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WEA Intl Expanding
Foreign Offices To 11

By ELIOT TIEGEL
LOS ANGELES—WEA International will open five additional companies
by July 1, bringing the nuiaber of company-owned or joint ventured outlets to

11 throughout the world.

The new firms will be located in
ltaly, South Africa, Holland, New
Zealand and Brazil. Over the past
four vears, WEA International has
established itself in Canada, Eng-
land, Austrabia, Germany. Japan
and France.

The goal for 1975, explains inter-
national division president Nesuhi
Ertegun, 15 to launch creative com-
panies in these new markets, with
outside services contracted for, such
as rli‘i_'.'i.'ii]']g. warchousing, packaging
and distinbution.

Nesuhi and Phil Rose, his execu-
tive vice president, have developed a
game plan whereby the inter-
national division, which represents
the Amencan catalogs of Warner
Bros., Repnise. Atlanuc, Elektra and
Asylum (plus their custom distrib-
uted labels) will go in for aggressive
national n:w.nrdmg programs (o
build artist rosters in each nation.

The two executives speak of find-
img talent in one market and selling
(Continued on page 12)

Recordings
Up In Japan

By HIDEO EGUCHI
TOKYO—-Total number of
recordings manufactured i Japan
was worth some 175 halhion yen or
about $583 mullion at retail last
year—an increase of 156 percent

over 1973 —according 1o revised ad-

vance siatistcs released by the |9
member manufacturers of the Japan
Phonograph Record Assn.

The total figure represents an 18.3
percent rise or 600 million over the
amount originally projected for
1974,

Last vear, member manufacturers
of the JPRA pressed 181.659406
disks valued at $438.080,894 retail
mcluding 15 percent commodity tax,
up 5 percent in volume and 22 per-
cent 1n value over 1973, the revised
statistics show,

(Continned on page 59)

Demand For
‘Q’ 8-Track
Holding Up

By BOB KIRSCH

LOS ANGELES —Prerecorded 4-
channel 8-track tapes. probably the
most purely “luxury” item in home
musical entertaitnment from a soft-
ware point of view, are holding up
remarkably well despite the current
ecconomic recession and the slow-
downs in auto manufacturning.

Introduced to the consumer on a
mass basis last vear, quadraphonic
tapes sold in respectable numbers.
This year was to be the big growth
vear, but the recession and resulting
decline in 4-channel hardware sales
and car sales has prevented that
growth. However, 4-channel has re-
mained on a I"IL.nJ.lL.-'_{Ll equal to last
vear's, and this 15 seen as a positive
sign by the industry,

“Lou Dennis, who handles tape for
Warner Bros.. says that “We haven't
seen a significant growth in quadra-

(Continued on page 10)

NEW YORK-

rnuri-;u:lmg Move,

In a major direct
Hansen Publica-

tions has launched a consumer mail-
order division supported by a six- siys, with several artists of name

Syndicated and automated
radio programming is not big
hrother, but brother is it big—
see special section pages 20-33,

Hansen Publications Tees
ConsumerMail-OrderWing

By ROBERT SOBEL

spots 1o be tested in key regional
areas around the country.
Negotiations are under way, he

Jazz & Bluegrass

Hog N

EC Interest

By JIM FISHEL

WASHINGTON Jazz and bluegrass dominated collegiate booking
trends at the 15th annual NEC National Convention here Feb, 8-12 attended
by more than 1,500 students and 275 exhibitors, Uinlike past years, attendance
at most of the seminars was standing room only and this was indicative of the
current state of student concern in working with smaller talent budgets,

Average Retailer
Active 20 Years

By BETTY & JOHN SIPPEL

LOS ANGELES—The average in-
dependent music retatler in the LLS,
owns a 20-year old store with a diver-
sified inventory totaling about
$53.000. These statistics stem from
Billboard’s first annual continuing
SUrvey of such dealers.

The survey is based upon a ran-
dom sampling of 200 dealer-sub-
scribers supplied by Billboard circu-
lation director Jack Shurman. (See
story for correlative statistics on
chain stores. )

The 40 respondents and respec-
1I"|.L [‘.-]'II.,T'-. lﬂ mm.ninn LJ]’TILI.J I
their stores breaks down thusly:

(Continued on page 8)

selecuve buying patterns have
caused the students to become more
serious, according to one talent ex-
hibitor, and many of the higher
budget rock concerts are on the de-
chne while smaller jazz and blue-
erass concerts have taken up the
slack.

The importance of this student
gathering to the record industry was
borne out by the fact that more than
100 labels were represented by exhi-
bition hooths, including A&M, At-
lantic, Columbia, ABC, United Art-
1sts, MainMan and Alligator
Records.

Another area growing in impor-
tance 15 the use of video equipment
to showease acts unable to perform
live. More than 30 percent of the
convention's talent agencies

presented videocassette tapes of
their acts performing live in concerl
(Conttmied on page 6/)

BATAAN

with his new hit album on SALSOUL Records, Bataan-—Afro

filipino (Sal-4101) is a perfect blend of Black, Brown rock and East-to-West

coast Tumk.

A definitive collectors album for all hip music lovers, His new album in-
cludes: Chico and the Man, X-Rated Symphony, and the smash hit “The

Bottle (La Botella),”

(Advertisement)

figure financial budget

“The division has already swung
into action this month and has sent
prunluimn.il material, a4 mini-cata-
log and covering letters to proven
mail-order buyers and educational
institutions announcing the division
and listing some of the catalog items
featured in the plan.

In addition to the mal announce-
ment, print advertising is under Wiy
and 15 separate ads have heen
placed through March in leading
national magazines such as Family
Weekly and TV Guide. Projected on
a test basis, according to Ed
Shanaphy, who 1s consultant o the
division based here, are television

quality and with mass appeal 1o
carry the mail-order message across
on television, Jose Greco and Peter
MNero are two of the artists involved
in talks with the division,

The operation, Mail-A-Music, is
being treated separate and apari
from Hansen's usual book activity
and utilizes an independent firm in
New Jersey for fulfillment purposes.

Orders are shipped from Hansen's
warechouse m New York City, IT the
demand warrants, the Long Island
warchouse will be used as a depot too.
A customer relations depariment 1s
also in operation and at the moment
15 divided between Cornwell Assoc-

(Comtinued on page 12)

Everyone s plugging into the new HENRY GROSS album, PLUG ME INTO
SOMETHING (SP 4502), Henry's electrifying guitar work and sensational
vocals connect beautifully with the remarkable production of Cashman

and West, Sales in a word: Incredible! {Advertisemant

KC 33355

“TANYATUE
ON COLUMBIA |

i Advertisement |

DELTA DAWN
BLOQD RED AND GOIN'DOWN
THE JAMESTOWM FERRY
WHAT'S YOUR MAMA'S NAME
{BELIEVE THE SOUTH 15 GONNA RISE AGAIN
WOULD YOU LAY WITH ME
(In A Field Of Stone)

LOVE'S THE ANSWER

RAINY CIRL
NO MAN'S LAND
THE MA THAT TURNEDMY MAMA ON

'S"‘GREATEST HITS”
SCORDS AND TAPES
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Six months ago,when we released Joe Cocker’s latest album,
‘[ Can Stand A Little Rain] we believed very
strongly 1n the potential of one particular song as a single.
Now everyone does.

YOU ARE S0
BEAUTIFUL

(AM 1641)

THE JOE GOGKER SINGLE,1975.

Produced by Jim Price on A&M Records

——— - - i
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$19.70 Jukebox Fee Ignites s Hill Action

¥

Pl ot ol bt il ssibolbadls

WASHINGTON—-The copyright scene is
beginning to hum on the Hill, with the
spotlight currently on a letter-writing debate
over the jukebox performance royalty issue,
and on Sen. Hugh Scott’s imminent bill to re-
store the record performance royalty knockout
of revision bill S. 1361 during its September
1974 floor fight.

Senate copyrights law subcommittee chair-
man Sen. John L. McClellan has received
varying suggestions from music publishers
and licensors, versus jukebox operators on the
Senator's proposed $19.70 annual statutory
rate per box for jukebox performance,

This figure was mentioned during 1958
jukebox exemption hearings. The $19.70 rate
could require “some adjustments” for infla-
tion.

The Senator has suppested raising the bill’s
$8 flat rate 1o offset inflation, in view of the
Senate floor vote in September to exempt the

By MILDRED HALL

jukebox fee from review by the new Copyright
Royalty Tribunal. The Tribunal would be es-
tablished in the revision bill, to review and re-
vise all statutory rates under compulsory li-
censing in federal copyright law.

The jukebox operators and manufacturers
stick together in opposing any rate raise or
Tribunal review of the 38 fee agreed on in the
1967 House revision bill. Music publishers and
licensors have a more varied approach, Ameri-
can Society for Composers, Authors and Pub-
lishers says it is willing to leave the $8 rate in
the Senate revision bill, but it must be subject
to the Tribunal review and adjustment of
rates, “as time and economic conditions
change.”

Rebutting the operators’ claim that the 1967
fee of 38 was meant to be an all-time ceiling on
jukebox payment for music, ASCAP holds
that the revision copyright Tribunal was
meant to review all statutory rates. The aim

was to spare lengthy Congressional revision of
rates—but Congress could stull veto any Tribu-
nal rate it felt was unfair, ASCAP points oulL

SESAC is closest in agreement to ASCAP on
leaving the $8 rate and making it subject to
Trbunal review. Failing review, the $19.70
seems a “reasonable™ inflation offset to
SESAC,

Broadcast Music, Inc. makes a strong pitch
for the tradition of negotiating commercial
music use fees privately, as it does with broad-
casters. BMI opposes fixed statutory rates in
principle, and believes that jukebox operators
and BMI could achieve “orderly negotia-
tions,” until true marketplace value is reached.
BMI would prefer to leave both Congress and
the Tnbunal out of the music licensing picture,

BMI's second choice would be to have the
Tribunal review all rates, “taking into account
all apppropriate factors,” in dealing with com-
mercial users of music. As for the jukebox fee,

BMI says the §19.70 suggested by Sen.
McClellan is reasonable, plus adjustments for
the rate of inflation since 1958.

The Music Publishers Assn. has stull another
approach. MPA opposes flat-rate fees in the
statute, and would prefer one based on a per-
centage of revenue (as in the cable TV section
of the bill), But in any case. they urge a Tribu-
nal review of all rates.

The National Music Publishers Assn. agrees
in general with the MPA stand, but prefers 1o
leave the battle o the more closely concerned
music licensors, ASCAP, BMI and SESAC.

In other action, Sen. Scott, a member of the
Senate copyright subcommittee, is expected to
introduce his bill to restore the performance
right to copyrighted recordings, possibly this
week. He may elect to bring this bill up as an
amendment during the subcommittee markup
of the revision bill 5.22, due 1o start in April.
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Dlsk Import Assn. Set In
U.K. To Bolster Efficiency A pisco

LONDON—A National Assn. of
Independent Record Importers has
been formed in an effort to improve
the status and efficiency of the
record import business and to
tighten control of copyright pay-
menits.

The association has been wel-
comed by the Mechanical Copyright
Protection Society, which is con-
cerned about the massive avoidance
of mechanical right payments,
which has been a feature of the

record import business for many
years.

The initiative comes from Bryan
K. Mason, managing director of
Vixen Record Distributors and his
associate, John Dickinson, who is
lemporarily acting as secretary of
the association.

Says Mason: “Record importing
is a booming business and we felt it
was time to create an association in
order o maintain good business

(Continued on page 57)

Business & the Economy

Too Many Records
Is Uttal’s Worry

By IS HOROWITZ

NEW YORK-—-Recession or no,
one quick road to failure in the
record business lies in over-
abundance.

So says Larry Uttal, head of Pn-
vate Stock Records, who warns that
oo many releases lead to over-

Probe Artists’ Careers

production. This, in turn, leads to
overpromotion and overstaffing.
*And before you know it you're into
too much overhead, and in real
trouble.”

The new company, whose name

(Continuwed on page 6l)

John Kay

LOS ANGELES—An expanded
program has been set for the final
session of the UCLA-Billboard
“This Business Of Music” course
centering around how an artist can

uate his carcer coupled with
are artists and labels entitled to a fee
for public performance of their

Richard Carpenter

The double-header session on
Feb. 25 will present Stan Gortikov,
RIAA president, discussing the role

of the government and the arts, plus
the volatile subject of performance
fees for artists amd record com-
panies.

The second portion of the pro-

WB Sets

Program

LOS ANGELES—Warner Bros.
has set a pilot program of disco-
theque singles servicing under the
title “Warner Bros. Disco Survival
Pack.”

Now being mailed natuonally to a
list of 500 key disco disk jockeys, the
WB pack consists of more than 20
dance-oriented singles, both current
and catalog titles, from WB, Reprise
and their custom labels.

Included are artists like Tower of
Power, the Doobie Brothers, Deep
Purple, Faces, Ashford & Simpson
Elvin Bishop and Graham Central
Station.

The project is coordinated by
Gary Borman of WB’s creative serv-
ices department. Reaction to the ini-
tial mailing will determine the extent
of Warner’s future involvement in
disco servicing.

Current plans are for more “Disco
Survival Packs” to be shipped in
support of appropriate new singles
releases.

5

a
Jackie DeShannon

gram in the Ackerman Stude.
Union i5 being produced by Nor-
man Winter and will present artists

John Kay of Steppenwolf, Richard
Carpenter of the Carpenters, Jackie
DeShannon, Frank Zappa and
Quincy Jones.

Among the areas they will be dis-

P! ol

Record Club Of America’s
Debts Soar To $2,934,454

PHILADELPHIA — Thirty-four
out of 100 of the largest creditors, at-
tending a meeting revolving around
Chapter XI reorganization plans for
the Record Club of America, Inc.
(Billboard, Jan. 4, Feb. 8), are owed
$2,934,454.50.

The largest attending creditors
and the amounts of the claims were:
Atlantic Records, $500,000: Arista
Records, $480,000, two AFM
recording trust funds, $180,000
each; Ampex Corp., $175,000; Su-
perior Record Pressing, Somerdale,
NJ., §158,000; Phonogram/Mer-
cury, $130,000; UA Records,
$112,000; Mohawk Data Sciences,
Boston, $115,000; Dart Industries,
$120,000; Queens Lithographing

(Continued on page 74)

Wildlife Consents
To Piracy Warning

BOSTON — Wildlife Enterprises
consented in Suffolk Superior Court
here to a permanent injunction bar-
ring the firm from selling, advertis-
ing or otherwise ofTering for sale un-
authorized duplications of sound
recordings produced by four record
companies.

A&M, CBS, MCA, and Warner
Bros. Records had instituted civil ac-
tion last year against Wildlife,
charging the company with distrib-
uting tapes manufactured by Mag-
nitron, Inc., of Oklahoma City,
Okla,

Car Stereo In Russia Soon

By YADIM YURCHENKOV

MOSCOW — The audio-video
equipment market in Eastern Eu-
rope is showing definite signs of de-
velopment, with the recent introduc-
tion in Russia of the Electron 501-

At UCLA Forum

s

Frank Zappa

cussing are just how far the arust
himself should and can go in ex-
ploiting and promoting his career.
The emphasis will be on just how in-
volved a performer feels he has to
become in all phases of his career
when he is not onstage performing.

Stereo auto cassette player and
Video-Electron videotape recorder/
player, and display of several exam-
ples of modern consumer electronics
in the German Democratic Republic
(East Germany) at the recent Leip-
zig Trade Fair.

More than 50,000 models of the
Electron autosound unit are being
produced and it locks like the first
Russian-made stereo unit for cars
will be available to motorists soon. It
is not, however, the first attempt to
introduce car stereo in the USSR,
As far back as early 1973 a pilot unit
was exhibited with plans for mass
production in 1974, So far, however,
the project has not been realized,

The new Electron 501 has not yet
been perfected, but the under-dash
unit is comparable to a standard
player manufactured by an inter-
national company with no retail
price yet announced. Walter Semo-
noff, president of Automatic Radio
[nternational, Melrose, Mass., is
crediled with helping spur car sterco
interest here by showing the first
autosound models at a 1973 trade
show.

During the last five years the
number of private cars has grown

(Continued on page 51|

More Late News
See Page 74
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General News

DOZEN PLANTS SURVEYED

Pressing Business Drops 25%

LOS ANGELES—Reflecting an
industry sales slowdown, pressing
plants at best are equalling last
year's production, but in most cases,
business is down. A survey of a
dozen pressing plants, both chain
and independent, show business
about 25 percent off.

“We're completely at the mercy of
the label client. If the label is hot, we
are running. If our labels are cold,
we have to shut down or we cut
down the number of shifts,” execu-
tives of various plants cross country
report.

Plant executives report catalog
product manufacturing is virtually
gone. Singles are generally down ap-
proximately 40 percent. Plants

blame the $1.29 price hike. They feel

N.Y. NARAS

NEW YORK—-The NARAS local
chapter this year will present 34 of
its 46 Grammy Awards at a pre-tele-
cast awards presentation scheduled
for the Imperial Ballroom of the
Americana Hotel March 1.

The remaining 12 awards will be
presented at the awards telecast
which will be aired live from the
Uris Theater here.

By JOHN SIPPEL

the r&b and country buyer, the base
for single sales; has rebelled against
the 30 percent increase and now

unemployment has further eroded
leisure spending on 45s.

Raw material prices, which
started to rise 18 months ago and
have continued to accelerate, appear
ready to settle down, The law of sup-
ply and demand is starting to catch
up. One major maker is reported to
have offered vinyl chloride base for
about 5 percent off.

A competing PVC maker notes
that this supplier has his two biggest
clients down, so he has excess prod-
uct to move. PYC producers, in the
main, feel prices of base will contin-
ued to rise.

Among those categories that will
be presented at the pre-telecast
event are crafts, comedy, composing,
country, classical, ethnic, gospel,
part of the jazz awards and r&b.

Classical soprano Anna Moffo
will host the presentation of the clas-
sical awards, while pop artist Mary
Travers will do the honors in other
calegories.

MOR RECORDS EMPHASIZED

Las Vegas’ Landmark Sets
A Disco Record For First

LAS VEGAS—-The Landmark
Hotel opened a discotheque Feb. 3
and set a record for firsts. It is the
only major hotel in Nevada to have
a discotheque. It features middle of
the road records. There is a live ra-
dio show tied in to the club.

Father of the multi-faceted brain
child is Ed Milligan, general man-
ager of the hotel. He contacted Dick
Knight.

Disk jockey Dick Knight, 36, has
been in radio 12 to 14 years and
came to Las Vegas a year ago from
Miami. From midnight until 3 a.m.,
six nights a week, Knight spins the
platters as the show is beamed live,
from high atop the Landmark, over
KLAV,

1 spent about $500 initially buy-
ing the top albums and singles,” he
says. “Ulumately I'll be getting them
from the distributors and record
companies. I'm just in the process
now of contacting distnbutors., We
shouldn’t have to buy the records.
Wedid at this point because we were
in a hurry to get the good stuff.”

The discotheque is located on the
top (31st) floor. It offers a spectacu-
lar view of the city. “We're looking
for what I call an MOR type crowd,”
says Knight. “I really anticipate
we're going to get the 30 to 35 age
group. We're playing MOR music,
which is unique for a discotheque.

Most discos get into the heavy acid
rock. We're playing the pop stuff.
We're not playing the acid and hard
rock. In other words, I play all of the
stuff that's on Billboard’s Easy Lis-
tening Chart.

“Last night was our first night.” he
said the evening after. “I pretty
much tried to gear the records by the
people that are here and their reac-
tions. Like last night we had a lot of
people up here who were in the 20
age bracket and they were looking
for some of the faster stuff. We
played everything from Tower of
Power to Barbra Streisand.

“For the first hour I'll put on an
album and let it play. Starting about
10 p.m. I'll sit down and primarily
play records,” he explains, “On the
live radio show 1 do pretty much
what a deejay does. | 1alk about the
records.™

Two mikes are on the imitation
black marble control bar. Chairs are
set up around the extended board, a
la a piano bar, Patrons are encour-
aged to sit by the board and rap into
the mike, with Knight exercising
control over the conversation to
make it work for a late night radio
avdience,

Knight says he’ll offer exposure
for artists that are in town who are
semi-unknowns and have records or
demonstration tapes.

Survey of U.K. Charts
Cites Little Changes

LONDON-—The British Market
Research Bureau and Billboard sur-
vey of sales and chart performances
during 1974 has produced almost an
as-you-were situation at the top of
the market.

EMI showed no sign of relin-
guishing its company lead on sin-
gles and full-price albums, partic-
ularly the latter category, while Bell
and CBS re-emphasized their places
as top labels on singles and full-price
albums.

Other second-year frontrunners
are Nicky Chinn and Mike Chap-
man, who again hit bulls-eyes as
writers and producers, while Carlin
maintained an unbroken tradition
as the leading corporate music pub-
lishing company.

Particularly impressive was the
way EMI took a firmer grip on the
full-price albums market, climbing
from 20.5 percent in 1973 to 25.3
percent in 1974, a market share com-

(Continued on page 59|
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Right now the manufacturers of
PVC are awaiting word on an appeal
made to the courts, attemptling to
maodify the stringent regulations set
down by the Occupational Safety
and Health Act to safeguard PVC
manufacturing planis against al-
leged incidence of cancer exposure
o workers,

New Distrib Name

BERKELEY, Calif-Tom Dia-
mant Distributing has a new name
and a new address. Effective this
week, the firm which handles 17 la-
bels will be known as Rhythm Re-
search at P.O. Box 857. Berkeley
04701. The warchouse 15 at 2211
Ward St

To Have Its Own Party

NARAS executives feel that the
categories to be presented at the pre-
telecast awards are as significant to
the industry as the widely acclaimed
TV segment

The awards presentation will be
preceded by a cockiail party and
dinner which will get underway at
5:30 p.m. The live telecast is sched-
uled to begin at 10 p.m.

Bob Rosengarden’s orchestra will
provide the music. Selections will in-
clude a medley of nominated songs
specially arranged for the occasion
by NARAS members Dick Hyman,
Manny Albam, Larry Harlow, Dave
Matthews, Horace Out and Garry
Sherman. Will Holt, another
NARAS member, will stage the
presentation.

NEC MEETS
PRES. FORD

WASHINGTON—-The 15th NEC
national convention had a surprise
visitor last week in President Gerald
Ford.

The President, who addressed the
convention for some five-six min-
utes during the closing luncheon
banquet Feb. 12, was introduced to
the students and exhibitors by the
luncheon's master of ceremonies
Bob Hope.
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_Executive Turntable

Frank Campana, formerly with Columbia Records, will head the newly
created record division and the personal appearance wing for Richard O.
Linke in Los Angeles. ... Succeeding Lenny Dimond as director of manufac-
turing for Mercury is Rich Merchantz. . . . New Capitol Records district sales
manager in Chicago is Sam Citro. . . . Steve Lindenberg 1akes over as merchan-
dising coordinator of Sutton/Miller Ltd., working on Sound Bird and Shady-
brook Records product. ... Lee Neuen has joined Kansas City's Tempo
Records as marketing director. Kent Barber is Tempo's new director of oper-
ations and also will manage Tempo Artists Inc.

* * *
Phil Casey, former West Coast vice president of American Talent Inter-
national. has joined Apogee Artists 1o form a new rock division. ... Miss

Sunny Schnier named an associate director of the Fred Heller Management
firmin Los Angeles. She will concentrate on televison projects involving musi-
cians. . .. Thomas and Joseph Solaka of Detroit's Showtime Productions have
acquired two new partners, Donnie Bishop and Sirius Trixon. . . . Dan Spellens,
recently with Associated Booking Corp., set with the Beverly Hills office of
William Morris.

& * *

Bob Kirstein named 1o new post of national director of tape sales for Fan-
tasy/ Prestige/Milestone, in addition to duties as sales rep in Los Angeles, San
Francisco, Seattle and Denver. . . . Rich Ware, former Columbia Magnetics di-
rector of sales, to vice president, West Coast sales, for PRC Recording in Los
Angeles. . . . Emil Laviola, formerly vice president and general manager of
Screen Gems music division, named U.S. marketing coordinator for Inter-
national Musexpo '75. . . . Bill Shaler moves from Phonodisc sales in New Or-
leans to Atlanta branch manager.

* * *

Richard Burkett, Viewlex operations vice president, promoted to president
of Viewlex custom services division, including record pressing, tape dupli-
cation, record sleeve and album plants, and recording studios. . . . Jim Parks to
national sales manager, Technics by Panasonie, from Fisher Radio vice presi-
dent, marketing. . . . Dave Daniels to national sales manager, Sanyo automo-
tive products, from similar post at Lear Jet Auto Stereo.

* * &

At Altec Corp., William Garmon upped to senior vice president in charge of
four operating divisions and international sales division, from vice president,
operations. ... Herman “Bud” Barger to eastern regional sales manager at
TKD Electronics from field sales manager, Capitol Magnetics, ... William
Emmenegger 10 Miida Electronics as midwest sales manager from midwest re-
gional manager, Wickes Furniture,

i * *

There are six changes at Superscope. Mario Cannata to vice president, New
England; Joseph Deo, vice president, New York; Richard Isola, vice president,
Detroit; Robert Neuhaus, vice president, Southwest; David Pedrick, vice presi-
dent, Northwest, and Stanley deSzameit, 1o Midwest regional sales manager of
the parent Superscope operation. . .. New director of national promotion for
Elektra/Asylum/Nonesuch Records in Los Angeles is Ken Buttice, Lou Mag-
lia becomes regional marketing manager (or both the New England and Mid-
west markets operating out of Medford, Mass.

u i ]

Barry Reiss has been named administrative vice president, Arista Records,
in New York. He was lately with CBS Records. . . . Bob Harrington succeeds
Buz Wilburn as president of General Recording Distributing Co., Atlanta,
Wilburn moving to the West Coast. Jim Barden is new with the company as
administrator of the seven Michael Thevis publishing firms, switching over
from Chappell Music. . . . Bob Sarlin promoted to director, press and public
information, for Epic and CBS custom labels, in New York.

Wide Variety Of Interests
Served At NEC Conclave

WASHINGTON—A full line of
new participants and events high-
lighted this year’s NEC convention,

Included in this group were Mon-
treal bookers Albert-Pare Assoc.,
Francoise Chartrand Inc., and Guy
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and part of the over-all success of
the event was credited to these addi-
tions.

Involvement in many new areas of
interest helped the NEC build at-
tendance to record numbers. In ad-
dition to music agents, a variety of
other inlerest areas were repre-
sented, including dance, ballet, com-
edy, outdoor recreation, magic, lec-
ture, circus and many more.

This year also marked the NEC's
initial involvement with lifestyles of
the future, and many topics were
covered in seminar sessions includ-
ing minority programming, pornog-
raphy on campus, gay student pro-
gramming, programming for the
commuter student and several oth-
ers.

The provincial government of
Quebec sponsored three of its
agencies representing French-Cana-
dian acts to attend the meetings, and
according to them, their premiere
convention was a full-scale success.

Roy Productions.

Several experiments were also at-
tempted. Celumbia Records had
two of its acts showcased at the Cel-
lar Door here, one per night after the
NEC showcase presentations, and it
“went pretty well,” according to la-
bel campus director Arnie Hand-
Werger.

“The first night with Michael
Murphey was kind of disappointing
because many people didn't know
about it, but the next might with
Janis Ian was a vast improvement,”
he said.

The Video Tape Network fur-
thered its grip on the college market
with a project of its own. Each day,
VTN presented 20 hours of pro-
gramming on the hotel's closed-cir-
cuit television system.

VTN president John Lollos said
this is the third year his company has
tried this selling approach and every
year his convention reaction gets
better and better.
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“}gmilre" is the single.
From Michael Murphey’s
‘“Blue Sky Night Thunder’’album.

On Epic Recordse

g ¥ '_l'l'rl;::h'-d T
e

Because it'simpossible todisco
all of our troubles away, here's a welcome

change of pace.
“Wildfire,” from the new Michael Murphey

album, is the prettiest song we've heard
in many months.

It's been a beautiful additionto FM
playlists these past couple of weeks. And
now the timeis right foran AM smash
that's exactly as warm and pretty as this.
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General News

COPYRIGHTS

WASHINGTON—The Copyright
Office will put out a Supplementary
Report on the copyright revision
bills (5.22 in the Senate, and dupli-
cate H.R. 2223), probably by April,
Register Barbara Ringer has told
Senate copyright subcommittee
chairman John L. McClellan.

The prospect of a Copyright Of-
fice report stirred some curiosity in
the music industry and in the Senate
copyright subcommittee as to what it
would contain. In answer to a query
from Senator McClellan, Copyright
Register Ringer says the report will
not raise any new tastes or take any
unforseen, independent stand on
copyright matters in the revision leg-
islation.

Ms. Ringer's mention of the sup-
plementary report, and offer of

Rock Fans

LOS ANGELES—Bill Graham,
the nation’s best-known concert pro-
moter compares today’s selective
ticket-buying audiences to picky
lovers.

“It's like a guy who's willing to
take a chance for one night with a
new girl he's never tried before,”
says Graham.

“Or he's willing to go all-out fora
big evening with someone who's
really satisfied him a lot in the past,
But applying this image to the music
business, it's the middle-price acts
that have already performed every-
where who are suffering, not the su-
perstars or even the exciting new-
comers.”

Graham says that over his nine
years in the business, rock has gone
from being the artistic lifeline for an
entire generation to simply enter-
tainment. “1 don't necessarily call
this a bad thing,” he adds. “Its prob-

‘Q’ LP Rates
Carnegie Promo

NEW YORK—In a novel promo-
tional ploy, a new album is set to
have its first public hearing in quad
playback at Carnegic Hall March
10.

The LP is the debut effort of Jus-
tin Hayward and John Lodge, of the
Moody Blues. Titled “Bluejays,” the
disk will be distnbuted by London
Records on the Threshold label. But
no distribution to radio stations or
distributors will be made before the
concert hall introduction.

(Continued on page 74)

Burkhardt First
On Delory Label

LOS ANGELES-Al Delory,
veteran arranger, conductor and
record producer here, has formed
Delory Records. First release fea-
tures singer-songwriter Staples
Burkhardt with “Same Old Guy.”
Promotion executive for the new
label is Barney Fields.

Delory, president, has already
lined up more than a half dozen in-
dependent record distnibutors, in-
cluding Chapman Distributors in
Los Angeles, Pacific Records and
Tapes in San Francisco, and M3
Distributors in Chicago.

An LP by Burkhardt is in the
process now, DeLory says.

DeLory has just finished several
television music projects: he was
music director on the recent NBC-
TV network Paul Williams special
and he composed the score for Wol-
per Productions’ “The Honorable
Sam Houston™ TV documentary.

#
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other help from the copyright office
came up during a December hearing
by the House subcommittee han-
dling copyright matters.

The subcommittee chairman
Robert W. Kastenmeier pointed out
that his group would have a good
deal of homework, since none of the
members were on the subcommittee
during the 1967 House revision pro-
ceedings, and all are fairly new to
the complexities of the revisions bill,

Members of the House subcom-
mittee in the 94th Congress are even
newer o copyright problems. Sev-
eral former members who at least
had dealt with antipiracy and exten-
sion bills have gone to other com-
mittees, retired or were defeated in
the 1974 election. Present member-
ship in addition to the chairman are

Supplementary Report On Revision
Bills Is Expected Within 2 Months

George Danielson (D., Calif.); Rob-
ert F. Dnnan (D., Mass.); Herman
Badillo (D., N.Y.), and new Con-
gressman Edward W, Pattison (D,
N.Y.). Republicans are Tom Rails-
back (R., 1ll.) and Charles E. Wig-
gins (R, Calif).

The five subcommittee members
on the Senate side are old hands
who have dealt with revision bills for
nearly a decade. These are, in addi-
non to chairman McClellan, Sen.
Philip A. Hart (D., Mich.); Quentin
Burdick (D., N.Dak.); Hiram L.
Fong (R.. Hawaii) and Hugh Scott
(R., Pa.). Subcommitiee counsels
Herb Fuchs on the House side, and
Tom Brennan on the Senate side are
both longtime experts in copyright
legislation and closely familiar with
all their subcommittee proceedings.

Picky, Says Graham

By NAT FREEDLAND

ably a more realistic way to react to
the music, But | remember how kids
waiting on line outside the Fillmores
would tell me their whole week was
empty until we opened up for an-
other weekend. Now the kids outside
my concerts tell me how much they
enjoyed the last movie they saw or
even how they got off on an evening
of bowling or something.”
Graham’s comments occurred

Billboard photo by Eliot Tiegel
Bill Graham: rock has stopped being
a sociological lifeline and is now
simply entertainment.

=

‘BURANA’
STEPS OUT

NEW YORK —Columbia Records
“Carmina Burana” LP produced
some 40,000 units of stereo disk bil-
ling in the first three days of its re-
lease last week, label executives re-
port.

The album, first in Columbia
Masterworks' “record of the month”
program, features Michael Tilson
Thomas conducting the Cleveland
Orchestra and Chorus, Judith Ble-
gen, Kennth Riegel and Peter
Binder.

during a trip here, in order to go over
details for the keynote speech he will
deliver at Billboard’s International

Talent Forum in June.
Graham said early in the conver-
sation that he was tired of all the
(Continued on page 37)

GBS Regional
AwardsBestowed

NEW YORK-Annual CBS
Records sales and promotion awards
were presented to label staffers dur-
ing the company’s recent “start-of-
the-year” business meetings in At-
lanta, Ga.

Bringing home Epic/Custom Regional Branch
Manager of the Year plaques were Iv Medway
(Philadelphia), Bob Ewald (Cincinnati), George
Deacon (Washington, D.C.), Dave Swengros (St.
Lauis) and Frank Mooney (Los Angeles). Colum-
bia Regional Branch Manager of the Year awards
went to George Ryan (Boston), John Kotecki
{Detrait), Joe Mansfield (Atlanta), Roper Met-
ting (Houston) and James Fuscaldo of the Craig
Corporation in Seattle.

Epic/Custom Regional Promotion Manager of
the Year awards went to Lennie Collins (Bos-
ton), Ron Bennett (Chicago), Loo Mann
(Miami), Don Miller (3t. Lows) and Dan Walker
(Seattle).

Columbia stalfers garnening Regronal Promao-
tion Manager of the Year awards were Maity
Matthews (New York), Bob Feineigle (Cincin-
nati), Earl Rollison (Washington, D.C.) and Stan
Byrd (Dallas).

Regional R&E Promotion Manager of the Year
awards went to Armand McKissick (Phila-
delphia), Glenn Wright (Cleveland), Curtis Mob-
ley (Atlanta), Vernon Slaughter (Washington,
D.C.), Russell Timmans (Dallas) and Eddie Sims
(Los Angeles).

In the Regional Salesman of the Year cate-
gory, awards went to Joseph Piacenti (New
York), Bernie Krane (Minneapolis), Tom Mabry
{(Washington, D.C.), Carl Denman (St. Louis)
and Meil Hariley (Los Angeles). An additional
sales award went to Woody Woodward {Dallas),
who will be retinng shortly.

Presenting the awards were regional direc-
tors Ron Piccolo, Don Van Gorp. Mert Paul,
Morm Ziegler and Del Costello.

Air-Chrysalis Move SeenAs
First In Licensing Concept

LONDON-A system of sub-pub-
lishing that could revolutionize the
licensing of copyrights in Europe
has been introduced by Air-Chry-
salis Music,

The company has secured mem-
bership of four of the performing
and mechanical right societics in the
European Economic Community—
GEMA (Germany), SACEM
(France), STEMRA (Holland) and
SABAM (Belgium)—and will now
deal directly with the registration of

titles and the collection and distribu-
tion of royalties where those coun-
tries are concerned.

The new system is limited to four
countries because Air-Chrysalis has
its own company in Stockholm, cov-
ering Scandinavia, and has existing
sub-publishing agreements in Spain
and Italy.

Co-ordinating the new European
system will be Martin Kitcat, who
joined Air-Chrysalis from Rondor

(Continued on page 59)
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Cover #]. 1
The Real McCoy.

Roxy Music, it is safe to
say, 1s one of the most avant-
garde and unconventional
bands around today. Their
search to express them-
selves completely on record
is not limited to vinyl alone,
but includes the album
jackets as well. And that is
how our problem began.

Roxy's newest album,
“Country Life, is a collec-
tion of material which is very
much the kind you've come
to expect from them —
experimental, far-reaching,

progressive, madcap rock 'n’

roll. But its package was
unexpected—two scantily
clad young women in provoc-
ative poses. Now, what's
wrong with that? Don't ask.

ROXY MUSICSF3

1 '_. N - “ .

The album cover was
banned in Spain and South
Africa. Trades refused to
reproduce it in ads. Rack
jobbers refused to rack it.
Stores refused to stock it.
Mark Fenwick, Roxy Music’s
manager, was perplexed.

*I don't understand,” he was
heard to say, “They love it at
home. Why, it's even won a
oraphics award.’

Atlantic/Atco president
JerryGreenberg was frantie.
“Get the album out! People
want it! It's a good album!
Do something!™ he com-
manded.-

And so began the great
Atco cover-up. The offending
album cover was to be
packed in an innocuous,
opaque green shrink wrap.

RO Y MILISHC
Cowunitry Lite

Cover #2. The Great Atco CoverUp.

