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THE AMUSEMENT INDUSTRY'S LEADING NEWSWEEKLY 

Automatic Selling 
Boom Ahead for U. S. 

New Equipment Dominates Outlook of 
NAMA Show; See $4 BiI. Market in '60 
By BOB DIETMEIER 

CHICAGO - Automatic sell- 
ing's booming growth, outstripping 
the expansion rate of a record U. S. 
economy in 1956, is expected to 
continue at a fastcr clip thru the 
next four years. - 

Based on normal growth in cur- 
rent markets alone, vending ma- 
chines will account for $2.9 billion 
of retail sales in 1960 -and could 
reach $4 billion if new markets are 
tapped, John T. Pierson, president 
of the National Automatic Mein 
chandising Associatiott, and the 
Yendo Company, of St. Louis, told 
the NAMA convention last week 
(see story below). 

In all product categories of 
vended products, the bustling ex- 
pansion of automatic merchandis- 
ing was reflected in the unprece- 
dented number of exhibitors show- 
ing new equipment and products 
at the convention. 

Over 150 exhibitors showed new 
products in nearly every machine 
And supply line to a total attend- 
ance of nearly 7,000 convention - 
gcers. 

Both on the exhibit floor and in 
business sessions, new equipment - 
particularly in hot foods and coffee 
-dominated the convention. 

Industry growth measured in 
terms of two product categories - 
ltót foods and coffee -is startling. 
A, last year's convention, five hot 
food machines were shown by four 
n anufacturers; this year 18 models 
were shown by 13 manufacturers. 
Last year, 13 coffee venders were 
exhibited; this year 25 were shown, 
including 10 self -brew machines 
(venders in which coffee is brewed 
a. opposed to using powdered or 
lüluid concentrates) of which there 
were none shown last year. 

In selectivity and capacity, vend- 
ers are getting bigger. Candy and 
cigarette machines are boll. in- 
creasing along both lines. 

Future Look 
In Vending 

CHICAGO- &tteries of vend- 
ing machines will ultimately re- 
place small family-operated cafes. 

Thu predicted John T. Pierson, 
NAMA president, last week. But 
he was quick to point out that 
venders would create an even 
greater employment demand rather 
than replacing people in the labor 
market. The number of people re- 
quired for the sales, servicing, ad- 
ministration and general operation 
of venders would be more than are 
now engaged in small cafe opera- 
tions. . 

Declaring that automatic mer- 
(Continued on page 82) 

Business sessions on coffee vend- 
ing and automatic feeding (in 
which batteries of food and bever- 
age machines or "food banks" are 
used in large industrial locations) 
both pointed to increased activity 
in these two fields during 1957. A 
panel discussion. conducted by 
representatives of operating firms, 
focused attention on equipment 
needs for the future. 

The need for new types of equip- 
ment, standardization of machine 
nomenclature, delivery equipment 
and parts, a greater selection. in 
colors, high cost of machines -not 
i. terms of intrinsic value but in 
utility value -were all pointed up. 

Among the types of equipment called for were machines in out- 
door vending, machines which 
combined cigarettes and candy in 
one unit, sandwiches and salads in 
one unit, each having adequate 
capacities in each product. Ma- 
chines with two separate tempera- 
ture controls and machines for 
vending frozen foods were called 
for by operators. 

"We want machines which sell 
space-hot or cold," one panel 
member summed it up. At the 
same time,eoperators serving on the 
panel paid special tribute to the 
new equipment already . being 
turned out by manufacturers. 

Manufacturers themselves agreed 
(Continued on page 8I) 

PEARSON, ATW 
ACTORS OFF TO 
ICE AND SNOW 

NEW YORK -- In an 
attempt to encourage show 
show business personalities to 
visit the Armed Forces in 
peacetime as well as in war, 
Drew Pearson will shoot two 
15- minute telefilms on enter- 
tainment and military activ- 
ities in the U. S.' most vital 
area of defense, the North- 
east Air Command. 

Pearson will join a troupe 
organized by Michael Sean 
O'Shea, publicity director of 
the American Theater Wing, 
which makes its annual 
Christmas tour of bases in 
Greenland, Labrador and 
Newfoundland next ' week.' 
Ella Logan, Lisa Ferraday 
and Hartford Agency models 
headline the unit, with bari- 
tone John Modenos, Sis-i, the 
Four Jumping Jacks and the 
comedy team of Cedrone & 
Mitchell featured. 

The O'Shea groups, which 
are volunteer and do not 
come under J.S.O. jurisdic- 
tion, are the only ones to make 
regular periodic circuits for 
the Air Force. Pearson will 
host the show, "Arctic 
Capers," produced and di- 
rected by O'Shea, in bases 
closer to Moscow than to 
New York. 

The only other unit travel- 
ing to give holiday shows is 
headed by Bob Hope in the 
Alaska area. The five -day 
O'Shea tour will play to some 
25,000 servicemen. 

Hey, Rub -a -Dub, Dub, 
Three Gals in a Tub 
In TV Commercials 

Bath's Toughest of All Model Jobs; 
Many Move Up to 'Spokeswomen' 

By DENNIS McDONALD 
When you see a girl taking a 

bath on television, it's often three 
different girls you're actually see- 
ing. The requirements of a pretty 
face, lovely back and a nice pair 
of gams are tough for one girl to 
fill, and so qujte often the picture, 
as it appears in the commercial, is 
not Venus reincarnated but a com- 
posite of the best several gals have 
to offer. 

The bathtub Commercial Is dit- 
ficudt enough to film, but the stall 
shower with the gal sudsing herself 
behind a filmy curtain is murder. 
Models as a general rule are very 
modest, for one thing. Some of 
them have husbands who object; 
others have families in Boston or 
in the Midwest and are convinced 
that Mom and Dad back home 
would never believe that they 
really are adequately covered. 

They are, of course, in a sort of 
flesh-colored leotard for either the 
bath or shower films. But it's the 
reaction from the public that makes 
many top models turn down such 
assignments. It's even been the 
cause of sending several to psychia- 
trists to get rid of their inhibitions. 

Besides the humiliation of some- 

NEWS OF THE WEEK 
Band Business Picks Up, With 
Colleges Adding to $$ Revenue . . . 
Bands are doing better business on the road 
these days than they have in years, with 
college dates accounting for much of the 
increase. However, the students are doing 
more sitting than dancing, since more and 
more schools are scheduling two -hour pop 
concerts rather than terp affairs.....Page 29 

NBC, ABC on Prowl for New 
Talent and Shows for '57 . . . 
NBC -TV and ABC are on a wide ranging hunt for properties for next season, both in New York and Hollywood. Indications are that 
a huge number of current network TV proper- ties are in their last 1'V season. Page 2 

Syndicated.TV Films Barely 
-Toe 1955's Rating Marks . . . 

Syndicated TV film programs were barely 'holding their audience levels of last fall as the 
current season opened. A study of 20 markets, picked at random, found the average of the top 10 syndicated shows down in 12 with a mere hair's breadth increase in the two biggest markets. Page 7 

Sen. O'Mahoney Advises Juke Box, 
Music Interests to Compromise . . . 

Senator Joseph O'Mahcney advises juke box and performance rights interests to get 

together and work out a compromise on the 
whole issue of juke performance royalty 
exemption. The chairman of the Judiciary 
Subcommittee on Patents and Copyrights states 
that if this is not done, the conflict may be 
resolved in legislation drawn up in the 
upcoming session of Congress Page 28 

Kiddielands to Be Encouraged 
To Join NAAPPB; Get Lower Dues .. . 

Kiddielands, newcomers to the long -established 
field of amusement parks, will be encouraged 
to join with the full -sized fun spots in the 
N..t:oiaal Association of Amusement Parks, 
Pools & Beaches. Directors set up a lower schedule of dues for Kiddielands. Page 65 

DEPARTMENTS AND FEATURES 
Amusement Games .. 9' Music Pop Charts-- 
Amt.-Arena 
Carnival ..._12 
Circus ..._._ 
Coming Events ... Xia 
Classified Ads .. 7R 

Coin Machine Mar -et... 9i 
Fous & Estsosltinn 71 
Final Curtain 
General Outdoor 
Letter List ..... 18 television 2 Merchandise ..... 75 TV Commercial. 
Music 
Musc Machines 85 

uaerly t 
I Firtm l .... 
TV. TV Film Rev.," t' 
Vending Machines .. . al 

times having to audition in a bath- 
ing suit -a necessity because so 
many are almost skeletal -these Iw, 
modest creatures often draw quite 
a crowd at the actual shooting. As 
one agency casting director put it, 
no other type of commercial has 
so much supervision! 

Of course, the majority of work 
for the female models ptesents 
them fully clothed in either street, 
home or boudoir attire. Most in 
demand are the high -fashion gals, 
the ones who wear clothes as no 
average housewife possibly could 
and who have been described as 
"expressionless and thin." 

They are just what a sponsor 
ordered when dressed elegantly, 
but present a problem frequently 
because of honey legs ana lack of 
bust. Most of the high- fashion 
models are almost completely flat. 
Some rev are naturally thin for- 
tunately, but the majority starve 
themselves into shadow propor- 
tions. It is not unheard of for one 
casting call to discover that some 
25 or 26 models are hospitalized 
ful undernourishment. 

Howard Management 
Besides the high -fashion gals, 

Ann Howard, of Howard Manage- 
ment, noted several other cate- 
gories, necessary for quick adver- 
tiser demands, that she previously 
used as a former casting director 
for " several leading advertising 
agencies. They include beauti- 
ful, buxom, wholesome, general, 
mature, housewife and a special 
feature group, such as outstand- 
ingly beautiful hair, nice faces 
(not much else), lovely legs and 
either glamourous or housewife 
type of hands. 

Many model agencies have been 
slow in realizing how much reve- 

(Continued on page 22) 

Hairy Legs 
Hard to Find 

NEW YORK- Depilatory 
sponsors have their problems in 
filming "before" shots in TV film 
commercials. American women 
long ago began shaving their legs, 
and it's hard for sponsors to find 
models with beautiful, tho hairy, 
gams. 

The solution now is generally to 
send out a call to the model 
agencies for European models. It 
seems that European women, in 
general, frown on the American 
custom and therefore are just what 
the sponsor needs to show off the 
effects of his product. 
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NETWORKS ON SAFARI 

Webs Haul Out Big Guns for 
Talent, Show Open Season 

By LEON MORSE. 

NEW YORK -One of the big- 
gest hunts for exciting new TV 
programming got under way this 
week. NBC -TV has begun a series 
of programming conferences with 
top program packagers, and ABC - 
TV followed suit shortly thereafter. 
The result could well mean as 

inany as 50 new network properties 
breaking into those networks' 
schedules next fall. 

The webs have assured the pack- 
agers that the doors are wide open 
for any and all ideas, so long as 
they have hit potential. This, in 
effect, marks a reversal of the trend 
toward tighter house control and 
ownership of shows airing on the 
networks, and should clear the way 
for an industry free- for -all in the 
rush to tie up any available top 
talent and properties. 

While few specific current prop- 
erties are yet marked for elimina- 
tion, most of the present line -up on 
both networks will be on trial dur- 
ing the remainder of the season, 
with their fate decided by the suc- 
cess they achieve from now until 
summer. 

There are, of course, some shows 
on both networks whose track rec- 
ord has been proved fast enough to 
insure' their continuance. Among 
the secure ones on NBC are "You 
Bet Your Life," "Life of Riley," 
Perry Como and "Dragnet." On 
ABC, the solid stanzas are both 
Lawrence Welk programs, "Chey- 
enne," "Disneyland," "Wyatt Earp, 
"Rin Tin Tin" and "Jim Bowie. 

NBC, stimulated by a reorgan- 
ized program department headed 
by Manie Sacks, is determined to 

Disney, ABC 

calk 3d Show 
NEW YORK - Walt Disney, 

here last week to confer with 
ABC brass, will produce for 
ABC-TV a half -hour nighttime se- 
ries to debut in October. This 
third Disney ABC venture is ex- 
pected to feature lighthearted doc- 
umentaries using both animation 
and actors. The producer's agenda 
also included setting plans for 
"Disneyland" and "Mickey Mouse 
Club" for the 1957 -'58 season. For 
the new film show, Disney is ex- 
pected to seek a Fess Parker type 
to act as host. 

ABC's programmers have now 
penciled in six new shows for the 
fall, with about a dozen others as 
"seemingly sure holdovers." . The 
overhaul of network daytime pro- 
gramming it being held off until 
March in the belief that the web 
can wrap up the nighttime sched- 
ule at a record early date. 

erase the rating reverses suffered 
this year. The web feels there is 
nothing irremediable about the sit- 
uation which has found CBS dom- 
i.,:.ting the evening rating picture, 
with the October Nielsen ratings 
giving that network the top 15 
shows and 26 of the top 30. Some 
moves, in the form of program 
shifts, already are under way at 
NBC for the current season. But 
it expects to provide a potent an- 
swer next season with the acquisi- 
tion and development of powerful 
new programs. 

Similarly, ABC's new leadership, 
headed by 011ie Treyz, is not con- 
tent to remain in third position 
among the webs. Its recent pact - 
ing of Frank Sinatra was only the 
first step to smash its way into 
programming contention with its 
rivals. Walt Disney, for example, 
has a new show being blueprinted 
(see other story this issue), and the 
web is negotiating with two more 
name personalities, among other 
deals on the fire, 

With ABC and NBC on the 
move, it may be expected that 
CBS -TV and its top programming 
brass are not asleep at the switch. 
They are already moving to 
strengthen their programming for 
next Beason with two pilots, "Perry 
Mason" and "The Big Record," in 
the house. And many other prop- 
erties are also in various stages of 
preparation. There are also no sa- 
cred cows among the programs at 
CBS, and it may be expected that 
the weaker stanzas will also be 
weeded out by next season. 

'Whether the three networks are 
to get the number of potent new 
shows they desire is the big ques- 
tion. Network execs looking for 
properties report that there are few 
impressive new ideas being sub- 
mitted thus far. However, many 
new ilots are in various stages of 
development, and it may be that 
by spring a number of top shows 
will be ready to answer the current 
need for dynamic TV entertain- 
ment. 

SHOW SHIFTS HALT 

NBC Chess-Game 
Stalemated by Toni 

NEW YORK - The series of 
programming shifts now in the 
works at NBC -TV L stalled, for 
the time being, because of Toni. 
The sponsor owns alternate weeks 
8 -8:30, Fridays, where it was 
shifted when it, a long with P. 
Lorrilard, canceled its sponsorship 
of Walter Winchell, 8:30 -9 that 
evening. Gulf's "Life of Riley" 
will now go into the later half 
hour. 

Toni must decide whether to 
keep its alternate week Friday half 
hour and look for another program. 
A decision to drop the time period 
would set off an NBC chain reac- 
tion involving Monday 8:30-9 p.m., 
now occupied by "Stanley" which 
seems slated for cancellation; 
Wednesday 10:30 -11, the "Twenty - 
One" time period, and Sunday 
10:30 -11 which is to be freed 
when "Championship Bowling" 
exits shortly. 

These three time periods, plus 
Friday 8:30, would give the net- 
work some room for shifting. It 
would also allow NBC to program 
three new shows, some of which 
may be quiz properties. "Twenty - 
One" will, of course, remain on 
the web. 

GF Desire 
In spite of General Foods' desire 

to move "Hiram Holliday" from 
Wednesday 8 -8:30, indications are 
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that such a shift cannot be brought 
off. The network is finding it diffi- 
cult to get another client to move 
ii, opposite "Disneyland," and 
"Arthur Godfrey and His Friends" 
on ABC -TV; and CBS -TV, respec- 
tively. 

Interestingly enough the check - 
erboarding being planned involves 
four shows which are all live- The 
fact that these shows are not on 
film has given the network more 
room to maneuver, and has pro- 
vided a safety valve with which 
NBC can deal with some of its 
current programming problems. 

This demonstration of the flexi- 
bility of live TV, it is said, has not 
been lost on many network adver- 
tisers who are in tough shape be- 
cause of their long-term commit- 
ments for many weak film shows 
now on the webs, 

MORE HOMES 

Nielsen Says 
Audiences 

. For TV Gain 
NEW YORK -Speculation that 

TV audiences are smaller now than 
last year is not supported by Niel- 
sen average audience figures, 
which indicate a slight gain. CBS 
scored an average 23.0 for Octo- 
ber, 1955, and 23.8 for October, 
1956. ABC scored a 14.0 for this 
year, figures not being available 
for last but conceded to have been 
lower. NBC was down from 21.5 
to 19.6. 

Trendex figures for the some 
months show a plus from CBS 
from 19.6 to 20.7, a plus for ABC 
from 9.5 to 10.1 and a loss for 
NBC from 16.9 to 15.1. 

The average evening advertiser 
is reaching 17 per cent more homes 
this year and average daytime 
sponsor is reaching 22 per cent 
more homes, according to Nielsen 
January- to-October figures re- 
leased by the Television Bureau of 
Advertising. The average evening 
show now reaches 1,000,000 more 
homes, the average daytime show 
reaches 457,000 more homes 
on weekdays and 770,000 on 
weekends. 

CBS Gets 1st 

Look at Pilots 
NEW YORK - CBS -TV is get- 

ting first look at a raft of pilots 
now being completed. Among them 
are "Paul Bergere," an adventure 
show by Marc Brandel starring 
Jean Pierre Aumont; songs and 
scenes from the Gilbert and Sulli- 
van repertory by the D'Oyly Carte 
Opera Company; "Emergency," a 
mystery stanza starring James 
Whitmore; the Joan Caulfield 
show, starring Miss Caulfield, di- 
rected by her husband, Frank Ross, 
and produced by Caulross Produc- 
tions, and an anthology of the fan- 
tasy short stories by Saki (H. H. 
Munro). 

Both CBS -TV and NBC -TV are 
reportedly interested in the TV 
rights to all 47 novels and some 
200 short stories by Clarence Bud - 
dington Kelland. NBC is also con- 
sidering buying the rights to 30 
short stories by Hortense Calisher, 
most of which appeared in a vol- 
ume called "In the Absence of 
Angels." 

ABC Changes Keep 
Brass Hats Shifting 

NEW YORK - ABC -TV is 

hunting for a top -level executive 
to replace Robert Lewine, depart- 
ing veepee of programming. Chief 
contenders are said to be Dave 
Levy, Young & Rubicam; Bob For- 
man, Batten, Barton, Durstine & 
Osborn; Tom McDermott, Benton 
& Bowles, and Hubbell Robinson, 
CBS -TV program topper, tho 
Robinson denied he was a con- 
tender at press time. 

The web is also recreating the 
title of National Director of Spot 
Sales, a function absorbed by the 
network sales department several 
years ago. The talks have been 
held with at least two other execs, 
Jack Schneider, head of CBS Spot 
Sales, is reported in line for the 
January 1 appointment. 

With Leonard Goldenson relin- 
quishing in May bis temporary role 
as ABC president to concentrate 

01. his duties as president of Ameri- 
can Broadcasting -Paramount Thea- 
ters, it is expected that 011ie 
Treyz, ABC -TV chief, will assume 
that post, with Lewine's replace- 
ment moving into Treyz's current 
job. 

John Mitchel:, special assistant 
to Goldenson, has been given 
carte blanche to choose a new 
assignment when Goldenson bows 
out of the active web role he's now 
playing. Mitchell has reportedly 
decided on beading up the AB -PT 
West Coast operations, including 
an oversee job on the Warner 
Bros.' TV shows. AM -Par movie - 
making and AB -PT movie theaters 
in that area. 

When and if the Mitchell move 
is made, it would not affect the 
status of James Connolly, ABC's 
veepee for San Francisco, and Earl 
Hudson, veepee of the Western 
division. 

'Project' Drubs 

'Playhouse 90' 
NEW YORK- NBC -TV's "Pro- 

ject 20" gets credit for the first 
drubbing given CBS -TV's "Play- 
house 90" this season, according to 
Trendex figures for December 8. T 
NBC telementary of "The Jazz 
Age" scored 21.6 and 21.4 for an 
average 21.5 during the 10-11 p.m. 
time period. "Playhouse" scored 
18.7, 17.5 and 13.8 for an average 
16.7 in its 9:30 -11 p.m. berth. 

An interesting footnote to the 
NBC win was the sophisticated 
comedy choice for 'Playhouse," a 
frothy Broadway vehicle called 
"Made in Heaven," which type has 
been falling from popularity to the 
point where producers of many 
dramatic shows are turning thumbs 
down on all such scripts. 

Revamp Tries 
May Not Save 
'Stanley' Run 

NEW YORK -The TV career 
of "Stanley," Mondays 8:30 -9 p.m., 
on NBC -TV, was hanging by a 
thread last week, with all indica- 
tions that a cancellation would be 
forthcoming shortly. Toni is said 
to be ready to cancel both time 
and program, and American To- 
bacco, the co- sponsor, reportedly 
is willing to keep its alternate half 
hour, if a satisfactory property can 
be found as a replacement. 

What the replacement might be 
is not known. A great deal of work 
has already been done to revamp 
"Stanley," but so far the sponsors 
are said to feel that it has not - 
made the grade. 
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NBC's Sessions in the Sun; 
Some Serious Talk and Fun 

New Team Concept Calls for Some 
Confab, But Mostly It's Celebration 

By SAM CHASE 
MIAMI BEACH -As the NBC 

affiliates began to gather here this 
week for a four -day convention, 
there seemed little surface indica- 
tion of any discussion more serious 
than how to get the most out of the 
few days in the sun. With the web 
taking over the new Americana Ho- 
tel for the conclave, which falls 
during the celebration of NBC's 
30th anniversary, only one closed 
business session was on the agenda. 

Nevertheless, between and dur- 
ing the events on the packed social 
schedule, which run from a golf 
tourney thru a maze of cocktail 
parties to lobster roasts and yacht 
rides, the station execs are seen 
certain to discuss a goodly number 
of developments which have taken 
place since last year's sessions in 
Chicago. 

High among the chatter is apt 
to be a considerable amount of 
talk about the streamlining of the 
NBC top executive echelon, and 
the effect this is likely to have on 
future operations. Cone from the 
scene is Pat Weaver, who at last 
year's meet ascended from the pres- 
idency to the board chairmanship. 
In his place as top man now is 
Bob Sarnoff, working with a new 
leadership hain of command. 

Geared to be a structure for the 
times, the new NBC operation em- 

braces a "team" concept of dele- 
gated responsibilities, with a group 
of executive vice- presidents func- 
tioning under Sarnoff. The new 
design has been set up to meet 
today's challenges in an era of 
highly complicated operations. 

the newest group of executives 
entering the NBC picture are those 
who will face the biggest prob- 
lems. While business continues 
firm on the web's evening TV 
schedule, there are unquestioned 
soft spots which the new team must 
seek to remedy. 

Basically, this is the chore con- 
fronting Manie Sacks, newly 
named to the post of program 
chief, and to Bob Lewine, who 
will work under Sacks. Improve- 
ment of the network's status in the 
ratings race is a prime problem, 
and the solutions are expected to 
extend in many directions. Accel- 
erated talent and program devel- 
opment drives are anticipated (see 
other story on page 2), with steps 
taken to hurry the arrival of 
new strong shows, such as the new 
Milton Berle series. Just as inter - 
esting, however, are reports that 
Bob Kintner, who heads the NBC 
color development program, also 
will exercise his known sales tal- 
ents. 

Program Pull 
Indications are that Kintner not 

TV Coverage Grows 
Over 17 -Year Period 

NEW YORK -The NBC tele- 
vision network has been operating 
for 17 of the 30 years that NBC 
has been in existence. What 
started as a tiny, experimental as- 
pect of the huge NBC organiza- 
tion now is the dominant factor. 

The first program to be picked 
up by a second outlet for simul- 
taneous re- telecast was the visit to 
the 1939 New York World's Fair of 
King George VI and Queen Eliza- 
beth of England. The New York 
signal was picked up direct by 
WRGB, Schenectady, N. Y., in the 
first of what was to become a regu- 
lar schedule of relays. Currently, 
NBC -TV has 207 affiliates, of 
which 134 are equipped to air 
web -originated color shows. 

Ill the intervening years, affiliate 
growth proceeded slowly at first, 
then began to snowball in the past 
few years. Philadelphia was the 
third city to join the network when 
the first link of the coaxial cable 
went thru. This enabled a TV 
pick -up of the Republican Na- 
tional Convention from Philadel- 
phia in 1940. 

Commercial TV 
When commercial TV was 

authorized in 1941, WNBT (now 
WRCA -TV) took over the equip- 
ment and facilities of W2XBS, 
New York, broadcasting only 65 
hours monthly to 5,000 TV homes, 
a schedule which was cut back to 
four hours weekly during World 
War If. 

In the post -war era, TV speeded 
up. By 1948, the cable ran from 
Boston to Washington, and seven 
NBC stations were linked. At the 
end of that year, extension to Chi- 
cago and St. Louis raised the total 
to 25 affiliates. In 1949, 30 more 
affiliates came into the fold. By 

the time the Coast -to -Coast cable 
opened September 4, 1951, NBC 
had 64 affiliates, including one in 
Mexico. 

Since then, progress has con- 
tinued thru 168 outlets at the end 
of 1953, until, at the recent World 
Series, 201 stations plus 17 in Can- 
ada carried the games to an esti- 
mated audience of 58,000,000. 

only will take part in efforts to 
bring new sponsors to TV via NBC, 
but that he may also use his in- 
fluence where it can count to swing 
critical programs and sponsors over 
to NBC from other webs. 

Daytime TV progress since the 
affiliates last met has been strong 
and steady, and is due for acco- 
lades from the stations. Where 
there were over 40 daytime quarter 
hours unsold last year, there now 
are only about 10. And the revi- 
sions now occurring in the rooming 
hours are apt to make NBC yet 
more potent in that area. 

Even the radio picture has taken 
an encouraging turn since Joe Cul- 
ligan took over the reins recently. 

With a stabilized executive 
leadership, including keen talent 
specialists on the program side, 
with nighttime billings maintaining 
themselves while the daytime pic- 
ture gets better, the affiliates are 
not likely to be too restive as they 
enjoy the Florida climate. Every- 
thing is not perfect in this best of 
possible worlds, but then, things 
aren't too tough either. 

Sets 'T or C' 

For 11:30 a.m. 
NEW YORK - NBC -TV last 

week set "Truth or Consequences" 
to go into its 11:30 -12 noon time 
period shortly when its revamp of 
its morning programming is com- 
pleted. The web will tee off 10-11 
a.m. with "Home" and move "The 
Price Is Right" to its 11 -11:30 slot. 

"Truth" still needs an emsee and 
will probably be done as a simul- 
cast on the NBC radio web. The 
Music Corporation of America con- 
tract with NBC for "Troth" is said 
to allow the show to be used on a 
different network if a sponsor ap- 
pears who wants the property but 
cannot get time on its web. 

New Wings Added 
To NBC Mansion 

MIAMI BEACH -As the NBC 
network celebrates its 30th anni- 
versary here this week, the net- 
work will be joined in the festivities 
by two other key units of tige fam- 
ily which have contributed much 
to the growth of the organization. 
These are Californi National Pro- 
ductions, a wholly owned NBC 
subsidiary, headed by V: P: General 
Manager Robert D. Levitt, and the 
NBC-owned stations and NBC Spot 
Sales division of the web, guided 
by Vice- President Thomas B. Mc- 
Fadden. 

Both set -ups have grown rapidly 
into major entities. California Na- 
tional, for example, since last year's 
affiliate convention changed its 
name from Kagran Corporation and 

squired NBC Television Films in 
the film syndication field, the NBC 
Theatrical division which admin- 
isters both the "NBC -TV Opera 
Theater" and the touring NBC 
Opera Company, and the exclusive 
use of four sound stages for TV 
film production in Hollywood. 
NBC -TV Films, with the addition 
of the new "Silent Service" series, 
now distributes 19 series. 

Sales Division 
The web's Owned Stations and 

Spot Sales division supervises the 
radio and TV stations owned by 

EDITORIAL 

NBC in seven cities, and NBC Spot 
Sales represents these and other 
non -owned stations for national 
sales. In all, NBC Spot Sales rep- 
resents 14 TV and 11 AM stations 
in major markets. 

Among the owned stations, each 
outlet's manager has a large mea- 
sure of autonomy and full operat- 
ing responsibility to enable him to 
match his stations policies and pro- 
gramming with the needs of the 
community. The owned stations 
include WRCA and WRCA -TV, 
New York; WRC and WRC -TV, 
Washington; WRCV and WRCV- 
TV, Philadelphia; WMAQ and 
WNBQ, Chicago; KRCA, Los An- 
geles; KNBC, San Francisco, and 
WBUF, Buffalo. 

When the spot sales business be- 
gan in 1932, NBC participated, 
with spot being handled as a func- 
tion of the network sales organiza- 
tion. In 1939, the department was 
made a separate entity and in 1949 
became an autonomous operation. 

The First 30 Years 
This week affiliates of NBC, meet in Florida for their 

annual convention. It is fitting that these stations representa- 
tives will gather together at a time when NBC is marking its 
30th anniversary of service to the nation. It is a truism that the 
network and its affiliates are dependent upon each other for 
success. 

The 30 years just past have underscored this interdepend- 
ence. When NBC 

just 
the world's first network program 

November 15, 1926, there were 25 radio stations linked together 
to air jointly a four -and -a -half -hour extravaganza featuring many 
of the most prominent names in the show business of the day. 
It was an inspiring event. Yet, today, with nearly 10 times as 
many television stations of the NBC family oining forces to 
present many of the most prominent names in the show business 
of our day, we are prone to accept the daily miracle of 
networking as standard operating procedure. 

It is good, therefore, to pause for a moment and look back 
over NBC s three decades of accomplishments, which must, of 
course, include mighty technological and electronic advances, 
and programming of a quality and cost which would have 
seemed inconceivable in 1926. 

Most of all, however, the network should be lauded for its 
sense of responsibility, without which the otheí successes would 
have added up to little. On this occasion, therefore, we join 
the nation and the broadcasting industry in congratulating NBC 
for all its many attainments. Above all, we salute the network 
because, under the inspired guidance of Brig. Gen. David Sar- 
noff, its officers always have been conscious of the vast power at 
their command. They have used it in the service of the public in 
peace and in war, to meet the nation's need for information, 
elevation and inspiration, as well as entertainment. 

May there be many more prosperous and happy birthdays. 

MILESTONES PASSED BY 
NBC IN 30 -YR. HISTORY 

Thirty years of broadcasting have 
brought many changes to NBC's 
line -up of talent, programs and 
sponsors. But a surprising number 
in all three categories are still 
around and doing pretty well. 

The list of advertisers who aired 
via NBC during 1927 points up 17 

1927 NBC 
SPONSORS 

Other Stations 
In addition to the owned sta- 

tions, the other TV. stations repre- 
sented include WRGB, Schenec- 
tady, N. Y.; W C K T, Miami; 
WAVE -TV, Louisville; KSD -TV, 
St, Louis; KOA -TV, Denver; 

(Continued on page 6) 

ma Aeolian Company 
American Maine Products Company 
Atwater Kent Maaufacttuing Company 
Jacob Auslander á Son 
Beech -Nut Packing Company (TV) 
Bristol -Myers Company (TV) 
Brunswick- Balke- Colleader Company 
Burger Brothers Company 
California Advertising Servita 
California Petroleum Company 
Centaur Corporation 
Champion Spark Plug Company 
Cities Service Company 
Clicquot Club Co. 
Climax Hosiery Company 
Coca -Cots Company (TV) 
Colgate -Palmolive -Peet Company 
Columbia Phonograph Company 
Thomas Cook á Son 
James S. Coward 
Crosley Radio Corporation 
Crowell Publishing Company (AM -TV) 
.Dairymen', League 
R. B. Davis Company 
Dodge Brothers Company (AM) 
Fansteel Products Company, loo. 
Federal Reserve Bank 
First National Pictures, Incorporated 
Ford Motor Company 
General Electric Company 
General Foods Corp. (AM -TV) 
General Mills, Incorporated (AM) 
General Motors Corporation (AM -TV) 
Buick Motor Company 
Cadillac Motor Car Company 
Oakland Motor Car Company 
B. F. Goodrich Rubber Company 
Great A á P Tea Company 
John Hancock Life Ins. Company (TV) 
Hilo Varnish Corporation 
Charles E. Hires Company 
M. Hohner Company 
Hoover Company 
Houghton Mifflin Company 
Hygrade Sylvania Corporation 
Iodent Chemical Company 
Keystone Watch Case Corporation 
P. Lorillard á Company (TV) 
hfetropolitan Life Ins. Company 
Nash Motors Company (AM) 
National Carbon Company (TV) 
Philco Radio á Television Corporation 
Physical Culture Shoe Company 
Producers Distributing Corporation 
RCA Victor Company (A.M -TV) 
Royal Typewriter Company, Incorporated 
Ruud Manufacturing Company (TV) 
Scott á Browns, Incorporated 
Sealy Corporation (TV) 
Seiberling Rubber Company (TV) 
Shell Oil Company 
Smith Brothers 
A. G. Spalding Brothers 
Standard Oil of California 
Standard Oil Company of New York 
Stetson Shoe Company 
Stromberg-Carlson Tel. Mfg. Company 
Studebaker Corporation (AM -TV) 
U. S. Playing Card Company 

who this season continue to use 
the network's facilities, radio and/ 
or TV as indicated in parentheses. 
The list of some of the web's top 
talent and programs also shows 
debut dates on NBC, and should 
provide some mellow recollections 
for industry veterans. 

NBC PREMIERES 
Radio Talent 

Nov, 22, 1926 -Eddie Cantor (guest) 
Jan. 4, 1928 -AI Jolson 
Jan. 18, 1929 -Rudy Vallee 
Aug. 19, 1929 - "Amoe 'o' Andy" 
Nov. 30, 1930 -Fred Allen (guest) 
Nov. 3, 1931 - Walter Winches 
Feb. 4, 1932 -Jane Fromaa 
April 26, 1932 -Ed Wynn 
May 2, 1932 -Jack Benny 
Sept. 8, 1932 -Jack Pearl 
Noy. 28, 1932- Groucbo Marx 
May 9, 1933 -Jimmy Durant. 
June 8, 1933 -Bob Hope (guest) 
April 16, 1935- "Fibber McGee and Molly" 
Dec. 5, 1935 -Bing Crosby 
Jan. 17, 1936 -Fred Waring 
July 1, 1936 -Ralph Edwards 
May 9, 1937 -Edgar Bergen 
March 30, 1938 -Kay Kyser 
Sept. 27, 1938 -Bob Hope (series) 
June 3, 1949 -Jack Webb 

Radio Programs 
Feb. 6, 1927 -Collier's Hour 
Feb. 18. 1927 -Cities Service Courers 
Dees 2. 1927 -Palmolive Hour 
Oct. 2, 1928 -National Farm á Home Hoff 
Dec. 4, 1928 -Voice of Firestone 
Nov. 20, 1929 -Rice of the Goldberg. 
April 29, 1932 -One Man's Family 
Oct. 6, 1932 -Maxwell House Showboat 
Aug. 19, 1933 -National Barn Dance 
Nov. 8, 1934 -Kraft Music Hall 
Oct. 14, 1939 -Grand Ole Opry 
Aprll 12, 1940 -Telephone Hour 
June 3, 1949 -Dragnet 
lane 12, 1955 -Monitor 

TV Talent 
May 3, 1939 -Fred Waring 
Dec. 13, 1939 -Fred Allen (guns) 
Dec. 27, 1939 -Dinah Shore (guest) 
June 8, 1948 -Milton Berle 
Aug. 3. 1948 -Martin and Lewis ( guess) 
ha, 28, 1949-Sid Caesar 
April 16, 1949 -Dave Garroway 
Jan. 30, 1950- Robert Montgomery 
April 9. 1950 -Bob Hope 
Sept. 10, 1950 -Eddie Cantor 
Sept. 25, 1950 -Kate Smith 
Oct. 5, 1950 -Groucho Marx 
Nov. 1, 1950 -Jimmy Durant. 
Oct. I. 1957...-Ralph Edward, 
June 13, 1953- George Gobel (guest) 
March 1, 1954- Arlene Francis 
Sept. 27, 1954 --Steve Allen 
Sept. 17, 1955 -Perry Como 

NBC -TV Shows 
Sept. 29. 1944 -Gillette Fights 
May 7, 1947 -Kraft Theater 
Nov. 6, t947 -Meet the Press 
March 22, 1948 -Voice of Firestone 
Oct. 3, 1948 -TV Playhouse 
Jan. 30, 1950 -Roben Montgomery Planate 
Feb. 25. 1950-Saturday Night Rev. 
July 10. 1950 -Your Hit Parade 
Sept 10, 1950- Comedy Hour 
Oct. 5. 1950-Groucho Mux 
Dec. 16, 1951 -Dragnet 
Jan. 14, 1952 -Today 
Dec. 7, 1952 -Hallmark Hall of Fame 
March 1, 1954 -Home 
Sept. 27, 1954 - Tonight 

U. S. Treasury 

(Continued on page 6) 
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CINDERELLA STORY 

New Billings Boost 
Grey to $40 Mil. 

NEW YORK - One of the 
Cinderella stories among adver- 
tising agencies in 1956 is the rise 

of the Grey Advertising Agency. 
The agency last week picked up 
the Greyhound account, and sev- 

eral weeks ago brought Youngs- 
town Kitchens into the shops, an 

estimated $7,000,000 in billings. 
Its projected earnings for 1957 

are said to be $40,000,000. In 
1955 Grey grossed $30,000,000. 
Most important, the agency made 
its reputation for its handling of 
soft goods clients, but now it has 

moved into the hard goods field on 
a major basis. Its new 1956 clients 
include Procter & Gamble for Lilt, 
Fluffo and Velvet Blend shampoo; 
Whitehall for Kolynos toothpaste, 
the- flashbulb division of General 
Electric and the Hoffman Bever- 
age division of Pabst. 

Top brass at the agency last 

ft /f 

MUSKETEERS 

OUTRATES - 

COMPETITION 

BY 76.1%* 

IN FRESNO 

the all -family popularity of this famous clas- 

sic is highlighted by its sensational 63.8% 

share in Fresno, topping all competition! 

good, actlon-p..k.d draama. ' 
say. fillboa% 

Choice markets still available. 

write, wire, phone. 

Soatei. ARB 

week took off for their second an- 
nual management conference, this 
one to be held at the Bucks 
County Playhouse, New Hope, Pa. 
Last year's management confer- 
ence, which was held in Ridge- 
field, N. J., had as its objective 
the diversification of the agency's 
accounts, an objective which 
evidently has been reached. 

Indicating the importance of TV, 
the agency has added Vice-Presi- 
dent Hal Davis, formerly at Ken- 
yon & Eckhardt, to its staff. He 
will report to Al Hollander, vee- 
pee in charge of radio and TV. 

SO E. 44th St, New Cork 17, OXford 7-5880 

Kesten, 58, Dies, 
Industry Pioneer 

NEW YORK -Paul W. Kesten 
radio and TV pioneer and formel 
executive vice- president and vice 
chairman of the board of director' 
of CBS, Inc., died at 58 in Crea 
Barrington, Mass., on Decembe 
4. He had been with CBS for li 
years prior to his retirement ii 

1946 due to ill health, but le 
continued as a consultant. 

Kesten was also a director of th 
National Association of Broadcast 
ers from 1942 -'44. His wife, th 
former Joanne Kendall Canines 
survives. 

in Line for Buy of 
'Godfrey Friends' 

NEW YORK-CBS-TV has tw 
prospects for the alternate hat 
hour of "Arthur Godfrey and Hi 
Friends" which will be availabl 
when Toni bows out shortly. The 
are Singer Sewing and Mount 
Packing. 

Only one of the sponsors wilt. b 
able to buy the open alternat 
week slot. The prime prospect 
said to be Hormel. Godfrey 
telecast Wednesday, 8 -9 p.m. 

SECOND 10 UP 

Allen's Ra 

In Battle 
NEW YORK - It's been a Ion 

tough battle for the Steve Alle 
show in its struggle to ove 

Ed Sullivan, but it bas made os 
impressive progress. In the 
weeks that the program has be e 

on the air, it has averaged an '18. 

Trendex during its second 1 

weeks, compared with the 15.0 
received as an average during 
first 10 weeks of its career. 

The show is now consisten 
getting a 30 per cent share of 
audiences rated by Trendex, an 
on many weeks between five a 

10 points higher. Its lowest Tre 
des was on July 29, when it r 
ceived 10.8 opposite Sullivan's pr 
sensation of the circus. It's highe 
Trendex was the 24.8 it got w 
Sullivan went longhair. 

When Allen finishes shortly wi 
his Wednesday,'Thursdat and F 
day chores on "Tonight, it is e 

petted that further improvemen 
in the show will be made. All 
will be on hand for more rehears 
and will be able to contribute moo 

ideas. It is also hoped that Alle 
"tonight" fans will tune into 
Sunday show, since they will n 
be able to view him elsewhere. 

The producers of the show, 
playing with the idea of using 
ferent themes each week to tie 

LOCAL REALTOR 
USES WEB TV 

BOYNTON BEACH, Fla. - 
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Rolling Green Ridge, a new 
2,000 -acre home site develop- 
ment project here on the "Gold 
Coast," is believed to be the 
first local real estate outfit to 
buy into network TV. The 4 

firm has bought 13 one -min- 
ute spots on 'Today" for a 
daily run until Christmas. o 
Telecast over 55 stations in 31 
States as far west as Colorado, 
the spots will cost $80,000. 

The purchase was made on 1 

the theory that people all over i 

the U. S. would like to live in 
Florida. Home sites range t 

from $2,000 to $3,600, and Ii 

TV viewers writing in for 1 

brochures and subsequently 1 

buying will get a 10 per cent 1 

discount on the price as a 
"Christmas gift." Dave Gano- y 
way will do the commercials. i 

CBS Weighs 

; True Story' 
t 
r NEW YORK -CBS -TV is con- 
; sidering the slotting of a new day- 
; time dramatic series, "True Story," 
I in the 1:10 -1:30 p.m. strip. It 

would replace "Stand Up and Be 
s Counted, a quiz show. 

The Wilbur Stark -Jerry Layton 
e package is based on the files of 
. True Story, a long established mass 

circulation women's magazine. It is 

reported that Sterling Drug is in- 
terested in buying two quarter 
hours of the strip. 

Vitamin of Amer, 

s 
Buys Allen Third 

e NEW YORK - The Vitamin 
y Corporation of America has bought 
;1 the last third of the Steve Allen i 

Sunday night show on NBC -TV. 
e The advertiser in January will 
e replace Polaroid, a seasonal spon- 
s sor for the holiday season. Other 
is Allen advertisers are Brown & Wil- 

liamson and Jergens. 

tings Gain 
Vs. Sullivan 

g variety program together. So far, 
n however, the exigencies of week to 

week production have not allowed 
e for sufficient pre -production plan- 
() ning. 
n 

07 CAN'T RETIRE, . 

it PIX SO GOOD 
NEW YORK -At least one 

protest has been received by 
WCBS -TV that its newly 

d launched M -G ,M feature film 
schedule is too potent for -com- 

n- fort. Alice Wolf, time buyer 
e- for Grey Advertising Agency, 
e. wrote CBS Spot Sales that 
st she is hardly able to keep her 

eyes open as the result of 
watching last week's pictures. 

"If you expect alert buyers' 
responsive to your sales pitch," 

x- her letter began, "see to it that 
is WCBS changes its program- 

mine. Could you arrange to 
al schedule a real corny one in 
e order for me to get my beauty 

sleep?" All Miss Wolf has to 
do is switch her clients 

at to WABC, WRCA, WARD, 
WPIX, \VOR or WATV. 
Enough switches and WCBS 
would have to oblige. 

A.R.B. NETWORK RATINGS 
for November 

For complete information on program, ratings, audience dos or coverage, 

please consult American Research Bureau, National Press Bldg., Washington 

4, D. C. 

Top 20 Network Shows 
Avg, 

k Shaw, sponsor & Web Ridge 
...Ed Sullivan, Lincoln- Mercury (CBS) 
...You Bet Your Life, De Sao -Plymouth (NBC) 

46.6 
41.5 

....Perry Como. Sunbeam, Gold Seal, Noxzema, RCA, S&H Stamps, 
Kimberly -Clark (NBC) 39.3 

...564,000 Question, Revlon (CBS) 
...Producer's Showcase. RCA. Whirlpool, Buick (NBC) 

38.6 
38.0 

...G. E. Theater, General Electric (CBS) 

...I Love Lucy, P&G, General Foods (CBS) 
36.0 
33.9 

...I've Got a Secret. R. J. Reynolds (CBS) 

...Disneyland, Panic. (ABC) 
35.6 
35.2 

...Climax, Chrysler (CBS) 

...What's My Line, Remington -Rand, Montenier (CaO) 
34.0 
34.5 

...People Are Funny, Toni, R. J. Reynolds (NBC) 

...Lawrence Welk, Dodge (ABC) 
34.1 
33.6 

...Alfred Hitchcock. Bristol -Myers (CBS) 

...Red Skelton, S. C. Johnson. Pet Milk (CBS) 
32.9 
32.3 

...Your Hit Parade, American Tobacco, Hudnut (NBC) 

...Phil Silvers, R. J. Reynolds, Colgate (CBS) 
32.0 
31.6 

..364.000 Challenge, Revlon, P. Lorillard (CBS) 
...George Gabel. Pet Milk, Armour (NBC) 

31.4 
29.7 

I. ...Dragnet, LAM (NBC) 29.6 

Top Net Shows Among Men 
Rack Show, Somme & Web 

Mes 
Per See 

Avg. 
Boggs 

(....Cavalcade of Sports. Gillette (NBC) 
2__Steve Allen. Brown & Williamson. Maybelline, Jergens (NBC) 

116 
108 

22.4 
21.7 

3 Goodyear Playhouse, Goodyear (NBC) 107 19.6 
4....Air Power, Prudential (CBS) 
4....Wednesday Night Fights. Pabst, Mennen (ABC) 

106 
1.06 

14.1 
16.9 

6....Oonibu, Aluminium, Union Carbide (ABC) 
7.... Meet the Press, PanAmerican, Johns -Manville (NBC) 

1.05 
104 

4.7 
13.0 

7....Amateur Hour, Serutan (ABC) 
7.... Ed Sullivan, Lincoln- Mercury (CBS) 

104 
104 

10.6 
46.8 

0....National Bowling, General .Cigars (NBC) 1 03 
1....Caesar's Hour. B. T. Babbitt, Knemsrk, Quaker, Wesson (NBC)...1.05 

9.9 
19.9 

2....You Asked for It, Skinny. But Foods (ABC) 
3....G. E. Theater, General Electric (CBS) 

100 
.99 

17.2 
36.0 

4....564.000 Challenge, Revlon, P. Lorillard (CBS) 
4. .Lawrence Welk, Dodge (ABC) 

98 
98 

31.4 
33.6 

6.... Alfred Hitchcock. Bristol-Myers (CBS) 
7.... Perry Como. Gold Sul, Celucotton, RCA, S&H Stamps 

96 32.9 

Kimberly -Clark (NBC) 
7. .Welk', Top Purse, Dodge -Plymouth (ABC) 

95 
95 

39.3 
21.6 

9....Bengal Lancers, General Foods (NBC) 
O.... Private American Tobacco (CBS) 

94 
93 

10.9 
28.5 

:0....)ackie Gleason. P. Lorillard, Bulova (CBS) 93 28.5 

Top Net Shows Among Women 

tasIt Show. Sponsor & Web 
Wore. 
Per Set 

Avg. 
Rados 

1.... Ed Sullivan, Lincoln- Mercury (CBS) 
2....Amateur Hour. Pharmaceuticals (ABC) 

127 
1'2 

46.6 
9.5 

2....Private Secretary, American Tobacco (CBS) 
4.... Voice of Firestone, Firestone (ABC) 

t 72 
t 22 

28.6 
7.0 

5....Whaes My Line? Remington Rand. J. Montenier (CBS) 
6....Omnibus, Aluminium, Union Carbide (ABC) 

1 70 
118 

34.5 
4.7 

6....564,000 Challenge, Revlon. P. Lorillard (CBS) 
6.... Playhouse 90. Singer, Ronson. Bristol -Myers (CBS) 

1 18 

118 
31.4 
27.4 

9 ...Treasure Hunt, Mogen -David (ABC) 
9.:.. Twenty -One, Pharmaceuticals (NBC) 

117 
117 

13.0 
18.5 

1....G. E. neater. General Electric (CBS) 
1....Life Is Worth Living. Suss (ABC) 

116 
116 

36.0 
7.3 

1....BIS Surprise, Speidel, Pyrex (NBC) 
1.... Alfred Hitchcock, Bristol -Myers (CBS) 

t 16 

116 
21.7 
32.9 

1....me Vise. Sterling Drug (ABC) 
0....You Bet Your Life. Plymouth -De Soto (NBC) 

1:16 
115 

6.0 
41.5 

7.... Walter Winchell, P. Lorillard, Toni (NBC) 
7....1 Love Lucy. P&G, General Foods (CBS) 

114 
1 14 

20.0 
35.9 

7....December Bride, General Foods (CBS) 
'.7.... Name That Tune, Whitehall, Lanolin (CBS) 

1.14 
1 14 

25.0 
23.5 

:7....This la Your Life, P &G. Hazel Bishop (NBC) 
7.... Climax, Chrysler (CBS) 

1 14 
114 

28.9 
34.8 

Top Net Shows Among Kids 
Rank Show. Soon. & Web 

KIN 
Per set 

Avg. 
Rsatg 

1....Cartoon Show, Sweets (CBS) 
2.... Mighty Mouse, General Foods (CBS) 

209 
206 

7.2 
134 

3....Uncle Johnny Coons, Sust., Swift (NBC) 
4....Howdy Doody, Sust., Saturday (NBC) 

2.05 
200 

4.7 
6.7 

5....Mickey Mouse Club, Partk. (ABC) 
6. . . .Fury, Borden, General Foods (NBC) 

195 
1 88 

17.5 
14.1 

7....Captaio Kangaroo, Bartle., Saturday (CBS) 
B....Tales of the Tesas Rangers, Curtiss, General MIAs (CBS) 

178 
1 68 

8.7 
14.6 

9.... Winky Dink & You. Suss. (CBS) 
10.... Wild Bill Hickok, Kellogg (CBS) 

1 62 
156 

4.9 
7.9 

il....Capta,, Kangaroo, Panic. (CBS) 
12.... Roy Rogers, General Foods (NBC) 

153 
150 

0.3 
15.8 

13.... Rin Tin Tin. National Biscuit (ABC) 
14....Circus Time, Hartz, Remco, American Metal Toys (ABC) 

148 
1 46 

19.9 
6.1 

13.... Lone Ranger, General Mills (CBS) 
16. -Lassie. .Lassie. Kellogg. Campbell .(CBS) 

143 
142 

10.1 
27.6 

17....Lone Ranger, General Mills, Swift (ABC) 
17 My Friend Flicka, Colgate (CBS) 

1 29 
129 

15.3 
21.0 

17....Big Top. National Dairy (CBS) 
25....Disncyland, Portia. (ABC) 

179 
127 

11.7 
35.2 

Y. &R. May Nix 

'Rob Roy' Piz 
NEW YORK -Young & Rubi- 

cam reportedly has thrown in the 
towel on its production of a new 
vidfilm series, "Rob Roy," the pilot 
of which was made in England by 
Dave Ingman of its London office. 

The projected series was report- 
edly made for General Foods in 
an effort to duplicate the success 
of "Robin Hood," which is co- 
sponsored by another Y. & R. 
client, Johnson & Johnson. 

The quality of the pilot is said 
to be good, but the agency deci- 
sion not to go ahead is probably 
based on the fact that it has been 
unable to get a definite commit- 
ment from one of its clients. The 
pilot and rights to the series are 
for sale. 
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The WCBS -TV "Late Show" has long been the New 
York stay -up- later's favorite...but never before 
so fabulous a margin ! 

Nearly 90% of the late viewers tuned in COMMAND 
DECISION starring Clark Gable at 11:15 P.M. Sat- 
urday, December 1... and the TRENDEX hit a high 
of 28.4 ... topping its closest competition by more than 
eleven -to -one! 

á . 
4xa 

Never have so many New Yorkers stayed up so a 
to watch-any single television program... but who can 
resist the mighty M -G -M lion? 

tiyCBS -TV billings are heading for a new high ! With 
exciting new programming from M -G -M, offering 
more viewers for the advertiser's dollar, the prestige 
and profit potential of this flagship station are now 
greater than ever before. 

And the story's the same everywhere the M -G -1w 

features are being programmed : higher ratings and 
billings skyrocketing higher than ever before! 

Wait no longer. Inquire today as to the availability of 
the M -G -M library in your area. 

IOW 

.a;l 
1 

'. .t+ 
A SERVICE OF 
LOEW'S INCORPORATE 

Write, wire or phone 
Charles C. Barry, Vice -president, 

1540 Broadway, New York 
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Sponsors Big and Little Up 
Local, Regional Cut -Ins Use 

NEW YORK- -The local and 
reigonal cut -in, originally used only 
by makers of packaged products, 
has grown in 1958 to a wide- 
spread practice for an amazing va- 
riety of purposes. Advertisers large 
and small are dividing their corn - 

n ercials in what amounts to a net- 
work and spot combination for sea- 
sonal and sectional copy, limited 
distribution, dealer identification 
and product tests of all kinds. 

To attain maximum fluidity and 
flexibility while retaining sponsor- 
ship of coast -to -coast programs, 
huge advertisers like Procter & 

Gamble and Lever Bros. employ 
the cut -in for local market tests of 

new products, area promotions and 
differences in copy slant. The U. S. 

Rubber Company feeds commer- 
cials on particularly appropriate 
products (footwear, seed protect - 
ant, certain chemicals)' to Cana- 
dian stations only. Gruen and Fire- 
stone use cut -ins for local dealer 
identification, while Life magazine 
tries subscription tests and parallels 
its varying mailing dates. 

Weather Changes 
Weather differences in season or 

geographical location affect Good- 
year's campaign for its rainwear 
and ice- guards and International 
Cellucotton's Kleenex. Beechnut 
can display its baby foods nation- 
ally, but its coffee, being limited 
in distribution, is advertised on the 
network cut -in. Pet Milk recently 
employed the device to introduce 
Nonfat Dry Milk; General Foods, 
to expose Minute Potatoes. 

Small advertisers often throw 
their weight only where they are 
strong, to preserve and increase 
good markets, with the cut -in elim- 

BEATS 
4i 

COMBINED °s0. 

COMPETITION 
BY 77% 

IN ATLANTA'S 
sari Harry A. Binford, Jr. 

Bearden, Thompson, Frankel 
ti Eastman, Scott . Atlanta, Georgia 

Details upon request 

I0 E. 44th St., New York 17, OXtord 7-5880 

a top 
quality 

film show for 
Every Product, 
Every Market, 
Every Budget 

Mass ln 
ppncp 

he 

inating unwanted markets. With 
the prestige and bigger audience 
of it network show, the system 
functions better than reliance on 

local spots, these sponsors main - 
tain. 

Magazines 
Magazines, to compete with the 

pull of TV as a medium, are nosy 
beginning to offer a similar plan. 

Bell Asks 1 

Time Shifts 
NEW YORK -Bell Telephone 

has made requests of CBS -TV for 
two time shifts. It has asked that 
its "Telephone Tinte" be shifted 
from Sunday night, 8.6:30 p.m., 
to a later time period and is re- 
portedly considering Friday 8 -8:30 
on NBC -TV, if it should spring 
open. 

Another request is for an earlier 
time period for its one -shot scien- 
tific documentaries, the first of 
which was "Our Mr. Sun." The 
show was telecast Mondays, 10 -11 
p.m., in the "Studio One" slot. Bell 
wants to use either Wednesday or 
Friday 8 -9 for another showing of 
"Our Mr. Sun," so that it can 
expose the property to snore 
youngsters. 

'Mason' Pitched 
Hard by CBS -TV 
For P. &G. Catch 

NEW YORK -- CBS -TV is 

pitching its new "Perry Mason" 
heur dramatic series hard at 
Procter & Gamble. The pilot film 
of the show has already been 
shown to the client and wrist his 
approval, but P. &G. is not ready 
to make any move at present. 

It is committed to "Hey, 
Jeannie," Saturday 9:30 -10 p.m. on 
CBS. The program is ticketed for 
an hour Saturday night slot, prob- 
ably next season. 

New NBC Wings 
Continued from page 3 

KOMO -TV, Seattle; KPTV, Port- 
land, Ore., and KONA -TV, Hono- 
lulu. 

California National, with such 
widely varying interests, has be- 
come a real glamor operation. Its 
NBC Theatrical division is admin- 
istering six TV opera telecasts this 
season by the :NBC -TV Opera 
Theater," and a 10,000 -mile tour 
of 47 cities by the NBC Opera 
Company. 

The NBC TV Films operation 
continues to expand under the Cal- 
ifornia National banner, as does 
the studio set -up, which involved 
acquisition of four new, air -con- 
ditioned stages at California Stu- 
dios, Hollywood. The original 
functions of Kagran, CNP's pre- 
decessor, were mainly merchandis- 
ing, and CNP continues to handle 
these operations as well, on an ex- 
panded basis, for a long list of 
shows and personalities. 

1927 NBC Sponsors 
Continued from page 3 

Vacuum Oil Company 
R. L. Watkins Company 
M. J. Whittall Associate, Ltd. 
Witlnauer Company 
Wm. Wrigley Jr., Company 
Yale University Endow. Fund Comm. 
Young & Rubican, Incorporated 

In addition to regional editions, 
they are letting advertisers buy 
split -runs. Collier's, Ladies' Home 
Journal, Saturday Evening Post 
and Holiday are selling the \ \'est, 
the South or the remainder of the 
United States in blocks. McCall's 
offers East as a unit for buying as 
well as the other categories. Truc 
offers any one State or combina- 
tion. 

The trend toward the most mo- 
bile, individual system possible to 
benefit the advertiser reflects the 
rise in the number of products, 
due to either the development of 
new gnosis via research or buy -out 
of other companies; the increase in 

the number of companies nosy us- 
ing TV as an advertising medium 
and the rise in number of dollars 
they are spending. Networks this 
year have co- operated to help them 
pinpoint their campaigns to the 
finest degree. The outlook for 1957 
is along the same line and more so. 

Air Force Sets 

Musical Stanza 
NEW YORK - Interim pro - 

gramming changes before the "new 
look" is unveiled continue at ABC - 
TV, with the U. S. Air Force 
bringing in a musical stanza De- 
cember 27 in the Thursday 10- 
10:30 p.m. slot. Vaughn Monroe 
will host the variety series, with 
the guest list to include Eddie 
Fisher, Patti Page, Jaye P. Mor- 
gan, Joel Grey and Sammy Davis 
Jr. Bands and choirs of the Army 
Air Corps will be featured, plus 
recruiting commercials. 

"It's Polka Time" will depart 
from the network as soon as a re- 
placement is fussed for the Tues - 

day 10 -10:30 p.m. time period. 
Pabst is eying the show for a Chi - 
cago -only buy in a Saturday night 
one -hour format. 

General Cigar 
Picks UMP Tab 
On John Daly 

NEW YORK - General Cigar 
Company, for Robert Burns, has 
signed for full sponsorship of "John 
Daly and the News" Monday thru 
Friday, 7:15 -7:30 p.m., over ABC - 
TV, effective immediately. On 
March 14, General Cigar will cut 
back to sponsorship of three nights 
of the news show, with E. I. 
du Pont taking over the other two. 

The sale of the Daly strip leas-es 
only two serious sponsor boles in 
the ABC evening picture, "Omni- 
bus" and "Wire Service," boils re- 
ported exiting at renewal time. 
With this $2,000,000 sale, the 
Daly tissue will improve its station 
clearance from 55 to 70 per cent. 

Also on the sales front, Ford 
Motor is among the many adver- 
tisers mulling co- sponsorship with 
Liggett & Myers for the Frank 
Sinatra half -hour series and one - 
hour specials next season. 

RTES to Throw Fund 
Raising Yuletide Party 

NEW YORK - The Radio & 
Television Executive Society will 
throw its annual Christmas party 
this Friday (14) at the Roosevelt 
Hotel to raise money for its various 
services, especially personnel place- 
ments. Sam Levenson will emsee 
the entertainment, which begins at 
2 p.m., following luncheon at 1 

p.m. 

COMMERCIAL CUES 
CIGARETTES SIT ONE OUT 

Ray Harryhausen has filed suit in Federal Court, New York, 
against the American Tobacco Company, Sarra, Inc.; Foote, Cone 
& Belding; Valentino Sarra and John Freese for use of the 
commercial idea of having dancing cigarettes form LSMFT. He 
asks 8500,000 damages and claims to have disclosed the idea to 
the agency and Freese, who was then a TV director there. He 
says Sarra was called in and that the tobacco firm was to be 
advised of the idea. Harryhausen further says that, due to con- 
tractual disagreement, he requested the return of his films in 
1947. Also, says the defendant, the idea has been in use by the 
tobacco fieni since 1948. 

OF BLURBS AND GOBS 
Transfilm, Inc., with the co- operation of the U. S. Navy, turned a 
new'trick in filming an Old Gold commercial. They went to the 
Brooklyn Navy Yard drydock where the. aircraft carrier U.S.S. 
Intrepid was moored. A special platform carried two civilian 
ahipfitters, a Navy officer, a cameraman sind assistants -10 in all - 
up the side of the ship to the flight deck. The commercial was 
given with the ship's hull as background. Sailors' fees for the 
job -$216.50 -were turned over to the ship's welfare fund, since 
regulations forbid any salary being paid. 

ID'S.. , 
Signal Productions is the first New York producer to lease the 
Du Mont Electronicam Film System, using it first on a series of 
Kelvinator blurbs thru the Geyer agency. They will be able to 
see the commercials as they make it and show it instantaneously 
to the sponsor.... Minnie Pearl, of NBC's "Grand Ole Opry,' 
has completed 22 blurbs for Pillsbury... , KTVT, Salt Lake City, 
won an award for the best locally produced film blurb in an 11 
Western State area With residual snags ironed out, the Screen 
Actors' Guild has re- instated Roland Reed TV, Inc... , MPO 
Television Films has completed commercials for Acrilan this, Doyle 
Dane- Bernbach.... Playhouse Pictures has signed its eigth beer 
account -Regal Pale -and is doing nets series for Richfield Oil 
and Ford Tnlcks. Burton Neuberger has joined Shamus 
Culhane Productions as Midwest sales manager, with headquarters 
in Chicago, Culhane's third office. 

TV Commercials in Production 
This weekly chart lists commercials produced during the last tun 

preceding month with all industries covered over the course of a month's 
issues The following symbols designate the types of commercials listed: 
LA -Live Action; FA -Full Animation; SA- Semi- Animation; SE- 
Special Effects; J- Jingles; M- Music; S-SBda; ID- Station break; 
NA -Not available. 

(Continued from last week) 

Sponsor, Product á Agency (Show, it arty) No. (Seconds) 

HOME BUILDING 
Hoar. Furnishings 

Setts. Mattresses, Ruthraut A Ryan I (60) LA Fred Niles 
Appliances, Household Equipment, 

Supplies, General Electric, Power - 
mite Flash Bulbs, Grey.... 20) FA Trans' 

Rheem. Heaters. Campbell Ewald 
1 

1 

((60) 
LA, SA PmO 

Trans'. 
Niles 

E. I. duPont de Nemours, Duco Paint, 
BBD &O..., 1 (60) SE. M, I A Transfilm 

I (20) SE. M, LA Transfilm 
General Electric, lamp. BBD&O 

(Warner Ban. Ptesenu).., I (100) LA Trarefilm 
McGraw Electric. Toastmaster, Erwin 

Wasey (Today, Home, Tonight).,., I (30) LA Academy Film 
Toastmaster Fry Pan, Erwin Wasey 

(Today, Home, Tonight).:,, I (30) LA Academy Film 
Crosley- Bendix Appliance, A v s o . 

Corp., Bendix Gas Dryer, CÀmpton.... I (60) IA Academy Film 
Owens.Corning Fiberglass, Dust Stop 

Air Filters, McCann-Erickson..,, 5 (60) NA .Animated Produuioe 
Westinghouse, Steam Iron, McCann - 

Erickson (Studio One).... 2 (20) LA I. alley á Loy. 
Roaster Oven, McCann -Erickson 

(Studio One).... I (20) LA Lalley A Len. 
Cook 'n' Fryer, McCann -Erickson 

(Studio One).... 1 (20) LA Talley á Logs 
Air Conditioner, Fuller, Smiet & 

- Ross.... 2 (60) IA Lallcy á Luc. 
Grill 'n' Wafner, McCann -Erickson 

(Studio one).... 3 ß0 IA Laney á Luc. 
Washer and Dryer. McCann- 

Erickson (Studio One).... I (20) LA Laney a Lore 
Edison Elea. Institute, Housepower, 

Ketchum, McLeod A Grove.... I (300) LA Laney & Lev. 
General Slicing Machine, Slicer, Levin 

Williams & Saylor.... I (60) LA (C) Roger Wads 
Grinder, Lein Williams & Saylor.... I (60) LA Cl ( Roger Wad. 

Radios, TV Sow, Phonographs, Shaven, Lighters 
General Electric, Transistor Radios, 

Maxon (Warner Brothers Presents).... 1 (60), 1 (50).. LA Transfilm 
RCA, RCA Victor Records, Grey 

(Producer's Showcase).... 1 (90), 3 (60). LA Transfilm 
Admiral, Portable TV, Henri, Hurst 

a MacDonald.... I (60) LA Frcd Niles 
Ronson, Lighters. Norman- Craig A 

Kummer (Playhouse 90).... 2 (20) SM .- .Animated Product'. 
Shaver, Norman, Craig & Kummer 

(Playhouse 90).... 1 (20) SM .. Animate& Product's 
Household Soap, Choosers, Polishes 

Pride. Furniture Polish, Needham, 
Louis A Herby.... 1 (60) LA Fred Niles 

Magikisl, Rug Cleaners. Doris A. 
Greenwood.... 4 (60), 3 (20). LA Fred Niles 

Johnson's Wax, Stride, Needham, 
Louis A Brorby.... 1 (60) FA Ray Patin 

Procter A Gamble, American Family 
Flakes, H. W. Kesler. . - NA Serra 

Apparel 
Minnesota Mining & Mfg., Seine 

Ribbon, MacManus, John A 
Adams (Today, Tonight, Home).... 1 (20) FA, SE Transfilm 

Robert Hall Cloth, Clothes, Frank 
Sawdon.... 3 (50) LA, FA, M Transfilm 

Chemstrand Corp., Acrilan, Doyle, 
Dane Bernbach (High Finance).... 1 (10) LA MPO 

Type 
(C -Conr) 

CormeetWa 
ProMetr 

help your 

HEART" FUND 
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TRIANGLE STATIONS ADD 
WARNER BROS. LIBRARY 

PHILADELPHIA - The Tri- 
angle stations last week bought the 
entire Warner Sros. library (754 
feature films) from Associated Art- 
ists Productions. It took the second 
major deal in AAP's new Program 
Profit Plan. This means that be- 
yong a cash down payment, Tri- 
angle will pay AAP a percentage 
of the gross revenue it makes on 
its sales of the Warner ictures. 
AAP's first major PPP deal was 
with WGN -TV, Chicago, a week 

With the Warner deal, Triangle 
has under contract all three major 
libraries in TV: It already has the 

RICO and M -G -M .libraries as well 
as some of the top packages, in- 
cluding the first 20th Century-Fox. 
WFIL - TV, Triangle's flagship 
here, is now estimated to have a 
backlog of over 2,500 first -run pic. 
tures. It plays over 25 pictures 
a week. 

All four of the Triangle TV 
st,.tions have been having tremen- 
dous sales success of their big new 
movie programs this season. 

With the Triangle sale, AAP has 
sold Warner features in' about 60 
markets, in about half of which it 
has sold out the entire library. 

New NTA 20th Pix 
Sell to 25 in Week 

Only 7 Out of 78 Films Saved for Web; 
71 of 20th Package of 86 Are First Run 

NEW YORK -- National Tele- 
film Associate's new package of 
20th Century -Fox pictures went on 
sale last Monday and was sold in 
about 25 markets by the end of the 
week. About 75 per cent of the 
stations buying the new package 
were purchasers of the first 20th 
package, which NTA put on the 
market last spring. 

Out of the 78 pictures that NTA 
acquired from 20th at this junc- 
ture, only seven were held out for 
the NTA Film Network. Those 
seven, plus four others, are now 
circulating the network stations 
and will keep it going thru the end 
of the year. 

The network has apparently 
given up hope of landing a national 
sponsor before January. The ro- 
Jramming for the network from 
anuary on will come out of the 

next group of 78 that NTA will 
get from 20th. 

The seven 20th films now play- 
ing the network are also part of 
the 86-picture package NTA 
started distributing last week. 

First -Runs 
The first -run 20th films in the 

package include "Laura," "Snake 
Pit, "' Second Fiddle," "Four Sons," 
"Jane Eyre," "Bell for Adano," 
"This Above All.' "Cluny Brown " 
"Charleÿ s Aunt," "House of Roths- 
child," "The Moon Is Down," "In 
Old Chicago," "Under Two Flags" 
and "On the Avenue." 

The seven 20th pictures now on 
the network are "Margin for Error," 
"Barricade" with Alice Fave and 
Warner Baxter, "Tonight We Raid 
Calais" with Annabella and Lee J 
Cobb, "Manila Calling" with Lloyd 
Noland and Cornel Wilde, "Whis- 
pering Ghosts" with Milton Berle, 
Right to the Heart" with Brenda 

TPA to Shoot 

'Service' Piz 
HOLLYWOOD -- Television 

Programs of America will produce 
a new international cloak and dag- 
ger series titled "Secret Service," it 
was reported last week. Also, It is 
understood that TPA will go into 
full production of "Charlie Chan" 
next month, making that show a 
possibility for syndication in the 
spring. 

There is also scripting activity 
at TPA on two other shows. The 
firm has hired Lee Loeb to be 
story editor and associate producer 
on "New York Confidential," on 
which TPA has a pilot film. Loeb 
has the assignment of getting 38 
more scripts for that show. TPA 
also is working on scripts for its 
"Mr. Digby" show. 

Joyce and Don DeFore and "A 
Very Young Lady" with Jane With- 
ers and Nancy Kelly. 

NTA and 20th are still clearing 
the titles. NTA is telling stations 
that up to six of the first -run titles 
in the list may be replaced by pic- 
tures of equal quality. 

Other Films 
In addition to the 20th pictures, 

the new NTA packages include 
"Enrore" and "Trio," which have 
been playing the network, and a 
few other items, including "Prin- 
cess Cinderella," "Intimate Rela- 
tions," a 1939 Bela Lugosi picture 
and a Lilli Palmer picture. 

NTA is understood to have set a 
much higher price on the new 
package than it did on the first 
20th group. Here in New York, 
where it got $10,000 per picture 
from WATV on the first group of 
52, it is reported to be asking 
$12,000 to $14,000 apiece on the 
new batch of 86. 

'Barbary Coast' Pilot 
HOLLYWOOD -Pilot on 19th 

century San Francisco life is being 
prepped by Gene Autry Enterprises 
for early 1957 filming. Show will 
be titled "Tales of the Barbary 
Coast." 

SOME MAJOR RACES 

Syndicated Program Ratings 
Barely Toe Last Year's Mark 
By CENE PLOTNIK 

NEW YORK -Syndicated film 
programs were barely holding their 
audience levels in a number of ma- 
jor markets as the new season 
opened, a development not un- 
looked for since a number of net- 
work shows are also meeting a 
similar fate. 

A comparison study of 20 major 
markets turned up 12 in which the 
average of the top 10 syndicated 
shows, October Telepulse, was 
down as against the year before. 

The top syndicated rating, as 
well as the top 10 average, was 
down in the following seven mar- 
kets (among the 20 picked at ran- 
dom): Los Angeles, San Francisco, 
Washington, St. Louis, New Or- 
leans, Milwaukee and Minneapolis. 

On the credit side, both the top 
show and the top 10 average in- 
creased in the following six mar- 
kets: Chicago, Columbus, O.; 
Cleveland, Dayton, O.; Atlanta and 
Seattle. 

In the two biggest markets the 
top 10 average was up by only a 
hair's breadth. In Chicago, altho 
the top syndicated rating rose con- 
siderably from 17.5 for "Wild Bill 
Hickok" in October, 1955, to 20.0 
for "Dr. Hudson's Secret Journal" 
this year, the top 10 average was 
up only insignificantly, from 14.7 
to 15.0. 

New York Up 
In New York, whose top 10 was 

up by a squeak from 7.2 to 8.0, 
the average was held up by three 
shows made up of Associated Art- 
ists Productions' cartoons. "Loony 
Tunes" on \VABD was in third 
place with a seven -day average of 
8.4. The weekday "Pope ye on 
WPIX was fifths with a five -day 
average 7.3. The Saturday "Pop - 
eye" was tied for eighth with 8.4. 

The greatest declines in the top 
10 average were registered in Min- 
neapolis (21.0 to 15.8), Milwaukee 
(21.5 to 16.4), Washington 15.3 
to 12.4) and Los Angeles (15.1 
to 12.3). 

The greatest increases in the top 
10 average were registered in 
Cleveland (16.7 to 19.8) and Day- 
ton (24.1 and 28.7) and Seattle 
(17.8 to 20.6). 

The top shows of last season's 
opening were generally not doing 
no well this October. In 12 of the 
20 markets last year's topper was 
out of the top 20 listing altogether 
this year. Among such casualties 
were "Confidential File" in Los An- 
geles, "Stories of the Century" in 
Cincinnati, and, in Ohio, "Man Be- 
hind the Badge" in Columbus, 
Dayton and Cleveland, where it 
was successfully sponsored by Ohio 
Oil. 

Older Shows 
In another six markets last fall's 

top syndicated show was down in 
rating this October. In only two 
markets did last year's top show 
improve its rating this fall: In Se- 
attle "Life of Riley" was up from 
23.1 to 27.6. In Detroit "Highway 
Patrol" was up from 22.5 to 25.2. 
In only three markets did last 
year's leader maintain its leader- 
ship: Seattle, Detroit and New Or- 
leans, where "San Francisco Beat" 
declined slightly. 

The show that did the .most to 
up the top syndicated rating among 
those 11 (out of the 20) markets in 
which it was raised, was "Highway 
Patrol:' It pulled this off in four 

markets, the only show to do so in 
more than one of the markets 
studied. In addition to Detroit, 
where it Unproved its own position, 
it pulled this feat in Columbus, 
Dayton and Cleveland, in Ohio, 
where it was bettering the "Man 
Behind the Badge" high of last 
fall. 

In every one of the 20 markets 
in this study, the top network rat- 
ing was down. The show at the 
top in almost every case was "The 
$64,000 Question.' 

'Digest' Racks Up 
250G in 30 Days 

NEW YORK - The first 30 
days selling of "TV Reader's 
Digest" racked up a lush $250,000 
in billings by Bernard Schubert, 
Inc. Among the stations buying 
the vidfilm series are KTTV, Los 
Angeles; KDTV, Denver, KEYD- 
TV, Minneapolis, and KTWT, 
Seattle. 

In the negotiation stage is a deal 
for a 50- market buy of the prop- 
erty by an unanamed regional 
advertiser. 

ABOUT 100 MORE 

Post -1948 Pix Due 
From Republic, UA 

NEW YORK -- Close to 100 
post -1948 pictures may be put into 
TV right after the first of the year 
by Republic and United Artists, it 
was reported here last week. 

UA was said to be readying its 
second group of 39 for TV. In the 
new group it is expected that 26 
will be in color. 

Republic's Hollywood TV serv- 
ice was reported to be feeling out 
the TV market on a new package 
of 52. This would be Republic's 
first post -1948 release to TV. The 
Republic package would probably 

WBKB Takes Top Slot in Chi 
TV Film Package Sweepstakes 

CHICAGO -The war in which 
all belligerents claim to be the win- 
ner, the battle of the big film 
packages among Chicago stations, 
hit an _important new stage Mon- 
day (3) with a new claim of victory. 

Taking the bows this time is 
WBKB, ABC o. &o. outlet, which 
fired off the first of its 742 -film 
RKO ammunition and watched its 
ARE rating zoom from the bottom 
to the top of the station heap for 
the 10 p.m. time slot. Its opening 
show, "The Velvet Touch," racked 
up a 14.7 compared to a 2.7 in a 
corresponding period for Novem- 
ber. Thus the ABC station pushed 
WBBM -TV into second place with 
12.3; WGN -TV, also showing film, 
to third with 11.3, and sinking 
NBC's WNBQ to last with 7.6. 
The ratings came out of a special 
ARB survey made by the J. Walter 
Thompson Agency. 

Compared to these figures, 
standings in the regular rating for 
November showed WGN -TV the 
leader with 18.1, showing film; 
WBBM -TV second with 14.6 and 
WNBQ third with 12.9. WBKB had 
trailed weakly with its 2.7. 

WGN -TV claimed a first -round 
victory three weeks ago when it 

opened its 20th Century -Fox treas- and Fridays matters are worse, 
ire trove with "How Green Was forcing a film start at midnight. 
My Valley" and hung up a rating An additional victory claim, 
of 28.1, or 73.8 per cent of the strangely, comes from WNBQ and 
viewing audience. Two weeks its manager, Jules Herbuveaux, who 
later, WGN parted the RKO library has bought no films at all. He pre - 
of more than 700 pictures, avail - dieted flatly Thursday (6) that Isis 
able beginning January 1, so they sagging rating would snap back in 
remained unruffled by this week s a month. His theory is that, first, 
rating setback as their big guns the supply of really top -rank films 
were still uncorked. would soon dwindle and, second, 

WBBM -TV Claims that while the other three stations 
Meanwhile, WBBM -TV made eat each other up fighting for the 

nervous claims that they are in the film audience, he'll be able to sit 
best position of all because ahead back and enjoy all by himself the 
of them lays the unfolding of the audience which prefers live TV. 
mammoth M -G -M library. This Meanwhile, he took a verbal crack 
repertoire will be premiered De- at his competitors with the view 
cember 15 and the audience for that they're "doing nothing to for - 
Leo the Lion material will un- ward the interests of TV. They're 
doubtedly intensify the fight. On just forwarding the interests of the 
the negative side for the CBS out- nickelodeon concept." As an NBC 
let, however, were some complica- flagship, WNB9 is committed to 
tions in scheduling. On Saturday airing "Tonight no matter what, 
nights, \VBBAI -TV will engage its added to the station's status as 
rivals in head -on struggle at 10 NBC's color experimental outlet. 
p.m. On Sundays, Mondays, Tues- These factors tend to force Herbu- 
days and Thursdays, however, pre - veaux's anti -film position, trade 
vious sponsor commitments will sources maintain. 
postpone picture showings until 11 "Tonight" Puzzler 
p.m., possibly too late to garner The future strength of "Tonight" 
mass audiences for a 90- minute to is a puzzle on whirls many eyes are 
two -hour show. On Wednesdays (Continued on page 11) 

include "Wake of the Red Witch" 
and "Sands of Iwo Jima." Repub- 
lic is not expected to put 'The 
Quiet Mass" into TV, preferring to 
re -issue it theatrically. 

The release of these two groups 
does not depend on a settlement 
with Ilse Guilds on repayments. 
UA's first batch of 39, which it 
started selling late in the summer, 
was all post -1948. UA, not being 
in the production business itself, 
r.nnot be bound by the Guilds as 
the other motion picture compa- 
nies can be. 

Talent Formula 
UA, it is understood, has been 

putting 25 per cent of its gross on 
TV sales into escrow pending 
agreement on a talent repayment 
formula. 

Republic, reported on the verge 
of discontinuing motion picture 
production for good, would thus be 
free to follow in the path of UA 
in regard to post-'48 product. 

UA's sales of its first group of 
39 have apparently lived up to the 
company's expectations. With only 
a one -man sales force (John Leo), 
which keeps distribution cost to a 
rock bottom, it has sold the pack- 
age in close to 75 markets in these 
four months. 

Republic's last feature release to 
TV was in January, 1958, when it 
launched its Silver Group (24 fea- 
tures) and its Nuggett Croup (51 
Westerns). Those releases were 
understood to have finally cleaned 
out Republic's pre -1948 stock. 

'Post' Anthology 
Readied by Enders 

HOLLYWOOD- Production on 
a new anthology series, "Best of 
The Saturday Evening Post," gets 
under way Monday (10). Rights to 
stories from the magazine were ac- 
quired by the Robert Enders 
Agency, which produces. 

First episode will be a June 
Lockhart starrer, "The Marriage 
That Couldn't Succeed." Ted Post 
directs. 
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'Stage' Into Eleven 
Marts for Drewry's 

CHICAGO -Drewry's Beer has 
bought "Stage 7" from Television 
Programs of America for its 11 
Midwestern markets. To put its 
own identification on tire dramatic 
anthology it is getting Don Ameche 
to serve as host. In Drewry terri- 
tory the show will be given a spe- 
cial long title, "Don Ameche Pre- 
sents the Drewry's Play of the 
Week." TPA is filming Ameche's 
continuity on the West Coast this 
week. The brewery will start air- 
ing the show in April. 

In making this deal Drewry 
seems to be continuing its effort 
to get a well- rounded adult audi- 
ence, including a fair share of the 
females. It is currently sponsoring 
"Susie" (re -issue of "Private Secre- 
tary" starring Ann Sothem), which 
it also bought from TPA. Last year 
it had the "Eddie Cantor Comedy 
Theater." 

Rheingold Pattern 
Its reshaping of "Stage 7" is a 

gimmick that Rheingold Beer has 
been using in New York for four 
years. Rheingold has Douglas 
Fairbanks Jr. hosting his own 
show, which it titles The Rhein - 
gold Theater." Last season' it also 
had Henry Fonda hosting "Star 
and the Story" for it, also using its 
own title. 

The very first buyer of "Stage 
7" also put its own title on the 

SG Negotiates 

NEW YORK -Screen Gems is 
negotiating a deal for the pur- 
chase of Wild Bill Hickok" from 
William Broidy. Also involved in 
the negotiations is a long -term 
sponsorship commitment from Kel- 
logg, its current bankroller, to 
make the purchase worthwhile 
from the Screen Gems point of 
view. 

The owner of the Western series 
is William Broidy who is ill and is 

said to want to bow out of his 
production chores. The show is 
on 110 CBS -TV stations for 
Kellogg. 

Cliffwood to Produce 
'Express' for NBC -TV 

HOLLYWOOD - Cliffwood 
Productions, new independent TV 
company headed by Frank Rosen- 
berg, this week signed with NBC - 
TV for the production of the West- 
ern series, "Pony Express." 

"Express," written by Sam Pick - 
inpah, is based on an original story 
by Rosenberg. Shooting is sched- 
uled to start January 3 at Cali- 
fornia National Productions. 

show. That was Standard Oil of 
California, which calls it "Chevron 
Hall of Stars." With the Drewry 
deal, "Stage 7" is sold in 120 
markets. 

Drewy's agency is MacFarland, 
Aveyard, here. Among the mar- 
kets in which it places its show are 
Detroit, Toledo; South Bend, Ind.; 
Grand Rapids, Mich.; Indianap- 
olis and Fort Wayne, Ind. 

'G. E. Theater' 

Rating at Peak 
NEW YORK -With the first 

November Nielsen report, "General 
Electric Theater" has reached its 
peak ratings. Aired at 9 p.m. in the 
East on CBS, it racked up a 41.3, 
as compared with NBC's "Alcoa 
Hour's" 24.1 and ABC's "Omni- 
bus' " 12.3. This tops a previous 
record for the show set in the sec- 
ond October report which gave the 
program a 37.4 Nielsen and a 35.4 
American Research Bureau rating. 

Also the latest ARB scorings on 
October surveys have given the 
G. E. show some wide leads over 
feature film competition. In six 
major markets, the tallies are as 
follows: 

Detroit, 25.8 -vs. "The Cham- 
pion," 6.8; Los Angeles, 28.6 vs. 
The Farmer's Daughter," 3.5; 

Minneapolis -St. Paul, 24.8 vs. 
"Phantom Caravan," 1.4; New 
York, 28.9 vs. "The Life of Jimmy 
Dolan" on WABD, 1.2, and "Way 
Back Home" WOR -TV, 
Francisco, 26.3 vs. "Man Bait," 1.3; 
Washington, 35.5 vs. "My Dream 
Is Yours," 2.4. 

'Annapolis' Up 
21 More; Total 
Now 91 Marts 

NEW YORK -Ziv -TV racked 
up 21 new sales last week on 
"Men of Annapolis," bringing the 
current total to 91 markets. Kroger 
Stores bought the series in three 
Midwest markets. Safeway Stores 
signed for Oklahoma City. Other 
sponsor buys include Fidelity Trust 
Company, Pittsburgh; Marine 
Trust Company, Buffalo; Kohn - 
Cox Baking, Austin, Tex.; Steams 
Packing, Portland, Me.; Coca - 
Cola, two Midwest markets; South 
Carolina Electric ac Gas, two 
cities, and Royal Crown Cola and 
Ess -Kay Meat Packing, Baltimore. 

Station purchases were reported 
for Mobile, Ala.; Dallas, Houston, 
Albuquerque, N. M.; El Paso, 
Tex., and others. 

Solid Movies 

Cause of Red 

Eyes in N. Y. 
NEW YORK -A sleepy New 

York was trying to recover this 
week from the all -time greatest 
line -up of feature films presented 
so far by the local stations during 
December rating week ending last 
Friday (7). WCBS -TV started its 
M -G -M pictures on its "Late 
Show" and expanded "Early 
Show." WATV had "The Ox Bow 
Incident" on its "All -Star Movie," 
and WOR -TV had "Mr.. Blaudings 
Builds His Dream House" on its 
"Million- Dollar Movie." 

WCBS had special Trendex 
studies made, by recall for the 
"Late Show" and coincidental on 
the "Early Show." 

The Trendex research strongly 
indicated two things: That lots of 
people will stay up to near 2 a.m. 
weekdays to see top pictures that 
are heavily promoted, and that 
virtually all of those show's all - 
time high ratings were shattered 
last week. 

The "Late Show," which had 
an October Telepulse average (to 
midnight) of 7.5, drew Trendex 
recalls last week as follows: Satur- 
day, "Command Decision"-28.4. 
Sunday, "Come Live With Me "- 
18.9. Monday, "Random Harvest" 
-21.1. Tuesday, "Sahara" - 15.3. 
Wednesday, "Above Suspicion" 
16.3 

WCBS' minimum share of audi- 
ience during "Late Show" hours 
was 65.0. The "Early Show," which 
had an October Telepulse average 
8.7, drew Trendes coincidentals 
last week as follows: Monday, 
"They Met in Bombay" - 12.0. 
Tuesday, "Act of Violence" - 9.4. 
Wednesday, "A Night at the 
Opera" -13.0. Thursday, "Calling 
Dr. Kildare " -9.3. 

The "Early Show" had the 
dominant share of audience each 
of these nights, but it ranged only 
between 26.0 and 36.0. 

'Sheena' Puts 
WPIX Ahead 

NEW YORK - For the first 
time in its history, WPIX here 
dominated the Saturday 6;30 -7 
p.m. time slot, according to Amer- 
ican Research Bureau figures for 
November, when "Sheena, Queen 
o; the Jungle" beat its nearest com- 
petition by 95 per cent, with a 
33.2 share of audience. 

In another WPLY win over its 
six competitors, "P ye" scored a 
12.0 ARB rating for November, 
beating its competitors' "Looney 
Tunes and "Mickey Mouse Club" 
by 495,000 and 180,000 homes 
respectively. 

LED 3 
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PULSE FILM RATINGS 
for October 

For complete information ea programs, ratinas, audience size or coverage, 
please consult The Pulse, 1no., 15 W. 46 St., Nm York, N. Y. 

Top 20 Film Shows 
Avg. 

Ruh Shim & DMrlbsPor area 
1.,..Life of Riley (NBC) 16.4 
a....Hlghway Patrol (Ziv) 15.7 
s....Science Fiction Theater (Ziv) 12.5 
4....Patti Page (Oldsmobile) 52.2 
a....Oc. Hudson's Seems Journal (MCA) 11.5 
6....13ouglas Fairbanks Presents (ABC) 11.1 
7.... Death Valley Days (Pacific Borax) 11.0 
7....1 Led Three Lives (Ziv) 11.0 
9. .1 Search for Adventure ( Bagnati) 10.6 
9.... Man Cslkd X (Ziv) s 10.6 

11.... Badge 714 (NBC) 10.5 
11....1 Married Joan (Interstate) 10.5 
11....Superman (Flamingo) 10.5 
54....Star and the Story (Official) 10.4 
14.... Annie Oakley (CBS) 10.4 
tn.-Amos 'n' Andy (CBS) 10.3 
17....Waterfront (MCA) 10.1 
18....Datellne Europe (Official) 9.9 
19....Cclebrity Playhouse (Screen Gems) 9.8 
20.... Mm Behind the Badge (MCA) 9.6 
20....Studio 57 (MCA) 9.6 

Top Film Shows Among Men 
Mew 

Per 109 Avg. 
Rule Skew a Distributor Hones Rating 
1... Highway Patrol (Ziv) SA 15.7 
2.... Confidential File (Guild) R6 6.2 
3.... Man Called X (Ziv) 145 10.6 
4....Dateline Europe (Official) 84 9.9 
4.... Elke, Queen (TPA) 94 9.4 
4....Oveneas Adventure (Official) A4 7.1 
4.... San Francisco Beat (CBS) 94 8.1 
8....Foreign Intrigue (Official) A3 94 
8.... Waterfront (MCA) 93 10.1 

10....7he Falcon (NBC) 82 4.6 
10....1 Led Three Lives (Ziv) 82 11.0 
In....The Whistler (CBS) A2 5.3 
13....Death Valley Days (Pacifie Boras) Al 11.0 
13....Inspector Mark Saber (Thompson) 81 8.7 
13.... tone Wolf (MCA) 81 7.0 
13.... Mr. and Mrs. North (Schubert) 91 4.5 
13....Public Defender (interstate) Al 6.9 
13....Racket Squad (ABC) 51e 5.0 
19.... Boston Blackie (Ziv) AO 6.8 
19....Crosaurrent (Official) 80 8.8 
19....Dannerors Assignment (NBC) PO 5.7 
19....Th, Hunter (Talon) AO 2.9 
19....lnner Sanctum (NBC) RO 3.5 
19.... Man Behind the Badge (MCA) PO 9.6 
t9....Me. District Attorney (Ziv) AO 7.9 
19....Sherlock Holm. (Guild) PO 3.6 

Top film Shows Among Women 
Roans 
Per IN Avg. 

Rash Show a Dtarribetor Howes Ratios 
1....Star Performance (Official) 04 3.9 
1... .Douglas Fairbanks Presents (ABC) 94 11.1 
3....Dangerous Assignment (NBC) 91 5.7 
3....Liberace (Guild) 91 9.8 
3....Liili Palmer Presents (NTA) 01 3.2 
3....Conrad Nagel Theater (Guild) el 1.9 
7....Cetebrity Playhouse (Screen Gems) 50 9.8 
7.- ..Foreign Intrigue (Official) 90 8.4 
9....Life With Elizabeth (Guild) 89 5.6 
9....Mr. and Mn. North (Schubert) 89 4.5 
9.... My Little Margie (Official) 89 7.0 
9....Public Defender (Interstate) 99 6.9 
9....Dateline Europe (Official) 89 9.9 
9.... Ellery Queen (TPA) 89 8.4 
9....1 lad Three Lives (Ziv) 89 11.0 

16....Crosscurrent (Official) It 8.8 
17.... Mr. District Attorney (Ziv) 87 7.9 
17....The Whistler (CBS) 97 3.3 
17....Your TV Theater (Ziv) 87 1.4 
20....Dr. Christian (Ziv) 96 7.7 
20.. Stars of the Grand Ole Opry (Flamingo) 86 4.9 
20. ...Guy Lombardo (MCA) 86 5.2 
28....Man Called X (Ziv) 86 10.6 
20.... Patti Page ( Oldsmobile) 06 12.2 
20.... Ray Millard Show (MCA) 86 5.9 
20....Staos 7 (TPA) 96 9.4 
20.... Star and Me Story (Official) 86 10.4 

Top Film Shows Among kids 
Kid, 

em SOS Ava. 
Rank Show & DtsrKotoe Hewes Radai 
1....1 -ittle Rascals (Incersrste) 105 7.0 
2....Captain Midnight (Screen. Gems) 98 8.5 
3....Buffalo Bill Jr. (CBS) 96 7.4 
3....Ramar of the Jungle (TPA) w 7.5 
3....Superman (Flamingo) 94 10.5 
6....Popeye (Associated Artists) 93 7.0 
7....Looney Tones (Guild) 92 8.9 
8....Annie Oakley (CBS) 91 10.4 
9....Laurel and Hardy (Governor) 90 3.8 

10....Wild Bill Hickok (Flamingo) 89 9.3 
11....Gene Awry -41 Hour (CBS) $18 5.2 
11....Hopalong Cassidy -1/2 Hoar (NBC) $8 8.4 
11....Hopalong Cassidy -1 Hour (NBC) 98 3.7 
14....Cisco Kid (Ziv) 87 7.7 
14....Cowboy G -Men (Flamingo) 87 6.5 
14.... Sky King (Nabisco) 87 8.2 
17....Range Rider (CBS) 86 6.8 
17....Gene Autry-1 Hour (CBS) 86 3.8 
19.... Loma John Silver (CBS) 84 4.4 
20.... Sim a Donovan, Western Marshal (NBC) 83 71 

PROGRAMMING' '" mash! 
TR BIIIBOARD Tr attwrNllsy 

Rie ciel le arahrrt! 

tusMM 

www.americanradiohistory.com

www.americanradiohistory.com


DECEMBER 15, 1956 THE BILLBOARD 

TWO -WAY MOVE 

SG Absorbs Hygo, 
Reslots Bob Salk 

NEW YORK --For years Screen 
Gems executives have predicted 
that when the formative years are 
over . there will be only half a 
dozen companies in the TV film 
business and Screen Gems will be 
one of them. Last week Screen 
Gems made two moves to broaden 
its operation and get thru with the 
formative years. 

It reslotted Bob Salk, former di- 
rector of syndication sales, to the 
new post of directe., of station op- 
erations. Salk will spearhead SG's 
attempt to acquire station owner- 
ship and will also serve as con- 
sultant on station operation and 
programming. 

The firm then completed the ab- 
sorption of Hygo Television Films 
and named Jerry Hyams, Hygo 
Television Films and named Jerry 
Hyams, Hygo president, to Salk s 
former post. 

The acquisition of Hyams, his 
second -in- command, Bob Seidel- 
man, and the Hygo staff and cata- 
log will undoubtedly strengthen 
SG in feature film distribution, a 
phase of the business it got into 
only one year ago. 

Other Expansion 
This is not the end of Screen 

Gems expansion. Now busily turn- 
ing out pilots for the spring sales 
season, the firm has nevertheless 
been trying to enlarge its produc- 
tion still further. It has been dick- 
ering for some time with Bill 
Broidy about taking over produc- 
tion of the long running "Wild 
Bill Hickok." 

In its present set -up Screen Gems 
is operative, to some degree, in 
seven different phases of TV: Pro- 
gram production, commercial pro- 
duction, national sales, first -nor 
syndication, ha-f -bout station li- 
braries, feature films and station 
ownership, making it one of the 
most versatile operations in the in- 
dustry. 

About the only enterprise left 
for it to tackle is networking. And 
already there is speculation that 
the outfit is laying plans to set up 
some kind of filin network. Cer- 
tainly it has the resources to work 
out a plan along the lines of the 
NTA Film Network. But whether 
It will by any such plan in the 
present climate seems doubtful. 

Background 
Hygo was considered the largest 

of the so- called independent dis- 
tributors. Its sellout is attributed 
to the difficulty it anticipated in 
acquiring new product in view of 
the entry of the majors into TV 
and the tightness of bank money. 

Founded five years ago by 
Hyams and Louis Coldtsein, Hygo 
has long had a . friendly relation- 
ship with Columbia Pictures, SC 
parent, due to Goldstein's 30 -year 
association with the firm. Hygo has 

Hitchcock Show Abroad 
HOLLYWOOD -- The Alfred 

Hitchcock show will make its debut 
on British TV early next year. Deal 
for 39 of the half -itnur episodes 
was closed between Granada TV 
and MCA -TV here last week. 

JUNGLE 
JIM 

ANOTHER TOP RATED 

SYNDICATION SERIES 
FROM 

SCREEN GEMS 

cartoons, Westerns and a few fea- 
tures from Columbia. 

Hyams' philosophy of feature 
film distribution, it is understood, 
is to release small parcels of a 
high quality quotient at fairly short 
intervals, four to six months. This 
is not too far from the policy Co- 
lumbia management laid out to its 
stockholders a week ago. Since it 
will undoubtedly be Hyams guid- 
ing SG's feature distribution hence- 
forth, this is quite likely to be the 
TV release pattern for the sound 
pictures remaining iu the Columbia 
vaults. 

ANIMAL WEEK 
IN VIDEO LAND 

NEW YORK -- It's been 
Animal Week in TV land, 
with announcements of the 
first mammal ever to die dur- 
ing a telecast. 

Interstate Television will 
send an Indian elephant, 
owned by Sabu, to 40 cities to 
plug its upcoming "Sabo" ad- 
venture series. The bull 
which co -stars with the actor, 
will eventually be offered as a 
prize in a nation -wide contest. 

Baby, pet monkey star of 
the "Buckskin Bill Show over 
WFAB -TV, Baton Rouge, La., 
was stricken during a com- 
mercial in which he was par- 
ticipating and died in the em- 
see's arms. Some blamed the 
copy. 

TV FILM, PROGRAMMING 

Baptists Start 
New 13 -Week 
'Answer' Pix 

HOLLYWOOD-Family Films 
has started shooting the second 13- 
week series of "This Is the Answer," 
a weekly dramatic show sponsored 
and produced by the Radio and 
Television Commission of the 
Southern Baptist Convention. The 
series is the only religiously mo- 
tivated series filmed in color and 
will cost the convention $250,000. 

The first 13 were made avail- 
able to stations eight months ago 
and are now being shown regularly 
in public service time on more 
than 100 TV outlets in the U. S. 
and Alaska. The series is non -sec- 
tarian in dramatic form and non- 
denominational in content, stressing 
the basic lessons of Christianity. 

NEW BID? 

Para Casts 
Eyes at Two 
TV Stations 

NEW YORK -Paramount Pic- 
tures is reportedly considering a 
bid for some of the Consolidated 
Television properties recently made 
available when Crowell- Collier was 
unable to finance its intended pur- 
chase of the stations. The two sta- 
tions said to he of most interest to 
Paramount are WFBM -TV, In- 
dianapplis, and WTCN -TV, Min- 
neapolis. 

Paramount now Owns KTLA -TV, 
Los Angeles, and large minority 
in.erests in WABC, here, and 
WTFC -TV, Washington. 

THE 

SUCCESS STORY 
FIRST in audience appeal ... rated top syndicated film in Portland (31.7 *) and San 
Diego (27.4 * *), FIRST in time period in San Francisco (13.0 * *), Spokane (27.4 * *), 
Seattle (15.7 * *), Kalamazoo (15.5 *), Wichita (52.7 *) and St. Louis (18.2 *). 

FIRST in excitement, presenting thrilling 
"Front Page" dramas based on actual 
police cases taken from the files of world- 
famous Sheriff Eugene W. Biscailuz, of 
Los Angeles County ... 

FIRST to dramatize the personality of the group FIRST with top advertisers ... mak- 
of law enforcement officers in action, with ing headline news in sales . . 

thrilling stories of arson, air, sea and mountain Miller Brewing, National Biscuit 
rescues, murder, robbery, juvenile crime. Stir - Gs, Safeway, General Electric, 
ring case histories to build audiences of alleges] General Tire, Petri Wine, etc. 

FIRST is sates results ... teatimoni- 
afs pouring in ...renewals months 
in advance ... excitement and rec. 
cognition for you and your product. 

Wouldn't YOU like to be FIRST in your market? 
Let "Code 3"... signal for Hashing lights and 
screaming sirens ...be your signal for action. 
Write, wire, phone for complete details. 

ABC FILM SYNDICATION, Inc. 
10 tact 44th St., New York City, OXford 7 -5860 

7utr ARs 

This Onm 
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Pearl Beer on 

'Grief' for Eight 
SAN ANTONIO - The Pearl 

Brewery has bought "Captain Da- 
vid Grief" from Guild Films on its 
eight- market spread thru the 
Southwest. It took a 52-week firm 
deal for Houston and Dallas and 
options for six other markets pend- 
ing time clearances. 

Pearl previously sponsored "Pass- 
port to Danger," the Cesar Ro- 
mero starrer out of ABC Film Syn- 
dication. 

The Pearl deal is Guild's fourth 
regional sale on "Grief," the previ- 
ous three being Standard Oil of 
California, Stroh Brewery and D -X 
Sunray Oil. 

Guild last week also took its 
first four station deals on "Grief," 
bringing its total sales to 78 mar- 
kets. 

TOP MYSTERY 

FOR ADULTS! 

the 

ELLERY 
OIJEEN 

series 
starring 

HUGH MARLOWE 

There ;h no mystery to EtLERY 
QUEEN's popularity) PULSE 
Film Ratings for September' 
ranks EVERY QUEEN No. 1 

among Women and record 
among Men! 

The Ll :boerd 12 /I /Se 

11 ii: 
ti.. i. 

56 

488 Madison Ave. 
New York 22 

Plaza 5 -2100 

when answering ads . 

SAY YOU SAW IT IN 
THE BILLBOARD r 

PULSE LOCAL RATINGS FOR NOVEMBER 
THE TELEVISION INDUSTRY'S MOST COMPLETE INDEX OF TOP LOCAL TV PROGRAMS AND SPOT ADJACENCIES 

DALLAS 
4 TV STATIONS- 206,100 TV HOMES 
Population- 792.400 (21st in U. S.) 
Buying Income -41,506,285,000 

121sí1 
Retail Sales -51,231,752.000 (19th) 
Food Sales -1230.643.000 121st) 
Drug Sales -536.357,000 121st) 
Automotive -5306.088.000 112th) 

Above figures include following counties: 
Dallas 

TOP NETWORK SHOWS 
1. 164.0011 Quesdom, KRLD, T. ..32.0 
2. I Love Lacy, KRLD, M. ..,.31.0 
3. Ed Sullivan, KRLD, Ss. 31.4 
4. 560.000 Challenge, KRLD, ßu 30.5 
S. Jackie Glaring, KRLD, S. 29.5 
6. Burns and Allen, KRLD, M 28.5 
7. December Bride. KRLD, M 2ß;0 
8. Phil Silvers, KRLD, T. 233 
9. What's My Line? KRLD, Su.. 26-5 

10. Lawrence Welk, WFAA, S 26.4 

TOP MULTI -WEEKLY SHOWS 
I. News (10 pm.), WFAA, T: F...13.2 
2. Weather, Sports (10:15 p.m.), 

M: R. 11.4 
3. Golding Llgbt, KRLD, M: F 11.. 
3. Tens News HO p.m.), WRAF, 

31.4. 15.0 
S. Search for Tomorrow, KRLD, 

91.-F. 11.6 
6. Love of Lite. KRLD, M.-F. 10.5 

7. Mickey Mouse Club, 
WBAP. M.-F. 10.2 

8. Valiant Lady, KRLD, M: F 103 
9. Kit Carson. WRAP. w.-r. 9.8 

10. Weather, News Final (10:15 
p.m.). W BAF, M.-F. 9.6 

10. World Today (6:15 p.m.), 
KRLD, M: F 9.6 

TOP FEATURE FILMS 

Once Weekly 
1. auvkeme, U.S.A., WRAP, 

Su.-18:311-12:00 mldmlgbt 3.9 
2. Arlington 5fatime, KFJZ, 

S1 ,4:30400 p.m. 33 
3. Most., WBAP, 

S :10:45 -12:00 midnight 3.3 
4. Western TIme, KFJZ, 

M.-5:60440 p.m. 3.1 
4. Saturday Theater, KFJZ, 

S.-10:15.113, P..- 3.1 

Multi -Weekly 
1. Nigbttlme Moyle, KRLD, 

W.-P., Sn :11:00.12:00 add. 7.4 
2. Channel 8 neater, WFAA, 

M. Su: I I:ß0.12:00 midnight 6.6 
3. 51132m S Movie, KFJZ, 

M: W., F: Su.-7:00 :45 p.m. 6.3 
4. Matinee, KRLD, 

M.-F.. 130-5:15 p.m. 8.0 
!. Starlight Theater, KRJZ, 

M. -F., Su: 1 ß:I5.12:00 told. 4.1 

TOP SYNDICATED FILMS 
I. O. Hudson's Secret Journal 

IMCA(, KRLD, T:7:30 26.6 
2. I Led Three Lives (SI,), 

KRLD, T.3:30 25.3 
3. Hitbway Patrol IZIv), WFAA, 

W :9:30 193 
4. Studio 57 (MCA), WFAA, 

T.-9:30 153 
L Rosemary Clooe p (MCA), 

WFAA, M.4:31 17.5 
6. D. Christian (Sie), WFAA, 

Th.-7:30 16.0 
7. Man Called X (Zit), WFAA, 

F :9:30 15.3 
I. Fabian of Scotland Yard (CBS), 

KRLD, S:10:00 13.3 
9. Sheens, Queen of the Jungle 

(ABC). WFAA, Su.4:00 14.5 
10. ne Whistler (CBS). WFAA, 

M.. 5 :9:30 14.3 
10. Gangbusters (RKO), WFAA, 

Su. -9:30 14.3 
10. Star and Ne Story (Official), 

WFAA, 5.4:30 14.3 
13. Stan of the Grand Ole Opep 

(Flamingo), WFAA, 1.4:00 13.5 
14. Science Fiction neater (Zit), 

WFAA, Su. -8:00 13.3 
15. Steve Donovan, Western Mar- 

shal (NBC), WFAA, Su.-3:00 13.0 
16. Buffalo Bill Jr. (CBS), 

KRLD, S.-10:30 a.m. 12.5 
17. Judge Roy Bean (Screencraft), 

WFAA. Su.-3:30 123 
18. Mr. and Mrs. North (Schubert), 

WFAA, 1.9:00 12.0 
11. Cowboy G -Men (Flamingo), 

WFAA, 05.430 12.0 
20. Janet Dean, R.N. (Guild), 

KRLD, 1.-10:30 11.8 
20. Soldiers of Fortune (MCA), 

WFAA, Su.4:30 11.8 

DAVENPORT - 
ROCK ISLAND -MOLINE 
2 N STATIONS -71,000 IV HOMES 

Population- 253,800 090th In U. S.) 
Buying Income-4463,891,000 

080th) 
Retail Sales -5315,583,000 (79th) 
Food Sales -566,830,000 (82d( 
Drug Sales -$10.049.000 17361 
Automotive -561,016.000 (79th) 

Above figures include following counties: 
Rock Island, III.; Scott, la. 

TOP NETWORK SHOWS 
1. I Love Lacy, WHBF, M. 46.0 
2. George Gebel, WOC, 9. .. 45.3 
6. Godlfey'a Talent Scouts, WHBF, 

M. 44.0 
4. Berns and Alen. WHBF, M 42á 
5. Do You Trust Ye,. Wife? 

WHBF, Th, 42.3 
6. Ed Sullivan, WHBF, Su. 41.1 
7. Person to Person. WHBF, F. 40.8 
I. Jackie Gleason, WHBF, S. 40.1 
9. Studio One, WHBF, M. 39.4 

10. December Bride, WHBF, M. 39.3 
10. Phil Silvers, WHBF, T. 39.3 

TOP MULTI-WEEKLY SHOWS 
I. Mickey Motes Cleb, WHBF, 

M. P. 24.7 
2. News--Jim Kent (18:30 p.m.), 

WHBF, M: F. 22.6 
3. Little Rascals, WHBF, M: F. 19.5 
4. News, Sporn (56:30 P.m.). 

WOC, M. -F. 15.0 
L Grandpa Happy, WHBF, 31.-F. 16.5 
6. Eddie Fisher, WOC, W., Th. 15.3 
7. Love of Life, WHBF, 55 P. 15.0 
8. Valiant Lady, WHBF, M.-F. 14.8 
9. Guiding Light, WHBF, M.-F. 14.2 

10. Search for Tomorrow, WHBF, 
M: F. 14.1 

TOP RATURE FILMS 

Once Weekly 
1. Saturday Night Theater, 

3:11 :1332:00 m1daieht 22.7 
2. Sunday Night Theater, WOC, 

Se :1e :31-12 :l0 mldet&bt 19.6 
3. Western Playhouse, WHBF, 

5.- 4,O05:00 p.e. 13.9 
4. Western Playlsouu, WOC, 

S.-10:304:1111 p.m, 12.4 
I. Western Theater, WHBF, 

Se 2:303:30 p.m, 10A 

Multi -Weekly 
1. neater 4, WHRF, 

M., T., TY., F.-111.45-12:116 mid. .15.0 
2. Montle. Movie, WOC, 

31.-F..1 I :011-12:011 p.m, 12.9 
3. Circle 6 Ranh, WOC, 

M.-F.44135:25 p.m, 9.3 

TOP SYNDICATED FILMS 
I. Superman tFlamtngnl, WHBF, 

F.4:06 35.0 
2. Celebrity Playhouse (Screen 

Gems), N'OC, T.-$:30 34.6 
3. Mr. District Attorney (SIO), 

WOC, W.4(30 31.1 
4. Highway Patrol WO, WOC. 

711. 46:110 30.0 
5, Me. VeIled X IZirl, NOC, 

W.d:JO 29.1 
6. )Sky King (Nabisco), WIIBF, 

Th.4:00 29.5 
7. Susie (TPA), WHBF, T.4:30 29.0 
8. Stars of the Grand Ole Opry 

(Flamingo), WOC. 0.9:00 28.5 
9. Annie Oakley (CBS), WHBF, 

W.4:00 26.5 
10. Science Fiction Theater (tit), 

WOC, Su.- 8:30 25.3 
10. Man Behind the Badge (MCA), 

WHBF, 5:10:00 25.3 
10. Sheriff of Cochise (NTA), 

WOC, M. -8:30 23.3 
13. Soldiers of Fortune (MCA), 

WHBF, M.4:00 23.0 
14. Wild Bill Hickok (Flamingo), 

WHBF, T.4:0.7 243 
15. I Led Three Lives (Zit), 

WHBF, W:10:00 21.8 
16. Waterfront (MCA), WOC, 

F.-9:30 20.0 
17. Captain Midnight (Screen 

Gems), WHBF, S:11:30 19.5 
18. Little Rascals (Interstate), 

WHBF, M.-F.4:30 193 
19. Victory at Sea (NBC), WIIBF, 

T..10:00 18.8 
19. Stories of the Century (Holly 

wood), WOC, F.-10:00 11.5 
21. Looney Tunes (Guild), 

WHBF. M.-F.4:00 16.5 
22. Ethel Barrymore (Interstate), 

WHBF, Su.-5:30 15.5 

FORT WORTH, TEX. 
4 IV STATIONS- 140,700 TV HOMES 
Population-507,000 145th in U. S.) 
Buying Income -$844,333,000 

(45W) 
Retail Sales -$629.861,000 142d) 
Feed Sales- 5115,271,000 (53d( 
Drug Sales -523.359000 135th( 
Automotive--S147.269,000 1301h) 

Above figures include following counties: 
Tarrant 

TOP NETWORK SHOWS 
1. Ed Saglsae, KRLD, Se, 29.5 
2. 1 Love Lacy. KRLD, M. 293 
3, Growlso Mara, WRAP, lb. - 29.3 
4. 064,000 Question, KRLD, T. 26J 
5. Perry Como, WRAP. S. 27.6 
6. $64,000 Challenge. KRLD, Su 27.2 
7. Disneyland, WRAP, W. 27.0 
R. Bums and Allen, KRLD, M 26.3 
9. Lux Video Theater, WRAP, 

Th. 23.8 
10. Phil Silvers, KRLD, T. 23.5 

TOP MULTI -WEEKLY SHOWS 
I. Team News (16 p.m.), WRAP, 

M.-F. 111.2 

1. Weather, News Mal (10:15 
P,-.), WRAP, M..)'. 16.3 

I. Mickey Mouse Club, WRAP, 
M: P. 16.0 

6. III Canoe, WRAP, W, F 14.6 
S. Qeeee for Day, WRAP, 

M: F. U.S 
6. Million S Movie, Misc., KFJZ, 

10.6 
7. Ramer of the Jungle, KFJZ, 

T: F, 9.9 
8. Guiding Light, KRLD, M.-F. 9.7 
9. Search for Tomorrow, KRLD, 

M.-F. 9.5 
10. Modem Romances, WBAP, 

M: F. 9.3 

TOP FEATURE FILMS 

Once Weekly 
1. Militate. Matinee, KFJZ, 

Sa.- 4:304:36 p.m. IA 
2. Saturday neater, KFJZ, 

S.- 10:1541:311 p.m. 73 
3. Movie, WBAP, 

9 :16:45 -12.00 mldelsht 6A 
6. Movktlme, U. S. A., WFAA, 

Se.- 10:3042:00 mldnlebt 63 

Multi- Weekly 
1. moo. S Moyle. KFJZ, 

M.-W., F.So. 7;00.9:45 p.m. 103 
2. Movletlme, U. S. A., WRAP, 

M.-F :3:004 :15 p.m. 
3. 55u610ht Theater, KFJZ, 

95.-F., Su.-10:15-12:00 midnight. 6.7 
4. Nighttime Mork, KRLD, 

W.-F., Su.-11:00.12:00 mid 4.9 
S. assume' I Theater, WFAA, 

M.-S. :hí00.12 :(10 mid. 4.1 

TOP SYNDICATED FILMS 
1. I Led Three LI,., IZI'), 

KRLD, T.4:30 22.0 
2. Dr. Hudson's Secret Journal 

)MCA). KRLD, T. -7:30 16.8 
2. Gem* Antra (CRS), Linz, 

S., 7:00 163 
4. Badge 714 (NBC), WBAP, 

M,4í00 16.3 
4. Superman (Flamingo), WRAP, 

T.40ß 16.3 
6. Annie Oakley (CBS), WBAP, 

T.4:00 16.0 
7. Celebrity Playhouse (Screen 

Gems), WBAP, M:9:30 15.0 
I. Kit Carson (MCA), WBAP, W F.4:00 14.6 
9. Cisco Kid (Zit), WBAP, 

Th.-6:00 14.3 
50. Studio 57 (MCA), WFAA, 

T.Á:30 133 
11. Sheens, Queen of the Jungle 

(ABC), WFAA, Su.-4:00 13.3 
12. Science Fiction Theater (Zit), 

WPM, Su. -8:00 12.3 
12. Dangerous Assignment (NBC), 

WBAP, S.-9:00 12.3 
12. Dangerous Assignment (NBC), 

WRAP. T :10:30 12.3 
12. Rosemary Cooney (MCA), 

WFAA, M:8:30 12.3 
16. Star and the Story (Official), 

WFAA, 5.4:30 113 
17. Highway Patrol (Zit), WFAA, 

W.Á:30 11.3 
13. Range Rider (CBS), KFJZ, 

M.4:00 11.0 
18. Gaegbusten (RKO), WFAA, 

Su.-9:30 11.0 
II. Soldiers of Fortune (MCA), 

WFAA, Su.-4:30 11.0 
18. Stan of the Grand Ole Opry 

(Flamingo), WFAA, 5.4:00 11.0 

HOUSTON -GALVESTON 
3 IV STATIONS- 324,000 TV HOMES 

Population- 1,076,200 115th In U. 11.1 

Buying Income -511.937,585.000 
n5th) 

Retail Sales- 51,340,018,000 116th1 
Food Sales -5308,506.000 (15W) 
Drug Sales -540,807,000 117th) 
Automotive -1281344,000 (14th) 

Above market statistics are for Houston 
only and include following sountyt 
Harris 

TOP NETWORK SHOWS 
1, George Gobgl. KPRC, S. ....35.9 
2. Your Hit Parade. KPRC, B, ,.32.4 
3. Perry Como, KPRC. 9. 30.2 
4, I Love Lucy, KGUL, M. .., 29.9 
5. 564,000 Question, KGUL, T. ,29.4 
6. This Is Your Life. KPRC. W 25.5 
7. Jackie Gleason, KGUL. S. 25.2 
8. Ed Sullivan, KGUL. Su. ., 25.0 
9. Groucho Marx. KPRC. Th. 17.5 

10. Phil Sitten, AGM, T. 273 

TOP MULTI -WEEKLY SHOWS 
1. My Little Margie, KGUL, 

M.-F. 17.5 
2. City Deteedee, KGUL, T., F. 16.1 
3. Queen for e Day, KPRC, 

M: R. 12.0 
4. Mickey Mouse Ctub, KTRK, 

M: P. 123 
4. Roy Rogers, KPRC, M.Th 12.0 
6. Modem Romances, KPRC, 

M.-F. 10.6 
7. World, Sports (6 p.m.). KPRC, 

T: F. 10.4 
5. Newsreel, Weather (6:15 p.m.), 

KPRC, T: P. 10.0 
9. Late Show, KGUI.. M. -Th, 9.4 

10. 1 Married Joan, KPRC, 
M: F. 9.2 

TOP FEATURE FILMS 

Onu Weekly 
1. Million S Moyle. KPRC, 

Su:12:30 -2:40 p.m. 131 
2. Weekend Theater, KGUL, 

F.-1040.12:00 p.m, 11.1 
3. Saturday Matinee, KIRK, 

12:30.3:00 p.m. 5.0 
4. Star Steel Playhouse, KIRK, 

Se:10:00.12:00 midnight 4.3 
5. Sagebrush neater, KIRK, 

5:11:00.12:00 p.m. 2.4 

Multi -Weekly 
1. Late Show. KGUL. 

.s :, Su.-10:36-12:00 mid. 9.1 
2. Late Matinee. KGUL, 

M.-S.-3,304:011 p.m. 6.7 
3. Movie Date, KPRC, 

M: P.- 11:60}12 :30 
4. Movletitne, U. S. A.. KTRK, 

M.A.-10:15-12:06 midnight ..,. 4.4 
5. Hollywood The ter. KTRK, 

M.-F.4:3041:00 a.m. 4.0 

TOP SYNDICATED FILMS 
1. Dr. Hudsoe'e Secret Journal 

IMCA), KPRC, 51.4:30 21.5 
2. Rosemary Gooney 151CA), 

KPRC, W.430 21.3 
3. I Led Three Une (ZIe), 

APRC, TÁ:31 20.4 
4. Sink (TPA). KPRC. 1..4:30 ,15.0 
4. Count of Mante Cristo (TPA), 

KPRC, M.d :00 16.0 
6. My Little Margie (Official), 

KGUL, M.-F.4:00 173 
7. Waterfront (MCA), KPRC, 

W. 7:00 17.7 
7. Passport to Danger (ABC), 

KGUL. Th.-7:00 17.7 
9. Confidential File (Guild), 

KGUL, M:10:00 17.0 
9. Amos 'e Andy (CBS), KPRC, 

So: 9:00 17.0 
11. Annie Oakley (CBS), KPRC, 

5,4:30 16.7 
12. Man Called X (Zie), 

KPRC, F:9:30 16.3 
13. Stage 7 (TPA), KPRC, 

W.-7:30 16.4 
14. Slenderella Theater (Official), 

KGUL, S.-I0:00 16.1 
14. City Detective (MCA), KGUL, 

T., F:10:00 16.1 
16. Dr. Christian (Zit), KPRC, 

F.-10:00 15.5 
17. Superman (Flamingo), KPRC, 

Th.-6:30 15.5 
18. Racket Squad (ABC), KIRK, 

F. -8:30 14.7 
19. Star and the Story. (Official), 

KPRC, Su.-9:30 14.6 
20. Code 3 (ABC), KPRC, T.-10:00 14.4 

ATP Countering 

IRB's New Look 

At Film Taxes 
HOLLYWOOD- -The Allianceof 

of Telefilm Producers last week 
took measures to counter the Inter- 
nal Revenue Bureau's sweeping 
reappraisal of the TV and motion 
picture film tax structure, appoint- 

ing its attorney, Dean Johnson, to 

spearhead the drive to protect the 
industry's interest. 

