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Trade Backs EMI Gets New Clout

Centification
Delay Move

By IRV LICHTMAN

NEW YORK-—Though it ends the era of

“instant” gold or platinum LPs, the decision
by the board of directors of the Recording In-
dustry Assn. of America to delay awards certi-
fication for a minimum of four months follow-
ing product release is endorsed by various
segments of the industry.

Label executives in particular view the de-
velopment as a boost to a more “realistic™ new
product releasing pattern, one in tune with
present industry economics.

The label association’s board of directors
voted June 26 to delay making album and sin-
gles awards only until product had been on the
market for four months, beginning with prod-
uctreleased on July | (Billboard July 7.1979).

“The most positive factor, of course, is the

(Continued on page 10)

With Paramount Deal

By ADAM WHITE

NEW YORK - Two key factors emerge from
the dramatic disclosure Tuesday (10) that the
Paramount Pictures subsidiary of giant Gulf &
Western Industries is buying 50% of EMI's
worldwide music operations.

The financial implications—see story on page 9.

First, the joint venture which the two firms
will create as a result of the $154 million deal is
expected to become a major force in the home
entertainment industry of the "80s. as it evolves
to embrace both records and video.

Second. the sale signals that the British con-
glomerate’s financial position must this year
have been far worse than previously thought.
Although acquisition rumors were rife in
Britain following EMI chairman Sir John
Read’s admission in May that second-half re-
sults would go into the red—largely because of
the music division’s failing fortunes--few ob-
servers there expected or anticipated last
week’s move.

After all. first-half figures to Dec. 31 for
EMI Music showed a 21% increase in profits to

(Continued on page 66)

Supertramp Conquers U.S.

See Traffic Center Insert

By DICK NUSSER

NEW YORK —The importance of
both the disco DJ and radio in the
continuing success of disco music
highlighted the opening session of
Billboard's International Disco Fo-
rum VI which opened Thursday (12)
at the New York Hilton.

Keynoter Dick Kline, Polydor
Records executive vice president,

Disco Forum award winners story,
see page 10.

told the throng that “as disco be-

Club Spinners, Radio Play
Highlight N.Y. Disco Forum

Audio Cable TV Plan
Promotes New Disks

By DOUG HALL

NEW YORK -Imagine a radio
station that only played new record
releases of new artists so labels could
get the maximum exposure for their
new product.

Sound like a record promotion
person’s ultimate dream? Itis sched-
uled to become a reality this fall if all
goes well with what will be known as
the Music Preview Network.

Earnings Up
22%, AFTRA
Meet Hears

By KIP KIRBY

NASHVILLE-A dramatic 22% rise in
recording monies earned by members of the
American Federation of Television and Radio
Artists during the past three years was revealed
at the organization’s national convention here.

Delegates were informed that AFTRA
phonograph recording monies earned by its
members soared from $19.989.000 in 1976 o0
$24.373.000 through the end of 1978. Radio
commercials brought in $18.926.000 in income
for 1976, but by the end of 1978. totaled
$26.418.000.

Billboard has also learned that television
commercials account for an earnings increase
of 46% in the same three years while radio
commercials revenue has skyrockted nearly
40% for AFTRA members.

(Continued on page 65)

DOUBLE YOUR PLEASURE WITH TAANA GARDNER'S DEBUT LP! It's Taana
Gardner at her best. A new remix of her smash hit “Work That Body" and
4 new tunes including “Paradise Express” and “When You Touch Me.”
Kenton Nix is writer/producer; Larry Levan is master mixer. “TAANA
GARDNER" is the first album pressed on 2-12” vinyls with extended mixes
for the fidelity-minded on West End Records & Tapes WE 107. List price
$8.98. (Advertisement)

comes increasingly mass-marketed.,
radio plays a larger and larger role
“ but "both the club spinner and
the consumer are going to have some
kind of impact on what these sta-
tions choose to play.” The majority
(Continued on page 86)

Headed by former WYNY-FM
New York program director Dennis
Waters, the new service is not exactly
a radio station, but an audio cable
channel, which plans to start service
in 25 markets serving a potential one

(Continued on page 18)

“A Night At Studio 54" —The electrifying 2-record set includes the hottest
hits from Donna Summer, Village People, Peaches & Herb, Chic, Cher,
G.Q., Cheryl Lynn, Alicia Bridges, Dan Hartman, Musigue, Voyage, Michael
Zager Band, Karen Young, Love & Kisses, Patrick Juvet, D.C. LaRue and
Instant Funk. An exclusive invitation into the glamour of the famous Studio
54 from Casablanca Record and FilmWorks. (NBLP 2-7161).
(Advertisement)
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2 RECORD SET-AVAILABLE ON
'MCA RECORDS

CHARLES MARTIN SMITH - MACKENZIE PHILLIPS - BO HOPKINS

I and RON HOWARD e
A LUCASFILM LTD. PRODUCTION

"MORE AMERICAN GRAFFTI”
precasty B. W. L. NORTON GEGRGE (UChS and GLORIA KAz & WILLARD HUYCK
Produey HOWARD KAZANJIAN Fecices GEORGE LUCAS
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General News

LOS ANGELES—MCA Records
has upped its six owned and/or dis-
tributed labels to nine by adding
Backstreet, a pop label headed by
Danny Bramson; LAX, an r&b/jazz/
disco outlet headed by Steve Gold
and Jerry Goldstein; and Songbird, a
gospel label with Michael Ehrman as
its executive director.

The expansion comes on the heels
of MCA’s recent termination of ap-
proximately 30 persons. So on one
hand MCA makes a positive, aggres-
sive move to open new companies and
on the other it cuts back its own staff.

Backstreet, LAX and Songbird
will all retain autonomous artistic
and creative control of their produc-
tion and operational schedules.

While Backstreet and LAX will be

distributed by MCA Distribution
Corp. worldwide, the LAX catalog
with 12 different titles will be distrib-
uted by the company in the U.S. and
Canada or Canada only, depending
on the product. The existing catalog,
some formerly available on UA, in-
cludes LPs by Eric Burdon, Jimmy
Witherspoon, Robben Ford and War
plus one Lee Oskar album.

According to Bob Siner, MCA
Records president, MCA is upping its
merchandising staff, adding five
product managers, to handle the new
product flow from the three new la-
bels as well as MCA titles.

Todate, four product managers
have been hired, Steve Shapiro, Cory
Richards, Ruth Carson and Jorge
Martinez. “We began hiring product

By JEAN WILLIAMS

managers a while ago because we are
aware of the labels we were adding,”
says Siner.

Backstreet, which was nine months
in developing, marks Bramson's entry
into the record industry. In addition
to his label, he continues to-hold the
post of executive director of Univer-
sal City's Amphitheatre and he also is
vice president, MCA Concerts Inc., a
newly formed division set up to pro-
duce concerts in venues other than
the Amphitheatre.

The concert division’s first produc-
tion was the recent Bee Gees per-
formance at Dodger Stadium here.

In addition, Bramson and Back-
street will be involved with Universal
Pictures on the development of music

—MCA Adds 3 Labels In Accelerated Drive—

related films and developing new art-
ists for soundtracks.

Bramson’s first product will be re-
leased in six weeks by two acts, the
Tears, an East Coast rock’n’roll band
and British singer/songwriter Rob-
bie Patton. Bramson was executive
producer on both projects.

Coproducers of the Tears, a Wash-
ington, D.C., group, are Steven Soles
and John Stronach. Patton, a vet-
eran songwriter, was produced by
Michael Verdick. Patton’s tunes
have been recorded by Eiton John,
Jimi Hendrix and Kiki Dee, among
others.

LAX's Gold notes that administra-
tive and promotion persons will be
added. On the other hand, Songbird
has already begun its staffing. Along

with Ehrman, who was an atterney
for MCA, Doug Corbin has been
named director of promotions and
product development and Chris
Christian is director of a&r.

Backstreet will be an adjunct to
MCA’s own pop-oriented label. Sev-
eral labels were acquired with MCA’s
purchase of ABC, including the jazz-
oriented Impulse; gospel-oriented
Peacock; and the classical West-
minister label.

MCA recently acquired distribu-
tion rights for the disco-oriented But-
terfly label, and the r&b/disco
Source Records.

MCA/Songbird, with its initial
emphasis on white gospel music,

(Continued on page 72)

Lieberman Center
$2.4 Mil Weekly
Peak On Returns

By JOHN SIPPEL

LOS ANGELES—After a five-
month trial run, the nation's first
centralized returns facility run by
Lieberman Enterprises has proved
capable of processing loads of up
to $2.4 million worth of merchandise
at wholesale weekly.

Operating with a 100-person base
crew on a five-day, cight-hour sHift,
Lieberman Enterprises’ National
Distribution Center conservatively
can handle $750.000 worth of LPs.
lapes. singles or accessories or mixes
thereof, according to Tom Schmid.

The operations manager of the
96.000 square foot Indianapolis fa-
cility estimates that cach employe
active on the automated assembly
returns line produces a net 1.000 LPs
daily. Those returns come directly
from more than 4.000 retail loca-
tions nationally served by Licber-
man'’s rackjobbing wing.

Most important, 48 hours after
receipt of returned merchandise the
Licberman computer credits the
client’s account with the amount of
the return.

Jerry Skillicorn, Licberman Chi-
cago operations supervisor, who ¢n-
gineered the accelerated returns
processing concept. estimates that
within 8 to 10 days after receipt of
the return shipment, a request for a
return authorization for the ship-
ment can be dispatched to the spe-
cific distributor. Because of the
thousands of units of merchandise

(Continued on page 86)

Complete coverage of Bill-
board’s IMIC *79, held recently
in Monte Carlo, can be found,
along with photos of all the ac-
tivities, on pages 25-41.

Newport Jazz

NEW YORK—Although the gas
shortage in New York and sur-
rounding areas clobbered attend-
ance to the New Jersey picnics and
Saratoga segments of the annual
Mewport Jazz Festival. healthy turn-
outs at almost all the Manhattan-
based events, were enough to recoup
the out-of-town losses and turn a
profit for festival promoter George
Wein.

Newport officials theorize that the
gas crunch worked both for and
against them. The minus factors
were that many would-be patrons

the group to join in “‘You Should Be Dancing.” Travolta is in Houston filming a movie.

Lawyers Cry Foul On ‘Little League’

LOS ANGELES—-George Wells is
a songwriter in Huntsville. Ala., who
wrote a tune called “A Little League
In Heaven.” He thought there was
nothing wrong with that until he
recently received a letter from a Wil-
liamsport. Pa.. law firm which repre-
sents the corporation calling itself
Little League Baseball.

The letter advised Wells that the
term “little league™ is a federally reg-
istered one and therefore he cannot
use it in his tune. The law firm.
McNerney. Page, Vanderlin & Hall,
told Wells that not only is it “legally
improper™ for him to use the words
“little league.” but that Litle
League Baseball, Inc., “was formed
by a special Congressional enact-

Songwriter Told
Term Registered

ment. part of which specifically ex-
tends to it exclusive right to the use
of the name.”

In a letter written to this publica-
tion, Wells notes: ““Having no
money for legal expenses 1 will have
no choice. But I feel that my rights as
a publisher and as an individual
have been violated.

“"How can anyone be restricted
from using a term in a song? | think
this represents another attempt by a
big business to insure that nothing

interferes with its monopoly and
that some corporations will go to
great lengths to show their power. It
does restrict the right of free enter-
prise.”

What is the song about? It’s reli-
gious in tone and about a dying
child who asks his parent if there is
“a litle league in heaven” and “if
there’s a litile league in heaven can |
make God’s team when I die?”

Responds the father: “Yes,
Jimmy, I'm sure God needs a player
like you/And I'll bet you make his
Jirst team too/ For God’s been watch-
ing how you play here below/ Now he
thinks you're ready for the greatest
team we know.”

Fest Overcomes Gas Crisis, Turns Profit

stayed away from the out-of-town
cvents cither because they were
completely out of gas. or because
they were reluctant to use up what
lile they had without knowing
where additional supplies would
come from.

On the other hand however, be-
cause people were forced off the
raads, they sought recreational di-
versions closer to home, and New-
port was able to capitalize on this
trend.

The result was that most shows at-
tracted near-capacity audiences,

and a few, like the tribute to Billie
Holiday. the salute to Count Basie,
the Earl Klugh/Michael Franks:
Ramsey Lewis/Grover Washington:
and Ronnie Laws/Maynard Fergu-
son concerts, and the tribute to
Muddy Waters were all soldout.

The 10-day. 37-event festival of-
fered a sweeping variety of jazz fare
ranging from a sophisticated jazz
mass at St. Peter’s Church here. to a
rare look at some past greats in “Jazz
On Film.” to a street jazz fair. a
Latin jazz festival. a couple jazz pic-
nics and a jazz boatride aboard the
Staten Island -Ferry

This marks the cighth year of the
festival’'s move from Newport. R.1.,
to New York City, and Wein seems
to have finally succeeded in elimi-
nating most of the bugs which
plagued the show in its early years
here.

This new streamlining has played
an important role in cutting back
high overhead expenses generated
mainly through overtime costs, and
helping to bring the entire produc-
tion in without the operational losses
that have plagued itin past years. As

(Continued on page 42)

Death Of Fiedler
Spurs Label Rush
On Artist's Work

By ALAN PENCHANSKY

CHICAGO—Boston Pops con-
ductor Arthur Fiedler., who died
Tuesday (10). will be remembered
as onc of the greatest stars of the
phonograph.

Fiedler's almost 45 vears as a
recording artist stretched until
within a few weeks of his death at
age 84, and upcoming weeks will
bring release of new Fiedler material
from Midsong Records and London
Records. along with memorial re-
packagings on RCA and Polydor.

Fiedler's last album. “Saturday
Night Fiedler.” is being rushed into
release this month by Midsong Rec-
ords. The album was recorded June
7 and 9 in Boston's Symphony Hall.
and features on one side five Bee
Gees' songs from “Saturday Night
Fever.” and on the other “discoized”
versions of several favorite Bach
pieces.

London’s Phase Four series,
which has issued several Fiedler al-
bums, has “Fiedler Conducts Gersh-
win." a new record slated for August
release.

And Polygram's Classics Inter-
national has been working on a two-
record Fiedler compilation. It will
now be a memorial tribute, a source
says of the planned fall release.

Although plans were not com-
pleted at RCA, it's indicated there
will also be a special LP to tribute
the conductor. The majority of Fied-

(Continued.on page 51)

POST RATES
STAY STABLE

WASHINGTON-The Postal
Service announces it does not intend
to raise general postal rates again
until the early part of 1981. Special
fourth class rates, increasing July 6,
should hold until then, the Postal
Service calculates.

On July 6, the eighth and final
step in an eight-year schedule phas-
ing in special fourth class mailing
rate increases was enacted. Rates
now in effect raise the mailing cost
for the first pound from 48 cents to
59 cents.

The rate for each additional
pound through seven pounds, rises
from 18 cents to 22 cents. Beyond
seven pounds, each additional
pound can be mailed at a rate of 13
cents up from Il cents. Special
fourth class rates apply to the mail-
ing of records, tapes. and books.

advosgig ‘6,64 ‘12 AINC
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Black Promoters Reach Pendergrass Accord

Drop Threat
To Boycott
His Dates

By JEAN WILLIAMS

LOS ANGELES—-The United
Black Concert Promoters of America
has dropped its proposed boycott of
Teddy Pendergrass concerts after
reaching what the group calls “an
amicable agreement” with the artist.

According to Dick Griffey, newly
appointed president of the organiza-
tion, the promoters have been guar-
anteed at least 50% of all remaining
dates on Pendergrass’ tour (approxi-
mately 40). In addition, guarantees
and percentages have gone down
considerably.

This move comes on the heels of
an L.A. press conference. headed by
Griffey, where his group revealed it
was boycotting Pendergrass’ con-
certs by notaccepting any of the per-
former’s dates.

Pendergrass reportedly agreed to
give the promoters 50% of all dates
on his current tour, but the promot-
ers claimed they were offered only
50% on a few dates. 25% on some
and nothing on others.

Although the present tour now
has the promoters receiving at least
50%, Griffey claims Pendergrass’
representatives indicate black pro-
moters will get 100% of the next tour.
Pendergrass’ tour is being handled
by Dick Klotzman of the Baltimore-
based International Tour Consult-
ants firm.

While the United Black Concert
Promoters of America was emphatic
in its vow not to accept Pendergrass
dates. with Griffey announcing he
had cancelled his check on a Caro-
lina Coliseum date, “We probably
made a mistake in saying that we
wouldn’t take the dates,” says Grif-
fey.
“It would be foolish for us to let
our own egos get in the way, and
there’s always room for compromise.

“It’s to our advantage to build up
an act as opposed to tearing it down.
Last week we said we wouldn’t ac-
cept Teddy's dates because we felt
we were getting an unfair deal. His
people came to us with a deal that
was more than fair. We don’t want to
hurt Teddy or Philadelphia Inter-
national Records.” says Griffey.

The promoters last week also met
with Cavallo/Ruffalo, the manage-
ment firm of Earth, Wind & Fire,
relative to its nationwide tour slated
to begin next month. According to
Griffey, black promoters are han-
dling 90% of the group’s tour.

The United Black Concert Pro-
moters of America, an outgrowth of
the Black Music Assn., recently
elected officers for its first year.

Along with president Griffey,

(Continued on page 86)

1978: 3,100
SINGLES AND
4,200 LPS

NEW YORK--More than 3,100
new singles, including 160 12-inch
singles, and close to 4,200 LPs were
released in 1978, according to a
study by the Recording Industry
Assn. of America.

The RIAA study, the first in a
planned series on the number of new
releases issued by the American
record industry, also revealed that
more than 3,000 new titles were re-
leased on cassette and close to 2,500
were issued on 8-track tapes.

i o -
FOUND MONEY—Stanley Adams, left, ASCAP's presidert, gives blues
writer/singer Big Joe Lee Williams a check for $3,000 which was owed to the
veteran performer in back royalties. It took ASCAP a year to track down Wil-
liams, who was living ‘‘somewhere in Mississippi.’” Looking on, at right, in
Nashville, is Ed Shea, ASCAP’s Southern regional executive director.

SAYS WINDSONG’S TELLER w==
Label Ups Tempo,
Broadens Appeal

By ELIOT TIEGEL

LOS ANGELES—Windsong has
broadened its music base to encom-
pass what president Al Teller calls
the “mainstream of contemporary
music.”

The musical broadening falls in
line with an uptempo atmosphere at
the three-year-old label which has
had its staff increased and its crea-
tive focus sharpened.

Teller, hired in January by Jerry
Weintraub, one of the principals in
the label, envisions the company
staying small so as to best service its
artists.

Teller has broadened the artist
roster around two of the label’s orig-
inal acts, the Starland Vocal Band
and Helen Schneider, to now in-
clude Maxine Nightingale, Blind
Date. an L.A. rock band, Danny
Spanos, rock singer from Detroit
and vocalist Nanette Mancini of
Johnny's Dance Band. already on
the label.

Nightingale, who recorded for
UA while Teller was its president for
12 years (1974-1975), is currently
riding the Billboard Hot 100 with
“Lead Me On.” This is the first
single released by the label under
Teller’s aegis.

Teller ties-in its success with the
ability of Windsong as a small label
to concentrate on its performers. The
label (and RCA, which distributes
the line) had been working on it for
2Y2 months before it broke.

Teller says it is Windsong's re-
sponsibility to get its records started
at the radio level before calling in
RCA’s own field promotion force.
Or as Teller puts it: “I see it as Wind-
song’s responsibility to see if a
record has any legs.”

Teller’s three man in-house pro-
motion force does this initial spade
work. How can three people accu-
rately cover the U.S.? Simple. Teller
replies, noting that Gene Armond.,
Pete Mollica and Ron Lee are all ex-
perienced recordmen. And their
telephone energies and contacts with
broadcasters are prolific, he says.

Armond is the promotion and
sales vice president (operating out of
New York); Mollica the national
promotion vice president and Lee
the national promotion director.

Other staffers include Harold
Thau, executive vice president (New
York), Denny Diante. a&r vice pres-

ident and Randee Goldman, the la-
bel's coordinator.

Weintraub. Thau, John Denver
and Milt Okun are the owners of the
label.

Teller says he's interested in artists
rather than musical concepts. The
label works on career planning for
its people. Teller says he now spends
more time with his artists than he
was able to do at UA and when he
was with CBS for four years in vari-
ous positions.

The executive points to disco as an
area in which he says labels rushed

(Continued on page 70)
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Executive Turntable

Record Companies
Richard Smith steps into Infinity Records. New York. as director of national
promotion. His responsibilities encompass the interaction of all radio formats
with special emphasis on black radio. Formerly, Smith was regional promo-
tion manager for Arista in the Midwest. ... Louis Lewow upped to associate
director for national promotion at Epic. New York. He assists in implementing
national promotion programs for artists and
works closely with radio stations on single re-
leases. Lewow has been with CBS since 1977
where most recently he was local promotion
manager in Atlanta for the CBS Associated
Labels. . .. Atlee Austin promoted to admin-
istrative assistant to director David Cohen
and a&r administration manager John
McClure for CBS Records on the West
Coast. Austin was formerly secretary to
Bobby Colomby, vice president of a&r for Epic on the Coast. ... MCA Rec-
ords has four new product managers. Stepping into these newly created posi-
tions are Steve Shapiro, Ruth Carson, Cory Richards and Jorge Martinez.
Shapiro formerly was a sales representative for MCA while Carson was a
product manager with Epic, Portrait, Associated Labels. Richards had been
~ with Macy Lipman marketing and Martinez
was with MCA as assistant to the marketing
director. All are based in Los Angeles. ...
WEA has four new marketing staffers. They
are James Manfre, sales representative in he
Milwaukee market; Diane Clark, advertising
media specialist for the Chicago branch re-
gional market; Richard Sudakoff, promotion
person representing Atlantic product in the
Chicago area: and Michael Schaefer, pro-
motion person representing Elektra/Asylum product in St. Louis. ... Mike
Shalett is the manager of regional promotion in the Eastern Region for RCA
in New York. Shalett oversees promotion of all RCA pop singles and albums
on the East Coast. Shalett comes to RCA from Elektra where he was local pro-
motion manager in New York. ... Mickey Moody is a&r director for Starflite
Records, a new CBS distributed label in
Houston. Moody functions as studio man-
ager and production arranger at Sugar Hill
Studios. ... Larry Levan is a&r director for
West End Records. New York. Reportedly.
this is a first where a disco DJ assumes an ex-
ecutive position. Levan is the DJ at the Para-
dise Garage disco in New York. Also. he
Shalett helped mix such hits as Instant Funk’s *I Got
My Mind Made Up™ and “Bad For Me™ by
Dee Dee Bridgewater. . . . Also at West End. Rob Lowe is marketing coordina-
tor. His duties include giving information to promotion and distribution
heads. In other areas, Ken Richards and Eddie Garetti take over as disco pro-
motion men on the East Coast and West Coast respectively for the label. . ..
Laurie Spoon is the director of national Top 40 promotion for New York Inter-
national Records. Spoon is responsible for
the promotion of all singles for the label.

Smith

Moody

Lewow Levan

Alien

Marketing
C.M. “Cal” Allen replaces Warren Schul-
stad as national buyer of records, tapes and
accessories for the Montgomery Ward chain.
His last post was assistant buyer of color tele-
vision for Montgomery Ward before replac-

Kastens ing Schulstad who joined United Records Pi(;l(ellek
and Tapes in Miami as chief of retail ac-
counts. ... LeMar Williams is the field salesman. Houston branch. for the

MCA Distributing Corp. Most recently he was director of promotion for the
Commodores. . . . David Kastens takes over the newly created post of vice pres-
ident of sales and promotion for the Nehi Distributing Corp. Nehi is the parent
company of Peaches Records and Tapes. Kastens comes from Sire Records
where he was director of label operations/
national sales manager for the past three
years. ... Phil Fair is the sales manager for
Alexandria House, an Indiana-based Chris-
tian music distribution center. Formerly he
had been chief executive officer for the Mass
Communications Board of the Church of
God in Anderson, Ind. Also at Alexandria
House, Bob Rouse is director of marketing.
Formerly. he had been the general manager
of House Top Records in Virginia Beach, Va. ... Dennis Osowski is head of
promotion for the Pike Corp. for the Michigan market. He had been promo-
tion manager for Ariola and United Artists.

Publishing

Tina Makris assumes the newly created position of Intersong-International
repertoire coordinator. Headquartered in New York. she comes from attorney
Michael Sukin as an administrative assistant where she handled publishing
catalogs.

) Thomas

Friedman

Related Fields

Publicist Sandy Friedman has been upped at Rogers & Cowan Inc. to vice
president of that firm’s music division. Friedman, a seven-year veteran of the
company, had been publicity director for two years. . .. Curtis Pickelle takes
over the newly created post of director of communications for James B. Lan-
sing Sound, Inc. He directs the company’s marketing services operations and
serves as JBL's monthly rep. Formerly, Pickelle headed the marketing commu-

(Continued on page 86)



“IF THE SHOE FITS” Dance in it. Drink champagne from it.
Eut hear it!
i | ‘Ifthe Shoe Fits" is the sixth album from
o ARG singer-actor-musician Ronnie Dyson. You've
-H EAR IT ' seen himin "Hair” and "Putney Swope" and
o maybe even rollerdiscoed to his recent single
I 4 *"Couples Only” and boogied your socks off to his
new single, "If the Shoe Fits (Dance in It} Just
RON N I E D I SON S one cf seven deliriously danceable new songs
produced by disco-master Michael Zager and
' delivered straight from the tiptoes cf
j ® Ronie Dyson.

“IF THE SHOE FITS." FEATURING THE BRAND NEW SINGLE "IF THE SHOE FITS (DANCE IN IT)".. 0
WEAR IT ON YOUR TURNTADLE. RONNIE DYSON’'S NEW ALBUM ON COLUMBIA RECORDS AND TAPES.

k7" 3.10968
12"23-10067

; 3 iar inc. 79 CBS Inc.
* Buddy Allen Management Produced by Michael Zager for Love-Zager Productions, Inc. Columbia” @@ aretrademarks of CBS Inc. © 1979 nc
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LOS ANGELES--CBS Inc. and
Bruce Springsteen have filed a civil
suit in Federal District Court here
against alleged underground album
manufacturer Andrea Waters also
known as Andrea Brown and Vicki
Vinyl and four other defendants.
They are: Beggar's Banquet and
Still Rare Records: Fidelatone Man-
ufacturing. a Hawthorne. Calif.,
pressing plant. and Jim Washburn,

manager of the Beggar's Banquet re-
tail store, Anaheim. Calif.

The pleading, filed by Howard
Smith, Mitchell, Silberberg &
Knupp here. accuses defendants of
infringement of copyrights. unfair
competition. unjust enrichment, un-
authorized use of name and likeness
and interference with economic ad-
vantage.

Springsteen as a composer alleges

' SPRINGSTEEN, CBS SUE

By JOHN SIPPEL

approximately 35 of his composi-
tions were infringed upon in three
albums allegedly manufactured by
the defendants from masters re-
corded illegally during his perform-
ances in San Francisco and Passaic,
N.J.

The court is asked to grant statu-
tory damages ot $50,000 per compo-
sition infringed.

CBS seeks $500.000 damages for
the allegedly illicit recordings of

Charge 5 Calif. Defendants With
Infringement On 3 Pirated Albums

Springsteen and Cheap Trick.
Cheap Trick allegedly was recorded
during performances at the Paradise
Theatre. Boston. and the Bottom
Line. New York in June 1978.

The pleading also asks $300 for
each unauthorized use of name and
likeness of the artists by the defend-
ants.

Waters and Beggar's Banquet
Records first surfaced in June (Bill-
board, June 23, 1979) when the FBI

scized the largest haul in sound
recordings in history there.

Raids on June 8 and 9 confiscated
12 tons of underground records and
manufacturing equipment in Costa
Mesa. Calif.

Don-Paul J. Cox. local FBI agent
spearheading copyright infringe-
ment investigation, says the investi-
gation of Waters and Beggar's Ban-
quet continues. No specific charges
have been filed.

White House Disk Library Expansion

WASHINGTON-—-A commission

has been formed to select new
recordings for inclusion in the White
House Record Library. First Lady
Rosalyn Carter greeted the new
commission members at the White
House Thursday (12).

Initiated in 1969 by the Recording

Industry Assn. of America, the
White House Record Library was
established in 1973 when the RIAA
presented a representative collection
of American recordings to the White
House Historical Assn. Former First
Lady Pat Nixon accepted the collec-

tion.

The Library is intended to reflect

American cultural interests and pe-

riodic additions to the collection are
planned to reflect changing tastes.
New commission members will
choose recordings produced since
1973 to update the collection.

The new commission will be
chaired by producer John Ham-
mond who is joined by Ed Bland.
record producer and musical direc-
tor: Bob Blumenthal, author and
music critic: David Hall. director of
the Rodgers-Hammerstein Library
of Recorded Sounds at New York's
Lincoln Center: Paul Kresh. author
and critic; John Lewis, founder of
the Modern Jazz Quartet and
Frances Preston. BMI vice presi-
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HIGH QUALITY
Mastering'— Plating — Pressing
Color Separations — Printing — Jacket Fabrication
2 Fully Equipped 24-Track Recording Studios
"ALL UNDER ONE ROOF”

dent.

QCd

CUSTOM PRESSING

2832 Spring Grove Ave., Cincinnati, Ohio 45225
Phone: {513) 681-8400 / TWX (QCA CUSTOM CIN) 810-461-2789

any quantity ever. We have the lowest over

ATTENTION!

ALL RECORD DEALERS EVERYWHERE!
WE ARE HERE 365 DAYS A YEAR
TO SERVE YOU—BY PHONE. TELEX OR IN PERSON
9:00 AM to 9:00 PM Daily & Sat.
11:00 AM to 8:00 PM Sunday & Holidays
We have been in this business for over 30 years.

NO ONE IN THE WORLD CAN MATCH OUR INVENTORY . ..
WE HAVE EVERYTHING—ALL THE TIME—INCLUDING
ALL MAJOR and OVER 1,000 DIFFERENT MINOR LABELS.

IF YOU DON'T KNOW ABOUT US,
ITS TIME YOU DID!

Come see for yourself. We don't have

day of the year

WE WILL NOT BE UNDERSOLD

6.98
list
LP's

7.98
list
LP's

$285

ADD 20¢ PER ITEM FOR WEA PRODUCT
: ALL $7.98 TAPES—$4.50 EACH :
SINGLES—65¢ EACH ecords & tapes

WE SHIP ANYWHERE IN THE WORLD.
All prices FOB, New York
$100 Minimum order shipped

KING KAROL ™:.%.,

126 West 42nd Street,

$440

1als and you don’t have to buy
| prices in the industry every

8.98
list
LP’'s

F
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York's

(Between Broadway and 6th Ave,) New York, N.Y. 10036

212/354-7684

Telex: 236601

Texas 1-Stoppers
Open Mex. Wing

LOS ANGELES—Music Mer-
chants, one-stop opened 18 months
ago in San Antonio by Bill McGee
and John Gonzalez, has opened an
export wing in Mexico City.

The two veterans formerly in key
management posts with the Record
Town/Sound Town retail chain in
Texas have appointed Kurt Ro-
senfeldt to head Importadora de
Discos. Mexico City. Rosenfeldt
heads a statf of four who are active
in one-stopping and racking U.S. hit
singles and albums through Mexico.

McGee sees the possibility of
opening retail locations in Mexico in
the future.

McGee. long considered oper-
ating head of the original Texas re-
tail chain, Record Town/Sound
Town, recently reentered retail.

Along with Carl Young. another
Record Town/Sound Town execu-
tive who was in Corpus Christi,
McGee has opened two stores. The
first Music Express store opened sev-
eral months ago in Corpus Christi.

The 3.500 square foot free-
standing outlet is managed by
Tommy Young. The second. a 2.300
square foot mall location. just
opened in Del Rio. Tex.. with Or-
lando Salinas as manager. McGee
expects to open two more stores by
vear's end.

INDUSTRY IS
SHOCKED BY
McCOY DEATH

By DICK NUSSER

NEW YORK —The death of Van
McCoy at age 35 on July 6 was a
shock to the many people in the in-
dustry who knew him notonly as the
creator of the hustle, but as a multi-
talented producer. arranger. com-
poser. a&r executive and performer.
Van McCoy was a serious music
man, who ranked Rachmaninoff
and Becthoven among his favorite
COMpOsers.

A native of Washington. D.C..
McCoy wrote his first song at age 12
and formed a duo with his older
brother Norman. He was also part of
a singing group called the Star-
lighters and cut a few singles on the
End label. He pursued a music ca-
reer while attending Howard Univ.,
where he majored in psychology.
but his carcer took oft when he
formed his own label with an uncle
and released "Hev Mr. DJ." on the

(Continued on page 47)

Butterfly Relocates

LOS ANGELES- Butterfly Rec-
ords has moved into expanded quar-
ters at 517 N, Robertson Dr. The
phone number. (213) 273-9600. re-
mains/thusinie!

JOYOUS PRIZE—Fred Haayen, right, president of Polydor Records, makes a
humorous point during his speech accepting the 1978 Golden Tuning Fork
Award, presented by Polydor International to the company that makes the
most outstanding gains in the a&r field. Enjoying the joke is Polydor Inter-
national president Dr. Werner Vogelsang, who presented the award.

AT MCA, E/A

Payroll Paring Puts
40 On Unemployment

By CARY DARLING

LOS ANGELES—The record in-
dustry’s payroll is being pared down
even more with MCA and Elektra/
Asylum removing nearly 40 people
from their staffs. However. pub-
lished reports that Warner Bros. is
letting go 25 employes have been de-
nied by the label.

MCA is relieving 30 persons of

their duties though Stan Layton,
vice president of marketing. is quick
10 add this is just a staft reshuffling
with many new positions to be
added.

“Because we're doing this at the
same time that some other com-
panies are, people assume we're
doing it for the same reasons.™ says
Layton. "We are trimming our per-
sonnel. But we are also in the process
of opening some other positions in
our new gospel label.”

Layton says that the positions
being vacated are generally lower
level though Harvey Kubernik.
West Coast a&r director since April
1978.is one major figure who is leav-
ing. Also leaving are Fran Casalino.
coordinator of East Coast publicity:
Suzi Oxley. director of East Coast
publicity and Laura Brotman. West
Coast pop consumer publicist. Brot-
man had just been promoted to her
position less than a month ago.

Also. East Coast development
manager of special projects Lynn
Kellerman reportedly is returning to
MCA’s publicity department in New
York City. She was director there for
2'2 years prior to her promotion in
April. She will keep some of her art-
ist_development duties despite the
move.

Though Layton says there are new
positions being created at the label.
he notes that the number of new em-
ployes will not equal those who
recently exited.

The sluggishness of the market is
being blamed at Elektra/Asylum for
its staff cuts. Joe Smith, chairman of
the board. says that 10 people have
been cut. "Basically. we are trying to
get back to where we were five or six
months ago.” states Smith. "We've
added so many people that we want
to get back to the posture we had
around February. We builtup in ex-
pectation of a certain volume. That
volume has not been realized so we
had to get back to where we were.
But. possibly we'll staff up again if
things open up.”

At Elektra/Asylum as well. the
positions to be eliminated are lower
level ones with no exccutives being
let go.

“It's absolutely untrue.”™ says
Warner Bros. Ed Rosenblatt. vice
president of sales and promotion, in
response o published accounts that
Warner Bros. had relieved 25 people
of their positions.

Rosenblatt also says the firm has
no plans in the near future to let go
any personnel.

The MCA and E/A firings make
this the third round of record com-
pany overhauls in recent weeks.
Casablanca terminated nearly 25
employes while it is estimated that
RCA let go 25 as well. The previous
week. CBS dropped 53 employes in
New York. Los Angeles and Nash-
ville.
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Hits like “Rock On"—the new gold
album by the phenomenal success
story Raydio! It features their giant
single, “You Can’t Change That”—a
¢ top 5 R&B hit that’s now a nationwide
smash! They're two more glant suc-
cesses for Raydio—and Ray Parker
Jr., whose producing, playing, and
songwriting talents are making him
the most respected new creative force
in music today. Because Raydio and
Ray Parker Jr. make more than

| ’music.They make hits.

“Rock On’”
The new album by Raydio.
Featuring the smash hit
“You Can’t Change That...«
On Arista Records and :
Tapes.

ARISTA
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= EMI, PARAMOUNT DEAL

+ Western Throws Mu$Scle

Financial

' Into Thick Of Record Industry

NEW YORK The pending
merger of EMI's global music busi-
ness with Paramount Pictures in a
50-50 deal puts the financial muscle
of giant Gulf + Western Industries
behind the billion-dollar record ven-
ture.

As a result, it has strong implica-
tions for the U.S. mart, the world’s
largest, and should put Capitol-EMI
here in a far better competitive posi-
tion with the other five major com-
bines.

Both EMI and Polygram became
the firstto pass the $1 billion mark in
worldwide music grosses last year-
for the calendar period. since EMI is
on a July-June fiscal year. Close be-
hind is the CBS Records Group, fol-
lowed by the Warner Communi-
cations, RCA and MCA music
operations.

The EMI Group’s music division
topped $1.041 billion for the 12-
month 1978 period, including $528
million for July-December, and
$513 million the preceding January-
June. For the last half of 1978, prof-
its were about $33 million, a 22%
gain from the prior year’s period.
But in May, EMI chairman Sir John
Read had forecast a probable loss
for the January-June second fiscal
half, due primarily to the financial
troubles of the music division.

Gulf + Western had 1978 reve-
nues of $4.311 billion and operating
income of $382 million. Paramount
revenues were more than $384 mil-
lion of the total feisure time group
to which it belongs and which is re-

By STEPHEN TRAIMAN

sponsible for about 19% of sales
(3802 miliion) and 22% of corporate
operating income ($84.1 million).
Alsoincluded in the group are Mad-
ison Square Garden Corp. and Si-
mon & Shuster/Pocket Books.

® On comparative 1978 figures,
the Polygram Group just reported
$1.2 billion in worldwide music and
entertainment sales, up 24% from
the $967 million 1977 total, both ex-
clusive of significant U.S. sales for
RSO (*Saturday Night Fever” and
*Grease”) and Casablanca. How-
ever, the dividend return (equiva-
lent of profits) for partners Philips of
Holland and Siemens of Germany
dropped nearly 25% to 18 million
German DM on a $2.372 billion
turnover in 1978, from 19 million
DM on $1.919 billion in 1977.

® CBS Records Group, excluding
the significant Columbia House di-
rect mail record/tape club oper-
ations, had 1978 profits up 12% to
$93.8 million on a 20% revenues in-
crease to $946.5 million, with the
group accounting for 23.4% of CBS
Inc. profits and 28.8% of corporate
revenues.

® The Warner Communications
Inc. recorded music and music pub-
lishing operations saw 1978 income
up 10% to $92.56 million on a 16%
sales increase to $617 million. The
music group provided 47% of WCI
revenues and 49.7% of income.

® RCA Records. not broken out
from the RCA electronics consumer
products/services group. had an es-
timated $500 million in sales, in-

cluding record/tape ciub and manu-
facturing activities, a 25% increase
from the prior year. No profit figures
are given, but record levels were re-
ported.

® MCA Records and music pub-
lishing operations posted an 18% op-
erating income gain to $14.3 million
on a 32% sales increase to $131.5
million last year. Music produced
11.7% of corporate sales and about
7% of profits.

As far as U.S. operations are con-
cerned, in 1978 the CBS Records
Group claimed sales of around $500
million (excluding manufacturing),
followed by the Polygram Group
with $470 million including RSO
and Casablanca sales: the WCI op-
erations with $416 million: RCA
with an estimated $200 million (ex-
cluding manufacturing): Capitol-
EMI with about $100 million (ex-
cluding magnetic tape and manu-
facturing) and MCA Distributing
about $70 million.

The picture will change sig-
nificantly in 1979, due in part to the
major label distribution shifts and
sales over the last 10 months—A&M
and 20th Century-Fox distribution
to RCA, ABC operations to MCA
and the start of videodisk distribu-
tion. and the UA label to Capitol, 1o
mention just a few.

While it may take some time for
the full effect of the Paramount in-
vestment in EMI to take hold. there
is no doubt in industry minds that
the Gulf + Western financial clout
will play a major role in the future.

CBS Revenues Up 27%, Profit Dip Pared

NEW YORK-With another
strong performance by its inter-
national division, the CBS Records
Group posted a 27% increase in rev-
enues for the second quarter ended
June 30. Although operating results
were slightly ahead of 1978 levels,
overall profits declined principally
due to the effect of foreign exchange
losses.

The turnaround from the serious
profit dip in recorded music oper-
ations in the first quarter, which was
a significant factor in the 47% profit
drop for parent CBS Inc., had been
predicied by both president John
Backe and Walter Yetnikoff, head of
the Records Group.

With the other three groups
Broadcast, Columbia and Publish-
ing—all contributing to second-
quarter earnings growth, CBS Inc,
setnew revenues, earnings and earn-
ings per share records to make it the
best quarter in the company’s his-
tory. according to Backe and chair-
man William Paley.

Although no dollar figures are
broken out on a quarterly level for
the CBS groups, in the first six
months, revenues and profits from
pressing records were down, pri-
marily in the first quarter, and do-
mestic record distribution profits
were also down in January-March.

Other factors in a 15% decline for
January-June corporate pre-tax
profits included increased costs over
revenues in the television network,
primarily prime time entertainment
and news: lower profits from retail
sales of audio equipment, foreign
exchange losses and higher interest
costs.

Also contributing to income was
the sale of syndication rights to the

feature film inventory of Cinema
Center Films to Viacom Inter-
national. A CBS spokesperson ex-
plained that the estimated $20 mil-
lion income would be spread over an
extended period of time, acknowl-
edging that a significant, though not
majority, share was included in the
second quarter.

Net income for the April-June pe-
riod was $65.8 million, up 11% from
the 1978 figure of $59.3 million, on a
22% revenue increase 1o $913.8 mil-

UK.

lion, from $751.4 million the prior
year. Earnings per share also were
up 11%. 10 $2.37 from $2.14.

For the first six months, revenues
also seta record. up 17% to $1.74 bil-
lion from $1.5 billion in 1978. Earn-
ings were down 15%, reflecting the
serious first-quarter dip, at $83.6
million compared to $93.1 million
the previous year. Earnings per
share were down about 10%. 10 $3.01
from $3.36 in 1978.

STEPHEN TRAIMAN

=78 UP 15.2%

Rights Society

. Grosses $57.3 Mil

By PETER JONES ;

LONDON--Gross revenue col-
lected by Britain’s Performing Right
Society in 1978 was, at roughly $57.3
million, up by 15.2% on the previous
year, a monetary increase of some
$7.56 million.

And the domestic income. the
society’s licensing collection for
public performances and broadcasts
in the U.K. and Ireland, was up for
the third consecutive year by more
than 20%. up nearly $6 million to a
total of $35.4 million.

Revealing these figures, Richard
Toeman, chairman of the PRS gen-
eral council. said the $14 million in
respect of public performances “is
the area in which we've made the
most striking advances, with an in-
crease over 1977 of some 26%.

He said the improvement was
through-a series of factors. One was
the implementing of tariff increases.
plus the strengthening of the

society’s licensing team, but a partic-
ularly important area was through
progress in the licensing of record
and music shops, following the 1976
society policy of no longer exempt-
ing such performances.

Referring to the lauer income-
booster in the society yearbook. it
was said: “Some 4,000 such premises
were licensed by the end of last year,
including all the major multiple
chains having record or audio de-
partments. However. the Music
Trades Assn.. representing specialist
record and musical instrument deal-
ers, strongly opposed the society's
decision, and we instituted infringe-
ment proceedings against a number
of Music Trades Assn. members, in-
cluding the Harlequin chain of
record shops. The court hearing
ended in the society’s favor.”

(Continued on page 66)
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As of closing, July 12, 1979

1979
High  Low NAME
43% 32%. ABC
41% 34%; AmericanCan
17% 14 Ampex
3% 1% Automatic Radio
24 20'% Beatrice Foods
55% 44'% CBS
26% 18% Columbia Pictures
13% 9  Craig Corp.
44% 33  Disney, Walt
3 2 EMI
23% 15% Gates Learjet
15% 13% Gulf + Western
17 10% Handleman
8% 3% K-tel
3% 2  Latayette Radio
37% 28% Matsushita Electronics
48% 37% MCA
39 26% Memorex
66 53% 3M
46% 36  Motorola
30% 24% North American Philips
2% 16% Pioneer Electronics
25%  14% Playboy
28% 23% RCA
10% 7% Sony
8% 4% Superscope
29'% 17% Tandy
1% 5% Telecor
7% 4% Telex
3% 2% Tenna
18% 16% Transamerica
46% 30 20th Century
37% 32% Warner Communications
15% 12% Zenith
OVERTHE P-E Sales Bid Ask
COUNTER
ABKCO - 2 1% 2%
Electrosound
Group 5 26 5% 5%
First Artists
Prod. 28 16 5 5%
GRT - 208 % 1%
Integrity Ent. 8 10 1% 2%

PE (15&';'; High Low Close
9 221 42% 42 42%
7 95 40% 40% 40%

10 85 15% 15% 15%
- - - - 2%
8 515 21% 21% 21%
7 817 52% 51% S51%
4 165 22% 22 22
6 12 9% 9 9
1 1297 36 5% 36
18 235 2% 2% 2%
7 77 18 17% 18
3 437 15% 15% 15%
6 38 12% 12 12%
51 - - - 6%
- 2 2% 2% 2%
8 3 29 28% 28%
9 108 48% 47 47%
5 174 29% 29 29%
1 501 55% 55 55
10 106 45 44%  44%
5 29 27% 2% 2T%
1 2 16% 16% 16%
23 58 18% 18% 18%
7 1562 24% 24 24%
17 196 8% 8% 8%
- 6 4% 4% 4%
6 460 21 20% 21
5 28 6 6 6
" an 4% 4% 4%
- - - - 2%
5 634 18% 18 18
5 73 3%% 39%% 39%
7 359 36% 35% 35%
10 131 12%  12%  12%
OVER THE P-E Sales Bid
COUNTER
Koss Corp. 7 6 3%
Kustom Elec. - 2 2
M. Josephson 7 -  13%
Orrox Corp. 20 67 5%
Recoton 5 - 2%
Schwartz
Bros. 3 - 2%

Change
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Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas Volimer, Assoc. V.P., Los Angeles Region, Dean
Witter Reynolds, Inc., 4001 West Alameda, Ste. 100, Toluca Lake, Calif. 91505 (213) 841-3761, member

of the New York Stock Exchange, Inc.
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There’s more. And it's all in one book. The PR Cook book.
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4-Month Delay In Sales Certification

® Continued from page |

board vote on the subject.” main-
tains Henry Brief. excecutive director
of RIAA.

Brief notes. however, that the
waiting period would probably
mean a “marked difference™ in the
number of gold or platinum certifi-
cations this year, in view of the fact
that product released after Sept. |
would not qualify for certification
requests until at least Jan. 1. 1980.

“We expect a deluge of requests in
November for product released this
month.” Brief adds.

For both members and non-mem-
bers of RIAA, the cost of certifica-
tion, including an audit and the fa-
miliar plaque with a gold or
platinum-plated record is $200.

“We fully endorse the new quali-
fication period.” comments Jack
Kiernan, vice president of market-
ing at Polygram Distribution. Inc.

I suspect that dumping product
in front to obtain immediate certifi-
cation was done far more frequently
three or four vears ago. With the cost
of manufacturing. shipping and re-
turns. it’s absolutely insane to con-
sider this today.”

On the music publishing level. Ed

Silvers. chairman of Warner Bros.
Music. terms the development “a
very sound decision.” but thinks the
waiting period should have been ex-
tended to six or nine months.

“This is an industry based on
hype. and labels shipping platinum
have been getting back product in
platinum. They've been holding
back huge reserves with music pub-
lishers. and 1 don’t think that four
months is sufficient time to get the
real sales picture.”

Motown Records. which recently
became a member of RIAA, looks
upon the action with favor. “I think
this is a good move.” says Mike
Lushka. executive vice president
“This means something can’t be
platinum until the sales are in.”

At Ariola America. B.J. McElwee.
vice president of promotion. de-
clares. "I don’t know if it'll cut down
on returns or not but I don’t think
anything is going to be held up. It
just means the system’s going o be
more accurate.”

“I'm suprised if an artist cares
more about gold and platinum than
his royalties.” comments Dick Car-
ter. RCA division vice president of
marketing. “A record that's going to
honestly earn gold or platinum
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status doesn’t need the upfront
hype.”

The new RIAA certification delay
“returns us to a scope of reason
that's understandable for an indus-

Assistance on this story provided
by Cary Darling, Stephen Traiman
and Roman Kozak.

try coming down from a super-

heated year to more realistic levels.”

he maintains.

Carter also observes that in any
fully integrated company like RCA,
“manufacturing has to be utilized in
a prudent manner to produce goods
in demand--not goods on specula-
tion. You have to maintain a careful
balance so as not to lose any oppor-
tunity. but we no longer need to
oversupply the market—which we've
done excessively as an industry.”

“I think it's a good idea,” says
Larry Solters. director of media
communications for Irving Azoff's
Front Line Management. “Gold and
platinum used to be very special and
exclusive. but now there are such
large quantities that they don’t mean
anything.

“Also for a lot of our acts. we get
platinum right off. and we rarely get
gold. It used 10 be that gold or plati-
num was an achievement, a plateau
to strive for. but lately it has been
cheapened. The gold record has be-
come like the dollar.” continues Sol-
ters.

He adds that a beef management
companies have with record com-
panies—once a sales record is
awarded. the record companies do
not pay for enough gold or platinum
albums to reward all the people who
were involtved with the project.

“For the Steely Dan record we
only got three. and that was not
right. not with all the studio musi-
cians who were involved in the

record. I don’t know why the record
company couldn’tspring for another
$1.500. though I suppose they have
to draw the line somewhere.” says
Solters.

Dennis White. vice president of
marketing for Capitol Records, con-
curs with the RIAA decision. "I
think it's great.” he says. "It really
puts a legitimacy into it.”

Capitol recently had its debut al-
bum by the Knack certified gold by
the RIAA. According to the label,
the LP was released June 13 and

Backed

passed the 500.000 mark in 13 days.
Interestingly. Capitol’s music re-
search department indicates that the
LP achieved the gold plateau faster
than any other debut album by a
new group in the label’s history with
the exception of “Meet The Beatles.™

At Warner Bros.. vice president of
sales and promotion director Ed
Rosenblatt says the RIAA move
makes no difference. "It doesn't
matter to us. We have no feelings on
this.” He goes on to state that only
those companies who hype their art-
ists will be adversely affected.

MY NAME—New England's lead singer John Fannon autographs the group’s
Infinity LP for a fan at the Tower store in San Diego during a promo stop after
playing a club date there.

Donna Summer Takes Top Forum Awards

NEW YORK-It's Donna Sum-
mer’s summer and it was Donna
Summer’s night at the awards ban-
quet climaxing Billboard's Disco
Forum V1 at the Hilton here Sunday
(15).

The Casablanca artist was named
best female disco artist and best
overall disco artist while her “Live
And More™ collection tied in the top
album category with Chic’s “C'Est
Chic.”

That Atlantic group also won the
top heavy disco/heavy radio award
with “Le Freak.” its multi-million-
selling smash of last winter.

Two other artists won multiple
awards. Casablanca’s Village People
won as top male disco group and
best live and studio disco group.
Gino Soccio on Warner/RFC Rec-
ords was named most promosing
new male artist while his “Dancer”
disk won the prize for top heavy
disco/light radio single.

The TK family of labels won three
awards. with Anita Ward being
named most promising new female
disco artist: Voyage being tabbed
top studio group and Beautiful Bend
winning for best single and/or LP

For the Record

LOS ANGELES--Randy Pitch.
the new manager of creative services
for MCA Music in Los Angeles, was
incorrectly identified in the Execu-
tive Turntable column as male. Prior
to her new post, she had been assist-
ant to the executive vice president at
A&Mispublishing division.

By PAUL GREIN
cut with mostly disco play for
“That's The Meaning™/"Boogic
Motion™/**Make That Feeling. . .”

Sylvester on Fantasy repeated as
top male singer. Sister Sledge on Co-
tillion won as top female group.
John Davis & the Monster Orchestra
on Sam/Columbia emerged as best
disco orchestra, and Arista’s GQ
WON as MOst promising new group.

Gloria Gaynor’s *I Will Survive™
on Polydor lost to “Le Freak™ in the
top single competition. but was rec-
ognized with the first International
Grand Prix Award.

And Casablanca was named top
disco label. as it has been at the last
several disco forums.

In the radio station competition,
WKTU-FM here was named top
disco station in a large market. while
WOKU-FM in Greensberg, Pa.,
won for medium markets and
WFEC-AM in Harrisburg, Pa.. and
WWOM-FM in Albany. N.Y.. tied
for the small markets prize.

The best disco retail store award
was shared between Record Depot
in LA, and Downstairs Records
here. Los Angeles® VIP chain and
City One-Stop won in the record
chain and one-stop-categories.

The Ice Palace here won for best
lighting system. while two New
York-based concerns shared the
lighting system installer award: De-
sign Circuit and Graham Smith.

Winners of the regional DJ
awards include Helen Barton in
Denver. one of the first female DJs
to be so honored.

Other winning DJs were: Steve

Barket in Cincinnati, Ray Clingman
in Columbus/Dayton, Ken Finley
in Kansas City. Mort Christianson
in Cleveland. Jerry Barnum in Min-
neapolis/St. Paul. Phil Mancini in
New Jersey, Bill Allman in Portland.
Ben Tobias in San Diego. Chuck
Charleston in St. Louis, Jim Bun-
desen in Salt Lake City. and J.G.
Knapp in the Tampa area.

Bob Smith and Doug Neems tied
for the North Carolina DJ award,
while Kyle Anderson won for top DJ
in the Vancouver arca—the only Ca-
nadian winner.

ASCAP Files Suit
Against Circus Act

NEW YORK-—Continuing its at-
tempt to license circuses, ASCAP, on
behalf of seven music publishers,
has sued Acme Circus Operating
Co.. owners of the Clyde Beatty Cir-
cus. for copyright infringement.

In the action. filed in U.S. District
Court in Miami. the publishers
claim that a number of their copy-
rights were performed without au-
thorization at the Clyde Beatty Cir-
cus in Pompano Beach. Fla.. on Dec.
6. 1978.

The publishers are New World
Music, Warner Bros. Music. Alma-
nac Music. First Artists Production
Co. Ltd., Emanuel Music and
Twentieth Century Music,

According to ASCAP. the defend-
ant’s prior license agreement had
been terminated on Oct. 15, 1977 for
nonpayment of fees.
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LITTLE RIVER BAND / First Under The Wire

w MOON MARTIN / Escape From Domination
S00-11954 « 8X00-11954 » 4X00-11954

ST-11933 » 8XT-11933 » 4XT-11933

POUSETTE-DART BAND / Never Enough
ST-11935 « 8XT-11935 « 4XT-11935

At CRIMSON TIDE / Reckless Love Ot
ST-11939 « 8XT-11939 » 4XT-11939

BREATHLESS
SW-17013 + 8XW-17013  4XW-17013 AMERICA

SURRENDER
ST-11938 « 8XT-11938 « 4XT-11938

LONG JOHN BALDRY/ Baldry’s Out!
SW-17015 » 8XW-17015 * 4XW-17015



NOEL POINTER/ Feel It
UALA-873-H « UAEA-973-H * UACA-973-H

The story contimes...
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ROCKY 11 (Soundtrack) lJ‘
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JOLEGAN "OUT OF NOWITERE™

MOONRAKER (Soundtrack)
UALA-971-1 + UAEA-971-1 * UACA-971-1
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PRISM / Armageddon

2 ULLANDA / Love Zone
SW-50063 * 8XW-50063 + 4XW-50063 e

JOE EGAN / Out Of Nowhere
SW-50064 * 3XW-50064 « 4XW-50064

e
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Fraser/Greengrass Productions, Inc.,
and

Howard Hinderstein

announce the formation of
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Commentary

Play On, David & Goliath

By EMORY COOK

David . . .
Goliath . ..

Because it is performed so seldom. this morality play always
remains a delightful surprise to me when it is produced. In this
industry the script, like folk music and pop poetry. is a running
reflection of the social temper of our times. [ propose here to be
amicus curiae, referee, Walter Kerr and ombudsperson, all
jammed down into the press box.

The discourse in Act | (Commentary. June 9 & 30) evokes
two Frank Walker type stories:

1) A mule has fallen into a shallow well. tries to climb the
sides: they crumble. So he kicks.—harder. then harder. The well
grows deeper.

2) A man is driving down the road with four bald tires. cach
cxactly equal in treadlessness. The right front suffers a blowout.
The man is furious. “Why did that one have to go?”" he sereams.
“Unfair! they all should have blown together simultaneously.”

To run a pressing plant
in today’s economy

Now I'm not going to explain these parables. You have to fit
them in yourselt. Being a little younger, idealistic and com-
mitted to making his point. we can surely forgive Morris Ballen
a little hyperbole.

But unfortunately for the consumer, we can’t build and run
pressing plants with good. honest, well-meaning people. It
takes more than that. In the U.S. economy it certainly takes at
least one real s.o.b. plus a squad of sharp bottom-liners in the
outer office.

In his Goliath role, Cal Roberts becomes curiously defensive.
first indulging in name-calling and ridicule. then bluster. Bal-
len becomes his “white knight™: Philadelphia is a “castle™: who
his “horse™ is remains unclear. Promptly unseated. poor Morris
is then characterized as being beset with a myopic paranoia,
seeing dragons and three-letter acronyms like CBS and RCA
all about.

Cal defends virtue by bringing up Goldmark and Bachman.
Long prior to Ballen's statement these worthies were gone from
CBS. As Whistler once said, in discussing his position in art,
“Why drag in Velasquez?” M.LT. might as well lay claim to
continuing virtue by propping up Vannevar Bush in the win-
dow.

No. the Roberts response is more like subway graffiti: those
names aren’t “into” the cars any more.

Years ago, Act | of this morality play would never have got
past the Ballen soliloquy. He would have been left there along-
side the tracks to dry out, die and rot in the hot bright sun of
Billboard exposure. We can all be glad that CBS chose to re-
spond: it brings up some very interesting questions.

For a marketplace to be healthy and vigorous, economic
theory has always held that it must be consumer-oriented. The
dominant corporation in any field has the implicit respon-

sibility to create a high standard of quality and performance of

products, and to establish for them a price umbrella under
which smaller competing companies can operate.

Competitors may not always quite reach that high standard,
but under the price umbrella they can survive. If they can't
they're out in the rain.

Take for example CBS and General Motors, obviously domi-
nant in their fields. They are not growing in terms of quality/
performance standards: only the bottom line grows. Therefore.
over the U.S. Customs hurdles jump large numbers of records
and automobiles from Europe and Japan.

That “implicit’ responsibility is defaulted and laid off onto
our higher labor costs, soaking up of available cash by U.S.
deficit financing, and the prevention of capital formation. Only
half true, and for a dominant reason not true at all. Unfortu-
nately for the consumer. the marketplace is bottom-line oriented.

Cal Roberts (CBS)
Morris Ballen (Diskmakers)

This is the way it is now, and this is the way it was when I first
came into records 35 years ago. Then it was the British, and
their product was just simply superior. Our standards were
standing still and floundering while the British got better and
better.

In spring quarter of 1949 the legendary Frank Walker. who
had been general manager of RCA Victor all those years, was
now ruling MGM Records with a fine firm hand. This inscru-
table sphinx of a man seldom letanybody know what was really
going on in his mind (a good way to get on in the record busi-
ness). Nobody ever really knew the guy.

I think I knew him as well as any. but he was always careful
to leave an escape hatch over such attachments by professing
(for example) his general mistrust of engineers (possibly
through vaccinations at Victor). and now presumably includ-
ing me.

Frank’s usual means of communication was to pierce vou
with his eye. like a rooster watching a worm. and deliver inter-
esting but obscure parables which after a couple of hours’ di-
gestion would surprisingly nourish the issue at hand.

It was then that onc of those 90 decibel quarterly velling
matches they called directors” meetings took place at the Mar-
cus Loew Booking Agency with the Moscowitz brothers Harry
and Joe, Marvin Schenck and all. Never one to go unprepared,
I found out later that Frank had purloined advance reports on
the radio station, the international division. the theaters and all
the other divisions several days before. He must have known it
was going to be bad. and this time it really got to him.

. . . takes at least one s.o0.b.
& a squad of bottom-liners’

Finally at four o’clock Frank came back. Dropped papers on
the desk and sank into his chair, motionless. Rarely given to
outright cussing. he shocked me by suddenly sitting up with a
malicious grin and breaking his inscrutability. “You know. |
finally had to inform those sunsobitches that this time MGM
Records produced more return per invested dollar than any
other division.”

Perhaps that time the quarterly growth had been only 7% in-
stead of the 10% of a previous period. “More returns™ wasn't
enough. Here was a highly sophisticated. experienced. urbane
manager pushing back. But in doing so he had to be ready to
gamble his job.

Four times a year principled management always has to
make that gamble. When you can’t top last year's performance
desperation can set in: there are two ways to go.

1) Cost accountants start re-engineering the product.

2) You build more capacity and acquire a still larger slice of
the industry.

Either way, quality/performance doesn’t grow. because it is
the bottom line that has to grow. The monster corporation be-
comes even larger, and finally the umbrella collapses.

It may be that in the beehive of the highly structured corpo-
ration no one bee really recognizes this. I know CBS can build a
better product because if we can. they can: and we have been
doing it for some 23 years.

There are undoubtedly many industries in the U.S. using
time honored methods to make products that suffer by com-
parison with imports. Act IV of this morality play will happen
only when the dominant leaders go forward again into a con-
sumer-orientation; the rest will follow.

GM can build better cars: of course CBS can build better
records.

Emory G. Cook is president of Cook Laboratories Inc., in Nor-
walk, Conn.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Ignoring Nat “King" Cole's contributions to popular
music in your otherwise laudable Black Music tribute
(Billboard, June 9, 1979) is like omitting George Wash-
ington from a history of the U.S. The Alabama-born pi-
anist and singer blasted and erased the color line as no
one ever has and although he died more than 14 years
ago, no black artist has yet equalled his astonishing
string of hit records.

Surely, in a future issue, you will acknowledge
Cole’s contributions. Many of his records still are sell-
ing briskly.

R. L. Dexter
Kansas City, Mo.

Dear Sir:
Disco people go to discos.Fhey-dd noi spand much

time at home listening to records. It is not a youth cul-
ture item as was rock 'n’ roll and Janis. Disco will not
benefit retailers as a whole until the records move

back into the living room.
John Olsen
Uncle Albert's Records & Tapes
Arfington Heights, 1l

Dear Sir:

| can't find one thing good in the manner that music
is presented to the public, through radio, television
and record players.

The majority of the public from birth to death never
hears the natural sound of music performed by profes-
sional musicians without electronic gadgets. All this
started 55 years ago with the introduction of radio to
the public. The public has lost all conception of the
natural sound of music and prefers the artificial and

superficial sound.

To me this is the most tragic thing to have hap-

pened to the Art of Music.
VJ. Rizzutti
Uptown Music
Walla Walla, Wash.
Dear Sir:

Your spotlight on the European studio scene (June
2) was excellent. Very few magazines could give the
topic such complete and accurate coverage. One thing
was missing, however—the mailing addresses of the
studios mentioned in the articles. | would like particu-
larty to contact Advision Studios.

Keep up the great work.

Peter Gravina
Dracoshows Productions
Teaneck, NJ.
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Radio-TV Programming

Disco Grows In Chicago As MOR Declines Mini-Clinics

CHICAGO-Disco shows a major
audience jump in the exclusive Bill-
board analysis of Arbitron’s April/
May rating data by format. Com-
pared to a year ago. disco has
climbed from 1.5 share to a 4.1.

This percentage of audience of lis-
teners 12-years-old and older trans-
lates into 860 listeners per average
quarter hour compared to 152 who
were listening on any given average
quarter hour a year ago.

While disco has shown a sharp
rise in audience. contemporary mu-
sic has taken over as the favorite
among Windy City listeners. Con-
temporary music’s share has
climbed from 14.5 10 17.4 while its

average quarter audience has grown
from 1.470 to 1.835.

This growth has come at the ex-
pense of MOR. which has slipped
from the top format with a 19.0

(Continued on page 18)

BILLBOARD ARBITRON RATINGS

A computation of individual market’s formats released by Arbitron based on metro average quarter hour and
share tigures for Monday to Sunday 6 a.m. to midnight. All figures are reported to the nearest 100 people.

CHICAGO ArPRIL 1979

AVERAGE QUARTER HOUR-—-METRO SURVEY AREA SHEARES—METRO SURVEY AREA
- o TOTAL | TOTAL MEN WOMEN TEENS TOTAL MEN WOMEN TEENS
FORMATS  [frsows(rensons| 1g. | 25 | 35. | 45. | 55. | 18- | 25- | 35- | 45- | 55- | 12- | FORMATS [M%5| 18. | 25. | 35. | 45- | 18- | 25- | 35. | 45- | 12-
S 12+ |18+ | 24 | 3a | aa |54 [ea | 24 | 34 | a4 | 54 |64 | 17 124+ | 24 | 38 | 44 | 58 | 24 | 38 | a4 | 54 | 17
A % | % | % | % | % [ %% | %[ %%
*'IF 704 | 545 | 229 | 81 9 8 | 0 |149 | &5 | 11 3 9 | 159 |ADR 67| 211 | 82| 13| 11|17 ] a2 14| o4 149
AOR 917 | 604 | 189 | 103 | 24 s | o |16 | a5 | 16 [ 14 0 | 313 |AOR 100 253102 37| o8| 212 46| 11| 12| 268
BEAUTIFUL 1439 (1420 | 10 | & [ 17 (137 |157 | 40 |17 |40 |21 | 189 | 10 | BEAUTIRUL 137 12| 82| 175|205 | 45| w8 | 178] 257| 10
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Fuming N.J. Deejay Airs
Marathon ‘Cheaper Crude’

TRENTON, N.J.—Like the angry
television anchorman of the movie
“Network.” Bo Weaver. DJ at
WTTM-AM here for the past six
months, captured the frustrations of
all Americans plagued by the gas
shortage and the Jong lines at the gas
pumps.

Upset over the 2% hours he said
he had spent the day before waiting
for gas at 95 cents a gallon, Weaver
put “Cheaper Crude Or No More
Food™ by Bobby Butler on the turn-

Contemporary

GOMEDY

Top personalities renewed
again this year

in
New York City, London, Los An-
geles, San Francisco, Montreal,
Chicago, Detroit, Philadelphia,
Sydney, Baltimore, Houston,
Boston, Cleveland, Pittsburgh,
St. Louis, and hundreds of other
cities worldwide!

For a free sample,
write THE radio comedy service:

Contemporary Comedy
5804-G Twineing
Dallas, TX 75227

table. locked himselt inside the stu-
dio so nobody could get in. and
started a non-stop playing of the
record.

He nailed the door shut to his
soundproof booth about 3:30 p.m.
on June 21 and didn’t stop playing
the country recording satirizing the
gas shortage until 2 a.m. the next
morning.

Between playings he blasted the
big oil companics and around 6 p.m.
cutout all commercials. Threats and
pleas to come out of the studio made
by Herb Scott. station owner. and
general manager Lawrence Conti.
were of no avail. By 8:30 p.m. the
station received more than 300 tele-
phone calls giving him moral sup-
port, including four job offers.

The station was concerned that
Weaver's actions might jeopardize
its FCC liense and Scott. who fired
the DJ when he first heard of the
marathon airing of “Cheaper
Crude,” later became ecstatic over
the media attention Weaver created
for the station.

Weaver says he left the studio only
because he had to go to the bath-
room and was assured he still had
his job. Deluged with requests for
personal interviews trom all over the
country. Scott arranged for the one-
man protest to be aired over 105 sta-
tions over the Mutual network.

For Country
Play Debuts

NASHVILLE--Previewing its
plans for a continuing series of radio
mini-clinics throughout the country.
the Federation of International
Country Air Personalities recently
hosted its debut workshop in Roa-
noke, Va.. the weekend of June 22-
23.

The clinic was hosted by WSLC-
AM under the direction of King Ed-
ward Smith IV, while agenda chair-
man Bob Cole of KOKL-AM han-
dled the scheduling of panels for
attendecs.

The workshop led off with a
board of directors meeting and elec-
tion of new federation officers.
Elected to the presidency was King
Edward IV of WSLC, with Dale
Turner of WSAI-AM named first
vice president and Tiny Hughes,
WROZ-AM named second vice
president.

Also elected to board positions
were Jerry Adams, KFDI-AM, for
secretary/treasurer:  Bob  Cole.
KOKE. as sergeant-at-arms: and
Carl Wendleken of WMNI-AM was
voted parliamentarian.

Discussed at the meeting were de-
tails for the upcoming fall banquet
of the federation, with an an-
nounced date of Friday. Oct. 12,
1979. New officers will be inducted
at this event.

Following the board meeting.
clinic registrants and visiting music
industry executives were treated o a
cocktail party hosted by Elektra/
Asylum Records, with entertain-
ment by King Edward IV and the
Knights.

The official clinic began on Satur-
day ata breakfast provided by RCA
Records. Panel discussions  took
place throughout the morning and
afternoon with a lunch break spon-
sored by Warner Bros. and Colum-
bia Records. KIP KIRBY

Switch To Disco Format Propels
KITT In San Diego To 4.2 Share

LOS ANGELES—With numbers
that are even surprising those at the
station. disco KITT-FM. or K105 as
it is better known, is taking San
Diego by storm.

The station literally came out of
nowhere to carn a 4.2 share in the
latest Arbitron book which covers
the period of April-May. Previously
the station had been off the air a
year due to transmitter problems.
Before that, the format had been
adult contemporary though the call
letters were the same.

“After installing our new (rans-
mitter, we tried a variety of formats
and we hit upon disco and the re-
sponse was phenomenal. The
phones started ringing off the hook.™
explains program and music direc-
tor Ken Edwards. “There were no
other disco radio stations in town.
So. we decided to go disco.” That
was in March.

“We are very surprised at the rat-
ings,” noted Edwards. "But. we had
a lot of things going for us. We were
a brand new station with a unique
format. I knew we were going to do
well but not how well.™

Along with professional program-
ming firm Peters Productions of San
Dicgo, Edwards programs a basic
top 20=playlistrintotheavy, rotation.

By CARY DARLING

However, room is left for requests,
album cuts and older material.

All of the material on K105's play-
list is not strictly disco, as in the case
of Electric Light Orchestra’s “Shine
A Little Love.™

1 will play certain records that fit
the bill.” says Edwards. "1t may not
be what you call disco but people
dance to it. I've heard ELO in the
clubs down here.”

Edwards also puts in some bal-
lads, such as Peaches & Herb's Re-
united” and "Delegation’s “Oh
Honey™ to add variety. "We want to
slow it down once in awhile. Radio is
mass appeal and if 1 just played ev-
erything that people heard in the
clubs, we wouldn’t have any num-
bers.”

At the moment, the focus is on the
music with no special programs or
features planned. The air staff in-
cludes Edwards. Frank Caesar. Eric
Garcia. Larry Darnell. Bob Pearl,
and Gary McEvoy. All of the staff.
including Edwards and general
manager Wally Reid. is new with no
holdovers from the adult contempo-
rary years.

Edwards does not sce the big
numbers as a temporary phenom-
enon. “The terminology ‘fusion’ is
already being used to describe disco

and America. It's part of the country.
1 don't know whether it will go par-
allel 1o rock or just fuse into the
mainstream. But I think it’s a viable
format that will be here longer than
a lot of people think.”

In San Diego, at least. Edwards
feels this is certainly true. “Discos
are very popular here in San Diego
and the clubs, even on weeknights.
are usually 50% to 100% full.”

K105 is unique in that it is situ-
ated in a city that is so close to Mex-
ico. “we have many listeners across
the border and we've gotten nothing
but favorable response.” he notes.

In the other direction. the 29.000-
watt station pierces into Orange
County though those with strong re-
ceivers are able to pick it up as far
north as Santa Barbara, nearly 150
miles away.

The location of San Diego is such
that Los Angeles’ disco outlets.
KIIS-FM and KUTE-FM. do not
reach the majority of San Dicgo lis-
teners. Therefore. for the time being
K105 has the market to itself.

Still. the station is promoting itself
heavily. “We've done a heavy cam-
paign in print. And we've done a lot
of television and we've run some
contests.” says Edwards. “We're very
promotion conscious.”
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The music continues...

Music by

Bill Conti

Original Motion Picture Score Album. (...
Available on United Artists Records and Tapes.
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Radio-TV Programming

Vox Jox

NEW YORK-WXLO-FM (99-
X) New York. which has had more
down Arbitron reports than up in
the past year, is gelting a new pro-
gram director and maybe new call
letters.

General manager Erica Farber
has tapped Don Kelly atssister station
WFYR-FM Detroit to come in as
p-d. to succeed departed Bobby Rich.
Both WXLO and WFYR are owned
by RKO.

Farber has also applied to the
Federal Communications Commis-
sion to return to the days of 1972
when the contemporary station was
known as WOR-FM. Despite its dis-
use for seven years, Farber says the
call is “the strongest in the country.
It made history.” she adds recalling
how the station was the first to rock
on the FM band.

There is some question of whether
the FCC will approve a three-letter
call since the commission adopted a
policy several years ago to make all
new call letter applications limited
to a four-letter combination.

However, an exception might be
made because WXLO'’s AM sister
station in Gotham is the three-letter
combination WOR-AM. The resur-
rection of WOR-FM may also run
into trouble with Bonneville’s
WRFM-FM. There have been re-
ports in the market that the beautiful
music station might object due to a
similarity of calls. WRFM general
manager John Moler would not nei-
ther confirm nor deny that WRFM
would take action against the pro-
posed call.

* ok x

WAVZ-AM New Haven. Conn.,
“is expanding from a rock format into
a full service “contemporary MOR
matched-flow music sweeps with
sports play-by-play. and network

news”—the affiliation to be an-
nounced shortly.

Sister station, WKCI-FM shifts
from a beautiful music format to “a
universal-appeal fun format specifi-
cally designed by program/oper-
ations manager Pete Salant to grab
the 12-44 mainstream consumer.”
The station, which will be known as
KC-101. will utilize a music rotation
based on the hits plus the most pop-
ular album and single sellers of all
time.

The new KC-101 staff comes from
WAVZ. They are “Krazy™ Jerry
Kristafer from 6 to 9 a.m.. Danny
Lyons from 9 a.m. to | p.m.. Salant
from 1 to 3 p.m., Floyd Wright from
3 10 7 p.m.. Willie B. Goode from 7
p.m. to midnight and Kathy Cardi-
nal from midnight to 6 a.m. Assistant
p-d. and music director Curt Hansen
and Jim McNeil handle weekends.

b * b

Rick Wagstafl, DJ and music di-
rector at KMPX-FM, San Fran-
cisco’s big band station., has been
promoted to p.d.... Jeff Ryder has
been named p.d. at WBNS-AM-FM
Columbus. Ohio. He comes from the
p.d. position at WOKY-AM Mil-
waukee. General manager Chris
Caggiano is looking for a news direc-
tor for the stations.

* b 4 b 4

Bob Brooks, who left the post of
production director at KYTE-AM-
FM, is back on that job. ... Janis
Wojniak has been named music di-
rector at KQW-AM Portland.

WKI1X-AM Raleigh is looking for
a Top 40 personality to work the 2 to
6 a.m. shift. “Excellent production
talent is a must.” Tapes and resumes
should be sent to operations man-
ager Bob Bolton at the station, P.O.
Box 12526. Raleigh. N.C. 27605.

New Product Only In
Audio Cable Channel

® Continued from page 1

million houscholds. San Diego is its
first reported market.

Waters calls the system “a giant
show room for labels to expose their
new talent.” He notes his company
will be making a “round of presenta-
tions” to the labels in the next few
months. He says he’s already gotten
some good reaction from the labels.

Waters says the service will oper-
ate 24 hours a day with live an-
nouncers. The plans call for the au-
dio signal to be becamed from a
satellite to the cable systems. An
agreement has been entered with
United Video to put the service on
satellite.

THE ELECTRIC WEENIE

Radio’s most popular DJ Personality
Gag Sheet since 1970, gets letters . ..

RON SAVAGE, WJIM . . . “Couple
months ago [ wrote for a sample of the
Weenie. 1 was very impressed and
wanted to subscribe until 1 discovered
the a.m. dj at our station already had a
subscription. Now he’s gone to Florida
and I'd like to request a subscription.
Make it a year.

MARTY SULLIVAN, KNEW ... “Really
enjoy the Weenie.”

For free samples of the greatest gag service
in World Radio, write:

The Electric Weenle
P.O. Box 25-866
Honolulu, Hawail 96825
(but not collect bruddal)

Also in key positions in the new
company are Harry Turner, an inde-
pendent record promotion man
from Pittsburgh. and Robert Buch-
mann, a program consultant for
WBAB-FM Babylon, N.Y.

Turner is in charge of sales while
Buchmann, who also programs a
Suffolk County. N.Y., cable station,
WDIX. is involved in opcrations,
Corey Taylor. general manager of
WDIX. is also an executive in the
new service.

Waters's plans were disclosed to
the cable industry Tuesday (10) at
the New England Cable Television
Assn. meeting in Portsmouth, N.H.