“Problem solved,” Atco
sighed in relief.

“That's what you think,’
laughed Fate.

It seems that curious
consumers began to peel off
the innocuous, opaque green
shrink wrap that Atco, with
Solomon-like wisdom, had
devised.

Which brings us to the
Great Atco Cop-Out. In the
great tradition of “If you
can't beat 'em, join 'em,’
Atco records is happy to
announce the production of
an alternate, and far less
controversial, Roxy Music
“*Country Life” album cover,
in addition to the original
cover which is still available
for the purists.

i ' 't ﬁ _‘:k .
| over #3J.
The Great Atco Cop-Out.

After all, we're Atco records. We don’t want any trouble... just sales.

e
Q SD 36-106. Produced by Roxy Music and John Punter for E.G. Records.

www americanradiohistorv com
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Average Retail Chain 17
Years Old, Survey Shows

LOS ANGELES—The average
U.S. chain music retailer’s operation
is 17 years old and has 8 stores, pri-
marily in a single region of three 10
eight states.

Average Dealer

® Conrinued from page |

Inveatory No. of % ol
Category Dealers Dealers
LPs 9 07.5%
Tapes 36 o0 %
Tape Accessories 5 87.5%
Record Accessories i6 o0 %
Aundio Accessories 23 R
Musical Instrumenis 13 12.5%
Phonos/Consoles 14 15 F
Components 17 42.5%
Television R 20 %
Radios 20 50 %
Record Singles 32 B0

Geographically, the 40 respond-
enis break down as follows: South,
13 dealers or 32.5 percent; West, 4 or
10 percent; East, 8 or 20 percent;
Midwest, 13 or 325 percent; and
Northwest, 2 or § percent.

The oldest retailer reports his store
15 110 years old, while the youngest
is two years old.

As 1o inventory value, three of 40
dealers did not answer, The remain-
der estimate their inventory as fol-
lows:

Inventory No. of ol
Value Dealers Dealers
515,000-525.000 15 40.5%
525 00H-550. 0040 i1 20.7%
550, 000-5 100,000 T 18.9%
Ohver ST00,000 2 54%
Owver 5150000 I 1.7%
Orver 200,000 I 2.7%

(For a closer look at today's inde-
pendent and chain retailer, see next
week's issue on hours of operation,
advertising. product pricing, and
credit card usage.)

This profile emerges from a Bill-
board survey in which 17 chains re-
sponded to a questionnaire. A chain
represents (wo or more stores and a
total of 3% stores are involved in the
survey.

The average store’s diversified in-
ventory is reported about $67,000.
Categories of inventory break down
thusly:

Inventory No. of .of
Category Chains Chains
LPs I 100%
Tapes [:] 94%
Tape Accessories I 94%
Record Accessories 17 100%
Audio Accessorics 13 T6%
Musical Instruments fy 315%
Phonos/Consolas I H5%
Components 12 T1%
Television 5 29%
Radios [2 T1%
Record Singles 14 1%

The oldest chain was in business
37 years, while four chains were two

vears old.

Inventory values run as follows;
Invenlory MNo. of %ol
Yalue Chains Total
$15,000-525.000 I 6%
§25,000-5 500K 4 23%
8 50,0005 100,000 i 47%
Orver 3 100.000 I 6%
Over 5 150,000 1 6%
Orver 3200,000 2 12%

Otis Pollard Dies

NEW YORK-Otis Pollard, 54,
national r&b promotion manager
for Avco Records, died of a heart at-
tack Feb. 10. A 25-year veteran in
the industry, he had worked with
Nat Cole and managed such groups
as the Jyve Fyve. He had been 15
years with Stax/Volt prior to joining
Avco, Survivors include his widow,
Margie, and two sons,
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53-54 51,
NEW YORK, N.Y.

fr $150 mo.

Apply Supt on Premises
or call HERB GRAFF

CENTURY OPERATING

CORP
(212) 270-7600

—SPECIAL TO MOR STATIONS—

JAMES FRASER

Compeliing New Release

“A BROKEN MAN"

B/W

“LIVIN, LAUGHIN;
LOVIN'~

(One By One)
Centaur 205

DJ Copies (and photo)
on request.

VEN FITO"', Prom. Mgr.
82 Aldine Street
Rochester, N.Y. 14619

—

Free delivery and

GRAMMY AWARDS NIGHT IS MARCH 1, 1915\
’s a black tie affair .

FORMAL WEAR

Rentals and Sales

Most Charges accepted
Formal shoes and accessories also availabla,

b by
nt rales on
group rentals. For the Finest Selection #OlA, 3
of Tuxedo Styles by . . . X

call . .

HERMAN’S FORMAL WEAR

1190 Ave. of the Americas [Bet. 46th & 4Tth Sis). New York. N.Y. [712] CI 5-2277
2) CH 4-1398

Branch 425

fih Avenue, MNew York Mew York (21

General News

CBS Records In
$420 Mil Gross

NEW YORK-—Net sales for the
CBS Records Group in 1974 were
$420.4 million and income before
taxes totalled $44.8 million, as re-
ported in a year-end company fi-
nancial report.

The Records Group encompasses
CBS Records International, Colum-
bia, Epic, CBS custom labels, April/
Blackwood Publishing and manu-
facturing operations.

Net sales for the CBS Columbia
Group, consisting of the firm’s
record c¢lub, retail and instrument
operations were $314.9 million and
income earned was §15.3 million,

Arista Sales Up;
ns P;
Plot Huge Promo
On ‘Lady’ PicLP

NEW YORK-Ansta Records
sales for December, 1974, were up
200 percent over the same period in
1973 when the company was oper-
ating as Bell Records, according to
Elliot Goldman, label executive vice
president.

Six-month operating income for
the second half of 1974 exceeded
1973 figures by 102 percent, while
December operating income in-
creased 242 percent over the same
period in 1973,

According to Goldman, product
by such artists as Barry Manilow,
Tony Orlando and Dawn, Al Wil-
son, Marlo Thomas and the First
Choice proved to be leaders in
Ansta’s sales and income increases.

On another note, the label is gear-
ing a national promotional and mer-
chandising campaign to back the re-
lease of the soundtrack LP “Funny
Lady.”

The program will be coordinated
with a similar national campaign by
Columbia Pictures in support of the
film. Celumbia’s program includes
radio and television time buys.

Both campaigns should also enjoy
an added boost from a network
“Funny Girl To Funny Lady™ tele-
vision special airing March 9, night
of the film’s world premiere. The
special features Barbra Streisand.
Arista ships the album Friday (28).

Major Promo Set
For ‘Rocky’ Album

NEW YORK — UK/London
Records has initiated a major pro-
motion campaign on its original
English cast LP to coincide with the
opening here of “The Rocky Horror
Show™ at the Belasco Theater on
March 6.

Included in the push will be win-
dow displays in key areas, posters,
photos, LP covers and a badge read-
ing. “1 Saw The Rocky Horror Show
And Bought The LP On UK
Records.”

The onginal import cast LP car-
ries a $5.98 list, and the album
being released on a national bas.
for the premiere and subsequent
movie,

Drake Heads AGAC

NEW YORK-—-The American
Guild of Authors and Composers'
1975 officer roster consists of Ervin
Drake, president; Alex Kramer, exe-
cutive vice president; Leonard
Whitcup, first vice president; Lew
Spence, second vice president; Shel-
don Harnick, secretary; Bernie
Wayne, assistant secretary; Shelia
Davis, treasurer, and Donald Cahn,
assistant treasurer,

=
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" Market Quotations

As of closing. Thursday, Fenruaqrm 1975

16874
High Low NAME
20% 11% ABC
4% 2 Ampex
2% 1 Automalic Radio
9% dls  Avnet
25% % Ball& Howell
40% 25 CBS
d% 1% Columbia Pic,

3 1% CraigCorp
52%  17% Disney, Wail

3 1% EMI
28% 18% Guif & Westarn

B 2% Handleman
Harman Ind,

TH 2% Laefayetie Radio
17% 1% Matsushita Elec.
33% 18% MOCA
20% g% MGM
B0 43% 3N

Bl 1% Marse Elec. Prod.
B1% 32%  Maolorola

23 11% Mo, Amer. Phillips
15H 5% Pickwick Inil,
6 2 Playboy

21 9% R.CA.
10% 4% Bony

25 B Superscopa
26 1M Tandy
6% 2% Telecor
& 1% Telan
2% 14 Tenna
10% 5% Transamerican
=] 4% 20th Century
1% 05 Winrwlix
168% 6% Warner Commun

1% B Zanith

P-E 'IIJD l] High Low Close Change
6.5 Go4 184  18W  18% — Y
4.2 B3 A% 4 4% Unch,

15 a7 2% 1% 2 + W%
30 403 B% 5% B% + W
4.5 907 14% 14 14% + W

10 G651 38T 3% A0% + 3%

14 S24 Al 3% 4 = %
2.5 23 2% 2% 2% Unch.

20 arin a7 3 ar + Sl
6.8 246 2% 2% 2% + %
4.2 1272 28% 26 28% + 1%

10 B3 4% d4% 4% Linch
2.8 115 B% ] o B - 4
4.7 177 A% A% 4% —
6.8 43 15 T4 14% + %
5.8 435 33% I 33% + %
52 365 284 25k 294 + 3%

17 ar4T  48%  4TH 484 - 1%
3.5 B4 2% 2% 2% = %

13 1722 44% 414 44 - 1%
4.4 142 168% 16% 18% - Y
6.3 133 13%  13% 134 + H
5T 107 3 2% 2% - Y
9.8 3058  14% 13%  14% + %

16 7898 | T™H ) + W
2.8 297 14%  13%  14% + W
a5 1221 25 214 25 + 4
3.6 52 4% 3% 3% - %

= 1243 1% 1% 1% - W
B0 102 208 202 208 + 08
12 1271 TH k| T +
21 736 8% T% a' +
- s2 12 o5 09 - 03
4.3 Jaa 124 11hE 12% + h
10 2187 14 124 12% - 1%

As of closing, Thursday, January 30, 1975

OVER THE VOL Week's Week's Week's
COUNTER* High Low Ciose

ABKCO Inc, 1 1% 1% 1%
Gates Learjet 152 5% 5% 5%
GRT - k] i %
Goody Sam - 2% 2% 2%
Inbegrity Ent. - b ] ]
Koss Corp. 72 4% i 4%
M. Josephson 14 Th T Tl

OVERTHE YOL. Weak's Week's Weok's
COUNTER* High Low Closse
Schwartz Bros. 3 144 1 1
Walllch's

Music Gily - b Y '
MMC Corp. - - — -
K ustom Elac. 37T 1h 1 1
Crrrox Corp, ] 4 T E"-
Memarex - 3 2h 2%

The above contributed 1o Biiboard by Bache & Co . members of the New York Slock

Exchange and all principal sliock exchanges

Song Festival Board Convening

NEW YORK—The newly named
American Song Festival advisory
board for the 1975 songwriting com-
petition will hold its first meeting
here Feb. 25 at the Rainbow Room,
Rockefeller Center, with president
Malcolm Klemn and Milt Hoffman,
vice president, production and crea-
live services.

Nine of the 17-member board at-
tending the meeting include William
Brattain, National Entertainment

Conference; Ervin Drake, American
Guild of Authors & Composers
(AGAC): Amnold Gosewich, Capitol
Records (Canada):; Bruce Lundvall,
Columbia Records: Bill Lowery,
NARAS; Harold Orenstein, Orens-
tein, Arrow, Silverman & Parcher:
Norman Weiser, Chappell & Co.:
Tim Whittsett, East Memphis Music
Corp., and Bob Austin, Record
World. '

(Continued on page 63)

BOOTS RANDOLPH/ Sound of Boots

JOHNNY CASH/Greatest Hits Vol |

DISTRIBUTORS OF PHONOGRAPHIC RECORDS AND TAPES

LP SPECIALS . » . NO MINIMUM QUANTITIES

JOHNNY MATHIS/Greatest Hits COL CSB634
JOHNNY MATHIS /More Greatest Hits COL CS8150
MARTY ROBBINS /Mora Greatest Hits COL C58435
TONY BEMNETT/Greatest Hits COL CS59652
MAHALLA JACKSON/Greatest Hits COL C58804
COL ZX18009
JOE SIMON/Greatest Hits COL ZX31916

TONY BENMNETT/Greatest Hits Vol. Il COL C58652
DAVE BRUBECK /Greatast Hits COL CS9284

COL C58478
ARETHA FRANKLIM/Graatest Hits Vol. ||
THELOMNIUS MONK /Greatest Hits COL CS9775
RAY CONIFF/Greatest Hits COL C59839

HOT HIT BUYS

YOUR
CHOICE

COL C58601

LIST  COST
LED ZEPPELIN/Physical Graffit SWANSONGSS52-200 $11.98 $5.95
JOHN DENVER/An Evening With RCA CPL2-0764 12.88 6.40
JOHN LENNON/Rock ‘N’ Roll APPLE 3419 5.98 299
LABELLE /Nightbirds EPIC KE-33075 5.98 2.99
MINNIE RIPERTON/Perfect Angel EPIC KE-325681 5.08 298

CASH AND CARRY . .

. ALL ORDERS SHIPPED—C.0.D.

41-43 39th STREET, LONG ISLAND CITY, N.Y. 11104
(212) 786-7667
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IN MAURICE SENDAK’S
“REALLY ROSIE”
CBS-TV SPECIAL
WEDNESDAY FEB. 19
8:30 P.M. (E.S.T. & P.S.T.)
7:30 P.M. (C.S.T.)

Original TV Soundtrack
Recording With Music
Composed & Performed by
CAROLE KING and
Pictures, Story and Lyrics
By MAURICE SENDAK.

Produced By
Lou Adler

AVAILABLE ON
ODE RECORDS
AND TAPES.
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General News

MCA photo

REAL SNOW JOB—To promote recording artist Phoebe Snow, Shelter
Records’ Jim Fisher, right, sales manager of MCA Records' San Francisco op-
eration, and Stan Goman, store manager of Tower Records store there, de-
vised a "'Great Snow Giveaway'' display. The contest ran 10 days with a draw-

ing for a pair of Olin skis.

TheLONE RANGER

Kadis Adventure Serlen

15 BACK ON THE AIR!

Few graisisie le beg sl peeyrope

id CHARLES MICHELSON, INC.

48 Whewt 4%th 5u. New York 18

:- FIBBER MeGEE
gMoly L7
Tha Original
Hatwork Series
IS BACK ON THE AIR!
ot porcaas. . CHARLES MICHELSON, INC.

45 West 45th So_New York 10036 - (212) PL7-088%

)

IS BACKON THE AIR! T e
toest prcarsr - CHARLES MICHELSON, INC.

45 Wesl 45th 5&. Mew York 38 - Plars 7-0895

We call them “Instant Album Co-

vers”, We have 39 in full color
{scenic views, graphic designs, reli-
gious, etc.) which can be imprinted
with your own artist and title ar a
fraction of the cost of a custom
cover. (Of course we also do cus-

tom covers.)

Les - Myles Associate’s inc.
160 East 56th Street Dept. A2
NYC,NY 10022 Tel: 758-3232

Supplymy the gephic needi of ihe necord induiry lor 20 wen
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Lowest Prices For Records & Tapes
NEW WORLD-WIDE TELEX NUMBER 125614

Kraftwerk—Autobahn—Verligo 2003
George Benson—Bad Benson—CTi 6045

Gloria Gaynof—Mever Can Say Good

Sam Rivers—Hues—Impulse 3302
Quincy Jones—Body Hoeal—AL&M 3617
Barry Mamilow—Two—Bell 1314

Best O The Shilstics—Avco BB005
The Counis=Funk Pump-fware 2006
fualima—RCA B19

Kaygee's—Keep On Bumpin'—Gang 101
James Brown—Reality—Polydor 6030

B.T. Express—Do [I—Scepler 5117
Little Besver—Pany Down—Cat 2604

Eivis Pr —Promised Land=RCA BT3
T Dalls—Graalast Hits—Cadet 60036

Keith Jarreti—Death & The Flower=Impulse 3301
Kool & The Gang—Best Of Kool & The Gang—De-Lite 2015

Ofivia Newton-Jonn—Have You Never Been Mellow—MCA 2133
Jofin Entwistie's Ox—Mod Dog—MCA 2129

—MGH 4882
Focus=—Thes Finest Recordings—Sire 7505

The Buiis Band=Heaar And Now—Blus Thumb 6018

Love Linkmited Orchestra—wWhite Goid—201h Cenlury 458
Vernon Burch—I'll Be Your Sunshine—Unided Arists 342
Tempiations—A Song For You—Gordy 369

The Miracles—Don't Cha Love H=Tamla 338
Bioodstone—Riddie Of The Sphinx—London 654

Ohio Playsrs—Greatest Hils—Westbound 1005
Barry White=Can't Gat Enough=20th Cenfury 444

Funkadalic's—Greatest Hifs—\Wesibaund 1004

Mick Ronson—Piay Don't Worry—RCA 681
Jose Faliciano—And The Fesling's Good—RCA 407

$3$

100 Lot

3%

Box Lot
(235)

3359

Each

Call Or Wire Us For Quantity Prices.
Order Any Quantity From $1 Million Inventory.

All $7.98 List 8 Track & Cassette . . . $4.49 (10 Lof) . . . $4.59 Each

. CALL US FOR S9¢ BOX-LOT SPECIALS

All 45 APM's 63¢ Each, Box-Lots (25 PER BOX)
Largest Selection of 45's

Shipped Same Day Air Exprass

Specialists in Rock, Soul, Jazz, Pog. etc.
ALL ORDERS C.0.D.—SHIPPED F.0.B. NEW YORK

RECORD SHACK CORP.

2132 Second Ave., New York, N.Y. 10029
In U.S.A. Call (212) 369-8600
NEW HGFL_LD-WIDE TELEX NUMBER 125614

Demand For ‘Q’ 8-Track

® Comtinued from page |

phonic tapes, but the sales are at
least as good as last year's, and those
are sales we were satisfied with, The
significant point to us is that there
has been no drop.

“There has not been the growth
we might have expected,” Dennis
adds, “but this is understandable.
From what 1 gather, 4-channel
equipment was nol emphasized
nearly so much at the recent Con-
sumer Electronics Show as in past
years. And this kind of hardware is a
total luxury. Car sales are down, and
the car is a natural acoustical cham-
ber for 4-channel sound.

“Basically,” Dennis adds, “it is
probably the economic commitment
that is holding the consumer from
buying the hardware and thus the
tapes in the numbers we might oth-
erwise have expected.”

Dennis, however, is still enthused
about the configuration. “We are
nol slowing down our tape or disk
releases at all,” he says, “and we are
planning a fair sized release in the
next several months. We've got big
names in the releases, we know there
i$ an existing market from con-
sumers already involved and we
have a commitment. And we're par-
ticularly pleased to note that, on the
whole, 4-channel disk and tape sell
at just about equal proportions.”

Warners did not raise the price on
its quadraphonic tapes when other
list prices were upped, because,
Dennis says, “We want people to be
able to buy them. It was a marketing
decision.”

Dennis cites several other obser-
vations concerning the 4-channel
plateau. “Detroit made a lot of small
cars to lower the prices,” he says,
“but they added so many frills that
the price came up (o around the
same level as 1t was before. And
most quadraphonic buyers are in
large cities, where economic condi-
tions have hit hardest.”

At A&M, Bob Elliott, who han-
dles tapes for that label and Ode,
says his quadraphonic sales have
“picked up a little but nothing gi-
gantic, It's been nothing like an 'Oh,
wow" kind of pattern.

“Obviously we would be moving
more if it were not for the state of the
economy,” Elliott adds. “The config-
uration is a pure luxury item and the
hardware needed is generally high
tickel,

“We are planning additional re-
leases,” Elliott says, “and we will re-
lease anything we feel is strong and
of suitable nature for the configura-
ton. We're confident that business
in this area will go up a bit, but it
would be going up considerably
more if not for the economy.”

Like Dennis, Elliott says that
when 4-channel tape and LP com-
pansons are available, the sales are
reasonably close. He also says the
auto slowdown has to have slowed
potential growth.

And, like Dennis, Elliott says he is
“certainly pleased with sales now.
There is a good argument for quad-
raphonic,” he says. “Tape and LP
sales are about even, while an aver-
ape stereo B-track will do between 25
and 40 percent of the LP.”

At GRT Music Tapes, vice presi-

Jem On West Coast

NEW YORK —Jem Records Inc,
importer/distributor of UK. and
European rock product, has opened
a West Coast sales and distribution
facility in Van Nuys, Calif.

The firm will maintain headquar-
ters in South Plainfield, N J. and will
ship simultaneously to both loca-
tions from Europe. Mark Ferjulian,
formerly of Moby Disc Records, is
general manager of the Van Nuys
ofTices.

dent White Sonner says that of the
distnibutors he’s talked to handling
hardware and software, “quadra-
phonic sales of the hardware have
been wvirtually nonexistent while
tape is holding its own. The market
is there, it's just not growing.

“Equipment sales do several
things,” Sonner continues. “They
create a built-in market for the soft-
ware and they create excitement for
the new owner, Generally you hit a
plateau, stay there a while, move 10
the next and so on. Now, the indus-
try is stuck on a plateau, due to the
overall economy and the automobile
industry. The configuration, is, after
all, pure luxury.”

GRT will continue to make quad-
raphonic tapes, however, and Son-
ner is still enthused over the poten-
tial market and pleased with the
current one.

He probably sums up the feelings
of everyone when he says, “4-chan-
nel 1s not a gitmmuick. But it is expen-
sive and now is not the time for
that.”

Chicago Sets Rights

NEW YORK—S5creen Gems/Co-
lumbia Publications has acquired
exclusive print rights to the complete
music catalog of the group Chicago.
Covered are the group's publishing
firms Aurelius Music and Big Elk
Music. Deal was negotiated by Irwin
Robinson, Screen Gems pgeneral
manager, and Ken Klemberg, Chi-
cago attorney.

SamaGuru Signs
With Chrysalis

NEW YORK-SamaGuru Pro-
ductions Lid., headed by Deke Ar-
lon and Kenny Young, has entered
into a worldwide publishing agree-
ment with Chrysalis Music for the
catalogs of GuruSama Music Pub-
lishing Ltd.

The GuruSama company was
formed to control new songs com-
posed by Young and Herbie Arm-
strong, Young's co-writer,

The Chrysalis pact also includes
the rights to past Kenny Young
product, previously owned by
Kangaroo Music. Young's successes

include “Under The Boardwalk,”
“Sand In My Shoes™ and “Arizona,”
along with several hit songs by Her-

man’s Hermits and others.

GuruSama Music Publishing has
also signed Ron Grainer, composer
of the score for such successful film
and television programs as “Steptoe
And Son,” “To Sir With Love™ and

“The Omega Man.”

Arlon has also entered inlo a pro-
duction deal with GTO Records,
and has resigned as managing direc-
tor of Trident TV's Music com-
panies, York Records and Chevron
Music. He has been in this country
for the past six months formulating
the new structure of his various en-
terprises, including GuruSama
Management.

WAREHAM,
MATTAPOISETT

will receive applications until
March 7, 1975 for a regional
CATV license. Applications
will be received by

BOARD OF
SELEGTMEN

Marion, Mass.

We also make big
LP s—45 s- 8 tracks—
casselles

disk-
makers

Write for Price List
New York Office
160 East 58th St. (212) B86-3185
Philadeiphia Plant,
925 N, 3rd Street, Philadelphia

e

(215) MA 7-2277
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_GINO VANNELL!
RFULPEOPLE .

. the one that will break him "...agreatsong .. .the music soars ". .. gota lot of mileage off his debut,
completely to the top!’ high, wide and handsome in a far- "People Gotta Move. This should
—BILLBOARD r:‘:athnﬁ pl‘G—dULtIDﬂ . a powertful move him even further!”
piece . —CASH BOX —RECORD WORLD

THIS SlNGl.E ISTHE REASON THE ALBUMIS CALLED

"POWERFUL PEOPLE" .

Gino's powerful follow-up to"People Gotta Move”on A&M Records

Produced by Gino 4:!.. _lm: Vnnuelh

_‘ i

AT

.
- WWW. americanradiohistorv com
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General News

® Continwed from page |

it in others, including bringing a se-
lect variety of overseas repertoire
into the U.S,

A top French singer, Michel Pol-
narefT, for example, has been signed
by Ertegun and will shortly be re-
corded here in English with an
American producer. The release will
be on Atlantic.

“*We're not billing him as a French
singer,” Ertegun says. “Anytime we
have a chance to do this kind of
thing we'll work on i.”

Ertegun also speaks of importing
music from South Africa into the
American markel. The effect of this
importation: “A benefit to the
American companics” within the
WEA domestic structure.

Each company will have its own
a&r, promotion and publicity stafT,
with the managing director hiring
these people.

Of the new companies, all will be
compeny owned except in South Af-
rica, where it will be a joint venture
with Teal, the current licensee. De-
rck Hannan, formerly with EMI and
Polydor, has been hired to head the
firm which will be located in a sub-
urb of Johannesburg where blacks
and whites can work more easily
than in the big city.

“We need a place where integra-
tion is accepted,” Ertegun says, add-
ing: “we will go into a heavy pro-

45 rpm RECORDS

BY MAIL

All Original Artists
1949 thru 1972

pop * country « rock
soul = big band
all-time favorites
FOR CATALOG of 6000 titles
send $1.50 (nocod's)

It AIR MAIL is desired for catalog
« US and APO/FPD addressas, add §1.00

# International, add §1.50
{payable in WS furnde)

BLUE NOTE RECORD SHOP

156 Central Avenue
Albany, New York 12206, U.S.A

gram of local black music.” Artists
n:mrdcd will be merchandised in
neighboring African nations as well
as in the U.S.

In New Zealand, where EMI 15 the
licensee, “We altered the relation-
ship one year ago,” explains Rose,
“which gave us at WEA enlity
within the EMI organization. Now
we are formalizing that setup with a
corporate entity.,” Tim Murdock,
who has run WEA Records for the
past year as managing director, will
continue to head up the expanded
company.

In Holland, where Negram is the
licensee, Ertegun and Rose have not
yet found their managing director
nor decided in what service areas
they will be working with the com-
pany.

The Brazilian market is a similar
situation with Continental the li-
censee. Ertegun has already found
some Brazilian talent and he’s begun
talking to one American drummer
about producing him,

In Italy, Giuseppe Velona has
been named the mamaging director
and starting in April he'll be hiring a
stafT for the Milan office. Ricordi's
licensing pact ends in June.

“We can sell Italian artists in Ja-
pan and South America,” Ertegun
says, emphasizing the philosophy of

Blue Note Will
Repackage Its
Jazz Treasures

LOS ANGELES—Blue Note,
United Artists’ jazz division, joins
the parent label in getting active
with catalog repackages. Nine titles
will be released to start the Blue
Note Reissue Series, two-disk sets
listing at $7.98 in both record and
tape configurations.

Unified graphics, authoritative
liner notes and an in-store poster are
part of the campaign for the series
which includes jazz artists Sonny
Rollins, Horace Silver, Freddie
Hubbard, Chick Corea, Herbie
Hancock and Jimmy Smith.

United Artists’ current pop-rock
reissues series, “The Very Best Of
... currently has some 25 titles and
lists for §4.98,

$20 Each!

'th) Just Dream About Ji
U Can Afford Them NOW!

MHL Productions, Inc.

Provoly offers its

“A Capella Jlnqle Series”

Complete station packages of six call

“‘drop-ins,”" all for the Low Introductory price of 5151'.]! D.J. Names only
Also available:

Custom Commercial Jingles and

Production 1.D. Package

Place your order today, or send
$2 for our demo (deductible from first order)

MHL PRODUCTIONS

#61 Thunderbird Eslates
Maryvilie, Missouri 64468

les?

tter cuts, locations, and many

37064,

FINAL NOTICE

MASTER TAPES FOR SALE

By order of the Chancery Court, Davidson County, Tennessee, more than
70 Master Tapes will be sold under sealed bids by the Receiver of Record-
ing Industries Corporation (R.1.C. Records). The tapes include such artists
as Rosie Greer, Billie Holiday, Pat O'Brien, Ethel Merman and many others.
Terms of sale and complete inventory will be furnished upon payment of
$5.00, to be credited to the successful bidder for same, if received by the
undersigned before the 20th day of February, 1975.

The receiver reserves the right to reject any and all bids. Mail request to
A. P. Ottarson, Jr., Receiver, 125 Third Avenue North, Franklin, Tennessae

STELTEMEIER & WESTBROOK

Afif Sroujl, Attorney for Recelver
2002 Richard Jones Road, Suite C-101
Nashville, Tennessee 37215

WEA International Expanding

a flow of foreign product from one
market into another.

Ertegun points to a 23.4 percent
increase in sales for the division over
last year.

How much is from local acts? In
Japan it's 60 percent; Canada 10
percent; Germany 20 percent;
France 40 percent.

The local increases are dramatic,
but the sale of U.S. and U.K. prod-
uct has risen steadily also, Ertegun
points oul.

“It i1s unlikely,” Ertegun says,
“that we will go into smaller markets
for years, markets like Greece, Tur-
key, Lebanon, unless things
change."

The potential nations, according
to Rose, are in Scandinavia, Spain,
Venezuela and Argentina.

Ertegun has additionally held
some discussions in Poland anent a
licensee there. *We get tremendous
mail from there. There’s a thirst for
jazz and blues.” Ertegun says he gets
letters from behind the Iron Curtain
asking questions like what does John
Coltrane sound like? In each in-
stance he sends the writer several
free LPs. “There are clubs where
people gather to hear these record-
ings,” he says. “It's a great gesture of
goodwill from America to send these
people records. They become your
friends for life.”

WEA is already repped in the
Communist Bloc by Suzy in Yugo-
slavia and Arta in Czechoslovakia.

WEA International estimates it
will be covering 92 percent of the
world by the end of this year with its
own firms.

The Japanese firm (Warner-Pio-
neer) is a 50-50 partnership with
Pioneer Electronics and Watanabe
Productions.

The French company (WEA-Fili-
pacchi) involves WEA's majority
ownership in partnership with
magazine publisher and former disk
jockey Daniel Filipacchi. He is a
long-time friend of Ertegun's and
“has the best collection of Jazz 78
records in the world.”

There are two WEA International
coordinators in  Europe, Brigitta
Peschko, who runs the Amsterdam
office and Claude Nobs in Mon-
treux. Ms. Peschko is in daily contact
with the WEA offices with release
date information and related data so
that day and date releasing can be
accommodated, Nobs handles artist
relations, does repackaging (a recent
project: a five-LP Duke Ellington
set for France), creates quad sam-
plers and videotape promotional
packs for inter-office utilization,

The WEA International firms
meetl every six weeks on a rotating
basis in Hamburg, Parns, London
and Amsterdam to discuss sales,
marketing, promotion, etc,

There are also two national con-
ventions for all licensees and WEA
companies, Next up: Amsterdam
Aug. 27-28. The first meet this year
was held before MIDEM in Nice.

Product presentations take up the
momings; small seminars in the af-
ternoon. “We're doing our damndest
to prevent it from being hype,” Rose
says, “by keeping away artists and
managers.”

The two executives believe there is
a changing attitude among many
nations in terms of accepting and
marketing foreign product.

And Ertegun notes that WEA s
not afraid to work with its competi-
tors in the totally non-competitive
aspects like pressing, warehousing,
dislribulinn." Adds Rose: “Record

mpanies can no longer live with
l.hE uxury of separate warehouses
and delivery in markets that are
smaller than the U.S.”

www americanradiohistorv com

20th Century photo

WHITE WORLD—20th Century Records Barry White prowls through entries
in a worldwide promotion by the label to promote his product. Helping at left,
is 20th Century Records' international director Peter Pasternak. Winning the
contest among licensees—who had to create an imaginative window store
display of product by White and his Love Unlimited—was Ulli Ruetzel of
Phonogram Records, Germany. Second place was taken by Dave McLaeer of
Pye Records, England. Barry and his wife judged most of the entries them-
selves.

Rockwell To Beef Up Its
Admiral Distribution Net

DALLAS — Rockwell Inter-
national will strengthen Admiral’s
distributor network and expand its
advertising program in a drastic ef-
fort to reverse the problems that
have continued to plague the com-
pany in spite of its acquisition by the
industrial giant.

The blueprint for new therapy for
the ailing Admiral was laid out here
by W.F. Rockwell, Jr., chairman of
the board, at a meeting of Rockwell
stockholders.

Rockwell, in an appraisal of the
situation, told the stockholders that
his corporation had ill-timed the ac-
quisition of Admiral. He blamed the
country’s economic woes and the re-
sultant downturn in the sales of
home entertainment products for
the problems.

The Rockwell executive stressed,
however, that although his company
was unhappy about the turn of
events, it was not discouraged, and
there was optimism that the long run
would prove the acquisition a good
one.

Rockwell sees his company’s ac-

Hansen Plans

e Continued from page |

ates, the fulfillment center and the
Hansen office in New York.

The eight-page brochure high-
lights a 510-page songbook, “1001
Jumbo Songbook,” and is being sold
ata 52 discount price from its §14.95
list price. In addition to the 1.000
tunes, the book contains selections
on instrumental instruction.

A new songbook, “Let Me Enter-
tain You,” is also featured in the ini-
tial offering and is also being offered
al a §2 discount. A money-back
guarantee is also being offered as an
added incentive to purchase.

“We're concentrating very seri-
ously on these books which will
cover all the music areas, including
pop and instructional,” savs Joe
Carlton, executive vice president of
Hansen, from Florida where the
company is based, “And this gives us
the first real opportunity to go direct
in such an extensive way.”

$38,000 To Pride

LOS ANGELES—Pride Inc. has
been awarded 338,000 plus 9 per-
cent interest in the sum of $2,527 in
superior court here. The label asked
a judgment from four members of
the recording group, the Sylvers, in a
filing late last July. Attached to the
pleading was a promissory note 1o
the label for $32,000 signed by the
defendants. The promissory note
was dated April 26, 1974,

quisition of Admiral as the key to a
major entrance into the consumer
market, and points out that it (the
consumer market) is an area in
which the Rockwell Corporation
would be able to apply its full tech-
nological expertise.

HEY TURKEY!

So you've tried 'em all, Top
40, Progressive Country,
MOR, Chicken Rock, All
News, Beautiful Background,
You-Name-it, and your num-
bers are still in the lower level
sub-basement walkdown.

If you're really serious about
making an impact on your
medium to large market con-
sider,

FORMAT-75

Contact:

JAMES WALSH & ASSOCIATES

1463 Shannon Ave.
Indianapolis, Ind. 46201
Phone: 317-356-2033
If you're not serious,

quickly tune to
CONELRAD

—ATTENTION—

Fleetwood Recording Co. is
currently producing an histor-
ical recording consisting of a
compilation of historical news
audio for its Bicentennial Re-
cording. Fleetwood intends to
use 15 second segments of the
below listed material.

We seek the whereabouls ol
the owners of the below listed
material to come lorward and
contact us at: Fleetwood Re-
cording Co., 321 Revera St
Revera, Mass. Attention: Mr.
Vincent Glarrusso.

1. Jack Numh:‘.h—Tnhn e Out To Tha
Ballgama 193:!?
2. Oh Susanna—Al Jolson (1 l;
3, George M. Euharl—ﬂclm My Hegards
T Ernlﬂﬂ'r i
4, Inllnj Beriin— l'llln-d-ll‘l Ragtime
(1833}
5, Caruso—Over There (1920)
B, John Steala—A Pretty Girl is Like A
Malody {1932)
T, Erlﬂ;:;ﬁl arrymicre—Heacitathon ol Hambal
B, Helen Kane—Boop, Boop Be Doop
{1835)
f. Fannia Brice—My Man
10. Eddia Cantor—Comady Bit (1831)
11, lF‘r;g;]Flﬂur—AMnr Cup of Coffea
12. Will Rogers—Monologue (1833)
14. E‘laﬂ;a;lnﬁﬂﬁrh!n Wesi Comady
it (1438)
14. Katea Smith—God Bless Amarica

ﬂﬂ:ﬁ}

15. Marion Andarson—Washinglion

16. One Man's Family Hﬂu}

17. Hanry Aldrich Opening (1

18. Abboft & Costallo—YWho's
Comedy Bit (1940)

18. Hit Parade Thamea {1840)

20. Texaco Siar Theatre Thame (1340)

21. You Bat Vour Lite Thema (1950)

2. Howdy Dowdy Thama (1850)

23, Desoto Commercial (1940)
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Where can you get a
oreat deal on 48
best selling LLPs by

9 super British Rock Groups?

Only from London Records
...where it all began.

