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Building of Arenas, 
Auditoriums Booms 

Cities, Fairs Launch Big Construction 
Drives; Problem Is Lack of Attractions 
By TOM PARKINSON 

CHICAGO, Sept. 24. -A double- 
header boom in construction of 
big- capacity auditoriums and 
arenas continues thruout the coun- 
try. In city after city; more and 
more steel girders are reaching up- 
ward and outward to roof -over 
more thousands of seats and space. 

The two-headed power drive 
connes not only from municipalities 
but also from fairs. In each case, 
business/interests and community 
leaders have seen the need and 
supplied the impetus. 

Backers generally see the build- 
ings as showcases. One of the 
prime purposes is to publicize the 
locality and they do this by draw- 
ing large crowds to name attrac- 
tions. Show -wise, the big halls 
make sense because the great num- 
ber of scats means high -priced at- 

a tractions can scale tickets at reason- 
able prices and still win. 

Show Clamor 
Rut while the number and 

quality of arenas and auditoriums is 
increasing, the number of shows 
available to them has remained 
static, for the most part. The num- 
ber of major ice shows, for ex- 
ample, has been constant for sev- 
eral years and buildings are clamor- 
ing for premium time on the routes. 
Not a few locations are unable to 
snake connections and comprise a 
back -log of demand similar to that 
found for other types of attractions 
as well. The universal plea of au- 
ditorium -arena managers is "give 
us more shows," 

They want icers, circuses, musi- 
cals. dramas, and every other kind 
of show. They want more dame at- 
tractions and package shows. They 
seek special events framed especi- 
ally for their style of structure. 

New Showbiz 
Arena managers see their facili- 

ties as offering an entirely new di- 
mension to show business. They want the principal of theater-in-the- 

Even Webster 
Can't Be Sure 

- CHICAGO, Sept. 24.-Hose a 
stadium differs from a coliseum 
or what constitutes an arena is a 
problem in semantics that kicks 
up regularly. 

A dictionary check, however, re- 
veah that almost all buildings are 
r correctly. Cenenlly, an 
auditorium has fixed seats and a 
sus ge. altho many now have a so- 
Wiled 'arena for temporary seating 
of well. Arena is the word usually 
facers to mean a roofed structure 
with space for sports and shows, 
Na place of public contest or exer- 
bn.' Stadium, to much of the 

trade. means an open-air seating 
structure, such as a football bowl, 
Even-tlle dictionary claims that a 
dátlharn and a coliseum are the :r but It goes vague about a 
Idol far either. 

More, a hippodrome can be not 
an "arena for equestrian per- 

" but also a game that 
been "fixed." 

round applied on a big scale. They 
envision dramatic and musical spec- 
tacles in arenas, doing for live en- 
tertainment w Is a t wide- semen 
means to movies and big -screen 
means to TV. The New York Opera 
Company's plan for doing "Car - 
men with a full -sized bullfight is 
in line with the show- thinking of 
arena massagers. So were the Billy 
Rose plans for a new "Jumbo' and 
St John Terrell's year-ago plans for 
"Showboat," but those never came 
off. 

The arena -building boom at fairs 
includes new buildings at such an- 
nuals as Kentucky State Fair, 
Louisiana State Fair, the \Vinston- 
Salem, N. C., fair, the Kansas Free 
Fair at .Topeka, and the Tulsa, 
Okla., annual. 

Pace Setters 
Pacing lise activity among cities 

is the race of the giants for king - 
sized convention and trade show 
business. Thus, New York's Coli- 
seum is about ready to oren. Chi- 
cago's Convention and Exhibition 
Hall is in the advanced planning 
stage. Sass Francisco is taking book- 
ings for an exhibition hall which 
has not yet been started. Detroit is 
rushing work on its Convention and 
Exhibits Hall. In each city there is 
the claims that them are big money- 
spending conventions and trade 
shows to be had if facilities are 
available. 

Bust while the largest cities align 
themselves to pitch for the some- 
what limited number of over -sired 

I- eetiefe d nn (,ag,, 

LONDONERS GET 
EYEFUL OF TV 
COMMERCIALS 

LONDON, Sept. 2,1.-While 
viewers outside a 30 -mile ring 
around London were satisfy- 
ing their TV urges wills the 
British Broadcasting Corpora- 
tion's customary TV offerings 
this week, practically every 
one of the 12,000,000 citizens 
inside the area covered by 
the new commercial network, 
which blazed into life this 
Thursday (22), was huddled 
over sets of the comparative 
(estimated 500,000) few who 
had receivers adapted to bring 
in what is now known as In- 
dependent Television, 

Ordinary viewers, chained 
for years to one monopolistic 
program, went "switch -happy" 
-flicking back and forth be- 
tween ITV and BBC just for 
the pleasure of being able to 
see an alternative picture. 

But for ad agency amen, still 
stiff from the struggle to fight 
their commercials then the 
throttling laboratory bottle- 
neck, there could be no let- 
up. Plugs over ITV are sched- 
uled to fill what are known 
as "natural breaks," and no 
one, outside the inner sanc- 
tums of the program contrac- 
tors who operate the station, 
is yet certain when these may 
occur. So red -eyed admen 
kept focused every minute 
that the new channel's screen 
was alive, eager to assess their 
own creations against those of 
rival agencies. 

(Continued nn pule 11 I 

Roads Lead to Great 
Package Disk Days; 
It'll Be a Rough Trip 

Stiff Competition Due as Industry 
Faces Rich Fall Harvest of Sales 

By PAUL ACKERAIAN 
NEW YORK, Sept. 24. - The 

packaged record business, starting 
sills this year's fall buying season, 
is expected to experience its huhest 
period since the advent of the long - 
play disk in 1948. Similarly, it will 
enter into its most competitive 
phase. 

All signs point to this, and the 
indications are that this segment 
of the record business, which al- 
read, ',dais bete eels 40 and 55) 
per cent of the over -all dollar 
volume,--will loom even larger for 
dealers, manufacturers and distrib- 
utors. 

That the new year will exceed 
volume of last year's 

packaged record business is freely 
predicted; whether it will exceed 
the percentage of the over -all rec- 
ent business it rimy holds depends 
largely upon what happens in the 
singles field -whether this field ex- 
'Nimbi or merely holds its own. 

Big Growth 
In years price to the LP disk, 

the classiest' business was regarded 
as the " stable" segment of the rec- 
ord business, even the this segment 
constituted only between 12 and 

I i pct. cent ul the over-all s,Ihnme. 
Today, this stable segment has 
grown in many stays. It includes 
not only a tremendous classical 
market, but an cvcr- growing pop 

NEWS OF THE WEEK 

NBC's Closed Circuit TV 
Pays Off as Sales Agent , . , 

NBC's closed circuit color TV is beginning to 
become a major factor in attracting clients to 
the network because of its ability to dramatize 
lo their dealers the impact of TV and to mobil- ., awn ,l,l.ln; h,loi,s1 .nI... ¡.;1,- s;Imlls.tiLr`. 

P.lee2 

T \' Execs Plan For Next Year 
As Current Season Tees Off . . . 

With the season just beginning in TV, network 
program executives are taking no chances and 
are beginning a concerted drive to develop 
new properties for next season and to replace 
any weak ohaws that may ap :, :.. .... 

\lajor Record Firms Tons to 
"Rack Jobbing" For Sales . . . 

Recent weeks have seen a sharp increase in 
rack jobbing interest on the part of major 
record companies. The "name brand" boys of 
the field apparently are in vis tuai agreement on 
this particular area of market expansion. Job- 
bers' tractions, discount structure and com- 
pany pitches are revirweI t',lge. 

Bond Leaders, Ballroom Ops 
11okd Joint hireling in Chi... . 

Ballroom operators :und dance band leaders 
open joint meeting in Chicago Mondas 
Io discuss nmth,sds of improving the bállroom 
and band business. How to aid territorial and 
newer bands high am the agenda. Maestri may 

decide to allocate funds to hire top promotion 
man to correlate baud activities on 'IT, radio, 
reeerse. f ace 16 

New Juke Models Unveiled 
At Showings Around Nation . . . 

The 1956 model juke boxes, introduced by 
AMI, lac. and the J. P. Seeburg Corporation, 
mute their debuts to the musie trade last week. 
Boils clulpalsies held extensive "shavings" for 
distributors and buyers (rum coast to coast. 

Pays Hilt 

Coin -Operated Games Sport 
New Play Features for Fall , . , 

Coin machine game manufacturers are turning 
out a host of new models with fresh play fea- 
tures to stimulate business during the big fall 
season:. Coin pool games head the list of new 
attractions, with pusbalLs, shuffle bowlers and 
novelty games all boasting added features. 

l'.ale IN 
DEPARTMENTS AND FEATURES 

Magic 72 
xlerclundke 103 

Burlesauc 72 Mug 
Carnival 9) Ms,.. ,. 

Classified Ad, 106 Park. A 

Coin Machines .. i Ins Pipes ... .. ....... 
Coin Machine xlasket 113 
Coming Events 104 
Drive-in Theaters In' 
Fairs & Expositions 90 
Fall Marketing Sec. ,t '3 
Final Curtain 72 Television 
General Outdoor 't ry Finn 

r.. ,. . 

l i. . If. i 11.. 7' Its.,.,,. 7` 
i.eglllenale 1: l end., 
Lela, List sus 

market, a jazz market. eves ., 

rhythm and blues and a hillbilly 
market. 

Additionally, the tendency for 
manufacturers to enter the package 
field and to expand their sway in 
the package field is constant- Two 
factors are responsible: One is the 
lucrative nature of the package 
field itself; the second is the in- 
creasingly unstable n liure of the 
singles business. 

Singles Wax 
The singles business, it is pointed 

out, has not decreased. Rather, it 
has grown more compcYtive; it has 
become more a gamble for any 
particular manufacturer. Labels, 
more than ever, fall upon long 
no-hit periods and experience lean 
sales until the cycle is favorable. 
Any analysis of the best -selling pop 
singles chart for the past .car bears 
this out. 

Research has shown that neither 
the majors nor larger indies have a 
corner on lifts. The same best- 
selling lists will show that acv 
number of small indies have thé 
artist and repertoire resourcefulness 
and the distribution and promo- 
tional facilities to conte up with 
top selling disks. 

Every Tactic 
Facing such a condition, estab- 

lished labels, while trying to hold 
their position in the singles field, 
are using every tactic to consoli- 
date their stake in the package 
field - today's version of the old 
classical business insofar as it rep- 
resents stability. 

The majors, of course, are tlse 
more obvious adversaries in the 
package business and enjoy initial, 
rho very real, advantages in 
strength of catalog, roster of artists, 
etc. 

The competitive picture, how- 
ever, is certain to become much 
fiercer as indies, which have rut 
sharply into the singles picture, 
begin to venture into the package 

Rugged Paths 
For Publisher 

NEW YORK, Sept. 24. - The 
lure of the packaged record field 
for disk manufacturers parallels, 
somewhat, present -day cottlitiosts 
in the music publishing fielcl. A 
publisher can still stake a lut of 
money on a pop hit if he lands 
ose, but the competition is so 
rough that more and more pop 
publishers seek a foothold in the 
acore stable part of the business 
-the educational and standard 
field. 

As in single records, sung hits 
come from all over, and pup pub- 
lishing is increasingly a gamble, 
with income derived from per- 
formances rather than actual pub- 
lication. For income from the lat- 
ter scarce. eyes tuns campus -wise 
where the upsurge of band and 
instrumental music has ,scant gold 
for those in the field. 
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NBC TeleSales Manifests 
Power of Closed Circuits 

\E\\' YORK, Sept. 24. -The use 

of closed- circuit T \' to generate 
maximum support at the dealer 
level and to make immediate sales 

of sponsor's merchandise is being 
demonstrated these days by the 
NBC's TeleSales department. The 
most striking example is the 

$7,000,000 in new orders that were 
received by the Johnson Motors 
Company after a 45- minute color 
closed circuit shove September 7 
beamed to 2.700 dealers in 18 

cities. The show demonstrated the 
company's new line of outboard 
motors. 

The telecast was donc for John - 
slm Motors. Its $2.50.000 buy 
on 'Today" and 'Tonight" to show 
the company's dealers what they 
could raised in the way of TV 
support. It featured original music 
and lyrics and a roster of some 
of the network's top talent, both 
on the executive and entertainment 
side. 

The success of the Johnson 
Shoors clo+c(l circuit has wide im- 
plications for American industry. 
Bs getting large enough advance 
ourler, from dealers and distribu- 
tors, sponsor, in the future, may 

be able to take themselves off the 

hook for a portion of their TV 
uutiays. 

Advantages 
On one hand they may receive 

immediate and tangible financial 
returns Carr, before their properties 
debut. On the other. even if the 
orders do not pour in. they make 
certain that their products will be 

Ppushed 
by deniers, because they 

ave demonstrated to them that 
they are doing their part and that 

TV is being used for much of the 

selling job. 
The intriguing part of the 

closed- circuit shows is that they 
are in color and invariably attract 
attention in the hinterlands. Then 
again they brnbine name NBC 
talent. tutu top company and NBC 
brass. And the cost to the spon- 
sors is nominal. In most eases they 
are telecast to NBC affiliates with 
facilities for receiving color. 

in the last months, three other 
important closed-circuit shows 
were also held for NBC advertis- 
ers- General Cigar. the Aluminum 
Compass of America and Cluctt. 
Peabody. Alamo 2.875 people wit- 

PARTICIPA TIONS 

CBS May Open Up 
2 Web Half Hours 

NEW YORK, Sept- 24. -CBS- 
T\' is understood to be mulling 
plans to open its Wednesday and 
Friday 7:30-8 p.m. stanzas. "Brave 
Eagle and "C:hampion. to partici- 
pation sponsorship if it fails to line 
up full-time banl.'rollers for those 
time slots within the next few days. 

The web this week yanked its 

"Sly Friend, Flicks show, which 
had been tentatively set for the 
Friday 7:30-8 p.m. spot, from its 
programming line -tip for the time 
being. reportedly at the request of 
20th Century-Fox. The film com- 

pany is understood to be unhappy 
with tts production of the stanza 
thus far and wants additional time 
to refurbish the show. 

The Friday 7:30 -8 p.m. situa- 
tion at the Web is still far from 
settled. Tho "Champion" is the 

sisase that's now set for the time 
period as of this writing, the web 
is still prepared to yank it if a 

sponsor suddenly arrives on the 
scene with a suitable property. 
CBS -TV, itself. is prepared to of- 
fer "Yankee Privateer, its own 
package. for that time slot. 

The only thing that's certain 
about the situation at this writing 
is that time is fast running out for 
the web to make a final decision 
on whether or not to air "Cham- 
pion" or attune other show on a 

participation sponsorship basis or 
make some other move that will 
get it off the hook. 

The network, in its efforts to 
sell the Wednesday and Friday 
slots, Itas found itself bucking hard 
against the widespread belief that 
these CBS periods face tough com- 
petition from ABC's "Disneyland" 
and "Rin- Pion -Tin" shows. CBS 
Ism been combatting this belief by 
pointing out that on the basis of 
available information "Disneyland" 
and "Rin -Tin -Tin" are aired in 
most markets in time periods that 
are non- competitive to those that 
CBS is now trying to sell. 

For instance, of the 188 stations 
that carry "Disneyland," only 31 
air the show in its live Wednesday 
7:1g1730 p.m. EDT time slot. 
Furthermore. of these 31 stations, 
only 10 are directly competitive 
to CBS basic outlets. A sponsor 

mg the CBS basic network of 
' outlets. therefore, gets 41 sta. 

Isa toner, his stanza would not 
tntaBlee with "Disneyland" 

A similar situation holds true 

for "Rin- Tin -Tin," which is picked 
up live from New York by only 
19 ABC stations, of which only 
11 are in competition with CBS 
basic stations, leaving CBS with 
40 basic outlets where "Rin -Tin- 
Tin" would not compete with a 
Friday 7:30-8 p.m. show. 

It should be pointed out. how- 
ever, that among the markets 
where the CBS 7:30 -8 p.nt. seg- 

ments are in active competition 
with those of ABC are New York, 
Chicago, Philadelphia and Detroit, 
which are among the most im- 
portant in the country. 

nessed the Central Cigar hoopla, 
which was undoubtedly the big- 
gest single promotion directed at 
the cigar industry. Central Cigar 
has bought one quarter of the Na- 
tional Collegiate Athletic Associa- 
tion's national and regional foot- 
ball games. 

Alcoa Show 

The. theme of the Alcoa closed- 
circuit show on September 15 ssas 

"Christmas creations of aluminum," 
and it was beamed to department 
store buyers across the nation. In- 

cluded in this 35-minute show se.,. 

such talent as Dave Carrowai. 
Francis Norwich. Bud Collyer, Al- 
bert McCkcry, Charlie Ruggles. 
and Steve Allen. Another impres- 
sive closed- circuit presentation was 

made recently to 2.300 retailers 
of the Cluett- Peabody men's ap- 
parel line. It was telecast to 51 

stations across the country where 
the viewers gathered. 

Upcoming in October are closed- 
circuit shows for the Beechnut 
Packing Company, Hallmark greet- 
ing cards and the Packaging insti- 
tute of America. This last telecast 

is an unusual one. Tho the others 
are made for sponsors who are 
NBC clients. the color show is 

being directed at members of the 

the 
institute to show tient Daylight Time Mess the impact of color on their proie. 

sion, NBC will give its ideas e 
how to package for taie color age 

iodating the :Lse of texture in To Cost TV Millions 
paper as a means of catching the 
interest of viewers, Hallmark 
closed- circuit viewers will get an \LN PORK, Sept. _'4. - The and tint, tomorrow. The resultant 

interesting glimre of technical television industry stands to loseilack of uniformity has wreaked 

tricks used in its Alice it \Yonder- to $3,000.000 cash. and havoc with station programming 

land" presentation. will stiffer additional incalculable !schedules and network pi:Anita,. 

in addition to 18 dosed -circuit 
shows already programmed by the 
NBC TeleSales department since 
its official organization January 1, 

it has also produced 117 khnes for 
its sponsors who are not as inter- 
ested in the larger type presenta- 
tions. faines, of course. are also 
made for NBC salesmen interested 
in getting new clients in the Me 
diem. And NBC. has used color - 
circuit shows to sell TV to such 
clients as Sears. Roebuck and Scott 
paper. 

The aim of the network's Tele- 
(Contimted on page 5) 

RAYE OPENER 
TRENDEX 24.4 

NEW SOUK, Sept. 24. - 
Martha Raye gave a first -class 
rating drubbing to her CBS - 
TV and ABC -TV opposition 
in the initial show of her 
Tuesday 8.9 p.m. series. Tren- 
des shows her hour average 
as 2.1.4. The two CBS shows 
averaged 10.8, and ABC's two 
programs got a combined 8.9. 
Reyes first half hour received 
a 21.6; "Navy Log." 9.4; the 
second half }mur of Warner 
Brothers Presents,' 7,3. Her 
second half heur received a 

27.1 against Phil Silver: 11.8 
and "\V alt Earps' 10.5. 

ABC -TV Sells 

Thurs. Period 

OCTOBER 1, 1955 

NOT 'THERE' 

Ad Fuss May 

Cancel ECAP 

From Show 

\I,)1 MEW. Sept. 24. - ABC 
ibis seek sold its Thursday 
1010:30 p.m. to Pharmaceuticals. 
Inc., which will air the Ted Mack 
"Amateur liotte" in that period, 
which gives the web a boost in the 
networks' race to sell out of prime 
time periods. 

The sponsor originally toyed 
with the idea of putting the Mack 
show into its ABC Sunday night 
period, where it's been airing "Life 
Begins at 80." It decided. how - 

(('ontinncd on page 13; 

NEW YORK. Sept. 24. - The 
Electric Companies Advertising 
Program and You Are There" may ¡" 

be coming to a parting of the'ways 
after several seasons of sponsorship. 
ECAP jointly sponsors the Sunday. tv 
CBS -TV show with the Prudential 
Life Insurance Company. 

The cancellation would result 
from the political dynamite of the 
ECAP commercials on the show 
which. have been found objection- 
able by the network and which 
makes its position a difficult one. 
Some of these commercials favor- 
ing private ownership of passer 
may alienate viewers who are 
against that practice, and Con- 
gressmen who represent them, es- 

pecially in Southern States where 
power is hoed publicly. 

The web naturally feels that it 
shouldn't even indirectly be con- 
sidered as favoring one side or the 
other in such a controversial issue. 
tho it is only leasing facilities and 
its show. Should ECAP move out, 
CBS might try- to find one client 
for the program and Prudential 
might be out of the sponsorship 
picture too. 

harm. then a disntption of viewing 
habits of its audiences. This stems 
from confusions that will be caused 
for a five -week period, starting to- 
morrow, by a shift of time stand - 

ards in various cities thntout the 
country. 

Up to this year 
arm, its the 1 

farmity in switching from daylight 
saving time to standard time on 
the last Sunday in September. But 
this year some cities will continue 
to operate under daylight saving 
time for an additional five weeks, 
stile others switch back to stand. 

Nets Gamble for High Stakes 
In '$64G Question' Tug -o -War 

NEW YORK. Sept. 24. - The 

tug -of -sear now going on between 

CBS -TV and NBC -TV over `The 

$84.000 Question" is a perfect il- 

lustration of the high stakes now 

being played for in TV today. As 

of press time Revlon. the sponsor. 
had not made a decision as to 
whether to shift its property from 
CBS to NBC:. but all indications 
are that it will remain on the for- 
mer web. 

At stake is several million dol. 
lars of Revlon billings, daytime 
and nighttime. and, beyond that, 
another $7,500.000 in expendi- 
tures which are being contributed 
to NBC by the Armstrong Cork 
Company atud Ponlia_ on two of 
the new higher budgeted dramatic 
stanzas now opposite "$84,000 
Question." Conceivably the rda- 
tiouship between Armstrong and 
flatten, Barton, Durstlne at Os- 
born could- bedamnaged if "$61.000. 
Question" gives it a shellacking in 
the ratings this season. 

On the network side, the action 
of Revlon, which is considering the 
damaging switch from CBS to its 
strongest competitor. only rein- 
forces the belief of CBS bons that 
it must timer Aim the same situ -' 
Minn to occur agato. The solu- 

tion is the creation and ownírtship 
of more properties progranuned on 

its network. Revlon's position, of 

course, is understandable in light 
of the fact that it has its men self 

interests to sene. 
New Show 

There is no question but that 

Revlon will come up with another 

important half hour of time on 
CBS. Revlon will probably co- 

sponsor its new show, "Pauelnp- 
oly," in the 10 -10:30 time period 
on the network Sundays. Kent 
cigarettes. which now has the half 
hour for "Appointment With Ad- 
venture." will most likely drop that 
show and co- sponsor "Panclopol," 
too. Kent has been under no 
pressure to drop "Appointment," 
ut feels, in light of' the success of 
"$84.000 Question," it would be 
better off with the new property, 
especially since its present show 
Inc not done as well as expected. 

NBC supposedly seats offering 
Tuesday 9:30.10 p.m., which 
would be accomplished by shifting 
the (tour dramatic shows back a 

half hour and moving 'out "Big 
Than" so they could go 10.11 p.m. 
In udtlition, it dw offered Thurs- 
clay night 8:30.9 p.m., bust Bur- 
dens which owns this peti d f r 
"People's Choice, refused to co- 

operate. 
NBC's lust offer for Revlon's 

second show was the Saturday 
7:30 -8 p.m. time period where 

"The Big Surprise, another Lou 

Cowan package. is supposed to 

tee off shortly for Speidel and 

Purer. But reports are that the 

client is not too interested in this 

half hour. Another tna'nr NBC 
inducement was supposed to be a 

hefts discount on a dantime buy 
that Revlon was considering, but 

the network has denied these re- 

ports. 
Drama Shifting 

If Revlon remains with CBS, 

and the chances are that it will, 
NBC will undoubtedly move 

heaven and earth to find another 
time period for the hour dramatic 
show's. Since "$64.000 Question" 
has already proved its ability to 

pulverize the opposition. the net - 

work will undoubtedly be hard 

put to find a sponsor who would 

allow Isis property to go in against 

il. 
Meanwhile, the popularity of 

"$84.00() Question continues to 

build. The latest example of its 

popularity is the fact that receivers 

were invtatled during a night base- 

ball game this week at Crnsley 

E, Id +.i ihat the tons could see 

die shim. [lie game ss -a, :topped 

lot a half hour, and rill eyes wgze 

turned to TV. _ 

_ s t -.a. 

plans. 
The estimate of $2.000.000 loss 

was calculated by Robert F. 

Jamieson, CBS -TV's sales segike 
(1."'.?,a ,,i nn toga 
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Building of Arenas, 
Auditoriums Booms 

Cities, Fairs Launch Big Construction 
Drives; Problem Is Lack of Attractions 
By TOM PARKINSON 

CHICAGO, Sept. 24. -A double- 
header boom in construction of 
big- capacity auditoriums and 
arenas continues thruout the coun- 
try. In city after city; more and 
more steel girders are reaching up- 
ward and outward to roof -over 
more thousands of seats and space. 

The two-headed power drive 
connes not only from municipalities 
but also from fairs. In each case, 
batiness/interests and community 
leaders have seen the need and 
supplied the impetus. 

Backers generally see the build- 
ings as showcases. One of the 
prime purposes is to publicize the 
locality and they do this by draw- 
ing large crowds to name attrac- 
tions. Show -wise, the big halls 
make sense because the great num- 
ber of scats means high -priced at- 

a tractions cais scale tickets at reason- 
able prices and still win. 

Show Clamor 
Rut while the number and 

quality of arenas and auditoriums is 
increasing, the number of shows 
available to them has remained 
static, for the most part. The num- 
ber of major ice shows, for ex- 
ample, has been constant for sev- 
eral years and buildings are clamor- 
ing for premium time on the routes. 
Not a few locations are unable to 
snake connections and comprise a 
back -log of demand similar to that 
found for other types of attractions 
as well. The universal plea of au- 
ditorium -arena managers is "give 
us more shows," 

They want icers, circuses, musi- 
cals. dramas, and every other kind 
of show. They want more name at- 
tractions and package shows. They 
seek special events framed especi- 
ally for their style of structure. 

New Showbiz 
Arena managers see their facili- 

ties as offering an entirely new di- 
mension to show business. They want the principal of theater-in-the- 

Even Webster 
Can't Be Sure 

- CHICAGO, Sept. 24.-Hose a 
stadium differs from a coliseum 
or what constitutes an arena is a 
problem in semantics that kicks 
up regularly. 

A dictionary check, however, re- 
veals that almost all buildings are t correctly. Cenendly, an 
auditorium bas fixed seats and a 
sus ge. altho many now have a so- 
Wind 'arena for temporary seating 
of well. Arena is the word usually 
taken to mean a roofed structure 
with apace for sports and shows, 
Na place of public contest or exer- 
, n" Stadium, to much of the 
tradie, means an open-air seating 
structure, such as a football bowl, 
Even-the dictionary claims that a 
dátd<harn and a coliseum are the *Re but It goes vague about a 
Idol far either. 

More. a hippodrome can be not 
an "arena for equestrian per- 

" but also a game that 
been "fixed." 

round applied on a big scale. They 
envision dramatic and musical spec- 
tacles in arenas, doing for live en- 
tertainment what wide- semen 
means to movies and big -screen 
means to TV. The New York Opera 
Company's plan for doing "Car - 
men with a full -sized bullfight is 
in line with the show- thinking of 
arena massagers. So were the Billy 
Rose plans for a new "Jumbo' and 
St John Terrell's year-ago plans for 
"Showboat," but those never came 
off. 

The arena -building boom at fairs 
includes new buildings at such an- 
nuals as Kentucky State Fair, 
Louisiana State Fair, the \Vinston- 
Salem, N. C., fair, the Kansas Free 
Fair at .Topeka, and the Tulsa, 
Okla., annual. 

Pace Setters 
Pacing the activity among cities 

is the race of the giants for king - 
sized convention and trade show 
business. Thus, New York's Coli- 
seum is about ready to oren. Chi- 
cago's Convention and Exhibition 
Hall is in the advanced planning 
stage. Sass Francisco is taking book- 
ings for an exhibition hall which 
has not yet been started. Detroit is 
rushing work ou its Convention and 
Exhibits Hall. In each city there is 
the claims that them are big money- 
spending conventions and trade 
shows to be had if facilities are 
available. 

Bust while the largest cities align 
themselves to pitch for the some- 
what limited number of over -sired 

(catmint nn rift, 

LONDONERS GET 
EYEFUL OF TV 
COMMERCIALS 

LONDON, Sept. 24.- \l'hile 
viewers outside a 30 -mile ring 
around London were satisfy- 
ing their TV urges wills the 
British Broadcasting Corpora- 
tion's customary TV offerings 
this week, practically every 
one of the 12,000,000 citizens 
inside the area covered by 
the new commercial network, 
which blazed into life this 
Thursday (22), was huddled 
over sets of the comparative 
(estimated 500,000) few who 
had receivers adapted to bring 
in what is now known as In- 
dependent Television, 

Ordinary viewers, chained 
for years to one monopolistic 
program, went "switch -happy" 
-flicking back and forth be- 
tween ITV and BBC just for 
the pleasure of being able to 
see an alternative picture. 

But for ad agency amen, still 
stiff from the struggle to fight 
their commercials then the 
throttling laboratory bottle- 
neck, there could be no let- 
up. Plugs over ITV are sched- 
uled to fill what are known 
as "natural breaks," and no 
one, outside the inner sanc- 
tums of the program contrac- 
tors who operate the station, 
is yet certain when these may 
occur. So red -eyed admen 
kept focused every minute 
that the new channel's screen 
was alive, eager to assess their 
own creations against those of 
rival agencies. 

(Continued nn pule 11 I 

Roads Lead to Great 
Package Disk Days; 
It'll Be a Rough Trip 

Stiff Competition Due as Industry 
Faces Rich Fall Harvest of Sales 

By PAUL ACKERAIAN 
NEW YORK, Sept. 24. - The 

packaged record business, starting 
sills this year's fall buying season, 
is expected to experience its huhest 
period since the advent of the long - 
play disk in 1948. Similarly, it will 
enter into its most competitive 
phase. 

All signs point to this, and the 
indications are that this segment 
of the record business, which al- 
read, ',Male Imo, sal, 40 and 55) 
per cent of the over -all dollar 
volume,--will loom even larger for 
dealers, manufacturers and distrib- 
utors. 

That the new year will exceed 
volume of last year's 

packaged record business is freely 
predicted: whether it will exceed 
the percentage of the over -all rec- 
ord business it rimy holds depends 
largely upon what happens in the 
singles field-ss holier this field ex- 
'nook or merely holds its own. 

Big Growth 
hi years prior to the LP disk, 

the classical business was regarded 
as the "stable" segment of the rec- 
ord business, even the this segment 
constituted only between 12 and 

I i Incr cent ul the over -all sulniime. 
Today, this stable segment has 
grown in many stays. It includes 
not only a tremendous classical 
market, but an cccr- growing pop 

NEWS OF THE WEEK 

NBC's Closed Circuit TV 
Pays Off as Sales Agent , . , 

NBC's closed circuit color TV is beginning to 
become a major factor in attracting clients to 
the network because of its ability to dramatize 
fo their dealers the impact of TV and to mobil - 
ize their support behind advertising campaigns. 

Page 2 

T \' Execs Plan For Next Year 
As Current Season Tees Off . . . 

With the season just beginning in TV, network 
program executives are taking no chances and 
are beginning a concerted drive to develop 
new properties for next season and to replace 
any weak ,haws that may ap:., :.. .... t'tçe x 

\lajor Record Firms Tom to 
"Rack Jobbing" For Sales . . . 

Recent weeks have seen a sharp increase in 
rack jobbing interest on the part of major 
record companies. The "name brand" boys of 
the field apparently are in vis tuai agreement on 
this particular area of market expansion. Job- 
bers' functions, discount structure and com- 
pany pitches are reviewe! t',age. 

Bond Leaders, Ballroom Ops 
Hold Joint hireling in Chi... . 

Ballroom operators and dance band leaders 
open joint meeting in Chicago Mondas 
Io discuss nmth,sds of improving the bállroom 
and band business. How to aid territorial and 
newer bands high tor the agenda. Maestri may 

decide to allocate funds to hire top promotion 
man to correlate baud activities on TV, radio, 
re..-ors. lace 16 

New Juke Models Unveiled 
At Showings Around Nation . . . 

The 1956 model juke boxes, introduced by 
AMI, lise. and the J. P. Seeburg Corporation, 
muele their debuts to the masse trade last week. 
Boils couspanies held extensive "shavings" for 
distributors and buyers from coast to coast. 

Page Hull 

Coin -Operated Cannes Sport 
New Play Features for Fall , . , 

Coin machine game manufacturers are turning 
out a host of new models with fresh play fea- 
tures to stimulate business during the big fall 
season:. Coin pool games head the list of new 
attractions, with putbalLs, shuffle bowlers and 
novelty games all boasting added features. 

Palle I 2.1 

DEPARTMENTS AND FEATURES 

Magic 72 
Merchandise 103 

Burlesque 7' Mss'. 
Carnival 9) Mu,.. 

Minis NI., 
Classified Ads 106 Parks A 

Coln Machines .. i Ina Pipes ... .. ....... yen 
Coin Machine Masket 113 . 

Coming Events 104 
Drive -In Theaters In' 
Fairs & Expositions.,., 91i 

Fall Markonin. See.. :, 25 
Final Curtain 7= 
General Outdoor t' 1..lai ..... 

105 
1.e/intonate 
Letter List 

market, a jazz market. cve, 
rhythm and blues and a hillbilly 
market. 

Additionally, the tenlrncy for 
manufacturers to enter the package 
field and to expand their sway in 
the package field is constant- Two 
factors are responsible: One is the 
lucrative nature of the package 
field itself; the second is the in- 
creasingly unstable n mure of the 
singles business. 

Singles Wax 
The singles business, it is pointed 

out, has not decreased. Rather, it 
has grown more compcYtive; it has 
become more a gamble for any 
particular manufacturer. Labels, 
more than ever, fall upon long 
no-hit periods and experience lean 
sales until the cycle is favorable. 
Any analysis of the best -selling pop 
singles chart for the past year bears 
this out. 

Research has shown that neither 
the majors nor larger indies have a 
corner on lifts. The same best- 
selling lists will show that acv 
number of small indies have thé 
artist and repertoire resourcefulness 
and the distribution and promo- 
tional facilities to conte up with 
top selling disks. 

Every Tactic 
Facing such a condition, estab- 

lished labels, while trying to hold 
their position in the singles field, 
are using every tactic to consoli- 
date their stake in the package 
field - today's version of the old 
classical business insofar as it rep- 
resents stability. 

The majors, of course, are the 
more obvious adversaries in the 
package business and enjoy initial, 
rho very real, advantages in 
strength of catalog, roster of artists, 
etc. 

The competitive picture, how- 
ever, is certain to become much 
fiercer as indies, which have rut 
sharply into the singles picture, 
begin to venture into the package 

Rugged Paths 
For Publisher 

NEW YORK, Sept. 2.t. - The 
lure of the packaged record field 
for disk manufacturers parallels, 
somewhat, present -day eunlitioss 
in the music publishing fielcl. A 
publisher can still stake a lut of 
money on a pop hit if he lands 
one, but the competition is so 
rough that more and more pop 
publishers seek a foothold in the 
acore stable part of the business 
-the educational and standard 
field. 

As in single records, sung hits 
come front all over, and pup pub- 
lishing is increasingly a gamble, 
with income derived from per- 
formances rather than actual pub- 
lication. For income from the lat- 
ter sonner., eyes turn campus -wise 
where the upsurge of band and 
instrumental music has meant gold 
for those in the field. 
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JOHNSON SUCCESS ADDED 

TELEVISION 
Communication; to 1564 Broadway. New York 36, N. Y. 

NBC TeleSales Manifests 
Power of Closed Circuits 

\E\\' YORK, Sept. 24. -The use 

of closed- circuit T \' to generate 
maximum support at the dealer 
level and to make immediate sales 

of sponsor's merchandise is being 
demonstrated these days by the 
NBC's TeleSales department. The 
most striking example is the 

$7,000,000 in new orders that were 
received by the Johnson Motors 
Company after a 45- minute color 
closed circuit shove September 7 
beamed to 2.700 dealers in 18 

cities. The show demonstrated the 
company's new line of outboard 
motors. 

The telecast was donc for John - 
slm Motors. Its $2.50.000 buy 
on 'Today" and 'Tonight" to show 
the company's dealers what they 
could raised in the way of TV 
support. It featured original music 
and lyrics and a roster of some 
of the network's top talent, both 
on the executive and entertainment 
side. 

The success of the Johnson 
Shoors clo+c(l circuit has wide im- 
plications for American industry. 
Bs getting large enough advance 
ourler, from dealers and distribu- 
tors, sponsor, in the future, may 

be able to take themselves off the 

hook for a portion of their TV 
uutiays. 

Advantages 
On one hand they may receive 

immediate and tangible financial 
returns Carr, before their properties 
debut. On the other. even if the 
orders do not pour in. they make 
certain that their products will be 

Ppushed 
by deniers, because they 

ave demonstrated to them that 
they are doing their part and that 

TV is being used for much of the 

selling job. 
The intriguing part of the 

closed- circuit shows is that they 
are in color and invariably attract 
attention in the hinterlands. Then 
again they brnbine name NBC 
talent. tutu top company and NBC 
brass. And the cost to the spon- 
sors is nominal. In most eases they 
are telecast to NBC affiliates with 
facilities for receiving color. 

in the last months, three other 
important closed-circuit shows 
were also held for NBC advertis- 
ers- General Cigar. the Aluminum 
Compass of America and Cluctt. 
Peabody. Alamo 2.875 people wit- 

PARTICIPA TIONS 

CBS May Open Up 
2 Web Half Hours 

NEW YORK, Sept- 24. -CBS- 
T\' is understood to be mulling 
plans to open its Wednesday and 
Friday 7:30-8 p.m. stanzas. "Brave 
Eagle and "C:hampion. to partici- 
pation sponsorship if it fails to line 
up full-time banl.'rollers for those 
time slots within the next few days. 

The web this week yanked its 

"Sly Friend, Flicks show, which 
had been tentatively set for the 
Friday 7:30-8 p.m. spot, from its 
programming line -tip for the time 
being. reportedly at the request of 
20th Century-Fox. The film com- 

pany is understood to be unhappy 
with tts production of the stanza 
thus far and wants additional time 
to refurbish the show. 

The Friday 7:30 -8 p.m. situa- 
tion at the Web is still far from 
settled. Tho "Champion" is the 

sisase that's now set for the time 
period as of this writing, the web 
is still prepared to yank it if a 

sponsor suddenly arrives on the 
scene with a suitable property. 
CBS -TV, itself. is prepared to of- 
fer "Yankee Privateer, its own 
package. for that time slot. 

The only thing that's certain 
about the situation at this writing 
is that time is fast running out for 
the web to make a final decision 
on whether or not to air "Cham- 
pion" or attune other show on a 

participation sponsorship basis or 
make some other move that will 
get it off the hook. 

The network, in its efforts to 
sell the Wednesday and Friday 
slots, Itas found itself bucking hard 
against the widespread belief that 
these CBS periods face tough com- 
petition from ABC's "Disneyland" 
and "Rin- Pion -Tin" shows. CBS 
Ism been combatting this belief by 
pointing out that on the basis of 
available information "Disneyland" 
and "Rin -Tin -Tin" are aired in 
most markets in time periods that 
are non- competitive to those that 
CBS is now trying to sell. 

For instance, of the 188 stations 
that carry "Disneyland," only 31 
air the show in its live Wednesday 
7:1g1730 p.m. EDT time slot. 
Furthermore. of these 31 stations, 
only 10 are directly competitive 
to CBS basic outlets. A sponsor 

mg the CBS basic network of 
' outlets. therefore, gets 41 sta. 

Isa toner, his stanza would not 
tntaBlee with "Disneyland" 

A similar situation holds true 

for "Rin- Tin -Tin," which is picked 
up live from New York by only 
19 ABC stations, of which only 
11 are in competition with CBS 
basic stations, leaving CBS with 
40 basic outlets where "Rin -Tin- 
Tin" would not compete with a 
Friday 7:30-8 p.m. show. 

It should be pointed out. how- 
ever, that among the markets 
where the CBS 7:30 -8 p.nt. seg- 

ments are in active competition 
with those of ABC are New York, 
Chicago, Philadelphia and Detroit, 
which are among the most im- 
portant in the country. 

nessed the Central Cigar hoopla, 
which was undoubtedly the big- 
gest single promotion directed at 
the cigar industry. Central Cigar 
has bought one quarter of the Na- 
tional Collegiate Athletic Associa- 
tion's national and regional foot- 
ball games. 

Alcoa Show 

The. theme of the Alcoa closed- 
circuit show on September 15 ssas 

"Christmas creations of aluminum," 
and it was beamed to department 
store buyers across the nation. In- 

cluded in this 35-minute show se.,. 

such talent as Dave Carrowai. 
Francis Norwich. Bud Collyer, Al- 
bert McCkcry, Charlie Ruggles. 
and Steve Allen. Another impres- 
sive closed- circuit presentation was 

made recently to 2.300 retailers 
of the Cluett- Peabody men's ap- 
parel line. It was telecast to 51 

stations across the country where 
the viewers gathered. 

Upcoming in October are closed- 
circuit shows for the Beechnut 
Packing Company, Hallmark greet- 
ing cards and the Packaging insti- 
tute of America. This last telecast 

is an unusual one. Tho the others 
are made for sponsors who are 
NBC clients. the color show is 

being directed at members of the 

the 
institute to show tient Daylight Time Mess the impact of color on their proie. 

sion, NBC will give its ideas e 
how to package for taie color age 

iodating the :Lse of texture in To Cost TV Millions 
paper as a means of catching the 
interest of viewers, Hallmark 
closed- circuit viewers will get an \LN PORK, Sept. _'4. - The and tint, tomorrow. The resultant 

interesting glimre of technical television industry stands to loseilack of uniformity has wreaked 

tricks used in its Alice it \Yonder- to $3,000.000 cash. and havoc with station programming 

land" presentation. will stiffer additional incalculable !schedules and network pi:Anita,. 

in addition to 18 dosed -circuit 
shows already programmed by the 
NBC TeleSales department since 
its official organization January 1, 

it has also produced 117 khnes for 
its sponsors who are not as inter- 
ested in the larger type presenta- 
tions. faines, of course. are also 
made for NBC salesmen interested 
in getting new clients in the Me 
diem. And NBC. has used color - 
circuit shows to sell TV to such 
clients as Sears. Roebuck and Scott 
paper. 

The aim of the network's Tele- 
(Contimted on page 5) 

RAYE OPENER 
TRENDEX 24.4 

NEW SOUK, Sept. 24. - 
Martha Raye gave a first -class 
rating drubbing to her CBS - 
TV and ABC -TV opposition 
in the initial show of her 
Tuesday 8.9 p.m. series. Tren- 
des shows her hour average 
as 2.1.4. The two CBS shows 
averaged 10.8, and ABC's two 
programs got a combined 8.9. 
Reyes first half hour received 
a 21.6; "Navy Log." 9.4; the 
second half }mur of Warner 
Brothers Presents,' 7,3. Her 
second half heur received a 

27.1 against Phil Silver: 11.8 
and "\V alt Earps' 10.5. 

ABC -TV Sells 

Thurs. Period 

OCTOBER 1, 1955 

NOT 'THERE' 

Ad Fuss May 

Cancel ECAP 

From Show 

\I,)1 MEW. Sept. 24. - ABC 
ibis seek sold its Thursday 
1010:30 p.m. to Pharmaceuticals. 
Inc., which will air the Ted Mack 
"Amateur liotte" in that period, 
which gives the web a boost in the 
networks' race to sell out of prime 
time periods. 

The sponsor originally toyed 
with the idea of putting the Mack 
show into its ABC Sunday night 
period, where it's been airing "Life 
Begins at 80." It decided. how - 

(('ontinncd on page 13; 

NEW YORK. Sept. 24. - The 
Electric Companies Advertising 
Program and You Are There" may ¡" 

be coming to a parting of the'ways 
after several seasons of sponsorship. 
ECAP jointly sponsors the Sunday. tv 
CBS -TV show with the Prudential 
Life Insurance Company. 

The cancellation would result 
from the political dynamite of the 
ECAP commercials on the show 
which. have been found objection- 
able by the network and which 
makes its position a difficult one. 
Some of these commercials favor- 
ing private ownership of passer 
may alienate viewers who are 
against that practice, and Con- 
gressmen who represent them, es- 

pecially in Southern States where 
power is hoed publicly. 

The web naturally feels that it 
shouldn't even indirectly be con- 
sidered as favoring one side or the 
other in such a controversial issue. 
tho it is only leasing facilities and 
its show. Should ECAP move out, 
CBS might try- to find one client 
for the program and Prudential 
might be out of the sponsorship 
picture too. 

harm. then a disntption of viewing 
habits of its audiences. This stems 
from confusions that will be caused 
for a five -week period, starting to- 
morrow, by a shift of time stand - 

ards in various cities thntout the 
country. 

Up to this year 
arm, its the 1 

farmity in switching from daylight 
saving time to standard time on 
the last Sunday in September. But 
this year some cities will continue 
to operate under daylight saving 
time for an additional five weeks, 
stile others switch back to stand. 

Nets Gamble for High Stakes 
In '$64G Question' Tug -o -War 

NEW YORK. Sept. 24. - The 

tug -of -sear now going on between 

CBS -TV and NBC -TV over `The 

$84.000 Question" is a perfect il- 

lustration of the high stakes now 

being played for in TV today. As 

of press time Revlon. the sponsor. 
had not made a decision as to 
whether to shift its property from 
CBS to NBC:. but all indications 
are that it will remain on the for- 
mer web. 

At stake is several million dol. 
lars of Revlon billings, daytime 
and nighttime. and, beyond that, 
another $7,500.000 in expendi- 
tures which are being contributed 
to NBC by the Armstrong Cork 
Company atud Ponlia_ on two of 
the new higher budgeted dramatic 
stanzas now opposite "$84,000 
Question." Conceivably the rda- 
tiouship between Armstrong and 
flatten, Barton, Durstlne at Os- 
born could- bedamnaged if "$61.000. 
Question" gives it a shellacking in 
the ratings this season. 

On the network side, the action 
of Revlon, which is considering the 
damaging switch from CBS to its 
strongest competitor. only rein- 
forces the belief of CBS bons that 
it must timer Aim the same situ -' 
Minn to occur agato. The solu- 

tion is the creation and ownírtship 
of more properties progranuned on 

its network. Revlon's position, of 

course, is understandable in light 
of the fact that it has its men self 

interests to sene. 
New Show 

There is no question but that 

Revlon will come up with another 

important half hour of time on 
CBS. Revlon will probably co- 

sponsor its new show, "Pauelnp- 
oly," in the 10 -10:30 time period 
on the network Sundays. Kent 
cigarettes. which now has the half 
hour for "Appointment With Ad- 
venture." will most likely drop that 
show and co- sponsor "Panclopol," 
too. Kent has been under no 
pressure to drop "Appointment," 
ut feels, in light of' the success of 
"$84.000 Question," it would be 
better off with the new property, 
especially since its present show 
Inc not done as well as expected. 

NBC supposedly seats offering 
Tuesday 9:30.10 p.m., which 
would be accomplished by shifting 
the (tour dramatic shows back a 

half hour and moving 'out "Big 
Than" so they could go 10.11 p.m. 
In udtlition, it dw offered Thurs- 
clay night 8:30.9 p.m., bust Bur- 
dens which owns this peti d f r 
"People's Choice, refused to co- 

operate. 
NBC's lust offer for Revlon's 

second show was the Saturday 
7:30 -8 p.m. time period where 

"The Big Surprise, another Lou 

Cowan package. is supposed to 

tee off shortly for Speidel and 

Purer. But reports are that the 

client is not too interested in this 

half hour. Another tna'nr NBC 
inducement was supposed to be a 

hefts discount on a dantime buy 
that Revlon was considering, but 

the network has denied these re- 

ports. 
Drama Shifting 

If Revlon remains with CBS, 

and the chances are that it will, 
NBC will undoubtedly move 

heaven and earth to find another 
time period for the hour dramatic 
show's. Since "$64.000 Question" 
has already proved its ability to 

pulverize the opposition. the net - 

work will undoubtedly be hard 

put to find a sponsor who would 

allow Isis property to go in against 

il. 
Meanwhile, the popularity of 

"$84.00() Question continues to 

build. The latest example of its 

popularity is the fact that receivers 

were invtatled during a night base- 

ball game this week at Crnsley 

E, Id +.i ihat the tons could see 

die shim. [lie game ss -a, :topped 

lot a half hour, and rill eyes wgze 

turned to TV. _ 

_ s t -.a. 

plans. 
The estimate of $2.000.000 loss 

was calculated by Robert F. 

Jamieson, CBS -TV's sales segike 
(1."'.?,a ,,i nn toga 
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Ti. ;.. BILLBOARD SCOREBOARD 

New TV Spot Campaigns - 
Who Bought Them Where 

A guide for TV stations and advertisers on 

new contracts set from September 6 Mots to. 

The following data k tabulated from, a weekly sursey of au 

U. s. TV Mations made by The Billboard. It shows the raw 
national spot commercial campaigns set on those stations drAns 
the survey week, regardless of IM starting air date .00 those 

campaigns 

THE BILLBOARD TELEVISION 3 

NATIONAL SUMMARY 
lGmpalóas Plated he more sham sae reheat 

Prooesr and AdvatNte 
xr Soap, Procter A Gamble 
sec's Coffee, J. A. Folget 

Cars, Ford Afolor 
u-Way Cold Tablets, Grove Lab. 
em Toothpaste. Procter & Gamble 
lant Maxwell House Coffee, General 
.coda 
ry Bar Soap. Proclet & Gamble 
attic Shave, J. B. Williams 

Magazine, Time, Inc, 
ahem Tissues, Marathon Corp. 
tarola Radio & TV, Motorola, Inc. 
unds Candy Bar. Peter Paul 
xo Candies, New England Confec- 
onery 

Predate sal A/serlser 
Philip Morris Cigarettes, Philip Monts, 

Ltd, 
Pontiac Automobile, Pontiac Motor 

Div. 
Reddlwip Cream, Reddl -Wip, Inc. 

Smith Bros. Black Conch Drops, Smith 
Brothers 

Stokely Canned t'egetabues & Fruits, 
StokelyVan Camp 

Super Anahist Tablets, Anahist Co. 
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Viceroy Cigarettes, Brown & Williamson 
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REGIONAL SUMMARIES 

Eastern 
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lock Drug 
-O, B. T. Babbitt 
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folding 
ax. Cleanser & Toilet Soap, Borst 
o, 
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d Cars. Ford Motor 
sh Deodorant Cream. PharmaCraft 
Ms Dog Food, General Foods 
n, B. T. Babbitt 
ksaw, Grant Co. 
Je. Julcyfruit Candy. Henry Heide. 
In. 

Aerosal Insect Killer, Bostwick 
ab. 
UQUid Doaesraent. Procter & Gamblé 

k M Fluter Cltaretla, Liaeell A 
lyers 

Sout 
t R Rotor, Radian Corp. 
tmo Margarine, Blanton Co. 
smuWon, Creomulsion Co. 
ready Battens, National Carbon 
:er's Coffee, J. A. Fouger 
J Caro, Fiord Motor 
r -Way Cold Tablets, Grove Labs. 
m Toothpaste, Procter & Gamble 
.1 Cigarettes. Brown A Williamson 
.anne Coffee & Tea, Wm. B. Reilly 

Co. 
oroia Radio & TV. Motorola, Inc. 
Inds Candy Bar. Peter Paul 

Judge. Coffee & Tea, Old Judge 
nod Corp. 

Life Magazine. Time. Inc. 

Mounds Candy Bar, Peter Paul 

My -T -Fine Desserts, Penick & Ford 

Neceo Candles, New England 
Confectionery 

?billies Cigars, Bayuk Cigars 
Pontine Automobiles, Pontiac Motor 
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Reddl -Wip Cream. Reddl -Wip, Inc. 
Reynolds wrap, Reynolds Metal Co. 

Robin Hood Flour, International 511111ng 
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Sentry Hair Cream, Bristol-Myers 
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Tmshay Lotion, Bristol -Myer 
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Wildroot Cream Oil, Wlldroot Co. 

hern 
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tear Refining 
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er Soap, Procter & Gamble 
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Granulated Soap, Procter & 

amble 
irminalors. Arivell. Inc. 
let's Coffee, J. A. Forger 
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ant Maxwell )louse Coffee, General 
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arle Shave, J. B. Williams 
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ta Candies, New England 
onfectionery 
them Tissue, Marathon Corp. 
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Rocky Mountain 
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- lu Colony 
,,le 
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Philip Morris Cigarettes, Philip Morris, 

Ltd. 
Pontiac Automobiles, Pontiac Motor 
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Super Anahist Tablets. Anahist Co: 
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stern 
Philip Morris Cigarettes, Philip Morris, 
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Pontiac Automobiles, Pontiac Motor 

Div. 
Post Tomtits Cereal, General Foods 
ReddlWlp Cream, ReddlWip, Inc. 
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Brothers 
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Stokely Canned Vegetables & Fruits, 

StokelVan Camp, Inc. 
TV Guide Magazine, Triangue 
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Motorola Radio & TV, Motorola, Inc. 
Gleam Toothpaste, Procter & Gamble 
Ford Cars, Ford Motor 
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& West Coast . 

Prell Shampoo, Procter & Gamble 
Smith Bros. Black Cough Drops, Smith 

Brothers 
Sperry Wheat Hearts Cereal, General 

Mills 
Spray Net Shampoo, Helene Curtis 

InduHrles 
Tidy Houac Cleaners, Tidy House 

Proúucu 
Transportation, Northern Pacific 

Railway 
toms Products, Sterling Drug -l- vanes. Brown &. Williamson 

t cough Drops, Vick 

- weatminster 

Famous Film Fesiival Maices 
$o -So Bow, Gets 4 Sponsors 

NEW YORK, Sept. 24. - ABC - 
TV's "Famous Film Festival," the 
first major attempt at feature film 
programming by a network, hit the 
air this past Sunday night with an 
initial rating reaction which altho 
far from spectacular, was equally 
far from discouraging. 

The r-ettvork this week eoebrated 
the occasion by breaking its long- 
standing sponsor boa ' O,'k 'osod 

ptTLling ip Í08r oat ° ",''I bankrnIlers 

for the stanza. To^i bmaaht two 

ssppoots per week nn the show, while 

Phdtp Morris, Tums acid hoover 
Vacuum Cleaners each !,ought one. 

The number of weeks er.ch spnllsnr 

is in for reportedly depends nn how 

well the stanza does. A sr.." 
can buy any number of spots for 
any number. of weeks he desires. 
subject only to the fact that etch 
week's feature films holds only 
nine commercial spots. 

The 15 -cityty Trendex rating on 
the opening sh ow, 'Odd Man Out," 
starring James Mason, was 8.4 for 
the first half hour, 5.5 for the 8- 
8:30 p.m. segment, and 5.8 for the 
final third. Competitively speaking, 

Famous Film Festival's" first half 
hour beat NBC's "Do It Yourself," 
which charted a 5.9 Treacles, but 
fell victim to CBS' "Private Secre- 
tary," which pulled a 19.8 rating. 

In terms of share of audience 
figures for that first half hour, 

Seek Sponsor 

Of 'Zoo Parade 

ABC pulled 18.3 per cent, com- 
pared to NBC's 17.2 per cent and 
CBS' 57.8 per cent. 

At 8 p.m., when CBS and NBC 
let loose with their' heavy guns in 
the persons of Ed Sullivan and 
Martin and Lewis, ABC's share of 
audience dropped to 10.7 per cent 
while NBC's climbed to 37.9 per 
cent and CBS' was 49.3 per cent. 
The sets -in -use figures, however, 
climbed from 3.4.3 per cent for the 
7:30 -8 p.m. period to 51.5 per cent 
for the 8-9 p.m. hour. ABC's rat- 
ings during 8-9 p.m. hovered 
around 5.5, while CBS' was 19.6 
and NBC's 25.3. 

ABC-TV network execs weren't 
ton discouraged by the Trendex 
report in view of the fact that this 

as the first time out for the stanza, 
,1 hick booed without benefit of 
,Iny large scale audience promotion 
hllildup., The Trendex report 
CAICS, its felt, that most of the 

SHOWCASE 

Local Stars 
Get Break 
With Moore 

NEW YORK, Sept. 24. -Local 
TV station personalities thruout 
the country will get a crack at a 
network showcase plus a stint at 
a New York personal appearance 
in coming weeks via CBS-TV's 

r Carry Moore- daytime stanza. 
Starting' early next month 

Moore will bring a different local 
TV star to New York to appear 
on his Friday morning show. The 
personality that's judged best each 
month will be awarded a week's 
engagement at the RKO Palace 
Theater or the Village Vanguard 
night club. In order to be eligible 
the contestants must not have ap- 
peared on a network TV show 
previously. 

NEW YORK, Sept. 24. - The 
Ted bates Agency has told NBC - 
TV for its client, American Chicle, 
that it must come up with an- 
other client for "Zoo Parade" or it 
will cancel its 'alternate week order 
for the show. If Chicle were the 
sole sponsor it would lose the ben- 
efit of cross -plugging. 

Every indication is that the net- 
work will put its sales power be- 
hind the show because of its in- 
vestment in it this season. The 
producers of "Zoo Parade' have 
been in Africa for several months 
shooting footage for the program. 
Quaker Oats was its sponsor for 
several seasons, 

WCBS Keeps 
Spots Pace 

NEW YORK, Sept. 24. - Spot 
sales at WCBS -TV here is continu- 
ing to boom. Its George Skinner 
show, which this week added a 
new girl singer, Carole Bennett, 
to its line -up, is now 90 per cent 
sold out with 45 spot announce- 
ments per week. Last year at this 
time the station had sold only 10 
of the 50 available spots on the 
stanza. 

A similar sales picture holds true 
for its feeatre film stanzas, which 
are far ahead of last year in sale 
of spots. 

Nickel Shortage 
Hits Tube Makers 

WASHINGTON, S e p t. 24. - 
Radio and television tube manu- 
facturera are feeling the pinch of 
a nickel shortage, and a cutback in 
production may result, according 
to Commerce Department's Re- 
ceiving -Tube Industry Advisory 
Committee. 

Substantial quantities of high - 
grade nickel are essential in the 
production of receiving tubes, and 
unless more nickel can he made 
available, electronic tube and 
equipment plants will suffer cut- 
backs. The committee spokesmen 
this week told representatives of 
the Business and Defense Services 
Administration, U. S. Department 
of Commerce, and officials of other 
government agencies. Defense de- 
partment and BDSA's electronics 
division are planning studies of 
defense requirements, and industry 

opacity to locate deficiencies. 

viewers who tuned into "Famous 
Film Festival" at 7:30 p.m. stayed 
with it right thnl 9 p.m. The high 
audience gain that NBC and CBS 
made at 8 p.m. were mainly the 
result of new viewers turning' on 
their sets for the first time that 
evening, as indicated by the hefty 
increase of the sets -in -use figure at 
8 p.m, 

As viewers become better ac- 
quainted with the caliber of the 
features being aired, more and more 
of them will tune to ABC -TV at 
7:3017.m. and once they do so, it's 
felt, NBC and CBS will have a 
hard job getting them to tarn off 
the feature when it's only one -third 
thru in order to switch to the other 
networks. 

As a result of the fact that ABC. 
TV now has sold five of the nine 
available spots in the show for at 
least the next two weeks, some of 
the ABC o.áro. and affiliated sta- 
tions thruout the country are find- 
ing it necessary to bounce bank - 
rollers who bought into the show on 
a spot basis (The Billboard, Sep - 
temher 24). Many of the ABC sta- 
tions have sold out completely on 
the stanza, but their meal spots are 
subject to preemption by the net- 
work commercials. 

'Circus' Stays 
In Chi Till '56 

CHICAGO, Sept. °4.-ABC -TV's 
"Super Circus" will stay in Chicago 
until sometime after the first of 
the year. One of three network 
origination programs remaining in 
Chicago, it was scheduled to move 
to New York October 30. 

Elliott H. Henry, director of 
publicity at WBKB, Chicago ABC 
web outlet, said the delay was pos- 
sibly due to New York's not being 
ready to accept the show at that 
date and certain legal negotiations 
which will not be completed by 
then. 
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4 TV FILM THE YILMARD OCTOBER 1, 195! 

NEWSFILM editors screen rilore than a 
mile of film every day-but less than 
500 feet is selected for the dramatic-12- 
minute pru2ram that is. first choice off,;- - 

stations and sponsors everywhere. . 

The news arr:ves fast. aii'four stra- 
tegically- located 'processing centers... 
providing coverage -in -depth of all the 
day's important happenings and exclu- 
sive feat are stories. It's all good-but 
you 8% only the best. So good, in fact, 
that for two years running NEWSFILM 

4roduced and edited to famed CBS 
News standards -has won top honors 
in Billboard's Annual Awards poll. 

To see how NEWSFILM means better 
television news programs for you, call 
CBS Television Film Sales, Inc. Offices 
in New York, Chicago, Los Angeles, 
Detroit, San Francisco, St. Louis, 
Dallas, Atlanta, Boston. In Canada: 
S. W. Caldwell, Ltd., Toronto. 

More than you'll ever see 
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VOX' JOX 
By NNE BUNDY 

COFFEE ON CULLEN: (NBC's Manhattan flagship, WRCA, 
staged a standout promotional campaign to introduce its new early 
morning deejay, Bill Cullen, to the press and public. In addition to 
page as in the dailies and trades, the station sent out thermos bottles 
full of coffee to the press, with special tags reading, '"Phis is the 
radio -TV press party season. What is needed most now is a Morning - 
after Press Party, which I'm herewith providing in absentia. WRCA 
Program Director Steve White screened hundreds of deejay -applicants 
for the 6:30 -9:30 a.m. spot before he finally settled on Cullen. In 
addition to records, the show features live music by Eddie Safranski 
and his crew. 

` THIS 1V' THAT: Dick Alliger, WBUX, Doylestown, Pa., 
writes, "We have cashed in on the publicity given to the TV 
show, `The $64,000 Question,' with a sequel tagged, "The 64- 
Cent Question'." The take -off gimmick is used by deejay 
Jimmy Ort on the Saturday afternoon WBUX show, "Rhythm 
at Random" (which Alliger directs), and which is aired from a 
local farmers' market, The Montgomerville Merchandise Marl. 
Incidentally, Alliger adds, We use The Billboard Push Pop 
charts in our booth at the Mart." 

Chuck Parmelee, WSPD, Toledo O., vacationed in New York 
City last week, headquartering at flack Buddy Basch's office. Basch 
will head for Houston shortly to see deejays during Juliana Larson's 
opening at the Shamrock there September 29.... Dottie Checchi, 
who recently resigned as record librarian at WORL, Boston, to enter 
a convent, has been replaced by her sister, Claire Checchi, and 
Thomas Carroll... Jerry Nesler, KCB Q, San Diego, is doing his 
Saturday night show from a record hop, which he conducts regularly. 
Speaking of record hops, Jerry Kay, WTIX, New Orleans, reports that 
the station's "Rock and Roll" party at a local beach was a big success 
and drew 5,000 in spite of rain.... Detroit deejays really, get around. 
Last month, Ed McKenzie, Don McLeod, Ross Mulholland, Bob 
Seymour, Joe Van, Paul Winter and Fred Wolf turned out for the 
Michigan State Fair dopening day... Elby Stevens, WTWN, St. 
Johnsbury, Vt., has also been covering North County fairs this year. 

(Continued on page 52) 

DEALER DOINGS 
By GARY KRAMER 

BUFFALO: Gladys and Charles Covage, owners of the three 
- Covage record shops in this city, have devised a neat way of kicking 
off new record releases locally, via a joint promotional lie-up with 
deejay Guy King of station WWOL and the Squirt Beverage Corpora- 
tion. Each week the Covages select a new record, which is spotlighted 
three or four times a day on King's platter show. Listeners are in- 
formed that for six Squirt bottle caps and 5f) cents they can get copies 
of the disk at the Covage stores. 

The A. Harris Department Store, Dallas, has opened a 

multi- million dollar store of the latest design in Oak Cliff, Tex., 
large suburban development of Southern Dallas. Departments 
of the downtown store will be duplicated in this new store, in- 
cluding the record department.... Not long ago, Vince Land, 
six -foot six-inch manager of the record department of the 
A. Harris store, slipped on the turf in front of Dallas' fashionable 
Neiman -Marcus store, fractured a leg, and for a time was making_ 
the rounds of Dallas on crutches. Land insists that altho five -foot 
Marion Eamons was with him at the time, that it is not true that 
they were arguing whether Eamons' record department at Titche- 
Goettinger Department Store was better than A. Harris', and 
that Eamons pushed him down. 

DENVER: Mr. and Mrs. Glen G. Bernard, owners of Bernards' 
Record Shop, have utilized a tie-in to good advantage with nearby 
Lakeside Park, where stock car races are held. The Bernards provide 
the records for music at the Sunday night races in reliait forpl:.bs aver 
g e lake adttié;;g sksït. :Name bands and t&&rding artists are also 
brought to the amusement park, and many of them come into the 
shop: Autograph parties and personal appearances are easy to arrange 
because of the proximity of Lakeside Park and Elitch Gardens, 'and the 
Bernards are now making plan; for more promotions of that type for 
the coming year. 

The Record Barr of Jesup, Ga., is now relocated in the 
Belk Griffeth Department Store in the Crossroads Shopping 
Center, Savannah, Ga. The name of the store has been changed 
to "Windy Herrin's Record Barr." Herrin is one of Savannah's 
better known radio personalities, being affiliated with radio 
station WCCP. Phyllis Barr, owner of the Jesup store, continues 
to be associated with the Record Barr, and she writes that all 
types of records will be handled, as well as pre -recorded tapes, 
recording and listening equipment. 

JUKE BOX WRAP-61Y 
AEI 

J. P. Secburg's new ecti a on phonograph makes its debut 
th to music operators ru 'the country as distributors hold week-long 

showings. r;epoc,Jsindicate that operator enthusiasm over new model 
is greater ell?' ever before. AMI distributors also gear for operator showings. New multi-color 120 -selection phonograph went on display Sunday A). 

Sentinel Radio Corporation begins to move with its 
recently introduced combination coin -operated TV and juke box 
cabinet. Shipments of restyled model under way. At the same r time, firm names field representatives. Unit features 27 -inch 
black and white television set and simulated juke box grille and 
panel, designed to accommodate any and all existing multi - 
selection juke box wall boxes. 

AMI, Inc., reported to be preparing to enter high -fidelity home 
market. Units rumored to run from floor consoles to table models. 
Firm will use same multi-horn sound system in honte sets that it uses 
in juke boxes. 

For full details ou these stories see Music Machine depart- 
ment on page 109. 

Business Exec 
.Continued front page 18 

bandleaders or their managers will 

attend the sessions. Of these 50, 
some 25 will be "big names" in 

the business. 
Plan Elections 

The meeting will also elect offi- 

cers and a board of directors. The 
present officers, Brown points out, 
are temporary. 'the meeting will 
also try to formulate some plan 
of action with regard to the repeal 
of the 20 per cent cabaret tax. 
This will be done in eo- operation 
with the NBOA. Also scheduled 
for discussion is a means of aiding 
new, bands. 

Band managers contacted in 

New York also indicated the like- 

lihood that discussion would be 
centered around the possibility of 
seeking a revision in regulations 
of the American Federation of Mu. 

sicians with regard to percentages 
earned by dance band managers. 
AFM regulations limit this to 5 

per cent of the net after travel 
expense, provided scale is cleared. 
Many band managers feel this limi- 

tation is entirely too narrow; that 
it has the effect of keeping, "risk" 
capital out of the band business. 
It's easier to promote singers, is 

the point of view. 
Brown stated that the future of 

DOLA depended upon the results 
of the Chicago meeting. "We've 
got to get the bands back on TV 
and records," he concluded. 

10 -Inch LP's 
.Continued from page 16 

some consisting of sides never be- 
fore released. 

Covers are laminated, four -color 

bjobs. 
There are no liner notes, the 

ack of the liner taken up with ad- 
vertising copy plugging "other al- 
bums in the. House Party series. 

Among the artists featured are 
Frankie Laine, Jo Stafford, Tony 
Bennett, Paul Weston, Rose- 
mary Clooney. Eight of the 33 sets 
are tagged for Christmas exploita- 
tion, carrying holiday themes. 

Hal Cook, Columbia director of 
sales, predicted the line would have 
its greatest potential among teen- 
age buyers. Low cost, top names 
and color display should all stimu- 
late movement. He indicated that 
the success of the diskery's CL 500, 
12 -inch pop line played a role in 
leading the company back into the 
10 -inch LP fold under the special 
six-tune format . - 

L,k. Ad.. 
A full -page ad in the November 

1 issue of Look magazine will key- 
note the campaign. 

Epic's 10 -inch drive, also due to, 
kick off October 3, will debut with 
the release of 15 packages in a new 
series tagged "LN 1100. The $1.98 
sellers also feature top names or 
the label and from the diAery 
vaults. Among them are s' talent. 
as Roy Hamilton, Johnrx Ray, Al 
Tolson, Eddie Canto 
Holtzman, artist ..,Lute' 
chief, said n 

.-and^ reports re 
shnwe s 

artists will also be 

to ätgí on the LP's from time 

Schaeffers, Kassner 
.Continued from page 16 

"Auf Wiedersehn" and "Man With 
the Banjo." 

Kassner also has secured for his 
Kassner, Inc., firm the world rights 
to the background score for the 
United Artists film, "Not As a 
Stranger," cleffed by George An- 
theil. One theme already has-been 
excerpted from the some and has 
been cut instrumentally by two 
diskeries. 

In addition to his publishing ac- 
tivities, Kassner has gone into the 
personal management field and has 
inked warbler Bill Darnel. The lat- 
ter has recorded for Coral and 
Decca, and most recently for label "X." 

Kassner is leaving this weekend 
on a'six -week trip to England and 
the Continent to visit his branches 
in London; Berlin; Paris; Milan, 
Italy, and.Amsterdatfi; HóltilAcl. 

FOLK TALENT & TUN ES 
By BILL SACHS 

WLW's "Midwestern Hayride," which has just concluded 
its fourth year as a summer replacement on the NBC-TV net- 
work, continues on the NBC television hook -up for the fall and 
winter, switching from Friday night to Wednesday night, 9,30- 
10 o'clock. First show of the fall season came off last Wednes- 
day (28). For the present, Whitehall Pharmaceutical Company 
is sponsoring the "Hayride" on alternate weeks, with Robe 
Roberts, of the Blow agency handling,, Negotiations are no 
on to fill the open time. On the initial show for Whiteba 
were Hugh Cherry, emsee; the Hayseeds, the Willis Brothe . 

Phyllis and Billy Holmes, Mimi Roman, the Hayriders Ban 
Skeeter Bonn, Clay Eager, Dixie Lee, and the Midwesteme 
square dancers. Penny Nichols appeared as guestar. Miss Roman 
leaves the "Hayride" October 1 to return to her home in New 
York. 

Porter Wagoner and his mainstays, steel man Don Warden an 
electric-stand man Speedy Haworth, are currently on a Canadian tos 
for A. B. Bamford to carry them three. weeks. Following that, Ports 
and the boys continue on their own for *another two weeks, swingir 
thru the Northwest and Southwest before retaining to Springfield, Mc 
in late October.... Rex Allen and Jim Edward and Maxine Brow 
guestar on "Ozark Jubilee' via the ABC -TV network from Springfiel. 
Mo., Saturday (1). 

Al Turner, formerly of "Big D Jamboree" and Station KLIF, 
Dallas, has moved to KTBB, Tyler Tex., where he's promoting 
two shows a month at the Mayfair Building. Turner spins all the 
western was on KTBB. His initial show, September 11, drew 
1,700 paid admissions, and included Jimmy and Linny (Deem), 
Bill Dudley (Capitol), Carolyn Bradshaw (Fabor), the Texas 
Sweethearts, Treon and Dwight, Jo Bill (Imperial) and Corn- 
bread. His second show, Tuesday (27) had the Belew Twins 
(Coral), Buddy Griffin (Ekko), Ralph Sanford (King), the Lovett 
Sisters (Imperial), Jo Bill, Cornbread, and the "Country Picnic" 
from KRLD -TV, Dallas. 

Ann Jones and Her Western Sweethearts have just invaded Mi 
nesota after an extended trek thru Idaho, Wyoming, Montana and tI 

Dakotas. From Minnesota they swing back into Montana and the 
play a week in Canada. Their plans are to work down into Texas at 
back thru New Mexico, Arizona and California, returning to Dregs 
around the holidays. To make the extended tour, Ann has taken 
leave of absence from KVAN, Portland, Ore., turning her show ov 
to Kenny Debord. Miss Jones and her fem contingent plan to take r 
the second week in November to attend the big disk jockey conchs 
in Nashville. Ann's newest release on the Sims label is "My Hea 
Can't Say Goodbye" b.w. "Get Up and Go," with the "Heart" si, 
showing up best. 

Kenny Smith and the Westerners now air every Saturday 
night, 11:30 -midnight, via KTKT, direct from the stage of 
Tucson Gardens, Tucson, Ariz. On Wednesday and Friday 
nights the combo holds forth at Military Inn, near Frey, Ariz 
Group plays every other Sunday night at Ajo, Ariz. Newest 
member of the unit is Little Jimmy Byrd, lead quitar and fiddler, 
who doubles on numerous other instruments.... Sheriff Tex 
Davis, director of country at western operations at WCMS, 
Norfolk, reports that his first fall show of the season, September 
11 -12, headlined by Elvis Pressley and Hank Snow, and includ- 
ing the Loutvin Brothers and Cowboy Copas, broke all attendance 
records for the town. "The whole gang was great, as usual," 
typewrites the Sheriff, "but the teen -agers went wild when Elvis 
went into Isis act. The girls mobbed him afterward and literally 
tore him apart for souvenirs." (Continued on page 6 

RHYTHM- BLUEMINES 
B2:,j;AUL ACKERM.N 

For the pass .ye wrvEall 1( ionkedoít ádmiringlp as rhythm am 
blues expande4t'Ço the poi,, .s¿ R. &b. disks have many po; 
buyers; r. &bluk +aa'.;1 i e best selling pop charts; and pop a. &t 
men hay n tw. 

q'awf'K to cover r. &b. tunes. Now a curious thing i 

Itap7 tfi`,;,1 is being influenced by the pop music field. R. &k 
a'riterá'amh.ving to write for the pop market; r. &b. singers in man kjvta' want to be pop singers, and a number of r. &b. labels ar 
c:h ñg more and more pop- styled sides. 

Frankly, no one knows what the outcome of this interchange 
will be. It is no secret, however, that many serious students and 
lovers of r. &b. music are viewing with alarm this increasing pop 
influence. They point out that the pop market latched onto r. &b. 
music because it was r. &b. It offered an excitement and sound 
not found in the run -of- the -mill pop record. The pop buyers lilted 
it not because it was diluted r. &b., but because it was true r. &b. 

It will be interesting, in coming months, to watch the progress e 

these pop -styled tunes and sides being put out by the writers, artis 
and a. &r. men. Traditionally, attempts by artists to break into fiels 
other than their own have not been too successful. When a Han 
Williams, for instance, 'made it in the pop field, he made it as a resu 
of the powerful universal appeal of his country material. For simile 
reasons, r. &b. went pop. But let as not try to pre-judge what is happes 
ing. Let the pop influence in r. &b. get a fair tria, and if it bombs oss 
it will be dropped quickly enough. A number of artists, of courss 
may be hurt in the process. 

Jockey Jack (Jack Gibson), of WERD, Atlanta, drops us a 
note to point out that the South is full of deejays who are kings in 
their own individual areas. Jack says: "Take Ed Cook of Miami; 
in St. Loùis it's Spider Burke; in New Orleans its Okey Dokey; 
in Birmingham, Eddie Castleberry ... and a flock of others such 
as Ally Pat and Roosevelt Johnson." We're aware of Jack, and 
so are the labels and the artists.... Lorenzo W. Milani, of 
WJVB, Jacksonville, is building up the character of the an- 
nouncer (Pappy Sharpe) into an easy -going Southern type. This 
involves no high- pressure advertising, but rather a "you- can -buy- 
it -if- you -want -it" attitude. A bit of rhyming jive talk is also used, 
but Milani figures the real feature of the show is the bluesy, low- 
down piano background used all during the talking. This is 
conducive to a relaxed atmosphere. 

, Evelyn Johnson, of the Buffalo Agency, Houston, drops us a lir 
that the recent packaging of B. B. King, Louis Jordan, Donna Higl 
tower and Johnny (Guitar) Watson has proved one of the biggest thin) 
in the personal field. With vocalists Harold Conner and Dottie Smit 
it's reported the unit is playing to capacity. 
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Ballroom Ops Meet With Band 
Leaders' Org at Chi Session 
Band Org Will 
Move to Name 
Business Exec 

ALBUQUERQUE, N. M., Sept. 
24.- Maestro Les Brown, chief of 
Dance-Orchestra Leaders of Amer- 
ica, discloses this week that the 
bandmen at their first annual con- 
vention in Chicago (see separate 

. story) will attempt to pledge 
enough money to hire a high - 
powered executive who would pro- 
mote the band business on an in- 
stitutional level. 

Brown, who has been touring 
this section of the country, stated 
this would be the most important 
single piece of business DOLA 
would take up in the Windy City. 
Such an executive, to Brown's way 
of thinking, would be paid at least 

SIDES GALORE 

Everywhere 
Cap Looks 
It's Sinatra 

NEW YORK, Sept. 24.- Capitol 
is suffering from an embarrassment 
of record -riches on Frank Sinatra. 
Since the singer's latest release 
( "Fairy Tale" backed' by "Same 
Ole Saturday Night ") has only 
been out a short while, Capitol 
didn't put out any singles on his 
"Our Town" tunes. Instead they 
packaged a group of songs from 
the NBC -TV musical -drama on an 
EP. 

However, dealers are said to 
have reported many calls for the 
"Love and Marriage" side (which 
received heavy deejay play), and 
Capitol capitulated this week and 
released it as a single, backed by 
another song from the EP, 'The 
Impatient Years." Consequently, 
Sinatra may soon have three new 
releases out at the same time, be- 
cause the crooner's new M -G -M 
movie, "The Tender Trap," opens 
shortly, and the label has a com- 
mitment to release his waxing of 
the film's theme song at that time. 

Merc. Ships 
98 -Cent EP 

$25,000 annually plus expenses- 
very likely more -and would cor- 
relate band activities on various 
levels, including television, radio, 
records, ballrooms, musicians' un- 
ion, and publicity. 

DOLA's opening sessions Mon- 
day (26) will be held jointly with 
the NEOA. On Tuesday, however, 
DOLA will have its own meetings. 
Brown stated that at the DOLA 
session names would be submitted 
as likely candidates for the pro- 
motional job. Of course, all of 
this is contingent upon the mem- 
bership okaying the cost of such 
an office. It is felt the maestri 
will take to the idea, in view of 
the desire of all to restore the 
band business to its former pros- 
perity. 

Brown expects that some 50 
(Continued on page 20) 

NEW YORK, Sept. 24. - Mer- 
cury Records is marketing a special 
98 -cent EP-one in a serial of "Tops 
in Pops" EP packages -featuring 
four of its top artists in a move to 
spark additional sales for its EP 
line this. fall. 

The 98-cent EP is designed as a leader," and all other Mercury 
EP's will retain the label's regular 
$1.49 price. Mercury ran a special 
EP promotion this summer, where- 
in all its EP releases were specially priced at 98 cents, but the sale ended July 31. Dealer cost on the special EP will be 80- cents. 

The "Tops in Pops" package 
features current sides by Georgia 
Gibbs, Rusty Draper, Sarah Vaughan and Chuck Miller. Dis- tributor orders to date on the spe- 
cial EP have topped orders on any 
previous Mercury EP release by 
37 per cent, according to the firms veepee -sales manager, hforry Price. 

SCORE: KEAN 10; 
NICHOLSON, ONE 

NEW YORK, Sept. 24. -In 
a story in the September 10 issue of The Billboard it was 
erroneously stated that Bobby 
Nicholson, deejay who had 
been appearing over WRCA, 
wrote the music for RCA Vic- tor's "Howdy Doody" records. 
Eleven such albums were 
made by Victor and the mu- 
sic, lyrics and scripts for 10 were written by Edward G. 
Kean. Nicholson wrote one. 

Welk Sets 6 House 
Marks in 10 Dates 

HOLLYWOOD, Sept 24.- 
Maestro Lawrence Welk was the 
holder of six new house records 
out of 10 ddtes played September 
11 -21 on the ork leader's first one- 
slighter tour in four years. 

Welk played to a total of 39,555 
for a total gross of $79,568 and a 
take -home of $38,752.80 for the 
leader. Welk set new records at 
St. Paul; Val Air Ballroom, Des 
Moines; Armar, Cedar Rapids, Ia.; 
Aragon, Chicago; the Million Dol- 
lar, Milwaukee, and Elitch's Gar- 
den's, Denver. Latter record was 
held by Sammy Kaye until Welk 
topped the spot, pulling 4,048 
payees at a $2.25 top. 

Ballroom Ops 
Would Assist 
Smaller Bands 

CHICAGO, Sept. 24. -The ball- 
room industry is expected to focus 
its attention on semi -names, par- 
ticularly the new ones, and terri- 
tory bands, trying to devise means 
to give a helping hand to this 
branch of struggling musicians, at 
the joint conclave of the National 
Ballroom Operators of America 
and DOLA Monday (26) in Chi - 
cao. 

om Archer, of Des Moines, 
head of NBOA, and Les Brown, 
DOLA prexy, both predict a large 
tum -out for the joint meeting of 
the ballroom operators and band 
leaders, with bookers, managers, 
record companies and others also 
invited. 

For DOLA, it will be its first 
annual convention and actually the 
first time the band leaders have 
had an opportunity to get together 
since formation of the organization 
on the West Coast earlier this 
year. The group was formed as 
a result of an all -industry com- 
mittee set -up following the NBOA 
convention last year. 

)oint effort of both NBOA and 
DOLA will be to help promote 
dancing, but leaders of the organi- 
zation point out that the semi - 
names and territory bands are in 
the most distressing position at the 
present time. 

Semi -names are having tough 
(Continued on page 17) 

to 
Into 10 -In. LP Field 

'House Party' $1.98 Line Bows Oct. 3; 
Epic Sets Same Date for Like Moves 

NEW YORK, Sept. 24.- Colum- 
bia Records. which discontinued its 
10 -inch LP lines early this summer, 
is back in the field bigger than 
ever, but the product it will offer 
has a number of unique twists. On 
October 3 the company will begin 
shipment of a new pop 10 -inch 
series, each disk holding six tunes 
and selling at a new low list of 
$1.98. 

In an associated move Epic Rec- 
ords will also ship and exploit a 
new line of 10 -inch LP's, basically 
similar in concept and design, altho 
containing a number of variations 
to the product issued by its sister 
diskery, Columbia.. 

Columbia's new 10 -inch line, to 
be known as the "House Party" 

Capitol Signs 

Haley Bandsmen 
NEW YORK, Sept. 24.- Capitol's 

new Eastern artist and repertoire 
man, Andy Wiswell, has signed 
three ex- members of Bill Haley and 
his Comets, marking his first per- 
sonal parting of artists since he 
joined the label last month. The 
boys, who left Haley last week, are 
Joe Ambrose, sax; Dick Reynolds, 
drums; Marshall Lytell, bass. 

The new group is billed as the 
lodimars, a combination of the first 
etters of their names. They will 
be augmented by three other mu- 
sicians- Charles Hess, guitar; Jim 
Buffington, drums, and Bob Simp- 
son, piano. All six will double on 
vocals, and a featured gimmick will 
be the novelty of two drummers in 
one small group. The boys are roan - 
aged and booked by Matty Rosen. 

Meanwhile Wiswell is shopping 
around for more artists for his per- 
sonal stable, in addition to handling 
present Capitol performers head - 
quartering in the East -Les Paul 
and Mary Ford, Jane Frolarnan, etc. 

(CL 2500) series, will be the firm's 
push promotion for October. It's 
exploitation will be aimed largely 
at traffic outlets, with heavy dis- 
tributor concentration urged on the 
syndicate store, rack- jobber -type 
outlet. At the same time, dealers 
generally will be offered extensive 
point -of -sale material to plug the 
line to consumers. 

Top Artists 
Top artists will be featured in 

the 33 LP's scheduled for October 
release, with much of the material 
they perform taken from the stand- 
ard catalog, some of it salvaged 
from discontinued 10- inchers and 

(Continued on page 20) 

ERA 'BOUDOIR' 
GIMMICK CLICKS 
VIA ALL MEDIA 

HOLLYWOOD, Sept. 24.- 
Intent on writing a new page 
in their young tho impressive 
career in the record industry, 
Herb Newman and Lou 
Bedell, Era Records execs, this 
week pulled a major promo- 
tional coup prior to the release 
of the fim's new album, 
"Sounds of the Boudoir." 

Company set a dozen love- 
lies for the window of Music 
City, Hollywood disk super- 
market, with one young lady 
to be named "Miss Boudoir. 
Stunt was covered by all the 
major wire and news services, 
in addition to a host of fan 
magazines, and radio, televi- 
sion and movie newsreels. 

Album itself is an eye - 
opener, and features the 
sounds of a lady awakening 
and retiring. Wax was pro- 
duced by George Draine and 
narrated by Phil Barto. 

SIGNATURES 

Schaeffers, 
Kassner in 
Rep Deals 

NEW YORK, Sept. 24. - Pub- 
lisher Edward Kassner this week 
locked up a deal whereby he has 
become representative for the Peter 
Schaeffers music companies of 
Germany for the United States and 
the British Empire. 

The Schaeffers copyrights will 
be controlled thru a new firm here 
owned jointly by the German pub- 
lisher and Kassner, and to be 
known as Schaeffers Music Cor- 
poration. Schaeffers is the original 
publisher of such Stateside hits as 

(Continued on page 20) 

Century to Open 
Dallas Distribbery 

NEW YORK, Sept. 24.- Century 
Distributors, Inc., a new record 
distributing outfit, will open iti 
doors in Dallas on October 1. Pro- 
prietors of the firm are Iry Katz, 
veteran disk sales exec, and Sid 
Gitelman, an attorney. The terri- 
tory serviced will be Northern 
Texas and Western Louisiana. 

Among the disk lines already 
inked for distribution are ABC - 
Paramount, Baton, Cadence, Kapp, 
Herald, Era, Tico. 

Katz until recently was sales 
manager for Urania, and previously 
was associated with Eli Oberstein. 
He also was trade sales manager 
for Children's Record Guild and 
Young Peoples' Records for three 
and a half years, and sales man- 
ager for Apollo Records for five 
years. 

1,000 Deejays to Show 
For Nashville Festival 

NASHVILLE, Sept. 24. -WSM, 
home of the "Grand Ole Opry," 
expects 1,000 disk jockeys to at- 
tend the Fourth Annual Disk 
Jockey Festival November 11 and 
12. Plans for the festival, which 
originated in 1952 as a means of 
celebrating the anniversary of 
"Grand Ole Opry," are currently 
being crystallized. 

During the 1954 festival, more 
than 900 deejays, country artists 
and representatives of disk firms 
attended the series of meetings, 
parties and special events. 

WSM will stage a big Friday 
evening party. Awards to out- 
standing country artists and writers 
will be given by Broadcast Music, 
Inc., The Billboard, and Cashbox 
the morning of November 11. In 
the afternoon of that day, decjays 
will attend a special clinic in 
which they will hear a panel of 
record company executives discuss 
various phases of industry relations 
and service. Traditionally, this ses- 
sion has become a sounding board 

,, 

Does Trading 

In E.M.I. Stock - 

Cue Cap Tie-In? 
Guesses Run From ' 

U. S. Marketing .to - 

British TV Field 
HOLLYWOOD, Sept. 24. - 

Widespread speculation surrounded 
the unusually heavy trading of 
Electric & Musical Industries, Ltd., 
on the New York Stock Exchange 
during thx past two weeks, with 
innumerable trade sources predict- 
ing the activity was tied in some 
fashion to Capitol Records. 

E.M.I. traded 98,100 shares at 
the close of business September 16, 
and an additional 43,200 .shares 
the week ending yesterday (23). 
Market sources indicated the trad- 
ing was exceptionally heavy for 
E.M.I., and offered several ex- 
planations for the activity. Tho 
hardly authoritative, principal rea- 
sons for the trading centered 
about the possibility that E.M.I. 
might soon enter the domestic mar- 
ket with home entertainment equip- 
ment, or in the electronics field. 
Bill Fowler, Capitoi vice- president, 

( Continued on page 17) 

for compliments, complaints and. 
the airing of ideas for the common 
good. 

Thruout the weekend, music 
publishing firms will hold open 
house in different suites at the 
Andrew Jackson Hotel, headquar- 
ters for the festival. On Saturday 
night everybody will be invited 
to attend the Grand Ole Opry" 
performance at the Ryman Audi- 
torium. 

A complete schedule of activi- 
ties will be forthcoming soon. 

Attendance at the disk jockey 
festival has grown each consecu- 
tive year. Deejays pay their own 
expenses in order to take advan- 
tage of what is perhaps the year's 
outstanding opportunity to meet so 
many segments of the music-record 
business. The occasion has also 
become important inasmuch as it 
provides opportunity for the nego- 
tiation of business deals affecting 
writers, publishers, artists, and 
a.&r. men. 

Gov't Registers 

1,103 Foreign 

Songs in Year 
WASHNGTON, Sept. 24. -In 

the past the Music Division of the 
Copyright Office registered 1,103 
copyrights on foreign music as It 
prepared for changes in its opera- 
tions which were effected by. the 
Universal Copyright Convention. 

Under the Convention, proteo- 
tion is guaranteed for a minimum 
of 25 years either from time of the 
work's first publication or from the 
death of the author. Ratified by 
15 nations including the United 
States and signed by 30 others, the 
Convention simplifies technicalities 
previously required to obtain inter- 
national copyright protection. 

The Convention, which went 
into effect September 16, means 
that each country which ratifies it 
will extend to . artists, composers 
and authors of all other ratifying 
nations the same copyright protec- 
tion that it affords to its own na- 
tionals. 

'Hucklebuck' 
Suit 'Settled 

NEW YORK, Sept. 24. -An ao- 
lion filed in New York Supreme 
Court, seeking to enjoin six defend- 
ants from publishing and recording 
the tune, n'he Hucklebuck," was 
settled and discontinued this week. 
The suit was brought against 
United Music Corporation, Colum- 
bia Records, Decca, Mercury, Sa- 
voy and London Records. The 
plaintiff, . Sydney Nathan, had 
charged that United Music's tune, 
"The Hucklebuck," was copied 
from his 1948 song, "The Boarding 
House Blues." 

MILLER 'ROSE' 
TRIPLE CROWN 

NEW YORK, Sept. 24.- 
The Billboard "Most Played 
in Juke Boxes" chart this week 
ranks Mitch Miller's "Yellow 
Rose of Texas" in the No. 1 

slot, thereby qualifying the 
Columbia pop artist and rep- 
ertoire chief as the latest win- 
ner of the Triple Crown 
Award. 

For several weeks now the 
Miller waxing has led the 
pack on the best- selling and 
disk jockey listings. The 
award is given to any artist 
whose disk rates at the top of 
all three charts in any one 
week. 
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NEW YORK, Sept. 24.- Colum- 
bia Records sold more LP's last 
month than in any month in the 
company's history, with over 
1,000,000 packages moving out to 
the trade, according to Hal Cook, 
director of sales. 

None of these sales were ac- 
counted for by mail-order club 
subscriptions, it was said, the fig- 
ure relating only to sales to dis- 
tributors. 

Meanwhile, Cook asserted, Sep- 
tember LP sales bid fair to outstrip 
those in August, and the diskery 
pressing facilities have been placed 
out 20 -hour schedule to meet the 
demand. 

Phonotapes 
Going into 
Music Field 

NEW YORK, Sept. 24.- Phono- 
tapes, Inc., independent pre- 
recorded tape manufacturer special 
icing in literary material, is plan- 
ning a quick expansion into the 
music field with reductions set in 
the suggested list prices of all its 
product. 

New label on the music material 
will be Phonotape- Sonore, and first 
releases are expected in mid -Octo- 
ber. Standard seven -inch reels 
(dual -track, 71/2 i.p.s.) will list at 
$8.95, five -inch at $6.95. Among 
the first issues will be several Gersh- 
win works recorded in Germany, in 
the same performances scheduled 

(Continued on page 17) 

Gordon Signs 
With Dootone 

HOLLYWOOD, Sept. 24. -Doot- 
sie Williams, president of Dootone 
Records, this week announced the 
signing of Dexter Gordon to launch 
the firm's new jazz catalog. 

Twelve sides are to be cut fea- 
turing Gordon next week, with the 
initial release set to include a 12- 
inch LP and a number of singles. 
Dootone diskery previously entered 
the package field via best- selling 
LP and EP rhythm and blues tunes 
featuring the Penguins, the Medal- 
lions and other groups. 

Helen Humes, former Count 
Basie vocalist, has also been added 
to the firm's rapidly expanding 
talent roster. 

ART TALMADGE 
LIKES CALVERT 

NEW YORK, Sept. 24. - 
Mercury veepee Art Talmadge 
is featured in the current 
"Men of Distinction" ads for 
Lord Calvert whiskey. Tal- 
madge (referred to in the ad 
copy as "director of all Mer- 
cury's popular recording ac- 
tivities") is pictured holding 
the familiar glass and wearing 
a dignified expression befitting 
the first record industry exec 
to join Calvert's list of dis- 
tinguished tipplers. 

AFRICAN BEAT 

Richmond 
Adds Many 
To Catalog 

NEW YORK, Sept. 24.-Ever 
since the Bulawayo Sweet Rhythm 
Boys astounded the Western world 
with "Skokian," there have been 
rumblings from the African bush. 
That tireless jungle tracker, How- 
ard S. Richmond, thru his overseas 
representative, has tied up a large 
catalog of African songs. These 
include a number of items calcu- 
lated to fracture the trade. Among 
them: 

A rhythm song currently a 
smash among the Yoruba people 
in Lagos, Nigeria; a "wonderful" 
instrumental, currently a favorite 
with the Ashantis of Accra (Cold 
Coast); a "lovely" ballad, a hit 
with the Baoule tribe at Abidjan 
(Ivory Coast); a mambo -type hit 
that first broke among the Cenofo 
people at Korogho (Ivory Coast); 
a rock- and -roll item that's getting 
action among the Toucouleur peo- 

(Continued on page 17) 

Signs Point to Majors' Mass 
Market Selling Via Rack Use 

Sharp Increase on 'Pump Priming' 
Due as Diskers Delve Into Field 

By BILL SIMON 
NEW YORK, Sept. 24. - A 

sharp increase in activity in the 
last few weeks has pointed up the 
strong inclination of most of the 
major record companies to open up 
mass market selling via rack job. 
bers. The rack jobbers, of course, 
is the servicing agent who mer- 
chandises special products on racks 
set up in supermarkets, chain and 
syndicate stores. 

Today, after several years of 
experimentation by some, and of 
watchful waiting by others, the 

majors are getting out aggressively 
to line up new outlets. 

Apparently this is one new area 
of market expansion on which the 
"name brand ' boys agree. Just as 
the rack outlets agree that "name 
brands" are the key to a successful 
impulse- buying set -up. 

Such Companies as RCA Victor, 
Columbia, Capitol and Mercury 
have determined to their satisfaa 
lion that rack selling is a stimulus 
to the record business as a whole, 
that it catches a customer who 
never entertained an idea of "rec- 
ord shopping," confronts her with 

Cap Merchandising 
Program Sprung in 
Attempt at Surprise 

New in Line -Up Are 21 Pop, 4 

Classical Albums; Dealer Aids 
HOLLYWOOD, Sept. 24. - In 

what appears to be an obvious bold 
change of sales strategy, Capitol 
Records this week unveiled its 
October -November merchandising 
program at a series of dealer meet- 

COAST DISK PUSH 

Drug Rack Firm 
Reps Four Majors 

HOLLYWOOD, S e p t. 24.- 
Handy Spot, Inc., major drug and 
toiletry goods rack jobber in the 
Los Angeles and San Francisco 
market areas, has been appointed 
subdistributor by R C A Victor, 
Columbia, Capitol and Mercury 
records and will immediately begin 
to merchandise popular hit records 
and albums in approximately 150 
outlets. 

The decision to add phonograph 
records to the sundries lines the 

BRILL BLDG'S HAPPY 

Pubbers Have Disks 
Galore to Crow Over 

NEW YORK, Sept. 24. - The 
hype" hangs heavy over the Brill 

building this week, with at least 
eight new tines basking in heavy 
disk coverage, including "No Arms 
Can Ever Hold You," Por Favor," 
"Bring Me a- Bluebird," "Taller, 
Taller Gold," "Love and Marriage," 
"The Legend of Wyatt Earp," 
"Croce Di Oro" and "White Buf- 
falo." 

To date, Gil Publishing's tune, 
No Arms Can Ever Hold You," 

has been sliced by Pat Boone, Dot; 
Jeff Clay, Coral; the Gaylords, 
Mercury; Jimmy Young, London, 
and Ceorgie Showa, Decca. Win - 
neton's Por Favor" has been 
waxed by Vic Damone, Mercury; 
June Valli, Victor; the Nocturnes, 
M -C-M; Helene Dixon, Epic, and 
Billy May, Capitol. 

"Love and Marriage," the Barton 
ditty from NBC -TV s "Our Town" 
musical, has been recorded by 
Frank Sinatra, Capitol (both as an 
EP and a single); Helen Grayco, 

Label "X "; the Laurie Sisters, Mer- 
cury, and Dinah Shore, Victor. 

The Disney tune, "taller, Yaller 
Cold," (Wonderland) has been 
waxed by Fess Parker, Columbia; 
Lou Monte, Victor, and Cary 
Crosby, Decca. "Croce Di Oro 
(Shapiro- Bernstein) has disks by 
Patti Page, Mercury, and Joan Re- 
gan, London, so far, while E. H. 
Morris has lined up platters on 
"Bring Me a Bluebird' by Ralph 
Young, Decca, and the Gaylords, 
with more to come. 

The folksy TV influence is very 
much in evidence in the pop field 
this week. In addition to Disney's 
"Yaller, Yaller Gold," " \Vhite Buf- 
falo" (featured in a forthcoming 
episode of ABC -TV's "Rin -Tin- 
Tin") has been cut by' Bill Hayes, 
Cadence, and Jim Brown (also in 
the TV show), M -C -M, while "The 
Legend of Wyatt Karp" (Four 
Jays), another ABC -TV series, has 
been recorded by Bill Hayes and 
Ralph Young. 

firm now carries has major im- 
plications for the local, disk market, 
among the top three in the nation, 
and also signifies record company 
acceptance of the need for addi- 
tional sales outlets. 

The only major company which 
will not service Handy Spot, for 
the time being, is Decca Records. 
The latter company has a firm 
policy which prohibits granting ad- 
ditional discounts not enjoyed by 
other dealers. Handy Spot in most 
cases will receive discounts esti- 
mated to range between 5 and 8 
per cent in the case of the majors, 
and as much as 10 per cent from 
several independent distributors. 

Ken Dewing, president of Handy 
Spot, disclosed that racks will carry 
a total of 18 single selections and 
approximately. 60 EP and LP al- 
bums. In all, the racks will fea- 
ture stock estimated between $500 
and $700 of records at retail. Most 
important is Handy Spot's decision 
to sell the disk product at estab- 
lished list prices. 

Approximately 100 racks are to 
be used in Los Angeles and 50 in 
San Francisco at the outset, Dew- 
ing reported, with expectations that 
600 racks will be used eventually. 
Handy Spot presently services 
1,800 stores in Southern California, 
and an additional 1,000 in San 
Francisco, most of them in the 
supermarket category. 

-To mark its entry into the disk 
field, Handy Spot previewed its 
new display unit at a cocktail party 
for both supermarket executives 
and disk industry personnel at the 
Ambassador Hotel here Friday 
(23). 

On another front in the rack job- 
bing field, Ed Mason's Record 
Rack Service was reported to have 
purchased the Star Trading Com- 
pany, currently operating approxi- 
mately a hundred racks in this 
area. 

ings across the country. Unlike the 
firm's previous fall programs, which 
heretofore had been introduced at 
dealer meetings earlier in the sea- 
son, Capitol has apparently elected 
to hold its program in abeyance 
and gain the element of surprise. 
Virtually all of the major record- 
ing companies have already intro- 
duced their product and sales plans 
at dealer and distributor meetings. 

Highlight of Capitol's new mer- 
chandise is a total of 21 new 12- 
inch pop albums, only three of 
whirls are in the $4.98 list category. 
These are "Jackie Gleason Plays 
Romantic Jazz," "Harry James in 
Hi -Fi" and Judy Garland's "Miss 
Show Business." The remainder 
of the company's pop LP's are all 
in the T series, $3.98 list. 

Latter packages include wax by 
(Continued on page I7) 

New Comets 
Join Haley 

NEW YORK, Sept. 24. - Jim 
Ferguson, manager of Bill Haley 
and His Comets, has lined up new 
personnel following the leaving of 
several of the boys who are form- 
ing their own group. 

One of the replacements is 
Francis Beecher, a leading guitar 
man, formerly with the Benny 
Goodman sextet. Another is Rudy 
Pompelli, on sax and clarinet. 

A third 'is Al Rex, who broke up 
his radio band on WDRF, Chester, 
Pa., in order to return to the 
Comets. IIe was the original bass 
man with the group. The new 
drummer is Don Raymond. 

George Gobel Gets 
RCA Victor Pact 

HOLLYWOOD, S e p t. 24.- 
Comic George Lobel has been 
signed to a term recording con- 
tract by RCA Victor, with his in- 
itial disks scheduled to be intro 
duced on his NBC -TV teleshow 
this fall. 

John Scott Trotter, music di- 
rector for the Lobel TV, will per- 
form similar chores for the latter's 
recording sessions. Lobel pre- 
viously waxed for the defunct 
Sears; Roebuck label some years 
ago. 

RCA also renewed singer Tony 
Travis for another year, with Henri 
Rene, \Vest Coast artist and rep- 
ertoire chief, handling the negotia- 
tions. 

an heavily advertised or "pre -;old' 
product. 

'Pump Priming' 
"It's pump- prirnin " as one 

diskery exec put it. ' We want to 
get those turntables moving. Once 
we can get them started, there's a 
chance that they'll start building 
libraries." Since most of the racks 
carry only current hits, this new 
interest would have to be satiated 
via regular record shops, he 
claimed. 

Rack jobbing of records, it is 
recalled, was initiated by Colum- 
bia Records three years ago their 
that company's encouragement of 
the Music Merchants set -up in 
Philadelphia. RCA Victor entered 
the field seriously about two years 
ago and has named Irvin Tarr to 
head a department which today is 

(Continued on page 17) 

Coast Record 

Dealer Org Set 
HOLLYWOOD, Sept. 24. -A 

Southern California record dealers' 
association became a realty this 
week, with 113 charter members 

hjoining 
the group at a meeting held 

ere Wednesday (21). 
A total of 81 dealers attended the 

meeting, tho an additional 31 who 
could not attend returned mem- 
bership acceptance cards. Group 
decided upon a tentative fee 
$10 as membership dues, collect- 
ing a total of $440 at the meeting. 

Chaired by Norty Beckman, 
Norty's Music, a steering commit- 
tee composed of seven dealers was 
named to draw a set of bylaws and 
a constitution, with October 5 set 
as the date for formal election of 
officers and the adoption of a name 
for the association. 

Steering committee includes 
Norty Beckman, chairman; Jerry 
Johnson, House of Sight & Sound; 
Moe Arbutel, Eastern -Columbia; 
Joe Friedman, Gene's Music; Ivy 
Indick, Index Radio; Mile Callecio, 
Mike & Bob, and Eleanor Roy - 
croft, Southern California Music 
Company. 

Marks Reps 
Cugat Firm 

NEW YORK, Sept. 24.- Edward 
B. Marks Music Corporation lias 
been appointed sole selling and 
licensing a ,gent for Xavier Cugat's 
Alameda Music, Inc., new publish- 
ing firm the Latin maestro is start- 
ing. Fernando Castro, for 21 years 
with the Ralph Peer music pub- 
lishing enterprises and well -known 
thruout the Latin field, is general 
manager of the firm, with head- 
quarters at Marks' office. 

Prior to his tenure with Peer 
- where he actively promoted 
"Besame Mucho," " Perfidia" and . 

many other tunes -Castro was with 
RCA Victor's a.&r. department for 
right years. Marks, which has in 
the past published Cugat's big hits, 
also has an option whereby it lias 
first choice to publish itself a cer- 
tain amount of the hures accepted 
by Alameda. Performing rights 
clear then Broadcast Music, Inc. 

I'VE GOT A HIT, 
SO SUE ME! 

NEW YORK, Sept. 24. - 
Current heavy competition on 
ditties led one publisher wag 
this week to offer the follow- 
ing observation: "The only 
way you know if you've got a 
hit today is if ou get a fast 
cover or are slapped with a 

lawsuit." 
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THE BILLBOARD SCOREBOARD -AMERICAN RESEARCH BUREAU RATING' 

The Nation's Top Television Programs 
TV INDUSTRY'S MOST COMPLETE GUIDE SHOWING TOP 10 PROGRAMS IN EACH CITY AND ALL TV FILM SERIES IN ALL MAJOR MARKETS 

This chart shows the latest ratings of TV 

programs in It markets Covered by American 

Research Bureau's monthly reports. The com- 

plete study a published over a fact -week span 
with all cities covered as the ARB reports 
become available. 

The 10 top -rated shows are listed first I. 
eacb market. followed by every non -network 
film series playing is that market Listings 
are by r..nk order. according to rating. 

All film show listed are sold ana syndicated 
basis unless the title is preceded by a dagger (t), 
fa which case they arc otiosity spot- booked. 
Stations are VHF except where the symbol "O" 
is used, indicating UHF. 

For complete program rating and audience 
compositloe information on a national or in- 
dividual market bois, please consult ARB, 
National Press Building, Washington 4; SCI 

Fifth Avemue, New York; or P. 0. Boa 6934, 
Los Angela 22. 

WASHINGTON 4 STATIONS 
THE TOP 10 TV SHOWS IN WASHINGTON Indicate* Noo-Nehvatt) 

t. $64.000 Quest(oe, WTOP 44.6 
2. Robert Montgomery Presents. WRC 31.0 
3. Toast of the Town, WTOP 27.0 
4. Dragnet, WRC 26.5 
3. Private Secretary. WTOP 26.0 

6. Variety Hour, WRC 25.0 
7. Fireside Summer Theater, WRC 23.7 
R I've Got a Secret, WTOP 23.6 
9. U. S. Steel Hour. WTOP 23.5 

10. The Medic. WRC 23.1 

LOCALLY ORIGINATED FILM SERIES IN RANK ORDER 

Rast 
Among 
Flints Title, (Typet and Distributes. 

Amsal 
ARB 
Rite Statbw, Day, Tase 

I. 1 lad Three Lives (Adr.), Zi, 17.4. .WRC -M. 10:30-11:00 
2. Superman (Adv.), Flamingo), 14.0....WRC -T. 7:00 -T30 
3. Ramar of the look (Adv.). TPA 13.1... .WTOP -W. 7:00-7:30 
3. Man Bebfnd the Badge (Man.). MCA- TV... .1J.6....WMAL -F. 1600 -10:30 
5. Badge 714 (Stye.). NBC 13.7.. WRC-F, 7:00 -7:30 
6. Mr. and Mrs. Noe. (Mys.). ATPS 13.2... .WTOP -T. 8:30 -9:00 
7. Wad BM Hickok (War.). Ebonies. 12.2... .WRC -Th, 7:00 -T30 
S. (Soldiers of Portane (Adv.). Sevan-Up 117. .4.70P-T. 10:30 -11:00 It's a Gnat Life, 8.9 
9. Lite Rascals (Comedy), Intentate 11.4....WRC -M, to F. 9 :00 -9:30 ern 

Invitation From Donna. 0.9 
18. Cowboy G-Men (Wrath Elamhlgo 19.7. .WMAL -P. 0-00-0-30. ... Mid western Hayride, 13.8 

Tep OpposRbw L Rotin 
Summer Theater, 8.4 

Jungle Hunters, 8.6 
Lillie Rascals, 7.4 

Undercurrent. 11.8 
Annie Oakley, 9.2 

Arthur Murray Pony, 16.1 
Cisco Kid. 7.6 

It. Sherlock Holmes (UMAM), WRC. M- 7:00..10.4 
II. Follow That Man MICA-TV), WMAL. 

F -10:30 10.4 
13. Annie Oakley (CBS). wTOP. F- 7:00 9.2 
14. City Detccti,e INCA -TVs. WMAL, F- 9:00 8.8 
14. Science Fiction Theater. (Ziv), WMAL. 

T -7 :30 8.8 
16. My Hero (Official). WTOP. Su-4:00 8.6 
16. Lone Well fMC'A -TVI. WTTG, Su-0:30 8.6 
16. Ellery Queen (TPA). WTTG. Su -10:00 8.6 
16. Me. Diane. Allorney (Ziv), WMAL, T- 10:30. 8.6 
20. Eddie Cantor (Ziv), WMAL. M -10:00 8.4 
21. Stories of the Century (11'wood TV Sere.). 

WTOP, M -7:00 7.9 
22. Hart of the City (MCA-TV). F -10:30 7.6 
23. Range Rider (CBS,. WTOP M to F6:00 7.6 
23. Cisco Kid (Zi). WTOP, Th -7:00 7.6 
23. Waterfront (MCA -TV). WTOP, Th- 10:10 7.6 
26. Lithe Rascals (Interstatel, WRC. W. 7:00 7.4 
.27. Joe Palooka (Guild). WTOP. Se -4:30 7.2 
27. City Assignment (MCA -TV), WMAL, T -9:30. 7.2 
29. Inspector Mark Saber (Thompson- Koch), 

WTTG, F -9.30. 7.1 
30. Bandstand_Revue (Paramount), WTOP, 

Su -7 :00 5.8 
31. Secret File, U.S.A. (Official), WTTG, 

Su -10:30 5.5 
32. Hopalong Cassidy (NBC), WRC. Su-4:00.... 5.3 
32. Your All Star Theater (Screen Gems). 

WTTG, M.7:30 5.3 

32. (Ames Bros (R. C. Cola), WTOP, M- 7:45... 5.3 
32. tPatti Page (Oldsmobile), WTOP, T, & 

Th-7 :45 5.3 
36. Beulah (Flamingo), WMAL, 7 -810 4.9 
37. Wild Bill Hickok (Flamingo), WTOP. 

Su-11:30 a.m. 4.6 
37. Meet Collie Archer (Zio), WMAI., T- 8:00 4.6 
39. Gene Autry (CBS), WTTG. M to F- 4:00 45 
40. Town and Country Time (RCA). WMAL, 

M to F6:00 4.3 
41. Counterpoint (MCA -TV). WTTG. 14:30 3.9 
42. tStudio 57 (Heinz). WTTG, M -9:30 3.8 
43 China Smith (NTA), WTOP, Su -500 3.6 
44. Gene Autry (CBS), WTTG, Su-6:30 3.0 
44. Police Call (NTA), WMAL, Su -10:30 3.0 
44. This Is the Story (Sterling). WMAL. 54:30 3.0 
47. Hans Christian Andersen (Intestate). WTOP 

Su -9:30 a.m. 2.6 
48. Colonel March (Official), WTOP, Su- 11:30 2.3 
49. Rev. Oral Roberts (Winìk). WMAL, Su -1:30 2.0 
49. Terry and the Pirates (Officiai), WTOP, 

S-10:30 a.m. 2.0 
51. This In the Story (Sterling). WMAL. Su-4:30. 1.6 
52. Greatest Sports Thrills (Winik), WOOL, 

M -7:30 1.5 
53. Hand to Heaven IOTA), WTTG, Su6:00 1.3 
54. Yesterdays Newsreel (Zia), M. T. F- 7:15 0.6 
55. Fulton Lewis Jr. (Gen. Tcicradin), WTTG, 

Th -7:45 0 3- 

CLEVELAND 3 STATIONS 
THE TOP It) TV SHOWS IN CLEVELAND 1l Indicans No- Networt) 

1. 364000 Question. WXEL 45.5 6. Wednesday Night Fights, WEWS 22.7 
2. What's My Lme? WXEL 27.0 7. I've Got a Secret. WXEI 22.6 
3. Bob Cummings. WORK 24.5 8. Prvate Secretary, WXEL 22.0 
4. Stage 7, WXEL 23.2 9. The Medic. WNBK 21.9 
5. *Basch., WXFL 23.0 IO. Godfrey's Talent Scouts, WXEL 213 

LOCALLY ORIGINATED FILM SERIES IN RANK ORDER 
1. Sherlock Holmes (Mys.L UM&M 16.5.... WNBK -M, 10:30.11:00 Summer Theater, 12.2 
2. Ram Rider (West.), CBS 16.2....WEWSSa, 7:00 -7:30 People Are Funny, 16.5 
3. Passport to Danger (Adv.). ABC 16.1. .WXEL-T, 10:30 -11:00 It's a Great Life, 13.8 
4. Rakes Snead (Mya.l. ABC Is7 WEWS -F. 1000 -10:30 Undercurrent. 7.0 
5. Ramat of am /node (Adv.), TPA 13.8.... WNBK --M to S. 6:006.30 Vane., 7.4 
6. I Am ibe Law (My.). MCA -TV 13.2... .WEWS -F, 10:30-11:00 I Led Three Lives, 13.0 7. I Led Three LW. (Adv.,. Zk ....WXEL-F, 10:30-11:00 I Am the Law, 13.2 I. Radon 714 (Mys.). NBC I1.9... .WXEL -T. 8:30.9:00.... Arthur Murray Party, 9.3 9. Waterfront )Adv.), MCA -TV 11.6....WEWS -W. 7:00.7:10 Uncommon Valor, 4.5 

18. ;Studio 57 (Drama). Heinz 19.6... .WXEL -Th. 10:30-11:00.... Lu.x Video Theater, 20.2 ll. Little Raman .(Interstate). STEWS, M, W, 
F-6:00 9.6 

12. Liberace (Guild). WEWS. W.9:00 93 
13. Wild Bill Hickok (Flamingo). WXEL, 

Su -11:30 a.m 9.2 
14. Inspector Mark Saber (Thompson- Koch), 

WXEL, Su -11:00 8.6 
IS. Mr. District Attorney (Zit-). WXEI., 741:00 , 8.4 
16. Your All Star Theater (Screen Gems). WORK, 

57:00 7.8 
17. Little Roots ((merstate), WEWS, 96:30 7.5 
17. tSoldien of Fortune (Seven -Up), WNBK, 

Th -7:00 7.5 
19. Annie Oakley (Ca.S), WXEL, 5430 7.2 
20. Wild Bill Hickok (Flamingo), WEWS, T-6:00 6.7 
21. Eddie Cantor (Ziv). WEWS. Th -7:30 6.4 
22. Playhouse 15 (MCA -TV), WNBK, M, -W, 

Tk -I1:15 ' 6.3 
23, Guy Lombardo (MCA -TV), WEWS. 

Th -10:30 6.1 

24. Superman (Flaminuu). WEWS, Th-6:00 6.0 
25. Cowboy G -Men (Flamingo), WNBK. 54:30 5.8 
26. tDeath Valley Days (Pacific Borax), WXEL, 

7 -7:00 5.2 
27. Uncommon Valor (Gen. Teleradio), WNBK, 

W -7:00 4.5 
28. Science Fiction Theater (Zig). WNBK, T -7:00 4.1 
29. Cisco Kid (Ziel, WXEL, Th- 7:00 " 4.0 

F- 11::00 a.m 0.} 
30. Strange Adventure (GPDI, WNBK. P- 11:13 3.5 
31. Greatest Sports Thrills (Winik), WEWS, 

F -9:00 3.1 
31. (Patti Page (Oldsmobile), WXEL. M á 

F -7:45 3.1 
33. Ethel Barrymore Theater (Interstate), WNBK, 

F -7:00 2.9 
33. Greatest Sports Thrills (Wink), WEWS. 

Th -9:30 2.9 

35. Sportsman's Club (Syndicated File.), WXEL, j 38. Greatest Sports Thrills (Winik), WEWS. 

Th4:30 26I F-8:00 L6 

36. Big Playhouse (Semen Cano), WXEL. 
39. Bandstand Revue (Paramount), WXEL, 

W -7:00 
Th-6:30 2.0 4o, James Moon (NTA), WEWS. Su -4:30 0.3 

36. 1Ames Bros. (R. C. Cola), WEWS, Th- 8:45.. 2.0 41. Diane Lucas (Aram B. Modell), WEWS, 

.. 4 

SEATTLE -TACOMA 4 STATIONS 
THE TOP 10 TV SHOWS IN SEATTLE- TACOMA (I Indicates Now -Network) 

1. 363600 Question, KTNT 46.7 6. *Science Fiction Theater, KING 26.6 
2. Disneyland, KING 
3. The Medic. KOMO 

34.2 
32.4 

7. Dragnet, KOMO 
7. Best or Grouch. KOMO 

23.9 
23.9 

4. Big Town, KOMO 
5. Wednesday Nights Fights, KING 

27.6 
27.3 

9. Rio Tin Tin. KING 
10. *Mr. District Attorney. KING 

" 23.2 
25.1 

LOCALLY ORIGINATED FILM SERIFS IN RANK ORDER 

L Sheave Fiction Theater (Drama, 21v 26.6... .KING -T, 8:00 -8:30 
Steve Donovan, West. MushaL 13.4 

2. Mr. Diatekt Anon.. (Mye.). Ele 25.1.... KING -F, 9:00 -9:30 Channel 4 Reettwe, 8.6 

3. SDeath Valley Days (Wet.), Pacific Boas..24.3.... KINGSo 8:00 -8:30 G E. Thaler, 10.2 

4. Badge 714 (Mys.), NBC ' 2.3.6.... KING -F, 9:30.10:00 Best of Premier. 9.0 
5. Star and Story (Drama). OKkW 20.8... .KING -M. 9:30.10:00.R. Montgomery Ptmtnts, 21.1 
6. wad BM Hickok (West.), Made e 20.6.... KING -F, 6:00.6:30 SpoHS Reel, 7.6 
7. Eddie Cant. (Comedy), ZIT 20.3.. ..KING -W, 8:30 -9:00 I've Ga a Secret, 15.4 

B. Life of Rte) (Comedy), 2k 19.9.... KING -Th, 7:30-8:00 Climax, 16.3 

9. The Whistler (Min.), CBS NA. ...KING-F, 10:00 -10:30 Best of Premier, 10.4 

10. City Defective (Myad, MCA -TV 18.7.... KING -F, 8:30 -9:00 bear Phoebe, 12.6 

I1. I Search for Adventure (Geo. lingual), 37. Abbott and Costello (MCA -TV), KTVW, 
KING, 57:00 17.9 M -7:30 5.0 

12. Annie Oakley (CBS), KING. Th -7:00 17.7 39. D. Fairbanks Presents (ABC). KTNT, 
13. Your Star Showcase (TPA). KING, Su4:00 16.2 Su. 9:30 4,5 
14. (Soldiers of Fortune (Seven -Up), KING, 40. H'wood Wrestling (Paramount), T, Tb, 

T-6:00 16.1 58:30 4.4 
15. Little Rascals (Intestate), KING. M. T. 41. Tim McCoy ( UMAM). ROMO. F-5:45 4.3 

Th-4:30 15.7 42. Hans C. Andersen llntentate), KTNT. 
16. Ellery Queen (TPA), KING, M -10:00 15.4 1.6:00 3.5 
IT. Follow That Man (MCA -TV), KING, 43. Mr. and Mrs. North (ATPS), KTVW, M 

Th -9:00 15.2 to S-8:00 3.0 
18. Waterfront (MCA -TV). KOMO. F -7:30 14.9 43. Your All Star Theater (Screen Gems), 
19. Superman (Flamingo). KING. M-6:00 14.0 KTVW, S-7:30 3.0 
20. Steve Donovan, Western Marshal (NBC). 45. Jimmy Demaret (Award). KING. T- 10:15 2.7 

KOMO, T-600 11 4 46. Hopalong Cassidy (NBC), KTVW. M to 
21. Passport to Danger (ABC). KING, Th- 8:30...13.0 F4:00 2.4 
21. Little Rascals (Interstate). KING, W- 4:30...13.0 47. Wild Bill Hickok (Flamingo), KTNT, 
23. tStudlo 57 (Heinz), KING. Su-9:30 12.4 Su-4:30 2.0 
24. His floso,. Homer Bell (NBC), KOMO. 47. Dick Tracy (Combined). KTVW, M to 

M -7:30 12.2 57:00 20 
25. Hollywood Preview (Flamingo). KING. 47. I Am the Law (MCA -TV). KTVW, Th-7:30 2.0 

1.7:30 11.1 47. Renfrew of the Mounted (Gee. Baguet). 
26. (Ames Bros. (R. C. Cola), KOMO. 510:00 11.0 KTNT, F600 2.0 
27. Racket Squad (ABC), KING, M-9:00 I0.7 47. Hopalong Cassidy (NBC), KOMO. S-5:00.... 2.0 
28. Coco Kid (Ziv), KOMO. Th -7:00 9.0 52. Oral Roberts (Winik), KTVW, Su -10:00 1,7 
29. (Patti Page (Oldsmobile), KTNT, T. á 53. Inspector Mark Saber (Thompson- Koch), 

F -9:45 62 KTVW, F -7:30 13 
30. I Led Three Lives (Tiv), KTNT, 0.9:00.... 7.7 54. Your All Star Theater (Screen Gems), 
31. Bandstand Revue (Paramount), KOMO. KTVW. Su -9:30 1.0 

Th-10:30 7.6 55. Hollywood Off -Beat (MCA -TV), KTVW. 
32. Rift Baker. U.S.A. (MCA -TV), KTNT, W -7:30 0.7 

W -9:00 7.1 55. Your All Stu Theater (Screen Gems), 
33. Mat Corliss Archer (Ziv), KOMO, Th -7:30 7.0 KTVW, 50 -4:30 0.7 
34. Uncommon Valor (Gen. Trleradio). KING. 55. Mr. and Mrs. North (ATPS). KTVW, 

Su -7:30 6.7 Su-3:30 0.7 
35. Range Ruder (CBS). KTNT. Th4:00 6.4 58 Inspector Mark Saber (Thoatpaoh- Koch), 
36. Rama, of the Jungle (TPA). KTNT. 5.3:30 6.0 KTVW, Su-4:00 03- 
37. Playhouse 15 (MCA -TV), KING, M- 7:00 5.0 

BOSTON 2 STATIONS 
THE TOP 10 TV SHOWS IN BOSTON le Indura New- Netweek) 

I. 364.000 Question, WNAC 58.9 6. Climax. WNAC 34.0 
2. *Baseball, WNAC 44.4 7. Robert Montgomery Presents, WIZ....33.9 
3. *Baseball. WBZ 41.9 8. U. S. Steel Hour, WNAC 32,7 
4. Toast of the Town, WNAC 37.3 9. I've Got a Secret, WNAC 31.2 
5. Two for the Money. WNAC 34.7 10. Best of Grouche. WBZ 31.6 

LOCALLY ORIGINATED FILM SERIES IN RANK ORDER 
1. Maw tended lbe Badge (Mye.). MCA- TV..25.1....WNAC Su- 10:30 -1(:00 Life Begins at 80, 4.9 
2. Mr. Dialekt Attorney (Mye.), by 23.3... .WNAC -T. 10:30 -11:00 Eddie Cantor, 5.7 
3. I Led Three Lives (Adv.), Edo 17.8. ...WNAC -M. 7:00 -7:30 Various, 23 
4. Rinse Rider (West.), CBS 17.4... .WBZ -Su. 7:00.7:30 Waterfront 15.1 
4. Lone Wolf (Mye.), MCA -TV 17.4 . ...WNAC-S. 10:3041:00 Your Play lime, 11.4 
6. Forelgo Ionia. (Adv ), Official 05.3. ... W BZ -M. 10:30.11:00 Summer Theater, 14.2 
7. Waterfront (Adv.), MCA -TV 15.1.. .WNAC-Su, 7:00 -7:30 Range Rider, 17.4 
L Badge 714 (Mys.). NBC 14.9. .WNAC -W. 6:30 -7:00 Various, 4.9 
9. 5apermaa (Adv.), Flambage 14.8....-WNAC-F. 6:30 -7:00 Varions, 3.4 

M. The Falcon 010.1. NBC 14.4....WNACSo. 11:00-11:30 Meet the Press, 4.9 
10. The Whktkr (Mfg.), CBS 14,4.... WBZ-S. 11:00.11:30 Studio 57, 12.5 

IT. Wild Bill Hickok (Flamingo), WNAC, 
T4:30 12.7 

13. (Studio 57 (Heinz), WNAC, 511:00 12.5 
14. Boston Blackie (Zie), WNAC. F -11:00 12.3 
15. Hopalong Cassidy (NBC). WBZ, 51:30 10.6 
16. Stories of the Century (Hollywood TV Sers ), 

WNAC, T-6:00 9.3 
17. Sherlock Holmes (UM &M), WNAC, 

Th -10:30 8.7 
18. (Patti Page (Oldsmobile), WNAC. M A 

F -7:43 7.9 
19. Dick Tracy (Combined). WNAC, F -5:30 7.6 
20. Cisco Kid (Ziv), WNAC, W4:00 7A 
21. My Hero (Official). WNAC- Th6:00 6.2 
22. Gene Autry (CBS), WNAC. M-6:00 5.9 
23. Eddie Castor (7.1v). WIZ, T -10:30 5.7 
24. Floh Gordon (U000). WNAC, 52:00 5.5 
24. Heart of the City (MCA -TV). WNAC, 

Th-8:80 5:5 
26. Royal Playhouse (MCA -TV), WBZ, M & 

W -11:15 5.3 
27. Favorite Story (Ziv), WNAC, Su -5:30 4.7 

27. Hopalong Cassidy (NBC), WBZ, W6:45.... 4.7 
27. tAmes Bros. (R. C. Cola), WNAC, F- 7:15.. 4.7 
30. City Detective (MCA -TV). WOO, F- 11:00.... 4.5 
31. This Is Your Music (Official), WNAC. 

Su-5:00 33 
31. Greatest Drama (Gen. Teferadio), WNAC, 

T -7:15 3.6 
33. Science Fiction Theater (Ziv), WBZ. Th6:45 3A 
33. Wild Bill Hickok (Flamingo), WNAC, 

Su -11:30 a.m 3.4 
33. Rocky Jones, Space Ranger (MCA -TV), W82, 

5-1:00 3.4 
36. Armchair Adventure (Sterling), WBZ, 

Su- 12:15 2.5 
36. World's Greatest Fochlen (The Big Fights), 

WBZ- F -10:30 23 
36. Armchair Adventure (Sterling), WBZ, 

F -10:45 2.5 
39. Your Star Showcase (TPA), WNAC, Su-4:30. 1,7 
40. Watch the World (NBC). WNAC, 

Su-8:30 a.m. 0 4 

TV FILM SALES 
CBS TV FILM SALES 

LIFE WITH FATHER 
KARK, Little Rock: Stlfft's Jewelers 

AMOS 'N' ANDY 
Charlotte. N. C.: Duffy Mott 

GENE AUTRY 
KITr', Denver; WSIX, Nashville: WSBA, 

York, Pa.: Adv. TBA 
CASES OF EDDIE DRAKE 

WMAR, Baltimore: Adr. TBA 
LONG JOHN SILVER 

KJEO, Fresno, Calif.; KING, Seattle; 
KAKE, Wichita, Kan.: Adr. TBA 

WABO, New York: Goodman's Noodles 
RANGE RIDER 

WOOD. Grand Rapids Mich.; WSIX, 
Nashville: ds. TBA 

SAN FRANCISCO BEAT 
WTWO, Bangor, Me.: United Trading 

Stamp Co. 
WHYN, Spring(ield, Mass.: Adv. TBA 

THE WHISTLER 
KTVH, Hutchinson, Kan.: Adv. TBA 

ANNIE OAKLEY 
WFBG, Ak000a. Pa.; WSWA, Allants; 

N'B.AL, Baltimore; WIZ, Boston: 
WBEN, Buffalo; WBTV, Charlotte. 
N. C.; WLWD, Daytoa, O.; WICU, 
Erie, Pa.; WGTH, Hinlord. Conn.: 
WFRV, Green Bay. Wis.: WJAG. Johns- 
town. Pa.; WMBR, Jacksonville. Fla.; 
WGAI.. Laeesster Pa.: WIIM. tan 
atng, Mich.)'WHAS. Louisville; Wry,. 
Miami; WISN, Milwaukee; WALA, 
Mobile, Ala.; WNITC, Ncw Haven, 
Corm.; WDSU, New Orleans; KWTV, 
Oklahoma City; WOW, Omaha; WPFH, 
W i 1 m i n g t o n. Del.; Winston-Salem, 
N. C.: WKBN, Youngstown, O.; 
WKTV, Utica, N. Y.; KTVX. Tulsa. 
Okla.: WSPD, Toledo; KING, Seattle; 
KXLY. Spokane; KOVR, Stockton, 
Cott.; KDKA, Pittsburgh; KOIN, Port- 
Lad, Ore.; WJAR, Providence; KSL, 
Salt Lake City; KENS, San Antonio; 
San Diego, Calif.; KGO. San Fran - 
cleco: All renewals for Carnation Milk. 

WEER, Rockford, In.: Adv. TBA 

MCA -TV 
DR. HUDSON'S SECRET JOURNAL 

KARK, Little Rock Worthen Bank 
WOE, Buffalo: Hospital Service Corp. 

NBC FILM DIVISION 
CRP AT GILDE.RSLEEVE 
W NHC, New Haven, Conn.: Ronson Maca- 

roni 
KCBN, Temple, Tex.; KVDO, Tulsa, 

Okla.: Adv. IBA 
STEVE DONOVAN 

WMCT, Memphis; KCEN, Temple, Tex.; 
KTXL, San Angelo, Tex.: Adr.: TBA 

MS HONOR HOMER SELL 
KGUL, Houston; KCEN. Temple, Tex.; 

KVAL, Eugene, Ore.: Adv. TBA 
BADGE 714-A 

KRDO, Colorado Springs, Colo.; WNOW, 
York, Pa.: Ada. IBA 

BADGE 710-6 
KLTV, Tyler, Tes.: Adv. IBA 

BADGE 714.0 
WW1, Detroit: Ford Dealers 
WBAP, Fort Womh; KING. Seattle; 

KRDO, Colorado Springs, Colo.: Adv. 
TBA 

DANGEROUS ASSIGNMENT 
WKBN, Youngstown, O.: Adv. TBA 

PARAGON PLAYHOUSE 
KTXL, San Angelo, Tex.: Groat Watch 

VICTORY AT SEA 
WPTA, Ilarrhburgh, Pa.: Blue Cress 
KFSD. Son Diego, Calif.: Adv. TBA 

LIFE OF RILEY-C 
KTSM. El Paso, Tea.: Adr. TBA 

LIFE OF RILEY -D 
KTSM. El Paso, Tex.: Adr. TBA 

HOPALONG CASSIDY- 1 HOUR 
WMCT. Memphis: Adv. TBA 

ROPALONG CASSIDY -HALF HOUR -A 
WMCT, Memphis: Adr. TBA 

HOPALONG CASSIDY -HALF HOUR -B 
WMCT, Memphis; KRGV, West Waco, 

Tea.: Adv. TBA 

NATIONAL TELEFILM 
ASSOCIATES 

POLICE CALL 
WPIX, New York: Petri of California 

OFFICIAL FILMS 
MY LITTLE MARGIE 

WPIZ. Philadelphia: Participating 
KLOR. Portland. Ore.: Adr. TBA 

DATELINE EUROPE 
KALB, Alexandria, La.: Standard Printing 

and Alexander á Bolton loaaursnce 

SCREEN GEMS, INC. 
TALES OF THE TEXAS RANGERS 

KDKA, Pittsburgh: General Milt 
WCTV, Tallahassee, Fla.: Ade. TBA 

TOP PLAYS OF 55 
WCTV, Tallahassee. FL.: Ada. TEA 

Official Appoints 
Smith Sales Exec 

NEW YORK, Sept. 24.- Official 
Films has upped Stan Smith to 
the post of New York sales man- 
ager. Smith has been with Official 
six months. He was formerly with 
WABC -TV here and Ziv -TV. 

SPORTSVISION 
ALL-AMERICAN GABLE OF THE WEEK 

WSOV, Elkhart, Ind.: Adv. TIM 

ZIV TELEVISION PROGRAMS 
HIGHWAY PATROL 

KHQ, Spokane: FAG Pratt 
KVTV, Sioux City, Ia.: Story Beer 
KFYR, Bismarck, N. D.: Hamm.* Bat 

I LED THREE LIVES 
LETO. Bismarck, N. D.: Hamm's Bow 
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I LOVE LUCY 
MAKE ROOM FOR 

DADDY 
Starring Lucille Ball & 

Desi Arnaz 

A DESILU PRODUCTION 

CBS -TV- Monday 9:30 p.m. 

General Foods & 

Procter & Gamble 

Starring Danny Thomas & 

Jean Hagen 

FILMED BY DESILU 

ABC -TV- Tuesday 9:00 p.m. 

Pall Moll Cigarettes & Dodge 

FILMED BY DESILU 

NBC -TV- Saturday 9:30 p.m. 

Texaco 

ÿS 

Starring Eve Arden 

FILMED BY DESILU 

CBS -TV- Friday 8:30 p.m. 

General Foods 

IT'S ALWAYS JAN 
Starring Janis Paige 
A Jonard Production 

FILMED BY DESILU 

CBS -TV- Saturday 9:30 p.m. 

Procter & Gamble 

DECEMBER BRIDE WYATT EARP THE LUCY SHOW 

Starring Spring Byington 

A DESILU PRODUCTION 

CBS -TV- Monday 9:30 p.m. 

General Foods 

Starring Hugh O'Brien 
A 616 Production 

A DESILU PRODUCTION 

FILMED BY DESILU 

ABC -TV- Tuesday 8:30 p.m. 

General Mills & Parker Pens 

CBS -TV -East: Saturday 
West: Sunday 

Lehn & Fink 

THE LINE -UP 

MY 

FAVORITE HUSBAND 

FILMED BY DESILU 

CBS -TV- Friday 10:00 p.m. 

Viceroy Cigarettes 

Starring Barry Nelson & 

Vanessa Brown 

FILMED BY DESILU 

CBS -TV- Tuesday 10:30 p.m. 

Frigidaire 

MONDAY: "Lucy" '/s hr. 
"Bride" '/a hr. 

TUESDAY: "Daddy" 'Vs hr. 
"Earp" 1/2 hr. 
"Husband" %: hr. 

FRIDAY: "Line -Up" Va hr. 
"Brooks" %a hr. 

SATURDAY: "Jan" % hr. 

SATURDAY - 
EAST: "Lucy Show". 1/2 hr. 

SUNDAY - 
WEST: "Lucy Show " ' /a hr. 

Syndication "Willy" '/a hr. 

TOTAL 51/2 HOURS PER WEEK 

Waft eAQCliicriQnry 
HOLLYWOOD, CALIFORNIA 

NPR 
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MAY ALL Bt ACADEMIX 

By Time Gov't Suit's Settled 
Majors May Have Films - In 

NEW YOR,,, Sept. 24.- 
Whether there's a flood or a 

trickle, the government's anti-trust 
suit against the Hollywood majors 
for alleged conspiracy to bar re- 
leases to TV may, when the final 
verdict is in, turn out to be as 
academic as Republic's consent de- 
cree of last week. There seems to 
be hardly a chance that the anti- 

/0 trust suit will induce the majors 
to open the flood gates. But for 
almost a year now there has been 
a trickle, which shows no sign of 
abating. 

The majors are now very clearly 
interested in TV release, providing 
the price is right. They have in 
the recent past tested the market 
on limited size packages, but in 
most cases found they couldn't get 
enough money out of it. Their 
former anxiety of arousing the ex- 
hibitors' wrath seems pretty much 
dispelled now. They feel they'll 
be especially well protected if they 
dole features out to TV in small 
bundles. 

Of all the majors, Columbia Pic- 
tures appears to be the most TV 
minded regarding its backlog of 
features. For some time now it 
has been making a study of its 
inventory, seeking the most prac- 
tical method of selling some off 
to TV. 

NBC Bundle 
Two months ago it pitched a 

bundle of pre -1948 pictures to 
NBC -TV for use on its spectacu- 
lars. The deal never jelled, and 
it doesn't look as if it will. The 
nehvork apparently felt the price 
was too high, especially for pic- 
tures of an older vintage and es- 
pecially in view of the fact that 
ABC -TV has already launched a 
movie show, "Famous Film Festi- 
val. 

It has been speculated here for 
some weeks that Columbia in due 
time will begin to sell features to 
TV thru the syndication route. 

Three possible avenues of re- 
lease are being discussed: (1) It 
will release features thru its pres- 
ent TV subsidiary, Screen Gems, 

Syndicated Pic 

Biz Booming, 

Nathan Reports 
HOLLYWOOD, Sept. 24. -Busi- 

ness is booming in the syndicated 
TV film field, Wynn Nathan, vice - 
president of MCA -TV, reported 
this week. 

Nathan said that as far as the 
MCA syndication division is con - 
cerned, the market has opened up 
as never before during the past 
three weeks. Altho comparison 
with figures of a year agt. would 
be misleading because the present 
MCA -TV was then two companies 
(MCA bought UTP last Decem- 
ber), Nathan said that sales have 
approximately doubled over what 
they were six months ago. 

For example, sales of "Dr. Hud- 
son's Secret Journal," which made 
its air debut only this month, have 
already topped 85 markets, with 
producers Eugene Solow and 
Brewster Morgan almost certain to 
be off the nut before the end of 
the year. 

Altho Nathan did not go into 
the reasons, it's probable that the 
spread of strip programming (Bill- 
board, August 20) is having its ef- 
fect on the amount of program- 
ming being bought by stations. The 
MCA exec said that for the first 
time it's the smaller markets rather 
than the large ones which are 
leading in purchases. 

One possible explanation prof- 
fered by Nathan is that the con- 
siderable advertising campaign 
staged by MCA -TV is just begin- 
ning to be effective, with stations 
inquiring about product rather than 
having to be sold on each show. 

or thru an organization resulting 
from a merger of Screen Gems 
and Television Programs of Amer- 
ica. (2) It will release them thru 
a new subsidiary it will set up for 
that purpose. (3) It will release 
them thru Hygo Television, which 
early got some of Columbia's Wild 
Bill Elliot westerns and cartoons. 

M -C -M, which is not a party 
to the government's suit since it 
doesn't have any domestic 16mm. 
distribution, only two months ago 
had some negotiations with an out- 
fit in TV about the tele- release 

of some of its features, but the 
deal fell thru because of price. 

Lamour Films 
Paramount, which is also out- 

side the suit, tried the TV distribu- 
tors early this year.with a package 
of a dozen Dorothy Lamour pic- 
tures, but found the bids insuffi- 
ciently high. 

Universal put eight pictures it 
owned in association with Jules 
Levey on the auction block, and 
they were grabbed by Associated 
Artists Productions, which is sell - 

(Continued on page 13) 

INDIES GET SHARE - 

WRCA Open Time 
Reflects Competit'n 

NEW YORK, Sept. 24. -A clue 
to the changing competitive situa- 
tion among New York's stations 
is the amount of open time now 
available in the early evening on 
NBC -TV's flagship, WRCA -TV. 
The independent stations are 
clearly coming into their own. Two 
prime examples are WPIX and 
WABD here, which 'have never 
carried as much sponsored syndi- 
cated film as they have this sea- 
son. 

Two years ago the vast majority 
of the evening audience was 
hogged by the CBS and NBC sta- 
tions. Hence sponsors wanted to 
buy those two or nothing. WCBS- 
TV and WRCA -TV (then WNBT) 
were SRO, while the indies went 
begging. 

This season the distribution of 
local TV business is not only more 
evenly distributed, but one of the 
network stations is going to go out 
and do some bush beating itself. 

From 6 to 7:30 p.m. weekdays, 
WRCA -TV has open four weekly 
half hours, two alternate -week half 
hours and one quarter-hour slot. 

6-6:30 Strip 
In the 6-6:30 p.m. strip, the 

station is sustaining "Steve Dono- 
van" on Tuesday, Top Secret" on 
Thursday and, beginning October 
1, "Jungle Jim" on Friday. Kellogg 
has been sponsoring "Range Rider 
in the Friday segment. 

The station is sustaining its "Ask 
the Camera" in the 6:30-6:45 p.m. 
slot on Monday. 

In the 7 -7:30 p.m. strip, WRCA - 
TV is sustaining "The Great Cil- 

dersleeve" alternate Tuesdays, "Fa- 
bian of Scotland Yard" on Wednes- 
day and "Science Fiction Theater" 
alternate Fridays, 

Apparently the station would be 
willing to let sponsors bring in 
their own shows for any of those 
segments. 

WCBS -TV has been doing much 
better with feature films in early 
evening. Its "Early Show," 6:15- 
7:25 p.m., has been running vir- 
tually SRO. 

'Monte Cristo' 

Moves to Eng. 
LONDON, Sept. 24.- Television 

Programs of America is shifting 
production of "The Count of Monte 
Cristo" from Hollywood to Europe. 
Rudy Flothow, producer of the 
series, will arrive here next week 
to complete arrangements. Loca- 
tion shooting will be done in Italy, 
France, Spain and here In Eng- 
land. Interiors will be done at the 
British National Studios here. 

This move follows completion of 
about 15 episodes in Hollywood. 
George Dolenz continues to star 
in the series with the same sup- 
porting cast, and it will have the 
same production credits. 

Milton Cordon, TPA president, 
was over here this summer. Upon 
his return to the U. S. he told The 
Billboard he was thinking of start- 
ing some production here. 

THE BILLBOARD SCOREBOARD 

Top 25 Non Network Vidli /m 

Series and Their Pulse 

Multi Market Ratings 
mis monthly feature of The Billboard's TV Film department shows the Maths 

mtaoding of the 25 top-rated TV Film serra sold on regional or national-spot 
basis. The Average Rating is based on the rating scored by each show in the 22 
basic markets studied monthly by The Pulse, which markets account foc the bulk of 
U. a. set circulation. Each market is weighted Io proportion to its TV poputatba. 

For additional Intormatioo on audience sire and coverage phare come 'lb* 
Pulse, Toe., 15 West 46th Street, New York. 

Viewers Aug. 
Wok ter IN Avg. 
order Title ana Distributor of Serin Homo Radii 

1 Life of Riley (NBC) 206 161 
2 Badge 714 (NBC) 254 15A 
3 Passport to Danger (ABC) 179....13A 
4 I Led Three Lives (Ziv) 219 13.3 
5 Douglas Fairbanks Presents (ABC) 198 12.3 
6 Mr. District Attorney (Ziv) 201 12.1 
7 City Detective (MCA) 194 11.5 
8 Death Valley Days (Pacific Borax) 226 11.3 
9 Waterfront (MCA) 196 11.2 

10 Man Behind the Badge (MCA) 209 10.8 
11....,. Boston Blackie (Ziv) 220 10.6 
12 Star and the Story (Official) 191 10.5 
12 The Whistler, (CBS) 204 10.5 - 

14 Superman (Flamingo) 182 10.4 
15 Little Rascals (Interstate) 219 10.1 
16 Eddie Cantor (Ziv) 194 10.0 
17 Cisco Kid (Ziv) 201 9.8 
18 Annie Oakley (CBS) ,218 9.6 
19 Wild Bill Hickok (Flamingo) 186 9.5 
20 Science Fiction Theater (Ziv) 193 9.4 
20 Foreign Intrigue (Official) 220 9.4 
22 Lone Wolf (MCA) 208 9.2 
23 Gene Autry (CBS) 228 9.1 
24 Meet Corliss Archer (Ziv) 189 8.9 
24 Racket Squad (ABC) 193 8.9 

Film Distrib Assn 
Sets 160G Budget 

NEW YORK, Sept. 24. - The 
seven -man steering committee 
working to set up an association 
of TV film distributors is reported 
to have set an annual budget of 
$160,000. This seems to have been 
predicated on a membership of 
25 to 30 outfits, which was the 
number attending the preliminary 
meetings last spring. Thus, each 
distributor would have to pay an 
average of about $5,000, tito the 
dues will probably be figured on 
some sort of pro rated basis. 

The committee held its first fall 
meeting this week at which it 
heard the results of studies that 
had been made thru the summer, 
primarily by chairman Dwight 
Martin, of General Teleradio. 

Most of the points at issue are 
said to have been settled at this 
meeting. A second meeting is due 
to take place in another week, at 
which the committee hopes to 

complete a report to present to 
the industry at large, but there 

Nets, Pic Trade Push Hard 
In Development of Stanzas 

HOLLYWOOD, Sept. 24. -Net- 
works, packagers and independent 
producers, wasting no time on wait- 
ing to see how the current sea- 
son's product will fare, have started 
a headlong rush of program de- 
velopment for the mid -season and 
1956 -'57 markets. 

NBC -TV Program Director Rich- 
ard Pinkham has already concluded 
preliminary talks on the Coast with 
Vice -President Fred W. Wile Jr. 
and his assistant, Frank Cleaver, 
with Cleaver winging to New York 
this week for further conversation. 
None of the execs involved have re- 
vealed the specific programs in- 
volved, but Wile declared that 
there are a number of standbys in- 
chided which may be utilized as 
placements for any shows that 
falter tisis fall. 

CBS -TV boss Hubbell Robinson 
arrived on the Coast this week and 
immediately went into huddles 
with programming exec Al Seal - 
pone. Scalpone professes confidence 
that none of the new series will 
prove duds,. but, just in ease, there 
are standbys ready, CBS-TV being 

especially well endowed with pilots 
left over from last season. 

Robinson is also in negotiation 
with Bill Todman, of Goodson -Tod- 
man, who flew to the Coast for the 
specific purpose of selling the 
"Landmark" series, dealing with 
American historical events, to the 
web. 

MCA -TV is developing two or 
three new properties (Tine Bill- 
board, September 24) for national 
sales, with the syndication division 
casting eyes about fora new show 
-as different as possible -to put on 
the regional and spot market next 
January or February. 

At William Morris toppers have 
been 'huddling the past two weeks 
on new programs for the coming 
season. The agency has at least 
one pilot, "The Silent Service," 
which was shot too late in spring 
for the current season, ready to 
show to sponsors. Series deals with 
exploits of the submarine service. 

Ziv -TV is readying five pilots 
for national sale, with one company 
exec opining that there would be 
more casualties among shows de- 
buting this fall than ever before. 

Sol Lesser -Jack Denove Produc- 
tions, in addition to "Tartan," have 
started prepping a series based on 
"Our Town, Lesser having made 
the feature film in 1939. Conne- 
Stephens Productions is adding a 
Western, "B i g -F o o t Wallace," 
based on a Texas frontiersman who 
survived the Alamo, to its roster. 

The Pasadena Playhouse is talk- 
ing to the webs about doing an 
anthology series in conjunction 
with the theater. One of the first 
pilots of the season actually shot 
is "Angelica," which has as its 
central character á department store 
doll. Scripted by Pony Sherrell and 
Phil Moody, it was filmed at Larch - 
mount Studios this week. 

Probably the project with the 
highest priority is development of 
a toper for "The $64,000 Ques- 
tion. Everyone is working on it, 
but with something of the secrecy 
attached to Los Alamos. As a mat- 
ter of fact, ail program developers 
are more reluctant to talk about 
what they're doing than in the 
past, furtively glancing over their 
shoulder to sea who might steal 
the idea. 

appears to be a couple of knotty 
problems to work out yet 

Meanwhile, industry interest in 
the association seems to have 
waned over the summer. It was 
during these months that the most 
tangible progress was made by 
Martin and other members of the 
committee. But during this time, 
most distributors have had no In- 
volvement with the project and 
have had no news on it At the 
time of the first meeting last 
spring, many distributors only 
grudgingly conceded that an as- 
sociation could do some good. In 
the intervening months, while the 
whole thing was simmering qui- 
etly, they tended to forget about 
it and lose interest. 

MCA -TV Opens 

Tampa Office 
NEW YORK, Sept 24. -In an 

effort to strengthen itself sales and 
administration -wise, MCA -TV this 
week opened its 23cl office, in 
Tampa, and promoted four ex- 
ecutives. Dale Sheets was named 
director of regional sales for the 
Western division. Succeeding 
Sheets as administrative assistant 
to Wynn Nathan, veepee in charge 
of sales, is Noel K. Rubaloff. 

Appointed director of producer - 
relations is Robert K. Riley who 
will act as liaison between the 
many producers making film for 
the company and its top execu- 
tives. Irving Rosenberg will join 
Nathan's administrative staff as an 
assistant to Rubaloff. The man- 
ager of MCA -TV's Tampa office 
will be Robert Montgomery, for- 
merly with World Broadcasting. 
He will cover Florida, .Southern 
Georgia and Southern Alabama 

Interstate 
In Toronto 

NEW YORK, Sept. 24.- Inter- 
state Television has opened a new 
branch office in Toronto, Canada, 
and has named Richard Fischer 
as its Canadian division manager. 

The firm is making preparations 
to move early next month to larger 
New York quarters located at 445 
Park Avenue. 
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NBC Sees Billings 
As Gain on CBS 

NEW YORK, Sept. 24.- NBC-TV 
sees its July billings as a heartening 
sign that it is catching up, finan -' 
cially, with CBS -TV. According to 

the Publishers' Information Bureau, 
NBC billed $11,968,760 in July of 

this year, whereas CBS billed about 

$14,600,000. Last year the CBS 
lead was a solid $3,700,000, a 45.5 

per cent advantage. This year it is 

a $2,700,000 advantage or 18.2 
per cent. 

The NBC July gain this year as 
against last year was about $3,000,- 
000, a 46.8 per cent increase. The 

CBS July gain in 1955 as against 
1954 was 23.4 per cent. NBC, 
thereby, has deducted that this in- 

dicates its rival is actually showing 
a down trend in billings because 
it is not matching its percentage 
gain. 

NBC claims that it started Sep- 

tember with an eight- and -a -half- 
hour weekly increase in sponsored 
time over last September and has 

since added nine and a half hours 
of network business. 

CBS, its rival claims, started 
(Continued on page 13) 

THE BILLBOARD 

LEE TALK AT CHICAGO 

V FILM 7 

VHF Portion of $ 

Superior, NARTB Meet Told 
WASHINGTON, S e p t. 24.- 

"VHF portion of the spectrum is a 

superior service," is the conclusion 
of Commissioner Robert E. Lee on 

the UHF -VHF television dilemma. 
Speaking before the National As- 

sociation of Radio and Television 
Broadcasters conference in Chicago 
(20), Lee came out for a program 
to "secure the greatest number of 

allocations in the VhIF portion of 
the spectrum." 

Lee gave four reasons for favor- 
ing a Commission program to 

squeeze in more VHF's: 1. The 
original investment in the UHF is 

higher because of transmitter dif- 
ficulties. 2. Use of high power by 
UHF has not equalized coverage, 
and "U" pictures deteriorate at 
short distances. 3. UHF set owners 
not only have to buy an additional 
receiver attachment, but often must 
invest in a "special costly antenna 

MON -FRI 
ORCH BALC 
2.40 1.20 

SAT SUN HO/ 
ORCH BALC 
4.80 2.40 

MATINEE 
ORCH BALC 
2.40 1.20 

Trtf VISION SUBSIDIARY Of COLUMBIA PICTURES CORr. 

John H. Mitchell 
Vice President in charge of sales 

3130 Maple Drive. N.E. 

Atlanta, Go. 

Exchange 6100 

233 West 49th Street 

New York 19, N. Y. 

Cede 5.5044 

230 N. Michigan Ave. 

Chicago, Ill. 

Franklin 2.3696 

102.100 Peter Street 

Toronto, Ontario 

Empire 3-4096 

4924 Greenville Ave. 

Dallas, Texas 

Emerson 2450 

212 Beason Building 

Salt lake City, Utah 

Salt lake City 3 -3903 

157 Bradley Street 

Cleveland, Ohio 

Chestnut 7 -6736 

995 Market Se. 

San Francisco, Cal. 

Douglas 21060 

system." 4. Reluctance of nets and 
advertisers to use a UHF when they 
can get a VHF in the same area. 

Pointing out that the U. S. has 
allocated less VHF spectrum space 
per television receiver than any of 
the leading countries," Lee pro- 
poses a piecemeal swap operation 
in which higher bands would be 
used by industry's land- mobile 
equipment, and U. S. services (in- 
eluding the military), while lower 
bands are released to broadcasting. 
He also suggests rescue by transfer 
to new VHF outlets of those U1lF's 
that require it. 

In the step -up of VHF alloca- 
tions, Lee would give transfer pref- 
erence to the UHF operator who 
pioneered and made an honest at- 
tempt to serve the public interest." 
UHF operation should by no means 
be abandoned "where it is eco- 
nomically feasible," Lee points out, 
"since we cannot foresee what the 
years ahead will develop." 

On the subject of FM channels, 
"the subject of many, many covet- 
ous eyes," Lee says: "I would not 
under current conditions disturb 
the FM allocations even tho max- 
imum use of these assignments is 

not being made ... FM broadcast- 
ing is a superior service that does 
great things for the messie lover." 

Newly shochomed VHF's which 
would be smaller -scale operations 
than those already established 
would provide a "secondary" local 
service beamed at local coverage. 
Lee is convinced that "advertisers 
would support a low -power local 
independent TV station with adver- 
tising dollars not now being spent 
in any media." He adds: "More 
revenue would flow to this type of 
station front department stores, 
drug and cigar chains, etc." 

Greatest danger inherent in the 
squeeze -in idea, Lee admits, is pos- 
sible "degradation" of service be- 
cause "more pressure will be put 
upon the Commission to further 
and further relax its standards :" 
However, he feels the setting up of 
exact rules, and non -acceptance of 
applications contrary to those rides, 
would be a sufficient safeguard. 

SG -TPA Merger 

Talks Continue 
HOLLYWOOD, Sept. 24. 

Merger talks between Screen Gems 
and TPA (Billboard, September 10) 
continued here this week, with 
some indication that the difficult 
negotiations had taken an up- 
swing. 

The talks, which would have 
Screen Gems absorb the TPA or- 
ganization, have been on an on- 
again off -again Roller Coaster. At 
least one day -long meet was held 
this week, with the attitude follow- 
ing it seeming to be more optimis- 
tic than before. 

Feeling in the trade is that the 
merger would considerably 
strengthen Screen Gems, with the 
move being a natural one for TPA 
Prexy Edward Small because of 
his previous affiliation with Co- 
lumbia. 

Governor Gets 
Monogram Pix 

NEW YORK, Sept. 24.- Gover- 
nor TV Attractions will take over 
distribution of 12 Monogram pic- 
tures formerly handled by Motion 
Pictures for Television. Nine of 

them star the East Side Kids. The 
other three are spook mysteries. 

Governor gets them November 
15, when the TV rights revert to 

the Savoy Picture Corporation, 
which is closely allied to Governor. 
Out of a similar situation last year, 
Governor took over a lot of prod- 
uct that had. been handled by 
Unity Television. 
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ADVISORY BOARD SURVEY: 

Attitudes in Re British 
And Dubbed Features 

Film from overseas is the topic of the day. 
The influx of imported product, especially from 
Britain, has zoomed to such a degree that a survey 
of trade attitudes on the subject is most timely. 

NBC-TV has scheduled two big new British 
movies for this season. ABC -TV will run 20 top 
British pictures over 52 Sunday nights this year. 
The amount of British feature films in syndication 
has increased significantly this year. And, in addi- 
tion, a number of important new half -hour film 
series are coming in thru customs this year. 

Are film buyers keeping their doors open to 
this product? Has this recent influx changed 

HOW THEY VOTED 
I. Assuming that production, slury and star values were 
the best, would son consider broadcasting, stmwsorlag rrr 
distributing Wit. feature flints this sear? 

Networks and Stations 
Ad Agencies 
Network Sponsors 
Regional, Local and Sp01 

Advertisers 
Distributors 
Producers, Labs, Equipment 

Ses 
4S 

32 

14 
15 

No 
I; 

2 

s 
2 

Grand Total 1,1 J1 

Don't 
Know 

8 

2. Assuming that the showmanship wt. good aad that the 
English dabbing wu the best posdMe. could ,oil coa- 
. d.r bnadonnm, spa r.leg or disulhuling Europe. 
produced fears fibs W scarf 

Don't 
Tea No Know 

Networks and Stations r II 10 
Ad Agencies 21 9 3 
Network Sponsors 2 2 1 

Regional. Local and Spot 
Advertisers S S 1 

Dinlibnlo,s II 4 I 
Producer. Labs, Equipment V 4 1 

Grand Total 98 42 17 

3. Has goer anitude changed on either u Me above 
questions la M Iasi three months: 

Yes Ns 
Networks and Stations 8 59 
Ad Agencies 4 32 
Network Sponsors - 5 

Regional. Local and Spot Advertisers 2 8 
Distributors 1 16. 
Product,,, Labs, Equipment 1 16 

16 136 

Cnnslstina of one "Yi gxga 
cal ire Iron, each nadina 
sponsor, advenisting agency, 
TV broadcaster, producer 
and film company, 

their attitudes toward importations one way or 
another? 

The survey reveals that the U. S. TV industry 
is most receptive to foreign film, especially Brit- 
ish. It appears that the anxieties that distributors 
here have always suffered about handling British 
features were largely unfounded. To an over- 
whelming degree the stations on the board indi- 
cated that they have always had an open door to 
foreign features, that it's the show that counts 
and that the foreign label does not make an im. 
portant difference. The consensus was best 
stemmed up by a Detroit agency man who stated 
"Good features are good features, wherever they 
are produced." 

Only three stations and two ad agencies said 
their attitude had been changed to the affirmative 
by the improvement in the quality of the British 
pictures that have lately been released to TV. 

There was one important qualification. Board 
members in all categories said they deemed a 
steady diet of British or foreign movies unwise. 
Five stations made this point. Another two said 
they wanted only the best British, and another 
three said they'll take British movies only when 
they equal U. S. pictures in quality. 

This qualification was born out by one of the 
major distributors of foreign features. Jules Weill, 
head of Fortune Features, Inc., the packager of 
Italian -made movies, said, "These pictures have 
proved very successful, but I will admit that it 
is difficult to sell your smaller markets a large 
package. What we do is let them purchase as few 
as they desire since we have confidence that after 
they have played some they will purchase the 
entire group. 

The resistance to British pictures was general- 
ly assumed to be centered in the Midwest and 
South. One distributor in the survey made this 
point. However, an analysis of the few stations 
that completely nixed British film in this survey 
does not disclose a very clear geographical pat- 
tern. Negative votes came in from all parts of 
the country, including from one station in New 
York and one in Los Angeles. Biggest concentra- 
tion of "no's" was in the South (six stations out of the 17 that voted this way), most of them in 
the State of Texas. Another four "no's" came from 
the West and another three from the Northwest. 

STATIONS SAY . . . 

E. R. VADEBONCOEUR, president, WSYR, Syra- 
cuse: "We can't get enough good product here. We 
have to get it where we can. 

FRANK P. SCHREIBER, general manager, 
WGN -TV, Chicago: " Altho British films are 
often very fine, they frequently have three 
drawbacks: unsatisfactory sound tracks, not 
enough American stars and not contimercial." 

HAROLD P. SEE, station manager, KRON, San 
Francisco: "The new type British releases are as good 
or better than alike American product." 

FRED M. THROWER, vice - 
president, WPIX, New York: 
"U. S. TV audience will take 
a certain amount of British 
films -but must be their best 
product. Would want to add 
American pictures so that 
the schedule would be two - 
thirds American and one- 
third British." 

JACK GILBERT, station man- 
ager, KHOL, Holdrege, Neb.: 
"Ova rural and small-town peo- 
ple just don't understand what THROWER 

Is going on.° 

FRANK WHISENANT, president, WMSL, 
Decatur, Ala., has changed his mind about 
foreign film because "the talent is getting too 
high in U. S." 

ROSS B. BAKER, general manager, KSWO, Lawton, 
Okla., has changed his mind about foreign film be- 
cause of 'lagging American supply and better British 
production.' 

PRODUCERS AND DISTRIBUTORS SAY . . . 

RALPH TUCHMAN, HARRIS- TUCHMAN PRO- 
DUCTIONS, Hollywood: "British films don't afford 
equal star or name values." 

JOHN H. BATTISON, JOHN H. BATTISON 
PRODUCTIONS, Kensington, Md.: "Good 
British movies are as good as anything that 

comes out of Hollywood, average British 
movies usually poorer than Hollywood, bad 
onm are horrible. But I would run good ones 
if I could get them at the right price." 

IRVING M. LESt, president, MAJOR TELEVI- 
SION PRODUCTIONS, New York: "For a consider- 
able period of time we have been distributing fine 
quality British productions, such as "Pygmalion," 
"Major Barbara," "Thunder Rock" (others), and I 
must say that they have been wonderfully received, 
1 would love to have a lot more of equal quality." 

JACK RUSSELL, JACK RUSSELL & AS- 
SOCIATES, Chicago: "From sales experience 
we have found foreign pictures, particularly 
British, are very difficult to sell in Mid -Central 
markets." 

ADVERTISERS AND AGENCIES SAY.. . 

READ H. WIGHT, vice -president, J. M. MATHES, 
INC., New York: "For TV I believe firmly in Ameri- 
can -made programs. TV is American made, and I 
personally would exclude all foreign made films 
until TV is interaationaL" 

ANDREW N. VLADIMIR, TV director, 
GOTHAM -VLADIMIR ADVERTISING, New 
York: `The popularity of British films in this 
country is already established. We would 
not be interested in old films or reruns, but 
definitely in new material." 

JOHN MARWIN, TV director, WAYNE WELCH, 
INC., Denver: "From a sponsor's viewpoint foreign 
movies are a good buy, better than the average old 
American film. Refreshingly different." 

EARL L. SAUNDERS, vice -president, S. M. 
BROOKS ADVERTISING, Little Rock: "Pro- 
duction troubles in the United States are going 
to effect decided changes in thoughts of 
everyone in buying or selling films for tele- 
vision. Organized labor will find itself out on 
a limb if it makes unreasonable demands." 
(Reason for changed attitude on foreign film.) 

MILTON J. STEPHAN, TV director, ALLEN & 

REYNOLDS, Omaha: "We should find the solution 
to talent costs in our country. Acceptance of American 
movies is greater." 

NEXT WEEK -The TV Editorial Advisory Board will fell: 

ATTITUDES TOWARD FOREIGN PRODUCED HALF -HOUR SERIES 

News in Brief 
SARNOFF AND McDONALD 
FIND AGREEMENT POINT .. . 

General Sarnoff (RCA) and Commander McDonald (Zenith) finally 
found a point of agreement this week. In a speech before the Adver- 
tising Club of Washington, the general said he thought toll TV should 
be made an issue in next years election campaign. The commander 
immediately issued a statement that he agreed the public should be 
given a chance to decide. But, McDonald added, he wanted the 
public to decide after seeing toll TV in action, ;Ind not after hearing 
it debated in a political campaign. 