Of most vital concern is the pro- 
posed change in the period of 
amortization of TV film (The Bill- 
board, December 8), which the 
Bureau is reportedly considering al- 
tering from one to five years. This 
would hit especially hard at small, 
independent producers who usually 
are forced to borrow money at rela- 
tively high interest rates, and rely 
on quick recoupment in order to 
make a profit. 

Of lesser tho corallary import- 
ance is a change in the regulations 
for personal holding corporations, 

such as many stars, e.g., Groucho 
Marx, Jack Benny, Danny Thomas, 
et al., have set up to get around 
high personal income taxes. 

It has been the practice in the 
past for stars to sell themselves as 
a package and claim corporate taxes 
on at least part of the income. For 
example, a star would fix the cost 
of Lis services at $50,000, and pay 
five ot:.er persons in the package 
$50,000. He would then sell the 
package to a sponsor or network 
for $150,000. 

On the $100,000 actual profit he 
would then have to pay personal 
income taxes on only about $75,- 
000, and be able to claim corporate 

taxes on $25,000. Under the new 
regulation he could no longer claim 
the latter sum as corporate profit. 

Just what steps the Alliance will 
take are not yet certain, Johnson 
said, because not enough informa- 
tion has been received. A spokes- 
man for the Bureau of Internal 
Revenue said that the government 
itself is still vague about how much 
effect the new regulations will have 
and that it will probably take some 
time to interpret the complicated 
legal language. 

All Ike sews el your Mule, 
every week Is Ike IIIlkeerd r. . 
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McCANN-ERICKSON 

Co- creativity's. Key 
To Rise in Billings 

Co- creativity is the watchword 
for the making of TV commercials 
at McCann- Erickson. Each one is 
guided by a team of three (writer, 
art director and production direc- 
tor) backed by a team of 24 in 
the twin departments of live and 
film, with the result that billings 
are going up, up and up. 

Under the imaginative leadership 
of Chris Valentine, supervisor in 
charge of TV film commercials 
production, and Charles Powers, 
supervisor in charge of radio and 
TV live commercials, the McCann 
staffs are given "flexible freedom" 
to draw on outside talent as part 
of this let's pool our strong points" 
concept. 

As Valentine explains, "Our job 
is to be advertising men, hence we 
draw in others who are entertain- 
ment, motion picture, choreography 
or costume specialists." 

Valentine is administrator over a 
`department which has quadrupled 
in size since his arrival in 1954 
from the Biow agency. A believer 
in New York as the commercial 
capital, he is nevertheless fully re- 
sponsible for McCann's busy West 
Coast film operation, too, and com- 
mutes regularly between offices. 
Under him, three group heads, Ken 
Cammage, Bob Nadia and Jim 
Manilla, handle specific clients and 

-supervise many accounts. There 
are no secretaries, but production 
assistants capable of doubling. 

Film Production 
McCann's film commercials run 

as long as three minutes, tho Val- 
entine feels 90- second films are as 
long as is ordinarily practical and 
effective. About 20 per cent are made in color today, a figure he is 
sure will increase steadily. His staff- 
ing aim is to find 10 "thinking" 
producers for a kind of permanent 
pool, with perhaps six more in re- 

Four Trends 
Tally on '56 
Blurb Score 

Live- action films 
40% of those in BB 

Full animation near 
23% in 10 months 

In the first 10 months of 1956, The Billboard's "Commercials in 
Production" chart. tabulated the 
production of 3,321 TV film com- 
mercials. Nobody knows for sure the total number of film commer- 
cials that are made each year. But 
it is probably safe to assume that 
this chart covered between 15 and 
30 per cent of all major production. 

At any rate, the chart undoubt- 
edly represented a sound enough 
sampling of all production to base 
some over -all generalities on it. 

Slightly -over 40 per cent of all 
the commercials reported were live 
action. This does not preclude the 
possibility that there was some ani- 
mation work in this group, but the 
method of reporting requires that 
this group be essentially live-action 
in format. 

Animated commercials accounted 
for 23 per cent of all the produc- 
tion reported during those 10 
months. Another 24 per cent of the 
film commercials combined live ac- 
tion and animation in about equal 
parts. 

out 5 per cent of all commer- 
cials were produced in color. 

Food Spenders 
The food business, which usually 

(Continued on page 14) 

serve. "But the days when the 
picking of an independent producer 
ended your work are waning," he 
adds. "Now we analyze along with 
him every step of the way.' 

P bi- monthly sound -off session, 
instituted by Valentine, airs every- 
one's opinions and grievances. The 
open forum, where majority rule 
often modifies work procedures, 
also brings to the home team 
guests from related fields, who 
clarify what McCann can do for 
them to answer their needs. 

A bi- monthly screening of com- 
mercials in each separate group 
and a monthly reel of all for the 
full department allow him and his staff to praise, criticize and learn. 
Like the sound -off sessions, these 
screenings give the department a 
strength and growth, Valentine is 
convinced. 

Naturalness 
He spots a trend toward natural- 

ness, simplification and a feeling of 
believability in today's commer- 
cials. He finds producers with art- 
director experience better for color 
commercials, where composition 
and hue are so important. He ex- 
pects that 60 per cent of all com- 
mercials filmed will continue to be 
all or partly animation. In five 
years, Valentine predicts, McCann's 
billings in film commercials will 
have risen to $10,000,000 per 
year. 

Both he apd Powers, who occa- 
sionally draw upon each other's 
manpower, agree that commercials 
cannot be rushed if they are to be 
of high quality. From first discus- 
sion before McCann's Creative 
Plans Board to on- the -air can take 
many months -when necessary. 

Like the film department, the 
live makes a cost estimate before 
the outside talent is approved for 
hire. Powers has seven producer - 
directors (two in Hollywood) who 
are responsible for putting together 
the jigsaw puzzles. The art direc- 
tor is drawn from an agency pool, 
and scenery and crews usually 
come from networks or other out- 
side sources. Casting is done by 
the producer. 

Rehearsals 
Rehearsal time varies from six 

minutes for a participating spot to 
four hours for many color commer- 
cials. Most live black- and -white 
commercials require about two 
hours of rehearsal. Color produc- 
tion will grow easier, Powers 

(Continued on page 20) 
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The TV Commercials 

Outlook for 1957 

The pressure for more pre -planning and more realistic budgeting 
seems to be having some effect. Advertising agencies will be 
giving more thought to the emotional effect of their commercials. 
Simpler, more entertaining blurbs will probably be the result. 
The producers are making more use of their associations to pro- 
mote an upbeat in quality and ethical standards. 

Unobtrusive Detail Plagues 
Commercial Scene Designer 

Sets provide theme, tone of blurbs and must 
establish contrast without obtruding 

Simplicity, costs, taboos are important to be 
considered in establishing proper backgrounds 

By PAUL PETROFF 
MPO Television Films, Inc. 

The writer is executive art 
director of MPO, where he 
has been working for the past 
six months. Iie has been 
designing sets for films and 
film commercials for the past 
10 years. Before joining MPO 
he was with Transfilm. 

The set designer for a TV com- 
mercial must be like a good barber. 
He labors carefully upon the sub- 
ject, with the utmost attention to 
the tiniest detail and when he 
has finished the customer must 
appear as if 'he didn't have a hair- 
cut. 

And the commercial must ap- 
pear as if it doesn't have a back- 
ground. 

For an effect which is so subtle, 
even more care must be taken 
than if the setting were to be the 
center of attraction. 

but achieving the desired effect 
certainly has its own rewards. 

The basic objective in design- 
ing a setting for a TV commercial 
is to avoid distracting conflict. 
Picture a scene of a girl wearing a 
skimpy polka dot bathing suit 
against a leopard skin background. 
The eye of the poor viewer would 
be distracted so completely that 
he probably wouldn't see the girl 
at all. 

Contrast, Too 
Of course, in avoiding contrasts 

it is also important not to go to 
the other extreme and provide 
backgrounds which are of exactly 
the same general tone as the 
product being featured. One is as 
bad as the other. In this case, the 
object of interest would fade com- 
pletely into its background and no 
lighting, close -ups or finger point- 
ing by an announcer would bring 
it to life. 

There are situatiotis where a 
background is important to set a 

It Can be frustrating at times to mood or to set the theme of a par - 
work so diligently at invisibility, ticular location. The problem 
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here is to accomplish the effect 
without being too "busy" and, 
equally important, without taking 
up too much time. 

Television commericals are the 
epitome of efficiency. They are 
so limited in time that every word, 
every motion must be used to move 
the action of the situation forward 
in a minimum of time. 

A recent commercial completed 
b) MPO involved a location at 
Grand Central Station. How easy it would have been to film a long 
shot of the stattion, then a shot of 
the crowds entering the terminal 
horn 42d. Street and Vanderbilt 
Avenue, then a long shot of the in- 
side of the terminal with the crowds 
bustling and, finally, the close-up 
of the subject. 

Of course by this time we 
(Continued on page 22) 

FPA Widens 
Activity Area 

Builds own strength 
for new leadership 

May lead the way to 
forming national org. 

Efforts to form a national associ- 
ation of producers of TV film com- 
mercials have been at a standstill 
thruou most of the second half of 
1956. But meanwhile the Film 
Producers Association of New 
York, which celebrates its sixth 
anniversary on December. 26, has 
begun stepping up its activities. 
If its build -up develops as FPA 
intends, it may well be strong 
enough to call most of the shots in 
the establishment of a national or- 
ganization when that finally comes 
to pass. 

The first step in the FPA build- 
up was the hiring in October of 
Wally Ross as administration co- 
ordinator and public relations 
counsel. But even oefore Ross had 
laid out his attack, a couple of 
trade events cued co- ordinated 
action by FPA. 

When certain major ad agencies 
took on a centralized print pro- 
curement and shipping operation 
for their TV spots, FPA had to 
launch a program on print quality 
and standards. When Lever Bros. 
asked for a top -to -bottom examina- 
tion of film quality FPA bad to 

(Continued On page 23) 

www.americanradiohistory.com

www.americanradiohistory.com


14 TV COMMERCIALS QUARTERLY 

DON'T DISREGARD 

Overhead a Factor 
In Cost of Blurbs 
Agencies must know 
producer financing 

Many costs peg down 
actual pricing 

By MICHAEL A. PALMA 
Secretary- Treasurer, Transfilm, Inc. 

To maintain stability of the 
entire film production function and 
to maintain a high level of film 
commercial quality, advertising 
agencies must recognize producer 
cost factors. 

Most of us know that basic costs 
cover out -of- pocket expenses which 
go toward the purchase of labor, 
rentals and materials used in the 
production process. 

We know that we must estimate 
cost for raw film stock, laboratory 
services, studio and equipment 
rentals, recordings, construction 
and striking crews, film crews, etc., 

all of which are direct items that 
go into production. But, unfor- 
tunately, in too many cases, the 
calculation of costs ends here. 

Overhead 
How many producers truly know 

the expense of keeping their or- 
ganizations running smoothly? 
llave they figured accurately the 
cost of indirect labor, depreciation, 
insurance, secretarial staff, rent, 
telephone, legal and auditing fees, 
stationery and the hundreds of 

other overhead costs which are 
necessarily incurred to keep cam- 

eras rolling? 
Of those producen who do rec- 

ognize these factors, how many 
provide for recovery of these items 
when they submit production bids? 
Advertising agencies, long experi- 

enced in pricing, usually more than 
double their direct labor charges 
to recover overhead costs. These 
agencies certainly recognize that 
producers, too, have overhead ex- 

penses which must be reflected in 

production bids. 
If a producer retains a perma- 

nent staff, he must determine the 
true cost of each employee. These 
are expenses worth considering ... 
taxes, insurance, vacations, sick- 
ness, severance pay, welfare and 
other benefits accrued by full -time 
employees. 

Few producers are bus 100% 

of the time. What of staff costs 
during the unproductive hours? An 

idle employee with a base pay of 
$100 per 40 -hour week is actually 
receiving the equivalent of $200 
when he works productively for 

only 20 hours. However, this does 
not serve as a deterrent among es- 

tablished producers from retaining 
permanent staffs. Such staffs en- 

able the producer to offer services 
not available otherwise. More im- 

portant, this continuity of person- 
nel assures a constancy of creative 
technique and guarantees to 

agencies equal standards on all 

jobs. 
Technician Producers 

There has arisen in our industry 
a growing number of good tech- 
nicians who, spurred by the desire 
to be in business for themselves, 
have become producers. They are 
cameramen, directors, top anima- 
tors, etc., who have something sub- 
stantial to offer. As competitive 
producers, they are called upon by 
advertising agencies to submit bids 
for commercial production. These 
new producers, in their eagerness 
to become established, often sub- 
mit bids without any knowledge of 
costs. Their bids frequently over- 
look some of the items already 
mentioned as well as the price on 
their own time as cameramen, di- 
rectors or animators. The usual 
feeling is that the profit on the job 
will more than compensate for 
their own time. 

These producers, after a period 

of operation under these condi- 

tions, report that they have made 

a profit which, in the final analy- 

sis, is no more, and sometimes less, 

than what they might have earned 
in the employ of another producer. 
On the surface, this might not 

appear too bad but consider the 

risk of initial capital plus the in- 

finite problems of the new produ- 

cer for which he had no financial 

return. 
Once the new producer has es- 

tablished his prices, he finds it 

difficult to alter them without the 
loss of business. As a result, he 

finds himself operating at a low 

margin and more probably at a 

loss 
Continual losses, of course, can 

mean bankruptcy. But, by this 
time, he has contributed to the 
damage of the entire production 
industry. In many cases, he has 
forced established producers to ac- 
cept work at unreasonable prices 
and, more important, he has cre- 
ated the impression with film buy- 
ers that film production can be 
had at bargain prices. 

With union scales at the levels 
they are and with materials costs 
steadily increasing, film produc- 
tions cannot and should not be 
bargain priced. We feel it ex- 
tremely important that all produ- 
cers be made more conscious of 
the many cost elements which 
should be considered before quot- 
ing prices. 

By the same token, advertising 
agencies, who are themselves faced 
with these situations, should un- 
derstand the problems of the pro- 
ducer. All must realize that costs 
cover a lot more than readily 
meets the eye. 

'56 Blurb Output 
Continued from page 13 

heads any list of spending in TV, 
was also the largest buyer of filin 
commercials. Food accounted for 
15 per cent of the commercials re- 

ported to The Billboard from Jan- 
uary thru October, 1956. llore 
than 20 per cent of the food in- 

dustry's commercials were reported 
in January issues. Other heavy re- 
ports on food commercials were in 
April and October. 

The reporting, incidentally, 
reaches the pages of The Billboard 
one or two months after actual 
completion of the commercial. The 
second heaviest period of food 
commercial production was in the 
September 29 thru October 13 is- 
sues, which covers production work 
done in August. 

Close behind food as a buyer of 
film commercials was the auto and 
auto accessory field, which ac- 
counted for 14 per cent of the 
commercials reported by The Bill- 
board. Judging by issue dates, the 
period of heaviest production for 
autos seemed to be February thru 
April. 

Next in line was beer and wine, 
which reported 9 per cent of the 
total, its heaviest production being 
in April and May. 

Tobacco, toilet goods and house- 
hold cleaners each accounted for 
7 per cent of total reported pro- 
duction. Household appliances was 
right behind them with 6 per cent. 

PROGRAMMING- 
the ass Is manful tY aQrartlflq 

THE BILLBOARD- 
S. ley Is amnia! pnpntttmin9 
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ADVISORY BOARD SURVEY 

Agencies Air Figures, 
Facts on Com'cials 

The agency wing of The Billboard's TV Edi- 
torial Advisory Board tackled a subject all alone 
this time out -a subject with which it is most 
concerned -that of commercial budgeting and 
production. 

It was pointed out that an Informed estimate 
had it that only about 5 per cent of the money 
Invested for TV advertising annually, goes into the 
production of commercials. Asked if they con- 
sidered that adequate, 64 per cent said no, and 
24 per cent indicated they were undecided. 

What would be the optimum industry -wide 
expenditure for commercials? The answers 
ranged between 10 and 20 per cent of the total 
spent for time, talent and production. 

Do You follow any rule of thumb in allotting 
a specific part of a client's TV budget for the 
production of the commercial? "No." said 65 per 
cent of the agency respondents, while another 26 
per cent said "Sometimes." 

Animated Commercials 
The leaders in the field of animated commer- 

cials could well puff with pride over what the 
agencies had to say about them. Of all the voting 
on the most commendable, interesting, dynamic 
trend in blurb formats, the animators specifically 
earned 52 per cent of votes. Cartoon characters 
led the pack with 27 per cent, and abstract ani- 
mation pulled an additional 25 per cent. Music 
and inlgles were third with 19 per cent. 

The Advisory Board also went further to 
n me specific cartoon characters and the cons - 
m' rcials they liked -Mr. llcCoo, Ford, Bank of 
America, UPA Quartet and, of course, the Piel 
Brothers, Bert and Harry. The soft sell with en- 
tertainment is here to stay, they indicate. Also 
commendable trends are the move to believabil- 
ity, and the willingness of the advertiser to de- 
part from the old- fashioned ideas. 

The agencies also had pet peeves and were 
not loathe to express opinions on what they con- 

Consisting of one key ex- 

ecutive from each leading 
sponsor, advertising agency, 
TV broadcaster, producer 
and film company. 

sidered the most backward trend in commercial 
formats in 1956. Summarizing some of these 
comments, here are the general impressions: Oh, 
those doctors -"five New York doctors, etc." 
Pitchmen also ought to go, they say, likewise 
those unbelievable star testimonials. Some are 
too cute; the lip- smacking and smoke -puffing ads 
are too muchl Another sad trend is the negative 
approach as typified by the "before" type in 

commercials. That relaxed sell -announcer in his 
armchair is a backward step, and the tendency to 
jump rillt into a hard sell should be stopped. 

Repetition is the bane of most agency men 
on the look for something new continually. Many 
of these factors, it was felt, would be all right, if 

they hadn't been done to death. 
The Advisory Board was further asked to 

grapple with the point of whether agencies and 
their film producers should form a continuing 
working relationship and have all the film com- 
mercials for a particular brand done by one pro- 
ducer. Here the agencies split right down the 
middle on opinion, with 52 per cent saying "yes" 
and 48 per cent saying "no. 

Working Relations 
Those in agreement said that this relationship 

would give the production people a familiarity 
with the product, a fuller understanding of the 
product's problems and a better base on which 
to contribute ideas to the commercial. It also 
makes the adaptation of previously shot footage 
to the new campaign easier, and, of course, they 
also point to the cost factor. 

Those In disagreement'claim for their side of 
the argument better quality resulting, in part, 
from the producers' competition, a wider range of 
new ideas and thinking and freedom to horn to 
specialized firms for specific needs. They also 
thought that there is less chance of a producer 
going stale on a product if the work is spread 
around. 

HOW THEY VOTED 
Rñat do you think was the most commendable, Interesting dynamic trend In the formats of TV commercials during 1956? 

Cartoon Abstract Music and Comedians Spectacular 
Characters Animation Jingle on Yoke Over Productlor, Jars rance 

21% 25% 19!'0 aßó {Só JSe Ißó 

If you do use any rule of thumb for commercial budgets, would you please tell us the ratio (based ou each dollar In the total 

budget) sou use? 

TIMED COMMERCIAL= PROGRAM ED 

SPOTS 

VOTES 446 23%e 11% 

PROGRAMS 

154 

11% 

VOTES 34 ye 17% 17% len 10 '/e 

What They Say . 

ROBERT EDRLNGTON, radio -TV director, Henry 
Quednau, Inc., Tampa: "Since competition is 

forcing quality upward, 20 per cent can hardly be 
too large. Particularly in the case of spot TV, a 

program is only as good as the commercial presenta- 
tion." 

DONALD SHEERLN, Webber Advertising 
Agency, Grand Rapids, Bich.: "There should 
not be a budget on creativity. While It's 

quite possible to turn out an excellent corn - 

nsercial on a low budget basis, the creator 
should not be tied down on a cost basis. 
Basically, the idea should determine the 
budget. 

LES DUNIER, radio -TV director Emil Mogul, Inc., 
New York: "With so many commercial messages 
on the TV screen, in our opinion it has almost become 
mandatory to entertain while selling in order to get 
maximum attention." 

CIIANNING M. HADLOCK, radio -TV di- 

rector, Rose -Martin, Inc., New Yodo "Obvi- 

ously abstract animation can be -and is -over- 
done, and sometimes done entertainingly 
without sales effectiveness, but to capture an 

audience with entertainment and then sock 

'em with an effective sales message can best 

be done with this treatment." 
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T.V. spot editor 
A column sponsored by one o/ the lending Mtn producers in television 

SABRA 
New York: 200 East 56th Street Chicago: 16 East Ontario Street . 

cv nz,M 

CANkAY 

A beautiful young girl in a fairyland setting is the background for 
the story of new Pink Camay ... the soap of fabulous fragrance! 
It's an appeal that goes directly to the feminine heart! An unusual 
photographic sequence utilizes the shimmering reflections in a forest 
pool to demonstrate Camay's soothing, softening effect on lovely hands. 
The fragrance of Pink Camay and the fact that it's made with cold 
cream are linked with the brand name for high memory recall. Every 
moment of this series of spots holds attention -and sells Camay, in 
both English and French versions. Produced by SARRA for THE 
PROCTER & GAMBLE CO. OF CANADA, LTD., through THE F. H. 
HAYHURST CO., LIMITED. 

SARRA, INC. 
New York: 200 East 56th Street 
Chicago: 16 East Ontario Street 

Hit Parade cigarettes are sure to get plenty of attention from this 
series of 10 second I.D.'s, and 20 and 60 second commercials. Live 
action, stop motion, animation and a very "whistleable" jingle keep 
these spots crisp and fast moving. Clever use of the Hit Parade trade- 
mark plus product -in -use, picturing folks enjoying the new cigarette, 
fix the brand name firmly in the viewer's mind. "Your taste can't 
tell the filter's there!" is the promise of smoker enjoyment that clinches 
the selling message. Produced by SARRA for THE AMERICAN TO- 
BACCO COMPANY, through BATTEN, BARTON, DURSTINE & 
OSBORN, INC. 

SARRA, INC. - 

Neto York: 200 East 56th Street 
Chicago: 16 East Ontario Street 

This unique one minute spot for Pet Milk was a Medal Award winner 
at the 24th Annual Art Directors' Club of Chicago. The subject has 
universal appeal -a mother and her baby. Perfect casting, simplicity 
of action and the musical background of Brahms' Lullaby create a 
most effective mood. This commercial is another one of the SARRA 
series for Pet used on the George Gobel and Red Skelton shows. Pro- 
duced by SARRA for the PET MILK COMPANY, through the GARD - 
NER ADVERTISING COMPANY. 

SARRA, INC. 
Neto York: 200 East 56th Street 
Chicago: 16 East Ontario Street 

Sparkling animation and a catchy jingle keep this series of short com- 
mercials for Frisch's food products lively and . entertaining These 
fast paced spots -only 10 and 20 seconds long -show how tasty 
Frisch's products (Big -Boy Hamburgers, Brawny Lad Steak Sand- 
wiches and Fresh Fish Sandwiches) supply an abundance of quick 
energy when plenty is needed. Produced by SARRA for FRISCH'S 
BIG BOY RESTAURANTS, INC., through ROLLMAN ADVERTIS- 
ING AGEÑCY. If you'd like to see other recent SARRA commercials, 
drop a line to SARRA and ask for Reel 5. 

SARRA; INC. 
New York: 200 East 56th Street 
Chicago: 16 East Ontario Street 

No matter how good your show -no matter what your time slots - 
the effectiveness of your TV advertising is reflected in sales of your 
product. That puts it squarely on the selling power of your commer- 
cials. "Selling" commercials, prepared by an expert staff of visual 
specialists, are SARRA's stock in trade. When it's a SARRA com- 
mercial you're sure it's a "selling" commercial 

SARRA, INC. 
New York: 200 East 56th Street 
Chicago: 16 East Ontario Street 
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Motivation Research Invades 
Area From Viewing to Sale 

Institute hunts out Missing link thru study of 
viewers' response patterns to commercials 

Living laboratory with Animatic camera records 
patterns, seeks quotient for promoting sales 

The Institute for Motivational 
Research is located atop a high, 
rugged hill overlooking the Hudson 
River, 40 miles north of Manhattan 
Island. When the head thinkers 
from that hill descend to the noisy 
valley of Madison Avenue, watch 
out. 

Two weeks ago Dr. Ernest Dich. 
ter, head of IMR, came down to a 
trcde conference on Madison 
Avenue and said some newswcrthy 

things about testing of TV com- 
mercials. 

Some quotes: 
"Major advertisers, particularly 

those in the costly TV field, are 
demanding new techniques that 
measure more accurately and more 
usefully what really goes on be- 
tween a TV commercial, a con- 
sumer and a purchase." 

"The critical missing link is a 

sound basis for judging the cost 
per 1,000 'responsive viewers." 

"Such criteria as attention, recog- 
nition and recall were not the key 
factors that differentiated success- 
ful commercial campaigns that we 
have studied from unsuccessful 
campaigns." 

One -Way Street 
"All these 'approaches assume 

that the process of viewing is a 
one -way street, where the audience 
represents passive and captive sub- 
jects; in one way or another these 
techniques try to measure the 
depth of the groov; made by the 
stimulus represented by different 
types of TV commercials." 

"PeFception is not a one -way 

street, but a hvo -way continuous 
interchange between stimulus and 
response.' 

"In the course of this perceptive 
process something happens that 
modifies the basic structure of the 
TV commercial. Studying these 
patterns of distortion, these Moti- 
vating Response Patterns, is the 
key to understanding the real com- 
munication process between today's 
commercial and today's viewer." 

"We found that 85 per cent of 
spontaneous viewer reaction fell 
into the category of these emo- 
tional response patterns, not ex- 
pert or critical patterns, not ex- 
perience in hundreds of studios 
since, to this date, has fully con- 
firmed this finding." 

"Viewers can see your message, 
remember it in most details, and 
yet it is often only intellectually 
perceived, it does not pass the 
critical threshold of active integra- 
tion into their daily way of living 
and feeling and thinking." 

Every step in the production of o Caravel 
commercial is handled by Caravel 
personnel, with Caravel equipment and at 
Caravel headquarters. This complete 
control enables us to accept a full measure 
of responsibility for the prompt and 
efficient handling of your tv commercial 
needs. 

A SPECIALIZED DEPARTMENT 

. specifically built, staffed and equipped 
for the imaginative development and 
creative production of tv spots. 

COMPLETE COMPANY -OWNED FACILITIES 

... for every phase of controlled production: 
studio ... direction ... art ... animation 
... editing ... optical effects ... interlock 
projection. 

A PROVEN SUCCESS RECORD 

Responsibility 
All of these famous names were 

recently featured in tv spots produced 
by Caravel Films (b &w and color): 

American Standard Ballantine Beer 
Bufferin Genial Goodyear Gillette 

Griffin Shoe Polish Lysol Nabisco 
Procter & Gamble Remington Shaver 

Republican National Committee 
Simmons Beauty Rest Socony Mobil 
Filter Tip Tareyton U. S. Savings Bonds 

... the kind that can serve, with complete 
satisfaction, the exacting requirements of 
the leading advertising agencies and 
advertisers in America. 

730 Fifth Avenue 

New York 

Over thirty -five years of experience in the making of business films for America's leading advertisers. 

"Useful testing has to accept the 
responsibility for helping the crea- 
tive practitioners to build more 
'rebroadcast power' into their com- 
mercials." 

New Technique 
Dichter went on to announce 

that the IMR has developed a new 
TV testing technique designed to 
unveil the heretofore hidden re- 
sponse factors in commercials. De- 
veloped under the direction of the 
IMR s executive vice -president, Al 
Shepard, the technique goes by the 
code name, MRP (for motivating 
response patterns). 

MRP involves 12 types of depth 
and projective tests, the details of 
which will not be disclosed for 
a while. 

One of the tools in the new 
MRP is what the IMR people call 
their `living laboratory." 

About a five -minute drive from 
IMR headquarters, high on another 
hill near Ossining, N. Y., is the 
home of Dr. Dichter. (Some so- 
cial scientists have been speculat- 
ing about the motivational factors 
in Dichter's preference for hills.) 
Ir the guest house there is a 
charming living room with a built - 
in- the -wall TV screen. This is the 
living lab. 

A dozen to 20 local citizens are 
invited up to the lab to watch some 
programs and commercials and 
then participate in a group- dis- 
cussion that tries to bring out their 
motivational responses. The Insti- 
tute has psycho -socio- economic dos- 
siers on more than 500 families in 
the region that it calls on for these 
studies. 

Viewing Viewers 
A hidden weapon in this tech- 

nique is a system of observing the 
physical responses of these viewers 
while the commercials are on the 
sc -een. Without the panel's being 
aware of anything, an Animatic 
camera is trained an them, taking 
a shot every second or half second. 
These pictures can later be syn- 
chronized with the actual commer- 
cial to show the client how viewers 
were behaving while his sales 
message was presented to then). 
These physical inactions are re- 
garded as one more clue to their 
emotional responses to the com- 
mercial. 

The MRP technique does not 
probe for any one type of response 
but rather for a vast, complex 
pattern of responses. Says Dichter: 
"Our new technique employs Ges- 
talt criteria; it studies and meas- 
ures the total impression." 

MRP theory breaks down the re- 
sponse complex to four major di- 
mensions. The first is "Interac- 
tion," or the extent to which the 
viewer becomes emotionally in- 
volved with a commercial. The 
second is "Integration." or the 
total impression that all the ele- 
ments in the commercial together 
make on the viewer. ( "Present tests 
view commercials like a micro- 
scope technician, while the viewer 
sees the commercial much more 
thru the eyes of an impressionist 
painter. ") 

Inter- Relation 
The third MRP dimension is 

"Inter -Relation." The viewer 
doesn't see one commercial, he 
sees 100. He perceives your corn - 
mercial within the framework of 
four inter -relations: (a) the pro- 
gram in which it is placed; (b) your 
other commercials for the same 
brand; (c) other advertiser's com- 
mercials for the saine product and, 
(d) other commercials he has seen 
on TV in general over the past 
few months." 

The fourth dimension, and pos- 
sibly the most important, is Ao- 
tivú tion, ' 

Purchase action) has to be pre- 
ceded by a sequence of small steps 
leading from the commercial to- 
ward the purchase, a process of ac- 
tivation that either is or is not 
started in the very process of 
watching the commercial." 

Shepard estimates that it will 
take four to six weeks for IMR to 
run thru a complete MRP test on a 

(Continued on page 18) 
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We've 

changed 

our spots... 

but not 
yours!, 

The TV Production Department 
of UNITED WORLD FILMS, Inc. 

is now called 

UNIVERSAL PICTURES 

TELEVISION 

DEPARTMENT 

Universal -International Pictures has taken over the 
TV production department of United World Films, 
its wholly owned subsidiary ... so our "spots" have 

changed -but not yours. The same high quality ... 
the same professional touch at low cost per produc- 
tion dollar are inherent in every TV commerical 
made by Universal with its unparalleled production 
facilities and technical know -how. 

New York Office-445 Park Avenue 
Telephone: PLaza 9 -8000 

Hollywood Office-Universal Studio, Universal City 
Telephone: STanley 7 -1211 

Some of BUDWEISER BEER 
CAMPBELL'S SOUPS 

EASTMAN KODAK 
FALSTAFF BREWING CO. 

KELLOGG COMPANY 
LEVER BROTHERS 

PEPSI COLA 
PHILIP MORRIS 

our COLGATE- PALMOLIVE FORD MARLBORO PROCTER & GAMBLE 
Clients: DE SOTO GENERAL ELECTRIC OLIN INDUSTRIES RCA 

DUPONT B. F. GOODRICH PABST BEER SCOTT PAPER CO. 
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CXT1ID 'LNITs 

33 4 
l 

ItZun To 

Pix Blurb Shooting 
On a Local Level 

Miami, Philadelphia 
outlets equipped 

Others also turning 
out 1st -class ads 

While New York, Hollywood 
and Chicago, in that order, are the 
main centers of production for TV 
film commercials, they are by no 
means the only towns in which the 
advertiser can get his commercials 
filmed. Contributing to the con- 
tinued activity "out of town" is the 
fact that a few stations have the 
personnel and equipment to fibre 
first -class blurbs. 

Herewith are profiles of com- 
mercial production operations as- 
sociated with two stations on the 
East Coast, one a veteran concern 
and the other a relative newcomer. 

Miami TV 
MIAMI- Whether the advertis- 

er's TV message is to be delivered 
in English for domestic audiences 
or in Spanish for Latin American 
countries, Reels Films is in a posi- 
tion to serve its clients. 

Reela, a part of the Wometco 
Theater and Television Company, 
operator of a large chain of movie 
houses in greater Miami as well as 
TV station WTVJ, has chalked up 
an astounding growth in its five 
years of existence and today serves 
the industry in many ways. 

It was formed in July, 1951, 
when Wometco recognized the po- 
tential for film business in Florida 
and decided to opea its own film 
production studio. WTVJ has just 
gone on the air, and Reela was in 
business shortly after. 

The film company grew with 
the industry. Originally, the op- 
eration consisted of two employees 
and a one -room combination office 
and studio. Today, Reela employs 
some 50 people and its facilities 
sprawl over a square -block area 
that includes two air -conditioned 
sound stages; production equip- 
ment for 16mm. and 35mm. 
work, a fully staffed creative office 
for script service, editing rooms, 
trucks for location photography, 
negative, positive and reversal 
processing laboratories; 16 and 
35mm. CinemaScope screening 
rooms and a complete still depart- 
ment for TV slides and production 
stills. 

Reela's Staff 
Reela's staff is made up of 

experienced film personnel from 
studios in New York, Chicago, De- 
troit, Hollywood and other parts 
of the United States and Europe. 

Stanley Stern is president, 
Richard Wolfson, vice- president; 

L ci:Rr1A!1ÏIvITy: 
Charles Goldstein, vice- president; 
Frank Brodock, general manager; 
Arthur Cray, sales manager, and I yQ Michael Brown, executive pro- 
Bucer. 

Since its beginning, Reels has 
served such TV advertisers as 
Cities Service, Pabst Beer, Inter- 
national Harvester, Pick Ice, Tinge 
Shampoo, Kellogg's, Coca-Cola, 
Chevrolet, Eastern Airlines and 
Gillette. 

Reela's Latin American activities 
include TV films with Spanish 
language sound tracks produced 
for Canada Dry, Listerine, Marl- 
boro, Lipton, DuBarry, Texaco, 
Stokely's, Philip Morris a n d 
Clapps. 

Miami's proximity to Latin 
America and fast airplane service 
to these countries are factors which 
have not been overlooked by TV 
film buyers. e. 

Low Overhead 
Another advantage that Reels 

has is its exceptionally low over- 
head, and its rates reflect this 

HOLLYWOOD 3.2t41 economy, This advantage is due 
to the film division's particular 
position in the Wometco organiza- 
tion. 

Cost corners are cut by the 

i 8ElbraCE.. 

FILM PRODUCTIONS 
C1tfCAGO e 

HOLLYWOOD 

1058 WEST WASHINGTON BOULEVARD 

1416 NORTH LA BREA 

SEELEY °-1131 

multiple use of carpentry, art and 
other departments. All these tech- 
nicians are employed by the same 
company, to its is a simple matter 
to shift them to Reels when the 
need for a particular task arises. 

Reel's affiliation with WTVJ 
affords TV advertisers still another 
service. When a client comes to 
Relia, he has a chance to watch 
his finished project on closed cir- 
cuit thru the facilities of the sta- 
tion, so he can see what the tele- 
vised commercial will like before 
it actually goes on the air. 

PHILADELPHIA -- Economy is 
the password at WFIL -TV's Com- 
mercial Film department, which 
was established in March, 1956. 
Integrated as it is with the station 
operation, the department is not 
saddled with continuing overhead 
costs. It requisitions studio space, 
cameras, sets and props and per- 
sonnel only as its flow of business 
requires. 

The nucleus of WFIL's Commer- 
cial department was its Newsreel 
department, set up some 10 years 
ago as a pioneering station news 
effort. Under the direction of 
Henry Krause and Bill Lawrence, 
the department has turned out film 
for over 3,000 news programs to 
date. 

This gave WFIL not only the 
skill and equipment to make film 
commercials (as well as documen- 
tary "and industrial films), but it 
also bequeathed it a virtually in- 
exhaustible backlog of stock shots 
which has proved invaluable in cre- 
ating commercials. 

WFIL -TV carries a rather heavy 
schedule of local live progrg ms. 
But however heavy its production 
schedule on live, its plant is large 
enough so that studio space can at 
almost any moment be found for 
shooting of a commercial. 

The commercial filming opera- 
tion was originally conceived as an 
extra service to local advertisers. 
By helping them produce solid 
commercials which they could 
amortize over several airings, the 
station thought it would induce lo- 
cal clients to buy more time. 

The operation quickly proved so 
effective that the station's manage- 
ment signaled the WFIL National 
Sales department in New York to 
offer it to the major agencies while 
they made their rounds. 

The whole operation is still quite 
young. But to date it has tamed 
out TV commercials for such na- 
tional clients as RCA Victor, Life 
magazine, Du Pont and Flav -R- 
Straws. 

Motivation 
Continued front page 16 

series of commercials. However, 
on the basis of past research they 
will be able to give quickie (one 
to four days) judgment on certain 
particular problems. Shepard has 
yet to figure out the costs of a com- 
plete MRP analysis. But he hopes 
to have clients sign on a continuing 
retainer basis, since the 'IV ad- 
vertising process is in itself a 
continuing one. 

The institute will not be satisfied 
with merely passing judgment on 
commercials already aired. Out of 
its MRP analysis, it will present 
advertisers with "blueprints for 
action." 

The institute has hired Harry 
McMahan, well -known production 
(Five -Star Productions) and agency 
(McCann -Erickson) man, as its TV 
creative consultant. He will turn 
MRP's research terminology into 
creative guideposts" for adver- 
tising and agency. In the case 
of medium -size agencies he will, 
also on a confidential basis, actu- 
ally develop shooting scripts for 
commercials based on MRP find- 
ings. 
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Tune in any time 

American- Standard 
Plumbing Fixtures, 
MeatingCooling Equipment 
"Hornet 
The American Tobacco Company 
Lucky Strike Cigarettes 
"Your Hit Parade".' 
"The Jack Benny Program". 
"Private Secretary,". 
starring Ann Sothern 

Armstrong Cork Company 
Resilient Floors 
"Armstrong Circle Theatre". 
Bristol -Myers Company 
"Ban" Deodorant -Trushay 
"Alfred Hitchcock Presents "f 
"Arthur Godfrey and His Friends "t 
"Arthur Godfrey Time " 
"Garry Moore Show" 
"Playhouse 90 " 

BBDO Network TV 
Campbell Soup Company 
"Lassie" 
"On Trial ". 

De Soto-Plymouth Dealers 
of America 
"You Bet Y Le, " 

starring Groucour ho 
if 

Marx, 

E. I. du Pont de Nemours & Co. tine.) 
"Du Pont Theater" 

General Electric Company 
"The General Electrio Theater" 
"Cheyenne". 

The B. F. Goodrich Company 
"LifeSarer" Tubeless Tires 
'The George Burns & 

Gracie Allen Show ".. 

Advertising 

General Mills, Inc 
Betty Crocker Mixes, and Other 
General Mills Products 

"Bob Crosby Show" 
"The George Burns & 

Gracie Allen Show ". 
"Garry Moore Show "... 
"Valiant Lady "t 
"Giant Step" 
"Lone Ranger "t 

Lever Brothers Company 

"Art Linkietter's House Party ".. 
"On Trial ". 

Minnesota Mining & 
Manufacturing Company' 
"Scotch" Brand Cellophane Tape, Others 

"Mickey Mouse Club " 

Revlon Products Corp. 
'SatinSet' 'TouchandGlow,° 
Lipsticks,'Futurama; and 
AO Enamel 
"The $64,000 Question" 
"The $64,000 Challenge "t 
"Can Do" 

United States Steel Corp. 
"United States Steel Hour "r 
Viok Chemical Company 
Picks Products Division 
"The Big Story". 
"The Jonathan Winters Show'% 

Westolox Division of 
General Time Corp. 
Clocks, Watches and Timers, 
'Today "t 
Wildroot Company, Ins. 
Wildroot CreamOil Hair Tonto` 
"The Adventures of Robin Hood". 
'Attereste weeks Sogment }Participating. 

BATTEN, BARTON, DURSTINIE A OSBORN, INC. 

NEW YORK ATLANTA BOSTON BUFFALO CHICAGO . CLEVELAND DALLAS DETROIT HOLLYWOOD LOS ANGELES... MINNEAPOLIS PITTSBURGH SAN FRANCISCO ÿ' SEATTLE r, TORONTO 
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LOOKING FOR EFFECTIVE 

FILM COMMERCIALS ?... 

Everything Points to 

HAL 

ROACH 

STUDIOS 

1 

EVERYTHING UNDER ONE ROOF - including the knowhow! 

When you aim at sales targets 

through television, 

anything but the very 

best is wide of its 

mark. Let HAL ROACH 

STUDIOS' skilled craftsmen, 

unsurpassed facilities 

and years of commercial 

experience add greater 

marksmanship to your TV 

campaign. 

HAL ROACH, JR., ou mer- President and Executive Producer 

S. S. VAN KEUREN, Vice.Presidènt and GeneeJ Manager 

Cecil Underwood, Managing Dir., Commercial Di, Jack Reynolds, Prod. Mir. 

6G? 

HAL ROACH STUDIOS 
8822 W. Washington Blvd., Culver City, Colif. 7Exas 0.3361 VErmont 9 -2311 

729 Seventh Ave., New York City Circle 5 -4135 
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McCann -Erickson Co- Creative 
Continued from page 13 

thinks, but now each one must be 
treated as a prototype. 

The live department also super- 
vises production of commercials on 
local stations thruout the country, 
supplying slides, art work, telops 
and so on. In special instances, it 
stages closed circuit telecasts for 
clients, sends a producer traveling 
with a show like the "Wednesday 
Night Fights" or dispatches person- 
nel to oversee a one -market test 
campaign. 

In each case, the writers, art di- 
rectors and production directors 
are responsible to a group head 
under Powers. McCann's compart- 
mentalized chain -of- command sys- 
tem seems to pay off here as in 
all its departments, because it tells 
a man in detail what he does, 
where he stands and to whom he 
reports, while letting him both 
learn and teach as he moves thru 
each phase of inter -activity. 

Powers and Valentine report to 
senior veepee Jack Tinker, whom 
they agree knows all there is to 
know about commercials. 

With McCann's TV millions cur- 
rently setting an all -time high, 
Valentine and Powers have the job 
of turning out pace- setting, sales - 
prompting commercials on an un- 
precedented scale. 

SWIFT USES 30 

VOICES IN SPOTS 
Allen Swift, the man with a 

thousand voices, had about 30 
of his voices on display at 
Animation One, the New York 
cartoonists' festival two weeks 
ago. Out of about 75 ani- 
mated commercials that were 
screened at the event, Swift 
worked on 12, on which he 
did from two to seven different 
voices each. 

The Swift voices were on 
commercials presented by An- 
derson Craig, Academy. Story - 
board, Terrytoons and UPA 
Pictures. 

Need RUSH RUSH SERVICE 

On Your TV Commercials? 

Maybe we could help you 

We recently completed a couple of 90 -sec- 

ond Sheaffer Pen spots for our friends at 
Russel M. Seeds in five working days. 

(They're the Christmas spots you may have 

seen on The Brothers show.) 

Shot on Monday, edited on Tuesday, ap- 

proved on Wednesday, these spots were 

duped on Thursday and negatives cut Fri- 

day morning. Answer prints went to the 

client before noon Monday morning. 

Give us a buzz or drop us a line. We can 

do the same thing for you. 

Five Star Productions, Inc. 

6530 Sunset Boulevard 

Hollywood 28, California 

Tel. Hollywood 3 -4807 

Cancer 
strikes 
one in 

five 

STRIKE BACK 

Give to Conquer Cancer! 

AMERICAN CANCER SOCIETY 
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CARTOONISTS ON DISPLAY 

24 N. Y. Producers Exhibit 
Wares at `Animation One' 

73 animated commercials on reel shown at first 
annual festival with enthusiastic response 

Crowd of 3,000 attend screening characterized 
by applause and laughter at firms' showings 

By GENE PLOTNIK 

A crowd of over 3,000 persons 
went into the Hotel Pierre in 
New York on Monday evening, 
November 26, and sat thru a 

screening of over 75 TV film com- 
mercials, shown with but two brief 
intermissions. To judge from their 
applause and laughter, they liked 
it. There arc two probable reasons 
for this reaction: All the com- 
mercials were animated, and al- 
most all the people in the audience 
were in the business of making 
animated commercials or of buy- 
ing them for advertisers. 

The occasion was "Animation 
One," New York's first annual car- 
toon festival sponsored by the 
Screen Cartoonists, Local 841, with 
the participation of 24 local an- 
imation producers. 

In addition to four minutes of 
screen time in the 90- minute 
master reel each producer had a 
graphic display on three -sided col- 
umns placed thruout the suite. 

After viewing the master reel, 
some practitioneers and experts 
went muttering about the suite, 
"They're all the same. They're all 
copying each other." 

High Points 
But to most of the visitors, the 

lndnstry -wide show must certainly 
have been interesting. To this 
disinterested observer the whole 
thing was most entertaining. A 
number of high points stand out 
in recollection. 

John Hubley's Storyboard was 
the third outfit in the master reel, 
and he started out with a bang 
with his "bloodhound and the 
fox" fable for Five -Day Deodorant 
Pads. With the sniffing dog close 
behind him, the scampering fox 
retreats to a boudoir, where he 
tries every kind of lotion to get 
the dog off his scent. Finally he 
finds the advertising product, the 
use of which leads to a loving re- 
conciliation with his pursuer. It 
drew a big laugh from the crowd. 

Storyboard followed this up with 
a charmer for Maypo cereal in 
which, in caricature, a stubborn 
kid and a gruff father are sitting 
a' breakfast, the former absolutely 
refusing to take his cereal. The 
big father vainly tries all the arts 
of persuasion to no avail until they 
both accidentally taste Maypo, find 
it delicious and dig in. 

The Storyboard part of the show 
wound up with the highly amusing 
Lon and the mouse" fable for 
Prudential Life. 

Shamus Culhane 
Shamus Culhane Production tick- 

led the viewers with its circus 
commercial for Esso and its crazy 
pop trio for Oscar Mayer frank- 
furters. It got a nice effect in one 
of its Halo Shampoo commercials, 
combining simple animated col- 
lege background and a lovely live - 
action girl as the center of at- 
traction. 

Fletcher Smith Studios screened 
its parade commercial for Sun- 
beam Bread, but aroused more in- 
terest with an excerpt from an 
education filin it made for the Air 
Corps. Cave men in limited ani- 
mation were used to show aviators 
the best way to prepare memos. 
It was in color, and it was cute. 

UPA Pictures got a rousing hand 
the moment the brothers, Bert and 
Harry, appeared on the screen. 
UPA also had a stunning job -and 
entirely different -in its semi -ab- 
straction in color for Talon zippers. 
Titled "snip -sew -zip," it moved 

along to a jazz jingle with prac- 
tically no copy. 

Bill Sturm Studios drew a big 
laugh for its Harlequin blurb for 
Nabisco's Lorna Doone shortbread 
cookies. Quickly switching the let- 
ters A and U, the cartoon clown 
kept repeating that these cookies 
had the batter with the butter. 

Sturm also .got a few giggles 
for its color tale about a light- 

house keeper whose TV net goes on 
the fritz, but the representative 
of RCA Victor's Factory Service 
goes all the way out over the water 
to fix it. 

Anderson Craig Studios showed 
some amusing characters in its 
series for Canada Dry: A pompous, 
fumbling little herald and a sleepy 
little old fellow riding in the spare 
tire of an old car. 

Preston Blair Productions showed 
a commercial for Ballantine beer 
and ale that had Sherlock Holmes, 
in caricature, trailing a masked 
bandit thru the rooms and corri- 
dors of an old hotel. 

Cineffects, which screened West- 

inghouse and Gulf commercials, 
also cast what was probably the 
most unusual effect upon the as- 
semblage with a non-commercial 
insert. It was the two- minute 
sequence that Cineffects produced 
last year for the NBC documen- 
tary about the atomic bomb, 
"Three, Two, One ... Zero." 

With soft violin music or Rob- 
ert Russell Bennett in the back- 
ground, the voice of Alexander 
Scourby was heard delivering an 
involved technical patter about 
the workings of the atomic bomb. 
With this audio the animation, 
designed by Burt Freund and di- 
rected by Phil Klein, did what 
only animated art at its most imag- 
inative can do. The viewer couldn't 
be sure just what he was seeing, 
but it moved in perfect harmony 
and rhythm with the audio. 

The abstraction flowed past the 
screen, turned out and then in 
upon itself, burst out with the 
symbols of neutronics and fission 
and flowed on again, winding up 

with the mushroom -cloud explo- 
sion and a burst of applause from 
the audience. 

Lars Calonius 
Lars Calonius Productions made 

its biggest hit with the new Kent 
cigarette semi- abstraction announc- 
ing that new factory methods have 
brought the price of the cigarette 
down. 

Transfilm charmed the audience 
with its timid, chubby little shop- 
per framing the General Electric 
radio pitch and with the stylized 
door -to -door survey story for RCA 
TV sets. 

Terrytoons, which is just break- 
ing into the commercial field after 
30 years in the entertainment busi- 
ness, prepared a special sequence 
m:nouncing that fact with cartoon 
tongue in cheek. It showed the 
porter cleaning up the studios 
at night while muttering about 
what a zany outfit it was. Terry- 
toons also showed its new series 
for Tootsie Roll, starring tycoon 

(Continued on page 23) 

NAMES THAT GO TOGETHER IN T. V. 

Sponsor 

Ford Motor Company 

Anheuser-Busch, Inc. 

Peters Shoe Company 

Greyhound Corporation 

Agency 

J. Walter Thompson Co. 

D'Arcy Advertising Co. 

Henri, Hurst & McDonald 

Beaumont & Holman 

Producer 

Wilding 

Wilding 

Wilding 

Wilding 

WILDING PICTURE PRODUCTIONS, INC. 
CHICAGO NEW YORK DETROIT HOLLYWOOD PITTSBURGH 

CLEVELAND CINCINNATI ST. LOUIS ORLANDO 
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e' 22 West Hubbard Street 
the address of Chicago's 

PACf-S!1i//8 
FILM COMPANY 

In TV commercials and shows, industrial 
and public relations films, Fred Niles 
Productions is setting the pace with 

CREATIVITY, the combination 
of originality and good advertising logic 
in television commercials. 

©TALENTED STAFF of film 

specialists in Chicago and Hollywood, 
each with an average of 10 years experience 
in the active film field. Housed in modern 
studios, with new and complete sound and 
editing equipment. 

HOLLYWOOD DIVISION, 
also operating as RKO's animation unit. 
Creating and executing animated custom 
and syndicated spots. 

"CAMTRONIC ". cost cutting 
filming method, saving up to 35% from 
the cost of filming TV ahows, industrials, 
lectures, musicals, conventions, etc. - 

SERVING THE NATION'S 
LEADING ADVERTISERS 
Kraft Foods Proctor & Gamble 
Johnson's Was CotgatePalmolive 
Campbell's Soups Swift & Company 
Standard Oit Admiral Corp. 

Pabst Beer Quaker Oats Co. 

Kellogg American Dairy Assn. 
Wilson & Co. Aunt Jemima 

Corn Products Refinery 

Call or write for a sample reel of 
pace -setting TV commercials. 

FRED A. NILES Productions, Inc. 
Films for theatre, TV and industry 

22 W. HUBBARD ST., CHICAGO 10, ILL. 
In Hollywood, RSOPatho Studios, Culver City 

Gals in Tubs 
Continued from page 1 

nue is involved in TV film com- 
mercials. In the beginning of this 
mushrooming business, some were 
negligent in seeing to it that their 
models kept shooting appointments. 
Some even went so far as to cancel 
dates at the last minute and send 
the model to a photography job 
instead. 

They had been operating for so 
long on a "pay- and -play" basis that 
the factor of subsequent payments 
was unknown to them. Even to- 
day a few of the model agencies 
are unaware of the way re -run 
payments work and never check on 
the use' of the model's commercial. 

Pay Scale 
The pay scale is nothing to sniff 

at either, and more agencies should 
be aware of the importance of TV 
commercials to them. At present, 
a great number of agencies have 
no pay scales for the different types 
of work the girls do in TV, even 
tho in the print field a scantily 
clothed female in many cases rates 
a higher salary than one fully 
clothed. 

In television the scale is the 
same no matter the type of work. 
Either the model gets a flat $650 
for unlimited runs of the film or 
she gets a $70 fee for making the 
film and for one use, plus $50 for 
each re -sise. The cycle of commer- 
cial runs is sometimes over a 13- 
week period, and this re -use fee 
can run into a lot of money. A few 
of the gals in top demand get a 
bonus of perhaps $250 or $500, 
and some earn as much as double 
scale for use of the film. 

Among the most alert and busi- 
est agencies in placing models on 
TV commercials are said to be the 
Ford Agency, Harford Agency, 
Conover, Plaza Five and Bev Salie. 
An agency of this type not only is 
increasingly aware of TV commer- 
cials' lucrative pay -off, but has 
helped some models to move from 
the straight model class into what 
burlesque used to refer to as "talk- 
ing women." In TV they are re- 
ferred to as spokeswomen or "ac- 
tresses." 

There are a number of models 
who have become TV spokes- 
women. Several are already well 
known and earn as high as $100,- 
000 a year on spiels. Among them 
are Carolyn O'Connor, J u t t a 
Meade, Betty Oakes and Pat Bur - 
rage. These are gals with poise, 
and they and others who have 
ability take drama coaching and 
diction lessons to move up from 
the posing class. 

Any way you look at it, whether 

Unobtrusive Detail a Plague 
Continued from page 13 

would be well over into the next 
program. 

Grand Central 
Instead, we designed and con- 

structed a set in the studio which 
showed our traveler glancing 
up at a sign at a train gate 
with the words "New York Central" 
on it and a board listing the sta- 
tions along the commuter route. 
In seconds we had said all that 
could be said, and certainly as 
eloquently as the involved estab- 
lishing shots might have made it. 

The functions of the commercial 
setting are many. Even when no 
specific location is involved, the 
whole theme of the spot is set by 
the background. Whatever the 
mood, it is up to the setting to 
convey it instantly end without 
doubt. The background must be 
subtle and inconspicuous, but its 
effect, paradbxically, must be so 
telling that there can be no doubt 
concerning what it has to say. 

The scene, also, is of vast im- 
portance in setting the time.of the 
commercials. Whether it must 
indicate the past or the future or 
the hour of the day, it is the job 
of the background to carry across 
the message. 

Some Taboos 
There are few taboos when it 

comes to the design of settings, 
but perhaps the most obvious, and 
often the most difficult, is that of 
avoiding conflicts with other prod- 
ucts. This is especially true in 
general scenes of ogtdoor loca- 
tions where s,igns, passing auto- 
mobiles, or even the clothing worn 
by actors and actresses may pre- 
sent a conflict either with the 
sponsor. or an affiliate company. 
What is even worse, in this day of 
co- sponsorship of programs, one 
never knows when something may 
conflict with the product of one 
of the other sponsors of the same 
p. ogram. 

With all of these complications 
the thoughts arises "Why bother 
with a set at all ?" Why not, you 
might ask, show everything in 
limbo. The answer lies in the 
importance of the setting, while 
ever so subtle, in actually contribut- 
ing to emphasizing and highlight- 
ing the product, 

in the tub or standing up and de- 
livering the message, it's a lucra- 
tive field. The gals have really 
proved their worth, too, because 
the demand has increased by team 
and bounds over the past two 
years. 

It would seem to me that if there 
were one single primary element 
to keep in mina in filming a TV 
commercial, it would be "sim- 
plicity." When there is too much 
in the background the product be- 
comes either absorbed or is lost 
thru distraction. Actually, the re- 
sult should be just the opposites 
The product should absorb the 
background. 

In line with this thought is 
the fact that keeping the set sim- 
ple ties in logically with budget. 
Most often the best sets are the 
least expensive. 

'Santa Claus 
Last winter we did a Christmas 

commercial for a large appliance 
manufacturer. The theme was 
Santa Claus visiting the people in 
a town, and the sets had every- 
tl.`ng but gingerbread on the 
houses foi a total estimated set cost 
of $15,000. 

I seriously doubt that this cons - 
sr erical was more impressive or 
effective than one we did last sum- 
mer for a sun -tan losation show- 
ing a girl on a beach. Instead of 
knocking ourselves out to re- create 
a beach, we painted some wavy 
lines on a flat to represent the 
water and some other painted 
effects 'for the sand. Altho it bor- 
rowed some techniques from ab- 
stsact art, it clearly identified the 
scene as a beach. It was neat and 
smart, and it cost only about 
$1,500. 

Take Marble 
Economy and simplicity are an 

advantage to the sponsor and also 
as. advantage to the scenic de- 
signer. With these two factors in 
mind, the designer can resort to 
simulated items which not only 
keep the cost down, but can also 
be controlled and styled to the 
best advantage. 

Take marble, fo_ example. The 
real thing is impressive, but it is 
also expensive, 'teary and difficult 
to light. Marble paper looks as 
good, perhaps even better than 
the real thing, And has all the 
advantages. 

But, whatever the method, it's 
the results that count. And the 
best result that a TV commercial 
scenic designer can achieve is the 
typical response I received from 
an acquaintance who, after seeing 
several commercials in which I had 
a hand, commented, "I thought 
they were wonderful, but what 
did you do?" 

Obviously, I had accomplished 
my job with maximum effect. 

ONE OF AMERICA'S LEADING 

TELEVISION COMMERCIAL 

Owen 
Murphy 

Productions, Inc. 

PRODUCERS 

Rosen, CYenru 

Restons Tin & 

hiker La. 

Amrkes Bakeries t.. 
Alertas Tobacco te. 

Whitehall 
wneacestkal ta. 

Rills Mes.' COIN 

723 SEVENTH AVENUE ."NEW YORK 19, N, Y PLAZA 7-8144 
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Stars Shine for the Sponsors 
Upped income breaks 
down resistance 

Syndicators make big 
use of name plugs 

The star of a TV program has 
become an integral part of selling 
that program. and the product for 
the sponsor. In a corollary fashion, 
this is making it possible for pro- 
ducers and distributors to sell an 
advertiser on the show. 

This is especially true in the syn- 
dicated field, so much so that Ziv- 
TV, for instance, will not sign a 
star for a series unless he agrees to 
do commercials also. According to 
Herbert Gordon, the company's 
vice- president in charge of pro- 
gramming, mming, the practice is paying 
dividends for all concerned. 

In many instances the stars are, 
at first, reluctant to cast them- 
selves in the role of the pitchman. 
Once under way, however, many 
of them take to the job with relish, 
partly perhaps because of the 
money involved: An extra $15,000 
to $30,000 a year. 

An Essential 
For the distributors it is, in many 

N. Y. Producers 
Continued from !age 21 

P. J. Tootste, who never gives his 
agency man a chance to demon- 
strate the storyboard he'd worked 
out 

Academy Pictures showed its 
versatility with both characters 
(Don Quixote for Jell -O's three 
new flavors and a bumbling drunk 
with straggly hair trying to buy 
Wildrost Cream Oil) and abstrac- 
tion (the bouncy Ed Sullivan 
show opening). 

Animation Associates 
Animation Associates displayed 

an unusual technique that gave a 
3 -D effect to cartoons. The char- 
acters, which seemed to be cut 
out rather than painted on a eel, 
all cast a shadow against the back - 
grounds. They seemed to have 
been photographed while lifted 
out a fraction of an inch rather than 
lying flush against the background. 
This was demonstrated in a Buick 
and a Nestle's Quik commer 
cial. It was a charming, interesting 
effect, and can probably be used 
to greatest advantage for kiddie 
products. 

Abe Liss' new Electra Film Pro- 
ductions showed its colorful new 
"Hit Parade" opening. 

Film Graphics amused the crowd 
with a sequence for Guenther Beer, 
burlesquing the production of an 
o4! -time Western movie. 

modern 
careers 
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cases, essential in the making of a 
sale that the star be willing to do 
some commercials. This is particu- 
larly true where regional deals are 
involved. 

The general practice is for the 
star to make the openings and 
closings for each half -hour, plus 
eight one -minute middle commer- 
cials during the course of 39 weeks. 
Most of these can be shot at the 
close of a regular work day, there- 
by considerably reducing the cost. 

An additional incentive for the 
star is the fact that each is given 
a percentage in the series, and 
that, therefore, his revenue in- 
creases as sales go up. 

Personal appearances are also 
tied in closely with the various 
sponsors, and their drawing power 
and sales effectiveness have now 
been proved beyond doubt. Actor 
indorsements are available to an 
advertiser only in those markets in 
which he sponsors the program. 

Adolphe Menjou, of "Favorite 
Story," leads in the number of 
sponsors, having done commercials 
for 14. Breweries, one of the main 
buyers of syndicated product, have 
made the most frequent use of star 
endorsements, some 20 of them 
employing the actors to do the 
commercials. 

FPA Expands Activity Area 
Continued from page 13 

throw its resources into the cru- 
sade. 

Ross Projects 
These two projects became 

Ross' first concern. On Monday 
(17) FPA will stage a seminar for 
Lever Bros. and its agencies at 
which its experts will give the soap 
company answers on how to 
achieve maximum quality in seven 
areas of film production. It will 
thus be the first in the TV industry 
to make a tangible step in line 
with Lever's crusade. 

Meanwhile, Ross has begun 
work on FPA's broader program. 

He is organizing a member ;hip 
drive in the hope of pulling in 10 

more major New York producers, 
to bring membership up to 35 
firms. He is framing a form letter 
to ad agencies intended to gain 
greater recognition of the FPA 
symbol. He has started a monthly 
newsletter and a personnel service. 

FPA met with a group of lab 
executives last week as the first 
step in a program to co- ordinate 
related industries in the promotion 
of New York film production. 

FPA plans to stage its quality 
semina on an open -industry basis 
some time in January. On the print 
problem, it is toying with the idea 
of setting up a central cataloging 
system for commercial negatives, 
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and, in much less than a thousand words, Young 
& Rubicam and Ray Patin Productions worked 
together to produce two animated TV commer- 

cials to tell_th_world how ,good Jello is. 
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RAY PATIN 
PRODUCTIONS 
6650 SUNSET BOULEVARD 

HOLLYWOOD 28, CALIFORNIA 
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The Billboard Scoreboard FILM PRODUCER CREDITS 

The following is the most com- 
plete list available of producers of 

TV film commercials, and the ad- 

vertisers for whom they turned out 
commercials during the past year. 

This list is the result of cross- 
checking the extensive material car- 
ried in each issue of The Billboard 
in the weekly "Commercials in Pro- 
duction" feature against the massive 
research done by Jerry Leichter's 
Television index, Inc., for Ross 
Reports on Television, 551 Fifth 
Avenue, New York 17, N. Y. 

ACADEMY PICTURES 
500 FIFTH AVE., N. Y. C 

Armstrong Cork, Sal Hepatica, Cabo Gas 
d Oil, Windex, leno, Sanka, Gull Oil, Hills 
Bros. Coffee, Lipton Tea, Lincoln Cars, 
Marathon Gas, Meister Brau Beer, Plym- 
outh Can, Sole d Span, Remington -Rand 
Shaven, U. S. Steel, Wildroot. 

ACADEMY FILM PRODUCTIONS 
123 W. CHESTNUT. CHICAGO 16, ILL. 

Budweiser Beer, Campbell Soup, Chesty Po- 
tato Chips and Ruffles, Bendix Gas Dryer, 
Paden Dandruff Shampoo. Hy -Grade Frank- 
furters, Coco-Wheats, McGraw Toastmaster 
and Fry Pan, Turtle Was Car Polish. 

ALEXANDER FILM CO. 
COLORADO SPRINGS, COLO. 

Amerkaa National Bank of Denver, Carl- 

son -Frink Dairy Products, Maplecrest Farms, 
Merchants Biscuit Co., Peler Pan Bread. 

ALL -SCOPE PICTURES 
BOX 16313, HOLLYWOOD, CALIF. 

Stnswees Prunes, Challenge Milk, Sunny 
Bank Margarine, Faze Glass, Kaiser Alumi- 
num Roofing, Lucky Lager Beer. Magna 
Power Tools. 

ALL STAR FILMS 
517 S. W. 13TH ST, PORTLAND, ORE. 

Safeway Stores. 
AMERICAN FILM PRODUCERS 

1600 BROADWAY, NEW YORK, N. Y. 

Borden Instant Coffee, Ipana, Duff's Low 
Calorie Mix, Eno Gas, Medigum, Progresso 
Food. 

AMENIC TELEVISION 
2421 N. RAMSEY. SPRINGFIELD, MO. 
Springfield Graery, Brooks Polak, Chips, 
Dickinson Theaters. 

LEONARD ANDERSON 
112 W. 44TH ST., NEW YORK, N. Y. 

Effaebee Oil, Gund Toys, 
ANIMATED PRODUCTIONS, INC. 

1600 BROADWAY, NEW YORK 19, N. Y. 

Tareyton Cigarettes, Buick Can, Coming 
Dustop Filters, Coty Cosmetics, Eastman- 
Kodak, Etfaebee Dolls, Gold King Fried 
Shrimp, Ronson Lighten and Shavers, 
Scripto Pens. 

ANIMATIC PRODUCTIONS 
15 W. 46TH ST., NEW YORK, N. Y. 

Dulaney Frozen Foods. 
ANIMATION, INC 

5564 MELROSE AVE.. 
HOLLYWOOD 46, CAUF. 

Miss Wisconsin Cheese, Aero Shave, Camp- 

bell V-s Juke. Calling Black Label Beer, 
Coca -Cola, Columbus and Southern Ohio 
Blecirk Co., C D. R. Rotor, Detroit and 
Northern Saving and Lou Assn., Dodge 
Used Cars, Grape Nuts, Regal Pal Bur, 
Floyd Rice, Used Care, R. O. W. Windows, 
View -Master, Soper EccOnee, Speedway 
79 Gas, Baron Supreme Gas, Twin Pines 
Milk, Winterwal. 

ANIMATION ASSOCIATES 
4g W. 53RD ST., NEW YORK 19, N. Y. 

Bluebird Shoes and Madisae Square Shoes. 
ARCO PRODUCTIONS 

500 FIFTH AVE., NEW YORK, N. Y. 
Prudential Life Insurance. 

J. ARMSTRONG AND COMPANY 
19 W. 44ís ST., NEW YORK. N. Y. 

Cleveland Dairy, Pearl Beer, Sitter Bar 
Beer and Ale. 

ATLAS FILMS 
111 S. BOULEVARD, OAK PARK, ILL 

Rath Meats. Standard Oil. 
ATV FILMS 

3961 NORTHERN BLVD., 
LONG ISLAND CITY, N. Y. 

Woodbury Soap, Frigidaire Appliances, 
Cavalier Cigarettes. 

AUDIO PRODUCTIONS 
636 NINTH AVE., NEW YORK, N. Y. 

Chef Boy -Ar -Dee Products, Cloverbloom 
Margarine, Dash Dog Food, Mum Mist. 
Chesapeake A Potomac Eatension Sales and 
Home Planning, Telephrne Clocks, Sanka 
Coffee, Goodyear Tires, Ethyl Products, 
Golf Oil, Johnson A Johns t. Lucky Leaf 
Applesauce and Aide Juice, Ltaolt Cars, 
Cheer, Remington-Road Waver. RCA Re- 

The Allman Company, Inc. 
N. W. Ayer, Inc. 

Ted Bates & Company 
Batten, Barton, Durstine & Osborn, Inc. 

Benton & Bowles, Inc. 
Leo Burnett Company, Inc. 

Campbell -Ewald Company' 
Campbell- Mithun, Inc. 

Compton Advertising, Inc. 
Dancer -Fitzgerald -Sample, Inc. 

Doherty, Clifford, Steers & Shenfield, Inc. 
Doyle, Dane, Bernbach, Inc. 

William Esty Company, Inc. 
Foote, Cone & Belding 
Geyer Advertising, Inc. 

Gotham -Vladimir Ado., Inc. 
Kenyon & Eckhardt, Inc. 

Edward Kletter Associates, Inc. 
Earle Ludgin & Co. 

Richard Manof f 
J. M. Mathes, Inc. 

Maxon, Inc. 
John F. Murray Advertising Agency, Inc. 

McCann- Erickson, Inc. 
Needham, Louis & Brorby, Inc. 

Norman, Craig & Rummell 
Ogilvy, Benson & Mather, Inc. 

Robert W. Orr & Associates, Inc. 
Sullivan, Stauffer, Colwell & Bayles, Inc. 

J. Walter Thompson Company 
Geoffrey Wade Advertising 

Warwick & Legler, Inc. 
Young & Rubicam, Inc. 

PIPO TELEVISION FiLMS, INC., 15 Eas1 53rd St New 'lark 22. MU 8.1830 

Tony Brooks 
Barbara Foerst 

Jerry Hirschfeld 
William Huston 

Arnold Kaiser 
Jerry Kleppel 
Joseph Kohn 

Lawrence E. Madison 
George Marvin 

Ira Marvin 
Jeanne Osen 
Paul Petrof f 

Judd L. Pollock 
Sam Roberts 

Marvin Rothenberg 
Robert Rubin 

Jack Safran 
Reva Schlessinger 

Werner Schott 
Jerry Siegel 

Victor Soiolo 
Zoli Vidor 

Arthur Weiss 

The entire staff of 

MPO thanks ail of the 

people at all of 

these great advertising 

agencies for having 

helped to make 1956 

our busiest production 

year to dale. 

We again look forward 

to the privilege of 

teaming our skills 

with your talents for 

the best tv commercials 

in the year ahead ... 

mote Control. Seapak Fresh Shrimp and 
Fish Stalks, Singer Sewing Machines, Whit- 
man's Chocolates. 

BANDEUER FILMS 
1639 LOMAS BLVD 

ALBUQUERQUE. N. M. 
Pearl Beer. 
THOMAS J. BARERE PRODUCTIONS 

2136 S. BELLAIRE ST., 
DENVER 22, COLO. 

Gates Sprinkler Systems and Tires. 
BAV STATE FILMS 

AGAWAM, MASS. 
Columbia Bicycles. 

BEACON TV FEATURES 
116 NEWBURY ST., BOSTON, MASS. 

Dawson Beer and Ale, Marshmallow Fluff, 
Mutual Savings of Mass., Old Stone Bank. 

JACK BERCH PRODUCTIONS 
5 E. 47TH ST., NEW YORK, N. Y. 

Fanny Farmer Candies. 
BKB PRODUCTIONS 

73 NIT. VERNON ST., BOSTON, MASS. 
Hood Dairy Products. 

GEORGE BLAKE ENTERPRISES 
1600 BROADWAY. NEW YORK, N. Y. 

Chef-Boy -Ar -Dee Products. Lucky Strike 
Cigarettes, Armstrong Cork, Bissell Carpet 
Sweeper. Omega Oil. Ban Deodorant. Chev- 
rolet Can, Vu- Writer Pens, White Owl and 
Robert Bums Cigars, leurs, Sanka, Satina, 
General Motors Car Batteries, Senate], 
Cerium. Omega Oil, Lincoln Can, Piers 
Beer, FAB Schaefer Beer, Camel Cigarettes. 
Encore Cigarettes. Utica Club Beer, 

S. W. CALDWELL. LTD. 
007 JARVIS ST., TORONTO, ONT. 

Palmolive Soap, Dunlop, Prater Mark, 
Shell Oil, Phitishave. 

JERRY CALLNER 
400 W. CAPITOL DRIVE, 

MILWAUKEE, WIS. 
Capitol Lumber and Services. 

LARS CALONIUS PRODUCTIONS 
45 W. 45TH ST., NEW YORK, N. Y. 

Noma, Hindi Carpet Sweeper, Anatoze, 
Liait Peabody, Falstaff Beer, Bond Bread, 
General Electric Air Conditioners, Food 
Mixera Rang., Refrigerator, Steam Irons, 
Television Sen. Vacuum Cleaners and Wash- 
ing Machines. Birds Eye Products and 
kilo. Cheerios and Gold Medal Flour, Gulf 
Gasoline, Dole Pineapple Juke and Chunks, 
Hires Root Beer. Grade, Lipton Tea,. Kent 
Cigarettes, Nehi Beverages. New York Tele- 
phone, Marafuel, My -T -Floe, Mounds and 
Almond Joy.. Plymouth Cars, Big Top Pea- 
nuts Biz. Cascade, Comet, Dash, Gicem, 
Ivory Snow, Robin Hood Cake Mix, Singer 
Sewing Machines. Tasty Kake and Tasty 
Plea Life Magazine. Army Raruiting, Wild - 
root Hair Cream. 

CAMPUS FILMS PRODUCTIONS 
114 E. 3350 ST., NEW YORE, N. Y. 

Boys Club of America, Greater New York 
Fund. 

CARAVEL FILMS, INC. 
736 FIFTH AVE., NEW YORK, N. Y. 

Nash Cars, American Radiator and Standard 
Sanitary, Gem Razor, Ballamine Beer, 
Borden Products. Griffin All- White, Micro- 
sheen, Scuff Cover, Sani- Flush, Wizard 
Wick, Butferin, Dao River Wrinkl -Shed, 
Posers, Air Foam, H. P. Hood Dairy 
Products, John's Manville, Lysol, Niagara 
Ebectrk Pad, Sominex, Dash, Recipe Foods - 
Fix-a -Drink, Remington -Rand Auto Shaver, 
Socoty Mobil Oit, U. S. Savings Bonds 

CARTOONISTS, INC. 
100 E. 01410. CHICAGO, ILL. 

Strike, HI-C Fruit Drinks, Morton Salt, 
Nash Coffee, Utility Gas, Alemite, )(ken 
Trees Cooling System. 

CASCADE PRODUCTIONS 
1027 N. SEWARD ST., 
HOLLYWOOD, CALIF. 

Craky Duomatic, Fir) Gallo Winery, Rlx, 
Trie, Sure Champ Dog Food, Snowy Bleach, 
Hiaky -Disk Trading Stamps, Spic and Span. 
Mu Factor Products, Hi -lJte, Bodyguard, 
Manion Sponges, Swanson's Chickens, White 
Rain, Bobbi. Wesson Oil, Weidemaaa's Bar. 

CENTRAL PHOTO SERVICE 
1020 N. 4TH, MILWAUKEE, WIS. 

John Ernst Cafe. 
CHAD, INC. 

40 E. 49TH, NEW YORK, N. Y. 
Atlante Gas, Packard Cars. 

CHICAGO FILM STUDIOS 
56 E. SUPERIOR, CHICAGO. ILL. 

Campbell Pork and Bean, Pride. All De- 
tergent, Morton Salt, Peoples Utility Gai, 
Standard Oil Products, Wilson Ham, Bacon 
and Sausage. 

CHRISTENSEN- KENNEDY 
3553 FARNAM, OMAHA, NEB. 

Omaha Public Power District, Skinner Mika. 
font, and Raisin Bran. 

CINECRAFT PRODUCTIONS, INC. 
2515 FRANKLIN BLVD., 

CLEVELAND 13, O. 
Glidden Paints. Old Dutch Beer, Sealed -Aire 
Tire, Superior Provision. 

CINEFFECTS, INC. 
115 W. 45115 ST.. NEW YORK, N. Y. 

Westinghouse, Gulf Anti. Freeze. 
CINECRAPHICS, INC 

REO STUDIOS, HOLLYWOOD, CALIF. 
Cities Service. General Tires. 

CINETECH COMPANY 
100 W. END AVE., NEW YORK, N. Y. 

Pepeodent. 
CINE.TELE PRODUCTIONS 

6325 SANTA MONICA BLVD., 
HOLLYWOOD, CALIF. 

California Highway Patrol, National Guard 
Recruiting. 

COFFMAN PILM CO. 
4519 MAPLE AVE, DALLAS, TEX. 

Betty Pickles, Dickte Work Clothes. Cons- 
enmity Cheat, Textile, Pest Guard. 

COLMES-WERRENRATH 
600 N. LAKE SHORE DRIVE 

CHICAGO, ILL. 
Fa Frozen Foods, Planters Peanuts; Sean, 
Roebuck. 

. COMMERCE wICIURE.q 
623 PYDRAS ST, NEW ORLEANS, LA. 

Blue Ribbon Dairy, Normandy Park, South- 
ern Tailoring, Ozone Water, Ramas Mak 
and Ice Cram. 

CONDOR FILMS 
IMO OLIVE ST., 6T. LOUIS, MO. 

Basquct Caper Dog Food, Purists Chows. 
CONQUEST 

II ROCKEFELLER PLAZA 
NEW YORK, N. Y. 

Rheem Mfg., Glamorene, Longlnee-Wltt. 
sayer, 

JERRY COURNEYA 
633 N. ALMOUNT DRIVE. 

WEST HOLLYWOOD, CALIF. 
Ren-L- Ration, Murphy -Owens. Quaker Oats, 
Thoro-Fed Dog Food. White King San, 

CLAYTON COUSENS 
436 W. 57TH ST., NEW YORK, N. Y. 

Chrysler Can, Coca -Cola, Loblawa Producto, 
Mimue Maid Chocolate Milk, Snow Crop, 
National Education Ann., Orange Crush. 
Camay Soap, Swih's Table Ready Meat, 

THOMAS CRAVEN FILM CORP. 
100 W. 56TH ST.. NEW YORK, N. Y. 

Nucoa, Arvid. Steuben Glass, Pin Under, 
writers, Cheerios, Wheelies, Trig, Sugar Jelq 
Dreft, Oaydol. 

CRAWLEY FILMS. LTD. 
19 FAIRMONT AVE.. OTTAWA, CAN. 

Rotaids, Appleford Paper Products, But. 
fertn. Ipana. Canadian National Rahway, 
1Uag's Beer. Krtlass Breakfast Fonda, All. 
sweet. U. S. Army Recruiting, Sunbeam 
Bread. 

SHAMUS CULHANT. PRODUCTIONS 
247 E. 37TH ST., NEW YORK I6, N. Y. 

ARP Canned A Frozen Meats. Aluminum 
Co. of America. American Beer, Atlanta. 
Baking, Philliee Cigars. Best Foods Mayon- 
nahe, Borden Instant Coffee. Ipana, Mom, 
Theradan, Vitali,. Halo. Peak Anti- Freeze, 
Cross Canada Hit Parade. Detroit Free 
Press, Dominion Rubber, King's Bar. Easo 
Gas and Oil. Cheerios. Sugar Jeta, Hell. 
maos's Mayonnaise. Heinz Canned Food, 
Hometown Bread. Imperial Eno and Serve 
ice, Jergen's Lotion. Woodbury Shampoo. 
Lowe Paint, Oleomargarine, Oscar Mayer 
Meats, Mutual Life insurance. National 
Trust Co., New York Herald Tribune Cam 
test, Noxzeeea, 3 -Way Shave. (hear Baker 
]es, Ice Cream and Coffee. Pan -Am Gas, 
Feen -a -Mint, Poll Parrot Woes, Q -TUpa, 
Quaker Oats, Remington -Rand Typewriters, 
Silvikrin Shampoo. Packard Can. Around 
the World In 60 Days. Buckingham Clos. 
reties and Marguerite (pars U. S. Army 
Recruiting, U. S. Air Force Recruiting, 
U. S. Rubber, Wise Potato Chips, Whit- 
field Pickles. 

GORDON M. DAY PRODUCTIONS 
100 E. 36T11 ST., NEW YORK 16, N. Y. 
American Greeting Cards. Burry Blswk lea 
Cream Sandwich. Community Coffee, Sports 
Show. Ultra Gloss Wax. 

WALT DISNEY PRODUCTIONS 
BURBANK. CALIF. 

Kelvtaator, Nash Rambler Cars. Tune, SOS 
Pads, Welsh's Grape Juice. 

DE FRENES COMPANY 
1909 BUTTONWOOD ST., 

PHILADELPHIA, PA. 
Athena Gas. B. C. Tablets and PowdseUr 
Tasty Rake and Tasty Pies. 

JACK DENOVE PRODUCTIONS 
7142 SUNSET BLVD.. 
HOLLYWOOD, CALIF. 

General Electric Lamp Disidas, Peeifls 
Telephone and Telegraph. 

DEFICITS FILMS 
254 W. 54TH ST., NEW YORK. N. Y. 

Ballantine Beer. Whitman's Chocolates 
DESILU PRODUCTIONS 

146 N. CAHUENGA BLVD, 
HOLLYWOOD, CALIF. 

Chevrolet Can. Sanka Coffee. 
DOUBLE S. PRODUCTIONS 

617 L 26111 ST., CHARLOTTE, N. C. 
Roddey Meat Products. 

DOUGLAS PRODUCTIONS 
1415 S. RACINE. CHICAGO, ILL 

Roth, Gas, Chicago Federal Savings d Loa, 
Fairbanks Morse Mower, Golden Mix, Bela- 
berg's Diamond Shops, Hollywood Ica Re- 
vue, King Korn Premium Plan, National 
Chemical Paints, Quaker Gas-Oil Resters, 
Reed's Candy, All -In -One, Tote -Brush, 
Wrigley Spearmint Gum. 

DYNAMIC FILMS 
112 W. 55T111 ST., NEW YORK, N. Y. 

Charles Antetl Formula 9, Make -Up and 
Hair Spray, Anti -Defamation League, Mod- 
Ease, Bulova Watch.. Cory Perfumer and 
Make -Up, Feature Rings, Hussite Phsa. 
Muscular Dystrophy Fund Raising. 

EAST COAST PRODUCTIONS 
45 W. 45111 ST, NEW YORK, N. Y. 

Pall Mali Cigarettes, Gillette Foamy and 
Safety Razor, Gunther Beer, Molaa's Bea 
and Ate. Julienne Salad Makers. Noxzema, 
Phiko TV. Piel's -leer. RCA TV, Simonia. 

EDWARD PRODUCTIONS 
6545 ST. HUBERT ST., MONTREAL, CAN. 
Belanger Stoves, Dominion Dairies, Severa- 
lly. 

PETER ELGAR PRODUCTIONS 
75 W. 43711 ST., NEW YORK, N. Y. 

Beeman's Pepsn Gum, Clorets, Chicleta 
Domino Sugar, American Telephone-Long 
Distance and Modern Home Service, Beech- 
nut Chewing Gum, Parliament Cigarette, 
Bon Ami, Burmill Stockings, Veicream, 
Dodge Can, Dromedary Cake Mixes, Jell, 
B&B Mushrooms, Gulf Oil and Gulf Spray. 
Hoffman Beverages, Hanes Knitting, Jergem 
Lotion, Deep Cleanser. Woodbury Soap 
and Shampoo, Jubilee Wax, Surf, Log, 
Sommer Shower. Cheer, Merle, Ivory Snow, 
Whirl, RCA Radios. Missile Test, Tele -Thar, 
Remington-Rand Shaven, Bayer Aspirin, 
Lyons Toothpowder, Earaine lighter Fluid, 
Phillips Milk of Magnesia, Pepssmar, 
Muria 

ELLIOT, UNGER AND ELLIOT 
414 W. 54TH ST., NEW YORK. N. Y. 

1pana, Campbell Soup, Eastman- Kodak, 
Gallo Wine, Max Factor Creme Puff, Betty 
Crocker, Sergens Lotion, Woodbury Soap 
and Shampoo, Scafonh, Nabisco Vanilla 
Wafers, Modena, Meister Brau Beer, Cheer, 
Sole A Span, Crisco, Tide, Pmdentiat Life 
Insurance, Remington -Rand Duchess and 
Shaver, Revlon Laalite Lipstick, Nall 
Polish, Satin Set, Touch and Glow, Schaefer 
Beer, Vkk Chemical, Wildroot. 

EMPIRE RECORDING CO. 
400 LEXINGTON AVE. 

NEW YORE, N. Y. 
Borden Products, Bufferi,. JAM, Otll 
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Products. Kent Cigarettes. Cheer, Shaver. 
Encore Cigarettes. 

ERA PRODUCTIONS 
5545 SUNSET BLVD. 

LOS ANGELES, CALIF. 
Chuckles, Shinola, Metropolitan Bus Serv- 
ice, Manor House Coffee. 

JERRY FAIRBANKS PRODUCTIONS 
1336 N. VINE ST., HOLLYWOOD, CALIF. 
A. C. Spark Plugs á Oil Filters, Oldsmo- 
bile Cale, 

FEDERAL TPLEFILSIS, INC. 
HOLLYWOOD, CALIF. 

Chevrolet Cars. 

FEIGENBAUM AND WF.RMF.N 
1521 SPRUCE ST., PHILADELPHIA, PA. 
Professional Laundry Foundation. 

PAUL J. FENNELL CO. 
464 N. LA CIFNGA BLVD., 
LOS ANGELES 4g. CALIF. 

Campbell's Pork and Beau Campbell's 
Soup, Schmidt's Beer, U. S. Keds, Royal 
Masters Tha, 

FILM ARTS PRODUCTIONS 
1831 N. 6TH ST., MILWAUKEE 3. WIS. 
Patna Lumber, Enzylac, AIlee- Edmonds 
Shoes, Plankioton McaI. 

FILMACK STUDIOS 
1327 B. WABASH, CHICAGO. ILL. 

Misuse Hot Dog and Hamburger Bum. 
Hollywood Ica Revue 1956. Ice Capados 
of 1956. Kist Beverages, CBS Promotion 

a.PBms, Electric Institute of Washington. 
First Federal Savings of Nashville, Friend 
Brother", Gibson Refrigerators, Glick' 
Furniture, Grand Duchess Beef Steaks. 
Ororetoo Household Paper Products, 
Ouldea's Mustard, Heat Fund, Hetrberes 
Surer. Illinois Bankers' Association, Lam 
Bread, Lefouraine Coffee, Ltarbury Suits. 
Marhofer Meats, Milwaukee Road Rail- 
med. Phelan -Faust Paint. Producers Dairy. 
ShlWto'a Dept. Store, Smith Brothers Buck- 
aroo Jam, Streitmain Biscuits. Taxpayers 
Information Council. Willard Tables. Wolf 
Bedding, Alpaam Overcoats, Wyltr's Lem- 
onade Mix. 

FILM ASSOCIATES 
466 S. DIXIE AVE.. DAYTON, O. 

Burger Brewery. Gem City Savings. 
FILM COUNSELORS 

WO FIFTH AVE., NEW YORK, N. Y. 
Mutual of Omaha. 

FILM CREATIONS, INC. 
16 E. 10TH ST., NEW YORK, N. Y. 

Amoco Ou, Bonomo Turkish Taffy, Spry, 
Q -Tips, Puss n' Boots Cat Food. Rayeo 
Seat Covers, Savarin Coffee, S A H Green 
Stamps, Sutton Deodorant Stick. 

FILM GRAPHICS 
245 W. 55TH ST., NEW YORK, N. Y. 

Temple Floors. 
FILMW S'I S. INC. u W. 54TH ST., NEW YORK. N. Y. 

ColgatePalmolive, Baker's Chocolate, Jell*, 
Minute Mashed Potatoes, Minute Rice, 
Betty Crocekr, Sugar Jets, Royal Type- 
writers. 

FILMWRIGHT PRODUCTIONS 
3 E. 57TH ST., NEW YORK, N. Y. 

American Express, Procter A Gamble. Max- 
well House Coffee. Gaines Dog Food, Sugar 
Crisp, Levy's Bread. Conoco Gas. 

FIVE STAR PRODUCTIONS 
6538 SUNSET BLVD.. 

HOLLYWOOD 28, CALIF. 
Oem Razors, Falls City Beer, Chevrolet 
Cats. Kilpatrick's Bakery, Kuchel for Sena- 
tor Committee. Luzianne Coffee, Wilco Co., 
Utility Appliances. Sparkletts, Slate Farm 
Mutual Insolence. 

DON PLAGG PRODUCTIONS 
SAN FRANCISCO, CALIF. 

Burnet Meister Beet. 

FLICKA FILMS 
4145 W. HARRISON, CHICAGO, ILL 

"Bull of the Woods" Chewing Tobacco, 
Chevrolet Cars, Broadcast Corned Beet 
Huh, Cheezdogs and Smokier, Protection 
Products, Schroeder Fuels, Serra Mattresses, 
Suitt Premhtm Franks and Ice Cream, TV 
Time Popcorn, Ideal Dog Food. 

FOTOVOX, INC. 
1447 UNION AVE., MEMPHIS, TENN. 

Birmingham School Suppliez. 
THE GEORGE FOX CORP., 

BM CROSSROADS OF THE WORLD, 
HOLLYWOO7 28. CALIF. 

California Forestry Division. Paper -Mate 
Pens, Los Angeles Times, Bobbi. Deep 
Magie, Pamper Shampoo, Prom, Sotstyle 
Curler, Tame Hair Cream, Viv Lipstick, 
White Ralo Shampoo. 

G & G FILMS 
111 WALNUT, CHAMPAIGN, ILL. 

Camp Creek Ducklings. Eckert Orchard As- 
sociation, Hollywood Candy, Kelley Potato 
Chips, Thompson Lumber. 

NORMAN GAINES 
333 E. 24TH ST., NEW YORK, N. Y. 

Lever Bros. 
MEL GOLD PRODUCTIONS 

1639 BROADWAY 
NEW YORK, N. Y. 

Hoots Bread, Republcaa National Commit- 
tee. Southern New England Telephone, 
USAF Recruiting. 

BARRY S. GOODMAN 
1R E. 53RD ST. 

'YEW YORK, N. Y. 
Lita DIN Bread, First National Bank of 
Binghamton. Union Panters Bank. Valley 
Forge Beer. 
GRANTRAY- LAWRENCE ANIMATION, 

INC. 
1537 N. LA BREA 

HOLLYWOOD, CALIF. 
A. C. Spark Plugs, Oil Filters and Fuel 
Pumps. 

GRAY O'REILLY 
410 LEXINGTON AVENUE 

NEW YORK, N. Y. 
B. T. Babbitt, Chef BoyArDee Products, 
Mn. Tucker's Shortening, Nytol, Cities Serv- 
ice Gas A Oil, Cashmere Bouquet Lipstick, 
Veto, Robert Bums Cigarillo, Swansdown 
Bled'. Eye, Minute Rice, SureJell, Fitch 
Shampoo, Jergees Lotion, Woodbury Soap, 
Lipton Tea, Fresh Cream Deodorant. 

GUENTHER- BRADFORD 
15 E. HURON 

CHICAGO II, ILL. 
Chevrolet Can. 

GUILD FILMS COMPANY, INC. 
460 PARK AVENUE 
NEW YORK. N. Y. 

Restonie Mattresses,. Arthritis and Rheuma- 
tism Foundation, Mrs. Baird'a Bread, Bar - 
daht Oil. Amin- 1Dent. California Building 
and Loan Association. Canada Dry, Ex-Lax, 
Fremar Foods, Midtown Beverages, Met- 
chants Oreen Stamps. Gattuso Oil, FGA 
Food Stores, Pennant Fountain Pew, 
Wearertr Ballpoint Pens. Esquire Boot Pd 
ash, Land- White, Skutf -Kole, LAM Cig- 
arettes, Old Dutch Coffee, Parisher'. Bread, 
Revlon Clean and Clear, Sealy aMttressea, 
pretsige, Success Liquid and Paste Wa., 
Wilson Meat Products. 

HANKINSON STUDIO. (NC. 
IS W. 46TH ST. 

NEW YORK, N. Y. 
Can Blades, Chase Manhattan Bank, Chew 
brough- Ponds, Columbia Records. F.versharp 
Pew, Chesterfield Cigarettes, Pcpto Bismol, 
Ivory Snow, Quaker State Oil. 

HARRIS -TUCHMAN 
751 N. HIGHLAND AVE. 
HOLLYWOOD 38, CALIF. 

Bekte, V. and Storage, F'riskies Dog Food, 
Gold Cross Evap. Milk, Circus Foods, In- 
ternational Air Coolers, Koehler Beet, N'isk, 
Pioneer Range, Seaboard Finance, Shipst..ds 
and Johnson+' Ice Follies, Sparktett Drinking 
Water, Standard Oil of Texas, Tom Sawyer 
Potato Chips. 

JAM HANDY ORGANIZATION 
2821 E. GRAND BLVD. 

DETROIT, MICH. 
Chevrolet Trucks, Ford Tractors and Insets- 
meats. Saginaw Staring Div. 

HARTLEY PRODUCTIONS. INC. 
339 EAST 48TH ST. 
NEW YORK. N. Y. 

Canada Dry Mixes, Sinclair Gasoline and 
Motor Oil, Uploha Co., U. S. Steel Corp. 

HAWLEY MASSACRL 
SCOTSVILLE, N. Y. 

Community Savings Bank, Fanny Farmer, 
Genneaee Valley Union Trust, Strombett 
Carlson Communications Products. 

ALLEN Z. ROLE/SHIRE 
410 L. SETH ST. 

NEW YORK, N. Y. 
Gillette Razors and Blades, Baseball En, 
elopedia, Father's Day Promotion. 

HOLLAND -WEGMAN 
BUFFALO, N. Y. 

Fanny Farmer, Frontier Oit Heating Equip. 
treat, Manufacturers and Traders Trust. 

HOLLYWOOD FILM COMPANY 
932 N. LA BREA 

HOLLYWOOD. CALIF. 
Florida Shores, Frites, Polger's Instant and 
Regular Coffee, Folger's Doorbell Promo- 
tions, International Raw Silk Assn. of Japan, 
Ship 'n' Shore Blouses, Planters Peanut But- 
ter, Standard Ott Petroleum Products, White 
King "D ", White King "D" Barbecue Con- 
test, White King House Contest. 

HOLLYWOOD TELEVISION 
PRODUCTIONS 

BIO BERGEN AVENUE 
JERSEY CITY, N. J. 

A A P Fruit A Vegetables. Underwood 
Portable. Flees Dubbie Bubble Gum. Kay- 
studio Meerschaum Pire, Bigelow Rugs. 

MIPS, INC. 
SIS MADISON AVENUE 

NEW YORK. N. Y. 
Helena Rubinstein's Heaven Scent. 

JAMIESON FILM COMPANY 
3825 BRYAN 

DALLAS, TEX. 
Phoenix Sewing Machine, Old Judge Coffee, 
Safeway Stores, United Gas Appliances. 

KEITH FILM PRODUCTIONS 
2828 HARNEY ST. 

OMAHA, NEB. 
O. P. Cooper Feeds, Evans Cleaners and 
Laundry, Fairmont Ice Cream, Chrysler Air - 
temp Tie Conditioning. 

KIER FILM CO. 
IM DAVIS COURT 

SAN ANTONIO, TEX. 
Fan Core and Potato Chips, Jukes Depart. 
ment Store, Rotgeteio Provision. 

KEITZ & HERNDON 
4110 BELMONT 
DALLAS, TEX. 

APCO Gas and Oil, Banquet Frozen Foods, 
Dickte Work Clothes. Chevrolet Cars. Gladi- 
ola Biscuits, Northwood Development, Grey- 
hound Bus, Griesedieck Beer, Jones glair 
Paint, TV Station KWTV. Lone Star Beer, 
Red Ball Jet Shoes, Pool Work Clothes, 
Quality Milk and Ice Cream, Southern 

(Continued on page 26) 
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Corp. 
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Film Producer Credits 
Continued from page 25 

Union Natural Gas, Serve' Ranges, Stand- 
ard Oil and Gas, Sun Glow Feed. 

KENCO FILMS, INC. 
621 WEST 54TH ST. 
NEW YORK, N. Y. 

Camel Cigarettes. 
HAROLD KIRK 

15 EAST 40TH ST. 
NEW YORK, N. Y. 

Kirby Beans, Chateau Martin Wines, Reuter 
Soap. 

KLEIMAN PRODUCTIONS 
7815 MILAN AVE. 

UNIVERSITY CITY, MO. 
Cahill Planes, Red Goose Shoes. 

KLING FILM ENTERPRISES 
1058 W. WASHINGTON BLVD. 

CHICAGO, ILL. 
Admiral Radio -TV Sets, Mirro Pots and 
Pans, Chef Boy -Ar Dee Products, Armour 
Franks, Shinola, All- Purpose Rit, Bendix 
Washers, Bendix Refrigerators, Biala Beer, 
Bluelone Fuel Oil, Bruce Floor Wax, Chev- 
rolet Cars, Chrysler Cars, Chicago Sun 
Times, Chicago Clean -Up Campaign, Chi- 
cago Voting, Spray Net, Dayton's Depart- 
ment Store, D -X Gas and Oil, Evinmde Out- 
board Motors, Frosty Morn Meats, Fulham 
Fish Sticks, Gardner Purity, Buick Cars, 
G. E. Dishwashers. G. E. Disposal Units, 
G. E. Freezers and Refrigerators, Griffin 
Strawberry Preserves, Meister Braes Beer, 
Holum Bread, Illinois Bel Telephone, In- 
dustrial Training Institute, Angel Soft 
Kleenex, Kellogg Breakfast Foods, Kuesel 
Oil and Coal, Leader Carpet Cleaner, Lin- 
coln- Mercury Cars. Maytag Ranges, Manor 
House Coffee, One -A -Day Vitamins, Pine 
Sol, Montgomery Ward Tires, Motorola 
Radio-TV, Nicoley- Dancey Potato Chips, 
Northern Trust Co., Orange Crush, Pabst 
Blue Ribbon Beer, Charles Pfizer Formula 
e5, Terramycin Cattle Medicine, American 
Family Detergent, Whirlpool Washers and 
Dryers, Purina Chows, Rath Chopettes, Ray- 
0-Vac Flashlight Batteries, Rochester Sav- 
ings Bank, Rccd Candy, Reeccecl Savings A 
Loan. Scott Rug Cleaners. Belie -Camp Can- 
dy, Standard Oil. Governor Stevenson Cam- 
paign Spots, Alemite CD -2. Kleen Treat, 
Stewart Warner Cooling System, Swift Froz- 
en Chicken Parts. Prom, TV Time Popcorn, 
U. S. National Bank. Valley Dale Meat. 

KLUGE COMPANY 
3200 N. RICHARDS 
MILWAUKEE, WIS. 

Robert Hoag Realty, Milwaukee File, Spray - 
Kleen Detergent. 

LALI.E.Y AND LOVE, INC. 
565 FIFTH AVE. 

NEW YORK 17, N. Y. 
Alcoa Wrap. Nash Cars, Aluminum Co. of 
America. Gem Blades, Chrysler Can, Co- 
lumbia Records. Edison House Power, Fol- 
ger's Instant Coffee, Gaines Dog Food, 
AFTA Shave Lotion, Dccaf Coffee, Instant 
Nestle. Nestle's Candy, Daily News, Oeklte 
Cleaner, Philips Razor, Playtex Gloves, 
Neabmm, Fsso Oil and Gas, Westing- 
house Empire State Beacon. House power and 
Laundromat, New Image, Political Conven- 
tion Spots. Research. Studio One Kitchen, 
Toaster and TV Tubes. 

KENT LANE. FILMS 
1253 S. 3RD ST. 

LOUISVILLE 3, KY. 
Red Cross Drive. March of Dimes, City 
Services for Louisville. Democrallc Party, 
Grocer's Bread, Paramount Foods, Stewart's 
Dept. Store. 
ROBERT LAWRENCE PRODUCTIONS 

418 WEST 54TH ST. 
NEW YORK, N. Y. 

A. C. Spark Plugs, Oil Filters and Fuel 
Pumps, V'italis. Sugar Jets, Gerber Baby 
Foods, Heinz Products, Hyatt Bearings, Im- 
perial Tobacco, Johnson A Johnson, Beauti- 
fier. Blem, Pride, Moison's Beer, Manischt- 
witz Wine, All Detergent, Nabisco Shredded 
Wheat, Proctor Electric, Cheer, RCA Table 
Radio. Revlon Spray Mist, Revlon Deodor- 
ant, Robin Hood Flour, Winston Cigarettes, 
Schaefer Beer, B,eele,est Mattresses, Sher- 
win Williams Paints, Packard Cars. 

LEE -,/.AR TV PRODUCTIONS 
250 FIFTH AVE. 

NEW YORK, N. Y. 
Amara Home Appliances. 

VERNON LEWIS PRODUCTIONS 
75 WEST 45Th ST. 
NEW YORK, N. Y. 

Armour -meet, Bon -Anti, Celso Gae, Chevro- 
let Cars, du Pont Nylon Sheers, Englander 
Mattresses. Esso Atlas Tires, White Owl 
Cigar. Wheelies, El Producto Cigars, B. F. 
Goodrich Canvas Shoes, Goodyear Tires, 
N. Y. State Vacaticnland, N. Y. Telephone 
Co.. Pfeiffer's Salad Dressing, Fluffo, Ron- 
son Lady Shavers and Lighters, Schaefer 
Beer. Remington -Rand Shaver, Standard Oil, 
Preparation H. Aspirin. 

LEWIS & MARTIN 
1431 N. WELLS 
CHICAGO, ILL. 

Ble,'C,ess Insurance. Blue Shield, Dr. Fehr. 
nay', Tonic Medicine, Midas Muffler, Nadin- 
ela Cream. 

LEWIS SOUND STUDIO 
71 WEST 45TH STREET 

NEW YORK, N. Y. 
du Pont De Nemours Institutional and Nylon 
Sheers, New York Telephone, Pfeiffer's 
Salad Dressing, Schaefer Brewing. 

LOU LILLY PRODUCTIONS 
5746 SUNSET BLVD. 

HOLLYWOOD, CALIF. 
Ballantine Ale and Bccr, Bell Brand Potato 
Chips, DuMaurier Cigarettes, Buick Cars, 
Chevrolet Cars, Sugar Jets, Buick Can, 
Drene Shampoo, Lever Bros. -Canada, 
Ken -L- Ration Dog Food, Camel Cigarettes, 
Winston` Cigarettes, Preuone Anti -Freeze. 

LOUCKS & NORLING STUDIO 
245 WEST 55TH ST. 
NEW YORK, N. Y. 

Swansdown Cake Flour, Remington -Rand 
Shaver. 

LUX BRILL 
1564 BROADWAY 

NEW YORK, N. Y. 
Oakite Cleaning Compound, Prudential Life 
Insurance. 

JACK VIARKOW 
1827 ST. CATHERINE 

MONTREAL, QUE. 
Jiffy -Sew, Kenw,e,d'e Moving and Storage, 
Montreal Pharmacy. 

MASTERS MOTION PICTURES 
BOSTON, MASS. 

Savings Bank Assn. of Connecticut, Southern 
New England Telephone. 
MERCURY -INTERNATIONAL. PICTURES 

6611 SANTA MONICA BLVD. 
HOILYWOOD, CALIF 

C -7 Iceberg Lettuce, American Spaghetti, 
Crocker -Angle Natl. Bank, Helene Curtis 
Spray Net, Dolly Madison Cakes, Kelloag 
Cereals, Gro-Pep, Mattel Toys, Manor 
House Coffee, Pepermate Pens, Puree, Santa 
Fe Wine, Security First Nad. Bank, Breast 
o' Chicken Tuna. 

MILNER PRODUCTIONS 
3569 I.IBERSY HEIGHTS AVE. 

BALTIMORE, MD. 
Baltimore Federal Savings A Loan. Clover- 
land Farms Dairy. Conte Luna Spaghetti 
and Macaroni. 

MODE -.ART PICTURES, INC. 
1022 FORBES ST. 

PITTSBURGH 19, PS. 
Aluminum Company of America. 

MORAN FILM COMPANY 
SECURITY BUILDING 

PHOENIX, ARIZ. 
American Bank and Trust of Scion Rouge, 
Le., Banco Popular De Puerto Rice. Blakely 
Oil Service Stations; Central Bank A Trust, 
Denver; Columbia Natl. Bank, Kansas City, 
Mo.; Community Savings, Rochester. N. Y.; 
The Bank of Douglas; Erie Country Savings 
Bank, Buffalo, N. Y.; First National Bank, 
Louisville, Ky.; First National Bank, Sioux 
City, Ia.; Hanford National Bank; Metals 
Bank A Trust, Butte, Mont.; National Bank 
of Commerce, New Orleans; National Bank 
of Topeka; National Shawm Bank, ul Ba a Boston; 
Rosenzweig's Jewelers. 

DWIGHT MORRIS PRODUCTIONS 
1605 S. BOSTON ST. 

'TULSA, OKLA. 
Cloverleaf Milk, NeWay Bleach, Campbell 
66 Express, Brooks Potato Chips, Banking. 

M.P.A. 
1032 CARONDELET ST. 

NEW ORLEANS, LA. 
AMLICO Gas, United Gas Appliances. 

M. P. 0. PRODUCTIONS 
15 EAST 53RD ST. 
NEW YORK, N. V. 

Denty'ne. 'pane, Vitalis, Mum. Actilan, 
O. E. TV, Maxwell flouse Coffee, Post's 
Sugar Crisp. Gold Medal Flour, Gillette 
Razors, Colortone Shampoo. Woodbury 
Soap, Johnsen A Johnson Back Plasters, 
Kellogg's Corn Flakes and Rice Krispie, 
Pepsodent, Rings, Shasta Cream Shampoo, 
Lincoln Car Service. Alba Seltzer. New York 
City Juvenile Delinquency, Philip Morris 
Cigarettes, Pier's Beer. Draft, Dime. Duz, 
Ivory Snow. Tide, RCA Radio -TV Seta, 
Whirlpool Washer and Dryer. Remington- 
Rand Shaver, Remington-Rand Office Equip- 
ment, Quick, Schick Shaver. Spcidel Watch 
Bends, Welch Jam and Wine. Welch Frozen 
Juices, Primatene, Speri Ointment, Skol 
Tanning Oil. 

OWEN MURPHY TRODUCTIONS 
723 SEVENTH AVE. 
NEW YORK, N. Y. 

Hills Bros. Coffee Premium Offers. 
M,CADDEN PRODUCTIONS 

1040 N. LAS PALMAS 
HOLLYWOOD, CALIF. 

Borden Productions, Betty Crocker Mises. 

McCONNACHIE MORTON 
PRODUCTIONS 

730 FIFTH AVE. 
NEW YORK 22, N. Y. 

Buick Can, Bele,, Watches, Goodyear Tire 
and Rubber ,Pepsi -Colo Bottling, P.O.F. 
Mfg. Co., Standard Oil of New Jersey. 

NATIONAL SCREEN SERVICE 
1600 BROADWAY 

NEW YORK, N. Y. 
Aluminum Ce. of America, Auto Lite Spark 
Plugs and Batteries, Burry's Chocolate 
Cookies, California International Flower 
Show, Campbell Soup, Dairy Queen Ice 
Cream, Eskimo Pie Products, Ponds, Wild- 
root Hair Tonic. 

STANLEY NEAL PRODUCTIONS 
475 FIFTH AVE. 

NEW YORK, N. Y. 
Gruen Watch, Sinclair Oil, Armour, Philips 
Packing. 

TED NEMETH STUDIOS 
729 SEVENTH AVE. 
NEW YORK, N. V. 

Armour Premium Offers, Dash Dog Food, 
General Electric, Goodyear Tires, Philip 
Morrie Cigarcttcs. 

FRED A. NILES FILMS 
22 W. HUBBARD ST. 

CHICAGO 10, ILL. 
American Dairy Association Butter Cookies, 
Milk and Deity Products, Birck- Fellinger 
Dry Cleaners, Boushclle Rug Cleaners, Col- 
gate Shaving Cream, Cook Chemical Real 
Kill, Corn Products Refining, Baby Ruth, 
First National Bank, Telle, Kellogg's Com 
Flakes, Kelsey- Fraser Electric Appliances, 
Kraft Foods, Leonard Gas, Lion Oil, Ohio 
Bell Telephone, Oklahoma Gas, Orange 
Crush, Presto Appliances, Aunt Jemina Corn 
Bread, Robin Hood Flour, SSS Tonic, Stand- 
ard Oil Heater Oil, Storz Beer, Brown 'n' 
Serve Table Meats, Webb Coffee. Martha 
White Bread, White Rose Gas, Ideal Dog 
Food. Bake -Litt Shortening. 

NEW WORLD PRODUCTIONS 
5746 SUNSET BLVD. 

HOLLYWOOD, CALIF. 
H. P. Hood Dairy Products. 

OMEGA PRODUCTIONS, LTD. 
1960 DORCHESTER ST. 

MONTREAL, QUE. 
Mazola Oil, Crocker -Angle Natl. Bank, Dow 
Ala, Du Pont Nylon. 

PAUL PARRY PRODUCTIONS 
7557 SUNSET BLVD. 

HOLLYWOOD, C ALIF 
Jim Clinton Clothing Stores, Geretl Beer, 
The Squirt Co. 

PATHESCOPE PRODUCTIONS 
580 FIFTH AVE. 

NEW YORK, N. Y. 
Cartier Air Conditioners, Q.T. Instant Frost - 
ing, Mazola Oil, Lederle Labs., Nabisco 
Shredded Wheat. 

RAY PATIN PRODUCTIONS 
6650 SUNSET BLVD. 
HOLLYWOOD, CALIF. 

Blue Plate Peanut Butter, Jellies and Mayon- 
naise, Canicr Air Conditioners, Tree Top 
Apple Juice, Citizens' Committee Proposi- 
tion x198, Crocker -Angle National Bank, 
Day A Night Air Conditioners, Dodge 
Trucks, Baker's Chocolate, Mlle, Sperry 
Flour, Drifted Snow, Godchaux Sugar, 
Grand Union Stores, Green Giant Peas, 
Gulf Oil, Heileman's Beer, Spray Na and 
Helene Curtis Children's Spray, Contadina 
Tomato Paste, Hoover Vacuum,- Hudepohl 
Beer, Je, Beer, Stride, Lever Bros.- Canada, 
Coca -Cole, Water Maid and Mahatma Rice, 
M. J. B. Coffee, Minnesota Mining Scotch 
Tape, Motorola TV, National Bohemian 
Beer. Royal Crown Cola, O'Keefe A Merritt 
Gas Ranges, Olympia Beer, Pabst Blue Rib- 
bon Beer, Pan Am Gas, Puree Tissue, Ken - 
L- Ration, Rainier Beer, Rlchlube, Santa Fe 
Wine, Deep Magic, Guild Wines, 

PELICAN FILMS 
41 WEST 47TH ST. 
NEW YORK, N. Y. 

American Legion Auxiliary, Dash Dog Food, 
Armour Premium Offers, Babo Cleanser, 
Ballantine Beer, Jet Bon Aml,Cinzrno Ver- 
mouth, Wonder Bread, Continental Cans and 
Container, Kit Ket Candy Bars, Falstaff 

Beer, Fedders Air Conditioners, Post 
Teasti,,, Robert Hail Clothes, Cancel Cig- 
arettes, White Rose Redi -Tea, Packard 
Cars, V. S. A. Reserves, Whitman's Choco- 
totes. 

TONI PETRI STUDIO 
144 WESTMINSTER ST. 

PROVIDENCE, R. 1. 

Anson Jewelry, Cady Moving-Storage. 
Cheney Nail Set Hammer, East Greenwich 
Dairy, Made Rile Polar Chips, Gorman 
Baked Goods, S,el.A -Tube, Hanley's Ale A 
Beer; Industrial National Bank- Providence; 
Reecte,,er, St. Regis Packaging Machines, 
United Fund Appeal. 

PHOTO ART PRODUCTIONS 
2330 MARKET ST. 

PHILADELPHIA, PA. 
Richardson hiints, Sandura Floor Covering. 

PLAYHOUSE PICTURES 
749 N. HIGHLAND 

HOLLYWOOD. CALIF. 
American Telephone A Telegraph, A -1 Beer, 
Campbell Pork and Beans. Challenge Cream- 
ery, Commonwealth Edison, Community 
Chest, Cracker Jack, Campfire Slgrshmal- 
lows, DeSoto Cars, Douglas Plywood Paul, 
Old Tap Lager, Inka Ink, Falstaff Beer, 
Ford Cars for 1956 and 1957, Fuller Paint, 
Dream Whip, Meister Bra, Beer, Hein, 
Tomatoes and Ketchup, Heinz Minute 
Meals, Heinz Pickles. Helms Olympic Bak - 

tries. Kaiser Aluminum Distributors, Kellogg 
Corn Flakes, Rice Krispies, Vim, Turns, 
Lima Bean Assn., Milky Way, Maytag, 
M.J.B. Coffee and Tea. Eastside Old Tap 
Lager, Pacific Coast Automatic Controls, 
Pacific Telephone Yellow Pages, Remington - 
Rand Razors, Renal] 1 -Cent Sale and Lucky 
Seven, Richfield Ethyl Gas. 

RABBITT & PYLE. 
149 WEST 51ST ST. 
NEW YORK, N. Y. 

Mum. 
REID H. RAY FILM INDUSTRIES 

2269 FORD PARKWAY 
ST. PAUL, MINN. 

Charmin Tissue. Cream of Wheat. Deere 
Farm Equipment. Luba Oil. Temple Wine, 
Northern States Power. Peter's Meat Prod- 
ucts, Pillsbury Mixes, Schmidt Beer, Speed 
Queen Washers. 

RICO PATTIE DIV. OF REO 
TF.LERADIO PICTURES 

1270 SIXTH AVE. 
NEW YORK, N. Y. 

Toy Guidance Council. Lionel Corp.. Gen- 
eral Tire A Rubber, Olin Mathieson, Ned. 
Infantile Paralysis Foundation. 

REELS FILMS, INC. 
17 N. W. 3RD ST. 

MIAMI, FLA. 
Cities Service Gas and Oil, Gold Crown 
Beer, Diamond Ale, Delta Airlines, Groped 
Soft Drinks, Tinje, Pink Ice Cosmetics, 
Western Blue Seal Ernie, Meats. 

ROBERT U. RICHIE 
9 WEST 61ST ST. 
NEW YORK, N. Y. 

United State. Steel. 
REPUBLIC PICTURES 

STUDIO CITY TELEVISION 
PRODUCTIONS 

4020 CARPENTER 
HOLLYWOOD, CALIF. 

General Cigar. Gulf Productions. 
RIVIERA PRODUCTIONS 

1713 VIA EI. PRADO 
REDONDO BEACH, CALIF. 

Alfa Toothpaste Dispenser. Jet Play Pen. 
Millers -Falls Posse, Tools, National Rubber 
Garbage Dispensers. Super Jet Spray Gun, 
Pontiac Cars, Vinyl Paints, Vic Tanny 
Gymnasium. 

HAL ROACH STUDIOS 
8822 WEST WASHINGTON BLVD. 

CULVER CITY, CALIF. 
American Tel. A Tel. Co., Chevrolet Cars 
and Trucks, Sanka Coffee. Gulf Products, 
Hills Bros.' Premium Offer. S. C. Johnson 
Hard Gloss GloCoat, Slulti- Product and 
Pride. 

BILL. ROHRER FILMS 
MO S. W'. SIXTH 
PORTLAND, ORE.. 

Mayflower Dairy Products. 

BoH.man Biscui'Co. 
Be//SOSvidson, /nF 

DerJver 

Sefeco Inwrvnce 
C S eat/1e 

Song Ads Serves U.S. 
We've developed special ways of 
working -by mail -with agencies 
all over the U. S. Write or phone 
to learn how we can give your 
clients quality TV commercials. 

SONG AD Hollywood 

Film -Radio Productions os 56181 

San Francisco 
Russ Building 
Sutter 1.8585 

Sev- q- Saenrp 
Iii/d/: Rev /6Bad/e 

Rt/.nta 

These commercials 
animated by Song 
Ads' staff to Song 
Ads' music are now 
In production. Coll 
us for your clients! 

;ed material 
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LESLIE ROUSH PRODUCTIONS, INC. 

35 WEST 53RD ST. 
NEW YORE, N. Y. 

Telschron Clocks. 
SARRA STUDIOS 
I EAST ONTARIO 

CHICAGO, ILL. 
Tareytoo Cigarettes, Busch Bavarian Dur, 
Armour Franks, Treet, Cain's Coffee - 
Regular and Instant, Pink Liquid WI, Won- 
der Bread, Helene Curtis Shampoo Plus Egg, 
Stencils, Spray Net, Dodge Can, Su Beer, 
Jsregns Lemon, Robert A. Johnson Prod- 
ucts, Mennen Shave Cream, Stopette, Mon - 
unto Chemical, O'Keefe Beer and Ale, 
Parker P. Pet Evaporated Milk, Instant 
Pet, Ritz Pies, Mexsana Medicated Powder, 
St. Joseph Aspirin, Prudential Life Insur- 
ance, Aunt Julian Pancake MIL Purina 
Chows, Remington -Rand Shaven, Seevn -Up, 
Skelly OU. Standard Knitting Mills. Simons, 
Frozen Swanson Dinners, Wesson Oil. 

SCHEFFER STUDIOS 
1016 BALTIMORE 

KANSAS CITY, MO. 
Associated Grocers. 

SCREEN GEMS, INC. 
711 FIFTH AVE. 

NEW YORK, N. Y. 
American Dairy Assn., Pall Mall Cigarettes, 
Ford Theater Trailers, Anacla, ABC Net- 
work, Ban, Columbia Picture Trailers for 
'Werewolf' and "Solid Cold Cadillac," 
Easy Washers and Dryers, Sugar Jets, Hood 
Dairy Orange Jul, Player* Cigarettes, 
Whk, Seaforth, Shredded Wheat, Purer, 
Vapo Rub. 

HAL SEEGER 
20e WEST.I4TH ST. 
NEW YORK, N. Y. 

Sunoco Oil and Cu. 
AL SIMON PRODUCTIONS 

1049 N. LAS PALMAS 
HOLLYWOOD, CAL@. 

Chevrolet Cars. 

FLETCHER SMITH STUDIOS 
321 EAST 44TH ST. 
NEW YORK, N. Y. 

Etmer's Glue -AIT, Super Amm -I -beat, Buf- 
ferin, Cargress Beer, Consolidated Edison, 
Deocorub, Doeskin Tissues, Olamorene, 
Grand Union Stores, 4-Way Cold Tablets, 
Metro -0oldwyaMayer'a 'The Bar Sinister,' 
"Ouy7 and Dolls," "Oklahoana," 'The Ten. 
der Trap," Sunbeam Bread, Republican 
Party, Robertshaw- Fulton Temperature and 
Pressure Controls, Roto -Bros, Vick Chemi- 
cal. 

WARREN SMITH PRODUCTIONS 
7117 4TH AVE 

PITTSBURGH, PA. 
Gulf Products, Restocic Mattress. 

SOUNDAC PRODUCTIONS. INC. 
2133 N. W. 1ITH, MIAMI 37, FLA. 

Frontier Gas and Oil. 
SOUNDMASTERS 

165 W. 46TH ST., NEW YORK, N. Y. 
Aluminum Co. of Amerce, Dash Dog Food, 
Aram -I -Dent, Greemnint Borden's ice 
Cream, Borden's Coffee, Borden's Biscuits, 
Carter Products, Citrold Cold Compound, 
O. B. Lamps, Grape -Nut Flakes, Feddcn 
Air Conditioner, Hum Detergent, Nulle 
Products, Plymouth Cars. Chur, Glom, 
Crisco, Bisodol, Infra -Rub, 

SOUTHWESTERN FILM LAIS 
SOUTHWEST FILM CENTER 

DALLAS, TER 
Purina Staates, Chick, Mobile Gas. 