SAVOY BROWN JOHN MAYALLL DAVID BOWIL
GETTING TO THEPOINT  PAS71024  BLUESBREAKERS PS492 “IMAGES” BP 628/629
BLUE MATTER PAS71027 A HARD ROAD PS 502
A STEP FURTHER PAS71029  CRUSADE PS 529
RAW SIENNA PAS71036  THE BLUES ALONE PS 534
LOOKING IN PAS71042  BARE WIRES PS537  TEN YEARS AFTER
STREET CORNER TALKING PAS 71047  BLUES FROM LAUREL CANYON PS 545
HELLBOUND TRAIN PAS71052  LOOKING BACK PS 562 IE: :E::g :EIE: i EEE?-, ‘13"-'“9
LION’S SHARE XPAS 71057  THE DIARY OF A BAND ] L B g UNDEAD i 1:3;?
JACK THE TOAD XPAS71050  JOHN MAYALL LIVE IN EUROPE PS589  STJW -
BOOGIE BROTHERS APS638  THRU THE YEARS 2PS 600/601 ES 18029

A o tad e g LA RAW BLUES ps543  WATT XDES 18050
CAT STEVENS I T ALVIN LEE & COMPANY  XDES 18064
MATTHEW & SON pes1soos  CHIRIS YOULDEN
NEW MASTERS DES 18010  NOWHERE ROAD XPS 633
MATTHEW & SON/ opgs 18005/ CITYCHILD PS642  KFFEF HARTLEY
NEW MASTERS 18010 T o o
VERY EARLY & e VAN MORRISON HALFBREED DES 18024
YOUNG SONGS THEM PAS71005  THE BATTLE OF DES 18035

NORTH WEST SIX
THEM AGAIN PAS 71008

. £ S THE TIME IS NEAR DES 18047
ZOMBIES Vo Mosrisan 6 BP 71053/4 OVERDOG DES 18057
EARLY DAYS PS557  BACKTRACKIN'—THEM/ THE 72nd BRAVE XDES 18065
THE ZOMBIES PAS 71001 Van Morrison PS 639 LANCASHIRE HUSTLER XDES 18070

FOR YOUR GREAT DEAL,

CHECK YOUR LONDON DISTRIBUTOR.
Or call Sy Warner at London Records 212-675-6060
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FEBRUARY 22, 1975, BILLBOARD

Billboard Sin

Playlist Top AddOns ®

gles Radio Action

Ploylist Prime Movers *  Regional Breakouts & National Breakouts |

MINNIE RIPERTON-Lovin® You (Epic)
HOT CHOCOLATE=Emma {Big Tree)

SUGARLOAF-Don't Call Us, We'll Call You (Clanidge)

ADD ONS—The two key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—The twao
products registering the great-
est proportionate upward
movement on the station's
playlist; as determined by sta
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information 1o re-
flect greatest product activity

at Regional and National levels.

!
Pacific Southwest Region

® TOP ADD ONS:

COMMANDER CODY=Dcn't Let Go (W.H.)
B.T. EXPRESS—Express (Scepher)
CHICAGO—Harry Truman {Columbia)

* PRIME MOVERS:

FRANKIE VALLI-My Eyes Adored You (Private
Shoch)

DISCO TEX & THE SEX-O-LETTES—Get Dancin’
{Chalssa)

SUGARLOAF-Don't Call b5, Well Call You
{Claridge)

BREAKOUTS:

SUGMLON—DOoa't Call Us, We'll Call You

(Claridpe)
COMMANDER CODY~Don't Let Go (W.8)
LED SAYER—Long Tall Glasses (WH.)

KHJ—Los Angeles

- ﬁ:l}ﬂﬂﬂﬂ CODY-Don't Let Go

* BT ﬁﬂﬁs-hprm (Scepter)

w MINNIE RIPERTON-Lovin' You
{Epic) 30-16

* FRANKIE VALLI-My Eyes Adored You
(Private Stock) 14-6

lll‘.ll.'l ) (KIOD-FM)—Los Angeles
®  FANNY-Butterboy (Casablanca)
. E:EIBE SNOW—FPoetry Man (Shel-
I
* ggﬁlés-un:u You Get Started (ABC)
* SUGARLOAF—Don't Call Us, We'll Call
You (Claridge) 27-21

KKDJ-FM~Los Angeles

®* JOHN LENNON-#9 Dream (Apple)

* MARIA MULDAUR-I'm A Woman
(Reprise)

* FRANKIE VALLI-My Eyes Adored You
(Private Stock) 26-12

* LINDA ROMSTADT-You're Mo Good
{(Capitol) 13-1

KFXM—San Bernardino

® RINGD STARR—No-No Song (Apple)

® B.T. EXPRESS—Express (Scepter)

*  STYX—Lady (Wooden Mickel) 13.5

* JOE COCKER-You Are So Beautiful
(AEM) 22-14
~Bakersfield

® {E#%?IHDEH CODY=Don't Let Go

CHICAGD—Harry Truman (Columbia)

OLIVIA NEWTON-JOHN—Have You

Never Been Mellow (MCA) 26-16

* [FRANKIE VALLI-My Eyes Adored You
(Private Stock) 25-15

Ith— Diego
OLIVIA NEWTON-JOHN--Have You
MNever Been Mellow (MCA)

& GRAND FUNK-S5ome Kind of Wonder-
ful {Capitol)

* EAGLES—Best Of My Love (Asylum)

B »

KRUX —Phoenix
® BACHMAN-TURNER DEHHIIE—
Roll On Down The Highway (Mercu

#  SUGARLOAF-Don't Call Us, We'll II
You (Claridge)

* DISCOTEX & THE SEX-0-LETTES—Get
Dancin’ (Chelsea) HB-3

* LABELLE-Lady Marmalade (Epic)
HB-20

KLUPD~Phoenix

® LEOSAYER-LongTall Glasses (W.B.)

*  CHICAGD—Harry Truman (Columbia)

* JOE COCKER-You Are So Beautiful
(AEM) 34-24

% SUGARLOAF=Don't Call Lis, We'll Call
You (Clandge) 21-16

Illﬂiﬂ—llhlquu'qu!
SWEET SENSATION-S5ad  Sweel
Dreamer (Pye)

* SUGARLOAF—Don't Call Us, we'll Call
You (Claridge) 20-12

* Il;;HEI.I.E” —~lady Marmalade (Epic)

KPOI-Honolulu

Based on station playlists through Thursday (2/13/75)

OLIVIA NEWTON-JOHN=Have You Never Been Meliow (MCA)
FRANKIE VALLI—My Eyes Adored You (Private Stock)
RINGO STARR—No-No Song/Snookeroo (Apple)

RINGD STARR—No-No Song/Snockeroo (Apple)
B.T. EXPRESS—Express (Scepter)
PHOEBE SNOW—Poetry Man (Shelter)

KLIV—5an Jose KCPX—Salt Lake City KELP—El Paso WCFL—Chicago
® COMMANDER CODY-Don't Let Go * HOT CHOCOLATE-Emma (Big Tree)  ® LABELLE-Lady Marmalade (Epic) *  SUGARLOAF-Don't Call Us, We'll Call
(W.B) ®  BILLY SWAN-I'm Her Fool (Monu-  *® ELVIS PRESLEY—My Boy (RCA) You (Claridge)

* AL GREEN-Love (H1)

* OLIVIA NEWTON-IOHN-Have You
Never Been Mellow (MCA) 17-8
= STYX-Lady (Wooden Mickel) 18-12

lmT—Eh:khn, CA
LEO SAYER—Long Tall Glasses (W.B.)

® MINNIE RIPERTON-Lovin' You
(Epic)

*  FRANKIE VALLI-My Eyes Adored You
{Private Stock) 26-13

* EARTH, WIND & FIRE-Shining Star
{Columbia) 30-19

KNDE-Sacramento

® JOE COCKER-You Are So Beautiful
(AEM)

* MINNIE RIPERTON-Lovin® You
(Epic)

*  FLASH CADILLAC—Good Times Rock &
Roll {Private Stock) 23-16

*  FRANKIE VALLI—-My Eyes Adored You
(Private Stock) 10-4

KIR-Seattie

® OLVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA)

* AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 27-11

* PAUL ANKA/ODIA COATES—0One Man
Woman/One Woman Man (U.A) 20-

15
Pocific Northwest Region
® TOP ADD ONS:

HOT CHOCOLATE-Emma (Big Tree)
MINMIE REPERTON-Lovin' You (Epic)
JOE COCKER-You Are S0 Beaufiful (AEM)

* PRIME MOVERS:

FRAMKIE VALLI—My Eyes Adered You (Private
Stock)

OLVIA NENTON-FEOHM=Have You Mever Been
Meliow (MCA)

PHOEBE SHOW—Poetry Man (Shelfer)

BREAKOUTS:

OZARK MIOUNTAIN DAREDEVILS—lackie Blue
(AEM)

FLASH CADILLAC-Good Times, Rock & Roll
(Privale Shoch)

1OE COCEER-"Tou Am 50 Beautiful (AEM)

KFRC—S5an Francisco

® MINNIE RIPERTON-Lovin' You
(Epic)

® SWEET SENSATION-S5ad Sweet
Dreamer (Pye)

* QOLUVIA NEWTON-JOHM=Have You
Never Bzen Mellow (MCA) 18-7

* PHOEBE SNOW—Poetry Man (Shel-
ter) HB-16

KYA—San Francisco

& JOE COCKER=You Are So Beautiful
(A&M)

» mll;,?lllﬂill CODY—Don't Let Go
* OLIVIA NEWTON-JOHN-Have You
Mever Been Mellow (MCA) 15-7
* DISCO TEX& THE SEX-O-LETTES~(Get

Dancin’ (Chelsea) 9-4

K101-FM=San Francisco

® THREE DEGREES—| Don't Know
(Philadelphia Int'l)

- E:DI;HHIE! CODY-Don't Let Go
W.6.)

* PHOEBE SNOW-Poetry Man (Shel-
ter) 20-12

* JOE COCKER—You Are So Beautiful

22-9 (A&M) HB.18
* DOOBIE BROTHERS-Black Water
(W.B) 23-12
KENO-Las Vegas KSJ0—San Jose
b {.IE“'.::IE RIPERTON-Lovin' You ® {IflEm"',!IE RIPERTON—-Lovin'  You
pic pic
LEOSAYER—LongTalt Glasses(W.B)  ® CHARLIE DANIELS BAND—The South

W &

w STARR—No-No Song (Apple)
* ?;Hﬂfllﬂliwﬁhm\‘un (GRC) 20-

|5 Gonna Do It (Buddah)

* OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA) 18-10

*  STYN=Lady (Wooden Nickel) 12-5

e | —

®* HOT CHOCOLATE—Emma (Big Tvee)
® LEOSAYER—Long Tall Classes(W.B.)
* glI]HlEE STARR—No-No Song (Apple)
* I.IIEIJ..E Lady Marmalade (Epic)

® CAROLE NING—Nightingale (Ode)

. tﬂmﬂE} SNOW=FPoetry Man (Shel-
Bf

* OLIVIR NEWTON-JOHN—Have You
Never Been Mellow (MCA) EX-11

* FRAMNKIE VALLI—-My Eyes Adored You
(Private Stock) 20-13

lll!—iﬂhm
FLASH CADILLAC <Good Times Rock &
Roll (Private Stock)

®  FANNY-Butterboy (Casablanca)

* PHOEBE SNOW—Foetry Man (Shel-
ter) 22-15

* FRANKIE VALLI-My Eyes Adored You
(Private Stock) 24-17

KTAC—Tacoma

. I&#ﬂ:‘mm—ﬂﬂ Won't You Play

®  NEIL DIAMOND—I've Been This Way
Before (Columbia)

* OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA) 30-1

# GRAND FUNK-Some Kind Of Wonder-
ful (Capitol) 19-8

KGW-Portland

® QZARK MOUNTAMIN DAREDEVILS-
Jackie Blue (A&M)

®* JOE COCKER-You Are So Beautiful
(A&M)

* ?;IID PLAYERS—Fire (Mercury) HB-

* FRANKIE VALLI-My E?yes Adored You
(Private Stock) HB-1

KISN—Portland

® QUEEN-—Killer Queen (Mercury)

® RINGD STARR—No-No Song (Apple)

* SAMMY JOHRS-Chevy Van (GRC)

* B.T. EXPRESS—Express (Scepler)

KTLK—Denver

® POLLY BROWN-Up In A Puff Of

Smoke (GTO)
DAREDEVILS-

® DIZARK MOUNTAIN
Jackie Blue (AEM)
® STYX-Lady (Wooden Nickel) 33-22
* FRANKIE VALLI=My Eyes Adored You
(Private Stock) 19-8
KIMN-Denver

®  ACE—How Long (Anchor)

® HOT CHOCOLATE—Emma (Big Tree)

*  AVERAGE WHITE BAND-Pick Up The
Pieces (Atlantic) 25-4

* FRANKIE VALLI=My Eyes Adored You
(Private Stock) 36-25

KKAM-Pueblo, CO

®  STEPPENWOLF-—-Smokey
Blies (Mums)

®  ACE-How Long (Anchor)

*  FRANKIE VALLI-My Eyes Adored You
(Private Stock) 24-12

* OZARK MOUNTAIN DAREDEVILS-
lackie Blue (A&M) HB-23

Factory

ment)

%  FRANKIE VALLI-My Eyes Adored You
{Private Stock) 27-14

% DLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA) 15-6

IREF—EIH Lake City

JIMMY CASTOR BUNCH—Bertha Butt
Boogie Pt. 1 {Atlantic)
*  HOT CHOCOLATE—-Emma (Big Tree)
* ?;llﬂ PLAYERS—Fire (Mercury) 22-
*  FRANKIE VALLI =My Eyes Adored You
(Private Stock) 20-12

Southwest Region

® TOP ADD ONS.

BT. EXPRESS—Express (Scapter)
MARIA MULDAUR-1'm A Woman (Reprise)
MINMIE RIPERTON—Lovin' You (Epsc)

* PRIME MOVERS:

LABELLE =Lady Mamalade (Epic)

OLIYIA NENTON-JOHN=Have You Mever Been
Mellow (MCA)

FRANKIE VALLI-My Eyes Adored Yau (Private
Stock)

BREAKOUTS:

B.T. EXPRESS—Express (Scepter)
MINMIE RIPENTON—Lovin® You (Epic)

' SAMMY JOHMS—Chevy Van (GRC)

KILT—Houston

® B.T. EXPRESS—Express (Scepter)

&  SAMMY JOHNS—Chevy Van (GRC)

* Ié:gl.li—udy Marmalade (Epic)

* JOE COCKER-You Are 5o Beautiful
(ASM) 34-25

KRBE-FM—Houston
® FRANKIE VALLI-My Eyes Adored You
. (Private Stock)

* OLVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA) 15-6
* Il-;ilEz.LE—Lad]' Marmalade (Epic)

KLIF=Dallas

® NONE

L ]

* FRANKIE VALLI-My Eyes Adored You
(Private Stock) 18-12

*  STYX—Lady (Wooden Nickel) 20-14

KNUS-FM—Dallas

L HIIHIE RIPERTON-Lovin’
(Epic)

® RINGD STARR—MNo-No Song (Apple)

* JOE COCKER=You Are So Beautiful
(AEM) 35-23

* POLLY BROWN-Up In A Puff Of
Smoke (GTO) 32-21

KFiZ-Ft. Worth

® CHARLIE DANIELS BAND-The South
Is Gnna Do It (Buddah)

*  ALMARTING—To The Door OF The Sun
(Capitol)

* FRAMKIE VALLI-My Eyes Adored You
{Private Stock) 26-16

* QOLIVIA MEWTON-JOHN—Have You
Never Been Mellow (MCA) 14.5

KXOL-Fi. Worth

* RINGO STARR-Snookeroo (Apple)

®  LABELLE-Lady Marmalade (Epic)

* OLIVIN NEWTOM-JOMN—Have You
Mever Bean Mellow (MCA) 15-10

*  FRANKIE VALLI-My Eyes Adored You
(Private Stock) 11-7

You

* &T.EIHESS—E:prm (Scepter) HB-
* ELECTRIC LIGHT ORCHESTRA—Can't
Get ItOut Of My Head (ULA) 24-17

XEROK-EI Paso

& AL MARTIND-To The Door Of The
Sun (Capitol)

® QOIARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M)

* OLVIA NEWTON-JOHM—=Have You
Never Been Mellow (MCA) HB-14

* |ABELLE-Lady Marmalade (Epic)
HB-20

KAKC—-Tulsa

® COMMANDER CODY-Don't Let Go

(W.B)

® MINNIE RIPERTON-Lovin'
(Epic)

* QOLIVIA MEWTON-IOHN—Have You
MNever Been Mellow (MCA) 25-18

* LABELLE-Lady Marmalade (Epic)
EX-27

RELI-Tulsa

®* NEIL DIAMOND—I've Been This Way
Before (Columbia)

%  ALMARTIND-To The Door Of The Sun
(Capitol)

*  FRANKIE VALLI-My Eyes Adored You
(Private Stock) 27-20

* Hﬂ;?ul-udy Marmalade (Epic)

WKY-Dklahoma City

& MINNIE RIPERTON-Lovin'
(Epic)

®* DAVID GATES—Mever Let Her Go
(Elektra)

* ‘I?.Eﬁ.l.!—udr Marmalade (Epic)

*  DONNY & MARIE OSMOND—Morming
Side Of The Mountain MGM) 29-18

KOMA—DOklahoma City

®  CHICAGOD-Harry Truman (Columbia)

® HARRY CHAPIN—I| Want To Learn A
Love Song (Elektra)

* LABELLE-Lady Marmalade (Epic)
28-20

" STYX-Lady (Wooden Nickel) 15-9

WTIX—New Orieans

® QDLIVIA NEWTOM-JOHN—Have You
Mever Been Mellow (MCA)

. H.Illl MULDAUR-I'm A Woman
(Reprise) :

w  STYX=Lady (Wooden Nickel) 20-14

* Em:l 2EI.I.E2 =Lady Marmalade (Epic)

KEEL—-Shreveport

You

You

® HELEN REDDY—Emotion (Capitol)

® B.T. EXPRESS—Express (Scepter)

* MINNIE RIPERTON=Lovin® You
{Epic) 31-20

*  FRANKIE VALLI-My Eyes Adored You
(Private Stock) 15-10

Midwest Region

® TOP ADD ONS:

LABELLE ~Lady Marmalade {Epc)
SUGARLORF-Don't Cail Us, We'll Call You
{Claridge)

HOT CHOCOLATE-Emma (Big Tree)

* PRIME MOVERS:

OLIVIA NEWTON-MHN—Huve Yow Never Been
Maliow (MCA)

RINGO STARR-No-No Song/Snookeroo
(Apple}

FRARKEE WALLI=#y Eyes Adored You (Private
Stack)

BREAKOUTS:

RINGO STARR-No-No Song/Snocherco
(Apple)

LABELLE = ady Marmalade {Epxc)
SUGARLONF-Don't Call Us. We'll Call You
(Clasidge)

KYSN—Colorade Springs KONO—San Antonio WLS—Chicago

® DAN FOGELBERG—Part Of The Plan  ® LABELLE-Lady Marmalade (Epic) ® POLLY BROWN-LUp In A Puff Of
(Epic) ® MARIA MULDAUR-I'm A Woman Smoke (GT0)

®  SUGARLOAF=Don't Call Us, We'll Call {Reprise) ® HOT CHOCOLATE-Emma (Big Tree)
You (Claridge) * AMERICA—-Lonely People (W.B.) HB-  * OLIVIA NEWTOM-JOHN—Have You

* BAD COMPANY—Movin' On (Swan 20 Never Baen Mellow (MCA) 14-3
Song) 26-19 *  PAULANKA/ODIA COATES—OneMan  * BACHMAN-TURNER OVERDRIVE-

* OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA) 8.2

'ﬂ:mn!ﬂne Woman Man (UA.) 16-

Roll On Down The Highway (Mer-
cury) 17-10

www americanradiohistorv com

® PHOEBE SNOW—Poetry Man (Shel-
ter)

* BAD COMPANY-Movin' On (Swan
Song) 23-33

* BACHMAN-TURMER OVERDRIVE-
E?ﬂ]gn Down The Highway (Mercury)

WOKY—Milwaukes

® CAROL DOUGLAS—Doctor's Orders
(Midland International)

*  FRANKIE VALLI-My Eyes Adored You
(Private Stock)

* OLIVIN NEWTON-JOHN-Have You
Meyer Bean Mellow (MCA) 169

*  BACHMAN-TURMER OVERDRIVE-
gglllgn Down The Highway {Mercury)

WIUU-FM—Mitwaukee

® SWEET SENSATION-Sad Sweet
Dreamer (Pye)

L {IAJEEE}FHM—HEI Won't You Play
* OVIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA) 18.8
*  FRANKIE VALLI-My Eyes Adored You

{Private Stock) 19-12
WIFE-Indianapolis

® MARIA MULDAUR-I'm A Woman
(Reprise)

® RINGO STARR—No-No Song (Apple)

*  OHIO PLAYERS—Fire (Mercury) 15-6

* |ABELLE-lady Marmalade (Epic)

®  MEIL DIAMOND=|'ve Been This Way
Before (Columbia)

. EI-;'E SWEDE—Hush/1I'm Alive {Capi-
* QOLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA) 15-5
* BACHMAN-TURNER OVERDRIVE-

I]tgﬂzﬂrl Down The Highway (Mercury)
WDEGY - Minneapolis
® |ABELLE-Lady Marmalade (Epic)
. 1:HE‘.IHII:.IF. RIPERTON—Lovin®  You

pic

* ?lﬁ.‘iﬂ STARR=No No Song (Apple)
* ﬂ.ﬂﬂﬂﬂﬂlﬁ-ﬂhﬂwﬁn (GRC) 29-
mll-ﬂinnugﬂh

SUGARLOAF-Dan't Call Us, We'll Call
You (Claridge)

®* LED SITEI-Lnn[TaIIGhsm (W.B)

* STEVIE WONDER-Boogie On Reggae
Woman (Tamila) 29-14

* glﬂlﬁ STARR—No-No Song (Apple)

KOIL—Omaha

® LABELLE—Lady Marmalade (Epic)

. Ilﬁll FOGELBERG—Fart Of The Plan
(Epic)

x E‘Iﬂﬂl?' STARR—No-No Song (Apple)

*  FRANKIE VALLI—My Eyes Adored You
(Private Stock) 12-4

llﬂl Des Moines

RINGD STARR—No-No Song (Apple)
- EE“ :.FHEEI.IEIIE—FHI.' 0f The Plan
pic
* OUVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA) 28-8
ol EEELEEI. REDDY—Emotion (Capitol)
IIII.E--IIpH City, 5D
CHICAGD—Harry Truman {Columbia)
® CHARLIE DANIELS BAND—The South
Is Gonna Do It (Buddah)
* ﬂlg STARR—No-No Song (Apple)
*  FRAMKIE VALLI=My Eyes Adored You
(Private Stock) HB-19
KQWB—Farge, ND
® HOT CHOCOLATE—-Emma (Big Tree)
*  ELOSAYER=Long Tall Glasses (W.B.)
* BAD COMPANY-Moving' On (Swan
*

Song) 41-30
RINGD STARR-No-No Song (Apple)
37-26

(Continued on page 16)
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FEBRUARY 22, 1975, BILLBOARD

es Radio Action

Based on station playlists through Thursday (2/13/75)

& Continued from page 14

KXOX -5t Lowis

= CHICAGO-Harry Truman (Columbia)

o SUGARLOAF-Don't Call Us, We'll Call
You (Claridge)

« BACHMAN-TURNER OVERDRIVE-
TEE On Down The Highway (Mercury)

* DOUVIA NEWTON-JOHM—Have You
Never Been Mellow (MCA) 12.5

ISI.Q-FI—St. Louis

LABELLE—| ady Marmalade (Epic)

B.T. EXPRESS—Express (Scepter)

+ DOOBIE BROTHERS—Black Water
(W.B) 125

« BACHMAN-TURNER OVERDRIVE-
Iligll%n Down The Highway (Mercury)

WHE—Kansas City

e MARIA MULDAUR-I'm A Woman
(Reprise)

o LABELLE-Lady Marmalade (Epic)
* OLIVIA MNEWTON-)OHN-Have You
Mever Been Mellow (MCA) 27-10
# FRANKIE VALLI-My Eyes Adored You

(Private Stock) 17-8
KEW|—Topeka
CHICAGO—-Harry Truman (Columbia)
RICHARD HARRIS—The Prophet (Al-
lantic)
FRANKIE VALLI-My Eyes Adored You
(Private Stock) 20-6
ODZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M) 36-26

L ]

* %

North Central Region

@ TOP ADD ONS:

MINRIE RIPERTON—Love' You {Epic)
RINGD STARE-No-No Song/Snookeros
{Apple}

SAMMY JOMME—Chevy Yao (GRC)

* PRIME MOVERS:

OLIVIA REWTON- JOHN—Have You Never Been
Meliow (MCA)

MINNIE REFERTON—Lovin' You (Epsc)
RINGD STARR=No-No Songs/Snookeroo

(Reple}

BREAKOUTS:

RINGO STARR—Mo Mo Song/Snookeroo
(Apple)

HOT CHOCOLATE—Emma (Big Tree)

SAMMY JONNS—Chewy Yan (GRC)

CKLW—Detroit
e GEORGE McCRAE—| Get Lifted (TK)
= RINGD STARR—No-No Song (Apple)
# ODLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA) 24-10
= MINNIE RIPERTON-Lovin®  You
{Epic) HB-23
Rapi

« OHID PLAYERS—Fire ::Ilen:urr}

= LOVE UNLIMITED-| Belong To You
(20th Century)

+ DOUVIR NEWTON-JOHN-Have You
Never Been Mellow (MCA) 9.3

+ BACHMAN-TURNER OVERDRIVE-
Roll On Down The Highway (Mercury)

13-11
196 (WZIM-FM)—Grand Rapids
o MINNIE RIPERTON-Lovin'  You

(Epic
« JOE &ﬂﬂ-‘l’nu Are So Beautiful

(A&M)
* g;;lﬂ} STARR—No No Song (Apple)
+ SUGARLOAF—-Dont Call Us, We'll Call
You (Claridge) 27-16
WTAC—Flint, M| —
s  CHICAGD-Harmy Truman (Columbia)
o JIMMY CASTOR—Bertha Butt Boogie
(Atlantic)
# LABELLE-Lady Marmalade (Epic)
*

30-19

OLIVIA MEWTON-JOHN—-Have You

Newer Been Mellow (MCA) 7-3
WIXY—Cleveland

« MINNIE RIPERTON-Lovin’
(Epic)

s SAMMY JOHNS—Chevy Van (GRC)
« OLIVIN NEWTON-JOHN-Have You
Never Been Meliow (MCA) 19.7
# HELLO PEOPLE—Future Shock (ABC/

Dunhill) 21-12
WGLL—Cleveland

You

&« WET WILLIE-Leona (Capricorn)

s CHICAGD—Harry Truman (Columbia)

# FRANKIE VALLI-My Eyes Adored You
(Private Stock) 2210

+ JOE COCKER-You Are S0 Beautiful
(A&M) 187

13-Q (WKPQ)—Pittsburgh WFOM—Atianta WHBQ - Memphis WPIX-FM—New York City
* LABELLE-|Lady Marmalade (Epic) o FLASH CADILLAC—Good Times, Rock = MINNIE RIPERTON-—Lovin' You « NONE

SUGARLOAF—Don't Call Us, We'll Call & Roll (Private Stock) (Epic) .

You (Claridge) e HOT CHOCOLATE-Emma (Big Tree) e CHOCOLATE—Emma (Big Tree) &« MINMIE RIPERTOM—Lovin'  You
* OLIVIA NEWTON-JOHN-Have You + BAD COMPANY-Movin' On (Swan  PHOEBE SMOW-—Poetry Man (Shel (Epic) 13-7

Never Been Mellow (MCA) 15-2 25-17 ter) 29.18
* RINGD STARR—No-No Song (Apple) = STARR—MNo-No Song (Apple) + STYN—Lady (Wooden Nickel) 14-9
24-11 30-23 WMPS—Memphis
KQV—Pittsburgh 1.93 (WZGC-FM)—Atianta o FANNY-Butter Boy (Casablanca)
= NONE o AL GREEN—Love (HI) e STYX-Lady (Wooden Nickel)
. ® HOT CHOCOLATE—Emma (Big Tree)y + OLIVIK NEWTON-JOHN-Have You
+ SKYLINERS—Where Have They Gone + OUWIA NEWTON-JOHN—Have You Never Been Mellow (MCA) 17-6
I[I'i"a&lm} Never Been Mellow (MCA) B-1 + FRANKIE VALLI-My Eyes Adored You
* § =Don't Call Us, We'll Call » MINNIE RIPERTON-Lovin'  You (Private Stock) 105
You (Claridge) (Epic) HB-17 WMAK —Nashville
—Buffalo - = e MARSHALL TUCKER BAND—This 0!
o OHID PLAYERS—Fire (Mercury) @ HELEN REDDY-Emotion (Capitol) Cowboy (Capricorn)
e MINMIE RIPERTON-Lovin' You <« HARRY CHAPIN-I| Wanna Learn A o POINTER SISTERS-Live Before You
(Epic) Love Song (Asylum) Die (ABC/Blue Thumb
* HOT CHOCOLATE—-Emma (Big Tree) -+ OUVIA NEWTON-JOHM—Have You + OLIVIA NEWTON-IOMN—Have You
28-18 Never Been Mellow (MCA) 10-1 Never Been Mellow (MCA) 19-12
+ LABELLE-Lady Marmalade (Epic) = JOE COCKER-You Are So Beautiful = JOE COCKER=You Are So Beautiful
16-10 (AEM) 28-18 (AEM) HB-24
W5Al-Cincinnati W3GN—Birmingham, AL WLAC —Nashville
o ELECTRIC LIGHT ORCHESTRA—Can't e RONNIE DYSOM—Life & Breath (Co- o NOMNE
Get It Out Of My Head (UA) lumbia) .
e DOMNY OSMOND—| Have A Dream o OZIARK MOUNTAIN DAREDEVILS— # STYX—Lady (Wooden Nickel) 15-5
{Kolob) lackie Blue (ABM) + DOOBIE BROTHERS—Black Water
» MINNIE RIPERTON-Lovin' You = CHARLIE DANIELS BARD—The South (W.B) 8-2
(Epic) ?E‘Ill:l ) 0 ;sﬂﬁ:na Do It {Bl.llmd?h}iﬁirﬂ . WLCY—Miami
 CARDL GLAS—Doctor's Orders + BROWN—Up In o DIAMOND=!" i
(Midland International) 30-20 Smoke (GT0) 17-9 b {mu:?,i,; 0By 1. vy
WCOL~Columbus WHHY —Montgomery, AL e JOE COCKER=You Are So Beautiful

= HELEN REDDY—Emotion (Capitol)

@ LEDSAYER-LongTall Glasses (W.B.)

+ MINMIE RIPERTON—Lovin® You
(Epic) 27-7

#  ELVIS PRESLEY—My Boy (RCA) 28-10

WAKY —Louisville

» HOT CHOCOLATE—Emma (Big Tree)

s JIM GILSTRAP=Swing Your Daddy
(Chelsea)

« SHIRLEY & COMPANY—Shame,
Shame, Shame (Vibration) 28-10

& STYX—Lady (Wooden Nickel) 29-14

WTUE—Dayton, OH

e tllilI]E PEACH-S50 Take A Look {Rain-
ree

» LDGGINS & MESSINA-Changes (Co-
lumbia)

* g.EHH"I' JOHNS —Chevy Yan (GRC) 36-

ir ??TstﬂﬂiﬂuﬁuEmma (Big Tree)

-1

= HARRY CHAPIN—I Want To Learn A
Love Song (Asylum)

# KRIS KIRSTOFFERSON & RITA COOL-
IDGE~Lover Please (Monument)

= OLIVIR NEWTON-JOHN-Have You
Never Been Mellow (MCA) 27-11

# (OHIO PLAYERS—Fire (Mercury) 21-9

I'llEI'—i:in. PA
SWEET SENSATION-3ad Sweet
Dreamer (Pye)

o FLASH CADILLAC-Good Times Rock &
Roll (Private Stock)

+ ELECTRIC LIGHT ORCHESTRA—Can't
Get It Out O My Head (LA} 25-16

& ll.gﬂi'.g.LE-Ladr Marmalade (Epic)

Southeast Region

@ TOP ADD ONS:

HOT CHOCOLATE-Emma (Big Tree)
MINNIE RIPERTON—Lovin' You {Epic)
AL GREEN-Love (HI)

* PRIME MOVERS:

OLIVIA NEWTOM-JOMN=—Have Tou Never Been
Wellom (MCA)

FRANKIE WALL!-My Eyes Adored You (Private
Slock)

MINME EPERTON—Lovin' You (Epic)

BREAKOUTS:

RINGD STARR-Mo-Mo Somg/Snookerdo
(Apgie)

FHOERE SMOW-—Foetry Man {Shelter)

B.T. EXFRESS=Fapress (Sceplher)

WQXI-Atlanta

e HOT CHOCOLATE—Emma (Big Tree)
e AL GREEN-Love (HI)

* E.T. EXPRESS—Eupress (Scepter) 20-
* !ﬁﬂﬂ!ﬂl—tmw People (W.B.) 27-

e GLADYS KNIGHT—Love Finds Its Own
Way (Buddah)

™ wm CODY-Don't Let Go

» r]fr'mmE-Lm; (Capricorn) 21-

+ ATLANTA RHYTHM SECTION-—Angel
(Polydor) 23-13

WTDB—Winston/Salem, NC

&  WET WILLIE-Leona (Capricorn)

« OIARK MOUNTAIN DAREDEVILS-
Jackie Blue (ARM)

+ OLIVIKR NEWTOM-JOHN—=Have You
Never Been Mellow (MCA) 14-4

* ?&ﬁ STARR-No-No Song (Apple)

WSGA- Snllnlh, GA

e RINGD STARR-Mo-No Song (Apple)

» HARRY CHAPIN-! Wanna Learn A
Love Song (Asylum)

# CHARLIE DANIELS BAND—The South
Is Gonna Do It (Buddah) 20.9

+ JIMMY CASTOR-Bertha Butt Boogie
{(Atlantic) 15-8

WTMA—Charleston, 5C

o SUGARLOAF=Don't Call Us, We'll Call
You (Claridge)

® :‘H;JEBE SNOW-—Poetry Man (Shel-
Br

+ LINDA RONSTADT-You're No Good
(Capitol) 11-4

* STYX—Lady (Wooden Nickel) 20-13

WKIX—Raleigh, NC

& WET WILLIE-Leona {Eapnm}

« (IARK MOUNTAIN DAREDEVILS-
Jackie Blue (ASM)

+ MINMIE RIPERTON-Lovin'
(Epic) 25-19

+ DAVID GATES—MNewver Let Her Go
(Elecktra) 17-12

WORD-Spartanburg, SC

= AL GREEN-—Love (Hi)

« MARSHALL TUCKER BAND-This 01
Cowboy (Capricom)

+ BACHMAN-TURNER OVERDRIVE-
ggﬂlgn Down The Highway (Mercury)

# ELECTRIC LIGHT ORCHESTRA—Can't
Get It Dut Ellhlr Head (U.A.)HB-24

WAYS—Charlotte, NC

. tﬂl;‘.lE!E SMOW—Foetry Man (Shel-
er

e JOE COCKER—You Are So Beautiful
(AEM)

w* Ii:?!.lf—l.ady Marmalade (Epic)
* OLIVIKR NEWTON-JOHN-Have You
Never Been Mellow (MCA) 12-4

WNOX - Knoxville

s SAMMY JOHNS—Chevy Van (GRC)

= RINGD STARR-Snookeroo (Apple)

# giTl EXPRESS—Express (Scepter) 32-

w PHOEBE SNOW-Poetry Man (Shel-
ter) 35-24

WGOW—Chattanooga, TN

o RINGD STARR—No-No Song (Apple)

. {ulilg}“.: RIPERTON=Lovin'  You

p

* ?;Hﬂlmﬁ—ﬂhmﬂan (GRC) 23-

# ELVIS PRESLEY My Boy (RCA) HB-19

KAAY - Little Rock

& NO NEW PLAYLIST

You

-
w
*

sesssERericanariolistorr com | P —

(AEM)
* wu-udy Marmalade (Epic)
# JACKSON FIVE—I Am Love (Motown)
HB-23

WOAM —Miami

o MARIA MULDAUR-I'm A Woman
(Reprise)

o B.T. EXPRESS—Express (Scepter)

+ FRANKIE VALLI-My Eyes Adored You
(Private Stock) 13-9

* w McCRAE-| Get Lifted (TK)

WFUN—Miami

@ MINNIE RIPERTON-Lovin'
(Epic)

»  STYX—Lady (Wooden Nichel)

+ POLLY BROWN-Up In A Pufi OI
Smoke (GTO) HB-14

» ELECTRIC LIGHT ORCHESTRA—Can't
Get It Out Of My Head (U.A) 20-13

1-100 (WHY|-FM)—Miami/Ft. Lauderdale

o MINNIE RIPERTOM-Lovin' You
(Epic) _

» LABELLE—Lady Marmalade (Epic)

% FRANKIE VALLI—My Eyes Adored You
{Private Stock) 28.12

#+ OLIVIR NEWTON-JOHMN-Have You
Never Been Mellow (MCA) HB-16

WOPD—Lakeland, FL

" nLI;n-: SWEDE—Hush I'm Alive (Capi-
to

» CHICAGD—Harry Truman (Columbia)

« MINNIE RIPERTON-Lovin® You
(Epic) 28-17

+ RINGD STARR-No No Somg/Snoo-
keroo (Apple) 22-13

Northeast Region

® TOP ADD ONS:

You

FINGO STARR-No-No Song/Snookerno
PHOERE SHOW - Poeiry Man (Sheltes)
SUGARLOAF-Don't Call s, We'll Call You
(Claridga)

* PRIME MOVERS:

OLIVIA MEWTON-JOHE=Have Youw Mever Been
Maliow (MCA)

LABELLE —Ludy Marmalade (Epic)

BLT. EXPRESS—Express (Scaplar)

BREAKOQUTS:

INAMY CASTOR BUNCH-Bertha Butt Boogie
(Afantic)

PHOESE SNOW-—Foetry Man [Sheller)
RIRGD STARR—Mo Mo Songs/Snockeroo
(Apple)

WABC—New York City

o SHIRLEY & COMPANY-Shame,
Shame, Shame (Yibration)

s« MINNIE RIPERTON—Lovin'
(Epic)

- JEIJEHIELEHHEI—#E Dream (Apple)

« DOUVIA NEWTON-JOHN—Have You
ONever Been Mellow (MCA) HB-16

You

* STYLISTICS—Hey Girl Come & Get It
(Avco) 13-19

WBBF —Rochester, NY

o GLORIA GAYNOR—Never Can Say
Goodbye (MGM)

e JOE COCKER=You Are So Beautiful
(AEM)

+ OLUVIA NEWTON-)JOHM-Have You
Never Been Mellow (MCA) 16-9

* m STARR-No-No Song (Apple)

WRHEO—Boston

o JOHN LENNON-#9 Dream (Apple)

« POLLY BROWN-—Up In A Puff Of
Smoke (GT0)

* OLIVIA NEWTON-JOHM-Have You
Never Been Mellow (MCA) 20-12

# SHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration) 26-19

WMEX —Boston

Ployel Top Add Ons @
Ploylist Prime Movers

(] E.I }HEH.EI'E—FI:‘! O0f The Plan
pic;

= POLLY BROWN-Up In A Puff Of
Smoke (GT0)

= OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA) 25-14

« BACHMAN-TURNER OVERDRIVE-
gglllgn Down The Highway (Mercury)

WVBF-FM—Framingham, MA

= POLLY BROWN-Up In A Pulf Of
amoke (GT0)

* BAD COMPANY-Movin' On (Swan
Song)

* NO CHANGE IN POSITION

i

WPHO—Providence

s MARIE OSMOND-Who's Sorry Now
(MGM)

# NEIL DIAMOND—I've Been This Way
Before (Columbia)

# SHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration) 28-15

# STEVIE WONDER-Boogie On Reggae
Woman (Tamla) HB-18

WORC —Worcester, MA o

e DIARK Hﬂl.lﬂlll * DAREDEVILS—
Jackie Blue (REM)

e LEDSAYER—LongTall Glasses(W.B.)