ESTHER WILLIAMS TO 
SWIM IN BERLE SEC . . . 

Esther Williams will swim on TV for the first time on the 
Milton Berle show next Tuesday (27). A special 40- 11y -15 foot 
tank is being constructed by NBC at a cost of 525,000. The TV 
cameras will catch her from both above and below. 

SET -MAKERS' ORG TO 
PROBE UHF PROBLEM ... 

The Radio -Electronics -TV Manufacturers' Association set up a spe- 
cial "frequency allocation study" committee this week to analyze the 
UHF problem. This committee will work with the Educational TV 
Committee and the UHF Policy Committee tinder the chairmanship 
of Dr. W. R. G. Baker, of General Electric, They will give their find- 
ings to the FCC. 

CINCINATTI PROF TO 
HEAD FCC STUDY .. . 

The Federal Communications Commission has named 
Roscoe Barrow, law dean of the University of Cincinnati, to head 
its network study, for which it has an $80,000 appropriation. He 
will begin to organize his staff immediately. 

INSTALLS COLOR TV .. . 

The Hotel Governor Clinton, New York City, this week completed 
installation of 50 21 -inch RCA color TV sets in various of its rooms 
and suites, the first hotel to make such a big color splurge. It also 
has 700 black- and -white sets installed and intends to keep going until 
it has TV in all its 1,200 rooms. 

'DING DONG SCHOOL' 
TAKING TO THE ROAD .. . 

"Ding Dong School" will take to the road this season. It 
will make week -long stands at Boston, Cleveland, Houston, Los 
Angeles and San Francisco, Dr, Frances Harwich will also 
make personal appearances in department stores. 

Daytime Time Mess Costs $$ 
Continued front page 2 

manager, Jamieson has been wres- 
tling with the problem of realign- 
ing network programming sched- 
ules all summer in an effort to 
minimize the damage the situation 
will cause. Executives at the other 
networks and at stations thruout 
the country have been working a 
similar project for many weeks. 

Some of the thorniest problems 
have arisen from the fact that New 
York is extending daylight time 
thru October, while Hollywood 
and other West Coast areas are 
switching to standard time today. 
As a result, the West Coast will 
now be four hours behind New 
York instead of its usual three - 
which presented plenty of head- 
aches as it was. 

Steel Hour Example 
A fairly typical example of how 

it affects just one phase of network 

lrations 
can be cited by taking 

e situation of CBS -TV's "U. S. 
Steel Hour," whose clearance of 
literary properties often depends on 
its ability to air live on the CBS 
line -uji' of stations. 

The "Steel" show ordinarily airs 
live on the West Coast 7 -8 p.m. 
Because of the new discrepancy in 

time standards, it will now reach 
the West Coast 6.7 p.m., a time 
slot that is unavailable to it be- 
cause of local station commitments. 
Even if that time slot were avail- 
able, the network and the station 
would lose billings because of the 
switch from Class A to Class B 

time, which has happened with 
other shows. 

As it is, however, the "Steel" hour 
will have to be aired via kinescope, 
which could only be worked out 
by having the kine of the show 
aired two weeks later than the live 

performance. In the shuffle, an 
entire "Steel" shdw will have to be 
left out of the West Coast sched- 
ule with resultant loss of billings 
to both network and stations. 

Cities Affected 
This type of situation and many 

others-some similar, others totally 
different, and all occasioned by 
the time mix- up-will be repeated 
in many cities thruout the country. 

Some idea of the confusion that's 
plaguing the industry can be 
gleaned from noting the impor- 
tance of some of the cities which 
are in the camp of those observing 
daylight savings time thru October 
and those shifting over to stand- 
ard time today. 

In the former category are: New 
York, Chicago, Philadelphia, Pitts- 
burgh, Indianapolis, Boston, Al- 
bany, and others. In the latter 
category are Baltimore, Cleveland, 
Los Angeles, Louisville, San Fran- 
cisco, St. Louis, Washington, D. C., 
and others. 

NBC TeleSales 
Continued fror,, page 2 

Sales department is to sell TV 
thru TV, to demonstrate visually 
beyond any doubt what the me- 
dium will do for the client. Origi- 
nally it was thought that it wbuld 
help the small TV client get the 
maximum benefit out of its TV 
investment, but both the small and 
large video sponsor has begun to 
use the sales weapon. The depart- 
ment was organized by Joe Culli- 
gan, NBC's national sales and mer- 
chandising director. It is now man- 
ned by Peter Smith, with Ted 
Harbert as his writer -producer. 

GR -TV 
THE BEST 

in local and 
network shows 

I 

CHANNEL 

I 

BUFFALO, 
Copyrighted material' 
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80% of TV Sets in 
Metropolitan Areas 

WASHINGTON, Sept. 24. - In 
American households the percent- 
age of TV set owners remains at 80 
in metropolitan areas regardless of 

geographic location, and decreases 

with distance from those area. This 
is the conclusion of the Bureau of 

the Census in its breakdown of a 

June survey made at the request of 
the Advertising Research Founda- 
tion. 

Census reveals striking contrasts 
in set ownership in the 32,000,000 
American households with TV sets 

today. 'While four out of five metro- 
politan households have one or 
more sets, little more than half the 
urban dwellers outside of big cities 
have TV sets, and the figure drops 
to 42 per cent in rural areas. 

While metropolitan set owner- 
ship holds to a steady 80 per cent 
all over the country, smaller city 
areas show wide variations by lo- 
cation: Northeast and North Cen- 
tral States have 75 per cent owner- 
ship: the \Vest has 86 per cent, and 
the South a low 50 per cent. Sec- 
ond-set home average only 2.3 per 
cent for the whole country, with 
metropolitan areas scoring 3.4 per 
cent, and all other down to a mere 
.8 per cent or less. 

The number of people in the 
household is a deciding factor in 
set ownership. Average households 
of four people are in the highest 
bracket, with 79 per cent owning 
sets. Fewer sets are bought by 
large families, with only about 88 
per cent ownership in families of 
six or more. On the other hand, in 
one -person households, only a third 

- have sets. 
A breakdown of figures on set 

ownership in 'rural areas shows 
scoring the lowest 

in set ownership: 42 per cent. In 
non -fane rural areas, percentage 
climbs to 61. In Southern areas, in- 
eluding both urban and rural, but 
excluding large cities, sampling 

SPANISH PIX 

Souce Firm 

Distribs 'Em 

For TV Use 
HOLLYWOOD, Sept. 24.-Or- 

ganization headed by Frank Souce 
has started distribution of Spanish 
language features for American TV 
stations. Altho still without a 
legal name, the company will prob- 
ably be called Spanish Interna- 
tional Telefilms. 

The Soutes have extensive in- 
terests in theatrical films in the 
United States and Mexico. They 
have acquired rights to 1,100 
Spanish, Mexican and Argentine 
features, 300 of which are pres- 
ently being offered to U. S. tele- 
vision stations. 

Features have already been pro- 
grammed in two cities, Albu- 
querque and Tucson, being slotted 
during the morning hours. Souce 
believes thère are 18 markets in 
the United States with Spanish - 
speaking populations large enough 
to make programming of Latin 
films practical. 

Within the next few months 
Soute will also begin syndication 
of kinescopes of Mexican and 
Cuban television shows. Com- 
pany's offices are at 1044 South 
Hill Street, Los Angeles. 

'Superman' Series in 
Switch to Color Film 

HOLLYWOOD, Sept.. 24. - 
"Superman " TV series is being 
switched to color, with 26 films in 
current production being shot in 
tint. Whitney Ellsworth produced 
the George Reeves starrer. 

showed only 39 per cent of the 
households had sets. 

Census figures are based on a 

sampling of 48,000.000 U. S. 

households, and contrast the esti- 
mated 32.00000 set owners of 
today with 5,000.000 tabulated in 
in 1950. Two -thirds own sets today 
as against one household in eight 
five years ago. 

Advertising Research Foundation 
footed the bill for the June TV set 
survey, which was made part of 
Census Bureaus monthly current 
population survey." 

Falstaffs Eye 
Off `Trouper'; 
Going National 

HOLLYWOOD, Sept. 24.-Fal- 
staff Breweries has bowed out of 
its proposed syndicated sponsorship 
of MCA -TV's "State Trooper" 
(Billboard, September 24) and the 
show is being offered for national 
sponsorship instead. 

One reason for the switch is that 
Ziv -TV beat MCA to the draw 
with its "Highway Patrol," with 
execs of the latter organization 
feeling that it would be difficult to 
syndicate two series of a similar 
nature at the same time. 

'Home' Team Creates 
Pay -Off Programming 

NEW YORK, Sept. 24.- 
Unusual teamwork between the 
puxluction staff of "Home' and the 
Today," "Home" and "Tonight" 

sales u ft has been responsible for 
a new lied of creative program - 
ming an tlie'show that brings sales 
result. Tite latest pay -off is the 
$350,000 buy of 52 participations 
in "Home" by the Upjohn Com- 
pany, an important maker of 
pharmaceutical products. 

The format of the show is fluid 
because of its magazine concept, 
and its producer, Dick Linkraum, 
noodles around the sales depart- 
ment looking for program ideas. 

One of the latest insertions was a 

medical news segment which fea- 
tures commentator Howard Whit- 
man. Upjohn saw the segment and 
liked it so much that the buy 
followed. Upjohn, which never be- 
fore has been in network TV, will 
use it mainly for an institutional 
pitch. 

The same kind of results were 
achieved by the insertion of a fash- 
ion and woman's homemaking seg- 
ment. Simplicity Patterns saw the 
segment and placed a $750,000 
order, $250,000 of which is to be 

(Continued on page 13) 

SOLD IN 10 CITIES BEFORE TH 

TV EQUIVALENT OF AN ACADEMY AWARD MOTION PICTUR 

CELEBRATED STARS IN CELEBRATE 
DRAMATIC ENTERTAINMENT AT IT 
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NBC Sees Billings 
As Cain on CBS 

NEW YORK, Sept. 24.- NBC-TV 
sees its July billings as a heartening 
sign that it is catching up, finan- 
cially, with CBS -TV. According to 
the Publishers' Information Bureau, 
NBC billed $11,966,760 in July of 
this year, whereas CBS billed about 
$14,600,000. Last year the CBS 
lead was a solid $3,700,000, a 45.5 
per cent advantage. This year it is 

a $2,700,000 advantage or 18.2 
per cent. 

The NBC July gain this year as 
against last year was about $3,000,- 
000, a 46.8 per cent increase. The 

CBS July gain in 1955 as against 
1954 was 23.4 per cent. NBC, 
thereby, has deducted that this in- 
dicates its rival is actually showing 
a down trend in billings because 
it is not matching its percentage 
gain. 

NBC claims that it started Sep- 
tember with an eight- and- a -half- 
hour weekly increase in sponsored 
time over last September and has 
since added nine and a half hours 
of network business. 

CBS, its rival claims, started 
(Continued on page 13) 

LEE TALK AT CHICAGO 

V FILM 7 1 

VHF Portion of Sp. arum 
Superior, NARTB Feet Told 

WASHINGTON, S e p t. 24.- 
"VHF portion of the spectrum is a 

superior service," is the conclusion 
of Commissioner Robert E. Lee on 
the UHF -VHF television dilemma. 
Speaking before the National As- 
sociation of Radio and Television 
Broadcasters conference in Chicago 
(20), Lee came out for a program 
to "secure the greatest number of 
allocations in the VHF portion of 

the spectrum." 

Lee gave four reasons for favor- 
ing a Commission program to 
squeeze in more VHF's: 1. The 
original investment in the UHF is 

higher because of transmitter dif- 
ficulties. 2. Use of high power by 
UHF has not equalized coverage, 
and "U" pictures deteriorate at 
short distances. 3. UHF set owners 
not only have to buy an additional 
receiver attachment, but often must 
invest in a "special costly antenna 

ADMISSIONS 

MON -FR1 
O RCH BALO 
2.40 1.20 

BAT SUN HOL 
ORCH BALL 
4.80 2.40 

MATINEE 
ORCH BALO 
2.40 1.20 

T(tfYISION Sa11SIDIA11T Of COLOMBIA IICiUtES (0111. 

John H. Mitchell 
Vite President in charge of soles 

3130 Maple Once. N E. 

Atlanta, Ga. 

Exchange 6100 

233 West 49th Street 

New York 19, N. Y. 

Circle 5.5044 

230 N. Michigan Ave. 

Chicago, III. 

Franklin 2 -3696 

102.108 Peter Street 

Toronto, Ontario 

Empire 3.4096 

4924 Greenville Ave. 

Dallas, Texas 

Enserian 2450 

157 Bradley Street 

Cleveland, Ohio 

Chestnut 7.6736 

212 Season Building 
Salt lake City, Utah 

Satt take City 3 -3903 

995 Market St. 

San Francisco, Cal. 

Douglas 2.1060 

system." 4. Reluctance of nets and 
advertisers to use a UHF when they 
can get a VHF in the same area. 

Pointing out that the U. S. has 
allocated "less VHF spectrum space 
per television receiver than any of 
the leading countries," Lee pro- 
poses a piecemeal swap operation 
in which higher bands would be 
used by industry's land- mobile 
equipment, and U. S. services (in- 
cluding the military), while lower 
bands are released to broadcasting. 
He also suggests rescue by transfer 
to new VHF outlets of those UIIF's 
that require it. 

In the step -up of VHF alloca- 
tions, Lee would give transfer pref- 
erence to the UHF operator "who 
pioneered and made an honest at- 
tempt to serve the public interest." 
UHF operation should by no means 
be abandoned "where it is eco- 
nomically feasible," Lee points ont, 
"since we cannot foresee what the 
years ahead will develop." 

On the subject of FM channels, 
"the subject of many, many covet- 
ous eyes," Lee says: "I would not 
under current conditions disturb 
the FM allocations even tho max- 
imum use of these assignments is 
not being made ... FM broadcast- 
ing is a superior service that sloes 
great things for the music lover." 

Newly shoehorned VHF's which 
would be smaller -scale operations 
than those already established 
would provide a "secondary" local 
service beamed at local coverage. 
Lee is convinced that "advertisers 
would support a low -power local 
independent TV station with adver- 
tising dollars not now being spent 
in any media." He adds: "More 
revenue would flow to this type of 
station front, department stores, 
drug and cigar chains, etc." 

Greatest danger inherent in the 
squeeze -in idea, Lee admits, is pos- 
sible "degradation" of service be- 
cause "more pressure will be put 
upon the Commission to further 
and further relax its standards." 
However, he feels the setting up of 
exact rules, and non- acceptance of 
applications contrary to those rules, 
would be a sufficient safeguard- 

SG -TPA Merger 

Talks Continue 
HOLLYWOOD, Sept. 24. 

Merger talks between Screen Gems 
and TPA (Billboard, September 10) 
continued here this week, with 
some indication that the difficult 
negotiations had taken an up- 
swing. 

talks, which would have 
Screen Gems absorb the TPA or- 
ganization, have been on an on- 
again off -again Roller Coaster. At 
least one day -long meet was held 
this week, with the attitude follow- 
ing It seeming to be more optimis- 
tic than before. 

Feeling in the trade is that the 
merger would considerably 
strengthen Screen Gems, with the 
move being a natural one for TPA 
Prexy Edward Small bemuse of 
his previous affiliation with Co- 
lumbia. 

Governor Gets 
Monogram Pix 

NEW YORK, Sept. 24.- Cover- 
nor TV Attractions will take over 
distribution of 12 Monogram pic- 
tures formerly handled by Motion 
Pictures for Television. Nine of 
them star the East Side Kids. The 
other three are spook mysteries. 

Governor gets them November 
15, when the TV rights revert to 
the Savoy Picture Corporation, 
which is closely allied to Governor. 
Out of a similar situation last year, 
Governor took over a lot of prod- 
uct that had been handled by 
Unity Television. 

>f 
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By Time Gov't Suit's Settled 
Majors May Have Films - In 

NEW Y O R's , Sept. 24.- 
Whether there's a flood or a 

trickle, the government's anti -trust 
suit against the Hollywood majors 
for alleged conspiracy to bar re- 
leases to TV may, when the final 
verdict is in, turn out to be as 
academic as Republic's consent de- 
cree of last week. There seems to 
be hardly a chance that the anti- 

* trust suit will induce the majors 
to open the flood gates. But for 
almost a year now there has been 
a trickle, which shows no sign of 
abating. 

The majors are now very clearly 
interested in TV release, providing 
the price is right. They have in 
the recent past tested the market 
on limited size packages, but in 
most cases found they couldn't get 
enough money out of it. Their 
former anxiety of arousing the ex- 
hibitors' wrath seems pretty much 
dispelled now. They feel they'll 
be especially well protected if they 
dole features out to TV in small 
bundles. 

Of all the majors, Columbia Pic- 
tures appears to be the most TV 
minded regarding its backlog of 
features. For some time now it 
has been making a study of its 
inventory, seeking the most prac- 
tical method of selling some off 
to TV. 

NBC Bundle 
Two months ago it pitched a 

bundle of pre -1948 pictures to 
NBC -TV for use on its spectacu- 
lars. The deal never jelled, and 
it doesn't look as if it will. The 
network apparently felt the price 
was too high, especially for pic- 
tures of an older vintage and es- 
pecially in view of the fact that 
ABC -TV has already launched a 

movie show, "Famous Film Festi- 
val." 

It has been speculated here for 
some weeks that Columbia in due 
time will begin to sell features to 
TV thru the syndication route. 

Three possible avenues of re- 
lease are being discussed: (1) It 
will release features thru its pres- 
ent TV subsidiary, Screen Gems, 

Syndicated Pic 

Biz Booming, 

Nathan Reports 
HOLLYWOOD, Sept. 24.-Busi- 

ness is booming in the syndicated 
TV film field, Wynn Nathan, vice - 
president of MCA -TV, reported 
this week. 

Nathan said that as far as the 
MCA syndication division is con- 
cerned, the market has opened up 
as never before during the past 
three weeks. Altho comparison 
with figures of a year agl, would 
be misleading because the present 
MCA -TV was then two companies 
(MCA bought UTP last Decem- 
ber), Nathan said that sales have 
approximately doubled over what 
they were six months ago. 

For example, sales of "Dr. Hud- 
son's Secret Journal," which made 
its air debut only this month, have 
already topped 85 markets, with 
producers Eugene Solow and 
Brewster Morgan almost certain to 
be off the nut before the end of 
the year. 

Altho Nathan did not go into 
the reasons, it's probable that the 
spread of strip programming (Bill- 
board, August 20) is having its ef- 
fect on the amount of program- 
ming being bought by stations. The 
MCA exec said that for the first 
time it's the smaller markets rather 
than the large ones which are 
leading in purchases. 

One possible explanation prof- 
fered by Nathan is that the con- 
siderable advertising campaign 
staged by MCA -TV is just begin- 
ning to be effective, with stations 
inquiring about product rather than 
having to be sold on each show. 

or thru an organization resulting 
from a merger of Screen Gems 
and Television Programs of Amer- 
ica. (2) It will release them thru 
a new subsidiary it will set up for 
that purpose. (3) It will release 
them thru Hygo Television, which 
early got some of Columbia's Wild 
Bill Elliot westerns and cartoons. 

M -G -M, which is not a party 
to the government's suit since it 
doesn't have any domestic 16mm. 
distribution, only two months ago 
had some negotiations with an out- 
fit in TV about the tele- release 

of some of its features, but the 
deal fell thru because of price. 

Lamour Films 
Paramount, which is also out- 

side the suit, tried the TV distribu- 
tors early this year -with a package 
of a dozen Dorothy Lamour pic- 
tures, but found the bids insuffi- 
ciently high. 

Universal put eight pictures it 
owned in association with Jules 
Levey on the auction block, and 
they wem grabbed by Associated 
Artists Productions, which is sell - 

(Continued on page 13) 

INDIES GET SHARE 

WRCA Open Time 
Reflects Competit'n 

NEW YORK, Sept. 24. -A clue 
to the changing competitive situa- 
tion among New York's stations 
is the amount of open time now 
available in the early evening on 
NBC -TV's flagship, WRCA -TV. 
The independent stations are 
clearly coming into their own. Two 
prime examples are WPIX and 
WABD here, which have never 
carried as much sponsored syndi- 
cated film as they have this sea- 
son. 

Two years ago the vast majority 
of the evening audience was 
hogged by the CBS and NBC sta- 
tions. Hence sponsors wanted to 
buy those two or nothing. WCBS- 
TV and WRCA -TV (then WNBT) 
were SRO, while the indies went 
begging. 

This season the distribution of 
local TV business is not only more 
evenly distributed, but one of the 
network stations is going to go out 
and do some bush beating itself. 

From 6 to 7:30 p.m. weekdays, 
WRCA -TV has open four weekly 
half hours, two alternate -week half 
hours and one quarter -hour slot. 

6-6 :30 Strip 
In the 6 -6:30 p.m. strip, the 

station is sustaining "Steve Dono- 
van" on Tuesday, "Top Secret" on 
Thursday and, beginning October 
1, "Jungle Jim" on Friday. KellogE 
has been sponsoring "Range Rider 
in the Friday segment. 

The station is sustaining its "Ask 
the Camera" in the 6 :30 -6:4.5 p.m. 
slot on Monday. 

In the 7 -7:30 p.m. strip, WRCA - 
TV is sustaining "The Great Gil- 

dersleeve" alternate Tuesdays, "Fa- 
bian of Scotland Yard" on Wednes- 
day and "Science Fiction Theater" 
alternate Fridays, 

Apparently the station would be 
-willing to let sponsors bring in 
their own shows for any of those 
segments. 

WCBS -TV has been doing much 
better with feature films in early 
evening. Its "Early Show," 6:15- 
7:25 p.m., has been running vir- 
tually SRO. 

'Monte Cristo' 

Moves to Eng. 
LONDON, Sept. 24.- Television 

Programs of America is shifting 
production of "The Count of Monte 
Cristo" from Hollywood to Europe. 
Rudy Flothow, producer of the 
series, will arrive here next week 
to complete arrangements. Loca- 
tion shooting will be done in Italy, 
France, Spain and here in Eng- 
land. Interiors will be done at the 
British National Studios here. 

This move follows completion of 
about 15 episodes in Hollywood. 
George Dolent continues to star 
in the series with the same sup- 
porting cast, and it will have the 
same production credits. 

Milton Gordon, TPA president, 
was over here this summer. Upon 
his return to the U. S. he told The 
Billboard he was thinking of start- 
ing sonne production here. 

THE BILLBOARD SCOREBOARD 

Top 25 Non Network Vidfilen 

Series and Their Pulse 

Multi Market Ratings 
This monthly feature of The Billboard's TV Film department shows the relative 

standing of the 25 lop -rated TV Film series sold on a regional or national -spot 
basis. The Average Rating Is based on the sties stored by each show In the 22 

basic markets studied monthly by The Pulse, which markets account for the bulk of 
U. S. set circulation. Each market is weighted la proportion to Its TV population 

For additional Information on audience rite sod coverage pleats consult Th. 
Pulse, loc., l5 Wat 46th Street, New York. 

Viewers 
Rank Pet IM 
Order Tide and Distributor of Series gesses 

An. 
Avg. 

Rados 

1 Life of Riley (NBC) 206 16.1 
2 Badge 714 (NBC) 254 15.4 
3 Passport to Danger (ABC) 179....13.4 
4 I Led Three Lives (Ziv) 219 13.3 
5 Douglas Fairbanks Presents (ABC) 198 12.3 
6.....Mr. District Attorney (Ziv) 201 12.1 
7 City Detective (MCA) 194 11.5 
8 Death Valley Days (Pacific Borax) 226 11.3 
9 Waterfront (MCA) 196 11.2 

10 Man Behind the Badge (MCA) 209 10.8 
11....,. Boston Blackie (Ziv) 220 10.6 
12 Star and the Story (Official) 191 10.5 
12 The Whistler, (CBS) 204 10.5 
14 Superman (Flamingo) 182 10.4 
15 Little Rascals (Interstate) 219 10.1 
16 Eddie Cantor (Ziv) 194 10.0 
17 Cisco Kid (Ziv) 201 9.8 
18 Annie Oakley (CBS) 218 9.6 
19 Wild Bill Hickok (Flamingo) 188 9.5 
20 Science Fiction Theater (Ziv) 193 9.4 
20 Foreign Intrigue (Official) 220 9.4 
22 Lone Wolf (MCA) 208 9.2 
23 Gene Autry (CBS) 228 9.1 
24 Meet Corliss Archer (Ziv) 189 ' 8.9 
24 Racket Squad (ABC) 193 8.9 

Film Distrib Assn 
Sets 160G Budget 

NEW YORK, Sept. 24. - The 
seven -man steering committee 
working to set tip an association 
of TV film distributors is reported 
to have set an annual budget of 
$160,000. This seems to have been 
predicated on a membership of 
25 to 30 outfits, which was the 
number attending the preliminary 
meetings last spring. Thus, each 
distributor would have to pay an 
average of about $5,000, ttuo the 
dues will probably be figured on 
some sort of pro rated basis. 

The committee held its first fall 
meeting this week at which it 
heard the results of studies that 
had been made thru the summer, 
primarily by chairman Dwight 
Martin, of General Teleradio. 

Most of the points at issue are 
said to have been _settled at this 
meeting. A second meeting is due 
to take place in another week, at 
which the committee hopes to 
complete a report to present to 
the industry at large, but there 

Nets, Pic Trade Push Hard 
In Development of Stanzas 

HOLLYWOOD, Sept. 24.-Net- 
works, packagers and independent 
producers, wasting no time on wait- 
ing to see how the current sea- 
son's product will fare, have started 
a headlong rush of program de- 
velopment for the mid- season and 
1956 -'57 markets. 

NBC -TV Program Director Rich- 
ard Pinkham has already concluded 
preliminary, talks on the Coast with 
Vice- President Fred W. Wile Jr. 
and his assistant, Frank Cleaver, 
with Cleaver winging to New York 
this week for further conversation. 
None of the execs involved have re- 
vealed the specific programs in- 
volved, but Wile declared that 
there are a number of standbys in- 
chided which may be utilized as 
placements for any shows that 
falter this fall. 

CBS -TV loss Hubbell Robinson 
arrived on the Coast this week and 
immediately went into huddles 
with programming exec Al Scat- 
pone. Scalpone professes confidence 
that none of the new series will 
prove duds, but, just in case, there 
are standbys ready, CBS-TV being 

especially well endowed with pilots 
left over from last season. 

Robinson is also in negotiation 
with Bill Todman, of Goodson -Tod- 
man, who flew to the Coast for the 
specific purpose of selling the 
Landmark" series, dealing with 

American historical events, to the 
web. 

MCA -TV is developing two or 
three new properties (The Bill- 
board, September 24) for national 
sales, with the syndication division 
casting eyes about for a new show 
-as different as po ssible -to put on 
the regional and spot market next 
January or February. 

At William Morris toppers have 
been huddling the past two weeks 
on new programs for the coming 
season. The agency has at least 
one pilot, "The Silent Service," 
which was shot too late in spring 
for the current season, ready to 
show to sponsors. Series deals with 
exploits of the submarine service. 

Ziv -TV is readying five pilots 
for national sale, with one company 
exec opining that there would be 
more casualties among shows de- 
buting this fall than ever before. 

Sol Lesser -Jack Denove Produc- 
tions, in addition to "Taman," have 
started prepping a series based on 
"Our Town," Lesser having made 
the feature film in 1939. Conne- 
Stephens Productions is adding a 

Western, "B i g -F o o t Wallace," 
based on a Texas frontiersman who 
survived the Alamo, to its roster. 

The Pasadena Playhouse is talk- 
ing to the webs about doing an 
anthology series in conjunction 
with the theater. One of the first 
pilots of the season actually shot 
is "Angelica," which has as its 
central character a department store 
doll. Scripted by Pony Sherrell and 
Phil Moody. it was filmed at Larch - 
mount Studios this week. 

Probably the project with the 
highest priority is development of 
a toper for The $64.000 Ques- 
tion. Everyone is working on it, 
but with something of the secrecy 
attached to Los Alamos. As a mat- 
ter of fact, all program developers 
are more reluctant to talk about 
what they're doing than in the 
past, furtively glancing over their 
shòulders to see who might steal 
the idea. 

appears to be a couple of knotty 
problems to work out yet. 

Meanwhile, industry interest in 
the association seems to have 
waned over the summer. It was 
during these months that the most 
tangible progress was made by 
Martin and other members of the 
committee. But during this time. 
most distributors have had no in- 
volvement with the project and 
have had no news on it. At the 
time of the first meeting last 
spring, many distributors only 
grudgingly conceded that an as- 
sociation could do some good. In 
the intervening months, while the 
whole thing was simmering qui- 
etly, they tended to forget about 
it and lose interest. 

MCA -TV Opens 

Tampa Office 
NEW YORK, Sept. 24. -In 

effort to strengthen itself sales 
administration -wise, MCA -TV 
week opened its 23d office, 
Tampa, and promoted four ex 
ecutives. Dale Sheets was 
director of regional sales for 
Western division. Succeedin 
Sheets as administrative asistan 
to Wynn Nathan, veepee in charg 
of sales, is Noel K. Rubaloff. 

Appointed director of produ 
relations is Robert K. Riley w 
will act as liaison between th 
many producers making film f 
the company and its top ex 
fives. Irving Rosenberg will jo 
Nathan's administrative staff as 
assistant to Rubaloff. The 
ager of MCA -TV's Tampa off' 
will be Robert Montgomery, fo 
merly with World Broadcastin 
He will cover Florida, .South 
Georgia and Southern Alabama. 

Interstate 
In Toronto 

NEW YORK, Sept. 24.-Int 
state Television has opened a n 
branch office in Toronto, Cana 
and has named Richard Fisc 
as its Canadian division mana 

The firm is making prepara 
to move early next month to 
New York quarters located at 
Park Avenue. 
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I LOVE LUCY 

Starring Lucille Ball & 

Desi Arnaz 

A DESILU PRODUCTION 

CBS -TV- Monday 9:30 p.m. 

General Foods & 

Procter & Gamble 

MAKE ROOM FOR 
DADDY 

Starring Danny Thomas & 

Jean Hagen 

FILMED BY DESILU 

ABC -TV- Tuesday 9:00 p.m. 

Pall Mall Cigarettes & Dodge 

OUR MISS BROOKS - 

Starring Eve Arden 

FILMED BY DESILU 

CBS -TV- Friday 8:30 p.m. 

General Foods 

IT'S ALWAYS JAN 
Starring Janis Paige 
A Janard Production 

FILMED BY DESILU 

CBS -TV- Saturday 9:30 p.m. 

Procter & Gamble 

Starring June Havoc 

A DESILU PRODUCTION 

DECEMBER BRIDE 

Starring Spring Byington 

A DESILU PRODUCTION 

CBS -TV- Monday 9:30 p.m. 

General Foods 

WYATT EARP 
Starring Hugh O'Brien 

A 616 Production 

THE LUCY SHOW 

A DESILU PRODUCTION 

FILMED BY DESILU 

ABC -TV- Tuesday 8:30 p.m. 

General Mills & Porker Pens 

CBS -TV -East: Saturday 
West: Sunday 

Lehn & Fink 

THE LINE -UP 

FILMED BY DESILU 

CBS -TV- Friday 10:00 p.m. 

Viceroy Cigarettes 

MY 

FAVORITE HUSBAND 
Starring Barry Nelson & 

Vanessa Brown 

FILMED BY DESILU 

CBS -TV- Tuesday 10:30 p.m. 

Frigidaire 

geafi t ,Aact/ttclion.y fzc% 

HOLLYWOOD, CALIFORNIA 

MONDAY: "Lucy" '/: hr. 
"Bride" 1/2 hr. 

TUESDAY: "Daddy" +/a hr. 
"Earp" Vs hr. 
"Husband" '/a hr. 

FRIDAY: "Line -Up" '/a hr. 
"Brooks" %: hr. 

SATURDAY: "Jan" '/s hr. 

SATURDAY - 
EAST: "Lucy Show ". %: hr. 

SUNDAY - 
WEST; "Lucy Show " 'V: hr. 

Syndication "Willy" %: hr. 

TOTAL 51/2 HOURS PER WEEK 
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THE BILLBOARD SCOREBOARD -AMERICAN RESEARCH BUREAU RATING' 

The Nation's Top Television Programs 
THE TV INDUSTRY'S MOST COMPLETE GUIDE SHOWING TOP 10 PROGRAMS IN EACH CITY AND ALL TV FILM SERIES IN ALL MAJOR MARKETS 

This chan shows the West ratings m TV 

programs in all markets covered by American 

Research Bureau, monthly reports. The com- 

plete study is published over a tour -week span 

wish MI cities covered as the ARB reports 

become available. 
The IO top -taken shows are listed (irai ta 

tacit market, followed by every non -network 

film series playing in that market )Jenner 

are by r:ak order. according to rating. 

All film chow listed are sold on a syndicated 

basis unless the title is preceded by a dagger (1), 

in which eau they are nationally spot- booked. 

Stations are VHF except where the symbol 'ii" 
is used, indicating UHF. 

Fa complete program rating and audience 

composition information on a national or itr 
divides) market basis, please consult ARB, 

National Press Building. Washington 4; 551 

Fifth Avenue, New York; or P. O. Bog 6934, 

La Angela 22. 

WASHINGTON 4 STATIONS 

THE TOP IS TV SHOWS IN WASHINGTON (a I.dkab Noe-Newest) 

1. 864000 Question. WTOP 44.6 

2. Robert Montgomery Presents, WRC 31.0 

3. Toast of the Town, WTOP 27.0 

4. Dragnet WRC 26.5 

5. Private Secretary. WTOP 26.0 

6. Variety Hour, WRC 25.0 

7. Fireside Summer Tester, WRC 23.7 

T. I've Got a Secret, WTOP 214 
9. U. S. Steel Hour. WTOP 23.5 

I0. The Medic, WRC 23.1 

LOCALLY ORIGINATED FILM SERIES IN RANK ORDER 

Rank Amgen 

Among ARR 

Film, Tine. (Typer and Dktrbalor Raba 0121102. Day, Ilse Too Opp..Rba A Rating 

I. 1 Ind Three Lives 1 Adv., Ziv 17.4. ..WRC -M. 10:3041:00 Summer Thaler. 8.4 

2. Superman (Adv.), F7amiagol, 14.41.. WRC-T. 7:00.7:30 Jungle Hunters. 8.6 

3. Ramat of te Junete (Adv.), TPA 13.8.. ..WTOP -W, 7:00.7:30 Little Rascals. 7.4 

3. Man Behind ne Badge (Mye.). MCATV....331....WMAL -F, 10:0040:30 Undercurrent 11.8 

5. Badge 714 (11,1.), NBC 13.7.. WRC-F. 7:004:30 Annie Oakley, 9.2 

6. Str. and Mn. North (Mye), ATPS 33.2....WTOP -1. 8:30.9:00 Arthur Murray Party. 16.1 

7. Wild BiN Hickok (West.). Flamingo 12.2.. WRC-Th, 7:00.7:30 Cisco Kid. 7.6 

8. 'Soldiers of Fortune (Adv.), Seves -Up II.7....NTOP -T. 10:30 -11:00 We a Great Life, 10 

9. Little Raua11 (Comedy), latmtate 114..,.WRCrM, to P. 9:00.9:30 nota 
Invitation From Dona, 0.9 

10. Cosrby C -Mea (Wend.). Malmo 10.7.. WMAL-F. 8:004:30... .Midwestern Hayride, 13.8 

M. Sherlock Holmes (UMAM). WRC, M- 7:00 104 

II. Follow That Man (MCA -TV), WMAL. 
F -10:30 10.4 

13. Annie Oakley (CBS), WTOP. F -760 9.2 

14. City Detective (MCA -TVI. WMAL. F.:00 8.8 

14. Science Fiction Theater. air), WMAL, 
T -7:30 8.9 

16. My Hero (Offish, WTOP. Su4:00 0.6 

16. Lone Wolf (MCA -TV). WTTG. Su4:30 8.6 

16. EI(ery Queen (TPA). WTTG. Su -10:09 8.6 

16. Mr. District Attorney (Zir). WMAL. T- 10:30. 8.6 

20. Eddie Cantor (Ziv). WMAL. M -10:00 0.4 

21. Storie of the Century (Wooed TV Soir.). 
WTOP, M -7:00 7.9 

22. Hmn of the City (MCA -TV). P -10:30 7.8 

23. Range Rider (CBS. WTOP M ro F.6:00 7.6 

23. Cisco Kid (Ziel. WTOP, T6.7:00 7.6 

23. Waterfront (MCA-TV), WTOP. Th40 ;30 7.6 

26. Little Rascals (Interstate). WRC. W- 7:00 7.4 

.27. Joe Palooka (Guild). WTOP, Su4:30 7.2 

27. City Assignment (MCA -TV), WMAL, T-9:30. 7.2 

29. Inspector Mark Saber (rbompsoo-Koeb), 
WTTG, F -9.30. 7.1 

30. Bandstand.Rerue (Param04000. WTOP, 
Su -7:00 3.8 

31. Secret File, U.S.A. (Official, %PITG, , 

5u-10:30 5.5 

32. Hopalong Cassidy (NBC), WRC, Su- 4:00 3.3 

32. Your AU Star Theater (Scrota Gems). 
WTTG, M -7:30 3.3 

32. tAittes Bra (R. C. Cola), WTOP. M- 7:45 3.3 

32. )Patti Page (OldOmobie), WTOP, T, A 
TM7 :45 3.3 

36. Beulah (Flamingo), WMAL), T-8:30 4.9 
37. Wild Bill Hickok (Flamingo). WTOP. 

Su -11:30 a.m. 44 
37. Mat Conies Archer (Ziv), WMAL. T-8:00 4.6 

39. Gene Autry (CBS). WTTG. M 10 F- 4:00 4.3 

40. town and Country Time (RCA). WMAL, 
M to F4:00 4.3 

41. Counterpoint (MCA -TV). WTTG, T- 7:30 3.9 
42. tSrudio 57 )Hein). WTTG. M4:30 3.0 

a1 Chiru Smith (NTA), WTOP, Su -3:00 3.6 

44. Gene Autry (CBS), WTTG, Su-6:30 3.0 

44. Police Call (NIA). WMAL, Su.10:30 3.0 

44. This Is Me Story ) Sterline). WMAL, 34:30 3.0 

47. Hans Christian Andersen (Interstate), WTOP, 
Su -9:30 a_ m. 2.6 

48. Colonel March (Official, WTOP, Su- 11:30 2.3 

49. Rev Oral R.»cets (WiaiR). WMAL. Su- 1:30 2.0 

49. Terry and the Pirates (Official), WTOP, 
S -10:30 a.m. 2.0 

51. This is the Story (Sterling). WMAL. Su4:30. 1.6 

52. Greatest Sports Thrills (Windt). WMAL 
M.7:30 13 

33. Hand to Heaven (NTA), WTTG. 5,4 :00 1.3 

54. Yesterday's Newsreel (Zio. M. T. F- 7:)5..,. 0.6 
35. Fulton Lewis Jr. (Geo. Teleudio), WITO, 

Th -7:45 0 3. 

'CLEVELAND 3 STATIONS 

THE TOP 10 TV SHOWS IN CLEVELAND V' Isdkates NanNetworkl 

1, 164 000 Question. WXEL 45.3 6. Wednesday Night Fights. WEWS 22.7 

2. What's My Line? WXEL 27.0 7. I've Got a Secret, WXEL 22.6 

7. Bob Cummings, WNBK 24.3 8. Private Secretary. WXEL 22.0 

4. Stage 7, WXEL 23.2 9. The Medic. WNBK 21.9 

3. Baseball, WXEL 23.0 10. Godfrey's Talent Scouts, WXEL 21.3 

LOCALLY ORIGINATED FILM SERIES IN RANK ORDER 

1. Sherlock Holmes (Mys.), UMAM 16.3 

2. Ranee Rider )WOO).). CBS 161 
3. Passer) to /Mater (Adv,). ABC 1.1 
4. Racket Squad (Mys.i. ABC 13.7 

5. Ramer W the Innate (Adv.). TPA 13.8 

6. I Am the Paw (Moo.). MCA -TV 13-2 

7. 1 Led Three Live, (Adv.). Zio 13,6 

9. Badge 714 )M7r.). 'BC 11.9 

9. Waterfront (Adv.), MCA -TV 11.6 

16. tSredo 57 (Drams). HeM 19.6 

10:30.11:00 Summer Theaur, 12.2 

...WEWS -Su, 7:00.7:30 People Are Fuwy, 16.5 

... WXEL -T. 
1124; 

30-)1:00 It's a Great Life, 13.8 

...WEWS -F. 00.10:3) Undercurren) 7.0 

...WNBK -M to S. 6:004:30 Various, 7.4 

...WEWS -E. 10:30-11:00 T Led Three Liver. 13.0 

... WXEL -F, 10:30.1160 1 Am Me Law, 13.2 

....WXEL -T. 8:304:00.... Arthur Murray Parry, 9.3 
...WEWS -W, 7:00 -7:30 Uncommon Valor, 4.5 

....WXEL -Th. 10:30.11:00 Lux Video Thater, 20.2 

Il. Little Rase., .(Interstate, WEWS. M. W. 
F-6:00 9.6 

12. Liberace (Guild), WEWS. W4:00 9.3 

13. Wild Bd) Hickok (Flamingo, WXEL 
Su-11:30 a.m 9.2 

14. Inspector Mark Saber (Thompson-Koch). 
WXEL. Su -11:00 8.6 

13. Mr. Murk) Attorney (Ziv), WXEL T4 :00 94 
16. Your AU Star Theater (Screen Gems, WNBK, 

57:00 7.8 

17. Lithe Rascals (Intenato, WEWS. 54:30 7.5 
17. tSOldien of Fortune (Seven -Up), WNBK, 

Th-7:00 7.3 

19. Annie Oakley (CBS, WXEL, 5430 7.2 

20. Wild Bill Hickok (Flamingo), WEWS, T4:00 6.7 
21. Eddie Cantor (Zivl. WEWS. Th -7:30 6.4 

22. Playhouse 15 (MCA -TV), WNBK. M.' W. 
Tk41:15 - 6.3 

23. Guy Lombardo (MCA -TV), WEWS. 
7b-10:30 6.1 

24. Superman (Flamingo). WEWS, Th4:00 60 
25. Cowboy G -Mtn (Flamingo), WNBK. 54:30 5.8 

26. tDeath Valley Days (Pacific Bores), WXEL 
7 -7:00 3.2 

27. Uncommon Valor (Gen. Teeenden). WNBK, 
W -7:00 4.3 

28. Science Fiction Theater (Ziv), WNBK, T -700 4.1 

29. Cisco Kid (Ziv), WXEL Th-7:00 40 
F- 11::00 a.m. 0.1 

30. Strange Adventure (UPD). WNBK, F41:15 3.5 
31. Greatest Sporn Thrills (Winik), WEWS 

F -9:00 3.1 

31. tPatti Page (Oldsmobile). WXEL. M A 
F -7:47 3.1 

33. Ethel Barrymore Theater (Interstate), WORK. 
F -7:00 2.9 

33. Greatest Sports Thrills (Winit), WEWS. 
75.9:30 2.9 

35. Sportsman's Club (Syndicated Films), WEE)., 38. Greatest Spores Thrills (Wiaik), WEWS. 
ío0 

1(-8:30 2.6 F-ß:00 

36. Big Playbousc (Screen Gents), WXEL 
39 

W7:ß 
Bandstand Revue (Paramount), WXEL, to 

T6á:70 2.0 40. James Mason (NTA). WEWS, Su4:30 0.3 

36. tAmea Btos. (R. C. Cola), WEWS, Th4:45.. 2.0 41. Diane Lucas (Arthur B. Modell), WOWS. 

SEATTLE- TACOMA 4 STATIONS 

THE TOP II TV SHOWS IN SEATTLE- TACOMA ( 1,4kata Nos- Naaw4A0 

I. 864,000 Question, KTNT 46.7 6. *Science Fiction Theater, LINO 26.6 

2. Disneyland. KING 34.2 7. Dragnet KOMO 

3. The Medo, KOMO 32.4 7. Best or Grouch0. KOMO 25.9 

4. Big Town, KOMO 27.6 9. Rio Tia Tin, KING 20.2 

5. Wednesday Nights fights. KINO 27.3 10. *Mr. District Attorney, KINO 23.1 

LOCALLY ORIGINATEO FILM SERIES IN RAMC ORDER 

1. Science Fiction Theatet (Drama), EI, 26.6....KING T, 8:09 -8:30 
Steve Donovan, West. Marshal. 174 

2. Mr. Didriet Aftnn,ry (Mrs.), EH 35.0....KING -F. 9:00.9:30 Channel 4 Feature, 8.6 

3. 117rath Valley Days ( West.). Pfeifle Roeat..243....KING -SU 0:004:30 G. E. Theater, 10.2 

4. Badge 7)4 (My,-), NBC '23.6 ..,.KING -F. 9304000 Best of Premier, 9.0 

5. Star and Story (Draw), Oltkul 204 ... .KING -M. 9:3040:00.R. Montgomery Presents. 21.1 

6. WBd Rill Hkknk (West.), FLnahma 214 ....KING -F. 6:004:30 Sports Reel, 7.6 

7. Eddk Cantor (Comedy), Zio 363 ....KONG -W. 8:30-9:00 I've Got a Secret, 15.4 

I. ).ife of Riley (Comedy). Zle 19.9 .KING-Tb. 7:30 -8:00 Climax. 16.3 

9. The Whistler (My..), CBS 19.4.. .KING-F, 10:00.10:30 Best of Premier. 10.4 

19. City Detective (Mye., MCA -TV 16.7 .KING-F, 8:30F9:00 Ileac Phoebo. 124 

37. Abbott and Costello (MCA -TV), KTVW, 
M -7:30 3.0 

39. D. Fakbank0 Presents (ABC). KTNT. 
544 :30 4.5 

40. Wooed Wrestling (Paramount), T, lb. 
5.8:30 4.4 

41. Tim McCoy (UMAM). KOMO. F- 3:47 4.3 

42. Hans C. Andersen (Interstate), KTNT, 
IS T4:00 

43. Mr. rod Mn. North (ATPS). KTVW, M 
to 54:00 3.0 

43. Your Al) Sur Theater (Screen Gems), 
KTVW, S.7:30. 

45. Jimmy Dem.. (Award), KING, T40:0 8 

3.7 A 

46. Hopaloog Cassidy (NBC), KTVW. M in 

F-6:00 2.4 

47. Wild Bill Hickok (Flamingo). KTNT, 
Su4:30 10 

47. Dick Tracy (Combined), KTVW, M to 

S- 7:00 to 
47. 1 Am lite Law (MCA -TV). KTVW, Th4:30 2.0 

47. Renfrew of the Mourned (Geo. Hainan), 
KTNT, F-600 2.0 

47. Hopalong Cassidy (NBC). KOMO. 53:00 to 
52. Oral Roberts (WInik), KTVW, Su40:00 1.7 

33. Inspector Mark Saber (TLomMOU- Kock), 
KTVW, 0.7:30 1.3 

34. Your AU Star Theater (Screen Gera.. 
KTVW, So -9:30 14 

55. Hollywood Off-Bat (MCA -TVs. LTVW, 
W -7:30 0.7 

55. Your All Sur Theater (Screen Gems), 
KTVW, Su4:30 0.7 

55. Mr. and Mrs. North (ATPS), KTVW. 
Su-3:30 0.7 

58 Inspector Mark Saber (TkompeonKocO). 
KTVW, 564:00 0.3. 

It. I Search for Adventure (Geo. Bainan), 
KING, 5.7:00 17.9 

122. Annie Oakley (CBS). KING. 711-7:00 17.7 

13. Your Star Showcase (TPA), KING. Su-6:00 16.2 

14. t5oldiers of Fortuite (Sevin -Up). KING. 
7.6 :00 

16.0 
15. Little Rascals (Interstate), KING. M. T. 

Th-4:30 15.7 

16. Ellery Queen (TPA), KING, M -10:00 15.4 

17. Follow That Mao (MCA -TV). KING, 
Th -9:00 13.2 

18. Waterfront (MCA -TV). KOMO. F -7:30 14.9 

19. Superman (Flamingo). KING, M4:00 140 

20. Steve Donovan, Western Marshal (NBC). 
KOMO, T -8:00 13.4 

21. Passport to Danger (ABC), KING. Th4:30 03.0 

2). Little Rascals (Interstate), KING, W4:30 13.0 

21. /Studio 57 (Heinz), KING. Su4:30 12.4 

24. His Honor, Homer Bell (NBC), KOMO. 
M -7.30 12.2 

25. Hollywood Preview (Flamingo), KING. 
T -7:30 II.) 

26. tArnes Bros. (R. C. Cola), COMO. S40:00 11.0 

27. Racket Squad (ABC). KING. M-9:00 10.7 

28. Cisco Kid (Zit). KOMO. 711-7:00 9.0 

29. tPatti Page (Oldsmobile), KTNT, T, A 
04:45 8.2 

30. I Led Three Lives (Zit), KTNT, 04.9:00 7.7 

N. Bandstand Revue (Paramouol, KOMO, 
Th-10:30 7.6 

32. Bitt Baker. U.S.A. (MCA -TV), KTNT, 
W -9:00 7.4 

33. Meet Curtiss Archer (Me), KOMO, Th- 7:30 7A 

34. Uncommon Valor (Gen. Teleradio), KING 
Su- 7:30 6.7 

35. Range Rider (CBS). KTNT. Th4:00 6.4 

36. Ramat of the Jungle (TPA). KTNT. 55:30 6.0 

37. Playhouse 15 (MCA -TV), KING, M- 7:00 50 

BOSTON 
2 STATIONS 

THE TOP N TV SHOWS IN BOSTON ( Indicala Nee-Network, 

1. 364.000 Question, WNAC 38.9 6. Climax. WNAC 34.0 

2. 'Baseball. WNAC 44.4 7. Robert Montgomery Present, WBZ....33.9 

3. *Baseball, WBZ 61.9 8. U. S. Steel Hour. WNAC 32.7 

4. Toast of the Town, WNAC 37.3 9, Ore Got a Seery. WNAC 31.8 

5. Two for the Money. WNAC 34.7 10. Best of Gnoucho. WBZ 314 

LOCALLY ORIGINATED FILM SERIES IN RANK ORDER 

I. Maw Brhlnd the Bad. (MA-). MCATV..28,4....WNAC -Su -10:30 -íI:00 Life Begin at SO, 4.9 

2. Mr. Itst,6* Attorney (Mrs.), ZIT 13.3 .WNAC -T. 10:30.11:00 Eddie Cantor, 5.7 

J. I Led Three lies (Adv.). ZN 17.8.. .WNAC -M. 7:00.7:30 

4. Range Rieke (Wta6). CBS 17.4 .WBZ-SO, 7:00.7:30 

4. Lone NM( (My).), MCA -TV 174. .WNAC -5, 10:304100 

6. Foreign Mktg. (Adr /, Meld 13.3 .WBZ -M. 10:30.1100 

7. Waterfront (Adv.), SICA -TV 15.1. .WNAC -Su. 7:00 -7 :30 

0. Badge 714 (My.). NBC 14.9. WNAC -W, 6:304:00 

9. Seperes. (Adv.). Then. 14,0. :WNAC -F. 6:304:00 

11. The Fakes (Mss.), NBC 144. .WNAC -Su, 11:0041 :30 

M. The Whbdlet (My.., CBS 144. .WBZ -S. 11:00.11:30 

Vanotn, 2.S 
Waterfront 13.1 

Yarn Play Time- ILA 
Summer Theater. 10.2 

Range Ride, 17.4 
Various. 4.9 
Various, 3.4 

Meet the Press. 4.9 
Studio 37, 113 

12. Wild Bill Hickok (Flamingo), WNAC, 
Tá :30 12.7 

13. ?Studio 57 )Heinz), WNAC. 841:00 12.7 

14. Boston Mackie (Ziv). WNAC, F -11:00 112.3 

15. f0060ng Cassidy (NBC), WBZ, 51:30 10.6 

16. Stories of the Century (Hollywood TV Sen ), 

WNAC. T-6:00 9.3 

17. Sherlock Ho0,,m (UMAM). WNAC, 
711-10:30 8.7 

18. 10aí0 Page (Oldsmobile). WNAC, M A 
F -7:45 7.9 

19. Dick Tracy (Combined). WNAC. F -5:30 7.6 
20. Cisco Kid (Zer), WNAC. W4:00 7.4 

21. My Hero (Official, WNAC, Th-6:110 6.2 

22. Gene Autry (CBS). WNAC. M-6:00 5.9 

23. Eddie Cantor (Z1v). WBZ, T40:30 5.7 

24. Flash Gordon ( UMAM). WNAC, 52:00 5.5 

24. Heart of the COY (MCA -TV), WNAC, 
Th6:00 LS 

26. Royal Playhouse (MCA -TV). WBZ. M A 
W -11:13 5.3 

27. Favorite Story (Zlv), WNAC, Su-5:30 4.7 

27. Hopalong Cassidy (NBC), W8Z, W4:4S 4.7 

27. tAmes Bra. (R. C. Cola), WNAC, F- 7:13 4.7 

30. City Detective (MCA -TV), WBZ, F- II :OD 4.3 

31. This Is Your Music (Official), WNAC, 
Su -5:00 3.8 

31. Greatest Drama (Gen. Teleradio), WNAC, 
T -7:15 3.4 

33. Science Fiction Theater (Vv), WBZ, Tb -6:45 3A 
33. Wild Bill Hickok (Flamingo), WNAC. 

Su41:30 a.m. 34 
33. Rocky Jomes. Space Ranger (MCA -TV). WBZ, 

51:00 3.4 

36. Armchair Adventure (Sterling), WBZ, 
Su42:15 2.3 

36. World, Greatest Fighters (The Big MOW 
WBZ. F -10:30 2.3 

36. Armchair Adventure (Sterling). V.Z. 
F -)0:45 2.3 

39. Your Sur Showcase (TPA), WNAC, Su4:30. 1.7 

40. Watch the World (NBC). WNAC, 
Su4:30 a.m. 0 4 

TV FILM SALES 
CBS TV FILM SALES 

LIFE WITH FATHER 
KARK, Little Rock: Stiffer Jewelers 

AMOS 'W ANDY 
Charlotte. N. C.: Duffy Mott 

GENE AUTRY 
KBTV, Denser; WSIX. Nashville: WSBA, 

York. Pa.: Adr. TBA 
CASES OF EDDIE DRAKE 

WMAR, Baltimore: Adv. TBA 
LONG JOHN SILVER 

KJEO. Fresno, Calif.: KING. Soule; 
RAKE, Wichita. Kan.: Adv. TBA 

WABD, New York: Goodman's Noodles 
RANGE RIDER 

WOOD. Grand Rapids, Mich.; WSIX, 
Nashville: duly. TBA 

SAN FRANCISCO SEAT 
WIWO. loneor, Me.: United Trading 

Stamp Co. 
WHYN, Springfield, Mass.: Adv. TBA 

THE WHISTLER 
KTVH. Ilutchtnson, Kan.: Adr. TBA 

ANNIE OAKI.EY 
WFBG, Altuuma, Pa.; WSWA, Atlanta; 

WEAL, Baltimore: WBZ. Boston; 
WBEN, Buffalo; WBTV, Charlotte. 
N. C.; WLWD. Dayton, O.: WICU, 
Erie. Pa.; WGTH. Hartford, Conn.: 
WFRV, Green Bay, WO.; WJAG. Jobns- 
tam, Pa.: WMBR Jacksonville. Fla.; 
WOAL, Lancaster. Pa.; WHIM. Lan. 
sing. Mich.;'WHAS, Louisville; WTVJ, 
Miami; WISN. Milwaukee; WALA. 
Mobile, Ala.; WNHC. New Haven, 
Conn.; WDSU, New Orleans; KWTV, 
Oklahoma City; WOW, Omaha; WPFH, 
W i l m i n g t o n . Del.: Winston -Salem, 
N. C.; WKBN. Youngstown, O.; 
WKTV, Utica, N. V.; KTVX. Tulsa. 
Ok4.; WSPD, Toledo: KING, Seattle: 
KXLY, Spokane; KOVR. Stockinn, 
Calif.; KDKA, Pittsburgh; KO1N, Port- 
land, Ore.; WJAR, Providence; KSL, 
Salt Lake CO,; KENS. San Antonio; 
San Dleee, Calif.; KGO, San From 
eluo: All renewals for Carnation Milk. 

WREX, Rockford. W.: Ad, TBA 

MCA -TV 
DR. HUDSON'S SECRET 1DURNAL 

KARE, Little Rook Wattego Bonk 
WGR, Buffalo: Hospital Service Cap. 

NBC FILM DIVISION 
GREAT GILDERSLEEVE 
WNHC. New Harsco, Conn.: Ronron( Maca- 

roni 
KCEN. Temple. Tea.: KVOO, Tulsa, 

Okla.: Adv. TR4 
STEVE DONOVAN 

WMCT, Memphis. ((CON, Temtue. Tee.; 
KTXL, San Angelo, Tex.: Adv.: TBA 

HIS HONOR HOMER BELL 
KGUL Houston: KCRN. Temple. Tex.; 

KVAL, Fogeoc, Ore.: Adv. TBA 
B ADGE 714-A 

KRDO. Colorado Springs. Colo.; WNOW, 
York, Pa.: Adv. TBA 

B ADGE 714-8 
KLTV, Tyler, Tex.: Adv. TBA 

BADGE 7160 
WWJ. Detroit: Ford Dealers 
WRAP. Fort Worth: KING, Seattle: 

KRDO, Colorado Springs, Coo.: Adv, 
TBA 

DANGEROUS ASSIGNMENT 
WKBN. Youngstown, O.: Adv. TBA 

PARAGON PLAYHOUSE 
KTXL Sao Angelo. Tes: Greta Watch 

VICTORY AT BRA 
WPTA, Harriahurgh. Pa: Blue Cross 
KPSD, San Diem Calif.: Adv. TBA 

LIFE OF RILEY -C 
KTSM, El Paso, Tex.: Ad, TBA 

UPE OF RILEY-0 
KTSM, El Paso, Tex.: Adv. TBA 

HOPALONG CASSIDY- 1 HOUR 
WMCT. Memphis: Adv. TBA 

HOPALONG CASSIDY -HALF HOUR -A 
WMCT Memphis: Adv. TBA 

HOPALONG CASSIDY -HALF HOUR-I 
WMCT, Memphis; KRGV, Wow Wroth 

Tex.: Adr. TBA 

NATIONAL TELEFILM 
ASSOCIATES 

POUCE CALL 
WPIX, New York: Petri of California 

OFFICIAL FILMS 
MY 1.1777.E MARGIE 

WPTZ. Philadelphia: Participating 
KL.OR, Portland. Ore.: Adr. TEA 

DATELINE EUROPE 
KALB, Alexandria. La.: Standard Printing 

and Alexander A Bobo, Insurance 

SCREEN GEMS, INC. 
TALES OF THE TEXAS RANGERS 

KDKA, Pittsburgh: Geoetat Mills 
WCIV, Tallabasme, Fla.: Adr. TBA 

TOP PLAYS OF 'S5 

WCTV. Txllahask. P4,: Adv. VIA 

Official Appoints 
Smith Sales Exec 

NEW YORK, Sept 24.- Official. 
Films has upped Stan Smith to 
the post of New York sates man-. 

ager. Smith has been with Official! 
sir months. He was formerly with) 

WABC -TV here and Ziv -TV. 

SPOBTSVISION 
ALI.AMERICAN GAME OF THE WE 

WSJV, Elkhart, ltd.: Adv. TIA 

ZIV TELEVISION YROGRAIrf: 

HIGHWAY PATROL 
KHQ, Spokane: PAG Prell 
KVTV, Sioux City, Ia.: Slorz Boer 

KFYR, Bismarck. N. D.: Hamms Set 

I LED THREE LIVES 
KFYl, B(wsrck, N. D.: H4mm'a fin 

www.americanradiohistory.com

www.americanradiohistory.com
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MUSIC -RADIO 
Communications to 1564 Broadway, New York 36, N. Y. THE BILLBOARD 15 

Col. Hits Peak 

Month of LP 

Sales -a- Million 
NEW YORK, Sept. 24.- Colum- 

bia Records sold more LP's last 
month than in any month in the 
company's history, with over 
1,000,000 packages moving out to 
the trade, according to Hal Cook, 
director of sales. 

None of these sales were ac- 
counted for by mail-order club 
subscriptions, it was said, the fig- 
ure relating only to sales to dis- 
tributors. 

Meanwhile, Cook asserted, Sep- 
tember LP sales bid fair to outstrip 
those in August, and the diskery 
pressing facilities have been placed 
on 20 -)tour schedule to meet the 
demand. 

Phonotapes 
Going into 
Music Field 

NEW YORK, Sept. 24.- Phono- 
tapes, Inc., independent pre- 
recorded tape manufacturer special 
izing in literary material, is plan- 
ning a quick expansion into the 
music field with reductions net in 
the suggested list prices of all its 
product. 

New label on the music material 
will be Phonotape -Sonore, and first 
releases are expected in mid -Octo- 
ber. Standard seven -inch reels 
(dual -track, 71 i.p.s.) will list at 
$8.95, five -inch at $6.95. Among 
the first issues will be several Gersh- 
win works recorded in Germany, in 
the same performances scheduled 

(Continued on page 17) 

Gordon Signs 
With Dootone 

HOLLYWOOD, Sept. 24. -Doot- 
sie Williams, president of Dootone 
Records, this week announced the 
signing of Dexter Gordon to launch 
the firm's new jazz catalog. 

Twelve sides are to be cut fea- 
turing Gordon next week, with the 
initial release set to include a 12- 
inch LP and a number of singles. 
Dootone diskery previously entered 
the package field via best- selling 
LP and EP rhythm and blues tunes 
featuring the Penguins, the Medal- 
lions and other groups. 

Helen Humes, former Count 
Basie vocalist, has also been added 
to the firm's rapidly expanding 
talent roster. 

ART TALMADGE 
LIKES CALVERT 

NEW YORK, Sept. 24. - 
Mercury veepee Art Talmadge 
is featured in the current 
"Men of Distinction" ads for 
Lord Calvert whiskey. Tal- 
madge (referred to in the ad 
copy as "director of all Mer- 
cury's popular recording ac- 
tivities'") is pictured holding 
the familiar glass and wearing 
a dignified expression befitting 
the first record industry exec 
to join Calvert's list of dis- 
tinguished tipplers. 

AFRICAN BEAT 

Richmond 
Adds Many 
To Catalog 

NEW YORK, Sept. 2 -I. -Ever 
since the Bulawayo Sweet Rhythm 
Boys astounded the Western world 
with "Skokian," there have been 
rumblings from the African bush. 
That tireless jungle tracker, How- 
ard S. Richmond, thru his overseas 
representative. has tied up a large 
catalog of African songs. These 
include a number of items calcu- 
lated to fracture the trade. Among 
them: 

A rhythm song currently a 
smash among the Yoruba people 
in Lagos, Nigeria; a "wonderful" 
instrumental, currently a favorite 
with the Ashantis of Accra (Gold 
Coast); a lovely" ballad, a hit 
with the Baoule tribe at Abidjan 
(Ivory Coast); a mambo -type hit 
that first broke among the Cenofo 
people at Korogl,o (Ivory Coast); 
a rock -and -roll item that s getting 
action among the Toucouleur peo- 

(Continued on page 17) 

Signs Point to Majors' Mass 
Market Selling Via Rack Use 

Sharp Increase on 'Pump Priming' 
Due as Diskers Delve Into Field 

By BILL SIMON 

NEW YORK, Sept. 24. - A 

sharp increase in activity in the 
last few weeks has pointed up the 
strong inclination of most of the 
major record companies to open up 
mass market selling nia rack job- 
bers. The rack jobbers, of course, 
is the servicing agent who mer- 
chandises special products on racks 
set up in supermarkets, chain and 
syndicate stores. 

Today, after several years of 
experimentation by some, and of 
watchful waiting by others, the 

majors are getting out aggressively 
to line up new outlets. 

Apparently this is one new arca 
of market expansion on which the 
"name brand" boys agree. Just as 
the rack outlets agree that "name 
brands" are the key to a successful 
impulse -buying set -up. 

Such companies as RCA Victor, 
Columbia, Capitol and Mercury 
have determined to their satisfac- 
tion that rack selling is a stimulus 
to the record business as a whole, 
that it catches a customer who 
never entertained an idea of "rec- 
ord shopping," confronts her with 

Cap Merchandising 
Program Sprung in 
Attempt at Surprise 

New in Line -Up Are 21 Pop, 4 

Classical Albums; Dealer Aids 
HOLLYWOOD, Sept. 24. - In 

what appears to be an obvious bold 
change of sales strategy, Capitol 
Records this week unveiled its 
October- November merchandising 
program at a series of dealer meet- 

COAST DISK PUSH 

Drug Rack Firm 
Reps Four Majors 

HOLLYWOOD, S e p t. 24.- 
Handy Spot, Inc., major drug and 
toiletry goods rack jobber in the 
Los Angeles and San Francisco 
market areas, has been appointed 
subdistributor by R C A Victor, 
Columbia, Capitol and Mercury 
records and will immediately begin 
to merchandise popular hit records 
and albums in approximately 150 
outlets. 

The decision to add phonograph 
records to the sundries lines the 

BRILL BLDG'S HAPPY 

Pubbers Have Disks 
Galore to Crow Over 

NEW YORK, Sept. 24. - The 
`hype" hangs heavy over the Brill 
building this week, with at least 
eight new tunes basking" in heavy 
disk coverage, including No Arms 
Can Ever Hold You," Por Favor," 
"Bring Me a' Bluebird," "Yaller, 
Yaller Cold," "Love and Marriage," 
"'The Legend of Watt Karp," 
"Croce Di Oro" and White Buf- 
falo." 

To date, Gil Publishing's tune, 
No Arms Can Ever Hold You," 

has been sliced by Pat Boone, Dot; 
Jeff Clay, Coral; the Gaylords, 
Mercury; Jimmy Young, London, 
and Geordie Shown, Decca. Win - 
neton's Por Favor" has been 
waxed by Vic Damone, Mercury; 
'une Valli, Victor; the Nocturnes, 
N -G -M; Helene Dixon, Epic, and 
Silly May, Capitol. 

"Love and Marriage," the Barton 
linty from NBC -TVs "Our Town" 
nusical, has been recorded by 
'rank Sinatra, Capitol (both as an 
X and a single); Helen Crayco, 

Label "X'; the Laurie Sisters, Mer- 
cury, and Dinah Shore, Victor. 

The Disney tune, "'l'aller, Yaller 
Cold," (Wonderland) has been 
waxed by Fess Parker, Columbia; 
Lou Monte, Victor, and Cary 
Crosby, Decca. "Croce Di Oro" 
(Shapiro -Bernstein) has disks by 
Patti Page, Mercury, and Joan Re- 
gan, London, so far, while E. H. 
Morris has lined up platters on 
"Bring Me a Bluebird' by Ralph 
Young, Decca, and the Gaylords, 
with more to come. 

The folksy TV influence is very 
much in evidence in the pop field 
this week. In addition to Disney's 
"Yaller, Yaller Gold," "White Buf- 
falo" (featured in a forthcoming 
episode of ABC -TV's "Bin -Tin- 
Tin ") has been cut by' Bill Hayes, 
Cadence, and Jim Brown (also in 
the TV show), M -C -M, while "The 
Legend of Wyatt Earp" (Four 
Jays), another ABC -TV series, has 
been recorded by Bill Hayes and 
Ralph Young. 

firm now carries has major im- 
plications for the torn. disk market, 
amon the top three in the nation, 
and also signifies record company 
acceptance of the need for addi- 
tional sales outlets. 

The only major company which 
will not service Handy Spot, for 
the time being, is Decca Records. 
The latter company has a firm 
policy which prohibits granting ad- 
ditional discounts not enjoyed by 
other dealers. Handy Spot in most 
cases will receive discounts esti- 
mated to range between 5 and 8 
per cent in the case of the majors, 
and as much as 10 per cent from 
several independent distributors. 

Ken Dewing, president of Handy 
Spot, disclosed that racks will carry 
a total of 18 single selections and 
approximately 60 EP and LP al- 
bums. In all, the racks will fea- 
ture stock estimated between $500 
and $700 of records at retail. Most 
important is Handy Spot's decision 
to sell the disk product at estab- 
lished list prices. 

Approximately 100 racks are to 
be used in Los Angeles and 50 in 
San Francisco at the outset, Dew- 
ing reported, with expectations that 
600 racks will be used eventually. 
Handy Spot 

Southern 
services 

1,800 stores in Southern California, 
and an additional 1,000 in San 
Francisco, most of them in the 
supermarket category. 

-To mark its entry into the disk 
field, Handy Spot previewed its 
new display unit at a cocktail party 
for both supermarket executives 
and disk industry personnel at the 
Ambassador Hotel here Friday 
(23). 

On another front in the rack job - 
bing field, Ed Mason's Record 
Rack Service was reported to have 
purchased the Star Trading Com- 
pany, currently operating approxi- 
mately a hundred racks in this 
area, 

ings across the country. Unlike the 
firm's previous fall programs, which 
heretofore had been introduced at 
dealer meetings earlier in the sea- 
son, Capitol has apparently elected 
to hold its program in abeyance 
and gain the element of surprise. 
Virtually all of the major record- 
ing companies have already intro- 
duced their product and sales plans 
at dealer and distributor meetings. 

Highlight of Capitol's new mer- 
chandise is a total of 21 new 12- 
inch pop albums, only three of 
which are in the $4.98 list category. 
These are "Jackie Gleason Plays 
Romantic Jazz," "Harry James in 
Hi -Fi" and Judy Garland's "Miss 
Show Business." The remainder 
of the company's pop LP's are all 
in the T series, $3.98 list. 

Latter packages include wax by 
(Continued on page 17) 

New Comets 
Join Haley 

NEW YORK, Sept. 24. - Jim 
Ferguson, manager of Bill Haley 
and His Comets, has lined up new 
personnel following the leaving of 
several of the boys who are form- 
ing their own group. 

One of the replacements is 
Francis Beecher, a leading guitar 
man, formerly with the Benny 
Goodman sextet. Another is Rudy 
Pompelli, pn sax and clarinet. 

A third 'is Al Rex, who broke up 
his radio band on WDRF, Chester, 
Pa., in order to return to the 
Comets. He was the original bass 
man with the group. The new 
drummer is Don Raymond. 

George Gobel Gets 
RCA Victor Pact 

HOLLYWOOD, S e p t. 24.- 
Comic George Lobel has been 
signed to a temp recording con- 
tract by FICA Victor, with his in- 
itial disks scheduled to be intro- 
duced on his NBC -TV telesitow 
this fall. 

John Scott Trotter, music di- 
rector for the Gobel 'l'V, will per- 
form similar chores for the latter's 
recording sessions. Lobel pre- 
viously waxed for the defunct 
Scars; Roebuck label some years 
ago. 

RCA also renewed singer Tony 
Travis for another year, with Henri 
Rene, West Coast artist and rep- 
ertoire chief, handling the negotia- 
tions. 

an heavily advertised or "pre -sold" 
product. 

`Pump Priming' 
"It's pump -priming," as one 

diskery exec put it. "We want to 
get those turntables moving. Once 
WC can get them started, there's a 
chance that they'll start building 
libraries." Since most of the racks 
carry only current hits, this new 
interest would have to be satiated 
via regular record shops, he 
claimed. 

Rack jobbing of records, it is 
recalled, was initiated by Colum- 
bia Records three years ago thrn 
that company's encouragement of 
the Music Merchants set -up in 
Philadelphia. RCA Victor entered 
the field seriously about two years 
ago and has named Irwin Tarr to 
head a department which today is 

(Continued on page 17) 

Coast Record 

Dealer Org Set 
HOLLYWOOD, Sept. 24. -A 

Southern California record dealers' 
association became a realty this 
week, with 113 charter members 
joining the group at a meeting held 
here Wednesday (21). 

A total of 81 dealers attended the 
meeting, tho an additional 31 who 
could not attend returned mem- 
bership acceptance cards. Croup 
decided upon a tentative fee of 
$10 as membership dues, collect- 
ing a total of $440 at the meeting. 

Chaired by Norty Beckman, 
Norty's Music, a steering commit- 
tee composed of seven dealers was 
named to draw a set of bylaws and 
a constitution, with October 5 set 
as the date for formal election of 
officers and the adoption of a name 
for the association. 

Steering committee includes 
Norty Beckman, chairman; Jerry 
Johnson, House of Sight Sr Sound; 
Moe Arbutel, Eastern- Columbia; 
Jjoe Friedman, Gene's Music; Ivy 
Irrdick, Index Radio; Mile Callecin, 
Mike & Bob, and Eleanor Roy - 
croft, Southern California Music 
Company. 

Marks Reps 
Cugat Firm 

NEW YORK, Sept. 24.- Edward 
B. Marks Music Corporation has 
been appointed sole selling and 
licensing agent for Xavier Cugat's 
Alameda Music, Inc., new publish- 
ing firm the Latin maestro is start- 
ing. Fernando Castro, for 21 years 
with the Ralph Peer music pub- 
lishing enterprises and well -known 
thruout the Latin field, is general 
manager of the firm, with head- 
quarters at Marks' office. 

Prior to his tenure with Peer 
- where he actively promoted 
"Sesame Mucho," "Perfidia" and . 

many other tunes -Castro was with 
RCA Victor's a.der. department for 
eight years. Marks, which has in 
the past published Cugat's big hits, 
also has an option whereby it has 
first choice to publish itself a cer- 
tain amount of the tunes accepted 
by Alameda. Performing rights 
clear thru Broadcast Music, Inc. 

I'VE GOT A HIT, 
SO SUE ME! 

NEW YORK, Sept. 24. - 
Current heavy competition on 
ditties led one publisher wag 
this week to offer the follow- 
ing observation: "The only 
way you know if you've got a 
hit today is if you get a fast 
cover or are slapped with a 
lawsuit:* 

{ 

) 
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Ballroom Ops Meet 
Leaders' Org at Chi 
Band Org Will 
Move to Name 
Business Exec 

ALBUQUERQUE, N. M., Sept. 
24.- Maestro Les Brown, chief of 
Dance -Orchestra Leaders of Amer- 
ica, discloses this week that the 
bandmen at their first annual con- 

vention in Chicago (see separate 
story) will attempt to pledge 
enough money to hire a high - 
powered executive who would pro- 
mote the band business on an in- 

stitutional level. 
Brown, who has been touring 

this section of the country, stated 
this would be the most important 
single piece of business DOLA 
would take up in the Windy City. 
Such an executive, to Browns way 
of thinking, would be paid at least 

SIDES GALORE 

Everywhere 
Cap Looks 
It's Sinatra 

NEW YORK, Sept. 24.- Capitol 
is suffering from an embarrassment 
of record -riches on Frank Sinatra. 
Since the singer's latest release 
( "Fairy Tale" backed by "Same 
Ole Saturday Night") has only 
been out a short while, Capitol 
didn't put out any singles on his 
"Our Town" tunes. Instead they 
packaged a group of songs from 
the NBC -TV musical -drama on an 
EP. 

However, dealers are said to 
have reported many calls for the 
"Love and Marriage" side (which 
received heavy deejay play), and 
Capitol capitulated this week and 
released it as a single, backed by 
another song from the EP, "The 
Impatient Years." Consequently, 
Sinatra may soon have three new 
releases out at the same time, be- 
cause the crooner's new M -G-M 
movie, "The Tender Trap," opens 
shortly, and the label has a com- 
mitment to release his waxing of 
the film's theme song at that time. 

Merc. Ships 
98 -Cent EP 

With Band 
Session 
Ballroom Ops 
Would Assist 
Smaller Bands 

$25,000 annually plus expenses- 
very likely more-and would cor- 

relate band activities on various 
levels, including television, radio, 
records, ballrooms, musicians' un- 
ion, and publicity. 

DOLA's opening sessions Mon- 
day (26) will be held jointly with 
the NEOA. On Tuesday, however, 
DOLA will have its own meetings. 
Brown stated that at the DOLA 
session names would be submitted 
as likely candidates for the ro- 

motional job. Of course, all of 
this is contingent upon the mem- 
bership okaying the cost of such 
an office. R is felt the maestri 
will take to the idea, in view of 

the desire of all to restore the 
band business to its former pros- 
perity. 

expects that some 50 
(Continued on page 20) 

NEW YORK, Sept. 24. - Mer- 
cury Records is marketing a special 
98 -cent EP-one in a serial of "Tops 
is Pops" EP packages -featuring 
four of its top artists in a move to 
spark additional sales for its EP 
line this fall. 

The 98 -cent EP is designed as a 
leader," and all other Mercury 
EP's will retain the label's regular 
$1.49 price. Mercury ran a special 
EP promotion this summer, where- 
in all its EP releases were specially 
priced at 98 cents, but the sale 
ended July 31. Dealer cost on the 
special EP will be 60- cents. 

The "Tops in Pops" package 
features current sides by Georgia 
Gibbs, Rusty Draper, Sarah 
Vaughan and Chuck Miller. Dis- 
tributor orders to date on the spe- 
cial EP have topped orders on any 
previous Mercury EP release by 
37 per cent, according to the 
firms veepee -sales manager, Morry 
Price. 

Welk Sets 6 House 
Marks in 10 Dates 

HOLLYWOOD, Sept. 24.- 
Maestro Lawrence Welk was the 
holder of six new house records 
out of 10 dates played September 
11 -21 on the ork leader's first one - 
nighter tour in four years. 

Welk played to a total of 39,555 
for a total gross of $79,566 and a 

take -home of $38,752.60 for the 
leader. Welk set new records at 
St. Paid; Val Air Ballroom, Des 
Moines; Armar, Cedar Rapids, Ia.; 
Aragon, Chicago; the Million Dol- 
lar, Milwaukee, and Elitch's Gar- 
den's, Denver. Latter record was 
held by Sammy Kaye until Welk 
topped the spot, pulling 4,046 
payees at a $2.25 top. 

SCORE: KEAN 10; 
NICHOLSON, ONE 

NEW YORK, Sept 24. -In 
a story in the September 10 
issue of The Billboard it was 
erroneously stated that Bobby 
Nicholson, deejay who had 
been appearing over WRCA, 
wrote the music for RCA Vic- 
tor's "Howdy Doody" records. 
Eleven such albums were 
made by Victor and the mu- 
sic, lyrics and scripts for 10 
were written by Edward G. 
Kean. Nicholson wrote one. 

CHICAGO, Sept. 24. -The ball- 
room industry is expected to focus 

its attention on semi- names, par- 

ticularly the new ones, and terri- 
tory bands, trying to devise means 
to give a helping hand to this 
branch of struggling musicians, at 
the joint conclave of the National 
Ballroom Operators of America 
and DOLA Monday (26) in Chi- 
cago. 

Tom Archer, of Des Moines, 
head of NBOA, and Les Brown, 
DOLA prexy, both predict a large 
turn-out for the joint meeting of 
the ballroom operators and band 
leaders, with bookers, managers, 
record companies and others also 
invited. 

For DOLA, it will be its first 
annual convention and actually the 
first time the . band leaders have 
had an opportunity to get together 
since formation of the organization 
on the West Coast earlier this 
year. The group was formed as 

a result of an all- industry com- 
mittee set -up following the NBOA 
convention last year. - 

Joint effort of both NBOA and 
DOLA will be to help promote 
dancing, but leaders of the organi- 
zation point out that the semi - 
names and territory bands are in 
the most distressing position at the 
present time. 

Semi -names are having tough 
(Continued on page 17) 

CoI'bia to Jump Back 
Into 10 -In. LP Field 

'House Party' $1.98 Line Bows Oct. 3; 

Epic Sets Same Date for Like Moves 

NEW YORK, Sept. 24.- Colum- 
bia Records, which discontinued its 
10 -inch LP lines early this summer, 
is back in the field bigger than 
ever, but the product it will offer 
has a number of unique twists. On 
October 3 the company will begin 
shipment of a new pop 10 -inch 
series, each disk holding six tunes 
and selling at a new low list of 
$1.98. 

In an associated move Epic Rec- 
ords will also ship and exploit a 
new line of 10 -inch LP's, basically 
similar in concept and design, altho 
containing a number of variations 
to the product issued by its sister 
diskery, Columbia. 

Columbia's new 10 -inch line, to 

be known as the "House Party" 

Capitol Signs 

Haley Bandsmen 
NEW YORK, Sept. 24.-Capitol's 

new Eastern artist and repertoire 
man, Andy Wiswell, has signed 
three ex- members of Bill Haley and 
his Comets, marking his first per- 
sonal pacting of artists since he 

boined 
the label last month. The 

oys, who left Haley last week, are 
Joe Ambrose, sax; Dick Reynolds, 
drums; Marshall Lytell, bass. 

The new group is billed as the 
Jodimars, a combination of the first 
letters of their names. They will 
be augmented by three other mu- 
sicians- Charles Hess, guitar; Jim 
Buffington, drums, and Bob Simp- 
son, piano. All six will double on 
vocals, and a featured gimmick will 
be the novelty of two drummers in 

one small group. The boys are man- 

aged and booked by Natty Rosen. 
Meanwhile Wiswell is shopping 

around for more artists for his pe r- 
sonal stable, in addition to handling 
present Capitol performers hea - 

quartering in the East -Les Paul 
and Mary Ford, Jane Frobman, etc. 

ERA 'BOUDOIR' 
GIMMICK CLICKS 
VIA ALL MEDIA 

HOLLYWOOD, Sept. 24.- 
Intent on writing a new page 
in their young tho impressive 
career in the record industry, 
Herb Newman and Lou 
Bedell, Era Records execs, this 
week pulled a major promo- 
tional coup prior to the release 
of the fins new album, 
"Sounds of the Boudoir." 

Company set a dozen love- 

lies for the window of Music 
City, Hollywood disk super- 
market, with one young lady 
to be named "Miss Boudoir. 
Stunt was covered by all the 
major wire and news services, 
in addition to a host of fan 

magazines, and radio, televi- 
sion and movie newsreels. 

Album itself is an eye - 
opener, and features the 
sounds of a lady awakening 
and retiring. Wax was pro- 
duced by George Draine and 
narrated by Phil Barto. 

(CL 2500) series, will be the f'irm's 
push promotion for October. It's 
exploitation will be aimed largely 
at traffic outlets, with heavy dis- 
tributor concentration urged on the 
syndicate store, rack -jobber -type 
outlet. At the same time, dealers 
generally will be offered extensive 
point -of -sale material to plug the 
line to consumers. 

Top Artists 

Top artists will be featured in 
the 33 LP's scheduled for October 
release, with much of the material 
they perform taken from the stand- 
ard catalog, some of it salvaged 
from discontinued 10- inters and 

(Continued on page 20) 

SIGNATURES 

Schaeffers, 
Kassner in 
Rep Deals 

NEW YORK, Sept. 24. - Pub- 
lisher Edward Kassner this week 
locked up a deal whereby he has 
become representative for the Peter 
Schaeffers music companies of 

Germany for the United States and 
the British Empire. 

The Schaeffers copyrights will 

be controlled thru a new firm here 
owned jointly by the German pub- 
lisher and Kassner, and to be 
known as Schaeffers Music Cor- 
poration. Schaeffers is the original 
publisher of such Stateside hits as 

(Continued on page 20) 

Century to Open 
Dallas Distribbery 

Does Trading 

In E.M.I. Stock 

Cue Cap Tie -In? 

NEW YORK, Sept. 24.- Century 
Distributors, Inc., a new record 
distributing outfit, will open its 
doors in Dallas on October 1. Pro- 
prietors of the firm are Iry Katz, 
veteran disk sales exec, and Sid 
Gitelman, an attorney. The terri- 
tory serviced will be Northern 
Texas and Western Louisiana. 

Among the disk lines already 
inked for distribution are ABC - 

Paramount, Baton, Cadence, Kapp, 
Herald, Era, Tico. 

Katz until recently was sales 
manager for Urania, and previously 
was associated with Eli Oberstein. 
He also was trade sales manager 
for Children's Record Guild and 
Young Peoples' Records for three 
and a half years, and sales man- 
ager for Apollo Records for five 
years. 

1,000 Deejays to Show 
For Nashville Festival 

NASHVILLE, Sept. 24. -WSM, 
home of the "Grand Ole Opry," 
expects 1,000 disk jockeys to at- 
tend the Fourth Annual Disk 
Jockey Festival November 11 and 
12. Plans for the festival, which 
originated in 1952 as a means of 
celebrating the anniversary of 
"Grand Ole Opry, 

" 
are currently 

being crystallized. 
During the 1954 festival, more 

than 900 deejays, country artists 
and representatives of disk firms 
attended the series of meetings, 
parties and special events. 

WSM will stage a big Friday 
evening party. Awards to out- 
standing country artists and writers 
will be given by Broadcast Music, 
Inc., The Billboard, and Cashbox 
the morning of November 11. In 
the afternoon of that day, deejays 
will attend a special clinic in 

which they will hear a panel of 

record company executives discuss 
various phases of industry relations 
and service. Traditionally, this ses- 

sion has become a sounding board 

Guesses Run From 

U. S. Marketing .to - 

British TV Field 
HOLLYWOOD, Sept. 24. 

Widespread speculation surrounded 
the unusually heavy trading of 

Electric & Musical Industries, Ltd., 
on the New York Sto_k Exchange 
during the past two weeks, with 
innumerable trade sources predict- 
ing the activity was tied in some 

fashion to Capitol Records. 
E.M.I. traded 96,100 shares at 

the close of business September 18, 

and an additional 43,200. shares 

the week ending yesterday (23). 

Market sources indicated the trad- 
ing was exceptionally heavy for 
E.M.I., and offered several ex- 

planations for the activity. Tho 
hardly authoritative, principal rea- 

sons for the trading centered 
about the possibility that E.M.I. 

might soon enter the domestic mar- 

ket with home entertainment equip- 
ment, or in the electronics fiels. 
Bill Fowler, Capitoi vice- president, 

( Continued on page 17) 

for compliments, complaints and 
the airing of ideas for the common 
good. 

Thruout the weekend, music 
publishing firms will hold open 
house in different suites at the 
Andrew Jackson Hotel, headquar- 
ters for the festival. On Saturday 
night everybody will be invited 
to attend the Grand Ole Opry" 
performance at the Ryman Audi- 
torium. 

A complete schedule of activi- 
ties will be forthcoming soon. 

Attendance at the disk jockey 
festival has grown each consecu- 
tive year. Deejays pay their own 
expenses in order to take advan- 
tage of what is perhaps the year's 
outstanding opportunity to meet so 
many segments of the music-record 
business. The occasion has also 
become important inasmuch as it 

provides opportunity for the nego- 
tiation of business deals affecting 
writers, publishers, artists, and 
a.8u. men. 

Gov't Registers 

1,103 Foreign 

Songs in Year 
WASHNGTON, Sept. 24. - In 

the past the Music Division of the 

Copyright Office registered 1,103 

copyrights on foreign music as it 

prepared for changes in its opera- 
tions which were effected by the 
Universal Copyright Convention. 

Under the Convention, protec- 

tion is guaranteed for a minimum 
of 25 years either from time of the 
work's first publication or from the 

death of the author. Ratified by 

15 nations including the United 
States and signed by 30 others, the 
Convention simplifies technicalities 
previously required to obtain inter- 

national copyright protection. 
The Convention which went 

into effect September 16, means 

that each country which ratifies it 
will extend to artists, composdrs 
and authors of all other ratifying 
nations the same copyright protec- 
tion that it affords to its own na- 
tionals. 

'Hucklebuck' 
Suit Settled 

NEW YORK, Sept. 24. -An ac- 
tion filed in New York Supreme 
Court, seeking to enjoin six defend- 
ants from ublishing and recording 
the tune, "Tite Hucklebuck," was 

settled and discontinued this week. 
The suit was brought against 
United Music Corporation, Colum- 
bia Records, Decca, Mercury, Sa- 

voy and London Records. The 

plaintiff, Sydney Nathan, had 
charged that United Music's tune, 
"The Hucklebuck," was copied 

from his 1948 song, "The Boarding 
House Blues." 

MILLER 'ROSE' 
TRIPLE CROWN 

NEW YORK, Sept. 24.- 
The Billboard "Most Played 
in Juke Boxes" chart this week 
ranks Mitch Miller's "Yellow 
Rose of Texas" in the No. 1 

slot, thereby qualifying the 
Columbia pop artist and rep- 
ertoire chief as the latest win- 
ner of the Triple ' Crown 
Award. 

For several weeks now the 
Miller waxing has led the 
pack on the best- selling and 
disk jockey listings. The 
award is given to any artist 
whose disk rates at the top of 
all three charts in any one 
week. 
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Cap Merchandising Program 
Continued from page 15 

Les Baxter, Don Baker, Webley 
Edwards, Joe (Fingers) Carr, Kay 
Starr, Roy Acuff, and June Hutton 
and Axel Stordabl. 

Dance Rand Push 
Capitol will kick off an intensive 

dance band promotion via the re- 
lease of five 12 -inch LP's by Ray 
Anthony, Duke Ellington, Woody 
Berman, Les Brown and Harry 
James. Specifically tagged "Big 
Dance Bands," the firm has de- 
signed special window display ma- 
terial, earmarked distribution of all 
albums to the disk jockeys, and 
set a heavy schedule of advertising. 

To round out its pop LP pro- 
gram, a total of five new jazz LP's 
and three additional albums in its 
"Kenton Presents Jaya" series, have 
been introduced. Former series 
marks the debut of Ceorge Shear- 
ing on Capitol via "The Shearing 
Spell" and also includes a package 
featuring stellar Les Brown soloists 
in "The Les Brown All- Stars." 

Cap's classical program includes 
four new albums which feature the 
Hollywood Bowl Symphony Or- 
chestra in "Concerto's Under the 
Stars," Nathan Milstein with the 
Pittsburgh Symphony Orchestra 
conducted by William Steinberg in 
Beethoven's "Concerto in D Ma- 
jor," "The Hollywood String Quar- 
tet, and cellist Andre Navarra. Both 
the Hollywood Bowl Symphony 
Orchestra and Milstein- Steinberg 
packages will be featured in spe- 
cial window display units and in 
Cap's consumer advertising pro- 
gram. 

Phonotapes 
Continued from page 15 

for early disk release by M -C \l. 
Featured in the $6.95 series will be 
a reading of the Tchaikovsky Piano 
Concerto. Standard works will be 
stressed in the line. 

Cene Bruck, Phonotapes man- 
ager, said the firm hopes to issue 
up to 200 separate music reels 
within the next 12 months. A num- 
ber of deals are pending thru which 
the company plans to issue taped 
versions of material now being of- 
fered on LP by several diskeries. 

Phonotapes' literary material, 
meanwhile, is being reduced in 
price from $17.95 to $14.95 on 
seven -inch reels, and to $7.95 for 
five- inchers from the former level 
of $8.95. However, some of the 
more popular items in this line will 
carry a special "thrift" peg of $8.95 
(seven -inch reels) and $6.95 (five - 
inch reels). 

The firm will also soon launch a 
new vocational guidance tape 
series. 

African Beat 
Continued fron page 15 

pie the Oulof and the Maures at 
Dakar; a country song that's break- 
ing big among the Yaounde, Bami- 
leke and Bassa people of the 
French Cameroons. 

The catalog, according to Al 
Bradman, also includes a 9-2 
tempo favorite getting considerable 
spins in French Dahomey, and a 
sort of "Ebb -Tide" type which 
started obscurely among the 
Djoula, Bambara and Malinke 
tribes. 

We -like Mitch hillier, Milt 
Gabler, Joe Carlton, etc. -are wait- 
ing for the English adaptations and 
demos. 

Capitol Tie -In? 
.Continued from page 16 

was recently appointed to head up 
such a division for the company. 

Other explanations pointed to 
the fact that England this week 
entered the commercial television 
narket, and since E.M.I. is a major 
producer of TV receivers and parts 
in the Continent, perhaps the mar - 
:et reacted accordingly. 

A spokesman for the brokerage 
irm of Merrill Lynch, Pierce, Fen- 
ner & Beane, firmly predicted, 
ho, that the advent of additional 
:.M.I'. products in this country was 
sevitable in view of the E.M.I. 
uyout of Capitol Records earlier 
ois year. 

The program, to run from Sep- 
tember 26 thru November 12, with 
shipments to be made to dealers 
thru November 25, is basically 
grouped into three categories: New 
albums released from October 3 

thru November 12, including T 
series reissues; current catalog al- 
bums with the exception of Christ- 
mas albums and 10 -inch H LP's, 
and current catalog Christmas al- 
bums and single records. 

A minimum purchase of two al- 
bums of any of Capitol's new pack- 
age merchandise will entitle a 
dealer to a 100 per cent exchange 
privilege applicable on his initial 
order only, or thru January 1, 1956, 
whichever occurs first. 

in addition, Capitol will extend 
deferred billing on merchandise in 
all three categories, with payment 
due in equal parts on December 10 
and January 10. In order to qualify 
for deferred billing a dealer must 
purchase a minimum of $150 
worth of merchandise in any of 
the categories. 

Exchange Privilege 
Capitol will also extend a 100 

per cent exchange privilege on a 
specific list of standard Christmas 
albums and singles, latter includ- 
ing such packages as King Cole's 
"Christmas Song," Les Paul and 
Mary Ford's "Christmas Cheer," 
"Songs of Christmas by Jo Stafford 
and Cordon MacRae, and Yogi 
Yorgesson's "Mingle Bells." 

Capitol will continue to market 
its $1.98 lire of 10 -inch LP's until 
each particular item runs out of 
stock. Deferred' billing terms are 
not applicable for the H line, tho. 

Selling aids to be used in the 
program, i.e., window streamers, 
store hangers, disk jockey samples, 
etc., will not be allocated to the 
dealer in bulk along with an initial 
order. Dealers instead will receive 
staggered delivery of point -of -sale 
material to insure maximum co- 
ordination of the program. 

Two new consumer catalogs, 
labeled "Buyer's Guide to Popular 
Albums," and " Buyer's Guide to 
Classical Albums" are also being 
made available to dealers. 

Attendance at the dealer meet- 
ings across the country has thus 
far exceeded the 1954 meetings, 
with 540 dealers and their guests 
taking part in the Los Angeles meet 
and approximately 400 at the New 
York showing. 

Fate of Carnegie 
Hall May Hinge on 
Philharmonic Plan 

NEW YORK, Sept. 24.- Efforts 
to save Carnegie Hall from demo- 
lition seem to hinge on the plans 
of the New York Philharmonic, 
which is understood to be toying 
with the notion of supporting a 
new concert hall in another part 
of the city. 

The musical landmark, fre- 
quently used as a recording stu- 
dio, has given notice to the Phil- 
harmonic to vacate in 1958. 

This week a committee of con- 
cert managers met at the after - 
concert bistro, Russian Tea Room, 
to map out a campaign to help 
raise the estimated $4,000,000 
needed to save the hall for music. 
Managerial dean Marks Levine was 
named head of a steering cotn- 
mittee to co- ordinate efforts and 
to get a firm commitment front the 
Philharmonic on its plans. 

GO, CLEFFER: 
WSRS BECKONS 

CLEVELAND, Sept. 24.- 
If a Manhattan song writer 
can't get a hearing in his own 
home town, he can always go 
to Cleveland. Radio Station 
WSRS here has started a new 
show tagged "Tune Quest," 
which showcases unpublished 
tunes. 

The program, conducted by 
pianist Sammy Berk and Nate 
Kliot, is aired nightly from 
midnight to 1 a.m. Kliot is 
prexy of Triple A Productions, 
a local recording company. 

SPEBSQSA KICKER! 

Decca inks 
Barbershop 
Champions 

NEW YORK, Sept. 24. -Decca 
Records has just about cornered 
the market on barber shop quar- 
tets. Leonard Joy, for the third 
consecutive year, has signed the 
1955 Medalist winners-in both the 
quartet and chorus divisions -of the 
Society for the Preservation and 
Encouragement of Barber Shop 
Quartet Singing in America. 

Joy has also signed the winners 
of the Sweet Adelines- female bar- 
ber shop quartets. These girls, all 
with outstanding lung equipment, 
will be chosen at a convention in 
Grand Rapids in October. The la- 
bel's barber shop roster sviti also be 
augmented with the signing of the 
past champs, the Schmitt Brothers. 

Ridgeway Into 
Recording Biz 

HOLLYWOOD, Sept. 24. -The 
music publisher in the record busi- 
ness continues to be the direction 
in which many firms are now mov- 
ing, with the debut last week of 
Ridgeway Records, offshoot of 
Ridgeway Music, Inc. 

New label will be operated by 
publisher Charlie Adams, country 
and western star Pee \Vee King 
and maestro Jan Garber. 

Ridgeway will bow in the disk 
field with a 12-inch LP of Jan 
Garber music, in addition to two 
singles by the Garber ork. Firm 
has appointed Bob Cole to handle 
promotion in Chicago, with ad- 
ditional field men to be put on in 
other principal cities. Distribution 
is to be handled thru independent 
distributors, with., 10 distribs in 
major cities already lined up. 

Stern to Talmage Firm 
HOLLYWOOD, Sept. 24. -Bob 

Stern, veteran promotion man in 
this area, this week announced his 
new affiliation with Record Mer- 
chandising Company', joining Sid 
Talmadge as a partner in the oper- 
ation of the company. 

Stern will chiefly be responsible 
for promotion in his new post, tho 
be will continue with a number 
of his independent clients. 

He previously was affiliated with 
Record Sales Company in a similar 
ca aeity, and before that with Cen- 

Majors' Selling Via Rack Use 
Continued fron page 15 

highly organized. At Columbia, 
rack jobbing falls under the syndi- 
cate sales division, headed by Milt 
Sclkocvitz. The other diskeries 
handle racks tiro their regular 
sales departments. 

Merchants Collapse 
With the collapse of Music 

Merchants last year, it was deter- 
mined that the record outlets could 
be served satisfactorily only by 
certain types of rack operators- 
those handling other products that 
timed over at a similar rate of 
speed. 

A servicing outfit that handled 
records alone could not possibly 
work at a profit, it was teamed. 
The closest parallel demand was 
found in the health and beauty 
aids field. As professional scrv- 
leers of long experience, the health 
and beauty aids supplies have 
been able to insure frequent serv- 
icing and avoidance of deadwood 
accumulation. The latter could 
eventually bring about price cut- 
ting, which the diskerics have 
resisted strenuously. 

Toy jobbers, many of whom 
service rack accounts with chil- 
drens records, cannot keep up with 
the demands of pop racks, accord- 
ing to Victor's Tarr. 

Distrib Buying 
Rack jobbers currently buy all 

of their major line merchandise 
from their local distributors, re- 
ceiving an extra discount of from 
5 to 8 per cent over that of the 
regular retailer. The store's actual 
gross profit from rack sales aver- 
ages 25 per cent. 

It is known that at least one 
giant rack jobber receives ship - 
ments of certain lines direct from 
the factory, but that his financial 
arrangements are all made thru the 
local distrib. About 16 big rack 
jobbers are now franchised by Vic- 
tor and Columbia, altho there are 
at least 60 more u-ho carry fringe 
and promotional lines. 

According to Tarr, "We could 
have 100 by next week, but ,we've 
instructed our distributors to hold 
the line." The diskeries have to 
make sure that their product won't 
get into the hands of promoters 
who might employ them as "loss 
leaders.' It's unusual to find more 
than one rack franchise in a 
territory. 

Price Range 
Price -wise, Victor feels that its 

racks can stand items that list for 
no higher than .$3. Columbia 
claims that several of its $3.95 pop, 
albums have done well in certain 

pp locales. Generally, outside of sin - 
tral Record Sales Company here. glen, the best selling items are pop 

Would Assist Smaller Bands 
.Continued from page 16 

sledding because of their heavy 
overhead and not being able to 
draw as heavy at the box office as 
the better known name outfits. 
Likewise, the new and up and 
coming bands face the same prob- 
lem. Territory bands are rapidly 
dwindling in number until they 
have reached the critical stage in- 
sofar as the operator being able to 
book good attractions. 

Archer stressed that it was his 
hope the joint meeting would de- 
vote considerable time on this mat- 
ter as, he pointed out, some way 
must be found to help these bands 
or the operators will be out on 
the limb. Archer said he felt the 
name bands were doing O.K. and 
pointed out the names bad pulled 
in good crowds this summer. "It 
scents like people will dance to 
almost anything if the attraction 
is good," Archer said. "Any style 
will bring them in if the band has 
that something extra." 

Archer said that in his case he 
booked the Crew Cuts with Blue 
Barron and it packed the house. 
Likewise he had good crowds with 
many of the other top bands and 
then Lawrence Welk set a house 
record for Archer's Val-Air in Des 
Moines. 

"We must offer a helping hand, 
however, to the up and coming 
bands," Archer said, "because that 
is where we must depend upon 
bands in the future. We are all 
in this business together -we are 
partners-and must work together." 

Les Brown has indicated many 

of the top band leaders in the busi- 
ness will be on hand for the con- 
clave, with leaders such as Tommy 
Dorsey, Ralph Flanagan, Ralph 
Marterie, Jan Garber, Harry James, 
Freddy Martin and many others 
expected. 

The joint meeting is scheduled 
to get under way at 10 a.m. Mon- 
day, with the entire day devoted 
to open discussions. Archer point- 
ed out that everyone will be given 
an opportunity to present ideas 
and suggestions and that anyone 
interested in the ballroom industry 
is welcome to attend. 

DOLA is planning to hold a 
short session following the joint 
meeting, with its annual conven- 
tion to take place on Tuesday. 
NBOA will hold its business ses- 
sions on Tuesday and Wednesday, 
with the annual banquet Tuesday 
night. A feature of the NBOA 
convention this year will be a sppe- 
vial session Tuesday morning de- 
voted to small ballroom operations. 
Vic Sloan of the Pla -Mor at Lin- 
coln, Neb., is in charge of this 
meeting. 

The regular NBOA sessions will 
include talks and discussions on 
use of TV films and spots to pro- 
mote dances, promotions on dance 
dates, air -conditioning of ball- 
rooms, tax problems, a proposed 
magazine project, and several 
panel sessions with some of the 
more veteran operators answering 
questions presented by other mem- 
bers. 

EP's. Victor has done well with 
its Camden ."Today's Hits" EP's, 
retailing at 79 cents. 

Merchandise is determined by 
local conditions and is selected by 
the record distributor. In most out- 
lets it has been determined that 
the public wants the names. Also 
impulse buyers want the nationally 
advertised 'brand, whether it be 
Victor, Columbia or Colgate. 

Strong pitches to sell rack job- 
bing of records on an industry -wide 
basis have been made in the last 
few weeks by both Victor and Co- 
lumbia. On September 12.15, 
RCA Victor had a big exhibit at 
the Non -Food Merchandise Show 
for supermarket suppliers held at 
the Commodore Hotel here. 

Several days later, the diskery 
Lehi a special luncheon for the 
supermarket trade press, w hich 
evidently had evinced some curios- 
ity about the (lister!. 's presence at 
the show. In crnajaioelia,n with this, 
Tarr prepared a special booklet 
touting the advantages of handling 
records (see adjacent box). 

Columbia Pitch 
Col Ilia representatives are 

making their pitch at gatherings 
such as that of the Toiletery'Mer- 
chandise Association. 

Regarding dealer reaction to the 
company's rack jobber indorse- 
ments, all of the majors committed 
to each operations claim to have 
kept a close watch on the situation 
and to have procreds-il with ex- 
treme caution. It has been deter- 
mined, say diskery execs. that, in 
most neighborhoods where there is 
a rack, regular dealers have bene- 
fitted by the market stimulation, 
and in some instamos have been 
goaded into more agressive mer- 
chandising, which ostensibly has 
paid off. 

The company spokesmen believe 
that a regular record customer will 
not go into a supermarket for the' 
special purpose of busing a record, 
Anything they buy there is on im- 
pulse, and represents a plus sale 
for the manufacturer. ,'siso, it is' 
claimed that most of the supermar- 
kets that de a respectable job on 
records are located in suburban 
areas where there is no regular 
disk dealer. 

Of the major companies, only 
Deem has eschewed the fornula- 
tien of a special policy applicable 
to the racks, altho Decea and 
Coral hits are handled by most 
outlets. 

Miranda Label 
Makes Its Bow 

LEXINGTON, 1Áy., Sept. 24.- 
Miranda Revends, new diskery firm 
headed up by Hi Miranda, intro- 
duces its Miranda label to deejays, 
music men and newsmen in the 
territory at a demonstration and 
reception to be held at the Ben Ali 
Theater here next Thursday (29). 
New firm has offices at 105 York 
Street here. In charge of the re- 
ception is Bob Cox, district man- 
ager for Schine Theaters. 

Miranda's initial release is "How 
Could I Fall for You ?" b.w. "Ootsie 
Bootsie Cootsie," cut by 11 -year- 
old Lambsie Penn, a Miranda dis- 
covery. 

WNEW HELPS 
BEAT THE RAIN 

NEW YORK. Sept. 24. - 
Local indie \VNE \V has come 
up with an off -beat public 
service angle for a new "Beat 
the Rain" series of we:.ther 
spots. The idea is that if you 
know how to move around 
underground in Manhattan, 
you seldom have to get your 
feet wet, what with subways, 
block -long hotels and various 
other fascinating labyrinth.. 

The rainy day spots (which 
list subterranean routes by lo- 
cation) were conceived as a 
parting gimmick by Klan 
(Bud) Brandt, who has re- 
signed as publicity and special 
events director of the leading 
indie to set up his own public 
relations and promotion firm, 
starting October 15. 
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THE TENDER WALTZ BALLAD 
SUNG IN MULTIPLE VOICE 

CROCE DI ORO 

"Cross Of Gold" 

MERCURY 7013 

PATTI 
PUBLISHED BY 

SHAPIRO- BERNSTEIN 
1270 6TH AVE 

N. Y., N. Y. 
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Could Make This 
HIT RECORD 

A ROCKIN' RHYTHM ROMPER 

"SEARCH 

MY HEART" 
MERCURY 70713 

AGE 
PUBLISHED BY 

BERKSHIRE MUSIC 
1733 BROADWAY 

N. Y., N. Y. 
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VOX JOX 
By JUNE BUNDY . 

COFFEE ON CULLEN: (NBC's Manhattan flagship, WRCA, 
staged a standout promotional campaign to introduce its new early 
morning deejay, Bill Cullen, to the press and, public.. In addition to 
page ads in the dailies and trades, the station sent out thermos bottles 
full of coffee to the press, with special tags reading, This is the 
radio -TV press party season. What is needed most now is a Morning - 
after Press Party, which I'm herewith rovidingg in absentia. WRCA 
Program Director Steve White screened hundreds of deejay -applicants 
for the 6:30 -9:30 a.m. spot before he finally settled on Cullen. In 
addition to records, the show features live music by Eddie Safmnski 
and his crew. 

THIS 'N' THAT: Dick Affiger, WBUX, Doylestown, Pa., 
writes, We have cashed in on the publicity given to the TV 
show, 'The $64,000 Question,' with a sequel tagged, The 64- 
Cent Question'." The take -off gimmick is used by deejay 
Jimmy Ort on the Saturday afternoon WBUX show, "Rhythm 
at Random" (which Alliger directs), and which is aired from a 
local farmers' market, The Montgomerville Merchandise Marl. 
Incidentally, Alliger adds, "We use The Billboard Push Pop 
charts in our booth at the Mart." 

Chuck Parmelee, WSPD, Toledo O., vacationed in New York 
City last week, headquartering at flack Buddy Basch's- office- Basch 
will head for Houston shortly to see deejays during Juliana Larson's 
opening at the Shamrock there September 29.... Dottie Checchi, 
who recently resigned as record librarian at \VORL, Boston, to enter 
a convent, has been replaced by her sister, Claire Checchi, and 
Thomas Carroll... Jerry Nesler, KCB Q, San Diego, is doing his 
Saturday night show from a record hop, which he conducts regularly. 
Speaking of record hops, Jerry Kay, WTIX, New Orleans, reports that 
the station's "Rock and Roll" party at a local beach was a big success 
and drew 5,000 in spite of min.... Detroit deejays really get around. 
Last month, Ed McKenzie, Don McLeod, Ross Mulholland, Bob 
Seymour, Joe Van, Paul Winter and Fred Wolf turned out for the 
Michigan State Fair opening day... Elby Stevens, WTWN, St. 
Johnsbury, Vt., has also been covering North County fairs this year. 

(Continued on page 52) 

DEALER DOINGS 
By GARY KRAMER 

BUFFALO: Gladys and Charles Covage,' owners of the three 
Covage record shops in this city, have devised a neat way of kicking 
off new record releases locally, via a joint promotional -lie-up with 
deejay Cuy King of station WWOL and the Squirt Beverage Corpora- 
tion. Each week the Cavages select a new record, which is spotlighted 
three or four times a day on King's platter show. Listeners are in- 
formed that for six Squirt bottle caps and 50 cents they can get copies 
of the disk at the Covage stores. 

The A. Harris Department Store, Dallas, has opened a 
multi- million dollar store of the latest design in Oak Cliff, Tex., 
large suburban development of Southern Dallas. Departments 
of the downtown store will be duplicated in this new store, in- 
cluding the record department.... Not long ago, Vince Land, 
six -foot six -inch manager of the record department of the 
A. Harris store, slipped on the turf in front of Dallas' fashionable 
Neiman -Marcus store, fractured a leg, and for a time was making, 
the rounds of Dallas on crutches. Land insists that altho five -foot 
Marion Eamons was with him at the time, that it is not true that 
they were arguing whether Eamons' record department at Titche- 
Goettinger Department Store was better than A. Harris, and 
that Eamons pushed him down. 

DENVER: Mr. and Mrs. Glen C. Bernard, owners of Bernards' 
Record Shop, have utilized a tie -in to good advantage with nearby 
Lakeside Park, where stock car races are held. The Bernards provide 
the records for music at the Sunday night races in return forplvs ever 
ttte be adtir sysfgljaL Naine bands and rëdórd'mTartists are also 
lrought to the amusement park, and many of them come into the 
shop. Autograph parties and personal appearances are easy to arrange 
because of the proximity of Lakeside Park and Elitch Gardens, 'and the 
Bernards are now making plans for more promotions of that type for 
the coming year. 

The Record Barr of Jesup, Ga., is now relocated in the 
Belk Grit-fells Department Store in the Crossroads Shopping 
Center, Savannah, Ga. The name of the store has been changed 
to "Windy Herrin's Record Barr." Herrin is one of Savannah's 
better known radio personalities, being affiliated with radio 
station WCCP. Phyllis Barr, owner of the Jesup store, continues 
to be associated with the Record Barr, and she writes that all 
types of records will be handled, as well as pre- recorded tapes, 
recording and listening equipment. 

JUKE BOX WRAPUP 
J. P. Secburg's new Wsélection phonograph makes its debut to music operators thrlItir' the country as distributors hold week -long 

showings. iteporye.indieate that operator enthusiasm over new model 
is greater thyyK ever before. AMI distributors also gear for operator 
showings- New multi-color 120 -selection phonograph went on display 
Sunday Já). 

Sentinel Radio Corporation begins to move with its 
recently introduced combination coin- operated TV and juke box 
cabinet. Shipments of restyled model under way. At the same 
time, firm names field representatives. Unit features 27 -inch 
black and white television set and simulated juke box grille and 
panel, designed to accommodate any and all existing multi - 
selection juke box wall boxes. 

AMI, Inc., reported to be preparing to enter high- fidelity home 
market. Units rumored to run from floor consoles to table models. 
Firm will use same multi-horn sound system in home sets that it uses 
in juke boxes- 

For full details on these stories see Music Machine depart. 
'went on page 109. 

. Business Exec 
.Continued from page 16 

bandleaders or their managers will 
attend the sessions. Of these 50, 
some 25 will be "big names" in 
the business. 

Plan Elections 
The meeting will also elect offi- 

cers and a board of directors. The 
present officers, Brown points out, 
are temporary. the meeting will 
also try to formulate some plan 
of _action with regard to the repeal 
of the 20 per cent cabaret tax. 
This will be done in co- operation 
with the NBOA. Also scheduled 
for discussion is a means of aiding 
new, bands. 

Band managers contacted in 
New York also indicated the like- 
lihood that. discussion would be 
centered around the possibility of 
seeking a revision in regulations 
of the American Federation of Mu- 
sicians with regard to percentages 
earned by dance band managers. 
AFM regulations limit this to 5 
per cent of the net after travel 
expense, provided scale is cleared. 
Many band managers feel this limi- 
tation is entirely too narrow; that 
it has the effect of keeping, "risk" 
capital out of the band business. 
It's easier to promote singers, is 
the point of view. 

Brown stated that the future of 
DOLA depended upon the results 
of the Chicago meeting. "We've 
got to get the bands back on TV 
and records," he concluded. 

10 -Inch LP's 
.Continued from page 16 

some consisting of sides never be- 
fore released. ' 

Covers are laminated, four -color 

bjobs. 
There are no liner notes, the 

ack of the liner taken up with ad- 
vertising copy plugging other al- 
bums in the. "House Party" series. 

Among the artists featured are 
Frankie Laine, Jo Stafford, Tony 
Bennett, Paul Weston, Rose - 
mary Clooney. Eight of the 33 sets 
are tagged for Christmas exploita- 
tion, carrying holiday themes. 

Hal Cook, Columbia director of 
sales, predicted the line would have 
its greatest potential among teen- 
age buyers. Low cost, top names 
and color display should all stimu- 
late movement. He indicated that 
the success of the diskery's CL 500, 
12 -inch pop line played a role in 
leading the company back into the 
10 -inch LP fold under the special 
six-tune format. 

keels Ad.. 
A full-page ad in the November 

1 issue of Look magazine will key- 
note the campaign. 

Epic's 10 -inch drive, also due to 
kick off October 3, will debut with 
the release of 15 packages in a new 
series ta gged "LN 1100. The $1.98 
sellers also feature top names oP 
the label and from the dins 
vaults. Among them are s talent, 
as Roy Hamilton, John% .Al 
Tolson, Eddie Cantor 
Holtzman, artist 

eta. 
g 

chief, said nv...liata µiU 81sò be showcasg'on the LP's from time 
to fizz 

Schaeffers, Kassner 
.Continued from page 18 

"Auf Wiedersehn and "Man With 
the Banjo." 

Kassner else has secured for his 
Kassner, Inc. firm the world rights 
to the background score for the 
United Artists film, "Not As a 
Stranger," defied by George An- 
theil. One theme already has been 
excerpted from the score and has 
been eut instrumentally by two 
diskeries. 

In addition to his publishing ac- 
tivities, Kassner has gone into the 
personal management field and has 
inked warbler Bill Darnel. The lat- 
ter has recorded for Coral and 
Decca, and most recently for label 

Kassner is leaving unis weekend 
on a'six -week trip to England and 
the Continent to visit his branches 
in London; Berlin; Paris; Milan, 
Italy, and_Amsterdam; 'Holland. 

FOLK TALENT & TUNI 
By BILL SACHS 

WLW's "Midwestern Hayride," which has just conclude 
its fourth year as a summer replacement on the NBC -TV nt 
work, continues on the NBC television hook -up for the fall at 
winter, switching from Friday night to Wednesday night, 9:3 
10 o'clock. First show of the fall season came off last Wedne 
day (28). For the present, Whitehall Pharmaceutical Comps: 
is sponsoring the "Hayridp" on alternate weeks, with Rob, 
Roberts, of the Biow agency handling Negotiations are no 
on to fill the open time. On the initial show for Whitch: 
were Hugh Cherry, emcee; the Hayseeds, the Willis Broths. 
Phyllis and Billy Holmes, Mimi Roman, the Hayriders Ban 
Skeeter Bonn, Clay Eager, Dixie Lee, and the Midwesteme: 
square dancers. Penny Nichols appeared as guestar. Miss Rom, 
leaves the " Hayride" October 1 to return to her home in N, 
York. 

Porter Wagoner and his mainstays, steel man Don Warder 
electric stand man Speedy Haworth, are currently on a Canadian 
for A. B. Bamford to carry them three.eeks. Following that, 1 

and the'boys continue on their own for another two weeks, swi 
thru the Northujest and Southwest before retorninng to Springfield, 
in late October.... Rex Allen and Jim Edward and Maxine E 

guestar on "Ozark Jubilee' via the ABC -TV network from Spring 
Mo., Saturday (1). 

Al Turner, formerly of "Big D Jamboree" and Station KLII 
Dallas, has moved to KTBB, Tyler Tex., where he's promotir 
two shows a month at the Mayfair Building. Turner spins all ti 
western wax on KTBB. His initial show, September 11, dre 
1,700 paid admissions, and included Jimmy and Linny (Decca 
Bill Dudley (Capitol), Carolyn Bradshaw (Faber), the Tes 
Sweethearts, Treon and Dwight, Jo Bill (Imperial) and Con 
bread. His second show, Tuesday (27) had the Belew Twit 
(Coral), Buddy Griffin (Ekko), Ralph Sanford (King), the Love 
Sisters (Imperial), Jo Bill, Cornbread, and the "Country Pieni: 
from KRLD -TV, Dallas. 

Ann Jones and Her Western Sweethearts have just invaded 
nesota after an extended trek thru Idaho, Wyoming, Montana an 
Dakotas. From Minnesota they swing back into Montana and 
play a week in Canada. Their plans are to work down into Texa 
back thru New Mexico, Arizona and California, returning to O 
around the holidays. To make the extended tour, Ann has tal 
leave of absence from KVAN, Portland, Ore., turning her show 
to Kenny Debord. Miss Jones and her fern contingent plan to tal 
the second week in November to attend the big disk jockey con 
in Nashville. Ann's newest release on the Sims label is My 1 

Can't Say Goodbye" b.w. "Get Up and Co," with the "Heart" 
showing up best. 

Kenny Smith and the Westerners now air every Saturdt 
night, 11 :30- midnight, via KTKT, direct from the stage 
Tucson Gardens, Tucson, Ariz. On Wednesday and Fric: 
nights the combo holds forth at Military Inn, near Frey, Ari 
Croup plays every other Sunday night at Ajo, Ariz. Newe 
member of the unit is Little Jimmy Byrd, lead quitar and fiddle 
who doubles on numerous other instruments.... Sheriff T. 
Davis, director of country & western operations at WCM 
Norfolk, reports that his first fall show of the season, Septemb 
11 -12, headlined by Elvis Pressley and Hank Snow, and inch': 
ing the Louvin Brothers and Cowboy Copas, broke all attendant 
records for the town. "The whole gang was great, as usual 
typewrites the Sheriff, "but the teen -agers went wild when Ely 
went into his act. The girls mobbed him afterward and literal 
tore him apart for souvenirs." (Continued on pug 

RHYTHM- BLUE$,gV rE 
B% :MAUL ACKERM.14 

: 

For the pact yeznovaáll lPiookedoa admiringly as rhythm 
blues expanaeeeltetu. .pö!r.td 

R. &b. disks have many 
buyers; r. &Itlts.-a.k ";invn the best selling pop charts; and pop a 
men havA Btkgn °`'.x to cover r. &b. tunes. Now a curious win hgppyts}' fa{ ò. is being influenced by the pop music field. R. 
tviíter6'arptrying to write for the pop market; r. &b. singers in n 
'sta^`y, want to be pop singers, and a number of r. &b. labels 

i4ang more and more pop -styled sides. 

Frankly, no one knows what the outcome of this interchange 
will be. It is no secret, however, that many serious students and 
lovers of r. &b. music are viewing with alarm this increasing pop 
influencé. They point out that the pop market latched onto r.&b. 
music' because it was r. &b. It offered an excitement and sound 
not found in the run -of -the -mill pop record. The pop buyers liked 
it not because it was diluted r. &b -, but because it was true r. &b. 

It will be interesting, in coming months, to watch the progres 
these pop -styled tunes and sides being put out by the writers, ar 
and a. &r. men. Traditionally, attempts by artists to break into fi 

other than their own have not been too successful. When a Ii 
Williams, for instance, 'made it in the plop field, he made it as a n 
of the powerful universal appeal of his country material. For sin 
reasons, r. &). went pop. But let us not try to pre -judge what is hap, 
ing. Let the pop influence in r. &b. get a fair trial, and if it bombs 
it will be dropped quickly enough. A number of artists, of col 
may be hurt in the process. 

Jockey Jack (Jack Gibson), of WERD, Atlanta, drops us 
note to point out that the South is full of deejays who are Icings is 

their own individual areas. Jack says: "Take Ed Cook of Miami 
in St. Louis it's Spider Burke; in New Orleans its Okey Dokey 
in Birmingham, Eddie Castleberry ... and a flock of others suet 
as Ally Pat and Roosevelt Johnson." We're aware of Jack, ant 
so are the labels and the artists.... Lorenzo W. Milam, o 
WJVB, Jacksonville, is building up the character of the an 
nouncer (Peppy Sharpe) into an easy -going Southern type. Thi 
involves no high- pressure advertising, but rather a "you -can -buy 
it -if-you- want -it" attitude. A bit of rhyming jive talk is also used 
but Milam figures the real feature of the show is the bluely, low 
down piano background used all during the talking. This i 
conducive to a relaxed atmosphere. 

Evelyn Johnson, of the Buffalo Agency, Houston, drops us a 

that the recent packaging of B. B. King, Louis Jordan, Donna II 
tower and Johnny ( Cuitar) Watson has proved one of the biggest th 
in the personal field. With vocalists Harold Conner and Dottie Sn 
it's reported the unit is playing to capacity. 
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COLUMBIA 
Brings You a Great "ORIGINAL" Recording 

by Mr. Davy Crockett himself, 

r ess 
Parker 

singing 

tilt 
YALffl GM 

KING-of t 
As Fess Sings Them on Disneyland Over ABC -TV 

COLUMBIA 40568 
(A Genuine 14K Number) 

FESS PARKER....Columbia 4056S YALLER YALLER COLD 
(Wonderland, BMI) 

The original Davy Crockett man has another sock disk here which 
is slated for the big build -up on 1Valt Disney s ABC -TV show this 
fall. The tune has a folksy, happy flavor, with Parker handling the 
rota] in 1B able style, backed by an enthusiastic chorus and a 
bouncy, infectious beat. Flip is 'King of the River." 

COLUMBIA 13 RECORDS 
.'Vw.w.^®e7.y 
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THANKS 
TO ALL WORLD DISC JOCKEYS 
RECORD DEALERS and MUSIC 
OPERATORS FOR ZOOMING 
OUR DECCA HIT... 

"BOCK AROUND THE CLOCK" 

to over TWO MILLION in Record Sales! 

and his 

COMETS 

We are looking forward 
to meeting you during 
our coming one -night 
stands through the 
following States: 

VIRGINIA NORTH and 

MARYLAND ,TENNESSEE GEORGIA 

SOUTH CAROLINA 

FLORIDA 
LOUISIANA 

.ALABAMA 

KENIU(KY 
IOWA MICHIGAN 

MINNE- 

SOTA MONTANA 
OHIO NEBRASKA 

KANSAS 

Also -Extensive Stops in Canada 

Public Relations 

JAMES H. FERGUSON 
801 Barclay St. 

Chester, Pa. 

OUR LATEST RELEASE: 

"RAllLE DAllLE" 
b/w 

"TWO HOUND DOGS" 
(DECCA 2-9552) 

will be given new life come November 1st when Universal - 
International Pictures releases what promises to be a SMASH 

HIT, "RUNNING WILD," featuring MAMIE VAN DOREN and 
KEENAN WYNN and themeing throughout "RAZZLE DAZZLE." 

We sincerely believe "RAZZLE" has the best dance beat we 
ever put on wax and do hope you will get with this one, for 
to date it has been smothered by "ROCK AROUND THE 

CLOCK" 

Exclusive Booking 

JOLLY JOYCE 
1619 Broadway, New York City 

Room 716, Plaza 7 -1786 
Philadelphia: WAlnut 2- 4677 -23172 

Publicity 

ARTY and MARTY PINE 

New York City 
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ciokoit ØIAW 
SINGING 

From the Television 
presentation of 
"Our Town." 

/inboard, 
Sept. ti 

29619 

9 -29619 

L 
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EDITORIAL 

THE BILLBOARD 

Together Since 1948 
The packaged record business -and the phonograph market 

to which it is so closely tied -now comprises a large segment of 
the dealer's over -all dollar volume. This has been no sudden 
development, nor is it an old one. It dates back to 1948 and 
the introduction of the long -play record, a technological move 
which spawned a new era in record merchandising and was a 
primary factor in sparking the expansion of the phonograph field. 

The growth of these allied fields has been constant on all 
levels- engineering, repertoire and marketing. Thus far The 
Billboard has kept pace with these developments in its regular 
music section. With this Fall Merchandise issue, however, we 
are inaugurating a monthly special section in order more properly 
to service dealers whose packaged records -phono dollar volume 
has kept pace with the development of that field and to aid those 
dealers who are currently attempting to orient themselves to this 
segment of the business. 

In laying out this special section, let it be stated that we 
are not wedded to a fixed format. Rather, it will develop as that 
phase of the record -phono market develops, it will 'note industry 
trends and it will present new merchandising aids and buying 
guides. In short, it will be an extension of the services offered 
dealers by The Billboard, and it will place a proper emphasis 
upon a phase of the business which is currently expanding. 

The dealer, of course, must hitch his wagon to every star. 
The bulk of his dollar volume is represented by his singles 
business. And there is much hope that this can be expanded. 
The report on Operation Pushpop bears this out. But granting 
the good outlook on singles, a dealer would be foolhardy to over- 
look any angle in the-marketing and merchandising of packaged 
product. Similarly, he would be shortsighted to overlook the 
potential represented by the phono market -a consumer field 
which overlaps the packaged -record buying public. 

Manufacturers have already realized the potential of the 
packaged record and phono fields. Repertoire is being recorded 
at a tremendous rate; phono models, with price ranges geared 
to all economic levels, are being produced to satisfy the expand- 
ing market. And both phonos and disks are being produced to 
meet the increasingly high engineering standards. The idea of 
good music at a price-good records and good phonos at a price- 
is spreading to more homes. 

In future months this section will focus on that fact and 
will bring to bear upon it all resources of research and analysis. 

Signs Point to Lush 
Package Disk Days 

Competition to Get Rougher as Industry 
Goes All Out to Reap Rich Fall Harvest 

Continued from page 1 

field to acquire a measure of that 
same stability. Firms such as Dot 
and Cadence are expected to be in 
there fighting. 

On another level of the business, 
it has already been noted that such 
r. &b. labels as Atlantic are ventur- 
ing more and more into the pack- 
age field with materie! designed 
not only for the r. &b. market, but 
for the allied jazz and pop markets. 

On the a.&r. level of the singles 
business, too, more and more 
thought is being given to the ulti- 
mate package potential of pop art- 
ists. Fewer artists are contracted 
for the singles business, with just 
the singles business in mind. Thus, 
it has been the increasing trend to 
package a pop artist's hit singles 
on EP's and LP's as soon as that 
artist attains sufficient stature. 
There are literally hundreds of ex- 
amples, such as Eddie Fisher on 
Victor, the McGuire Sisters on 
Coral; Bill Haley, Lenny Dee, 
Crazy Otto, Sammy Davis Jr. on 
Decca, etc. 

Quick Rise 
Davis, incidentally, serves as a 

prime example of the rapidity with 
which a label can establish a cata- 
log artist -or a package property- 
via the singles record route. Sammy 
Davis not so long ago was known 
just as a night club performer and 
came along virtually overnight by 
way of a couple of click singles 
disks. 

The element of competition in 
the package field is additionally 
enhanced by other factors. One of 
these is the necessity for new re- 
cordings. Time was when recorded 
masters were regarded as treasures 

-with a definite, predictable value. 
This is still true but not to the 

same degree. The merchandising 
and promotional possibilities inher- 
ent in recoupling, the necessity of 
re- recording old repertoire in order 
to meet current engineering de- 
mands, the growing volume of 
American serious and pop music 
that is being ticketed for LP's -all 
have a tendency to reduce the 
value of the old and emphasize the 
demand for the new. 

Added Factors 
Adding to the magnitude of the 

packaged record picture are such 
additional factors as the intense 
attention now being given to the 
very physical aspects of packaging 
-the art work, the liner notes, etc; 
the plush dress given not only to 
de luxe releases but to virtually all 
releases; the exploration of new 
market areas and new promotional 
methods. 

The mail order technique, now 
engaged in by Columbia and to a 
lesser extent by Angel. Vox and 
Westminister typify the efforts be- 
ing made to tap markets. Ditto 
Victor's "Never Lose a Sale" plan. 

On the promotional level, aside 
from the millions being spent in 
national magazines and other me- 
dia, perhaps the most interesting 
probing is now being done at the 
disk jockey level. Long the key in 
singles promotion, the disk jockey 
now is getting more attention from 
manufacturers of packaged ma- 
terial. 

Deejay Service 
All major labels during the past 

year tremendously expanded their 
package subscription service to 
deejays, and all labels have been 
giving away an increasing number 
of free LP s. Outstanding current 

(Continued on page 40) 
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FALL MARKETING 
SECTION 

HARBINGERS OF CHANGE 

New Horizons Lie Ahead 
For Phono -Record World 

The record -phonograph business, from almost 
any vantage viewpoint, can be seen to be under- 
going changes that will have strong impact on manu- 
facturers, dealers and everyone else who makes 
a living out of the industry. Some of these changes 
at this point appear no more significant than shadows 
on the horizon. But they are there. Some will 
grow.... Others will fade.... One or more may 
build to a point where their importance is so ob- 
vious that outmoded techniques will be abandoned. 

. Or the new will be blended with the old and 
:he hybrid become the standard. 

Mail order, for instance. It's not new to the 
record business. But until recent months the only 
manufacturers in the field were those with a back- 
ground in mail -order selling, who happened to be 
active in records. Columbia Records' entry into 
the field may change all that. Tho dealer participa- 
tion is a cardinal facet of the diskery's club opera- 
tion, Columbia is exploring, in a big way, a dif- 
ferent merchandising approach for a major and es- 
tablished disk producer, with artists whose names 
are bywords in the entertainment 

Columbia's club operation is no experiment on 
the company's part, to be dropped forthwith if it 
doesn't work out quickly. With $1,000,000 ear- 
marked for promotion, this is a project to be carried 
thru. And while pockets of dealer resistance have 
developed, particularly in big cities, Columbia execs 
are jubilant over general dealer reaction and club 
subscriptions garnered to date. 

Big Question 

The big question? If Columbia taps a healthy 
share of what has variously been estimated as a 
8 to $15,000,000 record club business -and still 
growing -will the other major diskeries maintain 
their aloof attitude? And if the other majors join 
in the scramble for club sales, what will the effect 
be on consumer buying habits when they can pur- 
chase almost any piece of talent or repertoire by 
filling out coupons. 

As has frequently been reported in these col- 
umns, manufacturers are diligently seeking new 
ways of bringing their product to more people. 
Early this year RCA Victor slashed LP prices to 
make them more attractive to John Q. Several 
months ago the company inaugurated its "Personal 
Music Service" plan to enable dealers temporarily 
out of LP stock to complete sales. And all menu, 
facturers are giving rack jobbing a long look at this 
time. There is certain to be increased activity in 
the rack area in the coming year (see story in Music 
department). 

Technical trends, perhaps, hold the greatest 
potential industry impact. And these are concerned 
with records, tape and playback equipment -both 
phono and tape. With high fidelity now a more 
or less accepted standard, and the level of sound 
reproduction high indeed, it would still be ostrich - 
like to expect that the day of fundamental improve- 
ment is over. It is likely that changes will evolve 
slowly, so as not to upset delicate industry balances 
- - - w ' th manufacturers themselves braking their 
progress to a controlled speed. But some develop- 
ments could break restraining bonds, and snowball 
rapidly. 

Technical Developments 

Here are some of the technological developments 
that have inched far enough out of the laboratory 
stage to stimulate special interest among alert 
tradesters: 

Binaural- stereophonic . . . two terms with 

overlapping definitions, but each describing a 

process of recording and playback that best sim- 
ulates actual live, two -eared listening. Experimental 
issues on both tape and disk have met with good 
reception at the hands of the gadget fringe. But 
greater use is a strong likelihood. Of more signifi- 
cance, tho, is knowledge that practically each major 
is recording each important LP session two ways - 
monaurally for immediate issue and binaurally to be 
stored away in the can against the day when the 
market situation is favorable. In the case of some 
manufacturers such dual effort has been going on for 
at least two years. 

These are not investments undertaken lightly 
by far -seeing execs who expect eventually to realize 
profits. 

Binaural disks have been around for some years 
without exciting too much interest. These would 
be the double -track LP's that most in the industry 
have wen at one time or another. However, from 
England persistent reports filter thru that British 
Decca has ready for early introduction a new bi- 
naural disk with special qualities. Two needles 
track a single groove. If you don't have the as- 
sociated binaural playback equipment, you can 
play the disk with a standard phono (monaural, 
of course).... A compatible system like color tele- 
vision. 

Mercury Experiments 

In the search for further improvement of re- 
corded sound reproduction, there are domestic 
efforts, as well, that may bear fruit. It is hardly a 
secret that Mercury has been involved in experi- 
mental work with a top research outfit to come up 
with a new approach to the binaural effect. This, it 
is understood, involves the use of special amplifier 
circuits and two speaker systems, one of which 
plays a moment behind the other. So, the effect of 
concert 'hall reverberation and two -eared listening 
is said to be simulated. 

If binaural recording does eventually gain 
public acceptance, the development must be parallel- 
ed by related activity on the part of playback manu- 
facturers. This was the case when LP arrived. 
Styling and construction of phonographs and tape 
playbacks will be altered to accommodate the new 
disk or tape. 

Put aside binaural, as some tradesters are in- 
clined to do, and the question of "ordinary" pre- 
recorded tape becomes more pressing. Tape people 
have already dropped the pre" and now prefer 
to call their product "recorded -tape." 

New Firms 

- Bubbling activity on the part of indie recorded - 
tape producers almost weekly sees the formation 
of a new company, the expansion of another, or the 
addition of a disk library to the catalog of still an- 
other. 

Reports persist, tho, that majors besides Victor 
are near the point where they also will take at 
least a token plunge into the .recorded tape field. 
And from England, where tape has made a bigger 
splash than Stateside, it is expected that Electric & 
Musical Industries will soon export to these shores 
recorded tape, to be released by either Capitol or 
Angel Records. 

The main question at this time? How many of 
the variously estimated one to 2,000,000 tape re- 
corders (able to play quality reels) now in American 
homes are actually market targets? No one really 
knows, and much education still has to be done to 
convince owners of such units that their recorders 
have a useful function other than home recording. 

r.opyrighted material 
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RCAVictor: First Fa 
STRIKING SIMILARITY IN BEAUTY AND PERFORMANCE 

If you aren't cashing in on 
- the tremendous demand for 

High Fidelity instruments - 
you're passing up easy profits 
At last -a line of High Fidelity instruments that 
will satisfy every part of your market -"mass" and 
"class" alike. Easy to stock. Easy to sell. For New 
Orthophonie High Fidelity -from $129.95 to $1600 
-offers your customer a laboratory -balanced High 
Fidelity system, packaged in a cabinet of fabulous 
beauty -ready to plug in and play. 

Here's a startling new concept in product styling 
-and selling. (You'll wonder why no one ever 
thought of it before.) 

RCA Victor's New Orthophonic High Fidelity 
line was deliberately designed to achieve a "family 
resemblance" in every model, from $129.95 to 
$1600. This resemblance starts on the outside. You 
see it in the distinctive styling ... in the smart 
louvers on the speaker grille, in the sleek control 
panels on all models. 

RCA Victor's "family resemblance" makes it 
easier for you to sell the popularly priced models 
in the line ... because the prospect can see that 

they reflect the high quality and craftsmanship of 
the $1600 masterpiece. He can hear that amazing 
New Orthophonie sound coming from all five in- 
struments. The things he wants most are common 
to all models in the line! 

And this "family resemblance" is more than 
skin -deep. The finest features in High Fidelity are 
found in every model. Panoramic Speaker System, 
for thrilling room -wide sound dispersion. Powerful, 
high quality amplifiers, giving distortion -free per- 
formance throughout the range of audible sound. 
And above all, RCA Victor laboratory balance - 
signifying that the components in every model are 

The "MARK VI," Model 6HF5, $129.95. Ncw Orthophonie 
High Fidelity " Victrola" table model phonograph. One 
632' speaker for lows and mid- range, two 3/' tweeters; 
70- 20,000 cps. Mahogany finish. Light rift oak finish 
slightly higher. Mah. fin. legs $9.95; brass fin. legs $12.95. 

U U 

The "MARK IV," Model 6HF4, 5169.95. New Ortho- 
phonic High Fidelity "Victrola" consolette. One S' 
speaker for lows and mid -range, two 334' tweeters; 
60- 20,000 cps. Mahogany finish. Light rift oak finish 
slightly higher. 'truly fine quality and performance! 

The "MARK III," Model 6HF3, $325.00. tsew Ortho- 
phonic high Fidelity "Victrola" phonograph -radio console. 
One 12' speaker for lows and mid-range, two 33/,',' tweeters 
for highs; 50- 20,000 cps. Fine AM -FM radio built in. Ma- 
hogany finish. Light rift oak finish slightly higher. A-- 
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roily of. High Fidelity 
MARKS THE WHOLE LINE- SIMPLIFIES SELL -UP 

matched, and tested for finest reproduction. 

So RCA Victor's "family resemblance" makes 
it easier for you to sell up- without going outside 
the line- without telling six different sales stories 
-without bewildering the prospect so that he 
can't decide on anything. To sell up to the next 
set in the RCA Victor line, you just show him what 
else he can have for a few dollars more- bigger 
speakers ... fine AM -FM radio ... tape recorder 
... extras that extra dollars buy! 

Here's another unique selling aid. Registered High 
Fidelity. Each set bears a number, registered in the 
name of the owner, as with limited- edition books. 

Whether your prospect buys by eye, by ear or New Orthophonic High Fidelity "Victrola" Phono- 
manufacturer's reputation -he can pay $129.95 graphs. You get what you want, too -faster sales 
or $1600 -you can give him what he wants with and more profits from RCA Victor High Fidelity! 

RCAYJÇJUII Gt AMIRICA 
IS eASTI. S VOWS' 

CAMDEN 8, NEW JERSEY 

Manufacturer's notionally advertised prices shown, subject to change. Slightly higher in Far West and South. 

The "MARK II,' Model 6HF2, $650. New Orthophonic 
High Fidelity "Victrola" console with fold -back doors. 
One 12" speaker or lows and mid -range, two 3!, í" tweeters 
for highs; 40- 20,000 cps. Fine AN1 -FM radio built in. Ma- 
hogany finish. Light rift oak finish slightly higher. 

The "MARK I," Model 6HF1, $1600. Twin - console Ncw Orthophonie High Fide icy 

"Victrola" combination phonograph- radio -tape recorder. In speaker cabinet: one 15' woofer, 

one 5" mid -range speaker, two 33 ' tweeters; 30. 20,000 cps. In control cabinet: 3 -speed 
phonograph, fine AM -FM radio and High Fidelity tape recorder, pre -amplifier and equalizer. 
Traditional styling in mahogany finish, shown. Also: Modern styling in walnut finish. 
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Ideas, Ingenuity Pay 
Off in Phono Sales 

Newspaper Ads, Radio -TV Shows, Mail, 
Free Needles, Trade -Ins All Effective 

To sell phonos you can use any 
one of a dozen or more successful 
merchandising and promotion de- 
vices. That's the concensus of The 
Billboard's Phono Dealer Panel, in 
a special survey completed this 

eek. 
Dealers were asked first tc de- 

scribe their most important single 
promotion of last year's fall season, 
indicating media, copy themes, dis- 
count offers, etc., employed. 

An essential, according to the 
dealers, is newspaper advertising. 
Ir. 90 per cent of the replies, local 
paper ads, ranging from small 
space to full -page size, were used. 
Running a close second as key pro- 

lay -away plans, were also fre- 
quently used to build interest. 

Plans for the current fall >.eason 
reflect many of the successful ven- 
tures of last year, dealers express- 
ing the "why change what s al- 
ready successful" formula as a basis 
for present planning. 

One dealer reports making more 
use of mailing to his customer lists 
-via reprints of his newspaper ads. 
Trade -ins, record and needle prem- 
iums again will be used, and at 
least some dealers have various 
phono rental and weekend free 
trial deals in the works. Still an- 
other reports plans to exhibit at a 
local home show with many units 

THE DEALERS SPEAK UP 

Various Ways to Stimulate 
Your Phonograph Sales 

MARTIN MUSIC CENTER, NEWARK, O.: 
"We place as many units on our main floor as possible -then hit it 

hard with all forms of advertising and store demonstrations. Also 
send out units on approval' over the weekend." 

FERGUSON'S RECORD SHOP, btEMPHIS: 
We are staying with our AM -FM hi -fi radio programs 

(three a week at night) to plug both LP records and hi -fi com- 
ponents and packaged sets.. . I also intend to build up a 
mailing list of LP and hi -fi customers." 

SEARS ROEBUCK & COMPANY, COMPTON, CALIF.: 
"Most successful venture has been in high quality equipment .. . 

one for $209.95 and another at $289.95. Diamond -sapphire stylus 
went with every set purchased dùrùtg a given period. Advertised in 
the papers, circulars, TV and by myself over the public- address system. 
Plan to promote this fall with the 'Diamond Deal' and also giving a 
12 -inch LP of their choice in $3.98 price bracket." 

COMER'S RECORD NOOK, SAN ANTONIO: 
"Did use window display and direct selling, stressing the 

fact that we service the players we sell. Some radio spots, too." 

ERN3TROM'S RECORD SHOP, DALLAS: 
"Have nicely decorated demonstration room, with many models 

on display in A -1 operating condition. Have full access to any type 
of record ... find that playing customer's favorite tune has had a lot 
to do with closing sales. At present prompting a back -to- school 
movement with window displays and radio spots." 

MELODY MART, PADUCAH, KY.: 
"Home Show, Paducah, Ky. Show and demonstrate com- 

plete hi -fi lines and 12 -inch LP and hi -fi records." 

RADIO DOCTORS, MILWAUKEE: 
Lay -away idea was greatly stressed and found very useful by 

many." 

motion media were radio and TV 
spots and sponsorship of disk 
jockey shows. Effective and color- 
ful window displays, too, came in 
for their share of attention. 

Direct mail, on the other hand, 
altho a key business -getter in many 
retail fields, appears to be a ne- 
glected item with most phono 
dealers. 

Premium Use 
Merchandising -wise, use o f 

premiums was at the top of the list 
last falL Among the successful 
items: Free records and diamond - 
sapphire needles with each phono 
set sold. Trade -ins on old units 
as well as special credit deals and 

on display and continuing demon- 
strations. 

Demonstration 
Demonstration seems to be a key 

factor in marketing more phono 
units. A number of dealers re- 
ported awareness of the need to 
demonstrate the equipment, by set- 
ting up special hi -fi and phono 
rooms with the kind of relaxing 
and tasteful decor the average lis- 
tener might want to have in his 
own home listening den. In most 
cases the demonstration quarters 
would be adjacent to the record 
section so that the customer's fa- 
vorite material can be put on the 
machine quickly. 

WORD TO THE WISE 

Some Helpful Hints on 
Starting a Phono Shop 

By JOSEPH DWORKEN 
President, Dynavox Corporation 

This is primarily directed to the 
new phonograph dealer, for I as- 
sume that the old- timer, based on 
his experience, has his own inven- 
tory problem licked. 

What to stock and at what price 
levels can vary with every store. 
Location, type of customers, corn - 
petition, seasons, trends and avail- 
ability all play important roles in 
the variety of phonographs to be 
stocked. 

Are you building a prestige shop 
aimed at the class market? Or is 

your operation geared for a Iran- mer who is willing to purchase 

sient, quick -sale customer? Either 
way, you will want a diversified 
line with stress on big profit nurn- 
bers. In a short time demand will 
make you aware of the best mer- 
chandise and brands for you. 
Never forget, however, that profits 
are usually in the high end num- 
bers. 

Prestige Store 
Obviously, as a class store you 

will sell better merchandise. In 
this type of operation you are de- 
veloping a trade which you will 
want to come back - again and 
again. Remember, Cho, the custo- 
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BB SETS.. NEW 
-RECORD -PHONO 
ADVISORY BOARD 

NEW YORK, Sept. 24. -To 
bring into sharp focus press- 
ing problems facing the hi- 
fi and phono industries today, 
and proposed solutions of 
those problems, The Billboard 
has formed a permanent Rec- 
ord -Phono Advisory Board. 

The board, consisting of 
representative groups of record 
and phonograph manufactur- 
ers, dealers, distributors, and 
music publishers, will be 
queried from time to time on 
problems of broad industry 
concern. Replies of particular 
significance will be quoted 
while the concensus of all 
respondents will appear in 
wrap-up feature articles. The 
report of the first survey of 
the panel starts on this page. 

Record Boom. Hones 
Phono Dealer Wits 

By H. R. LETZTER 
Vice -President and 

General Sales Manager 
Webster -Chicago Corporation 
This is undoubtedly the biggest 

year in the phonograph business. 
The record business is flying high 
with the ever -increasing interest in 
popular music, classical, hi -fi, nov- 
elty numbers and other types of 
recordings. It seems that every day 
we hear of a new record label. As 
a result, we now have the entire 
family interested in recording and 
phonographs. 

This increased interest has 
brought more business to the deal- 
er, but it has also brought several 
new problems in establishing and 
selling an inventory of phono- 
graphs. 

Hi -Fi Means Good, 
Sure Profits for All 

By R. H. G. MATHEWS 
Director High Fidelity Division, 

The Magnavox Company 
The coming of age of the high 

fidelity market now offers an ex- 
tremely stable and lucrative profit 
opportunity for the record and mu- 
sic dealer. Too, this is possible 
with a normal investment and 
without specialized equipment or 
te,:hnically trained sales people. 

All surveys and clear logic sup- 
port the aforementioned state- 
ments, which have become in- 
creasingly taste as the character of 
the high fidelity market developed 
and broadened. In earlier years, 
much of the high fidelity market 
was made up of hobbyists, but 
today the hobbyist has been vir- 
tually eclipsed. The buying seg- 
ment which has come to the fore 
is the more -than -average, success- 
ful, business -professional group. 

Altpo the do-it -yourself hobby 
group is still very vocal, industry 
figures indicate that this market - 
largely consisting of the sale of 
component parts- represented only 
about 4 per cent of the sales of 
high fidelity equipment in 1954. 
Altho hi -fi reproduction can be ob- 
tained thru assembling of compe- 
nert arts, this is not the way most 
people care to do it- certainly not 
the business -professional . group 
which has come into prominence 
as the chief body of buyers in the 
field. 

Record Buyers 
The best possible prospect for a 

better phonograph is the record 
buyer. The record dealer, there- 
fore has what amounts to a "cap- 
tive" audience in the tremendous 
traffic attracted by his record shop. 
With this type of consumer, the 
record dealer need not fear the 
necessity of employing specially 
trained technical salesmen; he need 
not have an elaborate switching 
s stem and comparison board to 
demonstrate hundreds of varieties 
of amplifiers and other parts of 
do -it- yourself rigs. 

Let us consider the most import- 
ant aspects of the high fidelity 
market from the standpoint of mer- 
chandise. 

The first -and largest -portion of 

higher priced merchandise is a 
shrewder judge of value. 

This is the customer your entire 
operation is geared for; treat him 
well. This customer reads more 
and is better informed. He expects 
you to keep abreast of the newest 
and best and to have on hand the 
latest models. He also expects to 
find reputable name brands. Stock 
need not be heavy, but it should 
be up -to -date and diversified. This 
type of customer is adventurous 
and willing to be educated. Hav- 
ing made a substantial investment 
in his initial purchase of a phono- 
graph or hi -fi, he will prove a 
fertile market for the best in ac- 
cessories, records, etc. He will also 
see you about a second or third 
phonograph - for the recreation 

(Continued on page 40) 

the market is the true high fidelity 
cabinet type instrument with com- 
pletely integrated and acoustically 
balanced units, including the 
acoustical chamber of the speaker 
system. True, the record dealer 
frequently does not have sufficient 
floor space to stock and display 
the larger and more expensive type 
of cabinet instruments, but there 
are now fine high fidelity phono- 
graphs available of table and small 
console or consolette type. The 
prices of these range from $99.50 
to $149.50 and lend themselves 
perfectly to the selling methods of 
the record dealer and the size of 
his establishment. 

Sell Results 
With this type of merchandise, 

the dealer's inventory need not be 
abnormally large, and therefore his 
investment may be commensurate 
with the rest of his business opera- 
tion. He need not sell decibels, 
harmonics and other technical 
terms (as in the hobbyist do-it- 
yourself market). Rather, he can 
sell the end result -the perfect re- 
production of music which is, after 
all, what most of the total market 
really wants. 

When these facts are borne in 
mind, them is really no reason for 
the record dealer to delay going 
into the high fidelity phonograph 
field. He can do it without strain - 

ing either his budget or his avail- 
able display space, and without 
upsetting his business methods and 
procedures. And he is likely to 
find it a profitable field. 

It is immediately apparent that 
most dealers cannot stock all lines 
in order to meet the demand. This 
would require prohibitive invest- 
ment, for one thing; but it would 
also entail extensive training of 
sales personnel. And who can do 
it these days? We have found that 
most dealers prefer one complete 
line to several incomplete lines. It 
simplifies selling. It permits a sale 
in practically any price level. And 
it produces faster turnover when 
the line is aggressively promoted 
and advertised by the manufac- 
turer. 

Good Line 
%%lien I speak of a complete 

line, I have in mind a line which 
includes manual, automatic and 
hi -fi phonographs, with prices 
ranging from a low $20 to $250 or 
$300. Our experience has proved 
that within this price range most 
sales are consummated. Any dealer 
would prefer volume to infrequent 
sales of high -priced instruments. 

In regard to high fidelity phono- 
graphs, we are enjoying an unpre- 
cedented market. Today everything 
is hi -fi. And, as a result, sales have 
jumped in high fidelity instruments 
and high fidelity components. Now 
we all know about the "hi -fi com- 
ponent bugs." Some dealers may 
even regard the components' mar- 
ket as competition to manufactured 
hi -fi phonographs. Actually, we at 
Webcor have not found this to be 
true. The urge to build hi -fi sets 
is merely another aspect of the 
"do -it -y ourself" trend, but, unfor- 
tunately, the results of hi -fi com- 
ponents are frequently far from 
satisfactory. 

Do-It- Yourself 
In the first place, most people 

are not qualified or trained in 
highly complex electronics. Second, 
the components are not scientifi- 
cally matched and . balanced. 
Third, before a do-it- yourself en- 
thusiast finishes his project, he is 
in for a large chunk of dough. 

It takes very little selling on the 
part of a well- informed dealer to 
persuade a potential hi -fi customer 
who cannot decide whether to go 
in for components or a ready -made 
set. At considerably less cost, 
trouble and risk, a customer may 
buy a fine, high fidelity phono- 
graph and enjoy music with the 
fullest dynamic range. 

This is the year for phonographs, 
but it is up to the dealer to exploit 
the exceptional market. Stock a 
complete line instead of several in- 
complete lines, sell price, sell 
quality, sell hi -fi phonographs of 
proved design and performance. 
And above all, tie in with the 
manufacturer who is aggressively 
pushing his products. 

Profit Pattern: Know 
Yer Stuff, Sell Harder 
By PAUL E. FEATHERSTONE 

General Sales Manager, 
Steelman Phonograph and 

Radio Company 

Product knowledge and step -up 
selling are two chief factors in in- 
creased sales and greater profits. 

In the merchandising of phono- 
graphs today, too many dealers are 
prone to forget this -so much so 
that the old jingle, "Anything you 
can do, I can do better....' has 
suffered a sad reversal. In the sales 
end of the packaged phonograph 
business, there is literally no bot- 
tom to prices (and profits) on "low - 
end," three -speed manual and 
automatic changer models. 

A distributor or dealer who fol- 
lows the line of least resistance by 
pushing price instead of practicing 
step -up merchandising is only kill- 
ing the goose that laid the hi -fi 
golden egg. Not only do they dis- 
count prices, they discount the gol- 
den opportunity to demonstrate to 
the buying public the fact that 
phono manufacturers today are 
making available the finest values 
and the finest quality designed 
packaged sound systems ever of- 
fered, in every price range. 

Dealers and distributors make a 
tremendous mistake by not ac- 
quainting themselves and their per- 
sonnel with the features of their 
products. By failing to do this they 
virtually force some of the buying 
public to believe that the only way 
to obtain a quality sound system is 
to buy a do- it- youself kit. In this 
way ignorance or disinterest on the 
part of the dealer and distributor 
actually opens the way for their 
own customers to spend twice as 
much or more with the competition 
-the hi -fi specialist. 

In addition to product knowl- 
edge and step -up selling, there is 
still another important factor in the 
merchandising of phonographs. 
This is the phonograph record. 
Record companies are producing 
better records than ever. Never in 
the history of recorded music have 
the record manufacturers brought 
forth such an imposing array of 
name artists, superbly recorded and 
attractively merchandised. T h e 
dealer should keep a good selec- 
tion on hand, for more often than 
not a demonstration is better than 
conversation. To draw a parallel 
from another industry, "Don't for- 
get the blades for the razorsl" 
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TAKES THE LEAP 
with sensational, exclusive 

COLORTONE CONTROLS 
The Most Exciting, Dramatic Advance In High Fidelity 

It's the biggest news yet in the High Fidelity market ... exclusive 

Capehart Colortone Controls. Now the listener can be "the leader of 

the band." With Colortone Controls, he can emphasize deep bass or 

treble ... create complete new tonal effects ... to please his listening 

taste. It's simple to operate. As tonal emphasis is increased or 

decreased with any of the controls, the Color Key spot changes from 

red to yellow to indicate clearly the degree of emphasis. 

HERE'S THE BIGGEST SALES APPEAL FEATURE IN HIGH 

FIDELITY ... AND ONLY CAPEHART HAS IT! 

Get in on the BIG 

Hi -Fi Profit -Maker 

.. , NOW! 
i 

SEE THE CAPEHART HI -FI LINE 
at the High Fidelity Show 

PALMER HOUSE, Rooms 726 -727 

CHICAGO, SEPT. 30, OCT. 1 & 2 
at the Audiorama -1955 

NEW YORKER HOTEL, Room 853 

NEW YORK, OCT. 13 -16 

The " GATTE PARISIENNE" 
(Model 52PH56M). High Fidelity 
Phonograph with Colortone 
Controls. 

Sell the Best ... Sell Capehart Hi -Fi .. , the leader in Sound Reproduction 

CAPEHART -FARNSWORTH COMPANY, Fort Wayne 1, Indiana 
A Division of International Telephone and Telegraph Corporation 

Cony righted zaaterial 
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Phono Stites Move 
Packaged Records 

BB Survey Shows Dealers Rely on All 
Media; Tie -Ins Prove Sales -Builders 

Successful phonograp: sales 
drives have a vital bearing on the 
movement of a greater quantity 
and variety of packaged record ma- 
terial, according to a special survey 
just completed by The Billboard. 

The survey was conducted 
among a selected group of the na- 
tion's top volume record dealers. 
In the mailed questionnaires, deal- 
ers were asked to outline their most 
successful record promotion and 
merchandising plans during last 
fall's selling season, as well as their 
plans in the hopper for the current 
season. 

Pointing out that the more rec- 
ord players sold, the better the fu- 
ture in the record business, one 
dealer said he used radio spot mes- 
sages consistently last fall to push 
both phonos and records. His suc- 
cess is indicated by his plan to 
continue the same line of promo- 
tion this falL Other dealers taking 

jockey shows on radio direct from 
the store location, reporting this 
method as a highly successful 
sales- builder. 

Direct mailings to customer and 
prospect lists are coming into 
greater play by dealers. One, in 
fact, has started his own store rec- 
ord club, entirely a mail operation 
and sparked by the movement of 
leading companies into various 
phases of club operations. 

Special purchases of discon- 
tinued items from distributors and 
se:ling on a discount basis from a 
special location in the store formed 
the basis of an outstandingly suc- 
cessful promotion for another 
dealer. This outlet reports the big- 
gest summer business in 22 years, 
and an August volume equal to 
last January in total sales. 

Anniversary Plug 
A further angle exploited suc- 

cessfully by a Midwest dealer is the 

THE DEALERS SPEAK UP 

Various Ways to Stimulate 
Your Sales on Records 

GEORGE ZEISLER RECORD STORE, COLUMBUS, O.: 
"'Symphony Hall' radio program ... which I script and announce 

three times a week, has been very successful in selling classical records 
for me the year round. Believe this is one of the few shows of its 
kind in the country. Basic idea ... a classical disk jockey show on 
WCOL, Columbus." 

REGENT RECORD SHOP, FLINT, MICH.: 
"Last fall we made special purchases of discontinued 

items from the distributors and featured them in our advertising. 
Brought in many old customers and many that we had never 
seen in the store before.- Started our campaign in June this year. 
Purchased three times the newspaper space as before and used 
radio time as well. Result ... June and July best in 22 years. 
We are of the opinion there does not have to be a summer 
slump.' 

GROOVE hECORD SHOP, NORFOLK: 
Last fall ... started a one -free -with -l0- records deal among the 

teen -agers which met with great response. Also utilized radio to plug 
players and the shop. This year will continue to push record layers. 
The more we sell the better our future in the record business. 

BERGENFIELD MUSIC, INC., BERGENFIELD, N. J.: 
"This season we are concentrating on the Columbia Record 

Club and a store record club for pops. We are planning a large 
campaign on phonos, with hi -fi our forte." 

THE MUSIC BOX, JAMESTOWN, N. Y.: 
"We have found radic disk jockey shows very helpful. Also 

weekly newspaper advertisement of new records and albums." 

part in the panel disclosed their 
own confidence in the record - 
phono tie -in. One reported using a 
phono leader "special" on a con- 
tinuing ' basis, while another of- 
fered as much as $10 retail value 
on records with the sale of each 
phono. Another, describing his 
area as a pop neighborhood, plans 
to feature an inexpensive 45- r.p.m. 
player unit. 

Ad Media 
Newspapers and radio and TV 

lead the way as top media for 
dealer record promotions, accord- 
ing to the survey. Several dealers 
reported doing their own disk 

Quality Always 

Proves Itself 

On Eye, Ear 

anniversary celebration. With an 
anniversary date at the beginning 
of the fall selling season, the store 
gets artists to make appearances 
and develops a big head of promo- 
tion built around the p.a. s and 
special offers prepared for the 
celebration week. It all tends to 
build traffic in the store to a peak, 
and its effect seems to carry oves 
for weeks. 

Trends among the dealers run 
to phono tie -ins, prominent news- 
paper ads, attention- getting win- 
dow displays, radio spot announce- 
ments and sponsorship of disk 
jockey shows. 

TO THE HILLS, MEN 

Suburbia Selling's 
A New Technique 
By J. B. (KIP) ANGER 

Assistant Sales Manager, 
Motorola, Inc. 

A merchandising program evolv- 
ing out of what Fortune magazine 
has described as the mass migration 
to the suburbs has been particu- 
larly successful when it comes to 
selling hi -fi phonographs. 

The merchandising technique is 
not original by any means. Rather 
it is borrowing a age or two from 
the sales manual of the cooking 
utensil industry. But that's getting 
ahead of the promotion. 

Buyer Gets More 
For Dough; Selling 
Up Must Be Must 

By A. D. ADAMS 
Executive Secretary of the 
Phonograph Manufacturers' 

Association 
Any item that appeals to both 

eye and ear is one that can be 
easily evaluated by the average 
consumer and is definitely a 'nat- 
ural" for quality selling. 

Practically everyone can judge 
a good phonograph much more 
easily than he can a good suit. The 
shoe salesman's problem in at- 
tempting to demonstrate the dif- 
ference between a $25 and an 
$8.95 pair of identical- appearing 
shoes rarely confronts you in your 
business. 

In phonographs, differerices in 
quality are just too obvious. Phono- 
graph dealers have so much clear- 
cut selling ammunition that only a 
little more sales effort could in- 
crease profits manyfold. And not 
only will this effort make more 
money per sale, but will build for 
you a list of satisfied customers. 

For example, a unit sold only 
for its low price might make an 
immediate, easy sale. But what 
happens later when your customer 
sees or listens to a friend's better 
phonograph? Your customer is un- 
happy over her purchase, and her 

(Continued on page 33) 

First of all, to sell high fidelity 
equipment, it must be demon- 
strated. Regardless of whether the 
demonstration is a home type or 
conducted in a special section of 
the retailer's store, the prospective 
customers must have the oppor- 
tunity of comparing hi-fi sound 
reproductions. 

Of the two, the home demon- 
stration is certainly more desirable, 
because the consumer can hear the 
equipment in familiar surround- 
ings, which makes him more 

(Continued on page 31) 

Few Elastic Measures 
For Dealers' Stocking 

By JAMES F. WHITE 
General Sales Manager 
Crescent Industries, Inc:. 

It would be foolhardy for a man- 
ufacturer to ivory-tower some dog- 
matic answers as a solution to the 
dealer's phono- stocking problems, 
since the size of his store, location, 
experience, manpower and pecu- 
liarities of the local market obvi- 
ously make it mandatory to supply 
each dealer with a specific stock 
format of his own. 

However, any dealer mentally 
computes all the factors in his ex- 
perience as he orders, and in this 
position the manufacturer perhaps 
is best advised to set out the results 
of some broad national experience 
and history, and let the dealer 
draw from this as he deems fit. 
Therefore, in my opinion, some 
stocking considerations for dealers 
this fall might be as follows: 

The volume and traffic item this 
fall will be three -speed, single -play 
phonos. Dealers should have one 
such model "magically" priced to 
"drag 'em" off the streets, and a 
step -up for quality and a respect- 
able margin. Better than half of 
all the units sold nationally are in 
this category. 

Good Item 
The most rapidly growing type 

of phono in this field is the com- 
pact, inexpensive, fully automatic 
45 r.p.m. phono, which has gained 
tremendous sales strength in the 
past two years keyed to the dra- 
matic rise in the pop single field 
of the 45 record. The fact that 
these units are child -proof, com- 
pact and priced in the same class 
as three -speed single play -yet have 

DESIGN FOR LIVING 

Decorator Styles Aid 
Sales to Fern Buyers 

By JAMES SPARLING 
There's an important new trend 

in modem living that we think 
every phonograph dealer should 
follow and merchandise. It's the 
trend toward vivid fashion color 
and decorator styling -in every- 
thing from new cars to garbage 
cans, all de)gned to attract women 
buyers. 

Accorg to our extensive con- 
sumer research, women make the 
final decision in about 90 per cent 
of all phonograph purchases. A 
woman will prefer a product that 
is consistent with her conceptions 
of a modern, attractive home for 
her family. 

Manufacturers are wooing the 
lady of the family with a combina- 
tion of color, interior designing and 
general sleekness of appearance. 
Many phonographs, for example, 
are specifically designed to be 
compatible with fine decor of all 
periods, manufactured with special 
care for selection of woods and 
finishes. Dozens of color are con- 
sumer- tested before the production 
models are chosen, and portable 
models have been designed to look 
right in any location, living room, 
playroom or school dormitory. 