MARK STEVENS PRODUCTIONS 
7324 SANTA MONICA BLVD. 

LOS ANGELES, CALIF. 
Heinz Pork & Beans, Soup, Ketchup, Minute 
Meals and Spaghetti. 

STOCKDAI31 & CO. 
1065 MILITARY DRIVE, 

SALT LAKE CITY, UTAH 
American Savings & Loan, HolmO= Bread, 
Browning Guns, Clover Club Potato Chips, 
Crawford Doon, Cloverleaf Dairy, Mn. 
Candie'a Packaged Vegetables, Crown Tile, 
Dunfield Durkee Miracle Trim, Fiut Fed- 
eral Savings, First Security Bank, Marine 
Mllk, Hi Land Dairy Products, Park & 
Save, Pet- Colville Ice Cream, Ford Can, 
Pullman Tailors, Pyke Sports Clothes, Sego 
Evaporated Milk, Souvail Drug Supplies, 
Ut000 Oil, Utah Power & Light, Walker 
Bank, Weber Central Milk Products, TJnik's 
Sporting Goods. 

STORYBOARD, INC. 
11550 MELROSE, HOLLYWOOD, CALW. 

A. C. Spark Plugs, Oit Filters and. Fuel 
Pump, Ipane, General Motors Automobile 
Paru, Keels ler Biscuits, Bohemian Beer, 
Super Pernalube Motor Oil, Prudential Life 
Insurance. Reddi -Whip, Stokely -Vin Camp, 
Speedway Gas, Snowdrift. 

JACK STRAUSBERG PRODUCTIONS 
115 N. MICHIGAN AVE., CHICAGO 1, M. 
Colonial Frankfurters, Fats House Proven 
Pies. Sugardole Provisioe, 

WILBUR STREECH PRODUCTIONS 
135 W. 52ND ST., NEW YORE, N. Y. 

E&I Gallo Wine, Polaroid Land Camera. 
STUDIO CITY TELEVISION 

PRODUCTIONS 
40N CARPENTER ST. 

NORTH HOLLYWOOD, CALIF. 
Fuller Palets, General Cigar, General Elec -. 
tric Refrigerators, Goodyear Tires, Gulf Oil 
and Gu, Hunts Buns and Catsup, Kaiser 
Poil Wrap, Pon Fire Suit and Shade 
Screening, Pep, Fizrade, Petri Wines, Cheer, 
Crisco, Ivory, Joy, Lava Soap, Rainier Ale, 
Union 76 Gua, White King Soap. 

BILL STURM STUDIO 
723 SEVENTH AVE., NEW YORK, N. Y. 
American Radiator & Standard Sanitary, 
Bosco, Cliquet Club, Flowing Velvet, Doro- 
thy Guy Cosmetic OUta, Aotizyme, Lysol, 
Hinds, Lovable Bras, M- G- M-'Tea and Sym- 
pathy," "High Society," National Biscuit 

,Wheat and Rice Honeys, National Biscuit 
Company Cinnamon Crunch and Vanilla 
Wafers, Philip Petroleum, RCA Service, 
Ronson Electric Shaver, Standard Oil, Kris- 
py, HI -Ho and Hydros Cookies. 

SUN DIAL FILMS, INC. 
341 E. 43RD ST" NEW YORK, N. Y. 

Chevrolet Can, Shultos Products, Girl 
Scouts, Lydia B. Plakham, M-0-M. "Guys 
sad Dolls." 

J. SUTHERLAND PRODUCTIONS, INC, 
201 N. OCCIDENTAL BLVD. 

LOS ANGELES 26, CALIF. 
American Savings & Loan, Lucky Strike 
Cigarettes, Meadow Gold Products, Chew 
volet Cars, Ajax Cleanser, General Motors 
Can Batteries, Hardware Mutual Lite In- 
surance, Delsey Tissue, May Co., Kool- 
Shake, Eveready Batteries, Pioneer Savings. 

RUDY SWANSON PRODUCTIONS 
161 LEHMAN AVE., APPLETON, MTS. 

South Side Laundry and Dry Cleaning. 
SWIFT- CHAPLIN PRODUCTIONS. 

1136 N. HIGHLAND, 
HOLLYWOOD, CALIF. 

Crosley Refrigerators and Freezers, Crosley 
Ranges, Shelvador Twins, Super Shelvedor, 
Hamm's Beer. Lucky Lager Beer, SOS 
Magic Pads, Top Value Stamps, Ovaltine. 

TELECINE FILM STUDIOS 
100 S. NORTHWEST HIGHWAY, 

PARK RIDGE, ILL. 
Chicagoland Packard Dealers, Minneapolls- 
Honoyweil, Standard Knitting MISS, Ameri- 
can Bible Society, Kleenex. 
TV A MOTION PICTURE PRODUCTIONS 

117 E. MAIN ST RICHMOND, VA. 
Virginia State, First & Merchant's Bank, 
Westinghouse Air Conditioner, Virginia 
Elec. & Power, Sollte, 

TELEMATED CARTOONS 
70 E. 45TH ST" NEW YORK, N. Y. 

Advertising Council on Better Schools. 
TELENEWS FILM CORP. 

630 NINTH AVE., NEW YORK, N. Y. 
Schick Elec. Rarer, Leu Gas, Jackson Brew- 
ing. General hecto. 
TELEVISION SCREEN PRODUCTIONS 

17 E. 45TH ST., NEW YORK, N. Y. 
American Legion Poppy Campaign, Pequot 
Sheets, Bennis Watch, Preisilte Car Lighter, 
Elmira Filter. 

TEL RA PRODUCTIONS 
151$ WALNUT ST., PHILADELPHIA. PA. 
Goebel Beer, Miller Beer, National Brew- 
ing. 

TRANSFILM, INC. 
M W. 45TH ST., NEW YORK 36, N. Y. 
ALCOA Aluminum, Acronized Chickeo, 
Ballantine Beer, Banker's Trust, Bleak Flag 
Insecticides, Griffin ABC Polish, Ban, Sea - 
ley, CBS TV Son, Chemical Cora Exchange, 
Chunky Chocolate, CIL Paints, Coca -Cola, 
Brisk Fluoride Toothpaste. Lustre Net, Staff 
and Profile Bread, Dow Chemical Mag- 
nesium, Saran Wrap, Styron Wall Tile, 
Tri-Nut Margarine, du Pont de Nemours 
Disco, Flow Kote, Rosa Insecticide, Wax 
and House Paint, Exquisite Form Bra, 5 -Day 
Deodorant Pads, Fragrance Foundation 
Perfumes, G. E. TV Sets & Radios, Gaina 
Dog Foods, Betty Crocker, Pontiac Can, 
Cadillac Cars, Buick Cars, Grand Union 
Stores, Griffin Shoe Polish, Gran Watch, 
Robert Hall Clothes, Hoffman Misers, 
Playtex Bras & Girdles. King-Kup Candy, 
Kreuger Beer, Spry, Imperial Margarine, 
Rhelogoid Beer, Old Gold Cigarettes. Scotch 
Tape, Saseeo Ribbon, Minute Maid Orange 
Juice, NBC -Peter Pan Station Promotion, 
Amitose, Naito Metal Polish, Camay, 
Flutto, Lilt, Spic & Span, Tide, RCA 
Victor Records, RCA TV Sets, Whirlpool 
Washer, Camel Cigarettes, Cavalier Cta,. 
rattes, Salem Cigarettes, Winston Cigarette, 
Rival Dog Food, John Roosevelt Political 
Spot, Security First National Bank, Seeger 
Corp., Old' Spice for Mea, Simplicity Pat- 
terns, Shywader Bros., Speidel Watchbands, 
Preston* Anti- Freeze, End Curl Permanent, 
Duplexin, U. S. Rubber Chemicals for 
Farm Use, U. S. Garden Hou. Keds, 
Kedettee, Kayloe, U. S. Rubber Tires and 
TrIok. 

TV CHICAGO 
210 E. OHIO, CHICAGO, ILL. 

Libby Furniture. 
TV GRAPHICS, INC. 

245 W. 5501 ST., NEW YORK, N. Y. 
Anno Wax, Campbell Soups, Easy Washers 
& Dryers, Bond Bread, Grossinger Rye, 
General Electric Lamps, Sanka, International 
Salt, Monsanto Chemical, People's Gas. 
Fluffo, Vapo Rub. 

TV SPOTS 
1037 N. COLE AVE., 

LOS ANGELES, CALIF. 
American Dairy Assn. Ice Cream, Che, 
rota Can, Chrysler Can. Dodge Can 
Anti- Freeze, Falstaff Beer, General Elea 
Inc i Products, Jello, Pontiac Can, Clamo- 
rent. Johnson's Wax, L&M Cigarettes, Lucky 
Lager Beer, Nabisco Food Products, NBC 
Time Spots, Northern Mills Paper Napkins 
and Tissues, Plymouth Can, Ivory Snow 
Prudential Life Insurance,- Bar S, Supers, 
Bar S Meats, Dieidrin, Shell, Bndrin Cotton, 
Mobil Gas, S&H Green Sump, Standard 
OU of Indiana, Eno Gas, Veedol Flying 
"A." Life Magazine, Union Bank & Trust. 

TWENTIETH CENTURY -FOX 
HOLLYWOOD, CALIF. 

Danish Creamery Milk, General Electric 
Major Appliances. 

RICHARD H. ULLMAN. INC. 
295 DELAWARE AVE., 

BUFFALO 2, N. Y. 
American Pire & Casualty. Carolina Pride 
Muts, Carpetland, Clausseo's Bread, 
Courier Express, CVC Wine, Fontter Cu 
Ideal Bread, Margo Wine, Reese's Peanut 
Butter Cup. 

UNIrILMS, INC. 
329 E. tTTH ST., NEW YORK N Y. 

Vicks, NBC, JFD Mfg., Pontiac Cars. 
UNITED FELAI AND RECORDING 

301 E. ERIE ST., CHICAGO II, ILL, 
Kroger Stores, Libby Foods, NuMald Mar- 
garine, Ri,lOne Oil. Testa Crackers, Streit - 
mann'a Club Crackers, King Edward Cigars. 

UNIVERSAL PICTURES 
445 PARK AVE., NEW YORK N Y. 

American Stock Exchange, Armour Franks 
Campbell Soups, Coca -Cola, Lustre Creme 
Shampoo, Consolidated Oil, DeSoto Can, 
du Pont de Nemours Car Was, Fabian Beer 
General Electric Lampe, Goodrich Tires, 
Lux, Chesterfield Cigarettes, Scotch Tap 
Pabst Blue Rlbboo Beer, Pepsi -Cola, Phdip 
Morris Cigarettes, Scott Paper Co., Stude- 
baker Cars, U.S.A.F. Recruiting, Lucky 
Strike Cigarettes, Budweiser Beer, Blrety, 
Conoco 011, Chevrolet Cars, Eastman -Kodak 
Cameras and Film, Ford Can, Heinz Prod- 
ucts, Quick, Lux, Rlnso, Olin Batteries, 
Pratt, RCA, 

UPA. INC. 
675 FIFTH AVE., NEW YORK, N. Y. 

Borden'. Instant Coffee, Ipaca, Sal He- 
patica, Chevrolet Can, Chrysler Can, Coco - 
Cola, Florient, Dubonnet Wine, Duffy- 
Mott, Foulds Macaroat, O. E. Product., 
Jello, Gold Medal Dancer, Woodbury Soap, 
Chesterfield Cigarettes, C. F. Mueller, Na- 
bisco Macaroons, NBC Convention Opna- 
leg & Closing, Oldsmobile Can, Old Spice. 
Pacific Telephone & Telegraph, Piers Beer, 
Burgermeister Beer, Scott Paper Towels, 
Seabrook Frozen Vegetables. 

VAN PRAAG PRODUCTIONS 
1600 BROADWAY, NEW YORK, N. Y. 
Chevrolet Can and Used Cars, Ford Can, 
bfercury Cars. 

VIDICAM FILMS 
210 E. Sill AVE., NEW YORK, N. Y. 

Pruit of the Loom Underwear, General 
Electric Lamp a, Washers, Automatic 
Blankets, Vacuums, General Foods, Glade, 
Kellogg Cereal, Lipton Tea, Royal Crown 
Cola, New York City Clean -Up Campaign, 
Silken Net, Pink Ice. United States Steei. 

VISION FILMS 
520 ROYAL ST., NEW ORLEANS, LA. 

Citizens Homestead Savings & Loso 
VIDEO FILMS 

1014 It. JEFFERSON, DETROIT 7, MICH. 
Auto Club of Michigan, Awrey Bakery. 
Chevrolet Dealers, Detroit Free Press, De- 
troit Harvester Moto-Mower, Detroit News, 
Famous Potato Chips, Federal Dept. Store, 
Mauufacturena National Bank, H. R. Marsh 
Can, Michigan National Bank, Oldsmobile 
Can, Pfeiffer Beer, United Foundation, 
Montgomery Ward, Youngstown Sinks. 

VIDEO PICTURES 
500 FIFTH AVE., NEW YORK, N. Y. 

Pall Mall Cigarettes, Tarsytoo Cigarettes, 
Anson Jewelry, Milton Bradley Games, An. 
rid, Rlse Shaving Cream, Halo, General 
Melon Ball Bearings, MicroSheeas, Graea 
Watches, Mutual of Omaha Insurance, Nos - 
zema Skin Cream. Oldsmobile Cars, RCA 
Service, Old Spice, Simootz Floor Wax. 
Spefdel Watchbands and Jewelers, SAH 
Gran Stamps, Ironized Yeast, Double 
Daadrene. 

VOLCANO PICTURES 
1641 N. LAS PALMAS, 
HOLLYWOOD, CALIF. 

Bank of America, Campbell Soups, Ches. 
terfield Cigarettes. LAM Cigarette., Pacific 
Telephone & Telegraph, Standard Oil Pe- 
troleum Products and Institutional. 

ROGER WADE PRODUCTIONS 
15 W. 46TH ST., NEW YORK, N. Y. 

American Optometric Assn., Cartier Con- 
ditioners, Fisk Tires, Weston' Almond Ice 
Cream,.Nepco Franks. 

WILDING PICTURES 
1345 ARGYLE ST., CHICAGO, ILL. 

Atlantic Refining Gas, Crowley Dryer and 
Duomatic, Dominion Rubber, White Owl 
Cigars. Goodyear Tires, Lincoln Cars, Mara- 
thon Gas, Weatherbad Shoes, Standard Oil, 
United States Steel, 
JOHN WOLFE & CO. 345 BUTTER ST., 

SAN FRANCISCO, CALIF. 
Bonnie Dog Food. Crystal Dairy Foods, 
DPM Franks and Prepared Meats, McCurry 
Fora. 

TELEVISION 

COMMERCIALS?? 

UPA PICTURES, INC. 
BURBANK 

4440 LAKESIDE DR. 

THORNWALL 2 -7171 

NEW YORK LONDON 
60 I. 56TH ST, 21 UPPER GROSVENOR ST. 

PLAZA 3 -1672 MAYFAIR 0171 

Lalley & Love, Inc., 

becomes 

JAMES LOVE 
PRODUCTIONS, Inc. 
but its objectives of devoting 

its experience to quality 

film production remain the same. 

Television Commercials 

Industrial Films 

Program Production 

0L7'7 
James Love Productions, Inc., 115 West 45th Street, New York, N. Y._Judson 2.4633 
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Call for Compromise on 
Juke Royalty Exemptions 
Get -Together 
Demanded by 
O'Mahoney 

By MILDRED HALL 
WASHINGTON - Juke box 

and performance rights interests 
will get together and work out a 

compromise on the whole issue of 
juke performance royalty exemp- 
tion-or it may be worked out for 
them in legislation drawn up on 
the Hill early in the upcoming 
session of Congress. 

This was the general tenor of 
a final call by Sen. Joseph O'Ma- 
honey (D., Wyo.), chairman of 
the Judiciary Subcommittee on 
Patents and Copyrights, to both 
sides to submit a compromise to 
the Senate group -or have the mat- 
ter taken out of their hands. 
O'Mahoney also announced last 
week (6) that the full report of the 
Subcommittee, soon to be avail. 
able: "Undertakes a concise analy- 
s' of the issues" -but proposes no 
specific legislation. Informal hear- 
ings held last session by O'Ma- 
honey were originally called to 
consider the controversial Kilgore 
bill (S. 590), which would have 
swept aside all juke box royalty 
exemption. 

Industry reaction to the Sen- 
ator's proposal was traditional. 
MOA president, George Miller, 
conferring with MOA attorney, 
Sidney Levine, at an MOA board 
meeting in Chicago, had this to 
say when notified of the O'Ma- 

Unique Maps 
1957 Release 
Of 100 LP's 

HOLLYWOOD - Unique Rec- 
ords, RKO disk subsidiary, can be 
expected to release 100 LP's during 
1957, according to Secretary- Treas- 
urer Mary Machat, with the firm 
currently laying the groundwork 
for greater expansion in the coming 
year. 

Machat, here last week for a 
series of studio huddles, disclosed 
that the company is currently ne- 
gotiating with the American Fed- 
eration of Musicians to determine 
the possibility of using old motion 

(Continued on page 31) 

Glaseman Named 
Decca Distrib V. -P. 

CLEVELAND -- William Glase- 
man, manager of Deem Records' 
North Central Division here, has 
been appointed a vice -president of 
the Decca Distributing Corpora. 
ton. 

Glaseman has been with Decca 
since the company was formed in 
1934. At first a salesman with the 
Chicago Branch, he became man- 
ager of the Detroit Branch in 1938 
and returned to Chicago three 
years later to take over as assistant 
manager of the Midwest division. 
Except for Army service from 1943 
to 1945, he held the Midwest divi- 
sion post until 1948, at which time 
he was named manager of the 
division. 

honey statement: "There will be 
positively no compromise in any 
manner, shape or form, as far as 
MOA is concerned. We consider 
the present law fair, equitable and 
perfectly satisfactory. No further 
comment will be made until we 
have an opportunity to see the 
whole report." 

ASCAP's Washington spokes- 
men expressed pleasure in the 
O'Mahoney compromise proposal, 
but added that official comment 
would be made after they had seen 
the Subcommittee's full report (see 
separate story). 

Last Chance Offer 
The Subcommittee report ( "A 

review of the evidence relating to 
the Copyright Law as it applies to 
juke boxes' ) will form the basis of a 
Iasi-chance offer to let the antago- 
nists write their own bill, subject 
to Committee approval. O'Ma- 
honey points out that the report 
"does not make any recommenda- 
tion for the solution of this con- 
troversy." It summarizes the views, 

(Continued on page 88) 

Subcommittee 
Report Sounds 
Neutral Note 

WASHINGTON - In the cli- 
maxing tussle over juke box exemp- 
tion from performance royalty, the 
long awaited Senate Patents and 
Trademarks Subcommittee Report 
out last week (7) plays a strictly 
neutral role. The 35 -page report 
presents the arguments in the con- 
troversy without coming to any 
conclusions, as was promised by 
Senator O'Mahoney (D., Wy'o.), 
the group's chairman, in his state- 
ment earlier in the week (see sep- 
arate story). 

The Senate Judiciary Subcom- 
mittee Report poses two basic 
questions: 

1. Should the juke box exemp- 
tion be repealed at all? 2. If it is 
repealed, should detailed provision 
be made in the legislation for fixing 

(Continued on page 88) 

'Muskrat' Decision 
May Spark Hassle 

ASCAP Denies Credits Ruling Sets 
Wondering 

NEW YORK -A storm of con- 
troversy may have been touched 
off in the Brill Building by a 
recent decision by lyricist Ray Gil- 
bert's protest against the allocation 
of credits on the oldie, "Muskrat 
Ramble," handed down by the 
writers Classification Committee of 
the American Society of Compos- 
ers, Authors and Publishers. 

The committee decreed that 
Gilbert, who wrote a lyric titled 
"Muskrat Ramble" for . Edward 
(Kid) Ory's instrumental "Muskrat 
Ramble' in 1950, is entitled to one 
third of all performance credits on 
the song -vocal or instrumental - 
retroactive to 1950, with the re- 

Capitol Sales 
Execs in '57 
Policy Meets 

HOLLYWOOD - Capitol Rec- 
yrds' district sales managers gather 
here December 10 -14 for a series 
of conferences with home office 
executive personnel to cement plans 
and policy for 1957. 

Scheduled to take part in the 
discussions are Iry Jerome, New 
York; George Gerken, Chicago; 
Tom Morgan, Cleveland; Bill Mi- 
kels, Dallas; Don Comstock, At- 
lanta; Bob Camp, Los Angeles; 
national Sales Manager Max Celli- 
son; Joe Bour, manager of the 
firm's accessories division, and John 
Covency, national sales manager for 
classical records. 

Meetings will be helmed by 
Capitol President Glenn Wallichs, 
Vice- President Lloyd Dunn, along 
with sales and merchandising top- 
pers Mike Maitland and Bud Fra- 
ser. 

maining two thirds going to Ory. 
Heretofore whet- the work was 
performed as an instrumental Ory 
collected 100 per cent of the 
credits, as well as 50 per cent on 
all vocal performance credits. 

Gilbert, thru his attorney Lee 
Eastman, lodged the protest with 
ASCAP in 1951, Eastman's conten- 
tion being that Gilbert's lyric gave 
the composition a new impetus, 
and that, therefore, he should be 
entitled to share equally with Ory 
the credits for the original intro - 
mental version, as well as for per - 

(Continued on page 31) 

BILLBOARD TO EXPAND 
DJ PROGRAM SERVICE 

During 1957 The Billboard will publish four Disk Jockey 
Programming Quarterlies, edited specific ally to give up- to -the- 
minute programming ideas and information. The first quarterly 
is scheduled for the January 26 issue. 

These quarterlies will expand the tradition established by 
the year -end Disk Jockey issue, one of the most widely used 
single issues published by The Billboard. 

The decision to replace the annual issue with four quarter- 
lies is predicated on the rapidly moving record business and the 
constant need for jockeys to keep abreast of trends in the singles 
and package records field. 

The quarterlies will be loaded with the type of information 
deejays have told us they want and need. We believe the issues 
will help deejays and program managers realize more fully the 
potential of record programming. 

JAZZ ARTIST'S 
POP POTENTIAL 

NEW YORK - The cur- 
rent issue of The Billboard 
lists Chris Connors Atlantic 
disk "Ì Miss You So," in the 
pop Best Buys and Coming 
Up Strong charts. This is one 
of the rare occasions that a 
jazz vocalist's disk has proven 
to be a strong pop seller. 

Atlantic signed Miss Con - 
nor as an album artist, and 
then decided to chance a 
couple of singles for the pop 
market. "I Miss You So," 
the second of these singles, 
based on an old rhythm and 
blues hit, was released in 
August. Diskery worked on 
it a long time until it finally 
broke with heavy action in 
Detroit, Boston and Cleve- 
land. 

Merc. to Cut 

LP Sked in '51 
CHICAGO -Mercury Records, 

which stepped up its album issu- 
ance to 50 titles in December after 
a prolific output . for several 
months, will revert to more con- 
centrated promotion ors a reduced 
release schedule with the turn of 

(Continued on page 31) 

Mercury to Absorb 
Starday Diskery. 

Five -Year Deal Aimed to Expand 
Label's C. &W. Catalog Potential 
By BERNIE ASBELL Dailey managed a. &r. affairs from 

and JOEL FRIEDMAN Houston, Tex. Under the new 
set -up, Dailey will keep control of 
a. &r. functions, assisted by Pierce, 
while Pierce stays closer to sales 
and promotion matters. 

Heretofore, Dailey has doubled 
as Mercury's distributor in Houston 
and Dallas, a connection he'll keep. 

CHICAGO -Mercury Records 
will absorb the Starday country 
label effective January 1 and util- 
ize it as a framework for a rebuilt 
and strengthened c. &w. depart- 
ment, Art Talmadge, Merc veepee, 
announced Thursday (6). 

Starday's top brass, Don Pierce, 
president, and Harold (Peppy) 
Dailey, a. &r, chief, move into the 
Mercury organization along with 
Starday's artists and physical prop- 
erties. Distribution of records, to 
be labeled "Mercury- Starday 
Country Series" will move thru 
the Mercury sales apparatus. Head- 
quarters will be set up in Nash- 
ville, Previously, Pierce maintained 
his office in Los Angeles and 

Biggest talent properties to move 
into the Mercury fold, as a result of 
the deal, are George Jones and 
Benny Barnes, both prominent on 
the sales charts during the past 
year. Barnes has been riding The 
Billboard best seller chart with 
"Poor Man's Riches," while Jones 
currently is enjoying a top terri- 
torial sale in Houston with his ver- 
sion of "Just One More." Now a 

(Continued on page 31) 

Cadence Pacts 
Brazil Deal 
With Siemans 

NEW YORK - Cadence Reo- 
ords has inked a contract with 
Siemens of Brazil, whereby the 
latter firm will distribute Cadence 
disks under the Polydor label in 
that country. 

The deal, which marks Ca- 
dence's entry into the Brazilian 
market, was net up by Cadence 
sales chief, Bob Kornheiser, and 
Rudolf Straus, of Siemens. London 
Records has world -wide distribu- 
tion lets to Cadence platters, 
with e exception of Canada, 
South America, and, of course, the 
U. S. 

Meanwhile, Cadence fern exeo, 
Bobby Dieterle, whose recent res- 
ignation from the firm becomes 
effective January 1, reportedly will 
take over an important post with 
a top indie label on the West Coast 
in January. 

Foley to Air 
New C &W Seg 
Over ABC 

NEW YORK -ABC, staunchest 
supporter of country and western 
talent among the radio networks, 
will air a new half hour c. &w, 
show, starring Red Foley, on Sat- 
urday afternoons at 12:30 p.m., 
starting January 19. The program 
will be sponsored over 300 ABC 
st:.tions by Dow Chemical. 

Foley. also emsees the "Ozark 
Jubilee on ABC -TV, and his new 
radio show will originate in Spring- 
field, Mo., and will feature the 
regular "Ozark Jubilee" cast, along 
with name record stars as guests. 

Rose Hits 
The Blues 
Jackpot 

OLD HICKORY, Tenn. -Pub- 
lisher Wesley Rose, of Acuff -Rose, 
is feeling no pain these days. This 
week, for what is believed to be 
the first time in Billboard chart 
history, one tune - Acuff -Rose's 
"Singing the Blues " -is a double - 
Triple Crown Winner by virtue of 
two different recordings of the 
song. 

Guy Mitchell's pop version 
heads all three pop charts, while 
Mary Robbins', the original coun- 
try version, repeats its triple tri- 
umph of last week on the c. &w. 
charts. Both recordings are en 
Columbia. ' The Mitchell also 

(Continued on page 31) 

A FADED SUMMER LOVE 
DECCA 30078 (78 RPM) 9 -30078 (45 RPM) 

GEORGIE 
SHAW 
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REVIEW 

Gilbert Tome 
Abounds in 
Anecdotes 

HOLLYWOOD -L. Wolfie Gil- 
bert, a young gent just recently 
turned 70 and responsible for such 
hits as "Waiting for 'he Robert E. 
Lee," "Ramona, "Jeanine," "Pea- 
nut Vendor," ad infinitum, has 
bared his colorful career in a hilar- 
inns autobiography tiled "Without 
Rhym, or Reason," published last 
week by Vantage Press ($3.50). 

Gilbert's tome is essentially a 
romp thru vaudeville, his early days 
as a columnist, tunesmith, publish- 
er and, more recently, Isis career 
here in Hollywood. Unlike other 

and then I wrote yarns," Wolfie 
makes no pretense about the ec- 
centric Tin Pan Alleyites with 
whom he's been associated. He de- 
tails anecdote after anecdote, all 
told in his own brand of Broadway 
lingo and chock full of humor. Tho 
it's true that many of the stories 
have been told before, there's more 
than enough to sate the appetite of 
anybody in the music business. 

Wolfie manages to kudo ASCAP 
and toss a brickbat at HMI, and 
there are a number of genuine 
warm spots certain to soften the 
heart. It's a good book and a de- 
lightful peek into the trials and 
tribulations of one of our better 
writers. -Joel Friedman, 

Sale of Haydn 
Society Gets 
Court Okay 

NEW YORK - Sale of the 
Haydn Society to a syndicate 
known as Portchcster Properties, 
Inc., has received a court okay in 
Federal Court here. Creditors' 
committee had previously ratified 
the proposed sale plan last sum- 
mer. 

According to Victor Cohen, who 
is now managing the firm for the 
Portchester group, old repertoire 
which had been stored for months 
is now being pumped out to mar- 
ket. As fast as these issues are sold 
out, he said, much of the existing 
catalog will be re- pressed with 
more playing time per disk, im- 
proved sound quality and new 
packaging. 

Fifteen brand new releases have 
already been pressed, Cohen said, 
and will be issued in January, 
February and March. He added 
that plans are in the works for 
recording in Denmark and Sweden, 
and that existing working agree- 
ments with French and Danish 
affiliates will be continued. 

Victor Execs 
Descend on 
West Coast 

Ted Fullmer has been named to 
head the operation of the Mercury 
Records distributing branch in San 
Francisco.. Fullmer formerly was 
associated with Kierulff Sound Cor- 
poration and Music City, Los An- 
geles. Lee Palmer, branch massager 
of the firm's Los Angeles office, 
continues as western division re- 
gional manager. 

NEW YORK -The journeying 
of RCA Victor disk execs to the 
Coast last week took on some of 
the aspects of a mass migration, 
altho apparently none of the visits 
is related to the others. 

Hitting the Westward trail were 
Jin, Davis, operations manager; 
Bill Miltenburg, manager of re- 
cording and chief engineer; Ben 
Selvin, artist and repertoire direc- 
tor for Thesaurus and Camden; 
Irvin Tarr, director of syndicate 
and rack salei, and Ralph Wil- 
liams, exec in the custom disk 
division. 

Meanwhile, Bill Bullock, man- 
ager of Victor's singles records divi- 
sion, and Joe Carlton, head of pop 
a. &r., returned from their Euro- 
pean inspection tour. Ed Welker, 
pop album a. &r. head, returned 
from the Continent a week earlier. 

Cook, Harman 
Plan Puerto 
Rican Label 

SAN JUAN -Come January, a 

new record company, Discos 
Caribe, will be set up in Puerto 
Rico, with financing and produc- 
ing to be handled by several well - 
known American music people. On 
the manufacturing end, production 
facilities are being put together by 
Emory Cook and by High -Fidelity, 
Inc., a manufacturer of phono 
equipment, which operates a plant 
here. Carter Harman, music editor 
of Time magazine, will move here 
from New York to handle artists 
and repertoire. 

While the owners have no defi- 
nite plans along this line at present, 
it's possible that some of the mate- 
rial cut here will be issued in the 
States on Cook's domestic label. 
Generally, the stuff will be aimed 
at Latin -American countries. 

Cook, well -known recording 
engineer, also operates his own 
pressing plant in Stamford, Conn., 
ssisere he has developed his own 
"microfusion" process, which uti- 

(Continu ed on page 31) 

Upcoming ASCAP Membership 
Meet Earmarks Vital Import 
Writer Income 
Protecting a 

Major Issue 
NEW YORK-General mem- 

bership meeting of the American 
Society of Composers, Authors and 
Publishers -likely to be held very 
early in January -is expected in 
many quarters to be one of the 
most important in the history of 
the Society. In addition to airing 
opinions of publishers with regard 
to the distribution, it has been 
learned that an attempt will be 
made to educate writer members 
to (1) the complexities and work- 
ings of the classification system; 
(2) apprise writers of improve- 
ments already made in the writer 
distribution; (3) inform the writers 
that additional revisions of the dis- 

tribution formula are upcoming, 
and (4) present to the writers a 
re- definition of the concept of 
seniority. 

This last is construed as being 
very important, in that it will be 
presented as a means of safeguard- 
ing writers against undue diminu- 
tion of that part of their income 
derived from the seniority pool. 

Cleffer Pinky Herman, of the 
writers' classification committee, 
and for a long time one of the 
stormy petrels of the Society, last 
week broke a long silence and 
urged all writer members to at- 
tend the upcoming membership 
meeting. Herman pointed out that 
at the membership meeting of 
November 29 there was insufficient 
time for an airing of membership 
problems. At this time Herman 
asked that another meeting be 
held. Hans Lengsfelder stated he 
felt similarly on the matter, and 
subsequently Herman sent a letter 

(Continued on page 31) 

Upsweep in Road 
Band Business 

Ork Booking Four Months 'in Front' as 

Pop Concerts Steal Play From Terping 

By JUNE BUNDY concert one -nighters for 1957. 

NEW YORK -Bands are doing 
better business on the road these 
days than they have in years, with 
agencies currently booking orches- 
tras four months "in front" and in 
some cases five, as compared to a 
top of eight weeks at this time 
last year. 

College dates account for much 
of the increase, but the student 
patrons are doing more sitting than 
dancing, with more and more 
schools scheduling two -hour pop 
concerts rather than terp affairs. 

For instance, Associated Book- 
ing here, which handles many top 
dance bands and jazz outfits, has 
lined up more than 150 college 

JASRAC Has a Yen 
To Find 20 Million 

TOKYO - According to the 
Mainicht, local news chronicle: 
"Executives of the Japan Music 
Copyright Association" are seri- 
ously perplexed with the discovery 
that association employees have 
pocketed about 20 million yen 
(over $60,000) in royalties paid by 
commercial broadcasting corpora- 
tion." 

"The Association," it develops, 
is JASRAC, the Japanese authors' 
society, which also acts as agent 
for music publishers of some 20 

POPS TOPS WITH TEENERS 

Kids Dig Pop Vocal Most 
But Don't Always Buy Them 

NEW YORK - Artists and 
groups named favorite among high 
school and college teen -agers are 
not necessarily the heaviest sellers, 
according to the seventh annual 
report, just issued by Teen -Age 
Survey, Inc. The study has been 
conducted on a quarterly basis 
among nearly 10,000 high school 
and more than 5,000 college teen- 
er in the New York metropolitan 
area. The survey also reveals that 

rock and roll t..kes à back seat to 
the "pop vocals" category among 
the youngsters casting ballots. 

Among high school girls, for 
example, 19 per cent named Doris 
Day their favorite girl singer, of 
which 41 per cent said they bought 
the singers records. In third place, 
however, was Joni James. with 13 
per cent naming her their favorite 
vocalist. Of this number, however, 

(Continued on page 31) 

countries, including the United 
States. The allegedly "pocketed" 
money included sums clue U. S. 
publishers. A JASRAC member, 
identified only as "M," submitted 
his resignation to Takemi Masu- 
zawa, director- general of the So- 
ciety, taking full responsibility for 
the embezzlement on himself. The 
case itself came to light when one 
of the broadcasting outfits checked 
the Society's books, provoked by 
persistent rumors that the broad- 
caster had been lax in its royalty 
p,ymsents. The accountants found 
that, altho the broadcaster had 
proof of payment, the books failed 
to register such. It subsequently 
was found that other broadcast- 
ers had been similarly victimized. 

An Association spokesman ad- 
mitted to the diversion of no more 
than one -fifth of the alleged 
amount, and insisted that part of 
this already has been made good 
to the broadcasters. 

An increasing number of Ameri- 
can publishers have a stake in the 
Japanese music business these 
days, what with the current vogue 
for American tunes and artists, 
JASRAC it is recalled, represents 
BMI and has a reciprocalpcollec- 
tion deal with ASCAP. It acts as 

(Continued on page 31) 

Louis Armstrong, who has played 
27 college concert dates out of 35 
one -nighters since October, is 
booked for 30 more college con- 
certs from January 1 thru March 
23. Dave Brubec':, who helped 
pioneer the jazz concert concept at 
colleges, will play 30 school con- 
certs from March 1 thru March 30, 
at fees ranging from $1,250 to 
$1,750, plus percentage. 

Duke Ellington, booked solid 
until March 24, will do 16 school 
concerts thruout the East and Mid- 
west during that period. Woody 
IIerman, booked thru March 10, is 
set for 12 university concerts. 
George Shearing is scheduled for 
five, and Richard Maltby, six. 

Gwirtz Coast 
Push Disputes 
Weighted Vote 

HOLLYWOOD----The drive for 
a general meeting of the American 
Society of Composers, Authors and 
Publishers gathered steam on the 
West Coast last week, with Irving 
Gwirtz, president of Viking Musio 
Corporation and Diamond Records, 
mailing leters to approximately 
2,700 publisher -writer members 
soliciting their support. 

Gwirtz revealed that he is work- 
ing in conjunction with ASCAP 
member Hans Lengsfelder on the 
project, in addition to a number of 
other "prominent members of 
ASCAP" he would not name. The 
Gwirtz letter challenged the 
"weighted vote." and said we must 
put an end to this unfair, un -Amer- 
scan method of voting." 

The letter further declared, "A 
special meeting is necessary. Other- 
wise, the present board of directors 
could stay in office as long as they 
liked if we continue to permit this 
weighted vote," 

Letter also noted that "It is the 
intention of the members already 
contacted, that the attorney general 
and the assistant attorney general 
be invited to attend this meeting." 
Gwirtz reported that he has writ- 
ten the Department of Justice for 
an opinion concerning the validity 
of separate meetings that might be 
held in Ness. York, Chicago and 
Los Angeles if the cumulative rep- 
resentation at such meetings met 
the 15 per cent membership re- 
quirements. A previous letter to 
Victor R. Hanson, of the Depart- 
ment of Justice, regarding the 
availability of ass ASCAP member- 
ship list was reportedly answered, 
"The Department of Justice dues 
not yet have such a list," according 
to Gwirtz. 

Gwirtz told The Billboard that 
he had queried ASCAP comptroller 
George Hoffman, during his last 
visit here, whether or not it could 
be possible that all stations in 
Southern California could be 
missed in logging performances for 
an entire quarter. Gwirtz main- 
tains that the Society "spends 
enough money to be able to get 
enough electronic equipment to log 
every station in the country." 

Also big on the college concert 
circuit is Les Brown, who is Tac- 
tically booked solid on one -nighters 
-many of them school concerts - 
thru April 27. The rest of the 
campus concert dates set by Asso- 
ciated will he played by Lionel 
Hampton and Gerry Mulligan. 

Armstrong's box -office draw has 
increased so much since his ap- 
pearance in the Bing Crosby -Frank 
Sinatra movie, "High Society," that 
he is currently doing from 50 to 
65 per cent better maney -wise, ac- 
cording to an Associated spokes- 
man. Ile grossed $20,500 in guar- 
antees on college one- nighters 
from December 3 thru December 9, 
and his guarantees run from $2,500 
to $5,500 'on the 40 school con- 
certs he is set for next year, with 
the week of March 15 alone sched- 
uled to bring h'm in $24.000 in 
guarantees, plus possible additional 
loot in percentage. 

The Associated exec estimates 
that college concert business 
(mostly for pop concert courses) 
has increased at least 30 per cent 
more than college dance dates over 
the past year, and he predicts that 
eventually campus or.e- nighter 
business will be all concerts, with 
dancing virtually out of the 
picture. 

Ile notes that a similar trend 
is starting to show up in the nitery 
field, with more and more clubs 
featuring mnuic- for -listening -only 
shows (Birdland and Basin Street 
here, the Blue Note in Chicago, 
Zardi's and Billy Berg's on the 
West Coast, and several spots in 
Las Vegas.) 

Stanton Named 
Writer Boss 
By Goldmark 

NEW YORK -Al Stanton has 
been named writer relations coun- 
sel for the Sheldon, Shalimar, 
Springfield, Stratton publishing 
empire, according to Coldy Gold - 
mark, mahoff of tie firms. Stanton, 
upped from the professional de- 
partment, will be in charge of con- 
tact work with writers for new 
material and special projects. 

According to Goldmark, the 
"special projects" angle has to do 
with production of legit Broadway 
shows. Stanton will be instrumen- 
tal in pairing composers and lyric- 
ists with this end in view. Stanton 
will also be heavily involved in 
contact with artists and repertoire 
men at not only the major disk - 
eries, but all inches as well. 

In other expansion moves, Max 
Lutz has been added to the West 
Coast a. &r. contact and promotion 
operations, while Richard Gale, re- 
cently out of the Air Force, has 
been placed in charge of writers 
and artists with the Springfield 
(country and western) firm. 
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EMPLOYEES TOAST THE BOSS 

Sam Goody's Cup Runneth 
Over at 'Surprise' Party 
By REN GRAVATT 

NEW YORK -More than 50 
audio manufacturers and employ- 
ees of Sam Goody gathered at 
Jolinny Johnston's Charcoal Room 
here Thursday (6) to pay tribute 
to the renowned disk dealer. What 
started as a spontaneous movement 
among the employees to pay their 
respects to their boss, blossomed 
forth as a highly successful party, 
with in Goody's own words, was a 
complete surprise to him. 

Henry Mandler, of the Goody 
Audio Department, sparked the af- 
fair and acted as informal toast- 
master. In a glowing tribute to 
Goody, !dandier called attention to 
the 'excitement, drive, courage 
and vitality that permeates the 
Goody business." He further com- 

'HUNTING' 

Tunes Plus 
Merman and 
More Merman 
NEW YORK -Ethel Merman's 

new starring vehicle, "Happy 
Hunting," opened at the Majestic 
Theater here, Thursday (6). The 
show, which has garnered a near 
record amoung of pre- Broadway- 
opening disk activity from every 
major label can be summed up 
quite simply. It's a matter of 
Ethel Merman, some funny gags 
about Philadelphia's elite main - 
liners and more Ethel Merman. 

A fairly thin story line ties the 
colorful doings in with the Kelly - 
Rainier nuptials and many of the 
smartest comedy bits find a sharp 
needle aimed right at the Quaker 
City's politest society. 

In addition to Miss Merman's 
socko stage presence and her won- 
derful, full- decibel pipes, there are 
other agreeable performances by 
Fernando Lamas, Virginia Gibson, 
Gordon Polk and a cast of color- 
fully clad (and sometimes refresh- 
ingly unclad) chorus performers. 

Record -wise, a lot will be heard 
from the Matt Dubey -Harold Carr 
score. Eight of the 17 songs are 
now on disks, lead off by "Mutual 
Admiration Society" and "If'n." 
Platters on these two are already 
heavy on sales and with jockeys, 
and other tunes like "New Fangled 
Tango," "The Game of Love" and 
"This Much I Know," are strong 
enough to make themselves heard. 
Another tune, which will probably 
never find its way onto a pop plat- 
ter, is Miss Merman's show - 
stopper, "Mr. Livingston," whose 
numerous sly verses keep audi- 
ences doubled up with laughs. 

Ren Grevatt. 

SOMEONE OUGHT 
TO BE CAGED 

NEW YORK - M -C -M 
Records is sending Japanese 
cricket cages to key disk 
jockeys to introduce "August 
Moon," initial disking for the 
label by Japanese film star 
Shirley Yamaguchi. Cages 
are accompanied by a gag 
letter signed in Japanese script 
by promotion chief Sol Iland- 
werger. If recipients fail to 
trap their own crickets, Hand - 
werger offers to follow up 
with shipments of crickets. 

Since crickets can he as- 
sumed to either die or burrow 
under the solidly frozen 
ground in the winter season, 
Handwerger will likely be 
spending his spare time in the 
backyard digging into the 
ground with a diamond 
needle to locate the chirpier,. 

plimented the dealer for "always 
giving counsel and time to manu- 
facturers with their problems when- 
ever they needed it.' 

Later, Norman Long, chief of 

the firm's audio section, added more 
words of commendation as he pre- 
sented Goody with a tremendous 
silver cup, inscribed, "Presented to 
Sam Goody in recognition of his 
achievements as a master audio 
merchant." 

Goody, obviously deeply 
touched, said it was the first cup 
he had ever been given. "I can t 

wait to fill it up with that Man - 
ischewitz wine," he added. 

Luther Sandwick, of Pilot Radio 
Corporation, added his own words 
of praise as he presented Goody 
with a handsome wrist watch, a 

gift of the employees. Abner Levin, 
right hand man for Goody, then 
presented Mrs. Goody with a stun- 
ning gold wrist watch, also from 
the employees. 

Following these formalities, 
evenrone in the room was asked to 

stand up and introduce himself. 
Victor Brojiner, a speaker manu- 
facturer, rose to tell Goody: "We 
didn't come here to ask you for 
money& we came to give you 
credit. One of Goody s newer 
salesmen later quipped, "Mr. 
Goody, I've only been with you 
three months, but it feels like a 
lifetime." - 

Mere. Sets 1 

New Exec Posts 
CHICAGO - Realignment of 

exec duties at Mercury Records 
this week found Kenny Myers and 
Johnny Sippel with broadened 
responsibilities. 
e Myers was appointed sales man- 
ager of pop singles, a new title in 
the Mere organization. He adds It 
to his current function as director 
of promotion and advertising. At 
the same time, Myers was relieved 
of duties in connection with dis- 
play and album production to en- 
able better co- ordination of his 
general promotion and singles sales 
duties. 

Sippel, a one -time Billboard 
staffer, was promoted to the newly 
created post of sales manager of 
packaged goods. Teaming with 
him will be Jim McCormack, who 
assumes full charge of album pro- 
duction and art, and Pete Fahri 
on displays and merchandising aids. 

Both Myers and Sippel report 
in their new functions to Morrie 
Price, over -all sales manager of the 
firm. Previously, Sippel was a spe- 
cial assistant to Price in work- 
ing with the company's distrib 
branches. 

Disney Label 
'56 Gross to 
Pass Half Mil. 

HOLLYWOOD - Disneyland 
Records, the Walt Disney disk sub- 
sidiary, will gross in excess of a 
half -million dollars this year, with 
the expectation that this figure will 
be more than doubled in 1957, ac- 
cording to National Sales Manager 
Al Latauska. 

With the Disneyland LP prod. 
net to be increased next year; La- 
tauska predicted a banner year for 
the young company in '57. Three 
new distributors have recently been 
named, said Latauska, the F &F 
Distributing Company, Charlotte, 
N. C.; Pan American, Denver, and 

AMISHERS WANT 
THE BARON BACK 

READING, Pa.- "When is 

the Baron coming back ?" This 
has become a common query 
in the Pennsylvania Dutch 
country, where Mickey Addy, 
Dot Records' promotion man, 
has been regaling the natives 
under the guise of Baron Von 
Schnipplepp. As the Baron 
he was interviewed over 
WHUM here by Professor 
Schnitzel, Pennsylvania Dutch 
deejay. "This was a great 
,rogram," Mickey recounts. 
We fractured the English 

language in two distinct dia- 
lects!" 

FIRST CLASS 

Vic Damone 
Charms 'Em 
At Waldorf 

NEW YORK - Vic Damone 
takes over in the Waldorf's Empire 
Room for a considerably class ap- 
pearance. As a matter of fact, the 
singer seems to grow in nitery 
stature each time out, since his 
ingenuous delivery, as if he were 
singing to a few old friends, is 

gaited to warm up any room. 
Currently, he builds his program 

around a dozen old standards, plus 
an interlude of special material in 
which he spotlights hit numbers 
that he missed out on. Practically 
all selections are in his slow ballad 
groove -"Lover," "The Nearness of 
You," "Cheek to Cheek," "You 
Can't Take That Away From Me," 
etc. and, of course, "The Street 
Where You Live." However, for 
pace breaks be tosses in a touch of 
Fascinatin' Rhythm" and even 

essays a bit of heel- and -toe. Over- 
all, it adds up to a provocative, 
warm personal appearance build 
and should win him additional 
following. Only criticism is that 
he does not include more of his 
own late recordings, a neglect that 
doesn't seem gaited to help sell 
personal disks. 

Hal Schaeffer, as usual, provides 
effective accompanying pianistics 
and Nat Brandywynne's ork further 
solid backing. Bob Francis. 

Selvin Skeds 
Waxing Dates 
With Welk 

NEW YORK -Ben Selvin, re- 
cording chief for RCA Thesaurus, 
left for the Coast Sunday (9) for 
series of transcription dates with 
orkster Lawrence Welk. Six Welk 
dates have been scheduled for the 
week. 

According to Sels-in, the half - 
hour Welk Show has turned out 
to be the most successful in the 
Thesaurus line -up during the five 
years Selvin has been with the 
company. Small-town local sta- 
tions, principal users of the series, 
have had little trouble selling the 
seg. They are finding local Dodge 
dealers particularly interested in 
latching on, since Dodge sponsors 
the maestro's network TV shows. 

On the way back, Selvin will 
stop off in Chicago for confabs 
with Magnecord personnel. Latter 
outfit is the outlet for RCA's back - 
ground music repertory in the "in- 
dustrial" tape field. 

One - Spot Record Distributors, 
Memphis. 

In addition, Si Paul, previously 
with ABC-Paramount Records and 
before that with Capitol, was 
named assistant sales manager, re- 
porting to Latauska. Paul is due 
here shortly for a six-week stay to 
orient himself with the operation 
of the company. 

PUBS JOIN PARADE ON 
'DO -IT- YOURSELF' DISK 

The "Play Along, Sing -Along" 
do- it-yourself disk library is ex- 
panding rapidly. This week, the 
Big Three publishing combine 
(Robbins, Feist and Miller) has 
joined the parade started several 
months ago by Edwin H. Morris 
Music, issuing its own disk -folio 
combination at $1.50 list price. 

The format is almost identical 
with Morris', except that where 
Morris' accompaniment rhythm 
section was on a severs -inch 33% 
r.p.m. disk, Robbins' is on 45 r.p.m. 
There are separate folios (but the 
same recording) for C, B flat, E 
flat and bass clef instruments. 
Each also contains a simple piano 
accompaniment and lyrics to the 
songs, so vocalists can use any of 
the folios. The four -man rhythm 
section (unidentified) plays an in- 
tro and one chorus for each tune. 
Selections are good, useful ones, 
with "My Blue Heaven," "Laura," 
"Don't Blame Me," "I'll See You 
in My Dreams," "Ja -Da," "Blue 
Moon," "I'm Nobody's Baby," "Co- 
9uette," "Wang Wang Blues and 
Honey." 

The main flaw here, as with 
Morris' first folio, i, the failure to 
include chord symbols in the 
proper keys in the instrumental 
parts. With so many tyro instru- 
mentalists today aspiring to play 
jazz, these are vital. The tyros are 
accomodated, however, with a 
very simple "improvisation on 

Palladino Cap 

Album Producer 
HOLLYWOOD - John Palla- 

dino, for the past eight years a 
sound mixer in the recording de- 
partment of Capinl Records, has 
been promoted to the post of album 
producer, reporting to Francis 
Scott, director of album repertoire 
for the diskery. 

Palladino will devote much of 
his time to special album projects, 
according to Scott. Succeeding him 
in the recording department is Luis 
Valentine, who joins Capitol after 
nine years with Radio Recorders 
here. 

On another front, Capitol re- 
newed its contract with maestro 
Mickey Katz, signing him to a new 
five -year contract. Producer Voyle 
Gihnore will continue to handle the 
Katz sessions. 

Concord Label 
Sets 1st LP's 

NEW YORK -A new classical 
disk package firm, Concord Rec- 
ords, will make its debut this week 
with the release of four LP's. The 
corporation is headed by Wesley 
Smith, veteran' sales agent and 
head of Musart Distributing Cor- 
poration in Mt. Vemon, N. Y. 

Smith's initial release includes 
two sets leased from Eli Oberstein's 
Allegro catalog and two items from 
a European source. Heading the 
lis: is a "Do -It- Yourself H.M.S. 
Pinafore." Disk provides the in- 
strumental acore (which doubles 
the lead voice line at all times) 
plus a printed edition of the words 
and pausic. It's aimed at tyros for 
private or public group participa- 
tion, and like all sets in the line, 
sells for $3.98 list. 

Also released is a coupling of 
two Beetlfoven Sonatas played by 
Egon Petri, with printed score pro. 
vided gratis. Concord has a collec- 
tion of operatic arias sung by sev- 
eral young artists of the Metopera, 
and an unusual novelty in the 
"Sacred Mass for the Kings of 
France," composed by a contem- 
porary priest, Father Emile Martin. 

each tune, printed after the 
"straight" chorus. 

Today, with the number of in- 
strumental students and vocal as- 
pirants at an all -time high, these 
folios should become standard in- 
ventory in all music and record 
shops. It has been demonstrated 
that a customer for one do-it-your- 
self disk eventually will busy them 
all. Certainly, it's one of the best 
ways for a student to prepare him - 
self for "clubbing" and jazz im- 
provising, and for weekend musi- 
cians to keep up their lips and 
fingers between jobs. Important to 
both musicians and publishers is 
that this is a way to learn tunes. 
It's a healthy condition for any 
publisher's catalog when his stand- 
ards are second nature to a whole 
young generation of musicians and 
singers. Bill Simon. 

Kaye Signs 
3 -Year Pact 
With Capitol 

NEW YORK -Danny Kaye has 
signed an exclusive three -year disk 
pact with Capitol Records. Con- 
firmation of the deal came last 
week in the wake of conflicting 
reports regarding Kaye's possible 
affiliation with several other disk - 
eries. 

The artist's first single release, 
"Cis Ciu Bella" and "Love Me 
Do" was issued this week. The 
former song was inspired during 
his trip to Rome on a mission for 
the United Nations International 
Children's Fund (UNICEF) when 
a seven- year -old polio victim sang 
the song for Kaye. The was 
plugged during a recent visit of 
the Ed Murrow "Person to Per- 
son" CBS -TV show to Kaye's 
home. 

Monitor Waxes 
ist 3 Albums 

NEW YORK - Monitor Rec- 
ords, a new company specializing 
in folk and classical LP's, released 
its first three disks Iast week. 

All of the material making up 
this release and the company next 
release as well has been leased by 
Monitor from Leeds Music, the 
music publishing house and exclu- 
sive import agent for music from 
the Soviet Union. Deal was set 
between Monitor's President, Rose 
Rubin and Leeds exec, Michael 
Stillman. The first issue includes 
a coupling of Bach and Proko- 
fieff concertos by pianist Sviato- 
slav Richter and violinist Leonid 
Kogan; a set of encore pieces by 
David Oistrakh, and a volume of 
folk songs sung by Ivan Skobtsov, 
basso. Latter set features a full - 
cover color photo of a Moscow 
Cathedral taken by Stillman him- 
self. 

Packaging and pmmntion for the 
company is being handled by the 
indie contractor, Adrian Associates, 
Inc. The disks will list for $'i.98. 

New Harlequin Label 
Makes Album Debut 

NEW YORK - The first LP 
release from the new Harlequin 
diskery, owned by Dick Kollmar 
and Bob Bach, was put into circu- 
lation last week. It's a volume of 
Martin and Blanc songs, performed 
by the composers, with Ralph 
Bums' ork and the Martins. 

Originally the label was tagged 
"Elf." Kollmar, of course, is the 
well- known legit actor, legit pro- 
ducer, radio personality and art 
dealer. Bach is a TV and radio 
producer, associated with "What's 
My - Line," "Platterbrains" and 
other shows. 

Copyrighted material 
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'Muskrat' May Spark Hassle 
Continued from page 28 

formances using his lyric. Since 
1950, the tune has piled up more 
than 71,000 instrumental credits 
as compared to less than 10,000 
vocal credits. 

On the other hand, Ory con- 
tended that in the absence of an 
express agreement on the part of 
the composer, the composer's share 
of performance credits should not 
be diluted regardless of the in- 
crease of instrumental perform- 
ances that may have occurred 
after the addition of the lyric. 

Altho Ory did not give his con- 
sent for Gilbert to write the lyric, 
Eastman's position was that by fail- 
ing to protest, Ory tacitly con- 

GOODNIGHT, 

MY LOVE 
(PLEASANT DREAMS) 

Recorded by 

MINDY CARSON.Columbla 

THE Mc6UIRE 
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DEALERS, DEEJAYS, 
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NOW ... 
AND ALL THROUGH 

THE WINTER SEASON 

Leroy Anderson's 

Sle9h 
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100% 
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LOOK OUT FOR ... 
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FROM TUI WARNER BROS. PICTURE 
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sented. The Ory instrumental was 
copyrighted in 1926. Publisher 
George Simon took the tune with 
him when he left E. H. Morris' 
Melrose Music to set up his own 
firm. 

Both Gilbert and Ory cited 
recordings of the two versions as 
an Oder of popularity, with the 
former noting 14 lyric versions had 
been cut -including sides by the 
Andrews Sisters, the McGuire Sis- 
ters, and Louis Armstrong; while 
Ory reported that in 1954 there 
were 63 listed recordings currently 
on sale -52, instrumental, were 11, 
vocal -and in 1956 there were 42, 
instrumental, and five, vocal. 

In handing down the decision, 
ASCAP stressed that it was not 
attempting "to establish a yardstick 
for all time to come and for all 
other cases," adding "In the future, 
if a subsequent lyric is added to 
a work which has been previously 
established as an instrumental 
number, the lyric writer will not 
share in performances unless they 
are reported as using the new 
lyric, in the absence of an agree- 
ment between the two writers the 
author of the lyric and the com- 
poser of the melody -for some other 
basis of sharing." 

In spite ASCAP's disavowal of 
setting a precedent, the decision. is 

regarded as likely to spark similar 
pretests on the part of other lyric- 
ists who have added words to 
established instrumentals in the 
past. It also raises something of a 
moral issue in that the trade is 

wondering if the decision bespeaks 
ASCAP approval of publishers 
adding lyrics to an instrumental 
work without the consent of the 
composer. 

Unique Maps ' Continued from page 28 

picture sound tracks for a series of 
albums. Most of the films are pre - 
1941, according to Machat, and in- 
clude a number of Fred Astaire - 
Ginger Rogers musicals with music 
by Irving Berlin. 

Unique is currently building its 

talent roster, and plans to augment 
its New York recording and rep- 
ertoire operation with the appoint- 
ment of a full -time a. &r. man on 
the Coast by next spring. For the 
time being, however, free -lance 
conductors will be used here, with 
each ostensibly a candidate for the 
new post. Machat disclosed the ap- 
pointment of nine promotion men 
who will headquarter out of the 
RKO film branches in Philadelphia, 
Pittsburgh, Cleveland, Chicago, 
Boston, Los Angeles, New York, 
Baltimore and St. Louis. Croup will 
primarily handle the exploitations 
of Unique singles and packages, 
but will also join other tub- thump- 
ers in the promotion of RKO mu- 
sical property. 

While here, Machat discussed 
music plans for four recently com- 
pleted RKO productions, "The 
Girl Most Likely," "The Young 
Stranger," "Rue of the Arrow" and 
"Publia Pigeon No. 1." 

Merc. LP Sked 
Continued from page 28 

the year, Art Talmadge, vice - 
president, said. 

The rate will be the `more 
normal" one, according to Tal- 
madge, of 15 to 20 per month. Of 
these, about 60 per cent will be 
pop packages rend the remainder 
divided about equally between 
jazz albums on the EmArcy label 
and classics. 

The company has a heavy inven. 
tory of unreleased album material 
which will comprise much of the 
output for some months. 

At the same time, Talmadge 
called a moratorium on recording 
of pop singles material until after 
New Year's to enableconcentrated 
push on current promising releases. 

NYARD Aims 

At Strong Org 
NEW YORK - Stronger mo- 

tivation for a permanent organiza- 
tion of metropolitan record retail- 
ers than has existed in a long time 
was clear at a meeting of the New 
York Association of Record Dealers 
recently. Thirty dealers from the 
Greater New York area were in 
appearance. .A spirit of moderation 
marked the proceedings. "We are 
not out to get anybody," Allen 
Blankfield, president pro tem of 
the group, commented. "We only 
want to unite dealers in an influ- 
ential enough organization so that 
their interests can be protected as 
readily as a manufacturer or dis- 
tributor can protect his." 

Discussion from tha floor cen- 
tered around several types of. al- 
legedly "unfair" competition, with 
the whole principle of rack jobbing 
coming in for gr eatest denuncia- 
tion. Preferential treatment of 
volume dealers dealers (who in effect are 
distributors but sell as retailers) 
and the practice of appliance 
stores of using records as loss lead- 
ers to lure customers were other 
subjects of dealer disapproval. 

Officers of the organization 
stressed, as did the guest speaker, 
Morris Kosut, that the mejor objec- 
tive of the association for the im- 
n ediate future was simply to re- 
cruit membership and unite them 
in a permanent organization, ra- 
ther 'than to begin tackling specific 
dealer problems now while the 
group is still in a fotmative stage. 
"Stabilizing of the retailing phase 
of the record industry can be 
achieved thru skilled public rela- 
tions and a diplomatic show of 
determination to be consulted 
when great changes occué in this 
field," Mr. Kosut insisted 

Kids Dig Pop 
Continued from page 29 

70 per cent said they bought her 
records. 

In the college boys category, the 
same pattern holds. Teresa Brewer 
won top honors as favorite in this 
grouping but again Joni James had 
a substantially greater record buy- 
ing following. Miss James was tied 
for second place with Doris Day 
and Patti Page. In the favorite 
male singer category, Elvis Presley 
was the favorite of both high 
school boys and girls with Frank 
Sinatra and Perry Como taking top 
places with college girls and boys, 
respectively. In three out of the 
four balloting areas, however, 
He :rry Belafonte who placed no 
better than second in any group, 
was the artist with the highest per- 
centage of reword buyers. 

In the "favorite' music" voting 
area, which listed pop vocals, rock 
and roll, semi -classical, jazz, show 
tunes, instrumen.als, ballads, etc., 
rock and roll was the favorite form 
only of high school boys, with pop 
vocals the winner in all other 
groups. 

In answer to a question, "What 
does success mean to your the 
teen -agers placed money, security, 
good job and attainment of goal, 
all well above happy marriage and 
family. 

Rose Hits Blue 
Continued from page 28 

placed No. 13 on the Best Selling 
Rhythm and Blues chart. 

Meanwhile, the emergence of 
Mitchell as a hit maker after sev- 
eral very lean yel.rs, has hypoed 
a big demand for his services on 
the nitery and TV circuits. Tues- 
day (11), he opens for a week at 
the Town and Country in New 
York, followed by a week at the 
Fox Theater in Detroit. January 6, 
he's scheduled to appear on the 
Steve Allen show. 

Mercury to Absorb Starday 
Continued from page 28 

staffer on WSM's Grand Ole Opry 
in Nashville, Jones has hit the 
money on his last five releases. 

Other talent moving in the 
switch includes Leon Payne, Tibby 
Edwards, Jeanette Hicks and 
James O'Gwynn. 

The deal is for five years with 
Mercury holding five -year renewal 
options. Artists who sign with the 
new management after January 1 

will be signing wit!' the Mercury 
organization. No cash exchange 
was involved in the "lease agree- 
ment," tho Starday will receive a 
substantial monthly retainer, an 
override on sales, in addition to 
publishing rights to new original 
material. Starday will continue to 
operate only as a regional label 
after March of 1957, ostensibly re- 
leasing "test material" only which 
if successful would then be trans- 
ferred to Mercury- Starday and re- 
leased nationally. 

One problem of last- minute ne- 
gotiations was resolved when Mer- 
cury agreed to let Pierce and 
Dailey continue to distribute "Poor 
Man's Riches" and "Just One 
More" as a Starday product until 
March 1, 1957. But after that two - 
month grace perio1, mop -up sales 
of the two hits would belong to 
Mercury. 

Immediately after the absorption 
takes effect in January, Pierce will 

tour Mercury branches to grease 
the way for distribution. 

The way became open for the 

Writer Income 
Continued from page 29 

to ASCAP President Paul Cunning- 
ham formally requesting the ses- 

sion. 
Herman stated he does not 

see eye to eye with Lengsfeldcr 
on various of the Society's prob- 
lems. "But altho we don't work 
together as we once did, I respect 
the fact that he (Lengsfelder) has 
a right to do what he thinks is 

best for the Society." 
Herman stated: "I have not 

been making the old outcries. As 

a member of the writers' advisory 
committee, I feel that improve- 
ments and revisions have been 
and are being made -in the dis- 
tribution, and at the upcoming 
m:Mting writers will be given a 
lucid analysis." 

Herman alluded to the 60-20-20 
formula, which he points out sub- 
sequently became the 3030 -20-20 
formula, and stated that the inter- 
pretation of the 20 per cent allo- 
cated to seniority has never met 
with his approval. He said that a 
plan would be presented at the 
meeting which will place the con- 
cept of seniority on a sounder 
basis, and which would, in effect, 
be a forward step in giving security 
to writers. 

Herman urged all defiers within 
a 100 -mile radius to attend. 

JASRAC Yen 
Continued from page 29 

agent for Harry Fox, American pub- 
lishers' agent, and thru Fox han- 
dles most of the U. S. songs. Its 
deal with Fox was set up by Fox's 
atiorney, Julian Abeles who came 
here in 1953 for a look -see. Prior 
to Abeles' visit, most of the Ameri- 
can music interests were repre- 
sented here by George Thomas 
Folster. Folster still acts as rep 
for ASCAP and for NBC. 

Cook, Harman 
Continued from page 29 

lines powdered material instead of 
the more conventional biscuit com- 
pounds. 

Harman will arrive in several 
weeks with a load of portable re- 
cording gear. He intends to do 
most of his recording in the field, 
as Cook has been doing here. 

merger when Mercury's former 
c.&sv. chief, "D" Kilpatrick left a 
few weeks ago to assume charge of 
the WSM Artists Bureau and the 
Grand Ole Opry. With Stardays 
artists, Mercury now can exploit its 
strong distrib structure with the 
most formidable c.Orw. talent ros- 
ter it has ever lied, making it a 
major contender in the field. 

Both Pierce and Dailey are ten - 
year veterans in the c.&w. field. 
Dailey was instrumental in launch- 
ing the careers of Webb Pierce and 
Hank Laughlin as well as of 
George Jones and Leon Payne. 
Pierce has been active in record 
manufacturing and music publish- 
ing as well as disk sales. 
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SUPER-SALESMEN Part I: 

Dealer Finds Way 
To Retail Riches 

MANHASSET, N. Y. - "If I 

just stocked merchandise and 
opened my door to the public, I'd 
be out of business today, says Leo 
Secunda, co -owner (with his 
brother, Mamie) of the Manhasset 
Music Center. "A dealer has to 
do something more to be a suc- 
cess.' 

That "something more" has 
pushed the gross to a realistic esti- 
mate of $200,000 for the brothers 
in 1958. This area. incidentally, 
was regarded as a "dead" territory 
for records when they opened up 
six years ago. But even more im- 
portant is the fact that, of the 
5,000 homes in the territory, the 
Manhasset Music Center has sold 
merchandise into 3,800 of them. 

How They Did It 
The Secunda brothers used no 

magic formula. They applied tech- 
niques that any dealer can imitate. 
During their first year, they sent 
a direct -mail piece into every 
home in the area at least once a 
month. In a month like December 
they would send out their regular 
monthly mailing piece and, in ad- 
dition, a special Christmas promo- 
ter. This practice proved ss suc- 
cessful that it is continued today. 

The promotion pieces are simple 
"self -mailers" which contain a list- 
ing of all the latest LP merchan- 
dise. At first they were simply 
addressed to "Occupant," at what- 
ever the address happened to be. 
But gradually, thru special gim- 
micks, an authentic. accurate mail- 
ing list was compiled. A sample 
gimmick is the "special prize 
drawing." On the back page of 
the printed sheet this notice ap- 
peared: "Free. Win a. valuable 

prize. Bring this page to the Man- 
hasset Music Center on or before 
November 15. Drawing will be 
held December 1, 8:30 a.m." 
Then there was a place for the 
prospect's name and address. When 
the coupons were submitted for the 
drawing, the names and addresses 
were transferred to an addresso- 
graph plate. 

Clever Discounting 
The Music Center is on the 

fringe of the New York City price- 
cutting area where discounts as 
high as 40 per cent are considered 
commonplace. The Secunda broth- 
ers decided that they would have 
to compete. They have, and very 
successfuly. 

Customers are offered a 25 per 
cent discount on every LP over 
$3 list, but they don't earn it all 
at once. When they make their 
purchase, they get 15 per cent off. 
Thus, 'a $3.98 LP sells for $3.45. 
At the time of purchase, they also 

get a special "discount certificate" 
which entitles the customer to an 
additional 10 per cent discount 
($.40), providing the certificate is 
presented in purchase of another 
LP the following month. 

The certificate is not transferable 
and the customer must fill in his 
name and address. Needless to 
say, the name and address goes on 
the addressograph plate for the 
permanent mailing list. But the 
most important thing about the 
coupon is the way it brings the 
customer back to the store to earn 
the extra 10 per cent discount. 

Gift Certificates 
This year, the Music Center is 

putting special. emphasis on gift 
certificates. These are offered at a 
10 per dent discount. A $5 gift 
gift certificate costs $4.50. The 
customer can buy as many as he 
likes, but a time limit is placed on 
their redemption. After January 
15, 1957, the certificate is re- 
deemable at the $4.50 purchase 
price only. 

The store occupied by the Music 
Center was once a supermarket. As 

result, the main traffic area is 
large and airy with plenty of room 
between aisles. The Secunda 
brothers took a tip from the former 
occupant and set up their retailing 
operation for 98 per cent self - 
service. The main floor area is 
dotted with browser boxes in 
which records are grouped accord- 
ing to "type." The walls are lined 
with self -service racks that double 
as displays for attractive album 
covers. These wall displays are 
changed frequently and kept up- 
to -date with the newest merchan- 
dise. All of the fixtures were de- 
signed by the Secunda brothers 
and built by a local carpenter. 
The principal material used is 
rough- textured plywood and all 
units are uniform in appearance. 
One of these wall racks is worth 
special attention. It exterids up- 
ward over 10 feet and is 24 feet 
long. An array of 176 LP jackets 
are shown in a profusion of color 
that dazzles the eye and invites 
purchases. Multiple record sets 
are wisely displayed on the top 
tier where they will be handled 
least and kept from being shop- 
worn. Still, they can easily be 
seen. 

Supported Club 
New development within the 

industry present no problems for 
the Manhasset Music Center. The 
Secunda brothers expect changes 
and adjust their thinking to con- 
form to .new ideas. When Colum- 
bia introduced its LP Record Club, 
they were ardent supporters and 

This illustration of the Manhasset Music Center gives a partial view 
of the main traffic area. Notice that an uninterrupted view of the 
entire store, from front to rear, is possible because the fixtures in 
the center of the store are low. Along the walls, higher displays are 
used. Merchandise in the wall racks is changed frequently.. Latest 
LP album releases are lined -up in full -face display to achieve maximum 
visual impact from their brightly colored sleeves. 

PHONO QUIZ 

You Know 
This Unit? 

NEW YORK -The phonograph 
pictured above is the Columbia 
Model 524, newest in the "360" 
series and one with which every 
dealer should be familiar. How 
well do your phonograph salesmen 
know the important features of this 
popular unit? Let them check 
their knowledge with the simple 
quiz below. But before you show 
it to anyone else, better check 
yourself. Its important to your 
sales. 

L In how many finishes is this 
unit available? 

2. How many watts of power 
has the amplifier? 

3. How many and at what dif- 
ferent record speeds will it play? 

4. What kind of needle has it? 
5. How many speakers has it? 

What size are they? 
6. Will it shut off automatically 

after the last record is played? 
7. How much does it weigh? 

(Answeç within five pounds.) 
8. What is the frequency re- 

sponsein cycles per second? 
9. How many controls has it? 

Name them. 
The answers are given at the 

bottom of this page, right -hand 
column. 

actively campaigned for members. 
Their only disappointment came as 
a result of a not -too -great response 
to a direct -mail promotion for the 
club. Leo Secunda reasoned that 
the Columbia Club promotion was 
too complicated. So, he created a 
simpler mailing piece, had it 
printed at his own expense and 
mailed it to his list. The response 
was better. 

Are dulls good for dealers? Leo 
has a ready answer. 

"I don't know of a single dealer 
who has suffered or gone out of 
business because of record clubs," 
says he. "Afte all, the club wasn't 
aimed at the customers we already 
had. It was gearedjor those who 
didn't collect records. I certainly 
have no complaints. Every once in 
a while, I get a check from Co- 
lumbia for which I've done no 
work - aside from enrolling the 
members in the beginning." 

His only complaint about clubs 
is the way they "sell price." It 
cheapens the product, he thinks. 
The clubs should put more em- 
phasis on product. 

"After all," says Leo, "records 
have plenty of appeal on their 
own. 

He believes that the record clubs 
generally should follow the lead 
of the Book -of- the -Month. Club's 
"Music Appreciation Records." The 
BOM Olub promotes the record 
itself, using the music appreciation 
theme. And they get $3.90 for 
their records -R.F. 
Next Week: Leo Secunda examines 
rack-jobbing. 
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Demo - Is Important 
To Phono Sales 

By RALPH fREAS 
NEW YORK -Ask any succeis- 

ful dealer what's the most impor- 
tant element in the sale of a 
phonograph, hi -fi or otherwise, 
and the answer nine times out of 
ten will be "demonstration." It's 
important then to know what to 
do and what to avoid in showing 
a phono to a prospect. 

Know your product. It is hard 
to know what specific point will 
sell a particular prospect. The 
prospect will give you a clue while 
you are demonstrating. But, to be 
able to sell that prospect, you must 
know every sales feature of the 
phonograph you are demonstrating. 
Study the manufacturer's specifi- 
cations until you are able to recite 
them without hesitation. If you 
think you already know your 
product, try the phono quiz in the 

Top Console 
To Dealers 

NEW YORK - Stromberg- 
Carlson has begun shipping the 
top model in their new phono ly' ue, 
the Emporer. The unit incluUes 
an AM -FM receiver, four speakers 
and hardwood cabinetry of early 
American design. 

The Emporer leads the line by 
virtue of 17 -tube radio, tuning eye, 
separate bass and treble controls, 
32 -watt amplifier with less than 
1 per cent distortion at 20 watts, 
30 to 20,000 cps frequency re- 
sponse and push button selector 
switch. The speaker system is com- 
prised of a 12 -inch woofer, two fl- 
inch mid -range speakers and a 3- 
inch . tweeter. Other "extras" are 
automatic shut -off, rubber matted 
turntable, four -pole motor, light- 
weight tone arm with magnetic 
pick -up and diamond needle. 

The Emporer is priced at 
$499.95 in mahogany. There are 
six other console phonos in the 
1957 line. 

Music as Written 
Latin Quarter Song Bird 
On Brand New Label . . . 

Lynn Christie, vocalist currently 
featured with the Latin Quarter 
band, has been signed and re- 
corded by a brand new label, NAR, 
named by its two youthful owners 
after their home town, Narberth, 
Pa. Miss Christie is only 21, but 
has had considerable experience in 
USO camp shows, TV and night 
club work. She is currently in her 
second stint at the Latin Quarter. 
NAR is owned by Demetrios Chios 
and Joseph Spinelli, who have just 
returned from a nation -wide tour 
setting up distribs. Other current 
releases on the label are by the 
Points and by Toni Taylor. Offices 
will be maintained in New York 
and Philadelphia. 

Raleigh Music Sales 
Agent for Sock Tune ... 

Dave Dreyer's Raleigh Music 
firm last week was signed as sales 
agent for the smash' "Goodnight, 
My Love." Tune, written by Jerry 
Lieber and Mike Stoller, Is pub- 
lished jointly by Quintet Music 
and House of Fortune. Original hit 
version was cut by r. &b. artist, 
Jesse Belvin 'for Modem. It has 
been covered by the McGuire Sis- 
ters on Coral and Earl Grant on 
Decca. All of the publishers in- 
volved are affiliated with BMI. 

A story in the December 1 issue 
of The Billboard erroneously cred- 
ited Capitol's "La Femme" album 
to Nelson Riddle. The package 
was recorded by Les Baxter. 

column at left as a check on 
yourself. 

Let the customer participate. 
When a customer has the product 
in his hands, the "urge to own" L 
greater. So, put him at the con- 
trols. Let hilts hiver the bass, lift 
the treble, use the "reject" button, 
change the record. 

Play familiar disks. If you play 
an unfamiliar record, the prospect 
has nothing with which to com- 
pare the playing quality of the unit 
you are demonstrating. This is es- 
pecially true when you are trying 
to sell a high -profit, high- fidelity 
unit. As an example, use the 
Presley recording of "Love Me 
Tender." The chances are that 
your prospect has been hearing it 
fairly regularly on a car radio or 
on a small table radio at home. 
The difference in reproduction on 
a hi -fI net then will be startling. 
He will hear nuances of sound on 
a hi -fi set that he never heard 
before. 

MFRS.' AIDS 

To Help 
You Sell 

NEW YORK -Promotional aids 
from manufacturers are bigger and 
better then ever. Here are two of 
the latest, designed to help dealers 
turn prospects, into sales. 

New Angel Disk Catalog 
Angel Records has put together 

a 240 -page catalog of their records, 
intelligently conceived and exe 
cuted. Tñe catalog is designed for 
use by both clerks behind the 
counter and their customers. It 
differs from other record catalogs 
in several important respects. Bio- 
graphical sketches of important 
artists are included with the list- 
ings of their recordings. As one 
thumbs thru the catalog, full pages 
devoted to illustr,tions of album 
covers are seen. Thruout the book, 
at the foot of each page, quota- 
tions from outstanding music critics 
are printed. They describe indi- 
vidual recordings of the Angel 
repertory in general. When the 
reader comes alphabetically to 
"Pianists," a complete listing of 
pianists on the Angel label is 
given. The same is true of other 
categories of performers, aueh as, 
"Violinists," "Orchestras," etc. For 
recordings such as "Vocal Reci- 
tals," in which several works are 
performed, complete contents of 
the recording is included in the 
listing. 

In short, this catalog provides 
dealers with plenty of sales ammu- 
nition if used intelligently. 

Walco Needle Manual 
The Electrovox Company, man - 

facturers of Walco needles and 
other accessories, has produced a 
"needle manual" which contains 
many tips on selling high -profit 
accessories. The manual shows 
how to operate a needle olinio, 
how to answer customers' questions 
about needles and record care, 
how to remove and replace 
needles, how to follow -up for more 
sales, etc. 

The manual is simply written 
and can be understood by the 
rawest novice. It can be also rec- 
ommended as a refresher course 
in accessory sales for record deal- 
ers of greater experience. 
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RCA VICTOR 
RECORD BULLETIN 

Harry Belafonté 
MARY'S 

BOY CHILD 

.VENEZUELA 
20/47 -6735 

Henri René 
and his orchestra 

LOVE ME TENDER 

THE LITTLE 
WHITE HORSE 

20/47.672$ 

WATCH THESE 

7... 

THEY'RE COMING 
UP FASTI 
And Stooping Victor th hottest 
label In The business 

MITCHELL AYRES 
Guaglione 

c/w The Awakening of Pedro 

20/47 -6729 

JIM EDWARD, MAXINE 
and BONNIE BROWN 
A Man With A Plan 
ow Just -A- Lot -Of Sweet Talk 

20/47-6730 

STUART HAMBLEN 
Desert Sunrise 
ow The Whistler's Dream 

20/47 -6714 

STUART HAMBLEN 
The Sweetest Story Ever Told 

ow God Is A Good God 

20/47-6736 

JOE REISMAN 
Armen's Theme 

c/a I'll Take You Dancing 

20/47 -6740 

HANK SNOW 
Stolen Moments 
ow Two Won't Care 

20/47 -6716 

Q HUGO WINTERHALTER 
The Boulevard Of Love 

ow All That I Ask Is Love 

20/47-6701 

Your customers hear these New Orthophonie High Fidelity recordings best on an RCA Victor New Orthophonic High Fidelity "Victrola. "® 
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Gfw$ comi 

Trutaik&, 

adottur6A.(1 

Exclusively Mt 
RECORDS 

.I1 

Persöñal Management 

RANDY WOODJACIC SPINA AGENCY 
151 W. 57th Se. New York 19. N._Y. Plïsa 7.4877 

Copyrighted material 
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Current Release 

ANASTASIA°. 

iON`rmR51D ME" 
DOT 15521 

Bookingst 

English Tour 
Dec. 24 to Jan. 6 

Motion Pictures: 

20th Century Fog 

"BERNADINE" 
Shooting Feb. 4 

Presi Relations: 

FOLADARE -CREER Cr ASSOC. 

Suite #118, 1741 N. Ivor Ave. 

Hollywood 28, Calif. 

Copyrighted material 
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Packaged Records Buying Guide 
Best Selling Popular Albums 

. Albums are ranked In order of their national sales strength at 

the retail level according to Dui Billboard's weekly survey of top 

dealers In W key markets. 

1.' ELVIS -Elvis Presley RCA Victor LPM 1382 

2. CALYPSO -Harry Belafonte RCA Victor LPM 1248 

3. THE EDDY DUCHIN STORY -Sound Track ...Decca DL 8289 

4. MY FAIR LADY- Original Cast Columbia OL 5090 

5. THE KING AND I -Sound Track Capitol W 740 

e. HIGH SOCIETY -Sound Track Capitol W 750 

7. ELVIS PRESLEY RCA Victor LPM 1254 

8. SONGS FOR SWINCIN' LOVERS -Frank Sinatra..Capitol W 853 

9. BELAFONTE -Harry Belafonte RCA Victor 'LPN' 1150 

10. OKLAHOMAI -Sound Track Capitol SAO 595 

11. SAY IT WITH MUSIC -Lawrence Welk Coral CRL 57041 

12. ELLA AND LOUIS -Ella Fitzgerald and Louis Armstrong... 
Verve MG V 4003 

13. MANHATTAN TOWER -Cordon Jenkins Ctpitol T 786 

14. THE PLATTERS Mercury MG 20146 

15. THE ELGART TOUCH -Les Elgart Columbia CL 875 

Pop Albums Coming up Strong 

A listing of newer pop albums showing strata trade action, compiled 

thru a survey of all majo, markets. These albums figure strongly as 

potential entries on the national best selling pop albums chart. 

1. This Is Sinatra Frank Sinatra 
Capitol T 768 

2. Merry Christmas Lawrence Welk 
Coral CRL 57093 

3. Ski Trails Jo Stafford 
Columbia CL 910 

4. Merry Christmas Jackie Gleason 
Capitol W 758 

5. Jerry. Lewis Just Sings Jerry Lewis 
Decca DL 8410 

G. Calendar Girl Julie London 
Liberty SL 9002 

Most Played by Jockeys 
Albums are ranked In order of the greatest number of plays on .disk 
jockey radio shows thruout the country. Results are based on The 
Billboard's weekly survey among the nation's disk Jockeys. 

1. ELVIS -Elvis Presley RCA Victor LPM 1382 

2. CALYPSO -Harry Belafonte RCA Victor LPM 1248 

3. IIIGH SOCIETY -Sound Track Capitol W 750 

4. THE ELGART TOUCH -Les Elgart Columbia CL 875 

5. SONGS FOR SWINGIN' LOVERS -Frank Sinatra..Capitol W 653 

8. 'S WONDERFUL -Ray Conniff Columbia CL 925 

7. HOWDY -Pat Boone Dot DLP 3030 

8. MISTY MISS CHRISTY -June Christy Capitol T 725 

9. ELLA AND LOUIS -Ella Fitzgerald & Louis Annstrong ' 

Verve MG V 4003 

10. LINGER AWHILE -Sarah Vaughan Columbia CL 914 

Review Spotlight on e e e 

Popular Albums 
THE PLATTERS VOL. 1I (1 -12")- Mercury MG 

20216 
Hits have come in a steady stream for the 
Platters, thru a number of best -selling singles 
and a previous album, one of the label's all - 
time top packages. Flock of appealing standards 
have been packed into volume two, with not 
only Tony Williams, but Patel Robi and Zola 
Taylor also in solo spots. Arrangements and 
vocalizing hit the mark solidly and should stir 
immediate action at counters and on jockey 
turntables. Four cover shots of the group in 
action add a strong extra sales fillip. 

THE TEEN -AGERS (1 -12 ") -Gee GLP 701 
Frankie Lymon and the Teen -Agers are hot in 
the single field and their first LP should move 
out briskly in the package field in both the 
pop and the r.&b. market. Album spotlights 12 
rhythmic sides - all previously released as 
singles -including their biggest )tit, "Why Do 
Fools Fall in- Love ?" and "I Want You to Be 
My Girl." Excellent display value in color 
photo of quintet on cover. 

Classical Albums 
VERDI: IL TROVATORE (COMPLETE) (3 -12") 

Renata Tebaldi; Mario del Monaco; Chorus of 
the Maggio Musicale Fiorentino; L'Orchestre 
de La Suisse Romande; Alberto Erede, Cond. 

. London XLLA 50 
It is obvious that this newest complete package 
of "Trovatore" is must inventory for stores 
catering to opera buyers. Verdi's warhorse is 
an item which belongs in any opera fan's com- 
plete collection. The edition is splendidly sung 
by such artists as Renata Tebaldi, Mario Del 
Monaco and Gleilietta Sitnionato and the label 
has come up with a small masterpiece of sound. 
The packaging is particularly plush, containing 
(in addition to the six full sides) the complete 
score of the opera. as well as Italian and Eng- 
lish versions of the libretto. Should definitely 
keep sales pace with London's previous operatic 
grooviltgs. 

Jazz Albums 
THE MODERN JAZZ QUARTET AT 'MUSIC 

INN (1 -12 ")- Atlantic 1247 
This should be still another best- seller for the 
MJQ. The program is typical, except for the 
addition, on several tracks, of clarinetist Jimmy 
Giuffre. The cover is a stunning fall -color 
'photo. Several of the items were featured by 
the group on the recent Jazz at the Phil- 
harmonic tour, including the Variation on "God 
Rest Ye Merry, Gentlemen." John Lewis does 
""The Man That Got Away" as a particularly 
sensitive piano solo. Plenty here for the modern 
jazz coterie. 

- Album Covers of the Week - 

WAGNER: Rhine Journey. Siegfried Idyll, Pareil. d Tristan 
Preludes, Mercury MG 50107. Quiet, but eye -catching good 
taste is apparent in this scene of the Rhine Valley. Various 
blues surround beautiful viridian area around a pkturecque 
little village on the banks of W famous river. Type 
h In red and black. Certainly, the picture le appropriate 
to the contents of the package. 

Reviews and Ratings of New Albums 

Popular 
THE MUSIC OF WALT DISNhY....79 
(1 -12 ") 
Coral CRL 57094 

This is a fine package for the whole 
family, altho material is obviously - 
dedicated to Jhe kids. Welk plays 
a doyen beloved taws from Disney 
pits and "Mickey Mouse Club" TV 
shows, with vocals ably contributed 
by his assistants. Such favored items 
as "Whistle While You Work," n0.0. 
lad of Davy Cwt.'. "Zip -A -Dee 
Duo -Dah." "Heigh Ho." are repre- 
sented. Attreclive packaging should 
spark .:.lea interest from both Disney 
and Welk fans. 

AFTER THE LIGHTS 
GO DOWN LOW 78 
Al Nibbler ms-t2") 
Atlantic 1251 

For those lovers of tlibblerana, this 
1s top -notch showcase of the talent 
That can both ay and laugh so con- 
vincingly on fine tune. The mate- 
rial consists of singlos and couplings 
from a slightly earlier day, including 
the original version of "After the 
Lights Go Down Low.. which re- 
cently enjoyed a resurgence on Dec 
Most of the songs are fine relatively 
old- timers but not familiar enough to 
qualify as standards. Parts of the 
charm. however. is this stamp of 
newness, deriving from unfamiliar 
but well -chosen tunes. Artist is hen 
right now and this package can help 
keep him that way. Cover photo is 

revealing enough to be ' considered in 
bad taste by some. sock display by 
*Niels. 

ME KID FROM MAINE 77 
Rudy Vallee 11 -12 ") 
Unique LP 116, 

- Vallee shams a dozen of his Turbo- 
lent Twenties Eaves, and they bold 
up right well. Matters such as 
"Sposin . "As Time Goes By" and 
'Deep Night." of course, are in- 
eluded. Pipes may not be all they 

'once were. but new sound adds a big 
lift, and Vallee salesmanship proiette 
all the old. nostalgic, Ivy League 

(Continued on page 38) 

Classical 
RAVEL: DAPHNIS AND CHLOE 

(COMPLETE, (1 -11") - Slleseapolls 
Symphony Orehestra. Act. DoraH, ' 

Coal. Mercury MG $1540 66 
This same recording has been available 

in the past on the label's package number 
50040, a da luxe edition with photos end 
drawings, and a retail price of 56.95. 
Now the same material has been re- issued 
in this lower- priced conventional cover 
form. Little need be asid of the excep- 
tional quality of the recording and inter- 
pretation of the work. It's an admirable 
set and this lower -priced edition should 
du fine counter business. Curer of 
ballerina Diana Adams performing be- 
fore a backdrop of classic Greek columns 
should spur additional sales interest. 

ORODIN: POLOVETSIAN DANCES 
(FROM "PRINCE IGOR "1; RIMSKY- 
KORSAKOV: LE COQ D'OR SUITE 
11.12 "1 - London Symphony Orchestra 
and Chorea; Ant. Dorat1, Coed 
Mercury MG 60122 SS 

A smart commercial coupling of two 
denting, rather exotic Russian works. 
They receive outstanding interpretations 
by Antal Dorati. The repenuire, of 
course, is atronsly represented on many 
laurels. but this ooupling is peculiarly 
fortunate in conveying much of the 
character of Slavic composition, plus 
superb sound. Good liner notes by 
Harold Lawrence. A good sale may be 
expected, particularly to hi -fi fans. 

WAGNER, DAWN AND SIEGFRIED'S 
RHINE JOURNEY; SIEGFRIED 
IDYLL; PRELUDE TO "PARSIFAL "t 
PRELUDE TO ACT III OF 'IRIS - 
TAN UND ISOLDE" (1- 12"1 - Detroit 
Symphony Orchestra; Pa. Paray, 
Cond. Mercury MG 50107 IS 
This grouping of selections from the 

"Ring" and other Wagner operas can 
hardly miss. The noble, other- wordty 
mood of this music h beautifully cap- 
tured by Paul Paray. The "living Pres- 
ence" recording Sob is superior in its 
bold relief realism. Harold Lawrence's 
notes make clear the agnificance and 
scope of the works,'and the color cover 
has tremendous display value. This should 

(Continued on page 39) 

Jazz 
THE WORLD OF ALCINA BS 

Bill Russo II -12 ") 
Atlantic 1241 

A brilliant synthesis of Sate and se. 
rhos music materials and methods. 
that Is bound to cause lot of talk - and many sales - this winter. 
"Akins" is ballet conception with 
masts to be provided by large jays 
orchestra with added hoes, tuba and 
saxophones doubling other woodwind 
instruments. It is an ambitious under- 
taking, but thoroughly valid as either 
jazz or longhair music. Fans of either 
idiom will feel at home here. and 
recognize the solidity of Russsi a 

writing. The flip offers six selections 
fur septet and for quintet. all of 
them featuring some very fine work 
by Russo on valve trombone. Po- 
tential ales are great, once hipsters 
spread the word. 

BETHLEHEM'S GIRL FRIENDS $4 
Judie 1- ondon: Carmen McRae. 
Bethlehem BCP 6006 

Bethlehem now shapes up as a pro- 
phetic sbel. being able to pull these 
sides out of the can by three thrushes 
who have come a long way in the 
last couple of years, aine them were 
made. The McRae's and Connor's are 
from older I0.inch sets. while the 
London s are new to LP. All are 
great for pop and java trade alike 
-smart tunes, sensitive and swinging 
performances. Try Miss London's 
"Foggy Day," or any other track. foc 
that matter. Good, full -color corer 
helps very salable item. 

SYLVIA SYMS SINGS M 
11 -12 ") 
Atlantic 1243 

Most of the ,material here has been 
mailable previously on assorted At- 
lantic singles. EP's and 10 -inch 
Miss Sans' current splash la the pop 
market, however, makes this package 
a "new" and highly desirable pratuct 
to most customers. The program con- 
sists of standards like "Comes Love,' 
"There's Something About an Old 
Love, 'Imagination," etc. Backing on 

(Continued on page 38) 
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tin REMO OS1 

EA 

Aleiz,__azI44i.ingerb 

Ivi JLII'Fl 11 
with wham, tonot#¢d Gti #414.4vehte, 

JUST' KISS ME 
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CAN'T FORGET 

Record No. 3604 
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Reviews and Ratings of 
New Popular Albums 

Continued from page 36 

chanting appeal. Kids wilt likely pass 
up this package, but it can have 
solid drag for oldsters with memo- 
ries. Cover featuring old drawing of 
Valley h his hey -day by James 
Montgomery Flagg will add interest. 

TODAY'S HITS 76 

Tex Beneke Ork (1 -EP) 
Camden CAE 400 

The collection for this month's Cam. 
den 79 -cent EP includes "Petticoats 
of Portugal," "Hey! Jealous Lover," 
"Singing the Bines" and "Tra La 
La," all of which are way up on the 
"hit" or "most likely to succeed" 
lists. Good, dancea0le versions by the 

Miller -type band, with vocals nn the 

second two by Beneke, and on the last 
by an unidentified thrush. Fine value 

here for the racks and bargain 
outlets. 

LOVE THEMES 
FROM THE CLASSICS 75 

Ralph Marterie Ofk (1 -12 ") 
Mercury MG 20174 

Martens Is off his usual terping 
beam here with dozen classical 

adaptations which add up to great 

mood listening. Themes from Rach- 

maninoff. Offenbach, Chopin, Liszt, 
Tcheikossky, Grigg and Delibes give 

fine scope M the maenro s sweet 

trumpet arrangement. There is 

plenty here to Intrigue listener inter- 
est and 'tor. can move it as 

package that Is considerably different 
in Its appeal. Jocks also can pick 
so,ne solid bands. 

THE ONE AND ONLY 
PEARL BAILEY SINGS 
(1.12 ") 
Mercury MG 20187 

Singer has combined I dozen num- 

bers gaited to showcase her sleepy, 
relaxed delivery. Over -all results are 

solid, but as this Is obviously a 

family package her lyrics have under- 
gone thorn soaping. There is next 

to none of the double entendre here, 

familiar to her nitcry listeners. Selec- 
tions have good variety, and such 

items as "A Man Is a Necessary 
Evil," "Easy Street," "My Man" and 

"The Gypsy Goofed" will delight her 
admirers. Don Redman gives her just 
the kind of backing support she 

needs. 

74 

THE VAGABONDS 74 

(1 -12 ") 
Unique LP 112 

'.any quartet's first album has plenty 
of steam in it, altho the group's 
sight comedy in their more hilarious 
projection of necessity is lost. In- 
cluded in their baker's dozen offer- 
ing are their happily rowdy "Salt" 
and "The Queen's Hula" However, 
the boys do a bang.up job on the 

sweet side, with "I Wonder" and 

"Wrong" just for a change of pace. 

Package's primary appeal will be 

gaited to those familiar with their 
musical clowning. As there are 
plenty of the latter Its potential 
Mould be regarded accordingly. 

THE. MASTER MAKES MELODY 73 
Eddie Dunstcdter. Organ (1 -12 ") 
Foremost FML 1003 

Dunstcdter, well -known veteran of 
radio and TV, uses four -manual 
pipe organ and a specially built Ham- 
mond (three manual) on these aides. 
Pop organ and audio fans will find 
this well- recorded variety show to 
their taste. "Parade of the Wooden 
Soldiers,' once again proves a good 
demo selection. Cover isn't particu- 
larly striking. 

íOI.ID GOLD HORN 73 

Charles Margolis (1 -12 ") 
Grand Award 33-744 

This disk has a rich -and unusual - 
sound. The trumpet of Charles Mar- 
golis is backed by two guitars, those 
of George Barnes and Art Ryerson. 
The combination produces a lush, 
singing effect. One side presents the 
music of the bull ring. including "I _a 

Macarena," "Fandango." etc., and 
the other is made up of pop stand- 
ards, such as "Embraceable You.' "I 
Surrender, Dear." etc. An eye- catch- 
ing cover by Tracy Sugarman makes 
the package a good display piece. 
Deejays will find the disk of con- 
siderable programming value. 

COOKS TOUR OP SPAIN 70 

Jose Valdes Y Los Embajadores (1.12 ") 
Vox VX 25140 

"Cook's Tour" series is an Iberian 
instrumental junket in 16 items, com- 
prising for the most part familiar 
numbers in Spanish rhythm tradition. 
All arc well delivered for solid local 
flavor, ranging from Andalusia to 
Castile. Album should interest many 
In view of current popularity of 
Spain as a tourist objective. Excellent 
sound and cover. 

IMAGINATION 
lean Ash (1 -12 ") 
M-G -M E 3459 

Thrush's recording debut stacks up 
as pleasing potpourri of intimate, 

69 

nitery t)Pe singing. Only two of her 
program of II Items can be rated 
standards, but all numbers arc gaited 
to showcase an ear -easy brand of 
relaxed projection. Bill Hendricks' 

milar backing arrangements arc de- 
cidedly a plus asset. Platter can 
BO some store interest and jocks find 
some bands for relaxed -hour listening. 

THE DYNAMIC MISS DOUGLAS 65 
(1 -12 ") 
Unique LP 114 

The pianist- thrush, who has Im- 
pressed visually In Fred Waring 's 

"Hear, Hear" and on TV, Is less 
effective as a purely recorded entity. 

Fier pianistics are flashy, but em- 
phasis is on "hard -sell" wools. some- 
what In the "Red -Hot Mommas' rein. 
Tunes, all standards, are appropriate 
to the Idiom. Eaamples. "Ilard- 
Hearted Hannah," "Darktown Strut- 
ters' Ball," etc. Set isn't likely to rtir 
much action. 

Jazz 
Continued from page 36 

eight selections in provided by the 
Barbzra Carroll Trio, on the re- 
mainder by an ensemble conducted 
by Johnny Richards. Solid inventory 
In both jazz and pop departments. 

SING( BABI'! SING! $0 
Jackie and Roy Rra, (l -12 ") 
Storyviile STI.P 915 

The public is starling to catch up 
with this delightful, smart jazz vocal 
act, and this conversion thould fare 
much better than did the original 10 -. 

inch version. Pour tuner, Including . 

title song, bave been added. One of 
Me better demo tracks I. etlll 
"Yesterdays," from Me original 
stoup. Pop and jau lock. alike will 
dig this program. 

ILLINOIS JACQUET 75 
(1.12 ") 
Aladdin 803 

the material of this LP has been 
available previously on Aladdin 10- 
Inch LP 708 and on singles. It's 
lively collection of "go, go, go" In- 
to-mentals, including the celebrated 
Jacquet "Flying Home,' "Blow, 101. 

DOS, Blow," "Illinois Blows the 
Blues," and "Big Dog." Much of the 
material sounds very dated now, but 
the vitality of the blowing will still 
win plenty of customers. 

KISSES' RHYTHM 60 
Tony Kinsey Quartet (1.12 ") 
London 1 L 1517 

The increasingly overcrowded jars 

repertoire gains little from Ibis Eo- 
lith import. The quartet -barl sax, 
vibes, bass and drums -le modernist, 
with a' suggestion of Mulligan. But 
there's nothing original or inspired, 
the company provides no notes on 
the players, performances or Intent of 
the set. In fact, It doesn't even 
bother to Identify the musicians. 
Hardly way to make friends for 
British jsu, Sales are extremely 
doubtful. 

Rhythm & Blues 

THE CLOVERS 
(1 -12 ") 
Atlantic 1248 

The Clovers are one of the label's 
strongest sling,. entries and this 
album of dozen of their top per- 
formances figures to kick up solid 
share of new interest. Isere are 

ag 

COVER OF ALBUM 

'Walt Disney is heard on records for the first tinte %hen he 
introduces you briefly to each of the lands of hi. fabulous 
kingdom of Disneyland. The Disneyland concert orchestra per- 
forms superbly under the direction of Cementite, George Bruns 
and Oliver Wallace. 

BACK Of ALBUM 

.- ,...vxr YAf4éli `lam rO 7, ?lP{KatiRtlu% 

Ytlapyr,. :sSaek: 
,Daaep.m 

CENTE 

Ilse album Is a four -color oninlnt,.,1 

the bock of take the imaginative tour 

Printed on 

of Disneyland for the listener to 

Disneyland. 

Millions of people from all over the world have visited 
Disneyland. Now, for the first time, the perfect souvenir 
album Is available to them -filled with rich musical 
Interpretations of the unforgettable ntrntorics of the 

+w 
s.,. ¿- r miíwa' ae ,"'. + 

SJ 

DEP4004q MAIN 
STREET, U" .S.q. 
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'I revs, Love, Love,' "Lover Davey," 
"1 Played the Fool." "ling -a- Ling," 
and others, all of which have had 
strong sales as singles. Albums like 
this can add gravy. Fans will cer- 
tainly want the package and deejays 
will find lots of powerful program- 
ming all on the single disk. 

h1l'SIC WITH THE BIG BEAT 7 

Sam (The Man) Taylor Ork (I.12 ") 
M -G -M E 2473 

Here's one That musicians and the 
hipsters will appreciate. It is not only 
music wish a big beat. It's much 
more. It's a disk conveying the art 
and flavor and style of a soloist 
whose contributions to the present 
recording industry are many. Taylor's 
tenor sus is featured here in driving 
arrangements, in soulful blues and in 

' jars of a cool and frantic Stratify. 
Sides include "The Big Beat,' "Sam's 
Blues." "Road Runner," etc. Good 
listening. 

LYNN HOPE. 75 

(1 -12 ") 
Aladdin LP 805 

All of the material here has bee. 
issued previously, much of it on 
Aladdin 10 -Inch LP 107, the re- 
mainder es singles. It's an instru- 
mental packag with a variety of 
standards, blues and jump numbers, 
all good for dancing. Th beturbaned 
tenor man has numerous following, 
and they'll buy fair quantities of this. 

Country & Western 

RED SÔ INE 74 

(1 -12") 
M -G -M E 3463 

Country weepers, novelties, boogies - 
an extremely wide range of ntalcrial 
-is represented in this package. Red 
Sovine sings them in the traditional 
country style, with a forthright de- 

livery. There's Iot of varied reper- 
toire on this disk for deejays. le- 
chided are "If You'll Be a Baby,' 
"The Intoxicated Rat,' .Sundown 
Sue," "Farewell, So Long, Goodbye.. 

Spiritual 

GOSPEL TRAIN SS 

Sister Rosetta Thorpe (1 -12 ") 
Mercury MG 20201 

As the liner notes say in quoting 
the Methodist divine, John Wesley: 
'6Yhy should the devil have all the 
good tunes," Sister Thorpe shows 
that he hasn't, and she does thb 
with her well-known rocking rhythm 
and zest. 'Jericho" "I Shall Know 
Him," "All Alone," etc. A choir ac- 
companies the sister. When they all 
feel the spirit on them it adds up 
to a whale of a performance. 

Folk 
THE PRIZE -WINNING 

KATZENJAMMERS 76 
Percy Thomas Steel.nd 

THE CHAMPION S'rEELBANDE 
OF TRINIDAD 74 

MUSIC TO AWAKEN THE 
BALLROOM BEAST 74 
Brute F osso Steelband 
(3 -I2 ") 

Cook 1046, 1047, 1045 
When you hear three of these disks 
-all of them on -the -scene recordings 
made in the British West Indies - 
your protoplasm will be jumping. Disks 
are in the "Sounds of Our Times' 
series, and are notable examples of 
the art of the authentic steelband. 
Tunes are calypsos, meringues, tangos 
and pops. Most interesting group 1. 
the "Kalgenjammers." which has s 

mellow qualify and intricate arrange- 
ments by Percy Thom.. The Brute 
Force band sounds like its title - 
driving and pulsating. The third disk 

)F ALBUM 
DISNEYLAND 

TOUR 
PREPACK 

..,, 

DEP-4004-C FRONTIERLAND 

enchanting land. of Disneyland. Beautiful four -color 
photos and des,riptians of the various lands are shown 
with excellent effect. 

5 individual EP's each complete 
in itself 

ADVENTUREL.AND 
DEPJ1004B 

A FAST MONEY MAKER -EP RECORDS 
with a suggested list price of 98e each 

Four -color artwork on both sides of cover. Each cover has exciting 
view of its particular land. Each back has four -color animated 
map of the world -renowned Disneyland park. Original and famlllar 
melodies interwoven to entrance both the adult and the small fry. 

Division of 
WALT DISNEY MUSIC CO. 

Burbank, California 

DEP-4004E FANTASYLAND 

DEP-4004D TOMORROWLAND 

!KO.Ma:: £:;?:K ,:Y: 

.y, 

s5,54ssw ;â::;á;:,.. G2ic`'::r'i1...Mü;.:.,:(:ic, 

.:::úK :::; 

> <: :: . '+: ::x:..<,. ,: :seo.....,..., ..i.. 

CONTENTS 
50 EP SINGLES 

5 DIFFERENT ITEMS 

10 DEP4004A -WALT 4ISHEY 

TAKES YOU TO MAIN STREET, U. S. A. 

10 DEP40048-WALT DISNEY 

TAKES YOU TO ADVENTURELAND 

10 DEP -40040 -WALT DISNEY 

TAKES YOU TO FRONTIERLAND 

10 DEP4004D -WALT DISNEY 

TAKES YOU TO TOMORROWLAND 

10 DEP.4004E -WALT DISNEY 

TAKES YOU TO FANTASYLAND 

A FAST TURN -OVER PACKS 

EP RECORDS WITH A SUGGESTED 

UST Of ONLY 96c 

IComparab, to en album Ilsting of 
SIA9, 

THIS IS AN ESPECIALLY ENGINEERED 
SHIPPERDISPLAY WHICH MEASURES 
7" WIDE BY 14" DEEP 117 14" HIGH. 
IT IS NOT ONLY A SPACE SAVER BUT 

A MONEY -MAKER AS WELL -A PERFECT 

PACK TO KEEP NEXT TO YOUR CASH 
REGISTER OR AT YOUR CHECK -OUT 
COUNTER. 

LIMITED PRODUCTION 

ORDER YOUR PREPACKS 
NOW'. 

NO CHARGE 
FOR DISPLAYS 

Is mode rip of many groups, sad 
gives one -disk sampling of the 
leaders in the field. Sound of these 
three disk. 1. excellent, in the Cook 
tradition. 

DANCE. CALYPSO: TE 
(1.12 ") 
Cook 1180 

This is one of number of new 
albums from the Cook label, a0 
oriented to the Caribbean area. 
There's a Ultle of everything from 
the calypso world on this disk, with 
variations of the form by such van - 
erables in the art as Johnny Gomes. 
Small Island Pride, Dictator, and 
Lord Cristo, all from Trinidad, and 
Herbert Howard and the Brute Force 
Steelband Irons Antigua. Calypso is a 
fasçinating idiom, and with the help 
of Harry Belafonte, ils following h. 
broadened considerably. Thus. chie 
album. as a genuine packaging of 
the form, can, with the companion 
releases, draw more attention and 
Sales interest than ever. 

.SONGS AND DANCES 
OF YUGOSLAVIA 73 
Yugoslav National Folk Ballet - 
Tanec. (I-12") 
Folkways FP 80.3 

A faxinating package. This ballet 
group came to the United States as 
the first cultural importation from 
Yugoslavia, a nation composed of 
many ethnic groups. The music and 
dance material herein goes back to 
the pre -classic Greek era. Some of 
the instrumentation N as follows: 
Bagpipe with violin; shepherd's flute; 
"zurlas' and drum, etc. Package in- 
cludes booklet of interesting notes 
and illustrations. A limited sale in- 
dicated, mostly among special geo- 
graphical areas and to educational 
groups. 

CALYPSO. VOL. II 
The Tower Islanders (1 -12 ") 
Fiesta FLP 1212 

This group. recorded in Jamaica, has 
s slightly different kick from that of, 
for example, the Trinidad exponents. 
The group has a trumpet and clarinet 
end occasionally these take off on 
solo flights akin to jazz. The vocals 
are in the traditional calypso groove, 
however, and the tunes all have that 
characteristically wry approach to 
life. Very entertaining fare, sltho the 
locale for the session could have 
been better chosen for better sound 
quality. With the increasing market 
for this idiom, however, this package 
can account for some action. 

n 

Spoken Word 
TISP. POETRY OF 

TB 
Vincent Price (I.12 ") 
Caedmon TC 1059 

A distinguished addition to The cate- 
gory of spoken word disks. The great 
romantic poet is represented in these 
sensitive readings of Vincent Price 
by some of the language's moist beau- 
tiful lyric and other verse fotas. 
The selections include the great elegy, 
'Adonis,' "Ode to the West Wind,' 
perhaps the outstanding example of 
terza rims in English, and such other 
noted pieces as "Hymn to Intent 
coal Beauty, "'Prometheus Unbound, 
"With a Guitar to Jane." etc. The 
selection is such as to be of utmost 
value in illustrating Shelley's prosody, 
his lyric quality and his verbal magic 
to students. Cover Is a reproduction 
of Morris Graves watercolor, '71íe 
Bird." For class shops, educational 
croups, etc. 

Classical 
Continued from page 36 

step out as a major addition to existing 
versions of the repertoire. 

ELGAR: ENIGMA VARIATIONS; 
PURCELL: SUITE FOR STRINGS 
1l -12 "1 Halle Orchestra; Slr lobe Bar - 
hIrolll, Cond. Mercury MG 54125 CI 
The presence of a sensuous -faced 

young lady on the cover is somewhat 
enigmatic in its own right. but analnly 
an attention- getter. There are several 
good versions of the reasonably popular 
Elgar work, with Toscanini the name - 
leader. Barbirollï a is elegant, with ewe, 
lent sound. To many connoisseurs, how- 
ever, the flip wilt be the attraction, 
especially to those who recall his 1939 
Victor shellac version with the N. Y. 
Philharmonic. Oddly, this side is even 
more hi -fi -genic than the more modern 
Elgar work. 

HANDEL: MESSIAH (EXCERPTS) 
I1. 12'1- Z1mbler Slnfonletta: Thnmpsoo 
Stone, Cond. Unicorn UNLP 1041 ....7f 
Excerpts from the Handel and Haydn 

Society of Boston's complete 'Messiah" 
(Unicorn UN SI), which is sd11 the only 
American version in the catalog. The 
soloists are among the best known Ameri- 
can oratorio singers: Adele Addison. 
[.orna Sydney, David Lloyd and Donald 
Gramm. Miss Addison Is a particular 
standout; her '1 Know That My Re- 
deemer Liveth" is beautifully done sod 
would make a fine demo band. AR 
the most popular solo, chorus and orches- 
tral portions of the "Messiah" are in. 
chided. Makes a very fine Christtons 
entry. 

KODALY: HARP JANOS SUITES 
STRAVNSKY DIVERTI MENT O 

(Continued on page 40) 
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BUDDY DE FRANCO AND HIS ORCHESTRA 

ARRANGEMENTS BY RUSSELL GARCIA 

HITS FROM THE GREATEST 
MUSICALS OF OUR TIME 

SPEAK LOW MAKIN' WHOOPEE 

WHO CARES AUTUMN IN NEW YORK 

MAD ABOUT THE BOY HEAT WAVE 

ALMOST LIKE BEING IN LOVE 

COME RAIN OR COME SHINE 
THAT OLD DEBBIE MOON 

CAN'T HELP LOVIN' DAT MAN 
HAVE YOU MET MISS JONES 
IN THE STILL OF THE NIGHT 

1:3; Ft 0.. 
"ow-cAt,4,, 

srE.v lDy 
Mtalr Wy;q,jN{ 
Wt+o Garg 

OSI ure NtNY. BV ÄVr. 
AV(VwtN Ak NCH, MO, 
COAia RVN ON coot 9BNr 
rotT O:n DU!. .kCl7t: 
CaN'r HRC lCy:te p4r ,y,,N 
nast YOU w¢r evss lor+r-s 
NYar wqvt 
IN oft Silt: Or Tht MrJn 

AeouT rot spy .. 

Songs and dang tie iftimitatte 

FRED 
ASTAIRE 

KZ 

';V. I:_ 

451 NORTH CANON DRIVE, BEVERLY HILLS, CALIF. 

Reviews and Ratings of 
New Classical Albums 

Continued from page 39 

(SUITE DU BALLET "LE BAISER 
DE LA FEE" (1 -12" -RIAS Sym- 
phony Orchestra, Berlin; Femme Eris- 
(ay, Cond. Deus DL 9855 78 

After Mitropoula' recording M "Hary 
Janos," many thought that the Last word 
on the subject had been spoken. How- 
ever, Friday's version here must be con- 
sidered a serious competitor, for It offer* 
some of the same blgh artistic and hi -fl 
values of the Columbia issue. The flexi- 
ble, springy rhythms. the sharply etched 
color, the pervading esprit of this read- 
ing make It most desirable. Competition 
in rough when It coma to the Stravinsky 
work, too; again, Fricsay stands up well 

under careful comparison. This would be 
terrific hi-fi demonstration LP, espe- 

cially "Hary Jana." 

GRIEF. LYRIC SUITE, TCHAIICOV- 
SLY MARCHE SLAV; SIBELIUS: 
FINI.A.NDIAi MET' HUNGARIAN 
RHAPSODY NO. 4 (1 -12") - Mudd 
State Radio Symphony Orchestra; Erie 
Tian, Coed. Ldadon LL 1313 78 
Popular elasslci with a strong appeal 

to the neophyte collector. The perform- 
ance by Maiden is excellent. as is the 

engineering. Surfaces are glossy. A 

broad musical sampling that is a bargain 
for oho price. 

GRIEG: LYRIC SUITE; TCHAIKOV- 
dYeera. Ushers UCd LP 1038 77 
Don't Let the customer lead himself to 

believe that he's going to get "Pop Gocs 
the Weasel" or the 'Blue Danube" in 

this "light music" package. Neel has too 
much taste and too many programming 
Ideas to Include anything obvious. The 
first side Is devoted to Handel's overture 
to "Paramoado" and the dream music 
to his opera "Alt-Ma" and to dances by 

Handel's contemporary In England, 
Thomas Arne. The second explores Scan- 
dinavian by -ways: Sibelue' "Romance in 
C Major," two ''),Melodies" by Grieg, 
"Saeterjentena Sondag" by Ole Bull and 
" Sinfonia in F Mayor" by Johann Agrell, 
an obscure 18th century composer. These 
are short placed of musical substance, 
beautifully played. A real buy. 

OPERA BALLETS (1.11)-Pro Most. 
Symphony, Visors Wurttemberg State 
Orchestra, Stuttetart; loon Pertea, 
Co.. Vox PL 9155 77 
An attractive listening package Com- 

bining the ballet music from 'Faust," 
"Sampson and Delilah;" "La Gioconda." 
"Aida" and "Djasdlah." Both Orchestras 
under Psrio's baton give all of it 
glossy, tuneful reading. Collectors of 
ballet music will thoroly alloy this com- 
bination of the familiar scores, and it 
should find favor with anyone in search 
of light -mood listening. Cover drawing 
of ballerina In dressing room will spark 
Interest. 

MOZART; PIANO CONCERTO NO. 17 
IN G MAJOR IK. 433){ PIANO CON- 
CERTO NO. 15 IN B FLAT MAJOR 
(K, 459) (1- 12 ")- Leonard Bernstein, 
Pfaso; TN Columbia Syrphoel ON 
chestrai Leonard Bernstein, Cod 
Columbia ML 4143 76 

In classic style, Bernstein is both soloist 
and conductor here. While he has good 
reputation In both capacities, his playing 
Is not of the same cut u his batooing. 
H does have an expansive. unprecious 
keyboard approach that bu great appeal. 
Comparing bis reading of the B Flat con- 
certo to that of Wilhelm Kempff, how- 
ever, a lack of subtlety and of complete 
planiitic command is revealed. There Is 
no completely satisfactory version of the 
O Major Concerto, and Bernstein does 
u well u any of bis competitors. A 
respectable issue that should have re- 
spectable sales. 

DVORAK: CELLO CONCERTO IN B 
MINOR, OP. 104; TCHAIKOVSKYt 
VARIATIONS ON A ROCOCO 
THEME, OP. 33 (1- 12 ") -Garyar Cu. 
ado, Cello, Pro Masi. Orchestra, 
Vtm.; load Peres, Cond. Vox PL 
9360 76 

Cassado has two earlier venions of 
the Dvorak on lower -priced labels, but 
bees, for the tit time, he sets first -rate 
collaboration from conductor, ark and 
engineers. The result L recording that 
rates with the beet available of the 
popular romantic work. Flip side per- 
formance has Its minor flaws, but the 
allot is stylist in the grand virtuoso 
tradition, and the total -coupling is one 
that can be recommended and sold to a 

broad audience. 

WAGNER; THE PLYING DUTCHMAN 
(COMPLETE) (342'3 Astrid Vamay, 
Soprano; Hermann Uhde, Baritone; 
Bayreuth Festival Chorus and Orches- 
tra; Joseph Kellberth, Cond. London 
XLLA 42 75 

A recording of an actual performance 
at the 1955 Bayreuth Festival. Much of 
the "atmosphere" and dramatic realism 
of a "live" production is convincingly 
projected at considerable expense to hl -fl 
values. The conductor and soloists are 
veterans of the pat -wu Bayreuth con- 
claves, but unfortunately sn not beard 
here up to their usual standards. Hermann 
Uhde (the Dutchman) has a lackluster 
tone and Astrid Varney (Sente) shows 
faulty production throughout. Ludwig 
Weber (Dalaed) is also painfully insecure. 
While the chorus is a joy, the orchestra's 

performance is uneven. Over -all, the 
Decca "Dutchman" remains better buy, 
Cho it also has an unimpressive Sent*. 
The definitive performance still seems 
long way off. 

SPOTLIGHT ON BRASS (1 -12 "1- Roger 
Voisin; Harold Meek; Joseph Oros: 
Vox DL 300 71 

A fascinating demonstration of the 
many instruments and sounds of the 
brass family. Three soloists take toms 
manipulating such oddities u elephant 
horns, ths Wagner bass tuba, heralding 
trumpet, euphonium, hunting horn, church 
serpent -as well as the more familiar 
brass instruments. Each is demonstrated 
In characteristic piece: e.g. the post 
horn in Mozart's "Pot Hoar Serenade' 
the piccolo trumpet in Bach's "Brgden- 
bum Concerto No. 2." Accompanying the 
specially boxed package is a lengthy dis- 
sertation by R. D. Darrell on "Bras. 
and Music." An educational and enjoy- 
able LP. particularly for the student and 
the hi -fl fan. 

SPOTLIGHT ON KEYBOARD (2 -12w}- 
Bruce Simonds; Claire Cod; Marthe 
Hobermaa; Harold Thompson. Vos DL 
362 73 
Audio bugs who went for the Biggs 

organ survey sets on Columbia, and for 
Vox's Spotlight On Percussion set un- 
doubtedly will want to follow this Spot- 
light series [bru. This brilliantly pro- 
duced package features a couple dozen 
keyboard instruments. from a primitive 
bamboo zartza, thru variety of virginals, 
spinets, harpsichords, hardy -ourdie,, bar- 
rel organs, accordions, clavichords, square 
pianos, modern plana and various 
organs, culminating In the West Point 
Chapel instrument. Most of the musical 
examples are pleasing as music and the 
comparisons are thoroly provocative. Ex- 
cellent booklet, with documentation and 
data. Great recording by Van Gelder. 

SCHUMANN; PIANO CONCERTO IN 
A MINOR; MOZART[ PIANO CON- 
CERTO NO. 23 IN A MAJOR, L 
188 (1.12") - Moteee Rau, Plano. 
Berthe PWmarmoete Orchestra) Eases 
Jocbsm, Ferdinand Leltser, Conde 
Decca DL 5E60 71 
Coming so won after Gleuking's read- 

ing of the Schumann Concerto (and re- 
membering the Llpatll and Novaes in- 
terpretations), Mrs Haas =tiers Inevit- 
ably, on comparison. However, hen L 

felt aimed at re- 
producing the poetry and romantic emo- 
tion of this Concerto, rather than make 
a crude pyrotechnic display. The Mozart 
also has superior versions available. Fair 
sales are possible. 

