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Elvis Evokes Worldwide Death 
Radio Forum Probes Marts 

NEW YORK -The I Ith annual Billboard International Ra- 
dio Programming Forum opens this week with a stellar lineup 
of top executives from both the radio broadcasting and record- 
ing industry meeting head -on to probe challenging issues. 

After an opening day on Wednesday of registration and a 

cocktail party the Forum gets down to business Thursday with 
a keynote opening address by Warner Bros. executive vice pres- 
ident Stan Cornyn. 

The roots of radio will then be traced next by an all -star 
panel under the heading "The Impact Of Radio Today And 
How It Got There." Participating will be consultant George 

(Continued pro page 20) 

TOBY BEAU is the brand new rock and roll band that's composed of 

(I. to r.) Rob Young, Ron Rose, Danny McKenna, Balde Silva and Steve 

Zipper. Their smash single, "My Angel Baby" (RCA PB 11250), from their 

hit album "Toby Beau" (RCA AFL1 2771), is streaking for #1. 
(Advertisement) 

The anniversary of Ilvis Presley's death on Aug. 16, 1977, k 
being marked in the U S. with special radio tributes, a fan con- 
vention in Las Vegas, special ceremonies and activities in Mem- 
phis, his hometown, plus overseas remembrancer.. All of these ac- 
tivities are detailed in tt is issue. The first story appears below. 
Others appear on pages 16, 18 and 75. 

By RAY HERBECK JR. 

LOS ANGELES - V1,I or market radio statior s will unleash a 

tidal airwave of Elvis '-eslev "programming to nark the first - 
year anniversary of the singer's death Aug. 16, 977, according 
to a Billboard survey. 

However, a change is programming tone indicates a general 
( Continued on page 16) 

ASCAP IS PLAINTIFF 

1st Jukebox C'right 
License Suit In N.Y. 

Date Tributes 
Firm Bows `Custom' Tapes 

By JOHN SIPPEI. 

LOS ANGELES -The ability to custom c eat, one's own cas- 
sette or 8 -trick is the central idea behind "Sound Choice" a 

service of Franklin Industries. For $7.98 the customer via mail - 
order can select the 12 singles of his choice Ind have delivered 
his custom c-eated tape package. 

Initial product offered is from ABC Reccrds. 100 hits being 
pitched via a full page ad in People Magazine, 300 offered via 
two pages in TV Guide. 

Consumers a-e urged to send in 50 cents for a 1.200- selection 
( Continued on page 74) 

By ROBERT ROTH 
NEW YORK -ASCAP has fiLd its first suit against I jukebox operator for 

failure to comply with the liceising requirements of t)-e new U.S. Copyright 
Act. 

Seven publisher members are listed as plaintiffs in ae suit filed in the U.S. 
District Court for the Southerr District of New York. 

Although only one jukebox .s involved, five corporate and two individual 
defendants are named. The jukebox, located at a restac rant called Cafe 72 at 
304 305 E. 72d St., Manhattan -vas alleged to have been furnished by Para- 
mount Automatic Machines Corp. and four other firms all of whose names be- 
gin with Paramount. 

Individual defendants, Carry n Brachetta and Harry Kolodny. are alleged 
to be presidents of the firms. 

Section 116 of the law, which look effect Jan. 1, 1978, provides for a compul- 
sory license for jukebox operators providing the operator registers the box with 
the Copyright Office, pays the rec uired fee of$8 and displays the required cer- 
tificate on the box, "in a position 'here it can be readily examined by the pub- 
lic." (Continued on page 87) 

TURN ON TO SWITCH -Motown's newest supergroup Aptly named for 

t eir individual ability to play a variety of instrument and switch lead 

and back round vocals, Switch is creating a rrajor sensation with their 

charted singe "There'll Never Be" (G- 7159F) from their debut album 

"Switch" (G7- 980R1). Switch -turn 'em on! On Mobwn Records and 

Tapes. (Advertisement) 

(Advertisement) 

Watch out for Kenny Loggins. 
His new album, "Nightwatch ',' JC 35387 

features the smash single "Whenever I Call You ̀ Friend'." 3.10794 

It's a duet with Kenny and a fabulous, famous female singer. 
And, of course, you know to watch out for Kenny on his tremendous tour. 

On Columbia Records and Tapes. 
Produced by Bob Janes. A Tappan Zee Production. 

Management: Larson & Recor Associates, Los Angeles Loktrog: ICM 
e 

"Columbia;' [It are trademarks of CBS Inc. © 1978 CBS Inc. 
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Paul Jabara wrote Donna Summer's #1 
giant hit, "Last Dance," starred in the 
summer's comedy hit, "Thank God It's 
Friday" and now to follow up his brilliant 
album, "Shut Out," Paul's 2nd album 
has arrived .. . 

And it's just a matter of time 

KEEPI L 

by 
Paul Jabara 

on 
Casablanca Record and FilmWorks 

Produced by Bob Esty 

Includes the new single Take Good Care 
My Baby /What's A Girl To Do Also Last 

d T_ sped In A Stairwa from 
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Billboard photo by Brian D. McLaughlin 
PICTURE DISKING -A technician works at the slow manufacturing process 
for making picture disks of "Sgt. Pepper's Lonely Hearts Club Band" at Har- 
old F. Dague's pressing plant in Southern California. Capitol Records is mak- 
ing a substantial number of the original Beatle LP commercially available in 

this configuration. 

4 Labels Tackle 
Task Of Turning 
TV Acts Tuneful 

By ADAM WHITE 
NEW YORK -The task of turn- 

ing television talent into credible 
recording stars is occupying the at- 
tention of four labels this summer. 

Each is aware of the difficulties 
involved -prime time popularity on 
the small screen does not automati- 
cally translate into disk sales -and is 
attempting to overcome them with 
custom -built promotion efforts. 

Leading the pack is Capitol 
with "Charlie's Angel" Cheryl Ladd, 
whose album bows on Billboard's 
Top LP & Tape chart this week, and 
whose single, "Think It Over," 
climbs to a starred 48 in its fourth 
week on the Hot 100. 

RCA is busy working Kristy & 
Jimmy McNichol, teen stars of 
ABC -TV's "Family" and the syndi- 
cated "Hollywood Teen" series re- 
spectively, with their "He's So Fine" 
45 (currently up to 70 on the Hot 
100) and an album containing that 
hit. 

Epic is boosting Lynda "Won- 
der Woman" Carter with her label 
debut, "Portrait," spearheaded by a 
single, "Toto." 

And Venture Records, the new 
outfit formed by veteran producer 
Tony Camillo and personal man - 

(Continued on page 75) 

Cieneal News 

CBS Envisions ASCAP, 
BMI TV Licensing Bypass 

By MILDRED HALL 

WASHINGTON -A CBS brief submitted to the Su- 
preme Court last week boldly envisions a future bypass 
of ASCAP and BMI licensing of television networks. 

CBS says this could happen if the high court leaves 
undisturbed a 1977 U.S. Appeals Court decision that 
blanket licensing constitutes "price fixing" unless per- 
use option is included. 

CBS asks the Supreme Court to reject certiori peti- 
tions of licensors ASCAP and BMI for review of the 
Appeals Court ruling. The network pictures an end to 
the "price fixing" of blanket licensing, and foresees a 
"competitive marketplace" for music licensing of tv 
networks. 

Petitioning licensors ASCAP and BMI.were shocked 
by the 1977 Appeals Court overturn of an earlier favor- 
able U.S. District Court decision in New York, exoner- 
ating blanket licenses from any price fixing stigma. 

The licensors' briefs, submitted earlier to the Su- 
preme Court, say the Appeals Court decision would in 
effect disrupt all music performance licensing at home, 
and ruin the structure of international music exchange. 

CBS wants to have the present licensor "cartel" 
structure removed -with network music licensed by di- 
rect negotiations with publishers in the same manner 
as mechanical fees, sheet music, performance rights for 
music in movies and other uses. 

The CBS brief admits that if the injunction it seeks 
results in such direct negotiation, there are no facilities 
presently in existence for processing it. The injunction 
would have to be deferred long enough to permit their 
creation. 

CBS denies the ASCAP charge that the network has 
refused to pay licensing fees on uses since March 31, 
1978. CBS says it wants to pay, and has offered to make 
voluntary payment, "but on a different basis from the 
licensors' extortive system." CBS says ASCAP rejected 
the offer. 

In conclusion, the network says the timing is wrong 
for a Supreme Court appeal because the lower court 
has yet to act on the "relief' aspect of the CBS injunc- 
tion case against the licensors. 

Tribunal Issues Jukebox Rules 
2 -Step Process For C'right Owners To Get Royalties 

WASHINGTON -The Copyright 
Royalty Tribunal has set out pro- 
posed rules for music owners en- 
titled to jukebox royalty from the 
compulsory licensing royalty pool to 
be distributed by the commission. 

The proposed rule requires a two - 
step process. 

In the month of January of each 
year, star/1'11g in 1979, copyright 
owners and music licensors would 

tile only statements identifying them 
as bona fide claimants. 

Required are name and address, 
and an agreement to accept Tribu- 
nal distribution decisions, except in 
case of judicial review permitted un- 
der the law, to be made on the basis 
of the record before the Tribunal. 

Claimants can file singly or 
jointly, and performance rights so- 
cieties would not have to include 

NARM Orders Feasibility 
Survey Of Bar Coding Use 

By ALAN PENCHANSKY 
CHICAGO -A significant step 

toward record industry bar coding 
implementation was taken last week 
by the National Assn. of Recording 
Merchandisers with the commis- 
sioning of an outside consulting 
agency to prepare a major feasibility 
study. 

According to Joe Cohen, NARM 
executive vice president, the associ- 
ation will distribute a universal 
product code manual for the record 
industry at the end of 1978, and dra- 
matize the findings of the report in 
an audio /visual presentation at next 
year's convention. 

The study will include a broad ed- 

ucational introduction to bar coding 
as it applies to the industry, at the 
same time that it lays groundwork 
and maps out actual industry appli- 
cations with cost estimates, Cohen 
stated. 

The decision to commission the 
study, Cohen says, was prompted by 
the industry's slowness to come to 
grips with bar coding -a technology 
that he says will have "far- reaching" 
implications for all segments of 
manufacturing, wholesaling and re- 
tailing operations. 

"We're all aware of it but we're 
not going anywhere," observes Co- 

(Continued on page 86) 

separate lists of members entitled to 
shares. No financial estimates of 
shares are needed at this stage. 

By Nov. 1 of each year, those who 
filed in January can put in their 
claim for a proportionate share of 
the royalty pool. The claim must 
have "support and justification," 
plus whatever special information 
the Tribunal may require by regu- 
lation or order. 

If a general agreement on sharing 
is reached among the parties in the 
period between the January filing 
and the Nov. 1 deadline for royalty 
claims (as Congress had hoped) 
claimants could skip the justifying 
information. 

The last possibility seems pretty 
remote, as Tribunal chairman Tom 
Brennan points out. As of now, the 
Tribunal sees little prospect of such 
agreement being reached. 

The Tribunal's proposed rule at 
this stage takes no stand as to what 
the best evidence for claiming music 
share based on jukebox play will be. 

ASCAP and SESAC claim that 
random surveys would be the best 
evidence which they feel should be 
based on actual performances. 

BMI would be willing for distri- 
bution to be made on the basis of 
weekly trade paper charts rating 
music popularity. 

MILDRED HALL 

WEISER WANTS `FAIR SHARE' 

SESAC Will Launch Pop Drive With Office In L.A. 
By RAY HERBECK JR. 

LOS ANGELES -Symbolic of 
SESAC's determination to move 
more heavily into contemporary 
music is the opening here within a 
month of a West Coast regional of- 
fice for the performing rights organi- 
zation. 

"The pop field is certainly 75% to 
80% concentrated on the Coast," ex- 
plains SESAC president Norm 
Weiser, "so we need a physical pres- 
ence here as a key part of our move 
into this area." 

SESAC. has maintained head- 
quarters in New York since its 
founding in 1931 and has supported 

a vigorous gospel /religious and 
country staff in Nashville since 1964, 
Weiser says. 

"But although Ed Wilder has 
worked as our field representative 
out of his home in L.A. for many 
years," he continues, "we have not 
had until now an active affiliations 
manager -or a place out of which 
one could operate" 

Wilder will continue to work with 
licensees in the 11 western states, but 
now from the new location on Sun- 
set Blvd. 

Recruiting new talent in the form 
of writers and publishers and work- 

ing with talent already affiliated 
with SESAC will be Kathy Cooney. 

"Eventually, we'll have a full staff 
in the office," he says. "But for now, 
Kathy will also pretty much be man- 
ager. Right now we just want to get 
an office moving." 

Weiser points out that within the 
next few months "some substantial 
affiliations in the pop field" will be 
announced by SESAC, and he feels 
it essential to have a "physical pres- 
ence" in the area as a result. 

"Of course, we have had affilia- 
tions on the West Coast for some 
time," he adds, noting they are pri- 

manly in the gospel or religious 
fields, in which he claims SESAC is 
number one among rights organiza- 
tions. "But to move into pop, it is a 
must to open an operation here." 

Weiser says the move is his first 
major action since being elected 
president last April, following his 
entry into SESAC as a consultant in 
January. Previously, he was a senior 
vice president of Polygram -U.S. and 
president of Chappel Music 81/2 

years. 
"We're not out to buy up the 

world," he concludes, "but simply 
gain our fair share of the market." 

NARM Beefs Up 

Pursuit Of Black 

Dealer In Meets 
By JEAN WILLIAMS 

LOS ANGELES -The National 
Assn. of Recording Merchandisers is 
intensifying its pursuit of black deal- 
ers into its fold through special pro- 
grams, reports Joe Cohen, executive 
vice president of the organization. 

NARM has invited more than 200 
dealers to its 18 regional meetings 
now in progress. "We had a list of 
dealers compiled last year from our 
meetings in Boston, L.A. and Chi- 
cago and have added to that list 
dealers recommended by manufac- 
turers," Cohen says, "Many of them 
are dealers we have never con- 
tacted." 

The manufacturers advisory com- 
mittee of NARM established a sub- 
committee which works with Cohen 
on the development of the list of 
dealers. Members of this group in- 
clude Oscar Fields, WEA; LeBaron 
Taylor, CBS; Tom Draper, Warner 
Bros.; and Ron Moseley, formerly of 
RCA. 

"We have sent these retailers a 
(Continued on page 75) 

U.K. RADIO 
GROWTH PLAN 

By NICK ROBERTSHAW 
LONDON -Many more local ra- 

dio stations will be on the air within 
the next five years in the U.K. That 
is the prospect held out by the Brit- 
ish government's recently published 
White Paper, and both the Inde- 
pendent Broadcasting Authority 
and the BBC are ready with plans 
and locations. At least one new sta- 
tion should be operational by 
Christmas 1979. 

The White Paper calls for a work- 
ing party to be set up as a matter of 
urgency to discuss locations, fre- 
quencies and other details. IBA rep- 
resentatives will negotiate with BBC 
officials under the chairmanship of 
the Home Office. 

IBA disappointment at not being 
awarded the fourth television chan- 
nel has been softened by the White 
Paper's endorsement of its activities 
in the local radio field. The Author - 

(Continued on page 68) 
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General News 

BMI Admits 91 To Million Performance Roll 
Swells List 
Of Charted 
Hits To 302 

NEW YORK -Ninety -one new- 
comers have joined EMI's honor roll 
of million performance songs, ac- 
cording to the organization's latest 
survey, which runs up to and includ- 
ing June 30, 1977. 

They bring the total of tunes 
which have stacked up one million - 
plus radio and television perform- 
ances to 302. Previous survey ran to 
June 30, 1976. 

Figures are determined from 
logged reports of some 500,000 
hours that are annually submitted 
by U.S. radio and tv networks, plus 
local AM and FM outlets. 

BMI, which has licensed more 
than one million songs since its 1940 
inception, has published a new bro- 
chure containing the 302 contenders 
by title, composer(s) and pub - 
lisher(s). 

The latest million- performance ti- 
tles include such vintage works as 
"It's No Sin," "Ballin' The Jack," 
"Song Of The Islands" and "I. Won- 
der Who's Kissing Her Now," along- 
side more recent compositions like 
"I Can Help," "Candida," "Mandy" 
and "When Will I See You Again." 

Leading publisher among the 91 
is Unichappell Music Inc., with nine 
songs, followed by E.B. Marks with 
six. 

Leading songwriter is Elvis Pres- 
ley, who has co- composer credits on 
three titles, two with Otis Blackwell 
("Don't Be Cruel" and "All Shook 
Up ") and one with Vera Matson 
( "Love Me Tender "). 

Other twin -timers include Kenny 
Gamble and Leon Huff, Paul 
McCartney (one tune co- written 
with John Lennon) and Antonio 
Carlos Jobim. 

Surveying the entire 302 BMI -li- 
censed works, Paul McCartney leads 
with one dozen, John Lennon with 
1 I, Norman Gimbel with nine and 
Paul Simon with seven. 

The achievement of one million 
performances means that a song of 
an average three minutes in length 
has been on the air at least 50,000 
hours. 

The new listing of one million per- 
formance songs represents well over 
15 million hours of airplay. 

Finally, among the songs most 
recently added to the BMI list is 
"Flying Home," co- written by Li- 
onel Hampton. At this year's New- 
port Jazz Festival salute to 
Hampton, BMI president Ed 
Cramer made the special award 
presentation before a sellout Car- 
negie Hall crowd. 

Hampton then announced the 
one -million- and -first performance 
of the tune, and swung into the 
standard to close the evening. 

MCA Sues Tucker, 
Asks An Injunction 

LOS ANGELES -MCA Records 
is suing artist Tanya Tucker for 
breach of contract while seeking an 
injunction to enjoin her from 
recording for another label. 

The suit, filed in Los Angeles Su- 
perior Court, alleges that Tucker 
failed to deliver her sixth album on 
time. The album was due in Decem- 
ber. 

Tucker has a five -year contract 
with MCA calling for her to deliver 
10 albums during that time. She was 
given a guaranteed non -returnable 
advance of $1.7 million for the 10 al- 
bums, according to the suit. 

Billboard photo by Bill Paustenbach 

PLATINUM KISS -Dennis White, right, Capitol Records vice president of mar- 
keting, presents Bob Welch with a platinum disk for his "French Kiss" LP. 

The presentation took place during a backstage party after Welch's set at Dal- 
las' Cotton Bowl. 

Pickwick Deal Irks L.A. Webs 
LOS ANGELES -Two major rec- 

ord /tape retail chains, Peaches and 
Tower, have informed independent 
record labels they must find a way 
for them to buy their wares from a 
source other than Pickwick, which 
replaced M.S. Distributing as a local 
distributor here last week. 

Neither Tom Heiman nor Russ 
Solomon, bosses of Peaches and 
Tower, respectively, want to deal 
with Pickwick from Los Angeles, 
where each chain buys for central- 
ized warehousing points here for 
Peaches and in Sacramento for 
Tower. 

Both feel Pickwick's retail outlets 
are competition. 

"We are one of the largest. They 
are too," Heiman states. "We tried 
filling orders with Pickwick in At- 
lanta and St. Louis. There were 
problems. We would have to pro- 
vide Pickwick with vital information 
which we feel is classified as far as 
our retail competition goes. They'd 
learn about our operation through 
obtaining otherwise confidential 
credit information. They'd learn 
more of our volume." 

Heiman says that he and Frank 
Miro, his vice president in charge of 
retail, could exist without Arista, 
London, the Fantasy family, Private 
Stock, Mushroom and Motown, 
which they estimate represent 
around 10% to 12% of their volume. 
But they much prefer to stock these 
and the other independent lines rep- 
resented in California by Pickwick. 

Heiman points up the continual 
job Peaches has done in building 
acts. He sees a cutoff of such inde- 
pendent label cooperation unless he 
gets the merchandising displays, ad- 
vertising allowances and general co- 
operation that comes from a healthy 
distributor relationship. 

Queried as to why they can't deal 
with a distributorship like Record 
Merchandising here or Alta or Asso- 
ciated in Phoenix, Miro and Heiman 
point out the distance factor in re- 
gard to Phoenix and the fact that 
Record Merchandising here can't 
handle an account as big as Peaches, 
which has grown in three years from 
three to 31 stores nationally. 

Like Solomon, Heiman stresses 
his advantageous relationship with 
independent labels. He cites the con- 
tinual innovation which so many of 
them have provided. "We are mer- 
chants; we want every label avail- 
able in our bins," Heiman says. 
"And we need a distributor nearby 
so we can cover all 31 different ship - 

(Continued on page 87) 

Guilty Plea Made 
By Motown Officer 

LOS ANGELES -Motown vice 
chairman Michael Roshkind last 
week pleaded guilty here before a 
U.S. District Judge to a single count 
of tax evasion, admitting he 
knowingly failed to declare more 
than $140,000 in taxable income in 
1972. 

Roshkind had been indicted by a 
Federal Grand Jury in March on 
two counts which charged he did not 
pay taxes on more than $236,377 in 
taxable income from 1972 and 1973. 
He pleaded innocent at the time to 
both counts. 

He faces sentencing Sept. 15. 
Maximum possible sentence is five 
years and a $10,000 fine for one 
count. 
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Execulive Turnloble 
Arthur Bruno named vice president, manufacturing and engineering, for 

CBS Records International, New York, moving over from technical director at 
CBS Records Manufacturing, Danbury, Conn.... Andrew Wickham becomes 
vice president and director of country music for Warner Bros. Records and will 
base in Los Angeles. He was director of country music for Warner Bros. Rec- 

ords previously and also an a &r staff pro- 
ducer.... George Brown resigns as vice presi- 
dent and general manager of Lifesong 
Records, New York, to set up his own per- 
sonal management company there. ... Bob 
Rifici and Jim Bego appointed to the newly 
created posts as managers of RCA Records 
New York and Los Angeles branch sales of- 
fices, respectively. Former was manager, pop 
product merchandising, latter was sales 

manager at the L.A. branch. Stephen Feldman and Bonnie McCassy are 
named to new positions as managers, branch sales, in the two cities. Feldman 
was sales manager, New York, and McCassy was a sales representative.... J. 
Kenneth Moore becomes vice president and general manager at the CBS Tech- 
nology Center, Stamford, Conn., moving over from director of advanced tv 

technology. He succeeds Benjamin Bauer, 
who retires after 21 years, though he will con- 
tinue as a CBS consultant in the audio and 
scientific fields via his own engineering and 
consulting firm, Audio - Metric Laboratories, 
in Stamford. ... Bill Craig promoted to the 
newly created position of vice president of 
field activity, special markets, for ABC Rec- 
ords, Los Angeles, and will work out of both 

Bego Los Angeles and Detroit. He was previously Craig 

director of promotion, special markets. John Smith is named vice president of 
promotion, special markets, and will base in the home office. Previously he 
was a vice president of marketing for At Home Productions and vice president 
of marketing for the Blue Note division of United Artists ... Frank Unruh 
named controller for Almo- Irving Music Publishing in Los Angeles after hav- 

ing been a controller for Warner Bros. Music 
Publishing. ... Lenny Bronstein named na- 
tional promotion director for A &M Records 
in Los Angeles. With the label eight years, he 
was previously assistant national promotion 
director.... Norman Kunin named vice pres- 
ident of finance for Butterfly Records, Los r 
Angeles. He joins with a background as a fi -" 

Smith 
nancial consultant advising companies in Bronstein 
real estate development, and in securities 

and the stock exchange. Additionally, Barbara Jefferson becomes national sin- 
gles promotion director, moving from United Artists where she was national 
promotion administrator and trade liaison. Dee Joseph becomes national re- 
tail promotion director after having handled national disco promotion.... Jeff 
Lyman promoted to director of pop adult promotion at MCA Records, Los An- 

geles. In addition, he will handle the respon- 
sibilities of West Coast liaison for the newly 
formed MCA /Nashville operations. ... 
Bruce Ravid appointed manager of West 
Coast talent acquisition at Capitol Records, 
Los Angeles. He will act as a &r contact for 
international acts and as the label's in -house 
liaison for international as well as for several 
domestic artists. He has been with the label 
five years.... Bonnie Simmons, with KSAN 

in San Francisco nine years in a variety of posts including music director, 
named national album promotion director for Warner Bros. in Los Angeles. 
... Gerry Shannon appointed Eastern artist development manager for Warner 
Bros. Records, and will base in New York. Prior to her appointment she was 
music director for WWRL in New York.... Fred Weisman appointed Eastern 

Regional promotion manager for Polydor 
Inc., basing in New York. He was formerly 
the New York local promotion man for the 
label. In addition, Phil Stanley named 
Southeastern regional promotion manager 
for Polydor Inc. He was formerly Nashville 
local promotion man for the label.... Jheryl 
Busby named regional promotion marketing 
manager, West Coast, in CBS Records black 
music marketing division, Los Angeles. He 

moves from a similar post with Atlantic. Ceasar Hancock takes over as regional 
promotion marketing manager, Southeast, for the division, basing in Dallas. 
He was a local promotion manager for the company in Houston.... At Candy 
Stripe Records, Freeport, N.Y., Bernard Keil named board chairman, from 
president, with Stan Gecht assuming the presidency as chief operating officer, 
Sept. I. He had been Eastern regional sales manager for Capitol Magnetics. 
Vice president Arlene Keil adds the duties of secretary- treasurer.... Rob Senn 
named Southeast regional pop promotion director for Atlantic, based in At- 
lanta. He was a local promotion representative for the label in that city.... Ken 
Calvert is regional album promotion manager, Midwest, for Columbia Rec- 
ords, based in Chicago. He was a local promotion manager for Portrait in De- 
troit.... Tom Burns becomes director of college promotion and artist develop- 
ment at Tomato Records, New York. Previously, he handled photography 
assignments for 20th Century-Fox Records.... George Guess is national black 
promotion director at Voyage Records, New York, switching from independ- 
ent promotion duties for Philadelphia International and other labels. ... 
George Mangrum becomes regional promotion manager for the West Coast for 
MCA Records, Los Angeles. He joined the label's San Francisco office two 
years ago as promotion manager and will continue to locate in that city. 

Wickham Rifici 

Kunin Lyman 

Ravid Epand 
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Rciclîo ciplxoves of 
The Motors. 

Not only do they 
approve, they told us in no 
uncertain terms what the 
new Motors single should 
be. Since we strenuously 
approved of their selection, 
we sent them "Forget About 
You" on a rush -release. And 
now, it's being played across 
the dial with 
the approval 
of listeners 
from all over 
the country. 

"Approved by The Motoi's:' 
Featuring the memorable hit "Forget About You' 

2589520 

On Vii'giii Recoi'cls cmcl Tcipes. 

[J tributed by CBS Records. © 1978 CBS Inc. Produced by Peter Ker, Nick Garvey, Andy McMaster. 
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Geneiol News 

BROADWAY STARS -Members of the original cast of the award -winning musical "Ain't Misbehavin'," based on the 
life of the late Fats Waller, record the cast album in RCA's Studio C in Manhattan. Left to right are Ken Page, Charlaine 

Woodward, Armelia McQueen, Andre De Shields and Nell Carter. 

Judge Restrains ALSO LABEL EXECUTIVE 

A &M & Seawind Bandleader Enoch Light Dies In N.Y. 
NEW YORK -A temporary re- 

straining order is in effect barring 
A &M Records from recording a 
group known as Seawind, distribut- 
ing or advertising any recording of 
the group, or claiming to have any 
rights to record the group. 

The order was issued July 28 by 
U.S. District Judge William C. Con- 
ner in connection with the suit by 
CTI against A &M for willful inter- 
ference with contractual relations. 

An order for A &M to show cause 
why a preliminary injuction should 
not be issued, originally returnable 
last Thursday (3) has been post- 
poned until Sept. 5, 1978, to give the 
parties time to negotiate the possi- 
blity of settlement. The temporary 
restraining order was continued in 
effect by Judge Lawrence W. Pierce. 

NEW YORK -Enoch Light, or- 
chestra leader and a pioneer in the 
production and marketing of stereo 
LPs, died July 31 in Mount Sinai 
Hospital here. He was 71. 

A native of Canton, Ohio, Light 
formed a band while attending 
Johns Hopkins Univ., rounding out 
his education at Austria's Mozar- 
teum and Paris' Opera Comique. 
Upon his return from Europe he 
formed Enoch Light & His Light 
Brigade, a popular dance band of 
the big band era. 

An auto accident in 1940 kept him 
out of the limelight for several years 
until he returned to the business as a 
record salesman, giving him a taste 
of another side of the music busi- 

ness. He eventually revived the 
Light Brigade and began touring 
and cutting records. 

In the mid -1950s he entered a 
partnership to form Grand Award 
Recording and began producing 
records other than his own. This led 
to the formation of Command and 
Project 3 Records, which gave him 
one of his biggest selling disks, "Per- 
suasive Percussion," and encour- 
aged his further experiments in 
stereo production and marketing. 

Although the labels were even- 
tually acquired by ABC -Paramount, 
Light continued to direct Project 3 

Records until his death. 
Surviving are two daughters. 

Letters Tolhe Editor 
Dear Sir: 

I own and manage the Sunshine 
Disco Co. in Bloomington, Ind. 

Sunshine books the jocks and pro- 
grams the music for three of five 
Bloomington discos and we're in the 
process of negotiating similar con- 
tracts in the neighboring cities of 
Bedford and Martinsville. In addi- 
tion, we average three -four private 
parties a week. The disco business is 

great but, naturally, I have a couple 
of complaints. 

I know it's a long way from New 
York to Bloomington but Chicago is 

only a three -hour drive. And yet, if 
published reports are accurate, the 
music played in big city discos is at 
least an ocean away from the clubs 
in mid -America. 

If Sunshine is playing three of the 
top 10 disco songs from Chicago, it's 
a big week. And, if we played more, 
our customers would go on strike. 
We've tried playing pure disco. It 
doesn't fly. By and large, our cus- 
tomers want to hear familiar music. 
And our dance floors aren't filled 
with stoic would -be Travoltas. Our 
people get fired up, stomp their feet, 
clap their hands and shout. 

In Bloomington's biggest and 
most popular college bar I can fol- 
low "Disco Inferno" with Doobie 
Brothers or Foreigner and the kids 
go nuts. At the Holiday Inn, Waylon 
Jennings may set 'em on fire. At the 
Ramada Inn it's Lou Rawls. 

Bloomington isn't the only city in 
the U.S. where the disco played is 
shaped primarily by radio rather 
than national disco charts. There are 
lots of them. But these discos and the 

music they play are not represented 
or even recognized by the music 
media. 

And, record companies have 
copped out as far as disco service is 

concerned. They have conveniently 
deluded themselves into believing 
their meager contributions to record 
pools are sufficient for disco promo- 
tion. 

I understand their problem. There 
are so many discos and even more 
disco jocks. The promo people were 
having a difficult time discrimi- 
nating between disco people who 
gave them legitimate exposure and 
those who took the music home for 
their private parties. 

But, their solution of refusing 
disco service altogether except for 
the pools leaves a strong disco me- 
dium like Sunshine out in the cold. 

The consequence of these record 
companies' failure to discriminate 
between disco users is obvious. Sun- 
shine buys all of its music. But, we 
buy only sure -fire hits and, unless 
we get service, we don't make hits for 
anybody. 

Jonathan E. Horton, 
President, 

Sunshine Disco Co., 
Bloomington, Ind. 

Dear Sir: 
I would like to bring to your atten- 

tion the fact that on the recent Bob 
Dylan tour of Europe, Stanai Sound 
Ltd. was the general sound contrac- 
tor for the entire tour. In the July 
29th edition of Billboard, TFA 

Elektrasound was credited as the 
sound contractor. 

Blackbushe, England, was one of 
the largest concert events to be held 
in England and we at Stanai Sound 
are proud of our part in that. We did 
have help from three other English 
sound contractors, TFA Elektra- 
sound, Britania Row and Tasco. 

Stanal Sound shipped from the 
U.S. a very large system that covered 
the entire tour on all of the indoor 
dates and with the help of the other 
sound contractors we covered three 
outdoor dates, one in Rotterdam, 
one in Nuernberg, Germany and 
one in Blackbushe. 

Stanley R. Miller, 
President, 

Stanal Sound Ltd. 
Kearney, Neb. 

Dear Sir: 
In a recent Billboard (July 8, 

1978) you attributed to me the inten- 
tion of creating Discom (Inter- 
national record promotion and dis- 
tribution market) next year at 
Deauville. This is true except that it 
will not be organized until 1980 and 
the location has not yet been chosen. 
However, Discom is the entire crea- 
tion of our company which organ- 
izes five international exhibitions 
(MIDEM, MIPTV, VIDCOM, 
CISCO and 1AM) and not "a joint 
venture" with Gerard Gely, chief ex- 
ecutive of Sarl Homeric, as you 
stated. 

Bernard Chevry, 
Commissaire General MIDEM, 

Cannes, France 

www.americanradiohistory.com

www.americanradiohistory.com


kisliadVdtA 

4/11714.6-0-- 

tk OL-Utit 

,ß4 

tit litvilita. 
ewilÌ 

idvoi 

ot 

viL to). 

1)0i ( 9 

OP+ ) 
bi -dam 

luto,iii 
isintt 

c,153 
6A 0/144,Patedin 

, 4) ,Itee 
+iv_ 

OIL 606 
T. 

Lo 

il. of 
G 

b P 

Ìdt, ciste,tot 
itÌ fiut_ 

Otrift. 

q 
WAit 

A. 

Girtibel,Vvesidelyt 
J 4 

,) 

www.americanradiohistory.com

www.americanradiohistory.com


8 GeneraI News 

HIS BASH -Barry Manilow, right, observes the "human sculpture" which 
greeted guests to a bash Arista threw at the St. Regis Hotel to honor his two 
SRO nights of concerts at Forest Hills. Label president Clive Davis also enjoys 

the platinum clad models. 

Unichappell Music Is 
Sued By Ohio Players 

By JOHN SIPPEL 
LOS ANGELES -The Ohio Play- 

ers' publishing firm is suing Uni- 
chappell Music, seeking $400,000 
for alleged miscellaneous violations 
of their contract with the defendant 
and an additional $250,000 in exem- 
plary damages. 

The complaint, filed by Eliot Kal- 
cheim of Shelton, Kalcheim & Cot - 
noir, Chicago, in Circuit Court of 
Cook County there. on behalf of 

For Exciting Cut -Outs 

1 
()UNTRYWII)E 
of RECORD 8 TAPE DISTRIBUTORS. INC 

For the Best in Budget LP's 

YOU 
GET A 
LOT 
FOR A 
LITTLE. 

Send for our catalog. 

COUNTRYWIDE 
RECORD & TAPE DISTS., INC. 

200 Robbins Lane, Jericho. NY 11753 
(516) 433 -9550 (212) 380 -3900 

Tele 126316 Answer Back CWTRI- tN -JERI 
West Coast - (213) 865 -8158 

Play One Publishing, asks the court 
to terminate the Players' publishing 
agreement with Unichappell July 7, 

1978, because of the alleged viola- 
tions. The defendant holds the 
binder ends Jan. 1, 1979. 

The plaintiff contends that with- 
out their approval, Unichappell 
hired a third -party, The Harry Fox 
Agency, to administer what should 
be an administrative function, for 
which the plaintiff allows Unichap- 
pell to retain 15% of gross receipts. 
The pleading alleges Unichappell 
wrongfully charged $9,111.65 for 
such services by the Fox Agency to 
their account. 

In another precedent- setting 
charge, the suit claims Unichappell 
made improper deductions for ad- 
ministration. The Players' publish- 
ing wing alleges that 50% of all me- 
chanical royalties the defendant 
collects is due to songwriters who 
create the compositions. The suit 
charges that Unichappell has tradi- 
tionally deducted its 15% adminis- 
tration fee from the entire amount it 

is paid, while the 15% applies only to 
the publisher's share of royalties re- 
ceived. The complaint asks 
$51,277.85 for administration fees 
wrongfully deducted from the 
writers' share. 

ARACO HOT SPECIALS 
LP TAPE 

SGT. PEPPER RSO 4100.. $799. $829 

GREASE RSO 4002.. 649 .... 669 
SAT. NITE FEVER RSO 4001 .... 649 ... 669 
THANK GOD IT'S FRIDAY CASA 7099 ... 749 .... 769 
KISS -PLATINUM CASA 7100 649 .... 669 
ELVIS -'NEW RCA 2901 . 

299 

LP - $399 TAPE - $419 
STONES -SOME GIRLS 
COMMODORES -NATURAL HIGH 
BOB SEGER- STRANGER IN TOWN 
SPRINGSTEEN -EDGE OF TOWN 
PENDERGRASS -LIFE IS A SONG 
QUINCY JONES -SOUNDS & STUFF 
MEATLOAF -BAT OUT OF HELL 
WINGS- LONDON TOWN 

Call Jack Logue at Area Code 609 -386 -3288 

319 

ALEX A. ARACO CO., INC. 
PO Box 189 Burlington. NJ 08016 (609) 386 -3266 (609) 386 -3288 

ARACO THE REAL ACTION COMPANY 

DON'T FORGET TO ASK FOR OUR 
"FEVERISH" UNADVERTISED SPECIALS!! 

FOOD STUFF- Dancer dressed like 
a hamburger illustrates Manilow's 
"VSM" commercial medley during 

the Manilow party. 

Arista Bosses 

Present Product 
NEW YORK - Arista Records un- 

veils its fall release with a four -city 
product presentation headed by 
president Clive Davis and execu- 
tives from the label's sales, promo- 
tion, advertising and artist relations 
departments. 

The day -long meetings were 
launched Wednesday (2) in Atlanta, 
and carry through to New York Fri- 
day (4), Chicago Monday (7) and 
Los Angeles Wednesday (9). Dis- 
tributors and Arista staffers are in- 
vited to the series of talk sessions and 
product displays under the banner 
"SuperSeason." 

Davis and executive vice presi- 
dent and general manager Elliot 
Goldman head the group. Plans call 
for the Arista staffers to meet with 
distributors to discuss specifics of 
the "SuperSeason" program. 

Included is product by the Bay 
City Rollers, Eric Carmen, the 
Grateful Dead, the Outlaws, Lou 
Reed, Phyllis Hyman, the Brecker 
Brothers, Gladys Knight, Mandrill, 
Norman Connors, Rick Danko, Me- 
lissa Manchester, Gil Scott -Heron, 
the Muppets, the Hudson Brothers, 
Brand X, Jack Tempchin, Anthony 
Braxton, Nova, Happy The Man, 
David Sancious and Breakwater. 

Participants will see an audio/vis- 
ual presentation of the product, re- 
ceive display materials and a kit con- 
taining a baseball shirt, order form, 
catalog, ad mats, and Volume One 
of Arista's "SuperSeason" sampler 
LP. 

Hired By Tomato 
NEW YORK -Tomato Records, 

which recently released George San - 
tana's first LP in four years, has 
hired Tommy Rae's TAR Inc. and 
Mark Kriner of MK Productions to 
handle r &b and disco promotion re- 
spectively for the record. 

COOL TIME -Model prances as an 
ice cream soda during one of the 
specialty numbers performed at the 

Manilow party. 

N.Y. NARAS: 
Jiggle Officers 

NEW YORK -The NARAS 
chapter here has elected eight new 
governors, re- elected eight more and 
raised the number of trustees to 
seven in addition to re- electing the 
present slate of officers. 

Elected to the board for the first 
time are musicians Pepper Adams, 
and Lenny Hambro, conductors Ben 
Lanzarone and Elliott Lawrence, 
producers John McClure and Larry 
Morton, singer /songwriter Micki 
Grant and arranger Stan Apple- 
baum. Re- elected are Larry Keyes, 
Helen Merrill, Chico O'Farrill. 
Richard Roth, Selma Brody, John 
Hammond, Andrew Kazdin and Jay 
Saks. 

Larry Keyes, Bill Levy, Jay Saks 
and Alfred Vanderbilt Jr. were 
elected to their first terms as national 
trustees. 

Ray Moore was re- elected chapter 
president. Other officers re- elected 
were Allan Steckler, first vice presi- 
dent; Anne Phillips, vice president; 
Jay Saks, secretary, and Larry 
Keyes, treasurer. 

New Singer For 
Mercury Parley 

CHICAGO -Singer Fonda Fein - 
gold will perform Saturday (12) at 
the Phonogram /Mercury national 
promotion meeting here. An album 
by the singer is scheduled for release 
by Mercury later this month. 

Convening at the Marriott Lin- 
colnshire resort will be the label's 
entire sales, publicity and a &r staffs, 
as well as regional and national pro- 
motion managers, Mercury informs. 
The convention runs Friday to Sun- 
day (11 -13) at the resort hotel north 
of Chicago. 

Tokyo Discos Making Turnaround 
By HARUHIKO 

TOKYO -With a welcome boost 
from the movie, "Saturday Night 
Fever," local discos are making a re- 
markable comeback as an entertain- 
ment favorite among young swing- 
ers here. 

The turnaround is in marked con- 
trast to about 18 months ago when 
the disco concept languished and 
club operators were hard -pressed to 

make ends meet. 
At present, however, all indica- 

tions are that discos across his city 

FUKUHARA 
are attracting record numbers of 
young entertainment seekers. 

The feeling is that "Saturday 
Night Fever" is playing an impor- 
tant role in attracting young people 
to the clubs who may not have other- 
wise been turned on by disco. It is 

also felt that significant changes in 
the music format of clubs is helping 
to draw a broader cross -section of 
dance lovers. 

Initially, discos here played soul 
(Continued on page 62) 
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ARRIVALS 

235 2:15 
904 2:45 
250 2:50 
815 3:05 
310 3:27 
916 3:44 
830 4:05 

IN 
IN 
IN 
IN 
IN 
IN 
IN 

POINT 
TE OF ORIGIN 

o LONDON 
22 PRAGUE 
4 PARIS 

13 SYDNEY 
5 LIMA 
9 TUNIS 
8 BANGKOK 

617 4:12 IN 12 ROME 
2 8 :14 CAME 1 BOSTON 

" Epic:" a are trademarks cf CBS Inc. © 8 CBS Inc.. 
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10 
Financial 

4, s, I I. ,.. $3.1 TO $3.4 MILLION 

Superscope Suffers 3rd 
Straight Quarterly Loss 
LOS ANGELES -Superscope 

Inc., manufacturers of hi fi and 
home entertainment products, 
indicates it expects to have a sec- 
ond quarter net loss of $3.1 mil- 
lion to $3.4 million, or $1.35 to 
$1.45 per share, on sales of ap- 
proximately $40 million. 

This would be the third con- 
secutive quarterly loss for the 
firm. Superscope reported a defi- 
cit of 55 cents a share in the first 
quarter of 1978 and 77 cents a 
share for the last quarter of 1977. 

Joseph Tushinsky, chairman 
and president of the firm, attrib- 

utes the anticipated losses to the 
soaring value of the Japanese yen 
as well as the firm's liquidation 
of its CB radio inventory, in- 
creased interest expenses result- 
ing from higher inventory levels 
and rising interest rates, and 
lower than expected sales volume 
in the U.S. market. 

Superscope had sales of 
$178.65 million in 1977, includ- 
ing $40.19 million sales in the 
second quarter, and had a pre- 
tax loss of $1.5 million for the 
year. A tax credit brought the net 
earnings to $383,000 for 1977. 

Gulton Acquires TAPCO Of Seattle 
NEW YORK -Gulton Industries, 

parent company of Buchanan, 
Mich.-based Electro- Voice, has ac- 
quired TAPCO of Seattle, which will 
become an operating unit of E -V, 
according to a spokesman for that 
firm. 

NEW PRICE 
BREAKTHROUGH 

CUSTOM 
FULL COLOR 

ECONOMY 
JACKETS 

1A 

FIRST 1,000 
COMPLETE $495.00 

Type, mechanical, color proof, 
color separations & printing full 
color covers (from your chrome) 
Back liner: type, negative, plate 
& printing 
First quality reinforced back 
bone jackets FOB N.Y.C. 

aCee 2MyIes..4ssoc.,7nc. 
160 East 56 St.. Dept A7 - NV NV 10022 Tel 758 -3232 

Sontag IM grpkk suds of the retard Mashy Uucu 1951. 

Dick Bothell, president of the 
four -year -old TAPCO, a manufac- 
turer of commercial sound equip- 
ment, will report to Bob Pabst, E -V 
president, under the new setup. No 
other changes are anticipated at this 
time in management, distribution or 
sales activities. 

The sale makes the combined 
company an even stronger force in 
the growing professional and semi- 
pro markets, with E -V basically a 
speaker and microphone manufac- 
turer, and TAPCO a major supplier 
of mixers, amplifiers and preamps, 
with manufacturing facilities in 
Seattle. 

First major appearance of the 
newly merged firms will be the 61 th 
Audio Engineering Society conven- 
tion this November in New York. 

Blue Note Pushed 
LOS ANGELES -United Artists 

is designating September as "Blue 
Note Month" and will release five ti- 
tles from the catalog by artists Art 
Blakey, Lee Morgan, Jackie McLean, 
Stanley Turrentine and Chick Corea. 

SMT 
SOUTHERN MACHINE 

& TOOL, CORP. 

Discover why SMT is the No. 1 

manufacturer and seller of 
automatic phonograph record 
manufacturing systems in the 
United States. Automation - 
Presses- Extruders -Complete 
Electroforming Systems - 
Complete Record Manufacturing 
Plants. 

BILL WESTERMANN, PRES. 
533 Hagan St. 
Nashville, Tenn. 37203 

(61 5) 256 -21 83 Telex 554302 
K. GRABOWSKI 
Zentmarkweg 37 
90 Frankfurt, West Germany 
49611- 786906 

For information 
regarding 
major market 
quotes, 
please call: 
Douglas Vollmer 
Dean Witter Reynolds Inc. 
16255 Ventura Blvd. 
Encino, Calif. 91436 
(213) 788 -9250 or 872 -3333 

Look to 
Dean Witter Reynolds Inc. 
Members New York Stock Exchange, Inc. 

A/(ilfehas 
RESTAURANT k CABARET 

Exquisite Russian & European Cuisine 
Extensive California & Imported Wine List 

Dancing, Russian & European Entertainment Nitely 
Late Suppers 

Open Daily for Luncheon & Dinner 
7561 Sunset Blvd. For Reservations: 
Los Angeles (213) 874 -3467 

R: 
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! 
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20th Century's 
Profits Up 163% 
In 2nd Quarter 

LOS ANGELES -20th Century- 
Fox Film Corp. reports net earnings 
in the second quarter up 163% to 
$15.5 million over last year's $5.9 
million for the same period. The 
firm's 1978 quarter ended July 1 

with last year's quarter ending June 
25. 

Sales are up 46% to $145.9 million 
from $100 million in last year's sec- 
ond quarter. 

On the other hand, for the record 
and music publishing divisions, 
sales slipped 26% to $2.5 million 
with a $2.1 million operating loss. 
Last year's second quarter loss was 
$252,000. 

The divisions are still ahead by 
39% to $7.6 million in the first half of 
1978. Losses for the first six months 
this year are just over $2.1 million as 
opposed to last year's $820,00. 

The company attributes this year's 
losses to reduced income from fewer 
than expected LPs released, along 
with increased recording costs. 

RI 

Certified 
_Records_ 

Gold LPs 
Natalie Cole's "Natalie Live" on 

Capitol. Disk is her fifth gold LP. 
Johnny Mathis & Deniece Wil- 

liams; "That's What Friends Are 
For" on Columbia. Disk is their first 
gold LP as a duo. 

Willie Nelson's "Stardust" on Co- 
lumbia. Disk is his third gold LP. 

Alan Parsons Project's "Pyramid" 
on Arista. Disk is its second gold LP. 

Emmylou Harris' "Elite Hotel" on 
Warner Bros. Disk is her first gold 
LP. 

Gold Singles 
Gerry Rafferty's "Baker Street" 

on United Artists. Disk is his first 
gold single. 

Donna Summer's "Last Dance" on 
Casablanca. Disk is her third gold 
single. 

Meat Loaf's "Two Out Of Three 
Ain't Bad" on Cleveland Inter- 
national. Disk is his first gold single. 

The Rolling Stones' "Miss You" 
on Rolling Stones Records. Disk is 
its fifth gold single. 

Frankie Valli's "Grease" on RSO. 
Disk is his third gold single. 

Platinum LPs 
"Sgt. Pepper's Lonely Hearts Club 

Band" soundtrack on RSO. 
Kenny Rogers' "Ten Years Of 

Gold" on United Artists. Disk is his 
first platinum LP. 

Abba's "Greatest Hits" on Atlan- 
tic. Disk is its first platinum LP. 

Ted Nugent's "Double Live 
Gonzo" on Epic. Disk is his third 
platinum LP. 

Platinum Singles 
John Travolta and Olivia Newton - 

John's "You're The One That I 

Want" on RSO. Disk is their first 
platinum single as a duo. 

Andy Gibb's "Shadow Dancing" 
on RSO. Disk is his first platinum 
single. 

Market Quotations 
1978 

High Low 

As of closing, July 27, 1978 

NAME P-E (Sal) High Low Close Change 

58 34% ABC 8 751 58 561 56'/. + 1 Y. 

43 34% American Can 7 160 42% 42'/. 42% + 
171 9% Ampex 14 1006 16% 16 16'A - 'b 

4% 21/2 Automatic Radio - 21 27'/. 2% 2% Unch. 
26% 22 Beatrice Foods 10 1424 2614 25% 26% + % 

62 431 CBS 9 719 62 61% 611/2 + 1% 

23% 13% Columbia Pictures 5 1116 22% 21% 22% + % 

14% 8'/. Craig Corp. 4 102 12'/. 11% 11% - % 

45'/. 311 Disney, Walt 15 2223 45 43'/. 44 + 
3% 2% EMI 6 50 3 2% 3 + 'A 

23'/. 8% Gates Learjet 10 117 22% 201 20% - 1% 

15% 11 Gulf + Western 5 2395 14% 14 14'fe + % 

153% 15% Handleman 8 184 15% 15% 15% - '/. 

61/2 3 K -tel 13 21 5% 51 51/2 + '/. 

61 3% Lafayette Radio 154 51 5'/. s'/. - 1 
39% 22% Matsushita Electronics 11 13 38% 38'/. 3846 

561 32 %. MCA 10 413 54% 53'A 531 Unch. 
52 26% Memorex 9 736 52 5034 50% + 1 
621/2 43 Motorola 13 711 52'/. 511 51% + 1% 

31% 24% North American Philips 6 126 31 29'/. 29'/. - 1% 

18 10 Pioneer Electronics 13 - - - 17 Unch. 
30% 6% Playboy 49 1089 23'f. 22'/. 22% - 11 
30% 22% RCA 9 4536 301 29'f. 29% + '/. 

8% 6% Sony 16 282 81 8 8'A + %. 

131 9% Superscope - 132 11'/. 11 11 

28'/. 14 %. Tandy 11 1507 28'/. 26% 27% - 
9% 5% Telecor 7 81 8%. 81 81 - 1 
6% 234 Telex 12 924 5'/. 5% 5% + 1 
3 11 Tenna - 14 21 21 21 Unch. 

18% 12% Transamerica 6 1552 18% 18 18 Unch. 
40% 20% 20th Century 4 369 381 36'f. 38 - % 

501 29% Warner Communications 9 1107 50% 49'/. 49% + 114 

17% 11'% Zenith 39 1164 17% 16% 16% - 1 

OVER THE P-E Saks Bld Ask OVER THE P-E Sales Bld Ask 
COUNTER COUNTER 

ABKCO Inc. 2% 33: Integrity Ent. 10 98 4% 4% 

Electrosound Koss Corp. 25 72 7% 8% 

Group 5 4% 5% Kustom Elec. 1 2% 3'A 

First Artists M. Josephson 8 16 141 15% 

Prod. 5 10 5 51 Orrox Corp. 34 2% 2'% 

GRT - 1 2 2% Recoton 8 10 4% 5% 

Goody Sam Acquired By American Can Co. Schwartz Bros. 5 38 3V. 4% 

Over- the -Counter prices shown may or may not represent actual transactions. Rather, 
they are a guide to the range within which these securities could have been sold or 
bought at the time of compilation. The above information contributed to Billboard by 
Douglas Vollmer, Assoc. V.P., Los Angeles Region, Dean Witter Reynolds, Inc., 4001 
West Alameda, Ste. 100, Toluca Lake, Calif. 91505 (213) 841 -3761, member of the New 
York Stock Exchange, Inc. 

CENTRAL CORE CONCEPT 

CBS Confab Ends In 
Label Presentations 

By ROMAN KOZAK 
LOS ANGELES -CBS Records 

ended its 1978 convention July 28 
with closing remarks by Paul Smith, 
senior vice president, marketing, 
CBS Records and chairman of the 
convention. He recapped the week's 
events and introduced the 1,400 
delegates to the central core market- 
ing concept and to the men who run 
it. 

The session, at UCLA's Royce 
Hall, included a presentation by Co- 
lumbia's promotion department, 
hosted by a formally attired Bob 
Sherwood, vice president, national 
promotion, CBS Records. There 
were also speeches by Jack Craigo, 
senior vice president and general 
manager of the Columbia label; 
Don Ellis, vice president, a &r Co- 
lumbia Records; and Frank Moo- 
ney, vice president, marketing, 
branch distribution, CBS Records. 

The day ended with a banquet 
that saw in attendance a number of 
celebrities outside the CBS circle in- 
cluding Sylvester Stallone, James 
Coburn, Helen Reddy, Ron Wood, 
Keith Richard, Ryan O'Neal and 
others as well as a host of CBS' own 
artists, including Barbra Streisand, 
Heart, the Jacksons, Maurice and 
Verdine White (Earth, Wind & 
Fire), Boz Scaggs, the Isleys, Meat 
Loaf, Barry White, Gladys Knight 
and others. 

With his speech Smith gave a slide 
presentation which showed the 
structure of CBS Records under the 
overall direction of Bruce Lundvall, 
president, CBS Records Division, 
with Jack Craigo running the Co- 
lumbia label, Don Dempsey, the 
Epic, Portrait and Associated Labels 
and Smith, himself, in charge of the 

marketing. He then went on to list 
which executives report to whom 
under this system. 

Craigo, in his speech, spoke of the 
search for the ultimate "one world 
hit music" where a song will be ac- 
cepted as it is and not put under any 
labels. "Let's work towards some 
changing times in country and black 
music and in progressive jazz and in- 
ternational music to allow records to 
be presented to radio programmers 

CBS convention photos appear 
on page 14. 

and accepted by radio as total music 
rather than market segmentation as 
a short term means of targeted de- 
mographics," he said. "Radio and 
the creativity of all our artists must 
one day blend to form this one world 
music realization. 

"As this music force develops, it 
will be the role of the Columbia la- 
bel to aggressively, assertively and 
pragmatically market the talents of 
all the musicians who ultimately 
contribute to the one world music. 
These musicians will record to- 
gether, they'll tour together and 
they'll respect each other's unique 
talents, and these artists will corn- 
prise a total family of music on Co- 
lumbia Records." 

Don Ellis, in his speech, explained 
what the recent restructuring of CBS 
Records means to Columbia a &r. 
He said that since Columbia is in- 
volved in the entire gamut of music, 
this puts a special burden on the a &r 
staff since it is called upon to listen 
and evaluate all forms of music. But, 
he said, this also adds to the label's 

(Continued on page 94) 
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BE A PART OF THE SOUND BEFORE 
SEPTEMBER 8 
...Advertising Deadline 
AND HEAR THE PLAYBACK ALL YEAR LONG 
...Starting with the October 7th issue 

BILLBOARD'S 
INTERNATIONAL TALENT DIRECTORY 
All of Billboard's wide- ranging world- encompassing expert se 
comes together in Billboard's INTERNATIONAL TALENT 
DIRECTORY, the most complete, authoritative and accurate 
talent- and -tour guide in the business! 

CONTENTS: 
* Performing artists 
* Managers 
* Booking Agents 
* Promoters 
* Clubs 
* Auditoriums 
* Arenas , 

* Campus facilities 
* Rehearsal facilities 
* Staging NJ 
* Lighting 
* Costumes 
* Sound 
* Charter Services 
* Limousines 
* Talent Buyers 
* Ticket Dealers 
* Union locals 

sr 

and more... 
The impact of Billboard's First INTERNATIONAL 
TALENT DIRECTORY will be instant, lasting, 
worldwide and an actual working tool guide 
for 1978- 1979... make sure the sound they 
hear is yours ... make sure your advertising 
message is included ... DON'T DROP OUT 
OF YOUR INDUSTRY!! 

Contact your local Billboard advertising 
representative immediately! 

ITD issue date: October 7 
Advertising Deadline: September 8 
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4 CBS L.A. Convention Highlights 

Blue Sky's David Johansen 

Columbüa's Kenny Loggins 

Columba group Chicago closes the convention with a performance that brings the audience to its feet. 

Jack Craigo, above, and Don Dempsey, 
senior vice presidents respectively for Co- 
lumbia and Epic /Portrait /Associated 

Labels. 

Epic's Cheap Trick Jamming from left are Columbia's John McLaughlin, 
Epic's Jeff Beck and Nemperor's Stanley Clarke. 

-Y 

Bruce Lundval chats with Ron Wood, right, 
signed to Columbia as a solo artist, and Keith 

Richards, left, of the Rolling Stones. 

Columbia's Barbra Streisand accepts a platinum LP for "Songbird" and an antique table from the la- 

bel. From left are Gary Klein, Charles Koppelman, Jon Peters, Streisand, CBS Records Group presi- 

dent Walter Yetnikoff, Jack Craigo and CBS Records Division chief Bruce Lundvall. 

Philadelphia International's the O'Jays take a platinum LP for 'So Full Of Love" 
and gold single for "Use Ta Be My Girl." With the O'Jays, left, are the label's 

Leon Huff, Kenny Gamble and Harry Coombs. 

E ¡pic /Cleveland International star Meatloaf gets platinum disks from the U.S., U.K. and Canada for his 

debut LP "Bat Out Of Hell" and a gold single for "Two Out Of Three Ain't Bad." From left are Don 

Dempsey, Meatloaf, Bruce Lundvalll, Walter Yetnikoff, manager David Sonenberg, CBS Records Can- 

ada chairman Arnold Gosewich, Cleveland International boss Steve Popovich, Jim Steinman, Sam 

Lederman, CBS U.K. managing director Maurice Oberstein and Stan Snyder. 

His debut "Eddie 
Money" LP gets the 
Columbia artist a 

gold disk. Looking on 
from right are na- 
tional promotion vice 
president Bob Sher- 
wood, Jack Craigo 
and Wafter Yetnikoff. 
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LAST DANCE.ass 
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The soon -to -be p annum single from the platinum LP ...... ... ... ...... ... .. '. i .. ... .. .......... ..... ... ... j ... ..... ..... ...... r .. ... ... .. . . .. . ....... ' . . ... ..« ......... ..._ :;_. .. 

Watch for the comedy smash soon to be re- released 
by popular demand this fall in 

Original motion picture soundtrack 
BOSTON DETROIT NEW ORLEANS available through 
NEW YORK CITY 
NEWARK 

ATLANTA 
NASHVILLE 

KANSAS CITY 
DENVER Casablanca Record and FilmWorks 

PHILADELPHIA INDIANA PORTLAN D A Motown /Casablanca Production released through 
PITTSBURGH MILWAUKEE SEATTLE 
BALTIMORE CHICAGO FHOENIX 
WASHINGTON. D.C. DES MOINES SAN FFANCISCO 
CLEVELAND S -. LOUIS LOS ANGELES 
COLUMBUS MINNEAPOLIS DALLAS 
DAYTON LITTLE ROCK I- 'OUSTCN 

Re- opening with a huge new marketing and advertising campaign. 
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16 General News 

Presley Still Attracting Hordes To Memphis 
MEMPHIS -Elvis Presley fans by' 

the thousands are pouring into 
Memphis to attend memorial shows, 
an Elvis Presley convention, an Elvis 
film festival and to visit the gravesite 
where he is buried. 

Although swarms of fans have 
been in long lines to visit the grave - 
site since the beginning of summer. 
city officials predict 100.000 will be 
in Memphis next week for various 
Presley events and to see the grave. 

For the month of August alone, 
officials predict 250,000 fans from 
all over the U.S. and many parts of 
the world will make the trek to 
Memphis. 

Vernon Presley. Elvis' father, says 
1.500,000 fans have visited the grave 
since the site was opened for viewing 
last year. 

The tremendous influx of tourists 
has solidly booked all motels and 
hotels in Memphis. 

Robert Wilson, manager of Ra- 
mada Inns South, 3265 Elvis Presley 
Blvd., less than a mile from Grace - 
land, says: "Elvis fans are the best 
thing that ever happened to Mem- 
phis. The next best thing will be the 
opening of the Elvis museum across 
from Graceland. 

"You'd have to see it to believe it- 
all these people coming. It's like liv- 
ing next door to Disneyland. We're 
booked solid, 90`: Elvis fans. Busi- 
nessmen are getting mad because 
they can't find rooms." 

Across the street from Graceland, 
several souvenir shops have sprung 
up. selling memorial drink stirrers, 

portraits on black velveteen, sheet 
music, records, rings, bumper stick- 
ers and myriad other souvenirs. 
Vendors are cashing in on high vol- 
ume trade. 

Ann Hanson, employe of one of 
the gift shops, says 10,000 persons a 
day have been visiting the Presley 
grave. Before or after visiting, most 
fans visit one or more gift shops for 
Presley mementos. 

The Beef and Liberty Restaurant, 
across the street from Graceland, 
joined in the trend. It closed one of 
its dining rooms last year and con- 
verted it into a gift shop. A month 
ago the owner closed the restaurant, 
one of the finest in the city, and is 
converting it into a Presley wax mu- 
seum. 

Delbërt "Sonny" West, a long- 
time friend and bodyguard for Elvis 
who split with him in 1976, is 
presenting an Elvis memorial fan 
club concert at 8 p.m. Wednesday 
(16) at the Mid -South Coliseum 
with all proceeds going to a pro- 
posed authorized Elvis museum 
which Vernon Presley, Col. Tom 
Parker, Elvis' long -time manager, 
and Mayor Wyeth Chandler have in 
the planning stages. 

Says West: "Talent and produc- 
tion costs for the show will be do- 
nated by friends of Elvis. Every cent 
of the $7.50 ticket price and all the 
donations will go strictly into the 
museum fund the City of Memphis 
is holding. 

They already have donations 
from Ann -Margret, Dick Clark and 

By ELTON WHISENHUNT 

others. When we kick this fund off, 
there are going to be people making 
donations from around the world. 
And later they will be coming from 
around the world to visit the mu- 
seum. 

of the show with some nationally 
known acts. 

Charlie Hodge and Dick Grob, 
two of Elvis' pals, are hosting a 
three -day Presley convention Friday 
through Sunday (I1 -13) at Cook 

Billboard photo by Gerry Wood 

FOND REMEMBRANCE -A Presley fan lays a single rose at the base of Pres- 
ley's marker while visiting Graceland in Memphis. 

"I'd be afraid to put a figure on 
how much can be raised, but the 
City of Memphis wouldn't have to 
float bonds to pay for it. It can be 
sponsored by Memphis and built by 
Elvis' fans." 

West says Memphis performers 
and musicians would form the bulk 

Convention Center with 65 booths 
of memorabilia exhibitors. Some 
Elvis films and old tv specials will be 
shown. A part of the convention is 
an "Elvis tribute" at 8 p.m. Sunday. 

And two entrepreneurs have 
joined forces to sponsor an Elvis film 
festival Friday through Friday (I l- 
18 ). 

Presley Evokes National Airplay Flood On 
Continued from page 

backing away from the musical 
marathons broadcast immediately 
following Presley's death and again 
on his birthday anniversary Jan. 8. 

Instead, leading programmers 
fear a listener turnoff factor has de- 
veloped. Most cite saturation within 
the past year not only by radio and 
print but. most importantly, by tele- 
vision. Yet a consensus sees the en- 
during phenomenon of Presley's ap- 
peal as dictating a need for some 
kind of observance. 

Consequently, stations are devel- 
oping their own lower key tributes in 
most instances and avoiding blocks 
of programming, whether in -house 
originated or provided by syndica- 
tors. Small and medium market out- 
lets, though, still are relying on pre- 
packaged shows. 

"Elvis: A Three -Hour Special" by 
Drake -Chenault originally was put 
together over 48 hours immediately 
following the singer's death and 
aired on 150 stations nationwide. 
"We've since taken out the tributes 
included at that time," says Jim Kef- 
ford, operations manager. "Now. it's 
more of a timeless show, a lot tighter. 
It doesn't run on and on. But it cov- 
ers his entire career." 

Kefford says Drake -Chenault 
purposely avoided promoting its 
Elvis special this year. primarily be- 
cause it wanted to avoid any conflict 
in markets airing the firm's "History 
Of Rock 'N' Roll." 

Consequently. Kefford adds, the 
Elvis special is anticipated at press - 
time to be aired only in about 20 
small and medium markets. 

These include WOVV. Ft. Pierce, 
Fla.: KUBB, Mariposa. Calif: 
WIAI, Danville, Ill : KARB, Price, 
Utah: WKNR, Battle Creek, Mich.: 
WWSE, Jamestown, N.Y.: KCJ.I. 
Iowa City. Iowa: KAGC, Bryan, 
Tex.: WKUL. Cullman, Ala.: 
KPGA, Pismo Beach. Calif.: 

WLBC, Muncie, Ind.: KSPZ, Colo- 
rado Springs, Colo., and WUFM, 
Lebanon, Pa. 

By contrast, Watermark syndica- 
tors conducted a direct mail cam- 
paign with the 250 or so outlets 
which originally aired its 13 -hour 
monument, "The Elvis Presley 
Story: A Final Tribute." 

The program is an audio biogra- 
phy which examines Presley's life 
and includes 160 full -length ver- 
sions of his hits, according to Tom 
Rounds of Watermark. The show 
originally aired in 1971, was up- 
dated in '75 and again at Presley's 
death in '77. No additional changes 
have been made, Rounds adds. 

At presstime, about 100 stations 
had been confirmed to re -air the 
program. "But we're expecting a 
last -minute flurry," Rounds adds. 
"With Elvis, you never know. Not 
too many major markets are running 
long Elvis tributes, primarily be- 
cause of the saturation he received in 
all media last year. We're surprised 
the response has been as good as it 

has." 
Confirmed outlets include WMC, 

Memphis: WBT Charlotte, N.C.: 
WIRY, Albany, N.Y.. and KCRA, 
Sacramento, Calif. Others are pri- 
marily medium and small markets. 

Additionally. KMPC in Los An- 
geles is considering Watermark's 
show, according to program director 
Mark Blinoff. "We ran it last year 
and had tremendous response," he 
explains. "But now we're conducting 
research. ICs like a burnout record. 
... difficult to gauge." 

RKO's L.A. rocker KHJ also will 
'.program something." says p.d. 
John Sebastian. "but no block of 
time. We'll probably concentrate on 
Elvis' oldies. plus cover it through 
news and public affairs spots -hut 
no more than that." 

However. KGOE in suburban 
Nestlake, Calif.. will air an unusual 

live special Saturday (12) comprised 
of two hours of Presley music, trivia, 
listener call -ins and interviews, 
hosted by DJ Bill Moran. 

"We've lined up live hook -ups 
with Sam Phillips, who discovered 
Elvis," says Moran, taking a break 
from talk show duties at all -talk 
KABC only for this special. "We'll 
also interview Sam's son, Knox Phil- 
lips, a modern record producer 
who'll give it all a different perspec- 
tive." 

Moran will feature Presley's early 
Sun and RCA releases, intermixed 
with other hits from the '50s and 
early '60s. 

A major competitive factor for 
Elvis listeners in Los Angeles as well 
as most major markets will be the 

Elvis Presley: his rockabilly style re- 
mains distinct. 

Joe L. Mayes of Dallas, who heads 
a fund raising company, and Wal- 
lace E. Johnson of Memphis, retired 
vice chairman of Holiday Inns Inc., 
have hired a man to run the festival 
at the Orpheum Theatre. Eighteen 
old Elvis movies are being featured. 
Tickets for each film will cost $3.75. 
The two plan to make the festival an 
annual event to take advantage of 
the many thousands who will be 
coming each year during the anni- 
versary week of Elvis' death. 

In a recent editorial, The Com- 
mercial Appeal. the city's morning 
daily newspaper, took note of the 
huge throngs arriving in Memphis 
for Presley events and called on the 
city to do more than it is doing. The 
editorial pointed out that one short- 
coming of the city, among others, 
was that there are no signs to direct 
thousands of fans to Graceland. 

As a result, the City Council last 
week voted to erect signs all over the 
city to give fans directions to Grace - 
land. 

Another commercial enterprise 
which is underway is the leasing of 
the building which formerly housed 
the Sun Record Co. Studio where 
Presley and other artists began their 
recording careers. 

The building at 706 Union is now 
under a group named Music City 
Services Inc., which says the studio is 
being restored to the way it was 
when Presley recorded there. includ- 
ing the installation of recording 
equipment. 

Death Date 
ABC Contemporary Network's 
three -hour show. due Sunday (13), 
entitled "Elvis: Memories," featur- 
ing interviews with Presley's former 
wife, Priscilla. Station KIIS in L.A. 
will carry the show. 

In San Francisco, KIQI -AM and 
FM (K -10I) will air the ABC pro- 
gram, as will WLS in Chicago. RKO 
outlets KFRC in San Francisco and 
WFYR -FM in Chicago will compete 
with original specials produced in- 
house, according to sources at both 
stations. 

However, neither station had fi- 
nalized plans at presstime. Both are 
noted for original generation of spe- 
cials, particularly KFRC. Under 
guidance of Dave Sholin, now RKO 
national music director, the outlet 
conceived, wrote and produced the 
original Beatles special eventually 
aired throughout RKO and now 
available on the market. 

In New York, WABC will carry 
the Network's show. Competing will 
be WNEW which, according to pro- 
gram director Dean Tyler, "will 
probably be airing a 'million dollar 
weekend' of Elvis' hits." 

Weekends at WABC usually focus 
on a given year of oldies, Tyler adds. 
"We'll probably call it 'The Elvis 
Years' and play his cuts heavily at 
night, with more attention than 
usual during daytime. We also may 
run a syndicated series of interview 
vignettes." 

Additionally. WCBS -FM in New 
York, an oldies station. will re- 
broadcast its eight -hour tribute 
show containing 152 Presley hits - 
commencing at 5:28 p.m. Aug. 16. 

the time "to the moment" when 
WCBS announced the singer's death 
one year ago, a release states. 

However, such large segments of 
blocked out time are rare this time 
around for Presley memorabilia. Jay 
Cook. p d. of WFIL in Philadelphia, 
has aired Watermark's program sev- 

eral times and says other outlets 
there have broadcast Drake - 
Chenault's program. 

"I don't think we'll run it this time, 
though," he says. "I don't think any- 
body but Presley fanatics can handle 
much more. We'll probably run 
some musical 'reminders' more than 
turning over the entire station." 

Most common programming 
block is three hours. At WROR -FM 
in Boston, p.d. Paul Ward and music 
director Jim Grant have put together 
a three -hour show entitled, "Long 
Live The King," set for 8 p.m. Aug. 
16. 

It will feature previously un -aired 
interviews with Presley and friends, 
music and passages "borrowed" 
from Watermark's marathon series, 
which WROR aired last year. 

Southern stations predictably are 
concentrating more heavily on Pres- 
ley, particularly in Memphis where 
WHBQ plans "something large." 
But still the trend away from long 
blocks of airtime continues. In At- 
lanta, WQXI -FM "will have some 
musical salutes to Elvis, but no long, 
drawn Out memorials." says p.d. 
Don Benson. 

"We had adverse response last 
year when we did long specials the 
day he died and afterwards. There 
was such a huge amount Of public- 
ity." says Benson. "that it eventually 
offended people. 

"I wouldn't he surprised if a lot of 
stations, while doing some kind of 
remembrance. will at the same time 
this year hack away from anything 
in the way of block programming. 

Even WSB in Atlanta. which car- 
ries a morning drive personality who 
is an avowed Presley "fanatic" in the 
form OfJim Howell. is airing a com- 
paratively low -key tribute. 

Entitled "A Tribute To Elvis Pres- 
ley." the hour -long show will focus 
on a new LP. `To Elvis: Love Still 

(Continued on page 35) 
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General News 

Polygram Power: Polygram Distributing executives unveil their fall market- 
ing program in New York with Jon Peisinger, vice president of marketing de- 

velopment, presenting the "World Of Music" theme. 

NO BIG ELVIS HOOPLA 

Top Man: President John Frisoli of- 
fers the keynote speech during the 

summer management meeting. 

Restraint the Byword In U.K. 
LONDON -After Elvis Presley's 

death in August last year, RCA 
earned industry respect with a com- 
mendably restrained approach to 
the marketing of the singer's large 
catalog, demand for which rocketed 
overnight. This year the company 
maintains the same attitude. 

No special promotions, releases or 
tributes are planned to mark the an- 
niversary of Presley's death. Instead, 
RCA continues to get on with the job 
of meeting the still enormous de- 
mand for his music. 

In the last year, 11 Presley singles 
have charted in the U.K. They in- 
clude "All Shook Up," "Jailhouse 
Rock," "My Way," "Return To 
Sender," "Wooden Heart" and cur- 
rently "Don't Be Cruel," 23 years af- 
ter it was recorded. 

No album re- issues have been 
necessary since virtually no Presley 
recordings have ever been deleted. 
Fourteen LPs charted between Au- 
gust 1977 and the end of the year, 
among them "Blue Hawaii," the 
"Sun Collection," "Picture Of Elvis" 
and "Welcome To My World." 

In 1978. the list has lengthened to 
include "He Walks Beside Me," 
"Hello Hawaii" and the first volume 
of the 56th session. At the moment 

there are five Presle} albums in the 
U.K. Top 200. 

This is a performance matched by 
very few living artists. In total. Elvis 
has sold more than one million sin- 
gles and two million albums in the 
last year in the U.K. alone. 

Notes an RCA spokesman: "We 
are aware the Presley catalog still 
has an enormous appeal. He is still 
one of our most important artists, 
and he sells an awful lot of records. 

Assistance in preparing this story 
provided by Nick Robertshaw in the 

Henn Kahn in France and 
Wolfgang Spahr in West Germany. 

"We do have the NBC -TV show 
album due out in mid -August. 
which is a re- issue, and we have a 

poster display campaign running in 
250 shops through August, but those 
are normal activities. We have no 
immediate plans to release the 
"Presley Sings To Children" album 
here, and what special coverage 
there may be of the anniversary will 
come from outside the company. 

"The BBC, for instance. is show- 
ing its 'Elvis On Tour' film again on 
Aug. 16, and probably all the na- 
tional papers are planning spreads 

of some sort. Similarly the industry 
in Elvis mementos continues to 
thrive." 

In France, RCA France is prepar- 
ing to release 15 Presley singles to 
commemorate the first anniversary 
of the singer's death. In addition, 
three Presley albums will be released 
in September. RCA is also releasing 
the Canadian tribute album for the 
first time in France. 

French television will screen a 

special commemorative program, 
which will include the NBC Presley 
special Tuesday (15) -the first time 
the show will have been screened in 
France. The following day the third 
television channel will also do a 
Presley tribute, including a showing 
of " Jailhouse Rock." 

In Germany, radio and tv stations 
will be featuring special programs 
Wednesday (16) to mark the first an- 
niversary of the death of Presley. 
Some radio stations -like the 
Deutsche Welle in Cologne -will be 
presenting four -hour programs of 
Presley records. German tv will 
screen "Aloha From Hawaii" and 
other tv stations will produce special 
programs on the music of Presley. 

RCA Germany reports that sales 
(Continued on page 67) 

Vegas Elvis Festival To Draw 40,000 
LAS VEGAS -More than 40,000 

Elvis fans are expected for the first 
worldwide, summer festival "Al- 
ways Elvis" at the Las Vegas Hilton 
next month. 

According to hotel officials, room 
reservations were 70`c filled as of 
Tuesday (I) with ticket sales setting 
a brisk pace for the major project 
headed by Presley's father Vernon 
and Colonel Parker scheduled for 
Sept. 1 -10. 

"The entire event is to commemo- 
rate Elvis for his loyal fans and 
friends. for whom we'll be providing 
a little entertainment," says Parker. 
"There will be no exploitation, Elvis 
songs or imitators at the conven- 
tion." 

A $15 ticket will admit fans to a 

special, multi -dimension show 
created by Jerry Weintraub and 
Concerts West in the 5.000- capacity 
Hilton Pavilion as well as exhibits 
and booths in the hall. 

Jackie Kahane, comic who 
opened almost every Presley show, 
will act as official master of ceremo- 
nies with bluegrass band Bodie 
Mountain providing daily entertain - 
rrkent. 

A live disco, featuring Phoenix 
Express, Delivery and Post Raisin 
Band, also will be featured at the 
convention facility coordinated by 

By HANFORD SEARL 
Hilton entertainment director Dick 
Lane. 

"In connection with the summer 
festival, the Hilton Showroom, 
where Elvis appeared on a regular 
basis for eight years, will be formally 
dedicated to the memory of the late 
star," reports Barron Hilton, hotel 
president. 

A life -sized bronze statue of Pres- 
ley. created by Carl Romanelli, will 
be unveiled at ceremonies Sept. 8, 
Hilton added. 

k. 
. 

Elvis In Vegas: his machismo re- 

mains one of the town's fond 
memories. 

Robert Summer. president of 
RCA Records, also will attend the 
event to present Vernon Presley with 
three platinum and 15 gold albums, 
representative of Elvis' mark on the 
world of music. 

Some 3.500 tickets will be sold on 
a first -come, first -serve basis for 
each day and are good only for one 
24 -hour period, say hotel officials. 
About three -quarters of the 45,000 
square foot convention space is ex- 
pected to be set aside for 2.300 
theatre seats. 

The remaining area will include 
rented exhibit and souvenir booths 
purchased by convention delegates, 
fans and firms coordinated by Ed 
Say of Columbus, Ohio. A swap 
meet, carnival type atmosphere will 
prevail. 

The special multi -dimensional 
show is expected to be shown twice 
nightly at the new pavilion, which 
Elvis was scheduled to open last fall. 

Part of the proceeds of the event 
are being donated to an educational 
program at a local hospital, hotel 
spokesmen report, in what is hoped 
to be the first of many such festivals. 

At the event, there will be three 
Elvis -type impersonators appearing 
at nearby Strip and Casino Center 
resorts, namely the Silver Bird, Star- 
dust and Fremont hotels. 

Detail Time: Jack Kiernan, sales vice president, left, Rick Bleiweiss, national 
singles director and Bob Cappiello, fiannce vice president, present greater de- 

tails. 

2- Pronged Attack By 
Polygram Kicks O// 

By ADAM WHITE 
NEW YORK -Energized by its 

dramatic revenue gains so far this 
year, Polygram Distribution is strid- 
ing into the fall and Christmas sales 
season with a two- pronged market 
attack. 

First features a catalog campaign 
keyed to all product released by 
Polygram- distributed labels prior to 
Aug. 1. 1978, and embracing invoice 
discounts and special dating terms. 

Second is a bumper crop of new 
repertoire due in the coming months 
from RSO, Casablanca, Polydor, 
Capricorn and Phonogram /Mer- 
cury, including potential gold and 
platinum titles from Donna Sum- 
mer. Player. Parliament, 10cc, Vil- 
lage People, the Bee Gees and the in- 
dividual members of Kiss. 

Details were disclosed at Poly - 
gram's summer management meet- 
ing. held here July 27 -28 at the St. 
Moritz Hotel with more than 100 
company and distributed label per- 
sonnel in attendance. 

Polygram president John Frisoli 
projects its 1978 gross domestic sales 
at 235q over last year, and more 
than 400g over 1976. 

Though he is reluctant to discuss 
specifics, it is possible to extrapolate 
previously reported figures and gain 
an insight into the volume Polygram 
anticipates by the year's end. 

When the company changed its 
name from Phonodisc in March, 
gross sales for 1977 were put at $150 
million (Billboard, March 28, 1978). 

Frisoli's new 1978 prediction of 
235r; above that figure translates to 
approximately $500 million -itself 
more than double the firm's projec- 
tion of only six months ago. 

To help meet that target, in addi- 
tion to the fall marketing campaign 
and new product contenders, Poly- 
gram is working on the introduc- 
tion-"in the near future," according 
to vice president of operations, Bert 
Franzblau -of a new distribution fa- 
cility at Edison, N.J. 

Franzblau also unveiled plans for 
the installation of a new computer to 
aid materials management in track- 
ing the day -to -day status of produc- 
tion. 

Polygram's fall marketing push. 
tagged "World Of Music." is divided 
into two ordering periods, Aug. 1 -31 

and Sept. I -29. 
All accounts will be permitted one 

program order during the first pe- 

Distributor Sues 
LOS ANGELES -Pacific Record 

& Tape Distributors, Emeryville, 
Calif., is suing Robot Records, VIP 
Records and Cletus Anderson in Su- 
perior Court here. The pleading al- 
leges that the defendants owe the 
Bay Area distributor $6,201 overdue 
since December 1977. 

riod, and in order to qualify for the 
full program, an account must place 
an order during that period which at 
least equals 15% of its net billing for 
each Polygram- distributed label for 
the first six months of 1978. 

All qualifying accounts may place 
a second program order during the 
second period. 

Special feature of the "World Of 
Music" is the inclusion of classical 
product on Philips, Deutsche 
Grammophon, Archiv, Mercury 
Golden Imports and the two 
recently introduced mid -price lines, 
Festivo and Privilege. 

This marks the first sales program 
on Polygram's classical labels in 
more than five years, Frisoli says it 

signals not only the strength of cur- 
rent and upcoming product in this 
sphere, but also the company's wish 
to broaden and deepen its market 
penetration. 

An updated Polygram alphabeti- 
cal -by -artist catalog displaying the 
"World Of Music" theme has been 
created as the program order form. 
A variety of display materials will be 
available to accounts for merchan- 
dising use and these will be supple- 
mented by each distributed label. 

Tying in with the program theme, 
an in -store play program using the 
"mystery shopper" concept has been 
devised for the Aug. 15 -Dec. 31 pe- 
riod. 

Retailers who are playing Poly- 
gram- handled product in -store 
upon the arrival of a company repre- 
sentative will be entitled to entry 
blanks for a three -prize competition, 
including a one -week trip for two to 
Hawaii. 

Details were revealed at the St. 
Moritz meetings, at which executives 
from Polygram labels also pre- 
viewed their new product. Among 
them were RSO's Al Coury, Poly- 
don's Harry Anger, Capricorn's 
Frank Fenter, Casablanca's Neil Bo- 
gart and Phonogram's Charlie Fach. 

ELVIS ALBUM 
FOR CANADA 

By DAVID FARRELL 
TORONTO -RCA Canada has 

compiled a selection of songs written 
by Canadians and sung by Elvis 
Presley, and they have released the 
collection as a single album, "Elvis, 
A Canadian Tribute." 

A $7.98 package, the album in- 
cludes "Songbird." "That's What 
You Get For Loving Me" and "My 
Way." The commemorative LP has 
been pressed in gold vinyl and is ex- 
pected to go platinum, says the al- 

(Continued on page 73) 
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BILLBOARD'S INTERNATIONAL RADIO PROGRAMMING FORUM 

AUGUST 9 -12, 1978 /AMERICANA HOTEL /NEW YORK CITY 
AUGUST 9, WEDNESDAY 
10 am-6 pm 

6 pm-7:30 pm 

REGISTRATION 

WELCOMING COC -(TAIL RECEPTION 

AUGUST 10, THURSDAY 
9:30 am-10:30 am WELCOMING REMARKS 

"HOW TO RADIO GOOD" 
Keynote Speaker: STAN CORNYN. Executive Vice -President, JIarner 
Bros. Records 

10:30 am -10:45 am Coffee Break 

10:45 am -12 noon 

12 noon -2:30 pm 

2:30 pm -3:30 pm 

3:30 pm-3:45 pm 

3:45 pm-5:15 pm 

THE IMPACT OF RADIO TODAY AND HOW IT GOT THERE 
Moderator: PAUL DREW. Programming Consultant, L.A.: Panelists: 
KENT BURKHART. President, Burkhart /Abrams & Assoc.. Ni.; . BILL 
GAVIN, The Gavin Feport, San Francisco; GEORGE WILSJN. Con- 
sultant. New York 

'THE BEST OF BRCADWAY" LUNCHEON 
All -star casts from ' ANNIE," "AIN'T MISBEHAVIN', "I LOVE MY 
WIFE," "THE MAGIC SHOW," special guest EARTHA KITT an j more 
in a "Best of Broadway" production 

CONCURRENT SESSIONS 
(1) ' THE ON -GOING RECORD -RADIO CONNECTION Cocperation 

is the Key for Benefit to Both" 
Moderator: PHIL WALDEN, President. Capricorn Records Ma- 
con, Panelists: SHEILA CHLANDA. Assoc. Dir., Nat'l Promotion. 
CBS Records. New York; MARGO KNESZ. Nat'l S.ngles. Promo - 
tion Director, RCA Records, New York: WANDA RAMOS. Music 
Director, WBLS. New York 

(2) "BLACK RADIO -THE EXCITING EVOLUTION" 
Moderator: MARK OLDS. President, WRVR, WWRL. New York. 
Panelists: HAL JACKSON. Prog Director. WBLS. New "ork: 
MAYE HAMPTON JAMES, Vice -President. Promotion. Rcadshow 
Records; JIM MADDOX Gen'I Mgr, Prog Director. KMJQ. -ious- 
ton. JOE TAMBURRO. Prog Director. WDAS -FM. Philadelphia 

Coffee Break 

CONCURRENT SESSIONS 
(1) MUSIC RESEARCH -DO IT WITHOUT SPENGING MEGA- 

BUCKS, AND HOW TO USE IT ONCE YOU'VE GOT IT" 
Moderator: ED SALAMON. Nat'l Prog Dir, Storer.'WHV, New 
York; Panelists: EOB HENABERRY, Consultant. New York KE- 
VIN METHENY. Prog Dir, WZZD. Philadelphia. BOB PITT JAN. 
Prog Dir, WNBC. New York 

(2) "PRODUCTION TOYS" 
A demonstration moderated by MARK DRISCOLL, Air Pe-son- 
ality, WNBC, New York 

(3) "ALTERNATE FORMATS -THE OTHER WAYS TO GO" 
Moderator: KENT BURKHART. Pres Burkhart ,Abrams & Assoc. 
New York: Panelists: MATT BIBERFELD. Prog Dir .NNCV, New 
York; AL HAM. Consultart. WDJZ, Bridgeport: GARY McCARTIE, 
Prog Dir KBRT. Los Angeles: DENNIS WATERS. Prog Dir, 
WRVR New York 

AUGUST 11, FRIDAY 
9 am -10:30 am CLIVE DAVIS MEETS THE BROADCASTERS' 

The President of Arista Records answers your questions 

10:30 -10:45 am Coffee Break 

10:45 am-11:45 am CONCURRENT SESSIONS 
(1) "AM STEREO . WHAT CAN WE EXPECT? 

Moderator: JIM GABBERT. Vice Chmn. Nat "I AM S:ereo Com- 
mittee : Panelists: HAROLD KASSENS. Chairman. Nat'l AM 
Stereo Committee: CHRIS PAYNE, Project Mgr, Nat'l AM Stereo 
Committee 

REGISTRATION IS WEDNESDAY! 
FOR INSTANT REGISTRATION CALL 

Diane Kirkland or Nancy Falk, Americana Hotel 
(212) 581 -1000! 

11:45 am-1 oll 

1 pm-2:15 pin 

2:15 pm-3:3C orn 

4 pm-5:30 pm 

(2) "RECORD PROMOTION -HOW TO MAKE IT WORK FOR RA- 
DIO' 
Moderator: RUSS THYRET. VP Promotion, Warner Bros Rec- 
ords Los Ange es: Panelists: HAROLD CHILDS, VP Promotion. 
A &M Records. Los Angeles: PETE GIDEON, VP Promotion, Ale - 
xenburg Records. New York. CHARLIE MINOR. VP Promotion. 
United Artists Los Anceles; BOB SHERWOOD. VP Promotion 
CBS Records New Yor< 

(3) THE LEGAL SIDE -FOR PROGRAMMERS 
Moderator: DOLIG HAL_. Radio -TV. Editor Radio Forum Direc- 
tor. Billboard, New York: Panelists: W. JAN GAY, Chief, Com- 
plaints & Conpl ances. FCC, Washington: LARRY SECREST 
Former Deputy, Gen'l Counsel, FCC, Washington; JAMES 
WEITZMAN. 4.ttorney. Stambler & Shrinsky, Washington 

"THE GREAT ROYALTY DEBATE" 
Participants: JOH'4 BAYLISS. Head. Radio Vision. Combined Com- 
munications: JIM GABBERT President, National Radio Broadcasters 
Association, San Francisco: STANLEY GORTIKOV, President, RIAA, 
Los Angeles 

LUNCHEON 
"COMMUNICATIONS ACT REWRITE -ITS IMPACT ON PROGRAM- 
MING" 
Speaker: HARRY `C1-IIP" SHOOSHAN, Gen l Counsel. House Com- 
munications Sub -Committee 
CONCURRENT SESSIONS 
(1) ON AIR OFF AIR PROMOTION -MAKE YOUR STATION A 

HOUSEHOLD WORD' 
Moderator: CHARLEY LAKE, Nat I Prog Dir, Charter Brdcstng. 
San Diego Panelists: BETSY BUCKEN, Promotion Dir. 99X 
(WXLO), New 'í crk: ANDY ERISH. Promotion. Consultant, New 
York: BILL O'SHAUNNESSEY. President. WVOX'WRTN. New 
Rochelle. NY: DALE PCN. Nat'l Promotion Dir, Storer Broad- 
casting. New Yor< 

(2) "NETWORK RACIO -THE FUTURE OF NETWORKS WITH AM 
STEREO. STEREO SATELLITE TRANSMISSIONS" 

Moderator: JIM GABBERT. President. Nat I Radio Broadcasters Asso- 
ciation, San Francisco: Panelists: GARY WORTH, Vice President. 
Mutual Broadccsting 

NEW YORK STATION TOURS 
A chance to see B g Apple radio behind the scenes -tours of 
WNEW. WNCN, WYNY, 99X (WXLO). WNBC. WHN and WBLS. Sign - 
up at the Registratici, Desk for your station choice(s) at 4 pm. 4:30. 5 

pm or 5:30 

10:30 pm Apollo Theatre -Botia -non. BT Express. Sweet Cream 

AUGUST 12, SATURDAY 
10 am-11:30 am 

11:30-11:45 am 

11:45-1 pm 

1 pm-2 

6 pm 

pm 

CONCURRENT SESSIONS 
(1) AM SURVIVAL IN THE AGE OF FM 

Moderator: CHARLEY LAKE, Nat'l Prog Dir. Charter Brdcstng, 
San Diego Panelists: BILLY BRILL, Director, Singles Promotion, 
Ariola America. _cs Angeles; BILL HENNES, Prog Mgr, WMAO, 
WKQK, Chicago BOB SAVAGE, Prog Dir. WKTO. Pittsburgh: ED 
SALAMON. Nat'l Prog Dir. Storer: WHN, New York 

(2) "RADIO SYNDICATION -ITS RAPID GROWTH AND IMPOR- 
TANCE' 
Moderator: DOU3 HALL, Radio -TV, Editor :Radio Forum Direc- 
tor, Billboard, New York: Panelists: RICH BARNA, President. Pro- 
gressive Radio Network, NY: BOB MEYROWITZ, President 
D.I.R.. New York: NORM PATTIZ. President Westwood One. Los 
Angeles 

Coffee Break 
CONCURRENT SESSIONS 
(1) THE BIG STATICN WINNERS-STATIONS THAT ARE'INSTITU- 

TIONS AND HOW THEY SURVIVE IN THE AGE OF FRAGMEN- 
TATION" 
Moderator: JULIAN BREEN General Manger. Greater Med a: 
Panelists: ANDY B CKEL. Prog Dir. WBT, Charlotte: GEORGE 
FISCHER. Prog Dr. WSB. Atlanta: DAN GRIFFIN. Oper Mgr. 
WOR. New York DICK JONES. Prog Dir WGN, Chicago 

(2) AUDIO PROCESSING -RATINGS vs. DISTORTION HOW 
MUCH CAN YOU STAND ?" 
Moderator: JIM GABBERT, President. Nat'l Radio Broadcasters 
Assn Panelists: TOtJJ NICKS, Consulting Engineer; BOB ORBAN. 
Presiden-, Orban Associates, San Francisco: HARV REES. Col - 
suiting Engineer 

"CAREER CROSSOVERS-BROADCASTING AND RECORDS 
WHERE IS YOUR FUTURE ?" 
Speaker: DON DEMPSEY. Vice -President General Manager. Ep c 
Records, New York 
BILLBOARD RADIO PROGRAMMING FORUM AWARDS BANQUE- 

Regis :er Now! Registration at the door will be $25.00 higher. 

Billboard. 
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Rodio-TV Progrommin9 

Broadway Best: Attendees at Billboard's 11th annual International Radio Programming Forum 
will be treated to a "Best Of Broadway" special presentation. Eartha Kitt, star of "Timbuktu," left, 
headlines the show. Also appearing are John Cullum and Judy Kaye, right, doing a scene from their 
hits "On The Twentieth Century." Stars of other shows who will perform include cast members 

from "Grease," "Ain't Misbehavin',' "I Love My Wife," "The Magic Show," and "Annie." 

WB's Cornyn Is Keynote Speaker 
At Billboard's 11th Radio Forum 

Continued from page 1 

Wilson, consultant and Billboard 
columnist Paul Drew. Burkhart/ 
Abrams president and Billboard col- 
umnist Kent Burkhart and Gavin 
Report publisher Bill Gavin. 

The first lunch of the Forum will 
be highlighted by "The Best Of 
Broadway," a musical presentation 
of the best of seven Broadway 
shows. 

Eartha Kitt, starring in "Tim- 
buktu," will headline the show. Stars 
from the following shows will also 
perform: "Ain't Misbehavin'," "An- 
nie," "I Love My Wife," "On The 
Twentieth Century," "The Magic 
Show" and "Grease." 

These performers include John 
Cullum and Judy Kaye from "On 
The Twentieth Century" and Shel- 
ley Bruce and Reid Shelton from 
"Annie." In addition Cy Coleman, 
who composed the music for "On 
The Twentieth Century," and 
Charles Strouse, who wrote the mu- 
sic for "Annie" will also perform. 

Following lunch "The On -Going 
Record -Radio Connection" will be 
explored as to how the two indus- 
tries can cooperate for the benefit of 
both. Participating in this session are 
Phil Walden, president of Capricorn 
Records; Sheila Chlanda, associate 

director of national promotion for 
CBS Records; Margo Kneze, na- 
tional singles promotion director for 
RCA Records, and WBLS New 
York music director Wanda Ramos. 

Black radio will be explored in a 
session entitled "The Exciting Evo- 
lution" which will feature WBLS 
New York program director Hal 
Jackson, KMJQ Houston general 
manager Jim Maddox, WDAS -FM 
Philadelphia program director Joe 
Tamburro and Roadshow Records 
national vice president of promotion 
May Hampton James. WWRL/ 
WRVR New York president Mark 
Olds will serve as moderator. 

This session will be followed by 
three on music research, production 
techniques and alternative formats. 
Speaking on research, subtitled "Do 
It Without Spending Megabucks 
And How To Use It Once You've 
Got It," will be WZZD Philadelphia 
program director Kevin Metheny 
and WNBC New York program di- 
rector Bob Pittman. 

Storer national program director 
Ed Salamon will serve as moderator. 
During this session consultant Bob 
Henabery will disclose a new system 
of measuring acceptance of oldies 
music. 

WNBC DJ Mark Driscoll heads a 

Cass roc/cas/íng 9nc. 

Resents 

\ew Rac io Sync cat i on 
, 
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Station I ogrammers & Reps. 
CALL CLLECT (212) 365 -4418 

CASS BROADCASTING INC.MURRAY HILL STATION 367 

NEW YORK NEW YORK 10016 

session called "Production Toys" 
and Kent Burkhart will moderate a 
panel on alternative formats. Burk- 
hart is expected to announce a new 
format at this session. 

Also on the alternative format ses- 
sion are WDJZ Bridgeport, Conn., 
consultant Al Ham, WNCN New 
York program director Matt Biber - 
feld, KBRT Los Angeles program 
director Gary McCartie and WRVR 
New York program director Dennis 
Waters. 

WDJZ plays non -rock oldies in a 
Top 40 format using Billboard 
charts from the past. WNCN is a 
classical music station, KBRT 
recently went to a format which of- 
fers religious music in a "beautiful" 
format setting, and WRVR is a jazz 
station. 

Friday morning opens with Arista 
Records president Clive Davis meet- 
ing the broadcasters for a question 
and answer session. Three sessions 
are lined up after that dealing with 
"AM Stereo, What Can We Expect," 
"Record Promotion -How To Make 
It Work For Radio" and "The Legal 
Side For Programmers." 

Moderating the AM stereo session 
will be National Radio Broadcasting 
Assn. president Jim Gabbert, who is 

vice chairman of the National AM 
Stereo Committee. Gabbert also op- 
erates stations in San Francisco and 
Honolulu. 

Also on this panel are Harold 
Kassens, chairman of the National 
AM Stereo Committee, and Chris 
Payne of the National Assn. of 
Broadcasters, project manager of the 
National AM Stereo Committee. 

Russ Thyret, vice president of 
promotion for Warner Bros. Rec- 
ords, will moderate the record pro- 
motion panel. Also on this panel are 
Harold Childs. vice president of pro- 
motion for A &M Records; Pete 
Gideon, vice president of promotion 
for MCA's new label; Charlie Mi- 
nor, vice president of promotion for 
United Artists; and Bob Sherwood, 
vice president of promotion for CBS 
Records. 

Forum director Doug Hall, who is 

also radio /tv editor of Billboard, 
will moderate the "Legal Side" 
panel which will include W. Jan 

(Continued on page 35) 

Additional Radio coverage on pages 
35, 40,93. 

Old Big Band Sounds Will 
Continue On S.F.'s KMPX 

WASHINGTON -After protest- 
ing for more than a year in an action 
that held up a three -way sale of San 
Francisco radio stations, a citizens 
group has finally won a victory to 
preserve its favorite big band for- 
mat. 

The Federal Communications 
Commission has at last approved the 
complicated sale after one of the 
buyers agreed to maintain the big 
band format on KMPX for at least 
two years, barring serious financial 
difficulties. 

The KMPX Listeners Guild had 
opposed the transfer of three li- 
censes involving KMPX, KCBS -FM 
and KEAR because the big band 
sound would have left the air. 

The sale was put together by CBS, 
which wanted to upgrade its facility. 
The network found Golden Gate 
Radio, to acquire the KCBS -FM fa- 
cility for $850,000. CBS then agreed 
to buy the superior facility of KEAR 
from Family Radio for $2 million 
and Family signed an agreement to 
buy KMPX from National Science 
Network for $1 million. 