Besides San Diego, Waters says he
is talking to the two cable systems
which operate in Manhattan.

Waters is also studying various
methods of measuring cable listen-
ers reactions to the various artists the
channel will carry.

Waters. of course, is looking be-
yond the starting figure of one mil-
lion households. The cable industry
estimates total subscribers in the na-
tion at 15 million. That figure is ex-
pected to reach 20 million by the end
of 1980. About half of these sub-
scribing  households receive some
form ‘of satellite programming. ac-
cording to industry estimates.

Theorizes Waters:

“The guy who has cable is the
same guy that’s buying most of the
records. He's got the bucks to spend
on cable every month, so you know
he’s got the bucks to spend on rec-
ords.”

By DOUG HALL

WHN-AM New York DJ Jessie
hosted Randy Vanwarmer as a guest
jock recently. . .. Ron Jacobs has left
KKUA-AM Honolulu in a dispute
with the station’s new owners. Coca
Cola Bottling of Los Angeles. He has
been replaced by Captain Cook from
KORL-AM Honolulu. Coke
brought KKUA and KQKQ-FM for
$2.2 million.

* * *

Los Angeles’ contemporary
KRLA-AM has a new music direc-
tor in Rick Stancato. Although not
officially designated as such. Stan-
cato had been programming music
and disco music director at the sta-
tion for the last four months.

* *

WRIF-FM Detroit personality
Sheila Rushiow has been honored by

MOR Declines

® Continued from page 16

share to 12.8. MOR’s average quar-
ter hour listenership has fallen from
1.925 to 1.343.

AOR, while gaining strength with
its basic audience. men 18-24, has
fallen overall. AOR. among men 18-
24 is up in share from 25.3 10 27.1
and average quarter hour listen-
ership from 189 1o 229. but overall
the share is down from 10.0 to 6.7
and the average quarter hour is off
from 917 to 704.

Beautiful music is up slightly from
13.0 10 13.7 to share and in average
quarter hour listenership from 1.315
to 1.439. It’s strongest audience,
women 45-54, registers a 25.7 share
compared to 21.0 a year ago.

The top format among teens is
contemporary music, up from a 21.2
share last year t0 37.5. Losers among
teens are AOR. down from 26.6 to
14.9 and Top 40. down from 14.5 to
6.1.

BubblingUnderThe

_ HOT100 _

101-SHAKE, Gap Band, Mercury 74053

102—-SHOULDA GONE DANCIN, High Inergy,
Gordy 7160 (Motown)

103—FILL MY LIFE WITH LOVE, St. Tropez, But-
terfly 41081 (MCA)

104—YOU NEVER KNOW WHAT YOU GOT, Bell &
James, A&M 2137

105—ROCKIN MY LIFE AWAY, Jerry Lee Lewis,
Elektra 46030

106—CAN'T TAKE IT WITH YOU, Aliman Bros.
Band, Capricorn 0326

107 -CHILDREN OF THE SUN, Billy Thorpe, Cap-
ricorn 0321

108—SURRENDER, McGuinn, Clark & Hillman,
Capitol 4739

109—EASY WAY OUT, Roy Drbison, Asylum
16018

110—IF HEAVEN COULD FIND ME, Ambrosia,
Warner Bros. 8817

BubblingUnderThe

__ToplLPs

201-IRON CITY HOUSE ROCKERS, Loves So
Tough, MCA 3099

202—JOHN HIATT, Slug Line, MCA 3088

203—RON CARTER, Parade, Milestone 9088

204-WARDELL PIPER, Midsong 009

205—COOPER BROTHERS, Pitfalls Of The Ball-
room, Capricorn CPN 0226

206—RIDE TO THE RAINBOW, Thelma Houston,
Tamia 365

207-FAITH BAND, Face To Face, Mercury
SRM1-3770

208~SPARKS, #1 IN HEAVEN, Elektra 4699

209—KLEER, | Love To Dance, Atlantic 19237

210—RAMSEY.LEWIS, Ramsey, Columbia 35815

the American Women in Radio &
Television as an “‘Outstanding
Woman In Broadcasting.™ ...
WIRE-AM Indianapolis has lined

up Jerry Reed, Kelly Warren, Randy
Barlow, the Wright Bros., Eddie Rab-
bitt, Reunion. and Tom Grant for its
annual picnic July 22.

Rates:

(212) 764-7433

PAYMENT MUST ACCOMPANY THE ORDER

POSITIONS WANTED: 40¢ per word per insertion—$10.00 minimum
$20.00 per column inch per insertion.

POSITIONS OPEN: 70¢ per word per insertion—$14.00 minimum
$40.00 per column inch per insertion.

BOX NUMBERS: $2.00 per issue for handling & postage. Audio or
video tapes, transcriptions, films or VTR's cannot be forwarded
Suggestion: arrange for follow-up directly when replying.

SEND TO:
Billboard RADIO-TV MART, 1515 Broadway, New York, N.Y. 10036

Call TOLL-FREE (except in NY) 800/223-7524
IN NEW YORK STATE CALL (212) 764-7433
Deadline: Tuesday, 11 days prior to date of issue

NAME _STATION_ ) _
ADDRESS._____ ~ —— =
(v pem—————— STATE______ ZIP. =
TELEPHONE
[J American Express Credit Card #
] Diners Club
O VIsA Expires
[J Master Chg.

Bank # Signature

CONTEMPORARY AM STATION
in medium college market needs afternoon
drive announcer with production experi-
ence. Good pay and benefits. Excellent
climate (hunting & fishing). Send tape and
resume to:

Manager
KR!
PO Box 430, Ruston, LA 71270
EOE/MF

DRIVE TIME HEAVY

Contemporary country format needs strong
personality who won't stop the flow.

Tape and resume to:
Larry Vance
KNUZ RADIO
P.O. Box 188
Houston, TX 77001

AGERS - - -

STATION WA
PROGRAM DIRECTQRS

$
aNnouncees - - -

the Marketplace is
open and your best
buy is BILLBOARD

CLASSIFIEL

Position wanted or position open—
your message gets to over 100,000
readers weekly.

Don’t Miss Another Week

cALL Leni Teaman (tToLL FREE)

800/223-7524
NOW to place your ad

The AIRCHECK Guide..
‘“The Future Is Yours”

Openings are itable for Annc

Prrogram Directors, News Directors of all
formats. WE NEED YOUR TAPE NOW!

Several stations changing formats need
entire air staffs. All day parts. There is now
a backlog of stations paying excellent sal-
aries that we need to service this week.

Stations with new openings want to hear
your aircheck today. Include your phone,
address, resume and any information you
feel is helpful. $25 puts your aircheck at
the instant listening of Radio Stations
with openings nationwide. If you need to
be screened from a certain station or city
please indicate.

The Aircheck Guide
8 Constance Avenue
Lewiston, ME 04240

For information or instant contact dial

1-207-782-0947, Monday through Friday,
9:00 a.m.-6:00 p.m. EST.

[ MORNING NEWSMAN ]

Minimum 5 yrs. radio news experience.
Some experience in contemporary format
also necessary. Send tape and resume to:
News Director
WHBQ Radio
483 So. Highland
Memphis, TN 38111

COLLECTOR-PROGRAMMER WITH 34,000
45rpm Hot 100/Soul Oldies 1949-Present seeks
position with oldies station wanting someone
knowledgeable in all types of music. John Cor-
dell, 7103 Sunnyside, Norridge, Illinois 60656.

PROGRESSIVE COUNTRY PROGRAMMER.
Shake  up your market, turn your LOSER into
a WINNER! Beat the aschlock Country backlash
and cash in on the next New-Wave. I've got the
experience and talent! Gordy, P.O. Box 500, San
Juan Bautista, CA 95045.

Advertising Brings Results




© 1979 Motown Record Corporation

Diana Ross hosts the Tonight Show
Monday, July 16 at 11:30 P.M. on NBC-TV.
Don’t miss this rare television appearance by
“The Boss”

I
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Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts
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Top Add Ons-National

THE REOS—-(A&M)

MICHAEL STANLEY—Greatest Hints (Arista)
TIM CURRY—Fearless (A&M)
RACHEL SWEET—Fool Around (Stiff/ Columbia)

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY-—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national
levels.

* * * *

Western Region

® TOP ADD ONS:

THE A'S—(Nrista)

THE REDS—- (AL M)

LAUGHING DOES—(Columbia)

POUSETTE DART BAND - Never Enough
(Capitol)

*TOP REQUEST/AIRPLAY

THE CARS—Candy-0 (Elektra)
SUPERTRAMP—Breakfast In America (ASM)
THE KNACK—Get The Knack (Capitol)
WINGS—Bach To The Egg (Columbia)

BREAKOUTS:

KINKS—Low Budget (Asista)

BLUE OYSTER CULT—Mirrors (Columina)

THE RUMOUR-Frogs, Sprouts, Clogs & Krauts
(Avista)

JIM! HENDRIX—The Essential Jimi Hendrix
Volume Two (Repnse)

KSAN-FM —San Francisce (Kate Ingram)

o THEA'S—(Arista)

® KINKS—Low Budget (Arista)

© LAUGHING DOGS—(Columbia)

© THEREDS—(ALM)

o SCORPIONS—Love Orive (Mercury)

o ROBIN WILLIAMS —Reality —What A Concept
(Casablanca)

*  NICKLOWE ~Labour Of Lust (Columbia)

% GRAHAM PARKER & THE RUMOUR-Squeezing Out
Sparks (Arista)

% THEWHO-The KidsAre Alright (MCA)

% NEIL YOUNG & CRAZY HORSE—Rust Never Sleeps
(Reprise

KLOS-FM~Los Angeles (Ruth Pinedo)

® BLUEOYSTER CULT—Mirrors (Columbia)
®  KINKS—Low Budget (Arist 3

© )IMI HENDRIX—The Essential Jimi Hendrix Volume
Two (Reprise)

CHEAP TRICK —At Budokan (Epic)
SUPERTRAMP—Breahfast In America (ASM)
THECARS —Candy-0 (Elektra)

* WINGS—Bach To The Egg (Columbia)

* * *

KMEL-FM—San Francisco (Mark Cooper)

o THE RUMOUR-Frogs. Sprouts, Clogs & Krauts
(Arista)

BLACKIACK—~(Polydor)

WINGS—Bach To The £gg (Columbia)

THE CARS—Candy-0 (Elektra)
THEKNACK—Get The Knack (Capitol)

*  SUPERTRAMP—Breakfast In America (ASM)

* % % ®

KGB-FM —San Diego (Bruce Tucker)

®  KINKS—LowBudget (Arista)

®  PETER FRAMPTON—Where | Should Be (ASM)
% THEKNACK-Get The Knach (Capitol)

# SUPERTRAMP—Breahfast In America (AGM)
* WINGS—Back To The Egg (Columbia)

% THE CARS—Candy-0 (Elektra)

KWET-FM—Los Angeles (Pamela May)

®  KINKS~LowBudget (Ansta)

© )IMEHENDRIX-The Essential Jimi Hendrix
(Reprise)

o POINT BLANK-Airplay (MCA)
CHOPPER-~ (Ariola)

THE RUMOUR~Frogs, Sprouts. Clogs & Krauts
(Ansta)

THE KMACK~Get The Knachk (Capitol)

THE CARS— Candy-0 (Elehtra)
KANSAS - Monolith (Kirshner)

ELECTRIC LIGHT ORCHESTRA~Osscovery (Jet)

KBP-FM—Dewver (Fronh Cody)

o THE RUMOUR-Frogs, Sprouts, Clogs & Krauts
(Arista)

o BLUE OYSTER CULT—Mirrors (Columbia)

©  KINKS—Low Budget (Arista)

©  CRIMSON TIDE~Reckless Love (Capitol)

*  THE CARS—Candy-0 (Elektra)

*  SUPERTRAMP—Breakfast In America (A&M)
*  THE KNACK-Get The Knack (Capitol)

# ELECTRIC LIGHY ORCHESTRA-Discovery (Jet)
KISW-FM -Seattie (Steve Siaten)

©  DAVE EDMUNDS—Repeat When Necessary (Swan
Song)

©  MICKTAYLOR-(Columbia)

#  NILS LOFGREN-Nits (A&M)

#  BLONDIE—Paraliel Lines (Chrysalis)

+ BAD COMPANY—Desolation Angels (Swan Song)
%  KANSAS—Monolith (Kirshner)

KZEL-FM ~Eugene (Chris Kovarik)

o POUSETTE DART BAND—Never Enough (Capitol)
©  MARC BENNO—Lost in Austin (ASM)

o HOTEL—(MCA)

©  MICHAEL STANLEY —Greatest Hints (Arista)

*  DIRE STRAITS-Communique (WB)

% THE CARS-Candy-O (Eiektra)

% ROBERT PALMER-Secrets(island)

 BLUE OYSTER CULT—Mirsors (Cotumbia)

Southwest Region

® TOP ADD ONS

GATO BARBIERI—Euphoria (ALM)
THE RECORDS - (Virgin)
CHOPPER-(Anola)

CARLY SIMON—Spy (Elektra)

*TOP REQUEST/AIRPLAY

THE CARS—Candy-O (Elektra)
SUPERTRAMP—Breakfast In Amenca (ASM)
KANSAS—Monolith (Kirshner)

GERRY RAFFERTY—Night Owl (UA)

BREAKOUTS:

NEIL YOUNG & CRAZY HORSE—Rust Never
Sleeps (Reprise)

DAYE EDMUNDS—Repeat When Necessary
(Swan Song)

MARLA MULDAUR--Open Your Eyes (WB)

BLUE OYSTER CULT—Mirrors (Columbia)

KZEW-FM—Dallas (Doris Miller)
© THERECORDS-(Virgin)

©  ROBIN WILLIAMS —Reality —What A Concept
(Casablanca)

% THE CARS—Candy-0 (Elekira)

#  KANSAS—Monolith (Kirshner)

#  GERRY RAFFERTY—Night Owl (UA)

*  SUPERTRAMP—Breakfast In America (ASM)
KLB)-FM—Austin (6. Mason/T. Quarles)

o CHOPPER—(Ariola)

© DAVE EDMUNDS - Repeat When Necessary (Swan
Song)

®  MARIA MULDAUR-0pen Your Eyes (WB)
© CARLY SIMON-Spy (Elehtra)
% THECARS—Candy-O (Elektra)

% NEILYOUNG & CRAZY HORSE—Rust Never Steeps
(Repnise)

% DELBERT McCLINTON—Keeper Of The Flame
(Capricorn)

*  PATTI SMITH GROUP—Wave (Ansta)
KY102-FM—KansasCity (M. Floyd/ ), McCabe)

®  DAVE EDMUNDS~Repeat When Necessary (Swan
Song)

# BILLY THORPE~Children Of The Sun (Capricorn)
# THE KNACK-Get The Knack (Capitol)

*  ELECTRIC LIGHT ORCHESTRA-Oiscovery (Jet)
#  KANSAS—Monolith (Kirshner)

Based on station playlist through Wednesday (7/11/79)

Top Requests/Airplay-National

THE CARS—Candy-O (Elektra)

THE KNACK—Get The Knack (Capitol)
CHARLIE DANIELS BAND-Million Mile Reflections (Epic)
SUPERTRAMP—Breakfast In America (A&M)

KMOD-FM—Tulsa (Bl Bruin)

*

BLUE OYSTER CULT—Mirrors (Columbia)
KISS~Dynasty (Casablanca)

SMIFF "N THE TEARS— Fichle Heart (Atlantic)
QUEEN-Live Kitlers (Elektra)

KINKS—Low Budget (Asista)

NEIL YOUNG & CRAZY HORSE —Rust Never Sleeps
(Reprise)

WANGS ~Back ToThe Egg (Columbia)
THE CARS -Candy-O (Elektra)

WALLIE NELSON & LEON RUSSELL—One For The
Road (Columbia)

SUYPERTRAMP—Breakfast in America (ASM)

KBOC-FM—Phoonix ().D. Freoman)

*
*
*
*

NEIL YOUNG & CRAZY HORSE—Rust Never Sleeps
(Reprise)

MARC BERNO—Lost In Austin (AM)

NATE TAYLOR--1t's in There (Columbia)

TiM CURRY—Fearless (ASM)

GATO BARBIERI - Euphoria (ASM)

BLUE OYSTER CULT—Mirrors (Columbia)

GERRY RAFFERTY—Night Owi (UA)
ATLANTARHYTHM SECTION—Underdog (Polydor)
JOANBAEZ ~Honest Lullaby (Portrait)

MARA MULDAUR-Open Your Eyes (WB)

KRST-FM—Albuguerque (Bob Shulman)

* % o @

STANLEY CLARKE —) Wanna Play For You
{Nemperor)

POINT BLANK—Airplay (MCA)
GATO BARBIERT—Euphoria (ASM)
SUPERTRAMP—Breakfast In America (A&M)

CHARLIE DANIELS BAND —Mitiion Mile Reffections
(Epic) .
BILLY THORPE - Children Of The Sun (Capricorn)
THE CARS—Candy-0 (Elektra)

Midwest Region

® TOP ADD ONS:

LENE LOVICH—Stateless (Stiff /Epic)

ROBERT PALMER-Secrets (Island)

JOHN COUGAR—(Riva)

DAVE EDMUNDS—Repeat When Necessary
{Swan Song)

*TOP REQUEST/AIRPLAY:

THE CARS—Candy-O (Elehtra)

THE KNACK—Get The Knachk (Capitol)
SUPERTRAMP—Breakfast In America (A&M)
KANSAS—Monolith (Kirshner)

BREAKOUTS:

KINKS—Low Budget (Ansta)

CHARLIE DANIELS BAND—Million Mile
Refections (Epic)

GREG KIHN—With The Naked Eye (Beserkley)

PAT TRAVERS —Go For What You Know
(Polydor)

WABX-FM—Detroit (Ted Ferguson)

* * %

*

NILSLOFGREN—Nils (A&M)

JIMI HENDRIX-The Essential Jimi Hendrix Volume
Two (Reprise)

CHARLIE DANJELS BAND—Million Mile Reflections
(Epic)

VAN HALEN-1l (WB)

THE KNACK—Get The Knack (Capitol)
QUEEN-Live Killers (Elektra)

THE CARS—Candy-0 (Elektra)

WIKL-FM—Eigin/Chicago (T. Marker/W. Leisering)

* * * #*

MARC BENNO—Lost In Austin (A&M)

BLUE OYSTER CULT—Mirrors (Columbia)
KINKS~Low Budget (Arista)

LENE LOVICH—Stateless (Stiff/Epic)
CANNED HEAT—(Takoma)

THIRD WORLD - The Story's Been Told (Island)
DIRE STRAITS—Communique (W8B)

NICK LOWE— Labour Of Lust (Columbia)
GREG KiIHN—With The Naked Eye (Beserkley)
THECARS—Candy-0 (Elektra)

WWWW-FM—Detroit (Joe Urbiel)

* * * *

CHARLIE DANIELS BAND —Militon Mile Reflections
(Epic)

THE CARS~Candy-0 (Elektra)
SUPERTRAMP—Breakfast in Amenca (ASM)
VANHALEN-- [} (WB)

THE KNACK—Get The Knack (Cagrioty

WLVQ-FM—Columbus (Steve Reaner)

L]
.
*
*

*
*

KINKS - Low Budget (Arista)

ROBERT PALMER - Secrets (Island)

MICK TAYLOR-(Columbia)

gll_l)l.l! DANIELS BAND--Million Mile Reflections
pic

CHEAP TRICK At Budokan (Epic)

SUPERTRAMP—Breakfast In America (AGM)

% THECARS-Candy-0 (Elektra)
WYDD-FM—Pittsburgh (1. Rebertson/M. Kirven)

*» % % © o 0 & O

*

AN DURY AND THE BLOCKMEADS—Do i Yoursel
(Stiff/Epic)

LENE LOWICH - Stateless (Stiff/Epic)
KINKS—Low Budget (Arista)

BILLY THORPE—-Chikdren Of The Sun (Capricorn)
GREG KINN—With The Naked Eye (Beserkley)
CRIMSOR TIDE - Reckiess Love (Capitol)
KANSAS—Monolith (Kirshner)

THE KNACK—Get The Knack (Capitol)

CHARLIE DANIELS BAND--Mitiion Mile Reflections
(Epic)

TRIUMPH-Just A Game (RCA)

WLPX-FM—Mitwavkoe (Bobbin Beam)

* % * *

GREG KIKN—With The Naked Eye (Beserkley)
KINKS—~ Low Budget (Arista)

MICK TAYLOR—(Columbia)

NICK LOWE~Labour Ot Lust (Columbia)

PAT TRAVERS - Go F or What You Know (Polydor)
NEIL YOUNG & CRAZY HORSE —Rust Never Sleeps
(Reprise)

SUPERTRAMP—Breakfast In America (ASM)
THE KNACK —Get The Knack (Capitol)
KANSAS—Monolith (Kirshner)

THE CARS ~Candy-O (Elektra)

KSHE-FM —5¢. Lowis (Ted Habeck)

TIM CURRY —Fearless (ASM)
PAT TRAVERS —Go For What You Know (Polydor)
KINKS—Low Budget (Asista)

DAVE EDMUNDS—Repeat When Necessary (Swan
Song)

JOHN COUGAR—(Riva)

® THERUMOUR--Frogs, Sprouts. Clogs & Krauts

*
*
*
*

(Arista)

KANSAS —-Monolith (Kirshner)

THE CARS ~Candy-0 (Elektra)

THE KNACK—Get The Knack (Capitol)
CLIMAX BLUES BAND—Reat To Reet (WB)

Southeast Region

® TOP ADD ONS

MICHAEL STANLEY —Greatest Hints (Ansta)

THIRD WORLD—The Story's Been Told (stand)

PURE PRAIRIE LEAGUE—Can’t Hold Back
(RCA)

RACHEL SWEET—Sweet-Fool Around (Stiff/
Columbia)

*TOP REQUEST/AIRPLAY

THE CARS—Candy-0 (Elektra)
NICK LOWE - Labour Of Lust (Columbia)

WINGS—Back To The Egg (Columbia)
CHARLIE DANIELS BAND—Million Mile
Reflections (Epic)

BREAKOUTS:

DAVE EDMUNDS—Repeat When Necessary
(Swan Song)

STANLEY CLARKE- | Wanna Play For You
{Nemperor)

KINKS—Low Budget (Arista)

QUEEN-Lve Killers (Elektra)

WRAS-FM - Attanta (Cledra White)

(]
L]
[
*

*
*

KINKS—Low Budget (Arista)

DAVE EDMUNDS—Repeat When Necessary (Swan
Song)

B-52'S—-(W8)

TIM CURRY —Fearless (A&M)
QUEEN—Luwve Killers(Elektra)

STANLEY CLARKE —| Wanna Play For You
(Nemperor)

THE CARS—Candy-0 (Elektra)

NICK LOWE —Labour Of Lust (Columbia)

WHFS-FM~Washington D.C. (David Einstein)

]
.
[
.
[
.
*

*
*

*

THIRD WORLD -The Story'sBeen Told (Island)
THE REDS—(ASM)

RACHEL SWEET~F ool Around (Stiff /Columbia)
JOHN COUGAR-(Riva)

JEV=(Pacific Arts)

MARC BENNO—Lost In Austin (A&M)

THE RUMOUR~Frogs, Sprouts, Clogs & Krauts
(Arista)

NICK LOWE-Labour Of Lust (Columbia)

DAVE EDMUNDS—Repeat When Necessary (Swan
Song)

BRAM TCHAIKOVSKY ~Strange Man, Changed Man
tPolydorzRadar)

National Breakouts

KINKS—Low Budget (Arista)

DAVE EDMUNDS—Repeat When Necessary (Swan Song)
NEIL YOUNG & CRAZY HORSE—Rust Never Steeps (Reprise)
PAT TRAVERS—Go For What You Know (Potydor)

WSHE-FM—Ft. Lawderdale (Michelle Rebinson)

L]
L]
[
*
*
*
*

MICHAEL STANLEY—Greatest Hints (Arista)
THEA'S—(Arista)

PURE PRAMSE LEAGUE—Can't Hold Back (RCA)
THE KMACK-Get The Knack (Capitol)

THE CARS—Candy-O (Elektra)

WINGS—Back To The Egg (Columbia)

CLIMAX BLUES BAND—Real To Ree! (WB)

ZETA-7 (WORJ)-FM—Oriando (Bill Mims)

* % % % @

MICHAEL STANLEY—Greatest Hints (Arista)
CRIMSON TIDE —Reckless Love (Capitol)

MICK LOWE—Labour Of Lust (Columbia)

DAYE EDMUNDS—Repeat When Necessary (Swan
Song)

THE RECORDS —(Virgin)

THE KRACK-Get The Knack (Capitol)

RENRY PAUL BAND - Grey Ghost (Atlantic)
BLACKFOOT-Strikes (Atco)

THE CARS—Candy-0 (Elektra)

* WKDF-FM—NRashvite (s Snsed)

*
*
*

DAVE EDMUNDS—Repeat When Necessary (Swan
Song)

STANLEY CLARKE—) Wanna Play For You
{Nemperor)

CHARLIE DANIELS BAND-Million Mile Reflections
(Epic)

BAD COMPANY - Desolation Angeis (Swan Song)
KANSAS ~Monolith (Kirshner)

WINGES —Back To The Egg { Columbia)

WOQDR-FM—Raleigh (Dan Bruaty)

WALTEREGAN—Hi Fi (Columbia)

NEIL YOUNG & CRAZY HORSE ~Rust Never Sleeps
{Reprise)

® RYCOODER-Bop Tilt You Orop (WB)
©  POINT BLANK-Airplay (MCA)

JENNIFER WARNES —Shot Through The Heart
(Arista)

HOTEL-(MCA)

CHARLIE DANIELS BAND —Million Mile Reftections
(Epic)

TARNEY/SPENCER BAND—Run For Your Life
(AZM)

MIKE CROSS - The Bounty Hunter (Moonlight)
NANTUCKET-Your Face Or Mine (Epic)

Northeast Region

® TOPADD ONS:

THE REDS— (ALM)

TIM CURRY —Fearless (ASM)

MICHAEL STANLEY—Greatest Hints (Arista)
RACHEL SWEET—Fool Around (Stiff/ Columbia)

*TOP REQUEST/AIRPLAY

THE CARS—Candy-O (Elektra)

THE KNACK—Get The Knack (Capitol)

CHARLIE DANIELS BAND—Miftion Mile
Reflections (Epic)

THE WHO~The Kids Are Alright (MCA)

breakouts

BREAKOUTS:

THE KINKS—Low Budget (Arista)

NEIL YOUNG & CRAZY HORSE—Rust Never
Sleeps (Reprise)

DAVE EDMUNDS—Repeat When Necessary
{Swan Song)

ROBIN WILLIAMS - Reality—What A Concept
(Casablanca)

WNEW-FM—New York (Maryanne Mcintyre)

*
*
*

THEREDS -(ASM)

DAVE EDMUNDS—Repeat When Necessary (Swan
Song)

MICHAEL STANLEY—Greatest Hints (Arista)
PETER TOSH—Mystic Man (Rolling Stones)

ROBIN WILLIAMS —Reality—What A Concept
(Casablanca)

JIMEHENDRIX~The Essentiat fimi Hendrix Volume
Two(Reprise)

NEIL YOUNG & CRAZY HORSE—Rust Never Sleeps
(Reprise)

THE CARS—Candy-0 (Elektra)
PETERFRAMPTON—Where | Should Be (AGM)
KINKS—Low Budget (Arista)

WRNW-FM-New Yovl(GaryAlelb'ank)

WALTER EGAN—Hi Fi {Columbia)

JOHN COUGAR—(Riva)

EMIGRE~(Chrysalis)

JEREMY SPENCER BAND—Fiee (Atlantic)
RACHEL SWEET~Fool Around (Stiff/ Columbia)

*  NEILYOUNG & CRAZY HORSE —Rust Never Steeps

»*

(Reprise)
CARLY SIMON-Spy (Elehtra)
PETER FRAMPTON—Where | Should Be (ASM)

% JAMES TAYLOR—Flag (Columbia)

WUIR-FM—RNew York (D. McNamara/L. leinman)

*

DAVE EDMUNDS —Repeat When Necessary (Swan
Song)

BILLFALCON-Improper Attire (UA)
PETERTOSH—Mystic Man (Rolling Stones)
HOTEL—(MCA)

THEREDS—(ASM)

ROBIN WILLIAMS —Reality—What A Concept
(Casablanca)

KINKS—Low Budget (Arista)

NCK LOWE—Labour Of Lust (Columbia)

CHARLIE DAMIELS BAND—Million Mite Reflections
(Epic)

GRANAM PARKER & THE RUMOUR—Squeezing Out
Sparks (Arista)

WOUR-FM—Syracuse/ Utica (Robin Sherwin)

* % % % @ ¢ ¢ O o

DAVE EDMUNDS—Repeat When Necessary (Swan
Song)

POINT BLANK —Airplay (MCA)
CRIMSON TIDE ~Reckless Love (Capitol)
POUSETTE DART BAND—Never Enough (Capitol)
HOTEL-(MCA)

JOHN MOONEY - Coming Your Way (Blind Pig)
THE CARS—Candy-0 (Elektra)

THEKMACK~Get The Knack (Capitol)
SUPERTRAMP -Breakfast In America (ASM)

GRAHAM PARKER & THE RUMOUR-Squeezing Out
Sparks (Asista)

WBUF-FM—Bufalo (Jeff Appleton)

* % ¢ & & & o o

* *

BILLY THORPE ~Children Of The Sun (Capricorn)
CHOPPER—(Asiola)

1AN DURY—Do It Yourself (Stiff /Epic)

GREG KIHN—With The Naked Eye (Berserkley)
TIMCURRY -Fearless (A&M)

KINKS— Low Budget (Arista)
SUPERTRAMP—Breakfast In America (A&M)
CHARLIE DANIELS BAND—Million Mile Reflections
(Epic)

FLASH AND THE PAN—(Epic)
TRIUMPH-Just A Game (RCA)

WPX-FM—New York (Meg Griffin)

* % % 6 & o o

*

TIM CURRY —Fearless (ASM)

LAN GOMM—Gomm With The Wind (Epic)
MICHAEL STANLEY —Greatest Hints (Ansta)
JEREMY SPENCER BAND—Flee (Atlantic)
THE KNACK—Get The Knach (Capitol)

LENE LOVICH-Stateless (Stiff/Epic)

JOE JACKSON—Look Sharp (ASM)

THE WHO—The KidsAre Alright (MCA)

WMMR-FM~Philadelphia (D. Hungate/). Pollack)

L]
]
.
L]
.
*
*
*
*

KINKS—Low Budget (Arista)

LAZY RACER-(ASM)

NILS LOFGREN-Nils (A&M)

GATO BARBIERI - Euphoria (ASM)

THE REDS—(ASM)

THEWHO-The KidsAre Alright (MCA)
WINGS—Back ToThe £gg (Columbia)

THE CARS—Candy-0 (Elektra)
SUPERTRAMP—Breaktast In America (ARM)

WBRU-FM—Providence (Jeremy Schiosberg)

* % % % © o

KINKS—Low Budget (Arista)

NEIL YOUNG & CRAZY HORSE—Rust Never Sleeps
(Reprise)

DAVE EPMUNDS—Repeat When Necessary (Swan
Song)

TIM CURRY—Fearless (ASM)

WALTER EGAN—H F1 (Columbia)

JOHN COUGAR—(Riva)

THE CARS—Candy-0 (Elektra)

NILS LOFGREN—Nils (ASM)

THE KNACK—Get The Knack (Capitol)
MCK LOWE—Labour Of Lust (Columbia}

WHCN-FM—Hartford (Michael Picozzi)

KINKS—Low Budget (Arista)

ROBIN WILLIAMS—Reality - What A Concept
(Casablanca)

RACHEL SWEET—Fool Around (Stiff/Columbia)

® THERECORDS—(Virgin)
© NEILYOUNG & CRAZY HORSE —Rust Never Sleeps

* * % °

*

{Repnise)

GREG KINN—With The Naked Eye (Beserkley)
THE KNACK—Get The Knack (Capitol)

THE CARS— Candy-O (Elektra)

CHARLIE DANIELS BAND—Million Mile Reflec
tions (Epic)

KANSAS—Monolith (Kirshner)

‘© Copyright 1979, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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JULY 21, 1979, BILLBOARD

Billboard Singles Radio Action

THE KNACK~—My Sharona (Capitol)
ROBERT JOHN—Sad Eyes (EMI)
(D) McFADDEN & WHITEHEAD~Ain t No Stoppin’ Us Now (P {.R.)

D-Discotheque Crossover

ADD ONS--The two key proc
ucts added at the radio stations
fisted as determuned by station
personnel

PRIME MOVERS-—The tw

products registenny the great
est proportionate upward
movement on the station s
playhist as determined by sta
tion personnel

BREAKOUTS —Billboard Chart
| Dept summary of Add On and
Prime Mover information to re
flect greatest product actiity
at Regional and National levels

Pacific Southwest Region

® TOP ADD ONS

ROBERT JOHN-Sad Eyes (EMI
(D) PATRICK HERNANDEZ-Born To Be Alive
Columbia)
ELECTRIC LIGHT ORCHESTRA-Oon t Bring Me
Down (Jet)

* PRIME MOVERS

THE KNACK—My Sharona (Capitol)

DR. HOOK-When You're In Love With A
Beautitul Woman (Capitol)

NISS~1 Was Made For Loving You (Casablanca)

BREAKOUTS

LITTLE RIVER BAND~Lonesome Loser
(Capitol)

RICKIE LEE JONES-Youngblood (Warner
Brothers)

ROBERT PALMER-Bad Case Of Loving You
(Warner Brothers)

KHI-LA.
o LITTLE RIVER BANO-Lonesome Loser
(Capitol)

@ PATRICK HERNANDEZ—-Born To Be Alive
(Columbia)

+ OR.HOOK—When You're In Love With A
Beautitul Woman (Capitol) 22:13

+ DAVIO NAUGHTON-Malun’ It (RS0) 26:12
KRTH (FM)-LA.
o ROBERT PALMER-Bad Case Of Loving You
(WB)
o RICKIE LEE JONES-Young Blood (WB)
# THE KNACK— My Sharona (Capitot) 13-4

» EARTH,WINO & FIRE—After The Love Has
Gone (ARC) 28-21

KFI-LA.
© ROBERT JOHN-Sad Eyes (EMI)

« ELTON JOHN-Mama Can t Buy You Love
(MCA 159

O« CHIC-Good Times (Atlantic) 25-15
KCBQ-—San Diego
® ROBERTJOHN-Sad Eyes (EMI)
De CHIC-Good Times (Atiantic)
KFXM—San Bernardino
D+ McFADDEN & WHITEHEAD—-Ain't No
Stoppin UsNow (P.I.R.) 29- 20

« EARTH, WINO & FIRE—After The Love Has
Gone (ARC) 30-22

KERN—Bakersfield

De CHIC~Good Times (Atlantic)
o WETWILLIE-Weekends (Epic)

* ELTON JOHN—Mama Can’t Buy You Love
(MCA) 21 11

O DONNA SUMMER-Bad Girls (Casablanca)
104

KOPA—Phoenix
© MARSHALL TUCKER BAND-Last Df The
Singing Cowboys (WB)

o LITTLE RIVER BAND —Lonesome Loser
(Capitol)

« DR.HOOK-When You re in Love With A
Beautiful Woman (Capitol) 10-4

O KISS—iWasMade For Lovin You
{Casablanca) 15-7

KTKT-Tucson

e ROBERTJOHN-Sad Eyes (EMD)
o NIGHY—Hot Summer Nights (Pianet
0w BARBRASTREISAND—The Main Event
(Columbia)21 12

» RAYDIO-You Can't Change That (Arista)
20-11

KQEO- Albuquerque
o SUPERTRAMP-Goodbye Stranger (A&M)

o LITTLE RIVER BAND—Lonesome Loser
(Capitot)

« CHARLIE DANIELS BAND— The Devil Went
Down To Georgia (Epic) 10-18

« BLONDIE-Dne Way Or Another ( Chrysalis)
3423

KENO—Las Vegas
Oe BARBRA STREISANO—Main Event
(Columbia)
o SUPERTRAMP-Goodbye Stranger (A&M)

O+ OONNASUMMER-Bad Gurls (Casablanca)
157

« RAYDI0-You Can't Change That (Anista)
18-11

KFMB-—San Diego
& MAXINE NIGHTINGALE—LeadMe Dn
(Windsong)

o ELECTRICLIGHT ORCHESTRA—Don't Bring
Me Down (Jet)

« THE KNACK—My Sharona (Capitol) 29-20

O+ KISS—|WasMade For Lovin You
(Casablanca) 20-11

Pacific Northwest Region

DR. HOOK-When You're In Love With A

Beautstul Woman (Capitol)
RAYDIO-You Can't Change That (Arista)
THE KNACK - My Sharona (Capitol)

PRIME MOVERS

OONNA SUMMER—Bad Girls (Casablanca)

ELTON JOHN—Mama Can't Buy You Love
(MCA)

JOHN STEWART-Gold (RSO)

BREAKOUTS

LITTEL RIVER BAND-10nesome Loser
(Capitol)

EARTH, WIND & FIRE - After The Love Has
Gone (ARC)

ROBERT PALMER-Bad Case Of Loving You
{Warner Brothers)

KFRC-San Francisco
o OR.HOOK-When You re In Love With A
Beautiful Woman (Capitol)
e RAYDIO-You Can't Change That (Anista)
« THEKNACK-My Sharona (Capitol) 23-9

« JOE JACKSON-~Is She Reaily Going Out
With Him (A&M) 18-12

KYA—San Francisco
D« DONNASUMMER-Bad Guis (Casablanca)
9.1

+ OR.HOOK—When You re In Love WithA
Beautitul Woman (Capitol) 13-9

KLIV-San Jose

De G.Q.—1D00 Love You (Arista)
o ROBERTJOHN-Sad Eyes (EMI)

D McFAODEN & WHITEHEAO-An't No
Stoppin’ Us Now (P.1 R} 10-5

« KISS—|Was Made For Lovin You
(Casablanca) 13-7

KROY-Sacramento

De CHIC—Good Times (Atlantic)

o ROBERT PALMER-Bad Case Ot Loving You
(WB)

+ GERRY RAFFERTY - Days Gone Down
(United Artists) 17-14

« JOHN STEWART-Goid (RSO) 16-10
KYND—Fresno
o MARSHALL TUCKER BAND - Last Of The
Singing Cowboys (WB)

® JAMES TAYLOR-Up On The Root
(Columbia)

+ BARBRASTREISAND—The Main Event
(Columbia) 11-6

+ ANNE MURRAY—Shadows In The Moonlight
(Capstol) 19-8

KGW~Portland

o EARTH, WIND & FIRE—After The Love Has
Gone (ARC

o LITTLE RIVER BAND - Lonesome Loser
(Capitol®

 JOHN STEWART-Gold (RSD) 15

* ELTON JOHN—Mama Can't Buy You Love
(MCA) 14-10

Playlist Prime Movers *

Based on station playlists through Thursday (7/12/79)

CHARLIE DANIELS BAND—The Devil Went Down To Georgia (Epic)
BARBRA STREISAND—Main Event (Columbia)
DR. HOOK—When You're In Love With A Beautiful Woman (Capitol)

KING-Seattle
* g?l_l!MSUMMER-Baderls(CasabIanca)
-1l
« ELTONJOHN—-Mama Can't Buy You Love
(MCA) 14-10
KJRB—Spokane
© THE KNACK ~My Sharona (Capitol)

® LITTLE RIVER BANO - Lonesome Loser
(Capitol)

D« OONNASUMMER-Bad Giris (Casablanca)
94

O« BARBRASTREISANO—The Main Event
(Columbia) 25-16

KTAC-Tacoma

® THE KNACK—My Sharona (Capitol)

o EARTH, WINO & FIRE—After The Love Has
Gone (ARC)

O« ANITAWARO-Ring My Bell (Juana) 7-3

+ OR.HOOK~When You're in Love With A
Beautiful Woman (Capital) 16-12

KCPX-Salt Lake City
® EARTH, WINO & FIRE—After The Love Has
Gone (ARC)

o LITTLE RIVER BANO—Lonesome Loser
(Capitol)

D« DONNASUMMER~Bad Girls (Casablanca)
17:10

« JOHNSTEWART-Gold (RSO) 115
KRSP—Salt Lake City

o ROBERT JOHN-Sad Eyes (EMI)
o EOOIE RABBITT—Suspicions (Elektra)

« GERRY RAFFERTY-Days Gone Down
{United Artists) 10-5

# ATLANTARHYTHM SECTION-Do It Or Die
(Polydor/BG0) 12-6

KIMN—Oenver

0e CHIC-Good Times (Atfantic)
o THE XNACK— My Sharona (Capitol)

« GERRY RAFFERTY—Days Gone Down
(United Artists) 10-5

* ELTONJOHN—Mama Can't Buy You Love
(MCA)9-4

KIR-Seattle
* ig?RTRAMP-Goodbye Stranger (A&M)
# ANITAWARO-Ring My Bell (Juana) 8-2
KYYX-Seattle
o LITTLE RIVER BANO—-Lonesome Loser
(Capitol)
* ggNNA SUMMER-Bad Girls (Casabianca)

* GERRY RAFFERTY—Days Gone Down
(United Artists) 11-8

KCBN-Reno

o SUPERTRAMP-Goodbye Stranger (A&M)

o LITTLE RIVER BAND—Lonesome Loser
(Capitod)

* WINGS—Getting Closer (Columtia) 23-14

« ELTON JOHN—Mama Can't Buy You Love
(MCA) 18-11

North Central Region

® TOP ADD ONS

THE KNACK-~My Sharona (Capitol)

CHARLIE DANIELS BAND-The Oevil Went
Down To Georgra (Epic)

PATRICK HERNANDEZ~Born To Be Alive
{Columbia)

PRIME MOVERS:

McFADDEN & WHITEHEAD-Ain't No Stoppin
Us Now (P LR

ROBERT JOHN-~Sad Eyes (EMI)

DR. HOOK-~When You're In Love With A
Beautiful Woman (Capitol)

BREAKOUTS:

LITTLE RIVER BAND-Lonesome Loser
(Capitoh)

LOU RAWLS -1 et Me Be Good To You (P.L.R)

SUPERTRAMP—Goodbye Stranger (A&M)

CKLW- Detroit

o THEXNACK—My Sharona(Capitol)

o LOU RAWLS-Let Me Be Good To You
(PIR)

 JOHN STEWART-Gold (RSO) 26-17

+ DIONNE WARWICK —'It Never Love This
Way Again (Arista) 7-4

WORQ-Oetroit

o OEBBIEJACOBS—-Don't YouWant My Love
(MCA)

o AKB-Don't Sit Down (RSO)
« SWITCH-Best Beat (Gordy) 16-13

+ STEPHANIE MILLS - Put Your Body into It
(RCA)X-18

WTAC—Flint

o OIONNE WARWICK—1'll Never Love This
Way Again (Arista)

o LITTLERIVER BAND~Lonesomer Loser
(Capitol)

1.96 (W2ZR-FM)—Grand Rapids
o WETWILLIE-Weekends (Epic)

© CHARLIE OANIELS BANO—The Devil Went
Down To Georgia (Epic)

D ANITAWARO-Ring My Bell (Juana) 14-8

* ATLANTARHYTHM SECTION-Do it Or Die
(Polydor/BGD) 26-19

WAKY—Louisville

De BARBRA STREISANO—Main Event
(Columbia)

© JOE JACKSON—Is She Really Going Out
With Him (A&M)

WBGN-—Bowling Green

® ELECTRIC LIGHT ORCHESTRA-Don't Bring
Me Down (Jet)

® ROBERT PALMER-Bad Case Of Loving You
(WB)

* JOE JACKSON—Is She Really Going Out
With Him (A&M) 25-15

+ ROBERTJOHN-Sad Eyes (EMI)27-20
WGCL-Cleveland

Oe PATRICK HERNANOEZ—Born To Be Alive
(Columbia)

o LITTLE RIVER BANO~Lonesome Loser
(Capitol)

+ THEXNACK—-My Sharona (Capitol) 24-16
+ ROBERTJOHN-Sad Eyes (EM1) 27-19
WZZP-Cleveland

o LITTLE RIVER BANO-Lonesome Loser
(Capitol)

o THE KNACK—My Sharona (Capitol)
* THE CARS—Let's Go (Elektra)23-16

+ BARBRA STREISAND - The Main Event
(Columbia) 20-12

0-102 (WKRO-FM)—Cincinnati

® ATLANTARHYTHM SECTION-Do It Or Dee
(Polydor/MVP)

Da McFAOOEN & WHITEHEAO-Ain't
Stoppin’ Us Now (P1.R.) 30-25

+ RAYDIO-You Can't Change That (Arista}
28-23

WNCI-Columbus

De BARBRASTRE!SANO-The Main Event
(Cotumbia)

De CHIC-Good Times (Atlantic)

O« McFAOOEN & WHITEHEAD-Ain't No
Stoppin’ Us Now (P.1.R.) 24-8

+ DR.HOOK—When You're In Love WithA
Beautiful Woman (Capitol) 22-9

WCUE—Akron

o EARTH, WIND & FIRE—After The Love Has
Gone (ARC)

© CHARLIE DANIELS BAND—The Devil Went
Down To Georgia (Epic)

+ ROBERT JOHN-Sad Eyes (EM) 35-29

D#.CHIC=Cood Times (Atlantic) 28-20

Regional Breakouts & National Breakouts

LITTLE RIVER BAND—Lonesome Loser (Capitol)
SUPERTRAMP—Goodbye Stranger (A&M)
ROBERT PALMER—Bad Case of Loving You (Warner Brothers)

13.Q (WKTQ)—Pittsburgh
o THE XNACK—My Sharona (Capitol)

® CHARLIE DANIELS BANO-The Devil Went
Down To Georgia (Epic)

+ McFADDEN & WHITEHEAD-Awn't No
Stoppin’ UsNow (P.1.R.}17-9

O CHIC-Good Times (Atlantic) 11-7
WPEZ— Pittsburgh

o SUPERTRAMP-Goodbye Stranger (A&M)
e BLACKFOOT-Highway Song (Atco)
+ POCO-Heart 0f The Night (MCA) 16-12

+ DR.HOOK-When You're In Love With A
Beautiful Woman (Capitol) 11-7

Southwest Region

® TOP ADD ONS

KANSAS-People Of The Southwind (Kirshner)

BARBRA STREISAND-Main Event (Columbia)

CHARLIE DANIELS BAND - The Devil Went
Down To Georgia (Epic)

* PRIME MOVERS

MAXINE NIGHTINGALE-Lead Me On
{Windsong
(D) KISS~1Was Made For Loving You
(Casablanca
(D) CHIC—Good Times (Atlantic)

BREAKOQUTS:

EARTH, WIND & FIRE—After The Love Is Gone
(ARC)

BONNIE POINTER-Heaven Must Have Sent
You (Motown)}

PEACHES & HERB-We've Got Love (Polydor/
MVP)

KILT-Houston
Oe BONNIE POINTER—Heaven Must Have
Sent You (Motown)

De BARBRASTREISANO-The Main Event
(Columbia)

O CHIC-Good Times (Atlantic) 28-12

D KISS—IWas Made For Lovin’ You
(Casablanca) 21-11

KRBE - Houston

® ROCKETS—OhWell (RSO)

® CHARLIE OANIELS BANO-The Devil Went
Down To Georgia (Epic)

* THE KNACK—My Sharona (Capitot) 28-21
# CHEAP TRICK—1Want You To Want Me
(Epic) 6-2
KLIF-0allas
© MAXINENIGHTINGALE-Lead Me On
(Windsong)

® KANSAS—People 0f The Southwind
(Kirshner)

D KISS—1WasMade For Lovin' You
(Casabfanca) 28-23

+ ANNE MURRAY-Shadows In The Moonlight
(Capitol) 24-21
KNUS-FM—Dallas
e K.C.& THE SUNSHINE BANO- Do You
Wanna’ Party (Sunshine Sound)
o SPYRO GYRA—-Morming Dance (Infimity)

+ EARTH, WIND & FIRE~After The Love Has
Gone (ARC) 40-35

* MAXINE NIGHTINGALE—Lead Me On
(Windsong) 34-24

KF)Z-FM (2-97)—Ft. Worth
® KANSAS—People Of The Southwind
(Kirshner)
® POCO-Heart Of The Night (MCA)

# KANSAS—People Of The Southwind
(Kirshner) 21-14

+ DR.HOOK—When You're In Love WithA
Beautiful Woman (Capitol) 18-8

WKY—Oklahoma City

De CHIC-Good Times (Atlantic)

® PEACHES & HERB-We've Got Love
(Polydor/MVP)

# RAYDIO-You Can't Change That (Arista)
2413
* WINGS—Getting Closer (Columbia) 22-19
KELI-Tulsa
De BARBRA STREISAND—The Main Event
(Columbia)
@ CHARLIE DANIELS BAND—The Devil Went
Down To Georgia (Epic)
* ELTON JOHN-Mama Can't Buy You Love
(MCA)11-5
# GERRY RAFFERTY—Days Gone Down (UR)
12-7

WTIX—~New Orleans

® WINGS—Getting Closer (Columbia}

o EARTH, WIND & FIRE-After The Love Has
Gone (ARC)

« MAXINE NIGHTINGALE—~Lead Me On
{(Windsong) 18-14

O CROWD PLEASERS—Freaky People
(Westbound) 14-1

WNOE—~New Orleans
® BRAM TCHAIXOVSKY—Girl OfMy Dreams
(Polydor/Radar)

@ EARTH, WIND & FIRE-After The Love Has
Gone (ARC)

+ MAXINE NIGHTINGALE-Lead Me Dn
(Windsong) 21-18

D« CROWD PLEASERS—Freaky People
(Westbound) 26-12

KEEL—Shreveport
o KISS—1Was Made For Lovin’ You
(Casablanca)

o KANSAS—People Of The Southwind
(Kirshner)

* McFAODEN & WHITEHEAD-Ain't No
Stoppin’ UsNow (P.1.R.) X-26

+ MAXINE NIGHTINGALE-LeadMeOn
(Windsong) X-25

Midwest Region

® TOP ADD ONS

(D) DONNA SUMMER~Bad Girls (Casablanca)
(D) CHIC-Good Times (Atlantic}
JOE JACKSON~Is She Really Going Out With
Him (A&M)

* PRIME MOVERS:

(D) BARBRA STREISAND-Main Event (Columbia)
CHARLIE DANIELS BAND - The Devil Went
Down To Georgra (Epic)
ABBA-Does Your Mother Know (Atlantic)

BREAKOQUTS:

THE KNACK—My Sharona (Capitol)

EDDIE RABBITT-Suspicions (Columbia)

LITTLE RIVER BAND - Lonesome Loser
(Capitol)

WLS—Chicago
® RICKIELEE JONES—Chuck E's in Love (WB)
® RAYODIO-You Can't Change That (Arista)
O« CHIC—-Good Times (Atlantic) 30-21

 ELECTRIC LIGHT ORCHESTRA—Shine A
Little Love (Jet) 2518

WEFM—Chicago
o JOEJACKSON—IsShe Really Going Qut
With Him (A&M)

o ELTONJOHN-Mama Can't Buy You Love
(MCA)

* THECARS-Let's Go (Elektra) 29-24

# ELECTRIC LIGHT ORCHESTRA-Shine A
Little Love (Jet) 9-6

WROK—Rockford

e SUPERTRAMP-Goodbye Stranger (A&M)

o LITTLE RIVER BANO ~Lonesome Loser
(Capitol)

+ JOHN STEWART-Gold (RSO) 26-15
# CHARLIE OANIELS BANO—The Devil Went
Down To Georgia (Epic) X-21
WIFE- Indianapolis
o MAUREEN McGOVERN-Different Worlds
(Warner/Curb)
© MAXINE NIGHTINGALE-Lead Me On
{Windsong)
D« BARBRASTREISANO-The Main Event
(Columbia) 3226

+ BLONOIE-One Way Or Another (Chrysalis)
26-20
(Continued on page ’4)
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Suddenly,
Tom Browne is Trumpet.

Tom Browne. Hailed by George Benson as
"one of the finest new talents around

by any musical standard,” Tom Browne is an

astonishing new force on trumpet.

And now, his great debut album is here —

BROWNE SUGAR. Brilliantly produced by

Dave Grusin and Lany Rosen, it featuresTom

in every setting ranging from ballads to

jazz-funk — and lets you know a new crossover

staris here —Tom Browne!

Tom Browne’s BROWNE SUGAR.
On Arista/GRP Records and Tapes.
ST,

Solx
“T ARISTA
GRP 5003

Produced by Dave Grusin and Larry Rosen
for Grusin/Ros=n Productions.
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® Continued from page 22
WNDE~ Indianapolis

o EARTH, WIND & FIRE-After The Love Has
Gone (ARC)

o CHARLIE DANIELS BAND—The Devil Went
Down To Georgia (Epic)

D# McFADDEN & WHITEHEAD -Ain't No

KLEO-Wichita

o SUPERTRAMP—Goodbye Stranger (A&M)

® JOURNEY-Lovin’, Touchin’, Squeezin’
(Columbia)

* KANSAS-Peopie Of The Southwind
(Kirshner) 10-7

# ANNEMURRAY-Shadows In The Moonlight
(Capitol) 9-6

WORC—Hartford

o CHIC—Good Times (Atlantic)
® WET WILLIE-Weekends (Epic)

* JOEJACKSON~Is She Really Going Out
With Him (A&M) 30-25

 MAXINE NIGHTINGALE- LeadMe On
{(Windsong) 20-15

WLEE-Richmond
© MAUREEN McGOVERN - Different Worlds
(Warner/Curb)
De CHIC—-Good Times (Atlantic)
# ABBA-Does Your Mother Know (Atlantic)
138

+ BLONDIE—One Way Or Another (Chrysalis)
17-11

WOAM —~Miami
® MAXINENIGHTINGALE—Lead MeOn
{Windsong)

o ELTONJOHN-MamaCan’t Buy You Love
(MCh)

D« BARBRA STREISAND-The Main Event
(Columbia) 8-3

+ RAYDIO-You Can’t Change That (Arista)

(WBYQ) 92-Q—-Nashville

o PEACHES & HERB-We've Got Love
(Polydor/MVP)

© ATLANTARHYTHM SECTION-Do It Or Die
(Polydor/BGO)

* WINGS—-Getting Closer (Columbia) 22-15
# CHARLIE DANIELS BAND - The Oevil Went

Stoppin' UsNow(P.1.R.) 15:8 WPRO (AM)— Providence WRVQ-Richmond ) 10-6 Down To Georgia (Epic) 15-4
# ANNE MURRAY—Shadows In The Moonlight Nor theost Reglon o EARTH, WIND & FIRE-After The Love Has o (UCTTLtE llt)wm BAND—Lonesome Loser WMJX (96X) —Miami WHBQ-Memphis
apitol

(Capitol) 18-10
WOKY-Milwaukee

o SPYRO GYRA—-Morning Dance (Infinity)
© ROBERT JOHN-Sad Eyes (EMI)

 CHEAP TRICK~1Want You ToWant Me
(Epic) 8-4

# DR.HOOK-When You'reln Love WithA
Beautiful Woman (Capitol) 13-7

WIUU-FM —Milwaukee

o FLASH & THE PAN—Hey Saint Peter (Epic)
® NICK LOWE-Cruel To Be Kind (Columbia)

# JOE JACKSON~Is She Really Going Out
With Him (A&M) 18-10

 ANNE MURRAY-Shadows tn The Moonlight
(Capitol)9-9

KLSQ-FM - St. Louis

# CHARLIE DANIELS BAND-The Devil Went
Down To Georgia (Epic) 11-1

 JAMES TAYLOR—Up On The Roof
(Columbia) 9-5

KXOK-St. Louis

o EDDIE RABBITT~Suspicions (Elektra)
 JOHN STEWART~Gold (RS0) 12-8

+ DR.HOOK-When You're InLove WithA
Beautiful Woman (Capitol) 15-10

KIDA—Des Moines

o ELTON JOHN-Mama Can't Buy You Love
(MCa)

© CHARLIEDANIELS BAND -The Devil Went

® TOP ADD ONS:

THE CARS - Let's Go (Elektra)

McFADDEN & WHITEHEAD—Ain't No Stoppin
UsNow (P.LR)

WET WILLIE-Weekends (Epic)

* PRIME MOVERS:

DR. HOOK—When You're In Love With A
Beautiful Woman (Capitol)

CHIC—Good Times (Atlantic)

DAVID NAUGHTON—Makin’ It (RSO)

BREAKOUTS:

HOY CHOCOLATE—-Going Through The Motions
(Infimity)

SNIFF "N’ THE TEARS—Driver's Seat (Atlantic)

SUPERTRAMP~Good Bye Stranger (A&M)

WABC-New York

# DAVID NAUGHTON-Makin' It (RS0) 26-16

+ DR.HOOK-WhenYou'rein Love WithA
Beautiful Woman (Capitol) 17-14

99.X~New York

# PETER FRAMPTON-1Can't Stand it No
More (A&M) 27-22

+ TEDDY PENDERGRASS~Turn Off The Light
(P.iR.)16-11

WPTR—Albany

Gone (ARC)

© DOLLY PARTON-You're The Only One
(RCA)

+ ELTDNJOHN-Mama Can't Buy You Love
(MCA) 15-8

 PEACHES & HERB—We've Got Love
(Polydor/MVP) X-20

WPRO-FM—Providence
o SUPERTRAMP-Goodbye Stranger (A&M)
o THECARS—Let's Go (Elektra)

# RAYDID-You Can’t Change That (Arista)
21-11

# OAK-Thisls Love (Mercury) 25-18
WICC—Bridgeport

o SUPERTRAMP-—Goodbye Stranger (A&M)

® RICKIE LEE JONES—Young Biood (WB)

# ELTON JOHN-Mama Can't Buy You Love
(MCA)13-8

# RAYDIO-You Can't Change That (Arista)
22-11

Mid-Atlantic Region

® TOP ADD ONS:
ROBERT JOHN-Sad Eyes (EMI)
THE KNACK—My Sharona (Capitol)

ELECTRIC LIGHT ORCHESTRA—Shine A Little
Love (Jet)

* PRIME MOVERS:

RAYDIO-You Can't Change That (Anista)

o ELECTRICLIGHT ORCHESTRA-Don't Bring
Me Down (Jet)

 BLONDIE—One Way Or Another (Chrysalis)
148

+ ROBERT JOHN-Sad Eyes (EMI)31-16
WAEB - Allentown
De McFADDEN & WHITEHEAD-Ain't No
Stoppin’ UsNow (P.L.R.)
@ RAYDIO-You Can’t Change That (Arista)

+ BRAM TCHAIKOVSKY—Girl Of My Dreams
(Polydor/Radar) 30-20

D« BARBRASTREISAND-The Main Event
(Columbia) 21-13

WKBO-Harrisburg

® SUPERTRAMP-Goodbye Stranger (A&M)

o ROBERT JOHN-Sad Eyes (EM1)

# MAXINE NIGHTINGALE - Lead Me On
(Windsong) 25-16

# CHARLIE DANIELS BAND-The Devil Went
Down To Georgia (Epic) D-23

Southeast Region

® TOP ADD ONS.

EARTH, WIND & FIRE—-After The Love Is Gone
(Arc)

DIONNE WARWICK —I'!l Never Love This Way
Agan (Ansta)

MAXINE NIGHTINGALE—Lead Me On
(Windsong)

* PRIME MOVERS:
CHARLIE DANIELS BAND—The Devil Went

Down To Georga (Epic)
BARBRA STREISAND—The Main Event

De AKB-Stand Up, Sit Down (RSO)
® ASHFORD & SIMPSON—Found A Cure (WB)

D« EDWIN STARR—H.A.P.P.Y. Radio (20th
Century)9-5

D« CANDISTATON—When You Wake Up
(Polydor/Radar) 11-6

Y-100 (WHYI-FM) - Miami
o JOHN STEWART-Gold (RSO)
De G.Q.-1Do Love You (Arista)
D« CHIC—Good Times (Atlantic) 12-7
# RAYDIO-You Can't Change That (Arista)
WLOF-Orlando
o EARTH, WIND & FIRE—-After The Love Has
Gone (ARC)

o SNIFF "N’ THE TEARS—Driver’s Seat
(Atlantic)

% CHARLIE DANIELS BAND- The Devil Went
Down To Georgia (Epic) 23-12

# RAYDIO-You Can’t Change That (Arista)
21-23

Q-105 (WRBQ-FM)-Tampa
® MAXINE NIGHTINGALE-Lead Me On
(Windsong)

o ELTONJOHN-MamaCan't Buy You Love
(MCA)

D« DONNA SUMMER—Bad Girls (Casablanca)
134
# RAYDIO-You Can’t Change That (Arista)
179

BJ-105 (WBJW-FM)—0Orlando
© EARTH, WIND & FIRE-After The Love Has
Gone (ARC)

© SNIFF’N'THE TEARS - Driver's Seat
(Atlantic)

De G.Q.-1Do Love You (Arista)
® RAYDID-You Can't Change That (Arista)

# DR.HODK—When You're In Love WithA
Beautiful Woman (Capitol) 22-12

# CHARLIE DANIELS BAND -The Devil Went
Down To Georgia (Epic) 16-10

WFLI-Chattanooga
® POCO-Heart Of The Night (MCA)

® KANSAS—People Of The Southwind
(Kirshner)

D* McFADDEN & WHITEHEAD-Ain’t No
Stoppin’ Us Now (P.1.R.} 25-16

# EDDIERABBITT-Suspicions (Elektra) 23
15

WRJZ-Knoxville

o NIGHT-Hot Summer Nights (Planet)

o LITTLERIVER BAND-Lonesome Loser
(Capitol}

# WINGS-Getting Closer (Columbia) 21-18

D« BARBRASTREISAND-The Main Event
(Columbia) 33-17

WGOW-Chattanooga

De BOMNIE POINTER—Heaven Must Have
Sent You (Motown)

© MARSHALL TUCKER BAND—Last Of The
Singing Cowboys (WB)

D« BARBRASTREISAND-The Main Event
(Columbia) 29-22

# ROBERT JOHN-Sad Eyes (EM1) 23-18
WERC- Birmingham

Down To Georgia (Epic -Ain" g (Columbra) D# BARBRASTREISAND—The Main Event
i ° Q‘t"".’,.'?f,'::o'ﬁ,“(',!‘.';‘)"“ At fo DONNA SUMMER--Bad Girls (Casablanca) RAYDIO—You Can't Change That (Arista) (Columbia) 37-27 o SUPERTRAMP-Goodbye Stranger (A&M)
D KISS—| Was Made For Lovin' You oy - CHIC—Good Times (Atlantic) % CHARLIE DANIELS BAND—The Devil Went
(Casablanca) 25-20 © CHARLIE DANIELS BAND - The Devil Went o EARTH, WIND & FIRE -After The Love Has

D DAYID NAUGHTON—Makin’ it (RSO) 16-11
KDWB - Minneapolis

® JOE JACKSON~Is She Really Going Qut
With Him (A&M)

© THEKNACK-—My Sharona (Capitol)

# PETERFRAMPTON-|Can't Stand it No
More (A&M) 17-10

 CHARLIE DANIELS BAND-The Devil Went
Down To Georgia (Epic) 13-5

KSTP-Minneapolis
De CHIC—Good Times (Atlantic)

o LITTLE RIVER BAND-Lonesome Loser
(Capitol)

# GERRY RAFFERTY-Days Gone Down
{(United Artists) 13-8

D« BARBRA STREISAND —The Main Event
(Columbia) 20-15

WHB-Kansas City

De DONNA SUMMER-Bad Girls (Casablanca)

© MAXINE NIGHTINGALE-Lead Me On
(Windsong)

* ABBA-Does Your Mother Know (Atlantic)
2410

D« BARBRA STREISAND—The Main Event
(Columbia) 11-6

Down To Georgia (Epic)

* BARBRASTREISAND-The Main Event
(Columbia) 26-16

* WET WILLIE-Weekends (Epic) 28-21
WIRY-—-Albany

o BLONDIE--OneWay Or Another (Chrysalis)

e RAYDIO-You Can't Change That (Arista)

 JOHN STEWART-Gold (RS0) 13-6

# DR. HOOK—When You're In Love WithA
Beautiful Woman (Capitol) 12-7

WKBW-Butfalo

® THECARS-Let's Go(Elektra)
© THE KNACK-My Sharona (Capitol}

* DIONNE WARWICK 'l Never Love This
Way Again (Arista) 14-7

* DR.HOOK-WhenYou're In Love WithA
Beautifyl Woman (Capitol) 18-11

WYSL-Buffalo
® SUPERTRAMP-Goodbye Stranger (A&M)
® THECARS-Let's Go(Elektra)

# DR.HOOK-WhenYou're In Love WithA
Beautiful Woman (Capitol) 12-6

# FLASH & THE PAN-Hey Saint Peter (Epic)
2016

WBBF—Rochester
o EARTH, WIND & FIRE-After The Love Has

BREAKOUTS

ELTON JOHN—Mama Can’t Buy You Love
(MCA)

THE CRUSADERS —Street Life (MCA)

LIYTLE RIVER BAND -Lonesome Loser
(Capitol)

WFIL—Philadelphia

© ROBERT JOHN-Sad Eyes (EMI)

® ELECTRIC LIGHTORCHESTRA-Shine A
Little Love (Jet)

D+ DONNASUMMER-Bad Girls (Casablanca)
82

D« ANITAWARD-Ring My Belf (Juana) 5-1

WZZ0 - Philadelphia

De BARBRASTREISAND-The Main Event
(Columbia)

De STEPHANIE MILLS—-Put Your Body In it
(20th Century)

D« PATRICK HERNANDEZ~Born To Be Alive
(Columbia) 14-9

D« PETER BROWN-—Crank It Up (TK) 19-10
WIFI-FM—Philadelphia

o ELTON JOHN-Mama Can't Buy You Love
(MCA)

© BLONDIE—One Way Or Another (Chrysalis)

BREAKOUTS.

LITTLE RIVER BAND—Lonesome Loser
(Capitol)
ROBERT PALMER-Bad Case Of Loving You

(WB)
SUPERTRAMP-Goodbye Stranger (A&M)

+WOXI-Atlanta

o SUPERTRAMP~Goodbye Stranger (A&M)

© DIONNE WARWICK—I'H Never Love This
Way Again (Arista)

D+ BARBRASTREISAND-The Main Event
(Columbia) 21-10

# CHARLIE DANIELS BAND-The Devil Went
Down To Georgia (Epic) 15-2

2-93 (WZGC-FM)—Atlanta
® BLACKFOOT~-Highway Song (Atco)
o ROBERT PALMER-Bad Case Of Loving You
(WB)
D BARBRASTREISAND-The Main Event
(Columbia)}25-15

# RAYDIO —You Can't Change That (Arista)
21-7

WBBQ-Augusta
o LITTLE RIVER BAND - Lonesome Loser
(Capitol)

o ROBERTPALMER-Bad Case Of Loving You
(WB)

# BLACKFOOT~Highway Song (Atco) 13-6

Down To Georgia (Epic) 30-20
WMF)-Daytona Beach
o BRAM TCHAIKOVSKY~Girl Of My Dreams
(Polydor/Radar)

o BAD COMPANY-Gone Gone Gone
(Atlantic)

D« DONNASUMMER-Bad Girls (Casablanca)

# CHARLIE DANIELS BAND-The Devil Went
Down To Georgia (Epic) 39-29

WAPE-Jacksonville
o LITTLERIVER BAND~ Lonesome Loser
(Capitol)
o B.B.KING—Better Not Look Down (MCA)

+ ELTON JOHN-Mama Can’t Buy You Love
(MCA)27-23

# CHARLIE DANIELS BAND- The Devil Went
Down To Georgia (Epic) 3-2

WAYS—Charlotte
o EARTH,WIND & FIRE—After The Love Has
Gone (ARC)

o LITTLERIVER BAND— Lonesome Loser
(Capitol)

# JOE JACKSON—Is She Really Going Out
WithHim (A&M) 22-16

& MAXINE NIGHTINGALE—Lead Me On
(Windsong) 23-13

WKIX- Raleigh
© MAUREEN McGOVERN - Different Worlds
{(Warner/Curb)
o NIGHT—Hot Summer Nights (Planet)

Gone (ARC)

+ ELTON JOHN—Mama Can't Buy You Love
(MCA) 14-5

* WET WILLIE-Weekends (Epic) 13-9
WSGN-Birmingham
o BLACKFOOT~Highway Song (Atco)

® LITTLE RIVER BAND ~Lonesome Loser
(Capitol)

 JOHN STEWART—Gold (RS0) 13-9
* glONDIE-One Way Or Another (Chrysalis)
-4

WHHY—Montgomery

o DIONNE WARWICK ('l Never Love This
Way Again (Arista)

© MAYNARD FERGUSON-Rocky Il
(Columbia)

D« CHIC~Good Times (Atlantic) 22-13
 ROBERT JOHN-Sad Eyes (EM1) 25:17
KAAY - Little Rock

® JOE JACKSON~Is She Really Going Out
With Him (A&M)

e RAYDIO-You Can't Change That (Arista}

 ATLANTARHYTHM SECTION-Do It Or Die
(Polydor/BGO) 13-7

# BARBRA STREISAND-The Main Event
(Columbia) 11-5

KBEQ—-Kansas City Gone (ARC) * MAXINE NIGHTINGALE-Lead Me On a . 7.93)—Winston-Sale
o JAMESTATLORUp On The Rof D# DONNA SUMMER—Bad Gils (Casablanca) _ (Windsong) B e I
© EARTH, WIND & FIRE-After The Love Has (Columbia) HULAMLIALLTS 148 WFOM-—Atianta © THE CARS—Let's Go (Elektra)

Gone (ARC)

© ROBERT PALMER-Bad Case Of Loving You
(WB)

# BILLY THORPE—Children Of The Sun
(Capricorn) 25-13

D CHIC—Good Times (Atlantic) 39-26
KKLS—-Rapid City

® EARTH, WIND & FIRE-After The Love Has
Gone (ARC)

o MOODY BLUES-Driftwood (London)
# WINGS-Getting Closer (Columbia) 20-17
* ANNE MURRAY— Shadows In The Moonlight

# McFADDEN & WHITEHEAD-Ain't No
Stoppin’ Us Now (P.1.R.) 35:16

* JOHN STEWART-Gold (RS0) 14-6
WRKO-Boston

® HOTCHOCOLATE-Going Through The
Motions (Infinity)

® SNUFF'N' THE TEARS~Driver's Seat
(Atlantic)

# CHIC—-Good Times (Atlantic) 25:18

 THECARS—Let's Go (Elektra) 21-14
WB2-FM - Boston

© GRAHAM PARKER- | Want You Back

* KISS—1Was Made For Lovin You
(Casablanca) 23-14

WPGC—-Washingten
® THE KNACK-My Sharona (Capitol)
© ROBERT JOHN-Sad Eyes (EMI)
D« CHIC—Good Times (Atlantic) 13-5

* RAYIDIO-You Can’t Change That (Arista)
16-12

WCAQ-Baltimore
© THE KNACK—My Sharona (Capitol)
o CRUSADERS-Street Life (MCA)
D« DAVID NAUGHTON—Makin' It (RS0) 21-11

© EARTH, WIND & FIRE-After The Love Has
Gone (ARC)
o LITTLE RIVER BAND - Lonesome Loser
(Capitol)
D+ DONNA SUMMER-Bad Girls (Casablanca)
81
# ELTON JOHN-Mama Can't Buy You Love
(MCA) 1510
WSGA-Savannah
© DIONNE WARWICK - I'll Never Love This
Way Again (Arista)
o THE JACKSONS—Don't Stop Till You Get
Enough(Epic)
D« BARBRASTREISAND -The Main Event
(Columbia) 29-21

# TEDDY PENDERGRASS~Turn Off The Light
(PIR)D-18
WTMA- Charleston
o SUPERTRAMP —Goodbye Stranger (A&M)

o DIONNE WARWICK—I'll Never Love This
Way Again (Arista)

D# CHIC—Good Times (Atlantic) 24-17

 CHARLIE DANIELS BAND~The Devil Went
Down To Georgia (Epic) 11-8

WORD-Spartanburg

o EARTH, WIND & FIRE~After The Love Has
Gone (ARC)

o ROBERT PALMER ~Bad Case Of Loving You
(WB)

D# CHIC~Good Times (Atlantic) 15-9

© DOLLYPARTON-You're The Only One
(RCA)

 JOE JACKSON—Is She Really going Out With
Him (A&M) 3527

 CHARLIE DANIELS BAND~The Devil Went
Down To Georgia (Epic) 8-1

WAIV-Jacksonville

o EARTH, WIND & FIRE—-After The Love Has
Gone (ARC)

© MAXINENIGHTINGALE-Lead MeOn
(Windsong)

D CHIC—-Good Times (Atlantic) 33-22
# RANDY VANWARMER - Just When | Needed

Capitol) 25-21 # RAYDIO-You Can't Change That (Arista i ;
. ( : ) (Ans;a) ) 'ou Can't Change That (Arista) * {;&I;Ylﬁllmmm Off The Light + TEDDY PENDERGRASS—Turn Off The Light You most (Bearsville) 13-8
QW8 -Farge © HERBALPERT-Rise (A&M) . . (PIR)X-21
WYRE—Annapelis WFLB—Faystteville - ) . ) : ] 7
Do DONNASUMMER-Bad Girls (Casablanca)  F-105 (WWBF)-Baston ® HOTEL-You've Got Another Thing Coming - O L ot or i pub

o MICHAEL JOHNSON-This Night Won't Last
Forever (EMI)

# ABBA-Does Your Mother Know (Atlantic)
29-23

Dw BARBRA STREISAND—The Main Event
(Columbia) 18-13

o THE CARS—Let's Go (Elektra)

o BARBRA STREISAND-The Main Event
(Columbia)

+ DONNA SUMMER--Bad Girls (Casablanca)

o EARTH,WIND & FIRE-After The Love Has
Gone (ARC)

® ROBERT JOHN-Sad Eyes (EMI)
* KISS—{ Was Made For Lovin’ You

121
* JOHN STEWART-Gold (RSO) 7-2

(Casablanca) 25-19

# ELTON JOHN-—-Mama Can't Buy You Love
(MCA) 21-15

(MCA)

© SNIFF'N' THE TEARS--Driver's Seat
(Atlantic)

* MAXINE MIGHTINGALE - Lead Me On
(Windsong) 28-18

* MASS PRODUCTION-Firecracker
(Catiltiony11-6

© DIONNE WARWICK—('ll Never Love This
Way Again (Arista)

o LITTLE RIVER BAND - Lonesome Loser
(Capitol)

D CHIC-Good Times (Atlantic) 13-3

* KISS—1Was Made For Lovin' You
(Casablanca) 4-2

cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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BBC Concerned With Digital Disks, Piracy

Singer Keynotes Contemporary Topics

The reality of music thievery and
the emergence of digital recordings
are of major concern to the BBC,
Aubrey Singer, managing director
of BBC Radio, revealed in his key-
note address at the ninth Billboard-
sponsored International Music In-
dustry Conference in Monte Carlo.

In his speech at the opening ple-

Lee Zhito, Billboard's publisher/edi-

tor-in-chief opens IMIC '79.

nary session June 13 in the Loews
Monte Carlo Hotel, Singer noted
that while there are different goals
for record companies as opposed to
the public service-flavored BBC,
““there is one area where both our
interests overlap and that is the
area of plagiarism and piracy, the
question of off-air recording.”
Singer noted that both radio and
television programs are now vulner-
able as a result of the development
of the videocassette recorder.
“The implications for us of the
growth of home recording fall into
two categories, those that concern

us as the owner of copyright in our
programs and those that concern
us in respect to our relationship
with contributors to the programs.”

In fact, Singer noted, there is an
American company on the West
Coast which has been taping the
BBC's classical programs and put-
ting out its own syndicated radio
shows without authorization,
prompting the BBC to plan legal ac-
tion against the firm. Its name?
Singer wasn't sure.

The BBC is not concerned with
what it calls the "'private recordist'
but is concerned about the ‘com-
mercial recordist,” for whom it has
legal power to act against in Britain.

By ELIOT TIEGEL

"Whenever we learn that our pro-
grams are being recorded and of-
fered for sale or hire, we take
prompt action to put a stop to it.

“The implications of home
recording for the BBC's relation-
ships with contributors are likewise
a matter of great concern for us,”
Singer continued.

“The fact that by broadcasting a
work we in some sense make it
available for home and indeed com-
mercial recording is not in our opin-
ion a factor for consideration in the
negotiation of copyright fees."

Singer said that the BBC en-
dorses the current proposal for a
levy on all recording equipment. He

sees this legislation passed within
the next two years once recommen-
dations are made by the Whitford
Committee which is studying the
proposal.

Singer spoke on the **primacy of
sound™ as being all-encompassing
for both broadcasters and music
creators. It is audio that is con-
quering the world. At this moment
your sales prove it. But the two of
us. the broadcasting industry and
the record industry are the guard-
1ans of this culture.”

And while he noted that tech-
nology is outstripping content of
the music, he pointed to digital
recording and the BBC's own coop-

-

Billboard photos by Gerard-Claude Gautier

Pierre-Michel Leconte conducts the Monte Carlo National Opera Symphony in a special program for IMIC attendees—
one of the musical highlights of the conference.

erative effort with 3M to develop a
32-track digital recorder.

