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Pickwick Boosted 

By $27 Mil Outlay 
LOS ANGELES -Ina move that should im- 

pact positively throughout the U.S. industry. 
the American Can Co. has approved an ap- 
proximate 527 million in capital expenditures 
for Pickwick International over the next 18 

months. 
The board action Wednesday (1) ignites a 

chain reaction of capital expansion through- 
out the industry's leading wholesaler /retailer. 
The appropriation promises new equipment 
for Keel Manufacturing, Pickwick's record 
manufacturing facility: new computer and in- 
formation systems and hardware for Pick - 

(Continued on page 9) 
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EVEN WITH MECHANICALS DOWN 

Publishers Confident, 
See No Profit Slump 

By IRV 1.1eIiT`tAN 
NEW YORK -All things considered. 

music publishers and print operations are 
taking a confident stance in their ability to 
weather the industry's present economic 
climate. 

While they concede the obvious -a 
downturn in mechanical income for the re- 
mainder of the year resulting from a slump 
in recording sales -they also insist there re- 
mains an underlying vitality to the music 
industry. one that will see them and the in- 
dustry in general through to a more dy- 
namic and secure future. 

Publishers. many of whom are coming 
off their best financial years ever. feel that 
performance income will hold up. thanks 
to the health of the radio and television 

area. Other sources of income. including 
print, also offer a solid. if a bit soft base of 
income. they declare. 

Most of the firms surveyed have yet iii he 

confronted with a mechanical pinch. since 
such income reflects activity generated six 

months or more in the past. 
While mechanical monies tend to out- 

strip those of performances for many pub- 
lishers, the greater the catalog depth. the 
more income from performances is likely. 
Also. any leveling off in mechanical in- 
come will be offset somewhat by the 371/29 
increase in mechanical royalties under the 
new Copyright Law. effective Jan. I. 1978. 

Paul Marks. director of operations at 

(Continued on page JO) 

This is the lady America cant get enough of Stephanie Mills, the original 

star of Broadway's the Wiz.' showcasing her enormous musical talent 

on her unstoppable debut album, "What Cha Gonna Do With My Lorin',' 
T -533. Stephanie works her special magic with cuts like "Feel The Fire," 

"Put Your Body In It" and her exquisite hit single. "What Cha Gonna 

De With My Wm'," TC -2403. Stephanie Mills, a wir of a talent, on 20th 

Centuryáor Records (Advennement) 

Ariola + Arista: a New Global Force 
This article prepared by Mike Hennessey in London. Wolfgang Spahr in Ger- 

man', Willem Hines in Holland, Carr Darling in Ins Angeles, Diek Nusser and 
Stephen Traiman in Neu York. 

NEW YORK -Arista's pending sale to Ariola -Eurodisc is an attempt to se- 
cure American product for the nine Ariola companies outside the U.S. and to 
provide a base for the German company's declared aim of becomingone of the 
world's leading international disk companies. 

It also provides Ariola with a firmer stance in the lucrative U.S. market. 
something the Munich -based label began four years ago when it launched 
Ariola- America. (Continued on page 68) 

Charge U.K. Charts `Corrupt & Fixed' 
LONDON -life British charts are again being subjected to charge, of "cxrr- 

ruption and fixing." and the organization which prepares these best seller 
lists for the British Phonographic Industry and for the British Broadcasting 
Corp. has sacked certain retailers from its sales returns panel. 

Additionally. the BPI charts committee has met to talk over problems of en- 
suring chart accuracy. and is thought to have advised record company mem- 
bers to review any selective marketing techniques" they may he using. 

That phrase is generally seen as a euphemism for various label ploys to gain 
high chart entries with new releases. including "free" promotional copies to 

(Continued on page 68) 

1 Of 2 Antitrust 
S.F. Suits Ends 

By JOHN SIPPEL 
SATs FRANCISCO -One of two landmark 

antitrust cases. wherein local independent re- 
tailers allege preferential treatment to chain 
dealers throttled their business. has been set- 
tled and the other is in its most crucial stage. 

The Federal District Court suit filed in July 
1976 by Dean And Artemis Stamatopoulous 
of Gramophone Shop here. was settled several 
weeks ago when the final defendant among I I 

was dismissed with prejudice. The brothers 
wanted $300.000 damages. 

The defendants included: CBS. ABC. RCA. 
Capitol and MCA Records. WEA, London 
Records of California. Direct Record Sales 
and Mighty Fine Distributing, Polygram Dis- 
tribution and Record Merchandising of Los 
Angeles. 

The original Federal District Court litiga- 
tion. filed January 1975 by Marin Music 
Centre in Mill Valley and its then proprietors. 

(Continued on page 9J 

Hard on the heels of their Platinum L P SLEEPER CATCHER comes FIRST 

UNDER THE WIRE (S00- 11954) from Little Rorer Band The music !lows 

deliciously soft on ballads like "Cool Change' and rockhard on "It's 
Not A Wonder" and the smash hit single "Lonesome Loser" emphasizing 

the generous expansion in composing and playing talents of one of the 

world's finest vocal bands Produced by John Boylan and Little River Band 

On Capitol Records and Tapes (Adnemsemmq 
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General News 

Labels Slashing Back College Radio Support 
LOS ANGELES -College radio is 

meting a crucial stage, with many 
rations in jeopardy of being cut off 
rom free record company service in 
he wake of a number of labels sud - 
enly abandoning their college pro - 
otion departments. 
For the majority of stations. it all 

dds up to less record service, fewer. 
f any. albums for giveaways and 

her promotions and less personal 
ntact with the record companies. 

ush On Disk 

erformance 
ills Gaining 

By JEAN CALL-ARAN 

WASHINGTON -After several 
onths of lobbying behind the 

es. record performance royalty 
roponents see a flurry of activity on 

pool Hill. demonstrating the suc - 
of their efforts. 

Sen. Harrison Williams (D -NJ.) 
as just introduced 51552. a com- 
anion bill to HR997, introduced by 

p. George Danielson (D- Calif.) in 
anuarv. Both the Danielson bill 
nd the Williams bill (introduced 
my 21) seek to amend the copyright 
w to authorize performance royal- 
es for sound recording. 
Introduction of the Senate bill is a 

rucial step in the process to pass the 
ceded amendment. Even more en- 
uraging to the industry. Sen. Wil- 

atns is joined in sponsoring the bill 
six respected colleagues: Sen. 

oward Baker (R- Tenn.), Sen. Bill 
radies (D -NJ.). Sen. Alan Crans- By ROMAN KOZAK 

on (D.-Calif.). Sen. Jacob Javit2 (R- NEW YORK -Defying the cur - 

Y.). Sen. Howard Metzenbaum rent malaise that has hit the touring 
D -Ohio) and Sen. Paul Sarbanes as well as the record market. Kiss ha, 
D -Md.). gone out on the road with a mam- 

Active lobbying continues on moth 80 -date arena tour. which. 
the House and the Senate sides with a reported production cost of 

f Capitol Hill to gain more support $2.2 million, not including salaries. 
r performance royalty legislation. is the biggest such musical show on 
nd there is a good chance that Rep. record. 

Danielson's bill will be scheduled The tour began on Father's Day 
r hearing in the House Subcom- and is expected to run until about 
ittee and courts. Civil Liberties Christmas. Sources say it is doubtful 

nd the Administration of Justice if the hand recovers its investment 
haired by Rep. Robert Kasten- before the fall. 
tier (D -Wis.) this fall when Con- "Kiss doesn't tour to make money 
ess returns from recess. on a tour, so much as it tours to sell 

The Senate bill. SI552. a word- records" says Bill McManus. head 
r -word duplication ally: bill Rep. of the Philadelphia -based McManus 
aniclson introduced into the Enterprises which is responsible for 
ouse, creates a performance right the overall lighting. sound. trans - 

n sound recordings. portation, staging. logistics. rigging 
The bill further makes the per- and personnel. for the tour. 

(Continued on page 84) (Continued on page 34) 

The biggest blow to collegiate 
broadcasters and concert com- 
mittees is the discontinuance of 
A& M's college department, viewed 
as one of the most effective and suc- 
cessful of those in existence. 

By ED HARRISON 
A &M's college department a 

rim of the record industry's fin:ins . 
belt tightening, has been in oper- 
ation about 10 years. Its most recent 
credits have been the promotion of 
the Police and Joe Jackson, both of 

which achieved a modicum of com- 
mercial success after being nurtured 
in the college ranks. 

The move by A &M mat least tem- 
porarily halt the department not sur- 
prisingly. has influenced other la- 

.. . . ¡ 

w 
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Billboard photo by Ed Nano 

KISS ARMY -Members of Kiss and its road crew get together on the band's custom built stage prior to a performance. 
Included is Bill McManus, whose McManus Enterprises is in charge of production for the reported $2.2 million costing 

tour. The four Kiss musicians, wearing no makeup, are scattered among the crew, 

80 Kiss Dates Despite Droopy Economy 

N.Y. Lowballers Sell Albums At $3.94 
NEW YORK -Two major New 

York -based retailers are advertising 
$3.94 tags on $7.98 list LPs. This is 

the lowest advertised price on cur- 
rent product since Korvettes started 
a $3.99 policy in May (Billboard. 
May 12. 1979). 

Korvcttes, in fact. is one of the 
new low -ballets. as is Alexander's. 
Both retailers lean heavily on Poly- 
gram distributed product. although 
such other labels as Capitol. TK, 

Complete coverage of Billboard's 
Disco Forant VI appears on pages 
36-50. 

A &M, Prelude. Philadelphia Inter- 
national and Fantasy are repre- 
sented. 

In addition. Korvettes is offering 
selected 58.98 list product at $4.84, 
while Alexander's offers product in 
this price category at $4.94. 

Among the $3.94 releases are 
those by Anita Ward (TK), the 
Knack Sc America (Capitol). 
Peaches & Herb, Atlanta Rhythm 
Section and James Brown, all Poly - 
dor- 

Arista's best selling Kinks album, 
"Low Budget." is being sold by Kor- 
vettes at $4.84, the label's first album 
in its new selective pricing policy of 
48.98 list items 

Federal Jury Finds Pair Guilty Of Record Thievery 
NASHVILLE -John Marshall 

othbcrg. 36. and Frank Timothy 
ollins, also known as Cecil T. Col - 

ins, 36. fugitive whose address is un- 
nown, were found guilty last week 
f one count of mail fraud, tour sep- 
rate counts of interstate shipment 

rf stolen LP merchandise and sale 
hereof and one conspiracy count in 
ederal District Court. 
Federal Judge Thomas Wiseman 

ould sentence the convicted pair to 
p to 50 years imprisonment and 

ones totaling more than $50.000. 
The defendants were found guilty 

ry a federal jury. 
During the three -day trial, in 

-hich the prosecution was con- 

ducted by Assistant I S Attorney 
Robert J. Washku. it "as revealed 
that self- policing begun by Warren 
Hildebrand of All -South Distribut- 
ing. New Orleans. brought the thiev- 
ery to federal enforcement officers' 
attention. 

Hildebrand. when asked by some 

of his customers who had been sohc 
ited in October 1978 by ABC 
Amusement, Nashville. as to infor- 
mation about the firm which was of- 
fering Motown LPs at $3.35 or less 

than wholesale. informed the Mo- 
town home office in Los Angeles. 

Motown urged Hildebrand. its 

distributor. to make a buy. He pur- 

chased 1,000 LPs for his New Or- Collins, who Is still at large and 
leans one -stop, paying for the ship- who forfeited a $100,000 bond, told 
ment by check. He also got complete Crudgington he was closing out a 

information on the shipment. The rack inventory of Motown and 
information on the entire transac- mailed a list of album inventory to 

lion was given to the FBI. which Crudgington from which he pur- 
then entered the case. chased 2.215 LPs. 

This, along with other testimony 
at the trial, disclosed that James 
Pruett, 25, Nashville, a warehouse 
employe of Dixie Pressing there. had 
been stealing LPs which he turned 
over to the defendants for sale. 

Another government witness, Jim 
Crudgington, Hot Line Distributing. 
Memphis. who also operates a rack 
in that city. testified that he was con- 
tacted in late August by Collins. 

Tom Sims of Galaxy Sales and 
Benchmark Distributing, Dallas. 
testified at the trial that he had pur- 
chased 1,290 Motown LPs from the 
defendants Nov. 2, 1978. Steve Jack 
of the Motown sales department 
here also testified against the de- 
fendants at the Nashville trial. 

Judge Wiseman set Aug. 20 as 

sentencing date for the defendants. 

bels to follow suit. RCA, MCA and 
Elektra /Asylum have all terminated 
their college personnel, although 
service will continue on a more se- 

lective basis. 

"The picture is kind of dismal for 
colleges," states Peter Gordon, 
founder of the "Thirsty Ear" college 
radio syndication and former col- 
lege consultant at RCA. 

"College radio is upset because of 
the potential lack of service and be- 
cause no one is at the record corn - 
panics to work with on promotions. 
Promotion men deal with commer- 
cial stations first and then college if 
they have time. 

"It's kind of ironic that all this 
should happen now when college 
stations will be going to 100 watts 
and full broadcasting days." Gor- 
don asserts. 

Gordon believes the "baby acts" 
are going to suffer the most. "All 
those new acts depended on college 
radio." 

Industry economics first resulted 
in the termination of A &M's net- 
work of college reps. And then at the 
end of May, all record service to col- 
lege stations was halted. 

Bob Frymire, A &M's former di- 
rector of college promotion. man- 
aged to institute a summer service 
list of 150 stations. a considerable 

(Continued on page 84) 

Top 40 Formatted 

KTNQ, LA. Now 

Airing Spanish 
By CARY DARLING 

LOS ANGELES -This city has 
lost a major Top 40 outlet as KTNQ - 
AM changed its format to Spanish 
language Tuesday (31 ). However, on 
the same day, the entire Top 40 staff 
moved over to its sister station- for- 
merly country formatted KHTZ - 
FM, to begin a Top40 format there. 

The turn of events began in Sep- 
tember 1978 when Storer Broad- 
casting. which owned both stations, 
announced the sale of KTNQ to K- 
Love Broadcasting. This firm al- 
ready operates Spanish language 
KLVE -FM here. The sale of KHTZ 
to Greater Media Inc. has been ap- 
proved by the FCC though report - 
edls the deal is not firmed yet. 

On the final day of broadcast. 
KTNQ began simulcasting its for- 
mat over KHTZ. When the change 
to Spanish took place at noon, 
KHTZ continued to air the Top 40 
format. 

According to Jim Coulee. former 
program director at KTNQ and now 
in the same position at KHTZ, the 
possibility exists for the format to be 

permanent even after Greater 
Media assumes controls. He says the 
current staff at KHTZ is the same as 

the one at the former rock KTNQ 
with the country station personnel 
no longer being affiliated with the 
station. 

KTNQ becomes the seventh 
Spanish language radio station in 
the Los Angeles area with no plans 
for a call letter change. The previous 
call letters of KTNQ until Dec. 26, 

1916 were KGBS -AM 
Storer, which reportedly sold 

KTNQ for $8 million and is selling 
KHTZ for S4 million, is allegedly 
getting rid of its radio operations so 
it can move into cable television. 
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4 General News 

CTI Forfeits 4 Bob James LPs 
Judge Galgay Rules a Contract Breach With Musician 

NEW YORK -CTI Records has 
apparently forfeited its ownership of 
four Bob James masters through a 

combination of events that ended 
with a federal judge deciding CTI 
had breached its contract with 
James and must deliver the masters 
and all out -takes to hunt "forthwith." 

Judge John J. Galga, who also is 

handling the reorganization of CTI 
under Chapter XI of the Bankruptcy 
Act, dismissed CTI's contention that 
it withheld James royalties because 
CBS Records. which distributes 
James' Tappan Zee label. had itself 
withheld monies due CTI on James' 
"Head" LP because CTI owed CBS' 
pressing division money. 

Galgay ruled that James' 1977 

contract with CTI governing own- 
ership of the disputed masters pro- 
vides that "any failure or refusal" to 

pay James' royalties within the time 
specified in the contract "automati- 
cally triggers the default provisions." 

r RCA's Fead 

Asks Customer 

Problem Input 
>i 

By STEPHEN TRAIMAN 

NEW YORK -With his new re- 
sponsibility for all domestic com- 
mercial operations at RCA Records. 
Bob Fcad will give top priority to as- 
sessing the label's internal structure 
while spending more time with key 
customers to get a better idea of their 
problems. 

"We've got to spend time on the 
street to find out what our customers 
need." he says. "You'll see more in- 
novative marketing thrusts like our 
test of nine $7.98 catalog albums 
dropped into the $4.98 list line to 
else die dealer a better profit and 
protect our vital catalog investment 
as well." 

Fead will be looking at new or re- 
vised marketing concepts that might 
include introducing new artists' first 
releases at a lower list to induce a 

better buy -in and more likelihood of 
a consumer purchase. 

He's candid about the overall 
down economy of the industry. but 
pragmatic enough to state that "we 
can't take all our time to moan over 
what's happening. The most impor- 
tant thing we can do is spend time 
with music and come up with the 
product that will revitalize the mar- 
ketplace." 

The new domestic division vice 
president. who reports directly to 
RCA president Bob Summer. ac- 
knowledges that three top posts now 
open must be filled -his own former 
slot as head of sales and distribution, 
the marketing position vacated by 
Dick Carter. and the pop a &r post 
due to the departure of Warren 
Schatz reportedly to Ariola. 

"We've got some good people in 
place. and I'll be talking to them to 
integrate their talent and abilities in 
determining our goals. These talks 
will he the catalyst for our priorities 
in restructuring" he emphasizes, 
and it is definitely a team effort all 

the way." 

Aria To Mercury 
LOS ANGELES- Mercury Rec- 

ords now has an exclusive world- 
wide recording agreement with Aria 
Productions. First release for the la- 
bel is an album by Robin Beck. pro- 
duced by Kenny Lehman. 

By DICK NUSSER 

The dispute began prior to CTI's 
bankruptcy filing Dec. 8. 1978, when 
CTI's Jack Hauptman. on Aug. 29, 
1978, asked for an accounting of 
royalties on the "Beads" LP, which 
CTI was entitled to under the 1977 

agreement 
The next day. however. Haupt- 

man followed with a letter saying 
that although James himself wasdue 

HOT STUFF -Solar Records artist 
Carrie Lucas gets together with an 
unidentified fan during a promo- 
tional visit to Los Angeles Freeway 
Records outlet where she auto- 
graphed her RCA -distributed LP, 
"Carrie Lucas In Danceland," and 
offered fans a few pointers on how 

to boogie. 

Lieberman Gets 
235 Accounts 

LOS ANGELES -The Portland, 
Ore.. Lieberman One -Stop begins 
immediately to serve the 235 ac- 
counts previously handled by Su- 
persound One -Stop in Seattle. 

The Minneapolis rack /one -stop 
behemoth acquired the accounts 
when Ed Richter, boss of Super - 
sound and Sound Distributing. 
Seattle independent label distribu- 
torship. closed the one -stop oper- 
ation after 18 months of lagging 
business. Richter is making returns 
to labels from Supersound and 
holds its accounts receivable. 

Richter emphasized that Sound 
Distributing and its retail wing, the 
Music Menu shire chain in the 
Northwest continue as part of Gull 
Industries, Seattle parent company. 

Arista 45s: $1.49 
NEW YORK -Arista has lifted its 

singles to $1.49 list. effective July 26. 
with distributer cost at 60 cents. 
While all singles issued after July 26 
carry the new price. there are also 
three carry-overs front previous new 
singles releases that also fall into the 
new price category: Dionne War- 
wick's "I'll Never Love This Way 
Again," GQ's "1 Do Love You" and. 
on the Arista -distributed Buddah la- 
bel. Michael Henderson's "Do It 
All." 

52.732.51 on Sept. 1. no payment 
was being sent because CBS was re- 

fusing to pay "Heads" royalties due 
to a prior debt CTI owed to Colum- 
bia Record productions for pressing 
CTI product. 

"Thus." says Judge Galgay. "ac- 
cording to the terms of the contract. 
CTI was in default," despite the fact 

CTI forwarded a check for James' 
royalties on Sept. I I in an apparent 
change of heart that came too late. 

CTI says it will appeal Galgay's 
decision. 

Under the terms of the 1977 
agreement, however. James must 
still pay S25.000 in order to get his 
masters back, the judge adds. 

James is also entitled. the court 
says. to buy back whatever inven- 
tory remains in CTI's possession. 

The Masters involved are for four 
LPs entitled "Bob James 1" through 
"Bob James IV" 

VIDEO MEET 
NOV. 15 -18 

NEW YORK - An ad,INors panel 
drawn from the major segments of 
the industry already is working on 
key program elements for Bill- 
board's first International Video 
Music Conference, Nov. 15 -18 at the 
Sheraton -Universal in Los Angeles. 

The initial eight members. an- 
nounced last week by Stephen Trai- 
man. Billboard tape /audio /video 
editor and conference chairman, 
will be shaping the presentation of 
the global role of the recording in- 
dustry in the emerging video enter- 
tainment era. 

On the advisory committee are 
Larry Finley. executive direc- 

tor of [TA, the international video- 
tape and videodisk trade associ- 
ation: 

Stanley Gortikov, president of 
the Recording Industry Assn. of 

(Continued on page 58) 
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LExecutive Turnkoble 
Record Companies 

Larry Harris has exited Casablanca Records as senior vice president 
general manager. Negotiations are now in progress to create a label -pr 
fion deal for him. Assuming Harris' duties is Casablanca's executive vice 
dent Bruce Bird.... Bob Feed is upped to division vice president. RCA 
ords -U.S. in New York. Fead had been division vice president. sales 

distribution fora shoe time. He was formerly 
sales chief at A &M. ... Jordan Hams pro- 
moted to the new post of director of a &r/ 
product management at A &M Records in 
Los Angeles. He previously was director of 
product management. Also. at A &M, Cheryl 
McEnaney upped to the international pro- 
motion staff. She had been executive assist - 

Feed ant to the vice president of A &M Inter- 
national.... Carolyn Gilmer moves to E/A 

Records in Nashville as a &r administrator. Formerly she was a &r coordina 
for UA Records in Nashville.... Suzanne Olson promoted to the new post 

administrative assistant for the international department of E/A Records... 
Bert Bogash is upped at Infinity Records to director of press and publicity. T 
be based in New York. he was previously West Coast director of press an 

publicity for the label in Los Angeles.... Terri Hinte named director of pr 
and public information for Fantasy /Prestige /Milestone /Star in Berkeley 
Formerly. she was associate publicity director for the label. She replaces N 
Freedland. .. Jack Kreisberg moves to CTI Records as Eastern regional man 

ager for sales and marketing. Based in New York. he comes from Arista whet 
he was special projects manager.... Also at 
CTI. Andre La Corbiere joins the promotion 
staff in New York. He had been in independ- 
ent promotion. ... Chuck Browning named 
national singles promotion director for 
Ariola in Los Angeles. He had formerly been 
with Capricorn in national and West Coast 
singles promotion.... John "Chip" DeNigris 

wonderlin named branch manager in Atlanta for CBS BtoMnb 
g Records. He was Cincinnati branch manager 

for CBS Records Nancy Kerrinckx upped at Mushroom Records in Los 
geles to director of publicity. Most recently she was promotion coordinator., 
Randy Lavigne moves to Cachet Records in Nashville as director of operati 
Formerly. he was product coordinator for TeeVee Records in Nashville. 
Patricia Paul joins Cachet as assistant to the general manager in Los An 
She was with GRT Corp. as an advertising coordinator between that firm 
the former ABC Records label. 

Marketing 
Lionel N. Sterling takes over the new post of sector executive, distrib 

and specialty retailing operations, for Pickwick International and Fin 
Corp., both part of the American Can Co. 
Also in the new distribution sector is Theo- 
dore Deikel, president of Fingerhut, named 
corporate senior vice president. He also will 
serve as chairman and chief executive officer 
of both Pickwick and Fingerhut. Both are 
based in Minneapolis.... David Monaghan 
moves to Pickwick International as financial 
vice president. Based in Minneapolis. he 

Hinte comes to Pickwick from City Products Corp. 
DaN 

in Illinois. He is responsible for all financial and strategic planning fu 
at the firm.... Scott Stephens joins MCA Distributing Corp. as a field 
man for the Baltimore /Washington. D.C. area. He hails from For The 
a six -store chain in Baltimore where he had been manager.... Cad Fay: 
moled to general manager for Mainstream Records and Tapes in Wa 
Wis. He had formerly been manager of the store. 

Publishing 
John Wonderling promoted to director of creative affairs, East 

Arista Music Publishing Group. Previously he had been general p 
manager. East Coast for the firm.... In New York. Lods E. Weber 

Richard Frohlich as assistant to ASCAP pres- 
ident Stanley Adams. Frohlich is retiring af- 
ter 40 years with ASCAP. Gina Blander 
promoted at April -Blackwood Music in New 
York to manager- promotion and publicity. 
She was manager of national radio relations 
previously.... Paul DiFrancojoins the pro- 

' fessional department at the Bourne Co. as 

Riz professional manager. Based in New York. 
he had been an independent producer.... 

Todd Brabec and Michael Codeine become West Coast regional director 
director for repertoire at ASCAP. Both are based in Los Angeles. Brabec 
been West Coast director of business affairs for ASCAP while Gorfaine 
previously been ASCAP West Coast director of contemporary repertoire. 

Related Fields 
William Riz upped at Barnet Enterprises personal management company 

vice president. Based in Los Angeles, Riz has worked as production mana 
for the firm.... Kent Davidson moves to the Craig Corp. as marketing 
president in New York. Previously. he was manager, marketing planning 
review. housewares and audio business division for GE.... Robert M. 
upped at GRT ao sales vice president custom products division. in Lou 

geles He had been Western sales manager. custom products.... Victor F. 
chin retires as executive vice president marketing, manufacturing and p 

nel for the Shure Corp. Some of Machin's duties are assumed by R. 
Ward in his new post as executive vice president of marketing. 

McLeod promoted to sales manager of premium sales and national a 

for the Koss Corp. in Milwaukee. He had been national sales director 
Koss.... At the Palace Disrn Theatre in Los Angeles. Frank Mulsry bec 
operations director. Paul Hendison is sales director; Jantes Grant Miller g 
eral manager and Patrick Stacy chief financial officer. Ken Rosene has left 
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With the fastest -breaking album of their legendary career, and a spectacular cross -country tour, 
The Kinks are back! Hotter...more provocative ...and better than ever! 

And now, in response to popular demand from the nation's programmers, comes the new 
single "A Gallon Of Gas" -just shipped. 

LOW BUDGET. The new album by The Kinks. Continuing to make rock 'n' roll history. 
On Arista Records and Tapes. 

ARISTA 

In just 3 weeks: 
FLASHMAKER- Record World /SALESMAKER- Record World 
Aria", a chart explosion! 74-3O-18 -Billboard 
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General News 
VIDEO WARE FOCUS lI 

Distributor Drops 
Record /Tape Lines 

LOS ANGE s Music /Video 
Trends, the Gen, Silverman inde- 
pendent label dotnhution firm in 
Farmington. Mich_ is dropping the 
record /tape end of the business to 

concentrate on videra software and 
hardware. 

Silverman. a 20- year -plus figure 
in Detroit distribution. says he will 
liquidate his present Label as 

quickly as possible. so the firm may 
devote itself to side. product distri- 
bution. 

N.J. Jazz Bash 
LOS ANGELES file first an- 

nual Progressive Records Jazz Festi- 
val wan held Saturday (4) and Sun- 
day (5) at the Waterloo Village in 

Stanhope. N.J. Among those slated 
to play were Chuck Wayne. Arnett 
Cobb, Scott Hamilton. Ray Turner. 
Dick Mcldonian. Carmen Leggio. 
Jimmy Knepper. Sunny Russo and 
others. 

Silverman recently added the 
"Video" appellation to his business 
name. becoming the Pint independ- 
ent distnbutor in the U.S. to blend 
videotape with record and tape 
product. Silverman says his present 
base consists of Magnetic Video's 
catalog and Nostalgia Merchants 
with other brands to he announced 
sown. 

TK Productions reportedly has 
moved to Ami Distributing. while 
Progress Distributing is handling 
Prelude. Both record lines were pre- 
viously distributed by Silverman. 

Silverman started in Detroit with 
Dacca as a promotion man. leaving 
that organization in the late '50s 

with the then Decca manager. John 
Schlee Sr. to upen Merit Music Dis- 
tributors. Schlee and Silverman split 
in the early '70s with Schlee main- 
taining Merit. while Silverman 
opened Music Trends 

An Outstanding Real Estate Event 
San Francisco Bay Area 

ABSOLUTE AUCTION 
No Limit - No Reserve 

Owners Require Immediate Sale 
These outstanding properties will be sold to the highest bidders regardless 
of price 

TWO LUXURY HOMES 
HILLSBOROUGH, CA 

Hillsborough is a renowned. prestigious community nestled within a 

paceama of incredible scenic beauty. San Francisco Airport is a mere 10 min 
drive on the nearby freeway. the city of San Francisco lust 30 min. away. 

SALE #1 
The successful bidder al this sale will be the recipient of a magnificent 
residence that encompasses 5500 sq. rt. of living area. 

SALE DATE 

SATURDAY, AUGUST 25, 2:00 PM 
1325 Marlborough -Hillsborough, CA 

SALE AT THE SITE 

INSPECTION: SAT. 8,11. SUN. 8:12. SAT. 8'18. SUN. 8,19, SSS PM to 

5:00 PM eeh day, and for 2 hours prior to sale lime Properly can be viewed 
al other times by appointment. 

DESCRIPTION: Constructed In the 1930's this beautiful home has been 
recently enlarged and restored in a style reminiscent of a modern -day villa 
Built to blend in with the harmony of as tree -laden 3r4 acre site, some of the 
features include S bedrooms. 7 baths. 4 fireplaces. large living and dining 
roam, library. ultra- modern kitchen, fee -room massive cedar decks. hol tub. 
sauna. detached garage. etetlronrc gate/closed cacun video system plus 
so much more. 

Encumbrances against the property are approslmately 5490,000. Replacement 
costs Including the site location are estimated to be $700.000 

SALE #11 
The inspn ed free -form sculptured design of this 2 yr. old, 10 room residence 
has caused 11 to receive international publicity. 

SALE DATE 

SUNDAY, AUGUST 26, 2:00 PM 
45 Barryessa Way -Hillsborough, CA 

SALE AT THE SITE 

INSPECTION: SAT.13/11. SUN. 8/12. SAT. 11/18. SUN. 8/19.SAT ni25. 1.00PM 
Io 5.00 PM each day. and for 2 bourn prior lo sale time. Properly can beviewed 
at other limes by appointment. 

DESCRIPTION: The shape and forma of the interior provide a Iree, releed 
warm feeling that well appeal Io the sensitive nature of a creative Individu(. 

Within the 3200 It. of Irving space are the loyer, stepdown Irving room. 
formal dining room family room. conversation pit, gourmet kitchen, 3 bed. 
rooms, 2 bathe. laundry Brea, 2 -car garage, and 2 patios. 

Included in the home's unique features are 5 skylights end 16 Individuel 
stained -glass windows inspired by the At Nouveau period. 

Encumbrancee against this property are approximately $325,000. Replace. 
ment costs Including the elle location are estimated to be In excess 015500,000. 

BROKER COOPERATION INVITED 
Fora descriptive brochure, call m wale 

FOX & CARSKADON INC. /REALTORS 
951 South El Camino Real, San Maleo. CA 94402 14151 342 -7701 

Sate conducted by 

NATIONWIDE AUCTION COMPANY 
Newport Beach, CA ate) 957 -0045 

MELVIN A. GILLER 
Real Estate Broker- Auctioneer 

ll,i'linard photos by George Dubose 

DOUBLE HEADERS -Joan Armatrading, left and Tim Curry, are among the 
three acts broadcast live by WNEW FM, New York. on the same night from 
three different clubs. The station broadcast Armatrading first from the Bea- 
con Theatre, then carried Squeeze's gig at the Club 57 and then aired Tim 
Curry from the Bottom Line. All the broadcasts were in stereo; all the 

acts on A &M. 

Jukebox Play Going 
To One For Quarter 

By ALAN PENCHANSKY 
CHICAGO -The price of jukebox Nichols believes the new dollar 

plays is on the move for the first time coin can aid the jukebox industry. 
since 1971. 

A Billboard survey of jukebox op- 
erators reveals that a new one -play- 
for -25 cents standard has begun to 
emerge in the Industry. 

Most of the nation's boxes still re- 
main at the twit- for -25 -cents mark. 
but quarter -a -play pricing is being 
widely experimented with, the sur- 
vey finds. 

Operators cite rising singles and 
equipment costs. copyright licensing 
fees and the decrease in the amount 
of available locations as reasons for 
the increase. 

The spot check of operators in 
Midwestern states also shows a cut- 
back in record purchasing and in the 
frequency of location calls. as oper- 
ators grapple with inflationary pres- 
SUreS- 

The jukebox industry has been in 
general decline in the '70s. One posi- 
tive trend detected by the survey is 
an increase in the number of family - 
type restaurants opening their doors 
to the boxes. 

At present. we have one play for 
a quarter in some of our machines. 
and still were way behind infla- 
tion." comments Ted Nichols, of 
Automatic Vending Service. Fre- 
mont. Neb. 

and he's awaiting machines de- 
signed to accept the new token. 

"Wove phased in some one -for- 
25 -cent machines." says J. Elum of 
Leonard E. Leonard Music. Detroit. 
"We'll eventually convert all the ma- 
chines." 

"We just changed prices" relates 
Dennis Marik of Star Music. Rock- 
ford. Ill. "Our old prices were two 
for 25 cents. five for 50 cents, 10 for 
S I: our current prices are one for 25 
cents, three for 50 cents, six for 75 
COOLS." 

LAR Novelty. St. Louis. is hold- 
ing the line at two for 25 cents, but 
owner Lou Rubin sees an inevitable 
hike. 

Creditors To 

Cal Stereo- 
Proceed With 
Bankruptcy 

B) JEAN WILLIAMS 
LOS ANGELES -Following 

second creditors meeting here Wed. 
nesday (I), Cal Stereo. a 17 -star 

hi fi retail chain was advised by I 

creditors to file Chapter XI by Fn 
day (3). 

At presstime, attorney Jack Stui 
man was unsure whether the filin 
would take place Friday or Mun 
day (6). 

The creditors, who had formed 
committee, rejected Cal Stereo's pri 
posal to pay them 100 cents on di 

dollar over the next several years. 
However. according to Conrad B 

Duberstein, committee counsel 
"Cal Stereo could not satisfy the ma 

for creditors that it is financially ahi. 
to meet the 100 cents over seven 
years program. 

"They need more assurance IS 

the company can operate profitably 
As a result. it was suggested that C 
Stereo definitely file Chapter X1 

"Once the company has file . 
bankruptcy. the committee will g 

into court to sec that there art tor 
trots in the operation of the bu 

ness -all bills are paid as they N 
come due. 

"Cal Stereo would like to avoid 
receiver," he continues. "It wool 
like to have a trustee/consultant re( 

ommended by the committee. an 

subject to the approval of the Bank 

ruptcy Court. 
In this way Cal Stereo will s 

have a company that will continue 
operate and it has the protection 
the court. Then it can esentualh 
come up with a settlement." 

Among the creditors are Pioneer 
of America. Kcnwood. Akai. TEAL. 

Assistance in preparing Ibis stirs Superscope plus local represenu- 
provided by Carlos Clarke. fives of Panasonic including Tel:- 

court. Sanyo, U.S. Pioneer. Metro- 
"Naturally there'll be some media. Craig and Sherwood 

change." Rubin says. "Presently its Trading. 
two for 25 cents. and with cost in- Following the first creditors meet - 
creases it'll have to go up." ing two weeks ago. Cal Stereo 

"I'd like to go one for 25 cenLc.' planned to provide. by last Wednes- 
offers Steve Franklin of Schaffner day. a third party as its financial 
Music, Alton. Ill. As it stands right backer. Apparently this did not nu. 
now we just eat up the higher costs terialize. 
ourselves without passing them on" As of June 30. Cal Stereo's habit. 

Franklin says there are too many itie.s were reponedl approximately 
smaller operators who would under- 58 million with assets totaling about 
cut him at one for 25 cents. 573 million. 

Piracy Is Mob -Related: E /A's Joe Smit 
LOS ANGELES -"Organized 

crime is now involved in the coun- 
terfeiting of records," says Elektra/ 
Asylum chairman Joe Smith. echo- 

For Exciting Cut -Outs 

F.UNTRYWIDE 
(ACCORD6 10rC OISTR.0000f, iR[ 

For the Best in Budget LP's 

YOU 
GET A 
LOT 
FOR A 
LITTLE 

Send for our catalog. 

COUNTRYWIDE 
RECORD a TAPE DISTS., INC 

roo WOW. Um. 16000 Orr IryT 
(5161 3.19550 (2121 300 3900 

twr ,25310 Mw arel ERI 
Mor Carr -(213) 0659150 

Bs PAUL CRE N 

ing comments made at the recent On the other hand. Smith stresses. 
IMIC piracy panel by the FBI's "Crimes not entering the legitimar 
Ronald Wetherington. mainstream of the business. It's not 

"When U.S. attorneys or private 
investigators hired by the RIAA 
(Recording Industry Assn. of Amer- 
ica) have found tape piracy and 
bootlegging operations." says Smith. 
'St's usually been in places where 
there are drugs or other types of or- 
ganized crime. 

"There have been actual threats 
on the lives of some people involved 
in the investigation of these places,' 
Snuth adds referring to FBI raids 
here and in the East. 

"We're having a hell of a time get- 
ting U.S attorneys to prosecute tape 
pirates. And at that, the first offense 
is a misdemeanor" 

Smith gives several reasons the 
business is vulnerable to piracy: "It's 
a fast cash thing- they don't need a 

hell of an investment. And they 

don't usually have to kill anybody: 
they just knock off records -take the 

hits and go out and sell them.' 

involved in record companies,distn 
hution organizations. retail stores or 

management. 
"I don't feel there has been anyor 

ganized crime involvement within 
the industry." Smith says, "since tilt 

corporatizing of the record busines' 
and the fact that there arc now major 
public companies involved in their 

ownership. 
"Also it has diminished sines 

jukeboxes ceased to he a major fat 
tor economically in the business. li 

was general knowledge, though 
can't testify to it. that jukeboxes wee 
sometimes involved as an adjunct of 

crime syndicate activity." 
Smith says there was much more 

crime in the business back in ihr 
'SOs. "There were limes when certain 
singers were managed by guys who 
were reputed to he hoodlums. And I 

don't itllnk it's any secret than there 
Mere oiille inures who Mete In 
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SI'I [ET INSMRAUONS 

Just Released, 

Their New Album 

"HOT BUTTERFLY" RS1 -3058 

Contains The Hit Single 

"LOVE IS ON THE WAY" RS 932 

Get Yourself Some 

"SWEET INSPIRATIONS'.'.. 
The Featured Act On 

The Bee Gees Tour '79. 

Jerry Schilling Management 
Produced by Bob Monaco and 

Al Ciner for Bob Monaco Productions, Inc. 

www.americanradiohistory.com

www.americanradiohistory.com


The Jukes' the long- awaited 
album from Southside Johnny 

and the Asbury Julis 
on Mercury Records and Tapes. 

CV ON MERCURY 
mPPVU / RECORDS AND TAPEc° 

PHONOGRAM, INC. 
A POLYGRAM COMPANY 
fIS1N!N i11 I l'0114NM OiS1NI.DON INC 

Produced by Barry Beckett 
Management Amundo Enterprises, Inc. 
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Financial 
$27 Mil 
Outlays 

Continued from page 1 

wick's rackjobbing and independent 
label distribution wings as well as 

bulwark for the continuing growth 
of the retail operation. 

The board's go -ahead for the 527 
million outlay. recommended by 
Pickwick management. was termed 
not only an endorsement of the in- 
dustry giant's leadership by William 
F. May, American Can chairman. 
but an expression of confidence in 
music industry growth and Pick - 
wick's expanding position within it. 

Chuck Smith. Pickwick president. 
stated: "In recommending what we 

believe to be one of the largest com- 
mitments for capital expansion ever 
made in the industry, we are under- 
scoring our firm belief and contin- 
ued confidence in the future of the 
music business." 

The fiscal infusion was approved 
at the first American Can board 
meeting held at the world base of 
Pickwick in Minneapolis. 

Pickwick is the world's largest rec- 
ord /tape /accessories retailer. with 
vice president Scott Young topping 
a division that will reach 450 outlets, 
primarily in malls. in the U.S. 

It holds the same distinction in 

rackjobbing and in independent la- 
bel distribution, where in the latter 
area. Minneapolis, St. Louis. Dallas. 
Miami and Atlanta locations are 
overseen by vice president Jack 
Bernstein. JOHN SIPPEL 

Kdisc Asks $60,968 
LOS ANGELES- Kdisc, a disi- 

stun of Keysor Century. Saugus, 
Calif., is seeking a judgment in Su- 
perior Court here against CM Rec- 
ords, Butterfly Records and A.J.S. 
Cervantes. The record manufac- 
turing arm of Keysor alleges that the 
defendants owe the company 
560.968.53 for the past two years. 

Filed with the court is a promis- 
sory note dated Oct. 10. 1978. in 
which the defendants pledge to pay 
575.357.00 in equal monthly install - 
menta of 510.765.00 starting Oct. 27. 
1978. The pleading alleges that the 
amount is still unpaid. 

Burke Suspending 
Radio Rating Work 

LOS ANGELES -The Burke 
Marketing Research Co., the ratings 
company that has been providing 
ratings services to radio stations for 
nearly a year. is suspending oiler- 

, ations for the summer. 

According to sales manager Bill 
Abbott there isn't enough corporate 
support from the various broad- 
casting groups and networks. Burke 
had been planning to survey eight 
U S markets for a summer hook. 

S.F. Antitrust Suits 
Continued from page J 

Charles and Jane Zoslaw, has 
sparked international attention. 

Presently. remaining defendants 
WEA, Phonodisc. MCA and ABC 
Records, MTS Corp.. parent com- 
pany of the Tower Records chain 
and Doug Robertson Advertising, 
Tower's agency. along with the 
plaintiffs are awaiting a decision 
from Federal Judge R.F. Peckham 
on partial and summary judgments 
filed in the past year by the defend- 
ants. 

If Peckham finds in favor of the 
defendants, the most powerful case 
ever assembled charging antitrust 
violations against manufacturer/ 
distributor defendants in the history 
of the industry would end. If Peck- 
ham holds in favor of the Zoslaws. 
the 41/2- year -old legal hassle would 
come to jury trial Nov. 6. 

In its third amended complaint. 
plaintiffs' damages demands bal- 
looned from approximately 
5400.000 (Billboard, Oct. 10, 1975) 
when originally filed to 59.4 million 
in September 1977 (Billboard, Oct. 
8, 1977). 

At that time. Capitol was reins- 
tated as a defendant with a demand 
for 568.360 because that label has re- 
fused to call the store since 1975. 

The Marin Music Centre was 
closed by the plaintiffs in May 1977. 
They told the court that they were 
forced to the wall by continuing in- 
equitable practices in the Bay Area 
which favored such chains as Tower 
and the Wherehouse. which were 
listed as having damaged the Zos- 
laws to the tune of 52.6 million each. 

Co- defendant with Tower was the 
Robertson ad agency. Other claimed 
damages by defendants were: CBS. 
5600.000: CBS' Pacific Stereo hard- 
ware chain, 51.7 million: WEA, 
$622,000: ABC Records. $91.000; 
MCA Distributing. 5260.250; and 
United Distributing, a wing of 
United Artists Records. 525.000. 
1lhonodisc was added with $244.700 
in alleged damages. 

The amended complaint charged 
violation of the Clayton Act and the 
Sherman Act. Originally the defend- 
ants also were charged with violat- 
ing the Robinson -Patman Act. The 
latter charge was dismissed by Judge 
George B. Harris who ruled gener- 
ally the charges filed would not up- 
hold that contention in 1976. 

The third amended complaint al- 
leged a horizontal conspiracy 
against the independent retailer. 
The civil suit was reassigned to 
Judge Peckham in July 1978. 

There is no indication of how the 
settlements between the Zoslaws 
and some of the defendants were at- 
lained. except in the case of Capitol 
and Integrity Entertainment Corp.. 
parent company of the Wherehouse 
stores. 

Charges against Integrity were 
dismissed in November 1978 after 
Lee Harstone, founder /president of 
the only publicly -held retail chain, 

New York City's only 
record pressing plant 

QUALITY IS OUR PRIME OBJECTIVE. 
IF IT'S YOURS CALL US. 

RECORD MANUFACTURING CORP. R G H 750 Eilhlh Ave New York N Y 10036 12121 3544336 

revealed the lirm had taken a pretax 
charge of 5150,000 for ligitation set- 
tlement in the Marin Music Centre 
Case (Billboard, Nov. 25, 1978). 

Capitol's first dismissal came, it 
was later revealed in court records. 
when the firm paid the plaintiffs 
57,500. The second allegation. con- 
tending Capitol hurt the plaintiffs' 
business when it refused to sell them. 
was adjudged invalid by Barnes, 
who held Capitol's reasons for not 
selling the account were just. 

It was pointed out that the capitol 
settlement of 57.500 paid back the 
Zoslaws about 50 cents on the S1 for 
the business done over the contested 
period. 

The Zoslaw filing, after which the 
Gramaphone suit appeared pat - 
terned. charges that Bay Area chain 
retailers in the period up to the 1975 
filing were accorded partiality pro. 
visions in pricing, discounts, free 
goods. advertising allowance, radio 
spot store tags. store merchandising 
support and returns. 

The Zoslaws, through their attor- 
ney. Maxwell Keith. have assembled 
a most incisive 24- volumes of pret- 
rial filing. 

The research the plaintiffs have 
done and the counterclaims of de- 
fendants provide the most revealing 
perspective of industry practices be- 
tween 1972 and 1975. 

In a December 1976 filing, Sam 
Passamano explains theevolution of 
the first industry tiered- pricing pol- 
icy introduced by that label in 
March 1976. 

Passamano's testimony was bul- 
warked by a filing from Russ Solo- 
mon. Tower Records president. 
which enumerates the savings from 
dealing with a large volume mer- 
chandiser. The plaintiffs counter 
with actual copies of shipping labels. 
which indicate drop shipments were 
made to individual Discount. Tower 
and Wherehouse stores when these 
chains were being accorded a sub - 
distributor price because manufac- 
turers were supposedly shipping to 
one rental location. 

The Zoslaws' research contends, 
for example. that labels require sales 
representatives to induce accounts to 
report advantageously to the trade 
chart researchers on their building 
releases. Inducements. listed by the 
Zoslaws, include: one -shot ad dol- 
lars. extended dating. payment 
privileges. return authorizations. 
spiffs, sales contests and tagging on 
radio spots. 

24% Sales Gain By 
CMC Stereo Chain 

CHICAGO -CMC Corp., the Si. 
Louis -based retail stereo chain. 
posted a 24% sales gain the last fiscal 
year (ended March 31. 1979). but 
profit growth is termed "disappoint- 
ing" by president Byrle A. North up. 

Northup told a recent stock- 
holders meeting that a combination 
of higher than anticipated start-up 
costs in markets new to the company 
and a lower level of growth in per 
store sales in established stores con- 
tributed to the weakened profit pic- 
ture. 

According to Northrup, the chain 
will open five new outlets in the cur- 
rent fiscal year, adding to the total of 
56 including stores in Texas. 
Georgia, Florida, Missouri, Indiana. 
Tennessee and Kansas. 

For the just ended first quarter 
(April -June, 1979), a "significant" 
rise in both gross sales and net in- 
come was reported. The company 
recently underwent restructuring 
with the creation of several regional 
sales vice presidents. 
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San Diego Jingles Firm Sues AFTRA 
LOS ANGELES -Tuesday fro» 

ductions. a San Diego producer of 
radio and tv station identification 
jingles. is testing the validity of AF- 
TRA's contracts and the union's 
modus operandi. 

The San Diego jingles producer is 

asking Federal District Court here to 
investigate the union's alleged at- 
tempt to force the plaintiff to abide 
by union procedures which Tuesday 

.on tends the Na115.11al Labor Rela- 
tion Act prohibits. 

Tuesday, a non -union producer. 
says it has suffered fiscally because 
of alleged illegal pressures from the 
defendants, who include AFTRA 
and its New York, San Diego and 
Los Angeles locals. The court is 
asked to determine damages sus- 
tained by the plaintiff and adjudge 
the defendants guilty of restraint of 
trade and monopoly. 

RJR/bug la Paton not. st. /%;arse IMatn sires 1952 

MINI AM STOCK Mtn WDS 

OPM91R PRODUCTS OO99P. 

BOX t812 , CARSON CITY, NV, 89701 

702 - 882 - 9333 

Promotion and Marketing Vice -President. 12 

year vet in West Coast and European mar- 

kets now considering offers. 

Phone 24 hours 
415 /332 -4032 

GARY VAN HAAS 
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Studer 
announces 
the ultimate 
cassette 

C machine The new 9 Stu er A8ORQC cassette pancake tape reproducer 
with dual capstan tape drive provides bi- directional 
playback to a level of quality previously 
unattainable in volume cassette production. In 

addition to flat frequency response to 16kHz, the 
A8ORQC delivers Studer's traditionally superior 
signal -to -noise performance with negligible flutter, 
wow and distortion. Need record capability? It's 
available too! To improve your pancake inspection, 
call or write for complete 
information on the 
Studer A8ORQC. ; Z 

i1 / 
tk t 

Wox Amsdu Inc., 1819 Broadway, Nashville, ennessee 37203 / (615) 329 - 6 

' ' ' In Canada: Studer ReVox Cana a, Ltd. 

jUbfltha/ lfl9 
Publishers Bullish 

Curtttrtued from page I 

ASCAP, maintains that the' healthy 
stale' of broadcasting bodes well for 
performance income, although he 
has some reservations on non - 
broadcast performance areas. 

"Performance income is not sub- 
ject to record sales or print. It's on a 

different track. The situation in 

broadcasting scents healthy. with 

both network and local stations en- 

joying good business. In non- broad- 

cast areas, the recession and gas 

shortage may change traveling 
habits, (specially to resort areas." 

Comments Ed Cramer. president 
of BM], "Nobody's very happy 
about what's going on. I'm neither a 

Pollyanna nor a prophet of gloom, 
but I'm hopeful that it will bring 
people to their senses. There are 

deals being made that on the face of 
it are nonsensical. Everybody's talk- 
ing telephone numbers. The indus- 
try should take a careful look at 

what its doing." 
Cramer says that while economic 

trends have little immediate impact 
on performance rights, there is a 

relationship to current litigation in 
the courts that could lead to a reduc- 
tion in income. 'But, I'm confident 
well win out." 

"Right now. Chappell /Intersong 
is running ahead in budget. includ- 
ing our bottom line." maintains Ir- 
win Robinson, president. 

"I'm concerned about the next 
three quarters and look to a swing 
back in the sales quarter ending 
June of 1980. 

The well -being of the radio and tv 

industry will "stabilize the perform- 
ance picture." adds Robinson. 

"There's no doom or gloom here. 

There's some belt -tightening. not in- 
volving personnel. which I'm confi- 
dent will get us through this period." 

20th Century Music Corp. may 
end up with a record setting year 
(1978 was the previous top). even 
though mechanicals may show a 

year -end dip. declares Herb Eise- 
man. president. 

"Everyone has to suffer to a de- 
gree. but we find ourselves in a 

rather unique position in terms of 
special projects. 

"We don't depend totally on the 
Top 40 in order to survive since we 
have parent company projects like 
Star Wars music and its sequel and 
the upcoming Bette Midler film. 
The Rose.'" 

Eiseman adds that the company is 

also concentrating on licensing its 

material for jingles usage. claiming 
in excess of 5100.000 for a recent 
deal whereby "Ease On Down The 
Road" is being used by the Ford 
Motor Co. in its commercials. 

"We projected a lower financial 
year without' Star Wars. but we may 
well end up with our best year yet." 

Ed Silvers, chairman of Warner 
Bros. Music. has gone on record as 
declaring a basic faith in industry 
futures and his own company's ad- 
herence to a "lean" but aggressive 
structure to help bolster the bottom 
line (Billboard. Aug. 4. 1979). 

Though contending the industry 
will "come from under the slump" 
within six months. Earl Shelton of 
Mighty Three Music cites the need 
for publishers to "double their ef- 
forts" to obtain that "extra" cover 
from a major act. 

"We're really not projecting a 

downturn here and we even do bet- 
ter this year. Our performance and 
print income looks as if it won't he 
affected in any way." 

Marvin Cane of Famous Music 
envisions a "slight decline" in me- 

chanicals. admitting to a company 
projection for such a lower take. La- 

bels. he stresses, have to striker 

"finer balance between all types 

music." 
The veteran music publisher 

optimistic on the subject of contin 

uing increases in performance and 

print. 
Joe Auslander of the 85-year-old 

Marks Music says that while he an- 

ticipates a "leveling off' in mechani- 
cats. his company may yet match 
1978 -its best year. 

"Our domestic monies are in with 
regard to Meat Loaf material and 
foreign income is coming in now." 

Auslander says print income it 
"running neck and neck" with last 

year. although there's some softness, 

"I'm running ahead in perform- 
ances." 

The executive adds that his firm 
and the rest of the business is 

"spoiled" by the huge gains of recent 

years. "It's just not the American 
way to accept a dip in profits." 

Rick Smith of April -Blackwood 
Music. the CBS publishing wing, 
says the coffers of ASCAP and BMI 
will be filled through a bright broad- 
cast picture. noting at least a 308 in- 

crease in advance time -buys 
For the small publisher. with a 

low overhead. the economic climate 
is less important than a modest track 

record in obtaining recordings a 
material and strong efforts to 

achieve as many performances as 

possible is the view of Stanley Mills, 
president of September Music. 

Mills. a member of the board 
the National Music Publish 
Assn.. adds. "For an operation of 
size. one major recording can mak 

my year. And right now rm fortu- 
nate in being able to look forward to 

five new records in the coming 
weeks" 

catalog deals. declares Charles Kop- 
pelman of the Entertainment 
"Many artist /writers who have 
onto their catalogs as they a 

breakthrough in their careers 
labels offer lesser financial 
ance. obtain monies to further th 
careers and also derive further 
come from an aggressive pursuit 
cover recordings of their material. 

"I'm bullish. although rm a lit 
troubled about labels which may 

hold back huge reserves and but 
smaller publisher operations." 

In the print area. Herman Steiger 
of Big 3 mingles confidence with 
concern. 

"Overall. rm confident, but fm 
much concerned about the rise in 

printing costs-about 254 a year - 
and whether we are pricing our- 
selves out of the market Even with 

price increases. wove been absorb- 
ing a pan of the greater pnnting 
costs, with some erosion of the bol 
tom line." 

Ron Ravaz of Controlled Sheet 

Music Service Inc. of Copiague. 
N.Y.. a major print jobber. says 

business is holding up. even taking 
into account general economic con- 

ditions and a traditional softness in 

print sales at this time of the year 

He expresses concern over wha 
he terms "outrageous" pnnt pri - 
(mainly the recent hike to $1.95 for 
single sheets). However. he adds, 

The print business is here to sue 

and profits can be maintained" 

Goes To Mel -Day 
LOS ANGELES -Randy Bish- 

op's Havemore /Wantmorc Music 
has been signed to Mel -Day M 
The co- publishing and exclusive 
ministration deal will involve 
songwriting services of Randy : 

op and Marty Gwynn, a duo 
will have an Infinity album rel .. 
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Commentary 

A Classic Case Of Poverty 
By EDWARD 

With tales of ecomnneì difficulties currently rampant in the 

music industry. let's take a moment to consider a very special 

segment of this srommunity to whom such difficulties are old 

news. 
Business is never good for this hard- working. dedicated and 

talented group. Rain or shine. good times or bad. they have 

never found the going easy They arc the American composers 

dedicated to what. for lack of j better description. is referred to 

as "serious" music. 
Their works are heard in concert halls. opera houses. cham- 

ber settings. schools and, most fre- 
quently. under non -profit auspices. 
They have never gone platinum. The 
sale of 10,090 albums is unusual for a 

new. serious work. There are Pulitzer 
Pote compositions that are not avail- 
able on recordings. 

At a recent BMI awards to student 
composers ceremony. William Schu- 
man, the first winner of the Polol. -- 

Prize for music, and chairman of the 
Judges for the BMI awards. estimated 
that only about five American compos- 
ers of so- called serious music are able to 
live on the income from their compos- 
ing. Happily. he pointed out. this in no 
way deters the vast majority of thc,c 
composers from continuing to ere,. 

Their existence is one that usu.,II,, 
is based sin teaching and may be 
sprinkled with grants. fellowships and 
commissions el the composer is lucky. 
Most. however. teach and write, and 
await recognition. 

The composers' effect in the nations' 
colleges. conservatories and music 
schools is major. They are shaping the 
music of the future. even music that 
may well go platinum or be heard at the 
Newport Jazz Festival That young girl in the third row of the 
composition class could be headed for representation on the 

harts. or for the Oscar Award ceremonies for her score some 
irs from now 

M. CRAMER 
there are Jack Elliott and Allyn Ferguson. prolific creators of 
television music and. most recently, founders of The Orchestra, 
the critically acclaimed aggregation based in Los Angeles and 
calling upon the best musicians and composing talents avail- 
able. 

Both Elliott and Ferguson sprang from solid classical train. 
ing. as did Oscar winners John Williams and Jerry Goldsmith. 
The jazz field is rife with players and composers whose back- 
ground includes formal study. John Lewis, Manny Album and 
Dave Brubeck come to mind. Some people in the pop field can 

boast of such training -Neil Sedalia 
(Juilliard) and Chuck Mangione (East. 
man School of Music). among others. 

Thus. the teacher /composer has en. 
ricked all areas of music. 

In addition. the serious contemporary 
composer has long played a significant 
role. one of great importance for all mu- 
sic. To him has been left the chore of re- 
search and development. a phrase usu- 
ally reserved for the world of manu- 
facturing. 

How many recording techniques and 
sounds can be traced to composers who 
glimpsed the electronic future and 
worked toward it with experimental 
creations? What does pop music owe to 
an Edgard Varese, an Otto Luening, 
a Milton Babbitt. a Vladimir Us 
sachevsky? 

However. there is another side to this 

story. Popular music has furnished 
much of the means to assist in the sup- 
port of contemporary serious music. 
Among our major record companies. 
how often does the success of the pop 
product provide the funds for an issue 
of works by avant -garde compose& 
How often do publishers quietly under- 

write contemporary composers never destined for renown? 
We at BMI recognized many years ago the harsh facts of 

life -that the income from the licensing of serious music was 

limited. We made a decision. therefore. to subsidize itscompos- 
crs and publisher's. both directly and indirectly. 

Direct aid has gone not only to the composers. hut also to or- 
chestras. festivals. performers. and to the annual winners of 
BM I's awards to student composers. By its unique pay malt sys- 

tem. BMI provides an indirect subsidy to these serious music 
writers and publishers. Performances are weighted far beyond 
the income BMI receives for the licensing of such perform- 
ances). 

Pop music owes a debt to 
Varese, Luening, Babbitt 

In recent years. a word has come into use tir describe a music 
business phenomenon, crossover. Pop has been sounding like 
country, and rock is blending with jazz. and disco adapts to ev- 
erything. The lines between types of music are increasingly be- 
coming blurred. Someone has thrown out the rulebook and the 
players don't seem to he wearing numbers. Bach is switched on 
and Beethoven makes the hustle scene. as Willie Nelson croons 
"Stardust" and Gunther Schuller takes time off from the New 
England Conservatory Ragtime Orchestra to write his "Con- 
certo For Contrabassoon And Orchestra" 

Much of the reason for this, I believe, is that over the past 
decades young people with serious training simply were not 
content to accept the label assigned them. longhair. or what 
have you. Urged on by a new generation of composer /teachers, 
they knew that good musical training was an open doorway 
that could and did lead evervw here 

A fast check of composer backgrounds in all musical fields 
reveals a great deal of classical training. To ate same examples. 

They are repaid, in part, by 
Top 40 radio in Bismarck 

Though they may not be aware of it. the Top 40 station owner 
I t Bismarck, the Omaha disco operator. the ballroom manager 
in I -resno and the arena boss in Ft. Lauderdale are furthering 
contemporary music. We are obviously concerned with the eco- 

nomic health of our licensees. Only through their payment of 
licensing fees to BMI is this support possible. Only through 
these fees can the economic difficulties of some of our contd. 
porary composers be eased. 

Edward Cramer rs president of Broadcast Music Inc. 

Articles appearing un this week!) page are dsrigned as a forum for the espn ision of siens of general interest. Contri- 
butions should be submitted in Is Hu rn Mite. ('omnwntan Editor, Billboard. ISIS Broadway. New York, N.Y. 10036. 

Letters Tolhe Editor_ 
Dear Si: 

I was pleased to see thal in the report on IMIC'19 
you used the headline "Music Thievery' instead of "Pi 
lacy 

I think it is a males step in the right direction and 

wonder if you could follow it up with an article or so al 

regular 'Morals so that we can gel the industry's 

thinking away tram the swashbuckler romanticism or 

the pirate and gel the whole industry referring to these 

people as what they are music thievesi 
lack Remstein 

Treasurer 

Elektra Asylum -Nonesuch 

Los Angeles 

Dear Sic 

Commercial classical must stations, contrary to 

what lean Callahan mole in Billboard lune 9, continue 

to multiply -and are healthier than ever 

lief statistics simply won't hold wafer the number 

of commercial stations programming lull time classnal 

music could scarcely have totalled 300 a decade ago, 

on, has d dropped to only 22 the new dnetloiy cat 

l.s,ncrd Music Stations identifies no !ewer than (, 

commeual stations which broadcast classical music 
90% or more of the lime, and 56 which program 20 
hours a week or more 

Broadcasting Yearbook hsls 197 commercial sta 
lions broadcasting classical muses, but less than 20 
hours a week. and the Directory 326. In either case it is 
a lar cry Irom the "approximately 150 commercial sta- 
tions" programming classical music pad lime, which 
Callahan Quotes Parkway Productions' Ned Currie as 
saying 

Finally. the total of 'more than 1400 symphony or- 
lestras in the U S with lull time year round seasons" 

IS off by a factor of 20 All orchestras number about 
A00, malor and regional orchestras which are sub 

slantrally lull time total only 76 

lohn K. Malon 

WFMT-FM 

Chicago 

Dear Sir 
Il lake, a Ist to get me upset, but must confess 

your special sn 'Religious Music" did lust that 

Rankly. I much peeler Billboard as a music magasn 

than as a religious tract Your snuffed spolghl 
seemed more a platform for one particular group 

evangelical Christians, rather than a balanced look at 

all sods M religious music currently popular 
I happen to be a Jewish person as well as a rude 

person, and it doesn't make me were happy Is read 

page alter page of what stokes me as an attempt Is 

proselytize rather than to report. 
How about a bole al Chassidic music. Of Moslem 

music, or Eastern music' But no. Billboard ewdenth 
feels that only evangelical Christians make most 

I can understand the need to mention the "Jewish 

Christians," and I will not engage you in a debate as to 

whether such people are considered Jewish I wig. 

however, debate whether d n wr:r to print a biased 
story that pies the impression that lews are making 
music only as members of Christian gospel groups 

Their is no place for such misinformation 
in a muslo 

industry trade magazine to ignore diversity 
is to pur 

sue an unwise polity Back to music. pleas, 
Donna L Harper 

Inv. WHDH-AM 

Boston 
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"ITS MAGIC" words and music by buis st louis 
"REMEMBER" words and music by Irving berlin 

CONCEIVED AND PRODUCED BY 

LOUIS ST LOUIS 

musical staging 
LESTER WILSON 

THANK YOU 

costume design 
THEONI V ALDREDGE 

conceptual associate 
ROBERTO FERNANDEZ 

lighting design 
KEN BILLINGTON 
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Rrdio TV Programming 
Off -the -Wall Music Bookings 'SATURDAY NIGHT LIVE' Hypo NBC -TV Show's Ratings 

LOS ANGELES-"We try to do 
off -the -wall bookings." says Jean 
Doumanian. associate producer of 
"Saturday Night Live." NBC's high - 

rated late night variety show which 
enter its fifth season in the fall. 

Having already showcased such 

elusive, tv -shy superstars as the Roll- 
ing Stones. Paul Simon. George 
Harrison. James Taylor and Carly 
Simon. Doumanian is hoping to 
book Bob Dylan. the Eagles and 
Joni Mitchell for the fifth season. 

But she doesn't stop with those al- 
bum rock giants. "Frank Sinatra 
would be kicks to have on." she says. 

"It would be fun. And after awhile- 
if enough time passes -1 might ask 

Dean Manin to host. 

"But there are certain people we 
would never have on," insists Dou- 
manian, citing a list of middle -of- 

the -road mass audience superstars. 
"Of course the network would love 
us to put those people on, but that's 
not what we're all about. We've tried 
to keep our integrity in bookings." 

Wouldn't the household names 
broaden the show's audience and 
possibly increase the ratings? "We 
don't play to the audience," Douma- 
nian insists. "This is kind ofa snotty 
thing to say. but we don't pander. 
We do what we want to do and just 
hope they they like a. 

"You have to go with your gut 
feeling and sometimes suffer the 
consequences. You have to put 
Kinky Friedman on and watch it 

bomb. The theory of having Betty 
Carter on was wonderful. but when 
you watch it. you think. 'no, it didn't 
cut it; it didn't blend with the show, 
it didn't keep the momentum go- 
ing." 

By PAUL GREIN 

According to Doumanian, music 
bookings are done fairly close to the 
airdate. "We book our hosts far in 
advance," she says, "but the music 
groups -unless it's someone like the 
Stones or the Grateful Dead -are 
booked maybe two weeks in ad- 
vance. And we book the music 
guests in accordance to the host, on 
what we think will make a good 
blend." 

Doumanian says she uses the 
charts in bookings, but is not a slave 
to them. "Billy Joel was not real hot 
when we booked him two years 
ago." she says. "Rickie Lee Jones 
was truly unknown before she gol on 
the show. The Doobie Brothers got 
hot again after they were on. And 
Boz Scaggs is another career we 

helped to no end" 
Though "Saturday Night Live" is. 

in Doumanian's phrase. "a comedy 

show with music rather than a music 
show with comedy." it has attracted 
a number of acts which don't appear 
on other lute -night music shows. 
"They watch the show and it's some- 
thing they're not embarrassed to be a 

part of," she says. 
"One thing that's a little disap- 

pointing," admits Doumanian, "is 
that we can't do instrumental music. 
Jazz and big band acts just don't 
lend themselves to iv; they're not fo- 
cused enough visually." 

Doumanian reports that only 
once in the history of the show has 
an act not performed live. "The one 
and only time we let an act tape its 
segment ahead of tine,' she says, 
"was with Carly Simon. That was 
the only way we could get her. 

"But we would absolutely not do 
it again for anybody else, because it 
was non -beneficial to the show and 

to the performer. And it was very 
costly." 

Eldora did not pick up the tab, 
according to Doumanin. "There's a 

network ruling that we can't take 
production assistance." she says. 

The show must pay for all on- 
screen musicians. though the labels 
can pick up transportation bills for 
crew and roadies. Guest musicians 
receive American Federation of Mu- 
sicians' scale for late -night program- 
ming. which Doumanian says 
amounts to about 5400 per person. 
Group leaders get twice that. 

The show also has an in -house 14- 

member band comprised of New 
York area studio musicians under 
the baton of Howard Shore. the mu- 
sical director. Each act is guaranteed 
only one song. though they rehearse 
(and almost always perform) two. 

AND RATINGS RISE 

New Wave Cools Off 
At L.A.'s KROQ-FM 

By CARY DARLING 
LOS ANGELES -Despite scat- 

tered protests and vehement letters 
written to local newspapers by new 
wave devotees, a less new wave for- 
mat change at KROQ -FM here 

I seems to be successful as the station 
( is slowly climbing in the Arbitron 

ratings and area advertisers are now 
seeking out the station. 