This shifted the KCBS -FM mel- 
low format to the better facility that 
had been KEAR and the religious 
format of KEAR to the KMPX out- 
let. The new buyers of KCBS -FM, 
Golden Gate, planned to adopt an 
adult contemporary format. Thus 
the big band format would have 
been lost. 

Under an agreement worked out 
with the Listeners Guild, the old 
KCBS -FM outlet, now under 
Golden Gate ownership, will be op- 
erated with a big band format for 
two years. 

Several weeks ago. GGR agreed 

Dirt Band On Bill 

At NAB Conference 
LOS ANGELES -United Artists' 

the Dirt Band will open the National 
Assn. of Broadcasters Radio Pro- 
gramming Conference Sunday Aug. 
20 at Chicago's Hyatt Regency Ho- 
tel. 

Following its performance at the 
opening session, the band will leave 
on a worldwide tour. Last spring, the 
act became the first rock group to 
tour the Soviet Union. 

The NAB confab will last through 
Aug. 23. 

to adopt the big band format, but it 
wasn't until the guild won a two - 
year agreement that it withdrew its 
opposition to the transfers. 

NAB Advocating 

Station Autonomy 

In Format Fights 
By MILDRED HALL 

WASHINGTON -In an unend- 
ing series of citizens' court suits 
against radio format changes, the 
National Assn. of Broadcasters has 
once again told the U.S. Court of 
Appeals here that the changes 
should be left to the judgment of ra- 
dio station licensees. 

The case currently before the 
Court is an appeal by the WNCN 
Listeners Guild of New York City 
and other citizens groups for the 
Court to reject the Federal Commu- 
nications Commission's 1976 de- 
clared policy of non -interference on 
licensee format decisions. 

The FCC policy announcement 
was sparked by a series of Appeals 
Court remands of cases involving 
changes from classical or other 
"unique" formats, which were chal- 
lenged by citizens' groups. 

The NAB points out that "the 
Commission has correctly held that 
it cannot involve itself in format 
changes without trampling the First 
Amendment and the no- censorship 
provision of the Communications 
Act." 

NAB holds that the Communi- 
cations Act "specifically forbids the 
Commission to compare the relative 
values of the program formats in- 
volved in license transfers." 

At the practical level, NAB says a 
broadcaster will not undertake an 
innovative but financially risky for- 
mat if he knows that if he decides to 
change it, citizen protests can put 
him to the expense and uncertainty 
of a hearing, and possibly confine 
the station to the undesired format. 

The WNCN Listeners Guild be- 
gan its court battle with the FCC in 
October 1974, when the Commission 
approved without hearing, a change 
of programming at radio station 
WNCN -FM from a classical to a 

rock format. The station has since 
been restored to its original format. 
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The host of a three hour nightly show on WLAC, Nashville, "Spider" Harrison has 
established himself as a dynamic, distinctive radio personality w th a very 

special flair for capturing the tempo and style of today's Soul sound. Now, 

"Spider' can be part of your station line -up: as host of BILLBOARD SOUL COUNT- 

DOWN, U.S.A., a three hour weekly program from Music in the Air's Syndicated 
Programming division. j 
Each week, your listeners will follow "Spider' Harrison as he ccunts down the 

,t 40 top hits from Billboard Magazine's Hot Soul Singles chart. Interleafed 
between disks there's commentary and lively, revealing interviews with major t 
Soul artists. Also, special reports from a pair of top journalists on the Soul 
scene: Billboard's "Soul Sauce" editor Jean Williams from Los Argeles and 
Radcliffe Joe from New York. 

BILLBOARD SOUL COUNTDOWN, U.S.A., is a "natural" for any Soul station's 
schedule, or in fact for any staticn seeking a sure -fire stimulus for late night or 
weekend listening. With an already proven record of audience response it pro- 
vides attractive opportunities for local sales, by associating adveiisers with a 

recognizable personality and with the week's most popular Soul sounds. As 

"Spider' counts down from #40 to #1, you -and participating sponsors -can 
count on a rise in ratings and audience share. 

BILLBOARD U.S.A. 
Find out today how this exciting new program 

might fit into your own scheduling plais. For demo 
and rates, contact Barbara Stones at Music in tre Air, 

Billboard Publications, Inc., 1515 Broadway, New York, 

N.Y. 10036. Or phone (212/764 -7310) or telex (62C623). 

E6 
Ms. Barbara Stones 
MUSIC IN THE AIR 

111 

MUSIC IN THE AIR 

Please send me a demo and complete rate informatior on 
"Spider" Harrison's BILLBOARD SOUL COUNTDOWN, U.S.A. show. 

Name 
Title 

Station /Company 

City State Zip I BILLBOARD SOUL COUNTDOWN, J.S.A. 
with Spider' Harrison 

Billboard Publications, Inc. 
1515 Broadway N9w York, N.Y. 10036 

Address 

www.americanradiohistory.com
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Sounding Board 

JOHN SEBASTIAN, program director, 
KHJ, Los Angeles. 

No, I don't think AM stereo will affect Top 40 formats in any 
form at all, primarily because I don't believe AM stereo or 
mono or FM stereo or mono has much to do with whether or 
not someone listens to your station. It has more to do with the 
taste of the audience. 

They only listen for the music they like or the deejay they 
like. I've seen statistics that show the majority of FM listeners 
use mono equipment. I sometimes think that we in the indus- 
try forget the fact that not everyone out there enjoys the beau- 
tiful equipment some of us may have. 

Question: Do you believe that 
"tight listed" Top 40 formats will 
become a thing of the past once 
AM stereo bows? 

AL BRADY, program director, WHDH, 
A quick answer would be simply "no." AM stereo will be pri- 

marily a promotional tool, more promotional than real, due to 
the lack of receivers on the part of the public. The real prob- 
lem here isn't whether a station is stereo or not. It is how it is 

programmed. I disagree with the argument that stereo is the 
most important factor in FM success. It's been my experience 
that the majority of listeners listen in mono, not in stereo. The 
vast majority of FM listeners prefer it because of its superior 
programming. I don't believe stereo is the big factor. 

I see nothing wrong with a tight playlist. We have a short 
playlist, generally no more than 15 current records at one 
time and each one gets turned every four hours. 

The station must genuinely serve a need of the audience 
and the city and because of that they become an extension of 
the city. 

True, AM stereo may be a boon for AM in general as an im- 
age booster and place it on some kind of equation with FM. 
But there will be problems, such as in modulation. And people 
will have to be convinced to go out and purchase AM stereo 
equipment just as they had to be convinced back when FM 

stereo came in -and that may take a long time. 
Sebastian has been KHJ's program director since January 

of 1978. Before that he was program director for KDWB in 
Minneapolis for three years and has been instrumental in de- 
veloping callout research. 

Boston. 
In New York, a good example of that is WABC and WBLS 

both mirror images of what the city is like. ABC sounds like 

New York. It's a big driving radio station and ABC is an ex- 

ample of a Top 40 sound that continues to rely on person- 
alities. WBLS is doing the same thing. The format and the 
jocks sound streetwise. You can have three or four stations in 

the same city playing the same music, but what sets them 
apart from each other is what they are doing between the mu- 
sic. And that's true whether it's AM or FM, mono or stereo. 

Brady has been program director at WHDH for the past 

three years. Before that he was assistant program director at 

WNBC in New York for several years in addition to being an air 
personality there. 

BILL TANNER, program director, 
Y -100, Miami. 

First of all, I do not believe that AM stereo will be much of a 

factor. People have just gone through getting FM stereo in 
their homes and cars. I don't believe that AM stereo will have 
enough frequency response to be significantly different. 
People really can't tell the difference between FM and FM 
stereo. I think AM has allowed itself to deteriorate. 

As for tight listing formats, our research indicates that 
people want to hear their favorite records played frequently. I 

therefore think that tight listed stations, whether Top 40 or 
otherwise, will continue to be a factor once AM stereo begins 
operation. 

Tanner has been program director for Y -100 for five years. 
Before that he was program director of JDX, a station in Mis- 
sissippi. 

JOHN ROOK, program director, KFI, Los Angeles. 

While it's too early to accurately appraise what AM stereo 
will do as a competitive factor to FM stations, I do believe an 
AM stereo station will have a significant advantage against an 
AM station without stereo. 

Most AM stations with 5,000 watts or less wil I have to decide 
if they want to give up 20% to 50% of their signal loudness to 
broadcast in stereo. KFI is a 50,000 -watt clear channel station 
and we've already taken steps to broadcast in stereo AM as 
soon as the FCC grants approval. 

Regarding the effect of AM stereo on the idea of the tight 

Top 40 playlist on AM, I believe the idea of "tight" playlists is a 

thing of the past anyway on AM or FM. 
However, I think there will be an effect on some AM stations 

to transform them into more of an AOR approach. However, 
most AM stations will have to consider that AOR is not really a 

mass appeal medium, and so I think they'll stick with the Top 
40 format in most cases, stereo or not. 

John Rook, a 20 -year radio veteran, joined KFI two years 
ago as program director following seven years operation of his 
own consultancy firm. He has also programmed WLS in Chi- 
cago and KQV in Pittsburgh. 

STEVE RIVERS, national program director 
of General Cinema, Philadelphia. 

AM stereo, something 'new' that will be the thing' like FM 

was 10 years ago? Only the future and manufacturers really 
know if it will be a success. But as far as the effect on the 
length of playlists, that will only be determined by the com- 

petitive makeup of individual markets. Some markets with 
tight listed FM will win while in other markets FM with long 
lists will win. 

What the future of AM stereo and what its effects will be no 

one really knows. But I can say without a doubt that there will 

always be long and short playlists. 

Rivers has been national program director for General Cin- 
ema since January 1978. Before that he had been program di- 

rector at WIFI in Philadelphia for four years, a program direc- 
tor at both KROY and KROI in Sacramento; a program director 
at WDRQ in Detroit and program director at Z -93 in Atlanta. 
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The Program 
DATES OF PROGRAM August 1, 1978 through September 29, 1978 

ELIGIBLE PRODUCT All Polygram distributed albums and tapes released 
prior to August 1. 1978, as listed in the program order form, will be eligible for 
the program. (ECM product is not included.) 
DISCOUNT and EXTENDED DATING applicable to each program order. 
CONTACT your Polygram Distribution. Inc. Sales Representative for official 
order forms and our program fact sheet. No telephone orders will be accepted. 
MERCHANDISING A variety of merchandising aids we available to transform 
your store into a `WORLD OF MUSIC:' 

Enter the "WORLD OF MUSIC" SWEEPSTAKES! 

In -store play of Polygram product can 'v n you a' PASSPORT TO PAFADISE! ' 

Contact your Polygram Distribution Branch to find out how you can become 
eligible for a trip to Hawaii and other sensational prizes. 

The Labels 

J 
phonogram 

1"0r 
CAPRICOV1 RECORDS 

And ARCHIVE BLANK CHOCOLATE CITY DELITE DEUTSCHE GRAMMC=HON 
EMARCY EVENT FESTIVE FONTANA L- MELIGHT LONE STAR MERCURY 
MERCURY GOLDEN IMPORTS MILLENNILM MGM MONUMENT OASIS 
OYSTER PARACHUTE PHILIPS PRIVILEGE SMASH SOJNDSTAGE SEVEN 
SPRING VERTIGO VERVE. 

7 r- rM r r- f 
Yá Ì_ 

Another action program from 

oly .ram Distribution, Inc. 
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Billboard Sîngles Radio Action 
Play lisk Top Add Ons Ploy list Prime Movers * Regional Breakouts & Ncti«id Breakouts 

TOP ADD ONS - NATIONAL 

LITTLE RIVER BAND- Reminiscing (Harvest) 

TRAVOLTA & NEWTON -JOHN- Summer Nights (RSO) 

(D) EVELYN "CHAMPAGNE" KING -Shame (RCA) 

D- Discotheque Crossover 

ADD ONS -The two key prod- 
ucts added at the radio stations 
listed; as determined by station 
personnel. 
PRIME MOVERS -The two 
products registering the great 
est proportionate upward 
movement on the station's 
playlist; as determined by sta 
tion personnel. 
BREAKOUTS -Billboard Chart 
Dept. summary of new prod- 
ucts exclusive of Add Ons and 
Prime Movers. 

Pocific Southwest Region 

TOP ADD ONS: 

STEELY DAN -Josie (ABC) 

KENNY LOGGINS- Whenever I Call You Friend 

(Columbia) 

LITTLE RIVER BAD- Reminiscing (Harvest) 

* PRIME MOVERS: 

COMMODORES -Three Times A Lady 

(Motown) 

ANDY GIBB -An Everlasting Love (RSO) 

(D) BARRY MANILOW- Cepacabana (Arista) 

BREAKOUTS: 

EXILE -Kiss You All Over (Warner /Curb) 

(D) A TASTE OF HONEY-Boogie Oogie Oogie 

(Capitol) 

CHRIS REA -Fool If You Think Its Over (UA) 

KHl -LA. 

CHRISREA -Fool If You Think It's Over (UA) 

STEELY DAN -Josie (ABC) 

* ANDYGIBB -An Everlasting Love (RSO) 26- 

10 

D* BARRYMANILOW-Copacabana (Arista) 
23 -9 

TEN- Q(KTNQ) -u 
TRAVOLTA &NEWTON -JOHN- Summer 
Nights (RSO) 

KENNY LOGGINS- Whenever I Call You 

Friend (Columbia) 

* COMMODORES -Three TimesALady 
(Motown) 21-13 

* ANDY GMB -An Everlasting Love (RSO) 27- 

23 

KR -LA. 

LITRE RIVER BAND- Reminiscing 
(Harvest) 

NICK GILDER -Hot Child In The City 

(Chrysalis) 

* COMMODORES -Three Times ALady 

(Motown) 5.1 

D* ATASTEOFHONEY- Boogie Oogie Oogie 

(Capitol) HB -21 

KEZY -Anaheim 

WALTER EGAN- Magnet & Steel 
(Columbia) 

OLIVIA NEWTON-JOHN-Hopelessly 
Devoted To You (RSO) 

* FRANKIEVALLU- Grease (RSO)14.6 

* FOREIGNER -Hot Blooded (Atlantic) 19 -14 

KCBQ -San Diego 

D VLLAGEPEOPLE- MachoMan 

(Casablanca) 

TOBY BEAU-My AngelBaby(RCA) 

* COMMODORES -Three Times ALady 

(Motown) 10-1 - 

D * DONNASUMMER- LastDance 
(Casablanca) 7 -3 

KFXM -San Bernardino 

JACKSONBROWNE- Stay(Asylum) 

STEELY DAN -Josie (ABC) 

* EDDIE MONEY-Two Tickets To Paradise 

(Columbia) 24 -18 

D* BARRY MARROW -Copacabana (Arista) 
11 -6 

KERN -Bakersfield 

KENNY LOGGINS- Whenever I Call You 

Friend (Columbia) 

STEELY DAN -Josie (ABC) 

* TOBY BEAU-My Angel Baby (RCA) 14-9 

* CHRIS REA -Fool If You Think It's Over (UA) 

23 -20 

KAFY- Bakersfield 

NO UST 

* 
* 

KRIZ -Phoenix 

NO UST 

* 
* 

KTKT -Tucson 

LITTLE RIVER BAND- Reminiscing 
(Harvest) 

ATASTEOFHONEY- Boogie Oogie Oogie 

(Capitol) 

* TRAVOLTA& NEWTON -JOHN- Summer 
Nights(RSO)25.18 

* EXILE -Kiss You All Over (Warner /Curb) 
19-15 

KQEO -Albuquerque 

STEELY DAN -Josie (ABC) 

TED NEELEY-N ever Had A Woman (20th) 

* ANDY GIBB -An Everlasting Love (RSO) 29- 

21 

EXILE -Kiss You All Over (Warner /Curb) 
25-18 

KENO -Las Vegas 

D EVELYN "CHAMPAGNE" KING -Shame 
(RCA) 

STEELY DAN -Jule (ABC) 

* OLIVMNEWTON -JOHN- Hopelessly 

Devoted To You (RSO) 28.18 

* COMMODORES -Three TimesA Lady 

(Motown) 11.4 

Pocific Northwest Region 

TOP ADD ONS: 

LITTLE RIVER BAND -Reminiscing (Harvest) 

KINKS -Rock & Roll Fantasy (Arista) 

NICK GILDER -Hot Child In The City 

(Chrysalis) 

* PRIME MOVERS: 

COMMODORES-Three Times A Lady 

(Motown) 

JEFFERSON STARSHIP- Runaway (Grunt) 

FOREIGNER -Hot Blooded (Atlantic) 

BREAKOUTS: 

ROBIN GIBB -Oh Darling (RSO) 

(D) BARRY MAINLOW- Copacabana (Arista) 

THE CARS -Just What I Needed (Elektra) 

KFRC -San Francisco 

i 
OLIVIA NEWTON-JOHN- Hopelessly 

Devoted To You (RSO) 

CARS-Just What l Needed (Elektra) 

D* A TASTE OF HONEY-Boogie Oogie Oogie 

(Capitol) 20 -10 

* JOE WALSH -Life's Been Good (Asylum)15- 
9 

KYA -San Francisco 

TODD RUNDGREN -Can We Still Be Friends 

(Bearsville) 

EDDIE MONEY- Two Tickets To Paradise 

(Columbia) 

* ANDYGIBB -An Everlasting Love(RSO)21- 
15 

* JEFFERSON STARSHIP- Runaway (Grunt) 
12 -8 

KUV -San Jose 

KINKS- Rock & Roll Fantasy (Arista) 

ROBIN GIBB -Oh Darling (RSO) 

D* EVELYN "CHAMPAGNE" KING -Shame 
(RCA) 12-6 

* EARTH, WIND& FIRE -Got To Get You Into 

My Life (Columbia) HB -21 

KNDE -Sacramento 

LITTLE RIVER BAND- Reminiscing 
(Harvest) 

KINKS- Rock & Roll Fantasy (Arista) 

* ANDY GIBB -An Everlasting Love (RSO) 29- 

24 

* JEFFERSON STARSHIP-Runaway (Grunt) 

20-16 

KROY -Sacramento 

NONE 

ANDY GIBB -An Everlasting Love (RSO) 23- 

17 

* COMMODORES -Three TimesA Lady 

(Motown) 13-9 

Based on station playlists through Thursday (8/3/78) 

PRIME MOVERS- NATIONAL 

COMMODORES -Three Times A Lady (Motown) 

OLIVIA NEWTON -JOHN -Hopelessly Devoted To You (RSO) 

ANDY GIBB -An Everlasting Love (RSO) 

KYNO- Fresno 

AEROSMITH -Come Together (Columbia) 

CHARUE -She LovesTo Be In Love (Janus) 

D* A TASTE OF HONEY-Boogie Oogie Oogie 

(Capitol) 29 -21 

* TRAVOLTA &NEWTON -JOHN- Summer 

Nights (RSO) 26-22 

KGW- Portland 

LITTLE RIVER BAND- Reminiscing 
(Harvest) 

* FRANKIEVAW -Grease (RSO)16.6 

* FOREIGNER -Hot Blooded (Atlantic) 19-13 

KING- Seattle 

GERRY RAFFERTY- R ight Down The Line 

(UA) 

STEELY DAN -Josie(ABC) 

* JOEWALSH- Life's Been Good (Asylum) 10- 

5 

* JEFFERSON STARSH IP -Runaway (Grunt) 
11.6 

KJRB- Spokane 

ROBIN GIBB -Oh Darling (RSO) 

CAPTAIN & TENNILLE -You Never Done It 

Like That (A&M) 

* ANNt MURRAY -You Needed Me (Capitol) 
27 -18 

* TRAVOLTA&NEWTON -JOHN- Summer 
Nights (RSO) 18-13 

KTAC -Tacoma 

WALTEREGAN- Magnet &Steel 
(Columbia) 

EARTH, WIND & Fl RE-Got To Get You Into 
My Life (Columbia) 

* BILLY JOEL -Only The Good Die Young 

(Columbia) 13-8 

* FOREIGNER -Hot Blooded (Atlantic) 23-18 

KCPX -Sait Lake City 

KINKS -Rock & Roll Fantasy (Arista) 

NICK GILDER -Hot Child In The City 

(Chrysalis) 

* ROBIN GIBB -Oh Darling (RSO) HB-28 

* UTTLE RIVER BAND-Reminiscing 
(Harvest) HB -30 

KRSP -Saft Lake City 

D EVELYN "CHAMPAGNE" KING-Shame 
(RCA) 

GERRY RAFFERTY-R ight Down The Line 

(UA) 

* FOREIGNER -Hot Blooded (Atlantic) 9 -4 

* EDDIE MONEY- Two Tic ketsTo Paradise 

(Columbia) 19-15 

KTUI- Denver 

EARTH, WIND &FlRE -Got To Get You lato 
My Life (Columbia) 

DAVE MASON -Will You Still Love Me 

Tomorrow (Columbia) 

* COMMODORES -Three Times ALady 

(Motown) 21-13 

* GENESIS -Follow You, Follow Me (Atlantic) 
16-10 

KIMN -Denver 

UTTLERIVERBAND- Reminiscing 
(Harvest) 

NICKGILDER- HotChildlnTheCity 
(Chrysalis) 

* COMMODORES -Three Times A Lady 

(Motown) 15 -3 

* JOE WALSH- Life's Been Good (Asylum) 8.1 

North Central Region 

TOP ADD ONS: 

(D) EVELYN "CHAMPAGNE" KING -Shame (RCA) 

ANDY GIBB -An Everlasting Love (RSO) 

OLIVIA NEWTON- JOHN -Hopelessly Devoted 

To You (RSO) 

* PRIME MOVERS: 

FOREIGNER -Hot Blooded (Atlantic) 

EARTH, WIND & FIRE-Got To Get You Into My 

Ide (Columbia) 

(D) A TASTE OF HONEY-Boogie Oogie Oogie 

(Capitol) 

i 

BREAKOUTS: 

TRAVOLTA & NEWTON -JOHN- Summer Nights 

(RSO) 

COMMODORES-Three Times A Lady 

(Motown) 

BOB SEGER- Hollywood -Nights (Capitol) 

CKLW- Detroit 

AEROSMITH -Come Together (Columbia) 

BOB SEGER- Hollywood Nights (Capitol) 

* OLIVIA NEWTON-JOHN-Hopelessly 
Devoted To You (RSO) 25 -13 

* EARTH, WIND & FIRE-Got To Get You Into 

My Life (Columbia) 28 -21 

WON- Detroit 

BREAKOUTS - NATIONAL 

FOREIGNER -Hot Blooded (Atlantic) 

(D) A TASTE OF HONEY- Boogie Oogie Oogie (Capitol) 

CHRIS REA -Fool It You Think It's Over (UA) 

EXILE -Kiss You All Over(Warner /Curb) 

OLIVIA NEWTON-JOHN-Hopelessly 
Devoted ToYou(RSO) 

* EARTH, WIND & FlRE -Got To Get You Into 
My Life (Columbia) 25 -14 

* NICKGILDER -Hot Child In The City 
(Chrysalis) 32-26 

WTAC -Flint 

TOBY BEAU-My AngelBaby(RCA) 

CHRIS REA -Fool If You Think It's Over (UA) 

* FRANKIEVAW- Grease (RS0)19.10 

* COMMODORES- ThreeTimesA Lady 

(Motown) 13-9 

Z -96 (WZZM -FM) -Gram) Rapids 

ELECTRIC LIGHT ORCHESTRA- Mr. Blue 

Sky (Jet) 

LITTLE RIVER BAND- Reminiscing 
(Harvest) 

* JOEWALSH- Life's Been Good (Asylum)15- 
8 

* WALTER EGAN-Magnet & Steel 

(Columbia) 20.14 

WAKY- Louisville 

EARTH, WIND &FlRE -Got To Get You Into 
My Lite (Columbia) 

EDDIE MONEY -Two Tickets To Paradise 

(Columbia) 

* TRAVOLTA & NEWTON-JOHN-Summer 
Nights (RSO) 24-14 

* EDDIE RABBITT -You Don't Love Me 

Anymore (Elektra) 21-17 

WBGN -Bowling Green 

CARS -Just What I Needed (Elektra) 

JOHN PAU L YOUNG- Love Is In The Air 

(Scotti Brothers) 

* TRAVOLTA&NEWTON -JOHN- Summer 

Nights(RSO) 18-1 

* EXILE -Kiss You All Over (Warner /Curb) 
15-2 

WGCL -Cleveland 

D EVELYN "CHAMPAGNE" KING-Shame 
(RCA) 

ANDY GIBB -An Everlasting Love (RSO) 

D* ATASTE OF HONEY-Boogie Oogie Oogie 

(Capitol) 6.1 

* PABLO CRUISE -Love Will Find AWay 

(A &M) 12 -8 

WZZP- Cleveland 

CRYSTAL GAYLE-Talking In Your Sleep 

(UA) 

MINE MURRAY-You Needed Me (Capitol) 

* TRAVOLTA &NEWTON -JOHN- Summer 
Nights(RSO) 25-18 

* EARTH, WIND &FlRE -Got To Get You Into 
My Life (Columbia) 24 -13 

WSAI -Cincinnati 

PALTER EGAN- Magnet & Steel 

(Columbia) 

TRAVOLTA& NEWTON-JOHN-Summer 
Nights (RSO) 

* COMMODORES- ThreeTimesALady 
(Motown) 20 -14 

* FOREIGNER -Hot Blooded (Atlantic) 25 -19 

Q-102 (WKRQ -FM)- Cincinnati 

D EVELYN "CHAMPAGNE" KING -Shame 
(RCA) 

OLIVIA NEWTON-JOHN-Hopelessly 
Devoted To You (RSO) 

* FOREIGNER -Hot Blooded (Atlantic) 18 -6 

* COMMODORES -Three TimesA lady 
(Motown) 22-10 

«COL- Columbus 

ANDYGBB -An Everlasting Love (RSO) 

D INCKJAMES- You & I (Motown) 

* FOREIGNER -Hot Blooded (Atlantic) 22-13 

D* ATASTEOFHONEY- Boogie Oogie Oogie 

(Capitol) 18 -10 

WNCI- Columbus 

D ATASTE OF HONEY- Boogie Oogie Oogie 

(Capitol) 

QUINCYJONES -Stuff Like That (A &M) 

* TODDRUNDGREN -Can We Still Be Friends 

(Bearsville)19.10 

* FOREIGNER -Hot Blooded (Atlantic) 13-5 

WCUE -Aluon 

TROOPER- Raise A Little Hell (MCA) 

BOBSEGER- Hollywood Nights (Capitol) 

* ANDYGINB -An Everlasting Love (RSO) 26- 

19 

* TOBYBEAU -My Angel Baby(RCA)15.9 

13-Q (WKTQ)- Pittsburgh 

LITTLE RIVER BAND- Reminiscing 
(Harvest) 

D* DONNA SUMMER- Last Dance 
(Casablanca) 17.11 

D* EVELYN 'CHAMPAGNE"KING-Shame 
(RCA) 20 -14 

WPEZ- Pttsburgh 

NONE 

* NONE 

* 

Southwest Region 

TOP ADD ONS: 

(D) EVELYN "CHAMPAGNE" KING -Shame (RCA) 

TRAVOLTA & NEWTON -JOHN- Summer N Whts 

(RSO) 

EXILE -Kiss You Alt Over (Warner/ Curb) 

* PRIME MOVERS: 

EARTH, WIND & FIRE -Got To Get You Into My 

Lde (Columbia) 

FOREIGNER -Hot Blooded (Atlantic) 

10EWALSH -Ldé s Been Good To Me (Asylum) 

BREAKOUTS: 

CHRIS RFA -Fool If You Think It's Over (UA) 

(D) A TASTE OF HONEY-Boogie Oogie Oogie 

(Capitol) 

COMMODORES-Three Times A Lady 

(Motown) 

KILT - Houston 

EDDIE MONEY -Two Tickets To Paradise 

(Columbia) 

ROBIN GIBB -Oh Darling(RSO) 

* EARTH, WIND & FIRE-Got To Get You Into 
My Life (Columbia) 34-20 

D* A TASTE OF HONEY-Boogie Oogie Oogie 

(Capitol) 19 -7 

KRBE -Houston 

BOB SEGER-StillThe Same (Capitol) 

D RICK JAMES- You & I (Motown) 

* EARTH, WIND & FIRE-Got To Get You Into 
My Life (Columbia) 39 -20 

* McCRARYS -You (Portrait) 27 -13 

KUF- Dallas 

MOODY BLUES -Steppin' In A Slide Zone 

(London) 

WILLIE NELSON -Blue Skies (Columbia) 

* RITA COOUDGE -You (A &M) 24 -19 

* CHRIS REA -Fool If You Think It's Over (UA) 

27 -22 

KNUS -FM- Dallas 

NICK GILDER -Hot Child In The City 
(Chrysalis) 

TRAVOLTA& NEWTON -JOHN- Summer 
Nights(RSO) 

* JACKSON BROWNE -Stay (Asylum) 21 -10 

* COMMODORES -Three Times ALady 
(Motown) 7 -1 

KFJZ -FM (Z- 97) -Ft. Worth 

D DONNASUMMER- Last Dance 
(Casablanca) 

COMMODORES -Three TimesA Lady 

(Motown) 

* JEFFERSON STARSHIP- Runaway (Grunt) 
16 -8 

* FOREIGNER -Hot Blooded(Atlantic)23 -15 

KINT -El Paso 

EXILE -Kiss You All Over (Warner /Curb) 

D ATASTEOFHONEY- Boogie Oogie Oogie 

/111 
(Capitol) 

D* EVELYN "CHAMPAGNE" KING -Shame 
(RCA) 30 -15 

* JOEWALSH -Life's Been Good (Asylum) 23- 

17 

WKY- Oklahoma City 

D EVELYN "CHAMPAGNE" KING-Shame 
(RCA) 

CHRIS REA -Fool If You Think It's Over (VA) 

* PABLO CRUISE-Love Will Find AWay 

(A &M) 12-6 

D* BARRY MANILOW- Copacabana (Arista) 
10-5 

KOMA - Oklahoma City 

D EVELYN "CHAMPAGNE" KING-Shame 
(RCA) 

EARTH, WNW &FlRE -Got To Get You Into 
My Life (Columbia) 

* FOREIGNER -Hot Blooded (Atlantic) 23-13 

* WALTER EGAN- Magnet & Steel 
(Columbia) 29 -20 

KAKC -Tulsa 

TRAVOLTA & NEWTON-JOHN-Summer 
Nights (RSO) 

CAPTAIN & TENNILLE -You Never Done It 

Like That (A &M) 

* FOREIGNER -Hot Blooded (Atlantic) 16 -7 

* EXILE -Kiss You All Over (Warner /Curb) 
10-4 

KEU -Tulsa 

JOHN PAUL YOUNG -Love Is In The Air 

( Scotti Brothers) 

TRAVOLTA & NEWTON -JOHN- Summer 
Nights (RSO) 

OUVUANEWTON- JOHN -Hopelessly 
Devoted To You (RS0) 20 -14 

* JOE WALSH-Life's Been Good (Asylu m) 12- 

7 

V«TIX -New Orleans 

CRYSTAL GAYLE-Talking In Your Sleep 

(VA) 

STONEBOLT- I Will Still Love You 

(Parachute) 

D* VILLAGE PEOPLE-Macho Man 

(Casablanca) 10-4 

* JOE WALSH- Life's Been Good (Asylum)7-2 

WNOE -New Orleans 

UTTLE RIVER BAND- Reminiscing 
(Harvest) 

SWEET -California Nights (Capitol) 

* TRAVOLTA & NEWTON -JOHN- Summer 
Nights (RSO) 15-6 

* NICK GILDER -Hot Child In The City 
(Chrysalis) 6-2 

KEEL- Shreveport 

EXILE -Kiss You All Over (Warner /Curb) 

D EVELYN "CHAMPAGNE" KING -Shame 
(RCA) 

* ANDY GIBB -An Everlasting Love (RSO) 28- 

22 

* CHRISREA -Fool If You Think It's Over (UA) 

31 -25 

Midwest Region 

TOP ADD ONS: 

EARTH, WIND & FIRE-Got To Get You Into My 

Life (Columbia) 

EXILE -Kiss You All Over (Warner /Curb) 

(D) VILUIGE PEOPLE -Macho Man (Casablanca) 

* PRIME MOVERS: 

COMMODORES-Three Times A Lady 

(Motown) 

WALTER EGAN- Magnet & Steel (Columbia) 

OLWM NEWTON- JOHN -Hopelessly Devoted 

To You (RSO) 

i 

BREAKOUTS: 

FOREIGNER -Hot Blooded (Atlantic) 

ANDY GIBB -An Everlasting Love (RSO) 

(D) EVELYN 'CHAMPAGNE" KING -Shame (RCA) 

WLS- Chicago 

FOREIGNER -Hot Blooded (Atlantic) 
* MEATLOAF -Two Out Of Three Ain't Bad 

(Cleveland Intl) 24-20 

* COMMODORES -Three Times ALady 

(Motown) 9 -6 

WMET- Chicago 

D VILLAGE PEOPLE -Macho Man 

(Casablanca) 

TRAVOLTA& NEWTON -JOHN- Summer 

Nights (RSO) 

* COMMODORES -Three Times ALady 
(Motown) 10 -3 

* CHEAP TRICK -Surrender (Epic) 21.16 

(Continued on page 28) 
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On August 17th, 8 million potential record buyers 
will spend two hours with Peter Townsend 
and the new Who album, "Who Are You." 
On August 17 DIR s 230 King Biscuit subscribing stations will broadcast a 
two -hour radio special, "An Evening with Peter Townsend." This special marks 
the beginning of a new level in radio entertainment and record promotion. 
Besides an in -depth interview with oie of rock's prime movers and most articulate 
spokesmen, the lis :eners will be treated to 6 cuts from the forthcoming Who album, 
"Who Are You." 

DIR is working with its suoscribing stations and VILA Records to 
ensure :hat the aucience for this event will be the largest ever to preview 
a new album. 

Each station will be running 40 30- second spots a week to promote 
the program. MCA is rolling out a Sweepstakes, with 5000 copies of "Who Are You" 
to be given out by he participating stations. A special Who supplement will be 
inserted into 200,000 copies of DIR s rock newspaper, "The Elast," and will be 
distributed by the radio stations and their participating record stores. With the 
momentum of this promotion campaign, we're expecting an aucience in excess 
of 8 million for this 2 -hour special. 

In an age where record sales are measured In the millions, DIR is 
delivering in excess of 20 million impressions to potential recorc customers. With 
a joint promotion Di this scale, the o -ly question is why hasn't it happened before? 

DIR Brcadcasting Corp., Bob Meyrowitz, Peter Kauff; Radio, contact 
Paul Zullo, 445 Par.< Avenue, New York, NY 10022 (212) 371 -850. 

"WHO ARE YOU" 
available Dr MCA Records & Tape 

A DIR Broadcasting Production 

www.americanradiohistory.com

www.americanradiohistory.com
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Billboard Radio Action 
Based on station playlists through Thursday (8 3 78) 

Ploylist Top Add Ons 

Ploylist Prime Movers * 

Continued from page 26 

WROK - Rockford 

LITTLE RIVER BAND- Reminiscing 
(Harvest) 

D EVELYN "CHAMPAGNE "'SINC -Shame 
(RCA) 

* COMMODORES -Three TmesALady 
(Motown) 194 

D* DONNA SUMMER-last Dance 

(Casablanca) 13 -7 

WIRL- Peoria 

ANDY GIBB-An Everlasting Love (RSO) 

e FOREIGNER -Hot Blooded (Atlantic) 

* COMMODORES -Three Times ALady 

(Motown) Z5 -15 

* WALTER EGAN- Magnet & Steel 
(Columbia) 1711 

WNDE- Indianapolis 

tHRISREA -Fool If You Think It's Over (DA) 

TRAVOLTA & NEWTON-JOHN-Summ er 

Nights (RSO) 

* COMMODORES -Three Times ALady 
(Motown) 12-1 

* FOREIGNER -Hot Blooded (Atlantic) 22-12 

WOKY -Milwaukee 

D VILLAGE PEOPLE -Macho Man 

(Casablanca) 

KENNY LOGGINS- Whenever I Call You 

Friend (Columbia) 

* ANDYGIBB -An Everlasting Love (RSO) 30- 

21 

* OLIVIA NEWTON-JOHN-Hopelessly 
Devoted To You (RSO) HB-26 

WZUU-FM -Milwaukee 

CARS -Just What I Needed (Elektra) 

GERRYRAFFERTY -Right Down The Line 

(UA) 

* TODD RUNDGREN -Can We Still Be Friends 

(Bearsville) 23.9 

* COMMODORES -Three TimesA Lady 

(Motown) 9-1 

KSLQ -FM -St. Louis 

EARTH, WIND & FIRE-Got To Get You Into 
My Life (Columbia) 

RITACOOLIDGE- You(A &M) 

* FOREIGNER -Hot Blooded (Atlantic) 14 -8 

* WALTER EGAN -Magnet & Steel 

(Columbia) 20 -14 

KXOK -St. Louis 

EARTH, WIND& FIRE -Got To Get You Into 

My Life (Columbia) 

DAN H ILL-All I See ls Your Face (20th) 

D* BARRY MANILOW -Copacabana (Arista) 9- 

4 

* FRANK IEVALLI- Grease(RSO)73 

KIOA -Des Moines 

ANDYGIBB -An Everlasting Love (RSO) 

CHRIS REA- Foollf You Think It's Over (UA) 

* WALTER EGAN- Magnet & Steel 
(Columbia) 24 -12 

* COMMODORES -Three TimesALady 
(Motown) 5 -1 

KDWB -Minneapolis 

NICK GILDER-Hot Child ln The City 
(Chrysalis) 

BOB SEGER -Hollywood Nights (Capitol) 

* COMMODORES -Three Times ALady 
(Motown) 7-2 

* PABLO CRUISE-Love Will Find A Way 

(A &M) 8-3 

KSTP -Minneapolis 

EXILE -Kiss You All Over (Warner /Curb) 

ANDYGIBB -An Everlasting Love (RSO) 

* COMMODORES -Three Times ALady 

(Motown) 7-2 

* WALTER EGAN- Magnet & Steel 

(Columbia) 20-16 

WHB- KansasCity 

EXILE -Kiss You All Over (Warner /Curb) 

EARTH, WIND &FIRE-Got To Get You loto 
My Lite (Columbia) 

* WALTER EGAN -Magnet & Steel 

(Columbia) 31 -19 

* OUVIA NEWTON-JOHN-Hopelessly 
Devoted ToYou (RSO)21-14 

KBEQ -Kansas City 

LITTLE RIVER BAND- Reminiscing 
(Harvest) 

EARTH, WIND & FIRE-Got To Get You Into 

My Life (Columbia) 

D* ATASTEOFHONEY- Boogie Oogie Oogie 

(Capitol) 29 -10 

D* EVELYN "CHAMPAGNE" KING -Shame 
(RCA) 26-16 

KKIS -Rapid City 

CAPTAIN &TENNILLE -You Never Done It 

Like That (A &M) 

GERRYRAFFERTY -Right Down The Line 

(UA) 

* V1ILTEREGAN- Magnet &Steel 
(Columbia) 19 -13 

* EXILE -Kiss You All Over (Warner /Curb) 
HB -20 

KQWB-Fargo 

WALTER EGAN-Magnet & Steel 

(Columbia) 

e MATHIS & WILLIAMS- You'reAll Need To 

Get By (Colom bia) 

* OLIVIA NEWTON -JOHN- Hopelessly 
Devoted To You (RS0) 23 -14 

* COMMODORES -Three Times ALady 
(Motown) 15-7 

Northeast Region 

iOP ADD ONS: 

UTTU RIVER BMW- Reminiscing (Harvest) 

GERRY RAFFERIY -Right Down The Lire (UA) 

TOBY BEAU -My Angel Baby (RCA) 

* PRIME MOVERS: 

ANDY GIBB -An Everlasting Love (RSO) 

COMMODORES -Three Times A Lady 

(Motown) 

OLIVIA NEWTON -JOHN- Hopelessly Devoted 

To You (RSO) 

BREAKOUTS: 

FRANKIE VALLI- Grease (RSO) 

PABLO CRUISE -Love Will Find A Way (A &M) 

JOE WALSH -Lde's Been Good (Asylum) 

WABC- New York 

TOBY BEAU -My Angel Baby (RCA) 

D* A TASTE OF HONEY- Boogie Oogie Oogie 

(Capitol) 7 -4 

* COMMODORES -Three Times ALady 
(Motown) 10-7 

99 -X- New York 

EXILE -Kiss You All Over (Warner/Curb) 

NICK GILDER -Hot Child In The City 
(Chrysalis) 

* ANDYGIBB -An Everlasting Love (RSO) 26- 

17 

D* A TASTE OF HONEY-Boogie Oogie (Capitol) 
14 -10 

WPTR -Albany 

LITTLE RIVER BAND- Reminiscing 
(Harvest) 

TRAVOLTA& NEWTON -JOHN- Summer 
Nights (RSO) 

* OLIVIANEWTON- JOHN - Hopelessly 
Devoted ToYou (RSO) 21-15 

* ATLANTA RHYTHM SECTION-l'm Not 

Gonna Let It Bother Me Tonight (Polydor) 
22-17 

WTRY -Albany 

LITTLE RIVER BAND- Reminiscing 
(Harvest) 

CHERYL LADD-Think It Over (Capitol) 

* JOE WALSH- Life's Been Good (Asylum)20- 
15 

* COMMODORES -Three Times ALady 

(Motown) 7-3 

WKBW -Buffalo 

NONE 

* MDT GIBB -An Everlasting Love(RSO)22- 
13 

* OLIVIA NEWTON- JOHN -Hopelessly 
Devoted To You (RSO) 15-9 

WYSL -Buffalo 

TARNEY SPENCER BAND- It's Really You 

(A&M). 

BOBSEGER- Hollywood Nights (Capitol) 

* KENNY LOGGINS-Whenever I Call You 

Friend (Columbia) 29-18 

* WALTER EGAN- Magnet & Steel 

(Columbia)13-9 

WBBF- Rochester 

JOE WALSH- L'de's Been Good (Asylum) 

OLIVIANEWTON- JOHN -Hopelessly 
Devoted TOYou (RSO) 

* ANNE MURRAY -You Needed Me (Capitol) 
25-14 

* FRANKIE VALLI- Grease(RS0)18.10 

WRKO- Boston 

LITTLE RIVER BAND- Reminiscing 
(Harvest) 

QUINCYJONES -Stuff Like That (A &M) 

* OLIVIA NEWTON-JOHN- Hopelessly 
Devoted ToYou (RSO) 

* PABLO CRUISE-Love Will Find AWay 

(A &M) 14 -8 

WBZ -FM- Boston 

NONE 

* NONE 

* 

F -105 (WVBF)- Boston 

TRAVOLTA & NEWTON-JOHN-Summer 
Nights (RSO) 

GERRY RAFFERTY -Right Down The Line 
(UA) 

* COMMODORES -Three Times ALady 
(Motown) 21-15 

* FOREIGNER- Hot Blooded (Atlantic) 15-11 

WDRC - Hartford 

e JOHN PAUL YOUNG- Love Isle The Air 

(Scotti Brothers) 

e WINGS- I've Had Enough (Capitol) 

* COMMODORES -Three Times ALady 
(Motown) 22-8 

* JACKSON BROWNE- Stay(Asylum) 23 -15 

WPRO (AM)- Providence 

MICHAEL JOHNSON- Almost Like Being In 

Love (EMI) 

GERRY RAFFERTY-R ight Down The Line 
(UA) 

* PABLO CRUISE-Love Will Find A Way 

(A &M) 7-4 

* UTTLE RIVER BAND-Reminiscing 
(Harvest) HB -26 

WPRO -FM- Providence 

TEDDY PENDERGRASS-Close The Door 

(Phila Intl) 

GERRYRAFFERTY -Right Down The Line 

(UA) 

* ANDY GIBB -An Everlasting Love (RSO)17- 
12 

* OUVIANEWTONJOHN-Hopelessly 
Devoted ToYou (RSO) 18-15 

WICC- Bridgeport 

BARBRA STREISAND -Eyes Of Laura Mars 

(Columbia) 

EDDIE MONEY-Two Tickets to Paradise 

(Columbia) 

* ANDY GIBB -An Everlasting Love (RSO) 18- 

13 

* FRANKIE VALLI- Grease(RSD)5.1 

Mid - Atlantic Region 

TOP ADD ONS: 

WALTEN EGAN- Magnet & Steel (Columbia) 

JOHN PAUL YOUNG -Love Is In The Air (Scott i 

Brothers) 

LITTLE RIVER BAND- Reminiscing (Harvest) 

* PRIME MOVERS: 

OLIVIA NEWTON-JOHN- Hopelessly Devoted 

To You (RSO) 

(D) A TASTE OF HONET- Boogie Oogie Oogie 

(Capitol) 

ANDYGIBB -An Everlasting Love (RSO) 

BREAKOUTS: 

TRAVOLTA& NEWTONJOHN- Summer Nights 

(RSO) 

MINE MURRAY -You Needed Me (Capitol) 

BILLY JOEL-She's Always A Woman 

(Columbia) 

WEIL- Philadelphia 

JOHN PAUL YOUNG-Love Is le The Air 

(Scotti Brothers) 

MATHIS &WILLIAMS -You're All I Need To 

Get By (Columbia) 

* ANDYGIBB -An Everlasting Love (RSO) 

HB -17 

* BILLY JOEL-She' sAlwaysAWoman 
(Columbia) HB-22 

vino -PMadelphia 

WALTER EGAN- Magnet & Steel 
(Columbia) 

BILLY JOEL -She's Always AWoman 

(Columbia) 

* TOBY BEAU-My Angel Baby(RCA) 28-22 

* PABLO CRUISE- Love Will Find A Way 

(A &M)23-18 

WIFI-FM- Philadelphia 

WALTER EGAN- Magnet & Steel 
(Columbia) 

* ANDY GIBB -An Everlasting Love (RSO)16- 
12 

* TRAVOLTA & NEWTON-JOHN-Summer 
Nights(RSO)17.13 

WPGC -Washington 

LITTLE RIVER BAND- Reminiscing 
(Harvest) 

JACKSON BROWNE -Stay (Asylum) 

D* A TASTE OF HONEY-Boogie Oogie Oogie 

(Capitol) 5.2 

* OLIVIA NEWTON-JOHN-Hopelessly 
Devoted To You (RS0)11 -8 

WGH- Norfolk 

NICK GILDER -Hot Child In The City 
(Chrysalis) 

ROLLING STONES -Beast Of Burden 

(Rolling Stones) 

* OLIVIA NEWTON-JOHN-Hopelessly 
Devoted To You (RSO) 17-2 

* ANNE MURRAY -You Needed Me (Capitol) 
15-5 

WCAO -Baltimore 

CRYSTAL GAYLE- talking In Your Sleep 

(UA) 

DAN HILL-All I See Is Your Face (20th) 

* OLIVIA NEWTON-JOHN -Hopelessly 
Devoted To You (RSO) 24.12 

* TRAVOLTA &NEWTON -JOHN- Summer 
Nights(RSO) HB -25 

WYRE- NHapolis 

a 91E- You All Over (Warner /Curb) 

3 EARTH, WIND & FIRE -Got To Get You Into 

My life (Columbia) 

.'r ()LIVIA NEWTON-JOHN-Hopelessly 
Devoted To You (RSO) 222.15 

0* ATASTE OF HONEY- Boogie Oogie Oogie 

(Capitol) 10 -7 

WIFE- Richmond 

EARTH,WIND &FIRE-Got To Get You Into 
My Life (Columbia) 

RICK JAMES- You & I (Motown) 

* ATASTEOFHONEY- Boogie Oogie Oogie 

(Capitol) 28-14 

* JOE WALSH -L ife's Been Good (Asylum)13- 
7 

WRVQ -Richmond 

KINKS -Rock & Roll Fantasy (Arista) 

NICKGILDER -Hot Child In The City 
(Chrysalis) 

* QUINCY JONES-St off Like That (A &M)14- 
7 

* TRAVOLTA & NEWTON-JOHN-Summer 
Nights (RSO) 23-16 

Southeast Region 

TOP ADD ONS: 

TRAVOLTA NEWTON-JOHN-Summer Nights 

(RSO) 

TEDDY PEIIDERGRASS -Close The Door 

(Philadlphia Intl) 
LMTLE RIVER BAND -Reminiscing (Harvest) 

* PRIME MOVERS: 

(D) A TASTE OF HONEY- Boogie Oogie Doge 

(Capitol) 

EXILE -Kiss You All Over (Wamer /Curb) 

OLIVIA NEWTON -JOHN- Hopelessly Devoted 

To You (RSO) 

BREAKOUTS: 

ANDY GIBB -An Everlasting Love (RSO) 

FOREIGNER -Hot Blooded (Atlantic) 

EARTH, WIND & FIRE -Got To Get You Into My 

Life (Columbia) 

WQXI -Atlanta 

TRAVOLTA &NEWTON -JOHN- Summer 
Nights (RSO) 

KENNY LOGG INS-Whe never I Call You 

Friend (Columbia) 

* EXILE -Kiss You All Over (Warner /Curb) 
26-18 

* CHRISREA-Foel lfYouThink It's Over (UA) 

25 -20 

Z -93 (WZGC -FM)- Atlanta 

EARTH, WIND & FIRE-Got To Get You Into 
My Life (Columbia) 

KENNY LOGGINS- Whenever I Call You 

Friend (Columbia) 

* OLIVIA NEWTON-JOHN-Hopelessly 
Devoted To You (RS0)14 -4 

* PABLO CRUISE-Love Will Find A Way 

(A &M) 13 -6 

WBBQ -Augusta 

LITTLE RIVER BAND-Reminiscing 
(Harvest) 

KINKS -Rock & Roll Fantasy (Arista) 

* JACKSON BROWNE -Stay (Asylum) 22.16 

* RITA COOLIDGE -You (A &M) 19-14 

WFOM -Atlanta 

TEDDY PENDERGRASS-Close The Door 

(Phila Intl) 

TRAVOLTA & NEWTON-JOHN-Summer 
Nights (RSO) 

D* ATASTEOFHONEY- Boogie Oogie Oogie 

(Capitol) 23 -15 

* EARTH, WIND & FIRE -Got To Get You Into 
My Lite (Columbia) HB -22 

WSGA-Savannah 

LITTLERNERBAND-Reminiscing 
(Harvest) 

D FOXY -Get Off (Dash) 

* FOREIGNER -Hot Blooded (Atlantic) 15.10 

* JACKSON BROWNE-Stay (Asylum) 17-13 

WFLB -Fayetteville 

JOHN PAUL YOUNG -Love Is In The Air 

( Scotti Brothers) 

DAVID GATES-T ook The Last Train 

(Elektra) 

* LTD -Holdin' On (A &M) 30-21 

* CHERYLLADD -Think It Over (Capitol) 27- 

20 

WQAM -Miami 

JACKSON BROWNE -Stay (Asylum) 

0. RICK JAMES -Too & I (Motown) 

I)* ATASTE OF HONEY- Boogie Oogie Oogie 

(Capitol) ] i 
* EARTH, WIND &FIRE-Got To Get You Into 

My Life (Columbia) 12-8 

WNJX (96X) -Miami 

ATLANTA RHYTHM SECTION-I'm Not 

Gonna Let it Rother Me Tonight (Polydor) 

.r TRAVOLTA &NEWTON -JOHN- Summer 
Nights(RSO) 

* OLIVIA NEWTON-JOHN-Hopelessly 
Devoted To You (RSO) 20 -i3 

D* VILLAGE PEOPLE -Macho Man 

(Casablanca) 10.6 

Y -100 (WHYI -FM) -Miami 

NO LIST 

* 
* 

WLOF -Orlando 

ANDY GIBB -An Everlasting Love (RSO) 

OLIVIA NEWTON-JOHN-Hopelessly 
Devoted To You (RSO) 

* STEELY DAN -FM (MCA) 28 -18 

* JOE WALSH -Life's Been Good (Asylum) 15- 

Q -105 (WRBQ -FM) -Tampa 

D A TASTE OF HONEY-Boogie Oogie Oogie 

(Capitol) 

TRAVOLTA &NEWTON -JOHN- Summer 
Nights(RSO) 

D* EVELYN "CHAMPAGNE" KING -Shame 
(RCA) 15 -10 

* COMMODORES -Three TimesA Lady 

(Motown) 8-4 

BJ -105 (WBJW -FM)- Orlando 

ANDY GIBB -An Everlasting Love (RSO) 

TRAVOLTA& NEWTON -JOHN- Summer 
Nights(RSO) 

* EXILE- Kiss You All Over (Warner /Curb) 
40 -29 

* COMMODORES -Three Times ALady 

(Motown) 6-2 

WQPD -Lakeland 

TEDDY PENDERGRASS-Close The Door 
(Phila Int) 
TRAVOLTA& NEWTON -JOHN- Summer 
Nights (RSO) 

* ANDY GIBB -An Everlasting Love (RSO) 25- 

16 

* EVELYN "C HAM PAG N E" KIN G -Sh a me 

(RCA) 19-13 

WMFJ- Daytona Beach 

NICK GILDER -Hot Child In The City 

(Chrysalis) 

MICHAELJOHNSON- Almost Like Being In 

Love (EMI) 

* LITTLE RIVER BAND- Reminiscing 
(Harvest) 25 -15 

* EXILE -Kiss You All Over (Warner/Curb) 
28 -19 

WAPE -Jacksonville 

EXILE -Kiss You All Over (Warner /Curb) 

EARTH, WIND & FIRE -Got To Get You Into 
My Life (Columbia) 

D* A TASTE OF HONEY-Boogie Oogie Oogie 

(Capitol) 16-10 

* JOEWALSH -Lifé s Been Good (Asylum) 11- 

WAYS -Charlotte 

WALTER EGAN- Magnet & Steel 

(Columbia) 

ANDY GIBB -An Everlasting Love (RSO) 

D* A TASTE OF HONEY- Boogie Oogie Oogie 

(Capitol) 27-13 

* RITA COOLIDGE-You (A&M) 25-20 

WKIX -Raleigh 

LITTLE RIVER BAND- Reminiscing 
(Harvest) 

D* FOXY -Get Off (Dash) HB-25 

D* LOVE & KISSES-Thank God It's Friday 

- (Casablanca) HB -28 

WTOB- WinstonSalem 

TEDDY PENDERGRASS-Close The Door 

(Phila Intl) 

ROBIN GIBB -Oh Darling (RSO) 

* FOREIGNER -Hot Blooded(Atlantic)24-18 

* OLIVIANEWTON- JOHN - Hopelessly 

Devoted To You (RSO) 12-7 

WTMA- Charleston 

KENNY ROGERS-Love Or Something Like 

It (UA) 

TEDDY PENDERGRASS -Close The Door 

( Phila Intl) 

* JOHN PAUL YOUNG -Love Is In The Air 

(Scotti Brothers) 25.16 

* OLIVIA NEWTON-JOHN- Hopelessly 
Devoted ToYou (RSO) 11-6 

WORD- Spartanburg 

o RAYDIO -Honey I'm Rich(Arista) 

o KENNY LOGGINS- Whenever I Call You 

friend(Columbia) ' 

.> OIJVIA NEWTON -JOHN- Hopelessly 
Devoted To You (RSO) 18-I 1 

t)* VILLAGE PEOPLE -Macho Man 

(Casablanca) H8.29 

WLAC -Nashville 

a TEDDY PENDERGRASS-Close 'ihe Door 

(Phila Intl) 

O. RICK JAMES -You & I (Motown) 

D* A TASTE OF HONEY-Boogie Oogie Ogie 

(Capitol) 17.8 

* ANDY GIBB -An Everlasting Love (RSO) 32- 

26 

WMAK -Nashville 

NO UST 

* 
WHBQ -Memphis 

EARTH, WIND & FIRE-Got To GetYoulnto 
My Life(Columbia) 

OUVIA NEWTON-JOHN-Hopelessly 
Devoted To You (RSO) 

* TEDDY PENDERGRASS -Close The Door 

(Phila Int'l) 14 -8 

* JOE WALSH- L'de's Been Good (Asylum) 20- 

14 

WFLI- Chattanooga 

D EVELYN "CHAMPAGNE" KING -Sham e 

(RCA) 

CHRIS REA- Foollf You Think It's Over (UA) 

* ELECTRIC LIGHT ORCHESTRA -Mr. Blue 

Sky (Jet) 23 -10 

* FRANK' EVALLI- Grease(RSO)15 -3 

WRJZ -Knoxville 

TRAVOLTA & NEWTON -JOHN- Summer 

Nights (RSO) 

EDDIE MONEY-Two Tickets To Paradise 

(Columbia) 

D* DONNASUMMER- LastDance 
(Casablanca) 13-7 

* FOREIGNER -Hot Blooded (Atlantic) 10-5 

WGOW- Chattanooga 

NONE 

* OUVIA NEWTON-JOHN-Hopelessly 
Devoted To You (RSO) 16-7 

* COMMODORES -Three Times ALady 

(Motown) 10 -3 

WERC- Birmingham 

UTR,E RIVER BAND-Reminiscing 
(Harvest) 

ROBIN GIBS -Oh Darling (RSO) 

* OUVIA NEWTON -JOHN- Hopelessly 
Devoted ToYou (RS0)12.6 

D* VILLAGE PEOPLE-Macho Man 

(Casablanca) 16-11 

WSGN- Birmingham 

KINKS -Rock & Roll Fantasy (Arista) 

' TEDDY PENDERGRASS -Close The Door 

(Phila Intl) 

* EXILE -Kiss You All Over (Warner /Curb) 
19-12 

* FOREIGNER -Hot Blooded (Atlantic) 22-15 

WHHY- Montgomery 

UTTLERIVERBAND- Reminiscing 
(Harvest) 

GERRY RAFFERTY -Right Down The Line 

(UA) 

D* A TASTE OF HONEY-Boogie Oogie Oogie 

(Capitol) 10 -3 

* EXILE -KissYou All Over (Warner /Curb) 
19-13 

KMY -Little Rock 

CHRISREA -Fool If You Think It's Over (UA) 

* ANDYGIBB -An Everlasting Love (RSO)21- 
15 

D* DONNASUMMER- Last Dance 

(Casablanca) 17-13 

Copyright 1978, Billboard Publi- 
cations, Inc. No part of this publi- 
cation may be reproduced, stored 
in a retrieval system, or trans- 
mitted, in any form or by any 
means, electronic, mechanical, 
photocopying, recording, or oth- 
erwise, without the prior written 
permission of the publisher. 

www.americanradiohistory.com

www.americanradiohistory.com


Billboard puts you on top of the 
World of Countrìr Music. 

plan now to advertise in Billboard's 1th Annual 
World of Music te be published in the October 14th 

issue. (Advertising deadline September 22, i978) 

This year's "World of Country Music" will be 'brimfull' 
of fascinating features, so id -acts. and 

exclusive insight into whet is still the 
fastes: growing field in music. 

*lour a h rtis ng message will be 
part of the BIG story as 

Billboard's World of Country 
Music wil cover: 

Presentation of winners of 
3illboard's prestigious 
Coun.ry Music Awards. 

The entire year's Country 
Music sales action, in detail.... 

Solid facts on country label' 
activity, music publishing liv 
performance, etc. 
Analysis of the Internant nad' 
Country Music scene. 
And much more... 

Billboard's World of 
Country Music is timed 
with Nashville's biggest. most 
mportant week, as country 

music D.J.s, artists, managers, 
agents, talent buyers, executives . 

and others, arrive from around 
the world to participate in the 
'Canne' of country music. 
Special bonus distribution in 
Nashville, plus the largest regular 
void -wide distribution of any 
Publication in this field. 

Place your advertising message 
today. Contact your local Bíllboar 

advertising representative nou.. 
Tier; grab your hat...and relax and 

let Billboard's World of Countfy 
Music really put you on top of. 

the action. 

WCM Issue Date: 
October 14, 1978 

Advertising Deadline: 
September 22, 1978 
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Billboard Album Radio Action 
Ploylist Top Ad Ons Top Requests /Airplay * Regional Breakouts & National Breakouts 

Top Add Ons- National 
AMBROSIA -Life Beyond LA. (W.B.) 

MOON MARTIN -Shots From A Cold Nightmare (Capitol) 

CHRIS REA- Whatever Happened To Benny Santini (Magnet /U.A.) 

SAIL -Stepping Out On Saturday Night (United Artists) 

ADD ONS -The four key prod- 
ucts added at the radio stations 
listed; as determined by station 
personnel. 
TOP REQUESTS /AIRPLAY- 
The four products registering 
the greatest listener requests 
and airplay; as determined by 
station personnel. 
BREAKOUTS -Billboard Chart 
Dept. summary of Add Ons and 
Requests /Airplay information 
to reflect greatest product ac- 
tivity at regional and national 
levels. 

Western Region 

TOP ADD ONS: 

GREGG 1011N-Next Of Kihn (Beserkley) 

TROOPER -Thick As Thieves (MCA) 

MOON imam-Shots Fran A Cold Nightmare 

(Capitol) 

AMBROSIA-Life Beyond LA. (W.B.) 

*TOP REQUEST /AIRPLAY: 
ROWNG STONES-Some Girls (Rolling 

Stones) 

FOREIGNER- Double Vision (Atlantic) 

BOB SEGER & THE SILVER BULLET BAND - 
Stranger In Town (Capitol) 

JOE WASH-But Seriously. Folks (Elektra) 

BREAKOUTS: 
THE CARS- (Elektra) 

THE MOTORS- Approved By The Motors 

Virgin) 

THE TALKING HEADS -More Songs About 

Buildings & Food (Sire) 

CHRIS REA- Whatever Happened To Benny 

Santini (Magnet) 

KSAIIFM -San Francisco (Ante Ingram) 

GREGG RIM -Next 01 Kihn (Beserkley) 

MOON MA'AM -Shots From A Cold N ig htm are 

(Capitol) 

PRISM -See Forever Eyes(Ariola) 

TROOPER -Thick As Thieves (MCA) 

RUSSBALLARD -At The Third Stroke (Epic) 

HOTELS, MOTELS& ROAD SHOWS-Various Artists 

(Capricorn) 

* ROWNG STONES-Some Girls (Rolling Stones) 

* THE CARS-(Elektra) 

* THE MOTORS -Approved By The Motors (Virgin) 

CHEAP TRICK -Heaven Tonight (Epic) 

KWST- FM- LosAngeles (Bob Gan) 

TROOPER -T hick As Thieves(MCA) 

* ROWNG STONES-Some Girls (Rolling Stones) 

* BOBSEGER& THE SILVER BULLET BAID- 
Stranger In Town (Capitol) 

* FOREIGNER -Double Vision (Atlantic) 

* 1DEWALSH -But Seriously, Folks (Ele ktra) 

RPM-FM-San Diego (Cecile) 

SGT. PEPPERS LONELY HEARTS CLUBBAD/ 
Original Soundtrack -(RSO) 

* BRUCE SPRINGSTEEN- Dark ness On The Edge Of 

Town (Columbia) 

* BOB SEGER &THE SILVER BULLET BMW - 
Stranger In Town (Capitol) 

* IENNYLOGGINS- Nightwatch(Columbia) 

* ROLLING STONES-Some Girls (Rolling Stones) 

KOME -FM -San Jose (Dana tang) 

CHRISREA- Whatever Happened To Benny Santini 

(Magnet) 

THE MOTORS -Approved By The Motors (Virgin) 

CARLE NE CARTER-(W.B.) 

GREGG KIHN -Next Of Kihn (Beserkley) 

JOHNNY WINTER- White, Hot & Blue (Blue Sky) 

RITA COOLIDGE -Love Me Again (A &M) 

* FOREIGNER -Double Vision (Atlantic) 

* ROLLIN G STO NES -Some Girls (Rolling Stones) 

* BOB SEGER & THE SILVER BULLET BMD- 
Stranger In Town (Capitol) 

* EEWALSH -But Serio usly, Folks (Elektra) 

BZ .FM- Sarnmento(Cynde Stater) 

GREGG KIHN- Next Of Kihn (Beserkley) 

AMBROSIA -Lite Beyond LA.(W.B.) 

LARRYCARLTON- (W.O.) 

AERIAL -In The Middle Of TheNight(Capitol) 

MOON MARTIN -Shots From A Cold Nightmare 

(Capitol) 

BILL CHINNOCK-Badlands (Atlantic) 

* ROWNG STONES-Some Girls (Rolling Stones) 

* THE CMS-ale ktra) 

* HIE WALSH -But Seriously, Folks (Ele litre) 

* BRUCE SPRINGSTEEN- DarknessOn The Edge Of 

Town (Columbia) 

KFML- AM- Denver (Randy Sutton) 

LEO SAYER- (W.B.) 

TH E DIRT BANO-(U nited Artists) 

THE CARS -(Elektra) 

WHITE MANSIONS -(A &M) 

* ROLLING STONES -Same Girls (Rolling Stones) 

* BOB SEGER &THE SILVER BULLET BAND- 
Strengen In Town (Capitol) 

* PABLO CRUISE-Wald s Away (A& M ) 

* FOREIGNER -Double Vision (Atlantic) 

KZELF11-Eegee (Sbn Garrett) 

SAVOY BROWN -Savage Return (London) 

THETAUNNJHEADS -More Songs About 

Build logs & Food (Sire) 

GREGG KIHN -Next Of Kihn (Beserkley) 

COLIN BLUNSTONE- Joumey (Epic) 

BOB McGILPM- Superstar (Butterfly) 

AMBROSIA -Lie Beyond LA. (W.B.) 

* FOREIGNER -Double Vision (Atlantic) 

* PABLO CRUISE -Worlds Away (SAM) 

* ROLL ING STO NES-S me Girls (Rolling Stones) 

* WALTER EGAN -Not Shy (Columbia) 

KZOK.FM- Seattle (Mavis Mead) 

GREGG KIHN-NlstOfKihn(Beserkley) 

CRIMSONTIDE-(Capitol) 

THETALKING NEJDS-More Son gsAbout 

Bu ildings & Food (Sire) 

* ROLLING STONES-Sane Girls (Rah ng Stones) 

* JOEWALSH -But Seriously, Folks (Elektra) 

* BOB SEGER&TNESILVERBULLET BAND - 
Stra nger In Town (Capitol) 

* DAVIDGILMOUR- (Columbia) 

Southwest Region 

TOP ADD ONS: 
CHRIS REA- Whatever Happened To Benny 

Santini (Magnet /UA.) 
HOTELS, MOTELS & ROAD SHOWS- Various 

Artists (Capricorn) 

MOON MARTIN -Shots From A Cold Nightmare 

(Capitol) 

UFO -Obsession (Chrysalis) 

*TOP REQUEST /AIRPLAY: 
ROWNG STONES -Some Girls (Rolling 

Stones) 

JOE WASH -But Seriously, Folks (Elektra) 

FOREIGNER -Double Vision (Atlantic) 

SGT. PEPPER'S LONELY HEARTS CLUB BAND/ 

Original Soundtrack-(RSO) 

BREAKOUTS: 

PETER GABRIEL- (Atlantic) 

KENNY LOGGINS- Nightwatch (Columbia) 

THE TALKING HEADS -More Songs About 

Buddings & Food (Sire) 

LEON RUSSELL- Americana (Paradise) 

KIEW -FM -Dribs (Bob Shames) 

HOTELS, MOTELS & ROAD SHOWS- Various Artists 

(Capricorn) 

JOHN MAYALL-The Last Of The British Blues 

(ABC) 

MOON MARTIN -Shots From A Cold Nightmare 

(Capitol) 

CHRIS REA-Whale ver Happened To Benny Santini 

(Magnet) 

STEVE HARLEY- H obo With A Grin (Capitol) 

* ROLLING STONES-S ane Girls (Rolling Stones) 

* FOREIGNER- DoubleVision (Atlantic) 

* JOE WALSH-But Seriously, Fdks(Elektra) 

* DAVIDGILMOUR- (Columbia) 

KRIM-FM-Dallas/FL Wahn (Tim Spencer) 

MOON MART1N-Shots From A Cold Nightmare 

(Capitol) 

WAR OF THE WORLDS-(Columbia) 

THEBROTHERSIONNSON- Blam!!(A&M) 

HOTELS, MOTELS A ROAD SHOWS- Various Artists 

(Capricorn) 

* ROLLING STONES-Sane Girls (Rolli ng Stones) 

* PABLO CRUISE -WoridsAway(A&M) 

* SGT. PEPPER'S LONELY HEARTS CLUB BAND/ 

Original Soundtrack -(RSO) 

* FOREIGNER -Double Vision (Atlantic) 

KLOL -FM- Houston (Paul Riam) 

LEOSAYER- (W.B.) 

THETALKING HEADS-More Sangs About 

Buildings & Food (Sire) 

UFO -Obsession (Chrysalis) 

CHRtSREA- Whatever Happened To Benny Santini 

(Magnet) 

* 
* 
* 
* 

THE CARS- (Elektra) 

MOODY BLUES -Octave (London) 

BOB DYLAN -Street Legal (Columbia) 

DAVE MASON- Mariposa De Oro (Columbia) 

''BASED ON STATION PLAYUSTS THROUGH WEDNESDAY 8 -2- 1978'° 

Top Requests /Airplay- Notional 
ROLLING STONES -Some Girls (Rolling Stones) 

FOREIGNER -Double Vision (Atlantic) 

BOB SEGER & THE SILVER BULLET BAND- Stranger In Town (Capitol) 

10E WALSH -But Seriously, Folks (Elektra) 

KLBJ -FM- Austin (B. H mil/T. Quarles) 

KENNY LOGGINS-Nightwatch (Columbia) 

STOMUYAMRSHTA- Gu,Live From Paris (Island) 

THE TALKING HEADS -More Songs About 

Buildings & Food (Sire) 

AMBROSIA-Lit e Beyond LA (W.B.) 

JESSE WINCHESTER- ATauch On The Rainy Side 

(Bea rsville) 

LEON RUSSELL- Americana(Paradise) 

* ROLLING STONES -Some Girls (Rolling Stones) 

* BRUCE SPRINGSTEEN-Darkness On The Edge Of 

Town (Columbia) 

* PETERGABRIEL - (Atlantic) 

* JOHNNY WINTER -White, Hot &Blue (Blue Sky) 

WINO-FM-New Orleans (Samba) 

LEON RUSSELL -Americana (Paradise) 

SGT. PEPPERS LONELY HEARTS CLUB BAND/ 

Original Soundtrack-(RSO ) 

PETERGABRIEL-(Atlant ic) 

UFO -Obsession (Chrysalis) 

CHILLI WALK- Lghts From The Valley (Mushroom) 

GATO BARBIERI -Tropico (A &M) 

* ROWNG STONES-Some Girls (Rolling Stones) 

* BRUCE SPRINGSTEEN-Darkn ess On The Edge Of 

Town (Columbia) 

* TODD RUNDGREN -The Hermit Of Mink Hollow 

(Bea rsville) 

* DAVE MASON -Mariposa De Oro (Columbia) 

KY102FM- KanasCity (Ma Floyd) 

TROOPER -Thick As Thieves (MCA) 

MTACOOLIDGE- Love Me Again (SAM) 

CHRAREA- Whatever Happened To Benny Santini 

(Magnet) 

EXILE-Mixed Emotions (W.B.) 

PETERGABRIEL-(Attantic) 

* ROWNG STONES-Some Girls (R oiling Stones) 

* JOE WALLSH- But Seriously, Folks(Elektra) 

* KENNY LOGGINS- NigMwatch (Columbia) 

* SGT. PEPPER'S LONELY HEWS CLUB BAND/ 

Original Sandfrack -(RSO) 

Midwest Region 

TOP ADD ONS: 

AMBROSIA -Lite Beyond LA. (W.B.) 

BOB McGILPIN-Superstar (Butterfy) 

GENIA RAVM -Urban Desire (20th Century) 

TOM PETTY & THE HEMTBREAKERS -Yo ú re 

Gonna Get It (Shelter /ABC) 

*TOP REQUEST /AIRPLAY: 
ROWNG STONES-Some Girls (Rolling 

Stones) 

FOREIGNER- Double Vision (Atlantic) 

BOB SEGER & THE SILVER BULLET BAND - 
Stranger In Town (Capitol) 

10E WASH -But Seriously, Folks (Elektra) 

BREAKOUTS: 
CHRIS REA- Whatever Happened To Benny 

Santini (Magnet) 

GREGG MNN -Next Of Kihn (Beserkley) 

JOHN MAYALL-The Last Of The British Blues 

(ABC) 

SAVOY BROWN-Savage Return (London) 

WWWWFM- Detroit (Joe Urbiel) 

TOM PETTY &THE HEARTBREAKERS-You 're 

Gonna Get It (Shelter / ABC) 

* ROWNG STONES- Some Girls (Rolling Stones) 

* FOREIGNER- Double Vision (Atlantic) 

* BOBSEGER&THESILVERBULLETBAND- 
Stranger In Town (Capitol) 

* PABLO CRUISE-Worlds Away (ASH) 

WKRT- FM -piago (Bob Gelms) 

SAVOY BROWN- Savage Return (London) 

10HNNY WINTER -White, Hot& Blue (Blue Sky) 

AMBROSIA -Life Beyond L.A. (W.B.) 

MOON MARTIN -Shots From A Cold Nightmare 

Capl ult 

SAMMY HAGAR -All Night Long(Capitol) 

GATO BARBIERI -Tropico (A&M) 

* ROLLING STONES-Some Girls (Rolling Stones) 

* BOB DYLAN- Street Legal (Columbia) 

* DAVID GILMOUR -(Columbia) 

* U.R- (Polydon( 

WLVQ -FM- Columbus (Stave Rymer) 

CHRIS RU-Whatever Happened ToBennySantini 

(Magnet) 

EXILE-Mined Ernstere t.B.) 
WALTER EGAN-Not Shy (Columbia) 

CALIFOINIAlAM2-(Columbia) 

ANIMAL HOUSE/ Original Soundtrxk-(MCA) 

* ROLLING STONES -Some Girls (Rolling Stones) 

* 10E WALSH-But Seriously, Folks (Elektra) 

* FOREIGNER -Double Vision (Atlantic) 

* BOB SEGER & THE SILVER BULLET BAND - 
Stranger In Town (Capitol) 

wMMS- FM- Cleveland (Jim Gorman) 

GREGG RIBA-Nest Of Kihn (Beserkley) 

THE DEAD BOYS -We Have Come For Your Children 

(Sire) 

BOBMcGILPIN- Superstar (Butterfly) 

* BRUCESPRINGSTEEN- Darkness On The Edge Of 

Town (Columbia) 

* BOWNGSTONBS-Soune Girls (Rolling Stones) 

* FOREIGNER -Double Vision (Atlantic) 

* BOB SEGER&THE SILVER BULLET BAND- 

Stranger In Town (Capitol) 

WYDD- FM- Pittsburgh (Steve Downs) 

AMBROSIA-Life Beyond L.A. (W.B.) 

LEOSAYER- (W.B.) 

* ROLLING STONES- Sme Girls (Roll ingStones) 

* BRUCESPRINGSTEEN- Darkness On The Edge Of 

Town (Columbia) 

* FOREIGNER -Double Vision (Atlantic) 

* BUBSEBER& THE SILVER BULLET BAND- 

Stranger In Town (Capitol) 

WQRMNM- MBeykee Min Rehab) 

National Breakouts 
CHRIS REA- Whatever Happened To Benny Santini (Magnet /U.A.) 

GREGG KIHN -Next Of Kihn (Beserkley) 

THE TALKING HEADS -More Songs About Buildings & Food (Sire) 

KENNY LOGGINS- Nightwatch (Columbia) 

w1Ax-FM-lacksonvile (R. Langhrb/B.PetYer) 

(EONRUSSELL-Amer Ica na(Pamdise) 

JIMtMKISM-Life Beyond LA.(W.B.) 

GEIIYARAVM-Urban Desire (20BhCentury) 

SUTIIF%MDBIIOTNERS-DownToEarth 
(Columbia) 

* ROLLING STONES-Sane Girls (Rolling Stones) 

* FOREIGNER -Double Vision (Atlantic) 

* GENESIS -And Then T here Were Three (Atla ntic) 

* 10EWALSH- But Seriously, Folks (Ekktra) 

KSHE -FM -SL Loris (Ted !Lubeck) 

JOHN MAYALL-The last Of The British Blues 

(ABC) 

BOB McGILPIN -Superstar (Butterfy) 

GENYAIMVAN -Urban Desire (20th Century) 

* BOBSEGER& THE SILVER BULLET BMD- 
Stranger In Town (Capitol) 

* ROWNGSTONES-Snine Girls (Rolling Stones) 

* CHILLNPACK- Lights From The Valley (Mushrom) 

* FOREIGNER-Double Vision (Atlantic) 

Southeast Region 

TOP ADD ONS: 
AMBROSIA-Life Beyond L A. (W.BJ 

CHRIS REA- Whatever Happened To Benny 

Santini (Magnet) 

CHILLIWACK- Lights From The Valley 

(Mushroom) 

SGT. PEPPER'S LONELY HEARTS CLUB BAND/ 

Original Soundtrack -(RSO) 

*TOP REQUEST /AIRPLAY: 
ROWNG STONES -Some Girls (Rolling 

Stones) 

FOREIGNER- Double Vision (Atlantic) 

BRUCE SPBNGSTEEN- Darkness On The Edge 

01 Town (Columbia) 

GERRY RAFFERTY -City To City (United Mists) 

BREAKOUTS: 

KENNY LOGGINS- Nightwatch (Columbia) 

LEON RUSSELL- Americana (Paradise) 

THE BROTHERS JOHNSON -Blam!! (A&M) 

WATER EGAN -Not Shy (Columbia) 

AQUA-FM-Tampa (Neel Mirsky) 

CHILLIVIACK- Lights From The Valley (Mushroom) 

* BRUCESPMNGSTEEN- DarknessOn The Edge Of 

Town(Columbia) 

* KENNY LOGGINS- Nightwatch (Columb ia) 

* ROWNGSTONES -Some Girls (Rolling Stones) 

* WMOFTHEWORLDS- (Columbia) 

WRQX FM- Washbgton (Plat de Mane) 

CHRIS REA-Whatever Happened To Benny Santini 

(Magnet) 

RITA COOLIDGE -Love Me Again (ASH) 

WALTEREGNI-Not Shy (Columbia) 

* FOREIGNER -Double Vision (Atlantic) 

* BOBSEGER&THESILVER BULLET BMD- 
Stranger In Town (Capitol) 

* ROLLING STONES-Some Girls (Rolling Stones) 

* GERRYRAFFERTY -City To City (United Mists) 

PETERGABRIEL- (Atlantic) 

SAMMY HAGAR- AIINight Long (Capitol) 

AMBROSIA -Life Beyond LA.(W.B.) 

UFO -Obsession (Chrysalis) 

KENNY LOGG INS- Nghtwatch(Columbia) 

STEVE GIBBONS BAND- Down In The Bunker 

( Polyflor) 

* JOEWALSH -But Seriously, Folks (Elektra) 

* ROLLING STONES -Some Girls (Rolling Stones) 

* ALAN PARSONS PROWCT- Pyremid (Arista) 

* FOREIGNER -Double Vision (Atlantic) 

WINZ.FM -M umi (Michele Robinson) 

AMBROSIA-Ide Beyond L A. (W.B.) 

10HII KLEMMER- Arabesque (ABC) 

LARRY CARLTON- (W.B.) 

CHILLIWACK-Lights From The Valley (Mushroom) 

SPYROGYRA- (Amherst) 

AERIAL -In The Middle Of The Night (Capitol) 

* ROLLING STONES-Sane Girls (Rolling Stones) 

* BOBSEGER& THE SILVER BULLET BAND - 
Stranger In Town (Capitol) 

* BRUCESPMNGSTEEN -Darkness On The Edge 0! 

Town (Columbia) 

* KENNTLOGGINS- Nghtwatch(Columbia) 

WQSR -FM -Tampa (Steve Huntington) 

LEON RUSSELL- Americana (Paradise) 

AMBROSIA-1. de Beyond LA. (W.B.) 

JESSE WINCHES1ER- A Touch On The Rainy Side 

(Bearsville) 

LAURAALLAN- (Asylum) 

CHRISREA- Whatever Happened To Benny Santini 

(Magnet) 

CHICK COREA- Friends (Pdydor) 

* BOB DYLAN- Street Legan (Columbia) 

* GERRY RAFFERTY -City To City (United Mists) 

* BRUC E SPRINGSTEEN -Darkness On The Edge Of 

Town (Columbia) 

* KENNY LOGGINS- Nightwatch(Columbia) 

MalIFM- Baltimere (Lan Krieger) 

SGT. PEPPERS LONELY HEARTS CLUB BAND/ 

Original Seundlnck -(RSO) 

AMBROSIA-Lie Beyond LA. (W.B.) 

R USS BALLARD -At The Third Stroke (Epic) 

CHRIS REA- Whatever Happened To Benny Santini 

(Magnet) 

K.C. &THE SUNSHINE BAND-Who Do You Love 

(T K 

THE BROTHERS JOHNSON -Blam!! (A&M) 

* FOREIGNER- Double Vision (Atlantic) 

* JOE WALT H -Bu t Seriously, Folks (Elektra) 

* ROLLING STONES -Same Girls (Rolling Stones) 

* EARTH, WIND SARE-Fantasy (Columbia) 

Northeast Region 

TOP ADD ONS. 

SAIL- Stepping Out On Saturday Night (United 

Mists) 
LIVINGSTON TAYLOR -Three Way Mirror (Epic) 

BURTON CUMMINGS -Dream Of A Child 

(Portrait) 

LEO SAYER -(W.B.) 

*TOP REQUEST /AIRPLAY: 
ROWNG STONES -Some Girls (Rolling 

Stones) 

BOB SEGER &THE SILVER BULLET BAND - 
Stranger In Town (Capitol) 

BRUCE SPRINGSTEEN- Darkness On The Edge 

Of Town (Columbia) 

FOREIGNER -Double Vision (Atlantic) 

BREAKOUTS: 

CHRIS REA- Whatever Happened To Benny 

Santini (Magnet) 

SAMMY HAAR -Al Night Long (Capitol) 

GREGG !OHM -Neat Of Kihn (Beserkley) 

RICHARD SOFA -Tall Tales (Polydor) 

WNEWFM-New Tort (Tom Manera) 

SAL -Stepping Out On Saturday Night 

BAND OFJOY- (Pdydor) 

LIVINGSTONTAYLOR -Three Way Minor (Epic) 

WILDING /BONUS -Pleasure Signals(Visa) 

CHICK COREA-Friends (Polydor) 

BOB McGILPIN -Superstar (Butterfly) 

* BRUCE SPRINGSTEEN-Darkness 0 n The Edge Of 

Town (Columbia) 

* ROLLING STONES-S ome Girls (Rolling Stones) 

* ELVIS COSTELLO-Th is Year's Model (Columbia) 

* BOB SEGER & THE SILVERBULLETBMD- 
Stranger In Town (Capitol) 

WCMFFM- Rochester (Gary Whipple) 

BURTON CUMMINGS- Dream Of A Child (Portrait) 

SAIL -Stepping Out On Saturday Night (United 

Mists) 
CHRIS REA-Whate ver Happened To Benny Santini 

(Magnet) 

SAMMYHAGAR- All Night Long(Capitol) 

DON POTTER -Over The Rainbow (Mirror) 

GREGG KIHN -Next Of Kihn (Beserkley) 

* ROLLING STONES-Some Girls (Rolling Stones) 

* PABLO CRU ISE -Worlds Away (A&M) 

* THE CARS -(Elektra) 
* DAVID GILMOUR- (Columbia) 

YIBIItfM-Brbydan (Mrnie BorrM 

SAMMY HAGAR -All Night Long (Capitol) 

TNETALRIRG HEADS-More SongsAbout 
Buildings E Food (Sire) 

AERIAL -In The Middle Of The Night (Capitol) 

BILL CHINNOcR- Badlands (atlantic) 

RICHARD SU PA-Tall Tales(Polydor) 

GREGG PURR-N est Of Kihn(Beserkley) 

* ROLLING STONES -Some Girls (RdtingStones) 

* BRUCE SPRINGSTEEN-Darkness On The Edge Of 

Town (Columbia) 

* BOB SEG ER & TH E SILVER BULLET BAND- 
Stranger In Town (Capitol) 

* MEAT LOAF-Bat Out Meg (Epic /Cleveland 
Int'l.) 

WMMR- FM- Philadelphia (Jerry Stevens) 

NOAD% 

* ROWNG STONES-Some Girls (Rolling Stones) 

* BOB DYLAN- Street regal (Columbia) 

* BOB SEGER &THESILVER BULLET BAND- 
Stranger In Town (Capitol) 

* FOREIGNER-Double Vision (Atlantic) 

VWGRQFM- Bufalo (Joke VMddt) 

CHMSREA- Whatever Happened ToBennySantini 

(Magnet) 

* ROLLING STONES -Some Girls(RdlingStones) 

* MEAT LOAF- Bat Out Of Hell (Epic/Cleveland 

Int'l.) 

* FOREIGNER -Double Vision (Atlantic) 

* GREASE/Original Soundtrack- (RSO) 

TRJL FM -NwYat (D. Mdlamera /L Kleinman) 

STEVE GIBBONS BAND -Down In The Bunker 

(Polydon) 

KEITH JARRETT- Bop-Be (Impulse /ABC) 

RICHARD SUPA -Tall Tales(Polydor) 

LARRYCARLTON- (W.B.) 

LEO SAYER- (W.B.) 

COMMANDERCODY- Flying Dreams (Arista) 

* CARILLO -Rings Around The Moon (Atlantic) 

* ROWNG STONES -Some Girls (Rol ling Stones) 

* EDDIE MONEY-(Columbia) 

* TOM PETTY &TNEHEARTBREAKERS -You're 
Gonna Get It (Sheller /ABC) 

WYSP- FM- PMladelphia (Stephen Johnson) 

NO ADDS 

* GERRY RAFFERTY -City To City (United Artists) 

* BOB DYLAN -Street Legal (Columbia) 

* ROLLING STONES -Some Gids (Rolling Stones) 

* BOB SEGER & THE SILVER BULLET BAND- 

Stranger In Town (Capitol) 

WPLR -FM -New Hann (G. Wemprth /E. Michaelson) 

GABRIEL -(Sweet City) 

LEO SAYER- (W.B.) 

JOHN PRINE-Bru ised Ckaur (Asylum) 

BURTON CUMMINGS- DreamOMA Child (Portrait) 

LIVINGSTON TAYLOR- Three Way Mirror (Epic) 

JESSE WINCHESTER -A Touch On The Rainy Side 

(Bea rsv ille) 

* ROWNG STONES-Some Girls (Rolling Stones) 

* FOREIGNER- Double Vision (Atlantic) 

* BOBSEGERATHESILVER BULLET BAND- 
Stranger In Town (Capitol) 

* BRUCE SPRINGSTEEN-Darkness On The Edge Of 

Town (Columbia) 

WSAN- FIX -Allerrtam (Rick Horney) 

GATO BARBIERI-Tropico (ASH) 

CRUSADERS -Images(ABC) 

COLINBLUNSTONE- Joumey(Epic) 

PRISM -See Forever Eyes(Ariola) 

CHILLIWACK- tights From The Valley (Mushroom) 

* ROLLING STONES -Some Girls (Rolling Stones) 

* SGT. PEPPERSLONELYHEARTSCLUBRAND/ 

Original Soundtrack -(S0) 

* KENNY LOGGINS-N ightwatch (Columbia) 

* MAN PARSONS PROJECT-Pyramid (Arista) 

© Copyright 1978, Billboard Publi- 
cations, Inc. No part of this publi- 
cation may be reproduced, stored 
in a retrieval system, or trans- 
mitted, in any form or by any 
means, electronic, mechanical, 
photocopying, recording, or oth- 
erwise, without the prior written 
permission of the publisher. 
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Rodio-TV Progrommin9 

Presley's Death Anniversary Programming 
Continued from page 16 

Burning," which features tribute 
tunes. Other original Presley hits 
ilso will be included Aug. 16. 

Miami's WAXY -FM has tied into 
the Las Vegas summer festival for 
Presley fans -and consequently 
avoided block programming. 

,RADIO MUSIC NETWORKING 

ABC Presley Special 
Memorable & Moving 

NEW YORK -ABC Radio steps 
back into network programming of a 
music show Sunday, Aug. 13, with a 
warm tribute to Elvis Presley pro- 
duced by WABC New York DJ 

eorge Michael and entitled, "Elvis 
.vtemories." 

Michael has put together a three - 
itour program that is technically and 
tusically well produced. Through 

' xtensive interviews that wrap 
ound the music Michael has prob- 
uly assembled as much informa- 
3n as an Elvis fan would ever want 

J know. 
The program features first -time 
terviews with Presley's closest 

..iends and associates, including his 
former wife Priscilla. 

The program starts off with an 
overwhelming introduction by Mi- 
chael, who serves as interviewer and 
host against a background of 
"2001," probably from Elvis' Madi- 
son Square Garden recording. But 
the high drama is tempered as the 
show moves into the meat of Pres- 
'ey's life. 

Instead of starting at the begin- 
ning Michael opens with "Until It's 
Time For You To Go." 

He follows this with "That's When 
fhe Heartaches Begin," which Elvis 
allegedly sang in his first perform- 
ance in high school. 

Then come the first Sun record - 
ings such as "That's All Right, 

Tama" complete with anecdotes of 
ugust 1954 recording session from 

the people who were there. It is then 
that one realizes the extensive re- 
search that has gone into the pro- 
gram. 

By the time one gets to the end of 
show with Elvis singing "Memories" 
it is apparent Michael has put to- 
,ether an outstanding program that 

ill no doubt bear repeating on an 
'mual basis. 
The work Michael put into this in- 

iuded 124 phone calls over a period 

of l'h months to track down the pri- 
vate phone number of Priscilla Pres- 
ley. 

Michael began his work in the fall 
of last year. After he finally did 
reach her she rejected his proposal to 
participate in the show three times. 

How did he finally convince her? 
Michael explains, "I knew some of 
her close friends and some of Elvis' 
close friends and they trusted me. I 

traveled around the country to inter- 
view several of them and sent those 
tapes to Priscilla. 

"With these tapes and the en- 
dorsement of interviewees, Priscilla 
soon realized that I meant to do 
what I had told her " -to produce a 
frank, honest and accurate portrait 
of Presley. 

In all Michael conducted 44 hours 
of interviews with 31 persons. He 
traveled to Hawaii, Las Vegas, Los 
Angeles, Nashville, Memphis and 
Cleveland numerous times to gather 
information. 

Michael says the program offers a 
look into the inner circle -the friends 
who surrounded Elvis -and dispels 
any idea of a "Memphis Mafia." 

"Elvis' close friends were not a 
bunch of tough guys," Michael says. 
But some of them do come off rather 
juvenile in their preoccupation with 
firecrackers. There are several refer- 
ences to the "Memphis Mafia" in the 
program, but one gets the impres- 
sion the name was only used for its 
alliteration. 

The program will be broadcast on 
some 400 stations of ABC's Ameri- 
can Contemporary Network from 3 
to 6 p.m. The program, available in 
stereo, will be broadcast that way by 
stereo FMs on the hookup. To offer 
the show in stereo ABC is sending 
out disks rather than send it down its 
low fidelity network phone lines. 

Michael, when he is not produc- 
ing specials, handles the 6 to 10 p.m. 
air shift on WABC. 

By DOUG HALL 

Case Studies 
By KENT BURKHART 

Location: Medium size Texas market. 
Date: 21/2 years ago. 
Problem: Country AM with good signal desires to drop demographics from 

35 + to 25 -49. 
Solution: Station used a two -year plan of recruiting 25 -34s by becoming the 

news, personality and information leader. 
some recommendations: 

1. Use tv, boards to promote popular jock- newsman morning 
team. 

2. Use "fun" and "entertaining" promos and contests. 
3. Have jocks "talk to" the audience as a friend, but with time limi- 

tations. 
4. Reduce network news during 9 a.m.-4 p.m. 
5. Increase local news concentrating on items of interest. 
6. Re- evaluate "gold" music selections. 
7. Encourage jocks to be seen at public events. 
8. Rework music, commercial and news clocks to be more contem- 

porary. 
Results: Two -year plan worked. Station is number one English language 

station 18 -49 and number 2 overall 12 + having increased about 
four share points. 

Burkhart is a well respected programming consultant. 

The station beginning July 17 

through Aug. 15 will ask listeners to 
respond to Presley trivia questions 
by postcard. Each week, 50 winners 
will be drawn for prizes such as Elvis 
posters, T- shirts, etc. 

On Aug. 16, "two lucky winners" 
will receive WAXY's "Viva Las 
Vegas" prize -a trip to the Presley 
fest there Sept. 10, according to 
promo director Gay Levinson. 

The drawing will be made at a Ft. 
Lauderdale club during the per- 
formance of Elvis impersonator 
Jesse King. 

In Houston, KILT will re -air its 
"Elvis Memorial" which originally 
was broadcast live the day of Pres- 
ley's funeral. Held at a local sta- 
dium, it drew 15,000 to hear testi- 
monials, remembrances and Presley 
music performed by others. 

The station at the time aired con- 
stant Presley hits prior to and follow- 
ing the show. But this time only oc- 
cassional airing of Presley material 
will promote the hour -long show. 

Nashville's WLAC will air for the 
third time a three -hour special put 
together last year by its news depart- 
ment under David Tower. It aired 
originally the day after Presley died 
and was updated and repeated on 
his birthday. 

"With even newer interviews with 
his friends, we may expand it to four 
hours this year," adds p.d. Mark 
Damon. 

In contrast, WMAK -FM in Nash- 
ville is not planning anything. "I feel 
like it's been worn to the ground," 
says p.d. Michael St. John. "Presley 
was very popular for sure. But I feel 
that after a while, to keep coming 
back to him this way can become a 
negative for the station." 

While all the preceding outlets are 
contemporary or rock, Presley en- 
joyed his greatest successes the last 
five years of his career on country 
charts. Surprisingly, most country 
outlets -while all planning some 
kind of observance -are less flam- 
boyant than many of the contempo- 

WB's Cornyn To Keynote 
At Billboard Radio Forum 

Continued from page 20 

Gay, chief of the compliance unit of 
the Federal Communications Com- 
mission's Complaints and Com- 
pliance Bureau; former FCC deputy 
general counsel Larry Secrest; and 
James Weitzman, attorney from the 
FCC law firm of Stambler & 
Shrinsky. 

A "Great Royalty Debate" will be 
staged next pitting Recording Indus- 
try Assn. of America president Stan- 
ley Gortikov against NRBA presi- 
dent Gabbert. 

The luncheon speaker for Friday 
will be Harry "Chip" Shooshan, 
general counsel for the House Com- 
munications Subcommittee, who 
will discuss "The Communications 
Act Rewrite -Its Impact On Pro- 
gramming." 

National Program Director for 
Charter Broadcasting Charley Lake 
will moderate one of the next ses- 
sions on "On Air /Off Air Promo- 
tions -Make Your Station A House- 
hold Word." 

Included on this panel are Betsy 
Bucken, promotion director of 
WXLO (99X) New York, promotion 
consultant Andy Erish, WVOX/ 
WRTN New Rochelle president Bill 
O'Shaughnessy, and Storer Broad- 
casting national director of creative 
services for radio Dale Pon. 

"Network Radio -The Future Of 
Networks With AM Stereo, Stereo 
Satellite Transmissions" will be 
chaired by Gabbert and will feature 
a presentation by Mutual Broad- 
casting vice president Gary Worth. 

On Friday night those attending 
the Forum have been invited to be 
the guests of the Apollo Theatre, a 
Harlem landmark, and see a stage 
show featuring Bohannon, BT Ex- 
press and Sweet Cream. 

Saturday events start off with 
Lake moderating a session on "AM 
Survival In The Age Of FM," which 
will include WMAQ /WKQK pro- 
gram director Bill Hennes, WKTQ 
Pittsburgh program director Bob 
Savage and Salamon. 

"Radio Syndication -Its Rapid 
Growth And Importance" will in- 
clude presentations by DIR presi- 
dent Bob Meyrowitz, Westwood 
One president Norm Pattiz, and Pro- 
gressive Radio Network president 
Rich Barna. 

Next come sessions on "The Big 
Station Winners -Stations That Are 
Institutions And How They Survive 
In The Age Of Fragmentation" and 
"Audio Processing- Ratings Versus 

Distortion: How Much Can You 
Stand?" 

Julian Breen, general manager of 
programming for Greater Media, 
will chair the "Station Winners" 
panel, to include WGN Chicago 
program director Dick Jones, WBT 
Charlotte program director Andy 
Bickel, WSB Atlanta program direc- 
tor George Fischer, and WOR New 
York operations director Dan Grif- 
fin. 

Gabbert will moderate the audio 
processing panel which will include 
Orban Associates president Bob Or- 
ban and consulting engineers Hary 
Rees and Tom Nix. 

Don Dempsey, executive vice 
president of Epic Records, Portrait, 
Associated Labels will then speak on 
"Career Crossovers -Broadcasting 
And Records." 

The final event of the Forum, the 
awards banquet, is scheduled for 
Saturday night: A lineup of top tal- 
ent will perform including Toby 
Beau. 

rary stations. Nashville's WKDA 
"will be doing a low -key tribute 
Aug. 16," says p.d. Dale Turner. 
"But it will be primarily through the 
music we choose to air." 

He explains that the station 
(Continued on page 75) 

Vox Jox_i 
By DOUG HALL 

NEW YORK -Dave Martin, re- 
search director and assistant p.d. at 
RKO's WFYR Chicago, has re- 
signed to take over programming 
duties at WBZ Boston. 

Martin, who will make the move 
within a month, says he regrets leav- 
ing RKO, but adds he could not find 
a programming spot within the 
chain. 

"It's not every day a 50kw station 
like WBZ (A Westinghouse outlet) 
offers you a chance like this," he 
adds.' Both stations are adult con- 
temporary. 

While Martin prepares to leave 
WFYR the station is putting to- 
gether remote broadcasts from the 
Les Turner ALS Music Tent during 
the Chicagofest this month. 

WFYR personalities wilïvisit the 
ALS collection tent throughout the 
week, telling people about WFYR's 
efforts to help the ALS (Lou Gehrig 
disease) Foundation collect musical 
donations for their Mamouth Music 
Mart in September. 

* * * 

Crawford Broadcasting, which 
owns 11 stations and is headquar- 
tered in Fluortown, Pa., has hired 
Jack Rabito, former station manager 
of WKRH /WIVE Richmond, Va., 
to be assistant to the vice president. 
In that post he will help direct na- 
tional religious programming. 

* * * 

Jim Richards joins WPVA -AM- 
FM Petersburg, Va., as music direc- 
tor. He reports that the FM is the 
only 24 -hour country outlet in the 
Richmond market. 