DRUM: CONCERTO NO. 1 IN G 
MINOR FOR VIOLIN AND ORCHES- 

(Continued on page 54) 

BEST SEILER I 1 

REDD FOXX 

LAFF 
OF THE 

PARTY 
LP214-LP219-LP220 

DOOTONE- RECORDS 
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STOCK NOW! 

JACK AND THE 

BEANSTALK 
UNIQUE LP -111 

UNIQUE RECORDS 
A SUBSIDIARY OF 

RK0 TEIERADIO PICTURES, INC. 

1697 Broadway N. Y., N. Y. 
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Crosby. 
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immediate 
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HOnOR ROLL OF IBIS 
Week 

THE NATION'S TOP TUNES 

Week. 
Last on 
Week Chart 

1. Singing the Blues 
By Endsley- Published by Acuff -Rose (BMI) 
BEST SELLING RECORDS: G. Mitchell. Col 40767; M. Robbins. Col 21545. 

2. Love Me Tender 
By Elvis Presley, Vera Watson -Published by Elvis Presley Music (BMI) 
BEST SELLING RECORD, E. Presley, Vic 20.6643. 

RECORD AVAILABLE: H. Rene, Vic 20 -6728. 

3. Green Door 
By Davie á Moore- Published by Trinity (BMI) 
BEST SELLING RECORD: J. Lowe, Dot 15486. 

2 7 

1 9 

3 12 

4. Just Walking in the Rain 4 14 
By Bragg A Riley- Published by Golden West Melodies (BMI) 
BEST SELLING RECORD: J. Ray, Col 40729. 

RECORDS AVAILABLE: J. Kileen. Abbott, 3024; Prisonalres, Sun 186; D. Richards -E. Zack, 
Col 21532; J. Wallace. Mercury 70758. 

5. True Love 
By Cole Porter -Published by Buxton Hill (ASCAP) 
BEST SELLING RECORD: Bing Crosby -Grace Kelly, Cap 3507. 

RECORDS AVAILABLE: K. Kellen, Dee 29959; 1. Powell, Verve 2018; M. Whiling, 
Cap 3473. 

11. Rose and a Baby Ruth 
By Johnny Dee -Published by Bentley (8511) 

!CST SELLING RECORD: G. Hamilton IV, ABC- Paramount 9765. 

RECORDS AVAILABLE: Country Gentlemen, Vic 20 -6673; R. Flanagan, Vic 
20-6719; E. Fontaine, Dec 30108. 

12. *Love Me 
By Jerry Leber -Mike Stoller- Published by Hill á Range (BIND 

JEST SELLING RECORD: E. Presley, Vic.* 

13. Two Different Worlds 
By Wayne -Frisch -Published by Princess Music (ASCAP) 

BEST SELLING RECORD: D. Rondo, Jubilee 5256. 

RECORDS AVAILABLE, S. Clayton. Coral 61710; D. Haymes, Cap 3565; D. Kalt- 
man, Dee 30036; R. Williams -Jane Morgan, Kapp 161. 

14. Don't Be Cruel 
By Otis Blackwell -Published by Elvis Presley A Shalimar (BMI) 
14.ST SELLING RECORD: E. Presley Vie 20 -6604. 

15. Mama From the Train 
By Inks Gordon -Published by Remick (ASCAP) 

TEST SELLING RECORD: P. Page, Mercury 70971. 

5 12 

This 
Week 

TRADE MARK REG. 

For survey week ending December 5 

Week. 
Last on 
Week Ch. 

6. Blueberry Hill 6 10 
By Lewis Stock -Rose- Published by Chappell (ASCAP) 
BEST SELLING RECORD, F. Domino, Imperial 5407. 

RECORD AVAILABLE: L. Armstrong, Decca 24752. 

7. Cindy, Oh, Cindy 7 9 
By Barron -Long -Published by E. B. Marks (BMI) 
BEST SELLING RECORDS: E. Fisher, Vic 20.6677; V. Martin, Glory 247. 

8. Rey! Jealous Lover 8 7 
By Cahn -Walker- Twomey -Published by Barton Music (ASCAP) 
BEST SELLING RECORD: F. Sinatra, Cap 3552. 

9. Friendly Persuasion 9 13 
By Webster- Tlomkin- Published by Leo Feist (ASCAP) 
BEST SELLING RECORD: P. Boone, Dot 15490. 

RECORDS AVAILABLE: L. Busch,. Cap 3520; G. Cates, Coral 61702; Four Aces, 
Dee 30041; M. Legrand, Col 40751; A. Perkins, Epic 9181; D. Rose, M-G -M 12336; 
Bob Graybo, RKO- Unique 355, 

9. Honky Tonk 
By Doggett, Sbeperd, Scott á Butler -Published by Bilace (BMI) 
BEST SELLING RECORD: B. Doggett, King 4950. 

RECORD AVAILABLE: T. Br.own, King 4976. 

Second Ten 

12 5 

16 4 

14 7 

11 19_ 

17 6 

21. Slow Walk 
By CB Austin -Published by Norbay (BMI) 
RECORDS AVAILABLE: B. Doggett, King 5000; S. Austin, Mercury 70963. 

21. Since I Met You, Baby 
By Ivory Joe Hunter- Published by Progressive (BMI) 
RECORDS AVAILABLE: M. Bee, Dot 15517; 1. 3. Hunter, Atlantic 1111; M. Carson, 
Col 40789. 

10 16 

16. Garden of Eden 
By Denise Norwood -Published by Republic (BMI). 

BEST SELLING RECORD: J. Velino, Vik 0226. 

17. Canadian Sunset 
By Eddie Heywood á Norman Gimbel- Published by Meridian (BMI) 

BEST SELLING RECORD, H. Winterhalter -E. Heywood, Vic 20ó537. 

RECORDS AVAILABLE, T. Heath, London 1692; M. Lopez, Vic 6678; A. Williams, 
Cadence 1297. 

18. Tonight You Belong to Me 
By Billy Rose á Lee David -Published by Bregman, Voeeo á Cone (ASCAP) 
BEST SELLING RECORD: Patience á Prudence, Liberty 55022. 

RECORDS AVAILABLE: K. Chandler -J. Wakely, Dec 30040; Lennon Sisters, 
L. Welk, Coral 61701; Topettes, Modern 997; Tracy Tarins, Reserve. 

19. Mutual Admiration Society 
By Matt Dubey- Harold Karr -Published by Chappell (ASCAP) 

BEST SELLING RECORD: T. Brewer, Coral 61737. 

RECORDS AVAILABLE: C. App(ewhite, hl-G -M 12365; E. Arnold -J. P. Morgan. 
Vic 20-6708. 

18 6 

13 22 

15 17 

20 4 

20. Gonna Get Along Without Ya Now 27 2 
By Milton Kellern- Published by Kellern (ASCAP) 
BEST SELLING RECORD: Patience á Prudence, Liberty 55040. 

Third Ten 

25 2 

22 2 

23. Night Lights 
By Sammy Gallop- Chester Conn -Published by Bregman, Vocco & Conn (ASCAP) 

RECORD AVAILABLE: N. (King) Cole, Cap 3531. 

24. Rock -a -Bye Your Baby 
By Jean Schwartz, Joe Young, Sam Lewis -Published by Warock .Mills (ASCAP) 

RECORD AVAILABLE: J. Lewis, Dec 30124. 

25. Confidential 
By Dorindo Morgan -Published by Prestige (ASCAP) 

REOORDS AVAILABLE.: C. Brown, Aladdin 3342; R. Draper, Mercury 70989; 
B. Johnson, King 4988; S. Knight, Dot 15507. 

19 6 

23 3 

27 4 

WARNING -The title 'HONOR ROLL OF HITS' is e registered trade -mark and the listings of roe 
tilts has been copyrighted by The Billboard. Use of e((her may not be made without The Billboard'. 
consent. Requests for such consent should be submitted In writing to the publishers of The Billboard 
se The Billboard, 1564 Broadway, New York 36, N. Y. 

25. Moonlight Gambler 
By Hilliard- Springer -Published by E. H. Morris (ASCAP) 
RECORD AVAILABLE: F. Laine, Col 40780. 

27. Allegheny Moon 
By Hoffman -Manning -Published by Oxford (ASCAP) 
RECORDS AVAILABLE: O. Martin Five, Dec 30022; P. Page, Mercury 70678; 
B. Regis, Vie 20 -6551; L. Welk- Lennon Sisters, Coral 61679. 

- 1 

21 24 

28. Hound Dog 29 20 
By J. Leiber and M. Stoller -Published by Elvis Presley Music A Lion Music (BMI) 
RECORDS AVAILABLE, F. Bell- Bellboys, Mercury 70919; E. Presley, Vic 20.6604; 
W. Thornton, Peacock 1612. 

28. Whatever Will Be, Will Be 
(Que Sera Sera) 

By Livingston. Evans -Published by Artists Music (ASCAP) 
RECORDS AVAILABLE, D. Day, Col 40704; E. Howard, Mercury 7006(. 

30. Any Way You Want Me 
By Aaron Schroeder -Clift Owens- Published by Ross Jungnickel (ASCAP) 
RECORD AVAILABLE.: E. Presley, Vic 20 -6643. 

26 26 

29 5 

Not available as a Pop Single. Available on RCA Victor 45 EPA -992 and le the RCA Vieto, 
331/2 "Ehb" LPM 1382 

The Honor Roll of Hits comprises the nation's'top tunes according 
to record and sheet sales, disk jockey and juke box performances 
as determined by The Billboard's weekly nationwide surveys. 

Gcpynyiued rnateri. 
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44 The Billboard's Muria 

Best Sellers in Stores 
For survey week ending December 5 

Popularity Charts ... POP RECORDS Ai SHEET MUSIC DECEMBER 15, 1936 

RECORDS are ranked in order of their currant national Wing 
Importance at the ratai level, al determined by The HUboud' 
weekly sonny of the top volume dealers In every Important market 
area. When significant action la reported on both sides of 

record, points are combined to determine 
poeltlon oo the chart. In itch ease, Week. 

MU both aides are listed in bold type, the Lad on 
Week leading aide on top. W..k Clean 

1. SINGING THE BLUES (BMI) - 
G. Mitchell 1 7 
Crary With Love (ASCAP) -Col 40769 

2. LOVE ME TENDER (BMI) - 
E. Presley 
Any Way You Want Me (ASCAP)-VIc 20 -6643 

2 9 

3. GREEN DOOR (BMI) -J. Lowe 3 12 
(Story of) The Little Man In Chinatown 

(Btfl) -Dot 154E6 

4. BLUEBERRY HILL (.ASCAP) - 
F. Domino 4 10 
Honey Chile (HMO-imperial 3407 

b. JUST WALKING IN THE RAiN 
(BMI) -J. Ray 
to the Candlelight (ASCAP) -Col 40729 

5 15 

6. TRUE LOVE (ASCAP) - 
B. Crosby -G. Kelly 6 11 
Well, Did You Evah? (ASCAP) -Cap 3507 

7. ROSE AND A BABY RUTTI (BMO- 
C. Hamilton IV 9 5 
It You Don't Know -(BMI) 

ABC -Paramount 9765 

8. DON'T BE CRUEL (BMI) -E. Presley.. 7 20 
HOUND DOG (BMI) -Vic 20 -6604 

9. 'LOVE ME (BMI) -E. Presley 13 4 
Vie EPA 992 

10. HEY, JEALOUS LOVER (ASCAP) - 
F. Sinatra 8 7 
You Forgot All the Words (BMI) -Cep 3552 

11. HONKY TONK (Parts I & Ii) (BMi)- 
B. Doggett 10 17 
King 4950 

12. FRIENDLY PERSUASION (ASCAP) - 
P. Boone 11 13 

. Chains of Love (0011) -Dot 15490 

13. GARDEN OF EDEN (BMI) - 
J. Valino 16 6 
Caravan (ASCAP) -Vik 0226 

14. ROCK -A -BYE YOUR BABY (ASCAP) - 
J. Lewis 15 4 
Come Rain or Come Shine (ASCAP)- 

Dec 30124 

15. CINDY, OH, CINDY (BMI) - 
E. Fisher 12 10 
Around the World (ASCAP) -Vic 20-6677 

16. CINDY, OH, CINDY (BMI) -V. Martin. 14 7 
Only If 1 Praise the Lord 03M1)- 

Glory 247 

17. SINCE I MET YOU, BABY (BMI) - 
I. J. Hunter 19 2 
You Can't Stop This Rocking and Rolling 

(HMO-Atlantic 1111 

18. GONNA GET ALONG WITHOUT 
YA, NOW (ASCAP)- Patience & 
Prudence 25 2 
Money Tree (ASCAP) -Liberty 55040 

19. CONFIDENTIAL (BMI) -S. Knight... - 
Jail Bird (HMI) -Dot 15507 

20. MAMA FROM THE TRAIN (ASCAP) - 
P. Page 17 4 
Every lime -I Feel His Spirit (BMI) - 

Mercury 70971 

21. SLOW WALK (BMI) -S. Austin 20 3 
Wildwood (B5á1) -Mercury 70963 

22. NIGHT LIGHTS (ASCAP) - 
Nat (King) Cole 18 6 
To the ends of the Earth (BMI) --C.p 3551 

23. TWO DIFFERENT WORLDS 
(ASCAP) -D. Rondo 23 2 
He Made You Mine (HSMI)- Jubilee 5256 

24. CITY OF ANGELS (BMI) -Highlights. - 3 
Listen, My Love (ASCAP) -Bally 1016 

25. MOONLIGHT GAMBLER (.ASCAP)- 
F. Laine - 1 

Lotus Land (ASCAP) -Col 407E0 

(Not Available as a Pop Single. Available on RCA 
Victor 45 EPA 992 and in RCA Victor 331 "Elvin" 
LPM 1382) 

Most Played in Juke Boxes 
For survey week ending December S 

BICORDe ara ranked in order of the ireate.t nnmb.r of plans to 
Inks boxe thruout the country, to determined by The Billboard's 
weekly survey or the nation'. jute box operator.. Whao algntftcant 

play L reported on both ride. of a record, 
points are combined to determine position Weeks 

This on the chart. In auch even, both aides are live on 
Week tided in bold type, the leading aide on top. Week Mart 

1. SINGING THE BLUES (BMI) - 
G. Mitchell 4 6 
Crary With Love (ASCAP) -Col 40769 

2. LOVE ME TENDER (BMi) -E. Presley 1 8 

ANY WAY YOU WANT ME 
(ASCAP) -Vic 20 -6643 

3. GREEN DOOR (BMI) -J. Lowe 2 10 
(The Story on The Little Man in Chinatown 

(BMI) -Dot 15486 

4, JUST WALKING IN THE RAIN 
(BMI) -J. Ray ' 3 13 
ln the Candlelight (.ASCAP) -('o: 40729 

5. BLUEBERRY HILL (ASCAP) - 
F. Domino 5 9 
Honey Chile (BMI) -Imperial 5407 

6. HONKY TONK (PARTS I & II) 
(BMI) -B. Doggett S 14 
King 4950 

7, TRUE LOVE. (.ASCAP) - 
B. Crosby -C. Kelly 7 7 
Well, Did Yon Eva)? (ASCAP) -Cap 3507 

8. DON'T BE CRUEL (BMI) -E. Presley. 6 19 
HOUND DOG (BMI) -Vic 20 -6643 

9. HEY, JEALOUS LOVER (ASCAP) - 
F. Sinatra 9 4 
You Forgot All the Words (03.11)-Cp 3552 

10. CINDY, OH, CINDY (B1í1) -V. Martin 10 6 
Only If I Praise The Lord (Bhti) -Glory 247 

11. CINDY, OH, CINDY (BMI) -E. Fisher. 13 5 
Around the World (.ASCAP) -Vic 20-6677 

12. MAMA FROM THE TRAIN (ASCAP) - 
P. Page 14 2 
Every Time -1 Feel Hia Spirit (RMI)- 

Mercury 70971 

13. CARDEN OF EDEN (BMI) -J. Velino. 17 2 
Caravan (ASCAP) -Vik 0226 

14. YOU'LL NEVER, NEVER KNOW 
(BMI)- Platters 16 10 
It Isn't Right (BMI)- Mercury 70948 

15. CANADIAN SUNSET (BMl)- 
H. Winterhalter -E. Heywood 15 18 
This is Real (ASCAP) -Vic 20 -6537 

16. TONIGHT YOU BELONG TO ME 
(ASCAP) -Patience & Prudence 18 15 
A Smile and a Ribbon (ASCAP) -Liberty 33022 

17. ROSE AND A BABY RUTII (BMI) - 
G. Hamilton 1V 12 3 
It You Don't Know (13\11)- ABC -Paramount 9765 

17. CONFIDENTIAL (BMI) -S. Knight... 20 4 
Jail ß1n1 (83,11)-Dot 15507 

19. FRIENDLY PERSUASION (ASCAP) - 
P. Boone 11 11 
Chains of Lote (BMI) -Dot :5490 

20. 'LOVE ME -E. Presley 
Vic EPA -99222 -ß2o11 

Not available as a Pop Single, available on 
RCA Victor 45 EPA-992 and on RCA Victor 
331/2 "Elvis" LPM 1382 

Best Selling Sheet Musk 

Tkl. 
Wert 

Tunes are ranked in order of thole current national 
selling importance at the sheet muslo Bobber lend. 

Week. 
Lad es 
Week Chin 

L Team Lave (Bolton Hill) 1 12 
1. Lo Me Tender (Presley) 2 e 
3. Mani. Ut. Bran (.Acuff -Rose) 4 4 

4. lod Walkten In the Rain (Golden West) I ii 
5. Greta Door (Trinity) i i 
4. Blueberry HUI (Chappell) 7 o 

7. Cam, Oh, Cindy (E. B. Marks- Bryden) 0 4 

$. Two Different Worlds (Spier) I g 

9. Friendly Persuasion (Feist) I y 

1e. Tonight Yon Belong to Me (Mills) 1 g 
11. Canadian S.aret (Sterldioe) 11 19 
12. Allegheny Moo. (oxford) 12 2S 
13. Whatever WIU Be, Will Be (Our Sen, Sees) 

(Arista) Is 13 
14. Mua Yearn th. Train (Remick) - 2 
15. Love Me (Hie & Range) - I 

Most Played by Jockeys 
For survey week ending December 5 

/IDES are ranked In order of the greatest number of plays vs 
disk jockey radio shone thruout the country. 
Results are breed on The Billboard's weekly Meats 

1W .uryey among the nation's Milk jockeys. Last 06 
Week The reveres side of each record L also ll.tsd. With MO 

1. SINGING THE BLUES (BMI) - 
C. Mitchell 1 y 

Crazy With Love (ASCAP) -Col 40769 

2. LOVE ME TENDER (BMI) -E. Presley 2 9 
Any Way You Want Me (ASCAP) -Vic 20 -6643 

3. GREEN DOOR (BMI) -J. Lotie 
(Story of) The Little Man in Chinatown (MAO- 

Dot 15486 

3 12 

4. TRUE LOVE (ASCAP) - 
B. Crosby -C, Kelly 4 11 
Well, slid You Evah? (ASCAP) -Cap 3507 

5. HEY, JEALOUS LOVER (ASCAP) - 
F. Sinatra 
You Forgot All the Words (BMI)-Cap 3551 

6. JUST WALKING IN TIIE RAIN 
(BMI) -J. Ray 
In the Candlelight (ASCAP) -Cri 40729 

6 8 

5 12 

7. BLUEBERRY HILL (ASCAP) - 
F. Domino 9 9 
Honey Chile (H\11)- Imperial 5407 

8. °LOVE ME (BMI) -E. Presley 7 3 
Vic EPA -992 

9. FRIENDLY PERSUASION (ASCAP) - 
P. Boone 8 13 
Chains of Love (ASCAP} -Dal 15490 

10. ROSE AND A BABY RUTH (BMI) - 
C. Hamilton IV 10 5 
If You Don't Know (BMI) -ABC- Paramount 9765 

11. CINDY, OH, CLNDY (BMI) -E. Fisher. 17 8 
Around the World (ASCAP)-Vic 211 -6677 

12. MAMA FROM THE TRAIN (ASCAP) - 
P. Page 14 7 
Every Time -I Feel His Spirit (BMI) - 

Mercury 70971 

13. GARDEN OF EDEN (BMI) -J. Valino. 12 5 
Caravan (..ASCAP) -Vik 0226 . 

14. NIGHT LIGHTS (ASCAP) - 
Nat (King) Cole 11 7 
To the Ends of the Earth (BMI) -Cap 3551 

15. TWO DIFFERENT WORLDS 
(ASCAP) -D. Rondo 13 7 
He Made You Mine (ASCAP) -Jubileo 5256 

16. GONNA GET ALONG WITHOUT 
YA, NOW (ASCAP) -Patience & 
Prudence 19 2 
Money Tree (ASCAP)-Liberty 55040 

17. PETTICOATS OF PORTUGAL 
(BMI) -D. Jacobs 16 5 
Song of the Vagabonds -Only a Rote (ASCAP)- 

Coral 61724 

18. MOONLIGHT GAMBLER (ASCAP) - 
F. Laine - 1 

Lotus Land (ASCAP) -Col 40780 

19. I DREAMED (BMI) -B. Johnson - 1 

If It's Wrong to Love You (HMO- Bally 1020 

20. HONKY TONK (PARTS I & 11)- 
B. Doggett 24 13 
King 4950 -BMI 

21. SINCE I MET YOU, BABY (BMI) - 
I. J. Hunter 18 2 
You Can't Stop This Rocking and Rolling 

(SAID- Atlantic 1111 

22. CINDY, OH, CINDY (BMI) -V. Martin 22 6 
Only If I Praise The Lord (13M1) -Glory 247 

23. AUTUMN WALTZ (ASCAP) - 
T. Bennett - 4 
Just in Time (ASCAP) -Col 40770 

24. MUTUAL ADMIRATION SOCIETY 
(ASCAP) -T. Brewer - 1 
Crary With Love (ASCAP) -Coral 61737 

25. CANADIAN SUNSET (BMI) - 
H. Winterhalter -E, Heywood 21 21 

This la Real (ASCAP) -Vic 20-6537 

Not available as Pop Single, available on 
RCA Victor 45 EPA -992 and on RCA Victor 
331 "Elvis" UM 1382 

Copyrighted material 
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M 

I'LL BE 

HOME FOR. 

CHRISTMAS 

WHITE 

CHRISTMAS 

MOM 1230 K12368 

141'7151-IA0M I.,r ree r4n., 'tw rM.,w .r M ..rw r«'1 

gd ANASTASIA MGM 12392 K12392 

ART MOONEY 
His Orth. 

GIANT 
end 

ROCK AND ROLL TUMBLEWEED 

MGM 12320 K12320 

FOUR SPICES 

ARMEN'S THEME 
and 

FIRE ENGINE BOOGIE 
MOM 12391 K12397 

CONNIE FRANCIS 

DAVID ROSE 
b His Or.. 

HOLIDAY FOR TROMBONES 
and 

MIDNIGHT ON THE CLIFFS 

MOM 12376 K1.376 

I NEVER LITTLE DICK 
I SAN k'1;1TM1 ski 

HAD A BLUE LAYMAN I TAYLOR 

SWEETHEART WREN 

ICON 
I °^ Tyner sag 

111 
MOM 12375 x12373 

BETTY MADIGAN N AGO 
HOLD ME AGAIN MOM LOVE . 0/w and ai 

TAKE 
fCC -GETß 

MGO 

MI 
KE366 P16"...1 126/04 !K 24104.; 

CYRIL STAPLETON 
b His Or<h. 

THE SONG THAT YOU 
HAUNTS MY KNOW 

HEART 
MOM 12391 x12391 

Territorial Best Sellers 
For survey week ending December 5 

Listings are based on Ille reports secu1 J from top dealen in each of the markets /Mied. 

LET THE HONEY, I'M 
BIG WIND LONESOME 

BLOW 
MGM 12382 K12382 

JIMMY SWAN 

COUNTRY 
THE WAY 

CATTIN' THAT YOU'RE 
LIVING 

MOM 1234 K13348 

D'ARTEGA 
His Orch. 

JOURNEY'S END 
end 

DAILY DOUBLE GALLOP 
MOM 12378 K12378 

MARVIN RAINWATER 

GET OFF THE WAY 
THE THAT YOU'RE 

STOOL LIVING 
MOM 12370 K12370 

. Atlanta 
1. Green Door, J. Lowe, Dol 
3. Singlet Me Bluet, G. Mitchell, Col. 

3. True Lore, B. Crosby -G. Kelly, Cap. 

4. Blueberry HIII, F. Domino, Imp. 
!. I.,,e Me Tender, I. Presley, Vic. 
6. 3. Malkin 123 Ore Raie, J. Ray, Col. 

7. Cindy, Oh, Cindy, E. Fisher, \'k. 

Baltimore 
1. Sioahg the Blur, G. Mitchell, Col. 
2. Lote Ste, F. Preelry, \'ic. 

Lore Me 'fendes, E. Presley, Vic, 
4, Pe1.111e. E. Cooley, Ru. 
S. Just Melking In the Rale, J. Ray, Col. 
6. Mutual Admiration Sockty, 

'1. Brew err. Cor, 
7. Rock - -By Voue Baby, J. Lewis, Dec. 
IL 'Irae lose. B. Crosby-G. Kelly, Cap. 
9. laeberry MIR. F. Domino, Imp. 

IL Ain't (sol , Hume, C. Henry, Ago, 

Boston 
1. I(UMng the Blue., O. Mitchell, Col. 
1. Gree. Door, J. (.owe. Dot 
3. laye M. Tender, E. Presley, Vic. 
4. Rory and a Beby Ruth, 

G. Hamilton IV, Pm, 
S. TI. Lowe, B. Crosby -G. Kelly, Cap. 
6. Faded Summer Night, G. Shaw, Dec. 
7. Mama From th Traie, P. Page. Mer. 
8. Hey, J.10011 1.0rH, F. Sinatra. Cap. 

I Miss Yon So, G. Connor, Ail. 
11. Friendly Persuasion, P. Boone, Dot 

Buffalo 
1. Lore Me Tender, E. Presley. Vic. 
2. True Ivre, B. Crosby -G. Kelly, C.p, 
3. Green Door, I. Lowe, Dot 
4. Mama From the Temin, P. Page, Mer. 
S. Rose and Baby Ruth, 

G. Hamilton IV, Pmt. 
6. Singles the Blues, G. Mitchell. Col. 
7. Slow Walk, S. Auntie, Mer. 
S. Just 9la11.ing In the Rein, 1. Ray. Col. 

Chicago 
1. Sliming the Blue.. O. Mitchell. Col. 
2. Just Walking In the Retn, J. Ray, Col. 
3. Green Door, J. Lowe. Dot 
4. Blueberry HIII, F. Domino. Imp. 

Love Ste Tendr, E. Presley, Vic. 
6. Cludy, Oh, Cindy, V. Martin, Gly. 
7, Roe -a -lye Your Baby, J. Lewis. Dec. 
I. Friendly Persuasion, P. Boone, Dot 

Honky Tank, B. Dosa.. Kng. 
10. Garden of Eden, J. V'alino Vik. 

Cincinnati 
1. Singing tilt Blue,. G. Mitchell, Col. 
2. Green Door, J. Lowe, Dot 
3. Lore Me Tendes, E. Presley. Vie. 
4. Blueberry Hill, F. Domino, Imp. 
5. True Lote, B. Croeby-G. Kelly. C.P. 
6. Friendly Persuasion, P. Boone, Dot 
7. Just Svalking In the Rein. J. Ray. Col. 
0. Gonna Cet Aloe W'Bhout Yes, Now, 

Paii<nï< h Prudence, l.bt. 
9. Garden of Eden, J. Valine, Vik 

10. Rose end Baby Ruth, 
C. ILinolion IV, Pmt. 

Cleveland 

,. Hey, lentos, loyer, F. Sinatra, Cap. 

10. I Miss You So, C. Connor, All. 

1. I.nye Ste Tender, E. Presley, Vic. 
2. slnsln. the Blues, G. Mitchell, Col. 
3. Since 1 Met l'ou, Baby, 

I. J. Hunter. Ath 
4. Blueberry. H111, F. Domina. imp. 
S. Just Walking In Tho Rein, I. Ray, Col. 
6. Green Door. J. Lowe. Dot 
7. Ruck -a -Ry V'our Baby, J. f.ewis, Dec. 
8. Friendly Persuasion. P. Boone, Dot 
e. '1 wo Different Worlds. D. Rondo. Jub. 

10. Gonna Gel Along W Rhone la, Now, 
Patience h Pruden:., I ht. 

Dallas -Fort Worth 
I. Lay Me Tender, E. Presley, Vie. 
2. Green Door, J. Lowe, Dot 
3. Mutins she Blur, O. Mitchell. Col. 
4. Tore loye. B. Crosby -O. Kelly. Cap. 
!. Jett Wlking in the Raie, J. Ray, Col. 
6. Carden of Eden, 1. Valine, Vic, 
7. Binche., Hill, F. Domino, Jmp, 

Denver 
1. Love M Tender, E. Presley. Via. 
1 Blueberry HIII, F. Domino, Imp. 
3. Rose and Baby Roth, 

G. Hamilton IV, Pmt. 
4. Single, the Blur, G. Mitchell. Col. 
3. Tru. (.ove. B. Crosby -G. Kelly, Cap. 
6. Green Door, J. (.owe. Dot 
7. Cindy, Oh, Cindy, E. Presley, Vic. 
8. Don't Re Cruel, H. Presley, Vie. 

Detroit 
1. Blueberry HIII, F. Domino, Tom. 
2. Rock -a -Bye lour Baby, J. Lewis, Dec 
3. Singlet the Blur, G. Mitchell, Col. 
4. Sine* 1 Met lout, Baby, 

I. 1. hunier, Ail. 
8. Tote Icone, B. Crosby-O. Kelly, Cep. 
6. (seen Door, J. I,ow., Dot 
7. Ia Sie Tender, E. Presley. Vle 
I. Gonfle GH .lung Without Ys, Now, 

Petioos A Prudence, LOP. 

Kansas City 
1. Sae M. Teoder, E. Pres:ey, Vk, 
2. Rudy, Rock, B. Haley, Dec. 

3. Singing the Blues, G. Mitchell, Col. 
4. Rose and Baby Ruth, 

G. Hamilton IV, Pmt. 
S. City of Amicis. Highlights. Ali, 
6. Hooky Tonk, B. Doggen. Kng. 
7. Blueberry Hill, F. Domino. }nie. 
8. I Dreamed. B. Johnson. Rly. 
e. Slow Walk, B. Doggett. Kng. 

le. Toe Different Worlds, D. Rondo, Jub. 

Los Angeles 
1. Lore M Tender, E. Presley. Vit. 
1. True lore, B. Crosby hi. Kelly. C.P. 
3. Green Door, I. I. one, Dot 
4. 3ast Wlklos In the Rain, 1. Ray, Co). 

S. Sinaloa Me Blues, G. Mitchell, Col. 
6. Friendly renua,lon. P. Boone, Dot 
7. Hey, (..loue Ln., F. Sinatra. Cap. 
S. Don't Be Cruel, E. Presley, Vit. 

Milwaukee 
1. Singlet the Blues. G. Mn... Co). 

1 Jamak F.rewell. J. Real ome, Vo. 
3. Rose and Behy Roth, 

O. Hamilton IV. Pou. 
4. True lare, B. ('loshy -G. Kelly. Cap. 
S. Fore Sle Tender, E. Presley. Vie. 
6. Garden of Eden. 1. Vallon. V'Ik. 
7. Hey, lentos Loyer. F. Sinatra, Cap. 
I. City of Aneth, Highlights, Bk. 

Minneapolis -St. Paul 
1. Singles the Blues, G. Mitchell, Col. 
2. Auctioneer, I.. Van Dyke, Dot 
3. To. Lose. B. Crosby -G. Kelly, Cap. 
4. Confidentiel. S. Knight. Dot 
S. Gorden of Eden, J. Wallon, Vik. 
6. Blueberry HIO, F. Domino, Imp. 
7. lare Sle Tender, E. Pres,ey, Vie. 
IL Green Door, I. Lowe, Dot 
9. Rose gad Baby Ruth, 

G. Hamilton IV. Pmt. 
Pb. Cindy, Oh, Cindy, E. Fisher, Vic. 

New Orleans 
1. Lote Sle Tender, E. Preiiey, Vie. 
1 Green Door, J. Lowe, Dot 
3. Slo.lns the Blues, G. Mitchell, Col. 
4. Hey, 3e1o.. Lower. F. Bingen, Car. 
S. Toe lore, B. CrosbyG. Kelly, Cep. 
6. Cledy, Oh. Ctody, E. Fisher, Vic. 
7. Blueberry Hill, F. Domino, lop. 
S. Just WI.' la th. Rol.. I. Ray, Co). 

9. City of Angels, Highlights. fly. 
10. Garden of Eden, J. V'alino, Vik. 

New York 
1. tore Ste Tender. E. Presley. Vie. 
2. Tree lore, B. Crosby G. Kelly, C.P. 
3. Sln$ing the Blues. G. Mitchell, Col. 
4. Green Door, J. 1 owe. Dot 
S. Hey, Jealous Loser, F. Sinatra, CIT. 
6. Don't 1e Cruel, E. Presley, Vic. 
7. Jest W'alkln. In the R.lo. J. Ray, Col. 
S. Honky Tord:, B. Doge., Kng. 
9. Rock -a -Bye lour Baby, J. Lewis, Dee. 

19. Blueberry Hill, F. Domino, lmp, 

Philadelphia 
1.1.0. Me Tender, F. Presley. Vie. 
1 lest Walking in the Rein. J. Ray. Coi. 
3. Sinaloa the Blues, G. Mitchell. Col. 
4. True lose, B. Crosby -G. Kelly. Cap. 
5. Green Door, J. Lowe, Dot 
6. Don't Be Cruel. E. Presley, VIo. 
7. Rose end Behy Rudy, 

O. Hamilton IV, Pmt. 
8. Blueberry 14111, F. Domina, Imp. 

Pittsburgh 
1. Shirting the Blues, G. Mitchell. Col. 

Lore Me 'lender, E. Presley, Vic. 
3. Rose and a Baby Ruth, 

O. Hemilion IV, Pmt. 
4. Cindy, Oh, Clodo, V. Menin, Gly. 
S. Green Door, J. Lowe. Dot 
6. Slow Walk. S. Austin, Mer. 
7. Rork -.By Your Baby, J. Lewis, De.. 

st. Louis 
1. /Onglon ib Blur, G. Slitcheli, Col. 
1 Green Door. J. I owe. DM 
3. Her, lelous loyer. F. Sintra. Cap. 
4. J.st W elking in the Rein. J. Ray, Col. 
B. Rock -aBye Your Baby, J. Levels, D... 
6. Confidentiel, S. Knight, Dot 
7. Cindy. Oh, Cindy, V. Martin. Oly. 
8. Sadie's Shaol, B. Sharpies, Lun 

Blueberry Hill, F. Domino, Imp. 
16. Gonna Get Moot Without Yes, Now, 

Patience h Prudence, I.hi. 

San Francisco 
1. Jaye M Tender, E. Presley, \'H. 
2. Green Door, J. t owe. Dot 
3. Rat Walking in the Ra(n, J. Ray, Col, 
4. tl.glus the Blues. O. Mitchell, Col. 
I. Blueberry HIII, F. Domino, hop. 
6. Tore (.ore, B. Crosby-O. Kelly, Cep. 
7. Don't Be Cruel, E. Preelry, Vie 

(Continued on paie 60) 

t.opyrlgPlteD r,latenai 
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-L>L1 

rtfectwormmerveztvvromosmommmet 

Don Rondo 

"TWO DIFFERENT WORLDS" 
JUBILEE 5256 

The Gall ahad s 

"TAKE MY LOVE" 
w 

"I GIVE YOU MY WORD" 
JUBILEE 5259 

Bobby Sherwood 

"SIXTH FINGER TUNE" 
b/w 

"STREET OF TEARS" 

Della 
Reese 

JUBILEE 5261 

v% 
/- i 

The Styl ers 

"CONFESSIONS OF A SINNER" 
JUBILEE 5253 

Betty Ann Grove 

"STOLEN LOVE" 
b/w 

"YOU I'M GONNA MARRY" 
JUBILEE 5260 

BRANO NEWRet.EAsCs' 
"IN THE MEANTIME" 

b/w 

"THE MORE I SEE YOU" 
JUBILEE 5263 

Rosalie 

Michaels 

"BONJOUR TRISTESSE" 
b/w 

"THE STORY OF LOVE" i 
JUBILEE 5264 

OVER SEXTEEN - JUBILEE 2017 

DELLA REESE- MELANCHOLY BABY - JUBILEE LP 1026 

DWIGHT FISKE -SONGS HIS 

BESISELLEZSroM s C'C'fiALa6/E oFBESiSEllrZ' 

with 

MARTHA WRIGHT 
sings 

CENSORED 
the JOE HARNELL 
JUBILEE LP 1028 

TRIO 

ekkarahliatlai t2 i20iatiltddlOatla 

PARDON MY BLOOPER 
Vol 1- J44b3. LP 2001 Vol. 4- Jubilee LP 2011 

Vol. 2- JubilN LP 2002 Vol. S - Jubiles LP 2012 

Vet. 3- Jubiloo LP 2003 

and SPECIAL EDITION LP 1000 

MOTHER NEVER TAUGHT HIM - JUBILEE LP 2004 
IA 

BOB PECK -SONGS THAT NEVER g 
MADE THE HYMNAL 

-JUBILEE LP 2006 

1650 BROADWAY, N. Y. C. 
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48 The Billboard's Music Popularity Charts r I , POP RECORDS DECEMBER 1S, 1956 

THE ORIGINAL 

and 

SMASH HIT VERSION 

1 

1481 No. Vine St. 

Hollywood 28, Calif. 

THE TOP 100 
For survey week ending December 5 

A list of the Top 100 RECORD SIDES in the nation according 

to a COMBINED TABULATION of Dealer, Disk Jockey and 

Juke Box Operator replies to The Billboard's weekly popular 
record Best Seller and Most Played surveys. Its purpose is to 

provide Disk Jockeys with additional programming material 

and to give trade exposure to NEWER records just beginning 
to show action in the field. 

Last 
Pos. Song, Artist, Label Week 

1. SINGING THE BLUES -O. Mitchell, Columbia I 
2. LOVE ME TENDER -E. Presley, Victor I 
3. GREEN DOOR -l. Lowe, Dot 3 
4. JUST WALKING IN THE RAIN-J. Ray, Columbia 4 
S. BLUEBERRY HILL -F. Domino, Imperial 6 
6. TRUE LOVE -B. Crosby -O. Kelly, Capitol 5 

7. HEY, JEALOUS LOVER -F. Sinatra, Capitol 7 
8. ROSE AND A BABY RUTH -0. Hamilton IV, ABC Paramount IS 
9. LOVE ME-E. Presley, Victor 17 

I0. CINDY, OH, CINDY -E. Fisher, Victor II 
10. HONKY TONK -B. Doggett, King 11 

12. GARDEN OF EDEN --J. Valino, Vik 14 
13. FRIENDLY PERSUASION -P. Boone, Dot 9 
14. DONT BE CRUEL -P Presley. Victo, t 
14. MAMA FROM THE TRAIN -P. Page, Mercury 13 

16. CINDY, OH, CINDY -V. Manin, Glory 15 
17. NIGHT LIGHTS -Nat (King) Cole, Capitol 16 

18. GONNA GET ALONG WITHOUT YA NOW -Patience á Prudence, Liberty 30 
19. TWO DIFFERENT WORLDS -D. Rondo, Jubilee 23 
20. CONFIDENTIAL -S. Knight, Dot 27 

20. MOONLIGHT GAMBLER -F. Laine, Columbia ' 31 
22. CANADIAN SUNSET -E. Heywood á H. Winterhalter, Victor It 
23. ROCK -A -BYE YOUR BABY). Lewis, Decca 29 
23. SLOW WALK -S. Austin, Mercury 19 
25. MUTUAL ADMIRATION SOCIETY -T. Brewer, Coral 21 
26. SINCE I MET YOU, BABY -I. J. Hunter, Atlantic 23 
27. I WALK THE LINE -J. Cash, Sun 22 
28. YOU'LL NEVER, NEVER KNOW -Platters, Mercury 25 
29. BLUEBERRY HILL -L. Armstrong, Decca Sl 
30. PETTICOATS OF PORTUGAL -D. Jacobs, Coral 25 
31. AUCTIONEER -L Van Dyke -Dot 44 
32. TONIGHT YOU BELONG TO ME-Patience á Prudence, Liberty 33 
33. SINGING THE BLUES -M. Robbins, Columbia 24 
34. PRISCILLA -E. Cooley, Roost 35 
35. HOUND DOGE. Presley, Victor 27 
35. LAY DOWN YOUR ARMS- Chordeues, Cadence 32 
37. SLOW WALK -B. Doggett, King 72 
38. CITY OF ANGELS -Highlights, Bally 36 
39. I DREAMED -B. Johnson, Bally 49 
40. JAMAICA FAREWELL -H. Belafonte, Victor 34 
41. TWO DIFFERENT WORLDS -R. Williams & J. Morgan. Kapp 52 
42. STAR YOU WISHED UPON LAST NIGHT -G. Mac Kenzie, Vii 42 
43. ANY WAY YOU WANT ME-E. Presley, Victor 42 
44. LOVE ME TENDER -H. Rene, Victor 64 
45. ON LONDON BRIDGE-J. Stafford, Columbia 55 
46. JUST IN TIME -T. Bennett, Columbia 55 
47. IN THE STILL OF THE NIGHT -Satins, Ember 49 
47. MUTUAL ADMIRATION SOCIETY -E. Arnold -J. P. Morgan. Victor Si 
49. WHEN MY BLUE MOON TURNS TO GOLD AGAIN -E. Presley Victor 61 
50. TRUE LOVE -J. Powell, Verve 41 
51. I SAW ESAU -Ames Brothers, Victor 68 
52. TRA LA LA-G. Gibbs, Mercury 83 
52. FIRST BORN - Tennessee Ernie, Capitol 66 
54. TONIGHT YOU BELONG TO ME- Lennon Sisters -L. Welk, Coral 39 
55. RUDY'S ROCK -B. Haley, Decca 56 
55. I MISS YOU SO-C. Connor. Atlantic t6 
57. SINCE I MET YOU, BABY -M. Carson, Columbia 
57. MONEY TREE M. Whiting, Capitol 63 
59. CHINCHERINCHEE -P. Como. Victor 68 
60. OUT OF SIGHT, OUT OF MIND -Five Keys, Capitol 48 
60. IT ISN'T RIGHT- Platters, Mercury 40 
62. GOODNIGHT, MY LOVE- McGuire Sisters, Cant 66 
63. WHATEVER WILL BE, WILL BE-Doris Day, Columbia 46 
63. AUTUMN WALTZ -T. Bennett, Columbia 58 
65. WISDOM OF A FOOL -Five Keys, Capitol 
66. FADED SUMMER LOVE -G. Shaw, Decca 57 
67. FOOL-S. Clark, Dot . 74 
68. SOMEONE TO LOVE -Four Aces, Decca 47 
68. CANADIAN SUNSET -A. Williams, Cadence 36 
70. WRITTEN ON THE WIND -Four Aces, Decca 
71. BABY DOLL -A. Williams, Cadence 54 
71. FRIENDLY PERSUASION -Four Aces, Decca 
73. CRAZY WITH LOVE -T. Brewer, Coral 88 
74. ALLEGHENY MOON -P. Page, Mercury 80 
74. CHEAT -S. Clark, Dot 91 
76. MY PRAYER -Platters, Mercury 
77. ARMEN'S THEME -1. Reisman. Victor U 
78. I FEEL GOOD-Shirley á Lee. Aladdin 
79. TO THE ENDS OF THE EARTH -Nat (King) Cole, Capitol 58 
S0. AINT GOT NO HOME-C. Henry, Argo 
SI. SOFT SUMMER BREEZE -E. Heywood, Mercury 80 
82. ARMEN'S THEME -D. Seville, Liberty - 
83. PETTICOATS OF PORTUGAL -B. Vaughn, Dot 
84. MONEY TREE- Patience A Prudence, Liberty 78 
85. LET THE GOOD TIMES ROLL -Shirley A Lee, Aladdin 88 
86. GIVE ME-E. Rodgers, Columbia 
87. I WOULDN'T KNOW WHERE TO BEGIN-E. Arnold, Victor 77 
87. MIRACLE OF LOVE -G. Gibson, ABCParamount 86 
89. MOONLIGHT LOVE-P. Como, Victor 84 
90. CRAZY WITH LOVE -O. Mitchell, Columbia 56 
90. IT HAPPENED AGAIN -S. Vaughan, Mercury 
92. SEE. SAW -D. Cornell, Coral 70 
93. SADIE'S SHAWL -B. Sharpies, London 91 
94. TRA LA LA -L. Baker, Atlantic 
94. JULIE -Doris Day, Columbia 68 
96. STILL -Fontane Sisters, Dot 
96. AFTER THE LIGHTS GO DOWN LOW -A. Hibbler, Decca 75 
96. CHAINS OF LOVE -P. Boone. Dot 73 
99. YOU DONT KNOW ME-J. Vale, Columbia 

100. GIANT -L. Baxter, Capitol 74 

CAUTION TO DEALERS AND JUKE BOX OPERATORS 

The Billboard's Top 100 is NOT designed to provide tested 

information for buying purposes. This function is most 

reliably served by other regular weekly features: Best 

Sellers in Stores, Most Played in Juke Boxes, Coming Up 

Strong and Best Buys. 
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DESTINED 
TO BE 
A HIT! 

THE 

CRE WCUTS 
Young 
Love 

featuring the voice of Rudy Maugeri 

coupled with 

Little By Little 

MERCURY 71022 
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I %es I 4, 

4/ 

RCA VICTOR presses most 

independent label discs 

that hit the top ...yet costs no more. 

Why take chances with your 

pressings when RCA yictor 
Custom Service gives you all these 
"bonus extras" at no extra cost! 

brilliant sound engineering - 
fifty years experience! 

vast facilities- newest equipment 
to service every need! 

individual attention for all 

, 
, 

clients -big or small! 

3 strategically located plants- 1 

East, Midwest, and West -to 1 

assure fast deliveries plus 

drop- shipping and warehousing! 

Cot a hit in the offing? Make it 1 

sure! Call RCA Victor Custom 1 

Record Sales -today! 
1 

1 

i 
1 

i 

help your ones" hit hgme 

RCA VICTOR CUSTOM RECORD SALES 
155 East 24th Street, New York 10, N.Y.- MUaaav HILL 9.7200 445 N. Lake Shore Drive, 
Chicago 11, HI.- WHrrxtr.scr. 4 -3215 1016 N. Sycamore Avenue, Hollywood 38, Calif. - 
OLnnar.o 4.1880 1525 McGavock Street, Nashville 3, Tenn.-AL., 5 -8091 In 
Canada, call Record Department, RCA Victor Company, Ltd., 1001 Lenoir Street, 
Montreal, Ouebec. For information concerning other foreign countries, write or phone 
RCA International Division, 30 Rockefeller Plaza, New York 20, N. Y.- JUdson 8.3800. 

Tunes With Greatest Radio - TV Audience 
Tunes, listed alphabetically, bave Me greatest audiences on network 
station programs in New York, Chicago and Los Angeles. Lists are 

based on John 0. Peatman's copyrighted Audience Coverage Index. 

Radio 
A Rose and a Baby Ruth (R)- Bently -BN1 
Anastasia (R) (F) -Pleat -ASCAP 
Armen's Theme (R)- Bourne -ASCAP 
Baby Doll (R) (F)-Remick-ASCAP 
The Banana Boat Song (R)-E. B. Marks- 

B ryden-BM I 
Canadian Sunset (R)- Meridian -BMI 
Cindy. Oh, Cindy (R)-E. B. Marks- Bryden- 

BMI 
Friendly Persuasion ao (F( -Feist -ASCAP 
Green Door (R)- Trinity -BMI 
Hey! Jealous Lover (R) -Barton -ASCAP 
I Don't Know Enough About You (R)- 

Porgie-BML 
Jubilation T Cornpone (R) (M) -Cot, 

mander -ASCAP 
Just in Time (R)- Stratford -ASCAP 
Just Walking in Me Rain (R)- Golden 

West -BMI 
Love in a Home (R)- Commander -ASCAP 
Mama From the Train (R) - Remick- 

ASCAP 
Money Tree (R) -Frank -ASCAP 
Mutual Admiration Society (R) (M)- -Chap- 

pell -ASCAP 
Night Lights (R)- Bregman, Vocco A Conn 

-ASCAP 
One Little Boy (R) -Harms -ASCAP 
The Party's Over (R)- Stratford -ASCAP 
Petticoats of Portugal (R)--Christopber- 

BMI 
Rock -a -Bye Your Baby With a Dixie Mel- 

ody (R)- MillaWarock -ASCAP 
Rudolph the Red -Nosed Reindeer (R) -St. 

Nicholas -ASCAP 
Silver Bells (R)- Paramount -ASCAP 
Singing the Blues (R)-Acuff- Rose -BMI 
Sleigh Ride (R) -Mills -ASCAP 
The Star You Wished Upon Last Night (R) 

-Robbim -ASCAP 
True Love (R) (F)- Buxton Hill -ASCAP 
Two Different Worlds (R) - Princess- - 

ASCAP 
Winter Wonderland (R)- Bregman, Vocco 

A Conn -ASCAP 

Television 
Blueberry Hill (R)- Chappell-ASCAP 
Canadian Sunset (R)- Meridian -BMI 
Cindy, Oh, Cindy (R)-E. B. Marks- Brydets- 

BMI 
Don't Be Cruel (R)- Presley -BMI 
First Born (R(-- Bradshaw -HMI 
Friendly Persuasion (R) (F)- Feist -ASCAP 
Green Door (R) -TrWty -B511 
Happiness Street (R)- Planetary-ASCAP 
Heyl Jealous Lover (R) -Barton -ASCAP 
Hound Dog (R)- Presley- Lion -BMI 
I Don't Know Enough About You (R)- 

Porgle -BMI 
I Love My Baby (R)- Shapiro- Bernstein- 

ASCAP 
I Saw Esau (R) -Towne -ASCAP 
I've Grown Accustomed to Your Face (R) 

(M(- Chappell -ASCAP 
Just Walking in Me Rain (R)- Golden West 

-HMI 
Looks -Me (R)-- CRappel) -ASCAP 
Love Me Tender (R) (F)- Presley -BMI 
Mama From this Train (R) - Remick - 

ASCAP 
March of the Ill- Assorted Guards (R)- 

Chappell -ASCAP 
Money Tree (R) -Frank -ASCAP 
Moonlight Love (R) -Elkaa -Vogel -ASCAP 
Mutual Admiration Society (R) (1.4)- 

Chappell-ASCAP 
New Fangled Tango (R(- Chappell-ASCAP 
Night Lights (R)- Bregman, Vocco a Conn 

-ASCAP 
Rock -a-Bye Your Baby With Dlxte Mel- 

ody (R)- Mille- Darock -ASCAP 
Silver Bells (R)- Paramount -ASCAP 
Singing the Blues (R)- Acuff -Rose -BMI 
True Love (R) (F)- Buxton Hill-ASCAP 
Two Different Worlds (R) - Princets- 

ASCAP 
Where I Am I'm Home- Desilu -ASCAP 

Best Selling Sheet Musk in Britain 
(Fer Week Ending December 11 

A cabled report from the Music Publish.' Association, Ltd., 
London. List (i based upon their weekly survey of England's leading 
music dealers American publishers In parenthesis. 

Mort -Berry (Shapiro -Bernstein) 
Just Walking in the Rain -Frank (Golden 

West) 
Autumn Concerto- Macmelodies (Symphony) 
A Woman in Love- Morris (Erank) 
The Green Door -Francia Day (Trinity) 
Two Different Worlds -Spier (Spier) 
A'House With Love fn It- Lawrence Wright 

(Evans) 
i.ay Down Your Arms- Francis Day (Howie 

Richmond) 
Whatever Will Be, Will Be-- Meicher -Toff 

(Artists) 
True Love -Chappell (Buxton Hill) 
St. Therese of the Roses -Dash (Dennis) 

When Mexico Gave Up the Rhumba -Feist 
(Caper) 

In the Middle of the House -John -Fields 
(Shapiro- Bemsteln) 

Christmas Island- Macmelodies (Pete - Mau- 
rice) 

Rockin' Through the Rye -Sterling (Valley - 
brook) 

Cindy. Oh, Cindy -Dash (E. B. Sfarke- 
Bryden) 

Walk Hand in Hand -Duchess (Republic) 
Christmas and You -Duchess (Leeds) 
My Prayer -World Tide (Skidmore) 
*Rock Around the Clock- Kassner (Myers) 

Two titles tied for 19th position. 

Best Selling Pop Records in Britain 
IFor Week Ending December il 

TAI. Printed lhru the courtesy of the "New Musical Express," Last 
Reek Britain's Foremost Musical Publication. Week 

T. JUST WALKING IN THE RAIN- Johnnie Ray (Philips) 1 

3 

3. WOMAN IN LOVE- Frankie Lattre (Philips) 2 

4. RIP IT UP -Bill Haley Comets (Brunswick) 4 

4. ST. THERESE OF THE ROSES -Malcolm Vaughan (HMV) 10 

6. HOUND DOG -Elvis Presley (HMV) 8 

7. MY PRAYER -Platters (Mercury) 6 

S. MORE -Jimmy Young (Decca) 7 

9. BLUE MOON -Elvis Presley (HMV) 4 

10. TRUE LOVE -Bing Crosby A Grace Kelly (Capitol) 12 

I. CINDY, OH, CINDY -Eddie Fisher (HMV) 11 

12. WHEN MEXICO GAVE UP THE RUMBA -Mitchell Torok (Brunswick) 9 

13. TWO DIFFERENT WORLDS -Ronnie Hilton (HMV) 13 

14. MAKE IT A PARTY- Winifred Atwill (Decca) 13 

11. LOVE ME AS THOUGH THERE WERE NO TOMORROW - 
Nat (King) Cole (Capitol) 17 

16. ROCKING THROUGH THE RYE -Bill Haley Comets (Brunswick) 17 

17. HOUSE WITH LOVE IN IT -Vera Lynn (Decca) 20 

18. SINGING THE BLUES -Guy Mitchell (Philips) - 
19. MIDDLE OF THE HOUSE -Jimmy Parkinson (Columbia) 

'' -0. ROCK AROUND THE CLOCK Bill Haley ComtO (Brunswick) 16 

2. GREEN DOOR- Frankie Vaughan (Philips) 

Territorial Best Sellers 
Continued from page 46 

Seattle 
1. ].ore Me Tender, E. Presley, Vic. 
2. Singing the Blues, G. Mitchell, Col. 
3. Just Walking In Me Rain, J. Ray, Col 
4. True Love, B. Crosby-G. Kelly, Cap. 
5. Blueberry Hill, P. Domino, Imp. 
6. Dont Be Blue, E. Presley, Vic. 
7. Green Door, J. Lowe, Dot 
8. Mama From the Train, P. Page, Mer. 

Toronto 
1. Singing the Blues, G. Mitchell, Col. 
2. Green Door, J. Lowe, Dot 
3. Tree Love, B. Crosby -Grace Kelly, Cap. 
4. Love Me Tender, E. Presley, Vic. 
5. Just Walking N the Rain, J. Ray, Col. 
6. Cindy, Oh, Cindy, V. Martin, GIy. 
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-' oakaorrii.9ai4441 CURRENT SONGS 

For Peace on Earth 

BIND CROSBY 

I HEARD THE BELLS ÓN CHRISTMAS DAY 
(DECCA) 

Words adapted from Henry Wadsworth Longfellow 

MAMMA - ̀``11 474- rrirriM 
With his Fabulous "Rudolph" touch 

GENE AUTRY 

EVERYONE'S A CIItLD AT CHRISTINAS 
(COLUMBIA) 

11111111414144114 414-141141144414 MI + 4174-44 

THE 

RUDOLPH THE RED -NOSED REINDEER 
over 25,000,000 Records sold in the U. S. A. 

141414.4M1111M11114MMIT4 * 14411141114 la 144 IT 

^±K %Kl%%% %KSKK%KKK%SS%%% N Emerging as the First Hit of 1957 

EDDY, ARNOLD 

1 WOULDN'T KNOis WHERE TU BEGIN 
KKKKWWWW141441,444KKKsK1 (V I CTO R) KKKKK111KKN14K1; 

IMR ̂'iYofY.-`Vi.`.tAl`z43hti11r`cA`á 'vk'A..l,J`d V. A."``s. A,'h, sk..: F 3M'.:`.h.'_q q,.h,... 

These Songs published by 

ST. NICHOLAS Ml3SIC, INC. 
1619 Broadway, New York 19, N. Y. 

Nov York Chicago 
Sam Wlpler 

Sol Wagner 
Tommy Tempe,ta 

Lo, Angelo 
Joe Whalen 
Milt Stein 

JIM McCARTHY, RECORD PROMOTION- Marvin arager Office, Public Relations 

Gopyrigïued material 
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They're 

They're 

They're 

Argo #5259 

AniIt :AO NO:utga 
by 

CLARENCE 
"FROG MAN" HENRY 

iChheesss 

#1645 

«' 
11A VOA 1400P 

b/w 

'wooer cod 
by 

CHUCK BERRY 

Chess #1646 

'OVER MvoVER 
AGAIN" 

by 

THE MOONCLOWS 

Checker #853 

41/Sr1UBAKja 
b/w 

WOULD I 
BE CBlirINC'r 

by 

THE FLAMINGOS 

The 

BIGGEST! 
p 

The p.®TT EST 
LP ALBUM IN 
THE COUNTRY 

Chess #1425 

$OCK,IOGg, 
AOCK' 

by 

THE MOONGLOWS 
CHUCK BERRY 

THE FLAMINGOS 

CHESS -CHECKER -ARGO 
RECORD CO. 

4750 So. Cottage Grove Ave. 
Chicago 15, Illinois 

All Phones: KEnwood 8 -4342 
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VOX JOX 
By JUNE BUNDY 

DORSEY MEMORIALS: Dee - 
jays across the country paid tribute 
to the late Tommy Dorsey in the 
manner he surely would have liked 
best. Musical memorial legs -fea- 
turing all the great Dorsey platters 
from the last two decades -were 
immediately assembled and played 
on the air following the news flash 
of his death November 26. 

Jerry Marshall, WNEW, 
New York, for instanoc, sched- 
uled a Dorsey quarter of his 
"Make Believe Ballroom" that 
very afternoon. One of the 
most elaborate tributes was 
presented by KYW, Cleve- 
land, via a three -hour show, 
featuring Dorsey platters, and 
20 especially taped statements 
by Jo Stafford, Dick Haymes, 
Paul Weston, Paul Whiteman, 
Johnny Mercer, Toots Shor, 
Hugo Winterhalter, and other 
Dorsey pals. The station also 
set aside 15 minutes of every 
record show for music by the 
"Sentimental Gentleman" the 
preceding week. 

THIS 'N' THAT: ABC's Martin 
Block and Alan Freed, WINS, New 
York, carried the emcee -ball at 
Broadcast Music, Inc.'s annual 
awards dinner last week, while 
\VCBS's Jim ( "Green Door ") Lowe 
shared the talent spotlight with 
Bally's Betty Johnson and Frankie 
Lymon and the 'fear -Agers at the 
same affair. Both Freed and Block 
confessed they'd like to pick 
J. ,ese's best selling platter, "Green 
Door," as a hit, but Block tongue - 
in-cheeked that he'd predicted the 
flip, "Little Man From China 
Town." would go far. 

Lee Coffee, KTTR, Rolla, 
Mo., has been looking for a 
"suitable rendition of the tune, 
'Coffee Time.' for the last 
year and a half to use as a 
theme" on his show.... Bill 
Johnson, KRUS, Ruston, La., 
recently devoted a full hour 
to Elvis Presley platters on 
his Saturday night show... . 

Candlelight Records' young 
thrush, Susan Silo, is sand- 
wiching in deejay phone in- 
terviews with top jocks after 
school. She recently com- 
pleted her third interview 
spot with IIoward Miller on 
his CBS network program. 

CHANGE OF THEME: Chuck 
McPherson, formerly with WSAV- 
TV, Savannah, Ga., has joined 
\VJAT, Swainsboro, Ga., and 
pilots two daily pop shows. . 

Bob Castellon, ex - spinner at 
KLFY, Lafayette, La., is the new 
"Night Mayor of Big B. R." over 
\VLCS, Baton Rouge, La:... Bud 
Arkell, who used to spin 'em 
over \VLOII, Princeton - Bluefield, 

YESTERYEAR'S TOPS - 
The nation's fop tunes on records 

as reported in The Billboard 

DECEMBER 15, 1956 
1, Ole Buttermilk Sky 
2. The Old Lamplighter 
3. Rumors Are Flying 
3. The Whole World Is Singing 

My Song 
5. (I Love You) For Sentimental 

Reasons 
6. The Things We Did Last 

Summer 
7. White Christmas 
8. Five Minutes More 
9. -Lip -A -Dee Doo -Dah 

10. You Keep Coming Back Like 
a Song 

DECEMBER 15, 1951 
1. (It's No) Sin 
2. Because of You 
3. Cold, Cold Heart 
4. Down Yonder 
5. Slow Poke 
6. Undecided 
7. Domino 
8. Jalousie 
9. Charmaine 

10. Shrimp Boats 

MONITOR MUSICAL 
SURVEY 

According to a survey made 
by the NBC radio network 
show, "Monitor," here are the 
records which received the 
most local air play over NBC 
affiliate stations last week in 
the following areas. 

Raleigh, N. C. 
"A Rose and a Baby Ruth," George 

Hamilton IV, ABC- Paramount 
Detroit 
"The Star You Wished Upon Last 

Night," Gisclle MacKenzie, Vik 
St. Louis 
"The Party's Over," Doris Day, 

Columbia 
Hartford, Conn. 
"Dancing Trumpet," 

terne, Mercury 
Seattle 
"Two Different 

Rondo, Decca 
Baton Rouge, La. 
"Heyl Jealous Lover," 

Sinatra, Capitol 
San Diego, Calif. 
"Singing the Blues," Guy Mitchell, 

Columbia 
Portland, Ore. 
"Love Me Tend_r," Elvis Presley, 

RCA Victor 
Wichita, Kan. 
"Green Door," Jim Lowe, Dot 
Trenton, N. J. 
"What Happens in Buenos Aires," 

Les Baxter, Capitol 

Ralph Mar- 

Worlds," Don 

Frank 

\V. Va., has joined \VNDB, Day- 
tona Beach, Fla., with 'The Night 
Show." , _ . Nov jock at K\ \'DM, 
Des Moines, is D. J. MacKennon, 
who emsees two .rightly disk shows, 
both pop and rhythm and blues. 

Nesv programming police 
at KQV, Pittsburgh, puts rocic 
and roll on the shelf, accord- 
ing to station manager James 
Murray. Bulk of disks will be 
taken from the "100 current 
favorites and several hundred 
records which have sold more 
than 1,000,000 copies," with 
emphasis on "bright music in 
the morning." Jim Westover 
continues as emcee on the 
8-9:30 a.m. seg (new name, 
"Contact,") and Al Nobel is 
the 3:30 -6 p.m. jock on the 
newly tagged "Showcase." 
Dave Scott handles the Satur- 
day morning show, while Al 
Nobel will be permitted to 
spin r. &r. platters only on his 
Saturday afternoon show, 
"when a large teen -age audi- 
ence is available." 

GAB BAG: Kenny Vincent, 
WEOL, Elyria, O., appropriately 
introduced Jay Cee Hill's new Epic 
disk, "Crash Out" and "Bump; 
from an automobile showroom 
last week. \'incept, incidentally, 
bravely predicts in his local Chron- 
icle- Telegram music column that: 
"Hill will bump Elvis off his 
throne." ... A study in guest -con- 
trast was presented recently by 
John Bassett on \VB7,, Boston, 
when he interviesvecl Guy Lom- 
bardo and Dizzy Gillespie on the 
same show. 

The Thomas Alva Edison 
Foundation Award this year 
went to WOWO, Fort Wayne, 
Ind., as "The Radio Station 
That Best Served Youth In 
1956." The station wan 
praised for its various youth 
programs -particularly "Junior 
Town Meeting" -and for mak- 
ing its deejays available ,s 
emsees at teen -age record 
hops and supervised fund- 
raising functions for such pro- 
jects as buying band uniforms 
and instruments for schools, 
financing senior class trips to 
Washington, D. C., etc. 

TREMENDOUS COMEDY 

SMASH 

The Billboard, 
December 8, 1956 

ROUND 

TOE 

El 

PARTS I and II 

FLAIR -X 3007 

LEE TULLY 
A 

PRODUCT 

OF 

FLAIR 
RECORDS, 

INC. 
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The 

BEVERLEY 

SISTERS 

441 Other London Best Sellers 
Roland Shaw 

and his orchestra 

WALK TO THE BULL RING 
1711 

Cyril Stapleton and his orchestra 
The Great TV Theme 

HIGHWAY PATROL 
B/W 

MAIDS OF MADRID 
1697 

Stanley Black and his orchestra 

STARLIGHT SERENADE 

PLAY A SIMPLE MELODY SIMPLE 

King 

YOU MAKE NICE 
e/W 

CHRISTMAS AND YOU 
1702 

London Records' FiSSYRock & Roll Nit 

DOOMSDAY ROCK 
ELEVATOR ROCK 1706 

0i1P 0121/: 
RECORDS 

539 WEST 25 STREET NEW YORK N. Y. 
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0E3 7óp3 /N POP! 

Sly 
WA 

KING 

p 

tiovi arrfr3 BY wit 

/I 

1fr2NA7 7ONK4« 
KING 5001 - THIS IS A VOCAL VERSION! 

OTIS WILLIAMS AND HIS CHARMS 

GYPSY LADY 
I'LL REMEMBER YOU 

DE LUXE 6098 

I'VE BEEN AROUND 
SUFFERING WITH THE BLUES 

KING 4989 

BUNER 
JOHNSON 

KING 4988 

I WON'T PLEAD NO MORE 

CHONNIE-ON-CHON 
JAMES BROWN th FLAMES 

FEDERAL 12290 

TOME ON AND GET IT 
THE MIDNIGHTERS 

JOE WARD 

NUTTIN' FOR XMAS 

CHRISTMAS QUESTIONS 

KING 4854 

BUBBER JOHNSON 

LET'S MAKE EVERY DAY 

A CHRISTMAS DAY 
ITS CHRISTMAS TIME 

KING 4855 

FEDERAL 12285 

KING 

MONEY -SAVING SUBSCRIPTION ORDER 

Enter my subscription to The Billboard for a full year 
(52 issues) at the rate of $15 (a considerable saving 
over single copy rates). Foreign rate $15. 

733 
O Payment enclosed Bill me 

Name 

Occupation or Titlé 

Company 

Address 

City Zone- State 

Send to: The Billboard, 2160 Patterson St., Cincinnati 22, O. 

buys and use 

CHRISTMAS SEALS 
light tuberculosis 

Reviews and 
Ratings of New 

Classical Albums 
Continued from page 40 

TRA: WIENJAWSKIt CONCERTO 
NO. 2 IN D MLNOR FOR VIOLIN 
AND ORCHESTRA (1.12 ") - !tllscba 
Elman, %tonal London Phllharmonle 
Orchestral Sir Adrian Boule, Cond 
Loadoa LL 1486 71 

Elmsn has to buck a field that in- 
cludes Heifetz. Oistrakb, Stern, Milstein, 
etc., on the Branch, and the first two- 
named on the Wieniawski. While still a 

name to reckon with, Elman's perform- 
ances dont measure up, and most dealers 
can skip this entry. In Its favor are 
Boult's tine conducting and marvelous 
drehestral sound. 

MOZART: PIANO SONATAS NOS. 14 
(K. 275-x. 2821 (1.12 ") -Carl Seeman, 
Plano. fleece DL 9867 67 

These are early works of the composer 
and have no abundance of virtuoso fire- 
works. Under the unpretentious facades 
of these Sonatas, however, is muck of 
charm and effervescent spirit. Seeman, 
a German Mozart specialist, has a know- 
ing way with this material. His clean 
playing, with its subtle coloristic nuances 
and its good Mozart style, should be a 

model to piano students. All these So- 
natas have been recorded before. but 
Seeman merits careful consideration and 
will win many discriminating buyers. 

MOZART: SONATA FOR PIANO AND 
VIOLIN IN F MAJOR. (K. 3771; 
SONATA FOR PIANO AND VIOLIN 
IN B FLAT MAJOR, (K. 454) It -12 "1- 
Carl Seeman, Plano; Wolfgang Schacid- 
erhan, Violin Decca DI. 9862 65 
Dedicated, musicianly chamber playing 

in the Central European style, which is 

to say small- toned, sweet- tinged fiddling. 
The balance and rapport between violinist 
and pianist are excellent. This is the only 
K. 377 available outside of a multiple - 
disk set. altho there is strong competi- 
tion on K. 404. For a limited connoisseur 
market. 

CONTEMPORARY MUSIC FOR 
STRINGS (142 ")- Sluttean Chamber 
Orchestra; Karl Munchinger, Cond 
London LL 1395 61 
Ensemble noted for its playing of 

Number of Releases 

This Week 

Label Pop Re.B CAW 
ABBOTT - .... - .... 1 

ABC -PARAMOUNT - .... ... 1 

ALADDIN 
AN ER 
APOLLO 
ATCO 
BALLY 
BELL 
CADENCE 
CAPITOL 
CHART 
COBRA 
COLUMBIA ( . - .... 1 

CORAL 4 .... - .... - 
DECCA 5 .... - .... 
DE LUXE - ... 1 .... - 
DOT I .... - ... - 
DOOTONE - ... 1 .... - 
EPIC I .... - .... - 
ESTA I .... - .... 1 

FIESTA 3 .... - ... - 
HERALD - .... I .... - 
HOLLYWOOD - .... 2 .... - 
J A S - ... 1 .... - 
KAPP 1 .... -....- 
KING ... - .... 2 
LIBERTY 3 .... - .... - 
MARILYN - .... 1 .... - 
MERCURY 2 ... - .... - 
M-G -M 6 .. ... 

MODERN - .... 1 .... - 
RODEO - .... - ... 1 

SHOW TIME - .... I .... - 
SOMA -.... 1 .... - 
STARDAV - .... - .... 3 

STYLECRAFT 1 .... - .... - 
VICTOR 3 2 
WANDA 1 .... - .... - 
WANDERLUST 1 .... - ... . - 

TOTAL 33 ... . 19 . 16 

2 .... - 

1 ... ! - ... 2 .... - 
I .... - 

- .... 2 .... - 

Alters Team on New 
Disk Label . . . 

Joy Records was formed this 
week by John C. Greene, Jr., and 
Wes MC\Vain. The home office 
will be in Durham, N. C., where 
Greene operates Station WSRC. 
Me%Vain will suprevise production 
and recording from a New York 
office to be maintained by the 
firm. The latter is currently 'a pro- 
ducer at Mutual Broadcasting 
System and is also the composer 
of several successful popular songs. 
The first Joy record is a Christmas 
disk that is now being mailed to 
2,000 deejays across the country. 

baroque and classical works does well by 
these moderns, Ih0 not all De so deserv- 
ing. Most Interesting are the Hindemith 
"Five Plaies for strin8 Orchestra" and 
Barber's familles "Adagio for Strings." 
Also here ara Martin's "Passacaille" and 
Berkeley's "Serenade." Only limited sales 
foreseen. 

COLUMBIA 

RECORDS 

0 
everything for 

Complete 
Listening 
Pleasure 

RECORDS PHONOGRAPHS NEEDLES 

"Columbia." Trade Mark Reg. 
U. S. Pat. Ulf. \iarrav Registradm 

COMING TO NEW YORK? 
e Sioy Si this modern 25- 

story hotel. All rooms 
outside exposure. Large, 
beautifully furnished 

rooms with hitch - 

, 

ane, private 
both, Trom55,5g 
daily. Two room 
suites from $9.50 

SPECIAL MONTHLY 

RATES! 

/lreetilirnins 
eolwlri.e ereil.bie 

koadwoy et 75th St., New York 
arar wintreb, Monoyins D;r.rra. 

Record Dealers! 
Disk Jockeys! 

AARDELL TO ZORA!! 
Horoscopes? No! Record Labels? Yes! 

Did you ever wonder who mokas 
that record that your customers 
and listeners inquire about? 
Where's the company located? 
Who distributes their records in 
your area? 

The answers are all in the 
latest issue -just off the press 

-of The Billboard's 

MUSIC- RECORD 

PROt RAMMING 
and BUYING GUIDE 

There ors 1,467 different record labels 
listed in this Guide. Lobeis ore listed 
alphabetically for mop reference, with 
complete addresses. In addition, this 
IM -page booklet also contains o 
directory of record distributors, ar- 
ranged by slate and city, and tells 
you what labels they handle, plus . . 

For record programming ideas for disk 
jockeys . . . 

For window display Ideas for dealers . . 

The top tong hits by year for every 
year since 1900. The top record hits, 
by artist and label, for the pail fly. 
years. Order your copy nowt 

MerchandlSln9 DIVIr Ion, The aillheerd 
1160 PNNreon St., Clnclnnaf; 21, Ohio 

Yes. 1 want 1 ) copies of The Muslc- 
Record 
al 81.00 

ieZt1" ;t741 
lanad n ciriVel cGouedde 

Please rush to: 
779 

My Nme 

Name of Pot.. or Station 

Street Address 

City State 

Copyrighted materi 
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RECORD NO. 3594 

published by 
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THE BILLBOARD'S WEEKLY 

DECEMBER 15, 1956 

ips on Coming Tops 
THE RECORD INDUSTRY'S MOST COMPLETE GUIDE TO FUTURE BEST .SELLING POP SINGLES 

RECENT POP RELEASES 

Coming Up Strong 
The Billboard's weekly survey of top volume dealer sales Indicates 

these recent releases are gaining sales suengtt, and have the test 
chante of hitting Billboard's best seller charts. 

1. Slow Walk 

2. Jamaica Farewell 

3. I Dreamed 

4. Armen's Theme 

5. Don't Knock the Rock 
Choo Choo Ch'Boogie 

6. Don't Forbid Me 
Anastasia 

Bill Doggett 
(B\lI) King 5000 

Harry Belafonte 
(ASCAP) RCA Victor 6663 

Betty Johnson 
(B \11) Bally 1050 

David Seville 
( ASCAP) Liberty 55041 

Bill Haley 
( ASCAP); (BM!) Decca 30148 

Pat Boone 
(B \II); (ASCAP) Dot 15531 

7. Goodnight, My Love McGuire Sisters 
(BM[) Coral 61748 

8. The Banana Boat Song The Tarriers 
(B 811) Glory 249 

9. Wisdom of a Fool The Five Keys 
( ASCAP) Capitol 3597 

LO. bliss You So Chris Connor 
(ASCAP) Atlantic 1103 

This Week's Best Buys 
Special telephone reports Indicate these recent releases have broken 

out io one or more key areas. They do cot yet have wide enough sates 

strength to show in Billboard's national survey and therefore do not rate 
a "Coming Up Strom' listing. 

DON'T FORBID ME (Roosevelt, BMI) 
ANASTASIA (Feist, ASCAP) -Pat Boone -Dot 15321 -Boone has a 

two-sided powerhouse here that has been clicking from the word 
"Co." Upon delivery, every major market has reported immediate 
take -off. 'Don't Forbid Me" is the preferred side, but only by a 

little. "Anastasia" is leading rival versions of the tune by a 

considerable margin. A previous Billboard "Spotlight" pick. 

THE BANANA BOAT SONG (E. B. Marks -Bryden, BMI) - The 
Tamers -Glory 249 -The public is giving this "quality" item a 

terrific run for its.money. It has captured the fancies of most 
Eastern and Midwestern markets in record time. Reports from 
New York, Boston, Chicago, Milwaukee, Detroit, Philadelphia 
and Baltimore are exceptionally good. The few days' jump the 
disk had over the competition looks now as if it might be decisive. 
Flip is No Hidin' Place" (Bryden, BMI). A previous Billboard 
"Spotlight" pick. 

WISDOM OF A FOOL (Planetary, ASCAP) -The Five Keys -Capitol 
3597 -Out three weeks, this disk has moved steadily forward, 
shaping up as a powerful contender. New York, Buffalo, Balti- 
more, Atlanta, Milwaukee and Minneapolis are representative 
cities that indicated unusually good retail and juke box action. 
Flip is "Now Don't That Prove I Love You (ABC. ASCAP). 
A previous Billboard "Spotlight" pick. 

111IISS YOU SO (Leeds, ASCAP) -Chris Connor -Atlantic 1105 -The 
sales history of this record is quite a story -and it is given in the 
Music -Radio section of the current issue. There are still some 
areas that are not aware of the commercial dynamite in this disk, 
current "Best Buys." It has a lot of mileage to go. Flip is "My Heart 
Is So Full of You" (Frank, ASCAP). A Billboard "Disk Jockey 
Programming Pick. 

YOUNG LOVE (Lowery, BMI) -Sonny James- Capitol 3602-See this 
week's Country and Western "Best Buys" section. 

CHRISTMAS 

I HEARD TIIE BELLS ON CHRISTMAS DAY (St. Nicholas, ASCAP) 
Bing Crosby -Decca 30128 -At deadline time, not many of this 
year's Christmas issues had shown much action. This new Crosby 
record, however, was off to a promising start. As fast as it is 
catching on early in the month, it is easy to project the impressive 
volume it will rack up the last half of December. Flip is 

m "Christmas Is A -Com(Frank, ASCAP). A previous Billboard 
"Spotlight" pick. 

MARY'S BOY CHILD (Schumann, ASCAP) -Harry Belafonte -RCA 
Victor 6734 -The public has not been the least bit reluctant to 
latch on to this unusual holiday entry, either. Belafonte is "hot" 
clear that this will be one of the important Christmas sellers this 
year. Flip, "Venezuela" (PD.) is also helping to build up big 
sales. A previous Billboard Christmas "Spotlight" pick. 

Review Spotlight on .. . 

POP RECORDS 

FATS DOMINO....Imperial 5417 
WHAT'S THE REASON I'M NOT PLEASING YOU 

(Bourne, ASCAP) 
BLUE MONDAY (Commodore, BMI) 
See Spotlight Review in Rhythm and Blues section. 

EDDIE FISHER....RCA Victor 6746 SOME DAY SOON 
(Lamas -Ramrod, ASCAP) 

ALL ABOUT LOVE (Lamas- Ramrod, ASCAP) 
Eddie Fisher, currently hot as a pistol as a result of his "Cindy" 
waxing, has two very attractive tunes on this disk, both of them 
by Myrow and Cordon from the Fisher flick, "Bundle of Joy." 
The top -mentioned is a rich, easily -remembered ballad, done beau- 
tifully by the chanter. Flip presents Fisher in an exuberant`mood, 
which sells the tune solidly. 

JIM LOWE....Dot 1525 BY YOU, BY YOU, BY YOU 
(Trinity, BMI) 

I FEEL THE BEAT (Trinity, BMI) 
Jim Lowe is up there rightnow with "Creen Door" and this could 
be a two-sided follow -up. The "By You" etching is an exceedingly 
catchy honky took rhythm job with solid selling on the vocal, 
while the flip. with accent on a rhythmic beat, is a natural for 
boxes. Both bear watching. 

DEAN MARTIN.... Capitol 3604 I KNOW I CAN'T FORGET 
(Central, BMI) 

Martin has not bad a big one since "Memories Art Made of This," 
hut this distinctly mellow ballad side could put him back in busi- 
ness. Martin sings at his very best and there's not a little touch 
of the relaxed Crosby crooning style which is a heavy plus value. 
The fans may well rally around the .counters. Flip is "Just Kiss 
Me" (Roosevelt, BMI). 

POP NOVELTY 

LARRY HOOPER WITH LAWRENCE WELK ORE....Coral 61763 
ROGER BOOM 

(Reis, BM) 
Basso Hooper cuts a humorous side with the Welk crew in a 
sound- effects -packed backing. This is about a chemistry- minded 
kid who grew up to just about set the world on fire. Big boom 
sounds accompany the effort which could win good jockey response 
and sales could follow. Flip is "The 4th 'r' Religion" (Shapiro- 
Bernstein, ASCAP). 

POP DISK JOCKEY PROGRAMMING 

MONA BAPTISTE....Decca 30089 IT'S BEEN A LONG, LONG TIME 
(E. H. Morris, ASCAP) 

A sultry new Deutsche Cramophon chick makes her bow here in 
a style that's bound to have its impact. The thrush sings this 
standard of the World War II era in English in a slow, sexy way 
that will make jockeys and audiences sit bolt upright. As usual 
the DCG recording job is superior. Very fancy late night pro- 
gramming material. 

Reviews and Ratings* 
THE DREAM WEAVERS 

All This Is Home 80 
DECCA 30156 -This one is steeped in 
"profound" philosophy. Lee Raymond 
handles the solo in tender style with the 
balance of the trio backing with high 
humming tones. Side could be danger- 
ous. (Sequence, ASCAP) 

Till We Meet Again ....78 
The threesome give a nice harmony ver- 
sion of the standard. Brightly arranged 
piece could be a juke threat. (Remick, 
ASCAP) 

THE SABRES 
Crystal 78 

VICTOR 6754 - New group is in the 
idiom of the Crew Cuts. It makes an 
interesting, potentially commercial debut 

on this catchy, lilting I. Caesar -B. Fen - 
stock song. (Caesar, ASCAP) 

Pity Me....75 
A more simple pop tune here, with a 
rockin' background. This coupling could 
turn out at least one sleeper. (Fairway, 
BMI) 

DOROTHY COLLINS 
Would You Ever° 77 

CORAL 61753 -A quality song. Dorothy 
Collins sings it with a heart full of 
emotion, with singing fiddles in the back- 
ing, and a chorus to give the climaxes 
oomph. Watch it. (Ohnan, ASCAP) 

Baby Can Rock....75 
Rock and roller with a novelty lyric. 
Miss Collins' vocal is belted out lo a 
smart instrumental arrangement by 
Dick Jacobs. Merits a good whirl. 
(Vernon, ASCAP) 

(Continued on page 58) 
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Buy Your 

RECORDS 
at 

ONE STOP 
2626 OLIVE, ST. LOUIS, MO. 

Now Offering These Services 

PRINTED TITLE STRIPS 
(Furnished at No Charge) 

With All Best Sellers and Top New Releases 

SHIPMENT SAME DAY ORDER IS RECEIVED 
By Express, Parcel Post, Truck, Bus, Air Express, Air Mail 

PROMPT HANDLING OF SPECIAL REQUESTS 

NEEDLES 
"Permo Needles" "Fidelitone Needles" 

Complete Stocks 
For Operators For Horne Phonographs 

Cobra Cartridges 

COIN WRAPPERS 

COMPLETE STOCKS 
Capitol - Columbia - Coral - Decca - Dot 

Epic - Victor -X - and all other Labels 

OPERATORS and DEALERS 
Buy From On. Source -Savo Freight Charges 

Eliminate Delays 

RECORDS 

Sc Over 

Regular 

Wholesale 

Albums,-Etc.-10% Over 

Write or Telephone for Further Information 

ONE STOP 
RECORD SERVICE 

2626 OLIVE, ST. LOUIS, MO. 
Phone: (Jefferson 5 -4172) 

Order From Billboard Music Popularity Charts 
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WANT ACTION on that song or record! 
PROMOTIONAL RECORDS 

Have fly the sh rild be put to work o went some N 
sell year ral.nr or run! r 

POLIO 
THAI SEIIS 

DI PRO1401101 

National 

= OlsItióutlon 

QUICK REACTION 
Find eut whet you've gut. It It's goad, cry. greet. 
We've made and sold, for rasta, writer, publisher d 
small IabeH ver í0o songs d records to every mailer 
company, Columbia, Decca, Corl, London, Dee el. 
Bourne, Cis.y, Mills, Robbins and U -I. 

PUBLICITY -DJ COYERAGI 
from coesf fo toes} end forlgn dl.iA bufbn In cary 
country cep} behind rh Iron Cur}eln. Former val 
director Fred Waring and Mark Warnew, natleel music 
ma9xlne defer. ASCAP writer end Publiser. Tae 
national publicity words. PrMnt clients Indura Lem 
Raine, R ...cis, Johnny Y, Pacific Jas , Pony 

l d Phil Moody, Marry by, glle Rco Mf, III Ball... ems Chuck Cabot. 

TIM GAYLE 
10335 Rossbury Plan Ttoos 0-5067 Lao Angola. 64 
Or Address: P. O. Boa 1155, Studio Cloy, Californio 

SENO SAMPLES ANO STAT BUDGET. 
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Reviews of New Pop Records 
Continued from page 56 

TED NORM NI 

Lore Ys So 76 
M -G.M 12389 -Well-made side. Nor- 
man has a smart rhythm song, and 
he's backed by a chorus god ork 
which gives a full, driving sound to 
the number. alert. exposure. (Robert 
Me., BAH) 

Exciting ...75 
Another nice one. Slower In tempo 
than the flip, but with the same well - 
marked rhythm pattern and full 
sound. (Robert Menlo, RMI) 

JEANNIE CARSON 
Thls Much I Know 76 

DECCA 30151 -The attractive ballad 
from 'HAPPY Lsppy Hunting" gets a dra- 
matic reading by Miss Carson. Should 
be plenty of playa on this tune and 
the Carson version Is good enough 
to get a share. (Chappell, ASCAP) 

Isle of Skye....70 
This pretty tune, on which the gal Is 

a co- cle((er, has the flavor of the 
bonnie laddies and the heelande. 
Nice reading of the expressive ballad 
but show plugs will get a better 
listen for the flip. (Meta, ASCAP) 

PEARL WOODS 
I Can't Walt 75. 

DOT 15508 - A blutsy rock and 
roller, with impressive, Insistent beat 
and - despite its pop quality a 

tunly sound. (Barton, ASCAP) 
L. the Good Things Start....75 

Like the flip in quality, but with 
faster tempo. Pearl Woods slogs It 
with style. (Home Towa, ABCAP) 

PEREZ PR: \DO 
Bongo Bash 75 

VICTOR 6752 - Attractive, .exciting 
instrumental merengue, with mucho 
bongo and screaming brass. Good 
deejay opener for pop or Latin 
shows. (Peer, BMI) 

Donna....75 
An exceptionally danceable,' Untenable 
cha cha. Piano solo is simple and 
flashy, tratoepheric brasa. Good 
melody here, too. (Peer, SMI) 

ALAN EIMED 
Rock 'n' Roll Boogie 74 

CORAL 61749 -The Freed band cuts 
loose with a eeriness' Instrumental 
Job calculated to reach the Jittet- 
buggers. with [ha rockld' beat and It 
could cornera healthy silex of juke 
coin. (Bonin, BMI) 

The Grey Beer....74 
More band blobs on the ame swing- 
leg beat with plenty of horns to 
keep up the decibel 'level. Another 
Juke candidate. (Boot., ESN) 

ROBERTA SHERWOOD 
A Woman Ages Quicker Than a Sit...74 

DECCA 30138 -A sentimental heart- 
breaker which le right in the moody 
Sherwood style. Hasa sophisticated 
air that some jocks will doubtless 
take to their hearts. (Woodbine, 
ASCAP) 

Tears Don't Care 
Who Cries Tüe.....72 
Another philosophical observation 
most suitable to the blue -lighted 
club floor. (Shapiro Bernstein, 
ASCAP) 

MARY KAYE TRIO 
Add Another Leaf 74 

DECCA 30145 -The gal sings this 
pretty ballad very straight In a 

change (om the usual gimmick- 
laden approach. An appealing side 
worthy of attention. (Marl., ASCAP) 

Fools Rosh In 
(Where Angels Fear to Tread)....70 
The group turns out a fast -moving, 
bright interpretation of the standard. 
Could be a .great "In person" item 
but may he over- arranged for the 
buying public.. Some Jocks will spin 
1[, however. Magman, Yoeeo dr 
Coro, ASCAP) 

JUDY VALENTINE 
rd Cl,, You 74 

MERCURY 71013 - Thrush brings 
quality to a trcky Latin -type tune 
with good backing. Pleasant listen- 
ing likely to get exposure on deejay 
svgs. (Peer, 55111 

I'll Be Following You....65 
Another nicely delivered sentimental 
tune. Backing, however, is more or 
less run-of-the-mill. Not up to quality 
of flip. (Metropolitan, ASCAP) 

ROBIE LESTER 
Wit% Yoe When Yon Are 73 

LIBERTY 55033- Here's harmony 
dual -tracking job by the gal on a 

bouncy tune. Songstress has an easy- 
going style with potential to break 
thru on future aides. (R ea le k. 
ASCAP) 

Llstee to the WIad....71 
The new thrush often a slightly 
mystical, minor -key ballad that hsa 
charm. Organ backup makes thn 
whispering wind sound. (Jan -Lee, 
ASCAPI 

DANNY KAYE 
Love Ste Do 73 

CAPITOL 3603-Sentimental ballad 
delivered in light, swingy style. 
Comic's first outing on the Label has 
some spinner appeal. (Zodiac, 6911) 

Cl. Cl. Boils....69 
Kaye gets 00001 y projecloa into a 

lilting tune. Backing adds fine 

Italian flavor with mandolla sound 
featured. (Dena, ASCAPI 

THE LOREI.EIS 
Your Lore 71 

BALLY 1024 -The girls gat good 
listening appeal into a slow rhythm 
song. Ork and chorus add pleasant 
backing. Can shape up for moderato 
play. (VIBage, BM') 

Jimmy, Jimmy, JImmy....69 
Lighter tempo and beat on frolic- 
some little tune. exposed with good 
delivery. (Monitor, ASCAP) 

FOUR SPICES 
Armen's Theme 71 

M -G -M 12397 -Vocal cover of much - 
cut pop item. Good strslght har- 
mony here with canny backing by 
Leroy Holmes. (Bourne, ASCAP) 

Fin Engine Booth....60 
Group gangs up on a boogie beat 
with dull effect. (Coachella, ASCAP) 

THE. KOSSOL SISTERS 
Kissla' Cousins 75 

EPIC 9195 - Thrushes put over a 

happy little tune with considerable 
ability. Over -all combination of vocal 
and backing Is pleasant. But. then 
is not much to send the sales ther- 
mometer soaring. (World, ASCAP) 

Mr. W'inter....69 
Slow side carries about the same 
itnpuct as the flip. A nice timely 
tune, well delivered. but that's about 
all. (Southern, ASCAP) 

JOSEPH GERSHENSON 
(A Song to al Lost (.ove 70 

DECCA 30154 -Another culling from 
the same source. Arrangement i.e. 
'nation and instrumental woe again 
apparent. (Northern, ASCAP) 

Four Girls In Tewa....65 
hiacstro batons pic music (rom "Four 
Girls in Town. Sample fa aurally 
impressive ria intriguing use of brass 
and tympani. Similar in style to 
"Man With the Golden Arm" theme, 
but less appealing pop -wise. (North. 
ern, ASCAP) 

I.1LY.ANN CAROL 
Stop the Clock 70 

MERCURY 70997 -A bright, amus- 
ing rock and roller with a swingy 
beat. Mies Carol gives a throaty 
delivery in the way the teen-ager. 
like these days. Good juke hot disk. 
(Porkdale, .ASCAP) 

So Uaed to Yoo....64 
A melodramatic 01Iad done in slow 
blues style. Backing by the Jan Rye 
'Quartet b tasty and gives a fine 
assist. Light material Is major draw- 
back. (Tee Pee, ASCAP) 

D'ARTEGA ORK 
Journey's End 70 

MG -St 12378 -A pleasant bit of 'full 
ork mood listening. Styled in a semi- 
classical vein, the sido lends Itself to 
dreamy jockey shows. (Broods Bros., 
ASCAP) 

Dally Double Gabop....65 
This focusses on the racetrack with 
the sound of whips cracking, horses 
neighing and everything moving at a 
galloping pace. Might be good for 
sound effects for radio and TV. 
(Brocade Bros., ASCAPI 

ORLANDO MARIN ORK 
Lucky Cha ChB Cha 69 

FIESTA 074 - Authentic cha-cha 
More suitable for regional broadcast 
fog than broad distribution. (Femora, 
BMD 

Cha Cha for Chicks....69 
Like the flip, with strident brass and 
slow tempo. (Morro, BAD 

CLAIRF. HOGAN 
D 1 lied Talking Picture of 1ou....69 

M -G -M 12390-Miss Mogan, former 
Jimmy Dorsey vocalist, does 
Wished vocal job on the oldie. 
Could be worth late jockey spin 
Or SO. 

)F: Dreamer) Aren't We A0....69 
Another warm and listenabl oldie 
with comment ditto. 

CYRIL STAPLETON ORK 
The Song That Haunts Sty Heart 69 

M -G -M 12391 - Stapleton's ork, 
which has had some success with 
"Italian Theme" on another label, 
turns out another listenable mood 
disking with an easy -going Continen- 
tal lilt. (Pickwick, ASCAP) 

Yon Know (To Sals)....66 
This pleasing melody has a tango 
rhythm and the aide makes for an 
agreeable bit of hearing. Flip may 
have an edge. (Pickwick, ASCAP) 

MEG MYLES 
Language of Lave 69 

LIBERTY 55038 - Lots of lovey- 
dorey expressions here fail to gat 

. things oft We ground. It's We chick's 
first disk for the label and We 
picture could improve with other 
releases. (Spina, ASCAP) 

Thirteen Men....65 
This is a saga of what happened 
when We H -bomb hit stud left We gal 
alone wlW 13 men. Has an upbut 
special -material feeling that doesn't set 
over too well on disk. (Fisher, 
ASCAP) 

(Continued on page 59) 

"ANASTASIA" 

ROGER WILLIAMS 

Kapp 161 

LINCOLN CHASE SINGS 

"SHE WALKED ME BY" 
b/w 

"THE LOVE I HAVE FOR YOU" 

Dawn 221 

dawn 
RECORDS 

A SMASH) 

B. B. KING 

"ON MY 
WORD OF 
HONOR" 

;479 

41p.111, 5s9 eta. ne. Conn cor. cud,.. 

BREAKING BIG: 
ANDY WILLIAMS' 

'BABY DOLL' 

Cdd PIICE 
R E C O R D S 

THE HEARTBEATS 

"A THOUSAND MILES AWAY" 
b/w 

"OH BABY, DON'T" 

Is Now on the Rams Label 

RAMA 216 

220 W. 42 ST., N. Y. C. 

Epic GI 
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BMI 
Music Publisher 

with Catalog of marketable ma- 
torial, desires Contact with finan- 
cially responsible persons with or 
without services in wide song 
exploitation program and the 
forming of o Recording Company. 

BOX NY -153 
do The Billboard, 1564 Broadway 

New York 36, N. Y. 

S0. CALIFORNIA'S NEWEST 

AND MOST COMPLETE 

ONE STOP 
4S's 60c 
78's 6Se 
E.P.'s ..... 98e 
L.P.'s 2.98 
NORTY'S MUSIC [EMIR 

1775 W. Plc* Rwd., L. A., Calif. 
Mane: Ri 14238- 14231 
O IN y DAYS A WERK 

Unsu,passed in Ouality at any Price 

)Genuiner[ 10 "Glossy Photos 

$26 per 

In 5,000 lots 
1,000 

Negatives 
6S4e in 1,000 Jots 

1 Sxo, $1,30; 
shard ;5.99 per 100 qpp 

MOUNTED ENLARGEMENTS 
10'40", 03Je sot 30"x40", 04.50 ea. 

A O,irion of JAMES J. KRIEGSMANN 
PLara 7-0233 VRI 165 W. 46th St. 

otographeer N. Y. 19, N. Y. 

WE DELIVER WHAT WE ADVERTISE 

WHEN IN BOSTON 

It's the 

HOTEL AVERY 
Avery & Washlegtoa Sts. 

Every teem newly decorated. 
Air -conditioned rooms available. 

The Home of Show Folk 

PHOTOS 
for PUBLICITY 

Reviews of New 
Pop Records 

Continued from page 58 

THE HOLIDAYS 
Catalina Hose3moon W 

BELL 1001 -Group features Jo Ann 
McNamota in lead for over-all 
pleasant projection and quality. Jocks 
could give it a whirl. (BullsEDe, 
ASCAPI 

Ie'a Not the Heart 
Ilt. the Hemldtty).... 66 
Group gets together on a sharper 
beat for moderate results. Nothing 
here to ring a special sales bell, but 
generally pleasant listening. (Souve0k, 
ASCAPI 

MILT HEATH TRIO 
Bwwlbwer 66 

is:G M 12388 -The guy with the 
Hammond is back and he offers an 
agreeable, sprightly tune in fast 
three-quarter time. Possible seasonal 
juke entry. floods, ASCAP) 

sclde Wing Dtog -...6s 
This has the spirit of winter is a 
bright upbeat framework. Jingling 
sleeghbells help In the backing. (Pick- 
wick, ASCAP) 

TAE HOLIDAYS 
Let's Keep It That Way 44 

BELL 1003 -Good scoop singing and 
arrangement on a pleasant tune with 
a bounce. Poor sound will discourage 
plays, however. (Soayseb, ASCAP) 

Romance Polk.....55 
A briskly-paced but very badly re. 
corded leoet mental polks. Bad sound 
will limit action on this. (Grander, 
ASCAP) 

DON WAYNE 
I Was a Doggone Fool 63 

ESTA 283 -Singer belts out a fast 
tempo tune to a hooky took backing 
sound. Not much dislinguishment 
involved to spark it 0000iorwioe. 

I'm Lonesome toe Yoa....61 
An able vocal on sentimental 
lament, but nothing outstanding 
either in imagination or projection. 
Counter action even less likely here. 

CAROI.E HARMON 
The Boy Is My Dreams 62 

WANDA 3275- Thrush sings credit- 
' ably in a stow ballad, with ultra - 

sweet backing. Nothing here out of 
the ordinary, and over -all looks to 
attract only spasmodic counter inter- 
est 

I Hue to Get Up 
Y the Morals. Blues....6. 
Very little In this blues member to 
rate more than passing listening. 
More effort than imagination in. 
valved. little sales spark indicated. 

BILL LAWRENCE. ORK 
Dream Boat Serenade 61 

STYLECRAF I' 5100 -A light ballad 
te three- quarter time. The vocalist 
has a little of the quality of Judy 
Garland's voice when the latter was 

teen-ager. Interesting, but not 
strong commercially, (Adirondack, 
SMI) 

Did* Did* Do....54 
Miss Richards Is miscast in this 
novelty in Latin rhythm. Ork is cam- 

QUALITY PHOTOS IN QUANTITY petent and that is about all. Prospects 

100 8[10 ....$ 1.99 
1,000 Postcards 19.00 

BLOWUPS 
All ether sixes, writs fer 
FRSS ample 6 Ifs[ RB. 

350 W. sal st., New York 1e, N. Y. PL 7.3320 

IN THE HEART OF CHICAGO'S LOOP 

HOTEL RANCROFT 

Randolph near Clark 
Phone: FR 24740 

171= with tl Ifhouf bathe -1101{: 
nattes. tpaclI rates for chow 

Mople. 

RECORDINGS 
Have yiur' favorite songs recorded 
on tape or discs by one of the 
country's leading organists. For full 
details write 

HAROLD WOLFE 
R. D. a2 Clifton Springs, N. Y. 

SCENERY 
Dye Drops. Flat Sets, Cyclorama Drew 

Curtains, Operating Equipment. 

Schell Seente Studio 
981 S. High Columbus, O. 

RECORD PRESSINGS 
Shellac -V Inv, ife -Flax 

7e RPM -- 45131!3 
Test Pressings Free 

Smell oI Levee ouantity 
L {Del s- Pr O<e f f i 179 -M a ale r s 

SONGCRAFT. INC. 
1650 Broadway New York 19, N: Y. 

hero tse slim. (Adirondack, BMI) 

JOAN VAN ARNEM 
Hawallas Shores 

WANDERLUST 2010 -Thrush gives 
pleasant vocal treatment to noslal- 
sic Iiawaiian theme. Unprofessional 
backing limits potential. (Bulls-Eye, 
ASCAPI 

Little Billy Dreamer....56 
Singer brings similar quality to 
lullaby. (Soaves lo, ASCAP) 

46 

Reviews of New 
Polka `Records 

SIX FAT DUTCHMEN 
Ursczula Polka 

VICTOR 1229 -A top-notch Polish - 
type polka that should ho a favorite 
sickelmabber In any polka location. 
Clean, crisp brass and saxes, accor- 
dion and tuba make for a beautifully 
balanced aide. 

Chkkedes....79 
Lilting Polish -style waltz in Germanic 
brass -band orking. Vocal by Bob 
Smith. A good Midwestern Juke bet, 
and for most Polish and German 
locations. 

SS 

GENE W'ISNIEW'SKI ORK 
Blonde Secret Polls 84 

DANA 3242 -The harmony Bells ork 
belts out this attractive Instrumental 
Lane rote real class and gor. Pop3p- 
lor band and good material, very 
well recorded, should add some life 
to the polka market. 

Cuban Polka... .84 
Interesting combination of mambo 
and polka rhythms should intrigue 
cuter deeiays and dancers. Clever 
disking. well played, with a little 
group chanting. 

POLKA ALL STARS ORK 
Sunshine Pols 52 

JAY JAY 163 -A very Wrung instrw 

FOLK TALENT & TUNES 
By BILL SACHS 

Jackson, now sojourning with 
the home folks in Oklahoma 
City, cuts another Capitol ses- 
sion in late January.... Jim 
Halsey, of Thunderbird Art- 
ists, Inc., Independence, Kan., 
is currently on tour with Yank 
Thompson and His Brazos 
Valley Boys in California. 
Jim will be on deck when 
Hank cuts another session for 
Capitol's Ken Nelson on the 
Coast this week. Thompson 
made an appearance on Cliff'ie 
Stone's "Hometown Jamboree" 
last Saturday (8). 

Around the Horn 
WLW's "Midwestern Hay' - 

ride," which disbanded sud- 
denly a month ago, has been 
reorganized and will resume 
January 5 as an hour -long Sat- 
urday show, 6:30.7:30 p.m., 
over WLW -T, Cincinnati. Wil- 
lie Thall, who piloted "Hay- 
ride" for a number of years in 
the past, will again take his 
place in the driver's seat... . 

John Kelly has a "Grand Ole 
Opry" package, headed by. 
Lonzo and Oscar, set for a 
one -night stand at the 14,500. 
seat Cincinnati Garden, New 
Year's Eve, ... Mae Boren 
Axton has joined American 
Folk Publications, publishers 
of Country Song Round -Up 
and Country and Folk Songs. 
Does that mean she has sev- 
ered connections with the 
Hank Snow organization? 

"D." Kilpatrick, WSM Artists 
Service Bureau manager, has added 
another name to the "Grand Ole 
Opry" roster in Stonewall Jackson, 
a Georgia lad, new to the country 
and western field. . , . Joe Maphis 
and Rose Lee are back on KTTV's 
"Town Hall Party," Los Angeles, 
after a trip east which included a 
ttopover at Nashville and a visit 
with friends on "Old Dominion 
Barn Dance, Richmond, Va. . 

Smiley Wilson and Kitty and Rita 
Faye have just waxed Rex Griffin's 
new tune, "Thunder and Light- 
ning," for M -C -M Records. Griffin's 
two daughters also have golfe in 
for songwriting and already have 
had one of their efforts accepted 
by Acuff -Rose. 

Dave Rich joined "Louisi- 
ana Hayrides' Shreveport, Sat- 
urday (8) as a regular. James 
O'Gwynn is another new 
"Hayride" regular.... Wanda 

Other Records 
Released This Week 

Popular 
u eacador; The Htos by Cha OW eh.-- 

Jose Curbelo Ork, Fiesta 073 
Follow the Leader; Sixth Finger Tune-- 

Pete King Ork, Liberty 55039 
El Guayabero; Oye MI Son Cha Lbs au- 

Orlando Marin Ork, Fiesta 072 

Christmas 
The Story of Chrlstmaz: We're All Kids at 

Christmas -Betty Madigan, M -GM 12093 

Sacred 
What I Wan, for Christmas I. Christmas; 

Candles is Heaven -Randy Brent, High- 
way 1007 

Polka 
Billy Goat Polka; Walla With Me- -Steve 

Adamczyk, Dana 2111 
Bing Bang Polka; Luven Polka- Johnnie 

Bombe Ork, Dana 3237 
Tie Mistletoe Polka; Soda's Betterle' -The 

Galariads, Piv 1005 
Milwaukee's Favorite Waltz; Just Smartt 

Polka-I.i'l Wally, Jay Jay 166 
Jingle Bella Polka; Sleigh Sella Waltz - 

Li'1 Wally, Jay Jay 150 
Gall Me Moden: Na PnwaLewo-Scharf- 

Antonuk Ork, Mark 102 

mental coupling for International 
Jukes and deejays. The orking is 
Polish -style. with good clarinet, trum- 
pets and big beat. Tempo on the 
polka is brisk. (BMI) 

Geodahht Watts....55 
A bright, oompah waltz with wide 
international appeal. (BM) 

ED WOJCIK 
Sparrow Polka 79 

DECCA 30133 -Catchy, Polish polka, 
based at least partially on tradi 
boreal tune, is orked in 'brill, typical' 
Polish style by Wolcik's Five. Okay 
Juke possibility, poolootesly in Polish 
tubes. instruments. (Salewski, 
SESAC' 

Green Peas....75 
A Polish obetel( with mans 
rhythm and typical instrumental 
flavor. Mainly for Polish trade. 
(Salewahk SESAC) 

George Jones occupies the 
guestar slot on "Big D Jamboree," 
Dallas, December 22, with the 
Georgia piano player, Giddy 
Smitty, closing out the year as "Big 
D" guest on the 29th.... Sonny 
James, whose newest on the Capi- 
tol label, "Young Love," is re- 
ported bustin' ont in great style, 
will spend the holidays with the 
home folk in Hackleburg, Ala... . 

"Ozark Jubilee" shifts back to its 
old Saturday night TV slot begin- 4i 

ring December 29, when it comes 
on itmnediately following the 
Lawrence Welk show, an ideal 
spot. Y, 

Leon McAuliffe and His 
Cimarron Boys are slated to 
cut 24 selections for the World 
Transcription library t h i s 

month.... Billy Walker is set 
for a string of holiday dates 
thru Oklahoma, Texas and 
New Mexico, and heads for 
California in January. 
Country comic Bob (Luke) 
Jones is appearing with the 
Charlie Monroe (Dacca) show 
based in Winston- Salem, N. C. 
Monroe currently has two TV 
shows, one on Saturdays over 
WSJS -TV in Winston- Salem, 
and another on Wednesdays 
over WSLS -TV, Roanoke, Va. 
The show's sponsor plans to 
add another station soon. 

RETAIL STORES 
JUKE BOX OPERATORS 

ORDER DIRECT 
Only 55e cash -Check or c.o.d. 
Anywhere In U.S.A. Minimum order 

5 Records ,can be assorted, 

THE ORIGINAL 
"THERE GOES MY LOVE" 

b/w 
"SWEETHEART IN HEAVEN" 

BUCK OWENS -Pep ;109 

"DOWN ON THE (ORNER OF LOVE" 
b/w 

"IT DON'T SHOW ON ME" 
BUCK OWENS -Pep '105 

"HOT DOG" 
b/w "RHYTHM AND BOOZE" 

CORLEY JONES -Pep 0107 
"RIGHT AFTER THE DANCE" 

b/w 
"THE HORSE DOWN 

THE BLOCK" 
RUCK OWENS -Pep 106 

We are the National Distributors far: 
PEP RECORDS 

MARMAD RECORDS -SACS 5 SAND 
RECORDS (in mort territsdeal 

IPree Catalogue at year reeae11fl 

STANLEY SALES CO. 
11329 Bnadmead Nvd. 

El Monte, Calif. 

The Country Pardners, whose 
latest on RCA \victor is "I Chose 
the Wrong Girl" b.w. "Pretty 
Polly," will cut "\Vhv Ain't I 
Good Enough for You?," by Bill 
Price and Wiley Birchfield, on their 
next session coming up soon. . . 

Andy Jackson and His Tuxedoed 
Texans, currently holding forth at 
the Paramount Lounge, Cicero, Ill., 
are now heard each Tuesday night, 
10:30 -11, over \\'OPA, Chicago, in 
a program of country and western 
music. Group comprises Andy Jack -' 
son, bass and voice; Roy McCoy, 

(Continued on page 62) 

WHILE THE 

LIGHTS ARE LOW 

Recorded by 
The King listen 

en Capitol 

AMERICAN MUSIC, INC. 
9109 SUNSET BLVD., HOLLYWOOD, CALIF. 

SEMI -FLEX 10" or 45 RECORDS 

PRESSED - 15.3c - Including 
labels carton sleeves, etc. 

Write for fnH particulars 

BEST PRESSING DEAL 

ANYWHERE 

ROYAL PLASTICS CORP. 
1540 Brewster Ave., Cincinnati 1, Ohio 

CLOWN 

COSTUMES 

y ,fit, AND 

ACCESSORIES 

` . Circulars 

` - Free 

DANCE & CLOWN 
COSTUMES 

For all other occasions 
Get in touch with 

THE COSTUMER 
238 State St. Sob dy, N. Y 

SINGER ONE -STOP 
1811 WEST CHICAGO AVE., CHICAGO 22, ILLINOIS 

(ALL PHONES: Humboldt 632041 

MIDWEST'S LARGEST ONE -STOP 
50 ABOVE COST FREE TITLE STRIPS TO OPERATORS 

Announcing 
TOWER RECORD DISTRIBUTING, INC. 

1231 W. 9th Street 
Cleveland, Ohio 

To better serve the manufacturer, record retailer and all 
radio and TV people concerned with the record industry. 

Until January 1st, all inquiries to 

TOWER RECORD DISTRIBUTING, INC. 
1735 Chester Ave., Cleveland 14, Ohio. 

THE MUSIC BOX " tai. 

America's Most Complete 
ONE -STOP RECORD SERVICE 

no Above Cost. 50% Off List on LP's and IP'e. 
Dill TITLE STRIPS TO OPERATORS. 

www.americanradiohistory.com

www.americanradiohistory.com


60 The Billboard's Muais Popularity Charts ... COUNTRY & WESTERN RECORDS DECEMBER 15, 1956 

Bigger Than His Best! 

dim Reev 

A11 

LOSING YOU 

WITIN' FOR 

A TIM 
20/47.6749 

the dealer's choice RCAVICTOR 

C& W Best Sellers in Stores 
For survey week ending December 5 

RECORDS are ranked In order of theft eurrem national selling Importance at the 
retaU level, as determined by The Billboard's weekly survey of dealers Umlaut the 
nation with a high volume of sales in country and western records. When significant 

action is reported on both sides of a record, points are 
combined to determine position on the chart In such a Weeks 

This cap, both sides are listed in bold type, the leading Last on 
Week side on top. Week Cirri 

1. SINGING THE BLUES (BMI) -M. Robbins 1 13 
I Can't Quit (BMI) -Col 21M5 

2. CRAZY ARMS (BMI) -R. Price 2 28 
You Dona Me Wrong (BMI) -Col 21510 

3. LOVE ME TENDER (BMI) -E. Presley 5 9 
ANY WAY YOU WANT ME (ASCAP) -Vic 20 -6843 

4. I WALK THE LINE (BMI) -J. Cash 4 28 
Get Rhythm (BMI) Soo 241 

5. DONT BE CRUEL (BMI) -E. Presley 3 20 
HOUND DOG (BMI) -Vic 20 -6804 

6. I'VE GOT A NEW HEARTACHE (BMI) -R. Price 7 5 
WASTED WORDS (BMI) -Col 21562 

7. SEARCHING (BMI) -K. Wells 6 24 
I'd Rather Stay Hoots (BMI)-Dee 29956 

8. SWEET DREAMS (BMI) -F. Young 8 26 
Until I Met You (BMI) -Cap 3443 

9. YOU'RE RUNNING WILD (BMI)- Louvin Brothers 13 7 
CASH ON THE BARREL HEAD (BMI) -Cap 3532 

10. BEFORE I MET YOU (BMI) -C. Smith 9 8 
WICKED LIES (BMI)-Col 21551 

11. ACCORDING TO MY HEART (BMI) -J. Reeves 11 7 
Mother of a Hooky Took Girl (BMI)- Ic 204620 

12. STOLEN MOMENTS (BMI) -H. Snow -- 1 
Two Won't Care (BMI) -Vic 206715 

13. CONSCIENCE, FM GUILTY (BMI) -H. Snow 9 20 
Kula Rock (BMI) -Vie 206578 

14. TEEN -AGE BOOGIE (BMI) -W. Pierce 13 8 
I'm Really Glad You Hurt Me (BMI) -Dee 30045 

15. REPENTING (BMI) -K. Wells 12 3 
I'm Counting on You (ASCAP) -Dee 30094 

Most Played C &Win Juke Boxes 
For survey week ending December 5 

RECORDS are ranked In order of the greatest number of pays In Inks boxes thruout 
the country, as determined by The Billboard's weekly survey of, operators using 

high proportion of country and western record.. When 
significant action is reported on both tides of a record. Weeks 

This points are combined to determine position on the chart Lad ea 
Week Week Chart 

1. SINGING THE BLUES (BMI) -M. Robbins 1 11 
1 Can't Quit (BMI) -Col 21545 

2. POOR MAN'S RICHES (BMI) -B. Barnes 4 12 
Those Who Know (BMI)- Starday 262 

3. JUST ONE MORE (BMI) -G. Jones 8 9 
GONNA COME GET YOU (BMI) -Starday 264 

4. I WALK THE LINE (BMI) -J. Cash 3 25 
Get Rhythm (aMI)-Sun 241 

5. DON'T BE CRUEL (BMI) -E. Presley 8 18 
HOUND DOG (BMI) -Vic 20 -6604 

6. CRAZY ARMS (BMI) -R. Price 2 25 
You Done Me Wrong (BMI} -Cot 21510 

7. LOVE ME TENDER (BMI) -E. Presley 6 
Any Way You Want Me (ASCAP) -Vic 206643 

8. I'VE GOT A NEW HEARTACHE (BMI) -R. Price 9 4 
WASTED WORDS (BMI) -Col 21562 

9. BEFORE I MET YOU (BMI) -C. Smith 7 10 
WICKED LIES (BMI) -Col 21552 

10. STOLEN MOMENTS (BMI) -H. Snow - 1 
Two Won't Cam (BMI) -Vic 20ó715 

Most Played C& W by Jockeys 
For survey week ending December 5 

SIDES are ranked to order of the greatest number of plays on disk Jockey radio 
shows thruout the country according to The Billboard's 
weekly survey of top disk Jockey shows In all key markets. Weeks 

Thle Last on 
Week Week Chart 

1. SINGING THE BLUES -M. Robbins 1 13 
Col 21545 -13MI 

2. CRAZY ARMS -R. Price 2 30 
Col 21510 -BMI 

3. I WALK THE LINE -J. Cash 4 28 
Sun 241 -13MI 

4. I'VE COT A NEW HEARTACHE -R. Price 3 6 
Col 21562 -BMI 

5. LOVE ME TENDER -E. Presley 5 8 
Vic 20.6643 -13MI 

6. ACCORDING TO MY HEART -J. Reeves 7 12 
Vic 206620 -BMI 

7. I CAN'T QUIT -M. Robbins - 8 
Col 21545 -BMl 

8. SEARCHING -K. Wells - 22 
Dec 29956 -BMI 

9. GO AWAY WITH ME- Wilburn Brothers 8 3 
Dec 30087 -BMI 

10. BEFORE I MET YOU -C. Smith 10 5 
Col 21551 -BMI 

11. WASTED WORDS -R. Price 8 5 
Col 21562 -13MI 

12. YOU ARE THE ONE-C. Smith 11 22 
Col 21522 -BMI 

13. TURN HER DOWN -F. Young 4 
Cap 3549 -BMI 

14. YOU'RE RUNNING Wfl D- Louvin Brothers - 4 
Cap 3532 -BMI 

15. SWEET DREAMS -F. Young 14 25 
Cap 3443 -BMI 
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PE.CCA ,. 3055.930155 

Review Spotlight on .. 
C &W RECORDS 

'PIERCE B{q Pieree shoe's hk 
yEBB ply 

. Cedarvood, BtI)_D 3o15á- 
TmTiy Cedarvood, the traditional .u biit 
ICs Dly 

`leyand, complete cohrmand it a tearjerker, 
usual sty lectronYen 

a forceful 
a 

tear-jerker; Ifs 

idiom these two 
tempo, 

selections. 
al: n. "Its 

at 
leisurely styled. ballad of uncommon 

appeal. 

or both of these, could mak the charts. 

THE BILLBOARD 
DECEMBER I, 7956 

A NEW WORLD OF SOUND 
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This Week's C& W Best Buys 
YOUNG LOVE (Lowery, BIM) -Sonny James -Capitol 3602 -This disk 

has been a runaway ever since it was issued a little over two 
weeks ago. It has an unusual quality that is proving commercially 
potent as much in the pop market as in country and western. 
The possibilities of its placing on both the pop and country 
charts is very good, judging from surveys of markets of botis 
fields. Flip is "You're the Reason" (Beechwood, BMI). A previous 
Billboard Spotlight" pick. 

Review Spotlight on .. . 

CB&w DISK JOCKEY PROGRAMMING 
THE NEW BLOCKBUSTERS 

. Rock and Roll Guitar -Parts 1 and 2 (Personality, BMI) -Antler 
4001- Here's a strong, hard -driving country blues with a show- 
manly vocal on one side and a standout instrumental on the other. 
Both have a solid rockabilly feeling, but the instrumental stacks 
up as the most effective programming side for jocks. 

Reviews of New C& W Records 
LITTLE JIMMY DICKENS 

I'm Comleg Over Toalght al 
COLUMBIA 40801 - Strongest disk 
Little Jimmy has turned out In a 
while. This is a rollicking ballad, 
with a touch of novelty In the lyric. 
Jimmy belts out the vocal In tradi- 
tional style. (1410 a Range, BOIL) 

Say It Now....85 
This side is weeper, and a strong 
one, with the standard ingredients of 
cheating and broken hearts. Little 
Jimmy packs emotion in his warbling. 
(Singlet River, BM!) 

EDDIE NOACK 
She Can't Stand the Light of Day S0 

STARDAY 276 - A very forceful 
weeper that will command a lot of 
attention. Noack has perhaps hit 
strongest entry of the year in this 
powerful reading. Could be sleeper. 
IStarrlte, BSU) 

The Worm Has Tarned....71 
A lively up-tempo comic piece, In 
which the nagged husband finally 
gets his dander up and tells his wife 
a thing or two. Should be popular 
with deejays. (Sherri., EMI) 

DON GIBSON 
I's Gonna Fool Everybody 77 

M-G -M 12393 -Tune has an old style 
melody but the performance rates 
kudos. Gibson sells the lyric in fine 
style and the jocks should pay atten- 
tion. Payoff potential hers. (Aeotf. 
Rose, BM!) 