"The change is due to the fact that 
management has realized that there 
is a lot more potential with this radio 
station than what it's been doing in 
the past," says program director 
Rick Carroll. 

Prior to April 26. Burbank Broad- 
casting Co.'s KROQ had been 
known for its near -free form format 
with emphasis on new wave music. 
However, while this programming 
led to much notoriety, ratings re- 
mained low. In the January /Febru- 
ary survey. the station had a 1.0 rat- 
ing. In the April /May book. the 
station has a 1.2 rating. 

"We've switched the slant of the 
station to a familiar, mainstream 
base. I see the value of new wave 
programming and we've retained at 
least 20% of the new wave," states 
Carroll, who previously was pro- 
gram director at Anaheim's KEZY- 
AM. "What we've done is main- 

: tained the best of the new wave." 
In addition, the personnel lineup 

was changed. Four air personalities. 
Brent Kalen, Mike Raphone. Don 
Evans and Julie Squirle. were let go. 

Rodney Bingenheimer's popular 
four -hour. new wave show on Sun- 
day nights has been maintained 
though and Carroll says he has no 
plans to alter Bingenheimer's format 
in any way. 

To go with the new sound. Don 
Carlisle. Peter Mayhem and Jeff 
Dean -all veterans of the Los An- 
geles rock radio scene -were brought 

New Beatles Show 
LOS ANGELES -A tour -hour 

syndicated radio program called 
"The Beatles" involving new inter- 
views with the group members is set 

to air on U.S. stations during Au- 
gust. 

Bob Eubanks is host of the show. 

which is produced by Creative Ra- 

dio Shows. 

in to fill the spaces. Former pru ram 
director Daryl Wayne was moved to 
a position of air talent. In addition, 
Larry Groves was brought in as mu- 
sic director and Debbie Flores for 
the post of programming assistant. 
Scott Mason is the new chief engi- 
neer who holds down a weekend air 
shift. 

Despite anger is some quarters at 

the switch, Carroll does not feel he 

has lost many listeners. "I think 
we've expanded upon our base au- 
dience. We've attracted many more 
mainstream listeners to the station," 
says Carroll. 

"Initially. the new wave listeners 
were upset with the change. As the 

dust settled, they realized we were 
going to maintain some of the new 
wave. Basically, they've responded 
that they are going to stick around." 

KROQ plans to get more involved 
in concert promotion with an up- 
coming Tubes show which will also 
be broadcast over the station. For 
advertising. ads at being placed in 
such free publications as BAM 
magazine and the L.A. Weekly. 
Television and billboard advertising 
may follow. depending on the num- 
bers in the next rating period. 

"Many of the Los Angeles adver- 
tisers and agencies see the potential 
in the sound and have already be- 
gun to purchase time on the station." 
says Carroll, who notes that KROQ 
set on all -time high billing record as 

of July. 

The move to a more mainstream 
sound means less choice for the disk 
jockey in selecting the music. "There 
arc some controls on the jocks, the 
format wheel and all that. The air 
talent has a couple of jock choices 
per hour. Other than that, all of it's 
programmed." says Carroll, who 
notes the format is set with no major 
changes planned. 

All of this seems one of the final 
nails in the coffin for free form /pro- 
gressive radio of which KROQ -FM 
was one of the last. "The format just 
hasn't worked all that successfully 
here. It's worked to the level of 
achieving below a one share point in 
the market. 1 feel the station can do 
much better, given some direction," 

ludes Carroll. 

Philly's WMMR 

Gives 10 Prizes 

To Rock Groups 
PHILADELPHIA - WMMR. 

which just slid back to the top spot to 
lead the rock pack on the FM band, 
played "fairy godmother" for area 
rock musicians in an ambitious pro- 
motion to mark its 10th anniversary. 

In setting up a "Big Break" contest 
for the area rock groups, the promo - 
lion provided the 10 winners an op- 
portunity to spend time in a profes- 
sional recording studio with a 

producer and engineers to guide and 
refine their music onto tape, and to 
be part ofa professional "Breakout" 
record album. 

More than 550 groups sent in 
tapes which were restricted to origi- 
nal music and the only restriction 
was that the musicians were not now 
under contract to any recording 
company. 

The entry tapes were narrowed 
down to a "top 40" by a group of 
judges which included Larry 
Ahearn. advertising director for 
Electric Factory Concerts. locally - 
based rock concert promoters; Rick 
Alden, local promotion manager for 
Infinity Records. and Matt Damsker 
and Jack Lloyd, music writers and 
reviewers for the Philadelphia Bulle- 
tin and Philadelphia Inquirer, re- 

spectively. 
The selected 40 were called into 

Irvine Auditorium on the Univ. of 
Pennsylvania campus for an all -day 
session to play before another judg- 
ing board which, in addition to Al- 
den. included Grcg Benedetti, pub- 
lic relations director for Electric 
Factory Concerts: Joe Bonadonna, 
WMMR dcejay; Fred Trietch, music 

editor for The Drummer newspaper; 
and Kal Rudman and George Meir, 
who publish their own record tip - 
sheets here. 

The IO selected winners to be 

given a chance to record an original 
song included: Cats. The Shakos. 

Hot Property. Dean Rohrer, Alice 
Cohen & Fun City. the Need, Orbis, 
John Knoblock Band. Roger Bart- 

lett and Joshua Yudlin Band. 
The record album. for which 

Debrie Stevens contributed its 

"Breakout" title, was cut here at 

Starr Recording, which contributed 
all studio time, equipment and engi- 
neers David Starobin, Danny Star - 
obin and Neal Simon. 

(Continued on page 16) 

GUEST Dl- WHN -AM New York general manager Nick Verbítsky, left and 

program director Ed Salamon, right confer with Tammy Wynette as she pre- 

pares to do a stint as a guest D1 on the station. She sat in for afternoon host 
Mike Fitzgerald. 

NEW JAZZ TERM 

Stations Mixed On 
`Triple Z' Category 

LOS ANGELES -A random sur- 
vey of jazz radio stations in four ma- 
jor metropolitan markets finds no 
animosity towards the term "triple z 

jazz" which has come into usage in 

the past year. 
Though scoffed at by purists, the 

label refers to music which has cross- 
over appeal in both rock and jazz 
markets. "Triple z jazz" has a some- 
what wider base than fusion in that 
the latter usually refers to electrified 
jazz with a rock base solely. 

Acts that fall into the category in- 
clude Steely Dan. Lee Ritcnour. 
Spyro Gyra, the Crusaders and oth- 
ers. 

"We have used the triple z term in 

our tcicvison commercials." says 

Herschel. music director at New 
York's WRVR -FM long with Pat 

Prescott, who uses only one name. 
"We didn't get any real flak on it. 

We thought we were going to get 

some flak from the traditionalists." 

15 

Herschel notes that while the de- 
notation didn't anger anyone. the ad 

campaign didn't actually increase 
the station's audience. "I don't think 
the words caught many eyes. to tell 
you the truth. We stayed steady in 
our book." 

He is not sure whether the station 
will use the phrase in any upcoming 
ad campaigns though he does see the 
need for such a term in general. "In 
itself, I don't think the phrase is a 

rip -off especially if the station is not 
a traditional jazz station. To use 
triple z would clarify what they're 
doing a little better." 

"We try to steer away from a tend- 
ency to overcategorize music." states 
Monica Riordan, program director 
at KKGO -FM in Los Angeles. "We 
want to go on the sound of the music 
rather than saying this is fusion, 
triple z. mainstream or whatever" 

Though Riordan finds the new 
(Continued on page 16) 
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t6 Radio-TV Programming 

Disco Spirals To 7 Share In Boston Market 
BOSTON -Disco radio has 

bounded from nowhere to claim a 

seven share of this market's radio lis- 
tenership. That's one of the listening 
shifts disclosed in Billboard's exclu- 
sive analysis of Arbitron rating data. 

Comparing the current April/ 
May ratings to those of a year ago. 

the study reveals that disco is win- 
ning audience across the board. The 
seven share is among all listeners 12 

years old and older. 

Among men 18 to 24 disco wins a 

solid 17.5 share. Teens tune in at a 

double digit rate too. 18.9 share. 
The most popular format in Bos- 

ton is still contemporary music. 
holding a 24.4 share, down from 29.3 
a year ago. This is followed by beau- 
tiful music up from 13.7 a year ago 

to 15.7 and MOR. down from 15.3 to 

13.3. 

AOR is still strong with men 18 to 

24. but the growth of disco has hurt. 

AOR is down from 30.0 share a year 

ago to 21.6. Progressive rock has also 
grown too: up from 11.3 a year ago 

to 26.2 in this age group. 

Men 25 to 34 and 35 to 44 both 
prefer contemporary music as their 
favorite. This format wins a 24.1 

share of the 25 to 34 and a 32.0 share 
of the 35 to 44 year olds. Men 45 to 

54 vote for beautiful music with a 

24.4 share, down from last year's 
27.5. 

Contemporary is the favorite for- 
mat among women 18 to 24.25 to 34 

and 35 to 44 with 33.2.33.2 and 29.8 
shares, respectively. Women 45 to 54 
like beautiful music best and give it 
a 34.4 share- up from 24.7 a year ago. 

Contemporary is the top format 

among teens with its winning a 50.6 
share, down from 62.4 a year ago. 
Disco is in second place with teens. 

Looking at average quarter hour 
audience (the number of listeners 
who tune in on the average in any 
given quarter hour) for persons 12 

years old and older contemporary 
has 123.100 listeners, down from 
144,500 a year ago. 

Beautiful music is second with 
79.300 listeners followed by MOR 
with 66,800 listeners, progressive 
with 30,200 and AOR with 28,400. 

BILLBOARD ARBITRON RATINGS 
A computation of individual market's formats released by Arbitron based on metro average quarter hour and 

share figures for Monday to Sunday 6 a.m. to midnight. All figures are reported to the nearest 100 people. 
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Station Reaction 
Continued from page 15 

terminology "nebulous and ab- 
stract." she too sees a need for a new 
addition to the vocabulary. "In a 

way, it's good to come up with a way 
to define something new. There is 
something new happening in jazz. 
It's a synthesis of rock and an evolu- 
tion of what jazz is going through in 
the late 1970s." 

At WBEE -FM in Chicago. pro- 
gram director Bob Foskett concurs. 
"Jazz as a label, like any label. is 

self -limiting. I think coming up with 
a new word is a pretty sound con- 
cept." 

However. Foskctt notes that his 

station does not use the phrase on 
the air though artists who fall under 
that umbrella are played. 

"Somebody was bound to come 

Nightlife Filmed 

L 
ATLANTIC CITY, N.1. -A new 
mpany known as Casino Show- 
se is filming nightlife in this sea- 

de resort for a series for fall syndition 

to be known as "Atlantic City, 
fter Dark" The shows will take a 
ok inside night clubs. discos and 
sino entertainment rooms. 

To 'Triple Z' 
up with the term. Everybody wants 
to use a label," states Phil Brooks, 
program director at San Francisco's 
KJAZ -FM. Though the station does 
not use the word, Brooks says his sta- 
tion does play such artists. "We pro- 
gram about 60% newer. contempo- 
rary sounds as opposed to about 401E 

all other forms of jazz -traditional. 
mainstream, bop and whatever you 
choose to call it "CARY DARLING 

`Breakfast' Stanza 
Tees In Nashville 

NASHVILLE -Country music 
and its personalities will br the sub- 
jects of a new radio program origi- 
nating from this market beginning 
Aug. II. 

Titled "Breakfast In Nashville," 
the show is scheduled to air from Fa- 
ron Youngs Celebrity Ballroom ev- 
ery Saturday from 9 -IO a.m. 

Produced by Robby Roberson of 
Nashville Studio Theatre Produc- 
tions, the hour -long show is slated to 
air over 109 radio stations across the 
country and will feature Bob Duna - 
vant and singer -comedian Elmer 
Fudpucker as hosts. The format will 
consist of interviews and musical 
performances by country artists. 

60- MINUTE PROGRAM 

Watermark 'Week' 
LOS ANGELES -Featuring mu- 

sic of the Village People. Abba, 
Willie Nelson. George Benson and 
Gloria Gaynor. Watermark Produc- 
tions' syndicated "Special Of The 
Week" goes into its sixth season 
Aug. 25. 

Other acts set for the 60- minute 
program in a 19 -week run are Gino 
Vannelli, Bob Welch, the Beach 
Boys. Al Stewart, the Doobie Broth- 
ers, Heart, Todd Rundgrcn. Dr. 
Hook, Roberta Flack, Alice Cooper. 
America, Dolly Parton and Melissa 

Air Presley Show 
LOS ANGELES -"Elvis Remem- 

bered," a three -hour syndicated ra- 
dio special. will air on more than 100 
stations between the second anniver- 
sary of Presley's death. Aug. 16. and 
Labor Day. Sept. 3. 

The special features interviews 
with friends of the late singer as well 
as some of his recordings. The show 
is produced by Creative Radio 
Shows in conjunction with RCA 
Records, with Richard Lamm di 
reeling and Richard Oliver writing 
the script. 

Enters Sixth Year 
Manchester. Each show is devoted 
to a single artist with one show being 
"A Day In the Life Of England Dan 
& John Ford Coley" where the 
group is followed on the road. 

"Chart popularity is considered 
but longevity is important." says 
writer /producer Allen Goldblatt. "I 
really look for people who have been 
around a long time and will con- 
tinue to be around for awhile." 

The show aims for a pop audience 
and is heard on Top 40 and adult 
contemporary stations. A similar 
program, "Profiles In Rock." de- 
signed with AOR artists and au- 
dience in mind, is 'el to be syndi- 
cated by Watermark in the fall, 

In the show. the artists' music is 
used to underscore what is being 
said. "We use their songs as a sound- 
track. If they arc light and happy. 
we'll use a song that fits the mood." 
says Goldblatt. 

After each of these five talk and 
music segments, a song is played by 

the artist. Preferably. the song is 

charted product. 
Hosted by Roben W. Morgan, 

"Special Of The Week" is heard in 

250 markets. 

'Soundstage' Ti 
Leave Studios 

CHICAGO -"Soundstage." the 

pop music Public Television series, 

is journeying out of the studios this 

season to bring viewers an expanded 

number of location tapings. 

As many as four programs in the 

schedule of 12 new productions will 
originate entirely on location, ac-, 

cording to Ken Ehrlich. exccuti 

producer for the upcoming sixth 
son. 

More than 220 PBS affiliate 
Lions are scheduled to carry Ili 
series this year. Most production 
work is done in the studios of 
WTTW, the PBS affiliate here and 
series sponsor. 

Ehrlich, who founded the pro- 
gram and is one of the leading pro- 
ducers of pop music specials for 
commercial tv. finds support run. 
ping at an all -time high for the 1979- 

80 lineup. 
Production began July 19 and 20 

with taping of the Doobie Brothers 
in concert at Alpine Valley Music 
Theatre. Gordon Lightfoot's ap- 
pearance here at the Ravinia Fosti. 
val also is being videotaped. 

Appearances by Delbert 
McClinton, Elvin Bishop. Alan Price 
and Doc Severinsen also are sched- 

uled. and Ehrlich has several other 
contracts near firming. 

Twenty -four programs, old and 

new will be aired beginning Oct. 30. 

According to Ehrlich, the eco- 

nomic crunch u increasing tv's value 

to record companies. providing 

sorely needed exposure for acts that 
have had to cut back on touring 

40 HOURS OF 
SINATRA AIR 
PHILADELPHIA -Sid Mark. 

who has made a career at WWDB- 
FM here by playing Frank Sinatra 
records, will commemorate the 

singer's 40th anniversary in show 

business over the Labor Day week- 

end with 40 non -stop hours of Si- 

natra. Now in his 24th year of play- 
ing Sinatra records. Marks has built 
up a strong commercial following 
for his regular "Friday with Frank' 
(6 -10 p.m) and "Sunday With Si- 

natra (10 a.m -3 p.m.) to the extent 

that the holiday weekend special 

was sold out within 28 hours, ac- 

cording to Jack Dash, station sales 

manager. 
WWDB will be dropping its 

phone -in talk shows from 2 p.m. Sat- 

urday (Sept. I) through 10 a.m. 

Monday (Sept. 3) for the Sinatra 

spectacular. which will also coincide 
with the singer's personal appear- 

ance at Resorts International Hotel 

Casino in nearby Atlantic City. 

Syndicator Moves 
LOS ANGELES -Westwood 

One, a radio syndication organiza- 
tion. has moved from Sherman 
Oaks, Calif., to Culver City. The new 

address is 9540 W. Washington 
Blvd., Culver City, Calif. 90230. The 

new phone number is (213) 204- 

5000. 

Rock Groups Win 
Continued from page IS 
Selling for only $2.93 all net prof- 

its from the sale will go toward es- 

tablishing the Keith Moon Scholar- 
ship at the local Settlement Music 
Schools. Larry Gold also contrib- 
uted his services as producer for the 
a um wh,, -h ufactured by 

rysalis Records in L Angeles. 
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An invitation to great R &B...jazz- fusion...and disco...all on "Invitation"- producer- writer -arranger- 
drummer Norman Connors' most exciting album yet. No wonder it's drawing unqualified raves from 
America's top jazz and R &B programmers! "Norman Connors touches a musical bases...ancl hits 

home :' (WRVR- Herschel and Pat Prescott) "Norman Connors is a truly progressive artist-his new album's sensational!" 
(WHUR Jesse Fax and Oscar Fields) "Norman Connors again discovers a sensation in (vocalist) Miss Adaritha... 
a dynamic new album ( WJPC -Tom Joiner ) "Another beautiful Norman Connors album :' (KJLH- Lawrence Tanter ) 

"Outstanding Connors!" (KACE -Alonzo Miller) 

And now. in response to overwhelming demand. the new Norman Connors single. "Your IN T:' is rush- releasing! 
So. R.S.V.P. to Norman Conners' "Invitation!" (Right now. its one event nobodv wants to miss!) 

i 
"Invitation :' The exciting 

new Norman Connors album. 
On Arista Records and Tapes. 
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Radio-W Programming 

Vox lox 
NEW YORK- Mornin_ drive DJ 

Jim Kerr, who left WPLJ -FM New 
York in October 1977 to hike a simi- 
lar post at WPIX -FM New York. is 

back at his old stand at the ABC out- 
let. 

Kerr succeeds Jimmy Fink, who 
has held down morning duties al 
WPLJ since Kerr left. Fink moves 
into the midday slot on the AOR sta- 
tion. This leaves veteran jock Zach- 
ale out of a specific assignment. al- 
though a station spokesperson said 
efforts would be made to lind a new 
slut for Zack. 

At WPIX Alfredo Santos is the 
new morning, dnve personality. San- 
tos has been handling these duties 
for several weeks since WPIX gen- 
eral manager Vince Cremona pulled 
Kerr off the air in a disagreement on 
how the morning show should be 

handled. 
* * * 

No word yet on who will succeed 
Glenn Morgan as operations man- 
ager at WABC -AM New York or 
what Morgan will do next. Morgan 
resigned after a period having most 
of his decision -making duties shifted 
to Rick Sklar. corporate vice presi- 
dent for programming for ABC Ra- 
dio. 

Morgan says he will announce 
plans after he has given himself 
"ample time to consider alterna- 
tives." He says he will slay in radio 
managenteni and may remain in 

CE New York. 
p Morgan's career with ABC went 
CO into a tailspin with the April /May 

Arbitren which saw the once "num- 
m ber one station in the nation" fall to 
ai fourth place with a 5.9 overall share. 
rn Recalling that book Morgan say 

"so many things happened its hard 
to pinpoint why we had a 5.9. Mor- 

i- gall agrees that we did have a 
rn couple of changes in direction- - 
o best recalled as a move toward a 

ádisco format. then a quick move 
:Tway. 

Morgan as he made the shift to 
disco with the approval of general 
manager Al Racco and then redi- 
rected the station away from this for- 
mat when the April Mediatrend in- 
dicated the move was not gaining 
audience. 

* * 
WLOM -FM Cape Cod music di- 

rector Larry King got a rare personal 
interview with Carly Simon at her 
Martha's Vinyard home. When her 
record label Etektra suggested that 
she should do an interview to pro- 
mote her new album she selected 
King, whom she listens to. 

* * * 
Tom O'Toole is the new morning 

man on WMET -FM Chicago. He 
moves over from WLUP -FM Chi- 
cago where he was doing afternoon 

Contemporary 

COMEDY 
Top personalities renewed 

again this year 

New York City, London. Los An- 
geles. San Francisco, Montreal. 
Chicago, Detroit. Philadelphia, 
Sydney. Baltimore. Houston, 
Boston. Cleveland. Pittsburgh, 
St. Louis. and hundreds of other 
cities worldwide! 

r., a free sample. 
:,.n THE radio comedy service 

Contemporary Comedy 
5804 -G Twineing 
Dallas, TX 75227 

B1 DOUG HALL 

drive. Patti lane moves from early 
mornings to nialdays. The full sta- 

tion lineup is now: OToole. 6 to 10 

a.m.: Haze, 10 a.m. to 3 p.m.. Bob 

Coburn from 3 to 6 p.m., Bill Evans 

from 6 to 10 p.m., Scott McConnell 
from IO p.m. to 2 a.m. and Mike 
Bechtel from 2 to 6 a.m. 

Working weekends are Blake 
Lawrence. Dave Benson and Dan 
Michael's. Lawrence has also been 

named production director. 

* * 

Stefan Ponck returns to an on -air 
post as he joins KYUU -FM Sun 
Francisco in a 6 to 10 p.m. slot week- 
days. He had been operations man- 
ager at KMPX -FM San Francisco. 
... C. David Hamilton has resigned 
as programming director of KAAY/ 
KLPQ (KQ -94) Little Rock. Carolyn 
Metheny has been promoted from 
assistant p.d. to operations manager 
for both stations. Jack Randall, pro- 
duction director of KAAI' -AM, has 

been promoted to p.d. at KKAY and 
Stuart McRae, FM coordinator. he- 
comes pd. at KLPQ. Hamilton. is 

joining WCOL -AM Columbus. 
Ohio. 

* * * 
Johnny Janot of KIVI -AM Beau- 

mont Tcx., is celebrating the first 
anniversary of his "Cajun Band- 
stand" show.... James T. Keany has 
taken over the 2 to 7 p.m slut on 

KRNA -FM Iowa City He catmes 
from WAQA -FM Grasonville, Md.. 
where he was operations director. 

* * * 

W LU P -FM Chicago is looking for 
a jock. Those interested should call 
assistant p.d. Lee Tracy at 312 440- 
5270 or he can he reached at the sta- 
tion 875 North Michigan Ave- Chi- 
cago, Ill. (10611. Overnight DJ Dan- 
ielle and weekend jock Tom 
Iamilton have both left the station. 

* * * 
Mike Dawson has joined WHK- 

AM Cleveland's on -air staff. He 
comes from KMAK -AM Fresno 
where he served as p.d. and morning 
personality.... Morning personalii, 
Nic St. John is switching to neu . 

he moves front WLIP -AM Ke- 
nosha. Wis. to WBBM -FM Chicago. 

* * 
Bill Davis has joined KXYL -AM 

Brownwood, Tex.. as morning man. 
Music director Robert Hallmark 
moves to afternoon drive.... Frazer 
Smith has joined KLOS -FM Los 
Angeles as morning strive man. He 
comes from KROQ -FM, Burbank/ 
Pasadena.... Clark Race has taken 
over the 10 a.m. to 2 p.m. slot on 
KVI -AM Seattle. He comes from 
KYUU -FM, the NBC station in San 
Frane.scu. 

* * * 
Bruce Bertsch joins the announc- 

ing staff of KAKE -AM Wichita.... 
Chuck Cecil's syndicated "Swingin' 
Years returns to KCBC -AM Des 
Moines after an absence of two 
years. , . , WBBM-FM Chicago adds 
"American Top 40" to its Sunday 
schedule.... Mike Carruthers. whu 
does weekends at KIQQ -FM I.os 
Angeles. has joined the Ill Facto!. 
Radio production and sim14.4'1011 

firm. 
* * * 

Rana Cassidy. p.d. as WCMS -AM 
Norfolk, Va., is looking for a mid- 
day jock on the country station. Ile is 

looking for "someone with person- 
ality and pr(lductson experience ' 

WKTU -FM Disco 92 New York 
has appointed Hal Stein as promo- 
lion manager. He comes front 
WHWI - -AM Princeton, N.J. and 
WPST -FM Trenton. N J. 

WNC . Nt Ni-v. York is spon- 
soring :I ,.lies of tldewalk Clas- 

sics" periurniancus by street musi- 

cians and other community -based 

musical ensembles The schedule 
will exceed last year's Initial series 

which uttered more than 50 appear- 
ances on the sidewalks of Manhat- 
tan. 

* * * 

WZOK -FM Rv kl.nd. Ill., and 
KPLLFM Pella. Iowa, have both 
introduced countdown shows using 
local record shops.... Max Be-ingle 

has joined the on -air staff at KAKE-- 
AM Wichita. ... WPIX -FM New 
York morning man Jim Kerr is off 
the air to handle a special assign- 
ment or "roaming around the 
U.S.A.. listening to a lot of radio and 
reporting on it." according to gen- 
eral manager Vince Cremona. Morn- 
ing duties will he handled by Alfredo 
Santos. 

Bill Dahl in Chicago reports 
WXR I I set Chicago. long pro- 
moted he city's progressive 
rocker. h.Is yel to name a successor to 
p.d. John Platt, who resigned. 

* * * 
Howard Bloom, formerly general 

sales manager at Metromedia's 
AOR KMET -FM in Los Angeles. Is 

now vice president and general 
manager of the station. Bloom suc- 
ceeds L. David Moorhead who was 
recently promoted to regional vice 
president for Metroniedia Radio on 
the West Coast. 

* * * 
Les McDowell, of country. station 

KHAY -FM in Ventura, Calif.. Is 

putting together the fifth annual 
benefit for the Ventura County 
branch of the Arthritis Foundation. 
Among those expected to drop by 
for the show Aug. 4 at the Oxnard 
Communiis Center are Tex Wi!- 
liants. Dorsey Burnett and Billy 
Mice. 

Bubbling Under The 

HOT 100 
01 STREET LIFE, Crusades, MCA 41054 

02 -IM JUST A SUCKER FOR YOU, Teena 

Marie, Gordy 7169 (Motown) 

103 -IF YOU REMEMBER ME, Chris Thompson, 
Etekha 

104 -IF YOU WANT IT, Niteityte, Allola America 

105 - FREDERICK, Patti Smith, Arista 0427 

106 -1 WANT YOU BACK, Graham Parker, Arista 
0420 

107- SHOULDR GONE DANCIN, High leery, 
Gordy 7160 (Motown) 

108 -NOBODY, Doucette, Mushroom 

109 -ROCKIN MY UFE AWAY, Jerry Lee Lewis, 
fleklra 46030 

110- SHARE, Gap Band, Mercury 74053 

r 
Bubbling Under The 

Top LPs 
201 - WALTER EGAN, Hi Fi, Lounlole IC 35796 
202- STANLEY TURRENTINE, B%Wha, Eleklra 

6f 21i 
203 -ROBERT JOHN, EMI America 17007 

204 JOHNNY ''GUITAR" WATSON, What The 
Hell Is This, DIM 24 

205 PINK LADY, Elektla 6E 209 

206 -VARIOUS ARTISTS, A Gift 01 Song, Polydor 
1 6214 

207- MOONRARER, Soundtrack, United Artists 
UALA 971 

208- POUSETTE DART BAND, Never Enough, 
Capitol ST 1935 

209 -RON CARTER, Parade, Milestone 9088 
210 -POINT BLANK, Auplay, MCA 3160 

Rates: PAYMENT MUST ACCOMPANY THE ORDER 
POSITIONS WANTED 40G per word per insertion -810 00 minimum 
$20 00 per column inch per Insertion 
POSITIONS OPEN 70a per word per Insertion- 5l4.00 minimum 
$40 00 per column inch per Insertion- 4 times. $36: 26 times $32; 
52 times. $28 ea. 
BOX NUMBERS' $2 00 per issue tor handling 8 postage Audio Of 
video lapes, transcriptions, films or VTR's cannot be forwarded. 
Suggestion' arrange for follow -up directly when replying. 

SEND TO: 
Billboard RADIO -TV MART, 1555 Broadway, New York, N.Y. 1903ß 
(212) 764-7433 

Call TOLL -FREE (except In NY) 800/223 -7524 

IN NEW YORK STATE CALL (212) 764 -7433 

Deadline: Tuesday, 11 days prior to date of issue 

NAME 

ADDRESS 

CITY. STATE _ __ZIP ._ 

TELEPHONE 

[] American Express 
Diners Club 
VISA 
Master Chg 
Bank r 

Credit Card c 

Expires 

Signature 

POSITIONS OPEN 

NETWORK 
NEWSCASTERS 

very creative, sensitive, dedicated and 
productivo news people are needed to 
write, produce and deliver 18.19 demo - 

graphmaly oriented newscasts and fea- 
ture programs for the PKO Radio Network 
Requirements include 

Corwersabonsl, relatable- aathontahve 
ana higniy professional delivery 

Excellent creative writing ability. 

Ability to use production techniques 
*Inch appropriately mix narration, ac Josh., music and, or SFx 

A knowledge of and concern about cur- 
rent issues aM Podia 

Extensive matir market experience ana 
a proven track record as a news and 
information communicator. 

What were °Benno in return 

Top dollars end supreme professional 
satntecuon 

Send tapes and resumes only 
(No cats please I 

RKO 
RADIO NETWORK 

c/o News Director 
1440 Broadway, Nam Yor, N Y 10015 

M Equal Opportunity Employer, M /FiHrv.* 

CONTEMPORARY AM STATION 
n medium collage Merkel needs morning 

drive announcer win production expen- 
once Good pay and benefits Excellent 

I nste (hunene a ketone, Send tape and 
nrsumn to 

Menage. 
KRUS 

Po Box 490, Ruston, LA 71270 
EOE. MF 

- MORNING NEWSMAN- 
Minimum S y,s .00 news epormnco 
Some experience in contemporary Idm.11 
also necessary Send tape and resume 10 

News Director 
WHBO Radio 

483 So. Highland 
Memphis, TN 38111 

NEWS DIRECTOR FOR uvr hI IN /nl'rll 
real, Tap 11x1 market ,eking for ,renne, 1 

The AIRCHECK Guide. 
OPENINGS 

Radio openings are available. 
Announcers are wanted in ali 
formats 
Stations are calling with new 
openings daily Have your tape 
heard on our contact instant air -. 
check system. 
Save Stations weeks of search. 
Ing Send your aircheck and 
resume today Only fee 1S $25 
handling 

The Alrcheck Guide 
8 Constance Avenue 
Lewiston. ME 04240 

1. 207 -782-0941 
Man -Fr 9AM.OPM 

WOKX 
HIGH POINT -GREENSBORO. N. 

is look.ng for an riotempo country 
air personality fer a Md-day shin 
tape resame and sample of pr 
wove la 

Ma Kim Pyle, WOKS. P.O. Bo. 2AM 

High Point. North Carolina 27261 

or corded 
Bob Bolton. Wein. Rugh. N.0 

E.0 E. 

Our television station Is starring a 

fresh, new weekly hour program and 

we need a fresh new host Are you 

that person? Send video cassette le 

R. Bonau enluta 
ERON -TV 

1001 Van Ness Avenue 
San Francisco. CA 94119 

EOE. MF 

BROADCASTER'S 

ACTION UNE 

A 
The Bread.51one Job ,*ovni 

anywhere in Ille U SA 
1 Year Placement Search $2500 

Call 812-889-2907 

L 
Ra. Bon 25 -A 

Lexington. Indiana 4T1a5 

POSITIONS WAN TIIm 
ELI WITH FIRST CLASS LICENSE SEEN 
air .luit at contemporary Motion Will rend mil 
Call Allan Redis 13121 476.7089 

CLASSICAL MUSIC DJ PLAYING THE TA 
200 of put 400 yams. Creative pruducuoa, use 
programming. Bruce Thomson. 1505 v.af 
Driva San Jose, CA 95190. 

REMEMBER YOUR FIRST BREAK. W- 
eed Tmina beMnina announcer wiN u(r 

Call Darrell Chambers 1,1412751444 
prolnwonel wilhna to make e aromm' ..la. Mr..r s,nMeM gg Ralbos Arma p1 
,910, Billbosrd, 1515 BmMdwnv. N YY IOa15 Apt. DII, San Diqo, C 17 
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THERE'S PLEASURE IN il FUTURE... 

PLEASURE FUTURE NOW 19518 

DEPARTURE FUTURE NOW UNIVERSAL SPACE IS THE PLACE 

STRONG LOVE THE REAL THING NOTHIN' TO IT THOUGHTS OF OLD FLAMES 

GLIDE -DEDICATION TO THE PAST 

PRODUCED BY PLEASURE, MARLON MCCLAIN. AND PHIL KAFFEL FOR 360' PRODUCTIONS, INC. 

AND THE FUTURE IS NOW! ON HOST RECORDS ANO TAPES 

i opyn(inted rnatorFal 
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Billboard Radio Action 
Ploy! st Top Add Ons Ploylist Prime Movers * Regional Breakouts &Notional Breakouts 

Based on station playlists through Thursday (8/2/79) 

TOP ADD ONS -NATIONAL 
DIONNE WARWICK -111 Never love This Way Again ( Ansia) 

ELECTRIC UGItT ORCHESTRA -Don'( Bring Me Down (Jet) 

(D) G.Q. -I Do Leve You ( Arista) 

D-0yscotheque Crossaer 

ADD ONS -tea two hey prod 
acts added at the radio slah0ns 
listed. as determined by station 
personnel 
PRIME MOVERS -The Iwo 
prOducto registering the great 
est proportionate upward 
movement on Ilse station s 

playhsl as determined by sta 
lion personnel 

REAKOUTS -Billboard Chart 
Dept summary of Add On and 
Prime Mover information to re 
fleet greatest product ac Mily 
at Regional and Nationale oeIte 

Pacific Southwest Region 

TOP ADD ONS 

DION<et AYMK -I'll Myer too 
Ruin (onto) 

DMA ROSS -TM Noss Nownl 
(D) Cote- UC s Time UI)aMal 

* PRIME MOVERS 

LAMM .° a ME -Ader The tort tO 

Gast fra) 
TNF CARS -lei sCoc Dellis( 
KAM Film -Bad Case Ct byte yc. 

(94,11 

BREAKOUTS. 

tot 
THE KNACK -Goon Gn Don I Ifapiloli 
stIMY INUTOMY -CotIR NM Hel line I:a, 

DIONNE WARWICK -I_R Never Love This 
War Agam tAcato) 

DMNAROSS -Tic 8oss(Motownl 

* (ARTN,IMIND& FIRE -Mer The Lovweas 
Goes(Arc) 

THE CARS- Let's Go(Elektra) 

KIM (FM) -LA 

INEKNACK- Cmd Gets Oort((Galati 
COMMODORES -Sad On(Moloee( 

ROBERT JOHN -Sad Eyes(EMI) 2419 

DIONNEWARMCK -I'll Never Love inns 
WayAgain tasta) t8 13 

AFI -LA 

GERRYRAFFERTY -Get It Right The Ned 
Time tGilded Mists 

ELECIRICLIGHTORCHESIRA- Dot (Brin; 
Me Down (1et 0 24 

THE KNACK-My Shalom (Ce3ctoll 9 

ARID- Santereardelo 

CHARLIE DANIELSBMD -ihe Devil Weise 

Sown To GeorgeaEpe) 

11O8fRT JOHN -Sad Eres(EMt 

CHIC -Good Tunes (Aflame ) 189 

r BAABRASIREISRND- Main tvenl 
ICotumbia19 1 

BERN- Babentetd 

SPYROGYRA- Morning Dancer 1nl,mty) 

DIONNE WARWICK -I II Newer love lhi; 
Way Aga di (Arista ) 

CHARM DMNEES BAND -Ire Derd Went 
Down To Georgia (Epic) % 16 

A ROBERTIORN -Sad Eyes (EMI) 30 18 

KOPA- Phoenh 

IAN HUNTER -lost Another Night 
(Chrysalis) 

SNIFF'N'TNETGRS- Dnrers Seat 
(Atlantic) 

DA CHIC -Good Tulles (Mink, 1611 

SUPERTRAMP -Goodbye Stranger tAtMI 
21 18 

KQEO- Abuquerque 

CHEAP TRICK -A,rtt Tut AShame(Cox) 

SNIFF *' THE IEAMS -Drivers Seat 
(Atlantic) 

ROBENT MLMEA -Bad Case alloying You 
(h4nd) 32 20 

INECARS- lel'16olEkaera115R 

KENO- lnveps 

D. TIKE JONES GIRLS -You Conga Male Me 

Love Somebody F Ise (P I R 

DAD COMPANY -Gone Gone. Gane(Swan 
Song) 

+ THE KNACK -My$harona (Caa,MI 13 4 

0* PATRICK HEROIN DE2 -Born To Be Alive 
(Columbia) 5 I 

[FMB -S.0kp 
D CHIC -Good Times (Atlantic) 

M G,Q, -I Do lo re You (Amta) 

ROBERT PALM EA -Bad Case 0lLoring You 

IHtaed119 19 

A FMIR,WN0126 DRE -After The lore Has 

Cone(Po )2 
Poifk Northwest Region 

TOP ADO OHS. 

(0, IONME MMNm- Heocee Mint 14ieSenl 
You tMAcest 

DIONNE MAIXK -l'II ft net love IhMWec 

Atrin(Mnta) 
EUCIMC UDR 011016TRA -DCn 1 Bring M 

Do.n fleh 

* PRIME MOVERS 

eAMRASTIKMAND -Nan hem (Commeia 

TNF MIACe -Mr Sharon tlepardl 
URSN, WIND& EIRE -411er Inc Corr Nn 

Cue (Are) 

BREAKOUTS 

SNIFF 'N' THE TUPS- Driven Seal IMM.K: 
THE NOME BROTHERS- Deprdié On yon 

one i 

MM STRAITS -tads Mania&) 

RFRC- ANFrancila 

0. BONNIE POB1ER- Heaven Must Hart 
Seel You(Mdoem) 

COMMODORES- Sa itOn(Motown) 

M.-Pop Munk (Sire) 2620 

A IHECARS- lel'sGo(Peklra)9.4 

NYA -San Fra cisoo 

THECAMS -Let's CoI(teA,aI 

D CHIC -Good Tomes (Atlantic I 

EA TUA.RTNORRRE -Artet The loue Nos 
CocoetMc)ltA 

MAYINE NIGHTINGALE -Lead McOn 
( Wmdsong) 26 16 

111.15 -Sardis' 

GERRY RAFFERTY -Get lt KIM Neat Time 
I U noted At 1111 

ADDM9 BROTHERS -Ghost Dance(Sco)h 
Bros ) 

A WINDS -Gelling Close (Columbia) 15 11 

PIE MACK -MyShatona(Capnol) 91 
NROY- Sacramento 

DIONNE WARMCN -I Il Never love Thu 
Nay again l Arista) 

MICR LOWE -Cruel To Be Kind(Columba 

D CHIC -Good Times (AI lank) ZDIO 

BAIBRASTREISANO -Main Eveel 
(Columbia)17 2 

1(010- Fresno 

CHRIS THOMPSON -IIYnu Remembra Mc 
iE 0,4. 
SUPERTRAMP- Goodbye Stranger(58M1 

ROBERT IONS- ..ii: , ye't( MI) 12 6 

MA%INE NIGHTINGALE- lead Me On 

t Windsoso)16 R 

NOW -Portland 

BECTRIC11611T0RCNESTRA- Dorit Brin 
Me Dose f left 

DIONNE WARMCK- IDNever love Ibis 
Way Alas 14istat 

ROBERTIONN -Sad Eyes (EMI) 2422 

DA BMBRA SUMMAND-Main Fient 
(CA sec Oc o) 6 7 

(4(5K-Teint. 

OODBIE BROTHERS -Depend* OIIYUU 
Wnini., Brus I 

SNIFF 'N' THE TEARS- Drirert Seat 

+ MCKIE LEEIS/WES- Youngblood (W13) %Ill 

EMTH, MIN D& FRAIE -Abler The line Has 
Gone tArc)OI 15 

PRIME MOVERS- NATIONAL 
THE KNACK -My Shama (Capitol) 

(D) BARBRA STREISAND -Main Event (Columbia) 

EARTH. WIND I FIRE -Ader The Love Has Gone (Arc) 

KIRB -Spot one 

KANSAS -Peopk 011 he Southwmd 
(Kirshner) 

SNIFF A' THE TENS- Driers Seal 

(Atlantic) 

A ELECTRICLIGHTORCNESTM- Daut Brine 

Me Down (1e1)25 17 

A THE KNACK -MySbarona (Capitol) I I I 

Rig- Tacons 

RODERT PALMER -Bad Case 01 laine You 

(Island, 

NIGHT -flot Summer Niyhts(Planet) 

s THE KNACK-My Sharona(CaDdol) 269 

0* BARBRASTREISAND -Maui free) 
(Columbia) 166 

KCPR -Salt Late Citi 

OAK -this Is Love (Mercury) 

M.-Pop Mucik(Sire) 

CNMUE DANIELS BAND -The Devil Went 

Down lo Georgia (Epic)15. 7 

THE KNACK- MySharona(Canton 11 4 

RRSP -Sall Lake City 

SNIFPW THETEARS- OrnersSeat 
(Atlantic) 

D BONNIEPOINTFR- Hessen Must Have 

Sent You (Motown) 

MAONE NIGHTINGALE- lead Me On 
( Windsong) 12 5 

BARBRASTREISAND- Main Event 
(Columbia) 5 I 

KIMN- Denver 

ELECTRIC LIGHT ORCHESTRA-Dont Bring 
Me Down (let) 

DIONNEWMWICK- ITINever love Nos 

Way Again (luislaI 

A THE KNACK- MySharona (C)pdol)25-9 

+ BARBRASTRfISAND- Main Event 
(ColumbM112 3 

KIR -Sarno[ 

DIRE STRAITS -lady Wider 090) 

BONNIEPOINTER -Heaven Must Have 

Sent You (Motown) 

* EARTN,WINDLFIRE -Ater Thelove Nas 

Csee (MC) 34 4 

+ BARBRASTREISAND -Main Event 

(Co)umbe112 3 

1(00X -Seattle 

TNEDOOBIEBROTHERS- Dependm'On 
You(VA) 

DIONNEWARWTCR- l'llNeeer love The 
Way Again (Anna) 

CHARLIE DANIELS BAND -Ihe Derd Went 

Down To Georgia (Fpic) 21 13 

ROBERT JON N-Sad Eyes ((MI) 0 77 

KORN- Reno 

IAN HUNTER -lust Mnlhet Nrghl 

(C(oyealls) 

NICK LOWE -Cruel to Be Kind( Colombe) 

A RONNIEPOINTER- Heaven Most Have 

test YoutAotownI0 29 

RAY010 -You Catit Change That 01.510 
27 15 

North Central Region 

TOP ADD CNS 
CHAWAII RS NANO- IM Me, .1 Went 

i.Kapi,illpK) 

DIONN[ wAKWlCII -i N Neat law IM Mar 

IIfCSIOC LIGHT ORCHESTRA -Seis I Psi er 
lio.n(1e11 

* PRIME MOVERS 

(MIN, WIND a IIM-,Uh, I ne loe Nis 

Cosa (Mc) 

KOMfRT qHN-Sad tyrs (fMtl 
TN( KRAp-MV SMiona (Capitai) 

BREAKOUTS. 

NtRBAUtIII-Rico (AAM) 

THE COMMO00RES-SIOn¡Molwn, 
BECKMUR BROTHERS-Pal And Rdl0anon 

(fau)Iwra) 

OHM-Oe(rdl 

AMUREENMtGOVfRN-OnllerenlWarlds 
Munn/Con) 
HERD ALPERT-RiseTAW, 

A EARTH, WIN ORRRE- Alf er The I.aellas 
Cone(Arc)26 19 

ROBfRT JOHN -Sad Eyes (fMI) 15A 

HORQ -Ddtos 

COMMODORES- Sm)On (Motown 

HEAD ALPERT- Rise (AMA) 

A MICHAEL JACKSON-Do Y) Stop till You 

Gel Enough SDto) 14 4 

A SWITCH -Best Beal In Town (Motawnl9 2 

W(MC -Fled 

NEW ENGLAND -)Cello, Hello, Helln 

(Infinity) 

RIMRYCOMMUNICATIONCOMMIrtEE- 
13aby !Want You (Nee Fhgh(I 

EARTN,WIND &RRE -ANer The love Has 

Gone (Oso) 27 18 

A DIONNEWARWICK -('ll Never love This 

Way Apo (Arista) 15.9 

LA6 (WQIMIA) -Glawi Rapids 

DIONNE WMWICR -1'11 Never Love This 

Way Again (Aida) 

JOE JACKSON She Really Going Out 

With Him (AMA) 

0+ CHIC -Good Times (Atlantic) 20 10 

KISS -(Was Made For loving You 

(Casablanca) 104 

MART -Li iavIN 

THE KNACK-My Sharma 10000 

DIONNE WARWICK -ill Never love This 

War Agtin,Arista) 

SUPERTRAMP -Goodbye Stranger (A6M, 
27 17 

+ FARIH,MN09 ARRE -Alter The love Has 

GonetElt 19 )4 

MIGN- Berlin Green 

CHEAP TRICK- Al n'Ilhat A Shame (EON 

NICK LOWE -Cruel To 8ehmd (Col umbia) 

+ ROBERT PALMER -Bad Case Ottoving You 

(Island) 26 19 

Der 8MBRASTREÜANO -Main Event 
( Columbia) 17-11 

WGCL- Cleveland 

BECRM(ER BROTHERS -Rock And Roll 

Dawn' (Casablanca) 

WPM' THETfARS- D rivers Seal 

(Rllanhg) 

A CHARLIE DANIELS BAND -I he Oev4Went 
Dow n To Georgia (Epic) 23 12 

ROBERT JOHN-Sid 4504(451) 11.3 

WIIP- Ckreland 

CHARM DANIELSBAND- 1he Devil Went 

Down To Ge Oc pa (Epic) 

ELECTRICLIGHTORCHEStRA- Don l Bring 

Me Down) let) 

A MINE NIGHTINGALE -I ead Me On 

IWindsong) 29 12 

+ THE KNACK -Mt Sharona(Capdd) 195 

Q102(YMRQ FM)- Cmc(nnali 

CHARLIE DANIEISSAND -The DevilWent 
Oonn 100ea101E0c) 

SUPERTRAMP-GoodbyeStrange (ARM) 

. CHIC- Good timet(AHan1N) 2715 

THE KNACK -My Shaiona (Capiid) 26- 17 

WNCI- Columbus 

ELECTRIC LIGHT ORCHESTRA -Don't Bring 
Ire Doan dell 

ROBERT JOHN-Sad Eyes (EPA N 

THE CMS -Let's Co Matra) 18 12 

JOURNEY- lovin'. Too ch *ter In 

(Columbia) 16 10 

WCUE -Bro 
ROBERTMLMER -Bad Case Ol loving Tau 
(Island) 

NIGHT -I(ol Sommet Nights (Plan el) 

CHARLIE DANIELS DAN D -I he Devil Went 
Damn Io Georgia) E01c) 26 12 

EODIE RABBITT- Suspicwm(Elektra) 35 
29 

13ß (WKTQ)- Pillsbusgh 

IItTLE RIVER BAND -1 nee some loser 
(Capdeo 

COMMODORES -Sad On(Moloee( 

CHARLIE DANIELS BAND -1 he5rvil Wend 

Down To Gene., l Epic) I 

TMTN,MND &RRE- MtecThelowHas 
Conetnrct27 I) 

BREAKOUTS- NATIONAL 
THE COMMODORES -Sad On (Motown) 

M. -Pop Mimi, (Sue) 

GERRY RAFFERTY -Get It Right Meet Tlme (UA, 

WP(I-PálsbagR 

ROBFITPIWFER -Bed Case Ol tom' You 

(151and) 

CHEAP TRICR-Anil That A Slum e(Ep,c) 

A T11ERNIICR-MySnarona(Capitd) 18-8 

DA OMBRASTMf6MD -Ma e Freed 

¡Columbia) 71 11 

Southwest Region 

TOP ADD ONS 

LITTLE MP1R IANO-lonetone tree 
tGpieol7 

cQ.-¡ Do lc.t rov larn/a) 
ELECTRK MCAT ORCNFSTg-fa. r Bi mv v 

Ib,Ilnl 

* PRIME MOVERS 

BARRA SnUSMO -Man E.aril tSds.,, 
eno umot Stworo(Caait./ 
ROBERT JOHN -nad Ira HMD 

BREAKOUTS 

SUPEIMIAMP -GmO re Stranger (ALLA) 

DIRE SURATES -Udy mromr (GAB) 

NIGHT -H.o1 Simmer Nights (Planet) 

KILT-Heaton 

LITTLE AMERBMIO- lonesome Loser 

(Capitol) 

Da G.Q.-1 Do Lose You)Ansta) 

ROBERTIONN -Sad Eyes tEMI) 10,5 

O * BARBRA SIRBSAND -Maio Event 

(Columba) 17 10 

ARK -Houston 

DIRE STRAITS -lady Writer MO 

RAY010 -You Can ICnange That ( Arata) 

A BARBRA STRBSAMO -Nam Evert 
)Columbia) 72 12 

ROBERTIONN- Sad Eyes (EMI)158 

AGIF -Oa14s 

SUPERTRAMP- Goodbye Stranger(AAM) 

DIONNE WARWICK -I II Never Love This 
Way Again tSrntat 

D* DAVID NAUGHTON- Machin' II (RSO)16.7 

KISS -I was Made For linos You 

(Casablanca) 20 11 

RNUSFM -bagas 

TNENNACA- My Shnona(Capdo) 14.3 

SUPERTRAMP- Goodbye Stranger (RAM) 
209 

RFI2 TM 12.971 -Ft Wont 

DAVID NAUGHTON -Matie' lt(RS0112,9 

+ THE KNACK- My Sharon IGpi1o111913 

KIWI- El Paso 

LITTLE RIVER BAND -lonesome laser 
ICapdnto 

JOE JACKSON- Is She Realty Going Out 
WIN him (Ala) 

THE KNACK-My SASronacCapito() IS 7 

ROBERT JOHN -Sad Eves (IMO 19 

WAY- 0k4homa City 

G.Q. -I 00 love Sou (Nisi)) 

CHARLIE DANIELS (AND -The Devi Went 
Doris IoCeoo ci (Ewa) 

DA BMBRASTREISANO -Man Eved 

(Ccaumbo16I 

PEACHES&NERD- We'veCot Lore 

IPdydorrMVP) 26 21 

RTFK -T4a 

D PATRICKHEMIMIDEZ- Bon To9tMve 
(Ceti.ul 

BLACKFOOT- Miehwae50R( 

NW-Tulsa 

SNLFF91'THETEARS- Ornery Seal 
(Atlantic, 

ROBENT P AUTO -Bad CaseOlLoviep 5s, 

1111814) 

A BMIRASTREAAND -Mom Even) 
(Columbia) 13-2 

CEWUEOAMOSBMIO -T be Devil Herd 
Doan To Geag (EMO) 12 7 

mu- k.oet. ss 

ULECFBCUBRTORtMSSTRR- 0ee18onb 
McDownllell 

MASSPRODUCTION- )ueoocket 
(COloSgn) 

CMMLIEDMEBSIMD -The DM Nerd 
Down f e George (Ego) 27.17 

naine R- Mysharanattapda)141 

WMDE- NtOd.o 

ELECIIICUGMORCMESTM- Don'IBorg 
McDown11e11 

MIGMT -Hal Summe MieAls(Bagel) 

THE KNACK -My Sharma (Capito022.12 

e FAIIH,MMIDLRRE -Alter Thelo.eN.t. 
Gone (Arc) 2013 

REEL- Streeport 

LITTLE MIMERBMID- Lonesome loser 
(Capitol) 

SPTIDGTIA- Morning Dance(lnfindy) 

THE MACK- My Sharon(Capdol 23 It 

De BARBRA S0REISAND- Men Event 
1Co'unlial I7 I1 

Midwest Region 

TOP ADD ONS 

NILN1-NC! Sun,ir, Mi(MS f haeh 
lOEM0501r-hSea.alAiK. ¡ 

-;ALMi 
MURK ULM 0eCN1STM-, -.- 

Dc.n¡kh 

* PRIME MOVERS 

TN( RNKA-uySnMeeaiC,_ 
NI BARAA 51BFEAND-Ma, [ 

EARTH. MINO a nM-Afie 
tt!ACi 

BREAKOUTS 

MME TEE iONEi- ta.naMmd ¡VIN 

SUPERTRAMP- v:.Aao Suite*, Ph 
DIE DOOM( ROS114S- Dead 

GALS -*map 

JOE IACRSON -HShe Realty Comb OM 

WIIA Him 146M) 

NICHT -Hot Summer Mghls(Plinth 

TNERMACK -Mr Sharon (Capdd)16/ 

OA BaDSRASTRE6AND- MamEvent 
I Cntumtwa)14 13 

MOM -Chicago 

SUPERTRAMP- GoodbeeStranger(AMU) 

THE R HACK -My Silvana )Cipitol)2810 

TOE IACISAN -Is She Really Going Out 

With ern !AIM) 

NRON- RxMCed 

M.-Pop Monk (Sire) 

MECAAS- let'sGo(Elektra)A L) 

A SUPERTRAMP -Goodbye Stranger (AIM' 
23 11 

NYE -kdimapdis 

B1011DIE -O ix Way Or MoltertChryylni 
137 

WET MUM -Week ends (fps)23 I1 

< Copyright 1979, Billboard Noble 
cations, Inc No pan of this Pub,' canon may be reproduced. stored 
in a retrieval system, or Iran. milled. in any loan or Dy eny means, electronic, mechanical. 
photocopying. recording or oth- 0rwrse wdhOUl the prior written 
permission of l5' . .honer 
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Wc havc 
rosoect o 

Ju1y1979 

always hod me doopost 
nd cdmirction for 

Vr Armur Ficdlcr for tho wcy 
ho hcs brought me cicssics cnc 
poOulcr music to tho gcnerc I ouo is 

through his mcny cicums cnc 
c o occ rc ncos, 

We c ro csoccia ly orouc cnc 
honorec that ho chose to inciudo 
our music in his last c Ibum. 

Wo will miss hi m, 

IIDBONO IMERMATIpNAI aECORDS. INC. 

,,,,,,,,,e,e, 

$A11JRE)AV NIGHT FIEDLER (IVL4-011) 
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BiIboardSîndes Radi o Action 
WNDE- Indiarupdis 

Os PATRICKHERNANOFI- Bun To Br Abut 
(Columbia( 

PICRIC LEE 10NES- YoungbloodlW81 

CHARUEDANIELSBAND- The Devil Went 

Down So George (Epic))) 6 

1HENNACR- MySharona(Capial 10.5 

WOKY -Mi rauba 

ROCKERS- OhWell(RS01 

THEDOOBIE BROTHERS- Dependr) On 

You MO 

CHMUEDMIEtS BAND -The Devd Wens 

Down To Georgia (EP4120, l0 

THEKNACK- My SharonalGMto1) 101 

WZUOfM- MOradee 

FARTH,WIND4RRE- All er !be Love Has 

Gone(Ao) 

FUNKYCOMMUNICAININ COMMITTEE- 
Baby 'Want You (F tee Flight) 

CHMUEDMIELSWID- TheDevd Went 

Down To Georgia (E pc) ?6 O 

SPEROGERA- Morning Dance (In hndy)21 
10 

ASLQNM -St Louis 

MCKIELEEIONES- Youogblood(WO) 

COMMODORES-Sail On (Motown) 

MARSHALL TUCKER BMD -last 011he 

Singne Cowboys (WB 112.8 

DR. NOON -When You're In LoveWilhA 
Heald dui Woman I Capitoii 11 7 

KXOK -St. taus 

D DAVID NAUGHION -Makui 4110501 

WINGS-Gelling Closer (Columbia) 
0 

EMTH,WINO&FIRE -After The love Has 

Q Gone(ArU2616 

m BARBRASTREISAND- MamEvern 

J IColumblal15,10 

E BOA -Des Moines 

ME KNACK-My SNrona(Capdoti 

BLONDIE-One WHO, Anotber(ChrysaIn) 

MAXINENIGNTINGALE- Lead Me On 

(Wmdsong) 17 9 

CO IOHNSTEWART -Gold IRSO) 13 7 

!MPH-Minneapolis__ 

Q EL10111OHN -Mama Get BuY You love 
(MCA) 21 11 

10E100000S -Is She Really Stung Out 
115th Him (A&M)14 7 

RSTP- Minnevolis 

SUPERTRAMP -Goodbye Straw (A1M) 

o RICKIELEEIONES- Youngblood (W8) 

0 thin, WDA FIRE -After The Love Has 

Gone 9 

0 SAIMAAUNMAN°- MamEvent 
(Columbia) 8.4 

WHB- Kansas City 

ELEC1RI000HTORCHESIG -Don( Brine 
Me flown (let) 

THE KNACK- MySharam (CapOoli 

LEfTLERNGBAND- lonesome Loser 
1 Capitol) 26 15 

+ EARTH, WIND SFIRE -haler The Love Has 
Gone (An ) 16 8 

KBEQ_KamasCity 

THE DOOBIEBROTHERS- Oependin On 

You (WO) 

ROBERT JOHN -Sad Eresl EMI) 

or ELECTRIC LI6HTORCNESTRA -Don iEnng 
Me Down (íe1121 13 

ROBERT PALMER -Bad Case 0 Loving You 

(Island) 28 28 

KRIS -Rapid City 

CAROLYNMASS -Still Sane (Mein,,,, 

SNIFF'N'THETEARS- Dnver.Seat 
(Atlantic) 

ELECTRIC UGHTOACHESTRA -Oonr Bring 

Me0own(1e1)X 22 

KISS - Was Made Lo Iowa You 

( Casablana) 9 4 

11 WB -Fargo 

WILLIE NELSON &LLONRUSSEII- 
Heartbreak Hotel lCoiumb,al 

BONNIE POINTER- Heaven Musl Have 
Seat You (Motown) 

FMIH,WIND&FLRE -Alter the love Has 
Gone (Arc) 23 16 

ROBERT IOHN -Sad Eyes (EMI) 11 5 

11110-WaHOa 

D BONNIE POINTER -Heaven Musl Have 

Sent You (Moto* n) 

JENNIFER BARNES -I Know *Heartache 
When Ste One (Armai 

O BAMBRASTREBAHD -Main Even! 

(Columbia) 5 1 

0006M7100K -Sad Lyn (EMI) IS 11 

Northeast Region 

TOP ADD ONS. 

010NEARNICA -11'. Neer late 1h0000 

Again) Amin 
ELTON 1000 -Mama Can I Buy von lice 

(MUR 
STEPNAKIE MlllS -What CM Coon Co Woo 

My Lam' Ilwn Centuryl 

* PRIME MOVERS 

THE ANabA -Mr mrce,(Coma 
OCH Lean STIHlSAND -Rain Event 1C01117 

MYDIO -i vii Cant Change I InuM.o. 

BREAKOUTS 

tilt C0MM000AF5 -Sul O lMotaml 
OIRE STRAITS -I am Wvder 0WB1 

ma LOTIE-Cuei Io Be KM ICUUmeIA 

WABC-tees Hook 

Emil IOHN- Mama Cool Buy youlove 
(MCA) 

STEPHANIE MILLS -What Cha Gonna DO 

WOW love (20th Century) 

O BAMRAST6USM0- MamEvet 
I Columba) 1 /.8 

TNERNACN- M0560aana(Capitol) 21.10 

998 -New Yon 

DIO NNE WARWICK-1'11 Never LoveThs 
Way Apia (Aaislal 

THE COMMODORES-Sail On (Motown) 

DR. HOOK-When Yo Lire In lore WHAA 

Beautiful Woman (Capitol) 138 

* RAYDIO -You Can't Change That (Arita( 
22 15 

WPTR- Albany._ 

D BONNIE POINTER- Heaven Must Hove 

Sent You (Motown) 

010NNEWARWICN- l'ONever lovelhn 
WayAgam (Arista) 15.10 

SUPERYRAMP- Goodbye Stranger (MI 
2618 

WIRY -Albany 

srnFrN186TOMRS_D 00010 Seal 

(Atlantic) 

ROBERT PALMER- Had Case 01 towns. You 

(Island) 

SUPERTRAMP- Goodbye Stranger (A8M) 
2512 

RAYD1O -YOU Gal Change that (Arnta) 
18.6 

WKBW -fluN0k 

DIE APACE- MySharona(Capdol N -S 

Du BARBRASTREISAND- MamEvent 
1Columbia)61 

6851 -Buffalo 

BLACKJACK Me Tonight ( Polyflor) 

M CHIC -Good Times(Atlantic) 

'AMINE NIGHTINGALE- Lead Me On 

mr14,ong) 21 12 

NIGH( -(lot Summer Mehl s(Planet) 4.19 

WNW-Rochester 

KNAVERY- Rise 01AM, 

TOBYBCAU -Then You( an fell Me 

Goodbye(RCA) 

CHARLIE DANIELS BARD -Rte Devil Went 

Down To Georgia 1 Epic 1 ) 2 6 

THE KNACK -MY Snarona (Capitol) 10 5 

PIRKO- Boston 

DIONNE WARWICK -ED clever love This 

Way Again ( Ansia) 

THE COMMODORES -Sad On)Molownl 

SNIFF IF THE TEARS -Driven Seal 

(Atlantic) 28 18 

THE NNACK- MySharona(Candoll 7 I 

WBZFM- Poston 

COMMODORES -Sad OnlMOlown) 

R0XY MUSIC -Angel Eyes (MO) 

I 105(YNOf)-Boston 

SUPERTRAMP- Gnuibye Stranger (ARM) 

0 PATRICE HENNA/DEZ -Born lo He Ahve 

Colo lo Lo p 5 

RISS -I Was Made For 'pimp, You 

(Casablanca) l2 4 

THEKNACK -MV Sharma (URIC 19 3 

Based on station playlists through Thursday (7/26/79) 

WORE- Hartlord 

NICK LOWE- f.0uel To Re Kind (Columbia) 

(O0IEBABBITT- Susprcaons(Elektra) 

RAY010 -You Can l Change that (Junta) 
24 16 

THE KNACK-My Sharona(Capitol, I/ 3 

WPROIAM)- Providence 

DIRE STRAITS -tann Violet (198) 

MICHAEL IOHNSON -This Night Won't last 
forever (EMO 

EG9MArWC0)1L0 iLRO RE- hater (e Lott Mas 

UTTLE AWES PAD -lonesomeloser 
(Capitol) 26 19 

WPRO18M- ProoMence 

PATRICK HERNANDEZ -Born To BeAlwe 
(Columbia, 

M.-Pop Munk (Sire) 

+ WRBRAST0EISAND- Main (rent 
fnln ebbaa1209 

OAK -This Is love (Mercury) 6 3 

WICC- Bridgeport 

SP1RO GYP A -Mai n,ng Dana (Infinity) 

TONY ORLANDO -Sweets for My Sweet 

Casa stone, 

THE CARS -Let'sGIBeAnal 8 I 

00 BARBRA SIROSMD- MamEvent 
if alum Du; 7 î 

Mid'Atlontìc Region 

TOP ADD ONS. 

01 d01Hen POmTER -meen Moo Hare Stn' 

no IM;toen) 
LITHE Mel W W- Lonesome tour 

tGC twi 

IODIC 11=11- Suspanm IEMMwI 

* PRIME MOVERS, 

(A11114 1110 FIRE-After Ina lore Xrs 

Cune (arcs 

INE RNUA -Mr Soon, ICaproi, 
ANNI MURRAY -'.rado. In the M(4,10 

BREAK OUTS 

SNOT rr THE TFAAS -bran Seat (AIMms) 

COMMODORES -Sw10n (M Acn1 
Y. --r'uD Mvn1I feel 

WFR- PNkdebpltu 

LITRE RIVEN BAND -lonesome Loser 
(Caplan 

COMMODORES-Sa .1 On (Motown) 

FART ONINDLFIRE -Aftu The love Has 

Gonellrc1011 

MINE MURRAT- Snodows ln The Moonóghl 
(Capiton 15 10 

RID- Philadelphia 

MB- ilandUp Sd Odrh(RSO) 

FERN KINNEY -Groove Me li N) 

ASHFORD& SIMPS011- Lou n)A Cure 

(Warner) 22 15 

AL HUDSON BTNESOUL PARTNERS -You 
Can Do It MC 4126.16 

WIHáM- Phda0Npàia 

IOHNSIEWMT -Cold IBSO)11 7 

ELTONIOHN- MamoCaolOu4Tou love 
MCA) 29 70 

WPGC- WasBìnllon,_ 

SNIFF 'fl'THE YEARS -Drivas Seal 

atlantic) 

BONNIE POINTER -Heaven us! Have 

Sent You (Rolown 

EARTH,WINDBFIRE- All, 
CnneiNC)16 6 

D10NNEWMWICN- I'll Ne ver love This 

Woi Agam (Anis) 18 10 

WCAO -Baltimore 

EDDY teem -Suspo,ons (NO o) 

o THE KNACK -MYShatona)Capdol)73 11 

SNIFT'N' THE IARS -Doren Seal 

Allantic !2521 

WIRE- Aanapoa 

M. -Pop Min*(Sle) 

COMMODORES -Sod OnsMOlown1 

Fl1ATH,WMOi FIRE -Alter The Has 

Cune(Nc)21 IS 

* THE KNACK- My Sharma (Cap1o1)182 

WLEE- Richmond 

UIIU AMEN BANO- Lonesome loser 
Gpd01 

NIGHT -Hot Summer N This (Planet) 

WET VALUE- Weekends (Epo) 

SUPERTRAMP- Goodbye Stranger (A8M) 

13 13 

WRVQ- Richmwld 

CHEAPTRKB -Alai Thal A Marne ((Pc) 

M. -Pop Mu0A(Sue) 

ROBERT PALMER -Bad Case 01 bonne You 

(Island) 116 

NERNACK -M ySAarona(Capitol) 12.2 

WAU3- Mewtown 

BON NIE POINTER -Heaven Musl Have 

Sent You(Mol0wn) 

EDDIERABBm- SusprtronsIElektral 

11TTLE RIVER BMD- Lonesome Loser 
(C40101) 25 12 

THE NNACA- MyShuona(Capitol) 23 10 

0080- 11arrisbur9 

DIANA ROSS- The BossIULiOcn) 

COMMODORES -Sail On (Motown) 

THE CARS- Le FsGo (BOW )D.22 

DONNIEPOINTER- Heaven Must Have 

Sent You (Motown) 30.17 

Southeast Region 

TOP ADD ONS. 

0803 kPERT -Rege 10601 

ID) INE 104ES GIROS -You Cena Maat M.I 
Some000r IDe (P 1 1 1 1 

IDI G.Q. -Idolen You UNid,l 

* PRIME MOVERS 

MI tMGt-M. 
l0, BaMRA Santa/In -.' 