An alert, ingenious dealer can 
emphasize the decorative value of 
the new phonographs, as well as 
suggest new uses and locations 
for instruments. He can display 
them in attractive settings that will 
show their good lines and striking 
colors. Good display and demon- 
stration, in fact, really sell phono- 
graphs-demonstration of ease in 
handling controls, mobility, and, 
above all, quality of sound repro- 
duction. 

Dealers should make information 
about phonographs readily availa- 
ble to the costomer, show him 
booklets, specifications sheets, color 
schemes. Wherever possible, actual 
models should be shown and 
played. Some of the proven ad- 
vantages of self -service display for 
records in fact, can readily be 
applied to phonographs. 

Dealers know, too, that consum- 
ers are more quality -conscious than 

ever. Quality angles should be em- 
phasized for customers. One 
manufacturer, alert to this, has of- 
fered a diamond needle in each of 
its high fidelity models as standard 
equipment at no extra charge. 
Dealers can use this feature for 
not only a selling but educational 
tool to win a record as well as 
phonograph customer. Time spent 
in showing a customer the long - 
run value of a diamond needle will 
be amply repaid in his continuing 
good will and repeat record sales. 
Good needles make for better lis- 
tening and a stronger record - 
buying habit. 

the advantage of being automatic 
-could insure the aggressive dealer 
at least 30 per cent of his unit 
sales in this fast- moving category. 

The money end of the phono 
business lies in those three 
automatic sets listing from ;79 up. 
However, since the money tied up 
per unit in this category is much 
greater, the dealer must gauge his 
selling strength, his clientele's buy- 
ing ability and tastes and probably 
stock turnover, before deciding 
how high a list to stock and how 
broad a selection. 

Generally speaking, the small 
should feel safe with two 

models in this category-one in the 
$89 -$79 class and one in the $89- 
$99 class. The intermediate size 
dealer, of course, might add the 
$59 leader for this class, as well as 
the rapdily growing quality units 
in the $129 class. 

Dealer Service 
On servicing, the dealer should 

take a long look at those lines of- 
fering local authorized factory serv- 
ice in his market. The more reput- 
able manufacturers make sure 
there is an expert in each signifi- 
cant market, working under a fran- 
chise, and suitably trained and 
stocked in parts to take care of any 
and all troubles a dealer might 
encounter. 

In general, however, the dealer 
should be expected to perform 
some servicing jobs himself (e.g. 
replace damaged cartons, knobs 
tubes, needles, cartridges and 
faults of such order of magnitude). 

There are always those excep- 
tionally alert dealers who are able 
to come up with their own unusual 
promotions which click in the local 
community, but as a general rule 
the best phono promotions are 
those planned at the factory. Today 
phono promotion is only effective 
when tied in with heavy consumer 
advertising (either locally or na- 
tionally) and only when the promo- 
tion idea has been carefully 
thought out by the factory and 
suitably planned and prepared for. 

Good Promotions 
The most effective type phono 

promotions today are the diamond 
needle and record tie -in campaigns. 
The dealer's guide, therefore, as to 
how best to promote phonos is to 
tie in with those lines able to offer 
him the pre- planned and heavily 
advertised gimmicks and programs. 

The matter of selecting the bet- 
ter phono lines will also assure 
training material for the dealer's 
sales staff, since the better manu- 
facturers provide fairly complete 
sales training manuals and /or prod- 
uct stories. 

COUPLE OF 'HOW TO'S' 

Approach to Floor 
Traffic, Set Sales 

By HOWARD G. HAAS 
Vice- President 

In Charge of Advertising 
Mitchell Manufacturing Company 

Dealer effectiveness in selling 
phonographs may be approached 
best from two points of view. Very 
simply, they are the following: 

1. How can the record dealer 
salesman sell the day -to-day store 
traffic coming into the store to buy 
records on buying better phonos? 

2. How can the record dealer 
build his floor traffic to enable his 
salesman to tell his story to more 
people? 

Of course, the routine way for a 
record dealer to get floor traffic is 
to run- advertising in local news- 
papers and to carry on local pro- 
motions. But the difference be- 
tween an average dealer and a 
successful dealer is the amount of 
thought put behind the advertising 
program. 

Our experience has been that 
the most successful record dealers 
are those who have established 
"personality" about their store. 

This may be the fact that they 
specialize in classical records. 
Others concentrate on popular or 
children's records. Some are 
known because of their wide selec- 
tion. Still others because of their 
special know -how of operas. 

Among many record dealers the 
time bought on FM radio stations 
has helped them establish their 
own special personality. Another 
good medium has been direct mail, 
sending out news letters with 
timely information about new re- 
leases and even reviews. 

These are things which help get 
the prospective phonograph cus- 
tomer into the store, where the 
salesman can confront him with 
his presentation. 

For a phono salesman to be 
truly effective, he must be oriented 
toward the reproduction of fine 
music and understand high fidelity, 
even tho the equipment he sells, 
in large measure, cannot be rated 
as of hi -fi caliber. 

The record dealer must provide 
(Continued on page 3J) 
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Suburbia Selling Technique 
Continued from page 30 

receptive to the salesman's presen- 
tation. 

Pots and Pans 

Getting back to the cooking 
utensil industry, for years its man- 
ufacturers have relied heavily on 
door -to-door salesmen. They not 
only sell thru home demonstration, 
but net up group demonstrations 
based on the merits of new cooking 
methods. Out of these cooking 
demonstrations, salesmen build a 
list of prospects that usually end 
up with several "closed sales." 

Basically, this is the type of 
promotion that has proved success - 
fu: in selling hi -fi phonographs in 

the new suburban markets. It's 
called a "Hi -Fi House Party." But, 
let's look at the party in terns of 
the product, hi -fi and the market 
of new home owners to see why 
it is a successful program. 

As we have stated, it is a 
relatively new market, and for that 
reason the pride of ownership 
plays a very important role. 

People moving into their own 
homes are joining entirely new 
communities. They are anxious to 

get acquainted with others on their 
block and desire immediately to 
become an active member of their 
neighborhood. 

Keeping Up 

Suburbanites have also discov- 
ered their standard of living was 
raised when they became home 
owners. A new set of "needs" and 
"wants" arises out of the new- 
found neighborhool pride. Even 
after they have lived in their home 
a while, suburban residents still 
make the effort to keep up to date 
with the latest home additions. 

Some of the "wants" that all 

ment and recreation which can be 

centered in the home and be avail- 

able to all members of the family. 

The product, high fidelity, fills 

that need. Perhaps that's one of 

the main reasons for its national 

interest. 
Now to the details of the party: 

The local dealer concentrates his 

efforts on one sale in a neighbor- 
hood. Before he has the sale 

closed, he sets up a hi -fi house 

party in the prospect's home to 

demonstrate the features of the 
new phonograph. All the neigh- 
bors are invited to bring their 
favorite records to hear how they 
sound on a hi -fi set. Refreshments 
can be served as the party 
progresses. 

Prospect List 
The results for the hi -fi salesman 

can be as successful as they were 
for the cooking utensil salesman. 
He has an interested audience that 
is captivated, allowing him enough 
time to screen a prospective cus- 
tomer list for future follow -up 
contact. 

The consumer is rewarded too. 
He is usually given a start on a 

record collection as an incentive 
for holding the demonstration 
party. He can also receive addi- 
tional records or other merchandise 
for bona fide leads as a result of 
the party. 

In addition, he enjoys the 
prestige attached to owning the 
first new high fidelity on the block. 

The hi -fi party program is 

almost as easy to launch as it 

sounds, and with new neighbor- 
hoods all around, it's a natural for 

home owners seek are entertain- building plus hi -fi phono sales. 

from Habit New 

RECORD CARE 

HEADQUARTERS 
Walco's Record Accessory Bar makes 
your shop a complete record -care head- 
guarters - puts you in an unparalleled 
profit position with the largest line of 

fort- selling record accessories from a 

single source! 

Compact, complete and colorful, the 

Bar takes only 814" of counter space.. - 

puts four sales -sizzling Woke. record -core 

.asusts" up on the counter where they 

can be seen - and sold! 

And the Woke. Record Accessory Bor is 

yours, absolutely FREE, along with plenty ' 
FOR BETTER SOUND - LONGER RECORD LIFE - USE ... 

p- 

of FREE merchandise which you eon wn 
- when you purchase any one of four 

modestly priced Walco special aaesmry 
deolsl 

Get in on the big demand for record 
accessories with o W61co Record Access- 

ory Bor. AA your distributor, or write: 

WALCO PRODUCTS, INC. 

00 Franklin St., East Oronge, N. J. 

W STATI -CLEAN 
Anrestotic record .pray wAisM 

ewoy destructive dut, ...Ireton 6 

away for rnonrhs by ruminating 
dustonrwlino sr 

o 
K. Odorless, in. 

vis:bk, hormkss to records. One 
treatment Solis for dozens of pbys 

one 6 ot. torr trews hundreds 
of records. 

wASCO o L J(( 

A record brush trot clips on any 
bneorm, brushing ow, dust 
ahead of the needle. Mode of salt 

ref's hair. Buoronreed ,ot to 

scroKh. Virtually werghtku -no 
....ism t of trylus pressure 

, 

eed- 
ed. Adds yean o record life, ono- 

tech needle front excessive wear. 

w-roBa/anced Soand St 
Pl. , record sleeves th, protect 
delicate grooves op,. dust, ono:I- 

D...cover then n original ¡octet. 
Coobured bono. prmides eery 

and removal. 12 -12" or 
15-10- D:uo.ens per pociroge. 

And Walco backs you up with hordhilting consumer ads in oll leading 
15,-Fi publìcotions- sends customers into your store looking for the Wake. 

R,eccordd 

Accessory Asory Bar! Don't miss out on this fabulous potential profit! 

BA K) PRODUCTS, INC-, 60 Franklin Ste, E. Orange, N. L 

Every Conceivable kind of 
EQUIPMENT, 
SUPPLIES AND 
SERVICES 
Has Been Sold in The Billboard 

WHAT DO YOU 
HAVE TO SELL? 

Write BOX 666 
2160 Poumon Street 

Cincinnati, Ohio 

Incomparable Performance! 
The New 1956 Verified High Fidelity 

Another Sales Leader from 

WE 
America's most complete line of 

Fonografs Tape Recorders 
Diskchangers 

All music sounds better 
on a WEBCOR 

(Also available, Ravinia Imperial 
Model 1658) 

w 

More sales features than any 
other fonografs today! 

In fonografs, tope recorders or disk - 
changers - - - no other line today gives you 
all these exclusive features for easier and 
faster selling! 

Webcor offers you the most complete 
line for faster turnover ... with minimum 

investment. 

Webcor quality is built right into every 
unit ... regardless of price. This means 
lasting customer satisfaction. 

Verified High Fidelity in all Hi -Fi fono- 
grafs like the Ravinia Coronet ... at a 

value no competition can match! A bal- 

anced sound system with three big speak- 
ers ... omni -directional sound ... full 

dynamic range ... frequency response of 

powerful amplifier up to 50,000 cycles with 

multiple negative feedback circuits . . 

G.E. Magnetic cartridge with diamond and 

sapphire stylii . - . specially flocked turn- 
table with fly wheel action ... extra -light, 
free -swinging tone arm ... separate bass, 
treble and compensated audio level con- 

trols . - . input, output jacks ... AND - 
the exclusive Webcor Intermix VHF Disk - 

changer. These are Hi-Fi features that no 

other fonografs offer today! 

and ... to help you sell WEBCOR e e 

the new 

Tony Martin TV Show 
Sponsored by Webcor 

Every Monday Night on 
NBC -TV Network 

WEBCOR CHICAGO, ILLINOIS 
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OPERATION SUCCESSFUL 

Pushpop Proves. Its Punch 
As Three -Way Industry Aid 

The Billboard's Operation Push- 
pop (1955 version) was announced 
July 9. Its purpose was threefold; 
(1) to provide radio and television 
music producers and disk jockeys 
with more music- record material 
and a keener analysis of that ma- 
terial in order to help them more 
effectively hold audiences during 
a traditionally difficult period for 
listening; (2) to provide juke box 
operators with a more reliable indi- 
cation of "tomorrow 'r hits" as well 
a: an improved analysis of the 
trend of established hits; (3) to pro- 
vide dealers with an improved and 
more complete buying guide, plus 
merchandising aids, to stimulate 
extra record buying in the store. 

To achieve these purposes sev- 
eral of the regular Music Popularity 
Chart features were expanded and 
one or two brand -new features 
added. Page -sized posters were 
printed in each week's issue on the 
top 10 tunes and on the best of the 
tunes "coming up" as point -of -sale 
aids; the direct mail piece, 'To- 
day's Top Tunes," was promoted 
heavily as an effective consumer 
weapon, and special easels were 
made available to dealers at cost. 

Letters from, and personal con- 
tact with, disk jockeys, operators 
and dealers during the Pushpop 
period indicated ready acceptance 
and substantial support of the pro- 
gram. To confirm this a mail sur- 
vey was made in early September 

among 1,000 jockeys, 1,000 opera- 
tors and 1,000 dealers picked at 
random from The Billboard's cir- 
culation promotion lists. The re- 
turns were more than sufficient to 
draw sound conclusions -an over- 
all return of better than 18 per cent 
by tabulation deadline; as high as 
24 per cent from dealers, 23 per 
cent from disk jockeys and 9 per 
cent from operators. These are 
three times normal returns of com- 
plicated, lengthy questionnaires: 

Requests to maintain the edi- 
torial format established with the 
beginning of Pushpop are over- 
whelming, tho opinions vary as to 
the relative importance of the fea- 
tures, all innovations have been 
constructive. Most important 
among these are the Honor Roll 
of Hits to 30 places, the new Corn- 
ing Up Strong chart and the im- 
proved presentation of the week's 
most important reviews. The 
problem with which The Billboard 
is now confronted is not only one 
of how to continue, these services 
within practical space limitations, 
but bow to meet the obvious need 
for similar treatment of Country 
and Western records and tunes, 
Rhythm and Blues and the several 
categories of packaged records 
steadily growing in importance. 

Dealer merchandising aids met 
with enthusiastic response. The 
accompanying chart indicates that 
more than half the music- record 

HOW DEALERS RATED AND USED 

THE POSTER PAGES 

"llave you used the poster YES 62.1% 
pages provided in The NO 13.1% 
Billboard P' NO COMMENT 24.8% 

"Of the two posters published each week, 
which tuas most helpful?" 

Honor Roll Poster (top 10 tunes) 

New Tunes Poster (coming up strong) 

Both Equally Effective 

57.2% 

27.0% 

15.8% 

stores want and will use this type 
of material for extra sales. Further 
indication can be found in the fact 
that 456 stores leave bought one or 
more sets of the special easels 
which were made available for 
mounting the page posters. The 
use of Today's Top Tunes for di- 
rect consumer mailing continued to 

grow during the Pushpop period. 
Today there are almost 500 dealers 
buying the service on a regular 
basis. Each week The Billboard's 
Cincinnati office fills orders for 
a total of 29,300 copies of Today's 
Top Tunes. 

Dealers were particularly help- 
ful in plans for the future. Many 
volunteered friendly criticism and 
suggestions. Among these was an 
indication that the poster- -pages 
worked particularly effectively at 
"the point of sale," but that they 
were not of substantial value as 
window posters. Hung in the store 
(booths, counters, self -service bins) 
they "suggested" consumer sales 
and made them; on most windows 
they proved too small to attract 
attention from the street and the 
newsprint paper diluted the ap- 
peal. As with the editorial fea- 
tures, dealers hope The Billboard 
can find some way to provide this 
type of point -of -sale material on 
other types of records as well as 
on the pop singles. 

Juke box operators did not re- 

spond to the special title strip serv- 
ice as had been hoped. The survey 
indicated why. Operators want 
and need title strips and they are 
getting just about all they want at 
no charge from distributors and 
one -stops. 

To some extent at least, Bill- 

board's Pushpop contributed to a 

better music -record business during 
the summer of 1955. As a separate 
article indicates, the most effec- 
tive elements of the program are 
being retained on a permanent 
basis, and steps are being taken to 
expand both the editorial and the 
merchandising services. 

1. None of the editorial services begun with Operation Pushpop 

will be abandoned. They will continue to be published every 

week and will incorporate several suggestions for their im- 

provement made by jockeys, operators and dealers. 
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2. Additional editorial services will be established immediately 

in the packaged record field with emphasis on those categories 

requested in reader questionnaire returns. 
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EDITORIAL 

The Answer to the Traditional 

Summer Slump? 
The Billboard's editorial announcing its 1955 Opera- 

tion Pushpop (July 9 issue) reflected a theory held by 
many industry leaders among publishers, manufacturers, 
distributors, disk jockeys, juke box operators and record 
dealers. The theory wassimply that if all elements in the 
music -record industry would pull together to keep the 
SINGLE record business active (and therefore keep pub- 
lic interest high), the sale of ALL types of records over 
dealers' counters would be more substantial than during 
the summers of recent years. 

Operation Pushpop was Billboard's contribution to 
the industry's over -all effort. 

Single- record activity this past summer has been the 
highest in the memory of The Billboard staff. Manufac- 
turers have put out product; many of them at a rate 
comparable to that of spring and fall. Music publishers, 
manufacturers and talent have kept advertising and pro- 
motion at a higher level this summer than ever before. 
Radio and television music producers and disk jockeys 
tell us that the promotion on established hits and the flow 
of good, new material available to them have enabled 
them not only to program more music but to program 
it more effectively for maintaining and building audi- 
ences. Operators have enjoyed a steadier flow of new 
and popular material to replace fading records on their 
boxes. Dealers have had more hot single records to 
encourage store traffic. 

Proof of this may be found in a study of Billboard's 
Best Selling Retail Chart (pop) for the summer of 
this year as compared to those of 1953 and 1954. Dur- 
ing July, August and early September of 1953 only 33 
different records appeared in the top 20 (as compared 
with 41 records in the top 20 for late January, February 
and March of that same year; a cut in record activity of 
20 per cent). The summer of 1954 was somewhat better, 
but not a great deal. There were 35 different records in 
the top 20 during the summer of that year. 

However, in 1955, 40 different records appeared! 
This is activity comparable to the big volume months of 
the year and marks a 21 per cent increase in summer 
activity over two years ago. 

What happened to actual dollar sales of records this 
summer? Preliminary estimates indicate a substantial in- 
crease over previous summer periods. It will be several 
weeks before completely reliable figures are available. 
However, from the response to a spot check by The Bill- 
board staff of key dealers in various parts of the country, 
the estimated increases in volume range from 5 per cent 
to 25 per cent; increases in both single and packaged 
record sales. One West Coast dealer enthusiastically said 
he had felt "no summer slump at all." 

It may very well be, then, that what was predicted 
by some, and hoped for by all, as a step toward eliminat- 
ing severe dips in volume during the summer has been 
found. It would appear that effective radio and tele- 
vision exploitation of music, effective exposure of records 
on juke boxes and the maintenance of dealer store traffic 
can be realized only by means of an active single record. 
market. 

Certainly this summer has contributed more than 
its traditional share to what will probably prove to be 
the music -record- phonograph industry's greatest year. 

3. Altho he two -page posters 
published during the Pushpop 
program will be discontinued 
soon, the editorial features 
from which they were made 
will be published with "point - 
of- sale" adaptability in mind 
after they have served the 
dealer's buying needs. 

: 

4. For dealers who want and need additional point -of -sale and 
window merchandising material, a special kit will be made 
available on a weekly, twice -per -month or monthly basis. 

Watch for announcement soon. 
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MUSIC AS WRITTEN 
FLOODED REMINGTON 
PLANT REOPENED .. . 

Remington Records' plant at 
Webster, Mass., recently closed 
due to flood damage, has reopened 
and is now operating at 75 per 
cent capacity. According to Don 
Gabor, Remington topper, flood 
damage amounted to $250,000. 

DECCA ADDS TO KIDDIE 
TV ARTIST ROSTER .. . 

Decca Records continues to 
round up TV personalities for its 
kiddie recordings. Such properties 
as Winky Dink and Sergeant Pres- 
ton have already been featured 
on Decca wax. Now scheduled 
for release are three sets by Pinky 
Lee, one by Robert Q. Lewis and 
sets by Paul Winchell with Jerry 
Mahoney; Kukla, Fran and 011ie, 
and Charity Bailey. 

The diskery benefits by cross 
plugging on this type of promo- 
tion. Decca has also been giving 
away some of these albums to TV 
audiences. 

URANIA REP OFF 
ON SOUTHERN TOUR .. . 

Abbott Lutz, Eastern sales rep 
for the Urania Records -Haydn 
Society combine will take off 
shortly on a three -month swing 
thru the South and Southwest. Ac- 
cording to Victor Cohn, Urania 
exec, Lutz will concentrate on ce- 
menting the organization's relation- 
ships with dealers and distributors 
in that area. 

JATP DRAWS 4,500 
FANS IN BOSTON .. . 

Norman Grans "Jazz at the 
Philharmonic" pulled in 4,500 cus- 
tomers at Symphony Hall, Boston, 
Sunday (18) despite a night that 
turned out to be one of the most 
humid of the season. The estimated 

II. gross for a double showing, one at 
7:30 and the other at 10 p.m., was 
$14,000. Grant, at the beginning 
of a 51 -city tour of the U. S. and 
Canada, was headed for the Brook- 
lyn Paramount and then to Mont- 
real. 

'ROBIN HOOD' TV SHOW 
TO LAUNCH TUNE .. . 

Promotion of a new "Robin 
Hood" ballad will follow the debut 
of the TV show on CBS -TV next 
Monday (26), 7:30 -8 p.m. The 
tune is being published by Official 
Music Company, set up by Official 
Films, which released the film pro- 
gram. The publishing company 
was set up in association with 
Weiss & Barry, the sole sales 
agent. They are now negotiating 
record deals. 

New York 
The personal management firm 

of Monte Kay and Pete Kameron 
is producing its own jazz concert 
at Town Hall on October 9. The 
Kay -Kameron stable will be rep- 
resented on the bill by thrushes 
Chris Connor and Sylvia Simms, 
the Jay and Kai quintet and the 
Modem Jazz quartet. An extra 
starter will be the Tony Scott quar- 
tet. . . . Jazz man Stan Getz, 
who flew to Sweden recently on 
a social visit, is in a Stockholm 
hospital with pneumonia. Lester 
Young is subbing for him on the 
"Jazz at the Philharmonic" tour. 

Miguel Aceves Mejia, RCA Vic- 
tor ranchera star, opened Friday 
(23) for a week at the Teatro 
Boriqua here. . . Decca thrush 
lesi Southern has been booked into 
Birdland for two weeks starting 
October 13. Count Basic's open- 
ing Thursday (22) at that Broad- 
way nitery was the biggest in the 
history of the club, according to 
Morris Levy. More than 1,000 
people showed, or about triple the 
draw at Basic's opening a year 
ago. Much of the gain is attrib- uted to Basic's new warbler, Joe 
Williams. 

Beverly J. Chemer has joined 
Jubilee Records as director of pub - 
licity, and artist relations. She for- merly worked for Mike Conner at Decca.... Maestro Records has 
been formed in Chicago with 
Frank La Vere as topper. Also on 
the exec staff are Max Oken and 
Paul Handler. New label's first 
release Matures the Shannon Sis- 
ters. 

Keys Music, Inc., Detroit, has 
acquired selling sights to the en- 
tire catalog of the B & B Music 

Company, including about 100 
titles, mostly in the popular field, 
from John F. Frye, principal owner 
ofB &B. 

The Big 3's Abe Olman has ap- 
pointed Jay Leipzig sales promo- 
tion director for the pubbery. Leip- 
zig, until now with Mills Music, 
took over his new post September 
19 and will concentrate his ef- 
forts in the Big 3's educational 
and standard departments. . . 

ASCAP exec James Cleary has 
been named the Society's Mid- 
eastern district manager. . 

Robert Clary, French singer who 
will appear on NBC -TV's "Heidi" 
spec October 1, has been patted 
by Epic Records. He 'll wax both 
singles and albums, with an early 
October date set for first cutting. 
The label has also announced the 
signing of singing star Lillian Roth. 

Pat Noto, formerly with Radio 
Music Service, is the composer of 
the tune "Sweet Kentucky Rose," 
recently waxed by Kitty Kellen. 

Carl Reinschild, formerly of Co- 
lumbia Transcriptions, has joined 
the sales staff of RCA Victor Cus- 
tom Record department, under 
Dave Finn, departmental sales 
head.... The Irving- Fields Trio 
has closed at the Mermaid Room 
of New York's Park Sheraton 
Hotel and will open at the Thun - 

(Continued on page 37) 

Coupla 'How To's' 
Continued from page 30 

his salesman with an adequate 
selling atmosphere, where instru- 
ments may be demonstrated and 
where the customer may hear his 
favorite record on the machine he 
is about to buy. Today's custom- 
ers are not so much interested in 
the appearance of a phonograph 
as in its sound. 

Sell From Top' 
The most successful salesman 

"sells" the top quality product first. 
Since the pleasure derived from 
owning a fine record reproducing 
instrument lasts much longer than 
the memory of its price, or the few 
extra dollars it might cost to buy a 
fine set as against an ordinary 
player, the wise salesman starts his 
sales presentation with his best 
foot forward. 

Selling quality, as expressed in 
music, is a natural ally to the en- 
joyment of music the customer is 
looking for in a record player. 

If the backbone of a dealer's 
business is records, he should real- 
ize this fact that experience has 
taught us. Every phonograph he 
sells will result in record sales 
equal or in excess of the retail 
value of the phonograph, and 
within six months of the purchase 
of the new phono. 

Quality Always Proves Itself 
Continued from page 30 

feeling of discontent is directed 
toward you, the dealer. She feels 
that you sold her an inferior unit. 
The low price? I can assure you 
she has completely forgotten about 
that. So, instead of a gratified 
customer who will come back for 
records, etc. (and who may also 
bring her friends) you have sent a 
buyer to your competitor. 

The point is, quality remains 
long after price is forgotten. 

Better, Cheaper 
In almost every case, for prac- 

tically every commodity, we're pay- 
ing more now than we did years 
ago -and for the same quality mer- 
chandise or service. By contrast, 
today's new designing and produc- 
tion techniques not only make 
phonos better but also cheaper! A 
regular single -speed unit of a few 
years back cost as much as some 
1055, three -speed, automatic, high - 
fidelity systems! 

Somewhere the phonograph in- 
dustry lost its grip. Modern mer- 
chandising lends itself to trading 
up, and as a result consumers are 
accustomed to buying better. High - 
fidelity has introduced quality 
sound reproduction to everyone. 
Records sound better. Interest in 
records and recording artists is 
greater than ever. Hi -fi, automat- 
ics, and combinations are also more 

popular. The time is ripe for sell- 
ing better phonographs and getting 
better prices. 

Of course the dealer who sells 
phonos for $15.95 is disgusted be- 
cause he can't make a profit. But 
he could if he sold more $49.95, 
$59.95, $79.95 and $159.95 mod- 
els. Even the unit sales have been 
increasing nationally, your store 
can sell just so many players. Isn't 
it logical to stress bigger dollar 
sales? 

WING ASKS FOR 
PRYSOCK BIRTH 

NEW YORK, Sept. 2.1. - 
Wing Records is staging a 
unique birthday -lottery con- 
test for rhythm and blues dee- 
jays across the country on Ar- 
thur Prysock's new disk, "I 
Woke Up This Morning." 

Gimmick calls for the jocks 
to keep a program log sheet 
(supplied by Wing) listing the 
exact time and day (of the 
week) they spin the Prysock 
record. The jockey who 
comes closest to playing the 
platter on the day and time 
Prysock was bons, wins an 
alarm wrist watch. 

4- Speaker Motorola Hi -Fi 

at $19995y outperforms sets 

costing 4 times as much! 
EXCLUSIVE GUEST 

CONDUCTOR SWITCH 

SEPARATES VOICE 

FROM MUSIC! 
Here's the Motorola Masterpiece, an out- 
standing value in self -contained hi -fi for the 
booming packaged hi -5 market. You've got 
to hear it to believe it! 

15' Jensen woofer, three additional 5' 
speakers; exclusive Guest Conductor Switch 
that separates voice from orchestra (hi -fi's 
most demonstrate -able feature); calibrated, 
separate loudness and tone controls; 9 -speed 
changer; flip -over sapphire styli. Available in 
beautiful Mahogany for $199.95' or Limed 
Oak at $209.95'. 

IMI 

Get the profit story from your 
Motorola distributor. 

MOTOROLA 

LOW- PRICED HI -FI 
The Masterpiece table model snakes 
hi -S low -priced at $99.95 *. 

Woofer and tweeter speakers; push - 
pull output stage; wood cabinet; cal- 
ibrated, separate tone controls; 
ceramic cartridge, sapphire flip -over 
styli; automatic intermix and shut- 
off; 3 -speed one -knob changer con- 
trol. Available in Blond for $109.95'. 

World's begost exclusive electronics manufacturer 
1`rLw YialW Wer Basal .cd W..4 sal* so .Ease, .ONwa ..r". 
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The Billboard Buying and Programming Guide 

BEST SELLING PACKAGED RECORDS 

Popular Albums (Over -all) 
Albums are ranked in order of their national sales 'Irene. at the retail level 
a:.ordins to the Billboard's weekly surrey or top dealings in all key mallets. 

LP'S 
1. LOVE ME OR LEAVE ME -Doris Day Columbia CL 710 

2. LONESOME ECHO Jackie Gleason Capitol W 627 

3. IN THE WEE SMALL HOURS -Frank Sinatra Capitol W 581 

4. PETE KELLY'S BLUES -Jack Webb RCA Victor LPM 1126 

5. OKLAHOMA! -Sound Track Capitol SAO 595 

6. STARRING SAMMY DAVIS JR. Decca DL 8118 

7. THE STUDENT PRINCE -Mario Lanza RCA Victor LM 1837 

8. PETE KELLY'S BLUES -Peggy Lee and Ella Fitzgerald ...Decca DL 8166 

9. MUSIC FOR LOVERS ONLY Jackie Gleason Capitol H 352 

10. SATCH PLAYS FATS -Louis Armstrong Columbia CL 708 

11. MUSIC, MARTINIS, AND MEMORIES- Jackie Gleason ....Capitol W 509 

12. I LOVE PARIS -Michel LeCrand Columbia CL 555 

13. MUSIC FROM "PETE KELLY'S BLUES " -Ray Heindorf and Malty 
Matlock Columbia CL 690 

14. MEET ANDRE KOSTELANTEZ- Kostelanetz Ork Columbia 

15. SOMETHING COOL -June Christy Capitol H 516 

Ers 
1. LOVE ME OR LEAVE ME-Doris Day Columbia EPB 540 
2. PETE KELLY'S BLUES -Jack Webb RCA Victor EPB 1126 
3. IN THE WEE SMALL HOURS -Frank Sinatra Capitol EBF 581 
4. STARRING SAMMY DAVIS JR. Decca ED 2214.6 
5. LONESOME ECHO -Jackie Gleason Capitol EAP 627 
6. THE STUDENT PRINCE -Mario Lanza RCA Victor ERB 1837 
7. MUSIC FOR LOVERS ONLY -Jackie Gleason Capitol EBF 352 
8. PETE KELLY'S BLUES -Peggy Lee and Ella Fitzgerald ...Decca ED 2269 
9. OKLAHOMA! -Sound Track Capitol SDM 595 

10. SHAKE, RATTLE AND ROLL -Bill Haley Decca ED 2168 
11. MOODS IN SONG -Nat (King) Cole Capitol EAP 1 -633 

12. MUSIC, MARTINIS AND MEMORIES- Jackie Gleason ..Capitol EAP 309 
13. GLENN MILLER PLAYS SELECTIONS FROM "THE GLENN IM ILLER 

STORY" RCA Victor EPBT 3057 
14. VOICES IN MODERN -Four Freshman Capitol EBF 522 
15. MUSIC FROM "PETE KELLY'S BLUES" -Ray Heindorf and Matty 

Matlock Columbia B 2103 -5 

Classical Albums (Over -all) 
Records are ranked In order of their national sale strength at the re tall level. 
u determined by a l o.m or classical deafen to an key markoa. 

L OFFENBACH: GAITS PARISIENNE; MEYERBEER: LES PATINEURS.. 
-Boston Pops Orchestra (Fiedler) . RCA Victor LM 1817 

2. RIMSKY-KORSAlCOFF: SCHEHERAZADE- Philadelphia Orchestra (Or- 
mandy) Columbia ML 4888 

3. MOUSSORCSKY: PICTURES AT AN EXHIBITION; FRANCK: 
PSYCHE -NBC Symphony (Toscanini) RCA Victor LM 1838 

4. THE ART OF THE ORGAN -E. Power Biggs Columbia SL 219 

5. !BERT: ESCALES; RAVEL: BOLERO; LA VALSE; PAVANE; DE- 
BUSSY: CLAIR DE - LUNE; CHABRIER: ESPANA -Philadelphia Or- 
chestra (Ormandy) Columbia ML 4983 

6. RACHMANINOFF: PIANO CONCERTO NO. 2- Pennario, St. Louis Sym- 
phony (Golschmann) Capitol P 8302 

7. RACHMANINOFF: PIANO CONCERTO NO. 2- Rubinstein, NBC Sm. 
phony (Golschmann) RCA Victor LM 1005 

8. GERSHWIN: RHAPSODY; IN BLUE; PIANO CONCERTO IN F -Kat 
chen, Mantovani Orchestra London IL 1262 

Columbia CL 755 

Columbia CL 805. 

9. VERDI: AIDA SUITE -Kostelanetz Orchestra . e 

10. J. STRAUSS: WALTZES- Kostelanetz Orchestra 

11. MUSIC FOR A SUMMER NIGHT -Boston Pops Orchestra (Fielder) ... 
RCA Victor LM 1910 

12. THE FAMILY ALL TOGETHER- Boston Pops Orchestra (Fiedler) 
RCA Victor LM 1879 

13. ORFF: CARMINA BURANA- Bavarian Radio Orchestra (Jochum) 
Decca DL 9700 

14. BEETHOVEN: SYMPHONY NO. 3 CEroica) - Chicago Symphony 
(Reiner) RCA Victor LhI 1899 

15. MENDELSSOHN; VIOLIN CONCERTO; TCHAIKOVSKY: VIOLIN 
CONCERTO- Francescatti, New York Philharmonic (Mitropoulos) 

Columbia ML 9965 

16. VIVALDI: THE SEASONS -New York Philharmonic (Cantelli) 
Columbia ML 5044 

17. RAVEL: BOLERO; RIMSKY- KORSAKOFF: CAPRICCIO ESPAGNOL - 
Detroit Symphony ( Paray) Mercury 50020 

18. BRAHMS: VIOLIN CONCERTO- Heifetz, Chicago Symphony (Reiner) 
RCA Victor LM 1903 

19. COLORATURA LYRIC -Maria Callas Angel 35233 

20. TCHAIKOVSKY: SWAN LAKE, ACTS 2 AND 3 -NBC Symphony (Sto- 
kowski) RCA Victor LM 1984 

Popiílor 
Instrumental 

1. LONESOME ECHO - 
Jackie Gleason 

Capitol W 627 

2. MUSIC FOR LOVERS 
ONLY- Jackie Gleason .... 

Capitol H 352 

3. MUSIC, MARTINIS AND 
MEMORIES- Jackie Gleason 

Capitol W 509 

4. I LOVE PARIS -Michel 
LeCrand 

Columbia CL 555 

5. HOLIDAY LN ROME- 
hlicllel LeCrand 

Columbia CL 647.. 

6. VIENNA HOLIDAY- 
Michel LeCrand 

Columbia CL 706 

7. SONG HITS FROM 
TIIEATERLAND - Manta. 
vani Ork London LL 1219 

8. MOOD FOR 12 -Paul 
Weston Columbia CL 693 

9. SOFT AND SWEET- 
Three Suns 
...RCA Victor LPM 1041 

10. MUSIC FOR DINING- 
hlelachrino Strings 
....RCA Victor LPM 1000 

ass 

1. SATCH PLAYS FATS- 
Louis Armstrong 

Columbia CL 708 

2. BRUBECK TIME - Dave 
Brubeck Columbia CL 622 

3. AZZ GOES TO J 
COLLEGE - Dave Brubeck 

Columbia CL 566 

4. THIS IS CHRIS -Chris 
Connor 

Bethlehem BCP 20 

5. KAI WINDING AND JAY 
JOHNSON 

Bethlehem BCP 13 

6. THE SWINGING MR. 
ROGERS- Shorty Rogers... 

Atlantic 1212 

7. BENNY GOODMAN 
CARNFCIE HALL CON- 
CART 

Columbia SL 160 

8. BROWN AND ROACH, 
INC. - Clifford Brown and 
Max Roach.. EmArcy 36008 

9. FLIKE JAZZ 
Columbia JZ 1 

10. MODERN JAZZ QUAR- 
TET Prestige 160 

Opera 

1. PUCCINI: MADAME 
BUTTERFLY - de los An- 
geles 

RCA Victor LM 6121 

2. VERDI: LA TRAVIATA- 
Albanese 

RCA Victor LM 6003 

3: BIZET: CARMEN -Stevens 
RCA Victor LM 6102 

4. PUCCINI: LA BOHEME- 
Albanese 

RCA Victor LII 6006 

5. PUCCINI: MANON 
LESCAUT -Albanese 

RCA Victor Lhl 8116 

6. PUCCINI: TOSCA- Callas 
Angel 3508 

7. MOZART: COSI FAN 
TUTTE- Schwarzkopf 

Angel 3522 

8. MENOTTI: THE SAINT 
OF BLEECKER STREET- 
Broadway Cast 

RCA Victor LM 6032 

9. VERDI: AIDA- Tebaldi .. 
London LIA 13 

10. PUCCINI: MADAME 
BUTTERFLY - Tabaldi .. 

London LLA 8 

Children's 

1. LADY AND THE TRAMP 
-Peggy Lee .11ecra K 149 

2. LADY AND THE TRAMP 
Capitol DBX 3056 

3. BALLAD OF DAVY 
CROCKETT-Fess Parker .. 

Columbia J 242 

4. OPEN UP YOUR HEART 
-Cowboy Church Sunday 
School .......Deers K 146 

5 WHALE OF A TAtE-Kirk 
Douglas Decca K 148 

ß. 20.000 LEAGUES UNDER 
THE SEA 

RCA Victor Y 4004 

T. BALLAD OF DAVY 
CROCKETT - (Tennessee) 
Ernie Forc! 

Ccpitol CAS 3229 

8. PETER PAN (Walt Disney) 
RCA Victor Y 4001 

9. NOW WE KNOW, VOLS. 
1 -3 Columbia J 235 -7 

10. SNOW WHITE AND THE 
SEVEN DWARFS - Dennis 
Day, Ilene Woods 

RCA Victor Y 33 
11. DAVY CROCKETT GOES 

TO CONGRESS - F e s s 
Parker ....Columbia C 517 

12. BALLAD OF DAVY 
CROCKETT -Bill Hayes ... 

Ctdence CCS 1 

13. CO ON BY - Cowboy 
Church Sunday School . 

Decca K 112 

. 14. THE LITTLE ENGINE 
THAT COULD -Art Gilmore 

Capitol CAS 3205 
15. CINDERELLA -Ilene 

Woods RCA Victor Y 399 

Show and 
Movie 

1 

-Dort D OR LEAVE ME 

Columbia CL 710 

PETE 2. 
Jack Webb 

LLY S BLUES - 
RCA Victor LPM 1128 

3. OILAHOMA!- Cordon 
MacRae Capitol SAO 595 

4. THE STUDENT PRINCE 
-Mario Lanza 

RCA Victor LM 1837 

5. PETE KELLY'S BLUES - 
Peggy Lee and Ella Fitzger- 
aid Decca DL 8166 

6. MUSIC FROM "PETE 
KELLY'S BLUES" - Ray 
Heindorf and Matty Matlock 

Columbia CL 690 

7. DAMN YANKEES - Gwen 
Verdon 
... :RCA Victor LOC 1021 

8. THE KING AND I -Ccr- 
Crude Lawrence 

Decca 9008 

9 SOUTH 'PACIFIC - Mary 
Martin..Columbia ML 4180 

10. INTERRUPTED MIELODY 
-Eileen Farrell 

M -G -M E 3185 
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View of Schiienbrunn Palace 
Photo courtesy Aust State Tourist Dept. 

Important NEWS About CLASSICAL RECORDS! 

Decca Gold Label Records link American technological skill to European musical traditions. 

New methods of compression moulding on revolutionary new polystyrene surfaces and fac- 

tory packing in protective polyethylene sleeves bring you a perfect product. 

Only Decca Gold Label Records present high fidelity recordings by Deutsche Grammophon 

aesellschaft,- Europe's oldest, most famous recording concern. 

This is the superb combination that has produced such record gems as Carl Orff's Carmina 

Burana, the Verdi Requiem, The Flying Dutchman and many others. 

qp Watch for demand.creating national advertising campaign now under way! Take advantage of this 
golden sales opportunity to sell Decca Gold Label Recordings. Contact your Decca Distributor now! 

00 
a New 441or /d or Sound... 

'You Can Hear The Difference!' 
www.americanradiohistory.com
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SOLDIER BOY 
Ella Fitzgerald (DEMO 

SOLDIER :BOY 
four Fellows (GLORY) 

SOLDIER BOY 
Sunny Gale (VICTOR) 

SOLDIER ' BOY` 
Eydie Gorme ((ORAL) 

SOLDIER BOY 
Pat O'Day (MGM) 

SOLDIER BOY 
Burt Taylor ESSEX ) 

SOLDIER 60Y 
Mel Williams (FEDERAL) 

EDWARD B. MARKS 
MUSIC CORPORATION 

RCA BLDG., RADIO CITY, NEW YORK 

By Arrangement with BRYDEN MUSIC, INC. 

ATTENTION, DISC JOCKEYS 

Ell ft" 
p1aY- 

_G 

r 

YVVA 

RUSTY KEEFER íi,7. GREEN LIGHTS 

teaeoring RITA DELMAR on 
CORAL RECORDS 

MYERS MUSIC. UIC. 'n ";'; : u 

I WANT YOU TO 

BE MY BABY 
Recorded by 

LILLIAN BRIMS Epic 

GEORGIA RIMS. ...Maori 
LOUIS JORDAN Deco 

Publ. shed by 

VICTORY MUSIC CO. 

ALBUM MONEY -MAKERS 
Albums reviewed here have been selected from among the most commercial released in recent weeks. 

While no attempt has been made to list all potential hit LP's, in the opinion of The Billboard music staff 
these are albums which no dealer can afford to overlook for fall profits. 

Popular 

SAMMY DAVIS JR. SINGS JUST FOR 
LOVERS (1 -12 ") -Decca DL 8170 

Sammy Davis Jr. comes then with another 
sock album performance, calculated to put this 
album up on the best -seller charts right along- 
side his last package "Starring Sammy Davis 
Jr." This LP features showmanly vocals on 10 
great standards, including "You Do Something 
to Me," "Cet Out of Town," "These Foolish 
Things" and "Body and Soul," plus one Sylvia 
Fine tune, "Happy Ending." Stand -out backing 
is provided by Sy Oliver and Morty Stevens, 
while Davis Jr. displays new versatility on some 
quietly tender arrangements, as well as his usual 
sock showmanship' on the flashier selections. 
Sammy Davis Jr. is one of the few pop singers 
who sells as well on albums as he does on 
singles, and dealers should take advantage of 
the opportunity to make single customers album 
buyers. 

THE POPULAR CERSHWIN (2 -12 ") -RCA 
Victor LPRM 6000 

Smart packaging by RCA Victor and the 
magic of the Gershwin name can only result in 
powerful sales of this attractive two-disk set. 
Also, the material is not the kind to lose its 
currency rapidly. It can move better than most 
pop packages over the long haul. Artists per- 
forming the familiar works include Eddie Fisher, 
Earths Kitt, the Sauter -Finegan ork, lave P. 
Morgan, Lou Monte, June Valli. Hugo Winter- 
halter, Henri Rene, Frankie Carle, Glenn Miller, 
Dinah Shore and the Melachrino Strings. And 
the 28 Gershwin ditties are memorable. A sales 
plus is the picture- story book on the composer, 
the same. incidentally, which is included in 
Victor's "Serious Gershwin" package. Heres an 
entry that can be pulled out of stock at almost 
any time and set in sales motion again thru 
window display. 

VIENNA HOLIDAY (1- 121- Michel Legrand 
and his ork. Columbia CL 706 

Michel Legrand has another best -seller in 
his new LP, which does for Vienna what his 
two previous hit albums "Holiday in Rome" and 

I Love Paris" did for their respective locales. 
The mood is nostalgic and romantic, with Le- 
grand contributing his usual lush, lovely instru- 
mental treatments of familiar Viennese themes- 
"Villa." "Blue Danube Waltz," "Third Man 
Theme." and 11 others. The charming old -world 
atmosphere of Vienna is fully captured in a 

striking candid photo on the cover which (as 
was true of the first two Legtand packages) 
gives the LP additional sales appeal. Display 
possibilities, of course, are extensive -travel post- 
ers, tie -uns with travel agencies, ioint- promotion 
of other Viennese packages in catalog, etc, 

OLD MASTERS (3- I2 ") -.A Collection of 38 
Recordings by Bing Crosby. Decca DX 
152 

This package of 36 Crosby recordings. cut 
between 1934 and 1949, is just about the bright- 
est jewel in the Decca fall program line. It is 

de luxe job, beautifully boxed, containing three 
12 -inch LP's; a bright set of notes by Gilbert 
Millstein and a listing which gives the dates of 
all the sessions. Artwork is superb, and the set 
will immediately lend itself to prominent dis- 
play. On the basis of the sales figures racked 
up by Deccas de luxe "Bing" album of last 
)ear, it can safely be predicted that sales will 
be large indeed. The repertoire. incidentally, is 
based to a large degree on requests mailed in 
by buyers of "Bing.' Unlike that package, this 
one contains no new recordings -just original 
masters -with all the flavor, rhythm and musical 
know -how that Crosby and Decca put into the 
grooves. Who is on the disks with him? Vir- 
tually all of the noted bands The Master worked 
with -as John Scott Trotter, Victor Young, Vic 
Schoen, Eddie llaywood, Jimmy Dorsey, Woody 
Herman, etc. Nostalgia, showmanship, great 
performance, notable merchandising -these are 
all in this package, and il should melt right off 
the dealer's shelves. 

OKLAHOMA! (1 -12') -Sound track version. 
Capitol SAO 595 

Attho Rodgers and Hammerstein's long - 
awaited movie version of their legendary legit 
click "Oklahoma!" isn't scheduled for 'release 
until next month, Capitol's LP sound track from 
the film has already stirred up initial sales ex- 
citement, and the package should shoot right to 
the top once the picture opens nationally. Deal- 
ers, of course, should cash in heavily on tie-up 
promotions with local screenings of the musical. 
Practically every major has an "Oklahoma!" 
package in the catalog, but this one should 
corral the bulk of sales and plays, in view of the 
extraordinary promotional campaign set on the 
film. The LP is beautifully showcased in a 
handsome double -fold album, but the durable 
score is still the thing (e.g.. "People Will Say 
We're in Love," "Surrey With then Fringe on 

Top," etc.). Gordon MacRae takes top vocal 
honors and the rest of the cast (Shirley Jones, 
Gloria Grahame, Gene Nelson, Charlotte Green- 
wood and Rod Steiger) perform with a warm. 
vitality and wholesome charm designed to make 
this LP a collector's item of musical Americana. 

CERSHWIN: RHAPSODY IN BLUE; PI- 
ANO CONCERTO IN F (1 -12 ") - Julius 
Katchen, Piano; Mantovani and his orches- 
tra. london LL 1262 

Out only a few weeks this disk has already 
become a best- seller but its sales life seems unu- 
sually durable and dealers who don't yet have 
it in stock ought not to waste much more time. 
The performance is outstanding, but the mag- 
nificent sound takes top honors. Put together, 
these factors spell continued action. Actually, 
tho the coupling of a serious pianist with au 
ork leader who has made his mark in the pop 
field is potent enough to pull in diverse collector 
elements, especially with this kind of repertoire. 
Dealers will make lots of money with this one. 

Jazz 

LOUIS ARMSTRONG AT THE CRE- 
SCENDO, VOL. 1 (1- 12 ") -Decca DL 8168 

This is one of two newly- issued 12- incllers 
by the all -time jazz king with his current all - 
star combo, which includes Barney Bigard, clari- 
net; Trummie Young, trombone; Billy Kyle, pi- 
ano; Velma Middleton, vocals, and Louis, of 
course, trumpet and vocals. This is the first of a 
projected series cut on location at Cene Nor- 
man's Hollywood nitery, and much of the at- 
mosphere is caught in the recording. Buyers of 
traditional jazz and suing are strong prospects 
for this, as well as for the new Columbia studio 
recordings packaged in "Satoh Plays Fats," (CL 
708, 1 -12 "). The latter, which features a pro- 
gram of Fats Waller tunes, is the follow -up to 
last year's highly- successful "Armstrong Plays 
%V. C. Handy (CL 591). All that's needed is 
adequate display to move these at a brisk sales 
pace, 

Classical 

A TOSCANINI OMNIBUS (2 -12") - NBC 
Symphony; Arturo Toscanini, Cond. RCA 
Victor LM 6026 

For RCA Victor assembly of this package 
has meant little more than a moderately diligent 
search thru its bulging vaults of Toscanini tapes, 
a little refurbishing of sound and the design of 
an elegant package. But out of this effort has 
come another dealer staple that should sell 
heavily this fall, and for some time to come. 
What hands it special appeal is the selection of 
repertoire, varied enough to satisfy a broad base 
of collectors. Overtures by Weber, as well as 
popular short works by Bizet, Berlioz and 
Verdi, among others, will attract the sometime 
buyer of classical music, while the Toscanini 
stamp figures to pull action from the sophisti- 
cated music lover. Elaborate book -illustrated, 
of course -and no increase in price over any two 
more ordinary Victor 12- inchers hands this plus 
value. 

TCIIAIKOVSKY: THE SLEEPING BEAUTY 
(3- 12 ")- Minneapolis Symphony; Anta1 Do- 
rati, Cond. Mercury OL-3 -103 

The large and devoted ballet -disk public 
will find this an issue of surpassing interest. For 
the first time, the fascinating score of this most 
popular music is made available in really com- 
plete form and in a performance (with sound to 
match) that leaves little more to be desired. In 
its external tra1pings, the set follows the plush 
standards already set by Mercury for its other 
Tchaikovsky ballets. Here, the glistening silver, 
hard -cover binding, the illustrations by Oliver 
Messel and detailed text by Cyril Beaumont add 
the finishing touches of class that elevate the 
issue into the category of memorable gift mer- 
chandise. This theme should, in fact, be used 
by dealers with great success in the coming 
months and peak strongly just before Christenas. 
It would be hard to come up with a better 
window display feature than this package and 
its earlier companions -"The Nutcracker" and 
"Swan Lake," all by the same conductor and 
orchestra. It should also be kept in mind that 
single -act LP's of "Beauty" will be made avail- 
able soon. 

VERDI: AIDA (1 -12 ") - Andre Kostelanetz 
and his orchestra. Columbia CL 755 

Here's the fifth in Kostelanetz' "opera-for. 
orchestra" series, and it's no wonder that it im- 
mediately clicked on the best -selling charts. The 
series, of course, has been one of the most potent 
in the industry. Dealers who may have let the 
flood of fall releases blind them to the re -order 
possibilities here would be well served to take 
on additional quantities. As with each new 
Kosty-opera entry, it can be used profitably to 
move earlier packages. A window display of 
all in the series may go a long way toward 
paying any dealers rent. 
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Reviews and Ratings 
of New Popular Albums 

ATMOSPHERE Elf ANTONINI 7f 
Alfredo Antonini and His Urk OAT-) 
Coral CRL 57016 

This is pure listening music. R's a 

tasteful selection of soft, flowing met- 
ed'. scored for strings and wood- 
winds Ina manner calculated to ease 
the mains of the toughest day's. A 
gifted composer as well n conductor, 
Antonini has drawn upon the works 
of Alec Templeton, Stanley Apple- 
baum, John Benson Brooks and Alan 
Greene, as well as himself to turn out 
a thoroly pleasant package, equally 
suitable to read by. to play when 
friends drop fo or to just plain enjoy 
while the days woes quietly drift 
away. 

DENNIS, ANYONE", 76 
Matt Dennis (1.12") 
Victor LP.M 1134 

In a recent album ( "She Dances 
Overhead "), singer -Composer Dennis 
made a solid impression with a ut of 
Rodgers and Han tunes. In "Dennis, 
Anyone ?" he sings dozen of his own, 
and a comparison of the two groups 
of tunes is by no means uncompli- 
mentary to his deffine talent. His 
songs have the same literate and 
lovely melodic qualities that charac- 
renzed the R, & H. standards. In the 
Past few months, the singer has 
reached full star status, with a lV 
show of his own and a night club act 
that has captured New York as it 
did the West Coast earlier. What This 
adds to the already good potential of 
an album like this, will be clear to 
every dealer, 

GENTLEMEN MARRY RRUNE77P.4...77 
lohhny Desmond, Jane Russell. Rudy 
Vallee. Anita Ellis, Ruben Eamon 
(1.12") 
Coral CRL 57013 

With the exception of one vocal by 
Johnny Desmond ton the title song 
"Gentlemen Marry Brunette;', this 
LP Is actually a sound track album 
from the new Jane Russell-Jeanne 
Crain movie of the same line. As 
such, of course. it Offers dealers ex- 
tenslve opportunities for tie -ups with 
local movie houses and considerable 
display potential. The label is some- 
what ambiguous as to credit< but. in 
sent.). Vallee. Miss Russell. Robert 
Farman (dubbing for SC011 Brady) 
and Anita Ellis (dubbing for \71. s 

Crain) warble together and separately 
nn a group of oldies from the mad 
':went;. and early 'think , including, 
"You're Driving Me Crazy." "My 
Funny Valentine," "Daddy." "Ain't 
Misbehavin," and "1 Wanna By Loved By You." Strong nostalgic 
package for middle-aged cuustomen, 
and good name-draw for teen -age 
movie fans. 

THE VOICE OP BING 
IN THE 193117 75 
(I -12 ") 
Brunswick BL 74005 

This is a selection of 12 song% 
almost all of which are intimately 
associated with Crosby. This is the 
early Crosby. circa 1931 -after 04 
days with Whiteman 's Rhythm Boys Ira.. but before he had become an 
American Institution. This is the 
Crosby that radio listeners could hear 
on that early Cremo Cigar program 
and some of these ernes are the very 
ones he was singing that Jaya quar- ter century ago. The recordings are 
amazingly Rood. considering the ad- 
sauces in Meth,' we now know bot 
well-recorded or not, this is a set. - ton of Crosbyana that should lint a 
ready market among many loyal fans 

TODAY'S HITS 73 Earl Sheldon Ork and Soloists (1-EP) RCA Camden CAE 303 
Fair enough readings at the price to 
attract traffic buyers with slim wal- 
lets. Included on the 79- center are 
'The Yellow Rose of Texas:' "Agri t 
That a Shame." ..Seventeen. and 
"Wake the Tows and Tell the 
People." 

()METHING SMOOTH 72 
Joe Howard. Trombone (l -12 ") 
Sunset SU 3001 

Long a sideman with such diverse 
bands as Herman, Krupa. Shaw, will 
Osborne. Ray Noble and Kay Kyser, 
Joe Howard now comes into his own 
with his first album. Howard turns 
out to . a star performer and he 
pros. it with nome tint, true blow- 

ing on 'Tenderly;' "111 Be Around; 
"Speak 

'and 
"1 Cover the Water - 

frtot, "and a mighty unique venino 
of "Ain't Gonna Study War No 
More." among others. The arrarige- 
mentS are by Jerry Fielding, a ind- 
ented West-Coaster. This is smooth 
listening all the way. 

THE LAUGH OF THE PARTY 72 11.12,.) 

Coral CRL 57017 
This package contains II comedy 
routines -some of them really funny 
and some which do not quite come 
Off. Most of the comics, of couru. 
do better onstage than on disks. The 
comics include Buddy Hackett, with 
his "Chine Waiter" routine; Phil 
Foster doing "The Kids on the 
Corner "; Eddie Lawrence with "Old 
Old Vienna;' Steve Allen with "Very 
Square Dance, etc. Bob and Ray. 
Jackie Miles, Jimmy Komeck, Harvey 
Slone, Hermione Gingold, !fenny 
Youngman are others on the disk. A 
fair party item, including items avail 
able earlier on 10 -Inch LP. 

PETER SEEGER: 
GOOFING -OFF SUITE 71 
(I -f0 ") 
Folkways FP 43-2 

Seeger has a fine time here. and the 
fun is catching. It's a "pot -luck" 
package wile improvisations on lone - 
hair material side -b) -side with folkisb 
stuff, all cut with great verve by the 
banjoist, who also sings a bit, and 
plucks the guitar and mandolin on 
occasion- Better than average sales 
lO the many Seeger fans and others 
to whom glen dealers will audition 
the disk. 

AFTER DARK 
Sylvia Symu 11 -10 ") 
Version VLP 103 

Sylvia Syms, known as the girl bari- 
tone. has put town. a very pleasing 
album. It's all pretty sophisticated 
material delivered in a torchy, husky - 
throated sole. There arc eight tun. 
and as the singer runs thru such 
numbers as "Let There Be Love" 
-When Your loser Has Gone' "The 
Gentleman Is a Dope," "You Do 
Something to ale;' and "There's a 
N;211 in My Life,' sherds the unmis- 
takable picture of a lushly gowned 
Thrush bathed in 'Soft spotlights be- 
sides a baby grand, singing the in- 
lime farorit. of cafe society. The albums appeal Is strictly limited. but 
losers of This subtle type of iris styling will certainly want it.. 

69 

Country & Western 
WANOFRIN' WITH EDDY ARNOLD.. ,14 

(1.12 ") 
Victor LPM 111 

Arnold': anniversary 1P racked up a 
healthy sal. record and his new 
package should prove a similar sales - 
bonanza for dealers The country and wester. field mill isn't a wrong album 
market, but son. best- sellers like Arnold can move LP's across the 
counter. ' Wanderin, " is Aroold's first album of folk songs, and as such it 
should appeal to buyers in that spg- 
cialized market as well as Country 
and westtm fans. The Tennessee 
Plowboy warbles 14 familiar old tunes 
in his warmly sincere. relaxed fashion, 
including "Barbara Allen." "On Top 
of Old Smoky;' 'Red Ricer Valley" 
and the title song. 

Other Records 
Released This Week 

Popular 
Mooeainw; 110w Deep 1, rite Oteaa- 

Thompson, al.6,4 120, 

Country & Western 
Der. Eyes, Walk). 'Ronal In Circle.- 

Dave Farley, Boo. a 101 
They Can't Make a De. Oat of My Angel 

015111 Pa..' Mawr Has Ia ld Her P4N1 
Dow. -Charlie Adams, Columbia 21443 

Rhythm & Blues 
1 W Re- Back: l'ou Brote My Heart - 

The hi. , Post 2003 

Sowed 
Glory. Glory. Clear the Red; Yes I'm 

Salaled -Fuggy River Boys, Decca 29631 

1LUMBIA 360K PHONOGRAPH. 
in blond or dark mahogany 

oh. The unit features a three- MITCHELL DELUXE 3 -SPEED PORT- 
ohanger, sapphire needle foe ABLE PHONO, Model 1422. Features 

r.p.m. records and diamond for dual sapphire needles with Alnico PM 
and LP. Four speakers in all, plus speaker. Finished in Fabrikoid brow 

k for bass reflex speaker. Suggested native oak palter.. Suggested list peke 
Poke is $ 149.95. is $74.95. 

MUSIC AS WRITTEN 
Continued front vane 33 

derbird, Las Vegas, Nev., Octo- 
ber 13. 

Alfred B. Lorber, for the past 
two years a member of trie legal 
staff of Columbia Records, has 
been appointed senior attorney for 
the firm. In his new post, hell 
act as director of the law depart- 
ment.... Eddy Arnold and Frank 
Luther guested on NBC-TV's 
"Ding Dong School" this week. 

Personnel of the Dream Weav- 
ers, new Decca Records group, are 
Wade Buff and Cene Adkinson, 
21 -year -old University of Florida 
law students who also write songs 
for their own radio show, Others, 
are piano man Lee Turner, bass 
fiddle player Eddie Newsom and 
three girls, the Co-Eds, who hum 
the backgrounds. 

Roy Acuff, c.&w, personality, is 
scheduled to make an appearance 
at the Palace Theater, New York, 
in early November. 

Hollywood 
hldie M.&-M. Records last week 

signed singer Jinny Shore to a tern 
recording contract, with her first 
release due October 1. < .. Louis 
Prima and wife, Keely Smith, have 
been reoptioned by Bill Miller for 
an additional six necks at the 
Sahara, Las Vegas.... Columbia 
Records chirp Jerri Adams heads 
east following her nsn at the Cave 
Supper Club, Vancouver, Wash., 
with a date at the Sail Su Sans, 
New York. - Gary Crosby moves 
into a regular spot on the Edgar 
Bergen radio show this fall. . 

Margo Rim's Trio returns to the 

Mocambo October 25 on the same 
bill with Rudy Vallee.... Peter 
Lawford gets another shot at the 
wax World via his teaming with 
Jimmy Durante on "Swhtgiti With 
Rhythm and Blues," tune penned 

STEELMAN PHONO - RADIO COM- 
BINATION, Model 3AR6. A new 
portable unit, featuring a fully auto- 
matic changer unit, reversible matched 
jewel needles. plus five -tube radio. 
It comes in two -tone black and grey 
and carries a suggested retail price of 
$89.95. 

by Jackie Barnett for a recent Du- 
rante teleshow.... Doris Houck, 
former Columbia Pictures contract 
actress, has been signed to au ex- 
clusive seven -year songsvrithlg pact 
by Arthur Valando, professional 
manager of T -C Publishing Corpo- 
ration.... Screen Composers' As- 
sociation marked its 10th anniver- 
sary at a banquet at the Beverly 
Hilton Hotel (2.3).... Cale Storm, 
Dot Records chirp, signed for a 
two -week engagement at the Am- 
bassador Hotel, beg - g Novels. 
ber 9.... Singer Darla Darce re- 
turned to Los Angeles following her 
lengthy run w ith the Bob Wills 
troupe.... Victor Young has been 
sighed by Milton Berle for the Ia1t- 

tcrs new NBC -TV color series.... 
Columbia Records' repretoire top- 
per, Mitch Nibbler, in town for a 
brief stay.... Shorty Rogers has 
been cast in Otto Preminger's pro- 
duction of "\tan With the (:olden 
Arm." He'll act as well as slice 
four songs for the filin.... Lena 
Home recorded her songs for "Meet 
Me in Las Vegas" last week. 
Tommy Leonetti Capitol Records 
pactee, currently at the Crescendo, 
records four sides during his stay 
in town. 

JOE HOWARD 
PLAYS THE ARRANGEMENTS OF 

JERRY. FIELDING 

THE CHOPIN PHONO CONSOLE, a 

product of Telefunken. distributed in 
the U. S. by American Elite, Inc, This 
hi -fi unit features an adjustable arm 
weight. separate bass and treble con- 
trol, and six speakers. Available in 
mahogany, it carries a suggested list 
price of $299.95. 

For Catalogue Information - WRITE - 
SUNSET RECORDS 1040 N. Las Palmas, Hollywood 38, Calif. 

Sq.. 
1 ONLY THE BILLBOARD - 
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AUDIT MEIN OF UEVLA11016. 

It's Fun! it's New! It's Novel! It's Different! 

Not just another record to put on your shelf ... 
but an entirely new idea that's bringing fun into 
every home and profits to every dealer. Everybody 
likes tosingand have fun but whoknows the words? 

3 RECORDINGS 
With Slides 

Now AVAILABLE 

Record No. 1 

OLD TIME SONGS 
Record No. 2 

COLLEGE SONGS 

Record No. 3 

CHRISTMAS SONGS 

GROUP 
SINGING 

Cath unk 1.0loins I rangs mire. 
dally weeded for Pktun Rotore- 
lag Compoay by Columbia so 45 
MM exteadd pray torwd Is easy 
te flay tempo with CIO MEIN at 
the organ plus 10 - 2 r elides 

wbh wet. N oath some le pretest 
en n K wail M eerykedy 
ran lisp. 

FREE 
NmtNol town1m 
dkpiey Mot wile 
ow hike with 
/enwpH «do a sil -2 of 
o«h remain.. 
0,M« tod.y. 

NOW, with PiCtllRscord Song - 
Feat, everybody can sing to an 
easy tempo accompaniment 
with the words projected on 
the wall or screen just like the 
professionals at the movies. 
It's making a big hit and play- 
ing new tunes on cash registers 
all over the country. 

Complete parkog deal of a Songs 
en 45 RPM extended play record 
wills 10-2x 2 slides to p,u alt en 
wall or sr... [ Q 

to sell 3 9 s 
for... RETAIL 

REGULAR DISCOUNT 
1. 10e lint ono in your community to cosh 
In on This Mond new idea. le'r fun. Wrim, 
peon or wino for crimple order. 

ezts se ,RCCOrd d.9 6.4" 
OCONOMOWOC, WISCONSIN 

www.americanradiohistory.com

www.americanradiohistory.com


THE ,WEIN SONG 
SENSATION 

"SUDDENLY 
THERE'S A 

VALLEY" 
Recorded by 

JULIUS IaROSA Cadence 

PATTI ANDREWS Capitol 

JO STAFFORD Columbia 
MILLS BROS. Decca 

DOGI GRANT Era 

KAY ARMEN MGM 

MARTHA LYNN RCA Victor 

....,.,, seed alphabetically by rompantes 

1111.1. & RANGE SONGS 
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LYRICIST, 
SEEKS PROFESSIONAL 

COMPOSER 
FOIL COLLABORATION 

Sample Lyric (Complete Song) 

Copyright ISM All Rights Reserved 

She's The Cal with The Moat, 
[COl boy3 from a l f0 C0881. 
Sire Ihlrleen end oñ, xhal a dream. 
3ne's The Gal Wilh The Nost. 

Shek the gal wtth the Btuff. 
Treats all Inn bora so ro 
Just olneleen bol she's got that 

en 
snegls me 

M, 
Gal With The Most. 

When she's locking at .vnu, tete you, 
1Vay down deep Inside. 
f[ sne ever loves rod. leaver you, 
t-ou've been for a ride. 'Ceux 

She's The Gal With The Most, 
()Meet of every toast. 
Been around and soon all ihn town0. 
She's The Cal Wlth Tl:e Most! 
2- alosl, Mosl, slosl, She's- - 

MORE CURRENT LYRICS -WRITE 
BOX lots 

THE BILLBOARD 

1564 Broadway, New York 36, N. Y. 

2 Versions of 

MA CHERE 

AMIE 
ON LONDON RECORDS 

MANTOVANI 
No. 1547 

and 

DICKIE 
VALENTINE 

No. 1505 

Published by 

BURLINGTON MUSIC CORP. 
539 W. 25 Si., New York City 

or 5 -6060 

JAZZ ON UPBEAT 

EIADVANCW MUSIC CORP. 

Getting o Tremendous Ploy, 

EDDIE BALLANTINE 

"UKULELE 
LADY" 

WING RECORDS 

BOURNE, INC New`vorkieity, N.V. 

SAVE MORE MONEY - 
MAKE MORE MONEY 

titrtc I N The Iitioor1 TOUR 

In October, EmArcy, Mercurj's 
subsidiary jazz label, will celebrate 
its first - birthday. The event is 
noteworthy, because in tisis past 
year, starting virtually from 
scratch, EmArcy has become a ma- 
jor jazz line. At the time the 
EmArcy project was announced, it 
appeared that every salable jazz 
artist was already locked up by 
other diskeries. Mercury. whose 
pact activity in the jazz field was 
devoted to the national distribution 
of Norman Crane's Clef line, was 
left with a big gap when that ar- 
rangement was terminated. 

But Mercury's rhythm and blues 
recording chief, Bob Shad, was 
one of the East's leading jazzo- 
philes from way back, and to- 
gether with his brother Mort' he 
had owned and operated several 
jazz labels. So he easily moved 
into the breach and started scout- 
ing new, unknown talent. All he 
had to start with were two Vocal- 
ists -Sarah Vaughan and Dinals 
Washington. Even the latter was 
considered more of a blues. that a 
jazz artist. 

Since that time, only two of the 
artists signed by EmArcy have 
been established jazz names - 
Gerry Mulligan and Terry Gibbs. 
All of the others have been virtual 
unknowns to the greater jazz pub- 
lic, but several of these have come 
along fast enough thru Mercury's 
willingness to promote and three 
Shad's knowledgeable handling to 
capture top positions in several 
national jazz polls this year. These 
would include such as trumpeter 
Clifford Brown, drummer Mess 
Roach, Trorpbonist Jimmy Cleve- 
land, saxophonist Herb Geller and 
vocalist Helen Merrill. 

One thing that has helped Shad 
attract and hold his instrumental- 
ists is his willingness to see them 

WESCOR MINUET CORONET. Phono 
Model 1661, three -speed. automatic 
hi -fi player, featuring Webcors Roto- 
dyne turntable motor. It contains a 

dual GE needle cartridge and two 
speakers (6 -inch for bass and mid- 
range, and tweeter for highs,. Comes 
in choice of blond or mahogany. Sug- 
gested list price is $134.95. 

make a "buck." When a jazz art- 
ist, like other recording artists, 
signs with a company, he is guar- 
anteed a certain minimum number 
of sides each year and generally is 
not allowed to record for any other 
label, even as a sideman. With all 
of the jazz recording going on by 
indie operators, an unsigned jazz- 
man of any stature can keep busy 
and do very well without signing 
with any label exclusively. But 
unless he sign_'exclusively, he 
deities himself a royalty arrange- 
ment and all-out company promo- 
tion. Shad Its made sure that his 
pactees get that, but also he keeps 
them busy as sidemen on addi- 
tional vocal, r. &b. and pop dates - 

Promotion -wise, besides a heavy 
ad program in the various jazz 
journals, Mercury is sending Em- 

MAGNAVOX SYMPHONETTE, Model 
TP262P. A new hi -fi table model 
phonograph with a suggested price of 
$139.50. 

Arcv LP's to a list of approximately 
750' jazz jockeys. 

Recently, EmArcy has started 
delving into a backlog of old jazz 
masters acquired from Keynote and 
National and has been able to put 
together LP's featuring Johnny 
Hodges, Coleman Hawkins, Lennie 
Tristano, Charlie Ventura, Billy 
Eckstine, Rex Stewart, Earl Hines, 
Roy Eldridge, Charlie Shavers 
Count Basic Ben Webster, Lester 
Young and others. But the basic 
drive has been to establish 
EmArcy's own new artists. 

Much of the above material, 
incidentally, is included in the Em- 
Arcy jazz "sampler," which it will 
ship this week. It's a 98 -cent pro- 
motional item entitled "Jazz of 
Two Decades." And last week the 
diskery cut two important LP's - 
one with Mulligan s new sextet, 
including Bob Brookmeyer, Jon 
Eardley and, thru the courtesy of 
Prestige Records, Zoot Simms; the 
other with Terry Gibbs' group, 
including Terry Pollard. 

PHONOS -HI FI 
HI -FI REACHES NEW- 
HIGH IN BRITAIN . . . 

Iii -fi interest in Great Britain 
has reached new highs. This fact 
is indicated by the large variety of 
equipment exhibited at the iecent 
Annual Radio Show in London. 
The fact that hi -fi is no longer 
confined to the connoisseur was 
reflected in the large amount of 
lower -priced items shown. Most 
spectacular unit demonstrated was 
the new stereosonic sound system 
of Electric and Musical Industries, 
Ltd. The unit, it is reported, gives 
faithful sound reproduction in the 
same way that stereoscopic repro- 

duction gives depth to a photo- 
graph. 

RADIO CRAFTSMEN SETS 
FOR N.. Y. AUDIO FAIR .. . 

Precision Radiation Instruments, 
Inc., recent purchaser of the Radio 
Craftsmen organization, will re- 
introduce the hi -fi amplifiers and 
tuners of the latter firm at the 
New York Audio Fair, beginning 
October 13. Lee Goodman, sales 
veepee for Precision, points out 
that the units, as they now stand, 
constitute a quality line, but that 
improvements in components and 
methods of manufacture will be 
macle wherever possible. 

IIARMON- KARDON HAS 
PRINTED AMPLIFIER . . . 

A novel amplifier, efnploying 
printed circuits thruout, has just 
been introduced by Harmon - 
Kardon, Inc., of Westbury, N. Y. 
The new unit, known as the "Pre- 
lude," is low in cost and small in 
size, yet is rated at 10 -watt output 
and contains features normally 
found only in higher -priced equip- 
ment. Wilt phono, turner and tape 
inputs, the unit is styled in copper 
and black. 

Angel 
Bells 

MILLS MUSIC, INC. 

Picture Recording 
To Sell Film, EP's 
For Home Sings 

CHICAGO, Sept. 24.- Starting 
October 1, the Picture Recording 
Company, a Wisconsin firm, will 
market a special EP package, de- 
signed for community singing par- 
ties at home. Tagged the Picts -R- 
Ecord Song Fest, the package in- 
cludes two EP disks, and 10 35- 
mm. slides (for use with home 
projectors) spotlighting lyrics for 
songs on the EP s. 

The package, which will be 
marketed thru record dealers, is 
priced at $3.98 for both EP's and 
the slides. Columbia Records' cus- 
tom division is pressing the EP 
disks for the firm, and three plat- 
ters are now available -featuring 
Christmas, college and old -time 
tunes. 

The firm's prexy, George Howie, 
hopes to have three more packages 
on the market by Christmas, with 
sacred, country and western, and 
marches on the agenda. The plat- 
ters can be used on any 45 player, 
and the slides (black and white 
for the present) can be shown, on 
any 35mm. home projector. All 
sales promotion will be aimed at 
the home market. 

Am -Par Waxes 
Yodeling Trio 

NEW YORK, Sept. 24. -ABC- 
Paramount (Am -Par) has moved up 
its first release date two weeks to 
November 1, at which time the 
new label will market a minimum 
of six pop singles and two 12 -inch 
albums. 

The LP's will feature pianist 
Alec Templeton and the Trio 
Shmeed, a Swiss yodeling trio. The 
Shmeeds will be featured on NBC - 
TV's "Heidi" in October, and are 
scheduled to appear in two other 
Max Leiburan TV spectaculars this 
year, including Maurice Chevalier's 
telecast. Am -Par prexy Sam Clark 
hopes to cash in on their TV cov- 
erage via tie -up dealer promotion 
on the trio's first U. S. album. 

VM "FIDEL'S" CONSOLE PHONO. 31 
inches high. with heavy -duty speaker 
system and four -speed changer. Fea- 
tures auxiliary input for AM or FM 
radio, TV or tape recorder. In blond, 
mahogany or walnut. 

KGO Programming 
Shift Stresses Wax 

SAN -FRANCISCO, Sept. 24.- 
In an effort to secure a tighter 
rein on local radio potter, 50.000 
watt Station KCO. ABC affiliate 
here, has revamped its entire pro- 
gramming schedule by doubling its 
hours devoted to disk jockey spin- 
ning. 

KGO will retain an hour and a 
half of morning soap opera, "Break- 
fast Club," network news and 
sportscasts to effect what station 
execs term "balanced program- 
mine. Disk jockey time. however, 
will be doubled to 10 hours daily, 
using d.j: s George Lemont, Fred 
Jorgenson, John Harvey and Jay 
Snyder, Hartley Suter, Johnny Day 
and Jim Moore. 

New policy conceded that "disk 
jockeys are the king of local radio," 
with the station scheduled to em- 
phasize its new music and news 
format to the major platteries as 
well as the 'consumer. 

MOTOROLA MASTERPIECE, Model 
66HF. This is a four -speed, hi -fi 
player with 20 -watt output. Standing 
32 inches high, it's available in ma- 
hogany or limed oak. 

CBS Offers 
Co -Op Time 

NE \V YORK, Sept. 24. -CBS- 
TV is making available a five - 
minute 8:25 -8:30 a,m. slice of its 
new "Captain Kangaroo" stanza for 
co -op sale by stations. 

The move is a departure from 
the network's policy in that itgive3 
the local station programming Ma. 
can be sold co-op. Previously, 
when the "Morning Show" spannetd 
two hours, stations had to fill the 
five -minute co-op segments with 
local programming -a policy that's 
still followed on the "Morning 
Show," now cut to one hour. 

XETV- ABC -TV Link 
Awaits FCC Okay 

TIAJUANA, Alex., Se t. r4- 
Negotiations between XETV ßu1 
ABC -TV for the Mexican statiSti 
to become an affiliate of the net- 
work are now awaiting FCC ate 
provai before finalization. 

Move would make the channel, 
located across the border from San 
Diego, first Mexican outlet for an 
American web. KFMB, San 
Diego, now has both ABC and 
CBS service. 

Prexy Rozsa Installed 
At SCA Birthday Fete 

HOLLYWOOD, Sept. 24. -Tie 
Screen Composers' Association, 
composed of 140 world- rinowme(1 
filch cleffers, this week celebrated 
its 10th anniversary. Dore Salary, 
executive producer of M -G -M Stu- 
dios, was the principal speaker at 
the group's dinner, held at the 
Beverly Hilton Hotel, Hollywood, 
Friday (23). 

Ceremonies included formal in- 
stallation of Dr. Miklos Roma as 
president of the group. Adolph 
Deutsch, a founder of the organi- 
zation and current president, re- 
tired his post recently. 

Screen Composers' Association 
was organized in 1945 primarily to 
protect the copyright interests of 
those who write chiefly for motion 
pictures, and insure equitable pay- 
ment of residuals on all subsequent 
uses of their compositions. 

DYNAVOX "ELEGANT" HI -Ft 
PHONOGRAPH, Model 507. This unit 
carries an automatic changer and dual 
needle cartridge, with twin 6 -inch 
PM speakers. It comes in a heavy 
plywood case. covered with either 
vinyl or Fabrilito, with brass hardware 
and handles to match. Suggested retail 
price is $99.95. 
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LUCKY 7 QFALfor 
OEALEft$ 
... On a Group of 

10 Newly Released 

12 Inch Double 

Feature LP's 

featuring . e 

\\ \\ I on each record 

l.! -¡)_ / 
7/1» I\ t` \ \\\ 
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ANNE GET YOUR GUN 

d EASTER PARADE...E3227 

ROSE MARIE d 

THE MERRY WIDOW...E3228 

GOOD NEWS d THREE LITTLE WORDS E3229 

SHOW BOAT d LOVELY TO LOOK AT E3230 

GENTLEMEN PREFER BLONDES d TILL THE CLOUDS ROLL BY E3231 

AN AMERICAN IN PARIS d IN THE GOOD OLD SUMMERTIME E3232 

WORDS AND MUSIC d IWO WEEKS WITH LOVE E3233 

d 
SUMMER STOCK d THE PIRATE (3234 

` SEVEN BRIDES EOR SEVEN BROTHERS 6 
Y.._, 

ROYAL WEDDING (3235 

SNioIN' IN THE RAIN 6 RICH, YOUNG 

,..,,,, AND PRETTY E3236 

with your MGM 

Records distributor 

for this 

EXTRA PROFIT 

making deal 

*CA RECORDS 
"...t 4)," 

>01 tivt>+t" .+t tiiw .or. ae « 

FOLK TALENT AND TUNES 
With the jockeys 

KDNT, Denton, Tex., now has 
seven deejay shows a week featur- 
ing folk & western music, and any 
artist who sends platters to the 
station can be assured of getting 
them played, according to Pete 
Burrows, KDNT deejay. Burrows' 
programs, "Western Round - Up" 
and "Hillbilly Jamboree," are heard 
daily from 1 -2 p.m. and each Sat- 
urday from 2 -4 p.m. Artist and re- 
cording companies are asked to 
send their new releases to Burrows 
at KDNT. Any questions concern- 
ing the numbers will be answered, 
he reports.... Pop Jenkins ttyvppe- 

writes from WOHO, Toledo: 'phis 
time I want to brag a little bit about 
the 'show that I've got going here 
in just a little less than 11 months. 
Of course, it's not me that's doing 
it; it's the listeners. They want to 
hear the music, so 1 just play it 
for them. Early this year we had 
a disk jockey popularity contest 
in the area, and I got the top c. &w. 
rating. Then, in April, when we 
took a Pulse, the 'Pop Jenkins 
Show' came up with the second 
highest rating of available audience 
at the time (7:30 to 8:30 p.m.). 
When we originated the show from 
the Lucas County Fair in July, on 
four of the five open days we 
logged about 200 per evening dur- 
ing the half -hour broadcast. Every- 
one that came by the broadcast 
booth to sign up for the big prize, 
got a free record and a pocket 
pack of Kleenex. We gave away 
nearly 1,000 records.' ... Eddie 
Briggs, ex -KCHJ, Delano, Calif., 
deejay, now with AFRTS' Far 
East Network, recently conducted 
a popularity pool among the listen- 
ers of his "Hokkaido Hayride" 
country music show. Leading the 
poll was Carl Smith, followed by 
Ferlin Huskey, Marty Robbins, 
Ernest Tubb, Jim Reeves and Little 
Jimmy Dickens. The most request- 
ed songs on his show, which is 

ZENITH "DISK JOCKEY" PLAYER. 
A versatile three -speed player that 
plugs into any TV or radio equipped 
with phono jack. Unit is equipped with 
dual- needle cartridge and antoinafic 
dial -oft. Available in solid color or 
two -tone finish. The suggested retail 
price is $22.50. 

Lush Days Ahead 
Continued from page 25 

example is Decca's deejay kit, 
which contains the de luxe Bing 
Crosby "Old Masters" set plus eight 
other LP's scheduled for a big 
push in the Decca fall promotional 
scheme. 

In addition to LP subscription 
services, it is known that free pro- 
motional LP's to deejays reach as 
high a figure as 1,000 on any par- 
ticular item. Relative newcomers 
to the package field are also gear- 
ing much of their promotion to the 
deejay. 

One of the most interesting re- 
cent examples of package promo- 
tion at the deejay level was done 
by Cadence on Don Shirley's new 
album "Piano Perspectives." The 
label's new sales chief, Joe De- 
laney, staged an unusually exten- 
sive saturation campaign blanket- 
ing the 48 States, with 75 50,000 - 
watt stations in 20 key U. S. cities 
airing selections from the Shirley 
LP from 11 p.m. Friday (August 
12) to 1 a.m. Saturday (August 
13). 

One other major factor continues 
to spark the package business. 
This, of course, is the phono field 
industry. High fidelity has dropped 
out of the hobby class. As manu- 
facturers develop reasonably priced 
self -contained models, more and 
more record dealers are stocking 
them. This is a logical develop- 
ment. wills promotional and teclr- 
noligical advances in one industry 
boosting the sales potential of the 
Other. 

broadcast to in all -GI audience, are 
"United," «Loose Talk," Tahiti' 
"I'm in the Jailhouse Now" and "I 
Dreamed of a Hillbilly Heaven." 
Briggs returns to Stateside duty in 
December, after two years duty 
with the Far East Network. 

Deejay Ace Ball, formerly of 
KLVT, Levelland, Tex., is now 
spinning the "Western Round -Up" 
over KDAV, Lubbock, Tex., each 
afternoon from 12:45 to 4, Mon- 
day thus Friday. Ball. also does a 
morning seg over the station... . 

Happy Wainwright infos that he 
recently visited "Grand Ole Opry" 
in Nashville, and while there did 
a guest shot on Ernest Tubb's mid- 
night record show. . . Wild Bill 
Price, WCOJ, Coatesville, Pa., did 
the "Mr. Deejay, U. S. A." seg over 
WSM, Nashville, recently.... Ken 
Ritter, formerly with KFDM, Beau- 
mont, Tex., is now a staff an- 
nouncer at Camp Chaffee, Ark., 
where he is doing a two -hour hill- 
billy show daily. Dave Hen- 
dricks, WBUX, Doylestown, Pa., 
also did a recent guest appearance 
as "Mr. Deejay, U. S. A." over 
WSM, Nashville. Guesting with 
Hendricks on the show were the 
Wilburn Brothers, Johnny blasters 
and Frankie Starr, 

Leon Sanders had Jim Reeves as 
a guest via tape recording recently 
on his show over KDET, Center, 
Tex. KDET's Dan Dellinger, ao- 
cording to Sanders, recently pro- 
duced, directed and emseed a 
talent show held at a local football 
field in connection with the an- 
nual homecoming in Center. KDET 
carried a broadcast of the event. 

Ed Chapman, WKAB, Mobile, 
Ala., communiques that Jimmy 
Rogers Snow (RCA), while down in 
the Gulf Coast area recently with 
the Air Force National Guard, paid 
a visit to Curtis Gordon's "Radio 
Ranch." Curly Gaines is fronting 
the Radio Ranch Boys while Cor- 
don (Mercury) is serving with the 
Army at Fort Jackson, S. C. 

Helpful Hints 
Continued from page 28 

room, for the kiddies -and within 
a few years replace his present one. 

Transient Type Store 
On the other hand if your loca- 

tion is of a transient nature, you 
will be more inclined toward popu- 
lar priced, cash- and -carry type, 
merchandise. As an aggressive 
dealer you should be prepared to 
go along with the demand: three 
speeds, automatics, combinations 
and a few single speed manuals. 
The last item will help you trade up 
to a three speed. 

In early fall you should stock 
small back -to- school portables, 
then go heavily for the holiday 
gift buying season. In recent years 
January and February have also 
been good months because people 
find themselves with additional 
cash as a result of Christmas clubs 
and annual bonuses. Seasons, it 
would seem, have more effect on 
this type of dealer than on the 
class store. 

Regardless of the kind of store, 
a simple but accurate inventory 
system should be employed. Sales 
and purchasing departments 
should work together. By keeping 
your sales personnel aware of your 
inventory and having them direct 
their efforts in the proper direction, 
you should have a good, balanced 
stock at all times and a minimum 
of slow selling numbers. 

CRESCENT TABLE - TOP 45 R.P.M. 
PLAYER, Model F637. White leath- 
ette covers the wood cabinet with 
blending grill cloth. Brass legs. Sug- 
gested list is $34.95. 
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RECORDS, ALBUMS AND SHEET MUSIC- POPULAR, COUNTRY & WESTERN, RHYTHM & BLUES, CLASSICAL 

The Billboard Music Popularity Charts 
THE MUSIC INDUSTRY'S MOST COMPLETE GUIDE TO THE ACTUAL AND POTENTIAL SALE OF TUNES AND RECORDS IN ALL CATEGORIES 

Honor ROLL of HATS 
nlr 
Week 

TRADE MARK REG. 

THE NATION'S TOP TUNES For survey week ending September 21 

Weeks 
Law a 
Week Chart 

1. Yellow 'Rose of Texas 1 9 
By D. George -Published by Planetary (ASCAP) 
BEST SELLING RECORDS: M. Millet. Col 40540; Johnny Desmond. Coral 61476. 
RECORDS AVAILABLE: 1. Fields Trio, Tiro 273; S. Rebus,' Cap 3249; G. Galien, 
X 0161; M. Katz, Cap 3239; T. B. Strength, Cap 3217; B. Tubb, Dec 29633. 
ELECTRICAL TRANSCRIPTION, Ray Pearl Ork, Standard. 

2. Ain't That a Shame 2 12 
By D. Bartholomew and A. Domino -Published by Commodore (BM!) 
BEST SELLING RECORDS, P. Boone, DA 15377; Fats Domino, Imperial 5348. 
RECORD AVAILABLE: R. Gaylord. Wing 90000. 
ELECTRICAL TRANSCRIPTION: David Lewintet Oit, Standard. 

3. Love Is a Many-Splendored Thing 4 6 
By Sammy Fain A Paul Francis Webster -Published by Miller (ASCAP) 
BEST SELLING RECORD: Four Aces, Dec 29625, 
RECORDS AVAILABLE: D. Cordell, Coral 61467; Don, Dick a Jimmy, Crown 156; 
W. Herman, Cap 3202; D. Rose. MG -M 30883. 

4. Seventeen 3 9 
By Young-Gorman A Bennett- Published by Lois (BMI!) 
BEST SELLING RECORDS: Fontane Sisters, Dot 15386; B. Bennett, King 1470. 
RECORDS AVAILABLE, R. Draper, Mercury 70651; P. King, Col. 40562; E. M. Morse, 
Cap 3199. 
ELECTRICAL TRANSCRIPTION: Johnny (Scat) Davis, Standard. 

5. Autumn Leaves 7 6 
ByJ. Mercer, 1. Prevert, J. Kosma -Published by Ardmore (ASCAP) 
BEST SELLING RECORD: R. Williams, Kapp 116. 
RECORDS AVAILABLE: S. Allen A G. Gates, Coral 61485; R. Chartes Singers, MG.N 
12068; M. Ferguson, Mercury 70686; G. Galin,, X 0161; 1. Gleason, Cap 3223; V. Young, 
Dec 29653. 
ELECTRICAL TRANSCRIPTION: Lou Brownie, Standard. 

11. Suddenly There's a Valley 
By C. Meyer A B. louts- Published by Warmers -Hill á Range (8511 
RECORDS AVAILABLE P. Andrews, Cap 3228: K. Armen, MG-M 12078; G. Graft. 
Era 1003; J. La Rosa, Cadence 1270; M. Lynn, Vic 47.6257; Mills Brothers, Dec 29686; 
J. Stafford, Col 40559. 

fib 
week 

Weeks 
IJR o. 
Week Chre 

6. Wake the Town and Tell the People 5 9 
By Gallop A Livingston- Published by Joy (ASCAP) 
BEST SELLING RECORDS: M. Carson, Col 40537; L. Baxter, Cap 3120. 

RECORD AVAILABLE: L. Welk, Coral 61477. 
ELECTRICAL TRANSCRIPTION: David Lewintet Ork, Standard. 

7. Bible Tells Me So 
By Dale Evans -Published by Paramount -Roy Rogers (ASCAP) 
REST SELLING RECORD: Don Cornell, Coral 61467. 
RECORDS AVAILABLE.: K. Armen, M.G.M 12045; M. Jackson, Col 40554; N. Noble, 
Wing 90003; Weatherford Qt.. Vi 204218. 

8. Rock Around the Clock 
By Jimmy DeKnight and Max Freedman- Published by Myers (ASCAP) 
REST SELLING RECORD: B. Haley, Dec 29124. 
RECORDS AVAILABLE: S. Doc, Arcade 123; C. Wolcott, M-G .M 12028. 

8 9. 

6 19 

9. Moments to Remember 14 4 
By Stillman á R. Allen -Published by Beaver (ASCAP) 
BEST SELLING RECORD: Four Lads, Col 40539. 

10. Maybellene 11 7 

Second Ten 
21 4 16. 

11. Tina Marie 
By Bob Merrill -Published by Roncom (ASCAP) 
RECORD AVAILABLE: P. Como, Vic 20.6192. 
ELECTRICAL TRANSCRIPTION: David Lewintet Ort, Standard. 

13. Hard to Get 
By Jack Segal -Published by Witmark (ASCAP) 
RECORD AVAILABLE: G. MacKenzie, X 0137. 
ELECTRICAL TRANSCRIPTION: Jimmy Blade, Standard. 

13. Shifting, Whispering Sands 
By M. Gilbert A V. Gilbert -Published by Gallatin (BMI) 

- RECORDS AVAILABLE: R. Draper, Mercury 70696; Johnson Family, Vic; B. Vaughn, 
Dot 15409. 

10 8 

9 15 

19 3 

15. Longest Walk 13 8 
By Eddie Pola -Fren Spielman- Published by Advanced (ASCAP) 
RECORD AVAILABLE: J. P. Morgan, Vic 20-6182. 

ELECTRICAL TRANSCRIPTION: Ray Pearl Ork, Standard. 

21. Gum Drop 
By Rudy Toombs- Published by Toombs (BMI) 
RECORDS AVAILABLE: Crew Cuts, Mercury 70668; Gum Drops, King 1496; O. Wit. 
hams, DeLUxe 6000; Milts Brothers, Decca 20686. 

By Chuck Berry -Published by Arc (BMI) 
BEST SELLING RECORD: C. Berry. Chess 1604. 

RECORDS AVAILABLE: J. long, Coral 61478; J. ).owe, Dot 17407; R. 

hlercury 70682; M. Robbins, Col 2,446. 
Msrt<ri<, 

I Want You to Ile My Baby 
By John Hendricks -Published by Victory (BM() 
RECORDS AVAILABLE: L Briggs. Epic 9115; G. Gibbs, Mercury 70685; L. Jordan. 
Dec 29655. 
ELECTRICAL TRANSCRIPTION: Johnny (Scat) Davis. Standard. 

18 5 

17. Song of the Dreamer 17 8 
By Eddie (Tex) Curtis- Published by Ludlow 
RECORDS AVAILABLE: E. Fisher. Vic 204196: B. Paul. Cap 3178; J. Ray. Col 40528. 
ELECTRICAL TRANSCRIPTION: Lou Brownie, Standard. 

18. Hummingbird 11 12 
By Don Robertson -Published by Ross Iun8nickel (ASCAP) 
RECORDS AVAILABLE: Chordettes, Cadence 1267; F. Laine, Col 40506; R. Madder , 

Col 21419; L. Paul A M. Ford. Cap 3165: Don á Lou Roberts., Epic 9110. 
ELECTRICAL TRANSCRIPTION: Ray Pearl Ott, Standard. 

19. I'll Never Stop Loving You 15 12 
By Kahn and Bradsrky- Published by Feist (ASCAP( 
RECORDS AVAILABLE: L. Baxter, Cap 3120; D. Day, Col 40505; D. Whitfield, 
London 1572; S. Whitman. Imperial 8298. 
ELECTRICAL TRANSCRIPTION: Ray Ptarl, Standard. 

20. Learnin' the Blues 
By Dolores Vicki Silvers -Published by Barton (ASCAP) 
RECORDS AVAILABLE: R. Anthony, Cap 3147; Belmonte Ork, Cot 40515; J. Des- 
mond, Coral 61436; F. Sinatra. Cap 3102; 1. Velino, Gold Star 253; B. Ward -Dominoes, 
Kigt 1492. 
ELECTRICAL TRANSCRIPTION: Jimmy Blade, Standard. 

Third Ten 
20 7 

_ 21. He 29 2 
By Richard 5(ullan A Jack Richards -Published by Avis (BMI) 
RECORDS AVAILABLE: K. Armen, MG -M 12078; A. Nibbler, Dec 2.660; hLGu;re 
Sisters. Coral 61501. 

23. Black Denim Trousers 23 2 
By Jerry Leiber A Mike Stoller- Published by Quintet -Hill A Range (BMI) 
RECORDS AVAILABLE: Cheers. Cap 3219; J. Brooks, Dec 29684; Diamonds. Coral 
61502; V. Monroe, Vic 20á260. 

24. Only You 
By Buck Ram -Published by Ram (BMI) 

RECORD AVAILABLE: Platters, Mercury 70633. 

25. Same Ole Saturday Night 
By Sammy Cahn A Frank Reardon- Published by Barton (ASCAP) 
RECORDS AVAILABLE: P. Sinatra, Cap 3154. 

- 1 

29 2 

WARNING -The title "HONOR ROLL OF HITS" is a registered trademark and the listings of the 
hits has been copyrighted by The Billboard. Use of either may not be made without The Billboard'. 
consent. Requests for such consent should be submitted in writing to the publisher of The Billboard 
at The Billboard, 1564 Broadway, New York 36, N. Y. 

16 20 

26. My Bonnie Lassie 22 2 
By Bennett, Tepper, McClurg -Published by Blossom (ASCAP) 
RECORDS AVAILABLE: Ames Brothers, Vic 20.6208. 

27. Kentuckian Song 25 7 
By Irving Gordon- Published by Frank (ASCAP) 
RECORDS AVAILABLE: E. Arnold, Vi, 20 -6139; B. Benton, Okeh 7058; B. Bree- 
man, Era 1002; 1. Brown, M -GM 12011; G. Cheyney, Mercury 70637; Hilltoppers, Dot 
15375; B. Sherwood, Coral 61439; P. Weston, Col 40527; M. Wiseman, Dot 1262. 

28. Medic Theme (Blue Star) 27 10 
By Heyman á Victor Young- Published by Victor Young (ASCAP) 
RECORDS AVAILABLE: C. Applehite, Dec 29553; L. Baxter, Cap 3055; J. Peerce, 
Vic 204144; F. Sanders. Col 40508; V Young, Dec 29433. 

28. It's a Sin to Tell a Lie 27 17 
By Billy Mayhew -Published by Bregman, Vocco A Coon (ASCAP) 
RECORDS AVAILABLE: J. Desmond, Coral 61436; S. Smith A the Redheads, Epic 
9093. 
ELECTRICAL TRANSCRIPTIONS: Larry Faith Ott, Standard; Waltz Festival Ork. 
Thesaurus 

30. Blossom Fell 25 21 
By Howard Barnes, Harold Cornelius á Dominic John -Published by Shapiro-Bern. 
stein (ASCAP) 
RECORDS AVAILABLE: V. Barer, London 1566; Nat (Kiss) Cole, Cap 3095; D. 
Valentine, London 1554. 
ELECTRICAL TRANSCRIPTION: George Cook Sextet, Standard. 

The Honor Roll of Hits comprises the nation's top tunes according 
to record and sheet sales, disk jockey and juke box performances 
as determined by The Billboard's weekly nationwide surveys. 

KE EP N E POPS ALIVE IN '55 
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LES PAUL AND MARY FORD 

AMUKIRIKI (The Lord Willing) 

MAGIC MELODY Record No.3248 

^`; M `:.5 / 

FRANK SINATRA 

FAIRY TALE 

SAME OLD SATURDAY NIGHT 
Record No. 3218 

7Ç< s3ÿ 

THE CHEERS 

BLACK DENIM TROUSERS 

AND MOTORCYCLE BOOTS 

Some Night In Alaska 
Record No. 3219 

NAT "KING" COLE 

SOMEONE YOU LOVE 
(Featured on "Mr. District Attorney" TV Show) 

FORGIVE MY HEART Record No. 3234 

MORE TOP SELLERS from 
A BLOSSOM FELL 

IF I MAY Nat "King" Cole 

AUTUMN LEAVES 
Oo! What You Do To Me Jackie Gleason 

DAY BY DAY 
How Can I Tell Her Four Freshmen 

HUMMING BIRD 
Goodbye, My Love Les Paul & Mary Ford 

LEARNIN' THE BLUES 

If I Had Three Wishes Frank Sinatra 

d:, rr 

(hilted Alphabetically) 

PETE KELLY'S BLUES 
DC -7 Ray Anthony 

THE POPCORN SONG 
Barracuda Cliffie Stone 

UNCHAINED MELODY 
Medic Les Baxter 

YOU WIN AGAIN 
Mama, El Baion Paulette Sisters 

WAKE THE TOWN AND TELL THE PEOPLE 
l'll Never Stop Loving You Les Baxter 

Record No. 3095 

Record No. 3223 

Record No. 3154 

Record No. 3165 

Record No. 3102 

. w > ..: ,r 

icoRl)s 

s .xZ v,2sP. su.3r.,,G,."i2 . `.. x . ` M,. a .. 

Record No. 3176 

Record No. 3131 

Record No. 3120 

Record No. 3186 

Record No. 3120 

re 
The man who was "too pooped to POP" 
( "The Popcorn Song ") 
BOB ROUBIAN with 
CUFFIE STONE'S ORCHESTRA 

HERE COMES THE TRAIN 

GONNA MARRY THAT GAL 

Record No. 3244 

MARGARET WHITING 

LOVER, LOVER (Never Leave Me) 
(As introduced on "Those Whiting Girls' 

September 26th, CBS.TV, 

I KISS YOU A MILLION TIMES 
Record No, 3232 

',14417k; 
r^x,k 

.ii. <y 
,y+ 

. 
sh 

c ... ss.3x 3...t.a.. á..uu... ^s:..ám 

A new quintet with rhythm to spare 

THE CUES 

BURN THAT CANDLE 

OH MY DARLIN' 
Record No. 3245 

A coin grabbing novelty 

STAN FREBERG 

THE YELLOW ROSE OF TEXAS 

ROCK AROUND STEPHEN FOSTER 

Record No. 3249 

CS%' . r.d%.. ``. 6..: r.ai . . Säa 
Sü 

Two great songs from motion pictures 

THE TAYLOR MAIDS 

TIME FOR PARTING 
(From on MGM Picture "It's Always Foir Weather') 

TALL MEN 
(From The 20th CenturFox Picture "The Toll Men ") 

Record No. 3237 

A danceable hit 

BOB MANNING 
HONESTLY 

I'D BETTER BE CAREFUL 

Record No. 3242 
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< a 

A Tremendous HIT! On 

\ \ ̀ . ̀ \ \ \O ̀  \\\ . \ . ` \ ̀ \ \\ . ` 
ABBOTT ,o .1%. 

BRAD MARRO 
-SINGING - 

'HEAR4 
OF 

GOLD' 
Abbott =3010 

Theme Song From 

BENEDICT BOGEAUS' 
RICO Technicolor Motion Picture 

"TENNESSEE'S PARTNER" 

Starring 

JOHN PAYNE * RONALD REALEN * RHONDA FLEMING 

an a 

`A MAN CAN ONLY FLY SO HIGH' 
Abbott #3010 

* 
'. 

ABBOTT RECORDS, INC. 
Box 38, Malibu, California 

Distributed in Canada by Quality Records Ltd., Toronto 

3 
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a..MH1IHHNHH1-..N-N1-...Nt..fNI MEDIA RECORDS DISTRIBUTORS 

MELODY LANE 

MUSIC PUB., INC. 

1619 B'way, 

N. Y. C. 

........,.,....,... ...... 
A G 1 DIST. CO. CHATTON DIST. CO. INDIANA STATE DIST. MUSIC SUPPLIERS OF NE SOUTH COAST DIST. 
640 Barnone St. 
New Orleans, La. 

1921 Grove St. 
Oakland, Calif. 

1235 N. Capitol St. 
)ndianapolis, Ind. 

263 Huntington Ave. 
Boston, Mass. 

314 E. 11th St. 
Houston, Tex. 

ALLEN DIST. CO. EASTERN RECORD DIST. M. B. KRUPP DIST. NORTHWEST TEMPO SOUTHLAND DIST. 
420 W. Broad St. 
Richmond, Va. 

777 Connecticut Blvd. 
E. Hartford, Conn. 

309 S. Santa Fe 
EI Paso, Tex. 

706 6th No. 
Seattle, Wash. 

441 Edgewood Ave. 
Atlanta, Ga. 

ARC DIST. CO. ESSEX RECORD DIST. MALVERNE DIST. OKLAHOMA REC. SUPPLY LEONARD SMITH, INC. 
3747 Woodward Ave. 
Detroit, Mich. 

114 Springfield Ave. 
Newark, N. J. 

424 W. 49th St. 
New York, N. Y. 

627 Northwest 2nd St. 
Oklahoma City, Okla. 

30 N. 3rd St. 
Albany, N. Y. 

D -C RECORD DIST. F 4 F ENTERPRISES MUSIC CITY PAN AMERICAN REC. SVP. STANDARD DIST. CO. 
337 N. W. 6th, N. 
Portland, Ore. 

803 S. Cedar 
Charlotte. N. C. 

80 Lafayette St. 
Nashville, Tenn. 

2061 Champa St. 
Denver, Colo. 

1705 Fifth Ave. 
Pittsburgh, Pa. 

BONART DIST. FAYSAN DIST., INC. MUSIC DIST. PAN AMERICAN DIST. STATE RECORD DIST. 
327 Frankfort 
Cleveland, Ohio 

506 -520 Seventh St. 
Buffalo, N. Y. 

1303 S. Michigan Blvd. 
Chicago, III. 

3401 N. W. 36th St. 
Miami, Fla. 

920 Race St. 
Cincinnati, Ohio 

BIC STATE DIST. CO. IENERAL DISTRIB. MUSIC SALES CO. PAN AMERICAN DIST. QUALITY RECORDS, LTD. 
1550 Edson St. 
Dallas, Tex. 

2329 Pennsylvania AVID. 
Baltimore, Md. 

1117 Union Ave. 
Memphis, Tenn. 

90 Riverside A.e. 
Jacksonville, Fla. 

380 Birchmont Rd. 
Toronto, Ontario, Canada 

CENTRAL SALES CO. HEILICHER BROS. MUSIC SERVICE ROBERTS REC. DIST. UNIVERSAL RECORD DIET. CORP. 
2104 W. Washington Blvd 
Los Angeles, Calif. 

1313 Third Ave. S. 

Minneapolis, Mim 
204 Fourth St. 
Great Falls, Mont. 

1722 Washington Ave. 
St. Louis, Mo. 

1330 W. Girard Ave. 
Philadelphia 22, Pa. 

4 N. 44444.4 

MEDIA RECORDS, INC., 3208 South 84th Street, Philadelphia 42, Pennsylvania 
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OCTOBER 1 :19555' 

The Billboard Music Popularity Charts POPULAR R E C O R D S 

Best Sellers in Stores 
For survey week ending September 21 

RECORDS arc ranked to order of their current national selling 
importance at the retail level, as determined by The Billboard's 
weekly survey of the top volume dealers in every important market 
area. When significant action to repotted on both sides of a 

record, points are combined to determine 
position on the chart. In such a use, Weeks 

Ills both sides are listed in bold type, ms Lui cm 
Week leading side on top. Week Chart 

1. YELLOW ROSE OF TEXAS 
(ASCAP) -M. Miller 1 9 
Blackberry Winter (BMD -Col 4e50 

2. LOVE IS A MANY -SPLENDORED 
THING (ASCAP) -Four Aces 2 5 
Shine On, Harrest Moon -Dec 29625 

3. AUTUMN LEAVES (ASCAP) - 
R. Williams 4 7 
Fake Care (BMI) -Kapp lib 

4. AIN'T THAT A SHAME (BMI) - 
P. Boone 3 12 
Tuna. Saturday Night (BMI) -Dot 15377 

5. MOMENTS TO REMEMBER 
(ASCAP) -Four Lads 8 5 
Dream On, My Lore, Dream CM (ASCAP) - 

Col 40539 

6. YELLOW ROSE OF TEXAS 
(ASCAP) -J. Desmond 9 8 
You're in Lore With Someone (ASCAP) - 

Coral 61476 

7. TINA MARIE (ASCAP) -P. Como.... 10 7 

FOOLED (ASCAP) -Vic 20 -6192 

8. ROCK AROUND THE CLOCK 
(ASCAP) -B. Haley 5 21 
Thirteen Women (BMI) -Dec 29124 

9. SEVENTEEN (BMI) -Fontane Sisters.. 6 8 
If I Could By With You (ASCAP)-Dot 15366 

9. MAYBELLENE (BMI) -C, Berry 7 7 
Wee Wee Hours (BMI)-Chess 1604 

11. BIBLE TELLS ME SO (ASCAP) 
D. Cornell 14 4 
Love h a Many- Splendored Thing (ASCAP)- 

Coral 61467 

12. SEVENTEEN (BMI) -B. Bennett 11 13 
Little Old You -All (BMI) -King 1470 

13. SHIFTING, WHISPERING SANDS 
(Parts I & II) (BMI) -B. Vaughn.... 18 2 
Dot 15409 

14. WAKE THE TOWN AND TELL THE 
PEOPLE (ASCAP) -L. Baxter 13 8 
Ill Never Stop Loring You (ASCAP) -Cap 3120 

15. LONGEST WALK (ASCAP) - 
J. P. Morgan 15 4 
Swanee (ASCAP)-V)0 204182 

16. GUM DROP (BMI) -Crew Cuts 12 6 
Present Arms (ASCAP)- Mercury 70668 

17. SONG OF THE DREAMER (BMI) - 
E. Fisher 16 6 
Don't Stay Away Too Long (ASCAP) - 

Vic 206196 

17. BLACK DENIM TROUSERS (BMI)- 
Cheers 23 2 
Some Night in Alaska (BMI) -Cap 32)9 

19. HE (BMI) -A. Hibbler - 1 
Breeze (ASCAP) -Dec 29660 

20. HARD TO CET (ASCAP) - 
C. MacKenzie 17 18 
Boston Fancy (BMI) -X 0137 

21. ONLY YOU (BMI)- Platters 1 
Bark, Hanle and Ball (BMI) -Mercury 70633 

22. SHIFTING, WHISPERING SANDS 
(B\11) -R. Draper 
Last Frontier (ASCAP) -Mercury 70696 

23. 1 WANT YOU TO BE MY BABY 
(Bk1I) -G. Gibbs 22 3 
Come Rain or Come Shine (ASCAP) - 

Mercury 70685 

24. WAKE THE TOWN AND TELL TILE 
PEOPLE (ASCAP) -M. Carson 21 6 
Hold Me Tight (ASCAP)-Co( 40537 

23. I WANT YOU TO BE MY BABY 
(WNW-L. Briggs 24 3 
Don't Stay Away Too Long (BMI) -Epic 9115 

DEALERS AND 
OPERATORS . 

Tomorrow's Hits ... Today 
Poster is on page 52 

Top Ten Tunes Poster 
is on page 56 

THIS WEEK'S BEST BUYS 

YOU ARE MY LOVE (Jubilee, ASCAP) -Joni 
James- DI -C -NI 12066 

In an impressive show of power, this disk 

swept on to the New York and Buffalo ter- 

ritorial charts this week, and was also re- 

ported strong in Boston, Providence, Phila- 

delphia, Pittsburgh and St. Louis. Other 

cities that indicated good and growing vol- 

ume included Milwaukee, Nashville, Balti- 

more and Chicago. Flip is "I Lay Me Dow. 
to Sleep" (Meridian, BMI). 

According te vies reports G key markets, the 
following recent releases are recommended for 
extra profita 

a 

SOMEONE YOU LOVE (Bradshaw, BMI) 

FORGIVE MY HEART (Bregman, Voceo & 

Conn, ASCAP) -Nat (King) Cole- Capitol 3234 

Cole often is a slow starter, but invariably 

strong at the finish line. With this record 
he has moved out unusually fast, however, 
and bids fair to break into the charts with 
little delay. Territories that already re- 

port good to strong sales include Baltimore, 
Philadelphia, Pittsburgh, Buffalo, Atlanta, 
St. Louis, Milwaukee, Durham, Cleveland 
and Detroit. Like many other Cole disks, 
both sides have attracted favorable reaction, 
with the majority preferring "Someone You 

Love" at this point. A previous Billboard 
"Spotlight" pick. 

Most Played in Juke Boxes 
For survey week ending September 21 

RECORDS are ranked in order of the avant nt number of plays In 
lute boxes thruout the country, as determined by The Billboard's 
weekly survey of the nation's shy box operato,.. Wbeo s,gtofo 

play is reported on both sides of a record. 
points are combined to determine position Wee. 

Tao on the chart In such ease. both sides are last ea 
Week listed in bold lynx, the leading side oe top. Weak Cores 

1. YELLOW ROSE OF TEXAS - 
M. Miller 2 7 
Blackberry Winta (0511) -Cot 40540 

2. AINT THAT A SII.AME (BMI) - 
P. Boone 1 12 

Tennessee Saturday Night (BMI) -Dot 15377 

3. ROCK AROUND THE CLOCK 
(ASCAP) -B. Haley 

Thirteen Women (BMt) -Dec 29124 

3 16 

4. SEVENTEEN (BMI) -Fontane Sisters.. 5 7 
H i Could Be With You (ASCAP) -Dot 15386 

5. YELL(: W ROSE OF TEXAS (ASCAP) 
J. Desmond 4 6 
You're in Love With Someone (ASCAP)-Cori 61476 

6. HARD TO GET (ASCAP) - 
G. MacKenzie .. 6 13 
Boston Fancy (Bent) -X 0137 

7. MAYBELLENE (BMI) -C. Berry 7 5 
Wee Wee Hours (81.11)- Che..604 

8. l'INA MARIE (ASCAP) -P. Como 12 5 
Fooled (ASCAP) -Vie 20-6192 

9. WAKE THE TOWN AND TELL 
THE PEOPLE (ASCAP) -L. Baxter.. 10 3 
111 Never Stop Loring You (ASCAP) -Cap 3120 

10. SEVENTEEN (BMI) -B. Bennett 8 6 
Little Ole You -AU (BMI) -Kitts 1470 

11. LONGEST WALK (ASCAP)- 
J. P. Morgan 9 8 
Swerve (ASCAP) -V6 2eß182 

11. SONG OF THE DREAMER - 
E. Fisher...., 16 3 

DONT STAY AWAY TOO LONG 
(ASCAP) -Vic 20 -6196 

13. HUMMINGBIRD (ASCAP) - 
L. Paul & M. Ford 15 10 
Goodbye My Lore (ASCAP)-Cap 3165 

13. LOVE IS A MANY- SPLENDORED 
THING (ASCAP) -Four Aces 17 2 
Shine On, Harvest Moon (ASCAP) -Dec 29625 

15. LEARNIN' THE BLUES (ASCAP) - 
F. Sina(r1 10 16 
If I Had lhree Wishes (ASCAP) --Cap 3102 

16. WAKE THE TOWN AND TELL TILE 
PEOPLE (ASCAP) -M. Carson 13 3 
Hold Mc Tight (ASCAP) -Col 40537 

16. AUTUMN LEAVES (ASCAP) - 
R. Williams 14 3 
lak< Care (BMI) -Kopp (16 

18. AIN'T THAT A SHAME (BM1)- 
Fals Domino 20 10 
La La (BM()- Imperial 5348 

19. BIBLE TELLS ME SO (ASCAP) - 
D. Cornell 20 2 

LOVE IS A MANY -SPLENDORED 
THING (ASCAP) -Coral 61467 

20. SHIFTING, WHISPERING SANDS 
(Parts I & It) -B. Vaughn - 1 

Omit-Dot 15409 

Most Played by Jockeys 
For survey week ending September 21 

SIDES are ranked in ordw of the greatest number of plays se 
disk jockey radio shows thruout the country. 
Results are based on The Billboard's weekly weeb 

ml. survey among the nation's disk hake,. L.a ea 
Week The reverse side of each «card is also listed. Week Chan 

1. YELLOW ROSE OF TEXAS - 
M. Miller 1 9 
Blackberry Winter (ASCAP) --Col 40540 

2. LOVE IS A MANY -SPLENDORED 
THING -Four Aces 
Shine On Harvest Moon (ASCAP) -Dee 29625 

3 6 

3. AIN'T THAT A SHAME -P. Boone... 2 21 
Tennessee Saturday Night (BMI) -Dot 15377 

4. AUTUMN LEAVES -R. William 
lake Care (ASCAP)-Kapp 116 

8 4 

5. YELLOW ROSE OF TEXAS - 
J. Desmond 4 7 
You're in Love With Someone (ASCAP) -Coral 61476 

6. WAKE THE TOWN AND TELL 
THE PEOPLE -L. Baxter 5 8 
111 Never Stop Loring You (ASCAP) -Cap 3120 

7. TINA MARIE -P. Como 6 7 
Fooled (ASCAP) -Vic 20.6192 

8. SEVENTEEN- Fontane Sisters 7 7 
II 1 Could Be With You (BMI) -tot 15386 

9. MOMENTS TO REMEMBER 
(ASCAP) -Four Lads 11 3 
Dream On, My Lore, Dream On-Col 40539 

10. LONGEST WALK -J. P. Morgan 9 7 
Swanee (ASCAP)-Vic 20-6182 

11. SHIFTING, WHISPERING SANDS 
(Parts I & II) -B. Vaughn 14 2 
(BMI) -Dot 15409 

12. ROCK AROUND THE CLOCK- 
S. Haley 10 19 
Thirteen Women (ASCAP) -Dec 29124 

13. SEVENTEEN -B. Bennett 19 8 
Little Old You -AU (BMI) -King 1470 

14. I WANT YOU TO BE MY BABY - 
G. Gibbs 17 2 
Come Rain or Come Shine (BMI)- Mercury 70635 

15. SAME OLE SATURDAY NIGIIT- 
F. Sinatrt 

Fairy Tale (ASCAP) -Cap 3218 
20 2 

16. HARD TO GET -C. MacKenzie 15 14 
Boston Fancy (ASCAP) -X 0137 

17. \IAYBELL.ENE -C. Berry - 4 
Wee Wee Hours (BMI) -Chess 1604 

13..1 WANT YOU TO BE MY BABY - 
L. Briggs - 1 
Don't Stay Away Too Long (BMI) -Epic 9115 

19. SUDDENLY TOLERES A VALLEY- 
(.. Orant 
Lore Is (13S11)-Era 1003 

20. BIBLE TELLS ME SO-D. Cornell... - 3 
Lore Is a Many- 5pleodored Thing (ASCAP) -Coral 61467 
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A Sensational New Hit 
Introduced by 

e DR M 
WEAVERS 

A Great NErflF4n Group 
B/W 

YOU'VE GOT ME 
WONDERING 

29683 9 -29683 
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91001Ner 

rtORD 
IIflt! 
ART WANER 
and his Orchestra 

I % MONTH 

LOVE 
5 

OF 

YOU t SUNDAYS 

MCM 12072 75 rpm K 12072 45 rpm 

LOVE IS A MANY - 
SPLENDORED THING 

and YOU AND YOU ALONE 
MGM 30883 )S rpm 

Oß63 e5 ,vm 

ECKSTINE 

í PASS THE WORD 

SEPTEMBER AROUND 

SONG S 

MGM 62055 
78 'Rm 

a 13055 45 'pm 

RAY CHARLES 
SINGERS 

EARLY AUTUMN 

AUTUMN í LEAVES 

SAM (The Man)'TAYLOR 

DON'T TAKE 
TIME 

YOUR LOVE 

FROM ME GOES BY 

MCM 12065 78 rpm K 12065 45 rpm 

KAY ARMEN 

SUDDENLY 

THERE'S 

A VALLEY 
HE 

AUTUMN 

NOCTURNE 
THE RAY CHARLES 

SINGERS 
X271 45 ra-, 

extended play 
X1123 45 rom 

extended play 

ROBBIN HOOD 

DANCIN' IN MY SOCKS 

CONNIE FRANCIS 
(Oh Please) 

MAKE HIM ' GOODY 
JEALOUS 

GOODBYE 
"T1 12os6 7b ,am 

K 12056 95 rpm 

THE 
MARION SISTERS 

BABY i TWO THIRDS OF THE ME TENNESSEE 
RIVER 

CONNIE FRANCIS 

(Oh Please) 
GOODY 

JEALOUS 

U 
$ 

GOODBYE EALOUS S 

MGM 12056 78 rpm K 12056 45 rpm 

CLAIRE HOGAN 

GONE I DON'T 

AND KNOW -I 
FORGOTTEN DON'T CARE 

MGM 12061 78 rpm K 12061 95 rpm 

LAURIE JOHNSON 
and Orchestra 

SONG OF LETTER 

THE PEARL TO 

FISHERS VIRGINIA 
MCM 12069 78 rpm K 12069 95 rpm 

- MARVIN NOW 

RAINWATER 
TÓÚß 

STICKS AND 

STONES 
and 

ALBINO 
(Pink -Eyed) 

STALLION 
MGM 12071 78 rpm K 12071 45 rpm 

*GA RECORDS 
TX. Gal Arlsr NAME t Iiso INrr RraiMMr -t 

rol SIVtNrN AVt Nrw YaexJó N Y 

OCTOBER 1i 1955 

The Billboard Music Popularity Charts 
POPULAR RECORDS 

Territorial Best Sellers 
For survey week ending September 21 

Listings are based on late reports secured from top dealers in each of the markets listed. 

Atlanta 
1, lore Is a Many -Splendnred Thing 

Four Aces, Dec. 
2. He, A. Nibbler, Dec. 
3. Autumn Leases, R. Williams, Kap. 
4. Yellow Rose of Texas, M. Miller. Col. 
S. Ain't Thal a Shame, P. Boone, Dot 

Baltimore 
1. Love Ira Many- SPleadored Thle 

Four Aces, Dec. 
2. Seventeen, B. Bennett. Kng. 
3. Autumn Leaves, R. Williams, Kap. 
4. Yellow Rose of Texas, J. Desmond, Cor. 
S. Bible Tel. Me So, D. Cornell, Cor. 
6. Ain't That a Shame, P. Boone, Dot 
7. Yellow Rose W Texas, M. Miller, Col. 
8. Moments to Remember, Four Lads, Col. 
9, My Bonnie Lamle, Ames Brothers, Vic. 

10. Fooled, P. Como, Vic. 

Boston 
1. Autumn Leaves, R. Williams, Kap. 
2. Love I. a Many- Splendnred Thing 

Four Aces, Dec. 
3. Yellow Rose of Texas, M. Miller. Col. 
4. Moments to Remember, Four Lads, Col. 
5. Aisy Ronnie Lowie, Ames Brothers, Vic. 
6. Only Yon, Platters. Mcr. 
7. lie, A. Nibbler, Dec. 
R. 1 Want l'on to Be AJy Baby 

1.. Briggs. EP, 
9. Bible Tells Me So, D. Cornell, Cor. 

10. Tina Mule, P. Como, Vic. 

Buffalo 
1. 1 Want You to Re My Baby 

G. Gibbs, Mer. 
2. Black Denim Trousers, Cheers, Cap. 
3. Yellow Rose of Tex.. M. Miller, Col. 
4. love Is a ManySplendor. Thing 

Four Aces, Dec. 
5. You Are My Love, J. James, M.G -M 
6. Same Ole Saturday might 

F Sinatra, Cap 
7. Ain't That a Shame, P. Boone, Dot 
R. Shifting. Whispering Sands 

B. Vaughn, Dot 
9. Yellow Rose of Texas. 3. Desmond. COR. 
O. Autumn Lenses, R.' Williams, Kapp, 

Chicago 
1. Moments lo Remember. Four lads, Col. 
2. Yellow Rose of 'Texas. M. Miller, Col. 
3. Seventeen, B. Bennett, Kng. 
4. LOUT Is a A1anySplendnred Thing 

Four Aces, Dec. 
S. Rock Around the Clock, B. Haley, Dec. 
6. Ain't That a Shame. P. Boone, Dot 
7. Autumn Lewes, R. Williams, Kap. 
B. Bible fells Me So, N. Noble, Wng. 
9. thy by Day, Four Freshmen, Cap. 

10. Rememh'ring 
P L. )layes Sc M. Healy. COL 

Cincinnati 
I. fellow Rose of Texas, M. Miller, CM. 
2. Lore Is Many -Spiendored Thing 

Four Aces, Dec. 
3. Autumn Leaves, R. Williams, Kap. 
4. Ain't Thal Shame, P. Boone. Dot 
5. Moment to Remember, Four Lads. Col. 
6. Seventeen. B. Rennet, Kng. 
7. Tina Marie, P. Como, Vic. 
8. 1 Want Yon to Be My Baby 

G. Gibbs, Mer. 
9. Kentuckian Song, Hillloppers. Dot 

10. hlaybellene, C. Berr, Chs. 

Cleveland 
1. Autumn Learn, R. Williams, Kap. 
2. Shifting, Whispering Sands 

B. Vaughn, Dot 
3. Love Is a Many -Spiendored Thing 

Four Aces, Dcc. 
4. Black Denim Trousers, Cheers, Cap. 
5. Only You, Platters, fifer. 
6. Moments to Remember. Four lads, Col. 
7. Yellow Rose M Texas, M. Miller. Col. 
8. At My Front Door, El Dorados, VI. 
9. Suddenly There's Valley 

G. Grant, Era. 
10. Gum Drop. Crew Cuts, Mer. 

Dallas -Fort Worth 
I. Yellow Rose of Texas. M. Miller. Col. 
L Lore l ManySplendored Thing 

Four Aces, Dec. 
3. Rock Ar unnd the Clock. B. Haley, Dec. 
4. Autumn Leaves, S. Allen, Cor. 
5. Gum Drop, Crew Culs. Mer. 
6. Ain't That a Shame, P. Boone, Dot 
7. Shifting, Whispering Sands 

B. Vaughn, Dot 
8. Suddenly Theresa Valley 

J. Stafford, Col. 

Denver 
1. Yellow Rose of Texas. M. Miller. Col. 

Love Is Many -Splendor. Thing 
Four Aces, Dec. 

3. Aln 1 That Shame, P, Boone. Dot 
4. Wake the Town and Tell the People 

L. Baxter. Cap. 
5. Song of the Deemer, E. Fisher, Vic. 
6. Gum Drop. Crew Cuts. Mer. 

Detroit 
I. Moments to Remember, Four 1 ads. Col. 
2. Lose Is a Many -Spiendored Thing 

Four Aces, Dec. 
3. Autumn Leaves, R. Williams. Kap, 
4. Yellow Rose of Texas, M. Miller, Col. 
5. He, A. Flibbler, Dcc. 
6. 1 Want You to Be My Baby 

G. Gibbs. Mer. 
7. fellow Rose of Texas, J. Desmond, Cor. 
8, Shifting, Whispering Sands 

B. Vaughan, Dol 
9. My Bonnie Lassie, Ames Brothers, Vic. 

10. Roby, Baby 1'. 
Coney Island Kids, Jub. 

Kansas City 
1. Moments to Remember. Four Lads, Col. 
2. Bible Tells Ale So, D. Cornell. Cor. 
3. Yellow Rose of Texas. M. Miner. Col. 
4. Love Is a Many -Spiendored Thing 

Four Aces, Dec. 
5. Shifting, Whispering Sands 

B. Vaughn, Dot 
6. 1 Want You to Be My Baby 

L. Brigs, Epi. 
7. Autumn Learn, R. Williams, Kap. 
S. AL' ybelleve, C. Berry, Chs. 

Los Angeles 
L Love L Many- Spendored Thing 

Fax Acea, Dcc. 

2, Autumn leaves, R. Williams, Kap. 
3. Yellow Rose of Texas, M. Miller, Col 
4. Soddenly There's a Valley 

G. Grant, Era 
S. Seventeen, Fontane Sisters, Dot 
6. Hard to Get, G. Mackenzie. X 
7. Blossom F., N. (King) Cole, Cap. 
g. Black Denim Trousers, Cheers, Cap. 

Milwaukee 
1. Autumn Leaves, R. Williams, Kap. 
2. Moment to Remember, Four Lads, Cot. 
3. Black Denim Trousers, Cheers, Cap. 
4. Shilling, Whispering Sands 

R. Draper, Ater. 
S. Gum Drop, Crew CULS, Me, 
6. Love Is a Many -Spiendored fling 

Four Aces, Dec. 
7. Rock Around the Clock. B. Haley, Dec. 
8. Seventeen, R. Draper, Mer. 
9. Bible Tells Me So, D. Cornell, Co,. 

10. Yon W'la Again, Paulette Sisters, Cap. 

Mpls. -St. Paul 
1. Shifting, Whispering Sands 

B. Vaughn, Dot 
2. Yellow Rose of Texan, J. Desmond, COT. 
3. Love Is Many -Splendnred Thing 

Four Aces, Dec. 
4. Yellow Rose of Texas. M. Miller, COL 
5. Autumn Leaves, R. Williams, Kap. 
6. Black Deolm Trousers, Cheers. Cap. 
7. Wake the Town and Tell the People 

M. Carson, Col. 
8. Ain't That Shame, P. Boone, Dot 
9. Gum Drop, Crew Cuts, Mer. 

10. Seventeen, Fontane Sisters, Dot 

New Orleans 
1. Yellow Rose of Texas, M. Miller, CoL 
2. Only You, Platters, Mer. 
3. He, A. Iiithier, Dec. 
4. Autumn Leaves, R. Williams- Kap. 

Mayhcliene, C. Berry, Chs. 
6. Tina Marie, P. Como, Vic. 
7. Love Is a Many -Splendnred Thing 

Four Aces, Dec. 
8. Wake the Town and Tell the People 

L. Baxter, Cap. 
9. Song of the Dreamer. E. Fisher. Vic. 

10. Moments to Remember, Four Lads, CoL 

New York 
I. Yellow Rose of Texas, M. Miller, COL 
2. Love Is a Many -Splendnred Thing 

Four Aces, Dec. 
3. Ain't That a Shame, P. Boone, Dot 
4. Rock Around the Clock, B. Haley, Dec. 
5. Autumn Leaves, R. Williams, Kap. 
6. Seventeen, B. Bennett, Kng, 
7. Tina Marly, P. Como- Vic. 
8. Longest Walk, J. P. Morgan, Vic. 
9. You Are My Love, J. James. M -O -M 

10. Shifting, Whixpxring Sandi 
R. Draper, Mer. 

Philadelphia 
I. Autumn Leaves, R. Williams, Kap. 
2. Love Is Many -Splendor. Thing 

Four Aces, Dec. 
3. Yellow Rose of Tex., M. Miller, CoL 
4. Yellow Rose of Texas, J. Desmond, Cot. 
5. Seventeen, Fontane Sisters. DM 
6. Bible Tells Me So, N. Noble, Wng. 
7. Bible Tells Me So, D. Cornell- Cor. 
R. Ain't That a Shame, P. Boone, Dot 
9, He, A. Nibbler, Dec. 

10. Wake the Town and Tell the People 
M. Carson, Col. 

Pittsburgh 
1. Yellow Rose of Texas, M. Miller. CoL 
2. At My Front Door, El Dorados, VJ 
3. Love Is a E! .p.5plendored Thing 

Four Aces, Dec. 
4. Autumn Leaves, R. Williams, Kap. 
S- Honest, Darling, Four Aces, Col. 
6. tamisent Walk, J. P. Morgan, Vic, 
7. Corse Home, B. Johnson, Kng. 
IL Shifting, Whispering Sands. R. Draper 

Mer. 
9. Rock Around the Clock, B. Haley, Dec. 

10. Moments to Remember, For Lads, CoL 

St. Louis 
1, Autumn Leaves, R. Williams, Kap. 
2. Love Is Many-Splendored Thing 

Four Aces, Dec. 
3. Yellow Rose of Texas, M. Miller, Col. 
4. Suddenly There's Valley, J. LaRosa 

Cdc. 
S. Moments to Remember, Four Lads, Col. 
6. Shilling, Whispering Sands, R. Draper 

Nier. 
7. Maybellene, C. Berry, Chs. 
8. Shifting, Whispering Sands, B. Vaughn 

Drat 
9. Wake the Town and Tell the People 

L. Baxter. Cap. 
10. 1 Wont Y. to Be My Baby, L. Briggs 

F.pi. 

San Francisco 
I. Yellow Rose of Texas, M. Miller, CoL 
2. Ain't Thot Shame, P. Boone. Dot 
3. Rock Around the Clock, B. Haley. Dec. 
4. Love is a ManySplendor. Thing 

Four Aces, Dec. 
S. Hard to Gel, G. MacKenzie, X 
6. Wake the Town and Tell the People 

L. Baxter, Cap. 
7. Seventeen, B. Bennett, Kng. 
8. Maybdiene, C. Berry, Chs, 
9, Tina Marie, P. Como, Vic. 

10. He, A. Nibbler, Dec. 

Seattle 
L Love Is a Many -Spiendored Thlag 

Four Aces, Dcc. 
2. Gum E Op, Crew Cuts, Ater. 
3. Yellow Rose of Texas, M. titiller, CoL 
4. Autumn Leaves, R. Williams, Kap. 
5. Seventeen, Fontane Sisters, Dot 
6. Longest Walk, J. P. Morgan, Vic. 
7. Song of the Dreamer, E. Fisher, Vie, 
8. Hard to Get. G. MacKenzie, X 
9. Ain't That a Shame, P. Boone, Dot 

10. Ti. Marie, P. Como, Vic. 

Toronto 
1. Yellow Rose of Texas, J. Desmond, Cor. 
2. Ain't That Shame, P. Boone, Dot 
3. Bible Tel. Ate So, D. Cornell, Cor. 
4. Rock Around the Clock, B. Haley, Dec, 
5. Yellow Rose of Texas, M. Miller, Col 
6. lure Is MaoySPlendored Thing 

Four Aces, Dec. 
7. Leans' the Blue, F. Sinatra. Cap. 
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AND HIS ORCHESTRA 

GIRL 

I LEFT 

BEHIND( 

ME 
r- - o 

M-G-M 12073-78rpm 

e 

M-G-MK-12073-45rpm 

ME A 
BAND 
AND 
MY 

BABY 
From The Columbia Film "My Sister Eileen" 
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BUDDY 
RICH 

SINGS! 

"Sure Thing" 
b/w 

"Everything 
appens To Me" 

t44144s45 

451 NO. CANON DR. . BEVERLY HILLS, CALIF. 

The Billboard Music Popularity Charts 
POPULAR RECORDS 

COMING UP STRONG 

Listed below are records which have shown solid trade response 
during the past week, altho actual sales were not yet heavy 
enough to place them on the National Best -Selling Chart. Com- 
piled thru a survey of all major markets, these records figure 
strongly as potential chart entries in the very near future. 

1. Suddenly There's a Valley Gogi Grant 
(BMI) Era 1003 

2. My Bonnie Lassie Ames Brothers 
(ASCAP) RCA Victor 8208 

3. Day by Day Four Freshmen 
(ASCAP) Capitol 3154 

4. Suddenly There's a Valley ... Julius LaRosa 
(BMI) Cadence 1270 

5. Same Ole Saturday Night 
Fairy Tale Frank Sinatra 

(ASCAP) Capitol 3218 

6. You Are My Love Joni James 
(ASCAP) M -C -M 12068 

7. Hawk -Eye Frankie Laine 
(BMI) Columbia 40558 

8. My Boy Flat -Top Boyd Bennett 
(BMI) King 1494 

9. Someone You Love Nat (King) Cole 
(BMI) CAPITOL 3234 

10e At My Front Door El Dorados 
(BMI) Vee 

NOTE: This chart does not hive a set number of selections. The number 
will vary from week to week. 

Times With Greatest Radio - TV Audience 

Tunes, listed alphabetically. have the greatest audiences on art- 
work atarlas programs in New York, Chicago and Loa Angeles. 
Lists are baud on John O. Peatman's copyrighted Audience 
Coverage lodes. 

Radio 
A Satisfied Mind (R)- Starrire -BMI 

Ain't That a Shame (R)- Commodore -BMI 

Amukirika (R)- Famous -ASCAP 

Angel Bells (R) -Mills-ASCAP 

Autumn Leaves (R )-Ardmore -ASCAP 

Bible Tells Me So (R)- Paramount- Rogers- 
ASCAP 

Fooled (R)- Harms -ASCAP 

For¢Ive My Heart (R)- Bregmaa, Vocco & 
Cann -ASCAP 

Hard to Get (R)- Witmark -ASCAP 
Hummingbird (R)- Jungolckel-ASCAP 

I Like Them All (R) Broadcast -BMI 
1'11.Never Stop Loving You (R) (E)- Feist- 

ASCAP 

It's All Right Wits Me (R)-- Chappell- 
ASCAP 

Kentuckian Song (R) (F)- Frank -ASCAP 
Learnio the Blues (R)-Barton-ASCAP 
Longest Walk (R)- Advanced -ASCAP 
Love Is a Many- Spleodored Thing (R) (F)- 

Miller-ASCAP 
People Will Say We're in Le (R) -WB- 

liamson -ASCAP 
Ewe 

Rock Around the Clock (R) (F)- Myers- 
ASCAP 

Same Ole Saturday Night (R)- Butos- 
ASCAP 

Seventeen (R) -Lois -BMI 
Soldier Boy (R)-B. B. Marks -BMI 
Song of the Dreamer (R)- Ludlow -ASCAP 
Suddenly There's a Valley (R)- Warman- 

Hill & Range-BMI 
Sweet Song of India (RI-Tee-Kaye- 

ASCAP 

Then IT Bo Happy (R)- Bourse -ASCAP 
Tina Marie (R)- Roscóm -ASCAP 
Toy Tiger (R)- Northers -ASCAP 
Wake the Town and Tell the People (R)- 

Joy -ASCAP 
Yellow Rose of Texas (R)- Plaael,y- 

ASCAP 

Television 
A Perfect Married Life (R)- Barton -- 

ASCAP 

Ain't That a Shame (R)- Commodore 
BMI 

An Occasional Man (R)--Saunders-ASCAP 

Autumn Leaves (R)- Ardmore -ASCAP 

Cattle Cali (R)- Forster -ASCAP 

Dance With Me Henry (R)- Modern- 
BMI 

Give Me Love (R)-Hül & Range-BMI 

Grover's Corners (R)- Barton -ASCAP 

Hard to Get (R)- Witmark -ASCAP 

Hawk -Eye (R)- Showcase -BMI 
I Like Them AR (R)- Broadcast -BMI 
1.11 Never Stop Loving You (R) (F)- Feist- 

ASCAP 

Impatient Years (R)- Barlow -ASCAP 
ICs a Sin to Tell a Lie (R)- Bregman, 

Voceo & Conn -ASCAP 
Leamis' the Blues (R)- Barton -ASCAP 
Longest Walk (R)- Advanced -ASCAP 
Loot to Your Heart (R)- Barton -ASCAP 
Love and Marriage (R)-Barton-ASCAP 
Love 

MillIs er 
a MySplendorcd Thing (R) (F)- 

-ASCaaAP 

Maybeaese (R) -Arc -BMI 
My Bonnie Lutin (R) -Leeds -ASCAP 
Our Town (R) -Buton -ASCAP 
Rock Around the Clock (R) (F)- Myers- 

ASCAP 

Seventeen (R)- Lois -BMI 
Something's Gotta Give (R) (F)- Robbins- 

ASCAP 

Suddenly There's a Valley (R)-Warman- 
Hill A Range -BMI 

Tina Marie (R)- Roscom -ASCAP 
Unchained Melody (R) (P) -Frank -ASCAP 
Wasn't It a Wonderful Wedding (R) -Bu- 

ton -ASCAP 
Yellow Rase of Texas (R)- Planetary- 

ASCAP 

j Best Selling 

Sheet Music 
Tunes are ranked to order of their cur- 
rent national selling importance at the 
sheet music jobber level. 

This 
Week 

wseke 
Lt ea 
Week Pert 

1. Yellow Rose of Texas 1 8 
Planetary 

2. Attorno Leaves 5 3 
Ardmore 

3. Bible Tells Me So 2 7 
Paramount -Roy Rogers 

4. Love Is a Many - 
Splendored Thing 3 4 

Miler 

5. Wake the Town and 
Tell the People 4 7 

Joy 

6. Seventeen 5 6 
Lois 

7. Suddenly There's a 
Valley 12 3 

Warman -Hies & Range 

8. Ain't That a Shame 7 8 
Commodore 

9. Ill Never Stop Loving 
You 9 11 

Feist 

10. Hard to Cet 8 15 
Witmark 

11. He - 1 
Avis 

12. Rock Around the 
Clock 13 15 

Myers 

13. Moments to Remember. - 1 
Beaver 

14. Hummingbird 10 10 
Ross Juogsickd 

14. Song of the Dreamer. .11 3 
Ludlow 
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THE ORIGINAL! 

Sings the Year's Most Beautiful Ballad... 

(OCE 
(CROSS OF GOLD) -# 1605 

The ORIGINAL recording that started the whole industry buzzing 

Oi1P ON 
RECORDS 
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--) ESSEX DISTRIBUTORS 
A & I Dist. Co. Cognat Dist. Corp. M. B. Krupp Dist. Music Supplice f N. E. South Coats Oki, 640 Barron St. 3727 Woodward Ave. 309 S. Santa Fe ZG3 Huntington Ave. 314 E. I lfh St. New Orleans, La. Detroit, Mich. El Paso, Texas Boston. Mass. Hesston, Texas 
Allen DM. Co. Cognat Dist. Corp. Mangold Dist. Co. Northwest Tempe Southend Dist. Ce. 420.W. Broad St. 315 W. 47th St. 215 S. Eutaw St. 709 6th North 441 Edgewood Ave Richmond, Va. New York, N. Y. Baltimore, Md. Seattle, Wash. Atlanta, W. Big State Dist. Co. Eastern Record Dist. Mangold Dist. Co. Oklahoma Record Supply 

SfandW Dist ee. 1550 Edison St. 777 Connecticut Blvd. 2212 W. Morehead St. 627 Northwest 2nd St. 
1705 Fifth Dallas, Texas E. Hartford, Conn. Charlotte, N. C. Oklahoma City. Okla. 
pitfstwrgh, 

Ave. 
Pa. Central Sales Co. Esses Record Dist. James N. Martin Dist. Pan American Record 

2104 W. Washington Blvd. 114 Springfield Ave. 1341 S. Michigan Slvd. 2061 Champa St. Stall Record Dist. Los Angeles, Calif. Newark. N. J. Chicago. III. Denver, Colo. 920 Race St. 
Chatton Dist. Co. Paysan Dist.. Inc. Music City Pan American Dist. Cincinnati, Ohio 
1921 Grove St. 506 -520 Seventh St. 80 Lafayette St. 90 Riverside Ave. Universal Record Dist. Oakland. Calif. Buffalo, N. Y. Nashville, Ten, Jacksonville. Fla. Co.. 
Commercial Musk C. Hellish*, Bros. Music Service Co. P. American Record 1330 W. Girard Ave. 2630 Olive St. 1313 Thirdñve., 5. 204 Fourth St. 3401 N.W. 36th St. Philadelphia 22, Pa. 
St. Louis, Mo. Minneapolis, Minn. Great Falls. Mont. Miami, Fla. Qualify Records, ltd. Cosnat Dist, Cet,, Indiana State Dist. Music Sales Co. Leonard Smith, Inc. 380 Birchmont Rd. 1233 W. 9th St. 1235 N. Capitol St. 1117 Union Ave. 30 N. 3rd St. Toronto, Ontario Cleveland, Ohio Indianapolis, Md. Memphis, Tenn. Albany, N. Y. Canada In H MMMM-.N ..1 -- 4.1+4-0i44 ..N.- .4r. aNi.-4- 1y -e }. 

ESSEX RECORDS, INC., 3208 South 84th Street, Philadelphia 42, Pennsylvania 

VOX J OX 
Continued from page 20 

He takes requests at the fair 
grounds, and tells them when to 
tune in and hear the platters. 

CONTESTS A N Y O N El's 
Ex- Billboard staffer Steve 
Schieltet is moving his "Inside 
Show Business," WGN, Chi- 
cago, to a Saturday nighttime 
slot from 6:30 to 7:30 p.m. 
His contest revolved around 
Dot's two-sided Billy Vaughn 
"The Shifting, Whispering 
Sands." Schickel featured it 
as his "weekly recorded exper- 
iment" and asked listeners to 
write and let him know how 
they felt about the two-sided 
gimmick (e.g., too long? etc.) 
and the record in general 
Unanimous decision: They 
liked it. . Lucky Pierre, 
WHID, Buffalo, is running a 
contest on J i m Wilson's 
"Daddy, You Know What" rec- 
ord for kids under 15. Young- 
sters are asked to write on the 
subject "Why my daddy is 
tops." Prize is dinner and the 
theater with Pierre. 
John W. Grigsby and Ron Mott, 

WPRS, Paris, Ill., have a map of 
their listening area and pinpoint 
cities and towns that they get re- 
quests from, and give the towns a 
big salute on the air. To date 
Mott has received the most re- 
quests, but John holds the distance 
record, with one card coming all 
the way from Wichita, Kan... . 

Sherm Brodey, 1VKAL, Rome, 
N. Y., asked listeners to guess how 
many times the word "crazy" was 
used in the Three Haircuts' Going 
Crazy" glatter. Those who an- 
swered 86" received prizes... . 

Another "hair contest was held 
over KOL, Seattle, by Paul Coburn 
and Bill Stela. The boys had been 
ribbing each other as to which one 
had the most or least hair and 
asked listeners to send in for pic- 
tures of their pates (shot from the 
ceiling) so they could enter a 
guessing contest as to how man 
each had. A certified scalp s 
ist was called in to take a count 
on each head. 

Gene Edwards, WRIT, Mil- 
waukee, has started a 82,500 
"mystery voices" contest, with 
people asked to identify five 
mystery record voices cor- 
rectly. A free trip to. Texas is 
the grand prize. Incidentally 
Edwards reminds us that 
Chuck Dunaway ' s name 
should have been included in 
our recent story about WRIT's 
record hops. . Another 
mystery voice contest is being 
conducted by George Hob- 
kirk, KISS, Bishop, Calif., 
with listeners invited to pick 
up ballots at local music 
storesIn addition to identify- 
ing a mystery voice, weekly 
contestants are asked to guess 
which (out of 24 top tunes) 
will be in the top 10 that 
week. It's a great store- traffic 
builder for local music dealer 
sponsors, says Hobkirk. 

YESTERYEAR'S TOPS - 
The notion's top tunes on recorda 

as reported in The Billboard 

SEPTEMBER 29, 1945: 
1. Till the End of Time 
2. On the Atchison, Topeka and 

Sande Fe 
3. if I Loved You 
4. Cotta Be This or That 
5. I'm Gonna Love That Guy 
6. I'll Buy That Dream 
7. Along the Navajo Trail 
8. 1 Wish 1 Knew 
9. There Must Be a Way 

10. You Came Along (From Out 
of Nowhere) 

11. Tampico 
12. Bell- Bottom Trousers 
13. I Don't Care Who Knows It 
14. That's for Me 
15. Chopiu's Polonaise 
16. The More I See You 
SEPTEMBER 30, 1950: 

1. Goodnight, Irene 
2. Mona Lisa 
3. Play a Simple Melody 
4. Sand's Song 
5. All My Love 
6. Bonaparte's Retreat 
7. Can Anyone Explain? 
8. La Vie En Rose 
9. Tzena, Tzena, Tzena. 

10. Harbor Lights 
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JACKIE GLE 
RETURNS 
-------------------------------------------------- ------- -------- ---- --- -- - - - -- 

on October 1, Over the Entire CBS -TV Network! 

*Jackie Gleason & The Honeymooners . 

a -J /A 4:C fi C1 lE 

GIL-iÉ:Q r0 1P4 = _-- 

Recently Launched and Heading for BIG SALES: 

JACKIE GLEASON'S JACKIE GLEASON': 

AUTUMN ROMANTIC 
LEAVES JAZZ 
Album No. 674 Album No. 568 

fAl;hil% t:I.1;;ÿ:17\ 
,. 

;..: ltÜA1,5,\ 
fCC 
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PUSHPOP POSTER SHEET NO. 2 

The Best of the 

N EST TUNES 
FOR THE WEEK ENDING-SEPTEMBER 21,1955 

(one or more records now available for each) 

Based Upon Exclusive Surveys and Analysis of Billaard Music Popularity Charts 

SUDDENLY THERE'S A VALLEY 

MY BONNIE LASSIE 

DAY BY DAY 

SAME OLE SATURDAY NIGHT 

FAIRY TALE 

YOU ARE MY LOVE 

AT MY FRONT DOOR 

MY BOY FLAT-TOP. 

PETE K LLY'S BLUES 

SOMEONE YOU LOVE 
Coy! :gicd tnatevial 
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A "SPECTACULAR" HIT BY 

LOVE AND 

MARRIAG 
by Jimmy Van Heusen and Sammy Cahn 

from the Sept. 19 NBC -TV Spectacular Our Town" 

It's a natural! Everybody's talking about The Burton Sisters' 

$64,000. QUESTION 
(DO YOU LOVE ME ?) 

tto- 

I AM SO GLAD 
2ß/47-6265 

New Orthophoníc" High Fidelity Recordings 
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PUSHPOP POSTER SHEET NO. I 

ROROR ROLL of 11115 
The Nation's 10 Top Tunes REG 

FOR THE WEEK ENDING- SEPTEMBER 21, 1955 
... based on Billbóard weekly survey of thousands of Record Stores, Disk Jockeys and Juke Box Operators 

1. YELLOW ROSE OF TEXAS 

2. AIN'T THAT A SHAME 

411, 

3. é MANY- SPLENDORED THING 

4. 

5. 

6. 

7. 

8. 

9. 

SEVENTEEN 

AUTUMN LEAVES 

WAKE THE TOWN AND TELL THE PEOPLE 

BIBLE TELLS ME SO 

ROCK AROUND THE CLOCK 

MOMENTS TO REMEMBER 

10. MAYBELLENE First time in Top Ten 
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CORAL'S HIT PARADE MARCHES 

ON WITH 

TV's 
SENSATIONAL 
SINGING STAR 

DOßOTHY 

COLLINS 
singing 

The 

BIG HITS 

are on ... 

CORAL ,RECORDS 
America's Fastest Grooving Record Company, 
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With a Great Record of 

TEE ONE 

tO 
Featuring THE HI -LO'S 

c !w 

`I NEED' 
Olympic 502 

* 

OLYMPIC RECORDS 

DISTRIBUTED THRU MUSIC SALES OF AMERICA, INC. 

8836 SUNSET BLVD., HOLLYWOOD 46, CALIFORNIA 

PHONE CR 6-4410 

The Billboard Music Popularity Charts 
POPULAR RECORDS 

Review Spotlight on ... 
RECORDS 

FRANK SINATRA....Capitol 3260 LOVE AND MARRIAGE 
(Barton, ASCAP) 

Originally one of four tunes from the TV show, "Our Town," 
brought out as an EP, this single version should make itself felt 

'at all levels. It's a cute, lilting time, with lyrics delivered in the 
Sinatra tradition. The Nelson Riddle ork as usual sells all the way. 
Flip is "The Impatient Years," also from "Our Town" (Barton, 
ASCAP). Other versions released this week: Dinah Shore -RCA 
Victor 6266; the Laurie Sisters -Mercury 70705; Helen Grayco- 
x" 168. 

RALPH YOUNG....Decca 29893 BRING ME A BLUEBIRD 
(E. H. Morris, ASCAP) 

Young comes thru in fine style on this one. It has a good melody, 
lively rhythm, and the singer gets sock support from chorus and 
ork. The tune is bg Pat Ballard, writer of "Mister Sandman" and 
"I Get So Lonely Flip is "The Legend of Wyatt Earp" (Four 
jays, 

Tá)0.8 
Other versions released this week: The Caylords- 

McCUIRE SISTERS... ,Coral 61501 HE 
(Avis, BMI) 

Al Hibbler got out first with this religioso tune, but the McCuires 
give it the full treatment with plenty of warmth and lush sound. 
The gals can draw a healthy share of the play with this one. 
Flip is if You Believe " - (Chappell, ASCAP). 

THE CHORDETTES....Cadence 1273 THE WEDDING 

Another gal group seems destined to get into the big play area 
with this r.brb. type ballad. While the Solitaires' original version 
is shaping up in r.brb, markets, the Chordettes bring it enough 
pop appeal to go over solidly in that market. Flip is "I Don't 
Know, I Don't Care." 

Reviews of New Pop Records 
RATINGS -COMMERCIAL POTENTIAL 

90.100, Tops 
80- 89, Excellent 
70- 79. Good 
60- 69, Satisfactory 
50- 59. Limited 

0- 49, Poor 

Para record review expresses me opinion of 
the members of The Billboard munir start. 
ln determining the eomrrtercral ratina. the fol. 
lowing radon are Considered: Inlerpeelatbe, 
material, artist's name value, distribuons power, 
exploitation poealiaL 

TONY BENNETT 

(Come Back and) Tell 
Me That You Love Me RI 

COLUMBIA 40567 - This one really 
moves and altho the vocal stylé 
and the ork back -up bear the "Sinatra" 
stamp all the way thru, it should be a 
strong contender at all levels. (Raleigh, 
BMI) 

How Can I Replace You?....76 
This is a nice tune delivered in satisfac- 
torily emotional style. It will definitely 
bear watching. (United, ASCAP) 

THE CAYLORDS 

Bring Me a Bluebird 80 

MERCURY 70700 -Good version of the 
song that's getting some hype. (E. H. 
Morris, ASCAP) 

No Arms Can Ever Hold You....77 
A cover of the Georgie Shaw disk on 
Deem. Tune is getting action. (Gil, 
BMI) 

THE DE CASTRO SISTERS 

Cive Me Time "9 
ABBOTT 3011 - Sweet weeper is 
delivered with tenderness and intimate 
warmth. The gals have a pretty hunk of 
wax here, and it could stir up some 
action. (Dandelion, BMI) 

Too Late Now....73 
Also pretty, but not anywhere near as 
commercial as flip. (Feist, ASCAP) 

DINAH SHORE 
Love and Marriage 76 

VICTOR 6266 -This is a very pleas- 
ant rendition of the "Our Town" 
tune by a tried and true performer. 
Unfortunately for Miss Shore. how- 
ever, the version by Sinatra, who 
appeared in the telecast is already off 
and running. (Barton, ASCAP, 

Compare....73 
Whether it's bounce or ballad, this 
gal can still deliver, and this she 
proves in a sensitive treatment of a 
torch, item that's strictly routine, 
however, in content (Tee- Pee. 
ASCAP) 

DEAN MARTIN 

I Like Them All 77 

CAPITOL 3238 -A swingy vocal job on 
a happy- sounding tune, spiced with bi- 
lingual lyrics. Good juke and jockey 
material. (Broadcast, BMI) 

In Napoli....78 
Martin wraps up a pretty Italian -flavored 
tune in his usual leisurely style of song 
showmanship. (Mellin, BMI) 

LAURIE SISTERS 

Love and Marriage 77 

MERCURY 70705 - A cute piece of 
melody, artfully chanted and with a 
smart instrumental backing. Deejays will 
like this novelty from "Our Town" 
(Barton, ASCAP) 

Angels' Tears....73 
"It's raining angels' tears" is the opening 
phrase. This is a new idea in love songs. 
The pretty three -beat melody is chanted 
well. (Famous, ASCAP) 

BETTY JOHNSON 

I'm a Sinner 77 

VICTOR 6288 - Miss Johnson's richly 
endowed pipes should attract plenty of 
attention via this entry, a strongly emo- 
tional, satisfying warble. (Sanson, 
ASCAP) 

Beginner's Luck....72 
The thrush has less to work with here. 
(Towne, ASCAP) 

XAVIER CUCAT ORE 
At Last We're Abae 74 

EPIC 9123-This is a pretty tune . 
from the new flick "The Girl Rush ' 

and Cugat gives it a pleasant airing 
with chorus and ork on his 
...ins on the label. (5lnsdr se 
ASCAP, 

Who, Me. 75 

Singer Abbe Lane gent Into the cha- 
cha groove here with Ne help of the 
Cugat ork and chorus- Fans of the 
new dance beat will probably rant 
Wù oae. (taré, BMW 

SILL VAUGHN ORE 
Andes 79 

DOT 15411 -The venerable evergreen 
is dusted oft and sent out to market 
in a shiny new dress. Nostalgia 
values are alded by the slick whis- 
tling of Elmo Tanner. Deejays should 
find this good for programming. 
(Renick, ASCAP) 

Nltkleagale....70 
Same comment. (Advaaeed, ASCAP) 

(Continued on page 60) 
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singing 

(come back an 
TELL. ME 

TVØU 
LOVE ME 

and 

HOW CAN 
1 REPLACE 

YOU 
with Percy Faith and his Orchestra 

40567 4 -40567 

COLUMBIA RECORDS 
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Helen Grayco 
LOVE AND MARRIAGE 

WHEN YOU'RE IN LOVE 

YOU BELIEVE 

Wilder Brothers 
YES AND NO 

TIMBER 
(X -0169 4X -0169) 

Russ Carlyle 

CHRISTOPHER COLUMBUS 

EVERY WORD YOU SPEAK 
(X -0170 4X -0170) 

Spencer -Hagen 
JOHN AND JULIE 

GENTLEMEN PREFER 
BRUNETTES(X 

-0171 4X -0171) 

,eaktiovPaea#6 oy. 

Gordon Jenkins 

GOODNIGHT, SWEET DREAMS 

YOUNG IDEAS 

(X -0159 4X -0159) 

Richard Maltby 

BOOK OF LOVE /MIDNIGHT MOOD 

(X -0158 4X -0158) 

Frankie Lester 

NIP SIP /KNOCK ME A KISS 

(X -0165 4X -0165) 

Three Chuckles 

STILL THINKING OF YOU 

TIMES TWO, I LOVE YOU 

(X -0162 4X -0162) 

Betty Clooney 

KI KI /JUST TO BELONG TO YOU 

(X -0164 4X -0164) 

Bill Kenny 

THE GYPSY /WHISPERING GRASS 

(X-0155 4X-0155) 
i 

The Billboard Music Popularity Charts 
POPULAR RECORDS 

Reviews of New Pop Records 
Continued from .)age 58. 

MARGARET WHITING 
Lover, Loser, (Never lease Me) 76 

CAPITOL 3232 -The thrush is at her 
liquid vocal best on a pretty ballad 
with nice lyrics. Jockeys should spin. 
(Ardmore, ASCAP) 

I Kiss l'ou a 911111. Tlma....74 
A fine vocal treatment of a lovely 
ballad. (E. H. Morris, ASCAP) 

STAN FREBERG 
Yellow Rine of Texas 75 

CAPITOL 3249 -A takeoff on the 
smash hit that Freberg's fans will 
like. The lyrics contain a reference 
to Mitch Miller's hit. (Plaaetar7 
ASCAP) 

Rock Aroaad 51101. Fosfer....75, 
A wild one. An r. &b. treatment of 
Foster tunes, with Freberg doing a 

running satiric comment poking fun 
at r. &b. (Maytime, BM» 

THE NORMAN PETTY TRIO 
Solitude 75 

"X" 167 -A to commercial group 
Vocal on the Ellington standard, with 
hard-hitting organ backing. Good for 
the boxes. (Are.. Academy, 
ASCAP) 

(When III) Darkness 
the Delu....73 

Organ.. piano end drums bang out a 
heavily rhythmic version of the oldie. 
This instrumental also is a good box 
bet. (SaotlyJoy, ASCAP) 

FRANKIE CARL.E 
The Golden Touch 75 

VICTOR 6267 -Fiddles and a vibrant 
Latin beat pace Carle in a bright 
reading. Dancers will like this one. 
(Sontben, ASCAPI 

Was It a Dream. 73 
Finely -phrased Wing of a beautiful 
standard melody. Great for deejay 
progromming. (Harms, ASCAP) 

DICK ROMAN 
I'm Your Boy 75 

DOUBLE AA 116 - A personable 
warbling job on a breezy. smartly 
paced ditty. (Regloa, BMI) 

How Many Others' 72 
An impressive reading of an effective 
ballad. (Sim. House, 1111) 

RAY MCKINLEY ORK 
Crary Boogie 75 

DOT 15413 -Insinuating beat of this 
boogie waxing will set hips swaying 
and toes tapping. A lively etching 
Oat should more than hold its own 
on the coin boxes. (RaadSmhb, 
ASCAP) 

Wanderlust uues....71 
Soft-show bouncer is playfully read 
by chanter and ore. Easy listening. 
(Christopher, ASCAP) 

BOB CREWE 
amain' . hie 75 

Spotlight 389- Crewe's recent "Bum- 
blebee" created quite a stir in some 
parts of the country. and he follows 
this up with a bright standard opus 
that should carry him another rung 
up the ladder. It is briskly paced 
'and favored with a strong beat. 
(ASCAP) 

It I Gel Sentlmenpl....71 
The singer pours heart and soul into 
this ballad. His performance ts im- 
pressive, but the material is not too 
potent. (Cooley. BMI) 

THE TERRY TWINS 
Songbird 74 

ATCO 6055 -Tice Twins sing with 
precision and nice harmony, and are 
backed with smart instrumentation. 
It s a lively, melodic side. (Mom, 
ASCAP) 

Erermore....73 
This sides a three -beat melody, 
chanted with the same nice quality. 
(Pkusdilly, BMI) 

ART WANNR ORK 
Mouth of Sundays 73 

MGM 12072- Waner's strings and 
piano unit is augmented by a vocal 
group for this attractive scoring. The 
former Latin Quarter maestro has 
his strongest wan entry to date in 
this coupling. (Melbedd, ASCAP) 

1 Lose You .73 
An appealing. danceable society 
styling of the old standard, with 
group vocal Could do nicely with 
enough air spins. (Fero, ASCAP) 

THE TAYLOR MAIDS 
Tall Men 73 

CAPITOL 3237 - The new lane 
Russell -Clark Gable film carries the 
same title as this romping novelty - 
rhythm ditty. which may pay off in 
extra spins for the disk. The girls 
turn in an okay vocal job. (Robbins, 
ASCAP) 

Time for Partint....71 
A sincere thrushhtg effort on a haunt- 
ing ballad. (Feist, ASCAP) 

THE. BEY SISTERS 
Wake Up 73 

JAGUAR 3016 -A smartly commer- 
cial blurb on the thrills that rhythm 
and blues music has to offer. The 
material itself is powerfully rhythmic 
and the vocal stylish. D.D. wit) 
find this good programming for teen- 
ager shows. (Conley, 6111) 

Pacease....71 
The girls show another foet of their 
talent in this fast novelty set to a 
powerful Latin beat. The lyric is 
clever and gets a snappy reading. 
(Chunk BMI) 

BOB HARMON BAND 
Beth the Begulne Boogie 

REPUBLIC 7114 - Featuring more 
piano than band, this one is good 
enough boogie woogie piano to get 
some action- panicutarly at the juke 
box level. (Maier, ASCAP) 

Shake Rog Shuffle.... 66 
The beat, the piano breaks aad lbw 

73 

tenor work on this shuffle Instrumen- 
tal bear the unmistakable mark of 
the late 1930'1 and particularly of the 
old Barnet band. Unfortunately. how- 
ever, it's somewhat off the commer- 
cial track of the entreat day. (Babb. 
BMI) 

BUDDY MORROW ORK 
Kwela Kweò 71 

WING- 90027 -Tells how fellow 
offers his love to an African maid. 
Seems it's the same all over. (Peer, 
BMI) 

Who 1st Yert7....7t 
Slow-paced ballad, of the tender sort 
with a chanting chorus. (Criterion, 
ASCAP) 

RON GOODWIN ORK 
Summertime as ?take 71 

CORAL 61504 -A lush reading of 
the flick -tune, replete with strings and 
mandolin. Other versions have pre- 
ceded this, but the English orking, 
Obtained thru Coral's Parloph.e tle- 
up. should get play. (Pkkwkk. 
ASCAP) 

let lemwel ...f6 
Double -time rhythm backs the Sweep 
fog line of an instrumental based 
oft a harmonic MOgressic. similac 
to that of "Lover." So-so stuff. (Dole. 
ASCAP) 

PHILIP GREEN ORK 
Star Da& 71 

CORAL 61497 -New luster is added 
to this imperishable standard by this 
beautiful instrumental recording. Swir- 
ling fiddles whip up on unusually 
pleasing, lush setting that all deejays 
with "background -listening' type pro- 
program will find use for. Also 
good catalog stock for dealers. (Mile, 
ASCAP) 

Another handsomely arranged stand- 
ard, with, in this case, most attention 
on some highly expert dmmmi.. 
Terrifically atmospheric and has the 
same commercial possibilities as the 
(lip. (Amer.. Academy, ASCAP) 

DICK HYMAN TRIO 
7t SI -O 

12076-This is a brisk, wide - 
awake jars styling of Oe standard by 
the flashy organist. tau spinners can 
use it, and there's nothing too ex- 
male for the average square. (MR.; 
ASCAP) 

Pieaonre....71 
Versatile keyboard stylist Ilymas 
goes from exotic Latin flavor to swing 
and back in this interesting organ 
solo. (Cromwell, ASCAP) 

PETE RUGOLO ORK 
Little White Lies 76 

COLUMBIA 40553 - This brings a 
lush, full-band sound to an old stand- 
ard. Could get some jockey attention 
on the "mood music" sets. (Sr. 
man, Voeto & Conn, ASCAP) 

Wbca You're Smiling (Tim Whole 
Wald Smiles With Y.). ...6g 
There's good guitar solo work tho- 
out here, but the arrangement gives 
the impression of ierkincss on a lune 
Mat needs smooth flow for best 
exposure. (Mats, ASCAP 

PAT BOONE 
(I'II No Be Pate for) 

My Heart Belongs to Y. 71 
REPUBLIC 71t9- Pleasant warbling 
of a heavily romantic item with a 

Latin beat. For the real Boone fans. 
I Need Soneeme....69 

Boone has become a hot artist since 
joining Dot, but he has his material 
to fight on this earlier waxing. 