1979 Satellite Feed 
Of Monterey Festival 

By ROMAN 
LOS ANGELES -KBCA -FM in 

Los Angeles is working on a plan to 
distribute a live satellite feed of the 
Monterey Jazz Festival next year. 
This year the station will be broad- 
casting live from the festival, Sept. 
15, 16, and 17, for the fifth straight 
time. 

Saul Levine, co -owner of the sta- 
tion, says that initially he plans to 
have about six stations on the feed. 
This year he will be broadcasting 20 
hours of music from the festival. 

KBCA is active in broadcasting 
live jazz concerts, presenting a jazz 
concert every second week from the 
California Museum of Natural His- 
tory, as well as doing shows from the 
Roxy Theatre. 

"The main reason for the concerts 
is to create some excitement. It adds 
a little change of pace," says Levine. 
He says it is difficult to determine 
what effect the live concerts have on 
his ratings, though he adds that his 
research has shown that last year the 
Monterey broadcasts reached 
250,000 listeners. 

KBCA plays a mix of contempo- 
rary electric jazz along with the more 

KOZAK 
traditional sounds. For instance, the 
station's most recent live jazz con- 
certs have been Red Holloway and 
Sonny Stitt at the museum, Bobby 
Bryant at a Los Angeles city park 
and Lee Ritenour at the Roxy. 

Van Dyke Voice 
On Opus Show 

DALLAS -Dick Starr, producer 
of Opus end -of -year radio specials, 
has named Charlie Van Dyke to nar- 
rate this year's eight -hour Opus top 
100 countdown special. 

Van Dyke is a veteran air person- 
ality of WLS Chicago, CKLW 
Windsor, Ont., KFRC San Fran- 
cisco, KLIF Dallas and KJH Los 
Angeles. 

The special, nationally syndicated 
by Toby Arnold & Associates, will 
feature more than 50 artist inter- 
views. The program, which tradi- 
tionally runs on New Year's Eve or 
New Year's Day, is expected to run 
on stations in more than 200 mar- 
kets. 

35 
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Tope /Audio /Video 
3rd IHF Top 

Management 

Seminar Set 
NEW YORK -With retailers join- 

ing manufacturers for the first time, 
the third semi -annual Institute of 
High Fidelity top management 
seminar is set for Oct. 24 -25 at the 
Doral Inn here, according to execu- 
tive director Robert Gur -Arie. 

Building on successful events last 
fall in New York and this March in 
San Francisco, the seminar program 
will cover such key topics as the need 
for a more responsive sales forces to 
sell the new breed of audio con- 
sumer, national and state legislation 
making compliance with the new 
federal warranty laws confusing, 
burdensome and difficult; new ap- 
proaches to dealership financial 
management, and the serious prob- 
lem of bait and switch ploys which 
turn off customers, notes Jerry Ka- 
lov, IHF president and head of Jen- 
sen Sound Labs. 

Sports Illustrated will report on a 
study done under the auspices of the 
IHF market research committee, 
profiling the changing attitudes of 
teens and college students toward 
audio products as the opening ses- 
sion feature. 

Jon Kelly, president of Audio - 
Technica U.S., will moderate the 

cc 
next session on the sales training 

Q challenge, and the luncheon will 

m 
feature a prominent congressman 
whose subcommittee has important 
influence on the industry's future. 

ft] Afternoon session opening day, 
chaired by Jerry Henricks, Hitachi 

CD Sales .Corp. marketing /sales direc- 
Ñtor, audio components, is titled "The 
Warranty Waltz." Panel will include 

(Continued on page 40) 
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CLASSICAL WFMT RADIO 

Chi Syndicator Duping Tapes 
CHICAGO- Today's acute in- 

dustry emphasis on better audio 
quality has stimulated WFMT here 
to launch its own tape duplication 
division. 

Beginning in September the radio 
station's stable of syndicated pro- 
grams will be duplicated in- house, 
using $100,000 in new capital equip- 
ment, reveals Ray Nordstrand, gen- 
eral manager. 

Two Studer master decks and 30 
Revox slaves have been ordered by 
the radio station, says Nordstrand. 
The new operation will be housed in 
a facility separate from the radio sta- 
tion, he says. 

Recordings of Chicago Sym- 
phony Orchestra and Chicago Lyric 
Opera performances are syndicated 
by the station, in addition to its 
"Studs Terkel Program." 

Nordstrand says all the broadcast 

By ALAN PENCHANSKY 

tapes will be dubbed off at one -to- 
one ratios, allowing the syndication 
of Dolby tapes for the first time. 

"You can't use Dolby with high 
speed duping," observes Nord - 
strand. "The stations were saying 
they wanted Dolby copies," he adds. 

An eight -to -one duplicating ratio 
had been used by Charles River 
Broadcasting (WCRB, Boston), out- 
fit handling the WFMT load, says 
Nordstrand. 

"They've done a good job, but 
we're concerned about getting the 
best possible reproduction," ex- 
plains the station manager. 

Nordstrand says the new facility is 
expected to be functional in time to 
begin duplicating the new season of 
Chicago Symphony broadcasts. 

The transcription series, in its 
third year, will feature recordings of 
the orchestra made in Carnegie Hall, 
and in Berlin, London and Salzburg 

this season. These are the first per- 
formances taped for the station out- 
side Chicago's Orchestra Hall. 

According to Nordstrand, the de- 
mand for better quality tapes has 
been mounting, with WFMT al- 
ready involved in one -to -one dub- 
bing on special order. 

"We find more and more stations 
are demanding high quality dubs," 
reports the executive. "More and 
more people are quality conscious 
and there's more money to spend on 
better hi fi equipment," he adds. 

Nordstrand says substantially less 
tape hiss and tape flutter and better 
signal to noise ratios are available 
with one -on -one dubbing. 

Jim Unrath, WFMT director of 
operations, will oversee the new op- 
eration. The general manager notes 
that the facility is also open to 
handle outside work. 

N.Y. AES IS SRO Record 129 Firms Set For 
61st Convention Nov. 3 -6 

NEW YORK -Led by a group of 
British firms exhibiting for the first 
time in the U.S. on their own, the 
61st Audio Engineering Society con- 
vention has literally filled every 
available nook and cranny at the 
Waldorf -Astoria here for its Nov. 3- 
6 run. 

The record 129 companies include 
nearly 25% appearing in the U.S. for 
the first time on their own, or mak- 
ing their initial appearance at the 
East Coast AES, according to Jac- 
queline Harvey, exhibits coordina- 
tor. 
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Counter Space Can e, 
Yield Thousands Of Ç 
Dollars In Profits 
Annually! 

QUALITY AND f SERVICE FOR 
OVER 50 YEARS 

WRITE FOR COMPLETE 
INFORMATION 

SOUND 
PROFITS 

FROM 

Pfanstielil 
NEEDLES 

3300 WASHINGTON STREET 
WAUKEGAN, IL 60085 

BOX 498 

become 
ac CUSTOMed 

to our CASE r` 
CALL OR WRITE FOR DETAILS For Both DELUXE and LOW-END 

Cases! You'll be singing, too, when you get on the 
"profit wagon" with our 

Deluxe 8 -Track and 
Cassette Cases. Now 
available with plenty 

of PRICE APPEAL. 

MDL30 

Holds 30 Cassette Tapes 

Call, Wire 

Or Siny.out, 

we will do the rest. 
MDL -24 

Holds 24 8-Track Tapes 

Custom Case Mfg Co., Inc 
Phone: Area Code 

e e 919- 867 -4106 

6232 Bragg Blvd., P.O. Box 5866, Fayetteville, N.C. 28303 

, By STEPHEN TRAIMAN 
is the fact that at least 25 firms are 
taking sound demo rooms to occupy 
the entire 12th floor, with one taking 
three rooms, and nine others taking 
two suites each. 

Examples of the "nooks" occu- 
pied include Pacific Recorders & 
Engineering with an 18 -inch by 11- 
foot wall area, Kenwood Electronics 
with a 6 by 8 -foot alcove, Stellavox 
on the landing to the last tier, Wire - 
works on the stairwell and Polyfonic 
Sound Industries with a corner by 
the stairs, in addition to its demo 
room. 

Some traditional faces will be 
missing, including Sennheiser and 
Bozak, Harvey notes, and Liberty/ 
UA Tape Duplicating is now in with 
Capitol Magnetics which acquired 
the duping assets -but those open- 
ings were snapped up quickly. 

The expanded British group in- 
'dudes the following firms on their 
own at AES for an initial showing in 
the U.S.: Allen & Heath Brennall 
Ltd., Audio Kinetics (U.K.) Ltd., 
Calree Audio Ltd., Future Film De- 
velopments, H H Electronic, Indus- 
trial Tape Applications, KEF Elec- 
tronics, Klark -Teknik Research 
Ltd., Raindirk Ltd. and Tannoy Au- 
dio Communications Ltd. 

Other firms making their AES de- 
but here include irampton Repro- 
ducers Ltd., Kenwood Electronics, 
Lift Modular Devices, Mericka Au- 
dio, Peter Struven GmbH, Polyfonic 
Sound Industries, Symetrix Inc., 
TAPCO and Wireworks. 

First -time East Coast AES exhib- 
itors include AB Systems, Aphex 
Systems /ITX Inc., Deltalab Re- 
search, Furman Sound, Heino Ilse - 
mann GmbH, Micor International, 
Midas Audio, Swintek Enterprises, 
Uni -Sync and Ursa Major. 

Major sound room space will be 
occupied by Panasonic with three 
demo suites, and two each for Elec- 
tro- Voice, Gotham Audio, Infonics, 
Lexicon, Micor International, 
Soundstream, TEAC Corp. of 
America, 3M Mincom Division and 
Yamaha International. 

Also occupying demo rooms are 
Uni -Sync, Lift Modular Devices, 
Polyfonic Sound Industries, 
TAPCO, AKG Acoustics, Audioarts 
Engineering, Community Light & 
Sound, dbx, Ferrofluidics Corp., 
Neutrik, Peavey Electronics, Sansui 
Electronics, Scully Manufacturing, 
Sony Industries, Technical Audio 

Devices (TAD), Tandberg of Amer- 
ica, TDK Electronics, Studer Revox 
America, U.S. Pioneer Corp. and 
Woram Audio Associates. 

Harvey notes that exhibits are oc- 
cupying the entire ballroom floor of 
the Waldorf as well as the first and 
second tiers, in addition to the sound 
rooms. A few small demo areas are 
still being sought by a list of firms on 
"standby." 

Coming on the heels of the biggest 
West Coast AES ever this past May, 
from the exhibitor demand alone 
she is anticipating a record turnout 
for the November meeting which of- 
ficially launches the AES on its 30th 
anniversary. 

CMC Chain 

Into Video For 

Test Of Mart 
CHICAGO - St. Louis -based 

CMC Corp. begins a new phase in 
its marketing this month with the in- 
troduction of television receivers 
and videocassette player at its new 
Houston supercenter. 

The new outlet in Houston's Me- 
morial City Shopping Center be- 
comes the first in the multi -state au- 
dio chain to display video hardware. 
The new 5,000- square -foot store also 
features a projection tv room, ac- 
cording to the company. 

CMC spokesman Tim Kunish 
says the company's move to video 
comes in anticipation of the advent 
of new tape and disk reproduction `fl 
systems that incorporate both hi 
fidelity audio and video, such as 
Sony Betamax with its digital at 
compatibility. , ar' 

"We're looking at two or th 
years down the road when combina-\ 
tion home entertainment systems in- 
corporate video and audio in disk 
and tape," explains Kunish. 

CMC indicates plans to open ad- 
ditional stores carrying video. Kun- 
ish says, noting the chain has be- 
gun a special training course to 
orient sales people to the video 
goods. 

Color tvs by RCA, GE, Panasonic, 
Sharp and Midland are displayed in 
the Houston store. Panasonic, RCA, 
GB, Sony and Sanyo videocassette 
recorders are also stocked. 

The outlet also features a range of 
home and car stereo products, with 
separate listening rooms for car 
stereo, mid -range audio and "no 
compromise" systems. Audiophile 
recordings will be carried at the out- 
let- another CMC first, Kunish ob- 
serves. 

FBI Raids N.J. Distributor 
For Alleged Bootleg Films 

By MAURIE ORODENKER 
BURLINGTON CITY, N.J. - 

Theatre Vision, one of the first deal- 
ers in the South Jersey area to heav- 
ily promote sale of prerecorded 
video cassettes and video recorders, 
was raided by federal authorities 
who confiscated more than 700 
movie cassettes, including master 
copies of "Jaws," "Star Wars," and 
"Annie Hall" among other popular 
titles. 

The videotapes were seized July 
27 by FBI agents with assistance 
from local police. The agents had 
obtained a search warrant from U.S. 
Attorney Robert Del Tufo and is- 
sued by the U.S. District Court in 
Newark. 

The master cassettes confiscated, 
federal authorities say, can be used 
to make additional copies of each 
movie, giving the confiscated mate- 
rial a potential retail value of more 
than $1 million. 

Thomas Emery, special agent in 
charge of the FBI office in nearby 
Trenton, N.J., says similar alleged 
bootleg operations nationwide are 
causing serious economic difficulties 
for the filmmaking industry which is 
selling rights to its major films at 
high rates to cassette manufacturers. 

Emery says that although no im- 
mediate arrests were made, the case 
has been turned over to a Federal 
grand jury and indictments are an- 
ticipated. 

An FBI agent purchased several 
videocassettes at the local store, ac- 

cording to an affidavit filed with the 
search warrant. Theatre Vision, 
which advertises its wares heavily in- -- 

the South Jersey newspapers, ad- 
joins a Toyota new car dealership on 
Route 130 and both firms are owned' 
by John Pann, the affidavit says. 

The FBI spokesman reports t!z 

investigation was started in Ma) 
ter a Pennsylvania man called 
Bureau and said he had purchas 
videotapes of "Bambi" and "Stát. 
Wars" for $65 each. The FBI says in 
the affidavit that its agent was 
allowed to study a list of 150 films to 
help him decide what he would like. 

Also confiscated by the FBI was 
electronic equipment which author- 
ities say was used to make the al- 
leged bootleg copies of the master 
tapes. 

FBI spokesmen say they had 
checked out Theatre Vision's news- 
paper ads. They say Theatre Vision 
had legal permission from copyright 
holders to reproduce the movie titles 
that were mentioned in the ads, but 
that agents discovered a number of 
illegal tapes at the store such as mas- 
ter tapes for hits like "Jaws," "Oh 
God," "The Godfather II" and "The 
Pink Panther Strikes Again." 

The FBI says the illegal masters 
were apparently made from cable 
television broadcasts of the films. A 
complicated formula was used to de- 
termine the gross sales potential of 
the master cassettes confiscated in 
excess of $1 million. 
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How to tell a Maxell cassette from 
an unreasonable facsimile. 

It has come to our attention that 
we're both being ripped -off. 

Some unscrupulous individuals 
are putting our good name, or 
something similar (Maxellite) on 
poorly made counterfeits. 

And while we've been able to 
put a stop to most of them, we 
haven't been able to stop all of 
them. 

But you can. Simply by knowing 

what separates these cFeap imita- 
tions from the genuine article. 

Their tape window, for exam- 
ple, is ruade of a suostance that re- 
sembles sandwich wrap, instead of 
heavy -duty plastic. Their leader is 

made of cellophane and serves no 
purpose. Ours has a urique ion - 
abrasive hecd clearer anc arrows 
that tell you which direction he 
tape is traveling. And their cassettes 

rnaxell IIIIIIIIIIII1111IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII 

re held together with glue or four 
screws, instead of five like ours. 

But the two easiest ways to tell 
our masterpiece from their forgery 
are the retters HM on the silver tear 
strip. And cf course, listening to the 
cassette itse f. 

After all, they may be able to 
duplicate the looks of a Maxell 
cassette. But they'll never be able 
tb duplicate the sound. 

11 I I I I I 4II IIIIIIIIIIIIIIIIIIIII I I I I I I I I I I I I1 I I I IIIIIIIIIIIIIIIIIIIIII I I I I I I I I IIIIIIIIIIIIINIIIIII I 
Maxeli CorFonation of America 60 Oxford Drive, Moonachie, N.J. 

07074. 
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Rep Rap 
Intex Corp. of Miami Lakes, Fla., has been 

named rep of the year for 1977 by the consumer 
products division of BSR(USA) Ltd. At the same 

time, the R. Mark Markman Co. of Van Nuys, 

Calif., was named rep of the year by the ADC 

professional products group of BSR. 

* * * 
The David H. Brothers Co., Inc., Baltimore, 

was cited as JVC's 1977 -78 national rep of the 

year. Four rep firms in the four regions of the 

country were also cited for "recognition of total 
performance." They included: the David H. 

Brothers Co., Inc., for the Eastern region; Bor - 

rett & Lee Corp., Minneapolis, for the Midwest- 

ern region; Al Moskau d Associates, Dallas, for 

the Southwestern region; and Profit Unes, Boul- 

der, for the Western region. The awards were 

made at the recent CES in Chicago. The home 

entertainment division of US JVC Corp. has also 

designated three new rep organizations to 

handle its recently expanded home entertain- 
ment line. Audio Marketing, Inc., San Jose, 

Calif., will cover the territory of Northern Califor- 

nia and Northern Nevada; Larry Sinclair & Asso- 

ciates, Missouri City, Tex., will cover the multi- 

state area which includes Texas, Oklahoma, 

Louisiana, Arkansas, Mississippi and Western 

Tennessee; and the R.A. Albrecht & Co., Inc. 

Rochester, Mich., will cover the state of Mich- 

igan. 

It's just not true, Nick. Not since Checkpoint developed 
the first total anti -shoplifting system for music retailers. 

Take off those locks, Nick ... open your case ... put your 
tapes and albums where your customers can get their 
hands on them. You'll be creating a super- charged 
atmosphere for impulse buying. You'll see traffic jump 
and sales skyrocket! 

Leave the security to Checkpoint. We'll stop the stealing 
cold -with a system engineered specifically for open 
case selling. 

No matter how big, small, wide or narrow your operation 
... Checkpoint has a system that can meet your needs. 
Get the details. Remember, when you put your mer- 
chandise in your customers' hands .. . 

Please send me all the facts on Checkpoints new anti -shoplifting 
system for music retailers. 

(609) 546 -0100 Checkpoint Systems, Inc.. 
110 East Gloucester Pike, 
Barrington. N J 08007 TELEX. 84 -5396 

MAXELL MOVE -New headquarters 
of Maxell Corp. of America is officially 
dedicated by president Tadao Okada, 
left, and Gene LaBrie, vice president, 
sales, at recent open house in Moo- 
nachie, N.J. In addition to housing 
sales, marketing and technical staff 
personnel, the facility offers more 
than 40,000 square feet of ware- 
house space, above, for sound record- 
ing tapes, data products, dry batteries 
and other items that comprise the 
bulk of import output for the U.S. 
market. Shown in the stacks is more 
than $6 million worth of audio cas- 
settes and other products, according 
to LaBrie. He also notes that there's 
plenty of room for the firm's antici- 
pated entry into the home video- 

cassette market early in 1979. 

METROSOUND 
IS NAUTILUS 
U.K. DISTRIB 

LONDON -Metrosound Audio 
Products, distributor of Crystal 
Clear direct -to -disk catalog here, is 
now to distribute direct -cut disks in 
the U.K. from Nautilus Recordings 
of Shell Beach, Calif. 

The deal covers not only Nautilus 
itself but other U.S.- distributed 
companies. Early product includes 
"In My Pocket," first direct -cut item 
on the Coherent Sound label, by 
jazzman Victor Feldman and "Schu- 
bert's Symphony No. 5" by the St. 
Piaui Chamber Orchestra on the 
Sound 80 label. 

Also included: "Natural Life" 
from ASI, direct -cut jazz; and a re- 
release of "First In Line," by singer - 
writer Randy Sharp on the Nautilus 
label itself. 

All titles retail here at $20. 

Audiophile Recordîn9s] 
TOGETHER AGAIN -FOR THE FIRST TIME - 

Mel Torme, Buddy Rich, Century Records 
CRDD1100, distributed by Century Records, 
$15 list 

This exciting jazz encounter is depicted 
brilliantly overall, though a big compromise is 

evident in the handling of the treacherous bal- 

ance of soloist and orchestra. The direct disk 
production treats Torme's voice well and pro- 

vides plenty of sizzle and sonic bite, however it 
consistently undervalues Rich's big band, with 
the instrumental sound thin and lacking in real 

low frequency energy. For many listeners these 
criticisms will pale beside Torme's ingenious, 
beautiful arrangements of songs like "Blue - 
sette," You Are The Sunshine Of My Life," and 

"Here's That Rainy Day," the singer's one of a 

kind way with the material, and some dynamic 
interaction with Rich notably on the rave -up 

treatment of "Lady Be Good" that closes out the 
album. Surprisingly, it's the duo's first appear- 
ance together on record and the sparks do fly, 
however the disk can't honestly be regarded as 

the real thing in audiophilia. Multi -track master 
tapes of these sessions presumably were cut as 

back -up, and it's possible that the best record of 

this music exists there. 

Audio /Video Imports Rise 
9% Over 1977 1st Quarter 

WASHINGTON -First quarter 
1978 imports of audio and video 
electronic products were valued at 
$938 million, a 9% increase over 
first- quarter 1977, but well under 
the 1976 -7 first quarter leap of 32 %, 

the Dept. of Commerce reports. 
Videotape machine imports in- 

creased by 40% in quantity to 
125,000 units, and 159% in value to 
$65.1 million. 

Auto radios, tape recorders /play- 
ers and phonograph /record play- 
ers /turntables each increased in 
quantity by less than 4 %. First quar- 
ter unit increases for these categories 
respectively were 3.6 %, 3.6% and 
3.2%. 

Auto radio units numbered 1.3 
million, valued at $46.5 million. 

Discwasher Session 
LOS ANGELES -The Louis Bell- 

son Big Band will record here Mon- 
day and Tuesday (14, 15) at Wally 
Heider Studios for Discwasher 
Recordings. It is Discwasher's sec- 
ond direct disk effort. Jeff Weber is 

producing. 

Tape recorders /players numbered 
6.4 million, valued at $272.1 million. 
First quarter imports of phono- 
graph /record players, turntables 
numbered 2.5 million, valued at 
$63.3 million. 

Japan shipped a total of $547.3 
million in audio and video products, 
accounting for 58.3% of total im- 
ports. 

This represented a decline of $18 
million from first quarter 1977, 
when Japan contributed 65.7% of 
the $565.2 million total. Part of the 
decline is due to reduced import of 
Japanese color tv sets, under the ad- 
ministration's Orderly Marketing 
Agreement with that country, effec- 
tive July 1, 1977. 

Countries with the largest in- 
creases in value shares were Mexico, 
up 3.4% for first quarter 1978 over 
last year's January-March period, 
totaling $46.5 million; Taiwan up 
2.3% to gain 14.4% of total, with first 
quarter value of $134.9 million; and 
Canada up 1.4 %, with consumer 
electronic exports to the U.S. total- 
ing $22.1 million. 

MILDRED HALL 

30 YEARS IN 30 MINUTES -Eiji Kitamura and 

All Stars, Toshiba -EMI LF95012, distributed by 

Audio -Technica, $15 list. 
Toshiba -EMI engineers have done a virtually 

faultless job of reproducing a small jazz en- 

semble in this direct disk effort, and you'll have 

to search far and wide to hear a better recording 

of clarinet, trumpet and vibes, for example. The 

trick is the amazing lifelike quality of the 

sounds, with the ensemble balance extremely 

realistic. Star Japanese clarinetist Eiji Kitamura 

is featured, and the difficult -to- record licorice 

stick sounds as if it's in the room with the lis- 

tener. Programming is good Japanese copying of 

jazz standards, one side in a ragtime mold, the 
other a re- creation of vintage Benny Goodman 

combo swing. - 

* * * 

JAll AT LONG WHARF -Doug and Mark Lev- 

inson, Bill Elgart. Mark Levinson Acoustic 

Recordings, Vol. 7, distributed by Levinson, $15 
list. 

While improvisational jazz isn't everyone's 

cup of tea, this ambitious 45 r.p.m. super -fi 

stereo recording on Levinson's own high -end 

equipment is a solid example of the "cleaner" 
fidelity provided by careful production. Re- 

corded at New Haven's historic Long Wharf 

Theatre, this tribute to the late Jimmy Garrison, 

bassist with the John Coltrane Quartet, is best 

on side B with "Right On James," an expressive 

display of the trio's individual and combined tal- 

ents. Doug Levinson's right- hand -only piano is 

the linchpin, with solid efforts from brother 
Mark's bass and Elgart's percussion array. Less 

successful is side A's "The Other Side Of 

Jimmy," although the closing section provides 

some of the best jamming in the album. Each 

side runs only about 11 minutes, with a bonus 

from the attractive collographic cover for dis- 

play. 

Audiophile Recordings for review should be 

sent to Alan Penchansky, Chicago, and Stephen 
Traiman, New York. Earlier reviews appear in is- 

sues of Feb. 11, 25; March 11, 25; April 8, 22; 

May 13, 27; June 10, 24; July 8, 15, 29. 

Studio Unshutters 
LOS ANGELES -Landry Video 

Systems has opened here as a pro- 
duction facility specializing in 
recording and taping artists. 

For a total package price of 
$1,750, according to Girard Landry, 
president, the firm will provide up to 
three six -hour sessions of multi- 
track recording time in a fully 
equipped professional studio and 
produce a high quality color video- 
tape. 
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When Inspiration 

Billboard's 1978-79 INTERNATIONAL RECORDING EQUIPMENT AND STUDIO 
DIRECTORY brings clients straight to your studio door...at any time of day...any 

time of the year! 

Your advertisement in this unique, heavily used, 
year -round industry reference will place your studio's 
name and facilities in easy reach of: 

Leading independent and in -house Record Producers 
throughout the world. 
Major Recording Artist -Producers who are constantly 
touring and looking for new studios in your area - 
for on- the -road recording, rehearsal and remote 
facilities. 
Music Publishers, Managers, Agents and others 
whose business involves preparation of top -quality 
demos of their clients' work. 

e Advertising Agencies and their lucrative television 
and radio commercial accounts. 

e Film Industry Producers, Composers and Music 
Editors working on location, on soundtracks, anti on 
special projects. 

e Over 9,000 Radio Stations and Programmers 
world -wide! 

Billboard's 1978 -79 INTERNATIONAL RECORDING 
EQUIPMENT AND STUDIO DIRECTORY is unquestion- 
ably the least expensive and most potent sales agent 
for your studio's services. The unrivalled reach and 
incredible shelf -life of this unique industry directory 
can turn a good year into a great one. 

You cannot afford to miss this year- round, inter- 
national sales and promotional opportunity. 

Book into Billboard's book and fill up your own.* 
It's an inspired idea. 

*Reserve now for the best Directory position for your geographical 
area. Contact your local Billboard Advertising Representative today! 

1978.79 INTERNATIONAL. RECORDING 
EQUIPMENT AND STUDIO DIRECTORY 
Issue Date: October 28, 1978 
Advertising Deadline: September 29, 1978 

Billboard® 
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Brooklyn Retailer U.K. Harrogate 

Thrives Under Street Sound Fest Set 
By ROBERT ROTH 

NEW YORK -On the street 
where John Travolta walked at the 
beginning of "Saturday Night Fe- 
ver," a business exists to supply al- 
most all the hardware necessary for 
disco operation. 

Heavy Custom Sound & Light, 
operated by Rick Coscia, is located 
on the site of a former bowling alley 
on 86th St. in the Bensonhurst sec- 
tion of Brooklyn. 

Coscia says he chose the below - 
street -level location two years ago 
because of the added security and 
the deterrence of window shoppers. 

A 22 by 38 -foot showroom is lo- 
cated at the entrance to the business 
and is set up like a small disco- 
theque. Mirror balls rotate from the 
center of the ceiling and are sur- 
rounded by various lights. 

"It's basically a total disco setup," 
says Coscia. "We're not like a regu- 
lar audio store that sells home equip- 
ment," he points out. "We sell only 
commercial disco equipment." 

INDIANA UNIV. 

Coscia has six staffers and keeps 
his business open six days a week. 
He also schedules appointments to 
fit the unusual schedules of many 
disco operators. 

Several AAL speakers are set up 
at one end of the dance floor oppo- 
site a Showco Pyramid unit. Dynaco 
and BGW are also represented in the 
store. 

Heavy Custom Sound & Light 
also sells the entire Meteor line of 
lighting and sound controls, and all 
products manufactured and distrib- 
uted by Lights Fantastic and Diver- 

/ sitronics. 

A Latec Snake Lite in four colors 
is set up along one wall amid other 
lighting effects, while surrounding 
the mirror balls -irr the ceiling are 
chasers, rotating pin -spots and col- 
ored lamps. Coscia expects to add 
"rainlight" spots shortly. 

(Continued on page 62) 

4th Pa. Hi Fi Stereo Expo 
INDIANA, Pa. -More than a 

dozen area retailers and some 60 au- 
dio manufacturers or their reps are 
expected at the fourth annual hi fi/ 
stereo symposium Oct. 17 -18 at Indi- 
ana Univ. of Pennsylvania here, ac- 
cording to coordinator Frank Vig- 
giano Jr., consumer services 
professor. 

Sponsored by the Student Coop- 
erative Assn. at the school and 
coordinated by the consumer serv- 
ices advisory council, a departmen- 
tal student group, the event is held in 
the Student Union Building on 
campus. 

The strictly "non- sell" show, in- 
tended basically as an educational 
seminar on audio, is free to both 
manufacturers and the public, Vig- 
giano notes. Past attendance has 

ranged from 6,000 to 8,000 and has 
included students, faculty, staff per- 
sonnel and area residents.' 

"The manufacturers come for two 
days to exhibit their equipment at 
this mini version of the Consumer 
Electronics Show," he observes. 
"They bring product literature, bro- 
chures, educational programs and 
audio /visual packages with them." 

Success of the initial event three 
years ago led to interest from other 
campuses, with Viggiano preparing 
an outline for similar shows to be 
run in conjunction with a consumer 
services program oriented to effec- 
tive audio buying. 

Further details are available from 
Viggiano at 112 Ackerman Hall, In- 
diana Univ. Of Pennsylvania, Indi- 
ana, Pa. 15705. 

move up 
to high -speed 
tape duplication 
for less 
than $10k 

Open -reel master, 
three slaves, from $15,995. 

Add -on 1800 foot bin loop, 
from $3,785. 

Average output 
C -30 200 /hr, 
C -60 100 /hr. 

Expandable to 
five slaves, 
from $3,050 each. 

Bidirectional 
QC machine, from $2,950. 

Call or write for full specifications and pricing. 

DP -1010 
16:1 Duplicator 

DUMB 
Otani Corporation 
981 Industrial Rd., San Carlos, CA 94070 
(415) 593 -1648 TWX: 910-376-4890 

15 YEARS OF LEADERSHIP IN HIGH -SPEED TAPE DUPLICATORS. 

LONDON -The eighth Harro- 
gate International Festival of Sound 
opens its doors Aug. 19 with a com- 
pletely restyled show laid out on the 
ground floors of no fewer than nine 
sites: three interlinked halls and a 
theatre in the town's exhibition cen- 
ter, and five neighboring hotels. 

In this way the organizers, Peter 
Hainsworth and Stan Smith of Exhi- 
bition and Conference Services, 
hope to provide easy access and 
draw an attendance on the two pub- 
lic and two trade days exceeding last 
year's 25,000. 

Since it started in 1970, the show 
has grown into a major audio show- 
case, despite its location in the pro- 
vincial North of England, and trade 
participation for 1978 is stronger 
than ever, despite or because of the 
currently soft state of the hi fi market 
in the U.K. 

Display space is entirely soldout, 
with all leading names represented. 
Firms include Aiwa, AKG, Ampex, 
Bang and Olufsen, Grundig, Gar- 
rard, Hitachi, NC, Marantz, Na- 
tional Panasonic, Philips, Rank, 
Sansui, Sanyo, Tandberg and Tosh- 
iba. 

Tape 
Duplicator_ 

As anticipated earlier (Billboard, July 29, 

1978), Bell & Howell Video Division will provide 

videocassette duplicating and fulfillment serv- 

ices to support Alied Artists Video Corp.'s entry 

into the home market this fall. Approximately 

100 films in the catalog, including ' Papillon," 

"The Man Who Would Be King," "The Betsy" 

and "The Story of 0," will be in the initial li- 

brary, with new release product to come into the 

mart several months after first -run theatres, 

starting with "The Wild Geese." Anticipated 
pricing is $60 to $80 on Beta or VHS format, 

about $10 higher than existing Magnetic Video 

prices for its 20th Century-Fox 50 -title library, 

with dealers asked for cash in advance or COD. 

On new films, one dealer may get an exclusive 

on the videocassette release for an initial sales 

period at a premium price -similar to the theat- 

rical distribution system. 

* * * 

Newest member of the Videotape Production 
Assn. is Devlin Productions, a New York-based 

firm headed by Sandra Devlin and featuring 
state -of -the art capabilities and 24 -hour oper- 

ation, according to chairman Mort Dubin. 

IHF Seminar 
Continued from page 36 

representatives of the FTC, legal 
professions, manufacturers and re- 
tailers, covering all aspects of the 
confusing new federal warranty act 
and its relation to state and local 
warranty legislation. 

Two workshops held concurrently 
on sales training and audio compo- 
nent warranties, as followups to the 
two earlier panel discussions, will 
close the afternoon program, with a 
cocktail reception hosted by the IJF 
ending the day. 

Oct. 25 morning panel on the es- 
sentials of financial management for 
dealers and manufacturers, will be 
moderated by Barry Shereck, finan- 
cial vice president at U.S. Pioneer 
Corp. Windup panel on the bait and 
switch problem will be moderated 
by IHF president Jerry Kalov, fea- 
turing the views of manufacturers 
and retailers. 

Seminar registration is $150 a per- 
son for IHF member personnel and 
retailers, and $175 for non- member 
manufacturers. Full details are 
available from Gertrude Murphy, 
IHF marketing seminar registrar, 
489 Fifth Ave., New York 10017. 

Rodio-TV Programming 
Radio Helps RCA & Reed 
Cash In On 2 -Sided Hit 

By PAT NELSON 
NASHVILLE -The release of 

Jerry Reed's RCA double -sided 
single "I Love You (What Can I 

Say)" backed with "High Rollin "' is 
one instance in which a two -sided 
release worked for the benefit of 
both the radio stations and the 
record company. 

But, ironically, "High Rollin' " 
was not origt ally scheduled as the 
B -side of "I Love You (What Can I 

Say)." Reed had planned to hold the 
movie theme song from "High Ball - 
in' " for a future release, however, 
when the film came out, the song got 
immediate listener and radio station 
interest. 

Among those who saw a preview 
of the movie was Dene Hallam, pro- 
gram director of WEEP in Pitts- 
burgh. 

"i felt it was a good song when I 

heard it, and I looked at it as an 'up' 
record -a male record, if you will," 
says Hallam. "I played it at night 
and it got some pretty good phones, 
so I figured that it could be the same 
kind of hit as Reed's "East Bound 

And Down" single from the movie 
"Smokey And The Bandit." 

Hallam says that the publicity 
buildup for the movie also figured 
prominently in his decision to add 
the record to WEEP's playlist. 

"It was being heavily advertised 
in all media," he said, "so I looked at 
it as free publicity." 

Copies of the record were sent to 
WDAF in Kansas City, WHN in 
New York and KTBS in Los Angeles 
as well as a couple of other stations 
where it was also added to playlists. 

The initial excellent response 
from the stations programming 
"High Rollin'," coupled with the 
strength Reed has developed as an 
actor from films like "Gator" and 
"Smokey And The Bandit," sug- 
gested to RCA that the song should 
be released as a single as soon as pos- 
sible. 

Rather than hold "High Rollin' " 
for the next single and perhaps lose 
the momentum for it, RCA chose to 
include it on "I Love You (What 
Can I Say)" and reservice it to the 

(Continued on page 46) 

SALAMON NOT ENTHUSED 

Cite Pitfalls In Country LP Format 
LOS ANGELES -While album - 

oriented country programming is 

being embraced by several major 
market outlets (Billboard, Aug. 5, 
1978), there are pitfalls to the ap- 
proach. 

A leading country programmer in 
New York and soon in Los Angeles 
as well has backed away from al- 
bum- oriented country formatting, 
due to an unsuccessful experiment. 

Ed Salamon is p.d. for Storer 
Broadcasting's popular WHN -AM 
country outlet in New York, as well 
as national director of radio pro- 
gramming and consulting p.d. for 
soon -to -be country KTNQ -AM in 
L.A. 

KTNQ will switch from Top 40 to 
straight country in the fall -not al- 
bum- oriented progressive, although 
it was considered. "I don't believe 
it's possible to do LP- oriented pro- 
gressive country and straight coun- 
try on the same station," he says, 
"and, although I think it's possible to 
develop a working album country 
format, I don't think one has 
emerged yet." 

Prior to joining WHN and Storer 
in 1975, Salamon was p.d. two years 
of WEEP -AM and FM, a simulcast 
country operating in Pittsburgh. In 
an attempt to bolster sagging eve- 
ning audience, he programmed a 
block of progressive, LP- oriented 
country from 7 p.m. to 1 a.m. 

"We ended up splitting our radio 
station," he says, adding that a new 
audience of 18 -24 males joined in 
the evenings. "But we alienated our 

KMPC Talent For 
Sept. 23 Show Set 

LOS ANGELES -KMPC's ninth 
annual "Show Of The World" has 
set Glen Campbell, Pat and Debby 
Boone, Nelson Riddle and his or- 
chestra and the Kids of the King- 
dom from Disneyland as the first 
acts. The show at the Inglewood Fo- 
rum Sept. 23 benefits the Permanent 
Charities Committee, local organi- 
zation. Other acts will be named 
with several KMPC disk jockeys act- 
ing as hosts. 

target audience of 25-49 and 35 -49, 
which hurt our overall weekly rat- 
ings." 

He believes straight country hits 
"presented in a manner which fits 
the lifestyle of the audience" is the 
key. "In L.A. and New York, there 
are few 'country cousin' types, so 
you shouldn't present the music that 
way. It's like the difference between 
a pickup truck type of sound and 
that of an LTD ... we're shooting 
for an LTD." 

Bubbling Under The 

_HOT 100 
101 -SHAKE & DANCE WITH ME, Con Funk 

Shun, Mercury 74008 

102 -HONEY I'M RICH, Raydio, Arista 0353 

103 -MOONLIGHT SERENADE, Tuxedo Junction, 

Butterfly 1210 

14 -1 JUST WANT TO BE WITH YOU, Floaters, 

ABC 12364 

105 -CAFE CREME, Discomania, RSO 899 

106 -NEVER MAKE A MOVE TOO SOON, B.B. 

King, ABC 12380 

107 -LETS GO ALL THE WAY, Whispers, RCA 

11246 

108 -SMILE, Emotions, Columbia 3 -10791 

109 -HOT SHOT, Karen Young, West End 1211 

110 -YOU MAKE ME FEEL (Mighty Real)/ 
DANCE (Disco Heat), Sylvester, Fantasy 

102 

Bubbling Under The 

Top LPs 
201 - EXILE, Mixed Emotions, Warner Bros. K- 

3205 

202 -AURACLE, Glider, Chrysalis CNR 1172 

203 -KEITH JARRETT, Bop -Bee, ABC /Impulse 
lA 9304 

204- LIPSTIQUE, At The Discotheque, Salsoul 

SD 19172 

205 -VARIOUS ARTISTS, Go, Live From Paris, Is- 

land 10 (Warner Bros.) 

206 -THE DEAD BOYS, We Have Come For Your 

Children, Sire SRK -6045 (Warner Bros.) 

207 -MASS PRODUCTION, Three Miles High, 

Cotillion 5205 (Atlantic) 
208 -SILVER CONVENTION, Love In A Sleeper, 

Midsong 3038 (MCA) 

209 -PAUL WINTER, Common Ground, A &M 

4698 

210 -STONEBOLT, Stonebolt, Parachute 9006 

(Casablanca) 
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Billboard's 1978 -79 International Buyer's Guide 

THE INDUSTRY 
SUPERBOY 

OF TH 

Where the industry professionals turn to do their shopping. 
Make sure your products and services are well positioned 
for year -round display. Your Ad in Billboard's 19th Annual 
International Buyer's Guide will be where the action is 
for the entire industry. 

Billboard's complete up- dated, thoroughly 
researched, annual guide is unique in our business -the 
only buyer's guide used by our industry around the 
world as The Source for information, details and carried 
in every traveller's briefcase as an easy reference guide. 

Industry professionals Buy right out of the pages of 
Billboard's International Buyer's Guide. For new pros- 
pects, for additional business, for visibility, you must be 
prominently positioned in this year's edition. 

Act Now, for the best position, get your Ad 
Reservation in early for The Superbuy of the Year. Contact 
Your local Billboard Representative today! 

Date of Issue: September 23,1978 
Advertising Deadline: A` 

august 

11,1978 

Billboard. 
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Country 
Germany, Maybe Poland To Host 
Conn's Intl Festival Next Year 

By GERRY WOOD 
NASHVILLE -British promoter 

Mervyn Conn plans to expand his 
international country music festival 
concept into a new nation next year 
and possibly stage the first such fes- 
tival behind the Iron Curtain. 

The new country is Germany, and 
the Communist country possibility is 
Poland, according to Conn, head of 
the London -based Mervyn Conn 
Organization, Ltd. 

The festival, which originated W 
years ago at Wembley, will now spill 
over into a 10 -day period. The I lth 
International Festival Of Country 
Music will be held at Empire Pool, 
Wembley, April 14 -16, 1979. 

The festivals will then be taken to 
Goteborg, Sweden; Oslo, Norway; 
Helsinki, Finland; Rotterdam, Hol- 
land, and the new site, Frankfurt, 
Germany. The first international 
country music festival in Germany 
will be held at the Festhalle, April 
21. 

Venues include the Scandinavium 
in Goteburg, the Helsinki Ice Sta- 
dium, Ahoy Stadium in Rotterdam 
and the Ekeberg Idrettshall in Oslo. 

After spending a week in Ger- 
many setting up the new festival site, 
Conn comments, "This is a tre- 
mendous breakthrough. I'll be going 
back Sept. 1 to meet with the record 
companies in helping to get April 
named country music month in Ger- 
many. The festival will also be tele- 
cast on German television, accord- 
ing to Conn. Tv has also been set for 
Holland and Wembley. 

Conn will be traveling to Warsaw, 
Poland, soon to meet with govern- 
ment officials in efforts to set up an 
international festival in Poland, 
hopefully for 1979. "This would be 
our first international country music 
festival going to an Iron Curtain 
country," he notes. 

Talent on the festivals will be 
drawn from a pool of 26 major 

EVERYBODY LOVES A 

"FIRST 
CLASS 
LADY" 

RR LR 351 MB 

LOUIE 
ROBERTS 

A First Class Singer On 

ROUND ROBIN RECORDS 
P.O. Box 4801 - Nashville, Tenn. 37216 

(615) 865 -2526 
Promotion By 

BEAU JAMES 
(615) 255 -3591 

American acts, plus some European 
artists. 

Past shows are still being aired, 
claims Conn. Last year's Wembley 
Festival is being carried as six 40- 
minute programs over the BBC. A 
series of 10 programs on country 
music with George Hamilton IV is 
slated for October and November. 
BBC -TV is planning specials by 
Kenny Rogers, Carl Perkins, Don 
Williams, Tammy Wynette and 
Dave & Sugar. 

Conn is lining up a major tour 
called "Nashville Cavalcade" with 
Billie Jo Spears, Ronnie Prophet, 
Lloyd Green and Vernon Oxford. 
Wynette will be making her first ma- 
jor tour of Europe in two years, start- 
ing Sept. 6, and playing 12 key cities 
in Britain through the 21. 

Conn remains bullish on the inter- 
national prospects for country mu- 
sic. "For the right kind of artist, it's 
an unlimited market. Certain com- 
panies won't find out if it's worth- 
while if they don't put the records in 
the markets," he adds, citing one 
problem that has been holding back 
the international growth of country 
music. 

Looking ahead, Conn sees future 
growth for his Mervyn Conn Of 
America Productions which has a 

new LP by Carl Perkins produced by 
Felton Jarvis; an album by Ray- 
mond Forggett, a British act pro- 
duced by Nashville's Larry Butler; 
and a newly signed writer -per- 
former, Richard Ross, who will also 
be produced by Butler. 

Conn's company has gone into co- 
production with Westwood Produc- 
tions in shooting eight country music 

(Continued on page 44) 

Canada Booming 
NASHVILLE -The boom in 

country music in Canada continues 
unabated. Nashville's Top Billing 
Agency reports it has booked 62 ap- 
pearances for its acts in Canada thus 
far this year. Top Billing acts set for 
Canadian appearances are Jim Ed 
Brown and Helen Cornelius, Don 
Gibson, Jack Greene and Jeannie 
Seely, the Kendalls, Tom T. Hall, 
Red Sovine and the Kitty Wells 
Show. 

INTERVIEW 
LPs BY E/A 

NASHVILLE -Some 500 -600 art- 
ist interview albums have been sent 
out to major dailies, consumer and 
trade publications and radio stations 
across the country by Elektra /Asy- 
lum's Nashville operations. 

Designed as a more personable, 
supplemental tool for biographical 
or interview material, the stereo LPs 
feature comments by roster artists on 
the most commonly asked questions 
relating to their careers and range in 
length from 12 -27 minutes. 

Each individual LP, available 
currently on Eddie Rabbitt, Stella 
Parton and Hargus "Pig" Robbins, 
with others forthcoming on Sammi 
Smith and Vern Gosdin, is packaged 
in a white album cover with inclu- 
sions of a biography and publicity 
photo for visual aid. 

Depending upon their effec- 
tiveness, label officials may consider 
updating the LPs on an annual 
basis, but note that they will be con- 
tinued with new artists. 

Billboard photo by PaPaRu 
FESTIVAL ACTS -Larry Gatlin, Eddie Rabbitt, Earl Scruggs, festival producer 
Tom Moon and Gary Scruggs congregate backstage during the Nashville Mu- 
sic Festival held recently in Columbia, Tenn. Top artists on the entertain- 
ment lineup also featured Tammy Wynette, Kenny Rogers, Merle Haggard, 

Danny Davis and the Nashville Brass and Don Williams. 

Scorpion Holds DJ Copies 
Until Stores Are Serviced 

NASHVILLE -Now handling its 
own distribution, Scorpion Records 
plans to put its product in the mar- 
ketplace before servicing radio sta- 
tions. 

Citing the problem of getting the 
records to the consumer by the time 
the consumer hears the records and. 
heads for a store, Slim Williamson, 
president of Scorpion, plans to in- 
sure the product is available before 
it's played. 

According to Williamson, the new 
Ronnie McDowell single "Animal" 
was available in record stores one 
week before deejay samples arrived 
at the radio stations. 

Formerly distributed by GRT 
Records, Scorpion will continue us- 
ing some of the same distributors 
which handled product for GRT, 
and, in some cases, will be going 
back to its original distributors. 

"In the case of country product, 
independents can get the records 
into the areas and smaller shops 
which move a good portion of coun- 
try product," says Williamson. 
"These markets are overlooked by 
the majors which are pushing only 
pop, rock and major' country acts." 

The label plans to release at least 
two singles monthly, with albums 
flexible. The roster includes Liz An- 
derson, Jesseca James, Rebecca 
Lynn, Ronnie McDowell, Bruce 
Mullen, Pete Ray, Brian Shaw, Jean 
Shepard, Billy Walker and the Wil- 
burn Bros. 

National promotion is under the 
direction of Marty Williamson, with 
Mike Borchetta retained on a regu- 
lar basis and other independent pro- 
moters used on various records. 

Williamson produces most of the 
Scorpion acts: Current Scorpion 
chart climbers on the Billboard Hot 
Country Singles chart are "Animal" 
and "I Just Wanted You To Know" 
by Ronnie McDowell and "Music, 
Music, Music" by Rebecca Lynn. 

Material for Scorpion artists 
should be sent to Randy Moore who 
is in charge of the publishing wing 
and screens material for the label's 
acts. 

Scorpion Records are manufac- 
tured and distributed in Canada by 
Quality Records, Checkmate Rec- 
ords in England and Supreme for re- 
lease of Scorpion product in other 
countries. 

A THIRD PLANNED FOR '79 

Wheeling Jamboree Attracts 34,000 
NASHVILLE -Planning is un- 

derway for the third annual Jam- 
boree In The Hills festival near 
Wheeling, W. Va., following a turn- 
out of 34,000 at the 1978 jamboree, 
July 15 -16. 

Sponsored by Jamboree U.S.A. 
and Columbia Pictures Industries, 
Inc., Jamboree In The Hills '78 was 
termed an "unqualified success" by 
Fred Keshner, vice president of Co- 
lumbia Pictures Radio Broadcasting 
and F. Glenn Reeves, executive pro- 
ducer of Jamboree In The Hills. 

The event was held at the 150 -acre 
Brush Run Park, 15 miles west of 
Wheeling in St. Clairsville, Ohio. 

Among the performers were Moe 
Bandy, Bill Anderson, Roy Clark, 
Buck Trent, Dick Curless, Crystal 
Gayle, Dave Dudley, the Blue Ridge 
Quartet, Mary Lou Turner, Mel Til- 
lis, Dave & Sugar, Charley Pride, 
Stella Parton, Ronnie Milsap, Bar- 
bara Mandrell and Tom T. Hall. 

Officials noted the giant event 
went smoothly with no arrests made 
during the entire weekend. Some 
800 recreational vehicles were 
camped in a newly developed camp- 
ing area and thousands of fans 
flocked to the shaded reception tents 
to seek autographs. 

Besides the logistics of the enter- 
tainers and staging, Jamboree offi- 
cials directed the food operations 
that totaled four tons of spare ribs, 
15,000 chicken halves, 70,000 hot 
dogs, 2,500 kegs of beer and 60,000 
cups of soft drinks. 

J. Ross Felton, vice president of 
the Columbia Pictures Industries 
Wheeling properties, attributes the 
success of the show to the reputation 
of "Jamboree U.S.A.," a weekly live 
country music show with a 45 -year 
history. The show is broadcast over 
WWVA, the 50,000 -watt Wheeling 
station owned by Columbia Pictures 
Industries, Inc. 

Announcement of the date and 
lineup for Jamboree In The Hills '79 
will be made within the next few 
months, according to the event's ex- 
ecutives. 

Tucker Wraps Film 
NASHVILLE -Tanya Tucker has 

completed work at Universal Stu- 
dios in Los Angeles, making her mo- 
tion picture debut in the NBC movie 
for television, "Amateur Night." 
Slated for airing in November, the 
picture also features a song written 
by Tucker and her producer, Jerry 
Goldstein. 

Head For Fairs 
NASHVILLE -Roy Head joins 

the galaxy of Jim Halsey Agency 
acts hitting the fair circuit this sum- 
mer. Head has fair appearances 
slated through September. Among 
his upcoming dates are in Marshall, 
Tex.; Norman, Okla.; Princeton, 
Ark.; Tulsa, and the Yellowstone 
Exhibition in Billings, Mont. 
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Nashville 
Scene 
By PAT NELSON 

Epic's Jody Miller has wrapped up two per- 

forming dates with David Soul of "Starsky & 

Hutch." The pair was featured in country shows 

at the Mill Run Theatre in Chicago and the West- 

bury Music Fair on Long Island. ... The Jor- 

danaires, original backup singers with Elvis 

Presley, are returning to the road during August 

for a tour of five southern cities with Ronnie 

McDowell. 

Charlie McCoy's new Monument single, "Fair 

And Tender Ladies," is definitely a total Charlie 

McCoy record. McCoy picked the song, worked 

up the arrangement, produced and engineered 

the recording session, played all the instru- 

ments and sang all the vocals. The tune is an old 

bluegrass standard written in the 1930s.... For 

the third consecutive year, the Statler Brothers 
have been chosen most popular group by 

60,000 fans who voted in WHN's (New York) re- 

cent popularity contest. 

Wendy Holcombe, in Nashville to tape her 

fourth appearance on "Pop! Goes The Country," 
joined Larry Gadin onstage for a bluegrass ren- 

dition of "Broken Lady." ... Guy Colosacco took 

first place for his song "I'm Losing You" in the 

WBCS /Kentucky Fried Chicken songwriting con- 

test. Besides winning a complete stereo system, 

Colosacco's song will be recorded by Barbara 

Mandrels for a special release. 

Johnny Rodriguez was at home in Nashville 

when he received a call from a person identi- 

fying himself as Barry Gibb -phoning from Paris, 

France. Thinking that it was a practical joke, 

Rodriguez was finally convinced that it was 

Barry Gibb. He told Rodriguez that the Gibb 

brothers enjoyed his vocal style and wanted to 

write a song for him. "Rest Your Love On Me" 

soon arrived in the mail and Rodriguez included 

it on his newest Mercury LP, "Love Me With All 

Your Heart." 

Bill Medley, formerly of the Righteous Broth- 

ers, has been recording at Jack Clement Studios 

in Nashville with Larry Butler producing.... 
United Artists songstress Billie Jo Spears is also 

recording at Clement's with Butler producing 

and Billy Sherrill engineering. This same colla- 

boration produced Spears' number one record 

"Blanket On The Ground." ... And, Capricorn's 

Kenny O'Dell is finishing work on his debut al- 

bum release for the label at the Nashville facil- 

ity. The LP is set for release at the end of Au- 

gust. 

After co- starring for two weeks at the Desert 

Inn, Las Vegas, with Roy Clark, Barbara Fair- 

child will headline a series of major fairs in the 

northern U.S. Friday (11) she'll be at the Moffat 

County Fair in Craig, Colo.; Saturday (12) Fair- 

child appears at the Yellowstone Exhibition in 

Billings, Mont.; and Aug. 13 she heads for the 

Kenosha County Fair in Wilmot, Wis. 

Susie Allanson, whose Warner /Curb single 

"We Belong Together" stars at number five on 

Billboard's Hot Country Singles Chart this week, 

is back on the road after a bout with pneumonia 

that caused her to cancel several dates. She's 

set to tape "That Good Ole Nashville Music" and 

"Pop! Goes The Country." ... Capricorn Records 

is releasing the "South's Greatest Hits, Vol. II" 
LP at the end of August. Capricorn artists ap- 

pearing on the album include the Marshall 

Tucker Band, Elvin Bishop, Sea Level, the 

Allman Brothers Band and Stillwater. Other non - 

Capricorn groups included are the Atlanta 

Rhythm Section, Charlie Daniels Band, the Out- 

laws and Wet Willie. 

Four out of the top 13 songs on Billboard's 
Hot Country Singles chart June 24 were cut at 

Woodland Sound Studios in Nashville. The Oak 

Ridge Boys took over the No. 1 spot while Ron- 

nie Hisao, Randy Barlow and Barbara Mandrel) 

held the Number 8, 11 and 13 spots respec- 

tively. Rex Collier has been named studio super- 

visor of the facility and Steve Goosetree, a grad- 

uate of Belmont College's music industry 

program, has joined as studio engineer. 

Conn's Intl Festival 
Continued from page 42 

programs for commercial tv in the 
U.K. 

Where will his festival concept 
end? "In future years, I can see 
France and Yugoslavia added," he 
predicts. "I can see this taking over a 
three -week period, finishing up in 
10 European countries and making 
a solid base for country music in Eu- 
rope." 
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YOU DONT LOVE ME 
ANYMORE -Edge Rabbitt 
(A. Ray, J. Raymond), Elekha 45488 
(Briarpatch /Deb Dave, BMI) 

TALKING IN YOUR SLEEP - crystal Gayle 
(R. Cook, B. Woods), United Artists 1214 (Roger 
Cook /Chriswood, BMI) 

WE BELONG TOGETHER -Susie ANanson 
(C. Chase), Warner/Curb 8597 (Paukie, BMI) 

YOU NEEDED ME -Anne Murray 
(R. Goodrum), Capitol 4574 
(Chappell /Ironside, ASCAP) 

WHEN I STOP LEAVING (Ill 
Be Gone) - charley Pride 
(K. Robbins), RCA 11287 (Pi -Gem, BMI) 

FROM SEVEN TILL TEN /YOU'RE THE 

REASON OUR KIDS ARE UGLY- 
Loretta Lynn /Conway Twitty 
(T. Seals, M. Barnes /L. White, L. Dillon), MCA 40920 
(Irving /Down 'N' Dixie /Screen Gems-EMI, BMI /Twitty 
Bird /Coal Miners, BMI) 

ROSE COLORED GLASSES -John Corded 
(l. Conlee, G. Babe), ABC 12356 (House Of Gold/ 
Pommard. BMI) 

LOVE OR SOMETHING 
LIKE IT -Kenny Rogers 
(K. Rogers, S. Glassmeyer), United Artists 1210, (M3/ 
Cherry Lane, ASCAP) 

RAKE AND RAMBLIN' MAN-Don Williams 
(B. McDill), ABC 12373 (Hall.Clement, BMI) 

(I Love You) WHAT 
CAN I SAY /HIGH ROLUN' -terry Reed 
(D. Feller), RCA 11281 (Vector, BMI) 

I'LL FIND IT WHERE I CAN -Jerry Lee Lewis 
(D. Van Arsdale, M. Clark), Mercury 55028 
(Cedarwood, BMI) 

LOVE ME WITH ALL YOUR 

HEART - Johnny Rodriguez 
(M. Vaughn, M Rigual, C. Rigual), Mercury 55029 
( Phonogram) (Peer, BMI) 

TALK TO ME -Freda Fender T 

('. Seneca), ABC (Jay 8 Cee, BMI) 

I'LL JUST TAKE IT OUT 

IN LOVE-George Jones B 

(B. McDill), Epic 8 -50564 (Hall- Clement. BMI) 

BOOGIE GRASS BAND - Conway Twitty 
(R. Reno), MCA 40929 (Bucksnort, BMI) 

BEAUTIFUL WOMAN - Charlie Mch 
(N. Wilson, S. Davis, B. Sherrill), Epic 
850562 (Alger, BMI) 

COME SEE ME AND 

COME LONELY-Dottie west 
(R. Lane). United Artists 1209 (Tree, BMI) 

BLUE SKIES -wilbe Nelson 
(I. Berlin), Columbia 3-10784 (Irving Berlin, ASCAP) 

HELLO MEXICO (And Adios Baby To 

You) - Johnny Duncan 
(B. Sherrill, S. Davis, G. Sutton), Columbia 3- 10783 
(Alger /Flagship, BMI) 

LETS SHAKE HANDS AND COME OUT 

LOVIN' -Kenny O'Dell 
(K. O'Dell), Capricorn 0301 (Phonodiac) 
(Hungry Mountain, BMI) 

ANOTHER FINE MESS-Glen Campbell 
(P. Williams), Capitol 4548 (United Artists, ASCAP) 

WOMANHOOD -Tammy Wynette 
(B. Braddock), Epic 8 -50574 (Tree, BM!) 

I'VE ALWAYS BEEN CRAZY-Waylon Jennings y 
(W. Jennings), RCA 11344 (Waylon Jennings, BMI) 

OLD FLAMES (Can't Hold A 

Candle To You) -Joe Sun 

(P. Sebert, H. Moffatt). Ovation 1107 (Belinda, BMI) 

IF YOU GOT TEN MINUTES (Let's Fall In 
Love) -Joe Stampley 
(M. Dukes, J. Penrod). Epic 8 -50575 (Galleon, ASCAP) 

BETTER ME -Tommy Overstreet 
(S. Whipple), ABC 12367 (Tree, BMI) 

I JUST HAD YOU ON MY MIND -Dottsy 
(S. Richards), RCA 11293 (Ensign, BMI) 

PENNY ARCADE -cristy Lane 
(B. Bryant, F. Bryant), LS 167 (GRT) (House of 

Bryant, BMI) 

UNDERCOVER LOVERS- Stella Parton 
Grooms), ERS- 

LOVERS-Stella 
(E. 

UNDERCOVER 

(Deb Dave, BMI) 

WITH LOVE -Rea Allen 1r. 

(R. Allen Jr.), Warner Bros. 8608 (Boxer, BMI) 

JUST KEEP IT UP- Marvel Felts 
(0. Blackwell), ABC 12314 (Unart, BMI) 

THE DAYS OF SAND AND 

SHOVELS -Nat Stuckey 
(D. Marsh, B. Reneau), MCA 40923 (Pi -Gem. BMI) 

CARIBBEAN -Sonny James 
(M. Torack), Columbia 3-10764 
(Belinda /Elvis Presley, BMI) 

IF THE WORLD RAN OUT OF LOVE 

TONIGHT -Jim Ed Brown /Helen Cornelius 
(B. Mevis, M. Garin, S. Wilson, K. Wilson), RCA 11304 

(ABC /Dunhill, BMI /American Broadcasting, ASCAP) 
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BAR WARS - Freddy Weller 
(B. Cason), Columbia 3 -10769 (Buzz Cason, ASCAP) 

NO LOVE HAVE I -Gail Davies 

(M. Tillis), Lilesong 1711 (CBS) (Cede wood. BMI) 

WHO AM I TO SAY-Statler Brothers 
(K. Reid), Mercury 55037 (Cowboy, BMI) 

ONLY ONE LOVE IN MY LIFE -Ronnie Milsap 
(1. Bettis, R.C. Bannon), RCA 11270 (WB /Sweet 
Harmony, ASCAP /Tamerlane, BMI) 

MUSIC, MUSIC, MUSIC-Rebecca Lynn 

(Tro CeomwellBASCAP)Scorpion 
0550 

PLEASE HELP ME I'M FALLING 

(In Love With You) -Jade Fricke 
(Robertson, Blair), Columbia 310743 
(Intersong, ASCAP) 

EASY FROM NOW ON- Emmyleu Harris 
(S. Clark, C. Carter), Wamer Bros. 8623 
(Song Of Cash, ASCAP) 

TONIGHT'S THE NIGHT pt's Gonna Be 
Alright) -Roy Head 
(R. Stewart), ABC (2383 (Rive, ASCAP) 

THREE TIMES A LADY -Nate Harwell 
(L. Richie), Republic 025 (Jobete /Commodore, ASCAP) 

IT'S BEEN A GREAT 

AFTERNOON -Merle Haggard 
(M. Harrard), MCA 40936 (Shadetree, BMI) 

I DON'T LIKE CHEATIN' 
SONGS -Dale McBri 

D. 

WMcBride 
(D. King, D. W), Con Brio 135 (Wiljex, ASCAP) Woodward), 

HELLO! REMEMBER ME -Biel y Swan 
(H. Meaux), A &M 2046 (Crazy Cajun, BMI) 

SINGLE AGAIN -Gary Stewart 
(G. Stewart), RCA 11297 (Forrest Hills, BMI) 

HERE COMES THE HURT 

AGAIN- Mickey Gilley 
(J. Foster, B. Rice), Epic 850580 (Jack d Bill, ASCAP) 

MY HEART WON'T CRY 

ANYMORE -Dickey Lee 

(A. Aldridge. P. Byer), RCA 11294 (Alan Cartee, BMI) 

KAY -John Wesley Ryles 
(H. Mills), ABC 12315 (Johnny Bienstock, BMI) 

PITTSBURGH STEALERS -The Kendatb 
(L. Kingston, J. Rushing), Ovation 1109 

(Hall Clement, BMI) 

WHEN CAN WE DO THIS 
AGAIN -T.G. Sheppard 
(C. Putnam, S. Throckmorton), Warner /Curb 8593 
(Tree, BMI) 

TONIGHT- Barbara MandreN 
(R. Van Hoy, D. Cook), ABC 12362 
(Tree, BMI /Cross Keys, ASCAP) 

THAT'S WHAT MAKES THE 

JUKEBOX PLAY -Moe Bandy 
(1. Work), Columbia 310735 (Acuff Rose. BMI) 

WALTZ OF THE ANGELS -David Houston 
(D. Reynolds. 1. Rhoades). Elektra 45513 
(Central Songs /Beachwood, BMI) 

NO SLEEP TONIGHT -Roc rely Barlow 
(R. Barlow, F. Kelly), Republic 024 (Frebar, BMI) 

WHISPER IT TO ME -Bobby G. Mee 

(R. Klang, D Nimmer), Republic 023 
(Singletree, BMI) 

I STILL BELIEVE IN LOVE- Charlie Rich 

(1. Mayer), United Artists 1223 (ATV, BMI) 

$60 DUCK -Lewie Wickham 

(L Wickham), MCA 40928 (Kimkris /Chesdel, BMI) 

HOPELESSLY DEVOTED TO 

YOU -Okvia Newtontlohn 
(Not Available), RSO 903 (Stigwood /Unichappell /John 
Farrar /Ensign, BMI) 

DO IT AGAIN TONIGHT -Larry Gatlin 
(L. Gatlin), Monument 45-259 (Generation, BMI( 

I WANT TO BE IN LOVE -Jacky Ward 

BMI) (L. Nadine, Jr.), Mercury 55038 (Ray Stevens, BM 

DON JUAN -Belly "Crash" Craddock 
(L. Martine Jr.), ABC 12384 (Ahab, BMI) 

I JUST WANTED YOU TO KNOW/ 
ANIMAL -Ronde McDowell 

(R. McDowell /R. McDowell), Scorpion 0553 (Brim, 
SESAC /Bnm, SESAC) 

LOVE, LOVE, LOVE /CHAPEL OF 

LOVE -sandy Poser 
(T. McCrae, S. Wyche, D. Sunny /P. Spector, J. Barry, 

E. Greenwich), Warner Bros. 8610 ( Unichappell, BMI/ 
Mother Bertha, ASCAP) 

YOU SHOULD WIN AN OSCAR (Every 
Night) -Chuck Pollard 
(C. Pollard), MCA 40944 (Paukie /Pollavan, BMI) 

(I Wanna) LOVE MY LIFE 

AWAY -Jody Miller 
(G. Pitney), Epic 8 -50568 (Six Continents, BMI) 
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THE FEELING'S SO RIGHT 
TONIGHT -Don King 
(D. King, J. Walker), Con Brio 137 (Wiljex, ASCAP) 

I FOUGHT THE LAW -Hank Williams Jr. 
(5. Coda), Warner /Curb 8641 (Acuff-Rose. BMI) 

YOU SNAP YOUR FINGERS (And I'm 
Back In Your Hands) -David Wills 
(1. Schweers), United Artists 1196 (Chess, ASCAP) 

THIS MAGIC. MOMENT -Sandra Kaye 
( Pomus, Shuman), Door Knob 068 (WIG) (Trio /Freddy 
Bienstock/Tredlew/Unchappell, BMI) 

LET ME TAKE YOU IN MY ARMS 
AGAIN -lames Darren 
(N. Diamond), RCA 11316 (Stone Bridge, ASCAP) 

BABY BLUE -King Edward IV 
(1. Bouwens), Soundwaves 4573 (NSD) (Music 
Craftshop /Moming, ASCAP) 

57 CHEVROLET - Bilie to Spears 
(R. Bowling), United Artists 1229 (ATV. BMI) 

YOU MEAN THE WORLD 
TO ME -Hovey Glen 
(B. Sherrill, G. Sutton), Warner Bros. 8616 
(AI Gallico. BMI) 

THERE AIN'T NO GOOD CHAIN 
GANG -Johnny Cash & Waylen Jennings 
(H. Bynum, D. Kirby), Columbia 310742 (Tree. BMI) 

NORMA JEAN -Sammi Smith 
(1. Cunningham), Elektra 45504 
(Natural Sons, ASCAP) 

I BOW MY HEAD (When They Say 
Grace)- Daniel 
(B. Barker & D Morgan), LS 166 (CRT) (Pi-Gem, 
BMI /Chess, ASCAP) 

GOIN' HOME -Non Shaw 
(R. Shaw), Pacific Challenger 1522 
(Pacific Challenger, BMI) 

FAIR AND TENDER LADIES -Charlie McCoy 
(M. Carter), Monument 45-258 ( Phonogram) (Acuff - 

BMI) Rose, BM 

SWEET FANTASY -Bobby Bordiers 
(R. Bourke), Epic 850585 (Chappell. ASCAP) 

TEAR TIME -Dave And Sugar 
(J. Crutchfield). RCA 11322 (Forrest Hills. BMI) 

MOTEL ROOMS.. Little David Wilkens 
(J. Chestnut. T. Myrade, D. Wilkins), Epic 850571 
(Little David, BMI) 

I'VE GOT AN ANGEL (That Loves Me Like 
The Devil) -Bobby Hood 

(8. Hood), Chute 101 (Prize / Starcast ASCAP) 

YOU CAN COUNT ON ME -Davie Allan toe 
(D. Coe), Columbia 310753 (Warner-Tamerlane, BMI) 

THE LONELY SIDE OF THE 

BED -Linda Cassady 

(J. Anthony, L. Cassady), CM Kay 131 (Hal Freeman, 
ASCAP /Sheri Kay, BMI) 

BE YOUR OWN BEST FRIEND -Ray Stevens 
(R. Stevens), Warner Bros. 8603 (Ray Stevens, BMI) 

PUPPET ON A STRING /(Let Me Be Your) 
TEDDY BEAR -Elvis Presley 
(S. Tepper, R. Bennett/K. Mann, B. Lowe), RCA 11320 
(Gladys, ASCAP /Gladys, ASCAP) 

WHAT TIME DO YOU HAVE TO BE BACK 

TO HEAVEN-buy Bailey 
(S. Pippin, 1. Slate), RCA 11338 (House Of Gold. BMI) 

SHOW ME A SIGN -Am Chestnut 
(J. Chestnut), ABC /Hickory 54003 (Acuff Rose. BMI) 

I'M THE SOUTH -Eddy Arnold 
(F Foster, A. Carruth), RCA 11319 (Combine, BMI) 

FIRST ENCOUNTER OF A CLOSE 
KIND -Tom Bresh 
(T. Bresh), ABC 12389 (Music Emporium, BMI) 

LOVE wDON' HIDE FROM 
(Dream 

ME-Hugh SMI) Lewis 

SHE'S LYING NEXT TO ME -Nick Nixon 

B. Haney), Mercury 55035 (Peso, BMI) 

I BEUEVE IN YOU -Mel Timis 
(8. Cannon, G. Dunlap). MCA 40900 
(Sabel, ASCAP/Sawgrass, BMI) 

WHISPERING- Maruey Finney 
(R. Coburn, V. Rose, J. Schonberger). Soundwaves 
4572 (NSD) (Miller, ASCAP) 

WHEN A WOMAN CRIES -Tommy O'Day 
(B. Duke, S. Lyons), Nu Trayl 923 (NSD) (Door Knob, 
BMI / Nenwall, ASCAP) 

THE PERFECT LOVE SONG- Durwood Haddock 
(1 McGowen), Country International 132 (Curtis Wood. 

ASCAP/Great Viking, ASCAP) 

WHY DON'T YOU LEAVE ME 

ALONE -Joey Davis 
(1. Davis). MRC IOl1 (Dooms, BMI) 

I NEVER MEANT TO HARM YOU -Mike BI's 
(J. Anthony, D. Sanders), CM Kay 130 (MI American) 
(Hal Freeman, ASCAP) 
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46 Country 

Country Collage: a new look at the Country Music Hal of Fame and Museum. 

COUNTRY MUSIC FOUNDATION 

Trus tees Project Group's Growth 
NASHVILLE -Buoyed by record 

shattering attendance, the Country 
Music Foundation plans to add 
more exhibits, construct an audio 
lab and expand the foundation's of- 
ices. 

Meeting at the BMI offices in 
Nashville, the board of trustees of 
the Country Music Foundation re- 
viewed the past year's accom- 
plishments and made plans for fur- 

ther developments in the Country 
Music Hall of Fame and Museum 
and the Country Music Foundation 
Library and Media Center. 

Displayed were a redesigned Hall 
of Fame area -with a construction 
price tag of nearly 540,000 -and a 
major artifact exhibit titled "Coun- 
try Collage." 

"These two features really fin- 
ished off the expansion we began 

PLATTER DATA: 
Recorded On: 
LS167 (GIRT) 

Produced 3y: 
CHARLIE BLACK 

Written By: 
THE BRYANTS, 

BOUDLEAUX & FELICE 

Published By: 
HOUSE OF BRYANT 

PUBLISHING (NASHVILLE) 
Charted By: 

ALL TRADES 
Programmed By 

DAMN NEAR EVERYBODY 

THANK YOU! 

two years ago," comments Bill Ivey, 
executive director of the Country 
Music Foundation. "We're going to 
keep on changing exhibits to keep 
the museum exciting for those 
who've already seen it." 

Attendance for the first half of 
1978 was up 25% for the Hall of 
Fame and Museum, with some 
250,000 visitors touring the site. A 
projected attendance of up to 
600,000 was forecast for the entire 
year. 

Three new exhibits are planned 
for the museum: a computer exhibit 
dealing with songs and songwriting, 
a demonstration of how stringed in- 
struments work and an exhibit titled 
"How You Look In Costume." With 
the aid of mirrors, the latter exhibit 
enables visitors to see how they 
would appear in a country music 
performer's costume. 

The Country Music Foundation 
Library and Media Center is sched- 
uled to build and equip a state of the 
art audio lab for listening to, and re- 
recording, 78 r.p.m. disks. The cen- 
ter is set to catalog the library's col- 
lection of some 73,000 records. 

Beneath the Hall of Fame and 
Museum, the foundation's offices 
will be expanded. A storage area will 
be converted into a conference 
room. The new facility, which seats 
up to 50, will be used by the Country 
Music Foundation and will be avail- 
able for special conference and mu- 
sic industry use. 

"We think word of mouth is a pri- 
mary reason for our success," re- 
marked Joe Talbot, treasurer of the 
board. "It's reflected in this second 
straight year of substantial attend- 
ance increase." 

RCA & Reed 

Bag Unplanned 

2 -Sided Hit 
Continued from page 40 

stations as a two -sided hit. Commer- 
cial copies were also pressed to in- 
clude both songs. 

As a result, many of the stations 
that had taken "I Love You (What 
Can I Say)" to the top five in their 
markets then added "High Rollin'' " 
to their playlists and found it to be 
successful also. 

Having two sides available gave 
radio programmers great flexibility 
in choosing a Jerry Reed record to 
play. "I Love You (What Can I 

Say)" had exceptionally strong fe- 
male response and "High Rollin' " 
suited programmers seeking to 
strengthen their male demographics. 

Rare as it is, however, Reed's 
record in not the first two -sided 
single RCA has worked successfully. 
The company, according to director 
of marketing Joe Galante, has had 
other recent success on records 
which received split airplay. 

Billd 
Billboard SPECIAL SURVEY 

For Week Ending 8/12/78 

Country LPs a 
c Copyright 1978. Billboard Publications. Inc. No ;. art or this publication may be reproduced, 

staled in a retrieval system. or transmitted. in any form or by any means, electronic mechanical. 
photocopying. recording. or otherwise without the prior written permission of the publisher 
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* Star Performer -LPs registering proportionate upward progress this week. 

TIRE -Artist, Label & Number (Distributing Label) 

1 1 14 

2 2 7 

3 3 9 

9 3 

5 4 11 

6 6 29 

* 8 16 

8 5 9 

9 7 9 * 12 26 

11 11 30 * 16 18 

13 10 28 

18 4 

15 13 18 

16 14 6 

17 15 42 1 
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19 19 11 * 24 24 

21 17 17 

22 20 17 

23 23 48 

24 27 50 

25 25 6 

26 26 44 

34 3 

28 29 49 

29 31 16 

30 32 52 

37 4 

32 33 56 

33 28 44 

34 35 20 

35 36 2 * 46 84 

r 43 5 

38 22 37 

39 39 2 

48 2 

41 21 28 

42 30 7 

43 40 5 

44 50 33 

45 42 10 

46 11:=0 
47 38 44 

48 ZCO 
49 44 14 

50 41 9 

STARDUST -Willie Nelson, Columbia IC 35305 

WHEN I DREAM -Crystal Gayle, United Artists UALA 858 H 

ONLY ONE LOVE IN MY LIFE -Ronnie Milsap, RCA AFL1 2780 

LOVE OR SOMETHING LIKE IT -Kenny Rogers, United Artists UA -LA 903 H 

IT'S A HEARTACHE -Bonnie Tyler, RCA AFLl2821 

TEN YEARS OF GOLD -Kenny Rogers, United Artists UALA 835 H 

ENTERTAINERS ... ON AND OFF THE RECORD -The Stotler Brothers, 
'Mercury SRMI5007 (Phonogram) 

ROOM SERVICE -The Oak Ridge Boys, ABC 1065 

OH! BROTHER -Larry Gatlin, Monument MG 7626 

LET'S KEEP IT THAT WAY -Anne Murray, Capitol ST 11743 

THE BEST OF THE STATLER BROTHERS, Mercury SRM 11037 ( Phonogram) 

VARIATIONS -Eddie Rabbitt, Elektra 6E 127 

WAYLON & WILLIE -Waylon Jennings & Willie Nelson, RCA AFL 12686 

HONKY TONK HEROES- Conway Twitty /Loretta Lynn, MCA 2372 

EVERYTIME TWO FOOLS COLLIDE -Kenny Rogers & Dottie West, 

United Artists UALA864H 

I BELIEVE IN YOU -Mel Tfllis, MCA 2364 

HERE YOU COME AGAIN -Dolly Parton, RCP 

ELV4S SINGS FOR CHILDREN AND GROWNUPS TOO -Elvis Presley, Ra 
CPL 1 2901 

THE VERY BEST OF CONWAY TWITTY- MCA 3043 

SOMEONE LOVES YOU HONEY- Charley Pride, RCA APL1 2478 

SON OF A SON OF A SAILOR -Jimmy Buffett, ABC 1046 

OLD FASHIONED LOVE -The Kendalls, Ovation OV1733 

HEAVEN'S JUST A SIN AWAY -The Kendalls, Ovalen OV 1719 

LOVE IS JUST A GAME -Larry Gatlin, Monument MG 7616 ( Phonogram) 

CONTRARY TO ORDINARY -Jerry Jeff Walker, MCA 3041 

SIMPLE DREAMS -Linda Ronstadt, Asylum 6E104 

I'M ALWAYS ON A MOUNTAIN WHEN I FALL -Merle Haggard, MCA 2375 

IT WAS ALMOST LIKE A SONG- Ronnie Milsap, RCA APL12439 

REDHEADED STRANGER -Willie Nelson, Columbia KC 33482 

DAYTIME FRIENDS -Kenny Rogers, united Artists UALA 754G 

LOVE ME WITH ALL YOUR HEART -Johnny Rodriguez, Mercury SRM 15011 

WE MUST BELIEVE IN MAGIC -Crystal Gayle, United Mists uA LA 771 G 

Y'ALL COME BACK SALOON -Oak Ridge Boys, ABC /Dot D02093 

HE WALKS BESIDE ME -Elvis Presley, RCA AFLI 2772 

CLASSIC RICH -Charlie Rich, Epic lE 35394 

GREATEST HITS -Linda Ronstadt, Asylum 7E,1092 

LOVE ... AND OTHER SAD STORIES -Bill Anderson, MCA 2371 

TAKE THIS JOB AND SHOVE IT- Johnny Paycheck, Epic KE 35045 

BARTENDER BLUES- George Jones, Epic KE 35414 

WOMANHOOD -Tammy Wynette, Epic KE 35442 

QUARTER MOON IN A TEN CENT TOWN -Emmylou Harris, Warner Bros 

BF'. 1'. 

CHESTER & LESTER, GUITAR MONSTERS -Chet Atkins & Les Paul, Ra 
APL'. 

SOFT LIGHTS AND HARD COUNTRY MUSIC -Moe Bandy, Columbia KC 35288 

WANTED: THE OUTLAWS- Waylon Jennings, RCA AFL 11312 

DONT BREAK THE HEART THAT LOVES YOU -Margo Smith, warner Bit 

HEARTBREAKER -Dolly Parton, RCA AFL 12797 

COUNTRY BOY -Don Williams, ABC /Dot DO 2098 

THE BEST IS YET TO COME- Johnny Duncan, Columbia KC 35451 

I WOULD LIKE TO SEE YOU AGAIN- Johnny Cash, Columbia KC 35313 

THE BEST OF GENE WATSON, Capitol ST 11782 

"We've had several singles by 
Waylon Jennings: Wurlitzer Prize' 
backed with `Lookin' For A Feelin',' 
`Mamas Don't Let Your Babies 
Grow Up To Be Cowboys' backed 
with `I Can Get Off On You' and 
`Are You Sure Hank Done It This 
Way' backed with `Bob Wills Is Still 
The King' that were listed both sides 

and have been number ones," Ga- 
lante says. 

"Elvis always had double -sided 
singles -four or five number ones in 
the past two years. Most recently, 
Dolly Parton had a number one with 
a two -sided record, `It's All Wrong 
But It's All Right' backed with Two 
Doors Down'." 
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Everyone looks up toWillie Nelson's 
new single,"Blue Skies:' 

From the album you've been looking up to for weeks... 
"Stardust' on Columbia Records and Tapes. 

co Produced and Arranged oy EookerT. Janes olumbia;' I are trademarks Of CBS IrC.©:978 CES lnc 

www.americanradiohistory.com

www.americanradiohistory.com


 Built -in audience. 

Hit singles. 

Automatic radio acceptance. 

Chart climbing power. 

First rate craftsmanship. 

Sonny 
James 
This Is 
The Love 
including: 

Caribbean 

Dear Mrs. Brown 

Each Time I 

Look At You 

Love 

When Was The 
Last Time 

KC 35379 

TAMMY WYNETTE 
WOMANHOOD 

including: 
Womanhood 

I'd LikeTo See Jesus (OnThe Midnight Special) 
Mem 'ries/That's What Friends Are For 

The One Song I Never Could Write 

CHARLIE RICH 
CLASSIC RICH 

including: 
The Most Beautiful Girl/Beautiful Woman 

A Very Special Love Song/Rollin With The Flow 
I Take It On Home 

S i. 
RED WINE AND BLUE ME ORIES 

including: 
If You Got Ten Minutes/Hey Barnum And Bailey 
DoYou Ever Fool Around/We Got A LoveThing 

Red Wine And Blue Memories 

GEORGE JONES 

BARTENDER'S 

BLUES 
including 

Bartender's Blues 
l'll Just 

Take It Out In Love 
Ain't Your Memory 

Got No Pride At All 
1 Ain't Got 

No Business 
Doin' Business 

Today 

Leaving Love 
All Over 

° The Place 

Johnny Duncan 
The Best Is Yet To Come 

including: 
She Can Put Her Shoes Under My Bed (Anytime) 

Sleepin With The One You Love 
The Best Is Yet To Come 

Hello Mexico (And Adios Baby To You)/The Pillow 

7 new albums that have 
everything you need. 
On Columbia and Epic 
Records and Tapes. 

including: 

Rising Above it All 

Touch And Go 

From The Inside 

I Know You're 
The Rain 

Last Love Of My Life 

"Colombia:' 44P, "Epic" ` TM of CBS Inc. C 1978 CBS Inc. 
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'( A BILLBOARD SPOTLIGHT 
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A Year Of Evolution 
And Progress 
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Musidisc - Europe 
a new international dimension 

New productions, new talents and new foreign 
subsidiaries set up in under a year : for Musidisc - 
Europe, 1978 has been a year of renewal... and 
growth. 

Under the direction of F. J. Grandchamp des 
Raux, Musidisc- Europe has taken on a new ar- 
tistic aspect and multiplied its own productions. 
Jorge Ben and Michel Legrand are among the 
top names we could mention. 

The consequence of this artistic and commer- 

cial renewal : international development of Mu- 
sidisc- Europe, with the creation of three subsi- 
diaries and affiliates in Belgium, Great Britain 
and Holland, and the multiplication of foreign 
distributors. 

Note down Musidisc- Europe's new address : 

13 -15, rue Pagès, 92150 Suresnes 
Tel. 772.70.36 

Telex number : 630946 

The new Musidisc -Europe headquarters: a 5 story building of 150 000 sq.ft., 
a mile from its present location. 

President: F.J. Grandchamp des Raux. 
A and R Manager: J.J. Timmel. 
Promotion : C. Lion. 
International : J. Sznabel. 

Subsidiaries and affiliates: 
Phono -office, Belgium. 
CRD Ltd, United Kingdom. 
Score Records, Netherlands. 

Labels owned: 
Musidisc, Festival, Score, Visadisc, 
America, Jazz Anthology. 

Labels distributed (licensed) : 
Fantasy, Milestone, Prestige, Vanguard, 
Storyville, Splash, Gull, Arhoolie, 
Springboard. 

Labels distributed: 
Trip - Emarcy, CRD . 

Licensees: 
RGE Fermata, Brazil. 
Musart, Mexico. 
GRT, Canada. 
Nippon Columbia, Japan. 

Distributors: 
Disque -Office, Switzerland. 
Bellaphon, Germany. 
Bellaphon, Austria. 
Giucar Records, Italy. 
Message Records, Australia. 
Sonet, Denmark; 
Amigo, Sweden. 
Valintatalo, Finland. 
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FRANCE 1978: The Future 
Has Never Been Brighter 

Cerrone -his "Supernature" album has sold almost 250,000. 

By HENRY KAHN 

There is an obvious feeling of irritation within SNEPA, the 
French record business syndicate which covers the disk and 
cassette fields, when the actual production of recordings is re- 

ferred to as an industry." 
Francois Minchin, recently -elected SNEPA president, in- 

sists firmly: "Pressing disks is an industry, but producing 
them is not. A recording is not a can of beans and should not 
be treated as such." 

Industry or not, there is no doubting that records are truly 
big business in France now, and the future has never been 
brighter. 

In 1977, 132 million phonograms were produced -the fig- 
ure breaking down into 55 million singles, 72 million albums 
and 15 million cassettes, representing a financial turnover, 
not including tax, of somewhere around $316 million. If the 
ridiculously punitive French Value Added Tax of 331/2% is 

added on, then the French public spent substantially more on 
disks and cassettes. 

But the French market is far from reaching a saturation 
point and the record industry expands at an average of 15- 
20% each year. Last year's increase was an unexpected 25% 
upturn over 1976, a statistic which surprised most record 
companies. There is confidence that the French industry will 
soon reach a sales level commensurate with that of the U.K. 

Despite the somewhat prejudiced view that French pop mu- 
sic is not at heart an international product, exports here in 

1977 reached a $70 million tally against just $20 million in 

1976. Imports amounted to around $30 million. 
Now 1978 has produced two important changes which may 

well give added power to exports and, at the same time, push 
up expansion prospects on the home market. 

The first is generally called the French sound." If indeed a 

true "French sound" exists, and this is by no means univer- 
sally accepted, then it stems from the disco trend linked with 
high -quality and inventive electronic music. 

Names completely unknown in territories like the U.S. just a 

-few years ago have now become established. Jean -Michael 
Jarre, Cerrone and others now sum up French music to record 
fans in the U.S. 

When Claude Carrere, a French independent producer, an- 
nounces that for the first half of 1978 his turnover has 
jumped by 48 %, half of which comes from exports, then he 
leaves no room for doubt that the "French sound" is very 
much in demand. 

The second vital development is the decision by the French 
government to lift orders about retail price maintenance. 
Once the ceiling is off record and other prices, then turnover 
must improve further. This is expected in October, following a 

period of severe control over prices for three years. 
These two factors are expected to boost the French music 

industry in terms of steady advances, but it is impossible to 

Sheila B. Devotion. Sheila's career was masterminded by 
Claude Carrere from "L'Ecoles Est Finie" to "Singing In The 
Rain." 

guess how long the boom will go on. One apparent certainty is 

that most of the small independent companies whose market 
originally was confined to the French -speaking territories and 
to France itself are now much more international. By means 
of bi- lateral agreements, the "French sound" can now be 
heard in the most unexpected places. 

It would be a mistake to assume that all French producers 
have fallen for the disco scene. In fact, it holds little more than 
7% of the market, but attitudes towards it differ greatly. 

Among the "hard- liners" is Jean -Marc Bel, of K -Tel Inter- 
national. He insists: We shall pay great attention to the 
French sound." 

K -Tel is a virtual newcomer to France and has brought inde- 
pendent distribution to France. Seven independent distribu- 
tors cover around 80% of the market and a debut package of 
20 tracks includes all the big successes of well -known French 
singer Michel Fugain. 

But K -Tel has local problems. Television advertising for rec- 

ords is banned in France and K -Tel relies normally on this 
form of promotion. But it does have at its disposal peripheral 
radio such as Luxembourg, Europe No. 1 and Monte Carlo, as 
well as the press. 

Bel has decided to concentrate on four categories. One is 

Disque D'or 
Further proof of increasing French influence in the U.S. has 

been through the gold disk award there to French group 
Santa Esmeralda, for its release "Don't Let Me Misunder- 
stood," produced by Fauve, a French -based label. This was 
the first U.S. gold disk to go to a French group. 

teen albums, mostly made up of disco sounds; another is the 
field of hit recordings by one artist, put out in compilation 
form; another is the concept album idea; and then comes the 
oldies area, including such defined areas as classical rock. 

The larger record companies are enthusiastic but less 
feverishly so about the disco scene, and it is generally ac- 

cepted that this kind of music is "atmosphere" to be enjoyed 
in specific areas. Built on a strong beat, it attracts dancers. 

Yet Eddie Barclay, head of his own record business con- 
glomerate, says: "Disco really is dance music for people who 
cannot dance." He prefers to refer to it as a "gadget," which 
is a "Franglais" word for gimmick. 

But disco is a French sound because all the elements which 
contribute to its success were actually present in France 20 
years ago. 

Louis Hazan, Phonogram chief in France, likes to relate the 
story of how, 20 years ago, he was in America and described 
disco clubs which were called names like "Whisky Galore," or 
"Whisky a Go -Go." 

There was less dancing in those days. It was more a matter 
of buying a bottle of booze, which was kept in a locker, and 
sitting back and enjoying both music and drink. 

These clubs were opened in Paris, and in the Cote d'Azur, 
mostly by a man named Paul Pacini, and Hazan was able to 
give his U.S. colleagues a rundown on how they were operated 
and the extent of their possibilities. 

Jimmy Gongs and Leroy Gomez of Santa Esmeralda. "Don't 
Let Me Be Misunderstood" is the first U.S. gold disk to go to 
a French group. 

Says Hazan: "Everyone laughed at the very idea of this. 
Maybe one old hand in the music game held back his laughter. 
But though these clubs passed on eventually, they were re- 

placed by today's discos, and now people in the U.S. have the 
cheek to ask if we have any discos in France." 

But back in those days, Barclay realized the possibilities of 
these clubs. Bernard de Bosson, now with WEA (Filipacchi Mu- 
sic), was then with Barclay. Twelve albums were specially pro- 
duced for Pacini and his "Whisky A Go -Go" niteries, with one 
side being rhythmic and the other blues. Promoted via an at- 
tractive logo, they sold well and even in those far -off days 
proved the value of discos as a promotional media for the 
record industry. 

However they did well only in France. Other countries found 
the fans just wouldn't look at them. This is further evidence 
that in the early days when discos were really in an infancy 
stage, France had an enthusiasm for them and this surely has 
eventually laid the foundations of the "French sound," with 
its emphasis on the disco scene. 

Bernard de Bosson says: "The Ritchie Family helped to put 
disco on the map with 'Brazil,' produced by Henri Belolo and 
by Jacques Morali, both Frenchmen. And there were others, 
like Donna Summer, who made her first disco record in 
France, 'The Hostage,' which sold 500,000. It shook no foun- 
dations in the U.K. and Germany, but it was certainly a great 
seller in France." 

Since then, "Love To Love You Baby" has confirmed the 
French disco sound, which differs from that of the U.S. disco 
production, based more on the blues. 

Claude Carrere likes to think that disco is more European, 
rather than singularly French. He believes it emerged out of 
boredom, a loss of interest in the stale old sounds. And there 
is no doubt that his greatest achievement was introducing 
Sheila, barely known outside France, to the international star- 
dom market. 

It was Carrere who had the idea of putting the disco sound 
and beat into "Singin' In the Rain," a mix that resulted in one 
of the most remarkable worldwide successes in recent years. 
Carrere now claims proudly that Sheila is among the top five 
in French exports to the U.S., and she has already recorded in 

studios there, with a group known as Sheila B. Devotion. 
Looking ahead, Carrere insists that now is the time for new 

talent to break. He has an all -girl three -guitar group called 
Clout, plus a disco group called Belle Epoque, and is involved 
in a new Italian disco band, Matia Bazar. Also rated is Space 
Art. 

He believes the whole disco situation will evolve further and 
quotes Sheila's latest, "You Like My Fire," as an evolutionary 
milestone. (Continued on page F -11) 

Henry Kahn is Billboard's correspondent in France. 
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SNEPA Gears Up For Piracy Fight 

SNEPA, the Syndicat National 
de l'Edition Phonographique at 
Audiovisuelle, is preparing pow- 
erful battle plans in the fight 
against the increasing quantity 
of pirated product being im- 
ported and sold in some French 
retail outlets. 

z In France, illicit bootleg 
recording of live concerts is not 
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particularly evident but the 
recording of duplicates from records and cassettes, and of ra- 
dio programs, is growing fast and a special investigation into 
the whole business is on the way. 

The development of the cassette market has, in a way, been 
a tremendous encouragement to the pirates. With credible 
disks hard to reproduce, pirated cassettes are now all too 
common. 

One area is what might be termed the "artisan" traffic. This 
is generally confined to small local areas. Orders are taken 
and shops, mostly small ones, supplied, but the area in which 
the trade exists is limited. But there is a tendency now for out- 
lets especially set up to place the pirated product over ever 
wider areás. 

SNEPA certainly feels this kind of traffic contains the germs 
of a much vaster business and notes the way it is making 
deeper inroads into the industry. 

Pirate techniques are being perfected and that in turn en- 
courages turnover growth and, with protection against the il- 
legal traffic so inadequate, there is a very real threat to the 
record companies. 

The French public knows little about this traffic. Therefore 
SNEPA is marking "information" as a priority. It is aiming a 

propaganda campaign directly to the cònsumer, pointing out 
that the action of buying pirated cassettes is equivalent to 
buying stolen goods -and a second point is that it tends to en- 
courage unemployment within the orthodox industry. 

Certainly most of the fraudulent merchandise is well 
presented. Four -color cartons are used and, for the bulk of the 
general public, there seems virtually no difference between 

the pirate product and the gen- 
uine article. There may be disap- 
pointment when the cassette is 
actually played, for the quality is 
often mediocre, particularly in 
sound terms. But even then it 
seems the average French buyer 
rarely bothers to take any ac- 
tion. 

It can also be argued that the 
name embossed on the cassette 
should give a clue as to its pirate 
origins. But it appears that the 
fact that fictitious names are 
used is rarely noticed by the cus- 
tomer. In any case, some cas- 
settes present perfect copies of 

the names and logos of well -known companies so that it is vir- 
tually impossible even for the inquisitive and curious pur- 
chaser to realize it is a fake, certainly until the sound quality is 
tested. 

Another aspect of the pirate trade is that in virtually all 
cases the goods are sold without relevent invoices, and this 
means no tax is paid. This is a potential danger in legal terms, 
but it does not deter many traders who allay suspicion by not 
selling at too low a price. If the price is too low, it draws the 
attention of the authorities. 

The bulk of the pirate traffic in France comes from inputs 
for France, having never ratified the 1961 Rome Convention, 
offers a kind of freeway for this kind of commerce. Phono- 
grams are just not protected as they should be. 

France did sign the 1971 Geneva Convention but this is in- 
sufficient because, although ratified, it is linked with the law 
of unfair competition and this is not nearly drastic enough. 

It is clear that though, under article two, governments 
should provide adequate protection for phonograms and the 
associated areas, this is just not happening. The result is that 
the traffic tends to decline in countries which have taken ade- 
quate measures, but that traffic builds and builds in a country 
like France. 

The copyright society SACEM, the Societe des Auteurs, 
Compositeurs and Editeurs de Musique, is closely concerned 
with the fight against piracy and with SNEPA works closely 
with the customs services. But despite this generally deter- 
mined activity, SNEPA insists the threat to the legitimate in- 
dustry has never been so great. 

A recent inquiry here showed that 70% of the catalogs sold 
to the very considerable Arab population is pirated product 
and there are deep fears that this situation may become gen- 
eral. 

The syndicate still awaits parliamentary action by way of de- 
bate on putting a special tax or levy on blank tape in France, a 

partial solution that exists in some other countries. An earlier 
proposal that cassette recorders and players should be spe- 
cially taxed was thrown out in France, mainly because it was 
considered quite inadequate. 

Finally realizing that it had to take up arms itself, SNEPA 
has arranged to set up its own investigation. It is hoped that 
the police authorities will help in every possible way since In- 
terpol, with its headquarters in Paris, has already passed reso- 
lutions calling on the world police forces to watch the piracy 
problem closely and take all necessary steps to combat it. 

There will be further appeals to the government to ratify the 
Rome Convention. Newspapers will be invited to tell the public 
the facts about piracy and its implications and there will be 
pamphlets righting certain "show -biz" misconceptions sug- 
gesting that illicit recording is nothing more than a joke prob- 
lem, and that it is somehow "clever" to take part in it. 

Borne in mind is the fact that about 80% of the blank tape 
bought in France is used for recording music from other 
sources -so that the damage done to the legitimate record in- 
dustry trade is enormous. 

SNEPA, in basis, believes that under existing circum- 
stances the one sure way of defeating the pirates is for the 
public to be careful when offered cheap product and appre- 
ciate the quality is probably bad, to heed the appeals about 
preservation of an artist's creativity, and so suppress the pi- 
rate market in France by the simple expedient of not buying 
the illegal wares. 

The ideas to help fight the battle continue to pour in. One is 
to protect cartons and paper used in cassette /disk produc- 
tion by watermarks, in the same way as banknotes are pro- 
tected. 

But the warning signs are there and there is no doubting 
that industry action against the pirates is being stepped up. 
At the root of it all is the need for all national and international 
agreements to be properly implemented. That and adequate 
sanctions and punishments against those who are caught in- 
fringing the law. HENRY KAHN 

OEM 

The french independent company 

BAGATELLE 
Record Production and Music Publishing 

BAGATELLE, the french home of 
Bob Dylan, Manfred Mann, Carlos Santana, Country Joe McDonald, 
Carly Simon, Todd Rundgren, Uriah Heep etc. Publishing Companies 

Bagatelle, 10 rue Washington, 75008 Paris France 
Cable : Bagatelmusic - Phone 359 42 56 

Brigitte Bertholier -Spahn - Denis Bourgeois 
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phonogram 
The n° I record company in France. 

114 certified gold records over the 
past 5 years. 

The best creative, promotion and dis- 
Vbutior organization always ready 
to welcome new talents and produc- 
tions to participate in succesf. 

phonogram _.i Bd de l'Hôpital 75005 Paris - France - Tél.: 336.32.30 - T les: Parain 270673 F - Cable address: Phonagran: Paris COMPANY 
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The French Revolution 

... and Clout, the all -girl group, both from the Carrere stable. 