* BUESS WHO—Seems Like | Can't Live
With You (RCA) 26-3

+ BJ). THOMAS-Hey Won't You Play
(ABC) 13-7

WDRC—Hartiord
e MINNIE RIPERTON-Lovin'

(Epic)
Boy (RCA)

You

s PRESLEY-—My

% FRANKIE VALLI-My Eyes Adored You
(Private Stock) 21-13

+ DOOBIE BROTHERS—-Black Water
(W.B.) 13-10

WPOP—Hartiord

» CHICAGD-Harry Truman (Columbia)

o SAMMY JOHNS—Chevy Van (GRC)

+ MARIAL MULDAUR-I'm A Woman
(Reprise) 26-16

+ DOOBIE BROTHERS-Black Water
(W.B.) 17-9

WTBY—Albany

s BAD COMPANY-Movin' On (Swan
Song)

® CHICAGD—Harry Truman (Columbia)

+ FRAMKIE VALLI—-My Eyes Adored You
(Private Stock) 26-18

#« OLVIR NEWTON-JOHN-Have You
Never Been Mellow (MCA) 25-20

WPTR—Albany
e SUGARLOAF—Don't Call Us, We'll Call
You (Claridge)

s BT, EXPRESS—Express (Scepter)
#* OUVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA) 18-8
-« ml.i—l.m‘j Marmalade (Epic)

Mid-Aantic Region

® TOP ADD ONS:

POLLY BROWN=Llp in A Pult D7 Smoke (GT0)
NN WPERTON—Lovin' You (Epic)
SHIRLEY & COMPRNY - Shume, Shame, Shama
{Vibration)

* PRIME MOVERS:

DLV NEWTON- MMIN—tHave You Never Bean
Melhew (MCA)

SHINLET & COMPANT -5kame, Shame, Shame
(Wibration)

JOHN LENNODR— 39 Oresm (Apple)

BREAKOUTS:

MURRIE RIPERTOR-Lovin’ You (Epic)
JOMN LEWRON- 29 Dream (Appla)
POLLY BROWN-—Lip bn A Pulf 04 Smake (570

WFIL-Philadelphia

@ RINGD STARR—No-Mo Song smipb

o SUGARLOAF—Don't Call Us, Call .
You (Claridge)

+ OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA) 22-14

* SHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration) 23-17

WIBG - Philadelphia
e PHOEBE SNOW-Poetry Man (Shel-

er)

e RINGD STARR—No-No Song (Apple)

« SWEET SENSATION-Sad
Dreamer (Pye) 30-23

+ SHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration) 25-19

WPGL-W

o JIMMY CASTOR-Bertha Butt Boogie
(Atlantic)

® HIHHE RIPERTON—Lovin’
(Epic)

« OUVIA NEWTOM-JOHN-Have You
Never Been Mellow (MCA) 118-10

& Ll!:EI.LEI” —lady Marmalade (Epic)

WRC—Washington

o [LABELLE~Lady Marmalade (Epic)

. aum-lmhu Queen (Mercury)

* JIMMY CASTOR BUNCH—Bertha Butt
Boogie (Atlantic) 15-5

* OLIVIA NEWTON-JOHM-Have You
Never Been Mellow (MCA) 20-13

You

WCAQ -Baltimore

& SUGARLOAF—Don't Call Us, We'll Call
You (Claridge)

. ri"!}ﬂil SNOW—Poetry Man (Shel-
e

* OLWVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA) 18-8

* W—Lﬂﬂl Marmalade (Epic)

WLFL-FM~—Baltimore =

s MINNIE RIPERTON-Lovin' You
(Epic)

s DAVID GATES—Never Let Her Go
(Elektra)

+ OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA) 27-15

+ B.T. EXPRESS—-Express (Scapter)

WGH —Newport News, VA

e MINNIE MPERTON-Lovin' You
(Epic)

o PHOEBE SNOW-—Poetry Man (Shel-

ter)

+ OLIVIA MEWTON-JOHM—Have You
Never Been Mellow (MCA) 28-18

* IlléT.HFlEﬁ—E:prﬂs{Sclptﬂ] 19-

WYRE-Annapolis, MD

o BAD COMPANY-Movin' On (Swan
Song)

o DAVID GATES—MNever Let Her Go
(Elektra)

+ OUWIA NEWTON-JOHN—Have You
Never Been Mellow (MCA) 21-11

* t‘*I..IIIELliEH T ~Lady Marmalade (Epic)

WLEE—Richmond, VA

™ {n#}FIIEEIEIE—P:t Of The Plan

pic

o CHARLIE DANIELS—The South Is
Gonna Do It (Buddah)

* OLIVIR NEWTON-JOHM—Have You
Never Been Mellow (MCA) 26-12

+ POLLY BROWN-Up In A Puff Of
Smoke (GTOD) 29-1
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This Business Of Music:

FEBRUARY 22, 1975, BILLBOARD

Insights By The Experts—Presented by UCLA Extension in cooperation with Billboard

TV host Dick Clark tells the audience radio is the dominant force in exposing music.

Music And

Students make sure they've got the salient
points of the discussion.

By CLAUDE HALL

Top 40 radio stations are faced more and
more with the necessity to find some method
of reflecting album sales, according to Paul
Drew, vice president of programming for RKO
General Radio, which operates several Top 40
stations coast to coast, along with classical
music and oldie stations.

“Until progressive rock was born as a for-
mat—and became accepted by the public—
the single was the primary factor in radio,”
Drew told last week's seminar. A few mo-
ments earlier, he'd been probed by keynote
speaker and moderator Dick Clark, ""Ameri-
can Bandstand' TV host, about playing the
same records over and over.

“It's true that we play the hits over and
over,” Drew said, pointing out that the for-
mats of such stations as WABC in New York
and KHJ in Los Angeles are based on doing
this—and create large audiences by doing so.

“Stations such as these are undergoing a
change right now. Years ago, rock radio and
Top 40 radio were the same thing. But a
couple of years ago, Top 40 stations had to
make a decision.” Music changed and be-
came softer, he said. Stations had to decide
whether to stay with the hits or stay with the
rock.

Billboard photos by Norm Schindler

Edward Wright: “Elton John is becoming very
black these days."

“Top 40 stations historically gained their
programming material from sales of singles
and requests. But a lot of people now buy al-
bums instead of singles. We're trying now to
find some way to reflect those album sales."”

David Moorhead, general manager and vice
president of KMET in Los Angeles, elaborated
during the seminar that in the early 1940s
the radio industry was larger in gross dollars
than the record business . . . now the record
business has far outpassed radio earnings. In
a counter-comment to a mention by Dick
Clark about Sherm Marshall at WOLF in Syr-
acuse, N.Y., being the first station to use a
Top 40 format based on phone requests,
Moorhead paid tribute to Todd Storz at
KOWH in Omaha making Top 40 successful.
“The first tight playlist station | ever heard
of,"” Moorhead said, *'was WIND in Chicago in
1941 which, because they didn't have a net-
work affiliation and didn't have those net-
work radio shows, started a Top 24 hit parade
type of show in the evening. That was the first
concentrated airplay operation so far as |
know.'

Moorhead directed his early comments
mainly to government regulation of radio.
Based on a 40-hour week, he said he'd
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“Residual Rights''—the areas in which
an artist can expand his financial base, is
the topic of next Tuesday’s session. Guest
experts include artist agent Charles Stern,
performer Roger Miller and commercials
creator Chuck Blore. The time: 7:30 p.m.

The place: Ackerman Student Union.
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RKO General's Paul Drew: seeking a way to
reflect LP sales better.

worked the last seven months for the govern-
ment. “Fortunately, we don't have to limit
ourselves to a mere 40-hour working week at
my company,” he said, tongue-in-cheek. His
labors had been spent mostly in ascertain-
ment of community needs for license re-
newal.

To get an opinion of how stations in Los An-
geles defined their own formats, he said he
put a girl on the phone telephoning everyone
of them. But, between the time she made the
calls and the FCC report was finished and in

David Moorhead: The record industry far out-
passes radio earnings.

the mail, 12 of the radio stations had
changed formats and KMET had to mail in an
addition to their report. One Los Angeles sta-
tion defined its own format as a religious-talk-
rmews-progressive format, he said.

Eddie Wright, president of the public rela-
tions firm of Edward Windsor Wright Corp.,
Los Angeles, spoke on the role of the black
record artist in the world of entertainment to-
day, paying tribute to the early inroads made
by Louis Armstrong, Ella Fitzgerald, Duke EI-
lington, Billie Holiday and others, later men-
tioning the first crossover artists such as Ray
Charles, Sam Cooke, Fats Domino.

The Beatles gave credibility to black music,
he said, by talking about the roots of their
own music-blues.

Wright also praised the work Motown
Records and Berry Gordy, president, had
done in popularizing black artists. Music had
brought about or helped the ascent of the
black executive, he felt, and pointed to
Gamble & Huff,

Wright also mentioned black progressive
radio, which plays all kinds of artists today;
“Elton John, for instance, is becoming very
black these days."

Clark commented that years and years ago,

r&b air personalities sounded “ethnic. But,
today . . . are the disk jockeys on KDAY in Los
Angeles white or black?"

Wright said: ““It's hard to tell.”

Clark: "Is black radio losing audiences to
white stations?"'

Drew commented: "'l think there have al-
ways been a number of white teenagers who
thought it was hip to listen to soul music sta-
tions. We've gone into the rating surveys and
studied them to find out how many white lis-
teners are listening to KDAY." And RKO Gen-
eral has found that in the so-called black
areas of Los Angeles, there are many KGFJ
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and KDAY listeners, but it's difficult to tell in
other population areas whether the listeners
to those stations were actually white or black.
Wright had also pointed out earlier that dis-
cotheques are becoming important to the
record business as exposure points for new
product. "And 80 percent of the product
played in the discos is black music because
the people can dance to it and get into it.”
Clark, who sort of spearheaded all of the
questions that flowed and ebbed during the
seminar session, had talked of the days in ra-
dio when Robin Seymour in Detroit radio and

Dick Clark: “'Radio is very clinical and scien-
ti'r“.,"

Bill Randle in Cleveland radio, used to pick
their own records. “'In those days, radio was
fun. Now, radio is a very clinical and scientific
approach."

He told of a promotion executive from Ca-
sablanca Records, who upon finding it diffi-
cult to get the music or program director of a
radio station in Los Angeles to listen to his
new record, waited in the bathroom until the
radio man came in and, sitting in the next
booth with a cassette deck, played the record.

Radio is by far the dominant force in expos-
ing music, Clark said. In regards to music on
TV, it's "like a flea on an elephant’s behind.""
Though is own show is in its 23rd year, other
TV music shows are on shaky ground. And
the influence of TV on music is “‘rather sick,"

His comments bout exposing music on ra-
dio drew statements from his panel and
Moorhead admitted that a promotion execut-
ive from a record company might have some
ability to influence the play of a record on
KMET, but there were elaborate safeguards.
The best of the new records are picked by a
music director and program director Shadoe
otevens (he later said that he thought Ste-
vens was one of the best program directors in
radio). Cuts that can be played on the station
are listed. LPs are placed in racks for such
categories as *‘new, unfamiliar; new, familiar;
E‘tC.”

Most of the albums go into the main li-
brary. It's up to the air personalities at the
station to familiarize themselves with all of
the product.

Some of the very best of the albums are
placed in the control room handy to the air
personalities and these LPs might get more
airplay strictly because of their handiness,
Moorhead said. Air personalities blend their
own shows; “‘the commentary is in the mu-
sic.” But they must stay within certain con-
trols and play a given percent of new and un-
familiar music, a given percent of new
familiar music, etc. And they must aiso play
from a rack of Top 20 LP cuts “that are not on
any chart" and the record industry doesn't
really understand what that Top 20 is all
about. These percentages change, depend-
ing on the time of year, Moorhead added.

One of the questions asked from the au-
dience was whether Moorhead thought KWST
would take some of the audience of KMET.
Moorhead said he thought they might take
some 1B8-24-year-olds because KWST wasn't
playing any commercials. He felt that KWST
would survive in the market, if for no other
reason, on the business turned away by
KMET and KLOS.

Art direction: Bernie Rollins
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SPOTLIGHT ON

Massive Move
To Automation

The best humor is usually topical and one of the most topi-
cal jokes in radio today is about a little child asking its dad:
"“Are we live or on tape?”

Because the whole world is trending toward syndication
these days and you can even find humor, such as that joke
above, available on a monthly or weekly basis . . . and for a
reasonable price.

S0 massive has been the movement of radio toward syndi-
cation—specifically in music programming—that companies
such as Schafer and SMC are back-ordered. Up to three
months in many cases, though one super salesman for a pro-
gramming service assures potential buyers that he has a little
clout with one of the equipment manufacturers and can get
you the equipment within 30 to 45 days.

And in programming, music service firms have sprung up—
literally out of the ground like wildflowers—not only in the ma-
jor cities but in smalll cities in Michigan, West Virginia . . . any-
where there's a decent tape deck handy. A retired air force of-
ficer sells music tapes out of San Francisco to a radio chain in
Brazil. Digamae in Sydney has been marketing radio docu-
mentaries in the states and will soon have more available. EMI
Programmes in London is selling TM Programming product
around the world, and in a cross deal, TM Programming has
available the entire music archieves of EMI Records in Lon-
don. A Toronto firm is scoring quite well in the U.S. market
with syndicated products; Footprint Productions will now
syndicate a series with Frich Von Daniken, author of “Chariots
Of The Gods." Syndicated programs are flowing out of Nash-

DICATION

By CLAUDE HALL

ville and soon from Kings Beach near Lake Tahoe, Calif., and
Las Vegas. !

In San Diego, Peters Productions continues to expand with
new music services. In Los Angeles, Humble Harve is getting
into music services. Alto Communication has an amazing
amount of product available not only over the air, but in the
air via air line programming.

And more and more radio stations and radio chains are get-
ting involved. RKO General produces an hour special each
month which is sold by Alto Communications. The specials of
the BBC, London, are sold through London Wawvelength in
New York. And one of the nation's biggest U.S. chains is seri-
ously probing now a commitment to syndication.

MNealy all facets of radio are now being syndicated, includ-
ing:

® Music with or without personalities

® Humor for personalities

e Information for personalities

e Promotions

e Jingles

® Sales training aids, including a whole sales course

e Information of possibly radio advertising clients, as well
as even co-0p money Sources

® Jingles for commercials sold locally

® Programming consulting (sometimes this comes com-
plete with a music programming service)

® News

e Features ranging from documentaries to one-minute
mini-specials on topics ranging from astrology to visitors from
outer space

® Sports

e Weather

® Audience research—not only the ratings firms, but there
are other firms which will decipher the ratings and interpret
them so any program director can understand them and even

advise him on what to do about various specifics. Another re-
search firm will tell you what people think as opposed to what
they tell you about the music, the commercials, the jingles,
the PSAs and event the air personalities .

@ Radio shows from 30 years ago such as "Lum and Ab-
ner" and *"The Shadow"

But it's in programming of music that there has been leaps
and bounds.

For programs, Watermark Inc. in Los Angeles has to be one
of the very top firms,

For programming services, though Stereo Radio Produc-
tions and Bonneville Program Services are doing fabulously,
TM Programming in Dallas is probably the biggest firm in the
field, and Drake-Chenault in Los Angeles is in there swinging.

In jingles, TM Productions in Dallas is going strong with the
leadership of Tom Merryman and Jim Long, and Bill Meeks of
PAMS just scored with the biggest package of jingles ever soid
in radio to WNBC in New York and capped that with the RKO
General Radio chain.

Of course, one of the most interesting aspects of syndica-
tion is that a hard-working individual can start from scratch
and, after a while, make it pretty big. True, Watermark had
some belt-tightening times at first . . . and even a much larger
firm (than they were in the beginning) may suffer some lean
times now and again as deals come and go. But, overall, syn-
dication is doing well. Tom Adams, an air personality on WIOD
in Miami, started selling some of the gags and bits he'd done
on the air and now has a very thriving business in The Electric
Weenie humor service. When Ed Peters of Peters Productions
In San Diego started, he sold his first music service on guts
more than anything he had on tape.

Some of the smaller operations, naturally, fall by the way-
side . . . because, maybe, lack of talent as much as lack of
quality of product or energy in merchandising.

(Continued on page 24)

Music Goes On And On As Automated
Equipment Expands Formats

Automated radio and its ability to be integrated with syndi-
cated music shows is making more music available to more
people than ever before. This could be a contradiction in views
of Orwellian fears that we will all eventually be replaced or told
what to do by a computer. But actually, automated program:-
ming is opening up music personalities to more creative roles
and helping management keep stations open longer and
therefore expand operations. And all this in the face of still an-
other seeming contradiction: that in today's “truth in pack-
aging'' society, people find repugnant the fact that a station is
broadcasting from Camarillo, Calif., without a lone soul on the
premises,

In reviewing the current state of the art in automation,
people such as those at Schafer Electronics support this opti-
mistic status of stations with less and sometimes no person-
nel by pointing out that nearly every format is being affected.

In the past year, Schafer has seen installations go into more
country and rock stations than ever before. A chief reason is
the marriage of automation and syndication, says Dwight Her-

By EARL PAIGE

bert, Schater program sales manager and former deejay. He
points to Drake-Chenault's "Great Amercan Contemporary"
and Alto's Chris Lane show, etc. Classical formats lend them-
selves well to automation and, of course, beautiful music has
always been one of the easiest to automate. The sole excep-
tion to automation, if Herbert can be pardoned for a pun, is
soul.

He believes there is just such a “gut feeling" of-intimacy
and community involvement, particularly in the deep Chicago
innercity and throughout the south, that few soul stations go
automation. In fact, he says he knows of only one in the whole
of America.

But automated programming advocates make a distinction
between sounding intimate "live’" and "a-live."

“To be alive, doesn't mean that my station has to sound
canned. In other words, | wouldn't have to use the same an-
nouncer 24 hours a day. There are syndicated services avail-
able that break out announcers in four and five-hour blocks,
just like you would do if you were running a manual, live oper-
ation.

“The biggest thing is to put the local input in. The most im-
portant aspect of syndication is that it cannot localize that
sound as much as you could if you were doing your own sta-
tion live, or if you were recording your own tapes doing your
own syndication.

“It's hard for someone sitting in Los Angeles to put in your
local sound if you're in East Bellfuge, Kan. So you must relate
to your community just as you had a bunch of jacks spinning
records. Because if you don’t relate to the community, you're
dead.”

The essence, therefore, of automation is first the program
control via automation, and secondly using your people ef-
ficiently. As Herbert puts it, ' Not having a guy sit behind a mi-
crophone four hours and open his mouth for five minutes ev-
ery hour'—that's not efficient use of your manpower.

“Take that same guy and put him in a production studio
where he can be creative . . . where he can do the job the sta-
tion needs done, which is making more money which makes
everybody happy and creating a better sound for the station
because you have better production, better contests, better

TRV

Schater photos
Schafer's NTI 740 computer control system (left) and 903 are some of the
machines now revolutionizing automated radio programming.

promotion—okay, now you're talking about the relative sav-
ings of automation.

““This comes down to management. Management is always
interested in how it can lower overhead. If | can make better
use of my personnel, by putting them in a production room,
by sending them to a chamber of commerce meeting—what-
ever it takes, I'm using my people efficiently and now | can
really become more involved with the station through pre-re-
corded programming. ,

""Let someone in Los Angeles who has the wherewithal to do
the research of your tapes foryou. As long as it's basically the
same as what you're doing, or it's compatible with the ideas
that you want to get across musically on your station.”

Basically, automation has accomplished the immediacy
necessary in live sounding radio. It is zero difterence in going
from AM to FM (the distinction is not technological but rather
one of format contingencies). And automated systems are
now "‘quad" ready. Schafer's for example, has built-in adapt-

(Continued on page 28)
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We're Drake-Chenault.
Over the years
we’'ve made a few
friends.
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You've heard the saying: "Build a better
mousetrap and the world will beat a path to
your door.” Well, in a manner of speaking, that's what
happened to us.

Qur "mousetrap’ happens to be quality programming
for radio stations. And it's enabled us to help a growing
number of broadcasters across the country and around
the world. We've helped them get more audience. .. T === =
increase sales. ..and achieve higher ratings. Send me your new updated Demo on:

We can help you, too, and save you thousands of E ?#;’};?SE';T;TEHE;fg%ﬂﬁ“ﬂ”
dollars with six full time formats for automation. You have
a choice of Easy Listening/MOR. Or Top 40. Or All % ﬁg Eg}ggﬂ Eg;g g: gg;’f:‘”

Oldies. Or Rhythm & Blues. Or Country. And each for- O The Top 100 of the Sixties e =
mat can be varied to meet your particular needs. Regard- il il i
less of which one you put on your station our staff is

available at anytime for sales and programming help.

In addition to formats, we offer well-known features.
Like the classic, History of Rock and Roll. The Golden
Years of Rock. The Top 100 of the Sixties. And our
brand new Golden Years of Country.

Because we serve you well, you in turn can serve your
audience well. And we think that's what good program-
ming is all about. So, call on Drake-Chenault. When you
do, you'll be in good company.

")

Mame

Trtle

Station

Address

ity State Zip

Phone Mumber
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‘Pop Goes The Country’ Builds Solid Following

A few years ago when WSM's Ralph Emery decided to give
up his powerful nighttime show to "revert to a more normal
sort of living," there were those who suggested he might well
lose his strength, his effectiveness, and his contact with coun-
try music.

Today, however, in addition to a solid daytime format
which includes music of all kinds, interviews, and some fresh
approach to a lengthy talk show, Emery is syndicated on radio
and television in as many markets as anyone in the business.

His 'Pop Goes The Country," is shipped into 80 markets
by Show Biz, which produces and distributes the television
package, with full sponsorship by Sterling Drugs (Bayer As-
perin, Fletcher's Castoria, etc.'” In radio, that same firm ships
the Ralph Emery Show on a bicycle basis into 170 markets,
five hours of it a week, with sponsorship on a participating
basis. These include Holiday Inn, Beach Nut Chewing Tobacco

By BILL WILLIAMS

and Campho-Phenigue. This one is self-produced. And both
shows go to major markets. The latest add-ons in radio in-
clude WJJD, Chicago, and KOOO, Omaha. About 25 of these
are done in FM stereo, using the 20-cycle tone to trip the mu-
sic sequences.

Stations can opt to use in five one-hour segments, or as a
strong five-hour weekend vehicle.

The television show, 30 minutes in length, uses two to
three guests each week. A lot of the conversation (light in na-
ture) is a carryover from the radio show, where he picks up
candid information. Radio guests are paid a scale of $150,
while the syndication scale for TV is $191 an appearance, plus
replay money. Artists are anxious for the exposure, and there
Is prestige associated with an appearance by Emery, known
as a tough and thorough interviewer. That toughness, how-
ever, is tempered with compassion.

On television, he goes with the guests who are hot. On ra-
dio, everyone who is a factor in the music business is used,

year's series. The biggest problem he finds is working around
the artists’ schedule.

Emery's ultimate goal is to shoot all of the TV shows while
Opryland is open, using the various outdoor scenes to supple-
ment the studio shots. The show is done in its entirety at Op-
ryland, utilizing the multimillion-dollar studio facility which
seats an audience of 320.

In radio, Emery has just recently finished his one-
thousandth show (done with Ronnie Milsap), and is heading
into the second thousand.

He no longer works the night shift, but occasionally he still
goes on the road to emcee a major show. He no longer records
as a singer, but is instrumental in developing artists. He no
longer works the “Grand Ole Opry'' (except to spell someone
on vacation), but he still commands the respect of virtually ev-
ery entertainer in the business. He has only expanded his hor-
izons, while keeping close to country.

“Time Capsules’
Probe Future

Creative Radio Shows, Los Angeles, has just launched a new
series of 200 one-minute predictions on the future. The pro-
duced items, billed as *'Time Capsules,'” are predictions of the
future based on facts supplied by such people as Ray Brad-
bury, Alvin Tofler, and Buckminister Fuller. For the past year,
according to Darwin Lamm, president of the radio syndication
firm, the series has been featured on radio station KFI.
Creative Radio Shows also syndicates the daily “Bill Bal-
lance Show,'" which is available in three-hour and one-hour
versions. The show is also provided in a three-hour weekend
version and custom spots are available on a cost-basis. Bal-
lance also has a syndicated TV show called "Off Ballance.”

whether a light or heavy. "Even
if it's a lightweight who can talk
well, I'll go with him or her,"
Emery says.

Five radio shows are done in
a three-hour period, with the
audio tracks mixed with records
after the interviews. The num-
ber done in a week depends
upon the availability of artists.
In one recent week, Emery did a
show with Merle Haggard, Roger
Miller, and Billy "'Crash" Crad-
dock. He tries to stay a month
ahead.

Television is shot in bun-
ches, with the first 26 for this
year (which went into produc-
tion last July) now completed.
They will be repeated with one
rerun for each. Meanwhile, the
pact has been renewed, and

he'll begin next summer on next.

IT'S ABOUT—BIll Huie, host of the syndicated radio show ""What's
it All About?" interviews the Pointer Sisters. The award-winning
show is now heard on 700 radio stations in the U.S. and overseas.

Bill Huie photo

NO.1
IN THE NATION'S

12-34.

TM Programming's “'Stereo Rock’ and WGFM in
12-34, of any FM station surveyed in the

a staggering 35.7 share of teens, 17.5 share of adults,
18-34, in a highly competitive 21 station market.”

TM has four quality formats for you, including "Stereo Rock,"
two distinct "Beautiful Music” formats, and “TM Country,"
a new and exciting Country programming service.,

TM Programming works! From "Stereo Rock" KGOR Omaha to
"Beautiful Music” WGER Saginaw.
Ask them and ask us.

Call the people at TM, collect.

"Oct/Naov 1974 ARB Albany — Schenectady—Troy,
6 a.m.-12 midnight, M-S, avg. ¥a hr. shares metro.

TM Programming, Inc.
1349 Regal Row
Dallas, Texas 75247
(214) 634-8511

TOP 50 MARKETS.

Albany — Schenectady — Troy have the largest share of audience,

top 50 markets of the U.5.A. according to the Oct/Nov ARB:

Stereo Rock®—Consulted by George Burns

TOP 92 MARKETS.

NO.1
IN THE NATION'S

18-34.

TM Programming'’s “‘Stereo Rock™ and WPTH in Ft. Wayne
have the largest share of audience,
18-34, of any FM station surveyed in the
top 92 markets of the U.S.A. according to the Oct/Nov ARB:
a fantastic 21.6 share of adults, 18-34,
in a highly competitive 16 station market.*

Mo other format in the industry can equal the ratings
growth and profit power of “Stereo Rock." And it's only
one of the proven formats TM has waiting for you.

TM Programming works! From "Beautiful Music™ KABL A/F
San Francisco to "“Stereo Rock™ WBEN-FM Buffalo.
Ask them and ask us.

Call the people at TM, collect.

*Oct/Nov 1974 ARB Ft. Wayne, 6 a.m.-12 midnight,
M-S, avg. Ya hr. shares metro,

TM Programming, Inc.
1349 Regal Row
Dallas, Texas 75247
(214) 634-8511
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‘King Biscuit’ Rates High
In Youth Recognition

By JIM MELANSON

Take a cross-section survey of the 15-30 age group tuning
into syndicated radio these days and its odd-on that the King
Biscuit Flower Hour, FM rock broadcast, will score heavily, if
not on top, in recognition points.

First introduced to the airwaves in 1972, the show is now
aired bi-weekly by over 175 FM stations throughout the U.S.,
in 90 of the top 100 markets and 48 of the top 50 commercial
markets. A solid track record for the program and its produc-
tion company, D.I.R. Broadcasting.

New York-based, D.I.R. is the brainchild of Bob Meyrowitz,
its president; Alan Steinberg. executive vice president, and
Peter Kauff, vice president. And, notably, the King Biscuit
successes achieved by the three seemed earmarked to spill
over into other syndicated formats, as D.I.R. recently intro-
duced a “‘Live From London' BBC hour-long syndicated pack-
age and a five-minute "'Rock Hews'' program. But first the
King Biscuit Flower Hour!

According to Meyrowitz, a key ingredient in D.I.R.'s game
plan was to offer market exclusivity on the King Biscuit show
and, at the same time, attempt to zeroc-in on only key mar-
kets. Spots are used at the beginning, middle and end of each
broadcast, so as not to interrupt the flow of music.

Another guideline of D.L.R. is to only give the show to FM
stations, because of technical reasons and better sound.

Offering the King Biscurt package two Sundays of the
month has left a void for many listeners and, looking to fill it,
D.L.LR. recently (Jan. 5) began packaging a “'Live From Lon-
don" BBC program, also a hour in length. D.L.R. will be look-
ing to duplicate the same success story that it has had with
King Biscuit by selling the BBC program on alternate week-
ends. Initial reaction has been favorable, states Meyrowitz.
Markets handling the package include all the top 25, 48 of the
top 50 and 87 of the top 100. Audience projections have the
listening total at 1.5 million per program.

“Rock News,"" a five-minute daily program of random notes
on the rock music scene, is also in the beginning stages for
D.I.R. Hosted by rock critic Lisa Robinson and U.K. disk jock
Bob Harris, the package is geared to give the listener a fast

run-down of what's happening in the rock world. It features
interviews with artists, news items and anecdotes. Basedon a
150 market lineup of stations using the King Biscuit show, au-
dience estimates for the average quarter hour are 758,000
(total adults), according to D.l.R. executives. The opening
round of selling stations brought some 40 FM'ers into the
D.I.R. fold. And, today, it's on the brink of 200 outlets—a
number which all three D.1.R. executives see as the optimum
for the package.

“I'd like to think that we've developed a whole new media
form,"” says Meyrowitz. **We began with a concept of present-
ing groups not readily available to the listening public. And, in
three years' time the list of artists heard on the King Biscuit
program has been impressive, he continues. It includes such
talent as the Rolling Stones, Foghat, Santana, Chicago,
James Taylor, the Who, Johnny Winter, Procol Harum; Emer-
son, Lake & Palmer; Seals & Crofts, Mountain and the J. Geils
Band, among others. Scheduled for 1975 are shows featuring
such acts as the Grateful Dead, Ringo Starr, Paul Simon and
Loggins & Messina.

According to Meyrowitz, stations are not given a designated
hour to broadcast the show but, rather, are givena 7-11 p.m.
period in which they can put it on the air. King Biscuit pro-
grams are aired naitionally every second and last Sunday of
the month,

To date, says Meyrowitz, the average listening audience per
show totals some 4 million people. And, as in the case of a
Rolling Stones broadcast, it has run as high as 9 million.

The package is basically on a trade-out basis with the sta-
tions. Every station is expected to give at least 20-30 promo-
tion spots for the show each week.

As for sponsorship, D.I.R. sells it on a national basis and,
currently, has three accounts, 3M, Pioneer and Levi Jeans.

i 1 | 4
s i
o

T

Photos by Linda Danna
King Biscuit Flower Hour producers, top to bottom, Peter

Kauff, Bob Meyrowitz and Alan Steinberg.
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DOCTOR DEMENTO

“The most asfounding aspect of Demenio’s
program s its blanket sweep of radlo’s
demographlc wasteland. College prolessors,
students, Waorld War [ pilois, garbage col-
lectors in Beverly Hills and little league
shoristeps listen lo IL"—James Brown.

L.A. Times

“Controversial—but I love it."—Nick 51, John;
KIMN. Denver

1 don't care what the markel or what tha
format, this gquy is a killer”"—Bo Donovan.
Group Programmer SRO-Radio

“The show has been drawing laverable

response and even a few commercial bucks.”
—Jim Butler, Columbia, Mo.

“"Wa sincerely thank the producers of the Dr.
Demento show lor giving us the excllement and

fun of thls World Premler.”—John Lund,
program director of WNBC AM New York.

The "World Premier” is "Shaving Cream™ a
1947 Demented Disc from the Doctor Demento
Show which is selling well in New York City
and is rated 19 on the WNBC survey.

85 markels are now deep inlo Dementia with
many reporting huge rating jumps.

A Now's the time to call (213) 486-3444, Ask lor

Earen or write Gordon/Casady Inc..
6671 Sunset Blvd., Suite 1591, Hollywood.
Calif. $0028.

Let uas prove how good the Doclor's medicine
really is,

Don't lorget to catch Doclor Demento on The
Lily Tomlin Show, ABC/TV, February 21, and
on the NBC Tomorrow Show, March 12.

Move To Automation

® Continued from page 20

But, otherwise, Casey Kasem, host of “American Top 40" is
heard virtually around the world.

One should not overlook the vast popularity, too, of the
shows of the American Armed Forces Radio and Television
Service, the Veterans Administration, the Presbyterian
Church of the United States, the Baptist operation under
Claude Cox out of Dallas, and the Lutheran church organiza-
tion.

Essentially, syndication is easy to start, difficult to sell. And
quality is the prime asset for any company. This is why such
people as Gary Owens do well in syndication with humor and
why the Harry O'Conner “Lovewords programming concept
benefits a radio station's format, whatever the format.

And many air personalities, virtually legends in their own
right, are constantly involved in syndication. Charlie Tuna, for
one. And Humble Harve, an excellent air personality, has just
launched a 24-hour programming service called *"'Country
Love" that features softer love-oriented country music tunes,
tastefully done.

What does the future hold in store for syndication, in all of
its ramifications?

Well, the economy has caused many, many broadcasters to
think seriously about syndication as a method of cutting over-
head, but also—and his is more important—a method of
creating a consistent on-air sound. Too often, a program di-
rector in a smaller market—and Ron Nickell, general sales
manager of TM Programming, accents this—builds up a sta-
tion only to leave for a larger market and more money and the
general manager is faced with a soon-to-decline operation.
Syndication would minimize this potential.

And today's syndication equipment is highly sophisticated.
Especially the products of Schafer and SMC, which comes
highly recommended by just about every broadcaster you talk
to.

Nickell: “*And never before has syndication been able to
show audience ratings like we're getting now, especially with
our ‘Stereo Rock' package.” (Continued on page 29)
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Directory of Programming Aids Firms

EDITOR'S NOTE: Here is a listing of firms devoted to easing
the plight of the radio station, its program director, and its
management, Listed are syndicated programs and program-
ming services, music sources, information sources, promo-
tional packages, and production houses and programming

consultants.

The Advertising Council Inc.
B25 Third Ave.
MNew York, N.Y. 10022
212-758-0400
MNancy Napier, media relations
dir,
Produces and distributes a wide variety of
public servica announcements on vanouws
national-concern fopics. Contact for
range of matenal and availabdity

Airchech Associates

512 Redondo D,

Baldwin, Mo, 63011

A14-421-5055

Scott Burton, president

A programming consulting firm operated
by Scolt Burton, program and operations
manager of KSD in St Louis.