ROBERTA LEE 
Oa Amount of Y. 76 

"X" 166-A piece of lightweight ma- 
terial with a rock and roll flavor is 

belted with verve by the personable 
thrush. (Gkawoed, BMI) 

(Tye Got Toll Loris' Bag Iicb....69 
Miss Lee handles this piece of show - 
type material with sexy showmanship. 

THE MELODY MAIDS 
1 Could Dream Femme W 

DOT 13416-Slow r. &b. beat behind 
the girls adds appeot'to an already 
attractive ballad reading. Some spins 
due. (Randy-Saida, ASCAP) 

Almost EVeryülog. ..65 
More of the same. (Aeon -Rose, BMI) 

DOLLY MsVEY 
Nobody Told Me W 

RUBY 100 -The velvety tones of the 
songstress are handsomely showcased 
in this attractive cry ballad. Deserves . 

close deejay scrutiny. (BMI) 
It's My Heart....63 

Miss McVey's sparkling styling of Ibis 
snappy material draws attention. but 
the tune itself does little to help her. 
(BMI) 

WAYNE SHANKLIN 
Pliaka -Plink (Meted) for Maedollo) ..61 

FABOR 4007 -Writer Shanklin is a 
pleasant- voiced warbler, and the ma- 
terial has an attractive cornball fla- 
vor. Will neW heavy exposure to step 
.L (Farmer, ASCAP) 

Up to My Pockets la Tomahawks.... 12 
Junior has taken over the house with 
his Indian props. Cute idea gets a 
little weighted down. (Farmer, 
ASCAP) 

THE ANDERSONS 
Whets I Was Your Age 67 

FRATERNITY 721 -So-so thrashing 
by the four youngsters on an anrac. 
live tune with cute lyrics. Jockeys 
with teen -age followings should find 
it topical spinning material. (RaNy- 
S iIh. ASCAP) 

Tie Boston Fonr,....01 
A routine v.al treatment of the 

(Continued on page 62) 
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From the greatest television show 

ever produced, the NBC -TV spectacular 

`OUR TOWN'...A magnificent single! 

TONY TRAVIS sings 

B/W MARYLAND 20/47-6272 

"New Orthophonie" Nigh Fidelity Recordings 
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LIBERTY 
Best Selling 12" ALBUMS 

MUCHO CHA CHA 
DON SWAN 

LRP 3001 

JAll IN HOLLYWOOD 
ALL STARS 

LJH 6001 

BOBBY TROUP 
(MUSIC CHAIR TV) 

LRP 3002 

Rare, But Well Done 

JIMMY ROWLES 
LRP 3003 

DOM FRONTIERE 
AND HIS ELDORADO 

LJH 6002 

JOHN DUFFY 
AT THE MIGHTY 

COLUMBIA SQUARE ORGAN 
LRP 3004 

MISTER CLARINET 
ABE MOST 

LJH 6004 

HOLLYWOOD 
SAXOPHONE 

QUARTET 
LJH 6005 

-ALSO- 
NIGHT FALL HARRY SUKMAN 

HERBIE HARPER featuring BOB SHANK & 
BOB CORDON 

JULIE IS HER NAME JULIE LONDON 

JAZZ MAD The unpredictable -STEVE WHITE 

And A HOT Single THE HIT SURPRISE! 

(WATCH THIS ONE) 

CRY ME A RIVER -JULIE LONDON 
By ARTHUR HAMILTON 

V rIts 1570 North Gower 
Hollywood 28, Calif. 

IND. U.S. rat. arrtal 

SAVE MONEY 
ORDER YOUR 

BILLBOARD 

SUBSCRIPTION 

TODAY 

r`Bi]]bo 
me`JI rd 

',Muir-Reef 
Mew wñfií 

` :4;4: 

The Billboard Music Popularity Charts 
POPULAR RECORDS 

Reviews of New Pop Records 
Continued ;r to page 60 

catchy ditty. The Gisele MacKenzie 
version -out some time ago-is 
better disk and will probably continue 
to Ret most of the play. (Sheldon. 
BMI) 

DANNY K. STEWART 
(There's a) Yellow Rose to Hllo 64 

CRITERION 103 -The yellow rose Is 
transplanted to Hawaii and bur- 
lesqued with little taste. The snsrreat 
popularity of "Yellow Rose" may en- 
courage some play of variants of the 
hit. (Callerfoo, ASCAP) 

One Store Aloha....63 
Ron Maury Is vocalist on this side 
and reads this ballad of farewell with 
ample noswlgic sentiment, backed by 
Hawaiian guitar. (Goldsre, ASCAP) 

VICO TORRIANI 
Simonetta 62 

LONDON P18242-London's answer 
to Catering Valente hands the familiar 
ditty a bright reading in German. 
Nice listening, but limited lu poten- 
tial. 

Mandolino....62 
More of the same, again in the 
Continental manner. 

FRANKIE DAY 
Gabriel, Don't You Blow That Horn ..58 

APACHE 1001 -Day has a light Per- 
sonable warbling style on a stepped 
up rhythm ditty with choral backing. 
Recording quality could be improved 
lho. This is a first release for the 
newly formed Apache label. (Pine 
Ridge, ASCAP) 

Rain, Rain (Don't Go 1557). .58 

Same comment. (Ludlow, BMI) 

Reviews of New 
Polka Records 

WHOOPEE JOHN WILFAHRT ORB 
When Otto Plays a Polka 7 

DECCA 29676 - Infectious polka 
pacing for dancing and jukes, with a 
bouncy vocal by Patrick Wiifahrt 
(Meyer, ASCAP) 

Moaday Night Schottisehe....77 
A danceable instrumental waxing for 
jukes on a pleasing Schottische theme (WM..) 

Reviews of New 
Jazz Records 

GEORGE SHEARING QUINTET 
Get OH My Bach 79 

M -G -M 12079 -Shearing's most inter - 

csting side in some months. 11 opens 
and closes with fugal passages, neatly 
executed and surrounding good solos 
by piano, vibes and guitar. Should 
get spins. (Bales, *511) 

Love Is Jast Around the Corner....75 
Another tasteful, deft job by the unit. 
with some good modern piano by 
the boss. (Famous, ASCAP) 

Reviews of New 
Sacred Records 

THE LOUVIN BROTHERS 
Just Rehearsing BO 

CAPITOL 3241 - Here Ls another 
country tune on the r emir us kì<k. 
This one is mighty well donc by the 
Louvins and could becomea very hot 
property on the air and on the boxes 
(ACORE -Rose, BMI) 

Pray for Me....78 
Plenty of religious fervor is In evi- 
dence here. It's rendered nicely by 
the boys. and the chanting bit thru 
the middle passages gives it a unique 
touch. This one, too, shows a good 
bit of promise. (Acuff-Rose, BMI) 

WALLY FOWLER, THE ALUNITE. 
SINGERS -THE. SUNSHINE BOYS 
Higher on the Ladder 79 

DECCA 29659 -A rousing rendition 
of this snappy, cheerful material that 
will be a joy to customers in this 
field. (Iladsoa -Dart, *MI) 

In the Middle a the N)ght....7* 
Hardly less effective Is this soulful, 
comforting tune read with feeling and 
style by Fowler. (Copar, ASCAPI 

J. T. ADAMS 
Wonderful 75 

REPUBLIC 7113 -Fine sacred side. 
Adams' lead .vocal Is supported by as 
excellent choral group. 

In the Garelen....75 

The Billboard, 2160 Patterson St., Cincinnati 22, Ohio I' Another strong side. The beautiful 
hymn is done with sensitivity and 

Please enter my subscription to The Billboard for one full year (52 issues). taste.. Should sell w. in proper 
I enclose S10 payment (saves 53 on single copy rates). markets. 

payment enclosed bill me 

Name 

Occupation or title 

Company 

Addre as 

City Zone State 

THE SPEER FAMILY 
The Wondrous Word 74 

VICTOR 6251- Plenty of beat and 
good sound to [his sacred disk. The 
voices are fresh and clear. (Pkea6U17, 
BMI) 

Never Let Me Go....71 
This side is In the same religious 
groove but is slower la tern.. A 
good sacred sound. (Speer, BMA 

DUCH ANDREWS ORK 
What About You? 52 

SAPPHIRE 100 -Joyce Maynez, solo 
thrush, has a way with a song. Disk- 
ing, Iho, will pa. with little notice. 

Buadle of 107....52 
Same comment 

REPRESENTATIVES 
Well -known Record Manufacturer 

seeks wideawake traveling repre- 

sentatives. Various territories open. 

Will consider resident men. Prefer 

experienced mars with department 
store and distributor experience in 

phonographs and records. Write 

BOX #1019, THE BIBOARD 
1564 Broadway, New Yark 36, N. Y. 

Thanlis 
FROM 

THIS WEEK'S BEST BUY 

MY BOY FLAT TOP 

Just Completed 

CHICAGO THEATRE 

Opening October 3 

TOWN CASINO, Buffalo 

Managed by 

WM. H. KING 
300 W. MAIN LOUISVILLE, KENTUCKY 

PHONE: JA 0605 OR CL 1000 

#1006 

'THE WEDDING SONG' 
(UNTIL DEATH DO US PART) 

by RITA RAINES 
records 64 W. Randolph, thicaga 

when answering ads . 
e 

. 

SAY YOU SAW IT IN THE BILLBOARD! 
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IT'S A IIIT 
)EACE LIKE A RIVER 

B/W 

I'VE BEEN WITH JESUS 

'BOW -7374 

FEATURING 

EHE MUSICAL MESSENGERS 

Distributed by 

INDIANAPOLIS RECORD 
& DISTRIBUTORS, INC. 
19 

42 

01-3 Yana. St., Indianapolis, Ind. 
Phone WA 5 -7043 and 

1227 N. Capital. Phone ME 4 -0655 

or Contact Your local 
Distributor or Write to 

OXFORD RECORDS 
I N. 13th SR Phono 2 -2227 

Richmond, Indiana 

I! 

SI 

pl 

B. 
ol 

F 

)5 Disc jockeys with Polka 
lows across the nation are 
eying the Authentic 
A\'ARLAN FOLK MUSIC 

RAN SCHUMANN 
AND THE ALPINERS 

o enthusiastic audiences. 

CLARINET POLKA BF 201 
ALPINERS WALTZ 

VII 
JO 

ED 

TA 

PRl 

LIO 

CUCKOO WALTZ BF 205 
IN A TRAIN POLKA 

Du DU LIEGST MIR IN HERZEN BF 206 
HOCH HEIDELBERG MARSCH 

HOF BRAU HAUS LAENDLER BF 207 
MUS ICH DENN ZUM STADLE HINAUS 

iNNA LIFE 
HNNY PETER 

BF 202 

ELWEISS WALTZ BF 203 
LES OF THE VIENNA WOODS 

ENZEL POLKA BF 204 
IDENAU POLKA 

B 
P. 

Itvailable f rom leading 
ndependent Distributors. 

OWERY RECORDS 
O. Box 713 Del Mar, Cant. 

Phone: Skyline 5 -2156 

Th 

SEECO 
e World's Leader in Latin 

American Recordings 
Complete Catalogue 

Featuring 
Long Ploy Extended Ploy 

78 and 45 RPM 

Write for new Long Ploy Catalog. 
It pays to stock SEECO 

S CECODIST. 
CORP. 

39 W. 60th 5t., N.Y. 23, N.Y. 

EECO, the Major LilIR imeri ee Label 

RELIABILITY - QUALITY 

:CORI) PRESSING 
Originators of the 
ON-SE.IP FLEX 

esearelt Craft Co. 
1037 N. SYCAMORE ST. 
LOS ANGELES 26, CALIF. 

Englands Top Twenty 

Based on cabled reports from England's 

top music jobbers American publisher 
Of each tune is listed in parenthesis 
Asterisk Indicates no American pub- 

Usher. 

Everywhere -Bros (Mills) 

Unchained Melody -Frank (Frank) 

Evermore- Kassner (Piccadilly) 

Blue Star- Victoria (Young) 

Learnln' the Blues - Campbell, Connelly 
(Barton) 

I Wonder- MacmelodiTS ( Sanson) 

Every Day of Sly Life -Robbins (Miller) 

Close the Door -Duchess (-tinil)) 
Stars Shine in Your Eyes-Maurice (a) a 

John and Julie -Toff (Leeds) 

Stranger in Paradise -Frank (Frank) 

Dreamboat -Leeds (Leeds) 

Yell My Love -Dash (s) 

Where Will the Dimple 13c7- CioephonIC 
(Rogers) 

Softly, Softly -Cavendish (Sherwin) 

That's How a Lore Song Was Born - 
Chappell (Chappell) 

Cherry Pink and Apple Blossom RTim- 
Maddox (Chappell) 

The Man From Laramie - Chappell 
(Columbia) 

Cott Water- Feldman (American) 
Mama- Macmelodles (Southern) 

Reviews of New 
Spiritual Records 

OTIS JACKSON 
T. L. Story M 

Madame Bethune, Parts 1 and 2 ....SO 
PEACOCK 1753 - The late Mary 
Mcleod Bethune was a legend al- 
ready in her lifetime. Now that she 
is gone. many will appreciate Otis 
Jackson's res'apituladon of 1. out- 
standing accomplishments of this 
great Neva educator. A tasteful 
vocal accompaniment is pros,. his 
recited narrative by the Dixie Hum- 
ming Birds. who close with 'Jesus 
Never fails." (Lloe. BSIU 

Number of Releases 

This Week 

Lobel Pao CAW "Mt 
ABBOTT 1 .... - .... 
Al CO 1 .:.. - .... 
ATI..ANTIC - .. - .... 3 
BONANZA - 2 - 
CADENCE 
CAPITOL 3 .... 2 .... 
COLUMBIA 2 .... 3 .... - 
CORAL 3 .... - .... 
CREATIVE ARTISTS - ,... I .... - 
CRITERION 1 .... - .... - 
DECCA 1 .... l .... - 
DOT 4.... -....- 
DOUBLE AA I .... - .... - 
DUKE - .... - .... 1 

EKKO - .... - .... J 

EPIC I .... - .... 

FABOR 1 .... - .... 
dSTAR 
FRATERNITY 1 .... - .... 
GRAND 
JAGUAR I .... - .... 
LONDON 1 .... - .... - 
MERCURY 
M-G -M 3 .... 1 

OLD TOWN - .... - ) 

PEACOCK - .... - .... 
POST .... - .... 4 

PREMIUM ... - ..., 1 

REPUBLIC 2 .... - .... - 
RPM - ... - .... 3 

RUBY 1 .... - .... 
SAPPHIRE 1 .... - .... 
SPOTLIGHT I .... - .... 
VICTOR 3 .... 3 .... - 
WING 1 .... - .... - 

TOT Al a0 .... 19 .... 18 

BIG HITS NOW BREAKING OUT ON THE MUSIC CHARTS 

"AT MY FRONT "PAINTED 
DOOR" PICTURE" 

by by 

THE ELDORADOS THE SPANIELS 
Vor Joy p147 Vne Jay cls4 

This Week's Best Buys 
pA1NTED PICTU R! /-011ie- Tawny, BMII -:. 

The ¢roue Das come uD with a renmllonaAlready 
lop Iler In New fork, Av[[alo. Dalllmaret. 

LouIÑ the rd {f 
:1 Ne li' IlsllnRS 
BMI >. A Drevlo. DUIDOard 

AT MY FRONT DOOR IT011ie, BMI) -Tne El Deraaet Ja' 147 
From time f leave t dirk X:A out {mplY in 51. 

pot. 
eaten. nuance, lyurh,m. NaenYnle. Delral ana Bos'''' "' 

For a espy today. YEE -JAY Records, Inc. 
lso be sure you are 
n our MAILING LIST 2129 S. Michigan Ave. Chicago 

Phone: CAlumet 5 -6141 

GIVE TO DAMON RUNYON CANCER FUND 

MUSIC -RADIO 63 

Published by Broadway Music 
1619 Broadway, N.Y.C., N. Y. 

Order From Your Roost Distributor 
or Write -Wire -Phone 

625 Tenth Avenue New York 36, N. Y. 
Circle 61173 
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LEADING 
The PARADE! 

BOYD BENNETT 

SEVENTEEN 
King 1470 

JACK DUPREE 

WALKING THE BLUES 
King 4812 

BOYD BENNETT 

MY BOY -FLAT TOP 

Banjo Rock and Roll 
King 1494 

OTIS WILLIAMS ¡ ¡a 
NEW GROUP 

GUM DROP 
DeLuxe 6090 

LITTLE WILLIE JOHN 

ALL AROUND THE WORLD 
King 4818 

EARL (CONNELLY) KING 

DON'T TAKE IT SO HARD 

King 4780 

CATHY RYAN 

24 HOURS A DAY 

WITH YOU 
King 1495 

BUBBER JOHNSON 

COME HOME 

There'll Be No One 
King 4822 

EARL (CONNELLY) KING 

I GET SO HAPPY 

Someone Who Cares 
King 4824 

NEW RELEASES!! 

OTIS WILLIAMS ¡,°; 
NEW GROUP 

MISS THE LOVE 
Ithat I've been dreaming oft 

Tell Me Now 
DeLuxe 6088 

BONNIE LOU 

DANCIN' IN MY SOCKS 

Daddy-0 
King 4835 

INK SPOTS 

DON'T LAUGH AT ME 

Keep It Movin' 
King 1512 

THE MIDNIGHTERS 

DON'T CHANGE YOUR PRETTY 

WAYS 

We'll Never Meet Again 
Federal 12243 

OCTOBER 1, 1955 

Reviews and Ratings of 
New Classical Releases 

(TRIED: PEER GYNT SUITES, NOS. 1 

AND 2; BIZET: L'.ARI.F.SIENNE 
SUITES, NOS. I AND 2 (1.12 " /-PYW 
adelpkia Orchestra; Eugene Monody, 
Coed. Columbia NIL 5035 $2 
This disk is virtually certain to take its 

place among the better sellitlg new classi- 
cal recordings. It contains extremely pop 
solar repertoire, superbly performed. Ad- 
ditionally. the disk h outstanding engi- 
neering -wise. Heavy ales fora long time 
to come 

THE BIRTH OF A PERFORMANCE 
(MOZART: SYMPHONY NO. 36 IN 
C. 'LINZ "1 12- 12'1- Colombia Sym- 
phony; Bono Walla, Coed. Colnfab 
SL 224 N 
An issue of absorbing interest. with 

attributes of instruction and pleasure that 
cannot be matched. Three sides of Me 
set contain rehearsal takes showing the 
conductor at work molding a finished per- 
formance. It will come as a revelation to 
many to actually experience the painstak- 
ing care and understanding that goes Into 
such offort. Those able to follow the 
score furnished with the package will get 
No most out of it, altho there is consid- 
erable value here for even the unsophisti- , 
cared listener. Final LP side carries the 
finished reading, and a superb lob it b. 
Sala on this will surprise many. They'll 
be heavy, 

BARTOK, MUSIC FOR STRINGS. PER- 
CUSSION AND CELESTA; KODAI.Y: 
HART JANOS SUITE f 1.12 ") -London 
Philharmonic Orchestra; Georg Soltl, 
Cord. London LL 1230 79 
The coupling here is a happy one. Both 

of the Hungarian works are naturals for 
hi -fl reproduction, and London has cap- 
lured all of the effects. The Banat is the 
more nlodera, but Soltï s reading renders 
it transparent and exciting. The Kodaiy is 
a rich, Colorful piece that should continue MODERN AMERICAN COMPOSERS, 
to grow Ln popularity. At the 83.98 Price, 
this should outstrip the competition easily. Eovemble from the New Symphony Or. 

eheun: Canaanite, Director. London MOZART: SYMPHONY NO. Or SYNI- LL 1213 73 PHONY NO. 28 II -li "t - Columbia The tirSt disk in the projected Camarata S)mphom: Bruno Halter, Cond. Co. series is on the "Pup Concert" level, altho 

Iambi* ML 5002 71 
Where these two symphonic are con- 

cerned, Walter should have clear sailing. 
There Is little name competition, and If 
there was. lieu graceful, glowing Inter- 
pretations would be hard to top on musi- 
cal merits or on sound. Connoisseur ales 
should be heavy, and it abouldo't be too 
diffkuit to sell this to the average long- 
hair buyer. 

BRITTEN: THE TURN OF THE 
SCREW 12.12 "l -Peter Pars, laner 
Vywyen: English Open Group Oretw 
era: Benjamin Britten, Co.. Lod 
X1.1, 1207.8 

BRE TEN: WINTER WORDS; SEVEN" 
SONNETS OF MICHELANGELO 
(1 -12 ") - Peter Pars. London LL 
1204 ff 
"Screw;' an opera bawd on the Henry 

lames novel, was acclaimed at Ita first 
performance in Venice last year as Brit- 
ten's grealat achievement yet In this 
modiuo. Miss Vyvyan, as the Governess; 
Joan Cross as the Housekeeper. and 
Peter Pears as Quint, are excelled in 
their rota and crate compelling atmos- 
phere that is suet right Cot this subtle 
psychological Thriller, David Hemmings, 
the boy- soprano who sings the pan of 
Miles, Is astonishingly good. Popular as 
the other Britten operas have been In this 
country, this top -notch recording should 
not lake long tO crate a special niche for 
itself with all admirers of his work. For 
Otto, too. the two song cycles that Peter 
Pears has lust rrcorded should be a wind- 
fall. With the composer at Ne piano, 
Pears outdoes himself to capture the feel- 
ing of the highly contrasted emotional 
worlds of Thomas Hardy and of Michel- 
angelo, respectively- The tenor still has 
no peer In the interpretation of Brineo'a 
work, 

VIII . I I I- 12 "1- --Solnlrte and Chamber 

FOLK TALENT AND TUNES 
Continued from page 20 

Billy Jack Willis and the Play- 
boys are heard daily at 8:15 a.m. 
and 8:30 p.m. on KFBK, Sacra- 
mento, Calif., while appearing reg- 
ularly at Wills Point Ballroom, that 
city, every Saturday night. Bill 
Carter, who spins the c.&SY. wax at 
KBOX, Modesto, Calif., and his 
Hometown Boys played a number 
of dates with the Wills aggregation 
the last three weeks. Skeeter Gar- 
ner and Foreman Bill, of KECC, 
Pittsburg, Calif., appear with Cart- 
er and his Hometowners at River- 
bank Clubhouse, Riverbank, Calif., 
each Saturday night. 

Merle Travis this week joins the 
Hank Thompson band for an ex- 
tended tour, which will include an 
appearance at the Texas State Fair, 
Dallas, October 8- 18.... For the 
fall and winter season, the Charles 
Wright Agency, Dallas, will direct 
the activities of Jimmy Littlejohn 
(Columbia), Buddy Griffin (Oar)), o), 
Freddy Franks (Capitol) and Al 
Dexter (Ekko), which will include 
selection of material, recordings 
and personal appearances. Little- 
john has just returned to Dallas 
from a quick hop Slim Louisiana 
and Mississippi, where his latest 
releaser "Walking the Streets," is 
reported catching on. 

After two months of one -nighters 
thru California, Oregon, Washing- 
ton, Canada, Idaho, Montana, 
Wyoming and New Mexico for 
Marty Landau, Tex Williams and 
band are again holding down the 
fort at Riverside Rancho, Los An- 
geles. Tex and his crew have played 
for Landau for six straight years. 
Hank Penny and Sue Thompson 
held forth at Riverside Rancho dur- 
ing the Williams band's absence, 
Sue and Hank, expecting an heir 
any day now, will have their own 
TV show on Channel 9, Los An- 
geles, beginning October IL On 
the 58 one -nighters played in the 
two -month tour, Tex and his band 
lost money for only three promo- 
ters, Landau reports. 

Tillman Franks, of KWKH 
Shreveport, La., writes from Dal- 

las: "Just completed a tour of 
Texas with Webb Pierce. We had 
sellout houses at every perform- 
ance. In Corpus Christi, Webb 
drew three packed houses for the 
Police Benefit Fund, and in Austin 
we broke all records. I have han- 
dled many acts thru Texas in the 
past year, and I have come to the 
conclusion that Webb Pierce is 
the only counrty artist who is still 
holding his own against the cur- 

rent rhythm Ot blues rage." . . . 

Jimmy Key has moved his base of 
operation from KRBC -TV, Abilene, 
Tex., to WIRB, Enterprise, Ala., 
where he's doing four hours a day 
of country, western and gospel 
deejay work. His band, the Timber 
Trail Riders, made the leap with 
him, and this week begin a hop dirt 
Southern Alabama and Northern 
Florida, 

Marty Robbins last week began 
an extended tour thru North Da- 
kota, Minnesota and Canada... . 

Helen Carter, of the Carter Family, 
has just presented hubby Glenn 
Jones with a new heir -their third 
son.... Moon Mullican has been 
called to his home in Texas due to 
the serious illness of his father... . 

Martha Carson was in New York 
last week to record a new album 
for RCA Victor.... Bryan 'Bisney, 
in charge of "Ozark Jubilee," 
Springfield, Mo., since its inception, 
has taken over in a similiar capacity 
on. the Tuesday night ABC-TV 
show, "Talent Varieties," starring 
Slim Wilson. 

John Mahaffey, Crossroads TV 
and RadiOzark veep, and Mrs. Ma- 
haffey are celebrating the arrival 
of a daughter, Elizabeth, their first 
child. . Vi Muszynski, who 
thumps the tubs for Sonny James, 
hopped into Hammond, Ind., Sun- 
day of lust week (18) to catch a 
Danny Turner show managed by 
Okie Thurston, Show featured con- 
siderable new talent, says Vi, and 
pulled some 3,000 patrons in two 
performances. Included in the tal- 
ent line -up were Jack Bradshaw, 
whose newest release is "Don't 
Tease Me" b.w. "My Heart, My 
Heart," and O'Brien Fisher, just 
out of the Marines, who Miss Mus- 
zynski brought in from Yellow 
Springs, O. She has signed Fisher 
to handle his material and promo- 
tion. . . ,The gospel -sing four- 
some, the Blackwood Brothers, play 
the high school at Centralia, Ill., 
Friday (30), and Saturday (1) show 
in Knoxville. Other October book- 
ings are the football stadium, Phil- 
adelphia, Miss., 8; Helena, Ark., 
11; Louisville, 13; Indianapolis, 14, 
and Masonic Temple Auditorium, 
Detroit, 15. 

With the jockeys 
Repent guests on Ralph Emery's 

"Tennessee Hayride" over WSIX, 
Nashville, were Tom Tall and Eddy 
Arnold. Tall, who was on a nation - 

(Continued on page 71) 

the tide would dens tO indicate store 
idiots work, and as such may scam oft 
John Q. Represented here are Robert 
McBride, with two typical lady novelties; 
Ulysses Kay, with some unpretentious 
dances, and three works by Wallet Moue 
ant. The latter is radio and TV cleffet 
whose work leans heavily on the impres- 
sionists and especially on the post- roman- 
tic English school. It's just a step above 
"mood music," and could sell as such 11 

exposed. Excellent sound. 

MOZART: VIOLIN CONCERTO NO. 3; 
VIOLIN CONCERTO NO. 7 (t -12") 
-Christian Ferran, Violin; Stuttgart 
Chamber Orcbeseni; Charles Mew 
changer, Coed, Loado. LL 1172 73 
Some time ago we had a highly credit- 

able performance of the Brahma Concerto 
from Ferran. In his latest disk, however, 
the young violinist tackles material where 
his special qualities are even more suit- 
able. Theft are radings full pl polish 
and elegance, beautifully played wed pro- 
Baled. The small orchestra behind him 
is ltd with appropriate tact by Mutr 
chinger. A fine disk for fiddle enthusi- 
asts with some plus sales to be expected 
during the Moan festivals to come. 

CHOPIN RECITAL Il -Ii I-N &Ra Me- 
galoff, Piano. London LL 1189 69 
Included here arc the Sonata No. 3, the 

four Impromptus and the Berceau in D 
Flat. Jiu a few months ago, the same 
diskery Issued another No. 3, by Ketche:4 
which bad len Individuality than this one. 
From the standpoints of name and mu- 
sicality, this collation faces strong com- 
petition. As a complete collection of the 
Impromptus, however, It could attract 
some action. 

COMING TO NEW YORK? 
Slay of Ibis modern 21 
story hold. All rooms 

outside exposure.lorse, 
._ beautifully furnished 

s rooms with kilch- 
eeetle, priwot 
balk, from 25.10 
doily. Two room 
suites from 51.50 

SPECIAL MONTHLY 

gATEiI 

Aircondoiani.r 
Nle,:,i.a a,ail.ble 

keodwoy a 75th St., Now York 
Orter Wietrb, Mortaring oi,Klor 

;trd straight IIIT: 

DOOR" 

"NO ARMS CAN EVER 

HOLD YOU" 
by 

PAT BOONE 
Dot 15422 

DOT RECORDS 
Gallatin, Tenn. Phone: 1600 

CLASSA SHOPS 
for your aiscrsmlneain 

etientete. 
An unforgettable ,wrier 

of readings from 
VAGABOND'S HOUSE 

Narretea by toe rnor, 
DON BLAN 

In all sires an a speeds. 

T E ' O 
RECORD CO. OF AMERICA 
r510 r...,i t.,.ia. a.ttr.1 la 1. . 

3 REGIONAL OFFICES 

UNDER 1 OWNERSHIP 
prowl., EXCLUSIVE NATIONAL 
CRASS ROOTS COVERAGE et 
nnewona 

c 
r . 

ndeaf 
aand 

d 
publicatío ssande literally 

bwueseinkelyss 

: 

every 
periodical on your schedule. 

Write or phone for 
complete details 

UCE OGpplig v,URrAO 

1ST Chambers Street 
New VIA 7, N. T. 

BArday 7.1096 

104 WHI Linwood Blvd. 
Kansas City, Me. 

715 Hanlson Street 
Topeka, Emu 

NAME JAll MASTERS 

WANTED 

by prominent British record- 

ing company. Send full de- 

tails and price or royalty, if 
royalty, to 

BOX D151 
Billboard, Cincinnati 22, Ohio 

45 RPM RECORDS 

ell 

e d 
kn 

m 

na 

to 
. 

aNnea 

o 

e 
Pry 

-,aF 

100 lil en 

a,ll 

Mlnlmum auantily IW. 
cote ornera c.o.D. ana r'.o.e. 
Baltimore. 
J:1LEN AMUSEMENT CO 
I{ E. 21st se. BIrimoni t, Md. 

Be a Booster for 

MILTON SCHUSTER 
Now booking Enons-Thearrs -Nigh) 

clubs crniwaH. 
BOBBY GOODMAN IN CHARGE CLUB DEPT. 
117 N. Dearborn St. Chicago 1, 111. 

24 HOURS SERVICE ON REQUEST 
Unsurpassed in Quality of Any Price 

!Winkle 8- r l0- Glossy Photos 
5 1/2,,, I 5,000 lots 

Issu 61411,000 lots 
57.99 per 100 

Postcards $23 per 1,000 
Copy Neda!ire 8"110-', 11.21- Postcards, 15' 

' Mantled Enlargements 30140") $i.tS 

FULL (OLOR POSTCARDS, 3M 09930 

A Diyisipe of JAMIS J. KRIEGSMANN 
aso.. r -otss 

Ri esa w,r ser sr. 
toaropher, Now Y «k Iv. N. T... 

WE DELIVER WHAT WE ADVERTISE 

MINSTREL 

COSATUMES 

ACCESSORIES 

Circulars 

Frets 

DANCE Er CLOWN 
COSTU M ES 

for all other occasions 

Get in touch with 
THE COSTUMER 

gig SNaa sr. Schenectady, N. Y. 

P AN MA,L OLOSS`r 
Paa01138 tN all SIZER 
d 09TCAROS BLOW -UPS 
SLAG, ANO WHIT Owl 
aSAURTUL NATURAL 
COLO*. Sets oUn PRIG 
L IST AND COMPAAQ 

SINNts OUVINO Aa1M 
wNn RWON QUALITY 
ANO PAST COURTIOU1 HIM. sINC 1114 

SEND 
FOR NEW 
PRICE LI51 

FREE 
SAMPLES 
TODAY, 

MULSON STUDIO 
P. O. Box 1941BRIDGEPORT,CONN 

M.L.GOLDSTEIN 

FALLS' UIIGS'ENI6AOnS 

TOUPEES'BRAIDS . 

'ere.ythb, In bK Noonan Nnk' 

r.HI(AGO HAIR GOODS COMPANY 
428 So. Wabash Ave. Chicago 5, III. 

PHOTOS 
for PUBLICITY 
QUALITY PHOTOS IN OUANTITT 

100 8x10....$ 6.50 
1,000 Postcards. 19.00 

BLOWUPS 
An roer slcs, If. rod 
BREE NmDle awl 1st BB 

MOSS PHOTO SERVICE 

350 W. a St., New Yerk 19, N. Y. PL. 7 -]a]e 
Mail orner: cour ro cosr since tg]s. 

WHEN IN BOSTON 
It's the 

HOTEL AVERY 
The Home of Show Folk 

Avery 6 Washington Sts. 
Radio In Every Room 
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The Billboard Music Popularity Charts 
COUNTRY & 

WESTERN RECORDS 
This Week's Best Buys 

NO SELECTIONS THIS \ \TEK. 

Review Spotlight on .. . 
RECORDS 

1IMMT NEWMAN 
God Was So Good (Acuff -Rose, B\11) -Dot 1270 -Take a good artist and better than average material and there's a potential hit. This ones all that, with a nice religious overtone and its snug in very Colorful and full - sounding style. Has what it takes to draw lots of coin Flip is "I Thought I'd Never Fall in Lose .Again" (Acuff - Rose, BMI). 

Reviews of New C & W Records 
BID KING AND THE FIVE STRINGS 

Sap. Drag and Fall 78 
COLUMIHA 21449 - Rhythm opus with more than a passing similarity fu a current r./kb. and fop click. is chanted strongly. Country jukes should find this entry a coin catcher. ,Peer, BMI) 

But I Don't Care....73 
Pleasant ditty about nosybodies Is harmonised hsndlly by 0e boys to 
some bright 'strumming in the back- 
ing. Nice listening here. (Peer, BS111 

ROSIE AND RF.TTA 
Was Tbere Teardrop, 77 

COLUMBIA 21447 -The girls sing out the waltz weeper with affecting 
rmth. This has a sentimental tone 

that could appeal to many listeners. 
A good side. (Ems) 

W1141 Wlnd....73 
Lively three- beater, with a definite 
folk flavor, is harmonised closely. 
Pleasant listening (Peer, BM» 

611.0 BROWN 
A One Sided lave Arts. 76 CAPITOL 3240-Surely this one rires expression to a time -honored lament, but the lyrics and vocal treatment 

are good enough to put il in the con- tender category, especially among the country jocks. (CFatral, BMI) 
Loveskk and Sorrow....76 

'Ibis voice bears a marked resem- 

hlance to that of Burl Ices. and allho the material is strictly c sentionaL 
the version has plenty of appeal. lCenlnl. BM11 

HANK WILLIAMS 
Tke First Fall of Spot. 76 

M -G -M 12077 -A tender, sacred side b) the great master of country music. There's a lot or the real Hank Williams flavor in this disk, and it will please his many fans. (Mile. , ASCAP) 
Someday Toa71 Call .My Nme....76 Another good aide by the late great chanter. It's a weeper done with profound conviction. (Aeuff Rose, B S111 

REDO STEWART 
Doter FAT, I II In Lose 76 VICTOR 6270 -Ina delightful longue 

In-cheek manner. Steuart insists That 
falling in love is the worst of all 
calamities. the humorous lyric set to 
an appealing bouncy backing is a strong vehicle for the veteran country singer. (Falrwav, RH1) 

Turn Around....74 
A weeper of Stewart'a own penning Is read simply and xith restrained mo- tion. An atlractire aide. but not as strong as the fhp. 1Redd Menai , 

B >I1) 

finge 68) 

PAUL KALLINGER 
XERF, Del Rio, Texas 

Number 3 C & W DJ, SAYS 

WESTERN UNION 
WESLEY L 

RIOS T; Al" 3 88 D 
ACUFF_ROSS 
NASHVILLEE 

ENLICATIONS BOTH 
SID N' 

OF THE 
NEW 

HE RSiIO LD G0 ALL RT E IC Hl HE {t'Ay TO 
S 

RADIO KALLINGER 

DEL RIO, 
A TEXASaERF 

212=t 

JIMMY NEWMAN 
I THOUGHT GOD 
I'D NEVER WAS 

FALL IN I SO 
LOVE AGAIN GOOD 

1270 

DOT RECORDS 
GALLATIN, TENN. PHONE 1600 

MUSIC -RADIO 65 

THE WILSONS 
(JIM AND JUNE) 

PRESENT THEIR NEWEST . . . 

"Don't Point Your Finger' 
"1 WONDER WHEN WELL EVER KNOW" 

MERCURY 70702 

T. TOMMY 
SACRED SINGER OF THE YEAR . . . 

"Thank You Lord" 
AND 

"GOSPEL BOOGIE" 
MERCURY 70688 

CHUCK REED 
WITH THE ORIGINAL . . . 

"Love, Love, Love 
77 

AND 

"1 THINK I'LL GO HOME AND CRY" 
MERCURY 70701 

JIMMY DEAN 
HIS FIRST MERCURY RELEASE . . . 

"False Pride" 
AND 

"BIG BLUE DIAMONDS" 
MERCURY 70691 

CHICAGO 1, HlINOIS 
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1ffsy 
ítS oajio* 

iff 
{krtoz Wile Barkdull's Y 

PENCIL AND PAPER LOVE 
c/w 

I'LL GIVE MY HEART TO YOU 
HICKORY 1034 

Jimmy Collie's 

SINNER'S ANGEL 
c/w 

She Will Get Lonesome 

HICKORY 1033 

Tommy Hill's 

DIDDLE, DIDDLE DUMPLING 
Six Feet of Earth 

HICKORY 1031 

Rusty and Doug's 

SO LOVELY 

C/W 

Why Cry for you? 
HICKORY 

1027 

OCTOBER 1, 1955 

The Billboard Music Popularity Charts 
COUNTRY & 

WESTERN RECORDS 

Best. Sellers in Stores 
For survey week ending September I1 

RECORDS are ranked to order of their current national selling importance at the 
retail level, as determined by The Billboard's weekly survey of dealers thruout the 
patios, with a high volume of sales in country and western records. When significant 

action Is reported on both sides of a record. points are 
wmb:ned to determine position on the chars hr such s Weeks 

fhb Me, botb sides are nsred to bold typo the leading Last cm 

Week We on top Week Chart 

I. I DON'T CARE (BMI) -W. Pierce 1 Lt 
Your Good for Nothing Hear (BMI)-Dee 29480 

2. CATTLE CALL (ASCAP)- 
E. Arnold & H. Winterhalter 2 15 

KENTUCKIAN SONG (ASCAP) -Vic 20 -6139 
3. SATISFIED MIND (BMI) -P. Wagoner 3 19 

Itch.' for My Baby (BMI) -Vk 20ó105 

4. JUST CALL ME LONESOME (BMI) -E. Arnold 4 7 
THAT DO MAKE IT NICE (BMI)- Vic 20-6198 

5. ALL RIGHT (BMI) -F. Young 6 9 
Go Back You Fool (BM¢ -Cap 3169 

6. LOVE, LOVE, LOVE (BMI) -W. Pierce 13 2 

IF YOU WERE ME (BMI) -Dee 29662 
7. SATISFIED MIND (BMI) -R. & B. Foley 5 15 

Row About Me (BMI )-Dee 29526 

8, SATISFIED MIND (BMI) -J. Shepard 6 15 
Take Possession -Cap 3118 

9. THERE SHE GOES (BMI) -C. Smith 8 21 
Old Lonesome Mmes (BMI} -Col 21382 

10. 'YONDER COMES A SUCKER -J. Reeves 12 2 
l'm Hurti8' Inside (ASCAP) -Vic 20á200 

11. MOST OF ALL (BMI) -H. Thompson - 5 
Simple Simon (BMI) -Cap 3188 

12: THERE'S POISON IN YOUR HEART (B\II)- 
K. Wells 1 :1 10 
I'm in Love With You (BMI) -Dm 29577 

13. 1 GUESS IM CRAZY (BMI) -T. Collins - 1 

YOU OUGHTA SEE PICKLES NOW (BMl)- 
Cap 3190 

14. MYSTERY TRAIN (BMI) -E. Presley 11 3 

I FORGOT TO REMEMBER TO FORGET (BMI)- 
Sun 223 

15. BABY, LET'S PLAY HOUSE (BMI) -E. Presley - 11 
I'm Lett. You're Right, She's Gone (8M1) -Sun 217 

Most Played in Juke Boxes 
For survey week ending September 21 

RECORDS arc tanked in order of the greatest number of play, rra juke boxes thruout 
the country, as determined by The Billboard's weekly survey of operators using 

high proportion of country and western records. When 
significant action is reported on both sides of a record, Weeks 

lab Wiwi. are ^ombined to determine position on the chart Last 8 

Week weak Chart 

1. 1 DON'T CARE (BMI) -W. Pierce 1 14 
Your Good for Nothing Heart (BMI) -Dm 29480 

2. SATISFIED MIND (BMI) -P. Wagoner 2 13 
Itchin' for My Baby (BM1) -Vie 20á105 

2. CATTLE CALL (ASCAP)- 
E. Arnold & H. Winterhalter 2 10 
Kentuckian Song (ASCAP)-Vie 20óI39 

4. SATISFIED MIND (BMI) -R. & B. Foley 4 13 
How About Me? (BMI) -Dec 29526 

5. THAT DO MAKE IT NICE (BMI) -E. Arnold 5 5 
JUST CALL ME LONESOME (BMI) -Vie 20 -6198 

6. ALL RIGHT (BMI) -F. Young 6 4 
co Back You Fool (BMI) -Cap 3169 

7. YONDER COMES A SUCKER (BMI) -J. Reeves - 3 
I'm Hurtln' inside (ASCAP) -Vie 20.6200 

8. SATISFIED MIND (BMI) -J. Sheparcl 8 II 
Take Possession (BMI) -Cap 3118 

9. YELLOW ROSES (BMI) -H. Snow 7 21 
Would You Mind (ASCAP) -Vic 20.6057 

10. CRYIN', PRAYIN', WAITTN', HOPIN' (BMI)- 
H. Snow 10 4 
Got to See You Once Again (BMI) -Via 20ó154 

10. BLUE DARLIN' (BMI) -J. Newman - 4 
Let Me Slay is, Your MRS (BMI) -Dot 1260 

Most Played by Jockeys 
For survey week ending Seplember 21 

SIDES are ranked In order of the greatest number or Mays on di, jockey radio 
show, 16,6008 the country according to The Billboard's 
weekly survey of top disk jockey shows in all key markets.. Weeks 

Ihb Lau a 
Week week Clean 

1. I DON'T CARE -W. Pierce 1 IS 
Dec 20400-BM1 

2. SATISFIED MIND -P. Wagoner 2 17 
Vic 20óI05 -BMI 

3. ALL RIGHT -F. Young 3 8 
Cap 3169 -BMI 

4. THAT DO MAKE IT NICE -E. Arnold S 7 
Vic 20.6108 -BMI 

5. JUST CALL ME LONESOME-E. Arnold 4 5 
Vic 20ó198-BMI 

8. THERE SHE GOES -C. Smith 10 IS 
Col 21382 -BMI 

6. YONDER COMES A SUCKER -J. Reeves 11 6 
Vk 20.6200 -BMI 

8. WHEN I STOP DREAMING -Louvin Brothers 14 4 
Cap 3177 -BMI 

9. MOST OF ALL-H. Thompson - 2 
Cdp 3188 -ASCAP 

10. CATTLE CALL -E. Arnold & H. Winterhalter G 11 
Vie 20ó139 -ASCAP 

10. SATISFIED MIND -R. & B. Foley 7 1I 
Dec 29526 -BMI 

12. YELLOW ROSE OF TEXAS -E. Tubb 8 3 
Dec 29633 -BMI 

12. LOVE, LOVE, LOVE -W. Pierce - 1 

Dec 29662 -BMI 
12. I FORGOT TO REMEMBER TO FORGET - 

E. Presley 1 
Sun 223 -BMI 

15. IIAYBELLENE -M. Robbins - 1 
Cal 28446 -8611 
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.G. 
MUSIC -RADIO 67 

GUARANTEED: A NEW HIGH IN 

COUNTRYAND WESTERN SALES!. 

HANK SNOW 
BORN TO BE HAPPY 
M A I N L I N E R 20/47.6269 

Two fabulous new songs, 

written especially for Hank 

Snow by his good friend 

STUART 
HAMBLEN 
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VOTED AMERICA'S 
# UP AND COMING 

is NEW MALE STAR! 
(Cash Box Annual Poll -1955) 

A REAL WINNER! 

ELVIS 

PRESLE 
"MYSTERY TRAIN" 

c/w 

"I FORGOT TO REMEMBER" 

This Week's Best Buys 
I FORGOT TO RE .1EMBER TO FORGET (Ht L 

h15STF.RY TRMN (Hi L. BMD -Elvis Presky-Son 156 

each release, Presley has been coming more and mort 

rjuickly to the lorefrom. Hia canent record has wasted o time in 

establishing hull. Already (l appeau ontellinghle"P0' 
Ñ mood, 

ton tttritorial <haro. It O oho 
allas. Both des re m s.e 

Atlanti, Durham, Nuhv I and 

Forgot- sis top. A previous Billboard -Spotlight' 
w,th'i -« 

pick. 

IN 
MEMPHIS HOUSTON 

JACKSONVILLE DALLAS 

ST. LOUIS RICHMOND 

NASHVILLE ATLANTA 

CLIMBING EVERYWHERE! THANKS! 

D.J.'s- OPERATORS -RETAILERS- PRO MOT ERS 

FOR RECORDS CALL YOUR DISTRIBUTOR 

or contact 

SUN RECORD CO. 
706 Union- Memphis, Tenn. 

- - - - - - - - - - - - - - - 
For bookings and personal 
appearances with the most 

SENSATIONAL 
Performer in the business 

Write or 1811 

BOB NEAL 160 UNION, Memphis, Tr.w. 
(44029, 836671 

Exclusive Personal Manager .----- .-- - - - - -- 
D.J.'s - See you in Nashville! Write for your 
free sample record today! 

mit 

#221- "Cry, Cry, Cry" c/w "Hey Porter" 

JOHNNY CASH 

STILL A BIG ONE! 
#217- "Baby, Let's Play House" 

ELVIS PRESLEY 

CHECK 

THESE 

HOT 

SUN 
DISCS! 

Reviews of New 
f & W Records 

Continued from page 65 

JOHNNY HORTON 
Big Wheels Rollid 75 

MERCURY 70707 -Bright, persona- 
ble vocalizing on an okay tune that 
moves along at a lively pace, (Farm- 
Bayer, BM) 

Hey. Sweet, Sweet ThIn.....75 
Same comment- (Aeof -Rose, B!H) 

JOHNNY BOND 
Remember tbs Alamo 75 

COLUMBIA 21446 - Hymn to the 

spirit of the men In the immortal 
title fortress is effectively put to wax. 
Reference to Davy Crockett won't do 
it any barra. Great wax for Texas 
and probably due to get many spins 
elsewhere. (Vidor, SMI) 

USI.' It Up....14 
Bright bouncer is handed carefree 
performance by Ne chanter. Fine 
deelay fodder and should sell well to 
Bond fans. (Red Rlver, SMI) 

CURTIS GORDON 
Our Secret Rendenaas 75 

MERCURY 70708 - Gordon sings 
with perceptive feeling and sincerity 
on a ballad with outstanding lyrics. 
Altho both are "shackled" to an- 
other, they treasure "Our Secret 
Rendezvous." Jocks and jukes are 
bound to spin it. (Opal. BAD 

(You're a) Girl With Putre,,..73 
Another excellent side. Gordon war- 
bles attractively. and the lyric Idea 
(e.g., "You're a girl with a future; 
I'm a guy with a past') is clever and 
commercial. (Aeatt-Rose, EMU 

COUNTRY ALL-STARS 
Do Something 74 

VICTOR 6255 -Steve Gordon warbles 
this rhythmic ditty with warmth and 
style. The instrumental backing by 
the All -Stars is outstanding and has a 

beat that gives it good juke potential. 
(De Sy1va, Brow. @ Henderson, 
ASCAP) 

The Vacation Traie. , , .70 
Country deeJays looking for an mt. 
usual instrumental -have it to this 
easy -going boogie punctuated thruou1 
by actual sounds of trains, traits- 
whistles, etc. (Hal S, Range, S II) 

BILL MORGAN 
I'm a Fool to Thai You Care 73 

COLUMBIA 21450 -Slow weeper is 
rendered pleasantly by Morgan and 
ork. (Ridgeway, BM') 

Adios, So Loot, Gootmye....71 
Cute little item is resonantly chanted. 
(Acuff-Role, !MI) 

GRANDPA JONES 
What Has She Got? 73 

VICTOR 6263 - Grandpa Jones 
reveals the secret attractions of a girl 
oho is the envy of all her sex. A 
cute novelly in Grandpa's inimitable 
style. (Tannest, EMI) 

The Champlo...,.60 
The "Champion" is train, and 
Grandpa decides he is going to make 
a trip on it. A listenable piece of 
material reminiscent of some of 
Jimmie Rodgers' "railroad blues." 
(Avant -Rose, HMI) 

BOBBY JOY 
You Are My Heart 72 

FOUR STAR 100-A weeper done in 
pleasant style. Bobby Joy's vocal has 
some individuality, (Studio, SMI) 

Three Little KWes....72 
Happy country novelty, whkh should 
get some deelaY play. (Peer, IMO 

JIMMIE WILLIAMS BANE, 
Don't Come Knocking at My Door ....72 

M -G -M 12074 -This L pleasant 
(Continued on page 71) 

Another 
fast breaking 

long- selling hit! 

TWO BIG ONES! 
RECORD #5-1003 

"CARROT TOP" 
ANDERSON'S 

NEW NOVELTY -WESTERN 

"MOPE ALONG" 
b/w "SUCH A BEAUTIFUL EVENING" 

RECORD r5 -1001 

"WALKIN' CHARLIE" ALDRICH'S 

HEW SLAPSTICK KILLER DILLER'S 

"OKLAHOMA JOE" 
b/w "COWTOWN UNDERTAKER" 

On Radio All Over the U. S. A. 
Distributors, Juke Ops, 

Contact: 

S1ERRALEV RECORD CO. 
5302 Clata St., Bell, California 

EDDIE DEAN 

"AN ORPHAN'S 

PRAYER" 
e/N 

JUST A WHILE :Ao 200 

,age &' Sal\ Records 
56531/2 Hollywood Blvd. 

HOLLYWOOD 28, CALIF. 

lo* Don't Ever Fall In Love 

Turn Around 
'10;,47 -0270 

Still setting a pace - 
1101 Love's Commandments 

Don't Let It Bother You 
20.47 -6180 

www.americanradiohistory.com

www.americanradiohistory.com
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The Billboard Music Popularity Charts 

RHYTHM & BLUES RECORDS 

Best Sellers in Stores 
For survey week ending September 21 

RECORDS are ranked in Order of their current national xliint Importance at the 
recall level, as determined by The Billboard's weekly survey of dealers tbruout dse 

oattuo with a high volume of plea io rhythm and blues records. When significant 
action Is reported on both sida of a record, points ara 
combined to determine position on the chart. In such a 

TM case, both sida are listed In bold type, the leading aida 
Week on MP. 

Weeks 
Last 
Week Chug 

1. MAYBELLENE (BMI) -C. Berry 1 9 
Nice wee Hours (13M1)-Chess 1604 

2. ONLY YOU (BMI)- Platters 4 10 
Bark, Battle á Ball (BIND-Mercury 70633 

3. ALL BY MYSELF (BMI) -F. Domino 6 3 
Troubles of My Own (BMI) -Imperial 5357 

4. IT'S LOVE, BABY (BMI) -L. Brooks 3 12 
Chicken Shuffle (13M1)- Exalto 2036 

5. AIN'T THAT A SHAME (BMI) -F. Domino 2 21 
La La (BMI) -imperial 5348 

6. R'IIY DON'T YOU WRITE ME? (Mill-Jacks 5 8 
Smack Dab in the Mid. (BMU -RPAI 428 

7. EVERYDAY (BMI) -Count Basie 7 13 
Come Back (BMI) -Clef 89149 

8. FEEL SO GOOD -Shirley br Lee 10 6 
You'd Be Thinking of Me (8M1)- Aladdin 3239 

9. I HEAR YOU KNOCKING (BMI) -S. Lewis 8 4 
Bumpily Bump (BM0)- Imperial 5356 

10. SOLDIER BOY (BMI) -Four Fellows 9 14 
lake Me Back, Baby (BMI) -Glory 234 

11. SEVENTEEN (BMI) -B. Bennett 12 7 
Little Old You -AB (BM() -King 1470 

12. WALKING THE BLUES (BDH) -J. DoPree 11 7 
Daybreak Rock (BMU -King 4812 

12. AIDE AND SEEK (BMI) -J. Turner 13 4 
Midnight Cannonball (BMI) -Atlantic 1069 

14. IT'S LOVE, BABY (BMI) -R. Brown 14 3 
What'd I Say (BMI)- 

12B 
1072 

15. ROCK AROUND THE CLOCK (ASCAP)-B. Haley - 13 
Thirteen Women (8M1) -Ike 29124 

Most Played in Juke Boxes 
For survey week ending September 21 

RECORDS are ranked In order of the greatest number of plays in Juke boxes thrnout 
the country. as determined by The Billboard's weekly survey of operators using a 

high proportion of rhythm and blues recorda. When significant action is reported 
on both sides of a record, pointa are combined to de- 
termine position on the chart. In such a case, both aides 

This ate listed in bold type, the leading side on top. 
W =k 

Weeks 
Last ma 

Week Chet 

1 1. MAYBELLENE (BMI) -C. Berry 8 
Wee Wee Hours (Bhu) -Chess 1604 

2. IT'S LOVE, BABY (BMI) -L. Brooks 4 12 
Chicken Shuffle (BMI)- Excello 2056 

3. AIN'T THAT A SHAME (BMI) -F. Domino 2 22 
La La (0541)-Imperial 5348 .. 

4. EVERYDAY,(BMI) -C. Basie 3 11 
Come Back (BMI)-Clef 89749 

5. ONLY YOU (BMI) -Platters 8 4 
Bark, Battle á Ball (BMU- Mercury 70633 

6. WHY DON'T YOU WRITE ME? (BMI) -Jacks 8 6 
Smack Dab in the Middle (BM!) -RPM 428 

7. SOLDIER BOY (BMI) -Four Fellows 7 8 
Take Me Back, Baby (8,113-Glory 234 

8. WALKING THE BLUES (BM1) -W. Dixon 1 
II You're Mine (BMII- Checker 822 

9. TEN LONG YEARS (BMI) -B. King - 1 
What Can 1 Do (135413-RPM 437 

10. THOSE LONELY, LONELY NIGHTS (BMI) - 
E. King - 1 
Baby 1'011 Can Get Your Gua (BMlt -Ace 509 

Most Played by Jockeys 
For survey week ending September 21 

SIDFS are ranked In order of the greatest number of plays on disk Jockey radio 
shows thruoul the country according to The Billboard'. 
weekly survey of lop disk jockey shows ill all key market.. 

TN 
Week 

Wreak. L. on 
Week Chu/ 

1. MAYBELLENE -C. Berry 1 8 
Chess 1604 -BMI 

2. ALL BY MYSELF -F. Domino 10 3 
Imperial 5357 

3. AIDE AND SEEK -J. Turner 3 8 
Atlantic 1069 -BMI 

4. I HEAR YOU KNOCKING -S. Lewis 
Imperial 5356 -BMI 

5. ONLY YOU- Platters 
Mercury 70633 -BMI 

6. IT'S LOVE, BABY -R. Brown 
Atlantic 1072 BMI 

7. AT MY FRONT DOOR -El Dorados 
Vee -Jay 147 

8. WHY DON'T YOU WRITE ME? -Jacks 
RPM 428 -BMI 

9. WALKING THE BLUES -J. DuPree 
King 4812 -BMI 

10. SEVENTEEN -B. Bennett 
King 1470 -BMI 

17. AIN'T THAT A SHAME -F. Domino 
Imperial 5348 -BMI 

11. ALL AROUND THE WORLD -Little Willie John,,, 
King 481E -BMI 

13. FEEL SO GOOD -Shirley br Lee 
Aladdin 3289 -BMI 

14. SHIP OF LOVE -Nutmegs 
Herald 459 -BMI 

15. DON'T TAKE IT SO HARD -E. (Connelly) 
Kins 4760 -11MI 

2 4 

- 2 

4 4 

14 2 

5 9 

11 7 

9 3 

8 29 

IS 3 

- I 

- 1 

ew u 

69 

Vocal Groups, 

Instrumentals, Soloists! 

Mercury Has Them All 

ROCKIN' AND ROLLIN' 

"Only You" 
AND 

"BARK, BATTLE AND BALL" 

THE PLATTERS 
MERCURY 70633 

"Hand C 
AND 

"JUMBO" 

RED PRYSOCK 
MERCURY 70698 

"I Concentrate On You" 
AND 

" NOT WITHOUT YOU" 

DINAH WASHINGTON 

"Ifs Obdacious" 
AND 

"SAVE YOUR LOVE FOR ME" 

BUDDY JOHNSON 
MERCURY )0695 

'Promises, Promises, Promises 
AND 

"DEVIL THAT I SEE" 

THE PENGUINS 
MERCURY 70703 

CHICAGO 1, ILLINOIS 
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NOT T WOr 

BUT ° .Ä 

CHESS 1605 

"STARLITEMM 
b/w 

"I N LOVE" 
The Moonglows 

CHECKER 821 

"I WANT TO 

LOVE YOUt, 
The Flamingos 

CHECKER, 825 q 

"TOO LATE" 

"I HATE TO 

SEE YOU GO" 
Little Walter 

CHECKER 822 

"WALKIN' 

THE BLUES" 
Willie Dixon 

CHECKER 824 

"DON'T START 

ME TALKIN'" 
Sonny Boy Williamson 

The Billboard Music Popularity Charts 
RHYTHM & BLUES RECORDS 

This Week's Best Buys R &B Territorial 
1 CONCENTRATE ON YOU (Crawford, ASCAP) -Dinah Washington Best Sellers 

-Mercury 70694 
Because of the basically pop styling of this tune, Dinah Washington 
is sparking good action in both the r. &b. and pop fields with this 
record. While r. &b. reports have been strongest at the outset, 
pop customers are beginning to buy in good numbers also. Areas 
that indicated most lively sales activity included New York, Boston, 
Baltimore, Philadelphia, Pittsburgh, St. Louis, Chicago, Durham, 
Cleveland and Detroit. Flip Is "Not Without You" (Admont, 
ASCAP). A previous Billboard "Spotlight" pick. 

Review Spotlight on .. 
RECORDS 

RAY CHARLES 
Creenbacks (Progressive, BMI) 
Blackjack (Progressive, amp-Atlantic 1076 -Charles 
could bave another two -sider with this one. He departs 
from the formula of his last few hits, which followed a 
gospel -type musical pattern, and goes back to some 
straight -out, blues -styled situation material. Plenty of 
entertainment in his lines, and lots of sock music out of 
his great little band. 

DONNA HICIITOWER 
Bob-O -Link (Modern, BMI) -RPM 439 -The pop flavor 
in this lilting ditty should only add to the appeal of the 
disk. The thrush comes thru classily, with honking horns 
in the midpoint accenting the r. &b. touch. It all adds 
tip to solid chart potential. Flip is "Since You" (Modem, 
BMI), 

LITTLE WALTER 
Too Late (Regent, BMI)- Checker 82,5- Little Walter 
clicks again with standout vocal delivery on a solid, 
down -home blues tune. There's plenty of excitement in 
the wild harmonica and guitar passages. This one should 
get into the [tinning fast. Flip is I Hate to See You 
(:o)' (.Arc, B \H). 

Reviews of New R & B Records 
T -BONE WALKER 

Why Not? 76 
ATLAN'T'IC 1074 -Walker delivers a 

solid vmal. The number swings 
nicely with some good tenor .ax work 
featured in spots. Wrogressise, ENID 

Play Oa, Lillie GIrl....75 
A slower blues item spotlighting 
Walker in good vocal form. tProgrea 
give, BMD 

T -BONE WALKER 
1 Get So Norded 

70 POST 2012 -A melancholy blues with 
the funky piano and electric guitar 
backing that characterires all the 
T. Bone disks. Up to his usual stand- 
ards. and will give a lot of kicks to 
his fans. (Commodore, 1.111 

The Reasoe....75 
This swingy item is a little different 
from most of Walkers material and 
shows him in top form. The intro- 
ductory guitar chorus is quite impres- 
sive. (Commodore, BMD 

THE HAWKS 
Why Oh Wh,? 

POST 2004 -The boys romp gaily 
thou this humorous. rhythmically solid 
material. paced effectively ,by their 
baritone lead. Good Juke tos item. 
(Commodore, B31D 

These Blues....73 
The high tenor lead is spotlighted on 
this side. and he spins some poetry 
twists on this slow blues. Another 
good commercial side. (Commodore, 
BMI) 

73 

ROY HAWKINS ORK 
If 1 Had Listened 75 

RPM 440 -Strong warbling job on a 
An. blues- weeper with effective 
lyrics. Singer laments that his 
gal married another. Modern, 1511) 

Is 11 TOO Later 69 
An okay reading of a fast -paced 
rhythm tune, but the singer has a 
better showcase on the flip. (Modern, 
BMI) 

ARTHUR LEE MATE 
Do Ilse Bop 74 

RPM 438 -This is a jump tune that 
again shows the singer to good advan- 
tage with some good sax work throw) 
in. The disk swings enough to be a 
contender in its field. (Modem, 11511) 

Please Dot Leave Me....72 
Maye and the Crowns team up ei a 

rendition that's good enough to win 
its share or jockey attention in the 
r.Ab, markets. (Modern, BMD 

PAUL WINLEY 
Angel Chad 74 

PREMIUM 401 - Winley sins, a 
lender item with understanding. Fine 
backing hands this some potential if 
exploited vigorously. (Crest, 1511) 

My Coafea,Ien....01 
Spirited beat behind Motley lifts this 
rhythm etching a bit above the aver- 
age. Okay juke wax. (Crest, BMI) 

H SROLD CONTER 
Your Steak Kra 74 

PEACOCK 1652 - A fancy ballad 
performance by Conner that stands a 
good chance despite unimaginative 
ark backing. (Lien, BMI) 

Dool Be No Foo1....63 
Old-fashioned material is sung well 
by Conner. spelled by several berpish 
soles. A weak offerers. (Lion, BMI) 

CARL VAN MOON 
Nhy Does It Have to Be? 73 

DUKE 143- Van Moon croons 
effectively thou this torchy ballad. 
The rendition Is stronger than the 
material; strong enough to make it 
click. Won, BMI) 

Lonesome Road....71 
Van Moon's strong barl pipes are 
backed by shuffle rhythm on this 
version of the standard. Should an 
some deejay play. 

JOHNNY OLIVER 
My Lady Love 73 

NI-G -M 55012 - The singer has a 
catchy tune here. and he lets go on It 

th considerable pent-up energy. 
Oliver's styling gels punch from the 
energetic rhythm backing Meow 
m.t, BM!) 

Darling, Is It True 69 
This cry- ballad is apt material for 
Oliver's voice. Ile gives it a highly 
emotional reading and produces a 
telling dramatic effect. (Maggie, B.MD 

IRENE REID 
I'm So Chad 71 

SAVOY 1170 -A sincere. warm vocal 
treatment of a ballad with effective 
lyrics, wherein the gal claims she's 
glad her man gave her the gate. Not 
the same tune as the current Mickey 
and Sylvia click of the same title. 

Sweetle....70 
Sweet personable thrushina on an .17- 
pealing dirty with an easy beat. 
(Crossroads, BMI) 

EARL CURRY 
Special Girl 70 

POST 2001 -Sincere reading or 
listemble ballad, with pop as well as 
cob. potential. (Commodore. EMI) 

Somebody Stott My 
Girl From Me....65 
A weeper of routine proportions. 
(Commodore, BNU 

CI.ARF.NCE BROWN 
Rock Me Blues Away 62 

PEACOCK 1653 -A jump blur shout 
that lacks real vocal flavor. tho there 
is some strong ...guitar. (Revele- d., BMI) 

Gate's Salty Blaes....66 
A routine. medium blues. tPeeeoek, 
BNII 

LINDA HAYES 
You're the Only One for Me 67 

DECCA 29644 -A good musical war- 
bling job on a completely unoriginal 
r.Ab. ballad. (Golden State. BMI) 

One Loees Forever Slimed ... .66 
Thrush brings a gospel style to this 
fairly dull blues ballad. (Golden State, 
BNB) 

ARTHUR WRIGHT 
Miming Rain 64 

SPITFIRE 13 -This first release of 
the label features two blues singer. 
Stokes, while not well placed on the 
mike, makes a good impression wish 
this traditional blues. The piana in 
the group backing him is excellent 

Don's Take Your Lose Away....61 
Wright doesn't have very good mate 
rial to work with, but he give Mis 
blues a spirited reading in the South- 
ern style. The backing again is solid 
and of above-average quality. 

EUNICE DAVIS 
Let's Have Party 64 

GRAND 130 -Wild call to a ball h 
shouted vigorously. Esc.. backing 

For survey week ending September 21 

Listings arc based on late sales re- 
ports secured via Western Union mes- 
senger service from top rhythm and 
blues dealers and juke box operator 
i) the markets listed. 

Atlanta 
Maybelleue, C. Berry, Chs. 

7. All By Myself, F. Domino, Imp. 
3. 1 Hear You Knocking, S. Lewis, Imp. 
4. AMY That Shame, F. Domino, Imp. 
5. Those Lonely. Lonely MOO 

J. Watson, RPM 
6. Tee Long Years, B. B. King, RPM 
7. Hide and Seek, J. Turner, Att. 
IL Nip Slp, Clovers, Atl. 

Don't Take 11 So Hard 
E. (Connelly) King, Kng. 

I6. Why Don't Yoe 5541, Me, Jacks. RPM 

Charlotte 
1. Maybelleue, C. Berry. Chs. 
2. Ain't That a Shame, F. Domino, Imp, 
3. I Heu You Kunekleg, S. Lewis, Imp. 
4. Why Don't You Write Me, Jacks, RPM 
S. It's Love Baby, R. Brown, Atl. 
6. Feel So Good, Shirley A Lee, Ala. 
7. Hide and Seek, J. Turner, Atl. 
I. Nip Slp. Clovers, All. 
9. Soldier Boy, Four Fellows, Oly. 

16. An By Myself, F. Domino, Imp. 

Chicago 
1. Maybellene, C. Berry, Chg. 
2. Only You, Platters, Mer. 
3. Seventeen, B. Bennett, Kng. 
4. W'a1Wng the Blur, J. DuPree, Kng. 
5. Ronk Around the Clark, B. Haley, Dec. 
6. Those Lonely, Lonely Nights 

E. King, Ace 
7. Good Rockln' Daddy. E. James, Mod. 
B. Fool for You, R. Charles, Ail. 

Cincinnati 
1. Why Don't You Write Me, Jacks, RPM 
2. Everyday. C. Basie. CH. 
3. Ain't Thal a Shame. F. Domino, Imp. 
4. I Hear You Knocking, S. Lewis. Imp. 
s. Maybelleue, C. Betty, Chs. 

Detroit 
TIN Love Baby, L. Brooks. Exc. 

2. Walking the Blues, J. DuPree, Kng. 
3. Mayhellene, C. Berry, Chs, 
4. All Around Ibn World 

Little Willie John, Kng. 
5. Nip Sip. Closers, Atl. 
6. Aine Thal a Shame F. Domino, Imp. 
7. Everyday, C. Basie. Cif. 
g. It's Love Roby, Midnighters, Fed. 
9. It. Don't l'ou Write Me, Jacks. RPM 

M. l'en I.ong Year., B. B. King, RPM 

Los Angeles 
1. Mayhellene, C. Berry, Chs. 
2.Ain't That a Shame, F. Domino, Imp. 
3. ht's Love Baby, L. Brooks, Exc. 
4. All By Myself. F. Domino, Imp. 
a Soldier Boy, Four Fellows, Gly. 
6. Everyday- C. Basie, CIL 
7. Only You, Platters, Mer. 
IL Adorable. Colts, Via. 
9. Ronk Around the Clock, B. Haley, Dec. 

New Orleans 
t. All By Myself, F. Domino, Imp. 
Z. Masbellene, C. Berry. Chs. 
3. Only You, Platters. Mer. 
4. Soldier Boy, Four Fellows. Gly. 
5. Phase Lonely, Lonely Nights 

E. King, Ace 
6. I Hear Y Knocking, S. Lewis, Imp. 
7. Hide and Seek, J. Turner, Ad. 
S. All Around the World 

Little Willie John. Kng. 
9. Walking the Blues. J. DuPree. Kng. 

M. Ten Long lean, B. H. King, RPM 

New York 
I. Only Von. Plasters, Mer. 
L All Right. OK, You Win, C. Basle, Clf. 
3. Maybelleue. C. Bercy, Chs. 
4. Seventeen, B. Bennett, Kng, 
5. I Concentrate oe Yon 

D. Washington, Mer, 
6. Ship of Love, Nutmegs, Her. 
7. Everyday. C. Basie, Clf. 
S. Painted Picture, Spaniels, VJ 
9. Why Dont You W'dl, Me, Jacks, RPM 

10. Nodding, Solitaires, OT 

Philadelphia 
I. Feel So Good. Shirley A Lee. Ala. 
L It's Lose Baby, L. Brooks, Exc. 
3. Maybelleue, C. Berry. Chs. 
4. Only Yoe. Platters. Mer. 
e- He. A. Ilibbler, Dec. 
6. Painted Picture. Spaniels, VJ 

St. Louis 
1. It's Love Baby. L. Brooks, Exc. 

Dori't Stan Me Talking 
Sonny Boy Williamson, Che. 

3. Why Don't Yoe Write Me. Jacks, RPM 
4. Al My Front Door, El Dorados. VJ 
.e. Walking the Blues, W. Dixon, Che. 
6. Ten long Years. B. B. King, RPM 
7. ...Ilene. C. Berry Chi 
a. All By Myself, F. Domino, Imp. 

Washington, D. C. 
1. Maybelleue, C. Berry. Chs. 
2. Only l'os. Platters, Mer. 
3. Alai That Shame, P. Boone, Dot 
4. Everyday, C. Basie. Clf. 
5. Seven... B. Bennett. Kng. 
6. Ain't llsat a Shama F. Domino, Imp. 
7. Feel So Good, Shirley A Lee. Ala. 
a. All By Myself. F. Domino. imp. 
9. Rock Around the Clock, B. Hal., Dec. 

I6. Soldier Boy. Four Fellows, Gly. 

hands this some potential on Jukes ia 
spots where terping is allowed. 

Every Time lour 
lips Meet 
Stow jump opus is sung efeolively by 
Eunice Davis. 

WILLARD HARRIS 
Straight. Up. Baby N 

EKKO 20001 - Harris chants 
ruc0us opus, bal it doesn't rally 
go anywhere. (Jeri, BMI) 

Tat... OH t. 
Ernest Brooks is the chanter oe this 

side. Okay aching. 0m4 BMD 

15 Territorial Best Mee Billboard, 

Sept. 24, 1955 

. According to Distributor 
Reports and all the leading 
Trade Papers, 

* 

© `EMILY' 
The Turks 

Money #211 

ORDER THIS PROVEN HIT 
FROM YOUR NEAREST 

DISTRIBUTOR. 

-Or (entail- 

MONEY RECORD SALES 

2610 Crenshaw Blvd. 

Los Angeles 16, Calif. 
Phone: REpublic 4 -3074 

DOOTONE HAS 
.5 BIG ONES! 

1- 
"DON'T TAKE 

YOUR LOVE" 
The Calvanes #311 

1- "EDNA" 
The Medallions #364 

3 
"ALWAYS & 

- ALWAYS" 
The Meadowlarks #367 

"REELING & 

4- ROCKING" 
Roy Milton #369 

"WETBACK' HOP" 
- (buck Higgins s370 

5 

ONBRE EKCHAlt 

THE 
COLTS 

Vita #112 

Vita Records 
1486 N. Fair Oaks 

Pasadena 3, California 
Phone: RYan 1.6609 

Your key to 

SALES RESULTS.. 
the edverti(ing 001BOWes 

THE BILLBOARDS 
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FOLK TALENT AND TUNES 
Continued from page 64 

wide tour, also appeared on "Grand 
Ole Orpy," and Arnold talked 
about his new TV enterprise, 
"Eddy Arnold Time," which will 
hit most TV markets next month. 

. After an introductory play of 
Lafawn Paul's Abbott recording of 
"Learning to Love," George Pop - 
kins, WXGI, Richmond, Va., re- 
ports that the record took off 
handily in his area. . Lewis 
Kanode, WRAD, Radford, Va., re- 
lays that the station recently cele- 

The Novelty SMASH of 1955 
Breaking Everywhere! 

POP AND R&B 

"HOW COME MT' 

DOG DON'T B11Ilk" 
(When You Come 'Round) 

by 

PRINCE PATRIDGE 
Crest 1006 

We are delivering from Philodelphio, 
Memphis and Los Angeles pressing 
plants 

a sure -fire moneymaker 
on the boxes' 

National Distribution by 

HOLLYWOOD RECORD SALES CO. 
1248 South Berendo Los Angeles 
Dunkirk 8 -0409- -Don F.Pierce,President 

Dear Dl's -If you haven't received your 
ropy, please write or wire. 

10:17:32MI=i1 

I__ 

RIDG ITH A HIT! 

167 

NAPPY 
BROWN 

"Well, Well, Well, Babyla" 
"Just a Little Love" 

Special Release 

I Can't Be Successful 
b/w Lightnin' Blues 

By Lightnin' Slim 
Excello 2066 

Orders shipped from Monarch in 
Los Angeles and Plastic Products, 
Memphis. 

NASHBRO RECORD CO., INC. 
177 Third Ave. No., Nashville, Tcnn. 

Wire or Phone 4 -22215 

Climbing Fast 

BROTHER CLEOPHUS ROBINSON 

I'M DETERMINED 
b/w 

Going Home Io Jesus 

P k 81741 

PE.I000It RE('ORDS. Irr, 
7809 Erossus St. Houston 26, Texas 

The eillbearel riilea) 
B. B. KING 

TEN LONG 
YEARS 

RPM #437 

ç71I a. asalatnr W.I. tahu CM. Cud. 

brated its acquisition of a 5,000. 
watt status with a parade of five 
nearby towns. 

From WPAW, Pawtucket, R. I 
Al Roberts writes: "I play the older 
country style version of Eddy 
Arnold's 'Cattle Call,' from album 
No. 260. 1 refuse to play the Hugo 
Winterhalter version on any of my 
country shows. It's a beautiful 
number, but it's definitely pop. 
That's the opinion of Eddy Arnold 
and Victor, as well. Victor should 
rush all country deejays a 45 re- 
lease of Eddy's country version of 
'Cattle Call.' It would undoubtedly 
rate better on the deejay charts. 
Altho The Billboard prints a peri- 
odic list of yesterday's country 
favorites', I would like to see a 
weekly list of each year's 10 or 15 
top c. &w. favorites, dating back 
as far as the information can be 
compiled. Perhaps the record com- 
panies would reissue some of the 
oldies to help disk jockeys with 
their programming." 

Ken Kribbs, \VCAP, Maryville, 
Tenn., recently held interviews 
with Redd Stewart (RCA Victor) 
and Jim Rule, songwriter from 
Nashville.... Missouri Joe, coun- 
try & western twirler at WJAY, 
Topeka, Kan. infos that his two- 
hour show, heard from 10 to 12 
noon daily, is going well.... Ace 
Ball, who airs the c. &w. was from 
KLVT, Levelland, Tex., and his 
wife, Dorothy, worked the "Pioneer 
Jamboree" in Odessa, Tex., re- 
cently. Ball is still holding forth 
with his own "Saturday Night Jam- 
boree" at tlse Home Theater, 
Whiteface, Tex.... Bud Burrows 
and the Far West Boys, heard over 
KGA and KGA -TV, Spokane, 
Wash., guested recently on Mary 
Wilson's "Saturday Night Hoe- 
down" over KCLX, Palouse, Wash. 

Among the c. &w, talent cur- 
rently airing over WBVP, Beaver 
Falls, Pa., according to deejay Al 
Hallman, are Roy Ziegler's Range 
Riders and Skip Summerville 's 
Blue -Sky Mountaineers. 

Dean (hillbilly) Evans, who 
spins the country stuff over WXOK, 
Baton Rouge, La., infos that Ray 
Parker, a member of his band, has 
just had his first release on Dot 
Records, "That's Just How I Feel" 
b/w "It's Not the Moon That 
Makes the Difference." Latter is 
a duet with Anne Raye, of Biloxi, 
Miss. The side, "That's How I 
Feel," is looking good in Baton 
Rouge and vicinity, according to 
Evans. Evans adds that he and the 
band are playing the VFW Hall in 
Baton Rouge two nights a week. 
Werly Fairbum was in for a big 
dance and good crowd recently, 
Evans reports. Fairbum's first re- 
lease on Columbia, "I Guess I'm 
Crazy," is stirring up the action in 
Baton Rouge, Evans notes. 

Cal Shrum, \VMAY Springfield, 
Ill., shoots the following: "My 
show, on a recent survey, placed 
No. 1 in Central Illinois in the 5-7 
a.m. and 11:05 -12 a.m. time slots. 
My Saturday show, heard from 
5:$0 to 6:30 p.m., also placed first. 
The results of this survey prompted 
our programming the 'Sunday Night 
of Western Hits' This show origi- 
nates directly from my home 
studio, which cost $22,000. Sheriff 
Sid, of \VCIA -TV, Channel 3, 
Champaign, Ill., was a recent visi- 
tor to the area and while here did 
several broadcasts from the studio." 

Sheriff Tex Davis, WCMS, 
Norfolk, Va., reports that Hank 

"Most Most of All" lsns 
reached the No. 1 spot on his 
hit parade. Bobby Lord's "Hawk- eye is also climbing, according to 
the Sheriff. 

Concerning record service, Bob 
Ditmer, WHGR, Houghton Lake, 
Mich., says: "Recently I have re- 
cei'ed numerous requests for the 
latest Columbia reltase by Little 
Jimmy Dickens, when one after- 
noon on my program, 'Country & 
Western Music Time,' I informed 
my listeners that I was not able to 
acknowledge and spin out this ree- 

C & W Territorial Best Sellers 
For survey week ending September 21 

City -by -city listings are based on late reporta secured from top zounlp and western dealers and like box operators in each of the markets listed. 

Birmingham 
I. Till the Last Leaf Shah Fall 

E. lames, Cap. 
L Too Muck, S. James, Cap. 
3. U You Were Me, W. Pierce, Dec. 
4. All Right, F. Young. Cap. 
5. Just Can Me Lonesome, E. Arnold, Vic. 
4. Cattle Call, E. Arnold, Vic. 

Charlotte 
1. I Don't Core, W. Pierce. Dec. 
2, Just Call Me Lonesome, E. Arnold, Vic. 
3. Satlrkd Mind, J. Shepard, Cap. 
4. All Rena. F. Young. Cap. 
5. When I Stop Dreaming 

Cousin Brothers, Cap. 
i. Satisfied Mind, R. A B. Foley, Dec. 
7. Satsfi 4 Mind, P. Wagoner, Vic. 
L Tat Do Make It NC, E. Arnold. Vic. 
u. You Oughts See Pickles Now 

' T. Collins, Cap. 
IB. Love, Lose, Love, W. Pierce, Dec. 

Cincinnati 
I. Salk/Pled Mind, J. Shepard, Cap. 
L Yellow Rose of Tear 

T. B. Strength, Cap. 
3. Cable Call. E. Arnold. Vic. 
4. There She Goa. C. Smith, Col. 
S. Sad... Mind, P. Wagoner, Vic. L Yellow Roses, H. Snow, Vic. 

Dallas -Fort Worth 
I. Satisfied Mind, R. h B. Foley. Dec. 
2. 1 Don't Care, W. Pierce, Dec. 
3. Cattle Call, E. Arnold, Vic. 
4. AB RISky F. Young, Cap. 
S. There She Coe., C. Smith, Col. 

Houston 
1. Just Call Me Lonesome. E. Arnold, Via. 
2. It You Were Me, W. Pierce, Dec. 
3. Satisfied Mind, P. Wagoner- Vic. 
4. I Don't Care, W. Pierce. Dec. 
S, Yonder Comes a Sacker, J. Reeves, Vic. 
o. Making Believe, K. Wells. Dec. 7.1 Forget to Remember to Forges 

E. Presley Sun 
S. Seasons of My Heart, G. Jones, Sdy. 
9. Were on the Male Line Now 

L Payne. Sdy, 
IC More and More, W. Pierce, Dec. 

Memphis 
I. Love, Love, Love, W. Pierce, Dec. 
L Mystery Troia, E. Presley. Sun 
3, Cry, Cry, Cry, J. Cull, Sun 
4. Ballad of Davy Crocker, T. Ernie, Cap. 5. Renewal. Song, E. Arnold, Vic.. 

Nashville 
I. I Don't Care, W. Pierce. Dec. 
2. Satisfied Mind, P. Wagoner, Vic. 
3. AS Rich., F. Young, Cap. 
4. Love, Love, lare, W. Pierce. Dec. 
S. There's Poison In Your Heart 

K. Wells. Dec. 
6. Beautiful Isle. J. Shepard. Cap. 
7. I Just Dropped In to Say Goodbye t 

C. Smith, Cul. 
E. Baby, Let's Play House, E. Presley, Sun P. Temptadoa On Away 

Wilburn Brothers. Dec. 
t8. There She Goa, C. Smith, Col. 

ord for them, simply because 
WHCR was not getting service 
from Columbia. Immediately the 
requests stopped coming in. How- 
ever, one of my most faithful lis- 
teners, and an ardent Dickens fan 
club member, made a special trip 
of some 35 miles to present me 
with the platter. It seems to me that the recording firms could have 
the same consideration for radio 
listeners." WHGR says: 'Hats off 
to RCA Victor and Mercury for 
their splendid service.' " 

If many country & Western dee- 
jays are wondering why they are 
being Flooded with records from 
the small and large record firms, 
they should thank Cowboy Howard 
Voices, of New Kensington, Pa., for 
putting their names on his deejay 
listings which go out every three 
months to all record firms. Vokes, 
after reading The Billboard and 
noticing that many disk jockeys 
were badly in need of records, de- 

cided 
something should be done 

about it. After a bit of study, he 
came up with a compiled list of 
deejays who were in need of wax. 
Yokes compiles the list every three 
months from deejays who write him 
or who write The Billboard asking 
how they can get records from the 
companies. The list is mailed, at 
Yokes' expense, to every record 
company in the nation. Vokes 
sends out this reminder: "I still 
have plenty of sample copies of 
Wanda Jackson's latest on Decca, 
entitled, Tears at the Grand Ole 
Opry: Deejays who were left out 
may write to me care of Vokes 
Music Company, New Kensington, 
Pa." Yoke's wife, Martha Louise, 
recently presented him with a new 
daughter, Victoria Lee. 

New Orleans 
I. I Don't Care, W. Pierce, Dec. 

2. All Right, F. Young, Cap. 
3. I Guess In Crap, T. Collins, Cap. 
4. Saddled MMd, P. Wagoner, Vic. 
5. There She Goes, C. Smith, Col. 
6. Most of All, H. Thompson, Cap. 
7. I Forgot to Remember to Forget 

E. Presley. Sun 
B. Carle Call, E. Arnold, Vic. 
9. Yellow Rose of Tema, E. Tubb, Dec. 

10. Blue Darn:, J. Newman, Dot 

Richmond, Va. 
I. I Don't Care, W. Pierce. Dee. 
2. Satisfied Mind, P. Wagoner, Vic. 
3. Cattle Can, E. Arnold, Vic. 
4. Just Call Me Lonesome, E. Arnold, Vic. 
S If You were Me, W. Pierce, Dec. 
6. l'ou Duthie See Pickles Now 

T. Collins, Cap. 
7. All Right, F. Young, Cap. 
E. Nicol of All, H. Ihumpson, Cap. 

St. Louis 
I. Cattle Call, E. Arnold, Vic. 
2. Satisfied Mind, P. w'aguncr, Vic. 
3. Satisfied Mind, R. h B. Foley, Dee. 
4. That Do Make It NI., E. Arnold, Vic. 
S, I Don't Came. W'. Pierce. Dec. 
6. Baby, Let's Play House, E. Presley, Sun 

Reviews of New 
C 8 W Records 

(Continued on page 68) 

enough ditty. wrapped up satisfac- 
torily by Williams and his crew. 
Could get some lake box attention, 
(White Oak, BMU 

1 Wouldn't Hurt 
You for the World....72 
Here's a tender thought set to three. 
quarter time and given a sensitive 
treatment. Still there's nothing to 
make it stand out over a good many 
others. (White Oak, BMI) 

DAVE FARLEY 
FIN Top-Rookie 6f 

BONANZA 100-A bouncy novelty 
with a good title and personable 
vocalizing by Farley and chorus, this 
Is Bonanras first release. (Fairway, BMI) 

An attractive warbling stint on 
pleasant philosophical theme. (Fak- 
way, IMO 

CHUCK AUSTIN 
(I Could) Fail in Love With To 02 

CREATIVE ARTISTS 203-A new 
label and a new artist make a debut 
with this disk. Austin has a virile set 
of pipes and sounds like a real comer 
in this attractive ballad. Deserves 
exposure. 

(Tires Be a) New Mooa....64 
Another attractive take, with Austin 
turning in another expertly styled 
reading. 

MUSIC -RADIO 71 

TWO NATURALS! . 

. . . JUST LIKE CASH 
IN THE BANK 

'HEY, IOW 
B/W 

'MY LOVE GROWS STRONGER' 

IB +) PICK -CASH BOX 
CASH #1014 

FLYING 11O1IE' 
B/W 

'WALKING HOME' 
by 

The Fabulous JOE HOUSTON 

CASH #1013 
It's Cracking the Kids Up 

on the West Coast!! 

ORDER THESE TWO 
PROVEN HITS FROM 
YOUR DISTRIBUTOR 

TODAY 

--OR CONTACT -- 
CASH RECORD SALES 

2610 Crenshaw Blvd. 
Los Angela 16, Calif. 

Phone: M.N. 4.3074 

A FEW CHOICE TERRI- 
TORIES ARE STILL OPEN 
FOR DISTRIBUTORS. 

WATCH THIS ONE GO! 
It's Flotter Than 

loifhouse Coffee1 

FOOLISH DREAMS 
b/w 

LET'S FALL IN 

LOVE 
by 

THE FI -TONES QUINTET 
Atlas Record :0050 

ATLAS RECORDS 
271 West 125th Street 

New York City 
MN4441iNI4AVMV AVYWWV .1. 

Lavern 

Baker 

PLAY IT FAIR 

Ray 

Charles 

GREENBACKS 
b/w 

Blackjack 

ATLANTIC -1076 

b/w 

Lucky Old Sun 

ATLANTIC -1075 

T -Bone 

Walker 

PLAY ON, LITTLE GIRL 
b/w 

WHY NOT 

ATLANTIC -1074 

ATLANTIC RECORDING CORP. 
234 WEST 56th St. NEW YORK Is N Y 
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In Memoriam 

J. C. McCAFFERY 
September 28, 1954 

The traditions you set have been 

the inspiration for us to forever 

strive to be the best. 

Paul Olson 

and the staff of 

Amusement Company of America 

IN LOVING MEMORY 

MY WIFE 

MARGIE CETLIN 

OCTOBER 5, 1947 

Oft the grass turns green o'er Your Resting Place 

Then fades with each wintry blast, 

But deep in My Heart is a hallowed space 

Filled with Memories of the past, 

IZZY (ERIN 

IN MEMORY OF MY LOVING WIFE 

LEONE 
Who passed away Oct. 2, 1948 

SAM GORDON 

In Memory of 

J. (. McCAFFERY 
who passed away 

Sept. 28, 1954 

I alias you. Mac 

LOU LEONARD 

In losing memory 
of our sister 

JAQUELINE 

TEETER 
who passed away Sept. 29, 1952 

JEANNE & VIRGIL 

In Loving Memory 
of My 

Dear Husband 

J. C. 

McCAFFERY 
Who Passed Away 

1 Year Ago, Sept. 28, 1954 

Always So True, Lluselfibh 
and Kind; 

Few In This World His Equal 
You'll Find; 

A Beautiful Life That Came 
To An End, 

He Died As He Lived, 
Everyone's Friend. 

SARA MAE McCAFFERY 

In Memory Of 

CLIFTON 
OSTEEN 

Who passed away last Jan. 
10 in Augusta, Ga. 

He had been on many 
shows, Metropolitan, Jack 
Ruback, Ross Manning, Bill 
Page, L J. Heth and many 
more. 

Clarence Osteen, now on 

L. J. Heth Shows, wishes 
to thank all of his friends 
for flowers and their sym- 
pathy. 

IN MEMORY OF A 
SWILL TEOUER 

CHARLIE ARCHER 
DIED OCT. 4, 1934 

DOT JESS SUN AND CAST 
SUN PLAYERS 

THE FINAL CURTAIN 
RI' to -6111, 

widely known television performer, Sep- 
tember 15 In eckerboeker Hospital, 
New York. Hp'ññeeaded the act, 'Ball 
BUMS and Ms Feathered Friends," and 
had appeared on many network shows 
Including -Super Circus" and the "Robert 
Q. Lewis Show." Most recently he bad 
been signed for six weeks on the "Paula 
Stone Show." 

BARTON- George. 
second vice-president of the Screen Ac- 
tors Guild, September 21 in Hollywood. 
He had been an actor end motion pletore 
extra for more than 30 years. He was a 
brother of Charles Barton, a director. 

CUTTER -Royal, 
M. veteran Broadway stage manager. 
September 15 In Francia Delafield Hos- 
pital, New Pork. He had served the the- 
ater for over 80 years, 40 of them as 
stage manager for Russell Janney pro- 

uctions. Earlier he had been associated 
with óeorge Lederer. Richard Carle, the 
Aborn Opera Company and Arthur Ham - 
cratein. Among his shows were: 'The 
Vagabond King" In New York and Lon- 
don: "Madeleine." with Peggy Wood; 
'Captain Fury' and "gallant Ponta," 

with Otis Skinner. He had been casting 
"Frontlet Americana" new Janney 
production. when he became 111 a few 
weeks ago. He was a bachelor. 

GINNtì -Hy, 
49, veteran Chicago restaurant operator 
and member of the Showmen's League of 
America. September 16 In Chicago follow- 
ing a heart attack. 

115E -Pawl E., 
71, one of the country's leading theater 
historians, September 22 In Reading, Pa. 
He was manager of the Embassy Theater 
there. His collection Of theater programs 
and playbills was one of the most ex- 
tensive owned by a Private Individual. 
ran to some 75.000 Items, Including 
English playbills predating the American 
theater. His library Included more Nan 
1.000 books on the stage, screen, radio, 
concert and circus. 

ILES -Mrs. Theodore Lenore, 
widely known former outdoor show per- 
sonality. September 29 In Tampa. A 
resident of Gibsonton. Fla., she wise the 
wife of Tom Ines. ride operator on The 
Royal American Shows. In addition to 
her husband, she is survived by her son, 
Eli. J.. and a daughter, Mrs. Thelma 
Tell. both of Dellis. 

KAPLAN- Samwel, 
55, for Mt past 29 years musical di- 
rector of the Hartford. ICOnn.l film- 
vaudeville theater. September 13 In Hart- 
ford of a heart attack. One of his first 
musical jobs RAS In t Vaudeville house 
on Delancey Street. New Yark. Three of 
hie beat blends In those days were 
Irving Berlin, George ßehere and 

toured with Alter some years there toured 
with his own single ace, then billed 
WI Hans Wagner. In the early 1 

opened the first vaudeville house In 

Torrington, Conn. HeNplayed the stall 
TLNter Mn ChlSler, vy:lt.. before MOY 
1ng to Hartford In 19 ^_0. 

KINCREEDE -Nrs. Edith, 
69, wife of Harry H. Kincheloe, otdtlMe 
vaudeville, minstrel and med show per 
former, September 13 m Oklahoma City. 
Retiring from show business several years 
ago, she and her husband had been op- 
erating mall order business in Okla- 
homa City. In addition to her husband, 
she is survived by four brothers and three 
sisters. Burial In Llnsborg, Kan. 

STANDING- Herbert, 
71, former actor and member of a noted 
English stage family. September n In 
Bellevue Hospital, New York. He had 
come to the U. S. from England In the 
1920., and appeared in plays and silent 
films. Impairment of hearing gradually 
compelled him to give up acting, and 
he became a free -lance play broker. He 
was the son of Herbert Standing, one 
of tour brothers prominent on the 
Eng1Uh stage at the turn of the cen- 
tury. He was the brother of Wyndham 
Standing and the late sir Guy standing, 
motion picture actors. 

TAIT-John Henry, 
83, Australian theater Impersario. Sep 
tomber 23 in Melbourne. He managed the 
Australian courts of many world celeb- 
rities who played there. Including 
Melba, McCormack, Pavlova, Chan... 
Paderewski, Gatti- Cure!. Menuhin, Crooks 
and Tlbbett. He, and his several partner 
brothers, had made numerous trips to 
this country to .scout talent. Ms two 
surviving brothers, of four. are Nevin 
and Prank. 

THOMPSON -Joe, 
well known concessionaire. September 21 
lo Brooklyn. He had been with the Con - 
tmen.1 Shows. 

WASSERMAN- Marlon, 
wife of SoLte Wasserman. veteran mld- 
way eonceaslonelrc, BeDtember 1g In 
CAleago. IDelNs In Cirnhal sevtan.l 

MARRIAGES 
FIELD-BUCKHOLTZ- 

Lester M. Field, non -pro. and Mrx. Lou- 
ise Buekhults. former Billboard agent 
and eoncesslonaire on Sunset Amltx!- 
ment Company, September 10 In Gres- 
ham, Ore. 

KNIGHT- GILLIS- 
Tony 1Lnlfebk comic and leader of óhe 
band at the 

Gdns. 
Cole Show Bar. Denver, 

and Mergle ßi111., nonpro, recently In 
Colorado Springs, Colo. 

Hocus Pocus and Burlesque 
columns appear on page 92. 

IN MEMORIAM 

MARGIE CETLIN 

OCTOBER 5, 7947 

The eye grows dim, the hair turns gray; 

The world is getting hard to please. 

Now younger folks may rule the day, 

But we have lovely Memories. 

mom-WILSON-JACK 

At the present time I would like to thank everyone collec- 
tively for the kind thoughts, expressions and flowers that 
were sent in the recent death of my beloved father, 

TOM HASSON 
I hope in the near future to be able to thank each one 
individually. 

Bob Hasson 

IN MEMORY 
Of our very, very dear friend 

J. C. McCAFFERY 

Who passed away a year ago. 

LOU and ADA 
DUFOUR 

RI FORD MEMORY OF 

EDWARD HUNT 
Who passed away at 

Harrington, Del., 

Sept. 28, 1954. 

LIUIRAM AND EEMER IMP 
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UTAH STATE FAIR 
MATCHES '54 GATE 

Cold Weather Strikes on Two Days; 
"Holiday on Ice" Tops '54 Business 

SALT LAKE CITY, Sept. 24. 
-Utah State Fair here ran into 
cold weather Wednesday and 
Thursday (21 -22) but thru Friday 
(23), eighth day of its 10 -day run, 
held about even with its '54 attend- 
ance to the same point. 

"Holiday on Ice," the fair's 
major attraction, was headed for 
a higher gross than last year. The 
icer, in the Coliseum for 10 night 
shows and five matinees, again was 
a nightly sellout, with increased 
receipts stemming from slightly 
higher matinee patronage. 

On the midway the Monte 
Young Shows were reported get - 
ting good business. The midway 
had a huge clay Monday, Children s 
Dar. which was one of the best 
kids' clays in the fair's history. 

Grandstand offerings included 
matinee and night performances 
by Bill Ledbetters Moto -Polo show 
Saturday and Sunday (17 -18) and 
running horse races four afternoons 
starting Wednesday (21). Rain 
Sunday cut into thrill show crowds 
and dust hurt the Saturday turn - 
puts. Horse races, presented at the 
fair for the first time in more than 

100,000 Plus 
At Tyler; '56 
To Go 9 Days 

TYLER. Tex., Sept. 24.-East 
Texas Fair concluded one of its 
most successful six -day runs here 
September 17 with estimated at- 
tenclance exceeding 100,000. 

With perfect weather, crowds 
went from light on opening night 
(12) to set an all -time record Fri- 
day when over 25,000 kids and 
adults swarmed the grounds to 
make concessionaires and carnival 
and fair officials beam. Bill Hames 
veteran carnival man, said he could 
have used more rides. It was his 
greatest one -day gross at the fair, 
in its 40th year. 

Manager Bob Murdoch said Sat- 
urday night's paid gate exceeded 
Friday's draw. Opening night was 
off 20 per cent, but the turnstiles 
gained momentum with each pass- 
ing day. 

Murdoch attributed the contin- 
uing build -up to two major attrac- 
tions -the Hunt- McCafferty "Stars 
Over Ice" production in the May- 
fair building and Joan Brandon's 
hypnotic feats on the independent 
midway bandstand. Miss Brandon 
was presented thrice daily as free 
attraction. The ice show was un- 
reeled twice nightly and grossed 
more than twice as much as the 
1954 variety show, Murdoch said. lie said the fair in 1958 will be 
extended to nine days, September 
7 -15. Fair officials have contracted 
with Don Franklin to provide the 
carnival next year. 

Drive -In Chain 

Buys Kid Rides 
NEWARK. N. J., Sept. 24.-Red- 

stone Drive -In Theaters, operators 
of 10 ozone movie establishments 
in Virginia and Massachusetts are 
planning the addition of amuse- 
ment rides on a big scale. 

Edward Redstone, vice -president, 
said that two Allan Herschel kid 
rides will be put into operation at 
the firm's new 2,500 -car theater 
at the intersection of U. S. Route 
1 and the New Jersey Turnpike, 
said to be one of the largest drive - 
ins in the country. Tanks and a 
Sky Fighter will be operated be- 
fore the show and during intermis- 
sion with no charge. 

Additional devices will be pur- 
chased next year for other loca- 
tions, Redstone said. 

20 ears, drew extremely well. 
Stock car races were slated for the 
closing afternoon. 

Grandstand offerirgs Monday 
and Tuesday were presented free. 
Monday's bill, in connection with 
the kids' day program, featured a 
safety show, while Tuesday's pro- 
gram consisted of demonstrations 
of military units. As a free attrac- 
tion, Bruno's break -away sway 
pole act was presented in the cen- 
ter of the grounds thru the full 
nun of the fair. 

Per capita spending on the 
grounds was up from last year, 
according to Harold Gill, serving 
his first year as the fair's manager. 
Gill last year served as assistant 
manager. 

Plans Jelling 

For Esther 

Williams Show 
COPENHAGEN, Den mark, 

Sept. 24.-The projected European 
tour of in Esther Williams water 
show is apparently going to mate- 
rialize as Scandinavian promoters 
have received instructions about 
lining up suitable buildings for 
the show and making arrange- 
ments for transporting the two 
large tanks it will use. 

The water show is skedded to 
open early in 1956 in London and 
follow up with runs in Paris, Rome, 
Naples, Milan, Hamburg, Dort- 
mund, Dusseldorf, Antwerp, Oslo, 
Stockholm and Copenhagen. Rich- 
ard Stangerup, Sandinavian repre- 
sentative of the "Holiday on Ice" 
firm, will handle the water spec in 
Copenhagen and has tentatively 
set the show to go into the big 
Forum during June. Forum is at 
present being enlarged and will 
have plenty of floor space and a big 
balcony. 

Fred Dietrichson, Norwegian 
booking agent, at present associ- 
ated with Stangerup in handling 
the run of Sonja Henie and her 
Hollywood Ice Revtte, in Oslo, will 
handle the Norwegian stand of the 
water show but has not yet secured 
a suitable location. - 

Flooded Fair 

At New Bern 

Is Postponed 
Hurricane lone 
Ruins Canvas; 
New Date in Nov. 

NEW BERN, N. C., Sept. 24.- 
The Tri -County Fair has been re- 
scheduled for the first week in 
November, due to severe damage 
wrought by Hurricane Ione which 
struck early this week. Opening 
was to be Monday (19). 

Storm warnings had been out 
since Friday (17) and Manager 
W. H. Godley wanted exhibitors 
not to bring their exhibits to the 
fair. New Bern was the worst hit 
of the communities damaged by 
Lone. Godley informed everyone 
he could that the fair would notify 
them when it was safe to come to 
the grounds. 

Sunday night the wind and rain 
got very bad and the grounds, not 
considered to be in such a bad 

(Continued on page 94) 

73 

Nashville Extends 
Run Due to Rain 

Gate Is Up Going Into Final Day; 
Gooding Ride -Show Gross Jumps 30% 

NASHVILLE, Sept: 22.-With 
much of its activity sloughed by a 
steady rain all day yesterday, Ten- 
nessee State Fair officials voted to 
extend the run of the annual thru 
today. Fair seas slated to close Sat- 
urday night. 

The Gooding Amusement Com- 
pany, not due in Atlanta until 
Wednesday (28), continues on the 
midway today, and will make the 
haul out of here early Monday (20). 
Big car races produced by Al 
Sweeney, rained out Saturday, were 
reskedded for today. Despite the 
rain, the Gooding org pulled good 
ride business yesterday. 

NASHVILLE, Sept. 24. -The 
Tennessee State Fair lure was run- 
ning slightly ahead of its 1954 run, 
attendancewise, going into today, 
the closing day of the sir -day event, 
when rain hit. 

Despite the rain patrons 
thronged out in large numbers and 
officials were confident that the 

Allentown Wins Out 
Over Storm Threat 

Hurricane Warning Cuts Gate, But 
Pennsy Event Comes Back Strong 

ALLENTOWN, Pa., Sept. 24.- 
The threat of Hurricane Ione 
calmed down some of the excite- 
ment and cut into the gate opening 
Monday night and Tuesday (19- 
20) at the Great Allentown Fair. 
Luckily, however, both the pre- 
dicted high winds and heavy rain 
failed to materialize and the fair 
picked up momentum rapidly. 

Wide open gates and prepara- 
tions on Sunday (15) drew an esti- 
mated 40,000 to the grounds. On 
Monday attendance was down 
sharply to about 15,000 paid. The 
Joie Chitwood Thrill Show, night 
grandstand feature, suffered as a 
result of the predicted weather. 

Tuesday some 13,000 paid. 
Thousands of children, admitted 
free, were also on hand. The night 
grandstand show, George A. Ha- 
mid's "Stairway to the Stars," drew 
6,000. Wednesday drew 20,000. 
On Thursday 23,000 were on hand. 

Brockton Scores Rise 
Over Storm -Hit 1954 

BROCKTON, Mass., Sept. 24.- 
The spectre of polio hung heavily 
over the 82d Brockton Fair last 
week, cutting sharply into a gate 
which officials had hoped to push 
to 200,000. Paid admissions were 
just over 174,000. The fair drew 
136,300 last year, when it was af- 
fected by hurricanes. A huge in- 
crease had been expected this time, 
but while the weather was fine a 
serious polio epidemic slashed into 
attendance. 

One record was smashed when 
the mutuel handle for the six -day 
horse race card hit $378 ;682, an 
all -time high. The closing day 
Saturday (17) saw the one -day rec- 
ord fall when the mutuels rang up 
$103,371. The Saturday attend- 
ance was more than 50,000. 

On other levels business was 
only fair. The World of Mirth's 
big midway reported only moder- 
ate grosses, and the grandstand 
show with seven acts, fireworks 
and a fashion show, was quite a bit 
off normal years. Joie Chitwood's 
auto thrill show, opening day 
(10), did not draw too well and 
the same held true for Irish Ho- 
ran's unit the following day. 

Money was generally tight at 
most fairs in the area this year, 
and the trend made itself felt at 

Brockton. Attendance at grand- 
stand prices of $1.25, 75 cents and 
50 cents seemed to indicate that 
people weré not spending freely. 

Kids' Day Canceled 
Biggest obstacle to the event 

was the polio epidemic, however, 
and the related dropping of chil- 
dren's day, with attractions for 
moppets being played down in co- 
operation with city officials' 
wishes. A big parade thru the 
downtown section, the morning of 
opening day, was canceled be- 
cause of the desire to keep children 
away from crowded areas. Weather 
held up well thruout the eight - 
day ruin. 

The revived Class A horse show 
proved a big draw, with entries 
from several States. It is planned 
to keep up titis event next year. 
Fair theme this season was the 
"Cranberry Jubilee" with an inno- 
vation in the crowning of a cran- 
berry queen. 

Carlton J. Larson, new general 
manager, said no comparisons 
could be made with last year since 
hurricanes dealt the fair a severe 
blow then, but he felt that under 
the circumstances it had done as 
well as could have been expected. 

A heavy overcast was affecting the 
early crowds yesterday. 

Crowds at the event actually 
seem, and are, greater than the 
announced paid attendance. Liter- 
ally thousands of people are not 
counted thru the turnstiles. Kids 
are free and the gate goes off at 
10 o'clock each night. 

Harness and running races were 
presented in the afternoon. Midget 
and stock car racing on Friday and 
big cars today were presented by 
Sam Nunis Speedways. 

New Site Urged 
President Howard Y. Singmaster 

announced his intention to bring 
before the board at its meeting in 
December the question of moving 
the plant to a new location. The 
city has grown up around the pres- 
ent grounds which are cramped, 
particularly for parking. 

The fair acquired extensive 
properties some years ago for the 
purpose of a later move. It is un- 
likely, however, that if a move is 
made the new land would be used. 
Some of it has already been sold 
for industrial purposes. Several 
stockholders indicated that they 
approve the possible moving of the 
plant. However, they said they 
would reserve decision until a 
choice of possible new locations 
had been made. 

Actually, the question has been 
almost a perennial one. There is 
always considerable opposition to 
any proposed change. The present 
grounds are very valuable as m- 
dicated by the fair's city tax bill 
which runs to more than $16,000 
annually. 

A project that has been dis- 
cussed by Singmaster, and is also 
likely to come up for consideration, 
is the construction of a coliseum 
on the grounds. 

Mills Bros. Draws 
Pair of Full Ones 

NORRISTOWN, Pa., Sept. 24.- 
Mills Bros.' Circus played to a pair 
of full horses here Monday (12) 
under auspices of a suburban fire- 
men's organization. Promotion was 
good and weather was clear. 

The show last week turned down 
an offer from an Ohio magician 
to bring its featured elephant, 
Burma, to Lorain, O., for the open - 
of the Ohio Turnpike. The magi- 
cian, Harry Albecker, is planning 
to drive the turnpike blinfolded. 

fair would end with a total gate 
count close to that of last year. 

Heavy rain early today tapered 
at midday, turning into a sprinkle, 
but resumed again at mid- after- 
noon. Meanwhile, the big car auto 
races slated as the afternoon attrac- 
tions had been delayed as the 
crowds on the grounds swelled. 

Thru Friday (23), all segments of 
the fair been up over last year. 
Biggest increase was shown by the 
Gooding Amusement Company on 
the midway. Its ride and show 
gross thru the first five days was 
about 30 per cent higher than for 
the like period last year. 

Over -all grandstand receipts were 
running slightly ahead of the 1954. 
Nightly grandstand offering was a 
revue presented by Ernie Young, 
Chicago. 

Matinee grandstand offering the 
first two days were performances 
by Joie Chitwood's Thrill Show, 
which drew about average crowds 
for thrill shows here. 

Stock car races, staged by local 
promoters, Wednesday and Thurs- 
day, drew well. Big car races by 
AI Sweeney's national speedways 
Friday (23) were run before a good 
crowd. 

The horse show presented night- 
ly in the 4,400 -capacity Coliseum 
drew crowds rated about average 
for that feature, L. E. Griffin, fair 
secretary, said. 

Cisco Kid Sets 

New High Marks 

On Current Tour 
CINCINNATI, Sept 24. -Dun- 

can Renaldo, the Cisco Kid, will 
wind up a string of personal ap- 
pearances at fairs and other events 
with a stand at the Heart O' Texas 
Fair, Waco, October 1 -7. He was 
in Cincinnati this week to confer 
with Ziv Television, producer of 
his TV film. 

Renaldo appeared at the Michi- 
gan State Fair September 2 -5, 
setting a new record for the- first 
days of the fair. Where the first 
two days had often been losers in 
the past, he said, they and the 
second two were winners this time. 
He topped his own 1954 mark. 

He appeared at Franklin Sta- 
dium, Philadelphia, for a scholar- 
ship fund, which raised $104,000. 
The event had expected to draw 
25,000 and actually pulled 79,000, 
he said. 

Cisco gave away approximately 
20,000 photographs when he ap- 
peared at the Vancouver Interna- 
tional Horse Show, September 14- 
17. The show set a new record, 
doubling its old score, he reported. 
He also appeared at the Escanaba, 
Mich., fair September 25, with the 
Governor of Michigan and pulled 
record attendance. Another appear- 
ance was at Buck Lake Ranch, 
of Harry Smythe, at Angola, Ind.. 
drawing strong crowds despite 
cold weather. Booked to follow 
the upcoming Heart O' Texas Fair 
date is an appearance in Philadel- 
phia for Cimbels' Thanksgiving 
Day parade. 

Fleckles Wins 
Cops' Contract 

ST. LOUIS, Sept. 24.- Contract 
for the 1958 edition of the St. Louis 
Police Circus has been awarded to 
L. M. Fleckles and Associates, Chi- 
cago. Bids were received Tuesday 
(20) by the police committee. 
Flecides has held the contract foe 
the past several years. 
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1000 HOT DOGS HOUR Baróerues 
EARN SOME REAL MONEY 

With 2 BAR -B -FRANK MODEL 4,900 
MACHINES las pictured!. Each bar- 
becues III frankfurters every 12 
minutes, 
Tested and proven in operation by Wool- 
worth's, Kresge's. Interstate, Thompsons, 
Greyhound, Union News and others have in- 
creased volume 2 to 5 times after BAR -B 
FRANK installation. 

* * * 
Motion, Color and Lights attract attention, 
Infra -Red Ray cooking expands the franks, 
bringing out the full flavor and producing a 
juicier, fluffier, more tasty frank. Assuring 
Increased sales. 

27 "K 17 ", 1912 high. Shipping weight 48 lbs, 
SMALLER MODELS llo volts AC 1725 watts. standard outlet, 
ALSO AVAILABLE Made of 18 -8 stainless steel, fully automatic. 

WRITE, WIRE, PHONE TODAY FOR COMPLETE DETAILS 

DALASON PRODUCTS MFG. CO. 

STAR 
CRITOR 
ECHOLS 

DUNBAR 
GOLD MEDAL 

PRODUCTS 

and many others 

Equipment and Supplies 
POPCORN FLOSS CANDY APPLES 

SNOWBALLS DRINKS 
Plus ... A Complete Line of Money Makers! 

Get everything from one source! 

POPPERS SUPPLY. CO. 
INC. OF PHILADELPHIA 

DISTRIBUTORS FOR GOLD MEDAL PRODUCTS 

COTTON CANDY CONES 
By putting on extra shifts we have increased production on Cotton Candy Cones and 

we can now give you all you want. Our dealers from roast to coast have been stocked 
up again so Order from the source nearest yW, 

The demand this year was far greater than we had anticipated and we appreciate 

your patience in waiting for delivery, 

GOLD MEDAL PRODUCTS CO. 
318 E. THIRD ST. CINCINNATI 2, OHIO 

TERRIF/C - OuTSTANDIN 

for CONCESSION and 4 -WAY TENTS 
Engineered for 2 Yeats t. Asare the BEST to SHOWMEN 

WRITE FOR INFORMATION 

?fiit?Rfk .iURSTELU on... tN eau stm 
DISIONS. Of OCHE WEIGHT - RUST 111001 A1V- 

.INUM H.., NINOED HO% RIS IONaB 
NO KOWA EDITS, PINS OR RUA 

M.I. b 6L 2.114 & a.& .j 
ANCHOR SUPPLY CO., INC. 
IONSVIDA INDIANA 101a NA LBTO3 

MFRS. OF CANVAS TENTS FOR AIL PURPOSE 

CONCESSION TOPS SHOW TENTS 
RIDE CANVAS 

BERNIE MENDEI,SON 
4862 N. CLARK ST, Phone: ARdmore 1 -1300 CHICAGO 40, ILL. 

S P E C I A L 

I C K E T 
P R I N T E D 

RESERSEO. SEAT.PADSTRIP --DU- 
ROLL or MACHINE POT, 800KS-WAITER. CHECKS - 

I11(1.000 T P.14i(ING S LAIt'1DERETTE TAGS. 

nos ti'LIG.IIII ALL FORMS OF TRA'ISPORTATIOL 

Back Print,nv EKt:a. TICKETS. 

ELLIOTT TICKET CO. 1095 Chcsen fg9h Philo h 

TENTS 
ALL SIZES 
ALL TYPES 

Well Made for Over 75 Years 
Materials on hLnd either dyed in 

Colors or "CHEX FLAME." Undo- 
writers approved flame, water and 

mildew -treated ducks. 

IMMEDIATE DELIVERY 
"SID" 1. JESSOP -6EO. W. JOHNSON 

UNITED STATES 
TENT & AWNING CO. 
2315 -21 W. Huron CHICAGO 12 

Chicago's Elie Tent House Since 1870 

141N9.1 NNN1N1141.11 

OARC ... WHAT DOES 
IT MEAN FOR YOU? 

Get the facts today on the frond 
to planned oneslop fun spols- 
Outdoor Amusmnt- Recreation 
Centers-to help fill the amuse- 
ment needs of Americo . . . 

Attach this ad to your company 
letterhead for your fro/ copy 
of Billboard's spacial reprint 
booklet on OARC potential. 

Send to: 
The Billboard, OARC Reprint 

2160 Patterson Street 
Cincinnati 22, Ohio 

Clergymen, Edu- 
c otors, Club 
OHicus -oll who 

talk in public -need QUOTE, weekly 
digest of illustrative stories, opt arm. 
dotes. Send for free sample. QUOTE, 
Department 13, Indianapolis 6, Ind. 

GIVE TO DAMON RUNYON CANCER FUND 

"Super Circus" Changes Plan, 
Stays in Chicago for Present 

Speakers ! 

CHICAGO, Sept. 24,- Whether 
"Super Circus" would move to 
New York was up for grabs again 
Friday (23). ABC -TV officials re- 
vealed that a switch in plans had 
canceled the earlier plan to start 
telecasting from New York October 
30. 

Reports here Friday were that 
the circus show would stay in 
Chicago for the next 26 -week 
contract period. Sources close to 
the organization, however, said 
that the longer -term idea still is 

to move and that further changes 
in the plans might be forthcoming. 

For the week previous to Fri- 
day's report, principals in the show 
were uncertain about whether they 
would move to New York to stay 
with the show or would bow out 
of the cast to stay in Chicago. 

Rizpah Shriners 
Off to Good Start 

MADISONVILLE, Ky., Sept. 
24. -The seventh annual Rizpah 
Temple Shrine Circus, produced 
each year for Rizpah Temple 
Shrine by A. E. (Buck) Waltrip, 
in Municipal Baseball Park here, 
opened its six -day stand Monday 
evening (12) to the largest crowd 
ever seen in park. Business Tues- 
day and Wednesday continued 
above the normal of other years. 

Shrine Circus Chairman O. H. 
(Pete) O'Bryan reported the ad- 
vance sale, in progress for five 
weeks, was approximately 20 per 
cent above that of last year, points 
to increased attendance for the re- 
mainder of the date. 

Acts presented included Darlene 
and Jinx, chimp act; Five Coronas, 
high wire; the Hildalys, up -side- 
down act; the Cyclettes; Billy Bar- 
ton, cloud swing; the Great Stanley, 
foot juggler; Widaman's Elephants. 
(3); the Shanghai Twins, gymnasts 
and balancers; Betty Pasco, high 
act; Walcott's Dogs and Ponies; 
the Crowells, comedy trampoline 
and ground gymnastics; the Can- 
tons, Chinese aerialists; Holden's 
Liberty horses; bliss Arlene, con- 
tortionist, and five clowns. 

Full -Time Office 
For Barnum Fest 

BRIDGEPORT, Conn., Sept. 24. 
-The annual Barnum Festival has 
established a full-time office here, 
with Mrs. Madeleine Neupert as 
executive secretary. She had been 
marshal of the Parade of Cham - 
pions show, a feature of the five - 
day celebration. 

Booking of circus acts for the 
show will be by the Associated 
Booking Corporation, thru Al Do- 
britch, counselor, regardless of 
where the show originated, it was 
learned. 

Popcorn Crop 

Below Average 
WASHINGTON, Sept. 24. - 

Planting of popcorn this season is 
13 per cent below last year and 
27 per cent below the 10 -year 
average, the U. S. Department of 
Agriculture reported last week. 
Growers in 11 commercial popcorn 
producing States planted 128,000 
acres of corn this year-the smallest 
acreage since 1949. 

Total planting in '54 was 147,- 
000 acres and the 10 -year average 
was 174,000 acres. Most States 
planted less acreage than last year, 
particularly the larger producing 
areas. Ohio, Michigan, Missouri 
and Texas increased plantings altho 
acreage -wise these increases were 
relatively minor. The 125,000 acres 
for harvest are 12 per cent below 
last year and the lowest since 1949 
when 106,000 acres were har- 
vested. 

The department said the acreage 
losses were expected to be light 
and confined largely to the Wes- 
tern Corn Belt States and the 
Southern areas where March freeze 
destroyed some crops. The yield is 
late in some areas but, generally, 
it has made normal development. 

Florida Fans Form 
John Ringling Top 

SARASOTA, Fla., Sept. 24.- 
Fifty Florida members of the Cir- 
cus Fans Association met here and 
organized the John and Mabel 
Ringling Top. They also mapped 
plans for further negotiations on 
holding the national CFA conven- 
tion in Sarasota next spring. 

William Sadler of. Miami is State 
chairman. Dr. Craig Knightlighter 
is president. of the Fred and Ella 
Bradaa Tent, Sarasota. Paul Tharp 
is secretary of the Wiilnie Colleano 
Tent, Miami. Others on hand in- 
cluded Mrs. Shirley Rutland, Sara- 
sota Tent secretary, John L. Sulli- 
van, Col. Melvin Asp, Mrs. Tom 
Gregory, and circus people includ- 
ing Ella Bradas, Dolly Copeland, 
Dick and Mary Jane Miller, Gott- 
lieb Fisher and the Canestrellis, in 
whose restaurant the meeting was 
held. 

Detroit Majors Staying Open; 
Edgewater Wins Holiday Crowd 

DETROIT, Sept. 24. -$ marked categories allEl souvenirs to every 
th kid entemg the contest. 

Advance press coverage and 
follow -up was strong, according to 
Diehl -Beemer Associates, press re- 
lations counselors for the park. 

Meanwhile Edgewater's general 
manager, Milt Wagner, is busy 
readying promotion of "Modern 
Jazz Show of '15," featuring Dave 
Brubeck, Jerry Mulligan and Car- 
men MCCrae, for a bow-in at the 
State Fair Coliseum early in No- 
vember. He's also dickering for a 
Toledo, O., date with the same 
billing. 

by favorable weather and what ap- 
pears to be a marked revival of 
amusement spending following the 
automotive labor settlements, major 
amusement parks in the Detroit 
area are reversing their policy of 
recent seasons and will operate for 
the balance of the month. Labor 
Day has usually marked the close 
of the season, but both Edgewater 
and Jefferson Beach parls will con- 
tinue to operate daily until Octo- 
ber 1, according to present plans. 

Edgewater Amusement Park, 
like many plagued by Labor Day 
competition in past years, came up 
with terrific attendance figures. 

Day -Date Truman 

The Motor City played host to 
former president Harry S. Tr . 

man at a huge labor parade and 
rally, and at the same time was 
observing the opening of the 
Michigan State Fair. But Edge- 
water on Labor Day pitched its 
crowd -drawing appeal to a Kiddies' 
Pooch Show, in co- operation with 
the Michigan Humane Society. The 
result was 1,500 youngsters, ac- 
companied by their parents and 
friends, showed up to swell crowd 
figures to more than 25,000. Ken - 
L- Ration dog food joined in to 
offer prizes to the winners of six 

The Most Beautiful 

MINIATURE GOLF 
Courses 

RWN in America, are constructed by 

ARLAND 
444 Brooklyn Ave. 

New Hyde Park, Y. 
In 43 States, the Caribb bean and 

Overseas. 

ILLINOIS FIREWORKS 
WORLD'S LARGEST 

MANUFACTURERS AND EXHIBITORS 

Known everywhere. Catalogue mailed 

upon request write o caH 

,1 Dan,die III Pb 1716 

1 cLtAs - iir41 G .^_ 
. s cBa : 

NEW! ALL NEW 
THE 

TOLEDO 50 
FLOSS MACHINE 

3916 Secar Rd. Toledo 13, Ohio 

a,1 
e DIRECT DRAW 

ni ry DAIRY FREEZER 

WRITE FOR FREE INFORMATION 
GENERAL EQUIPMENT SALES, INC. 
1348 STADIUM DRIVEINDIANAPOLIS,IND, 

Il 8,000 STICKS - BATTER BOWL 
-BEATER AND BRUSH - 
POSTERS AND DETAILED 

INSTRUCTIONS .... S139.00 
PARTY BATTER CO. 

2022 oaksfone Way. Hollywood 46, Calif, 
Warehouse: St, LOU, Mo. 

HOT DOG 

on a STICK 
COMPLETE SET -UP 

100 LBS. PARTY BATTER 
SPECIAL COOKER 

FLUORESCENT SIGNS 

MAKE $100.00 A DAY 

On Candy 
Floss 

Our PERFEG 
TION ü Just that 
-Precision built 
Winner...volt 
meter, rheostat. 
No vibration. 
FREE parts. 
Write today for 
free literature. 

RulliI (ANDY FLOSS MACHINE CO. 

Tm Benton Ave. Nashville 4, Tenn. 

POPCORN -SNO- CONES -COTTON 

E 
CANDY -CANDY APPLES 

ana omnr E:4uipmenl :nid ,ants ue,. 
Bcntl [or free ca[OIO¢. / 

VICTOR POPCORN SUPPLY CO. / 311 W. 7th SI. Richmond, Ca06 pl 

L PHONE 83 -48 

/SHOW 
TENTS 

E rat 
516 -5113 EAST 18th St. 

Kansas City 6, Missouri 
Phone: Harri>on 3026 

HARRY SOMMERVILLE 

CHAIRS -TABLES 
IMMEDIATE DELIVERY 

138 STYLES STEEL WOOD 
FOLDING NON -FOLDING 

ON C/lats MINIMUM ORDER IS 4 DOZ. 

STATE OUANTITT NEEDED -ASK PRICES 

Drat. 
AdirondackChairCot 
1140tJROADWAY127St1N.Y -MU3-4834 

Shooting Galleries 
And supplies for Eastern ana Western 
Type Galleries. Write for new catalog. 

II. W. TERPENING 
137 -139 Marine St., Ocean Park, CaRE. 

Copyrighted material 
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i DON'T BE LIKE 
THE OSTRICH! 

When in trouble it 
buries its head in 
the sand. 

Buy Your Insurance With Confidence 

Secure Sound Protection 
INSURE WITH 

CHAS. A. LENZ 
"The Showman's 
Insurance Man" 

1402 Fourth St., N., 

St. Petersburg, Flo. 

Phone: 7.5014 

THE 

GARBRICK 

WHEEL 
Have for Immediate 
delivery o used 
Wheel, completely 
remanufactured. 
Priced reasonable. 
We are also building 

new Wheels and new Kiddie Rides. 
Liberal discount for orders this fall. 

GARBRICK ENGINEERING 
Lewis H. 8. Lewis A. Garbrick 

Centre Hall, P. 

optefo 
* Rodeo Ride 
*.Chao -Chao Ride 

* Speed Boat Ride 

*Kiddie Auto Ride 

7* Rócket Ride 

*Pony .Cart Ride 

* Army Tank Ride 
* Miniature Trains 

KING AMUSEMENT CO. 
Mt. Clemens. Mich. 

* MERRY-GO-ROUND 3 abreast- chì(dren & adUIU :* ROLLER COASTER_ 
WATER BOAT RIDE * WHIRLAROUND * FERRIS WHEEL * LOCOMOTIVE TRAIN * ROCKET TRAIN 

*ROCKET FIGHTER 
*CIRCUS RIDE * JET AEROPLANE * CHAIR -O -PLANE 
*ELEPHANT RIDE 
* TANK RIDE 
AN Id's em Plere, 
+lectri 

r.9 l n c e 
rte ]lens, ready 

ro op. rare. Terms 
i'''' loos. elr 

STANDARD KIDDIE RIDES 
MANUFACTURING CO. 

201 E. Broadway,lung Beach,L.l.: N.T. 
nhanes:LOng Beach 6 -7361 and 6 -5504 

GRANDSTAND BIG 

Many Records Fall 
At York, Pa., Event 

YORK, Pa., Sept. 24.- Virtually 
all department records tumbled at 
the York Interstate Fair last week, 
President Samuel S. Lewis an- 
nounced. 

Attendance climbed steadily in 
excellent weather thruout the 
week. By closing Saturday (17) 
the five-day event was running 
some 15,000 paid ahead of last 
year. 

Also important in the revenue 
department was the success of the 
grandstand show. Produced by 
Frank Wirth, of the New York 
talent agency bearing his name, 
and staged by John Lonergan, the 
night spectacle, featuring different 
name talent for each show, drew 
up to overflow audiences. 

McGuire] Big 
The appearance of the McGuire 

Sisters on Friday night (16) broke 
all Iecords. There were 6,381 
more paid admissions to the grand- 
stand than on any other previous 
night. The overflow was seated 
on the race track and the sale of 
tickets had to be halted. Pernia- 

DEPEND 
ON 

SKEE-BALL 
FOR YOUR 

STEADY INCOME 
YEAR AFTER YEAR 

WRITE 

PHILADELPHIA TOBOGGAN CO. 

130 E. Duval St. 
Philadelphia 44, Pennsylvania 

CAROUSELS- ORGANS 
KIDDIE RIDES -TRAINS 

Complete line. Write for catalog and 
terms. 

n. E. Ewart Company 
707 East Greenleaf Street 

Compton, California 

Tivoli Hits 
Pay Gate of 
4 Million 

COPENHAGEN, Denmark, 
Sept. 24.- Summer Tivoli hit the 
jackpot by wrap ing up its 112th 
season, Sunday (11) night, with a 
pay gate tot attendance of 
4,065,000, which topped the 1953 
record by 272,568. 1`he 1955 sea- 
son had 134 days and had a daily 
average of 30,355. 

nent grandstand seats number 
11,000. 

Other name talent featured, 
included Bill Hayes, the Four Aces 
and Phil Spitalny and His All-Girl 
Orchestra, The revue, "Sweet and 
Lovely," went without a name at- 
traction on Saturday night[ Ward 
Beam and His Congress of Hell 
Drivers was featured on the track. 

Entries in competitive classes 
numbered 9,616. Premiums paid 
out amounted to $20,520, Both 
figures set records, 

Midway Clicks 
The James E. Strates Shows had 

an excellent week on the midway 
as did a large number of independ- 
ent concession operators. Included 
in the latter were six bingo 
opérations. 

The new Coliseum, completed 
just in time for the fair, proved a 
principal attraction. It was jammed 
with commercial exhibits. It will 
probably be used for various sports 
events, banquets and conventions 
during the winter months. 

Visitors included T. H. McLeod, 
manager, and C. B. McKee, chair- 
man of the attractions Committee 
of the Regina Exhibition, Saskatch- 
ewan; William Baker, director of 
the New York State Fair, and Paul 
Smith, New York deputy commis- 
sioner of Agriculture, and Mark 
Leddy, general manager of Ed 
Sullivan's 'Toast of the Town." 

Admission prices were increased 
this season. No promotions of any 
king were used to boost attend- 
ance; in fact, there were less 
"guest" appearances of bands and 
musical groups and similar special 
events than usual On the other 
hand, following a chilly month of 
May, the weather improved in 
every way and from July 1 thru 
September 11 there were scarcely 
any rains. It was so warm that the 
restaurants, dining terraces and 
picnic areas all operated at ca- 
pacity during the major part of the 
summer. 

The new r"Tavelná dance hall, 
which has about six times the table 
capacity of its predecessor, oper- 
ated all season to turnaway 
crowds, as did the nearby Dan - 
setten" jitterbug spot, which has a 
pay gate in addition to table and 
bar service, The wisdom of having 
plenty of sturdy but comfortable 
benches, seats, chairs and tables 
wherever there is a suitable spot 
was clearly proved this season, as 
they induced patrons to patronize 
the self -service stands nearby in- 
stead of lining up in front of crowded eateries. 

Next season the park will have a new Concert Hall, a theater in the former concert hall and the new 
"Tavemma," which forms an integral 

also 
of 

a vastly increased amount of basement space not only under the new buildings but 
also under all of the adjoining ride buildings. 

Tivoli staged a big celebration 
this past weekend when it became certain that the park would for the first time not only hit the 4,000,000 attendance mark but 
pass it by a good margin. At the same time it celebrated the "roof- 
ing over" of the big concert hall on Saturday (10), with workmen 
and invited guests being treated to a brief concert by the Tivoli Sym- phony Orchestra on an improvised stage in the new structure. 

Park admission prices range from 
a few cents, weekday mornings, to about 20 cents on Saturday, 
Sunday and holiday nights -chil- dren half price. The park is com- mercially owned and operated by a stock company, with 700 em- ployees, plus a lot of concession- 
aires, and it continues, year after year, to pay its shareholders 10 per cent in dividend', 

Carnival Routes 
Send to 

2160 Patterson SL 
Cincinnati 22, O. 

A -1 Am.: East Prairie, Mo.; New Madrid 
3 -8. 

Aland Expo.: (Pair) Corsicana, Tex.; (Fair) Baytown 4 -8. 
A. M. P.: (Pah) Durham, N. O. 
Am. Co. of Arnerlu: Suret, MW. AMUMMants of Amensal (Par) Sanford, 

N. C.; (Fair. Henderson 3 -10. 
Bayou ette: (Fair) Ville Platte, La.; (Fair) Ruston eD. - 

Besm's Attrs.: (Pair) Snow MIL N. O.; (Ihlr) Kinston 3 -8. 
Bene City: (Pair) 8t. !Rancis, WM., n- ook 1. 
Bernard Barry: Kingston. Ont. 
B, á H. Am. Co.: (Pair) Bt. George, IL 04 

(Fair) Florence 3.8. 
Big Four Am.: Lembvllle, Ark., 18 -Oct. 1: Manila 6 -10. 
Big 8MM: (Fair) MCEenney, Tex.; Vernon 

3 -8. 
Blue Grass: (Fair) Corinth, Miss.; (Patti 

Cherokee, N. C.. 3 -8: 
Blue valley: Alms, Mo., 29-Oct. L Borderland: O'Donnell. Tex. 
Buck, O. C.: (Pair) Clinton, N. C.; (Pair) 

Camden, 8. C., 3 -8. 
Burke, Harry: (Pair, Plaquemine, LA, 111.. 

"ORS 3; (Pall) Reale 8.10, 

INSURANCE - 
IDA E. COHEN 

175 W. JACKSON BLVD. 

CHICAGO, ILLINOIS 

1955 Winners 
43rd Annual -BIG ELI 
Fourth of July Contests 

(Cenfsf Ne. 1 Ior el0 FLI WNEl LEI 
Rank Owner Eteis Wheel ReceipN 

A. Fredmn CIN, f5 st2.ys Art Far<Mr Minn. FS 184.75 ] [. Brown;ne On. aS bSO.w 
e N. BrrholomeW Iowa f3 511.00 

Chas. Millar Wlr, i3 So1.03 
a W. Anderson Ohb f7 600.00 
Ne. S BIO ELI WHEELS enfinW es NadIM praif <arners. ¢eaé NII M pena 11 c rites /s +n J"IY-A000Sf el0 
ELI NEWS. Fns upon rcgw1. Ask Nr rlc Llaf Ad9 d all ,ntormatIen on BIG ELI WHEELS. 

ELI BRIDGE COMPANY 
KM Caw Avenue Jacksonville, Illinois 

MINIATURE TRAINS 

foTEVERY LOCATION 

000 0111111111tili 

MINIATURE TRAIN CO. 
RENSSEIAER, INDIANA 

Burkhart: Perryville. Ark.; Bce 
Byers BEM: Searcy, Ark. 
Capital City: (Fair) Manches 

Matti Americus 8 -8. 
Catlett Greater: Rule, Tex. 
Central Am. Co.: (Fair) Jackson. 

(Fair) Windsor 3 -8. 
Celtic ils Wilson: (Ehlr) Richmond, Va.; 

(Fair) Greenwood, S. C., 8.8. 
Chariot, Jimmy: Greenville, O.; Verona 

48. 

GENERAL OU 

bee a-& 

tor, Ga.; 

N. c.: 

(Continued on page 94) 

Circus Routes 
Send to 

2160 Patterson St. 
Cincinnati 22, O. 

Beatty, Clyde: Clinton, Okla., 27: Pampa 
28; Clovis, N. M., T9 (semen ends). 

Hagen Bros.: Shelbyville, Ind., 27; Bloom- 
ington 28; Bedford 29; Jasper 30; Wash- 
ington Oct. 1. 

Kelly -Miller: Pmagould, Ark., 27; Trumann 
28; Wynne 29; Marianna 30: DeWitt 
Oct. 7; Duman 2; Monticello 3; Indianola, 
MS., e: Lexington 6; Kosciusko 8; 
Winona 7; Orman & 8; Charleston 9; 
Bateseale 30; Hong Springs 11: New 
Albany 12; Corinth 13; Aberdeen 14; 
OtarkvtOe 15. 

Kelly- MOrrM: Jeffersonville, Ind., 28. 
King Brea. -Cole Bros.: Kinston, N. C., 27: 

Washington 28: New Berne 29; Morehead 
City S0; Jacksonville Oct. 1; ...Mil- 
ton 2. 

Mills Bros.: Hyattsville, Md., 27; Beat 
Pleasant 28: Rockville 29; Gettysburg, 
Pa., 30; Ohambersburg Oct: 1. 

Polack Bros. Eastern: Montgomery, Na., 
27 -28; Alexander City Oca. 1. 

Polack Broil. Western: Denver 27 -Oct. 2; 
Ardmore, Okla., 6.8; El Paso 12 -14. 

Ringling Bros..d Barnum da Bailey: Abi- 
lene, Tex., 27; lbrt Worth 28 -29; Dallas 
30.0eí. 2; toisas Pau 3; Amarillo e: 
Plainview 6; Lubbock 8; BrORAwoOd 7; 
Temple 8; Ban Antonio 10 -I1; Corpus 
Christi 12; Victoria (mt.) 13; Houston 
14-18. 

etlan John Mentons, Calif. , 27; Red- 
lands 28; Chula Vista 29. 

Miscellaneous 
N Avalon -Great Raymond Mystery Show: 

a Jhm, N0'Ar tired oat. 
Hitler's 8 

(Fair) 
Limousine, Jim 

Mgt.: (l'+alz) TlDtonvWe, Tenn., 
27-78 

Hitler Personal Armored Car, Jack W. 
Burke, Mer.: (Pair) Memphis . 2. 

O'Day, Mere, Palace onneke, Va., 
37 -28; Bedatto 30-Oct. 1: Lynchburg 
loaf Ar, Nell, 8; Vista 

, Nell, Players: Queen Clty, Mo., 
a7 -out. L 

Ice Shows 

Holiday on Ice: Lubbock, TeX., 27 -30; Tulsa, 
Okla., Oct. 1 -7; Shreveport. La., 8-12. 

Holiday on Ice of 1956: Lansing, Balch., 27- pet. 4: Troy, N. Y., 6.10; Fort Wayne, 
I¢d., 11 -18. 

Ice Canaries of 1968: New York 27 -Oct. 9. Ice Canaries, International: Houston 29- Oct. 8. 
8hipetads ß Johnson's Ice Potties of 1968: Los Angeles, 27 -0CL 2; Denver 4.9; Day 

Moines 11 -1e- 

The 
biggest 
profits 

Cotre 

YOm 

the 
best 

rides 

MERRY00ROUNOS ROM RIDE AUTO 

ROSIER COASTER lolly CATERPILLAR TANI( 

SKY FIGHTER suGGV GASOLINE SPORT 

CARS RECORD PLAYERS RECORDS TAPES 

TIMERS SIDE WALLS AND COVERS 

CANVAS TOPS 

ALLAN HERSCHELL 
CO., INC. EST. 1880 

NORTH TONAWANDA, N. Y. 

"ME WORLD'S LARGEST MANUFACTURER 
OF AMUSEMENT RIDES" 

YOU CAN PLACE YOUR CONFIDENCE IN "NATIONAL" RIDES 
Rides bulk by National ovar 40 year. ago are still M operation and considered toa 

good to replace. 

National Is Famous fore . * Csnlplete Kiddielands * * hry a yer 
Kid(de Ferris Whel 

(Miniature Train) 
*Track.. Trato 

(No Rails Needed) 
*Comet Jr. 

(Roller Coaster) * KIddN Buggy Ride 
(10-Horse De Luxe) * The Trot 

10 20 Ponies) 

Safeh and * SfteandinN CsesNr Can 
(Custom Built for Your COastMb * Funhemes 
( Designed for Big Profits) *Mirror Muas 
(An Old Favorite) 

*Laughing Mirrors 
(Require Little Space) *Old Mills b Mill Chutes 

Write for Descriptiva Circulars 

NATIONAL AMUSEMENT DEVICE CO. 
BOX 488, VAF Phone MElrose 2646 DAYTON 7, OHIO 

THE T *WH(RCP Ride 
"Best Buy in Rides Today" 

* 
* Yers 

Looki 

Popular 
ng 

and Prolilable 
Good * Good Ouatltp 

* Well Built *Economical 
and what a *Repealer!! 

SELLNER MFG. CO. 
Faribault, Minnesota 

NEW SPACE PLANE 
KIDDIE RIDE 

* NEPIKW 

R 
REINFORCED 
CLASS E 

PLANES 

* PUSH BUTTON 
OPERATION 

* STRUCTION". 
* FLUID DRIVE 

SMITH 

SMITH 

ADVERTISING IN THE. BILLBOARD SINCE there 

DAY t NIGHT SERVICE 

SPECIALLY PRINTED 

CASH WITH OROfa PRICES - -- -"f tNI SO tO - ADDITIONAL IOM's SAME ORDER $2 
Tt Of nY wordmi Risa aces c nie o ordmR an c IOr add '^ 

ehenN of color on1Y. sad 51.50. Maat be wen mui¢plet o1 10.000 ¢ckas of Wnd also eólpy 

ISTOCKTte"RTB) WELDON, WILLIAMS & LICK 
a ROLL Bas PORT INITIA. ARRANBAS 
IAfAI #i 7M res sann BROq ..===:...:=1,....1::::-=:z..= 

www.americanradiohistory.com

www.americanradiohistory.com


THE BILLBOARD 

PARKS -RESORTS -POOLS 
Communications to 188 W. Randolph St., Chicago 1, In. 

BATT REPORTS 

'55 Weather Bad, But 
Promotions Pay Off 

NEW YORK, Sept. 24. - An 
increase of 8 per cent over last 
year's business was reported this 
week for Pontchartrain Beach, by 
Harry Batt, who was here for the 
Marciano-Moore title fight. The 
New Orleans lakefront spot had 
generally unfavorable weather, 
Batt said, but continuing promo- 
tional work was a saving force for 
the park. 

The co- operative talent booking 
venture, begun in 1954, was again 
operated successfully, it was re- 
ported. This consisted of four 
parks joing to offer free acts five 
consecutive weeks of work, begin- 
ning at Pontchartrain Beach. Acts 
would close there on a Saturday 
night after two weeks' work, open 

$3,000 gain on $7,000 
investment 

right from start 
COMPLETE KIDDIELAND 

FOR SALE 
4 rides, 1 gallery, concession 
& tool houses within city limits 
Greater Little Rock on ma- 
jor highway. Low Rent. Over 
$10,000 investment for $7,000 
if sold now. Will sell intact or 
piecemeal. Reason, other busi- 
ness. Complete description, 
prices (photos if requested) to 
responsible inquirers. Write 
THOMAS MORRISSEY 

3211/2 Main Street 
Little Rock, Ark. 

FOR SALE 
We hove a 25 -ton 36" gouge Steam 
locomotive and five Flot Cors suitable 
for conversion to Observation Cu,.. 
Fairgrounds, Amusement Parks and 
others could use train as concession, 
novelty train ride or tronsporfation 
from parking lot. Prise around $5,000 
New York area. Principals only. Apply 

BOX #1012 
The Billboard 

1564 Broadway, New York 36, N. Y. 

COMPLETE ARCADE 

FOR SALE 
All lotest Machines, oll in A -1 condition. 
No tunk. Equipment may be seen at 

319 Seaside Blvd. 
South Beads Stuten Island, N. Y. 

SACRIFICE 
MUST SELL 4 KIDDIE RIDES 

Train. Airplane, Automobile. Merry -Co- 
Round. Rides were in daily use el 
Narragansett Pier, R. I., until Hurricane 
Connie" threatened. Rhos in to con- 
dition. Best offer accepted. Contact: 

228 Dyer Street, Providence, R. I. 
TeL: CASpee I -4633 

KIDDIE CAR RAILROADS 
13osuhf and an.d. We an ail la the 

,:tee roi the bout a d nest be 
s,.3. know woof you have for mie, 

Pupa, awtnok.a for ARiddt vCar Ran - 
roads In eloek. Tluough alfülatio0a we 
tan issue Amertea's rinest Roller 
Coasteea 11L K. FRANK, ap Lta7Mfan 
Aw., NIw York 11, N. Y.1 lOS Lake 
0trwt, ReM, Ney,i Nl Park Blde., 5th 
Aw., PRMDUnh, Pa. 

FOR SALE 
RoekeMane, late medal Me00.00 
Eli Ferris Wheel s12 5000.00 
IMMeIS Kar Sfallanary WD7 - 2O00Á0 
All Rillt in t% et H1 up ter 

Wire-Write-Phone 
Ill HOWARD, MEYERS LAKE PARK 

Boa EMI. Canton, Ohio 

the following Monday at State Fair 
Park, Dallas, close there Sunday, 
and open Monday at Springtake 
Park, Oklahoma City. The final 
date would be Thursday thru Sun- 
day, the four -day week operated 
by Craterville Park, Cache, Okla. 

Weather spoiled business on key 
holidays, Batt said, citing Easter 
and Labor Day weekends. Down- 
pours started Good Friday and 

to 
wash that t holiday. On Sunday 
of Labor Day weekend the rains 
began at 2 p.m. and it drizzled 
during the big Monday. A three - 
quarter day's business was gotten, 
tho, from an American Federation 
of Labor picnic. Batt reported the 
area recorded a total of 27 inches 
of rainfall from the end of June 
thru the end of August, and an- 
other six inches the first 12 days 
of September. 

TV Tie -Up Lauded 
Biggest promotion of the year 

was the tie -up with WDSU -TV, 
which drew well thruout the sea- 
son. In addition, there was a solid 
series of contests held. Four fire- 
works shows were put on, with 
Alen of Houston shooting off one 
for Jacks Brewery, and the others 
by Thearle- Duffield, Chicago. 

A fireworks program was offered 
or. July 14, Bastille Day, which 
Batt said was widely observed dur- 
ing his youth but which has since 
slid to minor status around New 
Orleans. The park has been trying 
to recreate interest in the date in 
order to establish an extra holiday. 

Also among the park's projects 
has been a campaign to minimize 
Jame 3, the Confederate Memorial 
Day, and build up observance of 
May 30 as the big holiday. Batt 
reported success in the State Legis- 
lature, which has made it manda- 
tory for the government to declare 
May 30 as Memorial Day. The in- 
tention is to eliminate the present 
situation, which has a half -way ob- 
servance of both dates without the 
park deriving the big holiday 
weekend benefits that accrue to 
futtsputs elsewhere in the country 
on that holiday. 

70 Registered 
For Meet at 
Hershey Park 

HERSHEY, Pa., Sept. 24. -A 
good turnout of some 70 persons 
attended the convention Thursday 
(8) of the Pennsylvania Amusement 
Parks Association, held at Hershey 
Park, Manager George W. Bartels 
of the host location reports. 

The registration list is as follows: 
Edward Booz, Howard Booz 

and William Evans, of West Point 
Park; Mr. and Mrs. W. J. Tarr and 
Mr. and Mrs. E. E. Freeland, Con- 
neaut Lake Park; Mr. and Mrs. 
F. W. A. Moeller, Waldameer 
Beach Park, Erie; Mr. and Mrs. 
O. B. Jenkinson, Jenkinson's Swim- 
ming Pool and Beach Pavilion, 
Point Pleasant, N. J.; Mr. and Mrs. 
J. A. Helprit, Willow Grove Park, 
Philadelphia; Mr. and Mrs. R. M. 
Spangler, Rolling Green Park, 
Selinsgrove. 

Also, Mr. and Mrs. Noel Janotta, 
Philadelphia Toboggan Company; 
Mr. and Mrs. Raymond Lusse, 
Lusse Brothers, Philadelphia; Rob- 
ert F. Henninger, Howard Lyons 
and Frank Panakev, Kennywood 
Park, Pittsburgh; C. K. MacDon- 
ald, Idlewild Park, Ligonier; Hart- 
man Kriebel and William Auman, 

High Quality 
KIDDIE RIDES 

ROTO WHIP -SPEED BOATS -PONY CARTS 
GALLOPING HORSE CARROUSEL 

Nlestrated Circulars Free 

W. F. MANGELS CO., Coney Island 24, N. Y. 

Rocks' Gross 

Practically 

Equal to '54 
NEW YORK, Sept. 24.- Rocka- 

ways' Playland has embarked on 
its Operation Snowball program 
again, and the intention is to keep 
the park running on weekends as 
long as weather permits, until time 
for next spring's full -time opening. 

A minute decline in grosses was 
noted for 1955, with Vice- President 
Richard Geist putting the figure at 
between 1 and 2 per cent. This 
was considered encouraging since 
there were stretches of unfavor- 
able weather during the season, 
and the decline was much less 
than the one experienced during 
1954. 

Chamber of Commerce pub- 
lished figures give an estimate of 
39,590,000 persons in summer at- 
tendance this year along the 11- 
mile stretch of beachfront. Taken 
between the Memorial Day and 
Labor Day weekends, the totals 
represent an increase of more than 

(Continued on page 102) 

'54 Exceeded 
At Springlake 

OKLAHOMA CITY, Okla., Sept. 
24.- Springlake Amusement Park 
this season exceeded 1954's re- 
ceipts, it was reported by Manager 
Roy Staton. 

He said that heavy rains and 
cold weather at three periods 
caused the funspot to miss an o 
portunity to set a new park hi 
The bad weather came in June, e 
last half of August and on Saturday 
(3) of the Labor Day weekend, 
Normal promotion was used all sea- 
son, 

'CRANBERRY SPECIAL' 

Biz Down, 
Still Hauls 

By CAMERON DEWAR 
CARVER, Mass., Sept. 24. -The 

Ellaville Railroad, one of the na- 
tion's last surving steam, two -foot- 
gauge lines, has finished its ninth 
season. It is owned by the biggest 
individual cranberry grower in the 
United States, Ellis D. Atwood. 
The line, which runs for five and a 
half miles thru cranberry bogs, pic- 
turesque waterways, canals, pine 
forests and storage reservoirs, has 
carried up to 200,000 persons a 
year on its half -hour ride. 

While business this year was 
down somewhat, due to storms and 
a polio epidemic, the line still took 
at least 150,000 passengers in 
1955. A regular station and ticket 
office sells souvenir tickets at a 
cost of 50 cents for adults and 25 
cents for children. 

Situated on busy Route 28, 
which goes direct to Cape Cod, 
the 14 -car railroad is a mecca for 
tourists from all parts of the U.S. 

Within the station there is a 
lunch counter, candy stand and 
displays of souvenirs in a gift shop 
where views of the railroad, pen- 
nants, miniature trains and other 
gifts may be purchased. There is 
also a large museum containing 
railroadiana of the last 100 years. 

Christmas Season 
The season runs from the middle 

of June until Labor Day, and 
there is also a 23 -clay Christmas 
period when the train operates 
evenings from dusk until 10 p.m. 
Coaches are steam -heated and 
along the tracks are dozens of holi- 
day scenes, such as Santa's Work- 
shop, Peacedale, and typical New 
England scenes ablaze with lights 
in holiday design. 

Last Christmas, on one day, 
10,000 persons attended to see the 
displays, and many waited more 

Good Holidays Offer Some 
Consolation to Lincoln Park 

NORTH DARTMOUTH, Mass., 
Sept. 24.- Following the trend of 
many of New England's inland 
funspots, Lincoln Park has wound 
up a season which, after a fine 
start, ended as one President John 
Collins would rather forget. Heat, 
polio and hurricane threat quickly 
cut down a season that looked un- 
til July 4th as tho it would be a 
red one. Two fine holiday periods 
offered some measure of consola- 
tion, rho. 

After a bumper Fourth things 
were slow, Collins said, until Labor 
Day when good business returned. 
A sizeable sum was spell: this year 
at Lincoln in renovating the ball- 
room, enlarging the skating rink 
and putting in automatic pin set- 
ters in the big bowladrome. 

Lincoln depends on business 
largely from nearby New Bedford 
and Fall River. When the hurri- 
cane warning was sounded both 
cities were boarded up. The big 
wind didn't arrive, but the poten- 
tial customers stayed home. Polio 

Knoebels Grove Park; Mr. and Mrs. 
John Allen Sr. and Mr. and Mrs. 
John Allen Jr., Philadllphia Tobog- 
gan Company; John L. Campbell, 
J. L. Campbell Company, Balti- 
more; Harry Battin, Globe Ticket 
Company, Philadelphia; Richard 
McFadden, Allan Herschel) Com- 
pany, North Tonawanda, N. Y.; 
Mr. and ,Mrs. Edw..rd Lee, Sans 
Souci Park, Wilkes -Bane; Ed Wass - 
mann, Acme Hardware and Sup- 
plies; Associated Amuesment Com- 
pany, Philadelphia. 

Also, Mr. and Mrs. William Mar- 
quet, Hershey Park; Robert Irwin 
Jr., Elmer Foehl and Elmer 
Schmink, Woodside Park, Philadel- 
phia; Don Dazes and Jack Mom - 
ingstar, Le Sourdsville Lake, Inc.; 
John Biggs, Conneaut Lake Park; 
Mr. and Mrs. Paul Huedepohl, Na- 
tional Association of Amusement 

(Continued on page 102) 
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also took its toll in both cities 
and parents kept moppets from 
crowded areas such as amusement 
parks. During the heat crowds 
sought the beaches, but even there 
they stayed mostly in the water. 

Even a normally big attraction 
this weekend like Stan Kenton 
failed to bring out the crowds and 
business for the park's attractions 
and rides was correspondingly low. 
After a good start the prolonged 
heat affected grosses in the ball- 
room, rink and bowladrome. The 
spot will remain open Saturdays 
and Sundays until October 12. 

This is the second year in a rosy 
that Lincoln Park has had a dis- 
appointing season. Last year two 
hurricanes knocked out much of 
the profits. 

Land Bought 
For Funspot 
In Asheville 

ASHEVILLE, N. C., Sept. 24.- 
An eight -ride kiddie park which 
may have several additional attrac- 
tions, is planned for Asheville, and 
it is proposed to have it open in 
tinge for next Easter's business. 
Owners would be W. J. Murphy 
an his wife. Murphy is described 
as head of a number of toy and 
souvenir manufacturing and dis- 
tributing enterprises here. 

An eight -acre tract for the park 
was bought this week by Murphy 
from Wilshire Park, Ire., running 
roughly parallel to the Leicester 
Road and Old County Home Road. 

Included are to be a picnic area, 
Roller Coaster. Ferris Wheel, pony 
carts, live ponies, auto ride, boat 
ride, airplane ride, and miniature 
train. Murphy also plans to have 
miniature golf, Arcade, roller rink - 
dance pavilion and a swimming 
pooL 

OCTOBER 1, 1955 

But R. R. 

150,000 
than five hours for a ride on the 
"Cranberry Special." More than 
75,000 persons ride the line during 
the Christmas season. 

A uniformed crew mans the 
train, with departures set every 40 
minutes. The line derives its 
name from the initials of the 
owner, E. D. Atwood. He simply 
added "ville" to his initials and 
came up with Edaville Railroad, 
Atwood used the train for many 
years to haul cranberries, and nine 
years ago started running the line 
for passengers. From this he de- 
rives both pleasure and profit. 

New Amusement 

Park Planned 

For Asheville 
ASHEVILLE, N. C., Sept. 24: 

W. J. Murphy has announced plans 
for an eight -acre amusement park 
off the new Leicester Highway. 
The park will be privately owned 
and operated by Murphy and his 
wife. Murphy is head of a num- 
ber of toy -making, distributing and 
s o u v e n i r- manufacturing enter- 
prises. 

The new project will be located 
on land purchased from Wilshire 
Park, Inc., Murphy said. Included 
will be a swimming pool, picnic 
area, Roller Coaster, Ferris Wheel, 
Airplane Ride, Electric Auto Ride, 
miniature golf links, ponies, Horse - 
and -Surrey Ride, skating rink, 
shooting gallery, Boat Ride, Penny 
Arcade, dance pavilion, Miniature 
Train and other attractions, Mur- 
phy said. 

Upon completion, he added, it 
will rival in size the city's publicly 
owned Recreation Park. Murphy 
said the park would open next 
Easter. Civic clubs and church 
groups will be given an opportunity 
to obtain concessions in the park. 
The cost of construction of the new 
amusement park was not revealed. 
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LOOKING FOR 

Merry -Go -Round and other 
good, clean, permanent Pork 
Rides to work in 30 acre pork 
with Pool, Rink and Train ride. 

Southwest Oklahoma's 
Finest Rec. Center 

DOE DOE PARK 
LAWTON, OKLA. 

FOR 'SALE 
ONE 304111IT SANTA ANITA DERBY 
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LILYAN TODISCO 
130 Bosleverd Rowan Bead. Man. 
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ARENAS & AUDITORIUMS cial 
Communications to 188 W. Randolph St., Chicago 1, 111. Section 

LUBBOCK READIES 
3 -UNIT BUILDING 

Stage Section Links Auditorium 
To Coliseum; Plan Spring Opening 

ARENAS & AUDITORIUMS 

Managers' Assn. Booms in 
Pace With Aud -Arena Field 

By TOM PARKINSON 
Holding forth as one of the leading factors in the arena - 

auditorium field is the professional organization, the Inter- 
national Association of Auditorium Managers. 

The IAAM, active for many years, is growing rapidly as 
the field it represents also expands. Membership at the latest 
count totaled 123 regulars plus several associate and honorary 
members. 

That represents a gain of around 25 per cent in a year 
and it marks a big step toward the IAAM's current goal of 50 
new members. The organization's secretary, Charles ivicElravy, 
also reports successes in the IAAM's functions of placing profes- 
sional manager -members in posts with various buildings. And 
the committee to advise planners in requirements of auditoriums 
and arenas has been called on by builders of many new arenas 
and auditoriums in recent months. 

More than other associations, the I.kA111 represents a 
cross- section of the business. Its members are managers of 
such widely diverse buildings as New York's staid Carnegie 
Hall and San Francisco's Cow Palace, or the big International 
Amphitheater in Chicago and the small Culver City (Calif.) 
Auditorium. There are municipal and privately-owned buildings, 
armories, college field houses and lodge auditoriums. A new 
field for the organization is that of open -air stadiums. Some 
present members represent stadiums, and the organization is 
considering the formal opening of its ranks to managers of the 
several kinds of unroofed facilities. 

Among the newer members, representing new buildings in 
most eases, are John R. Balmer, Omaha Civic Auditorium; 
Paul Buck, Ovens Auditorium and Charlotte (N. C.) Coliseum; 
Thomas C. Davis, Corpus Christi, Tex.; Walter P. Mabee, 
Minot, N. D., Municipal Auditorium; Harold S. Rand, Roch- 
ester, N. Y., Community War Memorial; John Raine. The Arena, 
Richmond, Va., and Harry Schreiber, Veterans' Memorial Au- 
ditorium, Columbus, O. 

In addition to the IAAM, there are several regional or- 
ganizations, most of them in Canada and some of them in the 
early stages of formation. Another group, the Arena Managers' 
Association, represents large building for the most part and is 
engaged in booking and scheduling of shows. 

More Arenas Go Up; 
Build Show Market 

Continued from page 1 

events, the backbone of the busi- 
ness lies with the average -sized 
building in more moderate -sized 
cities. 

Proposed Buildings 
Thus Santa Monica, Calif., is 

getting set for a $2,850,000 audi- 
torium. A railroad has proposed a 
$2,000,000 building at Hartford, 
Conn., and offered to donate the 
land. Portland. Ore., has voted a 
bond issue and now is working out 
a possible combined project with 
the Pacific International Livestock 
Exhibition. 

Such cities as Lansing, Mich.; 
Columbus, O.; Rochester, N. Y.; 
Omaha, Neb.: Dodge City, Kan.; 
Pensacola, Fla.; Lubbock. Tex., 
and a dozen others are building or 
have recently completed new au- 
ditorium- arenas. 

These new buildings plus liter- 
ally hundreds mom under aggres- 
sive management and scores of 
other potentially strong spots add 
up to what many authorities close 
to the field believe is the new life- 
blood of live show business. 

Talent Consuming 
The big halls with from 2,000 

to 20,000 seats are, in the opinion 
of many. a talent -consuming aggre- 
gation as demanding as TV. Now, 
too often dark and short on enter- 
tainment events, they comprise the 
possible outlet for a much larger 
set of shows, acts, spectacles and 
displays. 

One expression of the demand 
for shows is that arena managers 
in various sections of the country 
are trying to form show circuits. 
Attempting to function now is one 
such loop made up of buildings in 
the Southwestern States and an 
other along the Southeastern Sea- 
board. Booking efforts of arena as- 
sociations in Ontario and British 
Columbia have registered some 
success. There is an operating cir- 
cuit for operation of snorts shows 
at a number of Middle Western 
arenas. 

While the potential exists, the 
way to filling it is not easy. Show 
producers and booking agencies on 
one hand and the building manag- 
ers and local promoters on the 
other have not yet arrived at fully 
satisfactory methods of getting to- 
gether. There are pros and cons 
for booking on percentages as well 
as for booking on guarantees. 
Often, it is no easier to fit an ice 
show's appearance into an arena's 
scheduled of fixed events than it 
is for the leer to find room on its 
route for the building. 

But arena management believes 
the day is not far off when the al- 
ready big and profitable building 
show business will be even better. 
The community of business and 
civic interests behind each building 
is putting money into its conviction 
that modern arenas -auditoriums are 
important to the city. And show- 
men are poised for expansion in 
the big and growing field. 

PENN MANAGES 
PITT GARDENS 

PITTSBURGH, Sept. 24.- 
Herman J. Penn has been 
named manager of the Gar- 
dens here and took over the 
post on the first of the month. 
He formerly was manager of 
the Louisville Armory. The 
Gardens is operated by John 
H. Harris, of "Ice Capades," 
and formerly was managed 
by Harry D. Harris and John 
Balmer, 

LUBBOCK, Tex., Sept. 24.- 
Scheduled for opening in the early 
spring of 1958 is the new Audi- 
torium- Coliseum here. The unique 
three -section structure has the 
Coliseum and Auditorium linked 

ZIOGAS ANNOUNCES 
LANSING OPENING 

Early Weeks Feature Open House; 
Ice, Water, Dance Shows Booked 

LANSING, Mich., Sept. 24.- 
This capital city's new $5,000,000 
Civic Center and municipal audi- 
torium opens this week with a 
highly concentrated schedule of 
major events for the 6,000- seater. 

Unique will be the open house 
planned by Manager Charles Zi- 
ogas for October 23- November 5. 
More than 160 commercial exhibits 
will be in the building at the time. 
A printing of 35,000 100 -page tiro- 

Toledo Arena 

Booking Busy 

Fall Schedule 
TOLEDO, Sept. 24. -The Sports 

Arena here has lined up a heavy 
schedule for the fall and winter 
season, including a one -night stand 
by Ed Sullivan with Marian Mar- 
lowe, it was announced by Andy 
Mulligan, arena manager. 

The arena opened the season 
with a successful Home Show, first 
to be held here in conjunction with 
National Home Week, September 
11 -18. The show drew more than 
25,000 paid. Featured entertainer 
was Peggy King, of the George 
Gobel show, and her appearance 
at civic gatherings such as the 
Community Chest dinner helped 
to bring much favorable publicity 
for the home show. 

Food Show Grows 
Opening Saturday (24) for an 

eight -day stand will be the second 
annual Food Show. Featured en- 
tertainers will be the Three Suns 
and Maureen Bailey. A telecast 
from the show is set for September 
29, offering "Michigan Outdoors" 
with Mort Neff. Last year the 
food show was a success and 80. 

(Continued on' page 83) 

ICE SHOW REVIEW 

S &J 'Follies' Again 
Achieves Pinnacle 

By JOEL FRIEDMAN 
ice revue produced by Shipstad, and 

Johnson. Directors. Frances Claude,. Mary 
Jane Lewis and Stanley D. Kahn. Execu- 
tive director. P. K. Von Egidy. Public re- 
lavons, Wesley Give.. Company manager. 
R. J. Helm. Music director, George Hack- 
ett. 

Principals: Betty &haloes, Pastor Twins, 
Richard Dwyer. Frances Dorsey, Walter 
and Irene, Marie Crimmins. Kermond 
Brothers. Georgia. Sutton, Ole Ericson 
and Dick Mershon. the Henrys. the Sad 
Sacks, Mr. Frick. Florence Rae. 