IARTH, Wm0 a nPI -" 

BREAKOUTS 

C 
3000001tES-Sad On (Moto., 

M -PCp (Ste) 
GLARY gAfYEAR-GH It aerd Nerl tim 

Umtedah:a, 

0101- Vanta 

COMMODORES -San On(Rolo*n) 

HERBALPERT- RnelOOM) 

TIOBERTPALIKA -Bad Case O)loomg You 

11000019 23 

CAM WIND i FINE-After The love Has 

Gone (Arc ) 13 7 

Z9308168!11) -ADanta 

COMMODORES-Sad On (Motown) 

NIGHT -Hot Summer Wghts(Planet) 

ELECTRICLIGHTORCHESTRA- Don'tHong 
Me Down lien 25.12 

ROBERT10101 -Sad Eves (EMI) 71.6 

WBBQ- Aupata 

6EMY RAFFERTY -Get It Right The Net 
Time (United Ail Ms) 

COMMODORES -Sail On (Motown) 

0 MLAN% VISITY0046AD- fuñiHo 
Slnppie Us Now I P 1 R 12212 

OIONNE WARWICK -I'll Never Love This 

Way Again (Hula) 25.19 

WFOM- Athrla 

108.81111810118S- You085lood(WB) 

MICHAELUICNSON -Opel Slop ldlYou 
Get Enough (Epic) 

ELECTRIC LIGHT ORCHESTRA -Don't Bring 
Me Down l let) X20 

SUPERTRAMP-GoodSooSI( anger (ALM) 
21 13 

WSW- Sivannah 

MASSPRODUCTION- Fueaacker 
Cotillion) 

COMMODORES -Sad On(Mnl0wn) 

THE KNACK-My SharonabCapilo118 I 

MICHAEL HICKSON -Don't Slop ldl You 

Crlfnooghlfpoc)7O 15 

WFLB- FayetteWNe 

LONG JOHNBAIDRT -Lost Feeling (EMI 
America) 

MOON MMTIN- Roleine(Capitol) 

THE KNACK-My Shardna(Cap lol) 117 

ASS -(Was Made forlovsnp'bou 
(Casablanca) 

Ploylist Top Add Ons 

Pkaylisk Prime Movers tit 

WQAN -Miami 

M -Pop Munk (sue) 

UTTIE RIVER BAND -Lonesome loser 
(Capdol( 

D CHI: -Good Times (Allan! 155 

MAXINE NIGHTINGALE- Lead Me On 

(Windsong) 24 18 

WMIX 
1 %X) -M umi 

COMMODORES- Soul On(Molown) 

HERB ALPERT- Rrse(ADM) 

PATTI SMITH- rrederick (Arita) 8-3 

BARBRA STREISAND- Mare8Rol 
(Colton Rol 13 9 

YI000WW4M) -Miami 

POCO -Heart Of The Night ( MCA) 

D THE JONES GIRLS -You Gonna Male Me 

LoveSomebo4a Else (P 111 I 

RAYDIO -YOU Cant Change WI (Arista) 

103 

fARTH,N100& FIRE -Alt ft The Love Has 

Gone (801116 8 

111.0E- Otkndo 

OUVMNEWTON10NN- Total ly Hol (ARCM 

MICMELIOHNSON -The Night Woe !Last 
Forever (EMI America) 

THENNM,K- MYSharonalCapdo0LS.6 

0* BMBRASTROSAI(D -Moon Even! 

(Colon bud 115 

Q- 105 (WRBQOM) -Tampa 

CHEAPTRICK -N *t That A Shame (Epic) 

M. -Pop MHik(Sae) 

CILARLIEDMIEISBM0 -The Oerd Went 

Down To Georgia (Epic) 5 2 

SUPERTRAMP- Goodbye Stranger (ABM) 

23 II 
Bl10S (W81WFUS- 0rkndo 

UTTL( RIVER BAND -lonesome Loser 

IC op doh 

WiCOAELIOHN50N- Th,H,ght5aát lad 
forever (EMI America) 

THE KNACN -My Sharon (Gpdol) 21 12 

0* BAN8NAO1REISAND- Main Event 

(Columba) 12 3 

WQXQ- Daylom Beach 

THE RECORDS-Starry Eyes lVagm) 

SUPERTIUMP-GoOdbYe Stranger (UM I 

LITRE RIVER 11/171D-LOnesome loser 
Capitol) 21. 11 

ROBERTIOHN -Sad Eyes (EMI) 25.15 

PAPE-Jacksonville 

THE COMMODORES-SadOn(Motdwn) 

M.- Pop Hula (So e) 

THEHNACK-MySbaronalCapltoU 17-6 

0* BARBMSTREISMO-MoonEveni 
IC0IUm5U)19 10 

WAYS-Charlotte 

0 CHIC -Goo0Times(Allanlal 

D PATRICK HERNIA DEZ- Bo( n To Be Mire 
IColumbol 

+ THE KNACN-MySharonalGpitol)11-i 

0. BARBRA STRBSMO-MainEvent 
ICOumDo)156 

MIX -Raleigh 

ROBERT PALMER -Bad Case 01lovmg You 
'stand! 

0 BONNIE POINTER -Heaven Must Hare 
Sent You tMatoenl 

THECRRS -Tel's Go( Elekira) 0 23 

FARTH,WIMO&RRE -4X00 Ihelore Mas 

Cane (Arc 10 19 

WTMA- Charleston 

RICKIELEEION ES-You ngMood(YB) 

SNIFF 1' THE TEARS- Drovers Seat 
(Atlantic, 

CAMES TAYLOR -Up On The Pool 
(Columbol 14 8 

(MTH, WIN DO FIDE -Mher The love Has 
Gone (Arc 1 10 9 

WOMO- Spirtaaborl-_ -__ 
COMMODORES -Sad On(Motown) 

M- Poo Muhl, (Sue) 

NOSERTIOHN -Sad Eves (EMI) 157 

1HEKNACK -My Sharma (Ca pto018-9 

INAC- NasM(lle 

O. THE ,ONES 61RLS -You Gonna Make Me 

love Somebody USA (P. 1. R.) 

6.Q -1 Do loveYou(Ns111 

MARSHALL TUCRERBMD- 1as10IThe 
Singing Cowb00 0E0140.31 

RNES-iHlraHeailalhe 
WkniSee0ne(ArSIa)25 i 

BB2 -áwWáw 

THE D00BIE BROTHERS- Dependm'Oa 
You (WS) 

SNIFF'N' THE TEARS- Divers Seat 
(Atlanta, 

ROBERTIOHN -Sad Eves 1E141111 5 

THERNACK -M0 Sharon (GOO 19.7 

9011113-Memphis 

DIONNE WARWICK -I'll Never WHEW 
Woo Agam (Arista 

COMMODORES -Sail On (Motown) 

JOHN STEWART -Cold (RSOI 17 17 

MAXINENIGIRINGAUE- Lead Me On 

(Win05ong123 18 

WFU- Chattanooga 

NIGELOLESON -Part ObTbeChosenfee 
18a1M1 

BAD COMPMY -Gone. Gone. Gone (Sr. 
Song) 

BOBERTPAUNEII -Bad Case Of LamgY 
(wont »D 

NAIISAS- People 01 The Soul l wood 

(Kushner) 1813 

YWUZ -Na oeNI. 

M. PopOuad(51e) 

BECRMIERBIIOINERS- RocSAo0Ro0 

Dana* (Casablanca/ 

80801TI0HN -Sad Eyes (EMti20-9 

DIONNEWARWN01- I1INeru Love Tha 
Way Again(Nrstal3422 

WOW 

TOBYBEAU -T hen You CanTeBMe 
Goodbye lK A) 

ULAT .HNIOS&PINE- Mel6cLoacMw 
Gone (Arc, 22 15 

DIONNE WARWICK- FIiNever Lae This 

Way Agam (Ars0a) 20.14 

WERC- Birwégbaw 

RICRICLEEIONES- Yourleblood(WB) 

LOUISEGOFFIN- RememberWallpw 
The Sandi Asylum( 

SUPERTMMP- Goodbye Strange (AIN) 
2013 

TEDDY PEMDERGMASS- Turn ONThe 
Li8MSIP 1 R.)2316 

WSGN- Birmingham 
_ 

CHEAP TRICK -Aret Plat AShame(Fpec). 

M. -Pop Munk (Sire/ 

ELT011108N -Mama Can't Boy You tee 
(MCA) 127 

Du CHIC -Good Times (*MMINH ) 10 S 

WHIR- MrANmeap 

OUBANEWION1014111-TotaHyHOOM 

NCI LOWE -Cruel TOBe Kud(CoO 9 

EARH, WIND &RRE -Mer The loved. 
Gone (Orel 183 

THE CAPS -let's Go1Bebtro) 28.11 

KAAY -liure Nod 

GERRY RAEFFRIT- Get NRrelit The Nad 
T me (United Arlsts) 

EDDIE NRB8ITT- SLSpaiws(BMW 

CHANUEDANIELS8MD- The00N0Nal 
Down ToGeweu iE8416.3 

IJITLEIBYEM DUD -lonesoinetow 
ICODd112.7 

MSEZRWT8N MenlaIw 

M 6Q. -1 Doloo oou(Nsla) 

MIRY RAFFERTY- GetIIRot4TbeNed 
Tan e(Un,ted Rrtstsl 

LITTLE RIYEi1BAl1D- loliesomeLoser 
(Capitol 21 17 

DIONNEWANWICN -ITI NeverloveThs 
Way Agam (Asst.) 026 

WPM -IxWimlk 

OUYUNEWTON- IOHN- Total, Hot (11 

MICHALLIOHNSON -Ihs NiOMWot'O 
borever IEMIAmena) 

CHMUEONl1EL18M0- 1heOad 
Down to Georgia (Ep0)10.2 

TEDDY PENDERGRASS -Turn 00TOe 
lights (P 8.125 22 

< Copyright 1979, Billboard P 
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BILLBOARD'S 
DISCO FORUM VI 

CONGRATULATES 
ALLTHEWINNERS AND FINALISTS 
OF THE DISCO FORUM VI AWARDS. 

PRESENTED JULY 15, 1979 

Our Very Special Thanks to the 

Artists Who Performed at Disco VI and their Labels for their Support: 

SISTER SLEDGE 
PATRICK HERNANDEZ 
BONNIE POINTER 
ULLANDA 
PEACHES 64 HERB 
G.Q. 
RITCHIE FAMILY 
ANITA WARD 
ANN -MARGRET 
GLORIA GAYNOR 
SAMANTHA SANG 

ATLANTIC RECORDS 
COLUMBIA RECORDS 
MOTOWN RECORDS 
OCEAN RECORDS 
POLYDOR RECORDS 
ARISTA RECORDS 
CASABLANCA RECORDS 
T.K. RECORDS 
SPECIAL GUEST STAR 
POLYDOR RECORDS 
EMI /U.A. RECORDS 

and to those involved in the production of the 

Entertainment at Roseland and the Awards Banquet: 

BOB SMALL, Producer 

HARVEY BOLGLA, Assistant to the Producer 

CAMERON SOUND, Miami 
PAUL MATHIESEN LIGHTING, New York 

TRI- STATE, New York 

BLACKSTONE PRODUCTIONS, Austin 
AUDIO BY ZIMET, New York 

T. J. DISCO'S, Hawaii 
DUTKO SOUND, Los Angeles 

TECHNICS BY PANASONIC, New Jersey 

DBX, Massachusetts 
KLARK TEKNIK 
STANTON MAGNETICS, New York 

GLI, New York 

JBL, Los Angeles 

www.americanradiohistory.com
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Billboard Album Radio Action 
Ploylist Top Ad Ons Top Requests /Airplay * Regional Breakouts & National Breakouts 

Top Add Ons- Notional 
AC /DC- Highway To Hell (Atlantic) 
IAN GOMM -Gomm With The Wind (StiK /Epic) 

DAVID JOHANSEN -In Style (Blue Sky) 

NEIL (AASEN -High Gear (Horizon) 

ADD ONS -The lour key prod 
cots added at The radio stations 
tidied. as determined by station 
personnel. 
TOP REQUESTS/AIRPLAY- 
The lour products registering 
the greatest listener requests 
and airplay as determined by 

station personnel. 
BREAKOUTS -Billboard Chart 
Dept summary of Add Ons and 
Requests /Airplay information 
to reflect greatest product ac 

ha it y at regional and n.lhon,nl 
levels 

Western Region 

TOP ADO ONS 

AC /DC- H,Ehay 10 MI /Wantie) 
UN GOIIM -Gomm MIT The Wmd ISer. tpii 
R C00013-80, ¡ii you Drop (OIS) 

POINT 11AIIII-Aphr (MU) 

ATOP REQUEST AIRPLAY 

THE CMS -Candy 0 (Deletes, 
THE ARAC1.-Get Ike as, I 

BLUE OYSCCRDAT -Mel. 

BREAKOUTS 
RECONDS-Ou (mi 
$011111510C 1011 M MT MO ME ASBU Br 

IURS-lhe lehr; IN ht. n 
CHMUE-F,ght Out, W atU 
10/16 101111 ML011f-13al47 = Ou! 11 .1' 

kn,tal 

AUX./IA-San frannra 1Iq Na van) 

AC. -H(ntr TONUIiMIanll 

L0NG10NNBYDRV- BaMrriOultSM1/ 
Amer ul 
RECORDS- tYutml 

DOOMS/000NNYANOMEAMWAY JUKES - 

THIEVES -Y.eMan !Anti rl 

SOKOYSRICKT- MmN:ICoWmk,>) 

DAVIE BOWIE- iodiertRCA) 

DIEM-Gent r Odlrunl 

DAVEEDWIIDS- Itepral Whin NKesira1S6an 
Sonar 

KWST4H -leaA iderIPMolalbd 

ELLENSMIPTS -INenaliti wal.onall 

MOONMAa1III -[rape from Domination 

UN WWI -Comm With M Mad TOM/ Ip., 

CHAINE-tTMD.tr(orArl 

!RUTHLESS-agMllMel,;al 

THY CARS-Pr rely 0(DeMnl 

MIKNKA-6t The KM/IGpl.l 
KANSAS-MGnohIhlK,nh.wl 

BUJ( OYSIEBWIT-MmartColumha. 

KPAIiY-Sn Diego 0eaSU 
THE NYOM-I too. Sprouts, Clogs lMa,ls 
lAa,:U) 

CHAR1E-FightDMylArrJal 

MfKNKK-Cel The Knock (Gat.) 
TOCCATAS-CAA. O(CHNra) 

pEC1NCIl6NFORINSIBl1-D,aaenTlrll 

MN65-IMII, The Egg lCnlOmbul 

IOIREM-Sul(DIu0 
K/DFH,ghFrloNetllAllanl,tl 

RC000U-8011rouD,np(WR) 

101111COUWt-(A,ral 

RCONOS-lYupn) 

(RTIEIIVUBUO-I,r:. W'Me. Thrwue 
(Gpilnn 

SOUTNSOEIONNNYMDINEASBURY WAYS - 
The Mes I MnNry) 

1MECARS-Und,OitklAra) 

MEKNBEI-GelhrP,nr1(CaptoO 

SUPUIRW-BrraNASIInMerraIMO 

ONNS-Ie. Badge Werra) 

131411-SwFnuY IMm YNMr) 

DAnDwIN1U-Itptl - -- 
K'OC-wghwrrToMtU(MMnlr) 

A(COIIDS-nl/lm) 

CHUPIRICA-At&d.Anitpw) 

ME»UCK-Ge1 The Mark (GPton 

111ECMS-Cknd/0(Ekkln) 

PAY IIUYERS-GoraWrul You Mao* (Pdeary 

KML W-Deneer/aGorden/ 

SOUINS10E JOHNNY ANON( MOUNT MAU- 
he 1knlMe,IUiy) 

10EC6AN-0a10111oheeWm'es 

LOR610M'MIOBY-Baldry's0.11CNlr 
AI(, 
MMUgIMINAI-Whnikngln Tile Dark 

(Chrysel,sr 

pun 6tMR-As.p4YdriAI 

CHANIIE-EgMOnrlkuul 

DUKEIUPITU-latte The NigMlkEercuryl 

THECAILS-GndrO(llNtnr) 

MCAT( UTE IOMS-IWB) 

NIMT-ICSanel 

KEfI iM-Eugene (UreAOranU 

cNARL1E- heed Daly Werta) 

NEIIURSIN-H!ghGearlNananl 

AGOC-NghnayToMell(Allanlor 

DOW Ak -SA tMtr (Crum) 

RECORDS-IYepnl 

LONGIONNBA(DR-BAldrysOul(EMI/ 
Amer.:Al 

DWI OESIGCULT -Mewl (Columb,al 

MOWER -Gellhe TWO. tf.apilull 

SOUTNSID£ 1011IIMYMDMEI48ORf JUKES- 

he WA-./Mrnuryl 

MECAAS-CandyO(EkMra) 

AlOKéM -Seattk (Brad Nllelwn) 

UN GUN -GemmWUNIMMnd(SI,N/EpKI 

RYCOOOER-enpti!IYCUDmprWBe 

RECORDS-nntlnl 

POINYDUMK-A,rpkY1MU) 

SCORPIOISS- tort Dnve/Mercurel 

KANSAS -Monc!,th(nvshenl 

CL(CTKKUGNIORHESIM-Ontaery(kU 

THY AUER-Ctl The Nnal(Gpd.l 
M( CARS- GndyO(Elehtra) 

Southwest Region 

TOP ADD ONS 

AC DC- Othar To toll iAllan l,i 

MCI( URSEM -Nigh Cray (Ihr.ron) 
BUND DAR- IWmdso., 
IOU'S( GOYIM- n,d Btue **on, 

EUP REQUEST' AIRPLAY 

THE NIAI -Get the Knut (Captor 

ME CM-Candy 
BILLY MDAPE- Chddren01 The Sun 

ICapmml 
CENT I RAFFERTY -N Wi Owl IDA. 

BREAKOUTS: 
PAT TKASIBS -GO re Whir Yu, Know 

1P.rdal 
SE[OWS- ryu5rnl 

CHAP ( -ryal Dote /MOO 
SOUTHSIDE JOHNNY MD ME MUM( 

BTUS- Ire iules)'newel 

UEW.iM- DaN.s IOad Moll ) 

&IND DAR- I.r.ongl 
PAT TRAY/BS- Co faWhat You Irmo 1,04. ) 

AC ,DC -N,hay To Hall utlalul 
RECORDS -06,) 

a MECIS -Gndr OICIeNni 

ROW -/A0, Th etusherl 

6IRrufT£R17- N.gh10.1(UA) 

ME KNACK -Gel The Knul IGploll 
IITI0 M- Duo,RNW1a(MSuue) 

AyceeNII-Bon Till You DropiwS) 

um1100- Laite *uttn(ABM, 

DAYIOWEINIU -((ow) 

SWI161DENNNNY AND RI ASSORT TUNES- 
The Iules (Merton) 

MIUtkosiuUrIARD -n erntWnliUiai 
MAIGIOICANAL- Wherllmg In Ire Wl/ 
IChryvhs) 

hit IMU -Get The Pauli Catlo!) 

MEWS -Candy O)DeSna) 

PAT MAPS -Lofa What You Knoll INTO. 
INKS -In BudgellArnlo 

MOT FY Made(holfAus) 

CHABOT -1 yht D,nY /Rohl 
SOUINSIDENNNNTANDMEASIURIUNS- 
Ih.lulesWereury) 

K /DC -WAMar To Hell l Albntrl 

LOUIS( corm 81. (Asylum) 

ME cuts Prod, 0Iflertn) 
I1EC /NCLKIITORH(SINA- D4corenllell 

MC KUp -Cil the Kn,cl(CAN.I 

WU STRAITS- Commamdue MIT I 

Based on station playlist through Wednesday (8/1/79) 

Top Requests /Airplay- National 
THE KNACK -Get The Knack (Capitol) 

THE CARS-I Dandy 0 (Elektra) 

SUPERTRAMP -Breakfast In America (ASM) 

K1HKS -Lae Budget ((vista) 

RW(M-AIe7mIG Masora .Qaarin) 
._ 

MODNMAREIN-EscapefronDemmabe, 
.Caprt.) 

THE KOS- 'ABM) 

NOT. LMSU-NyhGese(MUan) 

WAYANA)AM-IGIU!nhul 

I.1 CAT/ -5(Shellnl 

NE GAS-Gnd, OlEkll!a) 

hit KNKA-Gel The NeM11Gap T.) 

TENT l01HN-StMrleA(SI,N/[prl 

MCME ICI IONES-IWB, 

ARSt rM-DbuaenOn(I. Shulnun,l. L!rsAr) 

R»NOOW-Dow toGnA(PCirda) 

CHAAK -Fight Out, (AeN,) 

NEIIIMSEM-HyhCIMINOrNOn) 

RECORDS-(Yugm) 

CJPOLrRYAS-(Menry) 

(L1EMSNPLLY-tNewYpAlnt.rnalmnM) 

TMEKUCK -Get lneMnMllGpt.1 

CI1ANEEOIIMIEESWID-Mthon /Age gtlleelons 
1E9 T) 

IRLITHORPE-Ch.MlrnDliheSun(Gpntan) 

NMSANFY-lsosuuonlColunb/ 

Kr IDV-nM-Sansa CtY(M.CNYd/1.IkGbe1 

AfOSPEEDWKON -Mine tiAetlEptl 
RODEO PALMIER -SeehlWand! 
BIIIYTHORPE-Chadre&The Sun lGpncan) 
III rums -r;oF<rWhatYOUXn,IP.$d>) 

Midwest Region 

TOP ADD ONS 

AC: OC-N.gh.ar 7o HeU UI,c, 
TITRE RRU BMO-tust Und The Wue 

IGPIOI) 
DAVIO NNMStN-1n SM. IMue Slid 
IAN GOMM-Goon W,th The Wnd OWN p.r: 

ATOP REQUEST' AIRPLAY 

ME MAU -Crl The Kuck ICapaoll 

1NE WO -Caed, OON/Urat 

SUPUlRAYr- Brunrast In Ammo (AAM I 

CAULK ORNES BEFO -Mwn Mae 

BREAKOUTS 

RECMOS- IVngm) 

C NMU E -f M h 0, tl l o.l a, 

IRGMItSS -(f MI /Amr.a) 
MICHAEL STANLEY BND- GreaTe H.n, 

NA Bt fY-DehalRrdtnlwan) 

LITTLE RNfRBAND-E,nlUnderTheMre 
;Gptoli 

BRATHtEß-TE MIYAmefa) 

IOMNCOUGAR-A. 

INT Knit K-f,r!IheKnacl(Gpll.) 

ROSNEORAGON-NmelneslEpw) 

IMfW6-Gndr0 lYNlln) 

K11116- to* RudlelWnol 

WIRT IAA -Chro(BAGaNM) 

CNMUE-E.gMO`tr(Arerh) 

»CDADS-lVugm) 

IGCr POP -NrwVMunWhin) 

DAVID IONUISEM_InSItklRlmShy) 

Teal lava -I, how OIL at((o'umbml 

SUPIrnNMP-RnAtlaslkknrn(IAAN) 

molt RRO1HERS -Moor Or. wik(WR) 

KINKS- loMAO elW,t,l 

van) IM-GlombasBird bared 

K/OC-Ilyharin Nell lRlhnntl 

BONNMWAMS-RnA'.Ir WMIAGnteRl 
,Ceaanol 

RECORDS-IYl/gin) 

oAnOwtREB_(tpt) 

irM LUIS/ -I Nlni(ABY) 

CNMtMMNFSWIO-M-!I,onM,leRelNCncns 
,frr, 

IN( fARS-CAndeO(Uek!ta) 

IOUIMU-tr.uEmnlCatnmbn) 

MEKUCK-CeIMKnu1(GOtU 

wM M>M-Opehnd(IaMS Gonna) 

DAWDIOHAMSEM-ISlrlelelurslY) 

MEAMIESS-1EMIlAmenca) 

PRISY-knageddonfool,/ 

gEC0110s-iynE`n) 

LAM COMY-GcmmWlhTheWM(SI.N/FINII 

SCORON16-1 ore Dare lNertury) 

TB( KNACA -Ce !The Ku11(Grat.) 

MICH» tS1ANLEIIMD-C.eMedNmbfkislw) 

SUPCRIR/A1P -Bee lalxlIn Arm na(ANMI 

TOE WNO- Ihr ApsMtAingK1IOU) 

wIDDEY-PiNSbrpd 0_KNbebm/M. KIM.) 

LITTLE PRO MIO-rnst Under Diehl/. 
(Capitol) 

K/OC-Nyhvrlo Hell (AIMtrtl 

1yM1C10E6M-H,FICalumbul 

WNBOW-Do.nlo Earl n(POhdorl 

DAVE EDYUADS-RrpeatwMnNecessary /Sean 
,ng 
MICMMISTANEMMIO-(}natnlHmbWOO 

OOP EDAMIEISBAMD-MdlonMdeRelkegns 
F 

EIECIMC Van ORNEStM-Denoreryllel 
SURnTRAMP-B`.alhsllnAmerw>(4M1 

MEKMACK-':N'heNelth/Capn.) 

WOO f M-PrtbKrgK (1eM Ahem) 

MIS KIYU BAND-Tint Mow the War 

IGpdmi 

NEILTOUM6KCRA2f NOEL-Bat Never Deep, 
(Rtpi`;t` 

CHARLIE DANIELS BMD-M,Umn Mitt Rreleltmin 
Ifpnf 

K/DC-H.gKwarloHe000an1t) 
UNLLS-Mpe01Ah(Kuihner) 

MECARS-GndrO(Cleklnl 

WIN6S-Bac11n7kfeglGlansOY) 

f1fCTRIC OMIT ORCMCSTM-0,[oeryflit/ 

ASH/ fM-st .lmnRndNAbttl) 

Rr CODDU-eeD iW Yau O,up (WED 

IAN DOM M-r.mnwdnlMIYMISNK/Frac) 
IOKGIOHNOALDRT-RaidrYSOut((Mi/ 

CHAIWE-ntMOrtylMdal 

MODNYAaO'-[sootfrdmDolma/Don 
/Capra') 

+ MERNACR-CaITMKnxIIGpd.l 

IMFCMS-GndyO(EkMn) 

RMSAS-do. th(XUfAnerl 

BOBUTPILYU-SeueblUhnd) 

Southeast Region 

TOP ADD ONS 

DAVID IOHANSU-In Shle TBI,,. 

ACGO[ -H-..¿hwar To Hell (Atbnl.c 

11111 URSE11-11h GAM MrNOn; 
IM60YY-vniimW,UlheWmd /SIM ':: 

* TOP REQUEST /AIRPLAY 

ME CARS -Cana, 0 (Elektra) 
WINGS -Rau Ic Ehr EDL(COIOmbW 

nil KUCK -Gel The Notch (Capitols 

KICK (OWE -LAbair 0l lutl (Oh tha 

BREAKOUTS 

50UIK5'OE MNNnn AND INCAS/1U. 
HIKES -IM Iules ()lemon, 

BUCKEYE_( PO1edM) 

CHARLIE -rig» Duty (Amp 
RELOADS -oh/ n) 

vast ria-RG(11whrMRMnsonl 
IAN60MM-f mmWlhThewma(SI,R,Epc) 

CIWRUE-1ghl Did) (onbl 
Ill('sNYEU-tNe.Yahlnlnn»ra+al 
OUCKClC-/POhdpl 

UAOtrAfMAS-lMIUry) 
OCLRK1wCUI1DM-Keep011hethole 
ICArntoml 

1HEKIIKK-Gtl The Kau AlCapdoll 

TN( tA's-CandrO(CNAItaI 

WINGS-Bari lathtYttlCd.mbml 
NKR lain -1abnOl tort (Glurnu) 

RAWLY -Muds lWnwMlq 
DAYID10NA113E'-In Style (Blue Sky) 

IOBY BEAU -Moo Thin Alonkng(RCA, 
K.DC-N,gh.arTotlel(Alh»rl 
R(IIIARSE'-R4kóeut,ROrsron5 

CHAAtI( -Ned Doty (oUla) 

BU[RCYC-IP.eda) 

IHICARS-CandrO(Clehln/ 

NICA TOM -lrhnurlNlu>IIWu,mb111 

R(NAKSANCE-Arure 0'Or ($.e 

sOUMStD(ININRMOIIYWYNIIWS- 
Iht luAn Oh, tun) 

National Breakouts 
RECORDS -(Vagin) 
CHARLIE -Eight Dirty (Arista) 

SOUTHSIDE JOHNNY AND THE ASBURY JUKES-The Jukes (Mercury) 

CAROLINE MAS -(Mercury( 

wQIM FM-ImMOki Van Clot) 

KC 'DC -HThnnTn Hill lAtIMIK1 

PR15Y- Amu geddonlMdal 

AAINBOW-DO.nTo Earth lPdYda! 

RODENT PAeA1ER-Seuebllyand) 

PAITRAYIAS-Go forma row Know lPplyda/ 

TNECADS-GndrOIEHW>) 

M'6S- astir, TM(gg(Giumlu. 

iETA.7 (WDKI)-0A>NdD(NIYfa) 

CLASH- epel 

AC,IK-HyMar IOWA (Alo!rl 

SRUTNIESS-IEMI/Amenul 

moo 10NMSEl1-InStrlelBlueil 

DECODOS-iYEn( 

6EOIKETNDI10600DDTNEDESINORRi- 
Bens'rlhaniM Rea (MCAI 

MTTMVeö-GotO.Whal You KnO11.$10) 

1HEKIIKK-Cet1heAnacklCapt.) 

UNIS-TO.BuatelW.Aal 

Rt. SPE[DYKON-Nme Ines /Foie 

WQSR111-T>mpa15tereHanDrttan) 

SOUTHSIDE JOHNNY AND ME AAUP ARCS - 
Ihe Iun.Ne^.aryl 

NELLUNSEN-HyhGrr(W.ruon) 

UTTLENIVMDMD-f!rslUndnlheWue 
(Carl., 

RECOIIDS-,nrgml 

110TE0-IMU) 

IAN GOMM-GommWlhThrWd15hK/(P,ti 

THECA'S-CandyO (NOT 1 

MN65-BackTo The Egg TC.umbul 

SUPINTRAYP-Bnahhuln America (4M) 

DIRE STRARS-Cnri.muApiee (W& 

AINfSM-Wahugtan, D.C.(DMOELkWR) 

DAWDEU-IEDiII 

BUCAEYE-(P.rda) 

WRINUYAN11UBCTUIpDAT-ReplNöUtco) 

DIIw0g01UI15E11-I5trle(BIUe51e1 

BLINDDATE-(WndlOngl 

HAVAMAIW-IPalumOra) 

DAVE COIIU10S-RepeMlMen Khoury ISnn 
5pnei 

RYCOOOU-Bop Till You Chop IWBI 

MEIUMOUR-Frogs. SAWS. OptrlKn12 
IAnrhl 

KKNEL SWEET -/,: .:,:,,-l(SIA,Colombo) 

Northeast Region 

TOP ADD ONS 

DAVID IOKARSEN_ir Side (Bke SW 

AC: DC- Nghw To Hell lAllsoDO 
CLASH -1p. 
an COMM -Comm Wlh the wad (TOR, CD,, 

*TOP REQUEST AIRPLAY 

THE AMU -Get The Keli ((Anil.) 
THE CADS -Gndr 0 (CI On» 
SDK/COMP-Brea/.1n Amena t4Mi 
elhAS -', Butte) IA',:ts, 

BREAKOUTS 

ACCORDS- lieg,.` 
5001051D1 TOMMY ANO Mt Asan,, 

UBOIrlit 
O... 

TOWN WNEW M-R.rrllMaryamerekhn) 

»CORDS-il'vC,n, 
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CALL 
TOLL FREE (outside N.Y. State) 

800 645 -3747 
645 -3748 

TELEX: 126851 
CANSTRIPE FREE 

EXPIRES AUGUST 24, 1979 

CALL 
(outside N.Y. State) TOLL FREE 

ANDY STRIPE RECORDS 
800 645 -3747 

645 -3748 

371 So. Main St., Freeport, N.Y.11520 
(516) 379 -5151 -5760 -5761 (212)895 -3930 -3931 

DEALERS fr INSTITUTIONAL ACCOUNTS ONLY 

TELEX: 126851 
CANSTRIPE FREE 

Cash in on the Success of the Muppet Movie 
and Sesame Street's 10th Anniversary. 

01 Sca SESAME STREET LP'S 
TOP 10 SELLERS 

BEFITS BLOCKBUSTERS 
(AWES HITS 
SING HIT SONGS FROM SESAME %TREE 

C IS FOR COOKIE 

SESAME STREET t- ORIGINAL CAST1 
BIG BIRO SINGS 99 ea 
BERT AND ERNIE SING ALONG 
THE COUNT COUNTS 4 MUST 
SIGNS Oti.00 T.rle. iiee 
wAPPY eIRTHDAY 

SESAME STREET 
PRE -PACK 

72 Assorted 45's 
Super Priced 

36.00ea. 
r. m List 

SUPER SPECIALS ! 
EPIC 36E62- JACKSONS- DESTINY 
COL 36813 REX SMITH -SOONER OR LATER 
P 138008 LOU RAWLS LET ME BE GOOD TO YOU 
COL 35568 DENEICE WILLIAMS WHEN LOVE COMES CALLING 
CHI SOUND T 598 GENE CHANDLER -WHEN YOU'RE NO 1 

20TH CENTURY T5B3- STEPHANIE MILLS-WHAT CHA GONNA DO 

U 969 CRYSTAL GAYLE- WE SHOULD BE TOGETHER 
COL 38056 BOB JAMES LUCKY SEVEN 
JUANA200004 ANITA WARD SONGS OF LOVE IRING MYBELU 
COL 35709 ELVIS COSTELLO ARMED FORCES 

I 98 LI$T 

3.99 4.09 
EA. LP TAPE 

maxell. 
BLANK RECORDING TAPE 

- 

,raxetl. 

Repeat Of Our Most Successful 
Maxell Promotion Ever! 

FREE' Tee Shirt 
with 2 Doz. Asst. Maxell Tapes. 

Suggested Retail Value 4.95 

A Et M37013 SUPER TRAMP- BREAKFAST IN AMERICA 
A M3710 PETER FRAMPTON - WHERE I SHOULD BE 
CAPITOL 11953 CAROLE KING -TOUCH THE SKY 
MOTOWN923 DIANA ROSS -THE BOSS 
UA 9513 GERRY RAFFERTY NIGHT OWL 
COL 36730 EARTH. WIND b FIRE -1 AM 
COL 3676& ELECTRIC LIGHT ORCH -DISCOVERY 
COL 39067 WINGS BACK TO THE EGG 
COL 35795 CHEAP TRICK -AT BUOOKAN 
CAPITOL 11954 LITTLE RIVER BAND FIRST UNDER THE WIRE 

8.98 LIST 

4.49 4.59 
EA. LP TAPE 

MCA 2 -1I00í THE WHO THE KIDS ARE ALRIGHT 12 -98 LIST 6.49 EA. LP 6.59 TAPE 
13.98 LIST 

6.99 EA. LP 7.09 TAPE 

A b M 6701 CHUCK MANGIONE -LIVE AT THE HOLLYWOOD BOWL 
CASABLANCA 7150 DONNA SUMMER - BAD GIRLS 
COL 38063 HAVANA JAM 
TNECK 38077 THE ISLEY BROS WINNER TAKES ALL 

FREE! Baseball Cap 
with 3 Doz. Asst. Maxell Tapes. 

Suggested Retail Value 5.95 

12" DISCO 
INF 16005 DANTE S INFERNO- FIRE ISLAND ION RED VINYL, 
20TH CENTURY 7E. EDWIN STARR -HAPPY RADIO 
A b M 12014- BRYAN ADAMS -LET ME TAKE YOU DANCW' 
BUTTERFLY 13922 SAINT TROPEZ -FILL MY LIFE WITH LOVE 
A b M 121122- HERB ALPERT - RISE 
BUTTERFLY 13925 J-T CONNECTION - BERNADETTE 

FREE! Deluxe Sport Shirt 
with 5 Doz. Asst. Maxell Tapes. 

Suggested Retail Value 17.95 

WEST EN072116 BILLY NICHOLS GIVE YOUR BODY UP TO THE MUSIC 
COLUMBIA 43 11040 TOTO GEORGY PORGY 
ATLANTIC 4801- CHIC GOOD TIMES 
CASABLANCA 20167 DONNA SUMMER -HOT STUFF -BAD GIRLS 
CHISOUND T81 GENE CHANDLER - WHEN YOURE NO I 

20TH CENTURY T. STEPHANIE MILLS-WHAT CHA GONNA DO WITH MY LOVIN 

3 98 LIST 

1.99 EA. 

4.98 LIST 

2.49 EA. 

FREE! Nylon Jacket 
with 7 Doz. Asst. Maxell Tapes. 

Suggested Retail Value 19.95 

While Supplies Last 

Call for Current Prices 
PROMO 5-1 

SILVER AND GOLD 
Get This Handsome 

12- Cassette 
Storage Box 

FREE 
With Purchase At 

Regular Prices Of Three caunr.. 
UD -XL 190's or UD -XL 3Te II 90'6 pe. 

PROMO 5-2 

4 PACK 
4 Lr4 8 Track 
90 min. Tapes 

Super Pllced 

8.00 

SAVE 2.40 And 
Get a Sturdy 

Styrene 

Storage Case 

FREED 

Repeat of a Sellout 
Certron Cassettes 

100 C60's 100 C90's 
Packed in Self Selling super Packed in Self -Selling 

Counter Counter Display Counter Display 

35.95.. 43.95 ea. 

OUR LOWEST PRICE EVER! 
WILL NOT BE REPEATED 

&TDK 
BLANK CARTRIDGES Et CASSETTES 
2 Pack Promotion 

CASSETTES 

DC -60 MIN only 1.89 
DC -90 MIN only 2.69 

BETA2HR. TAPE 

2 Pack Promotion 
BTRACK 

D-45 MIN only 2.89 
D -90 MIN only 3.59 

FREE TEE SHIRT 
with 2 Doz. Tapes 

&:TEW.VIDEO 
SUPER AVILYN VIDEO CASSETTES 

Fits 
RCA 
SYI.VANIA 
JVC 
PANASONIC 
GE 

12 39 ea. MAGNAVOX 17.29 ea. 

VHS 4HR.TAPE 

We Carry the Complete TDKLine of Quality Blank Tape. 
Call for Current Prices 

Candy Stripe Records 371 South Main Street, Freeport. N.Y. 11520 . 15161 379 -5151 (2121895-3930 (8001 645-3747 - 3748 

Hoaav 1. 

Now ONCE IN A LIFETIME BUY! 
AMPEX 

440 Below Original Wholesale Cost 

60 minute cassette 
meái0o in hard plastic box 

HUR &t5-, 

NOW 

440 
ea. 

min. 100, 

We Bought Out Entire National Supply! 
STACK -ABLE 

HOME STORAGE UNITS 

TAPE UNIT 9.50 
Holds 50 -8 Track, 65 Cassettes 
or a combination IK.D.I 

VIDEO UNIT 16.95 
/Holds 18 VHS or Beta Tapes 
Or Atari Game Cartridges 

LP UNIT 12.95 
Holds 140 LP's IK.D -1 45 UNIT 9.50 

Holds 22545's or 
Handsome WOOD units 7- Reel to Reel IK.0 .1 

in a walnut finish 

SAIOY 
100% VIRGIN VINYL Et ALUMINUM 

ONE YEAR WARRANTY COLORFULLY BOXED 
FLOCKED RAYON INTERIOR PREVENTS STATIC 

6 TO A MASTER CARTON 

AVAILABLE IN 

ASSORTED 
COLORS 

824 8Track Case Holds 24 849 
840 8Track Cese Holds 40 flock b Key, 1049 
AC 30 Cassette Holds 30 849 
AC 6D Cassette Cese Holds 60 (Lock Et Kw) -1049 
M24 8Tr Revolving Carousel Holds24 739 
MC 36 Cesaette Revolt/mg Carousel Holds 36 -739 

SAVOY BUDGET PRICED LP, 
8 TRACK, CASSETTE Et 45 

CARRYING CASES 
Vup,n Vinyl h Sturdy Ch,pbord ScuH ReFHUnt 

Waterproof Wnshble Nick& Plated Steel hardware 

45 LP 8Track Cassette 
3.99 4.89 4.75 4.75 

HOLDS 50 HOLDS 35 HOLDS 24 HOLDS 24 

Ann- Radio Stations. Disc Jockeys & Dealers 

Green or White Sleeves 
7 Green 11.0001 17.25 
10 Green 17001 32.50 
12'" Green 15001 .... ... 23.50 
7 White. Plain 12.5001 29.50 
12"- White Plain 11.0001 27.80 
7" White Glossy 12.5001 48.75 
12 White Glossy 11.0001 ... 39.50 
12. White W; Poly Insert 16001 

LP Poly Sleeves 
12 Heavy Wt. Poly Plain 11.0001 39.95 

WIRE DISPLAY RACKS 
Perfect for Impulse Sales 

4 BASKETS 
HOLDS 100 LP -s 

Cen t>e Kung on wall 
or 4bnds Don Iloor 

8.88 ea. 

HEAVY WIRE 
COUNTER RACK 

Holds 46.8 Tracs 
646 cassettes 

IncWdes Pnce Slgn Holder 

5.88 ea. 
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Soul 
_Sauce 
Floaters To 
Float Into 
New Sound 

By JEAN RII.LIAMS 
LOS ANGELES Fee Inc., with a 

label, production firm and manage- 
ment wing under its umbrella, is 

looking to take its primary act. the 
Floaters. in a direction away from 
"Float On." 

AI the same time. the Detroit - 
based company. headed by Woody 
Wilson, is setting about signing his 
seven acts to other labels. Several are 
already signed including Chapter 8 

and Beverly & Dwayne (Ariola) and 
ADC (Cotillion). Other acts are 
Jimmy Scott, Carol Anderson and 
Melting Pot. 

According to Sharon McClenton, 
the company's West Coast -based di- 
rector of special projects. meetings 
arc being set with MCA to map out 
marketing strategies for the new 
Floaters LP "Float Into The Fu- 
ture." 

The group was caught in the tran- 
sition at the time of MCA's purchase 
of ABC. The Floaters reportedly 
sold more of "Float On than any 
single record in ABC's history. Since 
that time. McClenton admits the 
group has been unable to shake the 
-Float On sound and unable to 
Lome up with another hit. 

To put the group on a more solid 
footing. Wilson brought in pro- 
ducer /writer Gene McDaniels to 
produce the Floaters newest LP. 
"Gene has taken the group in a new 
direction. giving it smoother and 
cleaner material. Listening to the 
LP, one would never recoginze that 
it's the Floaters," says McClenton. 

Fee has singles coming on Melting 
Pot and Jimmy Scott shortly. and ac- 
cording to McClenton, she is inter- 
viewing West Coast independent 
promo reps to work the product. 

* * * 
A tribute /benefit to Jackie Wilson 

is set for L.A's Apollo West Theatre 
Aug. 17 -18 by Black Ladies Produc- 
tion and Universal Life Church. 

Several local groups are to per- 
form at the event. Including Memo- 
ries, Sweet Dreams and Donald 
Woods. The show is being produced 
by Dr. R. Sanders. 

* * * 

Concert promoter Lee King and 
reportedly the entire staff at K &K 
Productions in Jackson. Miss.. have 
left the company to form Lee King 
Productions. Inc., a concert promo- 
tion firm. Joe Shamwell and Jullian 
Davis have joined King. 

Lee has been responsible for 
bringing such acts to the area as 
Earth. Wind & Fire. Natalie Cole. 
the Isley Brothers. the Commodores. 
Teddy Pendergrass and others. 

* * * 

Millie Jackson, not known for h, 

ideal lady -like behavior onstage. h.,, 
added a new element to her show 
she takes a slap at some classical mu- 
sic masters. 

Jackson, who is sel to move into 
L.A.'s Rosy nighticub Thursday (9) 
will probably include her Iwo -word 
aria. The composition. filled with 
voices rather than symphonic or- 
chestrations. is titled "F Y . 

* * * 
Noel Pointer, Evelyn Champagne 

King.Camco, flobbi Humphrey and 
Cindy & Roy have been tapped as 
special guest. when New York'. 
WWRL-AM selects the winner of in 
citywide talent search. 
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ALTER ¡wIsoN A S 
voice 

Never before has the dynamic range of Walterth song on this electrifying album is a classic. 
Jackson's vocal abilities been more successfully a Send In The Clowns,' a very serious display of tal- 
captured. Now under the direction of Carl ent from Walter Jackson, one of the most gifted 
Davis (producer of Gene Chandler), every thousand voices ever to grace the face of music. 

Personal Management: Carl Davis 

faces. 
Available on 20th Century-lov Records and Tapes .. 19î9 20th Centunlox Record Corp. 

Manufactured and Distnbuted by RCA Records 
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General News 
TEE'S IN SAN JOSE 

Retailer Caters To 
Calif. `Low Riders' 

By JEAN V,11.LIAMS 

LOS ANGELES -Tees Music 
Center in San Jose. Calif.. carries a 

full -line of merchandise but caters to 
what its owner, Tommy Tee. calls 
"low riders." 

The low riders area large. pre - 
dominately California -based group 
of mostly Latinos and blacks who re- 
structure their autos. bringing the 
rear end as close as possible to the 
ground. 

Because of this group. Tcc. who 
opened the retail record outlet early 
this year, stocks an abundance of 
oldies. "We sell a lot of 45s here. 
probably more than most markets," 
says Tee. 

"On the other hand, with current 
product. the I2 -inch singles are close 
in sales to the 7- inchers but LPs are 
slow sellers. I can't get enough of 
certain oldies singles. particularly by 
artists like Mary Wells, Dick Clark 
oldies and certain blues perform - 
er -s." he adds. 

Tee notes that his shop is located 
in the South White Road shopping 
center. an area where most of the 
nearby residents are white and a few 
Latins. 

"The shop is black -owned but we 
realized when we moved if we 
stocked mostly black -oriented prod- 
uct we would lose customers. 

"At the same time we wanted to 
do something different from most 
shops. so we came up with the idea 

of catering to a .elect group. 
We also found that the low riders 

are not concerned with what the rest 

of the population is buying in ternos 

of music. While in mast markets cas- 

settes are outselling 8 -track lapes. 
the low riders prefer 8- tracks." he 

says. 
-fee. who has a self -named label 

and publishing company. says he is 

setting up a one -stop operation in 

New Orleans. 
He purchases his merchandise 

from Record Shack in Atlanta, "be- 
cause even with the cost of freight 
it's less expensive for me to buy from 
this company. 

"I pay S3.98 and sometimes 54.10 
for 5.7.98 LPs and I can't get that 
price in California. Singles are 58 

cents to 60 cents and the cheapest 
can get them in California is 75 

cents. We don't buy the hulk here to 
get the 60 -cent rata" 

While Tee is setting up the new 
operation in New Orleans. his wife 
Jeanette is running the San Jose out- 
let. Tee's Music Centers operating 
hours are 10:30 a.m. -I1:30 p.m. 
weekdays and 10:30 a.m.-midnight 
on weekends. 

To advertise his outlet, Tce rents a 

booth at a local Elea market where he 

gives out flyers. key chains and pen- 
cils with the shop name. He also uses 

radio spots and advertises in local 
newspapers. 

Black Promoters' Threat: 
Boycott Of the Jacksons 

By ROBERT 
NEW YORK -1n hr. lirnt action 

since the founding of his Black Pro- 
moter's Survival Council, the Rev. 
Hosea Williams has sent a strongly 
worded letter to Joe Jackson, father 
and manager of the Jacksons. de- 
manding that the Jacksons honor a 

series said to have been made of ver- 
bal commitments to Atlanta pro- 
moter Alvin Few. 

According to Williams' letter Fcw 
lost 5267,000 hooking the Jacksons 
on a tour in the fall of 1975 when the 
group was cold. Included in that fig- 
ure was S20.000 lost by Few on a 

Gary. Ind., date the group did not 
show up for. 

Fcw claims that he was promised 
first refusal rights on any future 
Jackson dates by the group's man- 
ager at that time, Richard Aaron. 
But in four years' time Few has not 
yet been given the opportunity to 
promote the group. which is once 
again doing well on the charts and at 
the boxofficc. 

Williams' letter stales that he and 
Fcw met with Joe Jackson and rep- 
resentatives of the group's booking 
agency. Regency Artists, twice in 
early May at which time Jackson 
verbally agreed to give Few first 
refusal rights on the Jacksons' up- 
coming fall lour if Few and Williams 
did not interfere with the tour which 
was then in progress. 

But Williams charges that Few 
still has not received a written com- 
mitment from the Jacksons or their 
management and that Pew has been 
informed That the Jacksons' fall lour 
has already been routed. 

Williams' letter states, "Unless the 
Jacksons fulfill their legal and moral 
obligation to Few, you leave us with 
no alternative than to nationally 
confront the Jacksons' fall tour with 
a boycott." 

FORD JR. 

\ \:,ilums say that picketing the 
Jacksons would hurl his organiza- 
lion almost as much as it would hurt 
the Jacksons. But Williams adds, 

"Unless the Black Promoters Sur- 
vival Council fights the battle of a 

dying breed (black promoters), the 

entire black music industry will be- 
come economically exploited by 
white exploiters." 

RSO Sued In Row 
Over `Grease' LP 

LOS ANGELES \Vullhcad Pro- 
ductions here, a production entity 
operated by Howard Wolf, is asking 
S2 million punitive damages from 
RSO Records & Tapes and Louis St. 
Louis in a local Superior Court suit. 

The pleading, filed by Terry 
Steinhart of Cohen and Steinhart, 
alleges that the plaintiff had St. 
Louis under exclusive recording 
pact since December 1976. The de- 
fendants without authorization used 
the services, name and likeness of St. 
Louis in the soundtrack album of 
"Grease," of which St. Louis was 
musical director und the album's co- 
producer. 

Head Sues Integrity 
LOS ANGELES - -- Integrity Enter- 

tainment Corp., parent firm of the 
130 -plus stores principally located in 
California, is being sued in local Su- 
perior Court by Glass !lead Inc., 
doing business as Berney Karp here. 

- the paraphernalia duluhutor al- 
leges the chain, which operates 
Wherehouse. Hits For All and Big 
Ben stores. is delinquent 519,563.74 
for merchandise delivered over the 
past two years. 
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Promoters 
Sue Burbank 

City Fathers 
LOS \\lil:L1.' the conceit 

promotion firm of Wolf k R,iniller 
and the Cinevisiun Corp.. operators 
of the Starlight Amphitheatre In 
Burbank hive joined to file a S19.5 
million Linsuli .against the city of 
Burbank and .n a of its ins council 
members I he suit Is based upon the 
action, taken June 2h by the obi 
when it cancelled soot of nine 
show, set for the 7.000 -seat, outdoor 
facility. 

The situ. filed July 25 in Federal 
Court here. alleges the cos and 
councilman Jim Richman depraved 
the companies of their constitutional 
rights to freedom of speech. associ- 
ation and equal protection. 

It further states that the reasons 
for the cancellations were "dislike hs 
individual council member, of the 
ty pc of music to he presented. dislike 
of the performer social dews. ma- 
licious and defamatory statements 
regarding the performers themselves 
and the audience which they would 
attract. and a desire to put Cinevi- 
,ion Out of business." 

The cancelled acts are Patti Smith. 
Blue Oyster Cult. Rimy Music, Al 
Stewart. Todd Runderen. Alvin Lee 
and Jackson Browne. Following this 
action. dates by Robert Palmer and 
Poco which had been approved bs 

the council. were cancelled by tht: 
promoter. 

Councilman Richman reportedis 
.rid some of the entertainers would 
"draw a mostly homosexual crowd" 
and "the consers ative people of Bur. 
hank don't want these sexual de- 
,iJles charging around around 
town" Jackson Browne was ob- 
tected to suppesscdly because of his 
.tit- nuclear feelings. 
The suit goes on to state that the 

:ouncilman did not honor and has 
-Icen opposed to the C'inovision 
agreement made by tits officials be- 
"ore his election and ha, stated pub- 
I. 

it's') that he will vote to declare all 

1. 

roposed concerts by Cinevisiun 
ublic nuisances in order to put 
inevision out of husinos," 
Also. the sull claims that the ae- 

on, and statements attributed to 
he council "have dcstrosed the 
alue and future creditability of the 

urhank /Cinevisiun agreement" 
Inch was not due to espire until 

' 84. 
The concert, were to be sponsored 

i ills lis Wolf & Rismiller and 
talon ;Attractions. another local 

motion MP ;ini)atiAn. 

Talent. 

l ìot. .. t 1 by Raul Nadi" i I.. I. 

Disco Breaks: WLUP.FM morning man Steve Dahl "breaks" a disco record at 
a recent broadcast before a live audience at Chicago's Allerton Hotel. 

Chicago Anti -Disco Deejay 
Signs Ovation Record Pact 

It) AI.AN PENCIIANtik\ 
01114. AGO -Steve Dahl. disco 

demolishing deejav at WLI.'P -FM. 
I+ to make his dchul as a recording 
artist. 

Dahl triggered air eyptosiott of 
anti -disco sentiment Last month at 

White Sun Comiskey Park. forcing 
cancellation of the second game in a 

scheduled double header - 

Now. the anti -disco message trill 
spread through recordings. the result 
of new longterm pact with Ovation 
Records. 

Dahl's first Ovation single. "Do 
Ya Think loci Disco' hacked with 
"Coho Lip Blues" is being rushed 
into release. 

According to the label. there are 
also plans for Dahl and his group 
Teenage Radiation Io go on tour. 
sharing the bill with Ovation act 
Tantrum. 

Dahl was a deeps at \\ I); \1 i \1 
here until J disco liuntat was ush- 
ered in last fall. With Dahl', mot e to 

WLUP came his backlash against 
the new dance music. 

Dahl's visibility and era's antics 
are credited with helping h. ....t ih, 
station up in the ratings tie 
hook not Aihitron -gives \\ I I. 

leading slot in the market todas 
Dahl's list single offers an irrev 

croft parody of the recent Rod Stew- 
art hit According to Ovation, the 
Nit call, I'tine tcral accords to Inc ro 
leased 

A listening party. to introduced 
the single. will he held Wednesday 
11:1 .n Sireotytlle Studios where the 
disk st as slit. 

Dahl is the morning man at 
WLL'I' Ior se, eral weeks his "Rude 
Awakening" program has been 
broadcast from the Allerton hotel 
here. site of the old Don McNeill 
"Breakfast Club" broadcasts. 

According to the station. Dahl will 
return to the Allerton for a three or 
Iour-wcei. stint in the tall. 

Flip side of the now single makes 
rol'erencc to Dahl's growing legion 
of ant -distn hackers which he calls 
the "1 sine Cohu Lips Army 

Nashville Looking Good To 
N.Y. Producer West & Co. 

By (:f Itlt\ 

NASHVILLE -Until recently. 
Nashville has norntailt hccn 
avoided by New 't oak producer. 
But Tonton West Wright he leading a 

trend in the opposite direction. 
Cu- president of Lifesong Rec- 

ords. along with Tern' Cashman 
(who. added to Gene Pistilli. formed 
the popular group Cashman. Pistilli 
& West). \Vest now calls Nashsille 
his second home. 

West and Cashman already hase 

opened local office, for their pub 

\Mittat 

fishing companies- Blendingsvcll 
Music (ASC.AI') and Sister John 
IBMII -and arc planning on open- 
ing branch offices for their pondue - 
liun contpJns and tahel hero 

West cites changes in radio pro- 
gramming that "dtuaitcd" he could 
conic to Nashsille and produce a 

type of music that would be ac- 

cepted. "Foe sear, ago. it may not 
have been." 

What changes! West points to for- 
(Continued an page 62) 

IN EDMONTON 

Abba Tour To 
Start Sept. 13 

B) l'Al 
1115 r\NGI I I. S Ahtl,t has 

changed it, ealllo plan lilt hnnging 
ii.. I :', disk success on par shah its 
cl,hal iittulu.tnt: And ski the ititi' 
,oat. n311 1111.111.. begin tl.11rti North 
American tool Sept 1.4 in Edition 
Ion, lull} list' tears alter first hit- 
ting here tuft "\1.ucrloo." 

"We alaass said we're not going 
t,. tour the U.S. until we're as hie 
there .n everywhere else." says Bjorn 

scut. one of the groups twit 
a ; produccn. 

Hill hit partner Benny \ndcr,sou 
.,' unters "I don't think ti's possible 
for u, to reach the saute magnitude if 
.se don't tour there rust." 

thorn ,adds another reason for the 
.!tour's change of heart, "Audiences 
tend to look al sou as something not 
quite real if they notcr sec you on- 
stage.'. 

In the past lisc years Abba has 
done nest to no touring. lis last tour 
stay a swing through Europe and 
Australia in early 1977. And those 
were the group's first live appear- 
ances since it did a few weeks in Eu- 
rope when "Waterloo" carte out. 

III. Club Hopes To 
Ride Tourist Tide 

Clllt WO The I Sired. J 

350 -scat club aimed al capitalizing 
on tourist and boat traffic along the 
!sle-sr,mpt Riser has opened in the 
historic ris erlront district of Quincy. 
III. 

Securing national talent to appear 
in this setting has posed prohlcnt, 

\imageddon latent Associates 
handles hooking, for the club 

ind also book, Qumet's 1201) -,oat 
I urnei 11,111. : \rm.peddon as 
h.tsed in Quincy tier eight ie.irs and 
iccenth relocated here. 

"Quincy face, the prohlent of 
hang regarded air small and utimi- 
purtant by the big name croup,." 
says Gail Smith of Armageddon 
..But Quincy is .l good market be- 
cause when unknown act, Tike Bob 
Seger. Ted Nugent. and Cheap 
Trick plated. they drew large 
crowd,.'- ,he esplain, 

1 he new Jul, hopes to dram from 
Quincy College and Western Illinois 
Cm, . and from the nearby town of 
Hannibal I or media prompt titi 
there is pr,gressoe rock KGRC -FM 
and a' musical weekly. Prairie Sun 
Magazine. 

few Career For Rejuvenated Wet Willie 
,,.ASHVILLE -Wet Willie is in 

e midst of a brand new career. 

ith a new booking agency. an al- 

inn which it co- produced. a staging 

reetor and a headlining tour, 

The 34 -city tour which began here 

Ili 22, was coordinated by AT1 and 

hand soenty. the hand's manage - 

cut firm lis new album. "Which 

ne's Willie" marks the first time in 

e hand's 111 -year history that o had 

hand is, the production 

.\5tlt the tour now in full .tying. 

Rcsords 1, involved in support - 

the dates with radio spots run- 

iii toi ti' iif each show and, 
Me. a live radio 

dun._' 
ake place. WKDF- 
tie band's concert 

,) here 

in latel 

Ode 
i a. Epic and Sound 

Ar 

B) MIKE HYLAND 

Seventy arranged for the band to he 

nideotared ht WTCG -TV for a fu- 
ture special. taped during its Iwo - 

night sun! at the Agora Ballroom. 
The Atlanta show will also he broad - 

crut in stereo over WKI.S -FM. 

Epic has provided retail accounts 
with posters and a two-foot, die cut 
stand -up featuring the album's 
cover hot saving. " which one's 
Willie:'" In addition. the label has 
secured consumer and trade adver- 
tising. plus a radio campaign aimed 
at both top 40 and album -oriented 
stations 

After years as an opening act or 
"special guest star." Wet Willie ha, 
emerged as a headliner, enjoying the 
success of its hit single. "Weekend:' 

When the band signed with Epic 

in 1977. it had .,onpleted s,,,d, 
years with Cap:worn Records . \I 
though it managed to record sciera) 
singles. most notably. "Keep On 
Smilin'." it was Weser able to shake 

its "Southern boogie" image 

Eventually. that image change 
took place with the rcle.ue of u, Itisi 
Epic album "Manorisms." Produced 
in England by Gary Lions. the al 
bum included the surgie hit "Street 
Corner Serenade" 

When Lyons was unavailable lo 

produce its second album duc tu 

prior commitments. Lennie Prue. 
vice president of a &r at Fpic. 
stepped In and ci«produceti Ibo al- 

bum with the hand 

"The new album shows a eloser, 
tighter feeling among the six of us," 

explains Jtntm\ flail. lead vocalist 
Rif the hand. 'We wanted a more 
soulful feel to it.." 

Wet Willie had written ,I glint'se- 
iectiton of material liti the album. 
hilt tt was l'et/e who selected the 
song "Weekend" and prevailed 
up.in the hand ro record it Petit 
also selected ''Stop \nil I.iks h 

Liok" which the hand tell Would 
make a good segue IMO "Don't Let 
The Green Grass Loot You," a nuJ- 
'(i0, hit for Wilson Picked. and a1 

song than the hand alsialss wanted to 

record, 

Upon completion of its current 
lour in September. the hand will be. 
gin rehearsals for its next albuni 
and will also begin a tour of colleges 
and universities around the country 

'I. GRI:IN 
But nott it trill h,illatt the 20 dates 

in the I ti and C .tnad.t is ith a 

ittonth -long +a m.' thn,ugh 1.tirore 
in the gill including +ts nights at 
\\'embles Stadium 1n Landon. 
where an hour -long Ii 're.t:al and a 

possible live album trill he recorded. 
After that. a week -lung, first -ever 
tour of Japan is being considered. 

The U.S. tour. hooked by ICM. 
will concentrate on halls in the 4.000 
to 18.01)0 range. Explains Bjorn: 
"We're keeping it down to moder- 
ate -sired halls because. fur one 
tilting. its much easier to get contact 
with an audience of 5.000 than 
50.0181 And also. to he perfectly 
honest. we don't want to risk playing 
feir ant half -lilted houses." 

Sound on the tour is by Electru- 
sound. lights are by F.nglishman 
Jimmy Barnett. who also has worked 
recent Queen and Stones tours Ac- 
cording la Benns the show will run 
at load Iwo hums and will include 
some new tulles as well as recorded 
ones But It will not Itaio morn\ pro- 
duction gimmicks: "nospaccshipsor 
flying cows,' he says. 

The group. which is rounded out 
hs Bennt's wife of 10 months. Anni- 
Frid Lyngstad. and Bjurn's es -w13c 

(Corrrrnurd on page 68) 

IT'S RECIRD TIME 

Vull off "RECORD TIME" 45,1milay, 
Gray on ynttr_ltilarrra 45 rKOrd, wh Kh 
miur' at a and. niKin C 

clon n.sad pote notar, gold handy, on 
t_d .Korea 

RECORD TIME P.O. Box 9791 
N. Hollywood, CA 91609 
12131 769.6095 
10 days with money order. 

$21.95 
Ca. Sales Tax 1.32 
Shipping TUSA) 1.25 
Limited Offer- $24.52 

33 

Unsurpassed in Quality 

GLOSSY 

PHOTOS 
1000 POSTCARDS 

161íc 
EACH IN 

1000 LOTS 

$90.00 
100 800 520.95 

$89 
I 

CUSTOM 

COLOR PRINTS 

COLOR LITHO 

COLOR 

POSTCARDS 

$295 
pet 1000 

ce 
MOUNTED 2o'x30" 30°x40' 
ENLARGEMENTS 0,60n $2500 

°, i I 
oto9roPherr 

lu.It.yn ar MIES 1. xRIE6SMAMM 
165 W. tisi It ICY. 10038 

(212) Pt 7-0211 
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Talent 
ON ROAD UNTIL CHRISTMAS 

Kiss Overcomes Obstacles Of 
Touring; Will Work 80 Dates 

t 'rrnririued front page 3 

"It lakes about sis months orb the 

road before there is enough profit to 
pay back the original capital- 
ization." continues McManus. esti- 
mating that salaries on the road for 
the crew are about S20.000 a wcek. 
while hotel bills (20 double. and IO 

singles a night) add another S10.000 
a week. The tour Is set tri run for IO 

weeks this summer. with a 10-day 
break. and then another 10 weeks in 
the fall. 

"This is the beginning of the tour. 
and we have just spent SI million 
putting together a new show Maybe 
by the end of the sunnier, we will 
wind up paying for everything. But 
the point is that at the beginning of 
going into a new venture. you do not 
see dollar one for a while." 

"As far as I know a lot of hands on 
the road arc being hurl a lot wane 
than w are ( by the gas shortage. and 

subsequent slower ticket ,,Ile,) 
There are sonie Who are lust Loin, 
off the road," sacs hand membei 
Paul Stanley ..Talk to enough book- 
ing ;Igcnts. and they are advising 
some of the bands not even to goout. 
But as bad as the situation Is we are 
out there. 

"People are cautious now. dies. 
want to see what happens with the 
economy. with the dollar. and Thee 

are waiting. But we can't wait We 
have a new album out. and we 
haven't been out there for a long 
thine. .o we want out." 

Like a circus. the Kiss tour is a 

self -contained unit that includes six 
carpenters. six electricians. four 
hind roadies. lour soundmen, two 
wardrobe persons. three pyrntechni- 
vi iiis, three riggers. :i production 
manager. l.illager.:1 lour vi iorilol;itlrr. a tour 
m,iniocr. ('out weirds Co , eight 
truck disco,. une auomilllnl. two 
his drivers. tour personal assistants 

YOUR SYMBOL 
OF SUCCESS 

GOLD & PLATINUM 
RECORD PLAQUES 

We supply the `Gold' or `Platinum' 
records at no additional cost 

Single -$45 * Album -$65 
(Plus tax and Shipping) 

- Our Superior Services Include- 

Normal 2/3 week delivery 
Rush Order on request 

* Double or Triple Gold & Platinum Plaques 
* Gold & Platinum 8 -Track Plaques 
* Charts Si Album Covers mounted 
* Custom Awards designed 
* Quantity Discounts 

Direct Shipping to recipients on request 

DEJAY PRODUCTS 
3010 W. Burbank 

',hark, CA 91505 

to the hand members, and three oth- 
ers doing the concessions. to addi- 
tion to the four musicians who make 
up KI 

Also. sass McManus. there are 
live persons, under the direction of 
Ken Anderson who work In the New 
York offices of Aucoin Manage- 
ment. coordinating tour act, dies. 

The giant spectacle ha, always 
been a part of Kiss. es en ss hen it was 
an unknown opening ici.,md it will 
continue to be a part of the °serail 
show. regardless of what the current 
fashions in music may be. say Kiss 
members Gene Simmons and Stan- 
ley. 

"I notice that in the last two years 
there are a lot of bands that look the 
same. There is the short hair messen- 
ger boy look, or the Clark Kent look. 
with the little necktie that is a little 
bit loose. So if we are going to be the 
ont, band out there doing a show. 
that is wonderful." 

There have been some rumors 
that K iss would he breaking up. hut 
nu. sass Stanley, after the hand goes 
off the road. about Christmas. it will 
do another album. and then start 
thinking about the road again. possi- 
bly touring Japan and Europe. 

Planning for the lour began last 
November, recalls McManus. and 
construction started last February. it 
took 110days. from concept through 
construction to complete the set. 

It now takes 56 men (28 of them 
locals) 12 hours. usualls from 6 a.m. 
Ili ti p.11).. to set up in a new venue. 
suss McManus. 

`f he lighting grid has 400.000 
waue in n. but the band is able to get 
ht without using an extra generator. 
sass McManus. Kiss does carry a 
transformer that has been used three 
ùnies in order to boost the local 
power source. 

T. he lighting ..stem was designed 
hs McManus himself. to comple- 
ment the stage, giving the whole 
thing a "heavy angular and mechan- 
ical' appearance. which is what is 
expected from a Kiss show. The 
lighting truss over the stage is hex - 
a_on.il. measuring 67 feel from point 
tit point. ht 57 feet parallel side to 
parallel side. with spokes running to 
the middle. 

It holds 104.000 watts and weighs 
lust under 12.000 pounds. according 
to McManus. who takes pride in the 
fact that the whole thing. with ca- 
bles, dimmer boards. can he broken 
down to fit in one 45 -foot trailer. 

The lighting trues is set up on the 
floor in about three hours. and Is 

lifted up to 32 feel above the floor 
'Then plumb lines arc dropped to the 
ground in order for the stage to he 

BLACK & WHITE 8.10's 
500 $37.00 1000 - $54.00 

COLOR PRINTS 
1000 S257.00 

sErro wto vlloto cN[cx on xro. 

MILES n1eLUbr rvK5rr/1NY wwo rwriUNr 
SMN'lrb ON NEOUEYI 

'-')fz PICTURES 
) 1887E FLORIDA ST. 

