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Soviets Record in U.K.
Via Melodiya, EMI

By EVAN SENIOR

LONDON-—EMI has completed
an agreement to record leading
Soviet classical artists in London.
The arrangement, made after long
negotiations with Melodiya Rec-
ords, also includes an expansion
and continuation of EMI’s world-
wide association and distribution
of many of Melodiya’s recordings.

An immediate result of the deal,
concluded by EMI executives Peter
Andry and Michael Allen, was the
visit here of Soviet pianist Emil
Gilels to make recordings with the
New Philarmonic Orchestra under
Lorin Maazel. Gilels recorded the
two Tchaikovsky piano concertos,
plus the single movement that
Tchaikovsky completed of his con-
templated “No. 3,” with Suvi Raj
Grubb producing. The recording
will be released next year.

The Russian visit was first for
International Artists department
head Andry and the second for
International marketing manager
Allen, who is a fluent Russian
speaker.

Long daily meetings were held
with executives of Mezhdunarod-
naya Kniga, the Soviet interna-
tional publishing organization,
headed by Raissa Kalienko, vice-
president in charge of the re-
cording department.

As well as negotiating detailed
contracts for EMI's various re-
cording and distribution activities,

DJ's Attorneys
Demand Dafa

By MILDRED HALL

WASHINGTON — Defense at-
torneys in the landmark broadcast
obscenity case against John P.
Nesci, former announcer of pro-
gressive rock station WOWI-FM,
Norfolk, Va., have demanded full
access to the complete program-
ming tapes and all other materials
related to the case in government
files. Trial date in the case, pos-
sibly the first based on broadcast
of a musical recording, is set for
Nov. 28 in U.S. District Court for

(Continued on page 30)

Andry and Allen visited Russia’s
recording studios and listened to
excerpts from hundreds of tapes
by Russian musicians for possible
issue on HMV-Melodiya in the
UK. and other territories.

“Make no mistake about it,”
said Andry, “the Russians have
recording equipment and engineers
equal to anything anywhere else
in the world. They are already
well advanced in techniques, and
are recording in quadraphonic
sound. The new recording they
have made of the Shostakovitch
Symphony No. 15, which we are

(Continued on page 86)

The Classical
Resurgence
Emphasized

See Pages 55-65
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it seems a lot of people are in love with Grady Tate's
“Lady.”” “She Is My Lady” is one of the most soulful
Andre Perry of WHUR-FM,
Washington, D.C., said, “The music of Grady Tate will capture
the attention of any woman seeking the truth in a man . . .

albums of Grady's career.

50309

Chappell in
Precedental
‘Opry’ Pact

By BILL WILLIAMS

NASHVILLE—WSM, Inc., has
signed an agreement with Chappell
Music, in a pact arranged by Bob-
by Brenner, for the printing of
“Grand Ole Opry” portfolios.

Under the agreement, Chappell
can use for two years the “Opry”
name in printing such songbooks
as “Opry” favorites of the 1930,
1940’s, etc.

The folios will be distributed
through normal channels, and also
will be placed on sale at Opryland
U.S.A., the entertainment complex
which housed nearly 1%2 million
visitors this year. Chappell has the
rights nationally and internation-
ally.

Under the agreement, worked
out with WSM, Inc, president
Irving Waugh and “Opry” man-

(Continued on page 48)
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L.A.AM-er Plans
Mini Woodstock

By CLAUDE HALL

LOS ANGELES—KROQ-AM is
tying a gigantic rock concert, a
syndicated radio show, and a syn-
dicated music television series into
one massive promotion to firmly
entrench itself in this market. Gary
Bookasta, president of the radio
station, is planning the greatest
live concert ever held by a radio
station for Nov. 25 at the Me-
morial Coliseum here.

The six-hour concert is expected
to draw 100,000 or more people
and “be almost a Woodstock, but
without the flaws of Woodstock,”
Bookasta said.

Besides two super groups com-
poséd of leading artists from the
U.S. and Britain, the concert will
feature Sly & the Family Stone,
Chuck Berry, the Eagles, the
Elephant’'s Memory, Merry Clay-
ton, Crazy Horse, Love, Flash
Cadillac, Chi Coltrane, and Bat-
dorf & Rodney. More acts are
being announced daily. All of the

" the single.

In terms of audiences, Grady Tate will capture everybody
seeking a super soul star. “She Is My Lady" (JLS-3050), on

Janus Records.

(Advertisement)

Roxy Music—in England, a Top Ten album with a Top Five
single. Both available in the U.S. on Reprise. Roxy Music
(MS 2114), the album and “Virginia Plain” (REP 1124),

(Advertisement!

acts will be supported throughout
Los Angeles with 100 billboards
each. In all, KROQ-AM has pur-
chased 1,300 billboards and will
end up investing half a million
dollars on the concert.

All of the proceeds will go to
the Southern California Council of
Free Clinics. “This money will not

(Continued on page 86)

Raids Grab
2 Mil Tapes

By SAM SUTHERLAND

NEW YORK—Raids on three
large tape duplicating plants in
various parts of New Jersey have
yielded more than 2 million tapes.
Large quantities of blank cartridges
and tape duplicating equipment
have also been impounded. The
raid operation was termed ‘‘the
biggest ever” by Al Berman, Fox
Agency chief.

The Oct. 25 action climaxed
months of investigation by the
Recording Industry Association of
America and by the law firm of
Abeles & Clark, acting in behalf

(Continued on page 86)

Ampex Plans
Budget Entry

By BOB SOBEL

NEW YORK — Ampex Stereo
Tapes will enter the budget classi-
cal field on Nov. 15 with the intro-
duction of 12 Dolbyized classical
masterpieces performed and re-
corded in Europe. Suggested list
price for the Ampex classical li-
brary is $5.95.

According to William Slover,
Ampex vice president and general
manager, AST will market its
European catalog on the Ampex
label in all configurations. Initial

(Continued on page 8)
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If you remember
Huckleberry Finn, youw’ll remember

“Catfish John?

Johnny Russell sings about a char-
acter that would have been right at home
in a Mark Twain story.
But in 1972, 1t takes on
new meanings because
there ain’t many such
characters around.

That’s what helped
make “Bojangles?” That’s
what helps make “Catfish John] along

with true country back-up. Harmonica,
fiddles and all.

“Catfish John” and Johnny Russell are part of the RCA Experience.

fisid:




General News

NARAS Panel on

Recording Problems

NEW YORK—The local chapter
of NARAS, in an attempt to con-
front the slackening of recording
work in the city and to seek pos-
sible solutions to the problem,
sponsored “What Ever Happened
to Recording in New York?” a
seminar held in RCA’s studio A,
Wednesday (25).

Attended by AFM representa-
tives, NARAS officials and a wide
variety of those directly involved
in the record business, the seminar
scored economics and the lack
of a community identity as the
major reasons for the decline in
business. While studio rates for
musicians were covered, union of-
ficials pointed out that, with rates

Cohen Adding
Regional Men;
2 New Stores

CLEVELAND — John Cohen,
founder-president of the Disc Rec-
ord chain, based here, opens two
new stores next week, bringing his
national total to 31 in 15 states.
Cohen also announced his first
regional corps.

Joe Yoppolo, former assistant
manager in Toledo, will manage
the new outlet in the Fashion
Plate mall in suburban Salt Lake
City. Steve Irish, formerly assistant
at one of the Dallas stores, will
manage the new store in Tyrone
Square, St. Petersburg, Fla. Both
stores are full-line with about
2,000 square-feet of sales space.

Sam Croley is newest regional
appointee, covering the south for
the chain. Previously appointed
were Paul Lafayette, Midwest;
Mike Gee, East; and Randy Pat-
rick, West. All are Disc Record
veterans except Lafayette who was
with Discount Records in Salt
Lake City.

being national. the real problem
lies in the overall cost of living
facing artists and groups who
might come to the city. At this
point, Chris Conrad, special as-
sistant to the mayor for cultural
affairs and heading the film liai-
son office, talked on the possibili-
ties of creating a similar office to
bring back recording in the city.
She also mentioned the possibili-
ties of seeking tax exemptions for
performing artists in the studio.

A panel, consisting of Phil Ra-
mone, president of NARAS (N.Y)),
Bob Crothers, executive assistant
to Hal Davis, president of the na-
tional AFM, Conrad, Al Knopf,
vice president and director of re-
cording for local 802, Buzzy Wil-
lis, r&b director for RCA and
chaired by Richard Jablow, legal
counsel for NARAS, presented
their varied views on the subject
and spent the remaining time al-
loted in an open discussion with
the audience.

Topics covered included: the dif-
fusion of recording throughout the
country, the lack of small inex-
pensive studios for r&b work, the
high cost of construction for new
studio facilities, the “chauvinism”
of Nashville, Memphis and Los
Angeles in their self-esteem for re-
cording, the lack of an overall re-
cording pride in New York, runa-
way production, European record-
ings, the use of cable television as
a market source and the obvious
absence of major labels remaining
in the city who failed to show for
the meeting. At the seminar’s end,
those present agreed to form a
committee to coordinate future ac-
tivities and to present a united
front for the recording industry of
New York.

Wesley Rose, national president
of NARAS, attended the meeting
and Jean Kaplow and George
Simon, who organized the seminar
said that they hope to follow it up
with future meetings.

Kaplan Forges Oldies Plan;
Handleman’s Special Fixture

DETROIT — There’s plenty of
talk about how well oldies but
goodies are doing, but real proof
of the trend is a floor-based, cus-
tom-made, self-merchandising fix-

BPI, Whitney
Group Merge

NEW YORK—Billboard Publi-
cations, Inc. and Whitney Publica-
tions, Inc. have merged, according
to a joint announcement by W.D.
Littleford, president of BPI, and
Charles E. Whitney, president of
WPI. The merger is the culmina-
tion of talks that began six years
ago.

Under the terms of the agree-
ment, Interiors, Architectural For-
um and Industrial Design, known
as the Whitney Group, and the
Whitney Library of Design book
division will become part of the
BPI operation. The merger in-
creases the number of BPI US.
business publications to nine and
the total U.S. publications to 13,

Both presidents hailed the merger
and the interchange of resources
which they stated would result,
as a strong move in the strength-
ening of their respective opera-
tions.

Located at 130 E. 59th St., New
York, the Whitney Group will con-
tinue to be headed by Whitney.

In addition, BPI publishes Music
Week and Record Mirror in Lon-
don, two directories in Copen-
hagen, Discografia Internazionale
in Milan, and has a joint interest
in Billboard Japan/Music Labo,
published in Tokyo.

ture, which is now being distributed
by Handleman’s 16 branches to its
locations nationwide.

Fathering the nostalgia singles
drive has been John Kaplan,
Handleman’s marketing vice presi-
dent, who has researched the six-
month project. He has refined
the thousands of available singles
down a 900-title master list, from
which his branch personnel can
take a total of 600 different titles
for each fixture. In addition, Kap-
lan gives branches leeway to add
other oldies titles which they might
feel are important in their vicini-
ties.

For each of the 900-odd titles,
Handleman has a title card, carry-
ing both song titles, artist, label

(Continued on page 6)

Baker Gets Blue
Crest in Sale

NASHVILLE — An out of court
settlement has been reached here
after a two-day trial brought by
veteran music producer and pub-
lisher H. W. “Pappy” Daily against
Ray Baker, president of Blue
Crest Music.

Under terms of the agreement,
Baker acquires all interests in the
publishing firm for a “satisfactory
price.”

Daily had filed the original
stockholder’s suit against Baker,
and Baker countered with a claim
against Daily. Daily was a minor-
ity stockholder in the company,
and an officer, while Baker was
president and major stockholder.

All charges in both cases were
dismissed in reaching the settle-
ment. The hearing took place in
Chancery Court.

Appeals Court
Argues Drug
Lyrics Policy

WASHINGTON — The contro-
versial drug lyric policy of the
Federal Communications Commis-
sion came up for oral argument be-
fore a three-judge U.S. Appeals
Court panel here, last week. Pe-
titioners asked for revoke of the
policy on constitutional grounds,
or at the very least, a remand to
the FCC for formal hearings on
the broad warning against lyrics
that “promote or glorify” use of
illegal drugs. The Commission
spokesman reiterated the agency’s
stand that it was asking only the
exercise of ‘“reasonable” judg-
ment and overall licensee respon-
sibility in the screening of drug-
oriented records.

The petitioners, including the
97-member National Coordinat-
ing Council on Drug Abuse, and
particularly  Yale Broadcasting
(WYBC-FM) which was denied
FCC review of its proposed pro-
gramming policy, were represented
by Tracy Westen of the Stern
Community Law Firm here. FCC
Assistant General Counsel Joseph
Marino argued for the commis-
sion’s position,

Two of the judges as well as
the petitioners had some sharp
questions about the precedential
impact of the FCC’s anti-drug
lyric policy on the rights of broad-
casters and the listening public in
programming. Areas of concern
were the self-censorship by li-

(Continued on page 86)

Cartrivision's
Glossary Aid

By BOB KIRSCH

LOS ANGELES—Cartridge
Television, Inc. is putting together
a glossary of “Cartridge Television
Market Information” to aid deal-
ers in purchasing prerecorded soft-
ware.

The book, to be out later this
year, will explain the marketing
potential of the firm’s prerecorded
tape lines and will offer a con-
sumer and market profile of each
of the 110 tapes in the line as well
as a brief summary.

“We decided to launch this cat-
alog because the dealer’s decision
of what to stock is such a difficult
one at the moment,” Cartrivision
director of merchandising Bill
Horn said. “In layman’s language,
we will talk about certain poten-
tials of each tape.”

Born offered the football tapes
as an example. “A dealer will be
able to turn to one of the sports
pages and look under football,” he
said. “We will list the NFL-AFL
attendance figures from 1934 to
1971, refer to it as the most popu-
lar sport in America, discuss the
TV audiences it enjoys and point
out the importance of reruns of
games in the syndication market.
We will also point out that $18.5
million worth of footballs were
sold at retail in 1970.”

Another example offered by
Horn was the ballet tapes. The de-
scription here points out that dance
has one of fastest growing audi-
ences for the arts in America and
gives sales figures for dance and
opera box office receipts.

The catalog will be about 100
pages and is meant to augment the
firm’s starter packs and “offer an
insight into what tapes to inven-
tory.”

Horn added that the firm will
do holiday promotions in coopera-
tion with their OEM’s, and said
that they are thinking of the soft-
ware as a promotional item. Car-
trivision will be working with in-
dividual stores if they request
Christmas displays.

(Continued on page 70)

sold.

Big 3 and its U.S. subsidiaries.

EMI BUYS FOREIGN
PUB RIGHTS OF MGM

NEW YORK—MGM has sold its British and Continental
music publishing holdings, Affiliated Music Publishers Ltd. and
subsidiaries, to EMI for $10 million in cash. The American
publishing interests, The Big 3 and its subsidiaries, remain to be

The package acquired by EMI includes the firms of Francis,
Day and Hunter Ltd., E. Feldman Ltd., Dix Music Ltd., British
and Continental Music Agencies, Ltd., Robbins Music Corp. Ltd.

Sealed bids for the firms were opened on Oct. 13. It was
understood that three other principals had submitted bids: MCA,
20th Century-Fox and ATV (Associated Television). The offer
was presented in three ways: (1) As an entire package both con-
tinental and U.S.; (2) British and continental holdings; (3) The

It’s understood that the figure asked for the entire package
was $25 million. A well-placed source said that bidding money
for the package offer proved unsatisfactory and it was decided
to sell the foreign rights only. The source also said that the offer
for the Big 3 holdings contained a clause which gave the firm’s
foreign copyrights back to MGM after 15 years.

ABC’s Lasker Exploring
Country Talent Penetration

NASHVILLE — ABC-Dunhill
officials, following extensive talks
with certain artists, writers and per-
formance rights organizations, ad-
mitted “looking into” expansion of
offices here.

The firm has maintained a small
office for a number years, over-
seen by Diane Petty. The last time
ABC did any serious recording here
was when the operation was run
by the late Paul Cohen.

Jay Lasker, president of the
company, extended his planned stay
for a few days, and is been
known to have been in conference
with many name country artists,
including Ferlin Husky and Lefty
Frizzell, He and Howard Stark,
with others company officials, met
with some songwriters as well, and
held talks with representatives of
EMI and ASCAP.

When confronted, Lasker said
only that some groundwork is
being done at this time, although
other individuals said Lasker has

Fanfasy Nefs
Riverside Line

BERKELEY—Fantasy Records’
President Saul Zaentz has an-
nounced that the company has
acquired the United States and
Canadian distribution rights to the
entire Riverside Records catalog.
A sub-licensing agreement nego-
tiated by Fantasy with Locele, a
British firm which had recently
purchased the Riverside label from
Jesse Selter Orpheum Produc-
tions, will make the catalog avail-
able generally for the first time in
these territories since the label
ceased to operate.

Riverside was recognized as one
of the leading jazz lines of the 50’s
and early 60’s with a broad catalog
that included such artists as John
Coltrane, Cannonball Adderley.
Thelonious Monk, Herbie Mann,
Milt Jackson and Charlie Byrd.
among others. The label was in-
active in recent years.

Fantasy’s Zaentz in making the
announcement noted that “We
know that there is a greater de-
mand for jazz product than ever
before. Our experience with the
Prestige line. which we acquired
last year, indicates that there is an
exceptionally strong market for
good jazz packages. We plan to
reactivate the entire Riverside jazz
catalog over a period of time.
mainly in the form of two-fers
which have proven so successful
for Prestige.”

Orrin Keepnews, co-founder of
Riverside label in 1953 along with
the late Bill Grauer, joined the
Zaentz firm recently (Billboard.
Oct. 17) as director of jazz A&R.
He will assemble first Riverside re-
leases for early next year.

been speaking in terms of a large
country expansion.

Should this occur, it would mark
the third big move along these
lines in recent weeks. Earlier At-
lantic and Vanguard announced
their intentions and immediately
set up offices and it was reported
before that Warner Bros. has been
planning such a move.

TCA Employe
Faces Tape Rap

NASHVILLE—A representative
of an Oklahoma City tape dupli-
cator has been bound over by the
grand jury here on criminal
charges of tape piracy under
Tennessee state law, a felony.

Russell Wing, whose calling card
described him as a representative
of Tape Consultants of America,
was arrested along with two other
persons during the State Fair here
in September. Some 1,300 tapes
also were confiscated at the time.

The two others arrested were
charged only with misdemeanors,
and their case was postponed for
later disposition.

Wing is accused specifically of
being a distributor for TCA. If
convicted, under the Tennessee act,
he faces possible imprisonment of
three years and a heavy fine.

In the grand jury presentation,
Wing was accused specifically of
selling tapes including Hank Wil-
liams’ Greatest Hits on MGM;
Danny Davis and the Nashville
Brass on RCA; Don Gibson on
Hickory, and Don McLean, UA.

Purchases were made by attorney
Richard Frank and representatives
of the respective companies in-
volved.

CBS TO DIST.
STAX RECORDS

NEW YORK-—CBS Records
will distribute Stax/Volt Rec-
ords under an agreement com-
pleted last week, it was under-
stood at press time. The deal
goes into effect upon expiration
of Stax’ distribution agreements
with Polygram. Jim Stewart is
president of the Memphis-based
Stax; Al Bell is executive vice
president. This would make an-
other label distribution acquisi-
tion for CBS Records president
Clive Davis. CBS also distributes

Monument Records, Philadel-
phia International, and En-
trance.

Bell, when contacted at press
time would not comment other
than to state any announcement
now “is premature.”
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General News

B'’nai B'rith Meet on
Black Music Market

NEW YORK-—The black music
market will be discussed at a
meeting to be conducted by the
B’nai B’rith Music and Perform-
ing Arts Lodge on Nov. 13 at
7 p.m. The meeting will be held in
the Warwick Room of the War-
wick Hotel and will be open to
everyone in the industry on a first
some first served basis, since seat-
ing is limited to some 250.

The panel of speakers, members
of FORE (Fraternity of Record
Executives), will include Buzz
Willis, division direcetor for r&b
Music, RCA Records, who will also
serve as moderator; Harvey Fuqua,
independent producer, Grammy
winner and formerly head of a&r
for Motown Records; Cecil
Holmes, vice-president of promo-

Lawyer Unit

Holds Seminar
Dec. 11 to 13

NEW YORK — The Practicing
Law Institute, a non-profit organi-
zation, will hold a seminar, on
the counseling of entertainers and
athletes, in La Costa, Cailf. Dec.
11-13.

Chaired by Fred Gershon, of
the law firm of Goldberg & Ger-
shon, the seminar will consider the
unique legal and business relation-
ship between lawyer and artist.
Speakers include: Abe Somers, gen-
eral counsel of A&M Records, dis-
cussing the negotiation of record-
ing contracts with labels; Jerry
Heller, of the Heller/Fischer
Agency, discussing the negotiation
of personal appearance tours; Mar-
tin Silfin, litigator, on resolving
litigation cases out of court; Ger-
ald Rubenstein, lawyer and CPA,
on the business implications of the
lawyer/manager; and John Sippel,
Billboard News Editor, discussing
press in the lawyer’s over-all rela-
tionship with the artist. Also in-
cluded on the agenda will be talks
on tax planning, both for the in-
dividual performer and for the
group which has become a corpo-
ration. Registration for the semi-
nar is open to lawyers as well as
other executives in these fields.

NARAS Polls
Studios for ifs
Most Valuable

NEW YORK-—The New York
Chapter of the Record Academy
has sent ballots to its members
asking them to vote for the most
valuable players in the city’s re-
co(ding studios. The NARAS bal-
loting is ‘designed to give recogni-
tion to the musicians and singers
who proivde the backgrounds on
recording dates,

The ballots contain blank spaces
for members’ votes for MVP on
the various instruments used on
sessions, including brass, reeds,
rhythm and strings, as well as for
back-up singers. NARAS members
have until Nov. 15 to mail their
ballots. The winners will be hon-
ored at a subsequent NARAS mem-
bership meeting.

Voting is open only to active
New York NARAS members. Re-
cording personnel outside of
NARAS, eligible to join, are urged
to call 755-1535 for application
forms.

More Late News

See Page 86

tion and general manager of r&b
division, Buddah Records; Jerry
Bledsoe, WWRL -personality and
voted No. 1 R&B deejay of 72
at Gavin meet, and Jerry Augustus,
head of Hitsville, the first co-op
one-stop in New York.

Dave Rothfeld, vice-president of
Korvette’s and president of the
Lodge, said, “at least once each
year we strive to conduct a pro-
gram open to the public and deal-
ing with timely and related issues
of interest to all segments of our
music industry.”

Moman Moves
To Nashville

NASHVILLE—Veteran pro-
ducer Chips Moman has com-
pleted the circuit by setting up his
operation here.

Moman a few months ago
moved from Memphis to Atlanta,
claiming at the time that Memphis
had become a city with “too many
studios, publishing companies” and
the like, and that the Atlanta move
would give him a fresh start in a
“relatively untapped area.”

Now Moman says it is “im-
possible to start from scratch in
Atlanta,” and that he has selected
Nashville because of his old ties
here. Moman already has estab-
lished offices here, and plans to
move his studio once again.

Mercury Nov. Goal
250,000 Oldie 45's;
Big Gold LP Push

CHICAGO—Sales of Mercury
catalog oldie singles will reach
250,000 by November end ac-
cording to estimates by Jules
Abramson, sales manager. The
label has already moved 100,000
from a list of 98 back-to-back past
hits and Abramson said a national
retail chain deal has been made
for racks of oldies in all its stores.
The label is pushing LP’s too.

Mercury 1s buying 60-second
radio spots on stations program-
ming oldie material and will use
1-minute television commercials on
syndicated TV high school age
oriented shows such as the Larry
Kane show. Additionally, a 5 per
cent discount is being offered
through November on two pop
packages featuring 31 songs and a
country LP featuring 15 past coun-
try hits. The LP’s carry a $4.98
suggested list.

Also keyed to the oldie boom is
the release of a five-year-old single,
“Forget About Me” by Prince
Harold broken again by WWRL-
AM, New York.
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TV Ogles
More Rock

LOS ANGELES — More con-
temporary rock music will be seen
on prime time national TV pre-
dicts Dick Clark, pioneer figure in
the presentation of pop music on
TV

“We turned the corner Aug. 24,
when the Three Dog Night Special
topped its competition in that mid-
evening time slot,” Clark said. Clark
pointed out that he had found a
readier ear for his pitches on
other ideas he has utilizing the pop
music format.

Clark would not confirm a ru-
mor that he had packaged a 90-
minute New Year's Eve show on
NBC-TV which would be hosted
by Three Dog Night and would
feature a superstar cast. If this
show comes off, it would compete
probably with the standard nos-
talgia format of ABC-TV, at the
year’s end. This network has car-
ried Clark’s “Bandstand” show
Saturday afternoons for the past
15 years.

It was also learned at presstime
that ABC-TV had named Don
Kirshner to produce two Novem-
ber late-night specials, featuring
rock music, as pilots for possible
regular slots on the time which
will be vacated by the “Dick Cav-
ett Show.”

Tenn. Joins
Court Fight

NASHVILLE — The Attorney
General of Tennessee has joined
the Attorneys General of Florida,
Texas, New York and California
in filing an anici curiae petition on
behalf of a California case.

The case in question is the Su-
perior Court case of Donald Gold-
stein and Ruth and Donald Koven
vs. California.

The petition, filed here in U.S.
District Court, includes reference
to section 39-4244 of the Tennes-
see Code annotated, which is gen-
erally known as the Hawks Act.

Robert Hawks, state representa-
tive from Memphis, was instru-
mental in pushing through the leg-
islature a measure making tape
and record bootlegging a heavily-
punishable felony in Tennessee. In
most other states, it is still a mis-
demeanor. The Hawks Act calls
for both imprisonment (2 years)
and fine ($25,000) for a first of-
fense.

The state of California had
charged the three defendants with
illegally duplicating and selling
tapes. The conviction was appealed
to the Supreme Court, which is
expected to have a private hearing
%nbthe question between now and

eb. 1.