Line: Frances Armstrong, Charlotte Alt- 
man. Raymor Armstrong, Beatrice Bid, 
Greta Booker. Barbara Burbank, Patricia 
Fish. John Hadlich, Lynne. Heflin. Patty 
11aß, Terq Hall, Olga Hares. Diane 

Jacobsen, Jill Kirkwood. Jeannette Lambert, 
Betty Jo ].sneers. Carol Lan thou,. hens 
Maguire. Shirley Matteson, Kay Morgan. 
Dods Meyers. Nancy Morton, Moanne 
Mueller. Jane Olson. Patricia Rainier. 
Manette Regnier. Beverly Richards, Am 
raisette Rick,. Loretta Rocha, Louise Ru- 
aonski. Jackie Saxton, Joanne Schaiper, 
Margot Squire, Johanna Thibert, Betsy 
Todd, Constance Waring, Janus Waring. 
Darlene Wilburn, Lavons Young. Wilma 
Cunniryeham, Lorris [kn,00re, Linda Drost, 
Jackie Duclos, tissas Uussaull, irrsr Kelly, 

Gaynor Gatoska, Don. Jaques. Velma 
/Whom Jill Lister, Patricia McAdams, Jan 
Maeauley, Margaret Milne, Don Robinson, 
Monique Skillings, Nancy Smith, Barbara 
Trostortf, Colin Beatty, Molti, Beatty, Jess 

(Continued on page 83) 

chores has been ordered. Designed 
as the formal introduction of the 
Civic Center to the people of Lans- 
ing, the program includes special 
days saluting various groups and 
phases of the community. 

Early Sked 
The earlier schedule will get 

started Monday (26) with a two- 
day convention of Kiwanis Club 
members. "Holiday on Ice" starts 
Wednesday (28) for a nine -show, 
seven -day run. 

In October, the June Taylor 
Dancers will be in on Columbus 
Day (12). Versatility of the build- 
ing and scope of the schedule is 
demonstrated by the fact that the 
next event will be a prize fi t 
featuring Chuck Davey on October 
15. 

Back to show business, the build- 
ing will house Sam Snyder's "Water 
Flies" for October 18-22. A show- 
ing of new Oldsmobiles is sched- 
uled for a week. 

by another part tthich contains Ille 
stage. 

The auditorium is fan -shaped 
with a width of 48 feet at the 
curtain and 186 feet at the rear. 
Length is 203 feet, and there are 
no intermediate supports. This 
part seats 1,616 on duc main floor 
and 1,406 in the balcony. Ticket 
offices, rest rooms and other facili- 
ties are in a foyer under the bal - 
any. The section also includes . 
three large meeting rooms and stor- 
age space. 

The central structure includes 
the 100 by 50 -foot stage, which 
has an 83 -foot clearance between 
stage and roof. Immediately behind 
the stage and abutting the Coli- 
seum is a large property room. In 
the back stage area, also, are recep- 
tion room, managers' office, two 
large and 10 smaller dressing 
rooms, two chorus rooms and stor- 
age space. 

The Coliseum is round, with a 
131 -foot radius and a 105 -foot cen- 
ter section. Its arena is 209 by 104 
feet with semi- circular ends. 

The Coliseum roof is dome - 
shaped and supported by three 
busses. Concrete stepped type con- 
struction marks the Coliseum seat- 
ing area. The highest point of the 
roof is 92 feet from the floor. This 
building will accommodate 7,500 
in permanent seats and 2,500 in 
temporary chairs in the arena. 

Under the Coliseum seats are 
two main lobbies, large exhibit 
arena, chair storage rooms, and 
added facilities. A 1,900 -car park- 
ing lot is planned and it also will 
be used by the nearby football sta- 
dium of Texas Tech. 

FINANCE PAPER REPORTS 

Clyde Circus Tours 
Canadian Arena Circuit 

TORONTO, Sept. 24.-The suc- 
cessful team consisting of the On- 
tario Arena Managers Association 
and Clyde Bros. Indoor Circus 
was the subject of a feature in The 
Financial Post, Canadian business 
newspaper, of September 10. 

The article, by Donald Gordon, 
reports on the two tours of On- 
tario made by the circus after being 
solicited by the association. 

It points out that the show ex- 
pected to lose money the first year 
while building a reputation for tue 
furore. The first route took them 
to St. Catherines, Niagara Falls. 
Toronto, Hamilton, Kitchener and 
Windsor. The show reported a 
$3,000 deficit on the tour but 
termed it a success because it laid 
groundwork for future business. 

Then in 1955 the show played 
19 cities in between seven and 
eight weeks. The financial paper 
reports that , the circus paid out 
$65,000 for acts, $39,500 for local 
expenses, $25,000 in rent to arenas, 
$7.500 in profits to auspices, 
$7,000 in profits to the show and 
$6,000 in other expenditures. 

The article also traces the pro- 
cess by which the show books, 
bills and plays a date. In Oshawa, 
Ont., it reports, the show was den- 
ied permission to show because 
of a change in license rules, appar- 
ently brought on by pressure from 
a competing local event. In To- 
ronto the show was rained out in 
1954 and had no auspices in 1955, 
consequently running up against 
added charges. 

Arena rentals ranged up to 
$1,000 a day for the show, the 
article reports. It cites the rental 
at Barrie, Ont., as $500 for two 

days, a price said to be equal 
to that charged in the much larger 
Kansas City auditorium. 

Owner of Clyde Bros.' Circus, 
Howard Seusz, is quoted in the 
article as saying that Canadian li- 
cedse fees and rentals are keeping 
"most of the decent shows" out of 
Canada- There is a new report that 
Ontario may rewrite the Circus and 
Traveling Shows Act to include 
higher fees. The article points out 
that with a 2 per cent profit now, 
the circus would not be able to 
absorb many increases. 

Madison Argues 

Choice of Arena 

Architect, Site 
MADISON, Wis., Sept. 24.- 

While finishing touches are put on 
the new Dane County Fairgrounds 
Arena here this fall, the city has 
been divided into two camps 
arguing about plans for a new 
municipal auditorium. 

Bonds were voted last Novem- 
ber, providing $4,000,000 and 
specifying that the city-owned 
building should be placed on the 
Lake Mendota lakefront. It also 
provided that the structure should 
be designed by Frank Lloyd 
Wright. At issue recently has been - 

tte location and whether Wright 
would be the building architect. 
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TO Aud -Arena Managers all over the world ... Thanks for your 
fine co- operation. It has been our privilege and pleasure to 
have performed in every major arena and auditorium in the 
world, to your appreciative audiences. 

"WHEREVER YOU ARE ... WELL SOON 
BE SEEING YOU" 

HARLEM GLOBETROTTERS 
"Magicians of Basketball" 

ABE SAPERSTEIN, Owner -Coach 1 
Chicago: 127 N. Dearborn St. Cable Address -SAPSPORT, Chicago. 

New York: 7804 Empire State Bldg. Cable Address -SAPSPORT, New York 

MODERN -FIREPROOF FT. HESTERLY ARMORY 
SEATS 5,000 FOR STAGE SHOWS 

* * * 
700,000 ENTERTAINMENT HUNGRY PEOPLE 

LIVE WITHIN 50 MILES 

* 
26,500 Sq. Ft. Floor Space Without a Pillar 

Bus Service Takes You Right to the Door 

Only 20 Blocks to the Heart of the City 

Free Parking on Armory Grounds 

AND TAMPANS BUY TICKETS! SRO for "Holiday on Ice" every Year. SRO 
for "Globetrotters" -SRO for "Hank Snow" -SRO for "Andy Griffith,' etc. 

E. V. CHASSEE, Mgr., Ft. Ilesterly, Tampa, Fla. 

V 

MfPA, 
FLORIDA 

Your American Red Cross Is Always There After Disaster 

* 
Strikes 

Flexible Seating Adds 
To Uses of Buildings 

By IRWIN KIREY 
NEW YORK, Sept. 24. - This 

year for the first time hundreds of 
indoor locations will be used for 
purposes not attempted in the past, 
the result of a growing awareness 
that there is year -round money to 
be made from rinks, arenas, halls, 
coliseums, and ballrooms. 

Convertibility and flexibility are 
the keywords in this movement. 
Operators with any problems about 
how to adapt their locations for 
multiple use can find firms which 
will consult with them as to how 
they can derive the most profit 
during an off -season. 

Roller rinks, which have often 
been used for ballroom purposes 
in the past, have been taking ad- 
vantage of portable ice floors 
which enable them to offer pa- 
trons first -class ice skating accom- 
modations at any time of the year. 
Altho there are several consulting 
engineers who have worked on this 
type of rink usage, one of them, 
Pete Carver, has attained status as 
a specialist. 

Carver points out that there is 
little storage space required for 
portable ice, as the only items of 
such concern are the plastic pip- 
ing, and plastic film which rolls up 
after being removed from the 
wooden floor. An operator of a 
location with floor space of, say, 
85 by 185 feet measurements, can 
install portable ice for anywhere 
from $50,000 to $80,000. It is 
suggested that he have close to 
half .that amount in cash. 

In simple terms the process is 
one which completely protects the 

* : :.\:ii-"'.a:i:2: :".:. á.;:Z <w7k=:,.IDZMUMM1 

RIGHT IN THE CENTER OF NORTH AMERICA! 

The New, Modern 

MINOT MUNICIPAL AUDITORIUM 
CAPACITY: 
For Basketball -6500 
For Stage Shows -4300 -6500 

For Concerts -4300 -6500 

Conference Rooms holding 50 to 500 

DRAWING POWER 

AREA DATA: 
163,000 

ADAPTABILITY: 
Any Type Show 

Complete Stage Equipment 

Stage Size -56 ft. x 32 ft. 

TRANSPORTATION: 
Four Bus Lines in 

Major Air Line 

East -West Cross -Country Highway 
North -South Cross -Country Highway 

Two Major Railroads 

RECORD OF SUCCESSES: 
Grand Ole Opry 

Wrestling and Boxing 

Convention Center of North Dakota 

Qookig4 Taken line jor 19SS -19S6 Çea4ohi 

Contact W. P. MABEE, Mgr., Minot, North Dakota. Phone 41 -141 
svmzss, ®*em rmr,r,,,Zï*°..u,==a* ...::* ; .:. a:.a a,W.,,'*.æ ;as.:avsa,.:aaa. 

wooden floor from any abuse. The 
floor is covered with Visqueen 
plastic film in rolls, which pro- 
vides a vapor barrier. The piping 
is then laid, and fine sand is put 
down over the entire floor. The 
sand is frozen solid and layers of 
ice are frozen as a skating surface. 
For equipment, the minimum re- 
quired is two - small refrigerant 
compressors or one large one, two 
circulating brine pumps, miscel- 
laneous shell equipment, and 
equipment to cool water. 

Rentals of skates are a big item 
and should allow the operator to 
amortize a good part of his invest- 
ment within a few years. The best 
medium -grade rental skates whole- 
sale for around $14 a pair, and 
the rink can sell them over the 
counter at its equipment counter 
for $20. Skating fees are com- 
monly 50 cents for children and $1 
for adults. The prices vary in com- 
munities while roughly paralleling 
those of movie houses. 

Carver speaks not only as a con- 
sulting engineer, but as an ex- 
skater who spent more than 10 
years in various capacities with 
"Holiday on Ice" productions. He 
points out that at the end of a 
season the ice is melted, the sand 
and brine refrigerant are disposed 
of, and the film and piping are 
stored until needed again. Brine is 
relatively cheap and costs no snore 
than $200 for a year. 

Seating Specialists 
" Kesty the Bleacher Man," Ed 

Kesty of U. S. Seating Corporation, 
is a consultant who specializes in 
supplying seating, staging and can- 
vas for almost any occasion. An- 
other is Allset Associates, com- 
posed of ex- showman Julius Kueh- 
nel and Al Setlow. Their specialty 
is, as Kesty tells it, "telling an op- 
erator how to get the most money 
out of his place. When he hears 
words like that, chances are he'll 
pay attention." - 

The man who has an indoor 
location, it is pointed out, can rent 
it out for meetings, bingo, dances, 
or banquets. If it is large enough 
he can use it for boxing or wres- 
tling, or book in traveling shows 
such as basketball, tennis, ice, or 
legit troupes. In order to get the 
most out of the available space, 
flexible seating is needed. Kesty, 
25 years in his field, specializes in 
a telescopic bleacher arrangement 
which withdraws against the side 
and end walls when not in use. 
Originally a simple gymnasium 
bleacher layout, the telescoping 
frame now comes with bench -type 
backs or regular folding chairs 
which are connected to the mova- 
ble platforms. If portable riser - 
type stands are installed, the off- 
season can bring revenue this 
rental of the stands to organiza- 
tions for parades and ball games. 

A recent major sale by Kesty 
was a quarter -mile of bleachers to 
Ocean City, N. J., for boardwalk 
use at parades, baby contests, etc. 
He also sold the seating for the 
new Richmond (Va.) arena and for 
Eastern Parkway Arena in New 
York City. He points out that even 
a modest -sized rink operation 
measuring 100 feet by 150 could 
profitably operate basketball by in- 
stallation of a portable floor. This 
would measure 68 by 11$ and 
leave room for mom than 1,000 
seats. 

Kuehnel emphasizes that con- 
sultation is essential for anyone de- 
siring flexibility of operation. With 
all arenas being of different size, 
it takes more than amateurish con- 
fidence to extract the most out of 
the location. The War Memorial 
Auditorium in Syracuse, which got 
its .. rtable seating this Allset, has 
4, t t t permanent seats but also can 
put up additional floor seating on 
risers for such things as basketball, 
ice shows and boxing. The riser 
construction is such that below the 
highest tier of portable seats, 
against the arena wall, there is 
room for a delivery truck to maneu- 
ver around the. perimeter of the 
arena. All piping fits together with 
no pins or bolts needed. A pat- 
ented safety lock is employed. 

Large arenas frequently find it 
convenient to "gang" their chaira 
in groupings of two, four, or more, 

(Continued on page 80) 
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Canadian Arena Officer Sees 
Need for Provincial Groups 

REGINA, Sauk., Sept. 24. -Altho 
arena managers of five Canadian 
provinces have been able to share 
their views and problems over the 
past two years as members of the 
Western Canada Arena Associa- 
tion, progress of the org continues 
on the slow side, according to Joe 
Dukowski, of Victoria, B. C. 

Dukowski, one -time manager of 
Queen City Gardens in Regina, 
now manages Memorial Arena in 
Victoria. He is secretary- manager 
of the Western Canada Arena As- 
sociation, president of the British 
Columbia Arena Association, and 
a member of the International As- 
sociation of Auditorium Managers. 

Distance is hindering the West. 
ern Canada body, Dukowski says. 
With the members so widely sepa- 
rated it is too expensive to get 
around a conference tsble more 
than once a year, hence little has 
been accomplished. 

Needs Provincial Groups 
The solution, as he sees it, is for 

arena men its Alberta, Saskatche- 
wan, Manitoba and Western On- 
tario to organize provincial bodies, 
such as has been done in Brit- 
ish Columbia. Thus, membership 
would be greater and arenas would 
be able to conduct business close 
to home before putting major items 
before the parent body. 

"If the B. C. pattern could be 
followed, we'd have a wonderful 
organization," Dukowski says. 

R. H. Rasmussen, of Edmonton 
Gardens, has already started to or- 
ganize arenas in Alberta; Norman 
Couch, of the Arena at Saskatoon, 
is starting in Saskatchewan, and 
Bob Stewart. of \%'heat City Arena, 
Br.utdott, plans to start in Mani- 
toba, Dukowski reports. 

President of the Western Canada 
Arena Association is Norman Couch 
and vice -president is Bob Stewart. 

Block Booking 
Member . trenas are in Vancou- 

ver, Victoria, Kamloops and Trail, 
B. C.; Calgary and Edmonton, 

Announce Plan 

For Shrine Aud 

At Indianapolis 
INDIANAPOLIS, Sept. 24. - 

Plans for the construction of a 
4.000 -seat auditorium have been 
announced by the Murat Temple 
of the Shrine. 

How this project would be 
coupled with the currently devel- 
oping plans for a new city -spon- 
sorec auditorium wasn't immediate- 
ly apparent, but it appeared that 
both plans were to be continued. 

Since the demolition of the Engg- 
(Continued on page 80) 

Fredericton 

Plans Arena 
FREDERICTON, N. B., Sept. 

24. -"A new arena with a seating 
capacity of 5,000" seas mentioned 
by President C. Hedley Wilson in 
his address officially opening the 
Fredericton Exhibition of 1955 
here Saturday night (3). 

President Wilson said blueprints 
by Stewart & Howell, Fredericton 
architects, are already in existence. 
These contemplate a structure with 
outside measurements of 288 by 
16S feet embracing a seating capa- 
city of 5,000, an arena and an 
ice surface equal to that of the 
Maple Leaf Gardens in Toronto. 

The Fredericton Exhibition's 

Lpresent 
grandstand and bleachers 

ave a seating capacity of around 
2.200. they are of wooden con- 
struction and were the only sur- 
vivors of the fire which destroyed 
the former plant in November 
1939. 

The new building, President Wil- 
son said, is a possibility "within 
the foreseeable future." 

Alta.; Saskatoon and Regina, Sisk.; 
Brandon, Man., and Fort William, 
Ont. 

The British Columbia Arena As- 
sociation was organized in 1950 
and nose include every rink in the 
province, four curling rinks, three 
auditoriums and associate Members. 
The org is divided into three zones 
which meet once a month or so and 
the association as a whole twice 
a year. 

Under the provincial set -up, a 
uniform pattern for the booking of 
attractions has been devised no 
that an agent can make most of his 
plans right in Dukowskïs office. 
Tho Dukowski can arrange for 
block bookings and advise arena 
men as to the suitability of attrac- 
tions, there is still nothing in the 
org's rules to prevent agents from 
negotiating with the arenas in- 
dividually. 

Dukowski's aide, when bookings 
are made fou B. C. as a whole, is 

Jack Elliott, of Kerrisdale Arena, 
Vancouver.' 

Discuss Operation 
When the B. C. org holds its an- 

nual meeting, speakers are brought 
in to discuss all types of insurance, 
operations of arenas, care of ice- 

making equipment, buying of 
shows and publicity campaigns. 

An accomplishment to date is the 
setting up of uniforn- rental rates 
for arenas in the province on the 
basis of seating capacity, drawing 
power locally and other factors. 

Dukowski, a recent visitbl 
Regina, was on a busman's holid; 
During his `vacation" he h 
visited arenas and attended are 
men's meetings in Denver, Detn 
Newark, Atlantic City, New l'c 
and Toronto. 

LET US PRODUCE YOUR NEXT 

RODEO 
- Approved Members Rodeo Cowboys' Assn., Inc. 
*- BAREBACK BRONC RIDING * SADDLE BRONC RIDING * CALF ROPING * BULL DOGGING * BULL RIDING 
COLORFUL SPECIALTY ACTS -OPTIONAL BIG -NAME MOVIE 

STARS, LARGE OR SMALL -INDOOR OR OUTDOOR. 

Write BILLIE VEACH, TRENTON, MISSOURI 
ADVERTISING IN THE RILLROARD SINCE 1946 

Largest Convention and Exposition Building Under One Roof 

the in the United States . 

INTERNATIONAL AMPHITHEATRE 
CHICAGO 

MOST DIVERSIFIED STRUCTURE OF ITS KIND IN THE NATION 

AIR -CONDITIONED ARENA 
Seating 12,000 persons. 

Completely serviced with elec- 

tric, gas, water and steam lines. 

TV coaxial cables. 

Dinner mating capacity 6,000. 

Public address system, radio 
studios and 2,000 pain of phone 
lines. 

Protected parking for 4,000 can. 

Individual halls mating 2,000 to 

15,000 persons. 

AND NOW ...! 
A $2,000,000 expansion program has lust been completed . . . 

floor spate has been increased from 760,000 square feet to 440,000 

square feet. A railroad spur runs right into the building to 

accommodate 10 cars; electrical facilities to handle up to 10,000 

KVA for industrial exhibits. 

.p,,»111,1001i !aqRL!4r "ótuutlntiF xeR toc etF 

", 
-1- 

For the complete story of the Amphitheatre ... a city within a city, contact 

M. E. THAYER 'Manager INTERNATIONAL AMPHITHEATRE Chicago, Illinois 

Phone: YArds 7 -5580 
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Le C41ISEE- QUEBEC -COLISEUM 
CAPACITY 
10,000 seats 
Accommodation for 15,000 

Fire Proof 

DRAWING POWER 

Greater Quebec 274,827 pop. 
50 M. radius 650,000 

TRANSPORTATION 
CNR -CPR- Qucbecair, 
TCA and CP Airlines 
Provincial Transport 

ADAPTABILITY 
Hockey -Ice Shows 
Roller Revues -Circuses 
Name Bands -Dancing 
Home Shows -Trade Shows 
Industrial Expositions 
Opera- Symphonies 

Acoustically 
treated for 
musical 
entertainment 
of all types 

Contact 
The Manager - COLISEUM, Exposition Park, Quebec 

Winston-Salem Arena 
Premiere Draws 6,500 

WINSTON - SALEM, N. C., 
Sept. 24. -A full house of 8,500 
persons attended the opening Mon- 
day (19) of the $1,250,000 
Winston - Salem Memorial Coli- 
seum; located at the fairgrounds 
on North Cherry Street Extension. 
Opening attraction was "Ice Ca- 
pades, International," which came 
in for a week following a date in 
Washington. 

Money for the new building had 
been collected since 1946 and had 
been administered by Albert L. 
Butler. jr., chairman of the Win- 
ston -Salem Foundation, Butler 
presided at a .brief key presenta- 
tion held on the ice just prior to 
the performance. 

At the ribbon cutting outside the 
doors the scissors were handled by 
Chiles E. Norfleet, chairman of 
the Memorial Coliseum Commis - 
sion, which will be supervising the 
structure's operation. With Nor- 
fleet were Mayor Marshall Kur- 
fees; John Harris, producer of ,the 
ice spectacle; Terry Waugh, archi- 

The World's Most AIR- CONDITIONED CITY 

HOUSTON, TEXAS, Welcomes You 
To Its Fabulous 

SAM HOUSTON COLISEUM and MUSIC HALL 

Rodeo Fat Stock Show in Som Houston Coliseum 

*SAM HOUSTON COLISEUM 
World's largest arena a,r conditioning system 
9,013 permanent seats 
13,000 total seat 
4 blocks from downtown Houston 

56,000 square feet of exhibit space 
Acoustical tile coiling 
2 -way escalator to balcony 
Wiring for exhibit booths 
Arena area, 91'6" wide, 212' long 

*EXPOSITION BUILDING 
85,500 sq. fr. exhibit spore 
Airconditioned Soler Lan. 1, 1956` 

MAJOR ANNUAL EVENTS 
Conventions 
Rodeo Fot Stock Show 

Shrine Circus 

Automobile Show, Flower Show 

Automotive Equipment Show, Ice Shows 
World Oil Exposition, Basketball 
Boxing, Wrestling, Gift b Housewares Show 

*MUSIC HALL 
Completely uirsondiHoned 
9,044 seats 

1,999 lower floor 
1,045 balconies 

Theotretype building 
Hydraulically operated orchestra pit 
Home of Houston Symphony 
4 blocks from downtown Houston 

MAJOR ANNUAL EVENTS 
Houston Symphony con 
Legitimate shows 
Metropolitan Opera 
Dance recitals 
Religious services 
Industrial meetings 
All buildings under some roof 

Mailing Address: 

John W. Goyen Jr., Director 
Dept. Public Properties 

City of Houston 
Sam Houston Coliseum 

Houston 2, Texas 

AVAILABLE FOR: 
STAGE SHOWS 
ICE SHOWS 
CIRCUSES 
RODEOS 

HOME SNOWS 
SPORTS SHOWS 
CONVENTIONS 
DANCES 

For Details Contort 

THE NEW MODERN 5,500 SEAT 

FAIR PARK 
C O L I S E U M 

LUBBOCK, TEXAS 
Connected with the Panhandle South Plains Fair. Bring 
your special event to Texas in one of the nation's "high- 
est- income- per -family" markets. 

LUBBOCK -the Entertainment Center catering to a 
market of 400,000 people 

A. B. DAVIS, Manager 

FAIR PARK COLISEUM 
Lubbock, Texas 

tect; Tim Francis, a designing en- 
gineer; R. C. Deyton, secretary of 
the Coliseum commission, and two 
officials of a firm which has con- 
tracted to present several shows in 
the arena. They are Irvin Field, 
president of Super Attractions, and 
Israel Feld, vice -president. 

The Coliseum is decked out with 
orange -backed seats and neatly 
costumed usherettes are employed. 
Schedule for the opening attrac- 
tion was for one show 'daily at 
8:30 p.m. except for today and 
tomorrow. There will be three 
shows today at 2:30, 8 and 9 p.m., 
and two on Sunday (2), at 1:30 
and 4 p.m. Price scale is $1.50, 
$2, $2.50 and $3, including tax. 
Kids are half -priced only for the 
Saturday 2:30 sl.mv. 

Flexible Seating 
Continued fr., page 78 

depending on State laws which re- 
nuite a certain relation of aisles to 
the number of seats. Locations 
having limited storage space can 
make better use of it by buying 
chairs singly, Kuehnel says, and 
not in attached groups. Simple 
clamps can Ise used to lock chairs 
together on their platforms, in any 
number desired. 

There are tubular and angle - 
type risers, both with their advan- 
tages, and the most common con- 
struction material is steel, alliso 
places like Madison Square Car- 
den, which obtained its portable 
floor seating then U. S. Seating, 
paid more but effected a tremen- 
dous labor saving by obtaining 
risers made of aluminum. 

Allset has consulted on the 
Empire State Music Festival at 
Ellenville, which required consid- 
erable use of canvas and massive 
staging For its orchestral programs. 
Another project was the staging 
and lighting for the anniversary 
observance at United Nations 
headquarters here. 

Reputable firms will consult, at 
no cost, on the problems of any 
operator relative to establishing or 
converting a location. Attho the 
solutions often represent serious 
sums of money, wise operators 
have been taking advantage of 
chances to make their locations 
produce revenue thnuotut the year. 
It is expensive, but there's a good 
dollar in it. 

Indianapolis Aud 
Continued from page 79 

lish Theater in the late 1940's, the 
2,000 -seat auditorium of the Murat 
Temple has been used for most 
legitimate and concert presentations 
brought into Indianapolis. 

In addition to the theater. the 
Shrine expansion program calls for 
a 700 -room hotel, parking garage, 
commercial shops and eating fa- 
diilies, Karl L. Friedrichs, Murat 
Temple recorder, announced. 

Adjoins Temple 
The new structures will adjoin 

the Murat Temple at Michigan 
and New Jersey streets, almost 
within walking distance of the city s 

downtowm section. To clear the 
way for the additions, the Shrine 
acquired seven apartment build- 
ings contiguous to the Temple. The 
transaction involved an expenditure 
of $250,000, Cecil M. Byrne, tem- 
ple potentate, said, adding that it 
definitely was not made for the 

income to be derived from the 
apartments." 

Shrine officials explained that the 
existing air -conditioned auditorium 
would not be wrecked to make 
room for the new one. Under con- 
struction plans, seats in the pro- 
posed theater will be on the west 
side of the spacious stage of the 
old auditorium. Thus, it is con- 
templated, that the two rooms 
could be used either separately or 
jointly to accommodate 6,000 per- 
sons, 

Friedrichs stated that the original 
timetable which contemplated com- 
pletion of the multi- million -dollar 
project in 10 years has been revised 
and that he now anticipates its 
achievement within five ears. The 
Shrine property at Michigan and 
New Jersey streets has been ap- 
p,ised at $2,500,000. 

Regina Annual 

Names Manager 

Of Aud, Stadium 
REGINA, Sask., Sept. 24.-The 

Regina Exh-bition Association has 
appointed Pat Lundy, well -known 
hockey star, to be superintendent 
of the Stadium and Exhibition Au- 
ditorium at the fairgrounds. Lundy 
will handle bookings and other 
business of the two buildings from 
ar office in the Stadium. He is a 
former employee of the Regina Ex- 
hibition org, having worked with 
the grounds maintenance crew for 
several seasons. He has also been 
assistant secretary of the annual 
harness races and worked with the 
Calgary Exhibition and Stampede 
company. 

As a hockey player, Lund7 came 
up thru Saskatoon minor ranks and 
played with Saskatoon Navy. De- 
troit Red Wings, Chicago Black 
Hawks, Indianapolis Capitals and 
Calgary Stampeders. 

Texas Town Vetoes 
Coliseum Bond Vote 

PASADENA, Tex., Sept. 2 t. -In 
an election September 3, voters of 
Pasadena, a town of 40,000 that 
joins Houston on the Eut, voted 
down a $1,250,000 bond issue for 
a municipal coliseum. A bond is- 
sue of $500,000 for parks, pools 
and . playgrounds passel Voters 
approved eight of the ten bond 
issues submitted. 

"Ma 

LOUISVILLE, KENTUCKY 
"Often Referred lo as the Mad,son 

Sower< Garden of the South" 

Serving a Two -State area 12 months 

year ... Bringing to the peep. 
of Kentucky and Indiana such out- 
standing events and attractions as 

Roller Ilerh, 
College Raskol hall 
Cirrus 
lee Show 
Raving 
wrestling 
Hockey 
nanees 
Stage Shows 
Home Show 
Spart Show 
Consentions 

For Your Share of this Area's 
S Entertainment Money 

CONTACT 

ARMORY 
Phone clay a16$ 

Louisville, Kentucky 
Operated by Leo A. Seltzer Enterprises, 

Inc. Leo A. Seltzer, Pres.; Oscar 
Seltzer, Secretary.Treecurer. 

For the Top Boxing 

and Sports Attractions 
Contact 

DEWEY FRAGETTA 
151 W. 48th St., New York 36, N. Y. 

COlumbus 5 -9090 

WANTED 
I;X III BITS-PITCH Ia 

FOR 

North Dade County 

Home Progress 
Exposition 

OPALOCIA, FLORIDA, OCT. 26.0(T. 30 
for information write 

47 N. E. 36 51., MIAMI. FLA. 
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'Ice Capades' 

Credits Listed 

THE BILLBOARD SPECIAL AUDITORIUM -ARENA SECTION 

NEW YORK, Sept. 24.- Chore- 
ography credit for this season's Ice 
Capades, the annual John H. 
Harris extravaganza, goes to Ron 
Fletcher, aided by Richard Nordt. 
The duo handled four of the 
production routines. Rosemarie 
Stewart and Robert Dench collab- 
orated on the "Autorama" se- 
quence, and the 30- minute feature 
segment, "Peter Pan," was done by 
Robert L. Tucker. 

Other credits are as follows: 
Costume design, Billy Living- 

ston; scenery and prop design, 
Harvey Warren; scenery and prop 
art work, Antonio Reveles; mens 
costumes executed by Henry 
Weiss; women's costumes; Mme. 
Celine Faur; scenery and props 
executed by Floyd Parrish aided 
by Caile Brown; score, Jeri May - 
hall aided by Fran Frey; photog- 
raphy, Bradley Smith. 

Flying equipment designed and 
licensed by Joseph Kirby Limited, 
London; flying technicians, Peter 
Foy and John P. Ingram; bubble 
effect, Nat Fisher. e 

The Madison Square Carden 
engagement opened Wednesday 
(14) and will end Sunday (25). 
Staff for the road tour which fo - 

lows consists of Brian McDonald, 
company manager; James R. Bill - 
man, assistant; Ted A. Balzer, 
treasurer; Jeyne Brown, secretary; 
Denise Benoit, publicity; Gladys 
Algiere and Otto Grebe, wardrobe; 
Lillian Bustin, assistant wardrobe 
mistress; Nate Walley, perform. 
ance director aided by Dwight 
Hanna; Rosemarie Stewart and 
Robert Dench, production co- 
ordinators; Patrice Matthews, bal- 
let captain. 

Also, Robert Costello, stage 
manager; George Frey aided by 
Ray Carrel, electrician; John Con- 
nors, props;. Cene Risher, assistant 
carpenter; Jeri Mayhall, musical 
director aided by Hal Saunders; 
William Dennis, percussionist; 
Tommy Travers, lighting; William 
Dougherty, skate technician; Rob- 
ert Skrak, ice technician, and Leo 
Loeb, baggage and concessions. 

'Follies' Publicity 
Good in Denver 

DENVER, Sept. 24.- Shipstads 
and Johnson's "Ice Follies," slated 
for a six-day stay here beginning 
October 4, is pulling heavy press 
notice and publicity in the local 
papers. Booked by the Denver 
Arena Corporation, headed by Hor- 
ace Nash, the show has been a 
good money maker in the Mile 
High City and early mail order 
sale indicates this year will be no 
exception. 

Coliseum Profits 

Reach $44,400 

At Fort Wayne 
FORT WAYNE, Ind., Sept. 24. 

-Tickets, concessions, parking fees 
and programs brought $890,515 in- 
to the War Memorial Coliseum here 
during the 1954255 fiscal year, 
which ended une 30, while $290,- 
957 were collected for rentals in 
that period, Don Myers, Coliseum 
manager, reported to the board of 
trustees. 

While the revenue left the Coli- 
seum with a net operating profit of 
$44,445 for the 12 -month span -the 
highest in three years -the gross 

PATENTED? 

Argument On 
Over Aussie 
Roller Derby 

SYDNEY, Sept. 24. -Legal en- 
tanglements have raised their heads 
far in advance of the opening per- 
formance of the Roller Derby in 
this country. The attraction has 
never been seen here but is ex- 
pected to draw heavily since an- 
other American import, stock car 
racing, went over big when intro- 
duced in Australia. 

Murray Tannen, of the Roller 
Derby Corporation, arrived here 
recently to supervise erection of a 
suitable rink at the Sydney Sta- 
dium, 120 feet by 60, at a price of 
$22,500. Promoter Lee Gordon is 
to back the events featuring 
American performers and officials. 

Opposition has arisen from 
Sammy Lee, night club entertainer, 
who says he has arranged for a 

24- skater American troupe to ar- 
rive in November and is seeking a 
location. He said Roller Derby 
skating is not patented Down Un- 
der. Tannen denies any knowledge 
of Lee's arrangements and Cordon 
is seeking an injunction against Lee 
using the phrase "Roller Derby" in 
his promotions. 

Sask. Arena Burns 
MOOSE JAW, Sask., Sept. 24.- 

An early morning fire destroyed 
Moose Jaw's city-owned Arena rink. 
Harry Battell, manager, estimated 
the building and ice plant was 
worth $150,000 to $175,000. Cause 
of the fire was not established. 
During the summer, the rink had 
been used for roller skating and 
operatte Sam Paul reported all 
equipment was lost. 

fell below the income of the pre- 
vious year. 

The $890,515 item was $195,289 
short of the $1,085,804 drawn dur- 
ing the 1953 254 fiscal year, Myers 
pointed out. Before, in fact, the 
concession miscellany brought more 
than $1,000,000 annually, he 
added. 

57G From Bowling Meet 
The manager said that the at- 

tendance fell during the year to 
808,301, of which 871,939 repre- 
sented paid admissions. 

The American Bowling Congress, 
which ended a 72 -day tournament 
in the Coliseum June 5, contributed 
$57,430 in rental alone, according 
to Cene Hart, the Coliseum auditor. 

Showing a profit of $9,235, the 
public skating program was among 
the more profitable functions of the 

Coliseum during the year. Wit 
parking attendants, police and sup- 
plies consuming $20,461 of it, the 
parking lot income for the year was 
$54,771, or $5,000 off from the 
last fiscal year. 

Coliseum management overcame 
the occasional difficulties to in- 
crease its net operating profit from 
the $42,692 of the 1953 254 fiscal 
period to $44,445 'n 1954-'55. 

FINEST ARENA 

THE. BEAUTIFUL STAMPEDE CORRAL 

ADAPTABILITY 

(HEM ME SHOWS 
THAI HAVE 

PROMBEY PLAE SHE (ORRAI: 

n'iral'sriR Y Ward Disonf 

,elsbritY 
Cencorta, 

Ads, Rubanein Artur 
Y,na Sumac end oNwrs. 
Ly 

Water Follies 

Duke Ellington 

Better Horne Show 

General Motors 
row 

Hippodrome 
or 1955 

Gene AuHY Show 

Sportsma ̀ I Show 

Elton Britt Shout l5oni+ H 

Holiday on Ica 

Annie Get Your Gun 

Bob Hope Show 
g tlockeY. 

Wreslling 
Squaro Dan<in 

katin { 

Binge, Skatirr. Roller 

HERE IS A MUST FOR 
YOUR WESTERN TOUR 

The Calgary Stampede Corral, Io- 

cated in one of Canada's highest 
income markets, offers the most 

modern facilities for a diversified 
range of attractions. a 

wealthy agricultural, ranching, oil 
and industrial area of 359,876 
population. The Corral is only 5 

years old, seats 6,519 and is central- 
ly located on the grounds of the 
World- famous Calgary Stampede. 

Address your inquiries for booking and 

general information to 

J. LLOYD TURNER 
Manager of Stampede Corral, at 

CALGARY EXHIBITION & STAMPEDE LTD. 
M. E. HARTNETT J. LLOYD TURNER 

MANAGER MANAGER. STAMPEDE CORRAL 

For Complete Details and 

JOE GIVENS, Manager 
La Crosse, Wisconsin 

MARY E. SAWYER AUDITORIUM 
La Crosse, Wisconsin 

WESTERN WISCONSIN'S 

MOST MODERN AUDITORIUM 

4,000 Seats - In the Heart of Downtown La Crosse - Excellent Parking - 
Fireproof. 

Member IAAM, Inc. Direct Transportation to Door -300,000 in 50 -mile 

trade area- 

Suitable for Ice Shows, Conventions, Sport Shows, Basketball, Boxing, Water 

Shows, Stage Shows, Revues and any indoor attraction. 

Attractions: Holiday on Ice, Gene Autry, Horace Heidt, Harlem Globetrotters, 

Minneapolis Lakers. 

Availability Contact Today 
Mary E. Sawyer Auditorium 

Phone 45652 

iehted mater' 
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irtPga Gram ire Opry Stars. . . . 

Carl 
Smith 

Copas 
Minnie Pearl Dickens 

Go`t0o4 The Wilburn 
8rothers 

The Carlistes 

Red Sovine 
puke 01 Paducah tones 

Marty Robbins 
lac 

rt 

Johnny and 
l 

faro', Young 

The Jordanaires 

Webb Pierce 

Golde Hill 

4.0Y Acuff Ray 
Price George 

Ernest Tubb 
Carter Sisters and 
Mother Maybelle 

Kitty Wells 

tew, Childre 

Rod ßrasiield 

! I I / drra C' 
Per,/ 

n f/ 
a°s O' S ukeY 

OCTOBER 1, 1955 

Nano 

Snot', 

Zonzo and Oscar 

Bill Monroe 

The Louvin Brothers 

Justin Tubb 

Flatt and Scruggs 

Broke Roadshow Records in 1954.! 
WSM's Grand Ole Opry talent groups logged more than 

3,000,000 miles for personal appearance tours. (An individual 

mileage figure would total approximately six times as much.) 

They put on 2,554 shows (spotted on above map) for 7,662,000 

country music fans. (And between shows they sold more thon 

half of all the country music records sold in 1954.) 

That's proof by performance that Opry Stars can be crowd - 

pullers and money- makers for you. 

Artists' Service Bureau 
Jim Denny, Manager 

Nashville, Tennessee 

Copyrighted material 
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Shipstads & Johnson Ice Revue 
Continued from page 77 

Jack, harry Taylor, James Crimminsa, 
William Jack. 

Shipstads and Johnson annually 
unveil their new edition of `Ice 
Follies," and with each years of- 
fering seem to achieve the zenith 
in perfection and splendor. They've 
done it again, in this, their 20th 
anniversary edition. Virtually all 
the verve and imagination in pre- 
vious shows seem to have been 
welded into the current frolic, 
with little doubt that the show will 
prove to be one of their most suc- 
cessful blade presentations. 

Shipstul and Johnson have a 
knack for combining specialties, 
backed by relatively simple props, 
eve- clefs ing costuming and perfect 
lighting to produce startling pro- 
duction numbers. From the Ipen- 
ing routine on, aptly titled "20th 
Anniversary" and featuring the Pas- 
tor 'twins, the rink fan knows he's 

in for an evening of top -notch en- 
tertainment. 

Excellent production standout 
seas the American Indian pageant 
starring rrancis Dorsey, tagged 
"Pueblo Cermonial " Rainfall that 
climaxes the number and gently 
sweeps out over the audience drew 
tumultuous applause. Richard 
Dwyer, `Ice Follies" vet, returns 
again for solo speed work in "The 
Young Debonaire," and with pert 
Ceorgianna Sutton in "Moonlight 
Hayride." Latter number is just 
what the title indicates and couldn't 
have been executed more ably. 

Top hands go to the Kermond 
Brothers in a terrific comedy turn, 
"In the Doghouse," and to Florence 
Rae for her work in "Coldiggers 
of 1890." Costuming in the latter 
number was dazzling, with the 

MINNEAPOLIS AUDITORIUM 

SEATING CAPACITY 

Concert Bowl ..5475 
Main Arena ...9501 
West Hall ....1700 

CITY POPULATION 

600,000 
METROPOLITAN AREA 

1,000,000 

MULTIPURPOSE BUILDING 

Six Blocks From Down- 
town Business Center. 

Good Public Transporta- 
tion Cr Parking. 

TOTAL EXHIBITION SPACE 

80,000 Sq. Ft. 

Main Arena, 120x210 
Stage Arena, 50x90 

DINING FACILITIES 

Cafeteria 
OUTSIDE CATERING 

, 3000 

Record Shows, Sport 

Show, Home Show, 

Circus & Conventions 

CEO -Managers: Atwood Olson adar<ss 
L+ Grant Sf. Z 3rd Are., S. 

Mehl. Dahl Minneapolis 3, Minnesota 

1 VIA NETWORK 

Milk TV Plug 
P. R. Aid to 
'Ice Capades' 

NEW YORK, Sept. 24. -One of 
"Ice Capades" best pùblicity breaks 
in years will materialize in Novem- 
ber on national television, over the 
"Disneyland" and "Tales of the 
Texas Rangers" shows. 

A commercial worked up by the 
American Dairy Association in film 
shows -star Bobby Specht and six 
of the line girls going thru routines, 
then backstage drinking milk. The 
association footed all bills includ- 
ing scale wages for the performers. 

chorus line outfitted in Diamond 
Lil regalia. 

Other production highlights in- 
clude the Henrys, father and son 
team; Mr. Frick, the ageless master 
in the art of ice comedies; Marie 
Crimmins, as the queen bee in 
"Hooey Heaven," Ole Ericson .and 
Dick Mershon in their usual antics 
in favor of the moppet brigade in 
"Clown Town, U. S. A.;" Walter 
and Irene and Sonja and Franz in 
a romantic gypsy number, and the 
nostalgic swing waltz in "On the 
Terrace." 

The "Ice Follies," as usual, rate 
kudos and applause galore, for 
where would an ice show be with- 
out their precision skating routines? 
lams' Morey's original music is 
well handled under the deft baton 
of George Hackett. 

Toledo Arena - Continued from page 77 

per cent of the exhibitors are back. 
In addition, 40 new exhibitors have 
taken space this year. 

Improvement in the acoustics in 
the arena has prompted the Toledo 
Sales Executive Club to sponsor a 
forum in the arena, set for October 
12, following the appearance on 
the I Rh of "Jazz at the Philhar- 
monic." featuring Ella Fitzgerald, 
Gene Krupa, Dizzy Gillespie, Stan 
Getz and others. 

' /.enobia Shrine Circus, featuring 
the Polack show, is set for October 
13 -1.5, with matinee and evening 

performances each day. Public skat- 
ing. opens October 18 and the 
hockey season October 22. The 
lineal Scots Guard Band of 110 
Highland dancers and pipers will 
appear October 21. 

Among entertainment scheduled 
for November is "Holiday on Ice" 
starting October 28 for a seven -day 
run. 

Edmonton Gardens 
EDMONTON, ALBERTA, CANADA 

3 AUDITORIUMS TO SERVE YOU 

S E AT I NG C A P A C IT I ES-6500-4100-2400. 

FLAT RATES OR PERCENTAGE BASIS 

WRITE OR WIRE FOR OPEN DATES. 

L. J. RASMUSSEN 
EDMONTON GARDENS MANAGER 

ROBINSON MEMORIAL AUDITORIUM 
LITTLE ROCK, ARKANSAS 

COMPLETELY AIR- CONDITIONED 
MODERN THEATRE 

Seats 2.970 persons 
Stage. 100 ft. ,40 ft. 
proscenium arch, 35 ft. high, 
6 f wide 
Gridiron idirir on 74 ft. ahem 
stage floor 
.ranty f dressing roow 
space SUITABLE FOR * Indoor Circuses * Ice 
Hammond organ in pit Shows * Musical and Dramatic Plays 

- pntart A. W. HARVILLE 
* 

aA 
lhle 

h 
reh 

Meetings, 

* 
B aDnqaunceah 

s * 
* 

C oSmpme<eIre 

l 
etc. 

SPACIOUS EXHIBIT HALL 

12,000 sq. h. of floor space 
Balcony seating 1.000 peoples 

350 
Small meeting room seating 

Manager 

ROBINSON MEMORIAL AUDITORIUM 
MARKHAM AND BROADWAY LITTLE ROCK, ARKANSAS 

WANTED 
ANY TYPE OF SHOW 

FOR AN OUTDOOR ARENA 

JOSEPH A. MARUCO 
47 VEAZIE STREET, NORTH ADAMS, MASSACHUSETTS 

G. CUNN AND BEAUTIFUL SPECTACLE ECTACLE OF ANY SEA CACAL I HORIZON 
S1L051 AV 1 

AL ry rH 
.<NE M 

t a r [ X1% £ tel //I 1 AIN, 

aMERit,A'S SMARTEST ICE 
mow 

ENE 
WORLD'S GREATEST ¡EE 

f/c sto 
A COMPLETE PORTABLE 

ICE RINK AND DANCE FLOOR 

conze4on REAL ICE 

THEATRES NIGHT CLUBS MOTION PICTURES 

HOTELS TV ARENAS AUDITORIUMS & ARMORIES 

Just Concluded Eastern States Exposition -All Attendance Records Broken! 

NOW BOOKING 
EXCLUSIVELY 

May Johnson Associates 

(Canada) Limited 

Sheraton -Mount 
Royal Hotel 

Montreal 
PL, 7777 Loc. 35 -BE 9388 
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In THE CAROLINAS . e e ther t 
Conly 

ss s 

THE NEW, MODERN 

SPARTANBURG MEMORIAL 
AUDITORIUM and ARENA 

"The Showplace of the South" 

Spartanburg, South Carolina 

In the Heart of the Piedmont Carolinas 

AUDITORIUM Permanent Seating 3406 

Stage 100'x35' 

Ample Parking Facilities. 

ARENA Maximain Searing 3500 

Floor Area 85'x165' 

Pewer, PA, Committee Rooms, etc. 

With kitchen facilities and equipment to handle banquets up to 1,200 people. 

A few open dates for 1955 -'56 season available for top attractions only. 

FOR COMPLETE DETAILS CONTACT 
YAM C. IYEY, Manager 

P 0 Box 1410 Phone 8107 

Spartanburg, So. Carolina 

MAYO CIVIC AUDITORIUM 
ROCHESTER, MINNESOTA.. 

Available Seating 
Capacity of 
4500... 

Minnesota's Third Largest 

Mocking Area drawing from 
220,000 Trading Population ... 

Promoters Sponsors Manufacturers 
Come to Rochester with Your Spacial Events: 

* Ice Shows 

* Conventions 

* Banquets 

* Legitimate Shows 

* Sports Shows 

* Trade Shows 

* Stage Shows 

* Home Shows 

* Exhibitions 

I 30 Second Ave., S. E. 

ALBERTA CHANCE, Business tianagee Rochester, Minnesota- Phone: 3163 

Contact 

Arena -Auditorium Directory 
Alabama 

Me.klpal Auditor, , Bhmlagbam 
MANAGER: Fred McCallum. PERMA- 

NENT SEATS: 2,920, plus 2,180 portable 
seats: ARENA FLOOR: 100 by 150 feet. 
PERMANENT THEATER -TYPE STAGE. 
EXHIBIT SPACE: 20,000 sq. ft. CONCES- 
SIONS LESSEE: J. H. Dickson. ICE 
SHOW: "Holiday on Ica" MEMBER: 
1AAM. 

Ch A.dIN ilem, 004x4.. 
MANAGER: H. La Smith. PERMA- 

NENT SEATS: 700, phut 1,200 portable 
seats. ARENA FLOOR: 100 by 80 feet. 
EXHIBIT SPACE: 8.000 sq. ft. CONCES- 
SIONS LESSEE and LOCAL PROMOTER: 
H. Lee Smith. 

Fon WIdt ag Auditorias, MObOO 

MANAGER: Lt. Col. C. H. Jones. PORT- 
ABLE SEATS: 2,800. ARENA FLOOR: 
100 by 125 feet. PERMANENT THEATER - 
TYPE STAGE. EXHIBIT SPACE: 12,500 

so. ft. CONCESSIONS LESSEE: Alabama 
National Guard 

State Coliseum, Meahomer7 
MANAGER: Tom C. Reid. PERMA- 

NENT SEATS: 9,200, plus 4,300 portable 
seats. ARENA FLOOR: 130 by 260 feet. 
ICE RINK. CONCESSIONS LEASED. 
ICE SHOW: "Holiday on lee." CIRCUS 
Hasid- Morton. MEMBER: IAAM. 

Arkansas 
Was MamOAal Building, Bytbey0e 

MANAGER: James Nierstbeimer. PER- 
MANENT SEATS: 2000, plus 500 portable 
seats. ARENA FLOOR: 60 by 60 'feet. 
EXHIBIT SPACE: 3,600 sq. It. CONCES- 
SIONS LESSEE: American Legion. LO- 
CAL PROMOTER: hone Nierslbeimer. 
Air -conditioned. 

Uahenity Field House, Fayettevma 
PERMANENT SEATS: 2,000. 

Municipal AWltoriam, Te>mrks. 
PERMANENT SEATS: 600, plus 300 

portable seats. 
Boy's Club, Hot Spdugs 

MANAGER: lo Lollis. PERMANENT 
SEATS: 2000, plus 1.200 portable seats. 

ARENA FLOOR: 70 by 112 feet. PERMA- 
NENT THEATER -TYPE STAGE. EXHIB- 
IT SPACE: 3,000 sq. ft 

Belo. CoWam, Little Reek 
MANAGER: Clyde Byrd. PERMANENT 

SEATS: 6.500, plus 3.000 portable seats. 
ARENA FLOOR: 120 by 240 feet. EXHIB- 
IT SPACE: 26,000 sq. ft EXPOSITIONS: 
lion., Furniture. Rodeo, etc. 
Rohinsote Memorkd A.Ytorium, Little Rock 

MANAGER: A. W. Hurdle. PERMA- 
NENT SEATS: 2,986. ARENA FLOOR: 
123 by 106 feet. PERMANENT THEATER - 
TYPE STAGE. EXHIBIT SPACE: 12,500 
sq. ft. CIRCUS: Polack Bros.' Shrine. 
MEMBER: IAAM. 

California 
Veteran'eMemarW Auditorium, Culver City 

MANAGER: Arthur J. Lund. PERMA- 
NENT SEATS: 1,800. ARENA FLOOR: 
100 by 75 feet. PERMANENT THEATER. 
TYPE STAGE. MEMBER: IAAM. Air -con - 
ditioned. 

Meaklpol Auditorium, rooks 
MANAGER: C. M. Coon. PERMANENT 

SEATS: 1,700. ARENA FLOOR: 70 by 
100 feet. PERMANENT THEATER -TYPE 
STAGE. EXHIBIT SPACE: 10.000 sq. ft 
CONCESSIONS LEASED. EXPOSITIONS: 
Appliance Show 

MemorW 
. 

Auditorium, Fresno 
MANAGER: Gordon L. Hemson. PER- 

MANENT SEATS: 5.600. ARENA FLOOR: 
100 by SO feet. PERMANENT THEATER - 
TYPE STAGE. EXHIBIT SPACE: 14000 
sq. ft. CONCESSIONS LEASED. LOCAL 
PROMOTERS: Van Tonkin, Ledo Marsh. 
CIRCUS: Polack- Shrine. MEMBER: IAAM. 

Chic Aedltorlus, Glendale 
MANAGER: Donald Bourrette. PERMA- 

NENT SEATS: 2,000. ARENA FLOOR: 
90 by 150 feel. PERMANENT THEATER - 
TYPE STAGE. EXHIBIT SPACE: 26,800 
sq. It. CONCESSIONS: By building. 

MeekIml AudNorlum, Long Beach 
MANAGER: Win P. Hansen. PERMA- 

NENT SEATS: 2,006, plus 2.102 portabk 
seats is Convention Hall. ARENA FLOOR: 
250 by 100 feeC PERMANENT THEATER - 
TYPE STAGE. EXHIBIT SPACE: 25,000 
sq. It., Exhibit Hall, Om 15,000 sq. ft. le 
Convention Hall. CONCESSIONS LESSEE: 
Deere Brothers. CIRCUS: Polack Bros.' 
Shrine. EXPOSITIONS: Food Show, Charm 
A Cosmetic, Do-It- Yourself, Ceramic Show. 
MEMBER: IAAM. REMARKS: Operate a 

12,500 -seal Municipal Stadium in con- 
junction. 

Pm Pacific Aaditerk o, Iwo Ameks 
MANAGER: Charles E. Cord. PERMA- 

NENT SEATS: 6,500. ARENA FLOOR: 
250 be 400 feet. ICE RINK. CONCES. 
SIONS: By buidiitg. ICE SHOW: "lee 
Capados." "lee Follies." EXPOSITIONS: 
Auto, Home, Sports. MEMBER: 1AAM, 
AMA. 

Woe Chic AHRorkm, Las Amok* 
MANAGER: W. L. McMeekin. PERMA- 

NENT SEATS: 6,700. ARENA FLOOR: 
150 be 250 feel. PERMANENT THEATER. 
TYPE STAGE. EXHIBIT SPACE: 96,000 
sq. ft. LOCAL PROMOTER: John Moss. 
CIRCUS: Polack Bros. MEMBER: IAAM. 

Paadeaa Chic AMHorium, Paeadonh 
MANAGER: Edward J. Allen. PERMA- 

NENT SEATS: 2072. ARENA FLOOR: 
109 by 156 feet. PERMANENT THEATER - 
TYPE STAGE: EXHIBIT SPACE: 15.000 
sq. B. CONCESSIONS LESSEE: City. EX- 
POSITIONS: Home, Auto. Ceramic, An- 
tique. MEMBER: IAAM. 

Memorial Auditorium, Sacomento 
MANAGER: Elmer Congdon. PERMA- 

NENT SEATS: 4,444. MEMBER: IAAM. 
Swing Anditorium, Saa Bernardino 

PERMANENT SEATS, 10,000. ARENA 
FLOOR: 180 by 80 feet. PERMANENT 
THEATER -TYPE STAGE. ICE RINK. 
CONCESSIONS: By building. ICE SHOW: 
"Ice Cycles." MEMBER: AMA. 

Cow Palace, Sa. Fowls. 
MANAGER: Nye Wilson. PERMANENT 

SEATS: 10,960, plus 5,874 ponable seats. 
ARENA FLOOR: 142 by 229 feet. PORT- 
ABLE THEATER -TYPE STAGE. EXHIBIT 
SPACE: 298.006 sq. ft. CONCESSIONS 
LESSEE: Pacific Catering Co. LOCAL 
PROMOTER: Nye Wilson. ICE SHOW: 
None muttony. CIRCUS: Ringling Bros. 
and Barnum A Battey. EXPOSITIONS: 
Various. MEMBER: IAAM. 

Civil Auditor. , San Francisco 
MANAGER: James T. Graham. PER- 

MANENT SEATS: 4,500. plus 4.400 pon- 
able seats. ARENA FLOOR: 500 by 200 
tee. EXHIBIT SPACE: 47.245 sq. ft. 
CONCESSIONS LEASE D. MEMBER: 
IAAM. Ulke Auditorium, Wandataa 

Chic Aedlbc,l. , San lose MANAGER: Jack T. Riley. FERMA. 
MANAGER: Francis F. Hersey. PER- SENT SEATS: 5.500, plus 3,000 portable 

MANENT SEATS: 2,000- plus 1,330 pon- amts. ARENA FLOOR: 195 by 87 fen. 
able seats. ARENA FLOOR: 80 by 116 ICE RINK. EXHIBIT SPACE: 17,000 M. 
fat. PERMANENT THEATER -TYPE ft. CONCESSIONS LEASED. ICE SHOW: 

* * * * * * * * * * * * * * 
FABULOUS* 

HEART O' TEXAS COLISEUM 

aoaeoa©000o earaeeoe0000 t vao000eo 
i1 

COMPLETELY EQUIPS WACO AS THE 
ENTERTAINMENT CENTER OF CENTRAL TEXAS 

SERVES 680,000 CENTRAL TEXANS 
e SECOND LARGEST COLISEUM IN THE SOUTHWEST 

PUBLIC TRANSPORTATION TO FAIR GROUNDS 
7,638 PERMANENT SEATS, 10,000 FOR BASKET- 
BALL, 11,000 FOR CONVENTIONS 
NO OBSTRUCTIONS TO ANY SEAT IN THE 
BUILDING 
FINEST SOUND SYSTEM EVER INSTALLED IN A 
COLISEUM ANYWHERE IN THE UNITED STATES 

WITHIN CITY LIMITS 
ARENA AREA IS 125'x270' AND COVERS 44,000 
SQUARE FEET 

HARD SURFACE PARKING FOR 5,000 CARS 

FLEXIBLE BOOTH ARRANGEMENT 
LARGEST INDOOR RODEO ARENA IN 
SOUTHWEST 

SUCCESSFULLY USED BY: 

Flower Show Holiday on Ice Girls' Stale BaJket- 

Harlem 6kbehatkrs Goides Woven 
bal Tourhoy 

Gill Gal's Shrine Heart 0' Texas Fair 

Circus Boy Scout Circus d Rodeo 

AGENTS, PROMOTERS, 

BOOKING OFFICES 

This is o predominantly agriculturol ore, to your 

exhibitions, walk or and shows, seed, nuiac 

starers of form equipment shows o etc., will re eve 

wide oitention. It will pay you to approach these 

monufocturers and exhibitors for Ih purpose of 

putting together such shows if you do not now 
have one. 

If your client or account desires to 
be sponsored by p local civic club or 
trade organization, Mr. Othel M. 

Neely is in a position to get you that 
organization or civic club or will 
promote that show for you. 

Exhibit Buildings Available for 
Smaller Attractions 

for Rental Rates and Reservations Write Wire or PAon 6 -1821 

OTHEL M. NEELY, Manager, Heart O' Texas Coliseum 
P. 0. BOX 3005 WACO, TEXAS 

STAGE. CONCESSIONS LEASED. CIR- 
CUS: Polack-Shrine. EXPOSITION: Horne. 
MEMBER: 'IAAM. 
Santa Crag Chit Auditoriums, Solna Coo 

MANAGER: H. R. Judas. PERMA- 
NENT SEATS: 1,160, plus 900 portable 
seats, ARENA FLOOR: 64 by 100 feet. 
PERMANENT THEATER -TYPE STAGE. 
EXHIBIT SPACE: 825 sq. It. CONCES- 
SIONS LEASES: Mrs, Lois Petersen. LO- 
CAL PROMOTER: Larry Finto. CIRCUS: 
Shrine. 
OaklaM Maeklpal Audltorlem, Oaklyd 
MANAGER: L. C. Lucddeke. PERMA- 

NENT SEATS: 3,800, plus 2,830 portable 
seau. ARENA FLOOR: 84 by 213 feet. 
MOVABLE THEATER -TYPE STAGE. 
EXHIBIT SPACE: 25000 sq. h. CONCES- 
SIGNS LESSEE: California Sporlsavke, 
Inc. VARIOUS LOCAL PROMOTERS. 
CIRCUS: Polack-Shrine. EXPOSITIONS: 
Oakland Spring Garde. Show, Calif. Home 
Show, Do-It- Yourself Show, inter. Sports 
Car Show. Exposition of Modern Living. 
MEMBER: IAAM. REMARKS: The Audi- 
torium also has 1,951 -seat Theater, 400 - 
seat Ballroom, 47,000 sq. ft. Eapositio. 
Builaing. 
Richmond Memorial Aeditorl.m, Rkbuased 

MANAGER: B. W. Richardson. PERMA. 
NENT SEATS: 2,224, plus 1,544 portable 
seats. ARENA FLOOR: $7 by 122 fat. 
PERMANENT THEATER -TYPE STAGE. 
EXHIBIT SPACE: 16,614 sq. ft. CONCES- 
SIONS LESSEE: Dyer Enterprises. LOCAL 
PROMOTERS: John Munro, Chas. Joseph. 
EXPOSITIONS: Home, Auto. MEMBER: 
IAAM. REMARKS: Tilting Boor, remov- 
able section of stage floor. 

Memorial Auditorium, Stockton 
PERMANENT SEATS: 1,600, prim 1.800 

portable seats. ARENA FLOOR: 70 by 
80 feet. PERMANENT THEATER -TYPE 
STAGE. ICE RINK. EXHIBIT SPACE: 
17,500 sq. fl. CIRCUS: Polack. 

Colorado 
City Aoditorksm, Colorado Sprlags 

MANAGER: Ted Conklin. PERMA- 
NENT SEATS: 3,000. ARENA FLOOR: 
III by 70 feet. PERMANENT THEATER - 
TYPE STAGE. EXHIBIT SPACE: 6.000 

sq. It. CONCESSIONS: By building. CIR. 
CUS: Gil Goy-Shrine. 

Deaver Coliseum, Deaver 
MANAGER: Michael Liras. PERMA- 

NENT SEATS: 10,000. ARENA FLOOR: 
232 by 112 feet. PERMANENT THEATER - 
TYPE STAGE. ICE RINK. CONCES- 
SIONS LEASED. ICE SHOW: "lee Fol- 
lies," "Ice Capades." CIRCUS: Polack. 
EXPOSITION: Home. MEMBER: IAAM, 
AMA. 

Connecticut 
slams Memorial Auditorium. Hartford 
MANAGER: W. H. Manensen. PERMA- 

NENT SEATS: 3,277. PERMANENT THE- 
ATER -TYPE STAGE, CONCESSIONS: By 
building. ICE SHOW: "Ice Vogues." MEM- 
BER: National Association of Concert 
Managers. 

The New Hosea Arena, New Harm 
MANAGER: Nathan Podolof1. PERMA- 

NENT SEATS: 4,000, plus 2,400 ponable 
seats. ARENA FLOOR: 80 by 200 feet. 
ICE RINK. EXHIBIT SPACE: 24.000 sa. 
fl. CONCESSIONS LESSEE: Sponsen9ce. 
LOCAL PROMOTER: The Arena Co. ICE 
SHOW: "Ice Follia,' "Ice Capados." EX- 
POSITIONS: Home, Antique. Boat, Trailer, 
Do- It- Yourself, Business. MEMBER: IAAM, 
AMA. 

District of Columbia 

*JOAN BRANDON 
WORLD'S GREATEST HYPNOTIST 

T "Dur attei Mare was increased aver 50% over any previous 

*year 
eue wkly to Jwn Brandon's tirtf once." EIfILE 

ROUSSEAV, DIRECTOR. Memorial Auditorium, Wordwslar, 
-R Mass. 

T "Joan _Brandon 1s the finest attraction 1 have ter 
* booked." CARL OL50N, DIRECTOR. Coliseum, San 

Antonio, Texs. 
"Joan Brandon is the greatest attraction le my 25 years 

y of producing chows." FRANK DUBINSKY, DIRECTOR. * Best, Mau. 
"han Brand" wWit.' a slarlling, amari,q and kiia- * bu stww." SAMUEL WASSERMAN, DIRECTOR. Au- 

ditorium, Springfield, Man. 
"Joan Braden is the greatest promotional attraction 
1 have evw booked;' JOHN OWEN, DIRECTOR. Municipal 
Audit "ium, New Orteam, La. 
"Joan Brandon "nice alt utendantt rentras." IHIL * NOULTON, DIRECTOR. Cambridge Falr, Greemllch, N. Y. 

;1.11Z ion 

k absolutely fab,teus- Peeked the * dhwium sour ngnl." WALTER BERGMAN, DIRECTOR. 
Auditorium, Wimlpa9, Canada. 

T `We wmidar Jean BraMOn's an as being reyemlóle 

* fon our wtcess." E. W. ROWE, DIRECTOR. St. Pears - 
hurg, Fla. Hone Slow. 

We Iole newr before had so many thousands of people 
in Ir "t of amphitheater.' OSCAR eIT !' MAN - 

'Ie axas DIRECTOR. 0:0:89, Amusement Park, Elmira, 

"¡KN. FIS 

Y. 
'4111; roars attendance was tripled atlesti,g te the 
east r"r set seated a great senutkn." JAMES FLA- * NERTY, MANAGER. Washington County Fair, N. v. 

-c Hypnotizing 15 to 30 Volunteers at the Some Time 
Finest Promotional Attratti" In America * PUBLICITY: J. BRANDON 430000 24th Street, New York, N.Y.* 

* * * * * * * * * * * * * * * * * * * * * * * 

°This Is the proof! 
As attested to by 

AMERICA'S * 
LEADING 

PRODUCERS * 
and 

PROMOTERS 

NAT LEWIS CIRCUS ENTERPRISES 

The Circus That Keeps Faith With Its Sponsor 
A COLORFUL EXTRAVAGANZA PRESENTED FOR PRESTIGE 

AND PROFIT, FEATURING PEERLESS TALENT AND ANIMALS 
FROM ALL CORNERS OF THE UNIVERSE. 

Now Booking for 1956. Write Not Lewis, 
6533 Hollywood Blvd., Suite 300, Hollywood, Calif. 

Phone Hollywood 9 -5602 
Also Canadian Representation 

á 

Copyrighted material ; 
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" Capados." "Hollywood." CIRCUS: Hamad- 
Morton. EXPOSITIONS: Food, etc. Air - 
Conditioned. MEMBER: IAAM, AMA. 

Florida 
Peabody Auditorium, Daytona Bach 

MANAGER: Henry DeVerner. PERMA- 
NENT SEATS: 2,500. PERMANENT THE - 
ATER -TYPE STAGE. EXHIBIT SPACE: 
12,000 sq. ft. LOCAL PROMOTER: Henry 
DeVerner. ICE SHOW: "Ice Vogues." EX- 
POSITIONS: Home, Auto, etc. MEMBER: 
IAAM, National Concert Man.en Asso- 
ciation. 
War Memorial AWilorime. Fort Lauderdale 

MANAGER: D. F. Stevenson. PERMA- 
NENT SEATS: 2,450. PERMANENT THE- 
ATER -TYPE STAG E. EXPOSITION: 
Home Show. 

Duval County Armory, JacksoorIBe 
MANAGER: G. H. PappellL PERMA- 

NENT SEATS: 2.500. ARENA FLOOR: 
82 by 138 feet. PERMANENT THEATER - 
TYPE STAGE. CONCESSIONS: By buBd- 
Ag. EXPOSITIONS: Home, Builders. 
Missal Bach Auditorium, Missi Beach 

MANAGER: Claude D. Ritter. PERMA- 
NENT SEATS: 3.534. ARENA FLOOR: 
100 by 132 feet. PERMANENT THEATER - 
TYPE STAGE. EXHIBIT SPACE: 25.000 
sq. ft. CONCESSIONS LEASED. EXPO- 
SITIONS: Home. Air -conditioned. MEM- 
BER: IAAM. 

Municipal Auditoria , Pensacola 
MANAGER: Walter E. Wicks. PERMA- 

NENT SEATS: 3,000. LOCAL PRO- 
MOTER: Byrd Sims. MEMBER: IAAM. 

Mwkipal AWitor. , Sarasota 
MANAGER: T. F. Wilson. Mason Bald- 

win. PERMANENT SEATS: 400. plus 1.300 
portable seats. ARENA FLOOR: 93 by 
96 feet. PERMANENT THEATER -TYPE 
STAGE. EXHIBIT SPACE: 93 by 96 sq. 
ft. CONCESSIONS: By city. EXPOSI- 
TIONS: Home Builders, Merchants Home 
Show, Auto Show, Flower Show, Koat and 
Sport Show. MEMBER: IAAM. Air-con- 
ditioned. 

Fort Hesterty Armory. Tamp. 
MANAGER: Edward V. Chasses. PER- 

MANENT SEATS: 1,800. OM 3,200 Pon- 
able seats. ARENA FLOOR: 120 by 220 
feet. EXHIBIT SPACE: 32.000 sq. ft. CON- 
CESSIONS LESSEE: Edgar E. Levine. 
LOCAL PROMOTER: E. V. Chasses. ICE 
SHOW: "Holiday on Ice." EXPOSITIONS: 
Home Show. MEMBER: IAAM. 

Georgia 
City AudltorlumMIBs Stodlum, Albany 
MANAGER: C. C. Burnett, AUDI- 

TORIUM SEATS: 1,450, plus 6.500 stadium seats. PERMANENT THEATER-TYPE 
STAGE. CONCESSIONS LEASED. 

Municipal As:Modem, Atlanta 
MANAGER: H. H. Niebrugge. PERbIA. 

NENT SEATS: 5.000. ARENA FLOOR: 
95 Dy 140 feet. PERMANENT THEATER - 
TYPE STAGE. EXHIBIT SPACE: 37.500 
sq. ft. CONCESSIONS LESSEE: T. H. 
Read. LOCAL PROMOTERS: Numerous. 
ICE SHOW: "Holiday on Ice." CIRCUS: 
Hamid- Morton, Shrine. EXPOSITIONS: 
Sport, A Vacation Show. Home Show. IS 
Trade Shows annually. MEMBER: IAAM. 
Wrestling is tops. All Night Gospel Sings 
monthly. Department Store Warehouse Sale. 

Bell Memorial Auditorium, Angusso 
MANAGER: J. D. Bcdinglkld. MEM- 

BER: IAAM. 
Municipal Auditor. , Macon 

MANAGER: Harry Willis Sr. PERMA 
NEST SEATS: 1.040. plus 2600 portable 
seats. ARENA FLOOR: 65 by 100 feet. 
PERMANENT THEATETYPE STAGE. 
EXHIBIT SPACE: 7,500 sq. It. LOCAL 
PROMOTER: V. E. King. ICE SHOW: 
"Ice Vogues." CIRCUS: Shrine. EXPOSI- 
TIONS: Home Shows. 

Munklpal Auditorium, Smash 
MANAGER: Sal Passink. MEMBER: 

IAAM. 
Idaho 

Juby College AadBortus, Cosy d'Ale.t 
PERMANENT SEATS: 1,800, plus 2,200 

portable seats. ARENA FLOOR: 114 by 
70 feet. PERMANENT THEATER -TYPE 
STAGE. EXHIBIT SPACE: 8,000 sq. ft. 
CONCESSIONS: By building. 

Illinois 
Chicago Stadium. Chicago 

MANAGER: Arthur Wine. SEATS: 20,- 
000. PERMANENT THEATER -TYPE 
STAGE. ICE R I N K. CONCESSIONS 
LESSEE: Sponservlce, Inc. ICE SHOWS: 
"Hollywood." " Capados, "Follies." 

Internatloeal Ampithater, Chkaso 
MANAGER: M. E. Thayer. SEATS: 

12.000. ARENA FLOOR: 123 by 238 feet. 
EXHIBIT SPACE: 440,000 sq. ft. CON- 
CESSIONS: By building. EXPOSITIONS: 
Industrial Expositions, Rodeo, International 
Livestock Exposition, Ice Shows, Retail 
Sales, etc. MEMBER: IAAM. Air -condi - 
tioned. TV Coaxial Cables. 

Masonic Temple. Decatur 
PERMANENT SEATS: 1,224. PERMA- 

NENT THEATER -TYPE STAGE. 
Shrine Mosque, Peoria 

MANAGER: Leonard B. Potter. PERMA- 
NENT SEATS: 1.828. STAGE FLOOR: 
75 by 45 feet. PERMANENT THEATER - 
TYPE STAGE. EXHIBIT SPACE: 2,200 
sq. ft. LOCAL PROMOTERS: Bert Porter. 
Edelstein, 111.: L. C. Worley and Allen E. 
Cannon. EXPOSITIONS: APplianca Md 
Auto Supplies. Unusually large slate for 
any type of show. Concerts, Artist's stries, 
Symhony Orchestrate, etc. 

Shrl.e Temple. East SL Loth 
MANAGER: T. G. Potts. PERMANENT 

SEATS: 1.600. plus 1,400 portable 0100. 
ARENA FLOOR: 90 by 95 feet. 

Indiana 
cadla.a University Auditorium, Bloominston 

MANAGER: D. H. Hanap. SEATS: 
3.788. PERMANENT THEATER -TYPE 
STAGE. CONC LSSIONS: By bull., LO- 
CAL PROMOTER: H. W. Jordan. MEM- 
BER: National Association Concert Mena. 
sera Air -conditioned. 

Collets , Evansville 
PERMANENT SEATS: 1,200, plus 1,100 

portable seals. PERMANENT THEATER - 
TYPE STAGE. CIRCUS: Shrine, Firemen. 

Allen County Memorial ColIeum, 
Fort Wayne 

MANAGER: Don Myers. PERMANENT 
SEATS: 7.200, plus 2.800 portable scats. 
ARENA FLOOR: 223 by 180 feet. EXHIB- 
IT SPACE: 50.000 sq. ft. CONCESSIONS 
LESSEE: Kinney Koncessions Co. LOCAL 
PROMOTER: Zollner Promotions. Fort 
Wayne Enterprises. etc. ICE SHOW: "Holi- 
day on Ice." CIRCUS: Shrine -Polack Bros. 
EXPOSITIONS: Home Show, Sport Show, 
Auto Show, MEMBER: IAh", 

Chic Center, Hammond 
PERMANENT SEATS: 4,000, plus 3,000 

portable seats. ARENA FLOOR: 140 by 
62 feet. EXHIBIT SPACE: 14,600 sq. ft. 
CIRCUS: Polack. 
Buller University Field House, Indianapolis 

PERMANENT SEATS: 9.000, plus 6.000 
portable scats. ARENA FLOOR: 250 by 
175 feet. CONCESSIONS: By building. 

ladle, Coliseum, Indianapolis 
MANAGER: Melvin T. Ross. SEATS: 

7,839. ARENA FLOOR: 120 by 300 feet. 
CONCESSIONS LEASED. ICE SHOW: 
"Holiday on Ice." CIRCUS: Polack- Shrine. 
MEMBER: IAAM. Retained by Indiana 
State Fair, May to October. 

Adams H. B. Auditor..., South Beod 
PERMANENT SEATS: 2,000, plus 1,000 

portable mats. ARENA FLOOR: 88 by 80 
feet. CIRCUS: Shrine. 

Iowa 
Municipal Auditoria , Burlington 

MANAGER: Harold Cooper. PERMA- 
NENT SEATS: 2,600. MEMBER: IAAM. 

Memorial Coliseum, Cedar Rapids 
MANAGER: Barney McPartland. PER- 

MANENT SEATS: 1,200 plus 1,900 portable 
seats. ARENA FLOOR: 143 by 77 feet. 
PERMANENT THEATER -TYPE STAGE. 
EXHIBIT SPACE: 2,200 sq. ft. ICE SHOW: 
"Vogues." CIRCUS: AFL. EXPOSITIONS: 
Home, Sport, Auto. 

New $1111.íe Temple, Davenport 
MANAGER: A. D. Pierce. SEATS: 

2.700- PERMANENT THEATER -TYPES 
STAGE. EXHIBIT SPACE: 20,000 sq. ft. 
EXPOSITIONS: Home. 

KRNT Theater, Des Moines 
MANAGER: Russell C. Fraser. SEATS: 

4,139. PERMANENT THEATER - TYPE 
STAGE. CONCESSIONS LEASED. MEM- 
BER: IAAM. 
Veterans Memorial Asditods s, Dos Molest 

MANAGER: Horace S. Strong. SEATS: 
14,000. ICE RINK. EXHIBIT SPACE: 
46.000 sq. ft. ICE SHOW: "Follies." MEM- 
BER: IAAM. Air-conditioned. 

Ottumwa Coliseum, 011oumwa 
MANAGER: K. M. Pennington. PERMA- 

NENT SEATS: 681, plus 1,284 portable 
scats. ARENA FLOOR: 80 by ISO feet. 
PERMANENT THEATER -TYPE STAGE. 
EXHIBIT SPACE: 18,000 sq. ft. 

Municipal Auditorias, Sims City 
MANAGER: Robert D. Hi1chman. PER- 

MANENT SEATS: 2,600, plus 1,900 port- 
able seats. ARENA FLOOR: 84 by 180 
feet. PERMANENT THEATER -TYPE 
STAGE. ICE RINK. EXHIBIT SPACE: 
17.000 sq. ft. CONCESSIONS LEASED. 
ICE SHOW: "Holiday on Ice." CIRCUS: 
Shrine. EXPOSITIONS: home, Gladiola. 
Air -conditioned. Rail Sidetrack. MEMBER: 
IAA M. 

Hippodrome, Waterton 
MANAGER: Nicholas George. PERMA- 

NENT SEATS: 7.469, plus 500 portable 
seats. ARENA FLOOR: 100 by 200 feet. 
EXHIBIT SPACE: 20,000 sq. ft. CON- 
CESSIONS: By building. ICE SHOW: 
"Vogues." CIRCUS: Hagen. EXPOSI- 
TIONS: Home, Sport. MEMBER: IAAM. 

Kansas 
Coffeyville Memorial AodRorlus, 

Coffeyville 
MANAGER: George A. Hayden. PER- 

MANENT SEATS: 1,992, plus 150 portable 
seats. ARENA FLOOR: 75 by 50 feet. 
PERMANENT THEATER -TYPE STAGE 
EXHIBIT SPACE: Approx. 400 
CONCESSIONS: By Memorial Auditorium. 
LOCAL PROMOTER: Cliff Perkins. EX- 
POSITIONS: Boy Scout, Groceries. 

M$alelpal Aadltor. , Dodge City 
MANAGER: Gray Graham. PERMA- 

NENT SEATS: 3.342. ARENA FLOOR; 
75 by 150 feet. PERMANENT THEATER. 
TYPE STAGE. CONCESSIONS LEASED. 
LOCAL PROMOTER: Gray Graham. Air - 
conditioned. 

Sports Aras le Conveatloa HIS 
Hatthlnsoo 

MANAGER: Paul W. Neff. PERMA- 
NENT SEATS: 3,972, plus 1,150 portable 
seats. ARENA FLOOR: 138 by 160 fat. 
EXHIBIT SPACE: 138 by 160 sq. ft. CON- 
CESSIONS LESSEE: Hooper Concessions. 
LOCAL PROMOTER: Hamilton Attrac- 
tions. EXPOSITIONS: Home, Auto. MEM- 
DER IAAM. 

Muakipal Auditorium, Topeka 
MANAGER: George M. Clark. PERMA- 

NENT SEATS: 2.116. plus 2,134 portable 
seats. ARENA FLOOR: 131 by 75 feet. 
PERMANENT THEATER -TYPE STAGE. 
EXHIBIT SPACE: 19,000 sq. ft. CONCES- 
SIONS LESSEE: Busch -Laube. CIRCUS: 
Bailey Bros. A 051111551 

Municipal Auditorias, Topeka 
MANAGER: W. R. Yerkes. PERMA- 

NENT SEATS: 4.200. ARENA FLOOR: 
100 by 300 feet. PERMANENT TIIEATER- 
TYPE STAGE. EXHIBIT SPACE: 13,000 
sq. ft. CONCESSIONS LEASED. CIRCUS: 
Clyde Bros. MEMBER: IAAM. 

Fons, Wk.& 
MANAGER: C. A. Johnson. PERMA- 

NENT SEATS: 3.940. ARENA FLOOR: 
80 by 135 feet. PERMANENT THEATER - 
TYPE STAGE. EXHIBIT SPACE: 112,913 
sq. ft. CONCESSIONS: By building. LO- 
CAL PROMOTERS: Mary Flote. Harry 
Peebles. ICE SHOW: "Holiday." CIRCUS: 
Police, Shrine. EXPOSITIONS: Home, Dog, 
Auto. MEMBER: IAAM. 

Kentucky 
Memorial Gymnasium, Hazard 

MANAGER: James Caudill. PERMA - 
NENT SEATS: 2,700. ARENA FLOOR: 
100 by 60 feet. EXHIBIT SPACE: 10,000 
sq. ft.. 

The Armory, Louisville 
ICE SHOW: "Holiday." CIRCUS: Polack. 

EXPOSITIONS: Home. Sown. 

Louisiana 
Blaekham Coliseum, Lafayette 

MANAGER: Burl C. Logan. PERMA- 
NENT SEATS: 2,600, plus 2,600 potable 
seats. ARENA FLOOR: 220 by 110 feel. 
ICE RINK. 

Mwklpal Auditorium, New Onus 
MANAGER: William A. Coker. PER- 

MANENT SEATS. 3,000, small hall; 5,000, 
large hall. ARENA FLOOR: 130 by 261 
feet. PERMANENT THEATER -TYPE 
STAGE. ARENA: 32.250 sq. R. ANNEX: 
26,408 sq. ft. CONCESSIONS LESSEE: 
Emory Watkins. Now advertising for bids 
on concessions. LOCAL PROMOTERS: 
Gar Moore. Mancuso Bros., Carl Lilies, 
etc. ICE SHOW: "Holiday on Ice." CIR- 
CUS: Tom Packs. EXPOSITIONS: Home, 
Do- ltYoursell, Automobile Prevues. MEM- 
BER: IAAM. 

Municipal Auditorium, Shreveport 
MANAGER: E. P. Alison. PERMA- 

NENT SEATS: 3,740, plus portable seats. 
ARENA FLOOR: 76 by 90 ft. PERMA- 
NENT THEATER -TYPE STAGE. CON- 
CESSIONS LESSEE: American Legion. 
LOCAL PROMOTER: A. C. Goldberg. ICE 
SHOW: "Holiday on ice." CIRCUS: 
Shrine Circus. EXPOSITIONS: Home. 
MEMBER: IAAM. 

Sente Fair Yo5th Bulldlng, Shreveport 
MANAGER: Joe Menons. PERMA- 

NENT SEATS: 9,000. 

Massachusetts 
Boston Garth., Bost.. 

MANAGER: Walter Brown. SEATS: 
13.750. ARENA FLOOR: 100 by 225 ft. 
ICE RINK. CONCESSIONS: By building. 
ICE. SHOW: " Capades," "Follies." CIR 
CUS: RinglingBarnum, Hamid .Morro.. 
MEMBER: IAAM AMA. 

North Shore Sports Cater, Lys. 
MANAGERS: Frank Anderson, John 

Knight. PERMANENT SEATS: 2.500, plus 
1.500 portable seats. ARENA FLOOR: 
82 by 190 It. ICE RINK. EXHIBIT 
SPACE: 34,400 sq. ft. 

Conseom, Springfield 
PERMANENT SEATS: 6.000, plus port- 

able scats. ARENA FLOOR: 115 by 200 
ft. ICE RINK. CONCESSIONS LEASED. 

Memorial Auditorium, Worcester 
MANAGER: F. G. Kronoff. PERMA- 

NENT SEATS. 3.446, plus portable seats. 
ARENA FLOOR: 157 by 116 ft. PER- 
MANENT THEATER-TYPE STAGE EX- 
HIBIT SPACE: 28,000 sq. ft. EXPOSI- 
TIONS: Home. 

Michigan 
Masonic Temple Auditorium, Detroit 

MANAGER: C. W. Van Lopik. SEATS: 
5.000. plus 1.600. PERMANENT THEA- 
TER-TYPE STAGE. EXHIBIT SPACE: 
50.000 sq. ft. CONCESSIONS: By building. 
MEMBER: IAAM. 

IMA Auditorium, RIM 
MANAGER: Paul Rewey. PERMA- 

NENT SEATS: 3.700, plus 2,300 portable 
seats. ARENA FLOOR: 90 by 165 ft. 
PERMANENT THEATER -TYPE STAGE. 
EXHIBIT SPACE: 30,000 sq. ft. CONCES- 
SIONS: By building. CIRCUS: Polack. 
EXPOSITIONS: Home, Sports. MEMBER: 
IAAM. 

Clsk Audllonus, Grand Rapids 
MANAGER: Fred 1. Bart Jr. SEATS: 

5.000. ARENA FLOOR: I50 by 110 II: 
PERMANENT THEATER -TYPE STAGE. 
EXHIBIT SPACE: 66,500 sq. ft. CON- 
CESSIONS LEASED. LOCAL PROMOT- 
ERS: David Nederlander, Harry Zeller. 
CIRCUS: Shrine. EXPOSITIONS: Home, 
Sports, Auto, Air -conditioned. MEMBER: 
IAAM. 

Chic Center, Hothead 
MANAGER: Earl P. Price. SEATS: 

2 244, plus portable scats. ARENA FLOOR: 
104 by 90 ft. PERMANENT THEATER - 
TYPE STAGE. EXHIBIT SPACE: 11,000 
sq. ft. CONCESSIONS: By building. 

Chic Auditorium. laming 
MANAGER: Charles Ziogas. PERMA- 

NENT SEATS: 6,100. MEMBER: IAAM. 

TWO -SHOWS -TWO 

GOLDEN HORSE RANCH 

THRILL SHOW 
11/2 hours continuous entertainment. All Golden Palomino 

Horses. Trick riding, roping, horse catching, dancing horses, 

trick ponies, clowns, bucking mules, Roman riding, Chariot races. 

JONNY RIVERS' Circle ® Ranch 
84TH CROWN POINT, OMAHA, NEBR. 

F BAR H CHAMPIONSHIP RODEO 

Bucking horses, Brahma bulls, Angus white face and Brahma 

Calves. Mexican long horn steers, wild horses, wild cows, 

cowboys, cowgirls, Indians, clowns, 21/2 hours continuous 

Rodeo Thrills. 

JONNY RIVERS' Circle ® Ranch 
84TH CROWN POINT, OMAHA, NEBR. 
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4 THIS BEAUTIFUL, MODERN INDOOR AUDITORIUM Is fully equipped for: 
* Ice Shows 
* Large Productions 

OUTSTANDING FEATURES: 

i Lane StNt -4a h, d5s , 4$ ft. arch 
* 2,340 M.1 capaciy * 5111.0 111M, 

' i sound aus Ihhfine esuilmtnt 
* Comph5Ny air eonalNarod 

* Conventions and Trade Shows 
* Special Events of All Kinds 

C HENRY DE YERNER 

Managing Director 
AutllfsrWm .ha. 

Dayton. Beach, Fla. 

-ATTENTION- 
Promoters and Booking Agents 
For all indoor auditorium -arena 
shows, Shrine circuses and sport 
shows. With special device, I now 
can suspend my self propelled 
loop swing from the ceiling by 
means of cable. By this new 
method I use no floor space. 

It's new, different and terrific, the only 
aerial thrill act 01 its kind in the world 

Reg. U.S. Pat. Office 

The 

One and Only 

The 

Aerial Wonder 

The 

Great Beckett 
2449 EASTWOOD All 

CUKA60 25, ILL 

ALABAMA'S STATE COLISEUM 
THE MOST MODERN and 
unique building in the Nation 
-Radio and Television cables 
available in Building -Public 
address and sound system 
with perfect acoustics -Mod- 
ern dressing rooms. 

ARENA - 260'x130' - Large 
enough for any show -Port- 
able dance floor, 33,000 
square feet -Portable basket- 
ball floor. 

SEATING -8,528 comfortable 
permanent seats- 11,500 for 
basketball -90% of all seats 
on sides with no obstructions. 

PARKING AREA for over 4,000 
cars - Police Protected - Bus 
and Taxi service. 

COOLED in summer by 14 

giant fans with complete air 

change every three minutes. 

HEATED in winter by forced 

air heaters of 9,000,000 

B. T. U. output. 

TRADE AREA - 
MONTGOMERY. , . 130,000 

SURROUNDING 

TERRITORY 350,000 

FOR BOOKINGS 

CONTACT 

T. C. REID, DIRECTOR 
Agricultural Center Board 

P. O. Box 7026 
Montgomery, Alabama 

www.americanradiohistory.com

www.americanradiohistory.com


PirSPECIAL AUDITORIUM -ARENA SECTION 

L 

OTENTIAL MARKET FOR 
CIRCUSES * EXPOSITIONS 

ICE SHOWS * CARNIVALS 
SPORTING EVENTS * MUSICALS 
* HOLLYWOOD MOVIE STARS * 

your facts on why we should consider you for this 100o,ó 

speaking territory of the Far East with 19,000,000 population, 

Send complete details and all propaganda to 

ADFACTORS PHILIPPINES 
P. O. Box 3443 

City of Manila, Philippines 

THE BILLBOARD 

EMERY AUDITORIUM 
1 AVAILABLE FOR 

SHOWS, CONCERTS, LECTURES, BROADCASTS. 

WONDERFUL ACOUSTIC PROPERTIES. 2,200 SEATS. 

STAGE 54 FT. WIDE 
FAT 

OA 

36 PROSCENIUM 
ARCH. 

EXCELLENT PARKING FACILITIES ABOUT THE AUDI- 
TORIUM. NUMEROUS BUS LINES TO THE DOOR. 

Far infororatien write O 

W. NORMAN DREWRY, MANAGER 
EMERY AUDITORIUM 

Central Parkway at Walnut CHerry 1.4919 Cincinnati 10, Ohre I 

*FAYETTE COUNTY* 
MEMORIAL AUDITORIUM 

ìeattng 31% 
Floor arta 1031t.x8Oft. 
Stage ...63 It.x28 R. 

ONlig Height ..39 ft. 
Proscenium 34 ft. high, 

63 ft. wide 

Dressing rooms for In- 

dividuals and oraps. 

FAYETTEVILLI, W. VIRGINIA 

Suitable for Any Type of Event or Attraction 

ADAPTARLE FOR 

CIRCUSES SPORTING EVENTS VARIETY SHOWS 

MUSICALS SPONSORED EVENTS..whot hoye you? 

For available dates and rental information write or wire 
ROBT. H. KENT, Manager Foyettevilte, Writ Virginia 

Sealrma Audltoram, Rt Sanaa 
¿RMANENT SEATS: 2,750. ARENA 

FLOOR: 85 by 75 ft. CONCESSIONS: 
By building. CIRCUS: Davenport- Shrine. 
EXPOSITIONS: Homo, Outdoor 

Minnesota 
HIppodrome, Erekt 

MANAGER: Frank Urbiha. PERMA- 
NENT SEATS: 1,000, plus 2.500 portable 
seats. ICE RINK. EXHIBIT SPACE: 
18.000 Sq. ft. CONCESSIONS LEASED. 
ICE SHOW: "Canadian Ice Fantasy." 
CIRCUS: Da,eoportShrine. EXPOSI- 
TIONS: Spots, Travel, Home. 

Memorial Arena, HlbbIoa 
MANAGER: John G. Saylor. PERMA- 

NENT SEATS: 5,000, plus 500 potable 
/eats. ARENA FLOOR: 100 by 200 feet. 
EXHIBIT SPACE: 20,000 sq. ft. CONCES- 
SIONS LESSER: Veterans. CIRCUS: 
Sbriners. EXPOSITIONS: Sport, Home. 
Auto. 

Mevklata Aedltoriom, Mlnaeapolb 
CO- MANAGERS: Atwood Olson and 

Melvin Dahl. PERMANENT SEATS: 5.677, 
plus 3,824 portable Stars. ARENA FLOOR: 
120 by 210 feet. PERMANENT THEATER - 
TYPE STAGE. EXHIBIT SPACE: 80.000 
'q. Il. CONCESSIONS LESSEE: loup, 
Kclber. LOCAL PROMOTERS: H. H. 
CCE ry 

SHO W: RN C 
KCUS: marna: 

POSITIONS: Sports A Travel, Builder 
Show, Do-Il- YourseU Show. MEMBER: 
IAAM. 

Mayo Civic Aodforiem, Rochester 
MANAGER: Altos Chance. SEATS: 

3.800. ARENA FLOOR: 110 by 70 ft. ICE 
RINK. CONCESSIONS: By building. ICE 
SHOW: "Cycle." 

Meditarlvm, St. Mal 
MANAGER: Edward A. Furnl. SEATS: 

15.000. ARENA FLOOR: 100 by 200 R. 

ICE RINK. CONCESSIONS: By building. 
ICE SHOW: "Ice Capodes." CIRCUS: 
Davenport- Shrine. 

Mississippi 
CRy Aodherlem, Coamboa 

PERMANENT SEATS: 2,500. ARENA 
FLOOR: 60 by 90 ft. CONCESSIONS: 
By building. LOCAL PROMOTER: Early 
Maxwell. 

co, Aedllmlrm, Jaeksee 
MANAGER: George T. Kalis. PERMA- 

NENT SEATS: 3,500. MEMBER: IAAM. 
Vkksbur' AodltMem, Vietnam 

MANAGER: A. C. Strickland. PERMA- 
NENT SEATS: 2,288. PERMANENT 
THEATER -TYPE STAGE. CONCES- 
SIONS: By building. EXPOSITIONS: 
Horne. 

Missouri 
Area, Cape Girardon. 

PERMANENT SEATS: 2,200, plus 400 

portable seats. ARENA FLOOR: 60 by 

120 foot. CONCESSIONS LESSEE: Cham- 
ber of Commerce. 

Memorial Hall, Joplin 
PERMANENT SEATS: 3,000 plus port. 

able seat,. ARENA FLOOR: 84 by % ft. 
PERMANENT THEATER -TYPE STAGE. 

LEASED. EXPOSITIONS: 
Home, Cattle, Dos. 

1 

1 

in 

OHIO... 
you can reach more people 
with your event when you play 
THE MODERN, BEAUTIFUL 

HOBART ARENA 
TR O Y, O H I O 

Here, in Troy, you will find a highly industrialized area concen- 
trated in a small geographical location ... assuring complete and 
economical coverage for any event that plays the Hobart Arena. 
The Arena's drawing area includes Dayton, Springfield and Lima, 

Ohio. Troy is the shipping center for the surrounding farm dis- 
tricts, making it a big trading area. 

* IT'S A FACT .. . 

Your Event can be a 
Winner here just as 
these shows havè been .. . 

Where Holidoy On In 6 Sonia Honio Play.. Also the 
loading Stage Shows, Concerts, Circuses, College end 
Professional Basketball. 

Sise of Clou A and R Regional High School Dosket- 
boll tmamamena, Conventions, Eap°sitions, Pubic 
Skating. Coverage by 55 mwspopers, 9 radio and 
4 TV station, 

FACILITIES H«key e e y Sund y 3 p m 

Sensing -S,000 Permomnt Sett 
ke link -190 h. R 55 D. 

{SOG lee Beskelbaf t Stege Shows 

BOOB For Sse ag B Winding 

contact KEN WILSON, Mgr. 
bem Trey 51294 

HOBART ARENA, Trey, Ohio 

Municipal Auditortom, Rensas Clty 
MANAGER: C. B. Hoff. PERMANENT 

SEATS: 8,000, plus 2,500 portable seas. 
ARENA FLOOR: 110 by 220 IL ICE 
RINK. EXIIIBIT SPACE: 90.000 sq. tL 
CONCESSIONS LEASED. ICE SHOW: 
"Holiday:" "CaPadeL" CIRCUS: Dayto- 
port -Shrine, Morton-Police. EXPOSITIONS: 
Air-conditioned. MEMBER: IAAM. 

Munklpnl AldItocNm, Moberly 
MANAGER: R. W. Daly. PERMA- 

NENT SEATS: 5I8, plus 7S2 portable seats 
ARENA FLOOR: 70 by 70 It. EXHIBIT 
SPACE: 9.698 sq. ft. EXPOSITIONS: AU. 

Shrine Mosque, Sprindteld 
PERMANENT SEATS: 1,200, plus 2,800 

potable seats. ARENA FLOOR: 60 by 100 
feet. CONCESSIONS LESSEE: Shrine 
Units. ICE SHOW: "VOgura." CIRCUS: Gil 
Gray, Polack. 

f 

Arena, SI. Louts 
MANAGER: Emery D. Jones. SEATS: 

16.500. ARENA FLOOR: 254 by 100 It. 
ICE SHOW: " Hollywood;' "Ice Caparles.. 
CIRCUS: Police, Tom Packs. MEMBER: 
IAAM. 

Kiel Municipal Auditorium, SL Louk 
MANAGER: Louis J. Gualdoni. PER- 

MANENT SEATS: 7,707, plus 2,832 port- 
able seals. ARENA FLOOR: 114 by 169 
lt. PERMANENT THEATER -TYPE 
STAGE. EXHIBIT SPACE, 100,000 sq, ft 
CONCESSIONS LESSEE: Berle Vending 
Co. LOCAL PROMOTER: Entenaimment 
Enterprises. EXPOSITIONS: Sports, Travel 
A Boat Show. St. louis House Show, Auto 
Show. MEMBER: IAAM. 

Munitipal Auditorium, St. Joseph 
PERMANENT SEATS: 3.200. plus I.200 

portable seats. ARENA FlOOR: 200 by 
100 ft. PERMANENT THEATER -TYPE 
STAGE. EXHIBIT SPACE: 40,000 sq. ft. 
CONCESSIONS LEASED. CIRCUS: Gil 
Gray. EXPOSITIONS: Home, Farm Ma- 
chinery. 

Montana 
Shrive Temple, Bllllvsa 

MANAGER: Don Jewell. PERMANENT 
SEATS: 1,700. plus 1.300 porleblt Stau. 
ARENA FLOOR: 70 by 120 ft. PERMA- 
NENT THEATER -TYPE STAGE. EXHIB- 
IT SPACE: 31,200 sq. ft. CONCESSIONS: 
By building. CIRCUS: Gil Gray. EX- 
POSITIONS: Home, Auto. MEMBER: 
IAAM. 

Cirk Censer, Butte 
MANAGER: Richard C. Shaw- PERMA- 

NENT SEATS: 3,000,' plus 5,000 portable 
seats. ARENA FLOOR: 210 by 90 feel 
PERMANENT TIIEATER -TYPE STAGE. 
ICE RINK. EXHIBIT SPACE: 25.000 sq. 
ft. Air -conditioned. MEMBER: IAAM. 

Cl.k Castor, Heleos 
SEATS: 2,100 

Nebraska 
Menklpal Gym, Gnvd Island 

PERMANENT SEATS: 3.500. CON- 
CESSIONS: By building, CIRCUS: Shrine. 

C 
MANAGER: n Schultz. PERMA- 

NENT SEATS: 6.000, plut 3.000 portable 
seats. ARENA FLOOR: 85 by 200 It. 
PERMANENT THEATER -TYPE STAGE. 
EXHIBIT SPACE: 28.000 sq. /t. CON- 
CESSIONS: By building. CIRCUS: Shrine. 

Memorial Audltorum, McCook 
PERMANENT SEATS: 900, plus 900 

portable seats. ASENA FLOOR: 92 by 
54 ft. CONCESSIONS LEASED. CIR- 
CUS: Gil Gray. 

AkSar -Bn Colkem. Omaha 
MANAGER: J. J. Isaacson. SEATS: 

10.000. plus portable seals. ARENA 
FLOOR: 100 by 240 ft. PERMANENT 
TIIEATER -TYPE STAGE. ICE RINK. 
CONCESSIONS LEASED. ICE SHOW: 
" Caparles," "Hollywood." EXPOSITIONS: 
Itame. MEMBER: IAAM. 

Omaha Clvie Audltorlum, Omaha 
MANAGER: John R. Balmer. PERMA- 

NENT SEATS: 6.300. plus 4,1100 portable 
seals. EXHIBIT SPACE: 45.000 sq. B. 
CIRCUS: Shrine. MEMBER: IAAM. 

New jersey 
Coa...Ion Hag, Asbury Park 

MANAGER: City of Asbury Park; leased 
summers to Walter Reade Jr. PERMA- 
NENT SEATS: 1.850, plus 1,600 portable 
seats. PERMANENT THEATER -TYPE 
STAGE. EXHIBIT SPACE: 22.000 sq. ft. 
CONCESSIONS LESSEE: Walter Reade 
Jr., Oakhurst. N. 1.; Sports: Roland J. 
Hines; Trade Shows: Jerry Gasque, 77 
Ridaecrest Ave.. Staten Island, N. J. EX- 
POSITIONS: goat, Ceramic, Do-ItYour- 
self. Sump, Flower, Food Merchante. 
Atlantic CIIy Auditorium A Coo.eodon Hall 

Aliautk Chi 
MANAGER: P. F.. M. Thompson. PER- 

MANENT SEATS: 5,000, plus 30.000 port 
able seat. ARENA FLOOR: 488 by 288 ft. 
PERMANENT THEATER-TYPE STAGE. 
ICE RINK. EXHIBIT SPACE: 250,000 

OCTOBER 1, 1955 

aq. fl CONCESSIONS LESSEE: Bereshs 
Locb. ICE SHOW: "Ice Capada." MEM 
BER: IAAM. 

New York 
Memorial Auditorium, Inflan 

MANAGER: Edward P. Hartnett Jr. 
PERMANENT SEATS: 8.424, plus 1,500 

portable seats. ARENA FLOOR: 117 by 
248 H. ICE RINK. EXHIBIT SPACE: 
102,336 sq, fl. CONCESSIONS LESSEE: 
Low Herschel LOCAL PROMOTERS: 
Various. ICE SHOWS: "Ice Capados" 
and "Ice Follies." CIRCUS: Hamid- 
Mortov. EXPOSITIONS: Sports, nome, 
Do-It, Floaer and Auto. MEMBER: 
IAAM. 

War Memorial As/Merina., Rochester 
MANAGER: Harold S. Rond. PERMA- 

NENT SEATS: 8.500. LOCAL PRO- 
MOTER: R ochester Events, Inc. Opens 
October 11. 

Ornas. Mar Slemooal. 5yrxsse 
MANAGER: Wm. B. Stork. PERMA- 

NENT SEATS: 6.500. plus 2.500 penable 
seau. ARENA FLOOR: 250 by 178 ft. 
PERMANENT THEATER -TYPE STAGE. 
ICE RINK. EXHIBIT SPACE: 488,000 
sq. ft. CONCESSIONS LEASED. ICE 
SHOWS: "Capedes" "Follies." CIRCUS: 
Shrine. EXPOSITIONS: .Sport, Dog. 
MEMBER: IAAM. 

RPI Field nome, Troy 
PERMANENT SEATS: 4.000. plus 5,0W 

portable seats. ARENA FLOOR: 100 by 

217 lL ICE RINK. 
Troy Arno, Troy 

MANAGER: Ted Bayly. PERMANENT 
SEATS: 2,000, plus 2.000 portable seats. 
ARENA FLOOR: 125 by 200 n. PERMA- 
NENT THEATER -TYPE STAGE. EX- 
HIBIT SPACE: 25.000 sq. It. CONCES- 
SIONS: By Troy Arena. LOCAL PRO 
MOTER: Ted. Bayly. EXPOSITIONS: 
Auto and Spolia shown. 

Westchester county Cenitr. WIte rusa. 
PERMANENT SEATS: 4.129. ARENA 

FLOOR: 90 by 146 ft. CONCESSIONS: 
By building. ICE SHOWS: "Holiday," 
"Vogues." CIRCUS: Polack, Wirth. 

North Carolina 
Muklpal Auditorum, 005001tle 

MANAGER: Ralph E. James. PERMA- 
NENT SEATS: 2.100. plus 900 portable 
seats. PERMANENT THEATER -TYPE 
STAGE. EXHIBIT SPACE 22,761 sq. ft. 
CONCESSIONS: City operated. ICE 
SHOW: "Ice Vogues." EXPOSITIONS: 
Coofts, Antique, Home. Manufacturers, 
Auto. Do -It. MEMBER: IAAM. UNIQUE 
EVENTS: Mountain Music Festival. Folk 
Sonss. Dances, etc. 

Armory -Audltorlum. Charlotte 
MANAGER: Charles L. Jordan. PER- 

MANENT SEATS: 2.800. ARENA FLOOR: 
100 by 200 ft. CONCESSIONS LEASED. 
MEMBER: IAAM. 
Onme Aedltonlem A Charlotte Cotkesm 

Charbne 
MANAGER: Paul Buck. COLISEUM 

SEATS: 13,500, plus 2,500 auditorium seats. 
MEMBER: IAAM. 

Reynolds Constam, Releis5 
MANAGER: W. Z. Bens. FERMA. 

MENT SEATS. 12,700. ARENA FLOOR: 
312 by 108 ft. ICE RINK. CONCES- 
SIONS: By building. ICE SHOW: "Ca- 
podes." EXPOSITIONS: Farm, Home, EH. 
MEMBER: AMA. 

Waslos -Salem Fair Collsnm, 
WlvstonSeles 

MANAGER: Frank H. Kinsman. MEM- 
BER: IAAM. 

North Dakota 
Memorial Bond.. Deells fake 

MANAGER: T. J. Burkhard. PERMA- 
NENT SEATS: 1200. ARENA FLOOR: 
76 by SO ft. PERMANENT THEATER. 
TYPE STAGE. 

Menklpsl Audltoclum, Misai 
MANAGER: Welter P. Mabee. MEM- 

BER: IAAM. 
Mnklpel Auditorium, Valley City 

PERMANENT SEATS: 2.400. ARENA 
FLOOR: 83 by 90 ft. PERMANENT 
THEATER -TYPE STAGE. CONCES. 
SIONS. 

Ohio 
Armory, 

PERMANENT SEATS: 2.510 plus port 
able seats. ARENA FLOOR: 75 by 150 ft. 
PERMANENT THEATER -TYPE STAGE. 
CONCESSIONS: By building. CIRCUS: 
Polack- Shrine. EXPOSITION: Auto. 

Canton Memorial Audltorlum, Canton 
MANAGER: Ralph D. Smith. PERMA- 

NENT SEATS: 3.600. plus 2,400 portable 
seat,. ARENA FLOOR: % by 185 It. 
PERMANENT TREATER -TYPE STAGE. 
EXHIBIT SPACE 20,000 sq. ft. CONCES- 
SIGNS LESSEE: Sportservice Inc. LOCAL 
PROMOTER: L. C. L. Prexentatlonx. ICE 
SHOW: "Holiday on Ice." CIRCUS: 

The Permanent, All Purpose Ice Rink Floor 

Ice Skating, Hockey, Rodeo, Circus, Roller Skating; Exhibition 

Hall for Large Industrial Shows, Do -It Yourself Show, or for 

arty other purpose in Arenas, Auditoriums, Outdoor Rinks 

and Field Houses. No deterioration or expensive upkeep. 

USE THE CARPENTER ICE PLANER MID SPRAY NOZZLE 

For Pertiselars Wrlt 

E. R. CARPEIIIER, 1560 Ansel Rd. #9 Cleveland 6, 011ie 
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PolackShrioe Circus. EXPOSITIONS: 
Sportsmen's, Home, Food, Flower, Auto. 
MEMBER: IAAM. REMARKS: Building 
basa ramp with gradual rise from 6 inches 
to 6 feet to elevate an main Boor seats for 
stage productions. 

CNciaaud Garden, CI.tinng 
GENERAL MANAGER: Ales Sinclair. 

PERMANENT SEATS: 10,700, plus 2,500 
portable seats. ARENA FLOOR: 105 by 
220 feet. ICE RINK. EXHIBIT SPACE: 
38.000 set. fl. CONCESSIONS LESSEE: 
Midwest Spormervice, Inc. ICE SHOWS: 
"Ice Fogies," "Hollywood Ice Revue." CIR- 
CUS: Shrine. EXPOSITIONS: Sport, 
Home, Food. 

. Emery AoUlorinm, CI.yI. d 
MANAGER: W. Norman Drewry. PER- 

MANENT SEATS: 2.200. STAGE: 54 by 
36 It. PERMANENT THEATER -TYPE 
STAGE. 

Muck Hag, CIp1.nag 
MANAGER: Charles D. Bauer Jr. PER- 

MANENT SEATS: 11.500. ARENA 
FLOOR: 91 by 20 R. PERMANENT 
THEATER -TYPE STAGE. EXHIBIT 
SPACE: 70,000 sq. fl, CONCESSIONS 
LEASED. MEMBER: IAAM. 

Taft AmdltorW.., CWel.ng 
PERMANENT SEATS: 2,510. PERMA- 

NENT THEATER-TYPE STAGE. CON- 
CESSIONS: By building. 

Arent Cleveland 
MANAGER: James C. Heady. PERMA. 

NENT SEATS: 12.500. ARENA FLOOR: 
85 by 190 ft. ICE RINK. CONCESSIONS 
I.F.ASED. ICE SHOW: "CaPades," "EM- 

Public AWROrIam, Clevebad 
MANAGER: Paul J. Hurd. PERMA- 

NENT SEATS: 10.000. Air <.diti.ed. 
Veterans' Memorial Auditonam, Columba 

MANAGER: Harry Schreiber. PERMA- 
NENT SEATS, 4.000. plus 800 b. second 
hall. PERMANENT THEATER -TYPE 
STAGE. LOCAL PROMOTER: Ben Cowail. 
MEMBER: IAAM. 

Veterans Manorial Bondie, Columba 
MANAGER: Harry Schreiber. PERMA- 

NENT SEATS: 4,000. PERMANENT THE- 
ATER -TYPE STAGE. EXHIBIT SPACE: 
37.000 p. ft. CONCESSIONS LESSEE: 
Berio. LOCAL PROMOTER: Ben Cowell. 
ark Auditorium a Exhibit Hall, Toledo 

MANAGER: Chart, A. Weber. PER- 
MANENT SEATS: 2.700. PERMANENT 
THEATER -TYPE STAGE. CONCESSIONS 
LEASED. LOCAL PROMOTERS: Milt 
TarWf, . Paul Spor. EXPOSITIONS: 
Home. Travel. Spans. 

Sports Arena, Toledo 
MANAGER: Andy Mulligan: PERMA- 

NENT SEATS: 5.500. plus 1,500 portable 
seam. ARENA FLOOR: 100 by 200 ft. 
ICE RINK. EXHIarr SPACE: 20.000 p. ft. CONCESSIONS LESSEE: Sponserv- 
Ice. ICE SHOW: Holiday.' CIRCUS: 
Polack- Shrine. EXPOSITIONS: home. 
Builders. MEMBER: IAAM, AMA. RE- 
MARKS: Go. as'coustics. 

Hoban Arena, Troy 
MANAGER: Ken Wilson. PERMANENT 

SEATS: 5.000, plus 4,000 portable seals. 
ARENA FLOOR: 190 by 85 ft. 'ICE 
RINK. ICE 5110W: "Holiday." EXPO- 
SITIONS: Home, Sports. MEMBER: 

The Aren, Youngstown 
MANAGER: Lou Iran. PERMANENT 

SEATS: 2,500. plus 2.500 portable seat. 
ARENA FLOOR: 60 by 90 ft. PERMA- 
NENT THEATER -TYPE STAGE. EX- 
HIBIT SPACE: 122 by 166 sq. ft. EXPO- 
SITIONS: Auto, Dog, Rodeos. 

Oklahoma 
ark Auditorium, Ardmore 

PERMANENT SEATS: L101. plus 1,000 
portable seats. ARENA FLOOR: 75 by 
200 ft. 'PERMANENT THEATER -TYPE 
STAGE. CONCESSIONS: By building. 

C.ventk. Hal, Raid 
MANAGER: P. A. Burdick. PERMA- 

NENT SEATS: 2,000, plus 640 portable 
seats. ARENA FLOOR: 50 by 90 ft. PER- 
MANENT THEATER -TYPE STAGE. EX- 
HIBIT SPACE: 23.000 sq. ft. CONCES- 
SIONS: To renters. CIRCUS: Polack. 
Shrine. Air -conditioned. 

Municipal Amdhorium, Oklahoma CID 
MANAGER: Dee Fuller. PERMANENT 

SEATS: 6.000. PERMANENT THEATER - 
TYPE STAGE. EXHIBIT SPACE: 57,000 p. ft. CONCESSIONS LEASED. ICE 
SHOW: "Holiday.'- CIRCUS: Polack. 
EXPOSITIONS: Home. Furniture, Lum- 
ber, Poultry. MEMBER: IAAM. RE- 
MARKS: Air -conditioned. 

Mo.klpal Mediae.. Shawnee 
MANAGER: W. G. Becker. PERMA- 

NENT SEATS: 1,632, plus 849 portable 
seats. ARENA FLOOR: 100 by 54 fl, 
PERMANENT THEATER -TYPE STAGE. 
EXHIBIT SPACE: 10,092 p. ft CON- 
CESSIONS: New deal in the making, old 
kas is out. ICE SHOW: None for three 
years. CIRCUS: Clyde Brae. MEMBER: 
IAAM. 
State Fmk Auditoria.. & PanRto., Tulsa 

MANAGER: Clarence C. Lester. PA- VILION SEATS: 7,500, plus 3.500 audi- 
torium seats. 

Oregon 
Pmblk Auditorium, Portiaad 

MANAGER: S. W. Isaacs. PERMA- 
NENT' SEATS: 3.000. plus 1.500 portable 
pats. PERMANENT THEATER -TYPE 
STAGE. CONCESSIONS LEASED. 

Pennsylvania 
Roekue Hag. Aleaown 

MANAGER: Rev. Ricbard J. LOeper. 
SEATS: 3,930. ARENA FLOOR: 50 by 90 
ft. 

Yes. Mosque, Altoona 
PERMANENT SEATS: 4,010. ARENA 

FLOOR: 75 by 82 fl. PERMANENT 
THEATER -TYPE STAG E. CONCES- 
SIONS: By building. ICE SHOW: "Holi- 
day." CIRCUS: Hamld- Morton. 

Hershey Sports Aroma- Henbey 
MANAGER: O. W. Bartels. PERMA- 

NENT SEATS: 7,200, plus 1,800 portable 
seats. ARENA FLOOR: 200 by 85 ft. 
ICE RINK. EXHIBIT SPACE: 20.000 sq. 
ft. CONCESSIONS: By arena. LOCAL 
PROMOTER: Manager. ICE SHOW: "Ice 
Follies" and "Ice Capades." MEMBER: 
Arena Managers' Association 
Cambria Comb W. Memorial, Johastow. 

MANAGER: W. Zane Schneider. PER- 
MANENT SEATS: 4,048, plus 2.000 port- 
able seats. ARENA FLOOR: 200 by 85 
feet. ICE RINK. EXHIBIT SPACE: 17,000 
sq. ft. CONCESSIONS LESSEE. Penn 
Spooservice. Inc. BUILDING PROMOTES 
SHOWS. ICE SHOW: "Ice Capados." CIR- 
CUS: Not regularly scheduled. EXPOSI- 
TIONS: BuildersHome, Auto, Cooking 
School. MEMBER: AMA. IAAM. 

Connell. Hall, PblbdelyYb 
MANAGER: Santo S. Panetta. PERMA- 

NENT SEATS: 6.700, plus 6.300 portable 
seats. ARENA FLOOR: 146 by 271 ft. 
PERMANENT THEATER-TYPE STAGE. 
EXHIBIT SPACE: 265,000 sq. ft. CON- 
CESSIONS: By building. EXPOSITIONS: 
Home, Flower, Sports. Dog. MEMBER: 
IAAM, AMA. REMARKS: Air -conditioned. 

Demme. Garden, Plllsburgb 
MANAGER: James G. Balmer. PERMA- 

NENT SEATS: 5.500. ARENA FLOOR: 
85 by 90 ft. ICE RINK. CONCESSIONS 
LEASED. ICE SHOW: "Capede,." -'Fol- 
lies." CIRCUS: Shrine. MEMBER: IAAM, 
AMA. 

Syria Mosque, Pittsburgh 
MANAGER: 1. Leonard Conk. PER- 

MANENT SEATS: 3.750. PERMANENT 
THEATER -TYPE STAGE. EXHIBIT 
SPACE: 15.000 sq. ft. REMARKS: Air - 
conditioning. 

SMte Armory, Wilkes -Barre 
MANAGER: Col. W. H. Smith. PER- 

MANENT SEATS: 923. ARENA FLOOR: 
110 by 260 fl. EXHIBIT SPACE: 28,000 
sq. ft. CONCESSIONS LESSEE: Veterans' 
organization. ICE SHOW: Periodically 
"Vogues." CIRCUS: Polack Bra. F.XPU- 
SITIONS: Industrial Auto and private es- 
hlbitions and demonstrations. 

Interstate Fair Coliseum, York 
MANAGER: Slosh S. Lewis. PERMA- 

NENT SEATS: 3.000, plus 2.000 portable 
seats. ARENA FLOOR: 250 by 120 ft. 

Rhode Island 
Veterans Memorial Auditorium, Prond.ce 

MANAGER: Raymond Baker. MEMBER: 
IAAM. 

South Carolina 
The Pavilion, Myrtle Beach 

MANAGER: Earl E. Huskd. PERMA- 
NENT SEATS: 600 plus 1.200 portable 
seats. ARENA FLOOR: 85 by 85 feet. 
PERMANENT THEATER -TYPE STAGE. 
EXHIBIT SPACE: 10.000 p. ft. CONCES- 
SIONS LESSEE and LOCAL PROMOTER: 
Earl E. Hulled. 

Spartanbots Memorial AudRbrlem and 
Are., Spartanburg 

MANAGER: Van C. Ivey. PERMANENT 
AUDITORIUM SEATS: 3.406. plum 3,000 
portable Are. pats. ARENA FLOOR: 
85 by 165 ft. PERMANENT THEATER - 
TYPE STAGE. EXHIBIT SPACE: 8S by 
165 p. fl, CONCESSIONS: Operated by 
auditorium. ICE SHOW: "Ice Vogues." 
CIRCUS: Nome to date. EXPOSITIONS: 
Better Living. Industrial, Auto Manufac- 
turer. Auto Dealers, etc. MEMBER: 
IAAM. 

South Dakota 
Haros Arena, 

Marshall. MANAGER: Merl, W. Marshall. MEM- 
BER: IAAM. 

Corn Palate, Mkebell 
PERMANENT SEATS: 3.500. ARENA 

FLOOR: 130 by 70 ft. PERMANENT 
THEATER -TYPE. STAGE. CONCHS. 
SIGNS: By building. EXPOSITIONS: An- 
nual corn show. 

Coliseum, Slone Falb 
MANAGER: Alb. P. Akers. PERMA- 

NENT SEATS: 2.300: 4.200. CIRCUS: 
Davenport -Shrine. MEMBER: IAAM. 

Tennessee 
Memorial Auditorium, Chalra.000 

MANAGER: Tommy Thompson. PER- 
MANENT SEATS: 5,500. MEMBER: 
IAAM. 

Eilb Auditorium, Memphis 
MANAGER: Chausey Barbour. PER- 

MANENT SEATS: 5.883. ARENA 
FLOOR: 15.000 p. ft. PERMANENT 
THEATER -TYPE STAGE. EXHIBIT 
SPACE: 30.000 p. ft. LOCAL PRO- 
MOTERS: Several. ICE SHOW: "Holiday 
on Ice." CIRCUS_ Shrine Circus. EX- 
POSITIONS: Golden Gloves, Wrestling. 
Auto Shows, Appliance Shows. MEMBER: IAAM. 

Arena. Nashville 
PERMANENT SEATS: 2.000. ARENA 

FLOOR: 150 by 90 ft. CONCESSIONS: 
By building. EXPOSITIONS: Trade shows. 
gospel sines. 

Rymaa AndHoriam, Nashville 
MANAGER: Mrs. L. C. Neff. PERMA- 

NENT SEATS: 3,200, plus portable seals. 
PERMANENT THEATER -TYPE STAGE. 
CONCESSIONS LEASED. LOCAL PRO- 
MOTER: Harry Doper. REMARKS: Home 
of "Grand Ote Opry" and all -ni0hl singe. 

ULINE ARENA 
3rd AND M STREETS, N. E. 

WASHINGTON, D. C. 
Available for Rentals of All Types 

MANAGER JACK RILEY Telephone: Lincoln 75800 

I G CAPACITY UP TO 9000 
FLOOR SPACE UP TO 20 000 SQUARE FEET 

Texas 
Muekipal AmdBortum, Amarillo 

MANAGER, David O. DeWald. PER- 
MANENT SEATS: 2.553. PERMANENT 
THEATER -TYPE STAGE. EXHIBIT 
SPACE: 7,000 sq. fl, MEMBER: IAAM. 

City Coliseum, Anet. 
PERMANENT SEATS: 4,000. ARENA 

FLOOR: 108 by 140 fl, CONCESSIONS: 
By building. 
Ft. Brown Memorial Center, Browas,Ble 
MANAGER: Thomas P. Beeson. PER- 

MANENT SEATS: 2,500. MEMBER: 
IAAM. 

Auditorium a FAblbitioa Hal, 
,Corpus Christi 

MANAGER: Thomas G. Davis. MEM- 
BER: IAAM. 

War Memorial And...4 Degas 
MANAGER: W. W. Vanderslice. PER- 

MANENT SEATS: 10.000. MEMBER. 
IAAM. REMARKS: To be completed in 
1957. 

State Fair Auditoria., Dallas 
MANAGER: C. R. Meeker Jr. PERMA- 

NENT SEATS: 4,285. PERMANENT THE - 
ATER -TYPE STAGE. LOCAL PRO- 
MOTER: C. R. Meeker Jr. for State Fair 
M l estas. 

Coliseum a Liberty N.B. El Paso 
MANAGER: C. W. Swan. PERMANENT 

SEATS: 6,300, plus 1,800 portable seats. 
ARENA FLOOR: 88 by 210 feet. PERMA- 
NENT TI1EATER -TYPE STAGE. EXHIB- 
IT SPACE: 24.000 sq. ft. CONCESSIONS 
LESSEE: Leon Gillespie Catering. LOCAL PROMOTER: Bob Cummings. ICE 
SHOWS: "Ice Capades." "Holiday... CIR- 
CUS: Polack. EXPOSITIONS: Home- Furnl- 
tore, Flower, Auto, etc. MEMBER: IAAM. 
We Roge, Memorial Auditorium sad 

Coliseum, Pt. Worth 
MANAGER: Emmett M. Race. COLI- 

SEUM SEATS: 10,147, plus 2,993 audito- 
rium seats. ARENA FLOOR: 250 by 125 
ft. PERMANENT THEATER -TYPE 
STAGE. ICE RINK. CONCESSIONS 
LEASED. ICE SHOW: " Capados." CIR- 
CUS: Shrine. EXPOSITIONS: Stock, 
FalmRanch. MEMBER: IAAM. 

Cky Amdllorium, Galveston 
MANAGER: City Commission. PERMA- 
NENT SEATS: 3,600, plus 4,000 portable 
sots. ARENA FLOOR: 68 by 71 ft. 

Sam Hot.. Coliseum, Hoot. 
MANAGER: J. W. Goyen. PERMANENT 

SEATS: 9.000 plus 4,000 portable seals. 
ARENA FLOOR: 92 by 190 ft. ICE RINK, 
EXHIBIT SPACE: 130.000 sq. IL CON- 
CESSIONS LEASED. ICE SHOW: 
"Cycles." "Holiday." Circus. Shrine, 
EXPOSITIONS: Home. Do- It- Yourself, 
Flower. Scouts. Auto, Spores. MEMBER: 
IAAM. REMARKS: Air -conditioning, esca- 
lators. 

Fol, Park Coliseum, Lmhbork 
MANAGER: Fritz Lanham. PERMANENT 
SEATS: 4.400, plus 1.100 portable 01011. 
ARENA FLOOR: 75 by 147 fl, EXHIBIT 
SPACE: 4,000 p. ft. 

CoBse.m, Odessa 
PERMANENT SEATS: 5,143. Musk**. Aadkeriom, San Awl. 
MANAGER: C. E. Slarkie. PERMA - NENT SEATS: 1,860. CONCESSIONS 

LESSEE: John Poole. 

SPECIAL AUDITORIUM -ARENA SECTION 

ICE SKA TINC RINIt 
Especially designed for Auditoriums & Ara 

If you are planning the construction of an ice skating rink 
in the near future contact: 

PETE CARVER 
Specialising in the design, engineering sad sales of artificial 

ice skating rinks and equipment 
Indoor- Outdoor 

Writs for complete details 
173 Christopher Street 

New York 14, N. Y. 

Permo.nt- Portable 

Phone:: 

WAlkins 4.1130 

MEMORIAL FIELD HOUSE 
HUNTINGTON, W. VA. 

6,000 Permanent Seats, Plus 1,500 Temporary. 
Invites inquiries from all sources looking to Rentals, 
Promotions and New Attractions. 

NOW UNDER NEW MANAGEMENT 

Address: SAM A. HOFFMAN 
Memorial Field House, Huntington, W. Va. 

NEWTOWN PARK NEWTOWN, CONN. 

SPORTS COURSE AND MOTORDROME 

Route 34, P. O. Box 285 

HANTS FOR 1956 

CIRCUS- RODEO -THRILL SHOW -CARNIVAL 

AND OTHER TYPE OF STILL -DATE ATTRACTION. 

Address JOE KIZIS, Managing Director 

ATTENTION 
Auditorium and Arena Managers -Promoters of Trade Shows and Expositions. Why 
gamble with off lefancr7 Vv proven, practicable, sucnssful method. Assure Year 

set Show a fsi aDelms profit 
My business :SELLING S ©.LING SERVICE, Including the furoiohles of MATERIAL such a 

°xñ,éli Bz10 ̀ peoioO°söaáécf gAema4 f1=e ,,<rc'U`tts Veen; ts.e PLU: lnÖn foi e 
lllees. Derative details, °V for pec,al v and - est., floor pans d 

TYPPS OF ENTERTAINMENT TILE HVeettos AND ONE VNST/RSEEN OR NEG- 
LECTED ITEM:. MY rocoN of SU rears dlrectlo¢ antl conducttng SUCCLS:FUL snows 
of evert earl eW. bosh indoor ana outdoor exhtTAT,ss, PLOS ms' or'MJ Croatian of 

San Antenó, Tes., fe further inbLrm N':m pod tear... 
6 Addresf: S2aR 

tae REOV E 

For Conventions and 
Arena Events... 

the Fort Wayne -Allen County Memorial 

COLISEUM 
offers exceptional conveniences and facilities 

* Home of the Zoll ner Pistons 
and the Fort Wayne Komets 

* Host to the 1955 American 
Bowling Congress 

For full information write 

DON MYERS, Manager MEMORIAL COLISEUM 

FORT WAYNE, INDIANA 

1 
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THE SHOW PLACE OF THE 
NATION'S CAPITAL 

rye r 

The 
NATIONAL GUARD ARMORY 

WASHINGTON, B. C. 

80,000 SQUARE FEET OF EXIIIBIT SPACE- ADDITIONAL 

MEETING ROOMS- OUTSIDE RAMP ENTRANCE -CRATE 
STORAGE -EXCELLENT SERVICE FACILITIES- PARKING 

FOR 2,000 CARS -15 MINUTES FROM DOWNTOWN HOTELS 

SUCCESSFUL MAJOR CONVENTIONS 
Ameriean Medical Association- American Legion- American Trucking Associaton- 
National Truck Rodeo -Trailer Coach Manufacturers -American Bottlers of Car- 
bonated Beverages -National Institute of Dry Cleaning- National Association of 
Plumbing Contractors -National Association of Retail Grocers- Ceyteral Grand 
Chapter, Order of the Eastern Star -National Automatic Merchandising Association - 
Seeond World Congress of Cardiology- American Dental Association- American 
Dietetic Association -Boy Scouts of America Exposition. 

THE D. C. NATIONAL GUARD ARMORY IS THE HOME OF the National Capital 
Flower and Garden Show -Washington Automobile Show-Home Builders Exposition - 
National Capital Kennel Club Show -Washington Evening Star Track and Field Meet. 

SCENE OF MANY OUTSTANDING EVENTS OF NATIONAL IMPORTANCE, 
INCLUDING the Presidential Inaugural Gala and BRIT- Variety Club Rodeo and Name 
Band Dances -Billy Graham Evangelistic Crusade. 

for information write 
ARMORY BOARD MANAGER 

DISTRICT OF COLUMBIA NATIONAL GUARD ARMORY 
2001 East Capitol Street, Washington 3, D. C. 

A $12 BILLION MARKET 

ASSURES TOP BOX OFFICE 

DO -IT- YOURSELF SHOWS WERE ORIGINATED 

ALSO PRODUCING 
TRADE SHOWS 
AND EXPOSITIONS 
IN ALL INDUSTRIES 

FROM 

COAST TO COAST 

Auditorium managers desiring to 
develop new shows, contact 

ORKIN EXPOSITIONS MANAGEMENT 
19 WEST 44th STREET NEW YORK 36, N. Y. 

MUrray Hill 7 -4580 
Member: EXPOSITION MANAGEMENT ASSOCIATION 

Maaklpal Auditorium, San AMon. 
MANAGER: Solomon Wolf. PERMA- 

NENT SEATS: 4.800, plus 1,200 portable 
seats. ARENA FLOOR: 79 by 89 ft. 
PERMANENT THEATER TYPE STAGE. 
EXHIBIT SPACE 20,000 see. ft. CONCES- 
MONS LESSEE: Await A Await. LOCAL 
PROMOTERS: Several. CIRCUS: Polack 
Bros. EXHIBITIONS: Do-lt- Yourself, Ap- 
pliance, Antique, Auto. Dog, Etc. MEM 
BEE: IASM, REMARKS: Water, Gm. 
220 A 110 Electric Outlets, Storage Space, 
Downtown location, Free parking. 

Heart OTesas Coliseum, Waco 
MANAGER: Othel M. Neely. PERMA- 

NENT SEATS: 7,600, plus 4,400 portable 
seats. ARENA FLOOR: 125 by 270 ft. 
ICE SHOW: "Holiday." "Vogues." CIR- 
CUS: Gil Goy, Shrine. EXPOSITIONS: 
Flower, Home, Rodeo 8 Fair. MEMBER: 
IAA51. 

Memorial Auditorium, Wichita Fags 
MANAGER: G. A. Mobley. PERMA- 

NENT SEATS: 3,148. CONCESSIONS: By 
builJinII 

Virginia 
Municipal Auditorium, Norfolk 

MANAGER: E. M. French. PERMA- 
NENT SEATS: 3,400. ARENA FLOOR: 
90 by 90 ft. CONCESSIONS LEASED. 
ICE 5110W: "Holiday." CIRCUS: Po- 
lack-Shrine. MEMBER: IAAM. 

Rkbmoed Areas, Rkbmond 
MANAGER: John E. Raine. PERMA- 

NENT SEATS: 7,000. EXIIIBIT SPACE: 
60,000 sq. ft. MEMBER: IAAM. 

Mosque, Rkhmoad 
SEATS: 4.676. PERMANENT THEATER - 

TYl'PE STAGE. ICE SHOW: "Vogues." 
CIRCUS: Polack. 

Washington 
Chit Airditorlum, Seattle 

MANAGER: Lawerence D. Wickland. 
PERMANENT SEATS: 2.551. plus 3,500 
portable seats. ARENA FLOOR: 140 by 
160 ft. PERMANENT THEATER -TYPE 
STAGE ICE RINK. EXHIBIT SPACE: 
16,000 se. ft. CONCESSIONS LESSEE: 
Botdt's Catering Service. LOCAL PRO- 
MOTER: Frank !Oxon. ICE SHOW: "Ice 
Follies' A "Ice Capades." CIRCUS: Po- 
lack Bros.' Shrine Circus. EXPOSITIONS: 
All types. MEMBER: MASI, 

Spokane Coliseum, Spokane 
MANAGER: Benjamin C. Moore. SEATS: 

ß.500. ARENA FLOOR: 130 by 225 ft. 
ICE RINK. EXHIBIT SPACE: 44.000 sq. 
ft. CONCESSIONS: By building. LOCAL 
PROMOTION: mostly by building. ICE 
SHOW: "Cycles," "Follies." CIRCUS: 
Shrine. EXPOSITIONS: Home, Sports In- 
dustry, Air conditioning. MEMBER: IAAM, 
AMA. 
SlemorIM Fkldbouse, College of Padget 

Sowed, Tacoma 
MANAGER: Ted Droettboom. PERM,. 

ANENT SEATS: 3.200, plus 2.500 porta- 
ble seals. ARENA FLOOR: 200 by 80 fl. 
EXHIBIT SPACE: 20,000 sq. ft. CON- 
CESSIONS: By manager. LOCAL PRO- 
MOTER: Thau manager. CIRCUS: Shrine. 
EXPOSITIONS: Home Show, Art Show, 
Auto Show, Fashion, Show. Science Felr, 
Boy Scout Exposition. MEMBER: IAAM 

West Virginia 
Municipal Auditorium, Charleston 

MANAGER: Funk R. Wilson. PERMA- 
NENT SEATS: 5.517. ARENA FLOOR: 
65 oy 80 ft. PERMANENT THEATER- 
T1 PE STACIE. CONCESSIONS LESSEE 
Usher Service, Inc. LOCAL PROMOTER: 
ICE SHOW: "Holiday on Ice." CIRCUS: 
Shrine Circus. EXPOSITIONS: Cooking 
Schools, etc. 

bimodal Aedllonwm, Fayette Me 
MANAGER: Robert H. Kent. PERM- 

ANENT SEATS: 3.106. ARENA FLOOR: 
80 by 103 ft. LOCAL PROMOTER: Man- 
ager. ICE SHOW: "Vogues." EXPOSI- 
TIONS: Home, Auto. MEMBER: IAAM. 

Memorial Field Howse, Huntington 
MANAGER: Marvin A. Lewis. PERMA- 

NENT SEATS: 6,200, plus 1,500 portable 
seats. ARENA FLOOR: 100 by 200 ft. 
ICE RINK. EXHIBIT SPACE: 20.000 sq. 
R. CONCESSIONS LESSEE: Jacobs Bros.' - 
Sportservice. LOCAL PROMOTER: Mike 
!psis. ICE SHOW: "Holiday on Ice." 
CIRCUS: Polack Bros.' EXPOSITIONS: 
Home. Horse Dog. Food and Style. MEM- 
BER: IAAM. 

Wisconsin 
Man E. Sawyer Auditorium, la Crosse 

MANAGER: Joe Givens. MEMBER 
IAAM. 
Dane County Falsgrounds Arem, Madloa 

EXPOSITIONS: Sport, lrasel, Home. 
Food. 

Milwaukee Arem, SlBwaukee 
MANAGER: Elmer A. Kuehn. SEATS: 

12,500. ARENA FLOOR: LOS by 226 ft. 

PERMANENT THEATER -TYPE STAGE 
ICE RINK. CONCESSIONS LEASED. 
ICE SHOWS: "Holiday," "Follies," "Hol- 
lywood" CIRCUS: MamidMorton. EXPO- 
SITIONS: Home, Sports, MEMBER: IAAM. 

Memorial Hall, Rae. 
MANAGER: William L. Peterson. PER- 

MANENT SEATS: 1.700. ARENA FLOOR: 
50 by 90 ft. PERMANENT THEATER - 
TYPE STAGE. CONCESSIONS LEASED. 
CIRCUS: Clyde Bros.' MEMBER: IAAM. 

Mankipal Auditorium A Armory, 
Sbeboyaao 

SEATS: 4.000. ARENA FLOOR: 89 be 

97 fl. PERMANENT THEATER -TYPE 
STAGE. CONCESSIONS LEASED. LO- 
CAL PROMOTER: August Stabler. EX- 
POSITIONS: Home, Sports. 

Torn« Hall, Watertown 
MANAGER: Harley Lehmann. PERMA- 

NENT SEATS 1.000. ARENA FLOOR: 
75 by 125 ft. EXHIBIT SPACE. LOCAL 
PROMOTER: Howard Weiher, EXPOSI- 
TIONS: Home, Sports. 

CANADA 
Alberta 

Cataary Coliseum, Calgary 
MANAGER: M. E. Harnett. 

Edmoetoa Gardens, Edmonton 
MANAGER: James Paul. PERMANENT 

SEATS: 6,700. 

British Columbia 
Memorial Centre Arena, Craobrook 

MANAGER: R. L. DeArmond. PERMA- 
NENT SEATS: 1,200, plus 375 portable 
seats. ICE RINK. EXHIBIT SPACE: 15.- 

200 sq. ft. CONCESSIONS LESSEE: Mrs. 
Proctor. ICE SHOW: Cranbrw.k Figure 
Skating Carnival. MEMBER: B. C. Arena 
Association. 
Kett. District Memorial Arem, Kelalna 

MANAGER: Percy Downton. PERMA- 
NENT SEATS: 2.400, plus 1.000 portable 
seats. ARENA FLOOR: 80 by 1911 It. ICE 
RINK. EXHIBIT SPACE: 16.000 sq. ft. 
CONCESSIONS: By Arena. ICE SHOW: 
Local. EXPOSITIONS: Home Shows. Fall 
Fair, Car Show. MEMBER: B. C. Arena 
Association. 

Kimberley Arem, Kimberley 
MANAGER: William Heaton. PERMA- 

NENT SEATS: 2.200. ARENA FLOOR: 
80 by 186 ft. ICE RINK. EXHIBIT SPACE: 
14,880 sq. ft. CONCESSIONS LESSEE: 
None. LOCAL PROMOTER: None. EXPO- 
SITIONS: Kinsmen Fall Fair A Exhibi- 
tion. Agricultural B Trade. MEMBER: 
B. C. Arena Association. 

Nmalmo ask Arem. Nannies* 
MANAGER: Wm. S. Oliver. ARENA 

FLOOR: BO by 180 feet. ICE RINK. EX- 
HIBIT SPACE: 29.000 sq. ft. CONCES- 
SIONS LESSEE: J. Warwick. LOCAL 
PROMOTER: W. S. Oliver. MEMBER: 
B. C. Arena Association. 

Civic Center, Nelson 
MANAGER: lack Mangan. PERMA- 

NENT SEATS: 625. plus 1,000 portable 
seats. ARENA FLOOR: 80 by 40 feet. ICE 
RINK. EXHIBIT SPACE: 3.7.525 sq. ft. 
CONCESSIONS LEASED. ICE 511OW: 
"Fantasy." EXPOSITIONS: Home, indus- 
try. MEMBER: BCAA. 

Queen's Parla Arena, New Westminster 
MANAGER: W. J. Phillips. PERMA- 

NENT SEATS: 4,460. plus 1.200 portable 
seats. ARENA FLOOR: 180 by 80 feet. 

Memorial Arena, Penticton 
MANAGER: F. G. Madden. PERMA- 

NENT SEATS: 2412. ARENA FLOOR: 
80 by 180 feet. CONCESSIONS: By bui1J- 
inst. EXPOSITIONS: Home. MEMBER: 
B.C.A.A. 

Memorial Center, Trail 
MANAGER: Reg. Stone. PERMANENT 

SEATS: 2.661, plus 1,000 parable seats. 
ARENA FLOOR: 200 by 85 feet. ICE 
RINK. CONCESSIONS: By building. ICE 
SHOW: Fantasy. EXPOSITION: Horne. 
MEMBER WCAA, BCAA. 

Exhibition Forum, Vila.... 
MANAGER: David Dauphines. PERSIA. 

NENT SEATS. 5.000. plus 1.000 portable 
seats. ARENA FLOORS: 115 by 125 and 
80 by 195 feet. ICE RINK. EXIIIBIT 
SPACE: 29.000 sq. ft. CONCESSIONS 
LEASED. ICE SHOW: "Cycles." CIRCUS: 
Polack- Shrine. EXPOSITIONS: Sports, 
Gil, MEMBER: BCAA, WCAA, IAAM. 

Georgia Auditorium, l'anemver 
MANAGER: Derek A. Inman- SEATS: 

2,318. ARENA FLOOR: 150 by 170 feet. 
PERMANENT THEATER -TYPE STAGE. 
EXHIBIT SPACE: 10,000 sq. ft. LOCAL 
PROMOTER: Famous Artists- Georgia Rec- 
reation. EXPOSITIONS: Motor, Fashion, 
etc. Air -Conditioned. 

Civic Ares, Vernon 
MANAGER: H. W. Phillips. SEATS: 

3,100- ARENA FLOOR: AO by LAO fem. 
ICE RINK. EXHIBIT SPACE: 7.200 sq. It. 
CONCESSIONS LEASED. 

OPENING OCTOBER 8 AND 9 

DODGE CITY'S NEW MILLION -DOLLAR 

AUDITORIUM 
Capacity: 3,262 for Stage EveMs, 2,751 for Arena Events. 

Equipped for stage shows (stage 60,40), Trade Shows, Conventions, Sports Events. 

Parking area for 1,000 cors. Served by main line Santa Fe R. R., Rock Island 
R. R., three Transcontinental Highways and Continental Air Lines. 

Drawing from area population of 145,000. 

GRAY GRAHAM, Mgr. 
Dodge City Municipal Auditorium 

Dodge City, Kansas 
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Memo. Arma, Victoria 

MANAGER: Joseph Dukowski. PERMA- 
NENT SEATS: 5.427, plus 2,000 portable 
sum. ARENA FLOOR: 83 by 200 ft. 
ICE RINK. EXHIBIT SPACE: 2,000 q. 
ft. CONCESSIONS: By building. ICE 
SHOW: -Ice Cycles." MEMBER: IMM. 

Memorial Anna, Victoria 
MANAGER: J. DukowakL PERMA- 

NENT SEATS: 5,427, plus 1.200 portable 
seau. ARENA FLOOR: 85 by 200 ft. ICE 
RINK. EXHIBIT SPACE: 17,000 sq. ft. 
CONCESSIONS: By Arena. LOCAL PRO- 
MOTER: J. Dukowski. ICE SHOW: "lee 
CcPcdes." CIRCUS: Ward -Heil. EXPOSI- 
TIONS: Sposnme, Show, Horne Show, 
Products. Fair, Auto. MEMBER: B. C. 
Arena Association. Western Canada Anna 
Association, IAAM. 

Red Riser EsYaltloa Arent WIWpeg 
MANAGER: John Petetsou. Opens Oct. 

22-39. 

Manitoba 
Winnipeg Auditorium, Wielding 

MANAGER: J. W. McNeill. PERMA- 
NENT SEATS: 4.100. ARENA FLOOR: 
100 by ISO ft. PERMANENT THEATER - 
TYPE STAGE. EXHIBIT SPACE: 15.000 
R. ft. LOCAL PROMOTERS: Various. 
EXPOSITIONS: Sports, Home, Auto, etc. 
MEMBER: IAAM. 

wfalpeg AsdItorbm, Wiselpea 
MANAGER: Ed. J. Parker. PERMA- 

NENT SEATS: 4,100. PERMANENT THE- 
ATER- TYPE STAGE. EXHIBIT SPACE: 
15,000 M. ft. CONCESSIONS LEASED. 
EXPOSITIONS: Builders, Spotts. MEM- 
BER: AMA, IAAM. 

Ontario 
Municipal Arse., Bank 

MANAGER: W. H. Allsop, SEATS: 
4.000. ICE RINK. EXHIBIT SPACE: 14.- 

000 q. ft. CONCESSIONS LEASED. ICE 
SHOW: "Fantasy." EXPOSITIONS: Home, 
Motor, Rodeo. MEMBER: OAA. 

Brampton Womb! Anr, Icsw 
MANAGER: J. C. Sutton. PERMANENT 

SEATS: 1.546. plus 200 portable seats. 
ARENA FLOOR: 195 by 85 rent. ICE 
RINK. EXHIBIT SPACE: 16.500 q. ft. 
CONCESSIONS LESSEE: T. Wilson and 
J. Clevel, ICE SHOW: Brampton Club. 
EXPOSITIONS: Gladiola, Fall Fair, etc. 
MEMBER: Ontario Arenas Association. 

Recreation Center, Burlington 
MANAGER: I. V. Lambert. PERMA- 

NENT SEATS: 1.200, plus 2.000 portable 
.eau. ARENA FLOOR: 80 by 40 feet. 
EXHIBIT SPACE: 10.000 q. ft. CONCES- 
SIONS LEASED. LOCAL PROMOTER: 
Murray Anderson, MEMBER: OAA. 

groan te Memorial Chic Cent., 
Brockville 

MANAGER: Arch Millet. PERMANENT 
SEATS: 2.033. plus 1.000 portable seats. 
ARENA FLOOR: 190 by 90 feet. PERMA- 
NENT THEATER -TYPE STAGE. ICE 
RINK. CONCESSIONS LESSEE: Dominion 
Spoelserrice. LOCAL PROMOTER: Brock- 
ville Memorial Civic Centre. EXPOSI- 
TIONS: Trade Fair, Moor Show. Sports 
Show, Arts a Crafts Show, em. MEMBER: 
Ontario Arena, Managera' Association. 
Manager's residence connected to Centre. 

Coeswat Community Aram., Cornwall 
MANAGER: R. Ray Mitos. PERMA- 

NENT SEATS: 1.809, plus 500 portable 
seats ARENA FLOOR: 180 by 80 ft. 
ICE RINK. EXHIBIT SPACE: 15,000 q. 
ft. CONCESSIONS: Now up for bids. 
LOCAL PROMOTER: Manager. CIRCUS: 
Optimist Club. MEMBER: Ontario Arenas 
Association. 

Made, Arena, Dondu 
MANAGER: Frank Westoby. PERMA- 

NENT SEATS: 1.500, plus 1,500. ARENA 
FLOOR: 190 by 85 feet. PERMANENT 
THEATER -TYPE STAGE. ICE RINK. 
EXHIBIT SPACE: 8,000 sq. ft. CONCES- 
SIONS: By building. ICE SHOW: 'Fan- 
tasy." EXPOSITIONS: Motor, Trade. 
MEMBER: OAA. 

Galt Ares. Gard -as, Galt 
MANAGER: A. E. Lamwd. PERMA- 

NENT SEATS: 2.614. plus 600 portable 
mats. ARENA FLOOR: 185 by 85 ft. 
ICE RINK. EXHIBIT SPACE: 15,725 q. 
ft. CONCESSIONS LESSEE: James Quinn. 
LOCAL PROMOTER: A. E. Lamotd. ICE 
SHOW: Galt Skating Club. CIRCUS: 
Garden Bros.' MEMBER: Ontario Armas 
Association. 

Kingston Community Memorial Calme, 
Kingston 

MANAGER: las. B. McCormick. PER- 
MANENT SEATS: 3.340. ARENA FLOOR: 
200 by 90 ft. ICE RINK. EXHIBIT SPACE: 
25.840 sq. ft. CONCESSIONS: Owned by 
Centre. LOCAL PROMOTION: By Man- 
agement. ICE SHOW: Varies. CIRCUS: 
Clyde Bros. (Shrine). EXPOSITIONS: Fag 
Agricultural Show, Springtime Exhibition. 
MEMBER: Ontario Armas Association. 
Kitchen. Memorial Auditorium, Kitchener 

MANAGER: H. M. (Bob) Crosby. PER- 
MANENT SEATS: 6,269, plus 1,250 por- 
table seats. ARENA FLOOR: 190 by 85 R. 
ICE RINK. EXHIBIT SPACE: 29,000 sq. 
ft. CONCESSIONS: Auditorium Owned & 
Operated. LOCAL PROMOTER: Building 
Manager. ICE SHOW: "Ice Canada.' CIR- 
CUS: Clyde Bros.' EXPOSITIONS: K. W. 
Exhibition. MEMBER: Ontario Arenas 
Association. REMARKS: Acomtlolly Per- 
fect- Presented Operas, Broadway Musi- 
cals, Ballets, Symphonies. 

Ontarle Arena, London 
MANAGER: W. D. Jackson. ICE RINK. 

CONCESSIONS LESSEE: Owner. ICE 
SHOW: London Skating Club Carnival. 
MEMBER: Ontario Arenas Association. 

Recreating Calter, Natant. 
MANAGER: E. M. Orlick. PERMA- 

NENT SEATS: 2,500, plus 2,500 portable 
sum. ICE RINK. EXHIBIT SPACE: 50,. 
000 q. ft. CONCESSIONS LEASED. LO- 
CAL PROMOTER: Manager. 

Memorial Asma, Niagara Fags 
MANAGER: N. R. Tustin. PERMANENT 

SEATS: 3,052. ARENA FLOOR: 190 by 
to ft. ICE RINK. CONCESSIONS LEASED. 
ICE SHOW: "Fantasy." CIRCUS: Shrine. 

Clvle AWkettem, Owes Sowed 
MANAGER: Ted Steadman. PERMA- 

NENT SEATS: 2,200, plus 300 portable 
seats. ARENA FLOOR: 80 by 185 ft. ICE 
RINK. EXHIBIT SPACE: 15,300 sq. ft. 
CONCESSIONS: By building. 

Pod Misr Arena, Pon Adam 
MANAGER: Edgar Laprade. PERMA- 

NENT SEATS: 2,000, plus 1.500 portable 
seats. ARENA FLOOR: 85 by 185 ft. ICE 
RINK. CONCESSIONS LEASED. LOCAL 
PROMOTERS: Jay Lune, Guy Petciante. 

Staab Arec, Sarnia 
MANAGER: M. M. Phllpott. SEATS: 

2,400. ARENA FLOOR: ISO by 80 ft. ICE 
RINK. EXHIBIT SPACE: 15,000 sq. ft. 
CONCESSIONS: By building. 

Memorial Comm.. Building, 
Sault Ste. Mark 

MANAGER: H. W. J. Barnett. PERMA- 
NENT SEATS: 3.800. plus L000 portable 
seats. ARENA FLOOR: 200 by 85 ft. 
ICE RINK. EXHIBIT SPACE: 5.000 sq. 
ft. CONCESSIONS: By building. LOCAL 
PROMOTER: Manager. ICE SHOW: 
'Cycles," "Pantos, 
MemosW Commseky'Cestrq Smiths Fags 

MANAGER: G. W. Farbutt. PERMA- 
NENT SEATS, 2.000, plus' 300 portable 
seats. ARENA FLOOR: 180 by 80 ft. ICE 
RINK. CONCESSIONS: By Building. LO- 
CAL PROMOTER: Manager. EXPOSI- 
TIONS: Trade Fair. MEMBER: Ontario 
Arenas Association. REMARKS: Chris, 
maa Party. Fun Nights. Mammoth Sing Song. 

Sudbury Ares., Sudbury 
MANAGER: George Pant.. FERMA. 

NENT SEATS: 5.500. plus 1.000 portable 
seau. ARENA FLOOR: 196 by 85 ft. ICE 
RINK. EXHIBIT SPACE: 50.000 sq. ft. 
CONCESSIONS: By the Arena. LOCAL 
PROMOTER: George Ponter. ICE SHOW: 
'Ice Cspades." CIRCUS: Clyde Bros. 
(Shrine Circus). EXPOSITIONS: The Legion 
Sports Show and the Sudbury Exhibition. 
MEMBER: Ontario Arens Association. 
Tlllsonbart Memorial Areas, TIBsonbaq 

MANAGER: Oscar H. Lee. PERMA- 
NENT SEATS: 1.600. plus 1.000 parable 
seats. ARENA FLOOR: 187 by 80 ft. PER- 
MANENT THEATER -TYPE STAGE. ICE 
RINK. EXHIBIT SPACE: 15.000 sq. ft. 
CONCESSIONS LESSEE: Norman Herrin. 
LOCAL PROMOTER: Oscar H. Lee. ICE 
SHOW: Local Club. CIRCUS: Not Lewh. 
EXPOSITIONS: Annual Fall Fair. MEM- 
BER: Ontario Arena's Association. - 

Made Leaf Gardens, Tomate 
MANAGER: H. F. Bolton. PERMA- 

NENT SEATS: 12,586. plus 1,200 portable 
seats. ARENA FLOOR: 200 by 85 fl. PER- 
MANENT THEATER -TYPE STAGE. ICE 
RINK. EXHIBIT SPACE: 35,000 sq. ft. 
ICE SHOW: 'Ice Canaries... "Ice Follies." 
CIRCUS: Hamid -Monty. MEMBER: Arena 
Managers Association. 
Community Memorial Arena, Wakaeeberg 

MANAGER: F. A. Mabry. PERMA- 
NENT SEATS: 1,200. plus 800 portable 
seats. ARENA FLOOR: 180 by 80 ft. 
PERAMANENT THEATER -TYPE STAGE. 
ICE RINK. EXHIBIT SPACE: 14.000 sq. 
ft. CONCESSIONS: By building. LOCAL, 
PROMOTER: Manager. 

We...Crawls. Arena, Wcllaad 
MANAGER: W. J. Dahmer. PERMA- 

NENT SEATS: 2.400. plus 500 portable 
seats. ARENA FLOOR: 85 by 190 ft. 
ICE RINK. CONCESSIONS LEASED. 

Community Arena, Woodstock 
MANAGER: J. I. Iannaretli. PERMA- 

NENT SEATS: 1.532. plus 1.000 portable 
seers. ARENA FLOOR: 179 by 79 R. ICE 
RINK. CONCESSIONS LEASED. 

Quebec 
The Forum, Mosdreal 

PERMANENT SEATS: 1,300. ARENA 
FLOOR: 200 by 85 ft. ICE RINK. CON- 
CESSIONS: By building. ICE SHOW: 
"Follies" and "Capsdcs." CIRCUS: Hamld- 
Morton. MEMBER: AMA. 

Colbm- Cclbeam, Quebec City 
MANAGER: Emery Boucher. PERMA- 

NENT SEATS: 10.000, plus 2.000 portable 
seats. ARENA FLOOR: 200 by 85 ft. ICE 
RINK. EXHIBIT SPACE: 17.000 sq. ft. 
CIRCUS: Handel-Morton. MEMBER: 
IAAM. 

Petah Meetedm, (Seabee City 
MANAGER: Theo. Genest PERMA- 

NENT SEATS: 1.389. PERMANENT THE- 
ATER-TYPE STAGE. CONCESSIONS: By 
building. MEMBER: IAAM. 

Hawaii 
an Auditmmm, namable 

MANAGER: Al Kamsiok. PERMANENT 
SEATS: 9,500, plus 1.500 portable seau. 
EXHIBIT SPACE: 10,000 sq. ft. LOCAL 
PROMOTER: Massager. 
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LADD ti STAD1L 
1iiv.}ile, 41a6ama 

Sports, Entertainment and Recreation Centel 
for 2 V million Tri -State Trade Area of 5, Oh 
Alabama, Southeast Mississippi and Northwest 
Florida; 200,000 Metropolitan population. 

"Home of Annual SENIOR BOWL All -Star 
Football Game. 

36,000 Capacity for Football, Rodeos. 
Circuses, etc. 

15,000 Capacity for Ice Shows, Concerts, Vari- 
ety Acts, etc., Playing to One Side of Stadium. 

WE ARE INTERESTED IN OUTSTANDING SPECIAL ATTRACTIONS 

FOR OUTDOOR DATES, SPRING AND SUMMER 1956 

New Portable Stage and Band Shell Now Available; 
80 ft. Front Stage Opening; 32 ft. rear width; 30 

ft. depth, footlights to back wall. 

Holiday on Ice Ringling Bros. 

Boxing Rodeos 

Concerts Variety Shows 

Polack Bros.' (Shrine Circus) 

REA SCHUESSLER, Mgr. 

ERNEST F. LADD MEMORIAL STADIUM, P. 0. BOX 1229, MOBILE, ALA. 
Telephone HEmlock 8 -2276 

//// // ////////// //// ///////// //// // /////// //// ///////////////// iiiiiiirii: 

SEE KESTY THE SEATING MAN 
FOR EFFICIENT PORTABLE EQUIPMENT 

NEW PORTABLE FOLDING STAGE 

UNFOLDS EASILY! SETS UP QUICKLY! 
NO NUTS! NO BOLTS! NO TOOLS! 

Now, with a minimum of labor and time, you can set up a stage or 

platform, of any site, that has all the desirable features of a 

permanent Installation. Each section is a completely self- wMalned, 

portable, hex, duty unit -with Its own attached rub., caster 

tack, patented folding mechanism and lock, super strong framework 

and extra heat' supports. Oath section supports over 5,000 pounds. 

SET UP A SECTION 
IN SECONDS 

Smooth rolling- Unfold side brackets - 
simply guide truck to roll out hinged sec - 
set-up spot. fions -set safety locks. 

LET OUR ENGINEERS SOLVE YOUR SEATING 
AND CROWD CONTROL 

NEW PORTABLE BASKETBALL FLOOR 

A PERFECT PLAYING SURFACE 

SETS UP QUICKLY- STORES EASILY 

Here Is a closely its ;t, professional basketball flow that Is bandied 

easily by just two men. No surface bole, nails, w fittings Setting 

sp Is etr::;ently done with two speed wrenches. Floor can be Pot 

up at a raised level, or on existing concrete, dirt or tanbark. This 

Is only flow that wmpens ate s for both expansion and mnuactlea 

DIRECT FACTORY DISCOUNTS 

Portable Stages, Basketball Floors, Hockey Dashers, 

Aluminum Risen, Portable Bleachers, Folding Chain and 

Tables. 

U.S. SEATING CO 
570 7th Ave,New York 18,N. Y. LOngacre 43524 

108 North State S).,Chicago 2,111. ANdover 34945 

65,500 Sq. Ft. 
SEATS: 

5,500 for Basket Ball 
8,000 for Wrestling 
1,600 Roller Skaters at 

One Time 
All Seats Removable 

RICHMOND, VIRGINIA 

The Billboard, 2160 Patterson St., Cincinnati 22, Okla 
Yes ID Please send ma The Billboard for ono year at 910. 

(Foreign solo, one year, $201 
836 

Name 

Address .....- ...- ._...» 
City ........... Ione.... State ...... E 

Occupation .- .-- .... ... 

A BOULEVARD AND HERMITAGE ROAD 
CENTER OF CITY PARKING SPACE FOR 4,000 CARS 

Brilliantly Illuminated Sound System Hammond Organ 

Available for Rental -Flat Fee or Percentage. 
Contact John E. Halite, Manager, RICHMOND ARENA, Richmond, Virglata 
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Pomona Attracts 
315,000 First 6 Days; 
30,827 Off 54 Pace 

Disneyland; Ringling Show Compete; 
Grandstand Water Revue Does Fair Biz 

POMONA, Calif., Sept. 24. -The 
Los Angeles County Fair here 
pulled 315,444 during the first six 
of its 17 days and was peshing hard 
to make up a loss of 30,827 with 
ideal exposition weather in its fa- 
vor. 

The loss in patronage was with- 
out explanation. As in other eases 
in the area where attendance 
slumped, Disneyland in Anaheim, 
30 miles away, got part of the 
blame. One point worthy of con- 
sideration in analyzing the reduc- 
tion, with all days This year behind 
comparative ones in 1954, was that 
work on the San Bernardino Free- 
way between here and Los Angeles 
was on. Traffic was tied up for brief 
periods throat the day Monday 
thru Friday. However, there was 
ix- construction work underway on 
Saturday and Sunday. Tomorrow, 
the second Sunday of the three - 
weekend nor, has been the largest 
day of the stand for the past sever- 
al years. 

Circus Hurts 
The fair opened Friday (16), the 

day that the Ringling Bros.' tnd 

Calgary Plans 

2506 Addition 

To Pavilion 
CALGARY, Alta., Sept. 24. -A 

56 -foot addition will be built to 
the Livestock Pavilion at the Cal- 
gary Exhibition and Stampede 
grounds. It will extend the whole 
length of the present building and 
is expected to cost more than 
$250,000. 

Also under consideration is en- 
largement of the present Adminis- 
tration Building, which will join 
it and the Livestock Pavilion to- 
gether in one unit. This will give 
additional office space and other 
necessary accommodation. 

The pavilion addition will be 
built on the north side of the pres- 
ent structure and will include stalls, 
a new judging ring, rest rooms, 
modernized wash racks and a live- 
stock decontamination area. There 
will also be a new entrance to the 
present sales ring from the pa- 
vilion proper at the extreme south- 
eastern comer of the building. 

No official statement has been 
issued but it is believed plans to 
build a $1,000,000 livestock build- 
ing on the grounds has been 
shelved for the time being at least. 

Barnum & Bailey Circus started the 
last three days of its seven -day 
stand over two' weekends in Los 
Angeles, approximately 25 miles 
away. But Monday, Tuesday, and 
Wednesday of this week did not 
bounce up in attendance without 
this competition. 

The fair, under the direction of 
C. B. Afflerbaugh, president and 
general manager, again offered 
many features. 'The Art of Wes- 
tern Living," reproductions of mod- 
ern living is a standout exhibit in 
the Fine Arts Hall. Last year the 
annual had a similar display that 
was a highlight of the event. 

"Dancing Waters," is playing a 
return engagement in one of the 
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READING FANS 
SET RECORD 
-FOR BEER 

READING, Pa., Sept. 24.- 
One of the business barome- 
ters for the Reading Fair 
showed a significant rise dur- 
ing last week's successful 
event. Well known for their 
beer capacity, the annual's 
customers downed a record 
53,000 glasses sold at the 
fair's three stands on Friday 
(16). 

Detroit Plans 

Paved Midway 
DETROIT, Sept. 29. -The Mich- 

igan State Fair, as a continuation 
of the improvement program 
started this year, will blacktop 
most of its midway area and land - 
scape the race track infield. Fair 
will also eliminate any burning of 
rubbish on the grounds next year. 
The improvements are designed to 
eliminate dust on the grounds. 

ESE Gate Pars '54; 
Disaster Scare Fails 

Elusive Hurricane, Polio Fear Hurt, 
But Success Still Marks Regional Event 

SPRINGFIELD, Mass., Sept. 
24.- Midway in its nine -day run, 
the Eastern States Exposition was 
drawing crowds about on a par 
with last year when the attendance 
totaled 412,465. This was notable 
since the fair is located in a dis- 
aster- conscious area of New Eng- 
land and was confronted with a 
hurricane scare during the first 
part of the week, in addition to a 
high rate of polio and resultant 
anxiety in several sections of the 
State. 

The hurricane forecasts, featured 
in banner newspaper headlines 
thruout the area, cut into attend- 
ance on Monday and Tuesday 
(19 -20) after a fine increase for the 
opening Saturday and Sunday (17- 
18). While Saturday was about 
even with the same day last year, 
some 26,000 more showed up on 
Sunday for a 78,360 one-day total. 
Monday dipped about 12,000 to 
57,980. Tuesday was down about 
5,000 to 22,585. Wednesday 
jumped sharply to 51,674 from 
47,455 last year. 

Anoth, hurt factor in the op- 
eration of this year's event was a 
rash of foal poisoning on Wednes- 
day resulting in 14 hospitalizations, 
a possible death and banner head- 
lines. Many of the main a 
proaches to the area involve de- 
tours as the result of road and 
bridge washouts caused by the 
awesome flood of just a month 
ago. 

Idaho State Tabs 115,000 
To Surpass '54 Turnouts 

BLACKFOOT, Idaho, Sept. 24. 
-The Eastern Idaho State Fair 
brought its '55 run to a close here 
Saturday night (17) after playing 
to upward of 115,000 people, a 
slight increase over last year 
count. Mrs. Ruth C. Hartkoph, 
secretary, said the increased at- 
tendance was made in the face of 
low potato prices, main crop in the 
area from which the fair draws 

. its support. 
Weather -wise the fair had no 

complaints. Only inclemency to 
mar the week's ran came on Sat - 
turday evening when enough rain 
fell to cut turnouts and hurt grand- 
stand receipts. Night attraction was 
a Barnes- Carruthers revue. 

Spending Down 
Altho spending in general was 

slightly down due to farm con- 

ditions, Siebrand Bros.' Carnival 
and Circus reported its gross takes 
were 6 per cent ahead of '54. In- 
dependent concessions also re- 
ported business ahead of last year. 

Running horse races, the after- 
noon program on three days, were 
seen by good crowds. Bill McGaw's 
Tournament of Thrills, in for Fri- 
day and Saturday, was off about 
10 per cent. 

Commercial exhibits of all types 
ran ahead of last year with the 
machinery topping any previous 
fair. As a result of the popularity 
of the 4 -H exhibits, the fair board 
is mapping plans for a construction 
of a new youth building which is 
scheduled to be completed by next 
year's fair. The '56 annual will be 
a Golden Anniversary and the run 
will be themed accordingly. 