"We have already developed a
digital mixer,”" Singer boasted
*Our digital studio is on the draw
ing board. We already distribute our
programs digitally. The other day
we transmitted the Elton John con-
cert from Moscow using our digital

BBC Radio managing director Au-
brey Singer delivers the keynote ad-
dress.
apparatus at both ends and the

Russian satellite in between.

"We have already experimented
with digital transmission for the
home. These developments will
produce a quantum leap in the
sound quality of the audio culture.
but | don’t see a quantum teap in
the content.”

Singer therefore called for
greater development of talent in all
fields of music, emphasizing that
there should be more live concerts
presented by performers in tandem
with making records.

(Continued on page 41)

Monte Carlo Mood Of Labels’ Presidents: Sobering

Sobering. That best describes the
mood, and effect, of the IMIC presi-
dents’ panel on record companies.

The British would call it *'realis-
tic,” the Red Chinese would term it
“frank’ and a Hollywood executive
would deem it "*hype-less.”

Hype-less, but not hopeless.
Chaired by Bob Summer, president
of RCA Records, who set the tone,
the session provided a penetrating
anatomy of what ails the music in-
dustry, why, and what can be done.

In terms of an honest, incisive
and courageous approach to the
music industry today, this panel will
go down as an epoch session.

Summer searched for the reason
behind the recent changes in the
music industry. Was it the quest for
bigness or power?

Summer answered his own ques-
tion: Much of the change reflected a
response to economic necessity,
with the softening of business in
the U.S. market coming as a trailing
indication of change rather than a

leading indication of change that
was to follow.

*Some further action or re-order-
ing of the business will probably
take place as a direct response to
the softer sales environment,"
commented the RCA chief. "“This
might signal the final phase of the
downturn—if we can call so brief a
period a downturn.”

Summer further noted that when
profit growth stalls, businesses will
take a closer introspective look.
And, when a better selling period
appears, the refined structures are
leveraged for success.

Whether the dip is long or short,
and whether the fix is hot product
or something more complex, Sum-
mer left for others to debate. But he
did have some pointed views on
U.S. returns—a subject that sur-
faced as a major problem—domes-
tically and internationally—in sev-
eral sessions to follow. A voluntary
system of massive wastes,'' he
termed it.

By GERRY WOOD

"'For some reason, we put our oil
on the shelves to sap energy, rather
than create energy," said Summer,
utilizing a potent current analogy. It
heralded a stark examination of the
return system at the big label level,
a system later challenged by other
major label and wholesale leaders
on the illuminating IMIC panels.

Manufacturing standards must
be maintained to assure that con-
sumers' confidence continues, he
observed, adding, “Today's stand-
ards are at the low end of the toler-
ance scale and hardly serve as a de-
terrent to home taping.”

Another Summer statement
could be the key for a future billion
dollar windfall: *'1t's our job to out-
run the moviemakers in creating
product for videodisk."

tntroducing panelist Chuck
Smith, president of Pickwick Inter-
national, Summer stated that the
juxtaposition of his views from the
supply side against Smith’'s from
the demand side would provide **in-

stant contrast.” It did.

The past six months has seen a
sharp downturn in business, ob-
served Smith. He claimed it was due
to "an absence of much exciting
new product’ and a consumer ma-
laise. “The general mood of gloom
has been a contributing factor to
the softness in our industry and
likely will be a factor for some time
to come.”

Smith also cited the returns prob-
lem. “With the reduction in hot
product and with the marketplace
rejection of those huge amounts
pushed onto the merchants’
shelves in prior periods, we've suf-
fered a double impact of reduced
gross sales and high returns.”

Smith warned that the record
business should dispel ''the long
existing myth, which was fever
valid anyway, that we are in a reces-
sion-proof industry.” Since volume
is economy driven, Smith believes
the industry cannot ignore economic
indicators.

RCA’s Bob Summer

Pickwick's Chuck Smith

EMI’s Leslie Hill

WEA Benelux's Ben Bun-
ders

EMI Scandinavia's Anders Musidisc-Europe’s

Holmstedt

What's needed? A consistent flow
of good product, said Smith. He
called on labels to reject “‘unrea-
sonable demands of managers and
artists which prevent the com-
panies from releasing product on a
responsible schedule. Artists, man-
agers and producers must be made
to understand that they, too, have a
responsibility to recognize the im-
portance of orderly product flow
and that personal penalties to
them, for not doing so, could also
be significant."”

Sales projections must be realis-
tic to avoid the “*nightmares of as-
tronomical product return,” main-
tained the Pickwick leader. '‘Let's
stop kidding ourselves, no record
should ever ship gold. We can cut
returns to a manageable number
and still achieve maximum sales."

Smith covered both the demand
and supply vantages. Demand:
“We must not be swayed by the si-
ren songs of irresistible induce-

(Continued on page 38)
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| ik
Harmon International »R;
U.S.’ Irv Stern

[

Sound Unlimited U.S." Noel Gimbel

Urgent pleas to world manufac-
turers of new video and audio
equipment to standardize and ra-
tionalize their product, or run the
risk of industry chaos and con-
sumer confusion, were frequently
made by IMIC panelists discussing
“Tomorrow's Sound Today: New
Recording Technology."

Donald McLean, managing direc-
tor of EMI Audio-Visual, U.K.,
painted a rosy picture of inter-
national growth and cost control in
consumer electronics before deliv-
ering the first stern warning about
hardware ""confusion’ which could
hold back major investments in the
accompanying software fields.

Domestic video recording is al-
ready a fast-growing and significant
business, he said. In 1978, Japan
exported almost one million video-
cassette machines and it wili be 1.4
million this year. Blank video-
cassettes are being manufactured
at a rate of 2.5 million a month.
Prerecorded tapes are becoming
available, though the choice is lim-
ited.

““I've no idea what the total sales
of pornography are, but legitimate
product exceeded $20 million in the
U.S. last year and $21 million in Ja-
pan.

When a recording act hits the
road to foreign markets, who picks
up the tab? This thorny topic, focus
of many a licensor/licensee tussie,
was aired at an IMIC panel entitled
“Star Trek: The Growing |mpor-
tance Of International Tours."
Chairman of the session was Monti
Lueftner, president of Germany's
Ariola Records.

In fact, it was Britain’s Lilian
Bron, international director of
Bronze Records, who threw the
whole issue of tour finance respon-
sibility into sharp perspective with a
series of rhetorical questions.

Addressing the record com-
panies, Bron asked, ‘Do you invest
in tours as long-term policy, or only
when agencies and promoters
scream for help? Do you expect the
management to do all the work in
exchange for a few thousand post-
ers? Does your staff work on tours
weeks in advance, then check prog-
ress daily to see if anything can be
improved?"’

But labels were only the first of
Bron's broadsides. **Music publish-
ers: do you take the money and
run? Do you get involved from the
start to see where you can help with
paid advertising and promotion? Or
are managers and artists squeezing
you so hard on unprofitable collec-
tion deals that you can no longer af-
ford to take an active interest in
promotion?

‘And EMI recently asked owners
of video machines in the U.K. if they
would buy 17 of its old movies at an
average $100 cost. From 65,000
owners, 22,000 said they were cer-
tain to buy, and 32,500 said they
were likely to buy. There's a buoy-
ant demand for old movies at a high
price."”

But industry buoyancy is marred
by three constraints, he said: cost,
confusion and copying.

On cost, he said VTRs retail at
around $850 in the U.S. and manu-
facturers say they wili rise. But con-
sumers didn't believe that, noting
how color television prices have
dropped by 50% since the launch
10 years ago. The Philips/MCA disk
system, DiscoVision “trickles’ out
on the world, with the player price
$695 and disks ranging down from
$17 to $3 or $4, a lower cost—per-
minute than for audio disks. Video-
disks, then, look like breaking cost,
the first constraint.

McLean listed hardware product
available. “The VHS system has be-
come the world leader, but every-
one expects Philips to introduce an-
other cassette machine in the near
future. Perhaps it will record so
many hours of television that it'll

EMI’'s Audio/ Visual
Don Mclean

Audio/VisaI Unit Standardization Stresed .

Polygram Nether-
land's Hans Ten-

have an eight-day timer on the re-
wind mode.

“A Japanese journal says the
LVR system will appear this August
at $500. | suspect the price could
be right, but this August?”

He said he had looked at five do-
mestic videodisk systems which
must be serious contenders, Mag-
navision, SelectaVision, Thomson,
JVC and Disco-Pak. All produced
better pictures and much better
sound than any domestic video-
cassette system.

“A few years ago the broadcast
industry identified videograms as
another system for their product,
audio/visual entertainment and in-
formation. Last year the motion pic-
ture industry defined home video
as another system of non-theatrical
distribution of movies. In the last
six months, my friends in the music
industry have pointed out that re-
tailing disks and tape is their busi-
ness and, with $3.5 billion annual
sales, think they are the big boys.

“They're all right. But if they
don't start talking to each other
soon, the video business, which will
develop its own identity anyway, is
in for an uncomfortable adoles-
cence.

“Confusion is already there.

U.S. personal manager Eric Gardner

derloo

Tape or disk or both? VHS or Phil-
ips? Beta VTRs, or LVR? Philips/
MCA disks, or RCA, Thomson, JVC,
or Matsushita? Lawyers say video-
gram is a motion picture but itis a
retail product.

“I'm supposed to understand.
But the only thing I'm certain of is
that the confusion which now exists
in these industries is likely to infect
the consumer. The case is urgent
and overwhelming to combine the
next generation of audio with video-
disks and to rationalize the sys-
tems. It really matters with the
videodisk. Untif the confusion is re-
duced, there won't be the major in-
vestment in software without which
the disk, unlike the tape, is worth-
less.

“*Compatibility between cassette
systems is desirable. Between disk
systems it is essential.”

On copying, his third “‘trade con-
straint,”” McLean declared: *Viceo-
grams are just as susceptible to pi-
racy and illicit copying as are
phonograms. Systems like the EMI
Watermark can help when legal ac-
tion is practicable, but none of the
technical deterrents to small-scale
copying so far seem satisfactory.”

Eric Gardner, of Top In Video,
manager of Todd Rundgren. linked

Execs Examine Problems
With International Tours

““Agencies: do you check with the
record companies’ local licensees
fro suggestions and help, using
their local knowledge? Do you gei

By ADAM WHITE

together with the record company
to find out its plans we!l in advance,
and follow through?

““Artist managers: do you analyze

Bronze Records U.K.'s Lilian Bron makes a point with panel chairman
Monti Lueftner of Ariola Germanybehind-her;

where the support your act needs
will best come from, or do you
merely take your costs, double
them and ask the record company
for half this amount to come out
even?"’

The need for inter-industry cooo-
eration which Bron identified was
the thrust of Thomas Johansson's
views. The Swedish concert pro-
moter, chairman of EMA Telstar,
said that management, labels and
promoters should work together in
a number of ways when foreign
tours are planned: choosing the
right venues, working out the right
promotion, laying the groundwork
early rather than on the eve of the
tour.

And after that first round of
dates, continued Johansson, what
about the foliow-through? ‘‘Record
companies spend thousands of dol-
lars bringing acts to a new market,
but then make no efforts to encour-
age them to come back."" It's often
two or three years before that act
does return by which time the mo
mentum has been lost, and the ini

Telecor U.S." Hal Haytin

video developments with the need
for modification of existing artist-
record company contracts. He re-
ferred particularly to company
deals which precluded artists from
entering into outside video con-
tracts.

Rundgren, he said, was lucky in
his deal with Bearsville Records,
having a matching clause. *“Any
arm’s length video offers, say from
RCA or MCA, are presented to Bears-
vike and they have time to match
it, or make him free to gointo a new
agreement.

“But he has long been into the
video field. The majority of major
recording artists have severely limit-
ing clauses in audio/visual con-
tracts. Artists want to participate in
this amazing new industry, the
most remarkable technological rev-
olution since records started.”

An artist signed to one company,
but wanting to create video product
with another, would have to have
special contracts, so that his origi-
nal company, and himself and the
publisher would receive royalties

from a second company handling—-

and distributing the video version.
Gardner said Rundgren and he
were now producing two videodisks,
(Continued on page 41)

tial investment of money and effort
wasted.

Not that repeated visits don't
pose problems, Johansson re-
minded IMIC delegates. ‘“After a
group has been somewhere several
times, then it's important to find
another way of presenting them,
rather than simply letting them play
the same venues year in, year out.”

Audiences can lose interest if this
is allowed to happen too often, he
warned. And his solution? To make
“events’ out of concert dates, to
make them a little special.

Glenn Wheatley, manager of Aus-
tralia's Little River Band, chose to
differentiate between tour support
and tour subsidies. To him, support
represents the time bought on ra-
dio to promote the dates, the
proper use of point-of-sale material
in retail stores en route, the height-
ening of consumer interest via
competitions and the like. ““It's visi-
bility in the marketplace,” he said,
“and that's tremendously impor-
tant.”

Tour subsidies, meanwhile,
shape up as what's necessary in the
early stages of an act's career—
“when it's obvious that you're not
going to cover expenses.” Wheatley
continued: ‘'Little River Band
toured America four times. The first
tour lost something like $60,000,
and if it hadn't been for the gener-

(Continued on page 38)



IFPl's Stephen Stewart

The apathy and complacency of
the international music industry in
tagging piracy, bootlegging, coun
terfeiting and home taping as being
solely record company problems
was roundly condemned by WEA in
~ernational president Nesuhi Erte-
gun when he chaired the iMIC panel
discussion, ‘‘Piracy—Who's Win-
ning The Fight?”

‘All the people who stana to iose
as a result of the activities of the
music thieves shouid jcin the
fight—and that inciudes artists
musicians, publishers, composers,
lyricists, recording studio owners,
pressing plants ang jacket print-
ers,” said Ertegun in a hard-hitting
speech.

He condemned the music indus-
try for not rising in unity to meet the
challenge and emphasizea the in-
dustry's need of substantial finan
cial resources to beat the pirates.

‘So far,” he said, ‘‘most of the
antipiracy funds hzve come from
record companies. | am getting sick
and tired ot the lack of action from
otner concerned parties. It is

FBI's Ron Wetherington

shameful. When are the publishers
going to wake up? How much longer
do we have to tolerate this distress-
ing situation? It seems to me that
the publishers are either asleep or
jealously guarding their money."

Ertegun observed that since the
war the world music industry had
enjoyed a steady and continuous
growth in money and profits, but
was today seeing signs of crisis on
the horizon. Serious financial prob-
lems confronted majors and econ-
omy measure would have to be
taken. “But it would be tragic to
economize on our antipiracy cam-
paign. The more we fail to fight pi-
racy, the more our bottom line will
suffer,” he said.

Ertegun suggested that the mu-
sic thieves could be costing the in-
dustry upwards of $5 million a day.
“And that may be conservative—I|
can only guess. But unless our in-
dustry comes up with the huge
sums of money that are needed to
fight piracy, then we shall never
win.

“If 1 sound impatient and an-
noyed—it is because | am. An

IMIC °79 Report

ERTEGUN CHIDES LACONIC INDUSTRY

Music Thievery a Sizzling
Topic; Cite Some Progress

alarmist? Perhaps But ' want to
press every alarm oputton ! can
reach. | want the .ndustry to get
mad, to make the supreme sacrifice
and spend money.

Ertegun said that the industry
had to get governments to see the
Justice of its case. "And when the
pcliticians ask us why we don't seli
our cassettes as cheaply as the pi-
rates do, we must enter into a full
dialog explaining about authors
rights, publishers’ rights, the vast
sums of money invested in record-
ings—the whole concept of intellec-
tual property rights. We must get
laws passed and enforced in order
to win this war

“The next year is going to be a
tough one tor our industry. We shait
take measures and emerge
stronger and healthier than be-
fore—but only it we win the fight
agamnst prracy. And if we pool our
skills and resources against the
enemy. we shail surely win."

Stephen Stewart. director gen-
eral of !FP!. who was introduced by
Ertegun as “‘the greatest expert in
the world on all the subjects we are
dealing with today.” said that in-
stead of talking about piracy. the in
dustry should talk about stealing
when referring to tilegal copying,
hootlegging, and the production ot
counterfeit material and sounda-
likes. He thought these offenses
could not be totally eliminated ‘‘but
they must be controiled in the same
way that a successful government
controls stealing. if we can reduce

Curci Italy’'s Giuseppe Gramitto
Ricci

piracy to 3% to 5% of total sales, we
shall be winning."

Stewart outlined the history of
copyright in phonograms and noted
that since the Rome Convention in
1961, 32 nations had decided on
ratification. He recalled that the im-
petus which led to the Geneva Con-
vention on record piracy in 1971
had begun at the Majorca IMIC of
1969.

He said that progress had been
made against the pirates in the
U.S., U.K., West Germany, Japan
and Australia, ‘but we are totally
unsuccessful in fighting piracy in
the developing world. The pirates
have retreated to the developing
countries and are firing at us from
there. You simply load a plane with
cassettes and the sky's the limit.”

Stewart said that in many coun-
tries there was as yet no protection
for records and no understanding
of the industry's case. “But if we
can't persuade the politicians in
those countries on moral grounds,
we should urge them to think of
their pockets and point out that be:
cause the pirates don’t pay tax, the

By MIKE HENNESSEY

governments are losing revenue.
Politicians are mostly conscientious
people, not villains, and my experi-
ence tells me that this line will often
work."”’

Stewart echoed Ertegun's point
that the antipiracy budget should
be funded not only by the record in-
dustry “but by all those with a vital
material interest in the survival of
the music industry.” He noted that
America’s National Music Publish-
ers Assn. had made a commitment
to contribute toward the IFPI's
$500,000 antipiracy budget. Stew-
art, however, described the total
budget as ‘‘a fleabite'” and said that
a more realistic pudget would be be-
tween $2 and $3 million

Reviewing some areas where pi-
racy is rife. Stewart noted that
much of the pirate product in Ger
many and the U.K. came from Sing-
apore—which had become a major
source of pirate cassettes after the
cleaning up of Hong Kong.

France, Italy and Greece were
particularly exposed to pirate prod
uct from the Arab countries across
the Mediterranean, where there
were no laws protecting record
copyright. In ltaly, half the tape
market was in the hands of the pi-
rates; they also had the lion's share
of the tape market in Greece. In
Turkey practically the whole mar-
ket—records and tapes—was pi-
rated, and in Spain and Portugal,
wnere the IFPI fight has just begun,
the soundalike problem was even

S
NVPI Holland’s Leo Boudewijns

greater than straightforward illicit
copying.

in !srael there was a copyright law
modetled on the U.K. pattern but
ineffective enforcement meant that
the pirates had half of the market.
The remaining countries around
the Mediterranean were almost to-
tally pirate. However, Egypt and Tu-
nisia and, to some extent Algeria
and Morocco, had actually come to
the IFPI for help in tackling the
problem.

“When piracy gets bad,” Stewart
said, ‘the old pirates tend to seek
protection against the new pirates,
and in one East Asian country we
have been working with the govern-
ment to legitimize former pirates
who wish to protect their interests.
This may be the shape of things to
come—don't annihilate the enemy,
convert him to legitimacy.”

Stewart said he had never given
up hope that one day the industry
would be able to produce a techni-
cal device that would make the de-
tection of piracy easier, would pre-
vent pirate product from being
given publicparformanceand

would make it easier for dealers to
distinguish between counterfeit
and genuine product

He concluded: “We must win. At
this critical stage in the evolution of
the record industry, we cannot af-
tord any losses at all. When the
record industry is doing well, the pi-
racy problem is perhaps not a mat-
ter of life and death; put when the
industry is not doing well, as is the
case currently, 't really 1s a matter
of life and death.

Ronald Wetherington, super-
visory special agent in the white col-
lar crime department ot the FBI in
Washington, told delegates that the
U.S. record ndustry was losing
more than $350 million annualily as
a result of piracy. He quoted many
effective examples of FBI under
cover action against the pirates car
ried out with the support and coop-
eration of the RIAA, but he
commented that some FB! agents
and some U.S. attorneys were apa-
thetic because first offenders under
the copyright law could only be
charged with a misdemeanor

He said that there was a move
currently underway to include copy-
right infringements by first offend-
ers as a felony under Title 18 of the
U.S. Code. “‘The passage of this leg-
islation would enable us to accom-
piish a great deal,”” Wetherington
said.

The FBI delegate also noted that
Interpol had passed a resolution at
its Stockholm general assembly in
1977 calling for stricter entorce-

Festival Australia’s Allan Hely

ment of international copyright
laws. *‘But illegal duplication of
sound recordings continues to be a
major international problem," said
Wetherington, “'and is a very large
part of white collar crime. We have
also discovered that the organized
crime syndicates which are involved
in such offenses as narcotics traffic
and loan sharking are also involved
in record piracy.”

In a survey of the piracy problem
in Italy, Giuseppe Gramitto Ricci,
head of Edizioni Curci, said that
while Italy was one of the first coun
tries to suffer from piracy, it was
also the first to tackle it. The record
industry in Italy was working with
the performing right society, SIAE
to fight the pirates who were now
extremely well organized. “They are
using duplication systems whick
can produce 20,000 cassettes a
day. And we are also getting pirate
tapes imported from Spain, France
and Germany."

Ricci pointed out that 25 million
blank cassettes were sold in lItaly
last year and he urged the industry
to campaign for a tax on blank

WEA International's Nesuhi Erte-
gun displays counterfeit LPs and
tapes.

tapes, part of the revenue from
which could be used to fight piracy.

Lee Boudewijns, head of NVPi,
the Dutch record industry associ-
ation, supported Stephen Stewart's
appeal to abandon use of the word
‘“piracy’’ to describe music theft,
arguing that it gave the crime a *‘ro-
mantic’’ connotation.

Recalling that the German philos-
opher. Heine, had said that Holland
was a country where everything
happened 50 years late, Boudew-
yns commented: ““This is not true
of record piracy, but I'm afraid it
may be true of our defense against
it.” He said that Holland had not
vet ratified the Rome or Geneva
conventions, “‘even though, ironi-
cally enough, the preliminary meet-
ing that ultimately led to the Rome
Convention was held in tne Hague
in 1961

Boudewijns also notec that the
penalties against piracy in Holland
were, like some parts of the country
itself “Below sea level” and were

RIAA U.S.’ Jules Yarnell

simply written off by the pirates as
part of management costs."”

In Holland. the industry associ-
ation and the mechanical right
society, STEMRA, worked con-
stantly together to fight piracy and
shared the costs 50-50. A com-
mittee of the authors’ society had
drafted a law which would incorpo-
rate the provisions of the Rome
Convention into Dutch legislation.
“but it is stuck in a drawer at the
Ministry of Justice.

“‘We must work to get this law
adopted and we must increase the
penalties for pirates. At present
when we win a case agzainst a pirate
it is only a pyrrhic victory because
the penalties are so light. Yet the pi-
rate market in Holland is worth at
least 60 million guilders (about $30
million) a year. This is more than
some legitimate companies are
turning over."”

Jules Yarnell, special antipiracy
counsel for the RIAA, took up Bou-
dewijn’s call for stiffer penaities by
pointing out that many judges in
the U.S. were unable to see the real

(Continued on page 41)
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Pickwick International’s president Chuck Smith with his
Trendsetter for his firm's pioneering work with com-
puters.
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British Decca’s Bill Bayloff
with his and associate Tony
Griffiths Trendsetter for de-
veloping their own digital
recording/editing system.

Soundstream’s Dr. Thomas Stock-
ham with his Trendsetter for his
digital recording system, right.

Dancing, not necessarily the disco type, is enjoyed by at-
tendees to the closing Trendsetter awards banquet.

Composer David Rose
and his wife, right, at-
tend the IMIC panels.

WEA’s Nesuhi Ertegun showcases alcopy of Billboard’s special on CISAC,
conie< of which are available free.

RIAA antipiracy counsel

Jules Yarnell with his Trend-

setter for his major work in
fighting music thieves.

WKTU-FM New York's Ed Cossman

with his Trendsetter for his station’s

popularizing big city disco program-
ming.
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Polar Music Sweden’s Stig Ander-
son

A publisher must be much more
than a publisher today,”” declared
St.g Anderson, president of Polar
Music in Sweden. The statement
summarized the IMIC Presidents’
oanel on publishing chaired by Mike
Stewart, president of Interworld
Music, Los Angeles.

A Stewart-led panel ultimately re-

/ /

Les Editions Marouani France's Gil-
bert Marouani

Pop music from individual terri-
tories such as West Germany,
France, Sweden and Italy is fast
merging into a blanket “European
sound,” itself on the brink of the
fullest international success. But a
vital ingredient in the breakthrough
has to be initial U.S. acceptance.
say key European recording chiefs.

However, there are signs that
U.S. companies are somewhat slow
to spot the potential, forcing Euro-
Fean companies to ponder setting
ud their own operations there.

The IMIC panel debating *'Euro-
pean Sound: Its World Potential’
was advised by one member, Jean-
Claude Pellerin, president of
France's Aquarius International, to
re-think its discussions along the
lines of "*Foreign Sound: Its Ameri-
can Potential."”

He stressed: "“We can't exist at
world level without breaking the
American market. without looking
at our sounds in terms of U.S. po-
tential. There was a language bar-
rier, but the rise of disco gave Euro-
pean producers a chance to
compete in the States. 'Saturday
Night Fever' created a new kind of
star style and opened doors for us.*

Even a top European producer
like Jean Van Loo, of T.E.E., France,
he said, indicating a fellow panelist,
needs U.S. acceptance before be-
coming a world figure. despite a
sales record of some 40 million
units in Europe.

But Pellerin insisted the break-
through was now definitely on, no-
tably for artists like Patrick Hernan-
dez, singing in English, —'because
there is an American public ready to
accept foreign artists as foreigners
are ready to accept American art-
ists.”

IMIC 79 Report

Intl Publishing Gets An Airing

Link With Recording Companies Vital: Siegfried Loch

flects his exuberant, positive per-
sonality, and this was no exception.
""The record companies have a defi-
nite role in breaking talent, expos-
ing it to the public and selling rec-
ords, but we are still finders in
developing and encouraging new
talent,”” pointed out Stewart.

The record company versus pub-
lisher theme surfaced frequently,
prompting Siegfried Loch of WEA/
Germany to rise from the floor and
exclaim, "I find it extremely pitiful
that any time publishing people get
together, they fight about the dif-
ference between publishing and
record companies. Nobody is de-
bating the need for the publisher. If
you create an image that publishing
is more important than record
manufacturing or vice versa, it's to-
tally nonsense."”

The two activities cannot be sep-
arated, said Loch. "'There’s no act
of publishing possible today with-

Curci ltaly's Giuseppe Gramitto
Ricci

MERGING SOUNDS

Jean Van Loo’'s theory: "In a
sense the Euro-sound of today
really comes from the U.S. For 20
years we've listened to U.S. artists
and producers. Now our people re-
alize we can create home product
as well as listen. Much of it started
at MIDEM. | don't like the word
"disco,’ but at least it is a descriptive
title. Disco brings reality to music.
Every time musical styles go too far,
and become hard to listen to, the
disco, or dancing approach comes
and brings back the reality."

Giuseppe Giannini, internationa!
vice president of CGD in Italy, said
the Italian concept nowadays is not
for a pure Italian sound but for a
full European sound. “*When we
started this, the idea of full Euro-
pean promotion seemed like

Utopia. Unification of promotional
methods is still not yet fact, but the
music does circulate freely. There

WEA Germany’s Siggi Loch

out being directly or indirectly in-
volved in recording.”

Stewart agreed. He also gave a
“very well done” to Loch's impas-
sioned comment that, "it's not true
that hits are only created by pub-
lishing. We should remember that
this is only one industry and if we
don't pull our strengths together
and work on the same subject, we
may get lost.”

Responding to a question from
the floor, Stewart remarked, "We
should all work hand in hand. The
publisher has always been the most
creative aspect of our industry—
and will continue to be.”

Stewart advised the European
publishers to take a close look at
the successful National Music Pub-
lishers Assn.'s Young Publishers
Forum in educating young publish-
ers and improving the craft.
“What's happening now in New
York, Los Angeles and Nashville

Musik-Edition Discoton Germany's
Josef Bamberger

By PETER JONES

are big deals between U.S. and Eu-
rope. My company puts out inter-
national artists on the lines of Um-
berto Tozzi.”

He praised the ambitious ap-
proach to gain U.S. acceptance by
Freddy Naggiar, president and
owner of Baby Records in Italy, a
fellow IMIC panelist.

Naggiar said his company,
formed two years ago. took up an
international stance from the start.
He believed firmly that inter-
national exchange of ideas was nec-
essary in the selling of records.

*Our policy has been to introduce
good people from various different
territories. We found U.S. and U K.
musicians through recording in
Munich. After italian language hits,
we recorded in English and so
opened up a whole new world. We'li
work creatively with anyone good. ™'

He launched Emergency Records

Aquarius France's Jean-Claude Pelterin

through the NMPA has brought
back into focus the role of the pub-
lisher in America. {f we continue
along these lines, the record com-
panies again will be able to look at
the publisher in His total role within
our industry.”

International reports came from
Anderson, Charles Ritton, general
manager of Ariola Publishing,
Benelux; Edward Levy, co-manag-
ing director of Health-Levy in Lon-
don; Josef Bamberger, general
manager of Musik-Edition Disco-
ton, Germany; Giuseppe Gramitto
Ricci, president of Edizioni Curci,
Italy; and Gilbert Marouani, manag-
ing director of Les Editions Ma-
rouani, France.

Ritton noted a trend in Holland:
"Within two years, you won't find
any writer in Holland without an ex-
clusive contract with one of the
publishing houses.”

Blank cassettes are the greatest

Heath-Levy U.K.'s Eddie Levy

U.S. Acceptance Keys
Euro Music’s Success

in the U.S. to push Baby product
because he had been disappointed
with earlier deals with U.S. com-
panies. "'Our records weren't pro-
moted, or put in the stores. La
Bionda’s 'One For You, One For Me*
sold three million round the world,
but not in the States. People said
we were mad, that we'd lose a lot of
money, but it was clear to us we had
to do it for ourselves.™

So he set up a promotion arm. us-
ing U.S. personnel who understood
the market. "We hope our move will
make it easier for other European
companies to move into the U.S.
and push their own product.”

Jacques Petrus, president and
owner of Goody Music in Italy, said:
“We must speak with an inter-
national language. Today in Eu-
rope, we're not just a chronicle of
an invasion of American sounds.
We're injecting musical informa-

RCA International’s Art Martinez

Interworld Music U.S." Mike Stewart
art

problem for publishers .n Scandi-
navia, said Anderson, while Bam-
berger gave a bullish German pic-
ture by declaring, “'Receipts from
records and tapes went up 23.3%

last year.”
Levy, from the U.K., cited a pau-
city of good professional people to
(Continued on page 41)

Ariola Holland's Charles Ritton

tion, professionalism and rhythm,
all leading to an internationat en-
rncament of taste and style.”

Siggi Loch, managing director of
WEA Germany, outlined the devel-
epment of German music, starting
with the importation of U.S. jazz af-
ter World War ll and the efforts of
German musicians to emulate
those sounds.

Rock was boosted by the Beatles
and the Searchers and other U.K.
groups playing venues like the Star
Club in Hamburg. Local music ans.
exposed to the music, tried to break
through, but the language barrier
was the key problem. The record in-
dustry in Germany was partly to
blame for the basic failure of iocal
bands.

“"Then came what was called
kraut-rock, a term botn insulting
and misleading. In fact it was elec-
tronic rock, which came to be called
techno-rock. Groups like Amon
Duul, Kraftwerk, Tangerine Dream,
Can. Faust and Klaus Dcldinger's
Passport emerged. They scored in-
ternationally, certainly ir the UK. It
wasn't enough to get through to the
mass audience in Germany, but at
least the percentage o° sch'ager
music was being reduced.”

The real development came
when producers hke Peter Kirsten.
Peter Meisel, Ralph Siegel and oth-
ers wanted something more for the
German youth. They encouraged
their acts to make records for Ger
man consumption as well as for
sale all over the world. He named
current hit-makers such as Giorgio
Moroder. Michaet Kunze Sylvaster
Levay, Mick Jackson, all established
in international pop.

But Loch stressed: ‘-Really,

(Continued an page 39)
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U.S. Label Business Changes On Horizon
CBS Exec Sees Selectivity In Pricing

Major business changes are on
the horizon for America’s record
companies, with the results spread-
ing internationally to all elements
of the industry.

That bold message came from
the revealing IMIC session titled
“The Changing U.S. Record Scene
And How It Impacts The World Mar-
ket.”

The lion's share of the predic-
tions came from Don Dempsey—
senior vice president and general
manager of Epic, Portrait, Associ-
ated Labels—as he groped for rem-
edies to current troubles. Pricing
was the star topic. Predicting that
1979 will be a sobering year for
many in the music business, Demp-
sey forecast a new corporate look
at the present pricing methods.

Selectivity will replace the across-
the-board increases common in the
past several years, said Dempsey.

K-tel Europe’s Ray Kives

He expects a release-by-release
type of pricing to emerge.

*Catalog records cannot end up
being sold for more money than hit
records,” stated Dempsey. *‘l've
seen few used cars being sold at
prices higher than new cars.”

Prodded by a question from the
floor, Dempsey amplified his re-
mark. *'The catalog problem is im-
pacted because we keep giving
away our hits and we never seem to
do anything about it."”

His comments also touched on
artist/label relationships that have
seen major advances signed, but a
slowness by some of the artists in
delivering product. ‘“When signing
an act, the record company is going
to have to get a record from that act
in the year of the signing and the

time the money is given to the act.”
f artists don't deliver, they
shouldn't be paid, warned the CBS
executive.

Dempsey decried the ‘‘discount-
ing mentality’” in the U.S. He be-
lieves the escalating price of gaso-
line Americans are now paying will
change buying attitudes.

“No one has ever complained
about the price of a hit,” claimed
Dempsey. ‘‘But if all people see is
price instead of hit, that’s when we
have problems.”

Does the industry really know the
value of its own product? ques-
tioned Dempsey. The biggest com-
plaint received was that a hit was
priced too low, he revealed. '‘My
God, what a stupid thing for us to

CBS U.S.’ Don Dempsey

CBS International France's Jacques Ferrari

do. But what did we know when we
put out the record?"*

Raymond Kives, president of K-
tel Europe, Belgium, agreed with
Dempsey, claiming, “‘Many U.S.
record companies now realize that
selling records at little markup
equals no profit."”

The U.S. music business is the
only industry in the world selling its
best product at the lowest prices,
charged Kives. By selling at a higher
price, labels would enjoy a ‘‘tre-
mendous margin’’ to spend in ad-
vertising hit product. ‘‘K-tel has
learned that in order to get retail,
we have to pre-sell the product.”

There are three kinds of people in
the world, according to the Book of
Kives: those who make things hap-
pen, those who watch things hap-

pen and those who don’'t even ki*ow
anything is happening at all.

the record industry should make
things happen."”

Michael Levy, chairman/manag:
ing director of Magnet Records,
London, cited another American in-
dustry problem—continued pres-
sure from the corporate financial
level controlling the purse strings.
*1f the record division has a down-
turn in profits, the corporate people
start putting the record company
under the microscope.”

Levy recalled a statement made
at IMIC in Amsterdam two years
ago that in the next few years,
about six major conglomerate com-
panies will be controlling the world-
wide music industry. “This com-
ment made two years ago is coming
into reality.”

Levy sees the industry becoming

(Continued on page 38)
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Magnet Records U.K.’s Michael Levy

Developing Markets: Long-Term Benefits Are Possible

The challenge and intricacies of
doing business with Russia and the
East European nations, the
People’'s Republic of China, Africa
and Cuba were highlighted at an
IMIC panel devoted to these devel-
oping markets. It was chaired by
Chris Wright, joint chairman of the
Chrysalis Group.

Interest in the session was heigh:
tened by the conference mood that
all was hardly well with the world's
developed record markets. Though
none of the attendees expect the
emerging territories to offer relief
from these immediate problems,
there was clearly some hope that
the industry can look to long-term
benefits.

Offering the most tangible evi-
dence of such benefits, at least as
far as the East European nations

Chrysalis U.K.'s Chris Wright

are concerned, was Des Brown, in-
ternational director of Chrysalis.
The Briton, who has recently
completed protracted negotiations
for the first relase of Chrysalis prod-
uct in the U.S.S.R., pointed out that
Russia and its satellite Socialist
countries add up to a population of
1.2 billion (1976 figures) and gross
national product totaling $1.5 tril-
lion (compared with $1.7 trillion for
the U.S. that year). **There's a real
industrial base there,”” he ex
plained, “and a real opportunity to

* sell records.”

He went on to outline the struc-
ture of the industry in Eastern Eu-
rope, with its state record com-
panies, state publishing operations,
state concert booking agencies and
state trading organizations—these
last bodies being responsible for

bhrysalis U.K.’s Des Brown

making contracts with foreign com-
panies.

“They do not normally import
large quantities of Western-manu-
factured records; it's a question of
pressing there under license.”
Once the deal is made and a fee
fixed. this will come either in hard
currency or local currency (which
can be spent only in the country of
origin) or a mix of the two. One
other option comes in the form of
compensation deals.

There’'s a demand for Western
music n the East European coun-
tries, Brown added, and the young
people are aware of what's happen-
ing musically.

Suggesting the best approach for
companies interested in doing busi-*
ness with the region, the Chrysalis
executive recommended participa-

#

U.S:Prof:Chou;Wen-chung

Valley Export U.S.’ Larry Bailen

tion in song festivals, providing
valuable exposure for artists and
good contacts with local industries;
communication and consultation
with cultural attaches or embassy
trade representatives in the coun-
tries seeking business; contacts
with East European delegates who
attend industry events like MIDEM,
who are always willing to discuss op-
portunities for trade, and visits to
Eastern Europe, preferably as part
of cultural or trade delegations. to
gain first-hand evidence of the mar-
kets' potential.

Counselling IMIC delegates that
patience is vital in any negotiations
with the Socialist nations, Brown
also emphasized that such trade
should be a two-way street. "We
can't just expect to sell our product
to them. We should help them

CBS U.S.’ Bruce Lundvall

break their artists in our markets.”
That's the best route to better fu-
ture business, he concluded.

Like both the Western and East-
ern European countries, West Af.
rica has an economic community
representing its nations (some 15
in all) and 150 million people—and
the potential per capita expenditure
on records there seems limited only
by availability of product rather
than the establishment of markets.

This was the judgment of Larry
Ballen, president of America’s Val-
ley Exports International, and con-
sultant to several companies fi-
nancing and constructing disk
manufacturing plants in Nigeria.

Ballen was at pains to point out
that, like many African nations,
those in the continent’s Western re-

(Continued on page 39)
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EUROPE '79

5 Feb. Stockholm, Sweden 7 Mar. Nice, France
6 Feb. Stockholm, Sweden 8 Mar. Nice, France
7 Feb. Copenhagen, Denmark 10 Mar. Madrid, Spain
8 Feb. Copenhagen, Denmark 11 Mar. Madrid, Spain
10 Feb. Hamburg, Germany 17 Mar. Glasgow, Scotland
11 Feb. Le Hague, Holland 18 Mar. Glasgow, Scot
12 Feb. Rotterdam, Holland 19 Mar. Edinburgh, Sgbtla
14 Feb. Amsterdam, Holland 21 Mar. Newcastle, n
15 Feb. Manheim, Germany 22 Mar. castle,
16 Feb. Munich, Germany n, Eng
18 Feb. Berlin, Germany Irelan
19 Feb. Cologne, Germany.. e Ireland
20 Feb. Paris, France b reland
21 Feb. Paris, France , Ireland
22 Feb. Paris, France don, England
23 Feb.éPari!.fF ince . London, England
. Pai ance . London, England
. London, England
6 Apr. London, England
1 Mar. Dussemrf Germany 7 Apr. London, England
2 Mar. Wefsbaden, Germany 9 Apr. Brighton, England
3 Mar. Lausanne, Switzerland 10 Apr. Brighton, England
4 Mar. Lausanne, Switzerland 11 Apr. Southampton, England
6 Mar. Nice, France 12 Apr. Southampton, England

14 Apr. Brlstol gland
; land
land

England
anchester, England
anchester, England
r. Manchester. England

1 May Jerusalem, Israel
2 May Jerusalem, Israel
3 May Jerusalem, Israel
5 May Tel Aviv, Israel
6 May Tel Aviv, Israel
21 May Leningrad, U.S.
22 May Leningrad, U.
23 May Leningrad, U.
24 May Leningrad, U.
27 May Moscow, U.S.
28 May Moscow, U.S.
U.S.

u.s.

29 May Moscow,

S.
S.
S.
S.
S.
S.
30 May Moscow, S.
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USSA '79

19 Sept.
20 Sept.
22 Sept.
23 Sept.
24 Sept.
26 Sept.
27 Sept.
28 Sept.
29 Sept.
30 Sept.

2 Oct.

3 Oct.
11 Oct.
12 Oct.
13 Oct.
15 Oct.
16 Oct.
18 Oct.
19 Oct.

Phoenix, Arizona
Phoenix, Arizona
Berkeley, California
Berkeley, California
Berkeley, California
Los Angeles, California
Los Angeles, California
Los Angeles, California
Los Angeles, California
Los Angeles, California

Los Angeles, California
Los Angeles, California
Chicago, lllinois
Chicago, lllinois

West Lafayette, Indiana
Boston, Massachusetts
Boston, Massachusetts
New York, New York
New York, New York

20 Oct. New York, New York
21 Oct. New York, New York
23 Oct. New York, New York
24 Oct. New York, New York
25 Oct. New York, New York
26 Oct. New York, New York

27 Oct. West Point, New York

29 Oct. Ann Arbor, Michigan

30 Oct. Toronto, Ontario
31 Oct. Toronto, Ontario

2 Nov. Philadelphia, Pennsylvania
3 Nov. Philadelphia, Pennsylvania
4 Nov. Washington, D.C.
5 Nov. Washington, D.C.

7 Nov. Nashville, Tennessee

8 Nov. Atlanta, Georgia
10 Nov. Dallas, Texas
11 Nov. Houston, Texas

:MCA RECORDS

RS I R R 1
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« Ray Gooper
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Label Chiefs’ Mood
Sober, Panel Shows

® Continued from puge 25

ments to buy what we should not
buy.” Supply: "We must not be
tempted to offer illogical promo-
tions to satisfy artists’ public rela-
tions."

Increased awareness of new
product trends and a sensitivity
toward new technological develop-
ments are also needed. according
to Smith who sees a better climate
ahead: *The industry will probably
come out of the dip of early 1979
even stronger than it was during
the boom of 1978 because of the
lessons we've learned.”

The U.S. doesn’t have a lock on
the business slide. Leslie Hill. joint
managing director of EM! Music op-
erations, U.K., reported that de-
spite continued strength in the sin-
gles market, total record sales have
increased “very little” while mar-
keting and promotion costs have
seen a "'massive’’ increase. "So we
spend more money in selling the
same number of records.”

Thus, profit margins have suf.
fered and growth slowed. He criti-
cized the ‘eternal growth men-
tality’’ by noting that many
industries would be pleased by a
3% annual growth rate that seems
unacceptable in the record indus-
try. “This is foolish of us and we've
now got to get used to a different
situation.”

Hill found irony in Billboard's se-
lection of Monte Carlo for the 1979
IMIC conclave: “Monte Carlo and
the record business have much in
common. We're both heavily into
gambling—and Monte Carlo is
perched precariously on sharp
rocks overlooking deep water."”

The Benelux countries have prob-
lems of their own as Ben Bunders.
managing director of WEA, Bene-
lux, related depressing market
news. Besides Belgium's di-
chotomy—five million Flemish and
four million French—other prob-
lems include slow unit sales in-
creases and a reduction in cassette
sales, indicating that home taping
is on the rise.

One bright spot in Belgium and
Holland is the “‘tremendous’ in-
crease in single sales.

In France. it's the same story.
Lower sales. Higher retail and
wholesale prices. It's a price-sensi-
tive market, according to Francois
Grandchamps Des Raux, president
of Musidisc-Europe, France.

Tomorrow's successful company
needs a favorable environment, the
French executive explained. "It will
know how to sell a highly frag-
mented market. release a multiple
product mix and also gear to flex-
ible pricing.”

2\
-

Sweden follows the European
sales trend, reported Anders
Holmstedt, regional director, EMI
Music operations, Scandinavia. In
1977 the market stagnated; last
year it dropped. And parallel im-
ports pose a ''real threat” to the
Scandinavian industry by tumbling
prices.

Holmstedt chided U.S. com-
panies which reduce their return
stock by shipping it to Europe and
Scandinavia at low prices and get-
ting profit at their sources. “They'll
find the record companies in Eu-
rope and Scandinavia will lose
money to a much greater extent
than the profits received at the
other side of the Atlantic.”

The inconsistency of product flow
has led to only a 3% increase in Ger-
many's sales for the first four
months of the year, after a 21% in-
crease the year before. Siegfried
Loch, managing director, WEA, Ger-
many. provided the figures and the
projection that the German market
is forging into third place in sales in-
ternationally and is becoming the
most important market for English
and international repertoire out of
the U.S. ""The singles business has
increased by 17%—a significant de-
velopment.' he related.

Allan Hely, managing director of
Festival Records in Australia,
termed the parallet import problem
as ‘corporate piracy.” He pointed
to a recent Billboard article that re-
ported 200 million units were clog-
ging the U.S. returns system. "' This
is causing as many problems in the
U.S. as it's causing in the other ter-
ritories. The flood of schlock mate-
rial in the States is causing great
problems to everyone.™

Questions from the audience of
music leaders reflected the stark
appraisal of current day conditions
and the parallel import situation

Chuck Smith was asked about
discount pricing and why shelf
prices remained stable even though
list prices had increased. He termed
the present pricing of records as “il-
logical,”” adding., "The degree of
discounting is not good for the in-
dustry. People are cutting prices
too much.”

Credits

IMIC coverage provided by Mike
Hennessey. Peter Jones, Gerry
Wood and Eliot Tiegel. Section
edited by Eliot Tiegel. Photos by Ge-
rard-Claude Gautier. Photo designs
by Fran Fresquez.

A packed room of global executives attend an IMIC session

IMIC ’79 Report

Australian personal manager Glenn
Wheatley

EMA Telstar Sweden’s Thomas
Johansson

CBS U.S.’ Don Dempsey

Problems On International Tours

® Continued from page 20

osity of Capitol Records, we
wouldn't have been able to do that.
It's a sensitive time. the early days
o* an artist's career. and record
companies must realize this.”

The Australian, reminding listen-
ers how dependent the industry is
upor new talent, said that those
young performers often feel dis-
heartened on the road and wonder if
all the effort is worthwhile. **We lose
most of our acts during those em-
bryonic stages.”” That's why,
Wheatley emphasized. subsidies
are so important.

Another manager, Eric Gardner
from Panacea. which handies Todd
Rundgren. pointed out that the

prob'ems of touring are not limited
to artists .ust starting out in the
business. 'I've never been involved
with a moneymaking tour of an
American act outside the U.S.."" he
exc aimed. recall:ng his experience
with foreign excursions for Kiss.
Blue Oyster Cult and Hot Tuna.
“The costs of touring overseas are
phenomenal "

Recouping these costs, contin-
ued Gardner. is possible in a2 num-
ber of ways. and he stressed the im-
portance of spreading the load
among all those involved with the
act and the tour—though acknowl-
edging that each company (and
each deal) 1s structured in different
ways. “Trere are no set guide-
lines.”

Gardner's preterence? In gen-
eral terms | walk into the U.S. abel
with an itinerary. the tour costs and
what | expect to make for the act.
The deficit is what | expect from the
record company. whether it's in
part an outright gift. an interest-
free loan. an advance zgainst pub-
liching royalties or whatever. Artist
management should try and get the
money from as many sources as
possible.™

As an executive with cne of those
companies which managers like
Gardner have to appiroach, Don

Dempsey. senior vice president and
general manager of the Epic, Por-
trait, Associated Labels at CBS,
urged artist management to en-
courage a label's domestic and in-
ternational divisions to work closely
together on foreign tours. Commu-
nication is the key, as he sees it.

~le went on to cite the example of
Epic's Cheap Trick, an American
band which cut a live album in Ja-
pan on its first tour there. This later
proved to be the breakthrough
product for the U.S. market, and
tias now sold more than 1%z million
copies there.

Meat Loaf was another case his-
tory Dempsey presented, pointing
to the use of a special half-hour film
which the company produced for
promotion. it was well receivec in
foreign markets—in Canada, the
video aired on primetime tele-
vision—and the Epic vice president
suggested that similar films be em-
ployed by labels as reconnaissance.
testing the waters abroad in less ex-
pensive fashion than sending out
an act plus entourage.

The panel's question perrod
seized upon the same topic cf tour
f nance responsibility. with Chrs
Wright, joint chairman of the Chrys-
alis Group, asking Monti Lueftner
*from the point of view of a licensee
in the third largest market n :he
world and who is largely dependent
on licensors for product™ at whose
door the tab should be placed.

The Ariola chief's response was
that it was a joint responsibility. of
licensor and licensee. tut that it de-
pended on the individual merits of
each case. What happens, he asked
back, when the licensor's royalty
rate was already squeezing the li-
censee fo the imits of cost absorp-
t.on?

An animated debate ensued,
with Bronze's Lilian Bron picking
up the point that licensors may in-
deed be pricing themselves out of
gesting any support from licensees.
And who's to blame? Not just the li-

censors, said Bron, but artists,
managers and everyone involved in
increasing the costs of doing busi-
ness in the record industry today.

Changing Scene

® Continued from page 34

divorced into two segments—the lo-
gistics area and creative area, with
the conglomerates gaining the
edge—through manufacturing and
distributing networks—of the lo-
gistical sector. However, he expects
the independent creative com-
panies with the “wherewithal and
time to concentrate on breaking tal-
ent” to come more and more into
their own.™

Allan Hely, managing director of
Australia's Festival Records and
chairman of this IMIC panel, agreed
that the independent can co-exist
in a field populated by behemoths.
“The independent will have more
peaks and troughs and ulcers in his
lifetime, but the independent sys-
tem must survive because the crea-
tivity will want to surface one way or
another.”

For the beleaguered Americans.
Jacques Ferrari, vice president of
CBS International. France. offered
a ray of hope. He quoted a survey
showing 44% of European sales are
from local repertoire (German rec
ords made in Germany. French rec-
ords made in France. etc.). 29% are
from another country's repertoire
(but not the U.S.) and 27% come
from the U.S.

“The U.S. musical influence re-
mains strong,’” concluded Ferrari.
“And the Europeans have learned
to sell and also to buy more and
more records. including those from
abroad.”

Because of the skyrocketing
recording costs in Europe, Ferrari
advised that "it's almost impos
sible to think only of the local mar
ket.”

Monte Carlo musicians play their local music during an IMIC social event.
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WEA Germany's Killy
Kumberger

IMIC °79 Report

TEE France's Jean Van Loo

CGD Italy's Giu-
seppe Giannini

Goody Music
Italy's Jacques

Baby Records italy’s Freddy Naggiar

Petrus

Global Music Germany's Peter Kirsten

U.S. Acceptance Vital To Success Of European Sound

® Continued from page 33

though, there’'s no such tning as
pure German-produced pop. Mu-
nich is essentially a melting pot of in-
ternational talent. Boney M, for in-
starce, is a full mix of naticnalities
both in the act and on the produc-
tion side."

He cited acts like the Scorpions,
tirst big in Japan, then big sellers in
Germany. He spoke of Englishman
David Parker producing Spanish
singer Luisa Fernandez in German
studios.

" Things are no longer in one di-
rection, from the U.S. to Europe.
It's not a one-way street, but an av-

Long-Term

® Continued from page 34

glon were at various stages of deve'-
cpment, many not economically vi-
able, others developing gradually.

But, taking Nigeria as an ex-
zimple, he pointed to its more than
&5 million people, its annual record
sales of some five to seven million
albums, plus around seven million
tapes and its considerable eco-
nomic potential.

The market there is limited only
by manufacturing capacity. Ballen
went on. *It could double or triple if
that capacity was available.” And
he stressed that the key to com-
panies wanting to penetrate the
market '*is having one's own manu-
facturing facilities.” The American
added: "It's net an exercise for the
faint hearted."

Imports have effectively been
erased by the imposition last year
of legislation which puts them un-
der license—and no such licenses
have been granted.

“The colonial heritage of Africa
exerts, to this day, important in-
fluence in terms of where these
countries look for economic. politi-
cal and cultural support,” Ballen
observed.

And the negotiation and imple-
mentation of record deals is a long
process which requires persever-
ance, he concluded. Personal rela-
tionships in business are all impor-
tant, and trust is critical.

The necessity for patience and
trust in trading connections with
the People's Republic of China was
similarly spoken of by Prof. Chou
Wen-chung, from New York's Co-
lumbia Univ. Discussing the nation
that now represents one-quarter of
the world’s population, and could
(by the time of full normahzation)
grow to one-third of that number
he explained that for a Chinese to
ouy a gramophone record, it costs

enue, with plenty of room for cars
to move either way."

Peter Kirsten, president of Global
Music group in Germany, said art-
ists like Bert Kaempfert, Ho*st Jan-
kowski and James Last has been in-
ternationally successful for years,
so German success was not entirely
recent. But Silver Conwvention,
Donna Summer and the others in
the disco field had givenit impetus.

He said: "It's true that people,
say in the States, were not open to
take risks with our music at first.
But if | had to give Trendsetter
Awards right now, they'd go to Bob
Reno and Neil Bogart in the U.S.

They not only broke the German
scene for us in the U.S., but also
helped the whole of Europe, in mu-
sic terms.”

Kirsten was another panelist to
dislike the term **disco™" as an ade-
quate reflection of the music itself.
“It doesn’'t sum up the whole area
of that product, which is dance mu-
sic. Disco won't faae fast, but it will
show changes and improvement.
We have musicians, arrangers and
teams working together, cooking."

Analyzing reasons for German in-
ternational success. he listed: ‘‘ex-
cellent studios, drawing into Ger-
many such artists as Eiton John.

ELO and the Rolling Stones—and
not just for tax reasons;” out:
standing sound engineers, many
from the U.K. in search of higher fi-
nancial reward; an international
lineup of musicians; and arrangers
like Sylvester Levay, geared not only
to disco, but to country rock and
hard rock.

Killy Kumberger, a&r director.
WEA Germamy, said German lan-
guage product was also on the rise,
with Udo Lindenberg leading the
“German forces." He also specified
Peter Maffay, plus Nina Hagen,
who sings in German with a rock
band and yet has sold 40,000 al-

Benefits Possible In Developing

the equivalent of half his weekly
take home pay.

But, setting this in perspactive,
Prof. Chou emphasized that a fam-
ily's outlay on necessities in China
is small as a proportion of income.
and that they have a greater pur-
chasing power than their counter-
parts in many other nations. *The
situation must not only be viewed in
terms of per capita income. "

Yet before these ambitions will
extend to records on a «arge scale,
Prof. Chou said that both China and
the nations seeking to trade must
concentrate upon mutual under-
standing and education

He zeroed in on copyright, for ex-
ample, of which the Chinese have
little or no experience—even though
there is an improving ¢limate for
the consummation of such agree-
ments. As chairman of the Center
for U.S./People's Republic Of
China Arts Exchange at Columbia,
Prof. Chou has been involved in
bringing the attention of Chinese
officials to these and related issues.

He is especially keen, he said, to
see exchange of cultura: and busi-
ness delegations, so that peoole on
both sides can talk to their counter-
parts.

Moving closer to home for the
many American attendees at IMIC
was Bruce Lundvall, president of
the CBS Records Division in his
presentation about Cuba, just 90
miles off the U.S. Southern shores.

Detailing the compary's excur-
sion to the island in March with a
major concert package, and out-
lining the long and complex nego-
tiations that preceded it and other
CBS initiatives there, Lundva'l said:
""We did not venture to Cubz as a
market expansion opportunity, but
rather as a musical exploration op-
portunity.” It was, he said, "one of
the most exciting adventures I've
perspnally had."

Lundvall first went to Cuba with a
number of CBS colleagues last year
“to listen to music,”” and he re-
ported that 'the musical spirit of
the people is keen."

Musicians, composers and artists
are paid a weekly salary by the gov-
ernment to do nothing more than
practice their art. There is a state
record company, but with limited
resources. among them, two eight-
track recording studios.

Yet despite the fact that the level
of income is low for the Cuban
people, Lundvall continued.
“Apparently everyone has a cas-
sette player or at least a radio and is
listening to music.”

And for a country of only nine
million pecple, the state diskery has
a roster of more than 100 artists—
“which gives you an idea of the vi-
tality of music there," the CBS chief
added.

He also explained the back-
ground to the CBS signing of Ira-
kere, the jazz-fusion group which he
and his party heard at the end of its
first stay in Cuba in April 1978. “We
agreed that we should try and sign
the band, and had long discussions
as to how it might be done."

The payment of royalties by a
U.S. company to artists in Cuba is
not permissible as a result of the
former nation's foreign policy, so
CBS subsequently set about seek-
ing an alternative solution, involy-
ing negotiations with the State
Dept. and the Treasury Dept. Said
Lundvall: “They were reluctant to
provide any exception whatsoever'
to existing policy.

Another trip to Cuba last June
eventually yielded a solution, when
it was agreed that CBS would pro-
vide a blocked royalty account for
Irakere in the U.S., which could be
used by otker Cuban artists touring
there, for tour support, accom-
modation and-atherexpensessi:und-

vall's team went back to the U S.
Treasury to sell this idea, and even-
tually saw "'the first contract be-
tween an American company and
the Cuban government'' come to
fruition.

Irakere was later brought to the
U.S., where it performed concerts
and recorded—pioneers from a
country in which, as Lundvall
pointea out, there is much talent:
classica! musicians, young student
bands playing intricate ensemble

jazz, Chick Corea-influenced
groups, rock'n'roll combos and
more.

Turning to the ""Havana Jam

IMIC

bums in France.

The “'European Sound' session
was chaired by Art Martinez, presi-
dent of RCA international. U.S.,
who said: 'This whole subject of
how to broaden the influences of
European sound is near and dear to
the heart of every international ex-
ecutive in the room. So far, it is sub-
stantially unrealized, but recent
acts have given us hope that the sit-
uation is improving fast.

“Certainly the butk of opportu-
nity is ahead of us. The develop-
ment of product generally is on a
much more international level
now."

Markets

concert last March, Lundva’l de
scribed that *'as our intention to go
beyond the Irakere experience. "

He detailed the groundwork laid,
the acts involved, the concert itself,
its filming and the prospect that an
edited version might be shown on
American television before too
long.

To conclude his presentation, the
CBS Records chief had the full-
length footage of the excursion
screened for IMIC delegates, includ-
ing the concert itself. And Lundvall
noted that irony—if the film s
broadcast—of a program going to
U.S. television viewers *‘Live from
the Karl Marx Theatre' in Havana.

l 2
A
S

INTERNATIONAL
MUSIC INDUSTRY
CONFERENCE

BILLBOARD ||l .

Piracy fighter Nesuhi Ertegun emphasizes the need for more money and
more aggression in fighting global music thievery.
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Left: U.S. attorney Owen Sloane with EMI's Bhaskar Menon.

Capitol's Dan Davis with Wilfred Jung,
EMI's European chief.

U.S. attorney Al Schlessinger wit
Loch.

h WEA Germany's Siggi
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Alan Hawkshaw, UK. songwriter with
Stig Anderson.
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Ask Standardization

® Continued from page 26

one an RCA demo video version of
Tomita's album “‘The Planets,"
and the other a video version of
Rundgren's own new album, to go
through DiscaVision (MCA) in No-
vember. *“We hope this will prove to
the industry at large it is possible
for a major recording artist, signed
to a label, to release video product
on yet another label without being
tied up in legal hassles for months
or even years.

Artists will in the future have two
distinct recording budgets, one for
audio and the other video. Record-
ing companies must quickly get
over ‘‘fears and trepidations’
about video musical syntheses, he
said, so artists can take advantage
of the new technology.

Bill Bayliff, general manager of
Decca Records Studios, also talked
of the “‘bewildering variety of tech-
nologies in disk and tape. That they
are not compatible is new to our
business. Tracing back the develop-
ment of the recording industry, we
see a degree of compatibility in
each forward step, through the LP
to stereo and so on. We've got to
achieve some kind of worldwide
and industrywide rationalization by
talking and coming up with some
main system.

I say, firmly, that there ought to
be audio and video compatibility.

Harold Haytin, chairman Telecor,
U.S., and consultant to Panasonic,
lined up the advantages of the
video ‘‘revolution,” in terms of
drama and films on whim, personal
tapes of broadcasts, taping family
events. Videotapes and disks can,
and will, co-exist, he said.

“Video disks at $10-$16 for an al-
bum containing a full-length mo-
tion picture is an attractive pros-
pect and could make obsolete the
phonograph audio-only album. But
we still have that challenge to
standardize systems.

“That challenge has to be met.
The problems inherent in market-
ing several individual systems must
be solved before chaos makes the

videodisk industry a stepbrother to
the 4-channel audio era.”

However, each company looks for
the advantage. Matsushita Electric
has developed a low-cost player us-
ing disks pressed by conventional
methods with conventional mate-
rials, offering two full hours of high
quality audio and video playback.
Through the newly developed Fixed
Relative Speed, the full two-hour
playback potential is compressed
entirely on a compact 9-inch disk.
The company also has a ‘‘true
breakthrough in videodisk protec-
tion, eliminating in its Visco-O-Pac
invention the risk of fingerprints
and scratches.

Tony Griffiths, chief engineer of
the Record Research Laboratory in
the U.K., is today mainly involved
with digital recordings and he, too,
talks of standardization problems,
this time in terms of studio equip-
ment. In the end, Decca devised its
own digital editing system which
“hasn’t helped the standards situ-
ation but has helped us get records
into the library.

“Now the future problem is get-
ting digital equipment into the
home. Our theory is that we ought
to use the digital audiodisk to level
the digital videodisk into the
homes. It needed some kind of au-
dio/video adaptor. We probably
won't be able to make digital audio-
cassettes that play in videocassette
recorders in any kind of mass pro-
duction system.

“We hope good things will come
out of the standardization com-
mittees due to report at the end of
the year. The Japanese are working
hard at it. We have to have a unified
approach in the introduction of
digital recordings. And we still have
problems on how long to go on with
the LP.”

Hans Tenderloo, manager, Tech-
nical Staff Bureau, Polygram, Neth-
erlands, has long been involved in
both standardization and antipi-
racy methods. Centering on the
digital audiodisk, he warned, as a
technician, of the dangers of al-
lowing technicians too much scope
"*or they will create a nice . . . mon-
ster.”

Publishing Gets Airing

® Continued from page 33

work songs. ‘‘Nobody seems to
want to run with songs anymore,”
he complained. **Our biggest prob-
lem is to find young publishers.”

Ricci believes the publishers’
function will become more impor-
tant. “The growing importance of
the publisher will proceed at the
same rate as the hunger for music
from the new generation.”

From France came this state-
ment by Marouani: *‘The effort to
make songs known in other coun-
tries is absolutely insufficient. Eng-
lish and American publishers, you
should start to go out and find
songs again. We should not be
slaves to the record companies
which are only interested in big hits
and totally ignore the tastes of cer-
tain minorities.”

A lively question-and-answer pe-
riod was inaugurated by Terry Con-
nolly of the Chrysalis Group, Lon-
don, who agreed with Levy and
Marouani that publishers are poorly
regarded by record companies.
“It's their own fault,”” he pro-
claimed. ‘‘Publishers have gone
away from the tradition of publish-
ing into an area of banking. They've
got to go back to the song—the key
of publishing.”

Another audience member

agreed. Billy Meshel of the Arista
Music Publishing Group, Los An-
geles, maintained that the reason
for the disappearance of song-
pluggers is because *‘certain busi-
ness managers, accountants, law-
yers and artist managers are
masquerading as music publishers
without staffs of professional men,
giving music publishing a terrible
image.

Terry Connolly also had a sugges-
tion on parallel imports, especially
those from Canada that have been
causing a major European problem.
He feels that labels should late-re-
lease their hit product in Canada.
“We at Chrysalis are considering
delayed release of our hit product in
Canada by something like one
month, which will prevent the bulk
of this parallel exporting.”

Stewart felt that *‘no American
publisher is for exporting records to
Europe,’” and he also took the occa-
sion to answer a previous panel's
comment by Jules Yarnell, special
counsel to the RIAA, that publishers
weren't contributing enough to the
antipiracy fight. The first successful
U.S. piracy lawsuit was waged in
1952 by a publisher, pointed out
Stewart. Additionally, he noted that
the NMPA donates to the antipiracy
battle and vigorously pursues pi-
racy.

IMIC *79 Report

Veteran American personal man-

ager George Greif says managers

and artists shouldn’t lose money on
road tours.

Singer Keynotes

® Continued from page 25

In discussing the composition of
the BBC with its 11 staff orchestras,
four symphony orchestras and
seven pop music orchestras—com-
prising 550 staff musicians on the
Dayroll—Singer said that music ac-
counts for 56.2% of the BBC's total
airtime.

Of the mcre than 14,000 hours of
music aired each year, the BBC
relies heavily on disks on its Radio 1
and Radio 2 services. On Radio 1,
the pop service for example, disks
account for 90% of the 4,363 hours
devoted to music.

Singer pointed to a new program
which will bow shortly titled *'Keep-
ing Track™ which will explore new
recordings. This program will be in
addition to already existing *‘needie
time” shows which review the cur-
rent output of records ranging from
rock to the classics.

Paul Rich of Carlin Music, London,
offers his opinion on a delicate point
during on IMIC panel.

Elektra/Asylum vice president Jack
Reinstein responds to comments
during a panel discussion.

Music Thievery Topic

® Continued from page 27
harm caused by record pirates and
tended to hand out light sentences.

“We congratulate ourselves on
the wonderful results we have
achieved and it is true that we have
struck a severe blow against piracy
in the U.S. But it is still there in
large volume and it is important for
the whole music industry to cooper-
ate to eliminate this terrible cancer.
With the industry's current eco-
nomic problems it has become all
the more important to stop the drain
on finances accounted for by piracy
in all its forms.”

Yarnell said that the RIAA had an
antipiracy budget of $1.4 million.
It's manpower resources included
three legal assistants and eight in-
vestigators and there was also a
provision for the hire of part-time
investigators. There were now an-
tipiracy laws in 49 U.S. states, anti-
bootlegging laws in 11 states (Ver-
mont is the holdout); and it was a
crime in 26 states to release a
recording without indicating the
name and address of the manufac-
turer. This was part of consumer
protection law and could be invoked
to deal with cases involving post-
1972 recordings, piracy of which
was now a matter for federal juris-
diction.

“The pirates can also be prose-
cuted for tax evasion. The RIAA
works closely with the Internal Rev-
enue Service and with Customs and
postal inspectors; but with all these
elements, the problem has still not
been reduced to a tolerable level,
Yarnell said.

Yarnell criticized poor security in
pressing plants which were called in
to handle extra pressing for big hits
and also blamed dealers for turning
a blind eye to inordinately dis-
counted product.

“If | sold you a new name brand
color television in its original wrap-
ping for $100, you'd know it was sto-
len. So | refuse to believe that retail-
ers don’t know when product is
counterfeit.”

Yarnell said that the counter-
feiting problem had grown, ironi-
cally enough, because of the suc-
cess of the FBI's fight against
piracy. “‘The pirates have switched
to less easily identifiable counter-
feit productions. Dealers are now
frightened to handle easily detect-
able piracy product, they feel safer
with good counterfeits—also the
profit margin is higher because
they can be sold at the same price
as legitimate product,” he said.

Yarnell noted that one man in the
U.S. had even been counterfeiting

Decca Staff
March For $

LONDON—Staff grievances over
an alleged postponement of salary
increases led to a mass protest
march by 1,500 Decca employes on
the company's New Malden, Sur-
rey, pressing plant.

Members of four different trade
unions were involved in the indus-
trial action, claiming that manage-
ment had decided to put off annual
salary increases from August to
April, 1980.

A company statement said Decca
could not afford to negotiate any
wage increases next month, the tra-
ditional date, and pay packets
could not be increased this year.
The unions also say Decca chiefs
have refused requests for improved
pension deals for employes.

Bill Townsley, Decca director,
says talks with the unions will con-
tinue in the hope of getting work
schedules back to normal.

cutouts on the grounds that the un-
sold product would not be shipped
back to the company owning the
legitimately produced albums and
he would therefore run less risk of
detection.

Nesuhi Ertegun, taking up the
question of dealer involvement in
counterfeit repertoire, said: *‘The
industry must take a firm stand
and refuse to supply retailers who
sell counterfeit product. Any re-
tailer who buys product at one quar-
ter of its normal price must know
that it is phoney and thus becomes
a party to the crime.”

The most cheering note of this
key IMIC session was struck by Al-
lan Hely, managing director of Fes-
tival Records in Australia, who re-
ported that, despite its vulnerability
to the pirates of Malaysia, Sing-
apore, Hong Kong and the Philip-
pines, Australia had reduced its pi-
rate tape market from 50% in 1974
t0 6.9% of the total market in 1977.

This was accomplished by the in-
dustry working together, locating
pirate product, making trap pur-
chases and then bringing injunc-
tions and civil actions against deal-
ers. The dealers were persuaded to
reveal the names of their suppliers
and these were tracked down. Be-
tween 1976 and 1978 nine criminal
prosecutions had been brought and
all had been given good exposure in
the media.

However, Hely admitted that
home taping was now a major men-
ace and costing the Australian in-
dustry an estimated $50 million a
year. “This would make the world-
wide cost to the industry in the re-
gion of $6 million a day,” he said.

In the general discussion which
followed Yarnell foresaw more pros-
ecutions of blank tape companies
for supplying pirates with software
and in response to a comment by
WEA Hamburg managing director
Siegfried Loch, Nesuhi Ertegun
agreed that there should be a dialog
between the record industry and
the hardware manufacturers to in-
duce the latter not to encourage
home taping from records or radio
in their publicity material.

Roger Azcarraga of Orfeon Mexico
makes his point from the floor dur-
ing a discussion on music publish-

Symphony At IMIC

Monte Carlo’s National Opera Or-
chestra gave a special performance
for IMIC attendees under the baton
of guest conductor Pierre Michel
Le Conte.

The Italian conductor led the or-
chestra in a program presenting
Rossini's “‘William Tell Overture,”
Gershwin’s *“‘Rhapsody In Blue”
with piano soloist Lucien Kemblin-
sky and a Bizet symphony.

41

advos1ng ‘6,61 ‘L2 ANC



JULY 21, 1979, BILLBOARD

Talent

Gas Shortage Doesn’t Short Newport Jazz Fest

® Continued from page 3
usual the Schlitz Brewing Co. was
the major sponsor.

A team of Billboard writers cov-
ered the concerts. These are their re-
views:

Al Haig, Carnegie Recital Hall.

He may not be your top headline
jazz act, but pianist Haig served well
in the capacity of opening this ycar's
Newport Jazz Festival.

The old bebopper was as fleet as
ever has he effortlessly bounded
through 11 tunes—some ballads,
some bop swingers in the hour-long
opening concert of the 10-day festi-
val.

Haig was all serious business as
his rapport with the audience con-
sisted of an occasional stern glance
between numbers. He often cut off
the applause by quickly moving into
the next selection,

His ballads included the seldom-
heard 1 Waited For You™ by Tadd
Dameron and a beautiful “Polka
Dots And Moonbeams,” which in-

ASBURY PARK. N.J.—Although
disco has come into its own for the
first time here this season. it’s not at
the expense of rock music. The rock
sound is still very much the major
part of life after dark at the clubs in
Monmouth and Ocean countics in
this central New Jersey area.

So popular is rock in these parts
that some mwsicians have opened
their own club. Ron Rosenweig and
Rod Faccone Jr.. members of Fresh.
one of the Shore’s most successful
club hands. took over the Gang-
plank at Long Branch last August
and now operates itas Club Spanky.

Club Spanky is different from
other rock clubs here. Ithas instituted
a dress code. Dirty T-shirts and
ripped-up blue jeans are out.

Another change is the reopening
of the Hotel California here, pur-
chased by Phil DeAngelo. He
changed the name to Fast Lane and
instituted something no other area
rock club has attempted. DeAngelo
features nationally known artists on
a regular basis.

To handle the name bookings.
DeAngelo brought in Jim Gian-
tonio. who worked in New Jersey as
a rock concert promoter. Giantonio
is the club’s production coordinator
and has already brought in such
names as Steve Forbert, George
Thorogood the Destroyers. Robert
Gordon and fan Hunter.

Joining the rock scene are the
Dolly Dimples in Howell Township,
and John Barleycorn’s in Red Bank,
When the new owners took over the

lll. Club Aims For

CHICAGO—The Front Street, a
350-scat club aimed at capitalizing
on tourist and boat traffic along the
Mississippi River has opened in the
historic riverfront district of Quincy.
1.

Securing national talent to appear
in this setting has posed problems
for Armageddon Talent Associates.
which handles bookings for the club
and also books Quincy’s 1200-scat
Turner Hall. Armageddon was
based in Quincy for eight years and
recently relocated here.

“Quincy faces the problem of

cluded
phrases.

His “Round Midnight” was com-
plete with Monkish runs and his

some tasteful

Ellington

dazzling dizzy-paced “"Un Poco
Loco.™ one of the late bop pianist’s
best-known compositions

DOUG HALL

McRae Sings: Carmen McRae, shows the weight of the responsubilny she car-
ries as the singer selected to do the vocal honors on the tribute to Billie Hol:-
day, one of the highlights of this year's Newport Jazz Festival.

program also included several com-
positions of his apparent idol, Bud
Powell.

In fact. he saved the best for last: a
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'Rock Still Re|gn|ng
On Jersey’s Coast |

By MAURIE ORODENKER
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Sportsman’s Inn last year and
changed the name to Dolly Dimples,
they continued to use the inn’s front
room to feature go-go girls. but
brought rock music to the backroom.

At John Barleycorn’s. owner
Frank Pingitore added a rock room
in the back several months ago along
with the front room. Both clubs, as
do many others. operate all year. al-
though major activity is pronounced
more during the summer season,

In Point Pleasant. Silver Dollar is
the only major club that is open 12
months a year. While many still con-
sider the arca as a three-month oper-
ation. general manager Gregory
Grieco savs he is amazed by the size
of the crowds that are attracted dur-
ing winter in the past few years. The
popularity not only of the particular
club but also of the rock bands play-
ing this arca account for the wide
following enjoyed by the 18 to 30
vear old crowd. Other arca clubs
pulling crowds in with the rock beat
are Ludwig von der Fecht's Osprey
at Manasquan. and Jack Roig’s
Stone Pony here.

Cover charge at most clubs. when
a local arca band is featured, is
around $2. However. when a record-
ing artist is featured. the price goes
up much higher. When lan Hunter
came to the Fast Lane last month.
there was an $8 charge at the door.
Only two of the rock clubs -Club
Spanky and Osprey—have become
involved with disco in setting aside
special nights that feature the disco
best.

River Traffic

being regarded as small and unim-
portant by the big name groups.”
says Gail Smith of Armageddon.
*But Quincy is a good market be-
cause when unknown acts like Bob

Seger. Ted Nugent. and Cheap
Trick played. they drew large
crowds.” she explains.

The new club hopes to draw from
Quincy College and Western Illinois
Univ.. and from the nearby town of
Hannibal. For media promotion
there is progressive rock KGRC-FM
and a musical weekly. Prairie Sun
Magazine.

Dizzy Gillespie, Carnegie Hall.

Veteran trumpeter Gillespie. with
his *Unity With Diversity™ concert
on the opening night of tke festival.
deserves credit for putting together
the most unusual concert of the
series.

Except for a brief performance
with his current working trio, Gil-
lespie was featured with, and vir-
tually surrounded by drums and
drummers.

Highlights of the show were the
interplay with Gillespie, Tito Puente
and Potato Valdez. Puente worked
standing up at a group of tenor
drums while Valdez worked over a
couple of congas.

There was a host of drummers
playing at full conventional drum
setups. Among them were Art Bla.
key. Roy Haynes. J.C. Heard. Jo
Jones. Bernard Purdie and Grady
Tate.

But the man who stole the show
was an unanpounced late starter
Max Roach. who dazzled the gather-
ing with some swift work on just a
high hat cymbal setup. Roach alsc
performed an outstanding exhibi-
tion on a full drum sctup.

Dizzy weaved in some laid back
solos among the drum work. He also
got cooking with his regular group.
Ed Cherry on guitar and Mike
Howell on bass for a swinging “St.
Louis Blues.” There were no set
numbers as such through most of the
concert. Drummers came and went
as Gillespie filled with transition
solos in the 90-minute concert,

DOUG HALL

Sun Ra and his Arkestra, Cecil
Taylor, Symphony Space.

This show was fascinating musi-
cally. but less than professionally or-

ganized. Promoter Rignor Newman.
in charge of the Newport activities at
this community controled West Side
theatre, opened the doors six min-
utes after the scheduled 8 p.m. start-
ing time. Opener Cecil Taylor ap-
peared on the stage at 8:40.

Later Sun Ra and his 20 plus
piece ‘arkestra’ began its two hour
performance at 11:30 p.m.. just 30
minutes before a late show was to
begin. When the late show crowd be-
gan to arrive many were let in. re-
sulting in crowded exits and walk-
ways.

These cramped conditions didn’t
hamper Sun Ra’s expansive musical
vision however. Supported by his
imposing big band. loaded with tal-
ented and idiosyncratic soloist. Ra
mizes strains of African and Eastern
music with Duke Ellington stand-
ards. and the latest in electronic key-
boards.