You're the Only Oee for Me....69 
Gibson gives a robust reading to this 
lovely rural ballad. Strength is lack- 
ing in the tune but the talent shows 
thru. Flip is the side, however. 
(Acuff -ROD, 81111 

MAC CURTIS 
Don't You Lore Me 76 

KING 4995 - An Intense pleader 
styled a la Presley. The singer belts 
the message out with force and gets 

hefty assist from the stomping beat 
in the backing. (Arse, BMI) 

That Mal Nothto Eut Right....76 
Another Presley style shouter that is 
equally appealing. The lyrics are 
excellent, and are reed In the fever- 
ish manner of E. P. Good perform- 
ance. (Arma, BMI) 

JUDY LYNN 
Tip Toe 76 

ABC -PARAMOUNT 9767 - A real 
cute lyric, telling of the atrategems 
of the chick who Is not big enough 
to have a beau. Plenty of lively 
tempo and novelty here. (Aceff -Rose, 
IMO 

Westbrook, Maine 

DICK CURLESS 
THE STREETS OF LAREDO 

FOGGY, FOGGY DEW 
C onfart local ditl-42sa Abafer or order direct 

I supped Off My Wedding Rheg....74 
A strong weeper, slow )n tempo, with 
the sadness really registering. Thrush 
sings It soulfully, and Jocks Ili give 
It good whiri. (Cedarwood, B11Ú 

TIBBY EDWARDS 
Fool That I Was 73 

STARDAY 278 - Edward bemoans 
his stupidity in trusting a woman. 
He packs salid punch on the tear- 
ful lyrics. The backing Is properly 
bouncy. Could grab juke box coin. 
(Stamm, BMD 

I Don't Want to Say I Love Yoa....69 
Reluctantly, Edwards admits to en 
absent sweetie that he hasn't been 
able to forget her. Some cute 
moments here, but the material is 
not very fresh. (Stanite, BMD 

LES YORK 
You Cet Mad 74 

KING 4994 -A humorous side. in 
which York lets out at a nagging 
wife. Smoothly styled and rates gen- 
erous dee)ay play. (Mar -Kay, B11l) 

Wages of Sia....73 
Plis wife has become slave of drink, 
and the singer philosophizes over the 
situation sadly. The material has an 
easy, loping gait and is Quite ttrac- 
tive. (Loh, EMU 

DAVE RICH 
Lonely Street 72 

VICTOR 6753 - Poignant theme 
Rich uses his nasal tone and hum- 
ming gimmick to good effect. but he 
has had more promising sides. trout. 
Star, BM') 

DIdsV Work Out, Did Ií7....66 
A sly little number with good beat, 
but actually very little content. (Tree, 
!Mil 

HARRY CARROLI. 
Checkerboard Lover 7l 

STARDAY 277 -This weeper fea- 
tures some rather fanciful imagery. 
Carroll gives it a sincere, weepy 
Intonation. Fair example of the tra- 
ditional vesper. (Startle, B11Ú 

TwaTlmla'....78 
Another weeper in traditional style. 
Fair commercial possibilities. (Star - 
rite, BSt1) 

JOE MONTGOMERY 
Cool Cat as 

ABBOTT 189 -Singer belts rocking 
rhythm for considerable effect. Back - 
Ina is likewise on the beam. A slick 
reading that has deejay appeal. (Dan- 
delion, Bat!) 

Walking With Mesorlee....6 
Slow ballad kick, which never seems 
to get off the ground. Able chanting 
seems gaited to only passing interest. 
(Daadelloa, BMI) 

SIR. SUNSHINE (CARL SWANSON) 
Sleepy Rio Graeds 66 

M-O -M 12395 -late. Sunshine toles 
the Mr. 1a a languid harmony effort 
on the Western oldie. Heavy action 
is not predicted, tho it's a pleasant 
1p)onable aide. (Peer, NMI) 

Sty Corollas Sunshine Clrl....53 
Mr. Sunshine nose It alone on this 
Jimmie Rodgers oldie. Action in 
today' market isn't too likely. (Peer, Intl) 

JEWELL AND CURLEY MYERS 
Since We Parted 67 

RODEO 119 -Duo may touch off 
moderate sales play with this typical 
lament. But there seems little heart 
or originality here. (Flex, BMD 

Crazy Lon and Foolish Lt....,.6n 
Similar In theme and treatment but 
not as good as the flip. Limited 
sales potential. (Flex, Boll) 

EDDIE PING 
You Can't Have Two Sweethearts ..e 

ESTA 282 -Real two- timing country 
flavor here both to material and 
protection. Production la oaly fair. 
as will be Its commercial prospects. 
(BMD 

Bolt Up the Kltchea Door....62 
Lively little complaint from a tired 
field hand. Amusing material, wer 
delivered; may appeal to some dee 
lays. (BMD 

FOLK TALENT AND TUNES 
Continued from page 59 

steel guitar; Harold Jones, guitar 
and voice, and Pat Perry, drums. 

The Blackwood Brothers 
Quartet is set for the remain- 
der of December as follows: 
Gadsden, Ala., December 13; 
Louisville, 14; Indianapolis, 
15; Knoxville, 29; and Bir- 
mingham, 31. : The new 
Sonny James album on Cap- 
itol, dite out soon, will be 
titled "Sonny James- The 
Country Gentleman." . , . Disk 
jockeys may obtain a copy of 
Jimmy Martin's new Decca 
release, "flit Parade of Love" 
b.w. "`You'll Be a Lost Ball," 
by writing to Wade Birchfield, 
1298 St. Jean Avenue, Detroit 
14. 

Big Red Furniture Warehouses 
of Oklahoma, who sponsor a Sat- 
urday afternoon show with Hank 
Thompson and His Brazos Valley 
Boys and a Wednesday night show 
with Leon McAuliffe and His Cim- 
arron Boys, both carried on a net- 
work of Oklahoma TV stations, 
have started another TV show over 
the same Oklahoma net. The new 
half -(lour is done remote from the 
Cimarron Ballroom, Tulsa, from 10- 
10:30 p.m., Saturdays, featuring 
the music of either McAuliffe or 
Thompson, whoever happens to be 
in the ballroom that night. 

The Lilley Brothers, Ev- 
erette and Mitchell B., for- 
merly at Hillbilly Ranch, Bos- 
ton, have transferred their 
activity to the Novelty Club 
in the same city. Featured 
with the Lilleys is Don Stover, 
five -string banjo wizard. Ev 
and Mitch appear on the 
Event label. , .. Brenda Lee, 
"Ozark Jubilee" kiddie star, 
opened last Thursdity (6) at 
the Flamingo hotel, Las Veg- 
as, where she's appearing on 
the same bill with the Ink 
Spots in Christmas presenta- 
tion which runs thru Decem- 
ber 26. Brenda is accompanied 
by her parents and "Ozark 
jubilee" tub -thumper, Don 
Richardson. Also on deck for 
the opening was Pat Black, 
wife of the late Lou Black, 
who served as personal man- 
ager to Brenda. 

The Porter Wagoner Trio, along 

with Bobby Lord, Pete Stamper, 
Ted Rains, Jimmie Gately and 
Harold Morrison, played five days 
in Florida last week for promoter 
Scott Purcell.. , Gary- Williams 
recently appeared with the Sons 
of the Pioneers, Merle Travis, Tex 
Williams, Tex Ritter and others in 
Screen Gems' TV filming of "West- 
ern Ranch Party" from Art Link - 
letter's Playhouse in Hollywood. 
Williams toured with Lefty Friz- 
zell thru Washington and Oregon 
early in November and November 
27 ovas Hank Snow's guest at the 
Sports Arena, San Diego, Calif. 

Mitchell Torok reports that 
plans for a three -month tour 
of England have been corn - 
pleted, with the trek slated to 
get under way kebntary 15. 

. Harold Carter's newest on 
the Event label, "The Hot 
Mockin' Bird" and "The Ger- 
man Waltz," hit the music 
racks last week. Deejay s may 
obtain samples of this and 
other Event platters by writ- 
ing to B. L. Hassles, Event 
Records, Westbrook, Me... . 

Hal Lone Pine and Betty Cody 
and their "Kountry Karaven" 
are reported to be drawing 
well on personals thru Maine 
and New Hampshire. Their 
shows on WMTW -TV, Mount 
Washington, N. Imo., have been 
shifted from 3 :45 -4:15 p.m. 
to 1 :30 -2 p.m., Monday thru 
Friday. 

With the Jockeys 
Jack Brown currently spinning 

the platters sir nights a week over 
KYA, San Francisco. . Little 
Brother Cyclone Wayne is heard 
regularly over KVSM, San Mateo, 
Calif.... Chester Smith (Capitol) 
is holding down a c. &w. mike at 
KTRB, Modesto, Calif.... Accord- 
ing to Curley Gold, deejays may 
get the following Cavalier waxings 
by writing to the firm's president, 
Tom Spinnosa, at 298 Ninth Street, 
San Francisco: Ozzie Johnson and 
the Flying J Ranch Boys' recording 
of "Everything Happens to Me,' 
Red Murrell's "Two Evil Eyes," 
Marvin and Millie and the West- 
ern McGee Gang's waxing of "Give 
Your Heart Another Chance," and 
Vance Marshall and the McGee 
group's recording of "You're Not 
Kind -Hearted." 

C& W Territorial Best Sellers 
City -by -city listings are based on la a reports secured from top country 
and western dealers and juke box operators in each of the markets listed. 

Birmingham 
1. Love Me Tender, E. Parsley, Vic. 
2. I've Gd a New Heartache, 

R. Price. Col. 
3. Singing the Blues, M. Robbins, Col. 
4. Cet Cue Back, S. lama, Cap. 
S. Tun Her Doe., P. Youna, Cap. 
6. Young Lon, S. James, Cap. 
7. Repentlog, K. Wells, Dec, 

Charlotte 
I. Slaalea the Blass, M. Robbins. Col. 
2. Love Me Tender, E. Presley, Vie. 
3. Cosy Arms, R. Price, Col. 
4. Don't Be Creel, B. Presley, Vic. 
s. I Walk the Lim, 1. Cash, Sus 

Dallas -Fort Worth 
1. Sinaloa the Blues, M. Robbins, Cd. 
2. Crazy Arma, R. Price, Col. 
3. I Walk the Lt., J. Cash, Sun 
4. Love Me Tender, H. Presley, Vic. 
5. Don't Be Cruel, E. Presley, Vic. 
6. Hound Doe, E. Presley, Vic. 

Houston 
I. Singing the Blues, M. Robbins, Col. 
2. lust One Mon, O. Jones, Sdy. 

icon STERLING 
Lhlnt Lle 63 
MECCA 591 - A familiar country 

theme with no new embellishments. 
Sterling has a good, natural voice 
for the Idiom and in stronger mate. 
rill and in a more professional 
production, could do well. (Mecca 
Enterprises, EMI) 

1 Won't Be Back No More....63 
In the tradition of the country bluer, 
Interest here, as above, Is limited 
strictly to singer's voice and style. 
(Mecca Enterprises, BOII) 

3. Poor Man's Riches, B. Barnes. Sdy. 
4. I Walk the Line, J. Cash. Sun 
S. Lon Me Tender, E. Presley, Vic. 
6. Hand Dog, E. Presley, Vic. 
7. Crazy Arms, R. Price. Col. 
S. Don't Be Crud. E. Presley, Via, 
P. Before Met Y., C. Smith, CoL 

Memphis 
I. Sliming the Blues, M. Robbins, Col. 
2. Ubangi Stomp, W. Smith, Sun 
3. Repeinte, K. Wells, Dec. 
4. Crazy Arms, R. Price, Col. 
S. Stoles Moments, H. Snow, Vie, 
6. Co Away With Me, 

Wilburn Brothers, Dec. 

Nashville 
I. SIBIIn. the Blues, M. Robbins, Col. 
2. I've Cot New Heartache, 

R. Price, Col. 
3. Go Away With Me, 

Wilburn Brothers, Dec. 
4. Wasted Words, R. Price. Col. 
5. Accordion to Your Heart, 

J. Reeves, Vic. 
6. Love Me Tender, B. Presley, Vla. 
7. Then You Go. J. Cash, Sun 
S. Crazy Arme, R. Price, Col. 
9. Tao Her Down, P. Youni, Cap. 

Richmond, Va. 
2. Lore Me Tender, B. Presley, Via. 
2. Singing the Blum, M. Robbins, Col. 
3. Hound Doe, E. Presley, Vic. 
4. Don't Be Creel, B. Presley, Vic. 
S. Poor Man's Riches, B. Barnes, Sdy. 
6. Crazy Arms, R. Price, Col. 

St. Louis 
I. Just One More, S. Jones, Sdy. 
2. Poor Man's Riches, B. Barnes, Sdy. 
3. Smala the Blues, Si. Robbins, CoL 
4. I Walk the Line, J. Cash, Sun 
5. Wasted Words. R. Price, Col. 

Rhythm & Blues 
Notes - By GARY KRAMER - 

The Alan Freed movie, "Rock, 
Rock, Rock," opened in New York 
Wednesday (5) amid considerable 
hoopla. The principal festivities 
were at the Loew's Victoria Thea- 
ter uptown, where Freed appeared 
in person with Chuck Berry and 
Connie Francis (who did the dub - 
ins for the fern lead) in tow. Seeing 
the film, a few words of comment 
and commendation are in order for 
the r. &b. acts taking part. Records 
unfortunately, reveal only a part oI 
the shosvmanly talents of many 
singers and groups active in this 
field. Visually, they are doubly im- 
pressive, and it is a boon to the 
teen -agers to see what fine enter- 
tainers their favorite recording 
artists are. 

Chuck Berry is certainly 
one of the foremost song styl- 
ists of the day, regardless of 
category tag. His gestures, 
body movements and facial ex- 
pressions act out the lyrics of 
"You Can't Catch Me" in the 
film so completely that if the 
sound went dead, the viewer 
would not be lost. One can 
virtually see the words. See- 
ing Frankie Lymon and the 
Teen -Agers work is also an 
exciting experience. Apart 
from the singing, these young- 
sters can dance and put on a 
show that makes most pop 
entertainers very pale by 
comparison. 

With "Rock, Rock, Rock" at the 
Loew's theaters all over New 
York, the Apollo Theater in Har- 
lem is meeting the competition 
with a "Rhythm and Blues Week" 
starting Friday (7). Besides show- 
ing the film, "Rhythm and Blues 
Review," a live revue that includes 
Big Maybelle, the Clovers, Etta 
James and the James Moody band, 
Will be at the Baby Grand; and 
same time, Clyde McPhatter, the 
Heartbeats, Della Reese and Jimmy 
Cavallo and his House Rockers 
will be at Neapolitan City, New 
York's rock 'n' roll palace; Gene 
and Eunice and Claudia Swan 
will be at the Baby Grand; and 
Krtzy Kris Kolumbo (recently re- 
corded by King) returns to Small's 
Paradise, where he made his debut 
a few weeks ago. And with Dinah 
Washington coming into Basin 
Street, it looks like everybody is 
working the "apple" this month. 

B. B. King has formed a 
record label of his own, to be 
called Blues Boy Kingdom, 
Since he is still under contract 
to RPM himself, the talent 
that will he recorded will be 
confined to new talent that 
King discovers in the course 
of his extensive tours all over 
the country. Headquarters of 
the label will be in Memphis. 

Ralph Stein has been 
named rhythm and blues 
a. &r. director for Flair-X 
Records. Stein is a musician - 
writer - arranger - conductor 
who previously handled a. &r. 
chores for Original Records, 

Buck Ram, the busy one, has 
nosy taken on a. &r. responsibilities 
for a new firm, Antler Records. 
First release is "Rock and Roll 
Guitar" by the Blockbusters, the 
group that did "In a Little Spanish 
Town" for Aladdin. The new issue 
is a rockabilly opus that Ram hopes 
will do well in all fields.. .. Joe 
Louis gets partial writer credit on 
Solomon Burke's new release, "You 
Can Run, But Ycu Can't Hide." 
The title, of course, is the champ's 
famous remark to Billy Conn. Here 
it has a religious connotation. . 

Atlantic Records has issued its first 
instrumental in a long time: "Hey, 
Tiger; by Chuck Calhoun and the 
Atlantic All Stars. , . . Roost's 
Bowties nosy have an accessory in 
the Cuff Links, who bowed on 
Dootone this week, 
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R&D Best Sellers in Stores 
For survey week ending December 5 

RECORDS -aro ranked In order of their current national selling importance at the 
retail level, u determined by The Billboard's weekly survey of deafen thruout the 
cation with a high volume of tales in rhythm and blues records, Wbeo significant 

action is reported on both sides of record, points are 
combined to determine position on the chart In such Weeks 

ml. case, both tides are listed In bold type, the leading aide Last sin 
Week on top. Week (Earl 

L BLUEBERRY HILL (ASCAP) -F. Domino 
Hooey Chile (BMI)- Imperial 5407 

2. HONKY TONIC (PARTS I & II) -B. Doggett 
King 4950 -BMI 

3. SINCE I MET YOU, BABY (BMI) -I. J. Hunter..... 3 
You Can't Stop This Rocking and Rolling (BMI)- Atlantic 1111 

4. SLOW WALK (BMI) -S. Austin 4 
Wildwood (BMI)- Mercury 70963 

5. I FEEL GOOD (BMI)- Shirley & Lee 6 
Now Thar It's Over (DM')- Aladdin 3338 

6. OH, WHAT A NIGHT (BMI) -Deis 5 
Jo-in (BMI) -Vice Jay 204 

7. AIN'T GOT NO HOME (BMI) -C. henry 15 
Troubles, Troubles (MOD-Argo 5259 

8. SLOW WALK (BMI) -B. Doggett 12 
Hand in Hand (HMO-King 5000 

. 9. GREEN DOOR (BMI) -J. Lowe 7 
(Story of) The Little Man in Chinatown (13M1) -Dot 15486 

10. THOUSAD MILES AWAY (BMI)- Heartbeats 13 
Oh, Baby, Don't (BMI) -Rama 216 

11. LOVE ME TENDER (BMI) -E. Presley S 
Any Way You Want Me (ASCAP) -Vic 204643 

12. GOODNIGHT, MY LOVE (BMI) -J. Belvin 10 
I Want You With Me Christmas (MD-Modern 1005 

13. SINGING THE BLUES (BMI) -G. Mitchell 
Crazy With Love (ASCAP) -Col 40769 

14. YOU GOT ME DIZZY (BMI) -J. Reed 
Honey, Don't Let Me Go (BMI} -Vet lay 226 

15. JIM DANDY (BMI) -L. Baker 
TRA LA LA (BMI) -Atlantic 1116 

1 10 

2 18 

3 

5 

4 

6 

2 

3 

8 

5 

9 

2 

1 

1 
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Most Played R &B in Luke Boxes 
For survey week ending December 5 

RECORDS are ranked in order of the greatest number of plays in like boxes thruom 
the country, as determined by The Billboard's weekly survey of operators using 
high proportion of rhythm and blues records. When significant action is reported 

on both aides of record, points are combined to de- - 
(ermine position on the chan. In such a case. both sides Weeks Ill, are listed in bold type. the leading side on top. Last on 

Week Week Chan 

1. BLUEBERRY HILL (ASCAP) -F. Domino 1 10 
Honey Chile (BMI) -imperial 5407 

2. HONKY TONIC (PARTS I & H) -B. Doggett 2 15 

3. SINCE I MET YOU, BABY (BMI) -I. J. Hunter 3 3 
You Can't Stop This Rocking and Roiling (11611)- Atlantic 1111 

4. SLOW WALK (BMI) -S. Austin - 6 2 
Wlldwood (BMI)- Mercury 70963 

5. I FEEL GOOD (BMI) -Shirley & Lee 4 3 
Now That Its Over (BMI}- Aladdin 3338 

6. OH, WHAT A NIGHT (BMI) -Deis 5 4 
J0-10 (BMI) -Vet Jay 204 

7. GOODNIGHT, MY LOVE (BMI) -J. Belvin 
I Want You With Me Christmas (MI)- Modern 1005 

8. CONFIDENTIAL (BMI) -S. Knight 10 4 
Jail Bird (BMI) -Dot 15507 

9. IN THE STILL OF THE NIGHT (BMI)- Satins - 11 Jon, Girl (BMI) -Ember 10005 

10. SEE -SAW (BMI) -Moonglows - 5 
When I'm With You (BMI)- -chess 1629 

1 

Most Played R &B by Jockeys 
For survey week ending December 5 

61DES are ranked In order of the greatest Dumber of plays on disk lockey radio 
shows thruoul the country according to The Billboard's 
weekly survey of top disk Jockey shows in all key markets. W.Its 

This Lay on 
Week Week Clmrt 

1. BLUEBERRY HILL -F. Domino 1 
Imperial 5407 -BMI 

2. HONKY TONK -B. Doggett 
King 4950 -BMI 

3. I FEEL GOOD -Shirley & Lee 
Aladdin 3330 -BMI 

4. LOVE ME TENDER -E. Presley 
Vic 20. 6643-BMI 

5. OH, WHAT A NIGHT -Dels 
Vet Jay 204 -BMI 

6. SINCE I MET YOU, BABY -I. J. Hunter 
Atlantic 1111 -BMI 

7. DON'T BE CRUEL -E. Presley 
Vic 20- 6604 -BMI 

8. CONFIDENTIAL -S. Knight 
Dot 15507 -BMI 

9. GREEN DOOR -J. Lowe 
Dot 15486 -BMI 

10. BROWN -EYED, HANDSOME MAN -C. Berry 
Chess 1635 -BMI 

11. ON MY WORD OF HONOR -B. B. King 
RPM 479 -BMI 

12. ANY WAY YOU WANT ME -E. Presley 
Vie 20ú643 -ASCAP 

-13. 'LOVE ME -E. Presley 
Vic EPA 992 -BM! 

14. SLOW WALK -S. Austin 
Mercury 70963 -BMI 

15. TRICKY -G. Jenkins 
Flash 115 -BM 
'(Not available as a Pop Stool,. available on RCA Victor 45 

EPA -992 and In RCA Victor 331/4 "Elvis' LPM 1382 

11 

2 16 

14 4 

3 8 

- 3 

4 3 

- 16 

- 1 

- 3 

8 7 

6 2 

- 1 

- 2 

7 3 

1 

R &D Territorial 
Best Sellers 

for survey week ending December 5 

Listings are based on late Isles re 
porta enured via Western Union mes- 
senger service from top rhythm and 
blues dealers and juke box operators 
In the markets listed. i 

Atlanta 
1. Blueberry 0W, P. Domino, Imp. 
2. Sloce I Met Von Baby, 

I. J. Hunter, All. 
3. Hooky Tonk, B. Doggett, Kng. 
4. Green Door, J. Lowe, Dot 
5. Ain't Got No Home, C. henry, Ago. 

Charlotte 
L Blueberry HW, F. Domino, Imp. 
2. 1 Feel Good, Shirley á Lee, Ala. 
3. Honky Took, B. Doggett, Kng. 
4. Ain't Go No Home, C. Henry, Ago. 
5. Brown Eyed, Handsome Man, 

C. Berry Ch.' 
6. Oh, What a Night, Deis, VJ 
7. Since I Met You, Baby, 

I. J. Hunter, Atl. 
L Iles Dandy, L. Baker, AU. 

Chicago 
1. Slow Walk, S. Austin, Mer. 
2. Sinalos the Blues, G. Mitchell, Col. 
3. Don'! Be Crud, E. Presley, Vic. 
4. Love Me Tender, E. Presley, Vic. 
5. Blueberry Hm, F. Domino, Imp. 

Cincinnati 
1. Hooky Tonk, B. Doggett, Kng. 
2. Slow Walk, B. Doggett, Kno. 
3. Slow Walk, S. Austin, Mer. 
4. Blueberry HUI, F. Domino, Imp. 
5. Thousand Mlles Away Heartbeats, Rma. 
6. On My Word of Honor, 

B. B. King, RPM 
7. I Feel Good, Shirley á Lee. Ala. 
S. I Can't Qoll Von Now, O. Rush, Cba. 

Detroit 
1. Slow Walt, S. Austin. Mer. 
2. Since 1 Met You; Baby, 

I. J. Hunter, Atl, 
3. Blueberry Hill, F. Domino, Imp. 
4. Aln't Co No Home, C. Henry, Ago. 
5. Slow Walk, B. Doggett, Eng. 
6. I Feel Good, Shirley A Lee, Ala. 
7. You Gill Me Dirty, J. Reed, VJ 

Los Angeles 
1. Goodnight, My Love, J. Belvin, Mod. 
L Ob, What a Night, Dels, VJ 
3. Honky Tank, B. Doggett, Kng. 
4. Blueberry Hill, F. Domino, Imp. 
5. Don't Be Crse!, D. Presley, Vic. 
6. store 1 Met Yoe, Baby, 

L J. Hunter, Atl. 
7. Love Me Tender, E. Presley, Vie. 
L Cmen Doer, J. Lowe, Dot 
9. Slow Walk, B. Doggett, Kng. 

II. Should 1 Ever Love Airs* W. Carr, Spe. 

New Orleans 
L Since I Mel Yon, Baby, 

I. J. Hunter, All. 
2. Blueberry HW, P. Domino. Imp. 
3. I Fed Good, Shirley & Lee, Ala. 
L Slow Walt, B. Doggett, Eng. 
5. Just to hold My Hand 

P. Perryman, Duk. 

New York 
L Honky Teak, B. Doggett, Kng. 
2. Blueberry HSI, P. Domino, Imp. 
3. Thousand Miles Away, 

Heartbeats, Rms. 
4. Green Door, J. Lowe, Dot 
5. Singing the Blues, G. Mitchell, Col. 
6. Oh, What Night, Del., VJ 

Philadelphia 
L Blaebeq HW, F. Domino, Imp. 
L Thousand Mlles Away, Heartbeats, Rma. 
3. Stole 1 Met Yon, Baby, 

I. J. Hunter, AU. 
4. Hooky Tonk, B. Doggett, Kng, 
5. Slow Walk, B. Doggett, Kng. 

St. Louis 
I. Blueberry Hill, F. Domino, Imp. 
2. Sire 1 Mel Too, Baby, 

I. J. Hunter, All. 
3. Oh, What Night, Deb, VI 
4. Honky Tonk, B. Doggett, Kng. 
5. Os My Word of Honor, 

B. B. King, RPM 
e. Thousand Miles Away, 

Heartbeats. Rma. 
7. Slow Walk, B. Doggett, Kng. 
S. Do Rlgit, Ruby, 

I. Timmer -B. Gayles, Fed. 

Washington, D. C. 

1. Slow Walk, S. Austin, Mer. 
2. Blueberry HIS, F. Domino, Imp. 
3. Greco Door, J. Lowe, Dot 
4. Hooky Tonk, B. Doggett, Rog. 
5. Ain't Cot No Home, C. Henry. Ago. 
6. Singing the Blues, G. Mitchell Col. 
7. Love Me Tender, E. Presley, Vic. 
L You Got Me Dises, J. Reed, VJ 
9. OS, What a Night, Del,, VI 

10. Priscilla, E. Cooley, Rut 

The Season's Biggest 

Christmas Hit is definitely 

Rudolph the Red -Nosed Reindeer 

by the Cadillacs 

on Josie 

III( O( h RECORDS, Inc, 
7809 f,nokss St. Rosston 26, Texas 

NEW RELEASE!!! SPIRIT OF MEMPHIS 

"IF IT AIN'T ONE THING" (IT'S ANOTHER) 

b/w 
f41 FOUND SOMETHING" 

Peacock #1769 

! ! ! PEACOCK DOES IT AGAIN ! ! ! 

GEE ... 
WHAT RATINGS!!! 

Spiritual 
THE DIXIE HUMMING BIRDS 

Thank You for One More Day S6 

PEACOCK 1764 -A slow, emo- 
tion) expression of the power of 
prayer. Lead man sells In a 
sensational manner. Should cop 
plenty of loot in this market. 
(Lion, BM!) 

Cot Right Church... .56 

THE SENSATIONAL NIGHTINGALES 
Burying Ground 04 

PEACOCK 1765 - A fervent 
preachment about the hereafter 
in a top lob by the singers. They 
reach a frenrled pitch to the 
wind -up. Sold wax should find 
its mark. (Lino, BM!) 

In My Mlnd....50 

CLARA WARD 
Redeemed BI 

DUKE 213 - Clara Ward, as a 

single, offers what Is a master- ' 

Piece of its type. A fast, excited 
testimonial, it builds to an 
ecstatically joyful climax. The 
chorus- and -response pattern keeps 
excitement continually h i g h. 
(Ward, BMD 

Pay Day. ..8! 

when answering ads . . 

Say You Saw It in The Billboard 

Copyrighted mate: 
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Shirley 
and 

Lee 
(Sweethearts of the Blues) 

THE HOTTEST ACT 
IN THE COUNTRY! 

2 SMASH HITS 
ON ALL CHARTS 

I FEEL 

GOOD 
3338 

and 

LET THE GOOD 

TIMES ROLL 
3325 

os Aneeles, Calif. ,.-.. 

TERRIFIC f 

Vu Jay 228 

"FOR ALL WE KNOW" 
b/w 

"NEVER LEAVE ME, BABY" 

Sonny Til's 
ORIOLES 

VEE -JAY Records, Inc. 

2129 S. Michigan Ave. Chicago 

Phone: CAlumet 5.6141 

A SAIASQt 

SMILEY LEWIS 

NO, NO 
c/w 

SHAME, SHAME, ShSAME 
a l 5418 

6475 Hollywood Blvd Hollywood,, Cord 

Picked by Cash Boxt 
Missed by Billboard! 

The NEW HIT 

IMITATED BUT NOT DUPLICATED 

The ÔRIGINAL 

"LITTLE BY 
LITTLE" sis 

NAPPY BROWN 

RECORD CO. 
58 MARKET ST, 

NEWAR, H. J. 

BIG SOUND!!! 

LOVE IS STRANGE 
BY 

MICKEY & SYLVIA 
Groove 40.0175 

GRPOITE 
A/a0otter Of RM10 CON/RATION g AIQRICA 

CIVE TO DAMON RUNYON 
CANCER FUND 

This Week's R &B Best Buys 
LOVE IS STRANGE (Ben Ghazi, BMI)- Mickey and Sylvia- Groove 

0175 -The duo has a solid )lit in this cute waxing. New York, 
Philadelphia, Baltimore, Buffalo, Boston, Atlanta, Durham, St. 
Louis and other cities in the East, Midwest and South reported 
this recent release a click. Flip is "I'm Going Home (Ben 
Ghazi, BMI). 

Review Spotlight on .. . 

R &B RECORDS 

FATS DOMINO 
What's the Reason I'm Not Pleasing You (Boume, ASCAP) 
Blue Monday (Commodore, BMI)- Imperial 5417 -Fats Domino, 
who has long been king in r. &b. realms, and more recently has 
dominated the pop scene wills an equally strong grip, offers 
another dealer bonanza in this fine disk. The ASCAP tune is an 
oldie on which Domino puts Isis characteristic stamp, giving it a 
whimsy and beat it's never known before. "Blue Monday" is an 
imaginative original wills memorable lyrics and firm rhythm. On 
either side, pop and r. &b. dealers alike can clean up. 

GENE AND EUNICE 
Born Born Lulu (Aladdin, BMI) 
Hi Diddle Diddle (Aladdin, BMI)- Aladdin 3351 -"Lulu" is a 
lively, up -tempo opus with swingy little catches that shows the 
duo at its best. 'Diddle" is al amusing adaptation of the nursery 
rhyme, with a striding, tenor -led backing to spark excitement. 

OTIS RUSH 
My Love Will Never Die (Armel. BMI) -Cobra 5005 -Rush, who 
had a surprise smash recently in "I Can't Quit You Now" puts in 
another strong bid for chart honors in this unusual vocal. The 
conception is reminiscent of "I Put a Spell on You," altho in a 
much more restrained way. Very effective in any case. Flip is 
"Violent Love" ( Armel, BMI) 

HADDA BROOKS 
Old Man River (T. B. Harms, ASCAP) - Modern 1008 - The 

thrush's first disk' in quite a while, is also one of her best ever. 
The styling of this standard is in a jazz vein, but is so swine, and 
kicky that it could easily go pop, jazz and r. &b. Flip is Close 
Your Eyes" (Miller, ASCAP), in a quiet, intimate reading. Two 
classy readings that deejays will savor. 

Reviews of New R &B Records 
SOLOMON BURKE 

You Can Run, But You Can't Hlde....85 
APOLLO 505-The title, of course, 
is the famous remark made by One 
Louis to Billy Conn. Here it is used 
in a religious sense, and Burke has a 
strong piece of material in ft. Has 
the pop and r.&b. possibilities of the 
Roy Hamilton records. (Bess, BMI) 

A Picture of Yoe..,.7e 
A pretty weeper -ballad given a sub- 
dued reading by Burke. An unusual 
effect is achieved by the upbeat 
backing by chorus and ork while the 
singer muses quietly to himself. An- 
other potent side. (Bess, BMI) 

THE NUTMEGS 
A Love So True 80 

HERALD 492 -The Nutmegs have an 
appealing ballad here. It's an espe- 
cially good showcase for the lead. and 
he lobs in the message with impact. 

' A "natural" for the teen -agers. 
(Angel, BMI) 

CoReta' Horue....79 
This side has an interesting gimmick. 
With the lead swinging on a fast, 
happy lyric, the bau member of the 
group sputters out a rhythm figure 
something like faulty outboard 
motor. Novelty that might click. 
(Angel, BMI) 

OCIE SMITH 
Slow Walk 

CADENCE 1304 -Vocal version of 
the big instrumental hit. Ocie Snob 
sings it with a good blues feeling. 
Instrumentation retains the striding 
rhythm and driving tempo of the 
original. (Sorbay, BMI) 

Forbidden Frolt....77 
Unusual material, chanted to a lively 
rhythm pattern. Easily remembered 
melody line will draw requests. (Hill 
& Range, BMI) 

78 

HERB ZANE 
Let Me In Your Heart 77 

DE LUXE 6099 -Watch this one. It's 
a slow, swingy melody, with elements 
of pop, country and r.&b. -some- 
thing for everybody. Zane sings it 
with zest to a background which 
includes a catchy guitar figure and a 
chorus. No horns. (Men -Lo, BUD 

By You By Yea....78 
This side is the rhythm Item. Plenty 
of teat, and a pop flavor. (Herbert, 
'SCAP) 

JOY SHAW 
Daddy, You Lied to Me 76 

510W TIME 1110- Unique quality 
to this side. Joy Shaw's high- pitched 
vocal is backed by a rhumba beat: 
and the lyric has some gimmick 
elomenis. Some deejays will ride 
this one. (BMD 

WILBURN WHITFIEI.D 
Here I Stand AU Aleee....73 

Whitfield sings a relaxed blues. Noth- 
ing outstanding in the material; but, 
nevertheless, the side has typically 
satisfying blues flavor. (ROD 

HAROLD BURRAGE COMBO 
Yoe Eat Too Much 75 

COBRA 5004- Comical blues number 
on a somewhat old -fashioned Idea. 
Enough smiles here for moderate 
sales, however. (Ansel, BMI) 

One More Da ece....74 
Another old -style number, th)s time 
without the funny stuff. (Acme(, 
BM) 

KING PLEASURE BAND 
8'm Io the Mood foe Love 74 

ALADDIN 3352 - A remake of 
"Moody Mood for Love." The vocal 
will appeal to lase deejays. Lyric has 
several hip references in addition to 
the straight verbiage of the tune. 
(Robbins, ASCAP) 

AI Your Beek and sell....74 
Relaxed vocal reading of the Eddie 
DeLaoge tune. Like the flip, there's 
a jam feeling here which many dee- 
jays will like. (ABC, ASCAP) 

JIMMY WITHERSPOON 
My Girl Ivy 74 

ATCO 6084- Witherspoon hits the 
comeback trail on his new label with 
a belting effort that rocks and trans- 
mils a load of good feeling. Material 
could be stronger, but he makes the 
most of what he's got. (Progressive, 
BMI) 

Still fa Love....74 
Another impressive warbler, this time 
on a gentle, slower love ballad. A 
classy effort by the versatile Wither- 
spoon. (Progressive, EMI) 

WALLY FUTCH 
She Loses Me So 70 

CHART 632 -The singer has a big, 
deep voice, and it crackles with 
excitement in this spiritual -based 
material. If the disk gets exposure, 
could enjoy healthy sales. (Pelican, 
BM!) 

Sty Baby's Comta Home....60 
A happy, outgoing side with another 
appealing reading by Fitch. The 
instrumental backing also is solid 
and full of kicks. (Pelican, BMr) 

PHIL FLOWERS 
What It Means to be Blue 68 

HOLLYWOOD 1070 -Flowers has a 
"Deep South" style on this slow 
blues job. Possibility for territorial 
markets, but so-so material holds it 
back. (Action, BMI) 

I'm a Lover Man....66 
Here's a shouter with Flowers beating 
his chest with wide. A good per- 
formance, but again the tune is a 
drawback. (Golden State, BMI) 

THE CUFF LINKS 
My Heart 67 

DOOTONE 409 -New group bows 
on label with a rigorous, upbeat 
ballad that shows off their high - 
voice lead to good advantage. It will 
lake stronger material, however, to 
make the big money. (Williams, BOH) 

Guided 511ss1les....65 
A slow cry- ballad that IA interesting 

mainly for the work of the lead. 
Agala, material ta lightweight. 
(William, BMI) 

JOE LYONS AND FIS ARROWS 
One Too Many Times 

HOLLYWOOD 1071 -A run-of-the- 
mill tune that has country overtop 
Lyons gives it his all, which isn't 
quite enough. (Golden State, BMI) 

No End to True Lace....65 
Here's another belted ballad by 
Lyons. Fails to register as a commer- 
cial item, however. Melbourne, BMn 

EDDIE HOPE AND MANISH BOYS 
A Fool No More 64 

MARILYN 804-A "down home" 
blues with a funky, flavorsome back- 
ing. The vocalist is fair, but bu 
nothing very fresh in the way of 
material. Some Southern markets 
may go for this. (Sherlye, BMI) 

Lost ChOd....60 
Similarly styled material. Some lo- 
strumental kicks and a solid beat are 
the main assets. (Sherlye, BMD 

THE JAY NETTS 
I Wanted to Be Free 62 

J & S 1765 -Soloist wails uncon- 
vincingly on this plaint. A dubious 
entry. ( Zell's, BMII 

Where Are You Toalte' 56 
Here's a confusing melange that adds 
up to not only unlistenabie stuff but 
a poor recording job as well. Can 
write this one off. (Zell's, B311) 

THE FOUR NORTHMEN 
Stop Look and Listen 60 

SOMA 1050 - Up -tempo rock and 
roller. Routine material and routine 
chanting. (Swa)lo, BMI) 

Three Seasons....60 
A ballad of the tender sort. Arrange- 
ment and chanting is indifferent. 
(Four -Star, BMI) 

Herb Gronauer Launches 
Dallas Management Office . . . 

After six years on the road as 
manager for ork leader Ted Weems, 
Herb Gronauer has launched the 
Artists Management Company at 
6400 Forest Lane, Dallas. Gronauer 
is repping George Guest, Fred 
Lowery, the Bill Gannon orchestra, 
and Ted Stanford, former Weems 
singer. The Cannon ork, with Stan- 
ford, begins a three -week stand at 
the Adolphus Hotel, Dallas, De- 
cember 11. Gannon was formerly 
arranger and pianist for Weems. 

Copied Tune, 
Says Stasny 

NEW YORK - Stasny Music 
Corporation filed suit in Federal 
Court here last week against Mills 
Music, Mercury Records and Coral 
Records. The action was based on 
alleged infringement on the tune, 
"Forevermore." 

Complaint states that prior to 
May, 1954, defendants infringed by 
publishing and recording the tune, 
which was allegedly copied from 
the plaintiff's 1927 copyrighted 
tune, "In a Babbling Nook by a 
Babbling Brook," by Ed Nelson 
and Harry Pease. Suit seeks in- 
junction against further infringe- 
ment and an accounting. 

A SMASH! 

ERNIE FREEMAN 

RETURN TO ME 
c/w 

A TOUCH OF THE BLUES 
05410 

Imperial í'eCOada 
6415 Hollywood Blvd Holly wood.78. Cnl.l 

A REAL 
SLEEPER SMASH I 

CHRIS (ONNOR 

"I MISS 
YOU SO" 

7, 

Atlantic 1105 

ATLANTIC RECORDING CORP, 
151 West 57St., N.Y. 

GIVE YOUR PROFITS A BIG BOOST 

WITH BILLBOARD'S 

47- 

This twice -a -month display 
"Honor Roll of Hits" Poster - 
17 "x22 ", flashy two colors. Lists 
the Top 10 Tunes of the week, plus 
the up.and.coming hits. 

"Big Play" Classical Album Poster 
(alternating with "Big Play" lair 
Album Poster- Giant, 17 "x22 ", two 
colors. Use 'em on counters and 
over selfservice racks. 

. e they can 
help you 
sell more 
records and 
equipment! 

poster service brings you: 
]'Big Play" Pop Album Poster - 
17 "x22 ", in two colors. Lists the 
top selling album. Great for sell 
selection displays. 

"Today's Top Tones" ... giveaway 
folders listing the tops in pops, 
classical, jan, RUB, C&W. Great for 
listening booths, diced mail selling, 
statement enclosures. 

New Titles ... New Artists ... New Equipment Posters -A big supply every 
kit to dress up your windows, walls and counters. Real customer convincer 
at the point of.sale I 

AND YOU SAVE UP TO 50% ON THIS SPECIAL OFFER 

By investing as little as 25c 
a week you can start build. 
ing your profits right now! 
Under this special intro- 
ductory offer, BILLBOARD 
will send you your SALES' 

BOOSTER KIT twice a month 
for three months ... six 
kits for only $3.00. Regular 
price is SI a kit. You save 
half. Don't delay ... mall 
this savings coupon today! 

Merchandising Division 
The Billboard, 2160 Patterson Street, Cincinnati 22, Ohlo 

Please send me the next 6 SALES BOOSTER KITS. 

I enclose $3 In full peymeof. 

Please send me one sample SALES BOOSTER KIT. 

My dollar Is enclosed 
Name 

Store Name 

Address 

City Zone_ Slate 
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Final Circus Plan 
Set for Palisades 

NEW YORK - A public an- 
nouncement of the plan to present 
an under -canvas circus at Palisades 
(N. J.) Amusement Park next 
spring was made Friday (7). 

The announcement repeated in- 
formation contained in recent is- 
sues of The Billboard. The phy- 
sical equipment of Hunt Bros. 
Circus, a 64-year-old organization 
well known in the restricted Eastern 
territory it plays, will provide the 
nucleus of the preserifation. Talent 
from the Hamid -Morton Circus 
will provide virtually all. of the 
one -and- one -half -hour presentation 
and the show will be billed as the 

LITTLE ACTION 

Booking Light 

At Western 

Fair Conclave 
CORONADO, Calif. - Altho 

few if any contracts were actually 
signed for grandstand shows or at- 
tractions, a record number of per- 
formers and bookers were on hand 
for the 34th annual Western Fairs 
Association convention during the 
four days ending here Thursday 
(6) at the Hotel del Coronado. 

Spade Cooley appeared on Mon- 
day (3), the session s first day, with 
Preston Foster, of the television 
film, "Waterfront," arriving that 
-night. Leo Carrillo visited the con- 
vention on Tuesday with Jimmy 
Wakely apppearing that night as 
well as a musical group from the 
All -Star Theatrical Agency, The 
Frontiersmen, Ka y le t t a (Kay 
Burns), Cottonseed Clark and His 
California Hayride, Monte Mon- 
tana, Tom Handforth, Larry (Bozo 
the Clown) Valli, Hank Christen- 
sen, of Christensen Bros.' Rodeo, 
and Popo de Bathe were on hand 
almost thntout the entire meeting. 

Cooley was accompanied by Jo 
and Newton (Carolina) Brunson, of 
the Hollywood Theatrical Agency, 
while Carrillo came with Clyde 
Baldschun, his booking agent. 
Wakely, along with Foy Willing, 

(Continued on page 69) 

New Executive 

Plan Is Set 

For Allentown 
ALLENTOWN, Pa. -A full - 

time manager and an executive 
committee, elected by the board of 
directors, will operate future Great 
Allentown Fairs. The plan is ex- 
pected to go into effect with a 

meeting of the organization set for 
Wednesday (12). 

In the past the fair has func- 
tioned under the direction of a 
president and other officers, a 
board of directors and a full -time 
secretary. According to plan, future 
contracts and staging plans will be 
decided by the executive commit- 
tee and fulfilled under the direc- 
tion of the fair massager. 

Other plans, which may result 
in radical changes, include Ilse sale 
of all or part of real estate initially 
acquired as a new site, and the ap- 
plication of these funds to major 
plant improvements. 

Hamid- Morton & IIunt Bros. Cir- 
cus Combined. 

George A. Hamid Sr. and Irving 
Rosenthal, park operator, held a 
press conference at the GAC- 
Hamid Fifth Avenue offices. The 
press was handled by Sol Abrams 
of the Bert Nevins office, park 
publicists. Harry Hunt, who was 
to have participated, was delayed 
by traffic conditions. 

Tent Shows Lauded 
In making the announcement, 

Hamid took exception to state- 
ments, resulting from the closing 
of the Bungling Circus last summer, 
that tented shows are dead. He 
said théy will never die and he 
hopes to prove the appeal of a 
tented circus in this unique 
showing. 

Rosenthal echoed Hamid's state- 
ments and, in addition, stressed the 
service it was hoped would be 
recognized in presentation of top 
talent in a three -ring circus at 
moderate fees ranging to a top of 
$1.50, with free parking and ad- 
mission to the park included. 

While Rosenthal is primarily in- 
terested in the circus as a stimu- 
lant for his park activities, it was 
stressed that the circus would be 
a full and complete performance of 
high caliber, and may turn into an 
expanded annual event if success 
results from the initial effort. 

Acts Named 
Hamid said talent would include 

Pat Anthony, wild animal act; 
Jack Joyce with his trained camels, 
llamas and ponies; the Dorchesters, 
bareback troupe; Flying Malkos, 
and the Zacchini cannon act. 

(Continued on page 80) 

Henry Fillmore, 

Noted Bondman, 

Dies in Miami 
MIAMI -Henry Fillmore. noted 

Cincinnati band leader and com- 
poser of more than 400 marching 
songs, died here Friday (7) of 
pneumonia at the age of 75. Fill- 
more, who became known as the 
march king following the death of 
John Philip Sousa, was the most 
famous of a family of Cincinnati 
composers and was president of the 
old Fillmore Music Company of 
Cincinnati, absorbed by the Carl 

(Continued on page 68) 

Sweeney Adds 
To Race Sked 

CHICAGO -Al Sweeney, top 
man of National Speedways, Inc., 
this week announced several addi- 
tions to his auto race schedule at 
1957 fairs. 

The Missouri State Fair, Sedalia, 
will run six races next year under 
the Sweeney banner, the addition 
being a night program of stock car 
races. The Wausau, Wis., Fair has 
added an extra stock car meet for a 
total of three auto races during the 
run. 

Other contracts include one 
night of big car races at the New- 
port, Tenn., Fair, which will oper- 
ate in May next year rather than in 
the fall of the year. Also closed dur- 
ing the Chicago meetings was one 
day of big car races at the Eldon 
and West Union, Ia., fairs and two 
big car races at the Tennessee State 
Fair, Nashville. 

'STAND CIRCUS 
AND EATERY 
POSED' FOR ESE 

WEST SPRINGFIELD, 
Mass. - Jack Rey no Id s 

brought home more than the 
presidency of the International 
Corporation of Fairs and Ex- 
hibitions, when he returned 
from the Chicago convention 
to the Eastern States Exposi- 
tion. Reynolds reported that 
the 1957 fair will see a large 
and new restaurant on the 
grounds, plus considerable 
new lighting, and the probable 
innovation of a circus to be 
staged afternoons on the race- 
track infield, supplanting the 
auto races and thrill shows 
which have been the usual 
presentation. 

NAMES 

Western Yen 

Is Detected 

Among Fairs 
NEW YORK - A yen for 

names, particularly those of a 
Western character appealing to 
children, was reported by the 
GAC -Hamid sales force after the 
outdoor meetings in Chicago. 

To what extent the yen of fair 
managers and their directors will 
be satisfied will have to wait the 
digesting of and decisions on the 
hefty prices asked. A decision to 
buy may well be tempered by the 
advice of this agency, at least, that 
an event interested in names had 
better be prepared to spend an 
additional bundle on selling the 
attraction if it is to earn a proper 
return. 

Hamid said he found buying in- 
terest high at Chicago, as far as 
his agency was concerned, and pre- 
dicted the consummation of many 

(Continued on page 68) 

Western Fairs Assn. 
Pulls 600 to Confab 

Everett Estes Elected President; 
Schedule '57 Meeting for Fresno 

By SAM ABBOTT 
CORONADO, Calif.- Approxi- 

mately 125 fairs were represented 
at the 34th annual Western Fairs 
Association convention, w h i c h 
ended its four -day session here 
Thursday (6) with the election of 
Everett Estes, Fresno, as president 
and the selecting of Fresno for the 
1957 meeting. 

A record attendance of nearly 
600 managers and directors from 
Pacific Coast fairs attended with 
carnival owners and agents, the- 
atrical bookers, attraction producers 
and supply house representatives 
on band to map plans for the com- 
ing year. 

A. A. Jensen, manager of the 
Lassen County Fair in Susanville, 
was elected vice- president of the 
association to serve with Estes, a 
director of the Fresno District Fair 
and who served this past year as 
the group's vice- president. Estes 
succeeds Joseph Whitaker, secre- 
tary- manager of the Butte County 
Golden Feather Fair in Gridley. 

The convention featured an ac- 
tivity- packed program, with Paul 
T. Mannen, secretary-manager 'of 
the Southern California Exposition 
in Del Mar, representing the host 
exposition. While the business ses- 
sions were concluded Thursday, the 
social activities continued thru Fri. 
day (7), with bus loads of dele- 
gates being taken from here to 
Anaheim for a tour of Disneyland. 

Busy Sessions 
Business sessions were opened 

Monday (3), with registration tak- 
ing up most of that morning. Also 
during that time WFA directors 
held meetings while committees 
moved to rooms for discussions of 
the projects. 

The "College of Fairs Ad Clinic" 
was held thruout the second day, 
with speakers from the various ad- 
vertising and promotional media. 

AUSSIE TOUR SET 

22 Wks. Abroad Booked 
For Snyder Water Unit 

BOSTON - Sam Snyder will 
take his "Water Follies of 1957" 
for a 15 -week tour of Australia and 
New Zealand on a reported guar- 
antee of $225.000 plus percentages. 
The show will open in Adelaide, 
January 16, and will go from there 
to Melbourne and Sidney. The 
Olympics -mad Aussies, who starred 
in water events, will likely flock to 
an organized water show featuring 
one of their national champions, 
Kevin Newell. 

Three weeks in New Zealand 
will follow. then a four -week stop- 
over in Manila before returning to 
the United States for the opening 
of the U. S. tour in May at San 
Francisco. Last year Snyder's 
troupe made a 20 -week tour over- 
seas with a total draw of 706,000, 
which grossed more than a quarter 
million dollars. 

Approximate cost of this year's 
show is reportedly $100,000. 
Added this year are Renald and 
Rudy, from Copenhagen, a hand - 
balancing act. 

Thomas New Emcee 
Emcee Mal Thomas will keep 

things moving in place of Lenn 
Laden He will also act as partner 
tc comedian Eddie Rose, who does 

a comedy water act. Girl singer 
replacing Joan Beals, who recently 
married and now lives in Spokane, 
is Lillian Grey. Also new is dancer 
Gene Cooper. Last year's harmon- 
ica player Chet Clark will go along, 
and Mary Dwight, synchronized 
swimming champ, will again be 
choreographer and director of the 
water ballets. 

Newell, Australian diving champ, 
will appear along with Stan 
Mitchell, Don Franklin, and the 
Dillydallics, comedy divers. 

Laden, last year's emcee, is in 
New York, helping frame a com- 
bined ice -water -stage show for 
Theatrical Enterprises. 

Snyder's show is in rehearsal now 
and will leave the Hub for New 
York around January 5 for the 
flight to Australia. A company of 
35 will travel and 10 seater ballet 
girls will be recruited in Australia, 
bringing the total touring comple- 
ment to 45. 

The troupe will have 35 tons of 
equipment along, consisting of two 
portable pools, 150x40 feet. This 
will go by train to San Francisco, 
then to Australia by boat. Snyder 
expects to play 25 weeks in the 
U. S. after his return in May. 

Informal discussions followed the 
addresses. 

The morning session of the third 
day was devoted to reports of the 
Subcommittee on Fairs and Expo- 
sitions of the Assembly Interim 
Committee on Agriculture; State of 
California. William O. Goold, ex- 
hibit supervisor, Fairs and Exposi- 
tions Division, gave a summary of 
his inspection of various fairs in 
the study of California Industrial 
Exhibits. 

Wednesday was designated for 
the first time as Western Dress 
Day, with the delegates wearing 
(entering into the project) all the 
way from a gambler's string tie 
to Daniel Boone buckskins and In- 
dian headdress. Prizes were 
awarded that night at a presenta- 
tion of the "California Hayride" 
show, headlining Cottonseed Clark. 

Merrill Speaks 
Thursday's program was filled 

with the report of committees. At 
the noon luncheon in the glamorous 
Coronet dining room, Louis A. 
Merrill, WFA general manager, 
summarized the work accomplished 
during the first three days. A semi- 
formal dance ended the day as 
well as the convention. 

One of the features seas the ap- 
pearance of the John Strong One - 
Ring Circus on the closing after- 
noon. The circus set up in the Patio 
Garden for the 40- minute show. 

Special events were planned for 
the ladies, with Mrs. Barbara 
Whitaker welcoming them on the 
evening ofIlse opening day. These 
events included a shopping tour to 
Tijuana, Baja California; visit to 
the San Diego Zoological Gardens 
across the bay; "Pageant of Flow- 
ers," which explained flower ar- 
rangements, and a charm school. 

Nightly thrnout the convention, 
service members, which includes 
show owners, booking agents, con- 
cessionaires, suppliers and pro- 
ducers, entertained at cocktail 
parties in their suites. 

Rex Allen, 

Christensens 

Merge for '51 
CORONADO, Calif. -Rex Al- 

len, star of Republic Pictures and 
Decca recording artist, has bought 
an interest in Christensen Bros.' 
Rodeo Producing Company and 
will appear at their events next 
years. Allen announced the pur- 
chase for an undisclosed sum here 
Wednesday night (5) when he ap- 
peared at the 34th annual Western 
Fairs Association convention. 

Allen said that under the ar- 
rangement with Henry Christen- 
sen, co -owner with his brother of 
the 50,000 -acre ranch near Eugene, 
Ore., the plan is to open new 
towns and strengthen rodeos where 
they are lagging. 

The film and television star, 
whose "Frontier Doctor" series will 
be shown on over 150 channels 
starting in January, appeared last 
with the Christensen Bros.' Rodeo 
in the San Francisco Cow Palace in 
1954. 

The agreement will not restrict 
Allen to his personal appearances 
and both the star and the rodeo 
will operate individually if there 
is need for such an arrangement. 

Copyrighted material 
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KING AMUSEMENT CO. Mt. 
AIIyaRRs 

The T1LTAWH(RL Ride 
Standard Equipment Features for 1957 

* FLUORESCENT LIGHTING 
* Fiberglas Car Tops 

* Enclosed Reduction Gears 

* Steel Fence Rails 

P. O. Box 306 
Phase: 4-6362 SELCHER MFG. (0. Minnesota 

WITH THE LADIES: 

Gowns, Jewels Hit New High 
At Showmen's League Ball 
By VIRGINIA KLINE 

CHICAGO -The 44th annual 
banquet and ball of the Showmen's 
League of America, long the climax 
of a busy social week here, was 
conceded to be the most colorful 
and beautiful on record. All the 
feminine members of outdoor show 
business were attired in the latest 
styles embellished by sparkling 
jewels and fragrant corsages. 

Preceding the big Wednesday 
night (28) banquet and' ball was a 
continuous round of events, which 
started off Sunday with the park 
association tea in the Sherman 
Penthouse. Mrs. Henry Bowen, wife 

eF the organization's 1956 presi- 
dent, was hostess. Next on the pro- 
gram was the cocktail party given 
by Mrs. Carl Sedlmavr Sr., Mrs. 
C. T. Sedlmavr Jr. and Ida Cohen, 
who were assisted by the Belmont 
Twins. M..1- (Mike) Doolan's party 
was highlighted by the presence of 
Leo Carrillo, tvho told stories and 
kept the party going at a rapid 
pace. 

Lott Dufour was credited with 
the most unusual party. In addition 
to the usual delectable refresh- 
ments, snails, grasshoppers and 
prawns were served. The annual 
Conklin party, bigger and more 
lavish than usual, served to intro. 

Never- say -die dependability .. . 

proved on the Alcan Highway! 

The Alcas tut run was supervised and certified by the AAA. 

NEW TASKFORCE 51 CHEVROLET TRUCKS 

Six new '57 Chevy trucks tamed the 
rugged Alcan in one round- the -clock 

sprint. They covered the grueling run 
(normally a 72 -hour trip) in less than 

45 hdurs to prove their durability! 

They took everything the truck -killing 
Aiean could dish out -and not a single unit 
dropped out or turned back due to me- 
chanical failure! They turned in top scores 
for performance and economy, too! Look 
over the Alcan Highway Champs at your 
Chevrolet dealer's.... Chevrolet Division 
of General Motore, Detroit 2, Michigan. 

NO JON TOO TOUGH 

FOR THE ALCAN CHAMPS I 

You get Alcan- proved dependability in 
whatever lightweight model you choose. 
Put a new Chevy to work for you and 
take advantage of its extra stamina, its 
time- and money - saving ways! 

PROVED ON THE ALCAN HIGHWAY...CHAMPS QF EVERY WEIGHT CLASSI 

duce Norma Woodruff, fiance of 
young Jimmie Conklin - 

Ohrens Lead March 
Notwithstanding the color and 

excitement of these prelinsinary 
events, the banquet and ball topped 
them all. The grand march. di- 
rected by J. P. (Jimmy) Sullivan, 
started the festivities. Mr. and Mrs. 
Maurice Ohren and Mr. and Mrs. 
Al Sweeney led the procession, 
each wife carrying the traditional 
bouquet of American Beauty roses. 
Mrs. Sweeney was attired in a 
white Sophia gown, the moonlight 
white of the chiffon draped into a 
long torso bodice outlined by black 
at the lose neckline. Mrs. Ohren 
chose a Ritter with white bodice 
rounded shoulder line and winged 
sleeves, the skirt black and floor-- 
sweeping. 

Mrs. Jack Duffield, next in line, 
chose a black Rentner and Mrs. 
William Carsky a blue Don Loper 
model. Mrs. John Callagan sparkled 
in misty pink lace and Mrs. Bernie 
Mendelson wore a gold beige lace 
by Harvey. Mrs. J. W. (Patty) 
Conklin came in a special Irene 
number, the cloth muted blue, the 
mince long lined. A Ceil Chapman 

GARBRICK 

RIDES 
for 

satisfaction 
and 

dependable 
service. 

42 toot, 12 -s.10 wheel, 36-foot, 10 -asst 
Wheel; Mph. feues, Chair Swig., 
trailer -mounted Kiddie Rides. 

GARBRICK MFG. 
(originally Drbrick En9.1 

LEWIS H. 6 LEWIS A. OAR: RICK 
Cents Hall, Pa. 

Phone: EMplre 4 -1403 

ROLLER COASTERS 
AND THE 

"WILDMOOSE[[ 
B. A. SCHIFF b ASSOCIATES, INC. 

.01 3.W. 69th Ave. Mlaml 44, Fla. 

DIRECT DRAW eani DAIRY FREEZER 

WRITE FOR FREE INIORNIAIION 
GENERAL EQUIPMENT SALES, INC. 
1348 51401ÚM DRIVEINDIANEPOUS,IND. 

New Kotton "Kandy King"' 
FLUSS 

MACHINE 

Makes finer 
candy faster and 
gives mora pro 
du <tion from 
each pound or 

sugar. 

The Only Floss Machine 
with PRE -HEAT! 

CONCESSION SUPPLY CO. 
3916 SECOR RD. TOLEDO 13, OHIO 
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* Merry -Go- Rounds 

* Choo Choo Ridc 

* Speed Boat Ride 

* Kiddie At Ride 

* Rocket Ride 

* Pony Cart Ride 

* Army Tank Ride 

* Miniature Trains 
* Roller Coasters 

SHOOTING GALLERIES 

KING AMUSEMENT CO. 
Mt. Clemens. Mich. 

ADULT FERRIS WHEEL 

ADULT CHAIRPLANE 

KIDDIE SPACE PLANE 

TRAILER- MOUNTED AUTO RIDE 

ATOMIC JET FIGHTER 

SPEED BOAT RIDE 

KIDDIE CHAIRPLANE 

wem FOR CA\MQG 

SMITH AND SMITH, INC.' 
SPRINGVILLE, ERIE CO., NEW YORK irr 

MERRY -GO- ROUNDS, 
TRAINS, KIDDIE RIDES 
Complete line. Writ* for catalog and 

terms. 

H. E. Ewart Company 
707 East Greenleaf Street 

Compton, California 

gown of cloisonne blue with low 
back was worn by Mrs. Neil Webb 
while Miss Woodruff was attired 
in a blond yellow deb frock. 

Mrs. Huedepoh) in Gray 
Mrs. Paul Huedepohl chose a 

mauve gray number with a soft rose 
background. Mrs. Margaret Hock 
came in a Paquin gown of Chantilly 
lace while Evelyn Hock wore 
a Fath frock of absinthe green, the 
bodice held close with a pattern 
of beaded inserts. An attractive 
gray gown, topped by a pink 
corsage, was chosen by Mrs. Frank 
Duffield while Mrs. Ned Torti's 
gown was a white Berliq with topaz 
beige subtly edged into the yolk 
lines. Mrs. William Doolan's gown 
was of empress blue, tire sequin 
trim repeated at shoulder and waist 
line. 

Mrs. Robert Zirzow wore a 
Pauline with soft draping while 
Mrs. John Bermele chose back and 
Mrs. Walter White a new black 
spice shade. Mrs. Robert Zirzow Jr. 
selected an emerald green by Al- 
drich and Mrs. Steve Vaughn a 
form -fitting white lame gown from 
Lang of Wilshire Boulevard. 
Kitty Doolan selected a blue Sond- 
heim with a mink wrap while 
Elinor Hallaman came in a black 
after -five model. Viola Parker 
was dressed in a pearl -white Dior, 
the neckline square, the shoulder 
straps splashed with rhinestones. 

Mrs. Pitcher in Beige 
Mrs. Don Pitcher wore a creamy 

beige lace frock and Mrs. H. Jones 
a black number with dove gray in 
folds at neckline and waist. An 
emerald green Harvey Berin was 
chosen by Mrs. Dollie Young while 
Mrs. Leonard Dille wore a Neiman. 
Marcus original of domino black. A 

cloud -white number was selected 
by Mrs. Ralph Woody while Mn. 
Charles Moss selected her blue 
frock from the Neiman- Marcus 
formal shop. Mrs. Pearl Vaught was 
seen dancing in a Suzy gown of 
charcoal gray while Mrs. Grace 
Tinder came in a bronze Copeland. 
An Eisenberg ballerina -length was 
worn by Mrs. Margaret Pugh and 
Mrs. Marie Broughton came in a 
black Cotillion number. Mrs. Denis 
Sheehan chose a sapphire blue 
gown and Mrs. Pat Purcell a Nettie 
Rosenstein of lame black and gold 
blended into elongated torso styl- 
ing. 

Mrs. Ralph Pope selected a 
Juil lard in silver white. Mrs. Lucille 
Hirsch a Mangone model of French 
blue. A red moire costume by 
Philip, was worn by Mrs. James 
Fredericks while Mrs. Mabel Sam- 
den wore black Chantilly lace. A 
Trigere number with black skirt 

/fiche POpa lGlL Mast eUPJb ! 
DTHE CONSISTENT 

ODGE 
FIRST IN POPULARITY, PERFORMANCE 

AND PROFITS. 

SMALL AND LARGE INSTALLATIONS 
EQUALLY SUCCESSFUL! 
Isom. used cars available.) 

> STATIONARY( ! PORTABLE 

WRITE OR WIRE 

DODGEM CORPORATION LAWRENCE, MASS. 

ADVERTISING IN THE BILLBOARD SINCE 1904 

ROLL or FOLDEDTICKETS 
DAY 

R NIGHT SERVICE 

.sl SPECIALLY PRINTED 

CASH WITH - ea IOW $15.B0 ADDITIONAL 10M s SAME ORDER, 2B0 ORDER PRICES 
a DrfCet or wararng. C c ange o WO.005I an color a00 : chars¢ of color only. edit 52. . Must be even mulUONS of 10.000 tiAlu of' al and col :. 

STOCK TIM-Vs WELDON, WILLIAMS & LICK ROLL e1.71 FONT :MITN, ARNANSA 
4CR a001 lge ROLL SAME trn a aNar ur,a r. r., sa.. n. -r er.r.. s.,e,,.n.a .w,sr 

OROER AT 90 PER ROLL ,,, n, w,,,, w<e,,..<vv.ry nms.,.a n r r . r,- ,e..ru .-,w.. 

COTTON CANDY SNO KONES POPCORN 
Our 1956 catalogue has been mailed to everyone on our mailing list. 

If you have not received your copy, please ask for It. 
Th new catalogue offers for the first time many new items that you have 
wanted, all at money -saving prices. You always get top quality, lowest price. 
end the fastest service In the business when you deal with Gold Medal. 

GOLD MEDAL PRODUCTS CO. 
MI E. Third Street Cincinnati L Oblo 

and white lace was selected by Mrs. 
Viola MacLeod with her close com- 
panion, Nellie Vaughn, in a 
black velvet Castillo, trimmed in 
gold. Mrs. Bennie Weiss came in a 
gown especially designed for her. 
It was in two shades of gray with 
white bodice and floor -length pan- 
els. A subtle black gown of satin 
was chosen by Mrs. Jack Desplen- 
ter. 

Selects a Thorpe 
Mrs. Charles Golding wore a din- 

ner dress by Thorpe, the trim in 
rhinestones and the jewelry de- 
signed to add to the glitter. A 

powder blue Larry number was 
worn by Mrs. E. O. Bradley while 
Mrs. B. O. Tucker selected a royal 
blue evening dress, the skirt long 
and trimmed in silver. Mrs. E. J. 
Desplenter Was in a safari gray 
dinner dress while Mrs. Solly Was- 
serman chose a Balmain vin rose 
pink. Joan Kornell wore a 
sub -deb frock in palm green and 
Mrs. Ruth C. Hartkopf wore a 

black Jeny model. 
Mrs. Bob Parker was in her fa- 

vorite color in a Carnegie design 
of beige. Mrs. Frieda Rosen, new 
president of the League's Ladies' 
Auxiliary, was charming , in a 

Schiaparelli gown of cruise blue 
with a' lace top. A sheath frock by 
Renault was worn by Mrs. Ben 
Glosser while Mrs. Eph Glosser 
chose a bronze gold number from a 

Florida designer. Mrs. Howard 
Jones wore a dinner dress of 
stained glass window colors and 
Mrs. N. W. Symonds a Montreal 
designer's number in smoke gray. 
Mrs. John Perkizas wore a special 
import from Vienna in black. 

Wean Blue Sheath 
A slender blue sheath was se- 

lected by Mrs. Al Kaufman while 
Mrs. J. P. (Jimmy) Sullivan was 
in a Dache model in several shades 
of gray. Mae Sullivan was in 
a deb frock of wave blue and Mrs. 
Ed Race came in a Lily model of 
black velvet. Mrs. Harry Lber- 
man's gown was of imported Capri 
lace while Mrs. Ed Sopenar chose 
a Paquin model of black velvet. 
The much -traveled Mrs. Sophia 
Carlos wore black Venetian lace 
over carmine red. Her close friend, 
Mrs. Minnie Simmonds, was in a 

Paton model of rose beige lace. 
Mrs. F. E. Gooding was attractive 
in .a black lace Rosenfield with 
form -fitting lines. 

Mrs. Syd Jessop wore a sophist?. 
rated gown of hushed blue and 
Mrs. Richard McIntosh a glittering 
evening sweater with bouffant 
swirling velvet skirt. The senior 
Mrs. Harry Batt's gown was pur- 
chased during her recent European 
trip, a Hervey from Paris. The 
cloth was gold lame. Mrs. Lou 
Leonard, a recent bride, wore an 

JOHN BUNDY 
President 6 General Manager 

YOUNG -BUNDY MOTORS, INC. 

CHRYSLERPIYMOUTH AGENCY 

806 St. Louis Ave., East St. Louis, III. 
Phone: Bridge 5313 

ED MURPHY 
Showmen's Representative 

Several Makes and Models of 

NEW AND USED 

TRUCKS AND TRAILERS 
"Special Finance Plan for Showmen 

See Us for Good Deal on a 

NEW OR USED CAR 

MAKE 

$200 

A DAY 

On Candy 
Floss 

Our NEW PERFECTION has !VERY - 
THING, write ter literature. 

ELECTRIC CANDY FLUSS MACHINE CO. 

726 Renton Ave. Noehvllie 4, Tenn. 

Adrienne of black lace and Mrs. 
Clint Shuford a clever combina- 
tion of black lace and chiffon. Mrs. 
Homer Briant wore a gown of 
canary yellow and Mrs. Mae Oakes 
a Mollie Parris number of rose 
glow beige. 

Black Popular 
Mrs. John Kennedy selected a 

black lace from Cruffee and Mrs. 
Richard Horan a Pierre black 
with full white skirt. Sharon 
Horan's gown was a sub -deb model 
in nude pink, her stone white and 
luxurious. Mrs. Gyp McDaniels 
came in a blue Fath number while 
Mrs. Hy Wasserman was dressed 
in a black evening suit of charcoal 
with white evening hat. Empress 
blue with a corsage of tiny roses 
was worn by Mrs. Ethel Wadoz 
while Connie Bauer selected a dar- 
ing frock of gold -tinged rose. 

I caught up with Mrs. K. H. 
Garman just as she left their table. 
She was in a black Perette gown, 
one shoulder bare, the other out- 
lined with a lei of rich red carna- 
tions. Mrs. Christy Obrecht was in 
ice blue, a Herbert design with 
soft lines while Mrs. Vern Day 
wore black tabbed with rhinestones. 
Black, draped in classic smartness, 
was worn by Mrs. John Dailey and 
Mrs. Martha Mallure's frock was 
of the newest orchid shade. A 
hibiscus pink number with new 
capelet collar was chosen by Mrs. 
Joe Porcheddu and Mrs. May 
Smith chose a black Charles model. 

Chose Red, Black 
Mrs. Fred H. Kressmann wore 

black Alencon lace in a Lavin 
model while Mrs. jack Eyerly se- 
lected a Givency frock of gypsy 
red. An ebony lace from a Holly- 
wood designer was worn by Mrs. 
Ross Davis and Mrs. Boots Pad- 
dock, a Rosenfield of black with 
sheath lines. Mrs. Sam J. Levy Sr. 
chose a Mainbache in Minnetonka 
blue highlighted by a single rose 
at the bodice. Her haughter, Mrs. 
Mel Kurlander wore a blbnde eve- 
ning suit of satin. White in bal- 
lerina style was chosen by Mrs. 
Don Greco, and Mrs. Anthony 
Baress selected a short Adele frock, 
its torso lines figure- fitting. 

Mrs. C. J. Sedlmayr Jr. wore a 
licorice Juillard model, the sheath 
nipping Into a diminutive waist 
line. The personable Belmont twins 
were in identical costumes of subtle 
black. Mrs. Louis J. Berger was in 
a short sheath in white lace by 
Balenciaga and Mrs. Erie Belew 
wore a Joselli in bright green. 

(tee. 

6:1-24*ifpf 

Th The 
biggest 
profits 

coule 
11 YQYri 

the 
best 

rides 

MERRY -GO -ROUND MINIATURE TRAINS 
BOAT AUTO PORTABLE ROLLER 

COASTER SKY FIGHTER TANK 
HORSE AND BUGGY JOLLY CATER- 

PILLAR HELICOPTER ROADWAY 
RIDE RODEO GASOLINE SPORTS 
CARS TWISTER 18 -CAR CAT REC- 

ORD PLAYER RECORDS TAPES , 

RIDE TIMERS CANVAS. 

ALLAN HERSCHELL 
CO., INC. EST. 1880 

NORTH TONAWANDA, N.Y. 
"THE WORLD'S LARGEST MANUFACTURER 

OF AMUSEMENT RIDES" 

"NATIONAL" RIDES ACCLAIMED FOR REPEAT BUSINESS 
Rides built by National over 40 years ago aro still in operation and considered too 

good to replace. 

National is Famous for ... 
* Complete Kiddielande 
A Century Flyer 

(Miniature Train) 
* Trackless Train 

(No Rails Needed) 
* Comet Jr. 

t Rolle, Coaster) 
* Kiddie Buggy Ride 

(10 -Horse De Luxe, 
* The Pony Trot 

t;0 or 20 Pcnies) 

* Kiddie Ferris Wheel 
For Safety and Profits) 

* Streamlined Coaster Cars 
I Custom Built for Your Coeslerl 

* Funheuses 
(Designed for Big Profits) 

* Mirror Mazes 
(An Old Favorite) 

* Laughing Mirrors 
(Require Little Space, 

* Old Mills le Mill Chutes 

Write for Descriptive Circulars 

NATIONAL AMUSEMENT DEVICE CO. 
BOX 488, YAP Phone MElrose 2646 DAYTON 7, OHIO 

f IN1ATURE 
;e 1116 TRAINS 

(0) 5 models with 

01111I101111111fte'l' capacities from 
14 children 

to 240 adults 
.II Gam. ._ is =e Wt.,. for FREE d,ro.l, 

MINIATURE TRAIN C0. 
-;-+...T,., _ __ Rensselaer 1, Indiana 

Reg. 
U. S. Pat. 

Off. 

DOESN'T COST -IT PAYS 
PHILADELPHIA TOBOGGAN CO. 

130 E. DUVAL STREET, PHILADELPHIA 44, PENNSYLVANIA 

GIVE TO DAMON RUNYON CANCER FUND 

_ ;pyrighted material 
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FOLLOW THE LEADER! 
If you want personal serv- 
ice - HOP ON THE LENZ 

BANDWAGON - join the 
thousands of Showmen 
who insure with an Agency 
that offers only the best. 

(HARLES 

A. LENZ 
"The 

Showman's 
Insurance 

Man" 
1492 Fourth St., North 

St. Petersburg, Fia. 

Phones: 5-3121 -73914 

supeltins Superior Show Canna. for 
ever e0 ysers. Ann stole er she nod. 

eider. Fleur m end New Nylon 
Fairish Slue- yellow - areen- 

THE SHOWMAN'S 
Write for low prices. Phones NA f -t10í. 

All Aluminum Tent Frames. 

ANCHOR SUPPLY CO. 
EVANSVILLE, INDIANA- 

TENTS 
CBTftihtemout 

trA/tNfió 
51e -5111 East 18th St. 

Kansas City 6, Missouri 

Phones Harrison 3026 

HARRY SOMMERYILLE 

ROGERS TENT & 

AWNING (O. 

FREMONT, NEB. 

232.250 E. First St. 

Phone: park 1.1339 

INSURANCE 
SAM SOLOMON 

"The Showfolks' Insurance Man" 
1000 Argyle St.. Chicago 40, Illinois 

Phone: LOngbeach 1- 5055. 
LOngbeach 1=5576, 

24 -Hour Seivicry 

4"x15" COLORFUL FLUORESCENT 

BUMPER SIGNS 
1(Ea. ln 0(1.. In CS5,OD 

lots of 2M Q Iota of (.000 500 lote 

SUPER -AD SERVICE 
124 K. 35th St. Camden. N. J. 

Postpone Proposed 
R -6 Directors Meet 

NEW YORK -A meeting of 
Ringling Bros. and Barnum & Bai- 
ley Circus directors, originally 
scheduled for last Monday (10), 
has been canceled for the time 
being. 

John F. Reddy, corporation sec- 

retary, told directors that John 
Ringling North, president of the 

corporation, had asked that Mon- 
day's meeting be "adjourned." It 
was understood North had indi- 
c:ted that he and the directors he 

has appointed would not appear 
at the meeting and it would be in- 
effectual because it would lack a 

quorum. 
The cancellation came on the 

heels of an earlier statement by 
former Judge Jacob J. Herzog, rep - 
resenting minority stockholders 
who sought information from 
North about policies and plans for 
the circus. 

Herzog, who completes his term 
as county treasurer at the end of 
this year, said he had been en- 
gaged thru a close friend of Stuart 
Lancaster, son of Mrs. Hester Ring- 
ling Sanford, who holds power of 

Carnival Routes 
Send to 

2160 Patterson St. 
Cincinnati 22, O. 

Miller. Ralph R.: AHemassde, La.: Ram- 
land 17 -22. 

Shop -O- Rarste: Oma Grande, Aria. 
Sooft, Turner Rides: (Collea0 Park) Or- 

lando, Pla, 10 -Jan. I. 

Circus Routes 
Scold. UN TIMMMua, WU., 11; Tomah 12: 

Rushtord, wan., 11; New Prague 14; 
Springfield 15; Appleton 17: Fulda It; 
New 01.010ná 20; Chute, 21; Northfield 
21. 

Ice Shows 
Ice Capsdes, lath Edition: Phoenix, Aria., 

25 -Jan. 2: Spokane, Wash., 4-13. 
Ice Capades. 17th Edition: Springneid, 

Maas., 11 -10; Boston, Mw., 20 -Jan. 13. 
Shlpstads A Johnson's Ice lollies of 1057: 

New Heven, Cons , 11.16; Philadelphia, 
Ps., 25 -Jas. 13. 

Miscellaneous 
Burke, Wild Cargo: Gainesville, Fia., 11- 

13; Sanford 1446. 
Hltler's Personal Armored Car, Jack W. 

Burke, Mgr.: 800xvine, Tens.. 11 -15. 
O'Day. Mode, Pala. Om: Allemands. L., 

11 -12; Houma 15 -16; Thibodaux 17 -11; 
Morgan Olt, 1s -21. 

-INSURANCE - - v 

IDA E. COHEN 
175 W. JACKSON BLVD. 

CHICAGO. ILLINOIS 

UNITED STATES TENT 
AND AWNING CO. Established 1870. 

Over 85 Years of Specialized Experience. 
"SID" T. JESSOP 6E0. W. JOHNSON 

Chairman President 
Circus -Any Size- Concession 

Carnival -Any Type -Exposition 
Phone: Brunswick 8 -4340 

2315 -21 W. Huron St. Chicago 12, III. 

AMERICA'S FINEST SHOW TRIM 

CONCESSION TOPS SHOW TENTS 
RIDE CANVAS BANNERS 

BERNIE RIENDEESON 
4862 N. CLARK ST. Phone: Ardmore 1 -1300 CHICAGO 40, ILL 

attorney for his mother in this ac- 
tion. Mrs. Sanford, daughter of 
Charles Ringling, one of the show's 
founders, called for the special 
meeting with Mrs. Irene Ringling 
Bon Seigneur, also a director. 

$6 Million Business 

He said the circus has been 
doing a $6,000,000 business annu- 
ally and that the minority stock- 
holders are opposed to abandon- 
ment of the traditional annual 
circus tours. 

"They do not feel, as Mr. (John 
Ringling) North does, that the day 
of the traveling circus is over, 
Herzog said. "They question Mr. 
North's decision merely to stage 
the circus as an extravaganza in an 
arena or coliseum such as Madison 
Square Carden, and only a feu- 
other places. They feel the future 
of the tent show is limitless; that 
American tradition demands this 
type of show and that public sup- 
port is a certainty." 

In Sarasota, Lancaster sáid that 
the move by North was inter- 
preted as a postponement. He said 
they "very definitely intend to 
have the meeting" and that "no 
statement would lessen that de- 
termination." 

Monarch Ends 

Winning Tour 
CHICAGO -The Henry's Mon- 

arch Productions dosed a success- 
ful season in mid- November and 
plans a tour of the Southwest in 
the spring. Show played one -day 
stands, with the exception of two 
two -day stops thru the Upper Mid- 
dle West. 

Appearances were in ball parks 
and stadiums. Jack Pester was 
agent. 

On the circus program were: Glen 
Henry Dogs; Eddie Frisco, slack 
wire and comedy car; Barth and 
Meier, hand-balancing and perch; 
Gladys McNeese, ladder number 
and elephants; Studs Foster, clown 
juggling; Capt. Eugene Christy's 
Lions; Glen Henry, rolling globe; 
McDermott Bears; Johnny Cuiterez 
and John Facer, trampoline, and 
Johnny Guiderez, tight wire. 

Todd Henry was equestrian di- 
rector and announcer. Ernie and 
Gloria Stibel supplied the music. 
Clonus were John (Chuckles) Facer 
and Studs Foster. Frank Cain was 
with it for part of the tour. 

Booking Light 
Continued from page 65 

the latter formerly of the singing 
group, Riders of the Purple Sage. 
and Foster were hosts at a cocktail 
party in the Music Corporation of 
America suite with Brent Wilson, 
the representative. 

CAC -Hamid was represented 
by George Burke and.Elkan Kauf- 
man in a suite where nightly cock- 
tail parties were held. Isabelle 
Whale, of Fun Unlimited Produc- 
tions, San Francisco and Sacra- 
mento, also entertained. The Al 
Wager Theatrical Agency gave fre- 
quent demonstrations of the "talk- 
ing tea kettle" with Kirk Kirkam 
handling. 

John Billsbury, of the John H. 
Billsbury Agency, Hollywood; 
Helen Hughes and Earle Caldwell, 
of H -C Associates; George Ball, of 
Celebrity, Hollywood; Russel A. 
Stapleton, Franchon & Marco, 
Hollywood; Jack Shafton, Shafton's 
Puppets, Los Angeles, and Bernie 
Schepper, of Schepper Bros., San 
Bernardino, were in attendance 
thruout the full convention time, 
discussing talent and budgets. 

Alfred Osborn, of Sterling, Colo., 

THE FINAL CURTAIN 
BELDEN -Ann, 

74, concessionaire at amusement 
parks in the Chicago area for 45 
years, recently in Chicago. She 
was one of the organizers of the 
Ladies' Auxiliary of the Show- 
men's League of America and 
was a past president of the 
ladies' group. In addition she 
ovas a member of the Order of 
Eastern Star. (fer husband, 
Henry, survives. 

COLLINS -Allen J 

62, veteran outdoor showman, 

BIRTHS 

COLUCCI- 
A daughter, Susan, November 
26 in New York to Mr. and Mrs. 
John Colucci, of Brooklyn. 
Mother was Jeanie Kerin, come- 
dienne. 

FORD - 
A daughter, Nance Ann, Octo- 

a ber 3 in St. Josephs Hospital, 
Elmira, N. Y., to Douglas and 
Eleanor M. Ford. Parents have 
trouped with the James E. 
Strates Shows and other carni- 
vals, and last season worked 
novelties at New York and Penn- 
sylvania parades and celebra- 
tions. Home address is 450 
Riverside -Avenue, Elmira. 

DOLAN- 
A son, November 12 in Chester, 
Pa., to Mr. and Mrs. Howard 
(Red) Dolan. Father formerly 
worked as an usher and on the 
front door for Ringling Bros. 
and Barnum & Bailey Circus. 

Henry Fillmore 
Continued from page 65 

Fischer Company of New York in 
1952. 

A past president of the American 
Bandleaders Association, Fillmore 
and his band had played at the 
Cincinnati Zoo, city parks and 
other outdoor events before his re- 
tirement 25 years ago and moved 
to Florida where he made a hobby 
of assisting high schools in form- 
ing bands. He is credited with 
having made the University of 
Miami one of the country's best 
and was head of that institution's 
music department at the time of 
his death. 

Originally a trombonist, Fill- 
more's most famous composition 
probably ovas "Lassus Trombone." 
Another was his "Whistling Farm- 
er Boy," featuring the barks of his 
dog, Mike, at cued intervals dur- 
ing the rendition. He also wrote 
"Men of Ohio" in honor of Presi- 
dent Warren C. Harding, "His 
Honor" in honor of former Cincin- 
nati Mayor Russell Wilson, and 
"Crosley March" in honor of Powel 
Crosley, Cincinnati radio manufac- 
turer and station operator. Other 
compositions were "Gifted Leader- 
ship, "Americans \Ve," and "Mil- 
itary Escort." He had al. corn- 
posed under the names of Harold 
Bennett, Al Hayes and Harry Hart- 
ley. 

Western Yen 
Continued from page 65 

tentative deals In the (next few 
weeks. 

Altho fairs are in a transitory 
period, he said he found most of 
the larger events reluctant to dump 
revue presentations. Their reasons, 
he said, hinged on the need for 
light and color, scenery and cos- 
tuming to create a proper show 
activity in front of the large stands. 

represented "Dancing Waters." He 
left the convention Wednesday aft- 
ernoon (5) to negotiate for 1957 
appearances of the attraction in 
Central California. 

December 4 in Chicago. Collins 
had toured with such organiza- 
tions as the Joseph G. Ferari, 
Bernardi and World of Mirth 
shows. At the time of his death 
he was working for the Burling- 
ton Railroad. Survived by his 
widow, Madeline, a former show 
girl, and four sons, Allen, Hugh, 
Ronald and Wiliiam. Burial in 
Chicago. 

FILLMORE -Henry, 
75, noted former Cincinnati 
band leader, December 7 in Mi- 
ami. (Details in General Outdoor 
section.) 

IIILLIS -Mrs. Goldie Irene, 
66, former rodeo performer, No- 
vember 29 at Brooks, Alta. A 
bronk rider at 14, she ovas a fea- 
ture with the 101 Wild West 
Show, the Buffalo Bill Show and 
the Will Rogers troupe. She 
competed in the first Calgary 
Stampede in 1912 and held the 
women's world brook riding 
championship for several years 
beofre retiring from competi- 
tion. She kas the former Coldie 
St. Clair. 

HOLDRIDGE- Willard D. (Red), 
62, head of the James E. Strates 
Shows' painting department, De- 
cember 2 in Syracuse. (Details 
in Carnival section.) 

LOMAS- Charles A., 
formerly for many years an ad- 
vertising salesman in the New 
York office of The Billboard, 
in New York December 5. In 
recent years he had been affili- 
ated with a news photo service 
in New York. 

McGEE -Richard (Pat), 
54, concessionaire who toured 
the past season with the Buff 
Hottle Shows, December 3 in 
Tampa. Survived by his widow, 
Virginia; a brother, Leon; a sis- 
ter, Jessie M. Flynn, and three 
nephews, Thomas, Jack and 
Louis Flynn Jr. He was a mem- 
ber of the Greater Tampa 
Showmen's Association and the 
International Association of 
Showmen, St. Louis. Services in 
St. Louis December 7 and burial 
in St. Peter's Cemetery there. 

PICKENS- Bertha, 
73, recently in Dallas. Survivors 
include a sister, Mrs. Alyne Mor. 
ency, and two brothers, Luther 
and J. N. Howell. Interment In 
Grove Hill Cemetery, Dallas. 

SCHLUETER -Eva, 
mother of Lillian Gonne, the 
original Sassy Little of Gus Ed- 
wards' "School Days," Novem- 
ber 21 in St. Louis. Burial No- 
vember 24 in that city. 

WILSON- George B., 
66, former minstrel performer, 
including the Dockstader show, 
at Binghampton N. Y., Novem- 
ber 15. He had been with the 
Endicott- Johnson Company for 
about 30 years. 

In Loving Memory 
of our dear 

wife and Mother 

Dainty Dotty Jensen 
who passed away 

December 17, 1952 

OWEN JENSEN 
3 Soit, Cadet Sgt. OWBI 1ENS81 JR. 

IN LOVING MEMORY OF 

RALPH H. BARR 
Passed away 

December 10, 1954. 

FRANCES BARI HOLTZMAN 
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28 Sell -Outs, Park 
Date Set for Hunt 

NE\V YORK -With a 18 -day 
opening stand at Palisades (N. J.) 
Amusement Park and 28 additional 
sell -outs already set, the 1957 sea- 
son looms as one of the very best 
for Hunt Bros. Circus. 

Manager Harry Hunt, in here 
Friday (7) to finalize some of the 
planning for the opening stand, 
said that he hoped to sign up as 
many as 50 sell -outs well in ad- 
vance of the opening date. The 
announced plan to present a com- 
bined Wild West- circus program 
has won wide acceptance, he said. 

TELEPHONE SALESMEN 
Six Phonemes. for steady year 'round 
work is Ontario. Tickets and Book, 
25 %. Four different offices with deals 
s.etm,fed five years ahead. If you 
are sober and can stand prosperity, 
call 

BILL HORRIGAN 
Jackson 9. 1641 -Hamilton, Ontario, 

Canada 
No collects. Or write 

CAPITOL ENTERTAINMENT BUREAU 
145 Main St. E. Hamilton, Ontario 
P.S.: Ken Clarke is with us. 

PHONEMEN OR WOMEN 
Best deal yet. Strong auspices. Top- 
notch show. Daily pay. UPC's, program 
and new, unusual ad medium. P,rma- 

nt conoectlon. No laV,I R'Artg 
SOB STEV lea Gut \E FORD 

and BOB 808 RICHlIfAN, please call. 
MANAGER 

ORChard 34032 Houston; Texas 

PHONEMEN 
FOR TWO TOWNS 

Opening Wed..., December 12. 
Muse clear ehru Marietta, Oa office, 

PheM F7H7 or 7.3Só]. 

Alberti* fmith 
fer the it'h Manager. C, cNl -me. 

PHONEMEN 25% 
Towns Carded -Just Starting. 

More towns to follow. 

SAM BUZZARD 
Phone: UN 7 -2191 Bethlehem, Fe. 

No collects. 

The early contracting of a number 
of dates resulted. 

A new 100 -foot cable big top is 
being built by the O. Henry Tent 
and Awning Company, Chicago. 
It will be ready and used for the 
opening date, which is expected to 
reap a publicity bonanza for the 
show. 

Another major improvement will 
be the addition of three tiers to the 
grandstands for a total of 12. Hunt 
said this would increase the show's 
seating capacity by about one - 
fourth. 

Sullivan Band Set 
vlickey Sullivan's band, used 

this year for the first time, has been 
set for the 1957 season. Sullivan 
will wave the baton himself on 
several of the dates but, for the 
most part, the group will be led 
by John De Fronzo. De Fronzo, a 
sax and clarinet player, has 
trouped with the Mills and King 
Bros. circuses, among others. The 
unit will be attired in Western out- 
fits during the regular season. 

All but seven of the show's mo- 
hile units have been repainted 
since costing off the road, Hunt 
said. A new horse trailer has been 
constructed. 

More than 4,000 colored lights 
are now being installed at the 
show's New Jersey winter quarters. 
They will be turned on a week 
before Christmas and remain in 
use thru New Year's. The elaborate 

1 

display attracts several thousands 
annually. 

2 PHONEMEN 
Steady work -UPC, look, Tickets 

Contact 
Phone 9217, Sandusky, Ohio. or Room 
204. Jackson Hotel, Fremont, Ohio, days 
only. 

5 TOP PHONEMEN 5 
Advertlalnt Pollee SPOnsor, ó15P3200 
Der week, rh fee month a, one location. 
\s In )our wlnler B.R. here. Write 

BOX 92 
KALAMAZOO, MICH. 

P.S.: Brodwin, call collect. 

REWARD 
Information Whereabouts 

ELMER YATES 
May be working Toledo or Youngstown. 

Contact 
Ed Ayers Agency 

Huntington. Indiana 

10 PHONEMEN 10 
9THONG FH ATFHNAL H6N Et'IT 111nW 
Book. Banners and UPC. 71x. Phonrs I, featly to lo. Want capable anon not 
afraid W ark for money. Paid collector, 
ulvattce dally. Bill SWver, Duncan, Bub 
Ford, Bob Beck, Bill Iarahall, come on 
In. DRECTOR 
MI ó326 or MI 

I 

óH2 Dalton, Ohio 

Hagen Adding 

Animals, Top 
CHICAGO -- Owner Howard 

Snesz reports that Hagen Bros.' 
Circus will have separate menagerie 
and Side Shots' tops next season. 
Ile has bought a number of addi- 
tional animals for the expanding 
show. 

Suesz said that recent additions 
include a voting elephant from the 
North Atlantic Fertilizer Company, 
a zebra, three camels, two llamas, 
a guanaco, two ostriches, two 
burros and a bison. 

A new elephant barn is being 
built in quarters. New rolling stock 
will include a 36-foot semi- trailer, 
with six compartments for accom- 
nnodation of personnel. It is in- 
tended to cut down the number of 
private automobiles. 

HENSON BROS.' INDOOR CIRCUS 

Want Agent. must set Phone: also 
Phonemes.. Want Acta dora two or 
mon, Trampnnne. 77ape, \\'Ire. Perch, 
January. or whet lure fou' Re -ope Nnt 
January 7 

W. E. PAGE. Mgr. 
sex 244, Springfield, Tenn, 

Phone 15211 

BACKFIRE 

Hungary Fight 

Spoils USSR 

Circus Gains 
' NEW YORK- Russia had been 

reaping a lush propaganda harvest 
until the Hungarian and Polish in- 
cidents of last month, with circus 
and variety acts as their weapon. 
Many of the performers have been 
asking asylum rather than return 
to their homelands. The results 
have their good and bad sides. 

Several organized state circus 
units beve been touring England 
and the Western European nations 
for sometime, and a major prppa- 

(Continued on page 74) 

CRISTIANI ADDING 
TRUCKS, SEATING 

Agent Foresees March -April Opening; 
Animals, Horses to Be Added to Show 

SARASOTA, Fla, -New rolling 
stock and new seating accommoda- 
tions are to be added to the 
Cristiani Bros.' Circus for its 1957 
tour, it was announced here last 
week: 

l'he Cristiani show is at winter 
quarters on a 30 -acre site on Cocio 
Road. There are permanent build- 
ing for elephants and horses, cook- 
house and working men's quarters. 

Paul Cristiani, general agent, 
said plans call for opening the next 
season in late March or early April. 
Before then, new wardrobe will 
have been completed for a spec 
on an India theme. Harry Dann 
will be in charge of wardrobe de- 

NEW 'LITTLE GARDEN' 

R -B Revamps WQ Shop 
For Arena Rehearsal 

SARASOTA, Fla -A building 
at Singling Bros. and Barnum & 
Bailey winter quarters here' has 
been converted into a circus arena 
for use in framing and rehearsing 
the show's proposed indoor unit. 

The building, formerly used as 
a car barn and paint shop, is 
80x200 feet, the same measure- 
ments the show requires for in- 
door presentations. Part of the 
sides of the building are being 
knocked out so that seat wagons 
may be placed there. 

Meanwhile, the outdoor arena, 
known in the past as "Little Madi- 
son Square Garden" because it 
duplicated the Garden measure- 
ments and was used for rehearsing 
past performances, has been cov- 
ered over by the old menagerie 
top, and other seat wagons are 
there, 

Loyal Receives 

New Big Top 
SARASOTA. Fla. --A new big 

top has been delivered to the Loyal - 
Repenski Family here for use in 
their upcoming tour of Cuba with 
their own show. The top is a 1.00 
with three 40s. The Circo Loyal 
is to tour Cuba this winter. 

The old car paint shop is being 
fitted with aerial rigging and the 
ceiling has been painted. Old 
rails were torn out of the floor. 

Winter tourist trade is reported 
to be considerably below the level 
of recent years. Observers guess 
this may be due to the adverse 
publicity about the show's closing 
DI mid -season, to competition. for 
the same patronage by the Sullivan 
Circus Hall of Fame, or to other 
reasons. 

Seen at quarters recently have 
been Body Bundy, Pat Waldo, Bob 
Dover, Hugo Schmitt, Trevor Bale, 
Dr. J. Y. Henderson, Albert White, 
and Walking Mike Doyle. A few 
workingmen have been hired but 
the cookhouse has not been re- 
opened and is not expected to be 
open in the immediate future. 

New spec floats are being built 
at the Circus Hardware and Supply 
Company. One depicts Cinderella, 
another the Old Woman in the 
Shoe, still another a schoolhouse. 
Several green wagons also are in 
the shop. 

Costumes, horse blankets, ele- 
phant blankets, trappings and 
building decorations are being 
made in the winter quarters sail 
loft. There is other actvity in the 
lights department. - 

UNDER THE MARQUEE 
Mrs. Dane Clark, known in the ! 

art world as N'eres, has her annal 
exhibit of down paintings at the 
Hotel Sherman, Chicago. Clowns 
John (Chuckles) Facer and Stud 
Foster worked in the display area 
on the opening day. 

George Birk and his dogs are' 
playing home show dates in \Vis - 
consin.... Charles (Slim) Pearson 
is honte in \tilswaukee after a stay 
in the hospital. . Clown Leo 
De\lers also is resting at home in 
Wisconsin, as is Jake J. (Clown 
Cop) Discll. e 

Ed Wideman and his elephants 
will play the Christmas shows for 
industrial groups around Cincin- 
nati.... Tony Gentry will have his 
animals on Gus Sun dates. . 

Happy Kellems, at the Fort Worth 
Shrine show, has made a string of 
TV and luncheon club appearances 

and received a gold key to the city 
from the mayor. He (nips the Cene 
Autry short' January 24. 

Art Eldredge, veteran circus man 
and trainer, is w ith the Allami 
Rare Bird Fariu, Kendall, Fla., 
where he has been breaking a new 
act using six all -white llamas. Act 
is owned by Alton Freeman, press - 
dent of the animal farm business. 
Assisting Eldredge is Harry Rooks. 
Preennan said the act soon will be 
ready to work asst will include 
Liberty and novels' routines. 'l'svo 
men and a girl will handle the act 
on the road. Eldredge and Rooks 
will stay at the farm and break a 
six -zebra act next. 

jack S. Smith, formerly with the 
Cole show and others, now has a 
collection agency and tax service 
in Dayton, O. Ile will enter Grand- 

(Continued on page 74) 

sign. Some acts nosy are in rehear- 
sal at quarters. Ness' trucks and a 
new office wagon are expected in 
February. 

Cristiani also said that the show 
plans to buy animals for its me- 
nagerie and is. expecting to add 
some high school and Liberty 
horses. 

He did not indicate whether the 
"new sea tin g accommodations" 
would be new blues, new seat 
wagons or some other type of 
additions. 
1957 was announced: 

Lucio Cristiani, general mana- 
ger; Daviso Cristiani, personnel 
director; Paul M. Cristiani, gen- 
eral agent; Bud H. Fisher, director 
of public relations; Ed Hiler, Jack 
Arnott, Charles Biaum and Charles 
Underwood, contracting agents; 
Elmer Kaufman, car manager; 
Harry Dann, equestrian director; 
Marion Cristiani, wardrobe; Walter 
Rice, electrical effects, and Phil 
Doto, bandmaster. 

FOR SALE, 

Z BIG TOPS 
One 130 with three 40.s. One 120 
with three 40's. No poles. No side - 
walls, Delivered in Chicago. 

$1,000 Each 

CONTRACTING 
AGENT WANTED 

Maie be first -class man. Must hava 
car, typewriter. 

JACK MILLS 
MILLS BROS r CIRCUS 

Cleveland Heights, O. 
FAtrmount 1 -0700 

WANT 6 PHONEMEN 
TICKETS IS PROGRAM, GOOD SPON- 
SORS, WORK ALL WINTER IN VALLEY 
WHERE WEATHER IS WARM ANO 
RESPONSE GOOD. 
Real Show that Is clicking: thousands In 
taps en repeats. Only sober, reliable 
Men who want to work need answer: 
come on. phones are ready In four 
valley towns or apply 419 Houston Bldg., 
San Antonio, Tex., Capitol 62922. 
P.5.: Jimmy Lewis, Col Ward, Allan 
Tobeln. contact. 

- PHONEMEN - 
liosphal Benefit, 4 onMe here, other 
deal W follow. No layoffs. Par dally, 
Tickets and Program Books. ALEX 
VAN CLEVE. come In. 

Phone: Amherst 25044, No.collects. 
1061/2 W. Douglas Wichita, Kens. 

BERT SIMPSON 

** * * * * * * * * * * * * * * * * *it 
of WANTED 

SHERIFF'S SPONSORSHIP FOR COUNTY -WIDE SAFETY PROGRAM ,/j * A completely NEW approach to the problem of Highway Safety. Directed * 
. * with dignity and ethics of top caliber promotion. 

According to the National Safety Council, over 37.000 people were killed on 
í.,_ -* our highways last Yoar. That's mon people than line in Cheyenne, Wyoming: 

or Las Vegas, Nevada; and mere lives than were Iwt in tM enfin Korean I ±* War. So remember, there Is a NEED for highway, safety., 
Sheriffs and Contracting Agents, write: A. I. FORTIER fr ASSOCIATES. p * 6 NORTH MICHIGAN AVENUE. CHICAGO 2. ILLINOIS ,, 

51.000.00 bonus f right county, Bob Christy- Milman, please get In touch. *g ** * * * * * * * * * * * * * * * * *40 

Are foot 
TELEPHONE SALESMAN OR SALESWOMAN? 
Don't call time. qualified. Pleasant working condition.. Air conditioned offices. 
Immediate draw can be arranged IL 

D 

a are producing. Ne. le .Yaleanen 
Sateewromen to .ell National Radfa andTV Shosv nationally. Ftnt Lime offend 
In St. I.ouia. If a'ou area Produerr you can make 5119.50 W 5208.75 per week. 

Apply TOM RYAN 
Suse 201 .yea Olive ff. (Phone: CHetmut 13 {bb or CHestnut 1.4 6721, ft. Louis, Mo. 

WANT WANT WANT 
For long winter season Indoor and summer under canvas opening w ek of January 15. 
Circus Acts doing two or more. Especially want Acu that can w rk on slag,. Need 
2 or 3 more Girls for web and ladder. Want Circus Organist with organ and need 
Circus Drummer. Can use Prop Men and Riggers. Larry Carlton, answer. Can tie, 
2 or 3 more Clowns that can clown and not drink In answer state lowest for the 
longest season of any circus on the road. Phone or wire: 

Suoi. rvlll., Tenn. s{on. MILLER BROS. wrne Nee. Forge, Tenn. 
P.S.: Have one Elephant priced for Quick sole. Tame, gentle and well tralned. 
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ROLLER RUMBLINGS 

'My Answer to Victor 
J. Brown' -Artie Busk 

MINEOLA, N. Y. -Artie Busk, 
co-editor of Bumps and Falls, house 
organ of Earl Van Horn's Mineola 
Roller Rink and advocate of a plan 
to merge the competitive skating 
interests of the Roller Skating Rink 
Operators' Association of America 
and the United States Amateur 
Roller Skating Association, last 
week replied in his publication to 
the RSROA's rejection of his pro- 
posal. 

The Busk plan was advanced last 
spring via a series of articles in the 
Mineola publication and The Bill- 
board, and the RSROA's rejection, 
carriëd in that organization's organ, 
Skating News, and The Billboard, 
was reprinted in Bumps and Falls 
of October 25. 

Mast MORI. MORt r. DRAN RIt.4lR fRnA01 
wltn BfA!/lY-GIAMOVR-SNDWMANJN/P 

NE'N 
nREVOtVINL 

N°-LYwpOE ,; 
..¡. 

\\ 
LUAU 
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SKATING RINK TENTS 

42 X 102 IN STOCK 

53 X 122 AT AU TIMES 

NEW "SHOW TENTS 
MADE TO ORDER 

CAMPBELL TENT & AWNING CO. 

in central Ave. Alton, III. 

PORTABLES ARE THE ANSWER 

Porto-gilt 
TINT COVEREwrl» D SKATING RINKS 

W. T. SHACKELFORD 
Sel 475, Smyrna, Oa. Phone 5-5171 

Phone: 1 -1113, Mrletta, Oa. 

CURVECREST RINK -COTE 
The skating surface for wood and 
masonite floors. The ultimate In clean 
lires and traction. 

PERRY B. GILES, Pre,. 
Curvecrest, Inc. Muskegon, Michlgen 
We invite you to bring your skates to 

Curvecrest and see for yourself( 

In part, the Busk reply reads 
as follows: 

This statement of policy 
by the Advisory Council of the 
RSROA« thru its chairman, Victor 
J. Brown, was in reality an answer 
to the many articles I have written 
and caused to be written in my 
fight to eliminate misunderstand- 
ings, the petty jealousies and the 
foolish bickerings that exist among 
leaders of our great industry... . 

"I have known Mr. Brown for 
25 years. I have great admiration 
and respect for him.... I know 
he has done much to gain recogni- 
tion and fame for our sport. I know 
his efforts are sincere and his ideals 
admirable in the stand lie has taken 
as spokesman for his great organi- 
zation, the RSROA. However, I 
must take exception to parts of the 
statements of policy he has issued. 

"I speak to you ... as one who 
is interested in the promotion and 
growth of our sport, primarily for 
the skaters themselves. I am not 
remotely connected with roller 
skating in any way financially. My 
sole interest is in seeing the com- 
petitive skater gain his or her right- 
ful recognition. It is with this 
thought in mind that I present my 
exceptions to the RSROA state- 
ment of policy as presented by 
Victor J. Brown in the June, 1956, 
issue of Skating News. 

"Mr. Brown states almost from 
the beginning that there is no 
chance of America's skaters ever 
getting the break they deserve 
when lie says there will be abso- 
lutely no merger. He further states 
that the RSROA has no induce- 
ment to merge because of over- 
tones of 'a deal' or 'attached 

strings.' I say the problems of a 
merger can be talked out without 
any deals or strings attached, and 
the inducement to get together is 

the greatest in the world -the 
youth of America, who are the 
backbone and the only reason for 
the existence of roller skating... . 

I have never implied that either or- 
ganization should abandon its hard - 
earned laurels. I have said that 
they should, by etting together, 
advance them further. There is no 
problem so great that great men 
can't solve. 

"Mr. Brown further makes ref- 
erence to a suggestion I made in 
print to inter- organizational com- 
petition along the lines of major 
league baseball. He says it is not 
practical. I would like to refresh 
his memory. The National leagues 
in both baseball and football, who 

(Continued on stage 80) - GENUINE 'COI GO" SHOE SKATES - 
Are known for their HIGH QUALITY and 

LONG SERVICE 

They are CHEAPEST 
in the LONG RUN 

QUALITY remains 
after price is 

forgotten 

to Pays to Play 

Order Yours 

TODAY 

CHICAGO ROLLER SKATE CO. 
Known for Qualify Products 

4427 W. Lake Street EStebrook 9 -3800 Chicago 24, Illinois 

6 Bills Urge 

N. J. Closing 

On Sundays 
NEW YORK -In addition to 

concession game setbacks, New 
Jersey resorts are faced with an- 
other problem which would affect 
an even wider range of business 
than the Statewide ban on games. 

Sunday closing is the latest situ- 
ation against which shore commu- 
nities are setting their sights. The 
New Jersey Resort Association has 
raised $15,000 and hired an at- 
torney and public relations firm, to 
combat pending,State legislation. 

To date six bills have been spon- 
sored and are in committee, pro- 
posing Sunday closing in one form 
or another. A Sunday law is on 
the books but lacks any penalties. 
Some local leaders say that simply 
because a toothless law is on tine 
books, that should not be reason 
for businessmen to be satisfied, 
since the courts may some day rule 
that enforcement in some way is 
required. The concession ban is 
cited as an example. 

Opponents of Sunday closings 
include the Grange, Poultrymen 's 
Association, and State Resort As- 
sociation. They are wary of stirring 
up a religious controversy, how- 
ever, since the closings are strongly 
supported by the Catholic bishop 
of the Essex County diocese. Sup- 
port for the measure is also strong 
it Passaic County. 

Says Europe Uses 
More High Rides 

CHICAGO - George Whitney 
Jr., of Disneyland, said at the 
NAAPPB convention here that he 
belies-es U. S. ride makers have not 
made the same full use of observa- 
tion tower rides that Europeans 
have made. 

He told of several kinds of tower 
rides he spotted on a tour of 
Europe. Tine generally high and 
slow- moving devices were popular 
because of the unusual view they 
afforded of surrounding activity. 

At the same time, Whitney said 
that Europeans apparently operate 
on the idea if a patron gets hurt 
it is his oun fault, and he should 
know better than tangle with ma- 
chinery. Whitney said safety 
guards of various types were nota- 
bly absent in many cases. 

NAAPPB Cuts Dues 
For Kiddielands 

Directors Vote Approval of Plans 
To Admit Kid Spots; Specify Rules 

CHICAGO -Special provisions 
for membership of kiddielands have 
been written into the by -laws of 
the National Association of Amuse- 
ment Parks, Pools & Beaches. 

The action was taken at a special 
meeting of the NAAPPB board of 
directors following the association's 
annual convention here. 

Main provision is that a new 
and lower minimum level for dues 
was established for kiddie parks. 
Where the minimum dues for a 
park are $90, the new minimum for 
kiddielands is $50. 

Paul Huedepohl, secretary of 
NAAPPB, said that apart from the 
change in minimum dues, the for- 
mula for determining the amount 

Geist Suggests 
Non -Member Fee 

CHICAGO -Richard Geist, of 
Rockaway Beach, New York, sug- 
gested that NAAPPB consider the 
possibility of charging an admission 
fee for non -members at the trade 
show during the park association's 
national convention here each year. 

The suggestion uvas made during 
the NAAPPB sessions. Secretary 
Paul Huedepohl replied that it 
probably would not be practical to 
limit the attendance thru tlse of a 
large fee because exhibitors want 
to see as great a turnout as possible. 

Conventioners Use 
All Park Badges 

CHICAGO -For the first time 
in memory of park convention ex- 
ecutives the demand for convention 
badges was greater than the supply. 

Patti Huedepohl said that 1,250 
lapel badges were on hand, but 
they were given out before the 
four -day run was over. Some of 
last year's were left over and they 
were used up this time. 

WASHINGTON- Prospects are 
that a National trackless train, 
owned by the Sheraton Hotel here, 
will be used in the Presidential 
Inaugural parade in January. 

One plan would provide for 
NBC -TV cameras to be mounted 
aboard the train. 

DART° AND TOYS 

Nantasket Shuttered, But 
Two Spots Keep Grinding 

NANTASKET, Dlass. -- One 
operator at this almost -deserted 
beach spot isn't letting the recent 
beautiful weekends go to waste, 
altho all but one other beach busi- 
nessman have long since closed. 

Sammy Simmons, owner of 
Sammy's Amusement Center, lo- 
cated on the sheltered south end 
of the resort, is doing a brisk busi- 
ness on Saturdays and Sundays 
with five kiddie rides - Merry -Go- 
Round, Sky Fighter, Roto \ \'hip, 
Water Boat and Jeep ride. 

Simmons also has four games 
working, and on Saturday nights, 
in a 100 by 60 area, he also oper- 
ates a Darto. The game room seats 
100 and on most Saturdays has 
been filled. Simmons also has a 
large black- topped lot on which he 
runs dances for the young set some 
Saturday n i g Is i s during the 
sumnner. 

All his concessions are enclosed 

in a heated, steel stricture in 
which he operates the winter 
months from October to April. 
Only other competitor on the 
beads is Das-e Baker's big Funland, 
also an enclosed structure with a 
half -dozen kiddie rides and several 
games. Baker's main winter busi- 
ness is in discount toys which he 
has run here for four years. 

This year Baker has enlarged his 
facilities and extended his building 
to make more room for the toys. 
A well-known spot by now, it has 
drawn good retail business. 

of dues remains unchanged. That 
is, the sum is set at a rate of 75 
cents per employee. The employee 
count is made at the peak time of 
year. The maximum dues for both 
parks and kiddielands is $300. 

NAAPPB directors also estab- 
lished new definitions and limita- 
tions for kiddielands to use in 

deciding which amusement centers 
are qualified for the new designa- 
tion. 

One requirement is that the spot 
have at least six kiddie rides and 
no more than two major rides. 
There were indications that some 
discretion would be used in this 
area because of the great variety 
of establishments and different 
local conditions. 

Another requirement is that to 
be eligible a kiddieland must have 
operated two full seasons as a regu- 
lar, major business. It must be in 
a permanent location. 

NAAPPB directors ruled out 
membership by drive -in theaters 
and some other set -ups when they 
put in the specification that mem- 
ber kiddielands may not be "ad- 
juncts or accessories to some other 
business." 

New Hamid 

Aquafair to 

Open in Fla. 
MIAMI - Aquafair, the new 

George A. Hamid attraction, is 
slated to open this month with a 
marineland setting. 

Featured, besides Hamid's div- 
ing horse attraction, will be trained 
porpoises, flamingos, monkeys and 
other animals, and Indian alligator 
wrestlers. 

The spot, as well as being a 
commercial venture, will provide a 
training ground for animal acts 
which will be featured in Iiamid 
dates booked with the Hamid- 
Morton Circus and also with fair 
grandstand shows. 

AVAILABLE 
100'x140' open air in amusement park 

on Boardwalk, Daytona Beach, Fla. 

FOREST AMUSEMENT PARK, INC. 
31 North Atlantic Avenue 

Daytona Beach, Florida 

PRESTIOS AND PROFITS 

A HOLMES MINIATURE GOLF COURSE 

Adds prestige to your location and 
makes more money for you. Eaeh 
Noumea Cook Custom sullt Course cap 
handle up to 200 per:,ona per hour. 

HOLMES COOK MINIATURE GOLF CO. 
199 10th Avenus New York, N. Y. 

FOR SALE 
Portable Speedway Platform. Frame- 
work and Canvas in good condlon. 
Price S5500.00. 

NORWOOD AMUSEMENT PARK 

3025 E. Main St. Columbus S, O. 

High Quality 
KIDDIE RIDES 

ROTO WHIP- KIDDIE WHIP -SPEED BOATS -PONY CARTS - 
GALLOPING HORSE CARROUSEL 

Illustrated Circulars Fee. 
W. F. MANGELS CO., Coney Island, Brooklyn 24, N. Y. 

ESTABLISHED 1888 
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FAIR ASSN. MEETINGS 
Wisconsin Association of Fairs, 

Schroeder Hotel, Milwaukee, Jan- 
uary 2.4, Win H. Eldridge, 
315% E. Mill Street, Plymouth, 
secretary. 

Central New York Association of 
Agricultural Societies, Hotel Syra- 
cuse, Syracuse, January 5. Robert 
S. Turner, Horseheads, secretary. 

Indiana Association of County 
and District Fairs, Hotel Severin, 
Indianapolis, January 6 -8. William 
II. Clark, 360 Walnut Street, 
Franklin, secretary. 

Minnesota Federation of County 
Fairs, Radisson Hotel, Minneapolis, 
January 7 -9. Harold C. Pederson, 
3521 22d Avenue South, Minneap- 
olis 7, secretary. 

Kansas Fairs' Association, Jay - 
hawk Hotel, Topeka, January 8 9. 
Everett E. Erhart, Stafford, secre- 
tary. 

Missouri Association of Fairs and 
Exhibitions, Governor Hotel, Jef- 
ferson City, January 10-11. Rollo 
E. Singleton, Department of Agri- 
culture, State of Missouri, Jefferson 
City, secretary. 

North Dakota Association of 
Fairs, Decotah Hotel, Grand Forks, 
January 10 -12. A. D. Scott, Fargo, 
secretary. 

Georgia Association of Agricul- 
tural Fairs, Atlanta, January 14. 
Joe F. Pruett, 550 Riverside Drive, 
Macon, secretary. 

Ohio Fair 'Managers' Association, 
Deshler -Hilton Hotel, Columbus, 
January 15 -17. Goldie V. Scheible, 
109.710 Reibold Building, Dayton, 
executive secretary. 

South Carolina Association of 
Fairs, Jefferson Hotel, Columbia, 
January 16 Tom Craig, 618 Mont- 
gomery Building, Spartanburg, sec- 
retary. 

Association of Tennessee Fairs, 
Hotel Andrew Jackson, Nashville, 
January 17 -18. L. E. Griffin, P.O. 
Box 90, Nashville, secretary-treas- 
urer. 

North Carolina Association of 
Agricultural Fairs, Sir Walter Ho- 
tel, Raleigh, January 17 -18. Corbin 
Green, P.O. Box 776, Hickory, sec- 
retary. 

Western Canada Association of 
Exhibitions, Prince Edward Hotel, 
Brandon, Man., January 18 -20. 

A NEW GRANDSTAND SHOW 

FOR 1957 

FOR FAIRS AND CELEBRATIONS 

SAM HOWARD'S 

WATER FROLICS 
Beautiful Bathing Girls. Novelty Acts, 
all necessary scenery, music and 
marvelous lighting fleets. 

Will play an percentage basis or 
flat price. 

THE ONE SHOW THAT CAN 

PLAY RAIN OR SHINE 

Booked Exclusively By 

GAC -HAMID 
a s. Michigan Ave. Chicago, III. 

For Your 
Fair. .. Park... Cetebratlee 

Book 

THE MALKO TROUPE 
lying Trapeze AAlste 

911E MALHÓ amomin¡ióo i. 

P. O. Box 1553, South Side 
Station, Springfield, Missouri. 

Mrs. Letta Wahl,, Bessborough 
Hotel, Saskatoon, Sask., secretary. 

Virginia Association of Fairs, 
Jefferson Hotel, Richmond, Jan- 
uary 20 -21. William E. Finch, Fair- 
grounds, Danville, secretary. 

Michigan Association of Fairs 
and Exhibitions, Fort Shelby Ho- 
tel, Detroit, January 20 -22. Harry 
B. Kelley, Hillsdale, secretary - 
treasurer. 

Association of Alabama Fairs, 
Hotel Stafford, Tuscaloosa, January 
21 -22. C. W. Summers, Jasper, 
secretary. 

New Jersey Association of Agri- 
cultural Fairs, Tlotel Hildebrecht, 
Trenton, January 21. William C. 
Lynn, Room 615, 1 West State 
Street, Trenton 8, secretary. 

Massachusetts Agricultural Fairs 
Association, II o t el Hawthorne, 
Salem, January 21 -22. Paul Cor- 
son, Topsfield, secretary. 

Maine Association of Agricul- 
tural Fairs, Eastland Hotel, Port- 
land, January 23 -24. Roy E. 
Symons, Skowhegan, secretary. 

Pennsylvania Association of 
County Fairs, Abraham Lincoln 
Hotel, Reading, January 23 -25. 
Charles W. Swoyer, 522 Court 
Street, Reading, secretary. 

Kentucky Association of Fairs, 
Kentucky Hotel, Louisville, Janu- 
ary 24 -25. L. Doc Cassidy, Ken- 
tucky Fair and Exposition Center, 
Louisville 17, secretary. 

Illinois Association of Agricul- 
tural Fairs, St. Nicholas Hotel, 
Springfield, January 27 -29. Clif- 
ford C. Hunter, Taylorville, sec - 
retary. 

Rocky Mountain Association of 
Fairs, Northern Hotel, Billings, 
Mont., January 27 -29. Clifford D. 
Coover, Shelby, Mont., secretary. 

New York State Association of 
Agricultural Fair Societies, Shera- 
ton-Ten Eyck llotel, Albany, Jan- 
uary 28 -29. James A. Carey, De- 
partment of Agriculture and Mar- 
kets, State Office Building, Albany, 
secretary. 

Nebraska Association of Fair 
Managers, Hotel Comhnsker, Lin- 
coln, January 28 -30. H. C. McClel- 
lan, Arlington, secretary. 

Louisiana Association of Fairs 
and Festivals, Bentley llotel, Alex- 
andria, February 3 -4. Adolph Net- 
ter, Donaldsonville, secretary. 

Oklahoma Association of Fairs, 
I- Iuckins Hotel, Oklahoma City, 
February 4 -5. Vera G. McQuilkin, 
P.O. Box 3998, Oklahoma City, 
secretary. 

Texas Association of Fairs and 
Expositions, Baker Hotel, Dallas, 
February 7 -9. Bob :Murdoch, East 
Texas Fair, 102 East Locust Street, 
Tyler; secretary. 

Arkansas Fair Managers' Associ- 
ation, Marion Hotel, Little Rock, 
February 11 -12. Leonard T. 
Barnes, P.O. Box 907, Little Rock, 
secretary. 

Association of Connecticut Fairs, 
Berlin High School, Berlin, March 
9. Joseph C. Bartlett, North haven, 
Conn., secretary. 

