lon-
don Palladium, and hosting her own radio shows. This was the
peak time of her “‘Forces’ Sweetheart"” reputation and she
travelled to many of the most fiery war regions singing for the
troops. Later still came a tv series which was networked
and high-rated.

In 1969 she was awarded the Order of the British Empire,
the OBE, for her services to British popular music. Four years
later she received similar recognition from her contempo-
raries in the music industry via an Ivor Novello Award.

Two years further on, the Music Publishers Assn.
gave her a special award for her contribution to British music.
Then, in 1975, in the Queen's Birthday Honors List, she was
made a Dame of the British Empire for general services to the
community.

It was as Dame Vera Lynn, then, that she signed with the
Pye organization and immediately set to work on an album *‘I
Sing The Songs," featuring old favorites alongside new mate-
rial from such writers as Abba and Beach Boy Bruce Johnson.

Through her long career, Lynn has insisted on keeping
up with the times, adapting to tackle new musical styles and
always retaining that perfect pitch and instantly recognizable
brand of phrasing.

She is married to Harry Lewis, her manager, and a long-es-
tablished name in the music publishing world-of London. She
lives in a small Sussex village, at one time in virtual retire- .
ment, but nowadays she spends a great deal of each year trav-
elling the world for concert and cabaret appearances.

and now it spans the summits of movies, television, theater
and records.

When he inevitably turned to disco music for a series of al-
bums, he modestly predicted: ““They'll be calling me the John
Travolta of the geriatrics.” But despite the obvious disapprov-
ing dismay of most of the younger recording artists in that
field, Bygraves turned in a huge-selling on-disk performance.

He explained his own thinking: ‘‘The problem is that lots of
people over the age of 35 love disco rhythm, but they're a bit
afraid of the music of young kids. They know what they like,
but nobody really looks after their interests."

The result was that he took some of the songs that he liked
and he knew audiences liked and dressed them up in a typical
disco style. “‘Discalonga-Max'* was the album result, Bygraves
as usual using top session men as his backing group.

Bygraves recalls how he once ran into the members of rock
group Queen in Bermuda. They were on their way to a record-
ing studio there, saying they'd be locked away for two months
cutting an album. He replied that he took only a week to cut

an album. Whereupon the Queen boys are alleged to have re-
plied: *‘Yes, but you use professional musicians."’

Here is an Australian review of the Bygraves entry into
disco: “‘It's rare for me to give an album an absolutely rave re-
view, especially when it is so blatantly commercial that it is
embarrassing. But this will sell a million and it deserves to do
so. Bygraves specializes in a kind of music that appeals to the
starry-eyed housewife and the nostalgia freaks.

“Now he has realized that the marketplace is strongly in-
clined to disco music, and has created an album that uses the
best of the ‘golden oldies' worked into a disco rhythm and the
result is truly sensational.”

Bygraves left school at 14 and became an apprentice with a
building firm as a carpenter. In 1939 he joined the RAF. Dur-
ing five years in the service he performed in more than 1,000
shows, acted as host, painted scenery and generally learned
his trade.

Afterwards he worked part-time in clubs as an entertainer.
Then he heard that the BBC was putting on a show made up
entirely of ex-servicemen. He got a job with the company and
then met Jock Jacobson, no longer alive, but who was the
long-serving manager and mentor as Bygraves became one of
the highest-paid superstars in Britain. :

The really big breakthrough came when Jacobson talked
the late Val Parnell into letting Bygraves substitute for a co-
median who was booked into the London Palladium and had
fallen sick. He was an instant success and in the early 1950s
he toured the U.S. with Judy Garland, since returning there
for many television appearances. His records sell particularly
well in South Africa, Canada and Australia.

He’s twice been voted ‘‘Personality Of The Year" by the Va-
riety Club of Great Britain, and his movie credits include ““Cry
From The Streets,”” ‘‘Charlie Moon," and *‘Spare The Rod."
His frequent television series consistently top the ratings.
He's even won an lvor Novello Award as ‘‘top songwriter of the
year."”

In 1976, his autobiography ‘| Wanna Tell You A Story’' was
published. During 1978, he recorded an album with the late
Victor Silvester, another Pye group artist and world-rated for
his strict-tempo music. The LP was titled ““The Song And
Dance Men." First single from him this year was “‘The Kite,”
co-written by his son Anthony and partner David Reilly, and
this came out on the re-launched Piccadilly label.

Itis estimated that Bygraves earns in excess of $1 million a
year without, by any means, working all the time. He seems
totally relaxed at all times, but says: *This relaxation thing is
something you have to watch. |'ve seen some performers try-
ing to be relaxed and they’ve simply brought the whole thing

WwWWwWwW.americanradiohistorv.com

to a grinding halt. But the value of experience is that you find
the tempo which most pleases the audience.”

He is particularly proud of his memory. He has recorded
around 650 songs so far and thinks he could still sing most of
them without having to check out the music.

Victlor Silvester

Victor Silvester was and remains as much a British institu-
tion as Tower Bridge or Marks and Spencer. Though Silvester
himself is now dead, his son Victor Silvester Jr. continues to
lead the world-famous Orchestra, whose international record
sales now amount to a staggering 75 million disks, and whose
music continues to accompany ballroom dancing enthusiasts
everywhere.

After serving in the World War |, a traumatic experience
whose full horrors he only revealed at the time of his death,
Silvester won the first ever World Professional Dancing Cham-
pionship at the age of 22. In 1935 he founded the Victor Sil-
vester Orchestra and before the World War |l it was nationally
famous.

During the war years the orchestra broadcast frequently,
and from 1949 began to achieve international fame thanks to
Silverter's weekly requests program on the “BBC World Serv-
ice,” one of the longest running of all radio programs. Other
successful radio series included ‘‘BBC Dancing Club,”” BBC Ra-
dio 2 Ballroom,” and on TV the “BBC Television Dancing Club,”
which itself ran more than 16 years. In all the Orchestra has
undertaken more than 6,500 individual broadcasts for the
BBC, a remarkable record. In 1977 the corporation presented
Silvester with a Gold Microphone to mark 40 consecutive
years of broadcasting.

In 1961 Siivester was awarded the Order of the British Em-
pire for *‘services to ballroom dancing.” A best-selling book on
the subject sold more than a million copies, and before his
death in the South of France in the summer of 1978, Silvester
was president of the Imperial Society of Teachers of Dancing,
the largest organization of dancing teachers in the world.

Since September 1971, his son Victor Silvester Jr. has di-
rected the orchestra for all U.K. and overseas engagements,
and also for many BBC Radio 2 broadcasts. To date he has
completed more than 600 engagements with the band.

Till 1970 the orchestra recorded for EMI. Since then it has
been continually with Pye, to which both Victor Silvester and
his son were exclusively contracted. Shortly before he died,
Silvester made an album with fellow Pye artist Max Bygraves,
a remarkable occasion and the first time these two legendary
figures in British entertainment history had worked together.

(Continued on page P-26)
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Benjamin Savvy
® Continued from page P-2

“But Pye has thus far averted the massive losses encoun-
tered by other companies in the industry, and it has done so
by reasons of foresight and a diagnosis of the industry ail-
ments. We found this out at least six months to a year before
other people” seemed aware of the situation, and we took
steps to alleviate the problems before they really happened.

“Qur belief is that the problems which everyone alleges are
external are actually also internal in terms of organization,
unnecessary overheads and a need for the company’s execu-
tives to put the company before themselves. Then, in the case
of a success, the kudos would automatically follow.

“{n other words, during this lead-in period to the troubles of
the record industry, there was too much sheer hot air spouted
by certain executives, basing their views on wishful thinking.
This attitude became so inherent in the industry that even we,
who thought pretty clearly, were induced to go along with
deals which were basically crazy.”

Benjamin says that it was at that point that Pye realized
that things had to be rectified or there would be no survival.

He adds: “‘Equally, it's true that from way back in our his-
tory there were instances where artists and producers were
clearly underpaid. But our general management opinion at
Pye now is that the pendulum has swung too far the other
way, so creating the many problems we have been witness-
ing.”

Benjamin now looks with reasonable confidence to the fu-
ture. “The current shakedown in the industry throughout the
world will, hopefully, eliminate this sort of nonsense and | per-
sonally look forward to the 1980s to see hungry companies
and hungry executives giving us a new look as an industry.
And | look for that new look to live for a long time to come.

“To put my views briefly, | suppose | have to say: only say
something or do something when there is really something to
say or do.” PETER JONES

Billboard 8
23
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tor: Peter Jones, U.K. News Editor. Art: Salvatore Scorza.

Polygram (NZ)
congratulates

ye Records [.td

on it’s 25th Anniversary
and the formation of

PRT Ltd.
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Congratulations
on your
25th Anniversary

All best wishes
to our friends
at Pye.
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PRT Profiles

® Continued from page P-24

Fabulous Poodles

“Poodles are one of the most uncool dogs in the world.
People hate them, but they are natural performers. Originally
we were the Poodles, then the Fabulous Poodles. Fabulous is
such a yeech word and the full name stuck.”

The speaker is Tony De Meur, singer, songwriter, guitarist
and founder member of the rock satire band which the New
York Times described as musically more attractive than Dire
Straits, and Rolling Stone characterized as purveyors of
““bright brash British pop, vintage excellent.”

After five years of hard work, the Poodles have arrived in a
big way, and you can take that literally. The first 10,000
copies of their latest album *“Think Pink'" come in a sleeve two
feet square.

In the U.S. their first album “Mirror Star,”” a combination of
the first two U.K. releases *‘The Fabulous Poodles'’ and “Un-
suntable,” sold more than 200,000 copies and reached 61 on
the Billboard LP chart.

Support tours were lined up with Sha Na Na, the Ramones
and Tom Petty and the Heartbreakers, and the band also
headlined its own gigs, notably at the Bottom Line, where fre-
quent breakdowns in hired equipment hurriedly acquired to
replace their own stoien in Boston, did not prevent the
Poodles winning over an enthusiastic crowd. The show went
out live on WNEW-FM.

The Poodles' first album appeared back in 1977, produced
by John Entwistle of the Who. it came as something of a sur-

prise to many people because it concentrated more on the
musicianship and songs than on the satire and parody for
which the group's stage performances were notorious.

The band was so much in need of a manager that bassist
Richie Robertson had taken to wearing a badge advertising
for one at gigs. Miraculously it worked. Yes manager Brian
Lane caught the Poodles act on a video and signed them to
Park Lane/Epic Records in America. “‘Mirror Star’” was re-
leased and the band took off.

Tony Rallo

There's a distinctly cosmo-
politan flavor to ““‘Burnin’ Alive,”
the debut album from Tony
Rallo and the Midnite Band re-
leased earlier this year on
Calibre.

To begin with, the producers
were Danny Goldschmidt and
the renowned Alec R. Costan-
dinos, famous for “Romeo &
Juliet,” “Bad News Travels
Fast’” and others. Then there's
Rallo himself, a French-born guitarist who worked for years as
a Paris session musician before embarking on a world tour as
Charles Aznavour’'s musical director and launching finally on
a solo career of his own.

He couldn't have asked for a better start. The exciting
rhythms and innovative disco-pop blend of “Burnin’ Alive"
have won great reviews, and single cut “Holdin’ On" leapt
high into the disco charts. Definitely a name to watch.

Real Thing

It's a weird thing that British audiences and record-buyers
should be so devoted to soul and other black music when they
come from America, but are so reluctant to pick up on the
many excellent bands they have on their own doorstep playing
that kind of material.

The silver success of *Can You Feel The Force'" last year fi-
nally put Real Thing in the spot it had earned long before as
Britain’s premiere soul band. The single reached top position
on disco and soul charts in short order and sped into the pop
top 10. When, after six weeks, it eventually began to move
down again, it was only to be replaced by the American remix
of the same song. Respected magazine Disco International
voted it best British disco single and best remixed track.

But by that time Real Thing had been together 10 years.
The original line-up of Chris Amoo, Ray Lake, Dave Smith and
Kenny Davis first made a living on the cabaret circuit, comple-

menting hits of the day with some slick
dance routines.

After a couple of years, success on
TV talent show “*Opportunity Knocks'
led to a deal with Bell Records, then
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DR
with EMI, but no real breakthrough re-
sulted. By 1975 the band was signed

to Pye and touring as support to David Essex, but even
when Essex himself produced a record for the group, it had no
better luck.

The following year, though, things changed with a ven-
geance. “You To Me Are Everything,” a single written and pro-
duced by relative unknowns Ken Gold and Mickey Denne,
went No. 1 across the country. A few months later another
Gold/Denne composition called *Can’t Get By Without You'"
made number two on national charts. Early in 1977, “You'll
Never Know What You're Missing”” made it three in a row,
while the group’s debut album went quickly silver.

For its second album “Four From Eight,” the band's mem-
bers came up with the acclaimed *‘Liverpool 8 Medley,”” a mu-
sical documentary of life in the town. But it was the third LP,
originally “Step Into Our World"” and subsequently repack-
aged as “‘Can You Feel The Force,"” that really broke the band.

Graduate

The great centers of music talent: Detroit, Liverpool, Nash-
ville, London and Bath. Bath? Well maybe not yet, but if the
promise of new and youthful bands like the Beat, the Inter-
views, the Korgis and Precision signing Graduate is fulfilled,
then this elegant Georgian town may well take its place along-
side the other capitals of popular music.

Graduate front man Roland Orzabal certainly has few
doubts. “The West of England is finally beginning to wake up
to the fact that there are an awful lot of talented musicians in
the area, and it'll spread from there.”” Talent scouts, agents
and a&r men have already got the message, and it was word
of mouth reputation that led to Graduate's signing, in Janu-
ary this year, by Precision Records.

Once the deal was inked, the band, average age only 18,
went straight into the studio with producer Glenn Tommey
and Tony Hatch. The outcome was Graduate's debut album
“Acting My Age,’" a 10-track disk that defies categorization.

That's O.K. so far as the band is concerned. *“We don’t want
to be pigeon-holed into any particular category,” says Orza-
bel. **You'll notice the album has a raw feel rather than being
an over-produced pop album. That's because we want to be
able to re-create the songs exactly onstage. We want the au-
dience to get as much enjoyment out of seeing us live as they
do out of hearing us on record.”

RECORDS

Telephone: 0234-56317

Congratulations to Pye Records on achieving
25 years in the record industry, and here’s
hoping that the company will achieve
even greater success under the new

14

RT Records’ banner.

We at CRS are pleased to be linked
with Pye Records and hope that this long
and happy association will continue

Cassette & Record Services Ltd

(The Record Label Printers)
Eastcotts Road Bedford

Telex: 825067

RECORDS
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PVG from ICI

The UK's leading supplier.

¢ ICL.The supptliers of PVC to Pye Records Ltd for 25 years.

ICI Plastics Division, Welwyn Garden City, Herts. AL7 1HD Telephone: Welwyn Garden City 23400
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TWO NIGHTS A WEEK ACTIVITY

Country

U.S. Dinner Theatres Open Up
New Lucrative Country Bookings

NASHVILLE—AIlthough country
music isn't going to put theatrical
productions off the floorboards in
dinner theatres around the US.. it’s
not exactly taking a back seat. A
growing number of theatres inter-
ested in profiting from their two cus-
tomary ““dark” evenings have turned
to booking country entertainment to
fill the bill.

Though only a handful of na-
tional dinner theatre venues booked
outside musical talent several years
ago, both talent buyers and venue
owners now say this has increased to
a healthy proportion, with even
more on the horizon.

“Therc’s been a major growth in
the past several years for us booking
our country artists into dinner
theatres,” says Andrea Smith. senior
vice president at Nashville’s Top
Billing, Inc. “Theatres that used to
set dark on Sundays and Mondays
are now bringing in country shows,
and they’re finding out that not only
do they make money but they also
draw audiences who don’t usually
come into the theatre for a play.”

“It taps a completely different au-
dience for us,” comments Debbie
Frishman, production manager for
the Dallas-based Dinner Theatres.
Inc. chain. *Country artists are rea-
sonably priced, have strong follow-
ings, and provide quality family en-
tertainment.”

The American Dinner Theatre In-
stitute, headquartered in Sarasota,
Fla.. represents approximately 45-50
theatres. About one quarter of these.
says executive secrctary Marvin
Poons. are too small to accom-
modate country concert bookings:
of the remainder. however. nearly
25% regularly schedule musical acts
to fill up the off evenings. In fact.
Poons adds, at the association’s peri-
odic meetings, at least one or two
more theatres each time mention ex-
perimenting with using music pack-
ages. swelling the present numbers
already on the bandwagon.

Dean Raymer. owner of the nine-
year-old Gateway Talent agency
outside St. Louis. confirms the will-
ingness of theatre owners to book
country talent into their venues.

“When | first started. it used to be
impossible to interest theatres across

BRADSHAW DELIVERS—Terry Bradshaw, center, goes over marketing plans
for his new Benson Records single, ‘“Until You.

By KIP KIRBY

the country in experimenting with
musical acts in place of plays.” she
says. “Then you’d find one who’d try
a country artist maybe every three
months or so. Now I'm booking
country four week-ends out of each
month. It’s a natural combination, ]
think.”

One of the reasons country music
and dinner theatres seem to work so
well in tandem is the atmosphere
and size of the venues themselves.
Most gencrally seat 400-600 patrons
or more, making them intimate
enough to provide a pleasant, com-
fortable environment without the
typical club atmosphere. Artists also
enjoy working in the round. as most
dinner theatre stages are.

Says Charles Hailey, vice presi-
dent of operations for the Jim Hal-
sey Co., "] think people these days
would rather pay more for their tick-
ets and be able to sit close to the art-
ist on stage in an intimate setting
than to sit in a 10.000-seat audito-
rium with a pair of binoculars.”

The fact that most country artists
maintain rigorous and excnsive road
schedules makes them ideal for
booking fill-in dates on a Sunday or
Monday cvening in a dinner theatre.
Also. say theatre owners. country
artists are very easy to work with,
inexpensive to stage and produce
and don’t arrive armed with expen-
sive contract riders.

“Country artists arc dependable
and they have loyal followings.”
sums up Gateway’s Raymer. “Their
touring itineraries are usually flex-
ible enough to facilitate add-on
bookings.”

“We're using more of our country
roster in dinner theatres around the
U.S..” notes Reggie Muc. assistant
manager and booking agent at
United Talent in Nashville. “I've
seen a steady growth in the past two
years. and | see a big future in this
market.”

Among the dinner thcatres cur-
rently cnjoying success with country
bookings are the Plantation and the
Barn in St. Louis. the Beef"N'Boards
in Indianapolis and Cincinnati. the
Country Dinner Playhouses in Dal-
las. Austin and Columbus. Ohio; the
Windmill in Houston and Granny’s
Dinner Playhouse in Dallas. Also

With him are Jerry

Crutchfield, Bradshaw's producer, and Jan Rhees, president of Jan Rhees
Marketing, who is coordinating the project.

popular venues for the dinner/cock-
tail country shows are Ziegfield’s in
Tulsa and the Carlion Celebrity
Room in Bloomington, Minn.

Debbie Frishman. production
manager for the five-venue Dinner
Theatres. Inc. chain. is enthusiastic
about the growing response to coun-
iry music substituting for thespian
performances.

“We’ve tried different kinds of
music entertainment.” she says.
“and we’ve found country to be one
of our top draws. We don’t have the
headaches booking country artists
that you get with rock. It works out
great when we can offer a pickup
booking for an act that would other-
wise have to return to Nashville for
two or three days—and keep one of
our theatres full on a normally
closed night.

Are there any drawbacks to this
seemingly idyllic meshing of act and
venue? Well, apparently it helps if
the act is well known and estab-

lished.
Oh, yes. and it also hetps if the act

1s male.

Explains talent coordinator Ray-
mer. “Dinner theatres tend to attract
older audiences. They like to be fa-
miliar with the artist they’re coming
to sec. They like some hit records to
identify with. And although L hate to
admit it. it doesn’t seem that female
artists draw as well as males do. |
think this is because the majority of
ticket buyers are women. They bring
their husbands or boyfriends along
for the shows they wantto see .. . not
the other way around.”
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HANK'S JAM—Hank Williams Jr., left, and Kris Kristofferson perform in the
syndicated television show, ‘‘Hank Williams: The Man And His Music."” Other

performers on the show include Johnny Cash, Waylon Jennings, Faron

Young, Brenda Lee, Roy Acuff and Little Jimmy Dickens. The Jim Owens pro-

duction will begin national syndication in April, running through June.

DISTILLERY SPONSORS

Wild Turkey Jamboree Bows June 7

NASHVILLE—Sponsored by
Austin, Nichols & Co. of New York,
the Wild Turkey Jamboree of Coun-
try Music will be held June 7-8 in
Columbia, Tenn.

I’s the latest country music tie-in
by a major corporation (Kool Ciga-
rettes is launching a country concert
series shortly), and will feature such
acts as Marty Robbins, Lynn Ander-
son, Jerry Reed. Asleep at the Wheel
and Merle Haggard. Merle Kilgore
will emcee.

A three-month search for new
country talent will climax at the out-
door jamboree as the event will also
showcase 20 country music groups
competing as the “country music
star of the future.” with the winner
gaining $20.000 prize money.

The contestants will be selected by
a network of full-time country music

Kerrville Folk Festival Set For May

NASHVILLE—The ninth annual
Kerrville (Tex.) Folk Festival will
feature five night concerts onstage at
the outdoor theatre of Rod Ken-
nedy’s Quiet Valley Ranch, May 22-
26.

Among those scheduled to per-
form during the five-day event are
Allen Damron. Robert Shaw. Townes
Van Zandt, Carolyn Hester. Guy

Nashville Plant
Doubling Space

NASHVILLE—Nashville Album
Productions, Inc.. a custom record
pressing and album manufacturing
company. is experiencing a growth
in business volume and has doubled
its space and expanded its staff to
meet the new demand.

According to the firm’s president,
Steve Botts, Nashville Album Pro-
ductions’ gross sales for 1979 were
more than double those for 1978,
while 1980 sales figures are currently
running more than triple those from
the same period a year ago.

He notes that the increase stems
from the company’s attention to
quality, diversification and aggres-
sive marketing to counteract the
general industry slump.

Implementing the staff are Gregg
Spickard as art director, handling
design of album jackets. labels and
other graphic materials printed by
the firm: Christie LaFevor as ad-
ministrative assistant to Botts. Ken
Carmen as shipping and receiving
manager overseeing inventory con-
trol. and Valerie Pohlman as cus-
tomer service secretary.

www americanradiohistorv. com

Clark. Rusty Wier, B.W. Stevenson,
Bobby Bridger. Gary P. Nunn and
Bill and Bonnie Hearne.

Newcomers to the festival include
Spider John Koerner, Lonnie Glos-
son. Mary McCaslin and Jim Ringer.
Jon Ims, David Kreichbaum and
Terry Waldo.

This year’s festival includes the
five New Folk Concerts at the Texas
State Arts & Crafts Fair on the
Schreiner College campus, the after-
noon ballad tree song sharing ses-
sions lead by such writers as Doak
Snead, Bob Gibson and David Am-
ram, the traditional Sunday morn-
ing Folk Mass on Chapel Hill. the
second annual Great Texas Har-
monic Blow-Off, and a new chil-
dren’s mini-festival in the middle of
three afternoons called the “Singing
Circus.”

radio stations in a series of local au-
ditions. Local winners receive a
$1.000 prize and the shot at the
grand awards.

Richard J. Newman, president of
the Austin. Nichols distillery, notes
that if the event proves successful it
will be staged on an annual basis.

WKDA-AM In
A Talent Search

NASHVILLE-WKDA-AM, in
conjunction with the forthcoming
Wild Turkey Jamboree. is sponsor-
ing a search for top country music
talent in the area. The local winner
will compete for honors and $20.000
in prizes at the Jamboree, being held
in Columbia, Tenn., June 7-8.

WKDA joins a nationwide net-
work of country music stations hold-
ing local auditions. The winners of
each local competition receive a
$1.000 prize and the opportunity to
compete in Columbia for the
$20.000 grand prize. Entrants are to
send one audition tape together with
the $5 registration fee to WKDA.

On each day of the Jamboree. 10
acts will perform. They will be
judged by a panel of country music
critics, representing the Nashwville
Songwriters Assn., BMI. SESAC,
ASCAP and Country Music Maga-
zine. The grand prize will be an-
nounced at the Jamboree on Sun-
day, June 8.

Country artists to appear at the
Jamboree include Marty Robbins,
Lynn Anderson. Merle Haggard,
Johnny Paycheck. Asleep At The
Wheel and the Nashville Super-
pickers. Merle Kilgore will serve as
master of ceremonies.

e OKLAHOMA CITY—-Bob Co-
bert was honored at a banquet Sat-
urday (26) along with Henry Fonda
and the late Tex Ritter. as part of the
Cowboy Hall Of Fame ceremonies.
Cobert’s composition “Last Ride Of
The Dalton Gang” was selected as
the outstanding musical score by the
Hall of Fame in the 1980 Western
Hentage Awards. The score was
published by his own Zacca Music.

e NASHVILLE—Hot on the heels
of the release of the soundtrack to
“Urban Cowboy.” Elektra/Asylunr
will be shipping the soundtrack to
“Bronco.Billy,” a Warner Bros. film
starring Clint Eastwood. Eastwood
makes his singing debut on the

 Newsbreaks

soundtrack dueting with Merle Hag-
gard on a tune titled “Barroom
Buddy.” The album was produced
by Snuff Garrett and also features
Ronnie Milsap and Penny DeHa-
ven.

Sabre Group Move

NASHVILLE-—-Sabre Records
has announced the move of its cor-
porate offices to new and expanded
facilities at 50 Music Square West.
suite 700, here. Subsidiaries of the
corporation, Sabre Distributing and
Master Fox Music Publishing are
now operating from the new head-
quarters of the firm. according to
Ray Reeves. president.
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Chart

" Fax

it looks as if Debby Boone took the right road
to the top of the Billboard Hot Country Singles
chart this week. “Are You On The Road To Lovin'
Me Again” is a starred No. 1, with labelmate
Emmylou Harris in the number two spot.

This is a good week for duos, as George Jones
& Tammy Wynette and Jim Ed Brown & Helen
Cornelius hold strong positions in the top 10.

Other prime movers in the top 20 are, Merle
Haggard, Eddy Arnold, Dolly Parton, Jeanne
Pruett, Mac Davis, & the Kendalis.

Joe Sun moves three places to a starred 28
with “Shotgun Rider,” followed closely by Anne
Murray's move into number 29 spot.

The Oak Ridge Boys hop a whopping 10
places, as does Tammy Wynette with “He Was
There (When | Needed You).” Moving a span of
20 spots were Lacy J. Dalton to a starred 51, and
Sissy Spacek to starred 59. Another duo taking
long strides in the right direction is Jim Reeves
& Deborah Allen, moving 19 places to starred
31

Moe Bandy's “The Champ" took a big step
from 76 to 61 while at the same time, his duet
with Joe Stampley moved 11 places to starred
36. Juice Newton and George Jones also leaped
11 spots each on this week's chart.

Debuts are led by Witlie Nelson, entering at
starred 68, then John Conlee comes on the
charts at starred 72. Crystal Gayle enters Biil-
board Singles chart at starred 77 followed at
starred 78 by Charly McClain. Also debuting at
80 this week is a song about the despised J.R.
Ewing of the television series, “Dallas” by B.J.
Wright.

The LP by Charley Pride, “There's A Little Bit
0f Hank In Me,"” took over the No. 1 position af-
ter the 24-week reign of Kenny Rogers LP
‘Kenny," while Waylon Jennings' “Greatest
Hits" came bouncing back up to number 2 posi-
tion where it feels at home.

Prime movers on Billboard Hot Country LPs
are: Kenny Rogers “Gideon,” “Coal Miners
Daughter” soundtrack, Ronnie Milsap's “Milsap
Magic,” Mac Davis, the Beltamy Brothers, Dottie
West, and both Hank Williams Jr. LPs “Whiskey
Bent And Hell Bound" & “Family Tradition.”
Merle Haggard debuted on the LP chart at 43
with “The Way | Am.”

Harris Playing
Lincoln Center

® Continued from page 25
among other country rockers,” says
Berne. “The Dirt Band’s John
McEuen is also planning a tradi-
tional bluegrass concert.”

Tickets are scaled trom $6 10 $8. A
bluegrass concert at Avery Fisher
last December soldout virtually by
word of mouth, with Doc Watson
headlining. Lincoln Center officials

‘expect the tie to Harris’ new LP will

encourage quicker sales.

Harris will be accompanied by
several members of her regular band
who are also noted bluegrass musi-
cians. These include Ricky Scaggs
on fiddle, mandolin and guitar:
Dobro player Jerry Douglas and
Brian Aherne. Harris” husband and
producer, will play standup bass.
Aherne has also been Anne Mur-
ray's producer.

Buck White & the Down Home
Folks will open the show. along with
Norman and Nancy Blake and L.W.
Lambert & the Blue River Boys.
Sharon White Hicks and Cheryl
White Warren, daughters of Buck
White, will also provide backup vo-
cals for Harris.

RICHARD M. NUSSER

Fete Cash On TV

NASHVILLE—CBS artist Johnny
Cash will receive a special citation
from BMI commemorating his 25th
anniversary in show business. The
citation. awarded to Cash from
BMT’s 55.000 songwriters and pub-
lishers, will be presented by Dottie
West on the “Johnny Cash: The
First 25 Years” television special.

.
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* STAR PERFORMER-Singles registering greatest proportionate upward progress this week.
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ﬁ (D. Frazier), Warner Bros. 49164 (Acufi-Rose, BMI) (W. Kemp), Columbia 1-11244 (Tree, BMI) (E. Raven), Partridge Records 011 (Milene, ASCAP)
4 |10 TWO STORY HOUSE- ' ' I e e
George Jones & Tammy Wynette ﬁ 39 6 lOV!N A LIVIN DREA_M_ Ronnie McDoweli w 81 2 TEQUILA ASHE'U—Bobby Bare
(G. Tubb, . Lindsey, T. Wynette), Epic 950849 (T Gl LI R TS (5. Silverstein M. Davis), Columbia 1-11250
(ATV/First Lady, BMI) (Tree/Strawberry Lane, BMP) (Horse Hair/Evil Eye, BMI)
_ MBER— -
x5 | GONE 100 FAR~tase tan L [ M R e S T e 72 ¢ m FRIDAY NIGHT BLUES—sohn Coniee
: . E. . D. Malloy), Elektra 46613 (S. Throckmorton/R. VanHoy), MCA 41233 (Cross
ve e A C- B[ 20| s | Act/woRKIN AT THE CARWASH Keys/Tree, ASCAP. GMI)
7 8 THE WAY | AM—Mede Haggard BLUES—Jerry Reed .
(S. Throckmorton), MCA 41200 (Cross Keys, ASCAP) (. c,ope)/(]e_'g,oc?)' RCA 11944 w 83 2 ?K.Sl;';l'g‘elrs"?(.ica&'s'e‘y)MS!n PllféZCE_ Orion
ﬁ 8 |9 MORNING COMES T00 ﬁ (Blendingwell, ASCAP)/(Blendingwell, ASCAP) (DevonAmos/Flea Show, BMI)
% g D e MmComte o) b i o ’3‘)’“{ BUDDY "‘:“'BS:‘""‘ 4 [ 78 | 4| THE ITILE FAMILY SOLDIER— s s
(S. Curtis), Elektra 46616 (Skol, BMI . . Gu: E) b
9 9 LET'S GET {T WHILE THE GETTIN'S
GOOD—Esty Aol Pr| 3| 5| LOVE LOOK AT US NOW=—somy rosives | YRL| 88 | 3 | 1 CANT STOP NOW=sil Lake
(B. Springfield), RCA 11918 (House Of Gold, BMI) (M. Newbury), Epic 9-50859 (Acufi-Rose, BMI) g’l\’do Lytl;l,al. %Ol\’delimn)' Sunbird 107 (Gusto)
wer Play,
8 1113 A LESSON IN LEAVIN'—pottie west ﬁ 48 5 FIFTEEN BEERS—sohnny Paycheck !
(R. Goodrum/B. Maher), United Atist 1339 (S. Davis, B. Davis), Epic 9-50863 (Algee, BMI) ﬁ 8 |3 THREE WAY LOVE—The Shoppe
ﬁ (Chappell/ Sailmaker/Wetbeck/Blue Quifl, ASCAP) © 1 BEDROOM BALLAD (). Ctark wilcox), Rainbow Sound 8019 (Soro, SESAC)
10 | 7 | STARTIN OVER AGAIN—boly Par ﬁ ; = Gene Watson
(D. Summer, B. Sundano), RCA 119y26‘(57:mn/ (. Allgn), Capitol 4854 (Tree, BMI) ﬁ m RIVER ROA_D—Crylstal Gayle
Barborne, BMI/Swedt Summer Night, ASCAP) “u| 5 5 LOVE IS A WARM COWBOY—Buck Owens I (Nse:mr:l)le U:-stce:P)Amsts 1347-Y (Chappell/
Y| 11 | 8 | TEMPORARILY YOURS-seame pruet (B. Owens), Warnr Bros. 45200 (Tre, BMI) '
(. Ficte, S Tiocknaon). 1BC 008 ﬁ 55 | 3 | HE wAS THERE ﬁ m LET'S PUT OUR LOVE
2 el fub IN MO“ON—CharIy McClain
. hen | Needed You)-T. Wynett A .
r|i2 | s | GoOD OLE BOYS LIKE ME—oon witans et s s ot (0. Momisars, MacheerL s, Grimdii 043
(B. McDill), MCA 41205, (Hall-Clement, BMI) (First Lady/Muscle Shoals, BMI) oo
12 {13 | 9 | TAKING SOMEBODY WITH ME WHEN | ﬁ 51| 3 | TOO OLD TO PLAY COWBOY—Ray Baiey ﬁ' 88 | 2 | | CAN HEAR KENTUCKY
FALL—Larry Gatlin & the Gatlin Brothers Band (D. Morrisan, D. Kirby), RCA 11954 (House Of Gold/ CALLING ME—o0sborne Brothers
(L. Gatlin), Columbia 1-11219 (Larry Gatlin, BMI) Cross Keys, BMI; ASCAP) goBsryaB}, BB- Brlyagth)ﬂ,l)CMH 1524
use ryant,
Y| 16 | 5 | DONT FALL IN LOVE wiTH A B[ 52| 4| MAKE MINE NIGHT TIME=sit tagecon
DREAMER—xenny Rogers with Xim Carnes (C. Putnum, M. Kosser), MCA 41212 ﬁ m J. R--PJ- Wright
X (;ames, D. [",i"gs,o")A's%Rged Artists 1345 (Tree/Cross Keys. BMI/ASCAP) l 5%(:4 V(J}rll‘%:‘ltmél\lﬂ.le)e”- Meabor/D. Hall), Soundwaves
kit
$ AT IS ) P 53| 4 | SHE'S MADE OF FAITH-warty Runbins
ﬁ 20 (7 IT'S HARD TO BE HUMBLE—Mac Davis (M. Robbins), Columbia 1-11240 (Mariposa, BM) ﬁ m HAVE A GOOD DAY —Henson Cargill
(M. Davis), Casablanca 2244 (Songpainters, BMI) (D. Kirby/H. Bynum), Copper Mountain 589A2 (IRDA)
- ﬁ 44 IF THERE WERE ONLY TIME (Cross Keys/Anditt Invasion, ASCAP, BMI)
15 [ 15 |11 | STANDING TALL—Bilie jo Spears FOR LOVE—Roy Cark
(ischwont/Ban o By 1% (W Mos). MCA 41208 (imeso/warmwond, B | g2 | 82 | 4 | TAKE ME TO YOUR HEARTpel peeves
s ﬁ 59 | 5 YOU'RE IN LOVE WITH THE WRONG (R. Bourke, 6. Oobbins, R Klang), Koala 584
ﬁ 17 8 SHE JUST STARTED LIKING CHEATIN’ MAN (Chappell/Rightsong, ASCAP/BMI)
SONGS—John Anderson ™ E;w':::)do(;;”é'rgg ﬁ UR N DALLAS—
(K. Robbins), Warner Bros. 49191 (Pi-Gem, BMI) (Music West of the Pecss, B ?VA];tobalﬁ’g ch:En’.gTJm R’g LAS—Kenny Seratt
18 4 MY HEART/SILENT NIGHT (Seran/Millhouse, BMI)
% (Mer The Fight)— e wiao Br| 70| 2| LOSNG KND OF LOUE- vy bue r |
EéhSchwg&P()l. uilten, D. Pfrimmer), RCA 11952 (Agee, BM) : m %ﬁ na':AEWHObJAKES
ess, —ﬁo ¥y G. Rice .
ﬁ 19 3 AFTER HOURS—JM Shmpley ﬁ 60 4 zogﬁgdkaicf_”zge;l; (E‘et?a,mic B (E. Conley), Sunbird 5108 (Blue Moon/April, ASCAP}
(M. Pendarvis, J. Carnes), Epic 9-50854 . ' ! 85 87 ) UNTIL VOU—Tetry Bradshaw
(Baray/Tree, bMI) ﬁ 62 | 2 | YOUR BODY IS AN OUTLAW—wel Titis (1. Bradshaw), Benson 2001
ﬁ 22 5 :;M A[[)_E)[AODV Blillj[a_“'el genda"ts - (B. Rabin), Elektra 46628 (Sawgrass, BMI) {Crutchfield-Cloninger/Duchess, BMI)
. McDill), Ovation 1143 (Hall-Clement,
4 5113 IT'S LIKE WE NEVER SAID 8 [ 90 | 3 | PLLTAKE THE BLAME—Ricky Scaggs
21 9 YOU LAY A WHOLE LOT OF LOVE ON GOODBYE—Crystal Gay! (C. Starley), Sugarhill 3706 (Fort Knox, BMI)
ﬁ ME—Con Hunley (R. Greenaway, Gr.ysstt‘eph::se), Columbia 1-11198
g. Bsrsr:ev:,b Hd.dBechm5 Warner Bros. 49187 (Cookaway/ Dejamus, ASCAP) ﬁ m EVEN A FOOL WOULD LET GO—Charlie Rich
ree/Stickbuddy, (K. Chater/T. Snow), Epic 9-50869
55 [ 14| 12 HONKY TONK BLUES— Charley Prig i , ASCAP, B
ﬁ 23 7 LIKE STRANGERS —Gait Davies (H. Willizms), RCA 11912 (Fred 32;’ Brl:dl; I (Chappell/Unichappell ASCAP. BMD
Rouse O mant sy 56| 58| 5 | CLING TO ME-jer walace cr o R o I
ﬁ 24 | 8 | JUST -HAD YOU ON Eé-hi'??,:‘?'o[;‘.’: ' ,\Ks’&bp)s P G (S. Hobbs), Mercury 57020 (Al Gallico, BMI)
MY MIND—Bitly “Crash™ Craddock
(S Richards), Captl 4838 (Enien, BW) s dICH I EVANGELMA= o bt 89|89 | 2 | PRETY POISON-buy o
. Axton, K. Higginbi , i . Raven), C.S.L. ilene,
Pr| 25 | 6 | ONE DAY AT A IME-costy e (Lady Jane, BMD.
Gucknor, By M Al 67 L3 | WEIGHT OF MY CHAINS S0 11 SR &1 [ RTHATS THE CHANGEEA HE T8
' - TAKE—Jerry McBee
Tompall And The Glaser Bros. L8
ﬁ 34 3 mﬁ"gowikou (Jo,m}?aayne), Elel:ra 4.;;'95 '(%:)mpailand/(llancy, BMI) fbamfgﬁf)}[s"c%?s"’" 1004 (Diversified)
=The Oak Ridge Boys s . '
(S. Throckmorton), MCA 41217 (Cross Keys, ;.\SCAP) ﬁ 79 2 ﬁq{‘}nn;‘,In:‘cakuszzllm(guiurﬁ,kla_msﬁm Spacek 91 | 91 2 A SONG FOR NOELsing Ecward I
ﬁ 27 7 PASS ME BY (if You're Only Passing (E. Smith), Soundwaves 4597 (Phono/SESAC)
T Y| 72| 2| 1 CAN SEE FOREVER LOVING YOU—rortre
(H. Hall), Columbia 1-11224 (Hallnote, BMI) g‘[‘)l.mhc'lgir’,kk.aa\‘l:i)son), Elektra/Curb 46625 92 | 92 2 ;A&I‘.‘LSV R(:I':{D THE
inglork, i )
Yy |28 | 8 | DEAUN WITH THE DEVIL—caty haven * (1 Chden, Cor ons 3558 i
ﬁa.'kavenksiﬁ)’;/ihafﬁr')?, DimBeasli)nn 1005 (Diversified) 76 2 .(r[yEKu(t;‘yelMll:o;b')‘oE :lan:y 11256 (Door Knob, BMI)
iene, cull-Kose, - , W , Lolumbia |-
Baray, BMI/Cross, ASCAP
oo B o Wiz | | 2 :Ta:you'r ur:::n 10 )DREAM s I 0 Dk, G 191 G Ay
(R. Rogers), MCA 41201 = Sylvia ) ' '
Newkeys/Sugarplum/Sister John, BMI . Quillen, D. L
o CEaarrtap, po ) HOA 11958 9 | 42 | 6 | SWEET SENSUOUS SENSATIONS—
Yy 36 | 7 | SHOTGUN RIDERioe sun Don Gibson
E'Ii Henl&y,GLmSIaé;I)l. Hurt), Ovation 1141 ﬁ 73 3 I'M NOT THROUGH LOVING (K. Walker), Warner/Curb 49193 (Acuff-Rose, BMI)
ouse old, _
Pl | 5 | oKy MEme wury (Tt CE A e .58 9519 | 2 | TRAIN MEDLEY~ poccar witie
(C. Black, R. Bourke), Capitol 4848 (Chappell, ASCAP) (Twitty Bird, BMI) (Various), Cotumn One 1012 (Various)
ﬁ, 351 5 SMOOTH SAILIN'=T.5. Sheppard 64 | 30 | 10 | DON'T WANT TO LOSE—Leon Everett 9 | 93 | 2 MIDNIGHT FIRE—Mariow Tackett
(S. Throckmorton, C. Putnam), Warner/Curb 49214 (R. Murrah, T. Lewis), Orlando 106 (PMS) (S. Tackett), Palace 1008 (Little Wendy/Kidron, BMI)
(Tree, BMI) ' (Blackwood/Magic Castie, BMI)
HONEY ON MOON — Bonnie Gui
Y |50 | 4 | TAKE ME IN YOUR ARMS AND HOLD 65( 68| 5 | STAY UNTIL THE RA T ATHE MOON- fanre Syt
ME—lim R & Deborah All — Kathy Carllile
(C. Wal:(’:r),er:(g:sllslig (D;laghlsoirgl, BMI) (W. Carson, :3 Ower:s,' R. Reno), Frontline 705 (IRS) 98 26 12 THE COWGIRL AND THE DANDY-
2 2 8 DALLAS (Screen Gems/Colgem Ink, BMI) Brenda Lee
—Floyd ¢
0 Immeby RCA 11315 (Roiam, BMY 66| 41| 7 | DOWN IN THE QUARTER—Tommy oversreet {8 Saftsaom) PPAT LGP (House GHIERI, R
ﬁ 37 5 NEW YORK WINE AND TENNESSEE (5. Tackett), Elektra 46600 (Kidron/Little Windy, BMI) 99 | 56 ‘ 14 SUGAR DADDY—Bellamy Brothers
SHINE=Dave & Sugar Pl 7| 3| BULL RIDER—ohumy con (5 G e
(W. Holyfield), RCA 11947 (Maplehill/Vogue, BMI) (R. Crowell), Calumbia 1-11237 (lolly Cheeks, BMI) (Famous/Bellamy Brothers, ASCAP)
34 (36| 8 | I CANT CHEAT—Larry 6. Hudson MIDNIGHT RIDER— willie Neison 100 | 57 | 13 | WOMEN I'VE NEVER HAD—Hark Wiliams .