Cecil Taylor doesn’t play with his
etbow. but to make his point he
doesn’t need too. That Taylor is one
of the world's most gifted pianists
was quite apparent during a 133
minute performance supported by
four instruments. Taylor and com-
pany performed one extended picee
in their set with Taylor working on
stage the entire time.

NELSON GEORGE

Pat Metheny Group, Jaco Pas-
torius, Avery Fisher Hall,

This double bill marked the first
of several offerings from New Au-
diences. a leading New York jazz
promoter. at Newport this vear. The
outcome was both unusual and aus-
picious.

Jaco Pastorius. virtuoso fusion
bassist. better known for his work
with Weather Report. opened. per-
forming five unidentified improvi-
sations, four solo. one with a tape of
disonant string music. Dancing and
weaving like a pantominist. and us-
ing a battery of special effects. he elic-
ited a remarkable variety of sounds
from his battered Fender. simulta-
neously regaling and enchanting the
crowd.

Few bassists would even attempt
40 minutes alone onstage. but Pas-
torius made it a memorable cvent.
For an encore, he jammed with per-
cussionists Don Alias and Carlos
“Potato™ Valdez. creating a unique
trio which finished the set.

Guitarist Metheny. along with
keyboardist-composer  Lyle Mays,
bassist Mark Egan and drummer
Dan Gottlieb. began a seven-song.
90-minute contribution with his big-
gest hit todate. “Phase Dance.”
clectrifying the near capacity au-
dience.

Of particular note was the delicate
interplay between Mays and Meth-
eny. strangely reminiscent of that
between Dave Brubeck and the late
Paul Desmond in the "50s and "60s.
Yet. this group is definitely of today.

WARD MILTON

Betty Carter & Friends, Carnegie
Hall.

Dorothy Donegan, that comic but
unquestionably talented pianist. al-
most upstaged Betty Carter at the
latter’s concert.

With an artistry that revealed dis-
tinct classical overtones, Donegan,
with a swagger, a toss of the head
and many an impish expression. de-
lighted her audience with “Memo-
ries Of You,” “What Are You Doing
The Rest Of Your Life.” and a num-
ber of light-hearted piano impres-
sions of Eubie Blake and the late
Duke Ellington.

The rest of Carter’s friends were
more serious. almost studious in
their approach to their music. They
included Charles Sullivan, trumpet:
Lyle Atkinson, bass; George Adams,
tenor sax. and Michael Carson
drums.

Although it was obvious that the
group had had little time to rehearse
as a unit. the players nonetheless
turned in a fine performance on
many original numbers that allowed
them to come center stage and shine
before an audience which Carter re-
minded would be hearing a lot more
from them in the years to come.

Carter herself is a most original
artist. Her style finds its niche some-
where between Dinah Washington
and Ella Fitzgerald. Yetshe does not
copy either of these greats.

RADCLIFFE JOE

Benny Goodman,
McPartland, Carnegie Hall.

IUs a long time ago that Benny
Goodman was the "King Of Swing.”
Just how long was driven home by
the seemingly very tired man who
stood before a pack hall on the third
night of the festival.

But he can still spout out of his
clarinet sparkling. dazzling. swing-
ing solos. The trouble with this con-
cert was that his work seemed iso-
lated with a group that grew in size
as the concert. 1t was not a cohesive
group and Goodman didn’t seem to
have the stamina to pull it together.

In all. it was a perfunctory per-
formance by most involved. which
included Roland Hanna on piano.
Bucky Pizzarelli on guitar. Warren
Vache on trumpet. Slam Stewart on
bass. Buddy Tate on Lenor sax and
Wayne Andre on Trombone,

(Continued on page 44)

Marion

More N.Y. Clubs Returning To Blues

NEW YORK--The blues is re-
turning to this city after a long hiatus
and it’s popping up at two of the
town’s unlikeliest venues.

Tramps. a fashionable cabaret
that has helped launch several artists
in that genre, and the Squat Theatre.
an off-off-Broadway location that
has featured predominately avant-
garde plays. have almost simulta-
neously scheduled a series of ap-
pearances by blues artists who
haven't breathed the air here in
years,

Koko Taylor inaugurated the
Tramps series June 22 and she’s al-
ready booked to return in August.
Blind John Davis entered the room
July 4 and played through Saturday
(14). Otis Rush comes in Wednesday
(18) through Sunday (21). to be fol-
lowed by Eddie Kirkland and others
whose dates-are still tentative.

The Squat Theatre. at23rd St. and
Eighth Ave. in the Chelsea district. is
the home of an avant-garde Hun-
garian Theatre group headed by
Janos G’at, a man who happens to
like the blues. 1t was his idea to turn
the theatre over to music while the
acting company was touring.

Rasa Artists is helping G'at with
the booking after the two met while
several Rasa artists were performing
at the N.Y. Public Theatre’s jazz fes-
tival.

Sunnyland Slim opened the Squat
series Friday (13) with a bill that in-
cluded Big Time Sarah and Johnny
Copeland.

The Squat policy is to bring jazz
and rock acts into the theatre as well
as blues artists.

The Oliver Lake Quartet comes
into the Squat Theatre Wednesday
(18) and Thursday (19), followed by

J.B. Hutto and His New Hawks shar-
ing the bill with Big Walter Horton
and Sugar Ray & the Blue Tones
and Left Hand Frank’s Blues Band
Friday (20) through Sunday (22).
Abdullah Ibrahim (Dollar Brand)
and the Orchestra Ujamaah enter
the club Wednesday (25) through
Sunday (29).

Blues artists have been playing
the Lone Star Cafe with regularity
since that club moved away from a
strictly country format. In fact, it has
been one of the few clubs in the city
where blues could be heard. until
now.

Johnny Winter and Louisiana
Red played there over the Fourth
and Lightning Hopkins and Ken
McGorry played Monday (9) and
Tuesday (10). John Lee Hooker re-
turns to the club Wednesday (18) for
atwo nightstint.  DICK NUSSER
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Newport Festival a Hit Despite Fuel Crisis

® Continued from page 42

Each got to solo and they all
played together in more-or-less dix-
ieland style. Benny and Slam did the
old “Gotta Be This Or That.” There
were some bright moments in the
dozen selections. It all ended on a
tired encore of “Sing, Sing, Sing.”

The first half hour of the 90-min-
ute program featured pianist
McPartland and her trio in an out-
ing of seven selections that also
might be described as perfunctory.

DOUG HALL

Schlitz Salutes Black Broadway,
Avery Fisher Hall.

In what must certainly have been
the tour de force of this week-long
annual jazz extravanganza, Schlitz's
salute to Black Broadway spanned
45 years ot black contributions to the
Broadway musical theatre, and
brought together such greats as
Eubie Blake, John W. Bubbles. Herb

Jefferies, Edith Wilson, Bobby
Short, Adelaide Hall and Charles
“Moni™ Coles. as well as such latter
generation performers as Nell Car-
ter and Diahann Carroll.

Short who produced the show
along with Robert Kimball, also
doubled up as master of ceremonies,
and wove the entire program to-
gether with a delicate thread of song
and commentary on the history of
the black musical theatre.

In a slightly raspish, but endear-
ing voice he offered such light, lively
selections as, “Under The Bamboo
Tree,” “Can’t Give You Anything
But Love.,” “Broadway In Daho-
mey.” and “Wouldn't It Be A
Dream.”

Adclaide Hall. whose invelve-
ment with the Broadway musical
theatre goes back to the 1920s and
the Blackbirds program of the era,
enchanted the audience with

“Creole Love Call.” “I Must Have
That Man.” “Diga. Diga Do.” and "]
Can’t Give You Anything But
Love.”

The scemingly ageless Eubie
Blake, with a spring in his step and
with on his tongue. charmed with a
medley from “Shuffle Along.” fol-
lowed by “Bandana Days.” “Love
Will Find A Way.” “Gypsy Blues,”
“Memories Of You.™ and “I'm Just
Wild About Harry.”

RADCLIFFE JOE

Gato Barbieri, Sonny Rollins, Car-
negie Hall.

Newport's first weekend was
brought to a close by a curious pair-
ing of two men who have nothing in
common except their instrument.
The coupling was most unfair to
Barbieri. who was forced to follow
one of the saxophone’s most creative
innovators.

While Rollins was not quite up to

Talent Talk

Cornelius Bumpus (vocals/sax/keyboards),
Chet McCracken (drums/vibes) and John McFee
(vocals/guitar), are the new members of the
Doobie Brothers, now on a nationwide tour.

M, whose “Pop Musik” single is a hit in Eu-
rope on MCA Records, has been signed to Sire
for the U.S. ... “New Values,” the new LP by
Iggy Pop will be released by Arista in the U.S.
this week. ... Tanya Tucker will don a wetsuit
and join two dolphins at the Busch Gardens in
Tampa, Fla., to promote the conservation of dol-
phins, whales and porpoises. ... Miss Vickie,
the former Mrs. Tiny Tim, is joining her ex-hus-
band for Roy Radin’s Vaudeville '79 tour which
will play small theatres and high school audito-
riums. Also on the tour are Sherman Hamsley,
Barbara McNair, Dennis Day, Joe Frazier, Homer
& Jethro and the Marvelettes.

Four U.S. labels reported bidding for the
services of Jimmy Rafferty, Gerry's brother. . ..
The Average White Band is doing a benefit for
the Park Recreation Fund when it plays at Cen-
tral Park in New York as part of the Dr Pepper
series. WPLJ-FM will broadcast the concert live.
... Carly Simon expected to announce a new

'

tour shortly. . . . Leif Garrett to make his first
U.S. trek, concentrating mostly on fair grounds
and arenas.

Steve Lukather, lead guitarist with Toto,
leaves this month for the south of France to per-
form on the upcoming Elton John LP. .. . Coun-
try singer Donna Fargo is set to headline a con-
cert at the Los Alamitos Race Course July 28.
Also featured will be Jerry Naylor, Howdy Glenn,
the Palomino Riders and Susie Allinson. The
event is the Skoal Dash for Cash Futurity, re-
portedly the richest event in the history of Cali-
fornia horseracing.

Tats Nagashimas' Kyodo Tokyo Productions
has set Pat and Debby Boone for a six-city tour
of Japan beginning Oct. 28. Prior to the tour Pat
is set to perform in Australia for one month at
the various South Sidney Junior League clubs.
... The Sweet Inspirations are opening for the
Bee Gees on their 38-city concert tour of the
U.S. and Canada. . .. Herbie Hancock has been
inducted into the Univ. of California at Berkeley
Jazz Festival Hall of Fame.

Bill Lombardo of the Guy Lombardo cfan has
recorded a disco version of “Olde Lang Syne.”

... Riva/Mercury artist John Cougar has spon-
sored a book of “Music Biz Trendsetters,” with
some unusual insertions and omissions. ...
Rickie Lee Jones has gone platinum in Australia.
... Herman Brood & the Wild Romance, a Dutch
group on Ariola Records, was the beneficiary of
a “try it and buy it" promotion sponsored by
Peaches in Memphis. Shoppers appeared to like
it since the band's LP made it to 18 on the
Memphis charts. ... The Raven, a new band
from Florida, will open for the Who, at least one
night during the Who's five-night stand at Madi-
son Square Garden in September.

Music Warehouse stores in Long island and
Cream Records are giving away four diamond
rings as part of a “Legs Diamond" promotion to
those four men or women with the most unusual
or sexy legs. . . . The new Talking Heads LP will
be out Aug. 3.

What is believed to be the first Latin music
club in Atlantic City has opened. Called the
Latin Wonder Gardens, the new club seats 700,
and has a stage for live bands and a dantce floor
for disco dancers. ROMAN KOZAK

David Ruffin, who gained fame as the original
lead singer of the Temptations, to Warner Bros.
Records. His first LP release is due this fall. . . .
Phil Everly, formerly of the Everly Brothers, to
tlektra/Asylum Records. His solo LP, "Living
Alone,” produced by Snuff Garrett, was released
last week. Also to E/A is Shoes, with a self-titled
LP produced by Mike Stone, tentatively set for a
September release date. ... Brenton Wood to
Richard Bernstein for personal management and
to Jolly Public Relations for promotion. . .. EMI/
UA's band, Pieces, to a worldwide publishing
agreement with the Special Music Group.

Sassy Jones, a five-piece, Jackson, Miss.,
band to Bruce Patch Management. ... RCA’s
Porter Wagoner to ASCAP. ... Warner Bros.
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Signings
recording artist Big Al Dewning to Top Billing,
Inc., Nashville, for booking and creative serv-
ices. ... Musical evangelist Johnny Salas to a
recording contract with Herald Records. . . . The
Harmonettes to Mark Five Records, with a debut
LP, "One Day Closer To Glory,” slated for an Au-
gust release date. ... Larry Orrell to Voice Box
Records with a solo LP entitied "Changes.”

Joel Diamond, who has produced such acts
as Gloria Gaynor, Sister Sledge, Eddy Arnold and
Al Martino, to Casablanca Record & FilmWorks,
with the group the Joel Diamond Experience. A
self-titled LP ships July 16 and a 12-inch single,
“Music Machine (In And Out),” has just been
released. ... Bobby Knight's Great American
Trombone Co., with a self-titled LP, to Pye Rec-
ords, London, for a September release of its live
LP. ... Mighty Twinns Music publishing takes
on songwriter/ performer Al Owens of the disco/
pop band Faces, as an exclusive songwriter.

Producer Irving Azoff has tapped Debra
Winger and Madolyn Smith for upcoming pro-
duction of Paramount Pictures’ “Urban Cow-
boy,” starring John Travolta. Production will
begin Monday (2) and will be shot entirely on
location in Houston. ... Pyramid, a 10-piece
r&b/jazz/rock group to Capitol. . .. Mistress to
RSO Records, with an upcoming LP written by
the five-member group.

Steve Davis, songwriter and Infinity Records
artist, to a renewed agreement with BMI. . . . Da.
vid Houston to Derrick Records, Dallas. First re-
lease will be “Let Your Love Fall Back On Me,"
written by John Conlee and produced by Ray
Baker. ... Larry Lee to exclusive songwriter's
agreement with Cedarwood Publishing Co. He's
also newly appointed to professional staff. ...
Johnny Paycheck to Buddy Lee Attractions for
exclusive booking representation inter-
nationally. ... R. W. Blackwood in exclusive
booking agreement with Acuff-Rose Artists Corp.

... Donna Fargo to exclusive representation
with American Management. . . . The Cates in
booking agreement with the William Morris
Agency.

Singer/composer/performer  Toni-Lee
Bradley to a worldwide agreement with Infinity
Records. ... Carolyne Mas to Mercury Records.
Her first seff-titled LP is set for release this
month. ... Singer/writer Frankie Randall has
been signed for an extensive stay at Joe Scott's
Club Barrington in L.A. ... Pianist/composer
Frank Mills to Fred Lawrence, vice president at
APA for representation in all fields. Leonard
Rambeau continues as personal manager.

New Zealand's rock group, the Inbetweens, to
Eighth Note Management. The group is in the
studio with Chris Brunt producing. . . . Ovation
recording group the Cates to the William Morris
Agency. . .. Oickey Lee to Phonogram/Mercury,
marking-a return to the company where he
achieved his initial success as an artist with
such songs as “Patches,” released on Smash, a
divison of Mercury Records. First single for the
label is “I'm Just A Heartache Away.” First LP
project, “Dickey Lee.” ... Jacky Ward, Mercury
artist, to exclusive booking agreement with
Buddy Lee Attractions and a management
agreement with newly-formed Berger Artist
Management, Inc. Latest single is “That Makes
Two Of Us.”

Christy Lane to United Artists Records. ...
Micki Fuhrman to Canaan Records with her first
LP project, “Angels Watching Over Me,” and the
first single culling, “Here He Comes.” . . . Danny
Morrison to the House Of Gold Music, Inc. with
exclusive writers agreement. . . . Larry Stallings
to writers agreement with Canaanland/Promise-
land Music. . . . Norma Jean McCall to Stargem
Records with initial single, “Chained To A
Memory" backed with“ One-Maore Time.”

the form he displayed in his two
most recent New York perform-
ances, he still managed to show his
complete command of his instru-
ment and unique gift for improvisa-
tion.

Rollins was deftly assisted by Je-
rome Harris on electric bass. Mare
Soskin on keyboards and drummer
Al Foster. While all were out-
standing. it was impossible to out-
shine their skillfull leader.

Highlights included a playful
melding of tempos and feels on
something called “Disco Monk.”
and a surprising display of Rollins’
talents on the clectric lyricon.

After Rollins’ totally enrapturing
55-minute set. everything Barbieri
had to offer sounded mundane to
the serious jazz car. In fact many in
the house exited before Barbieri was
through his opening number.

To his credit, Barbieri and his six
supporting musician’s delivered a
tight and professional set that
thrilled the portion of the audience
that came to sce Barbieri. But the
natural comparisons between the
skills of the two saxophonists lefi
Barbieri at a distinct disadvantage.

ROBERT FORD JR.

Roland Hanna, Carnegie Recital
Hall.

Those who filled the Hall caught
an elegant 65-minute program. as
Hanna's solo performance drew
heavily on the European classical pi-
ano tradition while merging it with
jazz's brightest qualities. Judging by
the lengthy applause that followed
most of the cight songs. the blend
struck the crowd’s sophisticated
fancy.

Hanna is notably strong as a com-
poser. so it was pleasing that all but
one of the songs performed were his
own. Hanna claims Chopin and
Scriabin as classical influences and
revealed a flair for jazz-tinted im-
pressionism with his atmospheric
piece. “Campanile.” Touching on
musical ground closer to home.
Hanna also delighted with “Time
For The Dancers,” a Gershwinesque
joy. brimming with rhythmic vitality
and rich melodic lines passing be-
tween the hands.

BOB RIEDINGER JR.

New Hope Jazz Mass, St. Peter’s
Church.

For the first time in its eight-year
New York tenure, the Festival held
one of its events at St. Peter’s Church
in mid-Manhattan. The church, usu-
ally the site of weekly Jazz Vespers
under the direction of Rev. John
Gensel. presented a Jazz Mass. Un-
der the overall direction of Gregg
Smith, the New Hope Jazz Mass saw
the amassing of a large symphonic
chorale from Long Island. a vocal
quartet. a soprano soloist and a jazz
sextet. The latter was directed by the
composer of the Mass. Finnish pian-
ist Heikki Sarmanto.

The Mass bears a double dedica-
tion to saxophonist John Coltrane
and Duke Ellington, but it is there

thatany similarity to anyone’s music
ends. The 12 movements take one
through the spectrum of jazz and
Finnish folk themes from the almost
frenetic rock of the opening “Duke
And Trane™ to the brightly walz
tempoed “Hymn For The Day."
There are stops for a Latin “Glory
To God In The Highest™ as well as a
folk-oriented *“Northern Dance.”
which is taken at an interesting 6/8
tempo. ARAN WALD

Muhal Richard Abrams. Carnegie
Recital Hall.

In this, the second of a series of
solo piano recitals for the festival.
avant-garde pianist Abrams played
one long piece and a shorter one as
an encore.

The former. “Excursions In Pastel
Suite.” ran about 50 minutes which
was the formally alotted time for
these recitals. 1t was filled with those
perfect naunces Abrams has made
famous: textures. colorations.
changes in tonal dynamics and
above all energy.

Abrams was in full control
throughout. teasing a quicet run here
or pounding out a chordal segment
there. The performance was in typi-
cally free form with little delination
save for those dynamics which took
the listener up and down as the pian-
istsaw fit. ARAN WALD

Earl Klugh/Michael Franks, Av-
ery Fisher Hall.

Klugh's acoustic guitar was never
more effective than during his 70-
minute. 13-song appearance here.
With the exception of George Ben-
son and. perhaps. Stanley Turren-
tine, Klugh has no peers in the ever
growing field of jazz-pop instrumen-
tals. He and his well-rehearsed five
piece band don’t so much improvise
off established melodies. but worked
to sweetly and tastefully enhance
them.

In his solos Klugh never stravs too
far from the hook on tunes like
“Laughter In The Rain™ and “Liv-
ing Inside Your Love.” Thus his mu-
sic seems closer to easy listening than
jazz. which for him.is not a negative
trait. Bassist Hubie J. Crawford
should also be praised for his excel-
lent support.

Michael Franks and his witty lyr-
ics made their Newport debut at this
show. A crowd dotted with dedi-
cated Franks afficianados loved his
10-tune. 45-minute performance.
though musically there were some
weak spots. Guest musicians Mike
Manieri on vikes and Lou Solof on
trumpet contributed to Franks com-
positions such as “Monkey See,
Money Do.” “Egg Plant™ and the
cult classic “Popsicle Toes.”

NELSON GEORGE

Count Basie, Carnegie Hall,
What would Newport be without
a Basie concert? The veteran pianist
brought in his big band again this
year for a solidly swinging 90-min-
ute concert, that ended when the
(Continued on page 53)

Music Pays Capital Centre

LANDOVER. Md.—Music pro-
gramming for the last fiscal year ac-
counted for a sizable chunk of the
attendance and revenues of the Cap-
ital Centre Arena here.

According to a Capital Centre
representative, last year saw the
venue hosting 253 sporting. musical
and social events. drawing 2.541.494
people. Of these 58 were musical
events including concerts by such
acts as Rod Stewart, Parliament/
Funkadelic and Diana Ross.

The centre seats 18.787 for con-
certs with reserved seating. and

20.476 for concerts with festival seat-
ing.

New this year was the Summerfun
Festival. June 8-17. which combined
a carnival midway on the parking lot
with a rock concert going on inside
the hall. By buying one “rock &
ride™ ticket a fan had unlimited ac-
cess 10 50 rides plus a concert that
featured performances by Nazareth,
the Outlaws and AC/DC.

The Capital Centre itself was the
coproducer of the concert series
along with local promoter Rudy
Callicutt.



Billboard SPECIAL SURVEY For Week Ending 7/8/79

Top Boxoffice

photoco

o Total Ticket
S | ARTIST—Promoter, Facility, Dates Ticket Price Gross
& | DENOTES SELLOUT PERFORMANCES Sales Scale Receipts
Stadiums & Festivals (More Than 20,000)
1 | BEE GEES/SWEET INSPIRATION—Robert Stigwood/ | 56,000 $12.50 |$700,000*
Jerry Weintraub W/Concerts West, Dodger Stadium,
LA, Calif., July 7
2| JOURNEY/UFO/). GEILS/THIN LIZZY/NAZARETH/ 50,552 $12.50-$15 |$632,684
ROCKETS—Bill Graham Presents, Stadium, Oakland,
Calif, July 4
Arenas (6,000 To 20,000)
1| MARSHALL TUCKER/ORLEANS—Ruffino & Vaughn/ | 27,420 | $8.50-$9.50 $248,734*
Ron Delsener/TM Concerts, Col., Uniondale, N.Y.,
July 788 (2)
2| BEE GEES/SWEET INSPIRATION—Robert Stigwood/ | 12,920 $10-$15 |$177,748*
Jerry Weintraub W/Concerts West, Salt Palace, Salt
Lake City, Utah, July 3
3| BEE GEES/SWEET INSPIRATION—Robert Stigwood/ | 12,714 $10-$15 |$175,853*
Jerry Weintraub W/Concerts West, Sports Arena,
San Diego, Calif., July 5
4| MARSHALL TUCKER/PURE PRAIRIE LEAGUE-Alpine | 16.500 $8.50-$10 [$148,386
Valley, Alpine Vallev Music Thea., E. Tray, Wisc.,
July 5
5| BAD COMPANY/CARILLO-S & L B.V./Jerry 16,443 | $8.50-$9.50 |$147,784
Weintraub/Concerts West, Omni, Atlanta, Ga., July 8
6 [ JAMES TAYLOR/LARRY CORYELL—-Alpine Valley, 16,615 $8.50-$10 [$147,085
Alpine \alley Music Thea., E. Troy, Wisc., July 7
7| CHARLIE DANIELS/MOLLY HATCHET—Nederfander | 18,640 $5-$8.50 |$116,185
Of Edwardsville, River Festival, Edwardsville, 1.,
July 8
8 | KISS/NANTUCKET—-Entam/Beach Club Booking, 10,336 $10 |$101,280
Col., Greensboro, N.C., July 3
9| PETER FRAMPTON/RENAISSANCE/CHRIS DE 10,554 $8-39 | $91,410
BURGH—Pace Concerts/Louis Messina, Col.,
Houston, Tx., July &
10| BAD COMPANY/CARILLO-S & L B.V./Jerry 10,000 $8.50-$10 | $88,606*
Weintraub/Concerts West, Civic Center, Lakeland,
Fla., July 6
11| KISS/NEW ENGLAND—Entam, Col., Hampton, Va., 8,682 $10 | $85,430
July 5
12| AMERICA/WILLIE TYLER-Feyline Presents, Red 8,500 $8-39 | $75,803*
Rocks, Denver, Co., July 3
13| NAZARETH-John Bauer Concerts, Col., Portland, 8,438 | $8.50-89.50 | $72,869
Oreg., July 8
14| ).J. CALE/JOHN PRINE/COMMANDER CODY— 8,500 | $7.50-$8.50 | $70,635*
Feyline Presents, Red Rocks, Denver, Co., July 7
15| JAMES TAYLOR/LARRY CORYELL—Mid-South 8,191 | $7.50-$8.50 | $67,972
Concerts, Col., Memphis, Tenn., July 3
16 | CHARLIE DANIELS/MOLLY HATCHET/JAY 9277 | $6.75-$7.75 | $67,938
FERGUSON-Electric Factory Concerts, Col.,
Cincinnati, Ohio, July 7
17 | CHARLIE DANIELS/HEARTSFIELD—Rick Caldwell/ 8,736 $7-$8.50 | $63,643
RCO, Amphitheater, Peoria, I, July 5
18 | KANSAS/LE ROUX—Sunshine Promotions, Freedom 7910 | $7.50-$8.50 | $61,632
Hall, Lauisville, Ken., July 4
19| NATALIE COLE/SISTER SLEDGE/LENNY WILLIAMS—- | 7,200 | $7.50-$8.50 | $57,904*
Stellar Productions. Gardens, Louisville, Ken., July
July 4
20 | JOURNEY/THIN LIZZY-Morning Sun Productions, 7,096 $8 | $56,768*
Col., Reno, Nev., July 6
21 | PETER FRAMPTON,RENAISSANCE/CHRIS DE 6,500 $8-39 | $52,085¢
BURGH—Pace Concerts/Louis Messina, Civic Center,
Beaumont, Tx., July 5
22| KANSAS/LE ROUX-Sound Seventy Productions/ 6,639 | $7.50-$8.50 | $51,838
MTSU Special Everts Committee, Murphy Center,
Murfreesboro, Tenn., July 6
23| RICK JAMES/SISTER SLEDGE-tandmark 6,120 | $7.50-$8.50 | $50,585*
Productions, Aud., Milwaukee, Wisc., July 3
Auditoriums (Under 6,000)
1| BLONDIE/LAUGHING DOGS—Monarch 7,098 | $7.50-$8.50 | $57,446
Entertainment, Corvention Hall, Asbury Park, N.J.,
July 6 (2)
2| MOLLY HATCHET/NANTUCKET/LE ROUX-Di 3845 $8.75 | $32,972
Cesare-Engler Productions, Stanley Theatre,
Pittsburgh, Pa., July 2
3| GEORGE BENSON—Don Law Co., Berklee 2,400 $12.50 | $30,188*
Performance Center, Boston, Mass., July 8 (2)
4| IAN HUNTER/JOHN HIATT—-Avalon Attractions, Civic | 3,500 $8.50 [ $28,798
Center, Santa Monica, Calif., July 8
5| THE CARS/HERMAN BROOD-Mid-South Concerts, 3,116 | $6.50-$7.50 | $22,425
Aud. North Hall, Memphis, Tenn., July 5
6| THE CARS/THE HOTS—Sound Seventy Productions, 3,189 | $6.50-$7.50 | $20,444
Municipal Aud., Nashville, Tenn, July 8
7| CHARLIE DANIELS—Belkin Productions, Music Hall, 2,984 $7-$8 | $20,323
Cleveland, Ohio, July 2
8| IAN HUNTER/NICK GILDER/JOHN HIATT-Bill 2,786 | $5.50-$7.50 | $19,859
Graham Presents, Community Theatre, Berkeley,
Calif., July 7
9| BABYS/OFF BROADWAY—Brass Ring Productions, 2,352 | $7.50-8.50 | $19,492*
Center Stage, Canton, Mich., July 5 (2)
10| BLONDIE/ROCKPILE—~Frank J. Russo, Inc., Leroy 2,148 $7.75| $16,647
Concert Theatre, Pawtucket, R..., July 5
11| FRANK MARINO & MAHOGANY RUSH/ 1,500 | $7.50-38.50 | $13,677*
MORNINGSTAR/ST. PARADISE~Mike Clark-Friends
Productions/JAM Productions, Armaditlo World
Headquarters, Austin, Tx., July 5
12| PURE PRAIRIE LEAGUE/GRINDER SWITCH- 1.883 $7| $12,810°
Fantasma Productions, Gussman Center, Miam,
Fla., July 8

Talent

HIS THIRD TIME AROUND

3-Year Plan Of Ferguson
Suddenly Is In 3rd Year

By ELLIS WIDNER

TULSA—“I'm in the third year of
my three-year plan,” says 31-year-
old Jay Ferguson. “When I went
solo, I didn’t put all my hopes on my
first album. The second LP did well.
And now the third album just might
be the one to put me over.”

Ferguson terms his third LP,
“Real Life Ain’t This Way,” his
“most satisfying solo work.” He ad-
mits that the “Thunder Island” al-
bum was “uneven,” though it did
produce a top 10 single in the title
track. “Shakedown Cruise,” the first
single from the new LP, is already in
the Top 40.

“Doing some of the production
helped me to unify the new album,”
says Ferguson, who coproduced
with Ed Mashal, with Bill Szymczyk
serving as executive producer.
Szymczyk alone produced “Thun-
der Island™ and “All Alone In The
End Zone.” Ferguson’s first solo ef-
fort.

Ferguson is most excited about his
four-piece group. “We're evolving
into more of a band concept,” he
says.

The outfit includes drummer
Harry Stinson and keyboard player
Ronnie Alpert—both veterans of Al
Stewart’s band—plus bassist David
White from Jules & the Polar Bears
and guitarist Bob Webb, a former
James Gang member.

Ferguson had been opening for
the Doobie Brothers, until he em-
barked on a headlining tour
throughout the U.S. He will tour Ja-
pan and Europe this fall.

The keyboard player and song-
writer’s solo career is his third time
around in the music business: He
was a founding member of Spirit
and Jo Jo Gunne.

Ferguson acknowledges his past
onstage with a fiery medley of three
songs—"“Run Run Run,” “Mr. Skin"
and "I Got A Line On You Babe.” In
fact he says he may re-record these
songs on a live album he plans to do
after his fourth studio LP, due to be-
gin production late this year.

The singer plans on using his tour-
ing group on the studio LP. He will
produce, with Szymczyk again
serving as executive producer. Like
“Real Life Ain’t This Way,” it will
be a “two-coast album,” recorded in
Santa Barbara and mixed in Flor-
ida.

Another medley in Ferguson’s live
act is two Rolling Stones songs on
the new album-—"Let’s Spend The
Night Together” and “Have You
Seen Your Mother Baby, Standing
In The Shadows.”

How do you do Stones songs with-
out Mick Jagger? *It’s hard,” Fergu-
son says. “You just try to match the
intensity without imitating the
voice.”

Ferguson is also considering ca-
reer expansion. “l enjoyed produc-
ing my album,” he says. “I've also
produced Joshua Harris and may do
another artist.

“And someday I want to write a
film soundtrack. Any film dealing
with modern times needs a modern
soundtrack, which means rock 'n’
roll.

“I'd enjoy the luxury of writing an
extended piece of music without lyr-
ics. Sometimes lyrics can be a bur-
den as well as a creative outlet.”

Ferguson is managed by Marty
Pichinson Management and booked
by Variety Artists International,
both in L.A.

Ohioans Take To the Hills

NASHVILLE—Jamboree U.S.A.
and Columbia Pictures Radio will
be hosting their third annual “Jam-
boree In The Hills,” Saturday and
Sunday (14-15), at Brush Run Park
in St. Clairsville, Ohio.

Last year, lured by 19 hours of
country entertainment, home-style
cooking and on-site camping, some
34.000 persons from across the coun-
try and six Canadian provinces took
advantage of the festival with this
year looking to attract an even larger
attendance.

According to Glenn Reeves, exec-
utive producer of the festival, ticket
sales are up and bus group reserva-
tions have doubled.

Among the artists slated for per-

WilsonHo-Hums
Hawaii Vacation

HONOLULU -What started out
as a vacation for vocalist Robin Wil-
son has ended up as an extended
Job. While in the islands on holiday
with her husband, Don Graham.
Robin visited old friend/former em-
ployer Don Ho.

The chance meeting resulted in
Wilson appearing on a 90-minute
television special, “Waikiki The
Way It Used To Be™ and being hired
to work the Don Ho show at the
Cinerama Reef Hotel.

Ho is supposed to be talking with
the tv networks about a Mainland
outing for the show which has since
been repeated here.

And Wilson, who used to sing
with Ho in the mid-1960s, continues
with the current show version on an
indefinite basis. It is this city’s lead-
ing touriSt/show attraction:

formances are Johnny Cash, June
Carter Cash, the Carter Family, Moe
Bandy, Dave & Sugar, Johnny Dun-
can, Tom T. Hall, Sonny James, the
Kendalls, Margo Smith, Kelly War-
ren, Bobby Bare, Billy “Crash”
Craddock, Janie Fricke, Crystal
Gayle, Beverly Heckel, Ronnie Mil-
sap and Eddie Rabbitt.

Tickets are available at the Capi-
tol Music Hall in Wheeling, W. Va.,
and most Ticketron and National
Record Mart outlets.
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Dark 'Til Fall |

NEW YORK -Kansas City’s
17.614-seal Kemper Arena won’t be
reopened at least until November,
officials say. The roof of the Mis-
souri auditorium collapsed in a rain
and wind storm June 4. The building
was unoccupied at the time and no
injuries were reported.

Several acts have cancelled en-
gagements in the area while others
are being shifted into the downtown
Municipal Auditorium, which seats
about 10,000.

Yes, Rod Stewart and Peter
Frampton concerts were cancelled.
while a Kansas concert set for July
29 has been relocated to the Munici-
pal Auditorium. A Bee Gees date
Aug. 2 is being renegotiated.

Interestingly, the June 26 Framp-
ton cancellation is attributed to lack
of sales rather than the roof collapse.
“There were so many shows selling
tickets that the market couldn’t
handle them all.” one source reports.

Campus

‘Dead’ Cap
Good Year
At U. Mass

By ED HARRISON

LOS ANGELES--The Univ. of
Massachusetts at Amherst con-
cluded one of its most successful
concert years, topped off by the
Grateful Dead at its yearly spring
concert.

The Dead played at the school's
30,000-seat Alumni Stadium and
was free to undergraduate students.
It was also the first time tickets were
sold to guests of students, so in effect
it was a closed show. Tickets were
$10. Sharing the bill with the Dead
were Patti Smith and Roy Ayers.

During the past year, the univer-
sity presented Southside Johnny and
the Asbury Jukes, Kinks, Hall &
Oates, Pousette Dart Band, David
Johannsen, Robert Gordon, Talking
Heads, Muddy Waters, Phyllis Hy-
man plus a jazz series which fea-
tured Sonny Fortune, Benny Carter
and others.

According to Arthur Edelstein,
chairman of Union Program Coun-
cil Productions, all of those shows
were aceomplished despite the limi-
tations of-its facilities.

“We don’t have access to our
4.000-seat gym because of the ath-
letic department,” says Edelstein.
Instead, its prime facility is the
2,000-seat Fine Arts Center Concert
Hall which has housed all shows
with the exception of Southside
Johnny, which was held in the gym.

The concert budget is being raised
from $50,000 this year to $70,000
which doesn’t include the spring
concert which is separate and stu-
dent government funded.

Commencing this physical year
(July), a $3 per head tax will be in-
cluded on student activities fees and
will be put in a trust and applied
towards the spring concerts. Addi-
tional funding comes from the
campus center arts council.

Edelstein reports that the school
shys away from promoters, choosing
to self-produce each show. A
middle-agent was used on the
Grateful Dead show.

The average ticket price for the
Fine Arts Center ranges from $7-
$7.50 for students and $1 higher for
non-students. Edelstein says the
price is about $1 less than what pro-
moters get in Boston or Hartford,
which are two hours and one hour
away, respectively.
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Despite four other colleges in
close proximity—Smith College, Mt.
Holyoke College, Amherst College
and Hampshire College—Edelstein
says they don’t present much com-
petition. The Hard Rock Cafe, 20
miles away in Hartford, is the uni-
versity's closest competitor.

The school is keeping active dur-
ing July despite summer enroliment
of 3,500 by presenting Rickie Lee
Jones® only college date on July 20.
The two free shows, says Edelstein,
are geared for both the community
and students. He is trying toset up a
radio simulcast of the show.

Good Expanding

LOS ANGELES—The Good Mu-
sic Agency has expanded its staff
with the addition of Steve Zimmer-
man and Renee Mathis to its re-
gional booking department.

Zimmerman is an agent-trainee
specializing in high schools, colleges
and ballrooms. Mathis becomes ad-
ministrative assistant to Brian
Knaff, Good Music Agency vice
president.
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BEE GEES

SWEET INSPIRATIONS

Dodger Stadium, Los Angeles

The Bee Gees played the hits and nothing but
the hits in a tightly-packaged but too predict-
able 90-minute show here July 7.

The emphasis was on celebrating the Gibbs’
past, to the point of down playing its present
and giving no hint of its future. The group pre-
viewed no new material, and from its current al-
bum, “Spirits Having Flown,” performed only
the No. 1 singles “Too Much Heaven” and
“Tragedy.”

The show could easily accommodate another
half hour of newer material blended in with the
already familiar. The accent would still be on the
favorite oldies the crowd came to hear, but the
show would also have some surprises—that ele-
ment of the unexpected which makes it all the
more special.

The Bee Gees, only the third pop act to play
this venue (following the Beatfes in 1966 and
Efton John in 1975), mounted a show as totally
professional as one would expect of a group of
this caliber.

The most-often voiced reservations about the
show were that the sound might be muddied
and that the audience wouldn't be able to see.
Actually, the sound was excellent, and while it's
true you couldn’t really make out the players
without binoculars, the striking lighting effects
gave the show a strong visual focus.

The opener, “Tragedy,” set the tone for the
expert staging when a row of overhead lights ap-
peared to burst as the song hit its frenzied
chorus. On “Night Fever” and “You Should Be
Dancing” two rotating banks of overhead col-
ored lights lent an appropriate disco ambience.
And fog machines were used to great affect on
“Winds Of Change,” one of only two songs in the
21-song set that was not a hit 45.

The Bee Gees received excellent support
from its seven-man band and the six-man Bo-
neroo Horns backup unit. There was an added
touch of brass on “Stayin’ Alive” (surprisingly
placed fifth in the set rather than saved for the
end) and ‘“Jive Talkin',” which closed the set
and opened the encore.

The encore number, “You Should Be Danc-
ing," featured a wild, extended instrumental
jam and a vocal assist by brother Andy Gibb.

Most of Barry Gibb's falsetto numbers were
grouped at the beginning of the set, before a
medley of the group's 1967-72 hits, which natu-
rally featured more of Robin Gibb's quivering,
tremulous vocals. Barry also had a solo spot in
the show in which he sang a stirring “Words."

That oldies medley mexplicably inctuded
“Too Much Heaven,” minus Barry's falsetto part
which makes it the soulful and spine-tingling
work it is. And several other faisetto-based
tunes were omitted altogether, including the
group's latest single, “Love You Inside Out,”
“More Than A Woman" and “Fanny (Be Tender
With My Love).”

The L.A. date was the seventh stop on the
Bee Gees' 38-city tour of the U.S. and Canada,
which began June 28 and continues through
Oct. 6.

The Gibbs were backed vocally by the female
trio Sweet Inspirations, which also opened the
show with a 50-minute performance. The set,
which combines disco, rock r&b and gospet ele-
ments, had the ladies’ sassy, funky vocals
backed by the rocking instrumentation of a five-
man band.

The act got the audience’s attention with car-
bon copies of Donna Summer's ““Hot Stuff” and
“Bad Girls" —one of which would have done the
trick—and then offered four tunes from its up-
coming RSO album ‘““Hot Butterfly,” including
the midtempo, jazzy title track and the 12-inch
disco disk “Love Is On The Way.”

A copy of Amii Stewart’s “Knock On Wood"
followed, as did a strong, empassioned reading
of “I Will Survive,” with the tempo slowed down
on the ballad part. The ladies could easily re-
duce the number of cover versions by half,
which would allow them to create more of an
identity for themselves, as they did on the
funky, r&b set-closer, “Sweet Inspiration,” their
1968 hit. PAUL GREIN

BAD COMPANY
CARILLO
Madison Square Garden,

New York
Amid shouts of “disco sucks” and exploding
firecrackers, Bad Company brought a near flaw-
less 120-minute, 15-song show here June 29.
Guitarist Mick Ralphs, drummer Simon Kirke,
bassist Boz Burrell and pianist-guitarist-lead

singer Paul Rodgers were extremely profes-
sional, turning a rowdy SRO crowd to tranquility.

This didn't prove difficult since Bad Com-
pany's distinctive musical approach invites an
audience to listen closely for full enjoyment. On
songs like "Bad Company,” “Ready For Love,”
“Rock 'N’ Roll Fantasy” and many others from
its five Atlantic albums, this English band mixed
strong thumping chord changes with quieter
passages that emphasized Rodgers’ fine vocals.
It was a simple, yet engaging formula that has
served the band well on the charts.

For an arena level rock headliner, Bad Com-
pany’s concert presentation was straight
forward. The lighting was functional and the
stage was bare except for a platform™ for the
drum kit. The group’s only extravagance oc-
curred during Kirke's solo on “Evit Wind.”

The drummer was bathed in smoke and
played with lighted drumsticks. Green laser fight
flowed from the stage, cutting through the
smoke as the rest of the band returned to close
the song.

Rodgers, who once confined himself to sing-
ing and his keyboards, played guitar for most of
the concert. His playing was, in fact, one of the
evening's few sore points. While competent in
rhythm parts, Rodgers’ lead guitar work, espe-
cially on popular songs such as “Can’t Get
Enough Of Your Love” lacked the fire that
Raiphs’ gives the recorded version.

Opening the show, Carillo worked hard in its
40-minute, nine-song set, but that is the best
one can say for this four-man heavy metal band
from Long Island. Original material such as “Fly
Away" and “Which Way To Go™ were mediocre
and the band's musicianship was suspect. its
music relies heavily on bandleader Caritlo's gui-
tar, but his playing is a rehash of many things
you've heard before and isn't strong enough to
give the material additional power.

The band was best on rock oldies like "Devil
With The Blue Dress On” and “Good Golly Miss
Molly.” Unfortunately, the quality of those
songs offered a graphic contrast to the weak-
ness of Carillo’s own music. NELSON GEORGE

BADFINGER
JOHN BATDORF
Roxy, Los Angeles

If the energy level of Badfinger's 15-song,
hour long set June 30 is any indication of its
commitment to a renewed career, it has a great
shot at a second and better, time around.

The band has been out of action since 1975,
when the reported suicide of lead singer Peter
Ham brought a promising career to a screeching
halt.

The band had scored with several hits, most
memorably the Paul McCartney-penned “Come
And Get It,” and its own “Carry On Tomorrow,”
but it is significant that the highlights of the
show were to be found in the new material.

Original members Joey Motland (guitar) and
Tom Evans (bass) were joined by new, and com-
petent additions, Tony Kaye on keyboards and
Peter Clarke on drums. With just four pieces, the
group plays an intense, toe-tapping and full-
bodied brand of rock'n’roll that harks back to its
'60s British roots.

Lead vocals are now handled alternately by
Molland and Evans, with harmonies as infec-
tiously pleasant as remembered from the old
lineup, and Evans' rougher-edged vocals giving
a welcome bite to a sound that used to be a bit
on the soft side. Compelling guitar and piano
riffs abounded, and after nearly a five-year ab-
sence from the stage, Molland and Evans main-
tained a notably relaxed and jocular rapport
with the audience.

Highlights included renderings of “Rock 'N’
Roll Contract” and “Look Out California,” both
high-voltage rockers that kicked off the set with
a vengeance. The set was well-paced, suffering
only from over-amplification for the small room,
with rockers predominating and the single “Lost
inside Your Love” and ‘‘Baby Blue"” slowing the
pace.

Oldie favorites “Come And Get It," “Rock Of
Al Ages" and “Without You' (a No. 1 for Nilsson
in 1971, penned by Ham and Evans) were faith-
fully rendered and warmly received but this was
definitely the 1979 Badfinger, not a candidate
for Dick Clark's “Caravan of the Stars.”

The new Badfinger has the look, sound and
feel of a winner, and considering the seemingly
never-ending affection of American audiences
for Liverpudlian-accented rock, a solid come-
back should be in order.

Opening was John Batdorf, formerly of Bat-
dorf & Rodney, who played a soothing solo 25
minutes of the sort of pretty personalized bal-
lads that were the trademark of the Crosby,

Talent In Action

Stills & Nash school of the late '60s. With no re-
lief from the never-ending mellowness, and a
lack of any distinctive stylistic stamp, the au-
dience had resorted to drinks and conversation
by the fourth of his six song set.

SUSAN PETERSON

JOAN BAEZ
Wollman Rink, New York

In the largely apolitical world of pop music
Joan Baez has always been an exception to the
rule. Since her arrival on the music scene in the
early 1960s as an opening act for Pete Seeger,
Baez has never been afraid to confront and com-
ment on the controversial issues of the day.
While this stance has made her many enemies
it has also attracted a great many fans.

For her 115 minute, 22-song performance
here July 6, Mayor Edward Koch and several
other high ranking Big Apple officials turned out.
Baez’s music is perhaps not as overtly political
as it once was, but her between song comments
showed she is still very opinionated. On several
occasions she commented on the problems of
Vietnam's “boatpeople’” and dedicated Nina Si-
mone’s ““For All We Know” to them.

However, Baez's presentation was not limited
to earnest declarations on the state of the world.
She also displayed a fine wit that this 30sh,
rather sedate crowd appreciated. During “Dia-
monds And Rust,” a song about her relationship
with Bob Dylan, she imitated that famed singer
in a very humorous manner. At one point the 38.
year-old singer wondered “if | should have my
face lifted or my body lowered” in anticipation
of the 1980s.

Musically, the evening was a success as
Baez's singing and unaccompanied acoustic gui-
tar playing was well received by the standing
room only crowd. On her original material and
standard folk tunes, like ““Joe Hitl," her superb
diction and phrasing worked well. Baez's strong
sense of personal honesty and integrity also
aided the emotional impact of story songs such
as "The Night They Drove Oid Dixie Down.”

It was only on gospel songs (“Oh Happy
Days” and “Swing Low, Sweet Chariot") that
her vocal skills failed her. Baez's voice is strong,
but not very flexible and is ill suited to music
that forces her to range high and low on the vo-
cal register. NELSON GEORGE

FANIA ALL-STARS
Madison Square Garden, New York

The Estrellas De Fania proved that there is
still a fot of frenzy left in New York. For 2%
hours the greatest names in salsa had almost
20,000 zealots in a state of euphoric hysteria.

The All-Stars’ New York performances are like
no other concerts staged in this town. They are
badly staged, poorly paced and laden with far
more talk than any other attractions could ever
get away with. But the crowd gladly puts up with
the problems because the shows do not merely
produce great music, they produce a strong feel-
ing of ethnic pride amongst the city's Hispanic
community.

Highlight of the June 23 show was a jam be-
tween salsa's three primary innovators, Tito
Puente, Ray Barretto and Eddie Palmieri. The
jam was great as each man displayed the skilis
that made him a giant in his field.

The only problem was that the jam came in
the middle of the 16-song program and none of
the three participants played with the All-Stars
at any other time. This made everything that fol-
lowed seem anti-climactic, though the All-Stars
managed to hold the crowd's attention with
some torrid playing.

This current edition of the Ali-Stars features
the outstanding bass work of Sal Cuevas. He
plays the traditional salsa bass lines with a crea-
tivity and funkiness never before heard in the
idiom. Also impressive were the trumpet of Luis
“Perico” Ortiz and the piano work of Papo Lucca
and “El Judio Marveloso,” Larry Harlow.

Besides the jam, highlight numbers included
trombonist Willie Colon's “Sin Poderta Habtar,”
“Pedro Navajo,” by Panamanian singer-com-
poser Ruben Blades, and “‘El Bajio,” which fea-
tured Alt-Stars leader Johnny Pacheco and the
always exciting first lady of salsa, Celia Cruz.

ROBERT FORD JR.

SUSIE ALLANSON
Exit/ In, Nashville
The increasingly elastic boundaries of coun-
try music suffered another shock wave here
June 13 as the Elektra artist ignited this club
with a powerhouse performance that brought
new meaning to the term “crossover.”
Allanson-generated:sparks of energy through

the crowd as she launched into a spirited rock-
styled set surpassing the fevels of any of her LPs
to date.

Reinforced by excellent backup from her six-
piece L.A. band. Allanson displayed sparkling
showmanship and vocal dynamics throughout
her hour-long set. She channels an exuberant
stage presence into a unique singing style that
alternates effectively between steaming sen-
suality and silky whispers.

Pausing easily between songs to establish a
winning rapport with an audience full of Nash-
ville songwriters, Allanson belted out animated
renditions of tunes from her latest album,
“Heart To Heart,” including lively restylings of
“One Fine Day,” “Maybe Baby” and “Love's
Made A Fool Of You.”

Allanson has an intriguing way of metering
her husky vocal phrases so that they become
distinctively hers. Even simple numbers like
“Back To The Love” and her current single,
“Two Steps Forward And Three Steps Back,”
take on a lilting piquancy as she wraps her voice
around the lyrics. KIP KIRBY

DIXIE DREGS
Lone Star Cafe. New York

A powerful Southern fusion instrumental
band, the Dixie Dregs has the potential to pack
almost any club or music hall with its own brand
of country, rock, jazz and classical music.

With Steve Morse on guitar, Andy West on
bass, Allen Sloan on violin, Mark Parrish on key-
boards and Rod Morgenstein on drums, this
quintet piayed nine songs in a 50-minute set
showcasing fine musical talent June 18.

Highlighting the set was a tight-sounding
tune called “Leprechaun Promenade,” off its
third and newest Capricorn album ‘Night Of The
Living Dregs.” Here Morse on guitar and Sloan
on violin demonstrated an excellent mix as they
played a duet together midway through the
piece. This was followed by “Patchwork,” also
off the new album, which has a definitive South-
ern country-rock sound.

Closing the set were two songs off of the
band's second album, “What if."” The first was a
mellow piece with excellent lead guitar work by
Morse called “Night Meets Life,” and ending
the show was a tune called “‘Odyssey.”

The group pulled out all the stops on this last
intense and forceful piece. At this time, all
group members were showcased.

Although the group might easily be compared
to the fikes of the Allman Brothers Band or
Lynyrd Skynyrd, it manages to maintain its own
identity with a special blend of music.

VINCENT DITINGO

BELLAMY BROTHERS
Lone Star Cafe, New York

Two talented brothers, David and Harry Bell-
amy, performed their own brand of country-rock
music to a nearly packed house here June 27.
With strong support from their five-piece back-
up group, the Dizzy Rambler Band, consisting
of bass, steel guitars, keyboards and drums, the
duo sailed through 12 songs in perfect harmony
through the 50-minute set.

Opening the show with their biggest hit, “Let
Your Love Flow,” a 1976 song that was a hit on
both country and contemporary charts, they im-
mediately captured the crowd’s attention. Most
of their remaining repertoire contained tunes off
their latest Warner Bros./Curb album called
“The Two And Only.”

This included “Lovin' On,” “Ole Faithful,”
“May You Never” and their latest “If | Said You
Have A Beautiful Body Would You Hold It
Against Me.” The latter two songs were the best
of the evening testifying to the fine quality of
the new album.

The Brothers demonstrated their songwriting
abilities by performing a tune they wrote for Jim
Stafford called “Spiders And Snakes,” which

.went on to become a national hit several years

ago as well as “Miss Misunderstood,” also off
the new album, once recorded by Elvis Presley.
VINCENT OITINGO

LEGS DIAMOND
EXCITER

Whisky. Los Angeles
Stepping into the Whisky June 29, one might
have thought he had walked into a time warp
and traveled back to 1971. The Cream recording
group Legs Diamond, in its one-hour, 10-song
set recycled nearly every hard rock cliche known

to man.

Front man Rick Sanford, bare chested and
leather clad, tried to fit into the macho image by
prancing and strutting for the females. However,

his voice, which sounds like a combination of
sandpaper on a chalkboard and a gagging
Eartha Kitt, belied this he-man bravado.

The rest of the band, especially guitarist
Roger Romeo and hard-hitting drummer Jeff
Poole, is competent enough though the banality
of the group’s songs undermine this one asset.
The most intellectually stirring composition of
the evening was the mundane “I Thought | Got
It," which is concerned with Sanford's third
bout with venereal disease.

With the rest of the set consisting of songs
like "Between My Legs” and “Hard Rock,” it's
easy to see that subtlety and understatement
are not two of Legs Diamond’s virtues.

By comparison, opening band Xciter was re- -
freshing in its 40-minute, seven-song set be-
cause it lacked the bothersome histrionics and
offensive stage manner of the headliners. Still,
the hard-rocking quartet came off too much like
a Van Halen clone. CARY DARLING

HELEN FORREST
Marty’s, New York

One wouldn't expect to hear a big band
singer nearly 40 years later singing better than
ever, but that's just what Forrest did June 18 at
a new room in Manhattan featuring jazz and
nostalgia.

Backed up by a trio headed by pianist Randy
Jones, Forrest in a 40-minute set of 15 songs,
including an encore “All Of Me,” proved that
she has, like fine wine, improved.

She has turned her back on contemporary
music, preferring to recall the songs she sang
with Artie Shaw, Benny Goodman and Harry
James: ‘The Man | Love,” “I'm Beginning To See
The Light,” “You'tf Never Know,” “I Don’t Want
To Walk Without You,” “| Had The Craziest
Dream,” “I've Heard That Song Before.”

She has added additional material, but it is
even older: “Bill Bailey Won't You Please Come
Home,” “I Wish | Could Shimmy Like My Sister
Kate" and ‘‘My Melancholy Baby.” On these she
excels, belting them out solidly.

Possibly the newest song she sings is “Al-
most Like Being In Love.” She sings them all
with a unfailing precision and spirit. DOUG HALL

BOBBY BARE
VAUGHN MEADER
Lone Star Cafe, New York

Appearing on the music scene after a short
absence was singer Bare, who performed an in-
teresting selection of 13 country and gospe!
tunes to a full house June 14.

Backed by three guitarists, piano and drums,
Bare sang for 60 minutes highlighting songs off
his new Columbia album, “Sieeper Wherever 1
Fall.”" This included “Healin" " and “Goin' Up's
Easy, Comin' Down’s Hard,” two of the best
songs of the night.

Midway through the show, Bare played sev-
eral of his past hits starting with “500 Miles,”
then right into “Shame On Me" and “Alt Ameri-
can Boy.” Near the end of the night he belted
out his biggest hit, “Detroit City.” Two of the
most requested songs were “The Winner” and
""Marie Leveau,” the latter being the last song of
the set.

Bare's music could be considered a cross be-
tween Johnny Cash and Willie Nelson, where
their influences are felt in some of the songs.
However, Bare's own singing style and polished
guitar playing added to the elements that made
for an entertaining evening.

Opening the show was Vaughn Meader and
his four-member backup band consisting of lead
and bass guitars, piano and drums. Meader, who
assumes different character names almost every
time he performs, called himself Johnny Sunday
in his 40 minute, 11-song country-gospel set.

VINCENT DITINGP

ANITA O'DAY
Marty’s, New York

It's been many years since 0‘Day sang with
the Gene Krupa band. She burst on the scene
then in the early 1940s, hip and swinging sol-
idly. She hasn’t changed much. The voice is
deeper, but she can still get it to do just about
any intricate scat improvisation that comes to
her creative musical mind.

Her 40-minute approximately 10-tune set for
June 14 opened and closed with her current
theme, “Wave.” Then, backed by the Norman
Simmons trio, she was into sultry versions of
“On A Clear Day" and “Soon It's Gonna Rain.”

A solidly swinging “It Don't Mean A Thing If It
Ain't Got That Swing" followed. Then there was
another change of pace with a beautiful rendi-
tion of the ballad, “A Nightingale Sang In Bark-
ley Square.” DOUG HALL
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SUMMER DISKS DUE
Panorama Follows Debut
Release With 3 New Acts

By IRV LICHTMAN

Industry Shocked By
Death Of Van McCoy

NEW YORK-—-Panorama Rec-
ords. recently established by MCA
Music (via RCA distribution) for the
disco market. has inked three new
disco acts as a followup to the mar-
keting. several weeks ago. of its first
release. Rock Me” by Frank
Hooker & Positive People.

According to Cory Robbins, asso-
ciate director of creative services at
MCA Music. who also runs label ac-
tivities, due soon is “Love Insur-
ance™ and “You Got My Love™ by
Front Page. produced by Robbins.
Rick Tell and Burt Szerlip.

In August, Panorama will offer
“Coast To Coast™ by Twilight Af-
fair, produced by lan Levine. the
British producer who had success
here with “My Claim To Fame™ by
James Wells on the AV label.

Robbins says he's also signed a
group whose name will be an-
nounced in the next several weeks.

Robbins claims he’s running the
label "as if we're responsible for ev-
erything. although RCA is doing a
lot for us on the Hooker record.”
Eight independent promotion men
have been hired by Panorama to
support RCA’s activities.

Thereisno LP product planned as
yet. though it’s likely that a Hooker
album will be the first to materialize.

Roobins notes that while no inter-
national deals have been set for
Panorama product, RCA has first
refusal on global distribution. for

which Panorama retains rights
around the world.

Naturally. MCA Music is the pub-
lisher or co-publisher of material re-
corded by Punorama. Robbins. in
fact. notes that Front Page’s “Love
Insurance™ was the result of an un-
solicited song sent to him by mail.

“l was so excited by the song
demo that | decided to make a
record right away.” he says. The
writers are Steve Plotnicki and Elihu
Rubin. The flipside of the Front
Page disk was penned by Steve Ep-
stein and Tony Donato. two writers
being devejoped by Robbins.

U.K. Firm Puts
Wares On Tour

LONDON-To introduce its new
showroom in Glasgow. the Roger
Squire Organization has taken a
touring exhibition, including a 45-
minute disco. cinema and laser show
featuring more than 100 lighting cf-
fects. 10 demonstrate its wares (o
disco disk jockeys and operators.

The main lighting rig has 32 solar
projectors. and displayed fog. theat-
rical flash, colored flares. spinner
spots. scanner spots and the newest
U.K. disco attraction. “helicopters.™
The tour included Edinburgh. Glas-
gow. Dundce. Aberdeen and Inver-
ness, trekking with a team of nine.

HOT & NEW

Domestic LP's—Get Funkin' Now, Harvey

Mason; Keep Those Loves Dancing, Satur-

day Night Band; Machine; Disco Circus;
Disco Wedding, Paul Jabara; Yellow

Magic Orchestra; Get in Touch, Reve-
lation; Happy Radlo, Edwin Starr; Mon-
treal.

THE %
DISGO *
oUURGE

WE SHIP UPS WITHIN 24 hrs

Domestic 12''—Cathy Baker; Hot
City; Black lIvory; Nancy Wilson;
Sun; Charanga 76; Ashford &

Simpson; Freddie James.

Singles 1929-1979, over 100,000
titles in stock, send $1.25 for
catalog. Master Charge & Visa

T
A
B\ DOWNSTAIRS
(1§ RECORDS

55 West 42nd St N.Y_ N.Y. 10036
212/354-4684 or 221-8989
Telex: 238597 DOWNS

QUAR

TIM

Your Nation’s Disco Supplier

¢ Mirror Balls

» Chasing
Lights

» Starbursts

¢ Strobes

* Rainlights
Color Effects

Color Wheels

—‘\ Color Organs
Spotlights

Dimmers

Fog Machines
Bubble Machines

318 West 47th St., N.Y.C. (212) 245-4155

Send for our illustrated 68-page
Catalog on Lighting and Special Effects.

THEATRICAL & STUDIO SUPPLY CORP

Venue

WALL TOWNSHIP. N.J.—In an
unusual ruling, which the club
owner says he will fight to the Sur-
preme Courl. the Township Com-
mittee in this resort community or-
dered Arthur S. Stock 1o convert his
Royal Manor, a popular shore disco
for the past six vears. (0 a restaurant
and also ordered a ban on the play-
ing of music. The committee had
suspended Stock’s liquor license
Aug. 22,1978 five weeks after a 19-
vear-old was beaten to death in a
backroom at the club.

The restrictions were placed on
the liquor license before renewing it.
Other restrictions require drinks be
served only ta persons seated at ta-
bles. that overcrowding be stopped.
that uniform security guards police
the outside grounds and parking lot
to discourage violence on the prem-
ises. and not operate as a public nui-
sance.

Stock says he’lll take the com-
mittee (0 courl. charging that if he
does not no club owner here could
be safe.

Nonetheless, Stock. who has been
operating discos and rock clubs in
Southern New Jersey for a number
of years. cannot reopen his Roval
Manor until Oct. 27. 1979 when a
suspension imposed by the state’s
Alcoholic Beverage Control runs
out.

Studio 54 Owners
Plead Not Guilty

NEW YORK —Studio 54 co-own-
ers Steve Rubell and lan Schrager
pleaded not guilty to charges of
skimming $2.5 million from the cash
proceeds of their discotheque at
their arraignment in federal court
here Monday (9).

Richard DeCourcey. their former
manager. entered the same plea to
the charges against him.

U.S. District Judge Mary Johnson
Lowe continued Rubell and Schra-
ger in $50.000 personal recognizance
bond and ordered them 10 notify the
government in the event they plan
any extensive travel.

Assistant U.S. Auorney Peter
Sudler. chief of the Joint Strike
Force on Organized Crime. de-
manded the same terms for DeCour-
cey. Butafter his attorney. Tom For-
tuin. told the Court that DeCourcey
“sells vegetables in Mystic. Conn..
and makes about $200 a week.™ his
bond was lowered to $25.000.

® Continued from page 6

Rockin® Records imprint. Scepter
picked it up for distribution and
hired him as an a&r man. a job he
staved with for about a vear before
going freclance. '

Among McCov’s carly clients
were the Drifters ("Rat Race™) and
the Shirelles. for whom he produced
and arranged several disks.

What set his career apart from
other voungsters breaking into the
business was that McCoy was
among the first to develop the idea
of a production company. It was in
his capacity as producer and ar-
ranger that McCoy left an indelible
mark on American popular music.

A series of successful working
partnerships with. among others,
Gladys Knight & the Pips (“Giving
Up™). Barbara Lewis ("Baby I'm
Yours™). Ruby & the Romantics
("When You're Young And In
Love™). Chad & Jeremy (“Before
And After”) and a string of hits for
Peaches & Herb established him in
the forefront of the 1960s pop scene.

During this period (1963-67)
McCoy also found time to write
songs for his production clients and
continue to work on his own career
as a performer. He recorded tor both
Columbia and Epic and became a
frequent guest on the “Tonight
Show.”

In 1967 McCoyv formed his own
Van McCoy Productions and Vanda
Records. which clicked with a hit for
Chris Bartley called “The Swecetest
Thing This Side Of Heaven.”

His songwriting kept him busier.
He wrote for Aretha Franklin. Vikki
Carr. Roberta Flack. Tom Jones.
Nancy Wilson. Nina Simone and
Brenda & The Tabulations during
this period.

After Vanda folded. McCoy kept
busy masterminding hits for Jackie
Wilson. the Tabulations and others
until settling down with Charles
Kipps’ group the Presidents. and the
Stylistics. which brought him into
contact with Hugo Peretti and Luigi
Creatore. owners of H&L Records. a

(Continued on page 50)

The Complete

“MOBILE DISCO”
HANDBOOK

¢ How to Get Started
» Choosing Your Equipment
* How to Solicit Business

* How to Obtain Free
Advertising & Publicity
& Much More

Send $22.95

C. SUNNY MARTIN
ENTERPRISES

P.0. Box 09387, Columbus, Ohio 43209
(614) 237-7555

advos8T8g '6.61 ‘L2 ANC

CONNECTION
IONII BOB McGILPIN Ii

Memory adaress
Man  Scan

frw

f Pause
/ Halts program activity

Chan (A.B,C)
Selects desired channels

* Programs sequence on
a horizontal axis (spin
nction in o starburst)

Oirection
Fwd Rev Auto

Adjusts the chase speed

tunction in s starburst)  tunchion in a starburst)
® Axis changes
automatically trom
horizontal to

Mode select rate
e ta Program display

Memory scan rate

ogram rate

Oispiays the program
sequance sclivity

S1dby
Turns on and off Vert Horls Disg Auto Audio respones ram selection
output stage  Progsams sequence on  Programs sequence Adjusts the audio Allows keyboard
# vertical axis (chase disgonally (spiral sensitivity selection of ail programs

Dim (A.8.C}
Individual dimmers tor
each channet

vertical to diagonal

GENERAL FEATURES ANO SPECIFICATIONS:

« 256,000 Pattern Combinations

« Totally automatic operation

* Keyboard address of all programs

* Digital L.E.D. program readout

* Manual and automatic memory scan

* Programmable memory scan rate w/digital L.E.D.
rate display.

* Horizontat, vertical and diagonal axis select

* Programmable axis scan w/digital L.E.D. rate
display

s Audio activation of all patterns w/AGC circuit

3100 North Triphammer Road
Lansing, New York 14882
807-533-4264

varax®n

* Individual red, green and biue color select

* Independent programming of direction, axis and
inversion for each color

* Auto-reverse function

Output stage containing 48 10 amp ftriacs

w/suppression

Optically coupled output stage

Zero-cross switching

Individual dimming for each color

Remote power panei w/low voltage ribbon cable

interconnect

8 x 8 x 3 deep display format

L.E.D. program monitor display

Slide pot rate and dimming controls

Touch switch function buttons

L.E.D. status indicators

Unit is supplied with all programs in memory

Additional programs may be added at any time
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BORN TO BE ALIVE-—Patrick Hernandez—Columbia

(12-inch)

2 BAD GIRLS-al cuts—Donna Summer—Casablanca
(LP/12-1nch)

3 CRANK IT UP—Peter Brown—TK (12-inch)

4 I'VE GOT THE NEXT DAMCE-Deniece Williams—ARC
(12-inch}

S RING MY BELL-Anitz Ward—TK (12-inch)

6 THIS TIME BABY-Jachie Moore—Columbia (12-nch)

7 LOVE MAGIC/HOLLER—John Davis & The Monster
Orchestra—SAM/Columbia (12-inch)

8 HAPL.Y. RADIO-Edwin Starr—20th Century (12-
inch)

9 UNDER COVER LOVER—all cuts—Debbie Jacobs—MCA
(LP/12-inch)

10 BOOGIE WONOERLAMD—Earth, Wind & Fire/
Emotions—ARC (12-inch)

11 THE RUNNER-Three Degrees—Arola (12-nch)

12 HERE COMES THAT SOUND AGAIN~Lave Deluxe—
Warner (12-inch)

13 GOOD TIMES-Chic—Atlantic (12-inch)

14 DISCO CHOO CHOO/DAMCE, FREAK AND BOOGIE/
LOVE'S IN YOU-Nightlife Unlimited—Casablanca
(LP}

15 STARS-all cuts—Sylvester—Fantasy (LP/12-inch)

BALT./WASHINGTON
This Week

1 BAD GIRLS—aN cuts—Donna Summer—Casablanca
(LP/12-inch)

2 BORN TO BE ALIVE-Patrick Hernandez—Columbia
(12-inch)

3 WHEN YOU WAKE UP TOMORROW-Candi Staton—
Warner (LP/12-inch)

4 |'VE GOT THE NEXT DANCE—Deniece Williams—ARC
(12-inch)

5 THIS TIME BABY—Jackie Moore~Columbia (12-1nch)

6 DISCO CHOO CHOO/DANCE, FREAK ANO BOOGIE/
LOVE'S IN YOU-Nightlife Uniimited—Casablanca
((%2]

7 YOU CAN GET OVER/PUT YOUR BODY IN IT-
Stephanie Mills—20th Century (LP/12-inch)

8 NIGHT MDER-Venus Dodsun—Warner/RFC (12-inch)

9 CRANK IT UP—Peter Brown—TK (12-inch)

10 THE BOSS/NO ONE GETS THE PRIZE/AINT BEEN
UCKED-Diana Ross—Motown (LP/12-inch)

11 GOOD THMES—Chic—Atlantic (12-inch)
12 UNDER COVER LOVER—al cuts—Debbie Jacobs—MCA
(LP/12-inch)
13 HERE COMES THAT SOUND AGAIN-Love Deluxe—
Warner (12-inch)
14 GET UP ANO BOOGIE—Freddie James—Warner (12-
inch)
15 SAVAGE LOVER-The Ring—Vanguard (12-inch)
BOSTON
This Week
1 BAD GIRLS-a¥ cwis—Donna Summer—Casablanca
(LP/12-inch)
2 DORN TO BE ALIE-Patrich Hernandez—Columbia
(12-inch)

3 WHEN YOU WAKE UP TOMORROW/CHANCE—Candi
Staton—Warner (LP/12-inch)

4 HEAVEN MUST HAVE SENT YOU-—Bonnie Pointer—
Motown (12-inch)

$ I'VE GOT THE NEXT DANCE—Deniece Williams—ARC
(12-inch)

6 G000 TIMES—Chic—Atiantic (12-inch)

7 THIS TIME BABY-~Jackie Moore—Columbia (12-inch)

8 THE BOSS-Diana Ross—Motown (LP/12-inch)

9 CRANK IT UP—Peter Brown—TK (12-inch)

10 LOVE MAGIC/HOLLER—John Davis & The Monster
Orchestra—SAM/Columbia (12-inch)

11 MGHT DANCIN'/RED HOT-Taka Boom-—Ariola (12
inch)

12 HERE COMES THAT SOUND AGAIN-Love Defuxe-
Warner (12-inch)

13 UNDER COVER LOVER-al) cwts—Debbie Jacobs—MCA
(LP/12-inch)

14 PUT YOUR BODY IN [T/YOU CAN GET OVER-
Stephanie Mills—20th Century (LP/12-inch)

15 GROOVIN' YOU-Harvey Mason—Asista (12-inch)

CHICAGO
This Week

1 BORN TO BE ALIVE-Patnick Hernander—Columbia
(12-inch)

2 BAD GIRLS-all cuts—Donna Summer~Casablanca
(LP/12:inch)

3 CRANK IT UP—Peter Brown—TK (12-inch)

4 WHEN YOU WAKE UP TOMORROW-Candi Staton—
Warner (LP/12-inch)

5 I'VE GOT THE NEXT DANCE-Deniece Williams-ARC
(12:inch)

6 HAP.L.Y. RADIO~Edwin Starr—20th Century (12-
inch)

7 RING MY BELL-Anita Ward—TK (12-inch)

8 HERE COMES THAT SOUND AGAIN-Love Deluxe—
Warner (12-inch)

9 AINT NO STOPPIN' US NOW-McFadden &
Whitehead—PIR (12-inch)
10 GOOD TIMES—Chic—Atlantic (12-inch)

11 UNDER COVER LOVER-all cuts—Debbie Jacobs—MCA
(LP/12-inch)

12 GET UP AND BOOGIE—Freddie James—Warner (12
inch)

13 THIS TIME BABY-Jackie Moore—Columbia (12-inch)
14 THE LOOK OF LOVE-Claine & Ellen—Mercury (LP)
15 S A DISCO—isley Brothers—Teaneck (LP)
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DALLAS/HOUSTON
This Week
1 BORN TO BE AUVE-Patrick Hernandez—Columbia
(12-nch)

2 HAPP.Y. RADIO-Edwin Starr—20th Century (12
nch)

CRANK [T UP—Peter Brown—TK (12-inch)
THE BOSS-Diana Ross—Motown (LP/12-inch)
WANT ADS-Ulfanda —Ocean (12-inch)

JUST KEEP THINKIN' ABOUT YOU BABY-Tata Vega-—
Motown (12-1nch)

7 HEAVEN MUST HAVE SENT YOU—Bonnie Pointer
Motown (12-inch)

8 WHEN YOU WAKE UP TOMORROW-Candi Staton—
Warner (LP/12-inch)

9 MGHT RIDER-Venus Dodsun—Warner/RFC (12-1nch)

10 UNDER COVER LOVER-all cuts~Debbie Jacobs—MCA
(LP/12-1nch)

11 SAVAGE LOVER-The Ring—Vanguard (12-inch)

12 LOVE IS ON THE WAY—Sweet Inspiration—RSO (12-
inch)

13 IVE GOT THE NEXT DANCE-Deniece Wiliams—ARC
(12-inch)

14 THIS TIME BABY-Jachie Moore—Columbia (12-inch)
15 GDOD TIMES-Chic-Atiantic (12-inch)

o v e w

DETROIT
This Woek

1 BORN TO BE ALIVE-Patrick Hernandez—Columbia
(12:inch)

2 WHEN YOU WAKE UP TOMORROW—Candi Staton—
Warner (LP/12-inch)

3 THE BOSS/I AIN'T BEEN LICKED/ONCE m THE
MORNING—-Diana Ross—Motown (LP/12-inch)

4 CRANK IT UP—Peter Brown~TK (12-inch}

5 UNDER COVER LOVER-a cuts—Debbie Jacobs—MCA
(LP/12-inch}

6 THIS TIME BABY—Jachie Moore—Columbia (12-inch)

7 BAD GIRLS-all cats-D: Summer—C:
(LP/12-inch)

8 YOU GONNA MAXE ME LOVE SOMEBODY ELSE-Jones
Girls—PIR (12-inch)

9 JUST KEEP THINKIN' ABOUT YOU BABY-Tata Vega-
Motown (12-inch)

10 HIGH ON MAD MOUNTAIN-all cuts—Mike Theodore—
Westbound (LP/12-inch}

11 GIVE ME YOUR BODY WHILE WE'RE DANCING-Jesse
Towers—Kich (12-inch)

12 HERE COMES THAT SOUND AGAIN-Love Deluxe—
Warner (12-inch)

13 MIGHT DANCIN'/RED HOT-Taha Boom—Ariola (LP/
12-inch}

14  OVER AND OVER-Disco Circus—Columbia (12-inch)

15 THE IA'I'I EVENT—Barbra Streisand—Columbia (12-
inch)

LOS ANGELES
™ Motk

BORN TO BE ALIVE—Patrick Hernandez—Columbia

(12-inch)

2 THE BOSS/NO ONE GETS THE PRUZE/! NIN'T BEEN
LICKED/OMCE I THE MORNING-Diana Ross—
Motown (LP/12-inch)

3 I'VE GOT THE MEXT DANCE—Deniece Williams—ARC
(12-inch)

4 CRANK IT UP—Peter Brown—TK (12-inch)

S HAP.P.Y. RADIO-Edwin Starr—20th Century (12-
inch)

6 WHEN YOU WAKE UP TOMORROW-~Candi Staton—
Warner (LP/12-inch)

7 HERE COMES THAT SOUND AGAIN-Love Deluxe-
Warner (12-inch)

8 UNDER COVER LOVER-all cuts—Debbie Jacobs—MCA
(LP/12:inch}

9 BAD GIRLS-all cuts—Donna Summer—Casablanca
(LP/12-inch)

10 GOOD TIMES-Chic—Atlantic (12-inch)

11 THIS TIME BABY—Jackie Moore—Columbia (12-inch)

12 YOU CAN 00 IT-Al Hudson & The Partners—MCA
(12-inch)

13 GET UP AND BOOGIE-Freddie James—Wamner (12
inch)

14 HEAVEN MUST HAVE SENT YOU-Bonnie Pointer—
Motown (12-inch)

15 LOVE MAGIC/HOLLER-John Davis & The Monster
Orchestra—SAM/Columbia (12-inch)

MIAMI
This Woek

1 BORM TO BE ALIVE—Patrick Hernandez—Columbia
(12-1nch)

2 BAD GIRLS-all cuts—Donna Summer—Casablanca
(LP/12-inch}

3 THIS TIME BABY-Jackie Moore~Columbia (12-inch)

4 HEAVEM MUST HAVE SENT YOU-Bonnie Pointer—
Motown (12-1nch)

5 [I'VE GOT THE MEXT DANCE-Deniece Williams—ARC
(124nch)

6 SAVAGE LOVER-The Ring—Vanguard (12-inch)

7 HERE COMES THAT SOUND AGAIN-Love Deluxe—
Warner (12-inch)

8 RING MY BELL-Anita Ward—TK (12-inch)

9 HAVE A CIGAR-Rosebud—Warner (12-inch)

10 DISCO CHOO CHOO/DANCE, FREAX AND BOOGIE/
LOVE'S IN YOU-Nightlife Unlimited—Casablanca
(LP)

11 SPEND THE NIGHT/WHY DOES IT RAIN/STOP—Bob-A
Rela—Channel (LP)

12 HAPP.Y. RADIO—~Edwin Starr—20th Century (12
inch)

13 YOU GONNA MAKE ME LOVE SOMEBODY ELSE-Jones
Girls—PIR (12-inch)

14 THE BOSS-Diana Ross—Motown (LP/12-inch)

15 JINGO/1,000 FINGER MAN/DANCIN' AND PRANCIN'~
Candido—Saltsoul (LP/12-1nch)

stem. or mitted. in any form or

NEW ORLEANS

BORN TO BE ALIVE-Patrick Hernandez—Columbia
(12-inch)
CRANK IT UP—Peter Brown—TK (12-inch)

UNDER COVER LOVER—all cuts—Debbie Jacobs—MCA
(LP/12-inch)

BAD GIRLS-—akt cuts—Donna Summer—Casabianca
(LP/12-inch)

HAVE A CIGAR-Rosebud—Warner (12.1nch)

WANT ADS-Ullanda—Ocean (12.inch)

LOVE MAGIC/HOLLER-John Davis & The Monster
Orchestra—-SAM/Columbia (12-inch)

HIGH ON MAD MOUNTAIN-al cuts—Mike Theodore-
Westbound (LP/12:nch)

DISCO CHOO CHOO/DANCE, FREAK AND BOOGIE/
LOVE'S IN YOU-Nightiife Untimited—Casablanca
(LP)

MIGHT RIDER-Venus Dodsun—Warner/RFC (12-inch)

GET UP AND BOOGIE-Freddie James—Wamner (12
inch)

1VE GOT THE NEXT DANCE-Deniece Williams—ARC
(12-inch)

G0OD TIMES-Chic—Atlantic (12-inch)

OVER AND OVER-Disco Circus—Columbia (12-inch)

HAPL.Y. RADIO~Edwin Starr—20th Century (12-
inch)

NEW YORK

This Week

1

12
3

U]
15

BAD GIRLS-all cuts—Donna Summer—Casablanca
(LP/12:inch)

THIS TIME BABY—Jackie Moore—Columbia (12-inch)

'VE GOT THE NEXT DANCE-Deniece Wiltiams—ARC
(12-nch)

HERE COMES THAT SOUND AGAIN-Love Deluxe—
Warner (12-inch)

THE BOSS-all cuts—Diana Ross—Motown (LP/12
inch)

WHEN YOU WAKE UP TOMORROW/CHANCE/ROCK~
Candi Staton—Warner (LP/12-inch)

YOU CAN 00 [T-Al Hudson & The Partners—MCA
(12-inch)

BORN TO BE ALIVE—Patrick Hernandez—Columbia
(12-inch)

LOVE MAGIC/HOLLER-John Davis & The Monster
Orchestra—SAM/Columbia (12-inch)

HEAVEN MUST HAVE SENT YOU-Bonme Pointer—
Motown (12-inch)

UNDER COVER LOVER-all cwts—Debbie Jacobs—MCA
(LP/12-inch)

GOOD TIMES-Chic—Atlantic (12-inch)

GET UP AND BPOOGIE-Freddie James—Warner (12
inch)

PUT YOUR BODY iN IT/YOU CAN GET OVER-
Stephanie Mills—20th Century (LP/12-inch)

BOOGIE WONDERLAND—Earth, Wind & Fire/
Emotions—ARC (12-inch)

PHILADELPHIA

This Wesk

WHEN YOU WAKE UP TOMORROW-Candi Staton—
Warner (LP/12-inch)

BAD GIRLS—all cuts—Donna Summer--Casablanca
(LP/12-inch)

THE BOSS—all cuts—Diana Ross—Motown (LP/12-
inch)

BORN TO BE ALIVE~Patrick Hernandez—Columbia
(12-inch)

YOU GONMA MAKE ME LOVE SOMEBODY ELSE-Jones
Girls—PIR (12-inch)

THE BEST BEAT IN TOWN—Switch—Motown (12-inch)

THIS TIME BABY-Jaciie Moore—Columbia (12-inch)

TS TOO FUMKY IN HERE-James Brown—Mercury
(12-inch)

HEAVEN MUST HAVE SENT YOU-Bonnie Pointes-
Matown (12-inch)

HERE COMES THAT SOUND AGAIN-Love Delue-
Warner (12-inch)

GOOD TIMES—Chic—Atlantic (12-inch)

'VE GOT THE NEXT DANCE~Demece Wiltiams—ARC
(12-inch)

MOTOWN REVIEW-Philly Cream —Fantasy/WMOT (12
inch)

CRANK IT UP—Peter Brown—TK (12-inch)

YOU CAN 00 [T-Al Hudson & The Partners—MCA
(12-inch)

PHOENIX

This Weelk

1

2

3

BORN TO BE ALIVE—Patrick Hernandez— Columbia
(12-inch)

UNDER COVER LOVER-—al! cuts—Debbre Jacobs—MCA
(LP/12-inch)

I'VE GOT THE NEXT DANCE-—Deniece Williams—ARC
(12-inch)

CRANK [T UP-Peter Brown—TK (12-inch)

BAD GIRLS—all cuts—-Donna Summer—Casablanca
(LP/12:-inch)

DISCO CHOO CHOO/DANCE, FREAK ANO BOOGIE/
LOVE'S IN YOU-Nightlife Unlimited—Casablanca
(LP)

GONE, GONE, GONE/BEGIN THE BEGUINE-Johnny
Mathis—Columbia (12-inch}

WANT ADS-—Ullanda—Ocean (12-inch}

GOOD TIMES-Chic—Atlantic (12-inch)

LOVE EXCITER/DANCE MAN-EL Coco—AVI (12-inch)

SAVAGE LOVER-The Ring—Vanguard (12-inch)

GIVE ME YOUR BODY WHILE WE'RE DANCING-Jesse
Towers— Kick (12-inch)

HAP.L.Y. RADIO-Edwin Starr—20th Century (12
inch)

GET UP BOOGIE-Leroy Gomez—Casablanca (LP)

HERE COMES THAT SOUND AGAIN-Love Deluxe—
Warner (12-inch)

This Week
1

by any mean

PITTSBURGH

BORN TO BE ALIVE—Patrick Hernandez—Columbia
(12-inch)

WHEN YOU WAXKE UP TOMORROW-Cand: Staton—
Warner (LP/12-inch)

{'VE GOT THE MEXT DANCE-Deniece Williams—ARC
(12-inch)

THIS TIME BABY-Jackie Moore—Columbia (12-inch)
WANT ADS-Ullanda—0cean (12-inch)

HAP.P.Y. RADIO—~Edwin Starr—20th Century (12-
inch)

GOOD TIMES—Chic—Atfantic (12-inch)

THE BOSS—akt cuts—Diana Ross—Motown (LP/12-
inch)

UNDER COVER LOVER-all cuts—Debbie Jacobs—MCA
(LP/12-inch)

MGHT ROER-all cuts—Venus Dodsun—Warner/RFC
(12-inch)

CRANK T UP—~Peter Brown—TK (12-inch)
MARRIED MEX-~Bette Midler—Atlantic (12-inch)}
NEW YORX—Nuggets—Mercury (12-inch)

GET UP AND BOOGIE-Freddie James—Warner (12
inch)

HERE COMES THAT SOUND AGAIN-Love Deluxe—
Warner (12-inch)

SAN FRANCISCO

UNDER COVER LOVER—aH cuts—Debbie Jacobs—MCA
(LP/12-inch)

YOU CAN 00 IT-A! Hudson & The Partners—MCA
(12-inch)

HERE COMES THAT SOUND AGAIN-Love Deluxe—
Warner (12-inch)

BORN TO BE ALIVE—Patrick Hernandez—Columbia
(12-inch)

WHEN YOU WAKE UP TOMORROW/ROCK-Candi
Staton—Warner (LP/12-inch)

LOVE MAGIC/HOLLER-John Davis & The Monster
Orchestra—SAM/Columbia (12-inch)

BOOGIE WONDERLAND—Earth, Wind & Fire/
Emotions—ARC (12-inch)

CRANK [T UP—Peter Brown--TK (12-inch)
THIS TIME BABY-Jachie Moore—Columbia (12-inch)

I'VE GOT THE MEXT DANCE—Deniece Withams—ARC
(12-inch)

NIGHT RIDER-Venus Dodsun—Warner (12-inch)
OVER AND OVER-Disco Circus—Columbia (12-inch)
SEXY CREAM-—Slick—Fantasy (12-inch)

THE BOSS—all cuts—Diana Ross—Motown (LP/12-
inch)

DON'T STOP-Ish—TK (12-inch)

SEATTLE/PORTLAND

This Week

1

2

13

U

15

BORN TO BE ALIVE—Patrick Hernandez—Columbia
(12-inch)

HAP.P.Y. RADIO—Edwin Starr—20th Century (12-
inch)

UNDER COVER LOVER—all cuts—Debbie Jacobs—MCA
(LP/12-inch)

CRANK [T UP—Peter Brown—TK (12-inch)

FVE GOT THE NEXT DANCE—Deniece Williams—ARC
(12-inch)

MGHT DANCIN'/REQ HOT—-Taka Boom—Asiola (LP/
12-inch)

BAD GIRLS-at cuts—Donna Summer—Casablanca
(LP/12-inch}

WANT ADS—UHanda—0Ocean (12-inch)

GOOD TIMES—-Chic—Atlantic (12-inch)

HERE COMES THAT SOUND AGAIN-Love Deluxe—
Warner (12-inch)

MIGHT RIDER-Venus Dodsun—Warner (12-inch)

GIVE ME YOUR BODY WHILE WE'RE DANCING~Jesse
Towers—Kick (12-inch)

BOOGIE WONDERLAND~Earth, Wind & Fire/
Emotions—ARC (12-inch)

WHEN YOU WAKE UP TOMORROW-Candi Staton—
Warner (12-inch)

SAVAGE LOVER-The Ring-Vanguard (12-nch)

MONTREAL

This Week

1

BAD GIRLS—ait cuts—Donna Summer —Polydor (LP/
12-inch)

BORM TO BE ALIVE—Patrick Hernander—CBS (12-
inch)

RING MY BELL—Anita Ward—CBS (12-inch)

HEAVEN MUST HAVE SENT YOU-Bonnie Pointer—
Motown (12-inch)

BEAT THE CLOCK-Sparks—WEA (12-inch)

HAVE A CIGAR-Rosebud—WEA (12-inch)

WE ALL NEED LOVE—Domenic Troiano—Capitol (12
inch)

HAP.P.Y. RADIO—Edwin Starr—RCA (12-inch)

JUST KEEP THINKIN' ABOUT YOU BABY-Tata Vega—
Motown (12-inch)

UNDER COVER LOVER-Debbie Jacobs—MCA (12-inch)

EVERYBODY GET UP AND BOOGIE-Freddie James—
Unidisc (12-inch)

UFE IN TOKYO-Japan—Quality (12-inch)
THE BOSS-Diana Ross—Motown (LP)

PUT YOUR FEET TO THE BEAT-Ritchie Family—
London (LP)
FREAK, and BOOGIE/DISCO CHOO CHOO-
Nightlife Unlimited—Unidisc (12-inch)

___Disco_
Caracas
Opening
N.Y. Club

NEW YORK-The New York-
based troupe of Le¢ Clique disco the-
atrical players. has been invited to
perform at the opening of Club New
York. New York, scheduled to open
in Caracas. Venezuela. in the carly
fall of this year.