SPn INGfiELD. MO. 65903 

Talent In Action 
KISS 

Madison Square Garden. New York 
There is nothing quite Kea Kiss concert. The 

painted foursome demonstrated once again why 

d is a unique phenomenon when it came to town 

July 26.27 for two almost SRO shows. 

Kiss, which used to live on the road, had 

taken a year off to work on solo proiects and its 

new LP, "Dynasty." But now it is back with a 

massive new tour and an extravagant show that 

was as pleasing as any to its teen and preteen 

(many with parents) crowd. 

The Kiss show works much like a three nsg 
circus. and during the 90mrnute show there 

was hardly a dull moment as pinwheels, flash. 

pots, firecrackers, exploding guitars, smoke ma 
chines, using drum kits. strobes and hghls all 

contributed to the total spectacle. 

A new wrinkle in the stageshow was the use 

ol a Peter Pan hoist that allowed ban player 

Gene Simmons to levitate 30 feet to the lop of 

the lighting truss, where he continued with his 

song. "God Of Thunder." That gimmick paid off 

with its shares of oohs and ahs from the au 

diente. many of whom were painted to look like 

then idols. 

Musically the band was as good as it needed 

to be. Kiss has always played a thunderous 
heavy metal music. That. combined with its 

unique stage amanita, has found a home m 

millions of teenage hearts. 

On its current tour Kiss has done little rid 
dung with its basic formula. The I5 -song show 

was still played at almospam -level volume, 
and while the band on its latest LPs has shown 
greater versatility than it u normally credited 
with, in concert it was lull blast all the way II 

slowed down only once, for "Both," and that 

was the encore. 

Kiss perfumed its current single "I Was 

Made For Lotir' You" and "2,000 Man" from 

"Dynasty," but the bulk of the set was devoted 
to the tried and true numbers as the band ran 

through such audience favorites as "love Gun," 
"Detroit Rock City," "Makin' Love " "Black Dia- 

mond," "Calling or Love." "Let Me Go, 

Rock'N'Rtlf" and "Rock'N'Roll All Night " 

ROMAN KOZAK 

JAMES TAYLOR 
LARRY CORYELL 

Nuisuu t ,.h sseurri. LIrtg island, N.Y. 

The lull house was rewarded with maybe. 
hours of Taylor made music and some sparking 
cover material. 

Curiously enough, fusion guitarist Larry CO, 

yell opened the July 21 program, with a solo 

acoustic set The guitarist kept the foursong set 

down to 25 minutes for his poppnmed au 
thence. 

Occasionally Coryell's ideas an ahead of ha 
technical capabilities, but when his rich lea. 

lured sound blazed like an orchestra of guitars 

on the uptempo rides, the effect was truly anti 
giing. 

After a brief intermission, Taylor made one of 

the most humble pop star entrances of recent 

limes. Minus a spotlight. he shuffled to the mike 

and launched a solo "Something In The Way She 

Moves." His fine finger picking technique added 

generous overtones and a full -bodied bass at. 
companment. 

Few Taylor hits were left unturned in the Iwo 
part, 27 song set Fans were also given a sam 

piing of his latest Columbia release, "Flag." (In 
fortunately, the album's original material made 

little impression, but covers of "Up On The 

Roof" and "Day Tripper," Iran the same album, 

went over welt, particularly with guest Sao 
phonist Dave Sanburn's lomd sobs on the 

Beatle tune. 

Band members Waddy Wachtel and Danny 

Kortchmar on guitars, Don Geclniek on key- 

boards, Russ Kunkel on drums and Leland Sklar 

on lass provided deal support Consistently ex- 

cellent, Sklar's fluid bass style cut rhythm fig 

ores like a hot knife through butter Kunkel had 

his shining moment when he and Taylor en- 

gaged in a duet that brought "Country Road" to 

an explosive climax. 

Taylor displayed plenty of his am vocal 

punch on the mid and uptempo material, and 

added athletic meet heat leaps onstage for 

several songs. 

The artist's appearance here would have 

(Continued on page 351 

assembled and aligned directly un- 
derneath. 

Built in front of the truss is a small 
stage. described by McManus as a 

"pirate's gangplank." where Gene 
Simmons performs one of his songs 
after suddenly being hoisted up 
from the stage by a "Peter Pan rig." 
It is one of the concert's more cli- 
mactic moments 

The Kiss stage itself was built by 
Theatre Techniques to specifica- 
tions Iiist conceived by Paul Stanley. 
It was then rendered by freelance 
scenic artists in New York. and blue- 
printed by McManus Enterprises 
and Aucoin Management. 

Unlike most rock acts. Kiss trai el, 
with its own stage. which is the cen- 

terpiece of the entire set. it is multi - 
tiered, 12 feel at its highest point. ti 

has five elevators, lights, fog ma- 

chines and guitar amps built into it. 

The drum kit is motorized so it can 

roll down to the front of the stage. as 

well as rotate and elevate. The s arc 
ous levels of the stage are connected 
by ramps. so the performers done 
trip while running up and doss 

There are also ramps beneath the 

stage, where there are dressing room 
areas, so any of the four musicians 
can go there between numbers to 

touch up the makeup. if needed 

Signings 
Country recording artist Mel Tillie to EIe - 

Asylum Records. ... Actress/singer Ann -Mar- 

gret to Ocean Records with a disco LP set for 
release in the fall Paul Saba will produce the 

project A 12 inch single will precede the LP 

Jimmy Bristo i the Borers to Salsoul Records. 
with a worldwide agreement The group's debut 
single, "Into The Milky Way." was arranged and 
produced by Paul Kyser. Songwriter Mark 
MueMer to a worldwide publishing deal with In 
linty Music's West Coast office Dames to 
Capitol Records with a self titled LP on which 
the group penned nine of the IO tunes. 

Mercury/Phonogram artist Carolyn. Ma to 

the Agency lot the Performing Arts for tooling, 
wotdwrde .. Basta lanes, formerly of the 

Bombers, to Spnng Records with a disco. /rib 
single to be produced with Gino Soma _Janie 
Brannon to Hillside Records in Nashville, first 
release Is a single pegged for Aug 15. "I Don't 

Believe You're Ever Gamin* Home, produced by 

Dave Franey. 

loe Sun to the Jim Halsey Agency for booking. 

Sun is a lormer DJ and record promoter and he 

is signed lo Ovation Records.. . Lacy J. Dalton 

lo Music Artists Management for personal ma 
agement. Her first LP on CBS is produced by 

Billy Sherrill. .. Singer /songwriter /gudanst 

Danny Bouma to Warner Bros Records with a 

debut LP "Night Eyes" set for release next 

month Douma is a former member of Wh 

Singer.+songwnter Bobby Hart to a world 

wide deal with Warner/Curb Records with a 

single, "The loneliest Night." set total. Black. 

wood i the Blackwood Rhythm Band to Alun. 

Rose Artists Corp for bookings 

Cleveland Concert: 
Everything Happens 

1 1\ 1 I \ \l) I he World 
Series ro,.1. en which Lire, mote 
than (i5.1100 persons to the I.,ikelront 
Stadium here July 28 was clouded 
M events which occurred hours he- 

fore the even! two deaths, foe 
shootings, 10 't,rhhtngs. eight rob- 
beries. 14 car (hens ;old numerous 
drug fallouts. 

The Blekin Brother.; WMNS -f hl 

promoted concert Iealurcd Ted Nu- 
gent. Aerosmilh, Journey, Thin 
Lii,s and AC/ DC. 

The promoters have set a second 
World Series to he held at the sanie 
stadium. Aug. 19. But a city coun- 
cilman is asking fora special invest, 
gahon on holding this is pc of taiga( 
'Kflll' 'i'a latlons.! 

1 
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Billboard SPECIAL SURVEY For Week Ending Ili 11/79 

Top Boxoffice 
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ARTIST Promoter Facility. Dales 
Total 
Ticket 
Sales 

Ticket 
Price 
Scale 

Gross 
Receipts 

Stadiums & Festivals (More Than 20,000) 
SUPERTRAMP-Dk0 CPI. lorry Park, Montreal, 

Canada, July 24 8 25 121 

74.756 $12 $13 $891,711° 

2 TED NUGENT/AEROSMRN /JOURNEY /TN1N UM/ 65.807 $12 50015 $834,690 
AC /DC /SCORPIONS- Belkin Productions, Stadium, 

Cleveland Ohio. July 28 

3 SUPERTRAMP -DKD/CPI. Landsdowne Park. 27.298 514515 5339,150° 
Ottawa. Canada. July 28 

4 BEE GEES /SWEET INSPIRATIONS- Robert 36,270 51250 5453,375 
SUgwood lem Weintraub W Concerts West. 

Saverdome Pontiac. Mich July 28 

5 JAMES TAYLOR/JOAN ARMATRADING/POUSETTE- 22,000 $II 515 $245,861° 
DART BAND -Don Law Co Harvard Stadium. 

Cambridge, Mass.. luit 28 

6 800T59'S RUBBER BAND/MOTHERS FINEST/ 20,256 58 $9 $177,524° 
CAMEO -Tiger Flower 8 Co Capital Centre. largo, 
Md.. July 26 

Arenas (6,000 To 20,000) 

1 BEE GEES /SWEET INSPIRATIONS- Robert 

Shgwood. Terry Weintraub W /Concerts West, Mkt 

Sq. Arena. Indianapolis. Ind July 26 

2 BEE GEES/SWEET INSPIRATIONS -Robert 
Strgwood, Jerry Weintraub W, Concerts West, Arena. 

Ames. Iowa, July 24 

3 BEE GEES /SWEET INSPIRATIONS- Robert 

Strge,oed/Jerry Weintraub W/Concerts West, Col.. 

Madison, Wisc.. July 25 

17.730 

14.685 

9.883 

510315 

$10315 

$I0.$15 

5245,328° 

5204,220° 

5144,573° 

4 MINUS/MOLLY HATCHET- Sunshine Promotions. 18,250 57 505860 $138,350° 
Mkt. Sq Arena. Indianapolis, Ind . July 24 

5 JUNKS /AN HUNTER W /NICK RONSON -Electric 16.067 57.58 5115,145° 
Factory Concerts. Spectrum. Philadelphia, Pa July 

28 

6 JOURNEY / EDDIE MONEY /THIN U72Y- Mid'South 11.759 56.50.57.50 584,579° 
Concerts. Col Memphis. Tenn. July 26 

7 RICK TAMES /IAYDIO /MASS PRODUCTION -Sun 10,000 $7.5038.50 580.000° 
Song Productions ITC. Col .lacksornolle Fla lulu 

28 

8 CON FUNK SHUN. McFADDEN E WHITEHEADiANITA 9.800 57 SS 580,260 
MID /GAP BAND -W G Entertainment; Taurus 

Productions, Centroplea, Baton Rouge. la., July 26 

9 WIWE NELSON /DON BOWMAN- Feyllne Presents, 8,500 58.5059 50 579.244° 

Red Rocks, Denver. Co , July 29 

10 JIMMY BUFFETT /CHRIS DE BURGH -Bill Graham 8.500 $8.50.59 50 $72,570° 
Presents. CAL. Greek Thee Berkeley, Calif., July 29 

11 JAMES TAYLOR/LARRY CORYELL-Don Law Co 8.300 $8 50 569,828° 

Civic Center. Portland. Ma July 25 

12 CON FUNK SHUN /McFADDEN 8 WHITEHEAD /ANITA 8,500 57 50.58 50 566,000 

WARD /GAP BAND -W G Entertainment, Holheinz 

Pavilion. Houston_ To July 29 

13 ALIMAN BROTHERS /JERRY JEFF WALKER -Pace 7,644 57 5059.50 564,326 

Concerts /louts Messina /Eaton Page Productions. 

Col, Houston Tx., July 26 

14 AWAAN BROTHERS /JERRY JEFF WALKER -Pace 7,287 57 5048.50 560,690 

Concerts/Louis Messina/Eaton Page. Convention 

Center. Dallas, Tx., July 29 

15 TEDDY PENDERGRASS /MAZE -American 8.327 56 5038 50 $59,008 
Productions, Civic Center, Baltimore, Md . July 28 

16 TEDDY PENDERGRASS /MALE /ALTON McCLAIN -Di 6.388 $8 75 $58,432 
Cesare.Engler Productions /Taurus Productions/ITC / 
Digs 8 Scott, Croc Arena, Pittsburgh, Pa July 27 

17 RICK LAMES /RAYDIO /MASS PRODUCTIONS -Sun 7.000 57 5058.50 $57,000° 

Song Productions: ITC. Jai AII, Miami, Fla . July 29 

18 KINKS /IAN HUNTER W /MICA RONSON -Cross 6,907 56.5048 50 $56,660 
Country Concerts. Col.. New Haven. Ct July 29 

19 CON FUNK SHUN /McFADDEN 8 WHITEHEAD/ANRA 5,899 57.5048.50 $50,010 

WARD /GAP BAND -W G Entertainment/Taurus 
Productions Convention Center. Dallas, Tx July 28 

ZO BLUE OYSTER CULT /THIN UZZY /ROADMASTER- 7,108 56 50.57 50 $49,062 
Sunshine Promotions, Gardens. Louisville, Ken., July 

27 

21 RICK JAMES /RAYDIO/NITEFLYTE- Stellar 6,038 57 5058 50 $49,021 
Productions /Goldenrod Productions. Civic Center. 
Savannah. Ga.. July 26 

Auditoriums (Under 6.000) 
KINKS /HERMAN BROOD- Monarch Entertainment, 6,533 58 5059.50 $59.630 
Convention Hall. Ashur/ Park, N 1, July 24 8 25 121 

2 JIMMY BUFFETT /MARIA MULDUAR- Monung Sun 3,727 5790.5890 $31,212 
Productions, Mem'I Aud Sacramento, Calif July 28 

3 MOLLY HATCHET /HENRY PAUL BANO /ROCKETS- 4,577 5637 $27,789 
Entam, Freedom Hall Johnson City, Tenn., July 27 

1 RENAISCANCE /AZTEC TWO- STEP -Monarch 3,127 57.5048.50 $25,563 
Entertainment. Convention Hall`Asbury Park, NJ 
July 28 

5 MOLLY HATCHET /HENRY PAUL BAND /ROCKETS- 2,607 $6-S7 $16,069 

Entam, Civic Center, Charleston, W Oa, July 28 

6 JOURNEY/THIN UIZY -Alex Cooley, Inc. Fox Theis 3,340 $7.50 $25,050 
Atlanta, Ga . July 24 

7 BLUE OYSTER CULT /ROCKETS- Contemporary 2,666 57.50.58.50 522,542 

Productions, Viet Aud , SI Louis. Mo. July 25 

8 TOM PETTY I THE HEARTBREAKERS /GREG KIHN- 2,357 57.9058.90 $19,503. 

8ill Graham Presents, theatre, Sacramento. Calif .. 

July 25 

9 CHARLIE DANIELS /COW JAll -United Concerts. Salt 2.600 57.5048.50 $19,178. 

Palace. Salt ^v° ra.. wale holy 7T 

Talent 

Talent In Action 
Continued jinni page id 

been Incomplete without a visit from his wife. 

Carly Simon made her appearance for the dos 
mg number, "Yon Can Close Your Eyes 

Throughout most d the show, Taylor des 

played a warm stage personality. II was only on 

the final encore. "Fire And Rain," that Taylor 

wore the intense seriousness that shaped his 

initial hit BOB RIEDINGER IR. 

GEORGE BENSON 
LOS ANGELES BALLET CO. 

(irr'iG fhr'rtire, l.ris ingrles 
It seemed the show had only lust begun and 

it was over Iwo hours d non stop music. 

Benson is an entertainer who seems to enjoy 

his audience as much as the audience enjoys 

him Backed by one of the lightest, most crea 
live quintets ever to play instruments. Benson 

pulled out all the slops on the first of a Live 

night stand here July 25 
As always. Benson as a guitarist shines above 

all else This talent. coupled with his tine vocals 

is possibly what puts him head and shoulders 

above many performers 

The show progressed without intermission 

and the ballet dancers were interspersed 

throughout the sel The dancers were the show's 

only drawback. They were far from the best and 

fortunately la Benson he was so overpowering. 

the dancers' distraction was only marginal. They 

Performed on "Breezin'," "Greatest love 01 

All, "Unchained Melody' and "White Rabbit." 

It's difficult to single out an individual muse 

van as being the most outstanding as each man 

Proved his worth. Benson's band included 

Randy Waldman. conductor and keyboards, 

Stanley Banks, bass; Tony Lewis, drums, Phil 

Upchurch. guitar: Greg Phillinganes, keyboards. 

and sitting in with the group was percussionist 

David Levine 

Bensons 15aong set was augmented by the 

Greek's orchestra, which allowed him to duplr 
cate his recorded sound. 

Among the standouts were Leon Russell's in. 

tricate but mellow "Lady Blue' from Benson's 

"Weekend In LA" LP. "Unchained Melody," 

"The Greatest Love 0f All" and the not to be be- 

lieved instrumental, "Ode To A Rudo " 

The latter lune had Upchurch and Benson 

engaged in a guitar battle, while Phillinganes 

hammed d up on claeeneI and the group 

Jammed. The SRO crowd went wild 

His encore number, "On Broadway." was the 

perfect closer, Benson left the crowd wanting 

more With the exception d the dancers, there 

were no distractions, no gimmicks or stage 

props. Only special lighting was used on certain 

numbers-and it only enhanced the show. bring 
mg the excitement level to an all.time high 

JEAN WILLIAMS 

SUZI QUATRO 
Old {Salting. Sun Francisco 

Backed by a strong six member band that 

kept the price turned up all the way through her 

hour tong. 13 song opening sel July 18. basset 

Quatro delivered a dynamic, handclapping per - 

lormance that mightily pleased her tans. But the 

set laded to present the artist most people have 

come to know through her recent hit, "Slum. 

Min' In" 
Unless ie the future Quatro features more 

songs as songs rather Than as bases for roch riffs 

she runs the nsk of fading to broaden her au 

dience 

This could be achieved easily enough simply 

by mixing into her sel such excellent and more 

thoughtful songs as "Wiser Than You" and "If 
You Can't Give Me love" which come across so 

well on her charted if You Knew Suoi" LP but 

which she neglects onstage 

As it was she relied on the harder edged ma 

tenet from the album such as "Non- Cdioen," 

"Suicide" and "Breakdown," mixed with lough 

rock 'n' roll chestnuts hke "Keep A Knochit' 
and "Let Your Hair Hang Down" and lour leery 

new songs In such a mulure "Slumblm' In;' 

which came exactly at midpoint, was an oddball 

Qualm never let up on the energy, offering a 

Ihumpingly good bass Solo in "Hair Hang Down" 

and finishing up with a strong version nl "Tear 

Me Apart It You Wanna Win My Heart" 

DICK McDONOUGH 

CHARLES AZNAVOUR 
Carnegie Hie!!. New 5'r,.l, 

Aznavour brought his personalized melodies 

and his bittersweet approach to the romantic 

ballad here July 19 in a Iwo hour, J6'song show 

that glowed with charm despite problems with 

the sound system 

the iii Willi will; Ire sound system is a 

simple one at Carnegie Hall A sound "system" 
isn't necessary Ordinary monitor amps are suf 

Went to hood the acoustically perfect hall with 

sound 

Amavum was accompanied by an energetic 

and facile quintet that provided tasty backing 

tor lies casually constructed songs That bristle 

with weary intensity He sings of love, some 

times gladly, but most of his ballads come veiled 

in sadness. It's his dramatic delivery, his acting 

out of emotions, his little shrugs and bits with 

cigarettes that endear him as a peulureiee 

His version of "Ave Maria" came early in the 

set and established ho presence A series of Pa 

rrsian cale songs followed and the devil may 

care Aznavour look over 

Intermission was hollowed by a dramatic reri 

dering d 'Happy Anniversary," a slice of ile 
saga in the same vein as 'Isabel" and 'Crary 

Days " they are suit of a French talking blues 

Aznavour finished on a strong note, building 
Item his hit 'What Makes A Man" followed by 

the stirring "Bohemn" and encoring with "Yes 

terday When I Was Young" The standing ova 

tion was well.deserved. despite the over ampldi 

cation DICK ROSSER 

ROY AYERS 
STEPHANIE MILLS 
Carnegie Hull, Nei. Fork 

Ayers was mrscasl as the headliner on this 
July 18 date as Mills has a strong following in 

this town thanks to her long tenure on Broadway 

in "The Wiz " Almost everyone in the house had 

apparently come to se? her 

Alter a few ill fated album protects, Hells u 
finally meeting success on record with her cur 
rent 20th Century-Far released album produced 

by session veterans Mtume and Reggie Lucas. 

Mills still has a ways to go as a love attraction as 

her act was not up to her current recorded prod 
tint 

The 13 -song, 50 minute set did show oft the 

diminutive vocalist's extraordinary chops but 

her backing orchestra lacked the proles. 

sionalism needed to provide proper comple 
ment. The set was also marred by poor eeriness 
Mills added some poorly chosen covers d other 

people's hits to her otherwise solid material. 

High points included "Home," the show slop- 

ping ballad Irom "TheWiz." and "Feel The Fire." 

an exceptional Peabo Bryson'penned hearttug- 
ger. 

Ayers' one hour, eight song set was tight and 

crafty but the Mills drawn crowd would give the 

vibes playing vocalist only polite response. 

Strong moments came from a new, more dis. 

coined rendering of the Ayers standard "Run 

ning Away." and a strong poem and song called 

' Third Eye " Hopefully, Ayers' talents will re 

cove a better showcase in New You ;con 

ROBERT FORD JR. 

HOTEL 
A afoni Bullru..an. Atlanta 

Hotel's sound is both distinctive and versa 

tile, relying heavily on intncale vocal harmonies 

and complex chord structures woven together 

with strong hookines The band's showcase con- 

cert here July 19 displayed a highly polished live 

performance That more than matched the en- 

ergy of its debut LP for MCA 

Its II -song. hourplus set drew primarily 

loom original material contained on the album 

but with the included tillep of several unre 

corded tunes as well Sparked by the volatile 

showmanship of lead vocalist/pianist Marc Phil. 

lips (who afro co wrote a maionty of the songs), 

Hotel sizzled with cohesive instrumental force 

and driving powerhouse arrangements. 

Kicking off will "Right On Time." a blazing 

uptempo number that lealured excellent tour 

part harmonies and the twin guitar expertise of 

Tommy Callon and Michael Reid, the group 

swept on through "Not Wise To Say:' a Phillips 

Barry Mann composition Idled "Hold On To The 

Night," the Jamaican flavored "Your Green 

Eyes." and the band's current single. "You've 

Gol Another Thing Coming" 
An unexpected highlight of the last moving 

sel was "Summer," an impressive instrumental 

movement taken Iron a lull length classical/ 

rock sude the band wrote for the Birmingham 

Ballet company Also standouts in the show 

were a beautiful ballad. "Old Silver," and the rn- 

Ingurng You'll Love Again " 

With lone bass and percussion support by 

George Creasman and Michael Cadenhead, and 

the added versatility of Lee Bargeron who 

doubles on electric keyboards, acoustic guitar 
and vocals, Hotel proved itself more than lust 

another rock 'n' roll band as it won a well -de- 

served encore tram the packed house KIP KIM 

C 
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High Hopes 

For FM At 

Ariz. State 
Icy .51. til -. \ I S 

I \IPL. Aree I 

Itr,.ird of Regents ha .approved ,r 

proposal au establish a radio station 
at Arizona State Univ. here. 

Under the proposal approved by 
the nIodent assuaauun and campus 
administrators. the Arizona State 
,t.inon would operate at 90.3 FM 

an 8.000-watt signal that would 
reach about eight miles. Initially. the 
station would operate 12 -18 hours 
per day. 

Full 24 -hour a day operation is 

envisioned and the wattage could ul- 
timately be increased to a 10.000 - 
u,ill ceiling. which could make the 
station one of the strongest in the 
state. 

The station would he non -com- 
mercial educational and affiliation 
with National Public Radio would 
occur after the first year. 

Bill Williams. an Arizona Slate 
senior who heads the campus radio 
bureau, says programming would 
include a free -flowing music format. 

Special block programming of 
different musical styles is planned 
for the evenings. Particular types of 
music would be showcased on dif- 
ferent evenings. 

The programming would reflect D 
the results of a campusw'ide survey 2 
taken to measure audience prefer- c 
nice an 1977. The survey showed 1 
that the campus audience preferred 
rock. Top 40 and MOR music with 
small portions of the audience pre- ró 
ferringjazz, country and classical. al 

Fstablishing a radio station at the - 

35.000 -student campus has been a 
m 

dream of broadcast students at the n- 
school for more than three years. 

.O 
They have thus far managed to D 

overcome administrative opposition. á 
student indifference and bureau- 
cratic foot- dragging that has re- 
sulted in Arizona State being the 
only one of three universities in the 
state without an operating station. 

Northern Arizona Unis in Flag- 
staff has its own radio station and 
the Univ. of Arizona in Tucson has 
two. The Board of Regents is the li- 
censor for all of the stations. 

However, student leaders. who 
oplimislicalls predict the station 
could goon Ole air as early as the be- 
ginning of 1980. concede that fund- 
ing dilTiculties and space limitations 
could delay the station's startup by 
over a year. 

Williams fears the entire project 
could be scuttled if campus ol'ftcials 
fail to apply to the FCC for the last 
remaining Phoenix area FM fre- 
quency by the end of the summer. 

When the effort to establish the 
station began over three scars ago. 
lour available frequencies were left 
on the Phoenix FM dial. "Since we 

started in 1976. we've seen three ap- 
plied for." Williams saes. "There's 
one left. If something isn't done 
soon. Arizona State will never have a 

radio station." 

Acts To Germany 
NASIIV11.111 - Six American 

counlrs ntu.ic .ices will invade Ger- 
man) For an I I-ciJn, 3 -day lour this 
fall. Featuring the Kendal's. Tommy 
Overstreet, Buck Owens, Hank 
Thompson. Charts McClain and the 
Osborne Brothers. the lour is being 
presented by Celebrity Productions 
and Marlboro cigarettes. 

The lour opens Oct. 30 and runs 
through Nov. 11. 
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Disco Forum: 
A look at the evolution of musical 

trends in this country over the past 
year, with disco taking precedence 
over other formats. was the high. 
light of the opening remarks made 
by Bill Wardlow, director of Bill. 
board's Disco Forum VI. at the start 
of the four day confab. 

Conference keynoter Dick Kline 
dismissed reservations by skeptics 
that disco was but a passing fad, 
and stressed that it was now a 

"wellestabhshed part of the music 
industry's mainstream. A look at 
Billboard's Hot 100 indicates that 
almost half of the songs are now 
disco- oriented." he said. 

Kline noted that the world of mu- 
sic is experiencing the fusion of 
popular rock'n'roll and disco in a 
brand new synthesis now being felt. 

Kline saw the disco scene as re 
fleeting the importance of the sin- 
gles life style and the urban experr 
ence. He continued, "In the past 
five years disco has brought Amer 
ica back to the dance floor, and 
changed the direction of pop music 
from an analytic. intellectual trend 
to a new catering of the senses." 

Kline reminded his audience that 
disco started "as the sound of the 
street." and must maintain (scare. 
fully cultivated contact with the 
people in order to retain its vitality 
as a popular music. 

Looking at the success of disco 
radio. Kline said that as disco be. 
comes increasingly massmar- 

á keted, radio will play a larger and 
O larger role. 
mJ 

The Forum, which ran July 12.15. 
attracted around 1.000 registrants 
from 16 countries, including conti 
nental Europe, the UK, Mexico, 
Canada. Australia, Hong Kong and 
Trinidad. 

A last-minute crush of registrants 
tp was attributed to the fact that the 

Disco Forum Report 

Close Look At Evolving Trends 
By RADCLIFFE JOE 

runt will í0110w that in Los Angeles 
in February 1980. 

Disco Forum VI zeroed in on such 
areas as disco advertising and mar- 
keting, a look at what made disco 
radio formats successful. priorities 

next two disco conventions will not 

be held in New York. a city many re 

gard as the disco capital of the 
world An internationally structured 
forum will be held in Monte Carlo, 

Dec. 4.7. 1979, and a domestic fo 

of international record promotion, 
artist development, licensing prob. 
lems, innovations in lighting and 
sound, problems of product avail. 
ability both domestically and over 
seas 

Billboard photos Pi Chad. Poin 

Forum montage counterclockwise. Lee Zhito, Billboard publisher: Dick Kline, keynote speaker: Sister Sledge. in per 
formante: Exhibitors meet, awards banquet, Bill Wardlow, Forum director: Innovations in decor and the Roseland Ball- 

room, site of Forum entertainment. 

Also: problems facing the 12-inch 
single. the ramifications of publish. 
ing and licensing, problems facing 
owners and managers, mobile 
locks. production and label deals, a 

meeting of international producers, 
franchising, problems facing record 
pools, franchising, retailing, and a 

panel which looked at the disco art. 
ist today. 

In addition to the seminars, close 
to 200 exhibitors displayed the tat 
est in sound and lighting compo 
nents. as well as a vast array of 
disco accessories. 

For relief from the hectic pace of 
the seminars and numerous other 
business obligations in between, a 

top lineup of disco artists provided 
entertainment at the end of each 
working day. Among those appear 
mg in performance were Gloria Gay 
nor, Ann. Margret. Anita Ward, Mu 
saque. Bonnie Pointer. Sister 
Sledge. Peter Hernandez. Ullanda. 
Peaches & Herb and Samantha 
Sang. 

One of the most anticipated seg 
ments of the Forum, the awards 
banquet, attracted a capacity au 
dience on the closing night of the 
show. 

Top artists honored included 
Donna Summer. Chic, Village 
People. Gino Soccio. Anita Ward. 
Voyage. Beautiful Bend. Sylvester, 
Sister Sledge, John Davis & the 
Monster Orchestra, GQ and Gloria 
Gaynor. Casablanca was again 
named best disco label. 

Award. winning radio stations in. I 

eluded. WKTU.FM, N.Y.; WOKU 
FM, Greenberg, Pa.. WFEC.AM. Hai 
rlsburg, Pa., and WWOM -FM, AI. 

bany, N.Y. 
The Ice Palace discotheque. N.Y.. 

won for the best lighting system: 
and Design Circuit and Graham 

fConnnued on page 54) 

Promotions Vital To Publicizing Club's Image 
The lesson to be learned from 

Studio 54, according to Ray Ford of 
Bobby McGee's, is that: "There is 
no amount of money that can buy 
you the publicity of people talking 
about you." 

With that comment began a 

Disco Forum panel discussion on 
advertising and marketing for the 
disco industry 

"The image in any club has to be 
the key ingredient," emphasized 
Tony Greco of the Uncle Sam's 
chain. "You can have the most 
beautiful club, but if you're not per. 
ceived that way by the community, 

you won't have many people 
through your doors," he added. 

Advertising, marketing and pro 
motion are so high in his priorities 
that Michael O'Harro, owner of 
Tramps in Washington, D C be. 
heves there is "nothing more im- 
portant " That's all I know," he em- 
phasized. 

In a much longer talk than his col 
leagues, O'Harro declared that 
there exists "no more important 
marketing tool than a mailing list" 
which ought to have a "minimum of 
2.500 hand- picked people" on it. 

O'Harro suggested that private 
parties were one way to gain atten 

By ROBERT ROTH 

tion and noted that his disco 
recently had one to benefit the Spe- 
cial Olympics, an organization 
which aids the physically handi- 
capped 

O'Harro says he does good bush 
ness although his disco only cost 
$50.000 and does not even have 
lights. ( "I'm finally going to get 
some after four years. I'll spend 
$3.000 on it.") 

But other discos, he declares, 
spend far greater sums yet go beg. 
ging for patrons and can't get the 
publicity I get because all the re 
porters are free guests of mine ev. 
ery night." 

Jeff Ruby, who heads Lucy's In 
The Sky, in Cincinnati. told the au 
dience he believed two main points 
were essential to operating a suc- 
cessful disco: "major ongoing pro- 
motions and educating the public 
about marketing " 

Ford said he knew of a study that 
concluded that consumers remem- 
ber "only the top live" of any cafe 
gory and that an advertising and 
marketing campaign should seek to 
get the disco in that top group. 

As the question and answer ye- 
nod began, Ruby advised that be 
fore beginning a specific promo 

lion, one should be sure it is legal. 
although when his club inadvert- 
ently broke the law and was there- 
fore forced to close for a week. bust, 
ness was better than before 
because of the campaign designed 
to anticipate the reopening. 

O'Harro advised that promotion 
was of such importance that every 
club should definitely have at least 
one person assigned to that task 
whether on staff or contracted from 
a public relations firm. 

From a show of hands it ap 

peared that most of the audience 
had not taken this advice before. 
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(A) Judy Weinstein, For The Record Pool; (B) Rosy Myzal, Atlantic -Atco: (C) Ron Robin, WBOS -FM, Boston; (D) Douglas Hall, 
Radio -TV Editor, Billboard; (E) Matt Clenott, WDAI -FM, Chicago; (F) Preston Powell, Leviticus Disco, N.Y.; (G) Vince Pellegrino, 
Columbia Records: (H) Craig Kostich, Warner/ RFC Records: (I) Tony Martino, Alant Enterprises, N.Y.; (J) R.J. Lawrence, WCAU - 

FM; (K) Rob Baylon. Successful Radio Formats: (L) Jim Keating, WCAU -FM. 

LINKED TO LIFESTYLES 

Disco Format's Success 
Faster Than Anticipated 

The disco radio format has accel 
crated faster than people thought. 
said Jim Keating, general manager 
of WCAU FM Philadelphia, and 
moderator at the Disco Forum ses- 
sion titled "What Makes Disco Ra- 

dio Formats Successful " 
Several ideas on this topic were 

raised by industry leading panel 
members. Dr. Rob Baylon of Mut 
tiple Systems Analysis, a research 
company, said the key to disco ra 

dio's success is the diversity of the 
audience it appeals to. 

"The attitude people have about 
disco is based on the perception 
people have of themselves." said 
Baylon. He suggested that disco 

By VINCENT DITINGO 

music is a lifestyle and stressed to 
the audience the importance of un 

clerstanding the way people think 
and behave in their individual mar 
ket in order to succeed and add 
higher figures. 

Expressing optimistic views for 
the future of disco radio, Doug Hall, 
Billboard's Radio TV Programming 
editor. said, "Disco is a format 
which can't miss it the execution is 

correct. It is the beautiful music of 
tomorrow. It is background musk, 
foreground music, almost anything 
the listener wants it to be. 

-It is on its way to becoming the 
dominant radio format." He also 
cited some large Arbitron share fig 

ures from several major markets rn 
cludmg Baltimore, Boston, New 
York, Philadelphia and San Diego 
which testified to the overwhelming 
success of disco in these areas. 

R.J. Lawrence, program director 
of WCAUFM, said the disco marke^ 
in Philadelphia is much more sub- 
urban than other cities, and the no- 

tion of playing disco along with 
some rhythm 'n' blues and jazz. 
making an analogy to WBLS in New 
York. is essential to keep the mass 
audience. He emphasized that 
"without cohesiveness of a strong 
staff, success would be very drtfr 
cult " 

Program director Ron Robin of 

WBOS FM Boston referred to the 
use of blending the music over the 
air as causing a sameness in the 
programming 

He also feels as Lawrence does. 
C that expanding the station's play- S 

list, such as playing ballads that are co 

disco oriented. is a good technique. -1 

Tony Martino of Alant Enter 
(Oa:famed on page 54) 

Club Spinners, DJs Debate Audience's Appeal 
Ii% l'U I t,ftll\ 

Communication between club 
spinners and radio DJs at discolor 
mated stations has improved in re 
-ent months. but there remains 
much debate as to how the unfor- 
natron gathered in the discos 
riould be used by radio. which has 
broader audience to please. 
"Disco spinners are not required 

Bill McGuire 
Voice Of America. 

to have a concept of the mass au 
diente," said Roy Perry of WCAU 
FM in Philadelphia during a Disco 
Forum VI panel. "They only need to 
entertain 200 or 300 people at a 

time. But our playhsts are intended 
for more people than could ever fit 
inside a disco. 

"If we react too quickly to the in- 

formation supplied by the discos. 
we'd have the disco audience in love 
with us. but we'd be ahead of the 
mass audience. 

-The information they gather is 

pure and unadulterated for that 
specific environment. but the me- 
dium of entertainment is different: 
clubs want the most danceable ma- 
terial, not always the best songs Ra- 

dio plays." 
Jane Banton. head of the !ride 

pendent promotion firm Brunton & 

Co. and moderator of the panel on 
international record promotion, ex- 

pressed a different view: "Disco 
DJs care about what They hear on 

the radio, they get upset when they 
don't hear the record that's No. 1 in 

their club." 
Panelist A.J. Miller. president of 

the Southern California Disco DJ 

Assn also indicated that radio was 
not responsive enough to club -sup 
plied information. 

"Disco radio in L.A has growing 
to do, as everywhere." said Miller 
The DJs have no idea of momen 
turn or mixing and their playlists are 
stagnant: they're afraid to try new 
things. Until they go out and spend 
time in a disco and convey that feel 
ing, disco radio will have lower num 
bers than it could have 

"We give a lot of information to 

disco stations. but it's not being 
used." complained Miller. "It's not 
coming across on radio." 

Panelist Tom Hayden. head of 

Tom Hayden & Associates and A 

Tom -Muk Productions, added that 
one positive sign in promotion is 

that one no longer waits for a disco 

record to cross to r &b before work- 
ing it pop. 

"You lose sales and reports that 
way." he warned. "Now you at- 
tempt to cross it immediately and 
attack the marketplace on all 
fronts." 

WCAU's Perry echoed the point, 
noting that the most successful 
disco records of the past year have 
broken disco and pop simulta 
neously, including "I Will Survive." 
"Shake Your Groove Thing- and 
"MacArthur Park." 

But Perry noted that across-the- 
board crossover smashes in the 
disco field are not as common as 
might be believed Ofthe 80 rec- 

ords on Billboard's disco survey for 
the week of the Forum, Perry 
pointed out that only 10 were also 
listed on both the soul and pop 
charts. 

Of the 80 disco-charted disks. 12 

were listed on the pop survey, 31 on 

the soul chart and 45 on neither 
chart 

Told that disco radio DJs often 
get better servicing than the pools. 
Michele Hart. Casablanca's director 
of disco promotion, noted that 48 
disco pools in this country is Simply 
too many to service. 

Patrick Jenkins 
Advanced Promotions. 

Starr Arning 
Prelude Records. 

Tom Hayden 
A- Tom -Mik Productions. 

Dee Joseph 
Butterfly Records. 

Michele Hart 
Casablanca Records. 

A.J. Miller 
Southern California Disco 

Pool. 
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40 Disco Forum Report 
`IT'S SCARY,' PANELIST FRETS 

Dearth Of Superstar Worrisome 
-it's scary to read about the 

dearth of disco superstars." said 
co- moderator Ira Blacker in intro- 
ducing the Disco Forum panel on 
artist development. 

The development of stars with 
real identities is the most integral 
element in the sales expansion of 
any kind of music." 

Bob Cawano, personal manager 
for Grace Jones. agreed with this 
assessment, pointing out that even 
the Forum registrants might have a 

hard time identifying such disco 
stars as Curio Soccio or Peter Brown. 

Brown. who is white. won an 
award last year as the top new black 
artist of 1978, according to Caw 
iano. who managed the TK star at 
the time. 

The panel was co- moderated by 
Susan Munao, Donna Summer's 
personal manager. who said that 
timing is the key to artist develop. 
ment. 

"You have to evaluate when an 

r 

act should lour, and if he /she 
should go out," Munao noted. "De- 
veloping one record doesn't neces- 

sarily mean an act should tour. A lot 
of money is spent prematurely 
when publicity. reviews and phone 
hook -ups with radio stations might 
be better alternatives. 

"And you have to be honest with 
yourself," Munao said. "Not all 
disco artists are entertainers." 

"You have to evaluate your artist 
and really look at what you've got," 
said Ted Cohen of Warner Bros. art 
ist development department. "11 

the act goes out and falls on its 
face, you've got a big lob rebuilding 
it.' 

Blacker, manager of Brainstorm 
and Flower, pointed out that "the 
12 -inch single is in many respects a 
detriment to artist development 

"A single, whether seven -inch or 
12 -inch, is never the definitive ex. 
planation of what an act is all 
about," he parried. "An LP of tour 

--1 

to eight tracks really defines an 
act" 

Munao responded that Summer 
has never been a singles -oriented 
artist. "At one point she wasn't 
even selling singles; she was only 
selling LPs." said Munao. "She had 
five gold albums before she had her 
second gold single ( "I Feel Love," in 

1977). 

Munao added that Summer's LPs 

have always had a concept, to keep 
them from being a mere collection 
of singles, from "Love To Love You 
Baby" with its 17- minute orgasmic 
title track to the style potpourri of "I 
Remember Yesterday" to the Cm 
derella story of "Once Upon A 

Time" to the street orientation of 
"Bad Girls." 

Blacker noted that with her Ire 
quent style changes, from disco to 
pop to rock'n'roll to soul. Summer 
has become one of the industry's 
most versatile artists. 

t 

Artist development panelists, counterclockwise from the top, are: Ted Cohen, Warner Bros.; Ira Blacker, Brainstorm /Flower; Susan 
Munao, personal manager; David Chackler, Montage Records: Don Wasley, Casablanca; Bob Caviano, personal manager; Priscilla Chap. 
man, Salsoul; Gary Bailey, William Morris; Ron DiBlasio, personal manager; Jimmy Cheer, personal manager; and Dan Castagna. Epic 

Records. 

No Association Of Clubs, No Rate Pure Or `Enhanced' 
Negotiations: CopyrightPanelists Sound Spurs Sparks 

The absence of a central organi- 
zation of discotheque owners pre- 
vents the negotiation of licensing 
rates. representatives of the three 
performing rights organizations 
agreed at a Disco Forum session de- 
voted to their group. 

The moderator was Barry Knittel 
of ASCAP. SESAC's Vince Candi- 
lora. director of affiliations, was 
quizzed by an audience member 
who wanted to know "Who are 
some of your disco artists ?" He re 
sponded with the names of Cer 

Judith Softer, ASCAP 

By ROBERT ROTH 

rone, Don Ray, and James Brown, 
the JBs, and several others. 

After some discussion of the li- 
censing procedures and the Copy. 
right Act in general, the panel was 
queried for a reaction to New York, 
New York owner Maurice Brahms' 
statement that he would want to 
collect a legal fund from disco own- 
ers to fight the three organizations 
(Billboard. July 21, 1979). 

Judith Saffer, an ASCAP attorney 
pointed out that under the law, "If 
disco owners are dissatisfied, they 

Barry Knittel, ASCAP 

r. ,FSAC 

can apply to the court for a reduc- 
tion in fees." But since such a pro- 
ceeding must be brought in the 
New York federal court and is quite 
costly, "They usually choose not to 
take this approach." (In fact, when 
rate proceedings are brought, they 
invariably involve large sums of 
money as was the case brought af- 
ter passage of the Copyright Act by 
Muzak the country's largest back- 
ground supplier.) 

"Nevertheless." said Satter, "If 
the disco operators want to bring a 

rate proceeding, we'd have no ob. 
lection." 

According to Gene Colton. BMI's 
head of East Coast licensing. 
"We've always encouraged users 
(of music) to discuss with us the 
rate.making procedures." But de 
spite that, he adds. "We've never 
been approached by anyone in the 
disco community but we'd be 
happy to hear from an organiza. 
tion." 

Identifying himself as "a hostile 
disco owner." Scott Forbes. owner 
of Studio One in Los Angeles, inchi 
cated a great dissatisfaction with 
the entire licensing system applied 
to discotheques. 

Under his ASCAP license. 
claimed Forbes, "My rate has 
tripled (from $440 to $1,140) with- 
out any change in my door policy." 

Furthermore, Forbes stated that 
he also has a small bar with only 
"24 seats" yet his license fee is 
based upon his "capacity of 200." 

Quoting from an ASCAP leaflet 
(Continued an pVge 55) 

An international sound panel at 
the Fisco Forum erupted into a 

battle of the sound purists against 
those who advocated experr. 
menting with available sound en- 
hancing products in an effort to get 
the best results possible for the 
disco environment. 

Alex Rosner. of Rosner Custom 
Sound, expressed unhappiness 
over the growing use of such sound 
enhancing aids as dynamic range 
expanders and boom boxes. His ar 
gument was that if the artist and 
recording engineer did not put 

these effects on the record in t' 
first place. then a sound compam 
should not tamper with their pr: 
duction. 

However, Dave Kelsey. of Kelsey 
ACI Sound defended use of the art 
ficial aids as "trying to give baci 
what was originally recorded. Were 
serve the right to experiment am 
tamper with. if necessary." h 

stated heatedly. 
'I do not agree." Rosner salt 

stubbornly. "I believe you defeat 

(Continued tin page 55; 

International sound panelists, clockwise from top are: Cervi, Alex Rosn 
Rosner Custom Sound; Steve Traiman, Billboard, Ed King, Sound Untimi 

Michael Lambert. Comet /P ca.- Pvwcr.-@ine-Kp151,971le ACI. 
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42 Disco Forum Report ._ -/ 
Warnings Issued 
On Laser Safety 

Two experts on laser systems. 
Jerry Dennis of the Bureau of Ra- 
drological Health of the Federal 
Food & Drug Administration and 
Dick Sandhaus of Science Faction, 
drew the bulk of the questioning 
from the Disco Forum sizable au 
(hence which turned out for the 
seminar on international lighting. 

Dennis warned that because of 
the potential hazards posed by la 
sers, the bureau's controls. in the 

public s interest, were "very slnn1 
gent.- 

He suggested to club owners con 
templating installing a laser sys. 
tern. "to first get in touch with his 
agency." and ask questions abou 
the system in which they were inter. 
ested. and particularly the coin. 
party from which they were plan 
ning on buying it. 

Dennis also stated that travelin:: 
l Cruarnured. un page S 

.k Jenkins Alex St. John Bill Hurrey 

International Product Flow Fuels 
Lively Debate On Imported Disks 

The flow of disco prodce l,e 
tween nations was the sublect of a 

Disco Forum panel discussion that 
touched off debate among label ex. 
ecutives and local DJs 

And alter all sidesol the situation 
had been aired, moderator Mary 
Schracter of Prelude Records de 
Glared that it was lust the old story 
of "supply being unabr: to keep up 
with the demand" in most cases 

And the discus'.;'in revealed, it is 

also a case where mporters get the 
lump on licensees and foreign afhl 
rates The interr.ltional character 
of disco mode and the fact that 

there are many more production 
deals in the disco market helps ac 
count for this problem. it was 
noted 

Casablanca Records' Christy Hill 
recalled that the various deals pro 
ducer Giorgio Moroder brought into 
the label fold boosted her bosses 
"appreciation of the international 
marketplace." 

Nevertheless, the problem of 
product availability was a real one. 
especially to disco DJs. 

Spinner Alex St- John of Sweden 
complained about the lack 01 pro 
motional product sent abroad. Aus- 

trahan DJ Mike Thomas said that 
only 50% of current disco product 
was ever released in that country. 
"The reality is that labels are only 
releasing items abroad that have 
the greatest potential," he said 

Polydor Records Rick Stevens 
agreed, citing the massive release 
schedule for which an international 
company is responsible these days. 

"The days when a company 
would throw records against the 
wall and see what sticks are over," 
he added 

Imports were a problem in many 
(Cuurinut'd on page 521 

OWNERS ADVISED TO COMPLY 

Mull Red Tape In Intl Market 
G c o: the main areas of concern 

amone, audiences at the Disco Fo 

rum panel addressing itself to the 
problems of owners and managers 
internationally. was the formidable 
amount of bureaucratic red tape an 
owner contemplating breaking into 
the international market must face. 

Dave Kelsey 01 Dave Kelsey.ACI 
Sound and Gary Friedman of TJ's 
Discos. Hawaii, urged the audience 
to observe. at all cost, local regu 
lattons of the country in which they 
are interested in doing business 
"lt can help avoid an awful lot of 
hassle." they assured. 

Wayne Rosso. also of Dave Kel 

sey ACI Sound. supported Inod 
man and his employer by empha 
sizing that any disco owner looking 
to the overseas market must place 
regulations of the country of his or 
her choice as a primary concern 

He elaborated. "There are prob 
lems of how to best package and 
ship equipment. as well as prob 
lems of differences in electrical volt. 
ages These may all appear to be 
minor, but they can be annoying 
when there is a club to be built and 
deadlines to be met ' 

Rosso also suggested the avail 
ability of a backup system for use 
by those installers who are based 

thousands of miles away from their 
installations 

Claes Hedberg of the Stena Line 
in Sweden disclosed that his coin 
pany will spend in the neighbor- 
hood of $500.000 on discos on the 
line's new ferryboats 

The line now carries in excess of 
three million passengers a year be 
tween Norway, Germany, Sweden 
and Denmark on five ships. On tour 
of the five. disco is the only avail 
able entertainment. and a huge fa 
vonte with travelers. "It's natural 
for us to expand in this lucrative 
area," he stated 

Tony Gottliek Kin Lyle Jack Ransom 

Dick Sandhams Jerry Dennis Graham Smith 

12- Incher Separate 
Market: CBS Exec 

"it's been a very contusing mar 
ket," Columbia's Vince Pellegrino 
called the sales of 12 inch records 
at a Disco Forum panel on this 
topic. 

At Columbia." as associate di 
rector of disco marketing pointed 
out. "our philosophy is that the 12 
inch version should be available to 

the consumer' in cases where a dit 
ferent version has been pressed for 

deelays. 
"We try to do a remix before 

hand." he went on -so we don't 
have the confusion of three differ 
ent versions" (45. LP. 12.inch). 

definitely feel that the 12inch 
!Continued on page 

From top kit, counterclockwise: Ray Harris, Joe Cayre, Vince 
Pellegrino. Floren $!leIMe rtf- ll.g!lM Í'èy Sakii 
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Sylvan Kaplinger, right, accepts the best large market disco radio 
station award from D.C. LaRue and Grace Jones. 

I. 
Anita Ward, left, presents the best disco album awards to Susan Munao 
for Donna Summer's "Live & More," and to Atlantic Records' represen- 

tatives for Chic's "C'Est Chic." 
TK Records' Dan Joseph and Henry Stone accept 

the best studio group award for Voyage. 

Producer Jimmy Simpson accepts the most promising new group award 
for Arista's GO from Phyllis Hyman and Audrey Josephs. 

Deniece Williams presents Chuck Charleston of St. 
Louis with the best regional DJ award. 

Mary Gardner of Fantasy Records accepts the best male 
disco artist award for Sylvester from Peaches and Herb. 

Y 

I 
' 1 

s ' 

, r 
In a tie, Bob Lobi and Graham Smith accept the best disco lighting 

system installer award from Billboard's Steve Traiman. 

J_r - 
John Davis, left, accepts the best disco orchestra award from 

Deniece Williams. 

Mark Paul Simon, Ken Freedman, Michele Hart and Larry Harris ac- 

cept the best disco label award for Casablanca Records. 

Ak Ullanda presents the best disco retail store 
award to Nick Dekrewcho. 

Jacques Morali accepts the best male disco group award for The Village 
People from The Ritchie Family. 

Tom Hayden accepts 
the best disco one 
stop award for City 
One Stop from UI. 

landa. 

Thom .Vary- awwptu the Doce.-- ragiondl DJ 

Tampa area from France. Joli. 
award for the 

Gino Soccio, left, celebrates his most promising 
new mate artist award with Warner /RFC presi- 

dent Ray Caviano. 

Best regional DJ for the Columbus /Dayton area, 
Ray Clingman, accepts his award from Gloria 

Gaynor. 
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Kaleidoscope of lights dazzle visitors. 

Billboard photos by Chuck Pubs 

Graebar Engineers cue equipment. 

Sophisticated sound components are a draw. 

Jewelry enchants this couple. 

Innovative lighting design intrigues viewers. 

A moment of relaxation with a cold drink. 

What's disco without dancing? 

< í:lif.i%C,/ 
Al !WE 

MILLER 17611"' 

T- Shirts are popular disco accessory items. Miller Brewing Co. supplies the music for boogy. 
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Disco Forum Report - 
DJs Get Lesson On Label Deals Publishers Pleased 

s of striking 
production deals with major record 
labels were kicked about at forum's 
seminar on "Production And Label 
Deals." This informative session 
gave disco deejays looking to the fu- 
ture a chance to hear first hand. the 
advantages and disadvantages of 
forming production companies. 

Alan Schivek, whose Music Or. 
ganization Ltd. is responsible for 
Jackie Moore's current disco smash 
on Columbia, explained the steps 
he took to get started. We started 

with a producer, Bobby Eli, mitt 
then an artist, Jackie Moore, and 
we were able to put them together 
with material that was strong 
enough to interest Columbia," Schi- 
vek explained. 

Jerry Love of Love -Zagar Produc- 
tions spoke of the evolution of his 
company. We started out doing 
concept albums," Love stated, 
"But now we are able to deal with 
artists that we can develop." 

Rick Stevens, vice president A &R 
of Polydor Records, told the gather. 

ing that production deals that may 
be good for one label are not always 
good for another. 

Lawyer Steven Machat of the firm 
Machat & Machat explained the dif- 
ferent roles an attorney can play in 
landing production deals. 

Sam /Columbia Record's Daniel 
Glass spoke of the advantage of 
striking a deal with one of the major 
labels. "A major like Columbia can 
give you the thrust to push a hot 
record over the edge and achieve its 
full potential," Glass stated. 

By Global Prospects 
By IRV LICHTMAN 

U.S. publishers have bright pros 
pects for their material. disco or 
otherwise, with proper communi- 
cation channels with their inter 
national ties. 

And they're even for money.mak. 
ing surprises if they keep the tunes 
flowing. even if the material has no 

previous track record in the U 

and is. in tact. a brand new c 

These and other elements 
j 

publishing on a domestic and intC 
national scale were covered at 
Disco Forum panel. The panel w 

(Continued on page Si 

Lennie Hodes 

From the left, Roy B., Tom Hayden, Alan Schivek, Ray Caviano. 

t. 
From the left, John Luongo, Daniel Glass, Rick 

A 

Peter Kirsten 

NATIONAL ORGANIZATION 

,Panel Delineates Between Club MobileGroupNeeded 
Jocks And Deejay Programming 

By NELSON GEORGE 
The Disco Forum panel on "Disco differences between radio and 

Radio -Programming Differences disco programming. However, that 
In Clubs And Radio" had several really became a subtext for a 

panel members clearly define the heated debate on the qualifications 

of club jocks for on air radio work. 
Matt Clenott is the program di- 

rector for WDAL -FM in Chicago and 
held that post at WKTU.FM when it 
moved into the disco market. He 
outlined three critical differences 
between radio and club program. 
wing. 

"One, in a club you have a vela 
tively captive audience. while on ra 
dio all it takes is a turn of the wrist 
to get a new station. Two, at a club 
you are hearing the music through 
powerful sound systems, while with 
radio you may be listening to a tiny 
car radio, a clock radio or some 
thing like it. 

"Three, a radio listener can be 
anywhere, doing anything. and use 
the radio as a companion for other 
activites. That is very different from 
the highly charged club atmos- 
phere. All these factors dictate a dif 
ferent approach to programming." 
he stated. 

Bob Pantano of WCAUFM in 
Philadelphia got into radio from 
working in clubs and in fact still 
spins in local discos. He noted "that 
since you have different audiences 
for a club and on radio you have to 
excite people differently. On radio 
you do it with music selection and 
flow. You can use disco mixing tech. 
niques on radio. but you really have 
to know what you are doing. 

"Also. for a jock to spin in a 

packed disco and then be in a 
small, hot broadcast room, the style 
and altitude is obviously going to be 
changed." 

Many in the audience questioned 
the ability of regular radio an 
nounrers to broadcast disco music. 

The need for a national mobile 
disco organization was the recur- 
ring thread that ran through the 
"Mobile Disco Today" Forum panel. 

Mobile operators are among 
fastest growing segments of 
disco industry, yet the mobiles 
publicity, proper equipment 
eration, and respect. Most in 
tendance at the discussion felt t 
a national mobile association 
solve most of these problems. 

Moderator Norma Goodndge at 

New York's Disco Van 2000 opened 
the meeting by giving a brief history 

of the mobile industry. 
Larry Pim of the Fantastic Disco 

Machine of Ohio told the gathering 
that in his area, mobile jocks are 

carrying the disco movement. 
Steve Pollock of Sound-Trek of 

Miami explained how his operation 
has handled functions ranging 
from a simple house party to a bar 

mitzvah in the Orange Bowl. "We 

have had to take equipment that 

was designed for standing discos i 

and apply t to mobile use," Pollock 

said 
Philadelphia's Hal Weinberg. o. 

Purple Haze. talked about his o 

ahoy and how it works in an a 

disco market 
Joe Castellanos of the Inter 

national Mobile Disco Assn. called 

for increased professionalism in the 

(Continued an page 52) 

i 
f rom the top, Ron DeFore, Steve Pollock, Ken Jason, Norma Goodridge, 

Weinberg. 1.4,-.LaótpHortorterr7-Ptf 
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Disco Forum Report 

Webb, Roy Webb, Da Vinci's Joseph Coach, Intl 
Franchising Assn. 

Michael O'Harro, Parris Westbrook, 
Tramps, Washington, 2001 Clubs of America 

D.C. 

Wayne Rosso, ACl/ 
Kelsey Sound 

Michael Wilkings. 
Wood /Wilkings Asso- 

ciates 

)Climate Improving For Franchising Programs 
If the encouraging remarks of the 

franchising for newcomers Disco 
Forum panel are any indication, the 
climate for this concept is steadily 
improving. 

Panelist Joseph Coach of the In- 

ternational Franchising Assn said 
that coupled with the growing credi 
bóty of disco as an industry. fran- 
chise regulations due shortly from 
the Federal Trade Commission will 
enhance such ventures for both the 
potential disco franchiser and Iran - 

crosee. 

C ,-:-ch referred to the full- discoo 

sure document that will be required 
by the Federal Trade Commission 
starling in October 1979. With a 

similar law already in effect in 14 
states, the FTC amendment will re- 
quire franchise operations nation- 
wide to make all pertinent business 
aspects clear to the prospecting in. 
vestor. 

Another panelist was Douglas 
Schwartz, an economic and plan- 
ning consultant who has recently 
taken on disco clients. 

Primarily involved with real es- 
tate, Schwartz is helping several 

Clubs Tailored To 
Individual Designs 

By DICK NUSSER 

There s no single approach to 
design and construction, par 

pants in a disco forum panel dis 
on on the subject told mem- 
of the audience. It all depends 
ientele. space, and budget. 

erator Gary Fnedman of TJ's 
s. a Hawaiian -based chain. 

ed the session with a slide 
talion of mostly hotel discos 

ranged from the opulent to the 
opulent Friedman main 
in his opening remarks that 
body's trying to do Studio 54 

things and they're bombing." 
om Vaughn of Juliana's. an in- 
ational chain of disco consult- 

Is, stressed the importance of 
dying the market and creating 

a compatible design He also eau- 
honed that private membership 
clubs were "a large undertaking." 

Scott Forbes of Los Angeles' Stu 
dio One agreed. pointing out that 
the rough and tumble clientele at 

i'Studio One weren't so much inter- 
ested in decor as in the combina 

of light and sound that made it 
hit. The watchword for equipment 
ddecor at Studio One was "dura - 
ity" he said 
Echoing Vaughn's remarks, he 

reminded the audience not to take 
chances with people who don't have 
expertise in disco design. Many ar 
chitects, for example. have no idea 
What sort of interior construction is 

bad tor acoustics. When in doubt, 
said panelists Dave Kelsey of ACI, 
Dave Kelsey Sound. "hire experts." 

Michael Wilkings of Wilkings & 

Associates, a firm that designs. 
builds and turns over the operation 
to disco owners. also agreed that 
"sound and light are the key " 

Dave Kelsey 
ACI Kelsey Sound. 

Scott Forbes 
Studio One, L.A. 

atom left Tho han Juliana's; Tim Tunks. Design Thrust; and Larry 
Silverman, ' u ipase. 

By BOB RIEDINGER JR. 

discos and roller discos obtain fi 
nancing for what has long been 
viewed as "high r sk" ventures. The 
consultant echoed Coach's remarks 
about the growing confidence in 
disco from the business and financ- 
ing sectors. 

Undoubtedly the inclusion of 
Coach and Schwartz served this 
session with a much -needed. out 
side -the industry perspective that 
had been missed al previous fo- 
rums. 

In addition to Schwartz and 
Coach, the panel included consult- 

GETS MIXED REVIEWS 

ants Roy Webb. Michael Wilkings of 

Wilkings Wood Associates and Mr 
chael O'Harro Parris Westbrook, 
operations director for 2001. Inc. 
acted as voice of the franchisor. 
while Mike Rosso of ACI /Kelsey 
sound did a commendable lob of 
steering this panel in a straight line. 

The session began with a slide 
presentation that offered the new- 
comer a clear and concise picture of 
what franchising is all about. 

Addressing itself to both franchi- 
sor and franchisee the panel tossed 
out ideas on how to finance a con- 

cept or buy into a franchise. While 
there is still enough resistance to 
"high risk" propositions, said Joe 
Coach, there are agencies that can 
be turned to for help such as the 
Small Business Enterprises when 
other traditional avenues have 
been tried. 

Schwartz stated that speculative 
undertakings will often need to 
have the bulk of its funds on hand 
before given serious consideration. 
A would -be entrepreneur may find 
a financer good for 50 %. but he 

(Continued on page 54) 

DJ Remixing Spurs Sparks 
The sparks started flying the 

Disco VI international producers 
panel when Arista's Audrey Joseph 
challenged those producers who 
won't let DJs remix their records 

"DJs live in discotheques," she 
explained. "Why do producers so 
often have an attitude of 'Don't 
touch my musk ?' " 

Producer tan Levine agreed with 
Joseph, noting that "the whole face 
of today's disco was shaped by the 
DJ, not the producer, since DJs 
were the ones who looped cuts to- 
gether back in 1974-75 to make 
longer and longer tracks." 

Levine added that in this view the 
best cut on producer Jeff Lane's 
Aquarian Dream album on Elektra 
was one which was remixed by Rick 
Gianatos. 

"I thought it was terrible," re- 
plied Lane, whose past credits in- 
clude B T. Express and Brass Con- 
struction. "In the last five years. my 
productions have sold 23 million 
copies." Lane said. "and I've al. 
ways done my own mixes. But this 
time in a freak accident I tel some- 
one else do it for me and it was a 

mistake." 
Mellowing a bit Lane added. "The 

record shipped last week. If it goes 
gold, Rick's a friend of mine. If it 

stifts, hear that in the mix 

Cianatos, who, along with fellow 
panelist Kenny Lehman used to be 

a disco DJ. noted that Walter Gib 

bins is an example of a thorough 
reamer "He'll turn the record in 

side out and upside down,' said 
Gianatos, "taking the producer's 
record and putting it in the garbage 
can. 

"Sometimes I'll say. 'that's not 

the producer's record, but some- 

times he kills you." 
Freddie Perren. who chaired the 

panel, acknowledged that a provi 
sion in his contract forbids anyone 
else tampering with his produc- 
tions, "And I worked to get to that 
point too," he said. 

Michael Zager 

His frequent collaborator, Dino 
Fekaris, explained his position this 
way: "When I give the final mix. it's 
like a suggested list price- If some- 
one wants to turn the bass or treble 
up, fine." 

As for whether he'll make 
changes in his own productions, 
Jerry Love, who has worked with Mr 
chael Zager, notes: "I can't think of 
an album where haven't gone 
back and remixed something. You 
have to live with it for awhile." 

Perren agreed, saying: "I con- 
stantly go back and listen and re -lis- 
ten and make changes. It helps if 
you get away from it for a couple of 
days." How do you know when to 
stop making changes? "You'll have 
a release date." quipped Freddie, 
"you might have to stop sometime 
around then :' 

Even Lane, who KO'd the remix 
by Gianatos, said he looks for teed. 
back on his productions. "I listen." 
he said, "but if I feel very strongly 

(Continued vu page ?J) 

Freddie Perren Dino Fekaris 
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A sluggish economy could lead 
record companies to trim their pro 
motional lists unless disco pools po 
lice themselves, a Disco Forum 
panel discussion on record pools 

nisco Forum Report 
If 'oo been As Label Money Savei 

and DJ associations revealed 
Polydor's David Steele sum- 

marized for most label spokesmen 
when he opened the discussion by 
stating that labels favor pools that 

International 
Dave Peaslee 

Disco Pool; Claus Hedberg. VSD Sweden. 

t }. 

handle distribution chores e1 

ficiently and get feedback informa- 
tion quickly 

Another hot topic was whether or 
not DJs should promote imported 
disco disks, or even play them at all 

Playing them. and obtaining 
them. was left up to individual DJs 
to decide, but to promote them was 
another matter. particularly since 
radio doesn't play there 

Moderator Judy Weinstein of For 
The Record Pool in New York 
summed things up as she recalled 
servicing her members with an im- 
ported single. 

But people couldn't go out and 
buy it so what's the point of creat- 
ing a demand ?" she asked Others 
agreed. 

Whether or not pools should 
"energetically" be promoting each 
companies' product was another 
area of debate. 

Gave Peaslee of the International 
Disco Record Corp. spoke for many 
of his colleagues when he described 
the lob of the pools and the Dis as 
being a sort of filter that insured 

that what gets played represent 
the best. 

Craig Kostich of Warner /RR 
Records acknowledged that label 

ICrrnrrnired im purse S! 

From left, Judy Weinstein, For The Record Pool; Roy B.. Emer- 
gency Records. 

'. / rr..,: 

á From left. George Borden. Boston Record Pool; Craig Kostich, Warner -RFC Records; Jack Witherby, Ariola Records; Michael Zgarka, Canadian Record Pool; David Steele 'r, ydor Records; Dan 
Joseph, TK Records. 

Pairings Key To Live Acts 

billboard photos by Susan Were'` 

Counterclockwise: D.C. 
LaRue, a member of Mu. 
sique, Chuck Holmes, man- 
ager of Anita Ward; Phil 
Hurtt, Grace Jones, Anita 
Ward, a second member of 

Musique. 

Its imperative for disco artists to 
perform live if they are to achieve 
visibility and credibility as perform- 
ers. But the bookings have to make 
sense 

That was the conclusion of a 

panel of artists at Disco VI chaired 
by Forum director. Bill Wardlow 

"Agencies don't always make the 
most astute pairings." said Ward 
low -The William Morris Agency 
lust paired Gloria Gaynor with Seals 
& Crofts in Las Vegas. and I'll be 
frank about it. that could hurt her 
career " 

Anita Ward, whose "Ring My 
Bell" is one of the biggest hits of the 
summer, reported somewhat more 
sensible pairings for her perform- 
ance debut She'll travel with 
McFadden & Whitehead. the Gap 
Band. Con Funk Shun and possibly 
Lenny Williams in a special guest at 
traction capacity. 

"She's being packaged to expose 
her to the black concert market." 
explained manager Bob Caviano. 
"She's out there paying her dues 

Caviano also commented on the 
live performance activity of Grace 
Jones, whom he manages and 
books. 'Grace can only perform 
one show a night." he said. and 
she can not perform with other art 
ists due to the nature of her show " 

Asked about her strong image. 
Jones said it is something she has 
developed over the past several 
years She noted that she has 
cracked a whip in every perform- 
ance since a Disco Ill show in which 
a designer happened to hand her a 

whip as she was heading onstage 
Thus, a trademark part of her act 
arose out of pure happenstance_ 

Jones acknowledged that she lip 
synchs when she does television 
-A lot of tv places are not set up for 
npuit {," she explained, "so you 
ii.i ; ,rarlice mouthing until you 

it ¡.r: rlecl 

TURNTABLE DEMONSTRATION 

Panelists Take a Cue 
Turntable techniques are the art 

of mixing. cueing. phasing and lay. 
ering were the chosen topics at a 

panel discussion in Sybil's disco on 
the ground floor of the New York 
Hilton 

The Disco Forum session was on 
a special three turntable board pro- 
vided by Juliana s. who supervised 
the installation at Sybil's. and 
taught its spinners how to spin ef- 
fectively. 