By MIKE HENNESSEY 

In little more than a year the French music industry has un- 
dergone a remarkable transformation which has not only dra- 
matically changed the character of the domestic market but 
has succeeded for the first time in achieving a small but sig- 
nificant penetration of French product into foreign markets, 
notably that of the U.S. 

Although one of the most technologically and culturallyso- 
phisticated countries in Europe, France had long been re- 
garded-as far as popular music is concerned -as one of the 
backward markets of Western Europe. For some outside ob- 
servers the most dkamatic manifestation of the country's ec- 

centricity came in January 1964 when the Beatles made their 
French debut at the Paris Olympia and the French responded 
with wild applause ... for Trini Lopez, who was second on the 
bill. For all the massive publicity and abundant talent, the 
Beatles had a harder time gaining acceptance in France than 
in any other Western country. 

Another massive peculiarity of the French market at this 
time was the domination of the extended play record -a four - 
track 45 rpm-product in a four -color sleeve which was costly to 
produce and whose main achievement was to delay the im- 
plantation of the single and the LP. The fact that EPs survived 
in France long after they had lost favor in other European 
countries was to a large extent due to the fact that French 
record buyers were buying artists rather than songs. 

The fidelity of French fans to their idols is almost ferocious 
in its intensity and this enduring loyalty, coupled with the 
deeply engrained traditions of the French chanson, have al- 
ways in the past combined to make the French market pecu- 
liarly resistant to foreign product and the French industry a 

particularly poor exporter of songs and, more especially, art- 
ists. 

The French top 10 for July 20, 1968, reveals only one inter- 
loper- "Jumping Jack Flash" by the Rolling Stones at num- 
ber nine. The other positions are occupied by such durable 
French artists as Johnny Hallyday, Mireille Mathieu, Sheila, 
Pierre Perret and French -based Greek acts Nana Mouskouri 
and Aphrodite's Child (with Demis Roussos). In other weeks 
of that same year the names Joe Dassin, Claude Francois, Gil- 
bert Becaud and Sylvie Vartan recur. 

Look at the charts five years later -and the principal names 
are Johnny Hallyday, Mireille Mathieu, Sheila, Pierre Perret, 
Nana Mouskouri, Demis Roussos, Joe Dassin, Claude 
Francois, Gilbert Becaud and Sylvie Vartan. 

And in 1976? Claude Francois, Sheila, Sylvie Vartan, 
Johnny Hallyday .. and so on. 

This remarkable conservatism on the part of the French 
public not only inhibits the penetration of foreign product, it 
also makes it extraordinarily difficult for new talent to emerge 
in France -as is observed elsewhere in this section. 

Of course over the last 10 years some new names managed 
to break through- Gerard Lenorman, Mike Brant, Ringo, 
Frederic Francois, Michel Sardou Dave, Christophe Veronique 
Sanson and Julien Clerc, to name a few -and as far as foreign 
product is concerned there has been the continuing phenom- 
enon of Pink Floyd, whose albums sell fantastically well in 
France and, more recently, the acceptance of the huge inter- 
national hits of Abba; but by and large the French market and 
French production have remained massively oriented towards 
the French show business establishment -that is, until the 
first rumblings cf the French music revolution were heard 
something over a year ago. 

It was at about that time that a number of young independ- 

Mike Hennessey is Billboard's European Editorial Director. 

Francis Dreyfus (above, circle) the man behind Jean -Michel Jarre (above). 

ent producers recognized that the way to conquer the inter- 
national market was to produce an international sound -a re- 
alization no doubt hastened by the success of German 
product by Donna Summer, Giorgio Moroder, Boney M, Silver 
Convention and others. 

One of the earliest into the field was Henri Belolo, producer 
of the Ritchie Family, who had tremendous Stateside success 
with "Brazil," "Best Disco In Town" and "L fe Is Music." That 
was the beginning of a run of success for Belolo who also 
scored with Patrick Juvet's "I Love America" and Village 
People's "Macho Man," produced with Jacques Morali, which 
went gold in the U.S. within three months of release. 

Another great pioneer in this field has been France's most 
successful independent producer, Claude Carrere, who has 
masterminded the career of Sheila since her early '70s 
schoolgirl hit with "L'Ecole Est Finie." It was Carrere who de- 
veloped a whole new strain of singles product five years ago 
with artists like Ringo and Romeo, aimed at capturing the 
teenage audience before they developed a predisposition for 
the established artists; and it was Carrere who launched 
Sheila on a new disco career with an inspired update of "Sing- 
ing In The Rain," and scored heavily with Belle Epoque whose 
total sales top four million. 

On a totally different tack, Francis Dreyfus provided further 
international prestige for French product by discovering and 
promoting Jean -Michel Jarre, a brilliant exponent of elec- 
tronic music whose "Oxygene" was an enormous success. 

Says Dreyfus: "For years there were plenty of imitators in 
France but few real creators. The radio stations constantly 
programmed the established artists and it was almost impos- 
sible to get airplay for an instrumental artist like Jarre. So we 
promoted him through hi fi shops, through clubs and discos, 
and also through jukeboxes. The public began to realize that 
there was more in recorded music than the limited output 
they heard on radio. 

"Now more creative people are breaking through- artists 
like Patrick Juvet, Christophe and Jarre and it seems at the 
moment that everyt`iing which is French is suddenly in vogue 
internationally. However, I don't know how long it will last." 

That reservation on the part of Dreyfus underlines the fact 
that the so- called "French sound" has absolutely nothing to 
do with the traditional French style of popular music. Leaving 
aside genuine innovators like Jarre, the French sound is an 
amalgam of international pop styles with a strong disco ori- 

entation and it would be quite wrong to suppose that it is 

sweeping the country. What it has achieved, however, is 
greater international recognition for some of the bright young 
creative people in the French music industry. 

And now, after Jarre, comes Plastic Bertrand, France's an- 
swer to the punk rock movement and the creator of "Ca Plane 
Pour Moi" the first French language record to reach the Bill- 
board Hot 100 in 15 years. Bertrand is a Belgian national, pro- 
duced by Roland Kluger of RKM and, curiously enough it was 
a Belgian artist -Soeur Sourire -who had that French hit 15 

years ago with "Dominique," though it was a song of rather 
different genre! 

Another major breakthrough has been that of Cerrone who 
burst on to the international scene last year with "Love In C 

Minor" and whose " Supernature" album has sold something 
like a quarter of a million copies. 

Jean -Manuel Scarano and Nicolas Skorsky have had great 
success with Santa Esmeralda and Jean -Claude Friederich, 
who launched Swedish disco a -tist Madleen Kane at MIDEM 
this year with a lavish promotion campaign, and has had the 
satisfaction of seeing her make the top three in Billboard's 
Disco Action chart. 

Rockollection by RCA's Laurent Voulzy has been a tre- 
mendous hit throughout Europe and Jean -Philip Iliesco, a 

former jingle composer, and Didier Marouani have achieved 
international success with Space, released in the U.S. through 
Casablanca. 

Alex R. Constandinos has made his mark with "Romeo & 
Juliet" and "Love & Kisses No. 2" and Roger Tokarz has seen 
"From East To West" by Voyage achieve success in the U.S., 
Italy, France and the U.K. 

Adopting a slightly different approach to the matter of 
achieving international success with French productions is 

Karel Beer who created the Initial Recording Company at the 
end of last year and whose energies are devoted exclusively to 
the recording of expatriate U.S. and U.K. talent. "I want to 
record these artists in the conducive atmosphere of Paris and 
then try to establish them in their own countries." The IRC's 
first release was an album by the Birmingham group Bach - 
denkel. 

Just as French produced repertoire is finding increased re- 
ceptivity outside France, so the national market has become 
more open to international product. A top 20 published in a 

(Continued on page F -19) 
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THANKS BILLBOARD FOR ELECTING HIM: 
BEST MALE DISCO ARTIST OF THE YEAR 
BEST PRODUCER OF DISCO RECORDS 

BEST INSTRUMENTALIST MUSICIAN OF THE YEAR 
BEST COMPOSER OF THE YEAR 
BEST ARRANGER OF THE YEAR 

CERRONE 4 IS ON THE WAY! 
D DAY MINUS 75. 
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French 
Publishers 
Regroup 

Philippe Seiler, for the next 
six months president of the 
new French publishers' as- 

sociation CSEM. 

After five years of often 
heated discussion, French 
music publishers have 
agreed to merge their two 
professional organizations 
into one: the Chambre Syndi- 
cale de I ;Edition Musicale, or 
the Music Publishers' Syndi- 
cate. 

The new grouping was agreed to at a meeting in the French 
copyright collection agency SACEM by representatives of 
some 100 French publishers. 

These, for many years, had been split into two associations: 
ASDEP (Association Syndicale des Editeurs et Producteurs), 
mainly younger publishers and independent producers; and 
CSEML (Chambre Syndicale de la Musique Legere), the light 
music association, dominated by the more traditional publish- 
ers. 

Until full elections next year, CSEML president Philippe Sei- 

ler, general manager of Paul Beuscher, will head the new as -_ 

sociation for six months, succeeded by Georges Roquiere, 
president of the old ASDEP. 

Headquarters are in the new Maison de la Musique, at 
Neuilly, just outside Paris. 

Billboard 

FREE FRENCH RADIO: 
but on the whole the government za o simply 

S a a it could. 
It did t 

for prosecution but tripped over the 
constitution itself when it attacked Radio Fils Blue, of 

e Via v Montpelier. The examining magistrate took the view that 
as free speech is guaranteed by the constitution, no legal 
action could be taken against the pirate station. Further- 
more this decision was conformed on appeal. 

This had an immediate effect. The government de- 

The overall freeing and liberalization of the French radio cided to tighten up the law, despite the fact that the constitu- 
monopoly looked closer than could have been imagined when tion over this matter is by no means clear. Yet the subsequent 
the government took drastic action and introduced new penal debate in the National Assembly showed that the government 
measures of heavier fines and longer imprisonment for illegal was not opposed to certain local stations, though under cer- 

broadcasting. tain conditions. In the industry, this was regarded as so much 

However, the original law was regarded as being contradic- "sand in the eyes," as such stations would cost a lot of money 

tory so that, starting with the "ecology" stations, there were both to run and to build. 

soon some 20 illegal stations taking to the airwaves. And in any case, successive governments since World War I I 

have shown hostility to this brand of freedom, despite the fact 
that free radio existed in France before the war. 

Government measures were h t again, though, by the sen- 
ate, which amended certain areas of them. The senate in- 
sisted that the law could not be retroactive and that stations 
being prosecuted could not be subject to penalties which had 
not as yet become law. 

Additionally a committee has been set up to study the cul- 
tural position of future audio -vision, and this could have a 

bearing on radio in France. There are far too few stations and 
therefore musical and other cultural outlets are strictly lim- 
ited. 

Further, the whole question of regional stations in one form 
or another will again be considered. The pirate stations have 
certainly not decided to disband and seem determined to con- 
tinue testing the situation. 

And a last prospect is that the controversy about payment 
of copyright fees by both French radio and the peripheral sta- 
tions for the broadcasting of records may not, in the last re.. 

In fact, this has already happened. Luxembourg advertised sort, meet the wishes of the record companies. 
wine, which is not allowed in France on television, and as radio The case against France Inter has been heard in the copy - 
has no advertising spots, there is literally noon -air alcohol ad- right field, and it seems SNEPA has lost its argument. But the 
vertising. Action was immediately taken by certain anti -drink findings have not been published and therefore nothing can 

groups and despite the fact that the broadcasting system of be regarded as official. 
Luxembourg is in the Luxembourg territory and not in France, The situation is so flexible and fluid that the original suppo- 

the network was forced to put an instant halt to this kind of sition stands firm: Freedom in French radio may well be a lot 

advertising. closer than anyone could have imagined. HENRY KAHN 

The growth of pirate stations produced some legal reaction, 

This happened in the wake of the situation in Italy. Addi- 
tional weight was given by both SNEPA, the industry syndi- 
cate, and SACEM, the IFrench copyright society, issuing state- 
ments which deplored legislation which, if followed to the 
letter, left France with just a single radio network, France In- 
ter. 

But the monopoly was to be infringed upon literally 24 
hours a day. The peripheral stations, such as Luxembourg 
and Europe No. 1, beamed in on France, have a far wider au- 
dience than France Inter. But the truth is that neither station 
is really "free," since the French government is financially in- 
terested in both stations, and both outlets have studios in 
Paris. 

This essentially means that, though the stations are said to 
be independent, the government is in a strong position to dic- 
tate terms. Should either station act directly against govern- 
ment wishes, then its right to use French postoffice cables 
could be withdrawn. 
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Brighter Future 
Continued from page F -3 

But while many French companies, Barclay among them, 
believe the lyrical language barrier is slowly being eroded by 
international acceptance, Carrere believes it is still very much 
there. The French artist who wants to find success in the U.S., 
he says, has to sing in English and also sing without trace of 
accent. 

Obviously every French record company plans far ahead. 
Phonogram, as an example, plans on a 10 -year schedule, with 
no real certainty as to what is likely to happen musically. The 
theory is that plans are made but are there to be changed. 
Most of the companies do believe the scene is set for the 
next three or four years, while accepting there will be further 
changes. 

Francis Dreyfus, of Motors, who produces Jean -Michel 
Jarre, claims that France has now lost its timidity and 
emerged triumphant, though he accepts that the future has 
to be handled with care and attention. 

Virtually every French producer believes that music is likely 
to become more international than ever before. Pop music is, 
in a sense, less international than classical, for various ob- 
vious reasons. Pop's roots rest with the mass, the folk of the 
region. This made it easy to identify various styles: the heavy 
tread of German popular music, compared with the nostalgia 
of Latin sounds, both vastly different from the music stem- 
ming from the U.S. and U.K. 

Patrick Zelnick: of Polydor, France, is convinced that the 
new internationals spread of pop music will be remarkable. 
There will be no one style. Jazz, rock, pop, disco and the other 
defined kinds of music will all have a place, but the one ingre- 
dient is that each will have to be good. The mediocre will van- 
ish and he feels this will lead to the production of fewer rec- 
ords. 

Currently 30% of the records produced in France repre- 
sents 70% of the total sales and very few disks sell more than 
20,000 in France. Fewer yet sell enough to reach gold disk 
status. 

So now the producers look for talent. Names just emerging 
include Christian Poule, Cyrille Verdeau and Renaud. As they 
come through, Eddie Barclay insists that French popular mu- 
sic, including disco, is expanding at export level, simply be- 
cause "France has the best arrangers." 

French industry feeling is that the arranger is to records 
what the director is to films. Phonogram's Louis Hazen is con- 
vinced of the truth of this. He says the musicianship of the ar- 
ranger, providing the real color of local pop, will play a vital 
role. 

But export and import increases will, it is felt, grow for all 
countries. Zelnik of Polydor, says: "There are good studios in 
all countries, and means of distribution are roughly the same. 
Supermarkets are now handling disks in a big way. There will 
be a consistent increase in the demand for real talent." 

The emergence of electronic music, via the synthesizer, has 
done a great deal to give France the boost which carries it for- 
ward fast. 

Two names in this field clearly stand out: Jean -Michel Jarre 
and Cerrone. The former was a member of the music research 
team employed by French Radio. He was the first to introduce 
electronic music to the Paris Opera in 1971, and a ballet is 

being composed around his recording "Oxygene," which 
earned gold disk awards in no less than 30 countries. 

Cerrone also captured the imagination of the U.S. He has 
his own production company Malligator and helped kindle the 
fires of success for the French sound" with his hit "Love In C 

Minor." His production in association with Don Ray led to vast 
tape exports to the U.S. It is estimated that his tape sales will 
make him a personal fortune while also really establishing 
French music in this field. 

Barclay's EGG label, described in advertising as a new ex- 
perience, is also riding along on the typical "French sound," 
though Barclay could well be the last to admit it. His simulta- 
neous release of seven electronic albums is proof enough, 
though, that he feels he has unearthed the secret. His product 
touches the crest of the success wave and he plans to do ev- 
erything needed to stay there. 

An often -asked question in France is: How many disco- 
theques are there in the country, and just what is the strength 
of their value in promotional terms? 

For the French, promotion is a tremendous problem. 
France is badly served by radio. There are the peripheral sta- 
tions, but despite their importance to music promotion, they 
still pay a great deal of time to quiz programs and chat shows. 

In fact, there are some 4,000 discotheques in France, and 
in general customers who want to buy a record are given all 
the information they need actually in the clubs. 

There are also links between radio and clubs. Jean -Claude 
Borelli, who records for Disc AZ, may promote a new record via 
the peripheral radio stations. But CBS has linked with Holly- 
wood Chewing Gum (General Foods) to produce an attractive 
competition, sure to pull in consumer interest, which is linked 
with 20 French discos. Groups are invited to send tapes for 
judging, with a grand- finale at Olympia in Paris, associated 
with Radio Luxembourg. The top prize: a recording session at 
Nashville, Tenn. 

Further evidence that the discotheques can have special 
promotional interest in France is that the groups involved in 
this latter contest will appear live in several of them. Addition- 
ally, a Music Media survey showed a steady stream of French - 
produced disco records now being played in the clubs. 

In the 1973 period, the top records were all U.S. The follow- 
ing year, American disks dominated, but there were places at 
the top for British product. By 1975, Germany was included, 

(Continued on page F -21) 

Sonopresse's Young Team 
Gets Results 

By PETER JONES 

After just a year as a wholly -owned EMI group company, 
Sonopresse has gained industry-wide acceptance in France as 
a chart and sales contender. 

But the going has been far from easy. The transfer during 
the 1977 fall of stock to the EMI new computerized distribu- 
tion center (SODIP) proved to be fraught with hang -ups and 
hassles and there were, for a while, near -disastrous effects on 
deliveries. 

Through meticulous work in the stock department, and a 

sales team that just wouldn't give up, the company rode out 
the storm and everything was in order for the Christmas sales 
spree. 

Since then, the company's hit record has been impressive, 
starting with ELO's "Turn To Stone," which had nine weeks in 
the chart, first appearing January 1. This was followed by a 

string of big -sellers, including Robert Gordon /Link Wray with 
singles; Darts, with two consecutive singles from one album, 
both hits; and Samantha Sang, who covered the Bee Gees' 
song "Emotion." 

Additional hits, of varying musical styles, have been Kate 
Bush's "Wuthering Heights," the U.K. singer gaining immedi- 
ate acceptance in France; the Michael Zager Band's "Let's All 
Chant;" and Crystal Gayle's "Don't It Make Your Brown Eyes 
Blue." 

The acquisition of Sonopresse by EMI opened up unfore- 
seen horizons for its international a &r, currently representing 
UA /Blue Note, Capitol, Magnet, Private Stock, Transatlantic, 
MPS and Durium, among others. Following the set -up of the 
independent Capitol a &r and promotion office inside the 
Sonopresse structure, the whole of the Capitol back catalog 
has been reviewed, leading to re- releases and repackaging 
projects that include double albums, boxed sets and a new 
single and album range "Music In Gold," regrouping in a gold 
package product from such as Ella Fitzgerald, Gene Vincent 
and the Beach Boys. 

Priority new product includes the Kraftwerk album "The 
Man Machine," launched at a vodka -and -caviare party in 
Paris. And Tavares has gained market acceptance in France 
for the first time through "Saturday Night Fever" and now 

Peter Jones is Billboard's U.K. News Editor. 

has become a big -selling act. Both Mink de Ville and Bob Se- 
ger are building reputations and Taste Of Honey is big in the 
disco scene. 

On the United Artists side, notwithstanding the loss of Jet 
Records whose major act ELO was launched by Sonopresse, 
there are big hopes for the fall via a new Crystal Gayle album; 
material from Gerry Rafferty, now building steadily; the Stran- 
glers, and Dr. Feelgood. 

Acquisition of the MPS jazz catalog by EMI and its sub- 
sequent distribution by Sonopresse in France made it profit- 
able to create a jazz division within the company, handling 
Blue Note, MPS, Pacific Jazz, Aladdin, Liberty and Candid Art- 
ists. In the somewhat crowded jazz field, Sonopresse has built 
a good name through world exclusive reissues of albums by 
Tal Farlow, Erroll Garner and Gerry Mulligan, and with previ- 
ously unreleased product including George Duke, Alphonse 
Mouzon and Monty Alexander. 

Two aggressive independent companies have entered the 
French market through Sonopresse, both in a big way. Mag- 
net Records' act Darts hit the charts in February with "Daddy 
Kool" and followed -up with "Come Back My Love," consoli- 
dating further with "Boy From New York City." And new sign- 
ing Chris Rea, with a Gus Dudgeon -produced album and 
single, is winning fans, and an intensive television campaign 
by Guys and Dolls should give them the star -recognition in 
France they already have in neighboring territories. 

And Private Stock, after a long spell of U.S. -only slanted re- 
leases, has hit the French scene, first with the Gordon -Wray 
combination, then with Samantha Sang and the Michael Za- 
ger Band. Upcoming priorities center round Gordon and 
Wray; Cissie Houston, and, also produced by Michael Zager, 
the team Nonchalence; and Benny Mardonnes. 

Though access to EMI product is limited by the prior claims 
of EMI's main French company Pathe Marconi, Sonopresse 
has still done well with, for example, Kate Bush, and Marshall 
and Hain's big U.K. hit "Dancing In The City." 

There has also been action on the company's domestic a &r 
front. Already released is product by Yugoslavian artist Tereza 
and by new rock singer Rick Albano. Leading tv bandleader 
Pierre Porte, a recent signing, is working on an upcoming D 
Japanese tour, and released this fall will be records by Mar- C 
tine Beaujoud, Stone and Patrick Abrial. 

The company policy is towards retaining a small, tight team ccn 

of the fullest co- ordination, though expansion is inevitable. ' 

The average age of Sonopresse management is under the 30- r 
year mark. Billboard 
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he Nightmare Of Trying Ta 

Michel Poulain -Pathe- Marconi a &r chief. 

By MICHAEL WAY 

This very month, some 250 recordings will be released in 
France, providing retailers and radio station chiefs alike with a 

near impossible selection task if a fair promotion and alloca- 
tion of time is to be achieved. 

But it is a virtual nightmare for the young artist, however 
talented, and the team of professionals behind him. 

So how to become a Jacques Brel, Charles Aznavour or Syl- 
vie Vartan? For the success of these artists, and there are doz- 
ens of firmly established French performers, is assured by 
guaranteed air -time on radio and television because of their 
status. The retailers also know that sales by such artists pose 
no problems. But they literally don't know where to start on 
the others. 

In release terms, June is always an exceptional month for 
France, and the majors and minors, independents and pub- 
lishers, seek the big summer hit at this time. The traditional 
"tube de l'ete," which could make a newcomer a millionaire 

ce almost overnight in a country with a market around the 100 
4 million annual record sales mark, representing two disks per 

mperson per year. 
Confirmation of the durability of the truly established 

mFrench artists is proven by the charts. A recent Radio 
Luxembourg listing gave no less than eight of them in a top 20 

co 
rn 

Yves Duteil -took four years to reach the top. 

which included disco and foreign material. As Jean Kluger, of 
the Bleu Blanc Rouge publishing company, says: Once you get 
there, in France, you mostly stay there." 

Yet there are currently in France a dozen or so artists, of dif- 
fering styles, who have made it in the past year or so, thanks 
to the combined efforts of their own talent and the record 
companies, publishers or independent producers behind 
them. 

They have reached it in various way. Vogue's latest success 

Available from Héloïse Disques. Paris. 
553.18.77 & 727.07.51 

Patrick Loubie -"will soon be known by 

a broader range of the public." 

Plastic Bertrand -his second disk has 
already topped the half -million mark. 

story, punk performer Plastic Bertrand is 

a phenomenon of less than nine months 
his first title "Ca Plane Pour Moi" genuinely 

hitting the one million sales mark, and his 

second already well over the 500,000 tally. 
Yves Duteil, from the Big EMI Pathe Marcon 

stable is a different story. He had been around four 
years or so before really reaching the top after a week -lon 
season at the Paris Theatre de la Ville in September, 1977. 

Independent sources say that EMI spent as much as 

$200,000 in pushing Duteil to the top after his initial success 
in winning the French -language song contest at Spa, Belgium, 
back in 1974. 

EMI's top a &r man, Michel Poulain, French and foreign ar. 
tistic and creative services manager, admits that the Duteil 
campaign needed a lot of patience, which was only rewardec 
with sales of "La Tarantelle" following the artist's Paris ap- 
pearance. 

"Even we were surprised, for Duteil had not really changed 
artistically. We had done the same thing before and it hadn't 
worked." The Theatre de la Ville appearance was an expen- 
sive gamble, the whole promotion costing some $12,000, but 
it did enable EMI to bring together the sort of people, mostly 
from the radio stations, to hear the artist. 

Duteil appeared at the Theatre de la Ville, which promotes a 

wide range of artistry from theatre, modern dance and classi 
cal music, because to get into one of the big theaters, such as 

the Olympia, is virtually impossible in these days of big -star 
domination. Also, as Poulain comments, a promotion cam 
paign for Olympia, with all the back -up work, could cost up 
wards of $50,000. 

It was four years for Duteil, but 12 years for Bernard Lavil. 
tiers, for whom Barclay Records took the plunge with an 01 

ympia appearance in March, 1977. The blues- rock -samba art- 
ist was nevertheless a special case: he sold records prior tc 
Olympia, and without the backing of radio airplay, deemed se 

vital for a breakthrough. 
Lavilliers, from St. Etienne in central France, already had a 

wide local following and played the clubs and cafe -theaters 
now blossoming in Paris. 

Despite the difficulties of getting airplay for an artist, Pou- 
lain describes the French as "a great public," with numerous 
artists gaining a foothold in the charts not via radio but by 

"word of mouth" and the press. Lavilliers is one of the biggest 
current examples of this phenomenon. 

Poulain's patience with Duteil echoes a controversy in the 
industry between the big record companies and the smaller 
independents where the argument is about who does the bet- 
ter job. Poulain believes that only a major can do a full promo- 
tion campaign because of the financial resources behind it. It 

has the capital for investment. 
Recording costs anyway are high, ranging from $5,000- 

$10,000 for a single and $18,000 -$40,000 for an album. 
The same line is taken by Jean -Jacques Tilche, head of ma- 

jor publisher Intersong, who is also prepared to work hard and 
long on an artist. Patrick Loubie, produced by Intersong on 
the Polydor label, has so far made two singles, one of them 
"Une Petite Fille Que Fait Des Pates," but neither sold more 
than 40,000. "But I'm not in a hurry," Tilche says. For Loubie 
is now known in the industry and will be soon known by a 

broader range of the public. 
EMI's Poulain insists that only the big companies, with mas- 

sive distribution and administrative expertise, as well as artist 
and promotion resources, "are best placed for the job and 
know where they are going." 

It is generally admitted though that the smaller production 
company, with limited resources, is far keener on rapid re- 

sults for its product, which can prove hazardous for the up- 
and- coming artist. Yet some of the risks can be cut if license 
deals are signed with distribution firms, while the major 
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freak New Talent 

Renaud -up- and -coming Polydor artist. 

record companies often finance independents if the material 
is good. 

Brigitte Bertholier- Spahn, of the independent Bagatelle 
publishing production company, admits that the smaller 
firms badly financed but asserts: "We can do a better job on a 

new release than a big record company." 
This view is shared by Michel Leclerc of Rideau Rouge, an- 

other independent publisher -producer. "The artist is better 
served by the smaller and perhaps more efficient team," he 
comments. 

But dominating the whole artist- launch scene in France is 

the near monopoly enjoyed by France's radio stations, the 
state -owned France Inter, and the commercial channels Eu- 
rope No. 1, Radio Luxembourg, and Radio Monte Carlo, in 
which the state also has a share. As all producers agree, these 
four stations put out near identical material, both spoken and 
musical, and are extremely difficult to break into. 

Bernard Laviliers- Barclay took the plunge with an Olympia 
appearance last year. 

The problem became more intense with the general elec- 
tions of March this year when programmers were obliged to 
broadcast far more spoken -word material than probably ever 
before. The symptoms have remained, with the public seem- 
ing to want more spoken word, and on "bad days" (for the 
music business, that is) barely 70 records a day are played, 
with low hourly averages of only six or seven disks. 

As one producer complains, 10 years ago there were several 
program chiefs for each station, providing more promotional 
chances for young artists, but now there is just one. 

Behind this situation is a major headache, the demand by 
the three commercial radio stations (and sometimes the offer 
by publishers) of joint publishing rights on new records. While 
often on a 50.50 basis, radio stations even take complete 
rights, but guarantee airplay. "Payola by contract" is one 
view. But the whole record and publishing industry looks set 
to submit to the trend, so making it more serious at all levels. 

Alain Souchon -a big success for RCA. 

The only solution, all say, is the eventual legislation of to- 
tally independent radio stations. But, following new, strict 
government controls on pirate broadcasting, this appears still 
a long way off. 

The French industry now looks enviously at the situation in 

the U.S. and U.K., where local radio, under proper control, is a 

fact of life. 
As a first step, many French record producers would like to 

see the introduction of regional radio under the auspices of 
state -owned Radio France, but few would accept the anarchy 
of the Italian situation, where pirate stations abound. 

But in fact, most are awaiting the arrival of radio by satel- 
lite, which would escape government control, and this is ex- 

pected in five years' time. Already one commercial radio sta- 

tion here is negotiating with American radio executives. 
In reply to the current situation, the radio stations insist 

they are giving the public what it wants, though lack of diver- 
sification among programs has to be noted. Record producers 
argue that journalists and advertisers dominate radio air- 
waves, whereas music, which is what the public wants, takes a 

poor third place. 
It is generally agreed that the commerical radio stations de- 

vote 7.5% of music air -time to records in which they have 

taken joint publishing rights, with much of the rest dominated 
by established French artists and foreign material. The record 
companies further complain that while an established artist 
can get anything played, be it good or bad, new talent is 

locked out. 
Legalization of independent radio may be deemed vital to 

break the monopoly of the radio and tv stations in record pro- 
motion, but all producers agree that if the material is good, it 
will sell -and the program chiefs will play it. Billboard 
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French Publishing 
Goes American 

Patrick Villaret, of Editions Barclay. 

Brigitte Bertholier -Spahn, of Bagatelle. 

As the thriving French music industry evolves, its publishing 
sector is becoming more and more American in style. The 
number of publishers has snowballed in recent years as 
young writer -performers take their compositions right 
through to the production stage. 

This has obliged many of France's traditional publishers to 
go into production themselves, despite the considerable fi- 
nancial outlay, in order to earn the maximum from the works 
they themselves represent. 

Another reason for the "Americanization" of " l'industrie," 
as the French call it, is the rapid expansion of disco music 
which has at last enabled a wide section of the French busi- 
ness to score solid international sales. 

Says Patrick Villaret, of Editions Barclay: "We've never sold 
as many records around the world as we do now." 

The majority of publishers have taken the expensive 
gamble of going into production to protect themselves 
against the new breed of writer -performers who, as in the 
U.S., set up their own publishing and production companies, 
often on the strength of one title. 

As a result, fewer writing artists now offer their material to 
the traditional publisher, one of France's two biggest publish- 
ers along with EMI. 

He affirms: "All is about to change. There are no more 
rules. Everyone today is a publisher. They think that putting in 
money is enough, but it is not. All we can do is to wait until 
they disappear from the scene, because we'll still be here." 

Claude Pascal, who himself is now solidly entrenched in 
production, echoes these comments. "The business is about 
to break up into a thousand components. Thirty years ago, 
there were few publishers. Now those moving into the busi- 
ness are not even professionals but are just businessmen set- 
ting up a company as a gimmick. But they cannot last as they 
are not experienced enough to resolve the complicated prob- 
lems of a publishing house." 

As an independent, Pascal, who represents such foreign 
catalogs as Chrysalis and Heath Levy (U.K.) and Gypsy Boy, 
Springtime, Chandos, Blue St. and Boz Scaggs (U.S.), has an- 
other battle on his hands against the big international pub- 
lishers, such as Intersong and EMI. 

To counter them, Pascal, formerly with Pan Am and now 18 
years in the business, created the UEP (European Union of 
Publishers), linking with active independents in other Euro- 
pean territories so as to be able to sign continent -wide deals 
with U.S. publishers in particular. 

His partners in a venture he describes as "competition for 

Jean- Jacques Tilche, of Intersong, France. 

the majors" are Abba mastermind Stig Anderson's corn - 

panies in Sweden; ATV, London -based; Roland Kluger's pub- 
lishing empire in Holland and Belgium; Intro in Germany; 
Clippers, the Spanish publishing house; and Durium, from 
Italy. 

Other independents also into production are Marcel Lecl- 
erc, of Rideau Rouge; Brigitte Bertholier -Spahn, of Bagatelle; 
Jean Kluger, brother of Belgium's Roland, at Bleu Blanc 
Rouge; and Barclay's Villaret. 

Comments Leclerc: "It's in the nature of things and the 
only means of doing a good promotion job." He agrees there 
are risks, but says publishers are in a position to produce what 
they want and what they believe in. 

In the "straight" publishing scene, Leclerc, whose company 
launched Julien Clerc and represents the catalogs of Stevie 
Wonder, Neil Diamond, Kris Kristofferson and Gilbert Becaud 
among others, says that on an international level the smaller 
company can be more efficient than the giants as it can 
choose its own subpublishers in foreign territories. 

Leclerc also comments on the "sudden" appearance of 
new publishers and he admits he hopes some of them "will 
succeed." To counter them, he says, it is up to "the serious 
publisher to explain to writers and artists where their best in- 
terests lie." 

At Bagatelle, Brigitte Bertholier -Spahn and Denis 
Bourgeois go so far as to aver there is "no more traditional 
publishing." 

On the recording side, Begatelle produces some eight or 10 
disks a year and are currently promoting an electronic disco 
album by Jean -Yves Labat. Here, too, there are complaints. 
Brigitte Bertholier -Spahn regrets that in a current period of 
high record production there are only six major distribution 
companies in France. 

"It is worrying to see the large number of new releases," 
she says. "Everything is full at the moment, from studios to 
pressing plants. And I'm afraid that the big record companies 
have a virtual monopoly on distribution." 

Kluger, whose Bleu Blanc Rouge firm is now based out at 
suburban Marnes La Coquette, says the business has really 
changed, though he has always linked publishing with produc- 
tion as he usually works on a title -by -title basis. 

Remarkable how the French industry is becoming Ameri- 
can- style, with the frequent arrival and disappearance of pub- 
lishing companies, Kluger adds that the U.S. phenomenon of 
up to five publishers per title had not yet reached France 
where, it is decreed, a maximum of two only are permitted by 
law. 

To counter the upsurge of virtual one -man writer -per- 
former- publisher -producer companies, Kluger has set up his 
own writer stable under Daniele Vangarde, called Zagora Mu- 
sic, while much of Bleu Blanc Rouge's production on the Bi- 
ram label is distributed by Phonogram. 

Kluger says France is scoring strongly in the disco world, so 
breaking into the U.K. market -"which had been virtually 

French independent publisher Claude Pascal. 

closed to French artists. Few records are made just for France 
now and the openings abroad are much better now. A good 
example is an album of bouzouki music in the disco field 
which we placed abroad in just 10 days. The public, too, is 

much more open to new product." 
Many industry leaders in France, however, do admit that 

disco product is not always of the highest quality in France. 
But one said: "Better to have disco than nothing at all." 

Patrick Villaret, of Editions Barclay, has been in production 
for seven years and to compete with the new writer -performer 
wave has set up his own stable of young producers. He says 
firmly: "It is vital to do so." 

Villaret, who has just produced a Marion Williams album for 
RCA and who represents notably EMP and Downbreaker Mu- 
sic (U.S.) and Ricordi (Italy) in France, says: "There has been 
very rapid evolution in France, with young publishers out to 
earn a lot of money very quickly. I am not in the same gener- 
ation, but I am having to adapt." 

Both he and Jean Kluger agree that the cover situation has 
also evolved. "You can't do a cover of the Bee Gees or Cer- 
none," says Villaret. And Kluger adds that with the inter- 
nationalization of current hit music, mostly disco -style, a pub- 
lisher either had to be extremely quick on the scene with a 

cover, or not bother, as the imported original would sweep in, 
whatever the territory or the language. 

Of the major companies in France, Tilche's Intersong is into 
production, while EMI, under Alain de Ricou, though promot- 
ing a lot of newly- written material, is one of the few to stick 
with traditional publishing with little production involved. But 
de Ricou says: "We would die if we just collected copyrights." 

Heading a team of four professional managers within the 
EMI publishing group in France, de Ricou says that he boasts 
10 a &r men, more than EMI Records and Phonogram added 
together. "The publisher is the radar system for the record 
company, but I do agree it is now more difficult to place a song 
with an artist. 

"Our role here is not to collect. It is to promote foreign ma- 
terial and cover recordings. Many publishers are into produc- 
tion because they cannot place records with the record com- 
panies, but I can. 

"France is enormously creative, the biggest in Europe and 
third in the world, so there is obviously a place for the pub- 
lisher. I stress the great tradition here of the writer -performer, 
but publishers only go into production with such writer -artists 
so as not to lose them." 

But he complains about the lack of traditional publishers 
and says the industry needs more competition. There are 
also, he says, fewer traditional -style interpreters with whom 
publishers can place songs, so some of France's inter- 
nationally -known writers are going through "a rather lean 
time." 

One traditional publisher to stay out of the production 
trend but to benefit profitably from the disco scene is Paul 

(Continued on page F -23) 
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Double Six PMP 503 C TAP 210 Disco' "Disco" 
Professional stereo Power amplifier. Featuring high sound definition. Professional universal Stereo 2 x 10 band enclosures enclosures 
Total electronic protections complete separation of Power supplies mixer for sophisticated graphic equalizer. 3 way speaker 
2 x 120 W - RMS discotheques, enclosures for discos. 

for 
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3 way 
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If you're a chic distributor, Paris -Power needs your chic distribution. 
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French Revolution 
Continued from page F -7 

recent issue of the French trade fortnightly "Music Media" in- 

cluded records by the Bee Gees, Bonnie Tyler, Boney M (at 1, 

2 & 3 respectively), Queen, Itzhar Cohen, Abba, Baccara, 
Jimmy Cliff and Umberto Tozzi. 

But it is still the case that around 80% of sales in France are 
accounted for by national product and the grip of the long -es- 

tablished artists referred to above remains extremely strong. 

Another aspect of the new French revolution is the fact that, 
at last, the LP has gained ascendancy over the single. The 
single, itself a latecomer to the French market -being 
launched for all practical purposes in the mid -'60s -was late 
in achieving wide penetration because of the preference for 
the EP which took a considerable time to die down. Now the 
French public has become more and more album oriented. 

Says Leon Cabat, head of Vogue Records -the major inde- 
pendent French company which this year celebrates its 30th 
anniversary: "The French market is extremely strong and we 

have had an enormous increase in production this year -so 
much so that it becomes increasingly difficult to find pressing 
capacity." 

Vogue has its own presses and a production capacity of 
800,000 singles and almost the same amount of LP's 
monthly. "But since we press for Benelux and Switzerland," 
says Cabat, "because costs in France are cheaper than any- 

where else at the moment, our resources are at full stretch." 

Despite a tough economic situation -1.1 million of a total 
labor force of 23 million are unemployed -the record industry 
is enjoying a boom period and a growth figure of between 15% 
and 20% is confidently predicted. 

The broadening of public taste in music has been reflected 
in the inventory carried by record outlets and it is now often 
the case that a department store with a record department 
will have a wider range of repertoire than the conventional 
record dealer. These stores, increasingly, are getting their 
supplies direct from the manufacturer rather than deal with 
rackjobbers, and they are currently accounting for 80% of sin- 
gles sales. 

The cassette market is healthy- cassette sales represent 
about 26% of the LP market and some companies have had 
remarkable success with double LP cassettes of hit parade 
compilations. 

All in all 1978 will prove a year of evolution and progress for 
the French music industry whose main concern as it moves 
toward the '80s is likely to be that of campaigning to end the 
government broadcasting monopoly in order to have the pos- 
sibility of getting exposure for more than a tiny fraction of its 
wide -ranging product. Billboard 
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Brighter Future 
Continued from page F -11 

and 1976 produced the success of Cerrone's "Love In C Mi- 
nor." And by 1977, France had seven top winners with only 
five from the U.S. That kind of statistic imbues the French in- 
dustry with justified confidence. 

Says Marion de Froment, who looks after international 
sales for Disc AZ: We now have a deal with Salsoul and our 
visits to the U.S. are to sell as well as to buy." 

This company increased its turnover last year by 24 %, but 
expects to keep at a steady 18% during the next year or so. 

Its disco contribution is original. Now marketing an all -elec- 
tronic "Disco Spatiel," Disc AZ has no names printed on the 
sleeve except trademark of the electronic instruments and 
the arrangers. The rest is anonymous and there is a growing 
theory that with certain exceptions the accent will in future be 
placed on the originality of the music and arrangement -and 
the players and musicians will not even get a mention. 

That the French disco -electronic sphere has developed de- 
spite the absence of a national chart, suggests the impor- 
tance of charts has diminished. There are still charts in 
France: dozens of them. There are disco charts, jukebox 
charts and charts published by those peripheral radio sta- 
tions. The result is to give virtually every act and company the 
prospect of finding a place in one chart or another. 

SNEPA takes the view that if it has its own chart then it 
must be positively beyond reproach. Michel Bonnet, of the 
SNEPA economic group responsible for the original chart, be- 
lieves that is possible, but only at a high price. Currently it is 
felt that price is too high. Meanwhile the absence of a syndi- 
cate chart causes no alarm. 

But certainly the great disco upsurge has given birth to a 

lucrative new industry, that of disco equipment. COMEL, for 
instance, with its 'Power Acoustics" range, has hit the export 
market with its mixers, its amplifiers, and other items. For this 
company, a 1977 expansion objective of $3 million showed 
also an increase of exports to 30% of total turnover. So French 
disco at all levels is scoring. 

When it was known that the French government was chang- 
ing economic policy and lifting ceilings on prices, the record 
industry cheered, almost to a man. Prices had been strictly 
controlled for more than three years. In 1977, disk prices were 
allowed to rise by around 3.9% whereas the cost of living in 
France went up by 9.4 %. In other words, disks remained a 

good buy. 
But it has to be remembered that the public has to pay a 

331/2% Value Added Tax so even when prices are freed, by gov- 
ernment permission, they can still hardly "jump out of their 
skin." Indeed, it can be argued that the government, so long 
as it imposes a punitive sales tax, is not really giving much 

away. While freedom of price-fixing is welcome, there are no 
illusions. 

The government believes that freedom also means compe- 
tition and this should keep prices steady. Companies will be 
faced with higher costs. Pressing costs, held down stringently, 
just have to start rising, along with other overheads. 

One complication is the French code system, in force for a 

few years now. The company concerned places a disk in a 

price maximum -range category indicated by various letters. 
This is a guideline to the public. The code is pasted up in the 
retail outlets, so that the retailer has an ever -present guide- 
line as to what to charge, even though price-fixing may be 
"freed." The public in turn knows what to expect. 

One other method is for the retailer to fix his margin accord- 
ing to the price he pays, plus his overheads, and then paste 
the price -tag on the sleeve. This may not be too difficult for a 

small retailer with a limited stock, but for others, super- 
markets in particular, it could mean much more labor, and 
therefore greater expenses. 

Government attitudes are mixed. It appreciates the prob- 
lems, but dislikes the coding system because it smacks of 
price fixing, but its other aim is to encourage competition to 
keep prices down. 

And, says Francois Minchin, SNEPA president, the whole 
business could lead to even tougher controls. So if a super- 
market, which buys heavily and so receives big discounts, 
charges the same price for the same record as a small retailer, 
who buys less and therefore gets less of a discount, it is pos- 
sible the supermarket could be called to account. 

It may seem absurd to consider this "price fixing," but the 
supermarket could still have to explain how it arrived at the 
higher price. This while the government says it will not tolerate 
price -fixing at any cost. 

Taken all round, however, it is felt the changes could favor 
the small companies. Many believe that the market domina- 
tion by just 60 companies out of 200, responsible now for 
90% of the business, could lose certain advantages, while the 
smaller ones can gain. 

Musidisc is a case in point. At one time dealing only in 
budget -line product, it now builds its own selling lines, includ- 
ing a disco group called Au Bonheur des Dames. The company 
expands at around 20% a year and has now taken new and 
larger premises. Francois Grandchamps des Raux, president, 
is a very confident man these days. 

He has signed distribution agreements with Belgium, Hol- 
land, Luxembourg, the U.K. and Switzerland and has signed 
deals with around 14 U.S. labels. Musidisc is a strong example 
of the change and development of the smaller companies 
both at home and abroad. 

And the president believes that the small price raises which 
will follow price "freedom" will favor singles. He says that no 
matter how small the price increase, some lower -paid social 

French Briefs 
There are between 12,000 and 13,000 record outlets in 

France but only 1,000 of these are conventional record deal- 
ers. ... RCA France had an increase in turnover for the first 
quarter of 1978 of 68% compared with the first three months 
of last year.... Musidisc is expanding its local production un- 
der Jean -Jacques Timmel and is releasing material by Michel 
Legrand, Jean Sablon and Stephane Grappelli plus a number 
of classical albums by Boulez, Monteux and Entremont... 
About 90% of France's music exports go to Common Market 
countries.... Eurodisc safes in France are 70% up on last 
year, due largely to hit material from the U.K. and Italy... . 

The late Claude Francois who was a top pop idol in France for 
16 years reportedly sold a total of 35 million records.... Musi- 
disc has released a series of double cassettes with 21 hours 
playing time. Artists featured include Creedence Clearwater, 
Nina Simone, Marie Laforet and Joan Baez.... Vogue reports 
60,000 advance orders for the Casablanca double LP "Thank 
God It's Friday." ... According to a report from the French 
Ministry of Cultural Affairs, 70% of records released in France 
lose money and no more than 20 disks a year achieve sales in 

excess of 500,000. Billboard 

classes will be affected and will turn towards singles. This will, 
in turn, bring more business to the super markets which, at 
this time, are the most important outlet for singles. 

Musidisc has also set up its own distribution service, geared 
like Cogedom to look after supermarkets for a group of com- 
panies. It adds emphasis to his firm belief in the future of su- 
permarket sales -and, therefore, distribution. 

Classical product now has a 15% share of the French record 
market. The two French groups Erato and IPG are now faced 
with a problem. Ivan Pastor, who produces classics for IPG, 
says that with that huge one-third Value Added Tax, classical 
records just cannot afford to go up in price. While classical 
fans are so often prepared to make sacrifices to hear their 
kind of music, there have to be limits, he says. 

IPG (of Societ Francaise du Son) records the biggest French 
names in the field, including Jean Pierre Wallez. A survey 
shows its sales outlets are retail disk shops (25 %), discount 
houses like FNAC (15 %), large stores and supermarkets 
(35 %) and mail -order (10 %) counting among the most impor- 
tant selling areas. 

The French industry, despite the problems, is in fine fettle. 
The aura of confidence is unlikely to be proven wrong or fool- 
ish. Billboard 
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French Publishing 
Continued from page F -17 

Beuscher, whose near -unique catalog of old French standards 
is currently being sifted through by disco artists. 

Beuscher's Nettie Dabadie notes the huge success scored 
by Madleen Kane with the classic "C'est Si Bon," and the 
Grace Jones' hit on "La Vie En Rose." Though not from the 
Beuscher song roster, "Singin' In The Rain," in disco style by 
Sheila B. Devotion is another example of this trend. 

But Beuscher stays out of production. Says Nettie Dabadie: 
"We'll only do it when we really believe in someone." 

Beuscher is one of the few companies to continue sheet 
music sales, though these have dropped dramatically with the 
post -war advent of mass record sales. Nevertheless. the mu- 
sic score, instrument and music -school divisions of the com- 
pany are currently very active. And Beuscher catalog titles 
have always figured high on the repertoire of accordianists 
and dance bands, two traditional and unchanging facets of 
French life. 

One major development affecting the whole of the sector is 

the relatively recent participation by France's three major 
commercial radio stations in publishing, a trend that has 
sprung from the arrival on the scene of the independent 
writer -performers. 

According to many industry sources, such performers are 
prepared to cede in some cases total publishing copyright to 
the radio stations, Europe No. 1, Radio Luxembourg and Ra- 

dio Monte Carlo, being content with subsequent guaranteed 
radio airplay, to collect only on improved disk sales. 

In some cases, the radio stations take 100% publishing 
rights and have even launched into the production field, so 
taking "everything," as one publisher says. 

So, to obtain vital airplay for new productions, many pub- 
lishers are forced to offer joint publishing agreements with 
the radio stations, thus limiting income potential. The radio 
stations are now accepted as publishing houses at SACEM, 
the French copyright collection agency. 

Many publishers say they are prepared to reach such agree- 
ments with the stations, but obviously many are forced to do 
so. Yet a commonly expressed view is that "it is a total nega- 
tion of the publishing profession." 

Some see the advent of legalized independent radio sta- 
tions and radio by satellite with a resultant broader range of 
programming as a solution. But one publisher says it is better 
to deal with the three stations "that we know" than perhaps a 

dozen or more, as is the current state of affairs in Italy. 

There have been many protests at varying levels over this 
practice, even though publishers and record companies agree 
on the value of airplay in promotional campaigns. They also 
say that if the material is good, such agreements are not nec- 
essary. 

So the practice is becoming a "publishing fact of life," and 
many publishers do have good relationships with the radio 
stations and do believe that programmers will always play 
first -class material. There is a loss of earnings for the pub- 
lisher but it can be compensated for by subsequent higher 
record sales through the guaranteed radio exposure. 

However, at least one publisher claims that radio stations 
sign joint publishing agreements and then did not assure air 
time, which further complicates an already tricky situation. 

In reply, the radio stations insist on the important promo- 
tional role they play and stress that the record companies 
have vital need of them. Furthermore, they claim that it is the 
public which has the greater say in record selection and that 
the stations are simply fulfilling a social role. Additionally, 
they claim that it is the publishers who come to them, not vice - 
versa. 

But what has aggravated the situation now is that spoken 
word product is taking more and more air time at the expense 
of music, giving record producers less chance of promoting 
product, especially if it is by new artists. The situation has not 
basically changed for the established artist, whose " life expec- 
tancy" is traditionally long -term in France. 

Amid accusations of "monopoly" and "payola by con- 
tract," this is obviously a problem to be sorted out inside the 
industry, like the success story just achieved by SACEM over 
Value Added Tax paid on performing rights by publishers. 

SACEM has obtained from the government an authority, 
from last January, enabling publishers to recoup this VAT 
payment, which in some cases adds up to a considerable sum. 
In general, it appears that the publishing sector is some 8% 
better off since the agreement, which actually took seven 
years, since VAT was introduced in France, to obtain. 

But this is partially offset by a new payment by publishers 
to a special government pension fund for writers and compos- 
ers, many of whom to date could not obtain social security 
benefits, notably over pensions. Publishers make the pay- 
ment to the fund, principally from advances paid to writers 
and composers. 

The entire industry is awaiting the outcome of the govern- 
ment lifting, for the first time since World War ll, of price con- 
trols, and this is due early in the fall. Though subsequent com- 
petition could bring prices down (a full -price album costs 
more than $10 in France), publishers are hoping for an up- 
grading and should benefit from higher mechanical rights. 

With this firmly in mind, and with the spread abroad of the 
French music industry, most publishers look with optimism 
towards 1979 and onwards. MICHAEL WAY 

Billboar 

CREDITS 
Editor: Earl Paige. Assistant Editor: Susan Peterson. Editorial direction: Mike 
Hennessey. Art direction: Edward Carbajal. 
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Rack %vales Best Sellers 
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As Of 8/3/78 
Compiled from selected rackjobbers by the Record Market Research Dept. of Billboard. 

1 GREASE -Frankie Vallie, RSO 897 

2 TWO OUT OF THREE AIN'T BAD - 
Meat Loaf -Cleveland 
International 850513 (Epic) 

3 KING TUT -Steve Martin, Warner 
Bros. 8577 

4 COPACABANA -Barry Manilow- 
Arista 0339 

5 BAKER STREET -Gerry Rafferty - 
United Artists 1192 

6 LOVE WILL FIND A WAY -Pablo 
Cruise, A &M 2048 

7 YOU'RE THE ONE THAT I WANT - 
John Travolta & Olivia Newton - 

John-RSO 891 

8 MISS YOU -Rolling Stones, Rolling 
Stone 19307 (Atlantic) 

9 THREE TIMES A LADY - 
Commodores- Motown 7902 

10 TAKE A CHANCE ON ME -Abba- 
Atlantic 3457 

11 DANCE WITH ME -Peter Brown - 
Drive 6269 

12 LAST DANCE -Donna Summer - 
Casablanca 926 

13 SHADOW DANCING -Andy Gibb- 
RSO 893 

14 LIFE'S BEEN GOOD -Joe Walsh - 
Asylum 45493 

15 MY ANGEL BABY -Toby Beau - 
RCA 11250 

16 IT'S A HEARTACHE- Bonnie Tyler - 
RCA 11249 

17 BLUER THAN BLUE -Michael 
Johnson -EMI -America 8001 

18 RUNAWAY -Jefferson Starship- 
Grunt 11274 (RCA) 

19 I'VE HAD ENOUGH -Wings, 
Capitol 4594 

20 MAGNET & STEEL -Walter Egan, 
Columbia 3 -10719 

21 HOPELESSLY DEVOTED TO YOU - 
Olivia Newton-John, RSO 903 

22 YOU -Rita Coolidge, A &M 2058 
23 FOOL IF YOU THINK IT'S OVER - 

Chris Rea, Magnet 1198. 
(United Artists) 

24 MR. BLUE SKY -Electric Light 
Orchestra, Jet 85050 (CBS) 

25 HOT BLOODED- Foreigner, 
Atlantic 3488 

26 I'M NOT GONNA LET IT BOTHER 
ME TONIGHT -Atlanta Rhythm 
Section -Polydor 14484 

27 FM- Steely Dan, MCA 40894 
28 USE TA BE MY GIRL- O'Jays- 

Philadelphia International 
83642 (CBS) 

29 STAY -Jackson Browne, 
Asylum 4548 

30 YOU'RE A PART OF ME -Gene 
Cotton with Kim Carnes, 
Ariola 7704 

31 BOOGIE OOGIE OOGIE-A Taste Of 
Honey, Capitol 4565 

32 AN EVERLASTING LOVE -Andy 
Gibb, RSO 904 

33 ONLY THE GOOD DIE YOUNG -Billy 
Joel, Columbia 310750 

34 YOU BELONG TO ME -Carly Simon, 
Elektra 45477 

35 MACHO MAN -Village People, 
Casablanca 922 

36 REMINISCING -Little River Band, 
Harvest 4605 (Capitol) 

37 THANK GOD IT'S FRIDAY -Love & 
Kisses -Casablanca 925 

38 EVERY KINDA PEOPLE- Robert 
Palmer, Island 100 

39 EVEN NOW -Barry Manilow- 
Arista 0300 

40 PROVE IT ALL NIGHT -Bruce 
Springsteen, Columbia 310763 

Rock LP Best Sellers 
e- Copyright 1978. Billboard Publications, Inc. No part of this publication may be reproduced. 
stored in a retrieval system. or transmitted, in any form or by anymeans. electronic, mechanical. 
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As Of 8/3/78 
Compiled from selected rackjobbers by the Record Market Research Dept. of Billboard. 

1 GREASE -Soundtrack -RSO 
RS- 24002 

2 SHADOW DANCING -Andy Gibb, 
RSO RS -1 -3034 

3 EVEN NOW -Barry Manilow- Arista 
AB 4164 

4 STRANGER IN TOWN -Bob Seger & 
The Silver Bullet Band -Capitol 
SW 11698 

5 SATURDAY NIGHT FEVER - 
Soundtrack-RSO RS -2 -4001 

6 DOUBLE VISION- Foreigner, 
Atlantic SD 19999 

7 SONGBIRD -Barbra Streisand, 
Columbia JC 35375 

8 OCTAVE -Moody Blues- London 
PS 708 

9 BAT OUT OF HELL -Meat Loaf, 
Epic /Cleveland International 
PE 34974 

10 SOME GIRLS -Rolling Stones - 
Rolling Stones COC 
39108 (Atlantic) 

11 THE STRANGER -Billy Joel - 
Columbia JC 34987 

12 NATURAL HIGH- Commodores- 
Motown M790 

13 FM- Soundtrack -MCA 2 -12000 
14 WORLDS AWAY -Pablo Cruise, A &M 

SP 4697 
15 SGT. PEPPER'S LONELY HEARTS 

CLUB BAND- Soundtrack- 
RSO -2 -4100 

16 BUT SERIOUSLY, FOLKS -Joe 
Walsh, Asylum 6E-141 

17 EARTH- Jefferson Starship -Grunt 
BXL1 -2515 (RCA) 

18 RUNNING ON EMPTY -Jackson 
Browne -Asylum 6E 113 

19 THANK GOD IT'S FRIDAY - 
Soundtrack -Casablanca 
NBLP 7099 

20 FEELS SO GOOD -Chuck 
Mangione -A &M SP -4658 

21 RUMOURS - Fleetwood Mac - 
Warner Bros. BSK 3010 

22 LONDON TOWN -Wings -Capitol 
SW 11777 

23 CITY TO CITY -Gerry Rafferty - 
United Artists UALA 840 

24 SHAUN CASSIDY -Shaun Cassidy - 
Warner /Curb BS 3067 

25 LOVE ME AGAIN -Rita Coolidge - 
A&M SP 4699 

26 IT'S A HEARTACHE -Bonnie Tyler - 
RCA AFL1 2821 

27 POINT OF KNOW RETURN - 
Kansas- Kirshner JZ 
34929 (Epic) 

28 SLOWHAND -Eric Clapton- 
RSO RS1 -3030 

29 THE ALBUM -Abba- Atlantic 
SD 19164 

30 LIFE IS A SONG WORTH 
SINGING -Teddy Pendergrass, 
Philadelphia International JZ 
35095 (CBS) 

31 FOOT LOOSE & FANCY FREE -Rod 
Stewart -Warner Bros. BSK 3092 

32 DARKNESS AT THE EDGE OF 
TOWN -Bruce Springsteen- 
Columbia JC 35318 

33 STREET LEGAL -Bob Dylan - 
Columbia JC 35453 

34 PYRAMID -Alan Parson's Project - 
Arista AB 4180 

35 LOVE OR SOMETHING LIKE IT- 
Kenny Rogers- United Artists 
UALA 903 

36 SO FULL OF LOVE- O'Jays- 
Philadelphia International JZ 
35355 (CBS) 

37 THE GRAND ILLUSION -Styx -A &M 
SP 4637 

38 LET'S GET SMALL -Steve Martin - 
Warner Bros. BSK03090 

39 YOU'RE GONNA' GET IT -Tom 
Petty & The Heartbreakers - 
Shelter /ABC DA 52029 

40 DOUBLE PLATINUM -Kiss- 
Casablanca NBLP 7001-2 

Calif. Store Has 'Fan Appreciation' Days 
LOS ANGELES -Moby Disc 

Records in nearby Sherman Oaks 
was to kick off an on -going feature 
dubbed "Fan Appreciation Days" 
Saturday (5) with a visit by Warner 
Bros. act Ambrosia. 

The group was to autograph 
copies of its "Life Beyond L.A." LP, 

distribute posters and photos and 
feed fans with "Ambrosia salad and 
punch," according to store owners 
Mark Ferjulian and Bruce Thomas. 

The owners add that Moby Disc 
will continue to schedule visits by 
artists "both our customers and our- 
selves are really behind." 

Jazz 
30 Names For 

U.K. Festival 
By NICK ROBERTSHAW 

LONDON -Latest British jazz 
project in a summer of unusually in- 
tense activity is the Riverside Jazz 
Festival, set for Aug. 15 -20. More 
than 30 top U.K. names, including 
Mike Westbrook, John Surman and 
Keith Tippett, will perform in six 
double bills at London's Riverside 
Studios leisure center. 

The event has been organized in 
conjunction with the management 
company Original Music, and fol- 
lows on the heels of a jazz fest on a 
much larger scale that has left the 
national press here suspended be- 
tween astonishment and admiration. 

This was the Newport Jazz Festi- 
val, picked up at short notice by 
Cleveland County Council and held 
July 21 -23 in the unlikely setting of 
Middlesbrough football ground. 

The spectacle of Ella Fitzgerald, 
Dizzy Gillespie, Lionel Hampton, et 
al, performing in the unfashionable 
North East. an area with no particu- 
lar artistic reputations, was a fine 
move for organizer Andy Hudson. 

The Ronnie Scott Organization 
handled bookings, in conjunction 
with George Wein, Norman Granz 
and the Harold Davison office. 

Philly Awaiting 
7 -Hour Festival 

PHILADELPHIA -The city's 
farewell to summer will have a jazz 
setting with a locally -produced festi- 
val from noon to 7 p.m. Sept. 9 at 
Penn's Landing, the city's new river 
park along the waterfront. 

With some of the top jazz names 
coming in to sound the farewell, the 
festival lineup includes Dizzy Gil- 
lespie, Max Roach, Barry Harris, Sam 
Jones, Zoot Sims, Jimmy Rowles, 
Al Cohn, Bobby Brookmeyer, Al 
Haig, Wayne Dockery, Bobby Dur- 
ham, Evelyn Simms, Al Steele, John 
Bonnie, Ray Bryant, Joel Levin, 
Peck Morrison, Jual Curtis, Sumi 
Tonooka, Terusama Hino, Middy 
Middleton, Newnan Baker, Al 
Stauffer and Frank DiBussolo. 

New Jazz Society 
Founded In Israel 

LONDON- Non -profit organiza- 
tion the Israel Jazz Society has just 
been set up with the aim of popu- 
larizing jazz in Israel. 

The new society, chaired by Adam 
Baruch, is interested in hearing from 
any contacts worldwide who are in- 
terested or able to offer assistance, 
and can be reached at P.O. Box 
206,26103 Kiriat Haim, Maar, Is- 
rael. 

RECORDS 
P 

PRESENTS 
7002 LOVE FOR SALE 

DEREK SMITH 
George Duvivier, Bobby Rosengarden 

ove T. for Sale. Summertime. Tnstessa, T Close I 

imfort, Autumn Leaves. Sweet Lorraine, Carrer 
neme from Black Orpheus) 

7008 Traveling 

CHUCK WAYNE 
Jay Leonhart. Ronnie Bedford. Warren Masson 

I Concentrate on You When the Lights Are Low. The 

Summer Knows (Summer of 42), Travelling, Have You 
Mel Miss Jones. Spring Can Really Hang You Up the 
Most. Stella by Starlight, Skyliner 

Order from your favorite distributor or direct 
from Progressive Records, Route 4. Tifton, 
Georgia 31794 (912) 382 -8192 

Billboard SPECIAL SURVEY For Week Ending 8/12/78 

Billboard 
_Best est 

C 
A 

,JS, 

nY a J1;ß TITLE 
am -& 3 

S Artist, label & Number (Distributing Label) 

1 3 4 IMAGES 

Crusaders, Blue Thumb BA 6030 (ABC) 

2 2 8 SOUNDS 
Quincy Jones, A &M SP 4685 

3 4 6 SUNLIGHT 
Herbie Hancock, Columbia JC 34907 

4 1 43 FEELS SO GOOD 

Chuck Mangione, A &M SP 4658 

5 5 27 WEEKEND IN LA, 
George Benson, Warner Bros. 2Wb 3139 

6 7 10 MAGIC IN YOUR EYES 

Earl Klugh, United Artists UA LA 877 

7 10 3 TROPICO 

Gato Barbieri, A &M SP 4710 

8 6 6 SUPER BLUE 

Freddie Hubbard, Columbia JC 35386 

9 8 8 ARABESQUE 

John Klemmer, ABC M-1068 
10 9 6 DON'T LET GO 

George Duke, Epic JE 35366 (CBS) 

11 11 27 RAINBOW SEEKER 

Joe Sample, ABC AA 1050 

12 12 10 ELECTRIC GUITARIST 

John McLaughlin, Columhia IC 35326 

13 13 34 LIVE AT THE BIJOU 
Grover Washington Jr., Kudu KUX 3637 (Motown) 

14 14 8 FREESTYLE 

Bobbi Humphrey, Epic JE 35338 (CBS) 

15 23 2 PAT METHENY 
Pat Metheny, ECM 1 -1114 (Warner Bros.) 

16 15 14 CASINO 

Al DiMeola, Columbia JC 35277 
17 17 7 BREEZIN' 

George Benson, Warner Bros. BS 2919 
18 16 19 SAY IT WITH SILENCE 

Hubert Laws. Columbia JC -35022 
19 18 5 MONTREUX SUMMIT VOL 2 

Various Artists, Columbia 1G 35090 
20 20 14 LOVELAND 

Lonnie Liston Smith, Columbia JC 35332 

21 19 10 HEART TO HEART 

David Sanborn, Warner Bros. BSK 3189 
22 32 2 IN THE NIGHT TIME 

Michael Henderson, Buddah BDS 5712 (Arista) 
23 21 14 MODERN MAN 

Stanley Clarke, Nemperor JZ 35303 (CBS) 

24 22 8 THE CAPTAINS JOURNEY 

Lee Ritenour, Elektra 6E -136 
25 27 2 MY SONG 

Keith Jarrett, ECM-1 -1115 (Warner Bros.) 
26 25 19 LOVE ISLAND 

Deodato,Warner Bros. BSK 3132 
27 1=0 THIS IS YOUR LIFE 

Norman Connors, Arista AB 4177 
28 26 12 SPYRO GYRA 

Spyro Gyra, Amherst AMH 1014 

29 28 60 LOOK TO THE RAINBOW -AL JARREAU LIVE 

IN EUROPE 

Warner Bros. 26Z 3052 

30 30 2 GATEWAY 2 

John Abercrombie, Dave Holland & Jack DeJohnette, ECM 1 -1105 
Warner Bros.) 

31 29 17 BURCHFIELD NINE 

Michael Franks, Warner Bros. BSK 3167 
32 35 3 PHIL UPCHURCH 

Phil Upchurch, Marlin 2209 (T.K.) 
33 31 5 ALIVEMUTHERFORYA 

Various Artists, Columbia JC 35349 
34 24 10 EVERYDAY, EVERYNIGHT 

Flora Purin, Warner Bros. BSK 3168 
35 RED ALERT 

Red Garland, Galaxy GXY 5109 (Fantasy) 
36 33 7 CUMBIA & JAll FUSION 

Charles Mingus, Atlantic SD 8801 

37 40 3 FIRE ON ICE 

Terry Callier, Elektra 6E-143 

38 44 3 LOVE AFFAIR 

Gary Bartz, Capitol SW 11789 

39 39 2 SOUL FUSION 
Milt Jackson & the Monty Alexander Trio, Pablo 2310804 

40 37 27 HOLD ON 

Noel Pointer, United Artists UALA 848 -11 

41 41 21 WEST SIDE HIGHWAY 

Stanley Turrentine, Fantasy F-9548 
42 36 10 GLIDER 

Auracle, Chrysalis CHR 1172 
43 38 4 TWO 

Scott Hamilton, Concord Jazz C1 61 

44 34 7 CHASE THE CLOUDS AWAY 

Chuck Mangione, A &M SP 4518 
45 CHARACTERS 

John Abercrombie, ECM 1 -1117 (Warner Bros.) 
46 46 4 NEW CONVERSATIONS 

Bill Evans, Warner Bros. BSK 3177 
47 43 7 PERCEPTIONS 

Charles Earland, Mercury SRM -1-3120 
48 42 10 SKY BLUE 

Passport, Atlantic SD 19177 
49 47 40 HEADS 

Bob James, Columbia JC 34896 
50 48 12 BALTIMORE 

Nina Simone, CTI CTI 7084 
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Talent 
Curtain Falls 

On Funky Chi 

Amazingrace 
CHICAGO - Amazingrace, the 

intimate concert club that featured 
marvelous acoustics and sit- on -the- 
floor informality, has closed after six 
years of operation in a north subur- 
ban shopping mall. 

Landlord pressure and flagging 
interest among several principal 
club staffers closed the 400 -person 
venue after a year -long search for 
buyers or investors proved fruitless. 

Low ticket prices and an active 
schedule of acts ranging from pro- 
gressive jazz to traditional folk and 
comedy kept the room crowded to its 
finale July 31, when folkie Jim Post 
said "Goodnight gracie." 

Post had opened the club when it 
moved to the Main, a renovated 
three -story building of shops and of- 
fices grouped around a courtyard in 
Evanston, Ill. Prior to leasing the 
Main space, Amazingrace had origi- 
nated as a student -run coffee house 
on the Northwestern Univ. campus. 

Its immediate popularity was tied 
to the success of local singer -song- 
writers Bonnie Koloc, Steve Good- 
man and Bill Quateman. Pianist 
Keith Jarrett and songwriter Liv- 
ingston Taylor were among the re- 
cent sellout bookings. 

Two members of the Amazingrace 
Collective, a six -person group which 
owned and operated the club, retain 
the custom sound system and rights 
to the concept. Benjamin Kanters 
and Lenny Carpel hope to revive 
Amazingrace at another site if reor- 
ganization can be affected, they say. 

Muscle Shoals TV 
MUSCLE SHOALS -Alabama 

Public Television production crews 
are filming a pilot for a weekly series 
on the Muscle Shoals recording in- 
dustry. 

* LIDO AUDITIONS * 
By appointments ONLY 

Only Trained Dancers Need Apply 

For Immediate Positions - 
And Future Considerations 

Covered Dancers 5'8 ", 
Dancing Nudes 5'9 ", 
Boy Dancers 5'11" 

* BONUS CONTRACT SIGNING * 
PLEASE contact. 

Rocky Fagundes 
LIDO Company Captain 

Stardust Hotel, 3000 Las Vegas Blvd. So. 
Las Vegas, Nevada 89109 702 -732 -6111 

416 TOP QUALITY 

8X10 
Ativ PRINTS 

LITHOGRAPHED ON HEAVY GLOSS STOCK 

BLACK & WHITE 8x10's 
500 - $32.00 1000 - $47.50 

COLOR PRINTS 
1000 - $224.00 

SEND FOR SAMPLES AND COMPLETE PRICES 

ON 8x10s, OTHER SIZE PRINTS, 

AND POSTERS 

4¡)-p PICTURES 
1867 E. FLORIDA ST. 

SPRINGFIELD, MO. 65803 

Billboard photos by Bonnie Tiegel 
Sinatra Swings: 01' Blue Eyes rides a disco beat for "Night And Day" during his Universal Amphitheatre concert. 

Sinatra Gig May A ifec t Bookings 
LOS ANGELES -MCA's book- 

ing of Frank Sinatra into its 5,300 - 
seat outdoor Universal Amphi- 
theatre is being observed by talent 
managers and booking agents as a 
good omen for more bookings of 
veteran, non -rock performers. 

With a few exceptions, this mar- 
ket's summertime fare is dominated 
by the contemporary rock and soul 
attractions with an occasional Perry 
Como making an appearance at the 
Greek Theatre across town. 

In fact the Amphitheatre, in its 
battles to become the leading out- 
door summer venue, has emphasized 
contemporary youthful acts and has 
eschewed the MOR, older perform- 
ers, so Sinatra is a crack in this wall. 
Tradesters hope the booking may 
lead to other Las Vegas -type acts 
who have no home in L.A. finding 
their place under the stars. 

Sinatra and his opening act, Sarah 
Vaughan, pulled in people who 
never go to the Universal City lo- 
cated Amphitheatre. 

Sinatra's magnetism in his show 
business hometown resulted in all 10 

of his shows selling out, with open- 
ing night Monday (31), attracting 
the kind of front row crowd which 
generally hangs around the Beverly 
Hills Hotel's Polo Lounge more than 
it goes up the hill to the Amphi- 
theatre from MCA's Universal 
movie studio soundstages where it is 

more at home. 
Among these notables coming out 

to pay tribute to their long -time 
friend were John Wayne, Gregory 
Peck, Henry Fonda and Glenn Ford 
from the movie industry plus Ron- 
ald Reagan, the former movie star, 
former California governor, and tv's 
Johnny Carson. 

Both Warner Bros. Records and 
WEA were equally represented with 
Sinatra making reference to a new 
recording he is working on and of- 
fering two works from this projected 
LP during his set. 

The Amphitheatre engagement 
marks his first commercial concert 
booking since 1952 when he last 
played the Cocoanut Grove. In the 
last two decades Sinatra has per- 
formed at charity concerts, with his 
10 -show stand here part of a current 
domestic tour. 

In essence, what one sees at a Si- 
natra concert is a glorification of his 
nightclub act, a fun experience for 
the entertainer in which he totally 
gives of himself with emotion, 

By ELIOT TIEGEL 
drama, theatrics and classy show- 
manship. 

Sinatra wisely credits the song- 
writers and arrangers who provide 
him with the wherewithal for his in- 
strument-a voice which one ac- 
knowledges will never sound like it 
did at its zenith years in the 1960s. 

But Sinatra's charisma as a corn - 
pleat entertainer and his connection 
to his adult audience as a reminder 
of their own lives, produces a solid, 
lasting soldering between performer 
and audience. 

This engagement is no exception. 
Sinatra's 75- minute turn was stand- 
ard repertoire designed to maintain 
his link to his audience with only the 
two new works plus one left field 
tune among the 18 offered. 

The two new works were "You 
And Me" by Carol Sager and Peter 
Allen and "Remember" by Elton 
John. The odd tune was "America 
The Beautiful," the patriotic tune 
which fit in snuggly with all the ever- 
greens by such masters as Cole 
Porter, the Gershwins, Rodgers and 
Hart, Harold Arlen, Frank Loesser, 
Comden and Green, Leonard Bern- 
stein, Johnny Mercer, Kander and 
Ebb. Sinatra remains on safe ground 
emphasizing tunes he's been doing 
for years from "Funny Valentine" 
to "My Kind Of Town." 

And the music of these song spin- 
ners is made glorious for the sup- 
porting 38 -piece orchestra con- 
ducted by Bill Miller by the 

Sinatra kicks along "The Lady Is A 

Tramp." 

arranging pens of Don Costa, Nel- 
son Riddle and Gordon Jenkins. 

Sinatra's embracing new compos- 
ers has him singing single works b3 
George Harrison ( "Something ") 
and Jimmy Webb ( "Didn't We 
Girl "). 

- The fact that Sarah Vaughan in 
her 35- minute set sang "Send In The 
Clowns" among her own eight offer- 
ings, probably meant that Sinatra 
avoided offering his own brilliant 
interpretation. 

There is much more fire and guts 
in Sinatra's voice than in previous 
seasons. His program includes 
plenty of challenging tunes to test 
his voice, which can be glidingly soft 
on the ballads and raspy and testy 
on the straining, driving tempos. 

There is a jauntiness, an assertive 
air which Sinatra exudes in his jump 
tunes which adds a kick to his act. 
He snaps his fingers during "Some- 
thing" to accent the line "ain't gonna 
leave her now. " He sways his shoul- 
ders in a sensuous way during "Long 
Lost Love." He contorts his face with 
intensity on "All Of Me." 

The contrast in singing styles be- 
tween Vaughan the veteran jazz 
queen and Sinatra the omnipotent 
pop tune interpreter is striking. 
Whereas Vaughan extends her lyr- 
ics, adding new lines to embrace es- 
tablished ones, like her adding a de- 
cisive series of "I feel you /I feel you/ 
yeah, yeah/ I'm feelin', I'm feelin' 
okay" to "Feelings," Sinatra hews to 
the creators' own directives. His 
strength comes in getting into the 
gutsy meaning of a love song, the 
frustration of a destroyed soul. 

Changing moods are part of the 
menu. A "saloon medley" offers ev- 
ergreens "The Gal That Got Away" 
and "It Never Entered My Mind." A 
film medley allows Sinatra to recall 
tunes he's embraced for the big 
screen. 

Onstage, Sinatra is a gracious host 
for this celebration of the good 
things in life. "Maybe This Time" 
with its somber optimism was his 
best effort in meeting the vocal de- 
mands of a high energy tune, fol- 
lowed next by "My Way" which 
stretches the boundaries from gen- 
tleness to surging dynamic intensity. 

Sinatra's music embodies all the 
aspirations for the good life, inter- 
preted thusly in the new "You And 
Me:" "We wanted it all /passion with 
pain /sunshine without rainy days." 

Beiderbecke 

Festival Big 

In Iowa City 
DAVENPORT, Iowa -Bix lives. 
Like Charlie Parker, the cornetist - 

pianist who died in 1931 remains 
more than a legendary figure among 
jazz buffs and musicians, particu- 
larly in the Middlewest. 

Some 20,000 flocked to Daven- 
port, Bix Beiderbecke's home town, 
over the July 25 -27 weekend to par- 
ticipate in the seventh annual Bix 
Beiderbecke Festival. Nine jazz 
bands appeared, and a bust of Bix 
sculpted by Frederick Wiebel of 
Maryland was unveiled. 

"We are working on a memorial," 
says Donald O'Dette of Davenport, 
president of the Beiderbecke Memo- 
rial Society. "We hope to erect it 
here in Le Claire Park." 

The park is on the banks of the 
Mississippi River. It was there that 
several concerts were held over the 
weekend. Others were held on ex- 
cursion boats and in Moline and 
Rock Island, in Illinois across the 
river. 

With tickets to each event selling 
at $3, the three -day event builds 
each year. Among the bands per- 
forming are the Memphis Night- 
hawks, the Cake Walkin' Band, Chet 
Bogan's Wolverines, the Garden Av- 
enue Seven, the Fort Dodge Band 
and the West Des Moines Jazz Band. 
In all, there were five formal con- 
certs and a number of unscheduled 
jams in the tri- cities area where Bei- 
derbecke, before he went on to fame 
with Paul Whiteman and other top- 
notch big bands of the 1920s, once 
played regularly. 

Beiderbecke made scores of rec- 
ords. 

Werewolves 
Plan Prowl 

NEW YORK -RCA's Were- 
wolves are being launched with a 
national tour where more than 60% 
of the dates are open air and 80% are 
free to the public, relates group 
manager Andrew Loog Oldham. 

The free concerts are being 
presented either in association with 
local communities and charities, ra- 
dio stations or both. 

"The tour is a one -on -one affair," 
Oldham notes. The former manager 
of the Rolling Stones, Faces and 
Humble Pie says he is working 
closely with RCA on the project. 

"In essence," he continues, "the 
Werewolves do it for free, but the 
potential 'thank you' is both large 
and direct. The groups are playing 
for the stations who play for the 
people who will be coming to be en- 
tertained by the Werewolves and 
their guests. 

"It beats the economics and enter- 
tainment of playing for the early ar- 
rivals and ushers at a Fleetwood 
Mac concert or for 330 journalists in 
a chic 300 -seat club, though I 

wouldn't necessarily pass on those 
situations either." 

Sharing the bill with the Were- 
wolves, at various dates, are RCA's 
Fandango and Richard Bear, as well 
as Private Stock's Benny Mardones. 

The tour, which began in Tulsa 
July 20, will focus on the West and 
Southwest states initially. Other 
stops include Amarillo, Austin, San 
Antonio, Houston, Dallas, Midland, 
El Paso, Phoenix, Santa Monica, 
San Jose, Portland, Seattle, Sacra- 
mento, San Francisco, San Diego, 
Tucson and Santa Fe. 
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52 A Day In the Life Of JOHN SC 
Energetic 28 -Year -Old Concert Promoter 
Bringing Rock To New Jersey Venues 

John Scher is one of the youngest and most successful rock 
promoters on the East Coast. At 28 he heads the Monarch En- 
tertainment Bureau which books and owns the Capitol 
Theatre in Passaic, N.J., puts on rock concerts in Giants Sta- 
dium, presents music at 25 colleges, books rooms along the 
Jersey shore and places the Grateful Dead (outside the Bay 
Area), Renaissance, Stanky Brown and Pierce Arrow on the 
concert circuit. Billboard's Dick Nusser, who normally stays in 
Manhattan, ventured out to Scher's nine -room suburban of- 
fice complex in New Jersey to follow this dynamic impresario 
two days before he presented the first rock concert in the new 
New Jersey Meadlowlands sports complex. This is his report: 

John Scher's day begins at 
10:20 a.m. when he rolls into his 
office in West Orange, N.J., in a 

1977 Jaguar XJ6, and goes up- 
stairs to take the reins of his bud- 
ding empire. It is a Friday, two 
days before he is to present the 
first rock concert in the 68,000 - 
seat Giants Stadium in New Jer- 
sey's Meadowlands sports com- 
plex, starring the Beach Boys, 
Steve Miller, Pablo Cruise and 
Stanky Brown. 

Scher arrives to find half his 
staff late and no mail, which he 
takes in stride, dropping by to 
pick up messages from recep- 
tionists, glance at the daily Ticket - 
ron sales report clacking off a tele- 
type machine in a corner, and a 

quick report from Mary Glogoza, 
Scher's "assistant general man- 
ager." 

"No mail, no staff," says Scher, settling into the desk chair 
he bobs in and out of throughout the day. Things are generally 

< informal and most everyone works with his door open. There 

mis a good deal of wandering done by Scher and his staff 
throughout the day, and Scher himself is dropped in upon 

mregularly. There is always someone running or, occasionally, 
slouching through the halls. The phones never cease ringing, 

°o ^ and everyone seems completely absorbed in what they're 
doing. 

c Monarch employs an office staff of 12 people. Over the 
course of the day Scher touches base with every one of them, 
as well as others working to set up a stage at Giants Stadium, 

D on the road with one of four bands his company books, ram - 
bling around the countryside producing college concerts or run- 

g ping the Capitol. Scher spends a lot of time on the telephone. 
During Billboard's visit, he was heard talking to at least one 
lawyer, several road managers, various a &r, public relations, 
artist development and publishing executives, other promot- 
ers, and officials from Giants Stadium and the N.J. Sports 
and Exposition Authority, the quasi -public agency which runs 
the Meadowlands and has given the green light for a rock con- 
cert on the basis of Scher's performance over the past seven 
years. 

"I always believed in New Jersey as a separate market," 
Scher explains between phone calls, "I grew up here, and I 

knew that people considered it a schlep to go to New York for 
a concert. I never considered going into Manhattan. I did 
some very simple research once. New Jersey is the number 
two state in the country in per capita income and of course it's 
heavily populated. The big hurdle was getting the kids to go to 
Passaic." 

The denim army didn't have any trouble finding the place, 
because the Capitol has become a regular stop on most rock 
tours. Its success can be measured by the fact that Scher's 
general manager, Amy Polan, made the last payment on the 
Capitol the day we were there. 

Several items on Scher's agenda for the day stand out from 
the rest. He was busy with final details of the Meadowlands 
concert and he was putting together a European tour for the 
Grateful Dead with a proposed stopover in Egypt where the 
band would play in a pyramid. 

There were several domestic dates to be handled for the 
Dead and the other bands, as well as crises involving the pub- 
lishing contract of one of the bands, a last minute demand by 
the Beach Boys for additional money and an earlier starting 
time, and a costly misunderstanding involving overtime for 
stagehands. 

Scher fields these things from his desk chair, nimbly punch- 
ing out phone numbers, shouting down the hall to one or an- 
other of his staff, and meeting briefly with several key assist- 
ants. Scher seems aware of every detail going on in any 
sphere throughout the office. 

He meets first with Amy Polan who functions as his right 
hand to arrange for delivery of a contract to Scher's lawyer, Al 
Hood, in Asbury Park. He approves an additional date for a 

concert featuring Southside Johnny and the Asbury Jukes 
and advises assistant Bert Holman to "put the tickets on sale 
but hold the advertising for the time being." He bemoans the 
fact Ted Nugent has grabbed a date he wanted in upstate 
New York and immediately orders two other halls nearby for 
another date. 

He gets news of 
the Beach Boys' de- 
mands from Dave 
Forano, of Concerts 
West, who is han- 

dling the Beach Boys tour and co- promoting the Meadow- 
lands concert. The Beach Boys are afraid that unless the show 
starts at 11:30 a.m. they won't finish their set in time to catch 
a plane. Scher explains that Meadowlands' officials don't 
want their events interfering with church -going and that 
12:15 p.m. is the earliest the concert can get underway. Fo- 
rano is worried that setup times between four bands will be 
excessive and jeopardize the flight. Nevertheless, Scher offers 
to call the stadium and see if an earlier time can be arranged. 

A brief chat with Bob Harter of the stadium staff reaffirms 
the 12:15 starting time. Harter wonders what will happen if 
the Beach Boys go on late and play a short set. Scher tells him 

HER concert in Denver, and immediately 
places another call to George Denson, 
building superintendent of Denver's Red 
Rock arena where the concert is to be 

held. He then instructs the receptionist to call San Francisco 
and connect him with whoever answers the phone at Grateful 
Dead headquarters. Scher checks his watch. It is nearly 1:30 
p.m. 

"I have to get some of these things out of the way," he tells 
Ames. "Go make the lists and I'll talk to you later." 

It takes several phone calls to locate Dead leader Jerry Gar- 
cia, who tells Scher he's more concerned about an upcoming 
date than giving his approval to Barry Fey's request for a writ- 
ten release concerning use of the Dead name on a T -shirt to 
be used as a promotion for the Denver date by Schlitz 
breweries. 

"I'm sure it's a nice design," he tells Garcia. "And don't 
worry about Milwaukee. I'm getting on it now. 

"One of the reasons the Dead hired me," he says, "is that 
now they have a rat on their side. They have my people with 
them and my people have boxoffice experience. We make 

deals so tight that if anybody 
steals it comes out 100% 
from their side. The Dead ap- 
preciate that." 

Scher moves along to the 
mail, which arrived some 
time ago and is waiting to be 
opened. He adopts an air of 
intense concentration as he 
opens the mail and assigns it 
to various staff members for 
followup action. One letter 
disturbs him. Larry Fogel of 
April- Blackwood Publishing 
writes to say he's suspending 
the songwriters from Pierce 
Arrow for failure to produce 
demos in sufficient quantity. 
Scher leaps on the phone, John Scher: aggres- 

sively promoting pop 
music on the East 

Coast. 

Billboard photos by Chuck Pulin 
Scher and associate Richard Ames go over a pro- 
posed European concert itinerary for the Grateful 

Dead. 

Scher finds a private moment, above, during office hours and 
then gets the correspondence going with Amy Polen, his chief 

assistant. 

that they'd have to take another plane. 
"Anyway, they're not walking away from $200,000 so don't 

worry about that," Scher adds. "If worse comes to worse we'll 
have to have Steve Miller close the show." 

Scher calls Forano back and gently places the problem in 
his lap, inviting him to call Harter at the stadium and hear the 
news for himself. 

"It's 12:15, no earlier, and he ain't gonna budge," Scher 
tells Forano at one point. "But if you want to take your shot, 
go ahead and call him. But you have to understand some- 
thing. These guys know me. They know we can get those 
changes made in the time we said we'd make them. 

"I thought four acts might be stretching it but it can be 
done," he says, reeling off his own estimates of how much 
time each band's set would take, how long it will take to clear 
and setup for the next act. Forano, skeptical, hangs up, but 
promises to call back. 

Scher leaves his seat momentarily to search through an- 
other office for a missing calculator. On the way he bumps 
into assistant Bruce Moran, who has a question about where 
to book the Grateful Dead movie. 

"I don't think we should rent all those theatres, Bruce," 
Scher says. "Let's talk about it later." He finds his calculator 
and returns to the office where he fiddles with it for a minute 
before exclaiming: "Agents, man, you take 'em seriously and 
you're in big trouble." He is interrupted now by receptionist 
Cindy Den burg, who has someone claiming to be Ahmet Erte- 
gun's secretary on the phone seeking tickets for the Giants 
Stadium concert. 

"Tell them it's too late," he says, fielding a few more 
requests for backstage and parking passes now from mem- 
bers of the staff and the Stanky Brown band, whose lead gui- 
tarist personally requests a pass from Scher with the admoni- 
tion that it be done quickly. His mother, who can't find a space 
outside, is waiting in the car. Scher hands him a pass and asks 
Amy to see how many passes are left. 

Moments later Scher issues a general moratorium on the 
further distribution of passes, especially backstage passes, 
reminding everyone that the Beach Boys specifically asked 
that the backstage area be kept uncluttered. Scher mentions 
that "A &M wanted 25 passes for its New York executive 
staff," and he told them they didn't have 25 executives in New 
York. He also turns down a request for tickets from a Passaic 
municipal inspector willing to pay for them, and meets with 
boxoffice treasurer Shelly Diamond and chief assistant Bert 
Holmes, described by Scher as "first under me running the 
management department and working with the groups and 
the agencies." 

Holman and Diamond point to figures reflecting grosses of 
recent college concerts. Scher scans the print -out. "I see what 
you mean," he says. "These are odd figures, but there's one 
date there where the kids weren't even in school. You have to 
expect something like that." 

He mets with Richard Ames, giving him instructions to print 
out the names, Telex number, estimated capacity of the halls 
and local taxes on the Dead tour. In the middle of this he takes 
a call from promoter Barry Fey regarding a forthcoming Dead 

contacts Pierce Arrow's Dave 
Buskin and gets his side of 
the story, then he calls for 
Mary and dictates a reply to 
Fogel. 

Several more phone calls come in, prompting Scher to 
make an aside that he's now wearing his "promoter's hat." 
The calls involve several bookings at the Jersey shore. Scher 
asks David Hart to check out the availability of the group 
Flame for one of the dates and to follow up on Patti Smith's 
request for expenses on another. 

The afternoon following lunch begins with a phone call from 
Giants Stadium asking whether Scher will have his own man 
directing the cameras onstage that flash images to the sta- 
dium's giant matrix scoreboard. "Absolutely," Scher replies. 
"I don't want a guy operating the cameras who doesn't know 
the music." Following that Scher receives a call from Michael 
Dunford of Renaissance, who has just arrived back in Eng- 
land. Dunford wants to know if Scher has spoken to Seymour 
Stein of Sire Records regarding some grievances the band 
has. 

"I had a lengthy discussion with Seymour," Scher begins. 
"I think he's afraid of Warner Bros., but obviously he's not 
gonna let us out of the contract. I told him everything and he 
says the band isn't as upset as I claim. So I told him he's mak- 
ing a mistake. What have you been told ?" 

"Look," he concludes, "we can't get out of the recording 
deal but we can get out of the publishing so don't worry. Look, 
if we can't get these things we'll have to do something else." 

Within the next hour Scher receives a phone call that visibly 
disturbs him. He listens in silent disbelief for a few moments 
and finally, for the first and only time during the day, explodes 
into anger. 

"We had 20 guys there all day and we only needed 10 and 
you're just telling me this now ?" he shouts. "Well,. I have news 
for you. There's not going to be any soundchecks for any- 
body." Scher hangs up the phone with an air of resignation. 
"F unions," he mutters. "We wanted to let 10 
stagehands go last night, there wasn't any work for them, 
and they wanted to go, but the business agent wouldn't 
let them." He punches out the backstage number at the 
Giants Stadium and asks for one of the facility's operation 
staff. When the connection is made an argument begins over 
who was responsible for negotiating the stagehands' working 
hours. The person on the other end of the line, apparently, 
isn't giving an inch. 

"If that's your position then let me negotiate with the 
unions from now on because you're sure not operating in my 
best interest," Scher snorts. Suddenly he explodes again. The 
person on the other end of the line is accusing Scher of not 
spending enough time at the stadium. 

"That's bullshit, I was there until a quarter after one this 
morning," he replies. "Are you gonna tell me how to run my 
business, now? I don't need to be there to lug equipment, 
that's not my job. My guys know what they're doing without 
me." He scowls and reaches for his calculator before making 
another call. "That little incident cost us $1,000," he huffs. 

That "little incident" also prompts Scher to reach for the 
bottle of Maalox that sits in the middle of his desk. He takes a 
gulp and admits to having an ulcer. The talk turns to Bill Gra- 
ham. Scher laughingly agrees that he's not possessed of the 
same fire that drives Graham, but his admiration for his West 
Coast counterpart is obvious. 

"Graham taught me a lot," Scher says. "He let me hang 
around and he shared a lot of insights with me. He's my idol; 
there's no doubt about it." Graphic layout: Bernie Rollins 
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Our co-igratulations to all the 
winners and particularly to W. J. 
Williams for his Grand Prize Winning 
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Total Ticket 
m ARTIST -Promoter, Facility, Dates Ticket Price Gross 
°C `DENOTES SELLOUT PERFORMANCES Sales Scale Receipts 

Stadiums & Festivals (More Than 20,000) 

1 DAY ON THE GREEN #4 FEATURING ROLLING 60,000 $12.50 $750,000* 
STONES /SANTANA/EDDIE MONEY /PETER TOSH- 
Bill Graham, Stadium, Oakland, Calif., July 26 

2 EAGLES /LINDA RONSTADT /DAN FOGELBERG- 54,108 $12 $15 $679,589 
Contemporary Prod. /Chris Fritz & Co. /Arrowhead 
Prod.- Arrowhead Stad., Kansas City, Mo., July 30 

3 EAGLES /STEVE MILLER BAND /JESSE 38,102 $11-$11.50 $437,910 

WINCHESTER -Feyline Presents Inc. /Concerts 
West /C.U. Program Council, Folsom Field, Boulder, 

Colo., July 29 

Arenas (6,000 To 20,000) 
1 COMMODORES /CON FUNK SHUN -Taurus Prod., 

Civic Arena, Pittsburgh, Pa., July 28 

17,480 $8.50 -$9.50 $160,096* 

2 COMMODORES /LTD /THREE OUNCES OF LOVE- 17,008 $7.5049.50 $157,050 
Taurus Prod., Stad., Chicago, Ill., July 30 

3 COMMODORES /CON FUNK SHUN -Taurus Prod./ 16,940 $6.5048.50 $135,305* 
Electric Factory Concerts, Riverfront Col., Cincinnati, 
Ohio, July 29 

4 CROSBY, STILLS & NASH- DiCesare -Engler Prod., 

Civic Arena, Pittsburgh, Pa., July 26 

15,500 $8.50 $132,000v 

5 COMMODORES /CON FUNK SHUN -Taurus Prod., 

Market Square Arena, Indianapolis, Ind., July 27 

16,604 $6.50 -$8.50 $128,057 

6 BLUE OYSTER CULT /ALVIN LEE /BRITISH LIONS/ 12,500 $10- $12.50 $127,500 
DR. HOOK -Jack Utsick Presents, Rick Bronson, 

Non -Pareil Prod., Fair, Scarborough, Me., July 25 
. 

7 WILUE NELSON /EMMYLOU HARRIS /DON 15,042 $7-$8 $116,921 
BOWMAN -Pace Concerts /Louis Messina, Summitt, 
Houston, Tex., July 28 

8 TED NUGENT /JOURNEY /NANTUCKET -Cross 10,590 $6.50$7.50 $76,580" 
Country Concert Corp., Col., New Haven, Conn., July 

28 

9 TEDDY PENDERGRASS -Peggy Wells Centroplex, 
Baton Rouge, La., July 27 

11,300 $6.50 -$7.50 $75,000 

10 KANSAS /WALTER EGAN -Entam /Sunshine Prom., 

Rupp Arena, Lexington, Ky., July 29 

9,016 $7-$8 $68,403 

11 TED NUGENT /JOURNEY /NANTUCKET -Jack Utsick 9,100 $7.50 $67,950. 
Presents, Cumberland County Civic Center, 

Portland, Me., July 30 

12 TED NUGENT /JOURNEY /NANTUCKET -Cross 9,789 $6.5047.50 $67,836" 
Country Concert Corp., Civic Center, Springfield, 
Mass., July 27 

13 JOURNEY /LE ROUX- Mid -South Concerts, Col., 

Jackson, Miss., July 25 

10,116 $6 -$7 $62,213' 

14 TED NUGENT /NANTUCKET -Don Law Co., Col., Cape 7,200 $8.50 -$9.50 $61,800'° 
Cod, Mass., July 29 

15 KANSAS /WALTER EGAN- Entam, Col., Greensboro, 

N.C., July 30 

7,805 $7 -$8 $59,151 

16 KENNY LOGGINS /AL DIMEOLA /MICHAEL STANLEY 6,793 $6.75 -$7.75 $52,125 
BAND -Wolf & Rissmiller, Sports Arena, San Diego, 

Calif., July 25 

17 SHA NA NA -Wayne Mederlander, Merriweather Post 6,329 $6 -$8.50 $49,742 
Pay., Washington, D.C., July 27 

18 KENNY LOGGINS /AL DIMEOU -Bill Graham, Greek 7,297 $6.50 -$7.50 $48,058 
Thea., Berkeley, Calif., July 30 

19 WIWE NELSON /EMMYLOU HARRIS /DON 5,907 $6.50 -$7.50 $43,657 
BOWMAN -Pace Concerts /Louis Messina, 

Convention Center, Pine Bluff, Ark., July 27 

20 WILUE NELSON /EMMYLOU HARRIS /DON 4,918 $6.50 -$7.50 $36,449 
BOWMAN -Pace Concerts /Louis Messina, Civic 
Center, Monroe, La., July 26 

21 KRIS KRISTOFFERSON & RITA COOLIDGE /BILLY 4,503 $5.50 -$7.50 $33,392 
SWAN- Sunshine Prom., Market Square Arena, 
Indianapolis, Ind., July 30 

22 KINKS /CHEAP TRICK -Feyline Presents Inc., 

Redrocks Park, Denver, Colo., July 27 

3,984 $7 -$8 $31,617 

Auditoriums (Under 6,000) 
1 SHA NA NA- Melody Fair Thea., Melody Fair Thea., 

North Tonawanda, N.Y., July 30 (3) 
10,144 $7 $74,562* 

2 AL DIMEOLA/UK- Wotf,& Rissmiller, Civic Center, 

Santa Monica, Calif., July 28 (2) 
5,805 $8.50 $49,342* 

3 SHA NA NA- DiCesare -Engler Prod. /Ed V. Green 5,600 $5,50$7.50 $38,839* 
Enterprises, Broome County Arena, Binghamton, 
N.Y., July 28 

4 BAB MARLEY & THE WAILERS /IMPERIALS -Avalon 3,800 $7.75 -$8.75 $32,889* 
Attractions, State Univ., San Diego, Calif., July 24 

5 PABLO CRUISE -Brass Ring Prod., Music Thea., 
Royal Oak, Mich., July 29 (2) 

3,271 $7.50$8.50 $27,586 

6 JIMMY BUFFETT /LITTLE RIVER BAND -Alex Cooley 3,187 $7 $22,307 
Inc. /Bash Prod., Mun. Aud., Columbus, Ga., July 24 

7 BILL COSBY -MomingSun Prod., Civic Aud., 
Redding, Calif., July 27 (2) 

2,891 $7 -$8 $22,066 

8 MARTIN MULL/RAUN MACKINNON- Stucky Prod., 
Thea., Tampa, Fla., July 27 

2,800 $6.50 -$8.50 $20,833' 

9 KINKS /BLONDIE -Pace Concerts /Louis Messina, 
Music Hall, Houston, Tex., July 30 

2,960 $6.50 -$7.50 $20,683* 

10 MEATLOAF /PRISM -Wolf & Rissmiller, Civic Center, 

Santa Monica, Calif., July 25 

2,397 $7.50 $17,977 

11 NEW RIDERS OF THE PURPLE SAGE /RICHIE 2,539 $6.50$7.50 $17,199 
FURAY- Monarch Entertainment, Paramount Thea., 

Asbury Park, N.J., July 29 (2) 
12 CHARLIE DANIELS BAND- Contemporary Prod./ 2,165 $7.50$8.50 $16,771 

Chris Fritz & Co., Music Hall, Omaha, Neb., July 25 . 