Holladay and
Sandre Label

NASHVILLE—Big Toe Records
has been formed here by veteran
promotion man Bob Holladay and
Vic Sandre, former marketing rep-
resentative for IBM. Sandre is
president and Holladay general
manager.

First releases from the firm,
which will be diversified, including
gospel, are “Ice Cream Soldier” by
Charlotte Hurt, a country single;
and two pop releases, “Things Are
Gonna Change” by Eric and “Re-
habilitation Blues” by Midwest.
Follow-up LP’s are set within 30
days.

John Hurt, brother of Chappell’s
Henry Hurt, is general manager
of the firm’s production and pub-
lishing wing, which includes two
existing ASCAP firms, Shabra and
DeNant, with another firm to be
added.

MS Nabs Mercury

CHICAGO—The Mercury fam-
ily of lines, which were distributed
in this area by Royal Disc, have
switched to MS Distributing here.

Executive Tumtable

PAUL SIMON has joined the staff of Billboard’s inter-
national headquarters, Los Angeles, as director of research.
Simon will be working in the areas of charts, readership, adver-
tising and circulation. Prior to joining Billboard, he was a re-
search analyst with Paramount pictures and with the CBS Los
Angeles TV station, KNXT-TV and the Carson/Roberts/Inc.
ad agency. He is a graduate of Washington University, St.
Louis.

* *

The special markets division of Capitol Records has been re-
structured. John Leffler has been named to the newly created
post of national product manager, premium sales. Reporting to
him as account executive, premium sales, East Coast, will be
Bob Dillon. Premium production coordinator will be Art Bartelt,
who will be headquartered in Hollywood. In other changes, Hugh
Landy has been dppointed to the newly created post of national
product manager, custom sales. Reporting to him will be Chris
Veremis, account executive, custom sales, West Coast, and Eric
Kushins, Eastern operations manager. Landy and Kushins will
work out of New York. Nolan Crane has been named Mid-West
regional sales manager and will be responsible for both premium
and custom sales in that area. Ernie Dominy has been named
director, a&r and creative services, and will be responsible for
all a&r and creative functions within the premium area. John
Reese has been appointed manager, sales administration and

production services.
x K *

Tom Draper has been appointed national promotion manager
RCA Records’ r&b product. He was promoted from the position
of manager, merchandising, contemporary and r&b music. . . .
Eddie Matthews has joined RCA’s custom division in Los
Angeles in the capacity of a salesman. Most recently, he was
head of West Coast a&r for Paramount and Famous. . . . Harry
J. Coombs has been named operations director of Gamble-Huff
Productions in Philadelphia. He has been a promotion man with
Columbia, Capitol and, most recently, Ray Charles’ Tangerine
Records. . . . At the same time, Earl Shelton has been promoted
from general manager to administrative vice president of Gamble-
Huff. . . . Peter Rachtman has added an ASCAP publishing
house, Lotsa Music, to his Great American Music management
firm. . . . Mark Levinson, general counsel of UA Records, has
been named to a vice presidency. . . . Jim Merdyk has been
named branch manager of J.L. Marsh, Inc. of Detroit. He was
formerly buyer for Marsh in St. Louis. George Genovese has
been named to replace Merdyk in St. Louis. . . . Marv Morrison
has been appointed district sales manager for All Tapes of
Marsh, Inc. in Detroit. He will be responsible for Michigan
and Ohio. Bertha Noland has been named operations manager
for the Detroit branch. . . . Ernest Gilbert has been appointed
associate product manager of Columbia Records’ Odyssey and
Masterwork series. He will be involved in marketing classical
recordings as well as providing product information and direc-
tion to the various marketing departments.

KAUFMAN

MANLEY MERLIS

Mike Becce has been appointed national director of promo-
tion for Metromedia Records. He will be working closely with
Mort Weiner, national director of marketing and merchandising.
Linda Rice, promotions coordinator will be reporting directly to
Becce. . . . Richard Archer has been appointed creative director
of Columbia House. He will be responsible for the creative
direction of the Columbia Records Club, the tape club and the
musical treasuries service. Prior to joining CBS, Archer was
partner and executive vice president of Stagg, Dale & Archer,
Inc. . . . Stuart Maltin, who has served as creative director of
Columbia Music House, has been named director of marketing,
Columbia Musical Treasuries. . . . Andy Kaufman will head
Kolmar—the new contemporary division of Kolmar-Luth Enter-
tainment, Inc. He will be in full charge of all artists in this
field. Prior to joining the firm, Kaufman was an associate pro-
ducer with Columbia Records and an agent with LF.A. in the
concert television fields. . . . Bob Moore Merlis has been named
operations manager at Bearsville Records. Working closely with
Paul Fishkin, director of operations, Merlis will be involved in
the areas of merchandising, packaging, promotion, publicity and
research. He will also act as a liaison between the label and
Warner Bros., which distributes the label. Prior to his appoin-
ment, Merlis was a press representative for Warner Bros. in
New York. . . . Goddard Lieberson, senior vice president of
the Columbia Broadcasting System, has been named chairman of
the board of overseers of the Hopkins Center for the creative and
performing arts at Dartmouth College. . . . Armand Belmaris-
Sarabia has been elected vice president, director of engineering,

(Continued on page 6)
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There are many groups, but few super groups.
In record co. biz, a Promotion Department has to break new
acts onto AM radio to be classified as a super group. The
accepted measurement for “super” status is boosting about
- b/ : four new acts onto AM radio each year.
e —— - §¢ far in '72, Warners’ super-group promotion department
has done somewhat better than four. It’s done 16.

Warners’ sixteenth success story this year (a year which,
we note, is only 3/4 used up) is

16. FOGHAT based on their new single, I JUST WANT TO MAKE LOVE TO YOU.
The others — new to commercial AM radio in 1972 —have been:

1. T. REX 9. THE ALLMAN

2. THE GRATEFUL DEAD BROTHERS BAND

3. FACES 10. TODD RUNDGREN

4. MALO 11. JETHRO TULL

5. AMERICA 12. LES CRANE

6. NEIL YOUNG 13. TOWER OF POWER

7. ALICE COOPER 14. THE DOOBIE BROTHERS
8. ARLO GUTHRIE 15. SEALS AND CROFTS.

A new slogan went up on walls already crowded with posters of mighty-nippled
girls in very wet shirts. That slogan: NEVER BEFORE ON AM RADIO!

It is no small accomplishment, these 16 new ones.

No other record company comes anywhere near 16.

Why not?

Probably because Saul, Anderson, Greenberg, Glassenberg and
Calloway Are with Warner Bros. Records. Where They Belong.

WARNERS’ WILD, NEW SUPER GROUP:
SAUL, ANDERSON,
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Charits

Ampex to Budget Classics

e Continued from page 1

distribution will be through the
Ampex shoppers service, the com-
pany’'s direct mail outlet, Slover
said.

Plans call for AST to offer its
catalog of European performances
initially in the U.S. through its
two-step  distribution  network
whereby distributors, rackjobbers
and dealers would receive the ex-
clusive product. Slover said that the
Ampex label will be supplemented
monthly and that its catalog of Eu-
ropean selections is unlimited. “We
believe that these classical works
performed by many of the finest
European orchestras and singers
are an excellent beginning for po-
tential classical enthusiast.

With London, DDG, and Phil-
ips already available on the new
Ampex line of classical selections,
Ampex expects to benefit from the

IEG
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Underwater mermaid show at
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interest in high quality music
among younger persons and then
benefit again from the changing
pace of young adults into finer
classical works. Ampex’s unlimited
library of these European works is
available.

Among its initial releases are a
large selection of Bach, Beethoven,
Mozart and Brahms, a selection of
Bartok  masterpieces, virtuoso
organ selections and trumpet con-
certos also feature ballet selections.

Writer Suing
For Royalties

LOS ANGELES — Songwriter
Clay Hammond has filed suit
against a line-up of publishers and
record companies in Superior
Court here, charging that he hasn’t
received proper accounting and
payment of his royalties for his
catalog, including “Part Time
Love.”

Named as defendants are Max
Weiss, Saul Zaentz, Escort Music,
Cireco Music, Magnum/Onyx Rec-
ords and Fantasy/Galaxy Records.
The suit claims Hammond signed
a standard songwriter contract with
the publishers in 1963 and the
publishers later assigned part of
their rights to the record com-
panies. Unpaid royalties involved
a{)e alleged to be in excess of $30,-
000.

UA Denver
Distrib Bows

NEW YORK—Record Sales
Corp. of Colorado, a new Denver
distributor, opened its. doors this
week. The operation is a part of
the mass merchandising division
of United Artists and is on the
same premises as Musical Isle of
America’s Denver rackjobbing and
one-stop branch. The latter is also
a part of the UA mass merchandis-
ing division. Both entities are
headed by general manager, Bob
Krug.

The company’s first new line
for distribution is the entire Bud-
dah Records complex, among
whose labels "there are currently
four chart contenders. Also pacted
is the Beverly Hills label.

Stigwood Suit
Vs. Sperber Settled

NEW YORK-—The suit by the
Robert Stigwood Group Limited
against Betty Sperber in New
York, the Original American Tour-
ing Company in Milwaukee and
Superstar Productions, Ltd. of St.
Louis, Denver, Washington, D.C.
and Milwaukee for copyright in-
fringement and unfair competition
in the use of “Jesus Christ Super-
star” has been settled out of court.

The settlement calls for the
non-use, in any manner, of “Jesus
Christ Superstar” by the defendants
and the dismissal of counterclaims
of more than $15,000,000 against
the Stigwood- Leeds organizations.
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ohn Entwistle

Whistle Rymes

There’s a certain mystique surrounding John
Entwistle, bass player for The Who, that is
difficult to pinpoint. Appearing aloof, almost
detached from the theatrics of his cohorts,
provides a basis for the obvious tightness so
apparent on any WHO product or production.

On this, his second solo LP for MCA
Records’ Decca label, Entwistle thrusts his
energies and talents as a composer, arranger,
vocalist and producer, into this magical collec-
tion of songs. “WHISTLE RYMEZS,” unlike

the dark and demonic portrait painted by
“SMASH YOUR HEAD AGAINST THE WALL,”
Entwistle’s first solo album, is more involved
with everyday life and is more musical.
“WHISTLE RYMES” is John Entwistle. ..

a bit of black humor, an insight into his per-
sonal philosophies of life, a hint of rebellion
against musical structure.

Assisted by Peter Frampton on guitar and
several other unusually outstanding sidemen.

the multi-talented John Entwistle is unleashed.

al

MCA ecords. Inc




Financial News

Custom Fidelity Expands

LOS ANGELES — Wall Street
always looks for those small com-
panies that, with a little luck, can
climb to a respectable perch.

Custom Fidelity, which recently
went public, is diversifying and
structuring its company into four
areas: cutom recording and record
pressing, professional audio equip-
ment and sales division, special
products group, and Im’press Rec-
ords. In addition, the firm has a
phonograph record manufacturing
facility, said David W. Berkue,
president and chairman.

According to the company’s of-
fering circular, the custom record-
ing and record pressing division
accounts for about 38 percent of
the gross sales, while the audio

equipment division represents
about 50 percent of sales.

Custom Fidelity, through its au-
dio equipment division, represents
several manufacturers, among
them Ampex, Sony, Neumann,
Vega Wireless Systems, with prod-
ucts ranging from tape recorders,
microphones, wireless microphone
systems and recording studios.

The firm markets a variety of
audio equipment, including ampli-
fiers, speaker systems, mixing con-
soles and accessories.

The special products group,
formed to package and promote
“All Time Great” record albums,
accounts for approximately 12 per-
cent of the company’s sales.

for you?

IS THERE OPPORTUNITY
IN CALIFORNIA

IN THE MUSIC BUSINESS
FOR THIS MAN??

Hotshot 28-year-old marketing pro moves from

Cleveland to find the big time. Could he be looking

Twelve years in sales, sales management
and advertising, backed with a B.A. in
marketing from Cleveland State and grad
courses from Case-Western Reserve. Avo-
cation in pop music, does some composing.
Experience includes TV-APPLIANCE
SALES with a department store and two
independents, WHOLE-
SALE SALES with the
Hoover Co.,
MANAGER OF G.E.
Appliance Center, EDU-
CATIONAL | INDUS-
TRIAL SALES with
Ampex Videotape equipment, and most re-
cently SALES MANAGER and ADVER-
TISING DIRECTOR of TV [appliance
center. More than doubled sales in five
years with company-now third largest in-
dependent store in Cleveland with 2%2 mil-
lion annual sales. Complete responsibility
for 75M ad budget. Personal sales almost
Y2 million in past year.

If you have a challenging position of responsibility
or a growth situation within the music/entertain-
ment industry, please call 415/922-1838 morn-
ings, or write Ron Unkefer, 2153 Sacramento St.,
#11, San Francisco, California 94109.

STORE

10

Market Quotations

As of closing, Thursday, October 26, 1972

NAME 1972 Week’s Vol.  Week's  Week's Waek's et
High Lew in 100s High Lew Close Change
Admiral 27 135% 534 17 16 1614 + %
ABC 8112 51V 495 79% 73% 798 + 6
AAV Corp. 15% 9 42 107% 1035 105 - Y
Ampex 1512 5 1021 6% 5V4 68 + 7
Automatic Radio 8% 5 33 558 5 5% + %
Avco Corp. 207% 13% 33 15% 142 14% +
Avnet 15V4 1058 555 124 1034 12 + 1
Bell & Howell 73% 54% 187 6012 57Va 58 -1
Capitol Ind. 14% 6Va 102 7Va 6% 7 Unch.
CBS 63 4512 813 53Va 51 52 + %
Columbia Pictures 147 98 353 108 s 108 + 2
Craig Corp. 83 3% 197 5% 5% 5% + Ya
Creative Management 15V2 9 87 954 812 8% -1
Disney, Walt 20134 1323 1023 190 1772 185% + 78
EMI 6 4 59 4V 4l 48 - Y
General Electric 70% 584 2777 658 62 637 + 2
Gulf + Western 44% 28 1924 35% 322 358 + 2%
Hammond Corp. 15% 8% 5N 15% 14V, 15 + W%
Handleman 428 1012 217 13Va 1212 1234 — Vs
Harvey Group 7 3% 93 514 5 58 Unch.
Instruments Systems Corp. 77 3% 221 3% 3% 3% - Y
T 6412 484 2755 525 503 5212 + 1%
Lafayette Radio Electronics 4012 29 290 31V 29 kIR + W
Matsushita Electric Ind. 285% 18Va 1197 23% 212 232 + 12
Mattel Inc. 34% 1058 1565 13Va 1058 12 -
MCA 3578 238 121 25 24 2412 - ¥
Memorex 382 16 1037 225 20V, 212 + 1
MGM 22 16% 78 19% 19V 19V -
Metromedia 39 27V 352 355 33 35 + 2
3M 85% 64% 1376 82V4 76% 817% + 5V
Motorola 129% 80 1793 1217 13 120 + 6
No. American Philips 39%  26% 63 34 33 332 + Y
Pickwick International 5112 39% 292 45V, 4212 4412 + 1%
Playboy Enterprises 258 1438 223 15V 14% 143 Unch.
RCA 45 32Vs 2766 36 32% 35% + 21,
sony Corp. 48% 21V4 1837 46Ya 43 45% + 1
Superscope 19% 11 363 15 1M% 14% + 2%
Tandy Corp. 49 32 881 39% 35% 393 + 3%
Telex 147 6Ya 588 72 678 7 + %
Tenna Corp. 1078 5 234 5% 5 55 - Vs
Transamerica 2312 16Va 1492 18% 17% 7% + W
Triangle 20 1412 29 157 1478 1578 + 1
20th Century-Fox 17 8% 344 1056 Vs 9Va - Y
Viewlex 127 4% 436 5 4% 4% -
Warner Communications 50%4  31V4 1556 40% 38Va 40 + 1V
Wurlitzer 207s 143 33 18 17% 18 + Va
Zenith 502 39% 1013 49% 47 47% + %

“Over-the-counter prices shown are “’bid”’ (as opposed to ‘“‘asked’’). Neither the bid nor the
asked prices of unlisted securities represent actual transactions. Rather, they are a guide to
the range within which these securities could have besn sold or bought at the time of

compilation.

The above contributed to Billboard by Merrill Lynch, Pierce, Fenner & Smith, inc. Members
of the New York Stock Exchange and all principal stock exchanges.

Earnings Reports

GRT CORP.

Qtr. to
Sept. 30 1972 1971
Sales ..... $ 7,370,401 § 6,216,902
Net income 419,405 254,733
aPer Share .13 .09
aShares 3,269,234 2,876,037

six-month
Sales ..... 13,028,993 11,618,555
Net income 521,923 d144,090
aPer Share 6

a—O0n a fully diluted basis. d—Loss.
‘CAPITOL INDUSTRIES INC.

Qftr, to
Sept, 30 1972 1971
Sales ..... $ 30,101,000 $ 27,505,000
Income ... 183,000 76,000
Special

Credit, . b2,438,000
Net income 183,000 2,514,000
Per Share .04 a.02
Average

Shares . . 4,579,000 4,612,000

a—Based on income before special
credit. b—From the sale of investment in
Pickwick International Inc., for $7,077,-
000 and a change to an alternatively ac-
ceptable accounting practice for products
returned for exchange which resulted in a
charge of $4,639,000. c—Equal to 55
cents a share.

WARNER COMMUNICATIONS
Qftr. to

Sept, 30 1972 al1971
gevenue . $ 118,302,000 $ 101,527,000

per.

income 13,227,000 10,874,000
Special

Credit . . 800,000
Net income 13,227,000 c11,674,000
Oper.

per share .58 49

nine-months

Revenue .. 354,272,000 281,121,000
Income . . 37,820,000 31,176,000
Special

credit . 800,000
Net income 37,820,000 €31,976,000
Oper.

per share 1.67 1.42

a—Restated for acquisitions on a
pooling-of-interests basis. b-—Based on
income before special credit. c—Equal
to 53 cents a share in the quarter and
$1.46 a share in the nine months. Fully
diluted share earnings were 54 cents in
the quarter and $1.56 in the nine months
of 1972, compared with 46 cents in the
quarter and $1.34 in the nine months of
1971 before special credit and 50 cents
and $1.38 respectively, after special item.

MOTOROLA INC.
Qtr. to
Sept. 30 1972

1971
Sales $ 279,024,644 $ 224,887,670
Net income 13,446,746 7,755,168
Per share . 98 .58
nine-month

Sales .. ... 809,335,645 643,729,944
Net income 35,218,598 21,091,519
Common

shares

13,608,989 13,366.270
2.59 1.58

Per share. .

MINNESOTA MINING &

MANUFACTURING
Qtr. to
Sept. 30 1972 1971
Sales .. ... $ 547,000,000 $ 475,400,000
Net income 63,700,000 54,800,000
Per share. . .56 a.49
nine-month

Sales ..... 1,568,000,000 1,358,000,000
Net income 178,300,000 152,600,000
Common

shares .. 112,952,419 al12,489,308
Per share . 1.58 al.36

a—Adjusted for two-for-one stock sp.vh't
in June 1972.

CRAIG CORP.

Qtr, to
Sept. 30 1972 1971
Sales .. ... $ 15,874,000 $ 12,962,000
Net income 613,000 30,000
Common

shares .. 3,141,000 3,136,000
Per share. . 20 .01

CURTIS MATHES CORP.

Qtr. to

Aug. 31 1972 1971
Sales .. ... $ 8,018,700 $ 8,030,789
Net loss. . . 328,559 a36,049
Per share. . 01

a—Income after provision for refund
of income taxes.

WABASH MAGNETICS INC.
9 mos. to

Sept, 30 1972 1971

Net sales. . $ 20,711,235 § 16,167,949

Net income 507,479 264,973

Per share. . 29 15
VIEWLEX INC.

Qtr. to

Aug, 31 1972 1971

Sales . . ... $ 12,934,000 § 9,867,000

Net income 42,001 05,

Avg, shares 4,089,656 4,020,054

BELL & HOWELL CO.
Qtr. to

Sept. 30 1972 1971
Sales .. ... $ 96,375,000 $ 90,064,000
Income .. 5,082,000 4,394,000
Special

charge .. 220,000
Net income 5,082,000 ¢4,174,000
Per share. . 92 a.80

nine-month

Sales . ... 263,653,000 241,626,000
Income 12,407,000 10,453,000
Special

charge 220,000
Net income 12,407,000 ¢10,233,000
Avg. shares 5,502,000 5,463,000
Per share. . 2.25 al9l

a—Based on income before special
charge. b—Consists of a loss on the dis-
posal of magnetic tape and human devel-
opment institute divisions in the amount
of $317,000 and a gain of $97,000 from
refinancing a foreign loan. c¢—Equal to
76 cents a share in the quarter and $1.87
a share in the nine months.

ALL TAPES OK
FOR MERGER

LOS ANGELES—Stockhold-
ers of All Tapes Inc. approved
a plan for a previously an-
nounced merger with Pickwick
International Inc.

The approved acquisition
formula was one Pickwick share
for each 21.8 All Tapes shares.
Originally, the formula was 1-
for-20, but All Tapes’ net worth
was revised through operating
losses of $227,219 for the first
half of the year and a second
quarter loss of $208,260.

BRI EN

LITTLE ELMO
IS HERE!

Come with us now to the
unexplored region of your
mind. The Impersonal Self.
You know it exists, for you
have touched upon its exist-
ence from time to time. In-
stinct,of which weallare
aware, comes from this realm,

To know, for instance, a
greater force than yourself ex-
1sts, is.instinctive to everyone.
To feel the need to love is also
instinctive, These basic facts
annot be denied and are univ-
ersal. For love is the basis of all
creation. Nothing can exist
without love,

To distupt or destroy crea-
tion violates God’s plan of
total harmony. In general ob-
servation, it is obvious that
God's plan has been violated.
For there is not harmony on
thisplaner, and it indeed
disrupts the universal picture,

What is fear?

Fear is denying God. It is
relying on a myth to do what
only you aan do to redeem
yourself. You know God is
love. Why, then, are you God-
fearing! You an see phinly
the gifts of God are the only
pure and positive elements on
the planet. You were provided
with 2 spectacular array of His
thoughts manifested, as in
your oceans, mountains, for-
ests and above all, yourself. It
is indeed interesting to note
the destruction of these gifts
by yoursclves.

You do not wish to destroy,
you say. The paradox of course
is your own self-destruction,
“Thou Shaly Not Kill”, a
phrase taught and spoken
through the ages, as quoted
from the sacred scriptures,
remains ignored. Your battle-
fields reflect the extent of your
ignorance. As does the brutal
killing of your own children.
And your animals, under the
guise of food and sport. And
your vegetation, its very life-
blood strangled by poliutants,

You alonc cannot move s
mountain. But together you
an. And only together can
you cvolve.

*Excerpt from the book, Offerings’ |

Print:¢ with permission of
Little Elmo Publications, fnc.

BB383338588888
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JOHN HAMBRICK
Windmill In A Jet Filled Sky
L’;
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BROWN BAG RECORDS

Distributed by United Artists Records. Inc.




Radio-TV programming

INTERVIEW

Blore Keys Format on Changes in Lifestyles

EDITOR’S NOTE: This is the
latest in a series of in-depth in-
terviews with leading authorities in
the field of music and radio. Chuck
Blore is considered by his peers to
be the most creative man in radio.
For the past several years, after
a thunderous career as a program
director, he has been content to
operate the most successful radio
commercials firm in the industry—
Chuck Blore Creative Services, Los
Angeles. But a few weeks ago, he
got back into radio with a unique
consulting deal for KIIS-AM, Los
Angeles, a station that has been
mostly a non-entity. This interview
discusses the past, present, and
future of Chuck Blore, radio in
general, and program directors . . .
and KIIS-AM. Conducting the in-
terview is Claude Hall, Radio-TV
editor of the Billboard.

HALL: Why did you decide to
get back into radio?

BLORE: That’'s why I wanted
you to hear the “prototype” tape
of what I want KIIS-AM to sound
like . . . because some of vyour
questions might be triggered by
that.

HALL: They were. Go!

BLORE: Well, I've only had
three programming ideas in my
life, one of which was the KFWB-
AM thing, which we all know now
turned the world over. That was
the first thing . . . the format at
KFWB-AM. The second thing I
created was years later when I
created the Bill Ballance “Femi-
nine Forum.”

HALL: Was that your idea? I'll
be damned. I thought Bill Ballance
sort of stumbled into that idea sort
of backassward.

BLORE: They bought it from
me. Paid me a lot of money. And
the third idea. . . .

HALL: The Feminine Forum

e
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CHRISTMAS IS .. ..
A delightful 12-hour holiday special for all formats.

CHRISTMAS IS . ..
Entertaining! Saleable! Holiday priced!

CHRISTMAS IS . ..

The sound of music from the present, flavored with a
feel of the past . . . The sounds of the past, edited,
produced and designed for the present . . . The sound of
people, past and present.

CHRISTMAS IS . ..

Designed to run as many as three (48 hours) times . . .
Constructed in hour modules for maximum flexibility
... Solves the problem of part time holiday help
and depleted holiday record libraries . . . Is available
with appropriate advertising and merchandising
materials such as thematic Christmas cards
and invitation flyers for your sponsors, thematic
signatures and promos.

CHRISTMAS IS . ..

Produced by programing db, Hollywood in cooperation
with Western Productions Limited of Canada . . .
And gift priced to brighten your holiday budget

as well as your listeners’ ears.

CHRISTMAS IS . ..
Exclusively yours if you're first to phone a
Programming db Santa Claus collect and reserve it
for your market ... (213) 463-3224.

concept is now monsterous around
the country., And I've listened to
Bill the past couple of days to see
how he was doing and he’s sen-
sational at that type of thing . . .
handles it with just the right touch.