Alcare Commumications
P.O. Box 72
Philadelphia, PA 19105
215-687-5767
Jordan M, Schwarfz, general
mgr.
Syndicates programs for radio and TV,
maoast notably Mort Crim's “"One Moment
Please on more than 140 stations

Alshire Inlernational
P.Q. Box 7107
Los Angeles, CA 91505
213-B45-467]
Al Sherman, pressdant
Dffers music produciion package based
an music featuring the 101 Strings.

Altfeatures

1426 N. Beachwood

Hollywood, CA 90028

21345619488

Sheldon [, Altfeild, exec. prod.

Produces a waeokly hour country musc
show hosted by Sue Thompson and Jay
Lawrence called “Counbry Music Hall."
Program is syndicated by London
Wavalangth, Mew York,

The American Legacy Radio Package
345 5. State 5., Suite 202
Lale Lake City, Utah 84111
B01-532:1776
Roger Brown, president; Milt
Jouflas, mational sales mgr.

Bicentennial series, complete with pro:
molion, news service, newsleiter, aic,
Syndecated by Concern Marketing, Dal
las, TX.

American Lutheran Church

Media Serwices

1568 Eustis S0

5L Paul, Minn. 55108

G&l2-6459173
Syndicates hall-hour weekly soft-sall reli.
gious music show called "'SCAN hosted
by Hal Dragseth directed, toward Top 40
formal stations. Frese. On tape. stereo or
mionaural,

American Radio

P.Q. Box B6S

Hallywood, CA 0028

2134652125

Jerry Simmaonds, president

Syndicates weekly programs, including
“Music Scene US.A hosted by Wink
Martindale. Based on Billboard's Easy
Listaning Top 40 chart.

American Song Festival
5900 Wilshire Bivd
Los Angeles, CA S0036
213.937.7370
Makcolm Klein, president
Annual songwriter competition which sta-
bors may tiein with for a promaotion.

The Armstrong Awards
Sponsored by the Armstrong Memio-
rial Research Foundation
Office of Information Services,
510 Mudd School of Engineering and
Applied Science
Calumbia University,
Mew York, MY, 10027
212-280-2997
Kenneth K. Goldstein, director
Anmuial awards for FM radio siations.

Audio Devices

Division of Capital Industries

100 Research Dr.

Gilenbrook, Conn, D6506
Manufactures and safls brosdcast car
tridges—the Audiopak A-2. Write for fliter-
ature and free cartridge.

Audia Stimulatian
G430 Sumset Bhed., Suite 1221
Hollywood, CA 90028
213.466-1605
Bob Wilson, president
Mike Rasabo, sales
Dave Nelson, sales
“The Walfman Jack Show'' in two for-
mats—hils and oldies—with three or six
howrs available, sterec or monaural,

Eaptizt Radio and Tebevision Commission
P.O. Bow 12157
Fort Worth, TX 76116
B17-737-4011
Ciaude C. Cox, producer
Jermy Pillow
Produces and syndicabes several soft-sell
rieligious programs to fit cowntry mussc,
Top 40 and soul formal stations. = Pow
erling” 15 now heard on more than BDO
stations; '"SoulSearchers™ is going
strong, as 18 "Couniry Crossroads. ™ All
hosted by name air personalifies.

Bartell Media Corp., Ressarch
Box 1629
san Dwego, CA 92112
714-286.1170
Jack McCoy, vice president
Doug Herman, vice president
Research firm specializing in audwence
ratings analysis via computer.

Billboard Programming Alds
Billboard Magazine

2000 Sunset Blvd,

Los Angeles, CA 90069

213-273-7040

Bob White, director

Various lists compilations of the Billboard
charts, including the top 100 saflers of
each year, the top 1,000 hits of all imes,
gfc, Alo, individual weekly charts avail
abie for each year.

Bob Barry Productions
3500 M. Sherrman Blvd.
Milwaukes, Wis. 53216
Bob Barry, publisher
Sells a biemonthly newsletter of humar,
quips, record intros called “Bob Barry
Calls the World.”

Banneville Broadcast Consultants

P.0. Box 640

274 Country Road

Tenafly, N.J. 07670

Marlin Taylor, president

Consults radio stalions on programming.
also produces and syndicates beautiful
MuSc programming,

Boston Symphany Transcriphion Trust
P.0. Box 288
Boston, Mass. 02154
&17-893-TO80
Saii Ozawa, music director
Tony Judge, sales manager
Syndicates the lollowing programs: Bos
fon Symphony Orchestra, a weakly two-
hour program, the Boston Pops con-
ducted by Arthur Fiedler, a weekly two-
hour program; and the Marfboro Music
Festival, 8 weekly hour program

Bozsll & Jacobs Inc.

222 5 Riverside Plaza

Chicago, IIl. BDE0E

312-648-0540

Dick Parker, account supervisor

Syrndicates eight on-hour programs re-
corded lve on tape called *'Lew & Cotton
Livin® Rock." Shows usoally onginated at
Kansas City's Cow Town Ballroom,

Breneman Radic Services

23117 Collins 5t.

Woodland Hills, CA 91354

213-348-3162

Tom & Betty Breneman,

Firm provides a complele service on
records and promotional ideas to radio
stations. Also, a weekly review newsletter
featuring comments on new disks by
Batty Brememan, wveteran music directar,

Broadcast Productions And Services Inc.
Mational Press Bidg,, Suite 535
Washingion, D.C. 20004
202-628-1024

Robert M. Johnson, president

Syndicates a daily news commentary pro-

gram called “Sixty Seconds” by Sleve

McCormick, a new Washington news-

man. Custom promos and sponsor tags

proveded.

Broadcasi Programming International
Pacific National Bank Bidg.
Ballevus, WA SB004
206-454. 5010

Kemper Freaman Jr.. prosident
Hugh Faltis, station relations
Cal vandegnft, general man
BEEr

Syndicales a wide variety of music pro

gramming services, including counfry

music hosted by Bill Robinson and Bob

Jackson, All formats flemble. Also pro

duces features. BPI s an ouigrowth of in-

termational Good Music, founded in the
1960s.

Burns Media Consultants Inc.
3054 Dona Marta Dr
Studio Gity, CA 51604
213-654-6413
George and Judy Burns

Creates rock syndecation package called
“Steres Rock” sold by TM Programming,
Dallas, and consults on programming.
Also, U.5. sales representative lor various
documentaries created in Australia by Dy
gamae Pty, Lid., the consulting and syn:
dicatson firm headad by Rod Muir, includ.
ing “The History of British Rock.”
Syndicabed “Those Golden Times" wvig:
nettes. Has music library for sale,

CaVax Steres Productions
502 5. Isis
inglewood, CA 90301
2137766933
Live Tate. smecutive direcior
Bob Maytield, national sales
Syndecates sk different versions of an
MOR music programming service, trend
ing toveard beautibul music,

CES Laboratories
High Ridge Road
Stamiord, Conn. 06905
Een Bauer, director
Emil L. Torick. branch mgr.
Manulactires and sells a 50 mafrix guad
encoder that permits FM stations to
broadcast in matnx quad,

Cantury 21 Productons
7263 Envoy Court
Dallns, Tex. 75247
214-638-3222
Miks Eisler, president
Dick Starr, operations manager
Syndicates jingles and radio programs,
including the yearend “Opus' produced
by Dech Starr. Is also branching out into
miusic senvices and production libraries,
with numerous other products avadable
this year,

Charles Michalson Inc.

45 West 45th 5t.

Mew York, M.Y. 10036

212 PL 7-D635

Charles Michelson, pressdent

Synidcates a long hist of old-time readio
shows, Including *'The Shadow,'" * Fibber
McGee & Molly,” and “The Lone Ranger.”
Cheer 300 stations carry these saries.

Charles River Valley Broadcasting
(WCRE Radic Station)

Coply Plaza Hotal

Boston, Mass. 02116

61 7-893-7080

Tony Judge, sales manages

Syredicates » S0-minule program featur
g the |srael Phitharmonic Orchestra
egach weeh.

Chaapahots
Box 6136
Minneapalis, MM 55406
David Chrstian, madia repre-
sentative
Humor service, including infro knes to
VariouL funes,

Chicago Radio Symdicate Inc.
Two East Oak St.
Chicago, Ill. 60611
312-944.7724
Sandy Orkin, pressdent
Dhck Orkin, exec. producer
Syndicates several humorous series in
cluding “The Chickenman,” *'The Tooth
Fairy,” and has 3 Bicentennial program.
ming package available, also humorous.

Chuch Blore Creative Services
1606 N. Argyle Si.
Los Angeles, CA
21.3-466-9221
Chuck Blore, chairman
A production firm specislizing in cusiom
radsn cofmmercials.

CHUM Radio
1331 Yonga St.
Toronto, Ont., Canada
41 6-925-6666
J. Robert Wood, program dir.
Produces and syndicabes series of radio
specials.

Cleveland Orchestra Broadeast Service
&/ WCLY
Terminal Tower
Cleveland, Ohio 44113
216-241-0900
Robert Conrad, general man-
ager
Syndicates a two-hour weekly show avail-
able i 50 matrix quad featuring the
Cleveland Orchestra and a one-hour
woekly show featuring the Cleveland Or
chestra Pops.

The CnB Studics

315 Beresiord Ave,

Belmont, CA 34002

415 592.6149
Syndicates custam programming for
automated stations

Command Productions

P.O. Box 26348

San Francisco, CA 94126

415-332-3161

Warren G. Weagani, editor

Sells a book called “'Tesis-Answers For
FCC First And Second Class Commercial
Licensa,"

(Continued on page 26)

‘Custom Radio
Show' is
RATED 1 in

Key Markets!

7 pm-12 mid Sunday - MSA Shares

TOTAL AUDIENCE

NUMBER ONE TEENS!

7 pm-12 mid Saturday - MSA Shares

WROR (RKO FM Automated Gold Format)

NUMBER ONE 18-34
MEN & WOMEN!

*Source: Arbltron Radio Audience Estimates—aAwve Y. hour shares

Oct/Mov 1974, All subject to limitation imposed by ARB.

RUDID STIMULE TR

Call Audio Stim étion
(213) 466-1605
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Over 20% of U.S. Stations Now Automated

The automation revolution in radio has spurred tre-
mendous growth in the field of programming syndication.
Current estimates indicate that over 20 percent of all radio
stations in the United States are automated. In 1974 alone, it
is estimated that 500 AM and FM stations switched from man-
ual to automated operation. At this rate, over half the radio
stations in the country could be automated by 1980.

Syndication is playing a major role in stimulating this trend.
Through syndication, an AM or FM station can profit from the
programming talents of leaders like Bill Drake or Jim Schulke
24 hours a day at a price the station can afford . . . usually
about the same cost as one disc jockey.

Why has syndication for automation continued to grow?
How have quality formats kept pace with the times and
beaten live operations in the ratings? Why has Drake-
Chenault, the leader in quality contemporary programming,
increased its number of clients by 50 percent in the last year?

There are five major reasons: (1) great ratings, (2) greatly
increased sales for many stations using syndication, (3) the
flexibility of quality syndicated formats, (4) a trend towards
the localization of automated stations, and (5) lower station
costs.

The tirst attempts at syndicated programming for automa-
tion were limited to merely putting on tape, sometimes with
an announcer and sometimes without. Companies sold these
tape library services and stations mixed them together any
way they wanted.

Then in the late 1960s, with more and more stations buying
automation equipment, major programmers started work on
complete high-quality formats. "It started with an idea in
1967." says Bill Drake, one of the pioneers, “‘and it took a
year of experimenting and testing before we launched Hitpa-
rade, our first syndicated format.”™

Today, guality formats from syndication companies are just
one of the services offered to clients. Along with Drake:
Chenault formats, for instance, a client gets free program-
ming, sales and engineering help from talent the station
could not otherwise afford to hire.

Quality syndicated formats, backed up by a good local sta-
tion staff, pull big numbers on AM and FM stations in markets
of all sizes. Over and over, syndicated formats have proven
highly competitive in ARB and Pulse surveys. In Detroit,
WHNE (FM) and Drake-Chenault have teamed up fora #1
position Adults 18-34 for the total broadcast week in both the
latest ARB and Pulse. Beautiful music formats also do well.
Some have achieved dominant positions in key demographics
in markets like Los Angeles, Pittsburgh and Miami. And in the

By BERT KLEINMAN

General Manager, Drake-Chenault

field of country, KRSI (AM), using a syndicated format, has_

been the dominant country station in Minneapolis over the
last several years. Syndicated country, rock, MOR and all-old-
ies formats are currently # 1 Total Persons 12+ or #1
Adults 18 + in markets like Winston-Salem, N.C., Macon, Ga.,
Greenville, 5.C., and Bakersfield, Calif.

Increased ratings through a better air sound can lead to in-
creased sales. It 1s not unusual for stations starting with qual-
ity syndicated formats to increase sales 50 percent in the first
six months and even double within the first year. In many me-
dium and small markets which serve as a training ground for
the majors, disc jockey turnover at live stations can be a great
problem. The consistently high professional sound that qual-
ity syndication can bring, stands out in the marketplace and
can be a big aid to local sales.

Monte DeVon, General Manager of KFFM in Yakima, Wash.
has seen great results with a syndicated format. According to
him, "“We had played around with middle-of-the-road formats
for three to four years with no success as far as selling, and
very little noticeable showing in any of the ratings that were
taken in Yakima, After one year of having the Drake-Chenault
format ‘‘Solid Gold,” our billing is up just a little over 400%.
.« . Our billing is still going up."

Flexibility and a wide variety of choice are extra attractions
for a station seeking quality syndicated programming. Many
formats are currently available including Easy Listening,
Middle-of-the-Road, All Oldies, Top-40, Semi-Progressive
Rhythm and Blues, Beautiful Music, and Country. Often

FREE COMPUTER—Among one of the facets of the service of-
fered by Drake-Chenault, Canoga Park, Calif., is free computer

cost analysis for prospects for a five-year period. Above, two of
the primary people who put programming syndication into the
big time—Bill Drake, center, and his partner Gene Chenault,
left, with their general manager Bert Kleinman.

Drake Chenault pholo

within a format many variations are possible so that a station
can obtain the precise sound needed to meet local competi-
tion. Drake-Chenault formats, for instance, can be varied
from daypart to daypart in tempo, style, music mix, and com-
mercial load. These variables permit a station to achieve a
unigue sound and to vary it over a period of time as competi-
tive factors change.

Localization of a syndicated format goes beyond basic pro-
gramming decisions. Today's formats are designed for a high
degree of input by the local station staff. In areas such as pro-
motions, contests, PSA's, weather, sports and news, a local
station's staff can take a syndicated format and turn it into a
radio station that is alive and involved with its community. All
the non-musical elements used in live radio can be integrated
into most syndicated formats. Invanably, the differences be-
tween success and failure for a station using one of these for-
mats is the degree of care and involvement on the part of the
local station staff.

Syndicated formats for automation present special chal-
lenges for the Program Director and his staff. A station image
will not happen by accident. It must be well thought out and
created. The so called “‘automated sound’’ of some stations is
most often the product of either a lack of creativity and pro-
fessionalism, or badly produced programming. A well con-
ceived and creatively excuted syndicated format can sound
better than many live stations and get more audience.

More knowledgeable broadcasters, including some of the
major broadcast chains, have found that quality syndicated
programming, supported by a good local staff, can produce
better results than live programming at a much lower cost.

A group of specially designed Drake-Chenault computer
programs routinely performs free five year cost analysis for
prospective clients. The analysis compares live costs (person-
nel) with automated costs (personnel + equipment + syndi-
cated program service). Many cost projections for AM/FM
combinations in small markets show that automating one of
the two stations can result in cash savings in excess of
$125,000 over five years. In major markets, five year cash
savings with automation and a syndicated format can top
$400,000.

Big cash savings in operating costs can be reinvested in
promotion, advertising and other activities designed to in-
crease audience and boost sales.

Syndication and automation cannot work miracles by them-
selves, They are a means to an end . . . tools an intelligent
broadcaster can use to serve his audience and community

There’s more
to a format
than

Important things like...

BUALITY—\We're noted for the industry
FEproguction F:I[_;: o quality contrals give you consistent full frequency
response We use only h-;_]'| DULPUL, oW nase tape on the Ingustry s

Lapes gre gubbed ane-to-one at /' ips

s fughest quality of sound

The result aer

most modern recording and duphcating eguipment, and all station

ISP, full, complete sound 3 DIMerance you can heas

CONSTANT COMMUNICATION—You il tend to think of us as members of your own staff. Each station is assigned a programmer who

maintans constant phone communication offering consultation on all areas of th
total etfort. That s why our af

TEAMWDRK —Successful radio today 15 &

antire stalt of top professwonal broadcastes

5 Opefration

E£5 'BCH

'E NOL oniy a8 unique format bul the services of oul

S LD Quide them in matters of programming, promotion, marketing and sales

FLEXIBILITY—Markets are different Differant markets require different formats, and each community has gxacting needs. Our formats

are designed to be completely flexible

PROMOTION AND SALES AIDS—Formats alone are not enough to insure success. Each of our formats is available with a complete
array of field tested promotion and sales aids, including newspaper ads, billboard art, window banners, TV and radio SPOLs, program
schedules. ratecards, sales presentation tapes, stationery and calling cards. All professionally des igned to guickly budd ratings and

sales and most important, project the image of your station

CREATIVE CENTER —5uce

| radio 15 creative—we now nave assembled a highly creative group producing some of the freshest

highest quality station logos available We also supply our atfiliates with national caliber commercials far their local ¢ IEnLs
FORMATS- Here are the PPl formats which are immediately available: “Music. .. Just for the Two of Us," s highly successful beautilul
music concept that 1s a proven winner Now avadabie in tour ditterent music configurations, “Country Lovin',” today's country music

for today s people. |t's modern, it's full of life, It's excitng

“The Great Ones," = truly adult MOR format

An exciting. uptront

contemporary, adult sound: "The Love Rock," contemporary radio in its newest farm, designed to be an immediate winner
If you agree that there's more toa format than reels of tape, then let's start warking together to design the right format for your

market. You net more than tapes. You'll Nel one of the industry s most ['..r'!_|||_"3:;.!;r-.||_ creabive radio rOUPS 0N your team

Telephone |714) 5658511

ETERS PRODUCTIONS, INC.

8228 Mercury Court, San Diego, California 92111

WWW americanragdionisiorv com

better while running a more profitable business.

Program Directory

e Continued from page 25
Continental Recordings Inc,

12 Irving Square

Framingham, Mass. 01701

61 7-879-2430
Syndicates contermnporary 1D jingles and
comméarcials,

Cosmopolitan Radio

Division of Cass & Cao

T Park Awa.

Mew York, MY, 10016

212-933-4425

Grege Cass, producer

Syndicates a radio show called "Casmo.
politan Review, "

Cox/Raxx Productions
135 E. 54th 5t,
MNew York, N.Y, 10022
Tom Cox, prasident
Syndicates a program called “Live At Thae
Apollo'” recorded e at the famous New
York soul theater,

Creative Media Consultants Inc.

Box 3146

Walnut Creak, CA 94598

415-938-4444

John L. Hawkins, president

Programming and management consull
ing firm. Also envolbwid in syndicating mu
SiC IOETaMIMENG Services

Craative Marketing &
Communications Corp.
3014 Miami Road
Cincinmati, Ohio 45227
al3-271 6632
John P. Fields, president
Chester W, Nerheim, vice pres.
Harry Santen, secretary
syndicates a vast number of radio senes
including 520 one-minutes “Ripley's Be
leve [t O Not'' shows and the same num-
ber of “Ellery Quesn Minute Mysteries.”
Also similar senes on sporis, Christmas,
etc. Also documentanes sik and 12 hours
long on rock, country music, Beatles. Bi
centennial series also availlable

Creative Programming Services

7925 Santa Monica Bivd

Hollywond, CA S0045

21 3-654-4522

Harve Miller and Bill Wade

Concermed with programming services
for automated stations, including *Coun
try Lowe' and packages to come for MOR,
soul, and oddee Tormats: each talored fo
be used for weskend or nighl-time seg.
mmEnls 1o sugrmanl lve programming. A
thres-resl system.

9121 Surnset Bhd,
Los Angsles, CA 90069
2132765022

Darwin Lamm, presidant

Syndicates dally “Bill Baflance Show'
with Bill Baltance phane calls, “Entertain:
ment Mews” hosted by Torw Holt, and
“Time Capsule” series of predictions
about the future from Laurence Schwab.
The Baltance show ks available in varicus
versions and can be tallored to any for-
mal because station can insert its own
music around his intendews,

David Hoy & Associvtes Inc.

F.0. Box 57

Paducah, KY 42001

502-442.-BE6R

DOir, David Hoy

Syndicates a series of radio shows on psy-
chic aspects, including “ESP According
T Moy "
George Davies

1984 Waterioo Rd.

Victoria, B.C., Canada

B04-592.6812
Programming consultant, specializing in
the Canadian markest.

Dimensions Uniimited / The Source
ZH1E Rowena Ave.
Los Angeles, CA 90039
213-666.1406
Deborah Gonderil, president
Terry D" Angona, exec. vice pres,
Ed Pooke, vice pres. sales
Bi-annual radic sedence messunament
survey called The Source that present
media mix studies and advertising smpact
information,
Diamand P Enterprises Inc.
7715 Sunsat Bivd
Los Anpgeles, CA 90045
213-874-1512
Harvey Palash, president
Frank Furino, executive prod.
Steve Adler, sales manager
Syndecates several “audio béographies’
on record arfists featuring such as Glen
Campbell, Paul Anka, and Eddy Arnald,
Also a series of onehour specials on
country artists, plus a weekly three-hour
program called “The Dick Clark Music
Machine,” a Pat Boone weekly hour
show, and a Bicentennial series and pro-
rmtion, Also: Have a Happy Day.

Digamas Pty. Lid.
337 Military Raod

Cremaorne Junction, N.5.W, 2090

Sydney

Ausiralia

S09-1454

Rod Muir, presedent

Produces and syndicates radio program-
ming and programs, Australia, and mar-
kets through Burns Media Consuitants in
the U.5. a radio documentary called " The
History of British Rock,” John Tarv, host,
Also involved in programming consultng
in Australia snd network programs.

(Continued on page 29)
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Writing Jokes For a Living Is No Laughing Matter

Q. First of all, the name, ED HIDER, is not a household
word, so could we have a little of your background?

A. Certainly, | was a disk jockey for many years and like
most djs, I've been fired from some of America’s finest radio
stations. To name a few, WNBF Binghamton, N.Y., WMEX
Boston, WINS New York, KYA and KNBR San Francisco and
KDAY and KFl in Los Angeles. Are you impressed?

Q. Not really. What else have you done?

A. Before | went into radio, | was an apprentice Viking, a
shoe lace re-tipper, a moat cleaner, ran a bank robbery by
phone business and even acted in five minute movies with
Willie Shoemaker.

Q. How did that turn out?

A. There's no future working in JOCKEY SHORTS! !

Q. Is that an example of your comedy writing talents?

A. I'm afraid so. Could we kind of hurry on to the next ques-
tion?

By ED HIDER

{interviewing himsell)

Q. Gladly. So you began your comedy writing career while
vou were still on the radio?

A. That's right. | wrote all my own material and with any left
over material, I'd usually make myself a shirt or even a jacket
if the colors were right. I'd write hundreds of one:liners, mini
soap operas, etc. . . . that I'd use throughout the show. Some-
times |I'd work as long as three minutes on a routine.

Q. And what did the program director say to all this?

A. What all program directors say . . . **Shut up and play the
music."

Q. How did you react to that?

A Very badly. I'd go home and take it out on the dog.

Q. How?

A. | wouldn't let her do any bits around the house.

Q. How did you eventually make the transition from disk
jockey to professional comedy writer? -

A. | was working in San Francisco at KYA and met comedian
Ronnie Schell-AMERICA'S SLOWEST RISING COMEDIAN.
Did you know that you can hold Ronnie up to your ear and ac-
tually hear the ocean?

Q. | didn't know that.

A. Anyway Ronnie encouraged me
to write some matenal for him. He
liked it and invited me down to Holly-
wood and introduced me to a lot of

AMATEUR'S GUIDE TO LOVE," where | wrote ad libs for Joey
Bishop, Buddy Hackett, Michael Landon, Joan Rivers and
others.

Q. Could you give me an example of one of the clever ad libs
you wrote on that show?

A. Here's one | wrote for Joan Rivers . . . “My family was so
desperate to get me married, they put a sign on the front lawn
that read . . . ""LAST GIRL BEFORE THE FREEWAY." What do
you think?

By the way, what are you doing now?

A. I'm still employed by Bobby Goldsboro, whose TV show |
worked on in 1974 and is currently running on 150 stations
across the country. | was the head writer and wrote material
for Bobby and guests like Johnny Mathis, Anne Murray, the
Fifth Dimension, Paul Williams, Ray Stevens and others.

(Continued on page 30)
Drake

Introduces
New R&B Format

important people.
Q. What happened next?

A. Great question. The rest, of
course, is show biz history, but to re-
fresh your memory, | was hired, with
14 other writers for a new ABC-TV
show called, “TURN-ON," which was
cancelled after only one show,

Q. Why?

A. Mainly because we were a little
ahead of our time—we were enter-
taining. From there, | worked on the
Dean Martin show, a Flip Wilson spe-
cial, a special with Andy Williams,
Liza Minnelli, Burt Bacharach, Roy

Bill Drake reports that Drake-Chenault, the top syndicator of
contemporary programming, has launched SUPERSOUL, a new
full-time rhythm and blues format for stations using automation.

SUPERSOUL is a fast-paced **more music'" approach to R&B
featuring the top hits of today along with a selection of quality
oldies. As with other Drake-Chenault formats, SUPERSOUL can
be vaned in tempo, style and commercial load. It is available for
both AM and FM stations.

Teaming up with Drake-Chenault on SUPERSOUL is Don Mack,
winner of the Gavin Award this year for R&B Music Director. Mack
will be involved with both the musical and talent aspects of the
format.

SUPERSOULisoneofsixfull-timeformatsavailablefromDrake's
firm, which now provides formats to over 100 automated stations
The others are XT-40 (Drake Top-40), Hitparade (Easy Listening/
MOR), Solid Gold (Heavy Gold Top-40), Great American Country

Clark and Lorne Greene. | also wrote
and performed on a Soupy Sales spe-
cial and a CBS-TV show called “THE

Ed Hider photo
Ed Hider (right) chats with Johnny Mathis
at the CBS Studios in Los Angeles.

(“more music'” country) and Classic Gold (all oldies).

Ademooftheformatisavailablefrom Drake-Chenault,
8399 Topanga Canyon Bivd., Canoga Park,
Calif. 91304, or call collect
(213) 883-7400.

JOHN DOREMUS
Award-winning radio personality. .. and his writer-
producer Al Bland, former VP of Programming at
C8S and AVCO, "We've found that even skeptics
who have listened 1o the audition tape have been
interested,” the Doremus-Bland team says. They
add, “The show works because it's appropriate in
any size town, al any time, and for any sponsor
That's because—like any successiul show—it's
an idea.” '

IS IT THE ONLY SYNDICATED PACKAGE THAT TRULY
SOUNDS LOCAL?

Now heard in 80 markets, growing success is attributed to low
cost, superb production...and a umique format tailored to use
Doremus’ talent to make local announcements.

SIMPLICITY ITSELF

Like most ideas that work, the key ingredient to the success of the John
Doremus Radio Show is simple: use John Doremus himself to announce
I0's, station promo’s, cross-plugs, weather and news intro's—even the
commercials. The result is a show that sounds as if it were put together
by your station, in your town, for your listeners

LISTENABLE

Designed for audiences 18 years and older, the John Doremus Show
provides not merely the finest in contemporary and “golden oldie™ music,
but also companionship. This singular effect—an intimacy rare in syndi-
cated shows—emerges from a format conducive to Doremus’ almost-
lyrical narrative style. Each show consists of four segments during
a 55-minute program—with up to 30 hours available each wesk. The four
segments in each show are:

Commentary

J related uninterrupted musical selections

Commentary

d minutes open for local segments
The musical selections are based on themes, such as girls’ names, coun-
tries, flowers, etc. And Doremus’ low-key approach to the commentary
sounds as if he is talking to only one person rather than an entire audi-
ence. Unlike much of today's radio, it is not easy to “tune out.”

AFFORDABLE

Parhaps the most remarkable feature of this show is its cost: most radio
stations can buy it for less money than it would cost them to fill the time
themselves. Yet the show is a hallmark of good taste. Impeccably produced

WWAW americanradiohistory com

on tape at Doremus” own studio (one of the finest recording and duplicating
lacilitiesin Chicago), the John Doremus Show is ideal for automated stations.

THE DOREMUS TOUCH

John Doremus has long been recognized as one of the finest voices in
radio. Doremus has also been the commercial spokesman for dozens of
national advertisers, including Sun-Kist, Betty Crocker, Helene Curtis,
Campbell Soup Company, Pabst Beer, RCA Whirlpool, Wish-Bone, Krait,
Armour and many more. Voted Chicago's Top Radio Personality Award in
1967, and currently the narrator of the award winning “Spirit of 76" radio
series for Union Oil of California, Doremus represents an unusual talent
opportunity for your local advertisers.

JOHN DOREMUS INC.—PRODUCERS OF:
“The Spirit of 76" for Union 0il Co.
“The Innovators” for Amway Corp.—NBC Monitor
“The Legacy of America,” for the Singer Company
“The Passing Parade”
“This Business of Life”
Audio entertainment for United, Air Jamaica, Braniff,
North Central, Icelandic and Wardair of Canada.

FOR FREE AUDITION TAPE AND RATE CARD, WRITE
JOHN DOREMUS INC., SUITE 1818,

JOHN HANCOCK CENTER, CHICAGO, ILL. 60611
312-664-8944
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Dallas Goes From Jingles Capital
To Syndication City

Dallas has long been known as the hotbed of jingles and
now the city is becoming vastly important in the field of pro-
gramming syndication. One of the reasons, of course, is the
TM Programming division of TM Productions. TM Program-
ming, with sales vice president Ron Nickell, has around 150
stations using TM programming, including 45 now with
“Stereo Rock," the package created and guided by Burns
Media Consultants in Los Angeles. The beautiful music pack-
age—available in two versions—has a total of 90 stations.

TM Productions, of course, is involved in a lot of projects
aside from jingles.

The brains behind TM Productions, especially the parent
operation, is Jim Long, chief executive officer. President 1s
Tom Merriman, noted for his musical genius. TM also has TM
Broadcast Marketing in San Francisco, which is headed by
president Bill McGee; with broadcast veteran Howard Kester
as vice president and director of sales.

While the jingles business is off overall elsewhere, TM “‘has
doubled its business each of the past four years," according
to Jerry Atchley, general sales manager of TM Productions.

At the same time, TM Programming sales are up 55 per-
cent ahead of last year, according to Ron Nickell.

Sales in programming have been doing so well that
Nickell claims he's practically living on a plane flying
from market to market. He advocates that syndica-
tion is “*not a dreadful word anymore."

Though TM has between 50 and 60 jingles pack-
ages that still sell, five or six of the modern day pack-
ages are doing very well, says Atchley. TM just
landed the WNAQ, Chicago, account.

TM Broadcast Marketing in San Francisco is the di-
vision that markets sales training kits, newspaper
monitoring on advertising, and sources of potential ad-
vertising.

Biggest items going at TM proper, aside from program-
ming services, are its “*Producer'' commercials package with

New Toronto Series

Footprint Productions, Toronto, is launching a new five-
minute daily series featuring Erich Von Daniken, author of
“Chariot Of The Gods." The firm is also introducing a new
hour country music program narrated by Fred Trainor called
“The Countryside." This show already has 26 programs in the
can.

273 subscribers already and its new “The Spirit of America"
series of 367 mini-specials tying in with the Bicentennial cele-
bration. "'We started delivery on the series just last week,'" says
Atchley. It was originally written as a broadway play, but the
writer couldn't get backing. So we turned it into a radio series
that starts July 4 and ends July 4. The vignettes are some-
times funny, sometimes sad, but always interesting. And it
comes complete with I1Ds, customized songs written about the
history of the city where the series is airing, customized ad-
vertsing spots, logo and artwork. Everything.”

TM is sending out a demo LP of the series to 5,000 radio
stations in the next couple of weeks.

Also in the works: A new package of localized commercial
aids similar to “The Producer” is being readied.

‘Love Rock’
Market-Keyed

Peters Productions in San Diego has launched a new rock
music programming service for radio called “The Love Rock.”
Dave Conley, assistant program director and afterncon per-
sonality at KCBQ here, is creating the new package which will
be musically tailored to fit individual markets.

Ed Peters, president, started the firm with the music service
“*Music Only For A Woman,” which is now called **Music For
The Two Of Us."" Mike Button produces an MOR service called
“The Great Ones' and Mike Larson produces a country music
service called "Country Loving."

Conley's new service will have a playlist of 24 basic tunes,
nine recent hits, and a conglomerate of albums by estab-
lished artists. Tunes will be announced.

The programming concept and music research took four
months to develop; Conley says. “And it has built-in
quarter hour maintenance. It is being made available
for live operations, semi-automated, and completed
automated stations.

FEBRUARY 22, 1975, BILLBOARD

In 8 vears and 415
weekly issues of The Music
Director Plavlist, we've
served 1,164 Radio Stations
in The United States,
Canada and Australia.

If vou'd like someone
1o listen to every 45 and LP

released, and
recommend

the best of the %
batch, we're
ready to go to &
work forvou. s

The Music Director
Playlist will build vour
Adult demographics,
improve your overall
sound, and help vou get
Better Record Service.

The Music

Director
Programming Service

8-415-1,164

~ below . .

In fact—Lf Record
Service is a real problem,
our Music Supply Service is
the solution. Each week,
vou'll receive all the new
45's we recommend . . .
and al a cost :
that'll make 4
the boss smile.

We'd like vou tobe our
1,165th subscriber. Want
more information? Fill out
the Money Saving coupon
.and we'll send
vou full information at

no obligation.

retum to: Box 177
Chestnut Hill,:

Massachusetts
02167.

@ Name

Radio Station

Citv

State Zip

www americanradiohistorv com

Dual Personality
Stars In Country
Syndication Set

By DAN ABRAMSON

Jerry Maylor, the former lead singer of The Crickets, star of
ARFT s HIT COUNTRY and perennial “‘Jerry Who?"' of country
music, describes himself as “‘one of the few kids who actually
got to be what he wanted to be when he grew up—a singer.
But he also doubles as one of the most syndicated air person-
alities in country music with the *‘Hit Country'' show produced
by Alto Communications, Hollywood. Using an English group,
The Muskrats, as backup, Naylor begins his eighteenth tour of
Europe this Spring, doing 58 shows in 29 days before coming
home to recuperate.

MNaylor (who tours under the auspices of NATO) regards
himself as a performer first and diplomat a close second. *|
was in Frankfort a few years ago when John Dean’s testimony
was being broadcast in the streets, Every American, especially
the entertainers, suddenly found himself answering political
guestions." He claims great interest in European politics but
admits that “‘every time a government topples | worry first
about how this will affect business." For a time he tried trans.
lating the great country hits into foreign languages but soon
threw in the towel.

The career got started twenty-one years ago with a gig

on Shreveport's LOUISIANA HAYRIDE as “a fifteen-year-
old kid singer from West Texas.' Three years later, as
an eighteen-year-old kid singer from West Texas, he
recorded THAT'LL BE THE DAY with Buddy Holly and
the Crickets, decided his career was going nowhere
and enlisted in the Army. A few months later, when
the single began selling in very large numbers, Pri-
vate Naylor went into a mild state of shock and didn’t
fully recover until a medical discharge (*'| swear it was
legitimate’") enabled him to join Holly on tour as a full-
fledged Cricket.
At the time Holly's plane crashed he was on top of the
music business and Maylor still regards those years as
the best of his career. ''‘Buddy proved that you can take
four musicians of good but limited talent and change the
music world. It was all very, very exciting.' He's stayed unin-
volved with various books about Holly, on the feeling that
most music books are no more than discography, but ex-
presses high hopes for the rumored book-film project THE
BUDDY HOLLY STORY.
After Holly's death The Crickets dropped out of sight for a
(Continued on page 33)

Automated Formats

® Continned from page 2

ability for both matrix broadcasting systems (CBS SQ and
Sansui QS) and is ready for any eventual discrete FM broad-
casting system okayed by the FCC.

Automation can sound alive in terms of giving station man-
agement quick access to the facilities. "'In our 902, for ex-
ample, it's a matter of dialing one little thumbwheel and push-
ing a button. And that says, ckay, at the end of this record, |
want you to go on with this cart, or with a live mike, or what-
ever you want. Every one of our systems handle a live micro-
phone.'"

As an example, KEWE-FM in Camarillo (13,500 plus) city
northwest of Los Angeles, is beautiful music with blocks of
quarter hour interspersed with spots and jingles. There is
someone on premises from 8.5 p.m. “then everybody goes
home."’