(L.G. Hudson), Mercury 57015 (Larry G. Hudson, BMI)

1

*r i)

(G. Allman), Columbia 1-11257 (No Exit, BMI)

(H. Williams Jr.), Elektra/Curb 46593 (Bocephus, BMI}
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First the hit single ,
'Please Sing Satin Sheets ForMe,

then the hit ‘BackToBack
and now another smash hit,

Jeanne Pruett’s

three ina row from this great album

Q )
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Sizzling Shelly: Shelly Kurland displays the violin virtuosity that helped
his Shelly Kurland Strings win the 1979 superpicker of the year award

740 SESSIONS ANNUALLY =

Plenty Strings Attached
To Kurland’s Successes

Country

from the Nashville chapter of NARAS.

By KIP KIRBY

NASHVILLE—-When Shelly
Kurland first started his string
section here in 1971, sessions that
first year totaled a lean 157. To-
day, the Shelly Kurland Strings
book an average of four sessions
aday, rack up more than 740 ses-
sions annually and account for
over 90% of all string work done
in Nashville.

Kurland and his players have
cornercd the market in a town
once not regarded as a strong
string center. In fact, the section’s
spectacular success has made it
necessary for leader Kurland to
stop booking most proffered tv
assignments in deference to the
group’s heavy studio load.

Kurland’s album credits hop-
scotch across a musical checker-
board that covers rock. pop. jazz.
disco. r&b. classical and country.
The Shelly Kurland Strings have
played on records by Millie Jack-
son. Helen Reddy, Terry Brad-
shaw. England Dan & John Ford
Coley. George Burns, Kenny
Rogers, Crystal Gayle. Joe Tex.
Neil Young. Elvis Presley. Perry
Como, Michael Johnson. Charlic
Daniels and Julic Andrews. Its
jingle contributions include nu-
merous national commercials for
major clients such as Schlitz.
Holiday Inn. Dr Pepper and
McDonald’s.

And, not to be outdone in the
field of film. Kurland and com-
pany have lent their talents to
soundtracks for “Coal Miner's
Daughter.” “Smokey And The
Bandit” and its new sequel.
“Hooper.” and the soon-to-be-
released “Urban Cowboy.”
among others.

Kurland, a self-described “col-
lege professor dropout” with a
master’s degree in violin from
Juilliard, chalked up 12 years
teaching music at Cornell and
the Peabody Institute before ac-
cepting a similar position in 1964
at Vanderbilt Univ. He quickly
found his string skills as much in
demand in the studios around
Music Row as in the college
classroom. however, creating a
conflict between the two careers.

Teaching lost out.

“When L arrived in Nashville—
i’s no secret—the town wasn’t
exactly known as the place to cut

and you’d work all the time. Be-

fore 1 knew it, | found myself

doing a juggling act with teach-
ing and scssions—and going
crazy.

Tired of racing from classroom
to studio back to classroom, Kur-
land finally made the commit-
ment to fulltime session playing.
He assembled several of the scat-
tered string players he’d worked
with and tormed the Shelly Kur-
land Strings. The section filled a
long-nceded demand in Nash-
ville, changing the image of Mu-
sic Row string sessions; by 1974,
the group was booked constantly.

These  days,  Kurland’s
strings-—-which average a dozen
regular members plus another
dozen or so on whom he calls
whenever necessary—are famil-
iar names both locally and out-
side Nashville. The group han-
dles “about 90% of Muscle
Shoals’ string work,” Kurland
says. and often receives tapes
flown in from New York or Los
Angceles requesting his musi-
cians’ overdubs.

Kurland believes that the two
biggest boons to the success of his
strings were the advent of multi-
track recording equipment cou-
pled with the increasing sophis-
tication of Nashville’s produc-
tion techniques.

“Atone time. most of our work
came from what you'd call
strictly country sessions.” he re-
calls. “But now country records
arc only a part of our overall ses-
sions.”

So much so. in fact. that the
Kurland Strings received the
(collective) superpicker of the
year award last year from the
Nashville chapter of NARAS.
And Kurland himself computed
the impressive statistic that the
section played on a total of 22
No. | Billboard hit records in the
same period.

The one thing Kurland says he
hasn’t managed to develop dur-
ing his lengthy and lucrative stu-
dio career. however. is the ability
to predict hitrecords in advance.

“I've gota 100% negativity rate
in calling future hits,” he says.
“In fact, if anyone had listened to
what I thought a few years back,
Bobby Goldsboro would prob-

strings,” Kurland chuckles. “If ably never have released
you were good, word spread fast  ‘Honey"”
v ad % S A g oV N o v:AA
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Nashville

Singer Barbara Mandrell is about to fulfill
one of her lifelong fantasies soon: one that few
other “civilians™ ever have the chance—or cour-
age—to experience. On May 19 in San Antonio,
Barbara will climb in a special petite-sized aero-
space uniform and break the sound barrier as a
member of the famous daredevil acrobatic flying
team, the Thunderbirds. Mandrell's ride will in-
clude loops, spins, twists, dive-bomb stunts and
free falls in the jet plane—all at speeds and
heights almost too dizzying to think about. But
Barbara says this is a dream come true for her,
since she's always wanted to be a jet pilot.

Another MCA artist, Merte Haggard, made
history of sorts last month when he became the
first country performer ever to be featured on
the cover of “Down Beat Magazine.”

Bandera continues to keep its buzz of excite-
ment bubbling around Nashville's music circles.
The group's recent concert at ). Austin's here
had several record company execs, one famous
manager and quite a few artists on hand in the
audience. Bandera's fine original country/rock
material, tight harmonies and instrumental work
make 1t a band worth watching closely.

Waylon Jennings dropped by Combine Mu:
sic's studio a week or so ago to sing on Tony Joe
White's upcoming Casablanca album. White's
first single, “I Get Off On It,” is due out this
month.

Meanwhile, Epic's new trio, Nightstreets, was
busy recently, both in the studio with Tammy
Wynette singing backgrounds and also perform-
ing with her on her tv special taped at the Opry
House in Nashville. Nightstreets (formerly
“Streets”) has a new single out, “Falling To-
gether,” as a follow-up to its successful debut
release, “Love In The Meantime.”

By the way, Scene has learned that Playboy
Magazine has finished an in-depth interview
with George Jones to run in a future issue. Sup-
posedly, Jones is candid about his past prob-
lems in the interview, and it should be an eye-
opener.

Capitol Records’ beautiful new artist, Diane
Pfeifer, opened for Ray Stevens at the Atlanta
Civic Center recently. It was her first stage ap-
pearance with her new band. Diane’s new single
is “Roses Are Red,” and her last single, “Free To
Be Lonely,” is scheduled as Debby Boone's next
release. When at first you don't succeed. . . . try
it again

Con Huntey, whose next Warner Bros. album
will be produced by Nashville ace chartmaker
Tom Cotlins (Dave & Sugar, Jim Ed & Helen), is
on the road with the Oaks. And Mercury's Larry
G. Hudson opened for Billy “Crash” Craddock in
Georgia before taking off on a promotional tour
through Texas. . . . Ruby Falls dropped by to visit
Scene with a copy of her current single, “Empty
Arms And Teardrops.”

DAVIES PERFORMS—Warner Bros.

artist Gail Davies performs material

from her debut album ‘“The Game"’

at the Lone Star Cafe in New York:

The performance was broadcast live
over WHN-AM.

Buck Owens guests April 29 on NBC's “Big
Show” with “Love Is A Warm Cowboy.” ...
Brenda Lee spent an evening hosting WLAC-
AM’s “old goldies night," spinning hits from yes-
teryear and chatting. Several of the golden old
ies were, of course, her own.

MCA artist Ed Bruce isn't letting the success
of his debut single, “Diane,” slow down his ra-
dio/tv commercial schedule. Bruce just finished
a series of 60-second spots for the Goodyear Tire
Co.

Tammy Wynette's autobiography, “Stand By
Your Man,” is on the books as a projected film
to be produced by Jon Peters (who did “A Star Is
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Billboard SPECJAL SURVEY
For Week Ending 5/3/80

Country LPs .

€ Copyright 1980, Billboard Publications, Inc. No part of this publication may be reproduced.
stored in a retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission|of the publisher

- - * Star Performer—LPs registering proportionate upward progress this week.
£% g5
8S
é E *s TITLE —Artist, Label & Number (Distributing Label)
ﬁ 2| 9| THERE'S A LITTLE BIT OF HANK IN ME—Charley Pride, Rca aHL1-3548
ﬁ 5| 53| GREATEST HITS-Waylon Jennings, Rca aHL1.3378
31 3| 16| THE ELECTRIC HORSEMAN-Soundtrack, columbia IS 36327
ﬁ 4| 9| SHRINER'S CONVENTION~Ray Stevens, Rch AHLI-3574
ﬁ 6 3| GIDEON—Kenny Rogers, United Artists LOO 1035
6 1| 32| KENNY—Kenny Rogers, united Artists LWAK-979
ﬁ 8| 6| COAL MINER'S DAUGHTER—Soundtrack, mca 5107
ﬁ 13 5 | MILSAP MAGIC—Ronnie Milsap, Rca AHL 13563
9 9 ! 73| THE GAMBLER—-Kenny Rogers, united Artists UA-LA 934.H
10| 10 9 | HEART & SOUL—Conway Twitty, mca 3210
11| 11| 9| TOGETHER—The Oak Ridge Boys, mca 3220
ﬁ 171 3| 1T'S HARD TO BE HUMBLE—Mac Davis, Casablanca NBLP 7207
ﬁ 19| 10| YOU CAN GET CRAZY—Bellamy Brothers, wamer/Curb BSK 3408
14| 14 | 24 | WILLIE NELSON SINGS KRISTOFFERSON—Wittie Neison, coumbia JC 36158
15| 15| 30 | STRAIGHT AHEAD-Larry Gatiin And The Gatlin Brothers Band,
Columbia JC 36250
ﬁ 26 | 8| SPECIAL DELIVERY-Dottie West, united Arists LT-1000
ﬁ 32| 25| WHISKEY BENT AND HELL BOUND—Hank Williams Jr., Elektra/Curb 6237
. 18| 7| 14| THE BEST OF THE STATLER BROTHERS RIDES AGAIN VOL I,
Mercury SRM 1-5024
19 12| 25| WHAT GOES AROUND COMES AROUND—Wayion Jennings, Rca AHL1-3493
201 25 |119 | TEN YEARS OF GOLD—Kenny Rogers, united Artists UA-LA 835-H
21| 16 | 10 | CRYING-Stephanie Winslow, warmer/Curb BSK 3405
22| 20| 9| DANNY DAVIS & WILLIE NELSON WITH THE NASHVILLE BRASS,
RCA AHL1-3549
23| 27| 6| LACY J. DALTON, columbia NiC 36322
24| 23 1104 | STARDUST-Willie Nelson, Columbia JC 35305
25| 21| 31| MISS THE MISSISSIPPI-Crystal Gayle, columbia JC 36203
26| 22| 25| CLASSIC CRYSTAL—Crystal Gayle, united Arists L00-982
27| 30| 56| THE OAK RIDGE BOYS HAVE ARRIVED, mca v-1135
28 28| S| DOWN & DIRTY—Bobby Bare, Coumbia JC 36323
29| 24| 6| LORETTA—Loretta Lynn, mca 3217
ﬁ 39 | 44| FAMILY TRADITION—Hank Williams Jr., EiektrasCurb 6194
31| 18| 12| A COUNTRY COLLECTION—Anne Murray, Capitol ST 12039
32| 33| 4| LOVE HAS NO REASON-Debby Boone, warner/Curb BSk 3403
33| 34| 15| ENCORE'-Jeanne Pruett, 1sc 1001
34| 36 7| AUTOGRAPH—-John Denver, Rca AQL 1-3449
35{ 29| 25| PORTRAIT-Don Williams, mca 3192
36( 35| 74| WILLIE AND FAMILY LIVE-Willie Nelson, Columbia KC 235642
37| 37 52! THE BEST OF DON WILLIAMS, VOL. 11—Don Williams, Mca 3096
38| 38 2 | FAVORITES—Crystal Gayle, united Artists LOO 1034
39| 43| 39| 3/4 LONELY-T.G. Sheppard, wamer/Curb BSK 3353
40| 42| 52| BLUE KENTUCKY GIRL—Emmylou Harris, warer Bros. BSK-3318
41| 40 3| THE GAME-Gail Davies, wamer Bros. BSK 3395
42] 31| 27| VLL ALWAYS LOVE YOU—Anne Murray, Capitol 50012112
43 I, THE WAY | AM—Merle Hageard, ca 325
44| 47| 2| ASK ME TO DANCE—Cristy Lane, United Artists LT-1023
45| 48| 4| THE BEST OF THE STATLER BROTHERS, Mercury SRM1-1037
46| 49| 25| THE BEST OF EDDIE RABBITT, Elektra 6€-235
47 41| 12| | WISH | WAS EIGHTEEN AGAIN—George Burns, Mercury SRM 1.5025
48 | 45 2| OU TS IN TOWN-Tom T. Hall, Rca AHL1-3495
49 46| 30| JUST GOOD OL BOYS-Moe Bandy & Joe Stampley, Coumbia IC 36202
50! 44| 5| WHEN TWO WORLDS COLLIDE-Jerry Lee Lewis, Eiektra 6€-254

Born" with Barbra Streisand and Kris Kristoffer-
son a few years back). Wonder who'll play
Tammy in the movie?

Hank Witliams Jr. will be featured on a forth-
coming segment of ABC's “Wide World Of
Sports” in a turkey hunt. Williams' next Elektra
LP, “Habits Otd And New,” is scheduled for a
late May release and contains mostly original
material.

Waylon Jennings’ NASCAR Oldsmobile went
out of control during its qualifying run the day
before its race in the Daytona 500. Fortunately,
the driver—Gary Baker, not Waylon—escaped in-
Jury, and will race again for Jennings soon. RCA
notes that Waylon's upcoming album in May, ti-
tled “Music Man,” will contain his “Dukes Of
Hazzard" theme song, “Good O Boys,” and his
next single, “Clyde.” KIP KIRBY
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Hank would be proud
you done 1t this way...

AHL1-3%48 STEREO

AHL1-3548

Number One is where you belong.

Congratulations from the Acuff-Rose group of
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Video Proponents *Video Hall Concert’’ executlves take a moment to relax in

the control room. ““Video Concert Hall"" has completed six months as report-

edly the nation’s only nightly video music show which is seen on cable tele-

vision. Shown, left to right, are executive producer Jerry Crowe, director Bob

Head, executive producer Charles Henderson and producer Bob ‘‘Gator”

Lenihan. The show is produced by Atlanta-based Henderson-Crowe Produc-
tions, Inc.

Video Corp. Of America
Plans New Duping Center

By ROMAN KOZAK

NEW YORK-Banking on the
continued growth of the video-
cassette market, Video Corp. of
America is expanding into the
Southwest with a new videocassette
duplicating center to be built in the
Houston area.

To accomplish this Video Corp.
has acquired most of the assets of
Inovision’s videocassette duplicat-
ing facility in Dallas. which it plans
to move to Houston when a site is se-

lected. says Alfred Markim, com-
pany president.

The new facility will be operated
as Teletronics-Texas Inc. The com-
pany also operates duplicating
plants in Chicago and Leonia, N.J.
as well as a major post-production
video center in New York.

With yearly revenues nearing $10
million, the company is involved in
production, editing, completion, du-

(Continued on page 39)
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per Iabels

profit by the advantages of

the Apex Pnnter

No more inventory problems
No more costly overruns
No more short-run problems
Save 3¢ or more per cassette

AUDIOMATIC CORPORATION

1290 AVENUE OF THE AMERICAS

NEW YORK NY 10019  PHONE 212/582-4870
CABLE AUDIOMATIC  TELEX 12-6419

] Officas and repfesentatives in

Europe, Latin America and the Far East

Sound/ Video Busmess

=% ‘VIDEO CONCERT HALL s

Atlan ta Firm Claims 'First E ver |
Nationwide Cable Music Show!

B S e A

-

R

=

® Continued from page |

with a 90-minute show. The 30-min-
ute show appears Monday through
Sunday while the 90-minute show
appears Monday through Saturday.

Distribution is via the RCA Sat-
com I satellite on Satellite Program
Network (SPN) twice daily. Because
of satellite transmission, the shows
are aired three hours earlier on the
West Coast.

Producer is Bob “Gator” Lenihan,
with executive producers Jerry
Crowe and Charies Henderson.

Artists who have appeared on
“Video Concert Hall” in the six
months of operation have included
Tom Petty. Styx. Herb Alpert. the
Bee Gees, Tim Curry, the Brothers
Johnson, Rufus & Chaka Khan. the
Who, Nazareth, Eric Clapton, Cher,
Captain & Tennille, Gary Numan,
lggy Pop. Stevie Wonder, the At-
lanta Rhythm Section and others.

The material is a mixture of con-
cert footage and studio productions,
according to Henderson. Material is
supplied from record labels with
much of the material originally pro-
duced as promotional ventures.

“It’s about half and half.” he says.
“Video Concert Hall” charges, adds
Henderson, “an inexpensive rate” to
air the video material.

Is there a relationship between al-
bum and/or single sales due to
“Video Concert Hall?”

“Some of the record companies,”
indicates Henderson, “are telling us
that they are experiencing good LP
sales in markets where the album is
not receiving radio airplay but the
act has appeared on *Video Concert
Hall.” That’s a somewhat unscien-
tific, though I think, logical conclu-
sion. We hope to have a more con-
crete study on the correlation in the
future.”

It's "Video Concert Hall’s™ intent,
emphasizes Henderson, to coordi-
nate single and/or album releases by
artists with an appearance on the
show. It is formatted in much the
same way as a Top 40 radio station
might be.

While producing no video music
segments itself todate, that is the
next step, Henderson points out.

Henderson-Crowe is beginning
plans for a video album and video
music production center, which will
be part of the TriStar Studios, Inc.
complex planned for Atlanta.

That projected $100 million com-
plex is scheduled for completion by
1982 and will contain facilities for
the motion picture, music, television,
cable v and entertainment indus-
tries, as well as a luxury hotel, studio
tour and offices.

“We believe,” says Henderson,
“that we will be able to produce
video music in Atlanta at a much
more reasonable cost than in major

e

markets like Los Angeles and New
York.”

Charles Henderson and Jerry
Crowe, along with motion picture
producers Lang Elliott and Wanda
Dell are owners of TriStar Studios,
Inc. Elliott and Dell also own Tri-
Star Pictures, Inc., which is now in
production on the Tim Conway/
Don Knotts movie “The Private
Eyes.” to be distributed by Roger
Corman’s New World Pictures.

The TriStar complex will be lo-
cated in the City of East Point, adja-
cent to Atlanta and the Hartsfield
Atlanta Internatiopal Airport.
Georgia, Henderson points out, is
already the nation’s number three
spot for location filming of feature
motion pictures and predicts that
Atlanta will become an important
center for the production of video al-
bums and video music.

Crowe and Lenihan are veterans
of 25 years in the record and radio
industries with Crowe owning
WFOM-AM in Marietta/Atlanta
while Lenihan is a radio consultant
and programmer for numerous sta-
tions in the South.

Teleprompter, the nation’s largest
cable tv system operator, recently
approved a blanket agreement to
carry all SPN programs, including
“Video Concert Hall.” Now all 113
Teleprompter cable tv systems and
their 1.2 million homes are permit-
ted to carry “Video Concert Hall.”

Certron Will Bow Ferex 1 Line
Premium Blank Cassette Tape Will Be Shown At CES

LOS ANGELES—Certron will
enter the premium blank cassette
tape field with a line called Ferex 1.
The high quality line debuts at the
summer Consumer Electronics
Show in Chicago in June.

The 15-year-old tape manufac-
turer’s entry into the highly competi-
tive premium field marks a dramatic
turn in its marketing approach to the
global blank tape field.

Previously, Certron was known
for its mid-priced HD and LN series
which sold in the $2 range (C-60)
and $2.49 range (C-90).

Now the new Ferex line will retail
at 33 fora C-60 and $3.50 for a C-90,
for example.

Why the move into the upper
stratas of top quality tape and the in-
herent problems of doing battle with
those giants which have already
made a mark for themselves in this

LOS ANGELES—Home Theatre/
Visual Concepts, Inc., here hopes to
become a major force in the emerg-
ing video music field.

The firm, according to president
Alfred Landau. recently acquired
the Visual Records music video-
cassette catalog for distribution. In-
cluded in that catalog are video con-
certs by such artists as Teddy
Pendergrass. Anne Murray. Hall &
QOates, Dionne Warwick. Yvvonne
Elliman and John Davidson.

All music rights to those concerts
were cleared previously by an agree-
ment Visual Records of Anaheim,
Calif., made with the AFM.

Home Theatre/Visual Concepts

www americanradiohistorv. com

audiphile field. like TDK, Ampex
and Maxell?

Responds Ray Allen, the com-
pany’s sales and marketing vice
president: “If you want to do busi-
ness in the American market today
you need a high quality product.
And in Europe it’s all top quality
tape.

*And while we found our niche in
the enormous midline field for mid-
fi and low-fi recorder manufac-
turers, we felt the need to have a
high-end product for the discrimi-
nating sound buff.”

Although Certron has had a high
energy tape line, the Ferex product
far exceeds the specs of this initial
effort to offer something for the
sound discerning listener.

One problem Allen acknowledges
is getting into the hi fi salons which
sell $1.500 to $2.000 systems.

But Allen says the company will

HOME THEATRE/VISUAL CONCEPTS

L.A. Firm Emerging As Major

has also acquired material from the
Barrett Film Corp., which is made
up of many music-oriented tele-
vision variety specials.

Other music-oriented material, in-
cluding jazz specials, give the Holly-
wood-based firm perhaps the great-
est number of music videocassettes
available today by any software
marketer. All music rights have been
cleared, Landau points out.

The company, according to na-
tional sales manager Dran May, also
offers a video point of purchase sales
aid for video—the Video Vendor
2000 which was premiered at the
previous CES.

It's a free standing unit seven feet

formulate plans to work on this area
as it markets the new tape line
through other channels.

The company has been develop-
ing its new ferrex oxide tape for six
months to get the right specs.

“This is essential for the U.S. and
European markets,” Allen acknowl-
edges. “because of all the stepping
up of home systems.”

Allen plans going to Europe May
10 to show the new Ferex line and to
establish new distribution. Allen
says that Europeans come to the CES
and will learn about the new tape
line there, with the company’s gen-
eral sales rep, Alan Bluestone, oper-
ating out of Brussels, helping Allen
spread the word on the Continent.

The new tape has a reported 6-7 dB
range and improved electrical and
magnetic performance. It has
greater dynamic range and accord-

(Continued on page 39)

high requiring three square feet of
floor space. Itis capable of housing a
19-inch television, a VTR and as
many as 200 videotapes behind
locked glass doors.

A counter top model, the Video
Vendor Junior, is also available for
smaller store environments. [t
houses 24 videocasscttes but does
not include the VTR or television.

The firm offers the Video Vendor
on a leasing plant to distributors to
make purchase easier. The Video
Vendor’s are stocked with best sell-
ing titles from the major software
catalogs as well as with material
from Home Theatre/Visual Con-
cepts.
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Certron Bowing Ferex 1
Premium Blank Cassettes

® Continued from page 38

ing to Jim Lazartic, Certron’s plant
manager and chief chemist, the tape
is compatible with the new high
quality cassette players being manu-
factured in Japan.

Certron officials speak of the new
line producing a cleaner sound since
the disbursement of the iron oxides
has been improved and the tape is
run through a polishing machine
twice. So it is difficult to tell the dif-
ference between the mylar and oxide
coated sides.

Certron’s present U.S. rep net-
work of 25 companies will handle
the new line, with the European
market being covered by hi fi reps.

According to Allen, Certron’s first
solid quarter in many years this year
and a turnaround for the publicly
held company last year, enabled the
manufacturer to move into the pre-
mium field.

In addition to manufacturing all
its tape and plastic housings in its
Anaheim, Calif., factory, and assem-
bling all cassettes in its Mexicali,
Mexico, factory. the company has
several ancillary tape businesses in
full swing.

These nclude an office products
division, formed six months ago,
which makes blank tapes for various
microcassette duplicating machines
and endless loop tapes for answering
devices and ad agencies. Monica
Terrill is sales manager for this oper-
ation.

An operation which sells blank
hub tapes to prerecorded music du-

plicators and tape loaders was be-
gun one month ago and is handled
by Hal Wilde, the division vice pres-
ident, along with Allen.

The company is also into custom
duplicating for music and spoken
word firms and includes among its
customers Laff, Alshire and MCA.
Sales chief Lester Edwards heads up
this operation, with Allen noting
that Certron is often called to do
overruns when other facilities are
working at capactiy.

And a thriving religious music
and spoken word field is also pro-
viding Certron with new-found
profits. Notes Allen: “We are the
largest source of supply of bulk
blank tape for the in-cassette dupli-
cating market,” which most of the
religious companies are.

In a move to expand its domestic
retail penetration, Certron is using
Van Reed & Associates to work up
programs for supermarkets. Cer-
tron’s midpriced tape is already in
Safeway. Alpha Beta and Albert-
sons, for example.

Notes Allen: “This is our first ma-
jor program thrust in terms of spe-
cial reps whose sole responsibility is
calling on non-food buyers in super-
market chains.

“One chain wants to put our tape
in the battery section, in a special
dump display in the middle of the
store and near stationary items.”

Allen says Certron will test market
in 20 stores within the next several
weeks multi-bagged low noise tapes
retailing at 3 cassettes for $1.49.

Video Corp. of America

® Continued from page 38

plication and distribution of pro-
grams and commercials on video-
tape and videocassettes to the
television, broadcast, industrial, in-
stitution, government and home
video markets.

The company’s Teletronics divi-
sion is the technological side of the
company while Vid/America—the
Videocassette Rental Club is the
home entertainment side with the
company renting videocassettes of
recent feature films to homes around
the country.

With such titles as “Hair,” “Com-
ing Home,” “Annie Hall.” “Last
Tango In Paris,” “Semi Tough” and
others, the fare offered by VidAmer-
ica is as recent as anything on Home
Office or Showtime, says Markim.

Under VidAmerica’s rental plan
anyone can rent any of the offered
titles for home use at fees ranging
from $9.95 to $13.95 a week. The
cassettes can be ordered either by
mail or through an 800 number.
They are delivered by UPS, can be
paid for by credit cards, and can be
returned in the mail, says Markim.

With only 1.2 million VCR units
currently in homes across the U.S.,
or slightly over 1% of the house-
holds, it is still a small market, but it
is growing. VidAmerica reaches its
audience through flyers in new VTR
units, through ads in consumer and
specialty magazines and through se-
lected mailings.

As president of a high technology
company, Markim says that when
the videodisk comes into its own his
company will be involved in it, but
he sees marketing problems ahead.

“The big question has to be an-
swered by the consumer. Do enough
people want to spend $500 or $600 to
buy something that you take into
your home and it does nothing but
play back disks that you feed into it?
This should not be confused with the

music business. The experience of
listening to sound, to hear music
over and over again, where there can
be an insatiable appetitie for it, and
which doesn’t require total concen-
tration, is different from video. That
requires total concentration, and it is
not a repeatable experience.

“And it is expensive, So if you
bought a videodisk machine for
$500, you can’t do a thing with it.
Now you have to start thinking
about buying disks of movies. And
these disks are $25 a pop. How many
are you going to get? Two? And how
many times are you going to see
them? Three? Four? Five? Your in-
vestment is not $500. It is $1,000 be-
fore you have a library.

“A videocassette recorder is a ma-
chine that is made for a totally dif-
ferent purpose. It is made for record-
ing, and if you buy one for $800 and
take it home, all you need is $15 for a
blank tape, and you are in business.
You can record as many times as you
want. Most people who buy video-
cassette recorders buy them for what
is now called time shift. They want
to take what is on the air at an awk-
ward time for them, record it and
play it back when it is proper for
them,” he continues.

“I think the impact of the disk will
be slow in coming, I think the initial
period of time belongs to the VCR. 1t
will be longer than 1985 before there
will be more disk players than there
are VCRs, if then. I have difficulty
in my mind seeing the marketing
justification for buying a videodisk
player, though there certainly will be
people buying them.”

Markim says the best future mar-
ket for home video will be through
rentals, and through rentals at retail
locations. He says his company is
about to embark on a test marketing
program at 30 retail locations (“but
not record shops™)-to determine-the
viability of that market.

Sound/ Video Business
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BACH AND BOOGIE-Richard Zgodava, harp-
sichord, Sound Environment Recording series
TR1012, distributed by Sound Environment
Recording Corp., $9.98 list.

Close-miking can be used to amplify the
rather fragile voice of the harpsichord, and most
records create 3 bigger than life sound. The in-
strument is reproduced with great detail and
clarity in this album, though once again the
sonic proportions have been somewhat inflated.
The sound works to best advantage on the side
devoted to jazz boogie tunes. A series of move-
ments from Bach suites also is played, but this
album side might have benefited from a more
feathery instrumental tone. The album's con-
cept works handsomely, and cover graphics,
liner notes and even labels develop the witty
theme. Highest quality domestic pressing helps
to insure playback enjoyment without distrac-

tions. * PO

RIMSKY-KORSAKOV:  SCHEHERAZADE-Or-
chestre de Paris, Rostropovich, Angel 45 Sonic
Series, $3B4502, distributed by Capitol Rec-
ords, $14.98.

Dynamic range and frequency response have
been enhanced and playback distortion lowered

Audiophile Recordings

through cutting at 45 r.p.m., a method which
here assigns each of the famous work’s four
movements to its own album side. The master
tape must have been a knock-out to begin with
for this is evidence of the capabilities that exist
at the outer boundaries of conventional tech-
nology, a listening experience almost without
equal. Above all it demonstrates that the or-
chestra needn't sound hooded and boxed-in on
record. Here the depth and vertical expansive-
ness are breathtaking. EMI engineers did a mag-
nificent job of capturing the weight and color-
istic range of the orchestra along with the rich

Digital In London

LONDON-The Roundhouse
Recording Studios here becomes the
first UK. facility to add the 3M digi-
tal mastering system.

Roundhouse, which has had such
clients as Uriah Heep, Cliff Richard,
Queen, Cleo Laine, UFO and AC/
DC, is interfacing the 32-track digi-
tal system to its state-of-the-art
multi-track analog facility.

surrounding atmosphere of the concert hall, and
interpretively too the record deserves the high-
est commendation. The need for digital tech-
nology could be forstalled by analog productions
of this quality.