In spite of all this there were 
sufficient signs for Jack Reynolds, 
fair manager, to predict a highly 
successful run with good weather 
prevailing thru the end. After Sun- 
day's banner crowd, and the hur- 
ricane warnings which followed 
and grew 
passing hour, he had to exert every 
effort to keep the grounds from 
becoming a shambles as anxious 
exhibitors expressed a desire to tear 
down. Reynolds kept a constant 
check with the weather bureau in 
Washington. Only the possibility 
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Puyallup Runs 17,550 
Ahead First 5 Days 

Fight Telecast Cuts Into Gate; 
Grandstand Receipts Beat '54 

PUYALLUP, Wash., Se t. 24.- Prescott is again announcing the 
rodeo. During the first five of the nine- 

day run, the annual Western Wash- 
ington Fair here was ahead of last 
year's comparative attendance fig- 
ure by 17,550. The total of 228,- 
433 included a 5,100 loss on 
Wednesday (21) when the Marci- 
ano-Muore closed circuit television 
fight is believed to have held down 
the celebration of Tacoma Day. 

The marking of Tacoma Day 
was the only day in which the 
attendance this year has dipped 
under 1954. Despite this slacken- 
ing in ticket selling, the increase 
during the period indicated that 
the fair will end tomorrow with a 
strong gross. 

Weather, said Manager John 
McMurray, was good for this time 
of the year and aided greatly in 
the exposition getting off to a fine 
start. Rain on Tuesday afternoon 
caused the cancellation of the ap- 
pearance of the Great Alzanas 
Trio, guy wire walking turn, for 
that day only. All of the other acts 
went on as scheduled. 

Revenue Up 
Increases in revenue were re- 

flected in the hiked attendance 
figures. For the first two days the 
grandstand sales were up over 
last year by $800 because of the 
added facilities. Vern Powell, a 
new food stand operator special- 
izing for the first time in spare 
ribs, reported an opening day 
gross of $1,100. Nettie Peterson 
served 13,000 meals at her Farm- 
house restaurant and George Cico- 
vich, also a veteran food conces- 
sionaire, estimated the first day's 
receipts up about $700. 

The annual followed its usual 
policy of a strong grandstand show 
with Cy Taillon returning this year 
to emcee the acts. The program 
includes, in addition, to the Al- 
zanas, Alfredo Landon and Midg- 
ets, Three Royal Rockets, the 
Marcellos, Roberto De Vascon- 
cellos, Aida, Victor Julian and 
Pets, and the Four Kovacs. George 

240,819 Turnout 
Wins at Reading 

READING, Pa., Sept. 24. -Ideal 
weather, improved working condi- 
tions in the area, and several suc- 
cessful package deals on ticket 
sales, combined to soar attendance 
at the eight-day Reading Fair to 
240,819. This figure topped by 23 
per cent the total for 1954, when 
for the second successive year cold 
and rain had seriously hurt the 
fair. 

Attendance was ahead of 1954's 
on seven of the eight days of the 
the event, which closed Sunday 
afternoon (18). 

Comparison of attendance with 
last year's is as follows: 

1954 1955 
Sunday (11) 46,512 48,476 
Monday 8,436 15,139 
Tuesday 42,246 43,656 
Wednesday 3,509 15,513 
Thursday 12,212 13,733 
Friday 53,372 53,407 
Saturday 22,247 19,871 
Sunday 6,500 31,024 

Total 195,039 240,819 
The fair enjoyed eight days of 

clear and dry weather. A signifi- 
cant factor was the employment 
situation in Reading and in Berks 
County, which reported employ- 
ment for below that of 1954. 

John S. Giles, fair president, said 
response was very good to front 
gate ticket deals instituted this 
year. Ducats were offered thru a 
local rocery chain in hundred - 
ticket lots at reduced prices, and 
a ticket- transportation deal was 
worked out with the Reading Com- 
pany railroad which also went over 
nicely, Giles said. 

Biggest gate for the grandstand 

during the week occurred Satur- 
day night (17) when Janie Potts, 
17- year -old Reading High senior, 
was crowned Miss Reading Fair 
and took home a $1,000 cash prize 
and several merchandise awards. 

The Cetlin & Wilson Shows 
reportedly had a fine week's busi- 
ness on the midway. The impres- 
sive grandstand entertainment line- 
up included Jack Kochman's Lucky 
Dogs presentation, Joie Chitwood s 

Hell Drivers, Grand Circuit racing, 
and night Hamid acts. 

Douglas Midway 
The midway, as usual, was 

under the direction of Earl Douglas 
of the Douglas Greater Shows with 
headquarters in nearby Kent. 
Harry Sussman and M. (Whitey) 
Mouette had the novelties. 

A feature of the exhibit depart- 
ment was a display of Australian 
hay and grain. Showing for the 
first time here, the display was 
under the personal supervision of 
W. D. Hardy, trade commissioner 
of the Australian government. 

The Marciano-Moore fight drew 
large crowds in Tacoma, nine miles 
away, Bob Sconce, veteran pub- 
licity man, declared. Upon leaving 
that city for the fairgrounds late 
Wednesday, he reported patrons 
quested up for the fisticuffs. 

Visitors to the fair included E. 
C. Vollmann, secretary - manager 
of the San Joaquin County Fair, 
Stockton; Paul T. Mannen, sec- 
retary-manager of the Southern 
California Exposition, Del Mar, 
and John Justin Jr., of Justin Boot 
Company, Fort Worth, a company 
which makes an annual award of 
hand -tooled boots to the leading 
rodeo performer here. 

Parade Chief 

Chosen for 

Tallahassee 
TALLAHASSEE, Fla., Sept. 24. 

-Tallahassee Police Chief Frank 
Stoutmaire, president of the North 
Florida Fair Association, an- 
nounced this week the appointment 
of Roy Shuford as parade chairman 
of the 1955 fair. The annual will 
open its five -day run here on Tues- 
day, October 25. 

Leon County Agent Lloyd 
Rhoden, as secretary, has success- 
fully piloted each on the fairs since 
1947. The 1954 edition drew a 
reported 52,000 attendance. The 
association secured title to a 142- 
acre site in 1950 and is now erect- 
ing the first permanent structure, a 
$26,000 building, (60 by 200), be- 
ing done co-operatively by the as- 
sociation and the Leon County 
Commission. 

Gooding Amusement Company 
has the midway contract. A shov- 
ing of "Dancing Waters" will take 
place afternoon and evening dur- 
ing the run. In addition to the 
customary educational and agricul- 
tural exhibits, such events as the 
Statewide corn contest for white 
and Negro 4 -H clubs, with trips to 
national events sponsored by the 
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SHELBY RUNNING GOOD, 
GATE MARK PREDICTED 

SHELBY, N. C., Sept. 24.- 
Clear skies and good crops com- 
bined this week to give the 
Cleveland County Fair a run which 
threatened to break attendance 
records, Dr. J. S. Dorton, manager, 
reported yesterday. It was pleas - 
antly warm thruout the week and 
Children's Day yesterday attracted 
a huge, good -spending crowd. 

Dorton said a fine cotton crop 
burst into bloom recently to en- 
courage the local citizens in their 
recreational attitude. For this rea- 
son it appeared that the attendance 
record of more than 175,000, net 
several years ago, will probably 
be surpassed by closing time to- 
morrow by as much as 20 per cent. 

On the midway the James E. 
Strates Shows have been enjoying 
a good week's business, it was 
reported. 

Dorton signed a host of attrac- 
tions for the 3,500 -seat grandstand 
and most of them paid off hand- 
somely at admission prices of $1.50 
and $1.75. Two years ago it 
was 90 cents and a dollar, and 
the public's acceptance of the in- 
crease has benefitted the fair's cof- 
fers. Presented were the Ilamid- 
booked Spreckles ice show, the 
Jack Kochman and Irish Horan 
thrill shows, Burr Andrews' B -Bar 
Ranch Rodeo, and Sam Nunis auto 
races. 

Dorton reported being impressed 
with the Kochman Lucky Dogs 
presentation and predicted grow- 
ing popularity for it once the 
patrons recognize its possibilities. 
The attraction was offered Thurs- 
day night (22) but interest was not 
high, he said, since most people 

(Continued on page 92) 
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^ 1. 1955 THE BILLBOARD 

130,000-Plus 
At Barringto 

GREAT BARRINGTON, Mass., 
Sept. 24. -Being graced with near 
perfect weather for its eight days 
and nights, the 114th annual Bar - 
rington Fair hit new highs for total 
attendance and pari- mutuel betting 
last week. The race handle totaled 
$2,101,890, 20 per cent higher 
than last year's figure, and attend- 
ance surpassed the 1953 record of 
130,000. Carroll reportedly was 
pleased with the results of the new 
policy of throwing the gates open 
free every evening. 

OUT OF RED 

Brandon Ex 
Nets $10,921 
On '55 Run 

Record 
n, Mass. 

BRANDON, Man., Sept, 24. -A 
net profit of $10,921 for the 1955 
Provincial Exhibition of Manitoba 
was reported to the board of direc- 
tors in an interim profit and loss 
statement presented by P. A. Mc- 
Phail, managing director. It com- 
pares with a net loss of $4,875 on 
1954's rain -plagued run. 

The board discussed the possibil- 
ity of erecting, with government fi- 
nancial help, a $50,000 4 -H Club 
building, with a view to furthering 
junior club work in the province. 

Receipts from all sources totaled 
$127,537, compared with a gross 
take of $110,342 last year, while 
expenditures for the year to mid - 
August were $116,816, compared 
with $115,217 for the 1954 fair. 

Breakdown of the interim finan- 
cial statement, which may be 
changed slightly before the annual 
statement is prepared, showed gen- 
eral revenues from grants, prize 
list advertising, rentals and sale 
revenue totaled $20,803, an in- 
crease of $4,000 over last year's 
figure of $16,985. 

Cate Net 
Cate admissions showed a net 

profit of $21,429, an increase of 
$1,700 over last year's gate profits. 

Net reveune from concessions 
was $25,495, down slightly from 
$27.231 in 1954. The trade fair, 
held in conjunction with the exhi- 
bition, showed a net profit of 
$4,335, about $4,000 lower than 
last year's $8,240. The trade fair 
actually took in $16,425, compared 
with $10,899 last year, but ex- 
penses were up some $10,000. 

Grandstand attractions grossed 
$32,327 in admissions and cost 
$18,527 to put on, leaving a net 
profit of $13,800, compared with 
last year's figure of $5,835. 

In the harness race section, rev- 
enue was $1,191 and expenses 
$4,156, leaving a net loss of $2,964, 
compared with a loss of $2,112 last 
year. 

Prize money totaled $21,443 
and junior activities, including 4 -11 
Club competitions, cost $1,070. 
Grounds and building expenses to- 
taled $18,394 and administration 
costs were $33,370. 

Texas Assn. Meet 
Oct. 16 at Dallas 

TYLER, Tex., Sept. 24.-Direc- 
tors of the Texas Association of 
Fairs and Expositions will meet for 
a formal business session in Dallas 
October 16 at the Baker Hotel, 
Secretary Bob Burdoch announced. 

President William Pe t m e c k y, 
Fredericksburg, set the meeting to 
coincide with the State Fair of 
Texas. It will conclude Sunday 
noon with a luncheon. - 

Petmecky will announce com- 
mittee assignments for the 1956 
convention which has been set for 
Dallas, February 3-4-5, at the 
Baker Hotel. Directors have been 
asked to submit program sugges- 
tions at the October 16 meeting, 
Petmecky said. 

DISPLAY FIREWORKS OF DISTINCTION 
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Continental Fireworks Co. 
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The fair had easily its best year 
since Edward J. Carroll of River- 
side Park, Agawam, bought out 
the association 15 years ago and 
paid off all claims. Saturday's (17) 
turnout of 18,342 persons was one 
of the biggest days in the fair's 
history. From Monday (12) thru 
Saturday there were nine races 
daily, with purses totaling $50,000. 

Only disappointing day in the 
week was Sunday (11) when rain 
hit both the morning and after- 
noon to ruin the usually big open- 
ing day. Buddy Wagner's Stunt 
Capades managed to get in two 
shows, altho turnouts were not 
large. It was strictly shirtsleeve 
weather the rest of the run, 
however. 

Starting Monday, a sports show 
was offered as night grandstand 
attraction, a joint booking by Bill 
Shilling of New York and Al 
Martin of Boston. Acts included 
Sharkey the Seal, Bud Carlell and 
Rose, Chief White Cloud, . the 
Maine Cuides, Tuffy Truesdale 
and his alligators, Jack Redmond, 
and Karl Rhode's orchestra. This 
show ran thru Sunday night with 
Ward Beam's thrill show also 
booked in for closing day, matinee 
and night. 

On hand during the week were 
Lt. Coy. Sumner C. Whittier, the 
Miss Rheingold contestants, and 
several political figures. A high- 
light of the week was the fourth 
annual 4 -H Achievement Day ban- 
quet and awards at which 140 
persons were present. Carroll gave 
out 23 awards and received one 
himself, a plaque for his service to 
area 4 -H work. 

Play during the week was at a 
high level at the midway directed 
by Jeff Harris, and there was a 
sizable portion of space renewals 
by commercial exhibitors. 

Newspapers got the big share of 
advertising and promotion money 
but there was added emphasis on 
TV, Harry Storin again took 
charge of advertising, publicity 
and promotion as well as function- 
ing in other capacities. Writers on 
hand included staffs from Sports 
Illustrated and Racing Form - 
Morning Telegraph. 

Fanchon -Marco 

Pact Fresno 

Grandstand 

WINTER FAIRS 

FRESNO, Calif., Sept. 24. -The 
outdoor theater and grandstand 
shows at the Fresno District Fair 
here for 10 days starting Septem- 
ber 30 will be produced by Fan - 
chon & Marco for the 15th con- 
secutive year. 

Tom Dodge, secretary- manager, 
said that the contract had been 
awarded to Russell A. Stapleton 
of the F &M office in Hollywood. 
Stapleton will personally supervise 
the production. 

The outdoor theater show will 
be divided into two segments. 
Starting September 30 and closing 
October 4 will be Jill Adams, tap 
stylist;. the Two Eris, balancing: 
the Sullivans, comedy cycle. and 
Les Marcelle, comedy acre. Open- 
ing October 5 and running until 
the close of the fair October 9 the 
free attraction will feature Denny 
and Cameron, dance team; Donna 
Kaye, acro contortion; Shirley 
Mills, vocalist, and Eddie Bartell, 
comic. The Westerners, strolling 
combo, will appear thruout the 
fair. 

The grandstand circus, October 
4 -9, will present the Ramses, Egyp- 
tian acro; Landon's bfidgets; the 
Alzanas, high wire; the Villenaves, 
cycle; Don McLennan's pony drill; 
Stephan Reppeto's lion act; Joe 
and Sally Novelle, dog act; Capt. 
Winston s seals; Lolita, wire act; 
the Tokayers, teeterboard; Celeste, 
high act; Donwally's unsupported 
ladder. Bartell will emcee and Jack 
Aronson will be musical director. 
Also appearing are three perform- 
ing clowns not yet selected. 

Florida 
Arcadia- Desota County Pair. Jan. 9-14. L. 

O. Erickson. 
Bartow -Polk County Youth Oho.. Den 1- 

a. W. P. Hayman. 
Brooksville- Hernando County Pelt. Nov. 

D-la. Harry Brinkley. 
Olewlaton-Sugarland EXPOaltlos Jas 14. 

28 Doug. Pearcy. 
Q t. meDan Le n Harvest Pair. 

Dade City-Pasco Co. Assn. Much r- 
248. 

DH^unfak Springs-Walton County Pair. 
Nov. to -1a. O. Hay 

De Lana- wlusla County Pair, March 5-10. 
Lee Maxwell. 

Delray Feb. norlda Gladioli restive ß 
Pair. Feb. 

County 
R. C. Wesson. 

Eustis-Lake County Pau noway She. 
Marta Haul Lehmann. 

Fannin Springs-Suwannee --sun¢ Rlrer Pair & 
WvealoSprings. Jas CYou 

rennin 50-5- Suwannee River Youth 
Pair. t. L. C. Cobb. 

Part Myers 
Clyde 

norlda Pair. San. 
90 -h J. ndian Slog. 

Port Pierce-Indian Indian River Area Youth 
Show. Jan. 20. M. B. Jordan. 

Inverue Citrus County Pair. Nor. 7 -Il. 
Quentin Medlin. 

Jacksonville-Create:. est Go9 Ind. & 
Agri. Pair. Nov. r. 0 -1f. Ted Chapeau. hc31 hr 

Dolly 
County Fair, 

Oct et 31-Nov. 6. Mrs. Dray Youltg. all 
W. Bt. 

L J. H. County Pair. Feb. 2g -March 
IL J. Logan. 

Mn. Reuben Maon Count' Pair. Oct. Ir- 
af. Reuben MMiami-S.E. 

Florida ulda Dade County Youth 
Hn Jan. ra-aa. P. K. Pelee. 

Orlando-Central Florida Pah, Fels a03i. 
O. 

Palatka- Putnam Co. Pair Os Youth Show. 
Nov. 712. Rupert Matt a1tDy. 

Palm eWo- MnCounty Pair. Jas 72- 

Panama City -BaJ County Pair. Oct. W. 
22. D. sutra. 

Pensacola - Pensacola IRlerstate Fair. Oct. 
17ßa. J. E. Preukel. 

Pleat C1-3. 
D. Storm. 

Co. Jr. Agri. Pair. 
Dec. D. . 

Punta Gorda-Charlotte Count' Pal[. Jan. 
11000 Harry Co. 

gamey 
t13-ls. 

Co. Tob. Festival B lair. 
Oct. 1a -15. Peed Brinkman. 

Co. Pair. Jao, ai-i0. 
of W. torus. 

Tallahassee-North Honda Fall. Oct. fi- 
70. Lloyd Rhoden. 

Tampa- norlda Btate Pair. Jan. it -Peb. IS. 

Wtssferlig='Breeder ß Co. Pair. 
Oct. rown. 

Wean Palm Beach-Palm Beach Co. Expo. 
Jan. 30ß0. Lamar Allen. 

Williston-Levy Co. Pair. March 70 -2A O. 
C. Beloit. Mgr., Box Tel. 

Winter Haven-Florida Citrus Expo. Feb. lila. Phillip Limey. 
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ICE SHOW PACES 
TOPEKA GATE RECORD 

Attendance Hits All -Time 492,000; 
Auto Races, Royal American Score 

TOPEKA, Kan., Sept. 24. -Paced 
by bumper business given "Holiday 
on Ice, the Kansas Free Fair fin- 
ished its nine -day run Sunday (18) 
with a new all -time attendance 
mark. 

The total turnout was estimated 
at 492,000. The previous high, 
set last year, when the fair ran 
eight days, WAS 485,000. 

Holiday on Ice," presented in 
front of the grandstand, played to 
38,000 in the last three nights. The 
stand was sold out and several 
thousand additional track seats 
also were sold on the first two of 
the icer's three nights. On the 
closing night, following an early 
evening sprinkle, the icer was pre- 
sented before a 90 per cent capa- 
city grandstand. 

Patronage given "Holiday on 
Ice" seas about equal that given a 
traditional grandstand revue the 
first six nights of the fair. Barnes - 
Carruthers Theatrical Enterprises, 
Inc., Chicago, staged the revue. 

Advance Helps 
The icer's huge business was 

aided by the heavy showing of ad- 
vance sale grandstand tickets. Some 
18,000 of these ducats, good on 
two nights the revue was offered 
and on the leer's opener, had been 
sold. And the vast majority of the 
holders of these tickets hzld off 
using them until the ice show 
opened. 

Stock car races offered matinee 
of opening day were presented to 
a sellout crowd. Big car racing 
staged Saturday was to a 90 per 

San Jose Tabs 236,396 
Despite Area Rains 

SAN JOSE, Calif., Sept. 24.- 
The Santa Clara County Fair closed 
its 11th annual seven -day run here 
Sunday (18) with a total attend- 
ance of 236,396, which was 470 
more than in 1954. Rain in the 
vicinity of San Francisco, 60 miles 
away, was credited with cutting 
down the surplus. 

The grandstand show featured 
Spike Jones and His Musical In- 
sanities. With a schedule on only 
one show nightly Monday thru Fri- 
day and matinee and night shows 
on Saturday and Sunday, Jones 
pulled an average of 468 mom 
patrons per performance than in 
1954 when the vaude -type enter- 

Smethport Fair 

Rings the Bell 
SMETHPORT, Pa., Sept. 24.- 

Favored by ideal weather, the sec- 
ond annual McKean County Fair 
here, August 4 -10 was a resound- 
ing success, according to fair Man- 
ager J. B. Beere and Russell 
Weston, president. 

Harness racing was featured 
three afternoons, and Joie Chit - 
wood's Hell Drivers, in for two 
days, did heavy grandstand busi- 
ness. Huge crowds attended closing 
Saturday night when the fair man- 
agement offered a Buick sedan as 
gate prize. Thompson Bros.' Rides 
did capacity business on the mid- 
way. 

Heavy patronage also marked 
the grandstand shows, booked by 
Al Martin. Making one -day ap- 
pearances were Rudy Vallee, the 
Chordettes, TV's Zippy the Chimp 
and Al Bey's Clown Band. Martin 
also supplied the following acts: 
Bernie George, emsee; Shirley Hay- 
ward, acrobatics; Howard and 
Wanda Bell. balancing; Morrison 
Sisters, singers; Puppi and Puppi, 
novelty act; the Prince El Kigordo 
Lions; the Kimris, hig,h act; 12 
dancers of Gertrude Dolan and 
Johnny Mack, and Andy Thomp- 
son's band. 

tainment featured the 1Viere 
Brothers. Last year the paid adult 
attendance for 13 performances 
was 15,186 at 50 cents and 1,222 
child admissions at 25 cents. 

The fair was up to its usual high 
standards with an outstanding 
flower show, commercial exhibits 
displays, fireworks and quarter 
horse racing. Table setting competi- 
tions at the International Booths 
appealed to a large number of fair- 
goers. Nationalities were honored 
almost every night with the staging 
of folk dances and songs on the 
main stage, a movable 90-ton 
vehicle made especially for the ex- 
position. 

Video Helps 
Russell E. Pettit, the secretary- 

manager, again highlighted topical 
events, with the local television 
station, KNTV, making its debut 
at the fair by covering the opening 
ceremony presided over by A. L. 
Christopher, the board of directors' 
president. 

Sal Millian, of the fair's publicity 
department, dreamed up an educa- 
tional feature as well as a gate - 
baiter in Carlotto Le Cacomistle. 
The cacomistle, a carnivore of Cali- 
fornia and Mexico, was shipped to 
the city airport and unloaded under 
armed guard. The fact that the at- 
traction was to appear at the fair 
had additional pulling power after 
newspaper readers and radio lis- 
teners were unable to find it in the 
dictionary, where it is not a com- 
mon listing. Milian also announced 
that Carlotto' was from Cancan. 
naea, Mexico. 

Milian handled the fair's pub- 
licity department with Neva Nelson 
and a staff of five photographers. 

West Coast Shows played the 
midway for the 11th consecutive 
year, 

cent stand. Both speed program's 
were presented by Al Sweeney's 
National Speedways Inc. 

Grandstand receipts, both after- 
noon and night, for the fair's full 
run, hit a new high. 

On the midway, the Royal Amer- 
ican Shows also chalked up a new 
midway record. Rides and shows 
grossed 11 per cent more than the 
previous record established last 
year when the fair ran eight days 
and the carnival had an additional 
night, prevue night. 

Receipts Near 

Record Mark 

At Saginaw 
Grandstand Up 50 %; 
Gooding Rides, 
Shows 15% Ahead 

SAGINAW. Miel,., Sept. 24.- 
Near record, if not record receipts, 
were registered by the Saginaw 
Fair, Which closed its seven -day 
nun Saturday (17). 

Returns from advance ticket 
sales were not all in this week, 
Clarence H. Harnden, fair secre- 
tary, said, adding, "what we re- 
ceive from the tickets still out will 
determine whether we hit an all- 
time high." 

The run was one of the most 
successful in history and far sur- 
passed that of last year, when 
weather hurt the fair. Grandstand 
receipts were up about 50 per cent, 
the outside gate count by about 
30 per cent and midway receipts 
by about 15 percent. The Good- 
ing Amusement Company was on 
the midway. 

Fire, believed to have been 
caused by defective wiring in an 
exhibit, leveled the commercial 
exhibit building the day before the 
fair closed. Hamden said the fairs 
loss was covered by insurance. 

Moose Jaw, Sask., 
Relocates Bldgs. 

MOOSE JAW, Sask., Sept. 24, 
-Livestock barns at the Moose Jaw 
fairgrounds will be moved to a 
new site and a barn containing 
a show ring will be built. In all 
there will be eight barns on the 
grounds. 

As part of the Moose Jaw Ex- 
hibition board's hnprovement plans, 
truck parking space and a trailer 
camp area will be provided for 
livestock exhibitors. More parking 
space for other visitors is also to 
be provided. 

It is also planned to construct 
an administration building near the 
grandstand entrance and to pro- 
vide a new exit from the grounds. 

ENTERTAINMENT CHAIRMEN .... 
FAIRS -CENTENNIALS 

CONTACT: 

JIMMIE DOWNEY 
PRODUCER 

Super Grandstand Stage Attractions 
ewürS Canadian Dan Pt= Thrill Show -Kure 

show-Captain 
Gold Dus[ 

Trio. comedy esse aho- Complete 
Eddy's 

Show-Stara 
Animal ewOmction 

lee Over In Production 
-Hantrlek Mo.tel.na Capta-corn. 
Plebe Show Aetlon Packed -Plus 
other Boa Orein ntitectlo,u- -Nampa -ocra- Mn,ac. 

7133 Arthur Are., SI. louis 17, Mo. 

Fairfield County Fair, Lancaster, Ohio 
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Drought, Rain Hurts 
Hutchinson Turnouts 

HUTCHINSON, Kan., Sept. 24. 
-The Kansas State Fair, which 
closed its sixday run Thursday 
(22), had more than its share of 
bad breaks. 

First, it opened with the area in 
the throes of an extended and se- 
vere drought that disheartened 
farmers and merchants alike. And, 
then it caught rain -more rain in 
the final two days of its run than 
the area had been given in two 
months. 

In spite of all of that, the fair 
finished with an attendance es- 
timated at 370,000, down about 
20 per cent from last year. And, 
attendance aside, the fair was one 
of the most successful ever held 
here. In the livestock divisions, 
entries were up sharply. More 
than 750 head of dairy cattle were 
entered, there were 305 head of 
beef cattle on exhibit, and for the 
first time swine entries overflowed 
their allotted space. 

The farm machinery show, fea- 
turing the first major showing by 
International Harvester products 
here in five years, was bigger than 
M recent years. And, commercial 
exhibits and other competitive ex- 
hibits handled by Helen Willman, 
superintendent in charge, surpass- 
ed in quality those of recent years. 

Virgil Miller, fair secretary, took 
the bad breaks of drought and 
weather in stride and pointed with 
pride to achievements in develop- 

Pomona Draws 
Continued from page 90 

exhibit hall theaters. The attraction, 
priced at 50 cents for adults and 
25 cents for children, was pulling 
"about the same as last year, Hans 
HassTech, in charge here, said. 
Hasstech explained, however, that 
no figures were available but 
would be compiled following this 
weekend's business. 

A new routine for "Waters" was 
being worked 
be used during the coming week. 
This marks the first time that a 
complete new medley has been put 
into action. 

Fight TV Pulls 
Wednesday night, "Dancing Wa- 

ters," shown on the hour, was dark 
fer two hours to allow the closed 
circuit large screen televising of the 
Marciano-Moore fight. Not the pro- 
motion of the Waters" organiza- 
tion, tickets went for $4.40, which 
was on top of the 80 cents fair ad- 
mission and parking. The event was 
well patronized but the picture 
went out in the seventh round 
with the ducat -holders missing the 
knockout in the ninth. 

A new Mexican Village display 
debuted this year, giving the fair- 
goer added entertainment for the 
admission price. A free show is fea- 
tured in an arcade of shops, most 
of them featuring Mexican mer- 
chandise and food. 

The Duck Derby and the Barn- 
yard Frolics that were here last 
year are back, and were drawing 
large crowds as free attractions. 
The former was designed by Dick 
Day, a former fair employee. 

Pari- mutuel racing was featured 
each week-day afternoon. The eve- 
sing show, which closes tonight, 
was Sam Howard's "Aqua Thrills 
Revue." Business for the show was 
fair. Tomorrow night and until the 
closing the Barnes -Carruthers "Fair 
Follies of 1955" will be the high- 
light. Fred Kressmann of the B-C 
office is personably supervising the 
segment. 

Pat Treanor & Son again have 
the novelty concessions which they 
have had for more than a quarter 
of a century. 

The fun zone is under the di- 
rection of Harry 'Dion for the 
fourth consecutive year. Frank W. 
Babcock United Shows equipment 
is in the zone with all of the porta- 
ble rides. 

Charter Miss. Fair 
ASHLAND, Miss., Sept. 24.- 

Benton County Fair and Livestock 
Association, with principal office 
here, has obtained a charter from 
the secretary of state. It is a non - 
stock corporation. 

ing the livestock departments, 
commercial exhibits, farm machin- 
ery displays, etc. 

He was particularly pleased with 
the appearance of the games con- 
cessions. Operated by Jack Ray 
Lindsey, the concessions presented 
attractive, permanent -type fronts. 
Rides were supplied by Brodbeck 
& Schrader and midway shows by 
Joe Sciortino. New was a Kiddie- 
land, set apart from the main 
midway. 

Grandstand receipts for the full 
run were down about 25 per cent, 
Miller said. A Barnes- Carruthers 
revue was in for each night of the 
fair. Matinee attractions included 
jalopy races, staged by Hamilton 
Attractions, this city, on Saturday, 
and they drew an excellent grand- 
stand crowd. Stock cars, also 
staged by the Hamilton Attrac- 
tions, drew a good crowd Sunday 
and a fair crowd Wednesday. 

Hendricks Movieland Horse - 
capers, were in Monday as a kids' 
attraction. Big car races staged by 
Frank Winks eyy were run before a 
good crowd Tuesday and before 
a crowd Thursday that was rated 
good in view of the weather. 

The heavy rain that broke the 
long drought hit Wednesday night 
but the fair succeeded in getting 
in the night's grandstand show. 
Rain again fell Thursday, with 
estimates placing the two -day rain- 
fall at two inches. 

Knoxville Pulls 

111,900 for New 

All -Time Record 
KNOXVILLE, Sept. A rec- 

ord attendance of 177,900 was 
registered by the Tennessee A. & L 
Exposition, which Saturday (17) 
closed its six -day run. Previous 
record was 172,000 set in 1953. 

Patronage for the show, presented 
three times daily in the open -air 
theater, was up from last year. 
Show booked torn Ernie Young, 
Chicago, was presented three times 
daily-at 5, 7 and 9 p.m., whereas 
in former years it was offered at 
2 p.m. 7 p.m. and 9 p.m. New 
schedule was credited in part for 
greater attendance. 

Gooding Amusement Company, 
on the midway for the second year, 
turned in a substantially higher 
gross for a new record in ride and 
show receipts. 

Parade Chief 
Continued from page 90 

fair management, 4-H fat barrow 
show and sale, 4-H breeder hog 
show and a similar program open 
to FFA members, will be held. 

On the basis of an estimated 
250,000 gate over the past eight 
years, the fair expects to draw 
another 55,000 to 80,000 this 
season. 

Muskogee Ahead 
Of Drought -Hit '54 

MUSKOGEE, Okla., Sept. 24. 
-With no drought conditions to 
contend with as it did last year, 
the Oklahoma State Free Fair 
thru Friday (23), sixth of its eight 
days, was running ahead of last 
year. 

Midway receipts by the 20th 
Century Shows were up about 10 
per cent, even .too all-day sprinkles 
and a heavy night rain Thursday 
(22) took a big cut out of the 
potential. 

Big car auto races Sunday (18), 
staged by Frank Winkley, were 
held before a 20 per cent bigger 
turnout than last year. A rodeo 

Prospects Bright 
For Jacksonville 

JACKSONVILLE, Fla., Sept. 24. 
-Response has been good to re- 
cent kick -off of an advance sale 
of general admission and kiddie 
ride tickets for Greater Duval 
County Fair here, October 31- 
November 5, reports Mrs. Dolly 
Young, manager of the fair for 
the sponsoring American Legion 
Post 88. 

The upcoming fair will be the 
fourth sponsored `by the Legion, 
said Mrs. Young, who reported 
that the organization is putting 
much effort into the project and 
has set up a substantial budget in 
hopes of making the fair perma- 
nent. There will be a special event 
daily, headed by a county school 
children's day and a Chevrolet 
giveaway closing Saturday night. 
Most commercial exhibitors have 
re- signed for this year's fair, and 
indications are that farm product 
entries will be back in force. 

Shelby Goes OK 
Continued from page 9Ó 

here have never seen a pari -mutuel 
ticket or dog racing. Proper pro- 
motion will undoubtedly remedy 
the situation, Dorton said. 

On the independent midway is a 
"Dancing Waters= unit brought in 
under Strates auspices. 

Outside of the scretary's office 
has been brightened with a work - 
ing, 15 - foot - high waterwheel 
which is nicely illuminated. Con- 
struction cost was only $100. 

produced by the fair was presented 
Wednesday and Friday (21, 23) and 
accounted for grandstand crowds 
10 and 15 per cent better respec- 
tively than last year. 

A show booked in by Music 
Corporation of America for four 
night grandstand shows opened 
Wednesday to a 10 per cent better 
grandstand than on the correspond- 
ing night last year. The Thursday 
night grandstand show was washed 
out and the talent shifted indoors, 
appearing in the fair's night club. 
The MCA bill is headed by Ted 
Weems' orchestra and bangoist 
Eddy Peabody. 

Per capita spending was up sub- 
stantially from last year, with con- 
cessionaires generally reporting far 
better business. 

ESE Gate Pars 
Continued from page 90 

of heavy rain was predicted, but 
even this failed to materialize. 

A new feature, the Festival of 
Floats a parade presentation, was 
staged daily. Floats depicting the 
New England States and various 
commercial activities makefor an 
eye -filling spectacle. 

The Mummer's Four -Leaf Clover 
String Band from Philadelphia 
proved a somewhat different and 
highly popular attraction daily on 
the mall. 

Les Paul and Mary Ford with 
Jim Eskew's Rodeo were featured 
nightly in the Coliseum. Business 
was reported good. Four days of 
auto racing on the paved raceway 
drew better than last year perhaps, 
in part, because the number of race 
days were curtailed. George A. 
Hamid attractions also appeared in 
front of the grandstand. 

Jack Kochman's Hell Drivers, in 
for Sunday and Monday, did ex- 
ceptionally well, holding up to for- 
mer years with ease. Track events 
here, and as of now, are limited 
to attractions that can work on the 
hard -surface track. The Irish Horan 
group is due in tomorrow. 

Coast -to -coast television pub- 
licity thru the median of Steve 
Allen's "Tonight" show on NBC, 
which was aired from the Coliseum 
Saturday (17), got the fair off to a 
good start. Press and radio cover- 
age of the event continues exten- 
sive with Amico J. Barone direct- 
ing efforts on behalf of the ex- 
position. 

HOCUS -POCUS 
By BILL SACHS 

PRINCE MENDES (John P. 
Mendes Jr.) is critically ill at 

Veterans' Hospital, 408 First Ave- 
nue, New York.... Jack London, 
who was one of the busiest magicos 
on the Borsht Belt in New York 
State the past season, is currently 
showing his pickpocket - magic 
wares in the Big Town.... Bobby 
Bell is showing his new turn at the 
Twin Coaches, Pittsburgh. Script 
was doctored by George Schindler, 
magus -humorist, who heads up 
Showbiz Comedy Service, Brook- 
lyn. Schindler is busying himself 
otherwise with club dates and 
weekend nitery engagements in the 
New York area. . . Eleanor 
Schindler, who did a mental turn 
with George Schindler at the age 
of 10, last week announced tier en- 
gagement to Stanley Gold, Brook- 
lyn builder. Wedding is set for 
January.... Veteran booker -man- 
ager Anton Scibilia, on the shelf 
most of the summer with illness 
and a major operation, is back in 
harness handling theater dates for 
Willard and His Magic Extrava- 
ganza as well as the latter's mid- 
night spooker, Dr. Graves' "Tomb- 
stone Frolics." 1Villard's chief as- 
sistant is Lee Richards. He also 
carries three girls and another male 
aide.... Magician Bill Sayers, who 
has spent the last three years in an 
iron lung, is anxious to obtain a 
copy of "Youngs Lesson in Hypno- 
tism." Bill's address is Goldwater 
Hospital, Resp. Unit, Ward C-12, 
Welfare Island, N. Y. 
Charles Ruben, escape and cuff 
expert, postais from Los Angeles: 
"A magical friend here has re- 
ceived a letter from the country of 
Lebanon, in which certain startling 
claims re the alleged magic pow- 
ers of a wonder worker are related. 
Unless someone is 'off' or exagger- 
ating, the American magic societies 
ought to finance the wizard's trip 
to the United States to demonstrate 
his prowess. For example, it is 
claimed that he vanishes while held 
by a committee, reduces his height 
from normal to one foot, turns a 

metal lion into a live one, eta 
While my home State is Minnesota 
and not Missouri, I am most skep- 
&air 

JOHN 
J. McMANUS, well-known 

collector of magic who died in 
Brooklyn September 7, had made 
arrangements before his death for 
his collection of magic books and 
those of his friend Dr. Morris 
Young, to pass to the Library of 
Congress. Dr. Young is carrying 
out the details. McManus was a 
member of both the Society of 
American Magicians and the Inter- 
national Brotherhood of Magicians. 
Another member of those two or- 
ganizations to die recently in New 
York was Nate Kane. . 

bourne Christopher, Christopher, who reports 
that he has just concluded the most 
successful summer season in his 
career, is now appearing five times 
weekly on the "Weather Magician" 
TV show on WARD, New York. 
He was a guest recently on "What's 
the Story?," TV panel show. Mil 
has just moved into a larger apart- 
ment at 333 Central Park West, 
New York 25.... Julius Sandman, 
of Finland, is slated to visit the 
States again this winter. Parent 
Assembly, SAM, New York, is ne- 
gotiating with him for an appear- 
ance on its annual show.... Jay 
Marshall opens with the June Tay- 
lor Dancers' unit in Rochester, 
N. Y., October 5, for a six -week trek 
that will take them to Syracuse; 
Lansing, Mich.; Chicago (October 
10-11), and tons the Midwest. Jay 
will mare and present his own 
turn. Elsa and Waldo, novelty act, 
will also be with the show. Full - 
evening presentation will work au- 
ditoriums.... Dr. Carlo and His 
Cavalcade of Mystery, after wind- 
ing up on Illinois dates, concluded 
the month's bookings in Washing- 
ton last Saturday (24).... Mysteri- 
ous Howard, owner of Howard's 
Fun Shop, Houston, postais that 
Cardini was a daily visitor at his 
shop recently while ' ngaged at the 
swank Shamrock Hilton Hotel in 
that city. 

BURLESQUE BITS 
By UNO 

had danced in the nude. The law- 
yers for the defendants were Henry 
Rubenson and \Leo J. Berg, 
of Newark, and assisting them in 
the preparation of the brief was 
attorney Paul Weintraub of New 
York. 

Irma, the Body, will appear 
in Philadelphia the week of 
September 18 and then go into the 
Hudson Theater in Union City, 
N. J., for the week of September 
25. Irma has been named Miss 
High Octane of 1955 by the re. 
fueling crew of the Naval Air Sta- 
tion at Agana, Guam.... Geral- 
dine (Sequin) Gamer, recently 
titled Miss Bikini is preparing a 
$250,000 suit against the promot- 
ers of the current International Bi- 
kini Bathing Beauty Pageant in 
Florida for usurping her royal 
crown by bestowing the title on 
what she calls "pretenders" to the 
throne. According to Miss Garner, 
she was awarded the title in a 
New York City contest for a three - 
year period, during which time she 
is under contract to promote Bikini 
swimsuits. 

Betty (Blue Eyes) Howard, fresh 
from an appearance at the Pearl 
City Club in Honolulu, Hawaii, 
opens at the Ford Plaza in St. 
Louis for four weeks accompanied 
by her drummer Wild Bill Lange. 
Tony Knight, comic and leader of 
the trio at Abe Neiman's King Cole 
Show Bar in Denver, recently got 
married to Margie Gillis, non -pro. 
Rieki Corvette followed Carol Le 
Claire into the New Follies, Los 
Angeles. Set to follow are Jennie 
Lee, then Texas Sheridan Octo- 
ber 7, and Tyramona, October 21. 
Mark Hendrix is now manager of 
Loew's State in Los Angeles. Billy 
(Zoot) need and Billie Bird are 
now at the Club Zomba, North 
Hollywood, Calif., while the York 
Club in L.A. has Taffy O'Neill, 
Jan Durell and Tom Melody. 
There were five minutes of dead 
radio time recently on the Bob 
Laurence show, "On the Town," 
heard locally in Philadelphia, 
while he was interviewing Princess 
Tara, the snake charming dancer. 
It seems one of Tara's pet snakes 
edged playfully to Laurence's side, 
and he froze until reassured it was 
harmless. Helen Renee, a Freddie 
O'Brien find from California, is 
making her debut in the East in 
a featured strip on the Hirst 
wheel. 

Burlesque has taken another 
step forward as a result of an im- 

Jurtant 
decision handed down by 

dge Milton Jacobs on Thursday 
(22) in a Newark, N. J., court 
case saying, in effect that "while 
a strip tease might be vulgar, it 
was not illegal, since vulgarity was 
a matter of taste to be determined 
by the patrons of the theater." 
The defendants in this case were 
Lyn York, stripper, and Jesse 
Meyers, manager of the Empire 
Theater in Newark, charged with 
giving and allowing an indecent 
performance. Judge Jacobs dis- 
missed the case because of ineffec- 
tive evidence and lack of enough 
witnesses to prove that Miss York 
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Buck Flooded at New Bern, 
Stricken Fair Rescheduled 

CLINTON, N. C., Sept. 24.- 
The O. C. Buck Shows rode out 
Hurricane Ione this week without 
bothering to set up for the fair at 
New Bern, and made it here 
Wednesday (21) with no physical 
damage worse than some wet. mo- 
tors. The fair was called off, how- 
ever, and rescheduled for the first 
week in November, when the storm 
flooded the grounds and destroyed 
whatever canvas was up. Buck 
will return for the date. 

Several living trailers of show 
personnel drew considerable water 
in their interiors, agent Roy Peugh 
reports, and the highest spot on 
the grounds was near the secre- 
tary's office where the water was 
"only a foot deep." 

The Tri -County Fair was to open 
Monday (19), but due to storm 
warnings, exhibitors had been ad- 
vised by Manager W. H. Godley 
not to bring their exhibits. 

The Buck show came here from 
Salisbury and started to move in 

San Jose Fair 

Yields OK $$ 

For Mike Krekos 
SAN JOSE, Calif., Sept. 24.- 

The Mile Krekos West Coast 
Shows, two units, turned in "satis- 
factory" business here during the 
seven -day Santa Clara County 
Fair, which closed Sunday (18) 
with a total attendance of 236,396. 
The event beat the 1954 mark by 
470 customers. 

Kre kos has played the local ex- 
position for the 11 years it has 
been in existence. Following this 
date the units split, with one mov- 
ing to Madera District Fair in 
Madera and the other going to 
Walnut Creek for a festival. Next 
week they will combine again for 
the Kern County Fair in Bakers- 
field. 

The midway space used re- 
mained unchanged from 1954. The 
spot, located off the main prom- 
enade was about 1,750 feet long. 
Only the rides owned by the organ- 
ization were used. 

Season Okay 
Krekos, back on the job following 

an illness, said that he had no 
complaint to make of business 
here or during the season. Last 
year the carnival was featured at 
the California State Fair in Sacra- 
mento. It was scheduled to go 
there again this year, first on a 
three -year contract, and then for a 
year. Later the second agreement 
was rescinded with the contract 
being let to another show. 

In summing up business, Krekos 
declared that fairs this year had 
held up to expectations. However, 
he added, it is his opinion that 
still dates will -have to be promoted 
if they are to be money -makers. 

Stresses Promotion 
"Advance publicity, queen con- 

tests and other features will have 
to become part of the regular 
routine for still dates," the veteran 
show owner continued. 'l'bere was 
a time when we played still dates 
and a few fairs. That is in reverse 
today. The etill dates need to be 
bolstered. If they are, then from 
the show owners point of view, 
they can become as profitable as 
fair contracts.' 

A show- within -a -show was held 
Thursday night (15) with $1,100 
being raised. It will be divided 
equally between the Pacific Coast 
Showmen's Association in Los An- 
geles and the Show Folks of Amer- 
ica in San Francisco. 

Krekos praised the work of 
Harry Myers, Eddie Hellwig, man- 
agers of the two units; Louis Leos, 
auditor for the organization; E. W. 
Coe and Bobby Cohn for moving 
and operating the units efficiently 
during his illness. 

on Sunday (18). Peugh and Owner 
Buck were on hand and it was de- 
cided not to unload, but to place 
the trucks on the midway as is. 
The spot was considered high 
enough by local people, who have 
experienced several hurricanes. 
House trailers and trucks were 
placed close together. 

Some Headed to Town 
It started to rain at noon, ac- 

companied by high winds and 
Peugh says it got very bad at 9 
p.m. He left the grounds then 
with a carload of people who de- 
cided to stay in town, and it was 
the last vehicle off the lot. By 6 
a.m. the winds were over.60 m.p.h. 
and tides were eight feet higher 
than normal. 

"Water started to come into 
house trailers," Peugh reports, and 
into engines of trucks and equip- 
ment. Ride boys swam and waded 
for higher ground. The storm sub- 
sided the next day. Some ride boys 
and show people were able to get 
a rowboat, and took women and 
children out of the trucks and trail- 
ers over to a nearby house, where 
they climbed into a second floor 
window. 

Mel Smith and Dick Tolman 
made three tries to get to the 
grounds by truck. Peugh also tried 
it by car, with coffee and food for 
the marooned folks. Smith and 
Tolman finally made it by wading 
thru the water up to their chests, 
to where the boys could meet them 
with a boat. Many folks had to 
abandon their trailers and seek 
higher ground, including Mr. and 
Mrs. Eddie Ryan, Eddie Forman 
of the Fly -o- Plane; , Mr. and Mrs. 
Earl Myers, Side Show operators; 
Mr. and Mrs. Lary Marcassio, 
Mrs. Ida Sincely, and Mr. and 
Mrs. Stone. 

Storm Belts 

Hames Shows 

At Amarillo 
AMARILLO, Tex., Sept. 24.-A 

severe windstorm, accompanied by 
a lashing rain, hit the Tri-State 
Fair here Tuesday (22) at about 
6:30 p.m.; causing minor injuries 
to about six persons and raining 
considerable damage on the Bill 
Hames midway. 

Show and concession tents were 
slasted by the high winds, and a 
large amount of carnival merchan- 
dise was ruined by rain. A total of 
an inch and a half of rain fell in 
little more than an hour. 

The winds and rain knocked out 
power and idled the fair for the 
night, with the fair re- opening 
Wednesday morning (21). 

Heth Scores 

At Ga. Fair 
CARTERSVILLE, Ca., Sept. 24. 

-L. J. Heth Shows trucked here 
this week from the Cobb County 
Fair, Marietta, Ca., where it racked 
up a new record ride and show 
gross and was re- contracted for 
the '56 fair. Joe J. Fontana, show's 
general agent, and County Agent 
J. H. Henderson negotiated next 
year's pact. 

Hells organization had a strong 
line -up of 20 rides and 10 shows 
on the midway. Floyd Heth's new 
Dodgem bowed there and topped 
the rides followed by the Round- 
up. Dick Palmer's revue, Nat 
Gray's minstrels and Speedy Pal - 
mero Motordrome topped the 
backend in that order. 

Mrs. Oscar Haas, the former 
Idah Delno has returned to her 
home in Sedalia, Mo., after visiting 
her daughter's family in Hollywood. 

AT LONG LAST! 

Clear Weather 

At Chattanooga 

Ups ACA Play 
CHATTANOOGA, Sept. 24.- 

For the first time in years, the 
Amusement Company of America 
this week was given rain -free 
weather at the Chattanooga-Ham - 
ilton County Interstate Fair and, 
as a result, the ACA's ride and 
show gross soared. Going into 
today, closing day of the six -day 
event, the ACA's gross was 42 per 
cent higher than last year to the 
corresponding point. 

Cames concessions shared in the 
excellent business. F6r the con- 
cessions, it was the biggest week 
of the year, according to Paul Ol- 
son, show manager. The Roller 
Coaster snared top money among 
the rides, with the Rotor second, 
and the Scooter third. 

Roxanne's revue paced the 
shows. Johnny Brasons' Little 
Horses, operating behind a 10 -cent 
admission price, continued to enjoy 
bumper business. It was estimated 
that the Brason unit would show to 
60,000 for the full run. 

Three Feras 

Lead Coast 

Queen Race 
T.OS ANGELES, Sept. 24.-With 

the Pacific Coast Showmen's As- 
sociation contest to pick a "Out- 
door Show Queen of the Golden 
West" going into high gear, three 
candidates were running neck -and- 
neck for first place. Vote -getting 
was also nearing its peak with any 
of the other eight likely to edge 
ahead into the top bracket. 

In the top position this week 
were Flossie Fitzgerald, sponsored 
by Foley ór Burk Combined Shows; 
June Sutton, Crafts 20 Big Shows, 
and May Snobar, Monte Young 
Shows. 

While the PCSA committee, 
headed by M. J. Doolan, is keep- 
ing the number of votes secret 
until late November, the three 
named were listed as leaders. In 
second place and said to running 
almost even are Helen Graham, 
sponsored by the Dooan Kiddie 
Land in Oak Lawn, Ill., and Fay 
Proser, representing the PCSA 
Ladies' Auxiliary. Mary Bacigalupi, 
Bacigalupi Organ Company; Alice 
Miller, Margie Latiker, West Coast 
Shows; Ginny Lawry, Polack Bros.' 
Circus, and Julie LeDoux, Caval- 
cade of the West Shows, are said 
to be pushing in a photo- finish 
manner to lead the group. 

Several of the contestants are 
known to be holding back on turn- 
ing in their votes. When the final 
check -up comes, the entire picture 
may be changed, a club representa- 
tive declared. 

Mom Wasserman 
Passes Away 

CHICAGO, Sept. 24.- Funeral 
services were held here Wednes- 
day (21) for Marion (Mom) Wasser- 
man- }rife of veteran concessionaire 
Sollie Wasserman, who died Sun- 
day (18) following a long illness. 
Mrs. Wasserman was active in show 
club circles and was a member of 
the Ladies' Auxiliaries of the Show- 
men's League of America and the 
Greater Tampa Showmen's Associa- 
tion. 

In addition to her husband, she 
leaves a dar:ghter, Catherine; a 
sister, Catherine King, and a 
brother, John Hules. Interment was 
in Showmen's Rest in Woodlawn 
Cemetery. 

Pomona Midway Up 
Despite Gate Loss 

Ride, Show Takes Ahead of '54; 
Concession Business Spotty 

POMONA, Calif., Sept. 24. - 
Business on the Harry A. Illions' 
"World's Fair Midway" at the Los 
Angeles County Fair is holding 
up well despite the exposition s 

loss of 30,827 patrons in the first 
six of the 17-day rurt, compared 
with the same period a year ago. 
The total for the period was 315,- 
444 against 346,271 in 1954. 

Illions, veteran park operator, has 
14 permanent rides with the Frank 
W. Babcock United Shows, man- 
aged by Larry Ferris, supplying 
nine major and 24 kid rides. The 
moppet equipment is in two Kid - 
dielands, one near the Mexican 
Village that made its permanent 
building debut this year. 

All of the nine major rides. are 
in the Fun Zone where Illions has 
such rides as Bozo, Rapids, Sky 
Wheel, Magic Carpet and other 
attractions. Also in this area is A. 
W. McAskill's new illusion attrac- 
tion, Palace of Wonders. Babcock 
has one Kiddieland with 13 rides 
and another with 11. The show 
is operating four concessions for 
the first time in the two years 
that it has combined its devices 
with those installed. 

Illions is using about 50 con- 
cessions 'this year, with Cecchini 
6c Levaggi, Sun Valley operators, 
having 26. Steve Vaugím, who has 
the Pinky's stands with Joe Dauer, 
said that he had upped his space, 
at $25 a font, to three times that 
used a year ago. 

Louis Cecchini, who is in charge 
of the stands for his firm, said 
that the stands were doing "all 
right." He added that some were 
.up and some were down in revenue 
and no comparative totals had been 
compiled. Vaughn, who specializes 
in panda bear pitches, indicated 
that his take to this point had not 
been up to expectations. 

The hIcAskill attraction was 
running less than $100 behind the 
take for the same in 1954. And, 
the Rudy Illions' Shouter, one of 

Krekos Show 
Raises $1,100 
For Coast Clubs 

SAN JOSE. Calif., Sept. 24.- 
The Pacific Coast Showmen's As- 
sociation and the Show Folks of 
America, San Francisco, will share 
equally in $1,100 raised here 
Thursday night (15) at a shindig 
on the West Coast Show lots, Mike 
Krekos, general manager of the 
two units, said. The shows played 
the Santa Clara County Fair for 
the 11th consecutive year and 
closed the seven -day run Sunday 
night (18). 

Sam Dolman was chairman of 
the event with Eddie Harris and 
Eddie Hellwig serving as co- chair- 
men. Harry Myers, manager of 
the shows, emseed the festivities 
that drew about 175 people, in- 
cluding representatives from the 
SFA in Sant Francisco and the 
PCSA in Los Angeles. 

Marie Levitt was the honored 
guest of the evening, having been 
associated with the shows sev- 
eral years. Invited to the stage 
during the function were Louis 
Leos, WCS treasurer; Clara An- 
dersen, PCSA Ladies' Auxiliary 
president; Charlotte Porter, SFA 
president; E. W. Coe, PCSA past 
president; Betty Coe, PCSA Aux- 
iliary past president; Lillian Schue, 
PCSA Auxiliary past president; 
Harris, and Hellwig. Krekos is also 
a PCSA past president and an un- 
tiring worker for the Show Folks. 

Sam Landesman was chairman 
of the food committee, with Marge 
Latiker co-chairman. Virgil Lati- 
ker handled the refreshments with 
Joe Wallace and Sam Lasky assist- 
ing. Six top acts appeared under 
the direction of Buster Odles, who 
has the Girl Show. 

the top money rides in the past, 
was within $,r0 of its comparative 
total. 

No figures on the take of the 
Babcock rides were available. A 
source reported that revenue from 
the major and kid rides was low- 
er than a year ago. 

The Illions office staff includes 
William B. Davis, of New Liberty 
Park, Buffalo; Mrs. Dorothy Zim- 
mer, Celeron Park, and Carl Roth - 
fuss, certified accountant. 

NEW SHOWS 

ESE Okay 

For Show, 

Ride Units 
SPRINGFIELD, Mass., Sept. 

24. -The grouping of King Reid 
ride units at the Eastern States 
Exposition, which constitute the 
only designated midway 'fun zone 
at tite major fair, were reportedly 
doing well despite hurricane and 
polio scares which kept attendance 
down on several days. 

The attendance of children was 
down during the first half of the 
run and the ride units suffered as 
a result. Despite attendance that 
annually tops the 400,000 mark, 
the rides account for only nominal 
business both because of the lack 
of emphasis and the absence of 
night activity. 

The units owned by Reid will 
probably be returned to his Ver - 
mont headquarters after the con- 
clusion of the run here tomorrow. 
Many of the units presented here 
were booked in. 

Several sizable shows were 
spotted thruout the grounds this 
year. Still holding out in the 
prime, main gate, location is "Danc- 
ing Waters, which first showed 
under canvas here a couple of 
years ago. The success it scored, 
altho abetted by the fact that there 
was no competition, helped start 
the water spectacle on the major 
carnival routes. 

Other tented features included 
Aubrey L. Mayhew's Country Mu- 
sic Time, a folk presentation; Cun- 
ningham's Ice -A -Rama, and a pre- 
sentation of antique automobiles. 
Another unit, which could perhaps 
qualify as a show, was tite Ber- 
sltire Trout Farm's fishing tank. 

Altho all of the show units were 
large they all lacked attractive, or 
even suitable fronts, relying only 
on banner or signs and a ticket 
box. If they had been placed side 
by side, and especially if colorful 
fronts were added, they would 
make a formidable display. 

Dave Bloom had innumerable 
novelty stands spread thruout the 
grounds. Willie Lish handled one 
in a prime up -front location. Their 
early route covered Western 
Canada. 

Season Okay 
For Ruback 

STEPHENVILLE, Tex., Sept. 
24.- Business this season for Alamo 
Exposition Shows has had its ups 
and downs, according to Jack 
Ruback, veteran owner -manager. In 
general, ride and show grosses 
have been satisfactory but some 
weeks were off due to drought, 
tighter money and weather, Ru- 
back added. 

Show was here titis week for the 
first nm of the Erath County Fair. 
Lack of rain in the area was dis- 
heartening to the rural population 
but Ruback expected to end up 
with a good week's business. 

Copyrighted material 
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94 CARNIVALS THE BILLBOARD OCTOBER 1, 1955 

PAGE & FERRIS SHOWS 
Want for BEAUFORT, N. C., FAIR, next week, with Big Pay Day it Cherry Point 

Marine Base and seven other good -Fain to follow. 

CONCESSIONS: Eat and Drink Stands. Hankies. African Dip, Short Range, High Striker, 
Break the Dish. Will book Skill °, Raxxle, Pin Store, Buckets and Swinger for rest 1. 

of season. Want Penny Arcade. Exclusive on Custard, Monogrammed Hats, Diggers 
and Glass Pitch. Roland Page wants Agents for Skill °, Grind Stores and Pan Games. 
Prince and Ida Mae, contact. SHOWS: Monkey, Big Snake, Motordrome. Illusion. f 
Colored Girl Show with own equipment, Life Show or any well -framed show that 
does not conflict. RIDES: Fly -o- Plane, Rock -o- Plane, Dark Ride. Scooter and any 
Kid Rides except Auto. Train and Water Boats. Want Foremen for Wheel and 
Chairplane, Second Mon on all Rides who drive. 

AR replies to BILL PAGE 
REIDSVILLE, N. C., FAIRGROUNDS. 

P.S.: Want Free Act to join at Beaufort, N. C. 

BAYOU STATE SHOWS 
Want for NORTH LOUISIANA STATE FAIR, Ruston, La., Ocl. 4.9; WINN PARISH 
FAIR AND STATE FOREST FESTIVAL, Winnfield, La., Oct. 11.15, and 3 More 
Louisiana Fairs to Follow. 
CONCESSIONS: Will place Custard, Pronto Pups, Foot Longs. Lemonade Snake. 
All Eats and Drinks open. Want Long or ShortRange Lead Gallery or any Con- 
cessions working for stock. ALSO PITCH AND GADGETS. 
SHOWS: Want Athletic, Motordrome, Big Snake, Side Show. My Show 25% to 
office. 
RIDES: Rock -o- Plane, Roll -o- Plane, Tilt. Caterpillar or any Ride not conflicting. 
Will make ',boot proposition for Eli Wheel to dual 'th ours. 
HELP: Want Help in all departments. Mechanic with own tools, that can keep 
fleet of late model GMC trucks rolling. 
We, close Christmas in the Bayous in Louisiana. Then 6 Florida Fairs starting 
January 10. ATTENTION, MEMPHIS, TENN., CONCESSIONAIRES -This Is It! 

Address PAUL H. MILLER er JACK O'HAYER 
Wire or Phone --c /e Cotton Festival, VillePIatte, La., Sept. 26.Oct. 2. 

Then as per route. i 
CHEROKEE INDIAN FAIR, CHEROKEE, N. C. 1 

WEEK OCT. 3 -8 I 

I 

Followed by THE GREAT ELBERTON, GA., FAIR and a continuous route of Fairs i 

eetH Armistice Week and of winter in Florida 

CONCESSIONS: Con place legitimate Merchandise and Direct Sales Concessions 

of all kinds, Auction Sole, Derby, Bozo, etc. RIDES: Will place one or two major 
nonconflicling Rides for balance of season. Winter's work kt Florida. Con place 

Foremen and Helpers for all Major Rides. Must be Ikensed semi drivers. 

Ail wires to M. G. Stokes 

BLUE GRASS SHOWS 
Corinth, Miss., 0Ms week. No phone calls. 

/ k . ,a v t. 

.GEM CITY SHOWS INC. - s VAS 

WANT FOR ETOWAN COUNTY FAIR, ATTALIA, AIL, OCT. 3.8 
With 6 Big Fairs billowing and a long season in Florida 

CONCESSIONS: All types, including Derby Jewelry, Water, String and Doll 
Games, African Dip, Scales, Candy Floss and any Concessions that work for 
stock. RIDE MEN: Foremen and Second Men that drive Semis. All winter's work 
with good pay. Apply now. Also wont Man for Front Gate and Light Towers. 
SIDE SHOW ACTS: Annex Attraction, Freaks or any good Acts for balance of 
season for offkeowned Side Show. 

THOMAS D. HICKEY or SAM GRECO OR DON GRECO 
Fair Grounds, Tuscaloosa, Ala. co Colonial Motel, Tuscaloosa, Ala. 

CENTRAL AMUSEMENT COMPANY 

WANTS FOR FIREMEN'S FAIR, JACKSON, N. C., SEPT. 26-OCT. 1, 

AND BALANCE OF SEASON 

Can place non -conflicting Rides and Shows. All Hanky Panks 

open. Wont Free Act. Can place Man with Sound Car. 

JACKSON, N. C., FAIR this week, followed by WINDSOR, N. (., FAIR, Oct. 3.8; 

CAROLINA YAM FESTIVAL. Tabor City, N. C., Oct. 10.15; MARION COUNTY FAIR, 

Marion, S. C., Oct. 17.22; thou the GREAT LORIS FAIR, Loris, S. C., Oct. 24.29 

FOR SALE -RIDES -FOR SALE 
16 -car portable Auto Scooter Ride, in fine shape, latest style: can be hauled 

on two large Semi Traders. Can be seen in operation at Blytheville, Ark. IFair) this 
week, then as per route. Will release Ride on or about November 1. Also Allan 
Herschnll Kiddie Auto Ride, Smith G Smith Kiddie Airplane and Kiddie Octopus Ride. 
All Woe Rides in good condition and can be seen in operation on Show as per route. 

Contact TIVOLI EXPOSITION SHOWS 
Bastrop, La, IFalrl, this weak; Winnsboro, La. IFalrl, Oct, 4 -t. 

UNITED EXPOSITION SHOWS 
WANT FOR BALANCE OF SEASON 

w'lll book Custord. Can Plage V1,11 for Clothes Pln. Skllloe, Halls. Coins Stores. 
Want She Show D1aPerri hil has relent; Dulls Trager, [ood top. Wan 
boot Ctrl Show of Poulot will oi, more glrle, husbands on 

Paris. 
Tenn.. Can 

Dl+ee Ride Le1D Wat drive. Lexln[lon, Tenn.. Fair. <k Oct 3: Parti, Penn., Fslr. 
week Oct. 10: both County pale, wlould attar Followed by Proven rnllon lowna 

R Wirt come on: C, as 
flashed, will 

M9f., Union Ci Tenn MIS week, 
P.S.: For Sala -1Bx38 Bingo, well flauDed, or will lure over to reliable operator for 
balance of ,gown. 

CONEY ISLAND AMUSEMENTS 
Can place fer GeinesvilleF ,.n Fallae 

r,: felre in by Sae.'rsville 
and Doueles, Go, 

Operators for Snake Show and Fun house, lao GM Show Manager with girls. Can Pe any Mow 1111 equipment. Want Hanky Pank Concessions of all kinds. 
Fapeelally went largo Cookhouse and Bingo, Novelties. Jewelry, Photos. Glees Pilch. 
HELP: Foremen for Octopus, Merry-CORound d Till and all other Ride Men 
who drive. WANT MECHANIC WITH TOOLS. Long season. lop Wary, 

CONEY ISLAND AMUSEMENTS 
Gainesville, Ga., Fair now, than Sandersville nil awelea. 

GIVE TO DAMON RUNYON CANCER FUND 

OM Wraps Up OK 
eek at Allentown 

ALLENTOWN, Pa., Sept. 24.- 
iven good weather today, the 

World of Mirth will wrap up a 

isle week at the Great Allentown 
Fair, despite a dip in attendance 
C opening day Tuesday (20) as 
E result of hurricane warnings. 

Altho the big wind failed to 
I the warnings occa- 
sioned some anxious hours. Stalled 
for a while, owner Frank Bergen 
finally gave the word to go ahead 
with the equipment. Units were 
double- staked and wagons were 
spotted strategically to be used as 
anchors if the winds hit. 

Bergen, who last week faced a 
polio epidemic in the drawing area 
of the Brockton (Mass.) Fair, shot 
I 15 cars of equipment in 
I in order to get an early start. 
Some units made it or. Sunday and 
got in a day's work, altho most 
aetio11 was prohibited. It was esti- 
mated that 90,000 people milled 
around the grounds. 

Prevue Good 
The show caught an excellent 

Monday night premix.. A free gate 
m this night annually brings out a 
urge crowd. Virtally. all of the 
hose units were ready for the 
light play, Bergen said. In the 
last only a small part of the show 
equipment could be macle ready 
n time because of the lengthy and 
lifficult move from Brockton. 

The front end, under Ilse three - 
ion of Bernard (Bucky) Allen, was 
tlso enjoying a very fine week. 

Carnival Routes 

Continued from pane 75 
heroic. Am. Co.: Sedan, Kan.; Fredonia 
6.8. 

Coleman Bros.: Middletown, Conn. ollins, Wm. T.: (Pair/ Tulsa. Okla 1 -.. Coney Island Amusements: tn.) Gaines- ville, Oct Weir) Sandersville 3.8. Cote Am. Co.: (Fair) Vassar, Mich. Crafts Expo.: (Pair, Fresno, Calif., 29- Oct. 9. 
Crefta 20 Big: (Fair) Fresno, Calif.. 29- Oct. 9. 
Cumberland Valley: IFair) Dalton, Go: IFair, Summtrvllle 2.8. 
De Oct. s 8lddleknd; Racine, Wis.. 27 -act. 3. 
Dlxlt Am.: Hampton, Ark.; Verde, La., 4.7. 
DMe Expo.; Gordo, Ala. rag°, No. 1: Kokomo, Ind. 

rew, James H.: Murphy, N. C.; trairt McCormick, S. C., 3.8. 
Dudley. D. 8. trait) Post, Tex., 2 -6. umont: Calhoun, Oa. 

eer's 
a 

?water: Clarendon, Ark.; Marl ann 
Enslcrn Am. Co.: (Fair) N. Waterford. II% MOct. 1Erie. MR..: Kan., 79 -0ct. 1. Foley Ac Burk Combined: (Pair) Ventura, Calif., S9. 
Franklin. Don, No. 1: !Fair) Rosenberg, Tex.. 28 -Oct., 1; Angleton 4.6. Franklin, Don, No. 2: (Fair) New Braun- fels, Tex. 
O. b B.: Grantsville, Md. OM City: (Pale) Tuscaloosa, Ala.; Male) Attalla 2 -8. 
Cents., J. A. Meadville, Miss. Georgia Am. Co.: (Pair) Lavonlo Ga. Glades Am. Co.: Kenbridge, Ve. Oladatone Expo.: (Fair) Clarkadale, Miss.: IFalrl Charleston 3.8. 
Gold Medal: Anderson, g, C.; Petersburg, Va., s -8. 
Gooding Am. Co., No. 1: (Pair) Hamil- ton, O. 
Oooding Am. Co., No. 2: (Fair) Hillsdale, Mich. 
Goodin Am. Co., No. 6: 1Fafr) Atlanta, Ga. 
flooding Am. Co., No. 4: Utica, O. Gooding Am. Co., No. 6: (Fain Kenton, O. GoIndoding Am, Co., No. 8: (Fair) Auburn. 

Bingo was out this year, after 
having run here last year. 

Altho the removal of many trees 
and the paving of the entire fun 
area created considerable extra 
space for the shows, there still is 
not enough room for all of the 
equipment. A number of rides 
have been shipped to Trenton, 
N. J., where the New Jersey State 
Fair opens tomorrow. 

Many other ride and show units 
will be shipped out of here tonight 
by tractor- trailer and low-boys in 
time to catch the afternoon play 
tomorrow at Trenton. 

gOV4ig Am. Co., No. 7: Mltehell, tnd. O too Am, Co., No, t: IFalrl Carroll- ton, O. 
OoodWg Am. Co., No. 8: (Fair) Palnts- vllle, Ky. 
Greater Dlslelend Expo.: IFalrl Jones hero. La.: IFalrl Markevllle 5 -9. Names, Bill: Lubbock, Tex. Hammond, Bob: McGregor, Tex, Happy Attrs.; Ashland, O.; Coshocton 3t Heppyland: 

Greater: 
Sallac Mlch. Hartlook 

Bros.: 
Walviele N. C. Hartaock area.: Centerrllle, L. Harls°ck, Roy: Arbyrd, Mo. Rath, L. J.: Carrollton, Oa.; Covington J -. HM's Greater: Pecos, Tex. Holly Am. Co.: Pale/ McDonough, OS.: Pal. Claxton 3 -8. Houle. Buff, No. 1: Wahl Huntsville, Ala.: ,Pair) Tupelo, Miss., 4.8. Bottle, Buff, No. 2: Lawrenceburg, Tenn.: Donaldsonville, La., 4 -8. Bottle. Huff, No. 3: Oberlin. La. Hugóa Novelty Expo.: IPalri Okmulgte. Okla.. 28 -29: (Fair) Chelsea 8.9. Ideal Rldea: Indianapolis 30-Oct. 2; Rising Sun. Ind.. 4.8. 

Imperial, N0. 1: Union, Mo.. 27-Oct. 1. Imperial, No. 2: Union, Mo. 27-Oct. I. Eater Greater: Arkansas City, Kan 27- Oct. 1; Rini/ling. Okla., 4 -8. Johnny's United: Gerrit, Jackson. Tenn. Kilt. Floyd O.: Wale) Russellville. Ark. King Br., Elkhart, Ran. 
Lane, Leo: ink) Wrightsville, Ga.; (Fain Millen 3 -8. 
Lone Star: IFalr) Korth Vernon. Ind McKenna's Rides As Am.: IFalrl Lodi. Wis., 28 -28: Clintonville 30-Oct. 2; (Pair) Chilton 7.9. 
Ma Greater: (Pair) Barriman, Tenn. Manning. Rob), (Fair) Ste kevllle, N. C.: Pahl Seater 3-8. 
Marlon Greater: Manning, 8. C. Marts, John H.: Wahl Hickory, N. C.: tFairl Fayetteville 3., 

New Bern Flood 
Continued from page 73 

location, began to flood nonethe- 
less. Previous storms had not 
flooded the midway area so the 
O. C. Buck Shows trucks were 
placed there, but not unloaded. 
By midnight, the, Ilse grounds 
were entirely covered with water. 

A tent 300 by 50 was set up for 
chief exhibits, and booth were in- 
stalled, and another, 1.50 by 50, 
was erected for livestock. Both 
were whipped to shreds by the 
storm, it was reported. Also ruined 
were two eating stands. The carni- 
val suffered flooded house trailers 
and wet motors, but took off with- 
out difficulty on Wednesday (21) 
for Clinton, N. C. 

Several of the show personnel: 
were marooned at the grounds 
oversight, during which it rained 
in torrents and the wind was as 
strong as 80 mph. At Godley's of- 
fice, one of the high spots, the 
water was a foot deep. The 
grounds were cut off from town 
and no help could be sent until 
the following day, when the storm 
and seater level receded. 

All of New Bem was stranded 
by flooded streets and roads, and 
there was no telephone service, 
electric lights, or drinking water 
to be had. The entire roadway 
along the main river road was 
flooded and travel was impossible. 

Metropolitan: Gadsden, Ala. 
Midway of Mirth: Harrisburg, Ark. 
Mighty Hoosier Stale: Aurora, Ind., 26- 

Oct. I. 
Mighty Interstate: !Pair, Chlldersburg, 

Ala.; (Pair, Opelika 8.8. 
Miller, Ralph R.: Melville, La. 
Milliken Bros.: Marlon, 8 C. 
Motré a Modern: (Fair) Andrews, Tex.; (Fair) Seminole 3.6. 
Motor State: (Fair) Fulton, MI.., Wahl 

Burce 3 -8. 
Mound City, No. 1: Charleston, Mo., 3 -8. 

(season ends). 
MoArk fly, Clty, No. 2: Wardell, Mo.; Oaccloa, 

, 

Nolan Am. Co.: IFalrl 5.8.0. Ky., 7D- 
Oct. 1; (Fair) Vaaceburg S -8. 

Page A Perris: (Fair) Reidsville. N. C.; 
(Fair) Beaufort 3.8. 

Penn Premier: ,Pair) Lexington, N. C.: 
rnstrl Croton, S. C., 3 -3. 

Powelson Greater: Coshocton, O. 
P 

Nt, 
e 
C .; 

wFn dFrl MR .8. 
M ut 

R Am.: Danville .; Ringgold, 4., 
Raley Bros. Expo.: (Fair) King. N. C.; 

trait.) Scotland 4 -9. 
Reid, King, No. 1: Bloomsburg, 
Royal Expo.: (Fair; Kingstree. S. C.; (Pair) 

Orangeburg 3 -11. 
Royal Midwest: (Fair) Hardinsburg, Ky., 

29.00t. I. 
Rumble Orealer: Lawrenceville, DI, (tea- 

eon ends.) 
Schafer. Just for Tun: train Longview, 

Tex.; Moir) Center 3 -8. 
Scott. Turner: Manning, S. C. 
Shan Bros.: Sweetwater, Tenn. 
SMbrand Bros.: (Fair) Albuquerque, N. M. 
Smith, Geo. Clyde: (Fail Enfield, N. C.: 

(Fair) Littleton 3 -8, 
rout Oreattr: iegnolla, Ark. 

Southern States: Y rlicfllo, fla. 
Southern Valley: IFalrl Natchltochea La. 

(Pair) De Rlddtt 
Star Am. Co.: tralr) McGee, Art. 
Stephens. C. A.: Conyers, Oa. 8tin. James E.e, 1 Greenville, S. C.; 

IFalrl Charlotte, N. C.. 4 -8. 
Sunscl Am. Co.: Main Hope, Ark.; IFair, 

Carutheravllle. Mo.. 4 -9. 
Thomas, Art B.. No. 1: Yankton. S. D. 
Thomas Joyland: Kingwood. W. Va. 
Tidwell. T. J.: Lawton, Okla., 28 -Oct. 1. 
Tinsley, Johnny T.: tralrl Anniston. Ale.; 

Weir) Griffin, Oa., 341. 
Tlroll Expo.: exits Bastrop. La.; (Flirt 

WlnneebOro 4.a. 
20th Century: Waco, Tex., 1 -E. (eeaaon 

ende.l 
Unl Expo.: Union Clty, Tenn. 
O 

ted 
9tatea: Aaherille, N. C.; (Pa!r) Sost 

Bend 3 -6. 
Victory Expo.: IFalrl Iowa Park, Tex. 
virgin. Greater: IFair, Warrenton. N. C.; 

IFalrl Louisburg 3 -8. 
Volunteer: Linden. Tenn.; Trenton 3 -8 
Wallace Bros.: Kosciusko, Miss.; (Fair) 

Yatoo City 3 -8. 
West Pout: Bakersfield. Calif.: ,Pair) De- 

lano S -9. 
West Coast Expo.: (Pair) Bakersfield. Calif. 
Wilber's Wolverine: McMinnville, Tenn. 
Wilson Famous: Astoria. 111. 29 -Oct. 1. 
Wolfe Am. Co.: tFalr) Cheraw, S. C.. 

IFalrl York 3a. 
World's Finest: lealr) Kitchener. Ont.: 

T'ENT'S 
CONCESSION, CIRCUS. CARNIVAL 

AMERICAN 
TENT CORPORATION 
America's Largest Rullders 

of Fine Show Tents 
201 E. Water St. Norfolk 10, Va. 

Representative G. C. Mitchell 

BILL SANDERS 

Pal[1 Simcoe 2-t. 

WorM oI Idlrth: Treptop, N. J. 

PAILAKEETS 

'V° EACH 

Shipped Daily- F.O.B. 
Los Angeles 

Durkee's Bird Farn. 
8967 E. Callatin Rd. Pico. Catit 

Phone: Oxford 9.5210 

RALPH R. MILLER 
CAN PLACE 

Foreman for Smith G Smith Chairplane. 
All winter's.work in Louisiana. Can use 
Help of all kinds. Man to take charge 
of Country Store Wheel. Have for sale 
3 Le Roi 25 Kw. A.C. Light Plants, 
5750.00 each. G.M. 45 Kw. Diesel on 
Semi -Trailer, 53,000.00. Evans Bowling 
Alley. complete, $100.00. Evans Big Six 
Wheel, like new, 0100.00. Several good 
Sat Spindles, $50.00 each Cannot ship 
out of state; come get them. Melville, 
La., week Sept. 26; SimmNpen, week 
Oct. 3. 

CUSTARD FOR SALE 
Dual machines -two flavors. Completely 
ne°nhed. Separate freezing unit for 80 
gallons mix. Completely equipped to 
operate anywhere . . ..2000. 

CLAYTON Hobe 
1023 Vallirr StriZtiontl.r"%ris, Ark. 

Wanted -Agents- Wanted 
For Becket,, Six Cats and Color Darts. 

Most throw stock and stay sober. 

L. A. BOLENBARKER 
c/o Byer Bros.' Stews 

Searcy, Ark. 

CARNIVAL WANTED 

FOR DUBLIN FREE FALL FAIR 

SEPT. 29-OCT. 1, DUBLIN, TEX. 

Contact ED KELLER 
c/o Chamber of Commerce, Dublin, Tex. 

Re-Elect 

CURTIS HIXSON 
MAYOR OF TAMPA, FLA. 

Vete Absentee 

Re -Elect 
BOB JOHNSON 

City Judge 
Tampa, Florida 
Vote Absentee 

HUBERTS MUSEUM 
22a W. 42nd St. New York, N. T. 

°pew all year mood 

Want Freaks and Novelty Ach. State 

salary and all particulars In Eint knee. 

FOR SALE 
Ferris Wheel and Trailer. $1,800.00. 

Tractor extra. 

BOGLE SHOWS 
Manhattan, Kans., ow; Girard, Kans., 

Oct. 5.8. 

WANT 
BLEACHER SEATS 

WIII bey alt Oelwecn 2.000 and 
á,000.r w'rllt immetlletelY 

JOHN MAINS 
5929 50eater Mich. 

JACK VINSON 
BInRO Help for Ilunlavale. Ala.. Fair. 
Also BInRO }lelp for Ilnnky Penk ARenla 
for cnnderaegrg. nia., d nu ,ntora 
work for right people. Those he have 
worked for me before, contact. Áddreo: 

Miahly Interstate Shows 
Huntsville, Ale., this weak 
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SHOWS I 

OCTOBER 1, 1955 

MIDWAY CONFAB 
Roger Warren, manager of Crafts 

Exposition Shows, was presented 
with a new son by his wife Septem- 
ber 13. The baby, Robert Brian, 
is the fifth for the Warrens. . 

Dr. John Lamarr, formerly with the 
Johnny J. Jones Exposition, was a 
recent Chicago visitor from his 
home in New Smyrna Beach, Fla. 

Billy Logsden closed with the 
Buff Hottle Shows at Jackson, 
Tenn., and is now operating his 
two shows on Johnny's United 
Shows.... Lou and Kitty Pease an- 
nounced the birth of a son, David 
De Witt, on September 14, giving 
the Pease family three boys, Billy, 
Bobby and their new brother... , 

Karl Alzora postais that he now has 
his snakes, illusion and cat -faced 
girl with Gladstone Exposition 
Shows. Alzora spent the earl' part 
of the season playing streets in the 
Mississippi delta area. 

Mr. and hfrs. John Callagan 
hosted a number of friends from 
the Gooding Amusement Company 
at their home when the show 
played the Knoxville fair. Included 
among the guests were Hal Eifort, 
Charles O'Brien, Hap Birkshire, 
Mr. and Mrs. H. B. Miner, George 
Leonard, Pauline Clark, Joseph 
Haywood, krr. and Mrs. Bob Pur- 
vis, Mr. and hfrs. Sam Martin, Mr. 
and Mrs. Frank DuBois, Ben 
Hirsch, Marie Simpson, Robert 
Bauman, Clarence Hunter and 
Morris Lipsky. 

Del and Dorothy Crouch, who 
have the Motordrome on ACA 
Shows, writes that they broke all 
their past records at the Kentucky 
State Fair. Personnel includes 
Buddy Gentry, talker; Betty O'Day, 
Bill Draper, Jess Rogers and Reece 
(Skinny) Stephens, riders; Richard 
Deevess and Gilbert McLain, ticket 
sellers. 

Notes from George Clyde Smith 
Shows: At Warsaw, Va., Pete 
Hunter, Red Dunn and Willie 
Brown went fishing. The boat 
turned over but all reached shore 
safely.. Esther Leaster is man- 
aging the Side Show, replacing Bob 
Randy. Among the new acts are 
Emma Raymond's dogs.... Peggy 
Ewell is back with her big snake. 
Zip Templeton has a snake unit and 
Frank Carr and Don Hough joined 

Tight Route 
Aids Belle 

RIPON, Wis., Sept. 24. -Tight 
muting, with a season's total mile- 
age of only 1,840 miles, has helped 
the profit column for Belle City 
Shows this year. With two more 
street fairs to go, the organization 
will wind up with this total mileage 
figure altho it will have been on 
the road 26 weeks and played 31 
stands. 

The Weyauwega fair, final one 
on the Wisconsin circuit, was Isard 
hit by a polio epidemic. Attendance 
was good but the lack of young- 
sters was felt on the midway. Jack 
Guy's Athletic Show topped the 
line -up. Flying Scooter led the 
rifles. 

After the Ripon stand, showy 
will play street fairs in St. Francis 
and Memo Falls and then move 
to its Milwaukee winter base. 

with glass pitches.... Visitors to 
the Smith org included Marian Mc- 
Wethy, Bill Page, Junior Leworthy 
and Bernie Spain, 

Lester M. Field, former deputy 
sheriff of Gary, Ind., and Mrs, 
Louise Buckholtz, former Billboard 
agent and concessionaire on Sun- 
set Amusement Company, were 
married September 10 in the par- 
sonage of the Methodist Church, 
Gresham, Ore. Mr. and B. M. Jones 
server as best man and matron of 
honor respectively. Immediately 
after the ceremony the newlyweds 
left for a tour of the State of Wash- 
ington and Southern Canada. 
After September 2.5 they will be 
at their home, P. O. Box 404, Gres 
ham, Ore. The Fields plans on 
taking out some concessions next 
season. 
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Want for YAZOO COUNTY FAIR, Yazoo City, Miss., Oct. 3 -8; MISSISSIPPI 

STATE NEGRO FAIR, Jackson, Miss., Oct. 10 -15 

SHOWS -Want Drome, Mechanical Show, Minstrel, Athletic, Fat Show, Unborn and Fun House. 
CONCESSIONS -Want Fish Pond, Long Range, Short Range, Darts, Photos, Buckets, Ball Games, 
Break- the -Record, Bear Pitch, Jewelry, Cork Gallery, Scales, Novelties, Coke Bottles, Pitch - 

Till -You -Win, Nickel Pitch, Six Cats, Diggers, Penny Pitch, 

GENE CAIN WANTS 
Heads of Stores and Annuls for Buckets, Blower, Rass!e, 
Pin Store and Nail Gomes. 

ESPECIALLY WANT 
Custard, Gloss Pitch, Snow Floss, Popcorn. 

ALL REPLIES: E. E. FARROW, Mgr. WALLACE BROS.' SHOWS 
Kosciusko, Miss., this week; then Yazoo City, Miss. 

Friends of Joseph E. Karr, 
former carnival manager, will be 
sorry to learn that Karr is seriously 
ill in a Mobile, Ala., hospital. Mrs. 
Karr and the children are staying 
temporarily with her mother at 529 
Telegraph Road, Prichard. Ali 
Charlie Campbell cards from .Vin 
ginia that Isis Marie O'Day exhibit 
car has been doing good biz in the 
State and that he is now routed 
toward the North Carolina tobacco 
markets. 

Frank W. Peppers infos from 
Union Springs, Ala., that his All - 
States Shows had fair business re- 
cently at Cuthbert, Ca., despite 
two days of rain. The org is nosy 
back in Alabama to play fairs... A 
short story by Walter B. Fox about 
some amusing happenings on Billie 
Clark's Famous Broadway Shows 
of 25 years ago appeared in a re- 
cent issue of an Eastern trade 
paper. 

Several show folk did not arrive 
at the Ness' Bern, N. C.. fairgrounds 
in time to set up. and thus were 
spared a difficult night at the 
storm -flooded location. They were 
Mr. and Mrs. William Beldock and 
Mr. and Mrs. Chet Batchelor, each 
with a trailer and truck. and 
Cuclty Mutton, O. C. Buck Shows 
electrician, and his wife. They 
parked on highs ground along High -' 
way 70 until after the storm. 

Mrs. C. A. Vernon, wife of the 
owner of United Expositions Shows, 
lost two of her concessions and 
stock at Mount Carmel, Ill., Friday 
(16) when the stands were de- 
stroyed by fire. Fast action by show 
personnel, who moved neighboring 
concessions, kept the flames from 
spreading. Fire was attributed to 
a short -circuit.... James H. Drew, 
owner of the show bearing his 
name. reports visitors at Hender- 
sonville, N. C., included Mr. Kirby 
and son. of the Union, S. C.. fair; 
L. P. Brady and R. Terry, United. 
States Shows; Johnny J. Denton, 
Cold Medal Shows; Joe McKennon, 
Asheville, N. C.. fair, and C. R. 
Freed, Sfurphy, N. C., annual. 

Mrs. Bill Evans, of Evans United 
Shows, is back on the show after 
attending the funeral of her mother 
in San Diego, Calif. 

The Malotts, Side Show oper- 
ators, closed their best season since 
1950 at Quebec recently and re- 
turned to their home in Indianapo- 
lis. The attraction played the B 
Circuit of Canadian fairs with J. P. 
Sullivan's World's Finest Shows. 

WHERE ARE YOU WINTERING? 
Kindly fill out this blank and mail to The Billboard, 

2160 Patterson Street, Cincinnati (22), O., for our records 
of circus, carnival and tent shows in winter quarters: 

Title of Show 

Kind of Show 

Owner 

Manager 

Winter Quarters Address 

Office Address 

JOHN N. MARKS SNOWS 
MILE 

LONG 

PLEASURE 

WANT FOR THE FOLLOWING DAY AND NIGHT FAIRS: T J 
Fayetteville, N. C., Fair, week of Oct. 3; Wilson, N. Ct, Fair, week of Oct. 10. 

And all fairs until the middle of November. 
CONCESSIONS -Legitimate Merchandise Concessions of all kinds, no exclusives. 
SHOWS -Wild Life, Unborn, Monkey or any Grind Show not conflicting, with or without 

equipment. 
RIDES -Rock -o- Plane, capable Ride Help, top salaries. 

AN replies to 

JOHN H. MARKS HICKORY, N. C., THIS WEEK; THEN AS PER ROUTE 

*********** ********* 
IISEMEN 

A STAR SPANGL D MIDWAY 
OPEN MIDWAY_ 

GOLDEN BELT FAIR 
HENDERSON, N. C. 

OCTOBER 3 THRU 8 

SUMTER CO. FAIR 
SUMTER, S. C. 

OCT. 10-15 

-OPEN MIDWAY 

ROBESON CO. FAIR 
LUMBERTON, N. C. 

OCT. 17-22 
AND OTHER BIG ONES UNTIL MIDDLE OF NOVEMBER. Can place CONCESSIONS: Hankys of all kinds, Ca 
Rack, Buckets, Hats, some P.C., Pill Pool Dealer. SHOWS: Any good Grind Shows, Maslello wants Girls for Danc- 
ing Show, Side Show Acts. HELP: Fly -o -Plane Foreman,Second Men for all Rides, must drive semis. Agents and 
Concession Help, contact Danny Dell; all others address JOHN VIVONA, Sanford. N. C., this week. 

RALEY BROS.' EXPO 
NO GRIFT ANYTIME 

WE ARE BREAKING All RECORDS FOR FAIR BOARDS, FOUR MORE MAJOR FAIRS TO 60. 11íE GREAT SCOTLAND 

NECK PEANUT FAIR, Week el Od. 3; PEMBROKE INDIAN FAIR, Week of Od. 10. Parry Thwsaad AIIadaote 

Last Tear. CHESTERFIELD aid WALTERBORO, N. C, to Follow. 

Place all Stock Concessions. Need Bingo starting at Scotland Neck. Sell exclusive on custard, 
Place French Fries and other Eating Stands. Low percentage to family type Grind Shows. Do 

not want belly shows. Stokes County Fair, King, N. C., this week. 

HAROLD RALEY, Mgr.; ETHEL RALEY, Secy.; FRANK DICKERSON, Gen. Agt. 

UNION, S. C., AGRICULTURAL FAIR, OCT. 3 -8 

HIGH POINT, N. C., AGRICULTURAL FAIR, OCT. 10-15 
CONCESSIONAIRES, ATTENTION: 

TWO OUTSTANDING SPOTS. TOBACCO MONEY PLENTIFUL, SPACE REASONABLE 

CONCESSIONS 

HELP 

Balloon Darts, Hab, Novelties, Short Range, Crab. Age and Scales or any ether 
legitimate concessions. 

CAN PLACE COMPLETE MINSTREL SHOW. We have complete outfit (salaries 
out of office/. Est Show, Dillinger Car, Hillbilly Show and Mechanical Wed/. 
OCTOPUS FOREMAN. Help on Tilt, Wheels, Kiddie Rides, etc. Caw use mine 
as Ticket Sellers- Semi /riven profound, All oires and phone call* to 

PENN PREMIER SHOWS 
Floyd D. Serfass, Gee. Mgr. Harry (Buster) Westbrook, Ras. Mgr. 

Care Fairgrounds or Piedmont Hotel, Lexington, N. C., this week. 
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ROSS MANNING SHOWS 
SHELBY, N. C., COLORED FAIR, OCT. 3 -8 

HARTWELL, GA., WEEK OF OCT. 10 -15 

ATHENS, CA., WEEK OF OCT. 17 -22 
TRENTON, N. C.. WEEK OF OCT. 24 -29 

MORGANTON, N. C., WEEK OF OCT. 31 -NOV. 5 

CONCESSIONS: Hankies of all kinds, Novelties- Woody McBride wants Cookhouse 
Help and Coke Bottle Agents. Want Short Range Gallery. 

SHOWS: Can place Colored Shows for Shelby, Hawaiian and Minstrel; we have 
all equipment. Write or wire 

ROSS MANNING 
Fairgrounds, Statesville, N. C., or Tommy Carson, Vance Hotel, Statesville, N. C. 

SCHAFFER`S. JUST FOR FUN SHOWS 
WANT FOR THE FOLLOWING FAIRS: 

LONGVIEW, SEPT. 26.0a. 1 I NACOGDOCHES, OCT. 10-15 

CENTER, OCT. 3.8 GILMER, OCT. 17.22 
(ALL TEXAS) 

THESE ARE THE CREAM Of EAST TEXAS FAIRS 
CONCESSIONS: Want Long Range- Short Range. Mug Outtit, High Striker, Roll 
Games. String Game. Coke Bottles, Hoop -La. Knife Rack. Age and Scales. Duck 
Pitch, Bumper, Balloon Darts. Pan Game Mouse Game. Onhy Racer. 

PITCHMEN AND DEMONSTRATORS, COME ON 
SHOWS: Want Arcade, Wildlife. Big Jog and Little Horse, Monkey, Midget, Motor- 
drome or any good Grind Show. 
WANT OUTSTANDING FREAK TO FEATURE IN SIDE SHOW, TOP SALARY. 

THIS SHOW WILL BE OUT LATE. 

Conine.: W. A. SCHAFER 
Longview, Tex.. this week: then per route. 

Florence County Colored Fair, Oct. 3 thru 8 

Sarnia-Chester-Barnwell, County Colored Fairs following -With 
Big legion Armistice Celebration following These fairs. 
Aft Hanky Panks open Can use Diggers aM Custard, Bingo; will sell Ex on these. 
Cart also use two Skillos and Line -Up Stores: will consider Ex on these to right party. 
Limited amount of Mug Outfits. Reasonable rates on all Concessions. 
Want any Rides not conflicting with Tilt, Octopus, Chair -o- Plane. Can use Wheel to 
Dual. 
Colored Girl Shows, Animal. Wildlife. Ten -in -One. Monkey Show. Congo, White 
Usher, contact. Harry Stevens, contact in regards to concessions. 

All replies fo W. E. HOBBS., St. George. S. L. this week 

B. & H. AMUSEMENT CO. 

3 County Fair -- Kinston, N. C., next week; 

Person Co. Fair -- Roxboro, N. C., Oct. 10 -15 
Can book all types of Concessions and Shows for these big fairs. 
Capable" Ride Help can be placed, also Concession Agents. 

All communications to 

STEVE DECKER 
BEAM'S ATTRACTIONS 

SNOW HILL, NORTH CAROLINA 

JIMMIE CHANOS SHOWS 
Want for 

VERONA, OHIO, FIREMEN'S CELEBRATION 

October 4 to 8 

WANT legitimate Concessions of all kinds, Popcorn, Floss, Candy 

Apples. WANT Bingo, Grab Joint, Mitt Comp. All replies to 

JIMMIE CHANOS Greenville, Ohio 

GREATER DUVAL COUNTY FAIR 
Jacksonville, Fla. -Oct. 31 thru Nov. 5 

6 -Days and Nights -6 
RIDES -Scooter and Dark Ride. 
SNOWS -Tan Howe (Harvey Wilson. answer, -MI 1 -Wild Life. 
EXHIBITORS -Haw space M main Wilding tes Pitchman- Cadger Workers-- 

Jeweirg- Outright Sales, 
CONCESSIONS -- Arcade -Long Range -Short Range -6- Cats- Aactìon -Hanky 

Peeks, 

DOLLY YOUNG. Mgr. 
Greater Duval County Fair Assn.. 311 W. Bay Sleet. Jackseeville, Fla. 

Phones: Office, Elgin 6- 7786 -Night, Elgin 5.7621. 

GREENUP, KY., FAIR, SEPT. 28 -OCT. 1; 

VANCEBURG, KY., FAIR, OCT. 5 -8 
Wont Concessions and Shows: Bingo, Age, Weight, Photos, Novelties, Apples, 

French Flies, Boll Gomes, High Striker, Basket Ball, Long and Short Ronge and 

Concessions of all kinds. 

NOLAN AMUSEMENT CO. 
GREENUP, KY., FAIR THIS WEEK 

WANTED-A.1 AMUSEMENT- W:ANTI:D 

RIDE HELP: Foreman foi 
aE 

lb 
ae 

ran. FSCmaof 
wr g e. 

2Ló Octopus. Must drive 

CONCESSIONS: Can place any non.con[lictina hanky Yank working for stock. Contact 

JOHN HANSEN, Mgr. 
East Prairie, Mo., Sept, 2404. 1; New Madrid, Mo., Oct. 1.e, 

THE BILLBOARD 

NEW DEVELOPMENTS 

Popcorn Warmer Offers 
Large Heating Capacity 

NEW YORK, Sept. 24. -A pop- 
corn wanner that is said to pro- 
vide over 13,000 cubic inches of 
heated storage space for popped 
corn is being sold Isere. The 
warmer is constructed of heavy - 
gauge steel finished in baked 
enamel and overlaid with quilted 
stainless steel. Named the "Show- 
man," the unit is equipped with 
cash and utility drawers, fiber- 
glass insulation and built -in casters 
for ?orlability. 

The well it heated by a Crorno- 
lux heater which is thermostatically 
controlled. A fan blows hot air 
into the well bottom and circulates 
it thru the corn in the well. The 
heater, thermostat. fan and drive 
motor are combined into one unit, 
which is said to be easily accessible 
and readily removable for service. 
The counter display area is lighted 
by a fluorescent tube. All parts 
of the wanner coming into contact 
with the corn are of stainless steel. - 
National Theatre Supply `ompany, 
92 Gold Street, New York. 

Simplified Steak 
Tenderizer . . 

NEEDHAM HEIGHTS, Mass. - 
A steak tenderizer that develops 
cubes in the center of the meat, 
leaving one edge intact- to keep 
the meat in a solid piece, ltas been 
developed. According to the 
maker, the unit is designed to pro- 
duce steaks appettring in appear- 
ance with a high degree of ten- 
derness. Meat is passed thru the 
unit once, then turned over, given 
a quarter turn and passed thru 
again. Both motor and gear box 
are fully enclosed. Knives are 
easily removed for cleaning. The 
machine can be adjusted for depth 
of cut.-Needham Manufacturing 
Company Inc Cube Steak Ma- 

drink is frothy and light. The 
tropical whip is a blend of papaya, 
passion fruit, cocoanut and other 
flavors. - Tropical Fruit Products 
Company, 7456 North Western 
Avenue, Chicago, 4.5. 

Infra -Red 
Broiler . . . 

NORTHBROOK, Ill. -An infra- 
red broiler is being marketed here 
that has two burners for its basic 
heating elements. The lover one 
heats the nickel alloy steel plate 
and the upper heats a double set 
of stainless steel radiants which in 
turn throw a barrage of infra -red 
rays. bfanufacturer says these rays 

bpenetrate 
the meat deeply, broiling 

oils sides while sealing in the 
juices. Three minutes is required 
to pre -heat the unit and a medium 
steak then broils in five minutes 
without being turned over. The 
stainless steel broiler is removable 
fur cleaning. One unit, 14 inches 
wide by 251 inches deep, fits on 
the back counter. The other, 24 
inches wide, can be stacked for 
double c a p a c i t y.- Anetsberger 
Brothers, Inc., 180 North Anets 
Drive, Northbrook, IB, 

Unit Makes 
Round Cubes . . . 

ALBERT LEA, Minn. -An ice 
cube maker that manufactures 
round -shaped cubes has been in- 
troduced here. The shape is said 
to minimize clumping and matting 
and the clubes fit any glass. Fea- 
tures are dry, stainless steel storage 
bins low-cost installation, auto- 
matic operation, according to the 
manufacturer. -American Gas Ma- 
chine Company, Queen Stove 
Works, Inc., 505 Front Street, 
Albert Lea, Minn. 

chine Company Division, Needham Barrington OK/ lícig}lts, Mass. 

Automatic 
Burger Maker ... 

\VICHITA, Kan. -A conveyor 
griddle that processes 24 ham- 
burgers every three minutes, then 
passes them thru a special beef 
broth to further enrich their flavor, 
is being manufactured here in 
Wichita. The elimination of the 
human factor, according to the 
manufacturer, insures uniform tem- 
perature and speed control during 
rush periods. Unit also handles 
frankfurters, minute steaks or simi- 
lar type meats. Machine is 84 
inches long, 14 inches high, 24 
inches deep and operates on natural 
or bottled gas or eiectriciiy.-Float- 
ing Henryburger Systems, Box 936, 
Wichita, Kan, 

Fry Cutter 
Has Flash ... 

CHICAGO -A French fry cutter 
that produces a variety of fancy 
designs is being marketed here. 
Unit will turn out waffle -cuts, crin- 
kle cuts, crinkle-chips and cubes. 
In addition to its Iise of potatoes, 

Harris Again 

Set for Midway 
CitEAT BARRINGTON, Mass., 

Sept. 2.1.- Excellent weather lead 
to record attendance and excellent 
midway business at the Great 
Barrington Fair last week. 

Midway operator Jeff Harris, 
who handled the fun zone for the 
second year booking rides and 
shows independently, said that he 
would again handle the amuse- 
ment zone next year, having corn 
Meted arrangements wills Edward 
Carroll, fair operator. 

The black top area installed this 
year by Harris will be enlarged 
next year. 'I-he hard surface proved 
North its cost Nebo the weather 
offered no problems this year, 
Ilarris said, 

A number of persons who made 
it can be adapted to vegetables and Ilse event this year have been 
fruits. Blades and push out block rebooked for 1956, Harris said. 
of the all -metal machine are said I The offer of free admission at 
to be easily removed for cleaning.-; to boost crowds did not work 
Kesco Manufacturing Company.'' out as well as expected, he added. 
5614 Blackstone Avenue, Chicago 
37. 

Paper Cups 
With Slogans . . . 

EASTON, Pa. -Paper cups svilll' 
a safety message imprinted on them 
are being sold here. Designs and 
slogans on the cups have been 
developed to give then) a strong 
impact ou users. They core in an 
assortment of 36 different safely 
message designs.-Dixie Cup Com- 
pany, 24th Street and Dixie Ave- 
nue, Easton, Pa. 

Whipped 
Fruit Drink ... 

CHICAGO -A line of concen- 
trated tropical-flavored fruit whip 
drinks is being marketed here for 
outdoor locations. Three flavors - 
orange, pineapple and tropical -are 
being offered. The first txvo are 
processed concentrates of the 
named fruits, which are mixed one 
part of flavoring with five parts of 
water and then mixed for a few 
seconds on a mixer. The finished 

WANTED AGENTS 
For Buckets 

Alabama State Fair 
Birmingham, Ala. 

Contact 

VICI: PARR 

FOR SALE 
R. S. Schiff Scar Kiddie Cadillac Bide. 
Used 2 months. ths. With r SOW of track. 
Like i Aleo S Baseball Games. 9 Ball 
sor nkcwpunpen. Fach H' deep, about 
aya' wl,lr. 1 ,'ra,x old. Neasenable. 

RI;RT SChIIFFER 
N5 Weod9 +te Ava., atoaron Sta., N. 7., 

call Lona Branch 4.592W 
or Cloverdale 2 -1558, Breeklyn, N. Y. 

JON F. (DUTCH) SHAFER 
Prometieg.' Trader 

M81í Brel- head 
Fer your now chick headmaster 

purchase. 
"Save Money With Johnny" 
JOHNNY CANOLE 

Alterna, Pa. 
Pnens tar er sopes 

OCTOBER 1, 1955 

PARAKEETS 
BABIES 

$1.50 
Minimum order, forty birds. 
Shipped F.O.B. Los Angeles. 
Cash or Money Order with 
order. 

24 -Hour Service 
Phone Elliott 9 -4591 

WELLS BIRD FARM 
1143 South Myrtle Avenue 

Monrovia, California - 

FOR SALE 
THE CONLEY 

BAREBACK HORSES 

The finest in show business. 
All trappings and a 32 ft. 

ring mat. 

RIDING (ONLEYS 
Rt. 3, Batavia, Ohio 

FOR SALE 
9.Car Tik -e- Whirl, $3300. 

Tierce R Buggy Ride, $700. 

Cranky Fire Tonic, $1200. 
P enny Arcade Machines, $500 takes ell. 
Milk 21/1 -Gallon 1st Cream Machina. 

16.gelrye 4x4 Wagner Steens Train, 
3 coaches, 52500. 

Rides and ether equipment con be seen 
in operation. Priced te salt. 

FAIRYLAND AMUSEMENT PARK 

3938 S. Harlem Lyons, M. 
Lyons 3.3279 

WILD LIFE SHOW 
FOR SALE, 

4a geu 
n. ap e 

this ear, 

lord speakers: 
i11 

Marine. l,1 anos 
n equipment s Will anL 

mata separately if desired. Ad dre w: 
HARRY MORRISON 
Can M nerallon op Ne 

OEM CITYusMOWS, Tus<eloese, Ale., 
CMS week; then oar roule. 

P ermanent Atltlresa: Sox 691, Eu /ter, a. 

AT LIBERTY 
AFTER OCTOBER 8 

Adjuster with Coneesstens, M<iWhy 
Hanky Panks, Contact 

N. L. marl la; DIXON 
F. C. Bogle Shows, Manhattan. Kan., 
week Sept. 26 -Ont, as Girard, Kan., 
Oct, 5 -8 season ends. 

WANT WANT 

AGENTS 
Sex Cat. 

Pan GO ennall IOW., 
Truck 

This week, New aaunhts, era then 
as -óer route. 

SAM WEISTROUR 
Care eon Franklin <17. s2 

Alt N'Inter in Flnriaa, 

WANTED TO BUY 
MerrY-0oROUntl, sS pi Wherl. KId 
Rides, Rolta-WM1IH. Dlelonlon Mlrrore. 
Idem Rorcee--ana bave [or le Yark 
Nlootmg CallerY, 15 Kx. Ughl 
Yl t. Wanxer noaMe Ioop 
oPlant, ChalraPlano; II or waae. 

F. 
hen 

ALLEN 
1400 Bnwerton Rd. 

f,000 
Syraewa, 

p 

ROBERT C. HAGGERTON 
1 have an urgent message for yea. It 
will benefit you to call me tolled es 

soon as possible. 

J. FOSTER i ER 
mhurst 

6O0SR 

Providence, Rhode Island 

JOE THOMPSON 
esas p+sMd away 

September st, t95í. 
Wellknown Concessionaire with 

the Continental Snows. 
Robert Thompson 

MOUND CITY SHOWS ä2 
Wants (:rend Show. and Steels Conaeo- 
lone ter ,:1, d reuet Festgral, 

Sept 28.00t. 1, and American Legion 
Fall 
oce.41:1r 

"Cm 
p'H 

ao'") Urcola, Ark - 

LEE BOSTW ICK, Mgr. 
Per Rout 
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FAW A N T E D 

i FOR FESTIVAL OF THE HILLS r I IRONTON, OHIO, MAIN STREETS 
OCT. 11 -15 10 

F 
large Cookhouse, Grab Stands, Pronto Pups, French Fries, 

IWaffles, Ice Cream, Frozen Custard, Photos, Engraved Jewel- I I ry, High -Striker. Also have limited amount of space for g 
gLegitimate Games. Address inquiries to E 

I GOODING AMUSEMENT CO. 
1300 Norton Ave. Columbus, Ohio / Telephone AXminster 9 -1193 / 

WANTED FOR BEST 4 FAIRS IN THE SOUTH 

YORK, S. C. 
[HERER, S. C., 

WHITE FAIR 
6REFNYIILE, S. C. ANDERSON, S. C. 

OCT. 3-8 
OCT. 10-15 OCT. Oa. 11.22 24.29 

THESE AU IONA ROE FAIRS -NO PROMOTIONS 
CONCESSIONS -Long Range, Fish Pond, Hi Striker, Photos. French Fries. All Hanky 
Panés open. Place Mitt Camp. Good proposition for Cookhouse balance of cesson. 
All Eat and Drink stands open. Positively no X. 
WILL BOOK Farris Wheel, set of Kiddie Rides m small percentage for these 
four fairs. 

Two ait Os. Kid Days at /ado fait, Deal Wes these. 
SHOWS -Monkey Show, Wild Life, Ten- In -One, Calmed Girl Shows or Minstrel 
with or without outfit, 

CAN PLACE RIDE HELP FOR BALANCE OF SEASON 
HARDY BRADY WANTS AGENTS 

ALL REPUES 

Ben Wolfe, Mgr., Wolfe Amusement (o. 
Cheraw, S. C., all Mk week, 

ALAMO EXPOSITION SHOWS 
WANT-FOR FOUR MORE FAIRS -W.ANT 

CORSICANA, TEXAS, FAIR, Sept. 26.0ct. 1; BAYTOWN, TEXAS, FAIR, Od. 3.8; 
LIBERTY, TEXAS, FAIR, 0cl. 10-15; SULPHUR, LOUISIANA, FAIR, Oct. 11.23- 
1 Days -Best Parish Fak In Louisiana, 
SNOWS: Can place Colored tlnatnt, have top and front: Side Show or S. Show of 

merit u mou nave o equipment. 
CONCESSIONS: Can place ndise Ila Parka, Short Range Caller,,. African 
Dip will do biz, Mug Outfa, Scales and Age, Penny Arcade, Also Pitch. Duck Pilch. 
Cookhouse for balance of coasses. Ales want Bear Pitch. 
RIDES: Boat Ride, in. Scrambler (Jlmmr Brer, contas{ me), Can use Second Men 

0o W Rides, must drive xml trucks. 
CONCESf10Nf CLOSING WITH THE SNOW WILL NAVE REFERENCE FOR 1951 
a00KING AT TNf /ATTL[ Of fLOW iRf ON STREETS Of SAN ANTONIO, TEXAS, 
NEXT ARIL. 

PAIR SECRETARIES: WE ARE NOW BOOKING FOR 1956 SEASON, 
COME LOOK US OVER, 

All contort: JACK RCBACK, Mgr. 
c, o Navarro Hotel, Corsicana, Tex, 

The Showman's Choice 
Flneat ,m71:: ls0 Yn,r [xHrhnce. 

Recoan{ zed es 1M TSM Noues M 
FIT-STYLE-AND QUALITY 

tontessiom -thew Teak -RId. Tops- 
Topo 

t DAYS' SNIPME sI MORT s'"s. 
Peona 3-aleS 

ANCHOR SUPPLY CO., INC. 1 VAUSYIRHE. INDIANA 

Orangeburg, S. C., Colored Fair, October 3 -5 

Followed by Louisville, Ga., Fair 
Want Shows, Pony Ride and Merchandise Concessions of alt kinds, case Metes, 

Cunard, Novelties and Jewelry. 

All address Kingstree, S. C., this week; then CO per route. 

ROYAL EXPOSITION SHOWS 

VIRGINIA GREATER SHOWS 
WANT Girl Shows with two or more Girls, Minstrel Show 

Troupe, Unborn and Wild Life Shows. All Hanky Panks open. 
Warrenton, N. C., Fair, this week; Louisburg, N. C., Fair follows. 

WM. C. (BILL) MURRAY 

TED LEWIS SHOWS 
Waal for AN Winter in Florida Slatting In Jacksonville, October IS 

RIDES: Will book Maior and Kiddie Rides not conflicting. CONCESSIONS Jewelry. 
Bumper. Crocery Wheel. Dart Balloons. Duck Pond. PitchTillYus.W,n, Glass Pitch, 
High Sinkw, Ball Games, 6Cats, Bee Hive or any Hanky Panks. Want Ride Foremen 
for all Rides. Must have driver's liceryiand handle semi. Following people tented 
at once: Rip's Cookhouse and Ed Blosar 

All replies, wire TED LEWIS 
Care King Reid Skews, etoetnsbarg, Pa., until Oct. 1: then Fair Lawn, N. J. 

Phone: FA 4-0745 not later than Oct. S. 

TRI- COUNTY FAIR, NEXT WEEK 
Wanted -Ball Games, Fish Pend; Duck Kind, Penny Pitch, HaopLa, Glass Pilch, 
gear Pitch, Grab, PitehTIII- Yso.Win, Six Cats, Buckets, Swinges. Wanted -GAI 
Show, Colored Girl Show, Monkey Show, Wildlife. Chairplane Foreman, Spitfire 
Foreman, Whip Foreman, General Ride Help, Truck and Tractor Driven, Agents 
for office Hanky Panks. All replies, 

GEORGE CLYDE SMITH SHOWS 
Enfield, N. C., thh week; Wet., N. C., next week. 

CLUB ACTIVITIES. 

Lone Star Show 
Women's Club of Texas 

3105 Forest Avenue, Dallas 

DALLAS, Sept. 24. -In the ab- 
sence of the president and first 
vice -president, Bonny (5 -Star Gen- 
eral) Allard, second vice-president, 
presided at the Sunday (18) meet- 
ing. Secretary Grace Tinder and 
Treasurer Pearl Vaught assisted. 

Plans for expansion of the club- 
rooms were submitted. Temporary 
expansion is planned due to the 
inclusion of men in the member - 
ship Kathy Kearns, editor of the 
club newspaper, News and Views, 
reports the receipt of many news 
items. 

Helen and Jordan Rees are again 
grandparents, their daughter, Ann, 
presenting them with a grandson. 
Charlene Kearns, daughter of Jack 
and Ketta Lindsey, had her daugh- 
ter last month. 

Millie'Cepak is recuperating at 
home after a serious auto accident. 
She suffered a broken arm, ribs 
and neck but is on the mend. 
Renee Gordon is also on the mend. 

Red and Kathy Kearns enter- 
tained Claire and Henry Barrett, 
of the Polack Circus. Billie and 
Jack Pannell were here for the fu- 
neral of Billie's mother and are 
now visiting Bobbie Peck Mc- 
Gough. Joe Murphy's neice, Doro- 
thy Giacherio, was killed recently 
in an auto Crash while en route to 
Chicago. 

Business meetings are scheduled 
at 8 p.m. on Mondays. Donations 
to the Arthritis and Rheumatism 
Funds are being handled by Mar- 
garet Pugh. 

Showmen's League of 
America 

54 W. Randolph St., Chicago 

CHICAGO, Sept. 24. - Club- 
rooms are being redecorated and 

ing of the fall season October 6. 

Chairmen heading up conven- 
tion committees are getting into 
swing and report all plans are 
progressing. Bernie Mendelson is 
handling the Cadillac giveaway 
program with the award to be 
made during the outdoor meetings. 

Ladies' Auxiliary 
Hotel Sherman 

First meeting of the fall is set 
for October 6 in the Jade Room of 
the Hotel Sherman. President Viola 
Parker will be on hand and re. 
freshments will be served after the 
meeting. 

Membership was saddened by 
the death this week of Marion 
(Mom) Wasserman, who passed 
away Sunday (18). 

Mrs. L. M. Brumleve is vacation- 
ing in Northern Wisconsin. Viola 
Parker spent the summer in that 
State. Mae Taylor is back from 
her vacation during which she 
stopped off at Delavan, Wis., to 
visit Joe and Edith Streibich and 
the Ned Torti's. 

Sick list includes Ann Belden, 
Alice Hill, Nora Ann Raines and 
Carmelita Horan. Lee Gluckin, re- 
lief chairman, handled the sick and 
relief functions all summer. 

Phoebe Carsky, chairman, and 
Evelyn Hock, co-chairman of the 
Cancer Award drive, report good 
results. Carmelita Horan, chairman 
of the fall bazaár, is busy mapping 
plans. 

Heart of America 
Showmen's 'Club 

913A Broadway; Kansas City, Mo. 

KANSAS CITY, Mo., Sept. 29.- 
First meeting of the fall season 
will be held October 21, and the 
clubrooms will be renovated and 
open by September 30. 

Tickets for the annual New Year's 
Eve banquet and ball are available 
from the secretary. Event will be 
held in the Tower Room of the 
Hotel Aladdin. 

Current membership cards are 
ready and it Is necessary to have a 
paid -up card to attend meetings. 

GREENWOOD FAIR 
Oct. 3 to 8 incl., Greenwood, S. C. 

PIEDMONT INTERSTATE FAIR 
Oct. 10 to 15 incl., Spartanburg, S. C. 

ALL FAIRS UNTIL THANKSGIVING INCLUDING 
THE GREATER JACKSONVILLE FAIR, 

JACKSONVILLE, FLA. 

CAN PLACE all legitimate Merchandise Games of Skill. Will locate all Eating 
and Drinking Stands. 

WANT Caterpillar and Mule Drivers. Train Help, address Warren. Can place 
experienced Ride and Show Workingmen in all departments, This is a 
Union Show. 

All Address 

Cetlin & Wilson Shows 
This week, Richmond, Va., State Fair. 

WANTED 
For JENKINS COUNTY FAIR AND GOLDEN ANNIVERSARY CELEBRATION, Millen, Ga., 

Oet. 3.8; followed by OKEFENOKEE AGRICULTURE FAIR, Waycross, Ga., Oct. 10-15; 

EXCHANGE CLUB FIVE COUNTY FAIR, Brunswick, Ga., Oct. 11 -22; PULASKI COUNTY 

FAIR, Hawkinsville, Ga., Oct. 24.29; PUTNAM COUNTY FAIR, Palatka, Fla. 

Hanky Parks of all kinds, 6 Cats, Long and Short Range, Custard, Floss end Apples, 
Mol, African Dip. Novelties, Age and Weight. RIDES: Coasters, Octopus, Dark 
Ride. Tilt, Come, U. Pony. Kiddie Rides except Posy Cat and Auto. Want 
Wk.l to deal: Francis Purvis. contact Turner Scott. Let me know something for 
sure at once. SHOWS: Snake, Monkey, Wildlife, Mechanical, Class House or any 
show capable of setting money. Want high -class CM Show for Waycross and 
Brunswick. Want organised Minstrel Show for the finest framed show on the road, 
A -1 Ride Help, must drive semi. Fly -o Plane Foreman. All address: 

LEO LANE SHOWS 
WRIGHTSVILLE, CA., THEN AS PER ROUTE, 

MIGHTY INTERSTATE SHOWS 
Want for EAST ALABAMA FAIR, Opelika, Ala., followed by MITCHELL CO. FAIR, 

Camilla, 6a. AR joining now will be given preference at our Florida dales 

Positively all winter's work. 
SHOWS: Any worth -while Grind Shows, small percentage. Cid Shows, Side Show, 
Motordrome with own equipment. Have good opening fee Penny Arcade, Wildlife, 
Funhouse, CONCESSIONS: Open midway, all Concessions open, no exclusives. 
Hanky Parks of all kinds, all Eating and Drinking Stands Want large up -to -date 
Cookhouse- .Also Novelties, Jewelry, Hats, High Striker, Class Pitches, Photos, Short 
Range, Long Range, Gadgets, Diggers, etc. RIDES: Want to book Rock-oPlane. 
Spitfire, Ostoma, Roll -o- Plane, Roller Coaster, any Flat Rides not conflicting. Also 
want Kiddie Rides of all kinds. All who have booked with ma before gat in touch. 
RIDE HELP: Will pay top wages for sober, reliable Foremen for Merry-Go- Round, 

lane; Second Men on all Rides. Want experienced Show Builder to loin on 
wire. Joe Swat wants Agents for Buckets, Help for inside and outside, SIX Cat, 
Also Help on Wheel. Replies to 

N. B. R05E14, TALLADECA COUNTY FAIRGROUNDS, CHILDERSBURG, ALA. 
P.S.: Harvey Cellens wants Demis Ward and Clarence Davies to oil him collect. 

American Legion Fair, Caruthersville, Mo., Oct 4 -9 
CONCESSIONS -Can place Custard, A -1 Cookhouse and Grab 
that can operate in Missouri. Opening for Hats, Long Range, 
Ball Games, African Dip, Scales, Hi- Striker and Hanky Panks. 
Will book Fun House, Mechanical Show, Motordrome, Monkey 
Show or Animal Show. No ding shows. Single Ride Men 
without cars who have chauffeur licenses. 

Hope, Arkansas, Fair this week; Caruthersville, Mo., next. 

K. H. CARMAN 

SUNSET AMUSEMENT CO. 

McCORMICK, S. C., FAIR, OCT. 3 TO 8 
SWAINSBORO, GA., FAIR, OCT. 10 TO 15 
WILL PLACE Cookhouse for balance of season, WILL PLACE all legitimate Mer- 
chandise Concessiprw, Photos. Long and Short Range, High Striker, Ball Carnes. 
Novelties, Hats. Derby and all types of Hanky Panks. All address this week: 

JAMES H. DREW SHOWS 
</o WESTERN UNION, MURPHY, N. C. INo Phone Calls.) 

FOR SALE 
CHEAP FOR QUICK SALE 

One Twoabroaat Allan Rer 1.1 Merry-COROUnd, one No. s ml Eenla Wheel, ont 
RMIOPlene, one Dlpttle Doodle, one Allan Iierschell Kldtlle Aule, ove Kltldle 17a1a 
(aasplinel, On< Klddle A lave, one complete C'vl Show. one Norse Show eomplett, 
Mo Its al [tot Groan CSCIS, these Tragton, Sels ana Box, 
Ig Jun°Eu BOiN, WW Me as Or am part: will tape nome Doper W rte 

all 
malt 

Dart,, l'.qufOmtnt un M aeon at winter quarters, 1Sptoq Wets. AddrYY as mall: 
ROSCOE T. WADE, Gem. Del., Tipton, Mich. 

WANT WANT 

MOTOR STATE SHOWS 
WANT 

BNq, Mita., PMT, OH. S/J Brownsville, Tenn., Fair, Oct. WM MMn to fMlw. 
Hanks S, as klaas, We Conk two gate 

tond only; Htau-Dter. Bmle, Onb x 
Coot House, Snow Corses, etc. Can plage or Maer Mw. Want Yea 

"You Bnaw, Setrond Yee on Ridea-must drive. No drunks or chosen anted. You Moat 
last Wre, No pboae Glle. cart Asuld, conuM. 

.10E FREDERICK, MGR. 
Fu LTON, MISS., FAIR, SEPT. SAOCT, I 

STOCK TICKETS 

s in S it" 
Je Rolls i.2s 
25 Rolle 111.7S 
50 Rolla 2a.0e 

lao Roll, u.00 
ROLLS 2,000 EACH 

Double Coupons 

.,;)°e1.1,',:;,;:,, r 

ice' Smote Tkt., lax 

TICKETS 
of every description 

Wheat tkstt, crr;ed In 
stock for immediate ship 
ment. 

SPECIAL PRINTED P 
cash Wlih Order Prices ° 

X :000 
f 

¡Ili ' epee /Ae `_ . 

R to,00s 'q, 
_ 
- i= ghee °; 3000.. ,.1.gg 

tpoo,oee SSeee 
C 

THE TOLEDO TICKET CO. 
Toledo 12, Oh,o 

C;opyi:ghied material 
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MARKETS OPEN 

Banner Leaf 

Crop Spreads 

Spending $$ 
RICHMOND, Va. Sept. 24.- 

An unexpectedly fine tobacco 
crop, best in the last three years, 
was trucked to market this week. 
Sales of the leaf will eventually 
benefit outdoor show business in 
that the. money will be funnelled 
to fanners and workers thri.out the 
1.0 Old Belt markets in Virginia 
and nine in North Carolina. Pre- 
dictions of a mass volume of 
170,000,000 pounds will place 
some $85,000,000 in circulation 
from this source alone. 

The markets opened Thursday 
(22) in Danville, South Boston, 
Clarksville, Chase City, South !till, 
Lawrenceville, Martinsville, Brook - 
neal, Petersburg, and Kenbridge. 
Sales were very good. 

The crop in Virginia and North 
Carolina is rated by famers, ware- 
housemen and buyers as excellent. 
This year's Flue -Cured Tobacco 
Stabilization Corporation support 
price will average 48.3 cents per 
pound. Crops in 1953 and 1954 
suffered from droughts, and while 
last month's excessive rains did 
some damage, most of the crop 
was already in the barns. 

FOR SALE 
Monkey Mofor Drame 

Five Monkeys, Three Cars, 
Fifty Foot Front, 24 Foot Frue- 
hauf Semi. Reason for selling, 
have h 

years. 

Ra 
Week September 26, Fair, Old 
Washington, Ohio; Week Oc- 
tober 3, Fair, Coshocton, Ohio. 

WANT AT ONCE 
Ferris Wheel Foreman and Man on Loni Nana.. can 

'AT; Hanks Punka for Perryville, Ark., o il entin rant. nr.t m. x.ye Tor .ale 7ilt wlln ovens 
forlallon. 

Stored in AlMn. 53.;50.W 
IL's a bus. 

BURKHART SHOWS 
pe rrvviln, Ark., this week; Beebe. 

HALL AND LEONARD 

SIDE SHOW 
!or Gootting santa Falr outs, x_nnrxtion, no sex: amt Camp. 

An.n('ontact Ward Ilan 
,ria, now: then per routa. 

RANT 
Girls for Girl Show. Judy Davis and 
others ho know me. get in touh le 
need Geck. Bad Ede, contact come m 

EDDIE AIES 
Majestic Greater Shows, Jasper, Ala., 

LET AIRMAIL BRING 

YOUR BILLBOARD FASTER! 
Each week the first Billboard copies off the press are 
rushed to service airmail subscriptions in all parts of the 
country-for delivery up to 48 hours faster than regular 
mail 

With airmail your Billboard is useful SOONER and 
LONGER at a minimum of extra cost. 

TRY IT YOURSELF -SPECIAL 13 -WEEK TRIAL 

THE BILLBOARD, Ctrcutatlon Dept. 
2180 Patterson St., Clnclnnau 22. O. 895 

NEW SUBSCRIPTION. t enclore eta ($2.50 basic price plea $12.50 
airmail postage deposit) Send copies via airmail for 13 weeks. 

D CURRENT SUBSCRIPTION. f centote $12.50 dnndl postage deposit. 
Convert my subscription to airmail service for 13 -week trial. 

NAME 

COMPANY OR STATION 

ADDRESS 

CITY ZONE STATE 

Henie Troupe 

Off to Paris 
IIL :I.SINKI, Finland. Sept. 2.1.- 

Sonja Heisie :Ind her "llollywoocl 
tee Revue of 1955" opened here in 
the Ratsaslxs Hall on Friday (9) 
and will close Sunday (25). l'or 
this Eland the Rastelli troupe, 
trampoline and clow n uuntbers, 
was relktced by Ihl Marte 
a novelty "flying skeletons" act. 

Sonja and her company will 
isolp to Paris to open at the Palais' 
des Sports on \\'eclnesclay (28) for 
a nul of 17 days, 

Pat Purcell was i fingtide( ill 
the \larciauto-\laorc championship 
fight. Other show folks viewing 
the fisticuffs tuclucled Harry Batt, 
Pontchartrain Beach. New Orleans; 
Bud Sollenberger, World of Mirth 
treasurer; Henry Bowen, \Whalam 
Park, Fitchburg. Mass.; Larry 
Stone, Paragon Park. Nantasket 
Beach., Mass., and John Collins, 
Lincoln Park, North Dartmouth, 
'lass. 

Cookhouse operator Lou Kane 
unveiled a sparkling new unit at 
the Allentown (Pa.) Fair. It will 
be used to supplement the massive 
200 -seat glassed -in unit reserved 

I for the biggest spots with the 
hungriest people. Loss's wife, Rae, 
and Son, Paul, were both on hand 

!since the family homestead is lo- 
cased only a couple of miles from 
the grounds. 

GOLD MEDAL SHOWS 
Want for Petersburg. l'a., and -1 more 

Fairs to follow 
CONCESSIONS: All kinds of Hanky Punks, Snow Cones, Choco- 
late Dip, Monogrammed Hats, Novelties, Scales and Age, etc. 
SHOWS -Can use all kinds of high class Grind Shows. Would 
like to hear from organized Minstrel Show. Have beautiful 
front for same. 
HELP -Want Help on all rides. Also want Show Builder. Tom 
Finch, answer. Address 

JOHNNY J. JO NES. GOLD MEDA1. SHOWS 
Anderson, S. C., this week. 

Na\T FOR 

YANCEYVILLE, N. C., TOBACCO FESTIVAL 
WEEK OCTOBER 3 

This is a money spot so don't let sire of town fool you. 
Want Maier Rides not conflicting. Shoves of merit and ,$only legitimate Concessions 

of all kinds. What have you? Wire tes week: 
BARNEY TASSELL SHOWS 

VASS, N. C. 
p S Can use Ride Help and Second Men on all Ridas. Charles Anderson can use 

taw Hanky Agents. 

N. Y. Rodeo 
Advance Okay 

NEW 1'011K, Sept. 24. - The 
311t1 .st uual World's Championship 
Rodeo will get under way Wednes- 
day (28) in Madison Square Gar- 
den, and will run thrn Sunday 
evening. October 16. Matinees will 
be on Wednesdays, Fridays, Satur- 
days and Sundays, and prices 
range from $1.50 to $6, same as 
East year. Kids will ba half -priced 
at the Wednesday and lriday 
matinees. Advance sale is on a par 
with last year's 

Talent lineup is headed by Roy 
Rogers, supported by the Sons of 
the Pioneers, Pat Brady with Nel- 
lybelle, Byron Hendricks' dogs and 
mules, trick riders Virginia 
Malls Hadley, 

ls Clark, Nancy Sheppard 
:iÿ Rittsilfe,,i td clowns Buck 

LeC rand and KaluB -His!, pPi'ze 
money will total mote than $101,. 
230 and the production is massaged 
by Frank Moore, with selection of 
contest stock being done by 
Everett Colburn. 

Scandinavian 

Season Ending 
COPENHAGEN, Sept. 24. -Cir- 

cus Schumann will end its all- 
summer indoor stand in its mid- 
town arena Monday (28), having 
played to full houses since end of 
June despite unusually warm 
weather. Matinees were given on 
Saturdays, Sundays and holidays, 
plus a number of extra matinees 
on \Vednesdays. 

The show will play 12-day in- 
door stands in Odense, September 
29- October 10; Aarhus, October 
12.24; and Aalborg, October 26- 
November 6, after which it will 
return to its Copenhagen quarters. 

Circus Moreno, under canvas, 
ended its season on Sunday (18), 
on a Copenhagen lot. Most of the 
other Danish tent circuses will also 
fold before the end of this month. 

Swedish circuses are attempting 
to prolong the season. Circus Scott 
is playing Oslo, Norway, but will 
soon return to Sweden and make a 
stand in the I.orenzberg Circus 
arena in Gothenburg. 

Booking manager F. Loyd, of 
the Savoy Hotel, London, arrived 
in New York last week for a stay 
of several weeks during which he 
will seek acts. In New York for 
the Marçiano -Moore fight were 
Frank 11eClosky and Art Cancello, 
who met briefly with Ned Irish, 
of Madison Square Carden. but 
there was no announcement of the 
Garden's plans to produce its own 
circus next spring. 

When the gun 
failed, 

they used a 
tablespoon 

HE LEARNED acting the hard 
way, barnstorming frontier 

towns, traveling by barge and stagecoach. 

Once a Texan even suggested the troupe tour through 
Indian country, carrying their stage weapons for protec- 
tion. Joe Jefferson declined. He later said he had shivered 
whets he imagined himself facing a- hostile Indian and 
armed only with a stage pistol whose tendency to misfire 
had several times "compelled our heavy villain to commit 
suicide with a tablespoon." 

By the 1869's, Jefferson was America's favorite actor. 
When he cattle to town in his famous role of Rip Van 
Winkle $see picture), business stopped and schools closed, 
so that everyone could see him act. 

They IOTe.II Joe Jefferson everywhere for his genius at 
making people happy. And his sunny outlook on life still 
sparkles its the spirit of America. Like Joe Jefferson. Amer- 
icans still know how to travel a hard road to reach their 
goals, how to smile when the going's roughest. 

These confident Americans are the real wealth of our 
nation. And they are the real reason why our country's 
Savings Bonds rank among the world's finest investments. 

That's why, to save for your goals in life, you cannot find 
a surer, safer way than United States Savings Bonds. 
Invest in them regularly -and hold onto them! 

t4 

It's äcdcially,cascy so,eave 
money -when you buy United States 

Series E. Savings K c ds alifoùgh th S'uldMUtie Payroll SSa caged 

Plan where you work! You just sign an application at your 
pay office; after that your saving is done for you. And the 
Bonds you receive will pay you interest at the rate of 3% per 
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thon the combined total of the next 3 
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BACK TO SCHOOL 

Show Kids Get 

Learning Thru 

Correspondence 
NEW YORK, Sept. 24. - For 

thousands of show business fami- 
lies the back -to- school part of the 
year has arrived. causing any one 
of a number of decisions to be 
made. hlanv families send their 
school -age children off the road to 
live with relatives. Some children 
are boarded out, some return home 
with h ' t err mothers while hale fathers 
continue on the road. 

For a small percentage, but one 
which contains dozens of children, 
the solution has been to let the 
child travel while learning by cor- 
respondence. Beginning pupils 
with no reading or writing ability 
get along with no problems since 
entire courses. a 25 -pound pack- 
age. come complete with all neces- 
sary equipment and instructions for 
the home instructor. 

The Calvert School in Balti- 
more. a 50 -year -old institution, 
numbers dozens of show folk 
among its 8.000 current pupils. 
There arc children of touring con- 
cessionaire.. musicians. evangelists, 
circus performers and vaudeville 
people. in parades from kindergar- 
ten thru the ninth grade. 

Credit Given Everywhere 
Courses are accredited by the 

Department of Education of the 
State of Maryland, and the credits 
are accepted thruout the country. 
Calvert has 30 faculty members 
for home study courses and also 
operates a 400 -pupil day school in 
Baltimore, where all its home study 
work is designed and pre -tested 
sunder classroom conditions. The 
faculty includes several retired 
teachers and school principals, who 
have a lifetime of experience with 
children of all ages. 

Home instruction concentrates 
on the three R's with an emphasis 
on composition. Children may be 
enrolled at any time of the year 
and must start at the beginning of 
any course. The courses are 
planned for a school year of about 
nine months. They come with all 
necessary paper, books, pencils, 
crayons, paste, eraser, scissors, 
ruler and whatever else is required. 

A child's mother usually acts as 
'teacher." A lesson manual is pro - 
sided for "teacher" who forwards 
additional questions with her stu- 
dent's monthly test to the Calvert 
teacher in Baltimore. 

Course fees for kindergarten are 
$10, plus $20, for any additional 
pupil enrolled. Grade school 
courses are slightly higher and 
pupils in foreign countries pay 
about 10 per cent more. Normally 
the parent should select the course 
that conforms to the child's place- 
ment in public school. If, how- 
ever, the parent is uncertain, the 
school will aid in the decision if 
informed of the pupil's age, school 
grade previously completed, in- 
formation about his work and class 
standing, and other pertinent in- 
formation. 

GIVE 

to conquer 

CANCER 
;. 1: i 

AMERICAN CANCER SOCIETY 

/%Illi!(1 t I I I111i1RIM 

SAVE MORE MONEY 
MAKE MORE MONEY 

Mares H rie Masud TODItt 

United Adds 
Texas Sports 
Show to List 

ST. PAUL, Sept. 24. -An eight - 
day Sports, Travel and Vacation 
Show, sponsored by the Houston 
Variety Club in Houston Coliseum, 
has been announced by Martin P. 
Kelly, managing director of United 
Sports Shows here, whose organi- 
zation also presents sports annuals 
in Dm Moines, Allant,. and Dallas. 

The 1956 dates set by the Kelly 
organization are: Southwestern 
Sports, Boat and Vacation Show, 
Atlanta, March 3 -10; the Houston 
show, March 17 -24; Southwest 
Sports, Boat and Vacation Shots. 
Dallas, March 31-April 8, and 
Iowa Sports, Boat and Vacation 
Show, Des Moines, April 13-18. 

Bill Brown, former manager of 
the Texas Coastal Bend Tourist 
Association and associated with 
United in a part -time capacity for 
15 years, is now a full -time mem- 
ber of the staff, managing the new 
Houston show and serving as pro- 
duction manager for the stage and 
tank presentations in all shows. His 
headquarters will be the Variety 
Club, Montague Hotel, Houston. 
Twelve circus and outdoor acts 
will be used in each show. 

Kelly, one of the veterans in the 
sports and travel show field, re- 
ports exhibit space sales far in ad- 
vance of any previous year, with 
greater boat and fishing tackle 
manufacturer enthusiasm than in 
any previous year. The Houston 
show s space is over 50 per cent 
sold. Travel exhibitors are show- 
ingntcreased interest in attracting 
the tourist trade, according to 
Kelly, whose early reservations in- 
elude resorts from every section 
of the United States as well as 
several foreign countries. 

Holiday on Ice 

Grosses $75,000 

At Lincoln, Neb. 
LINCOLN, Neb., Sept. 24.- 

"Holiday on Ice" grossed 375.000 
in seven nigh performances at the 
recent Nebraska State Fair, Ed 
Schultz, fair secretary, announced 
this week. 

The gross was more than dou- 
ble the $35,000 take for a tradi- 
tional grandstand show in as many 
nights here last year. 

Schultz expressed himself as ex- 
tremely well pleased with the 
business, pointing out that the 
grandstand was sold out five nights 
and had good crowds the other two 
nights. 

Pageant Production 
Biz Claims Downey 

ST. LOUIS, Sept. 24.- Jimmie 
Downey, of Jimmie iaowney- Enter- 
prises, local talent office, is branch- 
ing out hito the production of 
pageants for commemorative cele- 
brations. 

Downey said that his office is 
now in the process of contracting 
such events and that he has ob- 
tained international connections for 
talent plus costumes, props, scenery 
and production and supervisory 
personnel for the presentation of 
shows. Hollywood directors, headed 
by Frank Gordon, have joined the 
office. Others on the staff are Da- 
vid Bailey, Sid Benson, L. M. 
Kranz, Jimmie Dawney Jr., Jim- 
mie Morton Downey and Kay Lane. 

Fire Levels Saginaw 
Merchants' Building 

SACINAW, Mich., Sept. 24.- 
Fire Friday (16) destroyed the ex- 
hibit- filled Merchants' Building at 
the Saginaw Fair, but exhibitors 
and fair patrons escaped without 
serious injury. 

Clarence H. Hamden, fair sec- 
retary, said the building was cov- 
ered by fire insurance. He esti- 
mated replacement value of the 
structure at $30,000. 

Defective wiring by an exhibitor 
was cited as the probable cause of 
the fire. 

NEWS NUGGETS 

Mid -States 

Opens Drive 

At Cincinnati 
CINCINNATI, Sept. 24. -Mid- 

States Sports, Vacation and Travel 
Show will be at the Cincinnati 
Carden here January 27-February 
5, and publicity got underway with 
press party for' 150 at Director Bill 
Bain's trout chub, Newark, O. 
Shows affiliated with the Cincin- 
nati annual will be at Canton, 
Cleveland, Columbus Fort Wayne, 
Indianapolis and St. Louis. 

Denver Concessionaire 
Settles City Claim 

DENVER-Lou Johansen, for- 
mer concessionaire at City Audi- 
torium, Red Rocks amphitheater 
and Denver Coliseum, and the city 
have settled up. with Johancen 
turning over $13,000 worth of 
equipment to the city to meet an 
equal claim against him, he said. 
His contracts were canceled when 
the mayor learned he was in ar- 
rears on payments due for conces- 
sions at the city auditorium. 

Bull Fighters' Show 
Folds in California 

SAN FRANCISCO - Plans for 
touring the Portugese Tourada, 
bullfight which opened at the Cou 
Palace here recently, have been 
abandoned, it is understood. SPCA 
objections reportedly were raised 
in cities where the show was to ap- 
pear after completing the local 
stand. 

Boxing Schedule Puts 
Locals in Limelight 

RICHMOND, Calif. -Local "un- 
knowns" have become drawing 
cards here as a Richmond insur- 
ance man continues promotion of 
boxing cards at Richmond Me- 
morial Auditorium, with tickets 
scaled at $2, $1.80 and 75 cents. 
Success of the alternate -week 
event, which now is nearing its 
second anniversary, brought forth 
another promoter who stages 
events in the intervening weeks. 

Open Alta. Arena 
BLAIRMORE. Alta., Sept. 24.- 

A two -day celebration was held in 
Blairmore to mark Alberta's 50th 
anniversary as a province and to 
officially open Blairmore's new 
$100,000 skating and curling arena, 

Okay Ice Funds 
TABER, Alta.. Sept. 24. -A by- 

law authorizing the town of Taber 
to borrow $05.000 for the installa- 
tion of artificial ice in the Arena 
and to provide artificial ice for a 
curling rink was approved by the 
town council and will be presented 
to the ratepayers by way of a 
vote later. 

Florida Tightens 
Driver Regulations 

TALLAHASSEE, Fla.. Sept. 24. 
-A bill tightening motorists' finan- 
cial responsibilities has been passed 
by the Florida Legislature. Under 

Craterville in Best Season; 
Bucks Army's Land Proposal 

CACHE, Okla., Sept. 24. - The 
4,500 acres of Craterville Park here 
are part of 20,000 acres of private 
land and 10,000 acres of wildlife 
refuge schielt the Army is seeking 
to add to its Fort Sill property 
nearby. 

But Frank Rush Jr., operator of 
the park, said this week that the 
plan lias muds opposition and has 
not yet been finalized. He said that 
the park would be continued in. 
definitely. 

years Rushes most xuccessful in 3ï 
The 1935 season has been the Wilson 

Wins of park operation, he said. The spot 
is on the circuit with Dallas Fair 
Park, 

and. Orleans' 
S ontehar -IOn 

Off Beat Park and. New Orleans' Pontchur- 
train for booking free acts thru the 
Zemater office. Rush said that busi- 

River Cruises 

ness was a great deal better thin 
year than last. 

An annual Indian Pow -Wow wad 
the Labor Day feature, and the 
weekend drew an estimated 32,000, 
equal to the Fourth of July busi- 
ness. 

All rides and concessions except 
the cafeteria and pool will lie open 
for another five weeks, and since 
the cotton crop looks good, Rush 
said good fall business is expected. 

U. S. Auto Club 

Succeeds AM 
In Race Field 

INDIANAPOLIS, Sept. 24. -Or- 
ganized to assume the functions 
of the American Automobile As- 
sudation when the AAA withdraws held have been New fork and 
from auto racing at the end of the New Jersey finals of the National 
year, the United States Auto Club College Queen contest. 
was incorporated Friday (16) with Tomorrow there will be a six - 
the filing of the required papers hour wrap -up cruise to close the 
with the office of the Indiana sec- season, featuring a Dixieland jazz 
retary of state. session with three bands, topped 

A permanent committee of seven, by Max Kaminsky and lais All - 
of which Anton Holman Jr., owner Stars. 
of the Indianapolis Motor Speed- 
way, is a member, will guide the 
new organization. Other commit- 
tee members are Judge George M. 
Ober, of Indianapolis. who will 

NEW YORK, Sept. 21.-Off- 
beat promotions on its river run 
have netted the Wilson Line good 
publicity recently, the most prom- 
inent being a two -page spread in 
The Sunday Ness's entitled "Dixie- 
land on the Hudson." 

The excursion line has also held 
on its Hudson route an evening of 
opera, including the fourth act from 
"Carmen" by the New York Civic 
Opera group and a presentation by 
the S anish Corps de Ballet. Also 

IRCUSIANA 
serve as a represtative of the 
public; Tom Marchese, Milwaukee 

C 0 L L E C T O R S promoter; Bob Estes, Inglewood, 
Calif., car owner; Herb Porter, 
mechanic; Duane Carter, driver, 
and Col. Arthur W. Harrington_ 
who is still chairman of the AAA 
contest board and a member of the 
Federation de l'Automobile Inter- 
nationale. 

6 -Point Program 
After stating that the new as- 

sociation , will be interested in 
everything "that runs on rubber 
wheels," judge Ober disclosed its 
six -point program: 

1. Automotive competition and 
tests. 

2. Assembling and distributing 
of data essential to users of motor 
vehicles. 

3. Continued advancement of 
automotive engineering. 

4. Support of moves for ade- 
quate highways. 

5. Uniform' motor vehicle laws. 
6. Acceptance of affiliation by 

other organizations with like ob- 
jectives. 

the measure, uninsured drivers 
responsible for an accident who 
do not pay the damages would 
be liable to a three -year suspension 
of both their driving license and 
the automobile's license tag. The 
driver would also be required to 
pay up to $10,000 for bodily in- 
jury or death of one person, $20,- 
000 for two or more and up to 
$5,000 for property damage. 
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BEATTY SIDEWALLS 
BECAUSE OF WIND 

Top Not Used in 3 Stands; Acts Out; 
Sunday Show Brings Business, Rain 

E\1POBIA, Kan., Sept, 24. - 
\Vinds and dust storms at Sioux 
Falls, S. D., Forced the Clyde 
Beatty Circus to work without a 
top for three days, sidewalling the 
performances. 

Playing Sioux Falls on Thursday 
(15) under auspices of the fair as', 
satiation, Beatty was up against 
99- degree temperatures and then 
a 45- m.p.h. wind. All tops were up, 
but the big top Ixg;un to tear in 
the storm and was lowered. Much 
effort grade the show ready, how- 
ever, and both shows were given. 
Each drew ;[bout 1,100 people. 
Roger Brosso, president of the 
CFA, sas at visitor. 

At Cherokee, la., Friday (16), 
the s lods e.tinud and the lop 
was not put up. The sidewalled 
shore drew light attendance at both 
performances. Some aerial ,sets 
and the Hugo Z;tIavbini ea act 
were omitted here and in other 
sidewalled spots. 

The Fort Dodge, la., stand on 
Saturday (17), final sidewttll town, 
¡p 

a pulled two-thirds and a near -full 
house fur a good senne. Kiwanis 
was the auspices. 

Beatty played on Sunday (IS) at 
Council Bluffs, la., sinning two 
near- ca1p:wile houses. Busin<tsa was 
good ahho weather was bad. Big 
top sas back in service so rain 

Mills Changes 

Closes 

On October 1 

JEFFERSON, O., Sept. 34. - 
Mills Bros' Circus will elose its 
season at Chambcrsburg, Pa., on 
Saturday (1) and go into winter 
quarters at the county fairgrounds 
here Sunday (2). This is the second 
consecutive season in st hich the 
show closed early. 

The tour will have rpm 24 weeks, 
with the show holding consistently 
to the territory outlined roughly as 
east of the Mississippi and north of 
the Ohio river. 

Mileage for the season shows 
evidence of tight routing in well- 
populated areas. Counting a 300 - 
mile home rpm, the circus will have 
traveled 6,184 miles in 1935. Last 
year's mileage in 24 weeks was just 
over 5.000. 

The October 1 closing date this 
time precludes the route of Florida 
stands which the show reportedly 
had contracted earlier. 

didn't interfere abnonnally with 
the performance, but 'the circus 
was late moving off of the lot, 

fn St. Joseph, Mo. on Monday 
(19), with polio fund auspices, a 
late arrival held the afternoon to 
a quarter house at about 4 p.m. 
At night the show pulled r 90 per 
cent house. 

Drought conditions around Em- 
poria anti a slow rail move on a 

branch line had little affect on the 
show, since the matinee tuas two- 
thirds filled and the night house 
was 90 per cent of capacity. Jay- 
cee's 'tas the auspices. 

Storm Wrecks 

Danes' Canvas 
COPENHAGEN, Denmark, Sept. 

24.- Circus Miehe's big top and 
horse tent were picked up by a 
hurricane which ripped the canvas 
and smashed tetst poles about two 
hours before time for the night 
sllosv on Friday (2). Both tents 
were total wrecks and it was nec- 
essary to call off the night show. 

Show was playing FI'crritslev, 
near Randers, and was able to pro- 
cure a reserve big top in One to 
play its weekend schedule. Some 
of the 24 horses in the stable tent 
broke loose when the tent crashed, 
but were quickly rounded up and 
quartered in a near -by tavern 
stable. Damage was heavy. 

ADD 4 ELEPHANTS 
TO MILLER HERDS 

K -M Group Includes One African; 
Attendance Big at Sullivan, III. 

PAN.A, Ill., Sept. 24. -Four in- 
fant elephants, one of teens an 
.African, were brought on the Al G. 
Kelly te Miller Bros' Circus here 
Suuda> t18). Co-owner D. R. Mil- 
ler brought them from Savannah, 
Ca. They had been unloaded at 

'ibniuglwt, N. C., ;long with 
others destined for Hagen Bros.' 
(:ircus. 

Miller had expected to Illy only 
throe, but added another Indian 
bull to the purchase. New ones 
sere named Shirley, \linnie and 
line, while the African was sand 
Colonel. 

In recent stands, Kelly -Miller 
did best at Sullivan, Ill. The Fri- 
day t18) stand had a 90 per cent 
house in the afternoon, with 

Reed Directs 
Recapturing 
Of N. C. Bull 

CHARLOTTE N. C., Sept. 24.- 
Louis Reed, dean of American ele- 
phant trainers, kicked off the hunt 
which captured a runaway ele- 
phant here Wednesday, 12 days 
after it had bolted from a truck 
that was to take it from an amuse- 
ment park to a fair. 

The young elephant, Vicki, is 
owned líy Jack Partlos, of Airport 
Amusement Park here. After it 
first ran into marshlands, elephants 
on the Marks Shows were brought 
in as bait to help recapture it, but 
this proved unsuccessful. The 
Marks bulls arc leased from King 
Brocs.' Circus. 

Gil Gray Sets b 
Reel, slim recently handled the 

trtinin of more than t score of 
baby bulls for Ringlhug- Barnum, 

Closing Date entered the hunt here when he 
came into the area to meet a ship 
bringutg elephants for the Hagen 

\VACO, Tex., Sept. 24. -The Cil Is 
Gray Circus, winding up a three - 
day stand here Saturday (24), has 
another month to go before ending 
its current season. The indoor ag- 

and day- Miller circuses. 
11e spotted the elephant's trail 

and lcti the chase until he became 
tired. Then a group led by a 
county police officer took over and 

gregation will shutter after playing finally captured the bull when it 
Dodge City, Kan., October 21 -22. stopped in exhaustion. 

Cristiani Show Planning 
Late Fall, Winter Dates 

WICHITA FALLS, Tex., Sept. 
24.-Bailey Bros. and Cristiani Cir- 
cus is planning a lung tour that 
may last into December and prob- 
ably will include indoor dates in 
the Midwest. 

Owner Lucio Cristiani and agent 
Bob Stevens were to meet here 
for a conference during the show's 
three-day stand. 

Business has been good, the 
show reported. Long jumps have 
ben made in quick time. The 

¡show moved from Twin Falls, Ida- 
ho to Littleton, Colo., suburb of 
Denver, 750 miles in a day and a 

Ihalf without mishap. There was 
one day off for 650 miles between 
Littleton and Wichita Falls. 

Because Flora Zachini's cannon 
act has been out of the shone since 
she fractured an arm, there is a 
possibility that Hugo Zucchini will 
bring his cannon act to this show 

!after the closing of the Clyde 
Beatty Circus. 

schools dismissed, and a 95. per 
cent house at night. Tuscola, Ill., 
on Thursday (Iä), had half and 
three- quarter houses. 

Aerialist Frankie Lou Woods 
closed recently. Chief Eaglcman 
and Isis family rejoined for the 
concert. Lee Crawford joined the 
K -M elephant department. Visitors 
included the Don Smiths, Talla 
Smith, mild Eddie and Helene Hen- 
dricks. 

HAGEN BUYS BULLS; 
TABS BANNER DAY 

Expect Four Elephants This Week; 
Start Repainting Rolling Stock 

NEWARK, O., Sept. 24, -Hagen 
Bros' Circus scored the banner 
day of its season here Monday (19) 
with three shows being required 
to handle Ilse crowds. 

The show was expecting arrival 
of four baby elephants during the 
week. While the had ordered three, 
a later decision added one to the 
deal. Louis Reed, of the Ringling 
show, went to Wilmington, N. C., 
to select the bulls for Hagen. It 
was while he was in the area that 
Reed aided its the capture of 
another elephant at Charlotte, 
N. C. 

Repainting of the Hagen equip- 
ment has beets started and several 
trucks have been completed. Larry 
Garnett, of the Skating Carltons, is 
doing the paint job. 

Toronto, O., (15) had three- 
quarter I es. In Cambridge, O., 
the elephants arrived late and 
missed Use afternoon show, which 
had :t one- quarter house. Night 

Beatty Adds 
Day to Season 

CLOVIS, N. M., Sept. 24. -Clade 
Beatty Circus has changed its clos- 
ing :stand from Borger, Tex., to 
Clovis, with the finale now to 
come on September 30. 

Show reportedly is planning to 
sinter again in Deming, N. M. 

Ringling- Barnum Weak 
In 2d Los Angeles Try 

LOS ANGELES, Sept. 24. - the absence of advertising was pro- 
}bugling Bros. and Barnum & 
Bailey Circos left the Los Angeles 
area early this week, with a record 
of light attendance for the second 
stand in the city. Business for the 
first stand and for the intervening 
days in the suburbs s'as light, in 
contrast to record takes of two 
years ago. 

On krklay (I6), the show drew 
one -quarter ;cod one -half houses as 
it resumed its split -shift Los An- 
geles run. Saturday (17) brought 
about 5,500 afternoon customers 
and 5,800 evening ticket -buyers 
into the 9,700 -seat big top. 

Best business of the stand came 
on Sunday (18), when the after- 
noon brought out a three -quarter 
house of roughly 7,000 patrons. 
The Sunday night show Was a light 
one -quarter, as anticipated for that 
time. 

Heads for Texas 
From here, the show was mov- 

ing to San Bernardino, Calif.; Phoe- 
nix and Tucson, Aria., and El Paso, 
Tex., this seek. 

Observers in Los Angeles said 

Football Game 
Hits Business 
Of G. W. Cole 

BRIDGEPORT, 111.. Sept. 24.- 
Football neasnll moved in on the 
George W. (:ole Circus here Fri- 
day (16). With schools in session 
in the afternoon, the performance 
pulled a one -quarter housse. And 
with a high school football game 
played at night, Ilse evening show 
drew another light turnout. 

Waverly, 111., Thursday (8), had 
a light afternoon, ahho school was 
dismissed for the show. Night was 
three-quarters. Nokomis, a Satur- 
day (10) stand, had a three -quar- 
ters afternoon house in the rain and 
a three- quarter night house in clear 
weather. 

Neoga, ill., Monday (12) had 
half and three -quarter houses, using 
Lions Club auspices. Martinsville, 
on Wednesday (14) had a light 

flounced. It seas reported that 
there seas very little radio or TV 
attention given the show and poor 
showings in the newspapers. At 
least one of the newspaper ads seas 
overpowered by an adjacent "Ice 
Follies" ad, One observation was 
that the unusual layout nude the 
Ringling ad seem to be a part of 
the icer s. Minimum use of outdoor 
advertising seas apparent here. The 
show had no downtown ticket sale 
in Los Angeles this time in. 

Meanwhile, plans to play at Pon - 
chartrain Park in New Orleans 
have been dropped because the 
slates 'would conflict with Tom 
Packs' Shrine Circus there. 

Prices Cut 
By Medrano 

PARIS, Sept. 24. - Cirque 
Medrano opened its winter season 
on Friday (2), with several 
changes its policy, including cut- 
ting admission f rives its half. Mon- 
day matinees have beets discon- 
tinued but performances will be 
resumed on Tuesday nights, so 
there will ise the same number of 
shoots as last season but no day 
sithbttt a pmforutautce. 

business was half of capacity. The 
Saturday (17) in 'Zanesville turned 
out a pair of half houses. 

Manager Bob Cools said that 
recent business had followed a gen- 
eral pattern of light afternoons and 
strong nights. 

Art Concello, 

McCloskey Talk 

With Ned Irish 
NEW YORK. Sent. 24.-Art Con - 

cello and Frank McClnskv, both 
former general managers of Ring - 
ling Bros. amen B. m i.C- Bailee 
Circus, niet here this week wills 
Ned Irish, manager of Madison 
Square Carden, but none would 
comment about the possibility they 
dismissed or arrived at a deal by 
which the circus evers Would put 
a new outfit into the Carden next 
spring. 

Co nceilo said he and MtCiosky 
were in New York for the heavy - 
weigltt champioo< hip fight at the 
Can en. He said he was returning 
to Sarasota. \IsClosky saw report- 
ed on his scaly to Runnpe. 

Elsewhere in the country there 
was a widespread report that Con - 
cello had nailed down the Carden 
contract, bit this was circulated 
prior to the New York meeting. 

Va. Gives King 
Good Houses; 
Storm Misses 

MARTINSVII.I.E. \'a., Sept. 24. 
-King Bros. & Cole Bros' Circus 
played to several good houses dur- 
ing its tour of Virginia. At this city 
Monday (19), the show experienced 
high winds as a hurricane moved 
northward, but the storm seas far 
enough assay to Cause no loss or 
damage. 

South Boston. \'a., Thursday 
115), gave a light afternoon but a 
three -quarters to near -full house 
at night. Auspices spas the rescue 
squall. Calliope and elephants 
paraded. Hunt Bros. was 25 miles 
away, 

Lynchburg, Va.. with Moose 
auspices. produced half and three - 
quarter houses. 

Roanoke, the Saturday f17) 
stand was big. with two near -full 
houses on hand. according to the 
show's report. Exchange thth was 
the auspices. Visitors included Joe 
Ennis, former biller, avid Whitey 
Crossett, 93, resident of the Elks 
home at Bedford, and a circus 
trouper from 1581. 

At Reidsville, N. C., Tuesday 
(20), the show had half and tivee- 
quarter houses with Jaycee aus- 
pices. Bulls and calliope paraded. 

Hunt, Von, Beers -Barnes 
Lose Day to Hurricane 

RICHMOND, V.., Sept. 24.- 
Three circuses in this area lost 
afternoon and night performances 
Monday (19), as Hurricane Ione 
headsinds and rains battered the 
area, 

Hunt Bros.' Circus, at Clouster, 
Va., seas in the storm path and 
would have been hardest hit had 
the hurricane not tuned back out 
to sea. 

Von Bros., at Beaverdam, put up 
its center poles and planned to 
stay over until the next day. Sub- 
sequent stands, Crozet and Grot- 

afternoon and three- quarters night. toes, %sere notified the show would 

be a clay late. Billed for Tuesday 
and Wednesday, they were plaveil 
on Wednesday and Thursday. This 
was possible because the show's 
season ended at Grottoes. 

Beers -Barnes Circus, at Louisa, 
Va., moved into Louisa Livestock 
l'anls its order to shelter the ani- 
mals. 

Altho Hunt Bros. had much rain 
and some w ind, the storm was 
lighter for Von and Beers-Barnes. 
Performances probably could have 
been given at night except that 
dramatized radio announcements 
generated concern 

Copyrighted material 
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WANTED CIRCUS ACTS 

Also Phonemen 
Acts of all types. Send photos and 
state lowest salary In first letter. 
8 weeks' work starting in January. 
Ben Ogilvie, Red Raymond, Ed Smith, 
answer. Contort 

AL KAYDA 
Apt. 60, 700 Forest St., Rene, Nevada 

PHONEMEN 
Starting new Civil Defense 
deal Sept. 8. Will reimburse 
bus fare if you are a pro- 
ducer. Phone 

LOU ROBERTS 
4 -9866, Knoxville, Tenn. 

NOW AVAILABLE 
FOR 1956 SEASON 

CIRCUS GENERAL AGENT 
F.r.r money contract. Can handle the 

top sponsors. Know territory. 
Write-Phone 

Rt. 10, Box 221 
Phone: Co 7 -3298 
Fort Worth, Texas 

HANK CARLILE 

ART BASSETT 
Juggler -Unicyclist 

now appearing 
Wenona Beach Casino, Bay City, Mich. 

Thanks: Amusement Booking Service. 

Write, wire, phone 
1211 Ewing St., F. Wayne, Ind 

Phone A 99802 

PHONEMEN 
State publication - others to follow. 
Permanent office just opened. Reliable 
producing salesmen sely. 25 %. Friday 
payday. No collects. 

AL WHITE 
Elgin 5-6513 Soh Lake City, Utah 

PHONEMAN 
RADIO -TV PROGRAMS 

Higher commissions 

A. H. FISH 
Syracuse. N. Y. MAdison 3 -4607 

Collect if 1 know you. 

4-PHONEMEN---4 
Must be experienced. Producers only, 
Book and tickets for Minstrel Show. 
Veteran sponsored. Strong deal. 2596 
comm. Collect and pay daily. 

Evenings phone 
JOHN ROBERTS 

Buckingham 1.4100, Chicago. (Seth 

PHONEMEN WANTED 
For strong county deal. Call 

CLINT BUTLER 
Apt. 718, Berkshire Hotel 

Kansas City, Me. 

PHONEMEN 
Shrine Sponsor Program -UPC's 

Year Round Work 

AL LaDIEU 
Phone 5- 8350-310 E. State 

Rockford, IR, 

URGENT! 
Must reach 

CANDY DICKSON 
Very ImDO t.. Illness. 

Anyone knowing his whereabouts, tart ils Ife. MolodY Dleksn. "3'llnton St., API. J, ClneinnMl 1; e. 
phone collect, Dunbar 1Xli 

WANT BILLPOSTER 
With car for year round work Contact 

TOMMY SCOTT SHOW 
Home Office: 5880 Hollywood Blvd., 
Hollywood, Calif., or per rout* in 
Billboard. 

3 PHONE MEN 
For weekly Tabor p >per, promoter fo 
handle 4 towns. answer. 
Cn,es Labor News, 21 locals. Call 

CHAS. SELDON 
3122-1, Bristol, Temp, 

UNDER THE MARQUEE 
Bert and Corinne Dearo played 

the Endicott Johnson Field Day 
for AI Martin at Endicott, N. Y., 
Labor Day and an earlier fair 
for Klein's Attractions.... Tom- 
mie Randolph, R. G. White 
and Victor Statthek, took a side 
trip from the CHS convention at 
Jefferson City, Mo., to visit Mrs. 
Rosa Izett at Osage Beach, Mo. 
She was Rosa (Baby) Ray, rider 
with the Buffalo Bill Wild West 
Show. 

On the King -Cole lot at Char- 
lotte, N. C., were Si Rubens, whose 
Rogers Bros.' grandstand circus 
plays the fair there, and Johnny 
Fulghum, advance agent for the 
Marks carnival, ... Wingy Saun- 
ders, former circ'ls boss canvasman, 
and Dr. George D. Barrett, of the 
United States Society of Zoology, 
visited Rex Ingham at Ruffin, 
N. C. Sounder now has several 
semi -trailer walk -thru shows work- 
ing street locations. 

Sam Ward hopped from Chi- 
cago to Little Rock to start work 
on his Polack Bros.' Circus promo- 
tion there.... Rayford, the clown, 
worked the VFW national conven- 
tion at Boston and downed thru- 
out the Massachusetts State house 
for three hours. , .. Vin Carey, 
Baltimore magician, caught Hagen 
Bros. in straw houses at two Mary- 
land stands. 

Freddie Freeman, Ringling re- 
porter, writes that the long West- 
ern jumps gave foreign arts a gond, 
wide look at America.. Mrs. 
Williams joined the wardrobe de- 
partment. . Tommy Upton 
shooed movies of Beatty, Polack 
and Ringling shows. , Clayton 
Behee and George Chamberty had 
a narrow escape from injury when 
they collided doing the passing 
leap in the flying act. . . honk. 
Caroli, John Ringling North and 

birthdays. 
Visitors included the Adolph 

Delbosgs and daughter, Klara; 
Mrs. Fay Chaney, who drove from 
Reno to say hello; Connie and 
Winne Colleano, Bob Clarke, 
Jerry Vaughn, John Loomis, Arvel 
Allread, Sam Bochlich, Tom Lip- 
ton, Don Mareks, John Brott, Dave 
Cavagnero, Bob Johnson, Lem 
Behler, Gene Darnell, Don Fran- 
ces, Jerry Booker and Dick Ware- ing.... Two bus loads of per- 
formers visited the Finnochios 
night club as guests of the owners. 

Pete Cristiani, Tommy Com- 
stock and others of the Bailey - 
Cristiani show, and Cliff Daniels 
visited. 

Among the showbiz patriarchs 
who caught the Ringling show at 
its Los Angeles stand were Bob 
Orth, George Knoll, Jake Posey 
and Alec Lomande. 