Swift Current 
Elects McIntosh, 
Reports 13G Net 

SWIFT CURRENT, Sask. - 
Jack McIntosh was elected presi- 
dent of the Swift Current Agricul- 
tural and Exhibition Association at 
its annual meeting recently. Vice - 
presidents are Sidney Oldon and 
Mrs. E. C. Shook. Irving Hansen 
continues as managing director and 
secretary- treasurer. McIntosh suc- 
ceeds Cliff Sherriff. 

A net operating profit of $13,- 
618 was reported on the year's 
operations, with one day of the 
three -day fair being practically 
rained out. 

SOUND -COLOR 

1956 Scenes 

Added to ESE 

P. R. Movie 
WEST SPRINGFIELD, Mass. 

--The fifth edition of the Eastern 
States Exposition's motion picture 
"Show Window of the East" is 
available for free booking by or- 
ganized groups and associations. 

The quarter -hour coloi -sound 
film has the addition of scenes 
filmed during the 1956 fair, as 
well as new narration and musical 
score. Added are the U. S. Navy 
Band's music, the Royal Canadian 
'Mounted Police, the ESE's horse 
show, Storyville kiddie attraction, 
and new displays in the Industrial 
Arts Building. 

Prints of the film are sent free 
upon written request to the fair. 

The fair, in its latest informa- 
tion bulletin to concession, exhibit, 
and other interested people, cau- 
tions them to make early hotel 
reservations for the 1957 edition, 
September 14 -22, since September 
13 -14 will find Springfield occu- 
pied by the Northeast Shrine As- 
sociation for its annual convention 
of more than 5,000 members, 
wives and other guests. This will 
severely tax hotel and motel facil- 
ities in this area. 

Attendance 455,877 
Final attendance recap showed 

a total turnout of 455,877 for nine 
days of the exposition, with the 
total being better than last year's 
by 42,325 and short of the 1953 
all -time record by 493. Best day 
was the final Saturday, when 
74,087 persons visited the 175 -acre 
grounds. 

New executive committee mem- 
bers named from the board of 
trustees are Donald S. Watson, 
editor of the New England Home- 
stead and director of the exposi- 
tion's livestock department, and 
Robert S. Atkinson. Committeemen 
re- elected included R. DeWitt 
Mallary, president; J. -Loring 
Brooks Jr., vice- president; Laurence 
R. Wallace, treasurer; Albert C. 
White Jr. and Ernest j. Wheeler, 
assistant treasurers, and Jack Rey- 
nolds, secretary. 

Lockett Sels 

Beauty Bally 

M Petersburg 
PETERSBURG, Va. A beauty 

contest co- sponsored by WXEX -TV 
has been added to the Petersburg 
Fair promotional effort. Fair man- 
ager Ralph Lockett saya the con- 
test will cover a 14 -county area. 

A round trip to Jamaica for the 
winner and a companion will be 
provided by the tourist board of 
that country. The winner's title 
will be Maid of Virginia. 

The fair will be held from Sep- 
tember 30 thru October 5. The 
Vivona Bros: Shows have been 
awarded the midway contract. 

Jackson Renames 
Roy Hatt President 

JACKSON, Mich. -Roy ITatt, 
Napoleon, was re- elected president 
of the Jackson County Fair here. 
A net rofit of $708.75 was re- 
ported for the '56 run. 

Indiana State Fair. 
Inks C&W, Swenson 

INDIANAPOLIS - The Cetlin 
& Wilson Shows will be on the 
midway at the 1957 Indiana State 
Fair and Aut Swenson 's Thrillcade 
will be the thrill show at the 
IIoosier fair. 

Contracts to Cetlin & Wilson 
and the Swenson show were 
awarded at meetings of the fair 
board Tuesday and Wednesday 
(4 -5) 

TR Gooding Amusement Com- 
pany, Columbus, also bid for the 
midway contract, which scent to 
C. & W. by an 8 -5 vote, a spokes- 
man for the fair board said. The 
award gives the midway contract 
to Cetlin & Wilson for the 10th 
year. 

The Swenson show was con- 
tracted for three performances -a 
Friday and Sunday matinee and 
a Sunday night show. One or two 
additional performances also may 

PROMOTION: 

Western Execs 

Receive Tips 

At Ad Clinic 
CORONADO, Calif. -A six - 

hour discussion by representatives 
of various media on ways and 
means to create and hold interest 
in fairs was the feature of the "Col- 
lege of Fairs Ad Clinic" Tuesday 
(4), the second of the four -day 
Western Fairs' Association conven- 
tion at the Hotel del Coronado 
Isere. 

The speakers for the media were: 
Ben Reddick, Newport Beach, 
newspapers; Sam Abbott, The Bill - 
hoard, Hollywood, national trends; 
J. Rembrandt George, Foster & 
Kleiser, San Diego, outdoor; Nel- 
son Mclninch, KNX, Hollywood, 
radio; Terry Lee, KOVR, Stockton, 
television, and Leon Pratt, Larry 
E. Klump Company, Stectkon, 
posters. 

Reddick. who opened the morn- 
ing session, advised that advertising 
is an investment in good will and 
not an expense. He added that it 
should, however, be keyed to the 
temperature of people who are con- 
stituents to be a continuing invest- 
ment. 

Abbott, who closed the morning 
session, reviewed the reports of The 
Billboard's Advertising- Promotion- 
Publicity clinic held in Chicago last 
March. This meeting was an infor- 
mal discussion by the press chiefs 
from the nation's .major fairs. 

George based his talk upon a 
survey made by his outdoor adver- 
tising firm in which he pointed out 
that Californians earn 15 per cent 
more money than the national av- 
erage and of this spend 12 per 
cent over the average. Each year, 
he added, the Pacific Coast gèts 
500,000 new consumers, which 
means that many more potential 
fairgoers. 

McIninch, who is well known as 
"The Farm Reporter," outlined the 
advantages of radio. Lee, who 
spoke on television, said that tele- 
vision had competed with fairs but 
no more so than other means of en- 
tertainment. Television, he cited, 
had drawn people away from other 
forms of entertainment. Bemuse 
of this, the medium offers fairs the 
ways and means to "win back" the 
fair visitors. 

Pratt illustrated his talk with 
chalk drawings. 

be ven by the Thrillcade, with 
the board reserving final decision 
on a second show on Sunday after- 
noon and a possible Friday night 
performance. 

The contract to Swenson was 
given by a 7 -6 vote, with six votes 
going to Jack Kochman's Thrill 
Show. Tommy and Larry Holden 
also submitted a bid for the thrill 
show contract. 

The board deferred action on 
awarding contracts for the night 
grandstand show but heard repre- 
sentatives of three booking offi- 
cials outline suggested shows. El- 
dred Stacy was on hand for the 
Music Corporation of America; 
Ernie Young and Frank Taylor, 
for GAC -Hamid, and Sam J. Levy 
Sr. for the Barnes -Carruthers The- 
atrical Enterprises. 

Spokane Moves 

To Sept. Dates 
SPOKANE, Wash. --Tile 1957 

Spokane Interstate Fair will be held 
September 18 -22 instead of in Au- 
gust as has been the annual cus- 
tom in recent years. 

Directors said the new dates will 
make the Spokane Fair the last in 
this region and will fit in better 
with the travel patterns of live- 
stock exhibitors. Farmer exhibitors 
also will benefit. Harry Linden has 
been re- elected president. 

We are presenting for Public, Seen, 
Public and Private Social ADpearaneee, 
the greatest ersatile genius ever fn. 
separably Dart f Man Into -Woman 
transition. Unmatchable 1n vocal mas 
tory, exquisite feminlnity, faselnatins 
;;monti ty, a challena to [he world to 
produce her duDileate egual. 

Robert Cummins, representing. 
For open time, etc., address: 
MARITA DELORES 
Capitol Hotel, Richmond, Ve. 

ERNIE YOUNG 

Is Now Associated With 

GAC- HAMID, INC 
S SOUTH MICHIGAN AVE. 

CHICAGO, ILLINOIS 

(*FOR ENTERTAINMENT 
-CONTACT- 

JI11I11IIE DOWNEY 
7733 AAher Aw., D. Louis 17, Me. 
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CARNIVALS 
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-OPEN HOUSE: 

Western Ops, Agents 
Host Fair Executives 

CORONADO, Calif. -- Carnival 
ownen and their staffs were hosts 
at a series of cocktail parties during 
the 34th annùal Western Fairs As- 
sociation convention here last week. 

Crafts Shows, which includes 
Crafts Exposition, DLO Big and 
Fiesta units; West Coast Shows, 
operators of West Coast Shows and 
West Coast Exposition Shows: Fair 
Time Shows, Inc., and Foley & 
Burke Combined Shows maintained 
open house thruout the meeting. 

Representing the Crafts' organi- 
zation were Eleanor and Orville 
N. Crafts, Charlotte and Frank 
Warren, Larry Ferris and W. Lee 
Brandon. Entertaining for the West 
Coast group were Mike Krekos, 
Harry Myers, Bobby Cohn, E. W. 
Coe, Al Roden and Eddie Hellwig. 

Fair Time Shows, Inc., was rep- 
resented by Olivia Waldron, presi- 
dent; George Waldron, Chet Bar- 
ker and Martha and Larry Nathan, 
the latter helping out here as an 
agent. 

L. G. Chapman, owner of F&B, 
was In attendance with Flossie and 
Ernest Fitzgerald, general agent, 
serving in their suite. 

Huddle With Fairs 
Bill Overly represented Pan 

American Amusement Company, 
while Frank W. Babcock, F. M. 
(Pete) Sutton and Edward Harris 
talked to prospective customers of 
the Frank W. Babcock United 
Chows. Jane and Charles Albright, 
of the newly formed Golden Gate 
Shows, answered questions regard- 
ing their organization. Ray Cox 
remained thruout the convention 
in the interest of his Great Western 
Shows. Ted Levitt acted as agent 
for Gold Coast Shows, headed by 
William Meyer. 

Gail and Louis Cecchini enter- 
tained guests of Cecchini & Le- 

Detroit Club 
Sets Yule Party 

DETROIT -T h e Michigan 
Showmen's AssociLtion will hold its 
annual Christmas party for under- 
privileged children December 23 
in the clubrooms, Paul Greeley, 
secretary, announced. 

Other events on the winter pro- 
gram include the banquet and ball 
on January 20 which will also in- 
clude installation of officers of both 
the men's club and auxiliary, a past 
president's night and a mortgage - 
burning celebration. 

vaggi, amusement concessionaires, 
at a series of functions. 

Cal Lipes made the preliminary 
arrangements for booking his snake 
and pygmy horse attractions. Jo- 
sephine and Jimmy Lynch renewed 
contacts for the J. Lynch Enter- 
prises, a food concession operation. 

Out-of -State show owners in- 
cluded P. W. Siebrand, of the Sie - 
brand Bros.' Circus and Carnival in 
Phoenix, and K. R. (Andy) Ander- 
son, of the Ranier Shows, Tacoma. 

Joe Blash and Lloyd Hildigoss 
attended to line up dates for their 
game concessions. Steve Vaughn 
represented Pinky's game conces- 
sions, which he operates with Joe 
(Red) Dauer and Bob Vaughn. 

Joseph Archer, of Archer Enter- 
prises, taffy and fudge stands, spent 
the first two days of the conven- 
tion contacting the fair representa- 
tives. 

FIRST MIDWAY 
PACT INKED 
AT WFA MEET 

CORONADO, Calif. - For 
the first time in the history of 
Western Fair Association con- 
ventions a carnival contract 
was actually signed, sealed and 
delivered here Thursday (6) as 
the group ended its four -day 
session at the Hotél del Coro- 
nado. 

Parties completing the de- 
tails were Olivia Waldron, 
president of Fair Time Shows, 
Inc., and Norman Sundborg, 
secretary- manager of the Con- 
tra Costa County Fair in An- 
tioch. 

During the convention, Mrs. 
Waldron entertained in what 
she called the "Hospitality 
Suite." Sundborg and the 
show owner signed the deal in 
the presence of several of the 
fair's dir^ctors. The fair man- 
ager said that the delegates 
were instructed to complete all 
the details before returning 
home. And they did. 

Roden, Harris to Manage 
Krekos, Babcock Units 

CORONADO, Calif. --Al Roden 
and Edward L. Harris were named 
managers of the d'est Coast Expo- 
sition Shows and a unit of the 
Frank W. Babcock United Shows 
respectively. Announcements of 
their appointments were made at 
the 34th annual convention of the 
Western Fairs' Association, which 
closed a four -day session here 
Thursday (6) at the HIotel del Coro- 
nado. 

Mike Krekos, West Coast Shows 
president, said that Roden will as- 
sume his duties immediately. He 
succeeds Harris, who held the post 
for six years. 

The appointment of Harris to 
head a unit of the United Shows 
was made by Frank W. Babcock, 
the owner. He added that Harris 
will direct one of the units, with 
F. M. (Pete) Sutton, who joined 
the show in early 1956, continuing 
in his present position also as a 
manager. 

Was Assistant Manager 
Roden joined the West Coast 

organization 18 years ago when the 
West Coast Shows was the only 
unit operated by the corporation. 
In the past three years he has been 
assistant manager of the unit he is 
to direct. Ed Hellwig will con- 

Canadian Still Dates, U. S. 

Fairs to Form Reid Route 
NEW YORK -King Reid, oper- 

ator of the shows bearing his name, 
will practically split his 1957 sea- 
son between Canada and the 
United States. 

According to present plans, Reid 
will open and close his still date 
season in the Dominion. He will 
return to the United States for 
fairs. The latter will again appar- 
ently be limited to the Northern 
sector. 

Reid said that he would open 
his sho i later than usual in an ef- 
fort to avoid the spotty' weather and 
earnings generally associated with 
the early weeks of spring. 

Seven Weeks in Canada 
Approximately seven weeks will 

be played in Canada. These dates, 
reportedly set, will again be con- 
fined to Eastern Canada, a terri- 

tory which Reid has played for 
several years. 

With the recent addition of the 
Champlain Valley Exposition, Essex 
Junction, Vt., to his fair route, Reid 
has reason to be pleased with his 
potential route of fairs. Other an- 
nuals net include the Rutland (Vt.) 
Fair and the Skowhegan (Me.) 
Fair. He will be playing the latter 
event for the ninth year. 

The Essex Junction contract is 
for one year and includes the en- 
tire midway. At Rutland, which 
he played for the first time last 
year, he plans an extended Kiddie - 
land. Other projects for that event 
include additions to the paved 
midways which he installed last 
year and the filling in of some 
ground to provide additional mid- 
way space adjacent to the main 
area. 

tinue to manage the West Coast 
Shows, considered the No. 1 unit. 

Harris, too, has been in outdoor 
show business for a number of 
years. Prior to joining the West 
Coast company, he trouped with 
other shows out of San Francisco. 
He is the retiring president of the 
Pacific Coast Showmen's Associa- 
tion in Los Angeles. 

Both Krekos and Babcock 
pointed out that Harris resigned 
from the West Coast organization 
to enable him to operate out of 
Los Angeles, where he recently 
purchased a home in the city s 
suburb of San Gabriel. West 
Coast's route is mostly in Northern 
California. 

SLA Auxiliary 

Remembers 

Past Prexies 
CIHICAGO -The Ladies' Aux- 

iliary of the Showmen's League of 
America paid tribute to its past 
presidents at the recent annual 
banquet here in the Hotel Sher- 
man. 

Margaret and Evelyn Hock sup- 
ervised the dinner arrangements 
and Phoebe Carsky served as presi- 
dent pro -tern due to the death 
of Ann Doolan. Margaret Filio- 
grasso delivered the invocation and 
a moment's silence was observed 
for departed members. Gifts were 
presented each past president from 
the late Mrs. Doolan. Prize win- 
ners included Mrs. L. M. Brum- 
leve and Helen Vaughn. Virginia 
Kline and Lillian Glick gave enter- 
taining talks. 

Those present included Phoebe 
Carsky, Kathryn Doolan, Elsie 
Miller, Margaret Fillograsso, Ethel 
Wadoz, Mae Smith, Dorothy Ken- 
nedy, Mary Lou Callbeck, Ida 
Chase, . Mable Brown, Helen 
Vaughn, Mar y Frestel, Viola 
Parker, Delgarian Hoffman, 011ie 
Glosser, Margaret Hock, Mrs. 
Brumleve, Mae Taylor, Lucille 
Hirsch, Lillian Glick, Evelyn Hock, 
Frieda Rosen and Carmelita Horan. 

Calif. Concession Ops 
Seek Longer Contracts 

CORONADO, Calif. - Califor- 
nia fair concessionaires urged long- 
er contracts for those making capi- 
tal expenditures, and a ceiling on 
space rates charged by carnival 
owners at the service members' 
meeting of the 34th annual West- 
ern Fairs Association convention 
which closed at the Hotel del Coro- 
nado here Thursday (6). 

The meeting of the service mem- 
bers, that category of the associa- 
tion which includes non -voting con- 
cessionaires, suppliers, show own- 
ers and others, was held Monday 
(3), the first of the four -day con- 
vention. Under the chairmanship 
of Stuart Waite, secretary- manager 
of the Polo County Fair in Wood- 
land, the session ended with the an- 
nouncement that the group's dues 
would be increased in 1958 on the 
basis of gross done at the exposi- 
tions. 

Wants 3 -5 Years 
Jack Richardson, representing 

the Pacific Catering Company of 
San Francisco, proposed the ques- 
tion as to whether fair managers 
were empowered to issue anything 
more than a year -to -year pact. He 
sought longer terms, from three to 
five years, to protect, he said, in- 
vestments that might run to 
$15,000 for an installation that 
would comply with food health 
laws and allow for the proper 
service. 

Chairman Waite referred the 
question to George Miller, assistant 
chief of the division of fairs and 
expositions of the California State 
Department of Finance. He ad- 
vised that the "department frowns 
upon a contract for longer than 
three years." He added that the 
question had been proposed before 
and urged that the service mem- 
bers appoint a committee to meet 
with Department of Finance repre- 
sentatives in an effort to iron out 
this matter. 

James Lynch, of Lynch Enter - 
prises, San Francisco, deplored the 
footage rate charged concession- 
aires by carnival owners, particu- 
larly food stands such as he oper- 
ates. Lynch added that the rate 
on the independent midway if 
space was available had been fair. 
He claimed that the rate had sky- 
rocketed because carnival owners 
were bidding too much for the 
privilege of playing fairs. 

"Those who know my operation 
realize that I must have quite a 
spread of footage," Lynch said. 
"We little fellows have to keep 
working. When the rate is too high, 

is nothing to do but lay off." 
Discuss. Local Ops 

The matter of local group food 
stand operation was hit by Rich- 
ardson, who pointed out that they 
had free labor; often donated mer- 

chandise and were unfair competi- 
tion for the professional caterer. 

Lynch asked, too, that fairs set 
the price of food products to gov- 
ern both the professional as well as 
the "amateur concessionaire. He 
cited the fact that at one fair a 
local booth was selling packaged 
popcorn for 5 cents. He added 
that the cost was 51/2 cents per 
package and that the competition 
was such that he could not fight it. 

George Charboneau, of Cali - 
mesa, suggested that fairs do some- 
thing about giveaways. At one 
fair, he declared, he was forced to 
pull out after the second day be- 
cause local markets were giving 
away cotton candy, candy apples 
and other products that he was try- 
ing to sell. 

As the session that lasted about 
an hour and a half came to a close, 
Waite advised that the $50 service 
membership dues structure would 
be abandoned in 1958. The new 
rate will be $50 for those members 
doing a gross business up . to 
$5,000; $100 for those grossing 
$5,000 to $10,000; $200 for buss 
ness from $10,000 to $20,000, and 
$250 over $20,000 per year. 

Panacek Pacts 

Wis. Fair loop 

For Third Year 
MILWAUKEE - Belle City 

Shows has signed to provide the 
midway attractions at the Northern 
Wisconsin Fair Circuit, Charles 
Panacek, show's owner- manager, 
announced last week." The organi- 
zation played the loop for the first 
time in 1955 and again made the 
circuit in 1956. . 

The loop, which normally 
awards its midway contract at the 
annual meeting of Wisconsin As- 
sociation of Fairs, includes seven 
events -Antigo, Merrill, Neillsville, 
Ladysmith, Medford, Wausaukee, 
Shawano and Weyauwega. 

Following the last -named fair, 
Belle City will play the Redsburg, 
Wis., Street Fair. Also on its route 
for next year are the Kenosha, 
Wis., Jaycee Celebration. Plans 
are to open on Milwaukee lots in 
mid -April for six weeks and then 
hit the industrial towns of Wiscon- 
sin until fairs begin, Panacek said. 

Robert (Slim) Curtis is back in 
Tampa after a good tour with the 
Hodges' Side Show on Cella & 
Wilson. 

Reithoffer Adds Ride Units; 
Favors Split -Week Operation 

NEW YORK -A first -time ven- 
ture into Southern fair territory, 
and a growing route, resulted in 
the acquisition of new ride equip- 
ment at the Chicago outdoor con- 
vention by the Reithoffer Shows. 

Pat Reithoffer said that a Spina - 
roo was contracted for at Chicago 
and tentative arrangements were 
made for the addition of several 
new kiddie rides.. 

Expansion plans also include the 
construction of a new glass house 
on a trailer and the construction of 
a new girl show front. 

Dixie Dates Set 
The show is contracted to play 

the Orangeburg, Newberry and 

Union, S. C., fairs. Several other 
Southern dates are sought and 
booking efforts are continuing 
along these lines. 

In the North, Reithoffer is faced 
with a growing list of split weeks in 
fair operations. This results in 
weekend operation and, with Sun- 
day play allowed, is regarded as 
advantageous for his flexible opera- 
tion. He said he is in favor of other 
New York fairs, where the trend 
has been most pronounced, adopt- 
ing a split -week policy. 

Allan Travers, general agent of 
the James E. Strates Shows, was 
instrumental in securing the South- 
ern dates for Reithoffer. 
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MIDWAY CONFAB 
C. A. (Curly) Vernon, owner of 

United Exposition Shows, and 
Charlie McCarthy, the show's busi- 
ness manager, scored well on their 
recent deer hunt in Texas. Both 
bagged their limit... Mr. and 
Mrs. Al Wallace recently stopped 
off at Ocala, Fla., to visit Mr. and 
Mrs. Jay Williams. Rebecca 
Castle, cookhouse op, left for Hot 
Springs for the baths after being 
confined for some tinse. 

Robert (Bobby) Mansfield, vet- 
eran director and producer of mid - 
way shows, is partially paralyzed 
and confined to a nursing home at 
1725 N.W. 21 Terrace, Miami. 
During his years in the business, 
he was with the Barkoot, Jones, 
Rubin & Cherry, Beckmann & Cer- 
ety and Royal American shows.... 
Mrs. Bertha Nakunz, of Houston, 
and Mr. and Mrs. W. H. Hester, of 
Ennis, Tex., recently .visited the 
Airs. L. A. Bolenbarker in Aransas 
Pass, Tex., where they got in sense 
good fishing. 

Louis (Frenchy) Brown, conces- 
sion op at Rockaway Beach, N. Y., 
is in Europe hunting for new ideas. 

John Cargan, concessionaire 
at- an Akron park, is convalescing 
in the Paul Revere Hotel, Detroit, 
following surgery.... Bill Green, 
Detroit press rep, is enjoying a 
portable television in his New 
Grace Hospital room. The set was 
provided by the Michigan Show - 
men's Association. Marvin 
Keys, concession op, left Detroit 
for a three -month Miami sojourn. 

Mr. and Mrs. Charlie Klausen, 
concessionaires who are wintering 
in Brownsville, Tex., supplied fish 
for several fish fries for personnel 
of the Valley Exposition Shows 
which played Brownsville recently. 

HUBERT'S MUSEUM 
22e W. 42nd Sf., New York, N. Y. 

Open all year roved 
Want Freaks and Novelty Acts. State 
salary and all particulars in Ont letter. 

WANTED 
For the tint Big Celebration of 1957 
On the Streets of Cameron, Louisiana, 
week Jan. 7 to 12, Fur and Wildlife 
Festival sponsored by nine parishes. 
Bands. Free Acta, Parades. Now sellers[ 
exclusive on all Stock Concession.. No 
alibi. Flat or percentage. Merchandise 
only. Have plenty Shows and Rider. 
All tacts to RALPH R. MILLER 
SNOWS, Allemands, L., -k Dec. W 

Route Box 331. MoM Walnut 
1SOag, B.IOn Roup, L.. 

WANTED TO BUY 
Portable Scooter, must be In first -class 
condition (no junk) and not too large. 
Write wire or phone where same can 
be inspected. Address: 

DOC OSBORNE 
597 N. E. 121 Street Miami, Florida 

Phone: Plaza 92659 

TILT -A -WHIRL 
FORCED SALE 

independently owned. Called to army. 
Good condition, runs and operates 

safely. Tilt and transportation, 
$4000.00 
J.W. BROCAJO 

112 Cyress Pms City, Ma ho: BE 147x7 
Kanu 

CH1 T-CHAT 

FOR SALE 
Two Diesel Plants mounted on truck- 
er. 110 Kw. and one 40 Kw. Also one 
ElI Na 

4all 
8 

er. 
Ferris Wheel, with truck 

and 

ETHEL RAILEY 
Fruitland Park, Fla. 

RIDES WANTED 
eYSh waiting for 2- abreast Merry Go- 
Round and adult Ferres Wheel. Wm 
eond aman Show, priced ri[hl, woo 
condltWn, UI1noL area. 
For Sale-- Schlfr Speed Liner. 

JACK LINDLE 
Phone: 432 Beardstown, 111. 

CIVE TO DAMON RUNYON 

CANCER FUND 

Show, Fair 

Reps Busy 

At WFA Meet 
CORONADO, Calif. - The 

four -day Western Fairs' Association 
convention that ended Thursday 
(6) at the Hotel del Coronado here 
afforded many fair managers and 
suppliers an opportunity to visit 
leisurely. 

Ed Warrener, manager of Ilse 
Silver Dollar Fair in Chico, at- 
tended on crutches. Fie injured 
his leg when he was thrown from a 
motor scooter earlier this year.... 
Nan and George Miller, assistant 
chief of the Division of Fairs & Ex- 
positions in Sacramento, brought 
their granddaughter to the meet- 
ing.... Eric McLachlan and wife 
spent several days at the meeting. 
McLachlan was on hand to explain 
the auditing of fair accounts. He 
is with the Department of Finance. 

Holler Busy 
Gene Holter made contacts here 

for the appearance of his wild ani- 
mal show during the coming year. 
He was assisted by Ilarrold Harper, 
who attended with Isis wife, Betty. 

W. C. McCafferty talked up 
his ice show, "Stars Over Ice.' 
George Bunt, of George Hunt & 
Associates in Hollywood, is booking 
the attraction.... Patrick Lizza, 
president of the Golden State Fire- 
works Manufacturing Company in 
Saugus, announced that his com- 
pany is again concentrating on 
pyrotechnic displays after several 
years in government defense work. 

Rufe Davis on hand to meet 
fair massagers at the suite of Isa- 
belle Whall's Fun Unlimited Pro- 
ductions... , Guy Mitchell auto- 
graphed pictures for delegates at 
the cocktail parties given by George 
Burke and Elkais Kaufman at the 
GAC- Iiamid suite.... The Fron- 
tiersmen, presented by Jo and New- 
ton (Carolina) Brunson, of the 
Hollywòod Theatrical Agency, ap- 
peared with Rex Allen at the din- 
ner Wednesday night (5).... Cot- 
ton Rosser, of Marysville, revealed 
that he will supply rodeo stock for 
a series of bookings starting in Red 
Bluff ils April. One of the fairs 
he will supply is that of the East- 
ern Sierra Tri -County Fair in 
Bishop. O. F. (Tati) Davis is the 
fair manager, 

John Mette, of John blette & 
Associates, Altaville, handled the 
news coverage of the convention 
with Bob Stein, of the \ \'FA staff 
covering the spot news for the 
dailies. , , . Bill Reed represented 
the Jimmy Lynch Death Dodgers. 

. Bert and Ed Lang, of "Mom's 
Aid," stroller and wheel chairs, 
visited here with Frank Pipitone 
and wife who have the Italian Vil- 
lage at the Arizona State Fair and 
Los Angeles County Fair. . . . 

George N. Goodman, executive sec - 
retary of the Arizona State Fair, 
and Ralph Watkins Jr., assistant 
secretary, attended their first WFA 
convention. , .. Knox Bronson, of 
Duchess Catering, Oakland, sup - 
plied special sandwiches in a 
bread -loaf container to some of the 
suites where cocktail parties were 
held... , W. S. (Little Mac) Mc- 
Donald, of Duchess Catering, was 
the host in the firm's suite. . . 

M. Whitey Honette, well -known 

Great Western 
Ends Best Tour 
Since 1954 Bow 

CARUTHERS, Calif. - Great 
Western Shows, formerly the Ray 
Amusement Company, closed its 
third season on the road and is 
now stored on the fairgrounds here 
for the winter. Ray Cox, owner- 
manager, said the 28 -week tour 
produced the best grosses since 
the show first went out in 1954. 

Prior to heading for their homes, 
the show personnel were guests of 
Cox at a farewell barbecue. Mr. 
and Mrs. Slim Harrison went to 
Phoenix, Ariz., while Mr. and Mrs. 
Ivy Cates will winter in Santa 
Cruz, Calif. John Enos added a 
new Trolley Car to Isis string of 
kid devices. Mr. and Mrs. Ray- 
mond Ray took their diner. gallery 
and pony ride to their Stockton, 
Calif., home. Dewey Blair joined 
as ride and lot superintendent and 
will manage winter quarters here. 
Red Crawford, electrician and me- 
chanic, will be Isis assistant. 

FOR SALE- REBUILT 
15 -KW. GENERATOR 

Complets welt Loul. Alles slnele Dhase 
110 Volt 144 5006 type alrnaWh 
1200 r (runs 3006 Generator; with . 

Clan Alles ßpillar, with l 
Stains 

Model Caterpillar 
starting ñaslns &I4903í with 1 cycle starHn[ 

en[Ine, 60 pilon Cunt tank, mounted on 
etael ahans .rad completely housed In 
wood houdng. In excellent condition: 
aubJect to In.peetlon 
x net cash, .e. SuIyarsd 

TT 
further details r, wre or telep hone. 
ALLIED CONSTRUCTION EQUIPMENT CO, 
4015 Forest Park Ave., St. Louis S, Mo. 

(Telephone No.: FRnklln 1.11116 or 
1.713]1 

Patty Conklin 

Off to Germany 
BRANTFORD, Osst. - J. \V. 

(Patty) Conklin, of the Conklin 
Shows, left here Friday (7) for 
New York, from where he was 
scheduled to fly Saturday (8) 'to 
Hamburg, Germany, where Ise 
plans to visit the Dome Carnival 
and arrange for shipment of rides 
and other equipment he purchased 
on a recent trip to Germany. 

Herman Larsen, Conklin head 
mechanic, left Thursday (6) for 
Copenhagen and will join Conklin 
in Germany and assist in arrange- 
ments for the shipment of rides 

other equipment. 
plans to return here in time for 
the December 22 wedding of Isis 
son, Jimmie. 

Willard Holdridge, 
Strates Painter, 
Dies in Syracuse 

. SYRACUSE--Willard D. (Red) 
Holdridge, 62, artist and Isead of 
the James E. Strates Shows' paint. 
ing department since 1940, died 
December 2 of a heart attack at 
his home here. He had come here 
to spend the holidays with his 
brother and sister. Services and 
burial took place December 5 in 
Syracuse. 

Holdridge was a stagehand with 
Claw & Erlanger's "Ben Hur" in 
1913 and later trouped wills Fred 
Buchanan's Yankee Robinson Cir- 
cus and the Robins Ires. Show. He 
had been connected wills numerous 
Eastern carnivals, including the 
Otis L. Smith Shows, before join- 
ing Strates. 

Emmet -Percilla Signed 
To Tour With Gooding 

COLUMBUS, O.- -Emmet and 
Percilla, Alligator Boy -Monkey Girl 
Show, has been signed to go out 
with the Gooding Amusement Corn - 
pany next season; Floyd E. Good- 
ing announced here last week. 

novelty man, flew here from San 
Francisco. . Cecil Matthews, 
manager of the Mother Lode Fair 
in Sonora, on hand following an 
illness. . Alex Freedman, of 
Freedman Concessions, brought 
along some new items to show.... 
Russell E. Pettit, formerly manager 
of the Santa Clara County Fair in 
San Jose, accompanied William A. 
Straub and Sal Milan, of the fair's 
staff. Pettit pushed for San Jose 
for the next convention.... Los 
Angeles put in a bid for the con- 
vention with Robert Downie pitch- 
ing for the event for the Pacific 
Coast Showmen's Association. 

SLA to Host 

200 at Kids' 

Yule Party 
CHICAGO - Final arrange- 

ments were completed here last 
week for the annual Christmas 
party for underprivileged children 
to be sponsored by the Showmen's 
League of America on December 
16 in the Hotel Sherman. Al 
Sweeney, League president, is 
chairman of the party with Solly 
Wasserman as co- chairman. 

As in previous years, 200 needy 
children will be hosted and trans- 
ported to the hotel in buses, enter- 
tained with a 90- minute show, 
filled with refreshments and then 
sent horse with huge bags of cloth- 
ing, toys and favors. The party is 
financed thru donations by club 
members. 

Harold Barrows is in charge of 
transportation along with Chick 
Bohden, Jack Ktviet and Manuel 
Blasco. Charles -Lemater Sr. will 
handle the entertainment along 
with his son, Chuck; Dick \Vare 
and Sam Levy Jr. fly Neitlich is 
chairman in charge of packaging, 
assisted by Chick Schloss, Andre 
Dumont, Bill Carsky, Ned Norti, 
Jack Duffield, Mickey Bile and 
Andy Kasin. Food and beverages 
will be handled by a committee 
headed by Max Brantman, assisted 
by Tons Sharkey, Sheik Lempart 
and Jimmy Stanton. Wasserman is 
in charge of toys and clothing with 
Nat Green and Dave Friedman 
handling the press. Louie Berger 
will again handle the cloak room 
and club members and the Ladies' 
Auxiliary will assist with other 
details. 

Regina to Run 
9 -Day Race Meet 

REGINA, Sask. -- The Regina 
Ehibition, a six -day show, will have 
nine days of horse racing in 1957. 

The fair opens July 29 and rac- 
ing will continue until August 7. 

WANTED 

GRIND SHOW 
For Detroit's best Pork. Must 
be ondsemi. Write 

MANAGER 
EDGEWATER PARK 

23500 West 7 Mile Rood 
Detroit 19, Mich. 

WANTED 
ExDerlencetl Arcade tWIor. Must 

weer, married and able lo 
operation. referenced. Year around operallo 

Salary and fol bonus to a man who 
can qualify. 

FOREST AMUSEMENT PARK, INC. 
31 North Allanlic Avenue 
Daytona Beach, Florida 

e..+ +. -.+++. 
HAPPY BIRTHDAY 

PETER THOMPSON 
why don't you write? Our loners treeallcome"ViVe I5 us knew 
Mere YOU ara and i1 O.K. Love. 

MOTHER and CARROL 

URGENT 

MITCHELL WILLIAMS 
Or anyone knowing his present where- 

abouts contact 

W. TÜRTON 
1508 Gillett St. Port Huron, MCI). 

ACTS WANTED 
For booking for Fairs and other 1957 

events. Write: 

MIDWEST SHOWS 
P. O. Box 351 Newark, Ove 

THANK YOU 
Joe & Roth Hoffman 

for your Chevrolet Tractor purchase. 
"Sara Money With Johnny" 

JOHNNY CANOLE 
goal N. W. lath Ave. Miami, Fla. 

Phone: Miami, Pia. 14204 

HEART. DAV 
Welcome your 

Heart Fund - 

t Volunteer 

FOR SALE 
No. 5 Ell Wheel. loaded on semi, wheel and semi, $3.800.00; bring tractor and come 
get it. Wheel in A -1 shape. Merry -Go- Round, tractor and semi: Merry -Go -Round 
four months old. new aluminum horses, 32 -foot. Merry-Co -Round and transportation, 
$5.500.00. 50 KVA Transformer, 400 AMP Switch Box, 800 feet Three Conductor, 
Ground Cable, Chew Truck. all for $800.00; four other Trucks, including Office; 
also new Front Gate. Will sell all or any part. 

CHARLES GRIGGS 
BOX 293, DYERSBURC, TENNESSEE Phone: ATwafer 5 -4015 
P.S.: If you are looking for junk or bargains, don't waste my time. 

FOR SALE AT SACRIFICE 
35x65 round end Portable Building, 1/4-in. thick steel floor, fence ceiling, for 
Scooter Can or Hot Rod Drive Yourself Speedsters. $2,500. Also 10 Scooter Cars. 
need repair, $20 each. 8 Hot Rod Speedsters, Briggs -Stratton gas motors, as is, 
5250 each. Beautiful all -steel Short Range Trailer Gallery. big flash, $350. 
Westinghouse 35 KVA single phase Light Plant, like new. $2,250: also 30 Kw. D.C. 
Light Plant, 51,000. 2- Abreast A. H. 16 -Car Auto Ride, $1,650. Mangels Roto Whip, 
$1,250. Parker closed cage -type Kid Ferris Wheel, the best, 51.850. 

FRED ALLEN 
1400 BREWERTON ROAD Phone: 54 -3000 SYRACUSE 11, N. Y. 

SUNSET AMUSEMENT CO. 
Can place the following exclusive Conceedons for 19.57. PHOTOS. LONG RANGE, 
AGE and WEIGHT, COOKHOUSE, CUSTARD, FOOT LONGS. GLASS PITCH, LAMP 
PITCH and BEAR PITCH. Can place Hanky Panks, Balloon Dart, Short Range. 
M.Striker and Ball Games. Want Electrician (Tranaformersn, Foremen and Second 
Men; everyone must drive. 
P. O. BOX Oat DANVILLE ILLINOIS 

FOR SALE 
Dodgem Floor, Kldland Fence. complete Floor Plates and Wlre Ceiling, plus Bumper 
Springs and all electric Switches for 35x70 Dodgem BuildMg, sacrifice all M00. Also 
about 200 IL Cyclone Fence 2.closure for Klddleland, complete. 4 Gales.plenly 
Flood and Spotlights, Electric Signs, etc. The best non -fast, -entree all S400. Also 
large and small Organs, Pork Poker..., Kid Rides, W bargain prices. 

FRED ALLEN 
1400 Brewerlon Rd., Syracuse 11, N. Y. Phone a4 000 

ONLY THE BILLBOARD - 
erm, ever-all rtei w+eldb- -os+br 

MT !MAI IF MCKIM 
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CLUB ACTIVITIES 
Showmen's League 

of America. 
CHICAGO - President Al 

Sweeney handled the gavel at his 
first meeting which was also the 
first regular meeting to be held in 

the new clubrooms. A total of close 
to 150 members were present. On 
the platform with Sweeney were 
jack Duffield, first vice- president; 
Bern i e Mendelson, treasurer; 
Géorge Johnson, secretary; Homer 
Briant, executive secretary, and 
three past -presidents, Sam J. Levy 
Sr., Fred H. Kressmann and Maur- 
ice Ohren. 

Gerald Snellens, president of the 
National Showmen's Association, 
was present and sat on the plat- 
form. Snellens invited all members 
to visit the New York club when 
they were in the East and President 
Sweeney reciprocated. 

Names to be added to the plaque 
that will grace the walls include 
Lou Keller, Jack Nelson, Max 
Brantman. Max Friedman, Hank 
Shelby and Patrick Delaney. 

Several more donations were 
made to be Christmas party for 
underprivileged children. 

Ladies' Auxiliary 
Open house was held in the 

Hotel Sherman November 24 27, 
Dorothy Kennedy was chairman of 

the bazaar, assisted by Geraldine 
Padden, Viola Parker and Frieda 
Rosen. Hostesses for luncheon in- 

cluded Delgarian Hoffman, Mar- 
garet Filograsso, Lillian Freeman 
and Hannah Forman. 

Dolly Young took the portable 
television set on the cancer award 
booklets. Winners in Dorothy Ken- 
nedy's dollar bazaar books were 
Morris Haft, - Walker Holden, 
Jeanette Martindale and Dorothy 
Kennedy. Miss Kennedy won the 
bedspread she donated, .returned 
it, and Ethel Wadoz took it on the 
second round. 

Officers were installed in the 
Crystal Ballroom, with Margaret 
Hock and Viola Parker as installing 
officers. Taking office were Frieda 
Rosen, president; Dorothy Ken- 
nedy, Phoebe Carsky and Egle 
Sedlmavr, vice- presidents; Evelyn 
Hock, treasurer, and Mrs. Robert 
H. (Elsie) Miller, secretary for the 
15th straight year. 

President Rosen and Al Sweeney 
made brief talks. Carmelita Horan 
presented gifts to all her officers. 
Viola Parker supervised the table 
decorations. 

Among those present were Mar- 
garet Hock, Morris Haft, Elsie 
Miller, Joseph M. Hyman, Frieda 
Rosen, Dorothy Kennedy,, Phoebe 

- Carsky, Egle Sedlmayr, Evelyn 
Hock, Viola Parker, Carmelita 
Horan, Delgarian Hoffman, Mrs. 
L. M. Brumleve, Lee Gluskin, 
Deidra Jeanine Gluskin, Lillian 
Click, Mae Taylor, Lucille Hirsch, 
Ida Chase, Lena Schlossberg, Han- 
nah Forman, Bella Lazar, Lillian 
Freeman, Ruth Bemauer, Mrs. Rod 
Link, Kitty Closser, Elaine Blasco, 
Claire Sopenar, Josephine Hay- 
wood, Lucille Anthony, Geraldine 
Padden, Mae Smith, Ethel Wadoz, 
Ruth Nosanor, Minnie Simmonds. 
Leona Carsky, .Monica Baress. 

Also Erie 'Belew, Elsie Johnson, 
Dolly Young; Mary D. Frestel, 
Helen Vaughn, Mabel Brown, 
Kathryn Doolan, Alice Johnson, 
Lynn Carsky, Mrs. M. Rosenberg, 
Mrs. Joseph Hyman, Max Rosen- 
berg, Mrs. Louis Rosen, Jeanette 
Rosen, Max Rosen, Mary Haft, 
Edna Burrows, Lucy Metz, An- 
toinette Rohe, Alda McCue, Cath- 
erine Potenza, Frances Berger, Mol- 
lie Zimbler, Leona Cornfield Rose 
Lorek, Sharon Horan, Lillian Law 
rence, Marianna Pope, Marion 
Falco, Arna Blazy, Loretta Gwizc- 
lak, Vickie Lester, Ann Sleyster, 
Grace Weiner, Veronica Potenza, 
Lois McCue, Lucille Correnti, 
Jeanette Martindale, Katie Little, 
Martha Moss, Barbar Woody, Mar- 

Miami Showmen's 
Association 

MIAMI -- Among those who 
have paid or pledged $30 toward 
the cemetery plaque fund are the 
following: 

John Payne, William (Red) 
Hicks, Sam Solomon. Dutch Saltus, 
Mel Smith, Conn Weiss, Johnny 
Hoffman, Max Glynn, George 
Whitehead, Charles Thomson, Sam 
Kaplan, John DeMarco, Thomas 
M. Deemer, George Malang°, Jim- 
my Finn, Johnny Keeler, Lew 
Lange, Ben Cohn, Claude Sechrest, 
Harry Nelson, Lou Mes-ers, Jack 
Martin, Mark Reilly, Johnny Ca- 
nole, Roy Lollar. 

Also, Al Trudeau, Joseph Wil- 
kins, Nick Lecardo, Jack Besse], 
Harry Errigo, J. D. Frisbie, Bill 
De Costas, Ed Strassberg, Albert 
Freeman, James E. Strates, Willie 
Libak, Sam (Bagel) Crossharth, Al 
Williams, Morris Lipsky. Russ Er- 
dele, Joe Calvin, Louis Zukerman, 
William Sullivan, James E. Perry, 
Human Feldman, Joe Bellinger, 
Jake (Doc) Fisher, Art Lewis, Dan- 
ny Murphy, Ed Frisbie. 

Also, Rhody Ridings, Irving Bis -' 
cow, Frank (Pascow) Hamilton, H. 
E. (Colonel) Stahler, Johnny Apple- 
baum, Barney Tassell, Irving Mer - 
son, Jack Reiss, Johnny Miller, 
Berny Feldman, Rod Link and 
Harry Stevens. 

Ladies Auxiliary 
President Agnes Grosso called 

the meeting to order. On the ros- 
trum with her were Kitty Glosser, 
first vice- president; Ann White- 
head, third vice- president; Lois 
Weiss, treasurer; Hilda Roman, re- 
cording secretary, and Rhea Carson, 
corresponding secretary. Chaplain 
Elsa Bryant gave the invocation, 
followed by the salute to the flag. 
Tyler Evelyn Taylor reported 104 
members present. 

Officers and board of directors 
for 1957 include: Kitty Chooser, 
president; Frances Deemer, first 
vice- president; Rosita Dell, second 
vice- president; Kay Leisure, third 
vice- president; Lois \Veiss, treas- 
urer, and Hilda Roman, recording 
secretary. 

Board of directors: Betty Endy, 
Leona Parker, Raynell Golden, 
Louise Ends', Hilda Roman, Mar- 
tha Weiss, Dolly Young, Mae Le- 
vine, Ruth Schreiber, Sidney 
Thomas, Ada Cowan. Agnes Grosso, 
Estelle Bell, Nancy \\'hiteside, Ella 
Dodson, Helen Eule, Peggy Hei- 
man, Onalee Jones, Lola Koche- 
nour, Myrtle Duncan, Zella Trav- 
ers, Irene Moore, Dorothy Miller 
Cohn, Ellen Coleman, Julia Sarama, 
Dora Pierson, Anne Whitehead, 
Pearl Ridings, Molly Strauss. Lil- 
lian Sylvester, Charlotte Wright, 
Annalee Wilkins, Anna Tara, Marie 
Vivons, Judith Solomon and Lillian 
Reilly. 

Welcomed to their first meeting 
were Rose Westlake, Emily Hun - 
saker, Concetta Senna and Kathryn 
Curry. Rhea Carson read corre- 
spondence from Edna Fester, Lou- 
ise Endy and Alton Pierson. Ann 
Whitehead, of the sick committee, 
reported that Ann Neal, Louise 
Endy and Mickey Hawkins were 

Whitey Tara, of the men's club, 
reported that there are 435 pints 
of blood on hand and that the 
mobile unit would be at the club 
December 20 to collect an ad- 
ditional supply of blood. Mae Le- 
vine, co- chairman of the Ceme- 
tery Plaque Fund, reported 40 
pledges have been paid. Out -of- 
town members wishing to send in 
their pledges are asked to do so 
immediately. 

Ada Cowan announced that the 
testimonial dinner for President 
Grosso will be held Tuesday (18) 
at the Bon Fire Restaurant. 

garet Pugh, June Kurlander, Mrs. 
Sam J. Levy Sr., Viola Kline and 
Margaret Filograsso. 

Greater Tampa 
Showmen's Association 
TAMPA- President Sam Gor- 

don conducted the weekly meet- 
ing, assisted by Bucky Allen, first 
vice -president; Joe Fontana, third 
vice- president, and Vernon Korhn, 
secretary. 

The membership was saddened 
by the death of Pat AtcGee. 

Chaplain George Ringlin was 
welcomed back after being ill for 
several weeks. Tòny Waddell is 
still confined to St. Joseph Hos- 
pital here, and Harry Wilson is 
reported recuperating at his Gib - 
sonton, Fla., home. 

Lloyd Serfass presented the club 
with a $4,500 check collected by 
him and Harry Rubin on Penn Pre- 
mier Shows. Jack Wright Jr. an- 
nounced that the club would put 
on a special show soon at the local 
tuberculosis sanitarium. 

Irish Gaughn and Earl Maddox 
discussed plans for the Christmas 
party, where 500 underprivileged 
children will be entertained. Toys, 
candy and fruit have already been 
purchased or donated. 

The Saturday night dances are 
pulling good crowds. The anni- 
versary barbecue will be held 
January 6. Vice- president Allen 
was welcomed back after an 
absence. 

Charlie Spivak and band will 
play for the annual New Year's 
Eve party to be held in the local 
armory. Eddie Zacchinni is lining 
up the floorshow. , Tampa 
Electric Company doated a large 
Christmas tree for the clubhouse 
lawn. 

A total of 128 members were 
presented and enjoyed luncheon 
served by George Reinhardt. 

Arizona Showmen's 
Association 

PHOENIX - President P. H. 
Siebrand called the Monday (3) 
meeting to order, assisted by W. J. 
Siebrand, first vice- president; J. L. 
Brown, second vice- president, and 
Earl Salter, secretary. 

The sick list included Elsie 
Brezendine Kennedy, recuperating 
at the Palm Circle Motel hem; 
Louis Bennett, in Fort Whipple 
Veterans' Hospital, Prescott, Ariz.; 
Mrs. Charles Denny and J. M. 
Myski. 

Harry Lucas reported on ar- 
rangements for the December 17 
banquet and ball. Memorial serv- 
ices were to be held at 11 a.m. De- 
cember 16. President Siebrand 
named several additional members 
to the banquet committee, Ann 
Horstman, Janelle Siebrand, Ruby 
Freeman and Margaret Hanna. 

Pot of Gold went to George Red- 
wood. Mr. and Mrs. Norman 
Prather were visitors. 

Lone Star Showmen's 
Club of Texas 

DALLAS - The dedication of 
the new clubhouse will be held 
December 15. Also on the future 
schedule is the election of officers. 

Tom Morris is back in the Vet- 
eran's Hospital here. Jo Ann Mill- 
er's mother is ill and J. D. Taylor 
is convalescing at home. 

Simmy and Inez Carroll left 
Dallas after several weeks' vaca- 
tion. Paul Juhlin and Ed Meek 
are fishing at Port Isabel, Tex. Joe 
Murphy, Simmy Carroll and Tex 
Chambers report a successful fish- 
ing trip. Back from the Ohica d 
meetings are Margaret Pugh, 
Chuck and Martha Moss, Bernice 
Fain, Bob and Bette Harris, Mrs. 
Katie Little and Johnny Gerfe. 
Grace Tinder visited at Decatur, 

and Pearl Vaught at Cleveland. 
Johnny and Marie Obluck are back 
from Milwaukee while Walt and 
Billie Wyatt left for Tampa. Mon - 
tene Wilder is sporting a new Ford. 

UNDER THE MARQUEE 
Continued from page 69 

view Hospital there in January for 
major surgery. . . , International 
News Service carried recently a 
story from Obert Miller, Dick 
Scatterday and Art Miller, of the 
Kelly- Miller show, in which they 
said that circus busirres has been 
good and that they disagree with 
John Ringling North's words to the 
contrary. 

Some TV work having material- 
ized, Jack and Ruby Landrus, 
midget clowns, have shifted their 
winter location to Trailer City, 
Corpus Christi, Tex. 

The Conley family, veteran per- 
formers who left the circus field 
at the close of the 1955 season to 
operate a Kiddieland and zoo on 
their farm at Batavia, O., will have 
a representative in the circus field 
again next season, allho Jim and 
Fred Conley Sr. will continue to 
manage the Batavia operation. Fred 
Jr. and his wife are framing a six - 
people act for the 1957 season. The 
act will carry four horses and will 
offer other turns, including jug- 
gling, by performers formerly with 
the old Conley act. 

Pilade Cristiani is working over- 
time in three acts at the Lorry 
cabaret, Copenhagen. First he 
works three chimps, then with the 
Five Pilars, tumbling, and finally 
the same group is the Munoz 
Brothers, knockabout and clown- 
ing. Bill also has Frank Jackson 
with four Shetland ponies, and 
Tam Kay dc Co., contortion and 
plate- spinning. 

Bill Taggart is back in Clyde, 
N. Y., after touring with three cir- 
cuses this season. When Ringling 
closed, he went to Cristiani, and 
when it finished its tour he hopped 
to the Beatty show. . Frank 
Cain, clown and big head supplier, 
will make Christmas dates at Wich- 
ita, Kan., for Jack Collins Agency 
and at Cincinnati for the Barney 
Rapp Agency. Cain then. goes to 
Hawaii for John Billsbury and 
Wally Yee. 

Kelly -Miller Circus rented five 
camels to the Shrine at Shreveport, 
La., for a Christmas parade.. 
Ray Brison has been working for 
the Bobbie Dease office, booking 
the Mervin Ray Circus in schools. 

. Dr. Otto Schlack is wintering at 
Sarasota, Fla. 

KIHN, Hugo, Okla., has hired 
Calvin (Curley) Miller to do a pro- 
gram called "Hugo, Circus Town, 

U. S. A." Miller, who was with 
King Bros., Leonard Bros. and 
Hagen Bros. circuses last season, 
was with Chicago, Pittsburgh and 
Wheeling, W. Va., stations previ- 
ously. The program features inter- 
views with circus people and ma- 
terial about circus background and 
experiences. Many performers and 
two circuses, as well as other 
shows, winter at Hugo. 

Red Gallagher is Von Bros.' ele- 
phant man.... George W. Allen 
writes that he is back at Boston 
University after a season with the 
Hunt Bros.' Circus, where he had 
the front door. Hal Haviland, who 
had the Side Show door with Hunt, 
is working club dates in Boston. 
They and Joe Rallston visited Roy 
Bush and Junior Clark, of the Hunt 
show, when Bush and Clark had 
the Hunt elephants at a shopping 
center for Mickey Sullivan. At 
Boston Garden, they caught Hamid- 
Morton and visited with Miriam 
France and the Al Vidbels. 

Arthur (Bum) Henry and the 
Jimmy Conners returned to Gaines- 
ville, Tex., after making the Evans- 
ville, Ind., stand.... Todd Henry 
and Bob Ilaaks left Gainesville for 
Phoenix, Ariz. The Glenn 
Henry family and the Johnnie Quit- 
terez family worked the Fort 
Worth Shrine show.... The Ralph 
Dukes have a new home about 20 
miles from Dallas... , Clark Mc- 
Dermott was at the Gainesville, 
Tex., fairgrounds for a few days 
recently prior to departing for Cali- 
fornia. He and Hazel King were to 
catch the Fort Worth Shrine show. 

The Carl Romigs and Irvin 
Romigs were guests when 27 circus 
fans from three States met recently 
at the Detroit home of Don F. 
Smith. Among those attending were 
Pop Hausman, the Dick Conovers, 
the Otto Hausman, the Robert 
Ungwitters, the Richard Montgom- 
erys, the Paul Toepps, the Jack 
Haleys, George DeDeppo, Henry 
B. Kraeutler, Albert Conover, Mrs. 
Grace Smith and the Don Smiths. 

Digger Pugh, who has had 
troupes of English performers with 
several U. S. shows, now has aerial 
ballets with the Chipperfield and 
Tom Arnold circuses in England 
and will have one with the Circo 
Americano in Spain. 

Afalakova, high -K -ire, has her act 
in England for an engagement with 
Bertram Mills Circus. 

Fight Spo i 
69 

lsUSSR Circus Gains 
ganda victory was the successful 
British appearances of the Moscow 
State Circus. Russia invited the 
British to send a like unit to Mos- 
cow, but the plan folded for several 
reasons. 

For one thing, there is no British 
government -endowed et r c u s. A 
great many acts with British units 
are nationals of other countries, and 
for a producer to assemble a suit- 
able unit would have involved ne- 
gotiations with members of quite 
a number of circuses, as well as 
with acts playing independently in 
variety. Good acts ask good money, 
so the project was frought with 
headaches and the Russian offer 
had to go unanswered. 

In the last two years Red bloc 
countries have sent touring circuses 
into other countries and many did 
very well, popularizing Communist 
entertainment and, presumably, 
weakening opposition to Red - 
dominated states. 

Eight Hungarian Units 
The Russian show's success in 

England was successful enough to 
lead Hungary to organize eight na- 
tional circuses for tours in candl- 
navia and Western Europe. But 
the recent revolt stopped this plan 

in its tracks. It occurred just when 
the buildup was at its height, as 
Czech, Russian and Hungarian 
troupes had been making frequent 
appearances thru local bookers at 
circus and variety locations. The 
next step was to bo a virtual deluge 
of organized circuses. 

Now, not only has the plan fiz- 
zled, but many of the acts abroad 
have seized on the political up- 
heavals as an excuse to seek asylum 
in other countries, and not return 
behind the Iron Curtain. This has 
backfired the Red propaganda ef- 
fort, and also provides Western 
bookers and viewers with many 
new acts. There is some concern, 
however, that the theatrical and 
circus market will sag under the 
weight of extra acts made homeless 
by the revolt. 

Russia was dickering, it has been 
learned, to send one or more of 
its state circuses into the Scandi- 
navian countries; now this plan has 
been dropped. The Pekin Circus 
(Red China) does not seem to have 
been affected by the current situa- 
tion. It has completed a run in 
the Olympia Music Hall, Paris, and 
has been booked into Cirque Royal 
in Brussels. 
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SPECIAL 3 -PIECE 

WRENCH SET 
6" Adlustable Wrench I 8" Adtustable K'rtnch 
b" Stlnaon Tatters Wrench 0 / All Quallly Forged Tomperod óteel 

LAll Poached Heads An Red 
acquered Ilandlew. 

I Doz. 3Plece Sets, $12.00 

0 Comarl Lg. 98Wrenehes Bulk Peck. 
2b!'o daD. with order, C.O.D., 

F.O.H. Chtcaxo. 

COOK BROS. 
18 8. Halsted 

SL 
Chlcaeo, Hl. 

/aaaaaaaaaaaaa 

LITTLE ATOM 
World's Smallest Pistol 
COMpLCTC w " 4AMQOD AND TOYP 
CNOw<[ lX LC AT HCR NOItTCN O0. CAPS 

ACTUAL 

SIZE 

aeri 
Con.,. $1292. 
list ... $1.95 sa. 
Actually wheats now 
with terrific report...wits 
en sight with bons' 

DISPLAY CARD 
MOVES 'EM FAST 
J oD Dn, Dlstrlba - -- - -- 
ton, write, win or phone for gwnfllY 
price. Also wrlN for 'a7 Ceteloa 

y 
De lI6Ú9. Co. 

pt 
NASHVILLE, TENNESSEE 

IF YOU ARE 
INTERESTED IN 

MEXICAN IMPORTS 

Please Read This 

ALL HAND TOOLED MEXICAN PURSES 

AND WALLETS * MEXICAN TARNISH 

PROOF RINGS * HAND PAINTED 

SKIRTS * 100% WOOL JACKETS * 
ZARAPES * ALL SIZES * MEN'S HAND 

TOOLED BELTS * IMPORTED FISHING 

AND HUNTING KNIVES * THE BEST 

MERCHANDISE AT LOWEST PRICES * 
Ask For Free Catalog 

PEARL SALES CO. 
P. O. Box 675 !I Paso, Texas 

L. B. 2. Levin, Owner 

You Can't Beat 

BRODY 
for Merchandise 

Carry Complete Lln of 
ELECTRICAL APPLIANCES- Household 
Goods -GLASSWARE- Clocks -LAMPS 
-Assorted Novelties -WARY DOLLS- - 
Birdolr 

Dolls -PLUSH AN tLS -PIa 
tlo Goods CARNIVAL GOODS -Pr 

Sum Gaodw SPECIAL AUCTION 
COODS -Smog NovelOes for Glvs- Awars 
.4-PA0111 CATALOG AVALLARLI OREL 

SEND for Your Copy Today 

M. K. BRODY 
1116 S. Halsted St., Chicago 7, III. 

L. D. Phow: i.tOnroe 6.9520 
!n Business in Chicago for 37 Years 

MERCHANDISE TOPICS 

Alrich Manufacturing Company, 
Box 469, Great Neck, N. Y., has 
color to any black and white TV 
set. Called Color -Pix Screen Filter, 
it is attached to any 21 -incl. screen 
in seconds without tools. Instantly 
color takes the place of the usual 
black and white. It also eliminates 
glare and snow in fringe areas. 
Important to specialty workers is 
the fact that the low price can 
bring up tr 300 per cent profit 
and that the item is compact, light 
in weight and easily handled. A 
sample and complete prices are 
available for $1. 

Arcade Sales Company, 810 
North Cicero, Chicago 44, has in- 
augurated a policy of around -the- 
clock operations, seven days a 
week, with Joe Adess as foreman 
of the night crew. This new con- 
venience is in line with Arcade's 
customer policy which also in- 
cludes the slogan, "We will not be 
undersold." Featured currently is a 
nine -piece Sheffeld steel steak 
knife and carving set called on of 
the hottest articles on the .market. 
The attractive set has matched 
Brazilian horn handles, six serrated 
steak knives, a three -piece hand - 
forged carving set and the case has 
a 24 -carat gold tooled drawer chest. 
The set sells at $3.60 each in lots 
of 12 with samples at $5 each. 
Arcade's new 1957 catalog is avail- 
able at its showrooms. 

Some of New York's largest re- 
tailers, including the Davega Store, 
plus such out -of -State firms as 
Bernie Wolfe of Maine, the Mouli 
Company and Herman Frederich 
Ranch Supplies are exhibiting at 
the 16 -day Madison Square Garden 
Toy and Gift Sale, which got under 
way December 5, according to 
World Wide Expositions Corpora- 
tion, sponsor of the event. Advanoe 
interest in the show was high, ac- 
cording to World Wide, indicated 

by a sellout of booth space two 
weeks before the show opening. A 
variety of merchandise, from big - 
ticket to impulse items, is on ex- 
hibition. WABD, Du Mont station, 
is doing remote telecasts from the 
Garden of its "Sandy Becker," 
"Freddie the Fireman," "Captain 
Video" and "Looney Tunes" shows, 
and NBC scheduled a remote radio 
broadcast from the show via its 
WRCA. The event is backed with 
an $80,000 advertising campaign 
in newspapers, radio, TV and direct 
mail. 

The word is out that fruit cakes 
are genuine money -makers, espe- 
cially the rum and brandy kind, 
two pounds in weight which come 
packed in tin continers. Hall of 
Distributors, Inc., 8713 12th Street, 
Detroit, says the cakes are loaded 
with selected cherries, choice fruits 
and nuts. The price of $10 per 
dozen minimum drops to $9 per 
dozen if you order a gross. A five - 
pound cake can also be had at 
$2.50 each in lots of six, or $2 each 
if you order a dozen. The firm 
stresses the fact that the cakes are 
not loaded with raisins as are 
cheaper cakes. They guarantee the 
quality. 

An exceptional while- they -last 
jewelry offer is being made by Cel- 
Max, Inc., 582 S. Main Street, 
Memphis. These are gift -boxed sets 
made of hand -set sparkling stones 
consisting of high -style earrings, 
bracelet and necklace. The firm 
says that every set is an exceptional 
bargain, as simulated pearls and 
brilliant stones in assorted colors 
are effectively used to create top - 
quality, popular styles. Four fash- 
ion designs, 24K gold- plated pieces, 
In satin -lined gift box, priced to 
close out at the reduction price of 
$12 per dozen. Sample available 
for $1.50, Send for the firm's Bar - 
gainteer showing other specials. 

.PIPES FOR PI T CHMEN 
By BILL BAKER 

LOIS D. BATES .. . 

secretary of the Atlantic City 
pitchmen's club, about which she 
wrote recently in this column, re- 
ports that the article brought a 
deluge of inquiries to the club from 
all parts of the country and visitors 
too numerous to mention. Among 
the more noteworthy callers, said 
Lois, was Leonard Rosen, president 
of Charles Antell, Inc., who pre- 
sented the club with a color TV set 
and passed on word to the frater- 
nity that new faces are constantly 
needed for TV pitching. Many 
pitch people have picked up a good 
day's pay on TV, comments Lois, 
who suggests that interested parties 
contact Dave Newman at club 
headquarters, 1119 Boardwalk, 
stating your qualifications and en- 
closing a photo if possible. The club 
is holding several letters for Al 
Goldstrom, who is requested to 
send in his address so that they may 
be forwarded. Word from John 
Spiker and Helen Collins is that 
the hair preparation business was 
good at fairs. Martha Hosburg re- 
ported the Raleigh, N. C., Fair off 
for most workers, but that she did 
well at the annual. Henry Sommer 
was a recent visitor in A. C., and 
since he was driving a spanking 
new Cadillac convertible it was as- 
sumed that his foot remedy business 
has been good. "Christmas being 
the time of year when the sick, 
lame and lacy can get rich," com- 
ments Lois, we are flooded with 
help wanted requests. If any of the 
pitch folks are looking for Christ- 
mas work, it is_ suggested that they 

write or phone Archie Morris and 
be set up immediately." Lois closes 
her pipe with a plea for members 
of the fraternity to send the club 
old musical instnunents for which 
they have no further use, members 
having decided to form a marching 
unit. "We'll pay the freight and 
give the instrument a good home," 
she said. Bert Cramer is in charge 
of the project. All noisemakers 
should be sent to him c.o.d. 

"JUDGING .. 
by the folks on hand at the No- 
vember 27 opening of the Knox- 
ville, Tenn., tobacco market, it 
looked more like a convention of 
sheehvriters," writes Doc Gentry, 
Dixie News Agency, Lenoir City, 
Tenn. Among the veteran sheeties 
noted at the market were Jimmy 
Wilson, Fred Alemy, Earl Smith, 
Willie the Weeper and Jam -Up. 
"All were working paper and 
seemed to be getting the geetus, no 
doubt due to the good growing 
season," said Doc. Frank Cox, 
working mad, was also noted in 
Knoxville. Doe sends in word of 
the illness of Bill Baker in a San 
Antonio hospital. Doc plans to open 
his news agency in January and is 
hoping to hear from the gent in 
California who publishes a health 
paper. He also asks for one of 
Madaline Ragans sale lists and 
pipes from Bottles Stover, Al Har- 
vey and Doc Rowe, with whom he 
worked on med shows in the '30's. 
A "P.S." sends best regards to Joe 
and Rosie Starr and hopes for good 
med business this winter in Okla- 
homa, 

THE ORIGINAL TWO WAY 
ELVIS PRESLEY FLASHER BUTTON 

Two -Tone Beautiful Colors 

This Is the Official Flasher Button That Is Swooping the Country 
Single Button Flashes Two Different Colored 

Pictures When Moved 
$3.00 per dozen $2O°° per 100 

* * I LIKE ELVIS * * 
Buttons and Pennants Selling Like Wildfire All Over the Country. 
Terrific Action at All Schools and Colleges. They Buy Them on Sight. 

Immediate Delivery 

No Delay 

I like Elvis Pennant .th" Elvis euttone 
sSLOO per Soo 

12" x 30" 817.50 p., 100 !ws" ldure Ruttara 
aPs.00 Per Soo 

Rock and Roll Hats $4.50 per dol. 
Rock and Roll Girl's Collars '2.50 per dos. 

FLASH! 
PEARL SET 

$12.00 

DOZEN 

Sample Sef 

$1.50 

1 -PIECE MEN'S WATCH SET 

Complete with notionally advertised Kim 
burly Evenharp Pan & Pencil Sat, and Cuff 

Links, TI Slide, Watch and Expansion 

Band to match. A powerful seller. 

2 YEAR SERVICE GUARANTEE 

$8.00 per Set 

Sample Set $9.00 

2.6% deposit required -money order or cash. We ship same day we receive erdr. W ship ell owr The world. 

HARRIS NOVELTY CO.- 
1102 ARCH ST. This Is Our Only Store PHILADELPHIA 7, PA. 
Phones: 7.9848 -WA 2.6970 Send for Latest Catalog 

i 

ADVERTISING 

TEST SPECIAL 
In Billboard Only* 

GILBERT 
Electric Alarm (lock 

You can't match this Gilbert Electric Alarm 
Clock for rte Wm, trim etyani you cant 
bent it for lectr et Dcase; once. IC tee- tirs sPink, metal case: baked enamel 

electric 
In 

movement 
Gress. White and Blue. Now 

electric movement 60 Cycle synchronous AG 
type or voile. 24 to case approx- 
imate shipping weight 24 pounds.' 
A epclal price la bail: lre! In Illlbwrd 
only fa teal the Dulling Power of th if gybe 
IICtlon. 

ONLY $2.00 each 
M caw lots -24 per caw 
Iu.sested Retail $5.93 

Samples C1.5e each pwtpald 

Payment with order -Z.O.H. apfld., 
Masa. Indrvtdually boxed- rC. 
Factory Guarentse 

HALLMARK HOUSE 1862 Main St. Springfield, Mass. 
e 
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WEINMAN'S r OMEN'S 
New 
Styles 

LIKE 
NEW! 

Choice Lot 

All 
6 FOR 

,49 . - pl.l k 
with 

:o 

pension Dared+. suond.on. end suer. 
antesd Ilke newt 
l9em pl, íe.131 

Assortment, Men's FOR 
Leto, W 14)7. 
Sao.. 1,n $69.so 
c xpan+lon Band s. 

I Semple. MOM 

$6'4s 

SPECIAL LOT -Men's Each 
Eigin, Waltham Watches 

Rcondlllomd and 

lore sere.s inclvaed. 
a-Day 
Money 
Back Guar... 

23% with Ofder. bal. C.O.D. Send money 
order or %rifled Check to avoid delay 
In shll.mM. 

ou Ole ayd 
GET A BETTER DEAL AT 

SCENE- O -MATIC LAMPS 
Full color revolving life -lik scenes / 

A whit beautiful gold bass Stands 
Ifull 11" high. Available In assorted 
patterns. Each lamp Individually / 

01 boxed. 

each i I / 25% depot, balance C.O.D., 
F.O.B. Chicago. 

C & G SALES 
0 / 1080 Milwaukee Ave., Chicago, III. 

tedMIE \\I\IL\ 

CLASSIFIED SECTION 
A Market Place for Buyers and Sellers 

NEW ADVERTISING RATES 
REGULAR CLASSIFIED ADS 

Sat In usual went -ad syle, ewe peresapk, .e *WWI. Nref 
Ian set k regular S pt. eel.. ImMee* h mesdar S pt. copper 
and lower sae. 

IMPORTANT 
In determining cost, be sere ea eel. yew aawe and oddest., 
When sting Vox Number le gore of The IIRbeard, eae+r 
six words for Om eddrea. 
Also Insludo 25, per Iweartlee Mdltlews to cover sort of 
handling replies. 

RATE: 20c a word -Minimum $4. 
CASH WITH COPY 

FORMS CLOSE THURSDAY NOON 
Send al Orders awl Cerr.epewdease to 2160 

DISPLAY -CLASSIFIED ADS 
ottred coton otegwt{ow and praises gekker *ad reeler 
rewlts titre site n. of Lecce type end white wee.. 
Type op N 14 pelts p«.ef.d, Me IBtretroti.r, preens 
pine.,, kg. or esker d.. 4., tneserlad. 

l-peul ruts Merder permitted ea ode ef 2 Mth. es mow% 

RATE: $1 per mate lino --.$14 per Inch. 
Mainly= $10. 

CASH WITH COPY 
lewkse etedk keg bat eet.kll.ked) 

FOR FOLLOWING WEEK'S ISSUE 
PATTERSON ST., CINCINNATI 22, OHIO 

ACTS, SONGS & PARODIES 

COMEDY GIST OFFER: "TEN PARODIES: 
free with your order.. "Comedy DI[ eat" 

the Service (Dep [agf N. Showbiz Cora 
ftly 
Brooklyn 

(Dept. 8.93), l81í East r9ar SL, 

This is a 

DISPLAY CLASSIFIED AD 

Your Advertisement displayed in a 

space this sine 

. will cost only 

$14 per insertion 
EMCEE -AMAZING ENTERTAINER'S PUB- 

Bcation containing hllarlo. patter, skits, 
monologs. gags, parodies. Four different 
exciting issues, , $2. Entree-13, .83, 
cage 

Box .83, CN- 
cage 90. 

23,000 PROFESSIONAL GAGS, ROUTINES, 
ad 110.. doubles! 1,800 De[aa! For tree 

comedy at.,d. its: Robert Ort»a, 7111 
BeU Boulevard, Flushing 84, N. Y. 1.677 

AGENTS & DISTRIBUTORS 

ATTENTION- HOSIERY; LOW PRICES FOR 
jobbers, Dltehmea and sal irlt complete 

Uns Ladles' and Mena, Chllvvaren's Hoafery. 

doyuñ a lhthdoeefmDlsrti s mKle 
order 

one 
beautiful cello baga, s3; prompt shipments 
and satisfaction guaranteed or mono. n 
funded. S. F. Poaard Mfg Co. (6T7M11) 
1258 Market St, Chatanoo[a, Tim. dell 

FABULOUS CLOSEOUTS 
TaUored £arrhe`s, Asst STYLES.$ 1.50 d. 
Charm Brae. Asrt. .60.. 
Pierced Earrings vteg. .. I.7í Q 
Tie Sllda 6 CrL Set. Reg. s1.í16 6.40 da. Enal on CODper Pins. 
Rhinestone 

me 

Lrrm.. Aut. 
EXTRA SPECIAL IIII 

BOXED SETS AaL STYLES....t 4.60 dt. 

Lenamentat 
hrtay Comb..... 1.00 da. 

n. Cultured Pearl Pitt ! N.rl... 1.50 d[. 
Lep Stone Earring, 4.60 dg. 

Geri Péarl see, Hexed., 16.E 
00 

om. 
Pearl Earni24 Asst sxavic e 1.60 d. 

2{ ROUA SERVICE 
1096 Deposit Ith Order Eraalance C.O.D. 

FREE OOKt.IT 
DESCRIPTIVE LITEBATURE 

KAREN ORIGINALS 
43 No. Main ít., arts., Connecticut 

To Order Your Market Piace Ad 

USE THIS HANDY FORM TODAY 

I Typ. or print Your copy Is skis sealer 

2 Cheek the heading under which 

Acta, Songa, Parodias 
Agents and Distributors 
Anlfn.I., Birds, Pst. 
Bual O ppanirftonmt,l, es 

W ardrobes 
and 

, 

Drink Concession 

O Formulas 
or Salo -Secondhand Goods 
Far Sala- Secondhand Show 

Property 
O Help to d 

you want Yeur ad placed; 

OInstruct.. 
Books, Cart.. 

DI Magical Apparates 
Miscellaneous 
Musical Instrum.te, Accesgorls 
Partners Wanted 
Personals 
Photo Supplies and Oevalaping 
Printing 
Salesmen Wanted 
Scenery, Banners 
Tattooing Supplies! 
Wanted to Buy 

3 Indicate below the typa of ed yen wisht 
O REGULAR CLASSIFIED AD-200 a word. Minimum $4. 
O DISPLAY CLASSIFIED AD-S1 per mente line. One Inch $14. 

t14 agate Elms to the Inch) 

4 Complete this authorization blank and mail promptly. Classified ads most 
b. accompanied by remittance In full. Display -Classified Ads wilt be billed 
it credit has be. .tablished. 

Th. Billboard 
2160 Patters. St. 
Cincinnati 22. Ohio 

Please Insert the above ad ire tees. 

1 useless remittance of $ 

Name 

Address 

COT t Nase 

Did This Ad 

ATTRACT YOUR ATTENTION! 

Use DISPLAY CLASSIFIED 

A sure way to attract more 

attention and secure greater results. 

RATE: $14 PER INCH 

Rule border permitted when using 

two inches or more. 

BEAUTIFUL CHRISTMAS BELL EAR. 
ra 

r 
rnmµ 

e nS 
dM 

Mwntd 
e 

. 4 FW I Ta E81331 

DECALCOMANIA TRANSFERS NOW OF 
fend in small quantities; quick delivery, 

an attractive name plate o your Drodua 
Is the beat advertisement. Side line sales- 
men wanted; also make money with our 
line of automobile Initiate and Sign Letters. 
Free samples, "Rake," XL, BOeton 10, 
Massachusetts. chnp 
EARRINGS ASSORTED STONED AND 

tailored, $6 per grose plus postage, c.o.d. 
Gross lots only. New England Jewelry, 
Dept. B. lao Empire St., Providence, Qe 

HILARIOUS CHRISTMAS AND FUN 
Cards. Send $1 for ample pack of each. 

wholesale prices. Ace Enterprises. Box 262. 
LYOdbnrs, N. J. de16 

FAMOUS MFR. CLOSEOUTS. 
Assorted Stoned Brooch. $1.71 de. 
Stoned or tailored 'f,4x 1.76 Qs. 

Stoned 
Eck tags on box.... o 1.25 dx. 

Stoned Neck &Earrings, 3.60 ds. 
Lord's Bracelets, 

Necklace, Lord's 
Jewelry. 

Necklace. boxed 5.00 tit. 
Children's Jewelry, boxed, asst. 

AR úl!1, e Slide {ed rded 
96 dzx,, 

Stoned ]ranle., boxed t 4.00 dY. 
Cameo Set, boxed 7.20 dz. 

1q &00 stgager. 

1.46 d[. 

e SBde Sete, ., boxed 
4 Pc. 

Earrings 
Sete, b0ggd 

Summer Ekrrings. does. 
Pearl Necklaces (domestics, 

., boxed Need as 
descriptive 

.alit boxed 
ter: Send for dexripUve Uurahn on other ter - rlllc blues Vitt of all descrlpNone. 

20% depots w! order. balance c.o.d. 
SAMUEL SILVERMAN & CO., INC. 
ISE Westminster $t. Providers., R. I. 
JOKERS FUN SHOP -FULL CREDIT AL 

lowed on items returned. Jobbers offer es 
n 
t e1r4m, 

Ot 
o dealers. Eagle SpelaltY 

dCo.8 

NEW FLASHY 7311" SIGNS; LICHT RE- 
Deefng. IUUStrated, color blended. 2.000 

varletes. Sample 10es 00. Ills 100 beet 
milers, e4 pospald U. S. Only. Eoeblr. 
33S G... St. Louis 23. Mo. d.29 
VITAMINS BIG PROFITS. LOWEST 

prices. B.t season, now free, detalle. DtLUx Sal., Dotage Building, Blue Earth. 
M1meWla. rep 

YOUR OWN BUSINESS - SUITS. e1.50í 
Overeoale 650' Mackina, 260: Sho, 

125íH Lade 
w es 

s' Coats, Sops Dresses. 130. 
Enormous profits; cateleg free. Nathan 
Portnoy Associate.. 666ÁF Neat 12th Place, 
Crtieags chnp 

ANIMALS, BIRDS, PETS 

ANIMAU, B[R):)y, Alrll'ILLe FOA 6AL& Write, vet Reu Arlos, zvi Enddate 
at FloridaY ó8ver Sprin[a de16 

SPECIAL - ELEPHANTS 
r IggVI available Indien Assam semai. 
aabN.. largo [het.. All about g'. 
We compete es 0000.5 on prit. and emeriti. 

Phone WNitehall S-4072 

NORTH ATLANTIC FERTILIZER b 
CHEMICAL CO., INC. 

SO Broad St. New York 
FOR SALE- CLEVER Pm:rot: tI G DOG, 

Fox Terrier, female; nine trio., .chiding 
Drops and revolving table. Pamahelks'a 
Studio, 9504 N. Eighth St., Philadelphia, 
P.. 6A28336. 

BUSINESS OPPORTUNITIES 

BRAND NEW 60'x100' SECTIONAL MAPLE 
floor. None finer, ont 0200. Top qual- 

ntí 
ana workmanship. BOb Hoffman, Mu- 

efpal Alryort, Dubuque. Iowa. dEY1 

Make $125.00 Weekly! 

ADDRESSING POSTCARDS 

Instructions, $1.00 
Money Back Guarantee 

EWELL E. FARLEY HARLAN, KY. 

HOW TO MAKE MONEY 
ookW íT 

H ARNIVAL 

et 
Oam411 

Tha. ron 
bFox , 

PubOiali.1 
o2u 

Yosemite. e11 Jose 1g, Calif. [et 
SPARETIME ROUTE -NO SELLING. VEND 

mg aahl for bW Pens. Imprinted, 
$16 100; 

St.. 
t83 . Fil gale.. 64 Jgf- 

faraon St.. 8rooklya S, N. Y. sels. 

COSTUMES, UNIFORMS, 
WARDROBES 

DERBIES, 111; CLOWN loran, glib GIRL 
Mlnstní Costumes. win 

Free 
Show, Strip. 

llrt. Carpenter, 461$ Pat Aye,. 
weehawkes, J. Phom V.Y1on 3.96O'í. 
LEOTARDS BIKINIS, EXOTIC WEAR. 

Lowest pace, on mesh hose, tight.. Cos.. 
leotards. List: Actual photo., al. Stan 
Stanton. LlbM1y d. N. 

FORMULAS & PLANS 

ANY FORMULA, í3; FORMULA CATALOG 
and uhcturmg snail.,, lR JotaVVh 

H. Be 192 N. Clark St., ß00m g9D, 
Chlca[o 

1. 
1. M. 

FOR SALE 
SECONDHAND GOODS 

ABOUT ALL MAKES OF POPPERS -CARA 
mil Corn equipment, Floa Machines, ro- 

Dlesemeat Kettles for ail PoDDen Kr(spy 
Keen, 110 S. Ratels, Chicago, DI. sels 
CONCESSION TRAILER - TWENTY -FOUR 

loot, Calumet, ...aped with the follow- 
ing, new fn May; Popcorn, Caramelcorn. 
Flom, Snowball, Pissa Equipment, Peanuts. 
etc.; Cash Register. ll -foot Refrigerators will loss about [2.000. F.O.S. Chicago. Con. 
tact ...py Kist Korn Co.. 120 S. Related, 
Chicago. deli 

'FOR SALE -SECOND -HAND 
SHOW PROPERTY 

COMPLETE CARNIVAL - SIX MANE 
DenRir. 

, wo 
2 lOs. 

nsti 
c e 

s kr 
u e 

Stw sll h 

Daniels, 4741 Kant, Monta, Cada. 
CONCESSION BUILDING PLANS -SHAG 

low (23 gamer, 4-Way HD, Ball 
Reek Lg) Arseaa Dip, $6 ea_ Bleb 
reStriker, 

$; W 810; free catalog. Brut, 3. ul. 

BARGAIN 
22x9 ft. Dual Wheel, end glassed In with 
Drop Window, all aluminum, 0.1 floor a 
supports. Factory made trailer, used one 
season for officer reasonably priced. 

Contact 
PRATHER'S TRAILER VILLAGI 

2003 McArthur Dr., Alexandria, Louisiana 
FERRIS WHEEL, ADULT SIZE. TWELVE 

steel seats, V-bete Le Rot powered, í1,00q 
tea-car MITI Auto, newt decorated, 
Robert D. 8allogt. StlBwater, N. Y. del! 
FOR SALE--1 "1210 BRONC" HORSyS, 10c 

ride. Box C -114, c/o MUD... C.cmna 
2'l, Oho. 

FOR SALE 
ART Rifle Sport, 3gun she, canvas excel- 
lent eondlUOa, target need sema Dalot end atUustmen Only 1 unt, they coed 
Wind ropa4'. NeyK set up OYtdOOra. 

Make on Offer 

IbLE HOUR AMUSEMENTS 
ATLANTIC EVAC22a , N. C. 

Mom NH 
KIDDIE TRAIN RIDE-COMPLETE. FENC- 

Ins switches, llghting. Priced for quick 
sale. Wste Kiddie Park, 16350 Cross Bay 
Blvd., HowardBeach; N. Y., or cul BE 
67730; Vl 63616. 
TRAINS -ALL SIZES, (SALO., TYPES; 

ere, used, custom bulls. Photo[ 1 e, 
detalla, íl 681 ...roe, Dlet. Mss. 
Trains. 338 WinWrop, Rehoboth, Masa, da17 

THIS IS A 14 -LINE AD 
FOR ONLY $14 

You can buy this space to profitably 

buy or sell Used Show Equipment 

USED AIDE. -LARGE STOCK OF ADULT 
and Rm' rida that have bon tradetl 

new eoutDm.t. Write today, for list. Kmí Amusement Co., MG Ctemaw, NIrJh. 
lalg 

INSTRUCTIONS 
BOOKS & CARTOONS 

RThourrDGh." Údu14) TelapathElxmgWITH 
troverelaL n ranlaos made. Satfsf ed ar 
rotuna íL ñ- wrdom, a46E7 aum 
sdo, CICago l0, big 

sftatie9* ?/alue! 
Packed with "SELL" 

Priced for PROFIT! 

T,%-:',';',.°2;g4 
in rl'/E i:? 
ofeu.: 

Gomyl?tr 1e.elry W3rdtae 
P1Ufr Hentlsoma 1<weie0 
watrh! 

aSnisaed ìn aeaorlad aKf. Be..u. 
ti:ully ooced: M!rt, ortler 6. 

NATIONALLY ADVERTISED 
It's terrific! High styled Cuff Links 

Full length Key Chain ... T!a 
Fine Expansion Card and 

Handsome Jeweled Watch! ... Au 
luxuriously Packed . Senution, 
ally pticedl A same., will convince 

Ctool 
tax with order, Balance 

.O.D. 

CEL -MAX, Inc. 
582 SO. MAIN ST. 

MEMPHIS, TENN. 

Now baaaedin 
polyethylene.. 

KEEP LONGER, SELL FASTER! 
Sprout in bag. No apoRage. Get 
your stock when you need it,. We 
ship day order received. Choice of 
red or green. Excellent growing 
Ruh. Free promotional 
aids. Write for details. IgtELT ^ ANYymEt(E 

2126 Boyer St. Seattle, Wn. 

twomebaommomumoi 
O DO YOU HAVE OUR 0 

480-PAGE FREE CATALOG 
$ 

0 
If not. you should have one -It'. 10 / yours for the asking! Our only re O / quest is that you state your type 0 

Iet business In firs liter, / 
FOR THE LATEST MERCHANDISE- E 
PRICES - QUALITY - AND SERVICE 

r, 
Contact: / 

fWisconsin Deluxe Company 
1902 No. Third St. t 

Mllwauk. 12, Wlsconsln 

%`____ ®dO @_` 
L1t;,CLOSEOUIS 

E- t- auu,...:. rings, asst, gr. SWAM 
!<2- -Stone earrings, acct gr... 21.00 

T- I- Ta 
St- Bracelets. asst. gr. 24.00 

UOnd Tte Seta, b.., 2 da 
A TS -Stone TlesUde Seta, bxd.,da 4.60 

01 -Odd lot necks at bracelets, 

R3 -Men'e stone ring.. ass. de. 19.76 / 0 2160 -Ste neck as ears, bird.,ds. 7.60 
2164 --Stone neck A earn, b..,ds. 9.00 I 
1236 -3 -piece pearl set, bad, 1200 
5631 -3-pc. Rhinestone Set, dz. 18.00 
W3- -6p.ece Watch Set, each. 6.93 

C -1L 

Ilrted 
bebop tc.'a 0 I pee Ceta it.deDOst 

4 

HEW EMGLAND 1E'NEIRY Cis. i! 
I.4_Empue Si. ,D,pl. S orto,_ S.. . 
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SAVE $35-:,1,= e 
Co 

(ample 1 0 
Watch, Ass't Watches 
39.96. With yellow eye. bands 

Sa $4 Bend, 
mple for §Q 
{ot. only 

Recondl'Ta' and Overonleed 
Ilkd new. LaNSt dYle for men 
an women. 

QUANTITY USERS -COME 
IN FOR SPECIAL PRICES 

WATCH MAKERS' SPECIAL 
Usad Man's L Lgtlias' Wrist 
Watches, also Pocket Wal<hes. 

All In running condition- 
as is- 

5 for $10 
Display GIN Boxes, 101. 

SDAY MONEY-BACK 
GUARANTEE -WE WILL 

NOT BE UNDERSOLD 
New Blg 1116 Catalog tre 25 
Wnd1d on your flat ender) L7 

Wholesale only. 23% with order, bat.. C.O.D. Immediate delivery, 

JOSEPH BROS.S wté:1.AI ° 

Cet Your Sales Curve 
Spinning With Crisloid's 

WHEEL OF FORTUNE 
pocket roulette key chain charm and 
other novelty profit makers. The Cr!s- 
toid Iin I. priced kw for volume sales 
and Is attractively carded on colorful 
paint N calm displays, 

Cash In on quantity asks with Crislold's 
aloe, dominoes and plastic novelties. 
Where your sal. curve stops, nobody 
knows. Order now. Write for Free 
catalog. 

THE SILVERLOID CO. 
A SUBSIDIARY 

SS Porter 5e. Providence S, R. I. 

Successor to The Silverlold and 
Id.I Dice Companies. 

!SENSATIONAL PROFITS! 
! l EVERY DAY ! ! 

No. 3. 
AN EYE 

CATCHER!! 

$1.15 
Dos. 

$'fl.00 
Oros. 
Gold 

li nish. 

White Brilliant Center, Red Sides 
or Three Sparkling Rhinestones. 

PROVIDENCE RING COMPANY 
41 Westminster St., Providence, R. I. 

Free Wholesale Catalog 
CONTAINING 

Expansion G Photo !dents 

Heart Cr. Disc Pendants 

Aluminum Chain Went' . 
Rings Pins Pearls 

Closeouts. Etc. 

SEND FOR YOUR COPY TODAY 
Please state your business. 

FRISCO PETE- 
'All Phones: Franklin 2.256" 

40 YEARS OF VALUES 

PERFUME ASSORTMENTS. Nationally 
dvartlsed. 10 famous brands, for big, 
fast profits. 3 deals. 

DOZEN $7.20, $9.60, $15.00 
7001 Items stocked. Fin selection. 

Toys. Jewelry, Novelties, Watches, Grffa, 
etc. DEALS of 550, 5100, $100, 5300) 
fella fast easily for double and more by 
Auctioneers, Dealers, etc. Nobody 
Undersells "MILLS." We meet or BEAT 
all current dvrtised pricg.. No cattop 
at present. 
Deposit or payment, F.O.B. New York. 

MILLS SALES CO 
Cut Role WHOLESALERS Since 1916 

26 West 23rd St.. New York 10, N. Y. 

MAGICAL APPARATUS 
BE A MAGICIAN! LARGE PROFESSIONAL 

Datalo{ of latest tricks, 93o. Free! Show 
busmen book catalog. Ireland, 11.108 N. 
Dearborn, Chicago 2. Bp 
NEW 162 PAGE ILLUSTRATED CATALOG. 

MNdreading, Mentalism, Spooks, Hypno- 

msm. 
Hor osc oe, CnLucat Gah000g ya , W 

r 
mentalist, 

silt' nrocru 
rersprices Ne 

11OEnterprises, 336 South 
gh. mbw, O. lai 

VENTRILOQUIAL, $76 UP; PUNCH FIG- urea, $10. America's finest hand -caned wooden r natalo % Spencer, 
3440 Colum tae, Mlnneapota 7, M1M. 

MISCELLANEOUS 
INEXPENSIVE CANVAS TRAILER AWN- CIO. 

arca éd data k tl'111ÌanceDlt 
main 

' te Canvas C.enler. Tampadelt 

M. P. FILMS & ACCESSORIES 

TWO COMPLETE POWERS PROJECTORS, 

SouMtHéarlbs, Á p11`t1elnil 2241e6. Cóß 
cÌO12,7110. 

Saerlflce for tt' 17seater 
aéd. Open House, Milbrid[e. Me. 

ROADSHOWMLN - IBMM. SOUND PEA- turoa New, Lea maJor tiller. & Pa 
fan. Abbott A Costello ra: Maa With new AuWe 1s ilbrids. Cate log tree. Minot Fllnu, Inc., MBDridae, Me. 

PERSONALS 

ADULT NOVELTIES - LARGE ASST. 65. AB orders exroaa Nain ter cold hree 
Bite avallble. Discount Toy SDOD, 6607 No. Kimbell, Chfca[o t6, W. 
ANYONE KNOWING WHE EAsoi TS OF 

Richard Broderie win Cliff Frost, 417 
Des Moines SL Du Molai, Ia., or call Cheery 46992, ß11a MofBeq la., far LDeral 
reward. 
ITS DYNAMIC! ITS EFFECTIVE! STOP 

Dad delta! Now coR= your money! 
New, Sayan pow"The Id for ouecon: 

counts The Art Of CollecUna 
'Tough Accounts^ $1 pa4, B. 

Calif. (1B) 3938 Robley Tames, Oakland 31, Cal 
REWARD 

be 
IF 

TISI 
VITAMINS-YOU 

by 
writing foc Due tree ealaloNe. V1tamN 
Salas, Box M95, Pbllsdelyhla 40, Pa. 

PHOTO SUPPLIES 
DEVELOPING- PRINTING 

EIYLARGEMENTS, HEAVYWF,IOHT, EIGHT 
Dx7'a or nve Bs10'a U. No sallve 1St 

addlUonal tor tach dlfteroat Dhoto. Jaek 
Koons, Huntington MUls, Pa. de22 
PHOTO BOOTHS CAMERAS, D.P. PAPER. 

tYp'amee, avetytlsln`` or 

Cortex, raale= 2 L amiri CO.. rtt1646h 

WOW - MOTION PICTURES OF BRACT, ful aIUsta' model, 16min. only, 300 feet, 
$16 postpaid. 

Y. 
701 Flab 

bush Ave., Brooklyn 26, N. Y. 

PRINTING 
MIMEO, BOND, DUPLICATING PAPICo. tl roam samples. Brockman Paper Co., 
SSS Wedclseater Ave., New York 6S. 

chdeY9 
BOO 6!5X11 LETTERHEADS AND 300 405 

Envelopes, 19.75; black or blue Ink, Mallo Pur, 767.13 Leith St, Flint 6, Mkh. 37 
1,000 EMBOSSED BUSINESS CARDS, 62.13 

Dodpald. Request tree printing and em- 
Ilse John PePer, Box 822, 

Chltanoo[a, Teno. 

SALESMEN WANTED 
AD MATCHES SELL AMAZING DESIGNS - ., 20, 90, 60 and 2401101 book matches. 
Bigger spot cads one: every bust 
neu a prospect. Low prices for high quality 
Repeat. Start with experience; men, ;o full, part Ume: bap. nD.pl. tales Toll. . Match Coro, Deyt D 195, 
Chicago 9R W. ap 
GOLDMINE OF a00 610NEY MAKERS - 

Free cop? SDeci. Salesman 
dank TY -B. 307 Norm Id1chl[an. Chie 

¢GOttn 

TATTOOING SUPPLIES 

A -1 TATTOOING MACHINES. WORLD'S fined; bed detaas, colors and suer... 
Free estate{. Owen Jensen, 120 Wed ó91d St, L. Angeles, Calif. 1a12 
NEW MALLEABLE FRAME TATTOOING mch.ea AIlS. design. Complete out. 
fits. Bright colors. , concentrated black Ink. 
Milt Ze!s 728 Lesley. Rockford, Ill. de. 

WANTED TO BUY 
ANY17tINC. YES, NYTHING ABOUT early days o[ f1yN A 

books, sri, eta. 
Wrta desert Iton price lo FA terne, 2848 
Balboa St., an 'Frasekco 21, Caüt. 
WANTED - MERRY -GROUND AND EX- 

tro hones, RoltaWhkl, Laugh., Mkrors, 
Rld and AtlWt Rldef. Ground Cable and JwMlon Boxes F. Allea, 1400 BrawvrtoB 
Rd., Syracuse 11, N. Y. 
WANTED -USED 45 PHONOGRAPH REG otrN, t0 .U7. paid !or tale top Bomben. Herbert Flachar. 14821 Fdbrooke. Dollop Rl. Dolton 5087. 1aU'bt 
WILL BUY 2 GOOD USED 105 TELESCOPES, 

one Bear Gun Machine. JWnnie McBroom, 
911 23rd St., Canyon, Tex. 

HELP WANTED 
REGULAR CLASSIFIED ADS Set 
in usual want -ad style, one paragraph, 
no display. First line regular S pt. cape. 
RATE: 20e a word Minimum $4. 
CASH WITH COPY. 

Forms Close Thursdays for 
the Following Week's Issue 

KIDDIE RIDES, PUNCH AND JUDY (COME 
N, Drake), Sh.les, what have you for 

annual free Xmas Wow Dec. 22, Sarasota, 
Fla. Straight deals only, Homing .1d on 
lot. United Productions, 206 Florida The - tre Biog., Sarasota, Fla. 
MUSICIANS - ALL INSTRUMENTS, 

etasdy employment. State all. Dave 

Atlanta Ga. 
fort', 711 Bone At 

can 

WIND UP SANTA 

on sled w /bell 
$3.00 doz. 

$33.00 gr. 

RUBBER REINDEER 

INFLATES 

13" 51.75 dos. 
19" 4.20 dos. 
23" 6.25 dos. 
36" 13.00 dos. - 

Streetnlen 
Specials 

Dos. Gross 
Plastic fur trim Santa. ..51.60 521.00 
Fur trim Santa', flannel 

Suit 1.110 21.00 
All Santa print balloons SAO 
F14 Kat w :Santa print 6.50 
Rudolph red -nose balloons 730 
H bomb balloons COO 
11nose " clown 

a leer 
tossup with sou colas 

7.10 
Spiral balloons, stretched 6.00 
spiral workers Each .65 
SMclel: Elvis Presley picture 

Duftona Doi. 2.00 

Terms: 1/3 deposit, balance C.O.D., 
F.O.a. N.Y. 

SCHATTUR NOVELTY CO. 
144 Park Row New York7, N. Y. 

Flash ! Flash ! Flashy 
0 SHEFFIELD STEAK KNIVES 0 

and CARVING SET 

5 

5 

, 
0 S PIECES -Matched Brazilian horn 

0 0 
handles; alx Semted óheftlald steak kBI..R bPa h4RdfSrsed 

0 
Sheffield sarvlrss set) 1ócut sold 
tooled drawer Vest 

$3.60 
''lamp, WOO each 0 

Writ. for FREE 1957 
AO 

Wholesale Catalog 

0 1s% ML, hot. C.O.D.,..O.e. Chicago 

g ARCADE SALES CO. 
0, 

4 615 N. Clare Ave ., Chic' oN, 111. / \ \ \ \ \__ \ \ \ \ \ \10 
FOR ENGRAVERS 

Necklaces and Bracelets 
Boy Alone - Girl Alone 

Or Combination 
Made of Aluminum and Gold or 

Nickel Plered. 

MILLER CREATIONS 
With It Since 1107 

7731 So. Avalon Ave. Chicago It, III. 
Phone WAlerfall:XS 

DAY AND NIGHT SERVICE 

Ouick Photo 

Invention! 

( I 

PDQ CAMERA 
Makes finlhd 
photos N 2 min 
tales. Takes and 
fNWes 30 to 40 
everlah1t7 black 
photos 

white or re 
Dhotos an hour. No 

Photos Finished ;k11á nót'toi:de. 
In 2 Minotel Phoion t taken oS 

direct posit. pape rPiccturre EsiN 
205x345 N. Complete, oast to operate 
portable leaf studio. 700% PROFIT. 
Write ma., a. details about the great PHOTOMASTER Camera, 

PDQ CAMERA CO. 
1244 W. Corton Chicago 22, III. 

NNNINNINN 
To 411 Our Friends 
A Merry Christmas 

and A HaZJpg New Year 
BUY EARLY and SAVE 

EASTER LINE 
NOW READY 

FOR DISTRIBUTION 
SEND FOR FREE CATALOG 

Complete line of REAL FUR PLUSH 

TOYS á DOLLS 
GOOD FOR 

YEAR ROUND 
SELLING, 

A C 336 YBrWadAw;N.PY.NC. 

AT LIBERTY 
ADVERTISEMENTS 

Sc a Word Minimum $1 
Remittance in full must accompany all 
ads for publication in this column. 

No charge accounts. 

Forms Close Thursdays for 
the Following Week's Issue 

BANDS & ORCHESTRAS 
ENTERTAINING DUO -TWO MEN, SOUND Ilk' [our. Trumpet, drums, Drano, Butter, comedy, rock. ederJ. 3 yearn Lae 011:, Ili produce. Toby Jack's Duo, 3725 Eut Colletl[e, Norih Lu Vegas. Nev. de13 

CIRCUS Cv CARNIVAL 
CLOWNING RIDES, SHOWS, AND MID - aye of any carnival. Entire 1937 season' rtro lmmediatelY- Sndwar Clown, 1951! Webster Ave., Bronx, N. Y. 

MISCELLANEOUS 
AFTER JAN. 1 -DICTE & MARIE JOHNSON, Juggling Act Ro7r Boly, Swlnalns Ld- 'der, MC: Mask Act !rom min. to lull evenlns Wow, 6431 Cray Ad., Elie, Pa. 
AVAILABLE IN OUIF STATES, FOR club dates, edal evenls eM. Wln B eaver,m omedy masiclan and emsee; 10 

Inuta aNa [or ny tyre or atre audience. Box 010, AllcevWe. Ala., or phone 2361 Crtroiltm. 
AVAILABLE! NARITA DELORES, THE Modern Miracle. Futuro inimitable! Auditorium, club RU vata Nowa. G D1í01 Hotel, 

HülDOaro 
Richmond, Va. See display ad this 

lssBa 

Manager busy N. Y. C. record store seeks 
similar position (or oast.), preferably out- 
side N. Y. area. Thorough knowledge pop 
field. Young, single, personable, hard 
worker. Strong on selling and promotion 
ideas. Available January 31, 1937. 

Box 81, THE BILLBOARD 
1564 Broadway, New York 36 

FEMALE IMPERSONATION ACT OPEN for club Dooka 
S 

E *dve w ardr obWiII , rumabda wy, d 
Sear eo. GalBUu, 

res 339 da. 
FOR M ER E SP APERMA N, REPORTER, 
slDJ, )wato sknowFlm 

, mr hanvls FIoRdiW as pun 00015{ !or Ptror woWd Wte acne 
as man for record company 

Red 
what 

bave your Wrta or wire Red Kerce, Ta 1W basset, Fla. 
7a7 

'GOoIOlo 
THE BLONDE OF 1967, Movlelasde Delineator .eons sad !aW- lon. Admlrod 4111d, vied, Dut never equaled. Contact Gilde Ì.11t, e/o Blilboard Pub. Co., St. Louis. Mo. 

HYPNOTIST FOR STAGE, ppRIVATE CCarilea sad iecture demonstration. For ft. 
Box 

rita Nolte E. Dlebl. Pod 07 Its Box 1W. Seattle. Wash. rhh30'67 

MUSICIANS 
A -1 ORGANIST AVAILABLE FOR COCK. tall lounge, restaurant, rink. Address Organ t, 601 W. 160th St, Apt. 45, New York, N. Y. de21 
AT LIBERTY - GUITARIST, DOUBLING Fender Dan, whleper vocals, ..7 solos, driving beat: consider W offers. 14r. Cleo Serose 1424 West Fhwt Ave., Kennewick, WaWlngto ston. 
AT LIBERTY - RECORDING BASS DO. bibs string bass. Single, uNOn. Any otter eondItr' Available January 1, 3957. P. Hurls, 1003 So. Topeka, El Dorado, Knra deY2 
BASS MAN FOR SMALL ENTERTAINING 
combo doss park and some comedy. 

airs on present hotel 1 needp2 weeeeks for notice. Write Musician. Box 1119, Fain hope, ALL 
COMMERCIAL LEAD ALTO OR TENOR; doubla Hula, ad elts consid.r bon ola U.S: road Wows welt, Doe combo hotel ark Duly, eedsh, Jan. 1. Write Eddie eean, Tayehefniah, Wis. 
ELECTRIC FENDER BASS MAN, DOUBLE omen, vocal, experlMCed Country-westarn nerd. UNOS. AvoWblt Imm.dlatdy. Write Jammle Mott, 1411 Gurley St.. Waco. Tex. 

d111ó 
ELECTRIC ORGAN MUSIC FOR THE HOLE, days. Modem poWWar, old standMe and te mode. Wrlta W OKBtat, Box 991, Waterloo, Iowa. 
GIRL COMBO. ALL TYPES OF MUSIC IN- clud.g Dixieland, South American. Pre ont location one year, fund. references. Good dance or enterra ninR unit. No agent. Band Leader, 1322 Fletcher, Phone 9826, Anderson, Ind. de. 
JOHN EMERY - ORGANIST-PIANIST.VO- call. One a America's most entertain- ing musicians. Dinner, dance, cocktail mode, requests. H ave el gPV organ. 
Church, 

Jan., 6. Write c/o Caron, 410 Church, No. Adams, Mana 
ORGANIST WITH ORGAN RINK EXPERT. enee. [`o anywhere. Mataf Anders., HMI N. W. 47 Terras, M.., Fla- Phone New- ton 57862 da15 
PIANIST -THOROUGHLY EXPERIENCED, plat news 1aa, cal. nestle 
Roman, 

Kansas 
911 E. trig! Room 419, Kanspa City, Mo. 

PIANO, ORGAN, SONGS. A GOOD AT- tnhurc Unlm. Jane Patent e/o Coron, 
410 Church, No. Adams, Mesa deem 
TR*MPET MAN. UNION. WANT SECTION chow, no lead. Will trveL Art AIM 
143 Ridge Ave.. New Kendngtm, Pa. d111ó 

PARKS & FAIRS 

AT LIBERTY AFTER NOV. It 1957 RAY'§ 
Circus Revue, Do a, Menke, Birds, ama 

Pmy and DabY SlepDant Due to aNatYNg, 
acta (Orced t0 IDOre t0 lardar qua 

Phone Mall Ma olla, ODIO. Routa s3, Phone) Cfaton, Odia Union 62010, H. R. 
ía111 7 

WALLOON ASCENSIONS PARACHUTB 
lumping for parka faca, eslebntlona 

2212 2Ì' Lie' 1011 DennlaoB, N 
dos 

SENSATIONAL HIGH DIVING IS LOADED 
wim excltemant almo 1t Is dan[erow a. where one =Wake could mean sudden dntd. *mar hand pe to 

wmdre, Bing behold. For setone 
feature, blazing gasoline. Warp ugly apeare. 
Wailow lank, ate. A aDt. Mae Production, 
4II{ I.emphln Place, aneo, O. T.. 1ó3l7. 

saló 

WATERPROOF 
$8.75 

with stretch 
band 

Luminous Dial 
IS Hands, 

YELLOW 
TOP 

unbreakable 
<rvsfal, 

a 17 
JEWELS. 

Your cholo Od 
BVLO VA, 
BENUS 
ELRIN. 

, 

Guaranteed 
ocas 

recontlitioned 
LIKE Nata, 

WOW! 
A PACKAGE THAT SELLS ITSELF 

In t levly Jewel cote with mirror back. 
Your choice o} 

BULOVA OR BENRUS 

WITH 15 AND Il JEWELS 

"1:::14° 
cap ell;: Dared, yellow 

11w11ry wIM Ilhtlme finish 
'Mk lower case with beautiful Neklue 
end Nrrines In sparkling Wittiest... A M.hing Rhinestone watch with Md filled ex... band. 
All wPISMs rebuilt and 6wrantnel like new, 

ALL THIS FOR A $11,75 LOW PRICE OF 

DON'T WAIT Sample 
ORDER NOW $13.76 

SEND FOR FREE CATALOG 
Whelnls only. YS %s wNh order, bao enq C.O.D. 5dY moneYback fwna tes. lend m 

arderu 
order o cartllkd 

chock with or. tY o avoid tlaley In Wip 
mmf. 

AL ZEIGER & SON 
706 Sanson St. Philadelphia 4, Ps. 

WAlnut 2.6055 

NEW YEAR'S PARTI SUPPLIES 

Miniature Party Nata 
Cr001 Form Mets 
Assorted etafNlle Hill 

$ 5.00 er. 
5.50 a r. 
1.75 er. 

10.10 gr. 
Fancy Printed Nets 16.50 gr. 
Deluxe Metallic Flats 21.60 er. 
Foil Top Nota 30,00 gr. Hom 3.. gr. 
7" Cardboard Hom 530 gr. 
II" Foil Horn 1.25 er. 
12" Fo II Nom 1.21 gr. 
So-pc. Noisemaker, assortment 3300x. 
16" entine (s 3.25 er. Serpentine 11,000 throws), box 3.15 

i'''' 
New Year Balloons 7.500:, 
Round Balloons 3.50er. 

9" Round Balloons 4.50g 
11" Round Balloons JO /, 
Paver Balloon egg 1.10ea. 
70" New Veer .$5 e1. 

Inclutle U raie with aval:. 
2S9ó deposit with COD order. 

IPP BROTHERS 
7G4 4ddle Diers4ter Sterze /SSG 
240 -42 SOUTH MERIDIAN ST. 
INDIANAPOLIS 25, _INDIANA 

The Best Sales Boards 
and 

Jar Games 
Write for informa- 

tion and prices 
GALENTINE COMPANY 
Dea +. e, slv E. Je Ile rspn e1ve. 

sau+n bend 17. Ineana 

WATCH SPECIALISTS 
FOR 66 YEARS 

Ad n LIFE, 9 Plate Watch Sell, 55.95 
Catalog Available of Smallest Low Cost. 

Women's and Men's 111, 11 

Welches and Welch Self 
Ultra Thin Model Men's Watches. 

RESULT SALES Dept. BI 

580 FIFTH:AVE.. NM TOR t: Jt. N. Y. 

Copyrighted matorral 

www.americanradiohistory.com

www.americanradiohistory.com
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Elvis 
Presley 

42 Inch PHOTO 
BUTTONS 

in Beautiful Full Color 

Actual Size 

3" Round 

Celluloid Buttons 

Sells on $2.00 PER 

Sight DOI. 

Everyone from 7 to 70 a Potential Customer 
Jobbers & Distributors Wanted 

Write for Full Information 

WARNING!! AVOID VIOLATIONS 
KIM & CIOFFI is the 

Official Elvis Presley Licensee 
For Photo Buttons 

25% deposit with order, balance C.O.D. 

Ki Ó[ C I~ 1.1 

926 Filbert St. Philadelphia 1, Pa. 

Market 7 -2283 Market 7 -1225 

3z5 
CATALOG 

GIANT ROOK PACKED WITH NATIONALLY 
ADVERTISED MERCHANDISE AT LOWEST 

WHOLESALE PRICISI 
lisp, colorful Ca"Nsp ,hws theusanda el hMaal. 
boreal. M housewares, Mwelry, el.risal speeds, 
l.ethr gm., watch*, and t Oní s low prism 
and soma -day shipping spiky son bisp .r, fem. 
profits for pearl Wr. today lo, your át57 Gmt 
Catalog. State your basin... 

533 Woodwrd Dept.A GEM Sales Drtrei, ló 
aMir 

h. 

Letter List 
Letters and packages addressed to persona In care of The BUiboard will be 

advertised In this Get two times only. u you are haying mail addressed to you In 
our care, look for your name EACH WEEK. Mall U listed according to the office of 
rue Billboard where It U held, Cincinnati, New York, Chicago or M. Louts. To be 
Wed In following week's Issue, mall must reach New York, Chloago or Bt. Louts by 
listed In following week's issue, mall must reach New York. Chicago or St. Louis by 
Wednesday morning or Ctnctnnatl off!. by Thursday morning. 

ENGRAVERS AND DEMONSTRATORS: ATTENTION! 

Heart or Round Nmklar 
on 2.1 ehe1M1 NkkH or 
Dad Dl.led 

$272. 

Man's [Yp.nslen phot Id.nte From 
H.)a duc. 

9 err, lrl,f4 
aap M ilon Id.nt. rrom a..W 

sfos. 

MtBRIDE JEWELRY (O., 1261 BROADWAY at 31s1 St., N. Y. 1, N. Y. 

MAIL ON HAND AT 
CINCINNATI OFFICE 

2160 Patterson St. 
Cincinnati 22, O. 

Parcel Post 
e dlaml Jhnn, 

A 
LuC 

aHte. oJ+ due) 
Showman C 

Adams, NI. Heffner, Dared 
Allen, Billy k Mr.. Hast's, W. A. 
Allen, Chad, Henneax Sheik 
Allen, ChM. (Bear Hickok, John W. 

Act) Hofmann, I.otW 
Allen, 
Allen, MarW d 

A 
A 

MR H Yack 
W E. 

Allen, Mra. VinMIa HueMebecrr Bobby 
Allen, RoY A Mra. (Br) 
Allen, Samuel M. Hushes & 
Altman. Andrew Hurlsu ir.r, Teems 
Amen, Eddie Mae 
Anderson, Johnnie 
Ant11e5. Moe 
Ár11115 , Jw (Marl 
AHington, 

Wick) 
Armstrong, Chock 
Arnett, Mrs J. K. 
AtkW, Leonard L. 
Accords, F. 
Austlm, Anhui 
Bagdoaas yell, 
Barron, Hank es Mrs 
Barth A Maier (Perch 

AM) 

Sick, Donald 
Beckwith, Gerald 
Bemlelt. Chuck A 

Mrs 
Rennrate, Leo IL 
Berk, Ben 
BldAe. 
Beadle, Wm. J. 

B"srkeuship, R'alterE. 

Bonner, ß. 
Baude, Clinton F. 
Bowman, Chu. 
Boyd, Rodger A Mr.. tlradrr Henn tl 
Brandenburg, 

(Bra 
Raleigh 

y) Brown. Calo L. 
(Signa Magaalne) 

Brown, Chat. Worley 
Brown, Clarence E. 
Brown, Fitsie 
Burdge, Michaels rl. 
eurice, R'. O. (BtW 
Byers, Belly 
Cornelison, Mra. Wm. 
Cornelison, We, 
Candrca, Jos A Mn. 
Carier, Chloe 

(Dancer) 
Castle. Louise 
Caudilaudil l. John Neson 
C,tt 

h? 
m 

Chandler. 

ß. 

Grant A 
a[r.. 

Chapman, Earl 
C110Dman, HAPPY 
Chaysnne. lmoea N. 
Cheminallt. Roy 

Norme 
Chid. 
C t' Wm. J. 
Cllan, Naona 

>> 

(Juggling Act) 
CLIall"'JÌmmN 
Colman. ira 
Cundrlck. Sichad 

Albert 
(ann. 

Harold 
l'onner 

t1 v 1o) 
Cook. 

The Unpredictable 
Cooper, CueeY R. 
Corey Jot. 
Correll Mann 
Cory. )£snap A Marl. 
Corte, Jos 
Coyne, 1'hoe. 1. 
(:ralg. Mesa (e /e 

Lucky Starnes) 
Crawled, llIe 
Critter, Wa1Nr B. 

Dabrimple, Mrs'au» 
Daley, Russell 

Eleanor 
u 

Davitlwa, David 
Davidson, J mss E 
Davie, G0 mate ouTsrc 

Avery) 

Hunter Jr., Chu. 
Elder, Glen A Mrs. 
Irwin, Jack 
Jaffrey; L. 

(COloael) 
enkin , Chas North 

Jobneon, 
ohnson, 8ory Jo. Art A M 
ones. 

JHm. 
os 

Jones, W. (Mackie) 

J n.re1 Judith 
KanSelt, Ben ses= Bud 
Kaaanry[Dto 

bid. 
G. 

Kellr Patrick 
Kennédy, Hlll A Mrs 
Kennett, Jack 
Kennedy, Roland 

Kerr, Ctaudls E. 
Yea 

t. Jeans 

King. Floyd 
Tlmmle 

Homer H 
KLYwood. Margo 

(Olga Margo 
artlaeal 

Kiser, Engane 
Kerr, G. 
Koeterman. Ralph H. 
I.a Joseph 
La Eel. , Wllllsm r. 
Ls Aeries 
Loll. Ben 
Lake, Fiord A George 
Lamont. Mr. (terrent. 

Coek,loo A 
Macaws) 

Lamb, Buddy 
Harry 

Land, Lucky 
Landay, Harold G. 

(c /o Birch the 

Lane, Cynthiaa1Ntan) "Y. Geor 
Lan od, Mrs. 

ge 
Ellen 

Laar John 
Gulror. Fritz 
Lee MW9e lee. 

Eater 
H. 

Lewes, Eater 
Lewis, Carl 
Lewis. Sammy. 
Line, 

, Link Rodman T. 
Little, 
Luter, Matie P. 
Louisa, Joseph 

Lundell Billy 
Lund. Lucky (L andT 

L.n. Lynn. Jad 
MCA. , Elmeoreh A 

MoChu e, George 
aire. 

tardten. aá Mrb 

George( 

MoKlne H. D. 
McSpaddee, J. S 
HcSOaddea. Mr0. 

Stui la, R A. 
Misi. 

)Arbly) A New. 
Marlin, 505550 
Martin Jean A Yea. 
blown Jaclt 
Mown. 
Masdell, Mrs. Terry 

bgra 

Maslen, Albert 
Yaurer, John S. A 

Mead. $L.A.t M=11: Wlltlam 1. 
Miklos Billy 
Mikb.Che, Joseph 
Milan. 3Ir0. Aiken alr, tun A Rule 
Murer. wlu"m 
MilehMl, MlchIláard 
Mock, Bob A R'alda Mont.°, James T. 

Moran. Sul? 
A Mrs. 

Morgan. Loura F Mor( Louis 
Morio J. R. (Janet) Pm. 

J. 
Mullins, June. 

u 

Nets Paul 
NeHtN. Jai. 
Nwbror, Jerry 

Lrvoma 
Ñ:wcn. , R 

LSE. 
Newman. Ray or Roy 
Neweoar, John A Mrs. 

pOp7D{an, 
Lrul 

Odassana. Joannk 
.borns, Chu. Owen.,, G 

Peens Georg 
Padgett, Gen 
Page, Roland 
P,ppyy Steve A. 
Parker, C. 
Parker, 
Pellet, Tat A MtL 
Pattrrwn, Pet 
Peartnart, Msk. 
Peek, Rich,d Louie 
Petite, Fletcher 

RIZ; 
ñ0. 

Phurner. Margaret 
PIIIPV JlEnma 
Pike, Mew. 
P 

tV.aaD. 

reA %es 
orcier, 

R Flo Per, 
Porter+, L. R. 
Power, BUI 
Pragroeae, RO 

Violer 
Preachek, MIS. 

É[rs 
pPuugh, 

Mr? Catty 
Rabb l! !.'oUot MtnrtrU 
Rambo, Lon. J. 
Raamsay.hmm Jam. Terry R. 
moo, Yam (Sam» 

,Baudeub.h., Walt. 

Rayburn, BID 
Rarmer, Fod E. 
Reed, James E. 

(Sandy hook) 
Reed, 
Rt 

Eugene 
Albert 

Rileye,, Engels 
Robe, Mrs. Marlon 
Roberts, Yaz 

Dorofey 
Robertson, Mn. 

ucme 
Robinson, area. 

L 
Alma 

(Bu 
Roberson, Leland 

nny) 

Rodman, Mrs. 
Rodgers. , (Side 

Show Emxe) 
Roper, Sam A. 
Ro E B. 
Row, starry 
Rowan, Joe & Mr.. 
S Gerry 
S.k,ble, Shirt 
sounder., Yea. Hn 
bchelble. Gse. D. 

a 

Schw appeau U.ie 
Scots, John C. A LoU 
Selva, rm. Mary 
Nettie, Btll 
Settle, T. D. 
Shaffer, tiff) 
Shatter. C. F. 
Shé n. Powea Jack 
Sh Iton. JWiva C Poi 
Sh mers Doc A Mn. 
Shinners, John 
Shrives, C. H. Shroul stn. erra. 
Slmm.. R. .trick 
Simpson, William G 
Slate, B. 
Slatcovlch, Wtllaaa 

Slayton, Richard 
il(Fgt 

eßr 7S Director) 
Smaha, Ren Johann 
Smaha, TZr 
Smith, Harold 

l tit' 
SoIU FrcMd 

N 
C. 

Sorel Joe A acrd, 
Sparton, Orlo 
spencer. Art 
Spencer Bor 
Stafford; Foret 
Stanley W111Am W, 
Stein fVm 
Stelober[. BDIN J. Stepheu A. L. 
Stol U, Lto)d F. A P. 