BLORE: He's really good. The
idea was called “Cosmopolitan Los
Angeles” when I gave it to them.
He changed the name of it and
“Feminine Forum” is a much bet-
ter name. But I'd intended origi-
nally to cash in on the word “cos-
mopolitan” . get the ruboff
from the magazine . . . and it still
sounds nice — Cosmopolitan Los
Angeles. Anyhow, that was the
second idea and the third one be-
gan to happen to me . . . well, I
think everyone’s lifestyle has
changed in the past three or four
years . . . yours has, mine has,
everyone’s has . . . everyone, at
least, who is “alive” and a vital
person . right? And anyone
who is at all aware of what'’s going
on in the world. It’s a marvelous
thing. I think we've had greater
changes in lifestyles and attitudes
and the honest expressions of love
and emotion . . . more in the past
five years than we've had in the
previous 500 years, Men’s cloth-
ing, for instance, has changed
more in the past five years than
since God. At any rate, there’s this
freedom . . . this change which is
going on. And I, because of my
commercials company, have to
keep in tune with what’s going on
at this instant . . . because, if I'm
going to sell things on the radio,
which I believe—and you’ve heard
me say this before—is the most
avante garde form of communica-
tion of them all . . . if youre go-
ing to sell things on the radio, you
have to be ahead of the audience
you're talking to. You have to
keep your fingers on the pulse . ..
well, this is an exciting thing to do,
providing you take part in it. And
it changed my life . . . my having
to pursue that changed my life
totally., And, when I looked
around, all of the people that I
dug . . . that I really cared about,
I saw that the same thing was
happening to them. Could Sonny
Melendrez have walked in here in
those purple pants five years ago?
And people would have said:
“What the crap is that little lace
thing?” But today things are
groovy and they’re really nice. So,
today all lifestyles are changing.
And my response to these changes
was like a light inside me . . . a
fire. Wow! It’s so great that people
can be their own selves . . . be
independent . . do what they
want, be what they want . . . and
express themselves truthful without
a lot of society getting in the way.
You can meet a girl today and say:
“Gee, I'd like to live with you,”
as opposed to: “I’d like to marry
you,” and it’s equally acceptable.
Had you said that to a girl . . .
what . . . five years ago? Maybe
10 . . . T don’t know . . . it would
have been a tremendous affront.
I’s a much more honest thing
that’s happening now. And, of
course, my whole background . . .
since I was seven years old . . .
has been in radio . . . there’s been
nothing else in my life. So, when
these lifestyles, patterns, attitudes,
and morals change, I don’t have
any choice but to put them into
the one area I know. Radio. I be-
gan to think: How would you do
this? Because 1 had no desire to
g0 back into radio. I really enjoyed
the role of God . . . you know, the
retired king crap . . . nobody could
touch him, right? I enjoyed that.
I'd go to the conventions and
everybody would point and say
“Wow” and they'd talk to me and
I'd come down off my cloud and
talk to them and read from the
parchment and say, “Yes, that’s
true.” That’s a nice role,

HALL: You realized then that
you were a god in radio?

BLORE: Of course. You cannot
have the people react to you the
way they were reacting to me with-

out assuming you’re a thunderhead
. . . I mean, without feeling . . .
I'll tell you something interesting
though: Five years after I left ra-
dio, I was a much bigger man than
when I was in it. Because people
like Ernie Farrell and others were
keeping the myth going. Which is
fine . . . and I enjoyed it and I
contributed to the myth, too. I
would dazzle everyone at the
Gavin conference with a produced
tape . . . but they never stopped
to think that I'd spent a full year
creating 30 minutes of stuff . . .
right? They always thought: Wow,
everything he touches is fantastic!
And it might not be me that even
did the show. It might have been
a couple of the writers I have.
But the point is: I did enjoy that
role. And to take that image back
into the field of battle and hold
it up to be shot at is. . ., .

HALL: A challenge?

BLORE: And something that I
really didn’t care to . . . do. I've
had an awful lot of radio offers
in the past 10 years.

HALL: Were you scared about
getting back into radio?

BLORE: No. ... No, well, may-
be so. I probably was. But I would
never admit that to myself. I might
admit it to someone else, but never

to myself. In fact, the question
hasn’t come up until right this mo-
ment. Certainly, not within me.
So. anyway, I had that role and
didn’t want to get back into radio

. Just stay on the fringes, which
was nice. But then, I began to
have this idea: How would I re-
flect those new attitudes and
changes in lifestyles and love and
honesty? In radio? And so this
format began to develop in my
head. And so, KIIS-AM came to
me about six months ago. No,
eight months ago now. They said:
Can you come over and help us?
I said: No, but let me tell you
what would I do if 1 were there.
They said: Wow, it’s perfect; come
and do it. I said: No. I guess it was
trepidation. But then again, I had
a programming company . . . with
Ken Draper. Although I was never
active in the company. I was just
a name. My whole role in that
company was in discussing philoso-
phy with Ken. If there was a prob-
lem, we discussed the philosophy
of it.

HALL: You're not connected
with that company now? You're
free?

BLORE: I had to get out of
that company in order to do this.

(Continued on following page)
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CLARK SEES TV MUSIC
BOOM FOR PRIME TIME

LOS ANGELES—There will be much more contemporary
music on television in prime-time and after-prime time predicts
Dick Clark, pioneer TV personality and producer of rock-oriented
TV programming. Clark based his forecast on the success of
several recent efforts, singling out the Aug. 24 Three Dog Night
special on ABC-TV, which topped its time slot, as the turning

Clark, who just returned from New York, where he placed a
90-minute turn-of-the-year contemporary rock show with NBC-
TV, pointed out that his own 15-year-old “American Bandstand,”
an ABC-TV Saturday afternoon fixture, now has 250 percent
more viewers than when it started. A recent survey indicates
12,000,000 viewers, he stated, “and they are all record buyers.”
He said the substance of the demographics he uncovered for his
show have boosted network coverage from 190 to 200 stations

His Dec. 30 90-minute show over NBC-TV will begin at
11:30 p.m., with Three Dog Night host'ng and Blood, Sweat &
Tears; Al Green; Billy Preston; and Mary Travers co-starring.
Bill Lee will produce and Barry Glazer direct.

Clark is also readying a series of 30-minute rock specials for
1973 summer replacement. Each show will feature a single act,
with one guest doing two numbers.

Tulsa’s KMOD-FM
In ‘Adult’ Return

By DICK FRICKER

TULSA—KMOD-FM, when it
resumes broadcasting sometime
very soon, pending FCC approval,
will be an “adult contemporary,
rock-laced-with-jazz, big band, just
short of heavy rock,” formatted
station, according to new program
director Kiity Roberts, formerly
the programming secretary under
the previous owners, Turnpike
Broadcasting. Last year a Federal
Court order closed the station be-
cause of corporate financial diffi-
culties.

Station manager Bob Bell said
KMOD-FM is the second com-
mercial FM in this market to an-
nounce the use of jocks as opposed
to automating, which three of the
four existing FMs have done.

The Roberts appointment is the
first of its type in the market. She
will maintain an airshift in addi-
tion to her management duties.
Miss Roberts pointed out that
“Tulsa needs some imaginative
programming,” and that her staff
had been assembled to hit the
Tulsa competition.

Heading the list will be former
KAKC-AM personality Dan Stone.

Miss Roberts said the staff was
chosen for their “taste” in music
and ability to program their own
shows without the aid of a list.

As an example the rock music
to be played would consist of the
softer Moody Blues, Elton John;
Blood, Sweat & Tears; and Cat
Stevens.

Personality Trend

Unlike the other FM’s operating
in this market, Miss Roberts said
the jocks will be allowed to de-
velop a personality to be kept in
line with the programming. Bell
pointed out that KMOD will at-
tempt to add a new complexion to
the market here by not acting like
a stepsister to the established
AM’s.

In that vein he noted that FM
is being deleted from their sign in
the advertising campaign. The sta-
tion will merely push “stereo” and
their frequency of 97.5. This, he
says, will be enough to inform
people they are FM.
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Blore Is Keying Format on Changes in Lifestyles

o Continued from preceding page

I obviously couldn’t program KIIS-
AM and lock Ken out of Los
Angeles. So, Ken and I parted
and I think he’s about to have two
stations in Los Angeles now, an
AM and an FM. And it’s good
for us, too, since the more things
that are happening in radio . . .
the more energetic things .
then the more that people will be
aware of radio and tune it in. It’s
really terrible to have a city the
size of Los Angeles and have only
a 14 percent tune-in. And that’s a
high estimate.

HALL: Why don’t more people
here listen to radio?

BLORE: Because they’re bored
with it. And it’s not just this mar-
ket. But you get a market where
radio is exciting . . . an example
of that would be . . . well, I could
go back to the days of KPWP-AM

. of course, that was 12 years
ago, but nonetheless, we had there
17, 18, and 20 percent tune-in.
Now, that doesn’t sound like a
hell of a lot, but think: At any
given moment 20 percent of the
people who had radios had them
on. That's immense. In Los An-
geles, that means at any given
time you’d have 10 million ears
available.

HALL: If you had that percent?

BLORE: Yeah, and then, of
course, you want to go after your
share of that percent. And any-
way, | had this idea for a format.
The people at KIIS-AM went
away and then came back and
made me an offer . . . I couldn’t
refuse. But I'm doing it for noth-
ing at the moment. Unless it
works, I get nothing. I'm getting
absolutely zero . . . no pay at all.

HALL: You're kidding. . . .

BLORE: No, no, no. Because it
may make me rich at the other

end. But if it doesn’t work, I get
nothing. Of course, I know it will
work.

HALL: How was this station
doing? Was it in the black . . . or
was it marginal?

BLORE: I don’t think that should
even be a part of this story. The
fact that we’re bringing in all of
these new people should indicate
they have money. But the idea
about not being paid was my idea.
I said that I didn’t want to be
paid unless it works . . . that I
didn’t want them to invest that
much money. In fact, I don’t think
any station could afford me, the
price I would put on myself. In
order for my ego to accept it, you
see, I'd have to put an immense
price. And then no one could af-
ford it so my idea would never
get on the air. So, doing it for
nothing is a better way. It’s an in-
vestment in me . . . an investment
in this format, which I really, real-
ly believe in. And I know it will
pay off. In fact, I predict this: In
a year from now, because of the
sheep-like attitude of program di-
rectors (and that’s a great thing
you can put in there) . . . program
directors all over the world . . . in
less than a year from now, there’ll
be a KIIS-AM format in every
major market in the country. I
promise you.

HALL: You mentioned to me
once before, but tell me again what
happened in Minneapolis that time.
I want to hear that story again.
That was a tremendous feat.

BLORE: But we’re not through
talking about KIIS-AM?

HALL: No. We'll come back to
that.

BLORE: . . . Because I haven’t
said everything yet.

HALL: Let’s go to Minneapolis
and the year was. . . .

BLORE: . About 1960, 1

guess. KDWB-AM was way down
at the end of the dial . . . 63. And
up until that time all of the radio
stations were above 1100. People
didn’t even know that the other
end of the dial existed. There was
never anything down there to listen
to. So, we couldn't do what is the
best—promote on our own station.
No one knew it existed. So, what
we had to do was figure a way to
get listeners down there and we
wanted radio listeners so the an-
swer was: Advertise on the other
radio stations. Well, though it’s an
obvious answer, it wasn’t that easy
to bring off. So, what we did was
get the fellow that invented Hada-
col.

HALL: Remember his name?

BLORE: Col. Something or
Other. He was from New Orleans.
We got him to record these things
for Formula 63 and we placed
advertising on the other stations
for Formula 63. It was guaranteed
to remove boredom.

HALL: I heard that you had the
spots guaranteed to go on the air.

BLORE: No guaranteed .
had any of the stations bothered
to check into the situation, they
would have found out KDWB-AM
was behind it. But they didn’t.
They got the spots from the
agency and put them on the air.
They would do that today, of
course. All of the rules today are
much more stringent. They’d find
out; it’s now a law; it wasn’t then.
Well, kind of then, but not really.
But you couldn’t do a lot of the
things today that we used to do
in radio . . . nor would you want
to. One of the glories of radio is
its maturation, I think . . . the fact
that back in those days we were
very flamboyant, was like a kid
of 17 or 18 yeurs old just about to
experience his adulthood—he runs
and plays and does all kinds of

DANCINCONTEHE SEALS
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Required reading

for college concert chairmen,

promoters and

student union managers.

wonderful things. By the time
youre 27, you’re wiser and you
don’t do things with quite the
flamboyancy that you did when
you were younger . . . but what you
do is a lot heavier. It has more
consequence and it means more.
So, you don’t see balloons being
dropped into main street anymore

. no, you see radio stations out
in some community activity—like
buying buses to get kids to school
. . consequential things, which
are really the best kinds of pro-
motions there are. Movies were
ftamboyant in the early days . . .
and this was the early days of
radio. Because radio did die. Peo-
ple will say: What do you mean?
Radio wasn’t dead. Well, bull ma-
nure; it died. Radio, as we knew
it, died. People to this day are
trying to resurrect and it's dead
. . . its a ghost. And they ought
to leave it alone. Because we have
a whole new medium. Only the
name remains the same. Radio
used to broadcast to the mass

THE
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American. Today, it doesn’t do
that; it broadcasts on a one-to-one
basis. Me communicating with
you. And it's a totally different
concept. Absolutely different.

HALL: When you hit in Min-
neapolis, you created quite a stir,
didn’t you?

BLORE: Yeah. We did. The
things were available in the drug-
stores. People could go into drug-
stores and pick up these packages
of Formula 63. And they went
into the drugstores by the thou-
sands. And in these little packets
was a message that Formula 63
was a radio station and if they
tuned it in they would never be
bored again. But yes, it was quite
a furor. And we'd bought guaran-
teed time so that on a given mo-
ment if you tuned completely
across the dial all you'd hear was
that one spot. And there would be
this colonel saying: “I'm the fel-
low who brought you Hadacol and

Continued on page 16)
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FROM $ 500.

DEMOS/ PRICES: (617) 683-1191

(Produced at Eastern Sound 16-track Super Studios/ Mass.)

Now, at long last, a practical, imaginative book that delves into the
unexplored territory of promoting and producing a campus concert.
Dancing On The Seats, by Andrew Meyer, is a comprehensive ‘‘how
to" guide that should be required reading by campus buyers and

social chairmen, who are fully aware of the difficulties in college

concert production. Andrew Meyer, the head of A&M Records’ Col-
lege Department, draws from his own experiences to provide

straight-forward and sometimes humorous glimpses into concert
committee meetings and box office settlements.

Dancing On The Seats, is already being acclaimed and accepted
throughout the music industry.

“Imaginative and interesting ...! wish there were more books like
this in the entertainment field.”

Please send me

Name

-Chip Rachlin
International Famous Agency

“Andy Meyer's experience and his ability to document it for the
novice college concert promoter is invaluable reading .. ."

-Gil Friesen
Vice-President, A&M Records

“Now, at long last, comes DANCING ON THE SEATS ... Andy’s sug-
gestions about how to publicize a show are worth the price of this
book."”

—George Paul Brown
College Entertainment Assoc.

For your copy of Andrew Meyer’s Dancing On The Seats, fill out the
coupon below, enclose a check or money order for $6.95, payable
to Billboard Books, and mail it today!

BILLBOARD BOOKS
2160 Patterson Street/ Cincinnati, Ohio 45214
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WSM 47th ANNIVERSARY CELEBRATION
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Teddy Bart, host of WSM’s Noon Danny Davis accepts his Triple winner Loretta Lynn in one Glen Campbell Bluegrass leader Bill Monroe at the Early
Show, congratulates Paul Acker- CMA Award as his arranger, of her acceptances. Bird concert.

man on his special CMA citation, Bill McElhiney, joins him.
presented by Jo Walker and Bill

Farr,

il SR .
Veteran announcer Grant Producer of hit com- Chet Atkins appears with NBC’s Frank Ernest Tubb and his Texas Troubadours. Five beauties in a sing-
Turner is honored by ASCAP 'mercials, Billy Davis, McGee on the televised ‘“Today' show, ing montage: Lynn An-
for his years of service. gets an ASCAP award. which originated from Nashville. derson, Dolly Parton,

Loretta Lynn, Dottie
West, Tammy Wynette.

WEM's GRAXD OLE OPRY
-7 < B

T ANNRREARY

s

and WSHU President Irving
Waugh unveils a plaque luncheon spectacular.

The CMA Award winners. ldentifiable
are Charley Pride, Charlie McCoy,

Repeat winners Porter Wagoner

Ray Price performed
Dolly Parton with Freddie Hart.

on the CMA Awards

show and at the Co- Donna Fargo, Danny Davis, Freddie honoring Roy Acuff as
lumbia function. gart, ch'J'nway Twitty, and host Glen “King of Country Music.”
ampbell.

: P Vv s A
One of the highlights of the program A scene of some of the regis- appearing to- Freddie Hart and Capitol’'s Wade Ann Murray, who turns

was the Nitty Gritty Dirt Band, brought trants picking up credentials. of ceremonies at gether for the last time, Pepper embrace following the everyone on.
in by UA for its show. the Dot show. Jan Howard and Bill An- presentation of a gold record.
derson.

The ‘“‘Opry” celebrates the birthday The coveted Metronoma Award is Registrants toured Opryland, and ced in
with Roy Acuff, manager Bud Wen- given Danny Davis, right, by Mayor got the ‘‘fee!” of the new Opry ing President’s Award from the Walkway of the Stars at the
dell, Lynn Belt and *‘Opry Annie” Beverly Briley. Bill Williams and Bud House, in its skeletal form. the founding president, Con- Hall of Fame.

Cooper. Wendell approve. nie B. Gay.

| : a2 . = ¥ b
Others at SESAC iicluded Bob Thompson, It took a wheelbarrow to haul ASCAP’s Hal David receives a Singer O.B. McClinton gets a
Ted Harris, Leroy Yan Dyke, Crystal Gayle, away the award plaques for country award, flanked by Ed laugh at the ASCAP banquet

At the SESAC Awards show, left to righ,
Charlie Talent, Shirley Welch, Jerry Brad-

ley, Barbara Smith, Roy Drusky, Bobbie Jerry Bradley, Glenn Sutton, Jay Lee Webb Jerry Foster and Bill Rice. They Shea and Stanley Adams. from Gerry Wood and Charlie
Drusky, Mort Hoffman, Alene Jackson and and Owen Bradley. are shown with Ed Shea and Monk.

Bob Thompson. ASCAP president Stanley Adams.

PR

! ! 8 5 YN ;
At the prestigious BMI banquet, Mrs. Frances Preston of BMI with Al At the BMI affair, Mary and Mrs.

Mrs. Pee Wee King, King, Mrs. Gallico, Roger Sovine, Curley Putman, Terry Davis with Freddie Hart. South and Bill Lowery. time to Don Gibson and Wes-
Justin Bradshaw, Paul Ackerman  Norro Wilson, and Billy Sherrill. ley Rose.
and Evelyn Madison.
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Format on Changes in Lifestyle
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I've got something good for you
now.”

HALL: Did the other stations
get mad?

BLORE: Some of them were
furious . . . others made us finish
the contract. Most of them thought:
Hey. we’ve been duped, but what
a great thing to have happened

. for radio. But there’s one
giant station in that town who
didn’t think it was funny at all.
And T guess [ wouldn’t have
thought it was very funny if some-
one had done it to me . . . I’d have
been furious.

HALL: Going back over these
things . . . because those are clas-
sic stories . . . the next stunt you
pulled was in Los Angeles, wasn’t
it?

BLORE: The Amoeba promo-
tion wasn't a stunt. I wish | could
clear that up. It was to raise funds
for a charity project . . . after all
other pleas had been relatively un-
successful. . . .

HALL: It was copied in several
markets.

BLORE: One of my pet peeves
is that human beings were given
a brain in order to think. . . .

HALL: Meaning, the program
director. . . .

BLORE: And all they're doing is
copying what everyone else is do-
ing. It's a tragedy. One of the
great problems in radio. Program
directors don’t know how to use
the medium . . . they don’t have
the slightest idea. I really learned
to use the radio medium when I
got out of radio . . . I had to deal
in 60-second increments . . . I
had to sell an item in just 60 sec-
onds. Most program directors have
24 hours a day to sell their radio
station . . . and it sounds like
they're using all 24 hours . .
sounds sloppy . . . their stations

TV and radio stations in
major markets who have
or plan to increase talk-
programming and news.
International and com-
personality,
talker, brain-picker and
musicologist with 20
years in our business

mercial

considering major move
within 90 days of firm
offer.
letter.
Box 745
London, England

Everything first

are not programmed concisely and
beautifully. But when you only
have 60 seconds, you have to do
everything in that 60 seconds . . .
you can’t do a little bit this 60
seconds and a little more the next
and so on.

HALL: Was KDWB-AM one of
your original programming ideas
that you mentioned earlier?

BLORE: KFWB-AM was the
original concept. We took from
Gordon McLendon’s policy book,
his attitudes about local news. We
took from what Todd Storz was
doing, his attitudes about playing
the same records over and over
again. And we were not the first
at KFWB-AM to bring these
things together . . . I'd done the
same thing in El Paso, for ex-
ample, and both Todd and Gor-
don were, literally, spying on each
other . . . I guess spying isn’t the
word, but they’d send their people
into the other's market and bring
back ideas about what the other
was doing. So, there was a music
and news thing.

HALL: What was the news con-
cept? I know about the music bit.

BLORE: To localize the news.
The idea that there’s no way you
can compele with the national cov-
erage on television. But he realized
that he wasn’t watching news on
television, he was seeing news
reels of something that had hap-
pened perhaps three days ago, be-
cause they didn't have all of the
sophisticated equipment for TV
then. But Gordon realized that
television couldn’t, in those days,
move those heavy cameras around
and cover local news. And a news-
paper couldn’t. He saw a way to
make his mark with local news and
had local news units out all over
Dallas and almost instantly had
like 85 shares in that market. But
you must remember this that with
those 85 shares, this was at a
time when nearly every other ra-
dio operator had given up . .
actually given up and were trylng
to sell their radio stations and/or
get into television.

HALL: Now the Todd Storz
music concept was not in just
playing 40 records, but in playing
certain of those records more of-
ten . . . isn’t that true?

BLORE: Todd Storz . . . his ini-
tial concept was in playing 10 rec-
ords. And this was very initially.
Until Bill Stewart got into it and
began to develop it. But his initial
idea was to play 10 records—the
top 10 records most-played on
jukeboxes. Not the top 10 records
that were sold in the market or
anything like that, because he had
. . . he didn’t think he had any
way of getting that information.
The information he got initiaily
was from the jukebox operators.
And they were telling him which
records were being played most.
He took the top 10 records and
played them over and over and

It took Thousands of People
almost 20 Years to bring you

THE MUSIC PROFESSOR

You owe it to them to give a listen

The Kidder Organization

430 16th Street
Denver, Colorado 80202

Chuck Berry, Paul and Paula, Buddy Holly, Johnny Mathis,
David Seville, Bill Haley and the Comets, Carla Thomas,
Frankie Lymond and the Teenagers, Bobby Vee, Fats Dom-
ino, Dale and Grace, Jan and Dean, Roy Hamilton, Leiber
and Stoller, The Olympics, The Robins, Pat Boone, Little
Richard, Paul Evans, Larry Williams, Sam Cooke, Gene
Pitney, Marcie Blaine, Gene Vincent and just about every-
body who ever had a hit record.
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over again. It was Bill Stewart who
took that concept and said: Let’s
play the top 10 a little more, but
let’s expand the playlist and play
some of the other records, too.
Now the “40” idea happened be-
cause we were on the air three
hours . . each guy . . . four
hours, some. And we had to have

. this was with McLendon now,
not with Storz, because Storz was
repeating those few records and
getting huge ratings with a little
daytime station in Omaha . .
and beating everybody . but at
McLendon’s station we had a mu-
sic policy . . . the first music pol-
icy in the history of man, [ think

. that we would play just so
many records an hour . . . I think
we dccided on 13 records an hour.
Now, how were we going to do
that? Well, we figured that 10 of
those should be hit records. Okay?
Two of those should be oldies be-
cause Gordon liked Glenn Miller,
right? And one, well, you'd play
a new record every hour. So, that
was our initial thing. And the fact
that each deejay shift was four
hours and we had to have enough
records to fill up the show, be-
cause you wouldn’t think of re-
peating the same record in the
same show, you multiplied the 10
hit records per hour times a four-
hour shift and that's where the
word “top 40" came from. And
when I came to KFWB-AM we
changed it to “the fabulous 40"
and the thing we added at KFWB-
AM to the music and the news was
the showmanship element. The
flash. The dash. We added show
business. It's always been my the-
ory that radio is an entertainment
medium . . . and what we did was
bring entertainment hack to the
medium, but in a totally different
way, though. We didn’t do Jack
Benny. We had deejays who were
really sharp, professional perform-
ers. We had newscasts with pro-
duction . . . of a five-minute news-
cast, two-and-a-half minutes would
be bom, be bom, bom bom!
“Watch out for the news.” Took
that long to get into it, but God-
damn it was thrilling! KFWB-AM
did that spectacular stuff. Other
things happened at KFWB-AM
AM? The logo. Before, there’d
never been a logo for a radio sta-
tion. There had been jingles in the
past, but never a constant repeti-
tion of the call letters. In melodic
form. And because of the success
of the Lucky Strike jingle over the
years, the way they kept hold of
something for years and years, I
thought: That's a good idea—Dbe-
cause you could just hear the mel-
ody and know what the message
was. So, | incorporated a logo for
the call letters KFWB-AM and
suddenly the logo was born. The
jingle package that I did—well, I’d
just seen “West Side Story” and
I said: That's the kind of music
I want in a jingle. My theory was
that the jingle should be some-
thing totaily different from the
music we were playing so it would
stick out and be something super
that the jock could just jump on.
So we had this big band and some
exciting people singing and the
jingles played anywhere from 30
seconds to a minute and a half.
And yet in those days that was
great, because people accepted
them as if they were hit music,
Today, of course, if I were doing
them the concept would be dif-
ferent. As on the prototype tape
of KIIS-AM that you heard. Qur
jingles on KIIS-AM sound like
mini-hits and we even program

them that way . . . as if they’re
another hit record. It’s on for a
while and then it’s gone . . . and

later they come back as an oldie.
But they are made to compliment
our overall sound . be a part
of it rather than stick out

HALL: So, the next stage in
your career would have to be the
commercials industry and the third
stage, since you mentioned earlier
three stages, would have to be
KIIS-AM.