Ken Jason of Latin Fever Dance 
productions led things off with a 

demonstration of phasing and lay. 
ering. using Donna Summer's On 
Sunset." Rosebud's "You're Never 
Gonna Die" and Pink Floyd's Have 
A Light " 

He said consoles equipped with 
variable pitch slides made it harder 

ontrol seques and Il., pre 
lei red using his hand to control 
turntable speeds during the deli. 
cate transitions. 

Moderator T.J. Johnson of TJ't 
Disco in Hawaii noted that he likes 
to use two pads on his turntable. 
one for static control and the other 
for getting a good grip when yot 
want to slow the speed dunng 
segues 

Michel Clarenbeek of Alexandra's, 
and Evergreen's in Stockholm. pro. 
vided the gathering with his spe 

cialty. which involves using twc 

copies of one record to repeat a soft 
piano break. He then puts this over 
lay into synch. providing a sort o' 

echo or overbeat effect. He uses 
Patrick Hernandez's "Born To Br 

Alive" in his demonstration. 

Counterclockwise: An attentive audience, Joe lantosca, Stage Door; Ken Ja 
son, Latin Fever; T.J. Johnson. T J's Discos. Michael Clarenbeek, Ever 
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Disco Forum Report 

Positive Image Stressed By Hot Seat Panelist 

Clockwise. from lower left: G. Keith Alexander, Stan Hoffman, Gary Friedman, Florence Greenberg. Jane Brinton, Ray Caviano, 
Michele Hart. Vince Pellegrino. 

"Hot Seat" panelists were very 
concerned with the image of disco. 
Must development, club layouts, 
and Forum director, opened the dis- 
cussed. 

Bill Wardlow, panel moderator 
and forum director, opened the dis- 
cussion of image by saying. "We 
can't have any negatives. we must 
project the positive in disco " 

That segwayed into a discussion 
about the appearance and style of 

discos Mike O'Harro, owner of 
Tramps disco in Washington. D.C., 
thought "people make the am 
bience of a disco. Until recently my 
club had no light show. I knew the 
kind of club I wanted and how to 
create the right atmosphere Many 
clubs get ripped-off in the begin- 
rung through buying a lot of equip- 
ment because they don't under 
stand the type of audience they 
want to serve." 

It was also pointed out "the hits 
of Palm Springs aren't the hits of 
the Paradise Garage in terms of 
programming." Ray Ford of Bobby 
McGee's. Phoenx, feels "clubs 
should not confine disco to any par- 
ticular sound There is a huge disco 
in Houston called the Cowboy that 
plays nothing but hard rock," he 
stated. 

Ford then opened discussion on 
what many considered a crucial 

DJs' BEHAVIOR VARIES 

area, disco artist career develop 
ment 

"I know Donna Summer and Vil- 
lage People" he said "But nothing 
about many of the other groups. We 
need promotion of the artists as 
people." 

Someone else noted "that during 
the rise of rock in the mid-1960s ev- 
eryone knew who the Beatles were 
and what the Rolling Stones were 
into It gave them an element of 
personal involvement We haven't 
had enough of that in disco." 

Wardlow criticized record com- 
panies. saying it "was their fault 
that their artists weren't better 
known as individuals The reliance 
in disco on studio groups was also 
chastized as being counter produc- 
tive by audience members. 

Ray Caviano, head of Warner/ 
RFC records, was the most articu- 
late on this point He said "that in 

Differences In Intl Scene 
Bone is to fudge from comments 

raised at the "International Disco - 
Differences in DJ Programming" 
Dam Forum seminar. rapping DJs 
and their lively antics, and a greater 
percentage of familiar music are 
man typical of disco across the At 
!antic than in Manhattan where a 

lode's no-nonsense veneer and con 
bnuous music go a long way 

The accent for this session was 
pnmanly British, as the two panel - 

its Simon Pollock of Regine's and 
Theo Loyla are based in London. 

Loyla, who directly services more 
than 600 DJs as disco promotions 

;manager for Polydor in Great Brit- 
ain. estimated that 95% of the U.K 
locks are doing ta lkovers, while only 
5% are "mute." 

"English people go to the discos 
to enjoy themselves and to be en 

lertained by the DJ." he said. point 
mg out that a DJ's "witticisms. 
stunts, and theatrics" are an im- 
portant part of the disco coperr- 
ence. 

From a label standpoint, the 
rap'. is also beneficial for product 
identification so that "we're always 
able to sell the records. When a DJ 
doesn't announce, there is a tend- 
ency among U.K. disco promoters 
not to service them." stated Loyla. 

According to Loyla. the British 
disco DJ works with a wider variety 
of music than his New York City 
counterpart Fusion and pop jazz 
cuts from artists such as Roy Ayers 
and Grover Washington find their 
way on to dance hall turntables, as 
well as r &b. and reggae, which has a 

big following in England 
British spinners were character- 

ized as either chart-based "main- 
liners" or "hip" locks. Loyla said 
many of the "hip" locks are rather 
snobbish toward the hits, and will 
discontinue play for a disco tune 
once it crosses into the realm of 
commerciality. 

Heavy on the imports. "hip" 
locks also program jazz fusion and 
black music. 

Elaborating afterwards, Loyla 
noted that "the majority of English 
discos will still program a lot of 
"smooch' records." Club patrons 
still enjoy getting close, and strong 
ballads. such as Peaches and 
Herb's "Reunited," can become big 
hits in the U K discos while topping 
the pop charts. 

To maintain consistency of 
sound and style for the inter- 
national Regine's chain, DJ Simon 
Pollack said each of the chain's 
clubs is based on the Manhattan 

operation DJ raps are almost non 
existent at the N Y London, Paris. 
and Rio clubs, but requests are gen- 
erally honored as a matter of good 
customer relations. 

Each location will also try to in- 

corporate a noticeable amount of 
the local sound, yet still maintain its 
international flavor. 

Moderator T.J. Johnson of IJ Dis 
cos in Hawaii has found his market 
comprised of significant numbers 
of tourists, alongside the local clien- 
tele. His emphasis is on "music that 
sells records implying a pop-disco 
orientation. 

Johnson pointed out two restnc 
lions on his programming, both 
coming in the form of complaints 
leveled at record labels and distrib- 
utors. 

Lack of record service for the DJ 

cropped up as standard criticism, 
but another bone of contention was 
the servicing of clubs and DJs with 
disco product not available in the lo- 

cal retail outlets Johnson main 
tamed that while some distributors 
"are spending too much time on 
the golf course" potential custom- 
ers are finding frustration in the 
record bins. 

Though a disco representative 
from continental Europe was sorely 
missed in this session. DJ Pollack 
offered a few of his observations, 
pointing out that "European disco 
is specialized and has its own style. 
It's that romantic language thing." 

American taste," he added, "is 
mass appeal," which has always 
gone over well in the U K. 

Occasionally a French single will 
strike the British disco fancy. "Ca 
Plane Pour Mo " by Plastic Ber 
trand caught on as a French punk 
novelty. 

the image building of disco acts 
many things have to be considered. 
When an Ashford and Simpson 
record a disco album it requires a 

different approach from a Gino Soc 
cio. 

"The key element is to get other 
departments outside disco promo- 
tion involved with what you are 
doing. You've got to set a game 
plan for your artist lust like as has 
been done for progressive rock 
groups," Caviano said 

"If the producer is the real force 
behind the music and there is no 
group. then the emphasis should 
be on him If we have this kind of 
imput, it makes it easier for disco to 
cross over to pop. Disco is in a stabi- 
lization period so we need to estab- 
lish tangible long range plans for 
disco pertomers," he said 

The ongoing problem of who 
should receive advance copies of 

disco product and who shouldn't. 
was also dealt with. 

Caviano felt the biggest problem 
any disco organization has is keep 
rng its mailing list current. "If that 
isn't together," he said, "you can- 
not get to first base." He added 
that with the majors curtailing 
some operations, mailing lists were 
becoming more tightly controlled. 

Michele Hart of Casablanca Rec. 

(Continued on page 51) 

LACK OF PROMOTION AIDS 

Retailers Lament 
Marketing Hassles 

The special problems of moving 
disco product on the retail level 
were explored in the Disco Forum 
retailing panel Moderator Nancy 
Sain, merchandising vice president 
for Butterfly Records, started the 
proceedings by immediately asking 
the floor for questions 

A representative of the Ph la. 

delphia area Sears stores began 
with a familiar lament on the lack of 
merchandising aids on disco prod 
uct. 

Amy Lebovitz, who handles retail 
for Banton & Co. of Los Angeles. 
blamed the lack of disco merchan- 
dising on a communications break- 
down within many major labels. 

49 

C 

C 
fn 

V 

m 

XI 

Sain talked about how her label t7 

attempts to handle disco merchan- 
dising. 

Daniel Glass of Sam /Columbia 
Records said that the average label 
executive is unaware of the intri- 
cacies of disco marketing. 

"Disco is basically a three to five 
week item and label sales staffs 
have to treat it much more aggres- 
sively than other music forms," 
Glass said. "One way of making 
dealers more aware is sending out 
test pressings of hot disco product 
to key locations." 

Ken Wills of the Music Plus stores 
of Southern California said that he 

(Continued on page 55) 
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m From left, Ed Chalpin, PPX Enterprises: Marvin Facher, president. Roller Skat 
O; ing Rink Group; Mickey Gensler. Metro Report. 

fisco Forum Report 
FRANCHISING & CHAINS UPDATE xr } ctua V7 P1rtri 

For Roller Rinks 
I he Den Forum parie, un the el 

feel of disco and roller rinks was 
marked by optimistic statements 
and rosey predictions for the mar- 
nage of both fields 

From moderator Ed Chalpin of 
PPX Enterprises to panelists Bernie 
Block, vice president. sales and 
marketing, De-Lite Records. Marvin 
Facher, president of the Roller 
Skating Rinks Operators Assn., Hal 
Stein. assistant promotion director 
for WKTU New York: Mickey Gen 

sler, publisher ui the Metropolitan 
Report. and Doris McMillian. a re- 
porter for WNEW -TV, the enthuse 
asm for roller disco was uniform 

Chalpin opened the panel with a 

statement featuring positive statis- 
tics on the possibilities of roller 
rinks as a market for record com 
pannes. 

Facher outlined the diversity of 
rinks working under the roller disco 
banner "There are many rinks 

r ('vnnn«ed roll fniye 56i 

From IeH, Bernie Block, GeLite Records: Doris McMillin, manager of the Vil. 
lage Wizards: Hal Stein, WKTU -FM. 

Webb: Do Your Homework 
Consultant Roy Webb 

11 you have no experience, then 
get someone who does And while 
you're at it, do your homework. 

Similar advice sounded across 
the board for the Disco Forum semi- 
nar on franchising and chains up 
date. 

Experts in the area of multiclub 
marketing stressed the importance 
of heavy preparation before making 
any serious investment while also 
pointing to the advantage of "buy 
ing expertise." 

For those untested waters, ACI: 
Dave Kelsey Sound's Wayne Rosso 
suggests the hiring of a market re 

search company and an individual 
consultant to pinpoint a market's 
potential But even consultant Mi 
chael Wilkings of Wilkings Woods 
Associates said there are avenues 
the entrepreneur can investigate on 
his own 

"Get to the Chamber of Com- 
merce for town demographics. Go 
to the bars. restaurants, and dis 
cos. Ask questions. find out what 
people are interested in." he said 

While one area is different from 
another, 2001 Clubs of America at 
tempts to distill the most popular 
elements of the disco experience 
for easier marketing of its Fran 
chised clubs. "We try to run all our 
clubs the same way." said 2001 
president Tom layson. "we cater to 
middle America. The masses " 

As part of this homogenizing out- 
look, Jayson said that a new add). 
Lion to the company's many Oper 
ations will be the creation of a 2001 
school for managers and deelays at 
2001's home base of Pittsburgh 

ina: idea Ads to lte+e,r. 
area Ray Ford of the Bobby 
McGees chain commented Ac 
cording to Ford, the recent success 
of its restaurant disco concept in 

Anchorage ("we felt there was 
room for us in Alaska "). has sup- 
ported such a philosophy. Under 
construction now are McGees' sites 
in Arlington. Tex., La Brea. Calif., 
and Mesa. Aro 

The panel felt that not lust mar 
kefing position. but actual physical 
positioning is important to the 
clubs. (Continued on page 551 

Tom Jayson 
2001 Clubs of America. 

From left, Roy Webb. Da Vinci's: Ray Ford. Bobby 
McGee's. 

From left,' Michael Wilkings, Wood.Wilkings; Kay 

Lattin, Ramada Inns. 

Space Age Accessories Key Industry Smiles 
D There were many new faces á among the software exhibitors at 

Disco Forum VI. and most wore 
smiles alongside their displays. Up. 
tempo response was noted from an 
industry that thrives on the latest in 
spaceage trinkets and assorted 
disco accessories 

The creative novelty item has al- 
ways been rewarded with instant 
enthusiasm in this faddish area, 
and so have creative marketing et 
torts that give standard product 
new life when tagged to the disco 
movement 

One of the most popular addi 
bons to the Forum exhibit hall came 
from Codefite Distributors of 
N.Y C. r Alpha Aromatics. 

"I think the neat thing is that 
were in the dairy and ice cream 
business and we're doing so well 
here." said representative George 
Goodliffe. 

Miller Brewing Co returned to 
the delight of exhibitors and Forum 
registrants Miller served endless 
glasses of its Miller Lae and Low 
enbrau labels, while quaffers were 
treated to roller disco and guest DJ 
demonstrations 

Wearing a grey costume right out 
of "Shape of Things To Come." 
with a black stocking over his face 
and a what might best be described 
as a mirrored salad bowl rotating on 
his head. designer Tony Bianchi 
called attention to the Prismamask 
and Blindflash from Fump of 
Brooklyn. 

With detraction grading that 
works off direct lighting, these 
mask,: create '-_'!nrourvis tor the 
wearer whit:- ,p»yir,S iq the my, 
tique and allure_ nt the fiscr ,,r,,r.e 

I he, masquerade items are 
available at .124 per dozen for the 

Bfindllash and $36 per dozen tor 
the Pnsmamask, up to the first five 
dozen, reduced rates for larger 
quantities. 

Acrylic Butterfly Crowns and glit 
ter filled tube belts rounded out 
Fumps' display of impulse and pro 
motional items 

-Flashers" were on hand with a 

wide array of ministrobed pieces 
from Magnamics. Inc. of White 
Plains. N Y Included in its Flashin' 
Fashion line was everything from 
suspenders. belts and garters to 
tote bags and visors. 

Hollywood Flash displayed some 
of its electrified custom made T 

shirts and jackets, all enhanced by 
attractive stitch work artistry Vince 
Bagnall of the Beverly Hills based 
operation says custom shirts are 
available at $30 per unit on a 10- 
unit order with special decreasing 
rates for larger quantities. Stock de 
signs are also available, including 
"On The Air." which Bagnall notes 
has always been a last mover at 
previous Forums 

For Isabel Verda of L.E.P. Enter 
prises, having an exhibit booth 
turned out to be a pressing engage. 
ment. Taking advantage of Forum 
traffic, L.E.P. did some brisk retail 
ing of its sparkling T shirts with 
their glittering transfers ironed on 
the spot. 

Stepping up to high fashion for 
disco promotions and club em 
ployes. Esia, Inc. created a full line 
of exotic styles that brings the fan- 
tasy element of disco front and cen- 
ter. Formerly Denise, Inc the oper- 
ation boasts a new midtown 
Manhattan location. Stunning 
iii) teIS ertr'Cted more than a few 
glances here this weekend 

"Discreet, yet eye catching " 

That's how a rep from newcomer 
Disco Star Jewelry. described its 
elegant accessories. "A good con 
versation starter," each pin, cutf 
link, pendant or adjustable ring has 
500 hours of continuous life (or 
"200 evenings out on the town "). 

Lasers Image of Salt Lake City, 
Utah, wished it had brought a stock 
of its holographic jewelry The 3 -D 
images captured in a disk to be 
worn on a chain, or on a belt buckle 
generated much response, which 
Steve Trump said they hadn't 
planned on 

Pendants have a suggested list of 
$15 95, the wholesale cost to our- 
chaser is $7 98 for the first two 
dozen A triangular point of sale dis 
play case with the most advan. 
tageous lighting is available for 
$40 

A veteran of Forum exhibits. New 
York Promotions and Awards. dis 
played over a flashy counter its at 
est in L E D. hand painted jewelry, 
including disco faces, square gold 
plated items and satinized medal 
lions. "The Forum has always been 
a super show for us," said presi 
dent Tom Rabstenek. "We've 
picked up distribution worldwide." 

Always popular in the promo 
playground are the various items 
stamped with a message. or a club. 
label logo The Robbi Promotional 
Advertising booth overflowed with a 

cornucopia of possibilities. There 
was a whole jot of shakin' goin' on 
at the Partee Products Unlimited 
table, where the specially item was 
the Disco Shaker. 

A unique exhibit was Mike Sto 
ners Dip Er Doo. This small paper 
airplane is taken out of its enve- 
lope, unfolded. and. when tossed in 
the air, returns to "the pilot " 

Weighted at the nose, these planes 
carry any desired phrase. 

Programming aids found among 
the exhibits included Billboard's 
Music In The Air disco record serv- 
ice, with 52 packages of two new 
LPs and one new 12.inch single 
available to the yearly subscriber 
for $411 Another record program- 
ming service. Disconet. announced 

its idlest disk issue which includes 
S.O.S. and France Joli on the spe- 

cial Disconet mix. 

The Washington based Disco 

Potpourri is a monthly compilation 
of disco tunes getting popular club 
play and includes beats-perminute 
listings It, too. was sharing booth 
space 

74 Companies Show 
Improved Hardware 

By STEPHEN TRAIMAN 
The growing sophistication or the 

backbone of the disco industry- 
sound. lighting and lasers -was 
again much in evidence on the ex- 
hibit floor and in sound rooms and 
demo suites of Disco Forum. 

About three of every five exhib 
itors -74 of the 121 companies - 
showed new and improved hard- 
ware and special effects 

Equally important, about one of 
every five exhibitors was at a Disco 
Forum for the first time, evidence 
that the market is attracting new 
blood due to its profit potential. 

The growing international mar- 
ketplace for disco sound and light 
ing equipment has become a two 
way street, with virtually every corn 
piny reporting excellent interest 
from overseas visitors. on top of 
solid feedback from the last Forum 
in late February that produced good 
export orders. 

Conversely, the importance of 
the U.S. market which brought AEC 

France (J Cotlyns) Ligyknró -arty 

Comel Paris Power) to test the wa 
tern at the last Forum has 

Prompted the two French-based 
firms to set up an American distti 
bubon network 

Tophat Entertainment, headed 
by Art Cervi in Lmeswlle, Pa,, will 

handle the operations here for the 

two firms which claim a large mar- 

ket share of European disco lighting 
and sound respectively 

Major audio firms also are getting 
into the disco promotional area. 

with Technics announcing more de. 

tails of its first national Technics 
disco dance competition set for 20 

cities from Oct. 15Nov. 15 (Bill' 
board. May 12. 1979). The 20 win- 
ners will be flown to Las Vegas for 

the finals at Paul Anka's Jubilation 
club. with total prizes of more than 
$40.000 

TRG Communications, handling 
the promo, was soliciting clubs at 

the Forum, with discos to be se 
jetted in New York, Los Angeles. 

lied on page 531 
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Disco Forum Report 
Laser Safety: Warnings Made Pools: Label Money Savers 

t ,1 j,:ued from rage 4: 

shows -and this included mobile 

disco operators -which incorporate 

a laser in their acts, must get clear 

ancetram radiology officials and lo 

al authorities before setting up 

and using the equipment 
Dennis disclosed that although 

Itere were still some lighting corn 
pelves offering unauthorized la 

ers. the majority were "bending 
Nei backwards" to comply with the 
3pvernment's regulations Noted 

Dennis They understand and ap. 

elevate what we are trying to do. 

ehdthey are for the most part male 

Ong every effort to cooperate with 

us' 
Dick Sandhaus. of Science Fa 

Iron. one of the leading makers and 

installers of club and concert la 

sers, promised his audience that 
eventual mass production will bring 
down the present high cost How- 

ever." he added. it will always be a 

delicate. highly sensitive piece ot 

equipment which should. under no 

circumstances, be used by anyone 

ah, is not carefully trained in han 

dung it. 
Asked where a club owner or a 

member of his staff could turn for 
such training. Sandhaus slated 
that his company otters free train 
ing to buyers who purchase their 
systems from Science Faction. 

Another member of the audience 
suggested that the Radiological Bu 
reau compile a handbook on the 
dó s and don'ts of working with la 

sers. but Dennis dismissed the sug 
gestion with the observation that 
the handling ot lasers was too deli 
cate an undertaking to be taught et 
tectively through manuals 

Jack Ransom. of Metro Lites. 
New York, stunned his audience by 
disclosing that many of the innova 
tions in lighting were coming from 
abroad. -The Europeans are 
among the leaders In this area." he 
stated. 

Ransom said that this was not 
new. that disco components. partic 
ularly the lighting. had always been 
imported It is lust that the U.S 

The New S2L 3x800 3- Channel Controller 

GO FOR PERFECTION. WE DID! 

Ye- i 

The leading lights. 
229 NEWTOWN ROAD, P.AINVIEW, NY 11603 (516) 752 -1288 

Eiectra ...... the 
manufacturing 
source 

You've seen us on TV- 
Now get to know us 
and buy direct! 
Electra manufacturers, designs and 
distributes DISCO Lighting and Visual 
Effects equipment for Clubs, Rinks and 
Entertainment Complexes - from one 
stock unit thru custom design planning 
and manufacture. 
Controllers Dance Floors Mirror Balls Pin Beams 
Fog machines Track Lighting Remote Controls Projectors 
Strobe Chase Lights Filters Ceiling Turners Black Light 
Revolving Pin Beams Helicopters Installations &More! 

ELECTRA'S LITE SHOWS ARE FEATURED IN 
ENTERTAINMENT COMPLEXES AROUND THE 
WORLD AND CAN BE SEEN WEEKLY ON 
MANY TELEVISION SHOWS INCLUDING: 
WABC -TV WPIX -TV CHANNEL J 

AMERICAN SOUL ALIVE KEEP ON 
BANDSTAND DANCIN' 

buy direct! Catalogue available 
Electra Display: 122 W. 27th St.. New York. N.Y. 10001 
(212) 924 -1022 Reps /Dealers Invited 

ompanies have taken these corn 
cents and embellished them, he 
said. 

The panel agreed that the Japa 
nese had not yet gol seriously in 
volved in the disco light and sound 
market. because it was still "too 
small tor them to be bothered 
with " However. the consensus was 
That with more and more people 
turning to outfitting their homes 
with mini disco systems. the mar 
ket was becoming much more fea 
sable for the Japanese 

"Right now," stated one panel 
Isl. they have some of the most 
fantastic light shows in their own 
country. and they will not hesitate 
to export them when they feel the 
market climate is right." 

Ransom. who at one point felt 
that both panelists and audience 
were becoming too hung up on la 

sers, reminded them that there 
were other exciting innovations in 
lighting, He talked of low voltage. 
lighted. and liquid dance floors. 
both of which his company was sup 
plying. and suggested that the ap 
peal and flexibility of these units 
were enough to generate as much 
excitement as lasers 

Tony Gottlier of Illusion Lighting 
stated that his company now works 
as closely as possible with prospec 
hoe club owners in an effort to help 
maximize the potential of the con 
ventional lighting systems with 
which they may be working "What 
we prefer to do is to go in from the 
very beginning and work from the 
ground up in order to create as ex 
citing a show as possible." he said 

John Nadom of Litelab. and Gra- 
ham Smith of Graham Smith & As 
sociales. both agreed that the fu- 
ture design in lighting will 
incorporate more and more com 
putenzed controls with more chan- 
nels of light sources built in 

They observed that American 
disco audiences relate much better 
than other audiences to light shows 
in discos. and are actually ever 
gized by them 

Both men also urged the au 

dience that it was very important, in 

a market where change was the 
norm, to look down the road to ex 

pansion when installing lights and 
sound. 

If this is not done, then the 
equipment can soon become obso 
lete, and the more aggressive com 
petition will syphon oft your cus- 
tomers." 

The session was moderated by 
Kurt Lyle. head of Juliana's Oper 
ations in New York. 

Positive Image 
ciinnnue,1 )rani paci' .1v 

ords promotion department was 

sympathetic to the complaints of 
mobile DJs -11 is a difficult prob 
lern dealing with part time mobile 
disco deelays with unstable au 

diences. It is hard to be a police per 
son. a promotion person. and an 

administrator," she said 
O'Harro wondered why corn 

panies don't send product in care 
of the club owner, instead of 
serving deelays directly In two in- 

stances spinners left his club and 
continued to receive product while 
the club was left unserviced," 
stated O'Harro. 

Hart spoke up for the deejays 
feeling "that to cut them out would 
put them at the mercy of owners 
and endanger their livelihood " 

Stan Hoffman. president of Prel 

ude Records. felt "there is no black 
and white answer to this tiling. No 

pat way that is best for everyone 
lust think that it a guy is legitimate 
we will get the message." 

Cant niNd Irani page 48 

have primary responsibility for 
promoting disks that aren't instant 
hits." 

With 100 to 150 pieces of prod 
uct coming in each month it gets 
tough to get behind each one," said 
George Borden of the Boston 
Record Pool. 

But feedback is still crucial 
The days of a record pool lust re 

cewing product and playing it are 
over." said co moderator Arnie 
Smith of RSO. 

Bob Pantano of the POPS Record 
Poll suggested that weekly meet 
ings of DJs were necessary to 
coordinate feedback and provide la 

bets with accurate and up to date 
information 

Theo Loyla, who works for Poly 
dor Records in London and also 
heads the Federation of Disco DJs 
in the U K., observed from the floor 
that ''a pool's primary respon 
sibility is to a DJ. and a label's pri 
mary responsibility is to its artists " 

He acknowledged that labels 
have a more difficult lob promoting 

disks bec.iii 'Iure is little oppor- 
tunity for ore_ on one contact since 
there are so many DJs, clubs and 
radio stations. 

Ray Caviano of Warner /RFC dis- 
puted that, at least from his per 
sonal standpoint, maintaining that 
his company strives to have a one 
on one rapport with DJs. 

Cutting lists for economy reasons 
surfaced next, with Caviano noting 
that when he cut his list from 9.000 
to 7.900 it "barely made a dent" 
but it had to be done. 

After much give and take. it was 
finally agreed by a malonty of the 
17 panelists that the pools them 
selves should be the ones to make 
the cuts and set limits on how many 
copies of a disk are in circulation. 

If worse came to worse, a rotation 
system would have to be arranged, 
one panelist said 

A J Miller of the Southern Cali- 
fornia Disco DJ Assn said he was 
planning to "go up about 50" in his 
request for promotional copies but 
he realizes he'll have to make cut 
backs instead 

Congratulations on Your Hits! 
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Disk Talks 
( ,,,loomed Jrunl page 42 

territories. the panelists agreed. 
only because it took the edge off do- 
mestic sales in smaller markets 
where It doesn't pay an affiliate to 

press copies of a disk after the mar- 
ket has been saturated via Imports. 

- 

Label spokesmen nixed the idea 
of worldwide simultaneous re- 
leases, except In cases where the 
demand was overwhelming In all 
territories. And moderator Schacter 
also came out against promotional 
copies being shipped abroad on a 

massive scale. It would be too 
costly, he said. 

Gerry Jose, a DJ who broadcasts , 

over Radio /Television Hong Kong, 
said that labels were to blame for 
"poor timing" in the marketplace. 
He said that Anita Ward's "Ring My - 

Bell" was number one in listener 
requests but the record couldn't be 
found in the stores. 

Schlacter said that it was often 
necessary to "bring pressure" on 

local affiliates to release a disk, and - 

suggested that DJs are the ones to 

do so. 
Australia's Thomas suggested 

that DJs and local label reps keep a 

close eye on import activity for clues 
to what is breaking. 

Polydor's Stevens repeated his - 

earlier contention that while im- 

ports might be hurting some sales. 

only certain disks would get re - 

leased internationally. "Generally 
these are ones that go top 10 in the 
U.S. and the U.K.. or top 5 in Ger- 

many," he said. 

Mobile Operators 
Growing Rapidly 

;Y 

Continued %n,m page 46 

Industry and an end to the so- called 
street jocks. 

Ron De Fore of Captain Disco In 

Los Angeles expressed the hope 

that the Forum would lead to a na. 

tlonal mobile disco association. 
Ken Jayson of Latin Fever Dance 

Productions of Chicago echoed 
De Fore's thoughts and briefly ex. 

plumed his company's operations. 
Norma Goodrldge told the group 

that her Disco Van 2000 had made 

great strides, "A few years ago we 

were getting called by live bands 
who had work for us," Goodrldge 
remembered. but today we call 
the bands -" 

Wayne Rosso of ACT? Dave Kelsy 

Sound echoed the earlier calls for 
increased professionalism in the 
mobile Industry 

Questions from the audience 
touched on a wide range of topics 
such as equipment insurance and 

dealing with cheaper "street 
locks." Most panelists agreed that a 

mobile association would solve 
many of these problems. 
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Disco Forum Report 
Pure Or `Enhanced' Sound Stand 
.60M.! from page 40 

the purpose of the deelay when you 

add those gimmicks " 

Kelsey fired back that disco 

fieques provided "lusty" listening 

environments, and that disco au 

dienceswere not sound purists any 

,y. 
Rosner was aloof "It a system is 

dpanded, it can only be expanded 

downward," he sneered "And 
((hat. I ask, is the purpose of thatr 
He continued cuttingly "First and 

foremost. discos need good sound 

stems that can reproduce the 

tunes as they were originally re- 

rorded. Alter that has been 

achieved. you can think of expand 
ers and other gadgets if you so 

choose .' 

After a while, Kelsey relented a 

Idle_ He conceded that the -new." 
innovative disco spinner has forced 

Me record companies to produce 

better records He also predicted 

that the corning of digital record- 
gigs will not only revolutionize the 

record industry, but the way rec. 

ads are played (especially in dis- 

cos) as well 

-'Through digital, we will be able 
to get back into full ranges of in- 

Auments, and sound systems will 
*needed to accommodate them," 
re stated Kelsey also disclosed 
tat -'a lot of people in professional 
adie are looking closely at disco. 
and it would not be surprising it the 
reef great breakthrough in sound 
originates with the discotheque in 

Supporting Kelsey's champion 
not expanders and boom boxes. 
Ed King of Sound Unlimited said 

Hardware 
Exhibited 
t ,«i from pug, 

Dvcago. Baltimore/Washington, 
Philadelphia. Detroit. Kansas City. 
Minneapolis St- Paul. St. Louis, 

= Mitos, Houston. Gallas. Atlanta. 
Phoenix, San Francisco. Boston, 
Beveland. Pittsburgh, Denver and 
Khany, 

Mother of the more innovative 
' efforts announced at the Forum is 

O eOn The Move Systems traveling 
sain and light show disco Pack' 

- age. Mitch Acker in New York is 
coordinating the joint venture of 
Adler Design Associates. Bestek 
Theatrical Productions and Heavy 

I.Custom Sound to provide any cus- 
tom production. 

Among other audio highlights; 
tEL had two specially designed 
disco systems utilizing its compo- 
nents and electronics, dbx bowed jet pro sound enhancement sys- 
terns -a smgleband stereo dy- 
namic range expander and a combo 
stereo expanders subharmonic syn 
lhesizer, plus a new model 164 

0 stereo compressor limiter: Altec 
t displayed the first production mod 
1 elsof the new -Stanley Screamers' 
J lie of disco Speakers, a lomt ven 

lorewith Stanat Sound announced i at the May AES in Los Angeles, 
Also', Polyfonic SuperSound in- 

I trOduced its acoustic simulator with 
ii demos during the Forum at the Ice 

Palace disco: BOW had its new 
d 

'Wei 20 pro electronic stereo 
uossover. Technics had a produc 
Mnmodelof the new SL 1200 MK' 
turntable for late -August delivery. 

Çand Paso Sound showed its full 
sound reinforcement speaker -am 
Pkfer line to the disco mart for the 
test time 

A more detailed rundown of la- 
Sr. lighting and sound equipment 
down at the F. 'i ihniAudi.:,ideosection. 

they added a lot to conventional 
disco sound. King hailed European 
sound systems as being "very 
good," and felt that education of 
the disco sound buyer will even 
Wally go a long way toward improv 
mg the quality of sound systems 
generally_ 

King talked about the export 
market. and said that manufao 
hirers looking to this lucrative out 
let must build flexible equipment 
with voltage variances in mind He 
also warned that payments on in 
lernational shipments. especially to 

countries with unstable govern. 
ments. could be a problem, and 

sus it ,.ould not be a 

ball idea to get paid in advance 

Michel Lambert. Comeli Paris 
Power, whose company manufac- 
tures mixers and amplifiers among 
other components, urged concern 
(ration on quality and reliability of 
products, and a strong marketing 
operation to move the equipment 
to the buyer 

Rosner, still rattled by the temer 
ily of other panelists in suggesting 
the use of artificial aids on sound 
systems, stated that sound compo 
nents together should work as a 

finely honed tool, not a "piece of 
punk slapped together," 

DJ Mixing Keys Debate 
r on1,11 

about il, I send IIIe I+.ecll;nrk b.ic:k. 
That's what being a producer is all 
about " 

All of the assembled producers 
agreed that artist LPs are more in 
favor at the moment than studio 
concept creations "The days of the 
concept album are over," said Love, 
"The record companies don't lust 
want LPs, they want career building 
LPs." 

Perren's wife, Christine, advised 
fledgling lyricists that rather than 
send mountains of poetry to pub 
fishers as a sign of their writing skill 
they should write new lyrics to es- 

tablished songs. This, she said, is a 

of whether they 
r:,in -;' I wort; to MUSIC. 

Is it important on a demo to have 
full orchestration or will a simple 
approximation of the intended ar- 
rangement suffice' "lt it's strong 
material" said Zager. "where piano 
and voices will carry it. that's 
enough, but it it's an instrumental 
concept which requires a rhythm 
section, use one. 

Gianatos added that even if price 
is a factor, one should avoid cutting 
corners on the studio selected. "Go 
to a studio that's reasonably good." 
he advised. "Often when you go to a 

cheap studio you wind up spending 
more trying to save it in the mix." 

Here are some of the reasons 
why (Z j is #1 in disco 
throughout the world: 

i is the largest manufacturer of professional 
disco sound equipment 

7R1 speakers, mixers and preamplifiers 
have been used in thousands of 
installations world -wide 

GI.j products have been designed specifically 
for disco applications 

GLi offers a full two -year warranty on all products 

au provides authorized dealers with a 
free sound system design service 

GU equipment is delivered promptly from stock 

Go with the leader! 
MANUFACTURERS OF DISCO SOUND SYSTEMS. 
POWER AMPLIFIERS. MIXERS AND PROFESSIONAL SPEAKERS. 
FOR MORE INFORMATION. SEE YOUR GLi SOUND DEALER. 

'INTEGRATED SOUND SYSTEMS, INC. 
29 -50 Northern Blvd., Long Island City, N.Y. 11101 
(212) 729 -8400 
A Subsidiary of The VSC Corporation 
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Disco Forum 1-7 Sport 
Publishers 
At Forum 

Climate Improves On 
Franchising Program 

C'unlnrrcd from page 47 

should explore such costcutting 
tactics as leasing equipment. or go- 
ing in on a partnership. 

Look for tieins. Coach sug 
gested. particularly with already 
existing operations, such as hotel 
chains. 

Coach noted that unlike restau- 
rants and other operations condu 
cave to franchising. disco does not 
have a strong national trade associ 
ation. "Banks need that kind of 
backup." Currently. those seeking 
funds for their disco designs will en- 
counter rates between 5u, and Eton 

higher than the current I 1 sa°n in- 

terest rate on loans 

HUNTER COLLEGE OF N.Y. 
and 

DISCO VAN 2000 
present the 

WORLD'S FIRST 

DISCO DJ 

SCHOOL 

Fully rnuipp,1i bas 

CLI. Bozak, Crown, 
Meteor, Sennheiner, 

Arai. Stanton. Catonne. 
Contort: 

The Learning Center For 
Disco Programmers" (Dis) 

511 1% 54111 Si tiff: riots 
c1.1r'i) 111, , . In, 1111 h., 

212/541.8566 

Just orne of the 

Professional features 
of the Meteor Clubman 1.1 

Write or call for full details 

and local dealer to: 

METEOR LIGHT and SOUND CO. 

155 Michael Dr. Svosscr, N Y 11791 

Telephone 15161 364 -1900 

J _ _, _aA ..Jj 
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The panel agreed that the malos 

benefit a reputable franchise can 

offer is expertise. --We have our own 
company background and we have 

the track record," said Parris West- 

brook, as he pitched 2001 Clubs of 

America to moderator Rosso who 
roteplayed a prospective fran- 
chisee. 

"What really counts." added 
Westbrook. "IS the profits The pro 
portion of success is determined by 

how closely they (the franchisee) 
follow the program. because we've 
already been through it." 

Michael Wilkings felt the disco 
planning consultant has similar 
value for an investor. who's looking 
to put serious money into the build 
ing of a club or the establishing of a 

franchisor operation 

"If a person has his $250.000 or 

$500.000. unless he already knows 
the business, he's really swimming 
in unchartered waters. Where do 

you go7 There are enormous head 
aches to be overcome " What 
choices of lighting and sound 
equipment are the wisest in the 
long run are considerations. Wilk 
mgs suggested. that consultants 
and franchising companies have 
the answers to 

O'Harro said that the consultant 
can act for his client in getting in- 
vestment oriented individuals ex- 

cited about disco The consultant is 

among the most qualified to "give 
an overview of the industry and 
where its going. Most people don't 
have the facts and figures, the whys 
and wherefors of disco " 

But the industry is a ripe target 
for charlatans," cautioned Joe 
Coach. who stressed that consult 
ants' backgrounds should be in- 

vestigated by possible clients as 
thoroughly as potential franchisees 
should investigate the business his- 
tory of a chain 

Market research is a critical as- 

pect of any disco or franchise open 
ation, commented Roy Webb. 
Webb, who subscribes to the "bet- 
ter mousetrap" theory. felt a disco 
developer should not be infirm. 
dated by the existence of other 
clubs in a market. 

References to Studio 54 popped 
up and it was swiftly decided that 
one cannot create another Studio 
54. let alone franchise it The tech 
nology. yes. the clientele. no. said 
Webb. 

At least, not outside of New York 
City and L.A. 

Disco Format Has 
Lightning Success 

(anlrniied /rani page J') 

prises. and WK TU FM's "Studio 
92" program, was high on the idea 
of taking disco DJs and putting 
them on radio to expose people to a 

new sound 

"There's a tremendous need for 
cooperation between radio and 
disco people." claimed Martino. He 
further stated: We don't have any 
good air personalities in disco radio 
today. Disco DJs are now the trend- 
setters for the future." 

Dealing with a better relationship 
between disco performers and ra- 

dio, disco director of marketing for 
Columbia. Vince Pellegrino, 
brnngfll Ihis plant hon.. 1 h Saving 

c era/mired Own pa:. I', 

chaired by Leonard Hodes, chief of 
the Perren/Vibes Group and in- 
cluded Peter Kirsten of Global Mu- 
sic. Munich. Susan McKusker of 
Sumac Music and Don Sorkin of 

Butterfly Records and Butterfly Mu 

sic 
With constant communication, 

including a monthly newsletter, 
McKusker says her firm, part of the 
Love /lager production /publishing 
complex. has been able to come up 
with disco covers on the basis of 
demo records of new songs. 

"The Europeans are very bright." 
McKusker declared. and they'll 
come it you've got something on 
the charts, but you've got to haw 
constant contact with each territory 
on new material - 

For a small publisher who can't 
afford to attend international con- 
claves. written or phone contact is 
an absolute necessity, she added. 

Kirsten amplified, "A great deal 
of U.S. companies don't under 
stand the great respect we have for 
proper servicing of material Licens- 
ors don't want us to have demos. 
but they might be totally right for 
our market It can mean a tre. 
mendous amount of money don't 
want to spread illusions. but we 
have to get the demos first." 

Kirsten mentioned several no 
table covers he received. including 
Donna Summer on MacArthur 
Park" and Boney M's "Heart Of 
Gold," a reported 12 million seller 

Sorkin, who said Butterfly's mu 
sic publishing interests was em- 
barking on a campaign to extend 
the catalog beyond disco. has pre- 
pared a five-album set of disco 
demo recordings. called "Hot 
Traxx." for distribution to. among 
others, overseas licensees and 
prospective licensees. 

He stated that many a strong 
deal can be made at MIDEM and 
IMIC "as long as you're prepared 
for them before you get there." 

There was general agreement 
that in selecting sub licensees it 
was best to go with companies in 
which personal relationships could 
be established, and whose musical 
tastes ran parallel to one's needs. 
Kirsten said it was important. too, 
to have tied with a company with a 
production affiliate. 

For new writers in the audience 
who were concerned about giving 
up publishing rights to obtain rec- 
ords or an overall publishing deal. 
all the panelists gave assurance 
that they respected writers who 
have their own publishing entities 
and could strike a deal wherein 
such rights could be retained 

"Be adamant that you're a pub 
Usher," Hodes remarked 

There was some disagreement 
over simple or more sophisticated 
demo productions. Kirsten said he 
could rely on his "ears" no matter 
how simple. while McKusker stated 
a demo that indicated "feel" and a 
"personality" was important. 

Disco Forum 
Smith Associates won for best disco 
lighting installer. 

Award winning dee)ays included 
Helen Barton. Denver. Steve 
Barket. Cincinnati; Ray Clingman, 
Columbus/ Dayton; Ken Finley 
Kansas City. Mort Christianson 
Cleveland. Jerry Barnum. Min 
ncapolis 'St. Paul; Phil Mancini, 
r1, ;; Jersey, Bill Allman, Portland, 

San Diego, and Jack 
ß.i(.. T.iiii, Bay 
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Disco Forum Report 

Copyright Panelists Heat Licensing Talk 
Continued _from page 40 

indicating factors considered In 

evaluating a location as a disco- 
' theque, Forbes complained that it 

just appears to me to be an easy 
way for you to collect the money." 

Salter and Knittel, who is also an 

attorney, took turns answering 
Forbes. Knittell claimed that ASCAP 

'rates have not changed since 
1975" although rates might change 
at a given location because of a 

change in policy. 
Faced with Forbes' statement 

that no such change had occurred. 
Knittel said the initial lower rate 
had probably been incorrectly com- 

puted, but offered to verily it. 

After ASCAP began licensing dis- 

cos. Satter declared It became 

Retail Lament 
1_,luiniire,I firm parti' 4v 

tries to get records into his stores 
before the clubs and radio stations 
in his area get them. 

Casey Jones of the Disc Records 
stores of Austin. Tex., told of the 
problems of moving disco product 
in the mid -Texas area. 

Jones said that most of the pro - 

motion men in his area totally ig- 

nore disco though it is the second 
biggest music idiom in his market. 

very obvious that most places had 

very few seats since many people 

stand around." For that reason, 

ASCAP, she said, chose the occu- 
pancy figure as being more accu- 
rate. 

As to the earlier point on litiga- 
tion, Saffer expanded her thoughts 
by noting that she was "not saying I 

invite litigation," but rather that the 
situation "calls for some unified 
group" to sit down with ASCAP and 
discuss the rate structure. 

ASCAP cannot negotiate with in 
dividual disco owners, according to 
Satter. because. under the law, "we 
must offer the same agreement to 
all those similarly situated." For 
that reason, if one disco was able to 
obtain a more favorable agree- 
ment, others in like circumstances 
could demand the same treatment. 

Pressed on what a "national 
disco organization" would have to 
be, Salter said it must be "a group 
that can be representative of most" 
discotheques. 

Forbes pointed out that a suc- 
cessful disco owners association 
has never been formed nationally, 
leading to speculation it such a 

group would ever arise. 
He added that he was president 

of a 128 -member restaurant and 
tavern owners association in Los 
Angeles and inquired if ASCAP 
would be willing to sit down with his 
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group. Salter replied that they 
would explore the possibilities. 

Another member of the audience 
advanced the question of the disco 
owner's liability for licensing in view 
of disco's effectiveness in promot- 
ing records, 

Stating BMI's viewpoint, Colton 
proclaimed: "We're not singling out 
discotheques. We attempt in our 
formulas to get a balance of users." 
And to make this fair, he continued, 
"We attempt to evaluate users in all 
areas." 

"Your whole business is based on 
music," Saffer replied. As for the 
argument that the records were 
purchased, she stated that "When 
you buy a record or tape, you get 

only the physical ownership: you 
don't have the right to use that for 
commercial advantage." 

A question on mobile disco oper 
ators elicited a description of the h 

censmg system in this area by Col- 
ton: "If you're lust renting out your 
services, the club pays the fee. How 
ever, i1 you share in the receipts, 
you pay the fee." The distinction is 
based upon being "the entrepe 
neue." 

After several other questions in 

the far.ranging discussion, all three 
panelists agreed that it an owners 
group was formed that was truly 
representative of the discotheque 
industry, consideration would be 
given to negotiation for new license 
terms. 

12- Inchers A Hot Topic 
Continued Rini pig,' 41 

is a separate market," he declared 
Almost all of the panel's time was 

spent in direct discussion with the 
audience. 

Ray Harris of AVI Records noted 
that. "At previous panels, we 
learned that the 12 -inch speed had 
to be standardized at 331." In an- 
swer to a query by Marilyn Green - 

Fisher, a manager of disco deelays, 
Harris said, "We use the same ver- 
sion on the 12 -inch and the album 
but we have to make a 7 -inch single 
for radio." 

Some further discussion on this 
point followed with the general con- 
sensus that non -disco- formatted 
radio stations were playing longer 
songs than they did several years 
ago. 

A member of the audience then 
asked the panel: "Are 12 -inch sales 
sustaining themselves and do you 
think you'll be able to ride out the 
recession ?" 

"If it's a good record it will sell," 
was the simple answer given by Joe 
Cayre of Salsoul Records. 

Florence Greenberg of Channel 
Records responded that she was 
"worried about raising the price of 
the 12-inch to $4.98." 

"I agree," retorted Cayre. "and 
that's why we won't raise our price. 
I think the $4.98 12 -inch is a rip - 

off," he exclaimed. 
Following up Pellegrino's com- 

ments about multiple versions of 
the same song, Cayre observed: "I 
think we've all been hurt by putting 
out a remit and not releasing it 

commercially." 
As for the the costs of 12 -inch 

records, he advised, "I don't know 
about other labels, but we lose a lot 
of money on our 12- inches." 

Butterfly Records has not had 
much experience in this area, ac- 

cording to Nancy Sain. "We lust re- 

leased our first 12 -inch last 
month." she said. 

The panel was queried on 
whether albums such as the First 
Choice's "Hold Your Horses" or the 
"Ultimate" LP, both of which had 
sides with several tracks mixed to- 
gether, would affect 12 -inch record 
sales. 

Harris replied that this was "not 
the first time that records have 
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been segued. don't think it will at- 
fect anything." 

Some friendly debate began be- 
tween Greenberg and Cayre over 
who really released the first com- 
mercial 12 -inch record with neither 
party willing to concede the distinc- 
tion to the other. 

Franchising 
And Chains 

C'tuiNnrreil from pige Sil 

Ford pointed out that parking is a 

major problem in areas other than 
New York City. Panel mate Wilkings 
mentions that in some instances 
parking is not too critical, but sug- 
gested "more clubs be built closer 
to the mass transit to cope with the 
energy crunch." With the exception 
of New York, said Jayson, "we find 
that our clientele drives to the 
clubs." 

Addressing the topic of free- 
standing buildings versus pre- exist- 
ing structures, Kay Lattin of the Ra- 
mada Hospitality Group noted that 
"many people prefer to go to a free 
standing disco, rather than go 
through a hotel lobby," as might be 
the case In the fast -growing Ra- 

mada /disco couplings, "so we try 
to build separate entrances wher- 
ever possible." 

The Ramada Hospitality Group 
has made its serious commitment 
to disco, in operations, and in atti- 
tude. "You can give a club the best 
of everything, but without market- 
ing. excitement and enthusiasm it 
can die," stated Lattin. 
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Disco Forum Report 
Marriage Of Roller Rink,, 
Disco Gets Passing Grade 

L,,,,l:'rest tr,er try, n 
across the country that still feature 
skating to organ music and some 
that are 100% roller disco." he said. 
"But in between there is a vast dif- 
ference of opinion. Some rinks have 
a few lights. some play Top 40 hits, 
some mix straight disco with rock. 
In short, most roller discos across 
the country are between two ex- 

tremes," stated Facher. 
Block discussed his company's 

interest in roller disco and its re. 
lease of the single "Roller Disco" by 
Citi. "We feel the roller rinks can be 
a great launching pad for records 
and 1 mean good records We 
named the record 'Roller Disco' be 

cause we were aiming it specifically 
at the rinks," he stated. 

"If the rinks are going to emerge 
as a viable marketing tool we want 
to be part of it. Skaters are record 
buyers and we plan to do real pro 
motion in this area." In answer to a 

question from the audience. Block 
stated that all types of records, not 
lust those made' specifically for 
rinks. can be broken there. 

WKTU FM has long been a roller 
disco supporter and the reason, 
said Stein. could be found in de. 
mographics. "The WKTU audience 
and the skaters are the same." he 
said. "They both attract the 12 to 
34 audience, 76% of the audience 
is single, 66% are high school grad. 

o uates. And 50% buy 10 tapes or 
more." 

4 In tale brahon of its first annwer. 

m sary WKTU will be holding roller 
- I disco parties at rinks around New 

York with a 92 cents admission 
charge. Over the next four months 
WKTU will sponsor mobile discos 
that will have roller disco exhibi' 
lions Its sister station in Houston, 
KRLY.FM. is also heavily involved in 

co promoting roller disco. The action 
D will culminate in the World's Larg' 

7 est Skating Party at a 6.000 seat 
< auditorium with the proceeds going 

to Muscular Dystrophy. 
Gensler talked about the sudden 

proliferation of roller disco mate 
rial. He cited PPX Enterprises 
"Disco Dip" as a leader in roller 
disco music. But in recent weeks 
Casablanca Records has released 

'Dancing On Wheels' by a group 
called Kicking. RSO has 'Roller 
Disco' by East Coast and Chappell 
Music is very enthusiastic about 
'Skate Dance.' also have word that 
Simon and Shuster is doing a book 
on roller disco. 

McMillian, who also manages 
New York's popular skating group 
the Village Wizards, feels "that 
while skating to music is not new. 
the disco phenomenon has 
changed the tempo. I think roller 
rinks will set the pace and make or 
break disco music." 

Someone asked if liquor and 
roller disco mixed, to which Father 
answered an emphatic "no." 
"Skating and alcohol is dangerous 
not only to the skater. but to all 

around him." 
Panel members suggested to any 

roller disco owners that the sale of 
soft drinks and tutees should be ern. 
phasized. 

Panel members also agreed that 
demonstrating roller disco outside 
the rinks is an excellent way to mar- 
ket both the music and the roller 
concept. Block summed it up say. 
ing, "You can see a direct cause 
and effect between a record's roller 
rink popularity and increased radio 
play and sales. This is especially 
true in secondary markets." 

Magic Mt. Sets 
Top Disco Artists 

LOS ANGELES -Casablanca's 
Sylvers and Arc /Columbia's Emo- 
tions are booked for a disco week- 
end at Six Flag's Magic Mountain, 
which will also feature a dance con 
test cosponsored by local disco sta 
taon KITS -FM and the CocaCola 
Bottling Co. 

The Sylvers will perform two 
shows in the amusement park's 
Toyota Showcase Theatre on Friday 
(10). with the Emotions set for two 
shows there Sunday (12). 

The finals of the dance contest, 
with 26 couples competing for 
$10.000 in prize money. are on Sat. 
urday (II). Magic Mountain is lo 
cated in Valencia, 25 minutes north 
of L.A. 
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Sou ol business 

Billboard pr. tes by Bonnie 

Sitting Pretty: Video production manager Steven Finestone in the control room trappings of the Village Recorder's 
Studio D. 

Village Recorder Into `Video Era' 
$1 Million In Equipment Readies 2 Studios, Soundstage 

LOS ANGELES -The Village 
Recorder is moving into the video 
era. 

Studio D of the four studio com- 
plex is already equipped for video 
production and post -production 
work with Studio B following suit 
and ready within two months. 

In addition. a 5.000-square foot 
auditorium in the Village Recorder 
building, which is now rented out. is 

being transformed into a soundstage 
for video production. 

All of the studios and the sound - 

stage are to be hooked into a master 
control room where, much as in a 

television station. taping of two sep- 
arate scenes for a single video pro- 
duction can be done simultaneously. 
The master control room is set to be 
ready in two months as well. 

"This is a natural progression for 
nu." says Steven Finestone, 'roduc 
Lion manager of the video dei ',ion. 
"There are going to he all sert, of al- 
ternative programming, with sldeo- 
disks and videocassettes in the fu- 
ture. 

"I like to call it narrowcasting, 
where programming is being made 
for the individual, as opposed to 
broadcasting. I think this is the fu- 
ture." 

"There are moments in a record- 
ing session that really should he cap- 
tured on film or video," suss Dick 

NOT & NEW 
Import LP's -Worldwide Party, Max Berlin, 

New York Clly Women, CKB; Divorce, Gar. 
cons; Gotham Flasher; LAO, Is There More 
in Lite, Noel; Import I2 "- Nuclear Night, 

Crystal Disco Band; Can We Try, Tek. 
nique; Love and Music, Whelan Bros., 
First Time Today, Carol Douglas; 
Domestic LP's -Ceti; Yolanda; Cory 

Day; Clasp Houston; Franc! Joll, 1101 Singles 1929.1979, over 100.00u 
lilies in stock, send 51 25 tor 
catalog Master Charged Vrsr, 

DOWNSTAIRS 

Sometimes the piano 
in Studio A is 

JUST NOT 

GOOD 

ENOUGH 
We've solved that 

problem a RECORD 
number of times with 

our German Steinways, 
Bosendorlers, Yamahas, 
Sennheiser Vocoders and 
All Electric Keyboards 

ProPtano 
SF /15r6211210 

1 2111571140 
; ,N.r. 217161r 1226 

it, i.,tRl' DARI I's(. 

LaPaI ie ,,a president of the stud., hang out and dues a last overdub as 

olTensic .another reason for the move a favor to a particular artist or pit. 
into v should saved.- ideo. , ducr h u he l sa cd:' 

"The moment when a Robbie Plan, wcre made for a gradual 
Robertson, or any really high pow- muse into video four years ago by 
Bred gifted musician comes in to owner Geordie Hormel. who 

founded the studio in 1969. "Our 
first move was to move into video 
through the audio end:" says Fine- 
stone. This meant remixing the mu- 
sic tracks for such productions as 

Neil Diamond's televised "Love At 
The Greek" in 1977 as well as for 
such films as "The Buddy Holly 
Story" and "The Last Waltz which 
followed. 

"Television and movie people 
know very little about sound when 
you realize how sophisticated the 
Consumer has gotten." norm La- 

Palm, as to why video and film proj- 
ects were being brought to the Vil- 
lage for remising. "Its musicians 
coming hack to (heir roots They feel 

comfortable here ' 
Earlier this year, a commenial for 

Olivia Newton- John's last album 
was shut here by director Alan Met- 
ter therefore pushing the Village be- 
yond an audio remising role. 

As for the cost of the renovation. 
(Continued on page 117) 

Dick La Palm "There are rnoments 
an a recording session that realty 

should be captured on video." 

Nashville's LSI Upgrading Equipment 
Bs kIl' KIRBI 

NASHVILLE LSI Studio 
become the first commercially-oper- 
ated facility here to incorporate the 
use of 11111e- aligned monitors. Harri- 
son Aul'set console and pressure- 
/011C Ink R, phones in il, in -house 
system. a. aiding to chief engineer 
Steve \lesser. 

The ,i s -sear -old studio, owned Iry 
George and Kathy I assis 11,11 

recently undergone .1 .,vars of inell as equipment upgrading, _ , as ,s 

the addition of ;I specially -con- 
suusted "lave" room for ambience. 

I nvluded in the studio renovations 
were the installation of a Harrison 
4032-B console with 40 inputs and 
32 outputs; Llrei óI3 monitors: 
\1DM4 mivdown monitors: and 
fout Vi iIireithrock PZ microphone, 

Dell.fl:th and Lexicon prime tiare 

delis lines, dhv noise reduction, 
EXR auta) exciter. MCI 24 -track 
and Studer A -tIORC two-track tape 
machines, and variety of outboard 
gear and in -house instruments. 

LSI, located in a two -storx hotu 
along Music Row, has been the site 

of recordings by such artists as the 

Kendalls, Mickey Gilley, toc Sun. 
Cristo Lane. B.J. Thomas, Brenda 
Lee. Ed Bruce, Bills Larkin. Hugh 
Moffat and Layon Helm. 

The studio, designed h, Studio 
Supply Co. and Lewis, is an inde- 
pendent facility, offering a comfort- 
able harnwood- and -,tune interior 
complete with musicians' lounge. 
upstairs offices, tape sault ;md-li- 
hran, and a custom- proer ;mtmed 
computer which houses thy studio's 

These new additions foin westing track skeet and recording mlorma- 
ch cature stridio equipment w'hi 
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BILLBOARD TOP 50 Billboard SPECIAL SURVEY For Week Ending 1/11/79 

laus..anl In `I m,laPP.wJ 1lWw auras rPr 

No 
nine. in ltr W era Val syshern rP 

rite tin m iiiii 
any format by any mesh. chn;bonrc ern, tear 

moat prmro[Wynin aeaeendinp en Pmrr Swsr 

,rrrnrwn the aro/ W.11.1 pewrmssrWe of Iteo 

pubtrsmr'r fidult 
ofltempo(aW 

6 
5 

É 

1 
1 14 

2 3 9 

3 2 16 

4 5 8 

4 13 

6 12 

7 7 

8 12 

14 7 

10 9 

9 16 

16 5 

18 4 

14 15 9 

15 11 10 

16 19 7 

17 12 13 

18 13 12 

19 20 8 

20 24 6 

21 23 7 

22 17 10 

23 28 10 

24 34 2 

25 40 2 

26 21 11 

27 22 16 

28 25 9 

29 27 8 

30 31 4 

31 33 6 

32 31 4 

33 1::=0 
34 49 2 

35 35 4 

36 45 3 

37 30 5 

38 37 4 

39 39 3 

40 48 2 

41 36 4 

42 43 6 

43 cc* 
44 41 7 

45 44 2 

46 46 2 

17 Ica:* 
48 50 2 

49 47 3 

50 42 1 

6 

10 

11 

12 

13 

these are beat ellmg mddleol-the road sinks compiled loom 

radio station air play listed in rank order. 

TIRE, Artist, libel i Number (Dist. Label) (Publisher, Licensee) 

LEAD ME ON 
N,¢ntmgale Windmng 11530 (RCA) (Mmes. ASCAP) 

MAMA CAN? BUY YOU LOVE 
:NI. MCA 41042 (Mighty Three. BMII 

MORNING DANCE 
Spvw C A N lead) 50 Ill (MCA) (Ha em N c/Crosseyed Rear. BMII 

MAIN EVENT 
frusta Stremand Columbia 3 11008 (Primus klsis /Duna /RHk's. BAI) 

SHADOWS IN THE MOONLIGHT 
kv Nona, Capitol 4716 (Chappell. ASCAP/O, Chiopell. SESAC) 

I'LL NEVER LOVE THIS WAY AGAIN 
s Alma 419 Luang 8MI) 

DIFFERENT WORLDS 
Maureen McGovern. Warnee/Cvib 8835 IBrum. 8MI) 

HEART OF THE NIGHT 
Poco MCA 4102) Ilarentual. ASCAP) 

RISE 
Herb Alpert ABM 2151 (AlmelBaderr, ASCAP) 

SUSPICIONS 
Eddie Ra660t Elektra 46053 IDebDeye /Bnaepalch, Bell 
WHEN YOU'RE IN LOVE WITH A BEAUTIFUL WOMAN 
Dr Hook Cavite 4705 (Deb Dave, 8MI) 

AFTER THE LOVE HAS GONE 
Earth Wind a Fire Arc 311033 ) Columba) INmth-Garden Rake lnong:Foster 
frees. BM). Bobelte. ASCAP) 

WHERE WERE YOU WHEN I WAS FALLING IN LOVE 
Lebo, MCA 41065 (Bobby Goldsboro. ASCAP,Hnuse 0) Galo BAI)) 

I KNOW A HEARTACHE WHEN I SEE ONE 
)muter Warne.. Arista 0430 (Chappell, ASCAPIlmaPappell. 
BMI Tri Chappell SESAC) 

DO IT OR DIE 
Atlanta Rhythm Section. Polydor/BG0 14568 (LOW Sal, 8MI) 

IF YOU REMEMBER ME 
Chic Thompson Planet 45904 LElektra /Aaytum) 
(Chappell /Red Bullet, ASCAP /UmchappelrBegonia Mebdm. BMI) 

SAD EYES 
Robert John EM) Amerua 8015 (Careers. pan 
UP ON THE ROOF 
James Taylor Columbia 311005 (Screen Gems EMI BM)) 

GIVE A UTILE 
Nrcoletle Larson. Warner Bros 8851 

(Street Light ASCAP/Ayn Manus. 8MI) 

SWEETS FOR MY SWEET 
Tony Orlando Casablanca 991 (Rightsong /Trio, BM)) 

AU. THINGS ARE POSSIBLE 
Dan Peek. Lam) 6 lion 814 (Word) 
lCMrsban Soldier ASCAP/Home Sweet Home BMI) 

YOU'RE THE ONLY ONE 
Doily Paton RCA 11577 )Unichappell.Begama /Fedora BM)) 

PIECES OF APRIL 
David Coggin). Epu 8 50711 (leeds /Bibo. ASCAP) 

THIS NIGHT WON'T LAST FOREVER 
Michael Johnson, EMI Amen), 8019 (Caplam Crystal. 8M); 

LONESOME LOSER 
Lithe Rim Band Capitol A)48 (Suet. Cerra :EM) 8Mí) 

SINCE I DON? HAVE YOU 
Art Garfunkel Calumbra 3 10999 (Bonnynew. ASCAP) 

SHE BEUEVES IN ME 
Aenny Rogers United Artists 1273 angel Wmg, ASCAPI 

DAYS GONE DOWN 
Gerry Rafferty United Artists 1298 (Gerry Rafferty, PRS) 

YOU CANT CHANGE THAT 
Rondo Arita 0399 (Rardnla, ASCAD) 

UNCHAINED MELODY 
Gewge Beni," Warner Bros 8843 (Frank, ASCAP) 

GARDEN SONG 
)din Denver RCA 11637 (High Road/Cherry Lane, ASCAP) 

GOOD TIMES 
Chic Atlantic 3584 (Clue. BMI) 

GOOD FRIEND 
Mar, MacGregor RSO 938 (Bernal /ASG /H76burton/Summer Camp /ASCAP /BMII 

OANCIN' 'ROUND AND 'ROUND 
Olivia Newton John. MCA 7968 (Warner Tamerlane/Ten Speed, BMI) 

SIMPLY JESSIE 
Res Smith Columbia 311032 (laughing Willow, ASCAP) 

THE DEVIL WENT DOWN TO GEORGIA 
The Coarse Daniel's Band Epic 840700 (Hat Band, BMI) 

WE ARE FAMILY 
Sister Steidle Cotillion 44251 (Atlantic) (Chu. BMI) 

BEGIN THE BEGUINE 
Johnny Mathis Columba 311001 (Harms 6 Company, ASCAP) 

AS LONG AS WE KEEP BELIEVING 
Paul Anka. RCA 11662 (Paolarne /ATV /Mann 8 Wed. BMII 

YOUR KISSES WILL 
Crystal 51)0e United Mists 18845 (House Of Gott BMI) 

HERE I GO (Fallin' In Love Again) 
Frannie Golde, Portrait (Not Listed) 

110h) Stewart, ASO 931 (Bugle/Shgwood /Unuhappell BM)) 

THEN YOU CAN TELL ME GOODBYE 
Toby Beau. RCA 11670 (Acuff Rose. BMI) 

SHINE A LITTLE LOVE 

Electric Light Orchestra. let 5057 (CBS) Ile). BMU 

WE'VE GOT LOVE 

Peaches 6 Herb. Polydor /MVP 14577 (Perrin Vibes. OSCAP) 

HALLELUJAH 
Parker 8 Penny. Warner/Curb 8878 (Inlersong /USA, *SCAT') 

UFE GOES ON 

Chehe Rah Untied Artists 1307 (Not Lasted) 

COOL BREEZE 
The )enemy Spencer Band. Altanuc 3601 Metes/R&M, ASCAP) 

SURRENDER TO ME 
McGann. Ctrl A Hillman Capitol 4789 (Fat Frog, BMU 

DOES YOUR MOTHER KNOW 
Abbe. Allman, 35/4 (Countless BM)) 
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Classical 
AT SYRACUSE'S WONO -FM 

Deregulation Battle Looms 
l'III('AGO 'ÚN0-1 \I ,.I 

muse. N'I Imam he II10 nt:st station 
m the (-mintrs over 1)11ík)) hroad- 
,a.tes and cltt/en; lobby groups 
brat, horn. 

I he touchy stilled ofgovcrnmcnl 
regulation of broadcast program 
content again could be tested in the 
thslsule 

In J)1 C, WONO's I tummy was 
converted Iront classics to beautiful 
music the .witch was made by Park 
Rroaaeasting. the station's new 
owner 

A listeners' Iohbs. Friends of 
WONO-F M. stands in opposition lo 
the switch. In ris Woo r' Ille recent 
LI.S. Court of Appeals ruling (Bill- 
board. July 14. 1979) s isterine the 
f CC' to consider listener.' group 
complaints when a bromic...) area is 

threatened with extinction of ,I 

"unique" format. 
WONO was purchased in Decent 

her 1977 by Park Broadcasting. The 
company installed new equipment 
and increased power het ore making 
the program switch. 

Park Broadcasting demo it gase 
classical a IJIr chance. but was 
unable to build )istenershrp with the 
formal. The listeners' group coun- 
ters that the tirmal actually was 
mure commercially successful under 
she r ions ownen:nd.i re,d effort 

Classical Sales 
Up In Costa Rica 

\I.W YORK Sales of Vox and 
turnabout classical product woil 

triple in Costa Rica. according to 
Teodoro Reuben of Reuben, Com- 
pania Limitada of San Jose. Costa 
Rica. 

Reuben. visiting New 1 ork re- 

cently. ow s' two stores. D.copop 
and Discolendla. in Casta Rica. 
where. he sass. American classical 
product is selling well. despite duties 
of 6O; or more on imports. 

With Vox /Turnabout Reuben.a 
distributor of L' S. cassette Iene has 

play ed a key role an sex feauig sales. 

Generally, Costa Ros.t is eshih- 
lung unu +wally high sales salume 
for LPs for a count/ ":)h m popu- 
lation of about 2 en,.. 

Tour Of Illinois For 

The Chicago Symphony 
IIIICAGO-The 12, ,:r 

phony Orchestra will loua +e \en Il- 
linois communities Sept. I9 -29 The 
tour. under guest conductor Erich 
Lcinsdorf.is being co- sponsored by 

the Bell Svslem "American Orches- 
tras On Tour" program and the Il- 
linois Arts Council in conjunction 
with presenters in each community 

Tour dates are: Quincy (19), Ma- 
comb (20). Champaign /Urbana 
(221. Charleston (23). Champaign/ 
Urbane/ (251. Bloomington 12261. 