Davis, V. A. 
Day ch.? 
Decl4er, 
Dec ker, Margo 
Decker, Jos. 
Dees. Jitokn 

Kirkwood 

Del 
Grosso. 

Frank 
Del RÌÓ .Carmen 
Demelro, Archie 
uammer Frank 
Dentingtr Awns 
Donnell, Srklyy D7 Dote, 
Dougl 

Mtas nE. 
. 

hriatlne C 

Drorbue, Maurtels 
Due a t. Henry 
Duchem+, Mn. Iw.y Duhal. 
Durham. 

Lea 
John 

dhie. Pearl R. 
more, John 

Emsxiler, Albert 
117; 

filer. Sad" 
Sn[Il+h. tv. H. 
Ever.;, Chas 
ßpaerly. pale. 
Erau, Ted (Gila 
Fink,y Harry 
Flnstirieteno, Anthony Fleher, Goo. Fouler, 
Frisco, Eddie 

Rcd GalliCAV Johé S. 1 

Gallagher, Mrs Mona 
Gailuppppo. Mn, lack G Ron A Rod4 
Gibson, Ben 
Gloao ow 

l dW. 
RR 

uth 
Geslin, Dou lu 
8:::':.%=& Marl 
Guinn, Jo %nate 
Hackett, Hn. Eddie Haskell Bobby Todd 

11:1174,,,t11,4 HD Dark. A ntra 
Horrid, Al Hamlln Bud 
Hlmtmen 

, 

Slaw. Betty 
Han`. "rear,, ADaa 
Harlon, Earner A Mrs 
Harper. 

Mrs. Hank,, 
lira. 

Mabel 
Rank, Mra Van 

S ú1érH. ß 
Stutsman. Mra rdla 

or Eris, 
Subar, Sarge A a[t? 
Swrtr, 
Syltester. Sheats horts 

eg[7 
Taylor, Karol (Ka) 
Terrrryy Donald 
Todd, R. 

Frank 
6 Yea. 

Tom, Frank 
Tope. air. 
Travers, Chorlee 

Tribble. Goo. it Yea. Trivet.. Clyde 
Edward 

Tucker, Candy 
Tucker, Sammy 
TyskL Walter 
Valentine, W. B. 
Valor B. 
Vaugh, Gerosne (en, Joh 
Vowels, Ben nWe 

Walker, 
Thelo155eS 

LN Walker, Robert 
Walker n F. 

WW, 
Wet Bail á 

Wando4 John 
Wad. Cart i Mickey 
Wad, J. Ro 

Ju teñne 
Webb, Joe A at,s 
Weiner, JneeDh 
WeSbiee hn Il Mn. 
Westbrook. Clarence 
White. David 
RTlteman. (Chief 

WhIN Hawk) 
Wólttermoro Buetar 
WRbIl.. W 

A Mn. 
WUklneon, Mildred 
Williams, Bord 

Dean 

WUlianu, Lswrernrq 

Wilson. Mrs. MUID: 7 

R'Gbssr WrIlyerine 
Shows 

Wolcott. F. S. 
Woodwad T. O. 
Warmer, krur & 
Yellow Robe A Chief 

White Horse 
Young, alla. 
ZOMD, P,W 

MAIL ON HAND AT 
NEW YORK OFFICE 

1564 Broadway 
Now York 36, N. Y. 

Beeman, Tea E. 
Bell, W. R 
Bendlekeon, Axe/ 
Christy, Pam 
Chlaholm, Dave 
Connell, Clinton 
Demetry, Peter 
Ec<o, Geraldine 
Fuller, Dorothy 

elarlon 
Green, Tom 
Hwlland, Hai 
Hghes, Allen 
IgrtliEre, Blanch. 

Yllter Rtehrd 
aimed, Mr. 

Plaque, 
l, 

Margaret 
AI 

Rosen, Georg 
St. C, e, John 
Smith, Goldie (Tine) 
SmHh, Ann 
titl(tmn, Vivian l'an R. Will. Kenneth M. 
\\'í1110..n1,, Victor G. 

MAIL ON HAND AT 
CHICAGO OFFICE 

188 W. Randolph St. 
Chicago 1, III. 

Adler, Mr. de Mrs. Deans. Bert A 
Arnod, ,Ned 

reLL <.W. Corinne 
Bode, Charles Gargotlo, Tony N. Bauman, Robert Hi=s;, Larralne Burke, Cern +4 MYo CbSSIIE. Dale Hall, tWWrt g. Chisholm, John E. 

Pr, 
R L. Cendres Joe Knlghl ihrenehr 

CIewU, Jobe Y. I.vweJr, Eddl. Royce 
Du Mont, Cleo Mtotorman Eddie Jim De NIE,., A. Osterman. Fled U Winter. MISra . 

bl 
Arm Stance. Mn. W. T. 

MAIL ON HAND AT 
ST. LOUIS OFFICE 

390 Arcade Bldg. 
St. Lou). 1, Mo. 

Aekle7. James W. BBacon, Wllllsm 
Bútá'!'ridh IBi ni á m L,W,wiH 

Barer. J. 
Batttnftel4 

Man. Olen 
Berra. Mr. is Mrs. 

Bolt., E. A. Hartll 
Boone, Eddie 
Bowman, Roscoe 
Burden, R. L. 
Buriebelln, Joseph W. Camp. Carl 
Carryon, Sitl 
Cav 

ter& «alter E. 

CaudDt, John Nelson 
Chambers, Jesse 
Chamber. Yes. 

Louve r. 
Clark, Dal. 
Clark, Jack 

Court PJohn 
Craig, Pat 
Crows, Jere 
Crowe, 

Edward Davie, i 
Del Ma, Lisa 

Eckman. Fred 
Evans. weal. 
Evans, Tom Fla.on, Tam 
FNngan, Rita 
Fortner Ruth M. 
Film, ( Go T. 

ope 

Good. Surd 
Caecal, lack 
Hall, Mr. A 

'Fvaairad 
Harris, 

FA.J. an Hansa. rk 
Hasxl Junior 
Helton. IImIDN 
H71aghtower, Dort 
Hubble. Harald 
Hubble. air. 

MFngirl 
Humphrey. Chad . 
Hutch.. Mrs. J. T. 
Impeduglal Lueme 
Jr n 

Wi Jordan, Jess Wiwi*. 
wn. 

Jump. Raymond 
C. Rimes, Mn. F. 

(Shirley) 
Kolbeen, Prod 
Kreill g, Arnold 

Mrs. F. H. 
[,evils. Liam E. 
Littler, JfIDmy 
Little R'ot[, Joan 
McMmsn, air. A ales. 

Madimn, H. L. 
Mailman, Harp 
Martel A. E. 
Matthew., Sport 
Metzger, Burton 
M OOT , Carol 
Morton, J. M. 
Mounts, Mary Pauline 
Moyer. ames 
NeuMburs, Barnes 
Nelson, Carl E. 
Nelw airs Ton? 
Norwood. Luckey Bill 
Odle. Maracay 
Ogilvie, Lem B. 
Paebaker Georg. 
PnnayWn R'l 
Pendleton. C. MIkU 
Pfleger, George 
Ramsey.[, Earl 
Rawlings Jame. 
Regan, Geo. W. 
Rteam, Ja 
R(Marda. J. T. 
muerY, Low 

C odon W. 
Rucker, Rutty 
Ro[en Cue 
SandutiT, A. D. 
,sunders, Mr. A Mro. 

O. e. 
Schwab, H. 
Shemin, Eddy Shtd, Mr. 

Donald 
Shiner, John 
Shipley, Leonard L. 
Simons, Helen M. 
S.M. William F. 
(Mane°, Mr. d Mrs. 

Sam 
Sperea, Mra. Delores 
Springer, Shirley 

Grmer 3tp JusUN 
Starkey, John (PnNr) 
Star, H 70 
SSf Pac..euel4 
Stone. 

Mn. Stout. Mn Joyce 
Leffe7, James 
Str1e[el, Robert 
Swicego Tbaael H. 

eaood. Odell 
TavernoU, Forrest 

g 
A 

Taylor, Belly eggs 
Thompson, Franc E. 
Tucker, 

Mir.. 
Barbara 

J. 
R'etherbee, Mas, 

Mackey, Mr. A ales. Whalen- Tommy 
Roy WGDanu, Joe 

Ladies 

17 Je 

Sparkling hand.,.) rhinestone brec1.1. 
band. A ¡roweled beauty Ie 1Tj..ald 
famousmomment watch! GO In on 
the latest reps . . . CASH IN on 
today's biggest motet lt! Ord, 
sample TODAYI 

pt,n r 
Jae tOef ó9fa I lr >Jevrl f ír119+ w 

Iant oar 60r ea r 

WEINMAN'S 
Dept. al 

E: S. MAIN MEMPHIS, TENN. 

NATIONAL DISTRIBUTING CO 
PHONt ,2.6473 

1751 W. FLACLIR 
MIAMI. FLORIDA 

Merchandise You Have Been Looking for 
Lampq Check,, lnsmalwa n, Houaawar., Aluminum Wan, Dacorelod Tinwsr., Toys 
gvary kind a! Olascwere, blankets, Hamp.n, Mauocka, Pleats alum, Flying Birds, 
W hlpe, Balloons, Hat+, C,n.e, Ball slim, Sp.ci,l Bnpo M.rc handle. 

Catalog Now Ready -Write for Copy Today 
IMPORTANTI 

To Obtain th props Llatine. b. fun nd N.f. In D.I.II Year 
euein.a read Type o/ seed. You An Ini.roelod In. 
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COMING EVENTS 

Arizona 
Phoenix -Ariz. Nat'l Lirestock Show, Jan. 

2 -5. 

California 
Ban Diego -Auto Show, Jan. 18 -27. 
San Diego -MI -Breed Cat Show, Jan. 

28 -27. 
Ban Diego- National Doll Show, Feb. 4 -0 

Colorado 
Denver -National Western Stock Show, Jan. 

11 -19. 

Connecticut 
Hartford -Connecticut Sportsmen O Boat 

Show, Jan. 19 -27. F. J. Byron Jr. 
Hartford -7th Annual National Autorama 

Show, Feb. 20 -24. 

Florida 
Clewiston- Sugarland Expo., Jan. 31 -Feb. 4. 

Doug Pearcy. 
Kissimmee - Kissimmee Valley Livestock 

Show, Feb. 14 -17. Carlyle Bronson, 
Madison -N. Fla. Livestock Show A; Sale, 

Jan. 28.25. C. R. Hamrick Jr. 
Miami-S.E. Fla. & Dade Co. Youth Show, 

Jan. 23 -27. Lamar B. Walker. 
Plant City -Fla. Strawberry Festival, Feb. 

18 -23. P. W. butter. 
Quincy -W. Fia. Livestock Assen. Fat Cattle 

Show A Sale. Jan. 22 -24. A. O. Driggers. 
West Palm Beath -Palm Beach County 

Fair, Jan. 18 -28. Lamar Allen. 
Winter Haven -Fla. Citrus Expo., Feb. 11- 

18. Philip E. Lucey. 

Georgia 
Atlanta -Southern China, Glass & Gift 

Show, Jan. 20.23. 

Illinois 
Chltago- National Boat Show, Feb. 8.17. 

Guy W. Hughes. 

Indiana 
Fort Wayne -Fort Wayne Sports. Vacation 

& Boat Show, Jan. 29 -Feb. 3. Ben Cowell. 

Massachusetts 
Boston -New England Sportsmen's ac Boat 

Show, Feb. 2 -10. Albert C. Rau. 
Michigan 

Hay City- Poultry Show, Jan. 10 -13. Detroit- Detroit News Boat Show, Feb. 2- 
30. Frank Jenkins. 

Missouri 
Kansas City- Kansas City Sports. Boat, 

Trailer ß Travel Show, Feb. 1 -10. F. W. 
Kahler. 

Bt. Louis -Auto Show, Jan. 19 -27. 
St. Laufs- Midwest Sports Show, Feb. 23- 

March 3. Wendell Emrlck. 
New York 

Buffalo -Buffalo Boat. Travel A Sports 
Show, Feb. 22- bfarch 2. George W. Collins. 

New York -National Automobile Show, Dec. 
6 -18. 

New York -Retail Toy O Gift Sale, Dec. 
. 5.22. 

New York -National Sports A Vacation 
Show. Feb. 15.24. Vic Orlatent, 

New York- National Motor Boat Show, 
Jan. 15 -27. Joseph E. Chute. 

Ohio 
Toledo -Toledo Home Jr. Travel Show, Feb. 

9.17. Milt H. Tarnoff. 

Oklahoma 
Oklahoma City- Midwest Hosts. Sports. 

Vacation, Hobby and Outdoor Show, 
March 10 -17. Jack Wright. 

Oregon 
Portland -Portland Boat Show, Feb. 22- 

March 3. Tile Oregonian. 
Pennsylvania 

Harrisburg - Pennsylvania Slate Farm 
Show, Jan. 14 -18. H. R. McCulloch. 

Texas 
Houston -Fat Stock Show O Livestock. 

Expo., Feb. 20 -March 2. Herman Engle, 
Box 2371, 

Laredo -Washington Birthday Celebration, 
Feb. 1D -March 3. 

Virginia 
Richmond -WELL Homemakers' Show, Jan. 

29 -Feb. 3. 

IMPORTED 

H URDY 6 Tones 
per 
Roll 

G URDYS 
Price $135.00. With carrying cart S180. 

NOEL GRAUBART Import A Export Co. 

120 W. 42 St., N.Y.C. WI 7-5902 

SENSATIONAL SELIERI VI "4 NICKELS TO 4 DIMES TRICK" 
Place MAGIC CAP aver 4 
nickela Lift cap -you have 

dines! Nickels have van- 
!shed. No 

MOO 
required. 

SAMPLE {1.00 p 
WHOLESALE PRICE -{5.00 
Per dos. po.tpald. Remit 

th order. DEALSRS: Ask 
for Wholesale Catalog of fast selling 
Tricks and Joker. Mention business. 
D. ROBBINS d CO. 

BARBARA DELMAR 
XMAS SPECIAL 

Cuff Links with stones, 100 styles, each 
attractively gift booed - 

$6.50, $7.50, $8.50 per dos. 

Chain Store Novelty 
19 Weft 34th St. New York, N. Y. 

a3Pywv 
Your key to 
SALES RESULTS.. 
the adcertiaing Column, o) 
THE BILLBOARD! 

THE FAWTICH BROTÑERS 

ARE PASTMASTERS /N 
YNOW /NG 77/EAUUT /ON 
TRADE! 711AMYf/Y1171Ey e 

THE LARGEST SUPPL /EPS 
OF AUCTION MERCHANDISE 
/At 77IE COUNTRY! 

EARN EXTRA MONEY FROM NOW 

TILL XMAS ON THESE HOT ITEMS! 

Matching Luggage 

Complete 3 -Pc. Set! 

24" Pullman, 24" O'nit Case, 
Train Case with removabit 

Top Rulify Matures! NESTS 
AND BOXED, NEW] SMART! \ - ' 
DURABLE! 

You can stand on If 

Tough as leather covering, 
Available In California Ivory, 
Caribbean Blue or Sunset 
Tan, 

RETAILS FOR 

$39.95 
E300 Sample, $12.00 

3 or more, $11.25 

Available in Colorful D.lux. 
Info rlor Llning. 

#500 Sample, $14.50 
3 or more, $13.75 

A 

TERRIFIC 

VALUE 
LOOKS 

AND 
LASTS 

LIKE 150 
LUGGAGIEI 

Delicious 2 Lb. & 5 Lb. Rum & Brandy 

"Qualify" FRUIT CAKES 
A terrific money maker. 

Outsells all FRUIT CAKES. 

Vacuum packed, A -1 froth quality. 
loaded with selected cherries, choice 
fruits, nuts and rum. 

Attractively boxed in fin container. 
Guaranteed to please you. 

Beware of substitute fruit cakes that are loaded 
with raisins. 

Per 
mu 
poZ 

m 
$ 

OMlni 

5-Lb.... S2a50 : Mt, 

59.00 Per Dor. 
Dross Lotit 

$1.00 E.th 
Doe. Min. 

HIGH 
RETAIL 
VALUE 

COPPER CLAD 
ALCAMATIC 90 Series Automatic 

Cooker Fryer complete with 
PYREX Cover 

to Exclusive Features: 
Fries Casserol Stews Bun 

Warmer All Purpose Food Warmer 
Cooks Roasts Blanches Steams 
Beautiful Sarver 

COPPER or CHROME 
Low . . LOW . . LOW . . PRICE 

Sample, $7.25 
3 or more, $6.75 

FANTASTIC DIAMOND RING VALUES l 
Unbeatable prices ... See for yourself. Cash refund 

in 72 hours if not satisfied. 
AIS our diamonds are of fine color and qualify. 

Brilliant American Cot. 

Matching diamond set. 6 diamond 
Brltlal Du.tle Sc} with beautifully cIrvd matcMtl Engagement and 
Wedding Bantl. Mad to sell t 
much higher price. 

RETAIL $59.95 Your Cost $18.00 
Our diementlf <sn be appraised Dy 
car} fried 9emologiafs. Wri }ran guar 
ante c.rtificte with each order. 

Solitaire with matching Wedding 
Ring. White or yellow gold fea- tring Hall Lock mountings. 
KLAPS both rings'Cost er. 

Vour Cott Retail 

1 

ct. -A $ 70.95 í2a0.00 
'] cf. B 94.95 290.00 
rS cfC 174.95 550.00 

260.95 700.00 
1 tf. - 411.15 1100.00 

Add 109ó federal tax il not dealer. 

WE CARRY ALL NAT /ONALLV ADVERTISED WATCHES: 
ÒME6A HAMILTON LE COULTRELON6INEWITTNAUER 

BAUME & MERCIER. HELBROS ELGINGRUENBENRUS 
BULOVA LOUIS &.WALTHAM 

Limited supply. All in new boxes. Factory guaranteed. 
Order now for assured delivery. 

SEND $1 FOR NEW 1951 GIANT 300 PAGE CATALOG MAKE BIG MONEY 

Refunded on first 510.00 order. Catalog shows thousands 
of quality national advertised merchandise at low dealer 
wholesale prices! 
TERMS: 25% Dposlt Required on All Initial Orders, Bstsnc 
C.O.D. F.O.B. Detroit. All Rated Accounts. Enclose References 
for All Additional Orden, Prompt Delivery! 

REMITTANCES: Please do not send cash! Make payments by 
postal or *sores. money order, shier er certified check. 
Personal checks will delay your order. 

DONALD DUCK HAT 
You'll sell a million of them. It's the hottest item 
you've bad in years. The rush Is now on nd it 
is a sure winner. Tho Beak squawks when squeesed. 
This hat h shown on the Mickey Mouse T.V. Show 
dally. Prked for fast sales Tr big profits. Order 
now without delay. 

$7.00 per doz. $81.00 per gross 
IS °é depesn ream, red -money order a cash. We 
Mlp tame day w. receive ortler. We ship all Owr 
Its. worts. 

HARRIS .NOVELTY CO. 
This Is Our Only Store 

1102 Arch sf. Phlladalphla 7, Pa. 
Phones: 7- 9416-WA 2.070. Send for Latest Catalog. 

VER 3O0Ó TERR/F /C VALUES: 
No more orders for the balance of the season, please. 

NEW CATALOG READY JAN. 1, 1951 
Catalog on request. 

B. PALMER SALES CO., 1431 Second Ave., Dallas, Tex. 

* GRUEN SPIRT QUEEN 
Attractive Nurse's 17.1 Watch. 
Sweep second hand. Double 
feature band. Yellow 
while. Water and shock 
Proof. S. S. n+imagnefic 
back. 

Retail 5110.00 
Your o[1 32].00 

* HUH BERKSHIRE 
smartly Z,Nc°4etl 17J sauen 
Drasf Watch. Attractive. 
Second hang. Matching 
pension bracelet. Yellow- 

Retail 365.00 
Vour Coff 519.00 

* BENRUS HOUR CAPTAIN 
F antssfic value, Wrlsf alarm, 
lIJ with mechanical m. mory 
that rings to ind you. 
Sweep secen. tl hand- 

d. sfY letl. Whìr< 
Retail íe2.50 

rose' cat+ s/9.so 

* BENRUS CITATION 

DARIEN 
177. Navet before offered. 
Gold wee.. double VCIt a 
band, odel. r. Bennis Clft 
fion motlel. Yellow. 

íe3.50 
YouRetr cail osy sll.so 

* BULOVA SENATOR 
17J. Waterproof. Ultra, 
ultra thin, Unique tlafign. 
swetP s. and nand. Nigh} 
light dial c Shockproof. 
magnetic S.S. case. Alligator 
double feattail ure bend. 

Re 
your coal sn.so 

* BENRUS POWER DIVER 
l7J s.lf-wi rg w".7V.oal 
Watch. Mode nisi is 

'Night Double feature band. Night 
light dMI. yellow. 

Refall 317.50 
your Cosf 321.50 

* BENRUS CAPITAL 
234 felf-windlnf wale "rode 
Smartly flyl<d. Night 119'1 rIf n0 d 

Siwals. 
Double 

f andre band. eep second 
hand, Yellow. 

Retail 5100.00 
Your Cost 533.00 

* BENRUS LORD BURTON 

177. AHracfi samara dress 
design. Second hand. D. 
signed to sell. Yellow. 

Retall f67.30 
Vour Cest 319.50 

* BENRUS JUBILEE A 
Waterproof. 17J. All- purpose 
Watch. Shock and dust proof. 
Non - breakable mainspring. 
Night light erals nd 
dial. Matching 

um 
ea pa niion bnd. White. 

Reran 
Your Cost 119.00 

* SANDOZ CHAMP 

Completely automatic. All 
stainless steel. laK w. g01á 

umbers. White black 
Mot. Matching expansion 
ba70 nd. Snoos- famous since 
1 + 

Retail í1s0.00 
Vour Celt 5]3.50 

WALTHAM -Introducing rho new, exciting Waltham lint. 
First American watch since 1850. For over o hundred 
yore America's traditional gift watch. 

* WALTHAM GLENWOOD 

AUTOCHRON 

Self- winding- Smartly tlw 
signed. Sweep w and band. 
Malchlnf expansion band. Yell°' 

R17 efa111'11.01;00 
e 

cou. coil /24. so 

* WALTHAM DIAMOND 

DUCHESS 

2 gleaming diamonds set in 
ftrec.v. carved design. 

lmartly styled bracelet. 
White. 17 Jewels. 

e .11 11u.00 
Vour Ces1 {2.50 

* WALTHAM CONCORD 
Water and shock proof. Ant 
magnetic. All stainless steel. Niht light dial antl hands 
Sweep s.centl'an0. Mer<h ing 
expansion bracelet. Whlfe 
17 Jewels. 

Refall 171.30 
Your Cost 513.00 

* WALTHAM WATER PRINCE 
Wafer end shock preol. Mod 

role is tlasign. Anti -mag- dti. All stainless sfttl. 
Nigh 

Matching 
Sweep 

expansion hand. Met<hing expansion 
Dena YIlow. 17 Jewels. 

Retell 11. 
YW Caf} {7570 .50 

Visit us of one of the largest displays of nation- 
ally advertised watches. Over 5000 Items fo 
pick from. Thousands of watches on display. 

00 NEW STOD ED YL 

' HOlL.YWLY O pl 

% per dot, MATCHED 

ENÇFMBLES / 
Necklace, Earring. Pin. pl 
Expansion Bracelet Sets 

In Satin -Llned / 
GIFT BOXES! I 

Als p sc e A 
sLoxL and 

ing Sels - 
. INbe714e1dal 

4 e 

21nd 0 

7ar rdrn 
0 

sera 
Noxatl) -í7A0 per doz. 

on 

per yr. 

0 PACKARD JEWELRY CO. .°. doso[i+ a an C.O.D. 
ortle rs. SEND FOR NEW 

Dept. B -48 West 25th Street CATALa:VE of Ito orte, I 
New York, New York .z5'°..,:.°" watches ana 

Assorted SfYles 

when answering ads . . . 

Say You Saw It in The Billboard 

Copyrighted material 
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Attention, Pifchmenp Concessionaires, Dealers, 

Agents, Anyone Interested in Extra Profits! 

Send $15 for sample 

package of 10 items 

numbers you desire. 

Sample package of our 10 LIest Pro- 
motions. Each item tested and proven 
to be "hot" sellers. Our repeat orders 
prove each number is a winner. 

If you are not satisfied with our selection, we will refund your money. 
25% dep., hal. C.O.D., F.O.B. Chicago. 

DIVISIO SALES 
3341 W. Roosevelt Rd., Chicago 24, Illinois 

1 Phone: LAwndole 2 -7377 

WRITE FOR FREE 

1957 

LOUIS WATCH 

BROCHURE 

6 
Pe. 

Luxurious Set 

Ieclodes: Now . . . O Item no pep - 

All mNl, ular In ovP+1 to hleh 
fop action In well and a low 
Pen It's bound t 

All meta cute make salts hlitor1. 
male Pencil In thole 01 1amins 

e SfunnlM TM aI hrome r rich loll' tone, 
e SmerflY sfYletl CuN Llnka N's profit -packed ntura:' 

Naey ocket ken. 25% with order, 
m .d .o.tala ¡ir$ c r^w, balance C.O.D. 

Priced for 
ACTION 

'..MODERN PEN Mfg. Co.. Inc. 
384 B'way, N.Y.I3,N.Y. 

SEND TODAY FOR YOUR FREE COPY 

hHOiES&IE 

I 

OF OUR GENERAL CATALOG 
s¡ß5' IT IS NOW AVAILABLE 
G U I D I uew :ra 

and 
Oreeont 

aluly 
nAvIempd d 

Nm 
m ead 

Merchandise, including Housewares, Electric n 

© ewelry, Wa tches, Clocks, Stuffed Toys, ets, Carnival 
Goods and Dor.ns of other Fs} selln. 

ellman 
A GENUINE MONEY SAVING GUIDE FOR 

Premium Users, Auctioneers, Wagon Jobber, 
eaonstes Agents, Salesmen, Distributors, etc. 

' Ouf 25 -year re or0 or Honest end Devend- 
ebl Service is your vuar+ntee of quality 
MO rchand,sa of lows f hole sel privai. 

GELLMHBROS. 119 N.FOURTH ST.MINNIAGCLIib41NN. 

THE FAMOUS ADVERTISED IN 

GENEVA LIFE 
7 PIECE Ineledes 

MEN'S JEWELRY SET * f ::':Y'edd :p'a't wes .h. 
at Importer's scond 

low price *.nánins apnelon 

95 *Ti Bar, Mfchlnt 
Cuff Links. r, 

t2 * Refract.. call Pen 

Sample $5.95 
or 

and Pencil fo match. 
P euhful lined mete) 

2 yr. written guarantee. boa with life fate end 
25% OePoslt, Balance C.O.D. f71.50 price tali. 

EMBASSY NOVELTY CO 
m ° ° " "" exporters, Whooseters, 

Distributors 
c 2!] Ams }rtlm Ave., Nw, York tE, N. Y. 

.e« 67,000 ACTIVE BUYERS read 

The Billboard Classified columns each week 

Busk's Answer to Vic Brown 
Continued from page 70 

were the senior organizations of 
their kind, both looked down on 
the American League upstarts of 
their time as a nuisance and a det- 
riment to the sport of baseball and 
football. Cooler heads prevailed, 
however, and today both of these 
great American sports are enjoying 
their biggest successes thru merger 
of their interests. There Is no rea- 
son in the world why roller skat- 
ing competition could not achieve 
similar results. 

"Tile statement of policy goes on 
to say that they have a duty to 
keep faith with the RSROA Amer- 
ican amateur roller skating cham- 
pions; that they have worked dili- 
gently to 'secure the titles they 
have won. To this I agree, but so 
have the ARSA champions. I am 
sure Mr. Brown and others of the 
RSROA know this They have 
worked ust as hard and spent 

their hard earned money the same 
as the RSROA skater. They .de- 
serve recognition on an equal basis. 
Both the RSROA and the ARSA 
organizations are staffed by many 
great names in the skating world. 
These people all know and un- 
derstand skating. There are also 
a great many wonderful amateurs 
in both camps, skating stars that 
would gain equal stature in accord 
with either organizations' stand- 
ards. The basic concept of skating 
prevails in both organizations' rules 
and requirements, so the state- 
ment that the RSROA champion's 
title would be degraded in compe- 
tion with the ARSA standard 
bearer is both silly and without 
regard to the American way of 
good sportsmanship. The statement 
implies that only the RSROA gov- 
erning body has the ability to 
choose between competitive groups 
and is a direct insult to the many 
fine professionals and amateur 
skaters who are within the frame- 
work of the ARSA organization. 

"I have long labored my efforts 
to bring to the skaters of Aplerica 
unity and understanding in their 
ranks, to eliminate the petty argu- 
ments that keep this great sport di- 
vided. I have great respect for the 
wonderful job the RSROA has done 
over the years for roller skating 
and the amateur skater. I have 
equal respect for the many wonder- 
ful people of the ARSA who do 
so much for their amateurs in the 
making of champions. Roller skat- 
ing is a truly great sport for the 
youth of America. It is clean, 
wholesome and invigorating. 

"There has never been any scan- 
dal connected with the annual 
competitive meets of either the 

COIN MACHINE OPERATORS TOBACCO JOBBERS 
Actual fire 

Five CLg,7iraro 
ores seat aPEN HON (- PULL BACK 1 *Pit 5:..^.X -} 
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--°8J.°.3SANS3 at 

014.5 filet : Jt f,Clt 

CsLy712hi l3[4 

- 1 n 
OPE:i .ilE - 1 

..:-..-y... 
CIADliMO if MOSS ARA OPENED 

.( OPft- ha 
Pitti. BACS 

«-, 
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Each card has 13 'robots from Ace so King 

HOTTEST DEAL ON THE MARKET 

BIG PROFITS 
PLAYER APPEAL 

FIVE CARD DRAW 
600 Cards @ 25c Play $150.00 

Pays Ouf (Average). ... $10.00 fo 80.00 

PROFIT (Average) .... 70.00 to 80.00 

NO FEDERAL TAX 
OR WAGERING STAMP REQUIRED 

For Information Write -Wire -Phone 

BENMAR SALES CO. 
633 Plymouth Court Chicago 5, Illinois 

Phone: HArrison 7 -2971 

RSROA or the ARSA, nor is either 
organization dependent on any 
other body for financial assistance. 
The amateur status rules are strict 
and the amateurs are disciplined 
accordingly in both. The only 
blockade to a merger, of conse- 
quence, is the tie -in that exists be- 
tween the ARSA and the Amateur 
Athletic Union, which roller skating 
can do without. The petty differ- 
ences which exist between some 
of the leaders is the only reason 
for the split and they know it. I 
have talked with the skaters and 
professionals and the rink operators 
of both RSROA and ARSA, and 
they feel as I do that merger or 
i n t e r- organizational competition 
should be tried or at least talked 
about in mutual get -togethers. 'In 
Unity There is Strength' is still 
one of the greatest basic concepts 
for the world leadership that the 
United States enjoys. Our great 
country is founded on mutual un- 
derstanding and unity for the bet- 
terment of all its citizens. Roller 
skating is not so big that it can 
deviate from the very reasons it 
owes its existence to. Let's get to- 
gether, gentlemen, and I still think, 
Vic Brown, that you want to. 

"The recent formation of the 
Roller Skating Foundation of 
America by the Chicago Skate 
Company is a step in the right di- 
rection. My congratulations to you, 
gentlemen. Your thinking and ef- 
forts should go a long way to- 
ward bringing to the American 
public and the youth of America 
the right to exhibit their talents on 
a national scale, together." 
RSFA Snags Dec. 30 CBS -TV 
Shot for Skating Trade .. . 

NEW YORK -A network -tele- 
vision break for the roller- skating 
business has been arranged by the 
newly formed Roller Skating Foun- 
dation of America, in existence 
since November 1. 

At RSFA suggestion, CBS -TV 
will build its Sunday (30) "Let's 
Take a Trip" show, seen on 80 sta- 
tions, around the roller recreation. 
The setting will be the Earl Van 
Hom -Harry Bickmeyer (Mineola 
(N. Y.) Rink, selected after CBS 
scouted a half -dozen rolleries sug- 
gested by RSFA. The airing is 
scheduled to run a full half hour. 

According to "Let's Take a Trip" 
producers, the show will picture 
youngsters at the rink, interesting 
facets of the public skating session 
and shots of more proficient skaters 
in action. The program is beamed 
mainly to the younger set, but has 
a wide family audience. Featured 
performers are host Sonny Fox and 
two attractive youngsters, Pud and 
Ginger. 

Before going on the air it will be 
necessary to hold a dry run at Min- 
eola from 8 a.m. until noon on Sat- 
urday (29), and a full rehearsal, 
starting at 8 a.m. on the morning 
of the show. Before that, crews 
will be at the rink to plot lighting 
and camera positions. 

Giveaway of Wrist Watches 
At Mineola Western Night . , . 

MINEOLA, N. Y. -Four gold 
wrist watches have been announced 
as ' costume prizes for Western 
Night, an annual affair at Earl Van 
Horn's Mineola Roller Rink. The 
awards will be divided between 
men and women for the finest and 
funniest costumes. A jail house is 
to be constructed in the center of 
the rink, and a sheriff and judge 
will be on hand to sentence skaters 
caught by deputies. 

Palisades Circus 
e Continued from page 65 

While it Is hoped that the can- 
non act can be presented in the 
big top, the size of the tent, 100 
feet, may make it necessary to 
stage it outside, in which case, 
Hamid said, the human projectile 
will be shot over the tent as an 
added free attraction. 

Hunt's stock, including eight 
elephants. Liberty horses and po- 
nies, will be used in the produc- 
tion. Other Hunt talent is expected 
to be on hand and ready to go on 
when the show leaves the park for 
its regular tour on April 28 after 
a 16-day park showing. 

The Hunt side show will be in- 
cluded in the operation. Conces- 
sions in and around the circus will 
be handled by the management. 

Big promotional plans akin to 
the tremendous job done annually 
by the park are in the works. 
Rosenthal said he had already con- 
tracted for a great many 24 -sheet 
boards and that time on four tele- 
vision stations is also set. 

Hamid- Morton promotion spe- 
cialists will be used and tie -in 
deals will likely be sought with 
supermarkets and industrial firms. 

The plan calls for two shows a 
day, with three on Saturdays and 
Sundays. As many as four a day 
may be needed to care for the 
anticipated demand, the promoters 
said. 

IPOUNDS OF 
RUBBER FREE! 

'if fill (B1 R IC] VAGJS.' 

This beautifully colored 
sample personalized door 

mat puts you in business. 
You send just $1 for 

postage and handling 1 
Everyone with name is potential 
customer! We mold in personal names. 
nick- names. pet names, house names. 
store names -any names up to It 
letters. Choice or four colore. 
Nationally advertised in American 
Home, House Beautiful, Living. Red - 
book -over 116,000,000 readers every 
year. 

MITCHELL CUSTOM MADE 
RUBBER MATS 

You pocket all the cash 
You get the orders, put the commis- 
sion In your pocket. We ship direct 
from our factory. This Is the fastest. 
easiest. most lucrative -but write to 
us NOW for more details and be your 
own boss on a full or part time beats. 
A tip from salesman Joe Novotny: "I 
started telling housewives what s 
wonderful gift a Mitchell personalized 
door mat made for weddings, birth- 
days. showers and parties. It increased 
my sales by 20%. 
Coupon brings eimple, clear instruc- 
tions that show you how to get started 
right away -PLCS the actual full- 
size sample. 

MITCHELL RUBBER PRODUCTS, INC 
Alto: Mr. Raymond ?Michell 
3120 San Fernando Rd., Dept. SO 
Los Angeles 65, California 

Please send me the money-making farto 
about your Rubber Drat offer. 

Also eend me FREE SAMPLE Lull -sfse 
demonstrator, order took a d comp!. 
information. I ern encloalnt SI to corer 
postage and handling. 

MONEY -RACK GUARANTEE IP NOT 
COMPLETELY SATISFIED. 

Neese 

Aches, 
City zone.... Slate 
row 11 SWIM. =NM liMit 111=1 

SELL GENUINE CUBAN ALLIGATOR BAGS 

You Can Double Your Money of These Price. 

#200, Debutant, slat 61;2x9 Inches $ 6.15 ea. 

#300, Lady Ella, size telo inches 5.75 tat. 

#400, Patrician, New Large Dales. Bat 9.75 ea. 

#500, Double tomparlment Bag 8.75 u. 
Samples, $1.00 eslra, p. p. 4 styles 35.00 p. p. 

All style. available plain or with lull skin end 
head w shown. All have edlustbl+ straps. 

For Resale Only K, NIX SMITH ENTERPRISES 
Order Now Ines Biscayne alvd., Miami, Fig. 
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Clinic Spotlights 
Specialized Op 

Mull Problems of Straight -Line 
Vending: Sales, Ads, Direct Sales 

CHICAGO -Major problems of theless engaged in specialized lines, 
the specialized vending operator- and the forum was designed to 
and what he can do about them- deal with problems in these lines 
highlighted an operator workshop specifically. 
held Tuesday evening (4) at the Acting as moderators of the dis- 
NAMA show. The program was cussion were Ralph Dahl, Omaha, 
titled "Sales and Service Problems and Jack Gallameau, Amarillo, Tex. 
of the Specialized Operator." They were introduced to the group 

Marked by very spirited, and at by Wally Collett, Cincinnati, vice - 
times heated, discussion by mem chairman of the NAMA conven- 
bers of the group, the workshop tion. 
was specifically designed to bring The discussion was broken down 
to light many of the problems faced into four main topics: Advertising 
by the specialized operator in his tools used by the operator, sales 
day -to-day business. While much training courses, novelty merchan- 
of the regular convention business (Continued on page 86) 
agenda was devoted to such topics 
as "full -line vending" and "auto- 
matic feeding" due to their relative 
newness, it was emphasized here 
that a very large percentage of to- 
day's vending operators were never- 

Natl. Vendors 

Shows 11 -Col. 

Cig Machine 
CHICAGO -National Vendors, 

Inc., took the wraps off a new 
22- column manual cigarette ma- 
chine during a private showing at 
the NAMA convention. 

The vender - which has 11 
column selector knobs in two 
horizontal rows across the front - 
has total pack capacity of 616 and 
holds 500 match books. Price will 
be $300 when the model is de- 
livered in April. It is called 
National Series 222. 

Features include: The double 
iow of brand selectors across the 
middle and upper front panel; 

(Continued on page 95) 

New Self -Brew 

Barvend Model 

Will Be $995 
CHICAGO -Barvend, San Mar, 

cos, Calif., introduced a self -brew 
coffee machine- Barvend 7 -at the 
NAMA convention. The machine 
lists for $995, has 600 -cup capacity. 
It has the following ingredient ca- 
pacities: 450 coffee, 150 chocolate 
(hot and cold), 100 juice. Delivery 
is planned to start within 45 days. 

The firm also showed an instant 
coffee machine- CD -3-for $289. 
Price includes stand, pump, con- 
tainer when a direct water hook - 

(Continued on page 96) 

New S & L 
Cream Unit 

CHICAGO -S & L Sales, Inc., 
Omaha, showed an electric refrig. 
crated fresh cream and sugar dis- 
penser for all types of coffee vend- 
ers at its NAMA display Unit re- 
places firm's earlier cream -sugar 
dispenser using cracked iced for 
cooling. 

The new unit, called Custom 
Companion Cream Unit, has its 
own cabinet, 30 inches high, 13 

(Continued on page 85) 

JOHN S. MILL 
AWARD GOES TO 
MAJOR BUSH 

' CHICAGO -NAMA's John 
S. Mill Memorial Award was 
presented for 1956 to Major 
Bush, Beech -Nut Life Savers, 
Inc. The annual award is pre- 
sented to the person who, in 
the judgement of the special 
John S. Mill Memorial Award 
committee, chairmaned by 
William Fishman, made the 
outstanding effort in further- 
ing automatic merchandising 
during the current year. 

The award was presented 
to an operator in 1955. This 
year it went to a product sup - 
plier's representative. Biggest 
factor in the decision to pre- 
sent the plaque to Bush was 
his work at each of NAMA's 
regional meetings during 1956. 

Automatic Selling 
Boom Ahead for U. S. 

New Equipment Dominates Outlook of 
NAMA Show; See $4 Bil Market in '60 

Continued from page I 

their work for the future is all cut 
out for them: full-line vending and 
automatic feeding will bear in- 
creasingly dominant roles in áuto- 
mrtic selling. Manufacturers not 
already in production on multiple 
lines turning out full lines, instead 
of one type of equipment, said 
they planned to da to in the 
future. 

The role of electronics, already 
of major significance in the indus- 
try, is expected to play a much 
greater role in machine develop- 

Automatic Feeding From Sale to 
Service Detailed by NAMA Panel 

Blueprint Planning and Sales, Physical 
Preparation, Post -Installation Stages 

CHICAGO -A basic blueprint 
in automatic feeding for the operat- 
ing firm planning to build This part 
of vending was drawn by a four- 
man panel last week at the Na- 
tional Automatic Merchandising 
Association convention in the Con- 
rad Hilton. 

Co - ordinated by James F. 
Wanink, Automatic Merchandising 
Company, Detroit, the panel con- 
sisted of Douglas Moore, Davidson 
Bros., Los Angeles, who spoke 
on planning and sales; Joel Klein- 
man, Automatic Canteen Company 
of America, Chicago, who ad- 
dressed the group on physical prep- 
aration for service, and Marcus 
Kaplan, Select -O -Mat of Virginia, 
Inc., Roanoke, Va., who detailed 
operating problems following in- 
stallation. 

Sales statistics in a typical month 
for eight firms' automatic feeding 
installations was obtained by the 
panel, copies of which were re- 
leased following the meeting (see 
complete figures elsewhere in obis 
section). 

Personal Experience 
Moore stressed personal experi- 

ence in automatic feeding as the 
only sure way an operator can be- 
come knowledgeable in the field. 
His advice to would. be operators of 
automatic in -elant feeding: "Get 
your feet wet. 

Automatic feeding is more a mat- 
ter of problem solving than of sell- 
ing, he said. An operator interested 
in entering it should study an ac- 
count he already has to determine 
whether they have a feeding prob- 
lem which he may be able to solve 
thru automatic feeding. 

In approaching such an account, 

Moore continued, an operator inex- 
perienced in automatic feeding 
should "lay all his cards on the 
table "; in other words, he should 
make clear to the account that for 
him this is experimental and that 

Bally Hot -Cold 

Mch. Is $1,095; 

Jan. Delivery 
CHICAGO - Bally Vending 

Corporation announced the price 
of its hot -cold drink five -product 
cup machine during the NAMA 
convention: $1,095. With the hot 
beverage unit only, it will list for 
$1,015. 

A two-price changer is a $40 
extra option. First deliveries will 
be made in January. 

changes and adjustments may well 
be required after the installation is 
made. 

Advantages 
However, said Moore, definite 

advantages of automatic feeding 
can be used by any operator in sell- 
ing an account on its value from 
the outset. An account in which 
automatic feeding could be most 
useful would have one or more of 
these problems: Heavy loss by the 
company in subsidies of a cafeteria 
operation; a number of employee 
shifts, all of which could not prop- 
erly be accommodated by a central 
cafeteria; large plant area which 
requires an employee to spend a 
good deal of his lunch time in go- 
ing to and from a cafetria. 

According to Moore, the auto- 
nratic feeding installation is only 
a supplemental, not a primary feed- 
ing medium. In short, said Moore, 
automatic feeding augments a 
cafeteria operation in reacihnF 
workers that a cafeteria cant 
reach." 

(Continued on page 85) 

Dr. Mailman Discusses 

Sanitation at NAMA 
CHICAGO -Dr. Howard Mall - 

man, head of the Department of 
Public Health, Michigan State Uni- 
versity, discussed sanitation prob. 
lems with NAMA members at a 

Tuesday night (4) business session. 
A sanitation seminar had been 

scheduled, but W. C. Miller, U. S. 

Public Health Service, who was to 

High Commission Lures 
Won't Gain Ind. Stops 

CHICAGO - If the industrial George Berteau, director of per. 
and institutional vending operator sonnet, American Motors Com- 
b giving his locations the proper pony, Kenosha, Wis.; Mrs. Hilde. 
service, the liklihood of his losing garth Greenwoldt, general manager 
those locations to a competitor who of the Employees' Club, Falk Cor- 
offers higher commissions or flash - poration, Milwaukee; Harriet Hays, 
ier looking equipment is remote. director of food service, Board of 

Education, Youngstown, O.; Mel- 
vin F. Ogram, assistant secretary- 
treasurer, General Fireproofing 
Company, Youngstown, O., and 
William Robertson, manager, in- 

(Continued on page 96) 

This was the consensus of the 
"Your Customer Speaking" panel 
at the final NAMA business session 
Wednesday (5). 

The panel, selected to represent 
location management, consisted of 

ment in the future, as well as in 
the preparation of vended foods. 

Increased emphasis on public re. 
lations for the industry is set for the 
future. Public acceptance of vend- 
ing machines -even today -is at 
best average and, in many cases, 
poor, manufacturers agreed. Insti- 
tutional types of advertising by 
manufacturers is in the wind in 
which the flavor of vended prod- 
ucts, and other advantages of con- 
venience, sanitation and low prices 
will be stressed. 

Operators can be expected to 
step up their activities in sales pro- 
motion of this type as well as in- 
creasing their participation in efvio 
affairs. 

have been moderator, was unable 
to attend, and Dr. Mailman spoke 
and answered questions instead. 

He pointed out that on the 
manufacturing level, machines with 
high Sanitary standards are usually 
the simplest and most economical 
ones. As an example, he cited the 
old -time complicated valve which 
created a sanitation problem, while 
the simple valves used in vending 
machines today are easy to clean 
and less apt to cause sanitation 
problems. 

Five Factors 
Dr. Mailman said that the vend- 

ing operator should know five fat 
tors about every product he han- 
dles. They are: 

1. How long can the product be 
kept in the machine? 

2. What is the proper tempera- 
ture range? 

3. How safe are the products 
themselves in regard to prepara- 
tion and packaging? 

4. What about exposed contact 
surfaces and the presence of in- 
sects and roaches? 

5. What about the types of 
(Continued on page 85) 

IVI Self -Brew 

Also Offers 

Instant Drink 
CHICAGO -- Industrial Vend- 

ors, Inc., Hammond, Ind., featured 
its self -brew coffee machine at 
the Chicago convention with a 
$1,345 price tag. The machine 
used fine grind roasted coffee in 
bulk form, has a single brewing 
chamber. Used coffee grounds are 
deposited in a disposal bag. 

The machine will also vend a 
liquid frozen coffee concentrate se- 
lection if desired. 

Liquid cream and sugar are kept 
under refrigeration. Liquid choco- 

(Continued on page 96) 

Self-Cleaning 

Can Opener Set 

By Dazey Corp. 
CHICAGO -The Dazey Cor 

parution, St. Louis, showed new 
type of sell- sanitizing can -opening 
unit and cabinet at the NAMA 
meeting. One of the two models, a 
manual rotary opener and cabinet 
for approximately $40, was aimed 
at the operator of hot canned food 
machines. 

The second can opening unit, an 
electrically operated opener in a 
larger cabinet weighing about 40 

(Continued on page 100) 

Re -Elect Full 

NAMA Slate 
CHICAGO - John T. Pierson, 

president of the Vendo Company 
Kansas City, . Mo., was re- elected 
president of the National Automat- 
ic Merchandising Association for 
the 1956 -1957 term at the annual 
convention in Chicago last week. 

Also re- elected were: William 
S. Fishman, of the Automatic Mer - 
chandising Company, Chicago, first 
vice -president; Thomas B. Dona- 
hue, of the National Vendors, Inc., 
St. Louis, ,second vice- president, 
and Herb A. Geiger, Automatic 

(Continued on page 95) 
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ATTENTION: Operaterst 
Distributers! 

BRIGHTEN YOUR MACHINES 

ACTUAL 

SIZE 

Snappers 
(slightly smaller) 

WITH JEWELLED STONES 

available 
Our new SNAPPER will hold a 

rhinestone or plastic jewelled stone 
in the recess. It is assembled simply 
by pressing stone into recess. 

Day am 

fords 
rya catchers 

Yew alachlaa 

will light up 

like a 

Cbrblmas has 

"WEAR- APPEAL" is tremendous for 
pony tail bands, belts, wrist bards, 
bracelets, key chains, etc. 

or more 
$6.00/H 

(towels 
additional) 

Ithieestoees $6.75/M 
Plastic Jewels 2.00 /M 

Stickers available at 

your distributor or 

20 M 

5 Leonard St., N.Y. 13. N.Y. COrtlandt 7- 514) -8 

Future Look 
In Vending 

Continued from page 1 

chandising today has a `brand -new 
look" Pierson said that the vending 
industry has changer. from a "sup- 
plemental to a primary industry," 
that instead of its being a new 
business, it's now an established 
one, that know -how and experience 
have been substituted for hopes 
and dreams. 

The 3.1 million vending ma- 
chines in operation today represent 
an increase in the number of units 
of 43 per cent since 1950 and 
account for 46 per cent more in 

retail sales since that year, accord- 
ing to Pierson. He compared this 
with an expected increase in retail 
sales of 53 per cent and a 56 per 
cent increase in the number of 
machines in the next four years. 

Hebel Food 
Vender $595 

CHICAGO -Fred Hebel Cor- 
poration announced the price of its 
six- selection hot canned food ma- 
chine (The Billboard, December 8) 
at the NAMA convention. The unit, 
set for January 1 delivery, will list 
for $595. 

The machine has a 228 -can ca- 
pacity. with an additional 200 cans 
in a pre -heated storage section. 
Shipping weight of the unit is 450 
pounds. It vends at three prices. 

CHARMS- Minlalire Cigarette Lighter -II Worksl 
Will rend with 210 bas gum. At body designs: Chrome, 
Cable Cat Soma stets o! Calaorn4, San Francisco Bal 
Bridge, Packed dorea to a boo -asre d,d 

with e2.S0 per dora $27.50 per gram Full cub prepaid wIW 
order. 

EVCO MERCHANDISERS 
2,7 Cortland Ave. San Francisco, Calif. 

Loon "HMCo" Silver, Gen. Mgr. 

BUYMORE SALES CO. 

6 Bayview Avenue 
Lawrence. L 1., N. Y. 

the new OAKS "PREMIERE' 

Ball Gum 
And Pleturs Card 

both for to 
Perfectly Segal in every city in 

the U.S.A., the "Premiere" 
holds 800 cards end 1000 ball 

gum, features a separately 
locked cash box to permit 

location owner to refill 
cards and ball gum In 
your absence. and the 

same fool -proof coin 
mechanism proved 
best on the famous 

Acorn Vendors. 

oak's famous ACORN 
all purges. r 
The all -time favorite of the vending business. 
Vends all If and 5f bulk merchandise. 
Tamper -proof with a pick -proof lock. fills 
from top through wide globe opening - 
dispenses from bottom. Guaranteed 
mechanically perfect -the one machine souk 
virtually no depreciation-today's Acorn 
looks the same as the original! 

contact you! 

DISTRIBUTOR or 

West Coast Factory Sales Office- East R E5dwest f lclory Sales Office 

OPERATORS VENDING MACHINE SUPPLY M 1 ABELSON, Pore. 5T 1 647, 
1023 So Grand Avenue, los Ange,es. California 333 Fifth Ave 

OAK MANUFACTURING CO., INC. 11411 Knq b'sbndvc A-.r : C 1aei Ctp Ct lren 

Food Service Sales 
National Automatic Merchandising Association 

Analysist of Typical Automatic Food Service Installations 
(Based on Service for One Typical Month) 

Information Obtained and Released by Automatic Feeding Service 
Panel, Convention, December 3, 1956; James F. Wanink, Co- Ordinator 

Co.A Co.B Co.0 Co.D Co,E Co.F Co.O Co.H 
No. of employees 

served 2 800 400 700 900 600 220 3,000 650 
Months installa- 

tion in 
operation 24 3 3 13 6 3 18 8 

Indus- Indus- Indus- Indue- Indus- Indus- 
Type of location trial trial Office Office trial trial trial trial 

all all Lunch all all all all ali 
Machines available day day only day day day day day 
Monthly per capita sales. $8.50 $7,73 $5.63 $3.08 $7.36 $9.73 $6.91 
Weekly per capita sales.. 1.96 1.79 1.30 .71 1.70 2.23 1.60 

SCHEDULE OF SALES AND PER CENT OF GROSS SALES 
BY PRODUCT BY COMPANY 

COMPANY A 

Selling No. of 
Product Price Machines Sales ($) 

% of Cross 
Sales 

Soft Drinks .05 3 $ 2,553,60 10.7% 
Coffe and Chocolate .10 3 5,81110 23.6 
Milk (Pints) .17 3 2,410.70 10.1 
Sandtyicltes -Hot .30 3 2,662.31 11.2 
Pastry 10 8 2,259.79 9.5 
Ice Cream 10 3 961.60 4.1 
Hot Foofls and Soup 15 to .35 3 2,542.43 101 
Cigarettes .25 8 3,741.45 15.7 
Candy and Gum .05 to .10 12 1,055.85 4.4 

Total 42 $23,800.83 100.00 % 

COMPANY B 

Soft Drinks 05 1 7,96% 
Coffee and Chocolate 10 2 19.30 
Milk (Pints) .17 1 8.38 
Pastry 10 2 12.07 
Ice Cream .10 1 3.21 
Hot Foods 15 to .33 2 19.17 

(Also includes Hot 
Sandwiches .30 and 
Soup .15) 

Cold Foods .10 to .25 8.55 
(Also includes Cold 
Sandwiches .25) 

Cigarettes .25 14.85 
Candy and Gum 50 to .10 6.51 

Total 100.00°ó 

$ 245.95 
598.40 
258.93 
373.05 
99.20 

592.55 

264.2.5 

459.00 
201.10 

$3,090.43 

$ 84.10 
618.15 
490.10 
288.60 
218.60 
743.60 

713.95 

586.50 
270.00 

$3,956.20 

$ 230.00 
642.00 
373.00 
225.00 

76.00 
404.00 
157.00 
157.00 

279.00 
152.00 
81.00 

$2,776.00 

$ 225.00 
1,724.00 

642.00 
72.50 

231.25 
316.30 
242.30 

81.50 
571.00 
146.60 

$4,418.03 

Soft Drinks .05 
Coffee and Chocolate .10 
Milk (Half Pints) .10 
Pastry .10 
lee Cream 10 
Hot Foods .10 to .35 

(Includes Hot Sandwiches 
.30 and Soup .15) 

Cold Foods .10 to 25 
(Includes Cold Sandwiches 25) 

Cigarettes .25 
Candy and Gum .05 to .10 

Total 

Soft Drinks .05 
Coffee and Chocolate .10 
Milk (Half Pints) .10 
Sandwiches -Cold .20 to .35 
Sandwiches -Hot .20 to .35 
Pastry .10 
Ice Cream 10 
Hot Canned Foods, Soup .20 
Soup, Foods .20 to .35 
Cigarettes .23 and .25 
Candy and Gum .05 and .10 
Canned Juice .10 

Total 

Soft Drinks .05 
Coffee and Chocolate 10 
Milk (one -third Quart) 10 
Sandwiches -Cold 20 and .25 
Sandwiches -Flot .20, .20, 30 
Pastry .10 
Ice Cream .10 
Soup, Hot Foods 

(One machine) 25 and .30 
Cigarettes 25 
Candy and Gum 05 and .10 

Total 

1 

2 

13 
COMPANY C 

1 

2 
2 
2 

n 

1 

2 

15 

COMPANY D 
1 

2 
1 

1 

1 

1 

1 

1 

2 
1 

14 
COMPANY E 

3 
3 
3 
1 

1 

3 
3 

2 
3 

.3 
27 

2.13.% 
15.62 
12.39 

5.78 
5.52 

18.80 

18.10 

14.82 
6.84 

100.00% 

8.28% 
23.13 
13.44 

8.11 
2.74 

14.55 
5.65 
5.65 

10.05 
5.48 
2.92 

100.00% 

5.09% 
39.02 
14.53 

1.64 
5.23 
7.15 
5.48 

1.84 
12.92 
3.36 

100.00% 
(Continued on page 84) 

J. SCHOENBACH 
Distributor For 

oak Manufacturing Co., Inc, 

1645 BEDFORD AVE:, BROOKLYN 25 N. Y: 

FResident 2 -2900 
PHONE c. WRilE FOR PRIEES 

Cole Special 
Price: $1,064 

CHICAGO - Cole Products 
Corporation put a $1,064 price tag 
on its new 800 -cup Cole -Spa Spec- 
ial "7" cold drink machine. Thirty- 
day delivery Kvas promised on the 

trait which features a cherry cola 
drink as one of its seven selections. 

Changer is standard equipment, 
as is a one -third horsepower com- 
pressor. 

Cole's bulk machine, tentatively 
set for debut at the convention (The 
Billboard, December 8) was not 
shown. It will be announced early 
in 1957, however. 

www.americanradiohistory.com

www.americanradiohistory.com


DECEMBER 15, 1956 THE BILLBOARD VENDING MACHINES 83 - 

Mills Ind. Adopts Outright 
Sale for Can Food Venders 

CHICAGO - Mills Industries, tion. food machine (The Billboard, 
Inc., announced both a new model December 8). Both units, however, 
hot canned food vender and a new will be sold outright rather than 
marketing policy during the placed on the lease plan under 
NAMA meeting. H. J. Heinz Company as formerly. 

The line now includes a 72 -can The lease plan was discontinued 
three as well as a 144 -can six selec- November 30, it was revealed. 

Heinz will finance purchase of 
either model. 

The six -column unit lists for 
$530, with three -price coin mecha- 
nism. Price remains the same for 
either cash or conditional sale. 
The three -column model lists for 
$287 with base; $249 without base, 
cash or on time. 

January delivery is promised on 
either machine, according to Jack 
Patten, sales manager. 

Vendo Sets Can 

Food, Coffee, 

Qt. Milk Units 
CHICAGO -The Vendo Com- 

pany took wraps off a six -selection 
canned hot food vender at the 
NAMA show. The unit, listing for 
$495, will be delievered in late 
December. With eight different 
prices, from 5 to 55 cents, it fea- 
tures variable pricing and a 172 - 
can capacity. 

Operation is of the post -selection 
type; delivery is automatic. Cabi- 
net is 58 inches high, 27 inches 
wide and 16 inches deep. 

Product compartment tilts for- 
ward for loading. Prices can be 
changed by moving a slip-on clip 
to the desired price peg. Cans are 
released by selection cyclinder and 
delivered to the reach -in tray. 

A lighted product display case 
on top of the cabinet features the 
six products vended. 

Vendo also put a price tag of 
$1,151 on its new self -brew coffee 
vender (The Billboard, December 
8). Delivery is set for late January. 
(With a chocolate selection and 
10-cent changer, price is $1,252). 

Prices were also announced on 
Vendo's new three -selection quart 
milk machine: $765. This includes 
a multiple price mechanism. The 
special outdoor station designed for 
the quart milk unit is priced at 
$175. A lighted sign for the top is 
$95 extra. 

How Ops Can 
Build Respect 
For Vending 

CHICAGO -How can vending 
operators get the public recognition 
they want if they themselves don't 
feel qualified? 

That's the question posed by 
Carl Millman, of the Automatic 
Merchandising Company, Milwau- 
kee, in an address at the NAMA 
convention last week in which he 
outlined things operators can do in 
building more respect for their 
business. 

Millman pointed out that in a 
poll of operators, manufacturers 
and suppliers conducted for the 
association by the public relations 
firm of Selvage & Lee, a surprising 
75 per cent felt that the reputation 
of the vending industry for the 
public was "poor to fair ", and that 
only 1 per cent felt it was "ex- 
cellent." 

He listed five things an operator 
can do to build respect for his 
business: 

1. 'Exercise the highest sanita- 
tion procedures possible, providing 
top service and paying employees a 
good wage. 

2. Build management in his 
company and instill in employees 
pride for his work. 

3. Use proper names to identify 
the vending business. 

4. Make it a practice to know 
people, including people in law- 
making capacities, city councils. 

5. Be a o i n e r. Belong to 
NAMA, public service groups, 
charity, business, social groups. 

Silex Coffee 

Unit to Cost 

Over $1;100 
CHICAGO -- The Silex Com- 

pany, in its first appearance at a 
vending convention as the manu- 
facturer of a self -brew coffee ma- 
chine, hosted a continuous crowd 
of operators at its booth. in the 
Conrad Hilton's Williford Room. 

Ford SeBastian, head of the 
firm's vending division, said that 
while the price of the machine has 
not been set, it would be among 
the upper price group. Details of 
the machine are carried in an 
earlier story (The Billboard, De- 
cember 8). 

Price of the Silex coffee vender 
will be between $1,700 and $1,800. 

C -M Self -Brew 

Vender Grinds 

1 Cup at Time 
CHICAGO- Coffee Mat's new 

self -brew machine was shown for 
the first time at the NAMA show 
here (The Billboard, December 8). 
The unit grinds and brews each 
cup individually. 

A hopper atop the brewing 
mechanisth holds 16 pounds of 
whole coffee beans. In the vending 
cycle, enough beans for one cup are 
ground and pushed thru the hop- 
per to a cup mechanism. 

The cup then tilts, with the fresh 
grounds dropping one level to be 
brewed with hot water, then filt- 
ered. Grounds are dropped to a 
disposal unit. Temperature of. 205 
degrees is maintained. 

The vending cycle takes eight 
seconds. List price for the unit, 
which vends four selections of self - 
brew coffee, as well as dry hot 
chocolate and soup, is $1,285. 

Conn Shows 
5c Gum Unit 

CHICAGO --Coan Manufactur- 
ing Company added a nickel gum 
vender to its U- Select -It line Iast 
week. It uses the same cabinet as 
the firm's endless -chain principle 
candy, cigarette and cookie ma- 
chines: 48 inches high, 9 inches 
wide, 101 inches deep. Price is 
$107.50 f.o.b. Madison, Wis. 

Cordon Haase, sales manager, 
said that the unit displays 50 items 
in the front view window. Net 
weight of the machine is approxi- 
mately 70 pounds. Delivery is im- 
mediate. 

Cont. Self -Brew 

Coffee Vender 

Price $1,145 
CHICAGO - The Continental 

Vending Machine Company's self- 
brew coffee machine, exhibited at 
NAMA, will list for $1,145 (The 
Billboard, December 8). 

The hopper holds 12 pounds of 
ground coffee, enough for about 
600 cups, and brews 12 cups at a 
time. The coffee is metered from 
the hopper to the brewing chamber, 
and is filtered. At the same time, 
hot water passes thru the grounds. 
Used grounds drop into a container 
under the brewing chamber. 

When the brewed coffee drops 
to a reservoir, a motor opens the 
valve for dispensing. The reservoir 
is on a hot plate, with recom- 
mended thermostatic control set at 
180 degrees. 

Details of other new Continental 
equipment appeared in The Bill- 
board last week. 

Keeney Intros 

12- Selection 

Cigarette Unit 
CHICAGO - Keeney 22, a 

new electric 22- selection cigarette 
vender was introduced by the 
J. H. Keeney and Company, Inc., 
Chicago, at the National Auto - 
m. tic Merchandising Association 
convention last week. 

The unit has a capacity of 539 
packs, and is available in a variety 
of colors and finishes. Dimensions 
are 48 inches high, 32 inches wide, 
and 16 inches deep. Keeney plans 
to have delivery of the vender 
within two to three months. Price 
is not quoted. 

Vend -a -Frank 
Makes Debut 

CHICAGO -The United States 
Vending M a chine Company's 
Vend -a -Frank hot dog vender, in 
production four weeks, was dis- 
played at the NAMA show. 

According to Norman Kasser, 
president, 200 of the units have 
been put out and new orders will 
be filled beginning in February. 

Tho Kasser bought the patents 
of the old McCann hot dog vender, 
the unit has been completely re- 
designed, using the basic heating 
method as the predecessor unit. 

Capacity is 84 i'ral.ks in vending 
and 70 in storage, with both po- 
sitions refrigerated. Dimensions are 
72 inches high, 24 inches wide 
and 23 inches deep. List price is 
$895. 

Stoner Shows 260 -Bar 
Candy, 15 -Col. Cig Units 

CHICAGO -A second high -ca- 
pacity randy bar vender and a new 
15- column cigarette machine, up 
four columns over the firm's first 
cigarette unit which is continued, 
were introduced during the NAMA 
convention. 

Stoner's initial bid for big candy 
capacity, the nine- selection Model 
208, is continued. The new unit, 
Model 410, holds 260 bars in 11 
columns or "tiers of shelves," ac- 
cording to Bip Glassgold, sales 
manager. 

Prices were not announced on 
either of the new models, but the 
candy vender will list for under 
$400. Delivery dates, however, 
were set for between 25 and 30 
days after the show. 

With the standard 12th column 
for four selections of nickel guns 
and mints, the new candy ma- 
chine has a total unit capacity of 
410. The gum -mint selector holds 
150 units. 

The new manual cigarette 
model, C -6, holds 520 packs and 
has five dual colums. The firm's 
multi -coin and multi -price coin 
units are extra options. 

New Fronts for 

B. Mills Units 
CHICAGO -The Bert Mills Cor- 

poration announced prices on its 
new M -57 hot instant coffee, Bev- 
erage Bar and self -brew coffee ma- 
chines at the NAMA show. Each 
of the venders features a rede- 
signed front. 

The M -57 instant unit now lists 
for $729. Its predecessor, Model 
M -56, listed for $653. The Bever- 
age Bar delivers for $555. Mills' 
self -brew machine is priced at 
$992, up $30 over the 1956 model, 

A feature of either new machine 
is that cabinet and base are oars 
piece. 

Sc 
HOROSCOPE SCALE 

TOP OF SCALE PAYS BIG 
DIVIDENDS . NOW YOU 
CAN REALLY MAKE MORE 
MONEY operating scales be- 
cause you get Sc as well is le. 

$25.00 
BALANCE $10.00 

PER MONTH 

WATLING MFG. CO. 
4459 W. FeltoEst. 

ln 

.t., 
ue Chlcage 44, Ill. 

Telephoto: COlumbus 1SrrS 
CLIN Address: 

WATLINa1Ti, Chicago 

q \ \ \ II t \_ _ \__ \ \__ \ \_ \11 

POPPERETTE 
5 

Fully Automatic 

5 

TERMS: 1/s Deposit Wink Order, Balance C.O.D. 
WRITE. WIRE OR PHONE 

Popcorn Machine 
10c Hi Profit % 

$159.0° 

Mayflower Distributing Co. 
2218 University Ave: St. Paul 4, Minn. Midway 67901 

i 

Cigarette Machine Conversions 
IMMEDIATE DELIVERY on 25c aid 30e Cola Mechaehs Conversions for 

ROWE 
Is 

r s 
ioa 

. Gaa, d er NATIONAL 
l. 

, 

All 
UNEEDA Madeb 

ALSO AVAILABLE: ROWE PRICE DIFFERENTIAL BARS NOW CISARETTE MACHINES (Catalan/ 
ter all DuCionier and National Machines. Wal rend King She b Reg. In all Cob. 

We can also "King Sloe" your old Rowe machines. 

TERMS ARRANGED -WRITE FOR INFORMATION 

ldflQQdQ, VENDING;SERV.ICE,'-ENC.. 
'the Notion's Leading D sirlbúto(oLtEegding Mech nes" 

250Mescrele Street firookljn.6. N ge non J-6295 

ROWE PRESIDENT s Cob., 340 cap.. 250 
and 30s Vend. .King and Regular. Fully Modernized - 
Cat lee. 

Sensational Special Offer-Only $90.00 

All Equipment Uaceaditleaally 
Guaranteed 

COMPLETELY RECONDITIONED 

MID REFINISHED 
We Carry M Stook Every Make and 
Model of Name Brand Cigarette and 
Candy Venders. 

TRADE PRICES 
Vs deposit. balance C.O.D. 
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J. SCHOENBACH 
Distributor For 

Harmon Machine Co.. Inc. 

ló'.í BEDFORD AVE., BROOKLYN 2f, N. Y. 

PResdent 22900 
PHONE or WRITE FOR PRICES 

MagM red 000 end afro.* da +se 
took. M:s Deb money stoker on aya oo#ch+s. 

HarmLu vibrating electric current, 
caed M operator's will, yields Ire- 
meadow. profit from one dry-eell 
batk.y, good for up to 3,000 playa. 

P9.t4C2 /.., &dd. aAá 

/ñP.At e/atattataau 

NRRMOH `.. ktonvl«swe,s 

raewttss eo. °t OaRM ntc_ v.,,di.g / MadhM 

P. tl BOX 147 WKHTTA, KANS. Inespowawaraseell 
GIVE TO DAMON RUNYON 

CANCER FUND 

Food Service Sales 
Continued from page 82 

COMPANY iP 

Selling No. of % of Grose 
Product Price Machines Sales (3) Sales 

Soft Drinks .05 1 $ 156.55 7.3% 
Coffee and Chocolate .10 651.24 30.4 
Milk (Pints) 35 350.35 18.3 
Sandwiches, Cold .25 89.15 4.1 
Sandwiches, Hot .30 374.30 17.4 
Pastry .10 2 207.95 10.1 
Ice Cream .10 83.55 3.9 
Soup .15 62.70 2.9 
Cold Foods (Salads) 

in Cold Sandwich Machine.....15 41.85 1.9 
Cigarettes .25 and .30 2 40.50 1.8 
Candy and Gum 

Total 
.05 and .10 3 

13 
83.10 3.9 

2.141.24 100.0% 

COMPANY G 

Soft Drinks 05 12 3 3,178.00 21.33% 
Coffee and Chocolate .07 1:3 3,565.00 23.92 
Milk (Pints) 15 7 3,259.00 21.87 
Sandwiches, Cold .20 8 545.00 3.68 
Pastry 10 and .15 12 1,476.00 9.91 
Ice Cream 10 6 493.00 3.31 
Soup .15 8 1,160.00 7.78 
Candy and Gum .05 and .10 18 1,233.20 8.22 

Total 83 $14,899.20 100.00% 

COMPANY H 

Soft Drinks .05 $ 236.40 5.3% 
Coffee and Chocolate .10 5 .20 1,247.20 27.7 
Milk (Half Pints) .10 3 697.00 15.5 
Sandwiches, Cold .25 1 389.50 8.7 
Sandwiches, Hot 30 93.45 2.1 
Pastry 105, .10 and .15 159.00 3.5 
Ice Cream 10 2 413.80 9.2 
Soup .10 1 

Hot Foods 15 to .45 164.00 3.8 
Cold Foods .15 to .45 110.90 2.5 
Cigarettes .25 to .30 2 806.50 18.0 
Candy and Cum .05 and .10 4 . 176.40 3.9 

Total 23 $4,494.15 100.0% 

THE WOODPECKER THAT PECKS! 

An action packed toy. Also see the 

vacuum plated POOL TABLE and 

new SHOE SHINE BOX. 

Send 35c for Regular 

fl Sample Kit of Charms 
a 11p1 

ifss SURE LOCK -the perfect capeW.. 

) Outstanding items. Send [2.50 and 
`, .- .recelve 100 high quality filled cap - f, aide. Contains our complete nce. 

"Patent %2762411" 

EXCLUSIVE NAT'L 
SALES AGENT 

FOR 

NEW IMPROVED 

PENNY-NICKEL 

ATLAS MASTER 

Wurld's Largest Selection of Miniature Charms 
PENNY KING COMPANY 

2536 MISSION STREET PITTSBURGH 3, PA. 

New -For Additional Income 
ADVANCE AMCO® 

gl'ij HANDY POCKET COMB VENDOR 

1 7 7x7 

,r. '. 

Dispenses a Quality Comb for 10c 
A typical product by Advance known the world over for the 
best in vendors. Provides a highly appreciated location service 
and fits in well on location with other vendors. Built to last, 
to deliver a comb for each coin deposited and Is guaranteed 
against mechanical defects. 

SPECIFICATIONS 
Sturuy all steel construction, 
fine 'hits synthetic am 1 fin 

ins: 
screened In blue [4.11", 

Ina: 
weight 

4v.- 
shackles welsh: 22 tbs.; hasp and 
shackle on top: coin meehaNem Sm 
[[gel [old coin detection, cola 
rcturncd when machine la empt. 
uparale cash box can be locked 

dif[Orctt key number than 
key of cabinet, eapaefty aDDroxl 

e comes; com, 
4!á" ion[. IK` wide. 7rí34" thick. 

Prices quoted ern not. F.O.B. Brooklyn. 
Deposit required with order - balance C.O.D. 

PRICE OP MACHINE 
10c Operation- Each 
Slnela $24.10 

12 re* 1t,t 
mormon 17.60 

PRICE OF COMBS 
Gross 

1 }071 57.30 
75 to 4g erma a.7a 
30 fo 300 /resa 7.00 

Immediate Delivery on Machine and Combs. Order Today! 
Write for information on other Types of vending machines b merchandise 

J. SCHOENBACH 1645 Bedford Avenue, Brooklyn 25, N.Y. 

Lyon Ready on 

New Drink Unit 
CHICAGO - Lyon Industries 

took the wraps off its new four - 
selection cup drink machine at the 
NAMA convention here. The ven- 
dor has a drink capacity of 2,000 
and a cup capacity of 1,000. List 
price is $1,145. Dimensions are 30 
inches wide, 24 inches deep and 
68 inches high. 

On three of the four flavors, the 
sirup pressure system allows the 
operator to control the carbonation 
for each flavor. 

The dry refrigeration system will 
deliver four drinks a minute at 40 
degrees, while vending the first 
drink of the day at 40 degrees, 
according to Tom Rosvan, sales 
manager. 

Another feature is a bleed -off 
for each tank. The cabinet has an 
illuminated sign which gives the 
illusion of motion. 

Vend-O-Matic 
Bows New Hot 
Food Venders 

CHICAGO - Vend - O - Matie, 
Inc., unveiled two new canned hot 
food machines at the NAMA con- 
vention. The Model 68 Junior has 
six selections, 90 -mn capacity, 
vends at three prices. Price is $360. 
Price includes the coin totalizer; 
stand is $15 extra. 

Cabinet dimensions: 34% inches 
high, 22% inches wide, 191/A 
inches deep. 

The second model, the 68, offers 
eight selections, 240 -can capacity, 
also vends at three prices. Price, 
including the totalizer, is $720. 

Vend -O -Matie is continuing to 
produce its first machine, the 

Scale- Fortune 
Foot Relaxer 
By Chi Coin 

CHICAGO --A new three -way 
scale, horoscope and foot relaxer 
was shown for the first time by 
Chicago Coin Machine Company 
at the National Automatic Mer- 
chandising Association convention 
last week. 

Called Scale -O- Matic, the single 
unit permits the customer to relax 
his feet, obtain his weight and get 
his fortune told in virtually one 
operation. 

Scale -O -Matit has three separate 
coin chutes, penny for weight, 
nickel for the foot relaxer and a 
dime for the horoscope. Separate 
cash boxes with individual coin 
counters are also included in the 
mechanism. 

Cheat Proof 

The step -on bottom of the unit 
has separate pedals for the scale 
and foot relaxer. The scale is 
equipped with a four -pound vari- 
ance cut -off, which locks the scale 
if the weight in one operation 
varies by four or more pounds, pro- 
hibiting more than one person from 
getting weighed on one coin. 

Customer obtains his horoscope 
by dialing to his birthdate and in- 
serting a dime. The horoscope is 
bended in a small packet from the 
front of the unit. 

The unit is finished in green and 
cream - baked enamel, with a 
chrome front panel. Dimensions 
are 72 inches high, 28 inches deep 
and 22 inches wide. 

Model 66 six- selection unit bowed 
at the National Restaurant Show in 
Chicago last spring. This unit lists 
for $810, has 180 -can capacity and 
a three -price operation. An escrow 
unit is to be made available after 
January 1 at $38. 

NAMA Elect 
Six to Board 

CHICAGO -Six new members 
were elected to serve on NAMA 
Board of Directors 

held 
the annual 

convention- exhibit held last week. 
Elected for one -year term: Russell 
L. Strain, vice -president, American 
Locker Company, Chicago. To 
serve for two years: Louis Risman, 
Mystic Automatic Sales Company, 
Medford, Mass. 

The following will be members 
of the board for three years: 
Ernest H. Fox, Austin Packing 
Company, Baltimore, Md.; William 
C. McConnell, Jr., Automatic Mer- 
chandising Corporation, Medford, 
Mass.; William F. Courtney, Jr., 
Automatic Refreshment Company, 
Youngstown, O., and T. G. Thomp- 
son, Ideal Dispenser Company, 
Bloomington, Ill. 

BRING 3 -WAY PROFITS I 

FOR FRII CIRCILAR5 TODAY? 

J. H. -E'4 pr it CO. INC. 

2600 W. PIm,TH RT.. CHICAGO S2, ILt. 

Ball and 

VENDING 

GUMS 
LOW Factory 

Prices 

t. BUBBLE CHICLE I 

CHLOROPHYLL and TAB 

eubble eau cum, 140 -T7o i 2o rr. v31 , l 

Ib ehí le s+ll Gum, 170 <}. 0b. 
char- o-v.ad e.11 apm 401 m. 
e lor.o-yend Chick' 
Chicle Chick(, 720 i 520 N 361 Ib. 
eubble Chicks, ]70 i 370 c }, 771 Ib. 
Tab (shah wick), 100 ct. Oft boa 
3 -Stick Gum. 100 p+cks f1.,0 

F.O.B. Factory. 150 Lb. Lots 

AMERICAN CHEWING PRODUCTS 
4th i Mt. Pleasant e Newark 4. N. J 

Expertly 
RECONDITIONED 

ROWE DIPLOMAT Electric 8 Cols., 
380 Cap. 25c & 30c, King or 

ROWE DIPLOMAT Manual 8 Cols.? 
95.00 

380 Cap. 25c & 300, King or 
Rep. 

ROWE CRUSADER B Cols., 380 
105.00 

Cap. 25c & 30 K or Res- Re 100.00 
ROWS PRESIDENT 8 Cols., 345 

Cap. 25c & 
Electric 

Co Reg 90.00 
LEHIGH PX Elecvle 8 Cols., 320 

Cap. 25c or 30c, King te Reg 75.00 
LEHIGH Px Manual B Cols., 320 

Cm. 25c or 30c, King or Reg 90.00 
DuGRENIER 7 Cols., 270 Cap. 7 5c 

or 300, King & Reg. 50.00 
EASTERN ELECTRIC 8 Cols., 290 

Cap. 25e, 30e & 350 Vend 100.00 

All machina fully reconditioned, 
refinished in baked enamel finishes, 
all bases cut. 
Buy With Confidence-All equip 
ment unconditionally guaranteed. 

Vs Deposit, Balance C.O.D. 

SEND FOR CATALOG 
AND PRICE SHEET 

CENTRAL 
VENDING MACHINE SERVICE CO. 

3967 Parrish St., Philadelphia 4, Pa. 

Evergreen 5.4244 String 2.8710 

Copyrighted material 
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NAMA Panel on Auto. Feeding 
Continued from page 8I 

In being a supplemental service, 
operators often buy product from 
the caterer handling other food op- 
erations or cafeteria. 

In selling, Moore pointed out 
that a brochure citing the main ad- 
vantages of automatic feeding 
could be useful for the operator. 
Of course, he said, the best selling 
arguments for an operator would be 

VICTOR 
Standard 

TOPPER 
le 

BALL GUM 
VENDOR 
$13.25 

Eae_b 

$12.76 Each 
loo or mare 

30 day money. " 

back guarantee 
If not satisfied 

Vs deposit oa all orders 
Wets for lowest prices on fined 
capsules. Immediate delivery. 

SPECIAL 
TRADE -IN OFFER 

As High as $6.00 
Per Machine on 

VICTOR TOPPERS 

Send Us Your List. 

VEEDCO SALES CO. 
2124 Market St., PhildelphIs 5, Pa. 

Phons: LOcast 7 -144n 

VENDING 

HEADQUARTERS 
Make HUTCHINSON the 
ONE and ONLY Stop for 
ALL your Supplies. Save 
TIME and MONEY with a 
GUARANTEE on all orders! 
COMPLETE LINE OF 
NEW MACHINES: 

Victor Northwestern 

Acorn Stamp Machines 

Watling Scales You Name if! 
"H. B." GUARANTEES EVERYTHING! 

Used Equipment 
Filled or Empty Capsules 

COMPLETE LINE OF CHARMS, BALL GUM, 

STANDS, PARTS and MERCHANDISE 

WRITE FOR SPECIAL GUM AND 
CHARM PRICES! 

H.B. Hutchinson Jr. 
860 North Ave., N.E. Atlanta, Ga. 

Phone: tRindy,: 5 4300 

$ $ $ $ $ $ $ $ $ $ $ $ 

Oict01' d 
SUPER MART 
VENDORAMA 

"Symbol et 40 
Progress Mow 

the Bulk 411 

Vending 4A 

Field" 

U. S. Patent 41) 
Pending 

Write for 
, 

compte:. 
details 

aad pricesin 
Our swclalty4A 

IS helping 
mon opera- 

mtors 
makeye 

on mon.{fl 

5115'E.14th St.'T" 0àkland, Calif. 
Phone :"AN1.9131 

references from Other feeding in- 
stallations. 

Moore mentioned that in Cali- 
fornia lunch wagons are a popular 
method of feeding in some plants 
and that automatic feeding pro- 
vides a dual means for these plants 
to solve their total feeding problem. 

Physical Set Up 
Kleinman, in outlining physical 

preparations necessary for setting 
up an automatic feeding installa- 
tion, separated these into three 
stages: initial planning, plant sur- 
vey and opening time. 

In selling an account on auto- 
matic feeding, an operator will 
have made a proposal incorporat- 
ing in it the vended products he 
will make available. In initial 
planning, kleinman said, he will 
review at his headquarters this 
proposal, setting down the equip- 
ment requirements as promised. 

Also at this time, an operator 
will draw up his electric power 
and water requirements and space 
to be occupied by the machines. 

Next, he will make a plant sur- 
vey accompanied by a responsible 
official with the account who has 
the authority to allocate space. 
The operator supplies his require- 
ments and space is then selected. 

The best space, said Kleinman, 
is, of course, nearest a central 
location -near the center of plant 
population. He said that actually 
plants are more liberal generally in 
allocating space for food equipment 
than they may be for other equip- 
ment. The panel, said Kleinman, 
recommends a separate area or 
room for placement. 

Adequate Space 
In addition to adequate space 

and utility requirements for equip- 
ment, he pointed out that space 
should be obtained adequate to 
servicing the machines and that a 

sink should be nearby to facilitate 
sanitary measures. 

In the plant survey, the operator 
makes up a master plan in which 
he indicates where his machines 
will go and utility line placement. 
He also should consider future 
changes by requesting one more 
water line than necessary, two more 
electrical outlets. Waste disposal 
is another point to be covered with 
plant management at this time to 
determine who is responsible -the 
operator or the plant. 

One question which will confront 
the operator is whether or not to 
have a panel front on the instal- 
lation where possible. That is "a 
$64 question,' said Kleinman. On 
the one hand equipment changes 
with a panel front are costly, but 
on the other hand, it gives food 
presentation a cleaner appearance. 

Opening Date 
The opening date for the instal- 

lation requires that the operator de- 
termine how long it will take to get 
the equipment, how long the plant 
will requ get 

be 
space ready 

the machines 
ire to 

to delivered, when 
utility lines will be ready and how 
long it will require to make the 
installation. 

A notice to the employees of the 
coming food service is an excellent 
idea, said Kleinman. Including in 
such a notice menus of what will 
be available is a good idea; some- 
times putting a notice in the form 
of a questionnaire asking what em- 
ployees prefer in types of food to 
be offered is worthwhile. 

Finally, he said, plans for the 
servicing, supervision and product 
supply must be made. 

Kaplan, in discussing operating 
problems following installation, di- 
vided major post -installation prob- 
lems into two parts: Problems im- 
mediately after opening the in- 
stallation and routine operating 
problems after initial adjustments 
or changes are made. 

First of all, Kaplan pointed out, 
providing a fast service for quality 
food is a tremendous responsibility. 

Food must be of a high quality, 
furnished at low cost, and still the 
operator must make a fair profit. 
He declared that the problem of 
automatic feeding for the operator 
might well be described in a hu- 
morous remark once made that it 
is the problem of "keeping from 
making a liar out of the operator's 
salesman and still making a profit." 

General operating expenses over- 
all are much higher in automatic 
feeding than in straight -line vend - 
ing, Kaplan said. 

In starting the installation, an 
operator should figure on not real- 
izing any profit initially because 
of the unique and high expenses in- 
volved meeting unexpected prob- 
lems arising in the beginning. If 
power failure or trouble with 
equipment ever develops, declared 
Kaplan, it almost always seems to 
do so in the beginning. Therefore, 
to handle the unexpected problems 
which arise at this time, it is neces- 
sary that operators have their best 
personnel supervising the installa- 
tion. Besides that, to introduce 
and sell quality service to a cus- 
tomer, a high -caliber representative 
of the firm should be on hand. 
First impressions of the service are 
extremely important to its con- 
tinued success, he pointed out. 

At this initial stage, too, custom- 
ers should be encouraged to clean 
up their own paraphernalia, traffic 
patterns must be set up to facilitate 
faster service. In addition, an op- 
erator should always buy more food 
than he believes will be required. 
Food not eaten the first day must 
be discarded and a new menu in- 
stalled the second day. 

Under routine operating prob- 
lems, Kaplan outlined five major 
categories: 

Things to Do 
1. Learn the eating habits of em- 

ployees, not only to enable the op- 
erator to enlarge the offering but 
also to stimulate interest and in- 
crease per capita sales. 

2. Adjust the number of super- 
visory personnel to the number re- 
quired on a permanent basis. 

3. Make any adjustments neces- 
sary in the number and /or types of 
machines to keep ift line with de- 
mand. These adjustments, he 
pointed out, cannot be put off. 
Employees must be provided with 
enough of what they want imme- 
diately. 

4. Provide for frequent, effective 
supervision of equipment to keep 
it maintained in the best condition. 

5. Enforce the highest standards 
of sanitation. 

Finally, Kaplan explained that 
actually automatic food service is 
a misnomer because it is the human 
element that determines the suc- 
cess of such a service. 

During a question and ansver 
period which followed the panel's 
presentation, Kaplan answered a 
questioner who asked whether pros- 
pective automatic feeding account 
should be offered a commission. 
Declared Kaplan: "Not many feed- 
ing accounts justify any commission 
because of the greater costs of of- 
fering a quality service on perish- 
able food as opposed to other 
vended products. We've found 
that service and food mean more 
to a feeding account than a com- 
mission." (See separate story on 
plant management s views on ser- 
vice and commissions.) 

Asked who ordinarily supplies 
the utilities in an automatic feeding 
location, Kleinman said that it is 
management's job to provide them 
and that they are included in the 
operator's list of requirements for 
equipment. He pointed out that 
such specifications must be exact. 

Wanink, in answer to a question 
about whether it was necessary for 
an operator to have an employee 
available at every automatic feed- 
ing installation -large or small, said 
that his firm does have. But he 
agreed it does tie up a great amount 
of money in labor cost. Kleinman 
also answered. He said some ..c- 
counts simply were not large 
enough to justify the exepnse of 
an on- the -spot employee. 

50c Changers 
By Standard 

CHICAGO -Two new series of 
coin changers -a 50 -cent changer, 
and a 25 -cent changer -were intro- 
duced by Standard Change- Makers 
Inc., Indianapolis, at the NAMA 
convention. 

The 50 -cent series is available in 
six models, vending quarters, nick- 
els, dimes, tokens, or any combi- 
nation of the four types desired, in 
exchange for the 50 -cent piece. 
The model is table sized, measur- 
ing 19 inches high, 8 inches wide 
and 7 inches deep. Price is $114.50 
for any of the 50 -cent models. 

The smaller series dispenses 
nickels, dimes or any combination 
desired in exchange for a quarter. 
Other models of the smaller series 
also dispense tokens, pennies for a 
nickel, or nickels for a dime. 

Measurements are 17 inches 
high, 8 inches wide and 7 inches 
deep. All models of the smaller 
series are priced at $89.50. 

Dr. Mailman 
Continued from page 81 

spoilage to which the product is 
susceptible? 

While Dr. Mailman said that 
there is little if any deterioration 
of food in cans, he warned hot 
food operators that some bacteria 
will grow at temperatures of 150 
to 180 degrees. 

Dr. Hallman cautioned operators 
about the adding new ingredients 
to old ones in the machine and 
said that sirup not under pressure 
is more likely to encourage bacteria 
growth. He added that while CO2 
does not prevent bacteria growth, 
it prevents mold. 

The need for a protected can 
opener for the vending industry was 
pointed out by Dr. Mailman. While 
he said the exposed can opener 
currently being used by hot food 
operators creates a problem, this 
same problem exists in restaurants 
and even in homes where wall can 
openers are used. - 

The proposed vending machine 
sanitation code being drawn up by 
the United States Public Health 
Service was discussed by Herb Bei- 
tel, NAMA counsel, and Art Nolan, 
Dixie Cup. A final draft' of the 
code is expected early in 1957. 

S &L Cream Unit 
Continued from page 81 

inches wide and 16 inches deep and 
weighs 75 pounds. Price is $198. 

It holds eight and a half quarts 
of fresh cream and eight and a 
half quarts of granulated sugar. A 
Tecumseh compressor provides re- 
frigeration. 

The dispensers may be used 
separately or attached to a coffee 
vender. When latter set -up is used, 
it automatically dispenses a pre- 
set portion of cream, a one-fourth - 
ounce per serving, and a choice of 
sugar quantity. The operation of 
the coffee vender permits a single 
follow -up dispensing operation of 
the cream -sugar unit. When set up 
away from the vender, it can be 
equipped for penny operation (this 
is an extra cost option). 

$21.50 

EACH 

osas 
J a Vendere corn. 

, .safe won ball 
.um end fards 

Add c se of A00) 
.c se of 4,800) í17.a 

Soli GMT 
cease of 8,000) 7.00 

V7 dope i:, balance C.O.D. 

CHAMPION NUT CO. 
1194 Tesmeat St. .*oaten 20, Mar. 

TRADING 

CARD 

VENDOR 
Ventls uns bell 
ut gum antl one 
trading card 
for 16. 

Vendors 

$21.50 each 
packed a to care. 

SUPERMART 
VENDORAMA 

'CONSOLE® 
by Victor 

Tray a beautiful consola for these 
choice Super Market Locations. 

TOPPER DELUXE TOPPER DRIVE 
GLOBE STYLE HALF-CABINET STYLE 

The World tamale 
STANDARD TOPPER 

We your nearest VICTOR distributor. 

Victor Vending Corp. 
0701.17 W. GRAND AV.. 
, CHICAGO 3r KL. 
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MANDELL GUARANTEED 

USED MACHINES 

N.W 
N.W. DM 

dUx 4 9t, 

f a 
eof 

tints. 
$1.00 

N.W. alt It Pr. 7.93 
N.W. i37 1f Pr<. 8.0 4.30 
Columbus N Bulk 4.50 
Silver Klne 10 B.O. or Mdse. 7.. 
ABT Oun. 70.00 
Acorn, 11 or 50 .0 
M ERCHANDISE- 8 SUPPFIES 

Pistachio Nuts, Jumbo Queen $ .e0 
Plefachlo Nuts, Large Tulip .77 
Pistachio Nuts, Vendor's Mix f0 
Pistachio Nuts, Sheik d7 
Cashew Whole 64 
cashew Butts .47 
Penuts, Jumbo .43 
Srsi 7z 
Mixed Nue, .37 
Rainbow rP Szu et, .30 

Boston 
Peanuts 72 

Baton $eked Beane .32 

Jelly Beans 
LicotLkor 

.1a t. Gems .20 
Leaflets ( r 1c) M. a M.), 530 cf .40 
Assorted Frvlt Charms, 100 ct .42 
MershaY- .47 

Rain Ile III Oum, SO rt. $ .21 
RIn Rlo Ball Oum, 140 ct., 170 et., 

710 H. 30 
Rain 'ft.:, Ball Oum, 100 cf. .72 

200 Its. minimum, prepaid on all 
RIn 

flavors, 
Ball sum. 

Wrigley's 
Oum, a1I 

WI 
100 . .4s 

Wrigley's sum, all fl.voH, 100 et. .43 
B eech-Nut, 100 .IS 
Ne Whamu Chocolate, Ioo . 1.40 

Minimum Order, OS Boxes Assortatl. 

Complete line of Parts, Supplie., Stand., 
Globes, Bracket., Charms. Everything 
fer the operator. 

1/7 Deposit, Balance C.O.D. 

STAMP FOLDERS, Lowest Prices..Write 

THERE ARE BIG PROFITS IN 

GUM M 
GET YOUR SHARE WITH 

FirtglEMI 
PACKAGE 

GUM VENDOR 

This amazing 
vendor Is a sure 
bet for big gum 

profits. A ro- 
tating merchan- 
dise drum with 

five columns 
vends a total of 

95 standard 
nickel packs. 

'Nis/dome" die. 
play top attrad0 

sake. 

NORTHWESTERN 
SALES AND SERVICE CO. 

MOE MANDELL 
146 V. 361h St Nev. York 19, N. Y. 

lOngacre 4-6467 

Clinic Spotlights Specialized Op 
Continued from page 8I 

dise giveaway gifts and gimmicks, 
and individual problems faced in 
operation. 

Advertising Tools 
Gallameau started the ball roll- 

ing by showing a mailing piece that 
his firm used in paving the way for 
a salesman's visit. He emphasized 
the importance of selling the "siz- 
zle" of the vending operation. 
An effective direct -mall campaign 
should not only inform the loca- 
tions of what the operator purports 
to do, but just hose he will go 
about it. 

!-Iis literature included not only 
a personal letter to the location 
owner but a copy of the NAMA 
Code of Ethics, a brochure about 
the vending industry and a brief 
description of how a vending op- 
erator conducts his business. 

It was pointed out in subsequent 
group discussion that the public 
relations aspect of the business can 

"YOU MAKE MORE 

MONEY WITH . s I 

VENDING EQUIPMENT 

PROVE 

IT TO 

YOUR- 

SELF 
Just try a Model 
49 all - product 
vender on your 
route and see 
for yourself how 
you can make 
TOM money. 

It's available In 10, CC or 100 play. 

Write for complete default of this and 

other Northwestern money maker. 
today. 

THE NORTHWESTERN CORP. 
21263 Armstrong St. Morris, III. 

ÌIM CHARMS { ',?"''"rrCHARMS ,61M 

AT LAST -A FORTUNATE ITEM for 

"HOT-ACTION" WINTER VENDING! 

t 
LOOD-A- Ltnkt, PoDSOn, 
Pops -Off, Endlessly. 

100,000 loll O up, $2.60 per 1,000 

5,000 to 99,000, $3.25 psi 1,000 
Buy Direct from EPPY; or at 

Distributors. 
,' Cost is Low -Load 'em In 

i*vi POPS machines. 
FREE ADVERTISING LABELS I 

Pace 
SAMUEL EPPY &CO.,iNC'Jamaica35tll II N.Y. 

VEND -PUBLISHED BY THE BILLBOARD 

Cost see a hactlo. of a cent a 
piece -when you subscribe to Vend -the 
magazine of automatic merchandising I 

FIJI In -fear out -mail today 1 

MONTHLY 
FEATURES 

Candy Cum e 
Nuts 

Tobacco 
New Products 
Trends 
Industry N.Y. 
Market Place 
Articles 
Editorials 

VEND Magazine. 2160 Patterson 5t.. Cincinnati 22, Ohlo 
Yes -Please sign me up for Vend for 773 

O 1 year $5. 3 years of $10. 
(Foreign rate, one year, $51 

Name 

Address 

City Zone.... State 

Occupation 

not be ignored. One of the main 
problems faced by all operators in 
the vending industry was the rela- 
tively poor reputation they held in 
the public eye. An effective educa- 
tional campaign should be con- 
ducted to inform the layman of the 
high standards and ethics of the 
business. Effective use of advertis- 
ing literature to "spread the gospel" 
of truth should be fully utilized. 

The dissemination of samples of 
the vending line to prospective lo- 
cation Owners was also stressed. 
What better way is there to sell 
sizzle than to let the man see, feel 
and taste the products that the 
operator proposes to put into vend- 
ing machines in his locaion. 

Candy samples, attractively 
packaged, was cited by Gallameau 
as an example of the type of sales 
promotion samples he used. The 
suggestion of serving the location 
owner a cup of instantly brewed 
coffee made in some sort of small 
portable device was also suggested 
as a means of arousing interest. 

Sales Training 
The matter of sales training 

received considerable attention. 
Members stressed the importance 
of thoroly training the routeman to 
act as a representative and sales- 
man of the company. 

The idea of holding monthly 
sales meetings, with discussions and 
the showing of films on the vend- 
ing industry was brought up by one 
company as the sort of thing they 
found to be very successful. There 
are very excellent films by the 
Coca -Cola Company and Vend 
Films depicting many of the route - 
man's problems and suggested so- 
lutions. 

Other practices employed by 
various companies were: 

Get across to the serviceman 
that he is a salesman, enroll him in 
a sales correspondence course and 
hold weekly or monthly discussions 
of the subject matter covered. 

Give your salesman literature, 
such as the Wheeler book in sell- 
ing, 

Use aptitude tests to carefully 
screen your prospective employees. 

Hold open -forum discussions 
on specific problems, with a "school 
solution" given at the end. 

Give the routeman a feeling 
of participation In the business. 
Solicit his suggestions and have him 
fill out a weekly questionnaire as 
to which brands seem to be in 
increasing public favor, etc. 

Lifts and Gimmicks 
The use of give -away gifts and 

gimmicks was also brought up as 
a means of improving operator - 
location relations as well as rela- 
tions of the operator with the gen- 
eral public. 

The gift shouM not only be use- 
ful to the people, but should call 
attention to the operator's business. 
Some ideas along this line were 
candy Christmas cards, small pack- 
ets of instant coffee with the oper- 
ator's business carri, door prizes at 
local functions, such as club meet- 
ings and athletic events. 

Another suggestion that was well 
received along this line was the 
idea of raising the vending prices 
of all items at special events by a 
nickel and donating the extra 
money to some civic fund. This 
would be especially effective at 
something like a school or civic 
dance, 

Direct Sales Hit 
On the subject of special prob- 

lems faced by the operator, the 
group was unanimous in citing as 
the No. 1 hug -a -boo, the direct 
sale of venders to the locations by 
certain manufacturers. 

Many members went no far as 
to suggest that such firms should 
be prohibited from exhibiting on 
the NAMA floor. They felt that the 
selling of machines direct, accom- 
panied by the coercion used by the 
manufacturers in saying, "Buy my 
machine or Ill sell direct to the 

location," was in itself a business 
malpractice and sufficient cause for 
exclusion from NAMA exhibitions. 

Other in the group tempered 
the feeling with statements to the 
effect that a legitimate vending 
manufacturer should be recognized 
on the NAMA floor, es-en tho many 
operators didn't approve of the 
selling practices employed. 

While the group was unable to 
reach complete agreement on this 
point, a substantial segment felt 
that It was up to the individual 
operator to be prepared to meet 
such competition by effectively 
selling the locations himself and 
pointmg out to them the advantage 
of his service over the location's 
own ownership of machines. 

Other Problems 
Two other problems discussed 

were the use of trays or carrying 
devices for servicemen and the 
effective control of cigarette inven- 
tory, 

"We're paving $29.50 for a tray 
now, and it's inadequate," stated 
one member. "We'd gladly pay up 
to $40 for the right item.' 

Another member added that, 
"Our servicemen making calls are 
our best sales promotion. It's im- 
portant that they have an attractive 
and practical carrying device for 
their wares." 

One- firm, which does consider- 
able servicing in outside locations, 
stated they had success with a rack 
built upon the back of their truck. 
The serviceman doesn't always have 
to open the truck- but gets his mer- 
chandise from the outside. They 
added they had experienced no 
problem in the way of pilferage 
of file exposed stock. 

Another operator who has routes 
in large plants, having to climb 
stairs with his cart, said that he 
had been successful by having bi- 
cycle tires installed on the cart, 
which were big enough to negotiate 
the stairs. 

An operator who had been for- 
merly in the appliance field, sug- 
gested the use of appliance serv- 
icing carts, which had a belt -type 
arrangement on the back that made 
going up stairs relatively easy. 

Inventory 
On the subject of adequately 

controlling cigarette inventory, the 
group was divided. One operator 
felt that the only way he could 
keep adequate records was to serv- 
ice his machines by "individual 
packs" used. Take out the money 
and replace as many packs as were 
used. 

On the other hand some felt that 
the open- carton problem resulting 
from this system was too time -con- 
suming, and they preferred to just 
replace cigarettes in full carton in- 
crements, leaving the excess money 
in the machine for packs not re- 
placed. 

The group arrived at no final 
solution on this point, but felt that 
the decision had to be tailored to 
the individual operator's needs. 

Frigid Fruit 
Apple Vender 

CHICAGO -The first public 
showing of the Frigid Fruit Com- 
pany's (Yakima, Wash.) new apple 
vender was at the NAMA conven- 
tion last week. While the model 
has been in production for about 
a year, this was the first time the 
firm showed the unit publicly. 

The new model features an in- 
creased capacity of from 700 to 800 
apples in the vending compartment, 
as compared to only 114 in the old 
model. 

Some of the other improvements 
include an improved cooling sys- 
tem; simplified vending mechan- 
ism and four-box storage capacity 
in the refrigerated base. 

Oak Bows New 

Balloon Vender 
CHICAGO -A new model F 

all -metal balloon service station was 
introduced by the Oak Rubber 
Company, Ravenna, O., at the Na- 
tional Automatic) Merchandising 
Association convention, 

The unit dispenses a vari- colored 
paddle balloon in a package with 
a string for 10 cents. A button - 
touch system also blows up the 
balloons. 

The new unit is smaller than the 
firms older model and features all 
metal, two -piece construction. A 
one -third h.p. motor operates the 
air compressor, 110 volts, 80 cycles 

Dimensions are 88 inches high, 
18 inches wide by 18 inches deep 

¡ THE HOTTEST ITEM IN YEARS 

GUGGENHEIM'S 

GLO-LANTERN 
Really glows 
In the dark 

Plastic $11.50 per thousand 

Vacuum Plated 15.00 per thousand 

t 

your distributor or . . 

nggenheim 
33 UNION SQUARE 

N. Y. C. 3, N. Y. AL. S -8393. 

FINEST RECONDITIONED 

VENDORS 
Sliver King, 5e S 8.50 
Acorn, 1c or Sc 10.00 
N, W. Model 49, 1e or Sc 12.50 
Master, 1c & 5c, Comb 8.50 
3 CoL Hot Nut 25.00 
Columbus, Sc, New 8.50 
Asco Hot Nut 7.50 
N. W. Model 39 7.50 
N. W. Model 33 Ball Gum 1.50 
Du Grenier 6 -Col, tc 

Tab Gum 14.50 
Du Grenier 4-Col. 1e 

Tab Gum 10.9S 

Mills 61o1. 1e Tab 

Gum (Stahlen) 17.50 
N. W. le 10 -Col, Tab Gum 19.50 

STONER CANDY MACHINE 

6 Cols., 102 Bar Cap., 

5c A 10e, only $125.00 
All machines completely checked 
and ready for location -Order with 
complete confidence. 

1/3 deposit, Wan. C.O.D. 

Rake Coin Machine Exchange 
609 A Spring Garden St., 

Philadelphia 23. Pa. LOmhard 3-2676 

CIGARETTE AND 

CANDY MACHINES 
Fully reconditioned, complete with 
base, ready for location. Machines 
are factory sprayed and look like new. 
Lowest prices anywhere -compare! 

STONER LOCUM! CANDY, 

160 capacity, prewar model ..$110.00 
STONER 6- COLUMN CANDY, 

102 warily, prewar model. 80.00 
STONER &COLUMN CANDY, 

160 madly, postwar model.. 165.00 
ROWE 8-COLUMN CANDY, 

120 capacity 60.00 
DuGRENIER "W" CIGARETTE, 

9- column, king -sire 65.00 
DuGRENIER MODEL S 

7- column, king-sire 45.00 
UNEEDA 6-lOLUMN CIGARETTE, 

king-sile 45.00 

All equipment unconditionally 
guaranteed. Fast delivery. One - 
third deposit, balance C.O.D. All 
30c conversions a v o i l a b l e at 
$20.00 extra. 

NATIONAL 
VENDING SERVICE CO. 

308 Furman Sf. Brooklyn, N. Y. 
TRiangle 15-1807 
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THE BILLBOARD INDEX 

Advertised Used Coin Machine Prices 
How to Use the Index 

PRICES given in the Index are in no 

way intended to be "standard," "na- 

tional," "set," or offer an authoritative 

reflection of what prices should be on 

used equipment. Prices in the Index are 

designed, however, to be a handy guide 

for price ranges. Any price obviously 

depends on the condition of the equip- 
ment, age, time on location, the terri- 

tory and other related factors. 

IIIGIIS AND LOWS. Equipment and 

prices listed above are taken from ad- 

vertisments in The Billboard for the 

period shown. Listings are the highest 

and lowest prices advertised on music 
machines which have been advertised 
10 times or more for the four -week 
period, and on all other equipment 
which has been advertised five times 
or more. "Highs" and lows" are most 
meaning when used with mean aver- 
age listing. 

MOST ACTIVE EQUIPMENT 

(For four -week period ending with lasa. 

December 15, 19561 

ARCADE EQUIPMENT HIGH 
1. EXHIBIT -Dale Gun .5 55.00 
2. BALLY- 

LOW 
$ 30.00 

MEAN 
AVG. 

$ 55.00 

Undersea Raider 125.00 125.00 125.00 
3. CHICAGO COIN - 

Midget Movies 145.00 100.00 125.00 
3. WILLIAMS- 

Sidewalk Engineer 175.00 145.00 165.00 

MUSIC MACHINES 
1. AMI -Model D- 80 $299.00 $185.00 $225.00 
2. AMI -Model E -120. 475.00 395.00 435.00 
3. WURLITZER -1800 . 845.00 685.00 825.00 

SHUFFLE CAMES 
1. CHICAGO COIN - 

Tenth Frame Bowler .5 75.00 $ 50.00 $ 60.00 
2. CHICAGO COIN - 

Criss -Cross 150.00 95.00 125.00 
2. CHICAGO COIN - 

Thunderbolt 350.00 175.00 265.00 

VENDING MACHINES 
1. Rowe Crusader $105.00 $ 60.00 $ 95.00 
2. P X 90.00 75.00 85.00 
2. Rowe Diplomat Electric. 105.00 95.00 95.00 

PINBALL CAMES 
BALLY 
1. Miami Beach $245.00 $175.00 
2. Palm Springs 85.00 49.50 
3. Variety 145.00 100.00 

GOTTLIEB 
1. Wishing Well $235.00 $165.00 
2. Easy Aces 225.00 125.00 
2. Score -Board 315.00 275.00 

UNITED 
I. Pixie $250.00 $195.00 
2. Triple Play 175.00 125.00 
3. Stardust 300.00 250.00 

WILLIAMS 
1. Quarterback 5285.00 $150.00 
2. Army & Navy 75.00 40.00 
3. Hayburner 75.00 75.00 

PINBALL CAMES 

BALLY 
High Low 

Mean 
A.a. 

Beach Beauty 11/55) 365.00 295.00 $345.00 
Beach Club (2/53) 75.00 40.00 50.00 
Beauty (11/52) 75.00 49.50 60.00 
Big Time (1/551 245.00 175.00 225.00 
Bright Lights (5/511 75.00 60.00 60.00 
Bright Spot 11 1 /51) 75.00 65.00 65.00 
Broadway (12/55) 395.00 350.00 365.00 
Dude Ranch (9/51) 75.00 60.00 60.00 
Gayety (3/55) 125.00 75.00 110.00 
Gaytime (6/55) 225.00 165.00 190.00 
Hi -Fi (6/54) 70.00 50.00 65.00 
Ice Frolics 11/541 95.00 50.00 55.00 
Miami Beach (9/55) 245.00 175.00 225.00 
Nite Club 13/56) 450.00 425.00 435.00 
Palm Springs (11/52) 85.00 49.50 75.00 
Surf Club (3/54) 85.00 50.00 60.00 
Variety 19/54) 145.00 10.00 125.00 
Yacht Club (6/53) 75.00 49.50 50.00 

CHICAGO COIN 
Basket Ball Champ 

110 /491 $150.00 $125.00 $145.00 

GOTTLIEB 
Arabian Knights 111/531 5135.00 $100.00 $135.00 
Derby Day (4/56) 240.00 235.00 240.00 
Diamond LIII (12/54) 195.00 155.00 155.00 
Duette (3/551 265.00 195.00 215.00 
Easy Aces (12/55) 225.00 125.00 210.00 
Flying High (2/53) 85.00 75.00 85.00 

MEAN AVERAGE. The mean average 
is a computation based on all prices of 
which a machine has been advertised 
at for the four -week period indicated 
and reflects the dominant advertised 
price. It is not a simple average be- 
tween the "high" and "low." High 
and love indicate price range; mean 
average indicates the price level at 
which most of the machines are adver- 
tised for. Therefore, when the mean 
average is nearer the "high," it indi- 
cates the 'low" is a unique price prob- 
ably for as is" or "distressed" equip- 
ment. 

High 

Four Bells (10 /541 $165.00 
Frontiersman 1 1 1 /551 235.00 
Gold Star 18/54) 155.00 

Low 

$150.00 
195.00 

135.00 

Teas. 
A.a. 

$160.00 
210.00 
150.00 

Gypsy Queen (2/55) 185.00 165.00 185.00 

Harbor Lites (2/56) 225.00 175.00 225.00 
Jubilee (5/55) 345.00 325.00 325.00 
Lovely Lucy (2/541 135.00 115.00 135.00 
Mystic Marvel (3/54) 175.00 155.00 165.00 
Pin Wheel (10/53) 120.00 90.00 110.00 
Quartet (2/52) 75.00 65.00 75.00 
Queen of Hearts (12/521. 110.00 85.00 85.00 
Score -Board (3/56) 315.00 275.00 305.00 
Shindig (9/53) 115.00 90.00 95.00 
Skill Pool (8/521 75.00 45.00 75.00 
Sluggis Champ (4/55) 195.00 175.00 185.00 

Southern Belle (6/55) 200.00 155.00 175.00 

Stage Coach 111/54) 175.00 150.00 165.00 
Toreador (6/56) 325.00 210.00 310.00 
Tournament (8/55) 300.00 245.00 275.00 
Twin Bill (1/55) 185.00 145.00 185.00 
Wild West (8/511 335.00 295.00 295.00 
Wishing Well 19/551 235.00 165.00 195.00 

UNITED 
Cabana (3/53) 50.00 39.50 $ 45.00 
Caravan (1 /56) 375.00 325.00 375.00 
Hawaii (6/54) 75.00 39.50 50.00 
Pixie (9/55) 250.00 195.00 225.00 
Stardust (4/56) $300.00 $250.00 $285.00 
Starlet (1 1 /55) 225.00 225.00 225.00 
Triple Play (8/55) 175.00 125.00 175.00 a 

WILLIAMS 
Army G Navy (10/55) $ 75.00 $ 40.00 $ 49.50 
Hayburner 16/511 75.00 75.00 75.00 
Quarterback (10/49) 285.00 150.00 279.50 
Race the Clock (1/55) 235.00 185.00 225.00 

ARCADE EQUIPMENT 
Codo AP -Auto Photo; B- Bally{ CC- Chicago Colo; Ee -E.an; 

Es- Eahlblt; G- Genco; GaGonllcb; B- Keeney; M 
Mutoreope; K- aceito; S- Secbura; Se-Scienl lile; Sb- 
Shlpman; r- Telecalo; U- Ueltcd; W- s51111ame, N'a -W'al- 
Ilog. 

ABT Challenger (5/46) 5 30.00 
Air Football 225.00 
Air Raider (KI 1'481 150.00 
Bat -A -Score Sr. (Ev) 

(8/48) 145.00 
Bert Lane Merry-Go -Round 350.00 
Big Inning (B) (47) 95.00 
Big Top (GI (6/54) 395.00 
Carnival Deluxe (U) 210.00 
Champion Baseball (G) 195.00 
Champion Hockey ('46) 295.00 
Coon Hunt I5I 12/54) 175.00 
Dale Gun (Ex) 55.00 
Derby, 4 Player (CC) e' 

(3/521 175.00 
500- Shooting Gallery (Ex) 

(3 /55) 275.00 
Goalee ICCI (1/46) 95.00 
Hockey (CC) 385.00 
Jungle Gun (U) (7/541 275.00 
K O Fighter 350.00 
Midget Movies (CC) 145.00 
Moon Rides IB) (5/541 250.00 
Photomatic (M) 11 /50) 350.00 
Pistol Pete (CC) 75.00 
Rifle Gallery (G) (6/541 225.00 
Shoot the Bear 151 175.00 
Shooting Gallery (Ex) 

(6/541 145.00 
Sidewalk Engineer (W) 

(5/55) 175.00 
Silver Bullets (Ex) 

(11/491 125.00 
Sliver Gloves (M) 225.00 
Six Shooter (Ex) 110.00 
Sky Fighter (M) (9/531 135.00 
Sky Gunner (Cl 19/531 145.00 

$ 20.00 
195.00 
150.00 

105.00 
315.00 

85.00 
315.00 
210.00 
295.00 
125.00 
150.00 
30.00 

$ 25.00 
225.00 
150.00 

145.00 
325.00 

85.00 
395.00 
210.00 
275.00 
125.00 
150.00 
55.00 

150.00 150.00 

100.00 
75.00 

310.00 
135.00 
150.00 
100.00 
200.00 
125.00 
15.00 

125.00 
85.00 

150.00 
95.00 

385.00 
$150.00 

345.00 
125.00 
250.00 
349.50 

75.00 
195.00 
100.00 

100.00 125.00 

145.00 165.00 

125.00 
165.00 
95.00 

110.00 
95.00 

125.00 
225.00 

95.00 
135.00 
125.00 

MOST ACTIVE LIST. The \lost Active 
Equipment list shows which machines 
in major categories have been adver- 
tised the greatest number of times for 
the four -week period indicated. In the 

case of pinball games only most aclver- 
tised games are listed of each manu- 
facturer who has eight games or atore 
listed below. Machines in all cate- 
gories appear in order of frequency 
advertised. Numbers indicate position. 

Thou 
High Lan A.a. 

Sky Rocket (G) (5/55) $295.00 $225.00 $295.00 
'Space Gun I8x1 110.00 85.00 95.00 
Space Ship 265.00 350.00 300.00 
Sportland (Ex) (1 1 /51) 225.00 150.00 175.00 
Super Slugger (U) (7 /551 375.00 295.00 295.00 
Telequiu (1/49) ITI 95.00 75.00 95.00 
Undersea Raider 12/461 125.00 125.00 125.00 
Voice -O -Graph (M) 

(4/46) 375.00 350.00 375.00 

MUSIC MACHINES 
AMI 
Model A (46) 40 sel., 

78 RPM 5100.00 
Model C -40 195.00 
Model D -80 (51) 40 sel., 

78 RPM. 299.00 
Model E -80 (531 80 sel., 

45 RPM 410.00 
Model E -120 1531 120 sel., 

45 RPM 476.00 
Model F -120 1541 120 sel., 

45 RPM 695.00 

$ 85.00 5 95.00 
100.00 150.00 

185.00 225.00 

325.00 385.00 

395.00 435.00 

675.00 675.00 

ROCK -OLA 
M -100 -A 1491 100 sel., 

45 RPM 250.00 225.00 5225.00 
tv1 -100 -B (511 100 sel., 

45 RPM 475.00 375.00 425.00 
M -100 -C (53) 100 sel., 

45 RPM 575.00 495.00 545.00 
M1000 (54) 100 sel., 

45 RPM 695.00 689.00 695.00 
M -100 -W 795.00 625.00 795,00 

WURLITZER 
1250 1501 48 sel., 

45 or 78 RPM 175.00 125.00 5129.50 
1400 (511 48 sel., 

45 or 78 RPM 250.00 179.50 195.00 
1500 (52) 104 sel., 

45 -78 RPM Mix 350.00 150.00 295.00 
1650 (53) 48 sel., 

45 RPM $325.00 $275.00 $299.00 
1700 1541 104 sel., 

45 RPM 650.00 495.00 645.00 
1800 12/551 (W) 845.00 685.00 825.00 

SHUFFLE GAMES 
Carnival (KI (5 /53) 85.00 55.00 $ 55.00 
Criss -Cross (CC) I l 1 /531 150.00 95.00 125.00 
Diamond (KI (5/53) 165.00 160.00 165.00 
Gold Cup (CC) 17/53) 155.00 100.00 115.00 
League Bowler (U) (1/541 125.00 115.00 120.00 
Olympic (U) (8/54) 85.00 39.50 75.00 
Playtime Bowler (CC) 

(10/541 225.00 215.00 215.00 
Royal (U) (8/54) 95.00 85.00 85.00 
Team Bowler (U) 11/541 295.00 120.00 125.00 
Tenth Frame (K) 70.00 55.00 55.00 
Tenth Frame Bowler (CC) 75.00 50.00 60.00 
Thunderbolt (CC) 350.00 175.00 265.00 

VENDING MACHINES 
Acorn 5c or lc $ 10.00 
Du Grenier (7 Coll 50.00 
Northwestern 39, to 7.95 
Northwestern 33 Ball Gum 7.50 
Northwestern 49, le 12.50 
P X (8 Col.) 90.00 
Rowe Crusader (8 Col.) 105.00 
Rowe Diplomat Electric 

(8 Col.) 105.00 
Stoner Candy (6 Col.) 125.00 

Stoner Candy (B Col.) 165.00 

$ 8.50 5 8.50 
45.00 45.00 
7.50 7.50 
6.50 6.50 

12.00 12.00 
75.00 85.00 
60.00 95.00 

95.00 95.00 
80.00 80.00 

110.00 110.00 

Copyrighted main 
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Call for Compromise on 
-Juke Royalty Exemptions 
Get- Together 
Demanded by 
O'Mahoney 

Continued from page 28 

submitted to the Subcommittee, 
of authors and composers, who 

believe the existing law should be 
amended to permit them to receive 
compensation for the use for profit 
of their compositions," and also the 
views of "those who take the posi- 
tion: that the operators of coin ma- 
chines should not be required to 
make such payments." (See The 
Billboard. February 18, March 24.) 

Implicit in the O'Mahoney state- 
ment is a bypassing of the sweep- 
ing Kilgore Bill, under considera- 
tion by the Subcommittee. The 
"equitable basis" requested by 
O'Mahoney for settlement of the 
Issues could include determination 
by a new law of a fair rate of 
compensation for juke performance 
that will "not put anyone out of 
business," as one committee spokes. 
man phrased it. 

\Whether a bill is drawn up on 
the basis of a juke -ASCAP com- 
promise, or by the O'Mahoney 
Subcommittee nn its own, it would 
have to meet the approval of the 
full Senate Judiciary Committee 
before it got out on the Senate 
floor. The full committee is now 
under chairmanship of Sen. 

Mass. City 

Dime-a-Disk 

Strong Hold 
FALL RIVER, Mass. -In the 

center of a State, embattled over 
the issue of dime play, this South- 
eastern mill city stands out as a 
bastion, almost totally converted 
to 10 -cent play in its juke boxes. 

Many ideas and much advice 
has been offered on how operators 
can get the customers to pay a 

dime. 
This transformation wasn't ef- 

fected overnight, and Edward 
Curt, of Lavoie and Hillman, ad- 
mits there were a number of back- 
sliders. But, says Curt, "We talked 
to operators and they gradually 
saw the light when they realized 
that the operators on the dime 
were making more money." 

The operator cited the case of a 

woman location owner. When he 
arrived and announced that the 
machine would from now on play 
on a dime, she hit the roof. 