There 1s somebody who comes back at midnight and
changes tapes, and that's just in and out. So basically, thereis
a J-hour "'walk-away'" period without a soul in the staion and
yet the listener hears spot news every hour through a system
of “"back fill" off the ABC news net. KCWL choses to broadcast
its news at 20-minutes of top of the hour so the news is really
coming off the 15-minute atter top hour from ABC—i.e., 25-
minutes old. But back-fill can allow a station to fill right back
to real-time news, or straight off the net.

““As for as KFWF's meter readings and all that, this is done
via a remote control system at a telephone answering service
outside the station, which takes the meter readings 24-hours
a day seven days a week. The answering service has the off.
the-air modulation, all the details required for-operation and
FCC."

Automated equipment people see no contradiction in giv-
ing a station access to community involvement and yet having
no one at the station in many cases should a listener drop by
suddenly.

A case in point is KVFM-FM in the San Fernando valley,
which is totally automated with personalities but it's all pre-
recorded in Boston and shipped to California on tape. “They
happen to be very honest. If you called and said, hey, I'd like
to talk to your morning man, they would answer with a sarry
and tell you he pre-records."’

As for thln.e current ““truth in packaging'’ society, people such
as Herbert says this:

“There is still something magic about radio. The average
listener out there doesn't know whether, if you will, it's
canned or not. And they could care less as long as they like the
station and what it’s doing. This has been proven time and
again."

Getting to specific formats, it's Herbert’s feeling and his

(Continued on page 29)
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Program Directory

® Cantinued fram page 26

D.1L.R. Broadcasting Corp.
527 Madison Ave.

Mew York, M.Y. 10022
212-371-6B50
Syndicales the “King Biscuit Flower
Hour," featuring concerts by leading rock
arhists and groups.

Do it Now Foundations

PO, Box 5115

Phoenin, Ariz. B5010

GO2- 2570797
Mon-profit information center on drug ab-
use; contact for details on services avail-
able to radio stations.

Dan EHiot Craative Services
3330 Barham Biwd,
Hollywood, CA 90068
213-849-4700
Dan Elliot, presidant
Production house fof commarcials and
syndicated radio programs.

Drale-Chenault Erterprises Inc.
8399 Topanga Canyon Bivd.
Canoga Park, CA 91304
213-883.7400
Bill Drake & Gene Chenauit,
OTIars
Bert Kleinman, general man-

ager

Lea Bayley, programming
Syndicates six full-time programming
senvicas, including "Hitparade,” “Great
American Couniry,” "Supersoul,” and
“Salid Gold," Also syndicates the world’s
most-famous radio dosumentary—"The
History of Rock and Roll” produced by
Ron Jacobs, a5 well as other documen-
i,

Earth News Servica
210 Cafitornia 5t., Suite 306
San Francisco, CA 94111
415:-362-3045
Jim Heinisch
Tony Brown, publisher
Daily news service thal, unlike most news
sources. does ook 3t both sides of the
PIEwS.

Egg Studios/Astreg Music
516 Leonard Ave,
Woodbridge, N_J. 070595
Ted Michaels, preskdent
Produces and markets a series of custom
radia jinghes; syndicated shows in the
works,

Tha Blactric Waanie

653 Glenridge Road, Suile 1

Key Biscayne, FLA 33149

Tom Adams, editor & publisher

Weeakly humaor servica widaly used by ma-
por air personalities, Sample on request.
Also, Adams 15 now syndicating his own
thres-hour radio show—daily—taeilored for
both MOR and Top 40 formats under the
Tom Adams EW Productions banner.

EMI Broadcast Programmes Lid,

39 Duke St

London 'W/A 1E6

England

01 -4B86-4531

Don McLean, manager

Produces jingles and radio programs for
gsyndication; represanis TM Program-
ming worldwide and is represented in the
U.5. by TM, Dallas.

Emil Ascher Inc.

745 Fifth Ave.

HNew York, M.Y.

212-355-3195
Ofifers a music production package for
radio.

Entertainment Response Analysis
271 Columbus Ave,
San Francisco, CA 94133
415-421-1440
Willis Duff and Sebastian Stone

Provides in-depth market resaarch in
cluding both physical and psychographic
utifizing the gavanic skin response stud.
tes of Dr, Tom Turicchi.

ERA Productions

5019 Middleboro

Grand Blanc, Ml 48439

313-654-3743

Jack Hood, president

Produces and syndicates a 25th anner
sary package for radio stations, including
150 features, customized promos, edito-
rials, plus a sales/program guide., amd
produced items of news and tidbits dat-
ing back to 25 years ago.

Exscutive Radio Ressarch
P.O. Box 17044
Salt Lake City, Utah 84117
Dernis C, Drake, general man-
ager
Syndicates weekly progressive rock radio
show called “ Jonathan Feld & Friends.”

Feature Communications
3512 Bay to Bay Blwd,
Tampa, Fla, 33609
305-678-6717
Jirmn Russell, president
Wayne Billingskey, producer
Produces and syndicates [ingles, com-
mercials, and radio programs.

Fidelipac
3-0iney Ave.
Cherry Hill, N.J. 08034
Bl5-424-1234
Manufactures and sells automatic lapse
cartridges for radsg wse.

Footprint Productions
11 Yorkville Ave.
Teronto, Ont., Canada
416-961-5661
Danie| Ploutfe, director
John Hanlon
Syndicates several radio documentaries,
including four specials called " The Elton
Johm Story’” hosted by Hoger Scott, a Brit:
ish air personality; a series by Erich Yon
Daniken, author of “Chariot Of The
Gods,"” and an hour series calied ""The
Countryside" featuring country music.

Fun-Master

200 West S4th 5t

Mew York, MY, 10019

212-265-1316

Bill Giason, editor

Humor service by veteran comedy writer;
various books and gag files available, in
cluding *'The Comedian,”™ a monthly serv-
ice of original material.

Tha Gawin Report
One Embarcadera Center, Suite
2113
San Francisco, CA 84111
#15-392-7750
Bill Gavir, editor & publisher
Jamet Gavin
Weakly newsleitér on records,

General Protessional Associstes Inc.
21E8 San Diego Ave.
San Diego, CA 92110
714-291-9080
Bob Publicover, editor
Twice monthly comedy service—Trends—
for air personalities; sample free

Gil Hola Productions

203 Redwood Ln.

Muncie, IN 47304

317-284-7533

Gil Hole, president

Syndicates voice tracks for station IDs,
jock promos, and news intros, as well as
an audio comedy service of one-liners
and drop-ins.

Move To Automation

® Continwed from page 24

As for equipment, “there’s no limitations what you can do
now in radio with today’s equipment,” Nickell says.
TM Programming, incidentally, is doing so well that Nickell

Gordon/ Casady Inc.
6671 Sunset Blvd., Suite 1591
Hollywood, CA 90028
213-4656-3444
Larry Gordon, president
Tom Gamache, associate
Paul Herzog, nat. sales mgr.
Syndicates the weekly “Dr. Demento
Show" available i two-hour version,

Elrvan Productions
520 W. Chestnut 5t
Louksville, KY 40201
S02-582- 7368
Mort Crim, host
Syndicates senes of one-minute com-
meniaries.

Hablle Enterprises Inc.
P.O. Box 4004
Dayton, Ohio 45426
John E. Poyar, president
Syndicates several radio programs, n-

chuding “*The Dawn Of Rock 'n" Roll” and
“The Galden Era Of The Four Seasons.”

Hanna-Barbera Productions Inc.
300 Cahuanga Blwd,
Hallypwood, CA D0068
213-851-5000
Roger Karshner
Ofers music and sound afects produc-
tion package for radio stations.

Harian Productions

5 Easi S51st. 51

Mew York, MN.Y. 10022

212 TE 2-2376

Ray Harlan, president

Froducers and syndicalors of public rela-
tiens radio programs. One serigs was en-
titled “Cutting Laundry Costs” and in-
cluded information abouwl too much
detergent, washing in cold waler, et
Free to station.

(Continwed on page 31)

Automated Formats

® Comtinued from page 24

boss’, Shafer's sales manager Andy McClure, that country is
one of the easiest to automate. “And it can be done with the
same amount of personalities, in fact, better personalities
than the average medium market station could hire.”

The one exception to automation is soul. “*Soul is some-
thing else, and Los Angeles soul is something else from every-
thing,”" says Herbert, an ex-soul deejay himself. "It's really a
gut feeling of that live jock to really communicate.”

Automation is growin internationally but not at a rapid rate
because of copyright law differences and such contingencies
as "needle time" in the U.K., Australia and other countries,
where locally produced music must by law be included at a
specified amount.

Armed Forces radio, of course, has automated equipment
around the globe. Schafer has just sold a systern to Capitol of
London, the first commercial station there, where all commer-
cials are now pre-programmed.

From its beginning 21 years ago through a sale to Applied
Magnetics in 1967 and eventual sole ownership starting over
three years ago when Jim Cunningham purchasd Schafer, the
Santa Barbara-based firm has come on fast in automation.

Models are so advanced, as in the case of the 770, that an
entire library of 10,000 song titles can be sequenced. Yet the
firm still sells a very simple sequencing unit that doesn't even
rate a model number but is often a station's first step into au-
tomation.

The basic challenge of automation is using the many capa-
bilities automated systems offer. Too often, say McClure and
Herbert, station management fails to realize just how much
more creative manpower can be free of routine they can direct
machines to do.

can hardly answer all of the phone calls from interested po-
tential clients. "“And I'm virtually living on a plane going from
market to market."

No one sees any drop in total activity on any syndication
front. In fact, the prediction is for more and more syndication
of programming . .. especially the documentaries. George
Wilson, executive vice president of Bartell Media, told a recent
radio meeting that if broadcasters wanted to make more ad-
vertising dollars, they should entice advertising via radio spe-
cials.

Both “American Top 40" and “The Dr. Demento Show"
can provide ratings information to prove the value of their
shows, as can Oidar Wavelength."

In general, the advocates of syndication claim that it gives
the usage of a major talent and major-market production to
any market in the world.

Thus, there is a strong possibility that syndicated programs
will fill a void that has existed for some while at many radio
stations—the creative out-of-format excitement that, usually,
tight format structures don't have. And, of course, only time
will tell to what extent this happens. And many broadcasters
foresee a combined use of the music controls of music syndi-
cation with live personalities. So, maybe one day that father
will reply to his question-asking kid: ‘‘Both."

Weve broken a few
records ourgl

Ves...

David Bowle's ‘Rebel Rebel’ *+ Golden Ear-
rings ‘Radar Love' « Nekiar's ‘Down to Earth’

» Bryan Ferry's ‘Another Time, Another Place’
(just released Iin the U.S.!)

Rock Around the World, with John Brodey, Is
a weekly syndicated radio show featuring the
best of the hits from around the world.

Listen to us on:

KRST-FM WKDA-FM
WIIN-AM WQIV-FM
WEBCN-FM WRNO-FM
WSDM-FM WOWI-FM
WIXY-AM WYDD-FM
KZEW-FM KSHE-FM
KBPI-FM XL-FM
CJOM-FM KISW-FM
KSMI-FM KWFM-FM
WDBS-FM wWMAL-FM

KUDL-FM

KSEL-FM WIOT-FM
WTAO-FM KIND-FM

{Check your
local statlon
for datea and
times.)

PRODUCES ~ RATINGS
INSTANT RESULTS NEW REVENUE

PRESENTLY IN 63 MARKETS!

WGNL creenville, N.C....
Jonhnny West, G.M. "Great
response & gagy ko sell.”

KTRB Modesto, Calif,...
Mike Pappas, Pres. "The
audience reaction is fan-
tagtic. "

WPDC Elizabethtown, Pa....
Charles Smith, G.M. "It's
my Znd year & yes, it works.'

WHON Richmond, Ind....
Mike Day, Sales Mgr. "The

impact ia this market has
been tremendous.®

in the LLA. market...

KABC RADIO @

ErFERXmBpauDERrOEM
ErrcroZgrarpEEmd

¥ u FRANCE s ITALY o BELGILS = B

For a demo & further information
call or write to:

Eddie Kritzer
Rock Around the World
1126 Boyiston Street
Boston, Mass. 02215
(617) 536-ROCK

QHYO&TI8 'SL61 22 A”HVYNHE3d

SYNDICATION...

What is the BILL BALLANCE RADIO SHOW?
These unusval broadcasts probe the inner-
most reaches of the female mind and unlock
the mysieries of a women's universe as she

phones BILL BALLANCE and lays it all on
the linsl

wwWw americanradiohistorv com

it works in any size market . . . with any
music format with the ALL IMPORTANT
18 to 49 group (men and women squallyl

Newsbreaks are tailored to the existing
station format. Each hour aceammodaies

18 commercials at local station opfion.

LET IT WORK FOR YOUI

FEES ARE BASED ON
INDIVIDUAL MARKETS

Don't Delay . . .
Write or call roday
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> PROGRAMMING
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PROGRAMMERS:

LET (Rs]) PROVIDE

YOU WITH THE
RECORDS FOR

NEED

Through the cooperation of virtually every American record manufacturer,
RSI can supply you with hit singles and albums, new releases, recording
classics and nostalgia items for any programming format.

Get records from all labels delivered to your door through one convenient source.

SINGLES SUBSCRIPTIONS

* Hot 100 - Easy Listening
* Country *» Soul

10 singles per week, sent to you automatically. Records
are selected by Billboard's review and research staffs
as being the product most likely to hit the top of the
Amaerican charts in coming weeks.

ALBUM SUBSCRIPTIONS
» Pop = Rock = Country

« Jazz » Classical

10 albums a month (5 for Country or Jazz), selected by
Billboard's review and research staffs as being the most
significant material released in the previous month . . . or
the subscriber may make his own selections from among
the month's new releases.

T S S — — R S e i o S—

YEARLY RSI CATALOGUE

offers over 1200 albums in 23 different programming
categories, basic record library items, available for
quick shipment.

RSl (Record Source International)

A Division of Billboard
1 Astor Plaza, New York, N.Y. 10036

[] Please send me the current ARSI Catalogue

[] Please add my name to your mailing list
for Monthly Album Order Forms.
There is no cost or obligation.

Please enter my order for the serv-
ice(s) checked below and begin my
subscription immediately. | under-
stand that if | am not completely satis-
fied, you will refund the full amount of
the remaining portion of my service.

NAME:

CALL LETTERS or CO. NAME:

ADDRESS:

CITY:

STATE, ZIP:

MONTHLY ALBUM ORDER FORM

offers over 200 new album releases, the albums listed
on Billboard's Top 200 LPs chart, plus a variety of
special offers.

Weekly SINGLES SUBSCRIPTION Services

O HOT 100 52 weala ORIl + B8 peaingn & hamilleg = §239
(10 singles por wusk] (B-weskirisl O 8 81 + 510 pesings & howdling = § 91
O EASY LISTENNG 2 waain OBl 4+ BB puings & kamillg = §239
(10 singles por wosk] 18-wnsk il CF 81 4+ 310 pestage & hasileg = § 91
O COUNTRY 52 wesks CIEZE0 + §10 pesiage & hasdlieg = §239
(10 singles por wosk] 18-wwskirisl OS5 Bl + 310 pestags & handing = § 01
0 SauUL 52 wealn B2 + §18 pesings & bandling = §209
(10 singles por wosk] Th-wesk trisl OB D1 + 510 pustage & howilieg = § 41

Monthly New-Release
ALBUM SUBSCRIPTION Services

O POPULAN [WORN] 12 maathi OSEd + 110 pittage & handlng = J7227
(I0LPspor montl|  dmonh irisl OF TE + §10 posinge & hondllng = § B2
T ROCK IZmeafls  OE204 + 510 pestage & handleg = 3272
(O Pspormonih)f dmmihirial OF 72 + 510 posinge & hondlng = § £2
T GLASSIGAL 12 meath O + 318 puategn & honding = F2E2
(IO Pspor monthj d-msathirisl O3 T2 + 510 pesioge & homdling = | &2
O JAZZ 12 manihs OS2 + 510 peatags & kandllng = 5112
[6 LPs por weall et iril O3 3 + 06 peetoge & hamfllng = § A1
CCOUNTRY Zmaila C302 + 310 pestage & howdllng = §1i2
[6 LPs por munil dmeal irid DS 38 4 56 peninge & handilng = I 41

REMITTANCE MUST ACCOMPANY ORDER
Please add the following taxes, where applicable.

S e A s e e i e i s it il

California ......ovme 6% USe taX  New York........ooceenne. T30 LS8 12X
Massachuseits........ 3% sales iax  Ohio ..o roon W% BRlES 12X
Mew Jorsey .......5% s;les tax  Tennessea ... ... ..5% s;les tax
Total cost of ServiCEes ........ccoeiivnnirennres 5
Total postage & handling .............cce. $
I AL, i i i rerh b o 5
Sales or use tax (see table) ................. $
TOTAL ENCLOSED ........oocovviimninnrninins $
_—'_'
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No Laughing Matter

® Continued from page 27

Q. Hmmm, that's funny and all the time | thought those
people just made up those funny things they say.

A. You're kidding? Listen, in my estimation, there are few
naturally funny people who never need writers to be funny.

Q. Who are they?

A. Walter Cronkite, Gerald Ford and the last two rows of the
Mormon Tabernacle choir.

Q. What other kind of things have you done?

A. | recently wrote an hour presentation for Elektra
Records, promoting their new album line, | write for a chil-
dren's television show, called, “THE NEW ZOO REVUE" and |
also write ad libs for different actresses who appear on the
Johnny Carson Show.

Q. What are some of the ad libs you wrote that | might re-
member . . . from the Tonight Show?

A. Well, | wrote line like . .. “'Hi, Johnny, it's nice being
here' ... "Gee, Ed, you've lost a lot of weight'' and a real clas-
sic you might remember, “That's funny, that rash wasn't
there this moming.”

Q. Now, I'm impressed.

A. Thank you-

Q. And bored. Before we get down to the basic secrets of
how to write funny, aren't you writing comedy material for
disk jockeys now?

A. Two-hundred, to be exact, Mr. Interviewer. They're some
of the world’s biggest names in radio.

Q. Could you. . . .. 3

A. Certainly . . . Jess Cain in Boston, Dr. Jerry Carroll and
Bob Vernon in New York, Ron Morgan in St. Louis, Chuck

A. Andrew Reid in Australia, Johnny Holliday in Washing-
ton. ..

Q. | think we get the idea. . . .

A. Ron Rink in Anchorage, Alaska, Irv Harrigan in San
Diego, Dr. Don Rose in San Francisco, Charlie Van Dyke and
Jay Lawrence in Los Angeles, Scott Wallace in Rockford, II-
linois. . .

Q. Please . . . don't name the other 180, ok?

A. Ok, but | don want to say that my company is called
HYPE, INK and my address is Box 69581—Los Angeles
90069, in case anyone interested.

Q. I'm sorry, | can't allow a plug like that.

A. Then forget | even mentioned it.

Q. It's forgotten! Now, how do you actually go about getting
ideas for the material you write for the disk jockeys?

A | just take everyday situations that could conceivably
turn up on the average radio show, like . . . funny soap operas,
news items, questions and answers, take-offs on commer-
cials, crazy prizes, TV, book, and mavie reviews, stock market
reports, sports features, horoscopes, historical events, and
reviews of new talent. . . . These bits last about sixty seconds
and fit into any format. My ideas come from watching tele-
vision, reading, talking to people, but mainly from stealing
someone else’'s material and cleverly re-writing it.

Q. Is it easy to produce so much original material on such a
regular basis?

A. Yes, it is. Often | have to force myself to sit down and
write. | set deadlines and work quite hard at writing funny.
When I've written something, | read it into a cassette recorder,
play it back and see how it sound. Then | make any needed
changes.

Q. Is that how all comedy writers work?

A. No, we all have different ways of writing. For instance, |
work with a partner on different projects. | write something
and read it to my partner. Then he adds a word here and
there. We do this several times and, before you know it, it
sounds pretty bad.

Q. What's the first thing a comedy writer does in the morn-
ing?

A. The first thing | do very early is call Tony Orlando.

Q. I'm afraid to ask, but why?

A. Because he likes to get up before Dawn. . .

Q. And don't tell me the second thing you do is call Dawn?

A. You got it! ! !

Q. Can we digress for a moment?

A. Sure, if you think no one’s looking. Are your hands clean?

Q. Yes, they are. A while back you mentioned that you were
on a show with 14 other writers. How did that work?

A. We were paired off in teams and sent to a room to work,
The head writer would go from room-to-room and assign each
team a different part of the show to work on. Then, at the end
of the day, he collect the material and go over it. Twice a week,
all fourteen of us would get together and go over the whole
show and collectively contribute ideas.

Q. Are there times when nothing funny will come out?

A. Often. Like in this interview, for example.

Q. No, | mean on a television show.

A. Yes, but we don't panic. Hopefully, the other 14 writers
will come up with something.

Q. Seriously, how do you write for someone like Dean Mar-
tin?

A. Whether it's Dean or Joey Bishop, Andy Williams or who-
ever, you have to be totally familiar with their particular style
of delivery and know exactly what they would and wouldn't say
about any given situation. You submit a few lines to them, lis-
ten to their suggestions, re-write it, then take full credit for a
line they actually wrote.

Q. Can you make a lot of money as a comedy writer?

A. Yes, you can make as much as $5,000 a week—once a
year, but you worry a lot.
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CAVOX

IS
PROFIT
ROGRAMME

a —

An unbeataple music
service for automated
or live broadcasting

2 Pig liorary
2 six MOR formats
o low cost. fast service
T MONO Or stereo

Join tThe many
profi-minded stafions
who are using CAVOX

orogramming with
gratfifying resultts,

If you need gratification
cal now, colect, af
(213) 776-6933.
CAVOX Stereo Productions,
502 S. lsis, Inglewood,
CA 90301

(cAVoX

Stereo Productions

Program Directory

® Cumtinued from page 29

Hawaii Calls, Ltd.
B75 Waimanu St
Honolulu, Hawaii 96813
5311173
Charles Bud Dant, producer
Weekly ““Hawal Calls™ radio show,

The Holt Comp.
P.0. Box 111
Bethlehem, PA
Art Haolt, president
Programming and anginearing consull
mg lirm,

Humble Harve Productions

e/ o Custom Fidelity

7925 Santa Monica Blvd

Los Anpeles, CA 90046

213-656-4522

Harwey Miller and Bill Wada

Syndicatrons “Country Love," a 24-hour
programming service featuring soft coun-
try music ballads. Planning: *Soulful
Love™ for soul format operations and
“Golden Days'" Tor oldie formats. Alsa
planning radio spacials. Each of the pro-
gramming services will ba available in
sharter lengths for weskend or night-time
programmang.

Hype Inc.
P.0. Box 69581

Los Angeles, CA 90069
213-851-3255
Ed Hider, edifor
Humor service for air personalities; also
has original books available. Hider wrilas
the “Babby Goldsbaro Show' for TV and
i & former air personality.

ILNY Records Inc.

9058 201 5t

Hallis, M.¥. 11423

212-HO 4-4035

T.H. Richards, director

Syndicates several radio programs, In-
cluding “The Music And The Musician™
combining inferwews and music and a
new series of original Shakespeare plays.

I

The Image Bldg.

Medinah, Iil. B0157

312-529-1001

Paul F. lams Ir., prasident

Produces and syndicates a senes of cus-
tom jockapelias, Priced for small markets
and lrge.

impact Broadcast Services Inc.

2965 Flowers Road South

Suite 242, Cambridge Bidg,

Atlanta, GA 30341

404 -458-8916

George P, Wentworth, president

A programming syndicaton firm; als
syndicates jingles produced by Kintel Mu-
eit Productions of Atlanta,

in Records Audio Presantations
P.0. Bow 7293
Riverside, CA 92503
Bob Johmson, president
Planning weakly hour series, plus
specials

international Broadcast Syndications

c/o American Entertainment

I ustries

2401 Wilshire Blvd.

Bewverly Hills, CA 90212

213-273-7458

Rip Foster, prasident

Syndicates “Tha Magnificent Montague
Show," and “Record Report” daily 2%:-
minute report by Robart 'W. Morgan

Inter-View Communications
30 E. 60th St
Mew York, MY, 10022
212.758-4651
Syndicates weekly live half-hour show,
plus vignettes.

Jarmes Walsh And Assoclates
1453 Shannon Ave.
Indianapolis, IN 46201
317-356-2033
James E. 'Walsh, president
& programming consulbing firm,

JAM Productions

B4 Stevens Village Dr.

Ma, 107

Dallas, Tew 75208

214-941.9377

Jon Wollert, president

Jinghes for radio 1Ds and commercials,
plus audo productions. Latest 10s are
“Dimension Two," especialty for small
and medium markets,

Jeft Alan’s Audio Clreus

21243 Ventura Bivd,, Suite 243

Woodland Hils, CGA 9] 364

213-347-8500

Jafi Alan, predident

Syndicates documentaries. (ncluding
“Rewind,” 8 year's end countdown pro.
gram hosted by Dich Wittington this past
VEar,

Jorry Varbel Inc.
Pan Am Bldg., Suite 303 East
200 Park Ave.
MNew York, N.Y. 10017
212-986-2515
Syndicales the one-minute features
called "Good Ideas With Jerry Verbel,”

Jolkoes Un-Lid,
P.0. Box 63855
Los Angetes, CA 90069
2138760830
Ron Wall, editor
Comady senace,

Mike Jossph
203227 8326
Programming consultant.

Josaph P, Cuff & Co,

156120 Woodwvale Rd.

Encino, CA 91316

213.783.5708

Joseph P, Cuff, presidani

Syndicates jingkes; sales representatie
for research sennices of *"Chapter One' by
Jackh McCoy and Doug Herman of Bartell
Media's research and development din-
sson which interprates ARB ratings

Joy Boys Productions

13014 Atlantic Ave.

Rochwille, MD 20851

301-881-8168
Syndicates the comeady-music show of the
Joy Boys, otherwisa known as Ed Walker
and Willard Scotf, popular Washington,
D.C. air parsonalities.

Katabusic
Industrial State Bank Bidg..
Suite 334
Halamazoo, Mich, 49006
B616-345-7121
Steve Trivers, president
Beautiful music programming service,

Ment Burkhart and Associates
3500 River Chase Circle East
Atlanta, GA 30328
400-252.3037

Kent Burkhart, presadent
Lee Abwams, associate
Programming consulting firm.

KEintsl Muslic Productions
Ablanta, GA
404-874-3668
Rod Kinder, pressdent
Jdingles firm, Product is marketed by Im:
pact Broadcast Services. Atlanta,

Larry Greene Productions
Baeverly Hills, CA
213-273-0643
Larry Greane, president
Toni Greane, associale
Produces custom ID jingles for radio sta-
tions and commercials.

Laxicon Music Inc.

P.0. Box 296

Woodland Hills, CA 91364

213-BR4-0333

Ralph Carmichasl. president

Syndicates free religious music pro-
grams, including a hal:-hour show and a
two-hiaur show, both more or less MOR in
natura. On disk,

London Wavelength Inc.

oo MeGavren-Guild

400 Park Ave,

New York, N.Y, 10022

212-826-4200

Michael Vaughan, presiden|

syndicates radio seres and documen:
taries produced in London by the British
Broadcasting Corp.. including specials on
the Beatles, Rolling Stones, Efton John,
and the 24-hour “Story Of Rock” docu-
mentary narrated by Alan Freeman,

Lum & AbnerDizsiributors
P.0, Box 1483
Little Rock, Ark. 72203
501-376.9292
Syndicabes the daily 15-minutes “Lum &
Abner” obd-time radio show

Major Recordings
150 W, a6th 5t
Meaw York, MY,
212-246-4675
Thomas J. Yalentino, presicent
Otfers a music and sound-affects produc-
tion package for radio stations.

Media [nternational

Box 624

Wall Streat Station

New York, N.Y. 10005

212.376-4058

Josh Hovowitz, exec. producer

Produsces and syndicates & six-howr rock
radio special called *“Superhit Count
down,” which features interviews with
rame arfists,

Madia Masters Inc.
2000 Madison Ave.
Memphis, Tenn, 38104
a0 1-274-3900
Mike Powell, presideni
Tim Riley, associate
A communiations firm invelved in com
rercials for rvdio. programming consul-
fation, and the syndication of live con
=g

MHL Productions Inc.
61 Thunderbird Estates
Marywlle, MO 54468
B16-582-5536
Michael Lazar, president
Syndicates a capella jinghes, productions
aids, commerciaks.

Tha Milt Kisin Co.
1680 M. ¥ine 5t., Suita 711
Hollywood, CA 20028
213-4561-7534
Mk Klein, president
A firm that specializes in broadcast, ad.
wartising, and marketing consultancy,
Sales representative for “'Lovewords”

programming concept and “Profiles In
Greainess' featuring Efrem Zimbalist Jr,

produced by 0'Connor Creative Services,
Hollywood,

(Continued on page 32)
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NOSTALGIA IS SWEEPING THE COUNTRY!

A classic in American humor returns!

LUM N
ABNER

PROGRAMMED FOR PROFIT .

Timed precisely, they provide a pro-
fessional program wvehicle for five
great fifteen minute shows every
week, Sold on minimum options of
13 weeks or 65 separate programs,
Tapes now available for four years
of programming. Each program Is
prectsely timed on high quality tape
taken from the original Lum and
Abner library. Two 15-minute pro-
grams per tape, Tapes are mailed
monthly in packages of 24 programs,
Minimum contract Is 13 weeks.

ﬂ‘;;;,“;r o e o

PHONE (501) 376-9292
LUM & ABNER DISTRIBUTORS

1001 SPRING ST.
LITTLE ROCK, ARKANSAS 72203

Program Directory

® Continued from page 31

Mobile Fidelity Productions Inc.
Box 2157
Déympic Valley, CA 95730
Brad Miller, president
Produces sound-effects beary for radia
station use, Miller also produces the Mys-
tic Moods records.

Moke Signals

4601 N. Morns Bled.

Milwaukes, W1 53211

414-561-0475

Bob Moke, president

Syndicates four-hour radio package titled
“Chestnuts, Tinsel, and Hally—The
Golden Hits OFf Christmas.”™

More Muskc Enterprises
5315 Laurel Canyon Bivd., Suite 200
North Hollywood, CA 31607
213985-3300
Ron Lewis, general manager
Jay Stevens, president
ayndicates two programming sarvicoes=—
“The Great Hits"™ for MOR stations and
anather for Top 40 stations. Also syndi-
cates documentaries such a5 A& Chranal
oy of American Music."

Morningside Productions

F.0. Box 213

MNewport, B.1. 02840

4018969135

Bill Thomas, presidant

Songwniter ‘producer and Paul Stockey,
Warnar Bros. Records artist produce
"The Sandman,” a children's bedtime ra-
dio show incleding & serialized verson of
"Puff The Magic Dragon,”” Show is daily,
15-minutes long, and Is produced at Eight
Track Recording Studios, Stookey's Blue
Hill Falls, Maine, production house, fired
an some airline flights,

The Music Director
PO Box 177
Chestrut Hill, Mass, 02167
£13-783-4626
Herbart H, Jackson, editor
George Belcher, creative dir,
Brenda Clain, circulation mgr,
Produces and distributes MOR music
record list weekly called “The Misic i
pection,” Also sells & music service with
fures provided on tapes and distributes a
complete set of MOR oldies publications,

Mational Associstion of Broadcasters
1771 M Street MW,
Washington, D.C. 20036
202-293-3500
Vincent Wasilewski, president
Everstt E. Hewercomb, secre-
lary-treasurer and convention
manager
Charlie Jones, director of Radio
Infarmation Oifice
Mext convention: Apr. 69, Las Vegas.

The National Association of
FM Broadcasters

420 Madison Awe,, Suite BD3

Mew York, MY, 10017

212.755-9330

James Gabbert, president

Has “Driving With FM" jingles package
available; free o members, small charge
to others, 1975 comvention will ba in At
lanta in July,

Mational Assoclation of
Progressive Radio Announcers
P.0. Box 2021
Los Angeles, CA 50051
Hitary Clay Hicks, president

MNavy Recruiting Command

4015 Wilson Bled.

Arlington, VA 22203
Syndicates several Iree public sarice ra.
dio shows, including “Navy Hoedown'
hosted by Hal Durham and recorded in
Mastwille and “Sounds Like The Maw"
hosted by Sam Riddle and recorded in
Hollywood, a 15-minute program.

O'Connor Creative Services

1680 Vine 5., Suite 711

Hollywood, CA 90028

213451-3393

Harry O'Connor, president

Produces and syndicates several senes.
including humor, atc. Most important
product currently is the "Lovewords' pro-
gramming concept of disk intros pro-
duced and supphed with the tunes,

Oisdar Uniimdbed

4558 Coldwater Canyon

Studio City, CA 31604

213-933-5701

Doug Andrews, president

Syndicates waekly one-hour program with
urdgue concept combianing sounds of the
futura and narration about the music,
Titled “Oidar Wavelength,” the show is
rei.

Orben's Current Comedy
The Comedy Center
BO1 Wilmington Trust Bidg.
Wilmington, DE 15801
302-656-2209
Robert Orben, editor
Weskly humar sernce,

Edmund Orrin
27TB6-B West Roberts
Fresno, CA 93705
Humor service

Uwation Records

1249 Waukegan Road

Glerview, Il 60025

3127297300

[hck Schory, president

Sells “Ovation Sounds Effects Vol 1.5
for radio production wse, Availabie in San-
suUl matre quad.

PAMS Productions

414] Office Parkway

Dallas, TX 75204

214.TA 70501

Bill Meeks, president

World-famous jingles firm. Also syndi-
cates several radio programming Serv
ices, Product has been aired around the
world. Clients hawve included the BBC,
WABC in New York, and just about every-
body else. Commarcials work, oo,

Parasound Inc.

Wharfside, BBO Beach 51,

San Francisco, CA 94109

A415-776-2B08

Sidney B, Goldstein, vice pres,

Syndicates jingles—only custom work, |y
mwalved in all aspacts of music produc-
fion for radio and TV sfations, commss-
cials, films.

Pat 0'Day Productions
c/ o Baye-Smith Enterprises
P.0. Box 3010
Bellevue, Wash, 93004
Pat O'Day, president
A multi-rmedia production firm.

Peltier Productions
A2 Dak Ave.
Tuckahoe, N.Y, 10707
G514.-337-2030
Syndicates several weekly interview and
variely shows, including "“"Montaga In
Black," half-hour show which features in-
terviews with biack celebrities.

Peters Productions

8228 Mercury Court

San Diego, CA 92111

714-565-8511

Ed Peters, president

Syndicates “The Greal Ones,” an MOR
programming service produced by Mike
Button, “Counfry Lowing” service pro-
duced by Mike Larson; “'The Lowving
Rock” senvice produced by Dave Conley;
and “Music For The Two O1 Us™ service,
Seventy stations in all on the formats,

Phonograph Magazine
6922 Hollywood Bhed,
Los Angeles S0028
21 3-a656-6100
Marty Cerf, aditor
Roch music publication,

PPX Enterprises Inc.
245 W. 55th 5t
Mew York, M.Y. 10019
212-247-6010
Ed Chalpin, president
Music production package available.

The Presbyterian Church In The U.5.

TRAV

3] Ponce de Leon Ave, N.E

Atlanta, GA 30308

Bill Huie, director of mass media

Syndicates series of soff-sell religious
programs weaving interviews with mapor
record arfists and their music. Bill Huie
was host of the series at press time.

Pro-Com Associates
726 Chestnut 5t
Phitadedphia, PA 19106
2159220607
John Wade, president
Syndicates several humorous and non
humorous vignettes and mini-dramas.

Promedia Productions
1533 Monrovia Ave
Newport Beach, TA 926680
7146457868
Leon Alesander, director
Paul Baker
Jahn Styll
Syndicates contemporary Christian pro-
gramming, including the weekly “& Joy-
ful Moise' radio seres for Top 40 radio
tlations.

Punchling!

Dept, B.102

P.O. Box 48584

Los Angeles, CA 90048
Weekly humor serice for asr person-
alities,

Radio Advertising Bureau
555 Madison Ave,
Mew York, NY. 10022
212 6884020
Mites David, president

Radio Concerizs Infernational

10273 Dilekha Ln,

Los Angeles, TA 90024

213-279-1874

Donald 5, Gordon, president

Syndicated “Live From London' stereo
concerts recorded in Londen; seres of 13
howur shows on 10%-inch reels custo
mized for stations, Also, “Cahiornia Feal-
ing,”" a 13-program series and "'Folk-
lore, " & folk-mese senes hosted by Gena
Shay. “Sinatra,” a saries of 52 radio spe-
eials hosted by Sid Mark,

Radio Music Report

P.0, Box 2671

Spartanburg. 5.C. 29302

BO3-583.2711

Ron Brandon, editor

Weekly newsietier of record information.
Cutgrowth of Sowthern Muesic Survey ap
erated 196367 by Paul Draw and Reus
Record Report operating by Dick Reus
1967.74

Radio Programs Inc.
2773 East Horseshoe Dr.
Las Vegas, Mev, 89120
T02-451-4273
Mark 5. Mars, vice pres., pro-
RFBMIMINg
Syndicated one-hour weskly program re-
corded on location in strip hotels, hosted

www americanradiohistorv com

by Gus Guitfre. Frea. Features interviews
with performers. Titled “This Is Las
Vegas.” Also produces jingles, “Startrak”
featuring kalk and rock rmusic, and a five-
rreinute daily feature about horses,

Radio "T6 Conference

/o Radio Z5M

257 Clarance St

Sydney 2000

Australia

Eevin O Donohee, directos

An annual meating of record and radioin-
dustry executives and record artists and
producers, June 27-30. Sebel Town
Howsa, Sydney.