* % %

MUSIC OF ATTERBERG, STOJANOFF,
KABALEVSKY & MARTINU-Par Ojebe, cello, Al-
bena Zshraieva, piano, Opus 3 7708, distributed
by AudioSource, $15 list.

Opus 3 is a small Swedish independent label
which adheres to a purist recording philosophy.
It goes for honest, natural musical balances and
avoidance of gimmickry, an approach that is in
evidence almost to a fault in this recital of post-
Romantic cello-piano pieces. On first hearing,
the listener may feel disappointment at the ex-
cessive distance that separates the instruments,
and one begins to hunger for a little spotlight-
ing, particularly since the playing is so attrac-
tive. That, however, would open the door to all
manner of manipulation, and it is ultimately the
pure endeavor of the artists that we take pleas-
ure in here. The repertoire is almost neve en-
counted, a factor which counts for a lot with
classical buffs. Excellent pressing.

It lifts

It lowers
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300 Delegates From 20 Nations At British Conference
Sir Harold Wilson’s Address Puzzles

LONDON—-Nord Media at-
tracted another packed house for its
fourth International Video disk and
Videogram Conference, held last
month in the Cafe Royal, offering
more than 300 delegates from 20
countries a high-powered array of
rostrum speakers, a world premiere
of the first British program specifi-
cally conceived for Philips VLP
videotape recorder, and the doubt-
ful benefits of a closing address
from ex-prime minister Sir Harold
Wilson, the man who a few weeks
ago congratulated a bemused gath-
ering of record executives for their
good fortune in belonging to a reces-
sion-proof industry.

“Through British Eyes” opened
proceedings. an experimental exer-
cise in videodisk programming pro-
duced by World Wide Pictures with

the support of Decca. Kodak. Cine-

Europe and others. Show on 35mm
in the Tate Gallery, the program was
transferred to VLP disk by Philips
specially for the occasion.
Attendees were next hit with a
stream of statistics on the size of the
video markets in Europe, Britain, Ja-

pan and America in turn, under the
heading “Who Is Selling What To
Whom—And For How Much.” Phil-
ips, which plans three versions of its
new V2000, forecasts a world VCR
population of 30 million by 1984, 6.7
million in Europe. Recent talking
points in Japan included JVC
VHD’s adoption of the smaller
260mm disk as standard: Canon’s
move into VTR, format unspecified;
efforts to win over 8mm enthusiasts
by offering telecine transfer facil-
ities, and the major push on portable
video systems. where sales growth
was running at an astonishing rate of
between 15%-50% each month, with
the smallest machines weighing
barely 3kg.

Attention was drawn to the cheap-
ness of the medium today. In the
U.K. index-linking revealed VCR
hardware cost in real terms 40%
what it did in 1972. Recording costs
per hour had fallen steadily from
$40 in the early days and would

By Order of the Liquidator N.R.Lyle Esq. F.C.A. of Thornton Baker
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By NICK ROBERTSHAW

likely level out around $3.50. though
6-hour cassettes in the U.S. could
cost as little as $12. Discounting gen-
erally was heavy among Stateside
outlets, and threatened to push out
smaller dealer.
hardware sales in the U.S. were pro-
jected at 300.000 for 1981, 2 million
for 1985, though floor discussion re-
vealed doubts as to the extent of
software demand. with the accom-
panying danger that major com-
panies would relax their commit-
ment to the medium.

No one seemed quite sure what
sort of software the public would
want or the producers provide.
There was a touching though un-
substantiated faith that something
spectacularly new and exciting
would turn up.

“A degree of creativity and imagi-
nation will be brought to music
videodisks that will make them
something completely new.” said
RCA executive vice president Herb
Schlosser.

Chrysalis international director
Des Brown detailed the agreement
with Sony for exclusive release of the’
“Eat To The Beat” Blondie video
program on Betamax in the UK.,
and argued the record industry’s
general capacity to lead in videodisk
software, given satisfactory resolu-
tion of the visual rights problems.

- System Bowed |
By Calif. Firm |

LOS ANGELES—The Dynamic
Compliance Fidelity Enhancement
System, a component which moni-
tors speaker performance through
the amplifier and increases or de-
creases the amplifier’s output to
compensate for any speaker defi-
ciences, has been introduced here by
a suburban Santa Monica-based
firm.

The new system. according to
Wayne Umbertis, president. is also a
power amplifier which provides up
to 50 watts per channel RMS.

The product is being marketed
directly to the consumer with the
company taking a full page ad in the
Sunday (6) Los Angeles Times Cal-
endar entertainment section an-
nouncing its debut. The ad included
an order coupon. Price is $179.95.

Umbertis indicates the company
chose to go direct to the public in the
Los Angeles market in order to keep
the price affordable.

“We have not finalized plans for a
national rollout at this time,” says
Umbertis.

Westland International and Con-
cord Electronics are licensees of the
system. the latter now making it
available in its autosound line. In
addition. several other electronics
firms have begun negotiating for a
license.

The unit interfaces with a receiver
and pair of speakers. The system
also has professional applications.

(A

3

i

&
Dynamic Compliance: sound en-
hancement system.
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Total videodisk .

BBC Enterprises home video
manager John Ross Barnard struck
the same cautionary note. “Can you
be sure,” he asked distributors, “that
the alleged owner actually owns the
product? Can you afford to go to
court if you have to? The risks are
big enough without being kamikaze
pilots.”

Ross Bernard went on to warn ex-
change clubs and others that the
BBC would not stand by and watch
its employees used for game, as he
put it, and offered the view that Brit-
ish audiences were less devoted to
movies than Americans. A much
broader-based selection of program-
ming was needed.

Herb Schlosser gave a detailed ac-
count of RCA’s SelectaVision
launch strategy, with heavy empha-
sis on software, movies included.
Demo hardware would be with U.S.
dealers by the end of this year, with a
1981 sales target of 200,000 units.
Aim was to hit the consumer mass
market. with all that that implied: a
price tag under $500. simplicity of
operation and servicing. Large soft-
ware catalog was essential, initially
at the point of hardware sale, later
separately, maybe after 18 months.
Around 300 titles would be on sale at
launchtime, with monthly released
thereafter, 50% films. Catalog deals
have been made with Paramount,
United Artists, MGM, Rank, ITC,
Twentieth Century—Fox (which was

talking of simultaneous videodisk
and theatric release) and others.

Without committing himself to
specific plans. Schlosser re-asserted
RCA’s commitment to Europe,
where the company would first of all
support others with licensing and
programming,.

“When we do announce,” he
added pointedly, “it will be real; we
will deliver what we promise.”

Updates were also provided on
JVC’s VHD capacitance videodisk
system, now supported by parent
Matsushita and set for launch in late
1981, and Philips’ VLP, to be
launched in Europe mid-1981, while
Sony, despite the doubts on con-
sumer market size expressed
recently by chairman Akio Morita.
would go ahead in autumn this year.

U.S. lawyer Howard Siegel made
sensible remarks on the need for
greater record company commit-
ment to software production, urging
a move away from the promo-clip
approach, and suggesting the indus-
try look for inspiration to its artists:
Todd Rundgren, Billy Joel and so
on.

24 Tracks At dgp

MIAMI—dgp studios has been
upgraded here as a 24-track record-
ing facility.

The MCl-equipped complex was
opened two years ago as an 8-track
demo facility for Graveline Enter-
prises, Inc., according to Dave
Graveline, president, and Jim Rudd,
executive vice president.

tering engineering Bruce Leek; and Jerome Ruzicka, dbx vice president'and

director of the dbx encoded disk program, listen to playback in the control

room of IAM Studios, Irvine, Calif. Crystal Clear albums will soon be issued in
the dbx encoded disk format.

What’s five years old, is 100,000-strong world-
wide, has five billion square feet, 200 million
ears, will spend annually $3 billion on sound,
light and interiors remodeling, can send a rec-
ord through the roof and knock the socks off

its customers?

Come to

BILLBOARD’S

INTERNATIONAL DISCO
FORUM 8
July 14-17
New York Sheraton Centre
and find out.

Billboard.
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Earle Mankey’s
Latest To Wear
Producer’s Hat

LOS ANGELES—Earle Mankey
is yet another engineer who has put
on a producer’s hat.

Most recent credits include the
Dickies, the Pop, 20/20, and the
Elevators for Arista. He’s also
wrapping up Walter Egan for CBS
at Sound City recording studios.

Also a musician, Mankey says he
got his start when he studied elec-
tronics at UCLA. That later led to a
job at the Beach Boys’ then Brother
Recording Studios in suburban
Santa Monica.

While at Brother as an engineer he
worked with such artists as the
Beach Boys, Eric Carmen, Elton
John, Dennis Wilson and producer
Jeff Barry.

The progression, according to
Mankey, led to engineer/producer
roles for young L.A. rock bands.

24-Track At Nugget

NASHVILLE—With completely
renovated facilities and control
room, Nugget Recording Studio,
Hendersonville, Tenn., has re-
opened for 24-track recording. New
studio equipment features a Harri-
son 3624 console and a Studer 24
track. Co-owners Terry Hough and
Robby Roberson head the staff,

with Jim Krause serving as chief en-
gineer.

1980 Pro-Line Guide
* A comprehensive 64 pg. color guide to all
Carvin Pro-Line equipment including illustra-
tions, technical information and specifica-
tions with Special Direct Prices.

e Carvin's new products for the 80's in-
clude: double neck guitars, modular power
amps up to 700w RMS. Recording and road
mixing boards, JBL Pro speakers, bi-channel
tube guitar amps, Parts, plus much more.
¢ As weintroduce you to the finest Pro Equip-
ment available, you'll appreciate Carvin's
Folicy of selling Direct for exceptional values.

Sound/ Video Busmess

New Console: Larrabee Sound Recording Studios, a familiar site at the corner
of Santa Monica Bivd. and Larrabee in West Los Angeles, is the new home of a
Solid State Logic, Ltd. console.

LOS ANGELES—Action at Record Plant: Bob
Maugouleff producing Devo, Howard Siegel engi-
neering; Ron Nevison producing Eddie Money;
Rod Stewart recording for Gaff Management,
Andy Johns at the board; Tom Werman produc-
ing Gary Myrick for CBS, Mike Beiriger at the
console; Gary Ladinsky producing American
Noise for Planet; Brooks Arthur producing Barry
Mann for Casablanca; Tom Dowd producing Chi-
cago, Mike Carnavale engineering; and John
Boylan producing Livingston Taylor for Epic,
Paul Grupp at the board. At the Plant's Sausa-
lito, Calif., facility Mike Chapman producing Mi-
chael Des Barres for Dreamland, while Frankie
Beverly produces Maze for Capitol.

Andre Fisher and Brenda Dash co-producing
Brenda Russell for A&M at Conway, Peter Chai-
ken at the board. Also there Ben Wright produc-
ing Edmund Sylvers there for Casablanca, Frank
Clark engineering; and Al McKay and James Get-
son producing the Mighty Clouds of Joy, Frank
Clark at the board.

Ken Scott finishing production chores on the
leff Beck album at Chateau Recorders. . . . John
Klemmer working on a new project at Producer’s
Workshop.

At Monterey Sound Studios, L.T.D. cutting
tracks for a new A&M LP, Bobby Martin produc-
ing, Richard Tilles engineering. Also there are
Barry Goldberg producing the Robert Stoddard
Band and Neil Brody co-producing and engi-
neering.

Activity at Love n’Comfort Recording Studies:
Wayne Henderson putting finishing touches on
Chuck Brown's MCA/Source LP, Mike Evans en-
gineering, Ronni Smith assisting; Joe Jackson,
manager of the Jackson 5, producing and mixing
Windstorm for Polydor, Clay McMurray at the
board, Ronni Smith assisting; Ron Banks pro-
ducing 5 Special for Elektra/Asylum, Clay
McMurray at the board, Ronni Smith assisting;
and Winston Mensique producing TaTa Vega for
Motown, Rick Barcellona and Clay McMurray
manning the console, Ronni Smith assisting.

At Crystal work is taking place on the “Jazz
Singer” film featuring Neil Diamond, Laurence
Olivier and Luci Arnaz. It's a Jerry Leider pro-
duction. Also there, the Andy Fraser Band, pro-
duced and engineered by Andy Johns, Laura Liv-
inston assisting.

Rusk Sound action sees Patrick Juvet working
for Can't Stop Productions, Jacques Morali and

We Give You

from a minimum of store space.

)‘k)ﬂ?)‘k’)‘h

Write: CARVIN Dept BB80.1155 Industrial Ave. . Henri Belolo producing, Juergen Koppers engi-
Escondido. CA 92025 ® Phone: (714) 747-1710 neering, Steven D. Smith assisting. Also, Morali
“““ CARVIN FREE CATALOG— — — — and Belolo producing Victor Willis.
Name Current JVC Cutting Center projects see Jeff
Address Lynne cutting refs for a new ELO single with en-
City gineer Jack Hunt. Producer Tim O’Bryan also
) there cutting refs on Arista's Herman Brood.
Sate 42 BB80 At Wizard Studios, Norm Kinney, Greg McKay
Needies and Ptantone
an Stl e h I Accessories give you sound
profits for these sound reasons:

- ONE SOURCE FOR: Phono needles and cartridges; accessory lines —
audio, telephone, CB, tape and record care. Largest inventory in the
industry makes you first with the latest.

- SALES SUPPORT: The most complete catalogs in the business. A wide
variety of sales aids, displays and merchandisers.

- FACTORY SUPPORT: Most orders shipped within 24 hours of receipt.
Most knowledgeable representatives in the industry!

- HIGH PROFIT MARGINS: Substantial dealer mark ups. High profits

WRITE US TODAY ON YOUR LETTERHEAD FOR
COMPLETE INFORMATION.

PFANSTIEHL 3300 Washington St., Box 498, Waukegan, IL. 60085

Studio Track

and Bruce Kramer producing Tales for Gem Pro-
ductions, Kinney engineering, Bill Koepnick as-
sisting.

George Tobin beginning production on Robert
John’s second LP for EMI/UA at Studio Sound
Recorders. Tim O'Bryan also putting the final
touches on the Herman Brood LP there.

At Scott/Sunstorm, Leon Haywood wrapping
up a project, while ex-Band member Garth Hud-
son produces Willy Ray Guy featuring the Honey
Island Band.

California Recording Studios sees the Ven-
tures cutting tracks for a new LP release for Ja-
pan with Japanese producer Kazo Kato and Biff
Vincent at the controls.

Activity at Columbia in Nashville saw George
Jones laying Lp tracks with producer Billy Sher-
rill and engineer Ron Reynolds; Norro Wilson
overseeing John Anderson in a new Warner Bros.
project with Lou Bradley engineering; and Reyn-
olds behind the boards for Johnny Rodriguez
working on new LP with producer Sherrill.

MCA artist John Conlee in at Nashville's
Sound Stage mixing new LP with producer Bud
Logan and engineer Les Ladd; Hitmen Produc-
tions is in charge of new Sonny Curtis LP for
Elektra, engineer Brent King; and laying sound-
tracks in separate sessions for Universal Pic-
tures' Smokey and the Bandit Il are Mel Tillis,
producer limmy Bowen, engineer Ron Treat; and
Brenda Lee, with Ron Chancey, producer, and
Warren Peterson, engineer.

At Quadrafonic in Nashville, Norbert Putnam
is producing Jimmy Hall, formerly of Wet Willie.
Gene Eichelberger is behind the boards for this
LP. And Johnny Cash is co-producing himself on
a new LP with the aid of Earl Ball, Eichelberger
engineering.

Big Al Downing laying LP tracks at Woedland
Sound Studios in Nashville. Co-producing this
Warner album are Lance Quinn and Tony Bon-
giovi, with engineer David McKinley receiving as
sistance from Skip Shimmin; Dale Morris over-
seeing Capitol project for Billy *“Crash”
Craddock, Rich McCollister engineering; Danny
Hilley is behind the boards assisted by Russ
Martin for Margo Smith’s new LP, co-producers
David Barnes and Conway Twitty; and. cutting
LP tracks for MCA is Barbara Mandrell, pro-
duced by Tom Collins, with engineers Hilley and
Martin.

Dan B. Uzzell and James Lamar producing
Frank Hollenbeck for Rivercity Records at Alpha
Studios, Austin, Tex. ... The Pott County Pork
and Bean Band working on a second LP at Chap-
man Recording, Kansas City, Mo., John Heim
and Tom Foltz producing, Chuck Chapman engi-
neering.

At Sigma Sound, Philadelphia, guitarist Gato
Barbieri completing rhythm tracks for his new
A&M LP, Thom Bell producing, Dirk Devlin engi-
neering. At Sigma Sound’s New York complex,
Victor Willis, former lead singer with the Village
People, producing his own album for Can't Stop
Productions with engineers Andy Abrams and
Carla Bandini. Jimmy Simpson also producing
Candi Staton for Warner Bros. there with engi-
neers Mike Hutchinson and John Potoker.

Ted Nugent wrapping up an Epic LP at
Miami's Quadradial. James Brown also there
with Robert Ingria engineering, Ira Rubnitz as-
sisting. And Melanie mixing a single with Peter
Schekeryk producing and Allan Blazek engineer-
ing.

The New York Record Plant mobile unit cut
Father Guido Sarducci's just released Warner
Bros. LP at Douglas Univ. in N.J. Dave Hewitt
was the remote engineer while Rod 0'Brien han-
dled mixing. Joe Brescio is handling disk cutting
at the Master Cutting Room, N.Y.

www americanradiohistorv. com

LOS ANGELES — Larrabee
Sound Recording Studios here has
added a Solid State Logic Ltd.
medel E 56 in 48 out computerized
console with floppy disk memory.

The addition, one of a handful of
SSL consoles in Southern California
studios so far, makes Larrabee one
of the most technically advanced fa-
cilities in the city, according to
Jackie Mills who owns the complex
with Dolores Kaninger. Others with
SSL are Kendun and Record Plant.

Prime reasons for choosing the
SSL, indicates Mills, a former jazz
drummer, was its technical sophis-
tication, computerization and v1deo
interface capability.

*Video is the wave of the future,”
notes Mills. “And now we’re geared
forit.”

Along with the new console Lar-
rabee has also undergone a cosmetic
facelift inside.

The equipment lineup now in the
two main rooms include the SSL, an
APl 2824 console (32 in /32 out),
two Studer A-80 24-tracks, Ampex
1200 24-track. six Ampex ATR-100s,
Ampex ATR-104 4-track, George
Augspurger double speaker system
in Studio A and Cetec-Gauss speak-
ers in Studio B.

In addition there are four live
chambers, two EMTs and two Even-
tide DDLs for echo, reverb and de-
lay.

{)lhcr outboard equipment con-
sists of Eventide Flanger. Phaser,
Harmonizer and Omnipressor. Lexi-

+~«AN SSL MODEL E
Computered Console At
L.A. Larrabee Studios

con Prime Time, Delta Labs 2, D-Es-
ser, Roger Mayer noise gates, Ino-
vonics, URElD 1176’s, LA2’s, LA4
limiters, Teletronix limiter, para-
metric and graphic equalizers.

Mills indicates he is still active as a
producer through his Wednesday’s
Child production company and is
working with several newer acts.

Staff is up to 14 persons and Mills
also adds that further expansion is
being contemplated.

Edwin Starr was the first artist to
use the SSL while other recent
clients at Larrabee have included
Shalamar, Air Supply. Al Kooper,
Charo and John Stewart.

Mills notes that the facility, which
he acquired some 10 years ago and
which has hosted “just about every
major client” in the music industry,
is having a good quarter with ad-
vance bockings solid for the next
several months.

JIM McCULLAUGH

Promotions Made

NASHVILLE—-Woodland Sound
Studios has promoted three staff
members to key positions within its
operation. David McKinley has
been named studio supervisor,
Kerry Kopp to maintenance super-
visor, and Jim Pugh has been upped
to director of research and develop-
ment. All appointments were made
by Woodland president Glenn
Snoddy.

Recording
engineers
are trained...
not born.

Complete the

Multi-track Recording Technology
curriculum in one year, oream the
B.S. Degree in Music Technology
via the Institute of Audio Research—

New York University joint program.

Accelerated Summer
'80 Quarter starts July 7th.

Fall'80 Quarter
starts September 30th.

For further informahon write, call or visit:

Institute of Audio Research

64 University Place,
Greenwich Village, New York, N.Y.10003
212/677-7580

Licensed by New York State Departiment of Education

Established
1969
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Service in_the World
AIRDISC SPECIAL SERVICES
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DEADLINE: Closes 4:30 p.m. Monday.

12 days prior to issue date. -_-'_] Biniliie s dabunonch
128 Tivol S1., Albany, NY 12207
{518) 4654556 collect

EEﬁT HlTEE- PEH‘HJHHIL l.'I'I'ENTIDN
BERKLAY AIR SERVICES

THE BEST CUT-OUTS

. . Co <f: berg, Pres.
LP « 8 Track * Cassette Titles t‘ . fﬂ'ﬁaﬁﬁfﬁ :I:II:m'r"gl N‘;.I‘H!]D

d {212} G56-6066 TLX 425628

Send for Free Catalog.

ALEX A. ARACO CO. INC. DISCOUNTS
m Bx 82, Riverton, NJ 08077 “E o \ L ON LIGHTS!
{NJ Res. 609-829-4813) : sv | B S - Full line distributors of lights, posters, in-
Dealers umv. ° = B/ PREMIUM ] cense. air fresheners and novelty items.
or fr \1\ e0 Y- 8-TRACK & CASSETTE BLANKS Iingh pr_o(its. Strobes, color organs, black
1 & J DIBTRIBUTORS WHAT’S ALL THIS JAZZ, ROCK AND SOUL? pPLy Lear Jet style cartridge with rubber roller, lites, mirror balls. Much, Much more.

It’s all in our current catalogue of major label
cut-outs. LP’s are priced at 25¢ and up. Write ¥
today for free catalogue. Hit Records Inc., 300
West Elizabeth Avenue, Linden, N.J. 07036.
Dealers Only.

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowering ours. Major label LPs
as low as 50¢. Your choice. Write for free listings.
Scorpio Music, Box 391-BC, Cornwells Hts., Pa.
19020, USA. Dealers only.

JUSTIN WILSON’S CAJUN HUMOR ON LP,
8T, Cassette. Contact Delta Records, Box 225,
Nacogdoches, TX 75961. (713) 564-2509. Sales aids
furnished!

3M Professional duplicaling tape, 90 lengths
in 1 min. increments. Private labeling
available. 8-Tr. Cas.
= 1min. to 45 min. any quantity... aoc 65¢
46min. to 65 min. any quantity..... 72¢
L 66min. to 80 min. any quantity..... sec 85¢
81min. to 90 min. any quantity..$1.08 89¢
Shrink Wrapped & Labeled add.... 14¢  13¢
Head Cieaners .50¢
Reel-to-reel 3M tape 1800
Biank VHS 2/4 hr. video tapes........... $19.00
Lew Cost Shrink-Wrap Equipment Available.
PROFESSIONAL 8- TRACK DUPLICATORS—$1.495.00
CASSETTE & 8-TRACK CALIBRATORS & ERASERS
$35.00 minimum order
BAZZY ELECTRONICS CORPORATION
39 N. Rose, Mt. Clemens, Mich. 48043
Phone: (313) 463-2592
Master Charge and Visa Welcome

BUDGET SPANISH
8 TRACK TAPES

ROYSALES COMPANY
BiX 1503, BAOWNWOOD, TX 764
5

Buy from the biggest!

TRI CITY PRODUCTS
P.O. Box 8698, Sta. A
Greenville, S.C. 29604

(803) 233-9962

8620 W. Belmont, Chicago, 1L 0634
(312} 288-4444

FOR SALE
Dolby Noise Reduction Unit model
M16, MCIJH100/16 trk. recorder with
auto-locator, Neve 8014 Recording
Console, Steinway (Hamburg) Grand
Piano 6°11'. All items in excellent
condition.
CALL (212) 226-4299

" “' corp. 312/208-5300
1233 Rand Rd. * Des Plaines, IL 60016

FOR SALE
T.ﬁF.tFES & ALBUMS

POSTERS

Larges] and Lalest Seleclion
Of Pasters In The Couniry
Send for free 108 page color colalog

1976 BLUE BIRD. ORIGINAL OWNER, GAS,
41,000 miles, excellent condition, 6 new Michelin
radials, 4 new batteries, 6% Onan generator, color
TV, microwave, trash compactor, dbl. bed, 2
sofas, sleeps 6, all bedding, towels, dishes. Ready
to go. Call 513-294-2711, 9am to 4 pm Monday
thru Friday.

3-D Elecironics, Inc.
126 Tth Ave.
Chawleston, WY 25312
(304} THA-4T0N

ATTENTION RACK JOBBERS

RECDAD WHIE DISTRIBUTORS
1755 [hase Or

IT'S OUT
OUR NEW
1980 EDITION

10 AUTOMATIC
12” LENED PRESSES
Apprommatelé 7 Years Old
Including Extruders

Incense, Lights & Mirrors
DEALERS OMLY

JIM ADAMS—(314) 343-7100 RECORD PRESSING, 45, LP'S, JACKET Good Gondition $15,000 Ea. Large Sel FUNKY ENTERPRISES, INC.
printing, fabrication. Printed record sleeyes. Contact Don MchIlan Vary D 135-20 Jamaica Ave,
Tape duplication. Quality work! Fast service! Call ar nﬂta far Jamaica, NY 11435

VP Record, Drawer 10-BA, Ville Platte, Louisiana (213} 753-5121

70586. (318) 363-2104.

RECORD PRESSING 45'S LP'S, QUALITY
work! Fast service! Call Jerry Nash, Peter Pan
Industries, Newark, NJ 201-344-4214.

{915) GAB-B267
Manilon this Ad

[ 8 Track & Cassette Blanks
1 min. to 45 min
46 min. to 65 min.
66 min. to 90 min
50 Pc. Minimum Orders Only
Cassettes—Wide Price Range
1} quallty d our

CUT ouUTs
LPs, 8 TRACKS & CASSETTES
BEST OF THE MAJOR LABELS
For a free catalog call or write:
AUDID DISTRIBUTDRS

1182 Broadway. New York, N Y 10001
(212) 7254570 Dealers only—please

(212) 658-0078

POSTERS

Largest Selection of
Rock Posters
ZAP ENTERPRISES
2833 W. Pico Blvd.
Los Angeles, Calif. 90006
(213) 732-3781

Free Catalogue

(800) 221-8730

MAJOR LABEL! TOP ARTIST!
LP'S & TAPES
Most Up-Tefiate Close Outs Ia the Industry
« Freight Prepaid * 10% Exchange Policy
» Fast Service
Catalog Sent on Request Pr
Call (516) 981-5111
ARTIE LEWIS ENTERPRISES INC.
59 Remington Bivd., Ronkonkoma, NY 11779

ANDOL AUDIO PRODUCTS, INC.
4212 14th Ave., Brookiyn, N.Y. 11219
Call Toll Fm 800-221-8578
N.Y. RES. (212) 435-7322

ENTERTAINERS
TOUR BUS

SILVER EAGLE, °72

[ [ORNERS

PROTECT YOUR MERCHANDISE

PREMIUM CUT-OUT a
OVERSTOCKED LP.s & TAPIO.
CALL OR WRITE FOR FREE CATA

3108 NEW YORK IUEIIIE
HUNTINGTON. N.Y. 11743-{516)421-5083

OLDIES

Send for CATALOG. 16,000 listings by art-
ist & title, a $7.95 list, for ONLY $4.95 plus
$1.00 for postage. PREPAID CATALOG
ONLY.

L.A. 1 STOP
821 Whiitier BI., Montebello, Cal. 90640

WHOLESALE (213) 721-4620

Luxuriously customized for
Loretta Lynn; Spacious State-
room, plus sleeps 8, Color
TV, Wet Bar, two stereos,
8-track player, JBL's, CB,
built-in vacuum system, 2 roof
A/C, Lavatory, Diesel Gen.
Excellent mech. cond. P/P
(1C06857) 213/782-4410.

Financing Available

RETAIL (213) 721-8222

'73 MCI GHALLENGER
Coach. Sleeps 9, seats 9. Custom c¢oach
interior, automatic transmission. 500,000
total miles. New engine 50,000. Immaculate.
Perfect tor on-the-road group.

Contact:

POPANGO HOME
FOR SALE

3 + 2 with 840 sq. ft. acoustically designed
studio for protessional recording.

$235,000
Agent
(213) 456-1736 or 455-2041

BOURBON STREET, 5000-8000sf in New
Orleans Hotel District. High Sales Location. Ed-
son Tung, 3713 Tolmas Drive, Metairie, LA
70002. (504) 833-1256 evenings.

Records & Tapes Bring "em in the
Door, but ACCESSORIES pul the

950 THRU 19705_OVER Duane Nicholson PROFIT in the register!

k ’'S—0 5,000 N

Send $1.50 for catalog. Mail-O-Disc, P. ng,";gss ”I 7] 258-6609 WE'VE GOT THE BIGH PROAT ACCESSORIES
Kings Park, N.Y. 11754. : ; X T

OLDIES 1955 THRU 1980. $1.00 FOR MEM.- Bima Light.
ory packed catalog to: The Gold Vault, P.O. 7
Box 202, Oshtemo, Mich. 49077. (616) 344-6345.
RECORDS—OLDIES! 20000 IN STOCK. SEND
$1.00 for 4,000 listing catalog. Mail orders filled.
Record Center, 1895 W. 25th St., Cleveland, OH
44113. We export.

OLDIES 508, 60S, 70S, 100 DIFFERENT $15.00.
200 different ($33.00). 500 different $100. Also
want lists filled. Becky Overton, 6464 West
Quaker, Orchard Pk., NY 14127.

3,000 WEEKLY RECORDS. 100 DIFFERENT
$11. 200-$20. Rock, Disco or Oldies. Al's, 2249
Cottage Grove, Cleveland Heights, Ohio 44118.

ENTERTAINER
TOUR BUSES

Custom built to your specs with total con-
cept designing from conservative to exotic.
Lounge cruisers, sleepers, star buses.
* 19 Years Experience
Call collect for more Information
(213) 533-5004
COACHCRAFT ENGINEERING

T
WE ARE A LE-ED DISTRIEUTOR

Call Us . .. We Ara

SUNBELT DISTRIBUTING

3172 Oakclidt Ind. Sireet, Allanta, Ga. 30340
Toll Free (800} 241-T327
of collect in Ga. (404) 458-28085

Ask for Don or Beverly
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CASSETTE SECURITY DEVICE
Display cassettes in your 8-track hand hole
store display safely.

SIMPLE » ECONOMICAL - REUSABLE
For free sample & pricing contact:

C & D Special Products
309 Sequoya Dr., Hopkinsville, KY 42240
(502) 885-8088

RECORDING STUDIO

BUDGET TAPES
Have largest selection of original artist 8
tracks in the country. Heavy in C&W, Rock,
Religious and Spanish categories. Displays
signs and sales aids available.
Call Bili (405) 364-5034 or write:

OKLAHOMA
TAPES & RECORDS, INC.
P.O. Box 946, Norman, Okla. 73070

RECORDING STUDIO FOR SALE
NEAR BURLINGTOM, VERMONT

Restored 1800°s farmhouse and barn on 40
fovely acres with compietely equipped
recording studio.

inventory includes Neumann, MCi, 3M,
Crown, Koss and JBL. .

$225,000

For compiete inventory and details please
write or call:

EMLEN & BRAZER, INC.
230 Park Avenue
New York, N.Y. 10017

212-697-1750

CUSTOM & PERSONALIZED
Slik Screened T-Shirts.
Any quantity. Quality at low
prices. Call or write.

FULL MOON PRODS.
25900 Greentleld
Oak Park, M1 48237

(313) 968-3033

CUSTOM PRINTED T-SHIRTS. QUALITY
printing of your designs. Free details. The Square

Circle, Dept. 2, Box 6942, Affton, MO 63123.

RECORDING STUDIO
FOR SALE

NEW YORK STUDIO WITH AMPEX AND
PRESTO MONO RECORDERS, TAPESONIC
STEREO RECORDER, NEUMANN U67
AND OTHER MIKES, SUPERB SEINWAY
B, PRESTO DISC CUTTERS, RECORD
PLAYERS.

BOX 7363, BILLBOARD

1515 BROADWAY
NEW YORK, NY 10036
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PROFESSIONAL
AUDIO EQUIPMENT

Shop for pro audio from N.Y.'s leader, no
matter where you live! Use the Harvey Pro
Hot-Line. 800-223-2642 (except N.Y., AK..
H1.) Expert advice, broadest selection such
as: Otari, EXR, Ampex, Tascam and more.
Write or call for price or product info:
Harvey
Professional Products Division
2 W, 45th Street
New York, NY 10036
(212) 921-5920

R

WHILE YOU WERE LOOKING FOR “OUT-
of-print” record, you should've been looking
for: DISContinued, 444 S. Victory, Burbank,
CA 91502.

3SMM FULL LENGTH FEATURES
ON VIDEO CASSETTES
Aduilt and all other ratings on Betamax and
VHS formats. FACTORY DIRECT.
Call Toll Free 1-800-421-4133
Callfl. residents (213) 462-6018
TVX DISTRIBUTORS
1843 No. Cherokee Ave.
Hollywood, Callf. 90028
Credit Cards Accepted

| COMEDY MATERIAL

YOU WON'T HEAR THIS DEMENTED
RADIO STATION ON THE AIR!

IT'S THE FICTIONAL KLIT-AM, BANGOR,
OHIO! THIS IS A ONE HOUR PROGRAM
THAT WILL HAVE YOU BUSTIN' A GUT
FROM THE NEWSCAST TO THE SIGN
OFF WITH AIR PERSONALITY BUSTER
HYMEN.

$6.95 Cassette only
send check or money order
plus 60¢ postage to:

RIVER CITY
PARGDY PRODUCTIONS
P.O. Box 15182

Cincinnati, Ohio 45215
4-6 weeks dellvery

PROFESSIONAL

COMEDY MATERIAL
(The Service of the Stars Since 1940)
“"THE COMEDIAN"
The Original Monthly Service — $60 yr.
3 Sample Issues—$20. 35 "FUN-MASTER"
Gag Files—$100. Anniversary Issue—$40
“How to Master the Ceremonies—$20.
BILLY GLASON
200 W. S4th St., N.Y.C. 10019

DISTRIBUTING SERVICES

MAKE MORE PROAIT . ..

full 1

TOBISCO
fildd Highway 200 West
Austin, TX 7H735

EXPORT ONLY

All brands phonograph records and pre-
recorded audio and video tapes (NTSC and
PAL). Also largest selection of attractive
close-out offers. 33 years of specialized
service to record and tape importers
throughout the world. Overseas dealers and
distributors only.
ALBERT SCHULTZ, INC.
116 W. 14th St,, N.Y., NY 10011
(212) 924-1122
Cable: ALBYREP Telex: 236569

[ RECORDING TAPE & ACCESSORIES —
24 HR. FREIGHT-PAID SERVICE
Largest Selection at Lowest Cost Anywhere
MAXELL - MEMOREX - SCOTCH » TDK
* SONY « DURACELL « WATTS - DISC-
WASHER + SOUND GUARD °* SHURE
* PICKERING = AUDIO TECHNICA « REC-
OTON - EVEREADY - VID. TAPE - SAVOY.
SEND FOR FREE CATALOG
A.). ROSENTHAL ASSOCIATES
Dept. B, 1035 Louis Dr.. Warminsler. Pa. 18974

DEALERS ONLY  [215) 441-8900

STATE OF THE ART
CLASSICAL MUSIC

Available for export only. If you are inter-
ested in the purest, natural sound classical
music in pre-recorded cassettes contact:

EKR CLASSICS INTERNATIONAL
GPO BOX 1977
NEW YORK, N.Y. 10001

RECORD EXPORTERS
Largest Selection Caribbean Records-
Tapes Reggae-Calypso-Ska. The only Au-
thentic Caribbean Record Supplier from
New York. Write—Mention this AD—Get a
Free Record List. Dealers Only.

CHIN RANDYS RECORDS INC.
1342 St. Johns Place
Brooklyn, N.Y. 11213

(212) 778-9470

SPANISH BUDGET 8 TRACK TAPES.
Rancheras, Nortena’s Marachi. Low prices.
Casa de Musica, 5800 S. Central, Phoenix, AZ
(602) 243-3624.

i

LEARN RECORDING ENGINEERING
* One month, Full-time
» In-studio, Hands-on
Call or Write for Brochure:
FULL SAIL RECORDING WORKSHOP
1221 Lee Rd.
Orlando, FL 32810
(305) 299-1076

A NEW SEASON OF SUCCESS STARTS
WITH YOUR SUBSCRIPTION TO
THE “RADIO PERSONALITY”

The complete entertainer's bi-weekly humor
service sends greetings from our new home
near Fla's Disney World. Expanded format,
all usable material. Your name & address
will rush free sample (or one-quarter trial,

7 bi-weekly issues. $18.)
THE RADIO PERSONALITY
P.O. Box 1749, Maitiand, FI. 32751
(305) 628-2533

FREE SAMPLE (SSUE OF RADIO'S MOSY
popular humor service! O'Liners, 1448-H West San
Bruno, Fresno, California 93711 (or phone
209/431-1502).

GREAT ONE-LINERS WRITTEN BY FOR-
mer comedy writer for Ayatollah Khomeni.
Sample issue $2.50. Dunns Punns, Box 1045,
Bloomington, 1L 61701.