Ultimatum 
I'll lose all my customers, she 

wailed. The kids would go some- 
where else where they could play 
the juke box for a nickel. Curt told 
her that it was either a dime or out 
went the machine. 

Rather than lose all of the busi- 
ness, site reasoned maybe it would 
be better to try it for a week on 
two. At a nickel, the machine had 
been grossing only about $10 to 
$15 each week. The first week on 
a dime receipts were disappoint- 
ing. The gross was around the $10 
mark. 

Slowly, but surely, the sum 
mounted to $20, then $30. The kids 
came back since there wasn't any 
other place handy they could play 
for a nickel. 

James Eastland (D., tilt 
death 

who Subcommittee came into the post on tilt death of 
Senator Kilgore (D., W. Va.), au- 
thor of the anti -juke exemption bill Report Sounds 
source 
last session, This situation is a 

members 
of 

the 
among 

interests, 
some 

Neutral Note members of tits juke box interests, 
who also feel that formal hearings 
could have to be held on any bill 
proposed. 

Should a bill reach the floor of 
Congress for a vote in the up- 
coming session, it will mark the 
12th try by composer and author 
societies to get legislation oft the 
juke exemption. Legal crux of the 
stuuggle is the 1909 Copyright Act 
which reads: "The production or 
rendition of a musical composition 
by or on coin -operated machines 
shall not be deemed a public per- 
formance for profit unless a fee is 
charged for admission to the place 
where such reproduction or 
rendition occurs." 

Continued from page 28 

a reasonable royalty rate, and for 
exempting the location owner from 
such payment? 

ASCAP president, Paul Cun- 
ningham, officially responding both 
to the report and to O'Mahoney's 
call for an industry compromise 
confab, is notifying the Subcom- 
mittee (12) that ASCAP attorney, 
Herman Finkelstein, will try to ar- 
range for a meeting with repre- 
sentatives of the juke box operators. 
Cunningham adds the hope that 
O'Mahoney's call for compromise 

(Continued on page 91) 

See Operator Need 
For Dime and 60% 

Detroit Ops Ask Both for Economic 
Relief; Competition Halts Any Move 

DETROIT --Music machine op- 
erators here will tell you that what 
they would most like for Christmas 
is dime play and 60 -40 commission 
splits with locations. 

However, no concerted plans to 
move in either direction are yet 
evident. Detroit operators are above 
all individualists, and such experi- 
ments are more 'likely to develop 
both individually and quietly. 

Operator sentiments were thoroly 
expressed at the November meeting 
of the board of directors of United 
Music Operators of Michigan. Still 
no steps toward action were -pro- 
posed. 

It was generally felt that the in- 
dividualism of operators and the 
pressure of competition would 
make any shift toward dime play 
extremely difficult at this time. The 
feeling was commonly voiced that 
"it's no good unless all go into it." 

City of Nickels 
A fair estimate is that Detroit 

is still front 85 to 95 per cent on 
nickel play despite well organized 
efforts to introduce clime -a -disk 
moves over the past five years. One 
campaign with well organized press 
and radio publicity failed. 

The need for economic relief was 
sharply voiced by james Jeffrey: 
"A few years ago we all made 
money. Today we are at a stand- 
still. Few operators are making 
anything on the amount of money 
they have invested. There is nobody 
in town that is 100 per cent dime 
play." 

Ít was recalled by Frank Alluvot, 
of Frank's Music Company, one 
of the largest local operations, that 
Detroit operators journeyed to 
Pontiac some time ago to talk the 
situation and problems over with 
operators there who were, he said, 
100 per cent on dime play. 

"What's wrong with Detroit on 
dime play ?" he posed. "I say it's 
the operators." 

Costs a Factor 
Everett I. Watson, Ray Music 

Company, remarked, "The prices 
of all other items are up. The phone 
company is thinking of raising 
phone rates to 15 cents. \We should 
have no nickel play -it should all 
me dime play." 

Competition is the force that has 

driven operators who have Intelli- 
gently sought to move to 10 -cent 
play back to the old price, indi- 
cated James Rothis, of the Rothis 
Music Company, who narrated his 
own experience: 

"\Ve did try dime play on some 
of our machines, but not every- 
body wanted to try it. Some stayed 
with nickels. Soon there were com- 
plaints from location owners. '\Vhy 
should the fellow across the street 
have nickel play?' they asked, fig- 
uring they were losing money on 
dime play. So we had to go back to 
nickels." 

Time Costs 
The time factor on modern pho- 

nograph equipment is another point 
working to make nickel play un- 
profitable, according to Samuel 
Di Noto, of the Jaycee Music Com- 
pany, who points out that this 
works in two directions: "The 200 - 
selection machines take longer for 
the customer to make his selection 
and longer for the servicemen to 
change records." 

In respect to commission read- 
justments, Roy Small, conciliator 
of UMO, noted that "A 30-70 per 

(Continued on page 9I) 

ROUTE WINDS 
3,000 MILES 
THRU CANADA 

TORONTO- Probably the 
longest juke box route on the 
continent is that of Arnold 
Weiss, of Fort William, Ont., 
who has to travel 3,000 miles 
every three weeks to cover 
his 50 -unit route. 

In programming records 
Weiss has to keep an eye to 
the future because he must 
always be ahead of the popu- 
larity peak of any tune. To 
meet this challenge, Weiss 
pays close attention to the 
tunes played by U. S. disk 
jockeys, which have a strong 
influence on his customers. 

Weiss, who has been in the 
business just four years, has 
a route consisting wholly of 
200 -selection machines set on 
dime play. Service calls are 
picked up by ham radio op- 
erators or radio servicemen 
along his route. 

Nebraska Guild 

Skeds Lincoln 

Meet Dec. 15-16 
LINCOLN, Neb. --The Music 

Guild of Nebraska meets at the 
Capitol Hotel here December 15 
and 16. 

The program begins on Saturday 
evening with a social hour and din- 
ner with entertainment. Sunday 
afternoon's meeting will be fol. 
lowed by a banquet and more en- 
tertainment Sunday night. Door 
prizes will be awarded at the close 
of the evening. 

Dick and Eleanor Taylor will 
act as hoses for the meet. 

The board of directors of the 
Music Guild will ]told a preliminary 
meeting December 15. also at the 
Hotel Capitol. Officers and direc- 
tors include Ted Nichols, presi- 
dent, Fremont; Dick Taylor, vice -. 
president, Lincoln; Ilow-ard Ellis, 
secretary -treasurer, Omaha; H. W. 
Marble, North Platte; Randall 
Thies, Norfolk; C. R. McKee, 
Grand Island; Hugo Prell, Bremen, 
Kansas; Joe Zw-iener, Columbus; 
Jerry Witt, Omaha, and Warren 
Tunis, Omaha. 

Ted Nichols and Howard Ellis, 
members of the board of directors 
of the Music Operators of Amer- 
ica, will report on the recent Chi- 
cago meeting of that group. 

New Boston Tax Bill 
Hits Juke, Game Ops 

BOSTON- -Juke box operators 
MK, work on a seven -day basis 
here will now be required to pay 
5160 per machine per year under 
terms of a new ordinance passed 
last week by the Boston City 
Council. 

This was part of an over=all move 
that boosted fees and licenses in 
the field of entertainment. Also hit 
were pinball machines, which went 
from $30 to $35 per year, and a 

$50 fee for using a radio or tele- 
vision set in a public place. 

Hardest hit in the long list of 
increases were the juke box oper- 
ators. The city of Boston nosy 
levies a $50 fee for each juke box 
per year. Previously there 

juke 
been 

no juke box fee for week -day use, 
but a Sunday license cost $2 per 
Sunday to the State and $2 to the 

city. This could be bought on a 
yearly basis for $50 apiece. 

Annual Fee 
While business in many cases 

did not merit running the machines 
on Sunday, most operators did so 
because of competition. Many used 
the annual fee system, but some 
were still paying by the week, 
which boosted the figure consider- 
ably. 

At the lowest rate, this would 
mean that operators, who also pay 
a $10 federal tax, would now have 
to kick in to the tune of $160 per 
machine. Another headache in the 
situation was that if a machine 
lasted only a few weeks on a loca- 
tion and it was moved across the 
street, another $50 was payable. 

A highly confused situation was 
(Continued on page 91) 

Hot Springs 

Ops Go Dime; 

Expect 100% 
HOT SPRINGS -Music oper- 

ators in this resort city began a 
conversion to dime play Decem- 
ber 1 after hearing a talk by 
George Sammons, president of 
Sammons -Pennington Company of 
Memphis, Seeburg distributor. 

Sammons, who is leading the 
movement in Arkansas for dime 
play conversion, urged the oper- 
ators to make the change and told 
them it was a necessity because of 
high operating costs. 

The group present voted unani- 
mously to begin dime play con- 
version December 1 and aim for 
100 per cent conversion by Jan- 
uary 1, 1957. 

Addressing the group in a con- 
ference room at Velda Rose Mo- 
tel, Sammons related his successful 
experiences in convincing operators 
in other Arkansas areas to convert 
to dime play. 

"Expenses have more than dou- 
bled since 1939," Sammons told 
the gathering. "Before the war a 
pick -up truck was $750. Now it's 
$1,600. A gallon of gas then was 
20 cents. Now it's 32 to 35- cents. 
A good mechanic then was $35. 
Now he costs at least $85. A record 
was 21 cents in 1939! now it's 60 
cents. All operating costs have gone 
up more than double and yet the 
operators still get only a nickel a 
play, the same that they got in 
1939. 

"You and the other operators 
have been at the tail end of getting 
your fair share of returns on an 
investment for too long. The con- 
version to dime play should have 
been made years ago." 

Edward Wilcox, owner of Baker 
Music Company at Pine Bluff, 
Ark., was present. He had been in- 
vited to give details of the suc- 
cessful conversion made at Pine 
Bluff several weeks ago after Sam - 

(Continued on page 91) 

Miller- Newmark 
Hosts AMI Music 
Service Schools 

DETROIT --AMI, Inc., service 
personnel took to the road late last 
month for a series of evening meet- 
ings with music operators and 
servicemen in the Detroit area 
served by the Miller- Newmark Dis- 
tributing Company. Miller -New- 
mark is AMI distributor for the 
Lower Michigan territory. 

The evening schedule enabled 
music men to participate in sessions 
on the operation and maintenance 
of the AMI G -200 model, without 
disrupting their daily work in the 
office or shop. 

Miller -Newmark personnel from 
the Detroit office attending were 
Maurice Tophan, Arthur Hebert, 
Lee Morse, Ted Donovan and Ray 
Nadeau. 

Class sessions were directed by 
Clifford Bitting, of AMI, assisted by 
Eric Dyer, Midwest district sales 
representative, and Monte West, 
field service engineer. 

Operators and servicemen at- 
tending were Fred Zemke, Ann Ar- 
bor; Fred Lewis, Dearborn; Wil- 
liam Campbell, Detroit; Frank 
Koitek, Fireside Music, Detroit; 
John Wagner, Wagner Music, Dear- 
born; Arthur Westin, Wen Music, 
Detroit; Marvin Jacobs, Bill Van 
Konghnet and Ed Hilbig, Union 
Service, Detroit; Standard Music 
Company, Detroit; Mike Harowski, 
Cooperative Sales, Detroit; . Lo- 
velle Menzie and J. R. Ashmore, 
Music Service, Detroit. 
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Your 
VVURUTz& 
cìs+fr1iu+or1 

ONLY YOUR WURLITZER DISTRIBUTOR GUARANTEES 
USED WURLITZER PHONOGRAPHS WITH GENUINE 
WURLITZER PARTS - COMPLETELY RECONDITIONED 
-BY FACTORY TRAINED MECHANICS. 

EVERY ONE OF HIS BLUE RIBBON BUYS OF LATE 
MODEL WURLITZER PHONOGRAPHS HAS BEEN SKILL. 
FULLY CHECKED AND SERVICED AND WILL PROVE 
A CONTINUOUS MONEY -MAKER. 

SEE HIM TODAY FOR THE BEST BUYS ON THE 
PHONOGRAPHS LISTED BELOW. 

IN 

RECONDITIONED 

WURLITZER 

TRADE -INS 

USED WURLITZER 
MODEL 1700 

FEATURING THE FAMED 
CAROUSEL MECHANISM 
WITH 104 SELECTIONS. 
A REAL MONEY -MAKER 

USED WURLITZER 
MODEL 1800 

THE PHONOGRAPH MOST 
IN DEMAND ON THE 

USED MARKET TODAY 

EXCELLENT CONDITION, PRICED TO SELL 

THE RUDOLPH WURLITZER COMPANY North Tonawanda, New York 
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COINMEN YOU KNOW 
Milwaukee 

Leo Krenz, service manager for 

United, Inc., is due to walk down 
the aisle with his bride December 
15. Marking his 13th wedding an- 

niversary on November 30 will be 

Woody Johnson, road salesman for 
United; Inc. 

Shopping for the disk needs 
at Barney Kuehn's Music Mart 
one- stopper last week were 
Mike Bosanac, a newcomer to 
the music field; Fred Braun, 
Oconomowoc, and Harry 
Gromacki, of Milwaukee. Top 
operator favorites last week, 
according to Barney Kuehn, 
were "Singing the Blues," by 
Guy Mitchell, and Giselle 

Mackenzie's "Star You Wished 
Upon." 

Alice Antczak, disk buyer for 
Banaco Music, admitted to another 
birthday last week. Lawrence 
Welk's "Champagne Time" is doing 
good business on the Banaco juke 
boxes, she notes. 

Amie Cutter was the only 
one of the trio of Hilltop Coin 
Machine Company routemen 
to bring home a deer on their 
recent hunting foray up north. 
Ken Kulow reports that the 
Avenue Arcade has been a 
bustling place during the last 
few weeks. School vacation 
during the Thanksgiving holi- 
day, plus crowds of downtown 
Christmas shoppers are jam- 
ming the place. 

See Op Need for Dime, 60% 
Continued from page 88 

cent split really comes out 50 -50 
because of the expense the operator 
has which is so much greater than 
the location owner's expense." 

Sam Willens, Willens Music 
Company, enlarged on this point: 
"Under the rising costs of music 
equipment today, a revision of 
commission rates is in order. A lo- 
cation owner receiving 50 per cent 
is actualyy receiving a far greater 
portion -probably 60 per cent. A 
revision is necessary for the sur- 
vival of the operator. 

"I have made revisions. On the 
greater part of my route the rate 
is now 60 per cent commission, 
with minimum guarantees. The 
ideal way is for the operator to 
take his expense off of the top first, 
for record cost and service, before 
he starts to figure his percentage. 

Location Saves Costs 
UMO president, Edward L. Carl- 

son, explained that "the location 
owner has only a 2- cent -a -day ex- 
pense for operating a juke box -the 
cost of electricity. But the operator 
has an expense of at least 10 per 
cent of grosses on record cost, and 
in addition, needle costs of at least 
1 per cent, plus service call ex- 
pense. 

Carlson made the important 
point that "The location owner 
must be made to see that the op- 
erator is saving him a very substan- 
tial investment for equipment - 
$1,500 for a machine, plus the cost 
of wallboxes, amplifiers and speak- 
ers. In addition he would have to 
assume a high record and service 
cost if he bought his own ma- 
chine. 

"The equitable solution -and the 

only way the operator can survive - 
is to increase the commission rate." 

Rothis Music Company rovides 
the capsule case history of a com- 
pany that has been quietly getting 
60 per cent commission, proving 
that it can be done. This percentage 
arrangement has prevailed since 
about 1940, Rothis said, and is in 
effect today in about 70 per cent 
of his locations. Rothis' locations 
are mostly restaurants, where he 
usually has wallbox installations. 

Stresses Salesmanship 
"I have little difficulty in selling 

the idea to locations," he said: "I 
give the locations good equipment 
and good service, and I expect to 
make a little more money because 
of the extra care taken." A policy 
of friendly contacts and salesman- 
ship helps to create a situation in 
which the location owner under- 
stands operator problems and the 
need for the higher commission 
rate. 

Jeffrey summed up the view of 
most Detroit operators: "The 50- 
50 commission is not satisfactory - 
we have the investment and the 
service costs -and the merchant 
really gives only some space in 
which he cannot even put a table. 

"At 50-50 per cent, we are not 
even partners. The ideal solution 
is probably 30 -70 per cent, because 
of increased costs. If the operator 
went out of business, and the loca- 
tion owner had to buy his own ma- 
chine, he couldn't afford one. Very 
few operators can show a 20 per 
cent gross profit before taxes. Net 
receipts are the important figures, 
rather than nickels, dimes or com- 
missions." 

New Tax Bill Hits Boston Ops 
Continued from page 88 

in evidence among members of the 
music business who had been taken 
somewhat by surprise. No copies 
of the ordinance could be obtained 
and councilmen were not available 
for comment. 

The announcement a few months 
ago that a hefty fee was in store 
for the operators had brought ac- 
tion from the Music Operators' 
Association of Massachusetts. A 

delegation went to the councilmen, 
who suggested that the operators 
consider a compromise amount. A 
fee of $20 with the proviso that 
the city drop its $2 Sunday fee was 
suggested, and there the matter 
rested for several weeks. 

Without warning, the bill was 
introduced on the council floor, 
signed and sealed without anyone 
in the music industry being aware 
of what had happened. 

One reason for the confusion 
was that the $50 juke box, radio 
and television fee was one of many 
amendments to the parent enter- 
tainment bill which set a $100 fee 
for night clubs, with various cate- 
gories for size and number of en- 
tertainers. 

Most operators took a despond- 
ent view of the new tax, since it 
was pointed out that it was in 
every way prohibitive to profitable 
operation. The average take for 
the operator fn music machines in 
the Hub was said to be about $10 
or $11 and with a further slice for 
the new levy, many despaired of 
doing much business in Boston. 

The MOAM had tentative plans 
to fight the measure, since it was 
feared that other cities and towns 
might get ideas from the Boston 
move. A general meeting was be- 
ing arranged to which non -mem- 
bers were invited to map a plan 
of action. 

The big increase in all types of 
city fees developed from a plea 
last March by Mayor John `B. 
Hynes for a new source of revenue 
to save the city from bankruptcy. 
At that time he had asked for 
boosts totaling some $300,000. So 
enthusiastic have the politicians 
now become that it appears that 
the city will benefit by between 
$1.3 milion and $2 million if all 
of the new levies hold up. 

Dist. Shows 
Rock -Ola 200 

LOS ANGELES - Approxi- 
mately 300 music operators turned 
out for the showing of the new 200 
selection Rock -Ola phonograph at 
the Paul Laymon Company here 
last Sunday (4), with Laymon, 
president of the distributing com- 
pany that bears his name report- 
ing the sale of the firm's initial 
shipment of 20 machines. 

Operators and their guests were 
entertained and dined at the event 
hosted by Mr. and Mrs. Laymon, 
General Manager Ed Wilkes, Char- 
lie Daniels, Jimmy Wilkins and 
other members of the Laymon 
staff. 

Recording talent on hand in- 
cluded Les Baxter (Capitol), the 
Squires (Dootone), Sonny Knight 
(Dot), the Collins Kids and John- 
ny Bond (Columbia). 

Neutral Note 
Continued from page 88 

may influence the music operators 
to join in an attempt to "reconcile 
our differences." He hopes for a 
meeting to be held before January 
1, 1957. No official reaction from 
the juke box interests to the Sub- 
committee report itself will be 
made public until they have seen 
the document," according to Wash- 
ington juke box representative, John 
Floberg. 

Without coming to any conclu- 
sions, the Subcommittee report 
says the answer to the basic ques- 
tion of exemption repeal must be 
based on these considerations: 
Whether the repeal would be "seri- 
ously injurious to manufacturers 
and operators of jukeboxes "; 
whether the payment of the manu- 
facturing royalty should exempt 
the operator from a performance 
royalty. It also asks whether juke 
play should incur royalty payment 
if it "popularizes" music and rec- 
ord; and finally, what weight 
should be given to the claim that 
juke exemption should be kept be- 
cause "part of the royalty money 
may be paid to some prosperous 
writers and publishers?" 

Reasonable Royalty? 
When the industry has chewed 

on that one, repeal of juke per- 
formance royalty exemption is the 
answer, the Subcommittee asks fur- 
ther: "What would be a 'reason- 
able royalty' for juke operator to 
pay, and should the statute fix the 
royalty formula? Finally, should 
there be a provision in the bill 
exempting the owner of the loca- 
tion from the performance royalty 
payment (when no admission is 

charged)?" 
Included in the report is a sum- 

mary of the traditional arguments 
of composer and juke box interests, 
as presented at the Subcommittee's 
informal hearing last February. In 
addition to industry point of view 
are statements advocating repeal 
of the exemption from Quincy 
Mumford, Librarian of Congress, 
and a State Department spokes- 
man. Justice Department, also 
queried, remained neutral about 
the Kilgore Bill, but said an anti- 
trust decree involving ASCAP 
would entitled juke box interests to 
take any question of fairness of 
royalty payment to court, should 
the exemption be repealed. 

The report summarizes the pro - 
repeal arguments of ASCAP, BMI, 
SESAC, Songwriter's Protective 
Association, Music Publishers As- 
sociation, and National Music 
Council with these main points: 
Juke play is the "only exception" 
to performance royalty when music 
is played for profit." The 1909 
Copyright Law exemption was 
based on the outmoded "Penny 
Parlor" concept, which admitted 
advertising value for juke boxes, 
whereas "excessive" present juke 
play may shorten the life" of a 
song. Librarian of Congress, Mum - 
ford, and the State Department 

Hot Spring Ops Go Dime 
Continued from page 88 

mons urged it in a talk there to 
operators. Wilcox told of the prog- 
ress And increases in collections 
operators in the Pine Bluff area 
had had since the conversion. 
"Dime play is here to stay," he 
concluded. 

"Dime play is really catching on 
fast in Arkansas," said Sammons. 
"It began six months ago in Eastern 
Arkansas. A group of operators 
there made the conversion pat- 
terned after what Memphis oper- 
ators did in making the change- 
over a year and a half ago. 

"Little Rock got started three 
months ago, then was followed by 
Pine Bluff. Now that Hot Springs 
is going to dime play, it is only a 
matter of time until the next county 
and the next make the change. 
In time all of Arkansas will be on 
dime play." 

The majority of music operators 
in the Mid -South are on dime play. 
More and more are converting 
every month. Sammons said he is 
talking to operators in the Arkansas 
and Mississippi cities on his weekly 
travels contacting operators. All ex- 
press interest in dime play, if they 
are not already on it, Sammons re- 
ported, and are only waiting for 
leadership and organization to put 
it over. 

Sammons was invited to address 
the Hot Springs operators by the 
operators themselves. Operators 
present included Dub Lewis, owner 
of Lewis Novelty Company; Earl 
Gill, owner of Gill Amusement 
Company; Bom Marks, vice- presi- 
dent of Phil Marks Music Com- 
pany; Rocky Jennings, owner of 
Jennings Amusement Company; 
Duane Faull, owner of Faull 
Amusement Company, and Ellis 
Agree and Truman Agree, of Big 
Three Amusement Company. 

said SNAFU results in interna- 
tional copyright, since no other 
country allows juke play the per- 
formance royalty exemption. Mum - 
ford added that juke royalty, ex- 
emption is an "obsolete copyright 
anomaly" which needs correction. 

Argument for retention of juke 
èxemption by spokesmen for Auto- 
matic Phonograph Manufacturers, 
National License Beverage Associa- 
tion, MOA, Record htdustry Asso- 
ciation of America, and American 
Hotel Association claimed that the 
Copyright Act exemption serves the 
"intended purpose" of aiding small 
business men, and that repeal 
would be a betrayal of small busi- 
ness investors in juke boxes, who 
relied on the exemption. Royalty 
benefits would go to only a "few 
giant music publishing firms and a 

few songwriters." Also, juke opera- 
tors already pay machine royalty, 
and additional fee would "shrink" 
the industry and ultimately mean 
advertising loss to the composer. 

Also against repeal, the Record 
Industry Association said juke play 
is a combination of composer, per- 
former and machine -and the corn - 
poser should not be singled out for 
extra royalty. In general, oppo- 
nents of repeal condemned S 590 
for not setting out any specific 
royalty rate, or determining who 
should pay it. - 

The holiday spirit has begun to 

pervade tavern and restaurant lo- 
cations, reports Mr. Ray Lax. Mu- 
sic route receipts are showing 
steady climbs. Action on the dis- 

tributor level has tapered off a bit, 
according to a report from Woody 
Johnson, United, Inc. Sales of Ar- 
cade equipment has begun to show 
gratifying promise in recent weeks, 
however, he adds. 

Harry Jacobs Jr. and wife jour- 
neyed to Buffalo last week to take 
part in the national Wurlitrer dis- 
tributors meeting there. 

Hot Springs is a nationally fa.. 
mous resort city in hilly courrny 
50 miles from Little Rock. With 
tremendous tourist trade, the op- 
erators do a large business - perhaps 
more than any Arkansas city. An- 
other attraction which spurts their 
business in season is the horse race 
track. 
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U. S. House Subcommittee Hears 
Gottlieb Rake Proposed Pin Law 

Mfr. Says Forand Bill's $25 Tax Category 
Would Curtail Five -Ball Novelty Market 

WASHINGTON - The amuse- 
ment machine industry came in for 
its share of Congressional attention 
last week when the House Ways 
and Means excise tax subcommittee 
heard one manufacturer of pinball 
machines turn thumbs down on a 
proposed third tax category for 
pinballs. 

Alvin J. Gottlieb, treasurer of D. 
Gottlieb & Company, told the 
subcommittee that the new cate- 
gory-part of Rep. Aime Forand's 
(D., R.I. ) omnibus excise tax bill - 
would seriously curtail" their 
available market. 

The proposed amendment in 
H.R. 12298 would set up a third 
tax category for pinballs, making it 
possible for machines offering 
prizes of non -redeemable merchan- 
dise with a retail value not in ex- 
cess of $5 to he taxed at $25 
yearly, instead of the current $250. 
(The Billboard, November 17.) 

Gottlieb told the Congressional 
tax probers that his machines are 
possible for machines offering 
equipped with flipper devices 
which inject a "predominant ele- 
ment of skill in the play" and 
award right of free replay for high 
scores attained. "Under no circum- 
stances," he said, "is the number of 
free games awarded to a player 
permanently recorded by the ma- 
chine and it is not intended to have 
the free replays redeemed in cash, 
merchandise, premiums or other 
value by owners of the premises." 
Gottlieb said his firm is 'in agree- 
ment" with general public policy 
and Internal Revenue's position 
that "such free play redemption 
constitutes gaming" and does not 
make its amusement machines for 
that purpose. 

Cites Replay Issue 
According to Gottlieb, the new 

category would remove machines 
containing the element of chance 
from the $2.50 category "where 
they rightftdly belong" and would 
result in more location owners be- 
ing attracted to $25 gaming de- 
vices. Gottlieb's machines, having 

NCMDA Polls 

Distribs on 

'Extra Lines' 
CHICAGO -- Members of the 

National Coin Machine Distribu- 
tors' Association were polled re- 
cently on "possible profit -making 
lines which serve them as a 
supplementary source of income to 
their game and juke box lines. 

Vending equipment is handled 
by 16 out of 27 distributors re- 
porting in the poll. 

Loan offices are operated by 9 
out of 27. Premiums are handled 
by 6 out of the 27. Five members 
reported operating record one - 
stops. Six sell hi -fi coin equipment. 
Three handle radio and tube test- 
ing equipment. 

Other lines reported by the 27 
members reporting in the poll in- 
cludes sound equipment, air con- 
ditioners, cooling towers, pumps, 
fans, blowers, gas heaters and 
lawn mowers. 

Still other lines include tele- 
vision and appliances, restarract 
and bar equipment, electric hand 
dryers, wholesale records, portable 
island display and background 
music. 

only the immediate and unrecorded 
right of free replay "obviously can- 
not compete with a machine which 
redeems such replays for value," 
he said. Proposed legislation would 
be "highly detrimental" to his com- 
pany, he added, "even tho it 
would not affect classification of 
the machines." 

Gottlieb pointed out that en- 
forcement of the amendment would 
be `virtually impossible" because 
Internal Revenue would have to 
make a "continuing check" to see 
that only merchandise of a value 
less than $5 is awarded. 

The subcommittee also heard 
Robert Poffel, a Baltimore coin 
machine operator, call for reclassi- 
fication of his machines, which In- 
ternal Revenue currently holds 
subject to the $250 tax on gaming 
devices. Poffel told the probers 
that the machines are entirely dif- 
ferent from gaining devices as to 
"character and method of opera- 
tion" and with respect to "the 
degree of financial return" to the 
owner of the machines. He asked 
that they be classified as amuse- 
ment devices and be taxed at the 
$10 rate. 

Target -Bowlers Stir 
Chi Legal Wrangle 

United Model OK'd by Panel for City 
Play; Court Injunction Aids Exhibit 

By KEN KNAUF 
CHICAGO -A legal hub -bub 

arose here last week, culminating 
game manufacturers efforts to 
have the city approve the new 
crop of target -bowling games for 
local operation. 

Initially, manufacturers were 
stopped flat by the Chicago Came 
Panel, which rules on each new 
model introduced in 
Chicago. 

This week, however, the follow- 
ing developments occurred: 

1. United Manufacturing Com- 
pany's Bowling Alley, 14 -foot game 
which has players rolling balls at 
fly -away pins, was approved for 
operation in the city by the Game 
Panel. 

2. First Coin Machine Exchange, 
acting to have Exhibit Supply 
Company's Ringer Ball game ap- 
proved for local locations, was 
granted a temporary injunction 
against city interference, permiting 
the game to go out on locations. 
The injunction was granted by 
Judge Charles S. Dougherty, Cir- 
cuit Court. 

3. Other manufacturers are ex- 
pected to sue the city for an in- 
junction permitting operation of 
similar type games here, if their 
models are not approved by the 
Game Panel. 

Bagatelle Ordinance Cited 
The Exhibit model has players 

throwing balls thru the air at 
hole targets at the scoreboard end 
of the game. The court acknowl- 
edged that the game does not fall 
under the Bagatelle Ordinance 
which has in the past been inter- 
preted as banning games played 
with a ball from operation in the 
city. 

Sam Lewis, Exhibit Supply pres- 
ident, said that if the city does not 
ultimately grant licenses for the 
game, proceedings for a permanent 
injunction would be made. He 
said, however, that the temporary 
injunction is sufficient to permit 
operation of the games in the city 
at this time. 

Chicago Coin Machine Company 
and Williams Manufacturing Com- 
pany, two other manufacturers of 
target -bowling type games, have 
thus far not received an okay from 
the Game Panel for operation of 
their models in the city. 

Should such models be ultimate- 
ly approved for local operation, it 
would have a decided effect on the 
success of these type of games on 
the national market. Since the 

success of the coin -operated pool 
games, no new type game has 
succeeded in establishing itself as a 

solid location favorite thruout the 
mantes. Chicago approval of the 
target -howling games would do 
much to boost national trade ap- 
proval of these games. 

The office of the Corporation 
Counsel was expected to file a 

petition this week to vacate the 
injunction granted by Judge 
Dougherty. 

Marvel Intros 

Horoscope Unit 
CHICAGO - Marvel Manufac- 

turing Company shipped last week 
a new Lucky Horoscope ticket 
vender. 

The machine dispenses number- 
ed horoscope tickets, and is avail- 
able with 5, 10 or 25 -cent coin 
chute. The unit has a National 
coin rejector and coin return. Coins 
are returned when machine is 
empty. 

The Lucky Horoscope holds 
1,000 tickets. Horoscope is printed 
on the ticket, along with a num- 
ber. Machine size is 151 by 71 
by 52 inches. Shipping weight 
per m:.chine Is 17 pounds. 

Williams Appoints 
Seaboard Distrib 
For East Areas 

CHICAGO -Sam Stern, Wil- 
liams Manufacturing Company 
executive vice- president, last week 
announced the appointment of Sea- 
board New York Corporation as 
distributors in three Eastern terri- 
tories. 

The New York area will be han- 
dled from Seaboard offices in New 
York. Connecticut will be covered 
by the Seaboard office in East 
Hartford, Conn. Northern New Jer- 
sey will be handled by the Sea- 
board office in Newark, N. J. 

Seaboard New York, a division 
of Atlantic New York Corporation, 
will handle the full Williams line 
of min- operated amusement equip- 
ment. 

Pins Get Legal Lift 
In La., Ohio Courts 

NEW ORLEANS -Federal Dis- 
trict Judge J. Skelly Wright has 
dismissed a case charging a pinball 
operator of making awards to play- 
ers without buying the federal 
$250 tax stamp. 

The decision was based on the 
previous action of the United States 
Court of Appeals for the seventh 
circuit in Chicago, which ruled that 
pinballs are not included in the 
$250 tax category of the current 
Internal Revenue code. 

In the Chicago case the appeals 
court riled that pinballs are only 
subject to the government's $10 
stamp for coin -operated amuse- 
ment devices and that the statute 
in question relates only to slot ma- 
chines. 

In the Louisiana case, Judge 
Wright dismissed a case charging 
Howard E. Hatch, owner and oper- 
ator of a Baton Rouge restaurant, 
with making payoffs on a pinball 
machine without having the $250 
stamp. 

United States Attorney M. Hep- 
burn Many said that a number of 
cases involving the nonpayment of 
the $250 tax are pending in Louisi- 
ana. 

Future Products 
Buys McPherson 
Coin Change Mfg. 

PORTLAND, Oregon - Mc- 
Pherson Manufacturing Company, 
Tacoma, Wash., manufacturer of 
Kwik Kofn changer, an automatic 

(Continued on 'page 99) 

TOLEDO -Legality under To- 
ledo ordinance of pinballs operated 
"for amusement only" was estab- 
lished here recently by Common 
Pleas Judge Tom D. Stahl. 

Ruling that two pinballs confis- 
cated by Toledo authorities did not 
violate the Toledo ordinance, Judge 
Stahl said that similarly operated 

(Continued on page 95) 

Gottlieb Bows 

Rainbow, New 

5-Ball Model 
CHICAGO -- Rainbow, a new 

single player five -ball pin game 
with a color scheme that does jus- 
tice to its name, was shipped to 
distributors last week by D. Gott- 
lieb & Company. 

Rainbow, according to Judd 
Weinberg, is the first Gottlieb game 
to be equipped with a National slug 
rejector. 

The playfield features a string 
of roll -over switches at the top, 
ball bumpers below the roll -overs 
and below the bumpers, three high 
score ball holes. These holes light 
automatically and score specials 
when "rainbow" is completed. 

Two button -operated flipper but- 
tons shoot balls back up the play - 
field for added action. Roll -over 
switches serves as ball targets. 

Distributors in town for conven- 
tions over the past few weeks have 
viewed the game on display at Gott- 
lieb headquarters. 

Williams Ships 

Roll -A -Ball, 

6- Player Game 
CHICAGO- Roll -A -Ball, a new 

six- player target -bowling g a m e, 
was shipped to distibutors last 
week by Williams Manufacturing 
Company. 

Roll -A -Ball is available in regu- 
lar or match play models, equipped 
with a National slug rejector coin 
chute and a de luxe -type cabinet. 
The gante has a unbreakable plexi- 
glass front. 

The game is assembled in bolted - 
together sections, according to Art 
Weinand, sales manager, thus there 
are no legs to be attached. 

Players have scores registered 
automatically, and make single, 
double or triple scores by rolling 
balls into score holes. Extra balls 
are awarded players making high 
scores. 

Roll -A -Ball is the first target - 
bowling game to go auto production 
at Williams. 

Emco Ships Skill Golf, 
Compact Putting Game 

CHICAGO - The first coin - 
operated golf putting game built 
and marketed specifically for tav- 
ern and similar locations was 
shipped last week by Chicago 
Emma Corporation. 

The eight by two -foot game is 
equipped with an A.B.T. coin 
chute set for dime play. One or 
two players can take part in the 
play. 

When one player inserts a dime, 
six golf balls are automatically 
delivered via a chute at the put- 
ting end. Three balls are white, 
three colored, so that two players 
can compete in one game if de- 
sired. 

Balls are teed up do six plastic 
ball markers to begin play. Using 
regulation putters which are stand- 
ard equipment with the game, 
players then take turns putting 
balls at a ball hole at the far end. 

If the player does not sink a ball 
on first shot, he follows up with 

another shot, as in an actual golf 
situation. Players strive for a low 
number of strokes, as in regulation 
golf. 

The simulated fairway is of 
grass matting, with side rails keep- 
ing balls on the playfield. Fair- 
way supports the weight of the 
player so that shots can be easily 
followed up. A 27 -inch backboard 
stops balls that aro shot past the 
ball hole. 

Variators placed below the fair- 
way can be adjusted to incline the 
fairway as desired. 

Carl Johnson, Emco vice- presi- 
dent, said that the game has been 
thoroly tested on locations. He said 
the game will sell in the "low 
cost" bracket. 

Said Johnson, "Golf is the fastest 
growing sport in popularity in 
America today. We've created this 
new game to further this desire." 

Emco is also in production on a 

line of coin-operated pool games. 
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Joe Ash says ... ATTENTION: FOREIGN BUYERS 

CKI3 , 
Exclusive Distrlba 
ton for Werlltler, 
D. Gottlieb 6 Co. 

and Exhibit In S. 

lenii, Del. c E. 

Penna, 

Make Active 
Your American Home 
1 have recently remodeled my offices 
and have allocated apace for YOUR 
purchasing anent. In addition to this, 
as In the part, you can always depend 
on our mincer* Interest and personal 
assistance.... The entire Active staff 
Is at your service. 
Write for details st your earliest con- 
venience. Please be d that there 
I. no obligation Involved 
Looking forward to seeing you shortly. 

'ACTI 'WE 
A,. MLtS£MENT 1-.4ACf1INES CO- 

you CAN CA ALWAYS DEPEND ON ACTIVE-ALL WAYS 
^ 

Sincerely yours, 

Joe Ash 

666 N. Brood St. 

FRemonl 7-4495 Phila. 30 
Write or wire for prices 

No. 1 Grade BUMPER POOL CUES, 48" 
$36.00 Value SPECIAL PRICE $28.50 per doz. 

Solid mahogany bulls; white points with tip,. You can't by better cues. 

No. 2 Grade BUMPER POOL CUES, 48" 
$27.00 Value SPECIAL PRICE $24.50 per doz. 

4 -prong, walnut-stained butts. This .a real saving for top-quality cues. Don't 
foul yourself up with cheap cues . . . ours will last twice as long. 

For a small Investment you cap have new pool tables. You'll Increase 
your take tremendously, too. 

RACK POOL PLAYFIELDS 
Immediate Delivery 

NO. 1- RECULAR SIZE -32"x48" 2 -hole, bumpers besides holes. 
Hales away from cushion for rebound play. Includes ball rack ...$25.95 

NO, 2- BUMPERLESS PLAYFIELDS, 2 hole, away from cushion. 
Includes ball rack and 2r" cue ball 25.95 

NO. 1 STYLE OR NO. 2 STYLE IN KING $121 -32 "966" 39.50 
:Holes <le. to cushion If specified; 

REGULAR BUMPER POOL LINED 2 OR 3 HOLE PLAYFIELDS.....$22.95 
GENUINE ROTATION POOL BALL SETS 

REGULAR ROTATION POOL BALL SETS, Noe. 1 -10, Incl., 21-e "...Per set $10.50 
ARAMITH ROTATION POOL BALL SET, Nos. 1 -10, Incl., 21,, "...Per set $19.75 

Rule carde and Instruction sheets p with each set. 
DELUXE CUE BALLS, 21/" Each $2.50 
REGULAR CUE BALLS, 2{/4" Each $1.95 
21/2" 10 -BALL RACKS Each $1.95 
KELLY POOL BOTTLES Each $1.50 
TALLY BALL SETS IPeasi, Noe. 1 -10, Incl. Per set .65 

Fer Top Quality Jumper Pool Supplies -Every Item You Need. 
Write for Our Special Fric. List for Bumper Pool Supplies. 

we are as Rear to you as your telephone or mall box. 
TERMS: 25% Dopes* on C.O.D. Orden; Prepaid Orders 2% Cash Discount. 

MARVEL Billiard SuPPIY Company 
1604 -06 W. LAKE ST., ÇHICAGO 12, ILL- Phone:. MOnroe 6.8855 

Exclusiyr 

ROCK-OLA 
For \ _ 

S BALLS 
BALLE- A- POPPIN' Write 
BLONDIE $345.00 

CAPRI 295.00 

CROSS ROADS 65.00 

SKILL POOL 45.00 
LAZY CUE 60.00 

DOUBLE FEATURE 35.00 

NIFTY 35.00 

TWENTY GRAND 35.00 
ARMY -NAVY 45.00 

ARCADE 
CHGO. COIN TWIN PLAY 

HOCKEY, Like New $225.00 
OENCO STATE FAIR GUNS 395.00 
CHOO. COIN STEAM SHOVEL Write 

POOL TABLES? 
ROCK -OLA 1455'., and 1454's. 

Now Delivering . . Write. 

IN -LINE PINBALL 
GAMES 

RALLY 
ATLANTIC CITY $ 50.00 g. 
BEACH BEAUTY 345.00 
BEACH CLUB 60.00 
BEACH BEAUTY 60.00 lee 

BIG SHOW Write 
BRIGHT SPOT 65.00 
BROADWAY .,,,,,,. 375.00 
DUDE RANCH 60.00 g. 
GAYETY 110.00 
GAYTIME 195.00 
HI -FI 65.00 
KEY WEST Write E 
MIAMI BEACH 225.00 
NITS CLUB 435.00 
PALM SPRINGS 65.00 
PARADE 450.00 
VARIETY 135.00 
YACHT CLUB 60.00 

UNITED =° 

MANHATTAN $125.00 
TRIPLE PLAY $50.00 E 

Distributing, Inc. 
450 Massachusetts Ave. 
Indianapolis, Indiana 
MElrose 48468 

CIVE TO DAMON RUNYON CANCER FUND 

U. S. May Not 

Grant Cig Tax 

Cut in April 
WASHINGTON - Vending 

operators hoping for a cigarette 
excise tax cut may be disappointed 
again next year. 

The House Ways and Means 
Excise Tax Sub -Committee last 
week (26) heard Dan T. Smith, 
special assistant to Treasury Sec- 
retary Humphrey, say that the 
administration "probably" will ask 
Congress to continue the current 
levies at least for another year. 

Automatic 1 -Cell. 
Excise taxes on cigarettes are 

scheduled to drop automatically on 
April 1, 1957, and would be about 
a reduction of 1 cent a pack. 

Plans for higher defense spend- 
ing because of the world crisis are 
reportedly a factor in the proposed 
extension. 

Rep. Herman P. Eberharter 
(D., Pa.), asked Smith, "Isn't 
it time to consider whether or not 
we should make them permanent?" 
Eberharter said it's "burdensome" 
extending excises from year to year. 
Smith replied that the administra- 
tion "wants to keep alive the hope 
that we can have a substantial tax 
reduction. 

Excise taxes were raised during 
the Korean War and have been on 
a temporary basis since. Scheduled 
droppage April 1 would have re- 
sulted in a reported savings of $850 
million to $900 million a year for 
taxpayers. 

2 New Bars 
By King Kup 

CHICAGO -King Kup Candies, 
Inc., Hershey, Pa., announced the 
production of two new candy bars 
at the NAMA,show. 

King Kup Peanut Butter Cups is 
a dime bar made up of two cups, 
milk chocolate coating, with pea- 
nut butter center. The candy is 
Reynolds wrapped, in a gold, white 
and red package. Packing is the 
standard 24 and 100 (vend packed) 
to case. 

Coconut Cup Is e nickel milk 
chocolate bar, with pure coconut 
center. It comes in a red and 
white wrapper. Packaging is also 
standard, 24 and 100 (vend packed) 
to case. 

Announcement was also made by 
W. C. Pringle, sales manager of 
King Kup, that the fion is opening 
warehouses in Denver, Atlanta and 
Chicago, in an effort to expand 
distribution facilities. 

NEW! 4HO1E BUMPERLESS 

RACK POOL PANELS 
Fils all vantes. Hole In each 
corner. Rev. sir., w/ rack $29. 0 

only 
ewers. Cue Ban. Panel 

a<h 

2 -HOLE RACK POOL 

PANELS With Reek and 
25 

°venire Cut Ball each 

Refinished Like New 

POOL TABLES 
Reg. 31ae 

5125 Complete: NEW 4-HOLE 
PANEL; 4 New Cuee; Now 
5 Red, 5 White Rotation ,lumbe BIla, numbered 410, set 
of 1.10 Peas and Plastic 9 75 Pea Bottle. 

New Rotation Sets, Per Set ...$11.50 
Pees, 1 thru 10, Per set 45 
Plastic Pea Bottles, Each 1.15 
Oversize Cu. Stills, Each 1.00 
Trianvl Racks, Each 1.15 

Get Our List, New -Used 
Games, All Types 

CHARLEY PIERS 

MONARCH COIN MACH., INC. 

2257 N. Lincoln Chicago 14, Ill. 
Lincoln 9. 3996 -7 

SHAFFER SPECIALS 
Seeburg 3W1 (100) 

WALL -O- MATIS 
(Chrome) 

$ 59.50 
* Completely * New Buttons 

Reconditioned * Chrome Corers 

SEEBRG 
M 

143b 

141004 
425.001434 

'$179,50 
225.00;1478 139.50 

AMI 19.50 

F- f20. wURlIT2ER 
$395.00 1650 ¡48 080 

I 45 '' 

295:1''1250.41171)$32 

040 11400. 

. 

129,50 

185, 

la flat Coin Peacilne Business Over 25 Years 
Columbus, Ohio Cincinnati, Ohlo Indianapolis, Ind. 
549 N. HI6h St. 1200 Walnut St. 1327 N. C.pitol Ave. 

AXmin,ter 4 -4614 MAin 1 -6310 ME.. 4 -3571 

ATTENTION, IMPORTERS 

We're Cleaning liewe 

During the month of December we are 

cleaning out our entire inventory of 

used equipment at sensational prices. 

This is your opportunity to get real 

values. 

INCLUDED IN OUR INVENTORY 

All Models of SEEBURGS, WURLITZERS, 

AMI'S and ROCK -OLAS 

PIN GAMES 

GUNS 

ARCADE EQUIPMENT 

WRITE FOR SPECIAL YEAR END LISTS TODAY 

Exclusive Gottlieb, Williams. Seeburg, Genco and 
International Mutoseope Distributors. 

Remember 
IN NEW ENGLAND 

IT'S TRIMOUNT 

40 WALTHAM STREET 
BOSTON 18. MASS 

Copyrighted material 
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100111b, 010111M WOI_`.o_` 
PM Dis plays This Is Your 

LUCKY Day! 
44111111 

New LUCKY 

EAST TO LOAD 

Sire. 
ISV. "3711 "351'ï' 

Shipping Wgt.: 
17 Lbs. 

WRITE FOR 

MARVEL DETAILS 

HOROSCOPE 
5c, 10c or 25c PLAY 

41KK1 4 4 4 1 4111111L 

... with coin return and NATIONAL COIN 

REJECTOR in each chute. 

GAME HOLDS 

1,000 Numbered Tickets 

-with fortune and con. 

coaled number under 
perforation. 

2845 Weil Fullerton 
Chicago Al, Illinois 

Tel. Dickens 2.2424 

MEG, 

CO. \ _ \ \ \ \ _ _ \ \ \ \ _ _ _ \ o \ \ 
"WE HIGHLY RECOMMEND UNITED'S NEW 

BOWLING ALLEY -NOW DELIVERING" 
SHUFFLE ALLEYS E;;;;, { a. ARCADE EQUIPMENT 

Start .5.00 
Cara 

Atomic Somber ...1173.00 
730.00 Air Foa Ball 273.00 

Caravan 375.00 
Clr11 30.00 
Spot 50.00 

Pool Dude Ranch 60.00 
ally ABC .... Write Beauty 175.00 

Beauty 60.00 

RIDES 
2 Rabbit Rides 5750.00 
3 Wild Steen 750.00 
4 Dopai Dutig 750.00 

20 Thun o Hortet 795.00 
3 Thunderbolt 

Horses 350.00 
1 Lane's Pin 
fall 450.00 

t Bally Spate Shlpf 300.00 
J Min America 

BOa 295.00 
f Merry.Go- Rounds 775.00 

United Repute- 
fian write 

Unitod Sae<f 
Play $775.00 

United Shuffle 

EX. Twin Rotation $125.00 
C.C. Criss Cron .. 150.00 
C.C. HI Speed ... 85.00 
C.C. 10th Fr. Triel 65.00 
Keeney Team .... 75.00 

Ea:ce110.00 Cascsee 85.00 
Clover 85.00 
Classle 83.00 

Bs.Oo 
League 173.00 
Olympia 85.00 
Royal 95.00 
Teem Bowler 125.00 
10th Frame 75.00 
LPL Original óg.00 
Genco Shuffle Pool 121.00 

CIGARETTE MACHINES 

LEHIGH 12 -Col., NEW 

All Coln Corn. 
binations ...5235.00 

/ASTERN ELEC. 
"Col., 

Mercury, 9 Col....016l.00 
Naflonl 970, us.. 13.00 
National 950 110.00 
.K., : Ca. :55.00 
e1ctre, Col 93.00 

Keeney 
Candy {5.00 

Electric 173.00 
Rowe S-Col. 

Console, Sue 7 1 1.90 
Reese Kol. t 

lom.t, 300 . 30.ae 

BINGOS 
ASO S 50.00 

VENDORS 
15 Ship. 2-COI. 

cum, 5! 319. 
Nw 1 -Cal. Roll 

30 

Sfamo 
l. Schlr"" New t -Ck 

Roll Stamp ... 25.00 

KING'S ROADSIDE RIDES 
consisting of on ri. 
,V 

compia as 
rides. At}recf ive fl 
nancin9 evallable env 
when In the U.S.A. 
WRIT' FOR PRICES. 

MUSIC 
A.M.I. A40 {100.00 
A.M.I. 040 225.00 
A.M.I. 0-80 295.00 
A.M.1.'-80 410.00 
A.M.I.11.120 435.00 
A.M.I. F120 695.00 
Ssbury 100A 245.00 
seebun 100.0 530.00 
Saburp 100.0 793.00 
Seeburg 200 Writs 
Wurlltter 1500.ÁP 850.00 
Wurtlhar 1800 815.00 

COUNTER GAMES 
Kicker Catcher, 

ew 
Advance Shocker, 

"2." 
new 17.30 

AST Challenger 35.00 

WURLITZER DISTRIBUTORS 

Auto Photo 1 495.00 
BaIIY Big Innln9 .. 8 :.00 
Bally Defender ., 175.00 

rang F.E.. 345.00 
Hung 63.00 

Coon Hunt 150.00 
C. Hy 73.00 

Champockeion Hockey 173.00 
Chaster Pollard 

Foot Bell 95.00 
C.C. 2 -Man Hockur 303.00 
C.C. Derby 150.00 
Dale eure 50.00 
Event Bet -A -Sion 1403 
Flesh Hockey 723.00 
EX. HI 95.00 
Genco Quarterback 283.00 
Genco Champion 

Baseball .. 27000 
Harvard Motel 

TyDer 175.00 
Hay. Finer 75.00 
K.O. Elfer, F.S 350.00 
K.O. Elter, o l 

150.00 

Keeney Air Raider 750.00 
KeenW 5ubmarìn 135.00 
Llte A La9us 75.00 
ElboratoPr 73.00 
Knotty eeks 20.00 
Midget Movies 125.00 
Moto. Can Vendors 50.00 
Mute. Photornst 350.00 
Moto. Lore's 

Moto. Voice 
Recorder 371.00 

Oracle of the Sphinx 
with cards 130.00 

Panora ms 273.00 
Pltch'm 8 eM'm 173.00 
Quitter 93.00 
Ramant ton 20.00 
Shaer Bush 115.00 
Shoe Brush Up 30.00 
Shoe Shine 150.00 
SIdewlk Engineer. 165.00 

Skill lu mp 45.00 
Silver Olovee I25Á0 
sp..ewaveombtit 1:0.00 
Tpeaegrt 

p e.n 
. 

Stand. Metal 
19153..000 0 

Typer .00 
Un Rider . 115.00 
Un. Super toue pur. 193.00 
Foot Vibrator 150.00 
wms. crwe W.Ife 
Zoelae, n J93.00 
Zingo 6S.o0 

Zodia9 Vendors 89.50 

it 

íD29 PROSPECT AVE., 
OM 

CL a V E LANO 11, OHIO 

Terms: 1/7 tlADOSPH 
h 

with 
Tl owoedo 

lsnu C.O.D. 

EMCO 
First With 

Sensational New 

SKILL GOLF 
Features 

Strung Competitive 
Appeal 

Location Tested 

Fart Repeat Ploy 

Two Regulation Golf 
Clubs 

Six Official Bane 

One or Two Player 
Game 

Service Froo 

10e Clay 

SIT. 2' W. S' L 27 "H. 
EVERYONE WANTS TO PLAY GOLF 

FOR COMPLETE INFORMATION CONTACT 

CHICAGO Etc) CORP. 

53 W. lactose Blvd. Chicago 4, IIi. 
Phones HArrison 7 -4343 

Terrlforles Opee- DhtrIbefor Inquiries Invited 

Cig Prod. Line 
NEW YORK -A model ciga- 

rette production line, showing how 
cigarettes are manufactured, was 
the feature of the Philip Morris 
exhibit at the NAMA convention. 
The firm has shipped a machine 
from its Louisville factory, along 
with a crew of three to operate it. 

Joseph F. Cullman III, executive 
vice- president, headed the con- 
tingent of New York officials at the 
show. Others were Ray Jones, 
vice -president in charge of sales; 
George Weissman, vice- president; 
John R. O'Connor, national sales 
manager, and Michael Keith, sales 
promotion manager. 

Also on hand were C. E. Win- 
ter, Chicago regional manager, and 
Thomas McCollum, section sales 
manager. 

The firm provided the enter- 
tainment following the annual 
NAMA grand banquet Wednesday 
(5). Talent included Fran War- 
ren, Jack Russell and Maria Neglia. 

Milk Mart 
Bulk Unit by 
Hord- Lynw`d 

CIIICAGO - The Hord -Lyn- 
Wood Company, St. Louis, Is show- 
ing Milk Mart 20 -A, new dual se- 
lection bulk milk vender. 

Vending continuously from two 
five -gallon cans of milk, the unit 
has automatic switch -over when 
one can empties. Either chocolate 
milk or fruit- flavored milk can be 
dispensed as the second selection. 

The sirup is carried in No. 10 
cans and is mixed with the milk in 
the crop. Automatic cut -offs are an 
added feature. 

Priced to sell at $868 with 
changer, the dimensions are 75 
inches high, 28 inches wide and 
25 inches deep. 

Tube Tester 
By U- Test -M 

CHICAGO -A new improved 
model 1180 tube tester was intro- 
duced by the U- Test -M Manufac- 
turing Company; Milwaukee, at the 
National Automatic Merchandising 
Association convention last week. 

The 1180 is a smaller version of 
the firm's de luxe model 1200. The 
junior model has no sicle display 
and the line voltage compensation 
feature is manually controlled, 
whereas it is automatic in the 1200. 

Price of the 1180 is $250 com- 
pared to $ °95 for the 1000 

LOW 
PRICE 

J S;crli ûntF 

Aluminum 
De- Creased 

DISCS 

METAL TYPERS 
Vending Aluminum Identification 
Disco Are In Demand Because, 

* They Are Service limo 
* Bring I. Dienes 
* Require No Electrical Outlet 
Write for !derma l°. Today 

TANDARD ARVARD 

METAL TYPER. inc. 
1a1a N. WESTERN AVE. 

CHICAGO 22, ILL. EV 4,3120 

11114444414414444 

PUT NEW LIFE INTO YOUR 
OLD POOL GAMES WITH... 

i'4 -HOLE BUMPERLESS RACK POOL TOP 
It hole In each corner) $29.50 

l'ROTATION PLAYFIELD 525.00 
Aboye Tops ore regular si,. and hided. tack, (honks Cae Fall and Iadriltio. Cord 

RoerNon Ball 1 ta 10 Sot $11.00 

POOL SUPPLIES 
Cue Sticks Overhead L19hh w /brkf. {19.00 
Chalk, OroN J.30 AMlvarp Adlustena, set of lure r; 
Plastic Cups, red, white, Yellow .SO Billlan R.II Bruni, dei. f.00 
Plssf lC Bum pe n, red or white. .30 Cue Repair Klt d.9a 
Pool Balls, ut of 10, 7tL" .... 10.00 Write fer complete Ils{ of parts. 

MID -STATE CO. 2369 Milwaukee Aye., Wage 41, Illlnets. Dldeea 2.3444 

We ONLY Advertise 
What We Have In Stock il-+fHH 

ORIGINAL POOL TABLE 

with brand new SLATE TOP 

$149.50 
Slate Top Only $75.00 .... ....-........-.-.... 

Genco 2 Player 

HI -FLY BASEBALL 
$279.00 

ACT QUICKLY -ORDER TODAY! 

Vs with order -Balance C.O.D. 

WRITE FOR COMPLETE LIST 

Genco 

CHAMPION BASEBALL 
$249.00 

Williams li m Ì Player 

PICCADILLY 
$249.00 

DAVID RO-SEN 
Esclusive k M I Dist. Ea. Pa. 

855 II. BROAO STREET PHILADELPHIA. 23. Po 

PHONE' STEVENSON 2 -2903 

Albert Pick Hotels 
NOW IN 20 MAJOR CITIES 

Moderate Rates Air -Conditioned Rooms 

Convenient Perking Radio and Television 

Downtown Location Ne (harp for Children 

Free :Teletype Reservtàtions: 
Contact your nearest Pick Hotel for 
Immediate teletype reservation{ at any 
other hotel in the Pick group. 

IN NEW YORK coil 
MUrray Hill 7 -8130 0 

IN CHICAGO .,II 
STate 2 -4973 WRIT, FOR YOUR CREDIT CARD 

Pick Hotels Corporation 
10 N. WACKER ORIV, CHICAGO 

II III II IIllil lI IIIHI Hl unnualnll 1111 

Cry ron Raro 17: 
eera.R..,la...r.'MS«s /170 

.IM ..00 
R,MnM'.M1 eonYM. 
C. 
Cn'.9p4 

O..I. 

1l.Conpr.., , 6. 

c..cM.e. d.s,. .ron+9w a., v 
WeN /.1 

[.9.o-.,YI G.waln 4.g0 
n.9r, r.ra o,..m a.so 

.á Mkh 

7.P! 

a.oa 
e.og 
].1 
lOp 

9.70 
f.95 

FITS 

ANY 

ATION 

WHNTS REW IA COLA WOW 
o EQU1PI LKt 

yiLTAl Wig 6 TR1E1iD 
LA THE 

SOSOlfSS 

r¡iAT aaE roUR 

D01Á61 

Plod tad every 
week la 

Bilibóard 

Order NOW at LOW Sabserlptlea Rates. 
Fitl la cod Mall Coopo Todayl 

E Th. Billboard, 2160 Patterson St., Cincinnati 22, Ohre 
Yee Mom send me The Billboard for one year et Ell. 

(Foreign rate, one yang $151 
777 

Name ............... . ........... 

Add,... . ..... . . . a Vare n. w rrrrar rre r. 

J 

, upyilylliú 
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For Sale 
Large Quantify of 

SEEBURG V -100's 
WRITE 

FOR 

PRICE 
S & K DISTRIBUTING CO. MEW 808 N. BROAD ST. PHILADELPHIA 30, PA. 

EXCLUSIVE FACTORY DISTRIBUTORS 
AMI -CHICAGO COIN GENCO- EXHIBrr 

r 
BINGOS Rifle Galle" 

Wild West 
Bio Top 

Un. Caravan 1350.(10 Sky Gunner 
Bally Night Clgb 456.66 BOWLERS Bally Daytime 193.00 
Belly Bio Time 750.0(1 
B elly Var.., 
B atty Palm Spring 
Daily Yacht Club ay ee.<n club 

ARCADE 

125.00 C.0 Championship Bowler 
bs'o Welly ABC 50.00 United Regulation fá.00 C.C. Triple Strike 

C.C. Fireball 
C.C. Rature Frame 
C.C. Super Frame 
C.C. Ativn<a 

Genets Ouareerback Mewl 4275.00 C.C. Criss Cross Bowler 
C.C. Steam Shovel Mewl writ C.C. Miami Shuffle 
Wens. Crepe Wrìl Un. Li9hlninp 
Cross Country 295.00 Un Clipper 
Sidewalk Engineer 175.00' Un. Rainbow 
Sky Rocket 295.001 Un. Royal 

Vs deposit with order. balance C.O.D. or sight draft 

.219155.60 

0 

225.00 
95.00 

r',ee 
Write 
Write 

527310 
195.00 
145.00 
110.00 

93.00 
110.00 rt 
195i.00 
773.00 
1IS.01 0.00 

0 

2423 Payne Ave. Cleveland 14, Óhio SUperior31 1600 

when answering ads . . e 

Say You Saw It in The Billboard 

COIN MUM PLACE The National Exchange for Coin 

Machine Personnel, Produtls, 

CtASXIPJES9 i oveRTISINCv1ervitgs end Opportunities. x 

NEW ADVERTISING RATES 
REGULAR CLASSIFIED ADS d DISPLAY CLASSIFIED ADS 

Set In usual want -ad style, ont paragraph, Set ln larger fYDa lap to 14 Dt.) and dis 
no dl.Dlay. First lint art In regular 5 pt. DlaYed fo best advantage. No illustration 
tags' 

RATES $1.00 a line- $14.00 per Inch. RATE: 209 word -Minimum $4.00. 
CASH WITH ORDER CASH WITH ORDER unless credit h. been established. 

Toledo Pin Lift 
Continued from page 92 

machines are not illegal under the 
ordinance. 

Judge Stahl's opinion did not go 
into the constitutionality of the 
current Toledo anti -pinball code. 
He said the code was simply a 
measure to regulate pinball ma- 
chines if they are used as "gam. 
bling devices. 

The ordinance bans pinballs that 
register or can be made to register 
odds or scores entitling players to 
cash, free plays or other privileges. 

The city of Toledo was reported 
considering an appeal of Judge 
Stahl's decision. 

The judge denied a permanent 
injunction, however, against further 
confiscation and dissolved a tem- 
porary injunction. The injunctive 
proceeding was merely a side issue, 
he, said, 

Natl. Vendors 
. Continued from page 81 

actual display of merchandise 
vended; single coin insert for both 
mechanisms; all manual coin 
register offering two or three price 
vending in any combination (prices 
do not have to be in nickel steps in 
sequence); nickel, dime and quar- 
ter coins in any combination ac- 
cepted from 15 to 60 cents. All 
columns are flat with no split type. 

The cabinet is 50 inches high, 
30 inches wide, 16 inches deep. 

Elect NAMA Slate 
Continued from page 81 

Sales Company, Milwaukee, treas- 
urer. 

Election of all the officers to 
succeed themselves was to give 
them an opportunity to continue 
an administration which has been 
beneficial to the growth of NAMA. 

f ATTENTION ! ! - 
FLORIDA ARCADE OPERATORS!! 

5,000 w. et. available In arcua n r t park 
on Boardwalk, Daytona eac, lF'la. x- 

ins opporif,n,1ty for man oho can 
[urnlsh machlnea. 

FOREST AMUSEMENT PARK, INC. 
In determining cost of regular Classified Ads be sure to count your name and address when computing cwt of ad. When using Box Number in Care of The Billboard allow for 6 additional words. On Box Number Ads a special service charge of 256 per insertion 
is made for handling replies. 

ADDRESS ALL ORDERS AND INQUIRIES TO: 
THE BILLBOARD PUBLISHING CO., 2160 PATTERSON ST., CINCINNATI 22 

Parts, Supplies & Services .....-..........,, 
MULTAKOLOR - 1 COAT GIVES 7 OR 

more colors; Lt's amazing; ldeni tiNah 
aa, cigarette machiner, Idea, 

ppoOool Eames, ana' tige of vending machines. 
WA4 for free actor c d of 30 e bina- 
Uona. Penn. Lacquer Center, 145 N. 4th 
St., Pilla B, Pa. At t. Ham' Grlvcr, 

STAMP FOLDERS DIRECT FROM MANU 
facturer. unlimi.d quantities, immediate 

denverY. Write for prices. Veedco Salsa Co.. 
7-14 Market 661., Phlladelphla 3, Pa. Locust 
7 -1M8. ch -áe29 

Used Coin -Operated 
Equipment 

A -1 CIGARETTE AND CANDY MACHINES. 
.TS nad VV Other vendin maeRlnea, i5 

uD Fitabllehed over 28 Year. Mact H. 
Poat=4. 2832 Milwaukee Ave., Cbleagode29 

CIGARETTE -- CANDY -- COFFEE - -- CIGAROMAT 

-FACTORY DISTRIBUTORS - 
1,t,i;ádccalrt 

rCyan CgaretteMechoyal wáb 
ling Scales {1.. [atei and Comb Vendor. 
Superior 5e Gum 5lachinea. Write for In. 
tormatfon and Dricce. 

TEXAS ASSOCIATED ENTERPRISES 
P. O. Box 1116. Amarillo, Taxa 

TOR SALE. -CLEAN AND READY FOR LO. 
aUr. Telequ0, SSO: Sidewalk Enclneer 

order. lRat Striker, SSO. Half deposit with 
order. Roger Caudle, 1607 Trugdon fit, 
Greensboro, N. C. 

FOR SALE -12 BEEBURG \O \- CHROE 
100 WaU-O -HdIO Wall Boxea to good co- arding condltton epnepletr Io 2 keys and bar bracket. Udt 

order. 
533; lot p. 

1, 3 order. 
100 W. Peter 661., Uniontown, Pa. deli 
MASTER PENNY NOVELTY VENDERS AT 

etveaway 
J 

=i 
Y 

Gsoad 
Hndd 

l eCo Art 
Johnson 

Cit 
y, Tenn. del. 

TWELVE VICTOR ONE CENT TOPPERS 
1n, rood condltton, one hundred donad, 

Cy Hudson, 3318 Summit Ave., 'Rlchmo0d, 
Vlrllnla. 

VENDING etACHINES- PARTS, ALL 913P- pu". e.D Gr an lua, le Tab Ousn, 
3e Package Gum, Spanlah 

email 
n 

Almonds, Rid Skins, ,mall 
vacuum 

mall Almonds, 
Mixed Nuts, all In vacuum peck or bulk; 
Panned Candles. 1 Flerraflet 620 

Wrap- 
pees, 

tamed Gum Leaflets, 
Sanitary 

Coln Wrap 
Route Cards. Chadrma Capsules, Cast Iron 
Stands, Wall Brackets, Retractable Ball Point Pena, new d used Vender.- Write 
for prices and order blank. King d Co., Northwestern Distributor., 2700 Rest Lake 
SL, Chicago 12, ILL de29 

1700%11475; lane'.. 8800 ea.; now Golf Cams. 
$250 ea.: 30 Hot Nut Machines, 8700; 

e.Ball Pool, $60. ABC Coln Machina Co.. 
3124 B. Floret St., San Antonio, Tes, 

Wanted to Buy 

CASH FOR YOUR JUNK -WELL PAY HALF 
pria for mutilated coin. John EaatO 

S03 HcmphUl St., Fort Worth, Tex. 1.14 

CIGARETTE, CANDY AND OTHER VEND. 

lowg s Dchel f o.i 
e 
7 3T e 

d 
Bn 

IT,f, 

cago 1, ILL 
Cahnd i- 

dt2B 

USED VENDING MACHINES WANTED - 
48'a, Acorns, Topper., Enver K1nta, 

Counter Gam". Bend our pst. Reka. 
cote Svvrin)< r"." SL, i'hnadelDhla 23, 
Pemrylvanta. ch -Un 

WANTED-COUNTER JUKE BOXES, MU. 
ale -Mttea or S.mttaurrat., re Drkcea and 

condition 1n, Utter. Leon el, BOI 7, 
Warsaw, H. Q. 

71 Nerth Atlantic Ave. 
Daytona Beach, Fla. 

1111111111111111111ll111111A1111oiki1111 ikkk11nn1WUnkkmmm1 

v4á 
` to the Best- WORLD WIDE! 

SHUFFLE 

GAMES 
United DEL. SUPER BONUS ,,.5295 
Chicago Coln BLINKER ......... 293 
Chicago Coin HOLLYWOOD ..... 250 
Chicago Coin THUNDERBOLT .. 195 
Chicago Coin BOWLING TEAM.. 195 
Chicago Coln CROSS CROSS 123 
United CLASSIC MS 
United CLOVER. 55 

9\W "' BINGO 

GAMES 
DOUBLEHEADER 
PARAD 
NITE CLE UE 
BROADWAY 
BEACH BEAUTY 
MIAMI BEACH 
BIG TIME 
VARIETY 
GAYETY 
SURF CL 
PALM SPRIUB NGE 
DUDE RANCH 
SOUTH SEAS 
STARDUST 
STARLET 
TgIPLE PLAY 

u7s 
agá 
NS 
775 
345 

275 
775 

175 
110 

70 
I5 

325 
785 
2261 

165 

POOL 

TABLES 
DIx. BANK POOL 150 
D.. BANK LITE -UP POOL 75 

SR. BANK LITE -UP POOL t5 
SR. BANK POOL OS 

Keeney FLICKER 95 
Ex. SUPER STAR 91 

A -1 

SHAVE! 

ARCADE Á\\111 

EQUIPMENT 
Evans SADDLE d TURF, 

Club Motlel 61175 
C.C. STEAM SHOVEL WRITE 

CRANE WRITE 
Un. SUPER SLUGGER.. 795 
Wms. DLK. 4.BAGOER.. 375 
Gen. SUPER TOP .. 3. 

BIG TOP 715 
W POLAR HUNT .. 265 
Unite d BONUS 255 
Unifad CARNIVAL 210 
Gen. ROCKET 275 
Exhibit JET 55 
Exhibit SHOOTER 55 
Unifad JUNGLE GLE GUN 115 
Lane MERRr-GO -ROUND 315 
Deco ROCKET PATROL. 195 

NEW GAMES 
United 14 -FT. BOWLING ALLEY 

Bally KEY WEST Gottlieb RAINBOW 
United BRAZIL Genco SKILL BALL 
Gottlieb FAIR LADY Gottlieb AUTO RACES 

Bally BALLS.A-POPPIN 
United PIRATE GUN 

Immediate Shipment! 

WANT 
TO BUY! 
BIG HORN 

HUNTER 

GUNSMOKE 
LATE MUSIC 

5 -BALL GAMES 
DERBr oar t77s HARBOR LITES 210 FRONTIERSMAN 195 WISHING WELL 1{5 SOUTHERN BELLE 153 
TWIN BILL 145 
LOVELY LUCY 173 
C.C. CAPRI 775 
Wmf. RACE THE CLOCK FE! 
2 -PL. TOURNAMENT ... 243 
2 -PL. MARATHON 775 
2 -PL, GLADIATOR 295 
4-PL. SCOREBOARD .. 2. 
4-PL. REGISTER MEW, EWI . WRIT. 

CIVE TO DAMON RUNYON CANCER FUND 

NEW ENGLAND OPERATORS -LOOK! 
NEW BALLY BALLSA- POPPIN' 
NEW BALLY KEY WEST 

NEW ABC- CONGRESS BOWLERS 

NEW CHICAGO COIN SKI -BOWL BPLAY 
NEW TXHIBIT RINGER BELL 

SEND FOR BIG 
BRAND NEW 

EXPORT V V 

CATALOG 

YEAR -END CLEARANCE SALE! 
PRICES SLASHED -Terrific Buys -Write or (all! 

GUNS ARCADE LARGE STOCK OF 
WILLIAMS 4 BAGGER 
MIDGET MOVIES (with Illu) 
GENIO QUARTERBACK 
GENCO CHAMPION BASEBALL 
UNITED SUPER SLUGGER 

EXHIBIT TREASURE COVE 

EXHIBIT SPORTLAND 

EXHIBIT "500" 
EXHIBIT SHOOTING GALLERY 

KIDDIE RIDES 

SHUFFLE ALLEYS 

BINGOS 

POOL TABLES 

MUSIC SEEBURG V200 LIKE NEW .... Phone 

AMI 5200 LIKE NEW Phone 

AMI E -120 $395 

AMI E.80 385 

AMI D -80 

ROCK -OLA 1448 

ROCK -OLA 1438 

ROCK -OUA 1432 

198 Lincoln St., Allston 34, Mass. 
SVAle 

Algonquin 4 -4040 

3 m 
Exclusive distributors for 

WURLRZER- BALLY -EXHIBIT CHICAGO COIN 

Csk 

$285 

650 

415 

125 
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7."1"17 * * * 

Big Time . e $215.00 

Gaytime 165.00 

Miami Beath 195.00 

D/STR/BUT/Nfi, /NC. 

* * * 1 
Continued from page 81 

New Self -Brew High Commission 
Continued from page 81 

$ up is used. A chocolate selection 
is also offered, as is "portion con- 
trol" cream and sugar for the cof- 
fee. It is 50 inches high, 14 inches 
wide, 16 inches deep. 

Barvend's self -brew unit uses 
the whole coffee bean, which is 

ground prior to making each in- 
dividual batch. Batches can be var- 
ied from six to 10 cup sizes and 
take from one and one half to two 
and one half minutes to brew. 

Caravan $325.00 

Stardust 250.00: 

Mulos. Pholoma- 

tic Pre-War. 125.00 1. 

ROCK -OLA DISTRIBUTORS 
i The self -brew machine also fea- 

tures hot chocolate and a cold fruit 
juice as standard selections. Cabi- 
net is 59 inches high, 24 inches 
wide and 23 inches deep. 

Dime operation is standard on 
both machines. 

lislí'for Ben Mackie or Harald Hoffman 
3726 KESSEN'AVE,? - CINCINNATI: O. MOniaisa 1 -5004 

? ? ? CHRISTMAS SHOPPING ? ? ? - 
GIVE LOCATION OWNER PURVEYOR RECONDITIONED GAME FOR HOME USE 

BRAND 
NEW 

SPECIAL 
PRICE $25 

2 or 3 -hole play, Jumbo Light -Up 
Bumpers and Non -Warp Play Fields. 
Latest models. Newest features, 

SUPPLIES 
Set of 10 2r4" 

Pool Balls 512.00 
Playfield 
Cloth . 9.50 

Set of 8 

Pucks 12.00 
Shuffle Came 

Wax . 3.50 
Shuffle Board 

Score Pads, 
1,000 .. 7.50 

SHUFFLEBOARD 

SCOREBOARDS 

Reconditioned Like New 
ype 

Matlel ... 
3 65 

OwWII rheTatl 93 
Elecrrlc Sco rin[ 
POOL TABLF 

KMney Arc :e 3125 
Chi Coin Automeile 

P 

Chi Cool oln HOOti9n 
113 

Pool 113 

Cue Sticks. E. $2.50 
ChIk. Gr. 1.50 
Cernent .20 
Cue Clamps. E .2S 

SLATE TOPS-FINEST 

QUALITY 

for regulation size 
132 ".48"1 games $65.00 

BOWLERS 

KEENEr 
see. :inn. s2)s.00 
American 773.00 
,encore 1vs.00 
Diamonds 160.00 
ceril 

Planivel 

, 
a0.5.o 

'Ali, 700 
UNITED 

Targette 3133.00 

GENCO 
Match Foal 0 37.00 

GUNS 
Gonce Stare Fir.. writ 
Gnco wild West...... 

niftl Deluxe 
Carnival . rara 110.00 

Exhibit BPO 173.00 
Seeburg Bear Gun. 145.00 
Muto 

Bomb:. s up 
.er ...anew. 135.00 

Muto:. Sky Fishier 113.00 
[x. Shoot 9 Gallery 113.00 
Under Sea [eider 125.00 
Ex. Space Gun .. 95.00 
C.C. Pistol Pete ... 75.00 
Ex. Dale Gun 55.00 

REPLACEMENT TOPS 
4 -HOLE BUMPERLESS RACK 
POOL TOPS, 1 hole in 
each corner, regular sise 
w /rack, oversize 
CIAO ball $29.50 

RACK POOL TOPS 
all new with rack end 

ball. 
Regular sloe ....$25.00 
Jumbo Size 35.00 

.4222-24 N. WESTERN 'AVE. 

-CHICAGO, ILLINOIS 

JUNIPER 8 -1814 

BINGOS 
Broadway .3330.00 
Beach 

eauty .. 110.00 
Miami 

Beach ... 195.00 
Bis Time .. 225.00 
Gay rime.. 190.00 

Variety ... 125.00 

Palm Springs 73.00 

DAVIS Rebuilt and Reconditioned 
Equipment is FULLY GUARANTEED 

AMI 

Operators at home and abroad buy from Davis with complete confidence. Davis 

0 
6-point Guarantee insures location -ready equipment. Phonographs available 
pre -set for 10d play if requested. Write, wire or phone us collect about the 
following equipment . . . 

SEEBURG 

5 

5 
C 

5 

VA 

i Ì5S130 \ 

M 100C 
100W 
HF100C 
148ML 

$539 
669 
689 

95 

ROCK -OLA 
1438 
1 436 
1434 
1428 

$450 
250 
225 

95 

E-120 
D-40 

WURLITZER 
1700 
1650A 
1650 
1217 HIDE -AWAY 

195 

$575 
325 
275 
125 

95 1100 

Shoot- The -Bear $85 
Coon Hunt 85 

SEEBURG 100 -selection 
wall boxes are available at 
$57.50. Chrome covers . . . 

new selection buttons and new 
instruction plates . . . backed 
by Davis 6 -point Guarantee - 
(Canadian and American opera- 
tors, wire or write for special 
volume prices). 

Coble Address. "DAVDIS." !.í deposit required. 
Private Western Union wire. 

Our Only Address in Europe: 

Holland -Belgie 
Europe 

407 Ave. Louise, Brussels 
Phon 47.66.63 
Cable Address: 

"Hobeleurop- Brusrels-' 
All currencies accepted: Franca, 
pounds sterling, guilder,, lire, 
marks, etc, 

ESTERNÉXRORt:, 
, ._ . .... . , ....>z.. 

DI ST RIBUTING 7. 

I 

Eltdgsile $eeInRO F dory Th 1r' -haler /I s,u,.»_ATII 
736 Erie Boulevard East 
Syracuse 3, N. Y., U.S.A., Ph. 75 -1631 

formation bureau, John Hancock 
Mutual Life Insurance Company, 
Boston. 

Tisse Problem 
Berteau said that management 

can avoid problems brought on by 
automatic vending installations by 
using a little foresight. For exam- 
ple, he explained, when vending 
machines were first considered, 
management feared that the em- 
ployees would spend too much time 
at the machines. 

One of the plant unions, how- 
ever, objected to limiting trips to 
the vending machine. But the same 
union had been seeking specified 
coffee breaks in its contract. So 
now the employees are granted 
specified coffee breaks and both 
labor and management are rela- 
tively happy. 

Berteau now says that the man- 
ual and cart feeding system that 
was replaced by vending machines 
was a horse- and -buggy system. 

Op Responsible 
He added that at American Mo- 

tors, responsibility for cleanliness 
in the vending areas rests with the 
operator. The firm's Kenosha plant 
has 7,000 hourly employees and 
1,000 salaried workers and five 
unions with which to deal. 

The panel agreed that a written 
contract with the operator was not 
important. The consensus was that 
if an operator was providing the 
service, no competitor would take 
the location away. If he wasn't pro- 
viding the service, the 90 -day can- 
cellation clause in the contract 
would be put into effect. 

IVI Self -Brew 
Continued from pa,r SI 

late for the hot chocolate selection 
is also refrigerated. The machine 
offers a choice of soup selections 
using liquid ingredients. 

The brewing process for coffee 
takes place in a stainless steel 
chamber. It directs seater heated 
to 200 degrees over the coffee for 
each batch. 

i'IH111111111111HIII111Hi1111111111HI1q 111111111111111111111IIllll III IIIH IBI111H1111 

g 

WE HAVE 

'EM 
WURLITZER 

MODEL 1800..5840.00 
WORDIER 

MODEL 1100.. 650.00 
SEEBURG 

M -100 -R 110.00 

Canyon Stales 

Distributing Co., Inc. _ 
301 EAST 7th STREET 

TUCSON, ARIZONA _ 
Phone: MAIn 3.8687 

III IIIIIItIIIIIlisiiliiit111111tiit itrsiiiisiiiiiiiitiiii @î,itttIIHIIIII3 

ALL READY FOR 

LOCATION WITH A 

MONEY -BACK GUARANTEE 

GAMES, INC. 

195 HUNTER 

SALLY 

BYWAY 65 
SALLY 

BEACH CLUB 4 
SALLY 

KITE CLUB 5 
1'3 deposit, bN. C.0.0 

or SIGHT DRAFT 

* * * * * * * * * * * * 

4 MICKEY ANDERSON * 314 E. Ilth St.. Erie. Pa. 
'K Phone 5 -7549 
* * * * * * * * * 

guaraellre 
Billboard edvenl 

tree miaow. 
of value 

WANTED 
A -1 MECHANIC 

FOR BINGO GAMES 

Work in the Chicago area. Salary $600.00 per month. 

Regular hours, bonus and vacation. Must have car. 

Write to: Box 875, The Billboard, 
188 W. Randolph Street Chicago 1, III. 

HIGHEST QUALITY BLACK SLATE 

None Better! At 
SOLID SLATE REPLACEMENT 

lowest 
At these low prices you can now of- 

prices: 
ford to change all your pool tables 
to slate tops. Increase your earnings! $45 

each 
Eliminate location complaints about Jr, Size 

warpage! 

IMMEDIATE iii Deposit With $65 
DELIVERY Order, Balance C.O.D. J mho Ska 

EASTERN NOVELTY DISTRIBUTORS, INC, 
1706 Manhattan Ave. 

Union 3 -8574 Union City, N. f. 
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OPPORTUNITY 
KNOCKS 

UNITED 
14' BOWLING ALLEY 

GOTTLIEB 
RAINBOW 

NOW DELIVERING 

Central Ohio foin 
Machine Exchange, Inc. 
854 N. High St., Columbus 8, Ohio 

Tel.: AXminster 4-3529 

Bob Ryan, or G & R \iusic,'Cigaromat 
Bows accompanied by conciliators 

Charles J, (Chuck) Morgan, of the Cigar -Gum Combo, 
United Vendors' Association of 

5 -Pack Machines Michigan, and Roy Small, of the 
United Music Operators of Michi- CHICAGO -- A new five -pack 
gan, made a visit to Toronto and cigar vender, and three ar.d six - 

Buffalo to talk over industry column combination cigar and gum - 
problems with operators. Leading mint machines, were displayed at 

operators in their respective fields 
of cigarette vending and juke boxes 

the N'AMA convention by the Cig 
aromas Corporation of America. 

The combination machines are 
were interviewed i2 both towns. At similar to the standard Cigaromat 

units, except that adapters for con- 
verting cigar columns to gum -mint 
columns are provided. The con- 
verted columns hold 90 packages 
of gum or 25 packages of mints. 
Cigar capacity is 25 a column. 

The three -column machine, in- 
eluding stand, lists for $85.50. The 
six- column unit, also including 
stand, lists for $107.50. The former 
vends at four separate prices, 
while the latter vends at two. 

The three -column vender, with- 
out stand, is 31.5 inches high, 13 
inches xxide and 10 inches deep. 

The five -pack machine, with a 
capacity of 90 cigarillo boxes to 
a coifs nl, lists for $199.50. 

Buffalo, while there is no formal 
juke box organization, operators 
proved to be very interested in 
establishing a youth activity pro- 
gram along the hues of that nosy 
under way under UMO auspices in 
Detroit. 

KANSAS DISTRIBUTOR -WURLITZER 
Wurlitzer 1650 Hi -Fl, 

45 rpm $325.00 
Wurlitzer 1600, 45 rpm 300.00 
Wurlitzer 1800 195,00 
Keeney Deluxe Sportsman 

GBB 195.00 

AMI Model "A" $ 80.00 

AMI WM 120 Wall Boxes 65.00 

AMI E 120 395.00 

Keeney Deluxe Ranger 

Gun 250.00 

UNITED DISTRIBUTORS, INC. 
902 W. SECOND WICHITA 12, KANSAS HO 4 -6111 

HO 4-3504 

BINGO SPECIALS 
CLEAN GAMES -READY FOR LOCATION 

MIAMI BEAN $180 HI-FI $65 
GAYETY 110 YACHT CLUB 50 
PALM SPRINGS 85 BEACH CLUB 50 

Immediate delivery 
'/7 Deposit 

FRANK MILLS, Mgr., Dept. R -6 

SUPERIOR SALES CO. 
1855 Stony Island Ave. Chicago BAyport 1 -1616 

ATLAS ... ALL MUSIC GUARANTEED! 

SEEBURG 100 -G ...$695 
A.M.I. D -40 195 
A.M.I. MODEL C 150 
A.M.I. A -40 85 
ROC K -O LA 

FIREBALL (45) . . 275 
RECONDITIONED- 

REFINISHED LIKE NEW t 

SEEBURG 
3W -1 

WALL- O -MATIC 

100 Sel,- Chrome- 
latest Features 

$65 
Tema: 1/5 Dep., Sal. C.O.D. 

A Quarter Century 
of Service. 

2120 N. WESTERN AVE., CHICAGO 47. ILL., U. S A. ARmitage 6.5005 

I ATTENTION -N. ILLINOIS AND IOWA OPERATORS! 

THAR'S GOLD IN GOTTLIEB'S EXCITING NEW 

COLORFUL! RAINBOW ACTION! 
SLUG REJECTOR! IMMEDIATE SHIPMENT! 

ARCADE 
GAMES 

Genoa WILD WEST RIFLE 1295 
Ganso SKY GUNNER 
United CARNIVAL GUN 

95 

195 

LATE GOTTLIEB 5 -BALLS 
SINGLE PLAY 

DERBY DAI 1]10 HARBOR LIGHTS 215 
EASY ACES 115 
FRONTIERSMAN ]10 
W Is(wiG WEIL 195 
SWEET ADPA -LINE 190 
GYPSY QUEEN 183 
5L0001 N' CHAMP 17S 
48ELLE5 160 
DIAMOND LILL 133 

MULTIPLE PLAY 
SCOREBOARD, 4- Player $265 
TOREADOR, 2- Player 310 
GLADIATOR, 2- Player 300 
MARATHON, 2- Player 295 
TOURNAMENT, 2- Player 275 
DUETTE, 2- Player 195 

NATIONAL COIN MACHINE EXCHANGE 
1411.13 DIVERSEM BLVD. Phone: BUrkinahum 1- 6466. CHICAGO 14 

NEW GAMES 

15\ \ \ \ \ \ \ \ \ \ \ \ \ \ \ \ \\ \\ \ \\ \\ \ \. , \. 
1 

REX'S Consolette g 
* .. A LOW -COST HIGH -FI : SPEAKER e ..THE ANSWER TO 04 

t MULTIPLE WALLBOX COSTS! 
e a I i "CONSOLETTE" will replace g 

4 to 8 wallboxes 
at a fraction of the cost 0 

USE WITH ANY MAKE MACHINE 

ANYONE CAN INSTALL 

60" HIGH, 27" WIDE, 18" DEEP 

REMOTE CONTROL WITH VOLUME 
CONTROL 

WIDE SELECTION OF COLORS 

WRITE FOR COST AND TECHNICAL 
INFORMATION 

REX 
COIN MACHINE DIBIRIBUTING CORP. 

821 So. Salina St. Syracuse 3, N Y 

Phone: 2-8255 

- 

SCORE FIRST! 
YOU'LL BE ON THE BALL with 

the GREAT NEW "BALL" GAMES 

from "FIRST "! 

Exclusive 
Distributors for ' - 

CHICAGO COIN 
EXHIBIT 

INT. MUTOSCOPE 
E Chicago Coin 

SKI BOWL 
CHAMPIONSHIP BOWLER 
STEAM SHOVEL 
CHAMPION SENIOR FOOL Ca 

EsHlbit GI 
RINGER BALL gl 
JUNGLE HUNT RIEL ELI 

IRE, Matoacope I 
LOR Os FRAYER 

LI Tom she Balls Excitingly New and DINerentl g VOICE RECORDER 

Grace = arinIêfCcPcrEîLcicMJdrtrlur,LZEr cn 

Chicago Coin's 

6 PLAYER 
TOURNAMENT 

SKI -BOWL 
DYNAMO STRIKE! 

Bugle- Double -Triple Scoring/ 

Exhibit 

RINGER BALL 

BALLY 
DOUBLE HEADER .. $545 

V, 

NIGHT CLUB 435 

r1 

MIAMI BEACH 225 
BIG TIME 225 
VARIETY 125 

BEAUTY 75 
PALM BEACH 75 

SPOTLIGHT 55 

SKILL BALL 
DAVY CROCKETT 

Gottlieb 
FAIR LADY 

KEY WEST 
Bony 

B ALLS- A -POPPI N 
United 

BOWLING ALLEY 
PIRATE GUN 

WimGs,E 
PERKY ,BALL 
ROLL -A -BALL 
EPFY MARIONETT 

Neegey 
CROSS COUNTRY 

Wms. FOUR BAGGER 1375 
Mulouope K.O. CHAMP, 

Floor Sample 397 
C.C. TWIN HOCKEY .. 310 
Wms. ALL STAR 

FPL, BASEBALL 175 
SIDEWALK ENGINEER 162 
C.C. BASKET CHAMP. 145 
Wms. STAR BASEBALL 135 
Wms. DEL. BASEBALL 133 
GD. MIDGET MOVIES. 735 
Mulo- ROCK N' ROLL- 115 
E yna BAT -A- SCORE.. 103 
Belly BIG INNING ..., 93 
Chi Coin GOALEE 93 
TELEQUIZ Iwifilm) 95 
Scion. BATTING PRA(. 73 
Amuse. BOOMERANG. 55 

Gene* STATE FAIR ..1993 
E xh. TREASURE COVE 393 
Genco SKY ROCKET .. 275 
Un. BONUS OuN 263 
Un. DE L. CARNIVAL 205 
Un, CARNIVAL 193 
Ex. SPORTLAND 173 
Moto. SUPER BOMBER 193 

United JUNGLE GUN . 113 
Ex. SHOOTING GAL. . 113 
UNDERSEA RAIDER 115 
E x. DALE GUN 

POOL GAMES 

SLATE POOL GAMES 
grand New CIO. Tope, Factory In1IHted In 
rims} pace nditloned poM Gamaa with Jumbo 
Bumpers -Rady for Location, Only 

BRAND NEW POOL GAMES 

'. 
ty-'1a "y.' BY LEADING MANUFACTURERS, 

-, _. - " "_. : LATEST MODEL! NEWEST FEA- ..4 
r TURFS! STANDARD PLAYFIELDI 

* Ladine Manufacturer 
* JVmbo vlaeue Light-Up 

BVmDera 
* ] or YHOI. Play 
P Levelmanc Adluslers 

NEW SENIOR SIZE, 36" x 60" $1I5 
NEW KING SIZE, 36" x10" 145 

NEW PLAYFIELD CONVERSIONS 

RACK POOL TOPS JUMBO SIZE RACK 

au n.w: R.9k, ever. 9 

moi... 
tans21. 

0.11, 159u- $25 
POOL TOPS 

22"x66.' Rack and $35 oversize Cue Ball 

FINEST SLATE TOPS 4-HOLE BUMPERLESS 
For regulation 117-.ae I RACK POOL TOPS tames. Best, ruooerbeckd 
pimlirtl cloth, 

I bo Pleat lc $61.58 
hot. ,n e ch 

corns, regular 
oleo wrack, $19.50 Bumpers / ove rtìi. Cu. Ball 

EXPORT 
BUYERS! 

Send Car Price List and 
Literature. Coble: 

"FIRSTCOIN "- Chj(ago 

GOTTLIEB 
4 -11. SCOREBOARD ..$305 
HARBOR LIGHTS 225 
D. L. SLUG8IW CHAMP 185 
4 BELLES 165 
MYSTIC MARVEL 155 
GOLD STAR 140 

PINWHEEL 120 
FLYING HIGH 85 
QUEEN OF HEARTS 85 
SKILL POOL 75 

CYCLONE 65 
SPOT BOWLER S9 

CHICAGO COIN 
BLONDIE 5325 
CAPRI 265 

WILLIAMS 
RACE THE CLOCK 5235 
SMOKE SIGNAL 175 
C. O. D. 85 
SEA JOCKEY 75 

HAMMER 15 

MOB 
CHICAGO COIN 

BOWLING TEAM ..$29S 
TRIPLE STRIKE 215 

THUNDERBOLT 265 
*HOLIDAY 23S 

*PLAYTIME 215 
FLASH 195 
SUPER FRAME 155 
toits CROSS TRGT 125 

*GOLD (UP 115 

ADVANCE 105 
TRIPLE SCORE 85 
DOUBLE SCORE 15 

*NAM) 65 
UNITED 

[IPPER $275 
LIGHTNING 210 
LEAGUE 115 

ROYAL 85 
OLYMPIC 75 

*STAR 10TH FRAME 60 
SUPER 10TH FRAME 60 

KEENEY 
*DIAMOND 5165 

BIKINI 135 

PACEMAKER OS 

*DOMINO 65 
CARNIVAL 55 
10 PLAYER 55 

*Indicates Match Play 

Cbicoso Coin's 

CHAMPIONSHIP 

BOWLER 

h COIN MACHINE 1 EXCHANGE, INC. 
la. KI:a. x-w.,u Finke 

Authrntic 
Handicap 
Feature 

Fastest 
Scoring 
Action! 

A 
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New Sanna Dairies' 
Pliable Cream Pack 

CHICAGO -- Sanna Dairies, 
Inc., Madison, \Vis., introduced a 
new vacuumized gas pack for its 

instant N -Rich cream for coffee, 
tea and hot chocolate machines. 

The product w a st formerly 
packed in cans. The new pliable 
package is said to permit faster 
and more convenient loading into 
ingredient canisters. It is available 

In two -pound bags with an upper 
corner designed for easy tear -off 
for pouring. 

Price per pound, In the new 
pack, ranges from 72 cents to a low 
of 62 cents for 100 -case or more 
orders. 

Players Everywhere 
AGREE ABOUT 

"RINGER BALL" 
To Know IT 
Is To Play IT! 

To Play IT 
Is To Like IT! 

To Like IT 
Means $$$$$ 
FOR YOUR LOCATION! 

THE EXHIBIT SUPPLY CO. 
4218 W. LAKE STREET CHICAGO, ILLINOIS 

Norris 3 -Way 
Milk Vender 
Debuted 

CHICAGO -Norris Dispenser, 
Inc., Minneapolis, announced pro- 
duction of the Norris 3- selection 
package drink vender at the Na- 
tional Automatic Merchandising 
Association convention held here 
last week. 

The unit has three vending col- 
umns, offering the customer a 

choice of milk, chocolate milk, 
orange drink or any three items the 
operator provides. Vending storage 
will hold 216 half -pint or one- third- 
quart cartons and can be adjusted 
to stock up to 168 full pint cartons 
if desired. The coin mechanism ac- 
cepts nickels, dimes or quarters, 
and will deliver change from the 
quarters, with other coinage adjust- 
ments optional. 

Customer makes his selection by 
means of a push- button over the 
respective labels and receives his 
beverage carton from a pull -out re- 
ceptacle in the bottom of the ma- 
chine. The exterior is finished in 
baked enamel. A sealed, self - 
lubricating one -fourth h.p. refrig- 
eration unit has a slide -out feature 
for easy servicing. Dimensions and 
price were not quoted. 

Nickel Peanut 
Bag by Austin 

CHICAGO -- A nickel salted 
peanut package in clear cellophane 
bags with an overprint was intro- 
duced by Austin Packing Company, 
Inc. The item is available in 100 - 
count cartons. 

Shipping weight per 100 -bag 
carton is 65 pounds. 

LOOK- -GOOD BUYS 

Seeburg M 100 R $695.00 

Seeburg Wall Boxe 

(Chrome) 55.00 

WurlNzer Model 1800 830.00 

WurlOzer Model 1700 645.00 

LEW JONES 

DISTRIBUTING CO., Inc. 
1301 North Capitol Avenue 

Indianapolis, Indiana 

Phone: Melrose 5.1593 

COIN MACHINE PARTS 

BUMPER POOL GAME SUPPLIES 
Balls, 25s ", std. weight, 

per set of ten 310.00 
Balla, 21/4", lat. weight, 
per se t of ten 

Balla, red or white only, 
wet each 

Balls, .std red while with 
sesti std. wgt., each 1.N 

Cue sticks, 48 ", wood, .standard ea .75 
Cue sticks, A. plastie, standard, u. 3.00 
Coln pools, A.B.T., doubta dime, 

for pool table, each 3.00 
Cheik, Per gross 1.73 
Clamps. Der dozen 1.70 
Chalk gale.. per dozen 1.00 
Brushes, rail and table, per Qosen 1.00 
Cement, cue tip, 2oz. tube, per doz. 1% 
Cue tips, 100 per box, per box 1.43 
Plastie cup liners, per dozen 3.00 
Lite.up bumpers, red or white, 

R bbeá bumper rings, red or 
{ 

white, per dozen ,70 
Cloth, rubber backed, top Quality, 

peT running yard 7.00 
ATll TOPS, complete and top "Quell, best made, each as.ao 

For any 
ed 

Pool table supplies not 
act 

7.30 

.as 

Write 
QUANTITY USERS, CONTACT US 

OTHER SUPPLIES, 
Collection books, suitable all 

games, per hundred 3 n.no 
77 se, a w Wax, H cana 
Per ease, 6 esses 11.83 

Precision pucks, smooth 
window, per set of eight 7.00 

Jumbo puck; each lA3 

H/kE/lf>rlrft 
577 Tenth Ar toi 41nd 

New Yc: 1G N.Y. BRyon, 17,577 

6 PLAYER 

It's 
Fast 

gpl `.a 
dms RO 

Its for 
W 1f i mparison on poser, 

superior 

defies 
co 

oney making o and 

trepen 

greater r co 

usseYetappeaii do 

Sc juli DeFeae \ detail 
ll N3 REAKn3l1 

SOUND -PROOF BACKFIELD 1i; ::,Ñr "1 

COLORFUL .... -._ 

DURABLE FOAM PLASTIC -tea 

p,{vroYs 

k'rl-icvrn 

National 
Slug- Rejector 

Drop 
Coin Chute 

CREATORS OF DEPENDABLE PLAY APPEAL 
4242 W. FILLMORE ST. CHICAGO 24, ILL. 

10¢ 
Each Player 

Hinged 
Front 
Door 

2-Piece 
DELUXE CABINET 

One person easily assembles 
front section to back 
section. Boll 'en, 
and you're in 
business! 
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Kaye Exhibits 
2 Pool Games 

CHICAGO -The Irving Kaye 
Company, Inc., New York, ex- 
hibited its new line of coin -oper- 
ated pool games with slate tops at 
the Hotel Sherman here last week. 
Kaye staged the exhibit during the 
NAMA convention, which drew 
coin machine visitors here from 
around the country. 

De luxe models, all with slate 
tops made by Kaye, are available 
in regular and jumbo size and in 
mahogany, blond mahogany and 
walnut wood. Jumbo unit will sell 
for $349.95; the regular size unit 
will list for $299.95. 

The games have V -type legs, 
jumbo bumpers and cloth held tight 
by springs. Jumbo -size table weighs 
about 300 pounds, regular size 250 
pounds. Separate slate tops are also 
available in any size or design re- 
quired. Irving Kaye said games 
and tops are now being shipped. 

Kaye plans to introduce a new 
amusement game model in the near 
future. He said the game has al- 
ready been tested on location. 

Future Products 
Continued from page 92 

coin -changing device, was pur- 
chased by Future Products Com- 
pany, Portland, Ore. 

Announcement was made by 
Clyde A. Rollins, president of 
Future Products, who added that 
the machinery and equipment of 
McPherson would be moved to the 
Future Products plant where the 
coin changer would be manu- 
factured: 

National sales for the coin 
changer will continue to be 
handled by Dunis Distributing 
Company, Seattle. 

Exclusive Distributors In 
ILLINOIS -WISCONSIN 

6- Player 
WILLIAMS 

ROLL -A -BALL 
One of Williams Greatest! 

GENCO'S OFFICIAL 
SKILL BALL 

.4eclaimed the Winner 
trous Coast to Coast! 

5 BALLS 

Exclusive Distributors In 
NORTHERN ILLINOIS 

MICHIGAN 
NORTHERN INDIANA 

UNITED'S 
BOWLING 

ALLEY 
All the Features of 

"Real" Bowling! 

GOTTLIEB GOTTLIEB PEPPY THE CLOWN Write PIRATE GUN... Write Croon H""' .8577.00 
Jubilee $345.00 HsPPY Days ....s 95.00 

:,Z,,-;;:h7.,:: 
147.00 

Gladiator 325.00 Flying High .... 85.00 AUTO PHOTO Write DAYYCROCKETT.Write 1,7.00 
Toreador ... 325.00 4 Stan 75.00 
Super Jumbo ... 325.00 Chinatown 75.00 
Scoreboard 315.00 Skill Pool 75.00 
Tournament .... 300.00 
Duet 265.00 WILLIAMS 
Fronllenman 235.00 
Eaay Aces 225.00 PERKY Write 
Southern Belle .. 200.00 

FUN HOUSE Write Wishing Well . 195.00 
Sluggin' Champ . 195.00 Can Can $275.00 
Twin Bill 185.00 Super Score .... 250.00 
Gypsy Queen 185.00 Race the Clock . 225.00 
Stage Coach 175.00 Wonderland .... 180.00 
Mystic Marvel 165.00 140.00 
Cold Star 150.00 Spitfire 135.00 
Daisy Mae 150.00 Big Bm 135.00 
Hawaiian Beauty 145.00 9 Sisters 110.00 
Arabian Nights.. 135.00 Lazy Queen 110.00 
Ones Pastures.. 125.00 Scream° 110.00 
Shindig 115.00 Grand Champ ... 95.00 
Queen of Hearn 110.00 Jalopy . 90.00 
Pinwheel ....... 110.00 4 Comers 90.00 
Marble Queen... 100.00 Times Square 85.00 
Poker Face 100.00 Army -Navy ..... 75.00 
Grand Slam 95.00 Disk Jockey .... 75.00 

WANTED! 
Late Bingos -Late Shuffles 

WM. CRANE, NEW Write 
Grandma Horoscope $495.00 
Champion Horse 395.00 
HI -Fly Baseball INew) 389.50 
Star Slugger 350.00 
Star Super Slugger 350.00 
Twin Hockey 310.00 
Muto. Photomatic IPrewar) 295.00 
Space Ranger 295.00 
Champion Baseball 295.00 
Gene, Quarterback 275.00 
Set Shot Basketball 275.00 
Moto. Football 275.00 
Bally Meerende 250.00 
2- Player Basketball 195.00 
Thunderbolt Horse 175.00 
Coin Recordlo 175.00 
Sidewalk Engineer 165.00 
Silver Gloves 165.00 
Maier League Baseball 150.00 
Da Luxe Baseball 135.00 
Undersea Raider 125.00 
4- Player Derby 99.50 
Flash Hockey 99.50 
Flying Saucer 99.50 
Telequix 95.00 

State Pl 
Wild West ..., }90.00 
Deluxe BONUS 275.00 
500 Shooting 

Gallery 259.00 
Jet FI9htr 219.00 
Carnival 195.00 
Rill Gllery 177.00 

eiroar Gun 14500 
Invader 145.60 
Silver Bullet 125.00 
Shoot's, Gallery 110.00 
Ant4Alrcroft . 99.50 
Spa. Gun 95.00 
Mouser Pistol 19.50 
Dal Gun 15.00 

PHONOGRAPHS 
Js Steam Cleaned 

y Expertly Reconditioned 
SEEBURG 
HP 100 R 3793.00 
HP 100 0 697.00 
M100C 171.00 
M 100 B 475.00 
M 100 A 250.00 

AMI 
O 120 8777.00 

710 675.00 
120 150.00 

D SO 750.00 
WURLITZER 
1100 1145.00 
1000 695.00 

1012-14 MILWAUKEE AVE., CHICAGO 22, Ilt. Phon.: 

YOUR AMERICAN RED CROSS IS ALWAYS THERE AFTER DISASTER STRIKES 

y i 

I/ i 
r // 

i/ 
I NUMBERED ROLLOVERS LITE RAINBOW SECTIONS IN LITE BOX 

COMPLETED RAINBOW LITES CENTER HOLES FOR SPECIAL SCORES 

ADDITIONAL ROLLOVERS INCREASE SPECIAL SCORING IN CENTER 

HOLES 

1-`1' 
7f 

B UY THE BEST. . . WE DO! ' 1 a.nubetn.e,nt. Pu<8 é , ad wa 110 rptr r 

3 CENTER HOLES LITE AUTOMATICALLY FOR 1,000,000 
SCORING 

2 "POP BUMPERS" AND 2 "CYCLONIC KICKERS" LITE 

ALTERNATELY FOR 100,000 SCORING 

SUPER- POWERED FLIPPERS FIRE BALL UP FIELD AT 12 

2 -WAY ROLLOVERS 

1140 -50 North Kostner Avenue Chicago 51, Illinois 

ALL GOTTLIEB MACHINES ARE EQUIPPED WITH NATIONAL SLUG REJECTORS. 
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COINMEN YOU KNOW 
Detroit 

By HAL REVES 

A new coffee machine operating 
firm has been established in 
suburban Allen Park by Robert A. 

Hall and Woodrow Lindon as the 
H & L Coffeematic Company. They 
will operate chiefly in the down - 
river suburban communities. Hall 
is manager of a grocery store, while 
Lindon has serviced vending ma- 
chines for another operating com- 
pany... . George B. Thompson, 
manager of' Kwik -Kafe Company, 
Detroit, after a visit to the NAMA 
convention at Chicago, planned to 
spend a week in Cleveland on busi- 
ness, returning to his Detroit op- 

eration by mid -December. 
Automatic Caterers, Inc., 

has moved into its new quar- 
ters in Northern Detroit, two 
miles from the former location 
on Woodward Avenue, where 
they shared quarters with the 
firms headed by Alex Kramer, 
including Automatic Food 
Service, Interstate Detroit Cof- 
fee Company; Milk -O -Mat, 
Inc., and Industrial Vending 

Service, each operating in a 
specialized field. Automatic 
Caterers operates a full line of 
vending, excepting milk and 
coffee, and specializes in food 
vending, especially in indus- 
trial locations. Management is 

shared by Mardy Polaner, 
president, and F. S. Koppel - 
man, secretary- treasurer. 

Milwaukee 
By BENN OLLMAN 

A six -pocket pool game produced 
by Fisher Manufacturing Company, 
Tipton, Mo., is making a big hit 
with operators, according to Sam 
Cooper, of the Paster Distributing 
Company. Visitors last week at the 
Paster headquarters included Ed 
Ratajack and Hank Havenor, of the 
AMI headquarters, Grand Rapids. 
More Paster Distributing news: 
Mrs. Arlene Wallerman, front office 
gal, celebrated her birthday last 
week. Ain't telliñ l 

Wedding bells last Saturday 
for Leo Krenz, United, Inc. 's 
service and parts manager. 
Cliff Bookmeier, Green Bay 

music and games man, is back 
on the routes following a vaca- 
tion trip thru the West, which 
included a stop in the Las 
Vegas coinland. . 
One- stopper Barney Kuehn's 

Music Mart garnered a big adver- 
tising plug last week when The 
Sunday Milwaukee Journal did a 
photo story on teen -agers patron- 
izing his diskery.... P. dc P. Dis- 
tributing Company's routeman Lou 
Scaffidi is preparing to pace the 
hospital corridors.... James Mar- 
tin's disk sales representative Ken 
Wendel reports that both Dot and 
London labels are getting heavy 
play from the operator trade these 
days, Best juke box numbers in his 
list, says Wendel, are "Anastasia," 
by Pat Boone, and "Greensleeves," 
by the Beverly Sisters. 

Harry Jacobs returned from 
a visit to the Wurlitzer head- 
quarters in Buffalo where he 
attended a distributor meeting. 

Coinmen making the 
rounds of distributors and disk - 
cries early Monday morning 
last week included Tony Hirt, 
Sheboygan; Harold Sommer - 
field, Southern Novelty Com- 
pany, Milwaukee; Art Bartz, 
Mount Horeb, and Al Felix, 
Oconto. 

Self- Cleaning 
Continued from page 8I 

pounds, will list in the $200 brac- 
ket. 

Sanitizing the opener's cutting 
wheel is achieved via a spray of 
liquid detergent after each can is 
opened. The detergent is contained 
in a quart canister in the base of 
the smaller unit. It also permits the 
sanitizing process to extend to the 
waste receptacle which holds the 
lids from the opened cans. The 
liquid from the individual sprays 
drops into the waste container and 
keeps it sanitized until the lids are 
removed. 

The rutting wheel and opening 
process takes place under a glass 
door. Customer opens the lid, 
pushes can into cutting position, 
removes can as the door automat- 
ically descends into closed posi- 
tion again. The whole unit is 10 
inches square, weighs approxi- 
mately 10 pounds. 

Delivery is expected to start 
April I. Dazey officials also noted 
that the smaller unit could be de- 
signed into a hot canned food 
vender as an integral part of the 
cabinet. 

BEST IN THE 
MIDDLE WEST 

Now Delivering 

GENCO SKILL BALL 

CHICAGO COIN 

SKI -BOWL 

EXHIBIT RINGER BALL 

ROYAL 50¢ UNITS 

FOR SEEBURG 

PHONOGRAPHS 
Vs deposit, balance C.O.D. 

or 5/D 

.,SCILOVVII.x.Prt.a0 Coin 

UNIVERSITY Machine Exchange 
858 No. High St. Columbus 8. OHIO 

Tel: AXminster 43529 

CIVE TO DAMON RUNYON 

CANCER FUND 

BUY THE ORIGINAL OFFICIAL SKILL BALL! 
DON'T BUY IMITATIONS! 

Genco's original OFFICIAL SKILL BALL has been location tested 
and has proved to be an even greater money -maker than Pool 
Tables or Shuffle Alleys. 

e To meet the overwhelming demand, we have DOUBLED OUR 
PRODUCTION. 

Proof that once again Genco is first with the finest. Vif\ 
FIRST WITH ALL THESE "STANDOUT" FEATURES - 
NO WONDER IT'S GOING TO TOWN! 

EXTRA BALLS FEATURE! 

2PIECE DE LUXE CABINET! 

LIFETIME PLASTIC CUPS! 

TRANSPARENT, UNBREAKABLE 
PLEXIGLASS "SHOWCASE" 
FRONT! 

' SINGLE, DOUBLE, TRIPLE 

SCORING! 

' EXCLUSIVE SOUNDPROOF 
BACKFIELD OF COLORFUL, 
EVERLASTING FOAM PLASTIC! 

THE FIRST 

MULTIPLE - 
PLAYER 

SKILL BALL 
GAME 

- SEE YOUR GENCO DISTRIBUTOR TODAY! 

STILL S.'.TIt-I- PR^:. GUCTOi^d 
%EPBCCJ':S Exclusive 

"DAVY CROCKETT" 
MOVING TARGET RIFLE GALLERY 

KEEP ON Tlit GO W1T14 GENCO, 
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o 

WANT 
to BUY 
BALLY & GOTTLIEB 
CAMES LISTED BELOW! 

Bally 
Blg Time 

Broadway 

Double Header 

Gayety 

Parade 

Surf Club 

Variety 

W. will 
perchas. any 

amount -targe 
quantify 
minded 

WRITE 
IMMEDIATELY 

LIST PRICES AND 

QUANTITIES 
All Osman must ba 

n.ve 
elan bina}. 

Gottlieb 
Auto Race Gypsy Queen Southern 

Classy Bowler Harbor Lites Belle 

Daisy Mae Jockey Club Super Jumbo 

Derby Day Jubilee Sweet Add - 

Dragonette Queen of A Line 

Easy Aces Hearts Toreador 

Frontiersman Sea Belle Tournament 

Gold Star Sloggio' Twin Bill 

Grand Slam Champ Wishing Well i 
INTERNATIONAL SCOTT CROSSE COMPANY 

SCOTT CROSSE COMPANY 
1123 SPRING GARDEN STREET. PHILADELPHIA 30. PA. 

Rittenhouse 6 1112 

Branch: 819821 Lackawanna Ara., Scranton, P. 

XeIUIIRa dIM. far deny In I. P.. end Roek-al. In S. Pa., e. Jersey and D.I. 

Firms Sign 
For British 
Trade Show 

LONDON -British amusement 
game and juke box firms are pre- 
paring for the Amusement Trades 
Exhibition scheduled at the new 
Royal Horticultural Hall, West- 
minster, the final three days of 
January. 

Signing for exhibit space in the 
amusement game field are Automat 
Machine Sales; Brecknell, Dolman 
& Rogers; Chicago Automatic Sup- 
ply; G. A. Whittaker, Ltd.; Phillip 
Shefras, Ltd.; Buffler Sr Walker, 
Walter Streets, Oliver Whales, 
Morrcy Shefras (Amusement Ma- 
chine Mart), Bryan's Works, S. 
Proud, Samson Novelty Company 
and Kraft's Automatics. 

Exhibiting in the juke box field 
will be Arcadia Automatic Acous- 
tics, Ltd., of Manchester, which 
makes the Minstrel phonograph; 
Phonographis Equipment Com- 
pany, Ltd., regional distributor for 
the Bal -Ami phonographs; Pre- 
cision Automatics, British agents for 
the Rennotte phonographs; Ruffler 
& Walker, regional distributor for 
Bal -Ami, and G. A. Whittaker, Ltd., 
Blackpool, agents for Wurlitzer. 

Exclusive Distributors for 
AMI -Chicago CoinExh ibitJGenco-G ottli ebKeeneyWilliam s 

PIN BALLS 
GUYS e DOLLS S 64.501 

SOUTHERN BELLE 

JOCKEY CLUB 

DRAOONETTE 

QUEEN Of HEARTS 

TOREADOR 

MARATHON 

SLU661N' CHAMP 

PIN WHEEL 

GLADIATOR 

DERBY DAY 

FRONTIERSMAN 

HARBOR LITES 

BULL'S -EYE BASEBALL 

KING OF SWAT 

BIG LEAGUE BASEBALL 

NINE SISTERS 

TIMES SQUARE 

PETER PAN 

PICCADILLY 

C. O. D. 

NEW CIGARETTE MACHINES 

LEHIGH MC -12M $222.50 

174.50'' LEHIGH NOISE 247.50 
129.50, EASTERN ELECTRIC I88.50 
149.50 DuGRENIER 12 -COL. 229.50 

64.50 DA6RENIER 14 -Col. 247.50 
310.00 MERCURY CI6. MACH. 220.00 
I85.00 
175.00 

99.50 

235.00 
225.00 
195.00 
195.00 FLOOR SAMPLE CLOSE OUTS 
125.00 

285.00 
129.50 
110.00 

85.00 
115.00 
250.00 

75.00 

USED CIGARETTE MACHINES 

EASTERN ELECTRIC C-10 

LEHIGH MC -12 

NATIONAL 930 

WILLIAMS FUN HOUSE 

WILLIAMS CRANE 

EXHIBIT SPANISH POOL 

EXHIBIT JUNGLE HUNT 

C. C. MIAMI SHUFFLE 

C. C. STEAM SHOVEL 

KEENEY COFFEE VEN500 

KEENEY SOUP VENDOR 

UNITED HANDICAP S.A. 

Du6RENIER CANDYMART 3225.00 

Miller -Newmark distributing company 
42 Fairbanks, N. W. 5743 Grand River Avenue 

Grand Rapids, Michigan Detroit, Michigan 
GI 66807 TYler 82230 - 82231 

-R.. ...1 u 

xTRä 
g,ItSBAME 

Introducing The Exclusive .. . 

DYNAMO S TRIKE 

Cook! 

And 

SINGLE- DOUBLE- TRIPLE SCORING ` 
tiltThe EXCITEMENT ... The SUSPENSE ... The OUTCOME Of The 

GAME le Not Determined Until THE LAST BALL IS ROLLED! 

Floyer by skillfully striking In the 4th frame gets "bonus" 
halls . . . keeping his game alive and enabling him to 

re -shoot end scare up ro 9 *Ora strikes! * Completely Noiseless Operation) 

* Combination Steel And 

Unbreakable Plastic Shield) 

* A Natural Attraction For Team 

Play! 

* Indestructible Colored Plastic Cups! 

* Proportionately Sized To Flt All 

locations) 
10 ft. long! 

* Full Size Plastic Impregnated pollst 

* Available In Regular 
And Super Models! 

* Fast 
Play! 

1725 West Diversey Blvd., Chicago 14, III. 
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1.yrW; 
.. ;::;w.. 

es 

FEATURES THAN EVER RFFORE BUILT INTO ONE GAME 

TRIPLE-DECK SCORES 
yew 

. ELCTA .SCORE 

SCORE-BOOSTER 
FEATURE 

Separate advancing scores f each 
ofn 

different 
ent SHOW, get 

red, yellow, green -as popularized 

bigger play than ever in KEY WEST, because player can juggle 

scores back and forth 
low scoores for yellow 

scores 
or red rlioe 

or 

-ups1. 
a. 

line-uPs 
insuring 

y maximum play -app 

insuring maximum scoring-advantage, 

maximum earning-Power. 

MAGIC SQUARES 
o 

Another popular juggle-score feature, popularized in greatest 

Ballygames from BROADWAY to BIG SHOW. 
Magic ombineds give 

new 
greatest 

Select-A-Score 
flexibility, resulting 

WEST, 
n greatst play -appeal, 

greatest scong 

greatest earning-power. 

EXTRA -TIME ROLL -OVER 

Press buttons before shooting fourth bat to shift Magic Squares 

or 
permitscpress g buttons after 

skill-shot 
hooting fifth ball. Extra time 

is extra fun for players, nets extra profit for operators. 

Spot Numbers 

Corner Scores 

Ballyhole 

Extra Balls 

NOW AT YOUR 

DISTRIBUTOR 

BALLS- A- POPPIN' 

DE LUXE ABC BOWLER 

DE LUXE CONGRESS BOWLER 

THE CHAMPION MODEL T 

BALLY BIKE 

BALLY MANUFACTURING COMPANY 2640 .BEIMONT AVENUE, CHICAGO 18, ILLINOIS 
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The 
Whole 
Industry 

is 
Talking 

Here, there, everywhere, coin-machine men are shouting 

about the great new money -maker recently introduced by 

United. One tells another, and the big rush to United distrib- 

utors is on. New operators are entering into the coin -machine 

field in droves for the first time in years. And there's a reason 

for this ... a mighty good reason ... operators of this sensa- 

tional new skill -hit are reporting record -smashing earnings. 

And, because this tremendous profit -maker is strictly amuse- 

ment, operators find it easy to open up locations in those 

areas which have been without games for years. More opera- 

tors are making more money ... more operators are rapidly 

moving into those barren territories ... more locations are 

waiting for this great, new profit- sharing opportunity. Get 

going now ... the new equipment that earns really big money 

is here. See it at your United distributor today. 

United Manufacturing Company 
3401 North California Avenue Chicago 18, Illinois 
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The SEEBURG V -200 

programs singles (hit tunes) 

at one price... 

The SEEBURG 

programs E.P. albums (show tunes and 

standards) at a proportionately higher price 

vIk 
VIVAIONG 
The Seeburg V -200 

he music system 
designed to 

oduce greater 
operating profits in 

every location. 

The Wall -O -Matic "200" 
The finest remote 
selection system ever 
developed. 

DEPENDABLE MUSIC SYSTEMS SINCE 1902 

J. P. SEEBURO 

`,YVLOn of Fort Pill Incorpora(li 
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