BLORE: Yes.
EDITOR’S NOTE: The next install-
ment will feature some details on
the other stages in the life of
Chuck Blore.

Starr’'s 8-Hr. 1972
Reprise Demos Set

MIAMI—Professional Program-
ming, operated by programming
consultant Dick Starr, has com-
pleted demos on its “Opus *72” an-

nual special which counts down
the top 100 records of the year in
combination with interviews with
the artists that made the hits. This
year’s eight-hour special will be
hosted by Jimmy Rabbitt, with
some help from Gary Schaffer.
Artists who'll be on the show in-
clude Betty Wright and Tod Rund-
gren. PAMS, Dallas, is marketing
agent on the special, which comes
complete with sales presentations
for account executives and promos.
The show last year was carried by

more than 50 radio stations coast-
to-coast.

Starr’s consulting activities in-
cluded Ft. Worth, St. Louis, Jack-
son, and Allentown, as well as
Perth, Brisbane, Sydney, Mel-
bourne, and Adelaide in Australia.

In the first year of operation,
Professional Programming, Inc.,
produced more than 250 commer-
cials, most from national and re-
gional accounts such as Levitz
Furniture. “In addition to this,”
Starr said, “we’ve designed a bunch
of album covers for Henry Stone
and our syndicated ‘Memory Bank,’
‘Pied Piper’ and ‘Super Star’ fea-
tures are still selling well through
PAMS.”

Vox Jox

By CLAUDE HALL
Radio-TV Editor

Chuck Dunaway, program di-
rector of WIXY-AM, Cleveland,
has been promoted to operations
manager. More responsibilities and
probably a raise. He's been pro-
gram director of the station since
1970 and before that worked as
an air personality with the opera-
tion. Dunaway was one of the
legendary seven personalities, [ be-
lieve, who started WABC-AM in
New York on its way to rock fame.

. Speaking of WABC-AM, the
gentle undercurrent rumor of the
week is that Rick Sklar, program
director of WABC-AM, may be
part of a new ABC programming
consulting division. He has been
somewhat respon-
sible for advising
the ABC-FM op-
erations and, of
course, is one of
the most success-
ful program direc-
tors in the world.
=5 Activities, accord-

' ing to the rumor,
DUNNAWAY  would not be
limited to just the U.S. nor to just
AM stations.

* ok
Nathan Miller writes from
WGST-AM, a 24-hour solid gold

station in Atlanta, where he’s doing
weekends. He used to be at WZIP-
AM, Cincinnati. . . . Ralph Stachon
& Associates, ID jingles firm, is
now located at 1322 Inwood Road,
Dalias, Tex. Phone Ralph Stachon,
214-638-6231, for a demo of some
of his jingles. He has put out some
really good stuff in the past. . . .
Pat Lopman reports that WXLW-
AM in Indianapolis, did a spot-less
Monday a week or so ago. Promo-
tion men, incidentally, are welcome
to drop by the Top 40 station any-
time and Lopman promises to
buy each and everyone of them a
beer. . . . Lee Armstrong, program
director of WDAI-AM in Mem-
phis, has departed the station, one
of the major soul powers in the
nation. He can be reached at
901-785-4241 and has both Top
40 and soul experience. Would like
a programming job at some
medium to large market Top 40
station, or would consider a good-
paying air personality stint,
*x K K
Lineup at KYJC-AM, Medford,
Ore., includes program director
Dee Jaye Shrode 5-10 a.m., Mike
Phillips until 3 p.m., Jerry Al-
(Continued on page 17)

THE STONED
RANGER

e laughs e salable e 13 weeks

e Funniest far-out episodes e Contemporary

e Already major market success e Exclusive
in your market e Free demo

e Call collect (215)—922-2530

@e “World’s Greatest Jazzband

of Yank_Lawson & “Bob “Haggart

Featuring: Billy Butterfield-Bud Freeman-Bob Wilber

Vic Dickenson-Gus Johnson-Eddie Hubble-Ralph Sutton
PRESENTS A NEW ALBUM IN TIME FOR CHRISTMAS ON W RLD
“HARK THE HERALD ANGELS SWING” JAZZ wiirs2

SIDE ONE:

SIDE TWO:

HARK THE HERALO ANGELS SWING ! 2:35 JINGLE BELLS 3:08

LITTLE DRUMMER BOY

2:52  WHITE CHRISTMAS 3:24

RUDOLPH THE RED NOSED REINDEER 3:43 1'LL BE HOME FOR CHRISTMAS 1:49

SILENT NIGHT
JOY TO THE WORLD

3:52 THE CHRISTMAS SONG 315
2:43  WINTER WONDERLANO 3:08
DECK THE HALLS 2:50

THIS ALBUM CAN BE PURCHASED BY SENDING $5.00 PER RECORD —CHECK OR MONEY ORDER
TO WORLD JA2Z RECORDS. 4350 E. CAMELBACK ROAD, SUITE 204( — PHOENIX. ARIZONA 85018

Address

City
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Vox Jox

e Continued from page 16

len 3-8 pm., Dan (P. New-
ton Foggknocker) Mullin unti!
1 am, and C. Gary Grant 1-5
am. KYJC-FM is a 24-hour con-
temporary station located in a
market of 110,000 superactive lis-

Productions, Rosamond, Calif., says
that he was disappointed in the
interview between Don Imus and
Robert W, Morgan. "My main dis-
like was that Imus did not com-
ment on his past enough. Mor-
gan did mention Palmdale, Calif.,

railroad had taken him. T wish
Claude Hall would have asked
Imus about Palmdale. 1 bet it

would have blown his mind. When
Imus was at KUTY-FM, Palm-
dale, he and Morgan pulled this
radio stunt live back in February,

time really blew his cool and gave
Imus a reprimand (verbally) very
strong. Imus was different and ex-
citing and really pulled off some
strong percentages for early morn-
ing radio in Antelope Valley. His
ideas were far too wild for ordi-

in (maybe) the normal process of
packing kids off to school. I was
once a protege of Don Imus and
Andy Barber while they were at
KUTY-AM.”
* Kk Kk
Sean Casey, 714-352-2278, is

nary morning mothers who were

¢ TeBestAll
2 1o Progrd

£ Delivered (o your Door

Choose your category—Pop, Rock, Coun-
try, Jazz, Classical-RSI’s album services
will provide you with the best albums
for your format . . . Automatically . . .
Quickly . . . Inexpensively.

HOW IT WORKS:

Every month we choose from all of the new releases
the ten best albums for programming in each cate-
gory (five albums for Country or Jazz). The selection
is based on the recommendations of Billboard’s re-
view panel.

1969. That station owner at that

where his slave labor on the (Continued on page 31)

teners, according to Gary (C. Gary
Grant) Grossman, who doubles as
promeotion director. Gene
Berry, veteran Minneapolis person-
ality, is now with KEEY-AM-FM,
St. Paul. He’d been with KMSP-
TV, Minneapolis, but is now doing

72
STEVENS McKEAN

a 5-11 p.m. show on the MOR

station. Kris Erik Stevens

is now doing the 10 p.m.-2 am.
show on WCFL-AM, Chicago. He’s
been program director of WMYQ-
FM, Miami, but before that had
been with WLS-AM, Chicago. . . .
Doing the morning show now on
WCFL-AM, Chicago, are Bob
Dearborn and Larry O’Brien. Dear-
born had been doing the housewife
show and O'Brien the 10 p.m.-2
a.m. stint. . . . Would you like a
touch more of Chicago news? Well,
Anne McKean has been appointed
director of operations for WBBM-
FM, Chicago; she’s been admin-
istrative assistant to the station
manager Tony Rufo.

Tony Richland, independent rec-
ord promotion man in Los An-
geles, has come up with another
“classic.” This time, he wants to
start a school for small and me-
dium market air personalities who
feel they're too creative for their
present markets, The school would
offers a quick-cram course in
cliches used by major market jocks.
Finding the record with the long-
est intro he could, Richland over-
laid 49 of the key cliches right up
to the vocal on “Spirit in the Sky.”

4 SE AR 400 R R T N SR TR -

order form
RS| (Record Source International)
A Division of Billboard
2160 Patterson Street Cincinnati, Ohio 45214

Please enter my order for the services checked below and
begin my subscription immediately. | understand that if
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Monthly Stereo ALBUM SUBSCRIPTION Services
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not even old Claudius has been

able to get a copy of this rare
monster.
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o AEB- , Allentown, Pa., . L.
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HEREWITH

a bandstand-type TV show for the
market. Jonnie King reports
in from WDRQ FM, Detroit, where
he's “working with an old friend
of mine from St. Louis—Jim
Brown. Jim is program director Services (sec table)
here now. He'd been at our sister Ordered Above —_
station, WOKY-AM in Milwaukee, | &  |.. . ...... .. .. e —_
for about four years. It’s very com- $ $
fortable here and the staff and
facility are great. We're young, but
we intend to shake the hell out of
this market in this next rating
period.” King had been with |
KAAY-AM, Little Rock, for three-
and-a-half years as evening per- i ; — -
sonality and music director. i Attention of
* Kk K
Larry White, program director |
of WAXC-AM, Top 40 station in
Rochester, N.Y., reports that Tom
Birch from WENE-AM, Endicott,
N.Y., has now joined the station in
weekend slot. So the lineup now
goes. Larry Black mornings, Don
Ryan mid-day, Larry White, after-
noon drive, Robert Craig Savage,
early evening, the Greaseman late
evening, and Ray Quinn in the all-
night slot. Tom Birch and Dave
Slade do weekends. . . . Dennis
Collins is working midnight-6 a.m.
Saturdays now on KLOL-FM,
Houston; he’d been with 12th Street |
Productions. . . . Kenneth H. Smith,
president of K.H Smith Assocnated
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trial subscription. Get 10 albums a month for 4
months (40 albums in all) for only $64 (or five al-
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Hotel Sahara, Las Vegas — Caesar's Palace, Las Vegas
— The Fontainbleau, Miami — The Marco Polo, Miami
— The Inner Circle, Cincinnati — The Sheraton, Hyan-
nis Cape Cod — King’s Castle, Lake Tahoe — Newport
Hotel — Miami — Denver — Phoenix — Honolulu —
New York — Washington D.C. — Baltimore — San
Diego — Biloxi — Vancouver B.C. — Cincinnati —
Akron — Louisville — Ft. Lauderdale — Nationally —
A proven winner!!

QUANTRELL

The Marco Polo Hotel, Miami — Lucifers, Boston

The inner Circle, Cincinnati Oil Can Harry's, Van-
couver B.C, Justafew of QUANTRELLS most recent
successes. “‘Featuring Jim Rombough in an incredibly
hard hitting show. QUANTRELL has to be one of the
finest groups playing the nitery circuit in the country
today.” The Boston Giobe

Lee Meza

The many moods of LEE MEZA have been seen at
Caesar’s Palace, Las Vegas — The Las Vegas Hilton
— Club Pigaille — London — The Joey Bishop Show —
Eden Roc Hotel, Miami — The Century Plaza Hotel,
Los Angeles — The Americana Hotel, New York —
Harrah’s Reno & Lake Tahoe. ““An experience not to
be forgotten.” Billboard

i 1 AEN

EDDIE HRDDHD & KRAMYON
Harrah's, Reno — Harrah's, Lake Tahoe The Las
Vegas Hilton, Las Vegas. “Haddad could very well be
America’s next superstar.” The Reno Evening Gazette
EDDIE HADDAD & KANYON is a cohesive, energetic
ensemble brimming with vitality and a funky-flavored
sound. It's a perceptive unit; distinctive, stylish, imag-
inative . . . Surefire crowd pleasers.

The Los Angeles Examiner

The Las Vegas Hiiton Hotel Casino Theatre — A fan-
tastic “'held over* six month engagement. That's what
S$.0.U.P. is all about. After completing this fantastic
engagement $.0.U.P, has virtually been breaking re-
cords in every nitery they have worked in their current
cross-country tour. Ft. Lauderdale — Birmingham —
Washington D.C. — Denver — Cincinnati — New York
- Miami — Boston — Phoenix — Vancouver B.C. —
Seattle — Portland. ‘‘Fast becoming one of the most
sought after groups in the nitery circuit.”” Variety

Sahara Hotel, Las Vegas — The Las Vegas Hilton Hotel
— Marco Polo Hotel, Miami — Lucifers, Boston — The
{nner Circle, Cincinnati — Qit Can Harry's Vancouver
B.C. Just to mention a few of CALLIOPES recent
successes. ""CALLIOPE is the sleeper hit of the new
line up at the International Casino Theatre, led by ex-
plosive Steve Casciola. The group is destined for many
big things in Las Vegas and the country.”

The Hollywood Reporter

The Chateau, Madrid — Ft. Lauderdale has a real win-
ner on board for the coming three weeks. FRIENDS -
a very strong and moving group. They have the ability
to really turn on the crowd. If anything, the show was
not long enough. The Miami Herald

"One of the finest groups to play Hawaii. Featuring
Miss Kathy Ryan, whose incredible musical style will
surely lead the group into the record deal it deserves.

The Honolulu Advertiser

Southern Flavor

'Strong, exciting — a proven crowd pleaser with an
ability to move an audience . . . a familiar phrase in
describing SOUTHERN FLAVOR . . . six dedicated
professional dynamic musicians.”’

=——— CHARLES T. JOHNSTON

ffg\t(}l’})l‘iscs

Artist’s Management

(602) 956-2514

PO. Box 15133, Phoenix, Arizona 85010




A Billboard Spoflight on Las Vegas
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And Their @M@MDE‘JE‘V
Rock Music Are Thig

Year’s "In Crowd"”

HE TWO MOST IMPOR-
TANT WORDS erupting

along the Strip this year
are youth and elegance.
The word youth taking
many forms: the young,
high roller, youth on
junkets and rock music.

Rock music firmly es-
tablishing itself is a significant change.

There are several forces at work reshaping
the entertainment face of the city to bring it
more into line with the emphasis on young
people and rock music.

On the rock scene Richard Nader's
rock’'n’rol} revival packages are a new draw
and they augment the established rock con-
cert activities of Gary Naseef's Gana Produc-
tions and Mike Tell's Pearl Productions ef-
forts. Rock concerts are put on in hotel
convention facilities, at the Convention Cen-
ter and at the New Las Vegas Stadium.

The second force are the hotels them-
selves which have discovered the potential of
the 20's age bracket.

As Ed Torres, president of the Riviera puts
it all in focus: “There is a generation of af-
fluent people in their 20's and early 30's and
we're catering to them.;; “‘Let’s face it, they
are going to turn things around,’”” adds the
hotel's Tony Zoppi. “What we are doing is
broadening our entertainment policy. There
are a lot of young people who are affluent
who prefer young entertainers.”

Preferring young musicians places the ho-
tels in the position of having to change their
concept about who their prime audience is.
Up to now, it's been the adult, the tourist and
the high roller. Now the thinking is down in
years, and the entertainment encompasses
both rock shows and the less strident con-
temporary acts.

Here's what’'s happening in town:

The Riviera will be bringing in Roberta
Flack, the Carpenters, Joel Gray with Liza
Minelli as well as returning the Fifth Dimen-
sion, Vic Damone and Nancy Sinatra.

“We're very high on the Carpenters,” em-
phasizes Zoppi. Two years ago the Carpen-
ters appeared at the Sands as an opening
act. The Hughes Hotels never returned the
singing duo.

“The headliner did poorly, they didn’'t do
poorly,” says Zoppi. ““It's the job of the head-
liner to bring in the people, not the opening

NOVEMBER 4, 1972, BILLBOARD

Contemporary and nostalgic acts are
gaining exposure. Leon Russell (right)
performs at a concert while Coasters
(above).appear with a rock ‘n’ roll revival
package.

act. Besides they have had all those hits
since then.

“The only problem with record acts is that
they are record acts or concert acts, not
nightclub acts. This means they must adapt
to a nightclub audience and sometimes
that’s hard.’

If rock is ever to firmly establish in Strip
showrooms the artists will have to pult in the
people with money.

Although rock is playing well in the Fla-
mingo’s convention facility, those attending
are mostly under age and not particularly
well-heeled.

The new mass of monied youth want to see
acts that appeal to their tastes but the trend
is more to middle-of-the-road lyric singers
who are young or have adapted their ar-
rangements to appeal to youth.

“We consider ourselves middie-of-the-
road, not rock,” claim the Fifth Dimension.
“We sing all kinds of songs, but they are
good songs by good composers.”

Changes in entertainment policy aren't
confined to the Strip. Casino Center's Fre-
mont hotel has shifted from country to revue
and now back to somewhat of a middle-of-
the-road star policy. Whether or not a star re-
turns, just like on the Strip, depends upon
the showroom count and the casino drop.

“Many times a star will have tentative re-
turn clauses in their contract. Whether or not
they return depends on both the counts in
the showroom and the casino,” explains a
Fremont official. “There isn't a place in town
that doesn’t do it that way.”

During the past year the Flamingo's con-

vention facility has been opened to rock acts.

because ‘‘it suits our purpose. We have very
little invested and do very well on the bever-
age trade,”” executive Jim Seagrave says.

All drinks are $1 with the rock promoter re-
taining the admission price and paying for all
promotion. The hotel receives all beverage
receipts.

Entertainment director Bill Miller had
booked for the lounge several of the acts
which first appeared in the rock revivals held
in the convention facilities.

The Sahara is another hotel which has no-
ticed an increase in youthful trade. ““We have
amuch younger group coming in than we did
five years ago,'’ responded Larry Close. *‘Like
all hotels we try to get the gamblers and the
young ones seem to be the ones with the

money. | don't know where they come up
with the money. Maybe they have different
ideas towards savings. Maybe they're
younger and feel they can always earn more
money. Then with the way the world is maybe
they don’t know if there is going to be a to-
morrow. We saved for tomorrow; they are
spending for today.”

The most major entertainment change on
the Strip concerns the Landmark Hotel. After
Jimmy Dean closes in October the hotel
closes its showroom and a girlie type revue
will be offered.

While the hotels determine which way they
will be going to lure young patrons—either
through contemporary acts or more sophis-
ticated services, the rock fraternity is caus-
ing a lot of excitement of its own.

“Vegas has a long, healthy future for acts
that weren’t in this town 10 months ago,”
predicts rock promoter Richard Nader who
instituted the 1950’s Rock and Roll Revival,
which played to capacity crowds over Labor
Day weekend at the Flamingo Hotel.

Nader, 31, started out in the late 1950’s as
a disk jockey in Pennsylvania. “This type of
music gave me my freedom and status as a
teenager. | wasn’t going to let it die,” he ex-
plains.

Nader's idea is to groom the acts which ap-
pear in his revival as Las Vegas lounge or
mainroom acts. Nader reports instant suc-
cess. “Chuck Berry and Bo Didley were
signed by the Flamingo for their lounge. The
Sherills have 23 weeks in a Nevada room. Ev-
eryone else has been approached for con-
tracts,” Nader proudly reports.

Nader purchases his acts on a weekly sal-
ary. He provides transportation for acts to
and from New York. Accommodation and
food are at the expense of the artist.

During the second appearance of Nader's
revival last September, changes went into ef-
fect to better please the Las Vegas crowd. “'I
included five acts instead of four in an effort
to attract a wider range of people. A wider
range of years encompassing 1964 to 1956
were used because it offered better chem-
istry and better balance.”

‘‘Las Vegas shows are longer than others |
produce in other parts of the country. The
shows here run two hours and six minutes.
This gives the acts a chance for atmosphere.
They just don't do their hits. It's purposely
set up cabaret style.”

dullt

During the September show the revival fea-
turing the Dovells, Bill Haley and the Comets,
Chubby Checker, the Platters and The Coast-
ers outdrew the Flamingo’s mainroom show.
Because of the tremendous response to the
rock'n'roll show, special matinee and late
performances were added to the two regular
evening shows. Over Labor Day weekend the
groups gave three shows on Friday and four
shows on Saturday and Sunday.

The dance floor instalied especially for the
revival filled to capacity the moment Chubby
Checker broke into **The Twist.”

Nader, who will bring the revival back to
the Flamingo in November, considers Las
Vegas a challenge. Irt order to sell the $5 tick-
ets Nader has a '‘grass roots campaign. We
offer discount coupcns to all Las Vegas resi-
dents and people staying in motels. We rely
heavily on press in local papers.

“We have to be everywhere,” he empha-
sizes. “People in this town are geared to love
bargains and discounts. Our discount cou-
pons accounted for 13 percent of our total
sales."”

“‘We offer a class show’" Nader boasts.
“We offer good entertainment without the
customer having to go the high dollar or sex
route. We took a room that looked like a barn
and turned it into a nice, dainty little room.
People come in dressed as if they were going
to a mainroom show or they have on casual
clothes, but they are neat looking and they
aren't rowdy.”

Nader will soon be joined by Los Angeles-
based promoter Bob Eubanks of Concert Ex-
press who plans bringing in rock acts to the
Flamingo's conventicn center.

The town’s most successful and prolific lo-
cal rock promoter Gary Naseef, president of
Gana Productions says he ‘‘serves a need in
the community."” The 27-year old former Chi-
cago labor law student worked with Dave Vic-
torson when Caesars Palace opened its
doors. “Dave taught me the business' cred-
its Naseef.

Victorson is now in charge of entertain-
ment at the Hilton Hotel and is a partner with
Naseef in Gana. *‘Davey receives a share of
the profits in Gana,” says Naseef. When
questioned if this might not be a conflict of
interests for Victorson, who books acts for
the Hilton and receives a substantial salary
from the hotel, Naseef explains that the only
show he has ever had at the Hilton was
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‘Jesus Christ-Superstar.”

In the preceeding four years problems con-
cerning rock concerts have revolved around
law enforcement problems, and a low class
image of jean clad youngsters smoking pot,
screaming at some far out singer.

At present there is a battle raging over
rock concerts and who gets the action. And
everyone it seems wants a piece.

Tickets for Gana concerts are sold only at
Julie’s clothing store which is located in the
Boulevard Mall and at the two Uncle Sam's
clothing stores. *‘We can’t keep changing lo-
cations,” says Naseef “‘or people get con-
fused. Julie's is located in the major shop-
ping center. The owner of Uncle Sam’s is a
good friend of mine. During the summer
months Julie's sells more tickets because the
mall is air conditioned.

The price for tickets to Gana Productions
have been as high as $7.50 and are eagerly
snatched up by local youth. ““This is not the
lowest economic area in the United States,”
Naseef points out. "It is not uncommon for
both mother and father to work in this town.
A lot of folks live off of tokes instead of week
to week on a budget. Thus, it is possible for a
kid to suddenly come up with enough money
for a ticket.”

Gana’s ticket prices aren’t without criti-
cism. In May, Judy Silverman, author of the
Convention Authority's restrictions on rock
concerts charged that **Under the policy now
in existence, the apparent control of Conven-
tion Center for concerts is by one individual,
Mr. Nasheef and the admitance price of
these events has skyrocketed 50 to 75 per-
cent. The high price of these concerts is mak-
ing them available only to the affluent in this
community. Children who are less fortunate
financially are teft out. Yet it is a well known

fact Gana Productions has been making an
exceedingly high margin of profit.”

Naseef immediately said he's open his ac-
count book to anyone who wanted to see
them and defended his promotions on the
basis of the figures.

Naseef wasn’t at the meeting when Mrs.
Silverman leveled her charges but later Na-
seef said, “I'm sick of this abuse by people
who don’t know what they're talking about.
This isn’'t some sort of game to be played in
headlines; it's a big business with big risks
and these unwarranted accusations quit
being funny quite a while ago.

“The Convention Authority sets the rules. |
haven't done a thing but follow the rules.”

Naseef admits some prices are 50 to 75
percent higher than the first concerts he pro-
moted here, but says it's primarily because
the stars are the truly top names long sought
by the community, rather than moderately
big national groups.

‘They're talking about Joe Cocker, for
whom we charged $6.50 to $7.50."" In some
cities they charge $10.50. The reason we set
the price as high as we did was because
Cocker is more expensive than some. He gets
$25,000 or 60 percent of the gross, which-
ever is greater. He actually took home
$31,000 for the night.

‘In addition to the $25,000 we guaranteed
him, we had to put up $6,000 for the hail,
$11,000 for the pre-promotion and produc-
tion. That is all up front. If it bombs, you
don't get a dime of it back.”

Naseef, who negotiates the contracts for
his acts, had an unusual clause in the Cocker
contract. Cocker demanded two cases of Don
Perinon Champagne. “‘That stuff is hard to
find. It's rationed. | had to use strings and fi-
nally go the two cases through a good friend

Chubby Checker (top) and Bill Haley and the
Comets (above) represent the oldies but working
sounds of rock being booked. Kenny Rogers and
the First Edition (left) are a modern act appearing
to now people.

of mine.

Last April, rock promoter Mike Tell sup-
ported by KLUC radio, charged that Naseef
had a monopoly on rock concerts at the con-
vention center. Tell asked for a change in the
rock concert policy which was adopted in De-
cember, 1970 after a near riotious concert
caused the authority to place strict rules on
rock concerts, thus restricting events at the
Convention Center to once a month.

Tell and KLUC said they feel the commu-
nity can support rock events at two week in-
tervals. Gana has a contract with the Conven-
tion Authority for monthly concerts through
November.

Because of Tell's accusations, the Conven-
tion Authority re-activated its 1970 rock advi-
sory committee to decide how rock music
concerts will be scheduled beginning in De-
cember.

After November other promoters may hold
concerts in the Convention Center Rotunda.

In recent biddings for open dates, Gana re-
ceived two of the four open dates, allowing
Naseef to book Leon Russell on New Years
Eve and Seals and Croft on February 9. The
University of Nevada has one of the other
two open dates and Naseef speaks of ta king
legal action to obtain the third date.