Lee Stath, of the Flying Mari- 
lees, appeared on "What's My 
Line," TV show, Sunday (10). 
Mary Atterbury Stath has com- 
pleted a new wardrobe for use 
Saturday (17), when the act ap- 
pears on "Big Top." The act is 
now completing its fair dates and 
readying for the fall route of the 
Hamid- Morton Circus. 

Jim Stutz tells that his Hitler 
Car exhibit had its best day of the 
season at the LaSalle, Ill., celebra- 

' By TOM PARKINSON 

tion recently and that the fair at 
Oregon, Ill., was best of his fair 
dates. Joe Taggart, with his calli- 
ope and miniature circus, also made 
Oregon, and both went to Lena, 
Ill., where acts included Eddie 
and Helene Hendricks, Denver 
Harmon's Chimps and cartoonist 
Paul Burke. 

Bob Printy, former show wrest- 
ler, caught Kelly -Miller at Wabash, 
Ind., and visited Mr. and Mrs. Ira 
Watts, with whom he trouped on 
the Sparks Circus in 1930 and 
1931. Printy also visited Col. Barry 
Thomas on the show and several 
of the advance department. 

Prince Ki Gor had his eight -cat 
wild animal act at the McKean 
County (Pa.) Fair and had the 
grandstand star, Rudy Vallee, in the 
steel arena for photographers... , 

Roy Barrett, clown, writes that he 
is with the Braly Great Southern 
unit. The two Braly- Olympic 
units closed on Saturday (17). On 
the Southern unit were Eugene 
Christÿ s lions and horses; Will 
Hill's dogs, ponies and elephants; 
Flying LaVals, Zoppe riding act, 
Alcidos, Faye and Andre, Bound- 
ing Raymonds, Barrett and Jack 
Harrison. 

Karl King, circus bandmaster, 
played the Clay County Fair, Spen- 
cer, Ia., a date he has made almost' 
annually since 1922.... Col. and 
Mrs. H. C. Coffey Martinsville,! 
Va., caught King -Cole at Winston - 
Salem.... Roger Towne, of Buf- 
falo CFA, caught Ringling in New 
York, Toronto, Hamilton, Ont., 
and Norfolk, Neb., this season. 

Don McCullough, manager of 
the late Fred J. Mack Circus, nosy 
is an assistant professor at Kansas 
State Teachers College, Emporia. 

Gil and Lil Wilson visited 
Rex N. Ingham, Ruffin, N. C.. be- 
fore opening their school dates 
with their dog act. Milton Ingham 
caught Hunt Bros. in Virginia; Ise 
trouped with the show five years 
ago. 

C. E. Duble, Jeffersonville, Ind 
writes that Kelly- Mortis will play 
Clarksville, Ind., September 28. 

Calliope business has been 
good for Harry Shell, who has had 
his steamer at a string of fairs and 
sppeecial dates this summer. He tells 
about meeting J. W. Beggs, of the 
wagon -building family, at the 
Missouri State Fair. 

Ringling billposters were guests 
at a patio party given by Mrs. Jean 
Brassil while they were in the 
Hollywood area. They included 
Henry Kober, Sidney Foote, Louis 
Sabo, Martin King and Car Man- 
ager John J. Brassil. Renee Whaun- 
cee was another guest. Boss bill- 
poster Joe Bernstein is recuperat- 
ing from an operation. 

K. E. Simmons, of the Fresno, 
Calif., newspaper, caught Ringling 
and visited with Noyelles and Hilda 
Burkhardt, Walter Rairden, Fred- 
die Freeman and Edna Antes... , 

Eddie (Lam Lam) Conliss is clown- 
ing streets and come -in for the 
Doctor Carlo magic unit, Caval- 
cade of Mystery, which closes Sep - 
tember 24 in Washington. . . 

Karl Cartwright caught King 
at Norfolk and expects to see Hunt 
at Suffolk, Va.... J. W. Hartigan 

Hagen Bros. Buys Elephants; 
Reports Night Business Good 

WASIIINGTON, Pa., Sept. 24. is selecting the new trio for Ilagen 
-Hagen Bros.' Circus is buying at Wilmington, N. C. Circus Man - 
three baby elephants. Louis ager Bob Cools said no decision 
Reed, dean of elephant trainers, had been made vet as to what 

trainer would break the animals. ADVANCE AGENT 
a1ú high Ilber man who can Gell Indoor Yhowa wlllh Done oprrationa. N'e 
have t*ltero f neat.*" sod 
Dlenty of ealls[ied e mmltteca. These 
deale are to be booketl In a /Ton lo our te[ular Itinerary. Can oleo use man and 
wire teams who are capable of running 
,pole. Apply: 

PRODUCTIONS. INC. 
41714 4th Ave, HuMineton, W. Va. 

3-BOOKERS WANTED -3 
{25,000 Der wear bmkln8 big Minslrcl 
Shewe Ith Pollee. Veteran. CIVIC, 
Fraleroal end Church Orraneatlonc. 
Excellent territory Nitlwrst Staler et 

aw against comm Lifetime 
0. Rare ODDOrtu,tily. 

R. O. WILSON 
600 Divenev Pkwy. Chluge 14, III. 

epeal seal 

Couls said here that Hagen Bros. 
recently has played to poor after- 
noon business and good night busi. 
ness 

In Frederick, Md. (8), both 
houses were half filled. In Ilan - 
over, Pa., both were near -full. 

Owner Howard Sues indoor 
show, Clyde Bros., is scheduled to 
toter until late November. 
ber. 

At Alexandria, Va., members of 
the James E. Cooper Top of CFA 
entertained members of the Hagen 
Bros. show. 

Jr., Morgantown, W. Va,, visited 
Hagen Bros. in Uniontown, Pa. 

Kitten Wendt, of the Aero- 
Stylites, reports that Gabby Wendt 
is recuperating after his fall and 
will be at home in Wausau, Wis., 
until five fractures of the pelvis 
heal. She and Douglas Fousheaux, 
formerly with Bill Atterbury, will 
work the act starting September 
19 for Charles Zemater and con- 
tinue for Orrin Davenport. 

Jack Mills, of Mills Bros.' Circus, 
reports the show will close follow- 
ing the October 1 stand at Cham- 

(Continued on page 105) 

WANTED 

50 PHONEMEN 
World's largest traveling indoor Hill. 
billy Circus. Men capable to cut. 
Drunks and limb,ters, save your time. 

Working year round. Cset,mts with 
the world's largest recording company. 
If you want to make it, this is the spot. 

Apply EARL MARTIN 
Rend Hotel Etewoh, Tenn. 

No collects or advances. 

$150.00 Per Week 
CONTRACTING AGENT 

One capable of bannln{ Shrine and 
other top oraanlnaon, promotional 
contracts. Ypr around work H you cap 
cut It. 
Would Ilke to near from Ray =Ire F]mo, lake Rosenheim. 1. C. Admire. 
W.re or wattd 

. 

tlNo =Air can be 

Contact 

BOB VAN WAGONER 
Shrine ONice, 711 {. state M. 

Rockford, 111. ' 

8- PHONEMEN -8 
Can m for hI{h caliber Ie =:1 until 

Ott. Va. Shows booked 
mild until Dec. 17. You noel as seal 
cle nDD Callnce 

and 
in U You know u0. 

PRODUCTIONS, INC. 
Jackson 17411 Huntington, W. Vs. 

7 PHONEMEN WANTED 
Civa-Air Patrol -25% Daily, 

Contact (Allen) 
Cornhusker Hotel, Lincoln. Nebraska 

Deal opens Sept. 27, first time ter this 
sponsor, 

Telephone Salesmen (2) 
Coed AFL ticket deal. 25% commission 

daily. Other labor deals to follow. 

DICK BRODERIC 
Springfield, IR. 

Springfield 8.5314 

-DIRECTOR GENERAL - 
The Originator 

Available for Television, Radio. Motion 
Pictures Production. As payed at all 

leading national and international even.. 
Invite offers. Address: 

Show Producer 

CHARLES KYLE 
General Delivery P. O. Branford, Conn. 

THE HAWTHORN BEARS 
One of America's Great Acts 

OPEN 
OCT. 7 to 17 

OCT. 24 to NOV. 6 

NOV. 30 to DEC. 8 

DEC. 19 to FEB. 1 

Write 

HAWTHORN ZOO 
Libertyville, III. 

SAM BLUESTEIN 

Stark Hotel 
Starkville, Miss. 

CAN USE AGENTS 
For Od. 8, TULANE'MISS. STATE al 

Starkville, Miss.; Oct. 22, 818.0LE 

MISS. of Oxford, Miss.; Od. 29, TEXAS 

STATE -MISS. STATE; Nov. 26, OLE MISS. 

STATE at Starkville, Min. 

PROMOTERS- PROMOTERS 
Can 7 more promotion mana {ers. Nue, 
soy bib Ct ana only a t en br 
mate.. ow Can nonne top[lynt rom 
mittcoa. Towne nadY now. 
Cown 

neg 
m 

due 
HSORM N 

o 
e 

-Eau claire, Wis.: Senne -Mol Cloud, 
Minn.: K C-South Rena. In. 

Snerlffs- Wbors. and others. 
Write, win or phone kro collecta plea. 

%ICTOR LEWIS 
Sees fulton-Ch 24117 

Toledo, Ohio 

WANTED PHONEMEN 
HAVE ALL WINTER'S WORK. 

H you drink, do not waste your stamp. 
as 1 cannot use You. 

PATTERSOM BROS.' CIRCUS 
R.F.D. 07 Holly, Mich. 

WANTED * * OUTSTANDING CIRCUS ACTS 
FOR SIXTH ANNUAL MACON MOOSE 
HALLOWEEN FREE CHILDREN'S SHOW 

Municipal Auditorium, Macon, 6a., Two Night Performances, Oct. 31 
Write with photo and all details to 

A. MACK DODD. General Chairman 
MOOSE CLUB. 533 THIRD ST., MACON, CA. 

PHONEMEN- WANTED -PHONEMEN 
NOW FOR DECATUR, ILL., AND SPRINGFIELD, ILL. 

These jobs ore ready to go. Towns carded, phones in, everything set. 
Phone 2 -3942 or 23858, Decatur (days); 4.1123 or 44322, Springfield 

ROBERT L. WALKER 

8- PHONEMEN -8 
Truck Drivers' Bulletin Board, very strong Phone ;n, pay 30yó daily. Have three 
other deals ready: 15 months' work Transportation refunded alter titer weeks. 
No drunks, no collects. 

4091/2 ST. LOUIS STREET 
TOBE BARTLETT 

SPRINGFIELD, MO. 
Dick Brodie k, Larry Burns, Curley Lowe, call me. Truck Drivers' Hall. 

INCLUDE THIS NEW SENSATION IN YOUR ACT! 
The Cobra in the Basket -the latest and most novel idea 

in show business. Write now for details. 

LESTER, LTD. 
29 5. WABASH AVE. CHICAGO 3, ILL. 

FEATHER PLUMES FOR HORSE & ANIMAL SHOWS 
Majorette Plumes -Ostrich Tips and Plumes -Marabou 

Turkey Quills -Ostrich Fans -Any Color 

SOUTH AFRICAN FEATHER CO. 
1015.17 FILBERT ST. Lo 3.5219 PHILADELPHIA 7, PA. 
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RINKS & SKATERS 
Communications to 2160 Panatela St., Cincinnati 22, O. OCTOBER 1, 1955 

Skater to RSROA Head 
Story of Tom Boydston 

DETROIT, Sept. 24.- Thomas S. 
Boydston, recently elected presi- 
dent of the Roller Skating Rink Op- 
erators' Association of America at 
the national convention at Toledo, 
is a native of Anadarko, Okla., 
where he was born October 28, 
1903, of Scotch -Irish and colonial 
descent. He started rink skating. 
after graduating from the sidewalk 
phase, in Eldorado, Kan., in 1916, 
where he was attending high 
school. He was busy skating and 
working at various rinks on the 
side, while working in the plumb- 
ing and heating business, until he 
became manager of a rink in 1925. 

After working for three or four 
different rinks as floor or rink man- 
ager, he opened his own rink in El- 
dorado in 1933. For the next 10 
years he was in the portable rink 
business, where he gained valuable 
experience in dealing with people 
of different communities. 

Boydston in his early days was a 
trick skater, putting on exllibitiolts 
in Missouri, Kansas, Iowa, Nebras- 
ka and Oklahoma. Taking up the 
international style of skating. he 
started a program of teaching 

* * SPECIAL SUMMER SALE * * 
Slightly uste Merchandise from two lana Rlit 1 1 f 

s PRINGFIELD ROLLER RINK 
sprinafield Gardena. N, r. 
NEW DREAMLAND ARENA 

NewarY, N. J. 

1,{00 vr, seo skates, ran, Nydes 
shoes dies' o skHaa, Me nys 

a Ladies' sr.00 pr, 
woo pr. 

and 
én-al snot sk.r.,, M.ns .nd Ladies 2. CO Pr. 

1,100 Pr. Cl 
Cottrell 

1.50 up 
1,100 Sets Co -roll plearic halle wa:nl renter seVi ;s ;.se 

'et woo sees ros ban be.rinf 
r leer wheals 2.;: seal 

303 sets He rIrcl wheels .. .,5x1 
100 sets Heel straps, Nmear 

or ea. 
OTHER MERCHANDISE 

1 Glebe Grinders, deluxe Gnicae Drindtr 
12 Fire 

Machines 1 Ticker Machines and Ghaneen 
1 spencer Floor Lw 

vacuum ge.run 
chrome chain 

103 Theater Chairs 
1 Fans 
1 Gemplrle uns Prearam skatinf signs 

11 Flrea roof Drapas, 25 /,. nfh 
{ Rubber Floor Mals 

1 Lober 
Miscellaneous 

Items 
Other MlscIlanaoas l lams 

An Merchindis mus- be solda oral wen.- wlr.- Pnon.l 
JACK ADAMS at SON. INC. 
721 Morris Park A Bronx 42, N. T. srcore 1 -1110 

MANE MORE MOkty. DRAW RIGGER CRDK DS 

WITH BEAUTY - GLAMOUR- SNOWMAN,WP 

M6wi 

IRE 
VOL. VIMO 

SPOSS-` -Art' a 

SKATING RINK TENTS 
12 x 102 IN STOCK 

52 x 122 AT ALL TIMES 

NEW SHOW TENTS 

MADE TO ORDER 

CAMPBELL TENT d AWNING CO. 
100 Centred Ave. Alton, D1. 

which continues to the present. He 
holds a bronze medal for profi- 
ciency in skate dancing, and until 
recent years attended the profes- 
sional conferences of the Society 
of Roller Skating Teachers of 
America. 

In 1941 he attended the pro 
school at Natasket Beach, Mass., 

THOMAS S. BOYDSTON 

and the following year joined the 
RSROA at the convention in Phil- 
adelphia. In 1944 he was elected 
fourth vice- president, served a 
couple of terms on the Board of 
Control, and was active ever since 
in the official family, including im- 
portant service as chairman of 
the Professional- Amateur Relations 
Committee. 

Boydston, who operates the 
Linculnrink, Lincoln, Neb., has two 
children, Ronald and Helen, both 
now married, who were active 
amateur skaters, going tern State 
and regional eliminations to enter 
the national championships His 
daughter met her husband, James 
Gleason, at the rink, where.he was 
a competitive skater. 

Boydston was a founder of the 
Midwestern chapter of the RSROA, 
serving as its chairman for two 
years, and has served as judge for 
skate eoln sAilions and for tests. 

Several New 
Rinks Under 
Construction 

NEW YORK, Sept. 24. - Con- 
sultant Pete Carver reported this 
week that the outdoor municipal 
ice skating rink in Oil City, Pa., for 
which he provided the design, will 
open within two weeks. Eight 
other Carver -consulted rinks are 
under construction, all but one be- 
ing outdoor and operated by 
recreation or park commissions. 

The municipal operation in 
Essex County, N. J., will have 
seating for 4,000 spectators. Other 
municipal rinks are to be in Long 
Beach, N. Y.; Philadelphia; Balti- 
more; Kansas City, Mo.; Topeka, 
Kan.; and Bergen County, N. J.; 
The Passaic County, N. J., rink will 
be privately owned. Floors will be 
a uniform 85 feet by 185 except 
for the indoor rink which will have 
a 200- foot -long surface. 

Fire Destroys 

Ind. Skatery 
PORTLAND, Ind., Sept. 24.-A 

fire which destroyed Portland 
Skating Rink Sunday (11) is under 
investigation by State fire in- 
spectors and local officials. 

The rink was one of TWO build- 
ings leveled by the blaze. Pre- 
sumed to have begun at 3 a.m., 
the fire was discovered an hour 
later. Damages were estimated at 
$100,000. 

Stratford Skaters 
Wind Up Season 

STRATFORD, Conn., Sept. 24.- 
The Long Beach Skating Club here 
closed its competitive season re- 
cently by sending 10 skaters to en- 
ter seven different events to the 
national championship at Mineola 
Rink, Mineola, Long Island. 

The rink 'is located at 55 Wash- 
ington Parkway, Lordship section 
of Stratford, and is under owner- 
ship and management of Ernest 
Antignani. 

Fall Operations Under 
Way at Conn. Skateries 

HARTFORD, Conn., Sept. 24.- 
The Connecticut roller skating sea- 
son is back in full operation, with 
rinks using extensive newspaper 
advertising to herald fall plans. 

At nearby New Britain the 
Bowl- o.Rink'held a grand opening 
party Friday night (9), with games 
and prizes highlighting the eve- 

g. Rink schedule calls for 
nightly sessions, except Tuesdays 
and Thursdays, and matinees from 
2 to 5 on Saturdays and Sundays. 
The rink is avaik ble for private 
parties, at special rates, on Tues- 
days and Thursdays. Junior dance 
classes start today, with adult 
dance class set for resumption Oc- 
tober 3. 

Newspaper ads enthuse: "We 

Rubber Tires for Waxed Floors 
Used Successfully by some for Years. 

Pure Gum Rubber 
will not mark or 
harm any polished 
waxed floors. 

Can be mounted 
on CHICAGO 
Rink Skates. 

"Try 'em and you'll buy 'em" 

CHICAGO ROLLER SKATE CO. 
Mfrs. of Rink and Sidewalk Skates 

4427 W. Lake Street EStbrook 9 -3800 Chicago 24, Illinois 

carry a complete line of skates In 
all sizes and styles; also a complete 
stock of skating accessories. Use 
our convenient budget plant" 

Hartford Skating Palace is op- 
crating nightly, starting at 8. in- 
stead of previous seasons' 7:30. 
Co-Manager Iry Richland attributes 
increased lesson activity to later 
opening time. The Saturday-Sun- 
day schedule remains the same, 
2 to 5 p.m. 

Richland was recently named to 
an amusement industry committee 
in charge of a benefit vaudeville 
show at Bushnell Memorial Audi- 
torium, Hartford, with proceeds 
earmarked for victims of Connecti- 
cut flood disaster. 

Names Lo Scola Pro 
SAN ANTONIO, Sept. 17. - 

Ronald La Scola has been named 
new professional at the Midtown 
Rollerdrome here. He comes here 
from the Rollercade, Toledo, O 
La Scola replaces Pat Patten. 

CURVECREST RINK -COTE 
The skating surface for wood and neon 

d 
fltoroacrsti 

oTh 
e ultimata antlean- 

PERRY L CILES, Pref. 
Cerye:reft, Inc. Mee oogon, Michigan 
We invite you ro bring your skates to 

Curvccrest and see for yourself! 

TEACHER 
Penno Roller Rink 

Needs full nue Pro. 
Contact BO% D -150 

</o Billboard Cincinnati 22, Ohio 

ROADSHOW REP 
The Sun Players will close their 

sixth season of tent operation in 
Iowa, October 1, after a season 
that was reported as "very good." 
The show is slated to open its sea- 
son of circle stock October 17 at 
Ohvein, la., working that territory 
until Christmas. After the holidays 
the show opens a circle operation 
in Kansas. The cast remains the 
sane, including Carl Park, Maxine 
and Len Lacy, Mike Lacy, Pattie 
and Bud Imig, Dave and Maureen 
Castle, Jack Cesterberger, Terry 
and Richard Mobley and Dot and 
Jess Sun. Recent visitors on the 
show have inducted Ray, Bernice 
and Mitzi: Zarlington; Mr. and 
Mrs. Glen Smith, Chuck and Mr. 
and Mrs. Bill Bowers, Verna and 
Linley De the Herbie ifugo 
family, Bud and Dianne Manley, 
Cliff Carl, Buddy Webster and 
Morrie Jones, all of the Tilton 
show; Gene Audrey Bradley, Mr. 
and Mrs. Francis Imig, Mn. Mar- 
garet Swartz, Str. and Mrs. Herbert 
Moe and Mr. and Mrs. Paul Kock. 
Owners Dot and Jess Sun see TV 
as an asset to the tent show busi- 
ness since it has tended to make 
the public more vaudeville- minded. 

The Silas Creen From New Or- 
leans shoe is playing Mississippi to 
r ,,sl business. according to reports 
from the attraction. The cast is now 

composed of Dinah Scott as Silas, 
Snookum Nelson as Savannah, Wil- 
liam Russell as Sas, Vicky and 
Charles, blues singers; Wee Willie, 
the "I Ain't Licing Man," and 
George Fields, in charge of the 
band and girls. John Robinson and 
Ronnie Johnson are in charge of 
canvas. Costumes are by John Mor- 
gan, and Mary Ann Carter is ward- 
robe mistress. In the line are Etta 
Mae, Delores, Mary, Edith, Gloria, 
Ruby and Shirley. Owned by W. 
P. Jones, the show is slated to move 
from Mississippi into Louisiana, 
Alabama, Georgia and Florida be- 
fore closing some time in February, 
1956. It moves on Ford trucks and 
a bus, 14 vehicles in all.... The 22 
thesps from Hiram College aboard 
the Majestic Showboat. their pre- 
sentations and their lives aboard 
the Majestic, the nation's sole float- 
ing theater, were the subjects of 
Bish Thompson's feature columns 
in The Evansville (Ind.) Press of 
August 18 and 19.. Thompson was 
enthusiastic and humerons in Isis 
write -ups, and the columns un- 
doubtedly were responsible for inr- 
ing a considerable number of pat- 
rons to the Majestic who otherwise 
might have bypassed the attraction. 
John D. Finch, the old -time repsler 
from Olney, 111., mailed the col- 
umns in to the repertoire desk. 

Drivin' 'Round the Drive -Ins 
Louis Littlefair has been named 

manager of the Hi -Ho Drive -In 
Theater at Gainesville, Tex. for 
Frontier Theaters. H, is also man- 
ager there of the State and Plaza 
theaters Burglars hit the Key 

the second time within eight days 
:und made off with 6131.70 in cash. 
Eight clays earlier they got $77.84. 
Both times the thieves tripped the 
lock on an outside door and pried 

Rock's Gross 
Continued from page 76 

4,000,000 over last year. Playland 
derives its business from within a 
radius of about two miles of the 
park. Customers are divided be- 
tween the one -day beach visitors 
and regular summer residents, with 
the former bring by far the more 
numerous and heavier spenders. 

It is expected by the entire shore 
area that attendance. in 1956 will 
surpass this year's if transit con- 
struction across Jamaica Bay is 
completed for the season opening. 
The City's Park Department esti- 
mate of 29,000,000 visitors for the 
season 5vas 1(1,000,000 below that 
of the Chamber of Commerce's, 
but the Park Department's esti- 
mates were made at 1 p.m. daily 
whereas the Chamber of Commerce 
estilmlted attendance for the en- 
tire day. 

A beach erosion program will 
be undertaken soon, it is reported, 
wills bids for the job being received 
at Albany. The job of installing 
stone jetties 800 feet apart be- 
tween 36th and 39th Streets, 
Edgemere, will run to over 
51,000,000 and will be paid for 
50 -50 by the State and City. 

Geist this month visited the 
Canadian National Exhibition in 
Toronto, and the Reading (Pa.) 
Fair, studying ride and concession 
operations. 

70 Registered 
Continued from page 76 

Parks, Pools and Beaches; Harry 
Cooke, Cooke and Rose Theatrical 
Agency, Lancaster: Ben, S. Allen, 
Posters, inc., Philadelphia; Mr. and 
Mrs. Angelo Sica, Rainbow Gar- 
dens, McKeesport; Mr. and Mrs 
George W. Bartels, Mr. and Mrs. 
Jahn B. Sollenberger, Mr. and Mrs. 
Lloyd S. Blinco, Mr. and Mrs. 
Richard H. McCrone, and Mr. and 
Mn. Cyril Little. Hershey Park, 
and Joseph Volpe, Versailles 
Amusement Company, Rainbow 
Gardens, McKeesport. 

open an office door to get to the 
money.... High winds, reportedly 
in gusts up to 64 mph, blew down 
part of the hollow tile wing of the 
screen at the Mountaineer Drive -in 
at Mineral Wells, Tex. Winds also 
blew 
fence along the highway by the 
drive- in.... The Chief Drive -In 
has been opened by Clarence 
McNeil at Abilene. It was built at 
a cost of about $100.000 and has 
a 500 -car capacity. It has a screen 
100 feet wide and a self service 
concession stand.... A wide screen 
has been installed at the Eagle 
Drive -In at Pecos, Tex., operated 
by Frontier Theaters. Boyd Scoot 
is manager assisted by Al Cook... . 

Richard M. Landsman, general 
manager of Statewide - Theaters, 
said that his four San Antonio 
drive -ins would continue opera- 
tions despite picketing by members 
of the Projectionist Local 407. Be- 
ing picketed are the Alamo, Rigsby, 
South Loop 13 and Mission Drive - 
In. Landsman said the union seeks 
a contract renewal that would in- 
crease wages 10 per cent. He said 
the Statewide circuit pays opera- 
tors $2.68 per hour. Under this 
scale, he added, his operators 
average $115 a week wills over- 
time. 

Airport Drive -In with a 400 -car 
capacity has been opened at Robs - 
town, Tex., by Roy and Gilbert 
Gana. The drive -in will feature 
Spanish language films.... Jack 
Needham is opening Bluff View 
Drive -In Brownnood, Tex.... A 
wide screen is being installed at 
the Bonham (Tex.) Drive -In. . . 

J. G. Thornhill has opened the 
Eagle Drive -In, Seagraves, Tex. 

S. J. Hodge, operator of the 
H&H Drive -In, Stamford, Tex., 
has installed a new wide screen 
and CinemaScope. Name of Hi- 
Park Drive -In, San Antonio, has 
been changed to Parkaire Drive -In. 
The drive -in parking area was 
paved, 40 by 80 -foot curved Fibre - 
glas screen was installed. as was 
new sound system and projection 
equipment, snack bar, rest rooms 
and twin ramps. 

Candielite Drive -In. Bridgeport, 
Conn., erected at a cost of $200.- 
000, has been opened by the E. M. 
I.oew circuit. It is said to be the 
first drive -in theater to be equipped 
with seats for walk-is; patrons. 

OPEN A DRIVE -IN THEATRE 
Ai LOW COST 

New and guaranteed rebuilt equipment from 
95. Time payment available to respon- 

sible parries. Write giving location and 
number of cars- SPECIAL OFFER! Tempered 
Mason Marquee Letters. 4. 350:6. 5001 
10'x, 600a . S. O. S. CINEMA SUPPLY CORP.. 
OHPE- a. WU W. 52 St., New York IA 
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MERCHANDISE 
Communications to 2160 Patterson St., Cincinnati 22. O. 

Simulated diamonds 
cover entire bracelet and 
watch cover. Brand new 
guaranteed 17 -1 Swiss 

moement (not pin lever). 

Delivered with watch 
box. $120 price tag. Min. 

order 3. 25% with order. 

-balance C.O.D. 

Only 50 
each 

in lots of three - 

$13.95 for sample. 

NATIONAL DIST. CO. 
222 Calumet Bldg. Miami, Fla. 

NN11N11111N 

BUY DIRECT 

SAYE! 

25 BOY 
GIRL 

CLOWN 
R Plastic face 
e Printed mteriel 

cotton body 
Cellophane bee 

e.4e Doren, 

In 80 
i Orosa I $, 

Lots d. 

SR.50 dz. SPECIALS 

IN GR05a LOTS ONLY 
rd,n. ore. r: 7 aoa. et K de>_ 

for env umber listed below! 

22" CLOWN * 12" PLUSH BEAR 

12" HI GRADE PLUSH SCOTTY DOG 

F.O.B., H.Y.C., 75 °é De0osil, C.O.O. 
;f not raletl. FREE 17p0. c,laloe.I 

AcETey 

13: 

M7rgk 

St. 

. Company 
`` 

DIRECT FROM MFR. 
3PIECE 

RETRACTABLE SET 
in Pocket Saver 

Wriles Red, Blue 
and Green. 

$5400 per gr. 
!ocre.. Let, 

$52.00 
per gr. 

$4.00 sample 

doz. 

RETRACTABLE 

BALL PENS S C 84 
CLOSEOUT )Per 

1st GRADE el0 
10 GROSS LOTS ONLY 
Sample Gross Order $17.18 plot pollate 

Refills -41/4" Long 
$8.64 P., e ,000 ,a 

gro,e $50 ëuuuns 

MODERN PEN MEG. CO., INC. 
395 Broadway, Now York 13, N. Y. 

Endoso SI 

mee 
deed it 

G order. r. 

if not satisfied. 

956 
WHOLESALE 

1135b CAT p LOG a& 
rd 

General Merchandise Watches 

Appliances Jewelry 

Hardware Tools 

WHOLESALE DISTRIBUTING 
3324 W Roosevelt Rd.. Chicago 24. III. 

BRONZE 

WESTERN 

SADDLE HORSES 
Relent and Doren 

Price: 

41/2 inch $3.60 per dozen 

10l2 inch $16.8° per dozen 
xz., D<posn a<vuiree warn order. 

c.o e. cn,<,go. wnolcs.le only. 

COOK BROS.'u v.ö;e°ISt. 

MERCHANDISE TOPICS 
Write The Billboard Buyers Service Department, 2160 

Patterson Street, Cincinnati 22, 0., for the address of any firm 
or firms mentioned in this column. To expedite handling please 
enclose self- addressed envelope. 

Wouldn't it be ideal if everyone 
could select his own Christmas gift? 
This thought, long echoed by cus- 
tomers, employees and friends of 
business firms everywhere, was the 
inspiration for a gift -giving plan. 
Meritz Sales Builders, St. Louis, 
seeking to eliminate the duplica- 
tion of gifts given each year, de- 
cided to do something about it. 
They knew that businesses were 
spending money on gifts, many of 
which were undesirable or unap- 
preciated. The Maritz novel Select- 
A-Cift Christmas Plan utilizes col- 
orful gift folders from which the 
recipient selects his gift. M. S. B. 
takes over the handling of the en- 
tire problem, wrapping, mailing 
and record- keeping. This frees you 
from the time -consuming selection 
and other Christmas problems. 
Sample gift folders in five dif- 
ferent price categories and com- 
plete information about the Select - 
A -Gift Christmas Plan are avail- 
able. The firm assures that the 
recipient gets the gift he really 
wants and that the plan is pre- 
sented in a warm, dignified man- 
ner to capture all the good will 
of gift -giving that is so vital at 

Christmas time. Write the firm for 
full information. 

A TV Hassock is being manu- 
factured by Tee Jay Toy Company, 
New York, for the retail store trade. 
The Hassocks are made of high - 
grade plush with a plastic base 
which is easy to keep clean. A 
dog's head, also of plush, is on 
the front of the Hassock, making 
it ideal for children. The manufac- 
turers believe that concessionaires 
playing fairs may find this item 
perfect for their stands and their 
better games. They are priced at 
$36 a dozen and will flash up a 
store well. Manufactured by Tee 
Jay Toys, Ne«' York. 

A set of stainless steel kitchen 
tools, with modem Formica han- 
dles, is being marketed by Parker - 
Gaines Company in Long Island 
City, N. Y. Retailing at $11, it 
consists of pot fork, basting spoon, 
masher, spatula, turner, and ladle, 
with stylized rack for wall mount- 
ing. 

Dealers can take a whirl at high- 
er profits with the new Hi -Lo Spin. 

(Continued on page 105) 

PIPES FOR PITCHMEN 
By BILL BAKER 

E. C. PARDEE .. . 

postais that while working paper 
in North Carolina he ran into his 
old friends, Frank Bruce and Mar- 
vin Kinner, who, like himself, 
were doing a fair amount of busi- 
ness. Pardee would like to read 
pipes from Steve McClain, Heavy 
Forkner, Clyde Forlance and Speed 
Mangrurn. 

ROY CAIN.,, 
the glasscutter man, reports that 
quite a conclave of sheet writers 
converged on Milwaukee a couple 
of weeks ago. Among those pres- 
ent at a shindig engineered by 
Joe Heinker were: Windy Bill Dee 
and his partner Greasebaal Sweeny, 

Sonny Ciss, Goose Schaltier, Oscar 
Christian, Swede Kramer, Heck 
Scott, Loots Chase and George 
Tanker. When the boys weren't 
cutting up jackpots, they were 
either fishing, playing golf or 
stuffin' their faces wins groceries 
and what -have -you. 

DAN HAMILTON ... 
Reports that Charles Levine and 
Jane Conners recently tied the 
matrimonial knot in Trinity Baptist 
Church, Pittston, Me. The Rev. 
George Tibbets performed the 
ceremony. Harry Goldberg served 
as best man and Diable Robinson 
was matron of honor. Among the 
many members of the sheet who 
showed up for the splicing were 
Stub McDonough. a friend of 
long standing. The bride and 
groom will spend a month at 
Butler's Motel, Backer Island, Me. 

DUKE MORLEY PENS ... 
"Have been traveling thru Okla- 
homa and Kansas and finally 
dropped into Texas where business 
has been okay when one can scare 
up the spots. They're getting 
harder and harder to find all the 
time. Visited Chic Denton's Osage 
Herb store in Dallas. I didn't get 
to see Chic but the place looks 
prosperous and, the report has it, 
that he's doing pretty well for 
himself. Visited the Bardes Show 
in Lufkin, Tex., and believe me, 
it looks like a young circus -a huge 
tent, 2,000 free seats and free ad- 
mission -well painted and the tents 
in new condition. The show car- 
ries about 25 or 30 people and 
they appear to be doing a whale 
of a job. Doc Bartok, Sam B. War- 
ren and Lem Simons are operating 
the show on strictly a business 
basis and it seems to pay off. A 
med show of this size is Isard to 
believe unless you see it for your- 
self. They are going to Shreve- 
port, La., after one more Texas 

spot, and will make several Louis- 
iana stands before heading back 
east. Saw Merrill Webster's show 
in Texarkana. They are doing well. 
Altho it is an open -air show and 

(Confirmed on page 104) 
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LOOKING FOR NEW MERCHANDISE! 

Attend the 

World's Greatest Novelty Exposition 

HOTEL MORRISON, CHICAGO, ILL. 

OCTOBER 2, 3, 4, 1955 

Hundreds of lines- thousands of items 

NATIONAL ASSOCIATED NOVELTY MFG. 6 DISTRIBUTORS 

1l00 N. Dearborn Street Chicago 

The Greatest Name Brand Catalog of Them All 

Temple's 1956 Edition 
Now Off the Press -Write for Your FREE Copy 

TEMPLE 
COMPANY, INC. 

804 Sansom Street 
Philadelphia 7, Pa. 
MArket 7 -8242 

When in Philadelphia 
visit our showrooms 

t 

Merchandise You Have Been Looking for 
Lemos, Clocks, Enamelware, Neuseware, Aluminum Ware, Decorates Tinware, rove, 
Ererr kind of Dlsssware, Blankets, Nampen. Hassocks, Plasfar Slum, Flrinl Blyde. 
W hìpi, B,Iloonf, Hats, Ganes, Ball Gama Specials, nin0o MerehantliH. 

Catalog Now Ready -Write for Copy Today 
IMPORTANT! 
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r, RCM( I I I I Smith 12th, St. Louis 4, Mo. 
PREMIUM SUPPLY CORP. 

á ^ IT'S CLOSE! 

But if you ACT TODAY 

. . . there is still time for you to 

make those Big Cash- With -Order 

Sales of Christmas Merchandise thru 

an ad in 

The Billboard's 

CHRISTMAS MDSE. SPECIAL 
Dated October 8 

Final Forms Will Go To Press 

THURSDAY, SEPTEMBER 29 
So don't wait any longer . . . send complete copy instructions airmail special RIGHT 
AWAY! Or WIRE us to repeat your previous ad in this Big Annual Merchandise - 
Selling Issue. 

Wire Today! 

THE BILLBOARD PUBLISHING CO. 
2160 Patterson St. Phone: DUnbar 1 -6450 Cincinnati 22, Ohio 
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CEL -MAX SENSATIONS 

Distinctive 
Jeweled 

Watch 
Set 

j Nlph 

$r95 
Ama! tlnply LOW 
cesl 

Smart fashion -designed watch M spar 
klln9 Rhinestone =Lei; pendsble, Jeweled Sw let 
matching earrings, braulet and netklH 
In fferttl celeNOr+l 11'f NBW sn0 9oinf 
6101 Cash i WT mple 
IS9.95) -sea it and youll 

' 
SSr LL 1IÌ 

Handsomely Boxed 6 -Pe. 

Beautllully Sexto 

Jewelry 
SETS 

60 V \161 
SOarklln9 hantl -»t 
aren+. Asaerlad rolen ria Dla<x 

{1ol SallnIlnetl e1N boxea. Seno 
.ÓÓ lor samoN sal ene b <onvnced! 

2sx wah oree., 
balano C.O.D. 

582 So. Main'St. (Dept.'1O), 
Memphis, Tenn. 

NATIONAL DIRECTORY OF 

DISCOUNT DEALERS 

Contains 2500 names and addresses from 
coast to coast. Pri S10 postpaid. 

MAN S;tLTZRIAN 
7635 Hinds Ave., North Hollywood, Calil. 

COMING EVENTS 
Alabama 

Phenix City- Thankaglvlog Festival, Nov. 
21.26. J. M. Chapmen, Box 343. 

Arkansas 
England -Pall Oct 17-22 - 

Little Rock -Ark. Livestock Show, Oct. 
3.8. Clyde Byrd, 

California 
China Vista- Mounted Ponce Horse Bbn, 

Oct. 1 -2. 
Chula Vista -Plesta de la Luno Oft. 1 -2. 
Plrebaugh -Cotton Carnival, Oct. 19 -2e. 
Julian -Apple Days, Oct, 1 -2. 
Oakland -N. Canf. Electrical Bureau Show, 

Oct. 1.3. 
PittMurg- Columbus Day Oelebratlon. Oct. 

4 -9. 
Ban Francisco -0ra. National Llvatoek 

Expo., Oct. 26 -Nor. 6. Nye Wilson. 
Ventura -Ventura Rodeo, Oct. 0 -9. 
Vietorrllle -Elks Rodeo, Nov. 19 -20. 

District of Columbia 
Washington -Food Show, Nov. 12.20. Saul 

hf .1%!. Wash `e7 Food Bhow Cbrpo- ratloi. 145 Kennedy St., N.W. 
Florida 

9omlay- Holmes Co. LIv est 00k Show, Oct. 
0. D. P. Orant. 

Chipies -bless Fla. DalryShow, Nov. 6. 
J. Davis. 

Ope. LotkOct. Dade Count) Rome Progress 
Be Oct. Joseph Renon. 

Live Oak -Suwannee Valle) Hog Show, Oct. 
17.22. Paul Crewe. 

WNov. nardse 
Whitman. 

OT Ex1>e., 
Nov. 3.15. Addison WRltman. 

Georgia 
Atlánta- cDOIt- Yourself Show, Sept 2479. 

George Hoover, 0915 Red Sunset Blvd., 
S. Miami. Pla. 

Waycross -Ga. Championship Rodeo, Sept. 
30-Oct. 2. 

Woodbury -Pimento Fesllval, Oct. 11 

Illinois 
Chicago -International Dairy Show sod Hoa. OctoMr 7 -16. 

.Chicago- International Livestock Exposi- 
tion, Nov. 2e -Dee. 3. William 0011He. 

Mitchell -Persimmon Festival. Sept. 26- 
Oct. 1. 

Peoria -Home Service Show, 04. 
Builders' Club. 

South Send -A alloue Show, Oct 17.20. 

Indiana 
La Fayette- Harvest Festival R Fair, Oct 

Janowski. 
Lafayette -Tippecanoe Co. Harvest Festival 

Jancowskl. 
North Vernon -St. feet Fair, SrDC. 26 -Oct. 1. 

Iowa 
Waterloo -National Deir, Catie Congress, it 1e. 

Louisiana 
Amite -Amite Rodeo, Oct. 7.6. 
Baraa Rouge -Dixie Horst Show Jublke 

Livestock Bhow, Nor. S -0. Mn. Beten 
P. Cobb. 

Crowley- Tn0. Rice Festival Oct. 19 -20. 
J W. Barnett. 

De RlOder -DeRtd d er Rodeo,a0et. 5.1 
Marksvllle -La. Livestock dr Pasture Festi- 

val, Oct. 7.9. Kermit J. Damne. 
ODelous lfambilee, Inc., Ott. 4 -6. SRI) 

M. 9mltn. 
Ville Le. Cotton Feativa4 Oct 1-3. 

D. M. Langur. 
Winnfield -La. Poreat ?estival Oct 13.15. 

L L Brewton 
Maryland 

Princes. Anne-Princess Anne Livestock 
Show, Sept. 30.Oct 1. Howard H. ender 
Mn. 

Ladies' 
7 -Jewel 
SWISS 

WATCH 
SETS 

S GORGEOUS PIECES 

MEN'S 
WATERPROOF 

WATCHES pe. 

W EI NMAN'S "404 

Your Own Merchandising 
Business! 

Sell notionally advertised products right out of the 
brand -new 

RAKE CATALOG 
alggesf Price Advantage Ever! 

Sensational Profits for Youl 
Catalogs are availal;le in quantity for 

your own imprinting. 
FPrife for free 
copy TODAY! 

RAKE COMPANY 
708 -M Sansom St Phila. 6, Penna. MA 7.7428 

EXpnf lOn lanl* Irom 14.00 Dm. up. En aagement Rings $3.00 Dox. 
aquae, roOntl o M*M- fnspea ague o Wedding Ringe 
t4" Ch*In wdh Spring AiM, 
*ß;;5h SEND FOR 
k.y, t14.ae dross. Seester NEW 1955 rh hesn aria waalne +r, 
H30 Dor. 

CATALOG 
#1,3 ß1 

}011 For Engravers, Store and Fair 

t)1lJA't1'..i Workers, Ring Demonstrators 

I 

o 

I3^á deposit with all C.O.D. organ. Indira. posta, prepaid orders. I McBRIDE JEWELRY CO. 1261 BROADWAY AT 31ST ST., N. Y. 1, N. Y. A 

Timonium - Eastern National Larmier. 
Show, Nor. 12 -16. Joseph Vlal. 

Vista -The Kwghts of Pythies Hone Maow, 
Oct. 10, David Tonkin; Mgr, 

Massachusetts 
Boaters- Roston Garden Rodeo, Oct le -30. 
Wlchlta- Jaycee Prontler Day, Sept 22 -20. 

Michigan 
PBnt- Antique Blow, Nov. 7 -11 
Goodells- -Thumb DOL Plowing Natela, Oct. 

L Inini R. Wyeth, 
Grand Rapids -Antique Hhow, Nov. 14-17. 
Ionia -Iowa Fat Stock Pair, Oct. 31-Nov. 

3, Abram P. Snyder, Count Hom, 

Missouri 
Joplin -Joplin Jr. Beef Show, Oct. 10 -11. 

Rnfus D. Brown, 112 W. 41.11 Bt. 
Hanau City- American Royal Llvettock 

Show, Oct. 1523, G. M. Woodard, 
Wardell- -Cotten Penne Sept. 20-Oct. 1. 

Nebraska 
Omaha -At -Sm -Ben Livestock Show a: 

Rodeo, Sept. 23 -0el 3. J. J. Isaacson, 
201 Patterson Bldg. 

Ornaba-Ak- Bar -Ben Rodeo, Sept. 23.Oet. 2, 

New Jersey 
Teaneck- Bergen County Induatrfa1 Expo- 

sition, Nov. 3.8. 
wagaricId -Town and Cogntry Home 8150,, 

Oct. Ma[Un Wallberg Poet, Amerl- 
Oa0 Ltglon. 

New York 
Syracuse -Antique Show, Sept. 2729. 
Utica-Home Projects Hhow, SOL 29- 

Oct 2. 

North Carolina 
Clarions- CTIMIOMO Rodeo, Ott, 4-e. 
Pembroke -Indian Pair, Oct. 10-15. 
Raleigh- Raleigh Rodeo, Ott. II.25. 
Bwor esti P, Oct. 
Tatrar City-Yam Festival, Oct. 30 -I5. 

Ohio 
Brdford- PUmDkM Show, Oct. 11 -15. P. C. 

Meek, Box 66. 
2508508-Fa of the Hills, Gei.. 

Sports Toleeo -Ibod Show, Sept. 25.Oc[. 2. Sporta 
Arena. 

Utica-Homecoming. Sept. 29-Oct. 1. Stew- 
art Alderson, 29 A Plfth St., London, O. 

Oregon 
Portland -Expo. of Progress 8: Pacifie !Mg 

Livestock Assn., Oct. 15 -22. Jack Mat- 
lack. 402 Times Bldg. 

Port yitli WO Kitchen Carnival Oct. 1- 
e. Jack Matick, 405 Times Bldg. 

Pennsylvania 
Philadelphia -01ft Show, Get 1 -6. Donald 

C. Little. 200 Fifth Ave., New York. 
Pittsburgh -Jr. Beef Ac Lamb Show, Oct. 

18 -20. C. L. McAdams, 

South Dakota 
Huron -Powwow Day, Oct. 1. 
Sioux Falls -VMMg Days, Oct. 7.8. 
Yankton -Pancake Days, Oct. 6.6. 

Tennessee 
Nashville -Nashville Rodeo, Nov. 8 -12. 
Memphis -Memphis Rodeo, Sept. 23 -e.0. 

So0Derallle- Fayette Co. LNeatoett Hhow, 
Oct. 21. C. W. Stroup. 

Texas 
Amaaaa Pans- Legion Celebration, Non. 0- 

12, Jack Edwards. 
Bro PsttiHetter Home. ExPIar5 n, NOV, 

I -d. Psi O'Toole, Plee.ura Pfer, elalves- 
100. 

Corsicana-Livesteek Show had Rodeo, 
Bebt. 77 -Oct. I. R. W. me:, Hot 426. 

oo 
Oct. 

Stock 8ho. Rodeo, Sept 7g- 
Oct. 2. 

Danes -Tes. Futurity Horse Show, Oct. 
79 -30. Jim Bray, 4321 N. Central Express- 
way 

43alyeston- Better Home. Exposition, Sept 
ie -Oct L Petri.t J. O'Toole, Pleasure 
Pier, 

Iowa Park -Texas -Oklahoma Pair d: South - watt. 011 Exposition, Sept. 241-0.. 1, 
T. Leo Moore. 

San Antonio -Expo. or Modern Living, 
Sept 25 -29. 

San Antonlo-VPW Espo. of Amulea,- 
Oct. 25 -30. Ralph W. Stevens, 313 Houe. - 
ton Bldg. 

Tyler -Tex. Rose Festival, Oct. 21.23. Errant 
Bronauih, ChamMi o! Commerce. 

Waco Heart of Tes. Fair Aodeo, Oe. 0 -e. 

Utah 
Bingham- Galena Days, Sept. 20 -Oct. 1. 
Ogden -Ogden Livestock Show, Nov. 12 -17. 

J. Flelested, Kiestl Bldg. 
Ogden -Ogden Urestock Show, Non. 11 -16. 

Rudy Van Kampen, 3720 Riverside Road. 

Virginal 
'AT:1C° IL Yourself'Hobb) fi Photo 

Bhow, Nor. 1.8. Hepry e. Bradley, 301 
?ranklln St.. Maaagmg Dlr 

Richmond -Antique Show, Oct. 25 -37. 
Richmond- Tobacco Festival, Oct. 5.9. 
Richmond -Virginia Dahlia Show, Sept. 

26 -4e.. 

West Virginia 
Elkins- Mountain State Porat Festival, 

Oct. e -6. Wood Crawford. 
Kingwood- Buckwheat Festival, Sept. 29- 

Oet. 
Sal, 

Sept 
Preston Co. Buckwheat Festi- 

val, 8 20 -Ort. 1. Mrs. Rute A. 
Dearera 

Wisconsin 
Madison -Madison Food O Some Show, 

Tyane Co. Fairgrounds Mena, Oct. 4.1 
David A. Leber, 2634 Milwaukee Bt., S.l. 

Seattle- Washington Jr- Poultry Expo., 
OCL 4.5 John G. Wilson. 

CANADA 

Ontario 
Toronto -Royal Winter Fair, Nov. 11 -19. 

Ottawa 
Blytheswood 1Leamingtont -Int'1 Ptowtna 

Match As Farm Machinery Demonatra- 
Non, Oct. 11 -14. 

Ottawa -winter Pair, Oct. 23.29. 
8t. Catharines -Niagar Grape B Vorlage 

? estival, Oct. 1. 

Quebec 
Montreal -Food Show, Oct. 18.18. 

Saskatchewan 
Regina -Se.. Wheat Pool. Nov. 1 -12. 
Saskatoon-Dairy Cattle Show A Sale. 

Oet. 13. 
Saskatoon -A. R Swine Show ds Sa1A 

Oct 14. 

PIPES FOR PI T CHMEN 
Continued from page 103 

not as large as the Bardez outfit, 
it is clean, neat and well painted. 
They are selling Tote Box and Ok- 
lahoma City Candy. They get a 
10 -cent admission for seats. Was 
sorry to hear of the passing of Dr. 
Billy Bean, with whom I worked 
many years ago. I am now wend- 
ing my way east and will work 
Georgia and Florida this coming 
fall and winter. Would like to 
hear from the Ragan gals, Doc 
Benny Doss, Harry Kincheloe, Doc 
B. W. Ward, Fingers Harris, Doc 
Bill Boyce, Doc Johnny Vogy and 
any of the others." 

CHARLES ROTHGEB... 
pens that Stub McDonough, of 
Gardiner, Me., has purchased 
Weeping Jack Cteary 's extract 
plant which is located near Gar- 
diner. Mac will leave the poultry 
sheet alone and carry on with his 
snaps and plant, Weeping Jack is 
now the Eastern advertising and 
circulation manager for Dog World. 
Stub recently visited the Mills 
Bros.' Cirons as he is an old -time 
cookhouse man. Neither one of 
them would mention the price to 
the sheet boys. "All wish Stub the 
very best of luck," says Charlie. 

BIG AL WILSON .. . 

noted the following while he was 
holding forth at the recent Iowa 
State Fair: Marcia Hosberg and 
her sister, June Coffey, were on 
the front holding down a big corner 
location. The girls, as usual, ap- 
peared to be topping the street - 
Cowboy Williams in town and on 
the job- Frenehy Bordeatl on the 
auction truck and knockin' 'em 
dead -Gcorge Haley pounding on 
graters and complaining that they 
were hard to turn-Ward on combs 
found the going a bit rough -jean 
Gunn doing okay with flowers - 
George Hess with good flash was 
making a hit with a straight -out 
pitch, the one that the old -time 
pitchmen used -Bill Kehoe getting 
fair takes with tops -Jack Foster 
doing a rapid fire pitch with his 
glass cutter -The Aliens knowing 

just when to make the turn with a 
beautiful pen pitch -Shorty Hutch - 
craft doing a bit of okay with the 
Hall of Presidents and Ralph Red- 
ding snapping up the geedus with 
a pie crimper -Bill DuBoise and his 
wife were doing a bang -up job with 
rug brliders -Jack Anthony with 
coils and Jack Murphy with motor 
-Joe Blake roaming around and 
blaming the farmers for the poor 
business. 

WE ARE CLAD TO SEE.,. 
that many of the old -time pitchmen 
and ex- pitchmen have come out of 
hiding and are beginning to reveal 
their whereabouts and doings. A 

recent note from ex- pitchman, Bis- 
hop W. Y. Rowe, tells us that he 
has been in the ministry for the 
past nine years and that he just 
recently conducted a tent revival 
at Erwin, N. C. Says Bishop, "I 
give all my friends in the pitch 
business a hearty welcome to come 
to our tent revial. I was sorry to 
learn of Billy Bean's death. He was 
an old pal of mine. \Ve made many 
pitches together." Fie further says 
that he was pleased to hear that 
Heavy Forkener is on his way to 
full recovery and closes his letter 
with a request that E. C. Pardee 
come see him. 

"MY OLD FRIEND . . . 

Sen. C. \'. Raltson of leaf fame 
is hitting 'em hard and fast at the 
Petersburg, \V. Va.," pens Jack 
(Bottles) Stover. "Mr. Alex Sims 
is also making the fair for the 
Progressive Fariner. Best of luck 
to Willie (Tile Kid) Dietrich, E. C. 
Pardee and George Stacey. Pipe in, 
you boys, who are making the to- 
bacco markets. Senator Ralston re- 
ports that Cumberland, Md., was 
strictly a bloomer. Ile says that 
he's getting his equipment in shape 
for his winter spots. Best of lock 
to all the lads and lassies of the 
knights of the leaf and keister." 
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DAVY CROCKETT 

NEWEST PLASTER 

STATUE 

Haight: 12 

Packed: 12 to tar - 

ton. 
Weight per car- 

ton: 24 Ms. 

PRICE 

3 50 each 

Minimum Order 
1 Carron. 

Ne Ins sold. 

Send for 
FREE Casolog 

-Stale 
Business 

WISCONSIN DELUXE CO. 

1.702 No. Third Street 
Milwaukee 12, Wisconsin 
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PHOTO BOOTH CAMERAS 
Dependable - /flclen. 
MakesDIHACT 
POS117VA D16 
tune * TL= 4 .e0. Cameras 
Ìa 21 styla fco 
any aise 

tractive. es. 
to transport 
ante ae rlx a 

mea. 

tiltTPa teu'1's 
sa.r,auea. 

Also portable cameras. W elle for detalLL 

P D Q CAMERA CO, 
1163 N. Cleveland Ave. Chics. 

JUST RECEIVED 
New style aw8ertad rem /Mine COP Con. 

Grass 

Repeating Caps 

(100 shots per rot), gr..... .50 

Caps shipped xpr.as Mly. 
50°46 delw+it with c.e.d. erdet. 

KIPP BROTBIERS 
7'doteaafe V,ata&o0eta Seau /570 
240 -42 SOUTH MERIDIAN ST. 
INDIANAPOLIS 25, INDIANA 
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P All Kinds -PULL TICKET GAMES n 

C TIP BOOKS F 
i s Y Direce From Msnacla..rs 1 
A Vary Very Reasons Ole Pricer. 
L -Columbia Sales Co.- L 

302 MAIN ST., WHEELING, W VA. s vnen.: wMline a.o L 

MAKE MONEY SELLING TIES 
BUY DIRECT FROM MANUFACTURER 

(h, LVlandinx Ifnr IU- cular', .G 
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Special Introd Oiler 
Send Only 41.00 for 1 sample Ttes. 

PHILIP'S 
Today for FREE CATALOG. 

P'S NECKWEAR. Daft. 355 
20 W. 22nd St., New York 10, N. Y. 
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Letter List 
Letters and packages addressed to Deraom to can o[ The ßillboard win be 
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nor, a game designed for family 
amusement being marketed by 
Spinner Games, Inc., Bridgeport, 
Conn. Cylindrical in form and 
made of bright three -color plastic, 
the spinner consists of two units, 
with bottom unit encircled by three 
columns of numbers, each column 
carrying numbers zero to nine. 
Two of the columns spin separately 
while the third remains stationary 
to form seemingly endless number 
combinations. Setting the spinner 
in motion is a spring in a detach- 
able top unit. Remove the top unit 
and the spinner may be played 
with the fingers. The manufac- 
turer reports the item is catching 
on and invites inquiries and orders. 

Spud Fluffer, distributed by 
Banner Development Company, 
Tacoma, Wash., is a new kitchen 
tool which is attractive and useful 
and lets you serve fluffy potatoes 
quickly with less fatigue. The 
Spud Fluffer is made of one con- 
tinuous piece of wire, chrome 
plated, to form an artistic angle 
handle which lessens wrist tension. 
Simplicity of design offers maxi- 
mum sanitation with unusual eye - 
appeal. It is eight inches high, 
weighs six ounces and makes an 
ideal gift. It retails for $1 post- 
paid, including sales tax. Write 
for quantity prices. 

Surprise Specialties, New York, 
calls attention to its new Tint -O. 
Clean which cleans and tints a car- 
pet right on the floor in one simple 
application. Simply brush on; no 
further work is needed. Carpet 
dries to a beautifuil color of red, 
green or blue. The firm claims that 
the product is needed in every 
home. It retails for $2. 

Ideal Toy Corporation, New 
York, has come up with a series of 
toys that talk -telephones, police 
cars, mechanical robots, animals 
and dolls. An ingenious recording 
mechanism permits the child to 
hear his favorite toy recite a 25- 
second message. One little doll 
recites a prayer, a realistic wall 
telephone has an operator's voice 
asking for the number and a police 
ear has a radio communication set 
that calls cars. Another toy, 
called the newest mechanical doll 
in 1955, is Magic Lips, who moves 
her mouth into . smiling, pouting 
and serious expressions which you 
press the back. Price lists are avail- 
able on these as well as other toys 
by Ideal. 

UNDER THE 
MARQUEE 

Continued from page 101 

bcrsburg, Pa., and will again win- 
ter in Jefferson, . O. 

Walter B. Fox and George 
Flournoy attended the opening per- 
formance of Polack Bros.' Shrine 
Circus, September 19 in Mobile, 
Ala., and reported an unusually 
strong show. Press Agent William 
B. Naylor said that his visit in 
Mobile was his 11tí1 in 12 years 
and the show's fifth in as many 
years. 

Frank J. Lee, San Antonio, is 

handling outdoor advertising there 
for Polack, a fiesta at four towns, 
and several indoor show acts. . 

Terrell Jacobs was closing with the 
World's Finest Shows last week. 

Spencer Stine plans to see 
Mills Bros., at Seat Pleasant, Md., 
September 28. He saw Hagen 
Bros. recently, and he is handling 
advertising for Carlo, the illusion- 
ist, who will be at a Washington, 
D. C., auditorium under auspices 
of Clowns, Inc., September 24. 

NBC radio show, "Monitor," 
carried pick -ups from the Ringling 
show on Sunday (11). .. J. C. 
Admire is back in custody of Cass 
County authorities, Logansport, 
Ind., after hospitalization and 
would like to hear from friends. 

William G. Lundergan caught 
Mills, Hunt and Ring circuses in 
Massachusetts.... Capt. Enrique 
DeMell (Mel Henry) is in Ward 
7 -W of the New Orleans Veterans 
Hospital recuperating from an ac- 
cident in which a car hit him, 
fracturing a hip, leg, wrist and 
thumb. 

Harry Dann is clowning with 
the Bailey -Cristiani Circus, which 
he joined in Alameda, Calif. Vera 
and Loretta Colbert visited Bailey - 
Cristiani in Burns, Ore. 

From the Tommy Scott Show, 
clown Floyd (Rube) Arnold writes 
that business in Minnesota was off 
somewhat, altho Willmar and 
Montevideo had full houses. Local 
Indians appeared in the show at 
Pipeston. Fairmont seas fair and 
Owatonna was light. Tommy Scott 
said the show will end its current 
season November 12 in Kansas 
and reopen January 8, 1956. 

Polack Western news from Van- 
couver, B. C., is that Ernie Wiswell 
left for Florida to recuperate from 
a heart attack. Rudy Docky is fill- 
ing his place in the Ford act... . 

Sing Lee Sings, formerly with Po- 
lack, in a "China Doll" revue 
at the Pacific National Exhibition. 

This year was the first in 
which all Polack acts crossed over 
into Canada. . . Louis Stem 
managing director, was featured 
in a Vancouver Sunday Sun fea- 
ture which also included photos 
of Docky, Lou Jacobs, Charley 
Cheer and the baby elephant, Opal. 

Polack press chief Justus Ed- 
wards completed work on the 
PNE date and then vacationed 
three days at Victoria, B. C. . , . 

Norman (Luke) Anderson, former 
owner of Wallace & Clark Circus,', 
had his hippo and baby elephant' 
on the PNE midway. He was laid 
up with an ulcer part of the run 
and joked that the long trek down 
from Fairbanks, Alaska, where he 
was with Ward -Bell, was responsi- 
ble. 

DIRICI FRON MANUFACTURED 

J 

BsulNUl 54K sold pl +fse hnnletf. 
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stones 0 c =lone sparkling towels. 
SPECIAL INTRODUCTORY OFFER / 

$6.00 PER DOZEN (BOXED) I 
OTHER SENSATIONAL ITEMS / 
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DHUxe Crossss M.Os 
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Better Quality 
PRECISION RETRACTABLE 

'NEW 

BALL PENS and 

POCKET PROTECTOR! 

Three different color 
pans in white plastic 
Pocket Protector. 
Finest quality gold 
metal caps plastic 
barrels; write in rod, 

blue, green inks. 

Write today 
for tow,:. 
wkotesátc 
prirq tisi - Free, 

Rotroctable LSO 
pens, in 10 colors 

$18 n' 

fohs 
'Gela0d." 

pent, 
r'1.1ó; 
i 

rerial pant, C12 
chrome pent. 

Refills 6c each 

Won't.smovr;_quitk drying :won't blot! 

COSMO PEN CORP. 
23 W. 38.Sf., N.Y.. 18 BRyont 9.2757 

RETAIL SELLERS! 
22" IOINIET DOLL 

filler Satin Ma 1:41. 

Lane Ilrtk Face, W ice 
Brim Bonnet, Val.60 ay 11 .than s ufñhd. da 

DRUMMER BOY 
Musli Tr. fM)n Taht- 
te, Cotton fluftd. 
ML30 DernL 

1.00 Lá O°L° 
24" PLISN MOWN HMI 

CM MWhe; e.$1 
4d.s. o 

* SPECIALS * 
P1esh DMIi.. Cttn 
=re $5.50 

JAY TOYS, INC. 
Y Weaf 50th M. Nw Ysrk 11, . Y. 

Containing Ladles' and Men's NaUon- 
Oe Advertised watched, watch 
Banda Identification Banda, Bee. 
lets, Diamond Ring. Gruen and 
Bennis Watcbee. 

1011141111 SALE CO.. *A. I 
151 W. at. N. Y. C. 36, N, Y. 

Sterling Jewelers, Inc. 
PhL7 AMhn 143 

CamnbYf S, ONe 
Ion CMaIOf 

N 0^ ,eú) 
HAPPY NEW YEAR 

TINSELED 
CHRISTMAS 

SIGNS 
For Extra 

Christmas Money 
When Yeu Need MI 

Urn': iw leech 'C Bar rap relti -ietntroa Á 
ultra -blue 
clubs. Custsoigmeb ertveiywhhaore 

m d otazs aed 
c khin{ metalne loll streamers, nitra, now 
eÌt[eY. Terrl[IC sauen at [It t fS.Oq 
ORD1R YOUR SAMPLIE TODAY (Postpaid) 

f Metallk oo11ll SlircnR 77K:1 
f 

í7m 
o Ultra-Blue Tlnneled Slurs 11514 1. 

15 Ultra-Blue Christmas Signs, 7x11 1.M 
15 Ultra -Blue Religious Siam 7x11 1.N 

L. LOWY M N ̀r°r'r°aLí7'a N Vf 

EA 

100 Foot of 48 12 "x18" Pennants. 
All- Weather Dorafilm, Only $4.70, 

Money refunded if not satisfied. 

MYRLO COMPANY 
I 

2168 W. 25th Cleveland 13, Ohi. 

YOUR OWN BUSINESS 
In Time for th. Sig Xmas Rost 

WUn Our Newest, 
tLrMERCHANDISE 

BRÁND MERCHANDISE 
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ppower 

tools. 
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ROBlL 3ALtf, OW. Ml 
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ALOO,withlm- 
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HEART DISC CLOVER NECKLACES 

$16.50 
%, Gross and up 

Miller Creations 
Originators of the All-Aluminum Ideals 

7719,10. AVALON AVE. CHICAGO 19, .ILLINOIS 

Phone WAlerfoll8 -8855 

DAY AND NIGHT SERVICE 

FREE! 
SEND FOR 
NEW 1955 
CATALOG 

SEND TODAY FOR YOUR FREE COPY OF 
OUR GENERAL CATALOG! 

AVAILABLE NOW 
IRUShating the Greatest Line of Imported and Demeek 
Novelties and Nationally A d v e r t i s e d Nam. Brand 
Merchandise, 'ncluding Horwwares, Ekchk Appliances, 
Goods Watches, Clocks. Stuffed Toys, Blankets, CarMral 
Goods and Dozens of other Fast Selling Lines. 

A GENUINE MONEY SAVING GUIDE FOR 
Premium Us.rs, Audi , Wagon Jobbers, 

Agents, Salesmen, Distributors, ate. 
Our 35year record of Honest and Depend- 
able Service h your guarantee of Quality -- y Merchandise a lowest wholesale orkes. 

..Cft R( 
x119 I I .Ld Y N.FOU 110 RTHSI` ; MINFIESPOLIS;MItVN. 

TREE- friscó :Spend /e Wbei.1= FREE: 
Write torcomplete derails bb:F1oa'v to. ótitain-dná èf sAese i -- 
comb{ otion: Spindle Whamis,ond'liamper Gom Frein ol- .charge 

WE CARRY A C,pMPLETE LINE OF PHOTO IDENTS- 
.>. EXPANSION IDENTSj- IOENTS RINGS- LOCKETS 

, CL,.OSE,OOTMERCHAHOISE,. ETC: ̂ SEND' FOR' YOUR 
FREE COPY .,OF. OGR: 1955,CA.TALOG: LISTING 
THESE HEMS , =PLEASE -.STATE -TOUR -BUSINESS:.: 

HAND POLISHED DENTS IROM' S7 .50 PER CROSS 
AND UP ..RINGS FROM 55.50 PER .GROSS AND 'LIP. 

t ar 
'FOR SINE- DAY SERVICE. THAT (IR 1 II FIAI (.ALL 

FRISCO PETE ` Franklin: 2.2561, 226' S. Wells SI (hi(ágo 6 III. 

To Order Classified or : Dditlay- 

- USE THIS 'HANDY' 

Classified Ads 

FORM NOW 

1 Type w print per espy I. Nit spaces 

2 Check the heading ender which gee want 
BAAtghe 

h 
opd 

Tpres en 
Animals, Birds, Pets 
Rosiness Opportunities 
Ceslrm,d Uniforms. Wardrobe 
Food and Drink Concession 

Fermp W 
ter Sale-- 3«ondh,nd coots 
For Sala-Secortdband Skew 

rop+rtr 
CI Help Wants 

yew ad placed: 

Mmgtrkt 
lap Ra«M ks, Carless. 

Mlrcollas.an 
Muskat Instrument, Aeeeeselfu, 
Partners Wanted 
Personals 
Photo Supple" and Developing 

Salesmen Wanted 
Scenery. /atmera 
Tattooing SuppUes 

m IM Buy 

3 Indicate below the type ef ad you whh: 
°REGULAR- CLASSIFIED AD-150 word. Minimum $3.00. 
oDISiLAY- CLASSIFIto AD-S1 per agate as.. One lash $14.00. 

I 114 agate Dees to the IWO 

14 Comp,. IM, aolhorlsatlon blank and men pmmply. CWIIHed W. temp 
M «0mpanled by remittance Is t!0. DMplay- Clanifled Ads wen be NSW 
H credit bas been established. 

The Billboard 
2160 raHerson k. 
CletkmaR 32, Ohio 

1 

Phan Wort the *bow N In Wan 
1 ameba* med... N 5...w «.c 

S Adder 
Cl,, State 

1 

CLASSIFIED SECTION 
A Market Place for Buyers and Sellers 

ADVERTISING RATES IMPORTANT INFORMATION 

REGULAR CLASSIFIED ADS DISPLAY -CLASSIFIED ADS 
kt M usual want -ad style, win 
paragraph, no display. First line set 
in regular 5 M. caps. 

RATE: 15c s word -Minimum $3 

CASH WITH ORDER 

Set in larger type lep to 14 pt.) 
and displayed to time advantage. 
Ne illustrations or cuts permitted. 
RATE: $1 per agate line -$14 

per inch 

In determining cost of regular 
Classified Ad be sure to count your 
name and address when computing 
coq of ad. 

Whore using a Boa Number in care 
of The Billboard allow For sic ad- 
ditional words. 

CASH WITH ORDER On Box Number Ads a special 
service charge of 25c per insertion 

ILwU ereed has been established, is mad. for handling replies. 

FORMS CLOSE THURSDAY NOON FOR FOLLOWING WEEK'S ISSUE 
Send sR Orden and Cwresoendence to 2160 PATTERSON ST.. CINCINNATI 22. OHIO 

ACTS, SONGS & PARODIES 

CHALK TALK SUPPLIES, RAO PICTURES, 
vel- peeks on tertalning, Black L,gnt No 

ties. S<n0 101 [Or CataloE. Balla Art Serv 
C Omkom, W70. «e 
INTRODVGTORY OFF[R. ITh,s b moly). 

FIVE FOR TNORé[ 
"CometlY NateOOOY" a potelé gaE flee wörm f3. 
Comicolltel t stoma at f2. Order Doin an0 rectite 2 free mono10E0. 

Five dollar aloe. f3. 
3XDWR IS COMEDY IIERVIt.a IDep;. 8331 
fal3 é. 29 51. RreOklyn Yff N. V. 

23.000 PROFESSIONAL GAGS. ROUTNES, 
adI1Dl. doubles! 1.100 saes! Por !rce 

ee °mile eóulevár °d P1tif fDo 
pst NOry 0 7111 

JA2156 

AGENTS b DISTRIBUTORS 

FreT Tyne Per UTri .O igoidit 
Ìo.ur 

Fragnncee laic R l Flo w 5ío. 
nalvldually cola Boxed fl Seller. Coate 

you H pou n. Mammoth Presents- 
tlon KIL conlalnlnE 3 1ZT.Inf .Fragrances 
In one IFa /voua cold Box. 39 Ilea. Coats 
you 

n 
d 

sdora. 
COt Acc ne r e It 

af brTlan. 
5730 North Kenmore, Ch kaeo «i 

AMAZING CLOSEOUTS 
Tallons eanlnFS, av4 gr 115. 
Slone tarrine, asst. 18. sb« & Tallorcd brooches. tact Er er «eues, round & Ilnk, eM. Er 
TeUOred se «h. ait. Er 
Stone temples r!Ia, boxed, asst. Er Rope,, ,n -beta. tae. ax 
Roves, enainead, asst. ds 
Mena Sone gxá asst. as 
x2160 rhinestone eCt & earrinEC bowel. aesl. 
IIzlsa nmestone D «k & <aninra, bnxet teat. m 
x2238 1Diet! pearl I. bond, ds 
x1202 1Dleee Mlnestone este ds 
P.9á 1De est hin stone sel, ds 
CJ 3 -Deere rbinedone sel. ds 

3052 1pf «e rhinestone set ds 
19870 YDlece rhinestone set, tls 

abboove 
It 

ait reg. price, 20. deposit balance c.o.d. 

121 
NEEmp 

iEe 
N GL AND JEWELRY BPUroYER 

. 1. 

173 

7.20 

AMERICAN FLAGS 
8l 

OI I finest rquallr.ihOrOPe.snáD book 
175.00 value. ODIr (12.30 ponDald. 

Box 150 
s a L SURPLUS Ogden, 

«2Uran 9 

FOOTBALL 

Buttons & Badges 

PENNANTS SUN SHADES 

RAIN WEAR MEGAPHONES 

SEAT CUSHIONS 

OTHER CONCESSION ITEMS 

Send for free Catalog 

Asco Enterprises, Incorporated 
Winona, Minn. 

ATTENTION, EXPERICENCED KOPEEFUN 
SD «nlmra and Drmon,trator5: 1935 Kop 

eefun tniirelY, r xlylea with new Dktures 
and earloonx n full c tor. IL'x honCY of 

hey maker. Excllltnl lerrllortex a d 

avinl lerrilory torttÌOre Ottereneet Délm eUdif Menage, Embree Company, Elhabelh 9. N. J. «8 
ATTENTION- HOSIERY; LOW PRICES FOR 

limé LZIOLÓ d .:,,s CÁfldren' 7iVetr 
Nylons, fl arien up' pli order OPC lucelily 

bag, 
Nylons, 

beaulf[ul Ceilo baga. f3; prompt xhipmenb 
frad d 

satisfaction 
Pguead 

n teed or 
C om i5y 7íÌe) 

1u238 
drt 

, Chattanooga; Tenn. ocl 
BARGAINS 1011 IpPS, CLOSEOUTS, 2000 

items. car! ro soi. lolhmg nailer. torn. toiletries, elm, jewelry. irehil5F1, !t!. Get acouatnled, 251 brinfs wnolcaalr 
Weill{ e Dlus Lrte fl menerroli e cerLitieale. 

COlct gú. 
JoU01nG 911 -H NOYO, DeNslah 

up 
BE IN YOUR OWN BUSINESS -.BUY 
I. móo:e>a,e, 

B78 : %Ih. Grcñ áiso LLin u 
DeD t. LB,tNOrmandy DIStrlbuling Corp., 133 
FIf1n Ave.. New York CIIY. N. Y. rra «8 
CLOSING OUT-30 

,x at 301 
DOE 

yy 

kBOT17LES SWISH 

labelCd, read> 1 ship. Ft:' casa. Durer eels Nis bargain. The Swish Co., Box IDS, sown. 
Lily. ma. 
DEMONSTRATORS! PITCHMENI PROMO' - 

CrcwmanaRln! Sale9peOD1!! Tole 
alon-Radlo PfH Teem Dohe 

Halal Ruses f1 [or 4m les ana varlouc ales áIres' Hurry!!! Talking Toys" P. O. Box 
e26. Hmlrweea ze, a1H. no21 

DUPONT NYLONS -1ST QUALITY, ALI. 
sae0. hint relit!. f9 linen, esmple 

pox l3). {2.50. Toms 9tamDC. 73 Tuen Ave., Jer«Y Cily, N. J. 
EARRINGS - ASSORTED STONED AND teamed M Der grins plum po wee, e.o.0. 
Groan lots only. Now tre'el Jewelry, l2í 
EmDlre SI., Provìdenee. R. «1 
FAMOUS CELLINI BANGES BRACEI,ElS- 
e Ö l ol atÌál °and ehiW .1Jév Dötéiao i ]ewelry, 121 Epapire St.. Provltlenee, A. 1. 

«29 
HAIR SR A GS7TY NG 

COMBS. 
CURL59ING 

In Oore arC Es Rnd C. Milwaukee Ave.. Chien. 47. «l5 
N3OPS- 

oDOTéOóEliUhÓ JDersoffr 
Akrmeem lí, Ole 

dsales0. BaPt SpecWty :do, 

NEW LOW PRICES -LIGHT REFLECTING 
Siens. Red hot ,V s1ó1! ;ii.T G lustraled motor Dlena¢d "' rielkx. IW 

for semple. E «filer, 333 Cce4, SI. Loci! 
21. Mo. «49 
O 600 LIFETIME PROFIT OPPORTUN 

fey. 600 amen aeOrted Ael IA rad St,te tight[ m xfae prom e t «De! 
te ]0 incoes. Ö![ered as a closeout, 

fig 
te Pilot tall, 1 f2.70 Drr doyen patk<d; 

IeftOry. Montt Older Or t!F 
tUkd nett wiN tier. S e to Mfi Co.. 
129 Stn Ave., S., Namvillq Tenn. 
PFRFUMF -BE YOUR OWN DISTRIBUTOR. 

9111 elOrct, jobbers dlrCCt. WAU famOUa 
essences. MuHhMlllfon dollar, blgDlr aeveF 
tise0 InOUStry. $amore once, one OoRar. 
Melody de Puh, 350 LÌncoln Ad., EVA 
Beach, 1'7x. «s 
PREMaUMSb 

ppGpIFSoars: DnE? .7,0'21'0`i Jawllry, A pllanee., HOUaewereF Wateke i 
Rwioiár 

,é l,laó Ñéiúñd tirú no éé 1 
Fin". Inc., I4á FHID Are., Dept B, N!w 

Vork, N. V. !q -Un 
PREMIUMS, GDR5. PRI2E3 -BIG PROFIT 

mWllnf 'hollaale UIO[ tree! Walte 
D:Dt 8.. JaYY Nonh, 987 Broatlwa7 St. New 
York CIV. N. Y. eDHn 
REAL DIAMOND RINCB, SHLL DIRECT. 

Make Dlg mlddleEel pr2t. No mrrot- 
ñnl. óátFFerlente unnenesary. , 

talls, t:learo -llgot 111 -P No. Columbn0. 
Mount Vernon. N. ]1. «l 

FAMOUS MFR. CLOSEOUTS 
Stoned or tailored Earrings 190 dz. 

c e'ee° "1.14 Br eÑ'eleaL eat á:w 
Lord's Parer Necklace, boxed 3.00 d0. 
Pin & Earrings, boxed 9.50 ds, 
Pearl Neck Lees I.00 da. 
Chlldren'c Jeweler, Doted, amt 3.00 ds. 
Aapex, meted 2.00 de. 
Shorty ,F xlitles, raMea 1.95 a :. 
Cufflbkx, cardetl 1.95 dx. 
Sena for descriptive literature on eerier z. 
rHlc .tome 0 iewelry t all tlWerD.tons. 
20 StleDOSlI wí16 order, balance G.O.G. 

SAMUEL SILVERMAN S CO 
1820 Westminster St. Providence R 

THE WATCH THAT GO. EVERYWre.di 
Earn big money ow. Bu110 future s lung 

x ludve novelty a1M for verybody. 
IOU 

Incentive 
advertised t21.7á to i3á. Pen 

tut pre Ces. Franhì sow[o0èeifel',Cee!etfrce plan. Franklin Watch, 3a0 Fl[tD Ave., N. Y. 
en 

"gin' 
UNUSUAL HAND MADEIMPORTßD 

g1[t item. Alm unusual rs flet Item. 
It on Free sample. Economy 

Co., 362455 Lanherxltlm. N. Hollywood. AoltYwood. Calif. «I 
WAGON JOBBERS. ROUTE MEN, 
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Ì 
Jo w ePSlrmoey. 

x 

I 
. 

Fualrnal 
In mnriG 

«Inp 
13.85 PROFIT V steer SALE. YET GIVES atome terrifie vaine! Noted sales rpn 
fa IL 

tréax. "M PItCml atñ elÁieámf 1 Ñavé 
age l sell for you! Write, Maison Produ «i 
Falls Church t2, Va. 

30GlvS OTD ERRNGS A ND 

Sam. Silverman 1, Co., 1820Westoun te 
St., Providence, R. I. 

ANIMALS, BIRDS, PETS 

A GRADE BABY ALLIGATORS, BABY 
Turtle, baby Iguanas. f25: Snake Dens to 
it ur i 

A. naRoade , 
Snak 

n 
Iguana s. Monitors Moccasins. 

A;ir: laF14lefap Od 

d 

A 

ANIMALS- SPECIAL SALE- CIA HTy ANT 
rinkél8, CÓreneutánx ManÓ IÌI:11nB Dppnct, 
PYVton,. Write fOr 711.11 < ',1 oI low 
primes. 7TefNeh'e 248 Fulton St, New York 
cil . 
cALIFOANIA SEA1S, SEA L10N5 -WILD 
tnruortst 
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tïJarfñé 
{Enterprtp<s,reÌrc 

Hermoes BeaCn, Ca1H. rap 

f While Deer flu D« Fawn. Pair of Vte 
folle crest Skunks. Woodehutke 
Tlmblr W'olvex. Meuxea MonkeYx, PeteF 
lee Wlltl Turk<yx, one Peac «k, tores 

Pueeesre, Red rad Grey Fox Bay Lyn:. 
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Porcupine. Three e boom: old 
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Sear 
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35 

°IDseacesr 
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Mee' east .BulAllen Fr.erlck 
town, Mo. 

ELEPHANTS 
ELEPHANTS 

ELEPHANTS 

BUSINESS OPPORTUNITIES 
AMUSEMENT COMPANY, W Cen. Florida. 
n Ig. racatfon, summer emit. Year d, apurement p1aYland. 3g teed. for am e. Appre. 100 macD. oe 1 «atlona lnruout tes! tftY. 30^.L30 ^,F leafs wiI «. ner0. Ideal 
eDDOrt. for 1 funl!}ar wi mathlnlry. Dept 
.8763. 

CARD ROOM. TAVERN, 4919, Ne. 
Cen. CaIU. Nets 59.500 per yr. Xlnt. loo. Sew 31. /n top ndroad trade Clly. ComDL !pulp. Priced b sett. IkPt. x24317. 

FREE BULLunN5 ON ABOVE BUSINESS 

Chas. Ford S Assoc, 
0423 Hollywood RI., Los Angeles, CNH, 

ID Welton St.. Atlanta, GA 
DEMONSTRATORS, COUPON WORKERS - 

4300 eta sold at lows Stale Fatr; 4x00 
eels wed N one 
Stores, Dave nport: 
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Weise' Dept Sparc. Rockford 3 ppDearnruce 
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RucE PROFITS -PEARL COATING BABY 
run «a and other articles; good demonstrat- 

ing item. 31 ,tamp Dring, complete inatrnp 
on0. Box 541. Waterloo, Iowa. off 

Ñ pple Fbor7 PORTABLE 
ltd.D7oLD work 

menahlD nd l<r' Hob ' Oilman, Mu n.mal Altport. Route 3. Dubuque, Iowa. 
"Ret BIger lTLIG ,Ó 1Ú'F ri ákv 
7s pair á « wates, oast ,anger. ,kite 
Ánadarito OklaeA 

All 33,000. George Gib 

RELOAD STORE WITH MAIL ORDER AEG 
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emneta piket le for F.I Ck Penny Pitch. 
BanAS- Sa.kel Ball. Dusk Pond, Ranawr34 

fÓlt 4- '{trie 

ea3Xfng Concessi 
fame counter from 

a me MldwaY, 
Park. InLrrMCd 

to Real Escale DlDt., R, 
Onan lo Sled.. 97th to 
Beaelt, New Vork City. 

Da esh óp rs 
medt7moé 

: pP1Yearw i0VautÍÌcM t 
ROLLER SKATING ATNK-90td7ea tel 

Wletonafn; paiera Dulldlnó and equ{p 

8ont; 
11 Year bealrteari Vegry 11"4. 01l. 

E. Cox Co.. 30 N. LaSalle. Chicago. «i 
START A MONEY MAKING BUSINESS AT 

"o e nw , ih ek 
vS I: 

etwater, 

CHoop: y tffIIg88M 

9 
Tex. «]f 

wHo'isTIrAadv :e 4, eÉV AÌxóuñta2Tlr£om5 W b 
80&,. claret estelef Oe,_ refundable. Alnico, 

SVirrdr. arlT nomea maré Ume.6BW1Á 
lite teme buinev. Rereallnf Dock tot. 
Buret. 211Cß. Wicnlla l3. Ken. metres 

COSTUMES, UNIFORMS, 
WARDROBES 

ATTRACTIVE CURTAINS. SKNNERS 
Clown, Ina. 8x38, sá0. Costumes, 

SIU .`tWSl éél,''7ns3 °vSeii l 23. c¡,1ó,63!1.1 
NEW BALI. CAPES, u: CLOWN BU 

Olas. s0; Show. Rally StrID. Clown, 
Derbies. Costumes, Nive. Tuxedm. Tilt 
Plumlex. Chew 

Hat, 
Ihl.l Leroyeireen e 

10 Eldorado PI., w'eehewkln, N. J. 

FOOD AND DRINK 
CONCESSION SUPPLIES 

HEALTHFUL, NATURAL BEER. MAKE 
cl« fl. Sunken oRmr. Bos CI00, P ñ'' 1W 

Park. F'la. 

FOR SALE 
SECONDHAND GOODS 

Pk' beaulfrul ]nain female .7 hante 
'en"' for im eeled 

and 
ont. All Good ABOUT ALL HAKES OF POPPERS GARA 

lest min 
`material. 

be I!d d tea. Good bel Corn ttletd nl. Flav Maehlnes, re 
w «klnE melerhl. 4 feet high. Pried on lacement Kettles cor U Porpero. Krt,pr re0ueat Korn. 140 S. Halsted. Ch1CeRO. III. p02ó 

TA EF FLICH'S 
COOKHOUSE FOA SALE -CHEAP, 14x20, 2211 Fvl /on St., New York Cih/ 

MEXICAN YOVNG TAME Ear ..41 
omplele, r tly b Dent. No e 

bÌe leer r(used. lYrite: Sox 748 Dade 
DoY m rftle. 750: McYltan óaddllx sp «hl City, Fla. Or DnonC 5017 Rld. 

for Burros or pontes, 725. Stamps for pen SALE- AUTONA7TC ELECTRIC AP formation. General Mercantile Co., Lando, plltallon of ochlnlx, Felt Letters. Crew Tex. d J key Hals, reawnable. S. Stouffer, 
Mount Manu, III. 
G12 MINIATVAE TAAfN. WIf, PINTO 

Dr> Bwl,re 3rolane Rltle. All A1 Conde 
flan. Very amneDle. W'Inier, 109-29 í91n 
Ave.. Cotona. N. Y. TeI., DE 660.59, Or 
IL 7 -3257. «0 

FOR SALE- SECOND-HAND 
SHOW PROPERTY 

AIR CALLIOPE - CIRCUS TRAILER; aoaak par 
134 Bahiay H. Se e 

ro 

Cllsn, aOkefyb". `-'51" 
] 

www.americanradiohistory.com
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MEN'S 
WOMEN'S 

New 
Styles 

f 
nttyv 

LIKE 
NEWS 

sell on 
leek BRÄAND 
Send sa.9s for Sam 
WoaD. " 

s.d.r - 

ruin 
Seno TONY order or ora., ro rola wear 

ev 

*we Art_ 
:: GET A- BETTER DEAL AT 

WEINMAN'S 
Sal S,MaiR$N.: Menwit11, Tenn. 

BLEACHERS WOOD AND STEEL FOLDING 
Chairs, Theater Chairs, Tables, Ten., 

Stadium Chahs. Lone Star Seating Co 
Bog 1714, Dallas I, Tex, 
BUILD %IDDIE 8m1TESIñD PLANS; 

Ave, Atrolme, Cnrrouael tIOB CnIr- 
Vlane, t !uh free 48 pian IrcW r. Br W. 
Bog 875, Peotla, DL 

SALE OF ALL SALES 
UP TO 7S% 

ONE SAMtE ORDER WILL (MINCE TOn 
97.50 Leaner Blllfot, boxed and we. f10.í0 per "men: $29 r 

WWnet Silver, beard, "240. f29.93; 

=gutRhlneet 67 Set. 160, í1.e5: 
BUHaa, leather. 96.00 ner doers; 96.50 
Alarm Clocks, f1.90 ! n; Ions type 
Neeklatt, Sr. Der dmtn; Jewel 
watches, each; a Comb A 
Mirror Set. f12.96- f10.B0 cet 

b 
d o{w7.a n: 

0,6 "`"*. 
7CmuL 

Mor 
°rren fBoha W tchSta nd fÌ75 

D; Ladles' Watch Band, $1.. each: 
Retractable Pena, 91,76 per Omen; new 

Utlnir f, 17-TV Watch, Neel case, 
ke each; Elgin, rcbu0t to look 

00, each booed and taut 
new,h; SO factory-OWII BLLIOVa. Gruen and 

, llahll> used, uannteee !Ilse 
new, i8.50 <aM; 5wós made 17 and 
7lJewel tMef. fá.50 ; Leaner 
Banes, lark wr amen: ESte ak Shemin 
CrownYarked 4Piett Steak Set. "in 
Selvtt 

boa. (49.96 -$7.30 Caen; &nkee 
toat gel, mleee Nee, S1.Ya: lglece 

Carving Scl, boxed and tagged 3793. 

riIli. n' ne drcu Watcn, t7 
lewe s7.50 eat-: ehllden's Nand Bai, 

rare 
per d «en; 96,96 :oleo bubo, pee 

each; Nylon Halt Bguaran eó.66 per 
Omen. Money-back guarantee m ill 
oerchandl.e, 

send check or 10. with 
rmr, c.o.D. wt par nostaae. 

NATIONAL reinBUTING CO. 
Box 761, O<aan Drive, SouM Carolina 

SAVE $34 SYECTiv i DEAL .. 
BULOVA, WALTHAM, ELGlL, I 
BERRUS, GRUEN WATCHES 

10 Asst. : 
O Exp. 6.nd /i, I. 
0 75 

e aä s N 0, : áa, 
11 1a 1 n . a Sample Watch, 39.95 

O t°1gn:: :,7" d 
Sample Band, 95c 

0 sand for Our New 8,9 100 -p,9 
1965 ca.alel only 251 ,relune.d 
on Your Iirff area r). 

/Wholeule n1Y, u4ó with orwr, 
balance C.O.D. - ad,v moneYbe<k 

JOSEPH BROS. 
S. S. Wabash .t7. Chicago ], 111. I 

Tile Welch pod O..mond Houm^ 

QooP /Ef;Fk 
ONLY 

Ear NO 
01"'ÿs #6 / rrftr. 

GIVE AWAY ITEMS 4%. 
FOR ADULTS AND CHILDREN 

11'0 

NOVELTIES AT DEEP CUE PRICES 
ehfld'e Iwnl- Aemmum..ar. f a.6e 

Aeulf Iront- Alvm:nYm..t. 2M 
eaten- R.W.B. L 8Nt Or. ISJS 
Lawai 

ant riet Inca ar 1S.M 
Na i L Or. 1.40 
23% fo ate- srr, 
gens fer FREE C36 tarnlrN CsfNM. 

0PTICAN ,tdTfiERS 
SOO W NINTH ST., KANSAS CITY 6, MO. 

Direct Source 
HAWAIIAN II PLANT LOG 

Bat Quality- Lowest Prices 
ORCHIDS OF HAWAII. INC. 

54 West 56th Street N. Y. C. 
Tel.: sESson 64950 

The Best Sales Boards 

and Jar Games 

Write for i,nr=at ion 
pile vrcf. 

6ALENTINE COMPANY 
'Dept. R. 519 E.;;', on ilvd. 

South Bend 17, Indiana 

ELI FERRIS WHEEL, KTDDI¢ FERRIS 
Wheel Kiddie ide, OWa, Auto 

Ride. Eledle Tub Rlde. Yechani<al Show, 
CconcesslIr Trailer, CnlvN "giPmtat. 
COIIW RWe. Keamsy. Neb. 
EVERLY FLY-0-PLANE RIDE -WITH OR 

without =°="=21.11.11°.11.°,11=. ca ctrl 
K(ddle Nma car Rlae. '"" Amusement 
Co., Yt- Clemens Yleh. u13 
FILMS -45, 161W., 4344, WE TRADE, 

CO 
l6Y 11 , rid for 1óL Errant Suppg 

FOR SALE -PORTABLE SKAT[NO RINK 
fulls eeWOÑed: 70 y h Hoot Skates: lOd 

vair Clampp-.00 : pnalclU> 71 tent 10x80, 
Oar[ >m $3,000. GeorSSe Worntam, GaUIO- 
Dun, Tenn. Phone 1aRI. 
GIANT YOTORMED CANNON, SHOOTS 

man mer wheels. A1 Coaditlon, WW 
eept beat offer, Grego, 3019 Went 132 Sc, 
Hawthorne. Ca W. 
INDIAN WAX HEAD -SATING BULL'S 

nephew, rial Doha line conaltloa rare 
,pee t,WWell's Curlalty Shop, 10 S. ins St.., iM14, 0e1phla 8, P. 
EED MAJOR RIDES, FOR SALE-SMITH L 

Smith Jepp 'Wet. Troller; nr"tr re 
Tralo. liereell'e Prk, 8. WWlamaport. Pa. 
LYNN FIT,c1 tirs TRVCX, EKCELLENT 

ttOdltlon. tilde. -men Aluminum 
Counters thrt! tides Pi-menus Pic e Callus 
Floes, Sno-Ball. Popcorn unit. Pictures avail- 

141094 
Dle, An[eUni, W Crestnont Ave., Trenton, 

N. J. Owen -5175. 
MANUFACTURER, REPAIR, TRADE ANY. 

thing Canvas. Ana We.f good at new Sedte. 
What do yon have or ant! Smith Tent Aubun, N. Y. note 
NO. 5 ELI WHEEL, WOODEN SEATS, A Frame Steel SDI. AD new tables. Mw engine, X800. 806 Jamaica Ave., Bruklyv. 

PORTABLE MAPLE FLOOR, 60"82, [1000, 
100 Clamp Stutter {L73 Rah. Cao. Ile 

Vyubllc addreu atom. Paul YtCanuoo, Rt. 
1. Tyler, Tes. lone 419x1. 

RUSSIAN YOSRVITSCH AUTOMOBILE item Roula. EnllrelY dU[erent show for 
lshowman. 

centime late moan tar. 2oxso ent, ] 8x10 Damera, Dafplod; amDlitmL 
a>atem, !zeta eaul0menle complet!. Show all 

t e [o. now. Joe Flak, SIO E. 24 SL. uMmneaoolls. Yana 

TRArns -wLL s12ES, cwuccs. TYPES: 
ew, trade -Iw, Phow[noDppá dtlaua. 

$1 bW trcfunei Ylnlature TY mt. 336 Wmthe'Op, Rehobth, Map. u13 
28 PASSENGER GMC BUS. NEW CHEVR0. 

lee. Bork 
Penny 

n for lunch ana Doce 
Want Merrri0 ROU". 

Weight 
rite PVCkett311 

7th., 8. 8. Roeheter, Ymn. 
35 FT. ALUMINUM ¢XHIBIT TRAILER, Lon[ I4n{e 9eoamg Calllry. "MIL BuekinR Rohe. SmOkey Wells, 1557 Hill; Avt.. San Beraaralvp, CaIU. tie 

MAGICAL APPARATUS 
A BRAND NSW sTe CATALOG -MIND rcaamg. Yentallnm, Spooks, Hronolhan. HOrp,t ;6 ":Uric, Patmìnry, G iirgy, 
Mnole loayy se 

Enterprises. 60r 
Cholesale. 

Ern Sntlrpróee. 136 S HIRh. Olumbu9, Ohlo, oft 
B6 A YACICfAN! LARGE PROFESSIONAL 

catalog a latí t trO e35r. Pile! Snow buamea book estala{. Inland. B109 N. Desrbom, Chicago 2. pig 
SUB YMIATUAE RADIOPHONE FOR mebWlatt. Ban1Y concealed. WA. for brochure price.. Nelwn ¢aerprlata, 7M Soule NIL- 91., Columbus, Ono Otl 
VENTRILOQUIAL tea UP -PUNCH FIG 
áé0/America's fits. 

l 
thu 

7neo 
W 

s 
. Mia ."" ér"4° 

MISCELLANEOUS 

COIN COLLECTOR1 YAOGaLAZENE, LARGIST 7 Numlaétalb Scnl p000tces, 
Suopl! eopY, 

GDIC 
Yag.óae. 73vÁ N. W. YUweuktt, ago 7l, DI. 

3/NGING LAß[ATTE FOR CARNIVAI.6, 
YounL601e Ñ.6tb Strl%Cilá. m Pá lSo 8 

M. P. FILMS & ACCESSORIES 

101 1611111. MOVIE SOUND PRO- 
GOO" tondlttod. Surlte, illt5 eá P.e Á. Pringle, Erie/. Ylch, 
IBMY. SOUND FILYs9wasY RENTAL otee i 

Moss. Let Our prate now. Rolen Puma, I.om$artl, lll. u13 
16NIt. 5(Ií10 SOUND REELS. NEW LIST Feature., at./oND War Nora. Egeelleat condition Sell rcnl. rrIrr 335 FHth Ave., Plttaburgh 2T:, Pa. 

MUSICAL INSTRUMENTS, 
ACCESSORIES 

ACCORDIr -DIRBCT FROM IMPOß17;R; 
Dave aid mon: tree trlal. I.itel -tint guarantee. Trades optes: tree tauleR. 

W Aceofalon Outlet, Dept. 105 B. 2001 Chlci{o. Chicago 2Y, W. rip 
TEN MUSICAL BELLS, $13: EIGHT BELLS u Ytulcal Sklllota, a Hand made 10- elan War Clubs or Shelltray, tl up. C. 
RunYOn, New Cantle. Tex. 
WURLITZER NICKEL PIANO, ORGAN, 
se-5. W ' Clama be tyurflee by>ín; 0 
rt=rtitt, -ber tu1'ol A MO rceondL 
Stoned. It reaÌly DNYS. Sí10 CRU or wrist: 
Ralph A. Kinsburr, 4326 Ñ. 6L St.. Woo- watow 11, W Plano Tuner- Technleóo. 

PERSONAL 

HAYB SUN. FOOL YOUR FRIENDS. WILL 

with 
sY. N, Y- pool Gatts and 

remaU with N. Y. postmark [or il. Letten 
1=1:1from N. Y., 25x. Co""`"l 
Personal YaRln[ Addrcac s3 monn/Y 
Bog a. vaHeY &nom, rÍ. Y. uI 
JACKIE W THERSPOON, WRITE BOX 301, 

8asex Juuuoa, Vt., love Don. 

Lard Isgsé blhéar [ YTriti. Utg r1N¢ 

LETTERS RF.KAILED, 234- EACH, STAMP 
letters, ferwardm[ addrcsa mOnth1Y 

rater. flu's YW Serrlce, 5775 N. 58th SR, 
MUwaukce 18, Wó. 

YOUR FUTURE REVEALED. SBND BIRTH - tat! ant 101 for LriN nadins. CrasoaY 
16A renkten, Mt. 

PHOTO SUPPLIES 
DEVELOPING- PRINTING 

DIRECT POSITIVE PHOTOGRAPHERS- 
We aLLDDU v rytlsmi >OU neec r 

hDle DrYe,. Eaatman UP Dapr ñlmlt>b, 
amn, batkLrounN, omle loroarounaa 

for odoor d O tdoor, pleU 
Photó soo . ee.: ïr« iororny.il°o°nr d 

Ári.. Cálaáió 
er. Ñiltñ G , ú 

THE BILLBOARD MERCHANDISE 107 

PHOTO BOOTH OUTFITS CHEAP - ALL 

n 
tri, aroDre:l 

éudfaÌñ°. PDQ Calmet Có. 
116Ì c i Cleveland Ave, Chlcaso 11 HI mu 

PRINTING 
ALWAYS FASTEST SERVICE -QUALITY Puten. Thro! olon, 16x44 Wm"ow cue., 18 hundred; lancr, ITx28 else. 
114.50 hundred. C>rw !or U amYótmeOt 
tie ro' Tory Wuatitwit Tr10m Press, 
Devi. SO-55. 1SarI Prk, Iod. u48 

G Newi uGprsl Headltde.4l llna bli, bold 
tree on .r°"1 Page. Llmlt 21 leiten or less 

Bch 
lore. YeadWl.. 4 

Max 
Wa. il. lank eüday, aY. g warten, 

1858 Broadway, N. Y. 19. 
G`Lr fa CK 4YUN- ATTR AC 

pictures, per 100 per $6.50 
ié4 eore rBi 

tWe 
Str 

. 

i 
gib 

108 ByyAll LB, BOND 

oVLEETTERpHrEeADS, 
1506 PrPad`t nle[.S$ Loura 6 1[ 

P "u" 
100 845x11 BOND LETTERHEADS, 61; 641 

Envelopes 
same price, 100 Buemess Cares 

rt.Nyi /lie, [é rota "" Pon" -T l Are. 
200 e1/2i11 LETTERHEADS 

for p.i0. Biek 
2 00 i 

tBvo r oth Anti 

SALESMEN WANTED 
CALIFORNIA SWEET SMELLING 

Senulloeel salters Pregi y s. 
stun 4218 BB. Weal Pico, Loa Ae{eles, «. 
calli. a 

OPPORTV NITY FOR YEN WHO CAN 

luuvoIar[e 
auantlUea of merehandlse. 8: 

dtslgnt and pr 3600 terrltorles, 
m rcpU alvo lxperlmtt, type of tn0! 
Tvexed, 

terrlerlü and Ilne You arc hand 
int. All RHOS held roplldentfal, Boa 62 ' 

The BUlboard. Chlea {o. III. 

$00 cl wd(CÌ uOt IÌ[°aws IríBwCK- 
Electric Ad Clock Co., 818 OAeans. 

'no't cago 10. 

TATTOOING SUPPLLIES 

A -1 TATTOOING MACHIN. - OUTFITS, 
sas ana r Iron, mk, colora cedlea; 

tree ütalo$ Oweo JensaD. lao íYéet sire 
SL, Los Angelü 3. Calif. Del 

WANTED TO BUY 

WANTED -SMALL TENT SHOW, DOG AND 
Fon prc[eC OI January Or February, 

of Commerce. Orlo VWa. Fla. 
P. O. Hó: 731. 

1,000 EMBOSSED BUSINESS CARDS, $295 WANTED -USED COIN SEPARATOR AND 
postpaid. Maximum Mx amer, 2,000 Ship- used Coln Counter, Electric or hand op- 

Bóx 841 Cháttanoo>á, Ténu. 
John PePrr 

Sw i ñ &rir. Middle rent Pa,lowort 
price, 

HELP WANTED 
CLASSIFIED ADVERTISEMENTS 

REGULAR CLASSIFIED ADS . . Set in usual want-ad style, one paragraph, 
no display. First line regular 5 pt. caps. RATE: 15c a word -Minimum $3 
CASH WITH COPY. 
DISPLAY -CLASSIFIER ADS ... Containing larger type and white space ara 
charged for by the agate line, 14 lines to the inch. (No illustrations or cuts./ 
RATE: $1 a line -$14 per inch. 

Forms Close Thursdays for the Following Week's Issue 

GIRL YVSICf.4 NS - TOP 
1.2;',117.24: fuaranteed tea "y trio wor, 

Please send poto. Musician. 1101 11th St.. 
Port öuron, Ysch. 

MECNANIC FOR TRAVELING ABCADE- 
MYet Undlnlana 11 Wpts et amumment 
chores. Salary! Whal you can delltet. 

éó"rlC92, ó7o 
l 
Billboard, tClulÌñnátl 

ul 

MUSICIANS WANTED- WHITE BAN. 
master -Arranger, ha Trumpet, Trombone. 

Clarinet, Tuba. Sax. Banjo. Drums, Plano 
organdi" Orchestra r Band to play 

Dlxte uD K'e offer 2 tek lour vlaymr audltorWms aná tnea[ % 1Te 
B dDe0 M" Nlnótrole. P O Box 
1702. Detroit 3l, Mich. 

NEED MAN 
of good .amulet with some experience e 
ma[arine and busibcu paper úubliahint 
yren,OtlOn Cris, Opt protect en 
m¢ntatlon m a pew kind d Wes ek. 
TravNlni ne ury. Can De highly Vtli 
tive win an cexeeUent future [or the r1LOt 

BOX NO. C -290 
c/o The Billboard, Cincinnati 22, Ohio 

RH4E 
ItnceO 

GAe NI 

Si 52 weeks k9 

Oh 
aElXt lPoBox 

6, cro Billboard, Cincinnati , O. 

TEAM FOR "tertaYUST DOUBLE 
chertrs and pufalUta Lan[ season. Car- 

te Nowt- Lee Sowart, please contact. Don 
e/o ,Pair Playera, 4015 W, 18th $t.. 

Sioux FNN. S. D. Phone 64511. 
TH8 BROADWAY MUSICAL MINSTRELS, 

P C Hoz '''' Detroit Sl. Ytchlgm. We 
red Interlocutor, Slack Fue Comctl96 

Dancen, Singete, prclsnble Sarbersltop 
Quutet. or am talented persan that can 
aulune any of then rolla, male or femNe 
for S2 weeks tour. 
TRUMPET, DOUBLE VIOLIN PREFERRED. 

Drummer double tits Dreferred homed - 

laletr Sisley. Lain Dlxu combo Sbowa 
Locatlont, Orchestra treader Grooms Troller 
Park, 100J Ontario, NBa, Wets. 
WANT YAR[ONETTB ACT -l'O JO[N VA 

Dáelwiïlósi ulay taa 

éu 

are 

o w 

orce tendm[ Ifaormauon, pleturca, 
DtxhY,ca toa salary deelre0. Seply e R. 
P. Crotsar, Bos a, ClterryrNe. ae. _ 
WANTED-IMAM/NE. DOUBLING ALTO. 

1 own Darlene. South for rater. ha 
Ronnie Bartley 1811 CBY NHIOnN Bank 
Btd{., OmNt Fit; -. 

AT LIBERTY -ADVERTISEMENTS 
5c a Word Minimum $1 

Remittance in full must accompany all ads for publication in this column. 

No charge accounts, 

Forms Close Thursdays for the Following Week's Issue 

MISCELLANEOUS 
HYPNOTIST - FOR STAGE PRIVATE 

InrarUe 
end letton dlmODNrallOni. Kor 

ormaUOn rllt Neale E UIBhI. Poet Ol 
flee Bo: 2OÓ4. Seattle, Wash. onlT'S8 

MUSICIANS 
CONCERT ÇL ARINEfAX -D6 31Rr E S 

e 
LO 

e 
barir. n neth rrnto 

e 
acme Pee 

Piano tuner-technician. Office experience. 
wpr4 

re r 
s ip ln 

m 
be r, 

m 
L3OD c hr 

Aul 
7es 9 777111 Wa OUeCmWrnatt 

oc8 

DRUM BARITONE, VOCAL[$/ -PLAY 
>ou style, experleeced, a {e 27, neat, w 

c sable. Tratet abYwhsre. Cogtut Jimmr 
Blake, t/e Erle ai Club, Ottrofl 
Yfm. Phode 754. ul5 
DUO AVAILABLE SEPTEMBER 26th FOR 

Iualrop. Plano aouDUn{ oret Drummer 
1 roan work as duo. rite, oe doub 1rí[ Da 

Tith 
Wéll ¢xptrienced. aaex a? aná 

0. Veloe, 9ocer, Drummers 
wife rxplrlenced waitress- P. O. Bo" fl, 
BronrOn. O. Phone 1RI before 
Or 246 N/et T:30 p.m. Ask tOr muneLn. 

ocl 

NAHMOND ORGANISTS. OCT. l3. HOTEL, 
IOUOge or Nub. Sweet NYIinL. twlnf 

eoccoeapollz6u 
o1MY, 2314 Pleasant A«8, 

ORGANIST, F551AL6. OWN HAMMOND 
and Leslie weaken, double on ebne: 

Wlop; 
unllmind ro rolrc. Yafter'a aegrce 

nuslC. Hotel, Tll and radio ealxrtence: 
excellent rd7.1r; UI care own 
trangortailon; enter Sounern'eaN: pea- 

t holet job e S mono Buz C -His. e/o 
T6s BWbWra, Cinelnnatl f2, O. ul 
PIANO MAN 

Owowcaois 

lr l 

7tCn.1a9rr7er6. 

l . 

. 

A tryi E 

8L .2. Wilm eIor, 'Ala. 

L 
eYtr 

Plgt 

e. 

Do n t 
a!'té 

Igt, 
2 
un 

Oyé t 
K 

Fair Water. Wfs. 

PIANIST - D'Allga RHYTHM OR L¢AD 
Nutrle [altar. ouate. Rua or fake. po 

or mull tombes On lualon pl=11: 
Jack B. tlarto, Gen. DCUrery, Poauoa rWl, 'ot6 
PIANO MAN AVAIL... OCT. 1ST FOR 

NI eommlrclal unite South only Jimmy 
Tel. 

ore 12 S Lawrence. Yoatgomery. A **i 

TENOR AND LLARINCP YAN -FOR Y 
west lnrua[ oim «ira. contact Jer 

Geyer Oich., 1862 N. eroaawlu, Grind 
/Nand, Nab. u16 
T@I0R or]1LDÍevá'er tted Modern n. ä s 

AF (oi{uelma Ra .IJ e1uDUYWrreve 
.33O3 oat 

WANTBD Ira ®uTELY -GIRL TRURO 
Pet. Su, and Plano for tray., Cagbe- 

Read, fold. Cont., Lee Laoat. d[ Dom 
etvmeat SL, Mob., Ala seta 

PARKS & FAIRS 

BALLOON ASCENSIONS PARACHVTE 
Jumping for Darks, faire, celebrations. 

Claude I. Shaer 1.1 S. Dennison, Indlm 
"DOW 21. 

airier 
u15 
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Pool Game Demand Hikes; 
Mfrs. Gear for Big Output 

CHICAGO, Sept. 24. -The trend 
to coin pool games seems to be well 
established, with five manufac- 
turers here reporting increased 
production runs and one large sup- 
plier of parts for the games report- 
ing a brisk business. 

While some of the manufacturers 
are having difficulty securing cues, 

Continental Has 

Extra Large 1c 

Coin Changer 
CHICAGO, Sept. 24.- Develop- 

ment of a new model penny dis- 
penser with a capacity of 4,000 
pennies was announced by P. J. 
Jackson, owner of Continental Coin 
Devices, Inc., here. 

Jackson said he brought out the 
new, larger 1 -cent changer to 
meet demands of operators, whose 
vending machines capacities have 
been greatly increased. 

The new model can be mounted 
in any automatic merchandiser 
where space is available. It is 4 
inches wide, 7 inches long, and 
27 inches high. Filled it weighs 
40 pounds. The firm's other penny 
dispenser has a capacity of 350 
1-cent pieces. 

Jackson also announced he had 
moved to new quarters at 6748 
Diversey Avenue, Chicago. 

Capitol Shows 

Pan -O -Rama at 

Park -Sheraton 
NEW YORK, Sept 24. -Al Blen- 

dow, sales manager for Capitol 
Projectors, said that orders for 100 
Pan -O-Rama motion picture view- 
ers have been received, enough 
for about two months' production. 

Capitol held a showing of the 
machine Tuesday thru Saturday 
(20.24) at the Board Room of the 
Park -Sheraton Hotel. Leo Willens, 
Sam Goldsmith and Blendow were 
on hand to greet operators. 

Blendow said that pin -up sub- 
jects are available to operators at 
$4.50 a subject in black and white 
and $10 in color, while fights and 
comedies run $2.50 a subject in 
black and white. Four subjects 
make up a show. Running time is 
from 60 to 90 seconds, depending 
on how fast the reel is set. 

Blendow said that the Pan -o- 
Rama is the first coin- operated mo- 
tion picture utilizing a direct 
screen. 

snooker balls and other necessary 
parts, orders are on the upswing 
and production is geared to the in- 
crease in sales. 

Brunswick- Balke- Collender, pool 
game parts suppliers, with sales 
headquarters in Chicago, is furnish- 
ing six manufacturers with billiard 
cloth, snooker balls, cues and bil- 
liard chalk. 

Cites Windfall 
Cal Weiskopf, divisional mer- 

chandise manager, said, "The coin - 
operated pool game trend has been 
a windfall to our business. The 
demand started two months ago 
and shows no sign of a let -up. We 
are in production around the 
clock." 

Most of the firm's pool items are 
produced at its Muskegon, Mich., 
plant, while all sales are handled 
thru the Chicago office. 

The snooker balls, Weiskopf 

stated, are made of cast phenolic 
(plastic material) and are molded 
in a glass bulb. They are then put 
in an ovan for a few days to 
harden. 

Exhibit Supply plans to increase 
its pool game production 10 per 
cent in the next few weeks, accord- 
ing to Sam Lewis, president. Lewis 
said the firm is having little trouble 
filling orders because of its fast 
start in the pool game field. 

Increases Shipments 
Sam Stern, Williams Manufac- 

turing Company vice- president, 
said the company is increasing its 
shipments of pool games, with a 
pick -up in demand for this type 
game in the past week. Stern said 
that suppliers are not making pool 
game parts in large enough quanti- 
ties and termed the scramble for 
parts "a rat race." 

(Continued on page 124) 

Milwaukee Ops: $$ 
Up First 8 Months 

MILWAUKEE, Sept. 24. -The 
first eight months of 1955 set a 
steady climb in coin machine col- 
lections and sales in the Milwaukee 
area, according to a survey made 
by The Billboard. 

Operators and distributors in all 
three fields of the coin machine 
business- music, games and vend- 
ing- reported this week that 1954 
monthly marks had been topped 
from 5 to 30 per cent this year. 

Operators reported that despite 
a record heat wave during the last 
two months, coin machine collec- 
tions were affected only slightly 
and were still better than corre- 
sponding periods of '53 and '54. 
In addition, they said they were 
looking forward to one of the best 
fall seasons to ever hit this area. 

Music Sets Pace 
The biggest gains were reported 

in the juke box business, on both 
operator and dstrbutor levels. 

Distributors said that new equip- 
ment sales were from 15 to 30 per 
cent ahead of the corresponding 
period last year. Increases were 
credited to operator acceptance of 
new models and a general improve- 
ment in local business conditions. 

Distributors expect, the coining 
fall and winter months, especially 
with the introduction of new equip. 
ment by AMI and Seeburg and an- 
ticipated new models by Rock -Ola 
and Wurlitzer, to continue at the 
same improved pace. 

Operators, whilst anticipating a 
boom season with the advent of 
cooler weather, are somewhat less 
enthusiastic about equipment buy- 
ing. While admitting that their 
purchases have been larger this 
year, they seem agreed that their 
buying will slow down until they've 
had a chance to check all the new 
models. 

2 Cig Operators Pool 
Routes for Efficiency 

PORT CHESTER, N. Y., Sept. be in the Port Chester offices and 
warehouse. 24. -An unofficial merger of two 

of suburban New York's largest 
cigarette operators became a real- 
ity recently when the Cigarette 
Merchandising Service, Stamford, 
Conn., and the Modern Cigarette 
Service here combined Heir opera- 
tions. 

CMS, operating exclusively in 
Fairfield County, Connecticut, has 
an estimated 500 stops. MCS, oper- 
ating exclusively in Westchester 
County, New York, has about 400 
locations. 

Ed Berest and James Cocoras 
wilt continue to head CMS. Sam 
Yolen remains as head of MCS. 
Headquarters for both firm's will 

Efficient Servicing 
Since the two territories involved 

are contiguous, and 'since the 
county line is an irregular one, it 
was felt that servicing could be 
performed more efficiently by dis- 
regarding the artificial barrier. In 
addition, moving the two opera- 
tions to a central warehouse pares 
overhead for both firms. 

Not involved in the unofficial 
merger is Yolen's Modem Tobacco 
Company, wholesale cigarette dis- 
tribution firm. Despite the com- 
bined operation, the two firms 
maintain their separate identities. 

In the games field, new equip- 
ment sales are barely holding their 
own, but used equipment sales are 
enjoying a healthy increase. Sam 
Hastings, head of Hastings Distrib- 
uting Company, reported "a heavy 
demand for used late model games 
from all over the State." Accord- 
ing to Hastings, one of the main 
reasons for the increase has re- 
sulted from operator diversification, 
which seems to be on the rise here. 

He explained that operators who 
formerly specialized in music, or 
strictly game routes, are beginning 
to find it advisable to branch out 
and offer their customers "pack- 
age" set -ups. 

Operator credit ratings thruout 
Wisconsin appear unchanged, with 
approximately the same amount of 
paper outstanding as last year. 

76 GROCERIES 
OPEN IN SEPT. 

CHICAGO, Sept. 24. -For 
the third consecutive month, 
The Billboard presents a chart 
(elsewhere in this section) 
showing openings of new. 
supermarkets across the nation 
as a special service to open. 
atom who are expanding their 
routes with these store loca- 
tions. 

Listed on the chart are the 
names and addresses of 78 
supermarkets scheduled to 
open during September. Of 
the 76 reported, 9 are in New 
York, six in California, five 
each in Texas, North Dakota 
and Alabama. Of the total, 
21 are being opened by the 
Piggly- Wiggly national chain. 

Costs Hinder 
Op Progress 
In Washington 

WASHINGTON, Sept. 24. -The 
coin machine business here is a 
buyers' market, with operators' net 
receipts cut by investment costs. 

Gross receipts for the first eight 
months of this year were 15 per 
cent higher for Kwik Kafe, Wash- 
ington vending machine operation, 
according to James Bowen, man- 
ager. Net receipts, however, were 
not as good per machine. To pre- 
vent net from shrinking further 
Bowen plans to diversify more and 
tighten controls -as well as seek 
better locations. Business is good 
due to personal solicitations and 
advertising. 

Horace Biederman, owner of 
Biederman Amusements, juke box 
and amusement game operation, 
reports gross receipts improved for 
first eight months of the year over 
1954. With costs rising fast, net 
is not so good as last year. To 
counteract the lower net Biederman 
will try some dime operations, but 
expects customer resistance. The 
operation now consists of 25 jukes, 
40 pinballs. New purchases, which 
compare with last year's, were 

(Continued on page 130) 

Op Urges 
To Boost 

Mdse. Aid 
Candy $$ 

By BILL MASLOWE 
CHICAGO, Sept. 24. -What can 

candy manufacturers do to improve 
their merchandising services to 
vending operators and thereby in- 
crease sales thru venders, a method 
of candy distribution constantly 
growing in importance? 

This question, one of major im- 
portance to the operator, is one 
which operators have suggested 
three primary answers to in previ- 
ous surveys: Candy manufacturers 
should place more emphasis on 
dime bars, direct part of their con- 
sumer advertising to the sale of 
bars thru venders and offer a better 
gross margin. 

Most recently detailed answers 
were supplied by candy operator 
Herb Geiger, president of Geiger 
Automatic Sales, Milwaukee, in an 
exclusive interview which appears 
in the September issue of Vend, 
sister publication of The Billboard. 

N. Y. Game Group 
Sets General Meet 

NEW YORK, Sept. 24. - The 
Associated Amusement Machine 
Operators of New York holds a 
general membership meeting Thurs- 
day (29) at the Henry Hudson 
Hotel. 

To be discussed will be ratifica- 
tion of a contract with the Coin 
Machine Employees' Union; the 
high cost of equipment and the an- 
nual dinner -dance, scheduled De- 
cember 3 at the Waldorf -Astoria 
Hotel. 

Geiger declared: 
Manufacturers should do away 

with premium offers entirely and 
try concentrating on establishing 
an over -all program treating job- 
bing and vending industries alike. 

"Manufacturers should slant part 
of their consumer advertising to the 
sale of bars thru venders, and offer 
a better gross margin." 

In terms of merchandising help, 
candy bar makers have done little 

(Continued on vage 118) 

Flood Damage 

Big Set -Back 

For Conn. Ops 
HARTFORD, Conn., Sept. 24.- 

Trade here has been on a steady 
trend for the past several years, 
with coin operators more concerned 
with gradual conversion of older 
equipment for new machines, 
rather than expansion of stops or 
increase in gross receipts. 

"The biggest headache confront- 
ing the industry right now, which 
will probably extend thru the early 
part of 1956, is recovery from the 
flood waters that hit the Northern 
and Northwestern sections of the 
State," said Abe Fish, General 
Amusement Games Company, 
Hartford. 

If the floods hadn't come along 
I think that business would have 
continued steady, as it did in 1954 
and the early part of this year. 
But the industry has been experi- 
encing rising costs and stepped -up 
competition, and this has meant a 
reduction in amusement dollar 
spending." 

Comment Typical 
Fish's sentiment is typical of 

other Connecticut operators who 
are slowly providing their locations 
with newer games. Fish bought 
approximately 60 pieces thus far 
this year, approximately 20 per 
cent of his amusement game equip- 
ment, and will continue this proc- 
ess until all his locations have new 
games. 

It is estimated that approxi- 
mately one -third of Connecticut's 
120 coin machine operators were 
hurt in the. flood disaster. "Until 
we can help these men out, we 
can't even think of pushing our 
own business,' contends Fish. 

Lieberman Music 
To Host Bally 
Service Schools 

CHICAGO, Sept. 24. - Bally 
Manufacturing Company will con- 
duct operator service schools at 
the Lieberman Music Company's 
Minneapolis and Omaha head- 
quarters early this month. 

The Minneapolis school will be 
held October 4 -5, with Harold 
Lieberman acting as host, and Bob 
Breither and Paul Calamari, Bally 
field engineers, conducting the 
school. 

Breither and Calamari will also 
Conduct the school at Omaha. Oc- 
tober 11 -12, where Jerry Harris 
will greet operators and service- 
men. 

Servicing tips and a complete 
breakdown of the mechanical and 
electrical features of the in -line 
pinball, Miami Beach, and the four 
Bally bowlers, ABC, Congress, 
Jumbo and King -Pin, are to be of- 
fered. Schools are held for opera- 
tors and servicemen thruout the 
Minneapolis and Omaha areas. 

Hamilton Token Vender 
Takes All Sizes, Shapes 

NEW YORK, Sept. 24. -A token 
and change vender that can do 
about everything but direct pas- 
sengers to the Times Square Shut- 
tle has been developed by the 
Hamilton Scale Company, accord- 
ing to Howard Ailor, Hamilton ex- 
ecutive and co- designer of the unit. 

The machine can be made to 
vend tokens of any size, shape or 
thickness, at any amount up to 
$2.50, and in any numbers. One 
unit, designed for the New York 
subway system, takes quarters and 
dispenses a 15-cent token and 10 
cents change. 

The machines will be leased or 
will sell from $250 to $1,000, de- 
pending on what job they are 
called upon to do. The simpler 
units will vend a token and give 
change. 

However, some units will vend 

any number of tokens up to $2.10, 
and give the correct change. These 
units will take any combination of 
nickels, dimes or quarters. 

The machine designed for the-, 
New York subway system is 8.5 
inches by 8.5 inches by 26 inches. 
While the machines will be pro- 
duced to order for transportation 
systems, Ailor said that the manu- 
facture will stil! be a mass-produc- 
tion job. 

He explained that while ma- 
chines will be made for various 
type tokens and price combinations, 
most of the parts will be inter- 
changeable, and assembly line 
work can be performed. 

Ailor added that cabinets will 
be available in cold -rolled or stain- 
less steel. An empty light will sig- 
nal the unit is out of tokens, 

www.americanradiohistory.com

www.americanradiohistory.com


OCTOBER 1, 1955 

MUSIC MACHINES 
Communications to 188 W. Randolph St., Chicago I, III. THE BILLBOARD 109 

Launch Op Showings 
Of Seeburg Models 

CHICAGO, Sept. 24. -The J. P. 
Seeburg Corporations new 100 and 
200- selection phonograph models 
made their operator debuts last 
Saturday, Sunday and Monday, as 
Seeburg distributors thruout the 
country launched into their first 
week of formal showings. 

According to distributors, the 
unveilings were the most success- 
ful ever held by their firms. 
They reported that operator en- 
thusiasm and attendance hit new 
highs and were still climbing. 

As expected, the bulk of the op- 
erator interest was centered around 
the new V -200 (The Billboard, Sep- 
tember 17). 

Nearly all of the distributors 
have already scheduled showings 
in additional cities thruout the next 
two weeks. Future showings have 
been skedded in distributor branch 
offices, hotels and even large op- 
erators offices. 

Following are on- the -spot re- 
ports of some of the showings held 
over the weekend: 

Lynch- Zander Hold 
La., Miss. Showings 

NEW ORLEANS -The Lynch er 
Zander Company, Seeburg dis- 
tributors covering Louisiana and 
Southern Mississippi, launched the 
first of seven operator showings 
scheduled be the firm on Friday, 
September 10, in its main offices 
and showrooms. 

According to J. H. Lynch and 
A. H. Lynch, partners, the new 
models pulled more operator en- 
thusiasm and greater attendance 
than any previous Sechurg phono- 
graph shown in the firm's history. 
High ligh of showing was e 
200 -selects ti on 

the 
mo del, the partners 

reported, "Operators agree that the 
dual pricing arrangem_nt will go a 
long way in speeding up the dime 
play move," they said. 

Other showings, already under 
way or scheduled to get rolling 
next week, were in Jackson, Biloxi 
and Hattiesburg. Miss., and in 
Monroe, Alexandria and Baton 
Rouge, La. 

Pull Record Crowd 
At Denver Unveiling 

DENVER - Operator showings 
of the new Seeburg 100 and 200 - 
selection phonographs got under 
way at the offices of the R. F. 
Jones Company here Suddav, pull- 
ing what has been estimated to be 
the largest crowd ever to attend a 
similar event in the firm's history. 

Marshall R. Pack, head of the 
local office, said that operators 
from thruout Colorado and Wyom- 
ing thronged the showrooms and 
that enthusiasm was at a new high. 

Because of the large territory 
covered by the Denver office, Pack 
said, additional showings have been 
scheduled. The first will begin to- 

(Continued on page 112) 

Name 7 Outlets, Ship New 
TV -Juke Unit at Sentinel 

EVANSTON, Ill., Sept. 24.- 
Sentinel Radio Corporation this 
week appointed seven distributors 
to handle its combination coin - 
operated television and juke box 
cabinet unit, "Select -O- Vision," and 
announced a new restyled model 
was being shipped. 

At the same time, it was also 
reported that nine district managers 
and three regional managers had 
been named by the firm. 

Shipments to the distributors are 
underway, according to Art Welch, 
sales promotion manager of the 
firm. Cragun Music, Ogden, and 
Coast Amusement, Portland, are 
already demonstrating the machines 
to music operators, he said. 

Welch stated that the models 
being shipped were not the same 
models shown to music operators 
during the Music Operators of 
America convention in Chicago last 
March, but are new restyled units. 

Unit Streamlined 
He said that changes, which in- 

clude a general streamlining effect 

and new selector mechanism panel 
made to accommodate any multi - 
selection wall box, were incorporat- 
ed in the model per operator re- 
quests during the showing. 

"The new Select -O- Vision model 
was tested in the field for some 
time," Welch said, "with the result 
that not only did the television 
set bring in new dollars, but boost- 
ed juke box collections as well." 

He explained that operators 
found that when the television was 
on a pay -as- you -see basis, custom 
ers were reluctant to pick television 
over juke box music except for 
special events such as major fights, 
football games. As a result, juke 
box collections began to climb. 

Remote Equipment 
The new Select -O- Vision unit is 

also equipped to be used with 
remote wall box equipment. Thus, 
Welch explained, operators have 
found that they can use as many 
wall boxes as they desire in a 
location, all hooked up with the 

(Continued on page 129) 

PHONO HISTORY 
IN NEWSWEEK 

CHICACO, Sept. 24. - An 
article sketching the history 
of the automatic phonograph, 
its trials and triumphs from the 
days of inventor Thomas Alva 
Edison to today's multi -million 
dollar industry, highlighted the 
Arts section of Newsweek 
magazine last week. 

The article summarized Ro- 
land Celatt's new book, "The 
Fabulous Phonograph." It 
stressed the early years of the 
phonograph business, when 
awed crowds listened via ear 
tubes to the boom of John 
Philip Sousa's Marine Band 
playing "Semper Fidelis," or 
to John Y. Atlee whistling 
"The Mocking Bird." 

Roland Celatt is New York 
editor of High Fidelity maga- 
zinc. 

Neb. Ops Talk 

Dime Play, PR 

At Sept. Meet 

Dime Play Is Selling 
Job, Says Vermont Op 

CHESTER, Vt., Sept. 24. -A 
music operator here has the answer 
to 10 -cent play, and it must be the 
right one, for all of his 45- r.p.m. 
machines are now completely on 
dime play. "It's a selling job all 
around," according to Bill Arrison, 
veteran Vermont operator. "First 
you must sell yourself, then you 
have to sell the locations, and third, 
it is important that you educate 
the help at the locations." 

Arrison pointed out that the 
brunt of the protests on all levels 
of rising prices has been borne by 
the employees. He has made a 
special point, after convincing the 
store owner of the merits of dime 
play, to take time out and talk with 
the help. It has paid off, as his 
record shows. Arrison feels that 
a location that isn't any good at a 
nickel won't be any good at a dime 
and figures the only thing to do in 
such a case is to forget it. 

He figures he can earn $2 dur- 

ing peak hours, whereas with a 
nickel, the best he could do was 
90 cents. He also thinks operators 
should not be afraid to put in ex- 
tended play records. Arrison says 
he has boosted his business consid- 
erably by this method, since many 
of the more mature patrons like 
to play the older records. 

OK for Kids 
Refuting the argument that 

teen -agers won't go or a 10 -cent 
play, he points out that the kids 
used to pay 35 cents for their rec- 
ords and now they ante up 89 
cents to a dollar. He thinks there 
is less mark -up in dime play and 
that the kids w'on't object if the 
operator sticks to his guns. 

"You're going to get plenty of 
opposition for the first week dime 
play goes in," said Arrison. "But 
if you stay with it, you'll find the 
opposition will disappear within a 
couple of weeks.' 

GRAND ISLAND, Neb., Sept. 
24. -Dime play and a proposed 
State -wide public relations pro. 
gram highlighted business meet- 
ings of the two-day quarterly meet- 
ing of the Nebraska Automatic 
Phonograph Operators' Association, 
Inc., held at the Yancey Hotel. 

The meeting, hailed a "huge 
sucres s" by secretary- treasurer 
Howard N. Ellis, was attended by 
38 operators and servicemen, ex- 
cluding a large showing of wives. 

It was disclosed at the meeting 
that altho over 90 per cent of loca- 
tions in Omaha have so far 
switched to a dime, there are a 
large number of operators in out- 
lying areas which have not yet con- 
verted. In nearly 100 per cent of 
the locations where conversions 

(Continued on page 115) 

18 RPM Disks 

Still Big S, 

Say Disk Mfrs. 
OAKLAND, Calif., Sept. 24.- 

"Any and all talk regarding record 
manufacturers discontinuing their 
78 r.p.m. disk production is com- 
pletely in error," said George A. 
Miller, president and general busi- 
ness manager of the Music Oper- 
ators of America, in answer to 
letters and wires received from 
operators. 

Miller said that MOA had con- 
tacted all major recording com- 
panies and not one said they 
planned to discontinue their 78 
r.p.m. production. In fact, the 

(Continued on page 115) 

Coven Adds 
To Juke Box 
Speaker Line 

CHICAGO, Sept. 24. - Coven 
Music Corporation announced this 
week that it was beginning produc- 
tion on a new ceiling and comer 
speaker, designed similarly to its 
wall speaker already on the market. 

According to Ben Coven, head 
of the firm, the eight -inch ceiling 
speaker will list at under $9, while 
the comer speaker, to be equipped 
with a completely enclosed baffle, 
will list at under $15. 

The speakers are to be available 
in seven standard colors: Red, grey, 
black, green, white, coco and beige. 
Other colors will be available at 
a slight additional charge. 

The new speakers will be avail- 
able with optional individual vol- 
ume controls. 

AMI Distribs Gear 
For Op Showings 

GRAND RAPIDS, Mich., Sept. 
24. -The new AMI Model G pho- 
nograph lines will go on display 
beginning tomorrow (25), launch- 
ing what is expected to be a full 
two -week operator showings 
schedule. 

According to officials at the 
AMI plant, all distributors have 
been supplied with a complete line 
of equipment, including models of 
all three phonographs -40, 80 and 
120 -selections -as well as samples 
of all eight available colors. 

While the majority of the dis- 
tributors have skedded their show- 
ings to begin tomorrow, souse have 
announced that they plan to wail 
until Monday or Tuesday, and a 
few have indicated that they will 
show the new models during Ilse 
week of October 2. 

Showing Underway 
Some of the firms to get show- 

ings underway tomorrow are Auto- 
matic Phonograph Distributing 
Company, Chicago; Sheldon Sales, 
Inc., Syracuse, and Buffalo; South- 
ern Automatic Music Company, 
Cincinnati, Indianapolis and Louis- 
ville; State Music Distributors, 
Dallas; Miller- Newmark Distribut- 
ing Company, Detroit; R. Warncke 
Company, H ("us t on and San 
Antonio; Southern Amusement 
Company, Memphis; Wallace Dis- 
tributing Company, Mineral Wells, 
Tex., and Dixie Coin Machine 
Company, New Orleans. 

Distributors scheduled to begin 
showings Monday are Central Dis- 

tributors, St. Louis, and the Badger 
Sales Company, Los Angeles. 
Paster Distributing Company, Mil- 
waukee, will hold its showing 
October 2 -3, and Lieberman Music 
Company, Omaha, will begin Octo- 
ber 10. 

Bow Hi -Fi Unit 

At AMI Plant 

For Home Mkt. 
GRAND RAPIDS, Mien., Sept, 

24. -AMI, Inc., a major juke box 
manufacturer, is reported to be 
preparing to enter the home high - 
fidelity market. 

During a distributors meeting at 
Ilse factory here last week, the 
firm reportedly unveiled a complete 
line of home market highs-fidelity 
equipment. Units ranged from 
fluor consoles, complete with rec- 
ord mechanism, record storage 
space and speakers to table models 
with separate record mechanisms 
and speakers. 

All of the units feature AMI's 
multi -horn high- fidelity sound sys- 
tem, the same used in its automatic 
phonographs. 

Plans for distribution were not 
disclosed. 

GRANDADDY CHARM 

1896 Collection 
Tops 1955 Takes 

By SAM ABBOTT 
SAN JACINTO, Calif., Sept. 24. 

-A profitable coin -operated music 
route without a single juke box is 
headed by Fred and Charles Fer - 
rett, who, in the rear of their local 
Pioneer TX & Music store, have in 
working condition a collection of 
antique music machines dating 
back to 1890. 

And the equipment has been 
placed on location from the 
Pacific shoreline to Las Vegas and 
never without good returns. 

Recently, the Ferretts set up a 
display of three old -timers at the 
Farmers Fair of Riverside County 
in nearby Hemet to test mass ap- 
peal. The take from the fair was 
about $75 for four days, despite 
mechanical troubles. 

50 -50 Split 
However, in some respects the 

antique operation is as modem as 
a multi- selection juke box route. 
The machines are set for straight 
dime play and the usual commis- 
sion is 50 -50 with location owners. 

At the Farmers Fair, the broth- 
ers displayed their equipment in a 
regular concession type tent on the 
fsir's main promenade. Displayed 
were a Mills Violano Virtuoso, a 
J. P. Seeburg electric upright, and 
a National Piano, with eight se- 
lections. 

Fred Ferrett points out that the 
Mills Virtuoso was once desig- 
nated by the U. S. Government as 
one of the "Eight Greatest In- 
ventions," compared with the 
steam turbine principle of power 
transmission, modem system of 
light generation and distribution, 
and the Cyrus McCormick harvest- 
ing equipment. Henry K. Sandell, 
of Sweden, is credited with the 
invention of the machine in 1878. 

Programming 
The Virtuoso at the fair was 

well programmed despite its an- 
tiquity. A 10 -piece dance roll in- 
cluded such tunes as "Because of 
You," "Yearning" and "I Ain't Got 
Nobody." 

The Seeburg upriOt dates back 
to the early 1920 s. Xylophone 
blocks, placed vertically across the 
front of the instrument, are shown 
thru a glass front which replaced 
the wooden section where ordi- 
narily sheet music would be 
placed. 

The National Piano also dates 
back to the early 20's, with the 
latest music rolls available for the 
machine issued in 1935. For a 
dime, customers have their choice 
of eight tunes, which include such 
well known ditties as "Rancho 
Grande," "Coofus," "Springtime in 

(Continued on page 115) 
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You'll see it soon ... with its galaxy of great new features 
that will gain a new goal for you -more play from more 
people in more places. Soon you'll be saying "Gangway 
for the 'G' " as you roll these new AMI- Fidelity boxes into 
locations that now have old- fashioned loud speaker 
music ... locations that have been waiting for true high 
fidelity. 

WHAT'S NEW IN THE "G "? GLANCE AT THESE - 
A Mere Sampling Of The Features That 

Make The "G" Great 

NEW "Wide- Screen" High Frequency Horn 
NEW Bi -Color cabinets 
NEW compact profile 
NEW wider, lower grille 
NEW metalized backdrop and side trims 
NEW treatment of turntable covering 
NEW improved identification of selections 
NEW interior trim 

-and, of course ... Genuine High Fidelity, achieved by 
AMI's Multi- Horns. 

You know...your locations know... 
the public knows - 

THERE'S NO HI-FI LIKE AMI-FII 

i ÓutOt' 

Gateway to Profit... 

See the 'G" at your AMI 

Distributor's ... Soon 

tOneelyu»aled 

General Offices and Factory: 1500 Union Avenue, S. E.a 
Grand Rapids 2, Michigan 

Licensee: Jensen Music Automates- buiidIng the IMA.AMI Juke Box sold through Oscar Si.aby. A/S. 5 Pel.tsg.d., Copenhagen K.. Denman 
Licensee: Automatic Musical Instruments (Great Britain) Ltd., 35 Berkeley Sauare, London, W. 1. England -building the BALAMI Juke Bog 

Copyrighted material 
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DID YOU READ THESE EXCLUSIVE INDUSTRY NEWS ITEMS PUBLISHED, 

IN THE BILLBOARDAND ONLY IN THE BILLBOARD.LAST WEEK? 

LAUNCH OP SHOWINGS 

OF NEW SEEBURG LINE. 

200 Selection model lists at 

$1,195; restyled 100 sports 

$1,095 price tag. This year's 
preview showing to run 
from three to five days. 

(Page 76, The Billboard, 

September 24.) 

ECONOMIC INDICATIONS 

POINT TO YEARS OF 

PROSPERITY. Officials of 

associations believe vending 

industry should show a con- 

tinuous steady increase as 

full employment prevails. 
(Pages 70 and 71, The Bill- 

board, September 24.) 

MOA TO AIR WEEKLY 

SHOW ON ABC. Music Op- 

erators of America will pre- 

sent its own weekly radio 
show, "National Juke Box" 

over ABC starting October. 

15 from 9:35 to 10 p.m. Fea- 

tured will be top regional 
juke box disks of the week. 

(Page 11, The Billboard, 

September 24.) 

VENDING OPERATORS 
ANTICIPATE BIG FALL 
BOOM. Across the nation, 
automatic merchandising 
operators expect best fall 
in history. Basis of op- 

timism was placement of 

more venders in established 
and new outlets this year, 
and national employment at 
all -time peak. (Pages 70 and 
71, The Billboard, Septem- 
ber 24.) 

JUKE BOX BUSINESS ON 

MARK FOR HOT COM- 

PETITIVE RACE. Entire 
juke box industry -manu- 
facturers, distributors and 

operators- faces what is 

shaping up to be the hottest 

competitive race the indus- 

try has ever known, a race 

in which the entire record 

business shares a sizable 
stake. (Page 1, The Bill- 

board, September 24.) 

CHICAGO MFRS., DIS- 

TRIS GAMES SALES UP 

FOR '55. OUTLOOK 
BRIGHT. A substantial in- 

crease over 1954 in sales on 

amusement games this year 

was reported by Chicago 

coin machine manufacturers 

and distributors. Current 

move to low - priced coin 

pool games. (Page 71, The 

Billboard, September 24.) 

IF YOU MISSED READING THE SEPTEMBER 24 ISSUE OF THE BILLBOARD 

YOU MISSED THESE AND OTHER IMPORTANT NEWS STORIES AND 

FEATURES. ALL OF THESE STORIES WERE EXCLUSIVE IN THE BILLBOARD. 

Only The Billboard Gives You News While It's New 

LAUNCH SEEBURG SHOWING 
Continued from page 109 

morrow. (25) at the Hilton Hotel in 
Albuquerque, N. M., and the sec- 
ond on October 2, in Billings, 
Mont. 

Special guests at the unveiling 
here were Jack Cross, field engi- 
neer of Seeburg, who assisted the 
Jones staff explain the new features 
in both models, and Ralph Shef- 
field and Steve Kordck, of the 
Genco Manufacturing Company. 

Jones' staffers assisting Pack 
greet operators were Ralph Perin, 
Les Shoemaker, John 'Santomaso, 
W_ ayne Waggoner and Dick Mar - 

Enthusiasm Soars 
At Steibel Showing 

LOUISVILLE -Operators, serv- 
icemen and guests jammed the of- 
fices and showrooms of the S. L. 
Steibel Company here last Sunday 
and Monday for the unveiling of 
the new Seeburg phonograph line. 

Walter Waldman, president, said 
that attèndance reached a new 'all- 
time high. He added that opera- 
tor enthusiasm over the 200- selec- 
tion machine was overwhelming. 

Among the operators who at- 
tended the two -day event were 
C. W. Butler, Mr. and Mrs. Phil 
Branson, Robert Williams, J. M. 
Morre, Bernard Berman, Raymond 
Freeman, William Hunley, Ray- 
mond Pace, Mr. and Mrs. Leotha 
Robinson, Frank. Miller, Robert 
Clayton, Lucian Miller, Orthnal 
Cadel, Mr. and Mrs. Melvin 
Zurschmiede, Mrs. Ann tYKoon, 
William Fitz and Lewis Bogie. 

J. B. Whittaker, Gilbert Jones, 
R. R. Richardson, Minor Burks, 
Ralph Bube, William Richardson, 
Wolf Berman, Flournoy English, 
Robert Berman, W. P. Walters, Bill 
House and Joe Snyder. 

In addition to the operators, 43 
servicemen were present. 

Staff members hosting the event 
were Walter Waldman, Paul Rit- 
ter, Leonard Desmond, Clarence 

Clarence 
Deannond and Dick Phillips. 

300 Ops Attend 
Boston Showing 

BOSTON, Sept. 24. - A.I en- 
thusiastic reception was given the 
first showing in the East of the 
new Seeburg 200 -selection coin- 
operated phonograph by operators 
as Trimount Automatic Salm Cor - 
poration began its four -day open 
house here Tuesday (20) at the 
plant on Waltham Street. About 
300 operators attended. 

Host at the buffet luncheon was 
President Dave Bond, assisted by 
sales chief Irwin Margold, credit 
manager Ralph English and David 
Risken from the sales force. Risken 
was on his way to Manchester, 
N. H., where Trimount 'is holding 
a dinner meeting at the Curtis 
Hotel for operators in the Northern 
territory. A similar meeting was 
held Wednesday (21) at the Crown 
Hotel, Providence, and one is 
slated for Tuesday (27) at the Ivy 
House, West Springfield. Irwin 
Margold will be in charge of these 
showings. 

Among viewers were Dave 
Baker, president of the Massachu- 
setts Music Operators' Association; 
Jerry Flutto, Boston Record Dis- 
tributors; Arthur Sturgis, Auto- 
matic Music, Jamaica Plain; Ralph 
Lackey, Karel Music, Roxbury; 
Charles Ford, Boston; V. J. Wol- 
kouski,Medford; Bob Rome, Auto- 
matic Music Service, Boston; Lou 
S(argerer, National Venders, Inc., 
Boston, and Kenny Ghiorse, K &H 
Music, Brockton. 

Also, Al Doline, Pioneer Music, 
Hyannis, and his wife; Stephen 
Piclock, Worcester; Martin Oliver, 
Portland, Me.; Bill Spiller, Massa- 
chusetts Vending, Boston, and Bill 
Arrison, Chester, Vt. 

W. B. Music Hosts 
Ops in 3 Cities 

KANSAS CITY, Mo. -The W. B. 
Music Company's staff this week 
hosted music operators in three 

Okla. Ops Throng 
cities for formal showings of the 
new Seeburg line. 

Dickson Showing 
Showings were held at the 

Monday offices and showrooms on Monda 
and Tuesday, at the Allis Hotel in 

OKLAHOMA CITY - Approxi- 
mutely 125 music operators and 

Wichita, Kan., on Nednesday, and 

their guests, representing three at the Colonial Hotel in Spring - 

States, thronged the Civic Room 
of the Biltmore Hotel here Sunday 
(18) for Dickson Distributing Com- 
pany's showing of the new Seeburg 
phonograph models. 

Boyd C. Dickson, president of 
the firm, said that operator en- 
thusiasm for the new models hit 
a new high and that the showing 
represented the largest ever held 
by Dickson Distributing. 

Guest speaker for the event was 
Bill hill, of the Miller -Jackson 
Company, local distributor of Co- 
lumbia records. Hill talked to op- 
erators about the .EP record situa- 
tion, its progress to date, its fu- 
ture in the record industry. 

In addition to Oklahoma opera- 
tors, guests from Texas and Arkan- 
sas also dropped in for the un- 
veiling. Among the out -of -State 
operators were Rudy Kimbell and 
Haskell Dill, of Amarillo, Tex.; Mr. 
and Mrs. Vernon Moore, of Pampa, 
Tex.; H. J. White, of Fort Smith, 
Ark.; Gene Meme, of Rogers, Ark., 
and Jack Williams, of Fayetteville, 
Ark, 

300 Texans Attend 
San Antonio Show 

SAN ANTONIO - Nearly 300 
Texas music operators and their 
guests flocked to S. H. Lynch & 
Company's showing of the new 
Seeburg 100 and 200 -selection 
phonographs here Sunday. 

B. J. Nicol, manager of the San 
Antonio office, also announced that 
additional showings would be held 
in El Paso and in Corpus Christi. 

On hand to greet guests were 
Nicol, A. C. Schwartz, assistant 
manager; Bill Carr and Louis 
Fountain, service engineers; Bill 
Beatty and Miss Dora Garcia. 

Operator reaction to the new 
models was reported to be the best 
ever received at a showing by the 
firm. 

field, Mo., on Thursday. 
Over 100 operators and their 

guests attended the two -day show- 
ing here. On hand to assist W. B. 
staffers were Tom Herrick and 
Reed Whitney, of Seeburg, Chi- 
cago, and William Betz, of W. B. 
Distributors, St. Louis. 

Over 650 at L. A. 
Seeburg Unveiling 

LOS ANGELES -Over 650 mu- 
sic operators and their guests at- 
tended opening day (19) festivities 
at the showing of the new Seeburg 
phonograph models at Minthome 
Music Company. 

Hank Tronick, general manager 
of the firm, reported both attend- 
ance and enthusiasm of operators 
was far beyond expectations, and 
the sales .response thus far had 
been most gratifying. 

Tho the company displayed both 
the V -200 and the 100 -J, music 
operators were most enthusiastic 
over the new 200- selection ma- 
chine. By far, the most important 
feature of the new machine, ac- 
cording to operator reaction, was 
the provision for extended -play 
records and a non- changeable 10- 
cent coin mechanism. 

Present at the showing were 
Jean and Dolores Minthome, resi- 
dent and vice -president of the 
firm; Dan Donahue, regional rep- 
resentative for the J. P. Seeburg 
Company; Jack LaRue, Seeburg 
sales engineer; general manager 
Hank Tronick and executive staf- 
fers Ed Wisler, Wayne Davis, 
George Mahlum, Nick Lanzisero 
and Robert Weber. 

Many recording stars attended 
the opening day showing, among 
them Art Mooney, Tony Travis, 
the Mulchays, Jim Brown, the 
Penguins and the Colts. Open 
home was held thruout the week. 

Tronick reported similar reaction 
to the showing of the new models 

at the Minthome Music Company 
showrooms in Phoenix, Ariz., Sep- 
tember 18. Approximately 200 
operators attended there, with Col. 
John Reese, sales manager for Stin- 
thome, helloing the event. 

Bow Seeburg Line 
To 600 in Frisco 

SAN FRANCISCO-Music oper- 
ators, their servicemen and some of 
their better location owners, ap- 
proximately 600 in all, turned out 
for the unveiling of the new See - 
burg 100 and 200 -selection phono - 
graphs at the main offices and 
showrooms of the R. F. Jones Com- 
pany here Sunday (18). 

At times the crowds were so 
large that Jones' staffers had to re- 
quest visitors to eat and view the 
new models in shifts. Reaction to 
the new V -200 exceeded anything 
ever shown by the fion to date, 
officials said. 

A second and third showing 
have been scheduled by the San 
Francisco staffers in Fresno, in 
Reno, Nev., and in Sacramento 
during the next three weeks. The 
Fresno open house will be held 
at the Hacienda beginning Sep- 
tember 26, the Sacramento show- 
ing will be held at the Capitol Inn 
the week of October 3, and at the 
Mapes Hotel in Reno during the 
week of October 10. 

Hosts for the event here this 
week were C. N. McMurdie, John 
A. Ruggiero, K. R. Moynihan, 
C. R. Klein, F. C. Robertson, 
W. K. Laurie, C. J. Lawson, M. G. 
Banta, Norm West, Ray Sargis 
and Jack Hèaston. Seeburg rep- 
resentative on hand to assist the 
Jones' personnel was D. J. Dono- 
hue, district manager. Sirs. Hen- 
rietta Godinez and Mrs. Doris Kibi- 
zoff acted as hostesses. 

Atlas Hosts Crowd 
Near 1,000 in Chi 

CHICAGO -The largest crowd 
drawn to a new phonograph 

unveiling at Atlas Music Company 
was chalked up here this week 
as the firm hosted nearly 1.000 
guests, of which approximately 300 
were operator -owners, during its 
five -day open house. 

Before the close of the Seeburg 
V -200 and 100 -J showing yester- 
day, operators from every part of 
the State, some 30 odd cities, and 
from sections of Indiana and Wis- 
consin had signed the guest 
register, 

Owners Eddie and Morrie Gins- 
berg reported that enthusiam and 
acceptance of the new models also 
has surpassed past records. 

The V -200, the center of at- 
traction, was displayed in three 
different rooms -several models 
were available for mechanical in- 
spection in the service department, 
another in a special showroom set 
aside for highlighting the 'Format 
Memory Unit," and still another 
was placed in the main showroom, 
simulating actual location install- 
ment, 

100 View Seeburg 
In Salt Lake City 

SALT LAKE CITY -Over 100 
enthusiastic operators and their 
guests converged on the R. F. 
Jones Company's offices here this 
week for the unveiling of the new 
Seeburg phonograph line. 

From all reports, the showing 
was one of the most successful in 
the firm's history. Operator en- 
thusiasm was recorded at an all - 
time high, especially for the 200 - 
selection model, 

Hosts at the event included F. A. 
Thompson, Bryant Feveeycr, Bruce 
Craig, Vern Johnson, Dorothy 
Leonard and Florence McCormick. 

Additional showings scheduled 
by the Salt Lake office will be 
held in Boise, Idaho, and Billings, 
Mont., within the next 10 days. 

Omaha, Des Moines 
Showings by Atlas 

DES MOINES- Operator show- 
ings of the new Seeburg line in 
two cities this week kept Atlas 
Music Company personnel burning 
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the mi4 )ght ii1I. Bbth showings 
were rated as the most successful 
in the firm's history. 

The first event was held in 
Omaha Monday and Tuesday. 
Nearly 70 operators were drawn 
to the Hill Hotel for the formal 
unveilings. Operator reaction was 
"sensational," declared Phil Moss, 
head of the Des Moines office. 

The Des Moines showing got 
underway here Thursday and 
wound up today. Approximately 
100 operators attended. 

Special guests at the Des 
Moines showing were Peggy King, 
Columbia recording artist, and disk 
jockey Don Bell, KRNT -TV. 

Hosts. for both events were Phil 
Moss, Warren T. Merrill, Sam 
Bacanti and Johnny Neff. 

Moss said that operators were 
especially pleased with the 200. 
selection phonograph because it 
would give them the wedge they 
needed to convert to dime play. 
Approximately 90 per cent of the 
operators served in this territory 
attended the showing. 

160 Ops Attend 
Seattle Unveiling 

SEATTLE -\music operators in 
the Seattle area had their first 
opportunity to see the new See - 
burg 100 and 200 -selection phono- 
graphs Sunday (18) at the office 
and showrooms of the R. F. Jones 
Company. 

Approximately 100 attended, 
hosted by Mr. and Mrs. R. F. 
Jones, Pees Struve, brunch man- 
ager; Robert Benjamin. Less Brad- 
ford. Sherman Arps and Jim Lowe. 

Enthusiasm for both models 
was reported "excellent.' 

Pull Record Crowd 
At Nashville Fete 

NASHVILLE -The S. L. Stiebel 
Company pulled the wraps from 
the new Seeburg phonographs here 
Sunday and Monday before the 
largest crowd of operators and 
servicemen ever hosted by the 
firm 

Greeting operators were branch 
Manager George Happell, Calvin 
Everhart and Clarence McGowan. 
Happen declared that operator re- 
action to the new models was 

-"terrific." He said that sales made 
during the showing solidly sup- 
ported this opinion. 

Among the operators attending 
the two.Jay event were Fred Cofer, 
Hoyt Clark, Jimmy Pearson, Ridley 
Parkerson, Leroy Goodall: R. M. 
Proctor, R. M. Proctor, Jr., Bob 
Hayes, Hershel) Revlett; Allen 
Northern, Crank Swami, Condon 
'Graham, Joe Bunch, E. H. Griggs, 
Mr. and Mrs. William Farmer, J. 
H. Jarrell and Floyd Womack. 

Dale Logan, Tracy Cargis, 
Dwain Pererman, Bob Stier, King 
Turner, Nathan Wall, D. S. Stur- 
kie, Ray Whitworth, J. M. Cart- 
wright, Tommy Tomlinson, N. M. 
Burns, Sonny Sanderson, immy 
Henson, Firmer Carver, Al 

Jimmy 

Harry Manning, William Cówgill, 
Ernest Tucker, Mis. Ancha Brad- 
ley, Frank Walker, Nolits Hayes, 
Cene Hill and Austin Jones. 

Reed NVhitney, district manager 
of Seeburg, was on hand to assist 
the Stiebel staffers greet guests. 

Memphis .Distrib 
Bows New Seeburg 

MEMPHIS-The unveiling of 
the new Seeburg line got underway 
here Sunday (18) with one of the 
largest operator crowds ever drawn 
to a new phonograph showing by 
the Sammons -Pennington Com- 
Pan;- 

Firm officials stated that oper- 
ator reaction to the new 200- 
selection machine was better titan 
ever. Operators paid. special at- 
tention to the new dual pricing 
system and the "Tormat Memory 
Unit," they reported. 

On hand to greet operators and 
their guests were George Sammons, 
president; Cotton Pennington, Lee 
Sammons and Anna Jeanne Stevens 

Gunnar Cabrielson; Seeburg dis- 
trict massager, was' on hand during 
one day of the showing. 

Wis., Mich. Ops 
Pack Milw. Outlet 

MILWAUKEE -The most suc- 
cessful new model showing ever 
held by the S. L London Music 

Company was staged here this 
week is the firm introduced -the 
new Seeburg 100 and 200- selection 
machines, 

A steady flow of operators from 
all over Wisconsin and Upper 
Michigan poured into the offices 
and showrooms. According to Sum 
London, head of the firm, the 
number of coinmen attending the 
showing this week far exceeded 
the marks set at previous unveil- 
ings, 

Operator reaction to the new 
models was gratifying. Loindon said. 
He added that attention centered 
mainly around the V -200 model, 
with operators talking about its 
expected aid in going to dime play. 

On hand to greet operators and 
guests Sunday, September 18, 
were Sam London, Perry London, 
Nate Victor, Connie McCrae, Rob- 
ert Dunlap, Seeburg district man- 
ager, and Freeman Woodhull; 
factory service engineer. 

250 Rochester Ops 
Jam Sheraton Hotel 

ROCHESTER, N. Y.- Approxi- 
mately 25 music operators and 
their guests filled the Victorian 
Room of the Sheraton Hotel here 
last Sunday for the.. Davis Distrib- 
uting Corporation's unveiling of the 
new Seeburg 100.4 and V -200. 

Special guests on hand at the 
event included Alan Dale, Conti 
records artist; local disk' jockey 
Robert E. Moulder, and Seeburg 
factory engineer Theodore Rogal- 
ski. 

Among the operators and guests 
attending were Mr. and Mrs. 
Charles Winters, Mr. and Mrs. 
Jack Golas, Dave Solomon, Curl 
S. Schart, Herbert Robinson, James 
Sagg.s, Jack Driscoll, Charles Houp 
er, Paul Lauther, Ange Diponzio, 
Mr. and Mrs. Fred Citano, Mr. 
and Mrs. William Paster, Eddy 
Meath and Art Cook. 

Jack Decker, Mr. and Mrs. Ray 
Argyros, Isar. and Mrs. Art Green, 
Carl Rapp, Sam Frank, Harry 
Betteridge, Louis Ferara, Bruce 
Daley, Ralph Denby, Bob Baxter, 
Don Trumbull, Mr. and Mrs. Don 
Sullivan, Frank Alaimo, Mr. and 
Mrs. Angelo Panepinto, Mr. and 
Mrs. Epstein, Carl Piccareto, John 
Jeworski and Mr. and Mrs. Lindy 
Nardone. 

Hosts for the event, were Steve 
Ssvarek, Fred Tirraccine and Larry 
Goulots. 

150 Attend Oregon 
Seeburg Showing 

PORTLAND, Ore, -Dean Me- 
Mmdie, manager here for the 
Portland branch of the R. F. Josses 
Company, said the firm's showing 
of the new Seeburg line drew some 
150 persons. 

McMurdie said operator re- 
sponse was very enthusiastic. 

Among those from out of town 
signing the guest book were: 
Doritha Hansen and Numa Arnold, 
Sunset A m u s e m e n t Company. 
Salem; John Spearman and Harold 
Rouse, Johnny's Amusement Com- 
pany, Tillamook; Cliff Walker and 
Bob Dorfer, Yaquilta Amusement 
Company, Newport; C. C. Math - 
eny, Bend; Earl Hewitt, Bay 
Amusement Company, Coos Bay. 

Nets Cheney, George Dttrrang 
and Earl Busch, Sunset Automatic 
Music Company, Coos Bay; Jack 
Burton, Burton le Biller, Eigin; 
Glendon Dotson, Eugene; B. A. 
Gann, Eugene; R. R. Schroth, 
Hermiston; Lewis Romer, Lowell; 
W. L. Marrs, Redmond; W. C. 
Smith, Smith Vending Company, 
Prineville; Glenn Lewis and his 
crew of servicemen, and Mrs. Fred 
Davis, of Ferguson Enterprises, 
Salem, 

Portlanders included:* Mr. and 
Mrs. Willie Eichmey'er, Alert Coin 
Machine Company; John Crielsel 
and Ben Bamica, B & -J Amuse- 
ment Company; LeRoy Conner; 
Bob Maley; Mr. and Mrs. Bob Fitz- 
patrick; Don Eby, Melody Amuse- 
ments, Inc.; Milt Halperin, Pacific 
Music Company; Mr. and Mrs. Roy 
Gatto, Softone Music Service; 
Phyllis Fredrickson, Harold Thur- 
ber Company. 

J. W. Welch and Harry Quinn, 
J. W. Welch Music Company; 
William Campbell and Bob Earl. 
Ace Amusement Company; Mr. and 
Mrs. Wes Woolley and Fred Eber- 
ly, Columbia Amusement Com- 
pany; Bud Alberson, Percy Drake 
Company; Rollin L Freeman, 
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Freeman Music Company; Don 
Main, General Amusement Com- 
pany, and Tom OToole, Interstate 
Music Company. 

Hosts for the showing were C. 
McMurdie, a s s i s t a n t manager 
Merle Jourdabl, John Detwiler, 
maintenance manager. - 

Record Crowd View 
Seeburg in Toledo 

TOLEDO -Music Systems, Inc., 
unveiled the new Seeburg phono- 
graph line at its showrooms here 
Sunday (8) to one of the largest 
operator crowds ever to attend a 
new model showing held by the 
firm, 

Operator reaction to the new 
200 -selection model was very en- 
thusiastic. 

Hosts for the event were Keith 
Healey, office manager, and Frank 
Martin, sales massager. 

Conn. Ops Swamp 
Atlantic in Hartford 

HARTFORD, Conn., Sept. 24.- 
Music operators from all parts of 
Connecticut gathered at the Hart- 
ford office of the Atlantic-New 
York Corporation Tuesday (20) to 
view the new Seebnrg V -200 and 
the new Seeburg 100 -play boxes. 

They were greeted by Mac Perl- 
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man and his staff of Al Stelacçio, 
LarryiFentiman, Antonio htusolino: 
Dick Fentin.an, Sal Spero and Kay' 
Wagner. Guests included Meyer 
C. Park-off, president of the Allan- 
tic New York Corporation; D. 
Broderick, Columbia Records; R. 
Colucci, the Record Shop, and 
Cene Goldberg, Leslie Distributors. 

Operators included Isadore Res- 
nick, Resnick Music Company; 
James Tolisano, Superior Islusic 
Company; Joseph Daniels, George 
Rode, Rode Music Corn2any; Abe 
Fish, General Amusement Com- 
pany; Henry Kozolowskv, Hank's 
Music Center, and Duke Moore, 
World Manufacturing Company. 

Also, John Angelico, A. C. Music 
Company; P. J. Montano, Acme 
Music Company; Lycius Montuno, 
State Amusement Company; Joe 
Freidman, Crystal Amusement 
Company; Nick Maniero, Crystal 
Amusement Company; Ben Ne. 
merow, James V. Fitzpatrick and 
John Coined, Mattatuck Amuse- 
ment Company, and Martin Rosa, 
Byron Athenian, Frank Marks, Alex 
Krampovitz, Louis Northrup. Jay 
Wells and Anthor," 1Vilkas, Winkas 
Music Company. 

Other operators were Lewis J. 
Beilman, Charles Ezzo, Glenn 
Klopfenstein, Dominick Fula", J. 
J. Lambert, James Cltoti, Ben Gor- 
don, Max Futterman, James O'Con. 
nor, Charles D'Alesanro, Bevo Oro. 

fric, A. J. Gaffney and I. Mackler. 
`Operators :speit the day at the 

Hartford showing viewing the new 
tes and enjoying libations sup- 

plied by he management. 

N. Y. Op Showings 
Draw 200 Coinmen 

NEW YORK, Sept. Z4.- Nearly 
200 juke box operau'rs and indus- 
try officials attended open houses 
Wednesday and Thursday (21 and 
22) at the new headquarters of the 
Atlantic New York Corporation. 
Displayed for the first time in this 
area were the new Seeburg V -200 
and the new Seeburg 100 -play box. 

Meyer Parkoff, Hann Rosen and 
Murray Kay( greeted the operators 
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COIN CALENDAR 
Following are dates of' interest and importance to all coin 

machine operators, distributors and associations. Check the 
calendar weekly for new events in your area. 

September 28- California Music Merchants' Association, 
Oakland division, CMMA headquarters, Oakland. 

September 29- October 1- Indiana Tobacco and Candy Dis- 
tributors' Association, eighth annual convention, Hotel Clayton, 
Indianapolis. 

October 3- United Music Operators of Michigan, monthly 
meeting, Fort Wayne Hotel, Detroit. 

October 5 -Musie Operators' Association of St. Joseph Val- 
ley, bi -weekly meeting, offices of Carl Zimmer Company, South 
Bend, Ind.' 

October 8 -Music Operators of New York, 18th annual 
banquet, Grand Ballroom, Waldorf -Astoria Hotel, New York. 

October 10- Anthracite Music Operators' Association, 
monthly meeting, Wilkes-Barre, Pa. 

October 13 -Music Operators of Northern Illinois, seventh 
annual banquet, Elmhurst Country Club, Elmhurst. 

October 13- Massachusetts Music Operators' Association, 
monthly meeting, Boston. 

October 11- Summit County Music Operators' Association, 
monthly meeting, Mayflower Hotel, Akron. 

October 12- Retail Amusement Association of Canton, O., 
monthly meeting, Massillon, O. 

October 17- Central States Phonograph Operators' Associa- 
tion, monthly meeting, offices of Les ,\tontooth, Peoria, Ill. 