Springfield (27), I)e,.r.ir 121)1, and 
Rock Island ISO) 

lo sustain classical was nul made. 
I he resent court order holds that 

the I ('(' must conduce J hearing 
when there is public outcry rgurnsi 
conversion of sir- called "minority 
litermal+" 1 he hearing will deter- 
mine whether the format is in Kiel 
"unique" and whether it rs "com- 
mrretalls uuble" 

The ruling renegues the colors 
decision in the landmark WLEM- 
El\l Chicago case also in, olving 
demise of a classw al formal and re- 
verses an (-('C polio statement to 
the contrary. 

In New fork City. the classical 
format at WNCN -FM was S:Ied by 
a related lobbying effort wuhout le- 
gal action. 

I 
5 rah ,I the WONO switch. 

Oho I '.I local NI'R affiliate. 
l,l. slim of its classical pro- 

Reel rd companies are 
being co'loacted by the station's pro- 
gram director Donald Dossoff about 
the scheduled Increase. 

WCNY plans to boost classical 
above the 77 hours now being pro- 
grammed each week. The entire 
WONO record library has been do- 
nated to the NPR affiliate station. 

At WONO, the new beautiful mu- 
sic format typically includes record- 
ings of Peter Nero. Andy Williams. 
Vic Damone, Perry Como. Roger 
Williams and Nelson Riddle, ac- 
cording to Park Broadcasting an- 
nouncements. 

ALAN t') 'sI 

Sheffield Lab Unyielding; 
Sticks To Direct -To -Disk 

LOS ANGELES Sheffield Lab 
Records remains an exception to the 
turn toss'tu l digital recording tech- 
nology ttxl.ls 

The latest Sheffield project again 
will be a direr) tar -disk recording. 
Works of 1ch,rikovsky. Ravel and 
Shostakurocio w 0)1 he recorded in 
five full sessions in October with the 
St. Lour. S\ ntphony and conductor 
Leonard Slskm 

Doug Sas. Sheffield topper. says 
he'll stick with direct disk recording 
at least until hunte digital equip- 
ment is introduced. Sax is a leading 
mastering engineer and is regarded 
as the father of the direct disk re- 
vlval- 

The engineer is erotical of the ex- 
treme high frequency response ol' 
digital while a) the same time laying 
praise to digital's "phenomenal low - 
end and dynamic range," 

Sax' big project in 1977 was direct 
disking of the L.A. Philharmonic 
under Erich Leinsdorf. The records. 
released in 1978 at 514 list. have 
been hest sellers by audiophile 
standards 

For the St. Lou. Symphony ses- 
sions. Sheffield will return to the 
MGM Soundstage. site atilt: Leins- 
dorf sessions, Exclusse rights to 
make recordings in this room have 
been negotiated Os Sax. and special 
direct disk studios have been built 
adjoining the scoring stage. 

Repertoire for the St. Louis ses- 
sions is "Daphnis And Chloe" ex- 
cerpts by Ravel. "Sy ntphony No. II- 
h, Shostakovich and "Romeo And 
Juliet" of Tchaikossky. 

Sax says the group's western tour 
originally took them only as far as 

Phoenix. The prospect of the record- 
ings brought them into L.A. 

Sax and Sheffield's Bud Wyatt 
will engineer, with Sheffield's Lin- 
coln Mayorga producing. 

As many as four lashes may he 

run, re, cal. sax Sax. who expresses 
concern o, er dow mura in the record 
industr, sans he would like to re- 
lease the dfaks at s.12 list. 

Sheffield also is releasing new di- 
rect cut sala classical guitar- jazz - 
rock fusion and Harry James big 
hand albums. 

Classical Notes 
SOFTBALL NEWS: Polygram's Classics Inter 

national won the right to face the New York Phil- 

harmonic Penguins with a pledge to the recent 

WQXRFM /Philharmonic lundoarsing marathon. 

The Penguins and the Polygram hurlers will go 

against each other Aug. 8 in Central Park. 

Pianist hurl Egorov has finished work In Hol 

land on ten second studio album, encludmg Ihn 

C Map' Fantasy and Arabesque of Schumann 

for U S and Canadian release on the Peters In- 

ternational label 

Subdostributa price on Angel LPs climbs lo 

$4 53 with the shut to $8 98 prinng on all new 

releases -not $4 15 as reported in our recent 

pricing suive) 

Concord, Cats) 's Concord Pavilion daims all 

bot office records shattered with the lune 16 

presentation of Leonard Bernstein and the New 

York Philharmonic, grossing mote than $83.005 

SACEM Prizes Awarded 
PAR'S \Lu, i5,inique Le- 

poser 1 i)'m.0110.100 ,io,,, .i, hccrr 

awarded one of ,I selles of musical \ l :i:- l,i: oheloren's wngvwent 
grand prit by French copyright lo, Si.i- I) otvirr. the Georges 

society SACEM. the Societe des An I Ito award went to Sylvie 

Leurs. Contptysdeurs and EJueurs aL /,.w and Karon Staktno, ol' Ja- 

Musique. ran. took the Ailes., composition 

He took the Grand Pris Je Im prize. 

SACEM. u tide other maim winners The OJene N'argues prize went to 

were. Gerald Masson. (0r,uirl Pr, /'velte Horner: the chansonnteri 
for pruneotiolo of syny'Ili rr, music: trophy to Jean Amadou: the Andre 
Edith Lejet. Gran) l'oo I,'o h,onober Didier Maupres prize to Yves Du- 
music: and Franca). Rauber, ar- tell; and the Charles Hume1 prize to 
ranger of the music , rY laques Brel, Gilbert Montagne. 

The outdoor performs); ,rt, center, which oper- 

ates from April through October, n In Its filth 

season 

Violinist Vincent Skowronski claims the last 
recording of S7ymanowskl's "Three Paganini 

Capuces" Op. 40. Issued on the violinist's own 

Eb SIP Productions label 

Escape artists. Illusionists, clowns and foe 
eaters poi the cast o1 "Hoodini;' an opera by 

Dutch composer Peter Sdtat scheduled to have 

Its U S premiere Aug 2 al the Aspen Festival. 

BankAmerica Corp will put up $825000 for 

a live San Francisco Opera telecast Sept 16. 

starring Renate Scotto and Luciano Pavarotti in 

Ponchielli's "La Gioconda." The broadcast. to be 

aired on PBS stations. well be transmitted mu!. 
!animist) lo European and U K viewers via sat- 

ellite The St lavis Symphony has com- 

pleted ds fuse digital recording. wdh Leonard 

Shtkln teadmg "Peer Gynt" and "Carmen" or- 

chestral men% in a luly 17 Telarc Records 

session. 

Manulactunng problems have beset RCA's 

digital recording nt the Bartok "Concerto For Or- 

chestra," lacing back the release date Report- 

edly several tests have been 'elided causing 

postponements ol retail promotions. 

Nonesuch os releasing the first American 

recording ol Debussy's "Images," the early set 

from 1894 It is included, along with two later 

"Images" series and the "Estampes." In pianist 
Paul Jacobs third Nonesuch LP of Debussÿ s 

solo piano music. Latest Nonesuch release also 

includes a premier recording of Frederic 

Rcewskfs jaztoriented "Song And Dance' 

(1977), ALAN PENCHANSKY 
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New Market: Paul Mastrangelo of Paso Sound, left, shows off 

samples of the firm's full line of sound reinforcement speakers 

to N.Y. metro area rep Gil Miller. Company was just one of 

many testing the disco mart for the first time at Billboard's 
Disco Forum VI at the N.Y. Hilton. 

.f`1 , 
New Technology: GLI's Steve Emspak is flanked by Disco 

Ti ch's George Lamb! and Wayne Miller for demo of BeatMeter 
and BeatCounter. At right, Rich Quattrone of Legato Associ- 

ates hypes Pioneer BodySonic to a visitor, as Steve Dash 

points to sample custom design of Tornado tweeter enclosure. 

NEW AUDIO, LIGHTING &LASERS« 

cc Surround Sound: Mike Grasso, left, annd Gene Jault of Polyfonic give Tom 
Greufe of Runway Ltd., Fort Dodge, la.. a run -through on the firm's Super. 

m Sound acoustic simulator system used to reinforce any club's existing 
speaker setup. 

m i= , 
111. 

a,. 

Pro Stack: Larry Jaffe of dbx, left, 
shows Rick Carter of DiscoVan 
2000 new electronics: 501 single - 

band expander, 505 combination 
expander /Boom Box and 164 

stereo limiter. 

Hybrid System: Wavelength Sentry 
21/2 speaker system is checked out 
by the firm's Bill Hubner, left, and 
Jim Long of Electro- Voice, whose 
components are used in the custom 

design. 

Top Control: Jack Ransom, left, of Metrolites (MGM) gets a demo from Paul 
Mardon on the new Pulsar 10 "way chaser. The firm is a key U.S. distrib for 

the U.K. lighting line. 

Economy Version Wireless Mike 
"I I he Ssh,illcl 

It,V I I Version of the 
Sell.11lel-:'e_,I I)I,er.lt, Steili 

Irele.. 111.1 11 Il"'ni .mal IlllerwPliwnl 
Is now .i,,iil..tI ,i.. .'ic Kcs, 
Schaffer (,r- 
52.1 511, 

The new 
identical ¡.i1,.i 

oh one v\,cption musisl,ln, must 
IaLca li:w 1111111111:.Ior,I,ounJ,hesk 
Iw cri,ure .ihscnee of ticaJ srol, M 
.ciccling the hc,1 antenna ['late- 
meat. c.11urc, Co111mon lo both 

m\ludc.i hotel than OB dB.1e- 
ct,1.11-cunitullcd 

iniile n111os1Jmg 
.I01nt.in,e. 

B,nboard photos by Stephen Traceur 

Disco Forum Is Hardware Showcase 

Nf Vi' YORK I lie connnuingui- 
phisncation of audio, lighting and 
l.i.ei equipment tailored for the 
.(Leis mart was on display -and 
enrn lull -blown demonstrations -at 
Bdlh, arJ resent Disco Forum VI 
at the New York Hilton. 

The progression of technology in 

speaker,. electronics. turntables and 
special audio effects is coming so 

rapidly that :r number of new prod- 
ucts retaking their debut were barely 
in the proiotypc stage is months 
ago. 

In lighting effects, an array anew 
innovations from the U.S. and 
abroad ranged from inlaid psy- 
chedelic lighted floor panels front 
Spain to advanced microprocessor 
controllers. 

Laser technology also has been 

making substantial improvements in 

the variety of effects now available. 
with the accent on safely and more 
economical in'eslnienl plans de- 
signed to bring the units to a wider 
spectrum of venues. 

Some of the parameters of a trav- 
eling disco package were demon- 
strated in the setup of in in The 

Advisory Panel 

For Video Music 

Confab Working 

S. record /lape man- 
(firers. organization, 

I e ('when. c\ecutisc r ice pre, 
id. iii \a11snal Assn. of Rerdinst 
Merchandisers. the industry, rclall- 
ing and disirihution group: 

Donald MacLean. managing 
durcir. EMI Audio \'isual Sere. 
ices. London. responahle for Ille 
la wish of Ili, compares', fir st home 
,(Jeu lihr,iry. Ir -in "Skip Tarr, = nei.il 
manager. technical 41.11,011 il1,1,1011. 
\1at,u,hit.1 I-Ivitn, 1011 01 

lea, and I FA president. 
to Bergman. JWreckor of !etc- 

, iain and video Warner BI,,,. Rec- 
'rrds, one id the first major labels 
into s ide °, 

john Weaver. partner, Beef & 
( la lislon and Los Angeles. a rna- 
Ior Independent production cont- 
rails Ion video: 

I I., S,obr, , Ire president. 
\4ishhone. Ins., studio and proilne 
Ilan Iran, and suurdin.00r of them 

SIu.c le Shoals Music Assn 
Record, ,\ I'IOduscn Seminar 

They well he Benny reput lier a 

sales 111 panel li.cs,saons amt me, 
enlation,. on how the 

(Continued on page 6(1) 

Its ', I I l'I If:ti TRAIi\tAti 

\lose' ICnt at the Roseland Ball- 
room, where the Forum entertain- 
ment was presented. A joint venture 
of Acker Design Associates. Bestek 
Theatrical Productions and Heavy 
Custom Sound. with entertainment 
design by Maithiesce Lighting, five 
40 -foot lighting trusses were used 
with 4500 waits of power. The Dut- 
kosound holophonic system. bowed 
at the last Forum. also was utilized. 
although it was impossible to make 
all the speaker placements. 

Speakers -,1ßI. howcd two new 
custom -designed disco systems. each 
with four speaker sections driven by 

three separate amplifier chains. with 
new pro products sales manager 
Ron Means on hand. Mee Lansing 
had the first production models of 
the new Stanley Screamers line. a 

joint venture with Stanai Sound - 
single and dual suhwuofers. single 
and dual horn-loaded woofers. and 
a three -.' as triamp -ready system. 
with new pro product, sales man- 
ager Gan Riling promising other 
units for Nosemher 

Wavelength was showing a "Sen- 
try 2'.5" designed from Electra -Voice 

sompanents including four IOU Hz- 

plus modules and two subwoofcr, 
Graebar's custom designed 'ostem 
incorporated four triamped BMF 

Series 2 speakers using new Philip, 
combo midrange and high -end tern - 

ponents for a more es en sound, Pe- 

ter Spar noted. Community Light S 

Sound featured in GGM/PBL 90 

portable system. using Iwo GGM 
speakers per side. each with double 
15 -inch woofers and four PBL 90 de- 
gree radial horns with 15 -inch low 

frequency drivers. powered by 

Crown PSA-2. DC -300A and D -75 

amplifiers. 

Paso Sound made its first 
into the disco mart. as Paul M.: 

gelo brought samples of r. 
sound reinforcement line 
able. stage monitor and pro 
plus amplifiers from 100 

watts /channel. microphones 
cessories. Dash -Nightingale 
the -Tornado.- a custom -dea 
revolving enclosure for higá'fre- 
quency tweeter arrays. accom- 
modating two or four units. Li;hi a 

(Continued on Page ni, 

Video Takes 
This department encourager news of software mid hwdanre derelupnienrt o 

the rapidly expanding lionne video entertainment market. 
A decision on the historic Universal and Disney Studiossiiit i crus Sony uni 
Betamax home videotape recorder is not espected until late August at the 

earliest, according to a spokesman in Judge Ferguson', chambers at the US. 
I l,strict Court in Los Angeles The alleged copy right infringement care oit! 
tele-,ired monies taped tif the AK I, expected to w mJ up in the SupremeCoun. 

At least I4 major side,. software companies are participating in the first 
idenea.seue exhibition at the Berlin Funkausstellung, the International Ra- 

dio -TV Fair. Aug 24 -Sept. 2. Included sire Contnterctilnm \ledien- Vertnebs. 
Inter -Paohe Film. Mike Hunter Film Production. PRK Film & Video Produc- 
tion. R,wen11;1 (,mhli. Tahu- Video. Telerent GmbH & Co.. Trans Video 
Ueul,,hl:lnd. I,.m,world 1-lnt & : \udiovisein, Trimedia Video Service. 
\ ele-e.ltion. Vid.' i Ilm.tuJlo. Video Medlen Pool and \'PS Video Program 
Sen ice 

RCA', eselusise righis to I ranci ZetSirelll,' -Jesus Of Nazareth" from ITC e' 

fur its oilo.il videodisk catalog as a seven- hour -plus epic and worldwide, ideo- 
Juk i1g1u, l'an 21 Charlie Brown "Peanuts" programs from lined Features 
S, ndl,atc.ind Lee Mendelson & Bill hielender Producuonsare lust the lint of 

many deals lo he announeeJ lys ""b, Schlosser esce,,live grec president in 

charge of the anticipate,. I'Gli.c,1e'ii.iuneh,w,tli I(l' to IS`, espectedtohe 
original material created tot the new medium.. Nostalgia Merchant has es- 

elusise Ill scar sideoCa.. :tir disk ii_ht. Iw more than Ilk! features from the 

Hal Roach Ilhi.lr,. including the Laurel l Hardy classics. Ties will he offered 
at \, -I ns list in either Beta ,'i VIIS. with one feature and a ,bort. or four con, 
hin,.l "l ni.il, ( leas. -' short, per program Initial rive features and four 

arc Jac in September 
Sports World Cinema of Sal( Lake City has exclu,,,., f'.' ,idcocassette 

disk iIght, Iw iii. 1976 Olympic fame, films from licensee \lonigomcn Ward. 

only .i 1,111011 111 .-asti ,sissone :lc I Ihe U.S. Olympie Coimnntee. the firm', t 

trais Iwineoniii"' l' ime- Life i, u.. uhdntnhut urihrougllilschreetmalup R` 

cliff,,. loi the two.hour lape 104 minutes Summer and 26 nun- 
suggested list of 975 in Beta or VHS and SISO 

l \Iaaic. It may he as all.thle through the Montgomery Ward catalog and/ 
,, ici.nl cidres at .r future date. Ewing not,. 

\Ith,u h RCA it going lull ,peed :'head with Its Videodisk plans. and is tr 
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The pressure pad that won't 
fold under pressure. 

Pressure pads are an a pressure pad assembly that'll keeps it locked in place. So it 

important part of a cassette work long after those in more won't shift or fold as time goes by. 

mechanism. cheaply made cassettes have You see, as good as our 
But as they get older, some been forced into retirement. tape is, we realize it wouldn't 

tend to fall down on the job. Our pressure pad is held in sound like much without a great 
At Maxell, we've _developed a unique four -sided retainer that pressure pad working behind it. 

maxe1111111111111 I111111111111111111111111111111111I 111111I11111111111IIIII1111111111111111I 1111111111111111111111111111111111111I 111111111111111111111 

' Drell l:orporohon of Americo, 60 Oxford Drive, Mccnochie, N 1. 07074 
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MANY NEW UNITS BOW 

Tape /Audio /Video 

Disco Forum Is Hardware Showcase 
Cunnrnred frunr page 5S 

Sound Design had its first disco line. 
with four lull ',stems. 

GLI /Integrated Sound Systems 
had production models of its new 
DR -2 bass system and FRA -2 com- 
pact "Dwarf' speakers, and is now 
in production with its first amp -the 
SA2125 with 125 watts /channel. 
built -in circular breaker and other 
feature. Not exactly a speaker. the 
Disco Disc hooks up to any amp or 

receiver. transferring the sound to 

PINCH ROLLS 

PRESSURE 

PADS 

NORELCO 

BOXES 

Standard 
Sizes in Stock 

Pinch Rolls - Silicone or 

SBR Rubber 

Pressure Pads - Four Lb. 

Density Foam Heat Tested 

Specials Made To Order 

Norelco Boxes 

Teflon* Washers and Mylar 
Rings in Stock 

'Du Pont Trademark 

t. 

TROY HILLS 
MANUFACTURING CORP. 

JOYCE 
MOLDING CORP. 

501 DIVISION ST nouions. N. 1. 07005 
phone. 201.3342020 

I'r'I' \llt.g,e,ied 
list. Scientific Innovators Inter- 
national conceived the unit as an aid 
to deaf instruction and as a tension 
reliever. 

Cerwin -Vega, sharing a displa\ 
with Laser Presentations. had .I loll 
array of new units, with special em- 
phasis on the C -36 bass speaker. a 

compact version of the "Earth- 
quake;" the Straker 18 direct -radi- 
ating bass reflex system with power 
handling up to 500 watts /channel. 
according to Dick Laidman, and the 
JM II -1. a new I -inch throat com- 
pression driver compatible with all 
bolt -on horn flares. now used the 

full -range 219 system but available 
separately later on. 

Richard Long Associates had its 

new X -6000 six -way stereo cross- 
over. about $800 when shipped this 
fall, and an updated version of The 
Ultima at $3.500 each. designed for 
use with the new electronics. Audio 
By Zimet had a new stacked version 
of its (Wiled exponential low fre- 
quency horn at 5650. 

Electronics- Bridging speakers 
and circuit, is the Polyfonie Super - 
Sound acoustic simulator, used to 
reinforce any system by adjusting 
time delay levels with room size and 
decay for each channel. available on 
a lease basis. Effective demos were 
otTered at the Ice Palace club during 
the Forum. Audiologic had produc- 
tion models of the Discorama mix- 
ing console introduced at the last 
Forum. with some added modi- 
fications based on deejay feedback. 

BGW had its new model 20 pro 
electronic stereo crossover. ready 
this fall. and a new model 600 econ- 
omy pro power amp with 175 watts/ 
channel. at 5849 in late summer. Au- 
dio International showed its new 
CM -610 mixer. CM -920 amp with 
225 watts /channel and CM -634 
three -way crossover, available in 
September. Comel /Paris Power, 
now represented in the U.S. by Top - 
hat Entertainment /Cerwheel. fea- 
tured its new MPK 706 stereo Disco 
Mixer at $634 list as part of a full 
line of electronics that claims a ma- 
jor share of the European market. 

Dbx used the Forum to introduce 
three new pro sound enchancement 
units. the model 501 stereo single - 
band. rack -mount dynamic range 
expander, a pro version of the con- 
sumer 1 BXunit; model 505.a combo 
stereo expander /suhharmonic syn- 
thesizer that is an economical al- 
ternative to the three -band model 
503. plus the model 164 stereo ver- 
sion of the 164 limiter Larry Jaffe 
claims the three new units in the au- 
dio chain offer full protection for 
any system. 

Al,' ililisduscd v the Jlwe mart 
was the Bodysunic unit from Pioneer 
Electronics of America, introduced 
to the car stereo world last January 
as a 15 -watt amplifier /control 
combo that transfers the music from 
the receiver to .I scat cushion. Ciao 
in Philadelphia is the first club to in- 
stall the units. according to Lich 
Quattronc of Legato Associates. the 
rep firm showing the unit at the Fo- 
rum. 

Technics had a production model 
of its eagerly waited SL -1200 MK II 
turntable. promised by the end of 
August. and used a full rack of pro 
electronics including the high -end 
RS -M95 cassette deck with metal 
record /playback and full memory at 
$1.395. Disco Tech, a new Pitts- 
burgh firm. has a BeatCounter at 
5299.95 that provides a dual digital 
readout of beats per minute in less 

than three seconds. joining its Beat - 
Meter at 5199.95 that synchronizes 
the beats between two turntables. 
Patents are pending on both units. 

Rosner Custom Sound again high- 
lighted customized disco sound sys- 
tems. incorporating both the firm's 
own proprietary electronics and a 

variety of top -line components 
geared to provide the most efficient 
package for any budget. Portman - 
Shore featured its well-accepted 
SoundSweep audio ambience sys- 

tem, documenting the experience of 
clubs that have utilized the unit 
since its debut last year. 

Farralane Enterprises, another re- 

cent entry to the disco man, pre- 
viewed its 2001 home and mobile 
console. using GMI- manufactured 
units 
turntables in a foldup case, with 
amp. speakers and stand optional. 
As distributor for Electronic Design- 
ers, the firm had a 4- channel chaser 

control with a mobile Starburst 
package. with deejays creating de- 
mand for dealers. 

Stanton Magnetics brought its 

new Permostat anti -static record 
preservative kit, at S19.95 list report- 
edly getting great reaction from dee- 
jays, according to Pete Bidwell. Firm 
also is now shipping the new 680SI. 
DisoSound stereo- hedron stylus in- 
troduced at the last Forum. Calzone 
Case has a new line of half -inch ply- 
wood cases. foam -lined and road - 
able to handle disco consoles and 
speakers. Disco Experience portable 
disco console was represented by 

C.S. Productions. offering a full 
turnkey package, and Boston Sound 
had a sample of its custom deejay 
console at the Roctronics display 

More highlights on new lighting 
and laser equipment at the Forum usll 
appear in next week's issue. 

IHF Seminar Topics Set 
I.1.14' '1150k P11:1 iiim,ii pro. 
gram for the Institute of High Fidel- 
ity Audio Conference outlines 10 
key topics for the Oct. 2 -4 sessions at 
the Staler Hotel here. just prior to 
the New York Hi Fi Music Show. 

Included are department store 
III.In.igement evaluates hl ft pole,. 
bal. the challenges facing branded 
audio. with a panel of manufac- 
turers, dealers and sales reps; cry.- 
latticing the markets of the '80s, with 
opportunities and target areas lis 
components defined; selling the 
women's market-the 605 between 
1e and 64 who are working: mer- 
chandising the high -end mystique: 
impact of FCC regulations on the 
audio industry in AM stereo. FM 
bandwidth reduction and quad 
hrisis casting: making co -op adver - 

c.ing \cork sc si,'n ..n techniques. 
IoSlowed by an intensive workshop 
on technical methods laser audio 
and digital dynamics and their im- 
pact on tomorrow's audio customer, 
and audio financial management in 
changing antes. 

Registration is 5100 per person. 
with details from 111F, 489 Fifth 
Ave.. New York 10017 

Quad Directory Out 
NIA): 1 t IRK Quad Inciirpn 

rated, a page collectors' reference 
to the nearly 2,2110 4- channel disk 
and tape Mies issued from 1972 to 
earls 1979, is available at $4.50 post- 
paid tram Quad Inc., Box 19, Cap- 
ron. Va. 23829. 

AMPEX CITATIONS- -Ampex founder Alexander M. Pomatoft is surrounded 

by the four winners of his namesake 1979 awards for high technical achieve. 

ment. From left are first -place winner Peter Jensen, for video time base cor 
rector developments; Chi Chao and Bhupendra Shah. shared for develop- 

ment of the audio /video tape sandmill manufacturing process, and Billy 

Baker. for an instrumentation recorder automatic tracking system. 

TOKYO SHAPIRO CHAIN 

4th OHIFIO In Cleveland 
CLEVELAND -The Tokyo 

Shapiro chain expects its fourth an- 
nual OHIFIO consumer electronics 
show and sale to be the biggest ever. 
running Aug. 9 -12 at the Masonic 
Temple here. according to Bill 
Kelly. advertising director. 

Some 40 leading hi fi manufac- 
turers will be participating on their 
own or through local sales represen- 
tatives. along with 50 sales personnel 
from the chain, at the free admission 
event. 

Tokyo Shapiro is offering SI.000 
instant credit, with finance company 
reps on hand to arrange terms. Dis- 

in- 
stallation also are offered, with on- 
site installation available all four 
days. 

New Harvey Firm 
NEW YORK xi-ter 23 ears with 

the Audio Engineering Society. Jac- 
queline Harvey has left to set up her 
own Manhattan service firm for the 
audio field. Harvey Associates Com- 
munications. 

During her tenure as managing 
editor of the ALS Journal. and Spe- 
cial Publications, exhibits manager 
for U.S. conventions and ad man- 
ager. the Journal grew from a quar- 
terly to a I0- times -yearly publica- 
tion, membership has gone from 
2.000 to 10,000 and exhibitor partici- 
pation from about 10 firms to nearly 
200 at each of the semi -annual 
exos. 

Both Penthouse Pets and Playboy 
Bunnies will join the recently 
crowned Miss Tokyo Shapiro as 

hostesses for OHIFIO, and area ra- 

dio and television personalities will 
be on hand during the entire run. 

The chain is featuring an array of 
prizes to be given away throughout 
the usent, with grand pnze drawings 
for complete hi ti systems. 

Advisory Panel 
On Video Music 

C onlnlied frsui pU,4C 1.\ 

is starting to provide the vital crea- 
tive, promotion. marketing and dis- 
tribution muscle for the infant home 
videocassette and videodisk mar- 

kets. 

Also planned are demonstrations 
of the major videodisk and video- 
tape recording systems. a series of 
hands -on workshops in mini -studio 
setups with the newest portable 
video equipment. and video show- 
cases of top creative material from 
participation labels and independ- 
ent producers. 

Earlybird registration for the con- 
ference is 5245 until Sept 14. includ- 
ing an opening reception and three 

lunch /brunches, and $275 after that 
Full information is available from 
the Billboard International Video 
Music Conference, 9000 Sunset 
Blvd.. Los Angeles. Calif. 90069. 
(213) 273-7040. 

CUSTOM CASE BLOWS 

THE LID OFF 

ht PROFIT! 
rraTwlT DON'T KEEP 

YOUR 
Féé 

YO 

lr 
IN A BOX! 

Call or write for further details on our DE LUXE and 
PROMOTIONAL 8 -Track & Cassette Tape Cases. 

PUT THE PROFIT IN YOUR POCKET! 

Custom Case Mfg. Co., Inc. 
6232 ii...iS m.d Feyrlln,lc, N C 28303 Phone Area Code 919. 667 -4106 
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CUT STEREO 
VOLUME TO 
BOOST SEX? 
SINGAPORE -- Manilas 20,000 

..ICepncy" drivers. the colorful mini- 
buses in the central districts. have 
hem ordered to reduce the volume 
of their mobile sterero sets by the Na- 
tional Pollution Control Commis- 
sion. 

The action follow, complaints 
that the operators were playing their 
sets too loud, with the Commission 
stating that excessive noise "may re- 
duce one's sexual drive. cause ulcers 
and even harm unborn babies. "See - 
eral independent studies were cited 
for the order. which is seen as rather 
strange in the music- lovine country. 

Mitchell Resigns 

In Pioneer Shifts 
NEW 1 OM. -U.S. Pioneer Elec- 

tronics will he headed bs a four - 
member Office of the President. fol- 
lowing the resignation last week of 
president Bernie Mitchell. He will 
remain a consultant, t}evsttine more 
time to seserat major new corporate 
projects, including the anticipated 
launch of the Universal- Pioneer 
sideodisk in 1980. 

As successor to Mitchell. who set 
up the Japanese subsidiary here and 
cutded it to a top market share of the 
ht fi industry. the new Office was an- 
nounced hs Yozo Ishizuka, presi- 
dent of Pioneer Japan. 

J Included are Tamotsu luchi, exce- 
l/ utive vice president: Ken Kai and 

Barry Shereck. senior vice presi- 
IÁi dents. and John Hall. vice president. 

"all assisted by and under the guid- 
ance of Bernie Mitchell." 

.x_ The outspoken Mitchell is a lead- 
c ing figure in the industry. a guiding 

fora in the Institute of High Fidelity 
and was a firm backer of Fair Trade 
until its demise several years ago. He 
came under fire earlier this year for 
an till- advised letter to Pioneer's sales 

n reps, indicating the serious financial 
problems and incipient demise of 
Superscope and several other Japa- 
nese audio firms. exhorting the reps 
to push Pioneer at the expense of Su- 
perscope and others. 

¡rs Nakamichi U.S.A. 
LOS ANGELES Nakamichi 

U.S.A. Corp. is the new name for the 
former Nakamichi Research. Inc.. 

'.- coinciding with a similar change in 
'r Tokyo. president E. Nakamichi re- 
OS ports. Ted Nakamichi heads the 
* newly organized sales department 

and Masashi Yamada the financial 
deparment. U.S. headquarters is 

1 101 Colorado Ave.. Santa Monica. 
Calif. 90401. (213) 451 -5901. r 

BULK TAPE TRAFFIC 

Tape/Audio/Video_ 

Video Takes 
Conrinuri/ J'T+7a pose ss 

market leader with its VHS VTR models. NBC is not planning to emulate ri- 
vals ABC and CBS which have mends set up mhouse video programming 
departments for the honte market. NHL- president Fred Silverman told the 
California Broadcasters Assn. recently that COIpurate research indicates 17.8 

million homes 120`9 penetration) with videodisk players and 13.3 million 
( I5Æ ) with VTR, M 1988. But with an anticipated 89 nullion television homes. 
the research indicates only four to five hours weekly watching for new video 
services. compared to 47 hours a week for commercial iv viewing time. "What- 
ever our competitors may do. we are not going to dissipate our creasee 
energies by producing software for other media or other technologies , "hesaid 

Columbia Audio /Video is the now corporate umbrella for Gene Kahn's sub- 
urban Chicago Columbia Hi Fi & TV and Columbia Video Systems oper- 
ations. The new headquarters facility has its grand opening in Highland Park 
Aug. 15. with more than 10.000 square feet of selling space for the videophile 
and audiophile. 

As one of the largest independent outlets for prerecorded video programs. 
Kahn also will have a video showroom with a full-scale production studio in- 
corporating professional equipment. plus units from most major large- screen 
projection systems. VTRs, iv cameras and computer -oriented games. New 
name is also being used at outlets in Lake Forest and Rockford. and the newest 
store in Buffalo Grove. 

The just announced resignation of Bernie Mitchell as president of U.S. Pio- 
neer Electronics undoubtedly will affect the initial marketing plans of the Ja- 
pan Pioneer -built consumer version of the MCA videodisk player. targeted for 
a 1980 introduction. Mitchell will remain a consultant to Pioneer. devoting 
more time to several major corporate projects including the disk. but his over- 
whelming enthusiasm for the product and its potential. transferred to the 
many dealers exposed to the industrial prototype at limited shows in New 
York. Miami and elsewhere. will be sorely missed. 

Meanwhile. Pioneer m Japan is working hard to provide the initial MCA 
industrial units for General Motors the success of which will result in as many 
as 7.000 machines for all division dealers. Cinema Video Processors in Chicago 
recently completed the lab work on the film production for the GM Buick Sky- 
lark )(series that will be converted to videodisk format at MCA DiscoVision 
for eventual distribution to 1.800 Buick dealers. 

June exports of VCRs from Japan to the U.S. were up 15.5% to 48,600 from 
1978 and retail value rose 20.3% to $29.1 million. Half -year shipments were 
still about 5% below the 1978 total at 245300 units. worth 5151.5 million, or 
about 3% less. June exports.to the European Community jumped 170% to 
45.700. valued at $27.8 million. up 130%. Total shipments for the first six 
months of 206.700 represent a 280% increase from 1978. with a value of $135.4 
million. a 210% gain. STEPHEN TRAIMAN 

TOSHIBA IN JAPAN 

Tape Line For Autosound 
TOK't O- The output of music 

tapes. especially cassettes. is shining 
with consistent year -to -year gains of 
more than 40'i in stark contrast to 
the rather dull performance of disks. 
And one reason for their bright for- 
tunes is the rapid spread of car stereo 
components. 

A recent car stereo manufacturer 
survey here underscores the in- 
creased ownership of cassette tapes 

among component car stereo users: 
48.2% said that the number of tapes 
had "greatly increased" and 44.6% 
said it had "slightly increased" 
Many users said that a prime reason 
for buying a component system was 

to enjoy the sound quality of music 
tapes to the full. 

The significance of these findings 
has not been lost on Toshiba -EMI 
Ltd. It is to launch Monday (5) the 

Ultra Specialty Expanding 
LOS ANGELES -Ultra Spc- 

.ialty, Inc.. the international market - 
hg firm set up in 1977 for import/ 
,port of bulk tape products. is in 
,panded quarters at a 13.000 
9uare foot office /warehouse in 
nearby Carson. 

The firm is the international dis - 
irlbutor for Columbia Magnetics 
professional tape products. Dupont 
chromium dioxide film and is the 
I ar East distributor for Audio - 
'.lagnetics duplicator tape products. 
It is credited with boosting CBS cas- 
sette tape significantly in sales 

abroad. 
A new sales and marketing thrust 

is into the audio tape import/export 

g 
Il, recording y^ - -- 

who recently joined as vice presi- 
dent/marketing for the Ultraspec 
International division after many 
years with Columbia Magnetics and 

Capitol Magnetics. 
Ultraspec is now importing C -Os. 

duplicator cassettes. bulk cassette 
webs, liners. leader splicing tape and 
other cassette materials. Exported 
products and materials include 
molds. duplicating equipment. ul- 
trasonic film splicers, styrene and 
vinyl. 

The company is currently affil- 
iated with nine trading companies in 
Hong Kong. Malaysia. Korea. Sing- 
apore. Ncw Zealand. Taiwan. Indo- 
nesia. Colombia and Switzerland. 

Campo series of IO music tapes tat- 
bored to car stereo component users. 
The sources were all painstakingly 
selected in order to do full justice to 
the acoustics of automobiles. In a re- 
lated move the company will also 
bring out its first prerecorded metal 
tapes this fall. 

Popular department tape man- 
ager Nao Yoshida explains: At the 
moment about seven disks are made 
for even. three tapes but tapes are 
bound to become more popular with 
the spread of metal tape compatible 
decks and program search mecha- 
nisms. In about three years' time the 
proportion will probably even out. 
That's why we are making a deter- 
mined effort on the market." 

Yoshida believes that younger 
buyers will do much to spur the 
growth of western music cassette 
tapes in the future. 

HARUHIKO FUKUHARA 

New BASF Posts 
BEDFORD. Mass.- Expanding 

product lines at BASF Systems has 
led to the creation of two new posts 
in the professional and audio /video 
products area. national sales director 
Jim Walker reports. 

Bob Piselli joins from Associated 
Audio Services as sales manager of 
professional products. responsible 
for the improved and expanded line 
of duplicator tapes including the 

new DPS formula. and calibration 
test cassettes. Jeff Housman comes 
aboard from Automatic Radio as 

national sales coordinator. audio/ 
video products. in charge of govern- 
ment and military sales. trade shows. 
order processing and field commu- 
nications. 

Video Room: New videophile haven at Columbia Audio /Video headquarters In 
Highland Park, III., offers a demonstration array of major VTRs, large- screen 
projection television and color cameras, as well as a mini -studio setup with 

pro equipment. 
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Good-bye, 
paper labels 

profit by the advantages of 

the Apex Pfl nter 
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(both sides) 
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AUD16MATIC CORPORATION 
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No more inventory problems 
No more costly over -runs 

No more short -run problems 
Save 3c or more per cassette 
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Country 

Ratio Of 
Albums To 

45s Changes 
In Country 

By MIKE HYLAND 

NASHVILLE -Has the ratio of country 
single sales to album sales changed due to the 

Mt/110111k londitions in recent months? A Bill- 
board sures reports that of six major labels. 
four feel that there has been a change in the 

sales pattern. while two labels feel that both 
singles and album sales have held steady. 

"I believe that singles have maintained their 
safes pattern as well as have albums." states 

Ewell Roussel!, director of operations for 
Elektra /Asylum Records here. The latest 
price increase from $1.29 to $1.49 has not af- 
fected our sales. However. the industry is soft. 
and where we had a single sell 150.000 to 
175.000. now it will sell 1 10.000 to 115.000." 

Roy Wunsch. director of marketing for CBS 
Records here says. "With all the reports and 
research I have seen. it is too early to see any 
trends developing. However. there seems to be 
a trend to heavier single sala. but at the sanie 
time. we have not felt any decrease in our al- 
bum sales." 

With the recent price increase for singles to 
S1.49. Wunsch feels. "we have not experienced 
a dramatic effect of the sale of singles due to 

the increase. Consumers tend to panic over the 
economy. and this could easily cad to an in- 
crease in single sales." 

Stan Byrd. national country promotion di- 
rector for Warner Bros. Records, admits. "We 
were the leaders in the industry of a price in- 

crease fer singles. At this point. sales are down. 
but it is too early to tell if the decrease of single 
sales is the result of the economy or the price 
increase or both. 

"We were affected immediately by the price 
increase of singles and up until recently, single 
sales were healthy. but with the fear of a' reces- 

sion, the trend seems to lean toward an in- 
crease of album sales. As the economic condi- 
tions bottom out, we should see a resurgence of 
single sales." 

"Albums have been selling better than sin - 

ghx for the past several years," claims Lynn 
Shutt, vice president and general manager of 
Capitol Records here who feels this trend will 
continue. "The single is being used as a pro- 
motional tool, which if utilized correctly. will 
increase album sales." 

At MCA Records, Chic Doherty. national 
promotion director for the label reports, "Sin- 
gles seem to be holding their own, but singles 
have dropped long ago in favor of albums. 
More and more artists, particularly country. 
are capturing a wider audience. and these au- 
diences tend to buy albums. 

The same feeling applies to United Artists 
Records. according to Jerry Seabolt, director 
of local operations for the label. "We have not 
felt any decrease in the sales of singles, and our 
album sales have been on the increase." 

RCA Records. declining comment. raised its 

suggested retail price of singles last week to 

51.49. Of the labels surveyed, only MCA and 
LIA have retained the 51.29 retail price while 
CBS. Warners. Elektra /Asylum and Capitol 
raised the price of their singles to $1.49. 

Also queried regarding single and album 
sales were several retail outlets. Conway 
Twilty's Record Shop. located in the heart of 
Nashville's tourist attractions. specializes in 

country music. Some 98`f of the business is 

from tourists. and the store reports that singles 
have always sold well. but they sell more al- 
bums and 8 -track tapes than singles. A de- 
crease of single sales has not been felt: how- 
ever. an increase in the sale of albums. 8 -track 
and blank lapes has been registered. 

The Record Bar. Camelot Music and Dis- 
count Records all report that album sales are 
much stronger than singles. and progressive 
and crossover records are the best sellers. All 
three stores surveyed report that they stock a 

number of single releases. with the crossover 
singles doing big business. "We move more al- 
bums than singles." reports Roy Suttles of 
Camelot Music, "and single sales tend to be 

holding their own." 
"Country albums have always outsold sin- 

gles," reports Keith Hollifield. manager of 
Discount Records, "but 8 -track talas outsell 
albums." 

WEST -CASHMAN 
Continued from page 33 

mat changes in radio and demo - 
o graphic changes in society. "Musi- 
c catty, that translates to the audience 

a0 
probably being able to identify more 

m with Willie Nelson than Kiss." j He feels country music is now 
Fs mass appeal music. and Nashville is 

n a. 

JUSTIS NARAS 
GROUP HEAD 

D NASHVILLL -Bill Justis has 

0 been reelected to a second term as 
president of the Nashville Chapter 
of NARAS. The board of governors 
also elected Merlin Littlefield. first 
vice president; Ed Penney, second 
vice president: Don Butler, vice 
president: Archie Jordan, secretary: 
and Roger Sovine, elected to a sec- 
ond term as treasurer. 

Those governors serving a two - 
year term include Tom Brannon. 
Moses Dillard, Jimmy Bowen, Bob 
Beckham. Brent Maher, Ronny 
Light. Archie Jordan, Bob Schanz, 
Brad McCuen, John Denny, Merlin 
Littlefield, Gerry Teifer, Roger So- 
vine, and Chic Doherty. 

The incumbent governors are 
Buzz Cason. Bill Justis, Jerry Gil- 
lespie. Manjohn Within, Les Ladd, 
Charlie McCoy, Bill Pursell, Lynn 
Shults, Ed Penney. Aaron Brown, 
Don Butler, John Sturdivant, Shel- 
don Kurland and John McCarthy. 
Francine Anderson will remain as 

the ongoing executive director of the 
Nashville chapter. 

New Yorkers Have Big Eyes 
To Start Action In Nashville 

a "sensational environment to cut 
records. For the music I love and 
identify with spiritually, the players 
are here, they can translate that for 
me very quickly. and the writers are 
here that 1 can build around." 

West and Cashman have pro- 
duced major pop hits with such acts 
as Jim Croce, Dean Friedman and 
Henry Gross -and West produced a 

chart- smashing Billboard country 
chart single by Gail Davies and will 
be producing Ed Bruce. 

West claims there's a major differ- 
ence between pop and country. 
which he terms a "hip type of 
MOR." The country fans are much 
more stable in what they look for 
from an artist, he believes. "A capn- 
cious 13- year -old likes Kiss, and 
two years later Kiss stinks. The 
flightiness and volatility of the pop 
market is something that becomes 
difficult to deal with " 

There's a new wave of producers 
hitting Nashville from out -of -town, 
says West. Such talents as Steve Gib- 
son, Shane Keister. Kyle Lehning. 
Larry Rogers. Many want to do pop 
from Nashville -a situation en- 
hanced by RCA opening its all /pop 
all /Nashville Free Flight label 

But West doesn't want to tip the 
scales too far. "I hate to see country 
music as we have known it sort of 
disappearing into a blend of MOR 
stuff." 

His goal? To take "the last frontier 
of production and do it country." 

The publishing firms, headed 
here by Karen Scott Conrad, will be 
expanded with the addition of more 
writers. 

DONNA STARK 
on RO Records 

"THE NEXT HUNDRED YEARS" 
RECORD ALBUM -RCI 1470 

SINGLE 

"I WANNA BE WITH YOU" 
R -2341 

D.J. COPIES WRITE: 
PUBLISHER 

LONE LAKE SONGS, INC 
P O BOX 126 

ELMSFORD, N Y 10523 

The label also includes such acts 
as Corbin and Harmer, Dion and 
Nina Kahle. "We gravitate toward 
long range talent and we spend a 

fortune developing it" 
Though West sometimes vis- 

ualizes his own career as an artist. he 

pragmatically concludes. "If you're 
an artist you have to be egotistical 
enough to concentrate only on you. 
I've never had that luxury. 1 love to 
sine. but I don't know if it'd be worth 
it. The road can be a killer." 

The road killed Jim Croce -and 
that still hurts West. "AlterJim died, 
1 almost moved 'to Nashville to be- 
come a backup player and singer. I 
couldn't figure out why he died -I 
still can't. 

West relates a Croce story or two 
worth repeating. Croce called `,Vest 
from Nashville with the news that he 
had just had lunch with Chet Atkins 
and Jerry Reed. "What was it like?" 
asked West. Croce answered: "It was 
like meeting two popes." 

West also reveals that toward the 
end of Croce's all- too -brief career. 
ended with a tragic plane crash, they 
had talked about taking a sabbatical 
from the record business since 
Croce's life was "coming into disar- 
ray because of the road and pres- 
sures. I was plotting with hint to tell 
ABC to leave us alone for six 
months, we've made you $5 million, 
and we're going to go to Europe." 

The trip never materialized. 

Roy Clark For 
Youth Benefit 

NASHVILLE - Singer /banjoist 
Roy Clark will headline a benefit 
concert Monday (13) for the support 
of the Hollenbeck Youth Center in 
L.A. 

Clark, who is appearing on the 
program for the third time in four 
years. will be backed up by the Palo- 
mino Riders, the house hand front 
North Hollywood's Palomino Club. 

This sear's event is being held in 
the grand ballroom of the Sheraton 
Universal Hotel, with 300 guest, 
from the Hallenbeck Police Busi- 
nessman'. Council expected to pay 
5150 a couple to attend the fund 
raiser. 

1 

DALLAS OAK -Joe Bonsall of the Oak Ridge Boys practices cheerleading 
skills under the skillful direction of the Dallas Cowboy cheerleaders, Occasion 
was the first annual "Stars For Children" benefit concert held by the Oak 
Ridge Boys in Ft. Worth, Tex., which raised $65,000 for prevention of child 
abuse. Performers at the event included the Oaks, Tammy Wynette. Larry 

Gatlin, Roy Clark and Buck Trent. 

Warner Bros. Puts Push 
On Bellamys And Sheppard 

NASHVILLE -Current just - 
shipped albums by the Bellamy 
Brothers and T.G. Sheppard are the 
subject of a promotional push from 
Warner Bros. 

Supporting "The Two And Only." 
which contains the Bellamys' hit 
single. "If I Said You Had A Beau- 
tiful Body Would You Hold It 
Against Me" and upcoming single. 
'You Ain't Just Whistlin' Dixie," the 
label plans mass distribution of 
cover blow -ups from the LP and 
confederate (lags w tth a Dixie motif. 

1n-store promotional dates will be 
coordinated with United Talent 
Booking. the Ballamys' agency. cou- 
pled with personal appearances on 
lotir dalles Local newspaper ads 
touting the album are being placed 
in medium -shed markets under 
500.000. with titi -second radio spots 
in major markets. More than 2.000 
radio stations are also receiving an 
open -ended interview with David 
and Howard Bellamy, talking about 
the albuni and their career. 

WHN -AM in New York broad - 
cast a live remote el heir recent per- 
formance from the Lone Star East to 
launch "The Two And Only" via the 
airwaves 

Additional's. the Bellamy rot - 

ers have recently taped several na- 

tionally- syndicated television and 

radio programs. including "Nash- 
ville Salutes America," a tv show 

hosted Lis Jerry Reed tagged with a 

September air date. JJ 

Boosting Sheppard's newest al- 7 
bum. Lonely." which carries his 

recent hit. "You Feel Good All 
Over." as well as his current single, 
"Last Cheater's Waltz." the label is 

shipping a similar open -ended inter- 
view to mare than 2,000 radio sta- 

lions an iris the country. 
Retailers will receive store win- 

dow streamers and 24 -inch cover 
ht. -ups. A high -impact campaign 
is geared specifically for the Atlanta, 
Dallas. Chicago and Cleveland mar- 
kets. along with radio advertising 
and in -store promotional activity 
with key accounts in major metro- 
politan sections of the Southeast and 
Southwest. 

Sheppard's recent is taping. in- 
clude "That Nash, die Music," 
"Nashville On The Ruad," "lire 
Haw," and Ronnie Prophet's 
"Grand Ole Country " He is also 
working a heavy fair date schedule 
through the summer, covering 60 
appearances in 28 states during the 
u .l it,.,.- ...vndro, KIRBY 
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Haven't heard whether it Involved a DC 10 or 

not but recently a plane Thal Monument singer 

Ray Price was taking from Dallas to Reno lost an 

engine an hour rnto the flight and was forced to 

return to Dallas for emergency landing Shaky 

but undaunted, Price later boarded another 

flight the same day and continued on to Reno. 

where he nas scheduled to begin a two week en 

gagement at the Nugget Price u also stated to 

guest on "The Tonight Shove' on Friday (3) at 

the personal request of host Johnny Carson. 

Elektra songstress Susie Allanson headlined 

a benefit concert sponsored by the Academy of 

Country Music at Los Alamendos. Calif Satue 

day (28). Proceeds went to the Marty Landau 

Memorial Fund Although Marty Robbins has 

added some new sounds to his group -Including 
the addition of former Memphis Horns co 

launder Wayne Jackson on trumpet --the 
Stinger's neal Columbia album will feature a col 

lecteon of original and traditional cowboy and 

folk' western trail songs. Robbins was recently 

voted into the Cowboy Hall of Fame In Oklahoma 

City for his dedication In preserving Western 

lore through his music 

I- Boxcar Debuts: Boxcar Willie makes 
D his debut appearance on the "Grand 

Ole Opry" for two shows. The artist 
á is a successful country entertainer 

in England and headlined this year's 
Wembley Festival. 

Bitty toe Sham, Who lust signed with Rouse 

of Cash Publishing. drew some big names when 
he made a rare appearance recently at Nach 
vale's Mississippi Whiskers Club Besides a 

blue leaned Johnny Cash, who mined Shaver for 

several numbers on stage. the audience also in 

eluded Guy Clark, Dick Feller, Billy Ray Reynolds 

and new CBS artist Roseanne Cash (Johnny's 
daughter), whose debut LP es due out noon 

Donna Fargo is signed to a one nmale cam: n 

appearance in the lonhcommg "Urban Cow 

boy," starring John Travolta and Wayton lea 
nags, among others Fargo s waking on her 
neat LP. due en October, with husband producer 
Stan Silver. With his recent purchase of a 

22 acve farm in Cheatham County. Tenn Vern 
Gosdin has become a neighbor of Don Williams. 

More than 4,000 fans (locked to meet MCA 

artist Conway Twitty and his drummer, Pork. 
chop MaWham, as they signed autographs at a 

recent in-store appearance in Conway Also on 

hand was the mayor of Conway, who presented 
Twitty with a special T shirt and a key to the city 
lad Twetly is named alter the cities of Conway. 

Ark.. and Twetly, Ten., and drummer Markham is 

a native of Conway 

Cowboy singer Chris LeDoua rs receiving 

strong support in his recording career from 

brother Mike, who has embarked on a 17 state. 

6.500 mole, 90 day trap to promote Chris' new 

LP. "Paint Mn Back Home to Wyoming" 
MCA artist John Wesley Ryles hard at work with 
producer Bob Montgomery to complete upcom 
eng album, which will contain Ryles' single. Lib 
erated Woman ` 

Ruby Fags and her group entertained at the 
Nashville 420 Grand National recently, singing 
the "Star.Spangled Banner' before a crowd of 

18.000 racing fans Also on hand as grand mar 

that la the event was Waylen Jennings. The luty 
14 race featured top championship drivers Dar 
felt Wallop. Bobby Allison, Richard Petty and 
Cale Yarbrough, and the race was canoed live 
across the country vea the Performance Racing 
Network 
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SECOND HAND EMOTION-rs Ems 
IC B4cl- R ewNl.1 MU 41016 Rrdlppely 
CAappol. SESAGOSCA119 

I DON'T WANT TO LOVE YOU 
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EVERYTHING I'VE ALWAYS 
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IF Kelly, Reps. 044 ..t. HMO 

JUST WHEN I NEEDED YOU MOST -oar 
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lDw. uN .0 

www.americanradiohistory.com

www.americanradiohistory.com


dé 
Hot 
Countrj LPs y 

Billboard SPECIAL SURVEY 

For Week Ending 8111: 79 

1414 B,Ilpeaed PutNahnns Inc No parr ul this Pt /Local.. may he raprod Ced 
,, rtM,evAl system. ,N tramming. in arty iota tie by Any means e1e[1rn,C mnC nan.al 

É 

N 

1.2 
8 

star re,rarmer-lh retMUnM Mepatwn.te "pea,d Prep.. IlY na6. 

TITLE -Artist, aal a Nena, 10atnbonl tariff 

15 GREATEST HITS- Waylon tenants, Rc* t133/8 

2 35 THE GAMBLER -Kenny Rogers, ,.0 klnn u414 .u,1 

ONE FOR THE ROAD -Willie Nelson and Leon Russell, Cowmbm 4c 2036061 

GREAT BALLS OF F1RE -Dilly Parton, RtA AML 1 061 

12 MILLION MILE REFLECTIONS -Charlie Daniels Band, ta,r IE 35751 

IMAGES -Ronnie Mllsap, -:A Ant 1,346 

7 11 LOUELINE -Eddie Rabbitt, t .r Et Tel 

25 NEW KIND OF FEELING -Anne Murray. cap. SW 11813 

9 14 BLUE KENTUCKY GIRL- Emmylou Harris, Wa,M, &o. SSA 1118 

12 66 STARDUST -Willie Nelson, r.. ,m- 

11 10 17 CLASSICS -Kenny Rogers 8 Dottie West, .1n Md Iwo; DMA 9463/ 

2 13 14 NE BEST OF DON WILLIAMS, VOL II -Don Williams, Mu 1096 

13 11 36 WILLIE AND FAMILY LIVE -Willie Nelson, 1433 ,4.4 r.o : 3564: 

14 Il WE SHOULD BE TOGETHER -Crystal Gayle, 0nre4 4p61, 3434 969M 

18 6 FAMILY TRADITION -Hank Wdlums Ir., I,o,u. c ".6 64 91 

16 16 18 THE OAK RIDGE BOYS HAVE ARRIVED. vu 4r 11» 

17 15 81 TEN YEARS OF GOLD -Kenny Rogers, ,rd mar, u4 LA 8153/ 

It 19 10 CROSS WINDS -Conway TnRty, Mu .146 

W 23 10 SERVING 190 PROOF -Mirk Rattan'. Np 3'89 

20 I7 59 WHEN I DREAM -Crystal Gayle. untied MUS' PALA ass 3/ 

rl 20 7$ LETS KEEP IT THA1 WAY -Anne Murray, carol sr liar 

22 25 26 THE BEST OF BARBARA MANORELL, Ma AY 1119 

23 n 17 THE ORIGINALS -The Statler Brothers, Mown sea Isms 

24 21 47 EXPRESSIONS -Dun Williams, Mu AT 1069 

25 23 39 ROSE COLORED GLASSES -John Coate, MU AT 1105 

26 26 82 THE BEST OF THE STATLER BROTHERS, Mown SRN 1037 00.040414m7 

27 27 80 WAYLON 8 WIWE -Waybn Ienangs & Willie Nelson, RCA MI 17686 

32 26 LEGEND -Poco, Mfd M :rw< 

29 30 37 PROFILE/BEST OF EMMYLOS HARRIS. aprer &es BSA 3258 

30 33 14 REFLECTIONS -Gene Watson, two, so liens 

31 31 39 LARRY GATLIN'S GREATEST HITS, VOL 1, Mon"menl MG I62e 

W 314 LONELY -T.G. Sheppard, wame, ero: es/ 1353 

33 35 43 I 'VE ALWAYS BEEN CRAZY- Waylon Jennings, sU Of, l 2979 

34 34 7 JUST TAMMY -Tammy Wynette, lo, 8E 36013 

35 24 43 MOODS- Barbara Mandrel!, MU AY 1088 

36 36 8 GREATEST HITS -Linda Ronstadt, A,SMm 61106 

s * 
MR. ENTERTAINER -Mel Tiflis, Nil 3167 

38 38 27 SWEET MEMORIES -Willie Nelson, RCA AML11213 

39 39 15 JERRY LEE LEWIS. ie.,,a 5t 13. 

ARE YOU SINCERE -Mel Ohs, Mrs 1077 

41 42 61 ROOM SERVICE -The Oak Ridge Boys, Mu 1065 

42 29 5 THE TWO ANO ONLY -8efumy Brothers, O,S.,ICeab BSK 3347 

43 I 45 19 ITS A CHEATING SITUATION -Moe Bandy, comma, Ac 35739 

441:1** THE VERY BEST OF LORETTA LYNN 6 CONWAY TWITBY, MCA 3164 

45 49 22 OUR MEMORIES OF ELVIS -ENS Presley, tea 401 13239 

46 47 68 ENTERTAINERS ... ON AND OFF THE RECORD -The Sutler Brothers, 

47 THE LEGEND AND THE LEGACY, VOL -Ernest Tubb, Cron Cl 33001 

48 44 4 WE'VE COME A LONG WAT, BABY -Loretta Lynn, MHA 3073 

49 37 38 TNT -Tanya Tucker. race Er, 

50 46 3 TEAR TIME -Dare 8 Supr, Ru u,1I :I6. 

Town & Country Relocates Offices 
NASHVILLE -Town & Country company -Mike Palmer. Jessica 

Productions. a management, public Dawn. and R. L. Cass -Town & 
relations. and production firm. has Country president Pat Browne says 
moved 1t, headquarters from West 

that Tom Wilkerson has been Virginia. and is now located at 41 

Music Square F.. N :tshsillc, 37203 named head of the company's pro - 

With lllr' ' ion division. 

U.K. Event 

Lauded. But 

Loses Money 
By NICK ROBERTSHAW 

I ON 11( )V 16: rapilal Radio 
, largest jazz. 

C1,111 111 mmi cart,, dosed July 22 
after six days in the Alexandra Pal- 
ace urban park. 

Dcsipte attendances. some below 
breakeven point. the organizers 
pledged a repeat next year and ex- 
pressed satisfaction that after so long 
on the European sidelines Britain al 
last has a festival In set alongside 
Montreux, Nice. Norlhsea and the 
rest. 

Initiative for the enterprise came 
from George Wein, doyen of jazz 
promoters, and Andy Hudson. and 
followed their collaboration on last 
years pioneering Cleveland Jazz. 
Festival when Wein brought in his 
Newport package of jazz artists. 

Wein has made no Secret of his 
long -held ambition to organize a 

U.K. show on a large scale. and alter 
the dust had settled he remained 
adamant he would be back for more. 
"Put it this way," lye said. "I'm be- 
hind; I've got W make it hack on my 
investment." 

Total cost to the promoters and 
sponsors Capital Radio was around 
3500,000. With rickets priced 513 
daily and overall attendance under 
30.000. the shortfall was consider- 
able. but then feu such cvenls are 
expected to go into profit first time 
out. 

Chilly. overcast weather helped 
keep daily crowds about 2.000 shore 

of target figures. likewise a last min- 
ute hike in admission charges duc to 
VAT increases The organizers will 
also be re- thinking the wisdom of 
playing workday afternoons. Satur- 
day's audience of nearly 10,000 far 
outstripped plans to run next year's 
show over one weekend. with con- 
certs in town during the week. and is 

negotating with top venues like the 
Royal Festival Hall. Other refine- 
ments are in mind: separation of the 
two stages used to prevent distract- 
ing acoustic overlap; more effective 
showcasing of the British acts that 
tended to lose their audience when- 
ever an American artist appeared. 

Capital. London's premier local 

(Continued on page 67) 

[Jazz Beald 
LOS ANGELES -The 224 Monterey Ian Festi 

vars lineup reads like INS Sept 14 -music 
from Yugoslavia, Japan. Sweden, Canada. Spain. 

Cuba; Sept. 15 -the sounds of New Orleans plus 

Ditty Gillespie. Woody Herman. Stan GHz, flora 

Purim, Scott Hamilton. among others. Sept 

16 -Woody Shaw. Helen Humes. Jahn Levers, 

Had Jones, Joe Williams. Buddy Reh 

Concord. Call's own festival starling Friday 

(10) and running through the month, with span 

50755 4 by Inglenook Wine, features George 

Shearing. Cal Trader. Dave Brubeck, Marian 

McPartland, Charlie Byrd. Louis Bellson. Scott 

Hamilton, Ray Brown, Cal Collins. among others 

New York's laumobde will appear at the 

Winter Olympics in Labe Placid, N.Y. in Febru 

ara 1980 The Twin Cilrers Sa22 Society has 

lid 1,000 members. Since ils mceptron lass lao 

uary it has promoted Iwo gigs with Midwestern 

players. 

Houston's Summer lau Workshop presented 

its annual all-night lam Saturday (4) al St 

lames Episcopal Church featuring Bubbha 

Thomas and other local players. Two new 

works th French composer Claude Bolling were 

premiered Sunday (5) al the Hollywood Bowl 

concert ca starring Bolling and Hubert Laws 

The compositions were ''Suite For Flute And 

Classical Guitar'" and "Calilornia Suite theme. 

Jazz 
IN LOS ANGELES 

Old Big Bands Maya Y 
Rate Hall Of Fame j 

LASS AN(il 1.1 s Tua encr :1 
enthtlsiasnc terns of the big hands 
are dlllgenlly corking together to 

erect .1 Oig Barrel anti Jazz Hall of 
Fame 111 this c71y's San Fernando 
Valle, 

ti.nhylllo has done it for country 
m uslt.' sal,. Harold Van Roy. We 
hayC the Idr.11 fixation and the inter- 
est to sec Ihi project through." 

"There's a beautiful 80 -acre ardu 
m the Sepulveda Basin in Encino 
that would serve a Hall of Fame per- 
fectly," Don Harris adds. "The plot 
is owned by the federal governmeoI 
and is !eased by the City of Los An- 
geles for recreational purposes It Is 

near the Ventura and San Diego 
freeways and the Van Nuys Air- 
port.' 

Van Roy and Harris arc contact- 
ing radio stations and newspaper, in 
the .Ires tu drum up interest in ihi it 

pro)e61 ThCS :rl,o coyer thousands 
of the eny's audur retail sores IO 
leave stacks of forms for sound 
huffs. 

-We need money." of course. Har- 
ris notes. "And we need help from 
city halt." One of the city's coun- 
cilmen. Noni Bernardi. played lead 
alto and arranged for Benny Good- 
man. Kay Kyser and other topflight 
orchestras of the 1930s and is ex- 
pected to aid with the project. 

The (tall of Fame" Van Roy de- 
clares. "would be one of two perma- 
nent buildings urn the site. It would 
compete a IirsI floor devoted to 

Jukeboxes playing old big band 78 
r.p.ni. shellac disks, and thousands 
of photographs. The second level 
would offer a 3.000 -scat theatre. to 
be used as a community non-profit 
Icnturc for plans. musicales and 
pageants " DAVE DEXTER JR. 
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(Ont. Ube') a 1 

' 471.. label A Number ; (Oat laa9 

I 1 10 STREET LIFE 
l,,Imdto MU MCA 1094 

76 26 17 0500439' YOU 

Br, M1o4 AGA AB 4227 

2 3 16 PARADISE 27 30 5 COUNTERPOINT 

(oor 
Wlsn,nlltn h 

ions 61 162 

Oil., Mx.. 
Maim 2229 CIA I 

3 5 5 MIINOUS 
NiMIl Asstum 5E 505 

28 19 31 ANGIE 
kaeb Bat 6RPk,Me GRASP. 

4 A 14 HEART STING 29 32 2 BETCHA 

(el laugh, &dt0 M,m 
UALA 912 iCa Tali 30 19 

St1,1ey Tuntm,ne. 04104 3E07 

13 UK 
5 2 19 MORNING DANCE 

á00 6aa bane, 
INf 9004 IMUI 

31 24 

kJ/ Luc Pap 
AIUMx So 19229 

1 DELPHI I 

6 6 4 I WANNA PLAY FOR YOU OsSA Cana. Pe*. PO 6108 

SnaNy r r....Pi r 422 
í56a0 1089I 

32 46 2 MINDS OF FANTASY 

Node, Wor, &m BSA 3321 

7 7 21 LIMN' INSIDE TOUR LOVE 

,n,,, Venial 
33 35 3 CONCEPTION: THE 

Nano Bras 2BSA 3277 GIFT OF 

OVE. 
a A 12 FEVER 

Ror Sip.. Pn',dm PD 1 02'4 
34 31 

cOb,a IC stair 

3 PASSIONS OF A MAN 
9 10 7 UAE Al THE HOLLYWOOD char.. 4,etar Alunhc SD 3 600 

BOWL 
Mud, Manpori WI SP 6701 

35 77 54 PAT YETHENY 
hl o1157,r. ECM 

l0 9 13 TOGETHER 1114 114pnr Bros I 

kkCo, pen 
Y,k:tone M 9087 1ranlaar 36 39 22 FOLLOW THE RAINBOW 

Gemtt Dso taK If 3570 1C851 

I1 11 14 NEW CHAUTAUQUA 
Pal Mtlanr ECM MA I Ill1 
(wane, Bias 1 

37 37 I7 LAND OFF PASSION 

n' ert ran C.o.. 1C 95708 

12 IT 6 PANADE 
Roe Cm, M.kilane 
M908806,0 

18 38 19 ME JOT OF RWNS 
dal 04,47: 
.,1104a IC 1570'. 

13 12 6 PART OF YOU 
39 33 6 THE MIND of GIL 

11 16 27 

Ens Cole Colombia 1C 35715 

LARYEt 

SCOTT.HERON 
C SLOB Mere. M. , AB 8301 

Ha s+mwe MUM 1176 40 40 17 CHAMPAGNE 
Haan LRnlmu, 

15 14 22 HEYS BONI FAIL ME NOW Lops lo,CaMmbn IC 15: Sr 

7k,6,í 
Calwnba ,a 35161 11 41 21 HOT DAMS 

Dad roman Mmmn 

16 28 3 EUPHORIA SP73I lAW1 
Cato Bet er, AIM 571774 u u 10 ARINRI 

17 I7 4 THE LOVE CONNECTION 
reedae Hubbard. 

Bar forts. 
WV. Bros BSA 3297 

C°I "mbu a 36015 
43 43 2 771E BEST OF BELLY COBHAM 

18 23 6 BROWN SUGAR e 88809. MI411e So 19: - 
Tom &oene knh,GRP 00 .5003 M 11 II GOOD TURN 

19 

20 

15 10 

20 6 

FEEL THE NIGHT 
Lee Rena.l. 41001 64 193 

EYES OF THE HEART 

',lb Moen ECM ECM 1150 

45 31 I 

titan Cola mown 
Zet.Caumbu IC 15,!, 

450005 THREE 

Wood, Shi. Gant+ i, 3597: 

IWMM, &M 
46 1=10 IAN MKERMAX 

21 36 3 PLUCK 1ne uunMi SD 19141 

Ronne Jain. 011,nbm IC 31019 
47 19 95 nus 50 GOOD 

22 21 11 BRADLIA Chem Mello e. 44M SI 4658 

non Neon., MUM 1116 48 40 12 LIVE AT THE BOTTOM LINE 

23 Ill 35 TOUCHDOWN Pan, Auuln C11 CH 1086 

Bob lames hp, 
19 47 4 YOU, TOUCHING Y 

tee ca "096 rt 355yÁ 
TOUCHING YE 

24 25 9 N MOTION 
Molb HuHn. a19010,1 IC 35e16 

50 54 22 

A,,,: Wane, Prot BSA 3279 

TIGER IN THE ARAN 

25 22 5 DREAMER 
CANen. C 4o1 ST 11952 

McSan ran. 
Nome, Bros BSA 2391 

+ Copyright 1979, B,llboara Publications, Inc No pan of tors puUI,catron may be reproduced 
sIn OM .1.1 ref ,seal system. or Mansm,ned, m any rota 01 by any means, electron.. mecnaacal, 
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o American Drive 

International -y 

Arista Deal Is Major Move 
For German Ariola Group 

continued from page 1 

Ariola- America will remain under 
the presidency of Jay Laskcr and 
Arista will continue to be led by 
Clive Davis when the deal goes 
through. Both companies will retain 
their present domestic distribution 
setup. Arista will keep its independ- 
ent distributors. Ariola- Amcrica 
continues through Capitol -EMI. All 
other aspects of the two companies 
will remain the same. 