Pearl Productions won one date, Saturday,
December 9 for the James Gang. Naseef says

he has this act under contract and won't re-
lease them.

Mike Schivo of West Productions feels the
frequency problem will solve itself. ““| don't
think any two promoters would schedule con-
certs in the same week. The market doesn't
warrant it. But it does call for concerts more
than once a month as they are now.

Naseef's rock groups have appeared with
substantial success at the Convention Cen-

ter and with certain financial loss at the new
Las Vegas Stadium.

Any promoter using the stadium is re-
quired to put up $5,000 against 10 percent
of the gross. Naseef presented two concerts
at the stadium and both lost money.

Another local promoter, Mike Tell, is also
unhappy with the stadium. Alice Cooper
backed out of a scheduled Stadium appear-
ance because of restrictions placed on his
act by the Convention Authority.

Tell, who's been trying for months to pro-
mote a rock concert either in the Convention
Center or the Stadium but has been unable
to get it on for one reason or another, says he
hasn’t given up yet.

To solve Gana's problem this coming year
may see Naseef in his own building. He owns
two and a half acres of land off the Strip,
near the Tropicana Hotel. It would have
about 10,000 seats and he has financial
backing. During 1971 he paid out over
$60,000 in rental fees to the Convention
Center for eight concerts. That kind of
money could pay the rent on his own build-
ing.

Naseef's building would be available to
other promoters of rock acts as well as other
types of events.

Meanwhile Naseef is stuck with either or
both the Convention Center and the Las
Vegas Stadium. He is dissatisfied with the
Convention Center from the stand point that
conventions come first with rock concerts
booked around conventions. Naseef reports
he has passed up four major acts because
dates were not available.

In substance, rock music is taking on
greater importance here and there are de-
voted people all over the city dedicated to
making it work.

1 J ant to book an act in Las Vegas? Here are
\Wthe men currently controlling the city's

entertainment as hotel talent buyers:
Aladdin—Mitch De Wood 736-0111
Caesars Palace—Sid Gathrid 734-7110
Flamingo—Bill Miller 735-8111
Hilton—Dave Victorson 732-5111
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Hughes Hotel Group (Desert Inn, Frontier, Landmark, Sands)—
Walter Kane office at the Sands 735-9111

Riviera—Ed Torres, president 734-5110

Sahara—Arvid Nelson 735-2111

Stardust Group (Fremont)—Moe Lewis Stardust 732-6111; mont
385-3232

Eliot Tiegel.

Written by Laura Deni; Bernie Rollins art director; Eliot Tiegel tion

editor; photos from Las Vegas News Bureau, Tropicana Hotel,
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The Candle Vegas Music International
was Lighting on Its First Birthday Cake

a Rocket.

A FIRST FOR LAS VEGAS

The first hit tune ever to come out of Las
Vegas marks the first anniversary of the birth
of Vegas Music International in a powerfully
appropriate way.

Irving Deutch, head of VMI’s Publishing Divi-
sion, is tickled a couple of shades darker than
pink over the success of ‘| Will Never Pass
This Way Again,”” penned by VMl's own
Ronnie Gaylord.

BIG ENOUGH FOR BOTH

It's proven to be a hit single for Glen Camp-
bell on Capitol Records and it’s the title song
of Glen’s next album.

Other notable artists currently recording "I
Will Pass This Way Again” include Sammy
Davis, Jr., Brenda Lee, Vikki Carr, Andy Wil-
liams, Shirley Bassey, Caterina Valente and
Ray Charles. Wayne Newton, who says he
wishes he's been the first to record the song,
has added it to his show as the closing number
and never fails to receive a standing ovation
for it.

As if that weren’t enough, Glen’s also includ-
ing two other Ronnie Gaylord compositions
and one by VMI! writer Burt Holiday on the
LP. This is just the first of many future stan-
dards which will emerge from VMI. Thank
you Glen.

YET ANOTHER FIRST

Maintaining the momentum of this first from
Las Vegas and from Las Vegas' first total
music company, VM| President Bill Porter an-
nounces the simultaneous release of a first
single and album by Las Vegas singer Benny
Hester, who already is attracting national
interest.

“We All Know He's Coming,”” the single, and
Benny, the album, feature Hester’s original
style of composing and vocalizing, a style
which has already won him a nationwide in-
person following.

MANAGEMENT ON THE MOVE

VM!’s Management Division, headed by Vic
Beri, has numerous acts, including internation-
al stars Gaylord & Holiday, currently booked
into major clubs throughout the United States.

So successful were Gaylord & Holiday on their
recent Australian tour that they have been in-
vited to return to tape a 30-minute situation
comedy series for Australian television. Neg-
otiations are currently underway for the series
to be released in the U.S. via syndication.

Club owners throughout the country have sal-
uted Vic Beri's ability to pitch the right act
for the right room at the right time, a talent
which has led to Beri’s appointment as Enter-
tainment Director for several major clubs and
a chain of hotels in the Midwest.

STAR-FILLED STUDIOS

All is not quiet in VMI's Studio Division,
either. With Chief Engineer Brent Maher at the
helm, United Recording Corporation of Nev-
ada has played host to the world’s recording
greats. Among them are Elvis Presley, Sammy
Davis, Jr., Andy Williams, Sergio Mendes and
Brasil ‘77, |lke & Tina Turner, Gladys Knight
and the Pips, Danny Thomas, Harry Belafonte,
Wayne Newton, Bobby Darin, Louis Prima,
Hal Frazier and the Air Force Academy Band
and many, many more.

MUSIC FOR THE WORLD

It’'s been a busy year for Vegas Music Inter-
national.

A vyear of growth and a year of prosperity.

But, more important, it’s been a year in which
VM| has succeeded in getting the music and
the talent of Las Vegas across to the nation.

As VM! promised last year, it's become the
sound system for the world’s greatest stage,
Las Vegas.

It's also now the hub of what will someday be
Las Vegas' own music industry.

THE CORPORATE CAST

These are the people who have brought Vegas
Music International through its first year of

activity:

Bill Porter — VMI President and head of the
Recording Division.

Vic Beri — VM! Vice President and head of
the Management Division.

Irving Deutch — VM| Secretary/Treasurer and
head of the Publishing Division.

Bob Reid — VM| General Manager.

Vegas Music International
3143 Industrial Road

Las Vegas, Nevada 89109
Phone (702) 732-1994



New Hotels, New Showrooms,
New Elegance,they typify

the

THE CITY IS IN THE MIDST OF
STILL ANOTHER BUILDING BOOM.
This time a trend in sophistication is
tied in with the construction along the
Strip. If you are at all with it, you stay
in a suite not a room. A mirror above
the bed is mandatory. And if you don’t
like mirrors, there are plenty of other
new accommodations geared for lei-
sure pleasure.

Flaunting of conspicuous wealth
started rolling when MGM broke
ground for its Grand Hotel, an estab-
lishment which intends to make gam-
blers feel like Greek gods. Talent will
abound. There will be five lounges and
three theaters and Elvis Presley is the
first superstar moving over.

Hollywood moved into Las Vegas
April 15 when cinema superstars Cary
Grant and Raquel Welch set off a
detonator to break ground. Fireworks
popped, burst, punctured and ex-

Deil Gustafson, Tropicana owner who
“loves to negotiate.'”

ploded into a giant lion, the MGM
symbol, and lights flashing ""MGM
Grand Hotel"" lit up the sky as a $75
million monument to luxury and lei:
sure became a fact.

Las Vegan Kirk Kerkorian, father of
the Las Vegas Hilton International,
and now the force behind the MGM
move into the local hotel scene, was a
beaming host as he circulated among
the elite film and television lumi-
naries.

The hotel will be located on 43 acres
of prime land at Flamingo Road.
When completed next year, the enter-
tainment compiex is scheduled to
contain 2,084 rooms, five lounges,
three theaters, a jai alai arena and
convention facilities.

Designed by architects as a ‘'vir-
tually self-sufficient city,” it boasts 2.5 million square feet of
space centering around its 25 floor tower containing curtain walls
of glass reaching 263 feet high.

Other scheduled features include a*50,000 square foot conven-
tion hall, a sports arena seating 2,000, shopping center and five
restaurants.

“We intend to bring to the resort hotel business the heritage of
showmanship of which MGM has been justifiably proud,’ boasted
Jim Aubrey, MGM's president. This has been the year of hotel
change overs.

+ In July the 500 room Thunderbird Hotel, fourth oldest resort
on the Strip, changed ownership for the fifth time with a $13.5
million sales tag.

Taking over the resort is Caesar's World, Inc., of Miami, also
owner of Caesars Palace on the Strip.

Caesar's World will spend $75 million for construction of a
2,000 room hotel, plus shopping mall, thus claiming that it sur-
passed the Grand's plans and laid claim to being “the largest re-
sort structure in this entertainment capital of the world." It will be
named Mark Antony.

The sale by the Webb firm to Caesars World leaves the Webb
firm with three Nevada properties, the Sahara, next door to the
T-Bird, the Mint in downtown Las Vegas and the Sahara-Tahoe.

Entertainment for the Mark Antony has taken the form of feel-
ers out for Broadway shows and million dollar spectaculars. Con-
struction is expected to be completed early in 1974,

- Not to be out done by anybody Barron Hilton announced
plans for a $14 million 600 room addition and modification to the
three-year old Las Vegas Hilton.

The project will be highlighted by the construction of a 30 story
connecting tower and will include extensive additions to the exist-
ing main floor public areas.
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Raquel Welchr and Cary Grant help MGM break ground for its $75 million Grand Hotel.

When completed in late 1973 the new installations will bring the
Hilton to more than 2,100 rooms and suites, thus keeping it the
largest resort and convention hotel.

The present lounge theater will become a new 24-hour, 300-
seat restaurant whose interior motif will be that of the gamed San
Francisco hillsides and shoreline.

An entirely new 300-seat entertainment lounge will be encom-
passed in the modifications.

+ A new element entered into the ever present quest for talent
when the Tropicana Hotel announced its sale and expansion of its
entertainment policy.

“{'m returning Las Vegas-to the old days when the stars hang
around the casino,” says Gianni Russo part owner of the hotel.

Russo, who will be 29 in December, had an important role in
“The Godfather' film. He had the Tropicana make Sammy Davis,
Jr. an offer he couldn’t refuse.

Davis first became interested in the hotel through his Chicago-
based attorney who is also a part owner of the hotel.

The hotel bought out Davis’ contract with the Hughes Hotels
and gave him eight points in the Tropicana making Davis the first
black in the history of Nevada to be a hotel owner.

“It's a very heavy moment for meto realize that a lot of water
has run under the bridge to bring me to this office,” Davis said
when he entered the Gaming Commission to apply for ownership.

Davis noted that when he first appeared at the old El Rancho
Vegas in 1944 racial discriminatiorrwas such that *‘you had to en-
ter in the back and you had to come in through the kifchen and
you couldn't play in the casino and you couldn’t live on the strip
and the only place you could eat was the bus station.”

He said he hopes his part ownership in the Tropicana *‘will be
the beginning of many of my people coming in and being able to
participate in some of that nice green out there."
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Strip’s building boom

Davis has a five year contract with
the hotel which was recently acquired
by a group headed by Minnesota
banker Deil Gustafson who paid $35
million for the package. Gustafson,
who owns six banks, *loves to nego-
tiate.”

Flip Wilson and Barbra Streisand
will also transfer to the Tropicana as
the hotel builds its superstar roster.

Gustafson, who accompanied Davis
to the gaming board office, said no
other stars had been asked to partici
pate as owners in the Tropicana Ho-
tel.

However, other superstars will be
given a piece of the casino action,
thus encouraging them to hang
around the casino, adds Russo.

The '‘Folies Bergere' which has
been playing at the hotel for the past
12 years will continue at 8 p.m. and
midnight. A headline star, beginning

Tiffanys
$5,000 in casino credit to get
into the new Tropicana club.

entrance: you need

with Davis will perform in the New
‘Mr. D's” theater at 10 p.m. and 2
a.m. with only drinks being served in
what Russo described ‘‘as an attempt
to bring a New York night club atmos-
phere to the hotel

The mainroom will be enlarged to
hold 1,400. The Blue Room long a
haven for jazz buffs, will be re-
modeled to a theater which will seat
from 900 to 1,000. The billing will be
‘Sammy Davis Jr. Presents . . .

‘People have asked me why | don't
build a tower,” said Russo about the
hotel’s expansion plans. The hotel has
in the past almost shunned publicity.
‘We'll maintain the class. There won't
be any junkets. We are adding 312
suites, not rooms,"”” empahsizes
Russo.

Russo intends to restore the "‘old Vegas style” to the Tropicana.

‘The old rules are gone,” he says. “If a guy is going to drop
$15,000 in the casino what do you mean you won’t come his room
and pick up his wife's beauty parlor bill? Of course we will. Since
we've taken over, the casino drop, wh ‘ever that was, has
doubled.”

A new innovation to the Tropicana is Tiffanys, a discotheque ca-
tering to high rollers and their girl friends. To obtain a red admis-
sion card to the private club you must have $5,000 in casino
credit.

"‘Even the pit can’t automatically send people to Tiffanys,” the
soft spoken millionaire relates. The discotheque plays stereo
tapes ranging from rock to Peter Nero. All drinks, including a
glass of water, are $1 each.

There are other moves toward elegance along the strip.

- Caesars Palace says that although building for the new Mark
Antony comes first, an expansion plan for Caesars will aiso be un-
dertaken. An additional tower, which will be an exact duplication
of the present tower will be constructed. The hotel's convention
facilities will also be expanded.

- The Riviera which has over 700 rooms, has refurbished all of
them. The hotel constructed four tennis courts and will add an ad-
ditional four, ‘‘Because that's the sport young people are play-
ing," says executive Tony Zoppi.

The hotel recently purchased an elaborate home on a golf
course for the headliners appearing in the showroom. ‘‘Stars have
been fawned over since Vegas became Vegas,'* says Zoppi, adding
"'Stars in every hotel are treated with a lot of respect.”

The Landmark has undergone a refurbishing program. Super
deluxe suites have been constructed; the showroom has been
closed to individual stars and the Nighthawk Lounge was shifted
from a one band room to two bands and made into a more roman-
tic meeting place.
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AS VEGAS IS THE MOST IMPORTANT PLACE
TO WORK IN THE WORLD. If you play even a
third rate spot in Vegas, then in Europe you're a
big star,” proclaims Tony Bennett. “‘Everywhere in Europe Las
Vegas is looked upon as THE place to play. If you've played Vegas
then in Europe you have it made.

Tony Bennett, Vic Damone and Perry Como are three stars who
play first rate places in Vegas and have it made in this toughest of
tough towns.

Inanera of rock they are all beautifully middle of the road. They
have many similarities and are distinctively different. All three are
over 40 have short hair and wear a tux on stage. It’s possible that
they each might sing some of the same songs, byt with their own
unique arrangements. The three have had record hits and re-
corded a few that didn't do so well.

They've seen styles change and performers come and go; but
Bennett, Como and Damone have, to the joy of many, remained in
the spotlight. They have been imitated but never duplicated and
all believe in what they sing

‘Musical tastes are changing for the better,” believes Bennett.
“People are turning against acid rock and the angry type of mu
sic. The kids are rejecting the advertisers’ insistence that hard
rock is their kind of music. Composers like Bert Bacharach,
Jimmy Webb, Anthony Newley and Leslie Bricusse are bringing
back the well-constructed tyric and making it big with the kids.’

He feels that there is a *‘returning to better orchestrations and
all pros on the bandstand.”

The man, who an ever grateful San Francisco tried to reward
with a cable car for leaving his heart there, confesses that at one
point in his career he was tempted to abandon his ballad style for
mod rock

“The new generation didn't like it at all,”” recalls Tony in his
husky voice. “‘They taught me to be myself again. Kids today insist
on honesty and can spot a put-on in the top balcony. The more I'm
in this entertaining business, the more | feel like Pablo Casals at
90, just getting where | can see a breakthrough.”

Bennett moves on stage with s shuffling, agile gait of a boxer,
one shoulder down and slightly forward, even some fancy foot-
work among the tangle of microphone cord.

His stage presence is conversationally speaking silent screen.
He rarely speaks to the audience and adamantly refuses to add
dialog, a situation which has led to frequent criticism. At the
most, he says “‘thank you for remembering” when the audience
applauds for a song they recognize.

Bennett, whose career is strongly influenced by his manager
Derek Boulton, is extraordinarily promotion conscious. For his 11
day Hilton engagement last May he spent over $20,000 of his own
money in radio, newspaper and billboard advertisements. Over
200 of his albums were given away in local radio contests, the
largest such radio venture in Nevada history. Three weeks before
his September return to the Hilton, Bennett had daily newspaper
ads proclaiming his return. Bennett is also extremely house count
and statistical minded, sometimes to the consternation of hotel
officials.

Of the three, Vic Damone is the sensitive introvert. He also
holds senority for playing Las Vegas.

“Vegas is a cross roads,”” says Damone. *'In addition to the fact
that Vegas pays very well, it's a base. It's a city where everyone
who is important to a star. the producer, director and buyers of
talent, comes.’

“It's a place where you come to be seen and to be talked to.’
Damone continues.
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Oid Pros,
Tony, Vic & Perry
Improve
IOR’s Ima

The unique talent buying structure has allowed Damone to
function without an agent now and has opened deals for other
employment.

Damone is the only one of the three who has played for both
lounge and mainroom audiences. He has remained loyal to the
Riviera. While starring in the now closed Riviera lounge. Damone
was noted for bringing in high rollers and beautiful girls. He gets
the same kind of crowd in the mainroom. In the lounge he earned
the highest salary of a Riviera lounge singer and outdrew any
other lounge singer in town.

The basic difference in Vic's switching to the mainroom is the
drastic cut from an hour lounge show to his 25 to 30 minutes as
an opening act.

‘There will always be room for the guy whose singing can be
understood and has good arrangements. Young people have
ranging tastes,” Vic says.

“In 100 years what we now call middle of the road singers will
not only survive but thrive,” the singer prophetically analyzes.

Damone’'s style hasn't changed. but he has up dated the beat
behind him. Heinctudes *‘now'' songs. but only if they fit his style.
Damone has an open, unabashed love affair with a lyric. He says
he “‘gets bored unless | up-date the arrangements. | can’t learn a
song if it doesn’t make sense or if there isn't a story line.’

Damone's all time favorite singer is Perry Como. His son is
named Perry after Como. Lately Andy Williams has joined Como
on Damone’s list of favorites. Likewise, one of Damone’s daugh-
ters Andrea is named after Andy Williams.

Compared to Bennett or Como, or perhaps anybody else, Da-
mone ignores promotion and publicity. He has personally been
through a lot, most of it unceremoniously ballyhooed on the front
pages. Damone has survived and would just as soon ignore pro
motional campaigns.
the It's almost easier to break the casino than it is to reach
Damone by telephone. When in Las Vegas he doesn’t bother to
pick up his mail. His management always phoned him in the
steam room of the Sands health club, because at least somebody
else would answer the phone. Since Damone stopped using the
Sands health club those who work for him now resort to mental
telepathy.

The almost dual personality singer is sentimental, thoughtful
and gets his feelings hurt.

Once at the Riviera when Damone was starring in the lounge, a
performer who had worked with Vic was starring in the mainroon.
It deeply hurt Vic that the fellow performer never came into the
lounge to see Vic's show or spoke to Vic during their tandem en
gagements. Just as Vic's feelings are easily hurt, he goes out of
his way to be thoughtful and courteous to others. He is also
prompt.

“I'm basically shy, he admits. *‘| don't like the spotlight. If |
could I'd sing without a spotlight. I've only recently become com
fortable enough to kid myself in front of an audience and I'm just
beginning to enjoy audiences,” he confesses.

Damone has to personatly know and like those with whom he
works. "'l want to know what feelings make up that person. | want
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to know why that shade of lipstick. When | started to work with
John D'Andre | spent three days just being with him, golfing, talk-
ing, getting to know him. After | know a person and like them,
then | can work with them.”

When Damone wanted to record a new song by a famous com-
poser his shyness took control. He had never met or spoken to the
composer. He was afraid to do so, afraid the composer would say
“no’" when Damone asked to record a song. In being afraid the
writer would say no Vic never gave ths songwriter a chance to say
‘yes.”

Of the three singers, Perry Como is the showman. He walks out
on the stage and into the hearts of the audience. His expressions
are in integral part of his performance. He's adorable and the au-
dience feels he really cares about them, and he does.

Annually he brings in a new act. He uses specialty material and
always works with a group of singers which includes six girls with
whom he sings, dances, clowns, flirts and kisses. It plays well.

Although he has been offered top money around the country
Como limits his nightclub appearances to Nevada.

He explains the reasons why he constantly changes material. 'l
owe it to the musicians, the waitresses, the busboys and to my-
self, "he says. **People relate to what they've been hearing the last
six months on radio. You have to listen and pay attention to
what's going on.

During his July stint at the Hilton, Como added nine new songs,
and arrangements were changed. The responsibility of up-dating
Como’s ever changing selection of material fell on conductor-ar-
ranger Nick Perito.

Perito, who also conducts for Steve Lawrence and Eydie Gorme,
speaks of the problems of an arranger for a middle of the road
act. “'All singers want to be contemporary. | consider the problem
a challenge. Rock is merely a segment of contemporary music,
but unfortunately many people think of rock when you say con-
temporary.

‘Although some of the songs of his (Como) were hits in the
past, they don't generate the same excitement now. So, new ar-
rnagements are needed.”

Perito took Como’s ““Temptation' and backed it with a firey ar-
rangement. "*“We must adapt and absorb new thoughts. We're all
subjects of conditioning." Perito explains.

Como relies on specialty material such as his now classic *If |
Could Read Their Minds™ which ponders the burning question: ‘s
Mr. Nice Guy just a press agent’s pitch? His dearest friends say
he's a ---.' Thematerial was written by Ray Charles. Charles is
also Como’s stand-in. After so many years of working with Como,
Chartes has learned to imitate Como’'s voice to the extent that a
sound level can be accurately obtained from Ray's imitation.

True to his image Como is an easy going guy. Even the musi-
cians, who are full of complaints about everybody, like Como.

During his July engagement Como’s attendance topped other
performers on the Strip. The singer, who before crushing his
knees in a freak accident, ran five miles a day because *'| love to
run,” oozes personality on stage. His expressions, timing and
mannerisms all work for him in making his show a success.

Unlike many of the rock singers Bennett, Como and Damone
save their voices. For the most part Como walks through a re-
hearsal, not really singing. Bennett, too, is surface casual during
rehearsals. The three sweater wearing singers can fortissimo a
passage, but they don't screech a lyric. All have been singing for
at least 25 years, and their voices are only better for the wear.

The three appeal to a hard drinking group, or the high roller.

(Continued on page 29)
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A new allbum by "Tony Bennett
1sone of the good things m life.
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‘“Bennett has topped himself with this exceptional debut for the MGM /Verve label,
combining the updating of evergreens with newer material, he has never sounded
better...” Billboard Album Reviews, October 28, 1972

Plus a great new single-
“Living Together; Growing Together”
“T’he Good Things In Life”

MGDM/Verve #10690

TONY BENNETT ENTERPRISES

Personal Manager, Derek Boulton TONY BENNETT. NEW
200 West 57th Street

R A g g : v
New York, New York 10019 ON MGM/VERVE RECORDS
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Our town

The sun never sets in our town, nor do our microphones and sound systems
get any rest. “Our town” is the mecca for sound specialists, and here, Shure
Microphones and Vocal Master Sound Systems handle it all: you'll hear
them in hotel show rooms and lounges used by famous professional enter-
tainers whose livelihoods depend on sound excellence; you’ll hear them in
hotel convention halls, in club after club, in casino after casino; and you’ll
hear them ’round-the-clock as keno scores are announced. Why? Because
the predictability and reliability of Shure microphones and sound systems
simply make everyone’s job a lot ecasier. The Shure sound is the Las Vegas

sound — and we’re proud of it.
L] s—ur==e

Shure Brothers Inc.,
222 Hartrey Ave., Evanston, lll. 60204.




Old Pros Improve MOR

e Continued from page 24
Yet, you can bring the family to their shows without fear of being
embarrassed.

Their popularity remains for several reasons. In an era of nos-
talgia all can sing their songs of the 1950's. The important thing
is that they will be singing their hits, not just a song made popular
at that time.

There is an aura about them. They give enough of themselves
but they leave an audience wanting more, curious about them
both as performers and individuals; curious enough to come back
again or buy that record.

Como and Damone have an openly romantic quality that ladies
may long for their male companions. Bennett is rugged looking,
offering a feeling of security.

Most important, Como, Bennett and Damone honestly and sim-
ply know how to sing. They are tonality pleasant on the ear. The
expensive violins and stage trappings are merely frosting to an al-
ready highly polished vocal instrument.

All offer a diversified program which appeals to all musical
tastes. Bennett utilizes film showing the San Francisco area while
he sings *'| Left My Heart In San Francisco.”” He has also added
the last 300 feet of Charley Chaplin film lending pathos to
“Smile.”” Bennett has also resumed singing a number in italian.

Likewise, Como sings an ltalian selection. Como works more
one-to-one with the audience than the other two singers. He sits
down and talks to, not at, the crowd. He works alone and with the
Ray Charles Singers. Como also has the greatest number of hit
songs with which to delight the Vegas audience.

“‘Las Vegas is the only place in the country with live entertain-
ment all year long. The other places only have seasonal live enter-
tainment,” says Como.

Damone, who has the shortest time on stage, has a tight, fast
paced show. He, t00, talks to the showroom gathering. He does a
couple of quick initiations, including a precious Paul Lynde and
jokes with an always receptive audience.

All three singers have established themselves as belonging on
the Las Vegas Strip. They have played during the peak seasons
and drawn respectable crowd when simply nobody was in town.

Casino bosses have given them passing grades in the casino
drop department.