DEEJAY SPECIALS! MONTHLY GAGLET-
ter! Individualized Service! We have it all. FREE
information package. PETER PATTER, P.O.
Box 402-B, Pinedale, CA 93650.

“COMIC RELIEF,” JUST FOR LAUGHS, BI-
weekly. Free sample. Whilde Creative Services,
20016 Elkhart, Harper Woods, Michigan 48225.

KUMA DISCO-AS A MILITARY PERSON
stationed in Japan my hobby is playing disco
during my off duty hours, but need help from
disco pools, record sources and other DJ’s in-
terested in pooling information to improve DJ
services nationwide. Please write with ideas and
information about training, equipment, etc.
Robert Oliver, USAGH - DPCA, APO, SF
96343.

FOR SALE
RECORDING/DANCE BAND
BOOKING AGENCY

Established in Los Angeles, CA for 5 yrs.—
$220,000—including real estate. 29% down
w/terms.

Mr. Mel (agent)
(213) 589-7362 (714) 533-6600

“SHEET OFF THE FAN”" $25/YR. WHACKO
humor guaranteed to cause phone calls. $1.00 for
current issue. Write: 3615 25th N.W., Canton,
Ohio 44708.

JOCK SHOTS! FANTASTIC, LOW-COST
audio effects for sharp jocks. Free demo disc:
L.A. Air Force, Box 944-L, Long Beach, CA 90801.

“PHANTASTIC PHUNNIES" . . . HIGHLY
acclaimed! Proven audi builder!! Introduc-
tory month’s 400 one-liners, inphormation, gipht
. .. Just $2.00!!! 1343 Stratford Drive, Kent,
Ohio 44240.

DEEJAY SPECIALS! MONTHLY GAGLET-
ter! Individualized Service! We have itall. FREE
information package. PETER PATTER, P.O
Box 402-B, Pinedale, Ca. 93650.

HUNDREDS OF DEEJAYS RENEWED
again this year! Guaranteed funnier! Free
sample. Contemporary Comedy, 5804-A Twine.
ing, Dallas, Texas 75227. Phone 214/381-4779.

NOT COMEDY: CURRENT ARTIST BIO'S,
daily calendar, much more for working pros! Free
issue: Galaxy, Box 20093-A, Long Beach, CA
90801. (213) 438-0508.

COMEDY PLUS NEWSLETTER, $30/YEAR
(26 issues). 1979 Comedy Collection, $5. Free
sample. Dick Brownfield, Box 9007, Stockton,
CA 95208.

RECORD COMPANY
FOR SALE

$2,000,000 annual volume, well established.
$1.250,000 includes equipment for manu-
facturing of records and cataiog. Los An-
geles based.

BENEDIKT & CO. BROKERS

350 S. Figueroa St., Suite 120

Los Angeles, CA 90071
(213) 680-3820

MUSIC PUBLISHER-SELL YOUR BUSINESS
for cash or consider merger. Confidential. Thomp-
son, Venture Capital Investors, Box 11652,
Houston, TX 77016.

o one it

Temp Work Permits
+ Free Consultation »
Law Office: 1-213-278-9362
NEVILLE ANDERSON
9401 Wilshire Bivd.
Beverly Hills, California 90212

T .l i B

LAWYER, EXPERIENCED WITH MUSIC
industry; contracts; ASCAP, BMI, copyrights,
etc. Admitted California and New York. Marc
Jacobeon, 18 East 48 St., NY, NY 10017. (212)
688-1210.

PROFESSIONAL DEMOS-TERRIFIC VO-
calist. One song, $20; two, $35. Cassettes $3 extra.
Lead sheets $9.00. Jupiter, 2521 N. 10th, She-
boygan, WI 53081.

AN AGGRESSIVE DYNAMIC BUSINESS
firm can deliver professional services in cus-
toms clearance, bookings, arrangements. We
also supply vital information in regard to Can-
ada’s music markets. MAAZCO, 473 Eglinton
West, Box 31, Toronto, Canada M5N223.

WANTED:
Promoter for 900 Big Band Era songs written
1929 to 1979. Never published. Binded

catalog. ALSO
Large unpublished classical catalog. All
work original. Regular publisher-writer con-
tract. PHIL BRETON
P.O. Box 135, Downtown Sta.
Omaha, Nebraska 68101

EXCLUSIVE DISCO DJ'S ONLY-FREE
newly released Disco Records—most major labels.
Dues required. 814-886-9931. D P A, 631 Front,
Cresson, PA 16630.

SALES MANAGER
WANTED!

If you are an experienced person
in the sales of blank audio cas-
settes, we would like to discuss
this excellent opportunity.

Send resume in confidence to:

Box 7364, Billboard
1515 Broadway
New York, NY 10036

CONTROLLER
Interesting multi-corp group has posi-
tion open to head up accounting op-
erations. Music industry experience
necessary. Reply:

Box 7365, Billboard

1515 Broadway
New York, NY 10036

JINGLE ENGINEER

Sound Ideas Studios is expanding
staff and seeking an experienced
jingle engineer who has worked with
New York's MAJOR jingle producers.
Salary, commission, profit sharing,
negotiable

(212) 575-1711

SECRETARY FOR MUSIC PUBLISHING
division of television production company. Good
typing, light shorthand. Call Karyn Ulman, (213)
851-5000, Extension 275, after May 6.

COMMISSION REPS. SALES REPRESENTA-
tives wanted to sell major line of music books,
instruments for top music publishing company.
Good territories available nationwide. Send

resume to: Sales Manager, Music Sales Cor-
poration, 33 Wesi 60th Street, New York, NY
10023.

POSTER COMPANY
Wants nationwide representative for
dynamite line of POSTERS. Call or
write:

Scorpio Enterprises

5814 Dt. Hamilton Pkwy.

Brooklyn, NY 11219

(212) 633-1701

CLASSIFIED
ADVERTISING
DOESN’'T
COST,

IT
PAYS.
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Future Forums
® Continued from page 28

It was also suggested that the com-
mittee extend its area of respon-
sibility to include the establishment
of standards and better policing for
the hardware manufacturers of the
industry.

Further. Billboard. acting on the
advice of the committee, will chan-
nel all future efforts into a single
disco forum annually. The shift will
begin with the Disco Forum IX
scheduled to be held in New York in
February 1980.

1200 REEL CASSETTE RECORDING TAPES,
7200 feet per reel. Sample $5.00. ALL PLASTICS,
285 Piquette, Detroit, M1 48202,

DISCO . . .

| COMEDY . . .

l\ REAL ESTATE . . .

| GOLDEN OLDIES . . .

| the Marketplace is
open and your best
buy is BILLBOARD

Something to sell or something

to tell, your message gets to

over 100,000 readers weekly.
Don’t Miss Another Week!!!

CALL
JEFF SERRETTE

800/223-7524
(TOLL FREE)

PAYMENT MUST
ACCOMPANY THE ORDER

POSITIONS WANTED: 404 per word
per insertion—$10.00 minimum
$20.00 per column inch per insertion.

POSITIONS OPEN: 70¢ per word per

insertion—$14.00 minimum
$40.00 per column inch per insertion.

BOX NUMBERS: $2.00 per issue for
handling & postage. Audio or video
tapes, transcriptions, films or VTR's
cannot be forwarded. Suggestion: ar-
range for follow-up directly when
replying,
Send money and advertising copy to:
Radio-TV Job Mart, Billboard
1515 Broadway, N.Y. 10036

TALENT WANTED
Heftel Broadcasting

Now searching nationwide for
dynamic air aces from all formats.
This is for ALL positions at our
newly acquired Cincinnati facil-
ity. Send T&R's in confidence to:

Employment Director
HEFTEL BROADCASTING
John Hancock Center, Suite 3750

875 No. Michigan Avenue
Chicago, IL 60611

We are an equal opportunity empioyer—
minoritles encouraged to reply.

~ POSITIONS WANTED
LAWYER. BROAD EXPERIENCE. OFFERS
p 1 service i diately and confidentially.
All investments, contracts, litigation, anywhere.
Call 212-434-0781 eves. 212-434-1825. J. Field.

Syreeta Uses
Tracks Nixed
For Ross LP

By PAUL GREIN

LOS ANGELES—Richard Perry
has long stated that he intends to de-
vote all his energies to developing
his Elektra/Asylum-distributed
Planet label, which would preclude
his doing outside projects. So the re-
lease this week of Syreeta’s new
Tamla album. with four cuts pro-
duced by Perry. would seem to indi-
cate a change of heart.

Actually not. The four Perry-pro-
duced instrumental tracks were cut
in 1977 for what would have been
his second atbum with Diana Ross.
Earlier that year the two collabo-
rated on “Baby It’s Me.” a top 30 al-
bum which produced a top 30 single
in “Gettin’ Ready For Love.”

But there were some snags in the
creative partnership on the second-
go-round, and Ross never put her
vocals on the tracks. Instead Mo-
town’s followup album (the poor-
selling "*Ross™) was a patchwork of
tunes that had for the most part been
in the can from prior Ross sessions.
The half-dozen producers included
Hal Davis. Greg Wright, Ashford &
Simpson. Michael Masser. Ron
Miller and Tom Baird.

Suzanne de Passe. who was vice
president of Motown’s creative divi-
sion at the time, remembered the
Perry tracks last year when she was
scouting for material for Syreeta’s
fourth solo LP.

de Passe left that post a few years
ago to become vice president and
special assistant to board chairman
Berry Gordy and to launch an out-
side management company with ex-
Motown staffer Tony Jones. Its
clients include Motown acts Syreeta
and Billy Preston in what de Passe
jokingly calls a “benevolent conflict
of interest.”

Says dePasse of the original Perry-
Ross sessions: “We contracted for a
second album. but the creative
magic didn’t happen and there were
scheduling problems. So rather than
let the tracks go to waste, we decided
to use them here. Just because they
were recorded a long time ago
doesn’t mean they’re out of date or
out of fashion.”

The tunes Syreeta selected from
the 10 Perry cut for the aborted Ross
album are Bill Withers & Skip
Scarborough’s “Let Me Be The
One,” Bab Esty & Michele Aller’s
“Love Fire.” George Goldner, Ar-
lene Smith and Richard Barrett’s
“He’s Gone” and Ken Peterson’s
“You Bring Out The Love In Me.”

Perry, who went into the studio to
coach Syreeta on her vocals after she
decided to use the shelved tracks, as
a result has more tunes on the LP
than any other producer. Jerry Pe-
ters has three and Hal Davis two,
while Billy Preston and David Shire
Jointly produced one. Preston teams
with Syreeta on the current top five
pop hit “With You I’'m Born Again.”
which Shire cowrote.

In the three years since “Baby It’s
Me.” all of Perry’s productions have
been for his Planet line. These in-
clude three Pointer Sisters albums
plus LPs by Night, Mark Saffan and
Sue Saad & the Next, the latter co-
produced with James Lance.

Managers To Meet

NEW YORK—The Managers Al-
liance, a new group devoted to the
needs of managers. will hold its first
general membership meeting Thurs-
day (1) at offices on the 12th floor of
101 West 31st. St. in New York.
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CBS Rush Releases
Eire Eurovision Song

THE HAGUE-CBS Records is
rush-releasing the winner of this
year’s Eurovision Song Contest,
“What's Another Year” by Ireland’s
Johnny Logan, in world markets on
the Epic label.

The deal was cut immediately af-
ter the contest, staged in the Con-
gress Hall here. The song was origi-

BREAKTHROUGH?

Country $
For Rogers
In Spain

MADRID—The Spanish market,
for so long resistant to American
country music. has now succumbed
to the artistry of Kenny Rogers.
whose United Artists single and al-

bum, *“The Gambler,” have
achieved record sales for country
repertoire. ’

Until the Rogers breakthrough,
the only country records to make
any kind of impact in Spain have
been Lynn Anderson’s “Rose Gar-
den” and Marty Robbins’ “Hanging
Tree.” Both RCA and CBS have
tried to launch country music in
Spain with special series, but sales
results have been unimpressive.

Now the unprecedented success of’
Kenny Rogers has, it is hoped.
opened the way for more country
music hits in Spain. Following the
success of “The Gambler.,” EMI-
Odeon has achieved healthy sales
with two other Rogers albums on
UA, “Kenny” and “Greatest Hits.”
while the single “You Decorated My
Life” is moving up the charts.

Spanish radio stations. which
hitherto programmed almost no
country music, are now picking up
on the trend.

Following the Kenny Rogers
breakthrough, CBS plans to try to
break Willie Nelson here and RCA
is making a special promotion for
Waylon Jennings.

IPPLIPS

nally recorded by Irish independent
Spider Records.
through Oisin Music, Dublin, and
Polar Music.

Publishing is

“What's Another Year” is a

soaringly wistful batlad, and Logan
a virtual unknown with a David
Gates-style voice who held off the
predictable battery of “boom-bang-
a-bang” group entry soundalikes to
triumph for Ireland. Music and lyr-
ics were written by Shay Healy; Lo-
gan is the 23-year-old son of onetime
top Irish tenor, Patrick O’Hagan.

So ended another Eurovision

event, watched by an estimated tele-
vision audience of 500 million in 29
countries.

Israel, as winner of the 1979 event

 which was staged there in Tel Aviv,
should have hosted this year’s con-
test again, but found the expense too
great. Several other countries also
declined to stage it before Holland
stepped in and paid up around
$800.000 for the honor.

But Ireland’s unexpected success

at least ensures the 1981 contest will
go ahead because RTE. the Irish
television network, has already ac-
cepled responsibility for staging it,
either in Dublin or in Cork.

This year. 19 countries took part

in Eurovision, the 25th in the series.
Ireland finally triumphed with 143
points, Germany placing second
with 128 votes for “Theater.” written
by Ralph Siegel and lyricist Bernd
Meinunger, sung by the experienced
Katja Ebstein, who is signed to
Ariola Records.

In third place was Britain (106

points) with “Love Enough For
Two,” performed by Prima Donna.
another Ariola act, the song written
by Stephanic De Sykes and Stuart
Slater. The UK. and Holland, as
host country, were originally joint
favorites (o win the contest.

Switzerland. in fact. pipped Hol-

land for fourth place with “Cin-
ema,” performed by Paola (CBS)
and written by Peter Reber and
Veronique Muller. The Dutch entry
was “Amsterdam.” sung by Maggie
Mc¢Neal (WEA), the number written

(Continued on page 46)
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COUNTRY PEOPLE—U.S. country music star Roy Clark, second right, meets
MCA International president Roy Featherstone, left, during the singer’s re-
cent trip to Britain for the Wembley country music festival. With them are
Mrs. Joe Walker, executive vice president of the Country Music Assn., and

Jim Halsey of the Jim Halsey Co.

L

Small Indies Seek To
Join Britain’s PPL

LONDON-—Reflecting the fast-
growing influence and militancy of
the smaller companies within the
U.K. record industry, representa-
tives of local independents are to
join the board of Phonographic Per-
formance Ltd. (PPL).

This is seen here as an echo of
similar-demands made by emerging
U.S. record companies in the '60s
and early "70s in an effort (0 break
what seemed at that time to be a vir-
tual monopoly held by British ma-
jors EMI and Decca on PPL, which
controls the usage of recordings on
radio and television.

The PPL is currently locked in a
marathon legal hearing over inde-
pendent local needletimes rates be-
fore the Performing Right Tribunal
here (Billboard, March 1, 1980), a
debate now in its sixth month, which
has cost around $600.000 so far and
which has recently adjourned again
because of the illness of a key wit-
ness.

However. the independents’ de-
mand for on-board presence at PPL
brings (o light a series of grievances.

It is said they think that the agree-
ment between the Musicians Union
and PPlis virtually a restrictive prac-
tice: that aspects of the election of
directors to the PPL board are un-
democratic; that there should be a re-
view of pay-out methods of PPL roy-
alty revenucs; and that the board
should represent more accurately
the role of the independent record
company in the "80s.

The PPL board currently has
three EMI executives, two from
Decca, two from CBS and one each
from WEA, Phonogram, Pye and
RCA—though in several cases. some
members have left their jobs, while
Sir Edward Lewis (Decca) died
some weeks ago. But vacancies exist
now anyway.

PPL insists its royalty collecting
role is vital to record industry in-
come. Its last financial report, for the
year ending May 31, 1979. showed a
turnover of around $8.7 million.
against well under $2 million in
1974, that total comprising almost
enltirely license fees received on be-
half of member companies.

Teal Freed
To Remit
License $

NAIROBI-After serious diffi-
culties with the Bank of Zambia. it
now appears that licensing agree-
ments held by Teal Records of Zam-
bia have been approved and rati-
fied. making it possible for the firm
o now remit outstanding royalty
payments to licensors.

Many record companies have
been reluctant to enter into any
long-term arrangements in Zambia
for the good reason tirat all returns
were locked into that country.

The dilemma was compounded
by the fact that Zambia, with copper
as a solid base to its economy. is a
very strong album market. especialy
for rock acts, and one that record
companies would like to tap.

The reluctance on the part of the
Central Bank to authorize remit-
tances in the past was due to the se-
vere effects of the Rhodesian
struggle for independence, which
forced a cut-oft of supply routes to
Zambia from South Africa, and re-
duced the copper export flow south-
wards.

Zambia became heavily reliant
upon Angola and Tanzania, both of
which have forced severe trade re-
strictions on this potentially pros-
perous country.

The pre-scttlement pragmatic step
of opening trade borders with both
Rhodesia and South Africa has
brought about a decidedly more
healthy economic climate, and the
foreign exchange payments are con-
sequently less jealously guarded.

Sherbs To Tour

KUALA LUMPUR—The Sherbs,
Australian act previously known as
Highway and Sherbert, are planning
an cxtensive Southeast Asian tour
later this year, to take in Singapore,
Hong Kong. Manila. Thailand—
where the group has appeared three
times before, to SRO crowds—and
Indonesia.

The act is currently signed to Fes-
tivai-distributed Razzle Records in
Australia; an album is due in June.
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A song boom is reverberating in
Asia. From Tokyo and Taiwan to
Bangkok and Bali. more and more
music aficionados are switching off
the Bee Gees and tuning in instead
to those who tell it to Asians like it
really is: local singers. Increasingly,
it is the region’s sexy songbirds, its
coy cooers and its red-hot belters
who are keeping the music turned

That doesn’t mean the West's en-
during rock craze or discomania has
released its bear hug on Asia’s music
fans. [t hasn’t. Crowds of discounts
are bumping and grinding even in
such puritanical places as Karachi.
But skyrocketing sales of records
and tapes by local artists and SRO
crowds at the top nightclubs and

, cabarets announce unequivocally

that Asian popular music has at last
come into its own at home.

To be sure. there are several “arti-
fical” catalysts. Record and tape pi-
racy. which still a multimillion-dol-
lar business, is at least beginning to
look controllable, Indeed, Taiwan,
now considering a copyright law re-
vision, need only look to Hong Kong
for a model: in eight years, the Brit-
ish-run territory managed to reduce
a staggering record rip-off rate of
95% to a comfortable 5%.

Coupled with the regional crack-
downs on piracy is the increasing use
of a single, national language in
countries—Bahasa Malaysia, for ex-
ample—which is boosting sales of lo-
cally produced records. On top of
that, Asian music lovers are aware
that Western stars rarely give con-
certs in the region—aside from Japan
and Hong Kong. But a local chan-
teuse can be as close as the national
or provincial capital.

Who are Asia’s songbirds? Often
they are last year's regional singing
contest winners or the sweet young
things who killed fans softly with
their cooing in tiny neighborhood

music bars. But they’ve come a long
way in a short time: these days,
they’re on television, in films, on LP
and lape jackets, at the most fash-
ionable boites de nuit and cabarets.
Their songs are rarely bitter, some-
times syrupy, often just sweet and al-
ways, always about love. As much as
the singers themselves have
changed, their songs remain the
same. A front row look at the re-
gion’s top female vocalists and their
music:

® Japan: While many Western
cities are showing signs of nostalgia
for pre-disco sounds, Tokyo remains
firmly in the grip of the multi-mixed.
canned music. Last month, it
claimed yet another victim: The
Blue Shell, Roppongi district’s
trendiest bar with a mollusk-shaped
stage that opened. installed a small
dance floor, strobe lights and the
sounds of Donna Summer.

In Japan. where things electronic
have always captivated consumers,
records and tapes are the money-
makers; cabarets with their limited
clientele have never been the right
stepping stones for aspiring stars. On

Sexy Songstresses Séllihg In Asia Marts

NEW YORK—International prod-
uct’s share of market is declining in a
number of Asian music markets, ac-
cording to a recent cover story in
AsiaWeek, as local artists and reper-
8 toire gain in sophistication and popu-
$ larity. This is the first part of the
newsmagaczine’s report. reprinted here

top of that, many Japanese night-
club habitues are frustrated enter-
tainers themselves and the thou-
sands of small clubs that dot the
countryside accommodate them,
providing amplification systems and
record machines (complete with a
selection of popular songs minus the
lyrics) into which a would-be Frank
Sinatra fortified on sake can sing his
own thing.

But if the fate of The Blue Shell
and amateur yodelling summed up
Japan’s music business today, a lot
of singers and musicians would be
out of jobs. Fortunately. that’s not
the case as evidenced by the growing
number of booking agents., man-
agers, promotion companies and
new sensations.

Certainly one of the most talented
warblers to come out of the '70s is
Judy Ongg, a 28-year-old Taiwan-
born superstar whose 1979 album,
“Miserarete,” brought her eight
awards and sold two million copies.

Shig Fujita, pop culture critic of
Asahi Evening News, calls the
former university honors student
“the most beautiful singer in Japan

today.” A pretty face—and a few
connections—help. Judy concedes,
“but without something to sell, you
won'tstay in the business for long.”

flexible voice that can reach all the
ranges of contemporary pop music—
Jjazz. blues, softrock and even disco.
Another female vocalist with a lot
going for her is singer-songwriter- §
musician Machiko Watanabe. The
23-year-old multi-talent, who has
been described as having “the sexy
wholesomeness of Linda Ronstadt
sans the lifestyle,” is now the hottest
property of April Music (a CBS/
Sony affiliate), where she alone
rakes in 50% of the company’s gross
profits.

ous music halls with theatre-style
sealing, no liquor or dancing and
second-rate talent, night spots in
Taipei are few; the government’s
forbiddingly high tax on boites to
promote “social austerity” has seen
lo that,

deficient in singing sensations; in-

Judy’s marketable commodity? A

® Taiwan: Except for the numer-

That doesn’t mean that Taiwan is

(Continued on page 47)
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Rodriguez Returns, Viewed As ‘New’ Latin Sex Symbol

NEW YORK --Discos Top Hits of
Venezuela 1s mapping an inter-
national promotion campaign for
Jose Luis Rodriguez. whose return
from sclf-imposed retirement (for
religious reasons) has been marked
by album sales successes in Argen-
tina, Colombia. Peru, Central Amer-
ica. Chile, Ecuador and Mexico, as
well as in Venezuela and the Latin
U.S. market.

Carlos Vidal, general manager of
Top Hits, reveals that discussions are
under way with labels in Europe to
release Rodrigucz repertoire in Italy.
France. Spain and Germany. “He
has already recorded a few songs in
Portuguese.” notes Vidal. “and we'll
release his first LP in Brazil within a
few months.”

Rodnguez’ return to the music
scene was given a further boost
recently when he appeared at the
Festival Vina del Mar in Chile. His
show there precipitated four en-
cores. last of which saw the audience
lighting torches supposcdly in-
tended to hail the winner of the festi-
val. not a guest artist. Thousands of

torches illuminated the hill sur- |

rounding the stage. and the au-

dience gave the “new”™ Jose Luis |

Rodriguez a standing ovation.

A professional singer for two dece-
ades, Rodrigucz became a born-
again Christian six years ago. insist-
ing on preaching in night clubs and
theatres with all the intensity of a
new convert. This situation pro-
voked several problems in an ex-
tremely Roman Catholic Latin
America, causing promoters to shy
away from putting him on.

What had been romantic record-
ings for Discos Top Hits turned into
hymns, and sales dropped dramati-
cally. His singing career came to a
virtual halt.

Last year, actor-manager Hector
Maselli became Rodriguez’ new
manager and transformed him into
a new and completely different art-
1st.

Says Rodriguez of the experience.
“I had a period of time in my life
when I tried to mix a number of
things that were not compatible with
what I was doing. In my private life,
continue to maintain the same spir-
itual beliefs, but in my artistic life,
I've now changed radically.”

After that change, Top Hits hired

Metronome $%

HAMBURG -Metronome  Ree-
ords’ sales last year were 21% ahead
of 1978. with new label acquisitions
adding to the firm’s in-house 1m-
prints such as Brain, Nature. Zebra
and Metronome.

During the year. Global. CNR,
Pacific Arts. Passport. Butterfly and
Fiction were added 10 a licensed la-
bel roster which already includes Ri-
cordi, Barclay, Chiswick. Logo and
Transatlantic.

Detailed breakdown of Metro-
nome’s performance shows 1979
sales of full-price albums were 27%
ahead of the previous year, and cas-
settes @ remarkable 80% ahead. In-
creases of 19% were achieved on
owned repertoire, and 22% on third-
party product. Market share for sin-
gles was 4.5% and foralbums, 2.5%.

French Figures

PARIS—The French Ministry of
Cultural Affairs spent $102 million
in various areas of music last year,
according to figures released here.
More than half’ went 1o theater fi-
nancial requirements, mostly on the
national opera.

Spanish composer and musical di-
rector Manuel Alejandro to wax two
albums with Rodriguez, which were
immediate suceesses in his own

By TONY MORENG
country. Columbia. Mexico, Argen-
tina and Puerto Rico.

Of the upcoming album. Jorge

Leal. international coordinator of

Discos Musart in Mexico, distribu-
tors there of Top Hits. says. “We ex-
pect sales of at least 50.000. because
Jose Luis™ appearances on television

at the Fiesta Palacc Hotel have
created a tremendous following for
him. He's berome the new Latin
American sex symbol.”
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BRITAIN

(Courtesy of Music Week)
As of 4/26/80
SINGLES

This  Last
Week Week

1 2 CALL ME, Blondie, Chrysalis

2 12 GENO, Dexy's Midnight Runners,

Parlophone

3 1  WORKING MY WAY BACK TO YOU/
FORGIVE ME GIRL, Detroit
Spinners, Atlantic
4 4 KING-FOOD FOR THOUGHT, DB 40,
Graduate
5 S SEXY EYES, Dr. Hook, Capitol
6 9 SILVER DREAM MACHINE, David
Essex, Mercury
7 NEW COMING UP, Paul McCartney,
Pariphone
8 3 DANCE YOURSELF DIZZY, Liquid
Gold, Polo
9 8 TALK OF THE TOWN, Pretenders,
Real
10 7 NIGHT BOAT TO CAIRO (EP),
Madness, Stiff
11 24 TOCCATA, Sky, Ariola
12 14 DON'T PUSH IT DON'T FORCE IT,
Leon Haywood, 20th Century
13 11 JANUARY FEBRUARY, Barbara
Dickson, Epic
14 23 MY OH MY, Sad Cafe, RCA
15 10 POISON IVY, Lambrettas, Rocket
16 13 TURN IT ON AGAIN, Genesis,
Charisma
17 19 KOOL IN THE KAFTAN, B.A.
Robertson, Asylum
18 16 LIVING AFTER MIDNIGHT, Judas
Priest, CBS
19 18 MY WORLD, Secret Affair, |-Spy
20 6 GOING UNDERGROUND/DREAMS
OF CHILDREN, Jam, Polydor
21 29 MY PERFECT COUSIN, Undertones,
Sire
22 20 HAPPY HOUSE, Siouxsie & The
Banshees, Polydor
23 26 MISSING ROADS, Selector, 2-Tone
24 22 LET'S DO ROCK STEADY,
Bodysnatchers, 2-Tone
25 34 DON'T MAKE WAVES, Nolans, Epic
26 30 CHECK OUT THE GROOVE, Bobb:
Thurston, Epic -
27 NEW THE GROOVE, Rodney Franklin, CBS
28 25 WHEELS OF STEEL, Saxon, Carrere
29 15 STOMP, Brothers Johnson, A&M
30 32 HIGH FIDELITY, Elvis Costello, F-
Beat
31 NEW STARING AT THE RUDE BOYS,
Ruts, Virgin
32 37 DEAR MISS LONELY HEARTS,
Phillip Lynott, Vertigo
33 31 HIM, Rupert Holmes, MCA
34 17 TURNING JAPANESE, Vapors,
United Artists
35 NEW | SHOULDA LOVED YA, Narada
Michael Waldon, Atlantic
36 36 NE-NE-NA-NA-NU-NU, Bad Manners,
Magnet
37 33 THE MONKEES EP, Monkees, Arista
38 38 CLEAN CLEAN, Buggles, Island
39 NEW ROUGH BOYS, Pete Townshend,
Atco
40 NEW ALL FOR LEYNA, Billy Joel, CBS
ALBUMS
1 1 GREATEST HITS, Rose Royce,
Whitfield
2 2 DUKE, Genesis, Charisma
3 3 12 GOLD BARS, Status Quo, Vertigo
4 NEW IRON MAIDEN, lron Maiden, EM|
5 20 THE BOBBY VEE SINGLES ALBUM,
United Artists
6 NEW HYPNOTIZED, Undertones, Sire
7 NEW  SKY 2, Sky, Ariola
8 4 BRITISH STEEL, Judas Priest, CBS
9 NEW GREATEST HITS, Suzi Quatro, Rak
10 6 THE MAGIC OF BONEY M, Boney
M, Atlantic/Hansa
11 7 THE BARBARA DICKSON ALBUM,
Barbara Dickson, Epic
12 5 WHEELS OF STEEL, Saxon, Carrere
13 8 FACADES, Sad Cafe, RCA
14 32 BY REQUEST, Lena Martell, Ronco
15 14 PRETENDERS, Pretenders, Real
16 13 COUNTRY NUMBER ONE, Don
Gibson, Warwick
17 10 REGGATTA DE BLANC, Police, A&M
18 19 BRAND NEW AGE, U.K. Subs, Gem
19 NEW SNAKES & LADDERS, Gerry
Rafferty, United Artists
20 11 HEARTBREAKER, Matt Monro, EMI
21 17 ONE STEP BEYOND, Madness, Stiff
22 9 TEARS & LAUGHTER, Johnny
Mathis, CBS
23 16 OUTLANDOS D'AMOUR, Palice,
A&M
24 23 SOMETIMES YOU WIN, Dr. Hook,
Capitol
25 34 OFF THE WALL, Michael Jackson,
Epic
26 NEW SNAP CRACKLE & BOP, John
Cooper Clarke, Epic
27 15 TELL ME ON A SUNDAY, Marti
Webb, Polydor
28 18 GLASS HOUSES, Billy Joel, CBS
29 NEW HEAVEN & HELL, Black Sabbath,
Vertigo
30 24 SPECIALS, Speclals, 2-Tone
31 12 STAR TRAKS, Various Artists, K-tel
32 22 STRING OF HITS, Shadows, EMI
33 26 THE CRYSTAL GAYLE SINGLES
ALBUM, United Artists
34 27 DOWN TO EARTH, Rainbow, Polydor
35 37 [INITIAL SUCCESS, B.A. Robertson,
Asylum
36 21 WOMEN AND CHILDREN FIRST, Van

Halen, Warner Bros.

37 33 THE LAST DANCE, Various, Motown

38 NEW FIRST LADIES OF COUNTRY,
Various, CBS

39 30 EAT TO THE BEAT, Blondie,
Chrysalis

40 26 ON THROUGH THE NIGHT, Def

Leppard, Vertigo

CANADA

(Courtesy Canadian Recording industry Assn.)
As of 4/16/80

SINGLES
This  Last
Week Week
1 1 ANOTHER BRICK IN THE WALL,

Pink Floyd, Columbia

2 2 CALL ME, Blondie, Chrysalis
3 3 CRAZY LITTLE THING CALLED
LOVE, Queen, EMI
4 14 HIM, Rupert Holmes, MCA
S5 NEW FIRE LAKE, Bob Seger, Capitol
6 6 WORKING MY WAY BACK TO YOU,
Spinners, Atfantic
7 4 VIDEO KILLED THE RADIO STAR,
Buggles, Island
8 17 REFUGEE, Tom Petty & The
Heartbreakers, MCA
9 5 RAPPER'S DELIGHT, Sugarhill Gang,
Quality
10 13 AN AMERICAN DREAM, Dirt Band,
United Artists
11 12 99, Toto, Columbia
12 NEW ROCK WITH YOU, Michaet Jackson,
Epic
13 NEW COWARD OF THE COUNTY, Kenny
Rogers, United Artists
14 11 ON THE RADIO, Donna Summer,
Casablanca
15 8 LADIES NIGHT, Kool & The Gang,
Delite
16 10 | DON'T LIKE MONDAYS, Boomtown
Rats, Mercury
17 15 MAKING PLANS FOR NIGEL, XTC,
Virgin
18 16 PLEASE DON'T GO, K.C. & The
Sunshine Band, TK
19 NEW | WISH | WAS 18 AGAIN, George
Burns, Mercury
20 NEW CARS, Gary Numan, Beggers
Banguet
ALBUMS
1 1 THE WALL, Pink Floyd, Columbia
2 2 AGAINST THE WIND, Bob Seger,
Capitol
3 NEW WOMEN AND CHILDREN FIRST, Van
Halen, Warner Bros.
4 5 GLASS HOUSES, Billy Joel,
Columbia
5 7 DAMN THE TORPEDOES, Tom Petty
& The Heartbreakers, MCA
6 3 THE LONG RUN, Eagles, Asylum
7 17 LONDON CALLING, The Clash, Epic
8 10 LOVE STINKS, J. Geils Band, EM!I
9 NEW GREATEST HITS VOL. 2, Abba,

Atlantic

10 NEW  RARITIES, Beatles, Capitol

11 14 B-52s, Warner Bros.