Talent 

Talent In Action 
Continued from page 54 

Fiddler supreme Richard Greene and bassist/ 

flutist Andy Kulberg (both formerly of Sea 

Train), drummer Jim Hodder (formerly of Steely 

Dan) and harmonica wizard Norton Buffalo 

sparked the group, which also featured guitar, 

piano and two female backup singers. 

Soul opened with an energetic "Hooray For 

Hollywood," which contained a calypso rhyth- 

mic strain peculiar to most of Soul's uptempo 

numbers. His best moments were predictably 

with ballads, most notably of Kenny Rogers' 

"Sweet Music Man," his encore of the hit, 

"Don't Give Up On Us Baby," and a haunting 

tune penned by Muldaur's excellent guitarist, 

Rick Vito, entitled, "Surrender To Me." 

Vito received several spontaneous accolades 

during Muldaur's bubbling 10 -song, one -hour 

set, which warmed the chill summer air at this 

outdoor bowl with uptempo sensuality. Opener 

"Brickyard Blues," followed by the teasing, "It 
Ain't The Meat, It's The Motion," only set the 

crowd up for Muldaur's classic hit, "Midnight At 

The Oasis." 

Sticking with album selections fairly well - 

known to MOR listeners, Muldaur provided 

spellbinding moments with J.J. Keil's "Cajun 

Moon" and an old Billie Holiday number, "Lover 

Man." 

As if not to be outdone by Soul's backup 

band, Muldaur received outstanding support 

not only from Vito but pianist Ronnie Barron, 

horn player Andy Stein, bassist Gene Halk, 

drummer Steve Mitchell and vocalist Becky 

Burns. 

Though it was indeed Soul's evening, despite 

applause which should have earned Muldaur an 

encore, the after -show buzz included many 

ladies murmuring items such as, "I enjoyed 

Hutch, but I really liked that girl, too.... what 

was her name? RAY HERBECK JR. 

DAVID JOHANSEN 
Bottom Line, N.Y. 

Johansen, one of the founders of Gotham's 

power pop school of contemporary musical ex- 

pression, made his return to the stage here July 

20 with a crackerjack band, a wealth of new ma- 

terra' and a devoted SRO audience that cheered 

his every move. Judging from his performance, 

he deserved all the applause and more. 

As the former lead singer of the New York 

Dolls, Johansen had gained a reputation as one 

of the town's leading pop personalities. It was a 

reputation that owed as much to outrage in 

dress and posture as it did to the musical style 

the group fostered, however, and the group en- 

joyed more notoriety than success, disbanding 

after two albums. 

Now Johansen is signed to Epic as a solo per- 

former and he has clearly pared his old act down 

to its most potent facets. 

He remains witty, but the jerky mannerisms 

and flagrant Mick Jaggerisms that he once relied 

on for shock value have been discarded. His act 

is now well- rehearsed, and carried out with a 

discipline that insures a smooth, compelling 

performance. 

He opened with "I'm Looking For A Kiss," 

from the Dolls' songbag. It's a strong opener, 

enhanced by the presence of a sharp quintet 

consisting of three guitars, a bass and drums 

that supply just the right amount of excitement 

without detracting from Johansen's delivery. 

It's a well -oiled act. The pace never slack- 

ened during the set, which ran more than an 

hour and included 14 songs, including three en- 

cores. The band is excellent, and features 

former Dolls' guitarist Syl Sylvain doubling on 

keyboards. 

Johansen followed with songs from the new 

album, which are in the same mold as his old 

ones, but less shrill. They are, for the most part, 

solid rockers with a timeless beat, a strong story 

line, and recognizable hooks. 

Slashing guitars and drums punctuate the 

lyrics and Johansen methodically acts out every 

nuance, milking the line for every ounce of 

laughter or meaning. This takes skill and he has 

it. He's more than a singer. He's an entertainer. 

Clothes are still important to his act, but they 

don't get in the way, they now enhance it. Jo- 

hansen was wearing a pink shawl -collared suit, 

patent leather pumps and a grey porkpie straw 

hat which he tilted back on his head, twirled, 

and sometimes placed on one of the musicians' 

heads. It all was marvelous fun. 

At one point Johansen worked the audience 

in front of the stage, demonstrating his ability to 

manipulate the crowd. "Frenchette" is another 

tune worthy of note. It's a rousing, witty rocker 

with a devastating sexual put -down inherent in 

the lyrics. And with Johansen's careful enuncia- 

tion, you actually hear the words. 

The encores were well- deserved, consisting of 

the Dolls' "Personality Crisis," followed by up- 

dated versions of the Supremes' "Love Child" 

and "Baby Love," proving that Johansen is at 

home with any song, as long as it's grounded in 

rock. DICK NUSSER 

TOM PETTY & 
HEARTBREAKERS 

DERRINGER 
CARILLO 

Palladium, New York 

It was almost like an old -time battle of the 

bands when Tom Petty, Derringer and Carillo 

clashed head -on before a less than capacity, but 

fully enthusiastic crowd at the Palladium July 

14. 

It was Carillo's birthday and he had his 

friends up in front. Derringer brought in some 

outside help with Ted Nugent making a brief ap- 

pearance. But the winner turned out to be the 

headliner, Tom Petty & the Heartbreakers. 

Petty, in his 90- minute set, played no -non- 

sense rock 'n' roll, its component parts stripped 

bare of all frills and pretensions. His music, 

while not really new wave, shares with the genre 

the sense of immediacy and potency missing 

from so much of commercial rock. 

Petty and the four other musicians who make 

up the Heartbreakers performed 15 songs in 

their set, combining new material with rock clas- 

sics. There is a country influence in Petty's mu- 

sic, but while most country rockers have gone 

mellow and sweet, Petty, as he showed with a 

biting rendition of the Byrds' "American Girl," 

remains raw and vibrant. 

Petty opened the show with some of his new 

material, including "When The Time Comes" 

-and "I Need To Know," then played some of the 

favorites from his first LP, including "Break- 

down" and "Strangers In The Night," before 

closing with such rock classics as "Don't Bring 

Me Down," "Route 66," and "Shout." 
With his long hair, black suit and red shirt, 

Petty was as commanding in appearance in his 

performance as he was in his music. Wielding 

his distinctive arrow -shaped guitar, he stalked 

the stage, never letting up the intensity he had 

established from the beginning. 

His performance made Derringer's old -time 

boogie rock almost pale in comparison. But Der- 

ringer displayed a fine sense of dynamics in his 

show, building up in energy as the set went on. 

With another lead guitarist in the band with 

him, Derringer was able to mount a strong 

double guitar attack that demonstrated not only 

his, but also the rest of the four -man band's in- 

strumental prowess. 

Derringer's hour -long performance got in 

gear with his version of "Lawyers, Guns And 

Money," and then built up in the 10 -song set to 

powerful versions of "Rock 'n' Roll Hootchie 

Koo," "You Really Got Me," and, for the encore, 

"Roll Over, Beethoven," where he was joined by 

a subdued and low- volume Ted Nugent. The au- 

dience wanted more but got only one encore. 

Opening the show was Carillo, a four -man At- 

lantic group led by vocalist Frank Carillo. The 

band played a short, 25- minute, six -song set 

featuring its brand of studied pop /rock. 
While not as energetic or exciting as either of 

the two acts that followed, Carillo worked hard 

to please with the songs "Love You Like The 

Fire" and "I Want To Live Again" standing out. 

ROMAN KOZAK 

PAUL FLEISHER 
AND FRIENDS 
Tramps, New York 

Fleisher is not a great saxophone player. He's 

not a great singer. But with enthusiasm and per- 

sonality he puts on a good show. 

In a seven -number, 40- minute set his quintet 

solidly entertained'an opening night audience 

July 26. Material leaned strongly to '50s r &b. 

His opening "Night Train" would have made 

Jimmy Forrest proud. 

For a change of pace midway through his per- 

formance he went into a stand -up comedy rou- 

tine about a cloud with a human heart. He told 

this mostly in French, but there was enough 

translation to get the point of the story across. 

Much of his material is in the novelty vein 

such as "Crazy Larry" and "La La People," in 

which he was augmented by two female backup 

vocalists. 

Fleisher also maintained a good rapport with 

guitarist Jim Miller, who played in a Jimi Hendrix 

style, frequently swapping musical phrases. 

Fleisher played both tenor and soprano 

saxes, but seemed most at home on the tenor. 

DOUG HALL 

Campus_ 
Agent Urges 

Promoters For 

College Dates 
By ED HARRISON 

LOS ANGELES -Alex Hodges, 
president of Macon's Paragon 
Agency, feels that colleges should 
utilize promoters due to lack of ex- 
perience on the part of ever chang- 
ing student activities directors. 

"As juniors and seniors graduate, 
the new people don't know how to 
stage shows," says Hodges. "1 think 
the best way for campuses to operate 
is to use promoters." 

Hodges sees the lack of experience 
by students opting to promote the 
show themselves as the main reason 
for big name acts not wanting to 
play campuses. "The students mean 
well and try hard, but they're not 
professional because of their lack of 
experience. They don't put on 
enough shows to know. 

"If a student is doing the show, it 
makes it morè difficult for me to feel 
comfortable. It's also more difficult 
for the group's manager to okay the 
date because he's afraid of last min- 
ute cancellations. I'd rather see a 
promoter do it unless the school has 
an established track record," states 
Hodges. 

One snafu that H odges frequently 
encounters when dealing with stu- 
dents is misunderstandings pertain- 
ing to the rider especially over tech- 
nical aspects. "Language and 
communication are more difficult," 
he says. "If it's done by the school, 
you really have to walk it through." 

Adds Hodges: "People in charge 
don't realize how complicated it is to 
do a show. They think a band comes 
in with a couple of amps and sets up. 
It's more like two or three trailer 
tractors coming. It's more precise 
work. More precise than military 
maneuvers" 

Hodges has no qualms about 
campus facilities, stating that many 
times a school's facilities are better 
than city -owned venues. "Schools 
overlook the value of the facilities 
they have and don't encourage pro- 
moters to rent them. It only denies 
them income from other activities." 

Yet despite Hodges' inclinations 
towards professional promoters, he 
is solidly behind college concerts. He 
feels that campus dates are more 
valuable in terms of their lasting ef- 
fect after the show. 

"With campuses, you have good 
audiences. Bands shouldn't over- 
look them." He says his clients will 
do more college dates this year, es- 
tablishing rapport with schools. 

Among Paragon's clients are the 
Marshall Tucker Band, Atlanta 
Rhythm Section, Sea Level, U.K. 
Squeeze, Cooper Brothers, Spanky 
Brown, NRBQ, Grinderswitch and 
others. 

The college circuit, he says, also 
has its financial rewards. "Colleges 
provide the band the opportunity to 
make the road significant for profit. 

In line with Paragon's campus ac- 
tivities is the hiring of John Huie to 
work specifically with colleges. Huie 
replaces Jeff Siroty. 

WUSF Ups Hours 
LOS ANGELES -WUSF -FM, 

broadcasting from the Univ. of 
South Florida, is extending its 
broadcasting hours to 20 a day effec- 
tive Aug. 1. This is an increase of two 
hours. Those hours will be filled 
with jazz and classical program- 
ming. WUSF is National Public Ra- 
dio's member station in the Tampa 
area. 
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Soul 
Sauce 

Image Fete 
Flops, Axed 
By NAACP 

By JEAN WILLIAMS 
LOS ANGELES -The NAACP's 

Image Awards have been discon- 
tinued. 

Following what turned into a dis- 
astrous affair, the 11th Annual Im- 
age Awards, held more than a 
month ago at Century Plaza Hotel 
here, the national board of the 
NAACP instructed the Beverly 
Hills /Hollywood chapter that the 
yearly event is discontinued until 
further notice. 

The Beverly Hills /Hollywood 
chapter is the creator of the awards. 
An executive of the NAACP termed 
the end of the awards "a blessing." 

The national board reportedly 
sent a letter to chapter president 
Maggie Hathaway stating, "At the 
July 5 meeting of the committee on 
branches after a presentation by Im- 
age Awards chairpersons the Rev. 
Charles Smith, Geraldine Green 
and attorney Charles Johnson with 
Dia St. Lamont and Alice Wilson, 
the committee on branches voted to 
recommend to the national board 
that the Beverly Hills /Hollywood 
branch be notified that the NAACP 

G 
Image Awards be discontinued until 
further notice." 

a The recommendation was voted 
m on and adopted at the 69th annual 
-1 NAACP convention in Portland, 
m Ore., the following day. 

The Image Awards have been the 
topic of much debate over the way 
they have been handled. The awards 

ci were designed by the branch to 
honor those in the entertainment in- 

(p dustry who have contributed to the 
progress of blacks. 

5 Althea Simmons, associate direc- 
tor of branch & field services in clos- 
ing down the Image Awards oper- 
ation said, "You are directed to 
discontinue any and all activities 
connected with the Image Awards 
program, effective immediately." 

Certain members of the Beverly 
Hills /Hollywood branch feel the na- 
tional body has no jurisdiction over 
the Image Awards since it was 
created by the local chapter and is a 
separate entity. 

On the other hand, some members 
of the national board feel there's no 
such thing as a separate entity when 
the name of the NAACP is attached. 

* * * 
Aida Chapman, with "Soul 

Train" for the past four years, has 
pulled away from the organization 
to package her own syndicated tele- 
vision show. The show will be 
geared to women. 

Chapman was executive in charge 
of productions and operations man- 
ager of Don Cornelius Productions 
in addition to being talent coordina- 
tor of the "Soul Train" tv show. 

* * * 

Spring Records execs Julie Rifkin, 
Roy Rifkin and Bill Spitalsky are in 
L.A. to work on the production of a 
b- minute promotional film to pub- 
licize Millie Jackson's new show 
"Get It Outcha' System," which is 
also the title of her new LP. 

While on the Coast, the trio is lin- 
ing up tv stints for the fall for other 
Spring acts Joe Simon and the Fat- 
back Band. 

* * * 

Elektra /Asylum's Lee Oskar has a 
line of harmonicas named for him in 
Japan. The instrument is being 

(Continued on page 61) 
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*STAR Performer- singles registering great. 
slat proportionate upward progress the west 

TITLE, ARTIST 
(Writer), Label & Number (Dist. Label) (Publisher, Licensee) 

3 
,t2 

3 Y 2 
4-+ 
g TITLE ARTIST 

(Writer), Label & Number (Dist. Label) (Publisher, Licensee) 

THREE TIMES A LADY - Commodores 
(L. Richie), Motown 79021 
(Jobete /Commodores, ASCAP) 

BOOGIE OOGIE OOGIE-A Taste Of Honey 
(J. Johnson, P. Kibble), Capitol 4565 
(Conducive /On Time, BMI) 

YOU AND I -Rick James 
(R. James), Gordy 7156 (Motown) 
(Jabote, ASCAP) 

CLOSE THE DOOR -Teddy Pendergrass 
(K. Gamble, L. Huff), Philadelphia International 
3648 (CBS) (Mighty Three, BMI) 

STUFF LIKE THAT - Quincy Jones 
(Q. Jones, N. Ashford, V. Simpson, E. Gale, S. 

Gadd, R. Tee, R. MacDonald), R&M 2043 (Yellow 
Brick /Nick-O -Val, ASCAP) 

SHAKE AND DANCE -Con Funk Shun 
(M. Cooper), Mercury 74008 (Valle-Joe, BMI) 

GET OFF -Foxy 
(C. Driggs, I. Ledesma), Dash 5046 (TK) (Shedyn/ 
Lindsay Anne, BMI) 

LAST DANCE -Donna Summer 
(P. labara), Casablanca 926 (Primus /Olga, BMI) 

SHAME - Evelyn Champagne King 
(J. H. Fitch, R. Cross), RCA 11122 
(Dunbar /Mills & Mills, BMI) 

I LIKE GIRLS - Fatback Band 
(B. Curtis), Spring 181 (Polydor) (Clita, BMI) 

RUNAWAY LOVE -Linda Clifford 
(G. Askey), Curlom 0138 (Andrask /Gemigo, BMI) 

YOU'RE ALL I NEED TO 

GET BY- Johnny Mathis & Destece Williams 
(N. Ashford, V. Simpson), Columbia 310772 
(Jobete, ASCAP) 

GOT TO GET YOU INTO MY 

LIFE- Earth, Wind & Fire 

O. Lennon, P. McCartney), Columbia 2310786 
(MaClean, BMI) 

HOLDING ON- L.T.D. 
(J. Osborne. J.L. McGhee), A &M 2057 (Almo/ 
McRouscod, ASCAP /Irving, McDonshov, BMI) 

TAKE ME I'M YOURS- Michael Henderson 
(M. Henderson) Buddah 597 (Arista) 
(Electrocord, ASCAP) 

GROOVE WITH YOU -sley Brothers 
(E. Isley, M. Isley, C. Jasper, R. Isley, O. Isley, R. 

Islet'), T.Neck 2277 (Epic) (Bovina, ASCAP) 

VICTIM -Candi Staten 
(D. Crawford), Warner Bros. 8582 (Daann, ASCAP) 

MY RADIO SURE SOUNDS GOOD TO 

ME- Graham Central Station 
(L. Graham Jr., Benny Golson), Warner Bros. 8602 
(Nineteen Eighty Foe, BMI) 

SUN IS HERE -Sun 
(B. Byrd, K. Yancey), Capitol 4587 (Glenwood/ 
Dentente. ASCAP) 

NEVER MAKE A MOVE 

TOO SOON -B.B. King 
(S. Hooper, W. Jennings). ABC 12380 (Irving/ Four 
Knights, BMI) 

BABY I NEED YOUR LOVE 
TODAY -Sweet Thunder 
(Buie, Newberry, James), Fantasy /WMOT 826 
(Wimot, BMI) 

IF YOU WANNA DO A DANCE ALL 

NIGHT - Spinners 
(T. Bell, T. Bell, C. James, L.M. Bell), Atlantic 3493 
(Mighty Three, BMI) 

YOUNGBLOOD -War 
(A. Brown, Dickerson, Jordan, Miller, Oscar, Scott, 
Goldstein), United Artists 1213 (Far Out, ASCAP) 

IF YOU'RE READY - Enchantment 
(M. Stokes, V. Lanier), Roadshow 1212 (United 
Mists) (Desert Moon /Willow Gin, BMI /Desert-Rain/ 
Sky Tower, ASCAP) 

DON'T PITY ME -Faith, Hope & Charity 
(V. McCoy), 20th Century 2370 (Van McCoy /Warner 
Tamerlane, BMI) 

THE SPANK -James Brown 
O. Brown, C. Sherrelq, Polydor 14487 (Dynatone/ 
Belinda /Unichappell, BMI) 

STOP YOUR WEEPING - Dramatics 
(L. Reynolds), ABC 12372 (Groovesville, BMI) 

ANNIE MAE- Natalie Cole 
(N. Cole), Capitol 4572 (Cole-Arama, BMI) 

FEEL THE FIRE -peabo Bryson 
(P. Bryson), Capitol 4573 (Warner Tamerlane, BMI) 

YOU- McCarys 
ISLA. McCrary), Portrait 670014 
(CBS) (Island, BMI) 

USE TA BE MY GIRL -The O'Jays 
(K. Gamble, L Huff), Philadelphia International 
83642 (CBS) (Mighty Tree, BMI) 

SMILE - Emotions 
(M. White, A. McKay), Columbia 
310791 (Saggifire. BMI) 

MISS YOU - Rolling Stones 
(lagger/Richards). Rolling Stones 19307 (Atlantic) 
(Colgems, BM!) 
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STELLAR FUNK -Slave 
(S. Washington, M. Adams, D. Webster, A. Arrington, 
M. Hicks), Cotillion 44238 (Atlantic) (Spurtree/ 
Cotillion, BMI) 

LOVE TO SEE YOU SMILE -Bobby Bland 
(D. Ervin, K. Pierce), ABC 12360 (Alvert, BMI) 

THANK GOD IT'S FRIDAY -Love & Kisses 
(A. Costandinos), Casablanca 925 (Cafe Americana/ 
Oip Fefee. ASCAP) 

CAN'T GIVE UP A GOOD 
THING -Soul Children 
(1. Shamwell). Stax 3206 (Fantasy) 
(Groovesville. BMI) 

FIRST IMPRESSIONS - Stylistics 
(B. Weinstein, B. Hart), Mercury 74006 (Teddy 
Randazzo, BMI) 

YOU KNOW YOU WANNA' BE 

LOVED -Keith Barrow 
(Stokes /Matlock), Columbia 310722 
(Willow Girl, BMI) 

LET'S GO ALL THE WAY - whispers 
(M. Ragin, R. Burke, A. Vosey, J. Brown), Solar 
11246 (RCA) (Free Delivery, ASCAP /Wah Watson/ 
Joseph 8 Art, BMI) 

THIS IS YOUR LIFE - Norman Connors 
(1. Webb), Arista 0343 (lobate, ASCAP) 

I DONT KNOW WHAT 

I'D DO -Sweet Cream 
(R. Barnes, V. Hall), Shady Brook 451004 (Bach-To- 
Rock Roll /Wig Out /Son Mike, BMI) 

WHAT YOU WAITIN' FOR - Stargard 
(N. Whitfield), MCA 40932 (Warner-Tamerlane /May 
12th, BMI) 

LOVE BROUGHT ME BACK -D.J. Rogers 
(D.1. Rogers), Columbia 310754 (Circle R. ASCAP) 

CASTLES OF SAND- Jermaine Jackson 
(McGbuy). Motown 1441 (Jobete, ASCAP) 

SATURDAY -Norma jean Wright 
(B. Edward, N. Rodgers, B. Carter), Bearsville 0326 
(Warner Bros.) (Chic, BMI) 

SHADOW DANCING -Andy Gibb 
(B.R.M.A_ Gibb), RSO 893 (Stigwood. ASCAP) 

SUPER WOMAN -Dells 
(N. Wilkes), ABC 12386 (Sassy Maude. BMI) 

THE GROOVE LINE -Heatwave 
(R. Temperton), Epic 850524 
(Almo /Tincabell, ASCAP) 

DUKEY STICK - George Duke 
(G. Duke), Epic 850531 (Mycenae, ASCAP) 

GOOD BAD Si FUNKY - Shotgun 
(T. Steels, I.W. Talbert, E. Lattimore, L. Austin, G. 

Ingram, W. Gentry, R. Resch), ABC 12363 (Goblet/ 
Rock /ABC /Dunhill, BMI) 

HOLLYWOOD SQUARES- 
Booby's Rubber Band 
(W. Collins. G. Clinton, F Waddy), Wamer Bros. 
8575 (Rubber Band, BMI) 

DANCE - Sylvester 
(Robinson & Orsborn), Fantasy 827 (Jobete, ASCAP) 

BY WAY OF LOVE'S 
EXPRESS -Ashford & Simpson 
(N. Ashford & V. Simpson), Warner Bros. 8511 
(Nick- O.Val, ASCAP) 

FUNK -O- NOTS -ohio Players 
(W. Beck, 1. Williams, J. Jones, M. Pierce, R. 

Middlebrooks, C. Satchell, L. Bonner), Mercury 
74014 (Play One /Unichappell, BMI) 

MORE THAN JUST A JOY -oetha Franklin 
(C. Mayfield). Atlantic 3495 (Mayfield, BMI) 

ONE ON ONE -Prince Philip Mitchell 
(P.P. Mitchell), Atlantic 3480 (Hot Stuff, BMI) 

GET TO ME- Luther Ingram 
(J. Baylor), KoKo 731 (Klondike. BMI) 

LADY BLUE - George Benson 
(L. Russell), Warner Bros. 8604 (Teddy Jack, BMI) 

BRANDY- o'Jays 
(1. B. Jefferson, C.B. Simons), Philadelphia 
International 3652 (CBS) (Mighty Three, BMI) 

IT'S OVER -cameo 
(N. Leflenant. T. Jenkins, L. Blackmon), Chocolate 
City 014 (Casablanca) (Better Days, BMI) 

READY OR NOT- Deborah Washington 
(Dilena, Keller), Ariola 7700 (United Mists, ASCAP) 

I'M IN LOVE -Rose Royce 
(N. Whitfield), Whitfield 8629 (Warner Bros.) (May 
Twelfth /Warner Tamerlane, BMI) 

BLUE LOVE -Rufus Featuring Chaim Khan 
(R. Calhoun, D. Wolinski(, ABC 12390 
(High Seas, BMI) 

EVERYBODY HAS A DREAM - Manhattans 
(B. Joel), Columbia 310766 
(Higher /Ripparthur, ASCAP) 

SOFT AND WET -Prince 
(Prince 8 Moon). Warner Bros. 8619 (Prince, BMI) 

IT'S BETTER THAN GOOD 
TIME -Gladys Knight & The Pips 

(1 MacAuley), Buddah 598 (Arista) (MacAuley/ 
Alamo, ASCAP) 

CAN'T HELP BUT SAY -Tyrone Davis 
(L. Graham), Columbia 310773 
(Contend, Tyronza, BMI) 
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THINK IT OVER -Cssy Houston 
(C. Houston; A. Fields, M. Zager), Private Stock 204 
(Sumac, BMI) 

THERE'LL NEVER BE- switch 
(B. Debarge), Gordy 7159 (Motown) 
(Jobete, ASCAP) 

I.O.U. -les Simon 
(N. Harris, R. Tyson, J. Simon), Spring 184 
(Polydor) (Ensign /Sis Strings /Dajoye /Possie, BMI) 

LETS START THE 
DANCE- Hamgton Bohannon 
(H. Bohannon), Mercury 74105 (Phonodisc) 
(Bohannon Phase II, ASCAP) 

OUR LOVE WILL SURVIVE-Memphis Horns 
(1. Mitchell, E. Floyd, R. Kirk, S. Floyd), RCA 11309 
(Memphis Five /Six Continents /Knock Wood, BM!) 

YOU GOT ME RUNNING -Lenny Williams 
(C. Drayton, J. Wieder), ABC 12381 (Trac, BMI) 

CHEEK TO CHEEK -Kay Gees 
(M. Cheek, K. Gees, C. Cheek), De-Lite 906 
(Phonodisc) (Delightful /Humanity, BMI) 

SLOW DANCE - Stanley Clarke 
(S. Clarke), Nemperor 8 -7518 (CBS) (Clarke, BMI) 

CHANGE OF PACE - Brotherhood 
(D. White). MCA 40916 (Doctor Rock, BMI) 

I DIDN'T TAKE YOUR MAN -Ann Peebles 
(E. Randle, P. Barnes). Hi 78518 
(Cream) (lec, BMI) 

THE BEST OF STRANGERS - 
Eddie Kendricks 
(T. Macaulay, K. Petger), Arista 346 
(Almo /Macaulay, ASCAP) 

SEASONS FOR GIRLS- Trammps 
Cl. Akins, 1. Bellmon, B. Turner), Atlantic 3460 
(Golden Fleece /Writers Music, BMI) 

WHISTLE BUMP- Deodato 
(E. Deodato), Warner Bros. 8606 (Kenya, ASCAP) 

ALL AMERICAN FUNKATHON -wgli Hutch 
(N. Whitfield, W. Hutch), Whittield 8615 (Warner 
Bros.) (May Twelfth /Warner Tamerlane, 
BMI /Jobete. ASCAP) 

WORDS DON'T SAY 

ENOUGH -7th Wonder 
(B. Wyrick, M. Adamson), Parachute 510 (Jobete, 
ACAP /Stone Diamond /Song Tailors, BMI) 

GREASE- Franks Valí 
(B. Gibb). RSO 897 (Stigwood, BMI) 

I THOUGHT IT WAS YOU - Hertie Hancock 
(H. Hancock, J. Cohen, M. Ragin), Columbia 
3.10781 (Hancock /Wah Watson, BMI) 

STANDUP - Atlantic Starr 
(W.I. Lewis), A &M 2065 
(Almo /Newban /Audio, ASCAP) 

HONEY I'M RICH -Raydv 
(R. Parker Jr., T. Johnson), Arista 
0353 (Raydiola, ASCAP) 

UTTLE GIRLS -Patti LaBelle 
(A. Willis), Epic 850583 (CBS) (Irving, BMI) 

GUESS WHO'S BACK IN 

TOWN- Heaven & Earth 
(L. Hanks, R. Massey), Mercury 74013 
(Jahmilla, ASCAP) 

YOU WERE MEANT FOR 

ME -Donny Hathaway 
(W. Peterkin), Atco 7092 (Atlantic) 
(Kuumba, ASCAP) 

HOT STUFF -Wayne Henderson 
(W. Henderson), Polydor 14485 (Phonodisc) 
(Relaxed, BMI) 

HOT SHOT -Karen Young 
(K. Borusiewicz, A. Kahn), West End 
1211 (Scully, ASCAP) 

JUST FUNNIN' -Mtume 
(1. Mtume, H. King, R. Lucas). Epic 850558 (CBS) 
(Scarab /Onsign, BMI) 

USE TA BE MY GUY- M.FS.B. 
(K. Gamble, L. Huff), Philadelphia International 
3650 (CBS) (Mighty Three, BMI) 

I LOVE THE WAY YOU LOVE -Gioie Lynn 
(B. Spears, R. Joyce), ABC 12386 (Groovesville/ 
Razzie, BMI) 

PLATO'S RETREAT -Joe Thomas 
(J. Thomas, B Baker), LRC 94 (TK) 
(AKagood, ASCAP) 

SHAKE YOUR BODY -Gary Bartz 
(G. Bartz), Capitol 4600 (Gary Bartz, BMI) 

I'M GONNA NEED THIS 

LOVE - Natalie Cale 

(T. Life, J. Freeman). Millennium 611 (Casablanca) 
(Mills & Mills /Stone Diamond, BMI) 

CELEBRATE -Brass Construction 
(R. Muller), United Artists 1204 (Desert Rain /Big 
Boro, ASCAP) 

DO IT WITH FEELING - Michael lager 
& The Moon Band Featuring Peabo Bryson 
(P Davis, M. Zager), Bang 737 
(Web IV /Sumac, BMI) 
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General News 
JACKSON, YANCY RIDE SUCCESS WAVE 

Jay's Enterprises Expanding 
To L.A., Adding New Artists 

LOS ANGELES -Now that Nat- 
alie Cole is firmly established in the 
music industry, her producers 
Charles "Chuck" Jackson and Mar- 
vin Yancy (also her husband) are 
setting about developing other new 
talents. 

The duo, with the firm Jay's En- 
terprises in Chicago, is expanding 
with a second office here, according 
to Jackson. 

He explains the company is work- 
ing with Lace, a female trio, and 
Gary Glenn & Complex, a self -con- 
tained act. 

And Melvin Britt has joined the 
company as talent scout. "We're also 
bring on 'new writers and produc- 
ers, " says Jackson. 

He notes that with Yancy, he is 
also developing potential writers 
and producers. "Now that I am also 
recording and will be on the road at 
times, I want to know that there are 
producers and writers who can do 
the job when we're not there. 

"At the same time, while they 
have their own ideas, which we wel- 
come, we can show them the way we 
want production handled and how 
to tailor a song to an artist." 

Jackson, who now spends most of 
his time on the West Coast, says he 
has formed a record company under 
Jay's Enterprises and will go into a 
label deal shortly. 

He points out that now that he 
and Yancy have written the bulk of 
Natalie's next LP, he is in a position 
to move onto other things, including 
putting together a stage act of his 
own. 

Soul 
Sauce 

Continued from page 60 

made by Tombo Harmonicas and 
marketed in Japan. 

When Oskar returned to the U.S., 
he was carrying a five -foot harmon- 
ica, a quarter -inch harmonica and 
three suitcases of regular harmoni- 
cas. ... Another Elektra artist, Dee 
Dee Bridgewater, has expanded her 
career to include films. She has ac- 
cepted a role in "The Fish That 
Saved Pittsburgh." Bridgewater won 
a Tony Award for her role in the 
Broadway musical "The Wiz." ... 
"Funcking Up My Life" is the title 
of Donald Byrd's upcoming E/A 
LP. 

* * * 

Cab Calloway had a bangup time 
when he returned to his home town 
of Baltimore. The Hi -De -Ho man, 
backed by the Madison Street Six, 
led a crowd of about 300 who were 
on hand to welcome him, with a 
round of Hi- De -Hos. 

Calloway, who has been in the in- 
dustry 50 years, was the recipient of 
a proclamation declaring July "Wel- 
come Home Cab Month" in honor 
of his contribution to the country's 
musical heritage. 

The presentation was held in 
Hopkins Plaza, outside the Mechan- 
ics Theatre, where Cab opened a 
week -long run in "Bubbling Brown 
Sugar" 

* * * 
Cecil Hale, national director of al- 

bum promotion for Phonogram/ 
Mercury, is now Dr. Hale. Cecil 
picked up his PhD in communi- 

By JEAN WILLIAMS 

BACKSTAGE PARTY -Far Out Productions' Jerry Goldstein, left, and Ray 
Parker Jr., right, meet backstage at the Rod McGrew Scholarship Fund Din- 
ner in Los Angeles. Joining in the fun are Eloise Laws, McGrew and Stevie 

Wonder. 

Jackson, recently signed as an art- 
ist on Capitol has a new LP, "Pas- 
sionate Breezes." "I have been writ- 
ing and producing a long time but 
you can get stale if you don't get out 
there with the people. 

"In addition to this LP being a 
method by which I can express my- 
self, by touring I will get a chance to 
talk to a lot of people. 

"This will give me a fresh and new 
perspective in terms of writing tunes. 
Because of my particular type of 
singing style (he's basically a balla- 
deer) I believe I can get close to an 
audience. 

"It's strange how many things 
people will tell you when they feel 
close to you. This is what I'm looking 
forward to on the road." 

Jackson's stage act includes three 
background singers: Sylvia Cox, 
formerly with Roy Ayers; Judy 
Jones, ex -"Soul Train" member and 
Melvin Britt. 

Old Songs For 
A New Musical 

NEW YORK -"Broadway Soul 
At Lincoln Center;" a new musical 
revue featuring top production 
numbers and acclaimed songs from 
past Broadway musicals, will pre- 
miere Aug. 28 as the feature presen- 
tation of Lincoln Center's "Out Of 
Doors" festival. 

The show will feature songs from 
"Porgy & Bess," "Bubbling Brown 
Sugar," "Guys & Dolls," "Purple," 
"Don't Bother Me, I Can't Cope," 
and "Your Arms Too Short To Box 
With God." There will also be two 
new numbers by Marvin Hamlisch 
and Peter Link. 

The show, with a cast of 40, is a 
non -profit community program and 
is free to the public. It will be per- 
formed at the 3,000 -seat Guggen- 
heim Bandshell on the grounds of 
Lincoln Center. 

Mercury Promotion: Trips To Paris 
CHICAGO - Phonogram/Mer- 

cury will sponsor several expense - 
paid trips for couples to Paris to pro- 
mote exposure of the new Ohio Play- 
ers album on black radio. 

Bill Haywood, head of Phono - 
gram's black marketing effort, says 
the European travel incentive -with 
$500 pin money in the package -is 
unique in radio contest promotions 
of black acts. He notes stations in 
Los Angeles, Atlanta, and Chicago 
are involved, with one or two other 
markets being explored. 

Haywood says stations elsewhere 
will run the contest with cosmetics 

kits from Johnson Products and 
beauty parlor visits as prizes. 

New Ohio Players effort is titled 
"Jass -Ay- Lay- Dee" -the Players' 
spelling of "Jazzy Lady" -and the 
contest involves submission of 
photos representing listeners' ideas 
of what a `jazzy lady" really is. 

According to Haywood the femi- 
nine slant is only incidental to the 
promotion, with the album targeted 
to neither sex in particular. Stations 
will pick the winners, he notes. 

Why Paris? Responds Haywood: 
"That's where a jazzy lady would 
like to go, I would think." 

cations and marketing from Union 
Graduate School in Chicago on July 
24. 

The name tag on Cecil's door will 
now reflect his new status. Hale was 
president of NATRA and an an- 
nouncer for seven years at WVON in 
Chicago prior to his joining the 
Polygram Group. 

* * * 
The Ampex Golden Reel award 

winners and their charities have 
been announced. Among the seven 
top recording acts are: Brick for 

"Good High," with winnings going 
to Atlanta Black United Fund/ 
United Negro College Fund; Brass 
Construction (Jeff Lane Scholarship 
Fund) for "Brass Construction III;" 
Chuck Mangione (Bill Givens 
Multi -Media Center -St. John Fisher 
College) for "Feels So Good;" and 
Millie Jackson (Negro College 
Fund) for "Feelin' Bitchy." One 
thousand dollars went to each char- 
ity. * * * 

Remember.... we're in communi- 
cations, so let's communicate. 

É 
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LIFE IS A SONG WORTH 

SINGING 
Teddy Pendergrass, P I R 

JZ 35095 (CBS) 

NATURAL HIGH 
Commodores. Motown M 790 

A TASTE OF HONEY 
A Taste Of Honey, 

Capitol ST 11754 

TOGETHERNESS 
L.T.D., A &M SP 4705 

COME GET IT 
Rick James & the Stone Cdy Band, 

Gordy G7-981 

SOUNDS 
Quincy Jones, MM SP 4685 

SO FULL OF LOVE 
°'lays, P.I.R. 1Z35355 

SHOWDOWN 
Isley Bros., T -Neck 11 34930 (CBS) 

NATALIE COLE ... LIVE 
Natalie Cole, Capitol SKBL 11709 

BETTY WRIGHT LIVE 
Betty Wright, Alston 

ALST 4408 (T.K.) 

CENTRAL HEATING 
Heatwave. Epic JE 35260 

SMOOTH TALK 
Evelyn "Champagne" King. 

RCA APLI 2466 

IF MY FRIENDS COULD 

SEE ME NOW 
Linda Clifford, Curtom COK 5021 

(Warner Bros.) 

GET IT OUTCHA SYSTEM 
Millie Jackson, Spring 

SP 16719 (Polydor) 

LOVE SHINE 
Con Funk Shun, Mercury SRM -1- 

3725 (Phonodisc) 

THAT'S WHAT FRIENDS 
ARE FOR 
Johnny Mathis & Deniece Williams. 

Columbia IC 35435 

REACHING FOR THE SKY 
Peabo Bryson, Capitol ST 11729 

IN THE NIGHT TIME 
Michael Henderson, Buddah BDS 

5712 (Arista) 

Brothers 

BLAM 
Johnson. ACM SP 4714 

GET OFF 
Foxy. Dash 30005 (TK) 

DON'T LET GO 
George Duke, Epic JE 35366 (CBS) 

SATURDAY NIGHT FEVER 
Various Artists. RSO RS -2-4001 

THANK GOD IT'S FRIDAY 
Soundtrack, Casablanca NBLP 7099 

SHADOW DANCING 
Andy Gibb, RSO RS I 3034 

FANTASY LOVE AFFAIR 
Peter Brown, Drive 104 (TK) 

DO WHAT YOU 

WANNA DO 
Dramatics, ABC M 1072 

MY RADIO SURE SOUNDS 
GOOD TO ME 
Larry Graham & Graham Central 

Station, Warner Bros. BSK 3175 

HEADLIGHTS 
Whispers, Solar BXL1 2274 (RCA) 

THIS IS YOUR LIFE 
Norman Connors, Arista AB 4177 

WEEKEND IN L.A. 
George Benson. 

Warner Bros. 2W83)39 
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IMAGES 
Crusaders, Blue Thumb 

BA 6030 (MC) 

SUNLIGHT 
Herbie Hancock. Columbia 

JC 34907 

SUNBURN 
Sun. Capitol ST1)723 

FIRED UP 'N' KICKIN 
Fatback Band, Spring 

16718 (Polydor) 

SPARK OF LOVE 
Lenny Williams, ABC M1073 

MIDNIGHT BELIEVER 
B.B. King, ABC AA 1061 

DANCE ACROSS THE 

FLOOR 
Jimmy "Bo" Horne, Sunshine 

Sound 1801 (T.K.) 

MACHO MAN 
Village People, 

Casablanca NBLP 7096 

COME FLY WITH ME 
Bobby Bland. ABC AA 1075 

JAM /1980's 
James Brown, Polydor P016140 

THANKFUL 
Natalie Cole, Capitol SW 11708 

FREESTYLE 
Bobbi Humphrey, Epic 

JE 35338 (CBS) 

SWEET THUNDER 
Sweet Thunder. Fantasy 1 °54, 

IN FASHION 
Stylistics, Mercury SRM-l3721 
(Phonodisc) 

STEP II 
Sylvester. Fantasy F9556 

STEPPIN' OUT 
High Inergy, Gordy 67982 (Motown) 

SUMMERTIME GROOVE 
Hamilton Bohannon, Mercury SRM- 

13728 (Phonodisc) 

HOUSE OF LOVE 
Candi Staton, Warner Bros. 

BSK 3207 

49 .4 FOR YOU 
Prince. Wamer Bros. BSK 3150 

YOUNGBLOOD 
War. United Artists UA LA -904 
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PLAYER OF THE YEAR 
Bootsÿs Rubber Band. Warner 

Bros. BSK 3093 

STREET PLAYER 
Rufus /Chaka Khan. ABC M 1049 

YOU LIGHT UP MY LIFE 
Johnny Mathis, Columbia JC 25259 

SOME GIRLS 
Rolling Stones, Rolling Stone COC 

39108 (Atlantic) 

LOVE BREEZE 
Smokey Robinson. Tamia 

T-359 (Motown) 

DREAM WORLD 
Crown Heights Affair, De-lito DSR 

9506 (Phonodisc) 

FAME 
Grace Jones, Island ILPS 9525 

(Wamer Bros.) 

RAYDIO 
Raydio, Arista AB 4163 

VINTAGE "78" 
Eddie Kendricks, Arista AB -4170 

ALL 'N ALL 
Earth, Wind & Fire, Columbia 

IC 34905 
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Discos 

Billboard photo by Paul Henning 
FESTIVAL BASH -WNOV, Milwaukee, spins music for dancing at the recent 
Summerfest where disco sounds added a lilt to the station's remote broadcast 

activities. 

Adults Protest 
Moppets' Disco 

PHILADELPHIA -The "Satur- 
day Night Fever" may be gung -ho 
with the town's adult population. 
But it will be no -go to give the 
youngsters a regular disco of their 
own if the objections of the adults in 
the Lawndale section of the city pre- 
vail. 

Nearly 3,000 signatures have been 
collected on petitions opposing turn- 
ing the closed Abbey Stagedoor 
Theatre into a teenage disco. Ken 
Klinger and Paul Reed, who have 
set up Feet Productions, Inc., with 
some 10 other stockholders, loosed a 
furor in the area when they an- 
nounced plans for the disco. 

i 

meter 
Has it All 
meter 

the 
Disco 

Source 
meter 
Has it All 
meter 

the 
Disco 

Source 
meter 
light and sound company 
Send $1 for your copy of 
Our New Color Catalog 
Hammond Industries Inc. 

155 Michael Dr Syosset, NY 
(516)364 -1900 

Exhibition By 

British Firm 

For Jockeys 
By NICK ROBERTSHAW 

LONDON -Britain's best -known 
disco. equipment company, Roger 
Squire Ltd., is mounting a new na- 
tional exhibition designed specially 
for deejays. 

Called the London Disco Fair, the 
show will debut Sept. 10, 1 I and 12 
in the Global Village entertainment 
center and is intended to become an 
annual event. 

In previous years Roger Squire 
Ltd. has been a prominent exhibitor 
at the trade shows organized by the 
British Assn. of Discotheque Equip- 
ment Manufacturers. Recently, 
however, there have been disagree- 
ments between the two, based on the 
fact that Roger Squire is not only a 
manufacturer but also a wholesaler 
and retailer of other companies' 
product. 

In consequence, the equipment 
manufacturers group has barred 
Roger Squire from showing its 
whole range of products. The firm 
will not be attending the manufac- 
turers event this year, and specula- 
tion that the London Disco Fair has 
been designed as a rebuff is 
strengthened by the coincidence of 
dates: the manufacturers show 
being scheduled for Sept. 12, 13 and 
14. 

However, joint organizer Nigel 
Morris stressed that the dates chosen 
were the only ones available. "Next 
year we won't go anywhere near the 
equipment manufacturers dates. We 
are not interested in politics; we just 
want to get on with business. 

Bookings for the 18 stands ini- 
tially made available have been so 
heavy an extension on another floor 
is planned. Roger Squire itself is 
maintaining a low profile with two 
small stands. 

BOOGIES EVERY NIGHT 

77- Year -Old Widow 
Champ Disco Buff? 

By ROBERT FORD JR. 

NEW YORK -Are you getting a 
bit on in years? Has your life become 
one endless stream of warm milk 
and high -fiber cereal? Well if you're 
looking for something to liven up 
those golden years you might con- 
sider following the lead of Sally 
Lippman of Manhattan. 

The 77- year -old widow is finding 
fun, fame, and even a little fortune 
by spending most of her evenings - 

dancing her way through this city's 
best known discos. 

Lippman started going to discos 
less than a year ago when a young 
male friend suggested that she join 
him for a night at Studio 54. Armed 
with sunglasses to protect her eyes 
from the glaring lights and cotton to 
protect her ears from the noise, 
Lippman reluctantly set out for the 
infamous Manhattan night spot. 

Unfortunately Lippman's escort 
was not known by the club's notor- 
iously selective bouncers and the 
pair was forced to wait outside the 
club for three hours. 

The couple was finally admitted 
when the disco's owner, Steve Ru- 
bell, spotted the widow's 4 foot 10 
inch frame huddled amongst the 
crowd. Rubell invited Lippman in 
personally and encouraged her to re- 
turn as often as she liked. 

Once inside Lippman became 
hooked. "The beat got me," says 
Lippman. "It had a hypnotic effect 
on me." 

From that day on Sally Lippman's 
life has not been the same. She 
started going to Studio 54 twice a 
week but it was not long before she 
became an every night visitor to Ru- 
bell's celebrity hangout. 

The retired lawyer has become 
known as "Disco Sally" and is now a 
celebrity herself. She has already 
made a number of television ap- 
pearances and now receives almost 
constant attention from reporters 
and photographers. 

Disco Sally's home life has 
changed too as she now lives with a 
26- year -old Greek national whom 

she is planning to marry. Like most 
of her new -found friends Lippman 
met her roomate at a disco. 

On a typical night Disco Sally says 
she visits several clubs and some- 
times stays out till the next morning. 
Though she now frequents many 
clubs Lippman still likes Studio 54 
the best. According to Disco Sally, 
"There is no other club in the city 
that has as many things going for it 
as Studio 54." 

Swingin' Sal: Sally Lippman, the 77- 
year-old wonder of Manhattan dis- 
cos, and a habitue of Studio 54, 
spins her brand of disco magic. 
Disco Sally as she is known, loves 
dancing and young men. She plans 

on marrying one soon. 

Though she spent much of her 
younger life playing mah jong and 
bridge, Lippman has had little 
trouble adjusting to the flashy mor- 
ally adventurous New York disco 
life style. 

"The kids who go to discos are 
nice and if they want to fool around 
on the dance floor with each other or 
disrobe I think it's all right if they 
don't bother anybody," declares 
Disco Sally. 

Sally Lippman has one piece of 
advice for the world, "Everyone 
should go to discos and there will be 
no more wars," states the geriatric 
terpsichorean. 

HEAVY CUSTOM SOUND 

Disco Retailer Grows 
Continued from page 40 

"About 50% of my business is 
from mobile deejays," declares Ços- 
cia, who formerly worked as a spin- 
ner. The Snake Lite is a popular item 
with those customers, he adds. 

Coscia sees his firm as providing 
everything the disco needs to start 
dancing. He also is a consultant on 
the sound installations and has a 

DISCO IMPORTS 12 "- LP's -7" 
France -Germany -Italy -England- Canada 

DJ DISCOUNTS! 
C We offer DJ's a special discount. 

Contact us for details and our 

W complete catalog of domestic 
and imported disco records. 

55 W. 42nd St. Si 
NY 10036 NOW AVAILABLE: 

222/350 -4880 
/221.8988 LP's imp -Sluggers; Slang; 

Fire, Panama; Out of the 
lot m As.. Shadow, Carolyne Ber - 
NY, NY 10001 nier; Max, Max Berlin; 
212/279 -9889 

28agercharge s 
BankAmericard 

Dreamin'; Five Letters; 

UUCCCIDs 
SINGLES 1929 -1978 
Originals 8 Reissues -Over 10,000 titles in stock 
Send $1.25 for catalog, deductible against 1st order 
We Ship UPS Within 24 Hours of Receipt of Order 

dom -You Send Me, Roy Ayers; 
Need to Know, Finished Touch; 
Love You Madly Orch.; Taste of 
Sun, Dennis Coffey; I Get Around. 
Good Vibrations; Beautiful Band. 
12" imp- Dancer Dance, Pussy- 
foot; Fire Down Below, Tina 
Charles; Argentina Forever, Pa- 
cific Blue; Doin' the Best, Bettye 
Lavette. 
Promo copy of Foxy for mail 
order DJ's only. Leslie O'Hara 
and Pado & Co. (Cerrone Prods) 
avail at whisle for RETAIL ONLY. 

lighting designer associated with the 
firm. 

"We sell a lot of equipment out of 
state," the owner reveals, "and we 
also intend to put out a catalog 
shortly." 

It's difficult to estimate the aver- 
age sale at Heavy Custom Sound 
and Light, according to the presi- 
dent, because an order can be for 
several speakers, a Superex head- 
phone or a complete system. 

As part of his approach to servic- 
ing as many of the industry's needs 
as possible, Coscia is branching into 
club decorations and recently added 
a line of artificial plants for which he 
claims exclusive area distributor- 
ship. 

Coscia believes he's one of the few 
disco -only stores in the country and 
reports sales and inquiries from cus- 
tomers as far away as Sweden. 

Future plans for the company in- 
clude adding Varaxon floors and 
Crown amplifiers as well as a pos- 
sible expansion in the next six 
months. 

"We may open in Los Angeles," 
says Coscia. "It seems like there's not 
enough product available there." 

PHILLY CLUB 
FOR A MOVIE 
PHILADELPHIA -A disco- 

theque will figure prominently in 
Sylvester Stallone's "Rocky II: Re- 
demption" movie, the sequel to his 
Oscar -winning "Rocky." 

And like "Rocky," the location 
shots for the movie will all be filmed 
here. Stallone, in town with his crew 
to check out various locations for his 
new flick, selected the La Dolce Vita 
disco in the South Philadelphia part 
of town as the scene for the night 
club sequences. Shooting footage at 
the disco is scheduled for Sept. 17. 

Tokyo's Clubs 
Continued from page 8 

music almost exclusively. More 
recently, however, they have turned 
to a broad mix of soul, disco, pop 
and rock. 

The clubs' change in music pro- 
gramming is providing a boom for 
record manufacturers who are turn- 
ing in increasing numbers to discos 
as targets for important promotions. 

The All Japan Disco Assn., an or- 
ganization representing about 160 
major clubs nationwide, is also play- 
ing an important role in helping to 
proliferate the disco concept. 

The consensus here is that with its 
present momentum, disco is unlikely 
to languish again. The feeling is that 
the industry will continue to grow, 
becoming in the process, an impor- 
tant part of the overall entertain- 
ment scene. 

Wanted 
PROMOTION /ENTERTAINMENT 

DIRECTOR 

This is not an ad for the 
Armed Forces. It's for a 
young progressive Com- 
pany anxious to accelerate 
our growth and seeking tal- 
ented people to help achieve 
these goals. 
We own and operate a chain 
of 14 Discos in 11 States, 
and have an immediate need 
for an experienced Promo - 
tion/P.R. Director. Back- 
ground should include man- 
agement, advertising, mar- 
keting and music -radio, 
TV, records, etc. Must be 
open to travel and relocate. 
Our firm offers the oppor- 
tunity for rapid advance- 
ment, excellent wages and 
a full benefit package. Please 
send resume including sal- 
ary history to 

Marion Bell 

AMERICAN AVENTS 

CORPORATION 
2181 Victory Parkway 

Cincinnati, Ohio 45206 
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ATLANTA 
The Week 

1 BOOGIE OOGIE 00GIE -A Taste of Honey -Capitol 
(12.inch) 

2 HOT SHOT -Karen Young -West End (12-inch) 

3 DO OR DIE /PRIDE /FAME -Grace )ones- Island (LP/ 
12.inch) 

4 YOU MME ME FEEL (MIGHTY REAL) /DANCE (DISCO 

HEAD-Sylvester-Fantasy (I2inch) 

5 LAST DANCE/AFTER DARK/TGIF /TAKE IT TO THE 

ZOO- T.G.IF.- Various Mists- Casablanca (LP/ 
12-inches) 

6 MISS YOU -The Rdling Stones -Atlantic (12 -inch) 

7 LETS START THE DANCE- Bohannon- Mercury (12- 
inch) 

B I LOVE AMERICA/WHERE IS MY WOMAN /GOT A 

FEELING- Patrick Juvet -Casablanca (LP /12- 
inches) 

9 KEEP ON JUMPIN' -all cuts -Musique- Prelude (LP) 

TO YOU AND I -Rick lames -Motown (12-inch) 

11 PERFECT LOVE AFFAIR /COSMIC MELODY - 
Constellation Orchestra -Prelude (LP) 

12 LET THEM DANCE -D.C. LaRue -Casablanca (I2 -inch) 

13 I DON'T KNOW WHAT PD DO -Sweet Cream - 
Shadybrook (12-inch) 

14 WHISTLE BUMP -Eumir Deodato -Wamer Bros. (12- 

inch) 

15 DEAD EYE DICK -all cab -C.1. & Co.- Westbound 

(LP /12-inch) 

BALT. /WASHINGTON 
The Week 

1 YOU MAKE ME FEEL (MIGHTY REAL) /DANCE (DISCO 

HEAT)- Sylvester- Fantasy )12-inch) 

2 HOT SHOT -Karen Young -West End (12 -inch) 

3 DO OR DIE /PRIDE /FAME -Grace Jones- Island (LP/ 
12.inch) 

4 THINK IT DYER -Cissy Houston- Private Stock (12- 

inch) 

5 BOOGIE OOGIE 0061E -A Taste of Honey - Capitol 

)12-inch) 

6 WAR DANCE /MIRAGE- Kebekelektrik -Salsoul (LP) 

7 KEEP ON JUMPIN' -all cub- Musique -Prelude (LP) 

8 PERFECT LOVE AFFAIR /COSMIC MELODY - 
Constellation Orchestra -Prelude (LP) 

9 YOU GOT ME RUNNING -Lenny Williams -ABC (LP/ 
12-inch) 

10 LAST DANCE/AAFTER DARI/TGIF /TAKE IT TO THE 

ZOO- T.G.IF.- Various Artists- Casablanca (LP/ 
12-inches) 

11 I LOVE AMERICA/WHERE IS MY WOMAN /GOT A 

FEELING- Patrick Juvet- Casablanca (LP /12 
inches) 

12 DONT LET GO -Tony Orlando- Elektra (12-inch) 

13 YOU & I -Rick James- Motown (12-inch) 

14 DOIN' THE BEST THAT I CAN -Bettye LaVette -West 
End (12 -inch) 

15 DMCNG IN PARADISE/LOVE IN YOUR LIFE -El 
Coco -M0 (12-inch) 

BOSTON 
This Week 

1 HOT SHOT -Karen Young -West End (12-inch) 

2 DO OR DIE /PRIDE /FAME -Grace Jones- Island LP /I2- 
inch) 

3 YOU AMIE ME FEEL (MIGHTY REAL) /DANCE (DISCO 

!FAIT- Sylvester- Fantasy (12.inch) 

4 I DONT KNOW WHAT I'D DO -Sweet Cream - 
Shadybrook (12 -inch) 

5 BOOGIE 00GIE 0061E -A Taste of Honey -Capitol 
(12-inch) 

6 YOU & I -Rick lames- Motown (12-inch) 

7 KEEP ON JUMPIN' -all cub- Musique -Prelude (LP) 

B DANCING IN PARADISE/LOVE IN YOUR LIFE -El 
Coco -AVI (12-inch) 

9 PERFECT LOVE AFFAIR /COSMIC MELODY - 
Constellation Orchestra -Prelude (LP) 

10 THINK fT OHER -Cissy Houston -Private Stock (12- 

inch) 

11 GET ON UP (GET ON DOWN)- Roundtree -Omni (12- 

inch) 

12 LAST DANCE/AFTER DARK/TGIF /TAKE IT TO THE 

200- T.G.I.F.- Various Mists -Casablanca (LP/ 
12-inches) 

13 I LOVE AMERICA/WHERE IS MY WOMAN /GOT A 

FEELING- Patrick Jouet- Casablanca (LP /12- 
inches) 

14 SATURDAY / SORCERER/I UKE LOVE -Norma Jean - 
Bearsville (LP /12 -inch) 

15 PLATO'S RETREAT -Joe Thomas -TK (12 -inch) 

CHICAGO 
The Week 

1 BOOGIE 00GIE 00GIE-A Taste of Honey -Capitol 
(12-inch) 

2 MISS YOU -The Rolling Stones -Atlantic (12 -inch) 

3 HOT SHOT -Karen Young -West End (12-inch) 

4 YOU MME ME FEEL (MIGHTY REAL)/DANCE (DISCO 

HUT) -Sylvester- Fantasy (12-inch) 

5 LAST DANCE/AFTER DARK/TGIF /TAKE IT TO THE 

100- T.G.IF: Various Artists-Casablanca (LP/ 
12- inches) 

6 LET'S START THE DANCE -Bohannon- Mercury (12- 

inch) 

7 DO OR DIE /PRIDE /FAME -Grace Jones- Island (LP/ 
12-inch) 

8 YOU & I -Rick James -Motown (I2 -inch) 

9 I LOVE AMERICA/WHERE IS MY WOMAN /GOT A 

FEELING- Patrick Juvet- Casablanca (LP /12- 
inches) 

10 BEYOND THE CLOUDS- Quartz -Marlin (TK) (LP) 

11 RUNAWAY LOVE/IF MY FRIENDS COULD SEE ME 

NOW -Linda Clifford -Curtom (LP /12-inches) 

12 PERFECT LOVE AFFAIR /COSMIC MELODY - 
Constellation Orchestra -Prelude 

13 KEEP ON JUMPIN' -all cab- Musique -Prelude (LP) 

14 I DON'T KNOW WHAT I'D DO -Sweet Cream - 
Shadybrook (12-inch) 

15 LET THEM DANCE -D.C. LaRue -Casablanca (12-inch) 

DALLAS /HOUSTON 
This Week 

1 HOT SHOT -Karen Young -West End (12-inch) 

2 BOOGIE OOGIE OOGIE-A Taste of Honey - Capitol 

(12-inch) 

3 MISS YOU -The Rolling Stones -Atlantic (12-inch) 

4 GET ON UP (GET ON DOWN)- Rcundtreè -Omni (12- 

inch) 

5 YOU AND I -Rick lames- Motown (12-inch) 

6 LAST DANCE/AFTER DARK/TGIF /TAKE IT TO THE 

100 -T. G.I.F. -Various Artists -Casablanca (LP/ 
12- inches) 

7 AMERICAN GENERATION /I FEEL DISCO GOOD /MUSIC 
MAN -The Ritchie Family -Marlin (TK) (LP) 

8 YOU MME ME FEEL (MIGHTY REAL) /DANCE (DISCO 

HEAT) -Sylvester- Fantasy (12-inch) 

9 WAR DANCE /MIRAGE -Kebekelektrik- Salsoul (LP) 

10 THINK IT OVER-Cissy Houston -Private Stock (12- 
inch) 

Il DO OR DIE /PRIDE /FAME -Grace Jones- Island (LP/ 
12 inch) 

12 READY OR NOT -Deborah Washington- Ariala (12- 
inch) 

13 I LOVE AMERICA/WHERE IS MY WOMAN /GOT A 

FEELING- Patrick Juvet- Casablanca (LP /12- 
inches) 

14 I DON'T KNOW WHAT IS DO -Sweet Cream - 
Shadybrook (12 -inch) 

15 RUNAWAY LOVE /IF MY FRIENDS COULD SEE ME 

NOW -Linda Clifford -Curtom (LP /12-inches) 

DETROIT 
This Week 

1 HOT SHOT -Karen Young -West End (12-inch) 

2 YOU MME ME FEEL (MIGHTY REAL)/DANCE (DISCO 

HEAT) -Sylvester- Fantasy (12 -inch) 

3 DO OR DIE /PRIDE /FAME -Grace Jones- Island (LP/ 
12-inch) 

4 BOOGIE OOGIE OOGIE-A Taste of Honey -Capitol 
(12-inch) 

5 LAST DANCE/AFTER DARK/TGIF /TAKE fT TO THE 

ZOO- T.G.IF.- Various Mists- Casablanca (LP/ 
12-inches) 

6 YOU AND I -Rick James- Motown (12-inch) 

7 THINK It OVER -Cissy Houston -Private Stock (12- 

inch) 

8 I DON'T KNOW WHAT I'D DO -Sweet Cream - 
Shadybrook )12-inch) 

9 KEEP ON JUMPIN' -all culs- Musique -Prelude (LP) 

10 I LOVE AMERICA/WHERE IS MY WOMAN /GOT A 

FEELING- Patrick Juvet- Casablanca (LP /12- 
inches) 

11 LAW & ORDER -Love Committee -Gold Mind (LP) 

12 LETS START THE DANCE- Bohannon -Mercury (12- 
inch) 

13 DEAD EYE DICK -all cub-Ci. & Co.- Westbound 

(LP /12-inch) 

14 BACK TO MUSIC /NOBODY BUT YOU -Theo Vaness - 
Prelude (LP) 

15 PERFECT LOVE AFFAIR /COSMIC MELODY - 
Constellation Orchestra -Prelude (LP) 

LOS ANGELES 
This Week 

1 HOT SHOT -Karen Young -West End (12 -inch) 

2 YOU MAKE ME FEEL (MIGHTY REAL) /DANCE (DISCO 

HUT) -Sylvester- Fantasy (12 -inch) 

3 DO OR DIE /PRIDE /FAME -Grace Jones- Island (LP/ 
12-inch) 

4 BOOGIE OOGIE 0001E -A Taste of Honey - Capitol 

(12-inch) 

5 MISS YOU -The Rolling Stones -Atlantic (12-inch) 

6 SATURDAY /SORCERER/I UKE LOVE -Noma Jean - 
Bearsville (LP /12 -inch) 

7 LAST DANCE/AFTER DARK/TGIF /TAKE IT TO THE 

ZOO -T.G.IF.- Various Mists--Casablanca (LP/ 
12-inches) 

8 I DONT KNOW WHAT ro DO -Sweet Cream - 
Shadybrook (12-inch) 

9 KEEP ON JUMPIN' -all cuts- Musique -Prelude (LP) 

10 I LOVE AMERICA/WHERE IS MY WOMAN /GOT A 

FEELING- Patrick Juvet- Casablanca (LP /12- 
inches) 

11 YOU AND I -Rick lames- Motown (12 -inch) 

12 WAR DANCE /MIRAGE -Kebekelektrik -Salsoul (LP) 

13 MELLOW LOVN' -Judy Cheeks -Salsoul (12-inch) 

14 THINK IT OVER-Cissy Houston -Private Stock (12- 
inch) 

15 LET'S START THE DANCE- Bohannon -Mercury (12- 
inch) 

MIAMI 
This Week 

1 HOT SHOT -Karen Young -West End (I2-inch)" 

2 BOOGIE OOGIE 0061E -A Taste of Honey -Capitol 
(12-inch) 

3 YOU MAKE ME FEEL (MIGHTY REAL) /DANCE (DISCO 

HEAT) -Sylvester- Fantasy (12 -inch) 

4 LAST DANCE/AFTER DARK/TGIF /TAKE IT TO THE 

ZOO- T.G.I.F.- Various Artists- Casablanca (LP/ 
12- inches) 

5 WAR DANCE /MIRAGE -Kebekelektrik -Salsoul (LP) 

6 DANCING IN PARADISE/LOVE IN YOUR UFE -El 
Coco -AVI (12-inch) 

7 I LOVE AMERICA/WHERE IS MY WOMAN /GOT A 

FEELING- Patrick Juvet- Casablanca (LP /12- 
inches) 

8 YOU AND I -Rick lames- Motown (12-inch) 

9 DO OR DIE /PRIDE /FAME -Grace Janes- Island (LP/ 
12-inch) 

10 MISS YOU -The Rolling Stones -Atlantic (12-inch) 

11 PERFECT LOVE AFFAIR /COSMIC MELODY - 
Constellation Orchestra -Prelude (LP) 

12 KEEP ON JUMPIN' -all cuts -Musique- Prelude (LP) 

13 RUNAWAY LOVE /IF MY FRIENDS COULD SEE ME 

NOW -Linda Clifford -Curtom (LP /12- inches) 

14 PLATO'S RETREAT -Joe Thomas -TK (12-inch) 

15 I DONT KNOW WHAT I'D D0 -Sweet Cream - 
Shadybrook (12 -inch) 

NEW ORLEANS 
The Week 

I HOT SHOT -Karen Young -West End (12 -inch) 

2 YOU MME ME FEEL (MIGHTY REAL) /DANCE (DISCO 

HEAT) -Sylvester- Fantasy (12 -inch) 

3 BOOGIE 00GIE 00GIE -A Taste of Honey -Capitol 
(12-inch) 

4 DO OR DIE /PRIDE /FAME -Grace Jones- Island (LP/ 
12-inch) 

5 LAST DANCE/AFTER DARK/TGIF /TAKE IT TO THE 

200- T.G.I1.- Various Artists -Casablanca (LP/ 
12-inches) 

6 I LOVE AMERICA/WHERE IS MY WOMAN /GOT A 

FEELING- Patrick luvet- Casablanca (LP /12- 
inches) 

7 LET THEM DANCE -D.C. LaRue -Casablanca (12-inch) 

8 WAR DANCE /MIRAGE -Kebekelektrik -Salsoul (LP) 

9 KEEP ON JUMPIN' -all cab -MUSIQUE- Prelude (LP) 

10 YOU AND I -Rick lames -Motown (12-inch) 

11 AT THE DISCOTHEQUE- Lipstique -Tom n'Jerry 

(Salsoul) (LP) 

12 PLATO'S RETREAT -Joe Thomas -TK (12-inch) 

13 LOVE WONT BE DENIED -Len Boone -Chrysalis (12- 

inch) 

14 BACK TO MUSIC /NOBODY BUT YOU -Theo Vaness - 
Prelude (LP) 

15 MELLOW LOVN' -Judy Cheeks -Salsoul (12-inch) 

NEW YORK 
This Week 

1 YOU MAKE ME FEEL (MIGHTY REAL) /DANCE (DISCO 

HUT) -Sylvester- Fantasy (12-inch) 

2 MISS YOU -The Rolling Stones -Atlantic (12-inch) 

3 HOT SHOT -Karen Young -West End (12 -inch) 

4 BOOGIE 0061E 0061E -A Taste of Honey -Capitol 
(12-inch) 

5 THINK IT OVER -Gssy Houston - Private Stock (12. 

inch) 

6 LAST DANCE/AFTER DARK/TGIF /TAKE IT TO THE 

ZOO- T.G.IF.- Various Artists- Casablanca (LP/ 
12-inches) 

7 DO OR DIE /PRIDE /FAME -Grace Jones- Island (LP/ 
12 -inch) 

8 KEEP ON IUMPN' -all cub -Musique- Prelude (LP) 

9 I LOVE AMERICA/WHERE IS MY WOMAN /GOT A 

FEELING -Patrick Juvet- Casablanca (LP /I2- 
inches) 

10 LETS START THE DANCE- Bohannon - Mercury (12- 
Inch) 

11 WAR DANCE /MIRAGE -Kebekelektrik -Salsoul (LP) 

12 MELLOW LOVA' -Judy Cheeks -Salsoul (12-inch) 

13 YOU AND I -Rick James- Motown (12 -inch) 

14 VICTIM- Candi Staton -Warner Bros. (LP /12 -inch) 

15 LET THEM DANCE -DC. LaRue- Casablanca (12-inch) 

PHILADELPHIA 
The Week 

1 HOT SHOT -Karen Young -West End (12-inch) 

2 YOU MALE ME FEEL (MIGHTY REAL) /DANCE (DISCO 

HEAT) -Sylvester- Fantasy (12-inch) 

3 DO OR DIE /PRIDE /FAME -Grace Jones- Island (LP/ 
12-inch) 

4 BOOGIE 00GIE 0061E -A Taste of Honey - Capitol 

(12-inch) 

5 LET'S START THE DANCE- Bohannon - Mercury (12- 

inch) 

6 I LOVE AMERICA/WHERE IS MY WOMAN /GOT A 

FEELING- Patrick Juvet- Casablanca (LP /12- 
inches) 

7 PERFECT LOVE AFFAIR /COSMIC MELODY - 
Constellation Orchestra -Prelude (LP) 

8 GET ON UP (GET ON DOWN) -Roundtree -Omni (12- 

inch) , 

9 LET THEM DANCE -D.C. LaRue -Casablanca (12-inch) 

10 DIMING IN PARADISE/LOVE IN YOUR LIFE -El 
Coco -AVI (12 -inch) 

11 YOU NID I -Rick James- Motown (12-inch) 

12 JOSEPHINE SUPERSTAR -Phylicia Allen -Casablanca 
(LP) 

13 LAST DANCE/AFTER DARK/TGIF /TAKE IT TO THE 

100- T.G.I.F.- Various Mists -Casablanca (LP/ 
12-inches) 

14 THINK IT OVER-Cissy Houston- Private Stock (12- 

inch) 

15 WHISTLE BUMP -Eumir Deodato- Warner Bros. (12- 

inch) 

PHOENIX 
The Week 

1 HOT SHOT -Karen Young -West End (I2-inch) 

2 SATURDAY /SORCERER/I UKE LOVE -Nonna lean - 
Bearsville (LP /12-inch) 

3 DANCING IN PP ADISE/LOVE IN YOUR UFE -El 
Coco -AVI (12 -inch) 

4 YOU AND I -Rick lames- Motown (12-inch) 

5 BOOGIE 0001E 0061E -A Taste of Honey -Capitol 
(12 -inch) 

6 I LOVE AMERICA/WHERE IS MY WOMAN /GOT A 

FEELING- Patrick Juvet- Casablanca (LP /12- 
Inches) 

7 WAR DANCE /MIRAGE -Kebekelektrik -Salsoul (LP) 

8 DO OR DIE /PRIDE /FAME -Grace Jones- Island (LP/ 
12 -inch) 

9 YOU MAKE ME FEEL (MIGHTY RENAL) /DANCE (DISCO 

HUT) -Sylvester- Fantasy (12-inch) 

10 LAST DANCE/AFTER DARK/TGIF /TAKE IT TO THE 

ZOO -T.G.I.F.- Various Mists -Casablanca (LP/ 
12-inches) 

11 PERFECT LOVE AFFAIR /COSMIC MELODY - 
Constellation Orchestra -Prelude (LP) 

12 LET THEM DANCE -D.C. LaRue -Casablanca (12 -inch) 

13 DEAD EYE DICK -all cub-C.J. & Ca.- Westbound (12- 
inch/LP) 

14 READY OR NOT- Deborah Washington -Viola (12 

inch) 

15 I DONT KNOW WHAT I'D DO -Sweet Cream - 
Shadybrook (12-inch) 

PITTSBURGH 
This Week 

1 DO OR DIE /PRIDE /FAME -Grace Jones- Island (LP- 
12.inch) 

2 HOT SHOT -Karen Young -West End (12-inch) 

3 LAST DANCE/AFTER DARK/TGIF /TAKE IT TO THE 

ZOO- T.G.IF.- Various Artists- Casablanca (LP/ 
12-inches) 

4 FLY- Pegasus -Sunshine (LP /12-inch) 

5 SATURDAY / SORCERER/I LIKE LOVE -Noma Jean - 
Bearsville (LP /12 -inch) 

6 BOOGIE 00GIE 0061E -A Taste of Honey -Capitol 
(I2 -inch) 

7 PERFECT LOVE AFFAIR /COSMIC MELODY - 
Constellation Orchestra -Prelude (LP) 

8 YOU MME ME FEEL (MIGHTY REAL) /DANCE (DISCO 

HEAT) -Sylvester- Fantasy (12-inch) 

9 MISS YOU -The Rolling Stones -Atlantic (12 -inch) 

10 BACK TO MUSIC /NOBODY BUT YOU -Theo Vaness - 
Prelude (LP) 

11 YOU AND I -Rick James- Motown (12 -inch) 

12 READY OR NOT -Deborah Washington- Ariola (12- 
inch) 

13 WAR DANCE /MIRAGE -Kebekelektrik -Salsoul 

14 THINK IT OVER -Cissy Houston - Private Stock (12- 

inch) 

15 I LOVE AMERICA/WHERE IS MY WOMAN /GOT A 

FEELING- Patrick Juvet- Casablanca (LP /12- 
inches) 

SAN FRANCISCO 
This Week 

1 YOU MME ME FEEL (MIGHTY REAL) /DANCE (DISCO 

HEAT) -Sylvester- Fantasy (12-inch) 

2 HOT SHOT -Karen Young -West End (12 -inch) 

3 DO OR DIE /PRIDE /FAME -Grace Jones-Island (LP/ 
12 -inch) 

4 KEEP ON IUMPIN' -all cub- Musique- Prelude (LP) 

5 BOOGIE OOGIE 0001E -A Taste of Honey -Capitol 
(12-inch) 

6 PERFECT LOVE AFFAIR /COSMIC MELODY - 
Constellation Orchestra -Prelude (LP) 

7 WAR DANCE /MIRAGE -Kebekelektrik -Salsoul 

8 AMERICAN GENERATION /I FEEL DISCO GOOD /MUSIC 
MAN -The Ritchie Family -Marlin (TK) (LP) 

9 LETS START THE DANCE- Bohannon- Mercury (12. 

inch) 

10 I DONT KNOW WHAT I'D DO -Sweet Cream - 
Shadybrook (12-inch) 

11 MISS YOU -The Rolling Stones -Atlantic (12 -inch) 

12 YOU MD I -Rick James- Motown (12-inch) 

13 DEAD EYE DICK -al cub -C.1. & Ca.- Westbound (LP) 

14 THINK IT OVER -Gssy Houston- Private Stock (12- 

inch) 

15 I LOVE AMERICA/WHERE IS MY WOMAN /GOT A 

FEELING- Patrick luvet- Casablanca (LP /12- 
inches) 

SEATTLE/ PORTLAND 
The Week 

I HOT SHOT -Karen Young -West End (I2-inch) 

2 BOOGIE 0001E 00GIE -A Taste of Honey - Capitol 

(I2-inch) 

3 DO OR DIE /PRIDE /FAME -Grace Jones- Island (LP/ 
I2-inch) 

4 I LOVE AMERICA/WHERE IS MY WOMAN /GOT A 

FEELING- Patrick luvet- Casablanca (LP /12- 
inches) 

5 YOU MME ME FEEL (MIGHTY REAL) /DANCE (DISCO 

HEAT) -Sylvester- Fantasy (12-inch) 

6 MISS YOU -The Rolling Stoves- Atlantic (12-inch) 

7 LAST DANCE/AFTER DARK/TGIF /TAKE IT TO THE 

ZOO- T.G.IF.- Various Artists- Casablanca (LP/ 
12- inches) 

8 YOU AND I -Rick James -Motown (12-inch) 

9 ME GARDEN OF LOVE -all cuts -Don Ray -Polydor 
(LP) 

10 WAR DANCE /MIRAGE- Kebekelektrk- Salsoul (LP) 

11 LETS START THE DANCE- Bohannon -Mercury (12- 
inch) 

12 KEEP ON JUMPIN' -all cub -Musique- Prelude (LP) 

13 RUNAWAY LOPE /IF MY FRIENDS COULD SEE ME 

NOW -Linda Clifford -Curtom 
14 SPEND THE NIGHT WITH ME /MISSION TO YENUS- 

Silver Convention- Midsong (12-inch) 

15 ROUGH DIAMOND /FEVER /TOUCH MT HEART - 
Madleen Kane- Warner Bros. (LP /12-inch) 

MONTREAL 
This Week 

1 BOOGIE 0001E 0001E -A Taste of Honey -Capitol 
(I2-inch) 

2 LAST DANCE/AFTER DARK/TGIF /TAKE IT TO THE 

ZOO- T.G.I.F.- Various Artists - Polydor (LP) 

3 I LOVE AMERICA/WHERE IS MY WOMAN/GOT A 

FEELNG- Patrick Juvet- Polydor (LP) 

4 AUTOMATIC LOVER -Dee D Jackson /Sylvia -CBS/ 
Polydor 

5 AMAZON-Gay Criss -RCA (LP) 

6 DO OR DIE -Grace Jones -RCA (12 -inch) 

7 IN THE BUSH -Musique -Quality (LP) 

8 MISS YOU -The Rolling Stones -WEA (12-inch) 

9 DANCE (DISCO HEAT)- Sylvester -Fantasy (12 -inch) 

10 PERFECT LOVE AFFAIR- Constellation Orchestra- 
Quality (LP) 

11 HOOPS -Jimmy Miller- Capitol (12-inch) 

12 YOU AND I -Rick James -Ma (12-inch) 

13 DANCE DANCE - Pussyfoot -Capitol (12-inch) 

14 LOVE MAKER- Wham -CRT (12-inch) 

15 BACK TO MUSIC -Theo Vaness -Quality (LP) 

Compiled by telephone from Disco D J Top Audience Response Playlists representing key discotheques in the 16 major U.S. Disco Action Markets. 

National 
Disco 
Action 
Top 40 

c Copyright 1978, Billboard Publications, 
Inc. No part of this publication may be re- 
produced. stored in a retrieval system, or 
transmitted, in any form or by any means, 
electronic, mechanical, photocopying, re- 
cording, or otherwise. without the prior 
written permission of the publisher. 
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HOT SHOT -Karen Young - 
West End (12 -inch) 

YOU MAKE ME FEEL (MIGHTY REAL)/ 
DANCE (DISCO HEAT)-Sylvester- 
Fantasy (LP /12 -inch) 

DO OR DIE/PRIDE /FAME -Grace 
Jones - Island (LP /12 -inch) 

BOOGIE OOGIE 00GIE -A Taste of 
Honey -Capitol (12 -inch) 

LAST DANCE /AFTER DARK/TGIF/TAKE 

IT TO THE ZOO- T.G.I.F.- Various 

Mists -Casablanca (LP /12- inches) 

MISS YOU -The Rolling Stones- 
Atlantic (12 -inch) 

YOU AND I -Rick James -Motown 
(LP /12 -inch) 

I LOVE AMERICA /WHERE IS MY 

WOMAN /GOT A FEELING- Patrick 
Juvet- Casablanca (LP /12-inch) 

WAR DANCE/MIRAGE- Kebekelektrik- 
Salsoul (LP) 

I DON'T KNOW WHAT I'D DO -Sweet 
Cream- Shadybrodk (12 -inch) 

SATURDAY /SORCERER /LUKE LOVE - 
Norma lean- Bearsville (LP /12 -inch) 

DANCING IN PARADISE /LOVE IN YOUR 

UFE -El Coco- 
AVI (12-inch) 

THINK IT OVER -Cissy Houston -Private 
Stock (12 -inch) 

LETS START THE DANCE- Bohannon- 
Mercury (12 -inch) 

KEEP ON JUMPIN' -all cuts-Musique- 
Prelude (LP) 

PERFECT LOVE AFFAIR /COSMIC 
MELODY -Constellation Orchestra - 
Prelude (LP) 

LET THEM DANCE -D.C. LaRue - 
Casablanca (12 -inch) 

GET ON UP (GET ON DOWN) - 
Roundtree -Omni (12 -inch) 

AMERICAN GENERATION /I FEEL DISCO 

GOOD /MUSIC MAN -The Ritchie 
Family -Marlin (TK) LP 

MELLOW LOVIN' -Judy Cheeks- 
Salsoul (12-inch) 

READY OR NOT- Deborah Washington - 
Ariola (12 -inch) 

BACK TO MUSIC /NOBODY BUT YOU - 
Theo Vaness- Prelude (LP) 

DEAD EYE DICK -all cuts -Ci. & Co.- 
Westbound(LP) 

FLY - Pegasus -Sunshine 
(12 -inch) 

WHISTLE BUMP -Eumir Deodato- 
Warner Bros. (12 -inch) 

BEYOND THE CLOUDS -Quartz -Marlin 
(TK) LP 

YOU GOT ME RUNNING -Lenny 
Williams -ABC (I2 -inch) 

RUNAWAY LOVE (remit) /IF MY 

FRIENDS COULD SEE ME NOW - 
Linda Clifford -Curtom (12- inch /LP) 

GARDEN OF LOVE-all cuts -Don Ray - 
Polydor (LP) 

LAW & ORDER -Love Committee -Gold 
Mind (LP) 

JOSEPHINE SUPERSTAR -Phylicia 
Allen- Casablanca (LP) 

PLATOS RETREAT -Joe Thomas -TK 
(12 -inch) 

DON'T LET GO -Tony Orlando -Elektra 
(12 -inch) 

VICTIM -Candi Staton -Warner Bros. 

(LP/12-inch) 

SPEND THE NIGHT WITH ME/MISSION 
TO VENUS- Silver Convention - 
Midsong (LP /12 -inch) 

LO.V.E. GOT A HOLD OF ME -Demis 
Roussos- Mercury (12- inch /LP) 

A WHITER SHADE OF PALE -all cuts - 
Munich Machine -Casablanca (LP) 

LOVE WON'T BE DENIED -Len Boone - 
Chrysalis (12 -inch) 

DOIN' THE BEST THAT I CAN- Bettye 
LaVette -West End (12-inch) 

ROUGH DIAMOND /FEVER/TOUCH MY 
HEART -Madleen Kane- Warner 
Bros. (LP /12 -inch) 

*STAR PERFORMERS: Stars are awarded on the National Disco 

Action Top 40 chart based on the following upward move- 

ment. 1-5 Stmng increase in audience response /6-15 Up- 

ward movement of 3 positions /16-25 Upward movement of 4 

positions /26.40 Upward movement of 6 positions. 

Compiled from Top Audience Response 
Records in the 15 U.S. regional lists. 
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Discos 
Promotion Push On Litelab Controller 

NEW YORK - Litelab Corp. is 
launching a new promotional push 
on its model L -8000 memory light 
controller, based on the unit's cita- 
tion by Billboard as "best new disco 
lighting product" at the recent Disco 
Forum IV. 

The citation will be highlighted 
on all Litelab's promotional mate- 
rials including store window and 
countertop displays, flyers and 
media ads. 

The unit is also being made avail- 
able through audio, and lighting 
equipment retailers, as well as 
through disco designers and con- 
struction companies, across the 
country. 

The L -8000 incorporates both au- 
tomatic and manual controls, and 
features an "invert function" which 

affects master dimming controls, 
throb rate, and four music func- 
tions- advance to beat, pause to 
beat, burst to beat, and fill up pro- 
gram. The throb rate is said to be a 
feature which permits the entire dis- 
play to pulse in .and out. 

The L -8000 is already infuse in 
such discos as New York's Xenon. It 
was designed by Litelab's president 
Paul Gregory and lists for under 
$3,000. 

According to Howard Rheiner, 
Litelab's national sales manager, the 
unit can power up to eight channels 
at 1,200 watts per channel. Another 
eight channels can be added using a 
slave. Also featured is a remote 
power supply for maximizing safety 
and minimizing electrical costs. 

Disco Mix 
By BARRY LEDERER 

NEW YORK -With the ever -increasing release 

of disco material, many record companies are 

utilizing the creativity and expertise of the disco 
D1 to have their product stand out above the 
rest. West End Records is one such label. Its 12- 

inch of Karen Young's "Hot Shot" was co -pro- 

duced and arranged by Kurt Borusiewicz, a 

Philadelphia -based spinner. Production for 
Young's debut album is already in progress with 
September as a release date. 

Hot on the trail is the Bettye LaVette 12 -inch 
of "Doin' the Best That I Can" also on West End. 

This record was produced by Eric Matthews and 

Cory Robbins with mixing by Walter Gibbons. 
Ct Robbins is a Long Island DJ, and Gibbons is well 

Qknown in New York for his spinning. With hand- 

y clapping as a basic background beat, LaVette's 

CO uplifting voice gives guts and drive to the cre- 

scendo break of drums and percussion. 

Salsoul Records is supposedly the first corn- 

os pang to have a disco Dl mix an entire LP. Richie ; Rivera, of Fire Island's Sandpiper, has combined 
his talents with that of arranger John Davis. The 

01 pairing -up was for the Gary Criss debut LP "Rio 
T de Janeiro." The album is beautifully con- 

structed from the jacket art to the material 
D within. 

(9 Five of the six cuts are uptempo, the strong - 
est of which is the title cut running 8:11. Al- 

though out on a 12 -inch for several months, this 
long- awaited album includes The Girl From Ipa- 

nema /Brazilian Nights." Lending itself to a 

DISCO 
IMPORTS & U.S. 

Retail DJ & 
MAIL ORDER SERVICE 
Call or Write us -We have the fastest serv- 
ice. best stock and cheapest retail price on 
imports. Send for our FREE listings of Im- 
ports, 12" Discs, and U.S. Records. 

We also have 10,000 Oldies in Stock. Send 
$2.00 for catalog, deductible against first 
order. 

DISCO -DISC 
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NEVER NEED ANYONE ELSE -ASK FOR DJ SPE- 
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strong use of bongos and percussion, the segue 

into "Brazilian Nights" makes for non -stop 

dancing pleasure. "Amazon Queen" is a smooth, 
compelling song reminiscent of Franki Valli's 

"Swearin' to God." Its infectious Latin flair 
makes this cut a dance floor pleaser. 

Paul Jabara, who has had several disco rec- 

ords which almost made it ( "Dance" & "One 

Man Ain't Enough "), has finally come of age 

with his new Casablanca release "Keeping 
Time." Having co- authored all of the songs, he 

has achieved a beautiful match with producer 

and arranger, Bob Esty. 

The highlight on the album is a cut titled 
"Pleasure Island" (10:40). Starting out with an 

easy and sensual vocal, it builds to driving se- 

quence with a background of strong brass, riv- 

eting guitar movements and unusual use of syn- 

thesizers. 

Esty states that the song was mixed entirely 
by a computer known as Neve Necam. The clas- 

sic, "Take Good Care of My Baby" is set to a 

disco beat and is coupled with "What's a Girl To 

Do" by Patti Brooks. This medley, which is to be 

remixed on a 12 -inch for future release, is as re- 

freshing as the final cut, "Dancin' (Lifts Your 

Spirits Higher)." Included on the LP is a ballad 
of "Last Dance." 

Tony Orlando has come up with a strong, 
funky remake of the 1958 hit, "Don't Let Go." 

Taken from his recent Elektra album, its steady 
tempo utilizes bass, electric piano, guitar, and 
synthesizer to build up to a lengthy break. 

TK Records' 12 -inch of "Plato's Retreat" by 

Joe Thomas, is picking up momentum in the 
clubs. The title refers to a private swinger's club 
on New York's upper West Side. This cut is bold, 

brassy and well- orchestrated. Female voices 

provide the chorus line and lead to an intense 
driving break with a Latin pulse. 

Candi Staton's new album, "House of Love," 

on Warner Bros. is comprised mostly of slow bal- 

lads, but the one disco cut, "Victim," is quickly 
becoming a deejays delight. She makes subtle 
references to past songs and even uses a "doo 
doo wop" refrain incorporating older songs and 

styles into the disco motif. This song is due out 

on a 12 -inch release. 

Looking Ahead 

We'll be hearing a lot in the future from the 
multi -talented Bob Esty. Already known from his 

work with the Casablanca family, he is now in 

the studio laying down final tracks for a 12 -inch 
release by Diana Ross called "Love Fire," 
penned with his partner Michele Aller. It's due 

for release in late August /early September. 

1 /:i 
INTRODUCES THE "DISCO 10x12" WITH MEMORY 

DISCO 10X12 AI e VI 
.a00.1r .pµ10. 
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The "Disco 10x12" is a ten cnannel 1200 Watts per Channel 
self- contained lighting system. Unlike a color organ, the 
10x12 is a computer -driven unit with memory. 

"Memory Program Mode" automatically selects the 
display patterns. The computer evaluates the input 
audio responding to the volume and beat producing a 
spectacular effect. The lights chase, flip and Jump 
with the music. The audience will not only hear but 
they will feel and see the music. These senses wilt 
become flooded with excitement. 

Dealer Inquiries Invited. 

Times Square Theatrical and Studio Supply Corp. 

10x12 Controller 
w /Memory .$825.00 

Also Available, 
Memory Matrix 
Expander 

Disco and Stage Lighting 
Catalog Available 

Upon Request. 

318 W. 47th St, NYC 10036 
(212) 245 -4155 

Sound Business 

Billboard photo by Herb Kossover 
CAPRICORN ONE -Sam Whiteside, chief engineer of Capricorn Studios, Ma- 
con, Ga., adjusts a mix on the control room's API console. The studio is add- 

ing Allison automation to the board as part of a technology upgrading. 

Former Cricket Maulden 
Pursues Production Goal 

By SALLY HINKLE 
NASHVILLE -As the success 

of "The Buddy Holly Story" fo- 
cuses attention on Holly and his 
band the Crickets, a member of 
the Crickets, Joe Maulden, con- 
tinues to pursue a career on both 
sides of the control board. 

Following Holly's death in 
February 1959, the Crickets, 
composed of Jerry Allison, 
Sonny Curtis and Maulden, cón- 
tinued to record on a small scale, 
but also became involved with 
other business projects. 

"I started engineering in Los 
Angeles some years ago, and 
worked at Gold Star Studios for 
about seven years as a staff engi- 
neer," explains Maulden, who, 
through his tenure with the stu- 
dio, worked with such artists as 
Leon Russell, Robert Goulet, 
Sonny James, Burt Bacharach, 
Art Garfunkel, Maureen Mc- 
Govern and Bobby Russell. 

Following his stint at Gold 
Star, Maulden went independent 
and through his association with 
Bobby Russell, was persuaded to 
come to Nashville. 

"Russell, in his suite of offices 
here in Nashville, had a studio 
that was gutted and he wanted to 
do something with it," says 
Maulden. "So I came in to look 
the situation over, and ended up 
bringing in equipment from San 
Francisco, including an MCI 416 
console, an MCI 16 -track ma- 
chine, an Ampex 2 -track and Al- 
tex 604 monitors." 

Maulden, now a co -owner 
with Russell of the Malruss Stu- 
dio, began operations in March, 
and up until presently, has been 
working up a credibility and rep- 

utation for the facility on demo - 
related work. 

"Since we began operating, 
I've been involved with a lot of 
demo work from West Coast - 
type jazz rock with a group called 
Starlife to country with Russell," 
notes Mauldin. "I've also done 
some things with Michael Snow, 
a writer with Russell's publishing 
firm, Pix -Russ, who has previ- 
ously worked with the Bee Gees." 

His first mastering project, 
which he has completed, is a new 
single by the Crickets that will be 
released in England soon follow- 
ing on the heels of the platinum 
"20 Golden Greats" LP by 
Buddy Holly & the Crickets in 
three areas of Europe. The single 
will be released in the U.S. at a 
later date. 

"We did another version of 
'Rock Around With 011ie Vee,' 
which Holly recorded before the 
Crickets were formed in 1956, 
which will be released in Europe 
on Rollercoaster Records. We 
tried to get as close to the original 
sound as we could and utilized 
the '50s instrumentation, includ- 
ing drums, guitar, standup base 
and vocals. 

"I have to hand it to the acous- 
tic engineer who designed our 
room. I can work piano, bass, 
drums and three guitars all live 
and have no leakage to speak of. 
And, I have some baffles that are 
considerably different from any 
of the other studios in town that 
are polyurethane foam mat- 
tresses opposed to wood frames 
with carpet and fiberglass." 

Mauldin indicates that 24- 
track facilities are in the offing in 
the near future. 

Billboard photo by Etty /R.E. Aaron 
BLUE ROCKING -Ivan Krol, left, keyboardist for the Patti Smith Group, and 
Dave Morrell of Arista Records, center, chat with Eddie Korvin, owner of Blue 
Rock Studios, New York. The occasion was a reception to celebrate Blue 

Rock's updated facilities. 

Studio 
Track 

LOS ANGELES -The Rolling Stones are mix- 
ing tapes of their recent U.S. tour at Magic 
Wand Studios, Ray Thompson engineering. 

At Filmways /Heider: Brian Holland recording 
his New York Port Authority LP project with Gift 
Dawes at the board assisted by David Gertz; 
Kenny Rankin and producer Jack Lewis master- 
ing tracks for Rankin's upcoming LP with engi- 
neer Biff Dawes; Kate and Anna McGarrigle 
overdubbing on their forthcoming Warner Bros. 
LP, David Nichtern producing with engineers 
Peter Granet and Steve Hirsch; and the Painter 
Sisters working on a new Planet Records LP. 

Heider remotes also on hand at the CBS Records 
convention at the Century Plaza Hotel to record 
all activities. 

Sammy Davis Jr. and cast recently recorded 
the music to "Stop The Work) I Want To Get Off" 
at the Burbank Studios for Warner /Curb, Danny 
Wallin at the console. Jack Nitzsche also there 
composing and conducting the music score for 
Columbia Pictures' "Hardcore." 

Bill Quateman is finishing final mixes for an 

RCA LP at Cherokee, Dee Robb behind the 
board.... Producer Bobby Columby is working 
on a new Epic LP with the Jacksons at Producers 
Workshop, Don Murray engineering.... Wayne 
Henderson producing Side Effect at Ocean Way 

Studios. 

Big Tree's Marcus Joseph is completing a de- 

but LP at Larrabee, Parker McGee producing. 
... Jim Ed Norman is producing Bo Donaldson 

at Spectrum, Eric Prestidge at the board. 

* * * 
Action at Jack Clement, Nashville: Larry But- 

ler is producing BiN Medley, Billie Jo Spears and 
Charlie Rich on separate projects. ... Ralph 
MacDonald producing Eric Gale for Columbia at 
his own Rosebud Studios in New York.... Rich- 
ard Torrance is finishing a Capitol LP at North - 
star, Boulder, Colo., Duane Scott engineering 
and co- producing. 

* * * 
Joe Wissert is producing the Geis Band at 

Long View, North Brookfield, Mass., for EMI 

America, Dave Thoener at the console assisted 
by Jesse Henderson.... Ovin Bishop is cutting 
a new LP for Capricorn at San Francisco's Auto- 
matt. He's producing himself with engineering 
help from Mie Foam 

111E IL 
400 0VMERS 
To find out how 
your convect 400 
Can <)e COnvefted f0 
new Mellor con 400 SM 

new 
Included, flflNJ>R 

a new one year renewable South Kent, CT 06785 
warranty. Write or phone 1203)35e-9395 

An engineer s answer 
to used equipment' 

SOUNCIE5ICoS, 
INC. 

established to assist 
you in buying 
and /or selling 

recording studios. 
piece or package. 

1780 Broadway 
New York. N.Y . 10019 

(212) 765 -7790 
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These are best selling middle -of- the -road singles compiled from 

radio station air play listed in rank order. 
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MY ANGEL BABY 
Toby Beau. RCA 11250 (Texongs /Bo Mass, BMI) 

THREE TIMES A LADY 
Commodores, Motown 7902 (Jobete /Commodores, ASCAP) 

YOU 
Rita Coolidge, A &M 2058 (Beechwood /Snow, BMI) 

FOOL (If You Think It's Over) 
Chris Rea, United Artists 1198 (Magnet /Sole Selling Agent /Interworld, ASCAP) 

YOU NEEDED ME 
Anne Murray, Capitol 4574 (Chappell /Ironside, ASCAP) 

YOU'RE A PART OF ME 
Gene Cotton with Kim Carnes, Ariola 7704 (Brown Shoes /Chappell, ASCAP) 

TALKING IN YOUR SLEEP 
Crystal Gayle, United Artists 1214 (Roger Cook /Chriswood, BMI) 

SONGBIRD 
Barbra Streisand, Columbia 3 -10756 (Songs Of Manhattan Island /Diana, BMI/ 
Intersong, ASCAP) 

COPACABANA (At The Copa) 
Barry Manilow. Arista 0339 (Kama Nazi /Appoggiature /Camp Songs, BMI) 

HOPELESSLY DEVOTED TO YOU. 
Olivia Newton-John, RSO 903 (Stigwood /Unichappell /John Farrar /Ensign, BMI) 

BLUER THAN BLUE 
Michael Johnson, EMI America 8001 (Capitol) 
(Springcreek /Let There Be, ASCAP) 

AN EVERLASTING LOVE 
Andy Gibb, RSO 904 (Stigwood /Unichappell, BMI) 

GREASE 
Frankie Valli, RSO 897 (Stigwood, BMI) 

BAKER STREET 
Gerry Rafferty, United Artists 1192 (Hudson Bay, BMI) 

LOVE OR SOMETHING UKE IT 
Kenny Rogers. United Artists 1210 (Cherry Lane, ASCAP) 

IF EVER I SEE YOU AGAIN 
Roberta Flack, Atlantic 3483 (Big Hill, ASCAP) 

LOVE IS IN THE AIR 
John Paul Young, Scotti Brothers 402 (Atlantic) (Edward B. Marks, BMI) 

YOU DON'T LOVE ME ANYMORE 
Eddie Rabbitt. Elektra 45488 (Briarpatch /Deb Dave, BMI) 

SHAKER SONG 
Spyro Gyra, Amherst 730 (Harlem /Crosseyed Bear, BMI) 

NEVER LET HER SLIP AWAY 
Andrew Gold. Asylum 45489 (Luckyu, BMI /Special Songs, ASCAP) 

YOU'RE ALL I NEED TO GET BY 
Johnny Mathis & Deniece Williams, Columbia 3.10112 ( Jobete, ASCAP) 

REMINISCING 
Little River Band, Harvest 4605 (Capitol) (Screen Gems -EMI, BMI) 

YOU BELONG TO ME 
Carly Simon. Elektra 45477 (Snug / C'est, ASCAP) 

ONLY ONE LOVE IN MY LIFE 
Ronnie Milsap, RCA 11270 (WB /Sweet Harmony, ASCAP /Tamerlane, BMI) 

EVEN NOW 
Barry Manilow, Arista 330 (Kamakazi, BMI) 

USE TA BE MY GIRL 
O'Jays, Philadelphia International 83642 (CBS) (Mighty Tree, BMI) 

YOU'RE THE LOVE 
Seals & Crofts, Warner Bros. 8551 (Dawnbreaker, ASCAP /Oaktree, BMI) 

READY OR NOT 
Helen Reddy, Capitol 4582 (United Artists, ASCAP) 

YOU NEVER DONE IT LIKE THAT 
Captain & Tennille, A &M 2063 (Neil Sedaka, BMI) 

TOOK THE LAST TRAIN 
David Gates, Elektra 45550 (Kipahulu, ASCAP) 

MUSIC IN MY LIFE 
Mac Davis, Columbia 310745 (Songpointer, BMI) 

LOVE WILL FIND A WAY 
Pablo Cruise, A &M 2048 (Irving /Pablo Cruise, BMI) 

SHADOW DANCING 
Andy Gibb, RSO 893 (Stigwood /Unichappell, BMI) 

TAKE A CHANCE ON ME 
Abba, Atlantic 3457 (Artwork, ASCAP /Polar, AB) 

STILL THE SAME 
Bob Seger & The Silver Bullet Band, Capitol 4581 (Gear, ASCAP) 

BLUE SKIES 
Willie Nelson, Columbia 3.10784 (Irving Berlin, ASCAP) 

RUNAWAY 
Jefferson Starship, Grunt 11274 (RCA) (Diamondback, BMI) 

TWO OUT OF THREE AIN'T BAD 
Meat Loaf, Cleveland International 8 -50513 (Epic) (Edward B. Marks/ 
Neverland /Peg, BMI) 

RIVERS OF BABYLON 
Boney M, Sire 1021 (Warner Bros.) (Al Gallico Music 
BMI /Ackee Music, ASCAP) 

KISS YOU ALL OVER 
Exile, Warner /Curb 8589 (Chinnichap /Careers, BMI) 

SHE'S ALWAYS A WOMAN 
Billy Joel, Columbia 310788 (Joelsongs, BMI) 
GOTTA GET YOU INTO MY LIFE 
Earth, Wind & Fire, Columbia 310786 (Maclean, BMI) 

I'M NOT GONNA LET IT BOTHER ME TONIGHT 
Atlanta Rhythm Section, Polydor 14484 (Low -Sal, BMI) 

MAGNET AND STEEL 
Walter Egan, Columbia 3 -10719 (Melody Delux /Swell Sounds /Seldak, ASCAP) 

LAST DANCE 
Donna Summer, Casablanca 926 (Primus Artists /Olga, BMI) 
ANOTHER FINE MESS 
Glen Campbell, Capitol 4584 (United Artists, ASCAP) 

SUMMER NIGHTS 
John Travolta & Olivia Newton -John, RSO 906 (Edwin H. Morris, ASCAP) 

LOVE'S IN NEED OF LOVE TODAY 
Engelbert Humperdinck, Epic 850579 (Management Agency, BMI) 

IF THE WORLD RAN OUT OF LOVE TONIGHT 
England Dan & John Ford Coley, Big Tree 16125 (Atlantic) (ABC /Dunhill, BMI) 

(We're) DANCIN' IN THE DARK 
Renee Armand, Windsong 11290 (RCA) 

Clossicol 
Movie Music 

By Rozsa In 

Vinyl Splurge 
CHICAGO -Sustained interest in 

music created for motion pictures 
has drawn increasing attention to 
composer Miklos Rozsa, perhaps the 
greatest living exponent of the form. 