Como, Damone and Bennett have been on key with the public
for many years. In “‘tough’’ Las Vegas, people stand in line to see
them and they would be worth it at twice the price.

Mike CurbPerforms

o Continued from page 26

beaming happily. Around him the gang swirls through its choero-
graphed routines, Carol swinging and swaying nicely with the rest.

“Now we'd like to present some of our favorite rock tunes,” the
president of MGM Records announces and the medley takes us
through '‘Celebrate’” and ‘‘Dance to the Music.” Mike on piano
and his rhythm section associates blasting down the melody
paths.

“‘High Hopes" pulls four of the singers to stage front where they
produce such warm harmonies that the message this act distiles
comes through clearly: they are a clean, warm family act, with a
lot of melodic strength. Mike looks at some of the younger mem-
bers and giggles. Parents in the audience relate to that glance,
smile and reaction; it's the parent/leader beaming with approval
over his flock.

A quasi-religious medley turns the main showroom at Caesars
into a quasi-religious hall. There's “Put Your Hand in the Hand,”
“Oh Happy Day" and “‘My sweet Lord.”

There's one red headed gal who does some sexy shaking, push-
ing her belly button out at the audience at one point in *“My Sweet
Lord.” A touch of show business.

One half-hour the Congregation minus Mike is back on stage as
support for Steve and Eydie during a singalong. They carry huge
loppipops and march around during “Candy Man.”

LOOKING FOR JAZZ?

e Continued from page 27

Now, sitting in the solitude of a radio studio, Swift is able to
compare the advantages of working in a club as opposed to doing
a show cut off from an audience. He was able to make contact
with people in the club. Now the phone line is his umbilical cord.
One year after coming to Las Vegas he has psyched out the locals
and sadly admits there's "‘both an apathy and then there's a vol-
cano at the same time. There's no follow-through with people. The
turn out isn’t good for black promotions.” The only'musician who
seems to draw locals is B.B. King.

But Swift emphasizes that people do listen to jazz and blues on
the radio. He leans toward what he calls is *‘mixed music’ or a
blending of black and white jazzmen. *“The Johnny Swift Affair’ is
sponsored by the Sound Factory, a two-store outlet which has be-
gun stocking jazz.

Swift plays If, Chicago, Miles Davis, Herbie Hancock, the Cru:
saders, Weather Report, Roberta Flack and Esther Philips. He
talks intelligently about the artists with an awareness which is re-
freshing.

He plans putting on jazz shows once again and his contacts
within the musical community are good. When he did his show at
the Cosmo Lounge, he didn’t play the Ifs and Chicagos, just black
acts because he was in the black side of town.

Although Las Vegas is no longer the formally segregated city
that it was up until the early 1960’s, there is still an invisible cur-
tain which separates the growing black community from the pri-
marily white world of hotel show business.

The result: local blacks feel uncomfortable in the settings of the
large hotels where the big jazz names play (and where the prices
show no soulfulness). Because of this, radio is the black commu-
nities’ main means of hearing jazz. Radio is also the bridge which
connects all those ears which bristle to the sounds of jazz, regard-
less of the hour. These two on-going radio shows are a sparkling
oasis in the otherwise rock laden desert.
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DELWEBBS HOTEL

You go to Las Vegas
for action and entertainment. You get it at the Hotel
Sahara. There’s always a Superstar headlining our
Congo Showroom .. .like Buddy Hackett, Johnny Carson,
Frank Gorshin, Jack Benny, Rowan & Martin, Johnny
Mathis and Sonny & Cher. Hotel Sahara is No. 1 in fun
and entertainment. You can bet on it.

Now, you can call directly to the Hotel Sahara in Las
Vegas, absolutely free! By using our toll-free numbers
you can make your room reservations instantly and get
up-to-the-minute information about the exciting Hotel
Sahara. From all states except Alaska, Hawaii and
Nevada, call
(800) 648-6666.

A Billboard Spotlight on las Vegas
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DJ’'s Defense Asks Full Access to ‘Obscenity’ Evidence

e Continued from page 1

the Eastern District of Virginia
(Biliboard, Oct. 14).

In a Motion for Discovery and
Inspection filed in the Norfolk
court last week, defense counsel
suid they expect the background
tapes and data will prove the ob-
scenity indictment against Nesci is

more likely a case of “discrimina-
tory prosecution,” in violation of
the defendant's constitutional
rights. Ostensibly brought for “ob-
scenity,” the charges appear to
counsel to be aimed at “inhibiting
the expression of protected speech”
—i.e., at Nesci's anti-war stand
and his airing of license numbers
of unmarked police cars in the

Noifolk area.

The motion filed by defense at-
torneys Tracy Weston and Sam
Buffone of the Stern Community
lLaw Firm here, and joined by
Norfolk ACLU attorney Seymour
Dubow, notes that the U.S. As-
sistant District Attorney in Nor-
folk allowed defense counsel to
hear only two obviously “edited”

tapes from Nesci’s June 8 and
June 9, 1972 broadcasts, on which
the obscenity charge was based.
They were also given a copy of
Nesci’s statement given to two FBI
agents at the station. But defense
was refused access to the compiete
programming tapes of the two
days, and denied other data avail-
able to the prosecution for use in

Whats
the new

sound In
Nevada®?

Ask Terry Little of the

Las Vegas Hilton about
the microphones in the
showroom and throughout

the hotel.

“cont

S T

_._‘.#‘."‘

rol room monitors.

A

Or ask anyone in town
about the sound In
the Las Vegas Municipal

Stadium.

Then ask yourself why these top sound

engineers chose Electro-Voice sound products.

We have the answers.

Just ask.

aGulton

COMPANY
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Electho

ELECTRO-VOICE, INC., Dept. 1021W, 620 Cecil Street, Buchanan, Michigan 49107
In Europe: Electro-Voice, S.A., Romerstrasse 49, 25660 Nidau, Swilzerland
In Canada: EV of Canada, Ltd.. Gananoque, Ontario
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the upcoming trial.
~ Country Joe Standard

The brief “obscenity” indictment
itself does not state the actual
words on which the charge was
based, to avoid “defiling” the Nor-
folk county records. Informally,
however, the Norfolk U.S. Assist-
ant District Attorney, Roger Wil-
liams, told defense attorneys that
the charge (brought under title 18
U.S. Code, section 1464) was solely
based on the airing of a cut from
a “Woodstock” album by Country
Joe and the Fish. Conviction under
the statute barring broadcast of
“obscene, indecent - and profane”
words carries penalties of up to
$10.000 or two years in prison,
or both.

The offending album cut con-
tained Country Joe’s audience-par-
ticipation chant customarily pre-
ceding the playing of “Feel-Like-
I’m-Fixing-to-Die Rag.”

The memoranda of the two visit-
ing FBI agents, also made avail-
able, reported that Deejay Nesci
said he did not “intentionally”
broadcast the particular album
with the alleged “obscenity.” He
had intended using Vanguard rec-
ord RSD-6545 which begins with
another Country Joe introductory
word, “Fish,” but instead, mistak-
enly played record RSD 27/28
which had the other fatal four-
letter word in it. Also, he admitted
broadcast of licenses of unmarked
police cars picked up on the tape
monitored out of the local FCC
field office—but only the radar
cars, and never of investigative
FBI cars, which the agents warned
would be actionable.

Defense attorneys cited a num-
ber of previous court cases to jus-
tify their insistence on having all
related material, whether lodged
with the FCC in Washington or
its Norfolk field office, with the
FBI or Justice Department. They
want records of all complaints (or
lack of them) about WOWI-FM
programming, in addition to the
Nesci segments, and complaints on
other area stations with similar
programming. The background, the
context, and the timing of the in-
dictment “may suggest some rea-
son why his programming was
singled out for intensive study.”

These matters all bear on the
issue of “discriminatory prosecu-
tion,” the motion points out, and
“may reveal that the government
has invidiously, discriminatorily
and selectively prosecuted defend-
ant under a criminal statute to in-
hibit the expression of protected
speech.” All of which is a viola-
tion of defendant’s constitutional
rights “and is a bar to prosecution
in this judicial circuit.”

Precedents Noted

In further evidence of the pe-
culiar “selectivity” that runs coun-
ter to the government's usual pat-
tern of prosecution in these areas,
defense counsel point out that dur-
ing the past five years, the FCC
has received complaints about “ob-
scene, indecent or profane lan-
guage,” vet in almost every in-
stance has refused to prosecute.
And in whatever cases were re-
ferred to Justice Department. that
agency has “rarely if ever initiated
prosecution” under this particular
section of the law.

The filing quotes FCC commis-
sioner comment during a 1969
Senate committee probe of 147
complaints against networks for
alleged “vulgar. obscene or inde-
cent language.” Comr. Robert E.
Lee said: “We present these cases
to the Department of Justice who
invariably fail to prosecute. They
will fall under the Supreme Court
standards. and they could not sus-
tain a conviction.” Similarly, for-
mer FCC Comr. Kenneth Cox told
the senators: “The Department of
Justice keeps informing us that
thesc matters when referred to
them are not prosecutable,” under
the anti-obscene broadcast statute.

Therefore. said defense filing,
“because the FCC and the Justice
Department have rarely. if ever,
prosecuted a person for broadcast-
ing musical recordings containing
allegedly offensive language. the
indictment in the instant case
stands in curious isolation.” They
promise that materials sought will
prove that government has uni-
formly refused to prosecute far
more flagrant examples of “offen-
sive” broadcast speech than that
cited in the Nesci case.
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Soul Sauce

BEST NEW SINGLE
OF THE WEEK:

“GIRL YOU'RE

ALRIGHT"

THE UNDISPUTED
TRUTH
(GORDY)

BEST NEW ALBUM
OF THE WEEK:

“KEEPER OF
THE CASTLE"

FOUR TOPS
(ABC)

By JULIAN COLEMAN

“Don’t Bother Me, 1 Can’t Cope,” the soul, jazz, gospel musical
by Micki Grant, and directed by Winnette Carroll, which has broken
attendance and box office records in Washington, D.C., Detroit,
Philadelphia and Broadway’s Edison Theater last spring opened a
limited four week engagement at Huntington Hartford Theater in
Hollywood, Calif.,, Oct. 26. “Don’t Bother Me, I Can’t Cope,”
lyricist Micki Grant received the annual Drama Desk’s award as the
most promising lyricist in the theater today. The Drama Desk is
an organization of New York theater critics, editors and reporters.

JOHN H. JOHNSON, founder-publisher of Ebony and Jet, is in
negotiation for purchase of his first radio station, WGRT-AM,
Chicago, sccond-ranked soul station in that area. He is offering
$1,800,000 to present owner RALPH ATLASS. Sale must be ap-
proved by the Federal Trade Commission. . . . CANNONBALL
ADDERLEY becomes host of a Saturday night local talk show on
KNBC-TV, Los Angeles, Nov. 18. “Ninety Minutes” features
Cannonball primarily as moderator-host of a group of black notables.
SID McCOY, onetime Chicago jazz jockey, is producer.

Bill Withers, Curtis Mayfield and Pops Staple are just a few of
the entertainers who have either called or visited 17-year-old David
Robertson at Los Angeles Kaiser Sunset Hospital. The youth,
paralyzed from the waist down, was injured while playing football
at Crenshaw High School in Los Angeles. Entertainers, when ap-
pearing in the area, let's help give David some much needed courage
and spirit by calling or dropping by.

The writers and publishers of the most performed BMI rhythm
and blues songs for the period from July, 1970, to March, 1972,
will be honored at a dinner in Memphis Nov. 14.

BITS AND PIECES:

Valerie Simpson and Nick Ashford’s album is being completed now
for Motown Records, and they are preparing a Nov. show for the
Bitter End, New York. Besides performing, the pair also write and
produce. . . . Candi Staton has been added as a guest star on Don
Cornelius’ “Soul Train” television show. Candi’s latest single on
Fame Records is “Lovin’ You Lovin’ Me.” . . . The Jackson 5 are

off on a European tour Nov. 2-12. Group may have prime time
Saturday TV show on ABC-TV soon! . . .

Music Merchant just

(Continued on page 32)

MS. SHEILA FRAZIER co-star of the film “Superfly’” attends opening
of the film in Los Angeles with Mr. Larry Shaw, executive of Stax films.
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% STAR Performer—LP’s registering greatest proportionate upward progress this week.

This -~ Last TITLE—Artist, .Label & Number Weeks on This  Last TITLE—Artist, Labe! & Number Weeks on

Week Week (Dist. Label) (Publisher, Licensee) Chart Week Week (Dist. Label) (Publisher, Licensee) Chart

1 1 I'LL BE AROUND L L 12 Q *29 THAT'S HOW LOVE GOES ’
Spinners, Atlantic 2904 (Bellboy/Assorted, L Jermaine Jackson, Motown 1201 (Jobete,
BMI/Bellboy, BMI) ASCAP)

2 2 FREDDIE’'S DEAD (Theme From 26 26 A LONELY MAN o L )
“Super Fly”) 13 Chi-Lites, Brunswick 55482 (Julio-Brian, BMI)
Curtis Mayfield, Curtom 1975 (Buddah) a 35 ME & MRS. JONES . .. 2
(€urtom, ~BAIY Billy Pau!, Philadelphia International 73517

3 4 WOMAN DON'T GO ASTRAY = 11 (CBS) (Assorted, BMI)

King Floyd, 'Chimneyville 443 (Cotillion) 28 28 DON'T EVER BE LONELY B

(Malaco-Roffignac, BMI) Cornelius Brothers & Sister Rose, United
a 13 IF YOU DON'T KNOW ME BY NOW 4 Artists 50954 (Unart/Stagedoor, BMI)

Harold Melvin_& the Bluye Nofes, Phil. @ 32 | LOVE YOU MORE THAN

tnternational 73520 (CBS) (Assorted, BMI) YOU'LL EVER KNOW | 3
ﬁ 7 ONE LIFE TO LIVE 10 Donny Hathaway, Atco 6903 (Sea Lark, BMI)

Manhattans, Deluxe 139 (Starday/King) (Fort 30 30 GUILTY . . B ) 7

KnoxcNafiiahnar; B Al Green, Bell 45-258 (Toasted/Screen

6 3 USE ME . 10 Gems-Columbia, BMI)

Bill Withers, Sussex 241 (Buddah) (Curtom, 31 21 MY MIND KEEPS TELLING ME 9
BMI} Eddie Holman, GSF 6873 (Namloh, BM!}

7 5 BEN - X Q 39 THEME-FROM “THE MEN"

Michael Jackson, Motown 1207 (Jobete, Isaac Hayes, Enterprise 9058 (Stax/Volt)
BMI) (East/Memphis/Incense, BMI)

8 9 BABY SITTER S 33 33 ENDLESSLY . . .. .
(Bseg;\rfly\:‘vlrlgml,)l\lston 4614 (Atlantic) Mavis Staples, Volt 01052 (chue: BMI)

9 6 GOOD FOOT, Part 1 . 13 R 2
games Blowdmbolydofm 1137 e HgtveWaxy7207a"(ziuddah)
(Dynatone/Belinda, BMI) (Gold For'ever, BMI)

10 8 EVERYBODY PLAYS THE FOOL 17 @ 43 IF YOU HAD A CHANGE IN MIND 2
Main 1ngredient, RCA 74-0731 Tyrone Davis, Dakar 4513 (Brunswick) (Julio-
(Giant Enterprises, BMI) Brian, BMI)

11 11 WHY CAN'T WE BE LOVERS 9 @ —  YOU OUGHT TO BE WITH ME 1
Holland Dozier, Invictus 9125 (Capitol} Al Green, Hi 2227 (London) (Jec/Green, BMI)
(Gold Forever, BMI) m

Q 15 A MAN SIZED JOB -5 e IgeEAr;EaEdelr': Tvy.E ZrM[I&sEeYzzs"(Coﬁllionj'
?enise LngaIie,’ngtbcund %06I (Chess/ (Cotillion, BMI)
2nvs) (Ordena/Bridgeport. BMI) 38 38 |JUSTWANTTO BE THERE . 4
27 I'M STONE IN LOVE WITH YOU = 4 Independents, Wand 11249 (Scepter) (Our
Stylistics, AVCO 4603 (Bellboy/Assorted, BMI) Children’s/Mr. T/Cherita, BMI)
39 40 BEGGIN’ 1S HARD TO DO 2 2

14 14 FOOL’S PARADISE | 10 ; .
Sylvers, Pride 1001 (MGM) (Lion’s Tracks, QAA‘A’?)"'&"S’ Ralln 20) (ewel) MGErSIeriar
ol Oy o v sones 2

ﬁ 18 SLOW MOTION, Part 1 Brighter Side of Darkness, 20th Century 2002
Johnny Williams, Philadelphia International (Fox Fanfare/Sebous, BMI)
73518 (CBS) (Assorted, BMI) m — WORK TO DO o 1
ﬁ 24 PAPA WAS A ROLLING STONE 4 Isley Brothers, T-Neck 936 (Buddah) (Triple
Temptations, Gordy 7121 (Motown) Three, BMI)
(Stone Diamond, BMI) Q — TRYING TO LIVE MY LIFE
17 17 SLAUGHTER (Theme From WITHOUT YOU . . 1
“Slaughter”) 8 Otis Clay, Hi 2226 (London)
Billy Preston, A&M 1380 (Irving/Web, BM!) (:appl\;‘ :0:;"[]2':')
18 19 DEDICATED TO THE ONE | LOVE = 7 m — IT AN R TERRRR
7 Z.Z. Bill, Mankind 12015 (Nashb
T Al 200 Sidlell (iliams/Exceloree, o
23 STOP DOGGIN' ME R 44 44 | CAN SEE CLEI_\RLY NOW . - 3
ﬁ Johnnie Taylor, Stax 0142 (Groovesville/ Johnny Nash, Epic 5-10902 (CBS) (Cayman,
East/Memphis/Conquistador, ASCAP) 5 45 AAASYCAI;I)NG ALING
20 10 I(JIE;\SNIE{'FD V:lTay) NATURE Chuck Berry, Chess 2131 (isales, BMI)
N . : 46 46 MAY THE BEST MAN WIN T
o e, 1210 (Sone Asste Olie Nghtenale Frie 1002 (MG

21 12 THINK (About 1) 17 Cll e
Lynn Collins, People 608 (Polydor) 47 47 THANKS | NEEDED THAT
(Dynalone/BéIinda BMI) i Glass House, Invictus 9229 (Capitol) (Gold

‘ Forever, BMI)

22 16 SWEET CAROLINE 11 48 48 MISTY BLUE 3
Bobby Womack & Peace, United Artists 50946 . $ i e 7 7rEQ q
(Stonebridge, ASCAP) Joe Simon, Sound St je 7 71508 .(BS)

23 25 IF YOU LET ME e
Eddie Kendricks, Tamla 54222 (Mctcv.vn). 49 50 NO TEARS I.N THE END .

(Jobete/Stone Agate, BMI) g\'g;’ii’iawgss'&‘gr“' Ir.. Kudy 909 (CT1)

24 20 HONEY 1 STILL LOVE YOU 12 W — TIME ! 1

%irrl\(scln\{i-la&?rz?:\q 78%/1‘31119 (Alga/ Jackie Moore, Atflantic 2830 (Waldeu, ASCAP)

e Continued from page 17

looking for a medium market posi-
tion; he's currently at KAMP-AM,
El Centro, Calif. . . . WLW, Cin-
cinnati, had-its annual Record Dis-
tributor’s Luncheon Oct. 24. This
is something that the station does
every year just as a goodwill ges-
ture—treats local record people
to a meal. Good idea. Perhaps we
ought to have an industry-wide Take
a Record Promotion Man to Lunch
Day. Better make that a whole
week. . . . Eddie Walker and
Willard Scott, who's been on WRC-
AM. Washington, are now doing
the 3-7 p.m. show on WWDO in
Washington. So, the.air personali-
ties now on WWDC-AM include
Johnny Holliday, Fred Khanight,

Scott Burton, Walker and Scott, Ed
Hartley and Dick Hemby on week-
ends. Gloria Gibson, WWDC-AM'’s
answer to the women’s liberation
movement, is program director.

* K *

Tom Cross, noon-3 p.m. air per-
sonality on KGFJ-AM, Los An-
geles. is now writing music columns
for Singles Register and Hollywood
Mirror News. As a sideline, Cross
also operates Cross-Trx Tapes, a
2-track recording studio which
specializes in producing commer-
cials for albums, plus audition
tapes for air personalities and ac-
tors. etc. Charges $40 an hour.
plus tape costs. Call him at 655-
6146 in Los Angeles if you'd like
to put an aircheck together. . . .

Sandy Orkin, president of the Chi-
cago Radio Syndicate, reports that
the Ace Trucking Company’s
“News Cavalcade of the Airwaves”
series is rapidly taking off. The
firm is offering 65 two-and-a-half
minute programs over a 13-week
period. WSGA-AM in Savannah is
going to take the series, as well
as WHER-AM in Memphis.
Danny Dare has taken over early
mornings on KKAR-AM, Pomona,
Calif., replacing Keith (Mike Mec-
Kinnon) Allgood who left to be-
come sales manager at KDES-AM.
Palm Springs. Calif. Felix Walker
does the midday slot at KKAR-AM
and program director Gene Bush
does afternoon drive. Jerry Stevens

(Continued on page 32)
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Soul

Billboard SPECIAL SURVEY for Week Ending 11/4/72

BEST SELLING

Billboard

SoulLP’s

Y STAR Performer—LP’s registering greatest proportionate upward progress this week.

This  Last TITLE—Artist, Label & Number Weeks on This  Last  TITLE—Artist, Label & Number Weeks on
Week Week (Dist. Label) Chart Week Week (Dist. Label) Chart
1 1 SSUPERFLE - W < 50 25 21 CARLOS SANTANA &
oundtrack/Curtis Mayfield, Curtom CTS 8014 BUDDY MILES LIVE 4
(ST) (Buddah) Columbia KC 31308
2 2 ALL DIRECTIONS 4 g
Temptations, Gordy G 962 L (Motown) & I Egoki(o'rr\‘ 5“533?%\?5‘5 LWINDOWS 3
3 3 BACK STABBERS 4 ’
Oc'é%\)/s, Philadelphia International KZ 31712 2 5 AG&OLVJ"wasEi'ryg?of, ﬂ?RKSUE?J KU 07 (CTI)
28 27 SPICE OF LIFE
4 4 r}A'l)l::‘,EMoPrl;)’»‘NNnNAEDNg L -4 Jerry Butler, Mercury SRM 27502
29 29 FIRST TAKE . .4
5 6 |1 MISS YOU 4
Harold Melvin & the Blue Nofes, Philadelphia Roberta Flack, Atlantic SD 8230
International KZ 31648 (CBS) 30 26 UPENDO NI PAMOJAS
g 5 STILL BILL Ramsey Lewis Trio, Columbia KC 31096
Bill Withers, SUSSEX SXBS 7014 (Buddah} 31 31 LET'S STAY TOGETHER 4
ﬁ 9 IF LOVING YOU IS WRONG Al Green, Hi SHL 32070 (London)
| DON’T WANT TO BE RIGHT 32 32 FLYING HIGH TOGETHER
Luther Ingram, Koko KOS 2202 (Stax/ Volt) Smokey Robinson & the Mnracles Tamla T
318 L (Motown)
8 8 JERMAINE o4
Jermaine Jackson, Motown M 752 L 33 28 I?rE:ZEB!-IwInS Polydor PD 5028 4
ﬁ 39 I'M STILL IN LOVE WITH YOU 2 34 35 LOVEMEN 4
Al Green, Hi XSHL 32074 (London) Temprees, We Produce XPX 1901 (Stax/Volt)
10 7 BEN .4 35 36 | CAN SEE CLEARLY NOW oo 4
Michael Jackson Motown M 755 L Johnny Nash, Epic KE 31607 (CBS)
n 12 ru 36 34 CHICAGO V -
Ah)erfpkiAan, TS’LE‘ g!['y%gogon You 4 Chicago, Columbia KC 31102
37 37 MUSIC IS THE MESSAGE . . .4
12 13 CORNELIUS BROTHERS & i
SISTER ROSE . . 4 Kool & the Gang, Delite DE 2011
United Artists UAS 5568 38 38 THE BEST OF OTIS REDDING . . 4
Atco SD 2-801
13 15 BITTER SWEET . 4
Main Ingredient, RCA LSP 4677 @ — DONNY HATHAWAY LIVE = 1
Atco SD 33-386
14 14 BROTHER, BROTHER, BROTHER 4
Isley Brothers, T-Neck TNS 3009 (Buddah) 40 42 SPREAD THE WORD ) 4
Persuasions, Capitol ST 11101
15 11 LONDON SESSIONS o 4
41 41 LOVE, PEACE AND SOUL .4
Chuck Berry, Chess CH 6002 Honey Cone, Hot Wax HA 713 (Buddah)
19 GREATEST HITS ON EARTH 4
ﬁ HESTy 42 43 HEADS 3
SthjDimensiongBell M08 Osibisa, Decca DL 7.5368 (MCA)
17 16 A LONELY MAN 4 Q _
Chi-Lites, Brunswick BL 75479 's‘gll.’!f.'is "Avco 'AC 11006 ' !
18 10 ROBERTA FLACK & 44 44 THING (About It 4
DONNY HATHAWAY 4 Lyn Collins, Peopl)e PE 5602 (Polydar)
Atfantic SD 7216 48 HOLLYWOOD 2
45
19 17 AMAZING GRACE 4 Crusaders, MoWest MW 1181 (Motown)
Aretha Franklin/James Cleveland, Atlantic SD
2906 46 46 AL GREEN .p . .4
oy 33 createst wits 3 Bell 6076
Chi-Lites, Brunswick BL 754184 47 47 SHAFT .. . 4
Isaac Hayes,’Soundtrack Enterpnse/MGM
21 23 UNDERSTANDING ENS 2-5002 (Stax/Volf)
bb Uni i
Bobby Womack, United Artists UAS 5577 48 50 PEOPLE—HOLD ON 2
22 22 GUESS WHO 4 Eddie Kendricks, Tamla T 3151 (Motown)
B.B. King, ABC ABCX 759 19 49 BLACK MO
SES . 4
23 20 MUSIC OF MY MIND Isaac Hayes, Enterprise ENS 2-5003 (Stax/
Stevie Wonder, Tamla T 34 L {Motown) Volt)
24 24 BUMP CITY w — A MILLION TO ONE 1
Tower of Power, Warner Bros. BS 2616 Manhattans, Deluxe 12004 (Sfarday Klng)

Vox Jox

e Continued from page 31

has returned to the station to do
weekends. . . .
is the new general manager of 349 .
WPIX-FM, New York,
Richard Gary. Weinig had been
operating WCVU-AM
mouth, Va. Weinig has worked in

City Suite”

Daniel P. Weinig

replacing

either.
in Ports-

by Cashman & West
from 7:42 to 4:28 and “There Are Kan.,
Too Many Saviors on My Cross”
by Richard Harris from 6:12 to
. in each case, I believe,
not losing the favor or essence of
Too bad that the record
companies are releasing singles too

Moines.

sonality. . . .

leaving KGGF-AM, in Coffeyville,
to join KIOA-AM in Des
Joining KGGF-AM, i
Merlin Page from KUPK-AM in
Garden City, Kan., but KGGF-AM
program director Bill Miller still
needs either a news director or a
combination newsman and air per-
Gary Mercer, CKWS-

the New York market before -and
once was manager of WPAT-AM-
FM. . . . Eric Norberg, assistant
program director of KMPC-AM
in Los Angeles, writes that it was
“Suite: Man and Woman” by Tony
Cole on 20th Century Records that
he edited down for airplay. “I
might .add that 20th Century re-
released the record with the
KMPC-AM edit and it has proved
helpful in getting new airplay for
a very fine record, 4:45 was just
too long to play; 3:45 is far more
reasonable for broadcast purposes.
1 also last week edited *“American

32

long to play, thus forcing stations
to edit them or ignore them.”