According to Carlos Alemenar,
one of the principals of the new
disco. an agreement has been
reached in principle for Le Clique.
under the direction of Stewart
Feinstein and Marlene Backer. to
perform before a group of inter-
national celebrities who will be
flown to Caracas for the opening of
the room.

Club New York. New York. will.
according to Almenar, be con-
structed at a reported cost of about
$2 million dollars. and will incorpo-
rate “the best elements™ of such
rooms as the Limelight in Miami: Le
Palace. Paris: Studio 54. New York:
and Oz, Montreal.

The firm of Litelab in New York
has been contracted to design and
install the light show. while a firm of
Japanese engincers will design the
sound system.

The club will be a private room
with facilities for 700 members and
their guests. The membership fec is
placed at a staggering $2.000. and
even those who can come up with
the cash will first have to be scruti-
nized by a screcning board before
being accepted.

Lighting Firm Moves

NEW YORK-—-Roctronics Enter-
tainment Lighting has moved out of
its old Cambridge. Mass., headquar-
ters into a new eight building 55 acre
estate in rural Pembroke, Mass.. 25
miles outside of Boston.

HUNTER COLLEGE OF N.Y.

and

DISCO VAN 2000

present the

WORLD'S FIRST

DISCO DJ
SCHOOL

Fully equipped by:

GLI, Bozak, Crown,
Meteor, Sennheiser,
Akai, Stanton, Calzone.
Contact:

“The Learning Center for
Disco Programmers” (Djs)
511 W. 54th St,, NYC 10019
Celebrity DJs as Instructors
212/541-8566

Compiled by telephone from Disco D.J. Top Audience Response Playlists representing key discotheques in
U.S. Disco Action Markets, plus sales reports from key disco product retailers/one stops.

the 16 major

2SLIDES

160 Full
Color
35MM
SLIDES
only

$79.95!

¢ An exciting collection
of optical effects.
e Works in any projector.

VISUAL HORIZONS
208 Westfall Road
Rochester, NY 14620
(716) 442-3600
Catalog $1.00

Money-Back Guarantee
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TW|Lw | TITLE(S), ARTIST, LABEL TW [Lw | TITLE(S), ARTIST, LABEL
’ﬁ 1 | BORNTO BE ALIVE-Patrick m 59 | THE MAIN EVENT—Barbra Streisand-
Hernandez— Columbia Columbia (LP/12-inch) IS 36115
(12-inch) 23-10987
2 | 2 | BAOGIRLS-all cuts—Donna Summer t S8 ||/ WS MAQE FORLOVING YOU ~iss
Casablanca (LP/12-inch®)
Casablanca (LP/12-inch) NBLP 7152
NBLP 2-7150/NBD 20167
fXr| 5 | IVEGOTTHE NEXT OANCE-Demece P 74 | rounon CURE-Ashford & Simpson
Wilhiams—ARC/Columbia (12-inch) Warner (12-inch) DWBS 8874
) 44 | 41 | AIN'T NOTHING GONNA KEEP ME FROM
4 | 4 | CRANK IT UP—Peter Brown—TK YOU-Ten DeSario—Casablanca (LP/
(12-inch) TDK 151 12-inch®) NBLP 20157
S| 3| WHEN YOUWAKE UPTOMORROW= (o 55 |y LEAVE U ALONE —Five Special
Candi Staton—(LP/12-inch BSK Elektra (12-inch) AS-11408
3333/WBSD 8820
6 | 6 | UNOERCOVER LOVER-all cuts— ﬁ 58 | GIVEME Y(’)UR BODY, WHILE WE'RE
Debbie Jacobs—MCA (LP/12-inch) OANCIN'— Jesse Towers—Kick (12
1392073156 inch) KRD 71279
7 7 | H.AP.P.Y. RAOI0~Edwin Starr—20th C 47 | 47 | NEW YORK-Nuggets—Mercury
(12-inch) TCD 76 (LP/12-inch) SRM 3779/MK 93
ﬁ 11 | THIS TIME BABY -Jackie Moore—
! 48 | 50 | SEXY CREAM-Siick—Fantasy
Columbia (12-inch) 23-10994 (12-inch) D-122
ﬂ 12 | THE BOSS--all cuts~Diana Ross—
Motown (LP/12-inch) M-8 923R-1/ 49 | 43 | OANCIN’ AT THE 0ISCO~LAX—Prelude
M00026D 1 (12-tnch) PRO 71116
w 13 | GOOO TIMES~Chic—Atlantic (12-inch) 50 | 39 | TOFREAK OR NOT TO FREAK-Stewart
DSKO 192 Thomas Group—Arista (12-inch)
! 20 | were comes THaT souNo AGAIN- s
N Rkl 51 | 53 | 1GOT THE ANSWER/LOVE SICK—Carol
Douglas—Midsong (LP) MS1 007
12 & | HEAVEN MUST HAVE SENT
YOU-—Bonnie Pointer—Motown (12 52 | 51 | LOVEEXCITER/DANCE MAN—EI Coco
inchy M00020 AVI(12-1nch) 12-270
13 | 9 | LOVEMAGIC/HOLLER-John Davis & 53 | 37 | BOOGIE WOOGIE OANCIN' SHOES—
the Monster Drchestra— SAM/ Claudja Barry—Chrysahis (12-nch)
Cofumbia (12 inch) 23-10976 DS 2316
14 | 14 | BOOGIE WONDERLAND —~Earth, Wind &
_ ot 54 | 36 | ANYBODYWANNA PARTY~Gloria
. m::;:m:'l':": (0 '";h) Gaynor — Polydor (12-1nch) TDD 507
1 BELL-Anita Ward—TK
(12-nch) TKD 124 55 | 60 | COMEANO GET IT ON—Soccer—Salsoul
16 | 19 | YOU CAN 0O IT—AI Hudson & the Soul WAL
Partners—MCA (LP/12-nch*) ﬁ 67 | LOVE IS ON THE WAY—Sweet
A 1136 inspirations—RSO (12-inch) RSS 304
| Lo S OSIALAD Fﬁ 71| 24HOURS ADAY-L. 1. Iohnson—AVI
(LP) 6064
ﬁ 24 | NIGHT RIDER-Venus Dodson—Warner ﬁ
RFC (12-inch) RCSD 8824 173 rm(s;rz mﬁ ;:"l‘):r;g-z?gvv -Salsoul
19 | 13 | DISCO CHOO CHOO/OANCE, FREAK
AND BOOGIE/LOVE'S IN YOU- ﬁ 75 | TELL EVERYBOOY—Herbie Hancock
xisgh’l’li;tiéjgnhmned Casablanca (LP) Columbia (12-inch) 43-11019
L
W 30 | THE RING-Savage Lover—Vanguard W & OOTI:([T)SXTS%P—Ish—TK (12:nch)
(12-inch) SPV 23
34 | GET UP ANO BOOGIE-Freddie James. 61 | 42 | SHAXE IT BABY LOVE/LOVE ATTACK--
ﬁ Warner (12-inch) DWBS 8857 Bagj;:n‘;ﬂdgw"e(“’/ 12:inch) MSI
“ | lE:(:‘ ; Tu:&":”(’]gmchl;‘gl’-gg]az 62 GIVE YOUR BOOY UP TO THE MUSIC
ams- inc - -
23 | 29 | PUTYOUR BOOY IN 1T/YOU CAN GET e LA
OVER-Stephanie Mills—20th
Century (LP) T 583 63 | 48| CAFE-D.D Sound-Emergency
24 | 16 | YOU GONNA MAKE ME LOVE EM LP 7501
SOMEBOOY ELSE-Jones Girls—PIR
¥ » 64 | 64 | THERUNNER-Three Degrees—Ariola
(12-nch) 228-3682 (12:inch) AR 7746
25 | 15 | HAVE A CIGAR-Rosebud—Warner Bros 6s | 65| THEBEST BEATIN TOWN=SWitch
(12-inch) WBSD 8784 - Switch-
Mot 12-inch) M00025 D-1
26 | 17 | MNTNOSTOPPIN' US NOW- LAY
McFadden & Whitehead—PIR (12 66 | ~ | NEVER GONNA BE THE SAME~Ruth
inch) 258-3675 Waters—Millennium (12-inch)
21| B | JUST KEEP THINKIN' ABOUT YOU oum
BABY/GET IT UP FOR LOVE-Tata - o _
Vega—Motown (LP/12-nch) 17 & m(ﬁ;"ﬁt:;"#g& ]?;ddy LRSS
360/M0021
28 | 28 | NIGHT OANCIN'/REO HOT—~Taka 68| 56| SUPER SWEET—Wardell Piper—Midsong
Boom—Ariola (LP/12-inch) SW (1Zinch) MD 508
IV Y 69| 77( IT'STOO FUNKY IN HERE-James
ﬁ 40 | JINGO/1,000 FINGER MAN—Candido- Brown—Mercury (12-inch) PDD 510
Salsoul (LP/12-inch*) SA 8520 T Ao T
= BOOGIE—Leroy Gomez—
30 | 2 | HIGH ON MAO MOUNTAIN -3l cuts—
Mike Theodore - Westbound (LP/12 EELAD (AT
inch) WT 6109/DSCO 161 71| ~| STANO UP,SIT OOWN-
B! « | overano over-—Disco Circus- AKB-RSD (12:inch) RSS 30245
i Pr
Columbia (LP/ 12-inch*) JC 36049 22| = | THE GROOVE MACHINE=Bohannon-
2| n SPgrgPT"; :'E%T{WHCVhOOESI?LE)MN/ Mercury (LP) SRM 13778
—Bob-A-Rela—Channel
CLP 1002 73| 63| OANCE WITH YOU-Carrie Lucas—Solar
33 | 33 | GROOVIN' YOU-Harvey Mason—Arista (12-inch) YD 11483
ALY 74| 57| SHOULOA GONE DANCING—Hinergy-
'ﬁ' 45 | MOTOWN REVIEW-Philly Cream— Motown (LP/12-inch) G
Fantasy/WMOT (12-nch) D-132 7987/M00019
35| 25 | CUBA-Gibson Bros.—Mango/Island 75| 69| FLYBY NIGHT-Pat Hodges-Parachute
(12-inch) MLPS 7779-A (LP/12-inch*) RRLPI016
36 | 27 | BAD, BAO BOY~all cuts—Theo Vaness- ;
’ 76| 49| MUSIC IS MY WAY OF LIFE- Patti
DG 1] LaBelle—Epic (LP) JE 35772
37 ' 31 | 1 (WHO HAVE NOTHING)/STARS/BOOY
STRONG ~Sylvester—Fantasy (LP/ 77| 52| WORKTHATBOOY~Taana Gardner
12-inch) F-9579/D 129 West End (12-inch) WES 22116
38 | 38 | MARRIEO MEN-Bette Midler—Atlantic | 78| 54| HAPPINESS-Pointer Sisters—Planet
(12:inch) DSKO 187 (12:inch) AS-11407
B e oy —Pousser—Vanguard | 9| gy |~ GET ANOTHER LOVE~Chantal Curts
Key (12-inch) K-5100A
46 | PARTY LIGHT/LET YOUR BOOY SHINE~
Munich Machine —Casablanca (LP) 80| 62| MARTIN CIRCUS—all cuts—Martin

NBLP 7137

Circus—Prelude (LP) PRL 12167

Disco

Disco Mix

NEW YORK-With the volume of disco mate-
rial released for the summer, and also timed for
Billboard's Disco Forum, an occasional good
record slips by unnoticed. One such record that
has cropped up among deejays across the coun-
try, and now seeing some chart action is “Gone,
Gone, Gone” by Johnny Mathis, on Columbia.
Ever since Mathis first recorded "Life Is A Song
Worth Singing” deejays realized this artist's po-
tential in the disco field. "Gone, Gone, Gone”
has the talent of arranger/conductor Gene Page,
backed by producer Jack Gold, and remix artist
John Luongo combining efforts for a first-rate
production. Lush orchestration, uplifting chord
changes and high energy, flow from beginning to
end on this 12-inch 33% r.p.m. The flip side is
“Begin The Beguine” which did not turn on
most deejays and caused them to ignore “Gone,
Gone, Gone" which certainly warrants a second
listening, and could become the sleeper of the
summer.

Michael Parenteau, disco coordinator at Sal-
soul is known in the industry for his extreme in-
terest in Barbra Streisand as a recording artist
and personality. He has turned Columbia Rec-
ords and several deejays onto a previous record-
ing of hers from the "Superman” album titled
“Don’t Believe What You Read.” Although the
cut runs only 3:36 minutes, its feeling is sassy
and funk-flavored similar to Donna Summer's
“Hot Stuff.” The possibility of a remix and disco
version of this material will hopefully be brought
to the right individuals at the label as Pa-
renteau’s intuition seems to be correct.

Judy Weinstein's For The Record Pool, here
celebrated its anniversary party at Paradise Ga-
rage July 9. Attendance by more than 1,000
guests included WBLS-FM deejay Frankie
Crocker; Ashford and Simpson, Candi Staton,
Venus Dobson, and Keith Barrow, among others.
Performing artists were Atlantic's Kleer (“Keep
Your Body Working™), West End's Ednah Holt
and Starluv (“People Come Dance”), Phila-
delphia International’s Jones Girls (“You're
Gonna Make Me Love Someone Else”), 20th

By BARRY LEDERER

Century's Stephanie Mills (“Put Your Body In
It"), Columbia's Al Hudson and the Partners
(“You Can Do It") and TK's Betty Wright (“Clean
Up Woman '79").

Participating deejays included Larry Levan,
Alan Dodd, Wayne Scott, Sharon White and How-
ard Merritt. Weinstein's pool incorporates over
100 members and includes many of New York's
top deejays. She is totally responsible for the
success of the pool which has been in operation
for only a short time.

West End Records has reissued “People
Come Dance” by Ednah Holt and Starluv. The

result is a hotter sound and better quality. Fol-
lowing on the heels of this disk is another new
product and a debut group for the label titled
Sugar ‘N’ Spice. Appropriately this 12-inch 33%
r.p.m. is entitled “You're My Sugar, You're My
Spice” and is produced by Herschel Dwell-
ingham and mixed by 12 West deejay, Alan
Dodd.

This product is low-keyed, but has a mellow-
ness that should guarantee early or late evening
play. A simple percussion break adds more
“spice” to this 7:30 minute disk. This debut
recording shows definite promise for the group.
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Disco

Industry Shocked By Death

® Continued from page 47

relationship that was to last until his
death.

One of the projects McCoy with
Hugo and Luigi carried out was an
album of symphonic versions of soul
hits, released on their Avco label.
The latter imprint was also the home
of his smash “Do The Hustle,”
which brought him out from behind
the scenes in 1975.

The single was a worldwide best
seller and one of the first gold disks
to carry the distinctive disco beat. It
was taken from an album called
“Disco Baby.”

His alliance with Kipps yielded
White House Productions, which

changed its name in 1976 to McCoy-
Kipps Productions. which has pro-
duced Gladys Knight. Melba
Moore, Aretha Franklin, David
Ruffin, Faith, Hope & Charity and
McCoy himself.

“The Hustle” won McCoy a
Grammy as best pop instrumental of
the year.

Since then, McCoy’s career has
been split between his own perform-
ance tours of the Far East and Eu-
rope and his work as a composer of
soundtracks and movie themes.

Among these were Mae West's
“Sextette” for Paramount and the
soundtrack and album for NBC-
TV's “A Woman Called Moses™ in
1978.

Studio

_Track

LOS ANGELES—Roy Themas Baker is produc-
ing Foreigner at Cherokee for Atlantic, Geoff
Workman manning the console.

Former Supreme Mary Wilson is working on
her first solo LP at Paramount Recording Stu-
dios with producer Hal Davis for Motown, Den-
nis Moody and Remie Lovrich at the board. . ..
Tom Thacker producing Glen Campbeli for Capi-
tol at Larrabee.

CBS artist Graham Nash finishing up his up-
coming LP at Rudy Records studio, producing
himself while Stan Johnston engineers, Gordon
Rowely assisting.

Filmways/Heider, San Francisco, opens its
newly redesigned Studio D. Part of the new
equipment lineup is a Neve 8058 console.

und Business

Club Owners, Radio Stations, D.J.’s

Be Ware !

You're Limiting Potentiat Sales !

Producer Larry Butler at Jack Clement
Recording Studios, Nashville, mixing Kenny Rog-
ers’ latest U A. album, Billy Sherrill engineering.

.. Chip Young and Stan Dacus at the board at
Young-un Sound, Nashville, on overdubs for
Jerry Reed’s new RCA LP, a live album recorded
at the Exit/in, Young and Reed producing.
Young also working on final mixdowns for Larry
Gatlin's new CBS release, produced by the Gat-

SESSION MEN-—Warner Bros. artlst T.G. Sheppard, third from left, runs over

the lyrics to his new single. ““You Feel Good All Over,” while his manager Jack

Johnson, left, and producer Buddy Killen look on. Seated at far right is Nash-
ville superpicker Reggie Young on guitar.

Add a Mobile Disco to
your team and watch it Score !

Complete Packages,
Sound and Lighting or Sold Separately,
Each Unit designed to your needs and Budget.
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ville's Sound Lab with Ron Haffkin producing
and Jimmy Cotton engineering, with assistance
from ‘Joe Scalfe and Pat Hoit.

Also in Nashville a busy Quadrafonic Sound
Studio sees the finishing mix by engineer Gene
Eichelberger on the forthcoming MCA Jimmy
Buffett LP, Norbert Putnam producing. Gene
Cotton also laying down tracks for his Ariola re-
lease produced by Steve Gibson, with Rich
Schirmer at the board. ... Steve Forbert's up-
coming album on CBS being tracked at Quad-
rafonic, with John Simon producing and Gene
Eichelberger engineering.

Woodland Sound Studios, Nashville, sees
MCA artist John Conlee working on his newest
album with producer Bud Logan and Skip Shim-
min at the board. Also there, Billy “Crash” Crad-
dock working at Woodland on a new LP for Capi-
tol with engineer Danny Hilley and producer
Dale Morris. Gene Eichelberger, along with
Danny Hilley, Skip Shimmin and Russ Martin
engineering Donna Fargo’s new LP for Warner
Bros. with producer Stan Silver.

Final tracking at LSI Studies, Nashville, for
Mighty High on MCA with Steve Messer and Jeff
West on the board, co-produced by Mighty High
and Messer.

Recent mastering projects at Allen Zentz in-
clude new LPs from Chuck Mangione, Dionne
Warwick, Cerrone, St. Tropez, Ray Charles, Cher,
Tony Orlando and Alec Constandinos, Brian
Gardner and Chris Bellman the disk cutters.

Pardo Jones producing Daddy Dewdrops for
TK at Doctor Musix, Peter Howard Hirsh engi-
neering, Randy Sills the disco mixer.

Group IV finishing up work on the soundtrack
to “Rocky 11, Bill Conti composing and Dennis
Sands engineering.

Eldorado Recording adds a new MCi JII528
console and begins a major remodeling of the
entire facility.

Joey Carbone producing Al J. McNally at
Brian Elliot Recording for ARC Records.

John Stronach producing Tears for MCA/Back-
street Records at Kendun along with co-producer
Steve Soles, Stronach also engineering with help
from Randy Pipes. Also there, Roy Ayers tracking
a new LP for Polydor, Steve Williams engineer-
ing, and Frank Zappa in mixing his new Mercury
LP, Mick Glossop engineering with Tom Cum-
mings.

lin brothers.
Dr. Hook cutting a new Capitol LP at Nash- |‘

* * *

Cissy Houston and the Spinners being pro-
duced by Michael Zager for Love-Zager Produc-
tions at New York's Secret Sound.

Shakin' Street completing work on a CBS In-
ternational LP at Filmways/Heider, San fran-
cisco, Sandy Peariman producing, Glen Kolothin
engineering, Jefirey Norman assisting.

Bobby Caldwell finishing tracks and doing
overdubs at Criteria, Miami, for his second TK/
Clouds LP, producing himself with Steve Kim-
ball engineering and Joe Foglia assisting.

Mike Oldfield working at Blue Rock Studios,
N.Y., on a new Virgin Records LP, Kurt Munkacsi
at the board.

Brian Eno producing Talking Heads at New
York's RPM, Neel Toeman at the board helped
by Adam Nonas. Also there, Jan Ackerman
recording for WEA international, Teeman and
Nonasvengineerings

~ SoundWaves |

By IRWIN DIEHIL.

NEW YORK-Sony’s commit-
ment to the development of digital
audio is evidenced by what have
been regular announcements of new
produus introduced to the com-
pany’s digital audio line. In fact. a
separate digital audio division with
East Coast and West Coast offices
and a customer service, 24-hour hot
line leave little doubt as to market
intentions.

The PCM-1600. a 16 bit linear
PCM recording system. was an-
nounced in the fall of ’78. At the re-
cent May AES convention a new
editing system was previewed. the
DEC-1000 Digital Editing Control-
ler. The controller will not be market
ready until early 1980 but when
available promises further refine-
ment of the electronic editing proc-
ess.

The PCM-1600 uses a %-inch
videotape medium for recording
digitally encoded audio. Currently.
a complete Sony digital audio sys-
tem would consist of two BVU-200A
U-Matic cassette decks, a PCM-1600
digital encoder/decoder and a BVE-
500A editor.

The BVE-500A has become a
standard for clectronic editing of
videocassettes in the broadcast in-
dustry. According to Roger Pryor.

general manager of Sony’s digital
audio division, the adoption by
broadcasters of the BVE-500A edi-
tor was due to its shuttling capabil-
ity. an important aid to locating an
edit point on tape.

The DEC-1000. tor which Sony
plans to accept orders about the time
of the November AES in New York.
has all the features of the BVE-
500A. plus memory 1o store six sec-
onds of program signal in the vicin-
ity of an edit point.

The new unit also teatures a single
search-dial which allows shuttling of
tape to locate the exact edit point to
within 90 microseconds.

Presently five systems have been
sold in the U.S. with three additional
systems to be delivered by mid-
July. Record companies which have
purchased the Sony system include
Polygram Record Operations in
Hamburg and CBS Records Inter-
national. while Stevie Wonder has
acquired a second complete system.
The first studio to buy the PCM-
1600 in the Los Angeles market is
Spectrum Sound Studios. Digital
Recording Systems in Philadelphia
recently purchased a system and al-
ready is offering a recording service

(Continued on page 54)

LA.’s Total Experience In Oct. Will
Be Offering 3M's Digital Equipment

LOS ANGELES--The Total Ex-
perience recording studios here ex-
pects to receive delivery of 3M digi-
tal recording and mastering
equipment in October, according to
Lonnine Simmons, owner.

The equipment will come at a
time to coincide with the addition of
a second studio at the Hollywood
complex.

Todate, 3M digital equipment is
in only four U.S. studios, Record
Plant, A&M and Warner Bros. in
Los Angelés and Sound 80 in Los
Angeles.

To be added also, adds Simmons,
is a Neve console with NECAM
computer capability.

The 4'4-year-old facility has
earned 30 gold albums since Sim-
mons took it over. It previously had
been Sound Recorders.

Equipment in the currentstudio is

an API console, 3M 24-track record-
ers and Altec 604E monitors with
Mastering Lab crossovers.

Among artists who have worked
at the facility are the Sylvers, Ta-
vares, the Jacksons, Ronnine Laws,
Diana Ross, Phylis Hyman, the
Temptations, Patti LaBelle, Harvey
Mason, Edwin Starr, Atlantic Starr,
LTD, Minnie Riperton, Brainstorm,
the Crusaders, the Manhattans and
Yvonne Elliman.

Producers who have used the fa-
cility include Freddie Perren, Bobby
Martin, Johnny Pate, Wayne Hen-
derson and Jerry Peters.

Simmons, who also runs a night-
club in Los Angeles with the same
name, has turned producer himseff
and is experiencing char( success
with the Gap Band for Mercury.
He's also slated to produce the
group’s next LP.

JIM McCULLAUGH
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Israel Philharmonic (Mehta), London Digital 10004

©
|28 |5 |§5
| = |®5 | TINE Atist, Label & Number
| 1 19 | ANNIE'S SONG: Galway
| National Philharmonic Orchestra (Gerhardt), RCA ARL 1-3061
2 9 6 | PUCCINI: Tosca
Freni, Pavarotti, Milnes, National Philharmonic (Rescigno), London
0SAD 121130
3 7 10 | NEW YEAR'S IN VIENNA
Boskovsky, Vienna Phitharmonic, London Digital 10001-2
4 3 27 | BOLLING: Suite For Violin & Jazz Piano
Zukerman/Hediguer, Columbia M 35128
5 8 14 | VIRTUOSO VIOLINIST: Itzhak Periman
Pittsburgh Symphony, Royal Phitharmonic (Previn/Foster)
Angel $-37456
6 26 10 | PACHELBEL: Kanon
Stuttgart Chamber Orchestra (Munchinger) London CS 7102
7 6 45 | BRAVO PAVAROTTI: Pavarotti
London-PAV 2001
8 2 27 | UP IN CENTRAL PARK: Sills, Milnes
Angel $-37323
9 4 19 | MASCAGNI: CAVALLERIA RUSTICANA LEONCAVALLO: PAGLIACCI
Pavarotti, Freni, Varady, Cappuccilli, Wixell, National Phitharmonic
@rchestra (Gavazzeni/Patane), London 0SAD 13125
10 m BEETHOVEN: Eroica Symphony
LA. Philharmonic (Guilini), DG 2531 123
11 1 10 | PETER GRIMES
Britten, Davis, Philips 6769-014
12 5 40 | HITS FROM LINCOLN CENTER: Pavarotti
London 0S 26577
13 | MECEEEP| YOURI EGOROV: At Carnegie Hal
Peters International, PLE 121
14 10 19 | GERSHWIN SONGS: Morris, Bolcom
Nonsuch H 71358
15 14 23 | DONIZETTI: Don Pasquale
Sills, Kraus, Gramm, Caldwell, Angel SBLX-3871
16 12 | 126 | PACHELBEL KANON: Two Suites; FASCH: Two Symphonies
Paillard Chamber Orchestra (Andre), RCA FRL1-5468
17 | ICEXCIEP| BRAHMS: German Requiem
Chicago Symphony (Solti), London OSA 12114
18 27 6 | MASSENET: Cendrillion
Von Stade, Columbia M3 35194
19 17 | 180 | JEAN-PIERRE RAMPAL & CLAUDE BOLLING: Suite for
Flute & Jazz Piano
Columbia M 33233
20 15 32 | VERDI: OTELLO
Domingo, Scotto, Milnes, Levine, RCA CRL 3-2951
21 16 10 | JULIAN BREAM & JOHN WILLIAMS: Live
RCA ARL 2-3090
22 18 10 | PROKOFIEV: LT. KIJE
Chicago Symphony Orchestra (Abbado) DG 2530-967
23 m CHOPIN: Concerto No. 1
Zimmerman, L.A. Philharmonic (Guilini), DG 2531 125
24 13 10 | TCHAIKOVSKY: Violin Concerto
Stern, National Symphony Orchestra (Rostropovich),
Columbia XM-35126
25 19 10 | MOZART: Two Flute Concertos
Rampal, Stern, Jerusalem Chamber Orchestra, RCA ARL 1-3084
% 23 54 | RAMPAL: Japanese Melodies for Flute & Harp
Rampal & Laskine, Columbia M-34568
z7 | IEXESEp! e For wo
Menuhin, Grappelli, Angel S-37533
28 22 71 | RACHMANINOFF: Concerto #3
Horowitz, N.Y. Philharmonic (Ormandy) RCA CRL1-2633
2 m EINSTEIN ON THE BEACH
| Phillip Glass Ensemble, Tomato 4-2901
30 30 54 | LEHAR: The Merry Widow
l N.Y. City Opera (Rudel), Angel S-37500
- 31 m BEETHOVEN: Concerto No. 5, “Emperor”
De Larrocha, L.A. Philharmonic (Mehta), London CS 7121
| 32 24 14 | FREDERICK FENNELL CONDUCTS CLEVELAND SYMPHONIC WINDS
Telarc Digital 5038
‘ 33 29 14 | SOUVENIRS: Elly Ameling
Baldwin, Columbia M 35119
34 m BRAHMS: Violin Concerto
Stern (Mehta), Columbia M 35126
35 38 27 | DEBUSSY: Preludes
Volume I-Michelangeli, DG 2531-200
36 35 6 | VIVALDI: The Four Seasons
Concentus Musicus Wien (Haroncourt), Das Alte Werk 6.42500
3 | IZECZHP| STRAVINSKY: Firebird Suite
Atlanta Symphony (Shaw), Telarc Digital DG 10039
33 31 10 | THE BERMUOA TRIANGLE
Tomita, RCA ARL 1-2885
39 33 14 | GIRL ON THE MAGAZINE COVER: Songs Of Irving Berlin,
Morris, Bolcom
RCA ARL 1-3089
W | TN MAHLER: Symphony No. 4

Classical

Labels Rushing Fiedler Releases

New Material, Memorial Repackagings Due In Weeks

® Continued from page 3

ler’s recordings were made for Red
Scal.

Fiedler also found time for in-
volvement in the new audiophile
recording scene, waxing direct-to-
disk for Crystal Clear Records on
Oct. 31 and Nov. 1. 1977.

These Pops sessions also were cap-
tured in Soundstream digital record-
ings. extending Fiedler's long career
across the threshold of the newest
era in sound technology.

Ficdler's Pops carcer spanned 50
years—a record symphonic tenure
and he conducted throughout
America where he was a beloved
symbol of classical music to millions.
Another huge accomplishment was
his superstar draw as a recording art-
ist—the rival of many of today’s pop
attractions.

Fiedler made his first recordings
in 1935 for RCA Victor, a series of 10
singles including the tango “Jalou-
sie.” The record became Red Seal’s
first million selling disk and the first
million seller by a symphonic group.

By the time Fiedler's cxclusive
RCA relationship lapsed in 1971,
the company had racked up more
than 40 million in album and single
sales. Since then the conductor's
RCA sales have grown by an esti-
mated 10 million, and an RCA
spokesman confirmed last week that
Ficdler leads all other Red Seal art-
ists in sales. Ranking second is pian-
ist Artur Rubinstein.

Nor did his recording career stop
there. In 1971 Fiedler tinked with
Polydor International and went on
to make a serics of approximately 25
disks for them.

Jim Frey, Polygram classics U.S.
head, said last week that the com-
pany planned to make several addi-
tional albums this year. had the con-
ductor’s health permitted.

London Records, Midsong Rec-
ords and Crystal Clear Records also
contracted for the maestro’s services.

The huge commercial success of
Fiedler's recordings is all the more
remarkable since he was--despite
pop trappings—a classical musician.
He is. arguably. the best selling clas-
sical artist in the industry’s history.

Not all of Fiedler's recordings
were made with the Boston Pops,
though the Pops figures in perhaps
987 of the discography. There were
also tapings with the Fiedler Sinfo-
niette, a pickup ensemble of Boston
Svmphony plavers with which ba-
roque scores were cut for RCA.

Fiedler's carly 70s recording of the
Dvorak “New World Symphony™
which used the complete Boston
Svmphony Orchestra, is one of his
few forays into weighty symphonic
repertoire. Many  critical listeners
consider the rendition outstanding,
and it's known Ficdler desired
greater recognition for his talents

Classical
Notes

Reports have EMI-Angel's first digital
taping of classical repertoire already in the
can—an orchestral recording with Andre Previn.

RCA Records and Dallas Symphony music di-
rector Eduardo Mata have upgraded their part-
nership into a new long-term exclusive record-
ing agreement. Three digital Dallas Symphony
recordings, slated for fall release, will add to
Mata's fast-growing Red Seal catalog. . . . Also at
Red Seal, producer-renown John Culshaw re-
portedly will step into a newly created high level

as a master of the “serious™ reper-
toire. |

Among the conductor’s best
known recordings were those featur-
ing arrangements of Broadway show
tunes, several volumes appearing
over the years. There were also film
theme packages, pop tune arrange-
ments, and Christmas albums, in-
cluding one reissued by DG last sca-
son,

Fiedler enjoyed the mixing of
high brow and pop culture and
many jazz and pop artists appeared
with the Pops and made recordings.
There were disks with Peter Nero.
Henry Mancini. Al Hirt, Chet Atkins
and others.

Ballet music received special at-
tention, and Fiedler's RCA disk of
Tchaikovsky “Nutcracker™ excerpts
remains one of the best readings of
the beloved score. Offenbach’s
bubbly “Gaite Parisienne™ music. a
Pops® trademark, had more than one
Victor recording.

Fiedler, who studied in Vienna,
was a specialist in the waltzes and
polkas of Strauss, frequently record-
ing his idiomatic interpretations,

and including little-known gems on
several disks.

The conductor’s recordings had
the benefit of the peerless Boston
Symphony playing standards and of
the fabled acoustics of Boston's
Symphony Hall.

Many of the disks are true “sonic
spectaculars,™ in particular some of
the Polydor albums of later years,
such as the “Fiedler Overtures.” just
brought out on DG, and DG’s
two “Encores™ releases.

Ficdler's best selling album for
RCA is the 1963 stereo remake of
“Jalousie,” one of the first of the la-
bel’s Dynagroove series. according
to the label.

RCA recently issued a two-record
set celebrating the conductor’s 50th
anniversary with the Pops.

Ficdler had been in ill health for
the past two years and his heart-re-
lated problems and past hospi-
talizations clearly showed on his re-
cent television appearances over the
Public Broadcasting Service.

Fiedler had undergonc brain sur-
gery last December. Death, however,
was attributed to cardiac arrest.

«VARESE-SARABANDE RECORDS iy

U.K. Recordings In |
Label’s Digital Plan |

By ALAN PENCHANSKY

CHICAGO-Varese-Sarabande
Records and affiliate label Chalfont
Records are pushing ahead with em-
phasis on digital recording and pen-
ctration of the audiophile market.
targeting a leading position among
producers of digital classics.

The thrust carries the aftiliate la-
bels to England this month for a
series of tapings including what is
believed to be the first digital record-
ing of Rimsky-Korsakov's familiar
“Scheherazade.”

One of the Soundstream 2-chan-
nel mastering machines crosses the
Atlantic for three weeks to cover the
group of sessions.

On the marketing side, a new pact
with Discwasher Inc. has been con-
cluded. The deal gives Discwasher
exclusive U.S. Distribution rights to
Varese-Sarabande and Chalfont
digital product. covering both
record and tape outlets and hi fi
stores.

The first product to be released
are digital recordings acquired by
Varese and Chalfont from the Bose
Corp.. including a group of albums
with Morton Gould leading the
London Symphony Orchestra.

The Japanese import pressings are
being marketed by Discwasher at
$15 hist per disk. Varese and Chal-
font conventional process disks will
continue to be marketed through
existing independent  distribution
channels, according to Tom Null.
production and a&r head of L.A.-
based Varese-Sarabande.

At the helm of Chalfont Records
is Tom Britton. Six months ago Brit-
ton began channeling his product
through Varese-Sarabande as part
of the new marketing affiliation.

The Affiliate companies witl
inaugurate digital production work
this month. For release on Chalfont,
“Scheherazade™ will be recorded by
the London Symphony Orchestra
under conductor Loris Tjeknavo-
rian, Tjeknavorian has led several
tapings for RCA.

Chalfont also is producing a pipe
organ recording at the Liverpool Ca-

thedral. and what is termed “the first
digital recording of a complete mo-
tion picture score.”

Organist Noel Rawsthorne will
pertorm works of Franck and Bach
for the digital taping. Conductor
Charles Gerhardt. renown film score
specialist, is set to lead the National
Philharmonic in Erich Wolfgang
Korngold's music to the film “King’s
Row.™ a recording 1o be produced
by George Korngold. son of the
composer.

Varese-Sarabande will record a
highly unusual selection. “Boyv With
Goldfish,” a cantata premicred in
Honolulu in 1972.

The work. based on Hawaiian leg-
ends. is scored for chorus, pipe or-
gan. vocal soloists. acoustic guitar
and exotic percussion instruments
being flown in from the istands.

Composers of the work are Ha-
waiian pop entertainers Leon Siu
and Malia Elliot. and arranger Jerre
Tanner. Lee Holdridge will conduct
the London Symphony Orchestra.

“Leon and Malia are a well-know
performing group in the Hawaiian
Island.” explains Null.

A collection of acclaimed paint-
ings of Hawaiian mythological
scenes was the inspiration for the
cantata, which began with a series of
songs by the pop duo.

The digital recording will be made
July 9 and 10 at London’s Watford
Town Hall. Says Null. Brian Culver-
house will produce the record. which
has backing from a group of Ha-
walian investors.

“IU's sort of a good versus evil leg-
end. a maturity of spirit legend told
through the story of a little boy.”
Null explains.

Album being taped this month
could be in stores by October. Null
claims, The two labels plan 1o return
to England in late fall or carly winter
for several more digital sessions.

Several other classical recordings
will be made with Soundstream
equipment this summer, including
projects of Telarc Records and Sine
Qua Non Records.
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_ Sauce

KUTE May
Forgo Disco
As Format

By JEAN WILLIAMS

LOS ANGELES-KUTE-FM
here. which took a giant leap in rat-
ings after its change to disco. may be
changing again. according to
sources close to the station.

Although its slogan is now "disco
and more.” insiders say the station is
apparently using the same tactic it
used when it went disco—gradually
sliding softer cuts, even jazz-ori-
ented tunes, into its format.

At the same time. these industry
observers believe the station is about
to slightly carbon KACE-FM’s for-
mat. where it plays two to three cuts
back-to-back from one LP.

Almost unheard in the L.A. mar-
ket are four female vocalists being
aired consecutively. This reportedly
was recently heard on KUTE.
Frankie Crocker. Inner City Broad-
casting’s programming consultant.
has been called in to program the
station. He reportedly is also slated
1o go on the air this week.

Crocker’s being called in does not
seem to make all KUTE statfers
happy: some reportedly believe he
will toss out much of the disco for-
mat-—-along with some employes.

x X %

Chuck Berry has agreed to per-
form benefit concerts and other
charitable acts as a part ot the 1.000-
hours of community service ordered
by Judge Harry Pregerson.

This was part of the sentence
handed down by Pregerson at L.As
Federal Court for Berry's conviction
of income tax evasion.

Berry also will spend tour months
at the Lompoc Prison Farm. to be
followed by a three-year probation
period. The “father of rock 'n” roll
was given one month to get his af-
fairs in order before reporting to
Lompoc.

x k%

Kerry Gordy. the son of Berry
Gordy Jr. is the tirst child ot the Mo-

town chief to strike out in pursuit of

a recording career. Kerry is a mem-
ber of the Motown group Apollo.

Recently. Apollo, which is man-
aged by Kerry's mother. Ray Gordy
Singleton, through her Major Artists
Management firm. made the rounds
of Las Vegas discos. performing at
cach.

Two weekends ago. the group
made its Vegas debut by taking on a
couple of discos each night and per-
forming up a storm.

x  x %

Due reportedly to the lack of

ticket sales, "The Wiz.” which wa$
sct to open at L.As Pantages
Theatre Wednesday (1) has been
cancelled. The L.A. cngagement was
to be the final one on the musical’s
three-year road tour. however, the
show closed following its San Dicgo

.A&M’s LTD (Love. Togeth-
erness & Devotion) were recently
honored by the Beverly Hills-Holly-
wood branch of the NAACP for its
many years of support to the organi-
zation. The group picked up its
plaque at the branch’s membership
drive.

x kX

RCA'’s merchandising plans to
support Solar Records” Whispers
and its newest LP *Whisper In Your
Ear” and Carrie Lucas’ “Carrie
Lucas In Danceland™ include sched-
uling in-store appearances and radio
station visits.
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Billboard SPECIAL SURVEY For Week Ending 7.21/79

Billboard Hot Soul Singles
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= | ¥ 35 x| X35 | ® |43
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3 g xc
= 3 (Writer), Labe! & Number {Dist. Label) (Publisher, Licensee) = 3 (Writer). Label & Number {Dist. Label) (Publisher, Licensee) = 3 ©| (Writer), Label & Number (Dist. Label) {Publisher, Licensee)
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ARC/Columbia 3-10971 (Kee-Orick, BMI) (Conductive/On Time, BMI)
ﬁ 6 | 7 | TURN OFF THE (Cheyenne/Motor, ASCAP) :
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5 15|11 | YOU GONNA MAKE ME LOVE ﬁ il (1K '(c"fﬁ.lmv"')‘,‘{“alﬂmff,f&'o'?:&t. 73| 61 7{  GROOVIN' YOU=-Harvey Mason
SOMEBODY ELSE—The Jones Girls City 019 (Casablanca) (Better Days, BMI/Better (K. Mason, S. Mason), Arista 0403
(% Gamble, L Huf), PLR. § 3680 (CBS) Nights, ASCAP) (Masong. ASCA)
(Mighty Three, BMI) 39132 12 JAM FAN . 84 2 MY LOVE IS—Betty wright
— Bootsy's Rubber Band ﬁ r
6 1 ln RING MY BELL—Anita Ward . Collms, & AR Co:h"s)’_‘ (B. Wright), Aiston 3747 (TK) (Sherlyn, BMI)
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Rake/trving/Foster Frees, BM1/Bobette, ASCAP) Arc (Warner Bros.) (Ackee, ASCAP) (Gratitude Sky/Cotillion, BMI)
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General News

Newport Fest a Hit

® Continued from page 44
band swung into the old theme,
*One 0'Clock Jump.”

As is usual with Basie’s Newport
appearances. it was an occasion for
the old veterans of the band 1o visit.
Harry Edison was up first for some
quict muted trumpet work on “All
Of Me¢™ and “I'm Confessin.”

Then Eddic "Lockjaw™ Davis was
out with his tenor sax for a fiery
“From This Moment On™ and a
sexy. breathy I Don’t Swund A
Ghost Of A Chance.”

Joe Newman was on hand with
trumpet o play a quict subdued
“Ode To Billie Jo™ and a swinging
“Sunny Side Of The Street™ com-
plete with a Louis Armstrong-style
vocal.

But the alumni who broke up the
house was Joe Williams, who came
out belting “Every Day.” "Goin™ To
Chicago.” “Alright. OK. You Win™
and “Cherry Red.™

The current Basie band had time
to shine too as solos were featured by
Eric Dixon on tenor sax. John Clay-
ton on bass. Pete Minger on flugel-
horn. Paul Cohen on trumpet. Booty
Wood on plunger trombone and
Kenny Hing on tenor sax. Through
it all Butch Miles was cooking sol-
idly on drums. DOUG HALL

Barry Harris, Camegie Recital
Hall.

Harris might just as well be called
a jazz magician. because evervthing
he putled out of his piano at the Car-
negic Recital Hall concert was an
enjovable wonder.

The pianist recled off 10 songs
and an encore with the greatest case
before an SRO crowd. Concert for-
mality was shelved and the atmos-
phere was loose and casual.

It was also obvious Harris had
more than a few friends in the lively
audience.

Choice of material was excellent
and well-paced. never losing interest
during the 70-minute set. Ballads al-
ternated with pop flavored outings
or sparkling mid-tempo treats.

Partof Harris” appeal is due to the
generous sprinkling of dry wit in
much of his material. Even ballads
were not immune from his impish
touch. Harris tickled a few notes out
of “Somceone To Wateh Over Me™ in
the most unexpected places.

BOB RIEDINGER JR.

Maynard Ferguson, Ronnie Laws,
Avery Fisher Hall,

This show was opened by Laws
and his listenable. albeit. uninspired
brand of crossover jazz. Laws has
become a most consistent record

seller by pandering to the tastes of

the casual jazz listener with music
that is toe-tapping and casy 1o take.
Unfortunately his work lacks depth.
and in concert it is difficult for Laws
to hold his audiences” attention for a
full hour.

This performance was particu-
larlyv weak as Laws is currently
backed by a band that does not
equal his past units. and all of the
evening's interesting music had o
vome from the saxophonist.

T'he performance did cateh fire at
the end but by the time Laws
grabbed the audience it was time for
him 1o leave. and an audience re-
quested encore did not come.

Ferguson’s portion of the program
was quite tasty. as the veteran
trumpeter showed he has not lost his
car for elaborate arrangements.

This edition of the Ferguson big
band features some of the most im-
pressive voung plavers around. with
reed man Mike Migliori particularly
sll’ong.

Stickout moments included a
brilliant big band treatment of Joe
Zawinul's “Birdland™ and a reprise

of Ferguson's arrangement of the
standard. “Stella By Starlight.”
ROBERT FORD JR.
The Stardust Road: A Hoagy Car-
michael Jubilee, Carnegie Hall.
Strictly speaking. this was hardly
a jazz concert. per se. There were
many jazz elements in it such as the
marvelous interpretations of Louis
Armstrong interpreting Hoagy Car-
michael as performed by trumpeter
Jimmy Maxwell. but there were so
many things Carmichael has written
that just don’t cut it. that 1o make a

Jazz concert out of them just made it

WOorse.

The hits were all present. but there
were 100 few of them to make the
show the full length it was. Jackie
Cain opened with “Stardust™ effec-
tively unannounced as a single
spotlight found her onstage. Host
Bob Crosby spoke a bit about Car-
michael the ragtime type pianist
who often performed with Paul
Whiteman’s Orchestra.  Crosby s
band. the Bob Cats. were partiathy
reunited on this bandstand: Billy
Butterficld and Yank Lawson. trum-
pets. Eddiec Miller. tenor sax and
Bob Haggart. bass. In fact. the
World's Greatest Jazz Band found
its beginnings in this edition of the
Bob Cats.

“Stardust™ was reprised in ity orig-
inal raglime arrangement with pian-
ist Dave McKenna taking the Car-
michacel solo spot. but it was the
vouahists who turned the trick. Gui-
tarist Marty Grosz sang a trio of Car-
michacel’s “non-hits™ while Cain re-
turned to sing some better known
opuses such as I Get Along With-
out You Vers Well™ and “Skvlark.™

Carmichael himself plaved some
four-handed piano with Mike Runzi
premiering his “Piano Pedal Rag.”
The picce was not outstanding from
a musical standpoint but it did show
that the 80-vear-old composer still
has his hand in there. ARAN WALD

Freddiec Hubbard Sextet. Hanibal
and the Sunrise Orchestra. Woody
Shaw Quintet, Avery Fisher Hall,

The oddly titled “Young Trum-
pets™ (nota one under 30) was a less
than spectacular draw for a mid-
night show.

Headliner Freddie Hubbard and
his sextet began a five-tune, one
hour set just before 2 a.m. o a halt-
full house that was thinning fast.
Hubbard. capuble of great heights
or depths at any given performance,
took the middle road. In his defense,
one must say he spent nearly as
much time ‘in conference™ with a
stage hand as he did *in concert” with
his band. Only the closing tune. a
12-bar. bebop riff. managed some
real excitement.

Hanibal and the Sunrise Orches-
tra. comprising (rumpet. piano,
cello, buss, traps. a female vocalist
and a cabal of three percussionists
of to one side, was different w0 Sy
the feast. The cellistseemed to inten-
tionally bow between the half ones,
and the percussionists were indistin-
guishuble. At the end of 35 minutes.
the promoter was ready (o make the
change for Hubbard. but Hanibal
had other ideas and proceeded to
blow a 10 minute encore with the
housc lights up.

Opening act Woody Shaw delis -
cred the best show of all. It was a
short 35 minutes. ably assisted by
Carter Jefferson on reeds. and Onaje
Allun Gumbs on piano. Would that
they had more time. In fact, would
that concerts destined 0 go three
hours maximum not be saddled with
three acts. WARD MIL'TON

New Musie, Aliee Tully Hall.

Rarcly does a program of “new
music™ 2o smoothly. nor is it ex-
pected . More important is the
challenge 10 the artist 10 stimulate

(Continuedprmage 63)
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REVERBERATING FLOOR—GL! used an innovative dance floor to demonstrate

some of its new speakers at the recent Summmer CES in Chicago. It is made

up of DB-5 sub-woofers, with continuous disco dancing drawing steady
traffic for the full company line.

Sony Backs Digital Audio Promises

@ Continued from page 50
stmilar %0 that available
Soundstream.

Cost of the PCM-1600 is $40.000:
the BVU-200A vidcocassette deck
suggested list price are $9.500 cach:
and the BVE-500A editor. $5.500.
This brings the total two-channel
system cost to just under $65.000.

The price of the DEC-1000 has
not yet been announced. though
Sony has agreed o allow full pur-
chase price credit for trade-in of the
BVE-500 against the new editing
controller. At present, PCM-1600
systems are available for immediate
delivery from stock.

Those studios and customers who
have purchased the digital audio
systems are being accommodated by
Sony in terms of tape supplies. Sony
is supplying small quantity custom-
ers with cassettes at $28 per unit,
less than the single unit average re-
tail price of $35 but higher than a
volume user would pay when buy-
ing tape through Sony dealers.

Other equipment in the Japanese
firm’s digital audio line is the DRX-
2000 Digital Reverberator. a high
performance reverb unit featuring a
95 dB dvnamic range, 0.1 10 9.9 sec-
onds reverberation time and vari-
able initial delay. sccondary delay
and variable trequency characteris-
ucs,

from

HOME TAPING
STUDY FIRM
SELECTED

WASHINGTON- William R.
Hamilton and Staff. a locally-based
consulting firm with cxtensive
polling experience. has been chosen
by the home taping committee of the
Copyright Rovalty Tribunal to con-
duct a household survey on the ef-
fects of honw audio taping.

The firm. which has conducted
more than 800 customer surveys for
government agencies, business and
labor groups in the past 15 years,
will use a questionnaire designed by
the Tribunal committee to find out
how much home taping is oging on.
wha's doing it and what effect the
practice has on the record and tape
industries.

Tom Brennan. chairman of the
Tribunal's home taping committee,
notes that the survev is concerned
expressly with audio taping.

Among other things. the question-
naire will ask how much recording
equipment the householder owns,
what type of equipment it is and
what kind of product i most likely
to be taped.

In addition to the two channels of
analog input/output. the unit is ca-
pable of adding reverberation to 16-
bit quantized digital signals without
affecting the quality af the original
signals.

Also available in the product line
is the DSX-87. Digital Sampling
Rate Converter. This device is a
positive step in the direction of inter-
system compatibility. This Sony unit
is capable of real-time sampling rate
conversion  between 44.056 and
50.35 kHz. two most common sam-
pling rates.

There have been no announce-
ments regarding further develop-
ment of the digital multitrack
recorder PCM-3224. The prototype.
exhibited first at the fall 1978 AES
and aguin at the recent Los Angeles
mecting. features 16-bitlincar oper-
ation and may operate at a 44.056
kHz sample rate as does the two-
channel PCM-1600. or al an op-
tional switch-selectable 30.35 kHz
rate.

Sony’s leadership role in the digi-
i audio field was underscored by
chairman Akio Morita in a recent
talk 1o the New York Society of Se-
curity Analysts. However. he pre-
dicted it would take a 5w 10-year
time span before enough sofiware is
avatlable to make digital audio a
meaningful consumer item.

Tape/Audio/ Video
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ITA’s Home Video
Meet: Future Now

IHF Seminar
Will Precede
Rogers’ Hi Fi
Expo In N.Y.

By STEPHEN TRAIMAN

NEW YORK-The challenges
facing branded audio will highlight
the annual Institute of High Fidelity
Audio Conference. getting an assist
on company registration fees from
the New York High Fidelity Music
Show in October.

After talks between IHF president
Jerry Kalov of Jensen Sound Labs
and treasurer Walter Stanton. who
heads Stanton Magnetics. with co-
promoters Bob and Terry Rogers,
the IHF event was slated Oct. 2-4 at
the New York Statler, just prior to
the hi fi expo. running Oct. 4-7 at the
same site.

The move is seen as an obvious
way for the IHF to maintain a sepa-
rate identity when negotiations 0
bring the group within the Elec-
tronic Industries  Assn./Consumer
Electronics Group are consum-
mated.

A reliable source close to both
parties emphasizes there is no inten-
tion to interfere with the ongoing
talks that began prior to the Winter
CES in January. The prime objec-
tive is to keep the identity of a hi fi
industry. both the IHF and the Rog-
ers organization agree, with the IHF
educational seminar seen as a natu-
ral adjunct to the consumer audio
show.

It was the abortive efforts of the
IHF to produce its own exposition
with hardware exhibits, tied to a
series of seminars for dealers and
manufacturers. that eventually led
to the present situation.

The Rogers organization is sub-
sidizing the $100 IHF seminar regis-
tration fee with $80 for one person
from each exhibiting company at the
show. With some 75 firms alrcady
signed up. the outside commitment
is about $6.000. an investment which
is scen as just a small return on the

(Continued on page 56)

2,740 IN ATTENDANCE

~

NEW YORK-A presentation
and demonstration of Sony’s up-
dated videodisk system. and a key-

note talk by Ross Perot. head of

Electronic Data Systems. are among
highlights at the ITA Home Video
Seminar, Oct. 22-24 at the New York
Sheraton.

Approximately two dozen panel
discussions and presentations on the
present and future state of the indus-
try are set for the meeting. limited to
250 attendees. according to Larry
Finley. ITA executive director.

For the recording industry. Jo
Bergman, head of Warner Bros.
Records new video/televison divi-
sion. will talk on “Transferring The
Audio LP To Video Tape & Disk
Developing The Format.” while Ste-
phen Traiman. Billboard tape/ au-
dio/video editor. will capsule “The
Music Industry—Creative Input &
Marketing Muscle.” Ken Green-
grass. who heads his own Green-
grass Enterprises. will cover "The
Reldationship  Between Hit Audio
Records & Video Programming.”
and Pickwick’s Jim Lara is part of a
program marketing panel.

Other individual presentations in-
clude "What We Learned About
Consumer Response The Past Two
Years.,” Andrew Kohut, Gallup Or-
ganization: “Marketing Dynamics
Of Home Video For The 80s.” Fred
Richards. Time Magazinc: “Video-
tape Vs. Videodisk: Compcetition Or
Cocxistence?”” Bob McCarthy,

Magnavox: “The Home Entertain-
ment & Information Center Of The
80s.” Ken Winslow, video analyst.

Also: “Consumer Demand—A
Research  Perspective.”  Konrad
Kalba. Kalba Bowen Associates: "A
Futuristic Look At Hardware.”
Steve Poe. Consolidated Film Indus-
trics; "The Programmer & Equip-
ment Manufacturer—How They Re-
late.” Arnold Valencia, RCA Sales
Corp.: “The Consumer In The
Mideast,” Peter Funk. IVS Enter-
prises. London.

Also: “Home Vidco—Retrospec-
tive & Outlook.” Bob Gerson. TV
Digest: “The Importance Of Chil-
dren’s Programming.” Martin
Keltz.,” Scholastic Productions; “A
Market Overview—Legal & Hiegal.”
Jim Bouras. Motion Picture Assn. of
America. “Today's Video Program-
mer—Who's Producing What &
Why.” Rosita Sarnoff. Esselte
Video: “The Importance Of Crea-
tive Packaging.” Rollin Benzer.
Steam Inc.

Special presentations in addition
to the Sony videodisk by Dave Mac-
Donald include an update by Bob
Pfannkuch. president of Bell &
Howell Video. of videotaped con-
sumer and dealer interviews on
home video presented at the ninth
ITA Seminar earlier this vear: a
demonstration using the videodisk
player on “The First Interactive
Videodisk Programming For The

(Continued on page 56)

Harrogate Fest Seen As
Biggest U.K. Hi Fi Event

LONDON- The ninth Harrogate
International Festival of Sound. sct
for Aug. 18-21. will be the biggest
yet. with 115 companies showing al-
most 250 product names. Stand
space amounting to 377.000 square
feet now completely soldout.

Asin 1978, the show is spread over
hall"a dozen venues in the center of

London APRS Expo Lean
On New Digital Equipment

LONDON--"Digital recording:
what a wonderfu!l adventure awaits
us,” was the chairman’s introduction
to the 12th Assn. of Professional
Recording Studios (APRS) exhibi-
tion. which ran June 20-22 in Lon-
don’s Connaught Rooms. In fact,
digital equipment—with the excep-
tion of the EMI/MCI prototype and
certain ancillary equipment--was
conspicuously absent from an other-
wise comprehensive display of cur-
rent recording technology (Bill-
board. June 30, 1979).

With attendance marginally up at
2.740. the organizers expressed
themselves pleased with results,
though a drop in the number of
overseas visitors to 302 must have
been disappointing in view of the ef-
forts made beforehand by the APRS
to promote foreign interest. Among
those whe did attend were repre-
sentatives of 226 companies from 32
countries.

By NICK ROBERTSHAW

Around 100 tirms bought space to
showcase product, |7 of them exhib-
iting for the first time at the event.
Among these were Music Labora-
tories, a U.K. firm now bringing the
American Quatre amplifiers to Eu-
rope for the first time via an agency
deal, and Chicago-based tape dupli-
cation outfit Pentagon, which boasts
a 60% market share in the U.K.

Other newcomers were Malcolm
Hill Associates, showing DX ampli-
fiers and K-series mixing consoles
intended for budget-conscious stu-
dios, EMS with the new low cost
Vocoder 1000, and Atlantex, UK
distributor for MXR Innovations
and SESCOM interface compo-
nents.

U.S. company Sound Workshop
had the Series 1600 console and new
262 Stereo Reverb on view: Crown
its Straight Line One preamp and
Power Line One amplifier. exported
under the brand.name Amcron.

From Switzerland came the
Stellavox Sp8 battery-operated pro-
fessional tape recorder: from France
the Audiomatic range of Infonics in-
cassette duplication equipment, and
from Lyrec of Denmark the new
ATC (Audio and Tape Controller),
microcomputer-based and showing
for the first time in Britain,

Leading British names included
Neve, Midas, Trident and Raindirk
among console manufacturers: Tri-
dent with a new Series 80 range de-
signed as a low priced alternative to
the TSM consoles: Raindirk with an-
other new low-cost console, the
$2000. Financial considerations
seem to have been influential in re-
cent product planning.

Soundcraft had the first one-inch
8-track recorder from its new mag-
netics division, with a 16-track to fol-
low. Harman showed several new
TEAC machines: A3440 replacing

(Continued on page 56)

the Yorkshire town: four hotels, the
Exhibition Hall and the Royal Hall
theater. Once again there will be two
trade and two public days. and or-
ganizer Stan Smith is optimistic that
last vear's attendancge total- 25.000
public. 1.800 trade--will be bettered.

Despite its provincial site. the
Harrogate event now has some rea-
son to describe itself as the premicer
U.K. hifi exhibition. The compara-
tive abundance of exhibiting space
has attracted a number of major
manufacturers. notably Japanese.
who stay out of London shows like
Don Quillen’s Spring High Fidelity
79 where conditions restrict the
scale of their participation.

Among those exhibiting are Aiwa.
Akai. Eagle International. Grundig.
Harman Audio. Hitachi, ITT. JVC.
KFF, Marantz. Panasonic. Philips.
Pioneer. Rank. Sansui. Sanyo.
Tandberg and Toshiba.

Smith points out a greater variety
of new product will be on view than
ever before. “Metal tape hardware
and digital developments will ob-
viously be the main talking points.
but there is really a terrific amount
of new lines and models.

“Some manufacturers who were
here last year are showing nothing
but new pieces. Partly that reflects
the enormous sums that are going
into research and development,
partly | suppose it's because hi fi is
an extremely competitive field and
just as with cars you keep your con-
sumer edge by revamping existing
models.™

One innovation designed to con-
tribute to what Smith hopes will be
an atmosphere of festival is the short
concert planned for the opening
day. showcasing the Syd Laurence
Orchestra.  NICK ROBERTSHAW



TDK goes to any lengths
to brighten your sales picture.

Until now, a customer
who wanted to record a three-
hour program had to use a
four-hour video cassette —and
pay for an hour of tape he
didn’t need.

TDK VHS Video Cas-
settes now come in the widest
selection of different recording
times: VA-T30, for 30 and 60
minute recording; VA-T60, for
one and two-hour recording;
VA-T90, for hour-and-a-half

© 1979 TDK Electronics Corp.

and three-hour recording; and
VA-T120, for two and four-
hour recording. For your Beta
customers, our L-250 and
L-500 cassettes offer one and
two-hour recording capability.
TDK helped make the
video boom possible, by intro-
ducing what the people want-
ed: four-hour VHS recording
good enough to be approved
by all the deck manufac-
turers. And now, by offering

the most complete and ex-
tensive line of video cassettes
in the industry, we’re mak-
Ing your customers happier
than ever. And a happy cus-
tomer 1s a good customer ...
get the picture?

TDK Electronics Corp.. 755 Eastgate Bivd
Garden City N.Y 11530 In Canada
Superior Electronics Inc

LTDIK

High fidelity for the eyes.
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Hi Fi Expo To Boost IHF

® Continued from page 54
organization’s quarter-century plus
in the hi {1 show business.

Kalov notes that the timing of the
dual events s perfect as far as get-
ting the industry together in an im-
portant market at a good time —just
prior to the vital holiday scason buy-
ing peniod.

“The audio business s under-
going enormous changes having
greatimpacton evers manufacturer,
dealer and sales rep.” the IHE presi-
dent observes, It is imperative that
on the eve of the F980s. issues such
as newly developing markets, the
importance ol advanced technology.
shifting  merchandising patterns,
reordering of tinancial prionities and
the impact ot growing federal legis-
lation be examined by industry lead-
ers.”

Although not mentioned by Ka-
lov, the generally soft audio market
over the first six months of the vear.
and the financial problems of a
number of kev retal chains and
manufacturers s of concern 1w the
entire industry.

Linked to the financial side ot the
hi i business, the THE formally an-
nounced the creation ofan industry-

New Ownership For
TEAM Central Web

MINNEAPOLIS The Dayton
Hudson Corp. has reached an agree-
ment to selt TEAM Central. the ma-
Jor Midwest hi fi chain. o a group of
private investors, composed prima-
rily of TEAM's top management.

Current TEAM Central president,
Paul Hagstrum. also an investor. will
become chairman of the board. and
plans to continue in an active role
through August. Bob Westernberg
will become president and chief ex-
ecutive officer.

wide data figure exchange based on
confidential quarterly reports
participating companies.

Some 200 hi i componentand ac-
CeSsSOry m‘nmhulurmg firms have
been invited to provide figures on
unit and dollar dealer cost amounts
o the
Price Waterhouse. Participants will
receive the overall quarterly reports.
with all data by company held by
the accounting Tirm. THEF members
will pay an .mnu.ll administrative
fee of S100. and non-member firms
will pay $250.

The program. inttially suggested
at the Mav 1978 THE expo in At-
lanta. was developed over the last
vear by the audio product sales data
committee, chaired by Robert Mor-
rill of Phase Linear. in conjunction
with the Price Waterhouse profes-
stonal stalt.

New ofticers clected by the THE.
Joining Kalov and Stanton. are Ber-
nic Mitchell, president of U.S. Pio-
neer Electronies, as vice president.
succceding Jon Kelly of Audio-
Technwea. and Edgar Hopper. vice
prosident, Zitf-Davis Publishing. as
seeretary.
Emptre Scientfic who resigned from
the THE.

Numed to two-year terms as diree-
tors, announced by Robert Gur-
Arie, THE executive vice president,
are Harold Beveridge, Harold Bev-
eridge Inc.: Solomon Boucai. H.H.
Su)ll Inc.: John Koss. Koss Corp..
and EM.Sparky™ Wren, US.JVC
Corp.. with Vic Amador. BSR
(USA) Ltd.. reelected as a director.

Clarion Buys Altus

[LOS ANGELES Clarion, a ma-
jor autosound manufacturer here.
has purchased the custom division
of Altus Corp.. in an cftfort to ex-
pand its custom division.

national accounting firm of

replacing Ken Busch of

Hanstzehl

We Glive You
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Needles and Ptantone
Accessories give you sound
profits for these sound reasons:

ONE SOURCE FOR: Phono needles and cartridges; accessory lines —
audio. telephone, CB, tape and record care. Largest inventory in the
industry makes you first with the latest.

SALES SUPPORT: The most complete catalogs in the business. A wide
variety of sales aids, displays and merchandisers

FACTORY SUPPORT: Most orders shipped within 24 hours of receipt
Most knowledgeable representatives in the industry!

HIGH PROFIT MARGINS: Substantial dealer mark ups. High profits
from a minimum of store space.

WRITE US TODAY ON YOUR LETTERHEAD FOR
COMPLETE INFORMATION.

PFANSTIEHL 3300 Washington St., Box 498, Waukegan, IL. 60085

OElectro

Sound,

thefirst mastermg

CABLE

equipment
ng|gned

especially

for64:1

Electro Sound's 3.75/7 5 ips mastering
recorder/reproducer, with frequency
response to 18KHz at 3.75 ips,comes in
several configurations for any needs.

Distributedinthe U S g ‘I ©
and worldwide by UDIORATIC CORs ORAMIG

1290 AVENUE OF THE AMERICAS
NEW YORK NY 1

19 PHONE 212/582 4870
AUDIOMATIC TELEX 12 6419

OTHER OFFICES PARIS HONG KONG MF XICO CITY
REPRESENTATIVES THROUGHOU! THE WORLD

Tape/Audio/Video

N.J. Radio Shack
Franchisee Buys
Company Store

BRICK TOWNSHIP, N.J. Ar-
thur V. Sullivan became the tirst Ra-
dio Shack franchisce in New Jersey
to purchase a company-owned store
in the state from the Tandy Corp..
Fort Worth.

The purchase stems from the class
action lawsuit against Tandy. The
suit. which was settled last vear after
five vears in litigation. lmpud ben-
efits Tor Radio Shack franchisers in
the form of long-term benefits.

Previously . franchisees had to re-
new their contracts annually and
Tandy had the right to cancel a con-
tract with 30 days notice. As a result
ot the suit, the contracts extend five
vears and adequate reason for can-
cellation must be given.

Sullivan. who s owner ot a Radio
Shack franchise m the Riviera Plaza
here. purchased the company-
owned store i the Ocean County
Mall here. Seventy-five franchisees
participaied in the suit when it be-
gan m 1973, but onfy 49 remained
when settlement was made. accord-
ing to Sullivan.

In order to agree o the settlement.
Sullivan sasys he wanted the right o
purchase the Radio Shack store. He
showed Tandy figures to prove his
contention that the mail store was
hurting his own business.

Sullivan savs he could have
opened the mall store in July of last
vear. but that Tandy's lawyers asked
him to wait because the company
felt 1t was giving away too much
without a settlement. He opened his
tirst Radio Shack atanother location
here with 800 square feet of space.
ths business expanded o a 3.000
square foot location at the present
Riviera Plaza location. The mall
store has only 1700 square feet but
is considered a choiee location.