Compositions for films by the 71- 
year -old Hungarian -born musician 
comprise three recent LP releases, 
two of them recorded under the 
composer's direction. 

Warner Bros. Records devotes a 
complete album to one of Rozsa's 
earliest forays into film scoring as 
part of the label's new film music 
series. "Thief Of Bagdad" was 
filmed in 1938 -40 by London Film 
Productions, with Rozsa providing 
one of his most colorful and exotic 
scores. Elmer Bernstein directs the 
Royal Philharmonic and the Salta - 
rello Choir in more than 40 minutes 
of music from the classic picture. 

Rozsa, who was born in Budapest 
in 1907, moved to Hollywood in 
1940, and has since been involved in 
scores of motion picture projects. 
His film picture output during this 
period is surveyed in a new DG re- 
lease which includes music written 
up to 1970. Music from "Julius Cae- 
sar," "Lady Hamilton," "The Kill- 
ers," "Lydia," "Five Graves To 
Cairo" and other pictures is sam- 
pled, with the composer helming the 
Royal Philharmonic Orchestra. 

Disk is volume two in a "Rozsa 
Conducts Rozsa," film music series 
that will see at least one more install- 
ment, according to DG. 

Eight episodes from the Vincent 
Minnelli- directed Van Gogh bio 
"Lust for Life" form the centerpiece 
of a new Varese -Sarabande label is- 
sue devoted to the film music master. 
The composer conducts the Frank - 
enland State Symphony Orchestra 
in a performance recorded in stereo 
in 1958. 

The reissue, licensed from MCA, 
also includes Rozsa's intriguing 
"Background For Violence" Suite, 
six movements culled from scores of 
motion pictures employing themes 
of heightened tension. 

UNRELEASED 
CALLAS ARIAS 
ON THE WAY 
CHICAGO -EMI /Angel Rec- 

ords will make public several unre- 
leased recordings by the late Maria 
Callas, including those from her fi- 
nal recording session in 1969. 

"Callas never approved them, but 
EMI feels that musically they mer- 
ited release," an Angel spokesman 
reveals. 

Arias from "Sonnambula," taped 
in 1955, from "Trovatore" and 
"Masked Ball," dating from 1964, 
and excerpts from Verdi's "Il Cor- 
saro," taped in 1969 will comprise 
the single disk, set for a September 
release. The selections are per- 
formed with orchestra._ 

Taped in Paris in 1969, the "Cor- 
saro" selections reportedly are the 
last recordings Callas made. 

`Pictures' To Come 
CHICAGO -A recording of Mus - 

sorgsky's "Pictures At An Exhibi- 
tion" in an arrangement for brass in- 
struments will be released in the U.S. 
this fall by London Records. The 
Argo label issue features a perform- 
ance by the Philip Jones Brass En- 
semble. 

SEE PROGRAMMING GAINS 

TV Opening Doors 
To Classical Fare 

By ALAN PENCHANSKY 

CHICAGO -Television is tak- 
ing a new look at classical music 
and the electronic mass medium 
appears to be liking what it sees. 

A Public Television System 
classical program boom, suc- 
cesses in stereo simulcasting, and 
á major series of breakthroughs 
in syndication of symphonic fea- 
tures all attest to new interest in 
classics, one stimulated perhaps 
by the rebirth of live tv. 

Several top draw performers, 
including Zubin Mehta, Leonard 
Bernstein, Mstislav Rostropov- 
ich, Renata Scotto, James Le- 
vine, Beverly Sills, Luciano 
Pavarotti, Placido Domingo and 
Rudolf Serkin are scheduled for 
upcoming live telecasts, with 
NBC -TV mounting a Sept. 24 
"Tribute To Vladimir Horowitz," 
live from Lincoln Center (Bill- 
board, Aug. 5, 1978). 

The Public Television System 
will provide the majority of clas- 
sical programming this fall of 
course, however Beethoven and 
Brahms are making inroads 
through syndication in more 
than 50 markets where a new 
Leonard Bernstein series has 
been placed -the first classical 
symphonic syndication effort in 
many years reportedly. 

Three top 10 markets were 
added by the syndicator, Video 
Music Inc., within the last month, 
it reports, giving it outlets in mar- 
kets including Los Angeles, New 
York, Chicago and Boston. 

The company's seven Bern- 
stein- conducted symphony and 
oratorio performances -six more' 
will be brought out in Septem- 
ber -are the first major classical 
productions to develop a syndi- 
cation network since Chicago's 
WGN attempted it with the Chi- 
cago Symphony almost 20 years 
ago, Video Music claims. 

Programs feature Bernstein 
conducting the Boston Sym- 
phony, London Philharmonic 
and other groups in works such 
as the Beethoven Ninth Sym- 
phony, the Brahms Symphony 
No. 2 and Tchaikovsky's "Path - 
etique," and are being sold to 
sponsors by commercial outlets 
handling them such as WPIX, 
New York and WMAQ, Chi- 
cago. 

Bernstein also will be the sub- 
ject of an Aug. 25 broadcast over 
PBS live from the Wolf Trap 
Farm Performing Arts Park -a 
special concert celebrating Bern - 
stein's 60th birthday hosted by 
National Symphony conductor 
Mstislav Rostropovich. 

Of all the performers, perhaps 
conductor Zubin Mehta will 
come in for the greatest fall tv ex- 
posure. Mehta, who conducts the 
Sept. 24 Horowitz Rachmaninoff 
performance, also is slated to ap- 
pear in two installments of PBS's 
"Live From Lincoln Center" 
series will be the subject of a PBS 
documentary and conducts a 
taped concert from the Holly- 
wood Bowl to be beamed by the 
network. 

PBS' lineup of live telecasts 
swells with the returning "Live 
From Lincoln Center" series, 
lauded for its pioneering stereo 
simulcast transmissions, and the 
Met Opera complete perform- 
ances out of New York as part of 
the "Great Performances" series. 

Debut of "Live From Lincoln 
Center" is scheduled for Sept. 20, 
with Rudolf Serkin to make a 

rare tv guest artist appearance. 
He will perform the Beethoven 
"Emperor" Concerto and Mehta 
and the orchestra will complete 
the program with Wagner's 
"Rienzi" Overture and excerpts 
from Prokofiev's "Romeo and 
Juliet" ballet. 

The following Sunday (24), 
Mehta and the Philharmonic 
transfer to the NBC -TV hookup 
for the one -hour broadcast with 
Horowitz. 

"Live From the Met," returns 
to the PBS network on Sept. 25 
with "Otello," starring Renata 
Scotto, Jon Vickers, Cornell 
McNeil and conducted by James 
Levine. 

Scotto and Levine are featured 
in a new complete recording of 
the work to be released this fall 
by RCA. 

"Tosca" with Pavarotti, "Bar- 
tered Bride," with Nicolai Gedda 
and Teresa Stratas, and "Luisa 
Miller" with Placido Domingo 
also are scheduled to be beamed 
from the opera house, with PBS 
hinting that additional Met per- 
formances will be announced for 
broadcast in the first part of 
1979 -only three opera evenings 
were telecast last season. 

Also to be seen in the fall will 
be the Philadelphia Orchestra 
and the Berlin Philharmonic, as 
part of the "Great Performances" 
series. 

Beverly Sills is scheduled to 
sing Rossini's "Turk In Italy" 
with the New York City Opera 
on Oct. 4 in the "Live From Lin- 
coln Center" programs, and It- 
zhak Perlman will be seen with 
the New York Philharmonic in a 
January broadcast in the series. 

Classical Notes 
Three Brass Symphonies (Quintets) of Rus- 

sian composer Victor Ewald are featured on a 

new Advent CR -70 cassette, performed by the 

Empire Brass Quintet. The group, whose players 

include three Boston Symphony members, also 

contributes a program of renaissance and ba- 

roque selections to the cassette line. Producer 

and disk issuer of the material is Sine Qua Non 

Productions. 

The National Endowment for the Arts, agency 

channeling federal money to theatre, dance and 

music, has announced plans for development of 

a separate program for support of opera and 

musical theatre -both formerly funded through 

the general music plan. The breakout, with a fis- 

cal 1980 implementation targeted, hopes to 

stem the defection of composers and librettists 

to the tv and motion picture industries and is 

expected to create stronger ties between opera 

and musical theatre in this country. NEA's Jim 

Ireland, formerly in charge of opera support 

within the music program, was named acting di- 

rector of the new support project. 
CRI Records testing a major direct mail sales 

program with a mailing piece including Aaron 

Copland's enthusiastic endorsement.... Disc - 

washer Inc. awarded a $1,000 first prize in the 

recent Missouri Contemporary Music Competi- 

tion, held at the Univ. of Missouri Columbia 

campus. Anthony lannaccone of Ypsilanti, Mich. 

won for his Aria Concertante for cello and piano. 

ALAN PENCHANSKY 
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CHECK TYPE OF AD YOU WANT: 

REGULAR CLASSIFIED -95¢ a word. Minimum 
$19.00. First line set all caps. Name, address 
and phone number to be included to word count. 

DISPLAY CLASSIFIED AD -One inch, $40.00, 
4 times $35.00 each, 26 -times $33.00 each, 
52 -times $28.00 each. Box rule around all ads. 

! INTERNATIONAL (Other than U.S.)- Regular- 
50e a word. Min. $15. Display -$30 ea. inch; $27 
ea. inch 4 or more consecutive times. 

Li Box Number, c. -o BILLBOARD, figure 10 addi- 
tional words and include $1 00 service charge 
DEADLINE -Closes 4:30 p.m. Monday, 12 days 
prior to date of Issue. 

CASH WITH ORDER. Classified Adv. Dept. 

CALL TOLL FREE (Except NY State) 
800- 223 -7524 

ADDRESS ALL ADS -BILLBOARD, Classified 
Ad. Dept., 1515 Broadway, New York, N.Y. 
10036 or telephone (212) 764 -7433. 

Check heading under which ad is to appear 
(Tape & Cartridge category classified ad is not accepted.) 

D Distribution Services 
D Record Mfg. Services, Supplies 

& Equipment 
Help Wanted 
Used Coin Machine 
Equipment 

D Promotional Services 

D Comedy Material 
D Business Opportunities 
D Professional Services 

For Sale 
D Wanted to Buy 
D Publishing Services 
D Miscellaneous 

Enclosed Is $ lT] Check n Money Order 
PAYMENT MUST ACCOMPANY ORDER 

Or you may pay for your classified advertising on your credit card. 
Credit Card No. C] American Express 

Diners Club Card Expires D BankAmericard /VISA 
Signature D Master Charge 

NAME Bank = (Required) 

ADDRESS 

CITY 

Telephone No 

STATE ZIP CODE 

J 
FOR SALE 

PREMIUM 

8 -TRACK BLANKS 
Lear Jet style cartridge with rubber roller, 
3M Professional duplicating tape, 90 
lengths in 1 min. increments. Private label- 
ing available. 

1 min. to 45 min. any quantity 73C 
46 min. to 65 min. any quantity 835 
65 min. to 80 min. any quantity 915 
81 min. to 90 min. any quantity 996 

525 00 minimum orders C O D only 

PROFESSIONAL 8-TRACK DUPLICATOR S- SI.295 
PROFESSIONALS-TRACK CALIBRATORS & ERASERS 

Studio quality high speed operation Com- 
plete warranty Write for literature 

BAllY ELECTRONICS CORPORATION 
39 N. Rose. Mt. Clemens. Mich. 48043 

Phone: 1313) 463 -2592 

BUDGET TAPES & LP's 
and 

MAJOR LABEL CUTOUTS 
8- TRACK, CASSETTES & LP's 

Can service all your needs. 
For Free Catalog call or write: 

GENERAL MUSIC CORP. 
P.O. Box 1611, Charlotte. N.C. 28232 

(704) 377 -5623 

TV ADVERTISED TAPES & LPs 
Just off TV 

Original Artists -Original Songs 
--Reps and Distributors Wanted- - 

Call (312) 835 -3280 
BLOOM ENTERPRISES 

726 Strawberryhill Drive 
Glencoe, Illinois 60022 

RECORD HAVEN 
IMPORTS 

Now taking orders on BEATLES White 
LP, pressed in white vinyl. 

Also, in stock, the HOTTEST NEW DISCO 
IMPORTS from CANADA AND EUROPE. 

Call Henry 
(212) 354 -8770 

FOR SALE 
2 Recortec automatic cassette loaders; 
1 high speed tape duplicator system, Elec- 
trosound /Ampex; 2 sidewinders; 1 Otari 
in-cassette duplicator; cassette labelers 
$488. Call or write: 

MAGNETIC MARKETING CORP. 
29 Valley View Terrace 

WAYNE, N.J. 07470 
(201) 694 -3502 

WE HAVE THE BEST 
CUT -OUT AND CURRENT 

record and tape list in America. 
LPs $7 98 list 8 track tapes $7.98 list 

our price $4.30 our price $4.45 

Dealers Only 
ALEX A. ARACO CO., INC. 

507 High St., Burlington, N.J. 08016 
(609) 386 -3288 

WHILE OTHER PEOPLE ARE RAISING 
their prices, we are lowering ours. Major label LPs 
as low as 505. Your choice. Write for free listings. 
Scorpio Music, Box 391 -BC, Cornwells Hts., Pa. 
19020, USA. Dealers only. 

COLLECTORS' RECORD OPTION - JAZZ, 
C /W, S /T, 0/C, Blues, R &B personalities. Ray 
Macknic, P.O. Box 7511, Dept. R, Van Nuys. 
Calif. 91406. 

RECORD EXPORT 
SPECIALISTS 

Huge Inventory LP's, 45 
Disco, 7" 45's, Tapes, Ac- 
cessories, etc. 
First with New Releases 
Low Price Specials 
Fastest "Same Day On 
Plane" Service (including 
Saturdays) 
Economy in Shipping 
We get your order out the 

fastest, give best fill and save 
you money. Try us and con- 
vince yourself. 

TOWN HALL 
RECORD ONE -STOP 

9131 Bedell Lane 
Brooklyn, N.V. 11236 

Phone: (212) 272 -9702 
Telex: 426728 

FOR THE BEST 
FREE CATALOG 

Selection of major label overruns and 
deletions -all categories. Call or write: 

SYMPHONETTE MUSIC DISTRIBUTORS 
4140 Vanowen PI. 
Burbank, CA 91505 

(213) 846 -2707 

POSTERS POSTERS 
THAT'S ALL WE SELL! 

We have the largest and latest line of posters 
in the country. Rock Stars. TV Personali- 
ties, Movies and Velvets. including F.I.S.T., 
SGT. PEPPER, GREASE, HEAVEN CAN 
WAIT (starring Warren Beatty). 

LENNY & SOUIGGY, SCOTT BAlO. 

You've heard of the rest 
Now try the best 

Call or write for free catalogue: 

SCORPIO ENTERPRISES 
5814 Ft. Hamilton Pkwy. 

Brooklyn, N.Y. 11219 
(212) 633 -1700 

DEALERS ONLY 

8 TRACK BLANKS 
Professional duplicating tape. Exact time 
loaded in 1 minute intervals from 1 to 100 
minutes. 

454 PLUS 'h4 PER MINUTE 
Pay only for the length you need 

CASSETTE BLANKS 
1st line low noise high output tape and 5 

screw cartridge, any length from 1 to 120 
minutes. 

C -90 AS LOW AS 595 

Minimum order $25.00. May be assorted. 
COD only. 

LITTLE WAREHOUSE, INC., 1820 W. Schaaf 
Rd., Cleveland, Ohio 44109. (216) 398 -9438. 

8 Track & Cassette Blanks 
Studio Quality Cartridge 

Low Noise. High Output Tape 
1 Min to 55 Min 705 

56 Min to 70 Min 85¢ 
71 Min to 90 Min 995 

$25 00 Minimum Orders C O D Only 

Andol Audio Products, Inc. 
4212 14th Ave., Brooklyn, N.Y. 11219 

(212) 435-7322 

POSTERS 
LIGHTING PRODUCTS 

Large velvet blacklight posters $1.25 each. 
Money House blessing spray (14.00 per 
case of 12 cans. Strobe Lights $10.00 each 
New optic ray sunglasses with hearts, stars 
and butterflies $36.00 a card. 75 watt black - 
light bulbs $15.00 box of 25. Zodiac auto 
air freshener $12 a card of 48. 4 Color Per- 
sonalized Zodiac Car Tags $18.00 a doz. 
Whole new line of pro arts posters. Also 
we now carry Goneish incense. Cata- 
log available. 

TRI -CITY PRODUCTS 
99 B Guess SL 

Greenville, S.C. 29605 
(803) 233 -9962 

4942 Jefferson Northeast 
Albuquerque, N.M. 87109 

(505) 883 -1845 

MAJOR LABEL 
8 TRACK & CASSETTES 

CUTOUTS 
Our Specialty 

Call or write for a free catalog to. 

J S J DISTRIBUTORS 
6620 W. Belmont. Chicago, III. 60634 

(312) 286-4444 

BUDGET TAPES 
Have largest selection of original artist 8 
tracks in the country. Heavy in CAW, Rock, 
Religious and Spanish categories. Displays, 
signs and sales aids available. 

Call Bill (405) 364 -5034 or write: 

OKLAHOMA 
TAPES & RECORDS, INC. 

P.O. Box 946 
Norman, Okla. 73070 

8 TRACK & CASSETTE CUTOUTS 
BEST OF THE MAJOR LABELS 

COLUMBIA - LONDON - ETC. 

For a free catalog call or write 
AUDIO DISTRIBUTORS 

1182 Broadway, New York, N. Y. 10001 

(212) 725 -4570 
Dealers only -please 

FOR SALE 
TRAYCO 

8 -track duplicator master and 5 slaves plus 
extra parts in form of additional slave. Could 
be used as 6th. Easily adapted to dub cas- 
sette tape. Speed 120/60. Loop bin loader 
included in package. A -1 condition. $10.000 
cash, FOB Albuquerque, NM VIDEO TEN, 
INC., 121 La Veta Dr. NE, Albuquerque, NM 
87108. Phone: 1 -800 -545 -6581. 

POSTERS 
We get them first 

Largest and latest selection of posters in 
the country. Send for FREE 52 page color 
catalog featuring complete selection of 
paper and velvet posters. paraphernalia. 
lights and rock star jewelry. DEALERS ONLY. 

FUNKY ENTERPRISES, INC. 
139 -19 Jamaica Ave. 
Jamaica, N.Y. 11435 

(212) 658 -0076 (800) 221 -6730 

WHAT'S ALL THIS JAZZ, ROCK AND SOUL? 
It's all in our current catalogue of major label 
cut -outs. LP's are priced at 254 and up. Write 
today for free catalogue. Hit Records Inc., 300 
West Elizabeth Avenue, Linden, N.J. 07036. 

Advertising Brings Results 

RACK JOBBERS 

ATTENTION RACK JOBBERS 
RECORD WIDE DISTRIBUTORS 

1755 Chase Or. 

Fenton. Ist. Louis]. MO. 63026 

We can supply all your needs. Largest 
selection of 8 -track and albums on budget 
line and major label cut -outs. Call today. 

JIM ADAMS -(314) 343 -7100 

T- SHIRTS 

T- SHIRTS 
Latest Groups and Individuals 

Sgt. Pepper Frampton 
Bee Gees Andy Gibb 

Leif Garrett Red 
Grease 

TSC MFG. CO. 
Box 19764 

Atlanta, GA 30325 

(404) 691 -0427 

MUSIC STANDS 

NEW CATALOG OF WOODEN MUSIC 
stands and accessories, send $1.00: Early Music 
Stands, Drawer 440, P.O. Box 277, Palo Alto, 
CA 94302. 

SCHOOLS & 
INSTRUCTIONS 

REI FIVE WEEK COURSE FOR FCC 1ST 
phone license. Six week course for Radio An- 
nouncing. Student rooms at the school. Call or 
write: REI, 61 N. Pineapple Ave., Sarasota, FL 
33577 and 2402 Tidewater Trail, Fredericksburg, 
VA 22401. 

COMEDY MATERIAL 

PROFESSIONAL 
COMEDY MATERIAL 

The Service of the Stars Since 1940) 
"THE COMEDIAN" 

Original Monthly Service -$45 yr. pstg $8 
(Sample Order) 3 issues. $15, pstg. $1.80 
35 "FUNMASTER" Gag Files, $100 pstg. $8 

"Anniversary Issue," $30, pstg. $3 
"How to Master the Ceremonies," $10, pstg. $3 

Every item different, No C O D 's 
"WE TEACH STANDUP COMEDY" via mall 

Payable to BILLY GLASON 
200 W. 54th St., 

N.Y.C. 10019 

"THE RADIO PERSONALITY" 
Be as fresh and alive as your audience 
wants you to be. Serious. topical humor for 
the air personality who strives to com- 
municate and entertain intelligently. 50-60 
usable one liners biweekly, all formats. 
Free sample and information. 

THE RADIO PERSONALITY 
1509 Country Club Court 

Franklin, Tenn. 37064 

)EEJAYS: NEW SURE -FIRE COMEDY. 
1,000 classified one -line gags, $10. Catalog free. 

Edmund Orrin, 41171 -A Grove Place, Madera, 
California 93637. 

HUNDREDS OF DEEJAYS RENEWED 
again this year! Guaranteed funnier! Free sample. 
Contemporary Comedy, 5804 -A Twineing, Dallas, 
Texas 75227. Phone 214/381 -4779. 

DEEJAY SPECIALS! MONTHLY GAGLET- 
ter! Individualized Service! We have it all. FREE 
information package. PETER PATTER, P.O. 
Box 402 -B, Pinedale, Ca. 93650. 

FREE SAMPLE ISSUE OF RADIO'S MOST 
popular humor service! O'Liners, 366-H West 
Bullard Avenue, Fresno, California 93704 (or 
phone 209 /431 -1502). 

KNOCKERS!' A GREAT SET OF HILARIOUS 
recorded bits for DJ's. Inexpensive. Send $1.00 
for recorded sampler. Box 881, Cincinnati OH 
45201. 

"PHANTASTIC PHUNNIES" PROVEN 
audience builder! Today international- tomor- 
row interplanetary!! $1.00 phot jumbo issue and 
gipht!!! 1343 Stratford Drive, Kent, Ohio 44240. 

BECAUSE YOU'RE MORE THAN A COMIC.. 
YOU'RE A PERSONALITY... 

Free trial month's subscription to 
qualified broadcasters! 

FRUITBOWL, Dept. "B." Box 9787 

Fresno, CA. 93794 

INCREASE YOUR RATINGS 
WITH COMEDY /UPDATE 

Hundreds have subscribed since our first 
issue in 1976. Don't trust us, trust our sub- 
scribers: Gary Owens, Joan Rivers, Dr. 
Don Rose, Phyllis Diller, etc. Send $2.00 
for Current Issue. 

CANDAN PRODUCTIONS 
1700 Mason St., Suite 17 
San Francisco, CA 94133 

24-HR. TOLL -FREE 

HOT -LINE FOR 

PLACING YOUR 

CLASSIFIED AD 
Just Dial 

800 -223 -7524 
Ask for LENI TEAMAN 

(IN N.Y. STATE (212) 764 -7433) 
Hot -line is for fast, personal service 
placing Classified Ads only. For all other 

business call the re- 
gional office nearest 

you. 

PROFESSIONAL 
SERVICES 

NEW TALENT SOUGHT 
FOR MANAGEMENT 
AND PUBLISHING. 

SEND TAPES AND INFO. 

CONTACT: DAVID McKAY 

AMOS LEVY MANAGEMENT. INC. 

3682 BARHAM BLVD.. SUITE J210 

LOS ANGELES, CA. 90068 

Phone (213) 874 -1545 

MANAGEMENT COMPANY 
Looking for talent. Groups or solo 
artists. Must be original material 
and be of master quality and on 
a cassette. 

Suite 1505B 
201 Ocean Avenue 

Santa Monica, CA 90402 

VIDEO PRODUCTION 
Superior quality video /audio produc- 
tion for in -store record promos, etc. 
For more into contact: 

MUSICVISION, INC. 
2840 N. E. Expressway 

Atlanta, GA 30345 

(404) 321 -4000 

PROMOTIONAL 
SERVICES 

SUCCEED IN THE 
ENTERTAINMENT FIELD!!! 

MANAGEMENT BOOKINGS 
PROMOTION 

Experienced. 
CORINNE CARPENTER COMMUNICATIONS 

1636 N. Wells, Suite 2307 
Chicago, IL 60614 

(312) 787 -3715 

EXCLUSIVE DISCO DJ'S ONLY -FREE 
newly released Disco Records -most major labels. 
Dues required. 814 -886 -9931. D P A, 631 Front, 
Cresson, PA 16630. 

ATTENTION COUNTRY -POP PUBLISHERS 
and producers. Original, talented songwriter/ 
composer has over 1,000 songs available for 
promotion. Call 213/672 -0284. 

NEWSLETTER 

SONGWRITERS HOTLINE! NEWS YOU 
can use! Call free now! Songwriters Info Center, 
Box 1599 -G, Pompano Beach, FL. 33061. 
1 -800 -327 -0173 Ext. 10.30. 

RECORD MFG. SERVICES, 
SUPPLIES & EQUIPMENT 

RECORD PRESSING 
CUSTOM AND STOCK LP JACKETS 

Printed & Fabricated 
Quality 45 & LP pressings. Dependable 
FAST Personal Service! Send us your 
tape and let us do the rest!! 

VILLE PLATTE RECORD MFG. CO. 
120 E. Cypress St., Ville Platte, La. 70586 

(318) 363 -2104 
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THEATRES AVAILABLE 

FOR SALE OR RENTAL 

THEATRE FOUR 
FINEST OFF BROADWAY 

PLAYHOUSE 
CAPACITY 299 SEATS 

K. B. WEISSMAN 
(914) 937 -6672 

R8010-T 
maRl 

Rates: "POSITION WANTED" is 

$10 -in advance -for 1 inch, one 
time. No charge for Box number. 

"POSITION OPEN" is $20 -in 
advance -for one time. Box num- 
ber ads asking for tape samples 
will be charged an added $1 for 
handling and postage. 

Send money and advertising copy 

to: 
Radio -TV Job Mart, Billboard, 

1515 Broadway, N.Y. 10036 

POSITIONS WANTED 

HELP! 
One year and 200 tapes later, 
talented newcomer with potential 
still seeks first break. Write: 

Rick Richards 
621 Lenox Avenue 

Miami Beach, FL 33139 

HARD WORKING ANNOUNCER /NEWS- 
man wants to meet with GM concerning future 
employment. Some experience. Available Mid - 
August. Rod Morrison, 55 Pond Street, Natick, 
MA 01760. 617 -653 -3607. 

Disco DJ with 5 years experience, 414 years 
broadcasting, with extensive record li- 
brary, seeks fulltime disco programming 
position in N.Y. Metropolitan area. Will 
relocate. Available immediately. 

Contact: Mel Cuffee, 105 -14 -177th Street, 
Jamaica, N.Y. 11433 or call between 9 a.m. 
and 12 noon (212)291 -8521. 

POSITIONS OPEN 

WTLC -FM, Indpls., Indiana is seeking 
experienced, creative production 
manager. Some air work; must have 
at least 3rd endorsed, 3 yrs. experi- 
ence in top 20 mkt. Send tape and 
resume to: 

FRED MOORE 
P.O. Box 697 

Indianapolis, Ind. 46206 

Afternoon Drive slot open at mod- 
ern country station going from 
1 kw to 5kw. No beginners. Send 
Tapes & Resumes to: 

Danny Tabor, WCDS 
P.O. Box 478 

Glasgow, Ky. 42141. 

DISTRIBUTING 
SERVICES 

HIT RECORDS WANTED 
FOR DISTRIBUTION 

YOU RECORD IT- 
WE'LL PLUG IT 

Send Records for Review to: 

KING RECORDS DIST. 
800 E. Gulf Breeze Park 
Gulf Breeze, FI 32561 

(904) 932 -2525 

MAKE MORE PROFIT WITH OUR LOWER 
prices on LPs, 8- tracks, and cassettes. Top 1000 

list updated weekly. Write Tobisco, 6144 High- 
way 290 W., Austin, Texas, (Mexican list avail- 
able also). 

ACCESSORIES 
24 HR. FREIGHT -PAID SERVICE 

Largest Selection at Lowest Cost Anywhere 

MAXELL MEMOREX SCOTCH TDK 
BASF AMPEX WATTS DISCWASHER 
SOUND GUARD SHURE PICKERING 

AUDIO TECHNICA RECOTON EVEREADY 
SEND FOR FREE CATALOG 

A.I. ROSENTHAL ASSOCIATES 
Dept. A. 29 E. Glenefde Ave.. Onside. Pa. 19038 

12151 885 -5211 

RARE RECORDS 

SEARCHING FOR RARE RECORDS? WE 
find out -of -print, hard -to -find, domestic and 
import LPs. Send wants to: Rather Ripped 
Search Service BB, 1878 Euclid Avenue, Berkeley, 
CA 94709. 

PUBLISHING SERVICES 

ATTENTION A &R MEN, RECORDING 
Artists, and Publishing Companies -we have 
many unpublished recordings available for 
publishing and release or for sale. Please write 
to Talent, 17 Longwood Rd., Quincy, MA 02171. 

GOLDEN OLDIES 

OLDIES 50S, 60S, 70S. 100 DIFFERENT $15.00. 
200 different ($33.00). 500 different $100. Also want 
lists filled Becky Overton, 6464 West Quaker, 
Orchard Pk., N.Y. 14127. 

HELP WANTED 

REGIONAL 
SALESMAN 

Long -established record company. 

Prefer experience. Salary commensurate 
with experience, benefits. 
Send resume In strict confidence to: 

Box 7217, Billboard 
1515 Broadway, N.Y. 10036 

RECORD PEOPLE DISTRIBUTORS, THE 
independent label specialist, looking for sales 
reps. Territories open. Must know our lines. 
Send resume to Donna Masson, Record People, 
66 Greene St., New York, N.Y. 10012. 

YOUNG, PROGRESSIVE RECORD COM- 
pany looking for highly motivated person with 
accounting background, willing to diversify 
into financial and /or business administrative 
areas. Call (201) 753-6100, Mon. -Fri. between 
9 -30 AM -5:00 PM. 

RADIO -TV JOBS! STATIONS HIRING NA- 
tionwide ... DJ's ... PD's ... Sales ... News... 
Everyone. Free details: "Job Leads," 1680 -GZ 
Vine, Hollywood, CA 90028. 

ACCOUNTANT -MUSIC PUBLISHING CO. 
in L.A. Experience with both manual and com- 
puterized general accounting, royalty and pub- 
lishing systems required. Box 7218, Billboard, 
1515 Broadway, New York, N.Y. 10036. 

SITUATION WANTED 

PROFESSIONAL GENTLEMAN, 
age 23, looking for employment 
with a Retail Record Store in At- 
lanta, Ga. Have retail record man- 
agement experience. 
For Resume Write: ROBERT 
GREEN, 4118 Glenwood Rd., Apt. 
F., Decatur, Ga. 30035 (404) 
289 -7173. 

RECORD MAN EXPERIENCED IN ALL 
phases of records seeks connection. Write: Box 

7219, Billboard, 2160 Patterson St., Cincinnati, 
OH 45214. 

MALE, 21, WITH EXTENSIVE RETAIL 
RECORD STORE AND SMALL LABEL 
EXPERIENCE SEEKS JOB IN L.A. 
AREA. 

RICK ELLIS 
696 S. Drake, Apt. 3 

Kalamazoo, Mi. 49009 

(616) 375 -6680 

MISCELLANEOUS 

THE ONLY ENGLISH - 
LANGUAGE SEMIMONTHLY 

NEWSLETTER ON AND 
FROM THE JAPANESE 

MUSIC INDUSTRY 

It Is Specially Designed 
For An Internationally 

Oriented Record Executive 
Who Needs To Be 

Constantly Updated On 
Happenings In The 

Japanese Record Market. 

MIMIC LAIN 
INTE:ßNA'PI()NA L 

THE NEWSLETTER CONTAINS: Single And Album Charts of Monthly New Releases A List 
tical Data General News, Etc. sential Information You Must Have. 
1 YEAR (24 ISSUES) SUBSCRIPTION RATE -150,000 YEN (APPROX. $600.) All Payments Must Be Made In Yen. Send Your Subscription Order And Inquiries To MUSIC LABO, INC. DEMPA BLDG., BEKKAN 5F 11-2, HIGHASHI- GOTANDA 1- CHOME, SHINAGAWA -KU, TOKYO 141 JAPAN 

Free Copy Offered 
Upon Request. 

Now, you can have one of the world's 
most authoritative jazz 
publications delivered 
right to you at home. 

This month's cover: Thad Jones and 
Mel Lewis. Photo: David Redfern. 

Keep up with the world- 
wide jam scene ... 
NEWS 
REVIEWS 
INTERVIEWS 

SUBSCRIPTION RATES 
UK E8.00 
European 1st Class $27 US dollars 

2nd Class $20 US dollars 
Americas Air Mail $27 US dollars 

Air Freight $20 US dollars 
Rest of World Surface Mail $20 US dollars 
Air Mail to Australia. Far East. Japan. $30 

US dollars 
Air Mail to Africa, India. Pakistan, $27 
Air Mail to: Middle East. North Africa, $25 

Come on along and 
join the leaders - 
Mike Hennessey- 
Editorial Director 
Sinclair Traill- 
Editor 8 Founder 
30th year of 
publication 

r 

e 
d; 

É 

g 

it e 

á e LL¢ÓS 

BILLBOARD IS 
ON MICROFILM: 

Ha,k pie. of Illl.LIBOAltl> are available 
on mtcrnhlm dating from November 1894 tu 
December 1974. 

Microfilm copies of articles or charts from 
any of these issues may be obtained from 
Billboard Publications at a cost of $1.50 per 
page up to 5 pages. 

For prices on additional copies and for 
further information °marrt 

Bill Wardlow 
General Services 

Billboard Publications 
9000 Sunset Blvd. 

Los Angeles, Cal 90069 
213/273-7040 

DJ. 2 YEARS, NJ.'S HOTTEST CLUB WANTS 
manager and bookings. Will work anywhere. 
Billy lambo, 771/2 Union Avenue, Neptune City, 
NJ 07753 (201) 774 -8724. 

BEAUTY PAGEANT -WE ARE NOW AC- 
cepting candidates for our Miss Celebrity Beauty 
Pageant. Winner will receive $1,000 and more. 
For details call (213) 548 -1623. Celebrity Public 
Relations, Inc., 9701 Wilshire Boulevard, Suite 
710, Beverly Hills, CA. 90212. 

BILLBOARD 
Group Subscription Discounts 

Save 2(1'S on subscriptions to Billboard for 
groups of 10 or more. For rates and informa- 
tion write 

BOX 6019 
c/o Billboard, 1515 Broadway 

New York, N.Y. 10036 

HELP WANTED 

BUYER 

RECORD 
BUYER 

We are a progres- 
sive retailer head- 
quartered in north - 
New Jersey, re- 
cruiting for an ag- 
gressive achiever 
who wants to 
reach the top. 

CANDIDATE MUST OFFER: 3 -5 
years multi -store retail experience; 
strength in market knowledge and 
in -store presentation. 

WE OFFER: Competitive salary and 
comprehensive benefit package. 

Send resume including salary re- 
quirements and detailed work his- 
tory to: 

MICHAEL A. WHITLEY 

TWO 
GUYS 

c/o CORPORATE TRAINING 
& MANAGEMENT 

DEVELOPMENT CENTER 
ROUTE 17 & ESSEX ST. 

LODI, NJ 07644 

An Equal Opportunity Employer 

BUSINESS OPPORTUNITIES 

INVESTOR NEEDED 
FOR 

FAST GROWING 
MANAGEMENT COMPANY. 

LOS ANGELES AREA. 

Reply: 
Box 7216, Billboard 

1515 Broadway 
New York, N.Y. 10036 

CONCERT PROMOTER SEEKS INVESTOR/ 
partner for untapped major market. All inquiries 
kept confidential. Box 7212, Billboard, 1515 
Broadway, New York, N.Y. 10036. 

INVESTMENT OPPORTUNITY 
In northern New Jersey Rock Cafe to show- 
case new recording artists, musicians, and 
groups. Seeking investments of $50,000 
and larger. 
Please send inquiries to: Box 7215, Bill- 
board, 1 51 5 Broadway, New York, N.Y. 
10036. 

WANTED TO BUY 

WE WANT YOUR 
USED LP'S! 

Submit a list of used LP's that you want to 
sell. All inquiries will be answered. Offer 
will depend on selection. All LP's must 
be in original jackets and playable. No 
promo's, please. E.C.R., Inc., Dept. SL, 
Box 1028, Norcross, Ga. 30091. 

WANTED -CURRENT OVERSTOCKS LP'S. 
Any quantity. Immediate payment. Cash Sales 
Co., 203 E. Congress St., Tucson, Ariz. 85701 

(602) 623 -1907. 

USED KING CASSETTE 
CUTTER /WINDERS 

MODELS #600 or 650 

Call (313) 539 -2900 or send 
details of PRICE and CON- 
DITION to: 

American Sound Corp. 
3319 East Ten Mile Road 
Warren, Michigan 48091 

Wanted to Buy 
AMPEX MODEL 3400 

DUPLICATING SLAVES 

Call Steve Kountzman 
(615) 256 -1656 

General News 6' 

BATTER UP- Pitcher Jackson 
Browne gets set for the windup as 

umpire Joe Smith prepares to de- 
liver the verdict in a softball game at 
the fourth annual Elektra /Asylum 
company picnic in Malibu, Calif. 
Browne was the game's top hitter, 
but the executives still beat the art- 

ists, 15 -14. 

European 
Continued from page 18 

of Presley albums and cassettes 
topped three million last year and 
sales are running at the same level 
this year. 

The company estimates that by 
the end of 1978 Presley sales in Ger- 
many for the year will amount to $10 
million. RCA has 76 albums and 20 
singles in the catalog and the best- 
selling items are "Elvis For Ever" 
(double LP) which has sold two mil- 
lion over the last five years: "Portrait 
In Music" (one million) and "Aloha 
From Hawaii." 

A large number of Germany's 
3,000 record dealers will have spe- 
cial window displays for the Presley 
anniversary. 

Says RCA Managing Director 
Hans Georg Baum: "We anticipate 
a tremendous boom in Presley reper- 
toire for a number of years to come." 

RCA Revamping 
2 Sales Offices 

NEW YORK -RCA Records' 

branch sales offices here and in Los 
Angeles, two of its largest, are being 
restructured. New and broader re- 

sponsibilities go to Bob Rifici, 
named manager, N.Y. branch, and 
Jim Bego, manager, L.A. branch. re- 
ports Dick Carter, division vice pres- 
ident. field marketing. 

The restructuring creates two 
other new positions for managers, 
branch sales in the two cities. In 
LA., Bonnie McCasey is named to 
the position, the first wbman to hold 
such a position with the company. In 
N.Y. the position is being filled by 
Stephen Feldman (see Executive 
Turntable). 

"The restructuring will give RCA 
the capacity of taking full advantage 
of and further expanding its own la- 
bel's torrid sales pace in the first half 
of 1978 and of our new arrange- 
ments with such associated labels as 

Rocket Records and Salsoul," Car- 
ter explains. 

Vanguard's Offer 
NEW YORK -Vanguard Records 

is offering a fall restocking discount 
program to its distributors. Com- 
mencing Aug. 1, the program con- 
tinues until Aug. 31, and involves all 
Vanguard product except the label's 
budget lines. 
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CASSETTES MAKE 50% GAIN 

1977 French Disk, 
Tape Sales Up 18% 

By HENRY KAHN 

PARIS -Estimated sales of 
disks and cassettes in France for 
1977 show an 18% upturn of 
around 22 million, to a total 142 
million, over the previous year. 
Of the total, there were 55 million 
singles and 72 million albums. 
And 15 million cassettes were 
sold as against 10 million in 1976, 
a solid 50% increase. 

Cassette sales here rose despite 
flourishing piracy. Industry or- 
ganization SNEPA estimates that 
at least 80% of the blank tape 
sold in France is used for record- 
ing music and there is substantial 
growth in the cassette hardware 
industry. Despite that, prere- 
corded cassette still showed a big 
upturn over the year. 

And these returns suggest the 
government will remain in no 
hurry to introduce any tax on 
blank tape. It has already thrown 
out a proposal to levy a tax on 
recorder hardware lines. 

At the Bibliotheque Nationale, 
where all new recordings must be 

entered, it is reported that 9,977 
new records, 2,938 new cassettes 
and 106 new 8 -track cartridges 
were registered. 

The estimated sales returns 
show that despite the heavy tax 
on recorded works, standing at 
331/3%, sales are still building. If 
the tax is finally slashed even bet- 
ter trading returns will be re- 
corded. 

A main item in the sales suc- 
cess story is that record industry 
prices rose an average of only 
3.9% at retail level, while the na- 
tional inflation rate is virtually 
10 %. 

The outlets for singles have 
changed in France. Today the 
main sales area is the hyper -mar- 
ket where the very young, on lim- 
ited pocket money, buy 45s. The 
older generations, including 
those just starting employment, 
find the pegging of prices on al- 
bums an attractive lure. For 
them, there is relatively more 
value in an album than a single. 

Jazz, Respected & Vital In 
Hungary's World Of Music 

BUDAPEST -Strong support 
E from radio and cultural institutions 

IS in a large part responsible for the 

rn vitality of the jazz scene in Hungary. 
T Hungarian radio programs about 
cv one hour of jazz daily, giving airtime 

to local artists and international jazz 
U) figures. In addition, it promotes jazz 

D concerts at least five or six times each 
D year in a variety of provincial cen- 
< ters. 

The main focus of the jazz calen- 
dar is the International Jazz Festival 
held annually iñ Alba Regia. Cost- 
ing $50,000 to mount, this always 
sold -out festival brings into the 
country many foreign jazz musicians 
and attracts national press coverage. 

Baez To Play U.K. 
LONDON -Joan Baez will make 

her only U.K. appearance in 1978 
when she plays a single date at the 
Wembley Arena, London, on Au- 
gust 20. 

Originally set for a short Euro- 
pean tour of Germany, Holland and 
Switzerland only, the singer was per- 
suaded by promoter Harvey Gold- 
smith to make this appearance be- 
fore her British fans. 
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Organizations such as the Feder- 
ation of Hungarian Music Artists 
look on jazz as positively as they do 
on classical music. the Budapest 
Music Conservatory has a jazz de- 
partment chaired for the last 13 
years by noted pianist and musi- 
cologist Janos Gonda, a vice- presi- 
dent of the International Jazz Feder- 
ation. 

The department employs no fewer 
than 20 professors. 

Most are practicing jazz musi- 
cians. Seventy students are currently 
taking the four year course leading 
to a Jazz Artist diploma. 

Budapest alone boasts ten jazz 
clubs, and there are a number of 
others in the provinces. Hungarian 
musicians are always in demand for 
jazz festivals, not only in other Corn - 
munist states but also throughout 
Western Europe. Jazz in Hungary 
has achieved a degree of public ac- 
ceptance that would be envied in 
many other countries of the world. 

nternational 
EMI Licensed 

Div. Will Sign 

Its Own Acts 
LONDON -EMI's Licensed Rep- 

ertoire Division plans for expansion 
in the 1978 -79 year includes a policy 
switch to acquire directly- signed art- 
ists, in addition to existing repertoire 
from licensed labels. 

Outlining the scheme, Alan 
Kaupe, managing director, says, 
"Though we're shooting for artist 
development, so we end up with an 
alternative source of group -owned 
repertoire in the U.K., this in no way 
means the division will be diverted 
from its present responsibilities to its 
licensors 

Additionally, the division's roster 
of licensed labels will be split into 
two groups. Those requiring total 
support from LRD resources, such 
as marketing, national press and 
various promotional aspects, under 
general manager Colin Burn. This 
section comprises Bronze, MAM, 
Purple, Rak, Rocket and Splash 
from the U.K. and Fantasy, Salsoul 
and Stax from the U.S., along with 
the EMI International label. 

Island, Motown and MCA, re- 
sponsible for their own marketing 
and press promotion, form the sec- 
ond group, with Mike Harvey now 
named general manager. His job in- 
cludes the EMTV series of tv -pro- 
rñoted albums. And a new national, 
regional and disco promotion divi- 
sion is being set up under Roger Up- 
right. 

David Hughes joins as general 
manager of the Motown office and 
for the first time there is a label man- 
ager for Island, Dave Rose. Jim 
Howell becomes business develop- 
ment manager and Bernadette Kil- 
martin comes in as public relations 
officer. 

EMI /Carlsberg Tie -In 
LONDON -EMI and the lager 

manufacturer Carlsberg have final- 
ized a marketing tie -in which is ex- 
pected to stimulate retail record 
business over the summer months. 

As of August 7, lager drinkers who 
collect four tokens from Carlsberg 
Party Cans will be entitled to an 
EMI record voucher worth $2. 

Vouchers worth $500,000 are 
being offered in the plan, which is 
said to be the biggest -ever combined 
promotion involving the take -home 
trade and the record industry. 

GOLDEN CLEO -Cleo Laine and John Dankworth display gold records for 
sales of the "Best Friends" LP presented at a party in London by Ken Glancy, 
managing director RCA U.K., center. Dankworth co- produced the album 

which Laine made with guitarist John Williams. 

GOVT. FULLY BEHIND RADIO PLAN 

Many New Stations 
In U.K. In 5 Years 

Continued from page 3 

ity is not prepared to jeopardize dis- 
cussions by revealing proposed loca- 
tions, but it is likely to have in mind 
many of the areas it spotlighted last 
September as ripe for development. 

Those include Cardiff, Tyneside, 
Coventry, West Yorkshire, the Fylde 
in Lancashire, Luton, Norwich, Exe- 
ter /Torbay, the western side of 
Northern Ireland and others. 

However, Michael Barton, con- 
troller of the BBC's network of 20 lo- 
cal radio stations, has publicly nomi- 
nated 18 more centers from which 
the BBC would like to broadcast, all 
major provincial towns. 

Barton says, "We are also discuss- 
ing the possibility of opening sta- 
tions in the Channel Islands, and are 
interested in introducing small com- 
munity stations to parts of Greater 
London. The rate of development 
will depend on resources available 
but we would hope to complete our 
local radio coverage of Britain by 

"the late 1980s." 

The White Paper approves sug- 
gestions for "associate" stations 
linked to existing franchise areas 
and for the joining of smaller fran- 
chises, an idea which is welcomed by 
existing commercial stations. In this 

way satellite stations could operate 
in areas where they would not other- 
wise be economically viable. 

If the proposed working party 
meets and acts swiftly, contract spec- 
ifications could be drawn up by Oc- 
tober. A nine -week period during 
which applications for the franchise 
involved could be submitted would 
be followed by a similar period for 
the IBA to evaluate applications. 
Franchises might be awarded by 
Christmas, and a station might then 
become operational within a year. 

Bulgarian Exports To 

Russia At New High 
SOFIA, Bulgaria -Alexander 

Iosiphov, director -general of Bal- 
kanton Records here, says that ex- 
port of the company's records to the 
USSR in 1977 reached a new high of 
700,000 units. 

Balkanton, the Bulgarian state 
company, and Melodiya the Russian 
state -run organization, have coop- 
erated over many years. A ten -day 
display of Melodiya records was 
held in Bulgaria, while Balkanton 
presented its product in Russia ear- 
lier this year. 

Musical Taste Of Italians Expanding 
By PEPPO DELCONTE 

MILAN -The Italian record in- 
dustry, still with plenty of room for 
expansion, is reaping increasing re- 
wards from a public awareness of 
new areas of musical expression. 

Even in classical music, which 
showed a sales upsurge last year and 
now represents 12% of the total mar- 
ket turnover, public taste is widen- 
ing. Previously the classical au- 
dience concentrated on the most 
famous labels, such as Deutsche 
Grammofon, ignoring other product 
areas and even potentially inter- 
esting mid -price lines. 

But now tastes, particularly 
among the fast- developing group, 
are spreading from the traditional 
best- selling area of the great roman- 
tic composers, to baroque and con- 
temporary classics. 

Again, in folk music, which has al- 
ways had a very small share of the 

market, the new trends are towards 
certain folk -pop fusions. Buying in- 
terest extends from the Celtic folk of 
Brittany and Ireland to South Amer- 
ican and Third World ethnic music. 

Much the same widening of inter- 
est is reflected in the jazz world in 
Italy. In fact, big attendances at fes- 
tivals here give a false impression of 
the record -buying figures. Sales 
have not yet increased greatly and 
some record companies still feel dis- 
illusioned about jazz prospects. 

But the potential is surely there. 
What is needed is expert promotion 
and exploitation. The big record 
companies have barely shown inter- 
est in jazz, leaving its growth to a 
number of newly- formed small la- 
bels. 

In sales terms, easy- listening m -o -r 
material is the biggest area, cov- 
ering a wide range of musical sub- 

divisions which are differently la- 
belled in Italy. 

Today the most commercial prod- 
uct is split between the collectors' 
market and that of pure dance -mu- 
sic buyers. The latter has consoli- 
dated itself through disco music 
sales, now credited with some 30% 
share of the total record turnover, 
and through traditional Italian ball- 
room orchestras, roughly estimated 
to have a 10 -15% share of the mar- 
ket. 

Both domestic and international 
rock and pop music sales have 
slumped. Locally, the genre's crea- 
tive backbone softened, so many 
Italian fans have moved into other 
musical fields,-such as classical or 
jazz. 

In Italy, the new -wave or punk 
scene, though optimistically and 
energetically launched by some 
companies, has failed to provide ap- 

preciable commercial results. 
The only rock area still showing 

vitality in Italy is the so-called Nea- 
politan rock, blending rock music 
elements with typically southern 
folk traditions. This music sells well 
here and some of its leading expo- 
nents are finding favor in foreign 
markets. 

Most talked -about local trend af- 
ter the decline of rock has been that 
of the singer -songwriter, involved in 
political statement and therefore still 
restricted to Italian limits. Again, 
they cover a wide range of styles, 
from the easy- listening to the pow- 
erful and committed. Generally 
these writer -performers occupy half 
the chart places. 

What is heartening to an Italian 
record industry burdened by overall 
economic hassles is the way con- 
sumer tastes are widening to give 
emphasis to all kinds of music. 
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InEernotiono 
SPEAKS AT FIRST ITALIAN TRADE EVENT 

Italian Minister To Actively 
Support Industry's Needs 

GENOA -Carlo Pastorino, the 
national minister of tourism and the 
arts, told industry heads here that he 
will suggest the Italian government 
promote wider teaching of music in 
schools here, using records and tapes 
as essential accessories. 

He also said he would support the 
music business plea that records and 
tapes be treated as cultural items as 
are books, and liable therefore, to a 
cut in the rate of Value Added Tax, 
from 14% to 6 %. 

His support came at one of two 
important meetings set within the 
framework of the Discoexpo exhibi- 
tion staged here, the first music in- 
dustry event of its kind in Italy (Bill- 
board, July 22, 1978). 

The second meeting took as a 
theme: "Pirated records and tapes 
and their effect on the market." This 
involved frequent reference to a 
unanimously accepted proposal put 
to delegates at this year's Billboard - 
sponsored IMIC conference held in 
Venice when Carlo Pastorino was a 
keynote speaker (Billboard, June 3, 
1978). 

It was announced here that the 
Italian Parliament will soon outline 
and discuss new anti -piracy laws, 
created to match the mood of IMIC 
delegates, and also new regulations 
covering local radio and television 
stations. 

After it was said by Massimo Ren- 
dina, from RAI -TV, the state -con- 
trolled national radio and tv net- 
work, that pirate radios had taken 
some 40 -42% of RAI's audience, 
Luigi Conte, general manager of 
SIAE, the Italian copyright society, 
said the areas most affected by 

By DANIELE CAROL! 
record and tape piracy were Naples. 
Milan, Bergamo, Bologna and 
Turin. 

Conte's estimate is that counter- 
feit product, sold at around $5.50 
per unit, cost the industry in Italy 
some $12 million annually, taking 
$940,000 from composers and pub- 
lishers, while pirate products, sold at 
around $2.35, took some $10.6 mil- 
lion from the industry and $850,000 
from composers and publishers. The 
SIAE estimate was a total annual 
loss of around $27 million. 

Conte said that the trend now 
among illegal manufacturers is defi- 
nitely towards counterfeit product, 
involving higher risks but also 
higher profits. 

Phonogram marketing manager 
Giorgio Pertici said honest retailers 
particularly suffered from pirate 
competition, reducing the number 
of "reliable" outlets, now around 
1,000 in total, of which only half are 
really qualified. 

His view is that means the market 
does not grow and the industry will 
be compelled to limit its investments 
to product with high market poten- 
tial, therefore lowering the cultural 
content of global production. 

Lawyer Lionello Lionelli under- 
lining the effort in the fight against 
piracy said recent successful raids on 
pirates were not enough to ensure 
victory. As the phenomenon can be 
expected to spread to other fields, 
such as video tapes, radio and tv 
programming, he demanded that 
existing laws be fully enforced. 

On the proposition of Germano 
Ruscitto, Billboard Milan bureau 
chief, a committee of experts and in- 

dustry chiefs will be set up, a main 
task being planning consumer cam- 
paigns promoting support for `le- 
gitimate" product at the expense of 
illegal goods. 

In the first meeting, on "audio 
recordings as culture -spreading 
media," Rendina expressed fears 
about the "decay" of the National 
Record and Tape Library in Italy 
and about lack of consideration for 
music inside the Italian public 
school system. 

Giuseppe Ornato, managing di- 
rector, RCA Italiana, said music af- 
fected the life of everybody, on radio 
or through records. Audio record- 
ings not only handed down culture 
but fixed a particular performance 
precisely so that their educational 
value should be fully acknowledged. 

And Giovanni Cattanei, Genoa 
University sociologist, affirmed: 
"Culture is the embodiment of peo- 
ples' souls. Records are important 
cultural tools but as they are in- 
volved in the advantages and dan- 
gers of the mass media, schools misst 
provide education on how correctly 
to use them." 

Guido Rignano, president of AFI, 
the Italian record industry associ- 
ation, and managing director of 
Dischi Ricordi, complained of the 
sad lack of musical education in 
Italy. "Music here is seen only as a 
pastime and not as a means of cul- 
tural growth." 

A proposal to urge the levelling 
down of Value Added Tax on rec- 
ords to correspond with that on 
books was passed and goes to the 
minister of finance through a com- 
mittee. 

France Forms Export Committee 
PARIS -A further step toward the 

recognition in France of records as 
cultural items is the setting up of a 
special record export committee by 
the French cultural affairs ministry. 

M. Alain Fantapie of the Com- 
mittee for the French Language, 
who helped create the new body, 
says that the move was overdue since 
records have a double value as ex- 
ports. "When France exports a can 
of beans it is exporting nothing more 
than beans. But when she exports a 
record, she is not only disseminating 
a consumer product but also an ele- 
ment of French culture." 

The idea of creating the export 
committee sprang from a meeting 
held at Pedlar Farm, Va. four years 
ago by a private organization called 
French Musical Exchange and sup- 
ported by a number of American or- 
ganizations with a special interest in 
French culture. 

It was agreed at that meeting that 
something more needed to be done 
to arouse interest in French music. 
Says M. Fantapie: "Even Cajun mu- 
sic is practically unknown in certain 
parts of the United States and 
French disks are very rarely heard 
on the American broadcasting net- 
works. Therefore we needed to find 
some way to achieve greater accept- 
ance of French musical culture in 
the United States and other coun- 
tries of the world." 

The new body will be patterned 
very much on the old Unifrance 
Film organization which was set up 

By HENRY KAHN 

after the last war to promote French 
films abroad. Also created at the 
same time were a committee for the 
export of French literature and a 
group called Unipresse, set up to 
promote the export of French news- 
papers and magazines. 

No similar organization was ever 
created to promote disk exports be- 
cause records were not considered 
cultural materials but simply a man- 
ufactured consumer product. 

President of the new committee - 
the Comite Consultatif Pour 

L'Exportation Du Disque -is M. 
Jean Maheu, director of music for 
the French Ministry of Cultural Af- 
fairs. Represented on the committee 
will be delegates from the ministries 
of economy and finance, foreign 
trade, culture and foreign affairs. 
Also represented will be the French 
record industry association, SNEPA, 
through its economic group of which 
Pathe- Marconi director Michel 
Bonnet is president. 

The committee will meet at least 
twice a year. 

INTL AWARD -Admiral Sir Charles Madden, Lord Lieutenant of London, rep- 
resenting the Queen, center, presents the Queen's Award to Industry to Paul 
Watts, right, head of EMI's international division, for his division's efforts in 
the export field over the past year. Sir John Read, left, EMI chairman said that 
although EMI had received nine other Queen's Awards over the years, this 

was the first in the field of music and records. 

Youth, Major Force 
In Czech Disk Club 

By LUBOMIR DORUZKA 
PRAGUE- Nearly a million 

records were sold via the 
Czechoslovak Record Club mail - 
order operation's 18th release 
package, offered to the public 
during the first two months of 
this year. 

According to final results, 
some 90,000 people ordered 
more than 900,000 disks. The of- 
fer comprised 79 titles, including 
classics, pop, jazz and spoken 
word product. 

Supraphon participated with 
48 titles, Opus with 13, Pant-on 
with five and the magazine 
Young World, for which the rec- 
ords are produced by Su- 
praphon, with 13. 

Records offered by Supraphon 
sold almost 550,000 copies, 
Young World almost 250,000, 
Opus over 100,000 and Panton 
some 10,000 units. In the classical 
field, main interest centered on 
Mozart, with the horn concertos 
hitting a 15,000 order mark, and 
Baroque music, the Myslivecek- 
Stamic flute concertos receiving 
almost 12,000 orders. 

In the jazz and pop field, the 
Louis Armstrong and Ella Fitz- 
gerald "Porgy and Bess" package 
pulled an order of more than 

50,000 and more than 60,000 
bought an Elton John album. 
There were 35,000 sales for 
Olivia Newton -John in the 
Young World series, but sales in 
excess of 30,000 were also scored 
by local groups and artists such 
as Vladimir Misik, Katapult, 
Jana Kratochvilova and Jenik 
Pacek. 

The sales results shows the 
growing importance of club sales 
to young audiences, as in the 
Young World series, which of- 
fered 15% of the total number of 
titles and received orders in ex- 
cess of 25% of the total. 

Of 26,000 new subscribers, the 
majority concentrated on the 
Young World series. The average 
order of 10 disks per subscriber is 
regarded as very satisfactory and 
proves the importance of the club 
as an outlet for Czechoslovakian 
album sales. 

As most of the ordered records 
are collected by subscribers in 
Supraphon specialist retail shops 
near their homes, record dealers 
do not see club sales as competi- 
tion but more that the club brings 
into shops potential customers 
for non -club records. 

From The Music Capitols Of The World 
LONDON 

Total value of the disk -tape market at trade 

price for the first three months of this year was 

$92.5 million, up 10% on the same period of 

1977, while the Retail Price Index, reflecting the 

cost of living, climbed by 9 %. 

New marketing director of Pye Records here 

is Gary Luddington, recently managing director 

of the very successful AN licensing division, 

and«e reports to Derek Honey, U.K. managing 

director, Pye.... Ensign duo Flash and the Pan 

cloaks identity of Harry Vanda and George 

Young, who have produced hits for AC /DC and 

who wrote and produced John Paul Young's Top 

5 charter "Love Is In The Air." They were previ- 

ously joint leaders of Australian chart band of 

the 1960s, the Easybeats. 

The Dubliners' U.K. fall tour opens Croydon 

Fairfield Hall (Sept. 28) and runs through to 

mid -October.... Osmonds' fan -club here holds 

its first convention (Oct. 14) in Birmingham's 

Grand Hotel. ... The Royal Exchange Theatre 

Company of Manchester staging two folk con- 

certs, headed by Tom Paxton and Barbara Dick- 

son, both to be televised live for BBC -TV 2. 

Arlon Management Enterprises, headed by 

Deke Mon, changed company title to D and 1 

Arlon Enterprises, based at 22 Denmark Street, 

London WC2.... Roy Allison, president of Alli- 

son Acoustics Inc. and former vice -president of 

Acoustic Research Inc., visiting from the U.S. as 

guest speaker of a hi fi forum, part of the Harro- 

gate International Festival of Sound (August 
21). 

Mervyn Conn touring package "Nashville 
Cavalcade" through U.K., featuring Billie Jo 

Spears, Vernon Oxford, Lloyd Green and Ronnie 

Prophet, starting late October, and his Tammy 

Wynette tour starts mid -September.... Robert 

Weil, formerly with a London law firm, now gen- 

eral administrator of the Henry Hadaway Organ- 
ization here. 

Former nun, now Chrysalis recording artist, 

Mary O'Hara headlining series of concerts at the 
London Palladium (November 14-18). B.B. 

King tour fixed for October by John Curd of 

Straight Music, including two nights at the Ham- 

mersmith Odeon. ... Millie Jackson says she 

hopes to bring her planned show "Get It Out 

Cha System" to the U.K. towards the end of the 
year. 

The Red Cow pub in Hammersmith, West 

London, which helped launch bands like the Vi- 

brators, Jam, Damned and Stranglers, to close 

as a live venue because the premises are being 

renovated. ...Johnny Rotten, ex -Sex Pistol, due 

to debut for Virgin with "Public Image," a single 
which is also the name of his new band. 

Bruce Springsteen reported set to make his 

second visit to U.K. in October, previously here 

in the fall of 1975.... Planned concert in Hyde 

Park called off because Virgin couldn't find a 

suitable bill- topping act prepared to cover an 

estimated $50,000 costing for a free open -air 

event.... New rock venue, Electric Ballroom in 

London, to be opened by Thin Lizzy /Sex Pis- 

tols /Boomtown Rats personnel mix for free -for- 
all session under the name the Bastards. 

Robert Palmer starts his first -ever solo con- 

cert tour with a Hammersmith Odeon gig (Sep- 

tember 13), backed by his full U.S. touring 
band.... Prospects good for a fall reopening of 
key rock center, Glasgow Apollo.... Bob Dylan 

reported keen to return to the U.K. for 1979 gigs 

following his recent astonishing receptions from 

local fans. 

Lena Martell, Scottish singer, starring at Lon- 

don Palladium for a week (Sept. 25 -30). She 

won gold disks here for her first seven albums. 
... "Sex Pistols File," edited and photographed 
by Ray Stevenson, published here via Omnibus 
Press, a division of Book Sales Ltd.... Wierd na- 

tional newspaper story claims Count Basie is to 
play piano simultaneously in two countries at 
once, with the instrument placed precisely on 

the French -Italian border. PETER JONES 

(Continued on page 73) 
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Inlernalional 
$2,000 TRANSMISSION FEE USUAL 

Ex- Polydor Press Office Runs 
Promotional TV Film Company 

LONDON -Clive Woods, former 
Polydor Records press officer here, 
now heads up a successful company 
which deals in pre -packaged tele- 
vision films of top pop names, with 
most of the productions running 45 
minutes. 

In effect, Woods acts as agent, 
selling the films to tv networks 
around the world at a usual trans- 
mission fee of $2,000. All the pro- 
ductions are of live performances, 
mostly in studios with audiences 
present, and are financed initially ei- 
ther by record companies or by artist 
managements. 

Woods' company, Interprom, in 
which his wife Carol is a co- director, 
has offices in London and in Ant- 
werp, Holland. 

He says, "When I left Polydor, I 
looked for the kind of job in which I 
could use my press office know -how 
and use publicity approaches to sell 
product. The idea of making promo- 

By PETER JONES 

tional movies of pop acts within a 

straight entertainment area seemed 
a natural. 

"Now our catalog of available 
product has grown and new offers 
come in every day." 

Choice of artist is made in two 
ways. A record company looking for 
this kind of promotional outlet 
might approach Woods to set up the 
arrangements, but often it is down to 
his own intuition. "For example, I 
chased after the Boomtown Rats 
simply because I was sure this six - 
piece band from Dublin was the best 
in its field, the new wave phenom- 
enon. Visually, they turned out to be 
ideal for a television presentation." 

Now he touts movies featuring 
Billy Joel; Robert Gordon with Link 
Wray; Angelo Branduardi, the 
young Italian who is one of the big- 
gest album sellers in his home coun- 
try; and Manfred Mann, a film built 
'round the album "Watch" and run- 

MANY VIE FOR MARKET SHARE 

Mexico Gives `Fever' Disk 
And Flick Tumultuous Start 

cc By MARV FISHER 
ct p MEXICO CITY -"Saturday 
CO Night Fever" has begun like a "Sat - 

urday night brawl" in both the rec- 
ur ord shops and at the theatre box 
05 offices here. 

rn In the first day of its release in 
nine cities (July 14), "Fever" trig- 
gered many fights because of the 
lack of tickets. The initial week's 

S gross estimates by CIC, the film's 
a distribution organization, is about 
á$750,000. A spokesman for the Para- 

mount picture projected that with 
other locations to be added before 
the end of the month, the gross 
should soar to over $4 million by 
mid -August. 

In addition to the release in six 
key houses here, "Fever "is currently 
playing in Guadalajara, Monterrey, 
Chihuahua, Ciudad Juarez, Aca- 
pulco, Puebla, Tijuana and Mexi- 
cali. 

On the disk front, Polydor, al- 
though having its problems with al- 
leged duplication of the album cover 
by Orfeon, is reportedly way over 
100,000 units in production and dis- 
tribution of the double -set album. 

There is no official report by Or- 
feon of what its sales have been in 
the past few weeks of the cover ver- 
sion of the soundtrack via PPX of 
New York. However, it apparently 
has been substantial, otherwise 
Polydor would n9t have registered 
its formal complaint' before the 
Honor and Justice Board of 
AMPROFON, the major record as- 
sociation. 

Others vying for a share of the 
market include Melody, Musart, 
RCA and Discos Guitarra. 

RCA's single entry by La Tierra of 
"Night Fever" and "Stayin' Alive" 
has been out for over a month. 

Melody protected itself from com- 
plications by adding a word to call it 
"Saturday Night Dance Fever" 
("Fiebre De Bailar En Sabado "). It's 
mostly a play on the disco action 
now sweeping the country, with only 
one song from the movie included in 
the tracks. 

As for Guitarra's long play, they 
also allegedly are lifting ideas from 
Polydor's original soundtrack cover, 

but reportedly are being dealt with 
via straight legal maneuvers. 

Luis Baston, Polydor's local gen- 
eral director, contends that it is not a 
matter of the music "but confusion 
for the public in what they are buy- 
ing." 

At the AMPROFON session on 
July 13, the same day of the debut of 
the film in Mexico, Orfeon's conten- 
tion was that the association did not 
follow "standard procedures" in the 
determination of the case. Their 
reply to Polydor's request of pulling 
the product off the market until the 
graphics were changed was sched- 
uled for sometime the week of July 
17 via a written letter. 

Baston claims, "It is not a matter 
of procedure, but simply a matter of 
which company has the right to the 
legal jacket." 

WEA Intl Upping 

Record Service 
Capacity For '79 

NEW YORK -WEA Inter- 
national's manufacturing and distri- 
bution center in Alsdorf, Germany, 
Record Service, has restructured its 
administrative staff and is adding 
space and equipment to the facility 
to increase its present pressing ca- 
pacity from 13 million units to a 20 
million unit capacity in 1979. 

The reorganization and expan- 
sion was necessitated by the increas- 
ing demands of WEA's -European 
affiliates. Record Service is the ex- 
clusive supply service for WEA's 
companies in Germany, Austria, 
Belgium and Holland. It also sup- 
plies some of the needs of WEA 
France and several WEA licensees 
in Europe. (WEA has its own manu- 
facturing facilities in the U.K.) 

Two new manufacturing directors 
have been appointed for Record 
Service: Friedrich Carl Coch, man- 
aging director óf manufacturing; 
and Klaus 011mann, managing di- 
rector for distribution. A general in- 
crease in personnel is planned. 

ping only 30 minutes -all filmed in 
1978. 

Last year's productions included 
films of James Taylor, shot at a live 
concert in Anaheim, Calif.; Ben 
Sidran, U.S.-born keyboard player, 
singer and producer; Daryl Hall and 
John Oates; Elkie Brooks; Smokie 
Robinson; Bob Marley and the 
Wailers; and Dolly Parton, record- 
ing in front of a studio audience in 
May. 

Woods says, "Some of the names 
are less known, but if a series of ten 
are offered, and eight are good 
names, then a tv company will prob- 
ably go along with the other two. 
Branduardi, for instance, has been 
sold to Sweden and Switzerland. 

"The lease price is low compared 
with other productions and there are 
spin -off promotional things to offer, 
such as availability of stills from the 
films for press usage. We're selling to 
Israel, Australia, the Scandinavian 
territories, Ireland and even behind 
the Iron Curtain, in Hungary." 

As yet there are no sales within the 
U.K., because of quota system regu- 
lations, but Woods looks for devel- 
opments in the U.S. 

Teichiku Jazzes 

Up In Deal With 

Versatile Label 
TOKYO -In order to give their 

Western jazz division a shot in the 
arm Teichiku Records recently 
signed Versatile, the new Crossover 
Records' label, to a distribution deál. 
The first Versatile release is due 
Aug. 25th. 

Teichiku also inked a long -term 
contract with Audiofidelity Enter- 
prises which has taken on two new 
labels, Image and Improve. 

Teichiku is hoping Versatile, es- 
tablished last year by Michael Cus- 
ick in New York, will be an exciting 
source of product. During the first 
year some twenty LPs will be offered 
by such artists as Cornell Dupree, 
Grant Green, George Dalto and 
Buster Williams under the produc- 
tion guidance of Vic Chirumbolo. 

Already lined up for release on 
Aug. 25 are Cornell Dupree's "Sat- 
urday Night Fever" and Grant 
Green's "Easy," on September 25. 

Image will feature material aimed 
at the pop market. The first release, 
also scheduled for Aug. 25, will be 
the single "Girl from Ipanema," an 
Astrud Gilberto production with 
contributions from Chet Baker and 
Ron Carter. Two months later, the 
LP will be released. 

Improve was set up by Tony Ben- 
nett and it will be devoted to jazz 
materials mainly sung by Bennett 
himself. 

Heath -Levy In Deal 
NEW YORK -A long -term pub- 

lishing agreement for the U.S. and 
Canada with the Heath -Levy organ- 
ization has been signed by April - 
Blackwood Music. Heath -Levy, 
based in London, owns two U.S. 
públishing companies, Heath -Levy 
Music (ASCAP) and Geoff and Ed- 
die Music (BMI). They also control 
over 70 other catalogs for the U.S. 
and Canada. 

ESSEX MEET -David Essex, center, flanked by Tim Rice, left, co- author of 
"Evita" (with Andrew Floyd Webber), in which Essex stars as Che Guevara, 
and Mike Batt, right, who rearranged and produced Essex' first single from 
the musical, "Oh What A Circus" on the Mercury label, at a part for the 

Phonogram U.K. staff to meet Essex. 

Hungary's Exports Good 
Seek Bigger Western Mart 

By PAUL GYONGY 
BUDAPEST -Export of Hun- 

garian recorded product developed 
well in 1977, although exports to the 
western world markets slackened 
off, according to Joseph Meszaros, 
director of the Kultura record divi- 
sion. 

A million units were exported: 
two -thirds to socialist countries and 
the rest to capitalist areas. But 
France, previously a number one 
market for Hungarian music, re- 
duced the number of disks ordinar- 
ily ordered. 

Meszaros says, "Our aim remains 
the same, wanting to push our 
recordings in the western market- 
place. To do that we are working on 
special product." 

The Hungarian Record Co. has 
produced "The Requiem" by Rob- 
ert Schumann, and the complete 
works of Balint Bakfark, lute player 
and composer (1507- 1576), both 
firsts in the world record industry. 
Additional prestige has come from 
recordings of two operas by Joseph 
Haydn, "La Fedelta Premieta" and 
"L- Infedelta Deluse." 

This year's plans also include the 

Decca U.K. Holds 

Sales Conference 
LONDON -Decca Records held 

its annual sales conference over 
three days in the last week of July at 
Ferndown in Dorset. 

Theme of the conference was 
"Circulate and Communicate," a 

slogan that the company hopes will 
help to restore its long vanished rep- 
utation as a market leader. 

The down -to -earth approach of 
a &r head Mike Smith was particu- 
larly appreciated by an enthusiastic 
gathering of salesmen, who heard 
Smith announce the signing of punk 
band Adam and the Ants, much 
sought after since their appearance 
in the film Jubilee. 

Presentations included one de- 
voted to country bumpkin outfit, the 
Yetties, and autumn product presen- 
tations in all catalog areas. 

Autumn pop releases are spear- 
headed by the debut album from 
new signing, The Late Show, and the 
new Camel release titled "Breath- 
less." Classical plans particularly 
emphasize the successful mid -price 
Jubilee series. 

Tape marketing manager Tony 
Lomas unveiled a new series of 
double -play cassettes, six m -o -r re- 
leases under the general heading 
"Time For ..." 

"Esther Oratorium," a two- record 
set by Dittersdorf; the opera 
"Medea," by Cherubini, with so- 
prano Sylvia Sass in the leading 
role; and the as -yet unpublished Vi- 
valdi opera "Olympiade," featuring 
Kolos Kovats, Klara Takats, Lajos 
Miller and Maria Zempleni. 

On the pop side, product on the 
Pepita label is very popular in the 
socialist countries and in 1977 the 
export list was topped by "Waste Of 
Time" by Omega, with 100,000 
copies going overseas. The last al- 
bum of the Skorpio group also sold 
70,000 abroad. 

Now the 1978 export plan show 
orders of around 25,000 for the al- 
bum "Omega 8" and "Neoton" by 
Disco, with 50,000 orders for "Ex- 
clusively Music" by the Lokomotiv 
GT band. Also much in demand 
abroad is the "En Route 1978" LP 
by Ronograf and a new album by 
the group Piramis. 

On the solo singer side, the estab- 
lished artists such as Zsuzsa, Jana 
and Koncz remain popular on ex- 
port, and newer names are coming 
through. 

In the import field here, equal 
numbers of records came from so- 
cialist and capitalist states. In pop, 
India is a key partner and there were 
big 1977 imports of records by 
Demis Roussos, Barry White, the 
Beatles and Pink Floyd. 

Biggest successes so far this year 
have been Abba's "The Album" and 
Fleetwood Mac's "Rumours." On 
the disco front, Boney M is building 
popularity fast. 

350 WEA TV Gs 
LONDON -WEA here is in- 

vesting more than $350,000 in a ma- 
jor national television advertising 
campaign on an album by the Nolan 
Sisters, from Ireland, "20 Giant 
Hits." 

The commercial will be seen an 
average of five times in 90% of 
homes in the U.K. The same cam- 
paign was used by WEA in its very 
successful "Sound Of Bred" pro- 
motion. 

Lawyers Meet Set 
NEW YORK -The International 

Lawyers Meeting, a feature of 
Midem for several years, has been 
set for Jan. 19, Midem's opening 
day. The meeting will study some of 
the most significant court decisions 
taken recently relating to copyright 
law. 
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HAMBURG 
Deutsche Grammophon has eight new re- 

leases in its successful "Best Of ..." series, in- 

cluding product from Julie Driscoll, Golden Ear- 

ring, Alan Price, George Moustaki and Brian 

Auger.... Marek and Vacek, Polish piano duo, 

signed a deal with DGG and with producer Just 

Ptach. 

Ariola has launched a new series "Pop Gold," 
with 21 albums and cassettes featuring artists 
like the Pointer Sisters, Sir Douglas Quintet and 

Joe Walsh.... Ariola pushing big campaign for 

U.K. label Bronze product here, with Manfred 

Mann's Earthband and Uriah Heep of that roster 

already in the charts. 

In Munich, Ariola Eurodisc has taken over 

German representation of the Roulette label.... 
Horst Mueller is new promotion chief of Global 

Music in Munich, with Tina Rohfff as his press 

executive.... New address for Sky Records in 

Hamburg: Nordhaeuser WEG 16, 2 Hamburg 13, 

telephone: 040 -5512641.... And Juergen Ot- 

terstein and his Pinball Records has switched 

base to Innocentiastrasse 2, 2 Hamburg 13, 

telephone: 040 -456456. 

WEA deputy managing director Klaus Oli- 

mann reports big sales for Superman, a disco 

group from Munich via the album "Love Ma- 

chine," while company artist Juergen Drews has 

hit the 200,000 sales mark with his single 'Wir 
Wiehen Heut Abend Aufs Dach" in Germany.... 
EMI Electrola adding a dozen albums to its "Re- 

member The Golden Years" series, including 
LPs from Roy Wood, Manfred Mann, Peter and 

Gordon and the Swinging Blue Jeans. 

Songwriter Gunter Gabriel produced girl 

singer Siw Inger, from Sweden, for the Polydor 

label, on the song "Hey, Nur Nicht Draengeln 

Junger Mann." ... Tremendous reactions here 

for the new German group Sunrise and its single 

"Call On Me." ... Ariola launched young Dutch 

singer Shirley with the single "Nothing Has 

Changed." 

Hansa in Berlin behind a marketing cam- 

paign for the album series "Star Discotheque," 
with artists like Bernd Cluever, Severine and 

Ricky Shayne involved.... New Spanish girl duo 

Deblas has "You Are No Matador, Senor" out on 

Ralph Siegers Munich -based Jupiter label, and 

the company is also pushing Martin Griffiths on 

"Sitting On The Dock Of The Bay," reworking of 

the old chart hit. 

New single for popular team Love Generation 

is "Change Your Mind" (United Artists).... Chi 

Coltrane receiving power -play action here with 

the title "Ooh Baby." ... DGG launching new 

group Chilly with the old Yardbirds' hit "For 
Your Love," produced by Bernd Moehrle. 

and Bert, probably the most popular duo 

in Germany, has the German -language version of 

the Bee Gees' "Night Fever," now called "Im 
Fieber Der Nacht." 

Patrick Juvet in for a 10 -day promotional tour 

for his album "Got A Feeling," including an ap- 

pearance on the German tv show " Rockpop." 

... Metronome laying on a sales campaign for a 

package of Italian- originated hits. ... German 

rock girl Ingeborg Thomsen has the German ver- 

sion of "Denis." ... Successful appearances 

here for Helen Schneider, but she had to cut 
short her tour because of musician troubles plus 

illness. WOLFGANG SPAHR 

PARIS 
The 5th Salon de la Musique is fixed for the 

exhibition hall of the Palais d'Exposition du -Parc 

Floral here (Sept. 17-24) with around 100 par- 

ticipants, plus concerts and a disk -jockey com- 

petition.... The composer Gerard Calvi has re- 

placed Georges Auric as president of the 

copyright society SACEM administrative council. 
The Chambre Syndicale des Editeurs de Mu- 

sique Lergere (light music publishers) and the 

Assn. Syndicale des Publications Musicales 

(music publishers' assn.) have agreed to join 

forces under the title Chambre Syndicale de 

l'Edition Musicale.... The Boeuf -sur -le -Toit, 

noted French nitery closed for the past 10 years, 

is to reopen and will, true to its tradition, be 

decorated in the style of the jazz world of the 

1930s, with the accent on pop and variety as 

well as jazz. 

Sponsored by the city of Paris, the formation 

of the New Paris Orchestra, with 22 musicians, 

has been announced by mayor Jacques Chirac. 

It will be directed by violinist Jean Pierre Wallez, 

who also directs the Albi Festival, and there will 

be 22 concerts starting in November. The city 

bears 60% of the cost and the Ministry of Cul- 

tural Affairs the balance. 

Vogue now distributes the Sonet label in 

France, first product including original material 

from Little Richard, and the Scandinavian -based 

label has big plans for the future. ... Descrip- 

tion of off -beat Erato release "Baroque, 

Rhythme et Fantasie" which was arranged by 

Jean Michel Defaye is "a patchwork of original 

baroque." 

Erato celebrating the third centenary of the 

death of Vivaldi with three packages including 

13 concertos for various instruments, and other 

works involving oboe, bassoon, flute and string. 
... Jean Michel Hepp, who organized this year's 

Eurovision Song Contest, hosted by France, 

awarded the Press, Television and Radio gold 

medal by SACEM. 

The 3rd Nimes Jazz Festival, Yield in July, was 

divided into two sections, first being various 

concerts held in the main arena, and the other 

being "Jazz And Cinema" held in a local movie 

hall. ... A new disco situated in Toulouse and 

named The Art Club is holding exhibitions by fa- 

mous artists.... Musicrains, a new organiza- 

tion, set up here to promote all kinds of music 

among the young, its program starting in No- 

vember with instrumental presentations. 
HENRY KAHN 

MEXICO CITY 
The entire nation has mourned the passing of 

Francisco Jose Rubiales Y Calvo, 64, better 
known to millions of Mexicans as Paco Mal- 

gesto." The leading tv and radio announcer, who 

began his career with Telesistema Mexicano, 

now known as Televisa, died of a massive heart 

attack June 22 following a kidney operation. 

More than 1,000 persons, including many from 

the music and sports world, paid their last re- 

spects at his funeral in the Panteon Frances de 

la Piedad the next day.... Besides being the 

host -personality on many popular variety shows 

such as "La Hora de Paco Malgesto, "Visitando 
a las estrellas," " Estudio Raleigh" and "Oper- 

ation convivencia," Malgesto was THE voice of 

the bullfights since shortly after he began in the 

business -both on radio and tv. ... A son and 

daughter survive. 

AMPROFON will release formal statistical 
data of the major companies' progress by mid- 

summer, according to the record assn.'s legal 

administrator Juan Larequi.... Polydor general 

director Luis Bastin' back from meetings in Lis- 

bon, Amsterdam and Madrid June 27. 

Musart international head Frank Segura to 

Paris week of July 10 to close licensee deal with 
another major French independent, Carrere. The 

other two Musart represents in the Mexican ter- 
ritory are Barclay and Vogue.... Georges Mous- 

taki did "good" business at the Teatro De La 

Ciudad in late June, reports impresario Antonio 

Basurto.... David Steckley, who was Latin 

American coordinator for EMI out of Sao Paulo, 

has been moved to the local branch for a min- 

imum of six months, assisting managing director 
Robert Ascott. MARV FISHER 

OPORTO 
The 12 -inch single "Otis Redding Citation" 

by "ghost" singer Mondo Wells (Vogue) is a big 

seller here and also features Madeline Bell, 

U.K. -based singer. She was also with French 

rock group Space on its album "Deliverance," 

also Vogue, another huge seller in Portugal. 

French rock group Pulsar (CBS) in for two 

concerts at Pavilhao Os Desportos in Cascais, 

Lisbon.... The Stranglers and group 999 in for 

a festival of punk rock music, also in Lisbon.... 
And Spanish guitarist Ernesto Bittetti, noted in 

classical circles, visited for a concert at the Gul- 

benkian Foundation here. 

The song "My Life" by Brazilian singer Ed 

Costa (Chantecler) sold 15,000 units on the first 

day of release here and looks a sure -fire number 

one on the single chart. But a strong contender 

is "Um Portugues" by local singer Linda de Suza 

(Carrere), who lives now in Paris and whose 

French version is also a big seller in France. 

Viola player Ana Bela Chaves and the Or- 

questra Sinfonica da Radiodifusao Portuguesa, 

conducted by Ahan Cassuto, featured in a sold - 

out concert at the Teatro Sao Luis.... The 

Triunfo company is to release a triple album on 

CBS of Jules Massenet's opera "El Cid" in four 

acts, by the New York Opera Orchestra, con- 

ducted by Eve Queler and the Byrne Camp Cho- 

rale, the text having been translated into Portu- 

guese and French. 

The general office of the culture division is 

setting up a documented center of musical ac- 

tivities in Portugal, including bills, posters, pho- 

(Continued on page 74) 

Canada 
TORONTO FANS 

PAY $4 MIL 
FOR CONCERTS 

TORONTO -Concert fans in the 
Metro Toronto area will have 
shelled out over $4 million to concert 
promoters by the time summer is 

over, estimated ticket sales show. 
Described as the "biggest music 

summer in Ontario's history," by a 
booking talent agent, the single big- 
gest gross so far, $650,000, goes to 
the Electric Light Orchestra for a 
one concert deal at the 75,000 capac- 
ity CNE Stadium. 

Other grosses rung up by road 
shows this summer have included 
$90,000 by Crosby, Stills and Nash, 
at the Maple Leaf Gardens; 
$330,000 by Genesis at the CNE Sta- 
dium; and $300,000 by the Beach 
Boys and Steve Miller. 

In addition to this, some 15,000 
Canadians were reported to have 
traveled to Buffalo recently for a 
Fleetwood Mac concert, avid close to 
20,000 to Buffalo for a Rolling 
Stones concert. 

Soon acts such as Boston, Linda 
Ronstadt and the Eagles fly into To- 
ronto for one -shot engagements, 
along with acts such as Styx, Heart, 
Burton Cummings and Foreigner 
who are firmed for the annual Cana- 
dian National Exhibition. 

Add to this the potential gross of 
$1.5 million at the first Canada Jam, 
Aug. 26, at the Mosport speedway, 
and various local club engagements 
and the grand total exceeds all previ- 
ous figures. 

Special Presley 
Canadian Album 

Continued from page 18 

bum's creator, Ed Preston, vice pres- 
ident and general manager of RCA 
Canada's Record division. 

Preston notes that the idea came 
to him late last year while returning 
from a European product meeting. 
Leafing through a Presley discog- 
raphy en route to- Toronto, "I kept 
seeing the odd song Presley had re- 
corded that was written by Cana- 
dian songwriters and conceived the 
idea of putting this album together." 

The package includes sleeve shots 
taken from the performer's only tour 
dates outside of the U.S. in 1957 in 
Toronto, Ottawa and Vancouver. 

Preston notes that the U.S. com- 
pany has voiced interest in import- 
ing an unspecified number of LPs 
for commercial release. 

The possibility of the U.S. com- 
pany pressing the tribute LP has not 
been ruled out if the package creates 
brisk sales, he adds. 

OK CHUM To 
Buy CITY -TV 

TORONTO -CHUM radio's bid 
to buy CITY -TV here has been ap- 
proved by the Canadian Radio - 
Television and Telecommunications 
Commission and the first results will 
be a series of 10 rock music concerts, 
simultaneously carried by the cable 
station and CHUM -FM. 

The concerts will be taped at local 
clubs and carried simultaneously by 
Channel 79 and CHUM -FM, so 
viewers will be able to hear the mu- 
sic in stereo. This is the first time that 
a set -up such as this has been. done 
in Canada on an on -going basis. 

Included in the deal is a commit- 
ment by CHUM to build a $300,000 
mobile production unit and a $1.75 
million downtown studio to be 
available to CITY to help it improve 
local service. 

GENESIS HONOR- Genesis displays some of the platinum and gold records 
awarded them in Montreal following their sold -out performances at the Fo- 

rum on July 12 and 13. Platinum disks for sales of their LPs "Trick Of The 
Tail" and "Selling England By The Pound; gold for "The Lamb Lies Down On 

Broadway" and "And Then There Were Three." From left Genesis members 
Phil Collins, Chester Thompson, Mike Rutherford, Tony Banks and Daryl 

Stuermer. 

SIMILAR TO CAPITOL'S ANTHEM DEAL 

Capitol To Manufacture, 
Distribute For Aquarius 

By DAVID FARRELL 

TORONTO -Capitol Records - 
EMI of Canada has signed a manu- 
facturing /distribution pact with the 
Montreal based Aquarius Records. 

Under terms of the agreement, 
Aquarius Records' artists April 
Wine and Teaze are signed directly 
to the Capitol label outside of Can- 
ada. In this country, the manufac- 
turing and distribution pact also 
covers the Guess Who and guitarist 
Walter Rossi, along with April Wine 
and Teaze. 

While April Wine is considered to 
be the biggest Canadian rock act in 
the country, along with Rush, the 
significance of the pact is doubly im- 
portant when one considers that 
Capitol recently entered into a simi- 
lar pact with Anthem Records of To- 
ronto. 

Under the terms of the Anthem 
deal, Capitol has Rush in Canada 
(Mercury worldwide) and inked 
Max Webster and Aerial to the label 
in all territories outside this country. 

- Capitol's general philosophy 
toward signings is to obtain world- 
wide representation. 

In commenting on the new ar- 
rangement for his label, Aquarius 
president Terry Flood notes, "I am 
pleased with the new move to Capi- 
tol. The label is a dynamic force in 
the Canadian recording industry 
and I am looking forward to a long 
and healthy association with them in 
the years to come." 

John Evans, president and chief 
operating officer for Capitol Can- 
ada, notes that the agreement "once 
again shows the common objectives 
Capitol Canada and its U.S. office 
have in developing worldwide mar- 
kets for Canadian talent." 

Evans concluded that he too was 
looking forward to working with 
Flood and the Aquarius roster on a 
long term basis. 

Agency Merger 
Plans Squashed 

TORONTO -Plans to merge Can- 
ada's two leading booking agencies. 
Music Shoppe International and 
The Agency, have been squashed as 

in- fighting flaired up days before a 
legal agreement was to be signed 
(Billboard, July 22, 1978). 

The failure to merge has cost 
MSI's Scribner a number of his key 
agents and one of his largest talent 
accounts, the SRO roster which in- 
cludes Rush. 

At the time of this writing, most of 
Scribner's executive staff has exited 
MSI's office space and are rumored 
to be forming their own agency, 
while SRO's directive agent, Doug 
Brown, has been put on payroll at 
SRO to book their acts, which in- 
clude Max Webster, the Ian Thomas 
Band and Aerial. 

From The Music Co 
Of The Worl 

TORONTO 
Manager Cliff Jones reports that Hometown 

Band have withdrawn from their contract with 

A &M Records and that he is now label shopping 

in Los Angeles. The Vancouver band recently 
won the coveted Juno Award as "best new 

group," and earned laudable reviews on the re- 

lease of a debut album last year titled "Flying." 

Jones also reports the recent marriage of 

Vlademar Horsdal to Penny Christie in Van- 

couver. Better known as Yaldy, the folk singer is 

now in San Francisco with producer Eliot Mazer 

working on his fifth A &M album. 

The much hyped muscle rocker Thor contin- 

ues to remain out of the spotlight, following 

management troubles, and his band is now 

firmed as back -up band to Georgie Fame at the 

El Mocambo in Toronto later this month. The 

band, which is not contractually obligated to 

RCA, is working under the banner The Shambles. 

"Hemispheres" is the working title for the 

Cols 

next Rush LP being mixed at the Advision studio 

in London, but recorded at the Rockfield studios 

in Wales, with producer Terry Brown sharing 

credits with the trio. Rush will have the album 

on release in time for a Western Canada tour in 

October. 

Continuing to maintain a strong profile, Poly - 

dor Records has awarded platinum albums to 

Handleman, Pindoff and ARS for sales on the 

"Saturday Night Fever" soundtrack. The label 

also presented gold to Sam the Record Man, 

WACO and A &A for sales performance on the 

two -album package now over one -million units 

in sales in Canada. 

RCA news includes strong sales on Toby 

Beau's single, "My Angel Baby," and "Chat- 

tanooga Choo Choo," by Butterfly Records' Tux- 

edo Junction. The latter recently visited Mon- 

treal on a promo junket. The RCA a &r division 

also reports signing a new country artist, Brian 

Pickering. His first single release is "Lone Star 

Lady /Letter From A Stranger." DAVID FARRELL 
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General News 

Firm Offers Customized Tapes 
Continued from page 1 

catalog, which combines hits from 
ABC, All Platinum, VeeJay and 
Chancellor labels. 

Bob Cook, who represents Frank- 
lin here in music leasing, says verbal 
agreements have been reached with 
Warner Bros. and Motown. Arista, 
20th Century-Fox, MCA and Mer- 
cury have been discussing the possi- 
bility of making selections from their 
catalogs available. 

Al Berman, chief of the Harry Fox 
agency, confirms that his office has 
licensed Franklin Industries to du- 
plicate recorded music selections at 
23/4 cents per song." 

The concept of custom dupli- 
cating pre- selected hits from a cata- 
log that eventually could include 
thousands of selections, stems from 
an idea by the Daniel Sheehan fam- 
ily of Northern California. 

About four years ago, the young- 
est Sheehan son, Chris, then 12, was 
showing off to his three older broth- 
ers a home self -duplicated 8 -track 
tape on which he had pasted a hand - 
typed label carrying the selections in 
sequence. 

The teenager's idea triggered the 
mind of Dan Jr., then 20, who was in 
the throes of gaining a bachelor's de- 
gree in physics. The idea developed 

into putting leased hit singles into a 
computer which automatically du- 
plicate them as ordered by a cus- 
tomer became a reality late last year. 

The family was able to put this 
idea into operation by buying a tape 
duplicating facility in Redwood 
City, south of San Francisco. The 
5,000 square foot facility is capable 
of producing one million cassettes 
and 1.1 million 8- tracks per month, 
the Sheehans claim. There is no ceil- 
ing on the number of recording mas- 
ters the computer can log, the Shee- 
hans declare. 

The brothers began visiting tape 
duplicating facilities in 1974. They 
investigated duplicating equipment 
possibilities. And they continued 
probing the marriage of the com- 
puter with tape duplicating masters. 

Greg Sheehan says they have pat- 
ents pending on much of their 
present equipment. He says until 
such electronic patents are fully reg- 
istered he will not fully disclose the 
plant's methodology. 

Pilot runs were utilized to solicit 
orders directly with two national 
manufacturers who sold the tapes as 
a merchandising tie -in in the Bay 
Area and in Northern California, 
the Sheehans point out. 

When an order is received, Greg 
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NEW YORK (Pop) SAN ANTONIO (Pop) 
This 
Week 

Tm .E- Artist, Label 8 
Number (Distributing Label) 

This 
Week 

TITLE -Artist, Label A 
Number (Distributing Label) 

1 CAMILO SESTO 1 JOE BRAVO 
Entre Amigos, Pronto 1034 Is Back, Fredy 1085 

2 LOLITA 2 VICENTE FERNANDEZ 
Mi Carta. Caytronics 1506 Joyas Rancheras, Caytronics 1503 

3 JULIO IGLESIAS 3 ROCIO DURCAL 
A Mis 33 Anos, Alhambra 38 Canta A Juan Gabriel, Pronto 1031 

4 LISSETTE 4 JUAN GABRIEL 
Sola, Coco 148 Espectacular, Pronto 1036 

5 RAUL MARRERO 5 RIGO TOVAR 
Romantico y Salsero, Mericana 149 Dos Tardes De Mi Vida, Mericana Melody 

6 ROBERTO CARLOS 
5610 

Amigo, Caytronics 1505 6 LUCHA VILLA 
Interpreta A Juan Gabriel, Mozart 1731 

7 JOSE JOSE 
Reencuentro, Pronto 1026 7 LOS TIGRES DEL NORTE 

Numero 8, Fama 564 
8 DANNY RIVERA 

Para Toda La Vida, Graffiti 3003 8 LUPITA D'ALESSIC 
Juro Que Nunca Volvere, Orfeon 16 -021 

9 WILKINS 
9 RAMON AYALA Amarse Un Poco, Coco 146 

Musica Brava, Fredy 1086 
10 GILBERTO MONROY 10 JULIO IGLESIAS 

Anoranzas y Quimeras. Artomax 614 
A Mis 33 Anos. Alhambra 38 

11 FELITO FELIX 11 JUAN GABRIEL 
Su Voz Y Sus Canciones, Mega 3001 Denme Un Ride, Arcano 3412 

12 LOLITA 12 LITTLE JOE 
Abrazame, Caytronics 1489 Caliente, Fredy 1083 

13 GILBERTO MONROY 13 CADETES DE LINARES 
Salud Carino, Mericana 141 Hijo del Palenque, Ramex 1020 

14 LOS TERRICOLAS 14 RENACIMIENTO 74 
Discolando 8442 Frescas Rosas, Ramex 1019 

15 RICARDO CERRATTO 15 JOSE -JOSE 
Me Estoy Acostumbrando A Ti. Volcan, Pronto 1035 
Latin International 5042 

16 YOLANDA DEL RIO 
16 NELSON NED Tradicionales Al Estilo De 

Voz y Corazon, West Side Latino Yolanda del Rio, Arcano 3405 

17 BILLO'S CARACAS BOYS 17 YOLANDA DEL RIO 
Billo 78, Top Hits 2027 La Hija De Nadie. Arcano 3202 

18 JUAN GABRIEL 18 VICENTE FERNANDEZ 
Espectacular, Pronto 1036 El Hijo del Pueblo, Caytronics 1441 

19 GRUPO MIRAMAR 19 ROBERTO CARLOS 
Vol. 3, Accion 4036 Amigo, Caytronics 1505 

20 MARCO ANTONIO MUNIZ 20 AGUSTIN RAMIREZ 
Salsa a La Manera de Marco El Parrandero, Fredy 1095 
Antonio Muniz, Arcana 3415 21 CHELO 

21 SOPHY La Voz Ranchera, Mozart 10638 
En Concierto, Velvet 8007 22 NAPOLEON 

22 JUAN GABRIEL Collection De Oro, Raff 2003 
Siempre en Mi Mente, Arcano 3388 23 ALEGRES DE TERAN 

23 LUPITA Corridos Famosos, Ramex 5013 
Juro Que Nunca Volvere, Orfeon 16 -02 24 RUBEN NARANJO Y LOS 

24 DANIEL MAGAL GAMBLERS 
Cara de Gdana, Caytronics 1516 Zarape 1126 

25 DANNY DANIEL 25 LOS HUMILDES 
Nunca Supe La Verdad, Borinquen 1327 Besitos, Fama 560 

Sheehan, 22, says that custom tape 
will be completed within 48 hours 
and be in the mail. Pre -production 
consumer research revealed prior 
mail -order recorded music buyers 
were miffed at times with quality im- 
perfections in product they received. 