European sources predict. how- 
ever. that the two labels will "com- 
pete" for artists and repertoire enter- 
ing the U.S. from abroad. The 
proposed sale will have no effect on 
the type of artists Ariola can sign 
here. Lasker claims. 

"We're going to sign the acts we 
want to sign and Arista will sign the 
acts they want to sign." Laskcr says. 
alluding to his label's move into rock 
after a string of disco hits. 

Ariola -Eurodiscs latest move into 
the U.S. market is part of its parent 
company's strategy for international 
expansion into the leisure and enter- 
tainment fields. The Bertclsmann 
conglomerate is involved in book 

publishing, printing. record and 
book clubs, television, films and. 
through its Interworld Imprint and 
the acquisition of RCA's Sunbury/ 
Dunbar firms. music publishing. 
But the exchange and acquisition of 
talent is crucial to its entry into the 
U.S. market. 

"With the recent takeovers of 
United Artists and ABC, both of 
which we originally distributed in 
Germany, it has become virtually 
impossible to find a major American 
independent label from which we 
could license product." notes Wolf- 
gang Wegmann. Ariola Group vice 
president in charge of finance and 
administration. American product 
currently accounts for approxi- 
mately 304 ofGerman record sales. 

Negotiations between Ariola. Co- 
lumbia Pictures Industries and 
Arista began two months ago and 
continued until a letter of intent was 
signed July 27. Columbia an- 
nounced the agreement in principle 
later that day, after the New York 
Stock Exchange had closed The an- 
nouncement took the industry by 
surprise. although rumors of a pos- 

- - TOUR STARTS SEPT. 

Abba Cranks Up 

Fa Continued from page 

ai Agnetha Faliskog. will be backed on 

rn the tour by a six- member hand and 
three backup singers. 

Bjorn adds that the group is not 

I- overly concerned that some of its 
rn tunes may not be hard to reproduce 

live. Some of them are almost im- 
possible:' he says. "but I don't think 

Q people really expect you to re- create 
the sound 100%. I would hope that 
people think of live performances as 
one medium and records as an- 
other." 

Until now the group could hard!, 

BIGGEST TAPE 
PIRACY HAUL 

IN SINGAPORE 
By PETER O.NG 

SINGAPORE -Police here seized 
40.000 pirate cassettes and cartridges 
of international repertoire in a raid 
on retail premises Wednesday (I). 
It's the largest such seizure made by 
local law enforcement authorities. 
who were alerted to the illegal stash 
by the Singapore Phonogram Assn. 

The tapes were pirate versions of 
top foreign repertoire, including ti- 
tles by the Bee Gees. Abba, Roney M 
and other major acts. Haul is esti- 
mated to be worth 560.000 (U.S.) at 
street prices. 

Name of the retail location was 
not disclosed. but it's known to be a 
member of the Singapore Sound - 
tape Retailers Assn. No arrests were 
made during the raid, and police are 
presently considering whether to 
press charges. 

The Singapore Phonogram Assn.. 
body of legitimate record and tape 
manufacturers here. has been cam- 
paigning strongly against piracy in 
the Republic Learning of this latest 
illegal inventory, the association ap- 
proached the commercial crime di- 
vision of the Singapore police. who 
took out a search warrant for the 
premises. 

be said to have done everything in as 

power to break in the U.S. "We 
didn't want to be an opening act," 
says Bjorn, "and we didn't want to 
play clubs for eight months: we 
weren't willing to pay that price. 

Benny notes that the main reason 
the group hasn't toured more is that 
Bjorn and Agnetha don't want to be 
away from their small children: a 

one- year -old son and five- year -old 
daughter. 

Bjorn says that in his view his di- 
vorce from Agnetha six months ago 

has only affected the group to the 
Netter because we don't have those 
personal problems anymore: work- 
ing in the studio we don't have as 
many conflicts." 

Benny reveals that he tack a break 
from his Abba duties in May when 
he produced a disk on a Norwegian 
friend. Finn Kalvik. set for release in 
Scandinavian territories in October. 

Is there that pressure within the 
group to top past triumphs? "We 
didn't have any problems with that 
until this last album ('Voulez- 
Vous');" says Benny. "We wrote and 
recorded some songs, but weren't 
satisfied. We had worked almost a 

year and had maybe four or five 
songs. 

Bjorn notes that "Voulez -Vows" 
took 11/2 years to do. compared to 
one year for "The Album" and nine 
months for "Arrival." 

"Voulez -Vows" was recorded at 
Abha's own year -old. 48 -track Polar 
Music Studio in Stockholm, which it 
built at a cast of $1.5 million. Led 
Zeppelin also cut its upcoming al- 
bum there, while Genesis has been 
in cutting group and individual al- 
bums. 

As for Atlantic's domestic ad cam- 
paign dubbing Abba "the largest 
selling group in the history of re- 
corded music." the group members 
have somewhat mixed views. "I per- 
sonally didn't like it very much." 
Bjorn admits. while Benny replies: 
"If there is another act that has sold 
more records, 1 would like you to 
name it" 

,able ,.ilk had been floating for 
months with denials coming from 
Clive Davis. 

The major portion of the S50 mil- 
lion cash selling price covers Arista's 
indebtedness to Columbia Pictures. 
a debt reported by various sources to 
range anywhere from $30 million to 
$43 million, which could account for 
Columbia's claim that. if the sale is 

completed. it would result in an af- 
ter -tax profit of S7- million, or 72 

cents per share ofoutstanding stock 
Assurances that Arista's manage- 

ment, artist roster, publishing and 
U.K. operations would remain in- 
tact were given in the initial release. 
but Arista president Clive Davis has 
remained incommunicado since the 
July 27 announcement. He appar- 
ently spent the greater portion of last 
week huddling with Arista's West 
Coast staff at the Beverly Hills Ho- 
tel. 

The ternis of the pending agree- 
ment, which is subject to the ap- 
proval of the board of directors of 
both companies and Columbia's 
lending banks, includes Davis' por- 
tion of Arista stock, which report- 
edly totaled 20%. A Columbia 
spokesman acknowledges that the 
proposed sale would include-1004" 
of Arista's stock. including Davis' in- 
terest. 

Both parties. Ariola and Colum- 
bia Pictures, made it clear that Davis 
will remain at the helm. 

Arista's foreign distribution deal 
with EM!, which covers all overseas 
territories except the U.K and Ja- 
pan. expires Dec. 31 of this year and 
it is virtually certain that the Ariola 
companies will take over the label's 
foreign operation wherever possible. 
The remaining territories are open to 
speculation. 

Ariola. founded in Munich in 
1958. is one of Germany's most suc- 
cessful record companies. Under the 
direction of Austrian -born Monti 
Lucflner. it has grown rapidly and 
pursued a policy of well- planned ex- 
pansion since 1971 when it opened 
branches in Spain and Holland. 

Subsequently. wholly -owned af- 
filiates were launched in France. 
Austria, Mexico, Switzerland, the 
U K.. Belgium and the U.S. Plans 
are now underway for further ex- 
pansion into Italy and Scandinavia. 

Ariola -America was launched 
four years ago and has had suc- 
cesses. primarily in disco, with acts 
such as Amii Stewart, Chanson. 
Deborah Washington. and. on its 
Ocean Records imprint, a custom la- 
bel. with Ullanda. 

The establishment of a stronger 
U.S. presence was foreshadowed last 
year with Ariola's creation of an in- 
ternational group with Lucflner as 
president and Friedel Schmidt and 
Wolfgang Wegmann of Germany, 
Win- Schippers of Benelux and Ra- 
mon Segura as vice presidents. 

This executive group was charged 
with creating an international game 
plan. with Schippers responsible for 
international n &r. 

"The acquisition of Arista," 
Schippers says. "will not only pro- 
vide Ariola companies with a major 
new source of product. but will offer 
an additional channel into the 
American market for product pro- 
duced by the various Ariola oper- 
ating companies. 

"My guess is that Arista and 
Ariola will compete for this product 
because the two companies will re- 
main completely independent" 

Bertclsmann AG. headquartered 
(Continued un page 7!) 

HEAR THIS -Paul Simon demonstrates the latest Sony technology for Atlan- 
tic Records chairman. Ahmet Ertegun, left. A brand new mini cassette deck 
(with stereo playback) that's not yet on the market, the hardware was a gift to 
Simon from top Japanese folksinger, composer and fellow WEA artist, 

Masashi Sada, center. 

Fresh Concern Over 
U.K. Chart Accuracy 

Continued from page I 
retailers and sale-or- return ship- 
ments. 

The U.K. charts are compiled by 
the British Market Research Bureau. 
a private company, which has now 
written to its chart return dealers re- 
minding them of responsibilities in 
returning accurate information. Of 
those it removed from the panel. the 
Bureau says with some under- 
statement. "We had reason to doubt 
the veracity of their returns." 

Continues the Bureau: "The num- 
ber of shops is relatively small. But 
even so. it is big enough to be a con- 
siderable worry for us, and to force 
us to take steps to make our investi- 
gations more effective and punitive. 
We're aware of the pressures to 
which dealers arc being subjected 
from various directions " 

The current allegations hinge on 
offers or gifts or quantities of free 
records or cassettes made by record 
company salesmen or other individ- 
uals. It has been said that there are a 

few cases of retailers allowing sales- 
men to make their own entries in 

chart- return diaries, again for the 
gift of goods. 

The practice of the Bureau has al- 
ways been to drop or "rest" some 
stores for various leeitimate reasons. 
but there is a sudden increase in the 
number of those removed on 
grounds of suspicious returns. The 
Research Bureau is also to tighten 
up its telephone check procedures to 

"detect untypical behavior of titles 
with greater precision." Legal action 
and exposure is threatened by the 

Bureau where chart hyping is un- 
covered. 

Concern about "mounting ru- 
mors" of manipulation within the 
top 75 singles and albums has been 

expressed by the music publication. 
Music Week. which (together with 
the BPI and the BBC) contribute 
toward the considerable costs of 
compiling the charts each week. 

Editor Rodney Burbeck writes: 
"We've been shocked by talk of spe- 

ciliie rases of records allegedly at- 
taining chart placings as a result of 
falsified diary returns from a minor- 
ity of dealers" 

Hernandez, Maffay Pace 
Teldec First -Half Gains 

I aMBURG -Peter Maffay's "So 
Bist Du" (Telefunken( and Patrick 
Hernandez' "Born To Be Alive" 
(Aquarius) are key factors in the 
first -half success reported by Ger- 
many's Teldec, which includes a 

1004 sales upsurge for singles. 
Both records are still in the na- 

tion's top 10 charts. with Maffay 
resting in the top slot for the second 
consecutive week (see Hits Of The 
World, this issue). 

Maffay's " Steppenwolf' simulta- 
neously occupies the No. I album 
position, with sales reportedly now 
past the 350.000 mark. 

With overall Teldec business up 
40% over the sanie six -month period 
in 1978, managing director Gerhard 
Schulze also points to majorsales for 
Richard Clayderman's "Ballade 
Pour Adeline" single and LP, and 

for two Dutch- originated releases: 

Snoopy's "No Tinte For A Tango" 

1300.000 sold) and Teach-In's "Dear 
John" (130.000). 

And Udo Lindenberg's pop 

taries continues. with his latest al- 

hum. "Droehnland Symphonic." 
This was issued in two different ver- 

sions, studio production reportedly 
selling 120.000 copies and the live 

recording -waxed as a double LP set 

aller Lindenbergs recent German 
tour -at 75,000 units. 

Britain's main contribution to the 

Teldec action has been Ian Duty it 
The Blockheads' "Hit Me With 
Your Rhythm Stick" 45 and "New 
Boots And Panties" album, plusgui- 
tarisl Peter Green's comeback disk, 
"In The Skies." And the television 
advertising division racked up 
300,000 sales for Mantovani's MOR 
package, "Ein Traum Fuer Zwei." 

Teldec's import service reports 
1004 sales increase over the ume 
period lust year. via regular catalog 
material, plus Musidisc items and 
Japanese titles. 

On the international front, Tcl- 
decs profile has been heightened by 
I.iho .ie-ils tsith H &L, Vogue. Gry- 

nacte. 
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Labels Antagonize British Trade 
Result Is Organized Protest By Dealers, Wholesalers 

International 

LO5.19 .. 

here. at h,nh r .ail ii,l y, Ir Je,:de 
level. oiganicing own nth, ai.lialt 
c(mnuuces pledged io counter- 
attack a series of uul mans- shaking 
policy dcnsions M Bnt.un\ na,Od 
companies. 

These decisions have included mt 

mediate High Court action os el 

copyright infringement alleealions 

against importers and retailers of 

tmporb. phis a number of sales dn- 

count cub and price adjustments 
At wholesale level, there is now 

Me Record Wholesaler Assn.. which 

already guarantees financial sup- 

port, when needed, for dealers in- 
volved in litigation with regard corn 
panics over imports. 

Polydor was the lira inio the High 
Court (Billboard. Aug. 4. 1979) seek- 

ing injunctions against retail firms 
Harlequin and Downtown, and im- 
port company Simons Records. 
Pnncupalls inarilved with the Bee 

Gees' chan-topper album. "Spiritus 

Haling Flown, this cops tight a- 
tonement action intended a 

test -of the legal status of product 
made under license in Portugal. and 
then imported into the U.K. 

WEA. CBS and Polydor have all 
rent warning letters to retailers alert- 
ing them about infringement of the 
1956 Copvnght Act M selling or im- 
ponng. without permission, foreign 
copies of their recordings. 

But now the wholesalers have set 

up their own fighting fund, with a 

series of meetings fixed to sort out 
polies. 

Addoinnalls. it was decided at the 

i.aeyt" nestling arranged h. 

t r.unophonc Record Reta ile 

Committee (GRR(') here that the 
retail industry 's minent uwp ,d 
problems should ho dealt writi bs a 

Special cmergenev cuitniocu of 
Llealcts Ili meet mumMachin, 
Hairy Ilpple, secretary. said he 
hiked lin a first meeting with 
t ct ,nil nmtpanies Tuesday (71. 

I he pmotcst gathcnng certainly 
past rued n, (111141101a of dealer drs- 

nucal h'I I was denounced for the 
alnch n of its prompt settlement 

disiouni and there was heated cub - 

Iodeof l'ee's decision to charge 
r, interest on late payment, and 

ill Poly dor liar cutting its dealer mar. 
gin from 336 to 306 and of WEA for 
cutting back dealer credits. 

The GRRC- controlled committee 

Musexpo '79 
1.1,11 v MO. Ileams icprescuta 

lion lions Europe narks Musexpn 
'79, fifth annual international music 
industry conference and market or- 
ganized by Roddy Shashoua. As in 
previous years. event will be held in 
Miami Beach, Fla.: venue is the 
Remover Hotel, dates are Nov. 4 -8. 

Shashoua claims over I.000 staff- 
ers from 450 foreign companies. 
mostly European. have confirmed 
their attendance. New participants 
include Italy's Baby Records and 
COD, France's Carrero and Sono. 
disc. Britain's Acrobat and Saud. 

Pori ugal's Sono vox. Ciernranr 
Rainbow and Greece's SI may Be 

ill I.. I. 

and don, p.i ., .,11,11 dd. 

changed their trading It nry 

The overall atmowphen .d , 1,..h 

aggression was stilled imam, id .J. 
when Tony Morris, managing do, t 

for of Polldor. said he was prcpmr-d 
to reduce the recommended retail 
price of his company's 45s to 99 
ponce (around 8227 at current es- 
dung ratest and the meeting unau- 

m u usly agreed to press liar a sundae 
ntre from o all majors. 

The price of singles went over the 
one pound barrier recently through 
the increase of Value Added Tax on 
records, from 8% to 159 , and general 
production cost rises. 

Hints were given at the meeting 
that Pye here is considering a per- 
centage discount. perhaps as much 
as 39, for prompt settlement within 
two weeks, and there are hopes that 
the committee will be able to help 
push through contemplated trading 
changes within the EMI structure. 

Chief executives of the majors 
seemed generally in favor of the for- 
mation of the new committee, and 
most were willing to sit in on meet - 

ings with the dealer representatives. 
Ranson Lopez. EMI Records' man- 
aging director. said he would he 

happy to be part of "any intelligent 
and rational discussion.' but added 
that he did not intend putting to the 

test the theory that reduced 45 prices 
would stimulate business. 

For WEA, deputy managing di- 
rector Riehard Robinson said he 

hoped theme would Brut ho tau mans 
PConunurd our prier, 

INDIAN SUPERSTAR -EMI executives relay a moment of merriment with In. 
Ma's Late Mangeshkar at a reception to celebrate her recent SRO tour of Brit- 
ain. The singer's concert at London's Royal Albert Hall was recorded for an 
EMI album, adding to her already considerable catalog of 25,000 songs. With 
Mangeshker, from lett, is Ramon Lopez, managing director of EMI Records 
U.K.: Ken East and Leslie Hill, joint managing directors of EMI Music Open 

ations; and S.N. Gourisaria, promoter of the tour. 

Profitable EMI Electrola 
Tactic: Run Import Fairs 

COLOGNE-Record indu,lry- 
ned import services become ever 

mora important for the retail trade 
M Germany as increasing numbers 
of local people go abroad. become 
exposed to different cultures and re- 
turn home seeking musical remind- 
ers of their vacations. 

Much of this "unusual demand 
music is not available through nor- 
mal trade outlets, leading to greater 
trade reliance on divisions such as 
the ASD department of EMI Elec- 
trola. 

Georg Shatters. national salts 
manager, says: "The importance of 
this sales area and outlet caused as 

lo reconstruct totally our import 
services We've switched from the 
pare rears ne ho mness of the past, 

69 

nob our 'we'll get you any record 
you want,' into developing our own 
import fairs." 

So as well as running a daily im- 
port order service, EMI Electrola is 

running import fairs four times a 

year, all attended by the most impor- 
tant trade dealers. department stores 
and rackjobbers, all checking on the 
latest product available. 

Stoffers says: 'The repertoire of- 
fered ranges from very unusual clas- 
sical music to the most progressive of 
pop. Our aim for each fair is to offer 
at least 306 of new titles, and the av- 
erage title availability at each is 

10.000 to 12.000 catalog items" D 
Sales projection now for EMI E 

Elceirola here is one million record o 
(Continued on page 70) ÿ 

The last thingThe Boomtown Rats 
need is a good promo... 
.... it's the last thing any rock star needs 

Ask Rod Stewart. Ask Neil Diamond orThin Lizzy 
or Supertramp or Rose Royce or Sex Pistols orTubes or Hot Gossip 

or Van Halen or David Essex or Peaches & Herb or Van Morrison or Ron Wood or.... 
If it's the last thing you need,ask us 

JON ROSEMAN PRODUCTIONS 
Los Angeles: Chris Pye 213-464 7188 London: Lexi Godfrey 01-439 8241 
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CONSOLIDATION SEEN LIKELY 

Revamp Polydor, 
Phonogram U.K. 

By MIKE HENNE 

LONDON - Persistent industry 
speculation about an intensisc rr 
tionalization of the PolsdoriPhonu- 
tram record operations in Britain 
gained momentum Ibis week wüh 
the intimation that David Fine. 
managing director of Polygram Lei- 
sure Ltd. here, would be making an 
important statement about the re- 
structuring of the U.K. record divi- 
sion within the next two or three 
weeks. 

Fine. who was appointed last Feb- 
ruary and given special respon- 
sibility for the Polygram U.K. record 
companies. has kept a low profile 
over the past six months. But he has 
been charged with the streamlining 
of Polygram 's two record operation+ 
and it ìs expected that the new 
moves would preserve the creative 
and label autonomy of Polydor and 
Phonogram but would see a merger 
of administrative services and sales 
forces. 

Such a development is totally in 
character with the overall operating 
philosophy of Polygram since the in- 
troduction of the major rational- 
ization program more than a year 
ago. but it is given greater urgency 
because of the depressed slate of the 
U.K. market. 

Rumors of a complete merger of 
the two companies into a monolithic 
Polygram operation under one man- 
aging director were emphatically de- 
nied by Polygram International ex- 
ecutive vice president. Dr. Werner 
Vogelsang. on Wednesday (I ). 

But he confirmed that it was part 
of the general strategy of Polygram 

to take all the administrative bur- 
den away from the creative oper- 
ation" and to confine the dichotomy 
to the a &r area only. 

Just six months ago. the royalty 

and copyright dep. mews of Poly- 

dor and Phonogram were combined 
into one operation. Currently. there 
is talk of combining the Polydor. 
Phonogram and Chappell oper- 
ations under one roof at the present 
Phonogram headquarters on Park 
St. in London's West End. It is sug- 
gested that this might also involve 
selling off the Chappell record. mu- 
sic and musical instrument store in 
Bond Street. Certainly a restruc- 
turing of this Polygram retail oper- 
ation seems imminent. 

International 

CULTURAL B00ST -S.P. Sim. 
right. chairman of the Singapore 
Phonogram Assn., hands over a 

check for $10,000 to the Parlia. 
mentary Secretary of Culture, Dr. 

Ow Chin Hock. Donation is for the 
Singapore Cultural Foundation, of 
which the association (representing 
11 record companies) now becomes 

a founder member. 

DESPITE INCOME INCREASE 

Foreign Music Use 
Is SACEM Concern 

PARIS- Income for Frances So- 
ciete des Auteurs. Compositeurs et 
Editeurs de Musique (SALEM) 
went to S200 million in 1978. up 165 
on the previous year. 

But if that result -allied to mem- 
bership gains and a registration of 
65.000 new works -was a satisfac- 
tory statistic. the copyright society 
accepts cause for concern in the 
marked increase in use of foreign 
music (mostly American and Brit- 
ish) in France. 

This. according to Jean -Loup 
Tournier. SACEM director- general. 
was only just compensated for by 
wider use of French repertoire 

Branson's Virgin: Bustling Empire 
That's Spanning Music To Movies 

NEW YORK -Virgin Records' 
new distribution pact with Atlantic 
Records ( Billboard. June 30. 1979) is 

only the latest step in a history that 
has seen the pioneering label grow 
from a fan magazine in Britain to a 

full scale operation that includes a 

retail chain. a rock club. recording 
studios, a record label. and an expert 
company altogether employing 
about 700 people worldwide. 

Richard Branson. founder of the 
London -based conipany. says he be- 
gan with a little music magazine ile- 
voted to students. through which he 
first began to sell records via mail - 
order once the British government 
allowed discounting in the late '60s. 
From there he opened a small dis- 
count record shop. "above a shoe 
store." that has now grown to a chain 
of 25 stores. including a 16.000 
square -foot More in London that has 
just opened. It is Europe's first su- 
perstore. 

Urge More Radio For Britain 
1 ON DON-Proposals for 15 ne 

commercial radio stations in Britain 
have been put forward by a special 
government working party. accord- 
ing to Home Secretary William 
Whitelaw. 

With this projected strengthening 
of the Independent Local Radio 
(ILR) network of coverage. the Brit- 
ish Broadcasting Corp. has to wail 
for possible expansion. Whitelaw 
said: The Corporation has to hold 
back. pending the outcome of finan- 
cial discussions with the govern- 
ment. but proposals consist more of 
a rationalisation than an expan- 
sion." 

This attitude is in line with the 
Conservative government's stated 
support for private enterprise (i.e.. 
commercial) broadcasting in Brit- 
ain. 

Certainly if the BBC. through its 
own regional network, wants to 
compete with commercial broad- 
casting in ternis of sheer numbers 
and output. it will tint need an in- 
crease in the fete,isic,n /radio license 
fee. currently around $54 per year. 
to about $74 annually. 

Of the nine new BBC locations 
announced in 1978. only two are 
ready to begin broadcasting next 
year. with premises and executive 

BILLBOARD IS BIG 
INTERNATIONALLY 

staff already arranged. Develop- 
ment of the seven other sites also de- 
pends on the Corporation's discus- 
sions with the government. 

The working party report says that 
the BBC is still committed to the de- 
velopment of local radio. "hut it rec- 
ognizes that with license fee fund- 
ing. there are practical limits to the 
number of local BBC stations which 
can be foreseen. to the hours they 
can broadcast and to the rate at 

which new stations can he devel- 
oped.' 

Among the 15 new I LR areas sug- 
gested by the report are major cities 
like Leicester. Bristol. Leeds. Black- 
pool and Londonderry. 

New audience figures from the 
BBC. meanwhile. show that its na- 
tional music channels Radio I (pop) 
and 2 (MOR) have increased listen - 

ership shares over the first three 
months of this year. while Radio 4 
(classical) has dropped. but only 
+lightly 

Of the total U.K listcnership. the 
BBC claims that Radio I has a W '; 
share and Radio 2 has a 20'. share 
this compared with commercial ra- 
dio's I6T. 

However. at a meeting of the 
Assn. of Independent Radio Con- 
tractors. ILR stations were claimed 
to have increased their audience rat- 
ings-though it was agreed that there 
was a drop in the 15-24 age group 
listenership, partly due to Radio Is 
new on -air pop -selling aggression. 

By ROMAN KOZAK 
From the beginning we would 

only stock rock records. which im- 
mediately gave us an identity. and 
we could build a following," says 
Branson. who compares his retail 
operation to the Peaches chain in the 
U.S. 

The superstore. located on Oxford 
St. in the heart of London. contains 
a coffee lounge where customers can 
preview new releases on headsets 
while sipping their drinks. says 
Branson, and it offers a full catalog 
of rock releases. 

Branson says the chain has grown 
to the point where there is a Virgin 
Records shop in virtually every ma- 
jor English town. He says there are 
now tentative plans to expand on the 
European continent. possibly in 
Spain. 

Once the retail operation was es- 
tablished. recalls Branson. Virgin 
bought the Manor." a country es- 
tate that was turned into recording 
studios. It was the first time in Brit- 
ain that anyone took studios into a 
country setting. The complex be- 
came the basis of the record label. 
but in the meantime Branson also 
established an export operation. 
Caroline. which is now the biggest 
exporter of British recorded product 
in the country. he claims. 

First signing on the Virgin Rec- 
ords label was Mike Oldfield. whose 
first release. "Tubular Bells.' has 
sold 2 million copies in the U.K. 
alone, says Branson. Though sub- 
sequent Oldfield albums have never 
managed to crack the American 
market. they nevertheless still have 
been very popular in Europe. Old - 
field has just finished a European 

Sales Down, 
Down Under 

'.s 1i5.) i Indu.us ,I.iifis here 
,d severe market downturn over 
ils past two years have been con- 
firmed by ligures released by the 
Bureau of Census & Statistics m 
Canberra. 

The ligures. belated to record 
mane lattai in \u.iah.i, shove a 
consistent annual rise is album units 
pressed (rom 1955.56 i I > million) 
through 1975 -76 (21.4 million). 
These numbers do not include 
prerecorded cassettes. 

However. the 1976.77 sutnue 
showed the first industry decline-by' 
0.5 million units -and this was re- 
peated in 1977 -78 when the level 
plummeted another 1.3 million units 
to 20.1 million. 

tour and. Branson promises. he will 
come to the U.S in the new year. 

In the last five years. Branson 
says. he has concentrated on the 
record label. attempting to create a 
viable alternative to the major 
record companies in Britain, work- 
ing most recently on new wave prod- 
uct. Virgin was the company that 
signed (and kept) the Sex Pistols af- 
ter that very controversial band was 
dropped by both EMI and A &M. 
More recently Virgin has signed 
such acts as Public Image (Johnny 
Rotten's new band). the Motors. the 
Records. the Ruts. the Skids. Maga- 
zine. XTC. and Penetration. 

Recently Branson has also opened 
a club. The Venue. in London that 
holds 600 people. which he com- 
pares to the Bottom Line as a show- 
case club for various bands. Like 
rock discos the club also has a dance 
floor. though dancing is not the 
principal attraction of the club. 

The club. located near the Vic- 
toria Station in London. has fea- 
tured local English acts and such 
American artists as Todd Rundgrcn 
and Johnny Winter. There are two 
shows a night. and unlike many 
English rock clubs. it stays open late. 
until 3:00 a.m., thanks to a late night 
license Branson was able to obtain. 

As part of its new American pres- 
ence Virgin will be signing U.S. acts. 
It already has Devo. Captain 
Beefheart and Sparks for outside the 
U.S. Its most recent American sign- 
ing has been Shooting Stars, a new 
hand from Kansas City, Conversely. 
because Virgin product is now being 
distributed by both Atlantic and by 
JEM in the U.S.. Branson says that 
virtually every record the label will 
be releasing in the U.K. it will also 
release in the U.S.. either through 
one distribution network or another 

Branson is realistic about his pros- 
pects in the U.S.. saying that it mas 
take a few years before the label 
really makes ,i big splash. However. 
he says, since mo is a time when 
new rock is beginning to make its 
first major inroads in the American 
market. it is an es,itrisg time to be 
coming into that market. 

Tuo ne,+ projects are also taking 
Branson's time. Virgin has bought a 

90 -acre island in the Virgin Islands 
where it is now building a recording 
studio. And Virgin is going into 
films: lime company has obtained 
space footage filmed by NASA 
which it has edited into a spectacular 
feature length motion picture with a 

soundtrack by Mike Oldfield It 

should be released soon. 

abroad. In three years. he said. the 
French balance of payments credit 
had dropped from 20 million francs 
(around $5 million) to just one mil- 
lion ($400.000). 

At this rate. he could see that old 
favorable trading balance turned 
into a deficit. 

This growth of foreign music us- 
age in France has long been a prob- 
lem. Record companies. along with 
radio and televison authorities. have 
been accused of showing too much 
bias for what is called -Anglo-Sax- 
on" music here. but the fact is that 
French youth generally prefers it to 
local product. 

Tournicr told delegates at the 
SACEM annual general meeting 
that musical production gencralt m 

France was doing well. "But the 
problem is that it really doesn't get 
enough outlets. There is too little 
contact between the public and the 
creators of music." 

He particularly deplored the fact 
that programming of works on 
French radio was restricted to some 
15 major local performers. 

However. the SACEM statistics 
spelled out success. Membership in 

1978 rose by 2.454. bringing the total 
to 43.000. with 2.000 publishers and 
the rest songwriters. lyricists and 
composers. And in 1978 a total 
65.000 new works were registered. 
with 45.000 being songs. 

On distribution. 18,000 members 
had been paid an average of $750 
each in rights; 800 had received 
more than 52.000; 60 took more than 
5100.000 each; and "a few" took 
more than $250.000 each. 

Tournier added that the 335 
Value Added Tax on records. "ex- 
tremely high.' made the disk market 
fragile and that situation had been 
exacerbated by an increase in pri- 
vate taping and piracy. all leading to 
a decline in sales overall. but notably 
in the cassette field. 

Rights demanded from disco- 
theques in France had finally been 
settled. he said. following consider- 
able controversies. Reduced pay- 
ments would be made in return for 
disco help in events like song festi- 
vals which would provide concrete 
aid to French music and musicians. 

Classical Disco 
LONDON The world's first 

"disco classical" single was released 
here Friday 131 by Enigma Records. 
Titled "Brazilian Love Theme." disk 
is an adaptation of the Villa -Lobos 
composition "Bachianas Brasileiras 
No. 5" featuring classical cellist Ju- 
lian Lloyd- Webber. with contempo- 
rary disco rhythm section and ef- 
fects. 

Enigma head John Boyden. win- 
ner of a Billboard Trendsetter 
Award in 1974 for his work in ex- 
panding the classical market while 
at EMI. now looks forward to re- 

pealing the feat at WEA. Initially in- 

dependent. Enigma is now wholly 
owned by the latter. and is its chief 
classical product source. 

Profitable Tactic 
CanonneiI limn page AY 

sales in the new fiscal year. Its im- 
port service is headed up by Fried- 
rich Deeg. long -time expert in the 
international music business, with 
Lodger Diek:rnp in charge of classi- 
cal repertoire. .4ddo Casper han - 
dlui,g riip sand u. %1irgeler 
heading the folk division 
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International_ 
Arista Deal 

Is Key For 

Ariola, Parent 

GOLDEN BOMB -Boney M collects its latest shipment of gold, this time tor 
disk sales in Italy, from that nation's Durium Records. Pictured with the 
group are. standing, Durium press officer Francesca Passerini D'Entreves 
and president Knkor Mintangian, and, kneeling, the label's international 

chief, Elisabel Mintangian. 

CGD -MM Unveils 
New Disk Division 

By DANIELE CAROLI 
i6 MILAN-Italy's CGD -MM has 

sated a new division. Dischi COD. 
resi specifically to handle record pro - 

a duction. Thc move was disclosed at 
the company's recent sales confer- 
ence. staged at Santa Margherita. 
near Genoa. 

Franco Crepai. managing direr- 
_, for of CGD -MM, said that the new 

division was intended to re -unite 
and coordinate various arms of the 
company. to improve its production 
and promotion performance -and to 
make it clear that "CGD -MM. as a 
service company. gives impartial 
treatment to all distributed prod- 
ucts." 

Dischi CGD. handling CGD, 
Derby. Ascolto. Walt Disney. 
Record Bazaar and associated la- 
bels. will operate as an independent 
unit relying on the mother firm for 
pressing, distribution and adminis- 
(ration. 

Joint managers of the new arm are 
Sandro Delor and Giuseppe Gian- 
nim, with total responsibility for a &r 
and promotion, assisted by Alfredo 
Cerruti. a &r manager; Gianni Dal 
Dello. production manager; Johnny 
Porta- promotion manager: Magda 
Reggiani Pellicani. Rome branch 
manager. Delor and Giannini re- 
main on the board of CGD -MM. 

The Santa Margherita sales meet- 
ing also heard projections for COD - 
MM's 1979 business, which is tar- 
geted at around $29.4 million - 
though figures for the first quarter. 
noted Crepai, could translate to a 
full -year total 01'536.5 million. 

The largest (almost half) share of 
that will come through CBS, which 
CGD -MM distributes in this mar- 
ket at an estimated $15.3 million. al- 
though that's less than the $17 mil- 
lion target which CBS Dischi 
managing director. Piero La Falce. 

xwas talking about earlier this year 
(Billboard. May 19. 1979). 

Nevertheless. CBS is apparently 
happy with sales and growth at the 

present rate. Business has increased 
125% over the past 12 months. Piero 

La Falce claime with ci ht 'uhl 

disks going le 
k 

superstar Julio Iglesias will soon re- 
ceive the first platinum award 
presented by CBS for Italian sales. 

Noted La Falce: "Our corporate 
share in the Italian charts has in- 
creased to around 20 %. Were now in 
third place. in a very short time. 
among the various CBS European 
companies. and next year. well hold 
the first CBS Italy sales conference." 

CGD itself will generate around 
$12.9 million in sales this year. as- 
serted Crepax. Baby Records. which 
has just renewed with the company 
for a further three years. will yield 
S3.5 million. 

Balance of projected business will 
come from other distributed labels 
t52.9 million) and instruments and 
sheet music ($2.3 million). 

If the Crepes estimate of $29.4 
million is on target. this will com- 
pare with S27 million last year (523.5 
million was the original target) and 
with $21.2 million in 1977. 

For the first quarter this year. 
CGD -MM is 33% up on the same 
period of 1978. Its share of the na- 
tional album charts, through its 40- 
odd owned and distributed labels, 
averages 40 %. And now the com- 
pany has reached agreement with 
EMI and Polygram over tape and 
disk distribution in Italy's motorway 
tourist stores. 

(onfnlal',i from page AN 

in Guterslon, which owns Ariola, 
ranks number 51 in the league of 
German conglomerates. Its com- 
bined interests provide an annual 
turnover of $1.8 billion. 

Its music, television and film divi- 
sion. headed by Lueftner, accounted 
for $160 million of that in fiscal 
1977 -78, a 32.4% increase over the 
preceding year, with $47 million of 
that coming from outside Germany. 

Arista, including its U.K.. Buddah 
and Savoy operations. posted an 
80% increase in global net revenues 
(to $66.2 million) in the fiscal year 
ending June 30, 1978. For the first 
nine months of this fiscal year 
(through March 31), Arista had sales 
of $55.2 million, for a 9% gain. How- 
ever. January-March sales dipped 
14.5 %. 

Bertelsmann operates record 
clubs in Germany. Austria. Switzer- 
land, Italy. France, Belgium, Spain. 
Sweden. Denmark, Norway. Hol- 
land and several South American 
countries. 

Its U.S. music publishing com- 
panies include the Mikc Stewart run 
Interworld operation out of L.A. 

"Once a good product base has 
been established in the United 
States. the possibility of creating an 
American record club may be con- 
sidered:' Wegmann says. 

Benelsmann's other interests in 
the U.S. includes a majority share in 
Bantam Books, the nation's largest 
paperback house, through the Ger- 
man publisher Groner and Jahr. of 
which Bertelsmann owns a control- 
ling interest of 74 %. ( Groner and 
Jahn also own 25% of Der Spiegel. 
the German news magazine.) 

Benelsmann regards the audio/ 
visual market as a major longterm 
growth area, with emphasis on a 

strong presence in the U.S. record- 
ing industry. As Wegmann says: 
We cannot create a worldwide 

record operation without having an 
important presence in the world's 
most important market." 

And the involvement may only be 
beginning with the Arista purchase. 
In announcing the pending sale, Co- 
lumbia Pictures Industries president 
and chief executive. Francis T. Vin- 
cent Jr., included a sentence indicat- 
ing that Columbia and Benelsmann 
would do business again someday. 

"The parties intend to work to- 
gether in the future in the music in- 
dustry and other areas of the enter- 
tainment industry." Vincent added. 
This opens the door to speculation 
concerning the future of Columbia 
Pictures Publications. its music pub- 
lishing arm. and the possible role of 
Bertelsmann as an investor in future 
Columbia audio /visual produc- 
tions, ranging from films to video- 
cassettes and videodisks 

Retailers, Wholesalers Organize 
Continued from page 69 

people at the meetings. because then 
nothing would be resolved. On the 
455 plea from retailers, he noted: 
"Singles are the strongest end of the 
market. Where we're concerned, we 
want to make up as much on singles 
margins as possible to compensate 
for low album sales." 

John Howes, RCA national sales 
manager. said after the meeting that 
the debates proved dealers didn't 
properly understand the inner work- 
ings of record companies, and that 

companies did not under- 

stand retail problems. RCA, he said, 
is looking more closely than ever at 
prices. 

Derek Honey. Pye managing di- 
rector. said the committee was "a 
useful move," but insisted that with 
soaring costs, it was just not possible 
to keep reducing prices. "Pye is ty- 
ing to hold down costs, has cut out 
gimmicks, simplified sleeves and 
even asked artists if they'd take a re- 

duction in royalty rates." 
And Bill Townsley, Decca direc- 

tor. dismissed reduced single prices 
as a "ridiculous suggestion which 
just isn't possible." 

Canada 
NEW TRADE PACT WITH U.S. 

Industry Impact Of 
GATT Seen Minimal 

By DAVID FARRELL 
OTTAWA -The new General 

Agreement on Tariffs and Trade 
( GATTI provides for reductions on 
five separate items related to the 
record industry in Canada, and 
three more related to Canadian ex- 
ports to the U.S. However, the gen- 
eral impact of these reductions is ex- 
pected to be minimal at best. 
observers say. 

The tariff reductions become ef- 
fective the first of the new year, sub- 
ject to approval in the House of 
Commons here, and take effect in 
equal installments spread over an 
eight year period. ending Jan. I, 
1988. 

Specific reductions related to Ca- 
nadian imports are as follows: 
phonograph records drop 3.7 %, 

from 15% to 11.3%; recorded tape. 
from 10% to 6.8 %; blank tape. from 
10% to 6.8%.; RVC compound. from 
15% to ll %; pebble graphite. from 
17.5% to 121/2%. 

U.S. tariff rates, subject to ap- 
proval in Congress, lower the boom 
on phonograph records from 5% to 
3.7 %; pre -recorded tape from lc per 
sq. ft. to .09e and blank tape drops 
from a 6% tariff to 42 %. 

The only increase in tariff comes 
with cassette and cartridge parts im- 
ported into Canada. Shells. pins and 
wheels previously came in duty free. 
but will now be subject to a 10.2% 
tariff rate. 

According to Brian Robertson, 
president of the Canadian Record- 
ing Industry Assn.. "assessing the 
implications of the tariff changes is a 

bit premature at this point. We will 
review it and make a presentation to 
the government later in the fall.' 

Robertson did stress that he was 
pleased that the impact of the 
changes were less than previously 
envisaged. Industry leaders were not 

sure whether a formalized agree- 
ment was to be announced that 
would open the borders between 
Canada and the U.S. to free trade 
exchange. 

Capitol -EMI Canada's Dave 
Evans, president, says he is "re- 
lieved" that the free trade proposal 
was not agreed upon. but at the same 
time he notes that "until the customs 
authorities here start evaluating disk 
imports on the transaction value we 
are still subject to inflated tariff 
rates." At present Canadian custom 
practice is to assess goods brought in 
at "fair market value," which is the 
retail price in the country of product 
origin. 

One record exec who is pleased 
with the tariff reductions is George 
Sleuth, president of Quality Records 
and a major manufacturer of tape 
and disk product in Canada. He 
views the changes as positive in light 
of the fact that the export tariff on 
phonograph records to the U.S. has 
been lowered. "which might mean 
that we can compete with U.S. man- 
ufacturers in the North Eastern 
states for custom pressing work. Fig- 
ure it out, our dollar is lower, the vi- 
nyl compound import rate is 

dropped and the U.S. tariff is low- 
ered. We are talking cents, but in 
volume it turns to dollars." he specu- 
lates. 

In discussing the GATT agree- 
ment with government officials. Bill- 
board learned that an agreement in 
part was discussed in Geneva for 
Canada to switch its tariff structure 
from "fair market value' to "trans- 
action value." 

According to the government 
source, who spoke off the record, the 
agreement is not firm and will not be 
re- addressed at the bargaining table 
until 1984 

Polygram's Harrold: The 
Golden Era Is Now Over 

MONTREAL -Other than the 
fact that the company was top per- 
former in the Polygram Group - 
with 31 companies around the 
world -Polygram Canada's recent 
annual convention here had little to 
celebrate if a keynote speech given 
by the division's president recently is 

anything to go by. 
President Tim Harrold described 

the company's performance as "fan- 
tastic," but proceeded to sketch ver- 
bally a cloudy future for the industry 
in general, brought on by political 
and economic uncertainties. he de- 
termined. 

"It has been a fantastic year and 
we should all be proud of what has 
been achieved," he told national 
staffers in Montreal, but "now it is 

clear that the golden era is over." 
Harrold pinpointed several spe- 

cific political uncertainties that were 
of serious concern to his company. 
including the need for quick and ef- 
fective copyright legislation to deal 
with home taping and reproduction 
rights. and a resolution to the issue 

of Quebec's status as a functioning 
province within Canada. Polygram 
and London Records are the only 
two major labels to have head offices 
in that province. 

While company sales have more 
than tripled in the past two years, 
"regular price increases to protect 
our margins against steadily increas- 
ing raw material and labour costs" 

must be reconciled with, he noted. 
Continuing: "Even more dra- 

matic than the existing cost pres- 
sures which are bad enough is the 
prospect of the energy crisis. Oil is 

the raw material needed to make 
PVC and as prices go up, so will our 
costs. Worse still. if shortages of oil 
become critical, we may have to face 
PVC rationing as a possibility in the 
future. Most of the Canadian record 
industry's PVC requirements are 
met from one local supplier and 
from imports from the U.SA. If the 
crunch came, you may be sure that 
U.S. suppliers will meet their own 
demands, first, and that any PVC 
supplier would tend to favour cus- 

tomers whose use of raw material 
gives him the best profit margin - 
and that is not record production." 

Keying in on the much publicized 
Canadian export business: "Cana- 
dian transshipments are making 
headlines across the world. North 
American price policies will un- 
doubtedly be affected by this phe- 
nomenon whether we like it or not" 

The president also suggested that 
international releases will be de- 
layed for release in North America 
to enable shipment in higher priced 
markets elsewhere to be made with- 
out import dislocation." 

On more varied fare, Harrold 
made some strong comments per- 
taining to the consumer market. sug- 

(Continued on page 76) 
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O 
RITCHIE FAMILY -Bad Reputation, Casablanca NBLP7166. 

oProduced by Jacques Morali. The female trio's latest has the 
m same punch and buoyancy that characterize the Village 

People's records. thanks to the clever. crafty production work 

el by Morals who has elevated the catchy pop jingle oto an art 

of form. Lovers of macho should IIp over side two with its pro 

n vocative titles, "It's A Man's World. "Where Are The Men" 

T and "Sexy Man "The songs all have sleek, shimmering string 

- and horn arrangements by veteran arranger Horace Ott who 

also does the honors on Village People records the vocals 

f- have the sass and spunk to ousel the stick instrumentatron. 
to much like Victor Willis' gruff lead vocals give the People's rec 

oords their grit 

D Best cuts:' Bad Reputation, "'Put Your Feet To The Beat," 
< "Sexy Man' 

Dealers: Expect immediate deco play 

SWEET INSPIRATIONS -Hot Butterfly, RSO RS13058. Pro- 

duced by Bob Monaco, Al Grier. This veteran trio is opening 
the show for the Bee Gees on their current cross country tour, 
with a set showcasing four songs from this LP. The album is a 

first rate me of disco, pop soul and rock elements, which 

should broaden the group's audience from the days when it 

was known primarily as Elvis Presley's backup unit. The vo 

cals range from full bodied sassiness to a quieter, more sub 

dued approach. while the orchestrations also vary in fulsome- 
ness and tempo Myrna Smith and Sylvia Shemwell take turns 
on lead vocals, while the third member, Gloria Brown, stays in 

the background 
Best cuts: "Hot Fun " Hot Butterfly," "Love Is On The 

Way, " -Do II Right" 
Dealers: A disco 12 inch disk on 'love Is On The Way" 

should spur sales 

billboard's Top TopAlbum Fucks. 
Billboard SPECIAL SURVEY For Week Ending 8/ 11,19 Number of LPs reviewed this VVeel, 33 Lost wee, 45 

c Copy npnt Ion, Billboard Publications. Inc No pan et ...hi. 
canon may be i.e... Mo. in a mineral %Worn. or Irons. 
milled m any loin+ ca by any means election., meehamcal 
photocopying. recordn9 or othervovo without the Dinar Written 
pefTelLon of the publisher 

O, 

Pop 
CHARLIE -Fight Dirty, Arista 164239. Produced by Terry 

Thomas, Julian Colbeck. Band's first la the label shows no 

change in musical direction as they continue to make saris 

tying rock with the thoughtful and professional overtones of 

latter day Doobie Brothers, Steely Dan and Supertramp Mu 

wally, this British sextet is very welt-bored as it proves on 

the tau flavored "The End 0111 All." Yet, the group can rock 

as rt proves on "Heartless" and "Runaway." Harmonies are 

especially nice and the guitar work by Terry Thomas and Eu 

gene Organ is striking. Some of the lyrics, though, are ele 

menlary 

Best cuts: "Killer Cut," "The End 01 II All," 'Heartless" 

"Fight Dirty," "Runaway" 
Dealers: Charlie has been making sales inroads which 

each release 

GEORGE THOROGOOD AND THE DESTROYERS -Better 
Than The Rest, MCA MCA3091. Produced by Danny Lipman. 

This is the controversial package containing previously unre 

leased Thorogood cuts from 1974. Quality is very high even 

though material is Iron+ the early part of the band's career 

Thorogood's skill at acoustic and electric guitar blues is ear. 

dent here and his braying voice adds its own appeal Package 

should appeal to current Thorogood fans as it is not all that 

different from what he and his band are doing today 

Best cots: "You're Gonna Mrss Me," "Nadine. Goodbye 

Baby," 'buckle Up Baby" 
Dealers: Thorogood's last album had some impressive 

sales 8 chart numbers. 

PAUL IABARA -The Third Album, Casablanca NBLP7163. 
Produced by Paul robin. Grammy and Oscar winner Jabara 

showcases his singing skills with this "disco opera' about a 

contemporary romance set to disco matt It all comes off 

very humorously with titles like "Disco Wedding, ' Disco Di 

vorce" and "Honeymoon In Puerto Rico" Donna Summer 
loins labara on "Never Lose Your Sense Of Humor," the al. 

bum's highlight A host of session musicians supplies the 

churning orchestration. Despite the titles of the songs, the 

album is a pop flavored, broad based effort 
Best cuts:' -Never Lose Your Sense 01 Humor," "lust You 

And Me" 
Dealers: Emphasize labara's writing credits, including 

"last Dance" and the theme from "Main Event 

First TimeAround 
THE RECORDS, Virgin VÁ13130 (Atlantic). Varian product 

ers. The Records is the latest in a series of post new wave rock 
bands that include the Cars, Knack, Motors. Aram 
Tchaikovsky and others, all of whom are now leading the 
rock'n'roll reveal with basic rock songs, although not neces 
sanly praying anginal music to much as tedelinmg standard 
pop hooks within a new and more energetic contest The 
sound is somewhat ohm, though more sophisticated, ta the 
music of English pop bands between the Beatles English ex 
plosion and the onset of psychedeha. The Records do this mu 

Spaight i 

sic as well as any 01 the cuts the Byrds hie "Starry Eyes" 
has hit potential 

Best cuts: "Starry Eyes," "Girl.' 'Teenarama," "Affection 
Rejected " 

Dealers: Atlantic is very high on this 

CAROLINE MAS, Mercury SRM137B3. Produced by Steve 

Burgh. Mas runs the gamut of styles on this breathtaking first 
effort Due to Mas' energetic delivery the upbeat songs have 

a new wave feel although the material is just fun rock'nroli 
There are a number of ballads ( "Snow," "Call Me Crazy To,- 

"Baby Please") which are well done though not as striking as 

the fast paced numbers Credit also has to go to David 

Landau on electric guitar and Crispin Clot on saxophone for 

providing some gully backup 
Best cuts: ' Quote Goodbye Quote," 'Stoll Sane," "Sadie 

Says," "Sittir In The Dark," "Snow." 
Dealers: Play in store 

MAGAZINE- Secondhand Daylight. Virgin International 
VI2121 (IEM). Produced by Colin Thurston. This is the sec 

and LP by Magazine, an English band organized by ex- 

Buzzcock Howard DeVoto, but the first one to be released In 

the U S Magazine sounds commercial It is new wave rock 

filtered through such influences as Genesis and Alice Cooper 
The music sounds almost like old fashioned early '70s an 
rock, but there is enough energy and strippeddown arrange 
ments to be pleasing to the new rock Ian 

Best cuts:' Back To Nature," 'Talk To The Body," "Per 
mafrost" "Rhythm 01 Cruelty' 

Dealers: Band IS currently on a tour of new wave clubs and 

discos around the country with a superior stage show 

Billboard's 
Recommended LPs 

pop 
BOSTON POPS ORCHESTRA -Saturday Night Fiedler. Mad - 

sang International MSI011. Produced by hohn Davis. The late 

Arthur Fiedler proved his interest in staying in touch with cur 
rent market trends on this LP, the Boston Pops' first flirtation 
with disco rhythms One side is a five song "Saturday Night 
Fever" medley, the other is a side -tong suite -Bachamania 
The album might have had more impact 1L, Years ago when 
"Fever" was cresting, but Fiedler's recent death will draw 
fans to it nonetheless Best cuts: the concept works on both 
sides 

IGGI POP -New Values, Arista AB4237. Produced by James 
Wihamson. Singer /songwriter Iggy is one of rock's seminal 
tigures and a forerunner of today's new wave These 12 cuts 
are short and tothepoinl examples of his unique style, 
which shows evidence of mellowing considerably The pro 
duction is a bit sophisticated for Iggy, complete with backing 
vocals and synthesizers, but his hard edged and basically 
simple approach to rock remains the same A lot more arty 
and less violent than in the past Best cots: 'New Values." 
"I'm Bored," "Don't look Down: African Man " 

THE CLASH, Epic 1E36060 (Columbia). Produced by Micky 
Foote, Lee Perry, Bill Price, the Gash. Hut it actually this 
English quartet's first LP, with release being held up here be 
cause of alleged poor technical quality In many ways this LP 

IS better than last year's "Give 'Em Enough Rope" which 
served as the new wave band's U S debut Here, the sound is 

rough and primitive as befits the angry words of the songs 
Despite this, the Clash shows a nice command of melody 
throughout which may appeal to those who prefer power pop 
over pure punk Best cuts: "While Riot," "White Man In Ham 
mersmith Palais," "Police 8 Thieves: " "I Fought The law," 
"Complete Control" 

BILLY PRESTON -Late AI Night, Motown M7925R1. Produced 
by Billy Preston. Preston follows his ' Fast Break" soundtrack 
with Syreeta with a set of peppy uptempo material which 
should cut across various formats to hit pop, soul and disco 
Though the "Fast Break" disk was not notably successful 
relationships cultivated working on that score have led to 
some of the best tunes here "All I Wanted Was You," written 
by Preston and Carol Connors, and -'With You I'm Ban 

CHIC -Risque, Atlantic 5016003, Produced by Ber 

nard Edwards, Nde Rodgers. Chic's third album is a 

stunning showcase for the work of Rodgers and Edwards, 

who are fast proving themselves as consummate crafts 
men in the classic pop tradition of Phil Spector and Hol 

land /Doner/Holland Apart from writing, arranging and 

producing everything here, they provide a rock solid mu 

sical foundation forth Rodgers mesmerinng rhythm gui 

tar and Edwards' fluid bass lines) upon which the drums, 
strings and vocals -soulfully handled by Alta Anderson 

and Luci Martin -we built The result is the crisp. CO 

nomc and instantly identifiable sound that's exemplified 
by "Good Times." already a moor hit, and "Forbidden 

lover " And then there's the ultimate disco anthem. "My 
Feet Keep Dancing," a masterpiece of constructive repe 

Ilion, with layers of sound adding texture as the tune 
unwinds 

Best cuts:' Good Times." "My Forbidden Lover, "' My 

feel Keep Dancing," "What About Me " 

Dealers: Chic's last album went top live and platinum 

Again," cowrilten by Connors and David Shire This is Preston 

at his funkiest and most energetic. Best cuts: those cited, 

plus "Late At Night.-' "Sock It. Rocket," "You," "Lovely 

Lady " 

BRENDA RUSSELL Horizon SP739 (ABM). Produced by 

Andre Fischer. Now out on her own Russell bows on Horizon 

with an album which amply showcases her smooth and sensi 

live vocal style and which recalls Chaka Khan at her more 

subtle (as in 'You're Free- and "In the Thick Of It "), Perhaps 

that's not surprising. considering that producer Fischer was 

once a member of Rufus Arrangements are economic but in 

Westing. counterpointing the singer with mellow strings, 

easy going rhythm section and ethereal backup vocals Most 

cuts are down or mid exemplified by "So Good, So 

Right," the first 45 release from this Best cuts: Those cited. 
plus A Little Bit Of love," 'Think It Over " 

DAVID JOHANSEN -In Style, Blue Sky 1236082 (CBS). Pro- 

duced by Mick Ronson, David Johansen. Fans who know lo 
hansen from his days with the rambunctious New Yak Dolls 

will cringe now that the singer has gone disco -on 'Swaheto 

Woman" at least Though there's no disco on the rest of the 

LP, vaned styles are represented The all out rock Johansen is 

known for is here in healthy servings along with midtempo 

ballads, reggae, mid -60s style roch and a string laden rock 

number Crop production and good backup should help 

broaden hatzons of those who thought of Johansen as a rem 

nant from the glitter era. Best cuts: 'Wreckless Crazy," "Jus 

tine " You Touched Me Too' 

ELVIS PRESLEY -Our Memories Of Elvis, Volume 2, RCA 

AQL13448. Reissue produced by loan Clary; sides produced 
by Felton Jarvis, Elva Presley. The latest Presley package 
consists of previously released material. with the exception of 

Dylan's 'Don't Think Twice, It's All Right," which features a 

lengthy studio lam session The tracks have Elvis singing with 

only sparse accompaniment, conveying a welcome immediacy 

and intimacy But the rough mu nature of the album, which 
is its primary focal point, may also limit its appeal to the col- 

lector's market Best cuts: "Way Down," "Green Green Grass 

01 Home' 'I Can Help 

B.B. KING -Take It Horne, MCA MCA315I. Produced by Stew- 

art Levine, WVton Felder, Obi Hooper, Joe Sample. The vet 

eran bluesman returns with his second collaboration with the 

Crusaders who wrote and produced all tracks with Stewart 

Levine coproducmg The result is a tasty fusion of King's 

heartfelt blues with the !any finesse of the Crusaders. Best 

cuts: "Better Not Look Down " "I've Always Been Lonely," 
"Take II Home" "Second Hand Woman " 

AXE -MCA MCA3I71. Produced by Michael Lloyd. Proles 

swat rock in the Styx vein is this bands stock in trade and 

quintet does it well Ten songs included have a musical depth 
that many debuts lack Writers Bobby Barth, Edgar Riley lr 
and Michael Osborne show a penchant for writing site melo 
dies and production is strong throughout Unfortunately, this 

type of rock has been done so much that a lot of what Axe 

does is already cliched Best cuts "Forever." "Life's lust An 

Illusion: "Sympathize" 

LEO AOTTRE- Balance, Chrysalis CHR1234. Produced by 
Kenneth Bottrop. Kottke deviates from his usual soloacousttc 
guitar albums by utilizing a rhythm section The result is a 

fuller and more melodic sound enhanced greatly by Kottké s 

improving vocals and songwriling With the exception of "Em 
bryonic Journey" and Buddy Holly's "Learning The Game," all 
songs are Kollke originals Koltke's talents on acoustic guitar 
are showcased on the outstanding instrumental numbers 
Best cuts: "Tell Mary," "Embryonic tourney," "losing Every 
thing" 

NEIL LIIRSEN -High hear, Horizon SP738 (AIM). Produced 
by Tommy UPuma. Keyboard player Larsen is assisted by e 

stellar group including Bun Peden, Steve Gadd, Michael 
Brecher and others in what amounts to a classy Ian /rock fo 
soon ePort consisting of seven cuts That range from lush to 

rhythmic and lean toward the rock, rather than lazy side of 

things All tunes are Larsen: and he shows a talent for put 

hog melodies together Best cuts: ''High Gear, " "Fulurama." 

"This Time Tomorrow" 

NOEL POINTER -Feel It, United Artists UALARP3H. Produced 

by Noel Punter. Violinist Pointer has broadened his musical 

base to move more strongly into the pop idiom. Nis tarr roots 

are watered down on this effort to move into the disco beat 

field and his violin doesn't quite work with thumping 

rhythms. Pointer's fine voice is heard on one of five cuts. Ar. 
ranger Paul Riser's efforts tend strength to the prettiness of 

!his protect as the large string section is used in a powe ful 
fashion Best cuts: 'Feel It." "For You," 'Niteroi" 

DARLING -Put It Down To Experience, Charisma CAT/204, 

Produced by Richard Gottehrer. Fronted by the manic Alice 

Spring, group plays a frenzied form of new wave music with 

an obvious mid 60's influence. Quartet does slow it down on 

the easy going "Dream Sheet" which is one of the album's 

highlights because it features some nice guitar by Hal Landes 

01 the uptempo material, "Do You Wanna" is the highlight 

with its aggressive vocals by the entire band and a throbbing 

drum line Production IS unobtrusive Best cuts: "Do you 

donna," "Dream Street:" "Voice On The Radio," "Tip 01 My 

Tongue " 

LONNIE BROOKS -Bayou Lighting, Alhgalbr 4714. Produced 

by Lonnie Brooks, Bruce Igtauer. Guitarist Brooks is the latest 

blues artist to be featured on the indie Alligator imprint, and 

he stands head and shoulders above the rest of his fabel 

mates thus far Combining New Orleans and Chicago 

rhythms, Brooks plays a mean, unique guitar and sings in the 

manner of Albert King. Pace runs from mellow blues to gut 

bucket driving numbers, all pumped out by a tight quintet 

Bat nuts: "In The Dark." "Alimony," "You Know What My 

Body Needs." "I Ain't Superstitious." 

soul 
MST HOUSTON -Warning Danger, Columbia' 1036112. Pro. 

dosed by Michael lager, These are nut new recordings from 

Houston, but simply remixed, extended version of four cuts 

from her last Pnvate Stock album, including "Think It Oyer 
and "Somebody Should Have Told Me" As before, there aa' 
be no complaints about the singer's soulful and dynamic no. 

caleing, though lager's brass-pumped disco arrangements 

are beginning to sound rather dated, even rust a year late. 

This is a disappointing start to Houston's association with 

CBS Best cuts: -Think It Over," 'Warning Danger' 

JACKIE MOORE -I'm On My Way, Columbia 1035991. Pls 
duced by Bobby Eli. It's nine years since Moore's Southern 

soul style arrived wa "Precious, Precious " Now she may top 

that hit with 'This Time Baby:" a pulsating piece of does 
driven rAb that's the lead cut on this album But it's IN frow 

the only strong side on show, as Moore displays her consider- 

able vocal talents across a set of mostly upbeat affairs ('i'. 
On My Way," 'Let's Go Somewhere And Make Love," "Hass 
Your love life Baby "l and one superlative ballad, "loo' Ar 
rangements are crisp and cookie Best cutsi Those cited 

WALTER JACKSON -Send In The Clowns, ChuSoltnd 15M 

(RCA). Produced by Carl Davis. Jackson's latest offering only 

occasionally recalls the classic soul style and repertoire d he 

'60s years Now he s content to follow m Lou Rawls' foot 

steps, turning out big voiced MOR ballads that are lushly or 

ranged. easy on the ear-and essentially forgettable Best 

cuts here are the upbeat ''Give It Up" and `I Want To Be Your 

Every Need," plus 'The Meeting." which soulfully recaptures 

the quality of Jackson's Okeh work. Best cuts Those Wed 

country 
RAYMOND FROGGATT- Conversatáns. let 1Z3S729. Prr 
duced by Larry Butler. This album released in England undo 

the title, "Southern Fried Frog," shows why Frogged o a lW 

country artist in the U K His easy, !Aback treatments d 
nicely melodic uptempo tunes are strongly reminocerf d 

Don Williams although he retains his own style and Rio 
Production is highlighted by the use of well -known Nashville 

studio players Best cuts: 'All Because 01 You." "Comma 
Icons," "Luca Mae.' e 

disco 
ETHEL MERMAN -The Ethel Merman Disco Abu., AIM 

SPA 77S. Produced by Peter Matz Merman's forte has ahvays 

been big, booming production numbers. so she fits into decd,. 
rather effortlessly. Here she revisits seven of her standards 

done up deco by veteran conductor Matz. Despite the busy 

new orchestratons, Merman's lamed showoff vocals steal 

the show Subtlety and understatement have never been Ms 

singer's particular virtues but she's tops in material like Iho. 

Best cuts "There's No Business Like Show Business." "Er 

erything's Coming Up Roses." "I Got Rhythm." 

jazz 
RIO KAWASAKI -Pram, Inner City 6016. Produced by Krell 
Koh, Yasohaeha liab. Taped four years ago, these eight tracks 

aie all, with one exception, unknown originalS by Kawasaki 

and loo many of them run too long to sustain interest He'sa 

competent guitanst, but much of his sound is negated by e 

bombardment of electronic sounds propelled by his hue man 

backup group Sat acts: "Bridge Sun, "'Bridge Moon' 

Spothahe -The most ourstandina nee piedud or Irk work's releaxc 

and 1ha1 w,th the realest potential for top of the chan placeimA 

picks -pothered fo, the lop hall of the dan in the opsnen Y tW 

renewer: recommended -predicted Io hit the second hen of 1M den 
in the option of the ;miewel, Or albums of scanner quality Mims 
meaning a mice star rating ere not Infect Ammer editto ea Kun 
eon. renewers: Cary Darkng, Dan Dealer Jr, Paul Grin, Mixa Ay 
land, Kip Kirby, Roman Karak Iry Lschtman, Jim McCullough. Did 
Amur, Sun Penclunsty, Dot Neel Adra.6Re. Gerry Ieaed, Inc 
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BiIIboods 
Billboard SPECIAL SURVEY For Week Ending 8/11/79 

Number of singles reviewed 

this week 84 Lost week 102 

íyß 

e Copyright 1979. Billboard pubncal'ons Inc No part of In,3 OubliSifl9M&5ears.marer 
Stored ,n a retrieval Sy,lem. or transmitted ,n any Wm or by any means ereclronee mechanical 
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COMMODORES -Sail On (3:59): producer: lames Anthony 

Carmichael writer l Richie lr publishers lobele /Commo 

dores Entertainment ASCAP Motown M1466F Fust single 

(rom the Commodores' new album o a surprising country Ira 

vored ballad The subdued backing featuring prominent gar 

tar and keyboards and the slick country intonations to Lionel 

Arthur's vocal carry the melody 

GERRY RAFFERTY -Get II Right Neat Time (3:52); produc 

ers Hugh Murphy, Gerry Rafferty. writer Gerry Rafferty, pub 

Idler Gerry Rallerly (PRS) United Artists 1316 Rafferty col 

lows "Days Gone Down" with a melodic mrdtempo number 

that features Rafferty's smooth laidback vocal style and on 

chestralion 

ATUNTA RHYTHM SECTION -Spooky (4:57); producer 
Buddy Buie. writers Buie, Cobb, Shapiro. Mrddlebrooks. pub 

holier Lowery BMI Polydor PD200I Pop tans will remember 

that ARS has basically the same lineup as the Classics Y. 

which had the original hit with this metodre tune 10 years 

ago The instrumentation u a bd rockier, giving d a more con 

temporary setting 

THE 000BIE BROTHERS -Depended On You (3:18); pro 

ducer Ted Templeman, writers Patrick Simmons. Michael 

McDonald, publishers Soquet ASCAP/Snug BMI Warner 

Bros. W8S49029 third single from the "Minute By Minute" 

LP is closer in spirt and tone to' What A Fool Believes" than 

the tau flavor of the album's tille track Hook is arresting and 

horns add a nice touch 

recommended 
M -Pop Muaik (3:20); producer none listed. writer Robin 

mScott, publisher none listed. Site SRE49033 (Warner Bros.) 

-i 
d JAY FERGUSON- Paying Time (3:29); producers lay Fergu 

MI son, Ed Mashal. linter lay Ferguson, publisher Painless 

ai BMI Asylum E465080 

SAMMY HAGAR -Plain lane (3:46); producer Sammy Hagar. 

writer S Hagar. publishers Big Band /Warner Tamerlane 

BMI Capitol P4751 

McGUINN, CLARK 8 HILLMAN- Backstage Pass (3:501; pro 

ducers Ron 8 Howard Albert, writer Gene Clark. publisher 

D 
Gene Clark BMI Capitol P4763 

THE GREG KINN BAND -Beside Myself (2:23); producers 
Matthew King Kaufman, Glen Kolotkm, Kenny Laguna, 
writers G KM. S Wright, D Carpender. publisher Rye Boy 

Beserkley B46517A (Elektra /Asylum) 

HEART-Magazine (3:49); producer. Mike Flicker. writers 
Ann and Nancy Wilson, publisher Andorra ASCAP Mushroom 
M704350 

NEW Ns OR I: Bump Records, 
the Los Angeles -based new suave la- 
bel. which until now has specleliied 
in singles. is expanding to become 
an "album company" with its own 
distribution system and :t foreign 
deal with Deice in the U K. 