MAURIE ORODENKER

APRS Review

® Continued from page 54

the well-established A33408 4-chan-
nel recorder, and ATO8 SYNC as the
first cassette deck offering svochro-
nized overdubbing. I'TA had Otari
recorders, including the new [TAM
1610 said to be the world’s most
compact 16-track: Havden the fatest
MISA  32-track  Telefunken
recorder. and Ampex a 46-track set-
up demonstrating two 24-track MM-
£200s with an MQS-100 svnchro-
nizer.

Tannoy. which launched its Pro-
fessional Products Division at the re-
cent Brussels AES. showed a new
range o monitors for the first time in
Britain: the Buckingham. the Classic
Dual and the Super Red.

Solid State Logie introduced a
new SL 4000 console and studio
computer available in versions up to
48 nputs. Calrec once again drew
crowds with the unique Soundtield
microphone and control unit,
though APRS rules prevented dem-
onstration of the full Ambisonic
Surround Sound replay system.
AKG focused on the new C535EB
condenser mike. designed for high-
volume environments where dy-
namic microphones would normally
be necessary.

First-time showings were given (o
Audio Kinetics QLOCK 210
SMPTE synchronizer. BASE's latest
SPR50 LHL professional tape. a
new generation of H/H MOS Fet
amps. and Eventide Clockworks’
Harmonizers shown by Feldon Au-
dio with_three operating simulta-

SHACK GOLD—Bernard Appel, left, Radio Shack senior vice president, ac-

cepts a special gold record from Renny Martini of Capitol for million-dollar

sales of the ‘‘Put The Hammer Down'’ country album produced by Capitol for

the retail chain’s Realistic label. It was released in 1975 at the height of CB
popularity.

ITA Focus Is Home Video

® Continued from page 54

Home. by Paul Caravat. Caravatt
Communications: and a presenta-
tion hightighting videotapes from

ITA member duplicators as part of

“What To Expect I'rom Your Video
Duplicator.™ by Bill Follew. 8/T
Videocassetie Dupheating.

Pancl workshops include " Motion
Picture Studios  What A Ditterence
A Year Makes™
stud:e representatives wio gave
mainly negative views a year ago:
Steve Roberts. 20th Centuary-Fox:
Alan  Fields. Paramount: Gerald
I’hillip\ United Arusts, aad Jim Ji-
mirro. Walt Disnes

A session on \I;u'l\clmg Prere-
corded Programming™ includes Paul
Eisele. Tme-Lite Mulumedia. mail-
order: Dick Kellv. Video Corp. o

Gene Schillinger, formerly with Sankyo Seiki
America. Hitachi and Sony, has a new rep firm,
Samsco Sales, Inc., for consumer electronics
and housewares lLnes in the metrc New York
area. Headquarters 1s 146 Rim Lane, Hicksvilte,
NY.

* * *

The Gail Carter Memorial fund has been set
up by friends of the late dean of the electronic
distribution industries, who died April 10 at age
80. Retired as executive vice president of NEDA
in 1973 due to illness, he continued as a special
full-time consultant ta ERA, capping a half cen-
tury in electronic drstribution. Rav Hall, execu-
tive vice president of ERA. is custodian of
the fund, with denations sent to ERA, 233 E.
Erie St., Chicago €C611.

* * *

Newest rep for GLI/Integrated Sound Sys-
tems, subsidiary of VSC Corp., 1s Phllip G. Flora
Assoc., Novi, Mich., which will represent the
disco and consumer glectronics sound line in
Michigan.

* * *

Steve Kappel & Associates, formerly Cohn &
Kappel, is the new name for the rep firm how
headed by Kappel, with the retirement of former
partners Sam and Ellie Cohn to Florida. Roadstar
autosound is the newest line for the firm, with
headquarters at Lake Road, Box 504, Valley Cot-
tage. N.Y. 10989. and branches in Brooklyn,
fFort Lee, N.J., and Providente, RJ.

neowsly from a polyphoric key-
board.

Allin alla varied and comprehen-
sive display of state-of-the-art
recording technology was on view at
this important European showcase.

with the quartet of

Amcerica, video clubs. Steve Wilson.
Fotomat. rental: Andre Blay. Mag-
netic Videa, wo-step distribution.
and Jim Lara. Pickwick Inter-
national. retuihng.

Seth Willenson. RCA Selecta-
Vision, will modcerate a panel on
“Legalities OF Production And Dis-
tribetion  Problems & Solutions.”
featuring arty and entertamment at-
torneys including Ehot Meisel. Brill
& Menel

Also set for presentations are Ir-
win “SKip” Tarr, Masushita Electric
Corp. of America. and Tsu-
noda. Sony Corp..with other speak-
ers and topies o be announced.

Registration mformaton is avail-
able from ITA. 10 W, 66th St.. New
York 10023.

RCA Videodisk
By Mail-Order
Seen In Future

NEW YORK Down the road.
mail-order and/or club marketing
of RCA’ SclectaVision's impending
videodisk is a viable source of meet-
ing consumer demand.

This is « preliminary assessment
of the videodisk scene by David
Heneberry. just named staft market-
ing vice president for SelectaVision's
software entry into videodisks.

Henceberry, formerly vice presi-
dent in charge off RC CA's club. cus-
tom and special praduct sales. will

assume his new post in several
weeks.
“Franklv. 1 nced more back-

ground in tecnology details and in-
ternal timetables,”™ he admits.

“But. I do know trat we're going
to make & major entry into the mar-
Ketplace. Eventually there will be a
potential for club-ty pe selling, but it
won't matire for awliile until there's
a4 mass penctration of plu)crx."

Heneberry savs that “absolute
coverage by “dealers will not be per-
feet™ at the start, a factor that will
render services in o the mail-order
arca that more valuable.

He adds that RCA's expertise in
mail-order and/or club marketing
could "naterally™ extend 10 RCA™S
videodisk product.

Heneberry reports directly to Her-
bert Schlosser. who oversees RCA™S
SelectaVision videodisk operations.
Heneberry joined RCA in 1967 as
marketing manager of the RCA
Record Club.
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PETER SERKIN PLAYS CHOPIN-RCA Red
Seal, ARL13344, distributed by RCA Records,
$7.98 list.

Here is analog tape production with qualities
many critical listeners will feel match the best in
direct disk or digital ... and at half the price
Taped at 30 i.ps. from a signal unfettered by
equalization and noise reduction, and mastered
from first generation tapes, the sound emerges
with unusual clarity and natural dynamics. This
much most advanced audiophile technology
disks also provide. Few, however, can boast the
aptness of microphone placement in a hall of
suitable acoustics present in this production.
Nor, must it be stressed. do they often have a
performer of equivalent skill or sensitivity to
work with. The cover photo shows a well-
groomed Peter Serkin apparently in at least a
temporary shift from his anti-establishment
Tashi image. His perfarmances of more than a
dozen Chopin pieces is also well-groomed and
somewhat understated But there is a quality of
great appeal in their straightforward, unaffected
projection. The 21g pieces are a set of variations
on a rondo from Hereld's “Ludovic™ and the
“Barcarolle. Op. 60.”

* * *

DO | MOVE YOU-Merl Saunders, Crystal
Clear CCS5006, distributed by CC Marketing,
$15 hist.

One of the few funky rock and soul efforts in
the audiophile field comes across quite well as
Saunders reverts to his solid roots that predate
his work with Jerry Garcia of the Grateful Dead
The effective left-right separation on all cuts,
with mike placement clzarly delineating the per
cussion elements and cther instruments, 1s tes
tament to the careful direct disk production
handied by Saunders and Ed Wodenjak. Album
ranges freely in style from two of Saunders’ own
bluesy compositions, highlighted by super syn
thesizer effects on “Melons In Season.” to a
quartet of guest written songs. Best track 1s a
funky rendition with bright tweeter-pleasing
highs of the Doobie Brothers’ “Long Train Run
nin,”“ with full-sounding arrangements also of
the Nina Simone title track. Stevie Wonder's
“Another Star” and Earth, Wind & Fire's “Shin
ing Star.”

* * *

THE MANNE WE LOVE—Shelly Manne & His
Men, East World/Toshiba-EM) EWLF-98009, dis-
tributed by Audio-Technica, $15.95 list.

Super stereo separation on the dual drum ef
forts of Manne and Chuck Flores on “Manteca’
is a solid opening for another fine album in the
direct disk Soundphile Series of East World
Toshiba. Overall production 1s a real treat for
jazz buffs, with solo instruments coming
through cnisp and clean, emphasizing Conte
Cendoh’s trumpet, pianist Mike Wofford, bassist
John Heard and sax art-st Ted Nash Jr. included
are well-tailored arrangements of the Dizzy Gil
lespie Frank Paparelli “Night in Tumsia,” which
evokes the smoky jazz club image, and Duke EI-
lington's “Cotton Tail,” again providing a lvely
drum duet with a flashy blend of all the instru-
ments underscoring the good audiophile effort.

* »* *
GERSHWIN FANTASIA—Phillips and Renzulli,
Crystal Clear Records CC86002, distributed by

Digital Studio

NEW YORK Otie Lntertain-
ment. a consultancey firm here. has
setsights on the onening of a digital
audio/visual studio by September off
1980.

Occupying two :ownhouses on the
upper West Side. the studio complex
is presently budgeted at $4.5 million,
which. according 1o Otic president
Richard Goldstein, s primarily
being funded by a group ol private
INVEStors.

Howcever. Goldstein adds that he
hopes 1o take the company public
soon after opening the studio.

Plans call for three separate
stzdios. Studio A will otfer digital
32-track. most likely using Sony
equipment: Swdjo B will offer 24-
track analog recotding: and Studio
C wiall offer 8-track facilitios.

The latter studio will be utilized.
Goldstein explains, tor developing
acts for a contemplated label crea-
tion. which Goldstein admits is “a
pipe dream at the moment.”

CC Marketing, $15 list.

Gershwin is clinically dissected in this direct
disk recital without any of his jazzy high spirits
being uncovered. Duo-pianists Robert Phillips
and Franco Renzulli perform a 15-minute “Porgy

Audiophile Recordings

And Bess Fantasy” arranged by Percy Granger
plus their own “Gershwin Song Fantasy.” Unfor-
tunately, the playing is joyless and four-square,
perhaps because an element of caution was in-
jected by the direct disk process. What's more,

there's very little tonal substance to pleasure
the ear, with ambience and overtone richness
lacking. The reproduction is commendably clean
and accurate in a tight analytical sense, but ev-
erything tends to sound dry and boxy.

Audiophile Recordings for review should be
sent to Alan Penchansky, Chicago, and Stephen
Traiman/Is Horowitz, New York. Earlier reviews
appear in issues of Feb. 3, 17; March 3, 17, 31;
April 14, 28; May 12, 26; June 9, 23; July 7.

If you're not selling
Sound Guard, you're only
scratching the surface.

If you sell records or audio at the retail
level, you know that accessories are a
highly profitable and increasingly im-
portant part of your business. Last year
record care products alone accounted
for $40 million in retail sales. With
higher record prices and heightened
consumer awareness, this segment of
the market can only continue to grow.
At Sound Guard we make the
record care product line that gives you a
selling advantage. Our Record Preserv-
ative is a revolutionary dry lubricant
that virtually ends record wear. Our
superior Record Cleaner, for both
touch-up and thorough cleaning, is a
proven sales winner. Our Total Record

Care System combines both the pre-
servative and the cleaner at a competi-
tive $15 suggested retail price point.
Our Record Care Work Pad, Stylus
Care Kit and Refills complete our
unique line of fast selling record care
products.

And to support your retail efforts,
we have developed aggressive, far-
reaching marketing and merchandising
programs:

« Heavy national advertising

+ Unique new record care
pamphlet

* Attention-getting POP pieces

* Musical event sponsorship
program
« Retail sales contests
* Special college programs
In short, we’ll be doing more than
ever to get customers into your store
and turn your sales force on to Sound
Guard.

Remember, everyone who has a
record collection is a potential Sound
Guard customer. . . a profitable Sound
Guard customer.

Sound Guard. Everything
else is a lot of noise.

Sound Guard preservative-Sound Guard™ cleaner.
Sound Gu: Totat Récord Care System.

Sound Guard is Ball Corporation's registered trademark.
Copyright © Ball Corporation, 1979, Muncie, IN 47302
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Country

Halsey Cancels '79 Fest, Eyes 80 Tulsa Date

TULSA—-Jim Halsev's Inter-
national Country Music Festivul.
previously an annual event, will not
be held this year. but will be recon-
structed for 1980 on an even larger
scale.

The fete will be tied-in next May
with Tulsa’s yearly Mav Fest—an
arts and crafts event—and possibly
with Kool cigarettes and George
Wein. producer of various music fes-
tivals.

Halsey. head of the Tulsa-based
Jim Halsey Agency. hopes to lure
network television voverage for the
event that went the Home Box Of-
fice route last year. Besides showeas-
ing Halsey's premier country acts.
the festival will showcase a strong
contingent of international perform-
ers and such diverse forms of music
as ballet scores and classical orches-
tration.

Referring to the promoters of the
local Mav Festival celebration, Hal-

sev notes. “Both of us needed some-
thing—so we're joining forees.™

What May Fest needed was a
thrust to propel its local arts/crafts/
music event beyond the Tulsa bor-
ders. What Halsey needed was a lo-
cal mainline infusion to his inter-
national event that can bolster
attendance and revenues.

Though Halsey's international
tfestivals—which have evolved from
laidback ranch parties staged for his
talent buyers—have been successtul
in terms of media coverage. public-
itv. exposure of acts and resultant
talent buys. they have managed to
lose an increasing amount of money
cach vear. Tulsa deep throats put the
red-ink figure of last year's fest at
more than $112.000. despite healthy
tickets sales and the Home Box Of-
fice deal. Home Box Office’s severe
editing of the show left the Halsey
troops less than ecstatic.

The newly restructured event will

This record delivers
18 - 49 Females
and these stations know it.

KVOO - Tulsa, OK
WSHO - New Orleans, LA
KWKH - Shreveport, LA
KLVI - Beaumont. TX
KNOE - Monroe, LA
KRMD - Shreveport, LA
KLIC - Monroe, LA

WYNK - Baton Rouge. LA g |

WMNC - Asheville. N C
KJIM - Ft. Worth, TX
KRRV - Alexandria. LA
KPAL - Pineville, LA
KXKW - Lafayette. LA
KTRM - Beaumont. TX
WMTS - Murfreesboro. TN
WDSG - Dyersburg. TN
WTRO - Dyersburg. TN
WKBL - Covington. TN
KCWR - Oakdale, LA
WBIE - Marietta. GA
KTQQ-FM - Sulphur, LA
WSLG - Gonzales. LA

“SUDDENLY

Butch Hornsby
The
Record Company
of the
South

5220 Essen Lane
Baton Rouge, LA

See Butch Hornsby in the
soon to be released feature film “Demo”
A Vetter Communications Company

KWRG - Denham Springs. LA
WCKW - Garyvilie, LA
KREH - Oakdale, LA
WFPR - Hammond, LA
KLCL - Lake Charles. LA
KOGT - Orange, TX
WABL - Amite. LA
WBHT - Brownsville, TX
WHMT - Humboldt, TN
WKBJ - Milan, TN
wBOL - Bolivar. TN
WVST - Bolivar, TN
WDXI - Jackson, TN
WKOI - Bayou Vista, LA
WMNC - Asheville, N.C
KYKR - Port Arthur. TX
KJEF - Jennings. LA
WBLE - Batesville. MS
KZOT - Marianna. ARK
WROX - Clarksdale. MS
WSAO - Senatobia, MS
KFFA - Helena. ARK

SINGLE”

TEL. 504 - 766-3233
TWX. 510 - 993-3493

By GERRY WOOD

run the gamut of country and classi-
cal music to pottery. paintings and
macrame. [t will feature such entries
from the Halsey stable as Roy Clark,
Me! Tillis. the Oak Ridge Boys.
Tammy Wynette. Johnny Rodriguez
and Ray Price.

Halsey hopes to lure the Los An-
geles Philharmonic and a New York
opera company for the broad-spec-
trum event that will be held prima-
rily at the Tulsa Assembly Center.

Talent buyers from across the
country will be invited, along with
an international media contingent
expected to total 150.

The downtown Tulsa area will be
utilized as international acts per-

form in free concerts at a bandshell
on the Williams Plaza Green. Judges
are being selected for a competition
among the international performers.

Busides the Assembly Center and
Green, the Performing Arts Center.
seating. 2.300. will be used for a
show highlighting contemporary
acts.

“This will become one of the big-
gest events in the country. not just
Oklahoma.” predicts Halsey. "It has
outgrown us and become a commu-
nity event.”

Plans call for three nights of op-
cra. three of ballet and one of the
symphonic orchestra.

Some 20 international acts will be

o 3
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lined up for performances running
five days, reports Halsey. who
started recruiting the entertainers
July 7-8 in Montreux. Switzerland.
where the Montreux Festival fea-
tured some of Halsey's country acts
for the first time.

Halsey will also sign talentin Lon-
don. Brussels. and in a forthcoming
trip to Russia. He has slated a series
of meetings with Gosconcert offi-
cials who have promised a Soviet act
for the Tulsa show. Performers are
also expected from France. Sweden,
Australia and other countries.

To be called the Tulsa inter-
national Festival. the affair will run
May 7-17. 1980.

Picnic Pals: Surrounded by some 17,000 fans, Columbia artist Bobby Bare performs at the Willie Nelson July 4 Picnic.

AT ANNUAL TEXAS PICNIC

Nelson Serves Up Wild July 4th

AUSTIN  Hoter than the scorch-
ing Texas sun. louder than a July 4
firecracker and longer than a tll
Ienas tale. Willic Nelson'™s July 4
Picnic will go down as his best.

Nelson has had seven years o per-
feet his outdoor concert conceptand.
Judging from the sins of past events.
has needed all seven to work out the
bugs.

Beneath trequently sunny sKies.
Nelson's seventh annual  Pienic
showcased the talents of the Colum-
bia Records act along with Leon
Russell. Ernest Tubb. Bobby Bare.
Cooder Browne, Steve Fromboltz.
Don Bowman. Ray Whlie Hubbard.
Johnny Payvcheck and the Geesin
Jaw Brothers.

With tickets scaled at S10 advance
and S12.50 the dav-of-show. the
event drew a crowd estimated  at
17.000.

Eftective organization @ missing
clement in several of the past Pic-
nics  was more in evidence at this
sear's function that has fast become
a Texas tradition on Independence
Day.

Nelson insured increased  inde-
pendence this vear by purchasing
Nis own Picnic site the Pedernales
Country Club property near Austin.
T'he usual court battles - initiated by
those fearful of the effects of mass
crowds came again this vear as an
1n|um.lmn suit was filed h\ anearby
resident inan ettort to stop the con-
cert,

Other residents were in Nelson'™s
corner. and received  free
I-shirts and a victory party at the
club when a state district judge re-
fused 1o grant the injunction. Their
homes. and the Picnic site. were pro-
tected by a temporary  cight-foot
chain link fence that cost the Nelson
troops some $75.000.

The legal foray. similar to those
surrounding past Picnies and with
the same results, instilled extra irony

passes,

into the T-shirts which read. “Wilhe
Nelson's Seventh Annual Injuncton
Hearing.” As far as Picnic day
T-shirts. itwas runnerup only to that
sported by an opinionated woman:
“The More Men | Mcecet. The More |
Love My Dog™”

Both  backstage and  frontstage
arcas benetitted trom the improved
organizing skills of those directing
the country musie extravaganza.
Tighter controb on concessions re-
sulted in a better quality of tood and
service, Restrooms were plentiful.
and the rolling hills provided u
beautitul. natural  amphitheater
with the stage atop a hill and tans
spread out into the valley and onto
an adjoining hill.

Backstage, the clubhouse was con-
verted into a hospitality area for mu-
sicians, media and vipas. providing
welcome respite from the sun and
sound.

Onstage. Nebon personally pre-
vented the eriticism of” past concerts
that there was too littdle Willie. He
kickhed off the event with a rousing
63-minute set that he started acous-
tically - Willic with cuitar. Then he
was joined onstage by his band. and.
finally. by Leon Russell. another
crowd favorite.

Nelwon returned later tor o set
with Ernest Tubb, and completed
the show with a two-hour set.

Remarkably. the show started on
time and ended only 75 minutes be-
hind schedule 1rom noon 0 1115
am.

Unfortunately. Nelson's best Pic-
nic was viewed by one of the small-
est Picnic turnouts. Perhaps the ex-
cesses of past Pienics and the gasand
travel situation reduced the attend-
ance. But when word of mouth on
the 1979 version filters through
Teaas and other states. the 1980 Pic-
nic should experience larger crowds.

Among the film crews shooting
footage at the event was one from

Warner Films gaining iniual footage
for a production to star Nelon

In terms of organization, pertorm-
ances and audience response. the
1979 Willic Nehon July 4 Picnic will
go down as the year that Willie fi-
nally gotitright. 1 plan to hold nexr
vears Picnic at this same site.”” com-
mented Nelson. already looking tor-
ward 1o July 4. 1980.

To make the contrast complete.
Nebson leftthe sun and dust ot Texas
tor the glitter and glamor ol Las
Vegas, p;rlmmln" e following
nwhl at Caesars Palace. Willie Ne SB
son and Family's one-week engage-
ment was his Caesars Palace s e
debut. Nelson recently went to th
Las Vegas venue tor location shoot-
ing on the upcoming Columbia film.

“The Electric Horseman,™ also star-

ring Robert Redford and Jance
Fonda. GERRY WOOD

Our German Steinways,
Bosendorfers, Yamahas,
Electronic Keyboards
Synthesizers and Senn-
heiser Vocoders are

NOT

FOR SALE
\J

ANY PRICE!

But you CAN tour or
record with them for
next to nothing!

SF 415/621.1210
LA 213/852:1400
NY 212/662-8226




His latest long-player. 3/4 Lonely is nothing less
than the total TG. Sheppard effort—hit songs
(the singles “You Feel Good All Over” and “The
Last Cheater’s Waltz"), top-notch production (by
Buddy Killen) and the kind of full-strength singing
T.G. fans have come to demand and expect.

3/4 Lonely.
T.G. Sheppard.

Produced by Buddy Killen

Management and Booking: Jack D. Johnson Talent, Inc.
Box 40484 Nashville, Terin. 37204. (615) 383-6564.

On Warner-Cub Records & Tapes (BSK 3353)
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Arthur Blanch
“Maybe I'll Cry Over You”
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Nashville, Tenn. 37203

(615) 254-0572

Today!

Billboard SPECIAL SURVEY For Week Ending 7/21/79
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# STAR PERFORMER-Singles registering greatest proportionate upward progress this week.
58 |, AP T
E = = E S x® |5 o i us
2 |z [£2] nne-ais 2 | % |£3| nne-dist e | T |5 mme-wist
= 3 S | (wnter), Labe! & Number (Dist Label) (Publsher. Licensee) [ 3 3 o (Wniter), Label & Number (Dist Label) {Pubitsher, Licensee) é 5 = S | (Wuiter). Labet & Number (Dist. Labei) (Publisher, Licensee)
! 2|10 | sHaDOWS IN THE ﬁ N |2 Lm"m"f‘éf""fffnzo 69 | 73 | 5 | SWEET LOVIN' THINGS/RAINBOW AND
- = Conw. wif "
(MROgmNr&!Gy ];la:h")’,wc;‘:r';ryane (8 Axdeson B Kilen) MCA 41059 (Tree, M) z?%fnske-vstc)y/(wl;.ﬂleerms B. Lewss). Coprice 2057
(Chappell & Co /Tri Chappeli, ASCAP/SESAC) 36 |11 11 PLAY TOGETHER AGAIN (Rose Bridge, BMI/Sound, ASCAP)
Wr| 3| 7| YOURE THE ONLY ONEouy Farton 5 bae e T g e w0 | V| MK WHO WILL THE NEXT
imchameSecoms Weodes/Feda. BMIy ﬁ ) fco o )B e ) B
43 | 7 | FOREVER ONE DAY AT A TIME—pon i b UETR Uy (s (2T
ﬁ 4110 sGhost) RIDERS IN THE SKY—sohany Cash (€. Raven), MOCA'chlory 41031 (Milene Agg:P) o 7nles | 7 Y MI
S lones), Columbia 310961 ; i OH BABY MINE (I Get
(Edwin h. Morris & Co.. ASCAP) 62 2 (YKOE EDE MYRC.{A”(?S'SC(AP-GC""’CBYM:’)"“ So LDNC'Y&—Bobby G. Rice
. obbins) " Gem, (P. Ballard, Republic 041 (Edwin H. Mornis, ASCAP)
1 T PROA- e o 39 |20 |11 | SPANISH EYES—charie rich 2 17
d . (B. Kaempfert, C. Singleton, €. Snyder), Epic 8-50701 7 3 SOHESoIWEARSw” V}CEL&-EJBC{WYNIY'O’
ﬁ 6 8 SAVE THE LAST DANCE (Screen Gems EMI, BMI/AMRA) (0. Solomon), Warner/Curl (Yatahey, BMI)
FOR ME—Enmylou Haris P[4 | o | somepa My pay wiLt Yries | o | st when 1 neeoe
(D Pomus, M Shuman), Watner Bros. 8815 COME—George jones YOU MOST—Randy Vanwarmer
(Unichappell/ Trio, BMI) fsvinlgoo:tg%"h‘ﬂel;y C. Ryder, V Haywood), Epic 8-50684 zrk »ﬁ:u;e:,mgyksg:;r)swue 0334 (Warner Bros.)
6 PICIONS —Eddie Rabbi : L 1] oor,
% EEU%abbmqsg-SMC(F"J:’G"I:C“-‘%M';“IIM‘BE seers. | YAP| 51| 4 | | KNOW A HEARTACHE WHEN 1 SEE AN T B
lektra 46053 (DebDave;Briarpatch, BMI) ONE—Jennifer Warnes = E
() D. Anderson, L A. Delmore), Warner Bros. 8863
ﬁ 12| 6 | COCA COLA COWBOY—wei Tiis Koty 045 (Chappetr ASCAP) {unchappel BMY) O e MED e JASCAR)
(S Pinkard, 1 Qain, S Dortl S. Atchley), MCA 41041 Tri Chappell, SESAC)
(Peso/MalkylesSenor, BMI/ASCAP) ﬁ s2 | 4 PLAY HER BACK T0 75178 | 4 :'OCAY':)TJ SAY GOODBYE
8| 512 | 1 CANT FEEL YOU ANYMORE=Loretts Lymn YESTERDAY— we WcDarie (B, Hobbs), Mercury 28062 (A Gallo, BM)
(T Beaty. M Stewart). MCA 41021 | (8 Mormson, M_Hughes), Capiol 4740
(Coal Miners, BMI)/(King Coal ASCAP) (Music Cly, ASCAP) ﬁl m THE LETTER—Sammi Smith
A 16| 7 | FAMILY TRADITION=ark witams i a5 | 5| st wHeN | NEEDED YOU MOST—0iars | W Cason) clone 104 (GRT) (Ear Barton, B
.gorf:::;nsea'," Eiektra Curb 46046 I (R Vanwarme-) Elektra 46061 (Fourth Floor, ASCAP ﬁ 87 2 CAN'T YOU HEAR THAT WHISTLE
: 4 | 47 5 MIDDLE-AGE MADNESS —gart Thomas Contey BLOW— Sonny Throckmorton
| 18| 7| No owe ELsE N THe | (€ Conty. Worner s §758 (S Thockmorion. . Dodson, Mercury 5506
WORLD — Tammy Wynette | | ETC Easy Listemng ASCAPY (Tree BMI/Cross Keys. ASCAP)
(S Davis B Sherrill), Epic 850722 (Algee, BM ﬁ 58 | 3 FOOLS FOR EACH |
OTHER= Johnny Rodriguez 78 179 2 MAZELLEfGary Stewart
11|10 [ 12 | SIMPLE LITTLE WORDS—cristy Lane 0 Roanguer. B. Bolmg). Epic 9 50735 ; (R F¥hoainck. fCA 11623 (Frank & Hancy. BMI
(D Johnsan), United Artists 1304 (Cristy Lane ASCAP) (Hallnote/Bus Ride BMI ﬁ 29 ’ 2 YOU'RE ALL THE WOMAN I'LL EVER
12 13 10 WHEN A LOVE AINT R'GHT-ChnIy McClain ﬁ 59 3 LET'S TRY AGMN—ala’mg’Fncle NEED—Onsty James
J Wilsor. B Morzison), Epic 8 50706 i D. Steagall). Columbia 3 11029 | (L Dresser), SCR 172 {Gallcon, Starship ASCAP)
(s G ST AT 1N 80 |81 | 2 | SECOND HAND EMOTION
i ' ’ A —Faron Y
1314 8 fnﬂm'_]’:f[’r‘,,?’""::) e B gga';l_nmm L%?AND NEFHLBROKEN (C Black. R Bourke), MCA 41046 (Tnchappell/
(PenenDVIbes ASCAP) g fg Kcllevc H G[veenge\d) Warner/Curh 8814 Chappell, SESACASCAP)
e L BlefSeven JBMD 81 |8 | 3 | JULIE (Do | Ever Cross Your
W 151 91 YOU CAN HAVE HERGeoree sones & A 60 | 3| TOWER OF STRENGTH-Marvel rrs M)t s
ﬁ (B Cook). Epic 8 50708 (Harvard. Big Billy BMI) f?a,.t’.;f,'?'ﬂs&p’:’“""“"’ MCA 41055 fﬁefﬁ’f?sb T ';:5";5 Bv;”mwro-o Elektra 46059
. ves Bnar L
19 7 PICK THE WILDWOOD 61 3 THAT MAKES TWO OF
FLOWER= Gore Watur o f US a0ty Wer & sevn et )2 g m MY SILVER LINING—wickey Gy
() Allen), Capitol 4723 (Tree, BMI) (R. Murrah. T Murrah), Epic 8-50740
(). Fuller), Mescury 55054 /
ﬁ 2 . BARSTOOL MOUNTAIN (Blackwood/Fullness. BMI) (Blackwood/Magic Castle. BMI)
—Moe Band
(D. Tankersley W. Carson), (blu:‘n(;e:a 3~"10'974 50 | 54 6 WHAT | FEEL IS YOU -silly the Kid ﬁ m LORELEI—Sonny james
(Rose Bridge, BMI) (B Jones, K Bach). Cyclone 103 (GRT) (Dave/Bear (F. Foster, G.E. Thoner), Monument
vl wlu DELLA AND THE DEALER Tracks, BMI)/(Me and Sam/Ghost Dance, ASCAP) | 45288 (Pedro, BM) »
— Hoyt Axt '
(H Axton. M. Dawson), Jeremah 1000" i w 80 2 JUST GOOD OL'BOYS— ﬁ m ONLY LOVE CAN BREAK
(Lady Jane, BMI Moe Bandy & Joe Stampley
ﬁ e i e L ‘(‘n HDEAIETB— Bocnarach, Captol 4705 (Word ASCAP)
23 8 LIBERATED WOMAN = John Wesiey Ryles (Brandwood/Mulet, BMI) ‘ : :
0. Carson). MCA 41033 (Rose Bidge. BM) st gl or e YOUR KISSES WILL—c oy 85 | 86 | 3 | AT THE MOONLITE— it phiips
A 2| 5| DONT LET ME CROSS OVER—sin feves (House O1 Cold, BMI) (8 Van Hoy. D. Cn). Sunduaves 4587 (4S)
(P lay), RCA 11564 (Troy Martin, BMI) . .
63 4 THE LOVE SONG AND THE DREAM ﬁ
20| 21 9 SINCE | FELL FOR YOU~con Huniey BELONG TO ME— Peggy Sue THE DREAM NEVER
g‘% Johns;n) WAaSrg;vP )Bms, 8812 g{ éla;véon. A Bagale, Escxe;)ueny) Door Knob 9102 gzIEcso;Er';l :d"&erm 63 Ivhveemrg'u&A?c -
arner Bros. 1G) (Chip "N Dale, ASCAI g Ch.
Pr| 28| 4| STAY WITH ME-ome & supa 54142 7| TILL ) GAIN CONTROL AGAIN-sobby sare | g7 | 88 | 2 | T'S TOO LATE T0 LOVE ME NOW~—cher
(I Penmington), RCA 11654 (Chinnichap, BM!) (R Crowell), Columbia 3 10998 (Tessa, BMI) (R Bourke, G. Dobbins, ). Wiison), Casablanca 7133
Y| 26| 7| THATS THE ONLY WAY TO sav Goop | 5| 7| 13 | NOBODY LIKES SAD SONGS- sunric i el K60
McDill, W. Holyhekd
MORNING ~ Ray Price fnau-&e'mem/Mgpyle':.n'Vogue. BMI) 88 | 90 3 SCOTCH AND SODA—Mac Wiseman
ﬁ (W. Carson). Monument 45 283 (Rose Brdge, BMI) 56 37 12 IJ- (|: GIVE ]MYDHEAI?T ];O)VOU—Mavgo Smith (D Guard), Churchill 7738 (Beechwood, BMI)
27 5 ALL AROUND COWBOY—Marty Robb fane, A Jacobs, |. Brewster), — Dri
(M. Robbins) Columbia 311016 (Manprse. BI) LE? L L0 (L (NPT L 5%0[‘0!ueEnymElks)ﬁ(’;oagell)‘os':?n“ 1142
del {3 | e o Yr| 67 | 3 | AL I WANT AND NEED (ol Rose, M1 Harmes, FSCAP
: T FOREVER—Vern Gosdin
Willie Nelson & Leon Russell : s
(M Aston) Calumbla 3 11023 (Tree, BMI) R DM ﬁ m fau';f.gwtﬂycsakl)"'»'a"é‘l 087
Pr| 29| 9| LOVE ME LKE A STRANGER=cir corn | YAp| 68 | 3 | 1 COULD SURE USE THE LT A
ﬁ (D. Wills, ). Schweers), RCA 11562 (Chess, ASCAP) ngLLIyG;(:;IDScrulz)zsCRfvueb 31099 91 | 93 TAKEN TO THE UNE~sSan Fernando Vailey
35 3 TILL | CAN MAKE IT ON e L L (B Music Band X
MRl taany Rogers & e West 59| 38 (13 ; :mirML"lsEc-::. :ump:ey 2 |9 |3 som,e:h:: c:: s
(C. Richey, T Wynette, ern| DIE- Rh Secti
United Artists :299 (Algee/Altam BMI) 25053?%2,3" Pg;l:; Epic 8 50694 (B3, Cobb ljammon‘dt;‘";rajlydo{ml'?besczg% o
¥ 31| 5| 1 cove How vou Love ME—yo Anderson | 60 | 8 | 14 |  SHE BELIEVES IN ME—Kenny Rogers (Low el BMD
(L kaher B Hamn), Ctumbia 311006 EA gcw gnﬁgﬂ?’:}vﬂs 1213 93 m A GOOD GAL IS HARD
‘! ngel Wing. TO FIND=Hank §
ﬁ 32| 6| SLIP AWAY=pottsy 61| 40 | 6 | (Who Was The Man Who Put) THE LINE | (E Johnsan), RCA 11622 (Edwin M. Mores, ASCAP)
gx"?;mgm;ug W Terrell, M Damel), RCA 11610 l,': GﬁS'OLllflE—;,,ﬂG?‘fed . 94 MAKE BELIEVE YOU
| (D Fetier) RCA 11638 (Guitar Man, BMI) LOVE ME N .
-5 72| 4 MAKE LOVE TO ME~The c B S e
29 30 9 YgASE;,I: I:[ EaASY“ BCAaB!B, :ﬁ;d’dle ulll ﬁ' (L R"ppl)i? A Copeland, P?eMava:sesG Brunes. ' (N Sallt), Scorpion 0581 (NSD)
(B M Grayso p 0 (Al Gallico/Turtle, BMI)
(s Q. e B S T S
vali win 11 Morrs & Lo, A 95 | 95 2 WE'RE MAKING UP FOR LOST
wr| a1| o | THE DEVIL WENT DOWN 63| 65| 4 | WEVE GOTTA GET AWAY FROM TIME—fex Gosdin
TO GEORGIA—The Chariie Daniets Band IT ALL=Tom Grant (R Gosdin, V.L. Haywood). MRC 10589 (Bethel BMI)
(C Daniels, ¥ »Edwamz Mavshail, C Hayward (K Westbury. D Rogers), Repubiic 04
(T"af"a[;:m} g'vdb")esov-u Epic 350700 I (Lanat, ASCAP:/(Singletree, BMI) 9% | 96 4 HEART OF THE NIGHT~Poco .
. 3 , L L410 (rrs ﬁ 74 2 ‘ (Y’?lga AdEE RMCY ;‘A:?"qu‘:‘]?"io"“""ﬂ"s (P Cotton), MCA 41023 (Tarantula, ASCAP
- re raers, an ) ubhic
BRMIA"M" D.CM;IIer:) NigCA/; {Taylor and Wilson {Warner Tamer ane, BMI/WB :SCJ\P) 97 98 2 ROS"‘T;[AL’:;EEART—mEd UGKuFle
) (Music Craftshop ) ﬁ 75 2 ONCE IN A BLUE MOON—zelia Lehr (0 Loggrns), RCA 11611' (Leen{ Patchwork. ASCAP)
ﬁ 48 3 HERE WE ARE (S Lorver Sulbav)‘RCJ\ 11648
AGAIN= e Stter roters e (ot G, KA % | [EZXZIE) TS TOO SOON To SY
(D Reid). Mercury 55066 (American Cowboy. BM1) m DADDY —ponna Fargo GOODBYE~Tersi Hollowell
ﬁ 39 5 YOURS— Freddy Fend (0. Fargo), Warner Bios. 8867 (Prima Donna, BMI) () Ashley), Con Brio 156 (Witjex, ASCAP)
- naer !
(G Roig, A {;amze e1 Sherr), Starfiite 8 4900 (CBS) 67| 44| 13 WORLD'S MOST PERFECT 99 [ 99 YOUR OTHER LOVE-Tommy 0'0ay
(€B Marks, BMI) gomN-"f;mEme e (D. Pomus, M. Shuman), MU Trayl
cDowell). Epic 8 5i 930 (Rightsong. BMI)
34 36 7 DON'T FEEL LIKE THE (Ronme McDowell, SESAC)
LONE RANGER~Leon Everetie 68 | 56 7 I'M GETTIN' INTO YOUR LOVE—guby fatis | 100 YOU CAN'T MAKE LOVE TO
(R Murrah), Orfando 103 (R Mucrah, | McBride). 50 States 70 (WIG) A MEMORY =1ris Larratt
] 1] (Magc Castie/Blackwood, BMI) ) »___j___ J_____j__ ke (Magic Castle/3lackwood. BMI) - (R_lankowski). Infinity 50015 (Dynablast, ASCAP)
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i ‘i = % Star Performer—LPs registering proportionate upward progress this week.
sz |E
(= g 8|  TITLE—Artist, Label & Number (Distributing Label)
B! 1 |12 | GREATEST HITS-Wayion Jennings, nca avti. 3378
2 2 | 32 | THE GAMBLER—Kenny Rogers, United Artists UA-LA 934.H
3 1 3 |11 | BLUE KENTUCKY GIRL—Emmylou Harris, waroer Bros BSK 3318
Mystery Girl: Singer Deborah Allen joins Willie Nelson, left, Johnny ﬁ 4 | 5 | ONE FOR THE ROAD—Willie Neison and Leon Russell, Coumbio KC 2036064
Gimble, center, and Johnny Paycheck, right, during the recent July 4 5 5 | 8 | LOVELINE-Eddie Rabbitt, ciektrs 6t 15!
festivities at Nelson’s annual picnic. The concert is shown being filmed i
for feature-length movie to star Nelson and Allen. ﬁ 6 5 | GREAT BALLS OF FIRE-Dolly Parton, fCa AHL 13361
. P & | 5 | IMAGES—Ronnie Milsap, rcx miL 13z
LEON : | SP| iced Duet Record,ing X! 16 | 9 | MILUON MILE REFLECTIONS—Charlie Daniels Band, tsc 375
9 9 | 11 | THE BEST OF DON WILLIAMS, VOL 1l—Don Williams, wca 30%
EVER E | Puts Reeves on Charts 10 | 10 | 15 | THE OAK RIDGE BOYS HAVE ARRIVED, mca Av-1135
1
E I I By KIP KIRBY or| 15 | 7 | cRoSS WINDS—Conway Twitty, wos suse
NASHVILLE Nearly 15 gan’s mind during the project. 12 | 7 | 14 | CLASSICS—Kenny Rogers & Dottie West, united Artists UALA 946H
AND years after his death mn 1964, however. was who to use for the ﬁ - .
country legend J m Reeves is still female counterpart vocal on the 18 | 63 | STARDUST-Willie Nelson, Columbia JC 35305
on the charts. song. Originally he intended 10 14 | 11 | 33 | WILLIE AND FAMILY LIVE—Willie Neison, Columbis KC 235642
THE LONE HANGER But there's a twist this nme: his hire Janie Fricke, but her own ex-
RIDES THE BULLETED current single. “Don’t Let Me  panding carcer demands made it 15 | 14 | 22 | NEW KIND OF FEELING—Anne Murray, Capito! SW 11849
Cross Over” currently posi-  necessary to revise the plan. ﬁ 20 | 78 | TEN YEARS OF GOLD—Kenny Rogers, Unted Arists UALA B35 H
TRA“. OF SUCCESS tioned 1t number 19 with a star Then Logan hzard some demo
on the Hot Country Singles  tapes on a relatively unknown 17 | 17 | 7 | SERVING 190 PROOF—Merle Haggard, Mca 3089
. chart. happens to be an electron- young singer-songwriter namcd 1811215 WHEN | DREAM—Crystal Gayle, United UALA 858
with ically-engineered duetspliced to- ~ Deborah Allen and found her 6 L e S
gether recently with the voiceofa  vocal quality exactly whathe was ﬁ 30 | 3 | FAMILY TRADITION—Hank Williams Jr., Elextra/Curb 6E-194

7 NASHVILLE, TENN.

7513 Lake Drive

looking for.

female singer who was only ain :
2 gor who s omly wine e o - ww
) ‘e g yea e Kt el O s of “Don'l Let %r WE SHOULD BE TOGETHER—Crystal Gayle, Unted mists UALA 9691
g The unusual pairing came Me Cross Over.” Logan 's now 21 | 23 | 36 | ROSE COLORED GLASSES-John Conlee, mca Av-1105
(] about through thu creative inspi- hard at work finishing up a full ]
< ration and technical offorts of  RCA album te contain five solo 22 | 19 | 14 | THE ORIGINALS—The Statier Brothers, Mercury SRM 15016
m FEEL producer Bud Logan. Logan. sides on Reeves and five cuts 23| 13 | 13 | HEART TO HEART—Susie Allanson, Elektra/Corb 5E 177
Y who atso produces John Conlee.  with both Allen and Reeves to-
~ was a former bass plaver and gether. 24 ' 25 | 40 | MOODS-Barbara Mandrell, mca av 1088
- front man for Reeves backup Alsoas a directresult of the ex- 25| 21 | 44 | EXPRESSIONS—Don Williams, mca &Y 1069
- group. the Blue Boys.and a long-  citement stirred up hy the debut
: LI KE time friend. duet single. the mystery of Al- 26| 26 | 23 | THE BEST OF BARBARA MANDRELL, uch av 19
= Logan developed the voncept  len’s identity is ahout to be 27| 28 | 4 | JUST TAMMY-Tammy Wynette, Epc KE 36013
3 for the duet recording while sort-  cleared up. All future duet re- OF EMM e
THE ing through a collecion of old  leases will feature Aflen’s name 28| 27 | 3 | PROFILE/BEST OF EMMYLOU HARRIS, waner Bios 85K 3258
Reeves tapes onginally cutin the  on the label atong with Reeves.’ 29 | 33 | 79 | THE BEST OF THE STATLER BROTHERS, Mercury SRM 1 1037 (Phonogram)
late "50s and carly '60s by Chet since. savs an RCA spokes-
Atkins and Anita Kerr. person. the label has received 30 | 22 | 75 | LET'S KEEP IT THAT WAY—Anne Murray, Capitol ST 1174
Logan felt that much of the  “numerous inquirics regarding Br| 0| 2| THE TWO AND ONLY-Beilamy Brothers, wane cur 85¢ 3367
carlier material sounded current the unidentificd girl singer. with . -
. enough for re-rclease and de- many erroneously second-guess- 32| 35| 77 | WAYLON & WILLIE-Waylon Jennings & Willie Nelson, Rea afL 12685
i cided 10 ry updating “Don’t Let  ing her as Dolly Parton.™ 33| 37| 58| ROOM SERVICE-The Oak Ridge Boys, Mca 1055
Me Cross Over™ with new musi- A footnote to this story is that
#103 cal tracks and the addition of a Allen has jUSl been inked to a 34 39 16 IT'S A CHEATING SITUATION—Moe Bandy, Columbia KC-35779
female voice teatured role in the forthcoming 35| 29 | 23 | LEGEND=Poco, Mca m 1099
Since the tate singer's recards  Willie Nelson: movic slated for '
Exclusively on were cut in 3-track stereo. Logan  fall shooting. Initial scenes fer 36| 41| 19 [ OUR MEMORIES OF ELVIS—Elvis Presley, rca agu 13279
pulled out the lead vocal and  the film were shot during Nel- ﬁ 46 | 11| REFLECTIONS—Gene Watson, Captol SW.11505
brought in Nashville studio play- son’s recent annual July 4 picnic ?
LAND ers for completely fresh session and concert in Austin. Tex.. ﬂ m WE'VE COME A LONG WAY, BABY—Loretta Lynn, mca 3073
TGS Gl which spolligined Allen afsur- 39| 32| 18| JUST UKE REAL PEOPLE, The Kendalls, ouaton 0v 1739
RECORDS The big question mark in Lo- prise guest performer. ’ T
L, _— _Nji 40| 34| 33| TOTALLY HOT—Olivia Newton-John, Mca 3067
41| 24 | 35| TNT-Tanya Tucker, MCA 3066
42| 48 | 65| REDHEADED STRANGER-Wiliie Nelson, Columbia KC 33482
TWARKS TO ALL 43| 50 | 12| JERRY LEE LEWIS
1 WiS, 3
OF YOU WHO Elektra 6E-184
ARE RIDING 44| 47| 36| LARRY GATLIN'S GREATEST HITS, VOL 1, Monument MG 7628
WITH US TO A5 | A3 | 4| IF LOVE HAD A FACE—Razzy Bailey, Rca AHL 13391
THE TOP ! 46| 31| 24| SWEET MEMORIES—Willie Nelson, Roa aHLi 32¢3
47| 36| 5| GREATEST HITS—Linda Ronstadt, Asylum GE 106
Y S ) 48| 42| 65| ENTERTAINERS ... ON AND OFF THE RECORD—The Statler Brothers,
/ \ / / o // Mercury SRM15007 (Phonogram)
b Y/2)61/(PN
ALY @G 49| 49| 5| RODRIGUEZ-Johnny Rodriguez, tpc Kt 36014
/ B -_RECORDS ; 50| 38| 40| I'VE ALWAYS BEEN CRAZY-Waylon Jennings, RCA AFL1-2979

Jupiter Issues Double LeDoux LP

Orlando, Florida 32809
(305) 855-8920
PO Box 24053
Nashville, Tenn. 37203
1-800-327-0898

e ' NASHVILLE—Jupiter Records. a

TREE WEST—Jack Stapp, chairman of Tree International, left, and Joe division of Siegel Music Companies

D’Imperio, West Coast president, second from left, greet two of the 300 mu- in Germany. plans to release a two-

sic industry guests celebrating the opening of the Nashville publishing firm’s record album package on Chris Le-

West Coast office. That's Ron Stigwood, RSO assistant to the president, and Doux as a followup to his current

Barbara Garabedian, attending the function at Chasen’s Restaurant in Holly- German single, “Lean, Mean And
wood. Hungry.”

Jupiter is scheduling an extensive
publicity campaign to coincide with
the LP’s release, including a tie-in
with “Hillbilly.” a German country
music publication. The album jacket
will feature a reprint of an article the
magazine published on LeDoux.




Jazz

Newport Jazz Festival Serves Up a Winner

® Continued from page 53

the listener with a fresh musical per-
spective. During this program. three
advocates of “the new music™ had
their say before a 75% capacity
crowd, with a fair share of hits and
misses.

The Oliver Lake Trio, the Leroy
Jenkins Trio, and the Anthony Brax-
ton Quartet launched turbulent and
exotic musical experiences espe-
cially intriguing because of the
unique voicings that shaped their
concepts.

Opening with a 45-minute set,
Lake's trio offered .the most con-
sistent performance of the night
The sax-flute/drums/guitar format
under the direction of Lake max-
imized its rhythmic and harmonic
force and put the listener in the cye
of a musical hurricane.

Headliner Braxton walked onto a
stage that looked more like a Sam
Ash instrument store than a quar-
tet’s forum. In addition to the bass
and drum kit, there was an assort-
mentof more than 16 brass and reed
instruments, including a six-foot
saxophone that emitted the cve-
ning’s most pretentious tones.

Braxton’s set ran onc hour, but ar-
tistic license should habe been sus-
pended where long tedious stretches
of blectings and gurgles cried out for
mercy. Still. the set was paced with
the good humor of this spirited in-
vestigator.  BOB RIEDINGER, JR.

Patti Bown, Carnegie Recital
Hall.

Patti Bown has been around. She
has been scen with the New York
Jazz Repertory Company and in
various groups for some time. Her
Greenwich Village neighbors turned
out for her solo performance. They
were vociferous and  generous in
their applause. butthe performances
were not quite worthy of such cheer-
ing.

Nervous, Bown played a mixture
of pop. originals. blues and a Swa-
hili love song. She showed a bit of
Erroll Garner's  percussiveness, a
fine brash blues sense and some
half-tone soloing that was exciting.
But all things considered her per-
formance was not up to the level of
her predecessors in this scries: Ro-
land Hanna, Muhal Richard
Abrams and Barry Harris.

Bown’s best effort, "My Mother's
Blues,” on which she sang as well,
was humorous and fraught with
those down-home nuances which
make these things work.

ARAN WALD

Grover Washington,
Lewis, Avery Fisher Hall.

This pairing brought together two
of the leaders in crossover jazz.
Lewis got things rolling with a strong

Ramsey

50-minute sct that was hightlighted
by some of the pianist’s best known
tunes.

Lewis is apparently returning to
the basics. as this time around he
was backed by only three picces. the
fewestsince the days of the old Ram-
sey Lewis Trio. Lewis also playved
only two keyboard instruments. a
small svnthesizer which he used only
once. and an acoustic piano.

This more basic setting gives him
a chance to show off his always de-
lightful fingerwork.

The set came to a torrid close with
a new song, “Wearing It Out,” and
an old song. “Sun Goddess.”™ Lewis
was called back for a well deserved
encore. during which he treated the
audience to a new working of the
tune that first brought him to the
fore, “The In Crowd.”

Grover Washington followed
Lewis with a fair set of his familiar
brand of crossover. Washington has
scemed to stagnale in recent years,
his sound revealing little musical de-
velopment. He was backed by a new
six piece band that added little to the
show.

Highlight of the 80-minute set was
Washington’s encore number, “Mr.
Magic.” during which he was joined
by one of the tune's composers,
Ralph MacDonald.

ROBERT FORD JR.

We Remember Billie, Carnegie
Hall.

A filmed highlight of the late Bil-
lic Holiday singing “Fine & Mel-
low™ from CBS-TV’s 1957 “Story Of
Jazz.” was the high pointof this eve-
ning’s tribute.

The rest. although good. with
solid performers like Zoot Sims,
Jimmy Rowles. Ruby Braft. Buddy
Tate. Lionel Hampton, Teddy Wil-
son. Milt Hinton. Jo Jones and oth-
ers. never really caught fire.

The footage from “Story Of Jazz.”
featured Holiday in performance
with such jazz greats as Loster
Young. Gerry Mulligan. Coleman
Hawkins, Ben Webster. Vie Dicken-
son and Roy Eldridge. More than 20
vears later the experience of watch-
ing all that artistry in action was an
inspiring experience.

The two hour performance with a
brief intermission featured Buddy
Tate on tenor sax teaming with Li-
onel Hampton on vibes on an up-
tempo number called “Pulling
Through.™”

Rounding out the tribute was Car-
men McRae, who, in her own inimi-
table style, paid tribute to Holiday
through a number of her lesser-
known songs including. “Travellin’
Light.” “Miss Brown To You.”
“Strange Fruit." and "Yesterdays.”

RADCLIFFE JOE

Lionel Hampton All Star Band,
Avery Fisher Hall.

This genuine all-star orchestra did
its woodshedding before the down-
beat: the result was two solid hour-
long sets.

Richard Pratt and Sam Turner on
drums and congas combined with
Chubby Jackson on bass to propel
the band with a swinging beat. Wild
Bill Davis exhibited a fine set of pi-
ano and organ chops. Reedmen Ce-
cil Payne. Ernie Wilkins, Paul Mocen
and Arnett Cobb honked to a fare-

; /i ‘

Billboard Photo by Aran Wald
Torme’s Song: Mel Torme, third from right, teams with George Shearing, left, Roy Krol, Jackie Cain, Joya Sherrill,
Gerry Mulligan and Harry “Sweets"’ Edison, for a ‘‘Celebration Of The American Song,” at the Newport Jazz Festival.

thee-well. The brass section, Doc
Chetham, Danny Stiles, Cat Ander-
son and Wallace Davenport on
trumpets, along with trombonists
Curtis Fuller, John Gordon and
Benny Powell laid down tight,
chunky, sometimes screaming. riffs.
If more could be asked from a big
band, it is hard to imagine.
Hampton himself sang and
skatted. played vibes and traps, paid
homage to the greats in the band
and brought the audience to its fect
many times. Ranging from a soft,
subtle duet with Davis, to driving ar-
rangements of “Hamps Blues.”
“Skyliner™ and many more big band
classics. Hampton simply knocked
them dead in the aisles.
WARD MILTON

World Saxophone Quartet, Sym-
phony Space.

The appearance of the World
Saxophone Quartet was probably
one of the more significant events in
the festival’s generally  ho-hum
schedule. Minus the supportofa tra-
ditional rhythm section. the band
has put together the most refreshing
music o emerge from the jazz scene
in recent years,

Horn carrving members  Julius
Hemphill, Oliver Lake, David Mur-
ray. and Hamlet Bluiett are vir-
tuosos in their own right, as indi-
cated by the individual solos that
opened their S5-minute set.

Each gave a display of technical
ability and tonal control that held
the room’s collective ear spellbound.
Murray tlexed his tenor sax’s muscle
to the point of producing a chorus of
saxophone voices on onc instru-
ment. thereby furthering Coltrane’s
achievements in this arca. And
Bluictt's  tongue-in-check  disposi-
tion in no way hindered his expan-
sion of the baritone sax range or his
show-stopping circular breathing.

BOB RIEDINGER JR.

Tribute To Muddy Waters, Radio
City Music Hall.

The show got rolling around mid-
night with short but strong sets from
James Cotton and his band. and
B.B. King and his group.

Muddy Waters. the guest of
honor. hit.the stage,about,1:45 a.m.

after a Jong stage wait that had
brought the crowd down a few
notches from its carlier cuphoric
state. But the old blues master took
little time to get things back to a fe-

ver pitch as he zipped through six of

his classics such as ““Hoochie
Coochie Man.”

The main business of the evening
commenced at 2:20 aum. as Waters
and his six-piece band was joined by
guitarist Johnny Winter. and Cot-
ton. who played harmonica for Wa-
ters for much of the 50s and carly
60s. After one song. this group was
joined by King and the group rum-
bled through some stirring rendi-
tions of such blues standards as
“Mannish Boy.” “Stormy Monday.”
and 1 Got My Mojo Working.™

Waters was in fine form as he de-
livered sprightly vocals and stage
antics that belied his advanced
vears. King and Cotton proved ¢x-
cellent foils as they chipped in with
solid solo work.

ROBERT FORD JR.

Jazz Latino, Avery Fisher Hall.

“Jazz Latino™ didn’t totally live
up to its title. but few among the
large crowd were complaining as
salsa greats Eddie Palmieri and Tito
Pucnte had a meeting of musical
minds with Dizzy Gillespic. percus-
sionist Williec Bobo. and vibist Cal
Jader.

Palmieri opened the cvening with
two compositions that featured his
fine band. the highlight of which
was a trumpet solo by the colorful
Chocolate Armando. Armando’s
very Latin sounding solo and engag-
ing stage presence set the tone for
the cevening. The music that fol-
lowed was good and the musicians
loose and happy.

Tito Puente and his orchestra
played on the other half of the
Fisher stage and performed two se-
fections. including a salsa version of
Earth, Wind. and Fire's “Septem-
ber.™ The veteran percussionist per-
formed a duet with South Amcerican

(Continued on page 70)
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0O Visa Expires today for free catalogue. Hit Records Inc., 300 '/
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l I prakes: TELEPHONE I I REELS. BOXES, AMPEX MASTERING TAPE, 2B
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Enter all option dates immediately. 5 yvearly wall
calendars. $20. Hurst, 6605 Hollywood, Holly-
wood, California.

COMPLETE RECORD JACKET PLANT, RE.
cently overhauled, includes two S&S gluers.
Lened Wrapper and Trimmer, corner cutter.
Can be seen in operation. Valley Exports,

Stereo 8 and Casselte Carlons
In Stock Instant Shipment

Beautiful Printing
12" Pilter Proof Heights

] — PREMIUM

ATTENTION DUPLICATORS,
o s 8-TRACK & CASSETTE BLANKS

SOUND LABS

Low Prices—Free Samples

JULY 21, 1979, BILLBOARD

—

RECORDING STUDIO
IS MAKING WAY FOR
AUTOMATION

We are selling our custom
designed reduction console
which includes these fea-
tures:

24 inputs plus 8 additional inputs in aux-
iliary rollaround console, 5 position pan-
ning, plus pan select, cue send post and
pre, custom crafted 3 band equalizer (both
peaking and shelving) mid-frequency pan
and two-stage equalizer (quad) complete
patching, 4 outboard busses with pre-amps
and monitor section (for over-dubbing),
tape and monitor selector. 2- 4-gang group-
ing faders built-in scope and oscillator and
Lambda power supplies (all metered)

Price: $25,000.00 firm
FOR MORE INFORMATION, CALL:
SOUND LABS, INC.
(213) 466-3463

STUDIOS, TAPE MFRS. |
Splicing is easy with
Tapemakers Audio Splicing Tabs

Cassette Splicing Tabs—10K/R1.
8 TAK Seasing Tabs—S5K/Ri ..
%" Mylar Splicing Tabs—5K/AI.
4" Mylar Splicing Tabs—5K/R).
Beta Splicing Tabs—'%"—SK/Al.
7/32" 1 108’ Sensing Tape
15/16" x 108° Sensing Tape.
% x 900° Papar Laader Tape
2" 1 1000’ Papar Lesder Tape
Bata-Type Vides Loader Tape 1800°
VHS—Aati-Slatic Leader Tape—1800"....
ULTRA-Soft Vides/ Audis Tape Wipes
" x 100°—12 roll minim
1 x 200°— 12 roll minimu
1'2" 1 200~ 12 roll minimum
Cassetie Leader Tape—Colors—3200°..
Anti-Static Cassette Leader Tape—3600°
We aiso have Web Splicing Tape—ple:

Call TAPEMAKER—516-561-6080
629 W. Herrick Rd.
Valley Stream, N.Y. 11582
Samples Avallable—Inquire
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MAJOR LABEL
8 TRACK & CASSETTES

CUTOUTS

QOur Specialty
Call or write for a free catal
J S J DISTRIBUTORS
6620 W. Belmont, Chicago, Ill. 60634
(312) 286-4444

CUT OUTS
LPs, 8 TRACKS & CASSETTES
BEST OF THE MAJOR LABELS
For a free catalog call or write
AUDID DISTRIBUTORS

1182 Broadway. New York. N'Y 10001
(212) 7254570 Dealers only—please

WHY PAY MORE?
8 TRACK & CASSETTE BLANKS

1-45 min. any quantity 70¢
46-65 min. any quantity ..........80¢
66-80 min. any quantity . .89¢
81-90 min. any quantity. . 95¢

Shrink wrap & labeled add 21¢
First line recording tape, top of line car-
tridge & cassette. Protessionai 8 track &
cassette duplicators. Custom duplication

Call or write:
TRACKMASTER{ INC.
1310 S. Dixie Hiway W.

Pompano Beach, FL 33060
Phone (305) 943-2334

Electro Sound 4,000 Cassette Duplicating
System.

Jagenberg automatic 8 track labeler
Cassette and 8 Track Pony labelers
Cassette and 8 Track Scandia wrappers
New Cassette labelers—$488

MAGNETIC MARKETING CORP.
29 Valley View Ter,
Wayne, NJ 07470
(201) 694-3502

8 Track & Cassette Blanks
Low Noise. High Output Tape

1 min. to 45 min 75¢
46 min. to 65 min. 85¢
66 min to 80 min 95¢
81 min. to 90 min 99¢

$25.00 Minimum Orders C.0.D. Only
« Chromium - Gamma Ferric Oxide *
ANDOL AUDIO PRODUCTS, INC.
4212 14th Ave., Brookiyn, N.Y. 11219
(212) 435-7322

ATTENTION RACK JOBBERS
RECORD WIDE DISTRIBUTORS
1755 Chase Dr
Fenlon, (SL Louis). MO. 63026

We can supply all your needs Largest
selection of 8-track and albums on budget
hne and major label cul-outs. Call today

JIM ADAMS—(314) 343-7100

BUDGET TAPES

We have the largest selection of
original artist and 8 track tapes in
the country

« Country * Rock * Soul » Blues
* Jazz » Disco * Gospel
* Easy Listening * Party « Spanish

As Well as Major Label Cut-Outs
and CBS Special Editions.
Thanks

REGAL DISTRIBUTORS

for your order.

Call JOE (918) 836-0496
BLANTON SALES
P.O. Box 7501, Tulsa, OK 74105

ROCKY HORROR
Today's Hottest Sensation
Licensed jewelry and photographs available.
Trademark Lips, Pins or Pendants. Color

and b/w photographs®
Call Toll Free
(800) 221-4130

or write

LUDLOW SALES
P.0. Box 554, Chelsea Station, NY, NY 10011

RECORD SHOP FOR SALE

2 RETAIL RECORD &
TAPE STORES IN TEXAS

TREMENDOUS OPPORTUNITY.
Predicted hottest area in the country In
1980's. 4 yrs. old with established clientele.

Tim Wagner
115 No. 11th, Beaumont, TX 77702

(713) 832-0215
or after 6
(713) 842-2902

Lear Jet style cartridge with rubber roller,
3M Protessional duplicating tape, 90 lengths
in 1 min. increments Private labeling
avallable 8-Tr. Cas.
1 min. to 45 min. any quantity....73¢ 60¢
46 min. to 65 min. any quantity....83¢ 67¢
65 min. to 80 min: any quantity. ..91¢ 80¢
81 min. to 90 min. any quantity. ..99¢ B84¢
Shrink Wrapped & Labeled add.....10¢ 11¢
Head Cleaners. .....45¢ 45¢
Reel-to-reel 3M tape 1800° .$5.00
Blank VHS 2/4 hr. video tapes. .$19.00
Low Cost Shrisk-Wrap Equipmeat Available.
PROFESSIONAL 8- TRACK OUPLICATORS—$1.495.00
CASSETTE & 8-TRACK CALIBRATIONS & ERASERS

Studio quality high speed operation.
$25.00 minimum orders, C.0.D. only
BAZZY ELECTRONICS CORPORATION
39 N.Rose, Mt. Clemens, Mich. 48043
Phone: (313) 463-2592

BUDGET TAPES
Have largest selection of original artist 8
tracks in the country Heavy in C&W. Rock
Religious and Spanish categories Displays
signs and sales aids avalable
Call Bill (405) 364-5034 or write:
OKLAHOMA

TAPES & RECORDS, INC.
P.O. Box 946, Norman, Okla. 73070

JUSTIN WILSON

cajun humor
LP or 8-Track

for name of nearest distributor
contact:
DELTA RECORDS, P.0. Box 225
Nacogdoches, TX 75961-(713) 564-2509

WHILE OTHER PEOPLE ARFE RAISING
their prices, we are lowenng ours. Major label LPs
as low as 50¢. Your choice. Write for free listings
Scorpio Music, Box 391-BC, Cornwells Hts., Pa
19020, USA. Dealers only.

POSTERS

LIGHTS! POSTERS! |
INCENSE!

Many New Lights - Color Organs - Strobes
- Cartwheels + OP Lamps - Blinking Lights
+ Motion Moods

utho Posters - Velvet Posters - Incense
- Spray Incense - Air Fresheners + Novel-
ties, etc

ALL PLUS PROFIT MERCHANDISE FOR
RECORD STORES & GIFT SHOPS
TRI-CITY PRODUCTS
99B Guess St.
Greenville, S.C. 29605

(803) 233-9962
Free Catalogue to Dealers OnlyJ

POSTERS

Largest and Latest Selection
Of Posters In The Country
Send for free 72 page color catalog.
NEW!!

LAVA LAMPS, FLICKER BULBS
NEW POSTERS!!!

BLONDIE, LEO ZEPPLIN

Incense, Lights & Mirrors
DEALERS ONLY

FUNKY ENTERPRISES, INC.
139-20 Jamaica Ave.
Jamaica, NY 11435

(212) 658-0076 (800) 221-6730

Intern’l. (215) 627-2277.

RECORDING STUDIO
FOR SALE

RECORDING STUDIO-SACRIFICE FOR
immediate sale or lease. Partially equipped mid-
town NYC recording studio. Excellent acoustics
and location. Wired for video. (212) 679-5670 and

(203) 226-4209.

CARS FOR SALE

ROLLS ROYCE
1976
SILVER SHADOW

Fully equipped. one owner, low mileage
Mint condition—to settle estate

(305) 941-5415

VIDEO
CASSETTES & TAPES

HAVE A GREAT SELECTION OF
FILMS AND LIVE CONCERTS

on Beta & VHS formats available
to retailers in California.

We aiso stock 45 and 33% RECORD BACKERS
with center hoies cut out so label can be read
on front and back of record

PAK-WIK CORPORATION, 128 Tivoli Street
L Y, 12207
[518) 4654556 collect

CHART RECORD
SERVICES

INTERNATIONAL RADID STATIONS

MUSIC PUBLISHERS ANO OISCOTHEQUES
Subscribe to our AUTOMATIC AIRMAIL
SERVICE for all singles and Ip's from the
charts
The Fastest. Most Dependabie
Service in the World

AIRDISC SPECIAL SERVICES
Box 835. Amityville. NY 11701

COMEDY MATERIAL

PROFESSIONAL

COMEDY MATERIAL
(The Service of the Stars Since 1940)
“THE COMEDIAN""
The Original Monthly Service — $60 y
3 Sample Issues—$20. 35 'FUN-| MASTER
Gag Files—$100. Anniversary Issue—$40
"How to Master the Ceremonies—$20
BILLY GLASON
200 W. 54th St.. N.Y.C. 10019

COMIC RELIEF, FUNNY, BI-WEEKLY COM-
edy service. Free sample. Whilde Creative Services,
20016 Elkhart, Harper Woods, Michigan 48225

Earn big $8$ by selling Video Tapes.
Adult Movies Available.

Phone or Write Now
VIDEO TAPE DIST. INC.
201 N. Robertson Bivd.
Beverly Hills, CA 90211

(213) 858-8070

DO YOU WANT TO START YOUR OWN
HOME VIDEO COMPANY
IN U.S. OR EUROPE?
We have movies and concerts for
sale and lease
Box 7308

Billboard, 1515 Broadway
New York, NY 10036

35MM FULL LENGTH FEATURES
ON VIDEO CASSETTES
Adult and all other ratings on Betamax and
VHS formats.
Call Toll Free 1-800-421-4133
Calit. residents (213) 462-6018
TVX DISTRIBUTORS
1643 No. Cherokee Ave.
Hollywood, Calit. 90028
Credit Cards Accepted

The most popular alternative to old movies,
reruns and X-rated software. Hour of non-
stop laughter will become most played tape
in your video library. Start laughing today'
Beta/VHS $69.95. VISA/MC. Free Info

XS VIDEO PRODUCTIONS
Dept. BC, 161 East Erie St.
Chicago, IIl. 60611
312/951-0774
Dealer Inquiries Invited

“COMEDY TONITE” 1

BECAUSE YOUR CAREER
IS NO LAUGHING MATTER
The Radio Personality" 1s the bi-weekly hu-
mor service dedicated to the broadcaster
who wants to communicate creatively. Your
audience will love you for it! Your name &
address will RUSH free sample (or one-
quarter trial, 7 bi-weekly issues, $18)
THE RADIO PERSONALITY

1509 Country Club Ct., Franklin, TN 37064
(615) 790-3353

DEEJAY SPECIALS! MONTHLY GAGLET-
ter! Individualized Service! We have it all. FREE
information package. PETER PATTER. P.O.
Box 402-B, Pinedale, Ca. 93650.

CHEAP RADIO THRILLS! PROMO MUSIC,
sound effects, program themes, synthesizers,
single add-ons, production aids, over 325 dynamite
tracks on 4 low-priced LPs!! Free sample: LA,
AIR FORCE. Box 944, Long Beach, CA 90801

NOT COMEDY: CHARTED ARTIST INFOR-
mation, daily calendars, more! Total personality
bi-weekly service. Write (on letterhead) for
sample: Galaxy, Box 20093-A. Long Beach, CA
90801, Phone: (213) 438-0508.

“l'HANTASTI(" PHUNNIES™

. HIGHLY
acclaimed! Proven audience builder!! Intro-
ductory month’s 400 one-liners, inphormation.
gpht . . . Just 32,0011 1343 Stratford Drive,

Kent, Ohio 44240

FREE SAMPLE leL/I' OF RADIO'S MOST
popular humor service! O'Liners, 366-H West
Bullard Avenue, Fresno. ("ahiforma 93704 (or
phone 209/431-1502).

RECORD MFG. SERVICES,
SUPPLIES & EQUIPMENT

RECORD PRESSING

From Your Tape To Finished Product
LP's, 45s and Also PICTURE RECORDS
QUALITY AND SERVICE IS GUARANTEED!
Rush Your Order To:
DELTRON RECORD PRESSING, INC.
704 Bennett St., Dept. A

Lafayette, Tennessee 37083
615-666-2818




DISTRIBUTING
SERVICES

EXPORT ONLY

All brands phonograph records and pre-
recorded tapes. Also largest selection of
attractive close-out offers. 31 years of
specialized service to record and tape
Importers throughout the world.

Overseas Declers and distributors only.

ALBERT SCHULTZ, INC.
116 W. 14th St N.Y.. N.V. 10011
Cable: ALBYREP Telex: 236569
(212) 9241122

. GOLDEN OLDIES
OLDIES 508, 608, 70S, 100 DIFFERENT $15.00.
200 different ($33.00). 500 different $100. Also want

lists filled. Becky Overton, 6464 West Quaker,
Orchard Pk, N.Y. 14127

3,000 WEEKLY JUKEBOX RECORDS. 100
different $11. Rock & Disco. List 25¢. Al's, 2249
Cottage Grove, Cleveland Hts., OH 44118.

> T“:Em o a2

MUSICIANS—NEED ROCK, DISCO, AND
Jazz, music for video-tape cassette, and video-
i ductions. Send audio cassette and letter to:

SQUARE, DEAL

»

Record Company

- LPS.B-Facks Casseles « uE
« Competitive Prces «

20, Box 1002,
169 Prado Koad
BO5, 5433656

San Luis Obispo,
Caulifornia 93306
WX 91073516700

[ RECORDING TAPE & ACCESSORIES — |
24 HR. FREIGHT-PAID SEAVICE
Largest Selection at Lowest Cost Anywhere
MAXELL « MEMOREX « SCOTCH « TDK
* SONY + DURACELL + WATTS - DISC-
WASHER + SOUND GUARD - SHURE
* PICKERING « AUDIO TECHNICA * REC-
OTON - EVEREADY - VID. TAPE * SAVOY.
SEND FOR FREE CATALOG
Al. ROSENTHAL ASSOCIATES
Dept. 8. 1035 Lovis Dr.. Warminster, Pa. 18974

OEALERS ONLY  (215) 441-8900

Softwear Services, Inc., Michael Zaphiriou, Presi-
dent, 1944 N. Whitley Ave., Penthouse, Los
Angeles, Calif. 90068.

DIFFICULTY COMPLETING SONGS?SONG-
wRTYng Club—members work together by
mail. Send demo-cassettes: RTY, (B-2), 805 Lang-
ham, Covina, California 91724.

G L

%

Coh S

o

ATLANTIS
1 2"

(special Disco mix)
Produced in West Germany
by Dieter Dierks. Send $2.00

for sample copy, deductible
on first order.

JEEPSTER RECORDS
25 Mabelle Ave.
Suite 505
Islington Ont.
Canada
CONTACT: Juergen
TLX 06 968 501 SCH ELM
Tel. 416 676 3785

24 Hour service on Saturdays
Tel. 416 232 1268

MAKE MORE PROFIT . ..

. with our low prices, full return,
and same cay shipment on all major
label LP's, 8-tracks, and cassettes.
Top 1000 list updated weekly. Write:

TOBISCO
6144 Highway 290 West

Austin, TX 78735

music STREAMS inc.

One ot the Largest Selections of
Impaorts Avaitable. Including:
* Rock « Jarz « Pop * French Folk
. [3 « French Sing

* 7" and 12" Product
+ Color Vinyl and Picture Discs
Services Include:
* Free or Discounted Delivery
* Low, Competitive Flexible Pricing
+ Liberal Return Policy
* Fast, Relizble Service
For tree catalog (specity catagory) write
or cail Sates Dept. (collect) 212-247-5670.
161 WEST 54TH STREET - SUITE 1401
+ NEW YORK, NEW YORK 10019
(212) 247-5670 Telex: 237906-MS|

T-SHIRTS

T-SHIRTS

Listed below are only a tew of your favorite
Rock T-Shirts which are available to the
trade at oncefl!

Donna Summer
Steve Martin

Waylon Jennings
Cheryl Ladd

Superman, Ar

Cassidy, Rolli tone
Kansas. Linda Ronsta
Village People: Jetfe

Greg Allman, Comm

Boston, ELO §

Spinna EOQ. A

Meatioat, Scott Bioa

Grateful Dead
I's plus profit time

Call collect: Barbara, Jake or Barry
(404) 427-7338 (800) 241-8207
SUNBURST GRAPHICS
1097 Cobb Parkway
Marietta, GA 30062
Let us put a T-Shirt shop in your slore

LIGHTING, ETC.

DO IT WITH THE LIGHTS ON!
™ INCREASE TRAFFIC AND PROFITS

Strobes, Color Organs, Black Lites, Op
Lamps, Mirror Balls, Flicker Bulbs, Glitter
Lites, Lava Lamps, Infinity Mirrors and
on&on..

We've got all these & more—like incense,
beit buckles and posters, 100 .

Remember! If you're just selling
records and tapes you're not making
enough profit.
Call DON or BEVERLY
ToM Free (800) 241-7327
or coltect in Ga. (404) 458-2895

SUNBELTDISTRIBUTING
3172 Oakciltf Ind. 8L, Atianta, Ga. 30340
no hyps good service fair prices

EXCLUSIVE DISCO  DJ'S ONLY-FREE
newly released Disco Records—most major labels.
Dues required. 814-886.9931. D P A, 631 Front,
Cresson, PA 16630

LET US PROMOTE YOUR MASTERS IN
foreign markets on best efforts basis. No front
money. Particularly interested in Disco and
Rock for sub-licensing. TMC, 1216 Granby
Street, Norfolk, Virginia, 23510. (804) 625-0534.

TAKE YOUR BEST SHOT! TEAM UP WITH
winners for record promotions and marketing.
Call promo toll free (B00) 528-4486, Ext. 136.

AIR CARGO

CONFIDENTIAL!

TO: American Exporters & Foreign Buyers
We ship daily Music Industry products to
every City in the world Best freight rates
from New York & Los Angeles. Banking, in-
surance, trade sarvices, etc VERY

PERSONAL ATTENTION!

BERKLAY AIR SERVICES
Contact: Bernard Klainberg, Pres.
Bldg. 80 POB 665, JFK Airport, NY 11430
h. (212) 656-6066 TLX 425628

MISCELLANEOUS

mel

PROFESSIONAL SERVICES

the Marketplace is
open and your best
buy is BILLBOARD

CLASSIFIEL

Fop S A

Something to sell or something

to tell, your message gets to

over 100,000 readers weekly.
Don’t Miss Another Week!!!

caLL Leni Teaman (toLL FReE)

800/223-7524
NOW to place your ad

HELP WANTED

SALES REPS WANTED
MAJOR LABEL! TOP ARTIST!
LP’s and TAPES
Most up to date closeouts in the in-

dustry. Calling on record stores,
chains and mass markets.

Call (516) 981-5111

GROOVE TUBE
RECORD CARE PRODUCTS
Looking for aggressive reps and

distributors worldwide.

Call (516) 981-5111
or write 59 Remington Blvd.
Ronkonkoma, NY 11779

PUBLIC ACCOUNTING

Positions open in New York and Los An-
geles with a CPA firm performing royalty
examinations and financial analysis. Mini-
mum 1 year music industry experience.
Salary open. Reply in confidence to:

S. WHITE

Satin, T b Elchler & ZI man
Certified Public Accountants
1776 Broadway
New York, New York 10019
(212) 586-6015

STUDIO
MAINTENANCE ENGINEER
Major NY recording studio seeking ex-
perienced maintenance engineer. Must
know all phases of audio including cutting
All resumes confidential.