The "Sound Choice" ad lists an 
800 number through which one can 
order using a credit card charge 
number or on which customers can 
complain if product is inferior in 
their opinion. 

Franklin has negotiated with 3M 
to use its 8210 tape exclusively for 
cassettes and its 157 tape for 8 -track 
cases and Trans /Am of New Jersey 
and Florida is making the cassette 
cases. Both carry an embossed 
"Sound Choice" logo. 

A computerized printing device 
types out on a label in approxi- 
mately six seconds the customized 
tape's song and artist content in se- 
quence. The purchaser may elect to 
have a 20- letter name or message 
printed on the tape label at no extra 
charge. 

The 1,200- selection catalog breaks 
down selections by repertoire cate- 
gories. The first classifications in- 
clude: disco, all -time hits, pop, 
country, soul, black gospel, mood in- 
strumentals and big band jazz. 

Bob Cook points out that Frank- 
lin hopes to have classical and kidisk 
repertoire in a few months. Using 
the computerized methodology en- 
ables "Sound Choice" to eliminate 
the interrupted selection, clicks, 
pauses and fade out /fade in ordi- 
narily found on 8 -track tapes, Greg 
Sheehan says. 

Industry veteran Corb Donahue, 
former A &M and ABC publicity 
chief, is working with Cook here. 

Grey Advertising, San Francisco, 
handles Franklin Industries. The 
agency is making the first radio spots 
for the customized tape duplicator. 
Tv spots are also planned in selected 
markets. 

Cook emphasizes that "Sound 
Choice" will not compete with nor- 
mal record retail channels. He em -. 
phasizes that selections in the firm's 
catalog would be released 90 days or 
more after the hit single has been 
dropped from the Billboard charts. 

To insure that participating labels 
and publishers of the recorded hits 
get a straight count, Arthur Ander- 
son, the national accounting firm, 
was asked to orchestrate a system to 
guarantee accurate logging of all se- 
lections ordered. 

All orders proceed through a moni- 
toring system at the First National 
Bank of San Jose, which profes- 
sionally logs selections ordered by 
each customer. Labels leasing mate- 
rial are offered computer readouts 
regularly of label singles which 
"Sound Choice" customers are or- 
dering. 

L.A. College Firms 
2nd Songster Expo 

LOS ANGELES -The second 
Songwriters Expo has been set for 
Immaculate Heart College here 
Aug. 19 -20. 

Organized by John Braheny and 
Len Chandler, the Expo will feature 
special panels on songwriting, and 
will contain an extensive exhibit 
area. As many as 3,000 participants 
may attend, including industry exec- 
utives and professional as well as 
novice songwriters. 

Topics will include coulaboration, 
lyric writing, how to make and sell 
your own records, total composition 
(lyric and music writing as a whole), 
making your own demos, perform- 
ance evaluation and a special BMI 
panel on "The Journey Of A Hit" 
(from writer to radio). 

InEernotionol 

From The Music Capitols 
Of The World 

Continued from page 73 

tographs and rare instruments and music boxes. 

The cooperation of the general public in finding 
exhibits is wanted. FERNANDO TENENTE 

VIENNA 
Boney M's latest album, "Nightflight to 

Venus," went gold the first day of release here, 
with 25,000 sales.... Musica has released the 
German version of " Gianna," sung by Harry Win- 
ter.... Bellaphon recently issued the first single 
from Austrian band Funky Boom, titled "Buona 
Sera." ... lance Lumsden has released five sin- 
gles and an LP on his own label, Mojam, distrib- 
uted here by Amadeo. 

Austrian acts.The Pots, Clockwork, Magic and 
Wilfried played an open -air concert in Vienna's 
Donaupark for the spring festival. Foreign acts 

appearing were Vince Weber, Colosseum II and 

Konstantin Wacker.... Lined up for August con- 

certs are Genesis with Patti Smith and Oscar Pe- 

terson coming in September, Chuck Berry and 

Ray Charles in October. 

CBS recently released a series of folk albums 
with Musikkapelle Feldthurp, Alpenecho Aus 

Bruneck, Madrigalchor Klagenfurt and Fidelen 

Molltaler.... WEA has just started marketing its 

own self -produced folk catalog. 

RCA artists Baccara, Lesley Hamilton and 

Mandrake appeared on a live TV show recently. 
Ariola has appointed Franz Papp to handle 

in -store promotions. ... Corb Bley Band's 

Vienna Kongresshaus concert very well -re- 

ceived. 

Hungarian National Theatre Szeged recently 
performed Mozart's "Marriage of Figaro" in the 

Graz opera house.... Alfred Alenburger has 

been appointed director of the Vienna Philhar- 

monic orchestra.... Oscar Delegñse, in charge 

of radio /tv contacts at the U.S. embassy in 

Vienna, was awarded the Bruckner Ring by the 

Vienna Symphony Orchestra in recognition of 

his work in saving from destruction hundreds of 

tapes of the orchestra's performances. 

MANFRED SCHREIBER 

BRUSSELS 
"Bend Me, Shape Me," the old rock hit, back 

in the charts here via a new treatment by Cilia 

(Hansa), produced by Boney M mentor Frank 

Ferian.... Another fast moving focal breaker is 

"I Wonder Why" by Arista group Showaddy- 
waddy. 

"Ti Amo" was one of the biggest selling sin- 

gles ever in Belgium and now Umberto Tozzi 

(CBS) follows it up with "Tu." ... Upcoming 

chart action expected from Rehab' Carra's 

new 45 "Tanti Auguri" and "This Time I'm In It 

For Love" by Phonogram group Player. 

But the all -time biggest single in Holland and 

Belgium remains "Rivers Of Babylon" by Boney 

M (Hansa), still topping the charts with sales of 

500,000 recorded. ... Moving into the chart: 

"Party Party" by Eruption (Hansa), yet another 

triumph for the hard working Frank Feriae.. 
And "Super Disco Party" (Hansa) featuring art- 

ists like Cilla, Boney M and Eruption now over 

the 100,000 album sales mark. 

Celebrations here for the 30th anniversary of 

the career of Wi Ferdy, a typical Flemish chan- 

sonnier.... Six -city tour in Belgium for Kolinda, 
Hungarian group specializing in progressive folk 
music.... Other visiting acts include Blue Oy- 

ster Cult, Robert Gordon and Link Wray, the 

Stranglers, Elvis Costello and the Attractions, 
plus Phonogram acts Talking Heads and the 

Kids. 

At 13 Grande Place here, a new jazz club 
Brussels Jazz has been set up, based in a 

Gothic -style house but expensively refurbished. 
It has 150 seats and outstanding amplification, 
with bassist Roger Vanhaverbeke acting as artis- 

tic adviser. Musicians already involved: Johnny 

Griffin, Sal Nistico's Summit and Dusko Goikov- 

ich, with the Toots Thielemans Quartet, and 

Mighty Flea Connors. 

Jazz In The Barn series of broadcasts were 

made from a mill in Sint -Pauwels, with the Mo- 

nette Sudler Quartet and the Charlie Byrd Trio. 

... The Hnita Jazz Club in Heist -op- den -Berg 

presented Monette Sudler, the Dewey Redman 

Quartet and the MPS Package, featuring Super 

Sax. JUUL ANTHONISSEN 

ATHENS 
A Greek gold disk goes to Boney M, for sales 

of 50,000 on the album "Love For Sale," accord- 

ing to Music Box which handles Hansa product 

here.... Other international artists currently 

doing well in Greece are the Moody Blues and 

Brotherhood of Man, both from the U.K. 

Greek television studio technicians waited in 

vain for Vicky Leandros, whose scheduled tv 
dates here turned instead to a few days of sun- 
bathing.... However CBS, her company, has 

signed big -selling artist Lefteris Mytdineos, 
moving over from Emial. 

CBS says Chuck Mangione will follow up his 

big record successes here by playing a couple of 

Greek gigs in September.... Other jazz artists, 
notably Herbie Hancock, Ron Carter, Tony Wil- 
liams, Wayne Shorter, Freddie Hubbard, Billy 
Cobham, George Duke and Stanley Clarke have 

sold out their respective CBS limited- edition re- 

leases of 300-400 copies. 

The Hellenic Radio Television (ERT) Light and 

Symphony Orchestras have begun a series of 

"go-slow" protests as a complaint against work- 

ing conditions. Repercussions have reached the 
company's Third Program where the chief, com- 

poser Manes Hadjidaks, has fired his assistant, 
Anna Moraitis, apparently for disagreeing with 
his policy for handing the slowdown. 

Judges for the upcoming Salonica Song Festi- 

val have picked 20 songs for the final, from 360 
entries, composers including Dores Gergiades, 

Tenis Vavatsikos (1974 Festival top singer /com- 
poser) and Jack lakovides. 

Local singer Tennis Parks received a gold 

disk for his album "That's Why I Loved You." At 

the presentation party, he said he felt gold 

awards should be made for sales of 100,000, not 
50,000 as now. JOHN CARR 

MOSCOW 
Victor Torporkov became the first prize -win- 

ner at the annual national television pop song 

contest with "With Songs Along Life," presented 

by national tv, Komsomol and the Ministry of 

Culture.... Melodiya has released an album of 

Lazar Berman with the Vienna Symphony Or- 

chestra under Carlo Maria Giulini, in a program 

of Liszt concerto works. 

The opera "Mephistopheles" by Italian corn- 

poser Arrigo Bodo was premiered at the Kirgiz 

Academic Opera and Ballet Theater. Last time 
this was staged in Moscow, Fedor Shabapin was 
featured in the main role. 

Recent Melodiya licensed releases include 
"Vivaldi's Concerto for Oboe, Violin Organ etc." 
performed by the Chamber Orchestra under P. 

Kunz, and CBS release "Concert By The Sea," by 

the late pianist Erroll Gamer.... National con- 
ference on copyright took place here in Zvenigo- 

rod, involving the national Institute of State and 
Law, plus VMP copyright agency. 

Two albums by leading Soviet pop singer Alla 

Peptcheva, recently released by Melodiya, en- 
joying strong sales here. One is "Mirror Of The 

Soul." Melodiya has released an album by Pol- 

ish singer Anna Ghenman, featuring a program 
of Russian songs. 

Recent classical release from Melodiya is a 

five -album release "Marrya Yudina Plays 

Beethoven." ... For the first time, Melodiya is 

releasing a cassette featuring six numbers by 

the Beatles. Previously all Beatle and Paul and 
Linda McCartney material was released here on 

albums vs. single tracks, on EPs or flexi- singles. 

VADIM YURCHENKOV 

HELSINKI 
Country Express (EMI), which recently en- 

joyed success in Nashville at the Fan Fair and 
Grand Ole Opry, out with new album "Good Old, 

Brand New." 
CBS local artists in video appearances in 

leading Helsinki record stores.... Jan huben 
Cup, a football tournament for Scandinavian 
record companies, played off in Sweden, with 
Finnlevy representing Finland.... In its 15th 

week, more than 150,000 Finns had seen "Sat- 
urday Night Fever." 

Darts (Magnet) in Finland for tour gigs, in- 

cluding festival appearances in Lappajarvi and 
Punkasalmi. Näb Yli- Vainio, a local penta- 
costal preacher, has emerged as a top selling 
recording artist, with total sales of his on -disk 
sermons around the 50,000 unit mark. The al- 

bums sell at $3.75, product manufactured and 
distributed by Kirja ja Musiikkivalitys, Koulu- 

katu 10, 60100 SJOKI 10 (tel: 964 -25069). 
Rod Stewart's single, "Sailing," doing good 

business again here, mainly due to the U.K.-pro- 

duced television series "Sailor," out via MTV. 

K -Tel International (Finland) has released its 

second and third tv- promoted compilations, 

"Rock And Rell Show" and "Golden Hits Of The 

1960s ".... Scandia Musiikki has put together a 

new LP, "The Renegades Story," featuring per- 

formances of 1960s hit combo, The Renegades, 

a British group discovered through the Finnish 

industry. KARI HELOPALTIO 
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General News 
3 PLATINUM LPs 

Presley Sales In 
Past Year Includes 
9 Gold LPs, 2 45s 

By PAUL GREIN 

LOS ANGELES -The year fol- 
lowing Elvis Presley's death saw the 
singer earn nine gold albums (three 
of which also went platinum) plus 
two gold singles. Fifteen Presley -LPs 
crowded into the country chart in 
the past year. while nine of his al- 
bums have made the pop chart, 
some of them as many as 15 and 20 
years old. 

It's true the rush of posthumous 
sales did not include a No. 1 single 
on the Hot 100, as was the case with 
Otis Redding in 1968 ( "Dock Of The 
Bay "), Janis Joplin in 1971 ( "Me 
And Bobby McGee ") and Jim Croce 
in 1973 ( "Time In A Bottle "). 

"Way Down." released two 
months before Presley died, peaked 
at number 18 on the pop chart; "My 
Way," released two months after- 
wards, peaked at 22. "Way Down" 
did hit No. 1 on the country chart; 
"My Way" made number two on 
that list. Both singles went gold, up- 
ping Presley's career total of RIAA 
certified 45s from eight to 10. 

In album action, "Moody Blue," 
which was holding at number 24 
pop the week Presley died, ulti- 
mately peaked at number three, 
while the followup album, "Elvis In 
Concert," made number five. Red- 

ding. Joplin and Croce also has top 
IO albums after their deaths, as did 
Nat King Cole and Jimi Hendrix. 

The 'Moody Blue" album was 
holding at number three on the 
country chart the week Presley died, 
but then had 10 consecutive weeks at 
No. 1, until it was bumped out of the 
top spot by "Elvis In Concert," 
which had five weeks at No. 1. Both 
albums went platinum, as did a holi- 
day product, "Elvis Sings The Won- 
derful Songs Of Christmas." 

In addition to these three plati- 
num LPs, the Presley albums which 
went gold after his death are "Pure 
Gold," "Welcome To My World" (a 
1977 album), "From Elvis Presley 
Boulevard, Memphis, Tennessee" 
(from 1976), "Elvis -A Legendary 
Performer, Vol. 2" (1976), "Elvis 
Country" (1971) and "His Hand In 
Mine" (1961). 

These certifications hike his career 
total of gold albums from 21 to 30. 
according to the RIAA. 

All nine of these gold albums re- 
turned to the country chart after 
Presley's death (except "Elvis Coun- 
try"), as did five other catalog items: 
"The Sun Sessions" (from 1976), 
"Today" (1975), "Elvis -A Legen- 
dary Performer, Vol. 1" (1974), 

Music Man: Elvis Presley captivates fans during a 1968 concert. 

"Elvis As Recorded At Madison 
Square Garden" (1972) and "How 
Great Thou Art" (1967). 

Albums that returned to the pop 
chart without going country are: 
"Elvis' Worldwide 50 Gold Award 
Hits Vol. 1" (from 1970), "Elvis' 
Gold Records, Vol. 3" (1963) and 
"Elvis' Gold Records, Vol. 1" (1958). 

This week "Elvis Sings For Chil- 
dren And Grownups Too," the latest 
RCA repackage, debuts on the 
country album chart at 18 and also 
climbs to 170 star in its second week 
on the pop chart. 

A single from the LP also hits the 
country listings at 88 star, though it 
has not yet crossed to pop. The disk 
is "Puppet On A String," Presley's 

EXCLUSIVE OF AFTER -DEATH SURGE 

1965 top 15 pop hit from RCA's gold 
standard series, backed with "Teddy 
Bear," his No. I pop, soul and coun- 
try smash from 1957. 

Also on the country LP chart at 
number 34 this week is "He Walks 
Beside Me," a repackage which 
crested at number six country and 
113 pop in June. A single from the 
set, "Unchained Melody " / "Softly, 
As I Leave You," also reached num- 
ber six country though it failed to 
dent the pop chart. 

All of which makes the enduring 
action on Presley product signifi- 
cant, if not as spectacular as it was 
last fall, when there were at one 
point 12 Presley albums in the top 30 
of the country chart and seven LPs 
high on the pop chart as well. 

1978 Presley Sales May Top Any Year In Past 10 
NEW YORK -Up until his death 

last year Elvis Presley had sold more 
than 500 million records and tapes 
over his career. 

But this year he will sell more 
units for RCA and other companies 
than in any one year in the last dec- 
ade exclusive of the unprecedented 
sales after his death. 

"We had no idea as to what his 
continuing market would be," re- 
calls Dick Carter, RCA division vice 
president field marketing, "after the 
initial explosion. Since then we've 
been more than gratified not only 
with catalog sales but also with the 
reception of new complications such 
as the sacred LP 'He Walks Beside 
Me' and the just released 'Elvis Sings 
For Children And Grownups Too'." 

He notes that sales are uniformly 
strong both here and abroad, citing 
exceptional appeal of the artist in 
such markets as the U.K., Germany, 
Japan, Scandinavia and Australia, 
for the full catalog. 

In addition to sales of the 65 titles 
on RCA itself, Carter reports that 
demand continues high for the 
Camden budget line now distrib- 
uted by Pickwick International and 
the television premium packages of- 
fered by various direct marketing 
firms. 

Also, the RCA Music Service disk 
and tape club operation under Da- 
vid Heneberry reports a continuing 
response to offerings of all available 
Elvis material. 

"Not only did we recognize sales 
opportunities here at the label," 
Carter says, "but early in spring we 
began to get inquiries from retailers 
and distributors about our plans for 
this August related to Elvis. This en- 
couraged our planning for an even 
bigger marketing campaign that 
evolved into the 'Always Elvis' pro- 
gram launched this month." 

By STEPHEN TRAIMAN 
In addition to the new album, the 

offering includes the complete cata- 
log and a special prepack of 15 gold 
singles with four -color picture 
sleeves. Latter was picked up from 
the U.K. where it was conceived last 
year just before his death, where it 
helped six singles hit the U.K. charts 
in one period. 

Exclusive of the new $5.98 list 
"Elvis Sings For Children" LP and 
the $15.98 list singles prepack 
($17.98 value), the rest of the catalog 
is offered to dealers with six free per 

NARM Beefs 
Continued from page 3 

complete package telling them 
about NARM and the services we're 
providing to the industry. 

"We're inviting them to come to 
the 18 regional meetings over the 
next few months. We have also had 
NARM staff people on the road for 
the past three weeks going door -to- 
door trying to get the dealers to come 
to the meetings. We're now telling 
them face -to -face what this can 
mean to them." 

Last year NARM held special 
meetings just for black dealers to 
boost their interest in NARM. "Sep- 
arate meetings for blacks are now 
out," says Cohen. 

"We want them to come to the re- 
gionals. I see no reason to segregate 
a retailer because of the color of his 
skin. I feel that doing this will set us 
all back about 20 years." 

Concern continues to mount over 
the dilemma facing not only small 
volume black dealers but all small 
shop owners. This was a major topic 
of discussion last week at NARM's 
Chicago meeting. 

It was generally maintained that 
large volume dealers carry a full line 

every 100 ordered, with added 60- 
day dating, Carter notes. 

Additional advertising support 
availabilities include allowances for 
60- second radio spots and 30- second 
tv spots on a regional basis. 

An extensive merchandising cam- 
paign was generated internally with 
new pieces to support the singles 
pack, available in its own counter 
display plus a poster showing all pic- 
ture sleeves. 

"Always Elvis" is highlighted in a 
special catalog poster listing all 

Up Pursuit 
of product while small dealers who 
have problems obtaining certain es- 
sential, specialized product are 
being pushed out. 

According to Cohen, NARM is in- 
troducing a retail management certi- 
fication program in January 1979. 
The program is a five -day course 
dealing with the basic fundamentals 
and principles of retail manage- 
ment. 

"This will be a moving facility 
that will go from city to city over a 
three to four -month period. We're 
putting together a textbook for this 
program which will consist of 15 

chapters. We're not starting it until 
January because we haven't com- 
pleted the book. 

"We'll attempt to keep the classes 
small, about 25 -30 people. NARM 
along with some other organizations 
will sponsor black retailers through 
scholarships. (He points out that the 
cost of the course is about $300). 

"We're going to groups like the 
newly formed Black Music Assn. 
asking them to support our program. 
We're looking at this as another ef- 

(Continued on page 86) 

items, a separate poster for the new 
LP, a 4 by 4 display of the Elvis sig- 
nature, a special dump bin for 150 
pieces with a two -sided header card 
and Elvis cutout sticking up from the 
bin. 

Incidental to the label's plans, the 
ABC Radio Entertainment Network 
has planned a five -hour retrospec- 
tive of Evlis and his songs, which 
will be supported where possible 
with local RCA crossover merchan- 
dising efforts. And due on NBC -TV 
Aug. 29 is a three -hour repeat of 
"The Big Event: Memories Of 
Elvis." introduced by Ann -Margret. 

Labels Turn 
N Talents 

To Records 
Continued from page 3 

ager Cecile Barker, is introducing 
Donny Most from "Happy Days" 
via a single tagged "Here's Some 
Love," with an LP to follow later this 
month. 

All four companies are exploiting 
the most obvious asset of their ac- 
quisitions, ready made public recog- 
nition, and placing substantial em- 
phasis on such visual aids as in -store 
posters, eye- catching album jackets, 
picture sleeves for the singles and 
promotional videotapes. 

Yet they also claim each artist has 
genuine talent on record, and are 
wary of overexploiting the tv con- 
nection. 

"We don't want to bounce out 
there with 'Here's Wonder Woman 
singing.' " says Alan Ostroff, Epic 
product manager charged with over- 
seeing Carter's releases. 

Instead, the label is opting for a 
campaign line which reads "Listen 
to the woman who created Wonder 
Woman." As Ostroff observes, Car- 
ter has been singing longer than 
she's been acting, and has co -com- 
posed three tunes on the "Portrait" 
album, including that chosen as her 
first 45. 

"The fact that Lynda's known na- 
tionally through tv opens a lot of 
doors," he continues, but also agrees 
that disk -making thespians gener- 
ally run into credibility problems at 
radio level. 

"The rock'n'roll magazines are 
obviously not where you go with this 
type of artist," declares Walter Lee, 
Capitol vice president of sales, about 
his label's efforts for Cheryl Ladd. 

Campaign tagline is "Cheryl 
Ladd, the recording artist," he says. 
"We're not plugging her as an An- 
gel, that's another career, but ob- 
viously hers is a recognizable face. 
We're working to get as much expo- 
sure for that face on behalf of the 
record." 

Capitol's point -of- purchase sup- 
port includes posters of various sizes 
and floor dumps, all utilizing the LP 
cover portrait. This was carefully 
cleared with Ladd's management 
and the producers of "Charlie's An- 
gels," Spelling -Goldberg, for her 
looks have already spawned a com- 

(Continued on page 94) 

Presley's Radio Tributes 
Continued from page 35 

played non -stop Presley for three 
days following his death plus a 
three -hour in -house special, re- 
peated the process for Presley's 
birthday, and again held a special 
Presley weekend for the April /May 
Arbitron period. 

"We're backing away from the 
block programs this time," he adds, 
"mainly because we've already done 
so much. This time we'll lay back 
and just pay tribute through his mu- 
sic." 

Storer Broadcasting's national ra- 
dio programmer Ed Salamon also 
programs country WHN in New 
York. which "has chosen not to 
dwell" on the anniversary of Pres- 
ley's death. though some remem- 
brance will be aired. 

"Rather. we'll focus on a yearly 
basis on some kind of commemo- 
ration around the time of his birth- 
day. ... rather than the day of his 
death." 

At that time, WHN broadcast ex- 

elusive Presley interviews and sent 
its music director to Memphis for 
more coverage. It also aired the 
Drake -Chenault special on Presley's 
birthday and re -aired the interviews 
last April. 

"Presley is an important artist to 
country listeners," Salamon con- 
cludes "and he will continue to re- 
ceive consistent airplay here and, 
more than likely, on most country 
stations. But we have chosen not to 
center our attentions now and in the 
future around the day of his death" 

Gomez To Arista 
LOS ANGELES -Former Santa 

Esmeralda lead vocalist Leroy Go- 
mez has signed a long -term co -pub- 
lishing pact with the Arista Music 
Publishing Group. 

Arista will administer Gomez' 
Akila Music catalog throughout the 
world, according to Arista Music 
vice president and general manager 
Billy Meshel. 
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General News 

Interworid Music Enjoying Chart Penetration 
LOS ANGELES -Interworld 

Music Group is experiencing its 
greatest chart penetration todate as a 
result of recent acquisitions of Mag- 
net Music and RCA's publishing 
subsidiaries Sunbury and Dunbar 
Music. plus an individual writer 
deal with GRT of Canada. 

Interworld has all of the songs on 
fast -climbing albums by Evelyn 
"Champagne" King, Chris Rea and 
Prism, and also their big single hits, 
according to Mike Stewart, presi- 
dent of the year -old firm. 

King's "Smooth Talk" album on 
RCA is number 28 star on the pop 
chart, while her "Shame" single is 19 
star; and Rea's "Whatever Hap- 
pened to Benny Santini" LP on UA 
enters the chart this week at 95 star 
while his single "Fool If You Think 
It's Over" climbs to 21 star. 

The King project was acquired in 
the Sunbury/Dunbar deal earlier 
this year (Billboard, April 15, 1978) 

Acquisitions Yielding Top Album Songs 
while the Rea hit was acquired in a 
recent deal with Michael Levy, 
owner of Magnet Records and pub- 
lishing. 

That pact was negotiated in Lon- 
don following the last MIDEM and 
gives Interworld the U.S. and Cana- 
dian rights to the copyrights of 10 
Magnet writers for a minimum of 
three years. The chief lure was the 
Rea tape, Gus Dudgeon's first hit 
production since his streak with El- 
ton John, but the deal also includes 
such acts as the Darts, a hot band in 
England. 

Interworld also has rights to all 
the songs on Prism's "See Forever 
Eyes" album on Ariola, which is 
number 169 starred this week, and 
the LP's hit single "Flying," now 72 

By PAUL GREIN 

starred. The rights, acquired in a 
deal with GRT of Canada, extend to 
the U.S. and other territories for 
Prism's first three albums. (Inter- 
world and Ariola are related: they 
are both owned by Bertlesmann, the 
giant German media conglomerate.) 

Interworld also has rights to "al- 
most all" of the songs on "The Es- 
sential Jimi Hendrix," a Reprise re- 
package which enters the chart at 
144 starred this week, as well as one 
song each on such current chart al- 
bums as "Saturday Night Fever" 
(RSO), Barry Manilow's "Even 
Now" (Arista), Natalie Cole's "Nat- 
alie ... Live" (Capitol), Jerry Jeff 
Walker's "Contrary To Ordinary" 
(MCA) and the Captain and Ten - 
nille's "Dream" (A &M). 

BackThen/Down Under 
inning Bee Gees From Pickwick 

The Brothers Gibb have paid their dues, 
working their way and their words up 
through the charts in Australia, the 
United Kingdom and then the world, 
where today they stand as one of the 
most powerful forces in contemporary 
music. 
However, in order to understand the co- 
lossal sales strength of today, you must 
experience the vitality and unique 
character of their original Australian 
material. 
Pickwick Records is proud to announce 
the release of four Bee Gees albums 
from these beginnings - "Turn Around, 
Look At Me ", "Monday's Rain ", "Take 
Hold Of That Star" and "Peace Of Mind ". 
For details, contact your Pickwick Re- 
cords Sales Representative or call toll - 
free 1- 800 -328 -6758. 
The Bee Gees - Back Then /Down 
Under, exclusively on Pickwick. 

PICKWICK 
Records & Tapes. 
The Budget You Can Bank On! 

Pickwick Records Division. Pickwick International. Inc. 

7500 Excelsior Blvd.. Minneapolis, MN 55426 

It also has a country chart hit with 
Jody Miller's Epic single "(I Wanna) 
Love My Life Away" and a soul 
charter with the Memphis Horns' 
RCA 45 "Our Love Will Survive." 

Mike Stewart: Eighteen months af- 
ter resigning his post as chairman 
and president of UA Music. a series 
of shrewd acquisitions has made In- 
terworki Music a prime factor in 

publishing. 

Interworld is presently in the 
midst of a "step deal" acquiring per- 
manent worldwide rights to the 
copyrights of Brunswick Music, 
which have been owned by Nat Tar- 
nopol. Stewart reports that Tarnopol 
has some writers under contract, 
having just re- signed the Chi - Lites, 
but that the emphasis is on old copy- 
rights. 

Among the best -known titles are 
the Chi -Lites' "Have You Seen Her" 
and "Oh Girl," plus "Soulful Strut," 
"Turn Back The Hands Of Time," 
"Love Makes A Woman" and part 
ownership of "Higher And Higher." 

The firm has also acquired Joe 
Raposo's Jonnico Music which in- 
cludes such copyrights as "Sing," 
"Bein' Green," "Rubber Duckie" 
and "Somebody Come And Play." 
The deal also gives Interworld pub- 

"Record companies today can't af- 
ford to sign artists and keep them 
on a stipend until they're ready." 

lishing on the LP "Sesame Street Fe- 
ver," a takeoff by the Muppets on 
"Saturday Night Fever." 

Interworld was founded in July 
1977, five months after Stewart re- 
signed as chairman and president of 
UA Music. It made the first of its 
several acquisitions last September 
with the Aaron Schroeder group of 
international publishing firms. 

Stewart explains his success at ac- 
quisitions by saying: "We're not a 
cumbersome company in terms of 
decision -making. Being an inde- 
pendent, we don't have to go 
through a lot of corporate proce- 
dures to make a deal. While other 
people may be reporting about it to 
their corporate fathers, we've al- 
ready closed the deal." 

Interworld has also set individual 
writer /producer deals with David 
Courtney, who has produced Roger 
Daltrey and Leo Sayer; and Theo- 
dore Life, producer of the big Evelyn 
"Champagne" King hit. 

The firm's international oper- 
ations are also expanding, as the for- 
eign offices develop writers and buy 
catalogs. Interworld owns and oper- 
ates offices in London and Amster- 
dam. The English division, which 
oversees continental operations, 
consists of a seven -man staff headed 
by Johnny Velasco, while the Dutch 
office has a four -man staff headed 
by Charlie Ritton. 

Interworld owns but does not ad- 
ministrate offices in Sydney and 
Paris. The same is true for its offices 
in Mexico City (administered by 
Emlassa), Sao Paulo and Milan 
(both run by RCA), Munich (oper- 
ated by Ufa), Tokyo (administered 

Billboard photos by Bonnie Tiegel 

"We are an international company 
developing writers and buying cata- 
logs around the world, not only in 

the U.S." 

by Taiyo Music), Stockholm (run by 
Stig Anderson) and Barsalona, 
Spain (staffed by Ara bella). 

Another area of growth is sound- 
tracks, with 30 scores now owned by 
Interworld, representing films by 
Lorimar, Charles Fries Productions, 
Avco Embassy and Trans -Atlantic 
Films plus independent filmmakers. 

Among the properties are Lori - 
mar's "Somebody's Killing The 
Great Chefs Of Europe," composed 
by Henry Mancini and "The Fish 
That Saved Pittsburgh," a "Car 
Wash" type of film about basketball 
with a soundtrack written and pro- 
duced by Thom Bell. 

Stewart is also developing new 
artists. including Price & Walsh, 
Steve Barri, the WB producer, and 
Couchois, a group he just sold to 
WB. Interworld is a full -line com- 
pany, lining up record deals and 
producing tapes in -house through 
the Inmusic production company, 
headed by Eddie Lambert, formerly 
a partner in Haven Records with his 
brother Dennis Lambert and Brian 
Potter. 

Stewart groomed Couchois for 
nine months before showing the act 
to Warner Bros. 

`Learnabout' LPs Rate August Promotion 
NEW YORK -Peter Pan Records "Learnabout" LPs deal with I I 

is featuring II new 79 -cent little basic learning foundations includ- 
"Learnabout" LPs in its August ing numbers, shapes and the alpha - 
marketing campaign, "Doctor bet. The material is covered through 
Swan.... For Back -To- School!" comedy and song. 

www.americanradiohistory.com

www.americanradiohistory.com


Just Published! 
Over Four Years In 
The Making! 
Joel Whiiburn's 

pop 
ANNUAL, 

1955.1977 

Month of peak popularity 
Total number of weeks on charts 

Final ranking for entire year 
RIAA Million Seller 

Total weeks held number 1 or 2 ranking 
Title 

Highest position reached on any of 
Billboard's pop charts (Top 100, Hot 100, 
Best Sellers, Most Played By Jockeys, Most 

Played in Jukeboxes) 

At The Ho 
Game ............... 

. 

It's All In The ......... 
The Purple People Eater - 

Dorn............... ....... 

1eWita 
..... Is 

Oream ...... 
All 1 Have To 00 olarel 

Net 81u Upinto Di Blu 
N ........ . 

SogaM1ime 
- 

Whole 
World 

e's Got The 

Iln H S Hands) 

The Chipmunk 
song 

to Know Him, Is to love Him 

Witch Doctor ........ - 

2 
Make Believe 

3 Only Woman 

14 
Hard Headed 

15 
Poor Uhle Fool 

16 
Get A lob 

17 
Catch A talhng Star 

1. tom Dooley 

n Patnua 

Danny & the Juniors 

Wiwi Edwards 

Sheb Worley 

Elvis Presley 

Champs 

Everly Brothers 

n enrco Modungo 

McGuire 
Sisters 

Laurie London 

Chipmunks 
with 

David Seville 

(AY Bear$ 

, ev lle 

ttY 
Da 

Conway 

EIv $ Presley 

Ricky Nelson 

Silhouettes 

Perry Como 

Kingston Om 

Perec Prado 

Elegant' 

Every Brothers 

Platters 

Coasters 

2 

va Miles )Santa 
Catalina) 

tout Preps 

Pocky Nelson 

Chuck Berns 

Year 

Symbols indicate: 
First record by an artist to make the pop 
charts; First and only record by an artist 
to make the pop charts; Christmas, 
instrumental, novelty, comedy, spoken, 
and foreign language records. 

Artist 

The Only Complete ...Year- By- Year...Historyof Charted Pop Music! 
Each Page Jam -Packed With Information About Every 
Record To Hit Any Of Billboard's Pop Charts From 
January, '55 Through December, '77! 

Plus Much More! 
All 13,700 Titles Cross -Referenced 
Alphabetically 
Top 40 Records Of Each Decade ('50s, '60s 
& '70s) 
All-time Top 40 Records (1955 -1977) 
Top 10 Artists Of Each Year 
Top 10 Artists Of Each Decade ('SOs, '60s 
& '70s) 
All-lime Top 10 Artists (1955 -1977) 
Academy Award And Grammy Winners 
Special Christmas Section 
Full -Color Illustrated Cover 
Over 500 Pages. $50.00 Hardcover, $40.00 Softcover 

Compiled with exclusive permission 
from Billboard Magazine 

Record Research Inc. 
P.O. Box 200 
Menomonee Falls, WI 53051 

Please send me hardcover editions of Joel Whitbum's Pop Annual 
1955 -1977 at $50.00 each. 
Please send me sofcovvr editions of Joel Whitburn's Pop Annual 
1955 -1977 at $40.00 each. 

Name 

Address 

City 

State Zip 

Check or money order for full amount must accompany order. 
All foreign orders add $3.00 per book. 

Mail to: 
Record Research Inc. 
P.O. Box 200 
Menomonee Falls, WI 53051 

www.americanradiohistory.com

www.americanradiohistory.com


78 

Billboard Hits Of TheWorid. 
Copyright 1978. Billboard Publications, Inc. No part of this publication may be reproduced, stored in a retrieval system, or transmitted, in any form or by any means, electronic, 

mechanical, photocopying, recording, or otherwise, without the prior written permission of the publisher. 

BRITAIN 
(Courtesy Music Week) 

SINGLES 

This Last 
Week Week 

1 1 YOU'RE THE ONE THAT I WANT - 
John Travotta /Olivia Newton -John 
(RSO 006) 

2 2 SMURF SONG- Father Abraham 
(Decca F 13759) 

3 4 SUBSTITUTE -Clout (Carrere 2788) 
4 3 DANCING IN THE CITY- Marshall 

Hain (Harvest HAR 5157) 
5 10 BOOGIE 00GIE OOGIE -A Taste Of 

Honey (Capitol CL 15988) 
6 6 LIKE CLOCKWORK -Boomtown Rats 

(Ensign ENY 14) 
7 5 A LITTLE BIT OF SOAP - 

Showaddywaddy (Arista 191) 
8 7 WILD WEST HERO -Electric Light 

Orchestra (Jet JET 109) 
9 8 AIRPORT- Motors (Virgin VS 219) 

10 14 RUN FOR HOME- Lindisfarne 
(Mercury 6007 177) 

11 11 NO.ONE IS INNOCENT -Sex Pistols 
(Virgin VS 22) 

12 31 STAY -Jackson Browne (Asylum K 

13128) 
13 27 FROM EAST TO WEST /SCOTS 

MACHINE- Voyage (GTO GT 224) 
14 12 USE TA BE MY GIRL- O'Jays 

(Philadelphia PIR 6332) 
15 9 MAN WITH THE CHILD IN HIS 

EYES -Kate Bush (EMI 2806) 
16 13 ANNIE'S SONG -James Galway (Red 

Seal RB 5085) 
17 16 COME ON DANCE DANCE -Saturday 

Night Band (CBS 6367) 
18 20 RIVERS OF BABYLON -Boney M 

(Atlantic /Hansa 11120) 
19 37 HOW CAN THIS BE LOVE- Andrew 

Gold (Asylum K 12127) 
20 18 DON'T FEAR THE REAPER -Blue 

Oyster Cult (CBS 6333) 
cc 21 25 FOREVER AUTUMN -Justin Hayward 

(CBS 6368) 
22 23 5-7-0-5 -City Boy (Vertigo 6059207) 

m 23 22 LIFE'S BEEN GOOD -Joe Walsh J J (Asylum K 13129) 
24 33 DON'T BE CRUEL -Elvis Presley 

Ei (RCA PB 9265) 
25 19 MISS YOU /FARAWAY EYES- Rolling 

f Stones (EMI 2802) 
O) 

26 30 COME BACK AND FINISH WHAT 
YOU STARTED -Gladys Knight & 

CV The Pips (Buddah BDS 473) 

F-- 
27 21 SATISFY MY SOUL -Bob Marley & 

CI) 
The Wailers (Island WIP 6440) 

28 41 NORTHERN LIGHTS -Renaissance 
(Warner Bros. K 17177) 

29 26 ROCK AND ROLL DAMNATION -AC/ 
DC (Atlantic K 11142) 

30 15 MIND BLOWING DECISIONS - 
Heatwave (GTO GT 226) 

31 New IF THE KIDS ARE UNITED -Sham 69 
(Polydor 2059 050) 

32 74 IDENTITY -X Ray Spex (EMI INT 
563) 

33 38 IS THIS A LOVE THING- Raydio 
(Arista 193) 

34 17 ARGENTINE MELODY -San Jose 
(MCA 369) 

35 34 LOVE YOU MORE -Buzzcocks 
(United Artists UP 36433) 

36 28 DAVY'S ON THE ROAD AGAIN - 
Manfred Mann's Earth Band 
(Bronze BRO 52) 

37 35 PRODIGAL SON -Steel Pulse (Island 
WIP 6449) 

38 36 NIGHT FEVER -Bee Gees (RSO 002) 
39 44 WHO ARE YOU -The Who (Polydor 

WHO 1) 

40 New BABY STOP CRYING -Bob Dylan 
(CBS 6499) 

41 24 MAKING UP AGAIN -Goldie (Bronze 
BRO 50) 

42 29 BEAUTIFUL LOVER- Brotherhood Of 
Man (Pye 7N 46071) 

43 46 COLD AS ICE -Foreigner (Atlantic K 

10986) 
44 67 YOU LIGHT UP MY FIRE -Sheila B. 

Devotion (EMI 2828) 
45 60 ANTHEM -New Seekers (CBS 6413) 
46 55 YOU AND I -Rick James (TMG 

1110) 
47 57 DISCO INFERNO -Trammps (Atlantic 

K 11135) 
48 48 FLYING HIGH- Commodores 

(Motown TMG 1111) 
49 39 SHAME -Evelyn "Champagne" King 

(RCA PC 1122) 
50 32 OH CAROL -Smokie (RAK 276) 
51 70 THE RACE IS ON -Suzie Quatro 

(RAK 278) 
52 New STUFF LIKE THAT -Quincy Jones 

(A &M AMS 7367) 
53 43 MANY TOO MANY -Genesis 

(Charisma CB 315) 
54 75 WAIT UNTIL MIDNIGHT -Yellow Dog 

(Virgin VS 217) 
55 New SUPER NATURE -Cerrone (Atlantic 

K 11089) 
56 42 I'VE HAD ENOUGH -Wings 

(Parlophone R6020) 
57 49 IT'S THE SAME OLD SONG -KC & 

The Sunshine Band (not 
available) 

58 68 LOVIN' LIVIN' AND GIVIN' -Diana 
Ross (TMG 112) 

59 45 JUST LET ME DO MY THING -Sine 
(CBS 6351) 

60 New SOMEWHERE IN THE NIGHT/ 
COPACABANA -Barry Manilow 
(Arista 196) 

61 40 MOVIN' OUT -Billy Joel, (CBS 641.2) 
62 54 WHITE MAN IN HAMMERSMITH 

PALAIS -Clash (CBS 6383) 
63 52 CARRY ON WAYWARD SON- Kansas 

(Kirshner KIR 4932) 
64 72 LAST DANCE -Donna Summer 

(Casablanca TGIF 2) 
65 63 DON'T CRY FOR ME ARGENTINA - 

Julie Covington (MCA 260) 
66 71 NIGHT FEVER -Carol Douglas (GULL 

CULS 16) 
67 73 IT'S ONLY MAKE BELIEVE -Child 

(AHA 522) 
68 50 TOOK THE LAST TRAIN -David 

Gates ( Elektra K 12307) 
69 51 BOY FROM NEW YORK CITY -Darts 

(Magnet MAG 116) 
70 47 CA PLANE POUR MOI- Plastic 

Bertrand (Sire 6078 161) 
71 New FM- Steely Dan (MCA 374) 
72 58 ROSALIE -Thin Lizzy (Vertigo LIZZY 

2) 
73 66 THE CLAPPING SONG- Shirley Ellis 

(MCA MCEP I) 
74 New YOU'RE ALL I NEED TO GET BY- 

Johnny Mathis /Deneice Williams 
(CBS 6483) 

75 New MAGIC MIND -Earth, Wind & Fire 
(CBS 6490) 

LPs 

This Last 
Week Week 

1 1 SATURDAY NIGHT FEVER -Various, 
RSO 2658 123 (F) 

2 2 20 GOLDEN GREATEST HITS -The 
Hollies, EMI EMTV 11 (E) 

3 5 STREET LEGAL -Bob Dylan (Don 
DeBito) CBS 86067 (C) 

4 42 NIGHTFLIGHT TO VENUS -Boney M 
(Frank Farian) Atlantic K 50498 

(W) 
5 3 THE KICK INSIDE -Kate Bush 

(Andrew Powell) EMI EMC 3223 
(E) 

6 6 LIVE AND DANGEROUS -Thin Lizzy 
(Thin Lizzy /Tony Visconti) 
Vertigo 6671 807 (F) 

7 4 SOME GIRLS -Rolling Stones 
(Glimmer Twins) EMI CUM 39108 
(E) 

8 7 WAR OF THE WORLDS -Jeff 
Wayné s Musical Version, CBS 
96000 (C) 

9 12 OUT OF THE BLUE -Electric Light 
Orchestra (Jeff Lynne) Jet JETDP 
400 (C) 

10 9 GREASE -Original Soundtrack, RSO 
RSD 2001 (F) 

11 27 20 GIANT HITS -Nolan Sisters, 
Target TGS 502 (W) 

12 8 TONIC FOR THE TROOPS - 
Boomtown Rats (Robert John 
Lange) Ensign ENY 3 (F) 

13 11 AND THEN THERE WERE THREE - 
Genesis (David Hentschel) 
Charisma CDS 4010 (F) 

14 14 THE ALBUM -Abba (B. Andersson/ 
B. Ulvaeus) Epic EPC 86052 (C) 

15 10 OCTAVE -Moody Blues (Tony 
Clarke) Decca TXS 129 (S) 

16 17 BUT SERIOUSLY FOLKS -Joe Walsh 
(Bill Szymckyk) Asylum K 53081 

(W) 
17 24 NATURAL HIGH -Commodores 

(James Carmichael /Commodores) 
Motown STML 12087 (E) 

18 19 NEW BOOTS AND PANTIES -Ian 
Dury (Peter Jenner /Laurie 
Latham /Rick Walton) Stiff SEEZ 4 

(E) 
19 13 ROCK RULES -Various, K -Tel RL 

001 (K) 
20 20 YOU LIGHT UP MY LIFE -Johnny 

Mathis (Jack Gold) CBS 86055 
(C) 

21 15 RUMOURS - Fleetwood Mac 
(Fleetwood Mac /Dashut/Caillat) 
Warner Bros. K 56344 (W) 

22 18 BAT OUT OF HELL -Meat Loaf 
(Todd Rundgren) Epic /Cleveland 
Int. EPC 82419 (C) 

23 34 A NEW WORLD RECORD - Electric 
Light Orchestra (Jeff Lynne) Jet 
JET LP 200 (C) 

24 21 MORE SONGS ABOUT FOOD AND 
BUILDINGS -Talking Heads 
(Brian Eno /Talking Heads) Sire K 

56531 (W) 
25 32 THE STUD -Various, Ronco RTD 

2029 (B) 
26 25 POWER IN THE DARKNESS -Tom 

Robinson Band (Chris Thomas) 
EMI EMC 3226 (E) 

27 New CAN'T STAND THE REZILLOS -The 
Rezillos, Sire WEA K 5630 

28 22 BACK AND FOURTH- Lindisfarne 
(Gus Dudgeon) Mercury 9109 
609 (F) 

29 New HANDSWORTH RESOLUTION -Steel 
Pulse, Island EMI ILPS 9603 

30 30 KAYA -Bob Marley & The Wailers 
(Bob Marley & The Wailers) 
Island ILPS 9517 (E) 

31 New SHOOTING STAR -Elkie Brooks, 
A &M AMLH 64695 

32 29 OBSESSIONS -UFO (Ron Nevison) 
Chrysalis CDL 1182 (F) 

33 16 LENA MARTELL COLLECTION -Lena 
Martell, Ronco RTL 2028 (B) 

34 23 PASTICHE -Manhattan Transfer 
(Tim Hauser) Atlantic K 50444 
(W) 

35 37 20 GOLDEN GREATS -The Beach 
Boys, Capitol EMTV I (E) 

36 36 BLACK AND WHITE - Stranglers 
(Martin Rushent) United Artists 
UAK 30222 (E) 

37 43 DARK SIDE OF THE MOON -Pink 
Floyd (Pink Floyd) Harvest SHVL 
804 (E) 

38 49 I KNOW COS I WAS THERE -Max 
Boyce (Bob Barrett) EMI MAX 
1001 (E) 

39 39 CITY TO CITY -Gerry Rafferty 
(Hugh Murphy /Gerry Rafferty) 
United Artists UAS 30140 (E) 

40 New THANK GOD IT'S FRIDAY -Various, 
Casablanca TGIF 100 (P) 

41 31 REAL LIFE -Magazine (John Leckie) 
Virgin V 2100 (C) 

42 New DON WILLIAMS -Don Williams, K -Tel 
NE 103 

43 45 LONDON TOWN -Wings (Paul 
McCartney) Parlophone PAS 
10012 (E) 

44 - THE SOUND OF BREAD -Bread 
(Gates/Griffen /Royer) Elektra 
WEA K 52062 

45 New VARIATIONS- Andrew Uoyd Webber, 
MCA EMI MCF 2824 

46 44 DAVID GILMOUR -David Gilmour 
(David Gilmour) Harvest SHVL 
817 (E) 

47 47 DISCO DOUBLE- Various, K -Tel NE 
1024 (K) 

48 40 DIRE STRAITS -Dire Straits (Muff 
Winwood) Vertigo 9102 021 (F) 

49 25 20 GOLDEN GREATS -Nat King 
Cole, Capitol EMTV 9 (E) 

50 38 DARKNESS ON THE EDGE OF 
TOWN -Bruce Springsteen (B. 
Springsteen/J. Landau) CBS 
86061 (C) 

51 35 THE STRANGER -Billy Joel (Phil 
Ramone) CBS 82311 (C) 

52 - ARRIVAL -Abby (B. Andersson /B. 
Ulvaeus) Epic EPC 86018 (C) 

53 - THEIR GREATEST HITS 71-75 - 
Eagles, Asylum K 53017 (K) 

54 59 CLASSIC ROCK- London Symphony 
Orchestra (Jeff Jarratt/Don 
Reedman) K -Tel ONE 1009 (K) 

55 41 CENTRAL HEATING - Heatwave 
(Barry Blue) GTO GTLP 027 (C) 

56 - PETER GABRIEL -Peter Gabriel, 
Charisma CDS 4013 

57 New A TRICK OF THE TAIL -Genesis, 
Charisma CDS 4001 

58 New YOU'RE MY BEST FRIEND -Don 
Williams, ABC (Anchor) ABCL 
5127 

59 58 GREATEST HITS -Abba (B. 
Anderson /B. Ulvaeus) Epic EPC 
69218 (C) 

60 52 ÉVITA- Various, MCA MCX 503 (E) 

JAPAN 
(Courtesy of Music Labo, Inc.) 

As Of 8/7/78 
'Denotes local origin 

This 
Week 

1 MONSTER- Pink Lady (Victor) -NTVM, 
T&C Music 

2 MR. SUMMERTIME -Circus (Alf a)-Alfa 
3 THE STRANGER -Billy Joel (CBS /Sony)- 

April 
4 TONDE ISTANBUL -Mayo Shone (BLOW - 

UP)- Columbia 
5 NIGHT FEVER -Bee Gees (RSO)- Intersong 
6 JIKANYO TOMARE- Elkichi Yazawa (CBS/ 

Sony)- Sunrise McCY 
7 RINGO- SATSUJINJIKEN °Hiromi Go, Kirin 

Kiki (CBS /Sony) -Buming 
8 KAMOMEGA TONDA HI- Machiko 

Watanabe (CBS /Sony) -PMP 
9 DARLING- Kenji Sawada (Polydor)- 

Watanabe 
10 JOHNNY -NO KOMORIUTA -°Alice 

(Express/ Toshiba -EMI) -JCM 
11 NATSUNO OJOUSAN -Ikue Sakakibara 

(Columbia) -Top 
12 HELLOW MR. MONKEY -Arabesque 

(Victor) -Shinko 
13 SAYONARADAKEWA IWANAIDE- Mayumi 

Itsuwa (CBS /Sony) -People Music, PMP 
14 PLAYBACK PART 2 -°Momoe Yamaguchi 

(CBS /Sony) -Top 
15 YADONASHI- Masanori Sera & The Twist 

(Aardvark)- Yamaha 
16 KONOSORAO TOBETARA- °Tokiko Kato 

(Kitty) -Kitty, Yamaha 
17 MADO- GLASS- Naoko Ken (Canyon) - 

Yamaha, Tanabe 
18 HON00- Hideki Saijo (RCA) -Geiei 
19 ONNAWA SOREO GAMANDEKINAI- .Ann 

Lewis (Victor)- Watanabe 
20 LIPSTICK- °Junko Sakurada (Victor) -Sun 

ITALY 
(Courtesy of Germano Ruscitto) 

As Of 7/25/78 
SINGLES 

This 
Week 

1 TU- Umberto Tozzi (CGDMM) 
2 SOTTO IL SEGNO DEI PESCI -Antonello 

Venditti (Philips / Phonogram) 
3 GENERALE /NATALE -Francesco De Gregori 

(RCA) 
4 WUTHERING HEIGHTS -Kate Bush (EMI) 
5 TARZAN LO FA' -Nino Manfredi (FONIT/ 

CETRA-Cetra) 
6 NIGHT FEVER -Bee Gees (RSO- 

Phonogram) 
7 LIU'- Alunni Del Sole (Ricordi) 

8 STAYIN' ALIVE -Bee Gees (RSO- 
Phonogram) 

9 UFO ROBOT- Actarus (Fonit /Cetra- Cetra) 
10 FOLLOW ME- Amanda Lear (Polydor/ 

Phonogram) 
11 ONE FOR YOU ONE FOR ME -F.LLI La 

Bionda (Baby Records) 
12 LET'S ALL CHANT -Michael Zager Band 

(EMI) 
13 VOLERAI VOLERO' -Epoca (UIM- 

Phonogram) 
14 RIVERS OF BABYLON -Boney M. (Durium) 
15 ANCORA ANCORA /CITTA' VUOTA -Mina 

(PDU -EMI) 

AUSTRALIA 
(Courtesy of 1270 2SM Radio) 

As Of 7/28/78 
This 
Week 

1 BAT OUT OF HELL (LP)- Meatbaf 
2 SOME GIRLS (LP)- Rolling Stones 
3 CITY TO CITY (LP) -Gerry Rafferty 
4 SATURDAY NIGHT FEVER (LP)- 

Soundtrack 
5 RIVERS OF BABYLON (Single) -Boney M 

6 STREET LEGAL (LP) -Bob Dylan 
7 MACHO MAN (Single) -Village People 
8 YOU'RE THE ONE THAT I WANT (Single) - 

John Travolta & Olivia Newton -John 
9 MACHO MAN (LP)- Village People 

10 KAYA (LP) -Bob Marley & The Wailers 
11 TOO MUCH TOO LITTLE TOO LATE 

(Single)- Johnny Mathis & Deniece 
Williams 

12 DARKNESS ON THE EDGE OF TOWN 
(LP) -Bruce Springsteen 

13 WARM RIDE (Single) -Graham Bonnet 
14 PYRAMID (LP) -Alan Parsons Project 
15 JACK & JILL (Single) - Raydio 
16 JUST ONE MORE NIGHT (Single)-Yellow 

Dog 
17 EVEN NOW (LP) -Barry Manilow 
18 BAKER STREET (Single) -Gerry Rafferty 
19 TURN THE BEAT AROUND (Single) -Vicki 

Sue Robinson 
20 IS THIS LOVE (Single) -Bob Marley & The 

Wailers 

HOLLAND 
(Courtesy Stichting Nederlandse Top 40) 

SINGLES 
This 
Week 

1 YOU'RE THE ONE THAT i WANT -John 
Travolta and Olivia Newton -John (RSO) 

2 WINDSURFIN' -The Surfers (CNR) 
3 TOO MUCH TOO LITTLE TOO LATE - 

Deniece Williams and Johnny Mathis 
(CBS) 

4 LET'S ALL CHANT -Michael Zager Band 
(Private Stock) 

5 OH DARLING -Theo Diepenbrock (CNR) 
6 MISS YOU - Rolling Stones (Rolling Stones) 
7 COPACABANA -Barry Manilow (Arista) 
8 LAST DANCE -Donna Summer 

(Casablanca) 
9 DELIVER YOUR CHILDREN -Wings 

( Parophone) 
10 ARABIAN AFFAIR -Abdul Hassan and 

Orchestra (Mercury) 
LPs 

This 
Week 

1 SATURDAY NIGHT FEVER -Soundtrack 
(RSO) 

2 NIGHTFLIGHT TO VENUS -Boney M 

(Hansa) 
3 GREASE -Soundtrack (RSO) 
4 WAR OF THE WORLDS -Various Artists 

(CBS) 
5 SOME GIRLS -Rolling Stones (Rolling 

Stones) 
6 25 SANTANA GREATS -Santana (CBS) 
7 STREET LEGAL -Bob Dylan (CBS) 
8 SGT PEPPER'S LONELY HEARTS CLUB - 

Soundtrack (RSO) 
9 LET THERE BE ROCK -AC /DC (Warner 

Bros.) 
10 ROMANTIEK EN MUZIEK -Various Artists 

(Omega) 

SPAIN 
(Courtesy of "El Gran Musical ") 

Denotes local origin 
As Of 7/29/78 

SINGLES 
This 
Week 

1 ANNA -Miguel Bose (CBS) -April Music 
2 CARA DE GITANA (in Spanish) -Daniel 

Mega! (Epic /CBS) -April Music 
3 SOLO TU (in Spanish) -Matia Bazar 

(Hispavox) 
4 IT'S A HEARTACHE- Bonnie Tyler (RCA) 
5 RIVERS OF BABYLON -Boney M (Ariola) - 

Clipper's 
6 SILVER LADY -David Soul (Capitol /EMI)- 

Ego Musical 
7 STAYIN' ALIVE -Bee Gees (Polydor)- 

Chappell 
8 NIGHT FEVER -Bee Gees (Polydor)- 

Chappell 
9 FUE TAN POCO TU CARINO- °Ronio 

Durcal (Ariola) -Arabella 
10 BALLADE POUR ADELINE - Richard 

Clayderman (Hispavox) 
LPs 

This 
Week 

1 SATURDAY NIGHT FEVER -Banda Sonoro 
Original (Polydor) 

2 DISCO DE ORO DE EPIC VOL. 1- Varios 
Interpretes (Epic /CBS) 

3 HERE ... AT LAST ... BEE GEES ... 
LIVE -Bee Gees (Polydor) 

4 JOAN MANUEL SERRAT 1.978 -°Joan 
Manuel Senat (Ariola) 

5 NIGHT FLIGHT TO VENUS -Boney M 
(Ariola) 

6 PYRAMID -The Alan Parsons Project (EMI) 
7 ANDALUCIA ESPIRITUAL- °Felipe Cam - 

puzano (Movieplay) 
8 ROCIO DURCAL CANTA A JUAN GABRIEL- 

°Rocio Durcal (Ariola) 
9 MOONFLOWER- Santana (CBS) 

10 EVEN IN THE QUIETEST MOMENTS - 
Supertramp (A &M /CBS) 

MEXICO 
(Courtesy of Ortiz- Mexico) 

As Of 7/21/78 
This 
Week 

1 STAYING ALIVE -Bee Gees (RSO) 
2 SATURDAY NIGHT FEVER -Bee Gees 

(RSO) 
3 JURO QUE NUNCA VOLVERE -Lucha Villa 

(Musart)- Lupita D'Alessie (Orteon) 
4 ADIOS AMOR, TE VAS -Juan Gabriel 

(Ariola) 
5 EL NEGRO JOSE -Les Ventureses de la 

Salsa (Gas) 
6 GOLONDRINA DE OJOS NEGROS -Rigo 

Tovar (Melody) 
7 IT'S A HEARTACHES -Aria 8 (Polydor)- 

Juice Newton (Capitol) 
8 DIME ABUELITO -Heidi (RCA) 
9 NAILA -La Amistad (Melody) 

10 EN UN BOSQUE DE LA CHINA -Cepillin 
(Odeon) 

NEW ZEALAND 
(Courtesy of Record Publications LTD.) 

As Of 7/30/78 
SINGLES 

This 
Week 

1 RIVERS OF BABYLON -Boney M (WEA) 
2 YOU'RE THE ONE THAT I WANT -John 

Travolta & Olivia Newton -John (PHON) 
3 YOU TOOK THE WORDS RIGHT OUT OF 

MY MOUTH -Meat Loaf (CBS) 
4 FLASHLIGHT- Parliament (PHON) 
5 SHADOW DANCING -Andy Gibb (FEST) 
6 TOO MUCH, TOO LITTLE, TOO LATE - 

Johnny Mathis and Deniece Williams 
(CBS) 

7 BAKER STREET -Gerry Rafferty (FEST) 
8 IF I HAD WORDS -Scott Fitzgerald & 

Yvonne Keeley (FEST) 
9 EVERYONE'S A WINNER -Hot Chocolate 

(EMI) 
10 MISS YOU -The Rolling Stones (EMI) 

LPs 
This 
Week 

1 F.M.- Various 
2 SOME GIRLS -The Rolling Stones 
3 SATURDAY NIGHT FEVER -Bee Gees/ 

Various Artists 
4 BAT OUT OF HELL -Meatbaf 
5 KAMAHL- -(amahl 
6 THE SOUND OF BREAD -Bread 
7 WONDERLAND OF OPERA -Andre 

Kostelanetz 
8 PYRAMID -The Alan Parsons Project 
9 CITY TO CITY -Gerry Rafferty 

10 THE STRANGER -Billy Joel 

SOUTH AFRICA 
(Courtesy of Springbok Radio T) 

As Of 7/15/78 
This 
Week 

1 RIVERS OF BABYLON -Bony M. ( Gallos) 
2 HEIDI -Peter Lotis (Gallos) 
3 IF YOU CANT GIVE ME LOVE -Suzi Quatro 

(EMI BRIG.) 
4 FOLLOW ME- Amanda Lear (TEAL REC. 

CO.) 
5 MAKE LOVE TO ME -Kelly Marie (TEAL 

REC. CO.) 
6 NIGHT FEVER -Bee Gees ( TRUTONE) 
7 LAY LOVE ON YOU -Luisa Fernandez (WEA 

REC.) 
8 SO YOU WIN AGAIN -Copperfield (EMI 

BRIG.) 
9 LITTLE BOY BIG MAN -Joe Dolan (TEAL 

REC. CO.) 
10 STAYIN' ALIVE -Bee Gees (TRUTONE) 

Bruce Lee Single 
LONDON -Satril Records here 

has released a disco single tribute to 
Kung Fu hero Bruce Lee, "Dragon 
Power," by the J.K.D. Band and fea- 
turing Lee's voice just five years af- 
ter his sudden death. 

The record coincides with the re- 
release of Lee's best -known movie 
"Enter The Dragon" and a new fea- 
ture film "Games Of Death" with 
the last combat clips of the martial 
arts superstar. 

www.americanradiohistory.com

www.americanradiohistory.com


 . . A Motown/Casablanca Production relc f throLgh Colurni 

::: ii i ¡¡ "' : ¡ ::: ¡ 

.. 
¡ '' ii ~ i iii ii ~ii ¡ Ñ _ . .... . . 1 . W ii .. . 4f . . 

.. 

.. 

M. ' 
o Ij: ...e. N. .. . . .. j 

%Any 

iggei 
ritai 

Bi 

. . : ¡¡ ¡ 
¡¡ . 

. 

o 

"'Thank God lt's Friday;.. is an 
Ele."47%xuberantly enjoyable film. Put 

- this way: It's fun, fun, fun." . , 

- 

PIP t 
` 

Ì 

4.1 ' - - ;- r 

: n n . 
7`... 

, . 

p:..!... .r ̀  ; , - . .. ì ' ' ' / rYrM,t t r . .,\,.t l :¡ ri ...ii.s:. . . ..._. . 
. -- -, 
t' . _ - r :J1 ` 

a 
4 

, 

ÿ. 

N 
41.11.1,41044t 

And it's only the beginning: 

,1uay.ept.1üW+b.>.eiirtü 
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t` thers could learn from ThanÌ 
God It's Friday' how to construct 
a fresh, very funny, feather -light 
entertainment with crackling 4k 
dialogue and a dance sequence 
that rivals Fred Astaire's 'Putting 
On The Ritz' and Gene Kelly's . 
`Singing in The Rain:" 

- LONDON SUNDAY TIMES 

`The decibel level is high, the 
IV-action comic, the pace freneti f - 

and compelling. Try it." 
- LONDON MORNING STAR J 

i í 
- LONDON DAILY MAIL 

4 

a 

"lt's a very funny movie. well worth 
seeing, and... far more entertaining 
than `Saturday Night Fever."' ik 

-LONDON RECORD MIRROR 

!! Friday" an o It's 
Opening in August /September in 
Argentina, Austria, Belgium, Bolivia, Brazil, Chile, Colombia, Denmark, 
Ecuador, Egypt, Finland, France, Germany, Greece, Holland. 
Hong Kong, India, Iran, Israel, Italy, Japan, Mexico, New Zealand, 
Norway, Panama, Peru, Philippine Islands, Portugal, Singapore, 
South Africa, Spain, Sweden, Switzerland, Venezuela. 

Original motion picture soundtrack available through Casablanca Record and FilmWorks. 

1978 Columbia Pictures. A Division Of Columbia Pictures Industries. lic. 
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Billboard's 

Billboard SPECIAL SURVEY For Week Ending 8/12/78 

AIbUm Picks,. 
Number of LPs reviewed this week 30 Lost week 60 

c Copyright 1978. Billboard Publications, Inc. No part of this publi- 
cation may be reproduced. stored in a retrieval system, or trans- 
mitted, in any form or by any means, electronic, mechanical . 

photocopying. recording, or otherwise. without the prior written 
permission of the publisher. 

KC AND THE SUNSHINE BAND -Who Do Ya (Love), TK 

607. Produced by Harry Wayne Casey, Richard Finch. It's 
been nearly two years since the release of the last KC album, 
"Part 3," which led to numerous single hits, including two 

No. 1 records and a number two. This followup has the same 

mix of infectious party rhythms and brassy horn arrange- 

ments, while female voices provide a sexy counterpoint to 

KC's lead vocals. All of the songs are by Casey /Finch except 

Holland /Dozier /Holland's 1965 Four Tops' hit, "It's The 

Same Old Song," a mid -chart single recently for KC. The 

group's distinctive "sunshine sound," which has been honed 

to seamless studio perfection over the past few years, should 

be greeted with instant disco acceptance as well as strong 

pop and soul airplay reaction. 

Best cuts: "Do You Feel All Right," "So Glad," "It's The 

Same Old Song," "Who Do Ya Love." 

Dealers: KC's breakthrough album in 1975 hit number 
four; "Part 3" peaked at 13 in 1976. 

FRANKIE VAW -... Is The Word, Warner /Curb BSK 3233. 
Produced by Bob Gaudio. Valli's first for Warner /Curb after a 

string of LPs on Private Stock includes his smash RSO title 
crack single from "Grease." The hit was written and copro- 

duced by Barry Gibb, who also cowrote another tune here, 
"Save Me, Save Me." Both songs have the infectious disco - 
soaked rhythm sound which RSO has mined so successfully 
this year. Horn and string arrangements by Lee Shapiro give 

the tracks a shimmering orchestral backdrop. The songs in- 

clude two which were cowritten by Valli and one cowritten by 

producer Gaudio. The most immediately recognizable hook is 

Valli's adaptable, versatile voice, which shifts here from fal- 

setto applications to lower vocal registers with ease. 

Best cuts: "Grease," "Save Me, Save Me," "No Love At 

All," "Over Me," "Needing You." 
Dealers: The title song is a strong candidate for No. 1. 

GLADYS KNIGHT 8 THE PIPS -The One And Only, Buddah 

BDS5701 (Arista). Producers: various. Considering the eight 
producers involved here on different cuts, this album is con- 

sistent in "feel" and quality- thanks largely to the fine per- 

formances by Knight and her cohorts, and to superior songs. 

The latter range from melodic and soulful ballads like "But- 
terfly," "All The Time" and the movie soundtrack title tune, 
to upbeat affairs such as "Come Back And Finish What You 

Started," "Be Yourself" and the combo's latest 45, "It's A 

Better Than Good Time." Instrumentation is alternately full 
and flowing, disco -crisp and economic, but always effective. 

Highspot of the set is the dramatic and poignant "What If I 

Should Ever Need You," a classic Knight outing. 

Best cuts: "It's A Better Than Good Time," "What If I 

Should Ever Need You," "Sorry Doesn't Always Make It 

Right." "The One And Only." 
Dealers: Knight is a regular visitor to the charts, and her 

fans can be sure of high quality repertoire. 

SANTA ESMERALDA- Beauty, Casablanca NBLP7109. Pro- 

duced by Jean -Manuel de Scarano, Nicolas Skorsky. This is 

another strong outing from this popular European entity fea- 

turing Jimmy Goings. There are seven tracks -all thematically 
tied to the concept of beauty. As in previous LPs there are 

powerful and throbbing disco music hooks with lots of fast 

interplay between bass and drums. But there's also the clas- 

sical guitar lines the group has been identified with which 

embellish the tracks distinctively. Vocals and chorus also ring 

strong. 
Best cuts: "The Wages Of Sin (part 1)," "Danse de la 

Beaute (part 1)," "Only Beauty Survives," "Learning The 

Game (epilog) -Hey' Joe.' 

Dealers: Last two albums have done well pop and disco. 

CAFE CREME- Discomania, RSO RS13035. Produced by 

Jay Levy. The familiarity of 88 Beatles' tunes combines with 

the unyielding reliability of the disco beat in this six -cut pro- 

duction. Three selections use 35, 24 and 29 Liverpudlian 

compositions in medleys of roughly 10, 9 and 12 minute 
duration, divided into moods of disco, rock or slow tempo. 

Arrangements are fully orchestrated and cleverly con- 

structed, such as in some instances only using a famous gui- 

tar lick ( "Day Tripper ") to link two lines of "Hey Jude" with 

two from "Get Back." 

Best cuts: How can you choose? 

Dealers: Play this and patrons will be dancing in the 

aisles. 

VARIOUS ARTISTS -Steppin' Out ... Disco's Greatest Hits, 

Polydor PD29007. Executive producer: Rick Stevens. This 

two - record set includes two top 10 pop singles which were 

influential in breaking disco to a wide pop audience: the Cha- 

kachas' 1972 hit "Jungle Fever" from disco's early under- 

ground days and Gloria Gaynor's 1975 hit "Never Can Say 

Goodbye." Also on this excellent collection are cuts by Isaac 

Hayes, Bionic Boogie, Roy Ayers, Don Ray, the Fatback Band, 

Kongas, Joe Simon, Crystal Grass and Trax. The tunes were 

blended by Ritchie Rivera, DJ at the Flamingo disco in New 

York. The individual cuts were produced and arranged by 

such top talents as Hayes, Ayers, Simon, Gregg Diamond, Cer- 

rune, Meco Monardo, Tony Bongiovi and Pete Bellotte, giving 

them all a big -sounding orchestral luster. 

Best cuts: "Never Can Say Goodbye," "Casanova Brown," 
"I Need You, You Need Me," "Dance Little Dreamer." 

Dealers: This follows similar disco hits sets on Salsoul 

and TK. 

FirsllimeAroúñd 
LORNA WRIGHT -Circle Of Love, Rocket BXL12902 (RCA). 

Produced by Jay Lewis. Wright can claim solid credentials as 

a backup vocalist, but shows that she deserves to be upfront 
on this Rocket debut. The singer has a strong, full -blooded 

voice which is capable of much. On "Love Is Forever" and 

"What's Gonna Happen," the mood is upbeat, the arrange- 

ments exemplary and the musicians (some of California's fin- 

est) cook. On "My Song" and "You Have Me," there's more 

sensitivity, and a multi- textured musical quality which is 

compelling. With talent that occasionally recalls labelmate 

Kiki Dee, Wright should go far -and there are certainly sev- 

eral potential singles in this package to help. 

Best cuts: "Circle Of Love," "Night Music," 'What's 
Gonna Happen." 

Dealers: Enthused by new links with RCA, Rocket will want 

to break Wright. 

Billboard's 
Recommended LPs 

PoP 
TONY ORLANDO - Elektra 6E149. Produced by Jerry Wexler, 

Barry Beckett. Orlando's first album without Dawn has him 

hopscotching from glossy Las Vegas -styled MOR to a more 

basic, soulful sound. The LP was recorded in Muscle Shoals 

and features the Muscle Shoals Horns plus Etta James on two 

duets. All of the cuts here are r &b classics from the early days 

of rock'n'roll. Wexler produced the originals on two of the old- 

ies. Best cuts: "Save The Last Dance For Me," "Don't Let 

Go," "Let The Good Times Roll," "A Lover's Question," "Since 

I Met You Baby." 

TALKING HEADS -More Songs About Buildings And Food, Sire 

SRK6058 (WB). Produced by Brian Eno, Talking Heads. Eno's 

influence is evident throughout this superbly produced col- 

lection of 11 songs that are infused with the group's nervous 

brand of rock'n'roll without the effect of a grating machine. 

Velvet Underground influence is strong also, including in- 

congruous pop hooks that provide buoyancy for'the some- 

times weighty themes. Best cuts: "With Our Love," "Artists 
Only." "I'm Not In Love." 

GREG KIHN -Next Of Kihn, Beserkley JBZ0056 (Janus /GRT). 

Produced by Matthew King Kaufman. The action is fast paced 

here and frenetic on these eight tracks. With drums and a trio 
of guitars Kihn and players Larry Lynch. Steve Wright and 

Dave Carpender turn in solid power rock material with Kihn's 

excitable voice fronting. At times the pace is slowed with 

acoustic guitar standing out. Best cuts: "Cold Hard Cash." 

"Museum," "Story," "Everybody Else." 

LIVINGSTON TAYLOR -3 -Way Mirror, Epic 1E35540. Pro- 

duced by Nick DeCaro. Joining his brother in the CBS group. 

vocalist Livingston follows the family form with mellow, relax- 

ing material that epitomizes the California soft rock sound of 

the late '70s. Musicianship in back is sweet and smooth, with 

fine contributions from Mike Baird, Lee Ritenour and Kai 

Winding. Strings sweep in sometimes, as in "Southern Kids.' 

and "Train Off The Track." while country and folk influences 

crop up elsewhere. Best cuts: "Gonna Have A Good Time," 
"I'll Come Running," "Train Off The Track." 

RICHARD SUPA -Tall Tales, Polydor PDI6155. Produced by 

Bill Halverson. Supo proves himself a very capable singer/ 
songwriter with a good deal of emphasis on lyric content. The 

material ranges from uptempo melodic pop tunes to slower 

ballad material. Musically the band is very tight using acous- 

tic and electric guitars. bass. drums, percussion and strings. 

Supo also has a light and catching vocal style. Best cuts: 
"Suitcase Life." "The Great Hall Of Fame." "On The Down 

And Out," "Gangster On The Loose." "Diamonds In The 

Rough." 

AERIAL -In The Middle Of The Night, Capitol SW11828. Pro- 

duced by Aerial, George Semkiw. Lovers of the European 

smoothness of synthesizer rock. a la Yes or Genesis, will find 

much to enjoy in these nine cuts. The four -piece group relies 

heavily on keyboards. punctuated with strong vocal harmony. 

arresting guitar licks and haunting melodies. Best cuts: "Har- 

mony," "If Only I Were Older." "Race The Sun," "In The 

Middle Of The Night." 

ORIGINAL CAST RECORDING -Ain't Misbehavin', RCA 

C8122965. Produced by Thomas Z. Shepard. This is the 

award -winning musical based on the life of Fats Waller. The 

two- record package showcases the vocal talents of Armella 
McQueen, Nell Carter, Charlaine Woodard, Andre De Shields 
and Ken Page with instrumental backing from pianists Luther 
Henderson and Hank Jones; Sheldon Powell on sax; Joe Mar- 

shall on drums; and brass players Arvell Shaw, John Parran, 

Virgil Jones and Janice Robinson. Best cub: "Find Out What 

They Like," "Squeeze Me," "The Vipers Drag." 

CHAVIN -Jet Lag, CP Records JL 177. Produced by Dond Ori- 

elo. Chavin is short for Chinga Chavin, notorious for unleash- 

ing "Country Porn" two years ago. Chavin has cleaned up his 

act this time around with some straight ahead rock, though 
his lyrics are more straight from the hip. His voice is not quite 
equal to the strength of his tunes on some cuts, but he hits 
the notes, backed with a basic guitar, bass and drum lineup 

with occasional horn flourishes. Best cuts: "Jailbait," "Bad 
Guy," "Jet Lag." 

soul 
DELLS -New Beginnings, ABC AA1100. Produced by Eli Fon- 

taine, George Clinton, Al Perkins, Dells. The veteran five -man 

soul group's latest is a mix of classy ballads and two funk 
numbers produced and cowritten by George Clinton of Parlia- 

ment, Funkadelic and Bootsy's Rubber Band fame. Al Hudson 

and the Soul Partners also contribute rhythm on a couple of 

numbers. The use of three different producers adds to the 

variety and diversity of this set. Best cuts: "Super Woman," 
"I Wanna Testify," "Cherish," "Drowning For Your Love." 

SOUL CHILDREN -Open Door Policy, Stax ST4105 (Fantasy). 

Produced by David Porter, Lester Snell. Energetic numbers 

performed with gutsy but clear vocals highlight this LP. This 

trio also handles ballads with ease. Instrumentation is both 

large and small band offering the same basic Memphis sound 

generated by Stax some years ago. This group also continues 
with its tradition of telling a story with a song. Best cuts: "Stir 
Up The Boogie," "Summer In The Shade," "Believing." 

LENNY WILLIAMS -Spark Of Love, ABC AÁ1073. Produced by 

Frank E. Wilson. Williams combines an airy, silky smooth vo- 

cal style with a crisp rhythm section for a spirited soul /jazz 
sound. Multiple drums and congas are used for a fast paced 

back beat on most of the uptempo material, as are synthesiz- 

ers, keyboards, and brass. Best cuts: "I Still Reach Out," 
"You Got Me Running," "Changes." "Love Came And Res- 

cued Me." 

LONETTE McKEE -Words And Music, Warner Bros. BSK3215. 

Produced by Johnny Pate, Lonette McKee. Her delicate but 

strong, clear voice is coupled with excellent self- penned ma- 

terial. The material here is a mixture of soft blues and torch 
offered in varied tempos. Instrumentation is easy and gener- 

ally simply structured. Strings are particularly pleasing. Best 

cuts: "Sometimes," "Blues," "Delayed Reaction," "Come To 

Me Softly." 

disco 
THE SALSOUL ORCHESTRA- Greatest Disco Hits, Salsoul SA 

8508. Produced by Vincent Montana Jr. What more can be 

said about the percussive talents contained within the Sal- 

soul Orchestra's ranks? Here are 12 tunes designed to keep 

the party going, each one full of tried and true disco licks, 

synthetic glides and conga solos that have an all- too -familiar 
ring. A perfect party record when the hour's late. Best cuts: 

"Salsoul 3001," "Magic Bird Of Fire," "Nice 'n' Nasty," 
"Tangerine," "You're Just The Right Size." 

VARIOUS ARTISTS- Saturday Night Disco Party, Salsoul 

SA8505. (RCA). Various Producers. This album includes re- 

makes by the Salsoul Orchestra of three Bee Gees hits from 

"Saturday Night Fever," in addition to cuts by Ripple, First 

Choice. Loleatta Holloway, Double Exposure and Charo. The 

cuts were produced, arranged and conducted by Vincent 
Montana Jr., Norman Harris and Floyd Smith; while the mix- 

ers include disco Dis Jim Burgess, Tom Moulton and Walter 
Gibbons. The sweeping orchestrations keep the rhythm mov- 

ing. Best cuts: "Dr. Love." 'Dance A Little Bit Closer." 

THE LUV YOU MADLY ORCHESTRA, Salsoul SA8507 (RCA). 

Produced by Stephen James. It was only a matter of time be- 

fore Duke Ellington's material would be adapted to the disco 

beat and the protagonists here at least perform with musical 

flair and verve. Driving drums, sweeping strings and perky 

percussion propel the orchestra in numbers like "Mood In- 

digo." "Take The 'A' Train" and "Soda Fountain Rag." The 

overall outcome is somewhat predictable -and the Duke's 

melodies do not always take to the treatment -but it's fun 
Best cuts: "In The Beginning Medley." "Love You Madly," 
"Fountain Bleu Forest." 

GARY CRISS -Re De Janeiro, Saloul SA8504 (RCA). Produced 

by Billy Terrell. The Latin -tinged title tune -with its shimmer- 

ing strings, fiery percussion and beefy brass -has been a big 

disco favorite these past months, and sets the style and mood 

for this album. Criss' pleasing tenor works well on other, simi- 

lar numbers like "Amazon Queen" and a medley of "The Girl 

From Ipanema" and "Brazilian Nights," while John Davis' ful 

some arrangements flow mellifluously in back. Best cuts: 

"Rio De Janeiro," "My Rio Lady," "Amazon Queen." 

jazz 
GARLAND -CARTER- JONES -Crossings, Galaxy GXY5106. Pro- 

duced by Orrin Keepnews. Three jazz stalwarts get together 
here for a romp through six likable tunes. Red Garland, whose 

"Red Alert" LP is up on the jazz chart; Ron Carter, one of the 
most distinguished of contemporary bassists, and Philly Joe 

Jones, long a highly regarded tub man, jell well together with 
their modern, unpretentious, eminently understandable 
chamber jazz designs. A marathonic 11:26 -minute "Love For 

Sale" is a highlight. Best cuts: "But Not For Me," "Oleo," 
"Railroad Crossing." 

MOE KOFFMAN- Museum Pieces, Janus 1XS7037. Produced 
by Moe Koffman and Don Thompson. Taped in Toronto, the 
Canuck flutist flits through eight new and unknown sketches 
said to be inspired by the Royal Ontario Museum. Koffman is 

a skilled soloist, on the level of Laws and Mann, yet the 
enormous accompanying orchestra is perhaps less effective 
than a smaller, looser group might prove to be for Moe's tal- 
ents. Oddity: Jack Batten is credited for liner notes. But there 
are none. Best cuts: "Museum Piece," "Dinosauras," "Wild- 
life." 

KENNY BARRON- Innocence, Wolf 1203. Produced by Joel 

Dom. Barron plays a potful of piano. He conceives the charts. 
And he composed four of the five selections offered in this 
refreshingly simple LP in which two different small combos 
provide tasteful backup. But annotation is desperately 
needed to attract attention to a virtual unknown whose musi- 

cianship gives him a potentially big future on vinyl. Shorter 
tracks also would be advantageous -the briefest here runs 

7:21 minutes. Best cuts: "Nothing To Fear," "Sunday Morn- 
ing." 

TOMMY FLANAGAN -Something Borrowed, Something Blue, 
Galaxy GXY5110. Produced by Ed Michel. Well again after a 

long illness, the venerable pianist offers seven tracks backed 
by Jim Smith's -drums and Keter Betts on bass. It's a pleasing 
recital as Flanagan alternates on acoustic and electric key- 

boards; tunes are from the books of Dameron, Basie, Silver, 

Monk and Gillespie. First rate pianistics. Best cuts: "Groovin' 
High," "Good Bait." 

SONNY FORTUNE- Infinity Is, Atlantic SD19187. Produced 

by Sonny Fortune and Raymond Silva. Like everyone else 

these days, Fortune surrounds himself with synthesizers, 
electric pianos and ponderous percussion. His program com- 
prises seven tracks, all but one of which he composed. For- 

tune's a skilled soprano and alto man doubling flute and 

while there are illuminating moments, stronger songs and 
more distinctive instrumentation are necessary for Sonny's 
chart fortunes to improve. Best cuts: "This Side Of Infinity," 
"Samba Touch." 

BLUE MITCHELL -Summer Soft, Impulse IA9347 (ABC). Pro- 

duced by Esmond Edwards. Mitchell's trumpet has main- 

tained wide popularity for many years now. This LP show- 

cases it well, aided by solid Phil Wright charts. There are the 
usual synthesizers and group vocals surrounding Mitchell's 
trumpet and flugelhorn and neat tenor sax contributions by 

Harold Land. Musically, Blue can do better. Best cuts: "Ever- 
green," "A Day At The Mint." 

KENNY BURRELL -Stormy Monday, Fantasy F9558. Produced 

by Kenny Burrell. Kenny is a more subtle guitarist than many 

others. Here, with a quartet as backup, Burrell offers a some- 
what skimpy menu of six selections but his delicate artistry is 

plainly evident. He was taped four years ago in Berkeley. Best 

cuts: "Why Did I Choose You," "I Got It Bad." 

WILLIS JACKSON -Bar Wars, Muse MR192. Produced by Joe 

Fields. Jackson blows powerful tenor on six tracks, making no 

concessions to transient contemporary trends, with Pat Mar- 

tino, Charles Earland, Buddy Cladwell and Idris Muhhammad 
lending strong backup. Neither side runs 20 minutes, but 
Jackson has a moving, applaudable album here despite its 

briefness. Best cuts: "The Breeze And I," "Blue And Senti- 
mental." 

WALT BARR -First Visit, Muse MR5172. Produced by Walt 
Barr and Jay Kessler. A 24- year-old Philadelphian who now 

resides in Los Angeles, Barr is a guitarist who in his debut 
here performs nine tracks. Unfortunately, all are his own 

compositions, a tactical error which may hinder sales. Barr is 

accomplished as a soloist and his backup with Roy Braver - 

man's piano is pleasing, if modest. Best cuts: "Prelude," 
"Fantasia." 

MORGANA KING -Stretchin' Out, Muse MR 5166. Produced 

by Helen Keane. King's been around a long time and at long 

last she has an LP which could make a stir in the market- 

place. Eight songs have a five -man backing with Joe Puma's 

guitar; King catches the ear with her deeply felt inter- 
pretations ranging from 30's to 70's repertory. Charles 

McCracken's cello gives her program a classy feel. Best cuts: 
"I'm Glad There Is You," "Them There Eyes." 

JIMMY MADISON -Bumps On A Smooth Surface, Adelphi 
AD5007. Produced by Jimmy Madison, Judith Chase Brink- 
man. Judicious is the word for this young Cincinnati drummer 
who has toiled with a half -dozen name combos in recent 
years. In this, his first LP as a leader. you won't hear a lot of 
lengthy tub solos on the six musical tracks. Instead, Madison 

offers straight ahead, understandable jazz with six capable 
sidemen assisting. Best cuts: "Turkish Taffey," "Sunny And 
Cooler." 

(Continued on page 82) 

Spotlight-The most outstanding new product of the week's releases 

and that with the greatest potential for top of the chart placement; 

picks- predicted for the top half of the chart in the opinion of the 

reviewer; recommended -predicted to hit the second half of the chart 

in the opinion of the reviewer, or albums of superior quality. Albums 

receiving a three star rating are not listed. Review editor: Ed Harri- 

son; reviewers: Eliot Tiegel, Gerry Wood, Allen Penchansky, Jean 

Williams, Dave Dexter Jr., Pat Nelson, Sally Hinkle, Roman Kozak, 

Dick Nasser, Jim McCullaugh, Paul Grein, Adam White and Ray Her - 

beck Jr. 
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OH! DARLING -Robin Gibb (3:29); producer: George Mar- 

tin; writers J. Lennon, P. McCartney; publisher: Maclen BMI. 

RSO RS907. Robin Gibb goes solo on this tune from the "Sgt. 

Pepper" soundtrack and takes advantage of it by showcasing 

his wide vocal range. The ballad is given a jazzier arrange- 

ment than the original, yet still remaining true to the Beatle 

version. 

BOB SEGER & The Silver Bullet Band -Hollywood Nights 

(3:15); producers: Bob Seger, Punch; writer: Bob Seger; pub- 

lisher: Gear ASCAP. Capitol P4618. Unlike Seger's more laid - 

back "Still The Same" from the "Stranger In Town" LP, this 
second single is a gut crunching rocker with all the stops 

pulled out. Its the story of a Midwestern boy and a Hollywood 

lady with Seger's gruff voice absolutely demonic. 

GERRY RAFFERTY -Right Down The LiTne (4:17); producer: 

Hugh Murphy, Gerry Rafferty; writer: G. Rafferty; publisher: 

The Hudson Bay BMI. United Artists UAX1233Y. On the heels 

of "Baker Street," this second tune from "City To City" is an 

engagingly hypnotic light rocker. The melodies swirl and Raf 

ferty's airy vocal has that continued pleasing quality. 

CARLY SIMON & JAMES TAYLOR- Devoted To You (2:29); 
producer: Arif Mardin; writer: Boudleaux Bryant; publisher: 
House of Bryant BMI. Elektra E45506A. Carly and James duet 

on this acoustic love ballad that features Carly's fluid vocals 

playing off Taylor's distinctive harmony. The song is an an- 

them to all those deeply in love. 

AEROSMRH -Come Together (3:45); producers: Jack 

Douglas, George Martin; writers: J. Lennon, P. McCartney; 

publisher: Maclen BMI. Columbia 310802. One of the strong- 

est cuts on the "Sgt. Pepper" soundtrack, Aerosmith sticks 
pretty much to the Beatle original. Steven Tyler's lead vocal is 

backed by the band's high powered instrumentation. 

SHAUN CASSIDY -Our Night (3:40); producer: Michael 
Loyd; writers: Bruce Roberts, Carole Bayer Sager; publishers: 

Unichappell /Begonia Melodies /Fedora BMI. Warner Curb. 

WBS8634. The first single from Cassidy's new album moves 

him away from his previous bumblegummish sound to a more 

mature contemporary base. Backed with a rocking rhythm 

section and multiple hooks, Cassidy's flexible vocals shift 
gears from a high powered delivery to a semi -falsetto. 

BOB DYLAN -Baby Stop Crying (4:17); producer: Don De- 

Vito; writer: B. Dylan; publisher: Special Rider ASCAP. Colum- 

bia 310805. This soulish midtempo ballad is highlighted by a 

female chorus which plays in exciting counterpoint to Dylan's 

raspy vocal. The strong drum and guitar backing rises and 

falls in dramatic fashion. 

BRUCE SPRINGSTEEN -Badlands (4:01); producer: Jon 

Landau, Bruce Springsteen; writer: B. Springsteen; pub- 

lisher: Bruce Springsteen ASCAP. Columbia 310801. The sec- 

ond single from Springsteen's "Darkness At The Edge Of 

Town" LP, is an aggressive rocker with a catchy melody line 

and solid, dense instrumentation, featuring Clarence Clem- 

ons on sax. 

THE ALAN PARSONS PROJECT -What Goes Up (3:39); pro- 

ducer: Alan Parsons; writers: E. Woolfson, A. Parson; pub- 

lisher: Woolfsongs /Careers /Irving BMI. Arista AS0352. A 

steady, almost hypnotic backbeat paces this song which also 

features an airy vocal and chorus. Piercing guitar lines are 

punctuated throughotras is flashy hornwork. 

recommended 
VAN HALEN- Jamie's Cryin' (3:30); producer: Ted Temple. 

man; writers: Edward Van Halen, Alex Van Halen, Michael An- 

thony, David Lee Roth; publisher: Van Halen ASCAP. Warner 

Bros. WBS8631. 

RAM JAM- Pretty Poison (3:30); producer: Kasenetz -Katz; 

writers: J. Strange, T. Love; publishers: Dream Seven /Adbre- 
dar ASCAP. Epic 850587. 

AC /DC- Rock'N'Roll Damnation (2:57j; producer: Vanda, 

young; writers: Young, Young, Scott; publisher: Edward B. 

Marks BMI. Atlantic 3499. 

AERIAL -Easy Love (3:15); producers: Aerial, George Semkiw; 

writer: Gary O'Connor; publisher: Mark -Cain ASCAP. Capitol 

P4617. 

KERRY CHATER -Ain't Nothin' For A Heartache (3:20); pro- 

ducer: Steve Barri; writers: K. Chater, Baron Longfellow; pub- 

lishers: Unichappell /Joachim BMI. Warner Bros. WBS8645. 

GARY APPLE -Shoot 'Em Up Cowboy (2:58); producers: Gary 

Apple, Richard Gordon, Fred Foster; writer: Gary Apple; pub- 

lisher: Combine BMI. Monument 45261. 
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ASHFORD 8 SIMPSON -It Seems To Hang On (3:40); pro- 

ducer: Nickolas Ashford, Valerie Simpson; writers: Nickolas 

Ashford, Valerie Simpson; publisher: Nick -O -Val ASCAP. 

Warner Bros. WBS8651. This midtempo number builds, dips 

and builds again with first Simpson then Ashford taking solos. 

The team is backed by excellent background vocalists and ef- 

fective, often energetic instrumentation. The tune peaks 

when the duo comes together. 

recommended 
PLATINUM HOOK- Hooked For Life (3:30); producer: Greg 

Wright: writer: R. Douglas: publisher: Jobete, Commodores 

Entertainment ASCAP. Motown M1447F. 

SHOTGUN -love Attack (3:45); producers: Stuart Alan Love, 

David Chackler. Shotgun; writers: A. Casey, T. Steels, W. Tal- 

bert; publishers: ABC /Dunhill /Goblet /Funk Rock BMI. ABC 

AB12395. 

TED TAYLOR -Keepin' My Head Above Water (3:17); pro- 

ducer: Pardo Jones; writers: Lu Janis, Chris Sciarrotta; pub- 

lishers: Clandalee /Ledaclan ASCAP BMI /MCA MCA40937. 

WINNERS -Get Ready For The Future (3:44); producers: Fred 

Frank, Steve Tyrell; writer: M. Radice; publisher: Desert Rain 

ASCAP. Ariola 7715. 

Country,, 
DONNA FARGO -Another Goodbye (3:30); producer: Stan 

Silver; writers: Barry Mann /Cynthia Weil /Scott English; pub- 

lishers: AN /Mann & Weil Songs, Inc. /Frascotti, BMI. Warner 

Bros. WBS8643. Pulled from the "Dark -Eyed Lady" LP, Fargo 

delivers a warm and sensitive ballad that tells of a heart 
ready for love but leary of trying for another goodbye. Produc- 

tion is rich and orchestrated with highlighting piano, acoustic 
guitar, electric guitar and strings. 

BONNIE TYLER-1f I Sing You A Love Song (3:35); produc- 

ers: David Mackay, Ronnie Scott, Steve Wolfe; writers: Ronnie 

Scott -Steve Wolfe; publisher Mam, ASCAP, RCA JH 11349. 

Establishing herself on both the country and pop charts with 
"It's A Heartache," Tyler's followup is another well- suited ef- 

fort for her raspy delivery. Guitars and strings set the back- 

ground for this love ballad with accentuating orchestration. 

BELLAMY BROTHERS -Wild Honey (2:44); producer: Mi- 

chael Lloyd; writer: Howard Bellamy; publisher: Famous, 

ASCAP. Warner Bros. WBS8621. Sax, a honky -tonk piano feel 

and guitars with heavy bass lines capture the mood for this 
midtempo following to "Slippin' Away." Vocals are clear and 

strong while production focuses on background instrumenta- 
tion. 

recommended 
REBA McENTIRE -Last Night, Ev'ry Night (2:59); producer 
Jerry Kennedy; writers: Bob Morrison /Jim Zerface /Bill Zer- 

face; publishers: Combine, BMI /Music City, ASCAP. Mercury 

55036. 

EDDY RAVEN- You're A Dancer (3:18); producer: Fred Fos- 

ter; writer: Eddy Raven; publisher: Milene, ASCAP. Monu- 

ment 45260. 

DON BOWMAN -Willon And Waylee (2:54); producer Don 

Bowman; writers: D. Bowman /B. Grahamn /B. Walker; pub- 

lisher: Parody, BMI. Lone Star 701. 

PAUL JABARA with Pattie Brooks- Medley: Take Good Care 

Of My Baby /What's A Girl To Do (3:43); producer: Bob Esty; 

publishers: Screen Gems EMI BMI /Primus Artists /Olga/ 
Rick's BMI. Casablanca NB937D1. Perfect coordination, tim- 
ing and tight harmony highlight this disk. Both vocalists are 

spotlighted without breaking into the mood set by each. In- 

strumentation is saucy but well in the background, while 

background singers are totally complementing. 

recommended 
THE RITCHIE FAMILY -American Generation (3:03); pro- 

ducer: Jacques Morali; writers: J. Morali, H. Belolo, P. Hurtt; 
publisher: Can't Stop BMI. Marlin 3323 (T.K.). 

MUSIQUE- Summer Love (4:20); producer: Patrick Adams; 

writers: P. Adams, C. Wilshire; publisher: PAP /Leeds /Phyl- 
mar ASCAP. Prelude PRL71109. 

FirsElimeAround 
BOB McGILPIN -When You Feel Love (3:04); producer: 

Norman B. Ratner; writers: Bob McGilpin, John Hoke; pub- 

lisher: Rateo BMI. Butterfly CM1211. Newcomer McGilpin ze- 

roes in on the Top 40 market with this engaging hook -laden 

ballad that features his elastic vocals that shifts from falsetto 
to a fluid and smooth delivery. 

Picks -a top 30 chart tune in the opinion of the review panel which 

voted for the selections released this week; recommended -a tune 

predicted to and on the Hot 100 between 31 and 100. Review editor - 
Ed Harrison. 

Billboard's Recommended LPs 
Continued from page 80 

CARMEN LEGGIO QUARTET -Tarrytown Tenor, Famous Door 

HL125. Produced by Harry Lim. The leader doubles alto and 

tenor saxes. His accompaniment includes Butch Miles out of 

the Basie band on drums, Milt Hinton, bass, and John Bunch, 

piano. The foursome, delightfully compatible, serves up eight 

trusty evergreens; each swings and Leggio blows beautifully. 
This is clean, modern jazz unburdened by synthesizers and 

other electronic crutches. Best cub: "It's The Talk Of The 

Town," "September Song." 

classical 
DEBUSSY: PRELUDES FOR PIANO -Paul Jacobs, Nonesuch 

HB73031. Perhaps the most exquisite set of mood pictures in 

all of the keyboard literature are these 24 images drawn from 

painting, poetry, mythology and ultimately from Debussy's 
own subjective world. Taken as a series, the Preludes are of 

towering Wrtorical importance, and Jacobs two -record trav- 

ersal constitutes a major phonographic achievement. His 

playing is flawless, and the artist probes deep beneath the 

surface of each striking piece. Customers also will be pleased 

about Nonesuch's noiseless pressings and new plastic -lined 
inner sleeves. 