Ralph Stachen and Associates Inc.
1322 Inwood Rd.
Dallas, TX 75235
2146386231
Ralph Stachon, president
May Moselay, dir. specsal sy
ILES
cyndicates radio 1D jingles as well as pro:
ducticn and management aids lor radio
Also imvolved in commercials, Syndicates
radio shows.

Record Research

8447 Liowd

Menomonee Falls, Wis, 53051

Jod Whitburn, editar

Books compeling mformation from tha
Billboard charis—Top 40, country, and
soul—alphabatized by artists, listing all of
theeir records to make the chart, date the
records hit the charts, and weeks on
charl.

Hecord Source International

One Astor Plaza

Mew York, MY, 10036

212.764-7 300

Mancy Erlich, genéral manager

A music servica, on disk, at cost. Yarnous
packages avallable<to fit any format. A
division of Billboard Pubbcations Ine,
Catalog free on request,

Research Consultants Inc.
1852 Marth Mohawk
Chicagn, |ll. 60614
312-266-1813
Lew Witz, pressdart
Research firm featuring the psychograpic
studees of Dr. Tom Tuncchi.

Rick Trow Productions
7320 York Road
FPhiladelphia, PA 19126
215-635-6200
Rick Trow, peesidint
Richard Akins
Presents multi-media musse events lor
schools. Expacts to syndicate a TV film
about radio for racdio stations to use in

proanoticn ocally,

REQ General Radic
6255 Sunset Blvd,
Los Angeles, CA 20028
21353592118
Bruce Johnson, president
Paul Drew, azecutive production
Produces “Special O The Month,” an
hour intervies and music program pro-
duced by Harvey Metnick with Gerry Pe-
terson, Syndicated by Alte Commun
cations, Los Anpeles. Also markefs a
complete course in sales training called
“The Brezkthrough Course Of Radio Sali.
ing" compilete with cassettes, efc. Phe-
nomenal sales course, developed by
Bruce Johnson.

Rock Bio's Unitd.

Mussic Research Bidg,

P.0. Box 978

Baloit, Wis. 53511

BOE-365-7091

Donin and Marc Kaplan

A weekly publication of facts and items
an music artists such as Mac Dawvis, Bill
Preston, Rolling Stones. Andy Williams,
aetc., and everything connected with
them—more than a disk jockey will gver
reed. Accurate, Yaluable.

John H. Rook
19031 Manla 50
Morthridge, Calif. 91324
213-885.-7404

Sam Chase Associates Inc.

38 E 57h St

Mew York, MY, 10022

212-PL 51668

sam Chase, president

Produces syndicated radio programs or
Metropehtan Life Insurance Co., News-
week Maganne, American Airlines, and
Harper's Magazine. among others. “The
American Woman' is aired on radio and
on American Airlines, for instance. Also
produces “World Press Digest™ for adio.

Scarborough Research Corp,
1180 Avenue of the Amernicas
Mew York, MY, 10036
2128659 3090
Harold |srael, pressdent
Jay M. Cohen, vice presi
dant
Mew research firm specializing in con
ducting general population surveys and
special field waork,

Schafer Electronic Corp.
75 Castiban Dr,
Santa Barbara Research Park
Goleta, CA 93017
BO5-968-0755
J.M. Cunningham, president
Androw McClurs, gen. sales
mgr.
Dwnght Herbert, sales program
mgr.
Manufactures and sells & wide range of
automation equipment for radio stations.

75 Castilian Dr.

Goleta, CA 93107

B0S5-968-0755
Syndicates programming service. for ra
dio called “Touch Of Velvet.”

The Scott Ross Show
Freeville, N.Y
GOT-272.B080
Seatt Ross, host
Weakly soft-sell religious rock show,

Sesway Produchions
oo WCLY Radio
Terminal Tower
Cleweland, Ohio 44113
216-241-0900
Robert Conrad, general man

ager
Syndacates eight fine arts programs=—all
weekly hour shows from vanous music
schools of outstanding musical repute,
including " Adventures in Good Music' by
Karl Haas which is 50 minutes long five
times g week,

Secret Mountain Syndications
Craight Timgle
Larry Yurdin
Box B8
BaA0] Morth Lake Bivd,
Kings Beach, CA 95719
916-546-5424

syndicated programs. Radio spofs

SESALC Inc.
10 Coturmbus Circle
Mew York, N.Y.
212.586 3450
Alice Prager, president
Has awailable a musc producton pack-
ape for radio stations,

Shoe Productions Inc.
P.O. Box 12025
485 M. Hollywood
Memplis, Tenn. 38112
901 4584495
W. Wagner, pressdent
W, Crook, vice president
&, Black, sfudio manager
Syndicates ID packages for rock and soul
forrmats, as well a5 custom jingles and
narrative shil commercials.

Show Biz Inc.

Mashwille, Tenn
Syndicates several radio and television
shows including 4 country music show
hosted by Ralph Emery available five
howrs @ week and currently running in
about 170 markets.

Eric Smasil
271 Columbus Ave,
San Francisco, CA 04133
415-42]1-385%4

Broadcast audio consultant.

Sounditrack Music
[OATT Laramie Ave,
Chatsworth, CA 91311
213-A82.0866
Hoyt Curtin, president
Produces cusfom musie for commercials
and TV shaws,

The Southern Baptist
Radio-TV Commission

6350 W, Freaway

Fort Worth, TX 76116

Claude Cox, producer

Syndicates two weehly programs free,
one for Top 40 stations and one for coun-
try music statioms, botin soft-sedl an el
Bious,

Spotland Productions

1443 12th Ave. South

Mashville, Tenn. 37203

615-385-2957
Production studio specializing in radio
programs and commercials. “Music City
UZA™ a daily hour country music show
hosted by T. Tommy Cutrer s produced
hars by Show Biz Inc.

Station Aepressntatives Assoclalion of
Canada
5 Isabella 5t., Suite 1507
Toromio, Canada
Peter Sisam, president

Stereo Radio Productions
36 E, 61st 51
Mew York, NY, 10021
212-980-3888
Jim Schulke, president
Phil Stout, producer
Produces and syndicates the most suc
cesslul  beautiful music programming
SETVICE,

Studio Productions Lid.

29 Davenpaort Road

Torents, Ont., Canada

416-967-1906

David Marsden, president

syndicates several progrems. mcluding
“Tomarrow Wa Meet Again.” a special
featuring music and interviews aboul out-
erspace and a weekly four-hour music
program,

Studio West

£929 Tiber Dr,

Anaheim, CA 92806

714-637-B340

Jim C. Mesker, president

Syndicates muss PROZraMIMInE Sendos
called " The Sourd Of Love™ that is MOR-
sasy listening ornented. Rock musse sery
ice and oldies service also available. Con-
stantly up-dated

The Sullivan Letter
HEE Seventh Awe,
Suite 400
Mew York, M.Y. 10019
2122654300
Terry Sullivan, editor
information service featuring back-
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ground and interesting hdbits on record
artists and records, all indexed and ready
for & looseleaf notebook. Accurate infor:
mathon; in depth, but brief

The Syndicasters

304 Michigan Ave,

Manita Springs, Colo. B0829
Syndicates two weekly programs, plus a
special, All rock-oriented

Syndicated Features Inc.
Mew York, M.Y

Brooke Taylor, general manager
Syndicates a talk show hosted by Barry
Farber, talk personality on WOR in New
York. Show available in two-hour formats
oF KOrger Versions,

Syndicated Program Production
/o Gerl Bunche: & Associates Inc.
7730 Carandelet
5t Louis, MO 63105
314-B82-5250

Tha Syndication Works

G5 N, Michigan Awe.

Chicago, I, 60611

122668774

Frank Muldowney, president

“Soul Train Radio,” five-day one-hour
series in 75 markets and growing, plus
other ethnic programming in works for
radio and television

TAB Books
Blue Ridge Summit, PA 17214
717-794.2191
Publishes books, ineluding some that
deal with radio programming, radio engi-
neering. radio production, ete, Write or
call for catalog.

Tane Productions

15 East 401h St.

Mow York, NY. 10016

212-689.1555
Syndicales a seres of half hour free radio
shows, including politically oriented
“Relevance” hosted by Rolfe Ausrbach,
“Sports O Sorts" and “'Down o Earth”
on etology. plus “Mindscape'' on the oo
cult, and ""Radio Outlel” on show busi
MEss

Ted Maters Productions
1101 lonia MN.W.
Grand Rapids, M| 49503
616-454-6288
Produces and syndicates radio station 1D
lingles, does commercials.

Ted Randal
Route 2
Loratto, Ont.. Canada
416-964-1575
Programming consulting firm.

Thomas McMurray Ideas
610 Shalton S1.
Charlotie. M.C, 28211
704354 4798

TM Productions lnc.
1349 Regal Row
Dallas, TX 74247
214-634-85] ]
Tom Merriman, presidentd
Jim Long, chief operating officer
Jim Waest, vice president
Jerry Atchley, general sales
mgr.
Syndicates jingles 1o fit all formats. Cur
rently also syndicating a Bicentennial
program  series.  Another division—TMW
Programming—syndicates music pro-
EFamEing Services.

TM Programming Inc.
1349 Rogal Row
Daltas, TX 75247
214-634-8511 1
Tom Merriman, president
Jim Long, chief execulive oflicer
Ron Nickell, vice president,
salas
syndicates several programming serv-
ices, inciluding two versions of & beawtdul
mussc package and “Sleren Rock,” a Top
40 package guided by programiming con-
sulfant George Burns

Toby Arnold & Associstes
Two Lemmaon Park Midway
4255 LB, Suite 156
Dalias, TX 75234
Toby Arnaold, president
syndicates jingles and music program-
mang.

Tom Adams EW Productions
Suite 1
653 Glenridge Road
Key Biscayne, Fla. 33145
Tom Adams, president

Swndicates a daily thres hour radin show
hosted by Tom Adams

TR Enterprises /a Mike Lundy Company
P.0. Box 3445

Hollywood, CA 90028
213-464-B268
Mike Lundy, presidant
TR Enterpnises publishes a weekly news
batfer on record news and aleo sells music
either on tape or on disk. Mike Lundy Cao
syndicates two radio seres

Twenty First Ceniury
Communications Production

635 Madizon Ave.

Mew York, M.Y. 10022

212-688-4070

Bob Michelson, gen. mgr, radio

Syndicales a weekly hour radio show
called ““Mary Travers And Friend™ which
features host Ms, Travers chatting with a
name arfrsi,

201 Communications

201 E 42nd 51,

Mew York, N.Y. 10017

£12.867-3325

Jerry Lebow, wice president

Markets a Sansul quad matrix encoder
for FM stations that ensbles them to
broadcast in 4-channel sound.

United Artists Records
5920 Sunset Bhd.
Los Angeles, CA 90028
213-461-914]
Attm: Director of Mational LP
Prosmotions or Tesry Barnes
Variows radio shows available free featur-
ing interviews and music or live conceris,
Contact for availability and topic of
shiows.

United Service Organizstions lnc. (USO)
237 East 52nd St
MNew York, M.Y. 10022
212-644-1550
Harold F. Fuller Jr.. public info.
Syndicates public service radio and TV
spol announcemants, programs.

United Tapes of America

Box 1193

Grand Junction, Colo, B1501

032420405

Steve Schmidt, president

Custom-produces radio programming for
a lmited number of radio stations, all
dubbed on a one-lo-.one basis, catering 1o
small and medium markaets, Formats in-
clude comtemporary MOR, country, and
beautiful mushe.

Univerzal Media Inc.

International Bldg.

Fort Laugerdale, Fla. 33304

305-565-7406

Mike Alger, president

Syndicates radio programming: sells
“The History Of Country Music™ 37 -hour
radio documentary, and "“"The Nashwille
Reporter,” a sevies ol 15 ohe-minule
shows,

Veterans Administration

Information Service

Federal Bldg.

11000 Wilshire Blvd,

Los Angelas, CA 90034

213-B24-7685

Paul W. Mins, representative

Syndicates the free public service pro-
gram “Here's To Veterans' that debut on
radso in 1946, Includes comments and
misac of 1op arfists, contermporary and
established.

Viewlen Packaging West

5811 5. 5an Pedro Ave.

Los Angeles, CA 9001 ]

213.232.8278

Art Fink, general manages

Manulactures jackets and sleaves (green
shiucks] for records; can be purchased by
a radio stabion.

Walden Productions
1613%% N, Mariposa Ave,
Hallywood, CA 90027

Syndicates comedy music programming.

Watermark Inc.

10700 Venlura Bhd,

Hallywood, CA 91604

21 3-980-5450

Tom Hounds, president

Syndicates two weekly three-hour radio
spacials—"Amenican Top 407 hosted by
Casey Kasem and produced by Don Bus-
tany and "“Amencan Country Countdown®
hosted by Don Bowman and produced by
Bob Kingsley. In gddition, firm syndicates
one of the most successful radio docu
mentaries of all times—="The Elvis Presley
Story," a 13-hour special produced by
Ron Jacobs and hosted by Wink Martin-
dale.

William B. Tanner Co. Inc.
2714 Union Ext
Memphis, Tenn, 38112
901-320-4212
William Tanner, presideni
Garrett Haston, asst. to pres,
Syndicates various jingles packages for
all formats and various formats of pro-
Eramming.

World Entertainment Network inc.

15710 Schaefer Ave,

Datroit, Mich, 48227

313-B36-681H

Carl Porter

Syndicates a four hour, weskond soul mu.
sic show called “The National Soul Sur-
vay'' that features name artists such as
l=aac Haypes, the Staple Singers, and the
Delfonics acting as host deejays and fea.
turing best-selling soul disks. Heard an
soul stations in LS. and overseas.

W.W._J. —Follo Sarvices
&1 5t. Micholas 51,
Toranto, Ont., Canada
416525 3757

Humor serdice for alr parsonalities

Youth FOr Christ/Campus Life
4589 College Ave
San Diogo, CA& 92115
714-286-4500
Ken Cherstreet, 1st vice presi
dent
Byndicates hall hour and hour versions of
“Reality,” contemporary soft-rock reli
gious show, Frea. Weakly,

ZBS Media Inc.
Route Mo 1
Fort Edward, N.Y. 12828
§1B-695-6406
Syndicales various programming . prod-
ucts, Including two daily “modermn® mys:
tery serials

Satire Series Set

Plans to tie in satire with contemporary music and broad-
cast it over prime time radio are being formed by Bob Briges,
owner, Ratso’'s Restaurant, Chicago.

The new format will feature Wilderness Road members
Warren Leming, Nate Herman and Bob Hohan in a zany half-
hour show taped live at Ratso's and featuring either the
group's music or a guest musician or comedian. Wilderness
Road will be under a 26 or 52 week contract.

MNegotiations are currently in progress with WSDM, the
"jazzed-up rock" station, and various sponsors. Briggs hopes
to syndicate the show. Time slot for the show is aimed at 9
p.m. Sundays.

Hatso's features sophisticated European cuisine, and best-
known acts in Chicago and the Midwest, at a $1.25 to $2.50
cover charge. Briggs claims that this policy brings in 3,000 to
4,000 people a week consistently. ‘Most clubs in the Midwest
try to import acts from the coasts and have to charge $5-$6
cover while only drawing one-tenth of the audience,” Briggs
said.

Dual Personality

® Cominued from puge 28

while, then regrouped with Naylor as lead singer. In this form
they stayed on top from 'G0 to '64, most notably with Carole
King's PLEASE DON'T EVER CHANGE and the LP BOBBY VEE
MEETS THE CRICKETS.

Naylor looks back on the Crickets’ fadeout with less than ex-
treme remorse. 'Every rock group, even The Beatles, has had
to run its course; beginning, peak and downward slide. The
Crickets had a very good run."”

Since the split Naylor's been touring as a single in Europe
and on the Country circuit here. His goal is to someday have a
country hit and he thinks his next single, IS THIS ALL THERE
IS TO A HONKY TONK, may be it. “One country hit can make
you a star for life, that's how strong the audience is. A guy like
Hank Thompson, who's more or less unknown outside of
country music, has averaged a million record sales a year
since 1945,

Naylor began what he calls his "'second career” with HIT
COUNTRY, a syndicated "Tonight Show of Country Music"
which he hosts for three hours each weekend. The first hour,
Profile of An Artist, centers on one guest, performing live.
Hour two is Billboard hits and a group of country stars dis-
cussing the business. The final hour, Face The Country, in
volves more live singing, frequently several big stars together.
The show is taped in LA, “where every big country star passes
through sooner or later.”” When they don't, Naylor tapes seg-
ments in Nashville.
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THINGS WE DO BETTER...

® Station ID’'s, Logos & Breakers
® Commercial Jingles &
Backgrounds
(All styles including Moog]
® Commercials & Concepts
(IBA & NRMA/RAB Award Winners)
® Professional Voicing of
Your Copy
® Professional Copy Writing

THINGS ONLY WE DO...

® Do-Yur Own Jingle Kits

® Copy Idea Service
(With recorded demos)
® Radio Production Course
(On cassettes)

THINGS TO DO TODAY...
Call or write:
SPOTMAKER STUDIO
1415 Sixth Avenue, 2d. Fir.
San Diego, Ca. 92101
714-234-8418

LONDON “WAVELENGTH

agyvoaTIa 'S.61 22 AHYNHE34

Exclusive U.S. distributors

for every contemporary music program
produced by the world's

largest syndicator, the BBC

Programs available: 24 hour Story of Rock /14 hours Beatles /6 hours Stones / 6 hours Beach Boys
4 hours The Who/2 hours Elton John/Live from London Concerts/ and many more chaps of the same bent.

Contact: Michael Vaughan, 400 Park Avenue, New York, New York 10022. (212) 826-4240

www americanradiohistorv com
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Anne Murray Would Rather
Sleep, But Work Nixes It

By MARTIN MELHUISH

TORONTO—No one would disa-
gree that a case of laryngitis is not
exactly the right way on which 1o
start a demanding concert tour, but
Anne Murray, whose already deep
voice had almost descended to con-
tra bass, was bearing up admirably.

At a concert the night before Anne
had asked the audience: “Was there
ever a ime when you didn’t want to
get up and go to work and you
wanted to turn over and go 1o
sleep™?

There was no doubt that she had
thoughts then of some of the things
she would rather be doing than re-
turning to a concert grind which will
take her to England, Spain, Sweden,
Holland, Italy, France and Belgium
as well as North America this year.
“Not much interested” was the way
she put it but likely her bout with the
flu had much to do with her outlook.

The year 1974 had seen the erec-
tion of a number of milestones in her
already eventful career, the most no-

table of which was her eventual re-
pacting with Capitol Records with a
deal that truly made her one of that
label's most highly priced posses-
slons.

MNegotiations on that contract
were prolonged and tense with ru-
mors that the decision had been
made by her and managers Shep
Gordon and Leonard Rambeau to
change labels. Epic was the name
that came up most frequently as the
alternative in those days.

“I felt that to re-sign with Capitol
would be a good thing for me be-
cause | spent a lot of years building
up relationships there,” explains
Anne. "On the other hand I felt that
this time around | had to go with the
money. [ just couldn't afford to
make the same type of deal as when |
had first signed with Capitol in Can-
ada. It was okay then, but [ really
didn’t think that the terms were fair
any longer.”

Arnold Gosewich, president of

BILLBOARD’S
MARCH 8
ISSUE

COULD BE
ENARMOUSLY

SUCCESSFUL
FOR YOU

Ad Deadline:
February 26

Balmur photo
Anne Murray: the Canadian song-
bird's newly curled locks have be-
come a controversial item for le-
gions of her devoted fans who feel
they have voting rights on her im-
age.

Capitol Records-EMI of Canada
Ltd., had been a major factor in dis-
cussions with Capitol in the US,
feeling strongly that Anne should re-
main with the label. It was he who
had signed Anne to her first contract
and had watched her phenomenal
growth over the last five years.

A hinl at the star stature Anne has
reached these days came when she
decided that she wanted to change
her hairstyle. It had been straight be-
fore and now she wanted to keep it
in curls more properly described as a
mini-afro style. The reaction from
her fans was immediate and over-
whelming.

“I can't believe the mail we're get-
ting from all over,” says manager
Leonard Rambeau. “We've got a
real controversy going here. Some
people are threatening that they'll
never buy another of Anne's records
unless she changes back to her old
style.”

There have been many attempts
of late to persuade Anne to fit pre-
conceived images that people have
of her. First there was the “girl next
door” image, then in contrast the
“butch™ image which even had
Anne slipping phrases like *You bet
your ass” into her stage patter.

These attempts to pigeon-hold her
image have puzzled Anne, who has
virtually remained unchanged over
the years by the dazzle of show biz.
The only changes apparent in her
demeanor these days are perhaps a
maturity and confidence that
evolved naturally from past experi-
ence and obvious dedication to her
profession.

_Signings_

Freddy Weller to ABC/Dot. Country singer
has been with Columbia for the past several
years. ... Terry Statford to Molown's Melody-
tand country label. Stafford was most recently
with Atlantic. . .. Leon Ware, singer/armanger/
producer/writer, to Motown,

David Cassidy to RCA. Now 24, the former
“Partridge Family" TV star had seven gold al-
bums. . .. David Carradine, “Kung Fu" TV star,
to London’s Daribill label. It's & three-LP deal
with a five-figure advance, covering worldwide
rights outside North America.

Three Pieces lo Fanlasy, co-produced by
Donald Byrd. ... Vassar Clements to Mercury,
with all-star backup band on first LP. ... An-
drew Gold o Elekira/Asylum. He's a Los An-
geles writer-singer and multi-instrumentalist.

Michael Quatro to United Artists. The Detroit
keyboardist-singer is Suzi Quatro’s brother and
his first release s a concept album called “In
Collaboration With The Gods.” ... 10 ec., top
English pop group, to Phonogram/ Mercury for
U.5. release.

Paul Sabu, Pye artist and son of Sabu The
Elephant Boy, to Lou West's Solid Management,
Los Angeles. . . . Spencer Davis to Mappo Man-
agement, Max Byfuglin's Los Angeles firm.

Pasadena Roof Orchestra, 2 13-piece English
band that plays original 1920's ballroom charts,
to Island Recors. The group has been packing
them in for months at Biba's nitery in London.

Wolfman Jack Howls
Again On Road Tour

By NAT FREEDLAND

LOS ANGELES-If Wolfman
Jack Watchers have been concerned
about the colorful disk jockey's com-
parative guictude since departing
WNBC in New York to return to his
beloved Southern California, they
will soon be hearing a lot more from
him than his current weekly appear-
ances on "Midnight Special” and
heavily-aired Clearasil commercials.

The first week of May in San
Diego will kick off the 25 opening
dates of the Wolfman's new self-
contained road show, “1 Saw Radio:
Fun And Romance Starring Wolf-
man Jack." Columbia is releasing
the original cast soundtrack album,
which has already been recorded.

In each stop of the Wolfman tour,
the two-hour show will be co-pro-
moted by local radio stations, whose
top disk jockey's recorded clips will
be interpolated into the script of the
show,

San Diego has been sel to debut
the show because a great deal of lo-
cal publicity was generated there last
month with Waolfman’s month-long
“retreat” to a local hotel for a crash
regimen of singing, dancing and pi-
ano practice along with a diet and
exercise course that took some 35
pounds off his rotund frame.

There were too many distractions
at home in Beverly Hills while Wolf-
man was taping his syndicated radio
show (currently in 89 LS. markets
three hours, twice weekly) so he
went off 100 miles south to San
Diego to hole up for full-day prac-
tice and exercise schedules. Wolf-
man’s wife Lou and their two chil-
dren only pot to visit for the
graduation party at the end of the
month.

“For this tour, you can expect
Wolfman to do a lot more than play
records and tell a few jokes,” says
Don Kelley, Wolfman Jack’s long-
time manager. The photo with this
story demonstrates Wolfman well on
his way to mastery of many key
“Soul Train" dance routines.

And having heard the tape for the
Columbia original cast album, this
writer can verify that Wolfman—af-
ter several undistinguished albums
that tried everything from speaking
lyrics to crooning sweet ballads—has
finally found the way to sing rock in
his Wolfman growl with as much
abandon as he gets when speaking
into a radio microphone.

The theme of the show s radio’s
contribution to the exposure of rock

(Continued on page 37)

A Fogerty Calling Card:
His New ‘Myopia’ Album

By JACK McDONOUGH

“This 15 Tom’s calling card 1o the
industry,” says Stu Cook about Tom
Fogerty’s new LP “Myopia,” on
which both bassist Cook and drum-
mer Doug Chifford (who, along with
Fogerty, made up three-fourths of
Creedence Clearwater Revival)
plaved.

“Myopia™ 1s Fogerty's fourth and
last solo package for Fantasy
Records, the company that struck it
rich with a homegrown Berkeley/El
Cermitto band that became the big-
gest-selling American group of all
time,

It 15, in fact, the last album by any
of the Creedence people for Fan-
tasy, a company with whom they
have all become severely at odds.
The contracts expired at midnight
Dec. 31. 1974. Cook and Chfford
had hittle to do with Fantasy over the
past couple of years. Tom’s younger
brother John, the driving wheel of
CCR, removed his gear from Fan-
tasy last summer and went home o
wail out his contract. He has since
signed to Dawvid Geffen’s Asylum
Records.

And now Tom has on the market
the most Creedence-ized record
since the band started s long fall
apart in 1971 when he departed, an
album that 15 head and shoulders
above the first three solos he tried.

Tom has no band of his own now
and no label, although his attitude s
that there's no sense even worrying
about these until a record starts hap-
pening. The indcpendent produc-
tion company run by Cook, Chfford
and engineer Russ Gary that pro-
duced “Myopia™ for Fantasy has
undertaken 1s own supplemental
promotion effort. and as Tom says,
“We're going 1o try to make this al-
bum g .. aen, we'll worry about our
next label. And then I'll worry about
live dates. The only thing I know for
sure is that we're talking only to the
bigger companies. The strange thing
15 that I spend 11 years with Fantasy,
s0 even though I want w go some-

Tom Fogerty: Creedence alumnus
promoting latest solo LP as “calling
card" for new label deal.

where else, there are frightening as-
pects to "

Those 11 years began with Tom
Fogerty and the Blue Velvets—the
original name for CCR. It ended
with the solo LPs plus work on sev-
eral albums by Fantasy's funk/r&b
keyboard artist Merl Saunders, one
of which Tom produced. He played
around the Bay Area with the Saun-
ders-Fogerty-Jerry Garcia group, an
informal band that played when
they felt like and drew overflow
crowds when they did play. It was all
unstructured and Tom said at the
time that the experience improved
his playing immeasurably, although
a back operation forced him o stop.
The back is acting better these days.

“Sure, | do muss Creedence some-
tumes,” says Tom “But if you're not
happy doing something you can’t go
on and on doing it. 50 | didn't go
through it the second time because |
already had gone through it once. |
worked for the electric company for
six vears. Then | decided it was bet-
ter that | become a musician. Be-
cause that's really what | am.”

MWW americanragdionisiorv com
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No Breast-Beating!

When the statisties speak so eloquently for themselves, we hardly feel
called upon to indulge in wholesale breast-beating insofar as our dominance in
the area of circulation is concerned. And the statistics, simply, are these:
Billboard — 35, 339* Cash Box —12,604* Record World —15,283* And what those
statistics say is that Billboard’s paid and A BC-audited circulation is 27 % more
than the claimed circulations of our two competitors combined. And in light of
the current money problems in our world today, it is plainly significant that

illboard’s renewal percentage 1s a

B
whopping 72 %.' Obviously we're

doing something very right.

*figures from Ownership Statements

filed by each publication in
September of 1974 —

paid subscribers

|
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BILLBOARD CORRESPONDENCE SCHOOL.
a000 Sunset Blvd., Los Angeles, CA 90069
ATTN : Profeszor Heine

Drear Sirs or Madams

[ won't allow myself to be eaught dead at any Heavy Industry Funection
until T receive my official Billhoard Lanpel Balloon, in exchange for which
I hereby swear on the lives of my aceountants that I'll faithfully peruse
all your ads proving that vou're The Top Communicator. [ Gasp.| Upon
completion of the course, I will expect you to rush me a beautiful Bill-
board BA diploma, suitable for display in my offiice or for spreading
MAVonnalse,

We Helped
Build An
Industry-
Our Sleeves
Are Still
Rolled Up.

Name:
Address:

My role in the music biz:

I'd prefer a U right-hander's, or O left-hander's lapel balloon,

" I D O gy,
T T T T T T T T -l

S 2 1 I -----------'1'II
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IS IT

CHICKENMAN?

IS IT THE

TOOTH FAIRY?
NO,IT'S AMERICAS

REVOLUTIONARY

=

MINUTEMAN ON LEFT

Hello. I'm the Mafked Minuteman and the big fella at my side is my
wonder dog, Bunker Hill. Our adventures in Colonial America will
soon be heard on radio stations from coaft to coaft. .. as part of a
musical-comedy package called “The Great American Birthday
Party!” Since it was created by the fun-loving producers of Chicken-
man and The Tooth Fairy, you know it's going to be fantastic radio
entertainment. .. and very, very saleable! In addition to sixty-five
two-minute episodes of my dynamite adventures, there’s a terrific
bundle of custom jingles, more comedy features, short dramas,
contests and promos and DJ inserts and more of more ... And I
suggest you call collect or write fast . . . you wouldn’t want me and
my pooch working in your market for fomebody else.

rates and details,

bicentennial call collect or
package... write immediately
already sold for exclusivity.
in 61 markets. (312) 944-7724
GREAT AMERICAN THIIAY PARTY

n-a THE CHICAGO RADIO SYNDICATE c—m
2 East Oak Street, Chicago, Illinois 60611

Talent

ANNE MURRAY
JOHN ALLAN CAMERON

Hamilton Place, Canada

Anne Murray opened her busy 1975 schedule
of personal appearances Feb. 3 with a three-
night stand at this modernistic hall in Hamilton
just 30 miles down the highway from Toronto,

There were few surprises to be had from last
year's show at the same facility. The repertoire
remained for the most part unchanged, the
crowd reacted to her every move and once again
you just had to marvel at the number of hits that
Ms. Murray had been responsible for in the past
few years.

Her band Richard, who this time around, in
keeping with the atmosphere of the hall, all
wore tuxedes, provided a restrained yet appro-
priate backing with bass player and leader Skip
Beckwith gving the set a few light moments
with his unpredictable antics. The total sound
was mellowed out by members of the string sec-
tion of the Hamilton Philharmonic

For the Hamilton concerts, Ms. Murray had
invited two of her favorite vocalisis, Diane
Brooks and Laurel Ward, who have individual ca-
reers of their own, to sing back-up vocals. The
combination provided some moments of shiver
up-the-spine excitement i contrast to the rest
of the show which was served up, for the most
parl, blandly with few traces of piquancy. It was
during those momenis with Ms. Brooks and
Ward that Ms. Murray seemed to radiate a re-
newed joy in her performance.

Anne Mumray's audiences are traditionally
undemanding and that night's crowd was no ex-
ception. She could do nothing wrong in their
eyes. To Ms, Murray's credit, even though she
had an obivous case of progressing laryngitis, she
made no mention of it throughout the set and
only made a fleeting reference to it as she took
her last bow m front of an audience that would
have had her sing all night if they felt their ur-
gings could persuade her to stay.

John Allan Cameron, one of Canada's maost
personable and entertaining performers, opened
the show for Ms. Murray. He warmed the crowd
up with his irrepressible good nature and Gaelic
wit and had the crowd in his back pocket by the
time he walked off into the wings. Cameron
plays both guitar and fiddle and draws from
such diverse musical styles as Scottish folk bal-
lads, American folk music and Celtic harp music.
A highlight was his rendition of John Pring’s sa-
tirical tunes, "Dear Abby" and “Please Don't
Bury Me." MARTIN MELHUISH

JACKSON 5
HUES CORP.
Radio City Music Hall, New York

The lackson 5 billed this engagement as a
preview of its special Las Vegas show, But judg:
ing from the Feb. & opening performance, the
Jackson 5 need a lesson in geography because
what might be loved by the big spenders in
Vegas does not go over with the soul sisters in
the Big Apple.

The group has chosen lo go the way of many
other black superstars and abandon their soul
rools in favor of a style of show thal is more
palatable to older white audiences. The show
might have been more successful if it were
booked into the Waldord or the Rainbow Grill
where the clientele is older, more affluent and
more receptive o a night club show, But Radio
City is accessible to the younger audiences who
came to hear soul music and not “Danny Boy,”
“Sing Sing Sing” and “Bei Mir Bist Du Schon."

The show did have its bright moments as can
be expected from any show that features per-
formers who dance and sing as well as the
brothers Jackson. Alsa providing some high
spots was little sister Janet Jackson who 5 ador-
able and a natural comic. Unfortunately her
voice has not matured enough to sing the mate-
rial that she was given.

The big disappointments in the show came
when the group got into their current soulful hit.
The songs just did not sound funky when played
by the huge tuxedoed orchestra that was assem-
bled on the Music Hall stage. There was also loo
much talk and not enough music in an evening
that rambled on much too long. The boys spent
the better part of the evening engaging in con-
trived arguments with each other over who
should be the leader and who is the cutest.

Hopefully, when the Jackson 5 return to New
York they will gear their show more to those
garishly dressed little ladies i the Converse
sneakers who, after all, made them what they
are today.

Opening the show was the Hues Corp., a
group that tries to make up in terpsichore what
they lack in vocal ability. Regretfully the group's

WY\ americanradioRiSiory com

Talent In Action

brand of live showmanship seems so forced and
exaggerated that o becomes downright obnox-
ipus. Fortunately, the Hues Corp. is backed by a
fine band and has some good songs to work
with,
Also on the bill were Blue Magic, a group that
was recently reviewed here.
ROBERT FORD

NEW YORK JAZZ
REPERTORY COMPANY
SALUTE TO COUNT BASIE

Carnegie Hall, New York

This Basie salute was presented in two
parts: 1920-1950 and 1950-1970 and it was
the best overall effort yet by this group of
residenl New York musicians.

Part one Jan. 17 followed Basie's career
from its inception, and a star-studded band
played his early classics. Basie alumni, in-
cluding trumpeters Joe Newman, Jimmy Not-
tingham and Doc Cheatham; saxophonists
Earl Warren and Buddy Tate and puitarist
Lawrence Lucie were all featured and they
were joined by such luminaries as Zoot Sims,
Bob Wilbur, George Duvivier and Dick Hy-
man.

Filling in for the Count on piano was Cliff
Smalls who did a fine job playing in the Basie
style, without sounding like he was imitating,
Highlights of this evening show included old
film clips featuring the onginal Basie band
and the late great vocalist Jimmy Rushing,
surprising vocal work from Nottingham and
Warren and an outstanding display of solo
work from each accompanying musician, Par-
ticularly impressive was the trumpet work of
Newman, whose chops are ewery bit as in-
novative and exciting as anyone around to-
day.

Newman's virtuosity was continued on the
second show Jan. 26. He served as musical
director for the ensemble of more contempo-
rary musicians with Hank Jones playing the
Count's piano parts. Other band members in-
cluded Basie alumni Frank Foster, Grady
Tate, immy Heath, and a variety of others.
Everyone played well, but the highlight of the
show was the appearance of former Basie vo-
calist Helen Humes, whao is still singing like a
dove.

She brought the house down, especially
when she was joined by tenor ace Paul Quini-
chette. The real Basie sound was resurrected
at this point and prevailed for the rest of the
concert, As in the first concert, film footage
was shown of an earlier Basie ensemble.

The Mew York lazz Repertory Company s
getting better and better and should gather
more support from the community and
record industry than it has.

BOB FORD and JIM FISHEL

STEVE LAWRENCE
& EYDIE GORME

Caesars Palace, Las Vegas

The individual and collective talents of show
business' top husband and wife team remain

- polished, classy, contemporary and engulfing.

Their 65-minute set Feb. 11 offered much
new matenal plus many of their established “ad
lib” comedy routines and a colfage of their past
recorded hils, which, when done today, still
stand the test of time.

Lawrence, who should be a major name on
recordings, does a warm and fender inter-
pretation of “The Way We Were," with the 39-
piece Nalt Brandywine orchestra led by Oon
Costa providing a powerful background.

Wite Eydie, delightfully charming and coy,
breaks new ground with "You And Me Against
The World."”

Their established format of Steve alone, Ey-
die alone and the two together retains the abil-
ity to separate their distinct talents, There is a
production number built around George Gersh-
win's music which ranges from “Rhapsady In
Blue" to “Porgy And Bess™ which the singers
and the orchestra do more than justice to.

At one pont, Eydie sneezed right in the
middle of a ballad, commented “that's never
happened to me in my fife” and continued with
the work as the applause rose.

These two troupers are solid entertainers,

(Continwed on page 37)
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New On

The Charts.