12 9 IN THE HEAT OF THE NIGHT, Pat
Benatar, Chrysalis

13 4 MAD LOVE, Linda Ronstadt, Asylum

14 8 UNCUT, Power Blues, RCA

15 NEW BACK STAGE PASS, Little River
Band, Capitol

16 6 DRUMS & WIRES, XIC, Virgin

17 NEW VOULEZ VOUS, Abba, Atlantic

18 NEW BREAKFAST IN AMERICA,
Supertramp, A&M

19 NEW GIDEON, Kenny Rogers, United
Artists

20 NEW PRETENDERS, Pretenders, Sire

WEST GERMANY

(Courtesy Der Musikmarkt)

As of 4/29/80
SINGLES
This Last
Week Week
1 3 WEEKEND, Earth & Fire, Vertigo
2 2 IT'S A REAL GOOD FEELING, Peter
Kent, EMI
3 1 SUN OF JAMAICA, Goombay Dance
Band, CBS
4 4 ANOTHER BRICK IN THE WALL,
Pink Floyd, Harvest
5 8 THE BALLAD OF LUCY JORDAN,
Marianne Faithfull, Island
6 7 BOAT ON THE RIVER, Styx, A&M
7 NEW | SEE A BOAT ON THE RIVER,
Boney M, Hansa
8 NEW DER NIPPEL, Mike Kruger, EM|
9 5 RAPPER'S DELIGHT, Sugarhilt Gang,
Metronome
10 6 QUE SERA M| VIDA, Gibson
Brothers, Polydor
11 10 OH SUSIE, Secret Service, Teldec
12 11 SAN FRANCISCO BAY, Smokie, Rak
13 9 SPACER, Sheila & B. Devotion,
Carrere
14 20 TOUCH TOO MUCH, AC/DC,
Attantic
15 18 ABSCHIED IST FIN BIBCHEN WIE
STERBEN, Katja Ebstein, Ariola
16 14 | HAVE A DREAM, Abba, Polydor
17 16 LADY OF THE DAWN, Mike Batt,
CcBS
18 30 COWARD OF THE COUNTY, Kenny
Rogers, EMI
19 19 MAMA'S BOY, Suzi Quatro, Rak
20 15 AMERICA, Gianna Nannini,
Metronome
21 13 ZABADAK, Saragossa Band, Ariola
22 17 DAVID'S SONG, Kelly Family,

Polydor

23 12 WIE FREI WILLST DU SEIN,
Bernhard Brink, EMI
24 27 NEW THEATER, Katja Ebstein, Ariola
25 NEW RAP-O-CLAP-O, Joe Bataan, Salsout
26 21 GIVE ME MORE, Teens, Hansa
27 NEW  AND THE BEAT GOES ON,
Whispers, Solar
28 23 PLEASE DON'T GO, K.C. & The
Sunshine Band, TK
29 22 ATOMIC, Blondie, Chrysalis
30 NEW D.1.S.C.0., Ottawan, Polydor
ALBUMS
1 1 THE WALL, Pink Floyd, Harvest
2 NEW DUKE, Genesis, Charisma
3 2 INSEL DER ZARTLICHKETT, Demis

Roussos, Polystar

4 9 DER NIPPEL, Mike Kruger, EMI
5 5 GUITAR ROMANTICA, Francis Goya,
Polydor
6 3 EYES OF THE UNIVERSE, Barclay
James Harvest, Polydor
7 13 LOVE LETTERS, Pat Boone, K-tel
8 7 HIGHWAY TO HELL, AC/DC,
Atlantic
9 17 CORNERSTONE, Styx, A&M
10 8 UNBEHAGEN, Nina Hagen Band,
cBS
11 6 HAPPY GUITAR, Spotnicks, Polydor
12 4 BROKEN ENGLISH, Marianne
Faithfull, Island
13 11  ELVIS' LOVE SONGS, Elvis Presley,
K-tel
14 12 DISCOVERY, Electric Light
Orchestra, Jet
15 14 GREATEST HITS VOL. 2, Abba,
Polydor
16 16 EVE, Alan Parsons Project, Arista
17 18 REGGATTA DE BLANC, Police, A&M
18 NEW  WISH YOU WERE HERE, Pink Floyd,
Harvest
19 NEW TUSK, Fleetwood Mac, Warner Bros.
20 NEW TWELVE GOLD BARS, Status Quo,
Vertigo
ITALY
(Courtesy Germano Ruscitto)
As of 4/23/80
ALBUMS
1 1 UNA GIORNATA UGGIOSA, Lucio
Battisti, Numero Uno/RCA
2 2 THE WALL, Pink Floyd, Harvest/EM!
3 17 UFFA UFFA, Edoardo Bennato,
Ricordi
4 3 INNAMORARS! ALLA MIA ETA, Julio
Inglesias, CBS/CGD-MM
S5 10 INFERNO, Keith Emerson, Cinevox/
Ricordi
6 7 SENSITIVE AND DELICATE, Steven
Schiaks, Baby/CGD-MM
7 6 ATTILA, Mina, PDU/EMI
8 S VIVA, | Pooh, CGD-MM
9 12 REGGATTA DE BLANC, Police,
A&M /CGD-MM
10 4 VIVA L'ITAUA, Francesco de
Gregori, RCA
11 8 NEW TROLLS, New Trolls, Warner
Bros./WEA
12 16 ALBUM IN CONCERTO, Guccini E |
Nomadi, EMI
13 14 GET THE KNACK, The Knack,
Capitol/EMI
14 9 BUONA DOMENICA, Antonello
Venditti, Philips /Polygram
15 13 BREAKFAST IN AMERICA,
Supertramp, A&AM/CGD-MM
16 11 ROBINSON, Roberto Vecchioni,
Ciao/CGD-MM
17 15 BANANA REPUBLIC, Lucio Dala &
Francesco de Gregori, RCA
18 18 DALLA, Lucio Dalla, RCA
19 NEW TOURNEE, Mattia Bazar, Ariston/
Ricordi
20 NEW' THE AGE OF PLASTIC, Buggles,
Istand/Ricordi
BELGIUM
(Ceurtesy Billboard Benelux)
As of 4/25/80
SINGLES
This  Last
Week Week
1 2 YOU AND ME, Spargo, Vogue
2 4 SUN OF JAMAICA, Goomday Dance
Band, CBS
3 1 MATADOR, Garland Jeffreys, A&M
] S5 ATOMIC, Blondie, Chrysalis
5 6 VISITE. Lenny Kuhr & Poppies,
Barclay -
6 7 BRASS IN POCKET, Pretenders, Sire
7 10 SONG FOR CHILDREN, Oscar Harris,
Ariola
8 3 ARE YOU READY, Billy Ocean, GTO
9 NEW TAKE THAT LOOK OFF YOUR FACE,

Marii Webb, Polydor

10 NEW  STOMP, Brothers Johnson, A&M
ALBUMS
1 1 PRETENDERS, Sire
2 6 GLASS HOUSES, Billy Joel, CBS
3 2 SHORT STORIES, Jon & Vangelis,
Polydor
4 NEW WOMEN AND CHILDREN FIRST, Van
Halen, Warner Bros.
5 9 16 SUPER VIEUX MACHINES,
Various, Polydor
6 8 THE SPECIALS, Chrysalis
7 4 ONE STEP BEYOND, Madness, Stiff
8 5 MET JE OGEN DICHT, Rob De Nijs,
EMI
9 10 HOMO SAPIENS, Robert Long,
Ariota
10 NEW DUKE, Genesis, Charisma
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International

Foreignh Disks Mean
$$ For CBS Greece

By JOHN CARR

ATHENS—In the past four years,
the international share of the record
and tape market in Greece has
doubled, from 25% to 50%, and CBS
here sees itself as the main thrusting
power in that upsurge.

In the four years since the major
set up its Athens operation, the com-
pany has consistently pioneered the
importation of international acts for
television specials and concerts,
reaping a'sales harvest from stimu-
lated young consumers.

Says Sol Rabinowitz. CBS Greece
managing director: “We broke the
ground for foreign acts when others
held back.”

First foreign act to arrive was

Eire Wins
Eurovision

® Continued from page 44
by Sjoukje and Frans Smit, Rob
Verwey and Alex Alberts.

The last time Ireland won Eurovi-
sion was in 1970, when Dana per-
formed “All Kinds Of Everything,”
which went on to become a major
chart success throughout Europe—
much as most Eurovision winners
do.

Ironically, the Johnny Logan en-
try was rejected by judges at the Irish
Castlebar international song festival
only last year (Billboard, Oct. 27,
1979) although writer Shay Healey
was given a special award as best Ir-
ish composer.

But while next year’s Eurovision is
assured, the music industry in most
European territories has reserva-
tions about the future of the event.
Fred Oster produced it for Eurovi-
sion here, and admits, “If we hadn’t
stepped in, the contest might well
have died off. Many do feel it has
become old-fashioned. and certainly
I thought the overall standard this
year was very low.”

In the contest, the juries based in
each of the competing countries con-
tributed to a verdict which went
against the norm. Solo male singers
generally fare badly in Eurovision,
the last such outright winner being
Udo Juergens back in 1963, winning
for Austria with “Merci Cherie.”
Big-voiced ballads have generally
been overlooked. too.

Though the result was in doubt
until the final jury voted. Logan’s
win was convincing in that he was
voted top by seven nations, second
by one. and third by two.

French singer Joe Dassin. in 1977.
He taped a tv special and was a guest
of a cast show. activities which
helped send his current album past
the 50.000-unit gold mark. He re-
turned the following year to further
build popularity.

Greek tv viewers got a first close-
up of a foreign rock artist when Su-
pertramp’s John Helliwell taped a
show in September, 1979. Even
though the other group members
didn’t appear, Helliwell’s brief spiel
helped push “Breakfast In America™
way past the gold standard in a few
short months.

The latest international group
concert, by British band Police here
at the end of March, was a sellout
and headline-grabber, confirming
the value of CBS’ strategy on inter-
national product (the major distrib-
utes A&M in Europe). The one sour
note at that event was the number of
exaggerated press reports that fol-
lowed. prompted largely by a clash
between jittery cops and a few hot-
heads.

CBS angrily denies charges that
the Police concert provoked serious
rioting. “I was there,” says Rabino-
witz, “and all I saw were a couple of
broken windows. It confirms my be-
lief that Greece is still probably the
most non-violent country in Eu-
rope.”

Rabinowitz, a veteran of the U.S.
music scene, says the Police concert
was “one of the most astounding ex-
periences I've ever had. It was a very
emotional event.”

Such events. claims CBS. have
given the company 40% of the inter-
national repertoire market here. or
20% of the total market. But by
being in the forefront of the inter-
national “boom,” CBS has drawn
fire from those who consistently
moan about the “pervasiveness” of
the Western pop culture here.

Rabinowitz confessed to having
given the problem much thought
“But,” he says finally, “buyers are
simply buying what they like. We
simply make available more foreign
material than other companies in
Greece.”

Greece’s state radio programmers
have been preferring local repertoire
in the face of these recent develop-
ments. But even this, in the CBS
view, is rebounding to the com-
pany’s benefit by steering younger
buyers even more determinedly to
pop and rock. CBS believes the
green light is on for more inter-
national acts to show through.
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Female Acts Spark
- Music, Sales In Asia

® Continued from page 44

deed. the island exports them, each
year sending large numbers of enter-
tainers overseas to perform for Chi-
nese communities.

Locally, the flourishing music
business centers around the three
TV networks, which retain as many
as 100 singers under contract and
broadcast several hours of music
programs every evening. Mandarin
songs—romantic ballads or the stir-
ring patriotic airs favored by the
government—are the order of the
day, followed by American tunes.

One of Taiwan’s biggest rages,
Feng Fei-fei, rose to stardom in the
mid 1970s when her first cut, “Ju Ni
Hsing-fu™ enraptured rout Taiwan.
After regular appearances on China
Television Company’s You Love
Weekends and a hit single, “Wo Shi
Yi Pien Yun,” that sold 100,000
copies in Taiwan (where most popu-
lar records never sell over 50.000
disks), Fei-fei’'s name has become a
household word. While the 27-year-
old singer could hardly be called
glamorous, her vivacious person-
ality, vocal talent and homely
demeanor has won her a following
in Taiwan and Southeast Asia.

@ Hong Kong: There may not be
many independent nightclubs,
cabarets and dance halls left in the
territory that attract big-name talent,
but anyone with a thirst for song can
listen to songstresses step gingerly
through a tune at one of the dozens
of sleazy music bars in Wanchai or
Tsimshatsui. The sound may not be
too professional but is often good,
gut-felt music. And the company is
accommodating.

To hear Hong Kong’s (and the re-
gion’s) top singers, the music lover
today must visit one of the plush
bars in the older established or inter-
national hotels. It’s there that the
likes of Frances Yip. probably the
most internationally known Asian
singer, does her crooning,

Hong Kong-born Frances’ 1974
“Discovery” album for Cathay Pa-
cific led to just that—and a world-
wide recording contract with EMI.
Today. the superstar travels exten-
sively—more than 80,000 kilometers
a year—covering nightclubs in Asia
and the West. “Cabaret is my bread
and butter.” says Frances, whom
one pop music critic has dubbed
“Asia’s Helen Reddy,” “but I am
still making records.”

It would appear that was all the
petite dynamo did, at one point re-
leasing three LPs in different lan-
guages simultancously: an English

album in Britain, a Japanese one in
Japan and a Chinese disc in South-
cast Asia.

Hong Kong’s success in ridding it-
self of the piracy scourge has proved
a godsend to a flock of Chinese and
other songbirds based in the city.
Firms are making more money off
successful records and are willing to
invest in new talent.

Among the beneficiaries: singer-
actress Teresa Carpio, a Hong
Kong-born Filipina whom critics
call “the little lady with the big
voice;” Cantonese singer Elisa
Chan, formerly with the Filipino
band The New Topnotes, whose
powerful rendering of “You’re In
My life” at the 10th World Popular
Song Festival in Tokyo last Novem-
ber fetched her an Outstanding
Song Award; Filipina singer-musi-
cian Gracie Rivera, who renders her
Cantonese and Tagalog love songs
in concert theatres and supper clubs
throughout the region: and teeny-
bopper raves Chelsia Chan and Pa-
tricia Chan.

The second part of this report will
be published in Billboard next week.

© 1980 AsiaWeek Magazine, Hong
Kong.

Change Figures

MADRID—Because of inaccurate
and unsubstantiated reports on sales
from record companies, statistics in
Spain will in future be regulated by
Associacion Fonografica Espanola
(AFE), the national phonographic
association.

This official decision follows the
development of a situation regarded
as unsatisfactory, following the deci-
sion of copyright society Sociedad
General de Autores E Espana
(SGAE) that 75.000 copies sold of a
single qualified for gold, or 50,000
units of an album, with 150,000 sales
needed to go platinum.

With no proper body controlling
the return of sales figures, it was felt
that assessment of real sales was un-
reliable. Now actual sales, it is
hoped, will be accurate rather than
mere guesswork linked with promo-
tional build-up and hopes.

Sales Surge

FRANKFURT—Bellaphon Rec-
ords’ sales for 1979 were 40% ahead
of the previous year, reports com-
pany chief, Branco Zivanovic, repre-
senting its most successful trading
period since being formed in 1962.
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JAPAN

(Courtesy Music Labo)
As of 4/28/80
SINGLES

OKURU KOTOBA, Kaientai, Polydor
{Nichion/Noel)

SHINKIROH, Crystal King, Aard Vark
(Yamaha) .

RUN AWAY, Shannels, Epic (PMP)

FUSHIGINA PEACH PIF, Mariya
Takeuchi, RCA (Burning/PMP) .

SHIAWASE SAGASHITE, Hiroshi
Itsuki, Minoruhon (Sound Eye)

THIS IS SONG FOR COCO-COLA,
Eikichi Yazawa, Warner Bros.
(Sunrise Mackey)

KUCHIBIRU-YO ATSUKU
KIMIOKATARE, Machiko
Watanabe, CBS/Sony (PMP)

HIGE-NO-THEME, Akihiko Takashima
& The Electric Shavers, SMS
w be Ongaku Shuppan)

Al-NO-SONG, Hideki Saijoh, RCA
(Taiyo Ongaku)

SHANIKU-SAI, Momoe Yamaguchi,
CBS/Sony (Tokyo Ongaku
Shuppan)

DOHKESHI-NO-SONNET, Masashi
Sada, Freeflight

HEY LADY, Mayo Shohno, Jane (Yui
Ongaku Shuppan)

SUBARU, Shinji Tanimura,
Casablanca (Noel/Burning)

JOYU, Hiromi Iwasaki, Victor (NTV/
Geiei)

TOMARIGI, Sachiko Kobayashi,
Warner Bros. (Daiichi)

ASHITA-NO-JOE, Takeshi Obo,
Orange House (April)

HEART-DE-SHOHBU, Mako Ishino,
Victor (NTV/Burning)

SAYONARA, Offcourse, Toshiba/EMI
(PMP)

BODY LANGUAGE, Dooleys, GTO
(PMP)

LOVE SONG, Twist, Aard Vark
(Yamaha M)

ALBUMS

IKITEITEMO IIDESKA, Miyuki
Nakajima, Aard Vark

TINY BUBBLES, Southern All Stars,
invitation

LOVE SONGS, Maria Takeuchi, RCA
(RVC)

ABBA'S GREATEST HITS VOL. 2,
Discomate

GLASS HOUSES, Billy Joel, CBS/
Sony

SOLID STATE SURVIVOR, Yeliow
Magic Orchestra, Alfa

PUBLIC PRESSURE, Yellow Magic
Orchestra, Alfa

MIDDLE MAN, Boz Scaggs, CBS

LAST SHOW, Mayo Shohno, Jane

BEST OF RICHARD CLAYDERMAN,
Richard Clayderman, Victor

KISHO TENKETSU, Chiharu
Matsuyama, F

MAD LOVE, Linda Ronstadt, Asylum

MILLION-DOLLAR-NIGHT, Kai Band,
Express (Toshiba)

TERRA-E, Soundtrack, Columbia

ROMANTIC CAT, Bobby Caldwell,
TK

WAJINDEN, Kaientai, Polydor

ASHITA-NO-KIMIE, Iruka, Orplid
{Crown)

JOLLY JIVE, Masayoshi Takanaka,
Kitty

HELLO WELCOME, Dooleys, GTO

This Last
Week Week
1 1
2 9
3 3
4 2
5 7
6 8
7 4
8 10
9 6
10 11
11 5
12 12
13 15
14 19
15 14
16 17
17 16
18 13
19 18
20 NEW
1 1
2 2
3 3
4 4
5 5
6 6
7 7
8 9
9 8
10 11
1 10
12 12
13 13
14 NEW
15 15
16 14
17 17
18 18
19 19
20 NEW

CATCHING THE SUN, Spyrc Gyra,
MCA

AUSTRALIA

{Courtesy Kent Music Report)

As of 4/21/80

SINGLES
This Last
Week Week
1 1 1 GOT YOU, Split Enz, Mushroom
2 2 ANOTHER BRICK IN THE WALL, -
Pink Floyd, CBS
3 3 CRAZY LITTLE THING CALLED
LOVE, Queen, Elektra
4 5 ROCK WITH YOU, Michael Jackson,
Epic
5 8 BRASS IN POCKET, The Pretenders,
Sire
6 4 HE'S MY NUMBER ONE, Christie
Allan, Mushroom
7 6 COWARD OF THE COUNTY, Kenny
Rogers, United Artists
8 16 FLY TOO HIGH, Janis lan,
interfusion
9 17 ROCK LOBSTER, B-52s, Warner
Bros.
10 12 SPACE INVADERS, Player, WEA
11 7 DREAMING MY DREAMS OF YOU,
Colleen Hewett, Wizard
12 10 DAY TRIP TO BANGOR, Fiddlers
Dream, RCA
13 9 DO THAT TO ME ONE MORE TIME,
Captain & Tennille, Casablanca
14 14 ROMEOQ’S TUNE, Steve Forbert,
Epic/Nemperor
15 15 MONEY, Flying Lizard, 7 Records
16 11 WALKING ON THE MOON, Police,
A&M
17 13 LOCOMOTION, Ritz, Epic
18 NEW TOTAL CONTROL, Motels, Capitol
19 NEW HOW DO | MAKE YOU, Linda

Ronstadt, Asylum
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20 20 PLEASE DON'T GO, K.C. & The

Sunshine Band, TK

ALBUMS
1 1 TRUE COLOURS, Split Enz,
Mushrrom
2 2 OFF THE WALL, Michael Jackson,
Epic
3 3 THE WALL, Pink Floyd, CBS
4 4 REGGATTA DE BLANC, Police, A&M
5 11 GREATEST HITS, K.C. & The
Sunshine Band, TK
6 5 GLASS HOUSES, Billy Joel, CBS
7 6 THE ROSE, Soundtrack, Atlantic
8 8 AGAINST THE WIND, Bob Seger,
Capitol
] 9 THE B-52s, Warner Bros.
10 7 DESTINY, Jacksons, Epic
11 10 SKY, Sky, RCA
12 12 MAD LOVE, Linda Ronstadt, Asylum
13 18 NIGHT RAINS, Janis lan, Interfusion
14 13 THE PRETENDERS, Pretenders, Sire
15 17 KENNY, Kenny Rogers, United
Artists
16 15 THE MOTELS, Motels, Capitol
17 14 SUDDENLY, Sports, Mushroom
18 NEW THE JAMES GALWAY COLLECTION,
James Galway, RCA
19 19 OUTLANDOS D'AMOUR, Police,
ALM
20 16 TUSK, Fleetwood Mac, Warner Bros.
HOLLAND
(Courtesy BUMA/STEMRA)
As of 4/21/80
SINGLES
This Last
Week Week
1 1 YOU AND ME, Spargo, Inelso/VIP
2 2 SAJANG E, Massada, Telstar
3 3 SUN OF JAMAICA, Goombay Dance
Band, CBS
4 4  WILLY ALBERT! BEDANKT, Andre
- Van Duin, CNR
5 5 SONG FOR THE CHILDREN, Oscar
Harris, Ariola
6 6 MATADOR, Garland Jeffreys, A&M
7 8 VISITE, Lenny Kuhr & Poppys, CNR
8 10 TAKE THAT LOOK OFF YOUR FACE,
Marti Webb, Polydor
9 9 THE END OF THE SHOW, Cats,
Bovema/Negram
10 7 PEARLY DUMM, BZN, Mercury
ALBUMS
1 1 GREATEST HITS, BZN, Mercury
2 2 HOMO SAPIENS, Robert Long,
Bovema/Negram
3 7 GEVECHT MET DE ENGEL, Flairck,
Polydor
4 3 MET JE OGEN DICHT, Rob De Nijs,
Bovema/Negram
5 9 DROMENTREIN, Lenny Kuhr, CNR
6 NEW 20 GOLDEN HITS, Cats, Arcade
7 4 GOLDEN POP INSTRUMENTALS,
Various, Arcade
8 8 20 GREATEST HITS, Hot Chocolate,
Arcade
9 NEW GRUSSE AUS TIROL, Various, K-tel
10 5 WOMEN AND CHILDREN FIRST, Van
Halen, Warner Bros.
SWEDEN
(Courtesy GFL)
As of 4/23/80
SINGLES
This Last
Week Week
1 1 BRASS IN POCKET, Pretenders,
Real
2 4 UTAN ATT FRAGA, Kenta,
Metronome
3 6 TIRED OF TOWIN' THE LINE, Rocky
Burnette, EMI
4 2 ANOTHER BRICK IN THE WALL,
Pink Floyd, Harvest
5 3 QUE SERE ME VIDA, Gibson
Brothers, Mariann
6 7  VAXELN HALLA, Janne 'Lucas’
Person, Mariann
7 NEW  JUST NU, Tomas Ledin, Polar
8 5 FLICKORNA PA TV2, Gyllene,
Parlophone
9 8 VI BO PA LANDET, Broederna Djup,
Mariann
10 10 RYM EN DAG, Rock De Luxe, CBS
ALBUMS
1 1 THE WALL, Pink Floyd, Harvest
2 2 PRETENDERS, Pretenders, Real
3 3 451023.0637, Kim Larsen, CBS
4 5 GYLLENE TIDER, Parlophone
5 4 DIAMONDS, Amanda Lear, Aricla
6 8 HOPPETS VIND, Gosta Linderholm,
Metronome
7 9 FACTORY I, Factory, CBS
8 NEW THE ROSE, Soundtrack, Atlantic
9 NEW GLASS HOUSES, Billy Joel, CBS
10 NEW DUKE, Genesis, Charisma
MEXICO
{Courtesy Enrique Ortiz)
As of 4/20/80
SINGLES
This  Last
Week Week
1 4 HE VENIDO A PEDIRTE PERDON,
Juan Gabriel, Ariola
2 1 QUE NO, Pedro Marin, Gamma
3 3 SE TE FUE VIVA LA PALOMA,
Manoella Torres, CBS
4 6 POR S| VOLVIERAS, Jose Luis

Rodriguez, Musart

5 2SI ME DEJAS AHORA, Jose-Jose,
Ariola
6 NEW COMO YO TE AMO, Raphael,
Gamma
7 NEW SIN AMOR, Ivan, Melody
8 5 NADIE ES COMO TU, Rocio Durcal,
Ariola
9 8 CRAZY LITTLE THING CALLED
LOVE, Queen, EMI
10 NEW LA CULPA HA SIDO MIA, Camile

Sesto, Ariola

ISRAEL

(Courtesy Reshel Gimmet/IBA)

As of 4/18/80
SINGLES
This  Last
Week Week
1 4 BABE IT'S UP TO YOU, Smokie,

RAK

2 1 DESIRE, Andy Gibb, RSO
3 NEW YOU MAY BE RIGHT, Billy Joel, CBS
4 5 CHARRIE, Cliff Richard, EMI
5 7 ATOMIC, Blondie, Chrysalis
6 2 LAST TRAIN TO LONDON, Electric
Light Orchestra, Jet
7 3 SAVE ME, Queen, EMI
8 8 RIDERS IN THE SKY, Shadows, EMI
9 NEW | CAN'T TELL YOU WHY, Eagles,
Asylum
10 6 THE PLASTIC AGE, Buggles, Island
ALBUMS
1 1 DISCOVERY, Electric Light
Orchestra, Jet
2 2 THE WALL, Pink Floyd, CBS
3 4 GREATEST HITS VOL. 2, Abba, Epic
4 3 HAIR, Soundtrack, RCA
5 5 CHILDREN'S SONG FESTIVAL NO.
10, Various, Isradisc
6 7 52ND STREET, Billy Joel, CBS
7 6 GREATEST HITS Rod Stewart,
Warner Bros.
8 8 GLASS HOUSES, Billy Joel, CBS
9 9 EMOCIONES, Julio Iglesias, CBS
10 NEW CORNERSTONE, Styx, A&M
NEW ZEALAND
(Courtesy Record Publications)
As of 4/20/80
SINGLES
This Last
Week Week
1 2 CRUISIN’, Smokey Robinson,
Motown
2 1 UTTLE SISTER, Ry Cooder, Warner
Bros.
3 10 BRASS IN POCKET, Pretenders,
Real
4 4 | WANNA BE YOUR LOVER, Prince,
Warner Bros.
5 3 1 GOT YOU, Split Enz, Polydor
6 9 DO THAT TO ME ONE MORE TIME,
Captain & Tennille, Casablanca
7 NEW WORKING MY WAY BACK TO YOU,
Spinners, Atlantic
8 8 YES I'M READY, Teri De Sario with
K.C., Casablanca
9 5 MONEY, Flying Lizards, Virgin
10 NEW DONT ASK ME, Toy Love, WEA
ALBUMS
1 NEW  MUSIC BY CANDLELIGHT, Ghorghe
Zamfir, Philips
2 2 THE WALL, Pink Floyd, CBS
3 4 GREATEST HITS, K.C. & The
Sunshine Band, TK
4 3 TRUE COLOURS, Split Enz, Polydor
5 5 DAMN THE TORPEDOES, Tom Petty
& Heartbreakers, MCA
6 6 THE JAMES GALWAY COLLECTION,
James Galway, RCA
7 8 THE PRETENDERS, Real
8 NEW LIVE IN LONDON, James Last,
Polydor
9 NEW GLASS HOUSES, Billy Joel, CBS
10 7 OFF THE WALL, Michael Jackson,

Epic

Quatro Rocks
In Romania

BUCHAREST—The four con-
certs played here in the Palace Hall
by Suzi Quatro and her band gave
Romanian audiences their first real
taste of all-out Western rock. An in-
stantly acquired taste too, judging
by the delirious applause. and the
way all 12,000 seats sold out within a
day of going on sale.

The dates were organized by Ro-
manian booking agency ARIA and
impresario Kemal. with the help of
Hungarian journalist and promoter
Hegedos Laszlo. A television docu-
mentary on the shows was made by
Octavian Ursulescu for showing in
two parts on national television.

Forthcoming ARIA projects in-
clude visits by Gloria Gaynor, Hun-
garian rock group Omega, and the
ballet group of Hamburg Television.
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Weather Hurts Disk
Production In Kenya

NAIROBI-In Kenya, as with
most developing nations, there is a
fine balance between prosperity and
gloom, which can easily be tipped—
as it has been recently—by such an
unreliable factor as the weather.

Record industry people here have
been suffering from the recent ef-
fects of lack of rain, and burning
sun.

The industrial area of Nairobi has
been working to a three- or four-day
week as a result of crippling power
cuts being made by the Power &
Lighting Corp. to preserve energy.

The failure of the “short rains” in
September and October meant an
ever-dwindling hydro electric power
source, and the burning summer sun
has further depleted the water and.,
consequently, the power supplies.

Kenya has. in the past few years,
changed its power source from the
Owen Falls dam at Jinya in Uganda
to a string of local supply sources on
the Tana River.

This change has meant some mi-
nor interruptions, but nothing as
disrupting as the recent problems
have been.

But there are several phases of the
hydro electric development still un-
der way which. once finished. will
ensure that Kenya is adequately
supplied even in the driest months.

The present drought. however,
has meant a slowdown in the supply
capabilities of Kenya’s only factory,
East African Records Ltd.. a subsidi-
ary of Phonogram.

Local record producers and man-
ufacturers have been up in arms
about the poor supplies. and in the
hope of remedying the situation
have reactivated the local Musiki co-
operative, whose aim it is to put a
second factory into Kenya.

The aim of the cooperative is to
sell shares to all involved at every
level of the music industry. and to
raise further finance from pledges
already made by government fi-
nancing institutions.

The feeling amongst the majority
of record industry people is that
there’s room for a second factory. if
done on the right scale. One other
such project has recently been liqui-
dated, and that stands as a warning
to all those who would be involved
in another such attempt.

The managing director of East Af-
rica Records, Ver Hans Kinzi, has
repeatedly asserted that the pressing

Belgian Gold

BRUSSELS—Flemish artist Ray-
mond Van Het Groenwoud has
been awarded a gold album by EMI,
for selling more than 15.000 copies
of the album “Ethisch Reveil.”

2 Kings Road, Hasi

, Surrey, Eng|
Tel.: (0428) 53953 Telex: 858226 STAGEIG
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plant has the capability to accept all
orders from the whole of Kenya, and
to process them all in good time.

But some of the larger record com-
panies contest that claim, and main-
tain that a more rapid turnaround
from order to delivery would further
stimulate the local market. Some re-
peat orders are taking as long as a
month to process, in what is seen as a
not very busy period.

The growing disenchantment,
therefore, may be the push needed
to get either the cooperative plant or
some foreign-owned factory off the
ground, and to threaten the stran-
glehold which East Africa has.

From the lessons learned through
the failure of Kenya’s other “second
plant.” it’s clear that only a well-run
and compact factory would survive.

LONDON-—Charlie Dore. British
female singer currently in the U.S.
top 20 with her Island single. “Pilot
Of The Airwaves.” seems set to be-
come the latest in a growing band of
U.K. rock performers who break
abroad before succeeding in their
homeland.

The single was her second release
here, it received substantial national
and local promotion, but barely
dented the charts. Dore’s first single.
the softly lyrical “Fear Of Flying.”
made little progress either. The third
single “Where To Now,” title track
from her debut album. is also a slow
mover.

Charlie Dore is a 26-year-old
former drama student. looks a little
like Diane Keaton and has some of
the vocal timbre of Joni Mitchell.
But the basic personality and the
musical approach are very individ-
ual.

“Naturally the U.S. breakthrough
is very important to me,” she says. “I
think the next couple of months are
going to be very important for me,
too. The first signs are encouraging
and I'd love the chance to tour
there.”

The “Pilot™ success comes after
several years of relative obscurity on
the London pub and club scene.
From the same scene came Pick
Withers, once a drummer in Dore’s
band, but with Dire Straits now.
Elvis Costello. 100. used to play in a
support band at some of her regular
gigs way back. In 1977. Mike Ross.
now her manager. asked her to form
a support band for a London con-
cert. and it started working with a
heavy country bias.

However. the blossoming of her
own songwriting talents meant her
music covered a much wider spec-
trum of rock.

“Music is my life now.” she says.
“But originally my sights were on
the stage. I did five years at drama
school. but my mother’s musical
background as a noted pianist in the
dance-band scene of the 1940s gave
me a conflict of interests.

“More often than not. I'd end up
playing instruments in stage produc-
tions.”

Her band now is called Back
Pocket. the latest line-up being com-
pleted after Charlie Dore had been
in Nashville. Tenn.. recording three
tracks for the first album. The group
now is tight and powerful, a worthy
complement to her resonant voice.

But getting that individual style
across via songs mostly written now
by herself remains a problem. She

&

BACKSTAGE MEETING—Nemperor recording artist Steve Forbert, left, chats

with Muff Winwood, right, a&r director for CBS Records U.K., and deejay Paul
Gambacinni from BBC Radio 1. The three got together backstage after For-
bert’s SRO concert at London’s Drury Lane Theatre.

Foreign Success First For Dore.
‘Pilot Of The Airwaves’ Did Nothing In Her Homeland

By PETER JONES

says: “Music industry chiefs seem
confused. They either expect Eng-
lish girl singers to be all pearls and
lace, or else very raunchy heavy
rockers. If you don’t fit neatly into
one or other of those categories,
you're seen as a misfit.

“However, I do realize that itis all
too easy for female singers today to
become overslick or over-processed.
I believe in being professional, but 1
know you also have to keep a sense
of humor in your music.”

Manager Ross is a U.S. citizen, his
passion for rock matched only by his
enthusiasm for baseball. He says:
“When I took Charlie on, she hadn’t
written many songs, but she did
have a rare quality. I was sure of her
potential.”

Now reviewers have likened the
Charlie Dore style to contempo-
raries as far apart, vocally. as Em-
mylou Harris and Rickie Lee Jones.
“But no woman has influenced me,”
she says. “I'm more interested in
people like Ben E. King, Little Feat
or Stevie Wonder.”

The future could be bright. But
she admits: “It is still hard for an
English girl singer to break. I’s been
said that I'm about the first to get to
top 20 status in the U.S. in a long
while. Well, what I've done so far is
orientated towards the U.S. market,
because that is what I like listening
to and that’s why I cut tracks in
Nashville.

“From now on. it’s largely a mat-
ter of luck and the right breaks.”

Foreign Publishers Asked
To Russian Rock Festival

TBILISI-The Spring Rhythms of
Thilisi '80 festival held here last
month was the most important rock
event staged in Russia. culmination
of a number of smaller festivals held
in various Soviet cities over the last
decade.

Organized jointly by the Georgian
state booking agency. composers’
union and local division of copy-
right agency VAAP, it featured 26
groups from all over the country.
performing in Tbilisi’s two largest
halls plus another in Gori 100 miles
away.

Participants presented their con-
cert program in the Army Officers’
House. and another contest set. be-
forc a 21-man jury. in the Georgian
Philarmoniya hall. Judges included

Pay Damages

LONDON—Top Tapes Ltd. of
Hendon. North London, is to pay
around $3.500 in damages. plus
costs, as a result of an action brought
against it on behalf of the record in-
dustry here.

The company consented to the or-
der brought against it by the judge in
an action by CBS Inc. and 28 other
plaintiffs as a result of the alleged
sale of counterfeit cassettes.

The order further bans Top Tapes
from infringing copyright in the
sound recordings, artwork or regis-
tered trade marks of any of the
plaintiffs.
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noted Soviet composers and song-
writers Yuri Saulsky, Arno Babajan-
yan, Murad Kazhlayev, Walter Oja-
kaer and others.

Winning bands were Time Ma-
chine (Mashina Vremeni) from
Moscow and the Magnetic Band
from Tallin. Time Machine works
full-time in the Moscow Theater of
Comedy. Its set of original composi-
tions, most written by group leader
Andrei Makarevitch, combined
rock. jazz and country elements with
a verse narrator.

VAAP invited representatives of
some foreign publishers to acquaint
themselves with contemporary So-
viet material, and television com-
panies from both West Germany
and Sweden taped several concerts
for later transmission in their own
territories. Dr. Lubomir Doruzhka,
newly elected president of the inter-
national Jazz Federation and Bill-
board’s Czech correspondent. also
attended to represent Czechoslovak
copyright agencies.

All tickets were sold long before
the festival dates, and public re-
sponse was in general enthusiastic
despite PA problems and a certain
unevenness in the program.

The rock event was the second
major project to take place at Tbilisi
in recent years. A 10-day jazz festi-
val was held there in 1978, and plans
envisage a Soviet-Polish jazz festival
for 1981. as a first step to reviving the
tradition of international jazz festi-
vals firststaged in Tallin in the ’60s.

International
| Briefs___ |

® LONDON-Capfain Video,
the in-store promotion firm which
pioneered the retail video business
in Britain, has added three new terri-
tories to its coverage—Germany,
Holland and Spain—bringing the to-
tal to 11. In Germany, its promo-
tional tapes will be handled by Rudi
Steiner of Video Und Musik. Bopl-
ingen, near Munich; in Holland, the
product goes through DDM Prod-
ucts; in Spain, Captain Video is rep-
resented by Gorge Aroque Ferrari of
Teldec, in Barcelona. The com-
pany’s tapes are also available in
Australia, Japan. Finland, Norway.
Sweden, Denmark. Belgium and the
UK.

® TOKYO-Hori Productions,
Top Music Publishing and Nippon
Columbia have combined to form a
new label, Paraiso. which aims to de-
velop Latin American talent for
Japanese consumption. The concept
originated at Top Music four years
ago, when the company presented a
festival in Latin America called the
“Caravan.” a talent forum for young
artists. Japanese a&r staff signed
performers from that showcase.
Now Paraiso will release Latin prod-
uct, first being by 17-year-old singer
Eliana. with backup by Japanese
Latin band, Orchestra 246. Product
ships Thursday (1).

® PRAGUE-The signing of a
new agreement between EMI Music
and Supraphon. its Czech licensee,
was marked here recently by the
presentation of an inscribed repro-
duction of the celebrated “His Mas-
ter’s Voice” painting. The two firms
have been associated for 10 years. At
the same time, Supraphon was
presented with a gold disk to signify
50.000 sales of an Olivia Newton-
John compilation, created specially
for the Czech market. Among those
at the ceremony were Viktor Kasak.
director general of Supraphon, and
Chris John, EMI Music’s licensee
coordinator for Eastern Europe.

e KUALA LUMPUR-WEA
Malaysia’s recent compilation of top
hits by local acts on its roster is re-
portedly selling well here. Entitled
“Lagu-Lagu Pujaan Ramai” (Most
Requested Song), the disk is being
sold for about $1 below the normal
price for local releases. Artists in-
clude Latiff Ibrahim, Dhalan Zai-
nuddin. Yasmin Yusof, Broery Ma-
rantika, Ahmad Jais. Heavy
Machine and Khatijah Ibrahim.
Meanwhile. the company is thought
to be planning to sign more local
acts.

¢ LONDON-The Henry Hada-
way Organization is expanding. and
has set up a new pressing and distri-
bution deal with Pye Records for the
U.K. and Eire. A five-strong sales
force for Hadaway will work along-
side Pye. A new label. Crash. is also
part of the deal. formed to specialize
in heavy metal and rock repertoire,
contrasting with its Satril label’s pop
image. Satril is also setting up a
recording studio complex. for use by
in-house acts and outside clients.

Jobs Disappear

LONDON—A minimum of 70
jobs will be lost when Selecta.
Decca’s U.K. distribution depot in
South London. is phased out over
the coming weeks. Final closure is
expected May 9 after which all de-
liveries will be made by PolyGram
Record Operations. Most of the dis-
appearing jobs will be among as-
semblers and packers, according to
general manager John Roberts, who
goes to work for PolyGram.
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HEAVY TURNOUT—Toronto fans turn out in force to see Attic recording

group, Teenage Head, at an in-store autograph-signing session at suburban

Toronto's Zounds store. The turnout was the largest Zounds has seen for a
store appearance, reports the retail firm.