Box 73u7, Billboard
1515 3roadway
New York, NY 10036

PROFESSIONAL
- SERvices

0D YDU NEED AN . ..
« Experienced Road Manager
* Tour Manager
* Audio Specialist
* Promoter
« Precise & Detalled Rider?

Tel&hone (216) 467-0771

reaces fernished wpon request.

EXPERIENCED FEMALE NYC
DISGO DJ

Seeks sophisticated 200/300 capacity
club. Will audition or send tape. Willing
to relocate.

call JOAN MELTZER
(212) 724-0708

SCHOOLS &
INSTRUCTIONS

RE| offers complete broadcast trainirg, 15
yrs. exp . thousands successfully trained
5 wk. FCC 1st phone, 6 wk. radio announc-
ing—emphasis on creative comme:

duction. Student rooms at school. Call

write REI, 61 N. Pineapple Ave., Sarasota,
FL 33577 (813) 955-6922,

General News

AFTRA Earnings Up

® Continued from page |

Other dramatic increases were re-
flected by a whopping 71% rise in in-
come AFTRA members garnered
for effort in non-broadcast audio/
visual (training film, educational
slide presentation. industrial mov-
ies) in the past three years—up from
$1.405.000 in 1976 10 $2.405.000.

Excluding commercials. television
revenues for union members esca-
lated nearly 50%, with an increase
from $110 million three years ago to
a current high of $164.226.000.
Meanwhile. during the same period.
radio programming income saw an
increase of 30%., moving from 1976’
total of $39.240.000 to 1978's figure
of $51.127.000.

Overall, total earnings generated
bv AFTRA’s 41,000 members has
soared from $195.103.366 in 1976 to
$282.893.574 at the end of the
union’s fiscal year 1978, represent-
ing an impressive across-the-board
increase of 43%.

Additionally. AFTRA's members
ranks have nearly doubled in size
during the past 10 years and are
presently growing at the rate of ap-
proximately 10% each year. Part of
this increase reflects the massive vol-
ume and impact of the regording
field and accounts for the bur-
geoning numbers of singers. backup
harmony groups and jingle perform-
ers now enrolled in the union.

More than 300 delegatés from
AFTRA's 40 locals and 4 chapters
throughout the U.S. attended the
union’s largest annual convention in
42 years, held Monday (9) through
Sunday (15)at Nashville's Opryland
Hotel.

Key issues during the week-long
event centercd on the formulation of
the union’s collective bargaining
proposal preparation for the forth-
coming radio and television contract
management negotiations to be held
in November and the recording con-
tract negotiations slated for March
1980.

Also considered a critical focal
point at the convention was the sub-

ject of growing payment inequitics
spawned by the proliferation of
cable systems and the rise of satel-
lite-relayed tv “superstations.”

The convention consisted of exec-
utive board meetings and various
high-level policy studies and com-
mittee meetings. *

The convention also featured nu-

Assistance in preparing this story
provided by Gerry Wood.

merous individual caucuses held by
the separate membership category to
determine future proposals, rates
and benefits, and additional bar-
gaining issues for management talks.

Highlights of the convention in-
clude a welcoming speech by union
president Joe Slattery, a visit by
Minnie Pearl, and a special address
by Tenn. Gov. Lamar Alexander.

Thursday evening (12) the na-
tional local of AFTRA hosted a ban-
quet and performance headlined by
Grandpa Jones, Ray Stevens, Mary
Gatlin, Billy Grammer, Del Wood.
the Nashville Jazz Machine, Jean
Shepard and Ralph Sloane and the
Tennessee Travelers.

Other highlights of the convention
include the national election of
AFTRA officers on Saturday night
(14). Bill Hillman. who has served as
first vice president for the past three
years, was unanimously selected as
the union’s new president.

AFTRA’s national satellite study
committee recommended. with
unanimous convention approval, a
new payment formula for perform-
ers in the field of cable tv. The com-
mittee, resolved that collective bar-
gaining and legislative processes be
pursued to establish a method of
payment for service of commercials
and programs utilized by CATV.

The union urged that the remu-
neration should reflect the method
of compensation presently utilized
by copyright holders based on the
number of home receivers or sub-
scribers on the cable systems.

Newport Folk Fest Ends 9-Year Hiatus

By DICK NUSSER

NEW YORK —The Newport Folk
Festival is being revived and
brought back to the city that gave it
birth by Rhode Island promoter
Frank Russo’s Gemini Concerts Inc.

New firom Europe

Through the post the
European news (in the
Dutch tanguage) comes
straight from the press
into your mailbox.

Subscription-rates:

$ 90.— per year,

or $ 48,— per Y2 year.
(exclusive of postage).

Billboard Benelux now also available in America.

rye;'s—sub:crﬁmc; _(ti—ckﬁe_ -
Y2 year's subscription  appropriate box)'

Name:___ — ]

Return to: AL _ —

/ Billboard Benefux, Town:__ I
7400 GA Doventer . State: —l5 !
T O |

The last officially sanctioned
Newport Folk fest was in 1970,
Russo says. An attempt to mount
onc a year later fizzled. Russo is
staging this vear’s version at Fort
Adams State Park overlooking New-
port harbor over the Labor Dav
weekend. Aug. 31-Sept. 2.

In addition to a lincup of mostly
traditional folk and blues acts. there
will be arts and crafts exhibits and
music workshops from noon to 4
p.m. daily. Concerts siart at 4 p.m.

City and state officials huddled
with Russo on the deal and it was
agreed that 3,000 seats would be re-
served. with the remaining 5.500
seats offered as general admission
tickets. The stage will be set up in-
side the fort's quadrangle. Tickets
are scaled from $9.50 to $12.50.

Friday's show features Taj Mahal,
Bi Conte. Elizabeth Cotton, David
Bromberg, Sweet Honey In The
Rock, Green Grass Cloggers and
Tony Bird. a South African folk
singer who has been trying to get es-
tablished in this country.

Saturday features appearances by
Leon Redbone. Tom Rush. Buffy
Ste. Marie, Roosevelt Sykes, Wilma
Lee Cooper and Dewey Balfa.

Sunday’s lineup includes appear-
ances by Muddy Waters, John Prine,
Don McClean, John Hammond.
Green Grass Cloggers, Mike Seeger
and Alice Gerrard, and the Red
Clay Rambilers.
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MCA
Set To
Expand

LONDON  Newly independent
in Britain. MCA Records now plans
c,\pun.\inn of 1t operation here o
the status of a “mini WEA” and u
move loward independence inat
least two of its Luropean territories
by vear's end.

President of newlhy created MCA
International  Record  Operations.
with responsibiliies worldwide ea-
cluding North America. s Roy
Featherstone, who remains manag-
ing director of the UK. company.
now renamed MCA International
Distribuuon Co.

Coming at a ume when the rest of
the industry is drawing in its horns
to cope with soft sales and un-
precedentedly wugh trading condi-
tions. MCA's plans for the UK. lack
nothing in audacity.

The switch trom EMI licensed la-
bet o independent status, with a
CBS pressing and distribution deal.
will be followed by a doubling of the
17-strong workforce. cstablishment
of an in-housc sales team. and strue-
turing by fabels. one fabel manager
handling MCA and ABC catalog
another contemporary product and
a turd Ron Ajexenburg’s Infiniy

<1 see ourselves as a mini WEA”
savs Featherstone “The labels will
be given a degree of autonomy
within the holding company. and
they will draw on the central services
of sales. adnmunistration and nter-
national.”

Two and a half vears ago. when 1t
was set up under the E MI umbrella.
MCA U.K. sales were worth Jess
than $4 million at retad prices.
Featherstone is hoping for $11 mil-
lion 1n the first vear of independ-
ence. with the
doubhng market share to tfive per-
cent.

To help achieve it. MCA will be
looking for a&r acquisitions: a
singer/songwriter in the Billy Joet
mould. a contemporary female
singer and a Briush rock band are
specitied. Repertore will remain
broad-based. Savs Featherstone: |
believe our strength comes from an
ability 10 handle a range of arusts
through country. rock. pop. sound-
track and more ”

{Continued on page 68)

HONG KONG  Plans are under way tor Hong
Kong to play host to a massive chanity concert this Sep-
wember. with participation sought from such p inter-
natonal stars as Linda Ronstadt. George Harrison and
Jackson Browne

The man behind this proposed project is American
record producer. Stephen Isracel. presently working for
WEA in Southeast Asia.

Israel has afready approached the United Nations o

dollars for the thousands of
presently in Hong Kong.

Israel outlined his pldn recently to Angelo Rasa-
navagam. the UN. High Commissioner for Refugees’
local representative. who says that heas waiting o hear

Vietnamese refugees

International

RONSTADT, HARRISON & OTHERS SOUGHT

Top Acts For Hong Kong Charity Show?

By HANS EBERT

hack the project. which he hopes will raise millions of

funds are due to run out in August. The costof teeding
cach refugee 1s about $3 a day “and on op of this there
Is the “Lnt.rdl running and staff costs for the camps.”

The UNHCR spent more than 85 milhon on refu-
geesover the H4-month period ending in February . and

has been unable 1o take over several camps now run by ;

the Government because of reported lack of funds.
Presently being sought s the bigaest venue asailable
in Hong I\on" for th charity \hm\

The Chairman of the Ro\dl Hong Kong Jockes
Club. P.GG. Wilhams, says that i 1t was pr‘ullml. the
club would “be dehghted to make its facilities avail-
able.” Although the race course in Happy Valley
would be undergoing maintenance work in September.
Williams comments that the new facilities in Shaun

longterm aim of

ransed 1o help refugees.”

plans.”™

which was settied on March 1.

i officials in Geneva are willing o give UN. backing
in finding sponsors for the concert

“I see no reason why it shouldn’t work out
United Nanons would be keen o aceept any money
savs Rasanavagam.
have to check with Geneva o see just how much we
can be involved in the project. However. there's noth-
mg 1o stop the organizers going ahead with their

According to Rasanavagam. the huge flood of refu-
aees has disrupted the UN. budget o Hong Kong

“We were allocated $4 milthon then.
we were looking after only 5,000 refugees.
have more than 15.000 rgluuu\ in three camps and our

fTee.

The

“But |

talents.

With such & cast. Israel predicts the coneert would
“several milhon US dollars™
film and television rights. and recordings of the event.

“As well as raising money.
internanional attenuon o the plight of the refugees.”
stressing that the organizers were “not
adopting any polincal stance.”

raise

That was when

Now we o osavs Isracl

(capable of dLu\l“l“Od‘llln‘_‘ 35.000 people) would be

Israel. meanwhile. hopes
with WEA 1o approach arustes such as George Harri-
son. Linda Ronstadt. the Lagles, Joan Baez and possi-
bly even Paul McCartney and John Lennon partici-
pate in the project. gether with Southeast Asian

P AL LA L AL A LA

through his association ¥

from tichet sales.

the concert would draw

[V

EMI Music’s Paramount Deal

Reveals Company’s $ Woes As Worse Than Thought?

e Continued from page |
$33 million on sales of $328 million.

The proposals are subject to final
approval by the EMIL Gulf & West-
ern and Paramount boards. by gov-
ernment bodies and by EMI stock-
holders and creditors. The sale price.
figured at 50% of EMI's total invest-
ment in the music business, 1s sub-
ject to examination and evaluation
by Paramount. expected by the end
of next month.

For EML. the cash injection in-
cludes the contribution, ata vatue o
be agreed. of Paramount’s Famous
Music Publishing Corp.. whose pre-
tax profits are currently in the region
of $2.2 million annually

Bhashar Menon. chairman and
chiet executive of EMEs worldwide
music operations. has been mvited
to take the same post with the new
operation. which will almost cer-
tainly involve the establishment ot a
holding company. No decision has

New York Row Dominates
IJF Yugoslav Assembly

By MIKE HENNESSEY

LJUBLJANA. YUGOSLAVIA
Lance Tschannen. a tounder mem-
ber of the International Jazz Feder-
ation and of its precursor. the Euro-
pean Jazz Federation. was deposed
as president at the general assembly
meeting held here June 16

The meeting was dominated by a
discussion of the confhet which has
developed between the LES New
York office. run by former secretary
general Jan Byrezek. and the Euro-
pean hierarchy. headed by Tschan-
nen (Billboard. March 24, June 2.
1979). But the discussion produced
no real resolution of the problem
and no clanfication of Bvrezek's
status since his suspension as seere-
tary general last May

In fact. the removal of his chief
antagonist from the office of presi-
dent could be seen as a pyrrhic vie-

tory tor Byrezek. fromeally enougn.
however, any comfort Bvrezek might
have been expected o draw from the
meceting must necessanly be tem-
pered by his own condemnation of
the Ljubljana assembly as illegal
and unconstitutional

Ischannen opened the meeung
with a statement about the alleged
irregularities in the way Byrezek has

admimstered the New York office of

the HE.and this provoked comment
from some members to the etfect
that the attair sult required thor-
ough invesugation and more clan-
fication. That this was the consensus
view was underlined by the fact that.
while a new board was clected. the
ald one was not discharged from its
responsibilities but given a clear re-
guirement to resolve the conflict be-
tween the LJEF establishment and its
rencgade New York office.

been made as to it base. but the
name 1=MI Music will be retained
The company’s music interests in-
clude Capitol Resords. EML Rec-
ords. EMI America and. its own
most recent acquisition. United Art-
ists Records. Tt has operations 1n
some 33 countries worldwide. with
record manufacturing and tape du-
plication plants. recording studios

Assistance in this story provided by
Nick Robertshaw in London and Ste-
phen Traiman in New York.

music publishing firms. retail oudets
and distribution networks. Sales tor
the last complete financial vear.
ended June 30. 1978, were almost
$966 million

Detailing the deal’s background
in London last week. Lord Delfont
recently appointed chiel” exccutive
of EMI Lid.. said that the two com-
panies had been in contact for some
vears over other attairs, but that the
idea of a joint venture stemmed
trom talks with Gulf & Western
chairman. Charles Bluhdorn. held
onlv a few weeks ago.

EMI was not disposed to a total
takcover, but wanted a strong U.S
partner on a 50-30 basis. The ven-
ture s longterm. said Delfont. and
EMI had not been concerned o
have an option to buy back Para-
mount’s share.

Commenting generally. Delfont
said. “Paramount has been am-
bitious for a number of vears to get
into the music busmess. They are a
tremendous entertainment company
in the States, as EMI s in the UK.
and it made sense from many points
of view too amalgamate.

“They are in television in a big
way: they have made many films
‘Saturday Night Fever and ‘Grease.”
most obviously —from which they
haven't had the full benetit because
of not being in records: and I'm con-
fident they have a lot to offer our
company as indeed we have to offer
theirs.”

{Delfont might have termed Para-
mountspambitionras=being to gel

back into the record business. for the
company was operative an this
sphere from 1960, when 1t bought
Dot Records from Randy Wood un-
il 1976. when parent Gult & West-
ern sold oft the Famous group of la-
bels- which, by that time. included
Dot. Paramount. Blue Thumb and
Newghborhood. The purchaser was
ABC. the sale price an estumated
S5.5 mulliony

Asked o specify exactly what
benefits would accrue 10 EMI from
the deal. Delfont commented.
“We've gane into this venture with a
view 1o expanding our music busi-
ness. with the additional benefit of
the cash injection.

“Music is an unpredictable thing:
at the moment. we may need a new
sound for the kids. but by making
this joint venture. we shall be in a
stronger position when the upsurge
does come along.

“Also. we have to recognize that
the US. will alwayvs dominate reper-
toire. and though we won’t get any
overnight. Paramount’s expertise
and personal contacts should enable
us to obtain appreciable U.S. reper-
toire 1n the future.

“1ts difficult to foresee how things
will develop. but we have an under-
standing with Paramount that we
jook forward to the audio/visual
age. EMI has held its options open
on video. staved 1n software and not
lost millions, like some companies
on hardware development.

“But with our film librarv and
Paramount’s enormous film  re-
sources, we are well placed to take
advantage of the video age when it
arnives. I should stress that we shall
always remain independentin films.
On the other hand. everything that
either of us has to do with music will
go into the joint company. and that
will include. for example. our “Jazz
Singer” project with Neil Diamond.™

Specifically. on the video front.
EMI Videograms was just set up in
Los Angeles 1o develop video soft-
ware for the disk and tape markets.
with EMI Audio/Visual Services

(Continued on page 68)

PRS $
Signals
Upturn

® Continued from puge 9

But Toeman warned at the gen-
eral meeting: "Such increases in rev-
enue do not happen of their own ac-
cord. Public performance rovalties
do not automatically increase just
because our members’ music Be-
comes more successful.

“All our tariff increases have to be
negotiated at length. and sometimes
fought for before the Performing
Right Tribunal. Even then. before
the fees can be collected. any in-
creased use of music by existing li-
censees must be located and new li-
censees usually need o be worked
outl. It all wo rare. I'm atraid. for a
PRS license to be voluntarily ap-
phed for ™

On foreign license affilations.
Toeman referred o the weakness of
the ULS. dollar last vear. having “a
constderable eftfect on our American
imcome

But he added: “The good news s
there via the Supreme Court dear-”
ston in the case between ASCAP and
BMI against CBS. If that had gone
the other way. the effecton US roy-
alty collections would have
rious indeed.”

Toeman added that PRS income
was affected by deensions of UK.
Wriers o emigrate to other countries
and jom the local copyright society
there. “From our calculations it
seems we are fosing some $700.000
of foreign imcome a vear as a result
of high-carning writer members
emigrating to the US. and Jomning
cither ASCAP or BML”

Some 0% of PRS overseas in-
corhie is from territones where there
is.as vet. no Jocal society . such as Ja-
maica and Trinidad. or Cyprus or
Malta. or places such as Hong Kong
and India where there 1s o young
society relving very much on PRS
help for techmical and other assist-
ance

Said Toeman: "It gets harder
I\ the copynight Nag n these terri-
tories. Much of our effort s still un-
productive in terms of currently dis-
tributable income. But we say it is
vital. in the long term. that the con-
cept of copyright in the developing
countries should be tostered and
protected and that wherever pos-
sible the society should encourage
formaton of local soctetes.”

Resultis that the society hassetup
a small company Music Coprright
(Overseas) Services Lid 10 adminis-
ter members” rights and encourage
growth of new socicties.

been se-

“In Hong Kong. the new society
CASH. which we helped set up 18
months ago. works well and grows
fast. But our efforts with the Me-
chanical  Copyright  Protection
Society . to set up a regional licensing
organization in the Caribbean area
has produced no tangible results. In
India. the society set up 10 vears ago
has met complex and intractable
problems.”

Even so. net PRS imncome from
these territories was up h\ Just 6% 1n
1978. foreign income as a whole
being up by just under 8

However. Toeman pointed out
that inflation hit the PRS as other
organizations. "We distributed 1n
1978Juxl over $49 milhon. 14% more
than in 1977. But the increase of the
ralio of administration expenses 0
total income rose from 13.6% to

(Continued on page 67)



International

DEADLY GIFT—Demis Roussos is presented with an authentic killer boom-

erang by Stan Roach, member of the Bunjahlong aboriginal tribe of Northern

New Seuth Wales, during the European singer's recent visit down under.

Polygram managing director, Ross Barlow, center, arranged the special pres-
entation during Roussos' press conference in Sydney.

EMI Greece Unveils
‘Supermarket’ Scheme

ATHENS - To administer at teast
asmallkick to an unusually sluggish
disk and cassette market here. EM|
Greece has set up the country s first
supermarhkcet-stvle product racks.
trom which retailers have made d--
rect orders.

AL e company’s new distribu-
ton facility at the Rizopolis disk-
pressing plant, north of Athens, EM]
domustic and international reper-
toire s arranged in racks from which
visiting reznlers can fill trolles bas-
kets.

The dealers then wheeled their se-
lections 10 order clerks who noted
orders and refilled the racks. Also
available were posters. publicity
photographs, company leaflets and
various merchandising aids. An ex-
tensive butfet was on hand and
piped music completed the super-
muarker etffect. The inovation ran
tor a full week in both Athens and
Thessaloniki.

According 0 Marco Bignotwu,

EMI Greece general manager. it will
be some ume before the results in the
Greek markcetplace can be accu-
rately assessed. “But my personal
beliefis that we're already getting an
adequate return on our investment.”

But the first two davs proved al-
most catastrophie. Athens tempera-
tures approached 40 degrees Centi-
grade and only i few of the invited
retailers bothered to turn up. “Those
who did made strught tor the drinks
table and agnored the records. At-
tendances improved as the lempera-
ture cooled.”

It was partly the intense heat that
drove Greek secord sales to a worri-
some low through late June and
carly July. Retailers sav tew people
staved mdoors e play records and
trade rurnovers fell w “frighteningly
low Jevels.™

Other reasons cited for the slump

were the annual examinations of

Greek high school students and. in-
evitably. financial insecurity in the
face of the overall energy crisis.

' Italy’s Ciao Bows With
- Foreign, Local Releases

MILAN  First product from Ciao
Records. new entry into the lalian
market helmed by Giorgio Pertici,
offers international and local reper-
tire.

From the US. come a couple of
albums out of Shadybrook Records
(via Ci1a0’s GRT deal) bv O.C. Smith
and Kellee Patterson. while a pair of’
singles. from Hollund and Spain re-
spectively. feature Adolf Stemn and
Magic Carpet.

On the local level. there are 43,

‘om Dalaglio and Roy Pisanells,
and & solo debut LP by Bernando
Lanzet lead simger with PFM

Sales o this last-named item re-
pot nt 15,000 in ust three
weehs

New procuct duc i Seplenibes
includes a disco album by American
singer Norma Jordan. by veteran
ltalian pop singer Fausto Leal, and
by Cast. a new local ruck outit.

Cizos general marager and co-
owner Pertici (his partner s Cater-
ina Caselli. a membes of the Sugar
famuly. which owns CGD-MM and
the Sugar publishing group) has a
17-year background in markeung.
His first music business experience
was as marketing manages with
Phonogram.

The 36-vear-old deals personally
with foreign producers and inde-
pendent producers. “We plan to
work hard on internationai deals.
Our artists have a strong potential
for foreign markets. most having
Enghish as a mother tongue or hav-
g lived abroad for years.”

The Ciao staft of nine. with a
Rome branch office and headquar-
ters in Milan. includes Irma Fare-
tina handling sales. distribution and
merchandising: Mano Turr: 1
hing admimistration: Flora Brog
chetti as a&r assistant: Giosy Bar-
bera and Osvaldo Bernascon over-
seeing press and promouon. and
Luciana Mazzoler: Jooking after
press in Rome

Notes Perticr i hualy today. the
record husinie going through
changes. The onicome s that there's
room for new ciprises, and 1’
casicr 1er smale i dependents o per-
sonahize ity produdt and establish
close personat dinas with foreign
partners ~

GRT &5 one of the first such for-
eign links that Ciac has firmed.
though the longterm nature of the
deal 1s now uncertain as a result of
financial pressures (Billboard. July
14.1979). The American company is
thought to be on the verge of closure,

U.K. TRADE IS PRICE CONSCIOUS

Polydor Discount Move Seen
As New Burden For Retailers

LONDON Britam's disk retal-
ers are finding causes for grievance
and dissatistaction over record com-
pany policies on almost a weekly
basis these davs. the latest bomb-
shell bemg Poivdor's decision o cut
trade discount from the old 33 10
30%. as from Sept. |

But Tony Morrns. Polvdor manag-
ing dircctor. chiims he s mixing
good news for the trade with the
bad. Polvdor s not atter all. follow-
ing EMI in eliminating the prompt
settfement discount (Billboard. July
7.1979). as was feared. butis o offer
a 3% bonus” on certain selected
catatog iems.

Morris. explaiming his motives. as-
sures dealers that the 30% margin
will be applied across the board to
all sections of the retail trade. “There
will positively and absolutely be no
special deals for the multiples.” he
savs. referring o another long-
standing trade gripe.

He adds: “Record companies to-
duay are tightuing for their hives. Un-
fess Polydor makes a profit, it will
not survive. We've thought out our
new moves over a long period and
we say thev will be beneticial to the
trade in the long run.”

Though there are criticisms that
Polvdor's policy gives with the one
hand and takes away with the other.
its ammed at maintaining new re-
lease prices at ~a realistic level.™ as
well as giving dealers a chance of
improved profit ratios from catalog
sales,

Morris admits Polvdor was con-
sidering abandoning the settlement
discount swstem “because of cost
pressures which have built up over
the vears.

Appreciating that ~some dealers
may now turn to cheaper imports
rather than buy from Polydor under
Its new terms, Morris savs: "We cer-
taimnly will notjust stand back and let
this happen. Many of the imports
currently flooding our market are il-
legal and we have taken. and will 20
on taking. legal steps 1o protect our
nghts.

“This 1s. however, only a parual
solution 1 our problem. Our new
terms are flexed w discount the best
of'our buck catalog by focusing price
attention on these items. In the case
of new product, our policy of own-

PRS Income

® Continued from page 66

14.5%. This is a matter of concern,
but 1t is still far below the expense
ratio of almost all other performing
right societies.”

He said it was a labor-intensive
operation. “Five years ago, members
notified new works at the rate of
some 60.000 a year. Last vear we had
to handle 75.000 new titles. The fre-
quency of catalog changes. complex
anvway. has grown, so that the num-
berof updates handled by the reper-
toire tndex has almost doubled in
five vears. from some 15.000 1o
nearly 30,000 a vear. Our intake of
new members runs at 1.200 a vear.
whereas five vears ago it was 750."

Of cach one pound collected in
1978. 66> was distributed to writer
and publisher members of PRS. Of
that, 69% of writer members re-
ceved less than $500: 16% between
$500 and $2.000: 10% between
$2.000 and $10.000: and just 5% re-
ceived more than_$10.000,

By PETER JONES
ing world nights witl enable us to
rezulate release dates.”

On the catalog aide. Polvdor will
maintain g regular Iist of albums
and tapes. with a 3% bonus on retail
orders Tor these ttles. Morris savs:
“This will result in these items eencer-
ating a mmimum of 50% on cost. as-
suming the retail price to be at rec-
ommended level. There will also be
special sales incentives from time on
catalog material.”

An anstant reacuon from  the
Gramophone Record Retailers
Committee came through secretary
Harry Tipple. who said: “We're
shocked by the margin change. But
the catalog bonus does seem 1o be at
least a move in the right direcuon.™

Inevitably. the Polvdor move has
triggered trade fears that other ma-
Jors will follow suit. though none ad-
mits to such plans,

Meanwhile, the GRRC savs that
U.K. rrecord companies should ad-
mit. as a matter of urgency. that they
were wrong to push the price of sin-

LG5

COPENHAGEN An impor-
tant piracy discovery involving
tapes of Abba’s album “Voulez-
Vous™ has been uncarthed here.
following investigations by the
Nordisk Copyright Bureau.

The mechanical  collection
society found the casseties on
sale in several Danish stores.
having emanated from the local
rack-jobber Montax who, it is
stressed. did not know the tapes
were pirated productions. They
bore the trade name Vogue.
which normally provides tapes
tor the French market.

Montax 1s said 1o have bought
8.000 such cassettes from the
German  wholesale company,
Falcon Schalplaten. Savs a
Montax spokesman: “We had no
idea 1t was a pirated tape. The
price was very close 10 the price
we normally payv for tull-price
cassettes. We are shocked about
the whole matter.”

Danish police were immedi-
ately involved but no charges
were preferred because it seemed
the importer was guiltv of no
known offense. However. the
case has now been handed over
to the German police authoritics
to see what can be found out
about ™international pirates™ try-
ing 1o break into the Danish mar-
ket.

Says a NCB lawver. Anne
Langberg: “We had to send the
tapes to France in order (o ascer-
tain that they really were pirate
product. Vogue there immedi-
ately identified them as illegal.

“Now itis clear that piracy ex-
ists. The cassette has a special
sound 1n the song I Had A
Dream’ which could well be from
damage to the original album
from which it was copied. The in-
lay card is greyish, whereas the
original is colored beige. The
original has the mark *Made In

CIVIL ACTION WEIGHED NN
Piracy Victim In
Denmark:

By KNUD ORSTED

gles up above the “psvehological
barrier”™ of £1 (roughly $2.20) 1ol-
lowing the recent increase of Vilue
Added Tax from 8% o0 157

The committee savs this was =i se-
nous error of judgment”™ and urges
companies to revise the price listing
o "a more sensible 99 pence. be-
cause any measure that discourages
the buver encourages the home
taper.”

And the GRRC demands that
manufucturers take caretul note ot
WEA's UK. price policy on albums,
particularly s £5 (around $10.50)
maximum. It further condemns
EMI cuting of the prompt scttle-
ment discount and “the arbitrary
way in which this was enforeed.™

In fact. Charisma here has de-
cided o peg retail prices in the UK ..
keeping singles below the £1 mark
and albums below the £5 mark. Savs
Charisma: “This follows the policy
set carly this vear of establishing
prices slightly below those of Phono-
gram. out distributors.”

Abba LP

France” but the pirates erred by
printing "Made La France.” ™

However, EMI Records here is
not completely satistied with no
charges bemg preferred in Den-
mark and is considering starting
a4 ol action against Montax,
Kurt Hviid Mikkelsen. EM]
managing director. savs: “Mon-
tax bought the cassettes in Ger-
many for 8.80 Deutsch Marks. or
around $4.40. |t scll the cassettes
t the shops for $3.27. 5o the re-
il price. including tax. 1s $5.45.

“Now our legal department is
involved and in touch with Abba
manager. Stig Anderson. n
Stockholm 1o see what the next
step s, Basically we are more in-
terested ina police action. be-
cause cvil procecdings don’t
have the same effect on import-
ers of pirated tapes,

“But we certainly have o in-
form all dealers about the law
and about the nisks they are run-
ning in buyving pirated tapes,
They have 0 appreciate they
must be very careful.”

Another Danish piracy case.
mvolving a live concert by UK.
group Queen. 1s running in court
here this summer. The Qucen
“bootleg™ was allegedly made in
a Danish concerthall in 1977 and
is out on the Stoned label. Some
of the master tapes are said 10
have been recorded by the ac-
cused. but others are said 1o have
been purchased by him from the
Swedish State Radio. one involv-
ing a Roxy Music concert in
Stockholm, January 1976,

NCB is prosecuting. with the
police. 1n this case. staged in the
town of Norrkoebing. Stoned
Records is said o have produced
siX albums. of which three are
doubte LPs. The engraving.
pressing and cover print are all
said to have been carried out pro-
fessionally by Swedish firms.
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Wood’s ‘Flow’ Ploy
Evolving At CHUM

By DAVID FARRELL

TORONTO-—-Canada’s top AOR-
FM station is pioncering a striking
new music format and it it works. in-
siders report. programmer J. Robert
Wood is expected to take the “tlow™
concept into the US. as an inde-
pendent radio consultant.

The concept (Billboard. May 26.
1979) invoives plaving four trachs
bv an act without interruption and
by-passing conventional criteria
used by AOR formats. in sclecting
music ads. to adopt a sound that has
much in common with "70s casy lis-
tening formats.

Wood's policy turned the industry
upside down when the change oc-
curred in early May. and he recently
met with label reps at @ downtown
hotel to explain his motive. music
criteria and “hopeful™ expectations
for the low format.

First. new album product sub-
mitted 1o the station must be accom-
panicd with record company track
suggestions. written out in 10 to 50
words with the reasons why.

That 50% of every music program-
ming hour will be devoted to “new
music” product. a pereentage that
breaks down as a high of cight tracks
taken from two new outings.

Album adds can expect a min-

imum broadcast life on the station of

17 weeks to a maximum ol six
months.
The concept for this AOR format

is to provide a mass audience with

an casy-listening background sound
tvpified by limiting melodie pop
sounds of. say. Fleetwood Mac.
“Chainsaw rock.” a la Aerosmith
and Ted Nugent. has no place on a
format of this kind. Wood intimated.
stating that hard rock music was
now in opposing AOR FM station.
Q-107"s ball park.

Rescarch done by CHUM-FM
found a trend of resistance to hard
rock among the 18-24 samplings.
Wood reported that this demo-
eraphic grouping also represented a
large percentage of album purchas-
ers and that the listener needs to
hear more than one track off an LP
in order to make a qualitative deci-
sion about buying it.

Since debuting the concept on the
air. it has become obvious that the
music mix has been evolving. The
most recent additions that could not
have worked previously include
“Loveline™ by country singer Eddic
Rabbitt and “Two Hot™ by Peaches
and Herb. a disco act.

In the last rating book. CHUM-

FM peaked with a cume audience of

600.000 and Wood told record com-
pany reps that to make any further
upward progress it wis imperative to
counter the drift of MOR stations
toward pop formats. It should be
noted that Wood is a staff consultant
for the 11 stations in the CHUM
Group. He has been with the com-
pany just over 10 years.

After BTO, Allen Charts
Sales Strategy For Prism

TORONTO The man who kept
Bachman-Turner Overdrive on the
road has discovered another mega-
selling outfit. but Bruce Allen is pue-

Indies Group
MapsChanges

TORONTO- The reeent annual
mecting of this nation’s independent
record producers association saw
John Watt clected to the post of
president. a name change for the
lobby and reorganization of voting
membership classes.

The new board of the Canadian
Independent Record  Production
(formerly Producers) Assn. is as fol-
lows: John Watt of the Smile Music
Group. president: Harvey Glatt of
TCD Records and Tapes. vice presi-
dent: Brian Ferriman of Springfield
Sound studio, secretary-treasurer.
Directors elected were: Doug Hill of
Phase One studio. Bob Morten of
Paje Productions. Craig Nicholson
of Pizazz Productions and Vic Wil-
son of Anthem Records.

Under new guidelines established
for members. the categories have
been split into “record producers.”
“record labels.” “managers of
recording acts,” and owners of
“recording studios.”

Other matters presented at the
mect included approval of a presen-
tation brief to the federal govern-
ment o establish a tax incentive for
record production. and a unified
voice of protest against a recent pro-
vincial ruling in Ontario which im-
poses a 10% entertainment tax on
Canadian performers playing
within the province. The provincial
ruling previously waivered the sur-
tax on Canadian performers.

zled because the pattern of suceess is
quite the reverse this time round.

The West coast music mogul’s
current success story centers on five-
member Prism. which has just
wound up an Lastern Canada tour
10 resounding retail suceess, leading
GRT. the group’s Canadian record
company. to predict double plati-
num on all three albums recorded by
the quintet o date.

“What beats me on Prism’s suc-
cess is that with BTO we had to work
hard in the U.S. before they became
really big attractions here” com-
ments Allen.

“This time F'm dealing with an act
that has grabbed some chart success
in the U.S.. vet never had an across-
the-board smash in this country and
vet they have become monsters.”

The degree of success the Van-
couver act has grabbed in this mar-
ket is something of an irony in that
radio east of Winnipeg has been shy
on the group and the print media
hardly acknowledging their exist-
ence.

With initial orders reportediy well
over the 100.000 unit mark necessary
for platinum certification on the lat-
est “Armageddon™ album. Prism at-
tracted 15,000 fans to a concert in
this city several weeks back. despite
the fact they were competing with an
AC/DC billing with UFO at Masscy
Hall and a Chceap Trick/Graham
Parker billing at Maple Leal” Gar-
dens.

While in the city. Prism did an
autograph session at the Zounds su-
perstore. which helped sell an extra
200 copies of the new album. “Ar-
mageddon.”

In an li-date British Columbia
tour, staggered through the months
of April and May. the group drew
182.000 people for a combined gross
in excess of $500.000.

International

STUDIO SALUTE—British rocker Steve Hackett, right, list

B 7
ens thoughtfully to

veteran producer George Martin during a recent reception in London to cele-

brate the opening of the new AIR studios in Montserrat, West Indies, Martin,

who has aiready handled praduction tasks at the $1.75 million state-of-the-

art recording location, is chairman of AIR Studios. Hackett is signed to Chry-
salis Records for the U.S.

VETERANS TOUR U.K.

Nostalgia Bandwagon
Revives Rock Bands

By NICK ROBERTSHAW

LONDON-Top Liverpool bunds
from the “Swinging Sixties™ are on
the road again this month. as an-
other wane of nastalgia hits Britain
which. at the moment. scems benton
reliving evers phase of pop history
simultancously.

The 14-date teur of major concert
halls ran July 9-22 under the banner
“The Liverpool Explosion.” after an
SRO premiere carlier this vear at
London’s Rainbow Theatre.

Heudliners included Gerry & the
Pacemakers, the Fourmost. the Mer-
sevbeats. the Swinging Blue Jeans
and Wayne Fontana & the Mind-
benders, plaving their classic "60s
hits: *How Do You Do 1. I Think
Of You.” “Hippy Hippy Shake.”
“Groovy Kind Of Love™ and many
others.

A live double-album recorded
during the tour will be released later
this vear. and Granada Television

EMI Gets Clout

® Cominued from page 66
about to launch a 24-title video-
cassette movie library in Britain.

Paramount is involved with sev-
cral dozen of its top films in a video-
cassette rental/sale test at 300 Foto-
mat outlets in California. with
preliminary reports indicating ex-
pansion to the full 3.500 locations by
year end.

Asked what will be done with the
money available to EMIin the deal
chairman Sir John Read said part
would go to support an investment
in ongoing businesses, though the
company did not expect to put any
substantial amount into its medical
side.

MCA Expands

® Continued from page 66

Worldwide, MCA expansion has
been fuelled by the addition of ABC
and the new Infinity. All overseas li-
censing deals except Japan and Aus-
tralia come up for renewal Dec. 31.
1979, and Featherstone promises.
“We will be looking to set up some-
thing other than licensing deals in at
least two European territories before
the end of the year.”

plans to screen a recording of one
concert at Christras.,

Meanwhile. nostalgia rolls on.
BBC-TV's “Juke Box Jury™ is back
an the air in its original format. and
hikewise Jack Good's pionecering
rock show, “Oh Bov.” complete with
Joe Brown. Shane Fenton--latterly
Alvin Stardust -and ather stars of
vestery ear (Billboard. July 14.1979).

Untortunatels. both shows suffer
trom the creative and temporal limi-
tations of their voncepts—-and have
been the object of much critical deri-
sion. In the case of "Oh Boy.” one
view is that there’s more musical va-
lidity in contemporary punk bands’
revivals of vintage rock 'n’ roll tanes
than there is in aging rockers™ tired
recreations of their former glory.

In other arcas. the musical "Elvis™
has just been replaced after a wo
vear run in London’s West End by
tnat other fondly retraspective rock
show. “Grease.”

And now Eddic Meran of Star-
track Entertainments plans a pilot
show for a possible Buddy Holly
musical (this as the Gary Busey-star-
rng biopic plavs throughout Brit-
ain) with Don Parry playing the late
rock 'n’ roller. plus songs from
Holly. Fats Dom:no. Chuck Berry.
Liule Richard and other Fifties leg-
ends on the agenda.

Also. “mods™ -characterized in

Players Seek
Union Action
In Hong Kong

HONG KONG -Sacked mem-
bers of the Hong Cong Philhar-
monic Orchestra are working to
have Hong Kong blacklisted by
Amcrican and  British musicians’
unions.

They claim that the Philharmonic
Society's recent dismissal of close to
30 members (and the demotion of a
further cight) was arbitrary and un-
fair, and that not even sutficient no-
tice was provided.

Savs the orchestra’s principal clar-
inctist. John Koljonen. "We are un-
happy and bewildered how some-
thing like this can happen. which
reflects so badly on us and the Hong
Kong community.”

The decision not to renew the con-
tracts—as the orchestra’s genceral
manager. John Dutfus. puts it—of
the musicians was reportedly the re-
sult of unanimous agreementamong
the Society's commitlee.

Urban councillor Dr. Denny
Huang savs that the new musical di-
rector. Ling Tung. has assured the
committee that the introduction of
new musicians would result in
higher standards for the orchestra.
The new musicians. says Dr. Huang,
are all vouched for by Tung. and
have undertaken to teach. "We all
would like to see focal artsts
brought up to higher standards.”

Ata protest meeting. angry ex-Or-
chestra: members demanded  their
jobs back. as well as the strength-
ening of the Hong Kong Phithar-
monic by the addition of'a dozen key
players.

Many of the dismissed Asian mu-
sicians apparently now face serious
financial problems. The sackings
have aftected every section of the or-
chestra. say the musicians, with the
exception of the strings. Individual
cases have been cited. such as a hus-
band and wife tcam being dis-
missed. then offered one job toshare
between the two of them.

The musicians have already taken
legal advice on the matter. and plan
to send a report of the affair to the
American Federation of Musicians.
It could lead to the union imposing a
ban on Hong Kong.

Koljonen also intends to send a
report to the International Confede-
ration of Symphony Orchestra Man-
agers.

the Sixties by parka jackets, short
hair and Vespa motor scooters -are
appearing in the streets again. As for
the “teds™ and “rockers.” the faithtul
few in drapes and drainpipe pants
have never been away.

Wayne Preps Post-'War’ Plans

LONDON-Ax Jeff Wayne's
“*War Of The Worlds™ double album
celebrates the end of its first year in
the U.K. charts. the producer is
working on new projects which in-
clude a solo albura with Justin Hay-
ward. the music for the new Who-
backed movie “McVicar.” and a 90-
minute animated movie music based
on “The Hobbit.” which will open
tirst in the U.S.

Wayne sees “War Of The
Worlds.™ which has reportedly sold
2.5 million units worldwide and
300.000 copies in the U.K.. as a ca-
recr highlight and says he is plan-
ning “some kind of development™ of
the same theme.

“This will use another medium,
not necessarily the stage. though

preliminary work has already
started on a possible theater presen-
tation. What has suprised me about
‘War Of The Worlds® is that it has
taken off in so many territories
where English is not the main lan-
guage. Itall seems down to a musical
or general interest level.”

In Spain there were two versions
of the *War™ in the Top 5. the narra-
tive being re-recorded in Spanish.
though retaining the original music.
Wayne has completed another ver-
sion using Anthony Quinn as narra-
tor. the role originally played by
Richard Burton. for release in 11
Latin American territories. ltalian
and French versions have also sold
well alongside the original English
treatment.
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BRITAIN

(Courtesy of Music Week)
As of 7/14/79

SINGLES
This Last
Week Week
1 1 ARE FRIENDS ELECTRIC, Tubeway
Army, Beggars Banquet
2 3 SILLY GAMES, Janet Kay, Scope
3 9 C’MON EVERYBODY, Sex Pistols,
Virgin
4 2 UP THE JUNCTION, Squeeze, ALM
5 6 LIGHT MY FIRE/137 DISCO
HEAVEN, Amii Stewart, Atlantic/
Hansa
6 5 NIGHT OWL, Gerry Rafferty, United
Artists
7 21 BABYLON BURNING, Ruts, Virgin
8 28 LADY LYNDA, Beach Boys, Caribou
9 7 THE LONE RANGER, Quantum
Jump, Electric
10 4 RING MY BELL, Anita Ward, TK
11 12 LIVING ON THE FRONT LINE, Eddy
Grant, lce/Ensign
12 22 GOOD TIMES, Chic, Atlantic
13 27 WANTED, Dooleys, GTO
14 26 DO ANYTHING YOU WANT TO, Thin
Lizzy, Vertigo
15 18 GO WEST, Village People, Mercury
16 31 SPACE BASS, Skick, Fantasy
17 20 MAYBE, Thom Pace, RSP
18 15 H.A.P.P.Y. RADIO, Edwin Starr, 20th
Century
19 16 CAVATINA, John Williams, Cube
20 14 WHO WERE YOU WITH IN THE
MOONLIGHT, Dollar, Carrere
21 29 GIRLS TALK, Dave Edmunds, Swan
Song
22 39 BAD GIRLS, Donna Summer,
Casablanca
23 8 BOOGIE WONDERLAND, Earth, Wind
& Fire/Emotions, CBS
24 NEW MY SHARONA, Knack, Capitol
25 3C BORN TO BE ALIVE, Patrick
Hernandez, Gem/Aquarius
26 32 BREAKFAST IN AMERICA,
Supertramp, A&M
27 23 SAY WHEN, Lene Lovich, Stiff
28 24 GERTCHA, Chas & Dave, EMI
29 10 DANCE AWAY, Roxy Music, Polydor
30 36 CHUCK E’'S IN LOVE, Rickie Lee
Jones, Warner Bros.
31 11 SUNDAY GIRL, Blondie, Chrysalis
32 34 DEATH DISCO, Public image Ltd.,
Virgin
33 NEW  PLAYGROUND TWIST, Siouxsie &
The Banshees, Polydor
34 NEW IF | HAD YOU, Korgis, Rialto
35 17 WE ARE FAMILY, Sister Sledge,
Attantic
36 35 MARRIED MEN, Bonnie Tyler, RCA
37 19 THEME FROM THE DEER HUNTER,
Shadows, EMI|
38 NEW CAN'T STAND LOSING YOU, Police,
AL&M
39 13 AIN'T NO STOPPING US NOW,
McFadden & Whitehead, PIR
40 25 MASQUERADE, Skids, Virgin
LPs
1 t DISCOVERY, ELO, Jet
2 4  REPLICAS, Tubeway Army, Beggar's
Banquet
3 22 LIVE KILLERS, Queen, EMI
4 2 PARALLEL LINES, Blondie, Chrysalis
5 8 BRIDGES, John Williams, Lotus
6 5 | AM, Earth, Wind & Fire, CBS
7 11 BREAKFAST IN AMERICA,
Supertramp, A&M
8 & VOULEZ VOUS, Abba, CBS
9 3 LAST THE WHOLE NIGHT LONG,
James Last, Polydor
10 7 BACK TO THE EGG, Wings,
Patlophone
11 9 COMMUNIQUE, Dire Straits, Vertigo
12 14 SKY, Ariola
131G NIGHT OWL, Gerry Rafferty, United
Artists
14 18 THE BEST OF THE DOOLEYS, GTO
15 12 D9 IT YOURSELF, lan Dury & The
Blockheads, Stiff
16 13 LODGER. David Bowie, RCA
17 15 MANILOW MAGIC, Barry Manilow,
Arista
18 20 RICKIE LEE JONES, Warner Bros.
19 19 THE VERY BEST OF LEO SAYER,
Chrysalis
20 17 MANIFESTO, Roxy Music, Polydor
21 23 DIRE STRAITS, Vertigo
22 NEW  RUST NEVER SLEEPS, Neil Young,
Reprise
23 26 QUTLANDOS D'AMOUR, Police,
A&M
24 25 AT BUDOKAN, Bob Dylan, CBS
25 27 BAD GIRLS, Donna Summer,
Casalbanca
26 29 GO WEST, Village People, Mercury
27 16 THIS IS IT, Various Artists, CBS
28 32 THE WORLD IS FULL OF MARRIED
MEN. Soundtrack, Ronco
29 24 BLACK ROSE—A ROCK LEGEND,
Thin Lizzy, Vertigo
30 31 CANDY-O, Cars, Elektra
31 NEW  MINGUS, Joni Mitchell, Asylum
32 21 FATE FOR BREAKFAST, Art
Garfunkel, CBS
33 40 THE KIOS ARE ALRIGHT, The Who,
Polydor
34 35 THE BILLIE JO SPEARS SINGLES
ALBUM, Uruted Artists
35 38 GREATEST HITS, Creedence
Clearwater Revival, Fantasy
36 34 OUT OF THE BLUE, ELO, Jet
37 36 BAT OUT OF HELL, Meat Loaf,

Epic/Cleveland Intl.

38 28 A MONUMENT TO BRITISH ROCK,
Various, EM|

39 33 IT'S ALIVE, Ramones, Sire
40 NEW SPIRITS HAVING FLOWN, Bee Gees,
RSO
CANADA
(Courtesy Canadian Recording Industry Assn.)
As Of 7/11/79
SINGLES
This  Last
Week Week
1 4  YOU TAKE MY BREATH AWAY, Rex
Smith, CBS
2 6 JUST WHEN | NEEDED YOU MOST,
Randy Vanwarmer, Bearsville
3 NEW RING MY BELL, Anita Ward, CBS
4 5 WE ARE FAMILY, Sister Sledge,
Atlantic
5 2 LOGICAL SONG, Supertramp, A&M
6 8 ) WANT YOU TO WANT ME, Cheap
Trick, CBS
7 NEW BAD GIRLS, Donna Summer,
Casablanca
8 12 SHE BELIEVES IN ME, Kenny
Rogers, United Artists
9 1 HOT STUFF, Donna Summer,
Casablanca
10 3 REUNITED, Peaches & Herb, Polydor
11 10 CHUCK E'S IN LOVE, Rickie Lee
Jones, Warner Bros.
12 NEW MAMA CAN'T BUY YOU LOVE, Elton
John, MCA
13 9 HONESTY, Billy Joel, CBS
14 15 SHINE A LITTLE LOVE, ELO, Jet
15 14 SHAKE YOUR BODY, Jacksons, CBS
16 NEW GOODNITE TONIGHT, Wings, CBS
17 13 AIN'T LOVE A BITCH, Rod Stewart,
Wamner Bros.
18 17 MINUTE BY MINUTE, Doobie Bros.,
Wamer Bros.
19 11 KNOCK ON WOOD, Amii Stewart,
Ariola
20 7 HEART OF GLASS, Blondie,
Chrysalis
LPs
1 1 BREAKFAST IN AMERICA,

Supertramp, A&M
AT BUDOKAN, Cheap Trick, Epic
CANDY-O, Cars, Elektra
DISCOVERY, ELO, Jet
COMMUNIQUE, Dire Straits, Mercury
VOULEZ VOUS, Abba, Atlantic
14 RICKIE LEE JONES, Warner Bros.
13 THE CARS, Elektra
7 BACK TO THE EGG, Wings, CBS
4 BAD GIRLS, Donna Summer,

Casablanca
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11 9 PARALLEL LINES, Blondie, Chrysalis

12 15 NIGHTFLIGHT TO VENUS, Boney M,
Atlantic

13 17 SOONER OR LATER, Rex Smith,
CBS

14 8 ARMAGEDDON, Prison, CRI

15 12 VAN HALEN il, Van Halen, Warner
Bros.

16 10 I AM, Earth, Wind & Fire, Columbia

17 20 THE GAMBLER, Kenny Rogers,
United Artists

18 18 WE ARE FAMILY, Sister Sledge,
WEA

19 NEW HOT SHOT, Trooper, MCA

20 NEW A MILLION VACATIONS, Max

Webster, Anthem.

WEST GERMANY

(Courtesy Of Der Musikmarkt)
As Of 7/9/79

This  Last SINGLES
Week Week
1 1 POP MUZIK, M. MCA
2 3 SO BIST DU, Peter Maffay,
Tetefunken
3 2 BORN TO BE ALIVE, Patrick
Hernandez, Aquarius
4 4  BRIGHT EYES, Art Garfunkel, CBS
5 7 HOT STUFF, Donna Summer,
Casablanca
6 5 MOSKAU, Genghis Khan, Jupiter
7 8 SUNDAY GIRL, Biondie, Chrysalis
8 6 SOME GIRLS, Racey, RAK
9 14 RASTA MAN, Saragossa Band, Ariola
10 10 UND MANCHMAL WEINST DU
SICHER EIN PAAR TRAENEN,
Peter Alexander, Ariola
11 9 ONE WAY TICKET, Eruption, Hansa
Intl.
12 13 HEAD OVER HEELS IN LOVE, Kevin
Keegan, EMI
13 12 GENGHIS KHAN, Genghis Khan,
Jupiter
14 11 SAVE ME, Clout, Carrere
15 16 DOES YOUR MOTHER KNOW, Abba,
Polydor
16 15 THE LOGICAL SONG, Supertramp,
A&M
17 18 HOW COULD THIS GO WRONG,
Exile, RAK
18 19 LET'S GET BACK TOGETHER,
Promises, EMI|
19 17 HOORAY, HOORAY, IT'S A HOLI-
HOLIDAY, Boney M, Hansa
20 20 CASANOVA, Luv, Philips
LPs
1 2 STEPPENWOLF, Peter Maffay,
Tetefunken
2 1 COMMUNIQUE, Dire Straits, Vertigo
3 3 BREAKFAST IN AMERICA,
Supertramp, A&M
4 4 VOULEZ VOUS, Abba, Polydot
5 5 DIRE STRAITS, Vertigo
6 6 ANGEL STATION, Manfred Mann's

Earthband, Bronze

7 9 SPIRITSHAVING FLOWN, Bee Gees,
0
8 8 DISCOVERY, ELO, Jet
9 7 HENRY JOHN DEUTSCHENDORF
GENNANT JOHN DENVER-SEINE
GROSSEN ERFOLGE, John
Denver, RCA
10 10 BAD GIRLS, Donna Summer,
Casablanca
JAPAN
(Courtesy Of Music Labo)
As 01 7/9/79
SINGLES
This  Last
Week Week
1 1 KIMI-NO-ASA, Satoshi Kishida, CBS/
Sony (Nichlon)
2 2 ITOSHI-NO-ELLY, Southern All Stars,
Victor (P.M.P.)
3 3  HOP, STEP, JUMP, Hideki Saijou,
RVC (P.M.P.)
4 4 OH! GAL, Kenji Sawada, Polydor
(Watanabe)
5 5 MISERARETE, Judy Ongu, CBS/
Sony (Nichion)
6 8 OMOIDEZAKE, Sachike Kobayashi,
Wamer Pioneer (Daiichi)
7 6 AI-NO-ARASHI, Momoe Yamaguchi,
CBS/Sony (Top)
8 9 CALIFORNIA CONNECTION, Yutaka
Mizutani, For Life (NTV.M)
9 7 PINK TYPHOON, Pink Lady, Victor
(P.M.P.)
10 18 AMERICAN FEELING, Circus, Alfa
(Alfa M.)
11 12 MICHIZURE, Mieko Makimura,
Polidro (Nichion)
12 10 YUMEOIZAKE, Jiro Atsumi, CBS/
Sony (J.C.M.)
13 11 BEAUTIFUL NAME, Godiego, Nippon
Columbia (NTV.M)
14 13 | WAS MADE FOR DANCING, Leif
Garrett, Wamer Pioneer
(intersong)
15 NEW ITSUMO KOKORO-NI TAIYOU-O,
Hiromi Gou, CBS/Sony (Bumning
P.)
16 NEW HOT STUFF, Donna Summer,
Casablanca (Intersong)
17 14 IN THE NAVY, Village People,
Casablanca (P.M.P.)
18 16 KOI-NO-SURVIVAL, Akira Fuse, King
(Watanabe)
19 NEW  HI-WA-MATA.-NOBORU, Shinji
Tanimura, Express (Noel M.)
20 15 NOERO IIONNA, Twist, Canyon
(Yamaha)
HOLLAND
(Courtesy TROS Radio Hilversum 3)
As Of 7/10/79
This Last SINGLES
Week Week
1 3 THEME FROM THE DEER HUNTER,
Shadows, EMI
2 1 REUNITED, Peaches & Herb, Polydor
3 6 LAVENDER BLUE, Mac Kissoon,
CNR
4 5 WEEKEND LOVE, Golden Earring,
Potydor
5 9 | WAS MADE FOR LOVIN' YOU,
Kiss, VIP
6 8 RING MY BELL, Anita Ward, CBS
7 10 BOYS, Dolly Dots, WEA
8 7 DANCE AWAY, Roxy Music, Polydor
9 2 BRIGHT EYES, Art Garfunkel, CBS
10 4 BOOGIE WONDERLAND, Earth, Wind
& Fire/Emotions, CBS
11 13  JUST WHEN | NEEDED YOU MOST,
Randy Vanwarmer, Ariola
12 14 HACKA TACKA MUSIC, Babva &
Roody, Ariola
13 18 SURRENDER, Cheap Trick, CBS
14 NEW ROXANNE, Police, A&M
15 12 COME TO MY ISLAND, K.C. & The
Sunshine Band, CBS
16 NEW CHEEK TO CHEEK, Lowell George,
WEA
17 11  WHEN YOU'RE IN LOVE WITH A
BEAUTIFUL WOMAN, Dr. Hook,
EMI
18 NEW BREAKFAST IN AMERICA,
Supertramp, A&M
19 NEW GOOD TIMES, Chic, WEA
20 16 POP MUZIK, M, EMI
ITALY
(Courtesy Of Germano Ruscitto)
As Of 7/10/79
This  Last Lp
Week Week
1 1 ZERO ZERO, Renato Zero, RCA
2 2 LUCIO DALLA, RCA
3 9 GLORIA, Umberto Tozzi, CGD/CGD-
MM
4 4 BLASTEROID, Rockets, Rockiand/
CGD-MM
5 8 LA AND NY, Alan Sorrenti, EMI
6 3 SPIRITS HAVING FLOWN, Bee Gees,
RSO/Phonogram
7 5 BAD GIRLS, Donna Summer, Durium
8 19 IN CONCERTO, Fabrizio De Andre,
Ricordi
9 6 OUTLINE, Gino Soccio, WEA
10 7 DA MANUELA A PENSAMI, Julio
Iglesias, CBS/CGD-MM
11 10 BLONDES HAVE MORE FUN, Rod
Stewart, WEA
12 11 KNOCK ON WOOD, Amii Stewart,
RCA
13 16 PARALLEL LINES, Blondie,

Ghrysalis/Phonogram

14 14 BANDIDO, La Bionda, Baby/CGD-
MM
15 15 GO WEST, Village People, Durium
16 NEW A SINGLE MAN, Elton John, Rocket/
Phonogram
17 18 STARS, Sylvester, Fonit Cetra/
Cetra
18 13 SONO UN PIRATA SONO UN
SIGNORE, Julio Iglesias, CBS/
CGD-MM
19 17 ALDEBARAN, New Trolls, WEA
20 12 AGNESE DOLCE AGNESE, IVan
Graziani, Numero 1/RCA
AUSTRALIA
(Courtesy Of Kent Music Report)
As Of 7/9/79
SINGLES
This Last
Weok Week
1 3 POP MUZIK, M, MCA
2 1 HOT STUFF, Donna Summer,
Casablanca
3 2 LAY YOUR LOVE ON ME, Racey,
RAK
4 4 LUCKY NUMBER, Lene Lovich, Stiff
5 5 KNOCK ON WOOD, Amii Stewart,
RCA
6 6 GET USED TO IT, Roger Voudouris,
Warner Bros.
7 9 BRIGHT EYES, Art Garfunkel, CBS
8 12 HOORAY HOORAY IT'S A HOLI-
HOLIDAY, Boney M, Atiantic
9 13 DOES YOUR MOTHER KNOW, Abba,
RCA
10 7 GOODNIGHT TONIGHT, Wings,
Pariophone
11 10 SOMETHING'S MISSING (In My
Life), Marcia Hines, RCA
12 8 ON THE INSIDE, Lynne Hamilton,
RCA
13 18 LOST IN LOVE, Air Supply, RCA
14 14 LOVE DON'T LIVE HERE ANYMORE,
Rose Royce, Whitfieid
15 NEW SOME GIRLS, Racey, RAK
16 17 DO IT TO ME, Smokie, RAK
17 NEW  BOOGIE WONDERLAND, Earth, Wind
& Fire/Emotions, CBS
18 15 CHUCK E'S IN LOVE, Rickie Lee
Jones, Warner Bros.
19 11 | WILL SURVIVE, Goria Gaynor,
Potydor
20 NEW  SHINE A LITTLE LOVE, ELO, Jet
LPs
1 1 RICKIE LEE JONES, Warner Bros.
2 2 BREAKFAST IN AMERICA,
Supertramp, A&M
3 8 DISCOVERY, ELO, Jet
4 4 THE VERY BEST OF LEO SAYER,
Chrysalis
5 3 THE BOB SEGER COLLECTION,
Capitot
6 5 COMMUNIQUE, Dire Straits, Vertigo
7 7 VOULEZ VOUS, Abba, RCA
8 6 AT BUDOKAN, Bob Dylan, CBS
9 10 BACK TO THE EGG, Wings,
Parlophone
10 9 BAD GIRLS, Donna Summer,
Casablanca
BELGIUM
(Courtesy Of Billboard Benelux)
As Of 7/7/79)
This  Last SINGLES
Week Week
1 2 POP MUZIK, M, EMI
2 1 BRIGHT EYES, Art Garfunkel, CBS
3 3 DOES YOUR MOTHER KNOW, Abba,
Vogue
4 5 REUNITED Peaches and Herb,
Polydor
5 4 BOOGIE WONDERLAND, Earth, Wind
and Fire, CBS
6 10 THEME FROM THE DEERHUNTER,
Shadows, EMI
7 8 HOT STUFF, Donna Summer,
Phonogram
8 7 LOVE IS WHAT | WANT, Cashmere,
Ariola
9 NEW ONE WAY TICKET, Eruption, Ariola
10 6 | WANT YOU TO WANT ME, Cheap
Trick, CBS
LPs
1 1 VOULEZ-VOUS, Abba, Vogue
2 2 FATE FOR BREAKFAST, Art
Garfunkel, CBS
3 3 BREAKFAST IN AMERICA,
Supertramp, CBS
4 6 BAD GIRLS, Donna Summer, Philips
5 4 AT BUDOKAN, Cheap Trick, CBS
6 7 DISCOVERY, ELO, CBS
7 5 A VOUS LES FEMMES, Julio
Iglesias, CBS
8 10 COMMUNIQUE, Dire Straits,
Phonogram
9 NEW  EMOCIONES, Julio Iglesias, CBS
10 NEW AUX ARMES ET CAETERA, Serge
Gainsbourg, Phonogram
SPAIN
(Courtesy Of El Gran Musical)
As Of 6/30/79)
This  Last SINGLES
Week Week
1 1 BORN TO BE ALIVE, Patrick
Hernandez, CBS
2 2 GOODNIGHT TONIGHT, Wings, EM|
3 3 TRAGEDY, Bee Gees, Polydor
4 8 SUPER, SUPERMAN, Miguel Bose,

cBS

ystem, or transmitted, in any form or by any means, electronic,

5 5
6 4
7 6
8 7
9 10
10 NEW
1 1
2 2
3 5
4 3
5 NEW
6 NEW
7 6
8 4
9 NEW
10 10

1 WILL SURVIVE, Gloria Gaynor,
Polydor

SEPTEMBER, Earth, Wind & Fire,
cBS

MIRRORS, Sally Oldfield, Ariola

BLOW AWAY, George Harrison,
Hispavox

BANDIDO, La Bionda, Hispavox

KNOCK ON WOOD, Amii Stewart,
Ariola

LPs

BREAKFAST IN AMERICA,
Supertramp, Epic/CBS

SPIRITS HAVING FLOWN, Bee Gees,
Polydor

NUEVA GRAN PREMIER, Varios
Interpretes, RCA

SOMBRA Y LUZ, Triana, Movieplay

16 GRANDES EXITOS DE SIEMPRE,
Richard Clayderman, Hispavox

BANG BANG, Varios Interpretes, K-
Tel

WATER BEARER, Sally Oldfield,
Ariola

GEORGE HARRISON, George
Harrison, Hispavox

CHICAS!!, Miguet Bose, CBS

DIRE STRAITS, Dire Straits,
Fonogram

SOUTH AFRICA

(Courtesy Of Springbok Radio)

As Of 6/16/79
This Last SINGLES
Week Week
1 1 MICHAEL ROW THE BOAT ASHORE,
Richard Jon Smith, Bullet
2 2 | WILL SURVIVE, Gloria Gaynor,
Polydor
3 3 CHIQUITITA, Abba, Sunshine
4 4 BABY IT'S YOU, Promises, EM!I
5 6 HEART OF GLASS, Blondie,
Chrysalis
6 5 YOU NEEDED ME, Anne Murray,
Capitol
7 8 FOREVER IN BLUE JEANS, Neil
Diamond, CBS
8 7 DARLING, Frankie Miller, Chrysalis
9 9 HONESTY, Billy Joel, CBS
10 10 ONE WAY TICKET, Eruption, Gallo
SWITZERLAND
(Courtesy Musikmarkt)
As Of 7/8/79
Singles
This  Last
Week Week
1 1 MUSIC BOX DANCER, Frank Mills,
Polydor
2 3 CASANOVA, Luv', Philips/
Phonogram
3 2 UND MANCHMAL WEINST DU
SICHER EIN PAAR TRANEN,
Peter Alexander, Ariola
4 10 SOME GIRLS, Racey, Rak/EMI|
5 7 DOES YOUR MOTHER KNOW, Abba,
Polydor
6 8 HOT STUFF, Donna Summer,
Casablanca/Bellaphon
7 6 KNOCK ON WOOD, Amii Stewart,
Hansa/Musikvertrieb
8 4 SAVE ME, Clout Carrere/Disques
Office
9 NEW RUF TEDDYBAR EINS-VIER, Jonny
Hill, RCA/Musikvertrieb
10 NEW  POP MUZIK, M, EMI
LPs
1 1 VOULEZ-VOUS, Abba, Polydor
2 3 COMMUNIQUE, Dire Straits,
Vertigo/Phonogram
3 2 BREAKFAST IN AMERICA,
Supertramp, A&M/CBS
4 5 DISCO LASER, Various Artists,
Arcade/Phonog
5 NEW DISCOVERY, Electric Light
Orchestra, Jet/CBS
6 9 ORIGINAL BLOEDEL HITS, Various
Artists, K-Tel
7 6 ANGEL STATION, Manfred Mann's
Earth Band, Bronze/Musikvertrieb
8 8 DIRE STRAITS, Dire Straits, Vertigo
Phonogram
9 NEW AT BUDOKAN, Bob Dylan, CBS
10 4 AZZURRO, Various Artists, Arcade/
Phonogram
IRELAND
(Courtesy MCPS for IFPI, Ireland)
As Of 7/14/79
SINGLES
This  Last
Week Week
1 1 DO YOU WANT YOUR OLD LOBBY
WASHED DOWN, Brendan Shine,
Play
2 2 RING MY BELL, Anita Ward, TK
3 10 UP THE JUNCTION, Squeeze, A&M
4 NEW PADRAIC PEARSE, Wolftones,
Triskel
5 7 GREEN FIELDS OF FRANCE, Furey
Brothers and Davy Arthur,
Banshee
6 3 DANCE AWAY, Roxy Music, Polydor
7 NEW  NIGHT OWL, Gerry Rafferty, United
Artists
8 NEW ARE FRIENDS ELECTRIC, Tubeway
Army, Warners
9 8 BOOGIE WONDERLAND, Earth, Wind
and Fire, CBS
10 4  SUNDAY GIRL, Blondie, Chrysalis
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General News

N.Y. Judge OKs Piracy Evidence

NEW YORK-A federal judge
has dismissed a challenge to some
evidence seized by FBI agents in last
year's five-state raid on pirate oper-
ations.

George Tucker, president of the
Hasbrouck Heights, N.J., firm of Su-
per Dupers. Inc. had moved to sup-
press evidence found in his home.
According to the decision denying
the motion by U.S. District Judge
Thomas C. Platt, this evidence con-
sisted of “over 1,000 record albums,
over 2,000 8-track tapes, over 30,000
record labels, various business rec-
ords and documents and numerous

Windsong

® Continued from page 4

in when the music “took off in a dra-
matic fashion. There was an over re-
action to it which generated tre-
mendous amounts of product™ but
not necessarily profits.

Teller betieves the right producer
must be married to the right artist.
So he has freelancer Jeff Glixman
cutting Blind Date. Glixman previ-
ously worked with Kansas. And he's
talking to producers anent cutting
vocalist Danny Spanos. Staffman
Diante. because he's best matched to
Nightingale, cut her single and new
LP. He'll also be recording new
thrush Mancini.

Teller signs all the acts. But he and
Diante have to be in agreement on
all acts proposed for the label.

Double Exposure In
Outdoor Image Sell

NEW YORK--Salsoul group
Double Exposure is attempting to
cash in on the macho image fostered
by Casablanca’s Village People, but
Double Exposure is going strictly for
a sports motif.

The thrust, according to the label.
will be 0 “demonstrate a strong,
masculine, athletic image based on
good health, clean living and partic-
ipation in sporting activities.” Foot-
ball, tennis, baseball and basketball
uniforms will be worn,

The group’s new album. “Locker
Room.” is keyed to the sports image,
and a series of promotional activities
will follow suit.

By ROBERT ROTH

machines and related recording
equipment.”

Tucker and his company have
been charged in a 21-count indict-
ment filed in Brooklyn Federal
Court with racketeering, wire fraud,
and willful infringement of copy-
right. RCA and several other labels
have also brought civil suits against
the defendants.

The motion, in part, was based on
an attack on the warrant issued for
the search of Tucker’s home and
business, with the defendants con-
tending that probable cause was
never established.

Teller notes he's been working
with Helen Schneider and her man-
ager, George Nassar, for the past two
months on her forthcoming LP
which should see a new musical di-
rection (a harder sound away from
MOR) and a new producer.

The Starland Vocal Band. which
hasn’t recorded in more than one
year is going into the studio with
freelancer Barry Beckett, who
recently coproduced the new Dire
Straits LP. He will be recording
them in Muscle Shoals. Why there?
“It’'s where he wants to do it parries
Teller. (The Starland Vocal Band's
first single for the new label was
“Afternoon Delight” which won a
Grammy in 1976.)

Although owned by the principals
in Management 1I1. Teller says he
and Weintraub have an agreement

With the motion dismissed by the
judge. the prosecution is now
cleared to present the evidence at the
trial scheduled to begin Sept. 4.

An additional challenge was also
made to the indictment itself on the
grounds that the government had
contrived federal jurisdiction by
having FBI agents place telephone
calls to the defendants from out of
state. The court disagreed and held
that the calls were “part of a deliber-
ate and sustained course of conduct
on the part of the defendants.”

Aiming At Mainstream

that "Windsong will function as a
scparate entity and will not be a
house label for the management
company.” But there could be in-
stances where the performer is han-
dled totally internally.

Under its pact with RCA, Wind-
song has total creative freedom to
sign acts and producers, deliver fin-
ished LPs, supervise the cover
graphics and help create the adver-
tising and promotional images.

The switch from big label to small
independent has been made casily
by Teller and he suggests. promoting
the cause of the small label because
that's where his fortune is right now.
Of Maxine Nightingale's ballad hit,
he says he doesn’t think it could
have broken on a big label. "It
would have been lost in the shuftle,”
he asserts.

Chi. Jazz Venue Marks Anniversary

CHICAGO-Trumpeter Roy El-
dridge was the featured attraction at
Rick’s Cafe Americain for one week
(7-14) as the successful jazz club
marked its third anniversary cele-
bration.

Bill Snyder. the entertainment di-
rector of Rick’s since 1976, wel-
comed Eldridge for his third appear-
ance there in three years.

“The critics said we were doomed
from the start,” explains Snyder,
who instituted the jazz policy on his
arrival.

“They didn't put much stock be-
hind our efforts to open a jazz estab-

Newport Fest a Hit

® Continued from page 63
pianist Eddie Martinez. Puente
played vibes on this one.

Then the Palmieri and Puente ag-
gregations combined to form a 35-
piece band for a composition titled
“Two Peas In A Pod.” Gillespie was
then brought out as the featured
soloist. NELSON GEORGE

Celebration Of The American
Song, Carnegie Hall.

What a fine idea this turned out to
be. The American Song has been
honored in this type of program for
many years at Newport. Last year's
scgment with Mel Torme and Gerry
Muiligan gave producer George
Wein the idea of having them pro-
duce and host the '79 version.

The band. which was onstage for
almost the entire concert, consisted
of Mulligan, baritone sax, Harry
“Sweets” Edison and Doc Chea-
tham, trumpets: Vic Dickenson,
trombone: Jimmie Rowles, piano:
George Duvivier, bass, and Oliver
Jackson, drums. Guests were Jackie
Cain and Roy Kral. Joya Sherrill
and George Shearing. Torme. al-
ways the genial host. outdid himself
by laying back when it was time for

him to do so, and stepping up to scat
and sometimes add his vocal tones to
an instrumental piece.

The players were paired. more or
less, with composers as follows:
Torme/Jerome Kern: Mulligan/
Kurt Weill; Sherrill/Duke Ellington
& Billy Strayhorn: Jackie & Roy/
Stephen Sondheim. Shearing played
a Rodgers & Hart "It Might As Well
Be Spring” and his own "Lullaby Of
Birdland.” He sang the latter in bal-
lad fashion making the lyrics appear
dated by today’s standards.

Mulligan sang “Mack The Knife”
and “Here I'll Stay” causing some
bel canto devotees in the audiences
to squirm noticeably. Another inter-
esting aspect of this year’s song fest
was the inclusion of songs by musi-
cians. They were handled in some-
thing of entre act fashion in that they
were programmed between other
segments. The best of these were
Don Redmond’s I Want A Litle
Girl.” with all of the choruses sung
lugubriously by Dickenson and
Cheatham, and Charlic  Shavers’
“Undecided” with the band thor-
oughly enjoying the ride.

ARAN WALD

lishment on Lake Shore Drive, far
away from the home of jazz regulars
on Rush Street,” he adds.

“But I didn’t hesitate to try it. |
knew a market did exist in town for
the mainstream jazz performer of 30
years ago.”

A noted pop pianist turned enter-
tainment director, Snyder proudly
boasts of the jazz void filled by the
Lake Shore Holiday Inn jazz room.

“We've replaced the London
House and Mr. Kelly's for jazz.”
Snyder says. “Many of our attrac-
tions played there and enjoy playing
Rick’s now. We also like to showcase
local artists as wetl. Exposure for our
jazz artists is a main concern at
Rick’s.”

Snyder replaced rock music with
jazz in a bold booking policy change
that raised eyebrows. But the move
has never been regretted.

“We opened with Ruby Braff for
two weeks in April of 1976, in our re-
decorated 200-seat plus showroom.
Braff put Rick’s in the black. We've
yet to see a speck of red.” Snyder
boasts.

New Venture For
Former UA Exec

LOS ANGELES—Larry Cohen,
ex-vice president of merchandising
for United Artists Records for seven
years has formed his own independ-
ent marketing firm here.

Called Larry Cohen Marketing,
Inc.. located in Hollywood. the firm.,
according to Cohen, will provide a
multiplicity of services to such pros-
pective clients as recording com-
panies, artists, managers, and pub-
lishers.

Services will cover the panorama
of conceptual design to retail follow
through. indicates Cohen.

Present clients include Bobby
Vinton’s independent Tapestry label
and production firm, an operation
Cohenjhelpedssetup:
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LEAD ME ON

Maxine Nightingale, Windsong 11530 (RCA) (Almo, ASCAP)
SHADOWS IN THE MOONLIGHT

Anne Murray, Capitol 4716 (Chappell, ASCAP/Tri-Chappel!, SESAC)
MORNING OANCE

Spyro Gyra, Infinity 50 011 (MCA) (Harlem Music/Crosseyed Bear BMI)
MAMA CAN'T BUY YOU LOVE

Elton john, (Mighty Three, BMI) MCA 41042

SHE BELIEVES IN ME

Kenny Rogers, United Artists 1273 (Angel Wing, ASCAP)

HEART OF THE NIGHT

Poco, MCA 41023 (Tarantual, ASCAP)

MAIN EVENT

Barbra Streisand, Columbia 3-11008 (Primus Artists/Diana/Rick's, 3MI)
WHEN YOU'RE IN LOVE WITH A BEAUTIFUL WOMAN

Dr. Hook, Capitol 4705 (Deb Dave, BMI)

SINCE | OON'T HAVE YOU

Art Garfunkel, Columbia 3-10999 (Bonnyview, ASCAP)

I'tL NEVER LOVE THIS WAY AGAIN

Dionne Warwick, Arista 419 (irving, BM1)

OIFFERENT WORLOS

Maureen McGovern, Warner/Curb 8835 (Bruin, BMI)

UP ON THE ROOF

James Taylor, Columbia 3-11005 (Screen Gems-EMI, BMI)

00 IT OR OIE

Atlanta Rhythm Section, (LOW-Sal, BMI), Polydor/BGO 14568
YOU'RE THE ONLY ONE

Dofly Parton, (Unichappell/Begonia/Fedora, BMi), RCA 11577
SUSPICIONS

Eddie Rabbitt, (DebDave/Briarpatch, BMI), Efektra 46053

SAY MAYBE

Neil Diamond, Columbia 3-10945 (Stonebridge, ASCAP)

OAYS GONE OOWN

Gerry Rafferty, (Gerry Rafferty, PRS), Unmited Artists 1298

| KNOW A HEARTACHE WHEN | SEE ONE

Jenmifer Warnes, (Chappell, ASCAP/Unichappell,

BMI/Tri-Chappell, SESAC). Arista 0430

SAQ EYES

Robert John, EMI-America 8015 (Careers, BMI)

JUST WHEN | NEEOEO YOU MOST

Randy Vanwarmer, Bearsville 0334 (Fourth Floor, ASCAP)

RISE

Herb Alpert, A&M 2151 (Aimo/Badazz, ASCAP)

MINUTE BY MINUTE

Doobie Brothers, Warner Bros. 8828 (Snug, BMI/Loresta, ASCAP)
GIVE A LITTLE

Nicolette Larson, Warner Bros. 8851

(Street Light, ASCAP/Ayn Antmus, BMI)

PIECES OF APRIL

David Loggins, (Leeds/Bibo, ASCAP), Epic 850711

YOU CAN'T CHANGE THAT

Raydio, Arista 0399 (Raydiola, ASCAP)

IF YOU REMEMBER ME

Chris Thompson, Planet 45904 (Elekira/Asylum)

(Chappell/Red Bullet, ASCAP/Unichappel/Begonia Melodies, BMI)
AFTER THE LOVE HAS GONE

Earth, Wind & Fire, Arc 3-11033 (Columbia) (Ninth/Garden Rake/Irvieg/Foster
Frees, BMI/Bobette, ASCAP)

YOU TAKE MY BREATH AWAY

Rex Smith, Columbia 3-10908 (Laughing Willow, ASCAP)

CHUCK E'S IN LOVE

Rickie Lee Jones, Warner Bros. 8825 (Easy Money, ASCAP)
HONESTY
Billy Joel, Columbi
WE ARE FAMILY
Sister Sledge, Cotillion 44251 (Atlantic) (Chic, BMI)

LOVE IS THE ANSWER

England Dan & John Ford Coley. Big Tree 16131 (Earmark/Fiction, BMI)
LOVE YOU INSIDE OuT

Bee Gees, RSO 925 (Stigwood/Unichappell, BMI)
REUNITED

Peaches & Herb, Polydor/MVP 14547

(Perren-Vibes, ASCAP)

DEEPER THAN THE NIGHT

Olivia Newton-John, MCA 41009 (Braintree/Snow, BMI)
ALL THINGS ARE POSSIBLE

Oan Peek, Lamb & Lion 814 (Word)

(Christian Soldier, ASCAP/Home Sweet Home, BM1)
SWEETS FOR MY SWEET

Tony Orlando, Casablanca 991 (Rightsong/Trio, BMI)

LOVE COMES TO EVERYONE

George Harrison, Oark Horse 8844 (Ganga, BMI)

A MUCH, MUCH GREATER LOVE

Engelbert Humperdinck, Epic 850732 (Silver Blue, ASCAP)
GARDEN SONG

John Oenver, RCA 11637 (High Road/Cherry Lane, ASCAP)
BEGIN THE BEGUINE

Johnny Mathis, Columbia 3-11001 (Harms & Company, ASCAP)
UNCHAINED MELODY

George Benson, Warner Bros. 8843 (Frank, ASCAP)

DOES YOUR MOTHER KNOW

Abba, Atlantic 3574 (Countless, BMI)

GOLD

John Stewart, RSO 931 (Bugle/Stigwood/Unichappell, BM1)
SHINE A UITTLE LOVE

Electric Light Orchestra, Jet 5057 (CBS) (Jet, BMI)
WHERE WERE YOU WHEN | WAS FALLING IN LOVE
Lobo, MCA 41065 (Bobby Goldsboro, ASCAP/House Of Gold, BMI)
HERE | GO (Fallin’ In tove Again)

Frannie Golde, Portrait (Not Listed)

SIMPLY JESSIE

Rex Smith, Columbia 3-11032 (Laughing Willow, ASCAP)
MAKIN' IT

Oavid Naughton, RSO 916 (Trajor, ASCAP)

GOOD TIMES

Chic, Atlantic 3584 (Chic, BMI)

3-10959 (4

/April, ASCAP)
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General News

Births

A daughter, Linsey, to Jon and
Carol Peisinger June 15 in New
York, where father is vice president
of marketing development for Poly-

gram.
x  * ok

Daughter, Rachel Diane Diggs, to
David and Diane Diggs July 6 in Los

Chicago DJ Must

Really Love Disco

CHICAGO--An estimated 10,000
disco records were destroyed Thurs-

day (12) at Comiskey Park as part of

an anti-disco campaign by a local
disk jockey.