Warner Bros, photo

LEO SAYER
“Long Tall Glasses™—82

The young English newcomer has
come out from behind the clown
make-up that served as such an ef-
fective attention-getter on his first
U.S. tour. Best known stateside as
writer of Who vocalist Roger Dal-
trey’s solo hit, “Giving It All Away.”
Sayer now hits the Hot 100 on his
own with a catchy novelty ditty from
his second Warner album, “Just A
Boy."”

“Long Tall Glasses” is set to a styl-
ized rockabilly blues melody by
David Courtney, Sayer’s writing
partner and co-producer with man-
ager Adam Faith. The bluesy tune
makes an incongruous package for
Sayer’s surrealistic lyric about a
half-starved hobo who wanders into
a lavish feast and is told he can’t par-
take unless he can “dance like Fred
Astaire.”

Sayer's voice 15 an outstandingly
versatile instrument, capable of a
wide variety of styles from in-
gratiatingly sweet to harshly eccen-
tric. NF

*****t*ii**i*****
NEW ORLEANS »

. JAZZ
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DUKES 1 DIXIELAND

Appearing Mitaly

DUKES' PLACE

Monteleong Hotel — Mew Orieans

Latest Single Release
VODEKA B TONIC
oM
Tara Records

Exclusive Management
SHOUP , MORDECAI & POPPEL
Mew York, MY

Chicega, 111, GOG0G
208 W, Wackar
[312] J68- 1016

Liovs Mrvielas, Cal,

fimwy Orlosms, La, 70130
337 Aus Chartres
|S04) 539—4195

Inflation Drops
Value Of U.S.
Endowment Fund

WASHINGTON—Although the
proposed fund for the arts in the Ad-
ministration’s budget will remain
substantially at its present level
through fiscal 1976, inflation will
sharply reduce the actual value of
the National Endowment for the
Arts as it apphes to the performing
arts.

The President’s fiscal 1976 budget
calls for $82 million for the Arts En-
dowment fund (and a similar
amount for the Humanities fund),
with about 30 percent of the money
earmarked for Bicentennial activi-
ties. This amount, approximately
$40 million, would be shared be-
tween Aris and Humanites funds,
which provide matching grants for
state and local projects.

The original funds for the Arts
and Humanities endowments by the
government totaled only $5 million,
10 years ago. They have been
doubled twice along the way, and
are currently allotted about $75 mil-
lion each, by congressional author-
ity. Total funding for the Bicenten-
nial activities would be about §53
million in the fiscal 1976 budget
(ending June 30, 1976).

The disbursement of money for
music in the performing arts fund-
ing has come under criticism,
Awards go to composers, 10 sym-
phony orchestras, opera companies,
jazz projects, and others—but the
heaviest funding poes into school
bands and musical education, which
has been dubbed *“dismal™ in ele-
mentary and secondary schools.

REtEIIﬂ}-‘ a three—da_}r conference
to review the priorities in grants
made from the music fund (est-
mated at only slightly more than $11
million. out of the entire Arts fund)
was held here.

Stephen Morley photo
CHARLIE, HERE—Following his live
interview and air performance,
Charlie Daniels answers the request
line at radio station WXLO, New
York. In addition to answering vari-
ous questions from the listeners, he
also gave away 25 pairs of tickets to
the Charlie Daniels Band concert at
New York's Academy of Music.

TOP QUALITY

8X10

1

:,"'.,,-- PRINTS

LITHOGAAPHED ON HEAVY GLOEE STOCK

BLACK & WHITE Bx10s
500-525.00 1000-$38.00

COLOR PRINTS
1000—5200,00

SEND FOR SAMPLES AND COMPLETE PRICES
OM Bx10s AND OTHER SIZE PRINTS,

POSTCARDS, AND POSTERS

PICTURES

1867 E. FLORIDA
SFRINGFIELD, MO, 65803

ALENE
MCKINNEY

You and vour gues
are invited 1o be
our guest for dinner,
anv night this week!
Call ]Ilr' LY’ Amore at

PATSY D'AMORE’S

VILLA CAPRI

i 4148

135 "I-||-.| a Sireel Hu“'-, wis]
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Evie Sands Hits Comeback
Trail With New Associates

By BOB KIRSCH

LOS ANGELES—Nearly a dec-
ade ago in New York City, Evie
Sands was looked upon as one of
pop music’s brightest hopes.

At the age of 17 she was a virtual
regular on the Clay Cole Show, a
popular record hop program that
helped break manv new artisis
through TV—including the Rolling
Stones.

She recorded for Blue Cat
Records, owned by the musically
prestigious trio of Jerry Leiber. Mike
Stoller and George Goldner, while
her "Take Me For A Little While"
and “Anyway That You Want Me”
were fine examples of blue-eyed
soul that received strong airplay.

She eventually moved to A&M
with writer/producers Chip Taylor
and Al Gorsoni turning out a criti-
cally acclaimed LP, touring on a
regular basis and appearing on a
number of national television shows.
Then, toward the end of the decade,
she ap paremhr disappeared.

“Not really,” she says today. “I
Just wasn't happy with what I was
doing or the way I was doing it. It’s
not that | was actually held back, it's
just that I was never asked. | never
felt like 1 was a part of my own proj-
ects.”

Now. with a new album released
on writer/producers Dennis Lam-
bert and Brian Potter’s Haven
Records, she does feel a part of
things. The LP itself reflects a totally
different direction from the power
production things she did at A&M,
with self-penned material ranging

from rock to soul to easy listening
demonstrating more versatility than
previous LPs indicated,

“l kind of avoided performing
starting in 1971 and concentrated on
writing with my husband Richard.
Someone introduced us to Ben
Weisman (best known for writing
more than 50 tunes for Elvis Presley)
and the man turned out to be deeper
than I'd ever imagined.” Together,
the trio turned out a number of
songs, including “Love In The Af-
ternoon” for Barbra Streisand.

“We met Dennis and Brian
through mutual fnends as well.” she
says, “and I'd already known Eddie
Lambert (the label manager). We
had a few meetings, realized we were
really hitting it off and began work-
ing together. They're the producers,
but | feel like 1 belong. I'm asked my
opinion and they listen, and ['ve
been able to cut my own things.”

Now that the album is finished,
Ms. Sands 15 turning toward per-
sonal appearances again, looking at
concerts and clubs such as the Trou-
badour and Bottom Line.

And, for someone who spent her
formative musical years in the heady
Mew York atmosphere of Alan
Freed, Murray The K and the rock
extravaganzas at the Brooklyn Fox
and New York Paramount, she has
managed to grow and change with
the times remarkably well, keeping
all the while that enthusiasm for mu-
sic that New York seemed to breed
in the "50s and "60s.

Rock Fans Picky—Graham

® Contimited from page 6
philosophizing about changes in th.
music business that continually get
into print. But within a few minutes
he was caught up in his formidable
enthusiasm and giving out a new
pattern of characteristically
thought-provoking comments about
the state of rock.

*A name act can eventually find
some promoter willing to take the
dumbest concert deal,” says Gra-
ham. A promoter might accept a
really bad deal because he feels he
can't let anybody else get a foothold
in ‘his’ territory or because he's in
the process of establishing his repu-
tation and feels he needs the prestige
of any star attraction he can get.”

According to Graham, superstars
are continuing to seek ever larger
percentages of concert net profits. 1
was just offered one deal where the
act wanted a $60,000 guarantee
againt 635 percent of the gross,” he
says. "Expenses for the concert were

Song Fest Entries

In Hansen’s Music

LOS ANGELES—Hansen Music
Publications will help distribute of-
ficial entry forms for this vear's
American Song Festival. The form
will be included in a major selection
of Hansen's publications,

Prize money in the 1975 contest
will hit the $129,776 mark and com-
petition 15 open to amateur and pro-
fessional composers alike.

Boston U. Greets
Former Undergrad

BOSTON—Ikuko Mizuno, a 1969
graduate of Boston University's
School of Music, returned to campus
Feb. 9 to perform as vielin soloist in
a concert for B.U. students. Now a
member of the Boston Symphony
Orchestra, Ms. Mizuno soon leaves
on a concert tour of Japan.

Bricanradiohisteniror—m—

budgeted for another $60,000, so |
would have to risk $125,000 to make
a penny. But with the gross potential
of the arena being considered, my
profit for a sold-out house would
come to only $17,000.”

Graham turned down the deal,
saying he saw no point in risking an
investment some eight times the
amount of his top possible profit for
the show. He reports that the agent’s
response was, " Don’t worry, we'll get
somebody else to accept it.” This has
already proven true.

“An act's rationale for wanting
substantial guarantees 1s that an ad-
vance investment will force the pro-
moter to do his best possible job,”
says Graham, “But the increasingly
common demand for 50 percent of
the door to be put up by the pro
moter in advance is a shame.”

Graham outlined another deal of-
fered him for an acoustic headliner
in a 20,000-capacity hall. Total ex-
penses would run $17,500, including
a $10,000 advance guarantee to the
artist. “I'd have to sell out 90 percent
to break even,” says Graham. “I'd
lose money even at three-quarters
capacity. And there's no way of tell-
ing whether there might be three
other concerts in town the same
night. 1 can afford to turn down
deals hike this, but most other pro-
moters would be forced into taking
the price to hold onto their terri-
tories.”

Still Graham has never taken a
miltu-concert option in exchange for
giving a new act its first appearance
for him. *1 don't believe in options,”
he says. “If I can't relate well enough
to the act and management to make
deals with them, what's the poimt?”

Then, on the way out through the
Continental Hyatt House lobby,
Graham encountered manager Dee
Anthony, And in the process of ex-
changing greetings, he swiftly lined
up the terms for three Alvin Lee con-
certs in San Francisco and Sacra-
mento.

Talent
In Action__

® Continued from page 36

with perdect intonation, distinct phrasing and
projection and a comedic flair which permeates
the entire act. Their laughter, whether staged or
real, is contagious and the audience walks away
happy. ELIOT TIEGEL

GIANNI RUSSO

Diplomat Hotel, Miami

“The Godfather's” son-in-law, Gianni Russo,
made his first appearance on the East Coast
Feb. 2. The audience seemed more like the crew
from Fellini's “Satyricon” rather than “Grand
Hotel.” Russo's personality is magnetic and it
seemed some of the audience wanted to be
“with"' the young singer. But he was unable to
control the others. Perhaps a more seasoned
performer could have handled it better, Russo
did his best, utilizing all his good looks, dynamic
stage personality and pleasant voice. In be-
tween musical endeavars his strongest ammuni-
tion was patter about his rofe in “The Godfa- |
ther Russo cowered a wide spectrum in
matenial from such standards as “1 Fall In Love
Too Easily” to "My Kind O Town" to upbeat
rock funes “Sweet Gypsy Rose” and “Sweet
Caroline.” He did a medley of fine country tunes
and was especially effective in his rendition of

the “Theme From The Godfather.”
SARA LANE

Wolfman Jack
On Road Tour

® Comtinued from page 34

n’ roll. There will be a nine-piece
band and a four-member chorus,
plus several specialty acts. Wolfman
narrates as well as does the bulk of
the singing and a lot of dancing fills,
He was taught to play a few piano
runs by rote for an added touch, but
proved to be such a quick study at
the keyboard that he is now taking
lessons seriously,

The Wolfman tour is being
booked by ATIL It will play halls in
the capacity of 3-10,000 with ticket
prices scaled to a $6.50 top. The first
25-city tour will cover the South,
with local concert promoters coordi-
nating each date.

Director of the show is radio pro-
gramming consultant Buzz Bennett
with music conducted by John Her-
ron and choreography by Buddy
Schwimmer, who coordinated the
dances in the film, “American Graf-
fiti.”

“We're looking for 100 LS. dates
in 1975, and then going overseas
next year,” says Rick Roger, former
CMA agent whose new Goldstream
company is coordinating all busi-
ness aspects of the tour.

Meanwhile. a network deal is to
be finalized this week on a new ani-
mated Wolfman Saturday moming
kiddie show being produced by the
firm that makes the “Pink Panther”
series, DePatie/Freileng.
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Athena Office
Opens In Mass.

DENVER—Athena, the booking
agency here whose clients include
Randy Newman, Jerry Jeff Walker,
Ry Cooder, Tim Weisberg and
Doug Kershaw, has opened an East
Coast office in Lexington, Mass,

Elizabeth Rush, former associate
producer at the Cambridge, Mass.
Performance Center, is general man-
ager of the new office and will be
adding addiuonal staff. Athena
principals Chet Hanson and George
Carroll have previously established
a branch office in Atlanta.
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Billboard SPECIAL SURVEY for Week Ending 2/22/75
10 Irac o S
By BOB KIRSCH
LOS ANGELES—The studios at  ver Sound Studios with Ken Mans- unit and is also building a 4-channel
Fantasy Records in Berkeley have  field. The group is polishing up its  mixing room. In other activities, Blllbmrd
been exceptionally busy over the first single, “Hackensack,” one of  Stevie Wonder is working on a new E ~ct ”
past few weeks. Kenny Burrell has those great trucker songs. Bob Dylan  LP with John Fischback at the engi- st Sellir ” »
been in cutling two albums, one with recut five of the tracks from his re- neering controls. War is cutting its
his regular group and the other a cent “Blood On The Tracks™ LP at next, with Jerry Goldstein producing =
tribute to Duke Ellington, featuring Minneapolis’ Sound 80 just before and president Andrew Berliner engi- i 'ﬂﬂ TIME
such “sidemen™ as Jimmy Smith and the set was released. Recut tracks in- neering. Ken Hensley, organist for =1 !i ® 5|  Artist, Label & Number (Distributing Label)
Thad Jones. Newly signed rock and clude “Tangled Up In Blue,” “Idiot Uriah Heep, is cutting his second
roller Frank Hayhurst has been Wind,” “Lilly, Rosemary And The solo effort with Peter Gallen produc- 1l 21| 14 BAD BENSON
working, as has jazzman Jack De- Jack OFf Hearts,” “If You See Her, ing and Fishbach engineering, while George Benson, CT1 6045 51 (Motown)
Johnette. Other artists working at Say Hello™ and “You're A Big Girl Wilson Pickett has been working on 2|l 6| 1 FLYING START
the label’s studios include Johnny Now.” Minneapolis musicians were his next with Yusef Raham produc- Blackbyrds, Fantasy F-9472
Watson producing himsell and used; the sessions were engineered ing and Chris Huston and Kevin il 5| 4
Woody Herman (who cut two LPs in and mixed by Sound 80’s Paul Mar- Beamish engineering. Rare Earth is g;rﬁﬁ Bolumbia K 33104
four days) finishing up a project tinson. The players missed credits on cutting a new LP with Berliner at the y !
started last fall in Houston when he the first cover run, but will get their ~ boards and Lonnie Jordan, War key- 4| 4| 16 | SOUTHERN COMFORT
recorded with the Houston Sym-  names mentioned the second time  boardist, is cutting a solo LP and Crusaders, ABC/Blue Thumb BTSY-9002.2
phony Orchestra and a session of around. producing himself. Barrett Strong 3| 1| 18 MECES OF DREAMS
original material with Jack Tracy KoKo Taylor has finished up her (who has been a top songwriter for a Stanley Turrentine, Fantasy F-9465
ucing both sessions. Engineers latest for Alligator Records at Chi- decade and a half and had a huge hit 6|l 9| n SATIN DOLL
on the dates in both Houston and cago’'s Sound Et_udius, with Stu himself wilth "E!Iiune:f" nearly 15 Bobbi Humphrey, Blue Note BN-LA344-G (United Artists)
Berkeley were Jim Stern and David Black at the engineering controls, years ago) is cutting his first solo ef- 11 3| 2 THRUST
TI.EIIH. HS. Tﬂ}'lm‘ ﬂ-“d BI'I.IH.' IEI‘H[ Prﬂ' rﬂn. Prﬂdu{:ing himﬁ'ﬂlf. TI]E S“"' HErhiE H!Hi.'.l]ll:h Eﬂiumhiﬂ FE 32555
Arthur Adams has been cutting a duced the sessions. Geoff Western, premes also stopped by to record, as 1 I '
guitar set, as have Three Pieces, a former bassist for Andy Kim and did Disco-Tex & The Sex-O-Lettes, : E‘Hug mﬂnrll bia K& 33236
new group out of Washington, D.C. Mac Davyis, is at Oz Studios in Los with Bob Crewe producing. s Lavis, Lolumoia
produced by Donald Byrd and Wade  Angeles and is available for session g BT 910 | 7 | STANLEY CLARKE :
Marcus. Fantasy artist Stanley Tur-  work and demos. Ron Hitchcock has Nemperor NE 431 (Atlantic)
rentine is recording at Los Angeles’ joined the Mastering Lab in Los An- Morth of the border, in Toronto, 0] 7 9 TOTAL ECLIPSE
Sound Factory, with Gene Page and eles for special projects the rest of things have been hopping at the Billy Cobham, Atlantic SD 18121
ory age B p e E PPINE
Billy Page handling production. the year. He'll then return to Pinellas Enactron Studios truck. Neil Young mlmr| 3 MIDNIGHT BAND: THE FIRST MINUTE OF A NEW DAY
& ol ok Music in Hollywood, Fla. has been by to work on vocal over- Gil Scott-Heron & Brian Jackson, Arista A 4030
In notes from around the country: * * & ;Iubbmﬁa fnrhhls mEALLY, an;l Iml: 3 12| 12 | 20 | WHERE MAVE | KNOWN YOU BEFORE
Dusty Drapes & the Dusters, new Crystal Industries in Los Angeles “w“;k:w “"LE-];'“'LE ;ﬂ I?:ht £ Return To Forever Featuring Chick Carea, Polydor PD 6509
Columbia artists, are cutting at Den-  has added a Studer 24-track tape "% Y L E, Bom. of Gicse 13| 16 | 9 | THE BADDEST HUBBARD
projects took place in Los Angeles, .
l.hl.?:-l.lgh T.h-l: lmtk hﬂ.s been h'IJ.S}" in Freddie Hubhard. CTI ﬁ["-?SI {Hniuwn}
= The studio is housed in a 40-foot Stanley Turrentine, CTI 604851 (Motown)
semi-trailer, and features a 36-input 15 | 15 9 ANOTHER BEGINNING
Z4-outpul Neve console, a 48-mike Les McCann, Atlantic 5D 1666
transformer splitter box for PA, two 6| 18| 7 STORIES TO TELL
AKG BX20 reverb units, a 4-chan- Flora Purim, Milestone M-9058 (Fantasy)
nel 10-station intercom, two closed- 7! 13| 2 IS IT IN
circuit TV systems, 30 Dolbys, two Eddie Harris. Atlantic SD 1659
custom Stephens multiplex-con- )
trolled 24-track recorders and a lead- 18| 24 | 27 ONE
lined studio. The truck is completely Bob James, CTI 6043 (Motown)
sell-contained and is often used to 19 | 28 | 11 FEEL
transform concert halls into tempo- George Duke, BASF/MPS MG 25355
rary studios. Mixing and recording 2020 | 43 LAND OF MAKE BELIEVE
are handled through the unit. Chris Chuck Mangione, Mercury SRM-1-684 (Phonogram)
Kene and Brian Ahern own the firm. 71l 1 g’.'" HEAT
= 2 & W uincy Jones, A&M 5P 3617
Media Sound is pleased | 2|2 | 35 | e sucxsvios
Congratulations 1o Ron Nevison, Fantasy F-9444
new director of production at the
tO dnnounce that Record Plant in California. Ron’s an Bla s m‘gm I# "“E&ug‘.
independent producer/engineer il-5cott Heron & Brian Jackson, Strata-East 19742
i be who has just completed the sound- 24 | 21 | 18 | ECHOES OF A FRIEND
Gerry th(:k w‘" track 1o ll.li'lﬂ whﬂg “Tommy" film. McCoy Tyner, Milestone 9055 (Fantasy)
. e .« s He is currently in London's Air Stu- 25 |38 | 11 POTPOUR
]0" I'I | ng OUI" I"'ﬂ I}(Iﬂg Staff dios working with Rod Stewart, Ron- Thad Jones & Mel Lewis, Philadelphia International
M nie Wood and the rest of the Faces. KZ 33152 (Columbia)
Butch Homsby is cutting for ABC at 2% | 30 5 JAMAL PLAYS JAMAL
as Of arCh 1 St' Malaco Studios in Jackson, Mo, Cyr- Ahmad Jamal, 20th Century T-459
il Yetter and Don Chesson are pro- 27127 | 35 MYSTERIOUS TRAVELLER
ﬁdnﬂi‘f"*ﬁ““"‘ 5‘““:1““"["“""-“- the Weather Report, Columbia KG 37494
empnis orms and Slecl man
Charlie Owen helped out. RB. | | 2 [31 [ 24 | HIGH ENERGY |
311 West 57th St., New York, N.Y. 10019 - (212) 765-4700 Greaves is cutting at ABC in Los An- Freddie Hubbard, Columbia KC 33048
— eles under the puidance of Red 2|19 |6 HEAD HUNTERS
S etniitz, Maabolf Liah 2.0 Sicve Herbie Hancock, Columbia KC 32731
Metz. 033 |1 ARTISTRY
Deodato, MCA 457
s 31 (25| 5 FACING YOU
Jnhn DenvEr Rates Keith Jarrett, ECM 1017 (Polydor)
e 2|32 N ALL IN LOVE IS FAIR
' ' l “‘ h RCA Spring Promo Nancy Wilson, Capitol ST 11317
NEW YORK—RCA is launching 3 m THE CUTTING EDGE
a “Denver Spring” campaign from Sonny Rollins, Milestone M 9059 (Fantasy)
mco Feb, 18-March 31‘ to tie in with re- M| 4| 3 IN CONCERT VOLUME I
lease EF the srn%::r Ii I}rsllllwa album, CT1 6049 51 (Motown)
“An Evening With John Denver,” 35 | 3%
two-LP set recorded at Los Angeles’ 3 g::ﬂ.ﬁ;ugnnggﬂm {“IEutuwn}
Universal Amphitheater, and his o '
March 10 ABC-TV special, 3 W Hmﬁ o P
Campaign kicked off recently ene Ammons, Prastige P 10084 (Fantasy)
& with trade paper teaser ads, and will 37 m SARAH VAUGHAN & JIMMY ROLLS QUINTET
include such in-store support as Mainstream MRL 404
no,se four-color foldout posters, and two - s | 9 NEWMANISM
window streamers; saluration major David Newman, Atlantic 3D 1662
market TV buys for the March 3-10 9 |35 5 ADAM'S APPLE
reduction || =55wr
market radio buys during that pe- w0 | 5 |  BUTTERFLY DREAMS
E?J?&tfagzda?:aj:r h:'ja.‘arrckl-:ﬂﬁn;: L Flora Purim, Milestone M 9052 (Fantasy)
papers keyed to the album and spe-
cial, plus local branch-promoted ra- :undin a ﬂnwnﬁm ';'..'“‘m'}“ torm or l"::rh.. mmm m
x incorporaied | 796 newton street/ waltham, mass. / 02154 dio and in-store contests, photocopying, recording, or otherwise, without the prior parmission of the publisher
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These are best selling middie-of-the-road singles compiled from
national retail sales and radio station air play listed in rank order.

8
: i
£ 3 i TITLE, Artist, Label & Mumber (Dist. Label) (Publisher, Licensee)
1 13| 7 NIGHTINGALE
Carole King, Ode 66106 (A&M) (Colgems, ASCAP)
2 1 9 LOMELY PEOPLE
America, Warner Bros. 8048 (Warner Bros., ASCAF)
3 6 b POETRY MAN
Phosbe Snow, Shelter 40353 (MCA) (Tarka, ASCAF)
[ ) | 8 I'M A WOMAN
Maria Muldaur, Reprise 13159 (Yellow Dog, ASCAF)
3 8 4 HAVE YOU NEVER BEEN MELLOW
(fivia Newton-John, MCA 40349 (ATV, BMI)
b 2| 9 SWEET SURRENDER
John Denver, RCA 10148 (Walt Disney, ASCAF)
1 |12 7 NEVER LET HER GO
David Gates. Elektra 45223 (Kipahulu, ASCAP)
g8 |10 |12 LIKE A SUNDAY MORNING
Lana Cantrell, Polydar 14261 (Silver Blue, ASCAP)
9 5 | 11 BEST OF MY LOVE
Eagles, Asylum 45218 (Kicking Bear/Benchmark. ASCAF)
10 | 11 8 YOU'RE N0 &00D
Linds Ronstadt, Capitol 3%%0
{(Edwin H. Morris/Jac/Blue Seas/US. Songs. ASCAF)
11 711 THE DOOR OF THE SUN (Rlle Porte/Del Sole)
M Marting, Capitel 3987 (Apnl, ASCAP)
12 |16 | 4 I'VE BEEN THIS WAY BEFORE
Neil Diamond, Columbia 3-10084 (Stonebridge, ASCAP)
13 9113 MORNING SIDE OF THE MOUNTAIN
Donny & Marie Osmond, MGM 14765 (Warner Bros.. ASCAF)
14 | 24 | 3 {(Hey Won't You Play) ANOTHER SOMEBODY DONE SOMEBODY
WRONG SONG
BJ. Thamas. ABC 12054 (Press/Tree, BMI)
15 | 18 | 7 I'LL STILL LOVE YOU
lim Weatherly, Buddah 444 (Keca, ASCAF)
16 | 13 |12 SALLY &
Paul McCartmey & Wings, Apple 1875 (Capitol) (MeCariney/ATV, BMI)
17 | 14 | 10 ROCK 'N ROLL (| Gave You The Best Years Of My Life)
Mac Davis, Columbia 3-10070 (Trec. BMI)
. MY BOY
Elvis Presley, RCA 10191 (Colgems, ASCARF)
9151 LOOK IN MY EYES PRETTY WOMAN
Tomy Orlando & Dawn, Bell 45620 (Arista) (ABC/Dunhill, BMI)
20 21|11 SAD SWEET DREAMER
Sweel Sensation, PYE 71002 (ATV) (Leeds/Jackione, ASCAP)
21 | 19 |13 PLEASE MR. POSTMAN
The Carpenters, ARBM 1646 (lobele, ASCAP/Stone Agate, BMI)
| 27| 8 PLEDGING MY LOVE
Tom Jones, Parrot 400E1 (London) (Lion/Wemar, BMI)
30| 6 WE MAY NEVER LOVE LIKE THIS AGAIN
Maureen McGovern, 20th Century 2158 (Fox Fanfare/Warner-Tamerlane, BMI/
20th Century/Warner Bros., ASCAF)
24 M| 3 EMOTION
Helen Reddy, Capitol 4021 (Warner Bros, ASCAP)
5| 2|1 THAT GREAT OLD SONG
George Frschofi, GNP Crescendo 491 (George Fischofl, ASCAP)
6 | 28 6 CHICO “DTHEHIH{H-IHTI'IIHHE
Sammy Dawis Jr., 20th Century 2160 () & H, ASCAP)
2T 1 30| & BIG YELLOW TAXI
Joni Mitchedl, Asylum 45221 (Siquamb, BMI)
28 32| 4 EASTWARD
Letterman, Capitol 4005 (Yarone, ASCAP)
9 | 3l -] STAR ON A TV SHOW, '
Stylistics, Avco 4648 (Awco, ASCAP)
30| 335 YOU ARE YOU
Gilbart 0'Sullrvan, MAM 3642 (Londen) (MAM, ASCAP)
31| 38| 3 MY ELUSIVE DREAMS
Charlie Rich, Epic 8-50064 (Columbia) (Tree. BMI)
32| 3B)| 3 LOVIN' YOU
Minnie Riperton, Epc 850057 (Columbia) (Dichie Bird, BMI)
3| 3%|5 FRONT PAGE RAG
Billy May, MCA 40352 (Duchess, BMI)
M| 39| 4 THANKS FOR THE SMILES
Charlie Ross, Big Tree 16025 (Atlantic) (House Of Gold, BMI)
B )| 2 WALKING IN RHYTHM
Blachbyrds, Fantasy 736 (Blackbyrd. BMI)
36| 26| 7 LOVE SAID GOODBYE
Andy Williams, Columbia 10078 (Famous, ASCAP)
37| 4| 2 PART OF THE PLAN
Dan Fogelberg, Epic B-50055 {Columbia) (Hichary Grove, ASCAF)
3| 49| 2 HW“IHIHEIMH“ ] —_—
Sth Dimension, Arista 0101 (Tiny Tiges/Balloon, }
] m HOT SAUCE
Jan Davis Guitar, Ranwood 1015 (Laurabab, BMI)
WL 3L Ry hewn, CT0 1002 (ABC) (imo, ASCAP)
y Brawn, ma,
o1 JECICIEN  THE BARGAIN STORE
Dolly Parfon, RCA 10164 (Owepar, BMI)
42 | 44| 4 | WON'T LAST A DAY WITHOUT YOU
M Wilson, Rocky Road 30202 (Arista) (Almo, ASCAP)
Al | 42| 5 DOCTOR'S ORDERS
Carol Douglas, Midland International 10113 (RCA) (Cookaway. ASCAP)
M| 50| 2 LOVER PLEASE

Kris Knsfotferson & Rila Coolidge. Monument 8-B636 (Columbéa)
(Lyn-Lou, BMI)

SAIL ON WHITE MOON

Johnny Mathis, Columbia 3-10080 (Bushka, ASCAR)

OME DAY OF LOYE

Herb Ohia, ALM 1647 (Aimo, ASCAP)

BLACK WATER
Doobie Brothers, Warner Bros. 8062 (Landowne/Warner Bros., ASCAP)

ALL OUR DREAMS ARE COMING TRUE

Gene Page, Atlantic 3247 (My Baby's/Arch/Sumertree, ASCAP)
EVERYBODY WANTS TO FIND A BLUERIRD

Randy Edelman, 20th Centwry 2155 (Irving/Prano Picker, BMI)
| WANNA LEARN A LOVE SONG

Hasry Chapin, Elekira 45236 (Story Songs, ASCAP)

Jukebox Programming

Operators Declare
Security Worsening

By ANNE DUSTON

CHICAGO-—Problems of security
have worsened sharply since the
economy declined in November,
and no solution is apparent to oper-
ators around the country.,

Loss to operators through thefi
and vandalism amounts to thou-
sands of dollars per year, with one
operator quoting a $25,000-plus fig-
ure. The operators would spend the
money for a technique that would
prevent the loss, if there was such a
thing available, they indicate in a
survey, but instead, many tech-
niques are tried with little meas-
urable result. The cost of insurance is
too prohibitive, so the operator and
the location owner must absorb the
losses out of profits,

Losses involved fall into the fol-
lowing areas:

—replacement or repair of dam-
aged machines;

—loss of cash from cashboxes;

~cost of security devices on ma-
chines, such as box alarms, barlocks,
padlocks, etc.:

—half the cost of security meas-
ures for the locations, such as TV
monitors, electric eyes, guards (oper-
ators sometimes pay half the cost
just to keep the location);

—loss of the location;

—time spent in moniloring em-
ployees.

Small towns are not exempt from
this scourge that has been tradition-
ally associated with big cities.
“Hook™ Prell, Prell Sales Co., in Bre-
men, Kan., a town “of about 50
people, counting cats and dogs.”
finds that out-of-work drifters tap
the boxes at night and are gone be-
fore being apprehended. His loss for
1974 amounted to between 51,000
and $1.500, not counting broken
equipment. The few location owners
who live on their business premises
seem to be spared.

Many locations install multiple
protection systems. Sam Schwarlz,
partner with Al Denver in Lincoln
Amusement, Brooklyn, has moved
to more sophisticated security meas-
ures such as electric eyes for the lo-
cation, double alarm sysiems that
ring in the police station as well as at
someone’s home, and alarms on the
machines. If the location doesn’t
want to cooperate on the cost, he will
pay for it himself if he wants to keep
the location.

TV monitors are installed in the
worst hit locations by Jess Farkas,
manager of Twin City Novelty Co.,
Bloomington, Minn. He is experi-
menting with different type locks,
metering equipment whenever pos-
sible, and alarms on the games
equipment. but feels “there are
many more avenues to explore.,” He
has experienced occasional holdup
of routemen, and had a truck stolen.

One of the best secured operauons
15 Northern Coin Machine Co. in SL
Paul, run by three brothers, Tim, Bill
and Dave Eichinger.

An armed robbery at the offices
there five years ago of 518,000 in
coins caused the brothers to install
an elaborate security system that in-
cludes buzzer locks, bulletproof

Minn. Ops To Meet

BLOOMINGTON, MINN.—The
annual meeting of the Music Oper-
ators of Minnesota will be held at
the Ambassador Motor Hotel, Min-
neapolis, on Feb. 23. Fred Collins
Jr., president of MOA, will address
the members, Jess Farkas, board
member of MOM reports.

canradiohistoeeeomem—

glass, and a re-arranged office sys-
tem stressing inaccessibility. “I keep
two guns in my desk now.,” president
Tim Eichinger says.

After |1 trucks were stolen, de-
spite locked doors and alarm sys-
tems, a switch was installed in each
truck that cuts the flow of electricity
from the ignition to the engine, o
prevent hot-wiring. “Kids used to
break the window, hot-wire the
truck, and take off with the burglar
alarm still ringing.”

Drivers carry locked change sorter
and counters in their trucks for
vending machine pickups, and stop
al the bank where an armed guard
stands while they bapg the money,
seal it, and deposit it. The driver
then brings only the slip of paper
showing the meter reading from the
machine, and the total of the de-
posit.

This isn’t practical for coin ma-
chines where the locations want
their money right away, and the
rouleman needs to check the meters
for play. “We need coin counters
that work on jukeboxes,” Eichinger
said.

Many of the thefts happen during
the day with the owner there, Ei-
chinger claims. A bunch of kids will
surround a machine, use a saw on
the extra thickness of plywood
Eichinger installs, or use a crowbar
on the huge barlocks and padlocks
(“the kids can disassemble them bet-
ter than the mechanics™), knock out
the TV monitors, and grab the cash.

Why doesn’t the owner call the
police? “He's afraid they'll find kids
under-age and either close the place
or keep it under surveillance, giving
it a bad reputation.”

Location owners that go through
this grief decide they would be hap-
pier without the machines, so oper-
ators foot the loss to keep the loca-
tion. It's harder to keep a location
that has repeatedly experienced
vandalism or theft if the location is
part of a chain that is run by a local
manager rather than owner.

Jukeboxes are the most van-
dalized machines because they are
easier to get into, unless the thiefis a
rank amateur and tries to go in from
the top. “If I had a choice, I'd prefer
the pro anyday to the amateur who
ruins the machine,” Eichinger jokes.

The economy has definitely pro-
voked more breakins since Novem-
ber, and one really begins to worry
when the least likely places are victi-
mized. Those are cocktail lounges
and neighborhood bars that main-
lain security systems to protect their
liquor supplies.

Eichinger claims that about 25
percent of burglaries are actually
done by the location owner, “When
there is a lack of forceable entry, and
it happens the night before the col-
lector is due, it's not unusual to find
the owner did it. Maybe he was
drinking with his buddies, or dropped
a bundle in Las Vegas, or his liquor
license is up for renewal.”

Another area of concern o oper-
ators is theft by employees. Some
operators use lie detector tests, with
one security agency suggesting a let-
ter stating: “All is forgiven to date,
but from now on you will be subject
to a lie detector test.” Some other
suggestions included: run as many
checks as you can; count the money
at a location an hour ahead of the
collector, telling the owner it's rou-
tine; add meters; let them know you
are around their accounts: be sus-
picious of sudden wealth; don’t
exempl anyone from regular checks.

Tex. Body
Still Alive

By GLADYS CANDY

AUSTIN, Tex.—The Senate con-
sumer afTairs subcommitiee voled
Wednesday (8) to keep the troubled
Texas Amusement Machine Com-
mission (TAMC) alive.

Atty. Gen. John L. Mill made an
unscheduled appearance before the
subcommittee to urge it o approve
its stafl’s recommendations that
state regulation of the coin operated
amusement machine industry be
continued.

Mill said legislation should follow
the compromise TAMC bill ham-
mered out in the dying minutes of
the 1973 legislative session. The bill
Failed to pass because of the press of
other matters,

Hill states that he wants a bill that
is fair and will regulate this industry
until the time comes that it can prove
that it is not troubled.

TAMC has been without author-
ity to regulate the amusement ma-
chine industry since last May when a
court invalidated the licensing and
fee schedules of the old law.

The Legislative budget board late
last year recommended the commis-
sion be abolished and voted 1o rec-
ommend no funds for it during the
next biennium.

With subcommitiee member Sen.
Lloyd Doggett (D.-Austin) casting
the only negative vote, the consumer
panel voted 3-1 to approve staff rec-
ommendations on the future of the
COMMISSIOn.

Included in the proposal is the re-
placement of the three industry
members on TAMC, with three per-
sons having no vending indusiry
conneclions,

Sen. Bill Meier (D.) says the sub-
commitiee members would be dere-
lict in their duties if they left this
industry unregulated and in a cha-
otic condition,

Notre Dame
Host To MOA

CHICAGO—-The third regional
business seminar sponsored by the
Music Operators of America at
Notre Dame University April 25-26
will treal the most pressing problems
cited by operators at last year's semi-
nar: controling your operations; de-
veloping and evaluating new loca-
tion potential, and techniques for
improving employee productivity.

Theme for the seminar is “Im-
proving Profit And Performance For