Quebec’s Offenbach Seeks
Acceptance Internationally

MONTREAL—-Quebec’s  fore-
most rock group. Offenbach, is
shooting for the international mar-
ket after an Il-year stint of estab-
lishing a name for itself in the home
province of Quebec.

The blues-rock quintet has toured
Canada and parts of Europe over
the ycars with considerabie success,
but apart from a one-album deal
with A&M Canada. Offenbach has
until now been pretty much of a pro-
vincial phenomenon.

Last year. a series of concert dates
in Quebec culminated in a trium-
phant show at the Theatre St. Denis
in Montreal with a 15-piece orches-
tra, plus horns. The big band sound
was re-ignited at a Montreal Forum
concert carlier this month, attracting
just under 10,000 fans who paid an
average of $8.80 per ticket for the ex-
perience.

The Forum date was crucial in the
overall game plan of breaking this
blues-rock outfit out of the province.
says manager Alain Simard.

Capitol Unveils

TORONTO-Capitol introduces
the new Angel Digital series (o the
marketplace this month with the re-
lease of three of a projected series of
seven litles.

Interestingly. the three recordings
feature scparate digital recording
systems, a Capitol spokesman re-
ports.

Just released are: Bach’s “Suite in
B Minor/Telemann’s “Suite In A
Minor,” Debussy’s “Images For Or-
chestra/Prelude A L’Apres-Midi
D’'Un Faune” and 10 lushly scored
classical favorites conducted by
-Franck Pourcell, titled “A Digital
Concert.”

The DS prefix series carry a
$10.98 suggested list tag in Canada,
are manufactured in the U.S. and
cover a fairly eclectic sweep of classi-
cal sounds.

One of the more novel releases in
the series is a three-LP set of the six
Brandenburg concertos cut at 45
r.p.m.

Capitol’s Angel series also fea-
tures a new release titled “The Bea-
tles Concerto,” performed by the
Royal Liverpool Philharmonic Or-
chestra. An analog recording, Capi-
tol is backing this release with a
promo-only interview tape with
George Martin discussing back-

“Offenbach has clearly broken
down the last bastion reserved for
the best American and British super-
star acts by playing the Forum.
There is only one other Quebecois
rock act to have dared headline the
venue in the past,” and that was the
Ville Emard Blues Band some four
years back.

Currently completing a 10-date
serics of concerts in Europe, Offen-
bach returns to firm up summer con-
cert dates in Canada. including a
showcase in the Toronto market at
Ontario Place.

Simard, meantime, has carefully
budgeted funds to produce a major
budget Anglo rock album. plus an
English tv special. The special hasal-
ready kindled serious interest from
the PBS network in the U.S.. Simard
says.

The recent Forum date grossed
$80.000. according to Simard. and
included John Mayall who opened
the show and later jammed with the
band during the rousing finale.

Angel Digital

ground behind some of the tunes
which he originally produced. This
quasi-classical concerto was pro-

duced by Martin at Air London;
Ron Goodwin conducts.

Pickwick Label

TORONTO-Pickwick of Canada
has launched the first full-price la-
bel for the release of domestic prod-
uct in its history here. Intercan Rec-
ords is the new label’s name, and the
first release is vocalist Doug Mal-
lory's LP, “Nothing Can Stop Me
Now” and single, “Good Morning
Old Friend.”

Intercan will lease productions for
the new label division, according to
Al Matthews, Pickwick’s promotion
director.

The Mallory disk is one of a num-
ber which Intercan plans (o Icase
from the Canadian Talent Library
series. a division of Standard Broad-
cast Productions.

This is the first time Pickwick has
ventured into marketing and pro-
moting full-list contemporary prod-
uct in Canada, and certainly the first
time the company has made any ma-
jor commitment to marketing Cana-
dian recording artists.

IAN HUNTER-Live/Welcome
To The Club, Chrysalis CH21269.
Produced by Mick Ronson, lan
Hunter.

Last November ex-Mott The
Hoople leader Hunter sold out
L.A’s Roxy club for a week of full-
tilt rock’n’roll. The result is this ex-
citing two-record set.

Overall there are 18 selections—
many Mott The Hoople oldies and
several tunes from Hunter's 1979
solo “You're Never Alone With A
Schizophrenic™ Chrysalis effort.

Four new sides—all on side four-
are also included for extra sales
spice. In fact, from a purely econom-
ical point of view, this two-pocket
extravaganza is a bargain consid-
ering the $11.98 list price.

The cast of characters are Hunter
on guitar. piano harp and lead vo-
cals: Mick Ronson on lead guitar.
vocals, Moog and mandolin; Eric
Parker on drums and vocals; Martin
Briley on bass and vocals; Tommy
“Mad Dog” Morrongiello on guitar
and vocals; Tommy ‘“Moondog”
Mandel on keyboards and vocals;
George Meyer on keyboards and vo-
cals; and Susie Ronson and Ellen
Foley providing vocals on “We
Gotta Get Out Of Here”

It should be noted that the band
as much as Hunter are the driving
forces behind this set. By the time
the Le Mobile recording truck
caught up with the band it was well
into its fall tour and revved up.
Three of the newer selections werc
cut live at New York’s Media Sound
Studios last January. There’s no
overdubbing on the first three sides.

At the heart of the band is de-
pendable Mick Ronson, a former
David Bowie and Mott The Hoople
guitarist, who makes his presence
felt early on in “F.B.1.” an instru-
mental with an irresistible, swinging
guitar hook. That paves the way for
the gruff but unique vocal style of
Hunter as he launches energetically
into “Once Bitten. Twice Shy,” from
his first solo album.

The pace slows down a little bit on
the next two tunes—“Angeline” and
“Laugh At Me.” the latter Hunter’s
somewhat flippant rendition of the
old Sonny Bono original.

Side one, record one ends with
perhaps the best recorded rendition
of “All The Way From Memphis,” a
classic Mott The Hoople tune that’s
made more intense by stellar sax
work. The tune has a highly dra-
matic ebb and flow edge to it and
packs the sudden punch of a roller
coaster here.

The first two selections on the next
side are ballads—“1 Wish 1 Was
Your Mother” and “Irene Wilde”
and Hunter gives them compassion-
ate readings. Hunter has always had
an equal flair for soulish mild-tem-
poed tunes as he’s had for two fisted
rock’n’roll. And he’s always been an
intelligent lyricist and that’s re-
flected here as well.

A 360-degree turn is effected for
the next two tunes—“Just Another
Night” and “Cleveland Rocks”—
both from the “Schizophrenic” LP.
Both are more intense and frenzied
than their studio counterparts and (o

Artists Vs. Critics

NEW YORK-—-A face to face
meeting between artists and critics is
being organized by the National
Academy of Recording Arts and Sci-
ences for Wednesday (30) at 6 p.m.
at StoreyTowne in New York.

The meeting cosponsored by the
3-M Corp., will include Gerry Mul-
ligan and other musicians confront-
ing critics from The New York
Times. Rolling Stone. the Village
Voice and other publications.

www.americanradiohistorv.com

fan Hunter

say the energy level is high is an un-
derstatement.

These songs also reflect another
dimension of Hunter. the ability to
add some new wavish guitar and
drum touches to his own patented
blend of keyboard/guitar. r&b
tinged rock.

“Standin’ In My Light.” which
opens side one. record two, has the

eerie, otherworldly feel of the studio
version. also from the “Schizophre-
nic” album, followed by a scathing,
high-charged rendition of *“Bas-
tard.” also from that same LP.

“Walkin® With A Mountain/
Rock’n’Roll Queen” is another Mott
The Hoople classic that’s solidly
done. It leads right up to the quintes-
sential Mott song “All The Young
Dudes.” And listening here indicates
that song has lost none of its power,
angst or anthem-likec charsisma.
“Slaughter On Tenth Avenue”
rounds out the side.

The new elements on side four are
a mixture of rockers and ballads.
“We Gotta Get’ Get Out Of Here” is
perhaps the most interesting as
Hunter’s vocals are dueted with
Susie Ronson and Ellen Foley effec-
tively.

“Silver Needles” and “Man 'O’
War” hold up well as rockers while
the side ends with the reflective
“Sons And Daughters.”

A tag line on the LP tells purchas-
ers to play it loud. This is what good
rock’n’roll is all about. And anyone
who mightstill think rock’n’roll is on
the endangered species list has not
heard lan Hunter live.

JIM McCULLAUGH
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SAN ANTONIO (Pop)

NEW YORK (Pop)

This TITLE-Artist, Label &
Week | Number (Distributing Label)

This TITLE-Artist, Label &

1 | RIGO TOVAR
El Recado Profonao 3015

2 | RAMON AYALA
Fredy 1165

3 | ESTRELLAS DE QRO
Vol #2 America 1007

4 | LITTLEJOE Y LA FAMILIA
Fredy 001

5 | RUBEN NARANIO
Sisenor El Sarape 1148

6 | JUAN GABRIEL
Ella Arcano 3484

7 | MANOELA TORRES
Se te fue viva la paloma CBS 20335

8 | GRUPO FELICIDAD

Fire ball 1005
9 | GRUPQ MAZZ
Mazz 1980 Cara 017
10 | LOS TIGRES DEL NORTE
Fama 594

11 | ROBERTO PULIDO
El primo ARV 1061

12 | CAMILO SESTO

Horas de amor Pronto 1071

13 | VICENTE FERNANDEZ
El tahur CBS 892

14 | TAMYTEX
Plegaria petrolera Ramex 1039

15 | ANGELA CARRASCO
Quererte a ti Pronto 1069

16 | JOSEJOSE

Si me dejas ahora Pronto 1070

17 | LOS PAVOREALES
25th Aniversario Joey 2066

18 | LUCHAVILLA
Musart 1785

19 | CHELO
Ma me voy Musart 1775

20 | FLACO JIMENEZ

Joey 2070

21 | JOANA ROSALY
Velvet 8030

22 | LOS CADETES DE LINARES
Ramex 1036

23 | ROBERTO CARLOS
CBS 12301
24 | JULIO IGLESIAS

Hey CBS 50302

25 | CORNELIO REYNA
Reyna 2014

Week Number (Distributing Label)
1 | JULIOIGLESIAS
Hey CBS 50302
2 | GILBERTO MONROY
Artomax 622

3 | CAMILOSESTO

Horas de amor Pronto 1071

4 | JOSE JOSE

Si me dejas ahora Pronto 1070

5 | ANGELA CARRASCO
Quererte a ti Pronto 1069

6 | JOHNNY ALBINO
Star brite 176

7 | NELSON NED

Mimanera de amar Westside latino 4120

8 | JOANA ROSALY
velvet 8030

9 | PETEFRANKY TALAVERA
Westside latino 4126

10 | JUAN GABRIEL
Pronto 1056

11 | FELITO FELIX
Mega 3003

12 | ESTRELLAS DE ORO
Vol 32 America 1007

13 | WILLIE CHIRINO

Oliva cantu 211

14 | MANOELATORRES
Se te vue viva la paloma CBS 20335

15 | ROCIO JURADO

Arcanc 3485

16 | ROCIO DURCAL
Pronto 1068

17 | MONICA

| Borinquen 1382
18 | MARCO ANTONIO MUNIZ

Murmullos Arcano 3467

19 | LUCHAVILLA
| Musart 1785

20 | RIGO TOVAR
El recado Profono 3015

21 | ROLANDO CONTRERAS
Teca 3012

22 | ELSUPER TRIO
Algar 19

23 | ROBERTO CARLOS
CBS 100508

24 | SOPHY
Veivet 3003

25 | RAUL MARRERO
Mericana 154
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PETE TOWNSHEND—-Empty Glass, Atco SD32100. Pro-
duced by Chris Thomas. The guiding light behind the Who
debuts on Atco with an impressive album that showcases per-
haps above all, Townshend's incredible versatility on guitar
with each riveting riff rising to the forefront. In addition to the
guitar work, Townshend plays synthesizer and handles all the
vocals, some recalling his work with the Who and others re-
vealing an entirely new dimension to his artistic pursuits. The
production, along with Townshend's impeccable timing, de-
livery and rhythmic sense gives the album an urgent and con-
temporary flavor, and an indication of what rock’n’roll should
be.

Best cuts: “Rough Boys,” “Let My Love Open The Door,”
“Jools And Jim,” “Empty Glass.”

ANNE MURRAY-Somebody's Waiting, Capitol S0012064.
Produced by Jim Ed Norman. Murray embodies the key com-
ponents of today's “contemporary” country: mellowness, re-
laxed vocals, smooth MOR arrangements. Norman's produc-
tion is suited exactly to her warm vocal ambiance;
imaginative musical flourishes show up all through this fine
package. Though Murray’s recent “Saturday Night Live” tv
appearance gave indication of her ability to roughen her sing-
ing texture into rock'n’roll graininess, on this LP she's back to
doing what she does best: wrapping her voice around a pleas-
ant, well-chosen variety of tunes with ballads predominant
throughout.

Best cuts: “Lucky Me,” “What's Forever For,” “Beginning
To Feel Like Home,” “Do You Think Of Me.”

BRAM TCHAIKOVSKY—Pressure, Polydor PD16273. Pro-
duced by Bram Tchaikovsky. The quartet's debut album last
year had the bracing “Girl Of My Dreams,” and this followup
is full of the same type of sprawling, dense power pop. The
spirit of the album is evident in the title of the first cut,
“Let's Dance.” Tchaikovsky, while always maintaining a
steady beat, has a little but more than foot stomping on its
mind with such cuts as “The Russians Are Coming” and “Mr.
President.” “Pressure” features solid horn work as does
“Hollywood Nightmare” which has a meaty saxophone solo
by Albie Donnelly. “Missfortune” is a pretty, mid-1960's style
acoustic guitar ballad.

Best cuts: “Heartache,” “Let's Dance,” “Missfortune,”
“Hollywood Nightmare,” “The Russians Are Coming,” “Pres-:
sure.”

ORLEANS—MCA MCA5100. Produced by Robin Lumley,
Orleans. The trio's second MCA album following a series of
LPs on Asylum, is another crafty blend of pop accessibility
with a touch of the funk and earthiness of rock. Like Pablo
Cruise, Orleans specializes in a catchy, commercial sound
that produces hit singles (“Love Takes Time,” “Still The
One,” “Dance With Me") with an appeal stretching from ADR
to adult contemporary. The vocals by group members Lance
and Larry Hoppen and Wells Kelly top the instrumental mix,
which features former Orleans lead singer John Hall (now an
RCA/Columbia solo act) on rhythm guitar. The tunes range
from sleek midtempo cuts like “No Ordinary Lady” to a song
like “You've Been Runnin” which has a bit of the country-
tinged emotionalism of the Eagles’ best vocal work.

Best cuts: Those cited plus “Come On Over,” "“When Are
You Coming Home.”

TEMPTATIONS—Power, Gordy G8994. Produced by Berry
Gordy, Angelo Bond. The Temptations return to Motown and
to form with this package, tagged after the quintet's new
single. That cut is blessed with an irresistible hook and
steamroller momentum, but it's only one of eight fine tunes
here. Leads are shared among the group, with Dennis Ed-
wards in particular strong voice. Apart from the single, high
spots are three tender ballads: “Shadow Of Your Love,”
“Can't You See Sweet Thing” (with impeccable five-point har-
monies) and “Go For It.” Also excellent is the Spinners-styled
“I'm Coming Home." The Temptations are home.

Best cuts: Those listed.

10cc—Look Hear?, Warner Bros. BSK3442. Produced by
10cc. Wit, charm and a pop sensibility have always been hall-
marks of the 10cc style and this first effort for Warners is no
exception. Taking on a variety of topics this sextet handles
them with humor and taste. Like Steely Dan and Supertramp,
10cc has a penchant for backing its lyrical profundities with
complex musicianship and a glossy production sheen. The de-
parture of Lol Creme and Kevin Godley from the band some
time ago has not proven disastrous as this effort shows its
creative juices are still flowing. This is perfect for AOR radio.

Best cuts: “Welcome To The World,” "Don’t Send We
Back,” "I Hate To Eat Alone,” “Lovers Anonymous,” “One
Two Five.”

LOU REED-Growing Up In Public, Arista AL9522. Pro-
duced by Lou Reed, Michael Fonfara. Much of Reed's past
work was marred by arty self indulgence but Reed has indeed
grown up by offering his most powerful and commercially ap-
pealing work in some time. Without reverting to words which
are not fit for broadcast, Reed paints an engrossing and excit-
ing autobiographical picture of his life. He attacks many of
the same icons as in the past but here he does it with more
grace and an awareness of pop hooks and sensibilities. Reed
never had much of a voice but that hardly matters as it is the
biting lyrics and expert musicianship which makes this LP
stand out. Recorded at Air Montserrat Studios.

Best cuts: “How Do You Speak To An Angel,” “Think It
Over,” “Smiles,” “My Old Man,” “Growing Up In Public.”

MICHAEL FRANKS—-One Bad Habit, Warner Bros.

M b LPs - the

ORIGINAL MOTION PICTURE SOUNDTRACK-Urban

Cowboy, Full Moon/Asylum DP90002. Produced by Ir-
ving Azoff, Robert Evans. There are 14 acts represented
here ranging from the Eagles, Linda Ronstadt and the
Charlie Daniels Band to Mickey Gilley, Jimmy Buffett,
Bonnie Raitt, Dan Fogelberg and others associated with
the rocking country sound that dominates this attrac
tively packaged 18-song double album. The movie stars
“Saturday Night Fever's” John Travolta in another role
that explores the mating and dating games of young
Americans and that could be enough to sell the album
But there's another factor—the LP makes a neat gift that
will serve as an introduction to rockers not quite familiar
with artists such as Kenny Rogers, Gilley and others, and
to fans of the latter who may be hearing Bob Seger and
Joe Walsh for the first time. In any event, there’s plenty
of music for a wide audience

Best cuts: “All Night Long," "Times Like These,
‘Love The World Away,” “Hello Texas,” "Nine Tonight,’
“Don’t It Make Ya' Wanna Dance'
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ORIGINAL MOTION PICTURE SOUNDTRACK-Star
Wars/The Empire Strikes Back, RSO RS24201. Produced
by John Williams. The first “Star Wars” soundtrack hit
number two in 1977 and this package should do well as
it is in the same vein as its predecessor. Taken from the
upcoming sequel to the infamous “Star Wars,” this two
disk set features composer/conductor John Williams who
did the first soundtrack. As could be expected from Wil
liams, the music is heavily orchestral with a grandeur
and sweep to suggest the far away locales in the story
line. Williams works with the London Symphony Orches-
tra here as he did on the original “Star Wars.” Twelve
page color booklet on the film is included and makes set
an excellent souvenir of the movie

Best cuts: “Star Wars (Main Theme),” “Lando’s Pal

ce,” “The City In The Clouds,” “Yoda's Theme

= ==

BSK3427. Produced by Tommy LiPuma, Andre Fischer,
Frank’s latest again features his cool, airy harmonies gliding
over his silky melodylines. Such midtempo numbers as
“Baseball” and “All Dressed Up With Nowhere To Go” have
sprightly, jazzy backdrops. But most of the songs this time
around are moody, sinuous exercises like “He Tells Himself
He's Happy” and “Still Life,” which recall the understated
lyrical beauty of Paul Simon classics like “I Do It For Your
Love” and “Still Crazy After All These Years.” Franks wrote all
the tunes (he cowrote one with Don Grolnick) and arranged
background vocals.

Best cuts: those cited plus “Inside You,” “Dn My Way
Home To You,” “One Bad Habit.”

9\\

Jazz

FREDDIE HUBBARD-Skagly, Columbia FC36418. Pro.
duced by Freddie Hubbard. Still a sales leader on vinyl, Hub-
bard should maintain his popularity with retailers with this
five-track LP which has his trumpet and flugelhorn sur-
rounded capably by Carl Burnett, Hadley Caliman, Billy
Childs and Larry Klein. In addition, Freddie has as guest
George Duke, Jeff Baxter, Phil Ranelin and Paulinho da Costa.
They all make for a felicitous blend of talents. Sessions were
taped last December in Los Angeles.

Best cuts: “The Summer Knows,” “Happiness Is Now,”
“Cascais.”

CHICK COREA-Tap Step, Warner Bros. BSK3425. Pro-
duced by Chick Corea. Corea tries a little of everything here,
playing three different Moogs, an Oberheim, a Rhodes, a Boe-
sendorfer and a Hohner duo keyboard, and he features vocals
on three tunes. it's all extremely 1980ish in approach, but it
doesn't swing, and the heavy electronics are, at times, freak-
ish and unmusical. Still, Corea’s following is substantial and
“Tap Step” is a good bet for far better than average sales.

Best cuts: “Magic Carpet,” “Flamenco,” “The Skide.”

First Time Around

SUMNER, Asylum 6E266. Produced by Jack Nitzsche. Of
all'the albums by Los Angeles bands, this nine track set has
got to be one of the hottest. Led by the swaggering, confident
Sumner Mering, this five-piece band makes tight, exciting
music that defies old and new wave categories. The songs are
constructed like those of Springsteen, with sudden tempo
changes, and the lyrics speak of desolation and fulfillment in
the urban wasteland. While maintaining a basic rock urgency,
the tasty violin work of Novi and guitar work of Mering and
Larry Treadwell should attract those put off by other so-called
new wave acts.

Best cuts: “It Ain't Up To Me,” “‘Hot Night,” “Radioland,”
“No Time To Stop.”

BERNIE TAUPIN—He Who Rides The Tiger, Asylum 6E263.

Produced by Humberto Gatica. The man who supplied all
those marvelous lyrics for Elton John moves into the limelight
with his first album. Taupin isn't a bad vocalist. In fact, with
the aid of Elton and other supporting singers, Taupin comes
across as a self-assured singer in control of the situation. As
expected, his biggest strength lies in his lyrics, which are
among the strongest he's written, especially “The Whores 0f
Paris.” With music and some impressive guest musicians, the
album moves along at a consistent pace. However, after a
while, Taupin's vocals become a bit too stagnant, resulting in
periods of tediousness.

Best cuts: “Monkey On My Back (The Last Run),” “The
Whores Of Paris,” “Lover’s Cross,” “Valley Nights."

J0 JO ZEP-Screaming Targets, Columbia NJC36442. Pro-
duced by Peter Solley. This Australian sextet rocks in a vari-
ety of styles ranging from reggae to straight ahead old fash-
ioned r&b complete with screaming sax and they do it well.
The songs and the melodies are in the Southside Johnny
mold, and a lot of Jo Jo Zep's success will depend on whether
or not they can develop the loyal following the Jukes' music
produced through constant touring. There are several very
programmable cuts here, so airplay should be no problem.
Vocals are clear and bright, and the music is right for AOR
play.

Best cuts: 'Shape I'm In,” “So Young," “Don't Wanna
Come Down,” “Hit And Run.”

BRAINS—Mercury SRM13835. Produced by Steve Lilly-
white. This is a truly offbeat album which mixes '60s organ
dominated psychedelia, new wave, heavy metal and world
sawvy lyrics into an intoxicating brew. Tom Gray's passionate
vocals have enough aural sprawl and power to make the lyrics
credible. The most gripping cut is “Scared Kid,” the story of a
boy's first encounter with an older women, that manages to
make the tale come alive through a frantic and hypnotic
rhythm. Just when it seems the band is sticking with a com-
fortable hard rock format, it shifts tempo or throws in a lyric
that forces the listener to pay attention.

Best cuts: “Scared Kid,” “Sweetheart,” “in The Night,”
“Gold Dust Kids.”

DIRTY LOOKS, Stiff/Epic NJE36434 (CBS). Produced by
Tim Friese-Greene. A Staten Island version of the Jam? Per-
haps. This three-man band plays basic Who-influenced rock
with a teenage no hype urban point of view. This LP is not an
earth-shaking debut; but it bodes well for the future. The
band appears too buttoned up for its own good here. Now it
needs confidence via live appearances.

Best cuts: ““Love Crimes,” “Take A Life,” “You're Too 0ld,"
“They Got Me Covered.”
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MUSIC FROM "KRAMER VS. KRAMER" —English Chamber
Orchestra, Leppard, CBS M35873. Baroque music played.a
subtle but important role in the success of this hugely popu-
lar motion picture, and filmgoers can recapture some of the
mood of the drama with this LP. The works are by Vivaldi and
Purcell and the performances are lively and expert, which
alone is a guarantee of the disk’s appeal. This is the only film
company sanctioned release, and the album cover—which es-
tablished the connection with the box office smash—should
receive prominent store placement.
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ANDREW GOLD-Whirlwind, Asylum 6E264. Produced by An-
drew Gold. Gold's previous Asylum albums have produced
lightweight pop hits in “Lonely Boy” and “Thank You For
Being A Friend,” but here the singer-guitarist rocks a bit
more. He's still no threat to Springsteen, but he's more con-
vincing than wimpy pop ditties like the grating “Lonely Boy”
indicated. Best cuts: “Kiss This One Goodbye,” “Whirlwind,”
“Sooner Or Later.”

ALLAN CLARKE-Legendary Heroes, Elektra 6E267. Produced
by Spencer Proffer. Vocalist Clarke was largely responsible for
the distinctive sound of The Hollies, at least where those
soaring upfront vocals were concerned, and he's carried that
quality over to his solo turns. These 10 cuts carry on that tra-
dition, and the Los Angeles production captures the sound
that suits Clarke best. Clarke once again proves he's also a
good songwriter. Expect some smart programmer to play
“Brandenburg Plaza” next to The Hollies “Long Cool
Woman.” “Slipstream,” “The Only Ones,” “Driving The
Doomsday Cars,” ““Legendary Heroes,” “Brandenburg Plaza.”

POINT BLANK-The Hard Way, MCA5114. Produced by Bill
Ham. For a band which prides itself on being a hard driving
boogie-rack outfit, it is ironic that the best songs on this al-
bum are the softer ones. “Guessing Game" and “On The Run"
have slight jazz undertones and “Wrong To Cry” is a well
turned blues number. The rest, including a tired rehash fo
Deep Purple's “Highway Star,” are prime examples of hard
rock's excesses and histrionics. John 0'Daniels vocals do
carry conviction though and the twin guitar attack of Rusty
Burns and Kim Davis works well much of the time. Best cuts:
“Guessing Game,” “On The Run,"” “Wrong To Cry.”

CHILLIWACK—Breakdown In Paradise, Mushroom MR5015.
Produced by Bill Henderson, Brian Macleod. This Canadian
act has been bubbling under the pop scene for a number of
years without fully breaking through in the U.S. But the re-
cent breakouts of Rush and Triumph indicate a heightened
interest in solid hard rock from north of the border. “Commu-
nication Breakdown,” in particular, has a catchy melodic line
to tie into the appeal of new music by the Knack and other
American acts, though the instrumentation here is more com-
plex. Best cuts: that named plus “Let It All Begin,” “Trial
By Fire.”

TERENCE BOYLAN-Suzy, Asylum 6E201. Produced by Ter-
ence Boylan. With an Eagle or two as well as Chevy Chase
and Jai Winding helping out, among others, this is obviously a
well played LP. The only problem is: where is Terence? By
putting himself so squarely on the mainstream—down to
consciously quoting the masters—he appears to lose sight of
his own project. His music is sophisticated Southern Califor-
nia-stuff, and maybe next time out he should forget the stars
and work with a bar band. Best cuts: Radio programmers may
like a few.

ORIGINAL MIRRORS, Arista AB4269. Produced by Alan Win-
stanley, lan Broudie, Steven Allen. Sharp lyrics enliven this
10 track set which is fairly standard hook filled Cars-style
new wave rock. Still, this disk has its moments as on the rock-
ing “Panic In The Night” with its use of horns and the build-
ing “Feel Like A Train” with its powerful drumming. “Coold
This Be Heaven" is a dance-oriented track which should get
some new wave disco programming. Synthesizer work lends
an eerie feel to many of the songs. Best cuts: Those men-
tioned.

WRECKLESS ERIC-Big Smash, Stiff/Epic E236463. Various
producers. Wreckless Eric plays good energetic and basic
rock'n'roll, and while comparisons between him and Dave £d-
munds do spring in mind, the fact is Eric has his own sound,
personality and point of view. This double LP set contains
material that was previously released by Stiff Records in the
U.S. Now CBS has picked it up. But as a big ticket debut for
the mass market, this record cries out for major discounting,
the quality of material inside notwithstanding. Best cuts:
"“Take The Cash (K.A.S.H.),” “A Top Son,” “Out Of The Blue,”
“| Need A Situation,” “I Wish It Would Rain.”

soul

SYREETA, Tamia T7372. Various producers. Syreeta’s fourth
album for Motown features the singer’s attractive and flexible
pipes across a batch of tunes ranging from sensitive ballads
such as “Blame 1t On The Sun"" and “Here’s My Love” to up-
beat workouts like “You Bring Out The Love in Me"” and
“Signed, Sealed, Delivered.” Two standouts are Syreeta’s
newest duet with Billy Preston, “Please Stay” (he's also fea-
tured on keyboards on several other.cuts) and an impressive
update of the Chantels’ classic, “He's Gone." Best cuts:
Those cited.

(Continued on page 55)

Spotlight—The most outstanding new product of the week's releases
and that with the greatest potential for top of the chart placement;

plcks-preduded for the top half of the chart in the opinion of the
reviewer; recommended—predicted to hit the second hatf of the chart
in the opinion of the reviewer, or albums of superior quality. Albums
receiving a three star rating are not listed. Review editor: Ed Harri-

son; reviewers: Cary Darling, Dave Dexter Ir., Paul Grein, Mike Hy-

land, Kip Kirby, Roman Kozak, Irv Lichtman, Jim McCullaugh, Dick
Nusser, Alan Penchansky, Eliot Tiegel, Adam White, Gerry Wood, Jean_
Williams.
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CASEY KASEM proudly announces
he has joined the staff at KBRW,

Watermark

10700 Ventura Blvd.
No. Hollywood, CA 91604
213/980-9490

... And also the statffs of
WJIMX, Miami Beach, Florida:
WCIT, Lima, Ohio; KUKI,
Ukiah, California; KKYK, Little
Rock, Arkansas; WLPW, Lake
Placid, New York: WISV,
Madison, Wisconsin and Blue
Danube Radio, Vienna, Austria.

Casey is weekend man on
more than 500 radio stations
around the world. Job offers
come in every week, and he'll
take every one of them (sorry,
only one station per market).

You need Casey Kasem,
and the program that comes

with him, AMERICAN TOP 40,

complete with exclusive

features like Long-Distance-
Dedication®

To find out how easy itis to
have the most listened to voice
in the world working for you,
just write or call Watermark for
a Iree presentation package
including a complete 4-hour
show.

Until you do, KBRW's one

up on you. g )
\1/
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American Top 40 O American Country Countdown O Alien Worlds [ The Robert W. Morgan Special of the Week O Profiles in Rock [ Soundtrack of the 60's

www americanradiohistorv com

© 1980 Watermar k


www.americanradiohistory.com

52

MAY 3, 1980 BILLBOARD.

Billboard photo by Alan Penchansky

GUEST TALK—Questioners listen intently as a point is explained by music

business attorney William Krasilovsky, guest speaker at the convention of

the National Assn. of Independent Record Distributors. The convention may
signal a crisis point in the association’s history.

Music Publishers Assn.
Disputes RIAA’s Figures

® Continued from page 1

Assn. of America’s studies (done by
the Cambridge Research Institute)
fail to address the central issues of
the mechanical royalty proceedings.
NMPA calls the RIAA’s study,
which offers a grim economic pic-
ture of the recording industry, “mis-
leading™ in its downbeat por-
trayal.

The Cambridge Research Insti-
tute responds for RIAA, challenging
the analyses offered by Robert R.
Nathan Associates, who supplied
economic studies for NMPA, and by
Rinfret Associates, retained to do
studies for the American Guild of
Authors & Composers and the
Nashville Songwriters Assn.

The Nathan study totally fails to
provide any economic data on pub-
lishing corporations revenues, costs,
and profits which are essential to
any economic analysis and are cer-
tainly a precondition to any change
in the existing (mechanical) rate, the
Institute contends.

The Rinfret study. a socio-eco-
nomic profile of the songwriter, fails
(o “come to grips with the economic
evidence that is of principal rele-
vance (o this proceeding,” the Cam-
bridge firm also charges.

The Rinfret study is based on too
broad a survey base to be mean-
ingful, the report commissioned by
RIAA contends, because it includes
songwriters who earn no mechanical
royalties.

RIAA takes more specific points
of disagreement with the Nathan
study. For example. the response ac-
cuses the Nathan’study of focusing
entirely on the effects of inflation on
the mechanical rate when “the real
issue is the effect of inflation on the
copyright owner’s copyright owner
income. RIAA contends that music’s
copyright owner income has grown
faster than inflation.

RIAA also claims that the Nathan
report over estimates record com-
panies sales revenues and bases its
sales figures on list price when, in
fact, most albums sell below list. The
response continues that music copy-
right owners “collect their income
off the top. earning profits even if
the recording company is suffering a
loss.”

Finally, the RIAA concludes that
the “most modest™ of the proposals
detailed in the Nathan study would
nearly double the mechanical pay-
ments now paid to music copyright
owners, “resulting in windfall in-
come of an additional $384 million
over the last four years alone.”

In turn, NMPA takes exception to
the way the Cambridge Research In-

stitute gathered data for RIAA.
“The problem with the Cambridge
Research Institute’s ‘sample’ of 14
(record) companies is that it was
self-selected,” NMPA complains, ar-
guing that because record com-
panies voluntarily answered the
questionnaire, there is “an inherent
danger of bias,”

NMPA also charges that RIAA

" withheld data collected from the 14

responding record companies, par-
ticularly significant data on record
company profits which might have
altered the depressing portrait of
record companies’ finances painted
in the study. Net worth data, re-
quested in the survey, is not revealed
in the Cambridge firm’s report,
NMPA says, and argues that profits
should have been related to capital
investment.

NMPA also begs to differ with the
Cambridge firm’s notion of a break-
even point which the publishers call
a difficult concept to accept when
applied to the record industry. Be-
cause of “blockbuster” recordings
with “high expenditures for famous
artists and mammoth promotion
campaigns,” Nathan Associaltes ar-
gue for NMPA, the breakeven point
becomes irrelevent.

“Many record companies would
prefer to take the risk that out of 10
albums, nine will lose money, but
the 10th will be another ‘Saturday
Night Fever.’” conclude the pub-
lishers.

The mechanical royalty is only a
small fraction of record manufac-
turing costs, Nathan Associates sum-
marize in NMPA’s filing, arguing
that the mechanical royalty should
be adjusted upwards and set at a
percentage of the retail price of rec-
ords.

The mechanical royalty rate
should not be increased. Cambridge
Research Institute concludes for
RIAA. And the dispute continues as
the date for Tribunal hearings draws
closer.

Country Acts Soar

.On the Pop Chart

LOS ANGELES—Pop goes the
country. That’s what’s happening on
Billboard’s pop album chart this
week as four of the 11 top new en-
tries are by veteran acts with huge
country followings. Dolly Parton’s
“Dolly Dolly Doily” on RCA debuts
at number 99, followed by Anne
Murray’s “Somebody’s Waiting” on
Capitol at 137, Crystal Gayle’s “Fa-
vorites” at 188 and Kenny Rogers’
1977 LP “Daytime Friends™ at 189.

General News
Lifelines |

Marriages

Ronald La Pread, bassist with the
Commodores, to Jacqueline Echols
April 25 in Tuskcgee, Ala. The
couple will honeymoon on the Com-
modores’ 95-date concert tour.

Deaths

Jane Froman, 72, who studied
journalism at the Univ. of Missouri,
then veered off to become an inter-
nationally celebrated singer, in Co-
lumbia, Mo., April 22. She recorded
prolifically over a 25-year period for
Columbia and Capitol, and was por-
trayed in a 1952 motion picture by
Susan Hayward pegged around the
Froman comeback after she had been
critically injured—and crippled—in a
wartime Lisbon airplane crash while
touring in behalf of the USO. Fro-
man hosted her own network radio
show and sang briefly, in the early
1930s, with Paul Whiteman's orches-
tra. She is survived by her husband,
Roland H. Smith, whom she married
in 1962.

* * *

Morris Stoloff, music director at
Columbia Pictures 15 years and a
three-time winner of an Oscar for his
music, in Woodland Hills, Calif.,
April 16. A Philadelphian, he was a
concert violinist in his youth. His Os-
cars were won for “Cover Girl” in
1944, “The Jolson Story” in 1946
and “Song Without End” in 1960.

* * *

Verna Nagel Byron, 63. retired
concert pianist, in Lakewood, N.J.,
April 1. She also worked as an agent
with Artist Representatives Agency
in New York for 18 years until her
1973 retirement.

Don Ellis
To Kendun

® Continued from page 4

sponsible for some 200 gold and
platinum albums.

Kendun is also the site of one of
the new breed of “super” rooms—
Studio D in Burbank—which fea-
tures a Solid State Logic Ltd. com-
puterized console.

“It is a tangential move,” Ellis ac-
knowledges, “since | am moving into
an area | have not been in before.
But I have had relationships with
Kendun as well as other studios in
the past and I think that insight will
be fruitful to Kendun.”