In addition, Romp has created a 

suhsidiars label. Vic, Records. 
whose 1.P' will Ise priced at 55.9K 
list. It also has signed a clistrihu n o 
deal with Ron lirciser's rockandly 
label. Rolling Rock Records. to 
Bomp's Astern :Ilse Music Di,lnhu- 
tors 

"Our dislnhutron sysiern is much 
like w'hal Jells lirsi pioneered As an 
import cuntp,uty. hut whush has 
since grown for domestic releases' 
says (ircg Shaw, thonder and presi- 
dent of Bomp. 

His direct sale distribution system 
sells limited qualities of records 
directly ro some 2.000 retailers 

Johnson Elected 
\tl <II tillii\IS Ihehtuscle 

SlO,al. \10. .1, y. , has named 
lillllli. 1.' .,, ..i I: '1 le 

org:lnl/ . , , . t. ill 
D:ISedl .I,.I. 

Sound SIudI,,...,s,i 
edent by the he,,lr,l i,. i,i. 
with B:eehar,! Wsi icl. te i.Id:i,l I 

RONNIE MILSAP -Get It Up(3:33); producer Ronnie Mdsap. 

writers Tommy Brasfield. Robert Byrne, publisher I've Got 

The Music ASCAP RCA 1811695 

FAITH BAND -Touchy Situation (3:20); producers Greg 

Biker. Faith Band. writer Mark Cawley. publisher Canal BMI 

Mercury 74090 

RICHARD STEPP -Holiday In Hollywood (3:21); producer 

Andy Or Martino, writer R Stepp, publisher Double Dice 

BMI Infinity INF50026 

DUROCS -h Hurts To Be In Love (3:02); producers Elliot Ma 

ter. Scott Mathews. Ron Nagle, writers Greenfield, Miller. 

publishers Screen Gems EMI BMI Capitol P4756 

TORAH -After The First One 12:581; producer Tom 

Brasslleld. writer Wyn Jackson, publisher Stone Mountain 
ASCAP Free Fbght 11111696 (ACA) 

?Y , I 
Soul, 

recommended 
NORMAN CONNORS -your Love (3:29); producer Norman 

Connors. writers M Ragan, I Powell. A Posey. publishers 
Wah Watson BMI /Art 6 Josef BMI Arista AS0443 

CHANSON -lack Be Nimble (3:45); producers David Wit 

hams, lames Jameson Jr, writers D Williams, 1. lamerson 
le publishers Kichelle lamersoman /Cos K ASCAP Audio 
1762 

MINNIE RIPERTON -Lover And Friend 13:56); producers 
Henry testy Dick Rudolph, Minnie Riperton; writers Riper 
ton, Rudolph. SI Lewis. Dozier. publishers Minnie's /Bull 
Pen BMI Capitol P476I 

ARCHIE BELL 8 THE DRELLS- Strategy (3:28); producers 
Gene McFadden. John Whitehead. writers G McFadden. 1 

Whitehead. 1 Cohen. publisher Mighty Three BMI Phila- 

delphia Intl 1593710 (CBS) 

7TH WONDER -Do It With Your Body (3:55); producer Jerry 
Weaver, writers Terry Weaver. Keith Echol, publishers Wea 
pub BMI /Echo Ruma ASCAP Parachute RR527 (Casablanca) 

DAVID RUFFIN -Break My Heart (4 :U); producer Don 

Davis, writer David Garner, publishers Groovesvulle /Forgot 
ten BMI Warner Bros WBS 49030 

FATBACK -You're My Candy Sweet (3:50); producer The Fat 
back Band writers Gerry Thomas. Bill Curtis, publishers 
Oita /House of Gemini BMI Spring SPt99 (Polydor) 

PATTI AUSTIN -Love Me By Name (4:05); producer Creed 

Taylor, writers Leslie Gore, Ellen Weston, publishers 1.0 Bits 

d The Witch ASCAP /Kidade BMI NI 0151 

Country, 
THE OAK RIDGE BOYS -Dream On (3:12); producer Ron 

Chancey. writers Dennis Lambert Baran Potter; publisher 

Duchess, BMI. MCA 41078 Lyrically melodic opening leads 

Into Richard Sterban's deep bassy vocal He's quickly Joined 

by rest of the quartet for a gently paced ballad with a bright 
uplempo chorus As always, drums and bass are strong un 

dercurrents lot pianos, guitars and strings. 

RONNIE MILSAP -In No Time At All (3:42); producers 
Ronnie MiIsap b Tom Collins. writers Archie IordanRichard 
Leigh. publishers Chess /United Artists. ASCAP RCA 

1611695 Mitsac s rippling piano keys intro this MOR ballad 

that suits bus easy listening style Orchestration swells with 

drums, keyboards, strings and soaring backgrounds. 

BELUMY BROTHERS -You Ain't lest Whwtkn' Dixie 

(4:22); producer Michael Lloyd, writer David Bellamy, pub 

lusher Famous / Ballamy Brothers, ASCAP Warner /Curb 

WBS49032 The fotlowup to their No record is a mrdtempo 

song featuring the harmonies of this hit duo Nice steel gui- 

tar rides Throughout the track Arrangement and production 

are solid 

TOMMY OVERSTREET -What More Could A Man Need 

(2:44); producer Bob Mdsap writer Chick Rains. publisher 

ATY/Rainsongs. BMI Eleklra E46516 Overstreet eases 

through this song with his relaxed vocal delivery Tasty pro. 

duchon features electric and acoustic guitars and with the 

rest of the Instrumentation subdued, ho vocal is a standout 

CRISTY LANE- "Slippin' Up. Slippin' Around (2:461; pro 

duce, Charlie Black. writers B Myrick. T. Woodford. pub 

lusher I've Got The Music /Song Tailors. ASCAP/BMI United 
Artists X 1314Y Lilting vocal creates a bouncy reel to this up 

tempo tune Excellent lollowup to "Semple Little Words." the 

song lealores a music bon type piano, accompanying a tight 
production. 

recommended 
CHARLIE McCOY -lambin' Music Man (2:30); producer 
Charlie McCoy. writer Russ Hicks, publisher lothlorian 
BMI. Monument 289 

PHIL EVENLY -Living Alone (3:04); producer Snuff Garrett, 
writer Phil Everty, publisher Peso /bud's Red Hot Music. 
BMI Eleklra E46519 

AUDREY LANDERS -You Thrill Me (3:16); producer. Buddy 

Killen. writers M Chapman N Chinn, publisher Chinni. 
chap BMI Fpic 950751 

NEW WAVE LABEL 

Bomp Records Adds LP Line 
arnunJ the country, sotlich hase 
buyers Interested in nest, esoteric 
and offbeat produce. 

"We also ue Props, I>islrihu- 
tors in the Midwest. hut generally 
don't really Iruah the Indies. If we just 
had to gur through Them. we wouldn't 
make ut. I hese guys are hurting, and 
they will pay ansla first What we 
are doing is an alternative to both 
the frolics and the major branch dis- 
Iribulor, " s,uys Shasv. 

Though the edit department, ul 
maior record labels on the 1\'e,í 
tin :I,l rake :in Ill errs! in the ,ic usI- 

ties ut the label the Shoes, IRunlan- 
hcs. 211/20, and Paul ( olinns are all 
Romp alumni who h.use signed ma- 
jor record deal, Shaw sass a map, 
dell tier Bomp "so arc, me 

" 

With mans indisis Who hese dnrnc 
11,0111 Ilele us -ave muss, re,icluunge 
innlnle:rcl,ll respeul.ahllats. Sham 
+;It, ii i-. tinslr.I tliii' for him arid 

J 

Its Oti\i h\ hit/ yh 

w,is. ,,ii, ~liait. iu.ikiil .,ri11.1,L 
wulh ssmpathcluc retailers who like 
the music. and who are walling lu 
provide display space and Inswr 
plis. Tills includes such nullcts as 

Ille rower store In Los Angeles, 
Bleedker (ioh's In New l'nrk, sonie 
Peaches stores, and the Harvard 
Coop in Boston. 

The Bnnup dislrlhnhnn deal wnh 
I)ecd:i in the I Il was signed in 
April sass Sham di hen Bnmp / Lon 
don is. is lorenc,l tih.iw sass he put 
pnscls . li'i 14'41,111i line- li ti since 

DEBBIE JACOBS -Don't You Want My Love (3:12); pro 

durer Paul Sabu, writer Paul Sabu, publishers Unichap 

pelf /Krelmers BMI. MCA 41102 Handclapping rhythm and 

strong vocals propel thus dance number along at a Irante 

pace Strings and crisp Production contribute to record's 

punch 

recommended 
R02ALIN WOODS- Whatcha' Gonna Do About It (3:46); pro r 

ducers Ed Martinez. Art Freeman, writer Russ Ballard. pub 
Ushers April /Russell Ballard ASCAP AUM 21565 

TAMIKO JONES -Can't Lave Without Your lave (3:47); pip. 

duce, Tamiho Jones, writer Randy Muller, publisher One To 

One ASCAP Polydon PD14580 

RORY BLOCK -You're The One (5:30); producer Bobby Di;' 
carder Len Boone. publishers Rare Blue /Tiny Titan ASCAP. 

Chrysalis CDS2334 

CROISETTE -Keep N On Ice (9:43); producer Ian Levine; 

writers I Levine. F Trench, publisher Hudson Bay BM!.AYI 
PROi22921) 

Adult 
Contemporary 
CARLY SIMON -Spy (3:25); producer Aril Bandon, minus. 

Carly Simon, lames Taylor. Aril Mardm; publishers. CEtt, 
ASCAP /Country Road BMI. Elektra E46514Á. The send: 
single from "Spy" should do well on adult pop IornWted sh:,i 
lions Simon's vocal o strikingly sexy and some mellow Rate 
work gives the lone an airy lilt 

recommended 
LOAN BAE2- Honest Lullaby (3:581; producer Barry Be 

writer. 1 Baez. publisher Gabriel Earl. ASCAP. P 

270032 (CBS) 

r. 

' 

FirstTlmeAround 
IAN GOMM -Hold On (2:57); producer Martin Ruckert: 

writer I. Gomm, publsher Albin Stiff . Epic 950747 (CBS). 

Smooth acoustic guitar opening leads into a strong midtempo 

number reminiscent of Gerry Rafferty Clear vocals and taxi 
phone help round out the sound 

Pocks -a top 30 dart tore m the oyràoe A Otte levier pad Mirk 
voted rea the selections reared the olek; recaswedid -a k 
predicted to lard on the Not 100 between 31 mid IOL Into e4M- 
Ed Harrow. 

i, ,e iin'nc.nu_ rock label that has 
fallen on hard times in recent sean. 
but which now has soung slitters 
subo Jr, esciled lis the Is'pe of mu Ic 

that Bnnlp release, 

l'he tirsi I.I' on Romp Records 
was "Kill t "Its" lis Iggs Pop. which 
was distributed lis JEM, Since 'hen 
the JI.\t- 13'ntp dulrrhulion agree- 
ment has ended and subsequent 
I.1',. ''Best Of Romp" and "Wave" 
hace been JI,Irtbrited hs thump ut- 

JI 

I 'ruing seam From Bomp will be 

F.E.L. Publications And Repp In Court 
II us 1\t .I I.IS I 1 1 Publica 

ion, I Id is,inus the Superior Court 
here Iru mlereede ill ,I 1.oritilu t h,ls,le 
shleh Illy (nuonecr larglish 10u1gb 

unused publisher is v, aging with Ra- 
m'nd It Rcpp 

The pl:rrntiIl, which originated 
Ihr ,circ'pi of dunning Christian 
lein, tics .Inriu:ills teer pasnent of 

!mkt, dolsvnght licensing 
ii, Ihr dcic:Want: claim of 

eight 'air,eet, he' oaten Ilrulli iii 
196' -os ,Ire s herwcioll :ihlii end 
Bete (cinc'tiled under duress'. 

Ills mull n also lull than Repp 
(eels l El laded his interests iir :I,- 
sugnmenl urpsrights with regard to 

nntelme,', .turd completeness In ad- 

dillon, Repp contends that by °!Br- 
ing his Bork for unhnllted nepruduc- 
I loll under Inca' cost annual coal l r:lc ts, 

Ile was deputed nI royalties pro- 
s riled for in his contract 

the second volume of -55 e." as 

Belt as LPs M the Last. and Ins Kim 
poiles calfcd "Vampires From 
Outer Space." Shaw s Fowles 
Nil] he doing other projects for 

Hump un the future. while ex -Dead 
Bos SUS Baton will he recordi, 
whh various new wave luminari' 
including some of the survivi 
members nt the Scs Pistols. 

On the Vosx label, thou lint release 

will be an LP' hi, the ('rawdaddies. 
wInch Shaw sass was recorded hi 

the group :11 home "for about $12 

((e sass the LP will hase .i slniplc 

black and w hure cosier. and ss 111 rital! 
for $5.9K. lie s:lss the band has the 

took and sound of the early Yard- 

buds and Prints Things 
A future project includes aloe LP 

lis the Crawdaddies with various 

other new was musicians joining 
In. 

Soccio Songs Set 
Leis s''.i s l'happeil -In- 

lern,iii,:il,el lias ,e suhpublishun 
agreement lire the song, on line :il 
bum "Outline" ht (lino Socclo lot 
the territories of 5. leslco. Central 
America .und Colombia The agree- 
ment is betw een Shecll.ec Music Pub- 
lishing Ltd and Inuersung S.A In 

the U.S Snceui records fur the 
LT r- a 
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Bilibord ItsOl The WorId 
BRITAIN 

(COWL, y of Musk WMk) 
M of 8/3/79 

SINGLES 
This Lail 
War Week 

1 I I DONT LIKE MONDAYS, Boomtown 
.S. £ Mgn 

2 15 CANT STAND LOSING YOU. Pollee, 

AIM 
3 5 WANTED. Dooley,. GTO 

4 4 GIRLS TALK, D. Edmunds, Swan 

Song 
S 32 ANGEL EYES /VOULEZ VOUS. Abbe, 

CBS 
6 3 SILLY GAMES, Jar.t Kay. ScOpe 

7 1 ARE FRIENDS ELECTRIC. Tu6eway 

Army. Beggars Bangwt 
I 6 MY SHARONA. The Knack. CpSOI 
9 10 BREAKFAST IN AMERICA. 

SuPertramp, AUS 
10 21 NEAT THE CLOCK. Sparks. Virgin 
11 13 BORN TO BE ALIVE. Pat.. 

Hernandes, Gem/ Aquarius 
12 7 GOOD TIMES, ChkA, Atlantic 
13 10 IF 114AD YOU, Koran, Rutto 
14 23 WE DON'T TALK ANYMORE, CMI 

Richard, EMI 
IS 14 BAD GIRLS. Donna Summer. 

Casablanca 
16 8 C'RON EVERYBODY, S. Pistols, 

Virgin 
17 27 THE DIARY OF HORACE WIMP, 

ENC. Light Orchestra, Jet 

le 9 LADY LYNDA, Beach Boys, Caribou 
19 17 BABYLON BURNING, RNs. Virgin 
20 18 CHUCK E'S IN LOVE, Rkkie Lea 

Jones. Warner Bros 
21 16 MAYBE, Thom Pare. RSP 

22 32 DUKE OF EARL, Diets, Magner 
23 NEW HERSHAM BOYS, SHAM 69, Poydo 
24 19 00 ANYTHING YOU WANT TO, The 

Lie,, Vertigo 
25 I1 UGHT MY FIRE /137 DISCO 

Q HEAVEN, Arne Stewart, AVoUA,' 
LE Hann 
Q 26 NEW AFTER THE LOVE HAS GONE. Earth 

Win. L Fin, CBS 
m 27 30 STAY WITH ME TILL DAWN, Jut. 

Truke. Rocket 
M 26 DEATH DISCO, Publk Image Ltd., 

Virgin 
29 NEW MORNING DANCE, Spy. Gyra, 

1 Infinity T 
30 37 00H WHAT A UTE, Gibson 

Brothers, Island 
31 NEW SWEET LITTLE ROCK 'N' ROLLER. 

ShowaddywaddY. Arista 
32 35 HARMONY IN MY HEAO. Buacocks, 

United Mists 
D 33 36 KID. Pretenders, Real 

D 34 39 HERE COMES THE SUMMER, The 

< 
UndMOnes, Sire 

35 33 BOOGIE DOWN, Real Thing. Pye 
36 31 DJ., David Bow., RCA 
37 NEW THE BITCH, Olympic Runners, 

Poy. 
38 28 NIGHT OWL Gerry Rafferty. United 

Mists 
39 NEW ROCK AROUND THE CLOCK. Teler. 

Sire 
40 NEW THE BOSS, Duna Ross, Motown 

LPs 

1 THE BEST DISCO ALBUM IN THE 
WORLD. Various. Warner Bros. 

2 2 REPLICAS. Tis.waY Army. Beggar 
Banquet 

3 5 BREAKFAST IN AMERICA, 
Supertramp. ALM l 3 DISCOVERY, Uo, Jet 

5 4 PARALLEL LINES, Blonde, Chrysalis 
6 8 I AM, Earth Wind L Fire, CBS 
7 10 VOULEZ VOUS, Abb., CBS 
8 7 LIVE KILLER, Queen, EMI 
9 6 BRIDGES, John WAsarna lotus 

10 16 THE BEST OF THE DOOLEYS, GTO 
11 11 OUTLANOOS DLAMOUR. Pol.. 

ALA 
12 9 NIGHT OWL Gerry Rafferty, UA 
13 14 LODGER. David Bowie, RCA 
14 12 COMMUNIQUE. Dire SIrans. Vertigo 
IS 20 GO WEST. Village Peop., Mercury 
16 17 MANILOW MAGIC, Barry Mani. 

Arista 
17 18 BACK TO THE EGG, Wings, 

Paophona 
III 13 RUST NEVER SLEEPS, Nell You, 

Reprise 
19 15 LAST THE WHOLE NIGHT LONG, 

lames last, Polydon 
20 21 THE VERY BEST OF LEO SAYER, 

CltryAis 
21 39 STREET LIFE, C.adas, MCA 
22 NEW I352s. Island 
23 22 RICKIE LEE JONES, Warner Bros 
24 23 DIRE STRAITS. Vertigo 
25 IC 00 IT YOURSELF, No Dury L 

Blockheads. Stiff 
26 33 THE KIDS ARE ALRIGHT. The Who, 

Poydo 
27 30 20 GOLDEN GREATS, Beach Boys, 

Capitol 
28 29 BUCK ROSE -A ROCK LEGEND. 

Hun Lmy. Vertigo 
29 26 BAO GIRLS, Donna Summer, 

Casablanca 
30 35 MORNING. Di yew Spina Gv,!. 

Inbay 
ll 28 THE WORLD IT) Fl!ll rat 

MEN, Soundlrwk nu, . 
32 !S SKY, Ana. 
33 ., MANIFESTO. Rory Muss. rJci 

,s.ght 1979. BiIlbOard/ al.ons. Inc No part of this 
u it al DVUIVVOpytne rrc or OttrerwSe, without 

34 34 BAT OUT or NEU., Meat Loaf, 

ClereIR IMIrEpc 
3S NEW AT BUDOKAN, Bob Dylan, CBS 

36 38 THE GREAT ROCK'N'ROLL 
SWINDLE, Sea Rstols, Vl ges 

37 31 SONGBIRD, Ruby Wlnlan, KIN 
38 40 CANDY -0. Can. Elealra 
39 NEW 20 ALL TIME GREATS, Roge 

WMILake. Pays. 
40 NEW SPIRITS HAVING FLOWN. Bee Gees, 

R. 

WEST GERMANY 
(Courtesy Der Musikmarkt) 

M 01 8,6179 
SINGLES 

This Last 
Wed Wed 

1 1 SO BIST OU, Peter Maffay, 
TeNlunken 

2 2 POP MUZIK. M. MCA 
3 3 MOSKAU. Genghis Khan, Jupiter 
4 S RING MY BELL, Ada Ward, TK 

5 4 BRIGHT EYES, M Garfunkel, CBS 

6 9 I WAS MADE FOR EOVIN' YOU, 

Kiss, Casablanca 
7 NEW EL LUTE. Booay M. Hansa 

8 6 HOT STUFF. Donna Summer, 
Casablanca 

9 7 BORN TO BE ALIVE. P.trkk 
Hernandez, Agwnus 

10 8 SUNDAY GIRL. Blonde. Chrysalis 
11 17 DO TO ME, Sr.. RAK 

12 12 THE LOGICAL SONG. S,pertramp, 
ALM 

13 14 HEAD OVER HEELS IN LOVE. Kenn 
Keegan. EMI 

14 10 SOME GIRLS, Race,, RAK 

15 15 HOW COULD THIS GO WRONG. 
Ea Je, RAN 

16 11 UND MANCHMAL WEINST DU 

SICHER EIN PAAR TRANEN. 
Par Aleunde. Arlo. 

17 16 ONE WAY TICKET. Eruption. Hansa 
IB 18 EIN HERZ FUR KINDER, Andru 

Jurgen,, Mole 
19 13 RASTA MAN, Saragossa Band, Ark. 
20 19 GENGHI5 KHAN, Genge. Klon, 

3upite 
21 23 A WALK IN THE PARK. Nick Straker 

Band, Dew 
22 24 SULTANS OF SWING, Darr Swartz, 

Vertigo 
23 25 DON'T KILL IT CAROL Manlnd 

Mann's Earthband. Brow 
24 20 KNOCK ON WOOD. Amu Stewart, 

Hansa 
25 NEW BOOGIE WONDERLAND. Earth, Wind 

L Fin /Emotions, CBS 
26 22 SAVE ME, Clout. Carrara 
27 NEW GLORIA, Umberto Toro, CBS 
28 21 DOES YOUR MOTHER KNOW, Abba, 

Poydor 
29 28 RUF TEDDYBAR EINSVIER, Jonny 

Mina, RCA 

30 27 HOORAY HOORAY IT'S A HOLI 
HOLIDAY, Roney M, Manda 

LP' 
1 1 STEPPENWOLF, Peter Maury, 

Telefunken 
2 2 COMMUNIQUE. Dire Straits. Vertigo 
3 3 BREAKFAST IN AMERICA, 

Supertramp, ALM 
4 DIRE STRAITS, Verogo 

S 6 VOULEZ VOUS. Abbe. Polydon 
6 5 LIVE KILLERS, Queers, EMI 
7 B ANGEL STATION, Manfred Mann's 

Earthbad. Bro. 
8 7 BAD GIRLS, Donna Summer. 

Casablanca 
9 9 FATE FOR BREAKFAST, Supertramp, 

ALM 
10 10 DISCOVERY. EEO. Jet 
II 12 GONE TO EARTH. Barclay James 

Harvest. Poydor 
12 16 SPIRITS HAVING FLOWN, Bee Gees, 

RSO 
17 20 WISH YOU WERE HERE, Pid Floyd, 

Hanel 
14 14 PYRAMID. Alan Parsons Propct, 

Arista 
15 19 PARALLEL LINES. Ronde, ChryoIls 
16 NEW WATCH. Manfred Mann's Earthband, 

Stoma 
17 II DYNASTY, Kiss, Casablanca 
18 NEW WAS ICH DENKE, Mika. Metronome 
19 NEW GREATEST HITS. Simon L 

Gartonke, CBS 
20 NEW BORN TO BE ALIVE, Patrick 

Hanandea, Aqua.. 

JAPAN 
(Courtesy Of Musk labo) 

As Of 7/30179 
SINGLES 

This last 
Wad Wed 

I S KANPAKU SENGEN, WBSWM Sada, 
Freefright 

2 3 OMOIDEZAKE, Sachlko Kobayashi, 
Warner Power 

3 2 CALIFORNIA CONNECTION, Yutaka 
M.A. For U. 

4 10 GINGATETSUD0999, Godiego, 
Nippon Columba 

5 1 KIMI NO ASA, Satoshi K.... CBS/ 
Sony 

h A NAMINORI PIRATE, Pink lady, 
VNe 

T 9 AMERICAN FEELING, Cocus, Alla 
6 ITOhlll r40 ELLY, Southern All Stars, 

Varier 
1 Utl' Gal Krny ...vise, Pointer 

ubhcation maybe reproduced. Honed an a telneral Sys error or transmitted. in any loan or by arty mean...Ieelron,G, 
he pour wr,llen permission Or the Wbbsher 

10 8 MNO- ARASH, Monroe Yamaguchi. 
CBS /Sorry 

11 12 MICHIZURE, Mido Makimun, 
Polldor 

12 16 HOT STUFF, Donna Summer, 
Casablanca 

913 IS YUMEOIZAKE. Jiro Attuml, CBS/ 
Sony 

14 17 OYAJI NO UM, Kenkxhl Music, 
Phips 

IS 11 HOP, STEP. JUMP, Mldeka Sagou, 
RVC 

16 13 MISERARETTE, Judy One C85, 
Sony 

17 19 BOOGIE WONDERLAND. Earth. Wind 
6 Fite. CBS'S*. 

18 NEW VOULEZ VOUS. Abbe. Disco Mate 
19 14 ONNA NI NATTE DENAOSEYO. Coro 

.gucho, Pokdor 
20 NEW OSCHINGIS KHAN, Duhi,s KNn. 

kroner 

tPs 

1 MORNING, Sato. Kuhich, CBS/ 
Sony 

2 ALICE 7. Aere, Toshb, EMI 
3 5 10 NUMBERS CARAT. Southern All 

Stan, Victor 
3 KISS ME PLEASE. Eakin Tarawa, 

CBS /Sony 
6 VOULEZ VOUS. Abut, Disco Mate 

6 4 OUR DECADE. Godkgo, Nippon 
Columba 

7 MORNING ISLAND. Sadao 
Watanabe, Vetur 

8 8 AM, Earle, Wind L Fire, CBS /Sony 
9 9 SORA-0 TOBU -TORT NO YOU. 

Chharu MN o.., Canyon 
10 11 YUME KUYO. Masashi Sada, Warner 

I1 12 8AD GIRLS, Donna Summer. Victor 
12 16 NEW HORIZON, Circus, Alfa 
13 NEW L.A. BLUE. Morn. Yamaguchi, 

CBS /Sony 
14 10 QUEEN LIVE KILLER, Queen. Eldora 
15 15 PARMANENT BLUE. Satoshi Kishda. 

CBS /Sony 
16 14 SASSAI. Shiny Tarim. Toshiba 

EMI 
17 13 T GNKUILANARETE. Mach. 

Watanabe, CBS/Sony 
18 NEW OLIVE. Yuma Mabutoya, Eapres 
19 17 YOKOHAMA. George Yarugl, 

Tokuma 
20 18 BACK TO THE EGG. Wings. Toshiba - 

EMI 

AUSTRALIA 
(Courtesy David Kent Music Repot) 

As OI 7130/79 
SINGLES 

This Last 
Week Week 

1 4 SOME GIRLS. Boot', RAE 
2 1 POP MUZIK, M, MCA 
3 2 BRIGHT EYES, M G.rfunk.I, CBS 
4 3 NOT STUFF, Donny Summer, 

C rs.anca 
S 6 BOOGIE WONDERLAND, Earth, Wind 

6 Fire.Emobons, CBS 
6 S GET USED TO R. Roger Voodoo ls, 

Warrior Oros. 
7 IS COOL FOR CATS. U.N. Squeeze, 

ALA 
B 7 DOES YOUR MOTHER KNOW. Abbe. 

RCA 
9 8 HOORAY HOORAY IT'S A 001.1 

HOLIDAY. Bonet' M. Atlantic 
10 12 LOVE DONT LIVE HERE ANYMORE 

Rose Royce. WtAtheld 
11 9 LAY YOUR LOVE ON ME, Raey, 

RAN 

12 11 %NOCK ON WOOD. Amu Stewart. 
REA 

13 13 LOST IN LOVE. AN Supply. RCA 
14 NEW RING MY BELL. Anna Wad, TK 
15 14 SHINE A UTTLE LOVE, EEO, Jet 
16 NEW UP THERE GAMEY, TwoMan Nod. 

Fable 
17 18 ONE WAY TICKET, Eruption. RCA 
18 16 GOODNIGHT TONIGHT, Wings, 

Part .Acne 
19 NEW DIAMONDS. CI. Roo, Magnet 
20 NEW IS SHE REALLY GOING OUT WITH 

HIM, la Jadun. AíM 

2 

(Pb 
1 DISCOVERY, EEO, Jel 
2 THE VERY BEST OF LEO SAYER, 

CAYSOLO 
3 4 BACK TO THE EGG. Wings, 

Parlophone 
4 3 BREAKFAST IN AMERICA, 

SupMramp, ALM 
5 7 FATE FOR BREAKFAST, Art 

Garfunkel, CBS 
6 S RICKIE LEE JONES. Wane. Bros 
7 6 BAD GIRLS. Doma Somme, 

Casablanca 
D ID NO EII17, Angels, EMI 
9 B COMMUNIQUE. Din Straits, Vertigo 

10 9 THE BOB SEGER COLLECTION, 
Capitol 

Il 13 DYNASTY, Kis., Casablanca 
12 14 I Ares, Earth, W. A FIN, CBS 
13 12 FOREVER AND EVER. Demis 

Rousse,, Phonogram 
14 11 VOULEZ VOUS, ABb.. RCA 
IS 16 RUST NEVER SLEEPS. Nad Young, 

Reprisa 
16 IS AT BUDOKAN, Bob Dylan. CBS 
17 17 LODGER. Dard Bosnia RCA 
18 111 VON CHILD. Mac. Nine, RCA 
19 NEW FLAG, Jarres Taylor. CBS 
20 19 NIGHT OWL Gerry Rafferty, UA 

HOLLAND 
(Courtesy T(OS Radical 

As Of 7/31/79 
SINGLES 

This list 
Wed Wed 

1 1 I WAS MADE FOR LOVN YOU. 

KISS, VIP 
2 2 THEME FROM DEERHUNT£R. The 

Shadows. EMI 
3 3 JUST WHEN I NEEDED YOU MOST. 

Wady Vanea . Anota 
4 12 VOULU VOUS. Abbe. Pclyder 
5 5 WEEKEND LOVE. Golden Eamng, 

voydor 
6 9 BAD GIRLS. Donna Summe, 

Casablanca 
7 7 RING MY BELL Anita Ward, TK 

8 6 LAVENDER BLUE. Mac Kissoon, 
CAR 

9 10 MN DE GRENS Y.D. DUITSE 
HEUVELEN. Suns...rm. CAR 

10 NEW THIS IS MY LIFE, SNrley Beset'. 
BAI 

11 NEW GUIREME MUCHO. JUNO Igloo. 
CBS 

12 4 REUNITED, Peach and Hen, 
Poydor 

13 11 WE ARE FAMILY. Satter Sledge, 
W. 

14 14 CHEEK TO CHEEK. Louvel George. 
WEA 

IS NEW GIRLS TALK. Pave Edmunds, WER 

16 8 BOYS, Day Der, WEA 

17 IS SURRENDER. Cheap Trick, CBS 

18 NEW GOTTA GO HOME/£L LUTE. Boner 
M, ../Fleet 

19 NEW VONDEL WAS COED. Jan 
Boater. , Testar 

20 16 WINDSURFING TIME AGAIN, 
Surfers CNR 

BELGIUM 
(Courtesy Bobo. Bette. 

As of 7/31:79 
SINGLES 

Thn last 
Wed Wed 

1 RING MY BELL, Ada Wad. CBS 
2 6 I WAS MADE FOR LOVING YOU, 

Kiss, Vogue 
3 2 THEME FROM THE DEER HUNTER. 

Shadows, EMI 
A 3 POP /MUZIK, M. EMI 
S 1 BRIGHT EYES, AU Gull.. CBS 
6 NEW AUNE. Clots.phe. Vogue 
7 30 HOT STUFF, Door. Summer, 

8 7 REUNITED, Peaches and Herb. 
Potyder 

9 e INTRODISCO, Discoteque, Barclay 
10 NEW GLORIA, Hum.to Toai. CBS 

1 

2 4 

3 

LPs 
VOULEZ VOUS. ADBo, Vogue 
BAD GIRLS, Donna Somme. 

Phonogr 
FATE FOR BREAKFAST. An 

Garfunkel. CBS 
4 3 BREAKFAST IN AMERICA. 

Supertramp, CBS 
S 6 DYNASTY. Kiss, Paydor 
6 5 COMMUNIQUE. Din Straps, 

7 NEW I AM. Earth, wind and Fn. CBS 
8 NEW UVE KILLERS. Queen. EMI 
9 7 NEW DISCOVERY, EEO, CBS 

10 0 A VOUS LES FEMMES, Julio 
Ig1.uas. CBS 

ITALY 
(Courts, Germano Rusutto) 

M Of 7,31;79 
SINGLES 

Ths tot 
Wed W. 

1 I TU SEI L'UNICA GONNA PER ME. 
Alan Sortenti. EMI 

2 9 SUPER SUPERMAN, Mlgwl Bow. 
CBS OGOMO 

J NEW GLORIA. Umbro Tosr, CGOJAM 
4 RICOMINCIAMO. A Pappalado, RCA 
S 2 Il CARRA2ZONE. Renato Zero, RCA 
6 3 KNOCK ON WOOD, Amu Stewart, 

RCA 
6 GOODNIGHT TONIGHT, Wings, 

Paophone 
8 7 HOT STUFE, Donna Summe. 

Dun. 
9 13 LADY NIGHT, Palr.rk Juvet. 

Barclay Reads 
10 5 HEART OF GLASS, Bonde, 

Chrysalis Phonogram 
11 54 WILL SURVIVE Gloss Wynn. 

Pay. ̀ Phonogram 
12 NEW 10 SONO VIVO, 1 Pooh, OGOMM 
13 8 THE VISITORS, Gino Socdo, WEA 

14 NEW BOOGIE WONDERLAND. Fato, Wind 
FW Emotions, CBS/GWYNN 

15 NEW CAN YOU FEEL THE FORCE Real 

Than., P.iRkob 
16 12 CAPTAIN HARLON. LA Bada Dal 

BUcamiel Gin 
SPLEND100 SPLENDENTE, Oca.. 

Rettomi Ms. 
ANCHE UN UOMO. Mina, PDVEAU 

PART TIME LOVE, Elton John, 

Raket,Phonogram 
LOVE YOU INSIDE OUT, Bee Gees. 

OSO,Phonppam 

17 NEW 

18 11 

19 20 

20 NEW 

SWEDEN 
(Court, GLF) 
As a 7/31/79 

SINGLES 
This Last 
Wed Week 

1 4 BORN TO BE ALIVE. Pabsdi 
Heurand¢ Aquane /Manton 

2 2 00T STUFF, Donna Somme, 
Casa.. 

3 7 RING MY BELL Anna Wed, TK 

4 1 POP MUZIK, M. MCA 

5 3 HALLELUJA. Jan Mal Spe, RCA 

6 5 WILL SURVIVE. Gioia Gaynor. 
Poydo 

7 NEW BOBBY BROWN. Fool Zappa, C85 

8 6 HALLELUIAH. Mk and Honey, 
PWYdor 

9 9 BORN TO BE ALIVE. Rick Fenenco, 
RCA 

10 HEW BRIGHT EYES. M Ga turd W, CBS 

LPs 

l 

lp 
P 

1 1 COMMUNIQUE, Din Stotts, V.0go 
2 3 DISCOVERY. Elo. let 
3 4 I AM, úM. W. and Fin. CBS 

4 2 VOULEZ VOUS, Abba. Pay 
5 8 BACK TO THE EGG. Wogs, MPL 

6 7 BAD GIRLS. Doe. Somme, 
CasabWKi 

7 5 0110615 KAHN. Ylopma Moo. 
8 5 FACTORY. Factory, CGS 

9 NEW JAG VILE TACKA UVET, pap 
bb Safpnrnaa. Metronoe. 

10 NEW LOVE TRACKS. rio. Gaya. 
PolydOr 0, 

t. 

Vik 

JE 

rp 

a'h 
1L7 

NEW ZEALAND 
(Courtesy Record PAIóarbom) 

M of 7/29/79 
SINGLES 

This Las! 
Week Wed 

1 4 RING NY BELL An. Wart, tK 
2 1 LAY YOUR LOVE ON ME, Roory. 

RAK 
3 2 WHEN YOU'RE IN LOVE WRN A 

BEAUTIFUL WOMAN, Dv Hoot. 
Caotta 

4 NEW BRIGHT EYES, M Gadud.L COS 

S NEW SOME GIRLS. Race,, AAA 
6 9 WE ARE FAMILY. Sister Sledge, 

Atlantic 
7 3 LUCKY NUMBER. Lave Lo in. lbff 
8 NEW ROIUNNC, Pak:. ALO 
9 7 BOOGIE WONDERWID, Earth Wad 

L Fn:,EmoOons. CBS ='3 
10 NEW HOT STUFF, Donna Summa, ,U 

Lt 

LPs 

1 1 BREAKFAST IN AMERICA. 
Super... ALM 

2 2 DISCOVERY. EEO, Jet 
4 THE VERY BEST OF LEO SAYER. 

Chrysaks 
4 7 RICKIE LEE JONES. Women Bros. 

S 3 THE ROUSSOS PHENOMENON. 
Dams Rousws. PMnogrrn 

6 9 OUTLANDOS D'AMOUR, Paso, 
ALM 

5 BAD GIRLS Donna Summe. 
Cauablana 

8 6 CANDY -0, Can. Dee. 
9 8 MANIFESTO. Wry Muse. Feldcar 

10 NEW TAKE NO PRISONERS, luv Reed 

Assts 

Golden Era 
Continued from page 71 

gesting that it is time the Industry re 

asses its belief in the buying capacity 

of youth and direct attention to more IN 

varied sectors of the population. 
"The tv merchandisers have 

shown us what can be achieved. Are 

we prepared to stand by and sum- 
der this market to them?" he asked. 

before announcing the company's 

intention to enter the field This fall 

.-8 
Six 

ICI 

ll 

with three packages. 
In wrapping up his comment' 

with market share performance 'ling' 

unofficial SOUTCES put tho 

company second or third in the mar- 

ket with an annual gross in the re' 

gion of S45 million- opined that the 

record buying public is now looking 
for an entertaining show these days 

and that "self- indulgent, introverted 
concert performances will not make 
good video" and these anises will 

suffer the fate of the silent movie ., 

(11m SEATS wlHS net'e ei1171G to terms 
ICS. 

www.americanradiohistory.com

www.americanradiohistory.com


General News 

Cream Scans Roster, Will Add To lt Closeup 
IN AUSTIN -Marc Benno, 

SP4767. Produced by Glyn 

From the first gut -wrenching gui- 
tar licks to a spicy south of the bor- 
der ode. Marc Bennos LP is full of 
funk. vibrant vocals and breath- 
taking instrumentation. 

Its a perfectly produced package 

(thanks to Johns) showcasing 

Benno's banner writing talent (he 

wrote or co -wrote all of the songs ex- 

' cept Bobby Darin's "Splish 
,. Splash" ), his soll. infectious vocal 

style and some outstanding instru- 
a menial work. 

The album stars Benno on guitar 
and piano- Albert Lee and Eric 
Clapton on guitar (placing that in- 

s strument out of the realm of criti 
cism). Dick Sims, keyboards: Carl 
Radk. bass: Jim Keltner. drums: 
and Dickie Morresev. sax. Recorded 

in two weeks at the Olympic Studios 
in London and mastered in Holly- 

+ wood, the album provides a gro- 
graphic montage. since Benno spent 
a decade of wandering. mainly in 

u California. before moving back to 

Texas. 
x Now living in Flower Mound. 

Tex. (population 2.000 on Saturday 
nights). Benno's music profits from 
his laidback present played off 
against his wired -in past. 

An example comes in the kickoff 
number. "Hotfoot Blues," with 
enough slapback guitar and turned- 
on percussion to challenge a heady 
brew of r &b Muddy Waters style. 
The guitars sound as though they 
were stolen from King Kong's closet 
and are being attacked with pick 
axes. But it works -providing a 

r mighty mean sound that paves the 
way for Benno's vocal and the finale. 

It's followed by a catchy number. 
"Chasm Rainbows." Again the gui- 
tars shine, only now they're muted 

e into a subtly romantic mood as 

e 
they're mellowed by strings. 

Heavy percussion and bluesy or- 
gas power "Me And A Friend Of 
Mine." Unfortunately, the writer's 
crutch -using the overused. mean- 
ingless cliche words "talking about" 
(- talking about me and a friend of 
mine") instead of something more 
onginal- vitiates this song, one of 
the few blemishes on the album. 

New Romance" provides one of 
the LP's lowlights with a wandering 
sax -filled lament before "Last 
Train" closes side A with a back -in- 
the- groove, honky tonkin, crank- 

Mark Benno 

the -bass- hit -the- drums, shoot -the- 
juice to the organ and guitars pow- 
erhouse, as Benno tackles the lyrics 
with his smooth gusto. 

The highlight of the album -and 
its title song -opens the second side. 
This beguiling number with its au- 
tobiographical overtones has Benno 
bemoaning. "1 hope words don't hex 
us /Down in Austin Texas /Lord I'm 
lost in Austin again /One town I 
thought I'd never/ Be lost in, that was 
Austin /And then 1 was lost in /Austin 
again." 

The soul romp is reminiscent of 
the brilliant peaks Bob Dylan 
reached in his "Blood On The 
Tracks" album. Damn good, it's 
Benno at his best. 

"Splish Splash" is the creative cop - 
out of side B but Benno rallies with 
another Dylancsque effort. "Mon- 
terrey Pan" (not borrowing from the 
master, but winging beyond). Sharp 
stabs of guitar, impeccably ren- 
dered, shape this bouncy ballad. 

Organ. electric guitar and Benno's 
voice color "The Drifter," then the 

album ends with "Hey There Seno- 
rita." Close your eyes and Dylan is 

bleeding on the tracks again. But the 
comparison is unfair: Benno is not 
Dylan, and vice versa. 

He's his own man, singing. "/ say 
her there Senorita give me one more 
margarita /I got so much on my mind 
it's a terrible crime." 

Yes, comparisons are always un- 
fair, pitting one talented artist 
against the creative sword of an- 
other. Still. you'd have to go back to 

"Blood On The Tracks" to find an 
album in this genre as good. as pure 
and as talent -laden. 

GERRY WOOD 

Klein To Be Sentenced Thursday 
NEW YORK -Former Beatles 

rmanager Allen Klein will be sen- 
Senced Thursday (9) for his convic- 

tion of filing a false tax return for 
1970. 

His attorneys have indicated they 
plan an appeal immediately to the 
U.S. Court of Appeals for the Sec- 
ond Circuit, the higher court which 
last year turned down Klein's argu- 
ment that he should not be subjected 
to another trial. 

Kkin's first trial in 1977 had the 
government charging him with 
evading taxes on income derived 
from the sale of promotional records 
from 1970-1972, but U.S. District 

Judge Charles \t Met2ncr found 
the jury "hopelessly deadlocked" 
and declared a mistrial. 

At the second trial. Klein was con- 
victed of only one of the six counts 
charged by the government. In an 

order issued July 27. 1979, U.S. Dis- 
trict Judge Vincent L. Broderick, 
who presided at Klein's second trial, 
refused to set aside the jury's verdict. 
thus clearing the way for the sen- 

tencing. 

Tucker Correction 
NEW YORK -A story in the July 

21 issue incorrectly reported that 
George Tucker of Hasbrouck 

For the Record Heights. N.J.. "had moved to sup- 
press evidence found in his home." 

's NEW YORK -Dino Fekaris. pro- Actually. FBI agents had found 
durer of Gloria Gaynor, is a co- no evidence of alleged criminal ac- 
writer with Freddie Perron of Gay- tivity in Tucker's home. The record 
nor's smash "I Will Survive" and albums and tapes discussed in the 
Peaches & Herb's "Reunited." article were found on the premises of 
Readers may received the impres- Super Dupers. Inc., the other de- 
loll in a recent sto that Penen was fendant in the indictment. of which 

Ile sole writer president. 

LOS ANGELES -Cream Records 
is reviewing its roster and that of its 
subsidiary FIt label, with the addi- 
tion of several new acts planned. 

The current lineup consists of 
seven acts: Snail, Al Green, O.V. 
Wright. Legs Diamond, Ann 
Peebles, Ian Tomblin and Don Nix. 
It used to be larger. 

"We have been frugal to begin 
with," notes vice president of mar- 
keting Paul Culberg of how the label 
can cope. "I don't get hurt when a 

radio station says how come you're 
not giving me 10 records. Well. I've 
never given them IO records." 

No new acts have been signed yet 
and the label is not looking for any 

one style of music. "We've been lis- 
tening to new product and new tapes 
coming in from all over the country. 
With the state of the business today. 
you can imagine the amount of tapes 
that are coming our way that didn't 
come our way a year ago,' he says. 

However, the label is skeptical 
about entering the disco area. 
"We're not going to eliminate any 
one area because if there's material 
and the artist is strong enough, I'll go 
after it," says Culbcrg. 

'However, our basic strength has 
been in r &b and rock'n'roll." For the 
present. the label is not planning to 
expand its staff and the optimum 
number of artists would be 16, ac- 
cording to Culberg. 

Births 

Lifelines 
Daughter. Channe, tu Ilona and 

Howard Bellamy in Dade City, Fla., 
July 26. Father is half of the singing 
Bellamy Brothers. 

Son. Matthew Ryan. to Jo-Ann 
and Alan Skiena in New Jersey July 
16. Father is music Industry attorney 
with the law office of Walter Hofer in 
New York. 

Son. Donald Clark, to Debra and 
Donny Osmond .July 31 in Provo. 
Utah. Father is the singer- enter- 
tainer; baby is the 20th child born to 
members of the Osmond singing fam- 
ily. 

Son, Andrew Beau. to Barbara and 
Joe Holcome. Father is bassist with 
Rex Allen Jr. 

Daughter. Kaletyn, to Laurie and 
John McClure in Lus Angeles last 
month. Father is manager of a &r ad- 
ministration, West Coast, for CBS 
Records. 

Or Or 

Son, Seth, to Susan and Steve 
Morris in Lus Angeles July 31. Fa- 

ther is president of Chappell- admin- 
istered Moms Music. 

Deaths 
Phil Bnutcljc, 84, pianist. com- 

poser and conductor, of bladder car- 
cinoma July 29 in Woodland Hills, 
Calif. He wrote mans hits, including 
"China Buy," "Little Doll" and 
"Lonesome," and for many years was 
a music director at Paramount and 
United Artists Studios in Ins An- 
geles. He had been an ASCAP mem- 
ber since 1930, and is survived by his 
widow, Babe London, and a daugh- 
ter. 

Raise JEM Price 
NEW YORK -JEM Records, the 

top importer of rock product in the 
U.S. is raising its wholesale prices by 
an average of 3%. The wholesale 
price of 57.98 list product will be 

54.099: 58.98 product $4.615: and 
59.98 product $5.122. 

The new prices will lake effect 
Aug. 13. All orders received after the 
close of business Friday (10) will be 

supplied at the new price. Returns 
will be credited at the old prices for 
90 days. 

NOW A MAJOR BREAKOUT 
ON RADIO OUTLETS 
COAST TO COAST 

What America's "Super Cowboy" had to say 
about our tribute to him ... 

.I,IIiN \:AS. i 

Dear "Young Jerred:" 

I really enjoyed listening to your recor ding. 
The music was most enjoyable, and I feel a 

catchy tune which people will take to. 

The words have enough humor and feeling of 
folklore to be pleasing. 

I guess you can gather by now that I liked it. 
Thank you for the tape. 

SW/pu 

Sincerely, 

ayne 

"SUPER COWBOY" 

EDGE RECORDS 

ALL JERRE., S PROCEEDS DONATED TO THE JOHN WAYNE CANCER FUND 

Distributed by 
I. R.D.A. Hendersonville, Tenn. 

824-9100 
13033 Ventura Bind. 

Studio City, CA 9.604 
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OF BILLBOARD'S 
"TOP LPs" CHARTS 
Joe Whllburn t Top LPs book and 
supplements Include every artist and record 
to hit Billboard's 'Top LPs album charts 
Irom 45:77 

PACKED WITH INFORMATION INCLUDING: 

<late record hit charts. 

915hest numerical position record 

reached 

Total number al weeks on chava. 

Label and record number. 

PLUS: 

Soundtrack and original cast sections. 

Picture index of lop artists and albums. 

Trivia Index of Interesting and useful 

lacis 

Chronological year by year listing 

of No 1 records and much more 

Be an authority on charted music. 
Order your set today) 

Record 
esearch 

P.O Box 200 
Menomonee Falls. WI 53051 

Mall your check or money order to: 
Record Research Inc.. P.O. Box 200 

Menomonee Falls. WI 53051 

Mop LPs 45 -'72 S30 

O Top Pop 55-72. S30 

OTop Pop '40.'55 020 
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1 77 -76 '15 74'73'72=73 
(LPs 0000 
IPop 0 0000 
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(Soul DOD O 
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I 
1 

Overseas order add 55.00 per book 

and SI 00 per supplement 
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FOR WEEK ENDING AUG. 11, 1979 

PLAYING TIME -Jry PPISI .D. 
Asylum 466011 

PLAIN JANE -Sammy Na0N 
Cpeal 46506 

SEE TOP SINGLE PICAS AE VIEWS. page 74 
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are proud to present their first 

STEVE DAHL 
WLUP -FM, CHICAGO 

for organizing the 

ANTI -DISCO RALLY 
July 12, 1979 - Comiskey Park 

Another victory in the battle against Disco 
to celebrate the 25th Anniversary of Rock & Roll 

JOIN THE CRUSADE 
Send your nominations for future awards to 

TWISTED SISTER FAN CLUB, P.O. Box 262, Brooklyn, N.Y. 11228 

tONe LIVE ROCKS ROL[ 
Management: Mark Puma Presents, Ltd., 137 North Franklin St., 

Hempstead, N.Y. 11550 (516) 538 -8200 

dm< 
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pir 
INTERNATIONAL 

BILLBOARD'S 1971 -8t 
RECORDING EOUIPMEN1 

AND STUDIO DIRECTORY 
orx EDITION 

Billboard's International Recording Equipment and Studio 
Directory will present your products and services to an entire 
international marketplace in over loo countries. 

Your advertising message will connect you with professional 
sound purchasers around the world via direct distribution to: 

9,000 domestic and international radio station subscribers 
Discotheques throughout the world 
Thousands of active recording studios in the U.S. and abroad 

The designers and studio owners in every major market 
Major recording artists who are constantly buying new 
equipment for home, studio or stage use 

In your customer's hands whenever they are ready to buy... 
Billboard's International Recording Equipment and Studio 
Directory will be your most effective, least expensive year -round 
domestic and international salesman. 

PRO SOUND EQUIPMENT ADVERTISERS BONUS 
A bound -in READER SERVICE CARD. For the first time. 

Billboard's Pro Sound Equipment ads will be keyed to a "bingo" 
number. This will give your prospects an immediate and easy 
method to inquire or seek more information about your product 
or services. 
EQUIP YOURSELF FOR THE 80'S PROFESSIONAL SOUND 
MARKETS: 
Contact your local Billboard advertising representative today. 

Issue Ad Deadline: Septemhes.21,-],9.78-,., 
www.americanradiohistory.com
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ANNOUNCING THE !IIJM P;i4i1141g Of THE 

1919 BILLBOARD SPOTLIGHT PRODUCTION 

mtlEILIENSIIME: 
TODAY'S SOUNDTRACK /ORIGINAL CAST ALBUM MARKETPLACE 
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Advertising Deadline: 
AUGUST 31,1979 

Issue Date: 
SEPTEMBER 29,1979 

The curtain's going up on The 
Eighties...and the orchestra's in tune 
with the times. The sound of soundtrack 
and original cast album gets stronger 
every day. 

Billboard's GREAT, GREAT 
SHOW. A special issue that puts your 
best soundtrack/cast efforts in a market - 
conscious spotlight. Playing your 
showstoppers to the trade's biggest 
audience... the weekly, worldwide 
readership of Billboard. 

Your ad in this upcoming edition 
gives your company top billing. As 
Billboard analyzes the current track/cast 
scene with an eye and an ear to the 
future: 

THE REEL HOT PRODUCT: 
An up -to -date industry -wide 
discography. 
COMING ATTRACTIONS: 
The film/stage record -breakers of 
tomorrow. 
THE BIG PUSH: 
Marketing the track and cast 
album. 
PRODUCING THE SELLING 
SOUNDTRACK: 
How A &R decisions affect the 
sound and the sales. 
THE CHANGING ACOUSTICS 
PICTURE: 
How improved in- theatre sound 
affects the market. 
PLAYING TO THE WORLD: 
A global soundtrack/cast album 
market report. 

Don't miss this great business 
evening in the theatre. 

Call your nearest Billboard 
advertising rep today for all the 
details ...while good seats are still 
available. 

Billboard, 
www.americanradiohistory.com

www.americanradiohistory.com
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84 Late General News 

SHOW TIME -Tuxedo Junction performs at Butterfly's party to celebrate its 

distribution affiliation with MCA. The bash at the Cher Moi disco in Beverly 
Hills presented six of the label's acts plus a multimedia show. 

BMI- Harvard Accord: No $ Facts 
LOS ANGELES -Both BM1 and 

Harvard Univ. are refusing to corn - 
ment on the terms of the out of court 
settlement reached between them in 
which Harvard agreed to comply 
with the mandatory copyright li- 
cense. 

According to BMI spokesperson. 
attorneys for both parties agreed not 
to divulge the monetary settlement 
except that Harvard's payment to 
BMI is retroactive to Jan. I. 1978. the 
date the new copyright law took ef- 
fect. 

The settlement of the precedent - 
setting case comes five months be- 
fore the two -year licensing agree- 
ment between the educational com- 
munity and BMI, ASCAP and 
SESAC expires. 

Come Jan. I. 1980. an extension or 
renewal of the present agreement 
must be negotiated. 

According to BMI. it is unaware 
of any copyright infringement at any 
other schools and that the "vast ma- 
jority of schools with licensable ac- 
tivity" have complied. 

Sen. Williams Bill Gains 
Continued front page 3 

formance rights in sound recordings 
subject to compulsory licensing. 

The royalty rate in those versions 
of the bill calls for a maximum roy- 
alty of 1% of advertising receipts 
from radio stations with revenues of 
more than S200.000 a year. 

For smaller stations. only a token 
royalty fee is required. Stations with 
revenues between $100.000 and 
$200.000 would pay $750 a year. 

Stations with revenue under 
5100,000 pay only $250. Jukebox 
owners would have to pay only SI 
per box per year and other users. 
such as background music services 
and discos, would pay small 
royalties. 

The royalty fees would be depos- 
ited by users with the Register of 
Copyrights. Royalties would then be 
distributed to copyright owners and 
performers by the Copyright Roy- 
alty Tribunal. 

When the "Coach Charter Company of the Year" with 
20 of the most luxuriously fashioned, custom - 
designed, sleek, modem touring buses ever put on 
the road throws in 3 million dollars in liability 
insurance , - , they're backing their service and your 
tour -to the hilt! And they don't stop there! 
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Oonexans. the only custom coach company authorized by the IC C for interstate 
carnage, owns. maintain and constantly updates the world's largest beet of new diesel 
powered MCl'6 speuticaty ó0í1t fa tosnng talent with all the conveniences of home boitt 
ie video 8 nudes cassettes, cola TV. AM /FM quad, CB radio. ae conditioning, 
ielepnone. 6 combination sale All in roomy. stunning interiors. unsurpassed Mr quality 
and comfort Huge rear staterooms. spacious front lounge areas. sleeps 10 to 15 
comlatabty From gg to ggg- Oonexnes guarantees your sate. prompt omval adgsl 
need coaches for eal,.l For details cat Gaspar Dementi at (201)1113-5140 

gtoneNlionn* 
A + aneouenr... 57 County Avenue, Secaucus, N.J. 07094 

InsideTrock 
Following in the steps of WEA. RCA raised wholesale 

prices 3% effective Friday 13) excluding Red Seal, Pure 
Gold, Gold Seal and Victrola. All Red Seal products go to 
$8.98 list to former wholesale levels of $4.78 for dealers, 
84_49 for %Mistributors. New $8.98 top list top product Is 

now $4.91 and $4.61, respectively, while $7.98 list items 
go to $437 and $4.11. Seven -inch RCA singles go to $149 
from $1.29 list. costing 75 cents to dealers and 69 cents lo 
subdistribs;12 -inch disco disks go to the S4.98 list level as 

reported earlier. 
At Polygram Distribution, all new 7 -inch singles went 

to $149 list as of Wednesday (1), and an across the board 
wholesale LP price hike of 3% to 3' % is anticipated very 
soon, 

Paramount Pictures still is in the fact -finding stage of 
the EMI Music interest purchase, according to a Gulf + 
Western spokesman. Next calendared meeting of the 
G &W board at which necessary approval of the 50% in- 
terest purchase for approximately 5154 million might be 
forthcoming is sometime in September.... Unemployed 
Find Work': Normally not eanhquaking enough to 
make the lop of Track. but today the possibility that 
John Brown. former country national promo chief for 
MCA Records, might be hacking it with Snuff Garrett 
and Warren Schatz. out more recently as RCA division 
vice president. pop a &r. is headed for Ariola Records is 

the best kind of news. 

Rumor Mill -inn: Jerry Moss denies that A &M is nego- 
tiating with a European conglomerate over possible ac- 
quisition by the foreign giant.... And the mill keeps turn- 
ing out reports that MCA's top strategy board is mulling 
whether or not to envelop Infinity into the corporate fold 
along with MCA Records a la the Portrait melding with 
Epic Records recently.... Inside on the Larry Harris de- 
parture from his post as senior vice president /general 
manager of Casablanca Records: Harris put it straight to 
his ICI-year confrere. Neil Bogart. He wanted cane 
blanche to more efficiently operate as chief operating of- 
ficer of the label. Bogart, who long has stated that Harris 
would be the next president of Casablanca, frowned on 
the demand. Harris departs the job, with executive vice 
president Bruce Bird "temporarily" assuming the every- 
day functions of Harris. Harris is on "extended vaca- 
tion" whale talks of his own label or a production deal 
with the label are being discussed. 

Superscope Inc.. the financially troubled audio equip- 
ment company, has agreed to sell its headquarters build- 
ing in Chatsworth. Calif., to a private investor for an 
undisclosed cash price. The company owed $95 million 
at the end of the first quarter: this should reduce its out - 
standingdebt by a minimum 01513 million.... Saturday 
13) was the final regular 6 to 9 a.m. broadcast for L.A. 

institution Dick Whittinghill, in his 30th year as morning 
man at KMPC -AM. Whittinghill will continue on the 
air with a Sunday show from 9 to 11 a.m.. while the 
wake -up drive slot will be tilled by Robert W. Morgan. 

Dealers report a solid 23.59 discount offer on two i 

debut RCA albums- "Ellen Shipley" and "FCC"-forI 
an Aug. 6-20 introductory buy -in period. Effective dis- 
count of the extra 8.59 means dealers will pay 53.34 
versus the usual $4.37 for the 57.98 list items, and sob - 
distribs will pay $3.14 instead of 54.11. 

If you think business needs a super- super -album, dig 
this: Bomp Records and KROQ -FM, L.A.. are coordi- 
nating in producing an album. "The Insane Darryl 
Waynes No Disco Album." One of the cuts will be an 
original written and recorded by an employe of one of 14 
Southern California record retail stores. The store that 
produces the best in -store merchandising display behind 
Bomp albums gets the employe cut. The other 11 cuts 
will be originals written and recorded by local KROQ 
listeners as chosen by the station. 

Ducats to the 71 weeks remaining on the run of 
"Broadway Opry '79" at the St. James Theatre. Gotha, 
drop from a $19 top to S12 and other seats cot to 510 and 
s8.... Ncshui Ertegen, president of WEA International, 
receives the AMC Cancer Research Center and Hospi- 
tal's humanitarian award for 1979 at the New York Hil- 
ton Oct. 5. Proceeds of the dinner aid the research of 
AMC's Dr. Ernest Borek.... L.A.'s Village Recorder 
manager Dick LaPalm was robbed of $230 by two men 
as he ambled Manhattan at 11th Ave. and 44th St. earl,' 
in the morning after he cabbed there looking for an af- 
lechours club. which had folded. What else is new? 

Didja know Michael Stanley worked as a store man- 
ager for John Cohen's Disc Records in Cleveland five 
years before he broke as a recording name? The Cleve- 
lander recently broke records at the Coliseum there.... 
Pee Wee King is back working a couple gigs monthly af- 
ter the country pioneer suffered a bean attack earlier in 

the year. On his one of first gigs out. his van was robbed. 
He and Redd Stewart lost everything in the way of in- 
struments and p.a. system.... Expect a record- shattenng 
gross from the Bruce Springsyeen /Jackson Broome gigs 
benefiting solar energy at Madison Square Garden soon 

Don't Party With John Reid; Elton John and his men- 
tor got tired of waiting in line to get into a St. Trope: 
soiree recently. Despite the barking of dogs on the other 
side of a high wall. Reid scaled the harrier. When Rcid 
didn't return. John. finally past the guard, searched the 

area only to find the diminutive manager on his back 
near the wall with a St. Bernard licking his face.... "Not 
true," says Joe Smith, of the rumor that there are immi- 
nent staff cuts at Elektra /Asylum 

College Radio Promotion SS Slashed 
Continued from page 3 

tailoff from the 500 that received 
service during the school year. 

It is possible that full service will 
he back to normal in the fall and the 
department reactivated. 

Al RCA. economic considerations 
were responsible for the termination 
of Mark Josephson as its college di- 
rector. Before leaving, a revamped 
mailing list of 437 r &b. rock. country 
and classical stations was submitted 
to promotion and reportedly will 
continue to be servnm -d through each 
department. 

MCA. which only last year 
mounted a concerted college promo- 
lion drive, is in a state of limbo now 
that Laura Broturan has departed 
the label 

Elektra /Asylums small network 
of college reps has been terminated 
and Doug Daniel. national college 
coordinator. has been upped to a lo- 
cal promotion post. leaving the col- 
lege department in a shakcy situ - 
ation for now. 

Programmers can he encouraged 
by tie hiring of Frannie Mayer al 
.5,i ista to pickup where Marilyn Lip- 
sous left off as head of college pro- 
motion. 

But even so. Arista's mailing list is 
being trimmed from 450 to 250. 
Also. the label will no longer auto- 
matically honor requests for albums 
from concert committees. The de- 
partment was formerly under artist 
development jurisdiction hut has 
now been moved to promotion with 
an emphasis on radio. 

Programmers can take consola- 
tion in the fact that CBS. Atlantic. 

Polydor and Warner Bros. are still 
maintaining college departments 
and personnel. 

CBS, with a network of 27 college 
reps, is also "taking a more business- 
like approach" and as a result has 
cut its mailing list from 600 to 385 
stations. 

According to Steve Brack. director 
of the department. criteria for serv- 
ice are based on wattage. hours of 
programming, student enrollment 
and frequency on the FM dial. 

"We're servicing only those that 
are viable means of promotion. 
those stations that make waves in the 
market. We've cut back on a lot of 
carrier- currents. 

"We no longer service Top 40 or 
country with singles unless ON a spe- 
cial I2- inch," s,ivs Brack. "And 
we've reduced our gratis service." 

According to Brack. sen ice to 
concert committees was halted dur- 

ing a CBS pressing plant strike in the 
spring of 1978 and again in the fall 
of 1978. 

"We'll only service concert com- 
mittees if they approach us with a 

positive plan." says Brack. 'There 
are no more giveways for the hell of 
it.' 

Brack says that the radio station, 
concert committee and campus 
newspaper would all request records 
resulting in duplications and stu- 

dents keeping the records them- 
selves. 

CBS is also adopting a new policy 
this year of forgoing all college con- 
ventions in favor of regional college 
rep workshops, which Brack sees as 

more productive and less costly. 
And now for the good news: 
Polydor, under Jint Del Balzo. At- 

lantic, under Bruce Tenenbaum and 

Warner Bros. with Larry Butler. 
have kept their departments intact. 

Executive TurnobIe 
Continued from page 4 

Nederlander Organization in Los Angeles as talent buyer. He will continue 
concert promotion in Hawaii, where he has previously produced.... Norman 
Goodwin moves to Commonwealth blanketing Services. Inc.. as president of 
the I ncino. Calif. -based ti rm. Previously. he was director of marketing. special 
markets division of MGM Records. 

Rick Francisco joins the Cameron Organization in La Grange. Ill.. a per. 
sonal management first. He was formerly an agent with Prestige Artists, Chi- 
cago. George B. hanchai is upped to executive vice president. production and 
Linda K. Hohkirk appointed to executive vice president. administration and 

operations for liner,' Fiorentino Associates. Both are based in New York.... 
Gerald F. Rosenblatt, attorney', has left Motown Records to join the law firm of 
Mason and Sloan in Los Angeles nhhb spmalt +et in enterl.iTri 1 law. 
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KENNY BUT TICE STAN GREMBO LINDY LYON PAUL ROBERTSON SKID WEISS 
STEVE CALKINS TERESA GRIER BARRY LYONS PEGGE ROBERTSON JIM WESSELS 
RAY CARLTON ROSS GRIERSON JAY MACKUN PRIMUS ROBINSON HOWARD WHITE 
BOB CARMAN JAMES GROGAN JOE MAODERN MANUEL RODRIOUEZ DICK WHITEHOUSE 
JOSH CARPENTER CARL GROOVER LOU MAGLIA TOM ROOS MARY WIDMER 
BARBARA C.ARR WALLY GUNN DAVID MALLOY MERLYN ROSENBERG BOB WIENSTROER 
DON CARTER GRANT GUTHRIE TERRY MALONE STEVE ROSMAN STEVE WILVITE 
RON CATALOI SHELIA HAFNER KATHY MALTA GEORGE ROSSI CHUCK WILLIAMS 
CHARLIE CATES PETE HAGAN RUTH MANNE EWELL ROUSELL CORINNE WILLIAMS 
RICH CERVINO ED HALL MARTY MARKIEWICZ RAY RUSNAK FRANK WILLIAMS 
DOROTHY CHERRY SANDY HAMBELTON ROBERT MARRINUCCI CARTER RUSSELL PAUL WILLIAMSON 
MEUSSA CHOPP BRUCE HAMIETON STAN MARSHALL MARK RUTENBECK MILT WILSON 
KEITH CLARK MARK HAMMERMAN LISA MARUM JACK! SALLOW KEN WINDL 
DATE CLINE TORI HAMMOND NICK MASS! MARINE SARTORI SHERRY WINSTON 
PHIL COHEN AL HANNA MARRY MASSET SUE SATRIANO BRENDA WINZICK 
RICK COHEN LEROY HARRIS GUS MASTERON MURRAY SAUL FRANK WISER 
KATHY COLEMAN BILL HAYS ED MARIN JOHN SAVING KERRY WOO 
SEAN CONRAD RON NEGERICH ROGER MAYER DENNIS SCHONE JAMES WOOD 
RON COSO MAR/ HELFER JIM MCCAULIFFE MARTY SCHWARTZ CLAUDIA WORME 
DAN COTTER ROGER HELMS JOHN MCCAULEY CHESTER SELVA ROBIN WRATHALL 
TERRY COR SUZANNE HELMS SHAWN MCDIARMID JERRY SHARELL NARRIO WRIGHT 
CURT CREAGER SUSAN HEHL MAHL IN MCNICHOLS MARTHA SHARP RAY WRIGHT 
ROD CUMMINS LARRY HERMAN RAY MELANESE JR BOB SHAW RICHARD WRIGHT 
MIKE CURB KATHY MESSION LAURA MELL TAM! SHAWN VAN WYCKOFF 
DOUG DANIEL RON HEWLETT LEE MENDELL KAREN SHEARER RICK ZGONE 
JIM DE AUK CHART HILARIO CORA MEULLER SERA SHEEHAN 

THANK YOU 
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