Woody Roberts dropped me a
postcard from a state park near
Bedford, Pa.,, and says he’s still
hiking and camping, but should be
back in Texas mext month. . .
Independent Record promoter Bob
Holladay, once an air personality,
now has a record label called Big
Toe Records in Nashville. . . . Re-
garding Woody Roberts, I think he’s
about ready to get back into the
radio business. . . . Ed Woloson
is leaving KGGF-AM in Coffey-
radio business. . . . Ed Woloson is

AM-FM, Kingston, Ont., Canada,
say that his station is now program-
ming “The Stoned Ranger & To-
ronto” series. “It’s funnier than
‘Chickenman,’ bigger than ‘Tooth
Fairy’ and larger than a breadbox.”

The lineup at WZUU-AM-FM,
Milwaukee, now reads: Music di-
rector Jack Daniels 5-9 a.m., Leigh
Morgan 9-noon, program director
David Reynold noon-3 p.m., Todd
Chase 3-7 p.m., Wayne Shayne
7-midnight, and John Ryan from
WNHC-AM, New Haven, in the
all-night slot.

Soul Sauce

e Continued from page 31

signed Eloise Laws. Her debut single, “Tighten Him Up,” is already

showing signs of breaking into something big . .

. Al Green has

been signed to do an hour-long show for the National Educational

Network’s
We The People on Lion (dist:

Baltimore, Detroit and Washington, D.C.
Joe Simon is looking hitbound wtih his “I Found

some markets. . . .

“Soul” TV series. . . .

“You Made a Better World” by
MGM) getting good radio play in

It's getting pop play in

My Dad” disc on Spring while Al Green’s “You Oughta Be With

Me” on Hi is an automatic. . . .
Theatre in a big week of gospel:

Appearing at New York’s Apollo

Swanee Quintet, Gospelaires,

Gospel Keynotes, Pilgrim Jubilees, Greehe Sisters, Soul Stirrers, and

the Royal Travelers. . .

. The Stylistics “Round 2” album is out

loaded with excellent cuts as well as their latest smash, “I’'m Stoned

In Love With You.”

. The new Main Ingredient single, will be

“Where Do Broken Hearted Lovers Go?” or “Whirl-Wind.

Johnny Nash booked for Whisky-A-Go-Go in Hollywood. . .

. Check

out the Mavis Staple sound on “Thanks, I Needed That” by the Glass
House and the Stapley “I’ll Take You There” arrangement on Tyrone

Davis’, “If You Had a Change in Mind.” . .

. Power to the Chi-Lites

after their outa-sight showing at Los Angeles Forum Oct. 22. . . .
New Joe Tex single on Dial is “King Thaddeus.”

ASCAP Accolades
Versatile Billy Davis

NASHVILLE — ASCAP has
given a special citation to Billy
Davis, black producer, singer, com-
poser, lyricist and arranger, who
has built the commercial recording
business here to a new high.

Davis, vice president and music
director of McCann-Erickson, has
become one of the most popular
and influential figures in the mu-
sic industry here. Among his most
easily recognizable accomplish-
ments are his authoring and pro-
ducing Coca-Cola commercials and
all of the Miller Beer Music.

Here he has produced artists
such as David Houston, Lynn An-
derson, Sonny James, Jerry Lee
Lewis, Conway Twitty, Loretta
Lynn, Dottie West, Bobby Golds-

boro, Billy Joe Royal, Nat Stuckey,
Jack Greene and Jeannie Seely. All
of them have done commercials
with him.

“Having worked in all key re-
cording areas of the United States
and Europe,” Davis said, “I have
felt more personal satisfaction in
working with the musicians in
Nashville. Nat only are they ex-
cellent country musicians, but also
are capable of recording pop; rock,
and, believe it or not, rhythm and
blues.”

Davis began his career in his
native Detroit as a 17 year old
lead baritone in a group called
The Thrillers, later called the Five
Jets. Then he switched to writing

(Continued on page 51)

DOORWAY RECORDING artists the California Girls (I to r), Ann John-
son, Carolyn Johns, Delores Brown and Al Cleveland (center) Presi-
dent of Doorway look on as KGFJ disc jockey Ronald Bynum plays
their new single “Your Love Puzzles Me'" on the Los Angeles radio
station.
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THE NEW WAR ALBUM IS NOW AVAILABLE.

‘“THE WORLD IS A GHETTO”

Produced by: Jerry Goldstein
in association with Lonnie Jordan & Howard Scott
for Far Out Productions

United Artists Records & Tapes

LP: UAS-5652 / 8 TRK: U-8462/ CASS: K-0462

War's last album, "All Day Music,' is an RIAA certified gold album.

L)Y

UNITED ARTISTS RECORDS



Campus News

What's Happening

By SAM SUTHERLAND

MIDWEST: Michigan—WMUK-FM, Western Michigan U.,
Kalamazoo, Beth Rosengard reporting: “Bandstand,” (LP), Family,
United Artists; *“Why Dontcha,” (LP), West, Bruce & Laing; “Mov-
ing On,” (LP), John Mayall, Polydor. . WKMX, Schoolcraft
College, Livonia, Rob Mulrooney reporting: “Tease Your Man/
That’s the Way Love Is,” Koko Tayler, Chess;, “S.0.S.,”” Melton,
Levy & Dey Bros., Columbia; “Full House,” (LP), J. Geils Band,
Atlantic. . . . WAYN, Wayne State U., Detroit, Rob Wunderlich
reporting: “Truck Stop Mama,” Commander Cody, Paramount;
“Band of Angels,” (LP), Alan Parker, Decca; “‘Carnival in Babylon,”
(LP), Amon Dull II, United Artists. . . . WEAK, Michigan State U.,
East Lansing, Mike Roche reporting: “Raining in L.A.,” (LP cut,
Rain Book), Renee Armand, A&M; “Megan’s Music,” (LP), Megan
McDonough, Wooden Nickel; “Standing in the Road,” Blackfoot
Sue, A&M. . . . WORB, Oakland Community College, Farmington,
Mike Sochacki reporting: “If You Don’t Know Me by Now,” Harold
Melvoin & The Blue Notes, Philadelphia Int’l; “Who Do You Love,”
Bob Seger, Palladium/Warners; “Class Clown,” (LP), George Carlin,
Little David; . . . Missouri—KCLC-FM, The Lindenwood Colleges,
St. Charles, Chuck Lackner reporting: “Rain Book,” (LP), Renee
Armand, A&M,; “All the Young Dudes,” (LP), Mott The Hoople,
Columbia; “Rockfish Crossing,” (LP), Mason Profitt, Warner Bros.
. . . KCCS, U. of Missouri, Columbia, Marv Wells reporting:
“Fais Do,” Redbone, Epic; “Supersonic Rocket Ship,” The Kinks,
RCA; “Papa Was a Rolling Stone,” The Temptations, Gordy. . . .
KRC, KRC-FM (CATV), Rockhurst College, Kansas City, Pete
Modica reporting: “Back Roads,” Steve Hoffman, Kapp; “Redwood
Tree,” Van Morrison, Warner Bros.; “Little Thing Like Love,” (LP
cut, Distant Light), The Hollies, Epic. . . . Minnesota— WMMR, U. of
Minnesota, Minncapolis, Michael Wild reporting: “When My Baby’s
Beside Me,” Big Star, Ardent; “Shame the Children,” Prairie
Madness, Columbia; “Reunion,” (LP), John Henry Kurtz, (ABC). . . .
KSJU, Saint John’s U., Collegeville, Tom Peterson reporting: ‘““Music
Is Just a Bunch of Notes,” (LP), Koerner, Olson & Co., Sweet Jane,
Ltd.; “Give It Up,” (LP), Bonnie Raitt, Warner Bros.; ‘‘Molester,”
Miles Davis, Columbia. . . . Illinois—WLUC, Loyola U. of Chicago,
Jim Benz reporting: “Album III,” (LP), Loudon Wainwright III,
Columbia; “The Ship,” (LP), The Ship, Elektra; “Pure and Easy,”
(LP cut, Who Came First), Peter Townshend, Track (Import). . . .
WRSE-FM, Elmhurst College, Elmhurst, Chris Kurth reporting:
“Venture Highway,” America, Warner Bros.; “Close to the Edge,”
(LP), Yes, Atlantic; “Boy With the Moon,” (LP cut, Catch Bull at
Four), Cat Stevens, A&M. . . . Wisconsin—WSRM, U. of Wisconsin,
Madison, Bruce Ravid reporting: “Sitting,” (LP cut, Catch Bull at
Four), Cat Stevens, A&M; “All Is Well,” (LP cut, Chicago V),
Chicago, Columbia; “I Lead a Life,” (LP), Ben Sidran, Blue
Thumb. . . . Iowa—KDIC-FM, Grinnell College, Grinnell, John
Seeley reporting: “Ruins,” (LP cut, Catch Bull at Four), Cat Stevens,
A&M:; “The Messiah Will Come Again,” (LP cut, Roy Buchanan),
Roy Buchanan, Polydor; “Bound to Love Me Some,” (LP cut,
Recycling the Blues), Taj Mahal, Columbia. . . . Idaho—KUOI, U. of
Idaho, Moscow, William Bauer reporting: “Listen to the Clock on the
Wall,” (LP cut, Backstabbers), The O’Jays, Philadelphia Int’l;
“Bandstand,” (LP), Family, United Artists; “Akido,” (LP), Akido,
Mercury.

X * %

Belated kudos to Gunter Hauer and Atlantic Records, whose
performance was tops in two surveys on college station record serv-
ice. Both College Radio Report and Format, the regional newsletter
for IBS in the Midwest, voted Atlantic the label with the best service.

X * %

Progress in Michigan
After a string of college radio conference fraught with dis-
appointment, the last year has seen several meetings where students
emerged with something more than bloodshot eyes and free records.

During the weekend of Oct. 14-15, students meeting at Central
Michigan University in Mt. Pleasant arrived loaded with much more
than Michigan Domestic and plans for a larger record library. One
record company rep remarked on that “mellowness,” a lack of ego-
tripping which, the observer noted, was resulting in some intelligent
questions and practical solutions to the problems examined during
the conference.

No, college radio did not solve all its problems. But, for Michigan
broadcasters, that conference was easily one of the most constructive
to date. The original concept of the proposed MICRON association
underwent necessary changes, but, if the title became less clear, the
concept itself became more concrete through practical measures
proposed and now already in the works.

That union is still only in the planning stages. But, if the en-
thusiasm and sensitivity of college programmers and concerned pro-
fessionals can be sustained, the end product might just be worth
the effort: those stations will have created a viable, responsive frame-
work for mutual communication and effective cooperation with each
other and with the music industry. As Chip Lusko suggested Sunday,
the professional music industry will “sit up and take note that
Michigan radio is important.”

Beyond that, such efforts can also demonstrate that college radio
itself is “important,” even vital to the exposure of music and ideas.

Most students who travelled to Mt. Pleasant will meet again
during the upcoming conference at WLUC in Chicago. If those
students planning to attend that mecting, but unable to visit Mt
Pleasant, can bring the same kind of energy that appeared during
the WCHP-WCPN forum, Chicago should prove both exciting and
constructive.

Communication,Michigan‘Union’
Plans Spark Radio Conference

MT. PLEASANT, Mich. — In-
creased regional communication
and a proposed union of Michigan
stations were the key themes of
the WCHP-WCBN College Radio
Forum, held at the campus of Cen-
tral Michigan University in Mt
Pleasant on Oct. 14-15. Personnel
from Michigan college stations and
professional music industry per-
sonnel convened there for two days
of informal discussion to assess
operational problems in college
radio, both in general and with
specific regard to radio in Michi-
gan.

Representatives from 17 of the
state’s 28 college radio stations at-
tended, with over 90 student dele-
gates present,

Record compunies represented at
the conference included A&M
Records, Atlantic, Capitol, Chess/
Janus, Columbia, Motown, United
Artists and Warner Bros. In keep-
ing with the students’ requests for
a lower profile of promotional
activity than has been visible at
other recent conferences, product
distribution, hospitality suites and
other promotional measures were
minimized.

Organized by Stu Goldberg of
WCBN, WCBN-FM, U. of Michi-
gan in Ann Arbor, and Chip Luske
of WCHP at Central Michigan U.,
the conference was designed pri-
marily to promote greater coopera-
tion between Michigan area college
stations. The conference’s goals
were to evaluate a possible associa-
tion of those stations to increase
both station professionalism at each
campus and over-all credibility of
that market for industry profes-
sionals.

Following Saturday morning’s
registration, delegates met for
round-table discussions in five con-
current sessions. While tentative
“topics” were set for each session,
delegates were encouraged to ex-
amine all aspects of station opera-
tion. Hence, seminars on Sales
Management and Promotion, News
and Public Affairs, Music and
Distribution, Engineering, Format
and Programming drew a wider
variety of personnel, with each
session covering a broader range
of interrelated topics.

Orphan Performs

Saturday evening, a banquet was
held at the campus’ University Cen-
ter, where London Records’ group
Orphan performed for the dele-
gates. Following the banquet, stu-
dents met at nearby Deerfield Vil-

Monarch in
Expansion

NEW YORK—Monarch Enter-
tainment Bureau in East Orange,
N.J., is diversifying its activities to
include out-of-state concert promo-
tions. The concerts will be divided
between campus and off-campus
locations.

John Scher, partner with Al
Hayward at Monarch, said that
the campus productions will be
run in association with student
union groups and will include the
University of Wisconsin in Madi-
son, the American University in
Washington, and the Newark State
College in Union, N.J. Scher added
that a series of non-campus con-
certs are also planned for the
Onondaga War Memorial Audi-
torium in Syracuse, N.Y.

To date, bookings include:
Stephen Stills and Manassas at the
Dane County Coliseum, Wiscon-
sin, Thursday (26), the Beach Boys
and Poco on the Wisconsin cam-
pus, Nov. 9, the Beach Boys at
the War Memorial in Syracuse
(16) and the touring Sir Barrett
English company of “Tommy,”
Eric Anderson and the New Riders
of the Purple Sage at Newark State
College (26).

By SAM SUTHERLAND

lage, where many conferees were
lodged, to talk with one another
and with professionals.

Sunday’s meetings focused di-
rectly on the Michigan area and
earlier proposals from the sponsor
stations for the creation of a state-
wide association of college stations.
While that project was still in its
infancy, stations attending gave
support for further explorations of
such a union of stations.

A general meeting Sunday morn-
ing, chaired by Goldberg and
Lusko, set forth the basic goals for
the proposed union. Increased in-
trastate communication, via a reg-
ular newsletter, tape exchanges,
and regular meetings and visits to
member stations by personnel from
other stations, was approached as
a key factor in formulating the
structure of the association.

Playlist Talk

During subsequent afternoon dis-
cussions on various aspects of the
proposal, delegates discussed the
viability of a collective playlist for
member stations; methods of fund
raising for the association, includ-
ing concert promotions and adver-
tising trade-outs in the proposed
newsletter; the need for supportive
research on the stations involved,
the college market in general, and

legal and financial aspects of the
proposed union.

A final general meeting, sum-
marizing the findings of the semi-
nars, laid the groundwork for the
further development of the associa-
tion. Stations attending agreed to
assemble a Michigan college radio
profile which would provide de-
tailed information on each station,
along with a profile of the collec-
tive resources of the combined sta-
tions. While Lusko and Goldberg
agreed to continue as acting chair-
man for the infant association, per-
sonnel from other stations volun-
teered their services for the crea-
tion of various research and com-
munication projects.

At the conference’s end, most
students and professionals were en-
thusiastic about both the further
development of the Michigan as-
sociation and the conference. Pro-
fessionals cited the cooperative at-
titude of students and the absence
of “freebie” scavengers as evidence
of the growing professionalism of
college programmers. Students, on
the other hand, were encouraged
by the general helpfulness of pro-
fessionals in participating in the as-
sociation’s formation, and the low-
keyed tone of promotional efforts
were also welcomed.

Film Flashes

New Line Cinema, 121 University Place in New York, has some
interesting new additions, among them “Reefer Madness,” the 1936
anti-dope film that has been drawing crowds of folk that probably
disagree with its position but enjoy its aesthetic.

That film is part of a package now available, but the real news
in the package is a second film, “Martian Space Party.” Annette
Funcello and Tommy Sands are not involved in the project at any
level, but the Firesign Theatre are, and the film presumably captures
a good deal of that Columbia Records’ outfit’s particular perspec-
tive (functional lunacy?).

The party includes footage from the Surrealist Light People’s
Party Convention, where George Papoon emerges as the only logical
choice. Just what that means will become apparent presently, when
Firesign release their next album (very soon indeed).

For booking information, contact Robert Harpster at New Line.
x * %

National Film Service in Raleigh, N.C. have released a new
catalog of offerings from Walt Disney and friends. Davy Crockett,
Mickey, Donald, Fred MacMurray et al appear between the covers.

* * %

Ivy Film 16 in New York is assembling a package of features
with Cary Grant. Sidney Tager, Ivy president, has set those films to
spearhead Ivy’s releases, with titles including “The Grass Is Greener,”
“Indiscreet,” “That Touch of Mink,” “Father Goose,” and “Opera-
tion Petticoat.”

Devotees of Grant’s middle and late periods should take notice.

Campus Dates

Among acts appearing on extensive college tours are Chicago,
Columbia Records’ recording group, who appear at St. John’s
University in Jamaica, N.Y.,, on Monday (30), followed by per-
formances at Rensselaer Polytechnic Institute in Troy, N.Y., on
Tuesday (31) and Wednesday (Nov. 1). The band then appears at
Boston College on Thursday (2); Bangor Auditorium, Bangor, Me.,
on Friday (3); the U. of Vermont in Burlington on Saturday (4);
the U. of Rhode Island in Kingston on Sunday (5); and the U. of
New Hampshire, in Durham, on Monday (6) and Tuesday (7). . . .
Tuesday (Oct. 31) finds West, Bruce & Liang, who have recently
relcased their first Columbia/ Windfall album, winding up their tour
at Municipal Auditorium, U. of South Alabama in Mobile. . . . Now
with Epic Records, the Winter Consort, with Paul Winter, will be
appearing at Elliot Hall of Music, Purdue U., West Lafayette, Ind.,
on Thursday (Nov. 9). . . . Capitol Records’ James Cotton will
bring his band to Queens U., in Kingston, Ontario on Thursday (2).
. . . Signposts Records’ Danny O’Keefe will appear at the U. of
Rochester, N.Y. on Saturday (Nov. 4). . . . While Delbert & Glen,
Clean Records’ artists, will bring their band onstage at William &
Mary College in Williamsburg, Va. on Friday (3).
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Talent

Squires Concert Is
Good Investment

NEW YORK—UK. and Euro-
pean artists “solidly entrenched in
their own markets and who have
proven their ability to draw audi-
ences” should emulate UK. singer
Dcrothy Squires, who booked the
2,785-seat Carnegie Hall for one
concert only, said her manager
Richard Armitage.

Armitage considers the cost of
the Carnegie concert—plus another
at the Music Center, Los Angeles

-“cheap at the price” in terms of
publicity and public reaction.

He commented: “There are ma-
jur artists in Europe—such as Cliff
ichard in the U.K. and Sylvie
Vartan in France—who mean very
little in the huge U.S. market. It
should be possible for these proven
artists to do the same thing as
Dorothy—book major venues them-
¢ lves and open up a new market
with their own money.

“It’s no good waiting around to
get a hit record and then ride in
on that and you can’t just sneak
into a major market like New
York. In terms of advance public-

ity, advertising on radio and in the
press and the event itself, Dorothy
Squires has established herself as
an entity in New York show busi-
ness.

“We treat the money spent on
the project as research and devel-
opment expenses.”

Armitage admitted that there
was no way that the two concerts
by Miss Squires could make money
for her “even if the two halls were
100 percent full.” He said: “Before
the start we knew we'd be down
financially. But as I said, it isn’t a
gamble it’s an investment.”

Miss Squires booked the London
Palladium herself some time ago
feeling that she was currently being
cold shouldered by U.K. television
and radio. The Palladium was
filled and Miss Squires’ UK. ca-
reer was given additional mileage.

Estimates for her New York
Carnegie debut expenses are $50,-
000 and Armitage notes that she
has got additional publicity with
coverage of the date in the U.K.
newspapers.

Talent In

Action

MOODY BLUES

Madison Square Garden, N.Y.

Reports have it that the Moody
Blues’ afternoon concert at Madi-
son Square Garden was as engross-
ing and dynamic a show as we're
used to seeing from this established,
professional group. By the evening,
however, it seemed that the Mood-
ies had sojourned one too many
sojourns. It was a bored, tired and
1uncharacteristically sloppy group
that churned out their act for the
cheering throngs.

Sure, it’s a grueling tour sched-
uie and stadiums are hard places
te play and it's rather a drag to
p.ay the same material for five
- 2ars; but didn’t the Moodies cre-
ate all those conditions for them-
selves? Yes, any group can have a
bad night, but nobody seemed to
put much energy into trying to
make it work.

Mike Pinder’s mellotron
thrummed pleasingly all along; he
had some stirring chords to bright-
en up the draggy moments. Justin
Hayward still came off as a sear-
ing, incisive lead guitarist. Ray
Thomas plays nice flute even when
he’s not trying. Vocals, however,
were execrable. Even Hayward's
usually-heartrending singing was
nearly as off key as John Lodge's
and almost as dully mechanical as
Thomas'. And when four guys go
into a four-part harmony and no-
body is particularly careful to
keep on pitch or listen to anybody
else, the resulting chord steps right
ff the threshold of a nightmare.

“Nights In White Satin” notwith-
standing (that finale is worth the
whole show) the Moodies seem to
be overdue for a change. Any
change. Please. The show opened
with a short set from Janus Rec-
ords’ Dianne Davidson, one of the
biggest-voiced ladies in the busi-
ness. NANCY ERLICH

LIZA MINNELLI
Riviera Hotel, Las Vegas

Miss Minnelli offers an intense,
dynamic show encompassing her
enormous talents into one of the
best shows to ever play the Strip.
Riding the crest of “Cabaret” suc-
cess, the vivacious lady wisely has
a bare stage allowing her own
talents to create the mood.

Her selections are perfect; en-
tering with “Yes” going into the
haunting “God Bless the Child”
while the orchestra wails. She
tastefully combines the old “Play a
Simple Melody” and ‘“Harvest
Moon” with the pop ‘“Natural
Man” and the dynamic “Maybe
This Time,” which was written for
her.

NOVEMBER 4,

In an unusual move, Liza, who
usually is backed with male
dancers, has two female beauties,
Pam Barlow and Sharon Wylie,
who sing and dance ‘“Moonlight
Bay” and “Side by Side” during a
costume change. They work well
with Liza during “Six Lessons
From Madame LaZonga,” and
they are spirited and sexy with
Miss Minnelli during “Natural
Man.” Liza gives her all with
“Cabaret.” She is one of the few
female singers (Streisand being an-
other) who can handle this town.
It is one of the few shows that
actually deserves a standing ova-
tion.

Special musical material by Fred
Ebb and John Kanter. Musical ar-
rangements were by Marvin
Hamlisch. Great costumes by Bob
Mackie. Jack French conducted
the Dick Palombi Orchestra.

LAURA DENI

HARRY CHAPIN
AZTEC TWO-STEP
Bitter End, New York

Harry Chapin continues to settle
easily into his stage persona as mu-
sical novelist. Unlike many con-
temporary writers, Chapin is rare-
ly ambiguous. seldom low-keyed,
hardly coy: his songs are narratives
that seek to establish credibility
through psychological detail, sup-
ported by Chapin’s expressive, dra-
matic phrasing and the rich, strik-
ing textures of his now-familiar
band.

Such an approach remains both
exciting and challenging. Chapin
takes risks in attempting to com-
press the subtleties of relationships
and critical experiences into songs,
and those risks make demands of
the listener. Still, if Chapin seems,
at times, to approach melodrama,
the overall impact of his perform-
ance is indeed impressive. As for
his new material, culled from his
recent Elektra album, “Sniper And
Other Love Songs,” Chapin’s writ-
ing is. as before, most convincing
when he sustains a narrator’s per-
spective, rather than injecting the
commentary of a main character.
The latter course, while often
stunning. can also create problems,
as in “Burning Herseif,” where
the singer's impassioned analysis of
a masochistic lover is rather too
predictable.