Any possible formation of a pro-
duction company or record label, if
at all, is down the road apiece, Ellis
emphasizes. and he will concentrate
first on running the operation and
begin the groundwork for creative
development.

“Not many people know, for ex-
ample,” says Ellis, “that Artisan also
contains a recording studio as well as
disk mastering facilities. I want to
make people aware of the studio.

“l want to establish an ongoing
relationship with producers and
record companies. | want to be able
to anticipate creative needs and pos-
sibly be able to give back some in-
put. We want to appeal to a broad
client base.

“There should not be an adver-
sary relationship between record
companies and recording studios.

“Sure, we want to be as cost con-
scious as possible but Kendun offers
a state-of-the-art facility in which to
record. I want to be able to help
make that experience as creatively
rewarding as possible.”

Kendun and Sierra Audio are also
video conscious and this is.an area
that Ellis also hopes to explore on
the creative side.
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Rock’n’Rolling

Marshall Tucker’s
Caldwell Hospitalized

By ROMAN KOZAK

NEW YORK—The future of the
Marshall Tucker Band. onec of
America’s top touring and record
acts, was put into jeopardy when
Tommy Caldwell, bass guitarist and
singer, was critically injured in an
automobile accident Wednesday
(23) outside the band’s native Spar-
tanburg. S.C.

Caldwell was in critical condition
with head injuries at Spartanburg
General Hospital. He was operated
on Wednesday night, but remained
comatose.

Reached at the hospital where the

band members maintained a vigil,

Paul Riddle, drummer for the group.
said Caldwell was driving his Toy-
ota Land Cruiser, a Jeep-like ve-
hicle, when a car stalled in front of
him. In swerving to avoid it, Cald-
well’s Toyota overturned. There
were no other injuries.

“We can only pray for him.” says
Riddle. Officials say Caldwell suf-
fered extensive brain damage.
Brother Timmy was killed in an-
other auto accident last month.

The accident came ata time when
after 10 years on the road the Mar-
shall Tucker Band was at the peak of
its popularity. It had a new LP,
“Tenth” in the 30s on the LP chart,
and was embarking on a major tour
of arenas and summer festivals. The
weekend before it played two SRO
dates at Nassau Coliseum outside
New York.

The Marshall Tucker Band is one
of the most closely knit of all bands
performing today. Its six menbers all
grew up and went to school together
in Spartanburg. Since its beginning
10 years ago, there have been no per-
sonnel changes.

Next scheduled appearance for
the group was Friday (30) at Madi-
son Wis. The band had a week off to
visit home when the accident hap-
pened.

: * k%

“All I need is a promoter willing to
doit,” says lan Copeland, president

of the Frontier Booking Agency. in
describing his plan to celebrate the
birth of the independent Zimbabwe,
formerly Rhodesia.

“I would like to put together a
package that would include the Po-
lice, Steel Pulse and the Specials.
That way we could have a white act,
a black actand a black and white act
playing together for a multiracial
audience,” says the booking agent
who took the first rock band into
Bombay when the Police played
there recently.

* * *

Just what the world needs, a 10-
inch, 45 r.p.m. EP. But that is what it
now has, thanks to the new VU Rec-
ords formed by Robin McBride of
Bird Productions.

The record is called “Limited Edi-
tion” by Bohemia and features three
selections and a $4.98 list price. Dis-
tribution is being set up through in-
dependents.

* * *

If at first you don’t succeed. ...
Though Gary Numan’s LP, “Rep-
licas™ and its single “Are Friends
Electric?” went to the top of the U.K.
charts when it was released there last
fall, the U.S. release of the LP
stiffed. It was the second LP, “The
Pleasure Principle.” and its single.
“Cars” that finally broke Numan in
the US.

Now Atco is rereleasing “Rep-
licas” and is finally releasing “Are
‘Friends’ Electric?” as a single in the
U.S. And it is doing it with a splash:
a “four phase promotional cam-
paign.”

First Atco will release a specially
edited 12-inch single version of “Are
“Friends’ Electric?” Then the “Rep-
licas” LP will be reshipped to all
AOR and Top 40 stations. Then a
new seven-inch version of the single
will be released. And finally a seven-
inch picture disk (remember those?)
will be sent to all those radio sta-
tions.

Chicago’s Video Unlimited Move

® Continued from page 4

balled,” he explains. “There are no
price wars and in some markets it’s
sold above retail.”

Video Unlimited has close to 20
VHS and Beta slave machines
hooked up to master %-inch record-
ers in its duplicating facility. The
special room is a part of Sound Un-
limited’s 57,000 square foot offices
and warehouse here in Skokie, Ill.

Video Unlimited offers a series of
cowboy pictures and a group of se-
lections in the nostalgia category, in-
cluding old “Amos And Andy”
shows.

“Nostalgia is a big portion of this
business.” relates Meyers. “Video
Unlimited has 70 different titles
which we duplicate ourselves.”

Directly overseeing the video op-
eration is Jeff Tuchman, a motion
picture buff and authority on to-
day’s video development.

“Jeff hit the books right from the
start and studied video and learned
video.” Meyers relates. “He sleeps,
lives and breathes it.”

Video Unlimited owns one of the
few MagnaVision videodisk players
to be found in the Chicago area. Ac-
cording to Meyers, the company
hopes to begin selling videodisks as

soon as they become generally avail-
able.

Video Unlimited does much of its
business with video specialty out-
lets, including area stores such as
That’s Entertainment and Video
Movies of Hollywood. Also carrying
prerecorded video are tv/appliance
stores and a growing number of the
record stores serviced by the one-
stop. i

Sound Unlimited is the franchiser
for an |1-store retail chain, which
has gone heavily into video. The
stores are called Sound Warehouse.

And the Playback electronics
chain, racked by Sound Unlimited,
is being supplied video software. Ac-
cording to Meyers, the one-stop is
not pursuing additional racked ac-
counts at this time.

Video Unlimited sees a big poten-
tial for rock and pop concert tapes.
Groups represented include Thin
Lizzy, Genesis, and Black Sabbath.
Meyers says these titles are among
the strongest sellers.

Major motion pictures continue to
provide the biggest share of sales. X-
rated product, which was more than
50% of the market a short while
back, today accounts for about 15%
of the one-stop’s video business.


www.americanradiohistory.com

~s

POPULAR ARTISTS

AMBROSIA
One Eighty
LP Warner 8ros. 85K3368...
8TMB83368.
CAMS5336
ARRELL, GREGG
Gregg Arrell
LP MCA 3240.
8TMCAT3240
CAMCAC3240
ARROGANCE
Suddenly
LP Warner 8ros. BSK3429........... $7.98
AURRA
Aurra
LP Dream DA3503.
8T D83503 ....
CADC3503....
AZTEC TWO-STEP
The Times Of Our Lives

LPWaterhouse 9 .............c.cceee. $7.98
BTEXPRESS
1980
LP Columbia JC36333 .... $7.98
8TJCA36333 .

CAJCT36333

BALLARD, RUSS
Barnet Dogs
LP Epic NJE36186
CANET36186

BEATLES
Rarities
LP Capitol SHAL12060 ............... $8.98
8T 8XA12060
CA 4XA12060

BLASTERS

American Music
LP Rollin" Rock LPO21

BLOOD, SWEAT, & TEARS
Blood. Sweat & Tears
LPMCA 3227 oo $7.98
8T MCAT3227..
CA MCACS228

BOSTON POPS ORCH., & ARTHUR
FIEDLER
Saturday Night Fiedler
LP Midsong Int'| JW36467.......... $7.98
8T JWA36467...
CA JWT36467

BOWLING BALLS FROM HELL
Bowling Balls From Hell
LP Clone CLO11
BUCKNASTY, THOMAS
Blast-o-Funk _
LP ROAAFK13430......ccccoouennen. $7.98
8TAFS513430.... .
CAAFK13430...
CALDWELL, BOBBY
Cat In The Hat

LPClouds 8810.........ccuuviiierninnns $7.98
CALELLO, CHARLIE
Sing Sing Sing
LP Midsong Int'I| JW36466 .......... $7.98
8T JWA36466...

CAJWT36466...

CHANGE
The Glow Of Love
LP Warner 8ros./RFC RFC3438

CHAPMAN, BETH NIELSEN
Hearing It First
LP Capitol ST12050..
8T 8XT12050....
CA4XT12050 ...
CLAPTON, ERIC
Just One Night
LP RSO RS24202(2)

COLLINS & COLLINS

Collins & Collins
LPABMSPA806...........cccveene $7.98

COLLINS, JUDY

Running For My Life
LPElektraBE253............ccceeeees $7.98

.CON FUNK SHUN

Spirit Of Love
LP Mercury SRM 13806 .
8781-3806
CA 41-3806
COULTER, CLIFFORD
The Better Part Of Me
LP Columbia NJC35786.............. $5.98

CRADDOCK, BILLY "CRASH"’
Changes
LP Capitol ST12054 ...
8T8XT12054
CA4XT12054 ..

CROWE, J.D., & THE NEW SOUTH
My Home Ain’t In The Hall Of

Fame
LP Rounder 0103 ........ccoooeeennns $7.98

CURE
Boys Don’t Cry
LPPVC7916
DAMION & DENITA
Damion & Denita

8TPIGT3232 7.98
CAPIGC3232.. .
D’ARROW, PHILIP
Sub Zero
LP Polydor PD16271 ................ $7.98
DAVIS, MAC
It’s Hard To Be Humble
LP Casablanca N8LP7207............ $7.98

DEF LEPPARD
On Through The Night
LP Mercury SRM13828 ....

DIRTY LOOKS
Dirty Looks

LP Stiff EpicNJE36434 ............... $5.98

CANET36434 .................

ELEVATORS
Frontline
LPAristaAB4270 ..o $7.98

FABULOUS THUNDERBIRDS
What’s The Word
LP Chrysalis CHR1287 ................ $7.98

New LP/Tape Releases

This listing of new LP/Tape releases is designed to enable retailers and radlo programmers to be up-to-| the-minute on available new product.
The following configuration abbreviations are used: LP—album; 8T—8-track cartridge; CA—cassette; QL—quadraphonic album; Q8 quadra-
phonic 8-track cartridge. Multiple records and/or tapes in a set appear within brackets following the manufacturer number. Tape duplicator/
marketers appear within parentheses following the tape manutacturer number, where applicable.

FALCON, BILLY
Falcon Around

LPMCA3238 ....cccoooieieniiennn $7.98
8T MCAT3238..
CAMCAC3238 ... $7.98
FAR CRY
The More Things Change
LP Columbia NJC36286.............. $5.98
FRIPP, ROBERT
God Save The Queen
LP PolydorPD16288 .................. $7.98
GAYLE, CRYSTAL
Favorites
LP United Artists LOO1034... ....... $8.98
878L001034 .. .$8.98
CA4L001034.. $8.98
GLASS MOON
Glass Moon
LP Radio RR2003
HAGGARD, MERLE
The Way | Am
LP MCA 3229 ....$7.98
8TMCAT3229. .$7.98
CAMCAC3229... ...$7.98

HARVEST, BARCLAY JAMES
Eyes Of The Universe
LP Polydor PD16267 .................. $7.98

HAYES, ISAAC, & DIONNE
WARWICK
A Man & A Woman
LPMCA210012(2) cvovvnnene. $12.98

HAYWOOD, LEON
Leon Haywood
LP 20th Century-Fox T613 ...
878613.
CAC613
HENDRIX, JIMI
Nine To The Universe
LP Reprise H52299

HEROES
Border Raiders
LP PolydorPD16254 .................. $7.98
HOLMES, RUPERT
Pursuit Of Happiness
LPMCA 3241 ...
8TMCAT3241%.
CAMCAC3241
HUMANS
Humans: Play
LPIRSIR7700....

HUNTER, IAN
Live/Welcome To The Club
LP ChrysalisCH21269
JAGS
Evening Standards
LPisland ILPS9603 ...
JARRETT, SCOTT

Without Rhyme Or Reason
LP GRP 5007

JAVAROO
Out
LP Capitol ST12052........coceeeneen. $7.98
8T 8XT12062. $7.98
CA4XT12052 $7.98

JOBIM, CARLOS
Terra Brasilis
LP Warner 8ros. 283409 (2)
KASKE, BETSY
Last Night in Town!
LP Mountain Railroad MR52788...$7.98

KENNEDY, RAY

Ray Kennedy
LP Columbia NJC36395.............. $5.98
CANCT36395 ........ccooeviiee e, $5.98

KIHN, GREG, BAND
Glass House Rock
LP 8erserkley 82100068

KING, B. B.
Live ""Now Appearing’’ At Ole
Miss

LPMCA 28016 (2)..
8T MCAT28016..
CAMCAC28016 .

KING, EVELYN "CHAMPAGNE'’

Sweet Delight
LPRCA AFL13543 .
8TAFS12543.
CAAFK13543

KINGBEES
Kingbees
LPRSORS13075
KITTYHAWK
Kittyhawk

CA4XW17029 ..

KOSTELANETZ, ANDRE
Andre Kostelanetz
LP ColumbiaJC36382 ................ $7.98
KUNKEL, LEAH
I Run With Trouble
LP Columbia NJC36398
CANCT36398
KWESKIN, JIM
Side By Side
LP Montain Railroad MR52790 ....
Swing On A Star With Jim
Kweskin & The Kids {Coloring
Book/Songbook Set)
LP Mountain Railroad MR52793...$7.98

KWICK
Kwick
LP EMI America SW17025 .......... $7.98
8T8XW17025...
CA 4XW17025 ..

LA FLAVOUR
Mandolay
LP Sweet City SCL7861

LAINE, CLEO
Cleo’s Choice
LP Pickwick Quintessence Q15401

LANE, CRISTY
Cristy Lane
LP United Artists LT1023............. $7.98
8T8LT1023 ..
CA4LT1023..

$7.98

LANE, ROBIN, & THE

CHARTBUSTERS
Robin Lane & The Chartbusters
LP Warner 8ros. 85K3424........... $7.98
LAZY RACER
Formula Nl
LPA&MSPABO8B...........cco e $7.98

LITTLE RIVER BAND
Live/Backstage Pass
LP Capitol SWBK 12061
8T8XW812061
CA4XWB12061

LOVE COMMITTEE
Love Committee

MAC, CLAY, BAND
Clay Mac Band
LP Goldust 180

MACHINE
Moving On
LPRCAAFL13529 .................... $7.98
8TAFS13529.... o
CA AFK13529 ...

MAELEN, JIMMY
Beats Workin’

LP Pavillion NJZ36319................ $5.98

CANZT36319 ... $5.98
MANDRILL

Getting In The Mood

LP Artista AL9527 ..........ceveeeen. $8.98
MATCHBOX

Rockabilly Rebel

LP Sire SRKB087 .....ccoovecenn. $7.98

MCcANALLY, MAC
Cuttin’ Corners
LPRCAAFL13519
8TAFS13519....
CAAFK13519 ...

MILLER, JACK

Rocker’s Rising
LP Haiku HLPS0118

MILLS, STEPHANIE
Sweet Sensation
LP 20th Century-Fox T603 ..
878603
CAC603 ..
MUNDY, MARY
Mother Nature
LPImage IM308.........cccccvveeiinn $7.98
NEWTON, WAYNE
Night Eagle 1
LP Aries I WY205
NIGHTHAWKS
Full House
LP Adelphi AD4125 .................... $7.98
ORCHIDS
Orchids
LPMCA 3235

8TMCAT3235..
CAMCAC3235....

ORLANDO, TONY
Livin’ For The Music
LP Casablanca NSLP7209............ $7.98

OZARK MOUNTAIN DAREDEVILS
Ozark Mountain Daredewls
LP ColumbiaJC36375 .
8TJCA36375
CA JCT36375

PACE, THOM
Maybe
LP Capitol ST12053.
8T 8XT12053......
CA4XT12053

PAGE, GENE
Love Starts After Dark
LP AristaAB4262...................... $7.98

PARKER, RAY, JR., & RAYDIO
Two Places At The Same Time
LP Arista AL9515 .......
8TAT8-9515....
CA ATC-9515

PARTON, DOLLY
Dolly Dolly Dolly
LPRCAAHL13546
8TAHS13546
CA AHK13546

PAXTON, TOM
Up & Up
LP Mountain Railroad MR52792...
PETERS, BERNADETTE
Bernadette Peters
LPMCA 3230
8TMCAT3230..
CAMCAC3230
PFEIFER, DIANE
Diane Pfeifer
LP Capitol ST12046
8T8XT12046......
CA4XT12046

POURCEL, FRANCK
A Digital Concert

$7.98

....$7.98
.$7.98
...$7.98

....$7.98
.$7.98
...$7.98

LP AngelDS3775% .................. $10.98
RED RIDER
Don’t Forget It
LP Capitol ST12028................... $7.98
8T8XT12028...... $7.98

CAAXT12028 .oovee $7.98
REED, JERRY

Sings Jim Croce

LPRCAAHL13604 .................... $7.98

8T AHS13604 .. $7.98

CAAHK13604.. $7.98
REEVES, DEL

Del Reeves

LP Koala 14188
ROBBINS, ROCKIE

You & Me
LP A&M SP4BOS.......cooereeseeens $7.98
ROGERS, KENNY
Gideon
LP United Artists LOO1035 .......... $8.98
8T 8LO01035 . .$8.98
CA4L001035. ...$8.98
RUSSIA
Russia
LP Warner Bros. BSK3414........... $7.98

SABU

Sabu
LPMCA 3236
8T MCAT3236..
CAMCAC3236

SEDAKA, NEIL
In The Pocket

....$7.98
.$7.98
...$7.98

LPElektra BE259...................... $7.98

SEGER, BOB
Against The Wind
LP Capitol SO012041................. $8.98
8T 8X0012041% ...
CA4X0012041

707
707
LP Casablanca N8LP7213............ $7.98
SINATRA, FRANK
Trilogy
LP Reprise 3FS2300 (3)............. $20 98
8T3M82300.. .
CA3M52300 ..
SLAUGHTER
Bite Back
LPDJUM32. .. $7.98

SOLARIS
Solaris
LP Dana DR1212
SORROWS
Teenage Heartbreak
LP Pavillion NJZ36369...
CA NZT36369
STARR, EDWIN
Stronger Than You Think | Am
LP 20th Century-Fox T615 .

...$5.98
..$5.98

CAC615

STERLING
City Kids
LPA&M SP4807 ......cceovrene $7.98
STEWART, JOHN
Dream Babies Go Hollywood
LPRSORS13074
8T8T1-3074 ..
CACT1-3074 ..
STIFF LITTLE FINGERS
Nobody’'s Heroes
LP Chrysalis CHR1270 .........cce... $7.98

TAPES
Party
LP Passport P89842 ................... $7.98

THOMAS, B.J.
For The Best
LPMCA3231 .. $7.98
8TMCAT3231..
CAMCAC3231 ..
THOMAS, IRMA
Sate With Ma
LPRCSA1004
TORME, MEL
Torme, A New Album
LPGryphon G796............. ... $7.98
TUTONE, TOMMY
Tommy Tutone
LP Columbia NJC36372.............. $5.98
CANCT36372 ..o $5.98
VAN HALEN
Women & Children First
LP Warner 8ros. HS3415............ $8.98
8TW83415..
CAWS5341 5
VARIOUS ARTISTS
Sharp Cuts
LPPlanet P6
VINCENT, GENE
Forever
LP Rollin’ Rock 022
WARWICK, DIONNE, see Isaac
Hayes

WATERS
Watercolours
LP Arista AB4253 ....................... $7.98

.$7.98

WHITE, JOSH, JR.
Live In Concert/Sing A Rainbow
$7.98

LP Mountain Railroad MR52791...

WILSON, NANCY
Take My Love
LP Capitol ST12055.
8T 8XT12055...
CA4XT12055 ..

WRECKLESS ERIC
Big Smash
LP Stiff Epic E236463 .
CAE2T36463..

ZAGER, MICHAEL, BAND
Zager
LP ColumbiaJJC36348 ... ... $7.98
8TJCA36348... .
CAJUCT36348...

ZEP, JO JO, & THE FALCONS
Screaming Targets

LP Columbia NJC36442.............. $65.98
CANCT36442...........cccoceeeee. $5.98

JAZZ

ABERCROMBIE, JOHN, QUARTET
John Abercrombie Quartet
LPECM 11164 ... $8.98

AMRAM, DAVID
No More Walls
LP Flying Fish GRO752................$7.98

BASIE, COUNT, & OSCAR
PETERSON
Count Basie Meets Oscar Peterson
LP Pablo 2310843 . .$8.98
CAK10843 .............

BRAND, DOLLAR
African Marketplace
LP Elektra/ Asylum 6E252 ........... $7.98
BURRELL, KENNY

Live At The Village Vanguard
LP Muse MR5216 .............c...e. $7.98

www americanradiohistorv. com

CONNORS, BILL

Swimming With A Hole In My
Body
LPECM 11158 ... $8.98
GORDON, DEXTER, & SLIDE
HAMPTON

A Day In Copenhagen

LPPausaPR70568....................... $7.98
GREEN, GRANT
Nigeria
LP 8lue Note LT1032.. $7.98
8T8LT1032 o

CA4LT1032

GREY, AL

Grey's Mood

LP Classic JazzCJ118 ................. $7.98
GRUBBS, EARL, & CARL

The Visitors

LPMuse MR5195 .................... $7.98
HAMPTON, SLIDE, see Dexter
Gordon

HUBBARD, FREDDIE

Skagly
LP Columbia FC36418 .
8T FCA36418 .
CAFCT36418 $8.98
HUMES, HELEN, & THE MUSE ALL
STARS
Helen Humes & The Muse All Stars
LPMuse MR5217 .............cceee 7.98

HUTCHERSON, BOBBY
Un Poco Loco
LP Columbia FC36402 ................ $8.98
CAFCT36402.......ccoovvenninnnnn, $8.98

JACKSON. MILT
Bag's Bag
LP Pablo 2310842
CAK1084
JARRETT, KEITH
Nude Ants
LPECM21171 . $8.98

JOHNSON, J.J.
Pinnacles
LP Milestone M9093................... $7.98

JORDAN, CLIFFORD
The Adventurer
LP Muse MR5163.........coceveumnens $7.98

KLUGH, EARL
Dream Come True
LP United Artists LT 1026 ..
8T8LT1026 ..
CA4LT1026..
LUNCEFORD’ S JIMMIE, HARLEM
EXPRESS
Blues In The Night
LP Pickwick Quintessence QJ25461
MANGELSDORF, ALBERT, JACO
PASTORIUS, ALPHONSE
MOUZON
Trilogue Live
LP Pausa PR7055...........cceeeeeent $7.98
MONTOLIU, TETE
Piano For Nuria
LPPausaPR7057 ...............os $7.98
MORGAN, LEE
Taru
LP Blue Note LT1031
8T8LT1031
CA4LT1031 .
MOUZON, ALPHONSE, see Alben
Mangelsdorf

_OREGON
In Performance
LPElektra9E204 ...l $7.98
OUSLEY, HAROLD
Sweet Double Hipness
LPMuse MRS141% ..., $7.98
PASS, JOE, & NIELS HENNING
ORSTED PEDERSEN
At The Northsea Jazz Festival
LP Pablo Live 2308811
CAKO8811..
PASTORIUS, JACO see Albert
Mangelsdorf

PEDERSEN, NIELS HENNING
ORSTED, see Joe Pass

PETERSON, OSCAR

Action
LPPausa PR7059..........ccccceeees $7.98
(Also see Count Basie)

RICE, TONY, UNIT
Acoustics

LP Kaleidoscope F10................... $7.98
SIMONE, NINA

Silk & Soul
LP Pickwick Quintessence (.J25421

SUN RA
The Other Side Of The Sun
LP Sweet Earth SER1003

WILLIAMS, PATRICK
An American Concerto

LP Columbia NJC36318
CANCT3€318 ..o L $5.98

CLASSICAL

BACH, JOHANN SEBASTIAN
Suite In B Minor/ Telemann: Suite
In A Minor
Wilson, Las Angeles Chamber Orch.,
Schwarz
LPAngel DS37330................... $10.98

BOLLING, CLAUDE

Concerto For Classic Guitar & Jazz .

Piano
Romero, Shearing
LPAngel 0S37327................... $10.98

BRAHMS, JOHANNES
Variations & Fugue On ATheme
By Handel, Op. 24; Three
Intermezzi & Rhapsody

Serkin
LP Columbia M35177. ...$8.98
CAMT35177 ...$8.98

DVORAK, ANTONIN
Symphony No. 7 In D Minor, Op.
70

LP RCA Red Seal ARL13565 ........$8.98
CA ARK 13555 ...$8.98

HANDEL. GEORGE FRIDERIC
Ariodante
London Voices, English Chamber
Orch., Leppard
LP Phlllps 6769025

MAHLER, GUSTAV
Songs Of A Wayfarer: Rueckert
Lieder; Two Songs From 'Des
Knaben Wunderhorn’’
Von Stade, London Philh. Orch..
Davis
LP Columbia M35863 ...
CAMT35863
MENDELSSOHN, FELIX
Symphonies No. 1 & No. 4,
“Italien’’
London Philh., Haitink
LP Philips 9500708 ................... $9.98
MOZART, WOLFGANG AMADEUS
Clarinet Quintet, Quintet For
Piano & Winds
Silfies, Klien, St. Louis Symph.
Members
LP Turnabout TVC37013............. $4.98
Posthorn Serenade, Eine Kleine
Nachtmusic
Berlin Phith., Vienna Philh., Bohm
LPDGZSSHQ1 ......................... $9.98

TCHAIKOVSKY, PETER ILYITCH
Romeo & Juliet, Francesca Da
Rimini
Israet Phith., Bernstein

LPDG2531211 s $9.98

CLASSICAL
COLLECTIONS

BERNARD, ANDRE
Piays Trumpet Concertos By
Albinoni, Hertel, Hummel
LP Columbia M35856
CAMT35856 .....
CURLEY, CARLO
Plays Virtuoso French Organ
Music At The Royal Albert Hall
LP RCA Red Seal ARL13556 ........$8.98
CAARK 13556 ....$8.98
FIEDLER, ARTHUR/BOSTON
POPS ORCH.
Forever Fiedler
LP RCA Red Seal CRL33599 ...... $17.98
CACRK23600...........ccceeeiennnns $17.98

GREAT BAROQUE ADAGIOS
German Baroque Soloists,
Winschermann

LP Qu ntessence PMC7154

HIGHUIGHTS FROM THE

ALDEBURGH CHAMBER MUSIC

FESTIVAL 1977

LP Columbia M335197 (3)......... $26.94

KREMER, GIDON

Romantic Miniatures For Violin
LP Co umbia M35838 o
CAMT35838

PRICE LEONTYNE

Prima Donna/Volume 5§

LP RCA Red Seal ARL 13522....... $8.98
CAARK13522........ccooiiiiees $8.98

...$8.98
...$8.98

....$8.98
.$8.98

Q: Where can you find
the label credits of Thom

Bell Productions?

A: Credit yourself with
the right answer by looking
under “Independent
Record Producers” in

IRESD:

Billboard’s
International Recording
Equipment & Studio
Directory

The information master in the
recording/ studio world
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BILLBOARD’S 1980
MUSIC PUBLISHING SPOTLIGHT

AD DEADLINE: MAY 9, 1980
ISSUE DATE: JUNE 9, 1980

Billboarcl’s
1980 MUSIC
PUBLISHING

SPOTLIGHT.

ONLY Billboard has the ears of over 200,000
readers worldwide.*
ONLY ACTIVE MUSIC PUBLISHERS who have
active catalogs, new songs to promote, new
business to be captured, international
licensees/contacts need note or consider...
BILLBOARD'S SPOTLIGHT ON MUSIC
PUBLISHING in June 7th issue.
ONLY this vehicle has both the reach and the
numbers —for YOU.
Your ad message placed here in this stratified
atmosphere will provide your firm with its
greatest international and domestic
promotion/sales tool available —for less cost
than a fancy brochure looking for a mailing list.

If your message is in Billboard’s Spotlight it will
do more than just reach top ears; it will hold
their attention, be pulled out and kept, referred
to and utilized. Hard hitting editorial will do the
job with coverage that will include:
% PUBLISHING PRINT:
The tight money market vs. the expanding
print market.
% PUBLISHING INTERNATIONAL:
New trends and practices —on the move
around the world.
% PUBLISHING AND PROMOTION:
The song-plugger plugs into The Eighties.
* And more...
MUSIC PUBLISHERS...SHEET/PRINT MUSIC
SUPPLIERS...the spectrum of RELATED
SERVICES —all industry forces in the world of
song, take note.
CALL your nearest BILLBOARD advertising
representative now —and get all the MUSIC
PUBLISHING SPOTLIGHT details today. You
cannot afford to miss this worldwide selling/
promotion tool that reaches your prospects.

"Based on Billboard’s subscription base of 46,000 and estimated pass-
along readership rate of 4.5 per copy.

USA SALES OFFICES: WEST COAST & WESTERN CANADA (213) 273-7040 TELEX: 69-8669 *

— Billboard. —

EAST COAST (212) 764-7350 TELEX: 62-0523 (int'l only)* MIDWEST & CANADA (312).236-9818 - SOUTH (615) 748-8145
INTERNATIONAL SALES OFFICES: UNITED KINGDOM (01) 439-9411 TELEX: 26-2100 * FRANCE 705-71-46 * ITALY 28-29-158
MEXICO/LATIN AMERICA (905) 531-3907 * JAPAN (03) 498-4641 Cable: BILLBOARD TOKYO * AUSTRALIA/SOUTHEAST ASIA (03) 267-4122
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FCREA
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A most significant pop music extravaganza of  the world. Yamaha provides the world’s

the year. Applications are already flooding creative, versatile artists — and music
Yamaha in preparation for three days of the industry — with a glittering stage, a receptive
best pop music around in one of the most audience and everything else to step into the
lucrative, influential pop music markets of international limelight. Sign up now!

NIPPON BUDOKAN HALL NOV. 14-16,1980 ENTRY DEADLINE JULY 10,1980

{1th Worid Popular Sono Festival in Tokuo

Bonnie Tyler: *79 Grand Prix winner

For further information:

FESTIVAL COMMITTEE '80
@ YAMAHA MUSIC FUUNDATIUN -;

3-24-22, Shimomeguro, Meguro-ku, Tokyo, Japan
Phone: Tokyo(03)719-3101

CABLE: WORLDFESTIVAL TOKYO

TELEX: 2466571 YAMAHA J
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Billboards.

Billboard SPECIAL SURVEY For Weeh Ending 5/3/80

Number of singles reviewed

week 80

this week 92

BOB SEGER-Against The Wind (3:45); producer: Bill
Szymczyk; writer: Bob Seger; publisher: Gear ASCAP. Capitol
PA4863. Second single from Seger's No. 1 album is in the
same vein as the previous “Fire Lake.” It's a midtempo folky
tale of young love featuring pretty piano backing.

PINK FLOYD—Run Like Hell (3:41); producers: David Gil-
mour, Bob Ezrin, Roger Waters; writers: D. Gilmour, R. Wa-
ters; publisher: Pink Floyd BMI. Columbia 111265. This cut
doesn’t have the same biting lyric content as the No. 1 “An-
other Brick In The Wall.” Here, it's the driving, dance-ori-
ented, percussion-filled rhythm which makes the song come
alive.

ELTON JOHN-Little Jeannie (5:18); producers: Clive
Franks, Elton John; writers: Elton John, Gary Osborne; pub-
lisher: Jodrell ASCAP. MCA 41236. Taken from Elton’s forth-
coming LP, “21 at 33,” this melodic midtempo ballad recalls
the consummate commercial craftsmanship which character-
ized John's output around the time of “Caribou” in 1974.
Some brassy horn fills constitute the only real update on
John's traditional sound.

RUPERT HOLMES—Answering Machine (3:29); producers:
Rupert Holmes, Jim Boyer; writer: Rupert Holmes; publishers:
WB/The Hotmes Line ASCAQ. MCA 41235. Holmes' third
single from “Partners In Crime" is a bit too gimmicky to have
the charm of "“Him," his delightful tale of gripping paranoia
which recently followed the No. 1 “Escape” into the top 10.
But the book is catchy and the arrangement chracteristically
ingratiating.

CHUCK MANGIONE—Fun And Games (3:40); producer:
Chuck Mangione; writer: Chuck Mangione; publisher: Gates
BMI. A&M 2236. Mangione keeps redefining his ever acces-
sible music. Here a funky intro turns into a free spirited romp,
aided by Mangione’s unique horn work. Call it jazz, pop or
fusion, it's simply good music.

GQ-Sitting In The Park (3:18); producer: Jimmy Simpson;
writer: Billy Stewart; publisher: Chevis BMI. Arista AS0510.
The group that had a big hit with Billy Stewart's “I Do Love
You" returns to the Stewart songbag for this exquisite, lovely
ballad, which is as far from GQ’s trendy first hit, “Disco
Nights (Rock Freak)” as night is from day.

KOOL AND THE GANG—Hangin’ Out (3:25); producer: Eu-
mir Deodato; writers: Ronald Bell, Kool and the Gang; pub-
lishers: Deliteful/Gang BMI. De-Lite DE804. On the heels of
"Ladies Night'" and “Too Hot" this disk may come as a let
down, though the group's classy presentation is evident. Vo-
cals are strong and, as expected, instrumentation is on tar-
get. If there's a flaw, it's that there are periodic lags where
there should be more punch.

GLEN CAMPBELL & RITA COOLIDGE—Somethin’ 'Bout You
Baby | Like (2:45); producer: Gary Klein; writer: Richard
Supa; publisher: Colgems-EM! ASCAP. Capitol P4865. Yet an-
other duet and this one is an inspired pop/country pairing.
The arrangement is bouncy and full of hooks as is the lyric.
Both singers sound like they're having fun.

recommended

JOHN STEWART-(0din) Spirit Of The Water (3:42); pro-
ducer: John Stewart; writer: J. Stewart; publishers: Bugle/
Stigwood (Unichappell) BMI. RSO RS1031.

RUSH—Entre Nous (3:45); producers: Rush, Terry Brown;
writers: Neil Peart, Geddy Lee, Alex Lifeson; publisher: Core
CAPAC/ASCAP. Mercury 76060.

GRACE SLICK—Angel Of Night (3:30); producer: Ron Frangi-
pane; writer: Scott Zito; publisher: Spider Lee BMI. RCA
JH11939.

MATUMBI-Point Of View (3:24); producers: Matumbi, Errol
Thompson; writers: B. Fagan, V. Davis; publishers: Glenwood
ASCAP. EMI-America P8040 (Capitol)

ANDY ADAMS—0One Of The Boys (2:52); producer: Mike Tay-
tor-Corbett; writer: Andrew Paut Adams; publishers: Dejamus
ASCAP. DJM DJMS1303.

KAYAK—Periscope Life (3:29); producers: John Tilly, Kayak;
writer: T. Scherpenzeel; publishers: New Kayak (Div. of EMI
Holland) Mercury 76059.

TURLEY RICHARDS—Stand By Me (3:31); producer: Turley
Richards; writers: Ben E. King, Mike Stoller, Jerry Leiber;
publishers: Rightsong/Trio/A.D.T. BMI. Atlantic 3660.

CHISHOLM & SPENCE-You Can't Get Near Enough To The
One You Love (3:38); producers: Chisholm & Spence; writer:
B. Spence; publisher: April ASCAP. Columbia 111260,

JACK GOLDBIRD—-Can | Reach You (3:10); producer: Drafti
Deutscher; writer: Drafti Deutscher; publisher: Intersong
ASCAP. Midsong WS772003.

CON FUNK SHUN-Got To Be Enough (3:30); producer:
Skip Scarborough; writers: M. Cooper, F. Pilate; publisher:

Val-lo-Joe BMI. Mercury 76051. Brassy horns and sweeping
strings are featured in this elegantly funky tune which has
pleasant harmonies and a hot rhythm. Hook is incessant.

STONE CITY BAND—Little Runaway (3:50); producer: Rick
James; writer: R. James; publishers: Jobete/Stone City
ASCAP. Gordy G7182G (Motown). Rick James backup band
offers a sizzling slice of uptempo funk in the same style as
James' own records. Song is incredibly danceable with its uti-
lization of a tight horn section.

PEABO BRYSON-Paradise, Capitol S0012063. Produced
by Peabo Bryson, Johnny Pate. Bryson’s pipes continue to be
in superb working order. This time, however, he excels on
midtempo numbers dispelling any doubts that he is strictly a
ballad singer. Bryson as usual is backed by lush orchestration
but balances it with semi-energetic rhythms. Background
singers are excellent here, giving Bryson just the right
amount of support. His vocal diversity is particularly in evi-
dence on such tunes as“Love In Every Season” where he
twists and turns then shapes each note to emphasize a mes-

sage.
Best cuts: “Minute By Minute,” “Paradise,” “Love In Ev-
ery Season,” “Life Is A Child."
recommended

LA. BOPPERS—Be-Bop Dancin' (3:46); producer: Augie
Johnson; writer: Ed Reddick; publishers: L.A. Boppers, Re-
laxed/What You Need BMI. Mercury 76048.

JOHNNY GUITAR WATSON—Love Jones (3:58); producer:
Johnny Guitar Watson; writer: Johnny Guitar Watson; pub-
lisher: Vir-Jon BMI. DJM DJMS1304.