STRAVINSKY: PULCINELLA SUITE, SCHERZO FANTASTIQUE, 

SYMPHONIES FOR WIND INSTRUMENTS -Boulez, N.Y. Phil- 

harmonic, Columbia M35105. Several sides of the great 20th 
century composer are displayed here, all of them in the 

sharpest interpretive and sonic focus. The Pulcinella Suite, 
an enchanting group of dance selections, delights with neo- 

baroque humour, while Scherzo Fantastique, a romantic vir- 

tuoso piece, recalls pages from "Firebird." Symphonies for 

Winds, an abstract sound sculpture, is played with particular 
brilliance. 

SCHUBERT: OCTET - Academy of St Martin -in- the -Fields 
Chamber Ensemble, Phillips 9500400. Principal wind and 

string players of the renowned British chamber orchestra 

make their debut as s sub -ensemble in this singing, graceful 
version of a chamber music masterpiece. The Academy's 

name is connected with the highest levels of technical bril- 
liance and interpretive sagacity today, and this well -engi- 

neered effort promises to be a favorite disk for years to come. 

MARAIS: "LA SONNERIE" ("THE CARILLON ") -Munich Pm 

Arte Orchestra, Rudel, Arion PLE044, distributed by Peters 

International. Solo flute and violin are given prominence in 

several baroque orchestral movements, most in a pastoral 
vein. The title selection, a piece with novelty appeal, is a 

series of variations over a basso ostinato figure that suggests 

the ringing of a carillon. A resemblence is borne to the popu- 

lar Pachelbel "Canon," which also is mounted in this collec- 
tion. 

L New Companies 
Graphically Speaking, a company 

specializing in picture disks, album 
covers, posters and related graphics, 
launched by John Rewind, Funky 
Paul Olsen and Tom Strange. Ad- 
dresses: 40 Strawberry Circle, Mill 
Valley, Calif. 94941, (415) 472 -3745 
and 1823 N. Dillon, Los Angeles 
90026, (213) 666 -6677. 

* * * 
Music & Video Merchandisers, 

Inc., formed by John Langlois, a 15- 

year rackjobber veteran in the 
Southeastern market who previously 
served as national account executive 
and general manager for ABC Rec- 
ords and Tape Sales, Atlanta. New 
company will provide record and 
tape service to discount stores, de- 
partment stores and other retail out- 
lets in the Southeastern states. Ad- 
dress: 1424 Kelton Drive, Stone 
Mountain, Ga. 30083. (404) 296- 
1440. 

* * 
National Record Centers, Inc. 

formed by Roman Niedzwiedz, 
Larry Pross and Leszek Zielinski to 
distribute LPs through a network of 
independent dealers. Address: 127 

Gaither Drive, Suite E, Moorestown, 
N.J. 08054, (609) 261 -2963. 

* * * 

Jon Roseman Productions, which 
makes film and video promotions, 
launched as a division of Jon Rose- 
man International Ltd. The produc- 
tion firm is headed by Paul Flattery, 
executive vice president. Address: 
1541 No. Vine St., Suite 225, Los 
Angeles 90028. (213) 464 -7188. 

* * * 

Burl Hechtman Management 
launched by the industry veteran 
who headed the international book- 
ing department at William Morris 
and most recently was an executive 
with BNB Management. Address: 
5502 Tampa Blvd., Tarzana, Calif. 
91356, (213) 987 -1031. 

* * * 

Penumbra Records formed by 
Howard Leder, president. with first 
product due this month from the 
Voodoo Machine Orchestra, 12- 
piece Haitian disco group. The inde- 

pendently distributed label has also 
signed Brooksstream, and will soon 
issue repertoire from the Winiker 
Swing Orchestra, jazz combo Me- 
dium Rare and classical pianist 
Joshua Pierce. Shadow Publishing is 

a Penumbra subsidiary. Address: 
215 Middle Neck Road, Great Neck, 
N.Y. (212) 794 -1417. 

Thunder Productions Ltd., formed 
by Mark Perthel and Dave Smiley as 

a booking agency, management 
company and promotion outfit. 
Smiley is associated with WHBG in 
Harrisonburg, Va. and Thunder's 
base is there. Other offices are in 
Chevy Chase, Md., Franconia and 
Danville, Va. Address: 1307 Devon 
Lane, Harrisonburg, Va. 22801, 
(703) 434-4273. 

* * * 

George Brown Management 
launched by the former vice presi- 
dent and general manager of Life - 
song Records. First client is John Pa- 
lumbo, founder and lead singer of 
Crack The Sky. Address: 37 Riv- 
erside Dr., New York 10023, (212) 
580 -7450. 

* * * 

Live Rentals Inc., formed by pro- 
duction manager and lighting de- 
signer Paul Brin to provide musical 
equipment rental and cartage serv- 
ices. Address: 1920 N. Lincoln, Chi- 
cago 60614, (312) 944 -7737. 

* * * 

Audio -Metrics Laboratories Inc., 
founded by the former vice presi- 
dent and general manager of the 
CBS Technology Center. Benjamin 
B. Bauer, upon his retirement. Firm 
will be devoted to engineering and 
consulting services. Address: 92 Red 
Fox Rd., Stamford, Conn. 06903, 
(203) 322 -8953. 

* * * 

M &W Productions established by 
Earl Williams and Douglas 
McIntosh. Firm is engaged in the 
production, promotion and distribu- 
tion of records for dances and par- 
ties. Address: 2217 No. 51st St., 
Philadelphia 19131. 
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During the last ten years Kenny Rogers has made a lot of gold. This year, it all turned platinum. 
"Ten Years Of Gold:' A platinum album from Kenny Rogers. 

On the New United Artists Records. 

Produced by lirry Butler 
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I am enclosing a check or money order, in the amount of (please check): 

$200 each -EARLY BIRD REGISTRATION (before July 25) 

$225 each -REGULAR REGISTRATION (after July 25) 

$175 each -Students /Military 

$150 each -Talent Forum Panelists /Moderators 
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Mail completed form to: 
DIANE KIRKLAND 
Coordinator 
Billboard's International Talent Forum IV 
9000 Sunset Boulevard 
Los Angeles, California 90069 

Please register me for Billboard's International Talent Forum IV 

BankAmericard /Visa 
American Express 

REGISTRATION FORM 
BILLBOARD'S INTERNATIONAL TALENT FORUM IV 
SEPTEMBER 6- 9,1978 /CENTURY PLAZA HOTEL 

LOS ANGELES 

Credit Card Number 
Expiration Date 

Signature 

Registration does not include hotel* accommodations or airfare. 
Registrant substitutions may be made. Absolutely no refunds after 
August 18. Cancellations before cut -off of August 18 will be subject 
to a 10% cancellation fee. 

Register Now! Registration at the door will be $25.00 higher. *All informa- 
tion on hotel accommodations will be mailed to you immediately upon 
receipt of your completed registration form. 
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YES -please send me information on exhibiting at the Talent Forum immediately! 

BILLBOARD'S INTERNATIONAL TALENT FORUM IV 
September 6 -9, 1978 /CENTURY PLAZA HOTEL /Los Angeles 

Great things happen when the whole wide world 
of live entertainment comes together in one place. 

Registrants 
BILLBOARD'S INTERNATIONAL TALENT 
FORUM IV will bring together promoters 
(large and small volume), agents, facility 
managers /owners, artist managers, re- 
cord company personnel, artists and 
others involved in the proper presenta- 
tion of LIVE talent. 

An -all emcompassing opportu- 
nity to exchange ideas, pick -up on to- 
day's best and most effective ways of 
utilizing talent and facilities in which they 
perform. To see live showcases of new 
and established performers. 

Brush up on the new laws affecting 
management, security and crowd con- 
trol; problems with ticket scalping and dup- 
licating; International tours...and much 
more. 

BILLBOARD'S INTERNATIONAL TALENT 
FORUM IV is when the "mystique" of productive pro- 
motion becomes the "basic fundamentals" of success- 
ful promotion. 

BILLBOARD'S INTERNATIONAL TALENT 
FORUM IV promises to be EXCITING, INFORMATIVE, 
and CAPABLE of furthering the business power of 
everyone involved in the live entertainment field. 

Great things will happen at this year's forum. Don't 
delay. Mail in your reservation form today! 

Billboard. 

o 

Exhibitors 
IMPORTANT ANNOUNCEMENT -O 

ALL WHO SERVE THE LIVE TALENT 
INDUSTRY: 
BILLBOARD's INTERNATIONAL TAL- 
ENT FORUM IV is now expanding to 

,include EXHIBITS...the greatest op- 
portunity of the year for you, as a talent 
supplier, to reach the people who BUY 
for the talent industry: 

-Talent Managers 
-Talent Booking Agents 

-Talent Promoters 
-Facility Owners /Operators - Record Company Artist Liaisons 

-Artist Tour Organizers 
-Publicity Agents 

-Independent Promotion Firms 
-Road Managers 

-College Talent Representatives 

BILLBOARD'S ANNUAL TALENT FORUM is the es- 
tablished conference for hundreds of the key people 
involved in the live and recorded talent industry:.. the 

only forum of its kind. 
For the first time Billboard's Talent Forum will give 

you the chance to meet face -to -face with the decision 
makers of this industry...your prospects, looking for the 
services you offer. , . with the most effective and least ex- 
pensive approach in selling. 

The Century Plaza Hotel offers the ultimate setting 
for your exhibit, with maximum traffic flow. All Talent Forum 
booths will be: : 

8x10, with draping on three sides, including name signs 
24 hour security. . 

Separate sound rooms for those with sound equipment. 

BILLBOARD'S INTERNATIONAL TALENT FORUM IV 
offers you the sales opportunity of the year. Reserve 
your exhibit booth today. Contact Diane Kirkland by 
checking the appropriate box in the registration form 
provided below or telephone (213) 273 -7040. Informa- 
tion will be supplied to you immediately. 
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BILLBOARD'S INTERNATIONAL TALENT FORUM IV 
September 6 -9, 1978 /CENTURY PLAZA HOTEL /Los Angeles 

Executhre Advisory Committee 
FORUM DIRECTOR. 

Jean Williams 
Talent Editor, Billboard 

Mike Martineau 
Headliners, New York 

Ron Rainey, Magna Artists 
Los Angeles 

Hal Ray, Head, Music Division 
William Morris Agency, Los Angeles 

Jim Rissmiller 
Wolf & Rissmiller, Los Angeles 

Claire Rothman 
The Forum, Los Angeles 

Paul Wasserman 
Paul Wasserman and Associates 
...more to be announced 

Talent Forum Agenda 
WEDNESDAY, SEPTEMBER 6 

10am -pm 

12pm -6pm 

12pm- 1:30pm 

1:30pm -3pm 

3pm- 3:15pm 

3:15pm- 4:45pm 

4:45pm -6pm 

Evening 

Registration 

Training Seminars 

Booking Agents 

Management 

Break 

Public Relations /Artist Relations 

Promoters 

Entertainment 

THURSDAY, SEPTEMBER 7 

10am -11am 

11- 11:15am 

11:15 -1pm 

1pm- 2:30pm 

2pm- 3:30pm 

3:30pm- 4:45pm 

4:45pm -6pm 

Evening 

Keynote Speaker 

Coffee Break 

"To What Extent Will the Labels Go to 
Support Their Artists ?" 

Luncheon 

Free Time to Visit Exhibits 

Concurrent Sessions 
(1) "NEW WAVE" 
(2) THE GAMBLING CITIES -VEGAS/ 

ATLANTIC CITY/ RENO" 
Are Pop & Soul Making an Impact 
in Pavillions? 
What is the Fate of MOR -Is It Holding 
its Own? 

Concurrent Sessions 
(1) "THE RADIO /CONCERT TIE -IN" 

How Does it Work? Is it Continuing? 
What is Involved? 

(2) "RECORD COMPANY OPENING - 
NIGHT INVITATIONAL POLICY" 
Promoters /Bookers /Label -Who Gets 
the Best? 

Entertainment 

FRIDAY, SEPTEMBER 8 

10am- 11:15am "CREATIVE OPPORTUNITIES IN VIDEO" 
Is it a Big Profit Area for the Future? 
Videocassettes for Home Use /Pay Cable/ 
Syndicated TV /Staging 

11:15- 11:30am Coffee Break 

11:30am- 12:45pm "ADVANCED TECHNIQUES 
IN PROMOTION" 
How to Counter- Promote Your Concert 
Against an Evening with Major Competition 

12:45pm -2pm Luncheon 

2pm- 3:30pm Free Time to Visit Exhibits 

3:30pm -5pm Concurrent Sessions 
(1) "THE COLLEGE MARKET" 
(2) "ADVANCED TECHNIQUES 

IN PERSONAL MANAGEMENT" 

5pm- 6:15pm Concurrent Sessions 
(1) "CROSSOVER MUSIC - 

R &B /JAZZ -How Do You Promote 
It to Radio, In- Store, in Print Media, 
Advertising ?" 

(2) "TOURING OVERSEAS" 
New Methods of Artist Payments, 
Old Problems 

Evening Entertainment 

SATURDAY, SEPTEMBER 9 

9:30 -10:45 am "ADVANCED TECHNIQUES IN BOOKING" 

10:45 -11am Coffee Break 

11am- 12:15pm Concurrent Sessions 
(1) "CONCERT SECURITY /FACILITIES 

PANEL" 

(2) "MERCHANDISING" 

12:45pm- 2:OOpm Concurrent Sessions 
(1) "A BETTER WAY FOR ARTIST 

RELATIONS & PUBLICITY AGENTS 
TO SERVE ARTISTS" 

(2) 'CHARITY CONCERTS" 

2pm -5pm Free Time for Visiting Exhibits 

6pm -8pm Awards Banquet in Ballroom 

8pm Entertainment 
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General News 
RCA INSTIGATES TITANIC EXPLOITATION 

It's Dolly, Dolly Everywhere 
NASHVILLE -With the release 

of Dolly Parton's "Heartbreaker" al- 
bum and single, RCA Records has 
instigated a promotional campaign 
highlighted with satin short give- 
aways, video footage in major retail 
outlets, a billboard on Los Angeles' 
Sunset Strip and a special People's 
Concert and press conference on the 
steps of New York City Hall Aug. 
22. 

Because of the abnormal promo- 
tional concentration, Bob Summer, 
president of the label, says that "over 
the next 90 days, if you're a record 
buyer. you will be aware of Dolly 
Parton." 

Red, yellow and blue satin shorts. 
with "Dolly" and the album title 
printed across the leg, are being used 
as radio station and record store 
giveaways. 

Video footage of Parton perform- 
ing "Heartbreaker" and possibly a 
couple of other cuts off the album 
will be made available to major re- 

By PAT NELSON 

tail outlets to be used in conjunction 
with other point of purchase mate- 
rials. 

Those materials include four - 
color mounted and unmounted 4x4 
feet story boards of the album cover 
art. three -piece mobiles, 24x24 inch 
posters of the album cover, and 
24x12 inch mini standups which are 
basically a cutout of the center 
spread shot on the album. 

A custom built billboard has been 
erected on Sunset Strip and until 
Aug. 30 will be flashing "Dolly" in 
neon lights along with the album 
cover design. 

With all promotional efforts fo- 
cusing on major and secondary mar- 
kets. radio time buys for both the al- 
bum and single will be heard on pop 
adult, country and Top 40 stations 
keyed to Parton's tour dates. 

Print media campaigns will in- 
clude ads in consumer and trade 
publications, as well as daily news- 

papers, general interest and music 
magazines. 

Promotional copies of the single 
were shipped on red vinyl with red 
labels and RCA notes that these, 
along with other colored disks that 
they have shipped on such artists as 
Waylon Jennings and Ronnie Mil - 
sap, are becoming collectors' items. 

To instill platinum in everyone's 
mind concerning the newest Parton 
album release, RCA has printed 
"here comes platinum Dolly again" 
across the top of all album order 
forms. 

The city of New York is construct- 
ing a stage on the steps of City Hall 
for the Aug. 22 afternoon concert 
that will be free to the public. There 
are approximately 8,000 persons in 
that immediate area and RCA offi- 
cials say that "whoever is around" 
will comprise the audience. 

Parton will add even more human 
interest to the idea by answering 
questions from the audience. 

Bar Coding Study Ordered By NARM 
Continued from page 3 

hen. "For two years we've been hav- 
ing meetings but we haven't done 
anything about it," the association 
director explained last week follow- 
ing a meeting of the NARM barcod- 
ing committee. 

Cohen said the association's opti- 
mism about the subject, stimulated 
when WEA and CBS announced 
that they would apply for bar coding 
numbers, had been dissipated in the 
late spring. 

"Applying for a number is one 
thing and taking steps toward imple- 
mentation is another," Cohen 
charged. 

At a meeting with retailers here in 

May, the executive realized too that 

there was a major job of educating 
still to be done. 

"I realized at that time that there 
was some lack of complete knowl- 
edge. so 1 said let's take a step back- 
ward and do it in a professional 
manner." 

Boston Associates, a consulting 
group specializing in data process- 
ing systems, will prepare the report, 
Cohen reveals. The company is one 
of four firms interviewed by the bar 
coding committee in its meeting here 
Aug. 1. said Cohen. 

The manual will "educate the 
merchandiser to the various applica- 
tions available to his company," the 
director states. 

Applications of the coding system 

and their costs will be detailed for all 
levels of the industry. Cohen says 
merchandisers will be able to select 
those uses feasible for their oper- 
ations. 

Data for use in creating the man- 
ual is to be gathered reportedly from 
interviews with WEA, CBS and with 
a cross- section of NARM members. 

Lou Kwiker of Music Stop is 

chairman of the bar -coding corn - 
mittee. Other committee members 
are: Dave Crockett, Father's & 

Sun's; Russ Bach, WEA; Lee Hart - 
stone, Integrity Entertainment 
Corp.; Paul Smith, CBS; Art Whit- 
more. Polydor and John Cohen, 
Disc Records. 

PLATINUM ROGERS -Kenny Rogers receives a platinum record for his "Ten 
Years Of Gold" album from David Soul and Ed McMahon while hosting the 

"Tonight Show." 

Newley Wants Nose 
Stopped On `World' 

NEW YORK -Anthony Newley, 
author, composer and lyricist of 
"Stop The World, I Want To Get 
Off." last week commenced litiga- 
tion in federal court here against the 
Nose Theatrical Corp. and Joe Ne- 
derlander, named as its principal, 
over allegedly unauthorized per- 
formances of the play. 

The suit claims that "any rights of 
Nose in connection with the play 
ceased and terminated and reverted 
to Newley on or about July 29, 
1978," and the defendants therefore 
have no rights to use the material. 

Newley demands damages of at 
least $200,000, injunctions, costs and 
attorneys' fees, the return of all 
scripts. and a declaration that the 
defendants have no rights in the 
play. 

NARM Ups 
Black Drive 

Continued from page 7i 
fort on the part of NARM to up- 
grade the management and talent of 
the small volume dealers." 

NARM paid the registration fees 
for 20 black retailers to its conven- 
tion last year. "We'll do the same for 
next year's convention. We are also 
hopeful that we will get industry 
support to do this." says Cohen. 

One of the problems which sur- 
faced last year concerning certain 
dealers becoming NARM members 
was the prohibitive cost. Cohen ad- 
mits this is still a problem for some. 

"If they cannot afford it, we're in a 
position to make available to them 
the same services offered to our 
members until such time as they can 
afford it. In cases where the person 
cannot afford the membership of 
NARM, we will deal with them on 
an individual basis." 
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Closeup 
AMBROSIA -Life Beyond L.A., 

Warner Bros. BSK3135. Produced by 
Freddie Piro, Ambrosia. 

Ambrosia is a group that has been 
shortchanged in terms of commer- 
cial acceptance. Its first two albums 
on 20th Century-Fox, "Ambrosia" 
and "Somewhere I've Never Trav- 
eled" were both critically acclaimed, 
with the first producing two major 
hits in "Holdin' On To Yesterday" 
and "Nice, Nice, Very Nice." 

General News 
MGR., GROUP TAKE ACTION 

Mogull, ELO Deal 
Surfaces In Suits 

duction with nimble guitar picking 
and hearty lead vocals by Pack. The 
tune continuously builds to its rock- 
ing climax as the vigorous instru- 
mentation builds with the vocals. 

"Art Beware" is the album's short- 
est song but nevertheless the most 
concise in terms of lyrics as it deals 
with creative doldrums and the ruts 
creative persons often fmd them- 
selves in. Puerta's lyrics sum it up: 
"It's sad when you've got it down to a 

Ambrosia 

But its second effort, produced by 
Alan Parsons, for all its musical vir- 
tuosity, flair for melody and corn - 
plex progressive orchestrations, got 
lost in the shuffle and never 
achieved the success it deserved. 

However, with a label shift to 
Warners, the band is now in its best 
position to make noise in both AOR 
and Top 40 circles and take its place 
among contemporary rock's best 
music makers. 

On this album, Ambrosia has 
trimmed its members from four to 
three with Joe Puerta handling bass 
and lead vocals, David Pack, lead 
vocals and guitar, and Burleigh 
Drummond on drums and percus- 
sion. Former member Christopher 
North sits in on piano and organ on 
a few cuts, Crusader Joe Sample 
contributes piano on two cuts while 
session players fill in the sax and 
string parts. 

What separates Ambrosia from its 
peers is its ability to play sophis- 
ticated music built on complex clas- 
sical, jazz, r &b and mainstream rock 
textures without sacrificing its in- 
tense melodic base. And while they 
do have a distinct Southern Califor- 
nia sound (they're from the Los An- 
geles area) it is not a forced one, nor 
is it habitual. 

What other band can claim the 
distinction of playing with Zubin 
Mehta and the L.A. Philharmonic as 
well as Leonard Bernstein? 

In an album of numerous stand- 
outs, "How Much I Feel" surfaces as 
the classic track. Pack's fluid lead 
vocal sincerely conveys the ballad's 
bottom line emotion of love with all 
the verve one could drain from it. 
The song, with its soulful delivery 
and arrangement, is further supple- 
mented by clean, tight harmonies 

.r and Jimmie Haskell's and Pack's 
string arrangements. 

The title cut is a kickass rock pro- 

pat thing/ Sad thing is all you'll have/ 
It's sad when you've got it down to 
some sure thing/ Sure thing but it's 
old hat." 

"Apothecary" is one of the jazzier 
songs on the album with Puerta han- 
dling lead vocals. The song is a per- 
fect example of Ambrosia's flair for 
words as the apothecary or pharma- 
cist becomes the central figure in this 
tale of drug craving. 

"Late again for chemistry class/ 
You were up in the lab with your 
chemical head in a flask /The truth is 
though/ Your mind is a mess/ You've 
taken a dose/ Now you're in a coma- 
tose in Pandora's chest ... Apothe- 
cary, oh please where's the antidote 
for me..." 

"If Heaven Could Find Me" is a 

spirited highly melodic adventure 
paced by Puerta's vocals, Joe 
Sample on piano and a riveting up- 
beat arrangement. 

"Angola" is a sprite song that in- 
jects some comic relief. Puerta and 
Pack recount how people in the U.S. 
are upset over the depression when 
in Angola they'd be living like kings 
"with only one tv and two slightly used 
cars." It is the most political of Am- 
brosia's material and despite the hu- 
morous angle to it, it remains a star- 
tling if not sympathetic tale. 

"Dancin' By Myself' is a song of 
love lost and its ensuing loneliness. 
The exceptional vocals and melody 
highlight. 

"Heart To Heart" and "Not As 
You Were" both reinforce Am- 
brosia's ability to mix melody with a 
sophisticated instrumental balance. 

The final track, "Camarillo," is a 

chilling (lyrically and instrumen- 
tally) tale of impending madness 
heightened by haunting orches- 
trations. 

Ambrosia has (again) proved that 
for it, at least, there certainly is a life 
beyond L.A. ED HARRISON 

Pickwick's Deal Irks L.A. Chains 
Continued from page 4 

ping points within 48 hours. I can or- 
der independent releases in an emer- 
gency from local one -stops to cover 
stores in the area but not for the long 
run of a record." 

Solomon terms Pickwick's retail 
outlets "adversarial competition." 
Like Heiman he holds Pickwick ex- 
ecutives like Jack Bernstein in high 
regard. He points out that Pickwick 
company -owned retail stores and 
racked accounts compete directly 
with Tower for consumer dollars. 
Pickwick's vertical distributorship 

enables it to buy more favorably, 
Solomon contends. "It's a dilemma. 
It's up to the labels to determine 
where we'll buy." 

Ben Bartel, executive vice presi- 
dent of Integrity Entertainment, 
parent of the Wherehouse, Big Ben's 
and Hits- For -All chain, withheld 
comment on the situation. Lou Fo- 
gelman of Music Plus here says he 
would continue buying his inde- 
pendent labels from Pickwick. Bob 
Tollifson of Record Factory says his 
Bay Area chain still is pondering 
what action to take. 

By JOHN SIPPEL 

LOS ANGELES -The dealings 
between Artie Mogull, president of 
United Artists Records when it was a 

wing of TransAmerica Corp., and 
representatives of the Electric Light 
Orchestra, who were a UA- distrib- 
uted act until a recent switch to CBS, 
are being aired in two separate Su- 
perior Court litigations here. 

In the first suit, Don Arden, ELO 
manager, is suing Mogull and John 
Does to recover $76,000 allegedly 
owed by Mogull over the last year. 

In the second suit, Jet Records, Jet 
Holdings, Remufi, A.G., and ELO 
members Jeff Lynne and Bev Bevan 
ask judgments up to $90 million. 
They charge conversion, specific re- 
covery of product, unfair competi- 
tion, contract breach, fraud and in- 
terference with contract relations 
and with prospective economic ad- 
vantage. 

The complaint charges the liti- 
gants pacted May 5, 1978, for UA to 
sell Jet all its record and tape inven- 
tory, but that Mogull and Jerry Ru- 
binstein, defendants along with 
United Artists Music and Record 
Group, United Artists Corp., and 
TransAmerica Corp., removed from 
inventory and converted to their 
own use in excess of 580,000 "Out Of 
The Blue" albums. The plaintiff val- 
ues each album at $6, stating that its 
CBS binder calls for it to sell the al- 
bum to that label for that price. The 
suit asks $12 million in exemplary 
and punitive damages for the al- 
leged pact violation. 

The court is also asked to grant a 

temporary restraining order, for 
which there will be a Monday (14) 
hearing, halting Mogull, Rubinstein 
and United Artists Record group 
from disposing of the albums. 

The suit claims that the trio pos- 
sesses 760,000 of the double -pocket 
album. The plaintiffs claim the'al- 
bums could be dumped at a lower 
price, injuring the CBS record sales, 
causing a resultant position drop on 
trade paper charts, debilitating the 
group's chances on concert tours 
and injuring its general popularity. 

The albums in the defendants' 
possession are allegedly defective 
and blemished merchandise. The 
court is asked to observe that in such 
condition the sale of such goods vio- 
lates provision 17531 of the business 
and professions code of the state. 
The plaintiffs further claim that 70% 
of the 1.5 million albums they got 
from UA were defective. 

Certain UA foreign affiliates have 
refused to account to Jet for sales the 
suit charges, which plaintiffs claim 
will cause a loss in excess of $1 mil- 
lion. UA refuses to indemnify Jet for 
this amount, the suit charges. Dischi 
Ricordi, the Italian licensee, refuses 
to cease manufacturing the album, 
which will damage Jet in excess of $5 
million, it's alleged. Defendants in- 
structed foreign affiliates not to ac- 
count to Jet, it's claimed. 

An affidavit from Stanson Mim- 
iroski, director of quality control, 

(Continued on page 94) 

ONLY 50,000 OR SO COMPLY 

Jukebox Operators 
Slow In Fee Payoff 

By MILDRED HALL 

WASHINGTON - Now that 
ASCAP has brought a test suit 
against allegedly delinquent juke- 
box operators for failure to pay mu- 
sic fees, a prophetic remark by Reg- 
ister of Copyrights Barbara Ringer 
may come true. 

The Register told Rep. Robert 
Kastenmeier, chairman of the 
House copyright -handling subcom- 
mittee, that only about 50,000 to 
60,000 boxes had met the statutory 
deadline for filing and paid $8 an- 
nual compulsory licensing fees. 

"Maybe," she said, "they are wait- 

ASCAP Juke Suit 
Continued from page 1 

An ASCAP spokesman says 
"There is widespread disregard 
among jukebox operators for the 
new law, which they sought. He also 
says the filing of the complaint for 
copyright infringement "serves no- 
tice on all operators." 

The case is assigned to U.S. Dis- 
trict Judge Mary Johnson Lowe, al- 
though no trial date has yet been set. 

The complaint asks for a perma- 
nent injunction against all defend- 
ants performing the seven musical 
compositions in question, a min- 
imum of statutory damages of $250 
for each song alleged to have been 
performed, and for costs and attor- 
neys' fees. 

The suit is being handled jointly 
by the ASCAP legal department and 
the firm of Paul, Weiss, Rifkind, 
Wharton and Garrison. 

ing for someone to put the arm on 
them before they'll comply." 

Representative Kastenmeier had 
asked her during May hearings on 
the Danielson. (D- Calif.) record per- 
formance royalty bill. What chance 
she thought there would be of col- 
lecting any record performance roy- 
alty fees from jukebox operators if 
they were so delinquent in paying 
music fees called for under the new 
Copyright Act. 

Now, two months later, the juke- 
box registration continues to lag 
badly. The Special Licensing Divi- 
sion of the Copyright Office 
presently tallies 134,402 boxes regis- 
tered -only about one -third of an es- 
timated total of 400,000 boxes. 
About $1.075 million in fees has 
been collected. 

On June 21 at Copyright Royalty 
Tribunal hearings on jukebox access 
problems of music licensors, the 
number of registered boxes was esti- 
mated at about 130,000. 

Under the Danielson bill (which 
is dead for this session, but will be 
reintroduced next year), the oper- 
ators would not have to pay any ex- 
tra tax for the playing of recordings. 
The bill would prohibit any add -on 
to the $8 music performance fee. 

But jukebox operators are afraid 
the rates would eventually go up to 
cover record performance fees, dur- 
ing one of the Copyright Royalty 
Tribunal rate reviews which will 
come at 10 -year intervals, beginning 
in 1990 for jukebox rates, after an 
initial review in 1980. 

Marriages 
Bob Wilber, soprano and alto 

saxophonist, to Pug Horton, singer, 
at the recent Nice Jazz Festival in 
France. 

Janice Darlene Chamberlin, coun- 
try songwriter and singer, to Mickey 
Rooney, actor and songwriter, July 
28 at Thousand Oaks, Calif. It is 
Rooney's eighth marriage. 

* * * 

Deborah May Hurn, actress, to 
Jim Ramos, former ICM agent and 
manager of KC and the Sunshine 
Band, Aug. 3 at Miami's Plymouth 
Congregational Church. 

* * * 

Susan Furko, Alpha Distributors 
ad coordinator, to Harvey Rosen, 
Polygram New York Distribution 
New York sales manager, July 9 in 
New York. 

Births 
Son, Austin William, to Boz and 

Carmella Scaggs Aug. 2 in San Fran- 
cisco. Father is a Columbia Records 
artist. 

Son, Zardos, to Cleo and Demi Di- 
metros July 13 in Los Angeles. 
Mother is Westwood One's adminis- 
trative assistant; father is talent 
coordinagor for the "In Hollywood" 
syndicated radio show. 

* * * 
Son, Dhani, to George Harrison 

and Olivia Arras, Aug. 1 in Windsor, 
England. Father is Dark Horse re- 
cording artist and former Beatle. 

Deaths 
Carlos Chavez, 79, world renowned 

Mexican composer /director, died 
Aug. 2 in Mexico City of a heart at- 
tack. He had been in a coma two 
weeks. Chavez had composed 300 
works including six symphonies and 
was represented in Columbia's cata- 
log with two LPs. He composed his 
first symphony in 1925. He is sur- 

vived by a daughter. 
* * * 

Glen Goins, 24, former guitarist 
and singer with Parliament /Funka- 
delics who has been working with 
Quazar, a new group signed to Arista 
Records, of Hodgkin's Disease July 
29. Goins, in addition to his work 
with Quazar, also was working with a 
second group, Mutiny, at the time of 
his death. Services were held Aug. 3 
in Plainfield, N.J. 

* * * 

Rudolph Kolisch, 82, left- handed 
violinist who for many years led the 
Kolisch String Quartet and who 
served as artist in residence at the 
New England Conservatory of Mu- 
sic, Aug. 2 at his home in Watertown, 
Mass. 

* * * 

Dr. Edward F. Richardson, 78, 
Milwaukee pianist who was promi- 
nent throughout the Middlewest, 
near Slinger, Wis., July 16 in a motor 
car accident. 

* * * 

Willem van Otterloo, 70, former 
permanent conductor of the Hague 
Philharmonic, in a motor car acci- 
dent July 27 in Melbourne, Austrlia. 
He had numerous LP credits. 

* * * 

James Wigfall, 36, actor who 
played the cowardly lion in the 
Broadway musical, "The Wiz," Aug. 
1 of injuries received in a motor car 
crash. 

* * * 

Lewis Harris, 53, prominent enter- 
tainment industry attorney, at his 
home in New York July 28. 
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9 THREE TIMES A LADY- Commodores 
(James Carmichael, Commodores), L Richie, Motown 7902 

12 GREASE- Fraokie Valli 
(Barry Gibb, Albhy Galuten 8 Karl Richardson), 8. Gibb, RSO 897 WBM 

14 LAST DANCE -Donna Summer 
(Giorgio Moroder /Pete Bellotte), P. Jabara, Casablanca 926 WBM 

12 MISS YOU -Rolling Stones 
(The Glimmer Twins), Jagger /Richards, Rolling Stones 
19307 (Atlantic) 

7 HOT BLOODED - Foreigner 
(Keith Olsen, Mick Jones), L. Gramm, M. Jones, Atlantic 3488 WBM 

8 BOOGIE OOGIE OOGIE-u Taste Of Honey 
(Fonce Mizell 8 Larry Mizell), J. Johnson, T. Ribble, Capitol 4565 CPP 

11 LOVE WILL FIND A WAY -Pablo Cruise 
(BO Schnee), C. Loess, D. Jenkins, ABM 2048 

10 COPACABANA -Barry Manion 
(Ron Dante, Barry Manilow), B. Manilow, B. Sussman, J. Feldman, 
Arista 0339 

12 MAGNET AND STEEL -waxer Egan 

(Walter Egan, Lindsey Buckingham, Richard Dashut, W. Egan), 
Columbia 3-10719 

5 AN EVERLASTING LOVE -Andy Gibb 
(Barry Gibb, Albhy Galuter, Lad Richardson), B. Gibb, RSO 904 WBM 

6 HOPELESSLY DEVOTED TO 

YOU -oivia Newton -lohn 
(John Farrar), J. Farrar, RSO 903 WBM 

10 LIFE'S BEEN GOOD -Joe Walsh 

(Bdl Szymczyk). J. Walsh, Asylum 45493 WBM 

11 MY ANGEL BABY -Toby Beau 

(Sean Delaney). D. McKenna. B. Silva. RCA 11250 ALM 

10 I'M NOT GONNA LET IT BOTHER ME 

TONIGHT -Atlanta Rhythm Section 
(Buddy Buie). Buie.Nia- Daughtry, Polydor 14484 CPP 

18 SHADOW DANCING -Andy Gibb 

(Barry Gibb, Karl Richardson. Albhy Galuten), B. R.M.BA. Gibb. 
RSO 893 

17 BAKER STREET -Gerry Rafferty 
(Hugh Murphy, Gerry Rafferty), G. Rafferty, United Artists 1192 CPP 

12 KING TUT -Steve Martin 
(Wiliam E. McEuen), S. Martin, Warner Bros. 8577 

6 KISS YOU ALL OVER -Exile 
(Mike Chapman), M. Chapman, N. Chinn, Warner Curb 8589 
(Wamer Bros.) 

9 SHAME -Evelyn "Champagne" King 
(T. Life), J.H. Fitch, R. Crass, RCA 11122 

10 STAY /LOAD OUT -Jackson Browne 
(Jackson Browne), M. Williams, Asylum 4548 

6 FOOL IF YOU THINK IT'S OVER -Chris Rea 

(Gus Dudgeon), C. Rea, Magnet 1198 (United Artists) 

16 USE TA BE MY GIRL- o'lays 
(K. Gamble, L Huff), K. Gamble, L. Huff, Philadelphia 
International 83642 (CBS) 

14 STILL THE SAME -Bob Seger 

(Bob Seger and Punch), B. Seger, Capitol 4581 

10 HOT CHILD IN THE CITY -Nick Gilder 
(Mike Chapman), Gilder /McCollouclt. Chrysalis 2226 

9 I'VE HAD ENOUGH -Wings 
(Paul McCartney), P. McCartney, Capitol 4594 

10 STUFF LIKE THAT -Quincy Jones 
(Quincy Jones), Q. )ones, N. Ashford, V. Simpson, E. Gale, S. 

Gadd, R. Tee, R. MacDonald, ABM 2043 CPP 

CPP 

CPP 

WBM 

ALM 

B-3 

WBM 

WBM 

7 

7 

4 

8 

8 

5 

11 

3 

WBM 

CPP 

HAN /WBM 

ABP /BP 

WBM 

CPP 

WBM 

YOU -Rita Coolidge 
(David Anderle), T. Snow, ABM 2058 

YOU AND I -Rick James 
(Bch James, Art Stewart), R. lames, Gordy 7156 (Motown) CPP 

GOT TO GET YOU INTO 

MY LIFE -Earth, Wind 8 Fire 

(Maurice White), Lennon /McCartney. Columbia 310796 WBM 

TWO TICKETS TO PARADISE -Eddie Money 
(Bruce Botnick), E. Money, Columbia 310765 ALM 

MACHO MAN -Village People 
(tacque Morali), J. Morali, V. Willis, P. Whitehead, 
Casablanca 922 CPP 

LOVE IS IN THE AIR -John Paul Young 

(Vanda 8 Young), Vanda 8 Young, 

Scotti Brothers 402 (Atlantic) 

RIVERS OF BABYLON -Honey M 

(Frank Fallen), Farian, Reyam, Dave, MacNaughton, 
Sire /Hansa 1027 (Warner Bros.) CPP 

REMINISCING -Little River Band 

(John Boylan, Little River Band), G. Goble, Harvest 4605 (Capitol) WBM 
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MR. BLUE SKY -Electric Light Orchestra 
(IefI-Lyme), 1. Lynne, Jet 85050 (CBS) B3 

YOU'RE A PART 

OF ME -Gem Cotta with Kim Carnes 
(Steve Gibson), K. Carnes, Arida 7704 CHA 

THE GROOVE LINE- Heatwave 
(Barry Blue), R. Temperton, Epic 850524 ALM 

RUNAWAY -Jefferson Starship 
(Larry Cox 8 Jefferson Starship), Dewey, Grunt 11274 (RCA) CPP 

JUST WHAT I NEEDED -cars 
(Roy Thomas Baker), R. Gawk, Elektra 45491 WBM 

CLOSE THE DOOR -Teddy Pendergrass 
(Gamble 8 Huff), K. Gamble, L. Huff, Philadelphia 
International 3648 (CBS) 

TAKE A CHANCE ON ME -Abbe 
(Benny Andersson, Bjorn UNaeus), B. Andersson 8 
B. Ulvaeus, Atlantic 3457 IMM /ACM 

YOU'RE THE ONE THAT I 

WANT -John Travolta 8 Olivia Newton -John 
(John Farrar), J. Farrar, RSO 891 WBM 

YOU NEEDED ME -Anne Murray 
(Jim Ed Norman), R. Goodrum, Capitol 4574 CHA 

TWO OUT OF THREE AIN'T BAD -Meat Loaf 
(Todd Rundgren), J. Steinman, Cleveland International 
850513 (Epic) 

ROCK & ROLL FANTASY - Kinks 
(Ray Davies). R. D. Davies, Arista 0342 WBM 

,SUMMER NIGHTS -John Travota'Olivia Newton -lohn 
(Louts St. Louis). J. Jacobs, W. Casey. RSO 906 WBM 

CAN WE STILL BE FRIENDS -Todd Rundgren 
(T. Rundgren). 1. Rundgren, Bearsville 0324 (Warne, Bros.) ALM 

THINK IT OVER -Cheryl Ledo 

(Gary Klein). B. Russell. B. Russell. Capitol 4599 CPP 

GET OFF -Foxy 
(R.L.), C. Driggs, I. ledsma, Dash 5046 (TKI CPP 

AIN'T NOTHIN' GONNA' 
KEEP ME FROM YOU -Teri De Sario 
(Barry Gibb. Karl Richardson, Albhy Galuten), B. Gibb, 
Casablanca 929 WBM 

DANCE WITH ME -Peter Brown 
(Cory Wade). P. Brown, R. Rafts, Drive 6269 (TR) CPP 

I NEED TO KNOW -Tom Petty 8 The Heartbreakers 
(Denny Cordell, Noah Shark, Tom Petty), T. Petty, 
Shelter /ADC 62010 CPP 

WILL YOU STILL LOVE ME 

TOMORROW -Dave Mason 
(Ron Revisen), G. Getto, C. King, Columbia 310749 CPP 

I LOVE THE NIGHT LIFE -Alicia Bridges 
(Steve Buckingham), A. Bridges, S. Hutcheson, Polydor 14483 CPP 

LOVE THEME FROM EYES OF LAURA 

MARS -Barbra Streisand 
(Gary Klein), K. Lawrence, J. DeSautel, Columbia 310777 B.3 

SONGBIRD -Barbra Streisand 
(Gary Klein), D. Wdfert, S. Nelson, Columbia 310756 B -3 /CHA 

THANK GOD IT'S FRIDAY -Love And Koses 
(Alec R. Costandinos), A. Costandinos, Casablanca 925 ALM 

TALKING IN YOUR SLEEP -Crystal Gayle 

(Allen Reynolds), R. Cook, B. Woods, United Artists 1214 CPP 

YOU'RE ALL I NEED 

TO GET BY- Johnny Mathis 8 Deniece Williams 
(lack Gold), N. Ashford, V. Simpson, Columbia 310772 CPP 

STEPPIN' IN A SLIDE ZONE -Moody Blues 
(Tony Clarke), J. Lodge, London 270 

IF YOU WANNA' DO A DANCE 

ALL NIGHT -Spinners 
(Thom Bell), T. Bell, T. Bell, C. lames, L. Bell, Atlantic 3493 

TIME FOR ME TO FLY -BEO Speedwagon 
Kevin Cronin), K. Cronin, Epic 50582 WBM 

LOVE OR SOMETHING LIKE IT -Kenny Rogers 
(Larry Butler), K. Rogers, S. Glassmeyer, United Artists 1210 CLM 

WONDERFUL TONIGHT -Eric Clayton 
(Glyn Johns), E. Clayton, RSO 895 WBM 

WHENEVER I CALL YOU 

"FRIEND" -Kenny Loggins 
(Bob lames), K Loggias, M. Manchester, Columbia 310794 WBM 

COME TOGETHER -Aerosmith 
(lack Douglas, Aerosmith), J. Lennon, P. McCartney, 
Columbia 3-10802 WBM 

YOU NEVER DONE IT LIKE 

THAT -captain 8 Tennine 
(Daryl Dragon), H. Greenfield, N. Sedaka, ABM 2063 WBM 

_ OH DARLIN' -Robin Gibb 
(George Martin), J. Lennon, P. McCartney, ROS 907 «BM 
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* Chart Bound 
OU(R NIGHT -Shaun Cassidy 

Curb 8634 
BABY STOP CRYING-) Bob Dylan 

(Columbia 310805) 
BADLANDS -Bruce Springsteen 

(Columbia 310801) 
SEE TOP SINGLE PICKS REVIEWS, page 82 

TITLE-Mist 
(Producer) Writer, Label & Number (Distributing Label) 

SURRENDER -Cheap Trick 
(Tan Werman), R. Nielsen, Epic 850570 

HE'S SO FINE -Kristy a Jimmy McNichol 
(Phil Margo, Mitch Margo), R. Mack, RCA 11271 

ON THE STRIP -Paw Nicholas 
(Christopher Neil), D. Bugatti, F. Mustier, RSO 887 

FLYIN' -Prism 
(Bruce Fairbairn), A. Harlow, Viola 714 

READY OR NOT -Helen Reddy 
(Nick DeCars). 1. Koller, A. Mena, Capitol 4582 

ARMS OF MARY- Chdhwack 
(R. Tumey, B. Henderson, M. Giluti), I. Southerland, 
Mushroom 7033 

I WILL STILL LOVE YOU- Stonebott 
(Walter Stewart, J.C. Phillips), B. Strauss, 
Parachute 512 (Casablanca) 

SHE LOVES TO BE IN LOVE -Charlie 
(Terry Thomas, Julian Colbeck, Eugene Organ), 
T. Thomas, Janus 276 

RUNAWAY LOVE -Linda Clifford 
(Gil Askey), G. Askey, Curtom 0138 

HOLLYWOOD NIGHTS -Bob Seger 
(Bob Seger 8 Punch), B. Seger, Capitol 4618 

RIGHT DOWN THE LINE -Gerry Rafferty 
(Hugh Murphey 8 Gerry Rafferty). G. Rafferty, United Artets 1233 

RAISE A LITTLE HELL -Trooper 
(Randy Bachman) Smith. McGuire. MCA 40924 

5 -7.0 -5 -City Boy 

(Robert lohn Lange). Mason. Broughton. Mercury 73999 

PARADISE BY DASHBOARD LIGHTS -Meat Loaf 
(Todd Rundgren), 1. Steinman, Cleveland International 
8 -50588 (Epic; 

CALIFORNIA NIGHTS -Sweet 
(Sweet), Scott, Tucker, Priest Connolly, Capitol 4610 

SHE'S ALWAYS A WOMAN -Billy Joel 
(Phil Ramone), B. Joel, Columbia 310788 

BREAK IT TO THEM GENTLY -Burton Cummings 
(Burton Cummings), B. Cummings, Portrait 670016 (CBS) 

ALMOST LIKE BEING IN LOVE -Michael Johnson 
(Brent Maher, Steve Gibson), Al. Lerner, F. Loewe, 
EMI America 8004 

BLAME IT ON THE BOOGIE -Mick Jackson 
(Sylvester Levey), M. Jackson, D. Jackson, E. Krohn, 
Atco 7091 (Atlantic) 

IT'S REALLY YOU -The Tarney Spencer Band 
(David Kershenbaum), A. Tarney, T. Spencer, MM 2049 

NEW ORLEANS LADIES -Louisiana's Le Roux 
(Leon S. Medica), H. Garrick, Linedica, Capitol 4586 

LIVINGSTON SATURDAY NIGHT -Jimmy Buffett 
(Norbert Putnam), J. Buffett, ABC 12391 

WILD IN THE STREETS - British Lions 
(British Lions), G. Jeffreys, no 898 

ALL I SEE IS YOUR FACE -Dan Hill 
(Matthew McCauley 8 Fred Mollie), D. Hill, 20th Century 2378 

CHATTANOOGA CHOO CHOO-Tuxedo Junction 
(W. Michael Lewis, Laurin Rinder), M. Gordon, H. Warren, 
Butterfly 1205 

BACK IN MY ARMS AGAIN -Genya Ravan 

(Genya Ravan), Holland, Dozier, Holland, 20th Century 2374 

THAT ONCE IN A LIFETIME - Demis Roussos 
(Freddie Perree), D. Fekans, F. Penen, Mercury 73992 

TOOK THE LAST TRAIN -David Gates 
(David Gates), D. Gates, L Knechtet, Elektra 455500 

IF EVER I SEE YOU AGAIN - Roberta Flack 
(Joe Brooks), J. Brooks, Atlantic 3483 

IT'S A HEARTACHE -Bonnie Tyler 
(David Mackay /Scott 8 Wolfe), Scott 8 Wolfe, RCA 11249 

YOU BELONG TO ME -Carly Simon 
(Ant Madill). C. Simon. M. McDonald, Elektra 45477 

RUMOUR AT THE HONKY TONK- spellbound 
(Boll Halverson), B. Flast, EMI America 8002 (Capitol) 
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* STAR PERFORMERS: Stars are awarded on the Hot 100 chart based on the following upward movement. 1 -10 Strong increase In sales / 11 -20 Upward movcment of 4 positions / 21 -30 Upward movement of 6 posi- 
tions / 31 -40 Upward movement of 8 positions / 41 -100 Upward movement of 10 positions. Previous week's starred positions are maintained without a star if the product is in a holding period. This will, in some cases, 
block out products which would normally move up with a star. In such cases, products will be awarded a star without the required upward movement noted above. Recording Industry Assn. Of America seal of certi- 
fication as "million seller." (Seal indicated by bullet.) AL Recording Industry Assn. Of America seal of certification as two million seller." (Seal indicated by triangle.) 

Sheet music suppliers are confined to piano /vocal sheet music copies and do not purport to represent mixed publications distribution. ABP = April Blackwood Pub.; ALF = Alfred Publishing; ALM = Almo Publications; A -R = Acuff -Rose; B -M = Belwin Mills; 
BB = Big Bells; B -3 = Big Three Pub.; BP = Bradley Pub.; CHA = Chappell Music; CLM = Cherry Lane Music Co.; CPI = Cimino Pub.; CPP = Columbia Pictures Pub.; FMC = Frank Music Corp.; HAN = Hansen Pub.; IMM = Ivan Mogull Music; MCA = MCA Music; 
PSP = Peer Southern Pub.; PLY = Plymouth Music; PSI = Publishers Sales Inc.; WBM = Warner Bros. Music 
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An Everlasting Love (Stigwood/ If You Wanner' Do a Dance All Lwe Or Sometning L,ke It (M3/ USA, ASCAP) 56 Commodores. ASCAP) 

Unkhappell. BMI) in Co pacabana (Kamakan. BMI) 8 Cheri Lane, ASCAP) 63 Ready Or Not (United Artists. 
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Thank God It's Friday (Cafe Wild In The Streets (Castle Hill/ 
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That Once In A Lifetime (Perren Will You Still Love Me Tomorrow 
Vibes. ASCAP) 95 (Screen GemsEMI. BMI) 53 

Wonderful Tonight (St¡gwood. BMI) 64 
37 You (Beechwood/Snow, BMI) 27 
48 you And I (Stone Diamond, BMI) 28 

You Belong To Me (Snug / C'est. 
ASCAP) 99 

You Need Me (Chappell /Ironsude, 
ASCAP)........... 43 

You Never Done It Like That (Don 
Kirshner /Neil Sedaka. BMI) 67 

You're All I Need To Get By 
(JObete. ASCAP) 59 

You're A Part Of Me (browns 
Shoes /Chappell, ASCAP) 36 

You're The One That I Want 
(Stigwood /Buffalo. Ensign. BM!). 42 
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WE BELIEVE... 
WE'RE RIGHT ON 

THE BUTTON 
M U S I C F'O R N O N - S T O P 

Includes. 

TANGERINE / MAGIC BIRD OF FIRE 
GETAWAY / NICE N' NAASTY 

SALSOUL HUSTLE / SALSOUL: 3001 

e 

a 411 w, 1t .j r 1'44! 
4' 4 "it Wt_.° , :' ' 

ss 

THE SALSOUL ORCHESTRA: 
Greatest Disco Hits 
The world famed big dance band at 
their super best. Contains non -stop dance- 
able versions of all their biggest hits from 
"TANGERINE" through "GETAWAY" 
for the first time on one record. Pro- 
duced, arranged and conducted by 
hitmaker VINCENT MONTANA, JR . 

and blended by WALTER GIBBONS. 

a0C:J14 
p41;ß0 ° ARTY 

Indurir,: 
NIGHT FEVER / YOU SHOULD BE DANCING 

STAYIN' ALIVE / HIT AND RUN 
DR. LOVE / MY iLOVE IS FREE 

SALSOUL SATURDAY NIGHT 
DISCO PARTY 

Three newly recorded Bee Gee gorillas tuned 
to the successful style of THE SALSOUL 
ORCHESTRA as produced, arranged and 

conducted by VINCENT MONTANA, JR. 
Also including major hits by CHARO, 

LOLEATTA HOLLOWAY, FIRST 
CHOICE, DOUBLE EXPOSURE 
and RIPPLE in full -length disco 

edits, available for the first 
time on one 1p. 

CRIO DE JANEIRO 
CaVWC&ss 

RIO DE JANEIROTHE GIRL FFOM IPANEMA/ 
BRAZILIAN NIGHTSAMAZON QUEEN 

MY RIO LADYTHE LADY IS LATIN 

T R 
A 

Includes: 

IN THE 
BEGINNING 

ROCKET ROCK 
LOVE YOU 

MADLY 
MOON MAIDEN 

á 

FLEURETTE 
AFRICAINE 
HIPPO HOP 

GARY CRISS: Rio De Janeiro 
That top disco hit, "RIO DE JANEIRO," 
emerges like a summer breeze in a new 
album containing the full version, as 
well as classics, "THE GIRL FROM 
IPANEMA" and "BRAZILIAN 
NIGHTS," plus future hits, "MY 
RIO LADY" and "AMAZON 
QUEEN" in a mix by dj 
RICHIE RIVERA. 

LUV YOU MADLY ORCHESTRA 
Up- dated, up -tempo versions of the great 

Ellington classics performed by nephew 
Stephen James and Kermit Moore with 

the forty piece orchestra created to 
contemporize the Duke. A medley 

of standards sets the pace, followed 
by dj WALTER GIBBONS unique 

mixas of "MOON MAIDEN" 
and James' own 

"ROCKET ROCK." 

A HITBOUND 
WINNING TEAM 

BECOME A SALSOUL BELIEVER. If you believe hard enough, your WE BELIEVE IN SALSOUL 
button will arrive in the mail shortly. Look for it. The badge you can wear with pride. 

Salsoul Records Manufactured by the Salsoul Record Corporation A Cayre Industries Company, 240 Madison Avenue, New York, N.Y. 10016 
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cc * 1 13 SOUNDTRACK 
Grease 
RSO RS.2-4002 12.91 12.98 1238 

W 38 4 KENNY LOGGINS 
Nightwatch 
Columbia JC 35387 7.98 733 7.9$. 

81 3 KENNY ROGERS 
Love Or Something Like It 
United Artists UAIA 903 7.98 

7.98 

738 7.98 

2 2 8 ROWNG STONES 
Some Girls 
Rolling Stone COC 39108 (Atlantic) 7.98 7.98 7.98 

39 7 CON FUNK SHUN 
Love Shines 
Mercury SRM -I -3725 7.98 7.93 

. 

7.98 

82 6 MICHAEL HENDERSON 
In The Night 
Buddah BDS 5712 (Arista) 7.98 7.98 

3 12 COMMODORES 
Natural High 
Motown M7902 RI 7.98 7.98 7.98 

40 5 NATAUE COLE 
Natalie Live 
Capitol SKBL 11709 11.93 11.98 11.93 

73 73 15 SUN 
Sunburn 
Capital ST -11723 738 7.98 7.98 

4 6 FOREIGNER 
Double Vision 
Atlantic SD 19999 

_ 

7.98 7.% 7.% 

41 5 CRUSADERS 
I Images 
Blue Thumb BA 6030 (ABC) 7.93 7.98 7.98 

74 74 19 JIMMY BUFFETT 
Son Of A Son Of A Sailor 
ABC M 1046 7.98 7.95 7.95 

5 5 9 BRUCE SPRINGSTEEN 
Darkness At The Edge Of Town 
Columbia IC 35318 

AL 

1.% 7.% 7.% 

40 32 9 RITA COOLIDGE 
love Me Again 
A&M SP 4699 7.98 7.98 7.98 

75 76 37 EARTH, WIND & FIRE 
All 'N' All 
Columbia IC 34905 7.98 7.98 7.% 

6 6 12 BOB SEGER & THE SILVER 
BULLET AND BAND 
Stranger In Town 
Capitol SW 11698 

AL 

7.98 7.98 7.98 

41 35 31 PETER BROWN 
Fantasy Love Affair 
Drive 104 (TK) 7.98 7.911 7.96 

76 78 12 NORMAN CONNORS 
This Is Your Life 
Arista AB 4177 7.911 7.98 7.98 

SOUNDTRACK 
Sgt. Pepper's Lonely 
Hearts Club Band 
eso RS2 4100 15.98 15.98 15.98 

42 42 7 DAVE MASON 
Mariposa Do Ora 
Columbia JC 35285 7.98 7.98 7.98 

* 87 9 BETTY WRIGHT 
Live 
Alston 4408 (1K) 738 7.98 7.98 

43 43 18 WINGS 
London Town 
Capitol SW 11777 7.98 7.98 7.98 

* 95 3 UFO 
Obsession 
Chrysalis CHR 1182 7.98 7.911 7.98 

8 7 9 ANDY GIBS 
Shadow Dancing 
eso RS-13034 

Ais, 

7.98 7.98 7.98 44 37 16 O'JAYS 

Philadelphia International JZ 35355 (CBS) 7.98 7.98 

7.98 

7.% 

7.98 

79 79 17 REO SPEEDWAGON 

Can't 
Can Piano, But You 

Epic JE 35082 7.98 7.911 738 

9 9 38 SOUNDTRACK 
Saturday Night Fever 
eso RS-2-400I 12.98 12.98 12.98 

45 

46 

47 

45 38 ERIC CLIFTON 
Slówhand 
RSO R51-3030 7.98 

10 11 10 JOE WALSH 
But Seriously, Folks 
Asylum 6E-141 7.98 7.98 

798 

7.98 

798 

' 90 45 STEVE MARTIN 
Let's Get Small 
Warner Bros. 858 3090 7.98 7.% 7.% 

50 

44 

11 GEORGE DUKE 
Don't Let Go 
Epic JE 35356 7.98 7.98 7.98 

11 12 6 BOB DYLAN 
Street Legal 
Columbia JC 35453 798 

f 91 7 THE CARS 
Elektra 6E-135 718 7.98 7.98 

15 SOUNDTRACK 
FM 
MCA 2-12000 13.98 13.96 14.98 

82 

83 

84 14 DRAMATICS 
Do What You Wanna' Do 
ABC M -1072 738 7.98 7.98 

12 13 7 TEDDY PENDERGRASS 
Life Is A Song Worth Singing 
Philadelphia International 12 35095 (CBS) 

A. 

7.98 7.98 

7.% 

7% 

7.98 

_ - 48 47 11 BONNIE TYLER 
It's A Heartache 
RCAAFLI 2821 7.98 

7.98 

7.% 7.% 

85 9 JOHN KLEMMER 
Arabesque ue 

7% 7% 7% 
13 14 9 PABLO CRUISE 

Worlds Away 
MM SP 4697 7.98 

7.98 

49 46 13 LINDA CLIFFORD 
If My Friends 
Could See Me Now 
Curtom CUK 5021 7.98 7.98 

84 88 4 THIN UIZY 
Live And Dangerous 
Warner Bros. 295 3213 938 9.98 9.98 

14 15 7 MOODY BLUES 
Octave 
London PS 708 7.98 7.93 85 75 46 VILLAGE PEOPLE 

Casablanca NBLP 7064 7.M 7.98 7.% 15 16 8 QUINCY JONES 
Sounds And Stuff Like That 
MM SP 4685 7.98 7.98 7.98 

BROTHERS JOHNSON 
Blam 
MM SP 4714 7.98 7.98 7.98 

86 86 23 PEABO BRYSON 
Reaching For The Sky 
Capitol ST 11729 6.% 7.95 7.95 16 17 45 BILLY JOEL 

The Stranger 
Columbia JC 34987 

411.. 

7.98 7.98 7.98 

W 65 4 PETER GABRIEL 
Peter Gabriel 
Atlantic SD 19181 7.98 7.98 7.98 

87 49 33 JACKSON BROWNE 
Running On Empty 
Asylum 6113 7.98 7.97 7.97 17 - 8 15 GERRY RAFFERTY 

City To City 
United Artists UALA 840 7.98 7.98 7.98 

- 
52 56 5 CRYSTAL GAYLE 

When I Dream 
United ktists UANA 858 7.98 7.98 7.98 , 99 4 VARIOUS ARTISTS 

California Jam 2 
Columbia PC2 35389 13.98 13.98 13.98 lti 20 9 A TASTE OF HONEY 

Capitol ST 11754 6.98 7.98 7.98 
53 53 18 GENESIS 

And Then There Were Three 
Atlantic SD 19173 7.93 7.93 7.98 

89 89 36 NATAUE COLE 
Thankful 
Capitol SW 11708 7.98 7 -98 7.98 

* 21 42 MEAT LOAF 
Bat Out Of Hell 
Epic /Cleveland International PE 34974 z% 7.98 798 

54 54 13 FOGHAT 
Stone Blue 
Bearsville BRK 6977 (Warner Bros.) 7.98 7.98 7.98 

111 5 MICHAEL JOHNSON 
The Michael Johnson Album 
EMI America SW 17002 N/A N/A N/A 

22 25 BARRY MANILOW 
Even Now 
Arista AB 4164 7.98 7.95 7.95 55 60 9 LITTLE RIVER BAND 

Sleeper Catcher 
Capitol 5W 11783 7.% 7.98 7.98 * 104 7 BOBBI HUMPHREY 

Freestyle 
Epic JE 35338 7.911 7.98 7.98 

21 10 14 SOUNDTRACK 
Thank God 
SOUNDTRACK 

Friday y 
Casablanca NBLP 7099 14.98 14.48 1438 56 58 20 ATLANTA RHYTHM SECTION 

Champagne Jam 
Polydor PD 16134 7.% 1.% 7.98 

92 92 38 ROD STEWART 

Wan er Bros BSK 

Fancy 
y 

Free 
7.98 7.98 7.98 

22 19 42 CHUCK MANGIONE 
Feels So Good 
MM SP.4658 7.98 7.98 7.98 57 57 14 WILLIE NELSON 

Stardust 
Columbia JC 35305 7.98 7.98 7.98 

* 103 35 CHIC 
Atlantic SD 19153 738 7.98 7.98 

23 24 10 TOM PETTY & THE 
HEARTBREAKERS 
You're Gonna' Get It 
Shelter /ABC DA 52029 7.98 7.98 

_7.9.8 

7.98 

7.98 

7.98 
69 10 TOBY BEAU 

RCA AFL1-2771 7.98 7.98 7.98 

94 100 12 WHISPERS 
Headlights 
RCA 8x1 2774 7.% 7.% 7.% 33 8 RICK JAMES 

Come Get It 
Cady G798I (Motown) 7.98 7.98 

7.98 

7.93 

59 61 11 THE KINKS 
Misfits 
Arista AB 4167 7.% 

7.98 

7.% 

7.% 

7.98 

7.% 

* CHRIS REA 
What Ever Happened P 
To Benny Santini 
United ktists UALA 879 7.98 7.98 7.98 

* 31 3 JOHNNY MATHIS 8 DENIECE 
WILLIAMS 
That's What Friends Are For 
Columbia JC 35435 7.98 

60 48 17 HEATWAYE 
Central Heating 
Epic JE 35260 

96 98 38 DONNA SUMMER 
Once Upon A Time 
Casablanca NBLP 70782 11.98 11.% 11.% 9 

Togetherness 
AMA SP 4705 7.98 

61 66 23 VAN HALEN 
Warner Bros. BSK 3075 7.98 7.98 7.98 97 51 17 ISLEY BROTHERS 

Showdown 
T Neck 1Z 34930 (Epic) 7.98 7.98 7.911 

62 62 27 JOURNEY 
Infinity 
Columbia JC 34912 7.98 7.98 7.98 

7.98 

- 

7.% 

7.98 

7.98 

7.98 

-- 

* 29 7 ALAN PARSON'S PROJECT 
Pyramid 
Arista AB 4180 7.98 7.93 7.98 

98 52 27 GEORGE BENSON 
Weekend In L.A. 

Bros Warner B. 2WB 3139 12.98 % 12. 12.98 
63 17 HEART 

Magazine 
Mushroom MRS 5008 7.98 7.98 - 

7.98 

7.98 

7.% 

30 12 EVELYN "CHAMPAGNE" KING 
Smooth Talk 
RCA APLI2466 G% 7.48 7.98 

99 55 19 PATTI SMITH 
Easter 
Arista AS 4171 7.93 7.95 7.95 Po Of Know Return 

Kirshner 12 34929 (Epic) 7.48 

7.98 

7.% 

29 18 9 BARBRA STREISAND 
Songbird 
Columbia IC 35375 7.93 7.98 7.93 

, DOLLY PARTON 
Heartbreaker 
RG1AFLl -2797 7.98 7.98 7.% * 93 4 MILLIE JACKSON 

Get It Outcha' System 
Spring SP 16719 (Polydor) 

34 21 VILLAGE PEOPLE 
Macho Man 
Casablanca NBLP 7096 7.% 7.93 7.98 

101 101 16 BAND 
The Last Waltz 
Warner Bros 3WS 3146 U.% 14.98 14.98 31 23 26 ABBA 

AtlanticlSD 19164 7,% 7.98 7.99 

66 68 6 HERBIE HANCOCK 
Sunlight 
Columbia IC 31907 102 59 77 FLEETWOOD MAC 

Rumours 
Warner Bros. BSK 3010 7.38 7.98 7.% 32 25 17 CARLY SIMON 

Boys In The Trees 
Elektra 6E-128 7.98 7.98 7.98 

67 72 15 TODD RUNDGREN 
Hermit Of Mink Hollow 
Bearsvide BSK 6981 (Warner Bros.) 738 7.93 103 67 20 JOHNNY MATHIS 

You Light y Life 
Columbia 

u 
C 35 59 7.98 

7.98 

7.38 1.93 33 26 22 JEFFERSON 
Jefferson 

STARSHIP 
Starship Earth 

Grunt 8X11 2515 (RCA) 7.98 7.98 7.98 

68 71 33 EDDIE MONEY 
Columbia PC 34909 7.98 7.98 7.98 * Ste. 

BEAMS 
Lonely 

Hearts Club Band 
Capitol SMAS 2653 7.98 7.98 

69 70 10 CHEAP TRICK 
Heaven Tonight 
Epic JE 35312 7.98 7.98 7.98 

1 i 36 7 DAVID GILMORE 
Columbia IC 35388 7.98 7.9.1 7.98 

35 27 44 
AI'a 
ABC 

STEELY DAN 

AB 1006 7.98 7.95 7.95 

W 80 4 FOXY 
Get Off 
Dash 30005 (TK) 7.98 7.98 7.98 

* 115 3 GATO BARBIERI 
Tropico 
AUM 4710 7.98 7.98 7.98 

STAR PERFORMERS: Stars are awarded on the Top LP's & Tape chart based on the following upward movement. 1 -10 Strong increase in sales / 1 -20 Upward movement of 4 positions / 21 -30 Upward movement of 
B positions / 31-40 Upward movement of 8 positions / 41 -100 Upward movement of 10 positions. Previous week's starred positions are maintained without a star if the product is in a holding period. This wi I, in some 
cases, block out products which would normally move up with a star. In such cases, products will be awarded a star without the required upward movement noted above. Recording Industry Assn. Of America seal for 
sales of 500,000 units. (Seal indicated by bullet.) Recording Industry Assn. Of America seal for sales of 1,000,000 units. (Seal indicated by triangle.)Recording Industry Assn. Of America seal audit available and optional 
to all manufacturers. 

www.americanradiohistory.com

www.americanradiohistory.com


;, 6,/,,,;;.;;¢ s;a'ï,,; 
iG.'síí67;3<Yi.'i .(:4:y?::. 

dll r 
A A A w A A , w A A / r 

.:IIIIIIIIIIN' 1111i 
/1/1111Et 

tito lotir 

M w A 
swAllb: 

BBtt°4° áBYi°aóóaóáé°° mmáo'é88áBaásaci° 
,. 

1:74:4" I a© 
' °W/N/IIIIIIIfNo10411111BNllllllllllllllllll'lllllll/llllllllllll lll/G//IIA6ml'[, i%//'/////r/ii 

(11-j G 
.un°nnWIIIIl011p10110h11111111111lI iplllllpll/'4pll,lp/pll Will, IIIIZI114' 

/ //i%/ N//b//%////"l/'II,.;. 

St udio One 
JBL 4350's, 
NEVE custom 32 x 24 console, 
Studer A80 24 track . 

11111111 

%////O// - 

Your 
rooms 

are 
ready! 

Studio Two: 
JBL 4350's, 
NEVE 28 < 24 console, 
Studer AEO 24 track. 

Studio Three: 
JBL 4311's, 

NEVE 12 x 4 console, 
Studer A80 8 track. 

48 Yorkville Avenue 
Toronto Canada M4W 1L4 

(416) 920 -2211 
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146 2 GRACE JONES 
Fame 
Island ILPS 9525 (Warner Bros.) 738 7.% 7.% 

l 
1Mí 

180 3 PRISM 
See Forever Eyes 
Arica SW 50034 7.98 

5.98 

7.98 

6.9$ 

7.9e 

Us 

1 
lEl( 

138 

150 

138 

15 JAMES BROWN 
Jam 1980's 
Polydor PCI6140 7.98 7.98 7.98 

* 187 2 ELVIS PRESLEY 
Elvis Sings For Children And 
Grownups Too 
RCA CPL1.2901 

106 77 14 MARSHALL TUCKER BAND 
Together-Forever 
Capricorn CPN0205 7.98 7.98 

7.98 

718 

7.98 

7.98 

7.98 

7.% 

7.98 

7.% 

7.9.8 

7.95_ 

12.98 

7.98 

7.98 

7.98 

7.98 

13.98 

198 

9.% 

798 

7.90 

7.98 

7_.95_ 

12.98 

7.98 

-- 

_1.238 

7.96 
4 CAPTAIN & TENNILLE 

Dream 
OEM SP 4707 7.% 738 738 

* 
108 

119 4 HIGH INERGY 
Steppin' Out 
Gordy G-67982 (Motown) 7.95 738 

7.98 

7.98 

7.98 

7.% 

7.98 

7.96 

7.% 

7.98 

_7_.9_5 

12.98 

_7_.% 

7. 98 

_7.95 

7.98 

11.% 

_7'98 

9.% 

738 

7.98 

_7.% 

7.95 

7% 

- 

- 

DAVID GATES 
Goodbye Girl 
Mitre 6E -148 1.98 7.98 7.98 

198 

139 

140 

_ 
141 

142 

140 

_ 
148 

7 EARL KLBGH 
Magic In Your Eyes 
United Artists UALA 77 7.98 

7.% 

1.% 

7.98 

7.% 

1,98 

7.911 
109 6 JANE OUVOR 

Stay The Night 
Columbia 1C 35437 7.98 

7.98 

7.98 

7.% 

7.98 

7.98 

7.% 

7.98 

7.98 

_12.98 

7.98 

7.98 

7.98 

7.% 

13.98 

7.98 

9.98 

798 

7_.98 

7.% 

7.98 

11.98 

799 

1.98 

7.98 

7.98 

172 

173 

127 

120 

18 SOUNDTRACK 
The Rocky Horror Picture Show 
00E 055 21653 (1E61) 8.98 8.18 NA 9 

_ _ 
16 

DAVID BROMBERG 
Bandit In A Bathing Suit 
Fantasy F 9555 

- - 

7.98 

7.98 

7.98 

8_.% 

12. %- 

7.98 

7.98 

7.98 

1% 

7.98 

7.98 

7.98 

7.% 

7.9* 

-- 

109 110 7 GRAHAM CENTRAL STATION 
My Radio Sure Sounds 
Good To Me 
Warner Bros. BSK 3175 

26 TUXEDO JUNCTION 
Butterfly FLY 007 7.91 7.95 7.98 

7.95 

7.98 

STANLEY CLARKE 
Modern Man 
Nemperm 12 35303 

174 

1 
YtT 

123 42 DOLLY PARTON 
RCA APLi 2544 Again 

A. 
795 

7.95 

7.96 

110 108 28 KENNY ROGERS 
Ten Years Of Gold 
United Artists UALA 835 UlJ 

&lf 

&i( 
_ 

145 

147 

148 

149 

150 

151 

1 
7%( 

- - 

153 

- 

155 

156 

- -- 
157 

159 

Vif 

161 

_ _ 

162 

YY 

164 

151 

152 

- 
113 

159 

153 

155 

154 

125 

157 

165 

- - 
160 

- 

116 

156 

158 

117 

5 

5 

28 

2 

6 

5 

13 

12 

18 

-_ 

4 

- - 
6 

- 

73 

8 

6 

44 

SWEET THUNDER 
Fantasy F 9547 7.98 7.98 

8.% 

12.98 

7.98 

7.% 

DEBBY BOONE 
Midstream 
Warner /Curb BSK 3130 7.98 111 112 8 

55 

7 

16 

59 

RONNIE MILSAP 
Only One Love In My Lite 
RCA AFL12780_ 

STYX 

The Grand Illusion 
A &M_SP4637 - 
JERRY JEFF WALKER 
Contrary To Ordinary 
MCA 3041 

JETHRO TULL 
Heavy Horses 
Chrysalis CHR 1175_ 

ANDY GIBB 
Flowing Rivers 
RSO RS 3019 (Polydor) 

VARIOUS ARTISTS 
Disco Party 
_Marlin 220_7 8 (T.N.) 

JIMI HENDRIX 
The Essential Jimi Hendrix 
Reprise 2RS 2245 (Warner Bros_) 

WAYLON JENNINGS & WILLIE 
NELSON 
Waylon & Willie 
RCA AFL l21ì86 

SYLVESTER 
Step II 
Fantasy Fantasy F9556 

SNAIL 
Cream 1009 

TOM ROBINSON BAND 

Harvest 
In 

11778D(Capit 
Darkness 

S 

B.B. KING 
Midnight Believer 
ABC M 1061 

SATURDAY NIGHT BAND 
Come On Dance, Dance 
Prelude PRL 12155 

SMOKEY ROBINSON 
Love Breeze 
Tamia T7-359R1 

LARRY GATUN 
Brother 

Monument M6 7626 (Phonogram) 
- - - - - - - - - -- 
JOHN PRINE 
Bruised Orange 
Asylum 6E 139 

- - 
THE TALKING HEADS 
More Songs About 
Buildings And Food 
Sire See 6058 (Warner Bros_) 

FOREIGNER 
Atlantic SD 19109 

8.98 

12.98 

7.98 

7.% 

1% 

7_.98 

176 

177 

179 

162 

33 GROVER WASHINGTON JR. 
Live At The Bijou 
Nudu NUX 3637 M2 (Motown) 112 

113 

102 

118 

21 OUTLAWS 
Bring It Back Alive 
kista AL 8300 9.98 9.98 9.9e l 

1 

AMBROSIA 
Life Beyond L.A. y 
Warner Bros. BSK 3135 7.98 7.98 

7.98 

7.98 

9.98 

7.98 

7.98 z_ 

7.98 

7.% 

114 

115 

106 

83 

179 122 14 LOVE & KISSES 
How Much, How Much I Love 

Casablanca NBLP 7091 7.98 

7.98 

8.% 

7.98 

180 

181 

182 

, 
184 

185 

184 

181 

- 
182 

188 

185 

219 PINK FLOYD 

Hanes SSMASO1i 63 (Capidj 7.98 

117 

118 

- - 
119 

123 

144 

94 

96 

97 

- 
130 

4 

13 

20 

_Island 

26 

6 

LEENNY WILLIAMS 

_ABC AA 

Of Love 

_ - 
KISS 
Double Platinum 
Casablanca NBLP 71002_ 

ROBERT PALMER 
Double Fun 

ILPS_9476 

SWEET 
Level Headed 
Capitol SIDO 11744 

4 

- 
3 

VARIOUS ARTISTS 
White Mansions 
MN SP 6004 9.98 9.98 

TARNEY SPENCER BAND 
Threes A Crowd 
ABM 46692 7.% 7.91 7.% 

_7.%_ 

7.98 

7.% 
- - 

7.98 
- - -- 

7.98 

7.98 

- - 

- - -- 

7.98 

7.98 

7.% 
- 

7.% - - 

7.98 

7.98 

FATBACK BAND 
Fired Up And Kio 
SRing SP1 6118 (Polydor) 7.91 7.98 7.18 

65 STEVE MILLER BAND 
Book Of Dreams 
Capitol SO 11630 7.98 7.98 7.98 MICHAEL STANLEY BAND 

Cabin Fever 
kista AB 4182 

16 DEODATO 
Love Island 
Warner Bros. BSK 3132 7.99 7.18 7.911 % 175 

105 

2 

16 

23 

BUDDY HOLLY 
Buddy Holly Lives 
MCA 3040 

SOUNDTRACK 
War Of The Worlds 
Columbia 

The Worlds 

u - -- 
AL DIMEOLA 
Casino 
Columbia JC 35277 

UTTLE FEAT 
Waiting For Columbus 
Warner Bros_2BS 3140 - 
UK 
Polydor 1416146 

BOB WELCH 
French Kiss 
Capitol SW 11663 __ 
PATRICK JUVET 
Got A FeelinSend 
Casablanca NBLP 7101 

JIMMY "BO" HORNE 
Dance Across The Floor 
Sunshine Sound 7801 (TA.) 

l 
R . 

SOUNDTRACK 
Eyes Of Laura Mars 
Columbia 1S 35487 7.91 7.18 7.98 

- -- 
7.98 

7.98 

7.% 

187 

188 

121 

178 

19 

-_ 
11 

USA -EUROPEAN CONNECTION 
Come Into My Heart 
Marlin 2212 (TK) L% 198 L% 

ALVIN LEE 
Rocket Fuel 
RN RS 13033 7.% 7.% 7.% AC /DC 

Power Age 
Atlantic SD 19180 - -- 
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Rodio-TV Programming 

PBS Will Beam Mehta & Serkin 
NEW YORK -Public Broadcasting Service will televise a benefit concert of 

the New York Philharmonic conducted by Zubin Mehta Sept. 20 as a segment 
of its "Live From Lincoln Center" series. 

The event will mark the tv debut of pianist Rudolf Serkin, who will perform 
Beethoven's Fifth Piano Concerto. 

In many areas, PBS officials report, the concert will also be simulcast in 
stereo. Mehta, moving from his post with the Los Angeles Philharmonic, will 
be conducting the New York orchestra just six days after taking over as its per- 
manent maestro. 

BROADWAY'S BEST -Top stars who will shine at Billboard's 11th annual International Radio Pro- 
gramming Forum include the cast of "Ain't Misbehavin'," upper left; "Grease," upper right; "The 
Magic Show," lower left; "I Love My Wife," lower right; and "Annie," at left below. Reid Shelton 
and Shelley Bruce, who are shown in the "Annie" picture are among the stars who will appear at a 

special luncheon presenta. ion entitled "The Best Of Broadway." 

KWIZ Eyes Variety Programming 
Approaches `Old Style' Of Shows With Musical Mix 

LOS ANGELES -KWIZ -AM 
and FM in. nearby Orange County 
are experimenting with broadening 
their demographic base by appeal- 
ing to diverse musical tastes. 

"We're looking at the old style of 
programming," explains owner and 
general manager Bill Weaver, who 
also programs the outlets. "We're 
taking specific shows and letting 
them play certain kinds of music." 

Most recently, Weaver and music 
director Diana Kerchin developed 
"Disco Saturday Night," a five -hour 
program airing 7 p.m. to midnight 
and featuring charted disco hits by 
the Bee Gees, Donna Summer, 
Yvonne Elliman, Tuxedo Junction, 
Heatwave, Chic and others. DJ Rick 
West hosts. It's quite a departure 
from the station's usual MOR ap- 
proach. 

"It's an obvious attempt to lock 
into this disco phenomenon," says 
Weaver, who also programs and 
owns KLOK -AM in San Jose, Calif. 
"To my knowledge, it's the first disco 
programming in our area." 

Weaver also is considering adding 
a country program to the AM side, 
plus other 'specialty' shows, perhaps 
only of 15 minutes' duration. "It's 
the idea of 'framing' something 
unique," he explains. 

KWIZ now even frames its oldies 
with 20 seconds of production pre - 
cursing the DJ intro, followed by 
one hit of the '50s or '60s. "We call it 
'Nostalgia Time,' " he adds, pointing 
out the 'show' lasts only about four 
minutes. 

Similarly, Weaver has reactivated 
the concept of listeners voting on 
new singles. Called "Rate A 
Record," KWIZ frames each new re- 

By RAY HERBECK JR. 
lease with as much background in- 
formation as possible. "If there's 
strong reaction," says Weaver, "we'll 
play it several days." 

On the FM band, Weaver is at- 
tempting another unusual approach 
to programming. He calls it "con- 
temporary beautiful music" and ad- 
mits he's having difficulty in finding 
enough cuts. 

"We're trying to appeal to all ages 
from 18 on up," he says, "but with- 
out relying on the instrumental re- 
makes so often associated with beau- 
tiful music." For instance. KWIZ - 
FM would not play "Take It Easy" 
by the Eagles, whereas "soft rock" 
KNX -FM in Los Angeles would 
program the cut regularly. 

"We'd be more likely to air some- 
thing softer by Barry Manilow or 
Neil Diamond," explains Weaver. 
"We use a lot of album cuts, con- 
sequently, but it's hard to find the 
right kind to fit this idea." 

He says there's a great deal of dis- 
agreement over what constitutes a 
"soft rock" sound, as indicated by 
the difference between his own out- 
let and KNX -FM. "We're trying to 
sound contemporary," he says, "but 
also make it more like a 'good music' 
station." 

Elvis On N.Y. TV 
NEW YORK - Metromedia's 

WNEW -TV New York will mark the 
first anniversary of Elvis Presley's 
death with a Presley film festival 
Aug. 14 to 20. 

Showings at 11:30 p.m. will in- 
clude "Girls, Girls, Girls," "King 
Creole," "Blue Hawaii," "Rousta- 
bout," "Tickle Me," "Flaming Star," 
and "G.I. Blues." 

Weaver believes in developing 
new ways of doing old -style radio - 
locking into different elements to 
construct a format, and avoiding a 
"one sound" approach. "I think that 
people can accept and enjoy differ- 
ent types of music on one station," 
he says. He points to KWIZ -AM and 
FM ranking number one in Orange 
County for ages 25 -49 among outlets 
there. 

However, he does face a difficult 
promotion task in trying to appeal to 
such a wide variety of listening au- 
diences. He's considering solving the 
problem with a catch phrase: 
"KWIZ Gives You Everything." 

Rural Radio 
In France 
Goes Disco 

PARIS -With the sole official ra- 
dio network in France, France Inter, 
showing little interest in the hugely - 
commercial disco music as program- 
ming material, radio stations on the 
French frontiers are playing up the 
music style to the obvious benefit of 
the record companies. 

Radio Andorra has started a 
peak -hour 60- minute show featur- 
ing disco music and including a 
disco chart. Europe No. I has intro- 
duced a program "Hit Parade Des 
Clubs" which runs through the 
week, devoted entirely to disco- 
theques and relevant charts. 

Radio Sud has initiated "Show 
Business" which runs a total 2'á- 
hours daily and is built round latest 
disco hits. 
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Late General News 
CBS Confab Winds Down 

Continued from page 10 

strength since "at any given moment 
an artist of the most diverse back- 
ground can add his success to ours." 

Ellis said that if there is any trend 
in pop music today it is toward sim- 
plification, and he said in the next 
year the company will be seeking to 
find the rock'n'roll stars of tomor- 
row. 

He quoted Craigo, who had ear- 
lier declared "the future of Colum- 
bia Records is in rock'n'roll." At the 
same time, Ellis said, the company 
would not neglect black music, jazz 
or pop. 

"If we have a weakness in any 
area it is in the field of disco and pre- 
teen rock. This is no surprise to us, 
since we've set high standards for all 
artists joining the Columbia label. 
None of us has a great interest in 
signing a record to our label, but if 
the right disco or pre -teen artist 
comes along, we will sign him," said 
Ellis. 

Frank Mooney, in his speech, said 
the next major innovation "and it is 
on the horizon now is bar coding. 
This will have a positive improve- 
ment on our industry, as important 

an effect as it already has had on 
food and other packaged goods." 

In a speech earlier in the week, 
Don Dempsey reminded the CBS 
staffers that music "is fusing itself to- 
gether ... in every imaginable way 
... and you must not work from pre- 
conditioned musical formulas that 
do not permit new creative opportu- 
nities to enter." 

Tony Martell, vice president and 
general manager, CBS Associated 
Labels, in his speech pointed out 
that this year his labels are having 
"tremendous" success with singles, 
with singles dollars 60% up this year 
over last. 

Larry Harris, vice president and 
general manager, Portrait Records, 
said that Portrait, after two years, is 
well on its way to meeting the goal 
he set at last year's convention to be- 
come "one of the six most successful 
record companies in the U.S. by 
1979." He said Portrait would con- 
tinue signing superstars. And, he 
said, "Any company that does not 
sign new artists is a bank, not a 
record company. And Portrait is a 
record company, not a bank." 

Mogul) & ELO In 2 Suits 
Continued from page 87 

- CBS Records, filed in the action, 
states that he did perform a claimed 
standard industry sampling proce- 
dure of the albums turned over to 

cc CBS by the defendants. His eval- 
uation of the 1.14 million records, 

mheld that 77% of the total were unac- 
ceptable. Of that total, 625,000 were 
"Out Of The Blue" albums, where tO 
he found 41% defective. 

Nimiroski reported that he visited 
°' the UA warehouse in St. Louis with 
c' Avi Rajhansa, CBS Terre Haute 

plant manager, where he observed 
to conditions that explained the qual- 

C7 
ity deficiency. 

He said he saw almost all the al- 
bums stacked horizontally, where in 
CBS' experience record cartons are 
stacked so that records are vertical in 
the carton. Pallets had been placed 
one on top of the other and many 
cartons were broken and crushed, so 
that the weight of upper -tier pallets 
rested directly on cartons below, 
causing the warpage, he said. 

In a deposition from Arden, the 
ELO personal manager, he states 
that he and his employes called do- 
mestic UA distributors to query 
them as to returns made after March 
31, 1978, of the "Out Of The Blue" 
album to UA. 

He found a reported total of 
167,238 albums including the fol- 
lowing individual returns: Alta, 
Phoenix, 15,700; Pickwick, Dallas, 
18,000: Miami, 4,000; Western Mer- 

Chrysalis Ships 
Tri -Fold Units 

LOS ANGELES -Chrysalis is 
making available to its distributors 
and dealers tri -fold display units for 
merchandising purposes, according 
to national sales manager Stan Lay- 
ton. 

Measuring 41 inches by 71 inches 
the display unit has the advantage, 
indicates Layton, of allowing a dis- 
play to be pre -assembled, folded 
away and easily transported from 
one locale to another. 

The finished display board has 
room for a poster, album jackets, 
pictures and streamers containing 
information about tour dates. 

Layton adds that the tri-folds are 
applicable for both retail in -store 
and window display but can also be 
utilized at the one -stop level. 

chandisers, Denver, 19,820; and Za- 
moiski, Baltimore, 110,000. 

In a deposition Walter Dean, CBS 
executive vice president, states that 
Dave Neckar, production chief for 
UA, telexed him July 5, 1978, that 
the UA ELO inventory was 690,000 
albums. Dean said he advised Mo- 
gull in discussions that the albums 
Mogull was offering to sell belonged 
to CBS as part of the inventory sold 
by UA to Jet. Mogull disagreed. He 
said the albums were returns from 
distributors after March 31, 1978. 
Dean also stated that Mogull indi- 
cated clearly that dumping the al- 
bums was the only alternative to a 
buyout by CBS. 

Lanny Lee, president of Mer- 
chants Music Consultants, a New 
York cutouts firm, in a deposition, 
argued the value to an artist in sur- 
plus album sales. He said the lower 
priced deletion often introduced a 
buyer with less spending money to 
an act he ordinarily could not buy as 
firstline merchandise. 

He said the "Out Of The Blue" al- 
bum was out for some time at full 
price and that the artist would ben- 
efit from its sales now as a cutout. He 
pointed up the no return advantage 
of a cutout to the act. 

Neckar, in a deposition, claims 
that it is his experience as a produc- 
tion executive that the sampling 
procedure used by CBS is not an in- 
dustry standard, but rather used by 
the military in purchasing. 

He says the 2.5% sample factor 
used by Miniroski is far below the 
acceptable sample percentage used 
in the industry to test defectives. 

His experience says a 10% defec- 
tive sample is significant and calls 
for sampling every carton from the 
shipment in question. Neckar says 
he did not receive one quality com- 
plaint from a distributor on the ELO 
album in question. UA's horizontal 
stacking of cartons is acceptable in 
the industry, Neckar contended. He 
claims returns were in the St. Louis 
warehouse only a short time and rec- 
ords could not get bowed in that pe- 
riod of time. 

George Boyle, financial vice pres- 
ident of UA, declared to the court 
that if UA dumped the ELO albums, 
they would not be sold through nor- 
mal retail channels, as the CBS 
copies would, but rather through 
thrift bins in Kmarts and Thrifty 
drug stores. He said thrift bin buyers 
never buy at full price. 

InsideTrock 
There's industry speculation about the new prefix on 

the upcoming Boston album. Will it be the first one that 
CBS ups to $8.98 before Christmas? ... Jon Landau, 
Bruce Springsteen's producer is now also his manager. 
... Columbia artists Toto hired a sky -writer to bid fare- 
well to departing CBS Records conventioners in Los An- 
geles. Next year's parley will be in San Francisco in July. 

CBS is mulling a 11/2-cent increase per disk for custom 
LP pressing. ... Ed Portnoy, founder and president of 
Record Shack in New York, is rumored ready to start a 
West Coast operation in either Compton or Gardena, 
Calif.... Barrie Bergman, president of the Record Bar - 
chain, named director of the Durham branch of the First 
Union National Bank. His father, Harry, chairman of 
the chain, was recently appointed a board member of a 
rival bank in the city. 

Automatic Records is mounting its first sales program. 
The "Pop Rocks" promotion offers free goods with an 
increased return allowance both for the LP, and the 
"Down On The Boulevard" EP. The program is run with 
Jem Records.... California Music one -stop is low ball - 
ing$7.98 LPs at $4.50 via print ads in New West maga- 
zine. 

Doubleday is publishing "The Boy Who Dared To 
Rock: The Definitive Elvis" by Paul Lichter. The 300 - 
page $7.95 paperback was set for release last summer but 
was rescheduled following the singer's death. Lichter 
claims to be the world's largest dealer of Presley memo- 
rabilia by mail- order.... 10cc is moving from Mercury 
to Polydor. 

For those who like to sing in the shower, but can't re- 
member the words, Singin' Sam Shower Songs has the 
answer. The company debuted at the recent Chicago 
Giftware Show a series of plastic cards which can be at- 
tached to bathroom tiles and which contain the song lyr- 
ics. So far the series is limited to 32 public domain songs, 
but the company promises to add a repertoire of rock, 
soul, big band, swing and country tunes to the list. Pub- 
lishers take note. 

Chicago's Delmark Records is increasing its list to 
$7.98 with its August release.... Joe McClurg's Jazz 
College, an all -night jazz program, was yanked off Chi- 
cago's WCFL in favor of the Larry King syndicated talk 
feature. ... MCA is releasing the LP soundtrack of "A 
Woman Called Moses" NBC -TV special a month prior 
to the program's fall airing. Van McCoy and Coleridge 
Tyrone Perkinson wrote the score. Two singles are also 
planned. 

Look for an Al Green live -in -Japan release on Cream 
Records in the fall.... Teddy Pendergrass will follow his 
scheduled concerts at the Shubert Theatre in Phila- 
delphia on Friday (I1) and at Avery Fisher Hall in New 
York on Sept. 2 with two special midnight performances. 
Only women will be allowed in. It promises to be the ulti- 
mate male ego trip. ... EMI America had a signing -at- 
sea when it inked the J. Geils Band recently. The com- 
pany commissioned the M.V. Provincetown to circle 
Boston Harbor with 600 guests aboard while the ceremo- 
nies took place. 

The new ASCAP Index of Performed Compositions, 
which lists some 240,000 ASCAP licensed works, can be 
purchased from the ASCAP Dept. of Public Relations at 
One Lincoln Plaza in New York. Price is $25. ... Yes 
manager Brian Laine is talking a logo deal with Epic for 
his new group Aviary. ... Flora Purim's deportation 
hearing has been cancelled while the government con- 
siders an application for "non- priority" classification 
based on humanitarian grounds. The U.S. wanted to de- 
port the Brazilian singer because of a drug conviction 
several years ago for which she served 18 months in jail. 
Deportation would have meant separation from her hus- 
band, jazz percussionist Airto Moreira and her two chil- 
dren. 

Spirit & Associates, a new company headed by Don 
Sumner, has acquired a part interest in three music pub- 
lishing affiliates operated by QCA Records Inc., with 
headquarters in Cincinnati. The three are Kolormark 
Music (BMI), Redmark Music (SESAC) and Bluemark 
Music ( ASCAP). ... Expect a new LP from Frank Si- 
natra in the near future. His last, "The Main Event," on 
Reprise, was released several years ago.... Alan Sieroty, 
a California state legislator, has been appointed chair- 
man of the Arts Task Force of the National Conference 
of State Legislators. Sieroty was behind the state's first 
jazz award that went to Benny Goodman. 

Saxman Dave Pell and his "Pres Conference" group 
plays Donte's in North Hollywood, Calif., Monday (7) 
with a program of all Lester Young tunes. Pell and his 
new group will also cut an LP of Prez's works for Gene 
Norman's GNP -Crescendo label. Members of the band 
include Bob Cooper on tenor; Bill Hood on baritone sax; 
Gordon Brisker on tenor; Arnold Ross on piano; Bob 
Daugherty on guitar and Will Bradley Jr. on drums. Bill 
Holman wrote the charts. Harry "Sweets" Edison is due 
to join the group for the recording the next night. 

Barry Manilow's summer tour pulled a reported gross 
of $3.5 million, not including his current (3 -16) Las 
Vegas stint at the Riviera Hotel. The singer /songwriter's 
fans recently presented him with a 102 -foot, 44,900 -word 
"fan letter." ... Lorna Luft, Liza Minnelli's half -sister, 
has recorded a single for Private Stock and ICM is book- 
ing her on a tour soon.... Are the Runaways, the all -girl 
group, planning a switch in labels? ... Cab Calloway's 
update of his old classic "Minnie The Moocher" will be 
released in both a long and short version for DJs. It's on 
the RCA -distributed Hologram label ... Manhattan 
Transfer's recent trek to Dubai on the Persian Gulf for 
the country's first attempt at producing a television spe- 
cial was acclaimed a success, although the group cut one 
of its numbers on location in 138- degree weather. The 
Arabs weren't very cost conscious. One set alone carried 
a $100,000 price tag. 

Bill Graham and Epic Records will help launch a 90- 
minute feature film documenting the career of up -and- 
comer Eddie Money, which has been in the works for two 
years under the direction of Michael Mason, a San Fran- 
cisco film maker. 

Labels Turn TV Talents To Records 
Continued from page 75 

mercially available, copyrighted 
(and highly successful) poster. 

The label is also taking radio spots 
in some markets to augment its print 
buys. Ladd has made one or two 
brief in -person appearances, but, 
like Epic with Carter, Capitol has 
learned the security problems of tv 
superstars. 

With Kristy & Jimmy McNichol, 
RCA is taking the teens to specific 
markets for in- person promotion. 
The strategy has been devised in the 
face of what the McNichols' man- 
agement team, Amron, Halpern & 
Margo, acknowledges is a "difficult" 
radio situation. 

Larry Halpern believes this resist- 
ance is not necessarily due to the 
youngsters' tv stardom, but to sta- 
tions' feeling that they appeal only 
to teens and sub -teens. 

Promotions so far have been in 
Boston, Florida and New Orleans- 
more may follow -tying in with local 
movie house chains, putting posters 
in the lobbies and giving away tick- 
ets to major features like "Grease" 
and "Jaws II." 

There have also been link -ups 
with radio stations and retailers. In 
Florida, for instance, Jimmy Mc- 
Nichol appeared before some 5,000 
at two Orlando stores, Camelot Mu- 
sic and Bill Baer Music, in a co- 
promotion with WBJW -FM. 

For Donny Most, Venture "is ze- 
roing in on the young audience, 
without necessarily going teenybop- 
per," says Tony Camillo. 

Though the artist's album is 
tagged "Happy Days And Nights," 
the executive adds, "we're letting the 
tv connection take care of itself." 

Most, brought to the fledgling la- 
bel by its publicity director, Gloria 
Seuoya, has recorded before for 
United Artists. Camillo claims his 
vocal talents are suited to a broad 
range of repertoire, embracing rock, 
MOR and country. 

Camillo produces Most himself, 
and the other tv stars are in similarly 
seasoned hands: Ladd produced by 
Gary Klein, Carter by Vini Poncia 
and the two McNichols by Phil and 
Mitch Margo. 

Main problem for tv stars is fitting 
rehearsal and performance in with 
their demanding filming schedules. 

Most will apparently do it when 
he can, Carter has already appeared 
in Vegas (to generally favorable re- 
views), the McNichols hope to do 
live shows early in the new year, and 
Ladd's stage debut is yet to be fixed. 

All will benefit from tv exposure 
when their respective shows run this 
fall, of course, although many view- 
ers may want to maintain the dis- 
tinction between tv talent and full - 
time recording artists -that distinc- 

tion which the labels are so deli- 
cately handling this summer. 

The history of tv thespians going 
on disk is checkered in recent years. 
Penny Marshall and Cindy Williams 
of "Laverne & Shirley" failed to 
capture record buyers in 1976 when 
they bowed on Atlantic with an al- 
bum, and so far Lawrence Hilton - 
Jacobs of "Welcome Back, Kotter" 
has gamed only moderate accept- 
ance for his ABC outings. Gabe 
Kaplan, also of "Kotter," went on 
record for Elektra, but didn't hap- 
pen either. 

Yet David Soul of "Starsky & 
Hutch" has enjoyed substantial hits 
on Private Stock, and John Tra- 
volta- another regular of "Welcome 
Back, Kotter " -scored a couple of 
big -selling singles for Midsong be- 
fore he exploded on the large screen 
via "Saturday Night Fever." 

Soul, in fact, is set to record again 
soon with producer Jim Mason of 
Firefall fame, and move towards a 
slightly heavier rock sound than his 
previous efforts. His label, Private 
Stock, has also signed up Barry Wil- 
liams from. the syndicated series, 
"The Brady Bunch," with a release 
due soon. 

Another tv contender is Lisa Hart- 
man of "Tabitha," who will be 
recording for Kirshner with pro- 
ducer Michael Lloyd in the coming 
months. 
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JOE COCKER IS A "LUXURY YOU CAN AFFORD." 

_a1 HIS FIRST ALBUM ON ASYLUM RECORDS AND TAPES. 
Produced by Allen Toussaint 
Direction: Michael Lang /Just Sunshine, Inc. 
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