The promotion was the idea of

Steve Dahl. the morning deejay at
WLUP-FM. Anyone surrendering a
disco record at the gate was admitted
to the Chicago White Sox-Detroit
Tigers twi-night doubleheader for
98 cents (a tie-in with WLUP's fre-
quency).

The cache of 10.000 records was
blown up as part of the "Disco Dem-
olition" promotion before the first
game.

Lifelines

Angeles. Diggs is an arranger for
Debby Boone, Richie Furay, Racing
Cars, Pat Boone.

Marriages

James Vose, tour manager for
Styx, to Diane Zenisek June 17 in
Oaklawn, [l

Deaths

Arthur Fiedler, 84, the conductor
of the Boston Pops Orchestra, of car-
diac arrest at his home in Brookline,
a Boston suburb. He had headed the
Boston Pops for 50 vears. He is sur-
vived by his widow, Ellen, and three
children. (See separate story on page
3)

* * *

Samuel Jesse Buzzell, who was
one of the organizers of Mills Music
Publishing, Monday (9) at Long
Beach Memorial Hospital in Long
Island. He was 87. A copyright and
music patent lawyer he represented
such clients as Duke Ellington, Cab
Calloway, Mitchell Parish and Leroy
Anderson.

Billboard SPECIAL SURVEY For Week Ending 7/21/79

=Hot Latin LPs

NO. CALIFORNIA (Pop)

This TITLE-Artist, Label &
Number (Distributing Label)

CHICAGO (Salsa)
This TITLE-Artist, Label &
Week | Number (Distributing Label)
1 | W.COLON/R. BLADES
Siembra, fama 537
2 | W.COLON
Solo, Fania 535
| 3 | ORQUESTA IRAQUERE
Columbia 35655

4 | CELIACRUZ
Lo Mejor de La Brillante, Vaya 77

5 | ADALBERTO SANTIAGO
Popeye el Marino, Fania 536

6 | TIPICAT73
En Cuba, Famia 535

7 | B.VALENTIN
La Boda de Ella, Bronco 107

8 | HECTOR LAVOE
La Comedia, Fama 522

9 | ISMAEL MIRANDA
Sabor, Sentimienta y Pueblo, Fama 530

10 | TIPICA73
En Cuba, Fania 542

11 | C.CRUZ/). PACHECO
Eternos. Vaya 180

12 | R.ROENA

El Progreso, International, 934

13 | TITOALLEN
Untouchable, Alegre 6020

14 | TITO PUENTE
Y La Lupe, Tico 1430

15 | ISMAEL RIVERA
Esto Si Es Lo Mio, Tico 1428

16 | PUPILEGARRETA
Ei Fugitivo, Vaya 79

17 | LOU PEREZ
De Todo Un Poco, Tico 1418

18 | SALSA MAYOR
Nuestra Orquesta, Velvet 8023

19 | ORQUESTAARAGON
Barbaro 200

20 | GRANCOMBO
En Las Vegas, GC 015

21 | JOSE MANGUAL JR.
Velvet 8019

22 | LOUIS RAMIREZ AND FRIENDS
Cotique 1096

23 | C.CRUZ/W. COLON
Only They Could Have Made This Aibum
Vaya 66

24 | OSCARDLEON
TH 2036

25 J TITO PUENTE

Homenaje a Benny, Tico 1425

1 | VICENTE FERNANDEZ
Caytronics 1550

2 | CAMILO SESTO

Sentimientos, Pronto 1042

3 | JULIO IGLESIAS

Emociones, Alhambra 3122

4 | JOSE DOMINGO
Con Motwvos, Melody 5628

5 | LOSTIGRES DEL NORTE
El Tahur, Fama 577

6 | JOSEJOSE
Lo Pasado Pasado, Pronto 1046

7 | IRENE RIVAS
Cara i}

8 | LUPITA DALLESSIO
Dejame. Orfeon 16030

9 | YOLANDADEL RIO
glasgldon de La Hija de Nadie, Arcano

10 | JUAN GABRIEL
Arcano 3444

11 | GRUPO LA MIGRA
Celos de Ti, Mar 108

12 | MERCEDES CASTRO
Muzart 10744

13 | ESTELANUNEZ

Por Amores Coma Tu, Pronto 1054

14 | LOSBABYS
Sabotaje, Peerles 2084

15 | REGULO ALCOCER
Yurico 5008

16 | LOSJOAO
Disco Samba. Muzart 1769

17 | ROCIO DURCAL
Vol. 2. Pronto 1045

18 | JULIO IGLESIAS
Todos los Dias Un Dia, Alhambra 3151

19 | FELIPE ARRIAGA
Caytronics 1544

20 | ESTRELLAS DE ORO
America 1005

21 | LOSHUMILDES
En Mexico, Fama 578

22 | ROLANDO OJEDA
Aquellos Bateras, AH 150

23 | SUSY LEMAN
Pronto 1051

24 | PEDRITO FERNANDEZ
La D La Mochia Azul, Caliente 7299

25 | RAULVALE
Tanto Tanto, Melody 5625

3 Labels
To MCA

® Continued from page 3
plans to sign five acts in its first year
of operation.

According to Songbird's Corbin.
the company will initially use inde-
pendent promotion persons o
handle the gospel product. How-
ever, Siner notes that in house MCA
staffers will be trained to promote
gospel.

Siner points out that MCA has the
rights to all audio tapes on the three
new labels. and when warranted, he
will tie label projects to MCA Dis-
coVision. Bramson will serve in a
continuing advisory capacity to
MCA DiscoVision.

[t is hinted that Bramson has the
freedom to release soundtrack LPs
from other labels on Backstreet. In
addition. he also may add film pro-
duction to his activities.

While MCA's three-label deal is
expected to firmly establish the com-
pany in several musical areas, Siner
chooses to skirtinvestment figures in
the three operations.

Backstreet and Songbird are
housed in the MCA Universal City
offices while LAX is based at Far
Out Productions’ Sunset Blvd. facil-
ity.

Copyright Essayists
Get ASCAP Award

NEW YORK-ASCAP has
named five winners of $4.250 in
prizes in the 1978 Nathan Burkan
Memorial Competition for out-
standing law school essays on copy-
right law.

The first prize of $1.500 goes o
Malcolm L. Mimms of Nashville

and Vanderbilt Univ. School of

Law.

Joseph E. Young of the New York
law firm of Schulte & McGoldrick
wins the second prize of $1.000: tied

* for third prizes of $625 are Elizabeth

Greenspan of New York and Mi-
chael D. Brittin of Great Falls, Va.:
the fifth winner of $500 is Jeftrey
Scott Glover. Whittier College
School of Law.

Greene, Stone Unite

For New Venture

NEW YORK - The Greene/Stone
Music Group has been established
here to encompass the music pub-
lishing activities of Charles Greene
and Brian Stone.

The veteran producing team has
justsigned with Campbell. Connelly
& Co. Lid.. in London for exclusive
represcntation in the UK.

Greene and Stone recently reu-
nited after a 10-ycar split to form
Emecrald City Records. due this fall
through distribution by Atlantic
Records. In the 60s. Greene and
Stone produced such acts as Sonny
& Cher. Buffalo Springfield. the
Troggs. Iron Butterfly, among oth-
ers.

| Closeup

MACHINE - RCA AFL13410.
Produced by August Darnell.

Machine is a group.

This may not be front page news
but for a disco act it is unusual to re-
lease an album not by some name-
less studio musicians-or a lead singer
and his/her backup band. It is this
five-piece group sound that shouid
put Machine on the rock and soul
playlists as well as on the traditional
disco turntables.

As with the Isley Brothers, Al
Green and Parliament. Machine

Bathe's vocals have the romantic
quality of the critically acclaimed
but now defunct Dr. Buzzard's Orig-
inal Savannah Band. This shouldn’t
be surprising since producer Darnell
played bass for the Savannah Band.

“Give [t A Go." a delicious slice of
reggac. follows. As with the previous
cut. it ends with some strong guitar.
Against the static thythms of reggac
and Bathe's backing Jamaican ca-
dence. this is a unique blend of
styles.

“Marisa.” which kicks off side

Machine

melds various styles of black music
forms and the result is striking. Un-
like most disco. there is an emphasis
on guitars and lyrics that say some-
thing beyond urging the listener o
mindlessly boogic. This is dance mu-
sic with brains.

Nowhere is this more apparent
than on “There But For The Grace
of God Go L™ a steamy disco num-
ber that tells the story of a parents
who leave the Bronx because they
feel the environment is bad for their
child. “Carlos and Carmen Vidal just
had a child/A lovely girl with a
crooked smile/ Now they got to split
because the Bronx ain’t fit/ For a kid
to grow up in/ Let’s find a place they
sav/ Somewhere far away/ No blacks,
no Jews, no gays.”

From its ncarly classical opening
on grand piano provided by pianist
Kevin Nance toits rousiné cnding of
svnthesizers and guitar, “Grace™ is
propelled by the strong vocals of
Clare Janice. Jackson Bdlh(, and Jay
Stovall.

“You've Come A Long Way,
Baby™ at first sounds more like a tra-
ditional song but Stovall ends the
number with some guitar that re-
sembles that of Jimi Hendrix. Over-
layed over a disco format. this near
heavy metal guitar works well. Plus,

Minnie Riperton Active To End

LOS ANGELES--Despite a
three-vear fight with cancer. the late
singer Minnie Riperton. 31--whose
five octave vocal range made her
distinctive in the world of pop mu-
sic—continued to record and make
television appearances.

She guested on talk shows
throughout the U.S. and Canada, re-
lating openly her ordeal in hopes of
informing others in the general pub-
lic. She had entered Cedars-Sinai
Hospital Tuesday (10) and died two
days later.

Along with manager Ken Fritz,
she wasginsttumental in_shaping a

public consciousness as far as cancer
was concerned. Still. she found time
to record her most recent album,
“Minnie.” for Capitol Records
which was released in April.

While she was on Epic. Riperton
had her biggest single hit with
“Lovin" You™ in 1971. The album
including it. “Perfect Angel.”™ and
the followup LP “Adventures In
Paradise™ both went gold.

Riperton. who was buried Sunday
(15) in Los Angeles. is survived by
her husband-producer-co-writer
Dick Rudolph. daughter Maya. six
and son Marc, 1.

two. is the highlight of the album.
On this number. Stovall overlays a
picking guitar style reminiscent of
R«.dbom s underrated Lolly Vegas
and Dire Straits" Mark Knopfler on
a throbbing bass and drum line pro-
vided by Melvin Lee and Lonnie
Ferguson respectively. This isa driv-
ing picce of funk which cquals any-
thing the Isley Brothers have done
recently.

“Destiny.” a full-bodied soul bal-
lad. features an excellent vocal per-
formance by Bathe. Again. near the
end. Stovall adds some gutsy guitar
rhythms. “Get Your Body Ready™
espouses a standard lyric though the
pumped-up rhythm and vocals
bring to mind the best of Rufus,
Graham Central Station and Sly
Stone.

“It’s The Last Time Again™ has a
Latin rhythm and Stovall’s guitar
takes on a fusion quality of the kind
usually associated with Carlos San-
tana. This cut would not be out of
place in an AOR format.

Though the opener “Grace™ is the
most complex lyrically, Machine has
to be given credit on all its songs for
providing Iyries in a disco format
that run longer than one stanza.

However. without an eye catching
name and saddled with only per-
functory cover graphics. “Machine™
will probably be lumped in with all
the other disco product. This would
be a shame. CARY DARLING

Flip Side Adding
2 Chicago Stores

CHICAGO-The Flip Side. one
of Chicago’s largest record retailers,
will add two new locations this
month. The new stores are located in
suburban Waukcgan and Wheaton.

Another new location, tn subur-
ban Palatine, will open sometime in
Augustor September. Also slated for
completion in August-September is
a move to larger facilities for their
Lake Zurich outlet.
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But now everyone wants to hear
a group from Brooklyn. Specifically,
. The Laughing Dogs.
An invasion from within.

_,,.r: Brooklyn’s “The BIéaSughing Dogs.’

On Columbia Records and Tapes.

Maragerent & Direction: Breuer, Finkel & <oplik Q
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SHAUN CASSIDY—Room Service, Warner Bros. BSK 3351.
Produced by Michael Lioyd, Shaun Cassidy. With this effort,
Cassidy seems to be trying to broaden his base. The teen
idol may well be successful as his attempts at rock “Break For
The Street” and “Fallin’ Into You" are quite good as is the
disco ""Are You Afraid of Me?" However, there is enough pop
here to satisfy his old fans. Backing musicians, most notable
Richie Zito, Al Ciner. Dan Ferguson and Jay Graydon on gui-
tars, provide enough muscle so that the album never be-
comes too lightweight. Cassidy’s voice is maturing which also
contributes to this record’s success.

Best cuts: Those mentioned plus “Heaven In Your Eyes”
and “You're Usin' Me.”

Dealers: Let customers know about this one.

JIMI HENDRIX—The Essential Jimi Hendrix, Volume 2, Re-
prise HS2293. (Warner Bros.). Various Producers. Though
most Hendrix fans probably have the nine cuts included on
the LP, this set contains a 7-inch EP of “Gloria™ which has
never before been refeased in the U.S. As expected, the per-
formance by the late Hendrix is explosive and many fans may
want to purchase this set for this nine minute gem. Also, liner
notes (a lost art as far as rock albums) by such luminaries as
John McLaughlin, Johnny Winter, Les Paul, Michael Bloom-
field and John Paul Hammond are well written and add a mice
touch.

Best cuts: Pick your favorites.

Dealers: Let the fans know this one is out and play EP in
store.

RY COODER—Bop Till You Drop, Warner Bros. BSK3358.
Produced by Ry Cooder. Rock's first commercially available
all-digital recorded album is an eclectic masterpiece. Cooder,
who in his career has shown a fascination with various musi-
cal forms, has put together nine songs from various parts of
the rock era. Cooder only co-wrote one song while the other
cuts are non-originals. The styles range from soul balladry (I
Can't Win" with vocals by Bobby King), upbeat soul ("Don’t
You Mess Up A Good Thing" with Cooder sharing vocals with
Chaka Khan), Zappa type humor ("Down In Hollywood"™), gos-
pel ("The Very Thing That Makes You Rich ") and country rock
("' Think It's Going To Work Out Fine™).

Best cuts: Those mentioned though all the cuts are top-
notch.

Dealers: Play in-store and let people know this is the first
rock record of its kind.

PLEASURE—-Future Now, Fantasy F9578. Produced by
Pleasure. This nine-member ensemble makes good sounds in
several genres: jazz/funk, soul, disco and pop. The musicians
are skilled and disciplined and vocalist Sherman Davis in-
fuses a smooth vibrancy to the ten tunes. Pleasure has been
on the short side of stardom for several years now and Future
Now may be a double entendre signaling an open door to the
big time.

Best cuts: “Future Now,” “Nothin' To It," “Glide.”

Dealers: With a couple of Sylvester hits under its belt, Fan-
tasy has an increased awareness of soul and disco marketing.

QP
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LARRY GRAHAM WITH GRAHAM CENTRAL STATION-Star
Walk, Warner Bros. BSK3322. Produced by Larry Graham. Ex-
cept for the peaceful “Tonight,” this six song album is full of
ypbeat funk and disco. As expected, Graham's Sly Stone’s in-
fluenced vocals dominate though the smooth instrumenta-
tion and production also stand out. Tina Graham's backing
vocals lend a nice touch as do the occasional horns provided
by Maurice Spears and arranged by Ron Kersey and Jerry
Martini. "Foxy Lady™” hit the top 40 on the soul charts
recently.

Best cuts: “"Star Walk,” “Tonight,” “(You're A) Foxy Lady.”

Dealers: Graham is a well-known quantity who sells con-
sistently.

MICHAEL HENDERSON-Do It All, Buddah BDS 5719
(Arista). Produced by Michael Henderson. Each time out,
Henderson gets more popular with his last LP hitting the na-
tional Top 40 and doing even better on the soul chart. For
many female fans, Henderson is very much an idol so it
shouldn't be surprising that three of the seven cuts included
are lush, romantic ballads. The rest is uptempo disco-soul
material that is bathed in strings and clear production. Hen-
derson’s smooth vocals and bass playing, along with Eli Fon-
taine's saxophone, make this LP extremely listenable.

Best cuts: “Riding.” “In The Summertime,” “Wait Until
The Rain.”

Dealers: Display in pop and soul.

BLACK IVORY—Hangin' Heavy, Buddah (Arista) BDS5722.
Produced by Leonard Adams, Stuart Bascombe, Russell Pat-.
terson. With strong vocals and a lush string and horn arrange-
ment, this soul duo comes off like a latter day 0'Jays. Though
the opener "Big Apple Rock™ is routine disco, the album
quickly takes off with the fiery “Get Down (Comin’ Down).”
Three pleasing ballads are featured with “Peace & Harmony™
and "Rest Inside My Love,” the latter showcasing female vo-
calist Diane Ransom, being of special merit.

Best cuts: “Get Down (Comin' Down),”
“Peace & Harmony,” "Rest Inside My Love.”

Dealers: Play in-store.

"Mainline.”

Number of LPs reviewed this week 50 L

sequenced at the famous Gotham nightspot.
Best cuts: Take your pick.

VARIOUS ARTISTS-A Night At Studio 54, Casablanca NBLP27161. Various producers Just about every disco smash
for the last year or so is included in this exciting two pocket set—everyone from Donna Summer and the Village People to
Cher and Alicia Bridges. Not only is it a disco danceable bonanza but it showcases the different shadings of disco avail-
able today, reinforcing that disco need not be monotonous and uncreative. The prime movers behmd the set were lan
Schrager, Steve Rubell, Morris Levy and Ira Pittelman. Of special note is that the tunes were specially engineered and

k Dealers: Each of these tracks is a proven winner. Pitch as the ultimate party set.
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CRYSTAL GAYLE-We Should Be Together, United Artists
LA969H. Produced by Allen Reynolds. Gayle's latest LP pack-
age contains a mixture of new material and some earlier pre-
crossover cuts. Mellow in mood and somewhat more country
in flavor than recent releases, this album displays Gayle's
usual eycellent vocal treatments and the back-up work of top
studio players. Production is gently understated with tasteful
keyboard action, steel and fiddle touches, and solid percus-
sion, bass and guitar,

Best Cuts: “Sneakin’ Out Tne Back Door,”
In My Life,” “We Should Be Together "

Dealers: Attractive cover photography and Gayle's proven
track record will skyrocket sales.

LORETTA LYNN and CONWAY TWITTY—The Very Best Of
Loretta Lynn And Conway Twitty, MCA 3164. Produced by
Owen Bradley. A collection of familiar favorites previously re-
leased over the past few years by this legendary duo. All the
components are here, from their individually identifiable pure
country inflections to the classic country arrangements
chocked full of steel and acoustic guitars and smooth back-
ground harmonies. This is traditional country music at its
best: spanning pain, love, infidelity and more love.

Best Cuts: “Louisiana Woman, Mississippi Man,” "It's
Only Make Believe,” “After The Fire Is Gone.”

Dealers: Powerful coliection of material and colorful front
and back cover graphics should assure customer sales.

FrdeET
FirstTime Around

PINK LADY—Elektra, 6£209. Produced by Michael Lioyd.
Japan’s hottest export, Pink Lady, seems destined to become
a hot commodity in the U.S. With the disco "Kiss In The
Dark” climbing the charts, many listeners are going to be cu
rious about this female duo. There's no doubting that this is
frothy stuff but it's enjoyable nonethless. Six of the ten songs

“The Best Thing

are disco though they are light enough for a pop play. The rest
1s midtempo ballads with an Abba feel A reworking of the hit
" Walk Away Renee” comes off especially well. Production and
vocals are smooth.

Best cuts: “Walk Away Renee,” “kiss In The Dark,” “Love
Countdown,” “I Want To Give My Everything.”

Dealers: Pitch to Abba fans

THE B-2S—-Warner Bros. BSK3355. Produced by Chris
Blackwell. If nothing else, this Georgia band which now re-
sides in New York City, will be known as the fisst surrealistic
surf band. The instrumentation sounds like the kind the Ven-
tares and many other early 1960’s band used. The lyrics and
imagery, however, are more of the Devo/Talking Heads vari-
ety. They write about everything from extraterrestrial in-
vaders who drive Plymouth Satelites ( ‘Planet Ciaire”) to ma-
rine life (“Rock Lobster”), Kate Piersoa and Cindy Wilson pro-
vide vocals which vary between the girl group style and Patti
Smith while Fred Schneider sounds like Talking Heads’ David
Byrne.

Best cuts: “6060-842, “There's A Moon In The Sky
(Called The Moon),” “52 Girls," “Planet Claire.”

Dealers: This group has been one of the hottest on the
New York club scene for some time now. Cover is striking.

HOTEL-MCA, MCA3158. Produced by Dain Eric. This
band makes professional rock in the Foreigner/ Boston/
Tato/Tycoon vein. All the trademarks including the catchy
melodies, tastefu! guitar, cooing harmonies and smooth pro-
duction are apparent. The set is nicety balanced between
rockers, midtempo numbers and ballads with the group being
adept in all of these areas. However, at times, Hotel's slick-
ness veers too close to being bland and the cliched lyrics
don’t help. Marc Phillips’ lead vocals possesses a raw quality
roughly equivalent to Bob Seges.

Best Cuts: “Not Wise To Say.”
Tow Many,” “Right On Time."

Dealers: Play in-store ana push to the Toto crowd

MARC BENNO—Lost In Austin, A&M SP4767. Produced by
Glyn Johns. Mix George Thorogood with Mose Allison and the
result is Marc Benno, a very distinctive new personality. He
plays guitar and piano in a blues and fazz style with a Texas
country slant. Eric Clapton lends predictably able support on
guitar though its Dickie Morresey's sax, especially on the
plantive “New Romance,” which works especially well. Ex-
cept for the lively rendition of Botby Darin and Jean Murray's

“City Lights,” “One Time

“Splish Splash,” all the songs are written or co-written by
Benno and he shows a nice flair for storytelling in addition to
musicianship.

Best Cuts: “New Romance,” “Hotfoot Blues,” “Lost In
Austin,” “Last Train.”

JAKOB MAGNUSSON-—Special Treatment, Warner Bros.
BSK 3324. Produced by Jakob Magnusson, Henry Levy. With
such hot sidemen as Tom Scott, Jeff Baxter, Michal Urbaniak
and Ernie Watts to name a few, European jazz pianist Jakob
Magnusson and his three regular musicians tend to be over-
shadowed. Still, this is a tasty debut which is reminiscent of
Weather Report, Spyro Gyra and the jazzier side of Steely
Dan. The moods of the nine instrumental compositions range
from the haunting to the sublimely silly. On the cover, Mag-
nusson's band looks like a rock group and on the inner sleeve, 1
Magnusson himself looks like a new waver. Don't let the look
fool you. This is jazz although there are rock undertones.

Best Cuts: “Special Treatment,” “Bop Along,” “Ginger
Man,” “"Magnetic Storm.”

Dealers: Play in-store and pitch to Weather Report fans.

RACHEL SWEET-Fool Around, Stiff/Columbia JC36101
(CBS). Produced by Liam Sternberg. Rachel Sweet is Stiff
Records’ 16-year-old American discovery from Akron, Ohio,
with a big girls-group and country voice. The LP contains a
couple of rock'n’roll classics, including “B-A-B-Y,” and “I Go
To Pieces,” and some new stuff, much of it written by pro-
ducer Sternberg, which retains the spirit of early '60s pop,
that is becoming very fashionable now among younger musi-
cians and fans. Helping out on the backing vocals here is Stiff
stablemate Lene Lovich, while Brinsley Schwatz takes a turn
on guitars.

Best Cuts: Those mentioned above, and “Wildwood Sa-
loon,” "Who Does Lisa Like,” “It's So Different Here,” “Pin A
Medal On Mary,” “Stranger In The House.”

Dealers: Pitch to some of your younger customers, though
this LP can make some of the older folks feel younger, too.

Billboard’s

Recommended LPs

pop

CRIMSON TIDE—Reckless Love, Capitol ST11939. Produced
by Donald “Duck” Dunn. With Wayne Perkins leading the way
on a searing and funky electric guitar, this six piece unit
serves up some tasty r&b flavored rock 'n’ roll combined with
some gritty vocals. The guitar riffs stand out but the overall
playing has enough bite for the most ardent rock 'n’ rollers.
Best cuts: “Reckless Love,” “Trick Rider,” “"Taxi Girls,” “Jes-
sie.”

MOON MARTIN—Escape From Domination, Capitol ST11933.
Produced by Craig Leon. Martin's debut LP on the label met
with positive reaction last year and here he returns with an
other inviting set. The main elements are Martin's decep
tively easy and engaging vocal style as well as his catchy lyr-
ics and melodies. He seems to combine the best aspects of
60s pop, at times reminiscent of the Everly Brothers, and a
new wave freshness. Guitars, bass, keyboards and drums pro
vide the musical support. Best cuts: “I've Got A Reason,”
“The Feeling's Right,” “Rolene,” “No Chance.’

THE SANFORD-TOWNSEND BAND-—Nail Me To The Wall,
Warner Bros. BSK 3343. Produced by Ed Sanford, John
Townsend. In 1977, this group broke with the Springsteen-
edged “Smoke From A Distant Fire."” Though their popularity
has cooled somewhat since then, this hard driving effort
could provide another hit. The jazz and blues instrumenta-
tion, most notably of sax player Otis Hale, provide a solid
base over which John Townsend's gritty vocals add the right
touch. The band is capable of straight ahead rock at which
they are reminiscent of the Doobie Brothers of a few years
ago. Best cuts: “Nail Me To The Wall," “Just A Fool,” "Ju-
bilee.”

GATO BARBIERI-Euphoria, A&M SP4774. Produced by Jay
Chattaway. Barbieri's clear and haunting tenor sax playing
pervades this beautiful and completely accessibie LP, which
should enable Barbieri to cross over to the same pop au-
dience that enjoys the music of George Benson and Chuck
Mangione, Some of the top musicians who play on this LP
include Billy Cobham, Eric Gale, Ron Carter, David Spinozza,
and Richard Tee. This is a prime example of how a unique
Latin approach to mellow jazz funk can result in some very
contemporary pop. Best cuts: “Theme From Firepower,”
“Lions Also Cry,"” “Speak Low,” “Gods And Astronauts.”

POINT BLANK-Airplay, MCA 3160. Produced by Bill Ham.
Ham, one of the brains behind the highly successful ZZ Top,
puts his muscle behind this hard rocking six man band with
promising results. This set is full of down to earth, Southern
style barrelhouse rock that is punctuated by Kim Davis’ sting-
ing lead guitar and harmonica playing. Though the emphasis ¢

(Continued on page 79)

Spotlight—The most outstanding new product of the week’s releases
and that with the greatest potential for top of the chart placement;
picks—predicted for the top half of the chart in the opinion of the
reviewer; recommended—predicted to hit the second half of the chart
in the opinion of the reviewer, or albums of superior quality. Albums
receiving a three star rating are not listed. Review editor: Ed Harri-
son; reviewers: Cary Darling, Dave Dexter Jr., Paul Grein, Sally Hinkle,
Kip Kirby, Roman Kozak, lrv Lichtman, Jim McCullaugh, Dick Nusser,
Man Penchansky, Eiot Tiegel, Adam White, Gerry Wood, Jean Williams.
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RONNIE FOSTER'S CAPTURED A FEELING. IT'S CALLED "DELIGHT"

Formerly the keyboard man behind George Benson, Ronnie Foster is now doing his stuff up front.
His new solo album "Delight” features Leon “Ndugu" Chancler and Earth, Wind & Fire's
Freddie White on percussion. Plus some other very famous people our lawyers won't
let us mention. "Delight promises to bring a lot of people a lot of pleasure.

R O N N | E F O S T E R ' S
“D E L I G H T”
ON COLUMBIA RECORDS AND TAPES.

Arranged by Ronnie Foster

Monogement Dennis Turner, Ken Fritz Monogement. Los Angeles, CA Produced by Jecry Potors
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ROBERT PALMER—Bad Case Of Loving You (Doctor, Doc-
tor) (3:12); producer: Robert Falmer; writer: John Moon Mar-
tin; publisher: Rockslam BMI. Island 1S49016. This is
Palmer's most commercial effort tc date as he interprets a
John Moon Martin tune. The sound is rhythmic and catchy

] with Palmer’s vocal a standout.

CLIMAX BLUES BAND—Children Of The Nighttime (3:25);
producer: Climax Blues Banc; writer: Climax Blues Band:
publisher: not listed. Sire WBS49012 (Warner). This funky
but easygoing tune has all the earmarks of a summertime hit.
Solid vocals and a synthesizer run that recurs throughout are
the highlights.

recommended

MICHAEL JOHNSON-This Night Won't Last Forever (3:37);
producers: Brent Maher, Steve Gibson: writers: B. ca Bounty,
R. Freeland; publisher: Captain Crystal BMI. EMI America
P8019 (Capitol).

AMERICA-Only Game In Town (4:11); prcducer: George Mar-
tin; writers: Kelly, Didier, Anderson; publishers: Colgems
EMI/Bayou Blanc/Big Heart, Satsuma ASCAP/BMI. Capitol
P4752.

I NEw ENGLAND~Hello, Hello, Helle (3:20); producer: Paul
Stanley; writer: John Fannon; publisher: Rock Steady ASCAP.
Infinity INF50021.

THE EUCLID BEACH BAND—There's A Moon Out Tonight
(3:42); producer: Eric Carmes; writers: R. Reising, J. Girard;
publisher: Camex BMI Epic &-50741 (CBS).

RANDY VANWARMER-Gotta Get Out Of Here (2:52); pro-
ducer: Del Newman; writer: Randy Vanwarmer; publisher:
Fourth Floor ASCAP. Bearsville BSS49004.

LINER-Strange Fascination (3:29); producer: Arf Mardin:
wnters: T. Farmer, D. Farmer, E. Golga; publisher: Desert
Songs PRS. Atco 7200 (Atlan:ic).

TMG~Heart Of Stone (3:38); producer: Richard Lush; writer:
Les Hall: publisher: Edward B. Marks BMI. Atco 7201 (Atlan-
tic).

SAMANTHA SANG~In The Midnight Hour (7:17); producers:
Meco Monardo, Harold Wheeler, Tony Bongiovi; writers: S.
Cropper, W. Pickett, publishers: East Memphis/Cotillion BMI.
United Artists UAX1313Y.

GAMBLER—-Walkin’ The Streets (3:37); producer: Jeff Glix-
man; wrters: M. Shaffer, D. & B. Breckenfeld; publisher: Too
Rock ASCAP. EMI America P&017 (Capitol).

LONG JOHN BALDRY~You've Lost That Lovin’ Feelin’ (3:49);
producer: Jimmy Horowitz; writers: Spector, Weil, Mann; pub-
lisher: Screen Gems EMI BMI.EMI America P80 18 (Capitol).

MICHAEL MURPHY—Backslider's Wine (3:25); producer:
John Boylan; writer: M. Murphy; publisher: Mystery BMI. Epic
8-50739 (CBS).

DOBIE GRAY—Spending Time, Making Love And Going Crazy
(3:51); producer: Rick Hall; writers: Troy Seals, Eddie Setser,
Mary Gray; publishers: Irving/Down 'n Dixie BMI. Infinity INF
50020.

ROY ORBISON—Easy Way Out (2:59): producers: Clayton
Ivey, Terry Woodford; writers: Jim Valentini, Frank Saulino,
Richard Brannan; publishers: Colgzems ASCAP/Music EMI.
Asylum E-46048-A (Elektra).

® Continued from page 74

here is on fast paced songs. two ballads (*“Shine On" and
“Changed My Mind") are included and work well. “Mean To
Your Queenie,” the smoking opening number, has a disco feel
thanks to Buzzy Gruen's percussion. Best cuts: “‘Mean To
Your Queenie,” “Penthouse Pauper,” “Shine On,” “Danger
Lone."

PAUL ANKA - Headlines, RCA AFLI3382. Produced by Michael
Delugg, Paul Anka. Anka injects some social comment with
the title tune as the lyrics cover a wide range of current
events. Overall, this is vintage Anka: the characteristic ro-
antic voice and a sense of style. Lovely string and horn ar-
rangements augment uitars, keyboards, percussion, synthe-
sizer and drums. As usual there are some stirring ballads.
Best cuts: “As Long As WE Keep Believing,” “Never Get To
Know You,” “Learning To Love Again,” “Together Again.”

VICKI LAWRENCE —Newborn Woman, Windmill WMRL26. Pro-
duced by Al Capps, Ted Glasser. The Lawrence pipes are su-
perbly intact and here she ranges from pop to MOR tunes
injecting a little blues and soul along the way. The music
background consists of drums, bass, keyboards, trumpet, sax,
trombone and concertmaster and the powerfully expressive

PRISCILLA COOLIDGE-JONES—If You Don’t Want My Love
(3:51); producer: Booker T. Jones, writers: John Prine, Phil
Spector; publishers: Big Ears/Bruised Orange ASCAP Capri-
corn CPS0329 (Phonodisc).

STEVE KIPNER—Knock The Walls Down (3:38); producer: Jay
Graydon; writer: S. Kipner; publisher: Stephen A. Kipner
ASCAP. Elektra E-46504.

ALVIN LEE TEN YEARS LATER—Ride On Cowboy (2:57); pro-
ducer: Bill Halverson; writer: A. Lee; publishers: Spacesongs/
WB ASCAP. RSO RS936.

THE JEREMY SPENCER BAND—Cool Breeze (3:28); produc-
ers: Jeremy Spencer, Michael Fogarty; writers: Spencer, Fo-
garty; publishers: Pisces/R & M ASCAP. Atlantic 3601

%, 3¢ Soull e

BOOTSY'S RUBBER BAND-Bootsy Get Live (4:11); pro-
ducers: Starr-Monn, Dr. Funkenstein; writers: W. Collins, G.
Clinton, M. Parker; publisher: Rubber Band BMI. Warner
WBS49013. The irrepressible Bootsy continues to find new
dimensions to the word funk. Here the group fuses a tem
pestuous patchwork quitt of r&b and soul for yet another first
rate effort.

LINDA CLIFFORD—Sweet Melodies (3:37); producer: Git
Askey; writer: ). Mendel; publishers Aopa/Bring It Back
Home ASCAP. RSO RS937. Clifford has one of the top-notch
voices in soul and here she is extraordinarily expressive. And
the uptempo r&b musical bed is hook laden

HAMILTON BOHANNON-The Groove Machine (3:33); pro
ducer: Hamilton Bohannon; writer: Hamilton Bohannon; pub-
lishers: Bohannon Phase I1/Intersong U.S.A. ASCAP. Mercury
74085 (Phonogram). Bohannon has a knack for clever soul/
r&b arrangements that are full of highly listenable music and
vocals. Here he really swings.

FIRST CHOICE—Love Thang (2:52); producers: McKinley
Jackson, Melvin Steals; writers: Melvin Steals, Mervin Steals,
McKinley Jackson; publisher: Better Than Best ASCAP. Gold
Mind G74022 (Salsoul). The group puts together a great
groove here that percolates thanks to a great rhythm section
It's irresistible

recommended

CRUSADERS-Street Life (3:58); producers: Wilton Felder,
“Stix" Hooper, Joe Sample; writers: Joe Sample, Will Jen
nings; publishers: Four Knights/Irving BMI. MCA 41054.

SWEET INSPIRATIONS -Love Is On The Way (3:30); produc
ers: Bob Monaco, Al Ciner; writers: R. Rome, P. Hurtt; pub
lishers: April ASCAP/Blackwood BMI/Richie Rome ASCAP/
PH Factor BMI. RSO RS932.

LATIMORE—Goodbye Heartache (3:34); producers: Ish
Ledesma, Joe Galdo; writer: Ish Ledesma; publishers:
Sherlyn BMI/Lindeseyanne BM!/Buckaroo BMI. Glades 1755
(TK).

THE FLOATERS -Levitation (4:00); producer: Eugene
McDaniels; writers: Jimi Macon, Eugene McDaniels; pub
lisher: Skyforest BMI. MCA 41063.

DEE EDWARDS—Loving You Is All | Want To Do (3:45); pro
ducer: Floyd Jones; writer: Doris J. Jones: publ.sher: Irving R.
Kelley BMI. Cotillion 45000 (Atlantic).

2=
Country

STELLA PARTON—The Room At The Top Of The Stairs
(3:23); producers: Jim Malloy & Even Stevens: writers: Even
Stevens/Dan Tyler; producers: DebDave/Briarpatch, BMI.
Elektra 46502. Soft ballad highlights appealing frailty and
wispy timbre of Parton’s voice. Arrangement builds instru
mentally through the song’s progression with strings and gui-
tar handling support well. Flip side: “Honey Come Home,” is
a lively uptempo tune with interesting modulation and har-
monies which also merits airplay consideration.

J!M ED BROWN/HELEN CORNELIUS—Fools (2:29); pro-
ducer: Tom Collins; writer: Johnny Duncan; publisher: Pi-
Gem, BMI. RCA JH11672. Well-matched harmonies and vocal
blendings of this popular duet team give strong appeal to this
song. Drums and punchy percussion underscore the solid
rhythmic feel and a slight vocal echo in the mix gives a dis-
tinctive sound to the arrangement. Acoustic and electric gui
tars add plaintive touches

REX ALLEN, JR.~If I Fell In Love With You (2;53); pro
ducer: Buddy Killen; writer: Rafe VanHoy; publisher: Tree,
BMLI. Warner Bros. WBS49020. A hearty vocal effort by Allen is
bracketed by some original instrumentation and background
voices. The song builds beautifully, utilizing a catchy rhythm
and dramatic strings.

EDDY ARNOLD—Goodbye (2:12); producer: Bob Mont
gomery, writers: Larry Butler-Buddy Killen; publisher: Tree,
BMI. RCA JH11668. A soft-spun baliad receives a professional
ride from Arnold. Swirting strings and guitar effectively en
hance Arnold's rendition of the scng about the powers of the
word “goodbye.”

recommended

DICKEY LEE~I'm Just A Heartache Away (3:14); producers:
Jim Vienneau, Dickey Lee; writers Dickey Lee, Wayland
Holyfield; publisher: Hall-Clement/Maplehill/Vogue, BMI
Mercury 55068.

JEANNE PRUETT-Please Sing Satin Sheets For Me (3:31);
producer: Walter Haynes; writers Jeanne Pruett, John Volin-
katy: publisher: Jeanne Pruett/Champion, BMI. IBC 0002.
PAUL SCHMUCKER~Rainy Days And Rainbows (2:59); pro-
ducer: Troy Shondell; writer: T. Shondell; publisher: Troy
Shondell, SESAC. Star Fox 779 .

BILLY PARKER—Thanks A Lot (1:59); producer: The General:

writers: Eddie Miller, Dan Sessiuns; publisher: Reico, BMI.
Sunshine Country 177

SCHEREE~I'm In Another World (3:22); producers: Chuck
Deal, Don Sanders; wnters: Chuek Deal, Don Sanders: pub-
lisher: Play. BMI. Compass 0027

CERRONE—Rock Me (4:18); producer; Cerrone: writers:
Cerrone, Wisniak; publisher: Cerrone R & M ASCAP. Atlantic
3602. The disco charts are no stranger to Cerrone and this
disk should do well. As in “Hot Stuff,” guitars are in the fore-
front and they contribute to the song's appeal. Cerrone’s vo-
cals have a rough-hewn quality that works.

Billboard’s Recommended LPs

singer is aided by background vocalists. Best cuts: “Don't
Stop The Music,” “It's Always Been You,” “Midnight Rob
bery,” “Star Love,” “Your Lies.”

soul

WALTER JACKSON~Send In The Clowns, 20th Century Fox
T586. Produced by Carl Davis. A big orchestra paces Jackson
through nine soul and disco-flavored tunes. Much in the
Barry White vein, his deep, baritone voice sings tenderly of
love and romance. However, none of the arrangements is par-
ticularly distinguishable and the title number is slowed to a
pace that drowns its bluesy vibrancy. Best cuts: “Magic
Man,” “Give It Up.”

disco

MECO—Moondancer, Casablanca NBLP7155. Produced by
Meco Monardo. The backliner notes tell us that Meco Mo
nardo had a dream one night that he was on a disco on the
moon and this set is his interpretation. The disco orches
tration is full and rhythmic but accented with spacey other
worldly sounds for an interesting effect. The driving and jn-

fectious rhythms are enhanced also by sultry male and fe
male vocalists. Best cuts: “Mocndancer,” “Love Me, Dra-
cula,” “Spooky,” “Devil Delight. '

HOTT CITY~Ain’t Love Grand, Buttertly FLY3101. Produced
by Jeffrey Parsons, Jeffrey Steinberg. This is a very smooth
and slick disco package that relies on the erotic and sexy ap-
peal of female singers combined with semi-classical musical
elements. Interwoven are the typical disco trademarks—syn-
thesizer, bass, percussion, keyboards and guitar. Definitely
an interesting and appealing aporoach. Best cuts: “Feeling
Love,” “If All We're Gonna Do Is Dance,” “Ain’t Love Grand.”

jazz

BOBBY HUTCHERSON—Conception: The Gift Of Love, Colum-
bia JC35814 (CBS). Produced by Cedar Walton. Vibist Hut
cherson demonstrates a very classy touch on these seven
cuts written by him, pianist George Cables and bassist James
Leary and played by a sextet augmented with horns and Hu-
bert Laws’ flute. The music is neo-bop, light and airy for the
most part, with the horn sections giving it added weight. Ev-
erybody has a chance to blow a meat solo, but the percussive
elements are particularly mellow, handled by Bill Summers,

JAPAN—Life In Tokyo (3:30); producer: Giorgio Moroder;
writers: David Sylvan, Giorgio Moroder; publisher; Chadwick
Nomis BMI. Ariola 7756. The trademarked Moroder sound is
apparent with its haunting use of synthesizers. David Syl-
van's vocals add to this disk’s throbbing appeal.

recommended

POCKETS—Catch Me (3:15); producer: none listed: writers:
R. Wright, C. Fearing; publishers: Patmos/Charleville BMI/
Chaz/Modern American ASCAP. Columbia 3-10954 (CBS).

CAROL DOUGLAS—! Got The Answer (3:53); producer: Greg
Carmichael; writers: Greg Carmichael, Esther Williams; pub-
lisher: Delyles BMI. Midsong MI1008.

FIRE ISLAND—Dante’s inferno (3:45); producers: Ron Dante,
Harold Wheeler; writers: Ron Dante, Gene Allan; publisher:
Don Kirschner BMI. Infinity INF50018.

MAGIC CITY FEATURING FIRE-Let’s Rock (Part 1) (3:59);
producers: Casey/Finch; writers: H. W. Casey, R. Finch, The
Sunshine Gang; publishers: Sherlyn & Harrick BMI/Boogie
Man ASCAP. Sunshine Sound SSE1012 (TK).

JOHN TROPEA-Livin' In The Jungle (6:40); producers: John
Tropea, Jimmy Maelen, Stephan Galfas, Charlie Conrad:
writers: J. Tropea, J. Maelen; publisher: San Tropea BMI. TK
TKD158.

MARY WELCH-| Could Have Danced All Night (5:42); pro-

ducer: Turley Richards; writers: Lerner-Loewe; publisher:
Chappell ASCAP. 20th Century-Fox TCD82.

DAZZLE—Walk Before You Run (4:04); producers: Stan
Lucas, Leroy Burgess; writers: Stan Lucas, Donna Mosely;
publishers: Ribowin/Three Tee's ASCAP. De-Lite DE916
(Phonogram).

GENE CHANDLER—When You're #1 (4:09); producer: Carl
Davis; writers: James Thompson, Eugene Dixon; publishers:
Cachand/Gaetana BMI. Chi-Sound 2411 (20th Century-Fox)

UNCLE LOUIS—Full Titt Boogie (Pt. 1) (3:37); producer: Wal-

ter Murphy; writers: W. Murphy, G. Pistilli; publishers:
Finurphy BMI/Hi Falutin ASCAP. Marlin 3335 (TK).

" Adult =
Contemporary

SHIRLEY BASSEY—Moonraker—Main Title (3:07); producer:
John Barry: writers: J. Barry, H. David; publishers: United Art-
ists ASCAP/Unart BMI. United Artists UAX1308Y.

SRS
First Time Around

LOUISE GOFFIN~Jimmy And The Tough Kids (3:46); pro-
ducer: Danny Kortchmar; writer: Louise Goffin; publisher:
Lika ASCAP. Asylum E46505 (Elektra). Newcomer Goffin
turns in an energetic performance that is captivating. Though
it starts out softly, this song quickly becomes a racker with
post new wave undertones.

GARY BROOKER—Savannah (3:32); producer: George Mar-
tin; writers: M. Moore, T. Kosta; publisher: Skyhill BMI.
Chrysalis CHS2326. Former leader of the now defunct Procol
Harum turns in a strong debut with an incredible hook. This
rocking, midtempo song also utilizes female backup well

Picks—a top 30 chart tune in the opinion of the review panel which
voted for the selections released this week; recommended—a tune
predicted to land on the Hot 100 between 31 and 100. Review editor—~
Ed Harrison.

Kenneth Nash and Eddie Marshall. Best cuts: “No Siree
Bob,” “Remember To Smite.”

RONNIE FOSTER—Delight, Columbia JC36019 (CBS). Pro-
duced by Jerry Peters. Keyboard player Foster serves up a
nice set of eight tunes that are built for the most part around
a quartet that depends on a variety of synthesizers for its
lead instrument. Foster excells in this area, switching from
acoustic piano to Moog and Mutron to produce a variety of
pleasing effects. Best cuts: “Feet,” "We As Love,” "Delight.”

classical

JOHN WILLIAMS GUITAR RECITAL-Columbia M35123. Wil-
liams side steps the overly familiar Spanish repertoire to
bring listeners an appealing collection of pieces in Japanese,
contemporary and Latin American accents. Yuquijiro Yocoh's
Theme and Variations on the Japanese folk melody “Sakura™
calls for the guitarist to imitate the Japanese koto, and is the
album’s standout track. Stephen Dodgson's modernistic
“Fantasy-Divisions is music full of imagery and imagination.
Brilliant Mexican and South American works complete the
program, with Williams' flawless and resourceful musi-
cianship a joy throughout.
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STAR PERFORMERS: Stars are awarded on the Hot 100 chart based on the following upward movement. 1-10 Strong increase In sales / 11-20 Upward movement of 4 positions / 21-30 Upward movement of 6 posi-
tions / 31-40 Upward movement of B positions / 41-100 Upward movement of 10 positions. Previous week's starred positions are maintained without a star if the product is in a holding period. This will, in some cases,
block out products which would normally move up with a star. In such cases, products will be awarded a star without the required upward movement noted above. @ Recording industry Assn. Of America seal of certi-
fication as "million seller.”” (Seal indicated by bullet.) 4 Recording Industry Assn. Of America seal of certification as "“two million seller.” (Seal indicated by triangle.)

Sheet music suppliers are confined to piano/vocal sheet music copies and do not purport to represent mixed publications distribution. ABP = April Blackwood Pub.; ALF = Alfred Publishing; ALM =

BB = Big Bells; B-3 = Big Three Pub.; BP = Bradley Pub.; CHA = Chappell Music; CLM = Cherry Lane Music Co.; CPI = Cimino Pub.; CPP = Columbia Pictures Pub.; FMC = Frank Music Corp.; HAN =
PSP = Peer Southern Pub.; PLY = Plymouth Music; PSI = Publishers Sales Iinc.; WBM = Warner Bros. Music

Almo Publications; A-R = Acuff-Rose; B-M = Belwin Mills
Hansen Pub.; IMM = Ivan Mogull Music; MCA = MCA Music
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A reflection of National Sales and programming activity by selected dealers, one-stops-and-radio.stations as compiled by the Charts Dept. of Billboard.



THE CARS’ NEWALBUM CANDY-0O

CONTAINING THE SINGLE “LET’'S GO.” \

THE CARS DRIVE ANMERICA!

JUNE JULY AUGUST

B6/16 Denver, CO 7/2 Jacksonville, FLA 8/1 LaCrosse. WIS

6/17 Kansas City, MO 713 Mobile. ALA 8/2 Greenberg. WIS

B6/21 Houston, TX 7149 Jackson, MISS 8/3 Chicago. ILL

B/22 Arlington, TX 7/6 Jackson, MISS 8/49 Detroit, MICH

B6/23 Shreveport, LA 717 Memphis. TENN 8/5 St. Louis, MO

B6/24 Wichita Falis, TX 7/8 Nashville, TENN 8/8 Oklahoma City, OKLA

B6/27 Midland, TX 7/11 Lexington. KY 8/9 Tulsa, OKLA

B56/28 Austin, TX 7112 Charieston, KY 8/10 Omaha, NES

B6/29 Little Rock, ARK 7/13 Pittsburgh, PA 8/11 Pecatonia. ILL

6/30 New Orleans, LA 7/14 New Haven, CONN /12 Minneapolis. MINN
7/15 Newark (Columbus), OH 8/15 Marquette, MINN
7/31 Madison, WIS 8/186 Milwaukee, WIS

8/17 Springfield, ILL
8/18 South Berd, ILL
8/19 Cleveland. OH
8/24 New York. NY
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MANAGEMENT: FRED LEWIS DRGANIZATION PRODOUCED BY RODY THOMAS BAKER ON ELEKTRA HECDQDS AND TAPES a

©1979 Elektra/Asylum R A Warner C ations Co




Climax Arrives

-

The arrival of Climax Blues Band's hottest album is a special event. National Breakouts
and Top National Adds don't just bloom overnight. While Climax's new found success
is unprecedented, it comes as no surprise to veteran Climax watchers. From their for-
mation in Britain in 1968 through hit LPs (FM Live, Rich Man) and singles (“Couldnt
Get It Right') in the 70s, Climax have been steadily building toward a peak. That they've
reached it with Real To Reel is a thoroughly enjoyable conclusion.

[ ]
Climax Blues Band. Real To Reel. .. ...

Featuring the single

“Children Of The Nightime”... ...,

On Sire Records & Warner Bros. Tapes. Marketed by Warner Bros. Records, InC
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FOR WEEK ENDING JULY 21, 1979

~

Compiled from National Retail
Stores by the Music Popularity
Chart Dept. and the Record
| Market Research Dept. of
Billboard.

1 ARTIST
Title
Label, Number (Dist. Label)

| DONNA SUMMER
1Bad Girls
lCasaNanca NBLP 2 7150

SUPERTRAMP
| Breakfast In America
| A&M 3708

,IEARTH, WIND & FIRE
m
| e Fc 35730 (cBs)

CHEAP TRICK
Che’ag Trick At Budokan
| Eprc FE 35795

'ELECTRIC LIGHT ORCHESTRA
|scoverz
Jet F2 35769 (CBS)
CARS

Candy-0
‘Elzl\tva 5B 507

'RICKIE LEE JONES
Rickie Lee Jones
Warner Bros BSK 3296

| WINGS
Back To The Egg
Columbia FC 36057

KISS

Dynasty
Casablanca NBLP 7152

TEDDY PENDERGRASS
Teddz
PIR F2 36003 (CBS)

ANITA WARD
Songs Df Love
Juana 20004 (1K)

KENNY ROGERS
The Gambler
United Artists UALA 934

DIRE STRAITS
Commumique
Warner Bros HS 3330

BAD COMPANY
Desolation Angels
Swan Song SS 8506 (Atlantic)

THE KNACK
Get The Knack
Capitol SO 11948

THE WHO )
! The Kids Are Alright
| MCA 2:11005

| JOHN STEWART
Bombs Away Dream Babies
l RSO RS 305!

| KANSAS
Monolith
| Kershner FZ 36008 (CBS)

' PETER FRAMPTON
| Where | Should Be
| ABM 3710

' DAVID BOWIE
Lodger
| RCA AQUI-3254

UEEN
| Queen, Live Killer
| Elekira BB 707

CHARLIE DANIELS BAND
Million Mile Reflections
| Epic JE 35751 -

| MCFADDEN & WHITEHEAD
| P.1.R. )2 35800 (CBS)

| CRUSADERS
| Street Life
1 MCA 3094

ISLEY BROTHERS
Winner Takes All
T Neck PZ 2 36077 (CBS)

WILLIE & LEON
Dne For The Road
Columbia KC2 36064

JONI MITCHELL
ingus

| Asylum 5E 505

VAN HALEN

Van Halen II
Warner Bros HS 3312

SISTER SLEDGE
We Are Family
Cotilhon COT 5209 (Atlantic)

ATLANTA RHYTHM SECTION

* Polydor oS 6200

JOE JACKSON
Look Sharp

| ASM SP 4743
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| GERRY RAFFERTY
[ Night Dwl
United Artists UALA 958

' DIANA ROSS
The Boss
Motown M7 923

1

BEE GEES

ngts Having Flown
| RS0 RSt 3041

| SOUNDTRACK
The Main Event
] Columbia JS 36115
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STAR PERFORMER-LP's
registening greatest proportion
ate upward progress this week
ARTIST

Title )

Label, Number (Dist. Label)

DOGBIE BROTHERS
Minute By Minute
Warnar Bros BSK 3193

THE CARS
! Elektra 6E 135

1 |JAMES TAYLOR
Flag
1 Columbia FC 36058
35 |PEACHES & HERB
2-Hot
Polydor/MVP PD1 6172

'DOLLY PARTON

Great Balls Df Fire

'RCA AHL1 3361

|ABBA

Voulez-Vous

Atlantic SO 16000
CHUCK MANGIONE
An Evening Df Magic

THIS WEEK
LAST WEEK
Weeks on Chart
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Gordy G7 988 (Motown)
Pr| 49|16 |60
’ Disco Night
Arista AB 4225
ﬁ CARLY SIMON
' | E»Ekyua SE 506
46,

BLONDIE
Parallel Lines
Chrysahs CHR 1192

IAN HUNTER
You're Never Alone With A
' Schizophrenic

Chrysahs CHR 1214

or || Lo
) | Devotion
| I | ASM SP 4771
| WAYLON JENNINGS
Greatest Hits
| RCA AHL] 3378
7 | THE JONES GIRLS
The Jones Girls
i | | PIR 12 35757 (CBS)
| 5135 |Poco
! i Legend
‘{ MCA AA 1099

STEPHANIE MILLS
What Cha Gonna Do With My

ove
) 20th Century T 585 (RCA)
|

| 28 8 | TED NUGENT
| { State of Shock
[ ] Ewcre 36000

60 [ 11 jau_acxroor

47|

49 40|12
52

1 |

59 | 10

| Strikes

Atco SD 38112 (Atlantic)

8
I
|
!
| 41|10 |PATTI SMITH
| | Wave
| | Ansta AB 4271
56 | 16 ' SPYRO GYRA
Morning Dance
{ Infimty INF 9004 (MCA)
64 | 15 |RAYDIO
Rock On
| Ansta AB 4212

6 | THE ROCHES
| | Warner Bros BSK 3298

67 3 K.C. & THE SUNSHINE BAND
{ Do You Wanna’ Go Party
| Tk 611

ELTON JOHN

The Thom Bell Sessions
MCA 13921

DIONNE WARWICK
Dionne
Ansta AB 4230

75 4| BRAM TCHAIKOVSKY
Strange Man, Changed Man
| Polydor/Radar PD1 6211

46 8 | CON FUNK SHUN
and

y
| Mercury SRM | 3754

NEIL YOUNG
' Rust Never Sleeps
. Reprise HS 2295 (Warner Bros )

3 | BLUE OYSTER CULT
| Mirrors
| Columbra JC 36009

VAN HALEN
| Warner Bros. BSK 3075

BOGTSY'S RUBBER BAND
This Boot Is Made For Funk-N
| Watner Bros BSK 3295

' REX SMITH
Sooner Dr Later
Columbia JC 35813

69 61| 43 |STYX
Pieces Df Eight
ARM SP 4724

70/ §2| 39 BILLY JOEL
52nd Street
l Columbia FC 35609
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ARTIST
Title

| Weeks on Chart

[Lou RawLS

Let Me Be Good To You
PIR J2 36006 (CBS)

THE JACKSONS
| Destm;
Epic IE 35552

EARL KLUGH
Heartstrings
United Artists UALA 942 (Caprtol)

157 8
|
72 63 32

s

74, 74, 15  GRAHAM PARKER

| i | Squeezing Dut Sparks
L ] ' Aiista AB 4223
75! 54 11  BOB DYLAN

[ Bob Dylan At Budokan
Columbia PC2 36067

oy IS ROBIN WILLIAMS
Reality What A Concept
| Casablanca NBLP 7162

76 45 |DONNA SUMMER
Live And More
Casablanca NBLP 7119

ORIGINAL BROADWAY CAST
Sweeny Todd
RCA/Red Seal ABL2 3379

ROBERT FRIPP
Exposure
{ Polydor PDI 6201

VILLAGE PEOPLE
Go West
Casablanca NBLP 7144

!

l | JOURNEY
{ { Evolution

t Columbra FC 35797

TRIUMPH
Just A Game
| - RCA AFLI 3224

83| 83 9 |FLASH IN THE PAN
| L Epc JE 36018

84' 84 | 29 | DIRE STRAITS
Dire Straits
| { Warner Bros BSK 3266

82 | 10 | NEW ENGLAND
| Infinity INF 9007 (MCA}

4
1ir | ICTIZEN) | ROBERT PALMER
I Secrets
| |

Island ILPS 9544 (Warner Bros.)

7]
7s+ 8|7
1

79
t |
! |
80

8l

82

85

87 87 12 |MARSHALL TUCKER BAND
Running Like The Wind

Warner Bros. BSK 3317

ROY AYERS
Fever
| Polydor PD1 6204

frils 2 NICK LOWE
Labour Of Lust
4 Cotumbia JC 36087

EMMYLOU HARRIS
Blue Kentucky Girl
| Warner Bros. BSK 3318

91 88 1% GEORGE BENSON
1 Livin‘ Inside Your Love
! | Warner Bros 288K 3277

| PAT TRAVERS BAND
’ {
93 77| 10
|

88 92 9

T
% 8 12

Go For What You Know
Polydor PD1 6202

!UP BAND
‘The Gap Band
Mercury SRM1-1 3758

FRANK ZAPPA
Sheik Yer Bouti
| Zappa SRZ-2-1501 (Mercury)

12 | PAT METHENY
[ New Chautauqua
| ECM 1 1131 (Warner Bros )

TEENA MARIE
Wild & Peaceful
__Gordy G7 986 (Motown)

MINNIE RIPERTON
innie
| Capitol SO 11936

RONNIE MILSAP
Images

RCA AHL1-3346
ROD STEWART

Blondes Have More Fun
Warner Bros. BSK 3261

9 39 18
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|

%, 9 12

9 97| 10

98 98 6

99 9 31

mm 2

101 100 = 33

t
| A TASTE OF HONEY

Another Taste
Capitol SO 11951

GEORGE THOROGOOD
Move It On Over
| Rounder 3024

102 95 21 POLICE

, Dutlandos D'Amour
I_A&M SP 4753

ROCKETS
RSO RS} 3047

5 | CAROLE KING
Touch The Sky
[ Capitol SW 11953
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In a music world full of rock, jazz, disco, fusion, funk, R&B, salsa,
and a dozen other categories, Gato Barbieri has re-invented

—— N N Y

EU 1. The newest album from G

Produced by Jay Chattaway Associate Producer: Michelle Barbieri

PR s .
& A Y 4 “ 4 y N b

TOUR DATES.
8/4-5— Washington, D.C. « 8/6— Norfolk, Va. ¢ 8/7— Charlotte, N.C. » 8/8 —Atlanta, Ga. » 8/ 9— Orlando, Fla. « 8/ 10— St. Petersburg, Fla)

8/ 11— Miami, Fla. « 8/ 13— New Orleans, La. « 8/ 14— Dallas, Texas ¢ 8/ 15 —Austin, Texas » 8/ 17— Denver, Colo. « 8/ 18— Telluride, Colo.

8/20— Tempe, Ariz. » 8/21—San Diego, Ca. « 8/22-23—L.A. Ca. » 8/24-25—San Francisco, Ca. « 8/ 26 —Santa Cruz, Ca.
William Morris Agency /NY 1979 A&M Records. Inc. All Rights Reserved.
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Disco Forum In N.Y.

® Continued from page |

of the Forum registrants are disco
DlJs.

More than 1.000 participants
flocked to the Forum site from Eu-
rope, Mexico, Canada, the U.S. and
even lceland to attend the four-day
round of panel discussions that
probed every aspect of the disco
scene. A last-minute crush of regis-
trants was attributed to the fact that
the next two disco forums won’t be
held here, a city many regard as the
disco capital of the world.

In his opening remarks, Kline ze-
roed in on those who doubted that
the “disco fad™ would last, noting
that it was now a well-cstablished
*part of the music industry’s main-
stream.” A look at Billboard’s Hot
100 indicates that almost half of the
songs are disco-oriented, he told the
gathering.

“The world of music is experi-
encing the fusion of popular
rock’n’roll and disco in a brand new
synthesis just now being felt.” Kline
said. "And it's only the beginning.”

In the past five years. he went on,
disco has brought America back to
the dance floor. and changed the di-
rection of pop music from an ana-
Iytic. intellectual trend toward a new
“catering to the senses.” He said the
disco scenc reflected the rising im-
portance of “the singles lifestyle and
the urban experience.”

“It is only since the popularity of
disco that a sensc of style and dress-
ing up has resurfaced in a popular
culture once ruled by T-shirts and
blue jeans.” Kline noted.

But what will happen to the
unique disco identity when we enter
the era of “mass-market™ disco in
the 1980s? Kline asked. urging the
audience to remember that the ftu-
ture of disco was in their hands.

“The dance floor is starting to get

awfully crowded.” he warned.
“Record company after record com-
pany is entering disco production.
The glut of product is inevitable.
With the non-stop growth of disco
the number of releases will continue
to increase.

“Neil Bogart told you last year the
power was yours,” Kline said. ~In
this year of recognition | say the se-
lection is yours.

“Disco started as the sound of the
street,” Kline said. “1t must maintain
its carefully cultivated contact with
the people to retain its vitality as a
popular music. The future of disco
music, its artistic and commercial di-
rection. is up to you.”

Turning to the subject of disco ra-
dio. Kline pointed out that “as disco
becomes increasingly mass-mar-

. keted, radio plays a larger and larger

role.”

One spin on one of the country’s
top ranked disco stations in New
York or Los Angeles during drive
time reaches more people “than if
the song was played simultaneously
in every disco in America,” Kline
said.

“Obviously, both the ¢lub spinner
and the consumer are going to have
some kind of impact on what these
stations choose to play.” he contin-
ued. “Obviously also. the club spin-
ner is reflecting the tastes of his
clientele when he chooses what mu-
sic to play.

“He is the barometer, the key to
what the radio stations will even-
tually play themselves,” Kline said.

Kline also reminded the audience
that although the disco radio format
is still “being tested.” with the
“proper fine tuning” it could “be-
come its most successtul as well.”

Complete coverage of Billboard’s
International Disco Forum VI will be
carried in a forthcoming issue.

Label Preparing 12-Inch ‘Hustle’

NEW YORK-The late Van
McCoy's seminal disco hit of 1974,
“The Hustle,™ is soon to be available
as a |2-inch disco record.

Hugo & Luigi. on whose Avco la-
bel the recording was originally re-
leased, are presently in the process of
“rebuilding” the original recording,
which ran 3% minutes, into a six or
seven-minute track.

According to the veteran produc-
ing team, McCoy. who died of a
heart attack on July 6, had visited
Hugo & Luigi's H&L Studios in
Englewood, N.J., a few weeks before
to discuss ideas on the new “Hustle™
version.

For the past several years, the pro-
ducers note. they've been receiving

® Continued from page 4

requests for a new disco version, par-
ticularly from their label representa-
tives in Germany and England.
While the pair's H&L Records no
longer functions in the U.S., the la-
bel still releases product abroad.
They will seek to make a deal with a
U.S." label upon completion of the
project.

The team says its “rebuilding”
process will entail the addition of a
more modern disco sound. including
a re-mix. the use of a Syndrum,
which provides a synthesized drum
sound, a “little Moog™ and another
drum.

The original “Hustle™ recording
reportedly had worldwide sales of
nine million copies.

Late General News

NARM may ashcan the separate annual awards to the
nation’s best retailer and rackjobber. The new policy
would honor one best merchandiser annually. Grapevine
has rival disgruntled rackjobbers behind the shift to one
central award after Lieberman Enterprises, Minneapolis,
monopolized the rack trophy for the first three years. . ..
Look for CBS Records to announce some important
changes in its basic pricing when it finally makes its al-
bum prices public. It appears the bulk price hike will be
larger than that accorded to the pick-and-pack customer.

Now it’s Artie Mogull and MCA Records huddling
over a production deal for the former UA Records na-
bob. Pat Pipolo would oversee Mogull product promo-
tionally nationally, with Wally Shuster mentoring the
music publishing side for the Moog. ... Watch for an
NBC-TV special in November, “Top Ten,” produced by
Chris Bearde and Jim Aubrey, which will focus on not
only top 10 hits, but also topflight entries in all fields.
Show is presumed to be a pilot that could enter midsea-
son 1980. ... Universal’s “Blues Brothers™ movie, star-
ring. of course. John Belushi and Dan Aykroyd, has
Aretha Franklin, Cab Calloway, James Brown and Ray
Charles. . .. More than 15,000 turned out for the third
annual *Oz Battle Of Bands™ July 4 in the parking lot of
the Eastwood Mall, Birmingham. The crowd was so huge
that David Kaye and Steve Libman of Emerald City Rec-
ords, Norcross, Ga., and WKXX-FM, Birmingham, will
stage the 1980 cvent at a much larger site there. DJs
Steve Price and Steve Davis hosted along with Oz’s Mike
Auburn. Pegasus topped the bands. with Joker and Babe
placing second and third. respectively.

The Hot 100 Hustle: Disco-flavored 45s dominate
Billboard’s top singles. But dig how rock packages like
Dire Straits, the Knack, the Who and Queen are the fast-
est movers on the album chart. .. . Is there a move afoot
to ban pricing in album advertising paid for by certain la-
bels? ... Industry wags are having a field day trying to
guess which industry mahofts are the inspiration for
some of the characterizations in “Triple Platinum,” a
Dell paperback that dwells on the seamier side of the
business. Writer is Stephen Holden, who once toiled in
a&r for RCA and is now a rock music writer. . . . Plus 4 Pro-
ductions Studios outside Montreal may be the world’s
and certainly Canada’s first solar-powered recording stu-
dio. The MCl-equipped 24-track room was desgined by
John Storyk’s Sugarloaf View tcam and features a green-
house and overall design derived from Mayan archi-
tecture.

The Macon Massacre? That's what some insiders are
calling the situation at Capricorn Records which has
been following the lead of such labels as CBS and Elek-

InsideTrack

tra in slashing some employes. Among those rumored
on the way out are Ted Senters, the label’s treasurer.

Track erred in reporting about an auto collision in At-
lanta. Ga., June 26 involving Nigel Olsson (Billboard.
July 7. 1979). Ollson, hospitalized with multiple injuries.
has been routinely charged with unintentional vehicular
homicide under the motor code there, which is a mis-
demeanor. According to police. the accident, which
killed Charles E. Strain, 58, of Atlanta, occurred atan in-
tersection marked by a stop sign, partially hidden by
vegetation.

Alexander Hodges, president of Paragon Agency, has
been chosen by President Jimmy Carter to represent the
U.S. at the independence ceremonies for the Gilbert Is-
lands, which received their independence under a UN.
mandate from Great Britain Thursday (12).. .. In order .
to cut down violence in London discos. the Greater Lon-
don Council is proposing establishment of a code with
the aid of police and disco operators there. ... Police
gathered two bits of evidence about thieves who broke
into Arbitron’s New York office safe last week. They were
after money and not diaries. They found the radio they
took from another nearby office tuned to hard-rocking
WPIX-FM. ... Snuff Garrett and Richard Perry hosted a
$25 per person buffet western style Saturday (14) in Hol-
lywood to benefit the Sherwood Oaks Experimental Col-
lege. ... Greg Howard is the new general manager at
KKTT-AM, Los Angeles and Alvin John Waples most
recently at KRE-AM, San Francisco. replaced Walt
“Baby” Love as program director.

An Elektra/Asylum spokesperson denies that the
Eagles’ new single-pocket album, now in the mixing stage,
will come at $9.98 list. Target date for the package now is
“September-October.™ ... Now Casablanca Records’
film wing will distribute its films through Universal Pic-
tures. . .. Chuck Berry was sentenced to 4 months at the
Lompoc (Calif.) prison farm and ordered by Federal Dis-
trict Judge Harry Pregerson to give 1.000 hours of com-
munity service, which would include benefit concerts,
for income tax evasion.

“Chorus Line” will become a movie at Universal, with
Allan Carr producing. Carr manages Marvin Hamlisch.
... RIAA and NARM will be working in much closer
communion in a joint combat against tape piracy and
record counterfeiting.

KNBC-TV, the NBC owned station in L.A. ran a five-
parter on the record business last week in its 6 p.m. news
hosted by Boyd Matson. One of the interesting com-
ments came from Gloria Gaynor who said in talking
about disco music, that its “sophisticated rhythms™ were
much harder for whites to dance to than blacks.

Lieberman: $2.4 Mil Return Potential

nications department at Altec Lansing. .. . Alan H. Kress is promoted at RCA
to director of business affairs for RCA SelectaVision Videodisks. He is respon-
sible for negotiations and contracts relative to the acquisition of programs for
videodisks. Formerly, he was with RCA Records law department. ... Guy
Thomas is the vice president of creative services for Kragen & Co. Prior to this,
Thomas was media coordinator for the music division at the Rogers & Cowan
public relations. . . . Daniel W. Harris steps into the new position of manager
for new market development for Sony Video Products Co. Formerly a market-
ing specialistin the professional audio products division of Sony, he is based in
New York. . .. Fred Wahlstrom is the manager of public relations for the Sony
Corp. of America. Prior to this, he was account supervisor for March Five, Inc.
and director of public relations and advertising for Videorecord Corp. of
America. . .. Kent Davidson takes over the new position of vice president of
marketing for the Craig Corp. Formerly, Davidson was in the marketing divi-
sion of General Electric. . . . At Pacific Video Industries, Henry named account
executive. . . . Robert Lombard named associate producer and director of sales
for Kramer/Rocklen Studios. a music-oriented film and videotape production
company. . . . Ruth Schechter tabbed vice president of Lee Canaan Associates.
a publicity firm in the entertainment field. . . . Dennis Handa appointed prod-
uct manager for Fender guitars, amplifiers and professional sound products.
He had been Western sales director at the firm.

® Continued from page 3

constantly being processed. a seven-
to-nine-day backlog remains con-
stant.

Schmid finds it difficult to accu-
rately estimate the greater degree of
accuracy and the acceleration of
handling the innovation has applied
to the traditionally difficult returns
processing.

Licberman instituted the conver-
sion from a part-time six-year-old
Chicago returns operation to the
full-time Indianapolis center late in
1978.

At that time the flow of returns
was swollen with recently acquired
ABC Record & Tape rack merchan-
dise and a mounting return caused
by sagging 1978 holiday volume,
Schmid explains.

But the application of the assem-
bly line technique has improved
greatly the pesky returns problem,
states Harold Okinow, president of
Lieberman Enterprises.

In Indianapolis, total concentra-
tion is on returns. Pete Richards, na-

tional director of warchousing and
traffic. pledged the center would pay
for itself in its first six months. The
promise was fulfilled in the first two
months.

There are cight receiving dock
doors. each equipped with a 40-foot
manual conveyor belt. As cach sepa-
rate truck shipment arrives. a receiv-
ing clerk verifies the carton count,
signs the freight bill and fills out a
receiving report, which lists the cus-
tomer return authorization number
of the shipment.

To isolate ecach return, the first
carton of each shipment is flagged
with a yellow pennant while the last
carton carries a red pennant.

It there is a mistake in the ship-
ment, in that it is a partial or there is
merchandise missing. a green pen-
nant is placed alongside the yellow
pennant.

Each- of the dockside conveyors
links into a 400-foot accumulation
conveyor. The accumulation con-
veyor is new technology for the in-
dustry. improving upon the old rub-

Pickwick Plans Retail, Rack Meets

MINNEAPOLIS—More than 600
executives and management person-
nel representing the retail division of
Pickwick International here convene
July 29-Aug. 2 for training and de-
velopment sessions at the Diplomat
Hotel, Hollywood, Fla.

On the rack sales side, a top man-
agement team is slating four regional
meetings wherein home office brass
will work with local staffs. No dates
are set yet for the meetings to be
held,in,Minneapolis, St.. Louis, At-
lantatand dn-asyetlindetermined

site in California.

Theme of both the rack and retail
conferences is “Pickwick Believes
In You.”

Waylon Jennings and the Com-
modores are scheduled to appear
at the retail conclave.

It’s understood that the thrust of
the meetings will be internal, with
little participation by suppliers.

The present number of Pickwick
Musicland retail outlets is about
420, with 30 expected to open before
1980.

ber conveyor belt by eliminating the
constant bunching up of cartons as
they proceed down the line.

The conveyor belt takes the truck
shipment's cartons to one of 12
double checkin lanes, manned by ei-
ther one or two girls dependent upon
the flow of goods. Here. each carton
of the shipment is opened. Paper-
work. documenting the contents of
the shipment, written by the local
Licberman salesperson. is verified
with the contents of each carton.
Upon verification, the customer
credit is keypunched into the com-
puter immediately.

The cartons’ contents are then
separated into four categorics: LPs,
prerecorded tapes, 45s and acces-
sories. Each is set up in the ware-
house in a different geographical
area.

Indianapolis was chosen as the
most strategic geographical location
by Lieberman because it is conven-
ient to Terre Haute, where Polygram
Distributing and CBS returns are re-
cetved and to Jacksonville, IlL.. Capi-
tol: Pinckneyville. lll.. MCA; and
Bensenville, I, WEA.RCA’s return
center is in Indianapolis.

Pendergrass Deals

® Continued from page 4

George Woods has been named
chairman: Lee King, vice president:
Bill Washington, treasurer: Louis
Moore, secretary. Leonard Rowe,
sergeant-at-arms: chairman of nego-
tiations is Lewis Grey and members
of the negotiations committee are
Alvin Heymond, W.G. Garrison and
Daryle Brooks.
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