DELEGATION—Welcome To My World (3:42); producer: Ken
Gold; writers: Ricky Bailey, Ray Patterson, Bruce Dunbar;
publisher: A-Plus SESAC. Mercury 76056.

LUCKY DAVIS—It's Not Where You Start (3:59); producer:
Lucky Davis; writers: Lucky Davis, James Corloss; publish-
ers: Busim/Cafe Noir/Such Good BMI. Highland 1201A.

CONTROLLERS—Let Me Entertain You (3:55); producer:
Frederick Knight; writer: F. Knight; publisher: Knight-After-
Knight BML. Juana JU1944A.

ARIA-Aria (3:30); producer: Michael Urbaniak; writer: M. Ur-
baniak; publisher: Camerica ASCAP. Camerica CS0008.

Country

CHARLEY PRIDE-You Win Again (3:00); producers: Jerry
Bradiey & Charley Pride; writer: Hank Williams; publisher:
Fred Rose, BMI. RCA PB12002. Pride continues his Hank tes-
timonial streak with a double-sided Williams go-round. Pride
keeps the half-yodel, half-blues touches in his vocal on this
side and the flip, "There's a Little Bit Of Hank In Me,” and
the arrangements emphasize the traditional country mood.

FREDDY WELLER—Lost In Austin (3:03); producer: Buzz
Cason; writers: B. Cason/F. Weller; publishers: Buzz Cason,
ASCAP/Young World, BMI. Columbia 111266. Intriguing intro
and distinctive guitar, steel and percussion accents give this
catchy tune a boost. There's a lighthearted, amusing feel to
this one that makes it a winner.

CONWAY TWITTY & LORETTA LYNN—It's True Love (2:52);
producers: David Barnes-Conway Twitty-Loretta Lynn; writer:
Randy Goodrum; publisher: Chappell/Sailmaker, ASCAP.
MCA 41232. Gentle love ballad by top songwriter Goodrum
shows the smooth vocal interaction that makes this country
duo so popular. Easy-going production builds with melodic or-
chestration.

MERLE HAGGARD & CLINT EASTWOOD-Bar Room Bud-
dies (2:14); producer: Snuff Garrett; writer: M. Brown/C.
Crofford/S. Dorff/S. Garrett; publisher: Peso/Warner-Tamer-
lane/Bronco, BMI. Elektra E-46634. From the soundtrack of
the forthcoming film “Bronco Billy,” this is a real country
tune complete with fiddles and steel guitar. Although East-
wood pretty much talks his parts, it's Haggard who makes the
record click.

MICKEY GILLEY—True Love Ways (2:54); producer: Jim Ed
Norman; writer: N. Petty/B. Holly; publisher: Wren/MPL
Communications, BMI/ASCAP. Epic 9-50876. The first re-
lease of the recent pairing of Gilley and producer Norman has
resulted in a smooth rendition of the Buddy Holly classic
“True Love Ways.” Strings and steel guitar are especially im-
pressive.

JACK GREENE—The Rock I'm Leaning On (3:16); producer:
Jack Gilmer; writer: C.C. Ryder/V.L. Haywood; publisher:
Window, BMI. Frontline FLS706. Perhaps one of Greene's
strongest records todate, this is a moving ballad with excel-
lent vocal phrasing coupled with tasty strings. A great story-
line should draw strong phone requests and put Greene back
on top.

recommended

HANK SNOW and KELLY FOXTON—There's Something About
You (3:51); producer; Hank Snow; writer: D. Orender/R.
Summerville; publisher: Cedarwood/Denny, BMI/ASCAP.
RCA JB-11967.

PORTER WAGONER-Is It Only Cause You're Lonely (2:24);

Top Single

= c‘amnth 1960,

producer: Porter Wagoner; writer: J. Marks; publisher: St.
Nichotas, ASCAP. RCA JH-11998.

THE SHOPPE —Three Way Love (2:57); producer: not listed;
writer: J.C. Wilcox; publisher: Soro, SESAC. Rainbow Sound R-
8019.

CATES—Gonna Get Along Without You Now (2:18); producer:
Brien Fisher; writer: M. Kellem; publisher: Bibo, ASCAP. Ova-
tion OV1144.

B.J. WRIGHT-J.R. (2:23); producer: Joe Gibson; writer: B.J.
Wright/D. Lee/). Meador/D. Hall; publisher: Hitkit, BMI.
Soundwaves SW4604.

WICKLINE—Pearl Of The Opry (3:28); producer: Rick and Bob
Wickline; writer: B. Wickline; publisher: Cascade Mountain,
ASCAP. Cascade Mountain CMR2022.

WADE BAYNES—That's The Way It Is (3:16); producer: Wayne

Hodge; writer: G. Litton; publisher: H-Peak, ASCAP. Stargem.

$G2027.
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recommended

ARPEGGIO—You Killed The Magic (3:59); producer: Simon
Soussan; writers: S. Soussan, A. Posey, J. Powell; publishers:
Aliza-Thorah/Art & Josef, BMI. Polydor PD2087.

RENA—I Love Your Beat (3:30); producer: Billy Nichols;
writer: B. Nichols; publisher: Billee/RenMaur, BMI. Factory
Beat, FBR22180A.

Picks—a top 30 chart tune in the opinion of the review panel which
voted for the selections released this week; recommended—2 tune
predicted to land on the Hot 100 between 31 and 100. Review editor—
£d Harrison.

Billboard’s Recommended LPs

® Continued from page 50

COLLINS & COLLINS, A&M SP4806. Produced by John Davis.
Tonee and Bill Collins recall Billy Davis Jr. and Marilyn McCoo
here, with subtle and smooth solo work, and mellifluous har-
mony breaks. And they trade leads easily, too. Highspots are
the upbeat "Top Of The Stairs,” the setf-explanatory “Do You
Wanna Dance” and the Motownesque “You Made Me Be-
lieve."" Best cuts: Those named.

CLIFFORD COULTER-The Better Part Of Me, Columbia
NJC35786. Produced by Bill Withers. Coulter is a Withers pro-
tege, whose light and versatile vocals are best showcased
here by ballads: the sensitive “Nothing In The World Is Free,”
the plaintive “Better Part Of Me” and the multi-textured
“Love’s Too Hot To Hide.” Coulter also displays instrumental
dexterity, particularly on keyboards. A name to watch: Those
listed, plus “Don’t Wanna See You Cry.”

SIDE EFFECT—After The Rain, Elektra 6E261. Produced by
Augie Johnson. Elektra’s soul roster has been on a hot streak
lately with the likes of Patrice Rushen and Lenny White, and
this four-member group could well keep that momentum go-
ing. The tunes range from pretty ballads to raucous, funky
workouts which are in the same vein as tunes by Rufus &
Chaka. Most of the material is original, except for two well-
chosen oldies: Toto's soulful, sinuous “Georgy Porgy” and the
Beatles' ballad masterpiece “Elenor Rigby.” Best cuts: those
named plus “Take A Chance'N’Dance.”

BREAKWATER-Splashdown, Arista AB4264. Produced by Kae
Williams Jr., Rick Chertoff. The eight-man group fuses soul-
inflected vocals with rock rhythms on several of the best cuts
here. There are some pretty midtempo ballads, but the group
is most distinctive at raucous workouts like “Splashdown
Time" and “Release The Beast.” The music veers to the tired
galactic rock concept a bit too much, but its sound is versatile
and strong. Best cuts: those cited.

jazz

BILL EVANS—We Will Meet Again, Warner Bros. HS3411. Pro-
duced by Helen Keane. Evans dedicates this superb LP to his
late brother, Harry, who died last year. Providing backup are
Marc Johnson, Tom Harrell, Larry Schneider and Joe LaBar-
bera, a cohesive combo which frames Evans' pianistic impro-
visations well. Program is made up of eight strong, melodic
songs including one standard. Evans cavorts on both acoustic
and electric piano in what comes off as the week’s classiest
jazz package. Best cuts: “For All We Know,” *“Comrade Con-
rad,” “We Will Meet Again.”

BOBBY HUTCHERSON-Un Poco Loco, Columbia FC36402.
Produced by Dale Oehler, Hutcherson is about as skilled as
they come on marimba and vibes, and with impeccable
backup from Chuck Domanico, Peter Erskine, George Cables
and John Abercrombie he has an album here which displays
his musicianship ideally. There are seven tracks covering a
galaxy of moods; Hutcherson and his mallets reign supreme.
Best cuts: “Love Song,” "Silver Hollow."”

OZONE-Walk On, Motown M7938. Produced by Lee Young
Sr. This eight-piece combo comes across rather like Earth,
Wind & Fire without the vocals—and that's a compliment! Al-
bum is full of accomplished ensemble work in the keyboards,
guitar and horn departments, and blessed with fine solo out-
ings on “Moments To Come” and "The Preacher's Gone
Home."” This is fine jazz-funk, with crossover potential. Best
cuts: pick and choose.

BOBBI HUMPHREY—The Best Of, Epic JE36368. Produced
by Ralph MacDonald, William Eaton, Skip Scarborough. Don’t
look for fireworks here. Humphrey and her flute are musically
conservative, compared to other jazz flutists, yet she has a
style of her own. The accompanying group is properly sympa-
thetic. In all, she plays eight tracks dating back from 1977,
and all issued previously. Best cuts "Good Times,” “The
Good Life.”

TETE MONTOLIU TRIO-Tete A Tete, SteepleChase SCS1054.
Produced by Nils Winther. Taped four years ago, the Spanish
Steinway stroker displays formidable technique and an abun-
dance of emotion on three tracks. One, his own “Catalan
Suite,” runs 20 minutes. Tete receives sterling accom-
paniment from Tootie Heath, drums, and bassist Niels-Hen-

ning Orsted Pedersen. A strong LP, likely to appeal to every
jazz buff. Best cuts: “What's New,” "We'll Be Together
Again.”

LOUIS SMITH QUINTET—Prancin’, SteepleChase SCS1121.
Produced by Nils Winther. Not a big name yet, Smith im-
presses as a capable flugelhorn and trumpet player. He per-
forms capably throughout these six attractive cuts and he re-
ceives strong backup from Junior Cook, Roland Hanna, Billy
Hart and Sam Jones. Five of the selections, moreover, are
Smith originals. It’s pleasing, simple, modern jazz lacking the
spark to make it a standout among this month's numerous
releases. Best cuts: “I Can't Get Started,” “Fats.”

DUKE JORDAN QUARTET-Duke's Artistry, SteepleChase
$CS1103. Produced by Nils Winther. The beauty of this LP
lies in its simplicity. Jordan is a schooled and dependable pi-
anist, and with accompaniment by David Friesen, Art Farmer
and Philly Joe Jones he retains a coolness and confidence
that comes off well through six solid if unspectacular tracks.
“Thinking Of You" is a Jordan original, not the old Kay Kyser
theme. Best cuts: "My Heart Skips A Beat,” "Thinking Of
You,” “Midnight Moonlight.”

LEE KONITZ-Yes, Yes Nonet, SteepleChase SCS1119. Pro-
duced by Nils Winther. Doubling alto and soprano saxo-
phones throughout seven cuts and 40 fascinating minutes,
Konitz, serves up a tasty concert in which Jimmy Knepper,
Ronnie Cuber, Harold Danko and trumpeters Tom Harrell and
John Eckert contribute solo bits. But it is Konitz who shines. A
splendid session. Best cuts: “Noche Triste,” “Stardust,” "My
Buddy.”

0-R-1-G-)-N-A-L-S—Stash ST205. Produced by Bill Farrar. This
ad hoc group comprises Louis Bellson, Bucky Pizzarelli, Jon
Faddis, Hank Jones, Bob Malach and the venerable Milt Hin-
ton, who swing elegantly through eight tracks in a clean, un-
cluttered manner. The tunes are all new, the soloists all good.
Best cuts: “Ballade,” “Wick Dippers.”

Travers Band

® Continued from page 10

Merchandising includes 10.000 24
by 36 four-color concept posters.
10,000 trim fronts and 10.000 in-
concert streamers. Also. listening
parties arc being held around the
country at Polygram Distribution
inc. branches for key radio, retail
and rack staffs.

In addition, the Source Network is
airing this month a concert under its
syndication to about 250 AOR sta-
tions, including the entire Abrams
chain. Travers. who lives in Miami.
personally delivered the album in
Miami, Orlando and Tampa.

UNICEF Committee

® Continued from page 10

are : Stanley Adams. ASCAP: Bob
Austin. Record World: Neil Bogart,
Bogarts: Al Coury, RSO Records:
Ed Cramer. BMI: Clive Davis.
Arista: Bruce Lundvall, CBS Rec-
ords; Frank Meyers. Variety; W.F.
Myers. Gospel Music Assn.: C.
Dianne Petty, SESAC/Nashville;
Frances Preston. BMI/Nashville:
Joe Smith, Elektra/Asylum; Jerry
Teifer, ATV Music; Joe Walker,
CMA. and Lee Zhito, Billboard.
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Sheet music suppliers are confined to piano/vocal sheet music copies and do not purport to represent mixed publications distribution. ABP = April Blackwood Pub.; ALF = Alfred Publishing; ALM = Almo Publications; A-R = Acuff-Rose; B-M = Belwin Mills;
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General News

U.S. Budget Chief Outlines Economic Plans At IMIC

® Continued from page 1

And in this first IMIC to be held
within the continental U.S.. the par-
ticipation by these two major figures
added the prestige of the federal
government to IMIC’s ability to at-
tract top name experts to deal with
current problems and enigmas.

Director Mclntyre. in his pre-
pared speech before the more than
300 registrants. said the U.S. govern-

ment’s economic problems are-

“symptomatic of an international
economic malaise.

“Itis in your interest that we have
a healthy economy so people have
more disposable income and it will
impact on your business. If we can
restore the economy of the US..
your industry will continue to pros-
per and continue to be a growth in-
dustry.”

Mclntyre said the Administra-
tion's proposed 1981 budget would
be the first balanced budget in 12
years and only the second balanced
budget in 20 years.

Mclntyre detailed how the gov-
ernment had originally projected a
$16 billion budget deficit. but under

President Carter’s urging. depart-
ment heads and top government
economists had gone through the
budget to trim programs to where
the proposed budget now before
Congress calls for expenditures of
$611 billion and base receipts of
$612 billion.

The official noted that with addi-
tional sources of income there would
be a projected $16.5 billion in reve-
nues for the federal government.
Mclntyre pointed to an “inflation-
ary psychology which has appeared
in which pcople are saving less and
are borrowing more in anticipation
of higher prices.”

American consumers spent $75
billion more than they did in 1978.
caused in a large part by increased
inflation.

“l imagine that’s even a lot of
money in the record industry.” the
government official said in jocular
way. one of the few light moments in
his speech.

Acknowledging that the $15 bil-
lion in cuts “creates enormous
weight of political opposition™ be-
cause the reductions are in all “con-

Beverly Bremers has been

chosen by the American Song

Festival to represent the United

States in the Seoul Song Festival
‘80 to be held May 24 in Seoul,

South Korea.

Beverly, along with co-writer

Jackie English, was an amateur

category winner in the 1979

American Song Festival.

Beverly will be appearing at The
Troubador on May 14.

stituencies.” Mclntyre noted budget
debate began Wednesday (23) in the
House. Mclntyre said the govern-
ment’s move to tighten its own
spending was the first step in fight-
ing to break the “inflationary psy-
chology.”

But, warned the presidential ad-
visor. federal budget trimming
would not have an immediate effect
on the economy. “Deep-seeded situ-
ations and any OPEC shocks can’t
be cleared up quickly.”

Emphasized Mclntyre: "It is ab-
solutely essential we restore our

economy to a healthy condition if

your industry is to continue to grow
and prosper.”

Sen. Cranston. who himself had
participated in the eight straight
days of budget review. spoke in an
ad lib. lighter vein about several
problem areas.

Citing California’s own involve-
ment with the entertainment indus-
try. he said a performance rights bill
was a major focus of interest among
many congressmen. “The House is
acting first,” he said. adding he be-
lieves its actions “would be benefi-
cial to your (record company) inter-
est.”

On the subject of the balanced
budget. Cranston noted that Presi-
dent Carter had said nearly four
years ago that it was his intention to
have a balanced budget by the time
he left office. Cranston said the defi-
cit was $66 billion during the last
year of former President Ford’s ad-
ministration and had been brought
down to $20 billion one year ago but
was now up to $30 billion.

Cranston said the government re-
viewed the budget five times before
coming up with its final draft which
goes into effect Oct. 1.

Cranston echoed budget director
Mclntyre’s belief that a balanced
budget itself won’t stop inflation,
but he pointed to several changed
capital gains bills as allowing for
new infusions of monies for factories
and equipment.

Cranston said he believes the gov-
ernment will be operating in the
black for the rest of the year due to
the arrival of income tax revenues
which means there is no need for
federal money borrowing. And this
means the funds will be free to go to
the private sector.

Continuing along on a positive
note. Herb Schlosser. head of RCA’s
SclectaVision videodisk division.
detailed RCA’s plans for its first
quarter of 1981 debut in the US.
market.

In reiterating much of RCA’s al-
ready known marketing plans for
the mono only two-hour videodisk.
Schlosser emphasized the mono
only format is sound since the 145
million tv sets in American homes
are all mono. And there’s nothing on
the horizon for stereo tv until the
Federal Communications Commis-
sion acts on this matter—and the
FCC is presently engrossed in licens-
ing stereo for AM.

Schlosser said he foresees record
companies prebuying visual proper-
ties, both musical and non-musical,
as they expand their roles in this new
home entertainment medium.

He said music videodisks will be a
“synthesis of music and video.” but
before the creative people act. the
lawyers will have to go to work be-
cause there are no agreements with
any of the craft unions.

“Music syncronization rights will
have to be gotten up front,” he said.
“The problem of synch rights stands
in the way of moving ahead. We
need formulas for the videodisk and
all parties will have.to compromise.”

Schlosser said music videodisks
will encompass concerts. movies,
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original productions and visual
treatments of classic audio albums.

But, cautioned the former head of
programming for NBC-TV and a
23-year RCA veteran. “the music
disk won't be the locomotive pulling
the hardware along.” RCA’s re-
search indicates that motion pictures
are the most desirous form of pro-
gramming people want to buy.

Schlosser said he sees great poten-
tial for a music videodisk in Europe
where there are fewer tv channels
and fewer broadcasting hours for
home viewers.

Schlosser impressed his audience
with such statistics as the RCA ca-
pacitance disk has 200 billion infor-
mation bits, has 27.000 grooves per
side, revolves at 450 revolutions per
minute and is such a high tech-
nology product that “it won’t be easy
for a pirate to produce.” This is not
the kind of thing one can duplicate
in a garage. the executive empha-
sized.

Nesuhi Ertegun, president of the
International Federation of Produc-
ers of Phonograms and Videograms
(IFPI), called for the formation of a
special body, which he tagged the
Committee for the Defense of Intel-
lectual Property, to intensify the
fight against pirates, bootleggers
and counterfeiters.

He said that all sectors of the mu-
sic industry—artists. record com-
panies, publishers, artist managers,
manufacturers, producers, engineers
and so on—should unite under this
banner, and contribute funds to
carry the antipiracy struggle to new
heights.

He suggested there should be
branches of the committee formed in
every major world market, or in each
important geographical region, and
that these committees should aug-
ment the work of the local 1FPI
branches in an industrywide effort
to rid itself of the cancer spread by
illegal operators.

On another note, Ertegun also
told IMIC delegates that WEA will
be enclosing details of the $100,000
Warner Communications antipiracy
reward fund in its U.S. record ship-
ments. This takes the form of a spe-
cial leaflet headlined “Help Us Stop
The Theft Of Music” which gives in-
formation about the bounty and
how people who provide informa-
tion leading to the conviction of ille-
gal operators can qualify for the
reward.

During an annual panel designed
to compare the state of the economy
at various nations. executives from
the U.S.. sngland. Canada. France
and Germany broke down condi-
tions in their markets.

Irwin Steinberg. chairman and
chief executive officer of the recently
formed PolyGram Record Oper-
ations. U.S.. admitted the U.S. mar-
ketplace is both in a crisis and an
evolutionary period.

His comment responded to the
panel’s theme of “*State Of The In-
dustry: Crisis Or Evolution?” Stein-
berg said Americans have a “tre-
mendous opportunity to dominate
the circumstances” which have pro-
duced downturns for record manu-
facturers.

Steinberg said there are no true
measurements of retail price. “no
one believes” gross shipment fig-
ures, the return privilege “is a great
fiction and euphemism for consign-
ment.”

He admitted he didn't believe
many of the statistics the U.S. disk
industry uses, preferring instead to
believe in “bottomline figures.”

Touching on music thievery.
Steinberg quoted Recording Indus-
try Assn. of America figures that
*$600 million of our merchandise in

the hands of retailers is in some ille-
gal form.”

Pointing to a Roper Institute re-
port, the executive said the industry
lost between 30%-40% of its volume
to home taping.

Adding to the crisis points, Stein-
berg said. was radio’s practice of tell-
ing listeners to tape whole LPs it airs.

Evolutionary aspects? They are all
around us, according to Steinberg, _
They include personnel reduction,
company reorganizations and the
growing move toward an oligarchy
in which five to seven major corpo-
rations do most of the volume.

Steinberg noted he had predicted
the trend towards oligarchy four
IMICs ago in London. With Poly-
Gram. one of these giant global
firms, Steinberg justified them as
being good for the business. How so0?
Stockholders now demand greater
profits so executives have to be more
accountable for their actions.

Steinberg chided the RIAA for
trimming back its gold and platinum
certifications from 120 days to 60
days. CBS for its $5.98 new artist LP
series (the price goes to $7.98 when
the record breaks) and retailers who
don’t pay their bills.

Monti Luftner. president of
Ariola Records in Germany, the
panel chairman. noted that solutions
are needed country by country and
company by company if business-
men “are to come to grips with crisis
conditions.”

Chris Wright. joint chairman of
Chrysalis Records of England. said
the UK. was in an evolutionary
state which could turn into a crisis.
Whereas consumers are upgrading
their record and tape playback sys-
tems. the disk and tape itself have
not been markedly improved,
prompting lots of taping off the ra-
dio.

He pointed to three major pro-
grams heard on weekends in which
people can tape the top 40 singles.
He said the value of manufacturer’s
sales in 1979 rose to 265.9 million
pounds versus 250.1 million pounds
in '78. Singles manufactured hit 89
million units. up from 88.8 million
the previous year. LPs decline in *79
to 74 million unts from 86 million
units in '78. And prerecorded cas-
settes increased 13% in sales over '78.
In the U.K. new wave was the top
selling repertoire.

In Canada. sales increased 20%
over '78. said Gerry LaCoursiere,
president of A&M Records of Can-
ada. He noted that exports totaled
$15 million last year. a major in-
crease in this category.

In France. sales hit $435 million
last year although units decreased
11.5% to 66 million. And there were
three times as many cassette ma-
chines bought than phonographs.
revealed Marcus Bicknell, managing
director of A&M Europe, in discuss-
ing the French market.

Sales of prerecorded cassettes hit
$100 million or 23% of the total
prerecorded market. “Piracy is less
of a problem today,” Bicknell said,
pointing to the loss of $21 million.
“The cancer may be under control
for the time being.”

Returns account for between 5%-
10% and companies are cautious
about spending money on expend-
itures and paying top artist royalties,
so their bottom lines are good, he
said.

In Germany, the sales value of all
disks and tapes sold was 2.17 billion
marks, a 3% increase over '78. noted
Gerhard Schulz. managing director
of Teldec Records of West Ger-
many.

Complete coverage of IMIC ’80
will appear in a forthcoming issue.
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Late General News

Billboard photo by Fred Carneau

FRANKLY SPEAKING—Zappa Records head Frank Zappa greets fans who

flocked to meet him in Portland, Ore., as part of a ““Joe’s Garage” contest

sponsored by KQFM-FM. Local bands sent in a photo of their garage and the
best was visited by Zappa. The winning band was the Titanics.

Indie Record Distribs
Mull Group’s Future

® Continued from page 3
somehow the tabulations were lost
and no presentations were made.

And worst of all, no one seemed 1o
mind.

One of the problems the organiza-
tion is facing is the growing split be-
tween the smaller, one and two-al-
bum companies, and the larger
successful labels that have grown up
since NAIRD's early *70s inception.

At the top of the association are
bigger label operations such as
Rounder Records, Flying Fish Rec-
ords, Tacoma and Alligator, and
such distributors as Kansas City's
House, Richmond in Philadelphia
and California Record Distributors.
These companies largely have out-
grown the association’s educational
functions, but attempts at running
the group as a formal trade body
have not been successful.

Several years ago an office was
opened by the association. but the
group could not sustain its support.

“There is no organization.” ex-
plains Delmark Records’ Bob Koes-
ter, one of the founding members.
“It was decided years and years ago
that it was unrealistic.”

Nonetheless, Koester and others
in the group now feel it is time for re-
structuring and redefining of goals.

Young entrepreneurs just finding
their way in the record business also
turn to NAIRD for answers. And
these businessmen and business-

Seger LP No. 1

® Continued from page 12

number four in 1978 and now
*Against The Wind” vaults into the
summit spot.

Each of Seger’s last three albums
has also produced a top 10 single.
“Night Moves” and **Still The Same”
each hit number four on the Hot 100,
while “Fire Lake” this week moves
up a notch to number six. And Seger
also has the highest-debuting single
of the week as the “Against The
Wind” title track hits the chart at
number 54. PAUL GREIN

Co-Op Policy

® Continued from page |

mined that two or three album sales
are lost with the purchase of one
blank tape.

Cohen believes that part of the
problem could be alleviated by si-
multaneous release of LP and tape
formats. “You’re in trouble if the LP
precedes the tape by week.” Cohen
says.

women were dismayed at the lack of
direction they found here.

One association board member
who believes there will be a reorgan-
ization effort is Chuck Nessa, an ex-
hibitor at this year's convention.

“Business was on the upswing for
the last three years so nobody gave a
damn about it being an organiza-
tion,” Nessa. head of Steeplechase
Productions, U.S. and of Nessa Rec-
ords. explained.

“We needed it to be an organiza-
tion this year and there wasn’t the
framework to accomplish anything.
There was a big void.” he adds.

“I think what was obvious at this
convention is that it's going to have
to be an organization.”

This year’s convention was organ-
ized by Hal Brody of Kansas City’s
House Distributors. Says Brody.,
“It's a sad social occasion at this
point. That’s all you got out of it.”

Brody, a director of the group,
says the board meeting was split on
whether to reorganize or simply to
continue as a convention.

“My first question at the board
meeting was ‘Should NAIRD ex-
ist,”” confesses Brody. “I suggested
we regularly hold the convention
concurrent with the New Orleans
Jazz Festival and make it a social af-
fair.”

Also discussed was the handing
over of the group’s reins to the nov-
ice labels. “We basically agreed that
if we tried to turn it over to the small
guys there wouldn’t be any more
money left to keep it happening.”
Brody maintains.

The convention was held at the
Radison-Muehlebach hotel. where
about 15 labels had product display
booths. The convention also heard
from Dennis Price, Lieberman En-
terprises one-stop national sales
manager, who gave the April 18 din-
ner address.

The one unqualified triumph of
the convention was the concert by
Kansas City blues great Jay
McShann. McShann and company
rocked the hotel for several hours
with their home-grown sounds.

Philadelphia’s Richmond Distrib-
utors has agreed to host the 1981
convention, and hopes for the future
are pinned on that gathering. Ac-
cording to Brody. the East Coast lo-
cation and the organizing skills of
distributor Jerry Richmond promise
to infuse major indie label participa-
tion.

But Brody also is skeptical about
this solution. “The unprofessional
attitude it (NAIRD) has taken in the
past has kept a lot of people away.”
he explains.

Thirteen persons were cited in Los Angeles last week
including, reportedly, some record industry executives,
for alleged involvement in a $1,000 per entry chain letter
pyramid scheme (Billboard, April 19, 1980).

PolyGram Corp. is close to a deal with PRC that will
give it its long anticipated pressing division. ... Expect
CTI distribution deal with Epic Records.

Motown senior vice president of promotion Skip Miller
is looking for reggae acts for the label. So far, no acts
have been signed though the label's new Planets in-
corporates reggae influences. Miller says no special label
is to be formed for reggae acts.

Columbia Records has picked up Frank Fenter’s Sox
Records production of “Baby Let Me Bang Your Box” by
Long Island group J. Silver. Fenter negotiated the deal
with Columbia brass in New York last week. His Fast
Forward Productions also has a deal with Polydor Rec-
ords which issued Ron Goedert’s debut LP. The J. Silver
record had been picked up by many major FM stations
around the country prior to the CBS deal.

Herb Goldfarb adds accessory and videotape buying to
his national accounts duties at Record Shack. New York.

Allegations that he was passing bad checks were finally
dropped by New York authorities against Fantasy
recording artist Sylvester, who has maintained his inno-
cence throughout the investigation, which centers
around an unknown male who is apparently imper-
sonating the entertainer.

Aretha Franklin was the surprise guest at the T.J. Mar-
tell Foundation’s Clive Davis tribute Saturday (19) in
New York, where she sang the national anthem, accom-
panying herself at the piano. The recitation was staged
with Franklin suddenly and dramatically appearing in a
box overlooking the jam-packed Waldorf-Astoria ball-
room for the solo turn. Despite all this. Arista officials
say she has not yet been signed to the label. “We're still
talking.” a label spokesman says.

- New York's rocking WNEW-FM program director
Scott Muni is back on the air after recovering from in-
juries sustained in an auto accident a while back. He re-
ceived 64 stitches in his mouth and lip in the crash. The
station, meanwhile, is claiming something of a record re-
sponse to a one-lime announcement made by a morning
drive DJ that listeners send him copies of their business
cards. The 2.800 responses were top-heavy with lawyers,
doctors, stockbrokers and other establishment figures.
WNEW-FM is Gotham’s leading, and remaining, pro-
gressive rock outlet. part of the Metromedia chain.

ASK COURT FOR DISMISSAL

Inside Track

A Los Angeles marketing/distribution firm, Video Con-
certs International, claims it is on the verge of acquiring
several major video music properties for consumer di-
gestion, among them the much touted Chrysalis Blondie
“Eat To The Beat” video LP. Other negotiations, accord-
ing to the firm, are underway for programs featuring the
Rolling Stones, Jethro Tull, the Tubes and Gino Vanelli.

Other developments on the video front: Sony Corp. in
Japan has established a manufacturing facility for mas-
tering and replication of optical video disks. The firm is

introducing an industrial player which uses the Philips__

laser optic approach. N.V. Philips of the Netherlands,
North American Philips Corp. and the U.S. Philips Corp.
have reached a cross-license agreement with DiscoVision
Associates (DVA), a joint venture of IBM and MCA,
Inc., calling for the exchange of licenses of each other’s
patents relating to optical information systems including
videodisks and videodisk players in accordance with the
standard specs of the Philips and MCA optical videodisk
system. And, 100, it's reported that one of the Japanese
clectronics giants is prepping a videotape recorder that
will play both VHS and Beta format videocassettes.

The ITA is kicking off a series of regional meetings de-
signed to keep the membership apprised of industry de-
velopments and to get feedback for new ITA activities.
First meeting is Tuesday (29) in New York with sub-
sequent meetings in Los Angeles May 13 and Chicago
May 15.

Leaveil Degree, a member of the Whispers singing
group, was charged by an L.A. grand jury with conspiring
to steal a mail truck containing an estimated $1.8 million
in jewels and furs. Also charged was Degree’s brother
David James Degree and U S. postal service truck driver
Rae Edna Delgardo. Last month the Degree brothers
were charged with possession of $300.000 in jewels be-
lieved to be a part of the $1.8 million. Dec. 27, 1979 ship-
ment. The indictment alleges Delgardo gave a key to the
truck to David. who drove the truck to Leaveil’s resi-
dence where the brothers reportedly unloaded the valu-
ables. The vehicle was discovered the following day.

Ovation Records is preparing the launch of a mid-
price line.including jazz reissues and licensed material.

Gotham’s B’nai B’brith honors Kenny Rogers and
Roger Whittaker June 7 with a black tie affair at the
Sheraton Centre here.

Dan Fogelberg will make his first appearance on tele-
vision Friday (2) when he appears on ABC’s “Friday
Night Live At The Kentucky Derby.”

Goody Case Attorneys Hit RIAA

® Continued from page |
“stolen” and ‘“‘racketeering.”
Goody’s lawyers are saying that the
government’s case is “in effect no
more than. if proven, a case of crimi-
nal unfair competition.”

Defense lawyers. in asking for dis-
missal on the grounds of prose-
cutorial misconduct, also charge that
the prosecution’s chief potential wit-
nesses, ranging from alleged illegal
tape duplicators and processors to
U.K. wholesalers alleged to have
dealt in bogus tapes. are “the real
culprits” who should be tried instead
of being granted immunity in return
for testifying against Goody et al.

Also pending is a request by the

Gift Campaign

® Continued from page 3

on the campaign will be held within
the next several weeks. The board of
directors of the Canadian Recording
Industry Assn. will meet in Montreal
Tuesday (29) and discuss with Pat-
rick Gorlick, NARM director of spe-
cial projects, plans for the campaign
in that country.

On May 16. the NARM board of
directors meets with the members of
the NARM manufacturers advisory
committee to plan the next 12
months’ activity of the industry’s
“Give The Gift Of Music” drive.
These activities will include such
courses of action as the estab-
lishment of a national gift certificate
program and institutional gift-giv-
ing advertising on television, radio
and in print.

WwWwWw . americanradiohistorv.com

defendants that the government turn
over its records that pertain to the
Goody investigation, including
names and addresses of all possible
witnesses, their possible criminal
records, all statements made to fed-
eral agents and a discription of the
exact time and place the alleged ille-
gal shipments of counterfeit goods
took place. with specifics on the
goods involved, their unit price and
the names of the persons who han-
dled the shipments.

Although the defense is seeking
dismissal of the entire indictment,
they did not submit a memo sup-
porting a motion to dismiss counts
relating to charges of copyright in-
fringement involved in the counter-
feiting claim. A memo was only sub-
mitted in support of dismissing the
first four counts involving the al-
leged purchase, sale and transport of
the counterfeit product.

Regarding the copyright charge,
however, the defense claims that
when the FBI was probing the copy-
rights to the goods involved, agents
discovered that two of the copyrights
had not “been perfected.”

“Rather than merely reporting the
fact. the FBI took action to expedite
and perfect the registration of the
claims,” the defense says.

Goody's lawyers are zeroing in on
the government’s contention that the
case against Goody,. its president
George Levy. and vice president
Sam Stolon is a felony charge falling
under the federal Racketeer In-
fluenced And Corrupt Organization
Act (RICO).

Defense motions claim that the

government “zealously” is attempt-
ing “to elevate™ what should only be
a misdemeanor allegation of copy-
right infringement into a RICO-re-
lated felony.

“The government’s decision to do
$0.” the defense claims, “is appar-
ently the result of the influence of
the RIAA—the alleged victim of the
crime—rather than the studied act of
an independent prosecutor.”

Judging from the defense memo,
it appears that the government also
employed Murray Kaplan, a record
retailer who pleaded guilty in Janu-
ary to transporting alleged counter-
feit product from Albany. N.Y., to
Charlotte, N.C., as an undercover
agent in an attempt to obtain dam-
aging testimony from Stolon.

In conclusion, the defense again
blames prosecutorial “zeal” and its
“close relationship™ with the RIAA
for “an abusive investigation™ and
“disregard of due process.”

Oral arguments relating to de-
fense claims and the prosecution’s
response will be heard Friday (2) in
Brooklyn federal court.

The defense is also challenging a
prior court’s ruling allowing coun-
terfeit product to be considered as
stolen goods, although it was pur-
chased from another party.

A court in Florida has upheld the
prosecution’s interpretation of the
law pertaining to the handling of
recordings that are protected by
copyright law against illegal manu-
facture and sales. This interpretation
considers the “goods™ to be the mu-
sical for other performances so re-
produced.
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CAREERS MUSIC, INC.
and ARISTA MUSIC, INC.

Would like to express
its pride in being associated with

MIKE CHAPMAN,
NICKY CHINN

and all
of the talented citizens of

DREAMLAND RECORDS

Sincerely,

BILLY MESHEL
V.P. & G.M.

John Wonderling, Dir. of Cr. Aff.
Linda Blum, Prof. Mgr.
Tony Lytle, Dir. Arista Cat. U.K.

Member of
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YOU'RE DIFFERENT.

] 5 4 L el SN el ’ &

An individual. ’ mythical Golden Fleece. They've got natural songwriting
You don't run with the herd. You like your oats raw, ability (“Mandy”).

You chart your own course your grass green, your mJsic Wit (“I'm Not In Love”).

on the sea of life. wild and wooly. Charm (“Dreadlock Holiday™).
And then sail it. That’s why 10cc is your They're different.

You're not after some kind of band. Like you.

10cc. has a new album. Look Hear?

Produced by 10cc. On Warner Bros. Records & Tapes.
BSK 3442

A\

Give the gift
Management: Ric Dixon/Harvey Lisberg, Armadillo Ltd. 2 Swinbourne Grove, f»anchester M20 9PP England. Telex. 666255 ofmuchl.
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