Opening the evening was Aztec
Two-Step. that being two gifted
singers and guitarists. Yes, they
compose their own compositions,
but, if there are occasional weak

(Continued on page 40)
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Capitol Studio
For Weekly
Talent Show

LOS ANGELES—Capitol Rec-
ords is making available one of
its studios here for “The Alter-
native Chorus/Songwriters Show-
case,” a weekly presentation de-
signed to help singers and writers
obtain recording and publishing
contacts.

The Showcase opened Oct. 5
and is set for every Thursday at
9:00 p.m. in Studio “B” at the
Capitol Towers. The project began
a year ago, with programs at the
Ash Grove every other night and
later moved to Lincoln Center
West. Each program features three
performers, one with a 45-minute
act and two with four songs each.

Len Chandler, a writer, singer
and actor who has appeared in
movies including “FTA,” and John
Braheny, a singer with several
records to his credit, originated the
program. Ken Sasano, Capitol
special projects manager, and
Mauri Lathower, vice president,
A&R, were responsible for moving
the project to Capitol.

Tapes go to Chandler and Bra-
heny who have authority as io
who appears on the Showcase. The
lead artist each week is generally
someone who has performed pre-
viously.

Sasano said the opening night
was ‘“successful, with about 210
people attending and a number of
labels and publishers sending rep-
resentatives.” Artists who have ap-
peared include Steve Schwartz, Big
Time and Nick Manzi.

Music Hall Increases
Rock Concert Bookings

By PHIL GELORMINE

NEW YORK—Radio City Music
Hall, New York’s mecca of family
fare, is showing increasing interest
in rock concert booking.

Last May, the Music Hall pre-
sented its first rock show, head-
lining Billy Preston. So successful
was the venture, the management
began to explore the possibilities
of producing future shows at the
6,200 seat theater.

Smoak to
Teach Banjo

NEW YORK-—Jim Smoak, mem-
ber of the Cumberlands (Starday
King), will conduct a series of 13
five-string banjo lessons for cable
television and will have a banjo
method book distributed nationally
by the music publishers of Chap-
pell and Co.

The show, written by Smoak and
Steve Brines, will be distributed
by Videomation, Inc. of New York
and will feature both basic and
advance skills in banjo playing.

Steve Miller
Band Tour

NEW YORK—The Steve Miller
Band is winding up a cross-country
tour of the U.S. The tour began
in Arlington, Tex., Sept. 30 and
will conclude at the Hollywood
Paladium Nov. 17. Remaining
dates scheduled are Kansas City,
Mo. (Oct. 31) and Boston, Mass.
(Nov. 3).
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A&M artists are well represented
in November’s metropolitan book-
ings. Shawn Phillips and Eggs Over
Easy will be at the Bitter End
Wednesday (1) through Tuesday
(6); Charles Lloyd performs at the
Village Vanguard (6-12); Cat
Stevens has three concerts planned
for Philharmonic Hall (7, 8 & 10);
Mimi Farina is booked for Max’s
Kansas City (15-19); Paul Williams
plays Carnegie Hall (17-18); and
Sandy Baron will be at the Down-
stairs at the Upstairs Nov. 18
through Dec 3. . . . James Taylor
will play two midnight concerts at
Radio City Music Hall Friday (3)
and Saturday (4). . . . Flash
Cadillac & the Continental Kids
open an engagement at Max’s
Kansas City Wednesday (1). . . .
Larry Harlow is the producer for
his brother Andy's first LP on
Vaya Records. . . . George Carlin
and Kenny Rankin, both under the
Little David label, co-hosted the
Dick Cavett show Wednesday (25).
. . . Eddie Condon, Jimmy Mec-
Partland, Eddie Barefield, Buck
Clayton, Vic Dickenson, Doc
Cheatham, Maxine Sullivan, Jimmy
Ryan, Balaban & Cats, Sol Yaged,
the JPJ Quartet and Red Rich-
ards & the Saints and Sinners got
together Sunday (29) at Your
Father’s Mustache in Greenwich
Village. The benefits from the per-
formance will go to the late Jimmy
Rushing fund. . . . AVP Limited
and Stokely Carmichael are orga-
nizing a benefit concert for the
Dr. Kwame Nkrumah scholarship
fund, to be held at Philharmonic
Halt Feb. 14. . The black
Wizard of Oz will be presented at
Town Hall Wednesday (1) and
Thursday (2). . . . Linda Ronstadt
and Happy Artie Traum will share
the bill at Town Hall Friday (3).
; Sara and Hayim Fershko

performed at Town Hall Sunday
(29). . . . The Main Point in Phila-
delphia, Pa. will present Bonnie
Raitt Thursday (2) through Sun-
day (5). Dion (9-12), Arlo Guthrie
(12), Mark Almond (14-15) and
Ry Cooder (16-19). Gary
William Friedman and Ira Gasman
have written “Come Home Amer-
ica,” which was performed by cast
members of “Grease” at a Mc-
Govern fund raising affair at the
Palace Theater Sunday (29). . . .
The New York Jazz Museum is
seeking material to add to its col-
lection of jazz memorabilia. . . .
Hot Tuna, recently in town, played
the Academy of Music Friday (27)
and Saturday (28).

JIM MELANSON

LOS ANGELES

Chicago’s Robert Lamm chopped
up a piano at Northern Michigan
University. He carries an axe on
tour to execute any pianos not
coming up to professional stand-
ards. . . . Rob Reiner's rock
“Peter and the Wolf” in release
by UA. Reiner is Archie Bunker's
“meathead.”

Groucho Marx recovered from
his illness and rescheduled to ap-
pear at Music Center Dec. 11. . . .
All Flash Gordon and Buck Rogers
serials now offered to campuses
in 16mm by Budget Films, top
supplier of horror and sci-fi films.

KMET-FM broadcast the
David Bowie concert from Santa
Monica Civic live.

Johnny Hartman at the New
Nine Thousand Restaurant. ]
Chuck Braverman filming an A&M
promo on Rita Coolidge. . . . KLZ-
FM of Denver now distributing
UA’'s free Phonograph Record al-
bum along with nine other rock
stations nationwide.

(Continued on page 40)

This led to two midnight jazz
festivals on July 3 and 9 of this
year, both sell outs and part of
the Newport Jazz Festival. A suc-
cessful Sunday morning gospel
concert followed on July 9.

This Friday (3) and Saturday (4)
the Music Hall will feature James
Taylor in his first New York ap-
pearance in more than a year. The
midnight concerts are being pre-
sented by Ron Delsener, Nat Weiss
and Peter Asher.

Taylor is bringing in his own
sound equipment due to past com-
plaints regarding the house acous-
tics. On Monday (6) rock group
West, Bruce and Laing will give
a concert, also at midnight.

The 12:00 a.m. starting time
affords the Music Hall continuous
running of its current feature film/
stage show throughout the evening.
And. apparently, audience attend-
ance has not been hampered be-
cause of the weekend dates.

Following the Music Hall’s an-
nual Christmas extravaganza, plans
include the continuation of the
late-night concerts, which will not
be limited to rock, but cover a
broad spectrum of musical tastes.
The Music Hall is one theatre able
to cater to a vast audience, while
at the same time, presenting a rea-
sonable facsimile of intimacy, said
a Music Hall spokesman.

Signings

Singer-composer Paul Williams
has signed with Creative Manage-
ment for personal representation.

. The Incredible String Band
has signed with Reprise Records
and are in the midst of a national
tour, promoting their debut LP for
the label, “Earthspan.” . . . Dan
Penn has signed an exclusive artist
and a long-term, worldwide pro-
duction agreement with Bell Rec-
ords. . . . Bobby Doyle, singer-
songwriter, has signed with Bell
Records. His first LP will be re-
leased shortly. The Sweet
Inspirations have signed a manage-
ment agreement with Virgo Pro-
ductions in Toronto. The firm will
provide management as well as
promotional direction for the Stax/
Volt trio. Their first LP under
the label is due in early 1973. . ..
Kathi MacDonald has signed with
Spindizzy Records. She brings her
own back-up group to the label.

. Erroll Garner signed to Lon-
don Records. His “Gemini” LP
will feature harpsichord selections.

. Humble Pie and Peter Framp-
ton have signed world publishing
agreements with A&M’s Almo
Music.

gy .,o,eqz,%ﬁ

A Division of JAMES ). KRIEGSMANN
165 W. 46th St., N.v. 10036
(212) PL 7-0233

39



Talent

Tokyo Fest to Be
Bigger & Better

By HIDEO EGUCHI

TOKYO — The second Tokyo
Music Festival, as announced here
Oct. 12, will be on a far bigger
scale than the first. Record com-
panies and talent agencies as well
as music publishers, songwriters
and composers are being invited
to participate in its International
Contest. And its World Popular
Song Grand Prize has been in-
creased to $10,000.

The festival is scheduled to be
held April 21-29, 1973, under the
sponsorship of the Tokyo Popular
Music Promotion Association. It
will feature a National Contest and
an International Contest. Applica-
tions for entries in both contests
were opened Oct. 16. The closing
date for songs submitted for entry
in the International Contest is Jan.
31, 1973.

An initial selection of tape re-
cordings of original popular songs
submitted for the International
Contest is scheduled to be made
Feb. 5. In the first selection,
40 songs will be nominated by
10 judges. The final selection of
20 songs will be announced in
Tokyo March 10, according to the
sponsor, and the winner of the
World Popular Grand Prize is to
be announced April 29 during the
Second Tokyo Music Festival In-
ternational Contest at the Imperial
Theatre.

Not only has the World Popular
Song Grand Prize been increased
to 30 million yen ($10,000) but
the Gold Prize of one million yen,
two Silver Prizes of 600,000 yen
each and three Bronze Prizes of
300,000 yen have also been estab-
lished, according to the sponsor.

The owner of the music copy-
right for each original popular
song entered in the contest can be
decided freely by the participant,
as in the First Tokyo Music Festi-
val that was held in April of this

TOP QUALITY
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year. The annual festival is backed
by the Tokyo Broadcasting Sys-
tem, Inc. and supported by sev-
eral Japanese music associations.

According to the sponsor, the
Second Tokyo Music Festival will
also be supported by the Japan
Phonograph Record Association.

Judy Collins
Tour Rolling

NEW YORK — Elektra’s Judy
Collins is beginning her first major
U.S. tour in almost two years. The
tour, already under way, will con-
clude with the singer’s traditional
Christmas concerts at Carnegie
Hall, Dec. 22 and 23. The balance
of her itinerary includes Columbia,
Mo. (28), Philadelphia (Nov. 16),
Boston (17), Washington (18), Chi-
cago (Dec. 8), Buffalo (9), Detroit
(10), New Orleans (15), Memphis
(16) and Oklahoma City (17).
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NIPPON NEWS: Mickey New-
bury’s “Love Look” in the finals
of the April Japanese Song Festi-
val. . . . The Redbirds, grand prix
winners of Japan’s Yamaha Song
Festival, in Hollywood recording
an English single for MGM. . . .
Happy End, Japanese rock group
on King Records, cutting an album
at Sunset Sound.

New to participate in Venezuela’s
Onda Nueva Song Festival: From
L.A., Henry Fonda, Dean Martin,
Tom Scott Quartet. . . Good-
thunder on first national tour open-
ing for Quicksilver. . . . Sod and
E’ivl'a played the Artists & Models

all.

James Brown denied that money
from his concerts is being donated
to the Nixon campaign. . . . Jose
Feliciano appearing at Anaheim
Convention Center fund-raiser for
the President. Guess Who
donates a pair of Canadian beavers
to the zoo of each city on their
Australia-New Zealand tour.

Burl Ives hosts a public service
radio series for elderly citizens,
“Quiet Corner.” . . . KMET-FM
jock Mary Turner named music
director of the station. . . . Berry
Gordy, who really needs the
money, composer of “You Can
Cry on My Shoulder,” flipside of
chart-‘topping Michael Jackson’s

James Taylor went on to the
SRO N.Y. Radio City Music Hall
after a last-minute strike was set-
tled. . . . Final Leon Russell tour
total grosses almost $3 million.
.. . Alice Cooper and Isaac Hayes
on kickoff ABC-TV series alter-
nating with Dick Cavett.

Bread gets a three-hour special
by KMPC-AM’s Wink Martindale.
. Bernard Herrman scored
“Sisters,” premiering at the L.A.
Film Expo. . . . Santana and John
McLaughlin to record an album
together.

Record Plant opens a third out-
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let in Sausalito, joining the NYC
and L.A. operations. . . . Electric
Symphony Orchestra with 30 am-
plified classicists debuts at U of
California. . . . Firesign Theater’s
“Martian Space Party” film goes
into national release.

Shirley Bassey a 10-year attend-
ance record at the Waldorf Astoria.
. . . Grand Funk sold out its first
concerts in Seattle and Portland.

NAT FREEDLAND

SAN FRANCISCO

Capitol’'s The Joy of Cooking,
with new keyboard man Stephen
Roseman and new bassist Happy
Smith, have been playing local
Bay Area dates before leaving on
a national tour later in the year.
. . . Due to the current popularity
of Latin influences in rock music
Fantasy has reserviced the Oal
Tjader “Latin Kick” album na-
tionally. . Also on Fantasy,
award-winning poet Leonard
Nathan debuts with an album
titled “Confessions of a Match-
maker” and poet Ezra Pound is
represented with his 1920 com-
position of a rare opera titled “Le
Testament.”

Just Sunshine Records negotiat-
ing with The Ducks for an album
to be recorded later this year in
either Los Angeles or San Fran-
cisco. . . . Elektra Records released
Sweet Salvation’s new album re-
gionally, before putting it into
national distribution, to back up
the group’s recent Bay Area ap-
pearances. . . . Savoy Brown,
Uriah Heep and Miller Anderson
to play the Berkeley Community
Theatre for promoter Bill Graham
(24). . . . Randy Newman the
Graham attraction at Berkeley on
Nov. 4. . . . Ten Years After makes
their only Bay Area dates Dec.
1 & 2 at Winterland. . . . Bill
Withers and Lily Tomlin set for
the Circle Star Theatre, San Carlos,
Dec. 29 through 31. . . . Grunt’s
Hot Tuna back from a national
tour for a Winterland date on
Nov. 3 & 4 with the Rowan
Brothers and the New Riders. . . .
Ike & Tina Turner Revue and Cold
Blood at U of C’s Greek Theatre
for one show on (28).

KMPX’s John Jensen handled
the MC chores for the Glen
Miller Orchestra dance held at the
Airport Plaza Hotel, Bayshore at
Millbrae, on the (15). . . . Pearl
Bailey the Circle Star Theater
attraction Nov. 16-19 followed by
Ray Charles and B.B. King Nov.
28-Dec. 3. ... Renowned Flamenco
Guitarist Montoya to play Flint
Center, Cupertine, (27) and the
city’s Masonic Auditorium (28) for
promoter John Kornfeld. .
Stephen Stills and Manassas at
Maples Pavilion for one night on
Nov. 8. PAUL JAULUS

‘Virgin’ Set for
Village East

NEW YORK—"Virgin,” the new
rock opera written by Father John
O'Reilly, will open Nov. 17 at
the Village East, formerly the
Fillmore East.

Talent In Action

e Continued from page 39

spots, their best material is very
good indeed. Airplay has been
strangely sparse for the duo, but
tunes like their tribute to Kerouc’s
Moriarty demonstrate a sense of
style and a musical intelligence
that will hopefully find greater ex-
posure. SAM SUTHERLAND

CAT STEVENS
RAMBLIN’ JACK ELLIOT

Shrine Auditorium, Los Angeles

The majestic, slightly over-
ornate decor of the Shrine Audi-
torium proved a perfect setting for
the pleasurable evening's music
with Cat Stevens. The man and
his music have evolved during the
past seven years into a force of
near mythic proportions, yet the
communication he seemed to have
with each member of the audi-
ence was warmly personal. A mas-
ter supplier of emotions, he is will-
ing and able to share very real
feelings and memories.

Although largely devoted to
older favorites, there was the wel-
come inclusion of a goodly por-
tion from the just released “Catch
Bull At Four.” Many of the new
tunes Cat played had a quality
typical of his best work, simple yet
instantly memorable and almost
uplifting. Two selections vividly
stood out, “O Caritas” which cas-
caded in swirling, frenzied patterns
and “Can’t Keep It In” a complete-
ly optimistic, splendidly melodic
song.

His four piece band was remark-
ably fluent in every aspect of their
instrumentation and Del Newman’s
string section played felicitously.

Ramblin’ Jack Elliot, a tiny,
well-worn gnome of a man, began
the evening with a much appreci-
ated mini-set, choosing to play the
contemporary materiai of Dylan
and Kristofferson rather than the
old trail songs that usually char-
acterize his appearances.

SHELLY HEBER

HARRY BELAFONTE

Caesars Palace, Las Vegas

The individualistic Harry Bela-
fonte gave a superb show. His
songs were all rhythmetic, with
“Mr. Bojangles,” “Wedding Song,”
and the rousing “Jump Down Turn
Around,” highlighting the first set.

Letta Mbulu encompasses var-
ious African dialects and features
the Nigerian chant “Oluwa.” She
is powerful and her commanding
voice is conducive to the South
African sounds.

The final segment is a high-
keyed, never-pausing 20 minutes
of “Don’t Stop De Carnival,”
which features the Sivuca. Scatting
sounds with Belafonte is his forte,
It’s rhythm all the way, with the
audience cheering when given the
Belafonte cue.

Flaumi Prince was on various
African instruments. The Howard
Roberts Chorale supplies back-
ground with Miss Prince joining
Mbulu and Belafonte in a wild
dance while she shakes a beaded
gourd. The Nat Brandwynne Or-
chestra was conducted by John
Cartwright. LAURA DENI

DAVID CLAYTON-
THOMAS
Alice Tully Hall, New York

Lincoln Center’s Alice Tully Hall
was only loosely filled for the
New York debut of David Clay-
ton-Thomas and his latest musical
aggregation, The New Sanctuary
Band. However, the star was not
at all phased by the turnout. At
the conclusion of their first num-
ber, the former voice of Blood,
Sweat & Tears strode center stage
and slowly gazed out over the
smattering of empty seats through-
out the theater. “Well, we've got
an intimate audience here tonight,”
the singer chortled. “But that’s all
right. B S & T had one last week.
We're both starting from scratch.”

With the evening so defused the
show began to pick up pace.

Basically, the program incorpo-
rated selections from the Colum-
bia artist’s new solo album, “Te-
quila Sunrise,” with those Blood,
Sweat & Tears biggies, “You've
Made Me So Very Happy,” “Lu-
cretia MacEvil” and “Spinning
Wheel.” Clayton-Thomas, in fact,
is moving away from the classical/
jazz/rock influences of his former
group and heading toward a gos-
pel-flavored sound, ideally suited
to his strident blue-eyed-soul
singing style. The New Sanctuary
Band provided a backing straight
from the heart of Memphis and
was given plenty of time to shine
within the framework of the new
songs.

The portly Clayton-Thomas,
clad in T-shirt and black leather
pants, swiveled about the stage for
nearly 90 minutes, occasionally
strapping on his electric Fender,
displaying an adept hand on guitar.
Highlight of the evening was “No-
body Calls Me Prophet,” the song
which won the group first prize
at the recent Rio de Janeiro song
festival. PHIL GELORMINE

BONNIE RAITT

PAUL SIEBEL
Max’s Kansas City, New York

Bonnie Raitt continues to build
her style on the authentic blues she
obviously loves, but, more impor-
tant, her recent work has fused
those ideas with a timeless emo-
tional credibility, the same element
central to the blues yet all too
often missing in modern blues
stylings. Having restored that cru-
cial dimension, Bonnie has broad-
ened her style further to incor-
porate the tenderness and intro-
spection of traditional pop ballad
styles.

The resulting mix is coherent
and persuasive, alternately swet
sexy, funny and sad. She mowvi
from Sippie Wallace to Randy
Newman, fully realizing the humor
and depth of both. And, on those
lonelier voyages, notably her ow=
“Nothing Seems to Matter” ana
“Love Has No Pride” (written by
Eric Kaz and Libby Titus), she
reveals a classic romantic vulner-
ability that is totally disarming. By
the end of the set, she had won
several hundred shoulders to cry
on.

Her support was exemiplary, fea-
turing veterans of the sessions for
her second Warner Bros. album,
“Give It Up.” Freebo’s fretless
bass was properly supple and
funky, while John Payne’s reeds,
Peter Eckland’s cornet and Bill
Dicey’s harp wailed sweetly at just
the right moments.

Opening the set was Paul Siebel,
a songwriter whose critical stature
has always far outweighed his pub-
lic exposure. Siebel has been absent
from performing for some time,
and his set was consequently rough.
His strength as an earthy and orig-
inal writer has not been dimin-
ished, however, and the response
to his classics was warm indeed as
he offered such powerful tunes as
“Louise” and “Jack-Knife Gypsy.”

SAM SUTHERLAND

BULLDOG
Whisky a Go Go, Los Angeles

If you have a soft spot in your
heart for genuine unaduiterated
punk rock, you'll eagerly welcome
Bulldog, the new Decca group
fronted by Rascals alumni Dino
Danelli on drums and rhythm gui-
tarist Gene Cornish. Seemingly di-
rect from the funkiest street corner
in Brooklyn, Bulldog rips through
its repertoire of Chuck Berry clas-
sics in ultimate high school sock
hop virtuosity. The lead singer and
bassist, introduced only as Bill, is
a meaty-shouldered hood who
makes faces like a turtle as his
neck veins swell through the
group’s originals such as “No,”
which we are sure to be finding on
charts and radio within short or-
der. NAT FREEDLAND
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Jukebox programming

Programmers Rip Too-Long Singles Jukebox Key Iltem

By EARL PAIGE

CHICAGO—The length of a single continues
to be a critical point among jukebox programmers
with several complaining about “American City
Suite™ (7:35) and “Papa Was a Rollin’ Stone™ (6:58),
according to a spot check. A study of the recent top
chart singles shows the average length of singles
continues to expand.

Comparison with the top ten on the “Hot 100~
chart a year ago shows a S-second increase and a
list of bullet singles compiled by Billboard research
assistant Jill Hartwig shows a 17-second jump in
average length.

Peoria, Nl. programmer Bill Bush phoned here
immediately upon learning how long the Cashman &
West single was, saying he will not use it. Local
programmer John Strong, however, said he never
hesitated in buying and programming the Tempta-
tions’ big hit.

Motown Records distributor representative Sy
Gold said the time has not hurt one-stop sales of the
Temptations’ hit here and noted that on the album
the cut “Papa Was a Rollin® Stone” runs 11:45.

Still, programmers balk at overly long 45’s and
Rolling Meadows, I1l. operator Wayne Hesch told the
recent Jukebox Convention audience long singles can
cost operators as much as $728 per jukebox per year.

TOP TEN 1972

My Ding-A-Ling. Chuck Berry __________ _____ T i 4:18
Use Me, Bill Withers o
Burning Love. Elvis Presley _____ ____ ——
Everybody Plays the Fool, Main Ingredient

Nights in White Satin, Moody Nlues_ ____._____.___
Ren, Michael Jackson = = =) N -
1laby Don't Get Hooked on Me. Mac Davis __ ... _ .. _____
Garden Party, Rick Nelson & the Stone Canyon Band __

i'opeorn, Hot Butter - __ . ____
Go All the Way, Raspberries ______ _________

Maggie May, Rod Stewart ________ -
Go Away Little Girl, Donny Osmond .._.._
Superstar, Carpenters
The Night They Drove
Yo-Yo, Osmonds _ _ oo
o You Know What I Mecan, Lee Michaels

Unecle Albert, Paul & Linda McCartney __ _

Ain’t No Sunshine, Bill Withers ____ -—=--
If You Really Love Me. Stevie Wonder .___ -
Sweet City Woman, Stampeders ______ . ____ . __________

TOP TEN 1966

mes
cep, Tempts
llus Stop. Hollies __
96 Tears., Question Mar!
Reach Out 1'1i Re There. Fou

Yellow Submarine, Beatles .. _
Sunshine Superman, Donovan L - - = - 4
Cherry, Cherry, Neil Diamond o e e 2:

TOP 20 UP AND COMING

Tight Rope, Leon Russel! ______________.___________
Freddie’s Dead, Curtis Mayfield. . . ________.

Blues, Danny O'K
Listen to the Music, Doohie Brothers ___ __
1 Can_ See Clearly Now, Johnny Nash __
If I Could Reach You. Fifth Dimension __
Witehy Woman. Eagles __ ___________
Thunder & Lightning. Chi Coltrane _

I Believe In Music, Gallery
I Am Woman. Helen Reddy
Summer Breeze. Seals & Cro
Flected, Alice Cooper __ . _..______
American City Suite. Cashman & West
If You Don't Know Me By Now, Harold Melv
That's How Love Goes, Jermaine Jackson __
Can’t You Hear The Song, Wayne Newton _
Operator (That's Not the Way It Feels). Jim
Rock 'N Roll Soul, Grand Funk Railroad __._
Fapa Was A Rollin' Stone, Temptations __________ -
Rockin’ Pneumonia & the Boogie Woogle Flu, Johnny Ri

Good Time Charlie's Got t

MOA Jukebox Business Schools to Continue

NORFOLK, Va.—Music Opera-
tors of America (MOA) is going
ahead with its second year of busi-
ness seminars at Notre Dame Uni-
versity, said Harlan Wingrave, new
MOA president at the meeting here
of the Music Operators of Virginia.
Wingrave also announced further
details of MOA’s 25th anniversary
celebration.

Strengthening jukebox organiza-
tions internally and giving them
a better image externally were the
twin themes developed at MOV'’s
I4th annual meeting.

Wingrave commended the group
here for its self-improvement and
support of MOA. He said the
goal of MOA acting through state
groups al<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>