October 17- Westchester Operators' Guild, inc., monthly 
meeting, American Legion Hall, White Plains, N.Y. 

November 6- 9- National Automatic Merchandising Associa- 
tion, annual convention, Conrad Hilton Hotel, Chicago. 

November 6.9- Popcorn and Concession industries' Con- 
vention and Exhibition, Morrison HIotel, Chicago. 

November 14- 17- American Bottlers of Carbonated Bever- 
ages, 37th annual convention, Miami Municipal Auditorium, 
Miami. 

Revisions, Additions 
To CM Buyers' Guide 

Revisions and additions to the 
Coin Machine Buyers' Guide which 
appeared in the September 24 issue 
of The Billboard are given below. 
Manufacturers represented in fran- 
chised distribution listing are only 
those firms from which The Bill- 
board has received distributor list. 
ingn. The Billboard invites each 
manufacturer not represented to 
furnish its list 
utors to provide the most complete 
listing possible and thereby offer 
the industry the best service pos- 
sible in future listings. 

Vending Mach. 
Manufacturers 

Pen (Ball -Point) 
Venders 

Dean Manufacturing Corp., 28N8 Archer 
Ave.. Chicago 18 

Ev ery conceivable kind of 

EQUIPMENT 
SUPPLIES AND 
SERVICES 
hat been told is 
The Billboard 
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HAVE TO SEIL! 
Weilt 80X bbb 
2160 Patterson 

Street 
Clnannatl, Ohio 

Franchised 
Distributors 

ADDITIONS 

California 
San Francisco 

Colorado 
Denver 

R. F. Junes Co.. 1314 Pearl St. 
Galley, Keeney 

Superior Distributing Corp., 1030 13th St., 
Room 51 

Oak 

Jd,f 

Florida 
Miami 

l,unine Co., F. O. Bo< 413. 

Georgia 
Atlanta 

Acte Dis,rlhuti.5 Co, 501 Piedmont Ave., 
N. E. 

Oak 
Friedman Amusement Co., Ma Edgcwood 

A.e.. S. E. 

AMI, Williams, Bally 
R. R. Whitehead, 1075 l.00dland Aet, S 

Oak 

Macon 
Peach State Musk Co., 549 Pine St. 

WurliDer 

Illinois 
Chicago 

Confection Specialties, lee., 608 S. Kllbourn 
Ave. 

Oak 
FMI Cohl Madame Badmen, 1750 W. 

North Ave. 
Exhibit. Chicago Coin 

Globe Dktib.tiag Co., 1623 N. California 
Ave. 

T. T. Vasil.. Saks Co., 2659 North Racine 
Ave. 

Oak 
World Wide Dlatel.tees, Ise., 2330 N. 

Western Ave. 
R «k -01a, Williams 

Indiana 
Mew Moak Co., 7009 Beatty Ave. 

Magnecord 

Indianapolis 
Lew Jones Distrihutlne Co., 1301 N. Cap, 

tot A.e. 
1l'urlit <cr 

Peter Stoned Co., Ina., 6102 N. Chester 
Ave. 

South Bend 
Valley Sales & Sen ice, 1526 kfishanaka 

Louisiana 
New Orleans 

Dominick Goaliano, 6113 Canal Blvd. 
Oak 

Hue, Distrlhntor Co., 3760 Airline High. 

Rock 111., 

Maryland 
Baltimore 

Chris Novelty Co. 806 St Paul St. 
Bally 

Dance Cob Maehhe, 401 N. Gay St. 
Oak 

Doable "U" Sales CO,. 1101 N. Cathedral. 
United 

Beater. Ventilate Saks Co., Inc.. 940.942 
Linden Ave. 

Rock -Ole 
Rey McGinnis Corp., 2011 Marston,' Ave. 

Keeney 
Parkway MacbMe Corp., 715 F.nsnr A.e. 

Northwestern 
Merit Muck Co., 940 Linden Ave. 

Rock -Ole 
The Walters Dlerrlbnfiae Co.. 1' 1 r- l v 

ford Ave. 
Wutlltaer 

Massachusetts 
Boston 

American Nut A Ckwnlate Co., 680 Co- 
Iambus .Ase. 

Oak 
Musk & Tele,islaa Carp., 119 Common- 

wealth Ase. 
Ruck -ola 

Methuen 
Bunny Vendis. Co., 27 Emery St. 

Oak 

Michigan 
Detroit 

M cide,, N..,...a Sales, 5911 Fourth Ave. 
Oak 

Grand Rapids 
Brilliant mu.k C'o., 245 N. Division St. 

Ito.k -Ole 

Minnesota 
Minneapolis 

EBiossworth Salmi, Co., 659 Adams St., 
N. E. 

Oak 
(Continued on page 125) 

TAP TWO MARKETS FOR THE PRICE OF ONE 
The INTERNATIONAL SALES EDITION of The Billboard dated October 29 lets you reach 

'ti two big coin machine markets. First, the U. S. Market. Second, the rapidly expanding Foreign 
;.1 Market, which accounted for $$15,000,000 in sales during 1954. Figures for the first six 

months of this year show a 20 per cent increase over the some period of lost year. It's o 

G- R- O-W -I -N -G Market. 

REGULAR ADVERTISING RATES APPLY. In addition to the regular reader covcroge in the United 
States, 5,300 copies of the INTERNATIONAL SALES EDITION will be sent to interested foreign boyes. 

hl 

H Write or call any of The Billboard offices listed below and ask for your free copy of a newly 

printed brochure tided: "QUESTIONS AND ANSWERS ABOUT THE INTERNATIONAL SALES 

EDITION." 
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COINMEN YOU KNOW 
Miami 

By RAOUL SHAPIRO 

HURRICANES MISS MIAMI. Operators of indoor and outdoor 
equipment breathed a sigh of relief when Hurricane Hilda and Sister 
Ione missed Miami. May all the future hurricanes seek other climes. 

. Harry Steinberg, of the Stirling Amusement Company, is walking 
around with a bad limp. Seems Harry was indulging in his favorite 
sport, soft ball, and while running for a fly ball deep in the outfield, 
ran into a wire on a light pole.... Bernie Koganofsky, of J. B. Music, 
is sporting a new three -tone Dodge, with lavender the predominating 
color no less. Bemie's little fellow is rapidly recovering from an attack 
of polio. 

Chuck Griffen, of the C. H. Griffen Company, is back from his 
vacation up north and is his dad glad.... Harold Carson, of Juke Box 
Company, is also away on vacation. Harold is up Chicago way and 
will probably head east before coming home. Meanwhile Arnold 
Rogan is carrying on nicely. Arnold says he wouldn't mind the extra 
work if collections would pick up just a little.... One guy who is not 
complaining about collections is Morris Marder, of M &M Service. 
Morris says his route has held up pretty well all summer and now that 
the fall season is here he expects his route to start picking up. , , . 

Lou Lehrman, of the L&L Amusement Company, is another gay that 
seems satisfied with collections, _ 

Saw Harry Goldberg, of H&G Novelty. As usual, Harry had 
his shirt off and was working harder than any youth could Met 
Harry Baron recently. Harry is operating a route of scales and looks 
better than at any time since he suffered a heart attack. Says he is 
doing all right and just takes things easy.... With Jo Hiller, of Binkley 
Distributing Company away for a week, Dave Shedd has to stay close 
to home for a change. Dave has to keep the Miami office open while 
Jo is gone, and says he will have to hustle just that much more when 
he does get back on the road. Down for a few days from the home 
office at Jacksonville way, was Abe Livert, sales manager for the 
Binklèy Distributing Company. 

Manny Broolcmire, of Brooke Distributing, has jammed every inch 
of space in his big warehouse with VM Changers. This writer never 
saw so many players in his life.... Budisco, Miami's One Stop, reports 
that Nat (King) Cok's newest platter, "Someone You Love," is taking 
off like a jet plane, with operators buying the record by the box. The 

test selling record there tho is s Yellow Rose of Texas," with 
Mitch Miller and Johnny Desmond running neck and neck.... Sorry 
to hear that Bill Turner, of Palm City Music Company in Fort Meyers, 
is still laid up with that leg that he burned while up in Michigan 
where he attended his father's funeraL Bill hopes to be released from 
the hospital this week. 

Boston 
By CAMERON DEWAR 

EXPECTS GOOD GAME SALES. Si Redd, Redd Distributors, ex- 
pects big sales volumes from the new Bally in line game. , .. Redd's 
sales chief Bob Jones is moving into a new house in suburban Needham 
and having his problems.... Tony Grazio, of the Globe Vending Cotn- 
pany, off to the Marciano-Moore fight in New York with a bunch; of the 
boys.... Louis. Blatt, of Atlas Distributors, beginning to feel a pick- 
up in business for winter. locations. Says most operators in his Northern 
New England territory were pleased with summer grosses. 

Louis Gilman, of the Beacon Vending Company, was happy about 
the summer heat since his ice cream and soft drink machines got a big 
play.... John Latshaw, Automatic Merchandising Corporation sales 
head, was scouting .around locations to pep up coffee machine sales 
nosy that the cooler weather is just around the corner. 

Operators say earnings are going up since the cooler weather set in.... The new trend in the area seems to be toward pool games. 
Many operators are waiting in line as the games arrive.... The price 
and the fact that there are no service problems is proving a big at- 
traction. . . . Operators are beginning to get straightened out after 
the disaster and more are finding time to make the rounds. Among 
them were Art Strahan, of Greenfield; Bill Beattie, of Holyoke; Adolph 
Dugan, of Worcester; Louis Stevens, of Southbridge.... Among out - 
of- Staters here Leo Sherry, of Providence; Jim Michaud, of Waterville, 
\le.; Martin Oliver, of Portland, Me.; Bill Hamel, of Concord, N. H.; 
Henry Brooks, of Dover, N. H., and Sol Taube, of Manchester, N.. H. 

Cincinnati 
By ELINOR C. BATTE 

Joe Weinberger, of Southern Automatic Music Company. an- 
nounced the showing of the new Model G A\í1 phonograph for Sep- 
tember 24 and 25 from 11 a.m. to 10 p.m. . . Bernard Stillmaker, 
co -owner of Stilbnaker Distributing Company, is on vacation fishing 
trip. He will return about October 1. ... William Manner, owner of 
Manner Distributing Comapny, was in Chicago for a few days on 
business.... Pete Scales, associated with Ohio Specialty Company, 
was expected back from a two-week vacation in \Vest Virginia Sep- 
tember 26.... Tile Automatic Phonograph Owners' Association will 
hold its first meeting of the fall season Tuesday evening, October II, 
at the Hotel Sheraton Gibson at 8:30 p.m.' 

New York 
By AARON STERNFIELD 

BRADDOCK ROUTE SPLIT. The game route of the late Albert 
Broccoli has been sold to three operators. Paul and Frank Perri will 
operate part of the route under the original name, Braddock Automatic 
Music. Fred Bastone will add some Braddock stops to his Baritone 
Music operation. Al Miniaci has bought the remainder of the locations. 

Claire Moreno, business manager of the Associated Amusement 
Machine Operators of New York, reports that the Assoication is con- 
tinuing its drive of reporting illegal games to the authorities and keeping 
its o house in order, 

Murray Lax is back from the hospital and, on the route. Lou 
Boorstein, Leslie Distributors, feels the introduction of the Seeburg 
V -200 will give EP sales a shot in the arm. Boorstein says Leslie 
is running considerably ahead of last year's sales figures. 

Johnny Mefhenny, Wurlitzer regional sales manager, is in the 
Baker Memorial of the Massachusetts General Hospital, Boston. He 
would appreciate hearing from his friends in the industry. 

Barney Sugarman, Runyon Sales, said the showing of the new 
AMI at Runyon Sales will be held in Newark, N. J., Tuesday and 

(Continued on page 115) 
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Neb. Ops Talk Dime Play 
Continued from page 109 - 

have been made, results have been 
impressive, with gross receipts 
jumping. In all cases reported, the 
post-conversion profit picture has 

followed the traditional pattern of 
gross rising 35 to 50 per cent, play 
decreasing immediately afterward 
and then gradually picking up. 

P -R Move 
A proposal to support the State's 

Children s Memorial Hospital, 
Omaha, by donating a certain 
amount of the take from operators' 
machines. was tabled for further 
study. The idea calls for mount- 
ing cards on the machines stating 
that a certain amount of the re- 
ceipts would be turned over to the 
hospital as part of a continuing 
public relations program. 

H. W. Marble, flap's Music 
Company, North Platte, chairman 
of the public relations committee, 

50% on Dime, 
Indianapolis ' 

Distrib Says 
INDIANAPOLIS, Sept. 24.- 

Currently 45 to 50 per cent of the 
juke boxes in the Indianapolis area 
are operating at a dime and the 
move to conversions continues. 

Thus Joe Flynn, manager of 
Shaffer Music Company's. branch 
office, states his outlook on the 
current dime play situation here in 
taking exception to a story which 
appeared in the September 24 is- 
sue of The Billboard stating that 
"operators and distributors said 
coin chutes, previously converted 
to accept the increase in price, 
were being reconverted for nickel 
play this week." 

The dime play move, which 
began in July with operators agree- 
ing to support it, was promoted 
with co- operative distributor-oper- 
ator advertisements in three local 
newspapers for one week in August. 

Flynn said that in certain kinds 
of locations, such as rhythm and 
blues spots, 95 per cent are :on 
dime play. 

He declared that under no cir- 
cumstances had dime play been 
abandoned in Indianapolis. 

Grandaddy Charm 
Continued from vage I09 

the Rockies," "Object of My Affect- 
ion" and "Ramona." 

Silent Movies 
According to Harry Hofmann 

the Ferretts a r e mechanical 
geniuses. Hofmann, former man- 
ager of the Hemet Moeton 
Theater, is now head of the 
Farmers Fair. It was from Hof - 
mann's theater that the Ferretts 
obtained a valuable American 
Photoplayer that was once used 
to accompany silent movies. 

The Photoplayer works with 
two piano rolls, the player switch- 
ing from one to the othe: to play 
mood music and putting in a few 
whistles when necessary. 

There is no way to set a value 
on equipment the Ferretts have 
collected. 

The storeroom in the back of 
their music store represents a 
whole orchestra in coin-operated 
musical instruments. Off in one 
comer is a Wurlitzer Orchestrion 
that employs bass, snare drums, 
cymbal, triangle and two rows of 
organ pipes. Another valuable unit 
is the Angelus Pianola which dates 
b;.ck to 1890. According to Fred 
Ferrett, the Pianola was one of 
the first player pianos ever made, 
believed to have been invented by 
a Frenchman in the 18th century. 

Profitable Hobby 
The Ferrett brothers .learned 

their trade from their father, who 
collected ancient musical instru- 
ments first as a hobby and then 
commercially. 

Because 'they are always con- 
tacting locations and have enviable 
reputations as restorers of equip - 
ment. the Ferreux are often asked 
to install modem juke boxes. The 
brothers want to, and probably 
will, if they can get around tq it. 
'However, tinkering with an old 
music instrument comes first. 

reported on the success of door 
prizes in building meeting attend- 
ance. 

Bob Dietmeier, editor of The 
Billboard's coin machine division, 
spoke on the need for sound public 
relations in the juke box industry 
as a necessary basis for helping 
solve key problems. Touching 
briefly on the future outlook of the 
business, he declared: "The big 
future for the juke box business- 
on all levels of the business -lies 
ahead. Despite cost problems con- 
fronting you today, the opportunity 
to supply your community with the 
music you want when you want 
it has never looked better." 

Representatives from the YMCA 
appeared before the group to ex- 
press thanks for the juke box do- 
nated by the association. 

A buffet luncheon was held Sat- 
urday evening, a banquet Sunday 
night. 

Business sessions were held Sun. 
day afternoon. 

Attendance 
Attending were: Harold Klein 

and Paul Rogers, Ace Amusement 
Company, Omaha; Mr. and Mrs. 
Jerry Harris, Lieberman Music 
Company, Omaha; Homer Haw- 
thorne, Omaha; NAPOA president 
Ted Nichols and Mrs. Nichols, 
Kyes & Nichols Music Company, 
Fremont; Rose Cisillane, Ioda - 
Dakoto Music, Jefferson, S. D.; Mr. 
and Mrs. Joe Emen', Emery Mu- 
sic Company, Grand Island; Mack 
McKee, Mack's Music Service, 
Grand Island; Mr. and Mrs. How- 
ard Ellis, Coin-A -Matie Music 
Company, Omaha. 

Mr. and Mrs. Joe Zweiner, 
Zweiner Music Company, Colum- 
bus; S. K. Freed, Howard Sales 
Company, Omaha; Mr. and Mrs. 
Frank Marasco, Frankie's Music 
Service, Omaha; Louis Prell Sr. 

and Louis Prell Jr., Prell Sales 
Company, Bremen, Kan.; Mr. 
and Mrs. Ed Zorinsky, H. Z. Vend- 
ing & Sales Company, Omaha; 
H. W. Marble; R. L. Slivers, Sliv- 

Music Company, Council 
Bluffs, Ia.; Jerry Witt and Loren 
Diedrichs, Music Service, Omaha. 

Sam Bonacorso, Omaha; Harry 
Abramson, Venetian Music Com- 
pany, Omaha; Mr. and Mrs. W. J. 

Mashek, Omaha; Leonard Weil- 
and, Central Vending Company, 
Omaha; Mr. and Mrs. Cene Eyes,. 
Kyes & Nichols Music, Fremont; 
Mr. and Mrs. Lou Singer, Centrai 
Music Distributing Company, 
Omaha; Mr. and Mrs. Frank Holys, 
Holys Vending Company, Colum- 
bus; Mr. and Mrs. R. E.- Taylor, 
Amusement Service, Lincoln; Ran- 
dall Thies and John North, Re- 
liable Music Company, Norfolk; 
Milton Hansen. Miss Lora Lee Lar- 
son and Bill Cutschow, Blair 
Amusement Company, Blair. 

Mr. and Mrs. Joe Hull, Grand 
Island Amusement, Grand Island; 
Mr. and Mrs. E. M. Kort, Kort 
Amüsement Company, Schuyler; 
Mr. and Mrs. Warren Tunis, Cay- 
time Amusement Company, 
Omaha; Sam Vacanti, Atlas Music 
Company, Omaha; Mr. and Mrs. 
E. E. Cleveland, Romeo's Amuse- 
ment Company, Orchard; Mr. and 
Mrs. Joe Blend, H. Z. Vending & 
Sales, Omaha. 

78 R.P.M. Disks 
Continued from page 109 

firms assured MOA that they would 
continue to press 78's as long as 

there was a commercial market 
for them. 

One company wrote: "We have 
no knowledge of anyone at the 
present time eliminating the so- 
called in- between and pop records 
from the 78 r.p.m. field. Certainly 
we have no such intention." 

Another declared: "We have no 
plans to discontinue 78 r.p.m. 
records at any specific time. There 
may be low potential records that 
coin operators would not buy. 
However, if these records were to 
turn out to be good and there 
was a demand for them, we would 
product them on 78 r.p.m. records 
as well as 45's. There is absolutely 
no cause for alarm." 

And still a third wrote: "You 
have our assurance that we will 
continue to make 78 r.p.m. single 
records as long as there is a com- 
mercial market for them." 

Oklahoma AMI 

Distrib Gets 

New Firm Name 
OKLAHOMA CITY, Sept. 24: 

The AMI distributor outlet here 

has a new name. Formerly known 

t.- Copeland Distributors. tFe firm's 

officers this week announced that 

the company would hereafter be 

known as Automatic Music Distrib- 

utors, Inc. 
The new name is the result of 

two changes of ownership in the 

AMI distributorship in thus ter- 

ritory within the past year. 

Last November, Wayne Copeland, 
founder of the firm, announced the 

sale of the company to Leroy Kitch 

and Mary Gee, long -time staffers 

of Copeland. Recently Miss Gee 

sold her interests to Harlan Drake 

and John Porter, both veteran op- 

erators in this area. 

The executive roster of Auto- 

matic Music Distributors, Inc., is 

now as follows: Drake, president; 

Porter, vice- president, and Kitch, 

secretary- treasurer. . 

Ed Ratajack, Western regional 

sales manager of ANIL who an- 

n..unced the new name of the firm, 
said that he had expected the 

change for some time. He intro- 

duced the new principals of the 

firm to the entire AMI distributor 
organization during AMI's unveil- 
ing of the new Model G line in 

Grand Rapids last week. 

Automatic Music will continue 

to serve the same territory, which 

consists of all of Oklahoma, the 

Texas Panhandle and five counties 

in the Fort Smith and Fayetteville, 
Ark., area. 

Showings of the new AMI, line 
are scheduled to be held here 

Sunday and Monday (25 -26). 

Seeburg Showing 
Continued from page 113 

on behalf of the firm, while Jack 

Cordon, Eastern representative; 
Charles Smith, chief engineer, and 

John Stuparitz, field engineer, rep- 
resented Seeburg. Oscar Parkoff, 
head of the Atlantic Newark divi- 
sion, and Joe Fishman, head of the 
Philadelphia office, were also on 
hand. 

Visitors included Al Denver and 
Sid Levine, Music Operators of 
New York; Ted Blatt, counsel for 
the Associated Amusement Ma- 
chine Operators of New York; Carl 
Pavesi, president of the Westches- 
ter Operators' Guild, and an opera- 
tor from Brussels, Belgium, M. 
Croels, of Dicro. 

Guest List 
Among the operators present 

were Jack Wolfson, Martin Shaleta, 
Harry Wasserman, Cene Wasser- 
man, Jeanne Jackson, Bill Twer. 
ling, Joe Mandell, Mickey Wichin- 
sky, Harold Rosenberg, George 
Chacon,, Henry Sinkind, Seymour 
Pollak, Leo Rosenberg, Ben Fein- 
berg, Morton Lynn, Joe Hahnen, 
Murray Wollman, Eli Classner, 
Max Klein, Ellsworth Page, Mac 
Polley, Murray Fishman and Max 
Schwartz. 

Also, Ben Meltzer, Mary Esso, 
Phil Greenstein, Lou Herman, 
Charlie Sachs, Joe Madden, Sam 
hficoletti, Phil Simon, John Ven- 
sari, AI Miniaci, Emanuel Levine, 
Leslie Boyd jr., Ruth Michaelson, 
Jack Robin, Joe Falcaro, Frank 
Breheny, Sandy Moore, Frank Cola 
and Joe Cola. 

And Irwin Pines, Lou Desiderio, 
Frank' Alge, Charlie Bemoff, Bob 
Mayo, Tommy DiResto, Sam Gel - 
lard, William Sabino, William and 
Amelia McCarthy, Bernard Hoey, 
Meyer Budinoff, Don Shapiro, Moe 
Luber, Jack Ehrlich, Phil Raiser, 
Sy Silverstein, Tommy Greco, Russ 
Carpenter, Art Herman, Morty 
Polin, Joe' Connors, Isadore Cetlin, 
Sam Cetlin, Ed Fenton, Marvin 
Leibowitz and Morty Zamora. 

New 'Supermarkets 
Opening in September 

CITY Name of Store Lot.tba 

Albertson. N. Y. Hill's 1140 Willis Avenue 

Albuquerque, N. M. Piggly Wiggly Five Points 

Auburn. N. Y. R a W 228 Owasso SI. 

Augusta, Ga. Brigham s Deans Bridge Road 

Augusta. Ga. Disk -Hoes Central Ave. A Many 
St. 

Ballard. Wash. Tradewetl IS Ave.. N. W. á Man 
kgf St. 

Birmingham. Ala. Armstrong's Mg Sarni 5112 Avenue Q 

Birmingham. Ala. Eagle 1100 6th Ave., 
5. 

Buchanan, Mich. Royal Blue - 
Cary. 111 

M a K IGA Foodllner Main St. 

Centerville, Tenn. Piggly Wiggly Church St. 

Clay Center. Kan. IGA Foodliner 354 Court St. 

Clementon, N. J. Premier Shop -Rite 20 Blackwood Rd. 

Corpus Christi. Tex. H E B 3102 Baldwin 

Colorado Springs, Cola ...Star 501 E. Pikes Peak Ara 
Crosby. N. D. Piggy wiggly - 
Crossett, Art. Pigsty Wiggly 
Dallas Wyat 
Dearborn, Mich. Foodland 24501 Michigan Am. 

Detroit Wrigley 19231 Mack Ave. 

East Grand Forks. Mies....Piggly Wiggly - 
EI Cajon, Calif. Mayfair N. Magnolia SL 

Floyd, Va. Piggly Wiggly E. Main St. 

Fresno. Calif. Black's First and Ashton 

Garden Grove. Calif. Alpha Beta Garden Grove a Han 
bur Blvds. 

Greenville. Min. A&P 780 Hiway 1, So. 

Grand Forks, N. D. Pigsty WieglY 

Grinnell. la. McNally's Super Valu 1021 Main St. 

Gain, Ala. Piggly Wiggly 
Hawley. Pa. Acme Route 6 

Lawrenceburg, Tam. Piggly Wiggly Public Square 

Lebanon, Pa. Acme 1440 Cumberland SL 

Loris. S. C. Piggly Wiest? Main St. 

Lubbock. Tex. Superette 3310 34th St. 

Lyons, Ga. Piggly Wiggly Broad St.. N. E. 

Manchester, N. H. First National 245 Maple St. 

Manatee., Con. Fist National 297 r.. Center St. 

Margate City, N. J. Casals -rVentrwr á Gladness 
Ayes. 

'Harks. Miss. Piggly Wiggly 
Mason City. la. Bowen 's Food Center 20 South tilt St. 

Merrill. Wis. Red Owl 704 East 2,1 St. 

Mitchel. S. D. Piggly Wiggly 1122 N. Main 

Monterey Park, Calif. Shopping Bag 127 N. Garfield An. 

Morristown. Teed White - I 

Napoleon. N. D. Piggly Wiggly - 
Natchiloches, La. Piggly Wiggly - 
Newtonrille. Mass. First National 47 Washington SL 

Penfield. N. Y. Wigman Empire Blvd. a BaY 
Rd. 

Phoenix. N. Y. Ellsworth's Red á White...Maln St. 

Port Huron. Mich. Kroger 1333 24th 

Racine, Wis. Piggly Muir 1950 Taylor Ave. 

Rochester, N. Y. Loblaw - 
Rochesler. N. Y. Star 

Rock Island, M. Gellman 2930 18th Are. 

Rome. N. Y. R a W. Food -A -Resta 207 Floyd Ave. 

San Antonio Handy -Andy Bandera Rd. á Wood- 
lawn Ave. ' 

San Diego. Calif. Big Ace 1495 La Mesa Blvd 

Santa Barbara. Calif. Safeway 222 N. Milsas St. 

Schenectady N. Y. Grand Union Schenectady- Saratoga 
Rd 

Schuylkill Haven, Pa Acme Rt. 122 A Center St. 

Selah, Wash. Mead's Thriftway North First SI. 

Stanley. N. D. Pieely Wiggly - 
Syracuse, N. Y. t. ..P and C Butternut and Part Sts 

Taft, Tex. PiulY Wiggly - 
TuW. Okla. niggly Wisely Suburban Acres 

Tuscaloosa, Ala. Piggly Wiggly Greensboro Ave. 

Taskegee. Ala. Piggly Wiggly -` 
Vineyard Haven. Mass ....First National , 9 Beach SL 

Watford City. N. D. Piggly Wiggly 
West., W. Va Garden Fresh Route 19 

Whiterille. N. C. Alfred's Red á White W. Commerce SL 

Wichita, Kan. Safeway West á Douglas 

Worcester, Mass. Stop á Shop MM St, 

COINMEN YOU KNOW 
Continued from page 114 

Wednesday (27 and 28) and in New York Thursday and Friday (29 and 

30). Jack Mitnick, regional sales manager, and factory engineers will 
be on hand. Joe Madden's son was injured in an automobile accident 

this week. Bill Furst and Bill Schwartz, Furst & Schwartz, exhibited 

the Stoner line in Philadelphia, Thursday thm Saturday (22.24). 

Bob Baer, general sales manager, and A. D. Palmer, advertising 

manager of Wurlitzer, visited Joe Young and Abe Lipsky at Young 

Distributing Company this week. 

Moe Mandell, Northwestern Sales and Services, reports that the 

new Aladdin Magic Wishing Ring charms are selling well.... Jim 

Cherry has left his sales manager post at Decco and is seeking a new 

connection in the industry. Decco is discontinuing its kiddie ride line. 

Hartford, Conn. 
By ALLEN M. WIDEM 

CONCENTRATES ON VENDING. Baruch S. LeWitt and 

Margaret Glacldn, owners of the de luxe Arch Street Theater, New 

Britain, Conn., have leased the movie house to Perakos Theater 

Associates, which operates in a number of Connecticut cities and 

towns. The move enables LeWitt to devote all his time to affairs of 

the Beveridge Cup Dispensing Company, which he organized five years 

ago to service factories and business houses in Hartford, New Britain 

and other communities... Ralph Coined, Seaboard Distributors. was 

a New York business visitor. Colucci hopes to visit friends in Texas 

later this year. 

Chicago 
By KEN KNAUF 

REPORT POOL CAME SALES .GOOD. Distributors here reported 

sales of coin pool games good this week, with sales momentum 

furnished by city approval of the games for play at Windy City 
locations... Among the distributors reporting big pool game sales wem 

Herb Perkins, Purveyor Distributing Company, and Charley Pieria, 

Monarch Coin Machines. Monte West, Purveyor, was on the sick list 

this week. Joe Beck, hfilwatikee, was a visitor at the Purveyor 

headquarters. 

Frank Mencuri, Exhibit Supply vice- president and director of sales, 

is off on a trip to the West Coast, including California and Oregon. 

Ed Hall, sales manager, currently is concentrating on the purchasing 

business at Exhibit. Recent visitors included Mr. and Mrs. Ken Wit. 
Mason, San Antonio.... Ralph Sheffield, Cenco Manufacturing & 

(Continued on page 119) 
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THE NEW SEEBURG 

(kìiost 

WORLD'S FIRST 

DUAL MUSIC 

ì!ms in 
one! Now you can take 
complete advantage of 
current trends in the 
recording industry be - 
causethe Select -O -M a 

tic "200" permits }'ou to 
program: 

1.50 single record100 
selections 
(one tune per selection) 
with a separate credit 
system 

2.50 extended ploy re- 
cords -100 selections 
(two tunes per selection) Tess 

credit 
system 

:-. - ! = 

-....... _. . 

SEE YOUR 

SEEBURG DISTRIBUTOR. 
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SELECTIONS 

REVOLVING 

DRUM PROGRAM 

SELECTOR 
The new Seeburg Se- 
lect -O -Matic "200" is 
the world's first -and 
only -music system to 
play 200 selections! This 
great Seeburg develop - 
Jrnent presents a new ho- 
'rizon of opportunity to 
music operators. That's 
because with 200 selec- 
tions you actually have 
two music systems in one! 
Now, more than ever, 
there's "music for ev- 
eryone. 

The last word in proper 
programming! The new 
Revolving Drum Program 
Selector clearly displays 40 
selections under each of the 
five basic musical selections -a total of 200 selections. 
Once you try it, you'll 
agree that this kind of pro- 
gramming -made possible 
only by the world's first 
Dual Music System -is the 
answer to modern music 
merchandising. 

TORMAT 

MEMORY 

UNIT 
A Seeburg engineering tri- 
umph, the new, exclusive 
selection system is equipped 
with a Tormat Memory 
Unit. Each of the 200 selec- 
tions is controlled by a tiny 
Toroid. There are NO 
MOVING PARTS and 
the entire assembly is 
P E R M AN 5 NT La Y. 
SEALED and GUARAN- 
TEED FOR FIVE 
YEARS. 

ni-Ns Is the flot commercial appri- 
cation of Toroids other than for 
"memories" of mammoth corn 
puling machines. 

DEPENDABLE MUSIC SYSTEMS SINCE 1902 

J. r. SEEBURG CORPORATION 

Chicogo 22, Illinois 

41,/eàóle)teor 
aiedifiarcoldek-xxiciVAA 
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ADS, BETTER GROSS MARGIN 

Op Calls for Candy Mfr. Over -All 
Program for Venders to Up Sales 

Continued from page 108 

to increase their sales to vendinjç 
companies or the vending industry s 
sales to the public, Geiger declared. 

"Candy manufacturers should 
take a lesson from cigarette manu- 
facturers for on- location sales pro- 
motion aids," he said. "We've had 
some excellent results from these 
promotions. 

Rowe -Canteen 

Merger Okayed; 

Effective Friday 
NEW YORK, Sept. 24. - The 

merger of the Rowe Corporation 
and the Automatic Canteen Com- 
pany of América will go into.effect 
Friday (3), according to a oint an- 
nouncement by Nathaniel Lever - 
one, Canteen board chairman, and 
Robert Z. Greene, Rowe president. 

Rowe stockholders approved the 
merger Friday (23), while Canteen 
stockholders okayed the merger 
Thursday (22). Holders of out- 
standing shares of Rowe common 
stock will be entitled to exchange 
their shares for Canteen common 
stock on the basis of four shares 
of Canteen stock for each five 
shares of Rowe stock. held. Of the 
535,287 shares of Automatic Can- 
teen voted, 99.85 favored the merg- 
er. Of the 476,815 shares of Rowe 
stock voted, 99.7 per cent was 
voted for the plan. 

Canteen currently owns about 
52.1 per cent of outstanding Rowe 
stock. This will be canceled when 
the merger becomes effective. 

Vend -A -Check 
Names 3 Mich. 
Men to Office 

NEW ORLEANS, Sept. 24.- 
Three Flint, Mich., men have 
joined Vend -A -Check Company, 

-12f» 2f New Orleans, in official 
capacities row , J. ji l.. pZ8ii. 
dent, announ 

Elected vice -presidents were 
Gerald Gillespie, also named a 
director of the firm, and Herman 
F. Lande, who was appointed as 
a special counsel. 

George H. Haines, former Hearst 
newspaperman and manager of 
radio and TV stars, was named 
franchise manager for the United 
States. ' 

\'end -A- Check, divorced entirely 
from the loan business, has been 
in operation since last March, vend- 
ing certified checks for $5 at a 
50 -cent service charge. 

Cash is available immediately 
thru the location operator, and is 
payable within 15 days, according 
to Ragusa, who said the vender 
answers the "'till payday money 
question. 

Upon purchasing a check, the 
buyer is furnished with a state- 
ment that accompanies the check 

(Continued on page 121) 

Can Venders Go 
On Naval Stops 

NEW YORK, Sept. 24.- George 
Herald, in charge of vending sales 
for the Cantrell & Cochrane Cor- 
poration, announced this week that 
Central Tool canned drink venders 
are currently being installed in 
Navy shore installations on the 
East and West Coast. 

Herald said the firm's vending 
sales drive will be launched after 
the annual convention of the Na- 
tional Automatic Merchandising 
Association. 

Cigarette people, unlike most 
candy firms, make innovations cal - 
culated to win new customers, he 
pointed out, adding, vending ma- 
chine display was a major factor 
in the final design of the new 
Philip Morris pack. 

Manufacturers, he stressed, 
should standardize the size of 
promotion material, and provide a 
frame or lighted sign in which 
interchangeable cards can be used 
and changed frequently. 

By establishing uniform size 
promotion material, a definite pro- 
gram would materialize, one easily 
handled, and manufacturers and 
operators would benefit alike, and 
more profitably, he said. 

Co-Operation Lacking 
Vending sales are more than 

holding their own while per capita 

consumption is down, statistics 
show. Venders, meanwhile, account 
for about 4 per cent of the 
candy industry's total volume, not 
just bar goods 

"The men who decide the policy 
of selling candy bars," he asserted, 
have not taken the time nor 
trouble to 'know what the average 
operators problems are." 

As an example of no co-operation 
atmosphere between manufacturers 
and operators, Geiger pointed out 
the "make up your mind, you guys, 
what do you want" attitude that 
prevails in . regard to promotion 
plans. 

Chewing gum, sandwiches, 
crackers and biscuits, Geiger stated, 
are being used more and more in 
candy machines, thus displacing 
some bar trends. 

Bread Vender Bows 
At Baker Conclave 

FRANKLIN PARK, Ill., Sept. 24 
-Petersen Oven Company will in- 

troduce its bread vender to the 
baking industry at the American 
Bakers Association convention in 

Atlantic City October 1 -6. 
Named the Handy Pantry, the 

vender has capacity of 72 loaves 
with a choice of one, two or three 
selections. The base price is $750 

SAN JOSE, Calif., Sept. 24. 
-S 8r S Vending Machine 
Company announced it devel- 
oped and produced a bread 
vender about six months ago. 

Conveyors move the loaves 
forward into a common deliv- 
ery bin type door. Tempera- 
tures of 80 to 90 degrees can 
be maintained inside. From 
one to six selections are pos- 
sible, according to Donald S. 
Scott, sales manager. 

Currently the firm is not 
producing the vender, but will 
at a later date, Scott stated. 

f.o.b. factory, according to Don 
Harmirzanr pc ant office sales 
manager. 

The company will handle sales 
of the vender thru its factory rep- 
resentative in the United States, 
Canada and Mexico, Hamilton an- 
nounced, with deliveries slated for 
about the middle of November. 

To date the Handy Pantry has 
been displayed only in the lobby 
of the company, manufacturer of 
baker ovens and equipment. The 
firm has received 150 orders from 
bakers, Hamilton said. 

All Steel 
All -steel in construction, the vend- 

er is thoroly gasketed to withstand 

To Vend Cleveland - 
Paper at CTS Stops 

CLEVELAND. Sept. 24. - The 
Cleveland Plain Dealer has secured 
approval of the Cleveland Transit 
System's board to install newspaper 
vending machines, bringing this 
service to the system's riders for 
the first time in some 20 years. 

Donald C. Hyde, CTS transit 
manager, hailed the plan as an 
added inducement to . the use of 
public transportation. The auto- 
matic coin -operated units are to be 
located at four stations and five 
shelters at key terminals. 

Plain Dealer personnel will serv- 
ice the machines. The CTS is to 
receive 1 cent per paper sold. John 
F. Brennan, the paper's circulation 
manage r, said the installation 
would be made within a short 
time. 

weather elements, and is rodent and 
insect proof. It operates on an elec- 
trical connection of 110 volts, single 
phase; weighs 655 pounds; stands 
6 feet high, 32 inches deep and 
52 inches wide. 

It has 24 conveyor shelves that 
handle 72 loaves 16 by 5 by 5 
inches. A heating system to keep 
the interior temperature at 92 de- 
grees is available for outdoor in- 
stallations. 

Starting November 1, Peterson 
will begin producing the venders 
at a rate of 50 per month. However, 
production can be stepped up to 
meet demand if necessary. 

LEONARD NAMED SALES 

ROWE MFG. V -P 
NEW YORK, Sept. 24. - 

Raymond R. Leonard has been 
named vice- president in charge 
of manufacturing for the Rowe 
Manufacturing Company. He 
joined Rowe last year as as- 
sistant to Robert Z. Greene, 
Rowe president. His experi- 
ence prior to joining Rowe has 
been in manufacturing, per- 
sonnel management and credit 
analysis. In his . new post, 
Leonard will be responsible 
for productión, research, engi- 
neering and personnel at the 
firm's Whippany, N. J., and 
Stanford, Conn., plants. 

Denver Theater 

Doubles Patron 

Vending Set -Up 
DEN \'ER, Sept. 24. - Thirty 

vending machines, twice as many 
as previously used, have been in- 
stalled in the Orpheum Theater 
here, which was completely re- 
modeled recently. 

Theater officials remarking on 
the installation of additional auto- 
matic salesmen, pointed out the 
quick, efficient service provided by 
vending machines, plus the wider 
choice of selection in refreshments. 

A.pioneer in the use of vending 
machines, the management in addi- 
tion to providing space .plong the 
wall in the first floor lobby, also 
installed) machines in the downstair 

'men and .v omei s lounges. 
The venders supplement the the- 

aters lobby refreshment stand, and 
offers theater -goers a selection of 
beverages, ice cream, candy bars, 
cookie, tissue and comb venders in 
addition to a self- picture machine. 

OPS PROFIT, TOO 

Service Station Sales 
Rise With Vender Help 

By ROBERT LATIMER 
GRAND JUNCTION, Colo., 

Sept. 24.-Close co-operation of 
vending machine operators has 
been an important factor in build - 
ing iì .mibioi -dome- lus annual 
sales volume for Gay- Johntof, an 
outstanding service station operator 
and tire dealer here. 

In turn, Johnson's four stations 
today have become thriving out- 
lets for vending operations. In 
addition, hundreds of motorists 
have become acquainted with the 
advantages and services offered by 
the silent, automatic merchandisers 
at all hours of the day or night. 

The attractive army of vending 
machines in the comfortable, awn- 
ing- shaded lounge in front of each 
station invariably attracts the at- 
tention of motorists. And the offer 
of free refreshments -coffee and 
tea -has a definite appeal, plus 
incentive which eventually results 
in additional vender sales. 

Does it Better 
Like all businessmen, Johnson, 

what everyone else does, but do g p g 
it differently and better." 

He wanted his customers to be 
comfortable while their cars were 
being serviced. But a comfortable 
lounge alone was not the answer. 

A pick -up was needed, and on 

the spot. Free coffee and tea was 
part of the answer, but more was 
needed. So he took his plan to 
several vending operators, asking 
each to set up and service their 
machines at his stations. 

Skepitcaally, operators believed 
they could not compete profitably 
with the free coffee and tea John- 
son provided. However, the situa- 
tion proved to be the reverse. 

Tastes Vary 
"in virtually any automobile load 

there are always people who don't 
drink coffee or tea," Johnson said 
h.: discovered. "Since we installed 
a variety of venders, it is not un- 
usual for customers to patronize 

(Continued on page 121) 

UP 35% 

Mass Display: 

Distrib Key 

To Success 
CHICAGO, Sept. 24. -Mass dis- 

play and catalog selling are key 
factors in a newly adopted program 
at the Logan Distributing Comyany 
which has seen sales jump 3o per 
cent within a year. 

Taking a leaf from supermarkets, 
and one from mail order houses, 
Jack Nelson Jr., head of the firm, 
has built his business to a point 
where he is currently planning ex- 
pansion that will include remodel- 
ing the warehouse to provide for 
a 55 -foot L- shaped charm bar. 

What both display and catalog 
buying boils down to, of course, is 
better service to the operator, says 
Nelson. 

Price Lists 
Circularizing a catalog price list 

every 60 days on new products has 
helped increase sales. "Mail orders 
are dispatched the day they are 
received and personal" scarelsouse 
sales are filled immediately. We 
have no open accounts, and our 
motto is 'immediate service'," Nel- 
son explains. 

In promoting sales, the firm sup- 
plies operators with printed promo- 
tion material -flyers, small printed 
banners -that tan be placed on ma- 
chines calling attention to currently 
popular charms. 

The 30 -foot charm display bar is 
(Continued on puke 121) 

Expert Sees 
Grocer Chains 
Using Venders 

WASHINGTON, Sept. 24. - 
Vending machines outside super- 
markets to give around-the-clock 
service on certain foods are an im- 
portant part of the food- retailing 
future described by John A. Logan, 
president of the National Associa- 
tion of Food Chains. 

Logan, speaking at a recent 
meeting of Jewel Tea Company 
representatives here, said future 
s n rmarr is will probably feature 
ven. ink macñi îéa aítit g r, ark 
ing lot walls to provide customers 
with 24- hour -a -day service on some 
foods. He added that food sales 
in 1968 may reach $73 billion 
compared with $41 billion in 1.954. 

On another front, vending ma- 
chine operators can look for ex- 
panding markets at armed forces 
reservations. The Agriculture De- 
partment reported this week that 
under a special program to stimu- 
late expanded use of milk in the 
armed forces, consumption was 
upped almost 100 million pints 
from November thru June. Vet- 
erans' Administration hospital pa- 
tients also increased consumption 
of milk from March to June, 1955, 
by 1,187,000 pounds. 

ABCB Meet: For 7th Yr. 
Only Bottles, No Cups 

WASHINGTON, Sept. 24. -For 
too, works on the theory of Do the seventh consecutive year not 

a single cu eendin machine will 
be shown on the convention floor 
proper of the American Bottlers 
of Carbonated Beverages conclave 
in Miami November 14 -17. 

Official convention exhibits will 
be bottle and can venders, which 
promises to be one of the largest 
as 180 bottle and can vender manu- 

NCA Meets June 10 . 
facturers have made reservations 
for displays. There will also be 

BOSTON, Sept. 24.-The 1956 exhibits by vender and component 
convention and exposition of the firms. 
National Confectioners' Association However, bottlers will be able 
will be held June 10 -14 at the to inspect the latest models of cup 
Hotel Statler and Mechanics Hall drink and pre -mix venders at many 
here. Robert H. W. Welch Jr., "private" previews - open to all 
James O. Welch Company, is gen- .A BCB members-to be presented 
eral convention chairman. in hotel suites. 

ABCB prohibited the exhibition 
of the pre -mix venders beginning 
with the 1949 convention. It was 
pointed out the association is "com- 
prised of manufacturers and dis- 
tributors of beverages in closed 
containers." Automatically, this ex- 
cluded firms who dispense bev- 
erages in bulk. 

Greater Volume 
Development of the cure drink- 

ing machines posed a serious prob- 
lem for bottlers. Bottle machines 
were limited in capacity, and could 
not adaquately service large out- 
lets. 

However, this was no serious 
problem to the bulk dispenser is 
it can handle greater volume at 

(Continued on page 121) 

Copyrighted material 

www.americanradiohistory.com

www.americanradiohistory.com


OCTOBER 1, 1955 

Cleveland to Install 
Gum Units at 
Transit Stops 

CLEVELAND, Sept. 24.- Cleve- 
land Transit System officials an- 
nounced plans for installation of 
gum machines in the new station 
at Windemere and several track - 
s'de loading platforms. 

Announcement of the plans was 
made by Howard C. Cornier, trans- 
portation superintendent, follow- 
ing an unsuccessful, 60 -day experS- 
ment with 14 machines installed in 
buses. 

Large and small gum machines 
were tried, but neither showed 
signs of promise. Most were 
mounted on a strip between win- 
dows which made it necessary for 
customers to lean across other pas- 
sengers to make a purchase. 

The discomfort involved to make 
a purchase discouraged sales, 
queries of passengers disclosed. 
Where machines were mounted at 
the rear exit door sales were better, 
but the cost of servicing the units 
fur exceeded the return, officials 
said. 
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COINMEN YOU KNOW 
Continued from page 115 , 

Sales Company, planned to,visit St. Louis at the end of the week, 

United Manufacturing Company hosted Tony Kupal and Charley 
Kagle Central Distributing, St. Louis, and Jerry Becker, Central 
Distributing, Kansas City, Mo., during the week Art Weinend, 
Williams Manufacturing Company, is on a two -week sales trip thru 
the Midwest and West.... First Coin Machine Exchange receptionist, 
Gerry Squires, is to be married October 1. Dropping in at First 
during the week were June Cravens, Decatur, Ill.; Pete Westermeyer, 
Bloomington, Ill.; Leo Remilliard, Kankakee. Ill.; Rose Ordnls, Union 
Pier, Mich., and Gordon Sebastian, Rantoul, Ill. 

Joe Robbins, Empire Coin Machine Exchange sales manager, says 
the coin pool games should do especially well in nèighborbood type 
locations where takes can be increased with a small investment. Head 
man Gil Kitt is back at work after a sales trip. Jack Burns is shifting 
his travel itinerary from Michigan to Illinois this week. . . , Pau 
Huebsch and Chester' Biezad, J. H- Keeney bt Company, report new 
games in the development stage at the Keeney plant. 

Milwaukee 
By BENN OLLMAN 

ATTEND KING COLE RECEPTION, Herb Wagner, of the South 
Milwaukee C. At W. Novelty Compare. and Mrs. and Mrs, Les Reder 
were among the coinmen who attended the reception for Nat (King) 
Cole recently at the. Plankinton Hotel. . Tom Regan, the disk 

m counteran at Barney Kuehn's Music Mart, notes that the operator 
traffic keeps growing nicely these days. What's hot with the operators? 
According to Regan, the biggest thing they've had in a long time is 

the Cheers new one, "Black Denim Trousers," on the Capitol label, 

Business is good, reports Doug Opitz, of Hilltop Coin. "We've got 
very little to complain about," says he. A new football game has just 
been added to the firm's Avenue Arcade. "Arcade traffic has held up 
despite the polio scare and the beginning of school classes," adds 
Opitz. Music -wise, he reports that the big item on the Hilltop Coin 
juke boxes at present is the Billy Vaughn version of "Whispering 
Sands." 

Nick Stacy, head of the Stacy Vending Company, was busy 
recently with wedding festivities when his daughter Bessie and 
Harry E. Athan, of Joliet, Ill., exchanged marriage vows.. , . "Shifting, 

(Continued on page 120) 

Tax Hint Stirs 
Ind. Cig Ops 

INDIANAPOLIS, Sept. 24.- 
Indiana vending operators and 
tobacco dealers are preparing to 
oppose a proposed increase of the 
State's 3 -cent -a -pack cigarette tax. 

The increase was suggested by 
the Indiana State Tax and Financ- 
ing Policy Commission, and the 
Indiana Municipal League, com- 
prised of the mayors of the State. 

In a preliminary report, the 
commission made only a reference 
to the increase, stating additional 
revendes would be needed if the 
State were to render financial as- 
sistance to local governments. 

The increase was suggested by 
the mayor's group. It passed a 
resolution seeking a part of the 
cigarette tax for municipal govern-1 
ment purposes. 

Opposition to the suggested hike 
may be formally registered at the 
annual convention of the Indiana 
Tobacco and Candy Dealers As- 
sociation here September 29 ultra 
October 1. 

HELP YOURSELF 

TO MORE 0 4r 

VENDINC , b" 
PROFITS ? 

Get VEND 

Every Month 
Thru 

Money -Saving 
Subscription 

\ 

CORRECTION! 
In our ad Prices on Adams. Wrllley and 
ReecnNUl Gum were Incorrectly lined 
at S. Per 100 ct. CORRECT PRICE Is 

45r ,r 1. et. 

NORTHWESTERN SALES é SERVICE (0. 
MS W. 76th St, New York la, N. V. 

MANDELL GUARANTEED 

USED MACHINES 
St Comb, 

N.W. x11 lt -Pert. 
N, W, ell It Part. L.6. 
Magrer lt Bulk Pore. 
Marter Sr Bulk Pe rc. 
Master Sr Bulk Per<. 
Columbus 1r BVIk 
silver K+n le e. er Ma ». 
Sliver Kino St .. 
Eanlbil Po,r Crd IMSIan 1 

Ativance aD It L.D. 
wev.n< x11 Me », 

SI 

MERCHANDISE & SUPPLIES 
PlafaeAle N 
Platachie N 
P:Nacnio 
c hew v 
Cashew Ru 
Peanut., Ju 
5eanish 
Mined N 

Tabb r, 
Rainbow P 
estor e.s 
Je11Y arc 
Li<er,<e a.m 
L.rlers 5 +miler 

Afferfed F_ 11 

Pain Blo BII 
1J0 cr., 
Prapal 
leo n. 

Atlams c 
W vicie Y', 

Beech -Hal, 100 et, 
HrrrhrY', Che<e late, lee 

Is 

an flavors, lao 
n flavors, lao 

Complete Ilne o/ Parts, Su OPlie, Slanda, 

Globes, Charms. Everyt14 

for me nor. 
J DrarOSir, Balanu O.D.D. 

STAMP FOLDERS, Lowest Prices Writs 

NORTHWESTERN 
SALES AND SERVICE CO. 

MOE MANDELL 
446 W. 36th St., New York IS. N. Y. 

LO,,5 ere 4.6467 

VENDING MACHINES 119 

One reason why 
' advertisers in ' THE BILLBOARD 
ó get all they pay 

for. 

BUSED VENDING MACHINES 
Rl neVgtumn Pulver Tah Cum t 
chin of the l man Innlee 
the winao.r, aaoo e. or a ;s tnr tee 

lot. w11h Plenty of snare heels. 4 

Saner Klnt iluntrr 1. Drill Cum 
These ea. 312 ea, or Siv tnr l. 
There machines are all Chas buys. 

.1. J. ZECSIREL 
Culver, Indiana 

i 
5 

5 
5 

A 

0 ROWE IMPERIAL / 6 Cell., 180 Cap. 

ONLY $15.00 

00 WE 
R 

DISTRIBUTORS FOR ICE CAE 

COFIEEMACHINES, lOTN NEW d RECONDITIONED 
WRITE FOR INFORMATION 

/ All Equipment Unconditionally Guaranteed. / Trade Prices, 1;'3 deposit, balance C.O.D. 

LOGAN DISTRIBUTING CO 

HEADQUARTERS 
FOR VENDING MACHINE 

SUPPLIES 

Largest Variety of Charms All 
Victor Model Machines and Parts 

Stands Leaf Gum Filled 
Capsules 
We ship oll orders the same day re»ived. 
Operators need fast service -we give 01 Largest 
supplies of everything the operator needs. 

Write for free order.blonk price Ilsls describing 
over 100 charm items, capsule Items, stands, 
brackets, ball gum, cgpdis, parts. Try us for 
fast delivery-we wont your business and we 
not to keep it by giving you quick service on 
good merchandise. 

LOGAN DISTRIBUTING (O. 

VICTOR'S 

' NEW DISPLAY VENDER 

916 Milwaukee Avenue Chicago 22, Illinois 
Phone: TAyler 9.6150 

CIGARETTE.CANDY and DRINK MACHINES! 

ROWE CIGARETTE VENDORS 
Imperial. 8 eel,., 240 Cap. 

$ 
90.00 

Crusader. 8 Cols.. 340 Cap., Vends 250 Fr 300 130.00 
Crusader. 10 Cols., 400 Cap., vends 250 er 300 160.00 
President, 8 Cols.. 340 Cap.. Vends 250 e, 300 . 135.00 
Eastern Elec, C -8, Console Model, 8 Cols 320 Cap 150,00 

UNEEDA CIGARETTE VENDORS 
Motel A, 8 Cols., 240 Cap. S 92.50 
Model E, 6 Cols.. 180 Cap. 75.00 

Uneeda Model E. 8 Cols., 240 Cp. 80.00 
Model 500, 9 Cols., 350 Cap. 100,00 

CANDY MACHINES 

u-Stle <t-It, 7, Cap2 
Wall Medsl .S 52,50 

Stoner Candy Pre- 
war, 160 Cap. 135.00 

feewe Candy Mer- 
chant with Chang. 
maker. 7 Cols., 
153 Cap. ,., 165.00 

SUPER SPECIAL!! 

ROWE DIPLOMAT 

CIGARETTE VENDOR 
8 Cols., 340 Cap. 

VENDS AT 20 sad 305 

$145.00 

utw da VENDING SERVICE, INC. 

-The Nation's Leading Distributor of Vending Machines - 

250 Meserole Street Brooklÿn 6, N: Y. NEOemon 36295 

LOOKING FOR FAST MONEY!. 
WHY NOT TRY THE NEW e . 

Q': 71tZ a 

PACKAGE 
GUM VENDER 

Mere 

mInotlnnu etf 

h 

Y 

m e 

m 

+ed 

n 

e nIn 

1 1 pha » 
s0 inh 

s In 
3 -yr 

Na 
e 1; 1: 

o 

Vinu r m 
grt'atnl develpment d méry 

les than Panne earAnis »a 
tna coula man a certun i:civ:.awktl 
úiïr;é,'irorirarors, 

menu .n 

SIGN UP NOW - MAIL THIS COUPON 

TODAY_____ 
- - 

.-. 

Vnd MalaziM 897 

at ISO Penman SI., Cinclnnatl 22, Oble 

O 1 rear 54 3 yew" SS 

!!. gEl Payment enclosed 0 Please NM me 

Pc 
1ForNER rate, one Tear, Ssl 

SAMUEL EPPY 
á CO INC. lamlai .35,'4L^1PIN.er. 

Name 
l' 

Aldr» 

World's FIRST and LARGEST 
1 at, um, ..- Stine 

CNARM MANUFACTURER I O AMERICAN CANCER SOCIETY L J _- 

That's all you have to 
do -just try this sensa- 
tional money -maker on 
your roule. 

See for yourself what it 

is doing for others. 
Learn why it is consid- 
ered a necessity on 
every route. 

You can try it at no risk 

on our 30 -day trial 
basis, 

WIRE, WRITE OR PHONE FOR COMPLETE DETAILS 

THE NORTHWESTERN CORPORATION 
2450 EAST ARMSTRONG STREET MORRIS, ILLINOIS 

when answering ads . . - 

SAY YOU SAW IT IN THE BILLBOARD! 

www.americanradiohistory.com

www.americanradiohistory.com


120 VENDING MACHINES 1'4E BILLBOARD OCTOBER 1, 1955 

Robert Joins ADA; Will 
Study Milk Vend Soles 

CHICAGO, Sept. 24. - Ap- 
pointment of Shelby Robert Jr., 
former head of the Merchandising 
Methods Section, United States De- 
partment of Agriculture, to the re- 
search department of the American 
Dairy Association was announced 
by Lester J. Will, general manager. 

Robert's work will be aimed at 
selling more dairy products, includ- 
ing vending machine sales. 

ACORN 
ALL- PURPOSE VENDOR 

Vends GUM -oil bun n..rchandim. 
Polished, ..y -to -.Ion n..rchnndia. akute. 

Tm,.prproon HId by tee tat, body clomp only. 
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then y lb.. 
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4^L Nib MANUFACTURING CO., INC. 
Tt 11411 Knightsbridge Ave., Culver City, Calif. 

CIVE TO DAMON RUNYON CANCER FUND 

COINMEN YOU KNOW 
Continued from page 119 

Whispering Sands," the Boyd Bennett record of "Banjo Roll" and 
"Song of India" by the McGuire Sisters, were accounting for a heavy 
share of the Operator business, according to one -stopper Stu Glassman 
at Radio Doctors. . . . Bob Johnson, Mitchell Novelty Company 
serviceman, is wearing a big smile. He and his wife were blessed 
with a boy, their first child. 

A heavy cold was bothering coiuman Joe Pelligrino, of P. & P. 
Novelty Company, but he wouldn't let his "misery%' get him down. 
Stayed right on the job because, ne said, "I feel worse if I lay 
down." Business, however, adds Pelligrino, is holding up very well. 
Advent of new music models with coin slots designed for dime play 
could be a big boost for the industry, he states.... Walter Harloff, of 
Love Amusement Company, is another Milwaukee coiuman who feels 
strongly about converting to dime play on an industry -wide basis. 
"It has long been over due," he points out. "We've bec 1 switching to 
dine play gradually and have had very few complaints. All it takes 
is to sit dosso and talk it over calmly with the location owners. Very 
few of them will refuse you the opportunity to by it for a while 
at least." 

Washington 
By DELORES NEWCOMB 

AIRPORT GAME ROOM GETS GOOD TAKES. The Game Room 
at Washington National Airport is enjoying heavy collections, says 
owner Michael Bushdid. Record amounts of air travel bring thousands 
of people to the airport, and when they have a "few minutes to kill" 
a great many of them head for the Game Roan. 

C. B. Macke Corporation opened another automatic snack bar 
at the American Tobacco Company plant in Reedsville, N. C., reports 
Meyer Celfand. Macke is also installing five snack bars at the Uni- 
versity of \larvland, he adds. . Evan Griffith, owner of Pioneer 
Novelty, says basins$$ at his firm is good and picking up slowly.... 
The Canteen Company is selling more coffee aunt vainly. due to 
cooler ecather, and less beverages, reports Ed Carroll. 

toka, 

totot 

711-11:R.,... 
at your industry's 

obStwitti 

NOVEMBER 6-7-8-9,1955 

CONRAD HILTON HOTEL, 
CHICAGO 

VEN DING'S 
OUTSTANDING EVENT 

PLAN NOW TO ATTEND 
THE GREAT 1955 N.A.MIRA. 

CONVENTION- EXHIBIT 

aAllOSat ArtCaAl,r 
MltCasedlS,sC ASSCCiAI.da 

SEND FOR INFORMATION ONT HOTEL RESERVATIONS 

NATIONAL AUTOMATIC MERCHANDISING ASSOCIATION 
7 South Dearborn Street, Chicago 3, Illinois 

Please send me the Official Hotel Room Reservation Application 

Nome 

Company 

Address 

City Zone.... State 

VICTOR 

STANDARD p 
TOPPER / 

Ease of 4. / 
550 / 

4 Standard 
loppers, plus / 

25 

GIbi. um. 

of 

plus 1,000 
(hamo.. 

$61.00 

IAll Vicier adele iraìla a.n flot.. I 
acte. Time plan, hide 
acceptai. Writ. For our tilled 

Vktor capsule list. / 
0 0 / / / / 

Pioneer Vending Service 

ALADDIN MAGIC 
WISHING RING! 

Immediate Delivery 

$15.50 Pa M ;. Butt 

$22.50 Per M in Capsules 

"HOT SEAT" 

5 ORe of the cutest and best rel- 
5 /ling charms of all time. Has 

loop for chaining. 
p Molded in red edge glow plastic / 

te that will brighten up your a- / 
rchines and stimulate sales. 
Carnes In assorted rich two -tone / 
colors. 

lk 

/ 
/ For bu .e copsut edi n ending. 
0 Order Now! 

Immediate Delivery! 

55 Lionvd St.. N.Y. 13. N.y. COrllandl 7.5147-11 

WATER SQUIRTS 
Sensational - kids love 

them. Perfect vending. 
Stickers supplied. 

FULL LINE OF DAVY 
CROCKETT ITEMS 

SURE LOCK -the perfect cap- 
sule. Outstanding items. Send 
52.50 and receive 100 high 
quality filled capsules. Con - 

.ains our complete line. 

Or send 35, fer regular sanmy his 

.1 charms. 

Nat'l Headquarters 

Oak Am Matthaei 

Parts 

Penny King 
Company 

`fj `p! 2538 Mksi.w St. 
JrC-% "` ittsbursY 3. e. 

f , 

.: ;!,._.1.: 
00 

Wortd's L.rges/ Seleello. M 
Miniatur. Charms 

VEND -PUBLISHED BY THE BILLBOARD 
MONTHLY 

FEATURES . HUNDREDS OF MONEY- MAKING 

VENDING IDEAS 
Cost you noati.n of coat 

piet-when you subscribe to V.ni -the 
*migraine of lem.tic merch.ndisi.yt 

fill in- tear -.ut- *il tod.yt 

Cand, Cons G Cat ,Guns 

New .redact t Tren 
Indust ry Hews 
Mattet Plate 
Arlicfes 
Edlt.rl.h 

VEND Masas.o, 2160 Pa St., tine... 22. Ob. 
Yes.--P/ease sip ma up for Vend tee 

I year at Se. 2 yea 36. 3 tears at 38 
. fertige rare, e year. $ps 

886 

Name 

Address 

City Zone... State 

Occupation 

MAKE MORE MONEY IN VENDING! 
Read The Billboard Every Week 

for Me biggest rending opportunity -for tMe latest prices M 
w and used vending eVUip,.ene -tor every bit of significant 
news in your industry. 

Enter a Mosey- Saying Subsuiption Now! 

Fill .ut This coupe. and moil today. 

Saves you more Thom 20, en newsstand pets.. 

The Ra1bard, 2160 Patterson St., Cinc... 22, Oh. 
Yes O Please send we The Rillb..,d ter ewe year at 510. awe,. rate, ene year, $201 

885 

Name 

Address 

City Zene. ... Slate 

Occupation 
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Victor Standard Topper OA 

It Ball Gum / 
d Charm Yendo / 
$11.50 

$12.00 am., 

0 100wMrs 

New Combination 
Lock Introdut :ed 

HAMMOND, Ind., Slept. 24: 
Super -Lock, a new version of g 
combination lock wsitich operates 
by key, has been introduced by 
Arlo Lock Corporation of Ham- 
mond. 

The lock, ha addition to conven- 
All Victor Models / tintlal stylin lias been especially 

n.sto<k. / (I.-Signed fray eoinopemted games 
I{ .ná -vending machines, according TIME 

to Lou Leerinch. 
PAYMENT 

PLAN / 
COMPLETE STOEL OF FALL GUM, / 
CHARMS AND ALL VENDING ITEMS / 

W.I. fer free calot.. today- g 
BERNARD K. BITTERMAN 
4709 F. 270 5t. Kansas City 27. Mo. 

FOR TOPS IN PROFITS 

VICTOR 

Standard 

TOPPER 

CASES Of 4 

$50.00 
30 Dar Money 

Rack tsaranlee N 

Net Satlailed 

V, Deposit on An Orders 
Write for Our Specials on 

CANDIES -BAIL GUM-NUTS-NARKS 

SIDMOR VENDING 
CO. 

2137 Fifth Ave. Pittsburgh, Pa. 
Tole.: Atlantic 1 -2540 

DAVY 

CROCKETT 

PLASTIC 

CHARMS 

i $ 1e5ö ) THOUSARD 

1 
\ Gill finished 

al your distributor Of 

. %wig- sRbsn+ 
33 UNION SQUARE 

N. Y. C; 3: N. Y. AL. 5.8393. 

RECONDITIONED //, 

VENDORS 
All Machines Completely Checked 
and Ready for Location -Order W. 
Complete Confidence. 

BULK VENDORS 
SIIrer King lc or 5c 5 8.50 
Victor V-Cab. type 9.50 P 
Victor V -Globe type 8.50 

..Grauer, - G-' 
10.00 / Acorn 5t a It 

DGrcnier, b wl 
stillt, b Gal 17.50 00 

SPECIAL CLOSEOUTS 

n,.. T.,. s i ñ i% 

14.so 
17.50 / 

Advance Ball Gum 

/N.W. 33- Bulka S/G 7 
MuterRThg Hen / Silver King Hot NC 930 / it 3COL Hot Nut 25.00 / / 2 Col. 55 Jewel Vendor.. 730 

rSand for Oar Cm t, pft Chan 
Mdse. and Jar Deal List 00 

ys deposit. balance C.O.D. / / WRITE FOR 

CATALAOGP 

I / OUR 
inNEW M 

54AIOE 

/ RAKE FA 

r, 
COIN MACHINE EXCHANGE 0 

609 -A Spring Garden Street 
Philadelphia 23. Pa. / Lombard 3 -2676 

Admen of every kind 
Endorse The Billboard as B 

TOP SELLING FORCI 

One key can operate hundreds 
of locks because of the unique 
change -a- combination cylinder and 
key. The cylinder and key have 
identical combinations. However, 
should the operator lose the key, 
he can with a duplicate remove 
the cylinder and reset a new com- 
bination on both the key and lock 
on the spot, Leerinch said. 

The combination in the missing 
key is useless and cannot open 
the reset lock. The Super -Lock 
has more than 84,000 different 
combinations, The company an- 
nounced. 

Hershey Wins Award 
For Industry Safety 

HERSHEY, Pa., Sept. 24. -Em- 
ployees of the Hershey Chocolate 
Corporation Wednesday (21) re- 
ceived a plaque from the Pennsyl- 
vania Manufacturers' Association 
for outstanding industrial safety. 

A. B. Snavely, Hershey chief 
engineer, said employees rolled up 
a record 1,522,942 accident -free 
man hours from April 28 to Au- 
gust 9. 

To Mull License Fee 
SOUTH RIVER, N. J., Sept. 24 

The city council is scheduled to 
meet here Monday (28) to consider 
an ordinance which would require 
a $100 annual license fee for milk 
venders. Representative of the New 
Jersey Automatic Merchandising 
Association is scheduled to appear 
at the hearing. 

NOW, YES.NOW IS THE TIME 
TO ORDER OHIO'S IMPORTED 

SANTA CLAUS CHARMS 
Hand painted in brilliant fast colors. 
Last year we sold out our entire stock 
end could not take care of all cus- 
tomers, so order now -be sure your 
machines have this hot seasonal 
Charm. 

only $8.75 M Prepaid 
Shipment 

WRITE FOR FREE SAMPLE 

OHIO GUM 
SUPPLY CORP. 

WICKLIFFE, OHIO 

VICTOR'S 

TOPPER 
Ir eALL GUM 

MACNIN[, 
(11.50 ca[M1. 

31:.00 too or mer.. 

AMERICA'S FINEST 

BALL RUM VENDOR 

Wra foc. R I 

32-pate falot 
V, deposit on oil orders. 

ras 
PARKWAY MACHINE. CORP. 

America's Best 

StVICTOR andard 

TOPPER 
IC 

BALL GUM 

VENDOR 
$1E2.50 

xit 
$12.00 Each -t 100 or More 
30 day money. 
back guarantee 

not sallllbd. 
VI deposit on all orders 

Write for lowest prices on filled 
capsules. Immediate delivery. 

VEEDCO SALES CO. 
2124 Market St., Philadelphia 3, Pa. 

Phone: Locust T -1448 

WwW 

ABCB Conclave 
Continued from page 118 

a lesser per cup cost to operator 
and a greater profit margin. 

As the result, bottlers in recent 
years, and in growing numbers, 
have turned to using bulk venders 
in self defense to keep frdm losing 
locations. 

Consequently, because of bot - 
tler's interest, the side line, off - 
floor exhibits have become a must, 
and are well attended. 

Speakers 
Speakers at the conclave will in- 

clude Alfred N. Steele, board 
chairman, Pepsi -Cola Company, 
New York; Dr. Kenneth McFar- 
land, General Motors educational 
consultant; Larry Patterson, owner - 
manager, Pepsi -Cola Company, 
Santa Ana, G&W.; LeRoy M. King, 
merchandising director, Food Field 
Reporter. 

Addressing technical sessions 
will include Vernon C. Guse, Bond 
Crown and Cork Company, Wil- 
mington, Del., and George Pryor, 
Cherry- Burrell Corporation, Chi- 
cago. 

Other speakers are Lenox K. 
Picker, of Pepsi -Cola Company's 
test and development division, 
Long Island, N. Y.; Daniel V. 
Wadsworth, vice-president, new 
products and development, Re- 
fined Syrups and Sugars, Inc., 
Yonkers, N. Y.; Byron E. Byrd 
Marlboro Beverage Company, San 
Francisco and John Higgins, Rose 
Coles anti Company. 

Ben Wells, vice- president, Seven - 
Up Company, St. Louis, will 
present a skit, "Abel, Baker and 
Charlie -Your Three Star Sales- 
men." 

Sales Up 35% 
Continued from page 118 

the principle of mass display in ac- 
tion that Nelson points out is an 
important sales booster. Displayed 
in open cartons are more than 100 
items price- tagged in packages of 
500 and 1,000. They can be in- 
spected and handled. 

Another display shows capsules 
with more than 40 charm items, 
packaged 250 and more to the box. 

Still another display counter 
showcases current favorites, e.g., 
Davy Crockett charms. 

Pan candies and ball gum are 
displayed at a separate counter. 

Logan as a distributor for VIctor 
and Silver King bulk venders dis- 
plays both new and reconditioned 
models. 

So display and catalogs have 
paid off. Logan's current charm 
sales run in excess of one million a 
month, ball gum at the rate of four 
tons a month, candies more than 
1,000 pounds a month. 

Ops Profit, Too 
Continued from page 118 

two or three of the machines while 
their car is on the apron for as 
long as 30 minutes." 

Free coffee and tea brings pa- 
trons in originally, but it is the 
wide selection of vended products 
offered that does the actual sell- 
ing, he declared. 

Vended at Isis station are cig- 
arettes, candy, pastries ball gum, 
soft drinks, milk and charms. 

While Johnson's business is gaso- 
line and tire sales, plis brake and 
front -end service, he asserts the 
vending machine center is an all - 
important factor in the building 
of his annual million -dollar -plus 
sales volume. 

Vend -a -Check 
Continued from page 1I8 

which states the buyer has not 
purchased more than two checks in 
any 15 -day period, otherwise it 
may constitute fraud. 

Checks are vended thru modified 
sanitary item and cigarette ma- 
chines, which are purchased from 
established manufacturers. The 
units will also be made by the 
Jerry Gillespie Company, of Flint, 
according to Maines. 

VENDING 

DuGrenier August 
Sales Hit Record 

HAVERHILL, Mass., Sept. 24. 
-August sales of vending machines 
manufactured by Arthur Du- 
Grenier, Inc., were 200 per cent 
higher than sales for any month 
during 1954 and were the highest 
of any single month in, the 27 -year 
history of the firm, according to 
Blanche E. Bouchard, DuCrenier 
treasurer. 

Speaking at the quarterly stock- 
holder's meeting, Miss Bouchard 
predicted that 1958 could be the 
best year In the company's history. 

DuGrenier m a k es cigarettes, 
candy and tab gum venders. 

Universal Leaf 
Sales Dip $7 Mil. 

NEW YORK, Sept. 24. -Sales 
for the Universal Leaf Tobacco 
Company for the fiscal year ended 
June 30 were more than. $7,000,000 
behind the previous year, accord- 
ing to the annual report issued this 
week. Sales fell from $100,728,525 
to $93,133,837. 

Net income, too, was off more 
than a million dollars. The com- 
pany and its subsidiaries buy, store, 
process and sell leaf tobacco for 
cigarettes. 

Ferrara Scores Again 
with 

Red Hof Candy Peanuts 
Pee Wee size - approx. 
1,000 per Ib. order from 
your distributor or direct 
from 

FERRARA CANDY CO. 
2204 w. Taylor St., Chicago 12, III. 

o 

- 

MACHINES 121 

t- /3"W/Ar -y 
WEIGHT 165 LBS. 

f25 
DOWN 

Balance $10 Monthly 
400 DE LUXE 

PENNY FORTUNE SCALE 
NO SPRINGS 

tar.aMd and wt>r. way N 

WATLING 
Manufacturing Company 

4650 W. Fulton St. Chicago 44, III. 
Est. 1889 -Telephone: Columbus 1 -2772 
Cable Address: WATLINGITE, Chicago 

FIVE STAR BABY GRAND 

DISPLAY VENDOR 
(le PLAY) 

GETS THOSE PENNIES FAST! 
For fast turnover of merchandise and 
long profits, you can't boat tho new 
Five Star Display Vendor. A few of 
these money makers on location will 
prove its fast play appeal. Order your 
Five Star Display Vendors and Filled 
Merchandise Displays today! For details 
on complete line, see your nearest Vic- 
tor Distributor at once. 

VICTOR VENDING CORP. 
5701 -13 W. Grand Avenue Chicago 39, Ill 

TEIAN 90 /000 EARNING 

EXTRA PROftiS ON LOCATION 

MILLS foetal 107 
FACTORY REBUILT AND GUARANTEED 

Every slop on your route will 
make extra profits with this 
proven vendor. Sells gum 
f enter . . . require, prac- 
tically no maintenance. 

'Dentyne, Beeman's, Pepsin and American 
Chicle candy coaled or <bidet type gum 
only 44f a boat. 

ORDER TODAY- PROMPT 101911Y 

Only 

$15.00 
F.0.0. Factory 

J. SCHOENBACH 
1647 Wield Ire. Imlay. 25, N. I.1Resldent 22900 

s ,.<_..';., 
,, Your key to 

SALES RESULTS - 
the advertising columns o 
THE BILLBOARD! 
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THE WORLD'S MOST 

WANTED PHONOGRAPH 

BECAUSE 

IT'S THE 

LEADER IN 

BEAUTY 

TONE 

DEPENDABÍLITY 

LITZE X800 
WURLITZER 

THE OFFICIAL MUSICAL 

INSTRUMENTS IN _DisneJland 

THE RUDOLPH WURLITZER COMPANY NORTH TONAWANDA, NEW YORK 
Established 1856 
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THE BILLBOARD INDEX 

Advertised Used Coin Machine Prices 
Equipment and prices listed below are taken 
from advertisements In The Billboard for 
the period shown. Prices indicated are the 
h ighest and lowoat for the period 
Prices do ooh reflect ahippIn$ costs In- 
volved. West Coast buyers. for example, 
should add 10 per cent to prices Allows 
Any price obviously depends on woditico 
of the equipment, nee, Um on lncati00. 
territory and other related factors 
Where quantity discounts are advertised. as 
I. the case of bulk renders. only the 00(1! 
machine price is listed. 

The Moat Active Equipment Hot (to the 
right) indicates which machines have been 
advertised the greatest number of timen for 
th_ period Indicated. to the ease 01 Pin- 
ball Games, moat advertised gam. are 
listed for manufacturer with 10 or mote 
Barnes listed. AU advertised used Ploball 
Gam. are listed below. Machines appear 
iw order of trequooey advertised 

PINBALL GAMES 

Timet 
HIGH LOW AOII'd 

S ALLY 
Allastic City 

15/521 $110.00 S 65.00 25 
B each Club (2/531 190.00 160.00 23 
Beauty (11/52) 165.00 125.00 10 
Big Times 16+1101 525.00 525.00 1 

Bright Lights (5 /511 95.00 55.00 
Brant Spot 111 /511 95.00 95.00 5 

Cox/ Island (9/51). 95.00 95.00 6 
Dude Ranch (9/511 26500 165.00 20 
Frolic (10 /521 130.00 110.00 6 

Gayety 495.00 340.00 9 
Mi -F, 16/54) 250.00 210.00 17 
lee Frolics (1/54) 250.00 185.00 17 
Palm BUM (7/521 100.00 6500 36 
Palm Springs 

(11/52) 250.00 190.00 22 3. Lite (1/52) 85.00 50.00 16 
Sof CM 13/54) 300.00 235.00 25 
Varieties 425.00 310.00 32 
yacht Club 125.00 95.00 20 

CHICAGO COIN 
Basketball Champ 

(3/47) 195.00 95.00 6 
Tahiti (10/491 175.00 115.00 6 

EVANS 

Saddle 6 Turf, CIe6 
Model (10/53)... 275.00 275.00 3 AST CMllenper 

Saddle 6 Turf 15/46) s 25.00 s 20.00 5 
(10/53) 295.00 295.00 2 Advance Shockers... 15.00 15.00 4 

AntiAircraft 9950 99.50 4 
Auto Photo 1850.00 1850.00 4 
Baseball 

Basketball, 2 player. 275.00 275.00 1 (Scientific) 79.50 7950 4 
400 (10/531 55.00 45.00 6 Bat.ABall Jr 35.00 35.00 1 
Floating Power 49.50 49.50 3 Bal -A -Scut (Evans) 
Golden Nuggets (8/481 175.00 165.00 8 

(2/531 w 95 00 55.00 7 BatAScore 
Wild West 450.00 395.00 8 (Senior) (0/48).. 65.00 65.00 4 

GOTTLIlS 
Best Hand 15.00 15.00 4 

Chinato 110/52).. 125.00 75.00 6 Big 
Bronchia 

ning (Bally1). 
425.00 295.00 6 

) wn 
C lie Due 49.50 49.50 4 (471 125.00 100.00 6 
Coronation 9950 85.00 7 Big Top (Gene) 
Dairy Mo 17/541 180.00 180.00 1 (6/54) 375.00 37500 1 

Diamond Lill Binge Roll 65.00 65.00 4 
112/54) 210.00 195.00 3 Bono Deluxe 

Oragonette 180.00 180.00 3 (United) 395.00 345.00 4 
Duette Deane 265.00 263.00 3 Carnival Gun (Unll.) 
Firing High 12/53) 150.00 135.00 4 (10/54) 350.00 275.00 10 
Four Belles 190.00 190.00 1 Champi. Hockey... 85.00 85.00 4 
Gad Sim (3/541 200.00 190.00 3 Chicken Sam 
Grad Slam (4 /531 140.00 140.00 4 ( Seeburg) 95.00 95.00 4 
Green Pastures Coon Hunt (Sober') 

11/541 195.00 135.00 7 (2/541 225.00 150.00 1 
Gos A Dolls 15/53) 150.00 85.00 8 Coon Gun (Sober.) 225.00 225.00 2 

Moraiiae Beauty Dale Gun (Exhibit) 59.50 45.00 13 
(4/541 160.00 140.00 4 Derby (Exhibit).... 10.00 10.00 2 

Joker 49.50 49.50 3 Derby, 4 player 
Jockey Club 15/541 155.00 145.00 5 (Chicago Win) 
Just 21 25.00 25.00 2 (3/52) 195.00 100.00 6 
K ing Arthur 49.50 49.50 3 Drivemnhlle 
Kneckmi 11/51) 49.50 49.50 4 (Mutmcopel 165.00 165.00 4 
Lady Luck (9/54)... 190.00 185.00 2 Electric Skill G. 
Lovely Lucy (2/54). 175.00 135.00 9 (AST) 20.00 20.00 4 
Marble (Men 145.00 110.00 6 Flash Hockey 
Pinwheel (11/53) 130.00 125.00 5 (Coixs) (9/461.. 75.00 75.00 4 
pusrler (3/541 120.00 110.00 4 Flying Saucer. 
Queen of Hears (Mutoscope) 

112/52) 135.00 75.00 6 (6/50) 149.50 95.00 8 
Rose Boo) 75.00 50.00 4 Footease 65.00 65.00 1 
Shindig (10/531.... 150.00 130.00 7 Goalo. <crae 9! 
Skill Pal (8/52)... 110.00 110.00 1 Con) (1/461 9950 40.00 12 
Slugging Champ Gun Patrol (Exhibit) 

(4/531 25000 235.00 4 (5 /511 150.00 95.00 6 
Stage Coach 185.00 185.00 1 Gypsy Flot. 
Super Jumoo Teller 1000 10.00 4 

(10/541 335.00 335.00 2 Heavy Hitter 40.00 40.00 4 
Twin Bill 11 /551... 210.00 210.00 2 HiBail (Exhibit) 

(2/38) 75.00 75.00 4 
UNITIO Hockey (Chicago 
ABC (3/53) 50.00 50.00 2 Win) 75.00 75.00 4 
Cabana 13/531 165.00 90.00 9 Home Run, 6 Plato 
Hava. (2/541 195.00 120.00 8 (Chicago Win) 
Hawaii (6/541 175.00 165.00 3 (3/54) 250.00 '50.00 2 

Leader (10/51).... 65.00 65.00 1 Jack Rabbit 95.00 75.00 2 

Mexico 225.00 225.00 2 Jet Fighter 
Nevada (8/54) 295.00 195.00 19 (Williams) 12500 125.00 1 

Rio 111 /531 185.00 110.00 15 Jet Gun (Exhibit) 
Stars (6/521 85.00 55.00 6 112 /511 145.00 100.00 6 

Tropicana (I /551... 350.00 25000 7 Kicker 6 Catchers 29.00 29.00 1 

Little Whip 375.00 375.00 2 
Tropics (7/531 175.00 125.00 10 Lite league (2/46). 75.00 75.00 4 

WILLIAMS Mercury Courte 
AH Star Baseoa1 155.00 155.00 1 Grme. 20.00 20.00 

Army 6 Noy 120.0) 75.00 10 Metal Typer 

Big Ben (9/541 185.00 135.00 2 (Standard) 250.00 250 00 1 

Cinderella 49.50 49.50 4 Midget Mules 145.00 125.00 7 

C. 0. 0 11500 115.00 1 Midget Racer 125.00 125.00 2 

Colors (541 175.00 175.00 1 Mills Scales 50.00 50.00 4 

Delco Baseball 195.00 175.00 4 Night Fighter 
Dealer 140.00 89.50 5 (Gem) 195.00 195.00 1 

Dreamy 49.50 49.50 1 Palomino Kiddy Horse 165.00 125.00 3 

Fairway 49.50 49.50 1 P.04ram 395.00 395.00 3 

Four Corners 90.00 59.50 7 Periscope 95.00 95.00 4 

Georgia 4950 49.50 1 Photomatic Deluxe 
Grand Champion 125.00 125.00 4 (2/361 365.00 275.00 

Harburner 16/51)... 9950 7500 6 P)atomatte 
Jalopy 01/511 95.00 95.00 1 (Mutou4pe) 
Lazy Q (2/54, 135.00 125.00 4 (1/501 445.00 late 445.00 late 4 

Mermaid (6/511.... 65.00 65.00 2 Pikes Peak 29.50 18.00 2 

Niie Shiers 140.00 135.00 4 Pistol Target Skill.. 15.00 15.00 2 

Palisade 90.00 85.00 3 Pitch. 6 Battre 
Querter6a(k (10/49) 75.00 75.00 4 <Scientific) 185.00 185.00 4 

MOST ACTIVE EQUIPMENT 
(Fer leur -week period ending with issue dated September 3, 19551 

ARCADE EQUIPMENT 

1. LENCO -Rifle Gallery 

1. EXHIBIT- Sportland 

3. EXHIBIT -Sale GUI 

4. CHICAGO COIN -Wake 
4. SEEBURG- Shoot -The -Bear 

4. CHICAGO COIN -Super Jet 

SALLY 

1.-AIIaM0 City 

2. Serf CM 

3. Bearle Cleb 

MUSIC MACHINES SNUFFLE GAMES VENDINE MACHINES 

1. SEEBURG-M100-B 1. UNITED -Banner Shuflk Alter 1. NORTHWESTERN -33 Ball Gum 

2. SEEBURG-M-100A (78 RPM) 
1. UNIT6 

PlED 

-Cascade 
ayas 

Shuffle Alley, 2. NORTNWE57ERN -39 lc 

3. AMI- ModelA 

4. AMI---- Madel040 

5. WURLITZER -1500 

3. UNITED -Olympic Shuffle AI 
3. SILVER KING-5c 

AIM 
4. CHICAGO COIN -Super Frame 

4. COLUMBUS-le Bulk 

Bawler 5. NATIONAL -950 
5. UNITED --Chief Shuffle Alley 5. VICTOR -lc Baby Grand 

PINBALL GAMES 

(AMsefa with No or -mere games Fisted M /ew) 

GOTTLIIS UNITED WILLIAMS 

I. Lovely Ley 1. Nevada 1. Army 6 Noi 
2 Guys 6 Dolls 
3. Cor.Atioa 2. Rig 2. Foer Covens 

3. Green Pntuns 
3. Shindig 3. Tropics 3. Manors. 

Tma 
NIGH LOW AS't 

Samba 49.50 49.50 

Saratoga 49.50 49.50 4 

Screams 145.00 125.00 2 

Singapore 325.00 275.00 S 

517 W. (9/54) 165.00 160.00 4 

Straggle Bap* 
(12/53) 125.00 125.00 3 

Summertime 49.50 49.50 3 

Super Weld Sens 
(4 /511 99.50 59.50 S 

Thunderbird (54) 175.00 175.00 2 

Tine, Mean 89.50 89.50 2 
Twenty Grand 

(12/52) 95.00 05.00 4 

MANUFACTURERS NOT LISTED 

Cirri 85.00 85 00 
Lucky Inning 49.50 49.50 
Mystic Marsei 145.00 145.00 
Olympics 49.50 49.50 
Threeof -a Kind 18.00 18.00 
Wald Series 

Baseball 59.50 59.50 

4 

ARCADE EQUIPMENT 

Time 

HIGR LOW AAltl 
Pistol Pets 

15)0.00 Col 99.50 65.08 S 

Pola Hutt 
(Williams) 435.00 395.00 3 

Quine, 125.00 95.00 6 

Race the Clack 
(Williams) 365.00 365.00 1 

Rifle Gallery (Gera) 
(6/54) 275.00 155.00 18 

R4dl -Ola Scales 50.00 50.00 4 
Racket Skip 325.00 325.00 3 

Rachel Patrol 75.00 75.00 2 

Royal Mustang 
Hors 375.00 375.00 4 

Safari (Williams) 425.00 350.00 7 
Scieetilk Bat 325.00 325.00 1 

Set Shot Basketball 
(6/521 345.00 345.00 4 

Shoot the Bear 
(Sob., 150.00 95.00 12 

Shorting Gallery, 500 
(Exhibit) 395.00 355.00 S 

Shooting Gallery 
(Exhibit) (6/141. 175.00 175.00 6 

Sikh Salesman Card 
Vendor (3/52) 35.00 35.00 1 

Silver Bulks 
(Exhibit, 95.00 95.00 5 

Silver Gloves 
(Mutoscope) 195.00 175.00 6 

Six Shooter (Exhibit) 110.00 95.00 10 

Skoe Ball (Wuri(4er) 
(8/36) 150.00 150.00 4 

Skill Ga (ASTI 20.00 20.00 4 

Ski 
S. K. Grip Vue 20.00 20.00 4 
Sky Gunner (Gente) 

(9/53) 145.00 90.00 1 

SAY Fighter 
(MUloscape) 125.00 125.00 1 

Snaky 10.00 10.00 4 

Space Ship 325.00 325.00 4 
Speer Ranger 

(Deco) 325.00 325.00 4 
Spart Plug (10 /51) 75.00 75.00 6 

Sportland (Exhibit) 
(11/54) 275.00 225.00 18 

Sportsman (Keeney) 
(11/541 349.50 199.50 5 

Star Series 
(Wililams) (4/49). 89.50 79.50 5 

Star Shooting Gallery 
(Exhibit) 245.00 245.00 1 

Staple Chase 75.00 75.00 4 
Super Home Rua 

(Chicago Coin) 275.00 250.00 4 

Super Jet (Chicago 
Cola) (4/53) 325.00 225.00 12 

Swamies 9.00 9.00 4 

Target Skill Gen 

(ABT) 20.00 20.00 4 

Teleran: (1/491 115.00 100.00 4 

TM Strike (Evans) 
(46) 85.00 65.00 2 

Texas League 
Baseball 65.00 65.00 1 

343 Theater 112/53) 199.50 199.50 4 

TMeeWay Gripper 
(Gottlieb) 20.00 20.00 4 

13 -Way Athletic 
Scales 79.50 79.50 1 

Undersea Raider 
12/46) 125.00 125.00 1 

WM.-Graph 
(Mutuscope) 495.00 495.00 4 

Walling Scales 95.00 95.00 4 
Wier. Fortune 

Teller 15.00 15.00 4 

Wizard Whir 20.00 20.00 3 

MUSIC MACHINES 

AMI 
Model A 1461 5125.00 S 85.00 16 

Model B (48) 175.00 129.00 10 
Made) C (50) 185.00 135.00 11 

Motel 0.40 (511 295.00 199.00 14 

Model 0.00 1511 395.00 345.00 10 

Model (120 (53) 565.00 475.00 8 

ROCK-OLA 
Comet 1438 (54) 599.50 549.00 7 

1426 49.50 49.50 1 

1428 (481 119.00 49.50 5 

1432 195.00 195.00 2 

1436 (52) 335.00 319.00 5 
HiFt (55) 725.00 725.00 4 

SEE1URO 
46 (46) 75.00 29.50 3 

H -146 Hideaway 50.00 50.00 4 
47 (471 75.00 29.50 3 

H -147 Hideaway 65.00 65.00 4 

148 ML 129.00 95.00 6 

0.148 Hideaway 75.00 75.00 4 

1161I004 Hideaway 275.00 275.00 4 

61-100.4 (78 RPM) 
150) 340.00 245.00 21 

M100 -8 (50) 565.00 485.00 22 

0.10041L 151) 525.00 495.00 3 

M100 -C (52) 635.00 625.00 6 

M -000W 795.00 795.00 1 

4F- 100 -G 825.00 775.00 4 

Tintes 

NIGH LOW AOII'd 

WURLITZER 
1015 (46) 49.50 39.50 2 

1100 (48) 155.00 95.00 10 

1250 (50) 179.00 174.50 4 

1400 1501 325.00 275.00 6 

1450 (50) 325.00 325.00 4 

1500 ( 521 339.00 295.00 13 

1500-4 (521 375.00 375.00 1 

1500-A NiFt 395.00 395.00 1 

1550-4 1521 395.00 345.00 5 

1550 152) 325.00 325.00 ! 
1600 325.00 325.00 1 

1650 (531 395.00 395.00 4 

1700441F1 725.00 725.00 1 

SHUFFLE GAMES 

Ace Bowler (Unit ) 

(5/54) 1325.00 5275.00 11 
Ma. Bowen 

(Chicago Coin/ 
(5/531 195.00 150.00 9 

American Bank 
Shuffle 395.00 395.00 3 

Banner 5hu011e Alley 
(United) (8/541 395.00 310.00 19 

Bikini (Kerrey) 275.00 275.00 5 
Bonus Bowler 

(Keener/ 195.00 195.00 3 

Carnival Bowler 
(Keeney) (5/531. 110.00 90.00 0 

Carnival Deluxe (United) 
(10/54) 325.00 205.00 E 

Cascade Shuffle Alley 
(6 player) (United, 
(2/531 125.00 84.00 19 

Century (Kerxyl 310.00 295.00 6 
Chief Shuffle Alley 

(Unit.) (11/53). 275.00 175.00 16 

Classic Shllfle Alley, 
6 player (United, 
(6/53) 145.00 115.00 13 

Clipper (United) 445.00 445.00 2 

Clipper Deluxe 435.00 425.00 2 

Ciao Shuflk Alley, 
6 playa (United) 
(1/531 125.00 75.00 11 

Club 10 Player 
(Keenly) 95.00 75.00 4 

Carnet (Uaitedl 350.00 325.00 8 

Comet Mime 165.00 345.00 6 

CUSS.Cross Bowler 
(Chicago Coin/ 
(12/531 295.00 215.00 6 

Liss -Cross Target 
Delete 200.00 200.00 1 

Gus -Cross Target 
Regular 275.00 235.00 S 

Crwn Bowler 
1650190 Coed 

95.00 4 (4/53) 225.00 
Diarnund (Kerncyl 245.00 225.00 6 

Domino Bowler 
(Keeney) 165.00 75.00 12 

Double Score Bowie! 
(Chicago Coinl 
(3/531 100.00 75.00 10 

Feature frame 
( Chitago Cool 325.00 250.00 3 

Five Player Shuffle 
Alley (Unit.) 
11 /511 40.00 40.00 4 

Flash 8wln 
lCh(cago Con) 365.00 25000 7 

Genco, 8 player 
(9/511 65.00 65.00 3 

Gold Medal (83110/. 465.00 445.00 3 

Holiday Match Bwin 
(Chicago Coln' 
(9/54) 495.30 375.00 5 

Hollywood < Chicago 
Win) 525.00 525.00 1 

Imperial Slwflle 
AIM (Unit.) 
0/531 220.00 195.00 6 

Jet Baser 1801111 375.00 350.00 5 

Keeney Win Bottle 
Pies 40.00 40.00 4 

KingBwle 
(Chicago Coin, 275.00 275.00 4 

Le.. Baler 
(Keeney) (8 /501 40.00 40.00 3 

League Bonin 
(Unit.) (1/54,.. 275.00 225.00 13 

Leader Shuffle 
Alley (United,- 26000 225.00 14 

Lightning 18101011.. 395.00 395.00 1 

Lightning Deluxe 395.00 395.00 4 

Magic (Bally, 410.00 400.00 2 

Mail Deluxe (Unite01 395.00 345.00 11 

Match Bowler 
(Chicago blot 
(7/521 60.00 55.00 4 

Match Pool (Gencol 

(2/54/ 14950 125.00 11 

Merary (Unit.( 365.00 355.00 6 

Mercury Deluxe Snuffle 
Alley, llth Frame 

(Unit.) 365.00 365.00 9 
Name Boiler 

(Ch *ago Con) 
(I/54) 85.00 75.00 3 

HIGH LOW Adrl'0 

Official Shuffle 
Ailey, 4 player 
(United) (5/52). 75.00 60.00 6 

Olympic Shuffle 
Alley. (tinned( 
(6/53) 140.00 100.00 18 

Pacemaker (Keeney) 165.00 165.00 8 
Palisade (K0My) 435.00 435.00 3 

Rcinbw Shuffle AIM 
(United) 18/54) 300.00 275.00 4 

Royat Shuffle Alley 
(United) (9/53) 200.00 160.00 13 

Rocket (Bally) 275.00 275.00 1 

Shuflk Ailey, 6 
Player (Chicago 

Coin, 50.00 45.00 2 

Shuffle Alley Deluxe, 

6 player (United, 
(10 /51) 75.00 60.00 11 

Shuffle Alley, 6 player 
(Keeney) 75.00 75.00 4 

Shulfle Alley, 10 
Player (Keenly) 95.00 95.00 L 

Shuffle Alley ODUse, 

11th Frame 

(Mated) 39500 335.00 5 

Shuffle Pool (Genie) 
111 /531 99.50 05.00 14 

Six Player, 10th 
Frame (United) 75.00 75.00 8 

5peedie (United) 
(8 /541 345.00 300.00 0 

Special Bowler, 5301 
Frame (Chicago 
Coin) (12/521 85.00 85.00 2 

Stu, 6 player 
(United) (7/52) 60.00 50.00 5 

Star, 10th Frame, 
6 player (United). 95.00 69.00 11 

Starlire Bowler 
(Chic.TO Cola) 
(5/541 325.M 275.00 13 

Super Match Bowler 
(Chicago Cola) 
(10 /521 85.00 75.00 4 

Super Six Shuffle 
Alley (United) 
13/52) 89.50 55.00 Z 

Targette (United) 
Deluxe 18/54) 325.00 300.00 0 

Target. (United) 350.00 265.00 I 
Team Bowler (United) 

(1/541 260.00 225.00 10 

Tenth Frame BMW' 
(Chicago Win) 95.00 75.00 0 

Triple Score Bowler 
(Chicago Win) 
(6/531 125.00 95.00 1 

Triple Strike Bawler 

(Chicago Coin) 435.00 025.00 4 

ThundeMll 
(Chicago Win) 425.00 400.00 4 

VENDING MACHINES 

Acorn 5c or lc S 10.00 0 10.00 4 

Advance D lc 8 /G 6.45 6.45 4 

Advaxe Ball Gus 4.95 495 4 

Adana No. 11 
Mdse 5.95 5.95 4 

Ajax 3 Col. Hot Not 25.00 25.00 4 

Columbus lc Bulk 6.50 6.50 6 

DuGrenier (7 col.( 45.00 45.00 4 

Sobrenier (9 n.1.1 65.00 65.00 4 

D.Grenier (11 col.) 85.00 85.00 4 

DuGrenler Tab Gum 
(4 col.) 14.50 14.50 4 

(Mrenier Tab Wm 
(6 col l 17.50 17.50 4 

DuCre0er Model W 

(9 col.(..... . 95.00 02.50 1 

Eastern Electric C -8 150.00 14500 3 

Electra (8 ea.) 125.00 125.00 4 

Exhibit Post Card 15.00 15.00 4 

Jewel Verde, 5e 7.50 750 2 

Keeney Electric 
(9 al.) 135.00 135.00 4 

Master lc 6 5c Bulk 6.95 6.95 4 

Master lc Bulk 6.50 6.50 4 

Master Sc Bulk 6.50 6.50 4 

Mills Candy <5 coll 55.00 55.00 4 

MIAs Tab Gum 

(6 col.).. 17.50 17,50 4 

National 918 115.00 115.00 1 

National 930 95.00 95.00 4 

Nati.at 950 115.00 110.00 5 

NoIhwesler, 39, le. 795 7.50 8 

NortMest000 33, 
Ball Gum 7.50 6.50 10 

Northwestern Deluxe, 
1c65c 12.00 12.00 4 

Northwestern 49, lc 12.50 12.50 3 

Northwestern 49, 5e 12.50 12.50 2 

Northwestern 10 00 

Tab Gum 19.50 19.50 3 

Northwestern Jets 10.00 10.00 I. 

3 -al. Shipman 
Stamp Vendor 23.50 23.50 4 

PX (10 col 1 115.00 115.00 4 

PX Electric 85.00 85.00 4 

Rowe (10 col.(.., 6500 65.00 4 

Rowe Candy Merchant 
(7 col,) 165.00 165.00 4 

Rowe Crusader 

(8 col., 150.00 150.00 4 

Rowe Crusader 
<10 cell 160.00 16000 4 

Rowe Diplomat Electric 
l8 col.( 160.00 145.00 3 

Rowe Imperial 
(8 xl.) '90.00 90.00 4 

Rowe Imperial 
(6 col.) 85.00 75.00 4 

Rowe President 
(8 col.( 135.00 135.00 4 

Sanitary Napkin 50 15.00 15.00 2 

Snberg Sicum 200 
Sel 350.00 350.00 3 

Silver King, lc 8.50 8.50 4 
Silver King, le 

Ball Gum 7.95 745 4 

Silver King to 
Mille 7.45 7.45 4 

Silver King, Sc 8.50 7.45 7 

Silver King Hot Nut 9.50 950 4 

Stoner Candy 

(6 cot,( 135.00 135.00 4 

Topor -AM, lc 6 Sc 11.50 11.50 1 

Uneeda (8 001.1 35.00 35.00 4 
Uneeda <9 x1.1 45.00 45.00 4 

Uneeda (15 col.) 65.00 65.00 4 

Uneeda Model A 9250 92.50 4 

(Continued on page 131) 

www.americanradiohistory.com

www.americanradiohistory.com


AMUSEMENT MACHINES 
124 THE BILLBOARD Communications to 188 W. Randolph St., Chicago 1, IIt. OCTOBER 1, 1955 

Pool Game Demand Hikes; 
Mfrs. Gear for Big Output 

Continued from page 108 

Ralph Sheffield, Genou Manu- 
facturing & Sales Company direc- 
to of sales, reported a sales boost 
in the past week on the new Genoa 

Ind. Distribs 

See Big Fall 

With Credit Up 
INDIANAPOLIS, Sept. 24.- 

Indiana distributors will enter the 
last quarter of 1955 with cautious 
optimism after a summer of un- 
seasonably high business activity. 

"This may be prosperity of a 
sort," said one of the larger dis- 
tributors, "but as far as we're 
concerned, this is no boom." 

While the fall season should be 
good, it will bring with its in- 
creased purchases, increased de- 

. mands for credit, he predicted. 
He explained that 90 per cent 

of equipment is bought from him 
via the financing route with banks 
picking up the paper. In most 
instances, he added, he sells mer- 
chandise without any money down. 

The banks hold the distributors 
to a contingent liability -which 
means if the operator doesn't pay, 
the distributor must. 

Costs Too High 
In terms of dollars and cents, 

his business has improved steadily 
thru the last few years, but even 
while the monetary intake has gone 
up, unit sales have fallen off -an 
oininous economic symptom, he 
warned. 

"That's inflation," the distributor 
stated. "Here, indeed, is a classic 
example of it. Prices becoming so 
high that products become less and 
less accessible to buyers. The fact 
is that equipment is too high as 
all other costs in connection with 
coin operations are too high. That's 
why fewer machines are sold. 
That's why we get less and less 
cash and more and more paper." 

Generally speaking, the dis- 
tributors get cheerful reports from 

(Continued on page 128) 

SCHOOL BELLS 
BOOST KIDDIE 
RIDE TRAFFIC 

CHICAGO, S e p t. 24.- 
When school bells ring, kid- 
die- ride traffic increases from 
30 to 60 per cent, according 
to a survey of kiddie ride 
operators conducted by Jack 
Nelson, general sales manager 
of Bally Manufacturing Com- 
pany. 

Seems the rides furnish 
moppets with an "escape from 
the hectic school routine. 'The 
youngsters are also more in- 
clined to spend their dimes 
for rides in cooler weather, 
when other attractions -the 
ice cream man, to name only 
one -are not competing for the 
moppet money. 

pool game. He said demand indi- 
cated that pool game sales would 
be "strong for at least another 
month." 

Chester Biezad, J. H. Keeney & 
Company engineer, said the firm is 
already behind in filling orders on 
new pool games. "We expect the 
demand to last for quite a while," 
said Biezad. Keeney has had some 
trouble in securing sufficient parts 
for game. 

Samples Bring Orden 
Ted Rubenstein, Marvel Manu- 

facturing Company head, said sam- 
ples of the firm's pool game have 
been shipped to distributors, and 
the samples have produced orders 
for more. 

The fact that the coin pool 
games were given the green light 
by the Chicago Came Panel this 
week was expected to further in- 
crease operator demand for the 
games. Chicago operators are al- 
ready moving pool games into lo- 
cations, and as the game catches 
on here its popularity in surround- 
ing areas will be further enhanced. 
(See separate story.) 

Other pool game producers in- 
clude Edolite Products, Detroit; 
Fischer Sales & Manufacturing 
Company, Tipton, Mo., and the 
Valley Manufacturing Company, 
Bay City, Mich. 

Rumor Bally 

To Join Coin 

Pool Ranks 
CHICAGO, Sept. 24. -It was 

reported in coin machine circles 
this week that Bally Manufactur- 
ing Company was planning to 
join the move to coin pool garner 
with a new model to be introduced 
soon. 

If Bally produces a coin pool 
gerne the firm will compete with 
at least eight other coin machine 
companies already in shipment on 
this type of game. 

Coin Pool 
By Chi Ga 

CIIICAGO, Sept. 24. - Coin 
pool play Isere has been approved 
by the City Game Passel. 

According to the office of the 
corporation counsel, two firms, Ex- 
hibit Supply and Williams Manu- 
facturing Company, submitted af- 
fidavits for approval of their re- 
spective ganses, Skill Pool and Bank 
Shot. Both were approved by the 
panel. 

It is expected that the panel 
will approve similar coin games 
manufactured by other firms. 

The prospects for coin pool play 
at Chicago locations has bright- 
ened up the business outlook of 

Magic Key -Chain 
New Ad Novelty 
For Ga. Distrib 

MACON, Ga., Sept. 24. -As an 
advertising novelty, Peach State 
Distributing Company here is giv- 
ing its customers a "Magic Key - 
Chain" to boost pinball game sales. 

The tag on the key chain frames 
a picture of a player standing. in 
front of a pinball game, above and 
below which appears the wording, 
"Peach State Distributing Company 
Says . 

As the tag is tilted slightly the 
player starts putting "body english" 
on the game, sparkling lines indi- 
cate that the game is lighting up, 
and the original wording disappears 
to be replaced by the slogan, You 
Can Bank on a Bally Game? 

W. N. Hawes, Peach State presi- 
dent, reports the chain advertising 
idea is creating a lot of comment 
among local operators. 

ON THE ROUTE 
Phil Plato, Grand Junction, Colo., operator has posted a 35 -foot 

sign at Isis entertainment center on Highway 6, some 20 miles east 
of the city, reading, "Amusement Machines For Your Entertainment." 
Painted in bright red lettering against a white background, and with 
letters more than a foot high, the sign appeals to motorists who enjoy 
stopping to play pinball games, juke boxes or novelty games. 

Operating thruout the District of Columbia, Virginia and 
Maryland, James Bowen has installed radio-dispatched repair 
equipment to his office and milk vender operation. A half -ton 
covered pick -up "trouble truck," carrying all necessary tools 
equipment and parts, maintains radio contact with route head- 
quarters in Bethesda, Md. 

Approved 
me Panel 

local operators, who have had to 
restrict themselves largely to shuf- 
fle bowling game placements at 
their locations. Coin pool gives the 
local operators the chance to at 
long last move a new type of game 
into their locations. 

The Game Panel's vote marks 
the first time in many years that a 
coin-operated game played with 
balls has been approved for city 
locations. 

According to the city collector's 
Office, the coin pool games will 
be licensed on an annual basis at 
$25 per machine. The same li- 
cense fee is required for all amuse- 
ment machines, including juke 
boxes, in the city. 

Genco Pool 

Game Bows 

New Features 
CHICAGO, Sept. 24.-Genco 

Manufacturing & Sales Company 
began quantity shipments of its 
now coin game, Tournament Pool, 
this week. 

Two distinctive features of the 
game are built -in levels or. the 
outer edges of the table, and a 
lighting accessory that can be 
screwed into one of the bumpers 
on the table. 

Players can check the levels to 
insure that the table is in proper 
position for play, and can make 
the necessary adjustments them- 
selves on the casters under the 
table legs. 

Light Feature 
The light attachment illumi- 

nates the table for play at dimly 
lighted locations. It is built into 
all the Tournament Pool games 
and is easily attached or detached. 

Another feature of the Genoa 
game is a "cheat -proof" mecha- 
nism that prevents replay of balls 
without depositing coins. A new 
type undercarriage has solved this 
problem. 

The Tournament Pool table is 
made of walnut. The felt is of a 
fine grade, backed by canvas. The 
game is played in the same fashion 
as other pool games on the market. 

SET FOR BIG SEASON 

New Game 
Fresh Play 

CHICAGO, Sept. 24.- Amuse- 
ment game locations will be getting 
a new look this fall, with the lat- 
est games rolling off manufactur- 
ers' production lines dressed up 
with new play features. 

With many operators around the 
country moving coin -operated mini- 
ature l games into their loca- 
tions for the first time, and with 
original play ideas evident in the 
latest shuffle bowlers and pinball 
games, takes are expected to shoot 
upward. 

Among the most original of the 
current game crop is Genoa Manu- 
facturing & Sales Company's coin 
football unit, Quarterback (The 
Billboard, September 17). Ping - 
pong size balls are delivered auto- 
matically to a tee in front of a 
miniature football kicker. The tee, 
with mounted ball, bobs and 
weaves in front of the player who 
presses a button on the outside of 
the cabinet to "kick" the ball thru 
the air at a target backdrop. 

In the shuffle bowling field, 
Bally Manufacturing Company has 
produced a quartet of games with 
over -sized pins and pucks. Two 
of these bowlers, ABC and Con- 
gress, are played according to reg- 
ular bowling scores. The two lat- 
est models, Jumbo and King -Pin, 
are high scoring games with close - 
aim "super strikes" and speed con- 
trol of puck delivery boosting reg- 
ular scores. (The Billboard, Sep- 
tember 17). 

A unique entry in the shuffle 
bowler field was made by Chicago 
Coin Machine Company's intro- 
duction of Score -A-Line (The Bill- 
board, September 24). hs -line 
scores are registered on a card 
on the backglass, which are then 
added to regular bowling scores. 
Flashing lights travel across nine 
numbers located in front of the 
pin field. The number lighted when 
the player delivers his puck in each 
frame lights up on the backglass 
for possible in -line scores. 

Single -card play combined with 
a special "eight balls next game" 
feature, is drawing operator at- 
tention for United Manufacturing 
Company's in -line pinball game, 
Pixies. Another feature is second 
coin play to light up four diagonal 
lights making it possible to score 
three -in -line 12 ways. 

A new "magic card" is an in- 
novation with Bally's latest in -line 
pinball, Miami Beach. As coins 
are deposited, a "curtain" over the 

Crop Sports 
Features 

card on the backglass rolls back 
to reveal first, two extra lines of 
numbers, then three, and finally 
four extra lines, offering added in -- 
line scoring opportunities. 

Latest new Arcade game is K.O. 
Champ, a two- player boxing game 
produced by International Muto- 
scope Corporation, New York. The 
game operates on single coin play, 
each player attempting to score a 
knockout of the other player's 
fighter. The two fighters face each 
other and can be moved in all 
directions by the players. Arms 
of the fighters can be manipulated 
to score hits__ 

Fischer Bows 

Tourney Plan 

For Cue -Star 
CHICAGO, Sept. 24. -A new 

tourney plan to go hand in band 
with sales of Cue -Star, coin pool 
game, has been introduced by the 
Fischer Sales & Manufacturing 
Company. 

With each shipment of Cue- 
Star, the buyer is entitled to his 
choice of a number of name brand 
merchandise pieces which can be 
offered as prizes to tournament 
winners at taverns and other lo- 
cations. 

In addition to the name brand 
merchandise, each purchase is ac- 
companied with a pad of tourna- 
ment play sheets and an 11 by 
18 -inch poster for the location, 
which calls attention to the tourna- 
ment and the prize to be offered. 

According to R. W. Weikel, 
general sales manager, Cue -Star, 
along with the tournament extras, 
lists to the operator at under $220. 
Weikel said that the rule card 
shipped with the game has been 
revised for easier reading and is 
framed in glass. 

Weikel said the new offerings 
were made "to encourage as many 
operators and distributors as possi- 
ble to sponsor tournament play at 
locations. 

Name brand merchandise offered 
includes electric iron, luggage, 
toaster, electric shaver, fishing 
tackle set, and other items. 

How Coin Pool Is Played 
(Editor's Note: In response to operator interest in coin - 

operated miniature pool games, we are listing below simplified 
play rules drawn up by Fischer Sales á Manufacturing Com- 
pany, Tipton, Mo., and applicable to the majority of coin pool 
games now on locations.) 

Play Rules 
1. 2 (singles) or 4 (partners) play. 
2. Five red balls for one side -five white for other. 
3. Set balls on markers-Notel Place specially marked balls (one 

for each side) in front of holes. 

First Shot 
Both layers shoot marked balls simultaneously -balls must be 

banked off cushion to players' right. If both players score, repeat 
simultaneous shot using next ball to left of hole. 

Subsequent Shots 
Play er nearest his color hole shoots first. 
Player must sink marked ball first. _ 

Player continues to shoot until he misses. 
Note! Players may use their balls to block or knock assay opponents 

balls. 

Winner 
First player on team to sink all five balls. 
(See exception below -) 

Penalties 
If: -Ball leaves table....Place in center of bumper. 

Player sinks opponent's ball... No penalty -ball counts for 
opponent. 

Player sinks own ball in opponent's hole... Opponent drops 
two balls (by hand) in hole. 

Player sinks ball other than marked ball first... Opponent drops 
two balls (by hand) in hole. 

Player sinks his last ball in opponent's hole... Opponent wins 
game. 
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Buyers' Guide 
Continued from page 114 

Missouri 
Berkeley 

It. I. Recker Veeding Service, P. 0. Bos 
Oat 

Kansas City 
Central Dlstrlbutors. 3314 brain St. 

AMI, United. Williams 

254. 

St. Louis 
Sawa J. han. Co., 4372 Linda Rl,d 

Oak 

New York 
Brooklyn 

7. ScYie.bac, 1654 Bcdford Ave. 
Oxt 

New York 
Yoke Meevea Corpo 577 10th Ave. 

Exhibit 

SHAFFER SPECIALS 
Completely Reconditioned -Ready for Location 

SEEBURG 

14100.8 

14100 -A 

148141 Blonde 

WURLITZER 

S525.00 1650 

295,00 1500 

95,00 1250 

$345.00 
335.00 
150.00 

ROCK -OLA 

D-40 $219.00 1442 "HEFT r Write 

Nadel "C, 165.00 1436 $295.00 
Model "Ar' 95.00 1432 185.00 

WRITE FOR COMPLETE LIST IN 
OUR ILLUSTRATED CATALOG 

--Shafferllllasic CA .- 
IR I. (ei! Machin Autun Ofer 25 Mn 

ICOLUMBUS, OHIO CINCINNATI, OHIO INDIANAPOLK, INO, 

iN N. HISM Si. 1200 WaINI SL t327 Capitel Are. 

AXRlfator 4 4614 MAI. 1-6310 MElrose 43571 il ____ _ `_ ____ ___ _LI ___ _____ 
t . MI NIII I IN1 111111 l l. = t. = = 1.1 1111111 1= 1= t . 

EXCLUSIVE DISTRIBUTORS FOR 

CHICAGO COIN -AMI -GENCO- EXHIBIT 

BINGOS 

1 
Spot Lites 
Sure Club 
versa club 
Vriery 

1 CHICAGO COIN BOWLERS 

IBlinker Bowler FIY, Bowler 
ISuMr Frame eewlrr 

wdrance eowlar 
Deubl. score eowl.r 

1 
Nam Bowler 
super Mal<h Bowler 
Molch Bowler 
Criss Cress Try f 

1 

Write 
4565.00 
15.00 

MUSIC 

IAMI 
I 

Model 
AM Model 

1 
AMI MoWI D-N 
AMI Model U" 
OU rf MINA 

UNITED BOWLERS 

Olvmoi< 
Caude 

Frame Stara 
Frema 

`B1CAIES 

ISeeburo VF106 525.00 Standard N 

SeeOUro MF100a (like brand new) 773.00 eM vend 
113 Deposi} With Order- OalaMl C.O.D. or Sight Draft. 

s1N.N 
aS.N 

715.01 0.00 
53.00 

5.M 
S.í10 

250.00 

Writ (new 

COIN MACHINE 
EXCHANGE, INC. 

2423 PAYNE AVENUE. CLEVELAND 14, OHIO * :SUprior 1- 461,0: 

1 

1 

Seacoast Dlstrlbntlag, tac, 594 lOth Ave 
Ro.k -Ole 

Oceanside 
Vole Ventiles, P. 0. Box 205. 

040 

Rochester- 
Flower City Amuaemeet Ce. 67A Main 

St., East. 
11,0k.04 

Syracuse 
Syracuse Corp. 

Exhibit 

North Carolina 
Charlotte 

Smith Regel of Carolina, 530 Basas A... 
Ilk 

Ohio 
Cleveland 

Monroe Cot Meeblee Exchange, 2423 Payne 
Ave. 

AMI, Exhibit 

Youngstown 
Musk -Vend Corp. of Eastern Ohl0,, 5534 

AlahoninS Ave. 
Rock -Ole 

Wickliffe 
Ohl. Gem Supply Corp, P. O. Boa SIS. 

Oak 

Oklahoma 
Tulsa 

Anlomelk Metk CO., 1314 W. Archer St. 

Ro<k-Ole 

Pennsylvania 
Pittsburgh 

Butiner Speeitll! Co., 1504 F,f0 Ave. 
AMI, Unit<d 

Rhode Island 
Pawtucket 

Cole Distributing Co., 176 Stmr,l spring 
Ave. 

Oak 

1 Tennessee 
1 Chattanooga 
1 CTaHUnouge Amusement Co., 1306 Rotwille 

Texas 
1 Dallas 

1 

1 

1 

1 

Fisher Rrowe Co. toc., 2213 S. Harwood. 
Northwestern 

Mailer Sales A Service, 425 E. Greenbrier 
Lane. 

Oak 
S. H. l.yech A Co., lee., 2900 Gaston Ave. 

Seaborg 
State Musk Distributors, lm., 3100 Main St. 

AMI, Keene, 
Walboa Sala Co., 3909 Main St. 

Bally 

Houston 
IPhono -Vend of Texas, 1043 J<ff.r:oe St. 

Rock -Ole 

1 San Antonio 

MUSIC 
Seeburg HF100G $125.00 

Seeburg MI00W 115.00 

Seeburg Mt 00C 565.00 

Seeburg M1008 415.00 

Seeburg MIOOA 260.00 

Wurlitzer 1500 290.00 

AMI Model 0.120 490.00 

BINGOS 
Suri Club 5235.00 

Beach Club 175.00 

Variety 370.00 
Hdrani 175.00 
Patin Springs 220.00 
Hi Fi 220.00 
Bally Beauty 135.00 
Yacht Club 90.00 

FIVE BALLS 

Pin Wheel $125.00 

Struggle Buggies 75.00 

lonely Lucy 170.00 

Dealer "21" 125.00 

Green Pastures 165.00 

Gun Club 95.00 

Nine Sisters 115.00 

Rose Bowl 65.00 

lacy 0 115.00 

Slugfest 40.00 

Joker 45.00 

Guys 6 Dolls 130.00 

Dude Ranch 195.00 WANT TO BUY OR TRADE: 

Tahiti 140.00 
Singapore 240.00 

Saddle and Turfs (Club Models) 

THOROUGHLY RECONDITIONED AND READY FOR LOCATION 

TERMS: One -Third Down, Balance Sight Draft. 

Southern Illinois' Largest Coin Machine Operator 

MITCH GOLISH MUSIC CO. 
22 WEST POPLAR STREET PHONES 700 or 694 HARRISBURG, ILL. 

Pan Amerka, Sates Co., ice., 323 S. Macao 
sI. 

Utah 
Salt Lake City 

C. P. Coins, 227 Hubhard Ave. 
Oak 

Virginia 
Roanoke 

Young Vendirtt Service. 2401 Ftirway 
Du e, S. W. 

Oak 

Washington 
Puget Sound Novelly Co., Ili Ell,utt Ave, 

W. 
Rock-Ola 

(Continued on page 126) 

- POOL CAME - 
POOL GAME o 

WRITE OR CALL [1 
NOW FOR THE y 

COIN LATEST O - 

MACHINE SENSATION! 
In 

POOL GAME 
at O 

(ASCME) 
O 

V 
ALL STATE COIN O 

O MACHINE EXCHANGE D 

O 2317 North Western Are. x 
0. Chicago 47, Illinois m - POOL CAME - 

- NOW DELIVERING UNITED BONUS AND PIXIE --GOT. WISHING WELL 

UNITED ALLEYS 

lu Frolics .......... 
Surf Clubs .......... 
Sin9 
TropalcMa 

pore 

Tropics Ychl Club 
Havan 

I 
Wril Ior Peelal prit 

medlaf tlalivery. 
VALLEPOOL UY BMPER 

CIGARETTE VENDORS 
Mercury 9 Col., new 
Lhl 11 Cat., new ... 
Super Si 
Super NI 
Nati 
Elrc 

f.N 
60.01 

S American Bank BIls, 
like new ...3]95.00 Ea. 

seeeuro sicuro, 
200 eel. s1so.N 

OUNTER GAMES, USED 
ce Shockers 
Ta r9a} Skill IS.00 

Grip Scalea .20.00 
rip De h. 20.00 

1s.ob 
70.00 

National 
PX 10 ol. 
Kene ny 
Al ^MEc 

R e 

r nd, 
co 

hho pad and refinished w 
751 and 

í1 
King Sise. 

S-CW. Mille Candy .1:1.1 
Ship.. Candy .5,00 
Ship. StmP 7730 

Fortune 
erbt 
:riv Vu 

Smiley 
Throe -o /- -Kind 
ABT Skill Ouns 
ABT Troer Skill 
ABT Elec. Skill Gun 
ABT Challanpvr 

NEW 
Aave shockers ...f]I. SO 

Kickers A catchera .11.30 
Ship. se wi :ara cary 

Vendor 19.51 
Waco Ball, non 
in operated ...... 11.00 

VENDERS (Usai) 
S054 Sanitary N,pkin 315.00 
5054 Victor Rockets . ION 
40 Se N. W. Jets, Caps. 10.00 
201, Baby Grands .... 7.50 
15 N. W.3314 Bali Gum 4.50 
10 Columbus 11 Nuf .. 4.50 

S Masten 4.30 

7074 PROlPlCT AV! CLEVELAND IS, ONTO 
All Phones: Tower g?v., 

TrMOt 1/! Nleail with all dreary, balance C.O.D. 

Empire Has 'Em... 
Exhibit Skill Pool 

Williams Bank Slot 
Genco Tournament Pool 

JU.UEDLiTE DELRSTRI'250 

WMS. SMOKE SIGNAL 
WMS. BANDWAGON 

WMS. CIRCUS WAGON 
GOTTLIER WILLIAMS 

Gold star .$200.00 Rig Ben ...5105. 
Green SkYwaY .... 160. 

Pastures. lIS.01 1 nil ri ... 125. 
Lovely Lucy 175.00 Dealer .... 125.__ 

Flying High 115.00 Laar O .. 125.00 
5hintlil 115.01 Struggle 
GUYS and Buggy ... 125.00 

Dolls .... 11s.N ar,na 
Marble Champ 
quon ... 155.00 t.O. D. 115.01 

Grand Slam 110.00 Pinwaes 
Skill Pool.. 110.00 Fairway 90.00 
Chìn,}own . 05.00 Army 
Quartet .. 110.00 Navy 10.00 

Hayburner 05.00 
Twenty Gr, 75.00 
Four Cornera 10.00 
sratosa 49.50 
Lucky Inning 49.50 
faraf Oga 
Dreamy 
Georgie 41.3e 

Coronation. 05.00 
KnockeW 49.50 
Joker ...... 41.50 
Cinderella . 00.50 

King Arthur 41.50 
Collage Dase 49.50 

United Ace, 
United Rainbow, High Score .... 275.00 
United Leader, Match Score 213.01 
United ChiN, High Score 225.. 

United 
Team, Molch Scor 2a5.o0 

United Le9 u, High Scor 225.00 
united imnriai,_ MICn scor gli: 
United Royal, N,fh hcSco 190.00 
United Clafsi<, Manch Store 190.00 

Uinled 

olrmpi<, l9n stur 120.00 
Uned Clover, MICh Scor 125.00 
United , High Scor 125.00 
Chifa nHoll 
Chi Coin Hollywood 
C hiceln Holiday 

UNITED PIXIES 

BOSSY MIAMI BEACH 

4175 

]0 

6ENCO QUARTERBACK 

UNITED DERBY ROLL 

WILLIAMS KING OF SWAT 

6ENCO CHAMPION BASEBALL 

UNITED SUPER SLUGGER 

SIDEWALK ENGINEER 
ROUND THE WORLD TRAINER 
AUTO PHOTO 
HARVARD METAL TYPER 

3]0.01' HYDRO DVCK GUN 
Ich S<ero 150.00 'cXM1BIT VAC UUMATIC CARD VENDOR 

gh S<oh 115.00 Se/ shot Bnketbsll " Mfth Scor 195.00 phatometic, Lata 
H lgh S<oro .... 165.00 Voice.o-Grph 

Chicoin Cr 
Chicoin s} 
Chicana Super Frame BOwl1r .. 
Chicoin Kt Bowler 
Lenco Match Poet 
Canco Shuffle Pool 

Bewley 

e111y Jef 
a,llr Gola Meaty 

,et 

EXCLUSIVE DISTRIBUTOR NEW 

AUTO PHOTO II 
Illinois, Kentucky, Ohio, Indien,, 

Order Now -for Early Delivery. 

COIN -COUNTER 
NEW STANDARD -RAPID 

Gugtatl 
, Lid y hwAe u 

r:e'1 
orto blHa 

lvs. 

Gr 
n 

fN 
aeak , 

$1895ry 
BRAND NEW (105000TS 

Untld Fifth Inn.. WriN 

Grace 4 41%;r sil : 6,11 
all. 3250.00 

Mi.hry M1k Sparring Partner 713.00 
Conte silver thon 173.00 

h Hockey 
. quarterback 
Hi-BNI 
Aìrt raft 

let.< S<aI .. 

R,n9er 
1 Nora 

MEA 
6ENCO SKYROCKET 

Gens* Wild Wett 
Un. De L. Bonus 
Gen<o Sky 
sheee tn. 
Uniletl . 2st; Ca 
Genfee tern w,l 
Dance Rill Oalery 
Williams Super Jaf 
E =h. Sportland .N 

SEERURO AMI 
M100C 34]5.01 D-N 4215.00 
141010 .... 345.01 DJ1. 115.00 
M100Á .... Iff.30 Model A 135.00 

Y1 deposit, balance Sight Draft or C.O.D. 

COIN MACHINE 
EXCHANGE 

1012.14 MILWAUKEE -AVE., CHICAGO 22, Ill. Phone: EVERGLADE 4 -2600 

GIVE TO DAMON RUNYON CANCER FUND 

www.americanradiohistory.com

www.americanradiohistory.com


126 COIN MACHINES THE BILLBOARD OCTOBER 1, 1955 

u IIIII11111111u111HU111111tnh111111IIIItIt11111111111IltIIII11111111n11tI111111111111 IIIIILa 

E. 
1 F. I; 

Marvel's Sensational LARGER 
Bumper -Type Pool Game .... 

CHECK THESE EXCLUSIVE FEATURES: 

_ Pockah 6" in from end permits Cash Box Inside, also with Lock. 
rebound action. De Luxe Cablrset of Pearbid Grey _ Dimensions: 72" brag by 36" wide and Natural Finhh Xardwood. 
by 32" high. ABT Double 10a Chute. E 4 Regulation Sise 57" cum. Finest obtainable pure gum rubber 
Table Top Opens on Hinges With vshions and playing field cloth. 
Lock. Immediate Delive, 

Territories MARVEL MANUFACTURING CO. 
Aroilabiel 2845 W FULLERTON CHICAGO 47, ILL. 

Tel.: Oleteen: 2 -2424 
i11111tlllllllllllllllllllt11111111l111111111111111111111111111111111111111111111111IIIIIItIIII1G 

when answering ads . . . 

SAY YOU SAW IT IN THE BILLBOARD! 

Buyers' Guide 
Continued from page I25 

Canada 
Edmonton, Alta. 

Van Dnesen Bros., 10147 112lb St. 
Exhibit, Bally 

Western Alusk Muhl., 9916 Jasper Ave. 
AMI 

Vancouver, B. C. 
Select Musk Co., 2487 Commercial Driva 

Bally 

Toronto 
McPhail Vending Service, 1218 Eglingtoa 

Ave., W. 
Oak 

M Sktel Amusement Co., 657 Vonge St. 
Williams 

Montreal, Que. 
Ru...Con Co., 12530 Rivoli St. 

B.,lly (Rides only) 

T H E R E IS O N L Y 

-S 
TRADEMARK REGISTERED U.S. PATENT OFFICE NO. 574,462 

ONLY 9 FEET LONG 
with folding legs 

d4T.... ... 

AMERICAN 
iilbb!xpö 

`kse 

Since we first introduced American Bank -Shote 

in 1952, thousands of units have gone out all over 

the world - and the same thousands are still in use - 
reaping a steady, day.to-day profit for their owners. Why 

not investigate what Bank -Shot can do for your routes? 

PHONE UNION 5.0033 

: ( pY __,r°, SHUFFLEBO/kRD.COMPANY 

7>OMC3JECAWal'..i7.k. 4°e"Zw_ ,,k1' 2,qilioi8wf A 

l YI 
,aicay16, 

Y RR 
RR . 

yU Y .H U 

eus CIR 
yffiGOH 

INO INTO 

IS C CE LOCATIONS 

EVERYWHERE 

PARTS & SUPPLIES 
Marvel Mamtfacttrring Co., 2845 W. Pal- 

Tenon, Chicago. 
puke box plastic replacement ',lee.; 
electric scoreboards.) 

CORRECTIONS 

Alabama 
Birmingham 

I4rlegbam Vending Co., 540 Second Ave., 
North, 

AMI, Exhibit, Bally, Northwestern, Kee - 
sey 

Montgomery 
erase, Distributing Co., 24 N. Pert) SL 

Rook-Ob, Exhibit 

Connecticut 
Hartford 

Ranyoa Sales Co., 1.e., 181 Pleasant St. 
AMI 

Florida 
Miami 

Ross DlvtHbotiag Co., 3401 N. W. 36th St. 
Rock -Ola 

Southern Musk Distributing Co., 1453 S. W. 
Eighth St. 
AMI, Keeney 

Orlando 
Sorensen" Distributing Co., 503 W. Central 

Ave. 
AM!. Keeney 

Georgia 
Atlanta 

Variety Distribetirtg Co., 5885 Grant St. 
S. E. 

Keeney, Exhibit 

Illinois 
Chicago 

Anas Mask Co., 2122 N. Waters Ave. 
Seeburg 

Empire Cois Machine E.b.., 1012.14 
Milwaukee Ave. 

United 

Indiana 
Indianapolis 

Soalhern Aotoroatk Musk Co., 129 W. 
North St. 

AMI, United, Williams, Exhibit, Gottlieb 

Kentucky 
Louisville 

H. M. Branson DIstrbuting Co., 811 E. 
Broadway Ave. 

Rock Ola 

Maryland 
Baltimore 

General Vending Sales Corp., 237 W. Biddle 
St. 

Gottlieb, Exhibit, AMI 

Massachusetts 
Allston 

Redd Dlstributtog Co., 2W Lincoln Si. 
Bally, Wurlitzcr, Exhibit 

Missouri 
St. Louis 

Cttral Distributing Co., 22315 Olive 
AMI, United, Williams 

Morris Novelty Co., 3007-09 Olive St. 
Gottlieb 

Nebraska 
Omaha 

Central Meile Distributing Co., Inc., 1209 
Douglas, 

Wurlitzcr. United, Oak 

New Jersey 
Newark 

Atlantk New Jersey Corp., 772 H1gb SL 
Seeburg, Bally, Keeney 

New York 
Albany 

Bllotta Distributing Corp., 1120 Broadway. 
Wnrlltrer 

New York City 
Northwestern Sales A Service Co., 446 W. 

36th St. 
Northwestern, Oak 

Newark 
Rilotes DtsoWvting Co., 224 Main St. 

Walther. Williams 

Syracuse 
Rea Coln Dktrlbnring Co., F21 Salina St. 

williartls 

Ohio 
Cleveland 

Ot.tl.sd Cals Machine Eubaate, 2029 
Prospect Ave. 

AMI, United, Oak. Northwestern 
Lake City Amusement Co., 4533 Payne Ave. 

Rock -013, Bally, Williams 

Oklahoma 
Oklahoma City 

Culp Distributing Co., 614.616 W. Gram 
Ave. 

Wurlizcr, Exhibit, Williams, United 

Pennsylvania 
Philadelphia 

Rake Coln Machine Excbange, 609 Santee 
Garden St. 

Northwestern. Oak Da. Rosen, Inc., 85S N. Tito. SL 
AMI, Williams, Exhibit 

Pittsburgh 
Atlas Mask Co, 2231 Fifth Ase. 

Seeburg, Bally 

Wilkes -Barre 
Roth Novelty Co., 54 N. Pennsylvania Ava 

Wurlitrer 

WANTED 
Bally Shuffle lines -any quantity. State 

price in reply. 

BOX 822, The Billboard 
Chicago 1, III. 

FOR SALE 
BALLY BIG TIME 5450.00 
BALLY VARIETY 310.00 
BALLY GAYETY 335.00 
BALLY SURF CLUB 200.00 
BALLY PALM SPRINGS ... 185.00 
UNITED HAVANA ... 110.00 
UNITED RIO 100.00 
UNITED TAHITI 90.00 

WRITE, WIRE, PHONE 

ii DEPOSIT WITH ORDER 

NASTASI DISTRIBUTING CO. 
912 Poydras St., New Orleans, Louisiana 

MAgnolia 6386 

COUNTER GAMES 
ABT 556.00 

55.00 
Advance Pectric Shocker, new.22.50 
Knetest nd Catncr, new 40.00 
Ba11Y Unna -Ball, new 45.00 

Foolhall Touchtlow cw 27.50 

ABT Skill Gun, Electric }35.00 
ABT Stmke.a.Lite 
ABT Challenger 
Bal.tVel r., caracole mo0e1 
Gottlieb 3-aY Grip 

Ill="anGlYstehee 
Skìllcrctte F]ectrle 

Large 500 Illu, 1955 CNaloy 
and Sync eurent FREE. 

577 Tenth Ave. lot 42nd SU 
New York 36, N.Y. BRyont 96677 

NEW LUXURY 2 PLAYER 
WITH 

NUMBER MATCH 
BONUS POCKET Buildup! 

Bonus Scoring I 

Multi -Tilt 1 

Brand New 

PLAYER CHANGE -OVER 

MECHANISM 

INSTANTANEOUS! 

a- sow ROSI RCEPt In 

tjiw C.O Id1TY 
Pt°Y 

ç 

ogt 

o ll N 
vrn to Y 

o 

o w 
thotFdAllenp°5 tS Ito pRO 

Cp ct 
sot. Darnni.iia! 

See YOUR %Lief.4226 -DISTRIBUTOR! 

SEEBURG MI 00A, LEI. 
WURLIT2ER 1015, 1100, 1250, 1400, 1500 
AMI MODEL 8, C, D 

ROCKOLA 1424, 1426, 1428, 1432, 1434, 1436 
COMPLETE SELECTION OF 5 BALL PIN GAMES, 
BINGO GAMES AND ONE BALLS. 

ALL TYPES OF ARCADE EQUIPMENT. 

Send /04 Aaice .L':ets 
New England's largest Parts Department - 
l.t us take core of your requirements. 

CREATORS OF DEPENDABLE PLAY APPEAL 
4242 W. FILLMORE ST. CHICAGO 24, ILL. 
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Tennessee 
Memphis 

EL di M. sala Co., Inc., 1074 Union A. 
Rock -Ola 

South Amosemeot Cn., 620 Madison Ave. 
AMI, Keeney. Oak, GoOlieb 

Nashville 
Hermitage Musk A Novelty Co., 423 Broad 

St. 
AMI 

Texas 
El Paso 

Rekhel Dislrlbuting Co., 1212 N. Copia St. 
Keenry 

SAM SOLOMONS BUYS! 
GUNS 

Gsnco BIG TOP 
Exhibit SPORTLAND 

U75.6o 
275.96 

GOTTLIEB PINS 
Sal,22 G CHAMP $735.00 

CHINATOWN 95.00 
SKILL POOL 75.00 HIT L RUN 65.00 
NIAGARA 65.00 
ALL STATE BASKETBALL 35.00 

UNIVERSITY COIN 
MACHINE EXCHANGE 
Mt North High St., Columbus 8, Ohio 

TI.: AXminster 43579 

11 HOT RODS 
FOR SALE 

TERRIFIC PRICE! 
(Speed Auto - 
King Type/ 

Coll TErrace 
6-4740 

IN NEW YORK CITY 

44AlryleA44/%41 

Utah 
Salt Lake City 

Das Stewart Co 140 E. Second St., Soutb. 
Rock -Ot . United 

Virginia 
Richmond 

O'Cormor Dlslrlbulora, lac., 2320 W. Main 
St. 

Wurlit:er 
Roanoke Vending Machine Exchange, 4930 

W. Broad 
Exhibit, Keeney 

Roanoke 
Roanoke Vending Machine Eachaoge, 3510 

Williams Road. N. E. 
Exhibit, Keeney 

Washington 
Spokane 

Dunk Distribution Co., 906 W. Second St. 
AMf, Bally 

West Virginia 
Charleston 

Roanoke Vawdlmr Machine Co., 158 W. 
Wachinglo6 St. 

AMI 

Wisconsin 
Milwaukee 

Badter Novelty Co., 2546 N. 30th St. 
Northwestern, Rock -Ola 

Vic Manhardt Co., Inc., 1705 W. Cltboure 
St. 

Magnecord 
United, Ent., 4227 W. Vlies St. 

Wurmur 

Canada 
Vancouver, B. C. 

Al Siegel Amusement Co., 630 E. Hastings 
St. 

WilhanlY 

Toronto 
Strati Distributing Co., 477 Younge St. 

Bally 

MONARCH RECONDITIONED BUYS 
INEVA 

185 
p 

CIGARETTE MACHINES 
EVADAS S185 I Uneed 1S Cot. MS 

unea cot. 
Un.d 11 Col. 
Rowe l6 Col. 
DuOrenier 7 Col. 
Duerenir g col. 
DuGnnir 11 Col. 

I 
uee 
SInuHCAPORE $235 

Wms. ALL -STAR 9 BASEBALL, 6 PI. 5175 

zs 

65 

CHARLEY P ERI 

es 

Keener 
SA PALIDE $415 

Unirad DELUXE 5345 MERCURY 

Bu .per POOL CAMES 
9 very special picos! 

Write for Lots° List 
Lincoln 9- 3996-7-5 Monarch Coin Machine, Inca 2257 -59 N. Lincoln, Chicago 14, IR. 

A. M. I. MODEL 'rC" 

WORMER 1100 

WURLITZER 1500 

$175 

155 

295 
RECONDITIONED -REFINISHED LIKE NEW/ 

Term(: t;3 DeD. Bal. C.O.D. 

2120 N. WESTERN AVE., CHICAGO 47, ILL U. S. A. ARmitage 6-5005 

EEClusire : ¡ Distributors in Kentucky, Indiana, Southern No 
"The House that Confidence Built" 

SOUTHERN AUTOMATIC 
MUSIC COMPANY, INC. 

ESTABLISHED 1923 
1535 Delaware Are.. Lexington, Ky, 
735 S. Brook St., Louisville 3, K . 

1000 Broadway, Cb1RIIIMII, Ohio 
129 W. Nefh St., IndinapotH, Ind. 

WRVS KW L0111 
MANORS,. 

PRAT ARE 110 6E111116 
FOR USED EQUIPMENT! 

WIA1 ARE 
YOUR FRIENDS 

tN IRE BUSINESS 

0011161 

Find out every 
week to 

Billbóard 
Order NOW at LOW Subscription Rates, 

Fill in and Mall Coupon Today! 

The Billboard, 2160 Patterson St., Cincinnati 22, Ohio 
Yes O Please send me The Billboard for one year at $10, 

'Foreign rate, one year, $10) 
889 

Naroe 

Add.. 
City 

Occupatbca 

Zocas.... State 

SCINATO 
F A 

O ` TABLE 
DELUXE PO . 

Gets you "on the ball" -with the best of all! 

Celeste Ravel 
MISS ILLINOIS 1954 -55 

scoring a winner 

2ucee IN 

OPERATION 

4e ú tu4 
CABINET 

STANDARD CUE 
48"L ONG 

eec4 These Features: 

Perfect operating Ball 
Release can't be cheated 

2 Coins 2 to 4 Players 
Perfectly squared to entice the professionals Distributor NOW( 
Green" rubber backed felt 

Order from your Keeney 
Simple coin mechanism 

Mahogany grained moulding -Cork Ankh body end legs 
Si.: 52' L, x 36' W. a 32' H. 

Conventional cushions 
Self- contained Cue Holder \ Rugged' durable construction 

Pfp/L;. CO. INC. 

J. H. % 
OGO W HEIN SOE, CKICAGO 

Bu mt 

VALLEY WAS FIRST TO MANUFAC- 
TURE AND ADVERTISE THE EXCITING 

PROFIT -MAKER SHOWN BELOW. 
IT'S THE HOTTEST DAME TODAY. WATCH 

VALLEY'S SENSATIONAL 

BUMPER POOL IS A SURE FIRE 

MONEY -TAKER and MONEY -MAKER FOR YOU! 
2 or 4 Can Play 

Remains trouble -tree 

after months and 

months of continuous 

operation. It's really 

trouble tree! 

(HECK THESE OUTSTANDING 

FEATURES: 

Politire Ball, 

TripCheat Proof 

Hand Maple Co 
'fraction 

Easy Assembly, M 
Electrical Hook Up; 

Genuine Rubberised 
tack Billiard Clolh (for long OM, less fear) 

Valley's Se16Storing 

Cue suck Holder 

Lire Rubber for 
More Action 

A. B. T. Double toc 
Cole Chute 

ternit. Free 

DIMENSIONi S 

36" wide 

52" long 

32" high 

SOMETHING NEW 
HAS BEEN ADDED 

WRITE OR PHONE FOR 

COMPLETE DETAILS TODAY/ 

VALLEY MANUFACTURING CO. 3" MO Ph net s BS87yorB588 
ichig°° 

ICOBRA CARTRIDGES 
aa0gnd na a.sunced, 7N n. 
common rl,m cairn n unridá.. e.nridw reurrsw wtÌ,ln 1e der. 

ELKTRONK INDUSTRIES 
P. O. Boa 200. Mesa, Arizona 

Every Conceivable kind of 
EQUIPMENT, 
SUPPLIES AND 
SERVICES 
Hai Been Sold In The Billboard 

WHAT DO YOU 
HAVE TO SELL? 

Writs BOX 666 
2160 Patience SUN( 

Claclmatl, Okla 
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tack/sr.,: Distributors for 

BALLY ROCK -OLA KEENEY CHICAGO COIN 
COMPLETE. UNE BALLY SINOO PARTS 

SHUFFLE ALLEYS 
/at1Y /Iw Rlbben 
/ally Geld Medal 
Chl. Coln sane Score owlet 
/ally tr.V Bowler 
sally Jae /owiar 

SZTs" 
Coln Ste"'"' 

Untied hued 
KwnoY Pxemaker 
Chi Coln Criu Groff To root 
Ba11Y Jumnf 

Pbo [ally Kiin 
/ally Con /roK 
Chi Coin Nollyweed 
Chi Coin Blinker 
Chl Coin sonal Sere 
/ally Malle Bewiar 
e.lw J.1 Bowler 3sw.N 
Chi Coin Sferltta Sí5.00 Knw:=1"ker I14.N 

Kwnev Ceniuiry 200.00 
Lan 200.00 

a,n 
-E THEY LAET -LIK[ NIW. 
roes Taroet Ithl CoiN H7S.N 

W rIM 
Wrife 
WriH 
W rNe 

Writs 
WrNa 

retie 
3.00 

250.00 

MUSIC :Van W WYNI 
Reck -Ota HI-Ft Select 5ß5.N 

a Comet í17a, 120 SIN. 5áJ10 
Seeburg h4100Á 2á.N w dIt ñóó 125.000 

ARCADE 
Rally cKiddle O5) Bulls Eye Write 
Chlea/e Coin Deluxe IBasebrin /ullf /Y Wr11e 
Chka00 Coln 1 /asebaln Bullf rs Write 
bellyy Rod WrHe 
EzhWH Spertlantl fMOVing TaraeN 5223.00 
aentO lMOVin9 Tar9etl Riffle Gallery 299.0 

:=T 
Sportsman IMOVin! Tarlett 219.30 

aenc0 OWrferback Wrke 
Oenta Champion bafeball W me 

SPECIAL WHILE THEY LAST 
f MldOet Melaf 5123.00 
2 Ducal 123.00 
1 Tank 150.00 
1 Tninf 130.00 
2 Chi hin 21300 
1 Rocket Fatrol 73.50 

PINBALLS 
aAYTiM/ WRITE 
awY[TY (375.00 Vrky !Oq.Od 
Naval 
aexh 

Time /10 
Yacht Club dm SPaiM 
fYH Club 
Ice Frolle 
UnHaO Rio 

125.00 
200.00 
223.00 
150.00 
110.00 

CALDERON DISTRIBUTING CO. 
450 Massachusetts Avenue. Indianapolis, Indiana 

ME-Iros 4.6408 

WORLD WIDE ... the most for your $$ 

Late 5 BALLS. 
)TAO! COACH (175 
DIAMOND LILL lá 
POKER FAG! 120 

DAYS u 
CHINATOWN 70 

NEW GAMES 
Bally MIAMI BEACH 
United PIXIES 
Gott. WISHING WELL 
United SUPER BONUS 
United PYRAMID 

IMPERIA Iá 
CLASSIC 120 
10TH FRAME STAR .... 

MISCELLANEOUS 
Ex. SHOOTING GALLERY -3175 
Gen<o 600 55 

Genco GOLDEN NUGGET 75 

alms. SAFARI 365 
Wurl. 1550 395 

WANT TO BUY 
ATLANTIC CITY 
CONEY ISLAND 

B RITE SPOT 
B RITE LITE 

Terms: 1/] Oepofif, 
BIante Eiahf Ora91 

Chic4-o 47 

2330 N. Western Ave. 

kdnk N°u'' 
...OPERATORS! 

For Your Attendance & Support 
At The Most Successful Showing 
In Our History ... 

...The New 

SEEBURG SELECT -O -MATI( V-200 

DUAL MUSIC SYSTEM 

%ÎZusic lot ¿vettJo to . . 

qeaet Nits lot L/ou 

MINTHORNE MUSIC CO. 
2920 W. Pico Blvd., Los Angeles 6, Calif., REpublic 4 -2177 
Phoenix Office -611 W. Washington. Phone ALpine 8 -8291 

CAN'T WIN? 

Courtroom 
Takes On 
Arcade Aura 

BOSTON, S t 24. -For a while 
Wednesday (21) an august federal 
courtroom looked a little like a 
Penny Arcade. The case involved 
two coin -operated crane digger ma- 
chines seized from a Revere Beach 
spot by the FBI in I951 during a 
raid. The government wants to 
confiscate them on the grounds 
they are illegal. The machines 
were taken under a law banning 
interrate transportation of gambling 
devices. 

The U. S. attorney, announced 
the machine was a fraud, since it 
would not give upany of the prizes 
heaped in the glass case. He 
thought he proved his point when 
he put in a nickel and got nothing. 
But on the second try he won a 
toothbrush. The judge inserted 
three nickels, trying for an alarm 
clock, but failed. The defense said 
it was a matter of skill, tried four 
nickels and failed, saying "I guess 
I didn't prove anything. 

The judge said he'd take the 
matter under advisement and de- 
cide in two weeks if the machines 
would be confiscated or returned 
to the owners. 

Ind. Distribs 
Continued from page 124 

operators. Juke box play has been 
holding up and collections have 
increased even during the summer 
months. Equally encouraging are 
reports covering amusement equip- 
ment operations. 

Increasing Vigilance 
All distributors admitted, how- 

ever, they are exercising increasing 
vigilance in granting credit. 

A leading distributor said he was 
governed by a simple four -point 
guide in appraising credit appli- 
cations. 

His first rule, he said, was never 
to permit over -buying. The pur- 
chase volume must be within the 
means of the operator, and within 
the scope of his potentialities. 

His second rule is: know your 
customer -know him well. 

The third point calls for an 
exhaustive check of the customer's 
credit standing. 

"My fourth rule is never to be 
tempted, never to be too eager to 
make a sale," he said. "If the 
check shows the customer is not a 
good credit risk, I don't sell him." 

Phono Credit Terms 
On phonographs, the credit 

terms of the larger distributors are 
12 to 24 months, on amusement 
equipment six to eight months. 

Indianapolis' recent reconversion 
to nickel play left Indiana with 
only one city Cary, where the dime 
chute prevails. 

Cary operators are satisfied with 
the results of the 10 -cent conver- 
sion. They say it has been profit- 
able even where it has meant a 
a slight drop in the number of 
plays. 

With fewer plays, they explain, 
there are fewer breakdowns -and 
the round -the -clock repair service 
constitutes a major drain on the 
operator's finances. 

SPECIAL SALE 
I -BALLY BEACH CLUB $170.00 
S-DUDE RANCH 205.00 
9 -PAtt4 SPRINGS 210.00 
3 -ICE FROLICS 215.00 
3-HI FI 225.00 
5-SURF CLUBS 240.00 2- YARIEIs 395.00 2- GAYETY 395.00 
2 -EYANS SADDLE 6 TURF 

(100 flub Model) 245.00 
10 -6ENCO IUMPIN' JACKS 55.00 
1- UNITED (5001851 GUN 

We Luxe) 275.00 2- UNITED IMPERIAL BOWLERS 205.00 
1-BALLS VICTORY BOWLER 315.00 

Aiso other Bingos and Bowlers. 
ul machines ready for location ". 

!,] down, bal. C.O.D. AF S /D. 

MICKEY ANDERSON 
314 East 11th 5t. Erie, Penna. 

Ph..., 5 -7549 

BOB CHARLES' OCTOBER SPECIALS 
All very clean 

MUSIC 
SEEBV RG HM 1NA NldeaWeS....E275.00 gEEBUR6 M 100 BL Consoles 
SEE BU RG M 100 A ConfWef 295.00 SE EBU RG M 100 C Consoles SEEBU RG M 100 8 COnsolef 465.00 

GAMES 
UNITED YANKEES nnt,0 UNITED CONY. SUPER 0 
UNITED TA RGETTES 275.00 PLAYERS 
UNITED EASTERN LEAOVES .... 215.00 UNITED OLYMPICS 
UNITED LIBERTY, Conv. GR. UNITED CARNIVAL RUNS CENTRAL 125.00 
UNITED MANHATTAN 10111 CHICAGO COIN SUPER FRAMES.. Sí0.00 

FRAMES 05.00 CHICAGO COIN 10th FRAMES.... SE.N 

'4 DEPOSIT WIRE OR CALL 

BINGHAMTON AMUSEMENT CO., Inc. 
221 Main St. .4515 Binsharn.s, N. Y. 

5195.00 
595.N 

E 17.00 
áJl/ 

L5.00 

Joe Ash says . 

you compare quality 

with price, Active is newt 
undersold) 

EXCLUSIVE DISTRIBUTORS 

FOR WURLITZER t. D. -- 
GOTTLIEB i CO. in S. Ain 
say, Dal. and E. Pennsylvania. 

Joe Ash says... 
Los compradores on I 
entronero encontroron 
estos aparatos libres do 
contratiempos o los mas 
bolos precios de oquL 

Exportamo' Iotgos de 
bobs (pin games) y v4 
loner." (music mochios) 
nosy os a netruidos 
listas par. operation. 

ACTIVE FRement 79s. 
Brood P. 

Phila. Bo 

AMUSEMENT MACHINES CO. Write or wire for prices 

YOU CAN ALWAYS DEPEND ON ACTIVE -ALL WAYS 

FOREIGN 
BUYERS 

We Are 
Export 

Specialists 
Ask ter ode special price lists cn 

reconditioned equipment. 

We Have for 

IMMEDIATE DELIVERY 

the following 

BALLY HITS 
ABC Bowler 

Congress Bowler 

Jumbo Bowler 

King Pin Bowler 

Miami Beach In -line 

INTERNATIONAL " _. " , SCOTT -CROSSE 
AMUSEMENT CO. COMPANY 

1423 SPRING GARDEN STREET Rhl.nhov 67712 PHILADELPHIA 30 PA 

....ee.1 

all over the world 
25 

WURLITZER 

1100's Ñ:w 3 AMI E- 120's, 
Weise -Cable $475 ea. 

WANTED: LATE USED UNITED 
and BALLY SHUFFLE ALLEYS 

10 WURLITZER 
1550's, $275 ea. 

Largest Stork 
in World of 

KIDDIE 
RIDES 

100% Guaranteed 
Easy Terms Arranged 
send for Complete List 

RED D 298 LINCOLN STREET ALLSTON 34, MASS. 

Al. 4-4040 Cable Address: REDINC 

DISTRIBUTING CO., INC. 

WURLITZER -BALLY- UNITED Dbfribufo.s for 

POOL GAMES 
IMMEDIATE DELIVERY 

Write Us for Your Lowest Price 

SPECIALS 
óeebur9 001000 -i00 Selection -.s rpm 31x5 

BINGOS 
KDieeney 

.mena 5235 
ub 'RI Keentney 

210 Ceury 
215 Kenney 
165 oem, ... s 

K een<y 
Corn ivai .. 1,0 

Keeney 
10 Player. 95 

K eenev 
6 Player 75 

SHUFFLEBOARD 

SUPPLIES 

Shu / /lepoartl 
Game Wax, 
Cau 

PVCkl 
112)f 
ISet 

CHICAGO, ILLINOIS 

JUNIPER 8 -1814 
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New Sentinel TV -Juke Unit 
Continued from page 109 

juke box mechanism in the lower 
half of the Select -O- Vision unit. 

Sentinel Radio, a major radio, 
television and phonograph manu- 
facturer, announced the TV -juke 
box combination idea last January, 
introduced the model at the MOA 
show in March. 

The upper half of the unit 
features a black and white 27 -inch 

FOR SALE 

12 ELECTRONIC 

POINTMAKERS 

1 ELECTRONIC 

BINGO 
Writs 

Box 823 
The Billboard 

Chicago 1, Illinois 

THE BILLBOARD is 
the only trade 
paper covering the 
general showbusi- 
ness field with an audited 
paid circulation. 

television set, a removable panel 
for a juke box wall box across the 
middle, and a simulated juke box 
grille as its base. A 21 -inch color 
set will be added to the line when 
economical. 

Distribs Appointed 
Distributors appointed were 

Coast Amusement Compas , 827 
S. W. 13th Avenue, Portland, Ore.; 
Ross Motor Sales, headed by 
Roy Ross, 6363 Livernois Avenue, 
Detroit; Niles Phonograph & Ra- 
dio Company, headed by L. L. 
Rose, 1426 Market Street, Denver; 
General Distributing Company, 
headed by Harry Prock, 2814 Main 
Street, Dallas; Border Sunshine 
Novelty Company, headed by 
Harry Snodgrass, 2919 N. Fourth 
Street, Albuquerque, N. M.; R. S. 
T., Inc., headed by M. Ramaseri, 
5300 Arsenal Avenue, St. Louis, 
and Cragun Music & Amusement 
Company, headed by Norman W. 
Cragun, 8245 Porter Avenue, Og- 
den, Utah. 

Regional managers named this 
week were Harry Drollinger, South- 
west territory; Merle Runyon, Cen- 
tral, and W. E. Simmons, Western 
regLOn. 

District managers named and 
their areas follow: C. J. Hardin, 
Alhambra, Calif; R. D. Stumps, 
Hollywood; Robert L. Loyd, Dal- 
las; Floyd C. Singleton, Greenville, 
N. C.; Clifford Kemp, Portland, 
Ore.; Fred Bush, Denver; Lyn 
Dickerson, Houston; Lawrence 
Shaer, St. Louis, and Harry S. 
Funk, Newcumberland, Pa. 

$U-WH[N YOU ARE 

EXHIBIT'S 

SKILL POOL 
Is the hottest, most wanted game in 
15 years! Get out from behind the 
8 -ball with this location proven 
money -makerl 

We are delivering NOW! N 
Bally MIAMI BEACH 

Unitee PI %IES 
F /RST .Conditioned 

SURF CLUB 
PALM SPRINGS 

DUDE RANCH 
BEACH CLUB 
BEAUTY 
YACHT CLUB 
PALM BEACH 
CONEY ISLAND 
suor Lwtfr 

$235 

xu 
193 
173 
750 
100 
100 

FIRST-Conditioned 
EXHIBIT 

500 GALLERY 
SPo RTL AND S.G. 
SHOOT GALLERY 
JET GUN 

GENCO 
LD WES Se2S 

RIFLE GALLERY 715 
SKY GUNN 

T 

ER ls5 
UNITED 

CARNIVAL DELV %E $705 

f33S 
us 
ns 
lu 

SEEBURG 
COON HUNT f715 

SHOOT THE 
BEAR .130 
CHIC KlN SAM 

FIRST- Conditioned 
CHICAGO COIN 

THUNDERBOLT H73 
TRIPLE STRIKE X15 
FLASH 
STA RUTE 765 

75 SUPER FRAME 
ADVANCE Iri 

0 

TRIPLE SCORE 113 
DOUBLE SCORE +S 

10TH FRAME ]S 

UNITED 
DELUXE CLIPPER 
DELUXE Vat C DELU %E MlRUR 
BANNER 
ACE 
TEAM 

IMPERIAL 
CHIEF 
ROYAL 
OLYMPIC 
OFFICIAL 
DlLUxE 

KEENEY 
N CETURY 5795 

BIKINI .. 775 DIOND 773 
PACAMEMAKER 135 
DOMINO 173 
CARNIVAL 93 
CLUB l0 PLAYER 7T 
6 PLAYER 33 

LENCO 

CLOSEOUT! 
Chicago Coin 

CRISS CROSS 

TARGET 

$24950 

COIN MACHINE 
EXCHANGE, INC. * Your Assurance 

of the Best! Joe Kline d wally Finke 

1750 W. NORTH AVE. CHICAGO 22, ILLINOIS Dickens 2 -0500 
MMIM 

Your American Red Cross Is Always There After Disaster Strikes 

,1.O1aVING wE1.1. OF t Ts, . GOTT LI E IB'S 
F Qß 

II 

tpRN A Sy 0 OF COINS 
OWE 

FROM THIS FOUNTAIN! 
4 Advance Targets When Hit Change Colored Lights. 

Hitting Any Target 4 Times Lights Hole for Special 

Lining Up All Targets On Same Color Lights Hole 
for Super Special. 

Cyclonic 
Kickers 

2 
Supe 

Flippers 
r poWefed 3 Rotating-Light 

Pop Bumpers 

8 Rollovers Advance Corresponding Target. 

3 Light Up Rollovers for High Score. 

2 Light Up Rollover, for Super High .Score. ( W Ì1 
r 

Vilit: 
alL1 aeArtaii12n aa 8aeelte#uad,iiil"Pa"! lr 

1140 -SO N KOSTNER AVE. 
CHICAGO 51, ILLINOIS 
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o. 
EXPORT & AMERICAN BUYERS! 

DAVIS PHONOGRAPHS ARE UNCONDITIONALLY GUARANTEED 
MECHANISMS ARE STEAM CLEANED 

Telephon.- Wirror write o tour order. 
li7 

er ve labt etl. 
7/.e bllowinf modele i1.bl fa prompt shipment: 

SEEBURG WURLITZER ' 

148ML $129 1400--1450 
sí25 

M100A 340 1500 3zs 

M100B 495 i55 A 395 
M100[ 625 ROCK -OLA 

11 

p ¡ ¿1el5 3 HM100A HIDEAWAY 215 142e $119 
1436 Fireball, 120 SeteMrom 335 

H146 HIDEAWAY 50 1438 Comet 495 

H147 HIDEAWAY 65 AMI 
H148 HIDEAWAY 15 " 

D -4o 
E -120 

é 

WALL BOXES 
WURLITZER 104 Selections (52041, like new $49.00 
WURLITZER 24 Selections 13020), 5c, 10c, 25c 9.95 
WURLITZEO 219 Steppers 14.95 
SEEBURG 20 Selections, 5c, 10c, 25c, 3 -wire or wireless 14.95 
SEEBURG 20 Selections, Sc, 3 -wire or wireless 4.95 
AMI 40 Selections Steppers 22.95 

$Its 

295 
495 

PRIVATE WESTERN UNION WIRE Cable Address: "DAVDIS" 

WESTERN EXPORT 

DISTRIBUTING 
Exclusive Seeborg Factory Di,frlbulor 

738 Erie Boulevard East 
Syracuse 3, N. Y., U.S.A., Ph. 73.1631 

TH. 'The Amusement Industry's 
BILLBOARD Leading Newsweekly' 

. with Audited Paid Circulation to match! 

Dean Bows With 
New Pen Vender 

CHICAGO, Sept. 24. -The Dean 
Manufacturing Corporation will be- 
gin shipment of its new model 
Ball Point Pen vender to distribu- 
tors next week, AI Zogas, president, 
announced today. 

Part of a package deal offered 
by the company, producers of pens, 
the new vender features a more 
positive pen feed that eliminates 
jamming, Zogas stated. 

The front also has been designed 
for displaying a pen. The machine 
is 5 inches deep, 8 inches wide, and 
13 inches high. The shipping 
weight is 14 ppunds and the list 
operator's price is $24.75. 

Costs Hinder 
Continued from page 108 

three jukes and six pinballs. No 
further expansion is planned for 
this year. 

Berlo Vending, operating candy, 
ice cream and popcorn machines, 
is planning to buy more new ma- 
chines in the final quarter of this 
year than were purchased in the 
same period of 1954. Receipts for 
this firm were reported above last 
year. 

Beacon Amusement Company, 
operating pinball games and shuf- 
fle bowlers, reports maintaining 
steady sales, due to "good, new, 
live pieces that stimulate play." 
The firm estiníated it has pur- 
chased a total of 25 new machines 
in the last eight months. More 
new equipment is on order. 

IOY-1A-iL 
as7R BUTTING, /NC. 

ICE FROLICS 5265.00 
DUDE RANCH 225.00 
BUCH CLUB 115.00 
PALM SPRINGS 225.00 
Hl FI 225.00 
SURF CLUB 275.00 
MIGHTY MIKE Write 
(leanest Games You've Ever Seen! 
1/4 down -the rest "SIGHT DRAFT." 

Ask for 
Ben Mackie or Harold Hofiman. 

3126 Kessen Ave., Cincinnati 11, 0. 
Phone: MOnfana 1 -5004 

MUST 

LIQUIDATE 
OUR 

INVENTORY 
Write for List 

NO REASONABLE OFFER REFUSED 

DAVID ROSEN 
Exclusive A MI Dist. Ea. Pa. 

855 N. BROAD STREEE PHIUIOELPNIA, 23, PA. 

PHONE: STEVENSON 2-2903 

GIVE TO DAMON RUNYON 
CANCER FUND 

LCGCtrG 

TOURNAMENT POOL 
for 2 or 4 Players 

Featuring NO ELECTRICAL CONNECTIONS, NO SERVICING 

YOU'VE SEEN OTHER POOL GAMES -BUT YOU'VE 
NEVER SEEN ONE WITH SO MANY SURE -FIRE 
PROFIT FEATURES! 

DUAL LEVELING GAUGES (built -in) 
permit perfect leveling in both directions. 

Assures players that table is level. 

CHEAT -PROOF COIN BOX releases 
all balls only after coins actually drop! 

CORK -LINED BALL DROP insures 
quieter operation. 

FINEST GENUINE FELT TOP -same 
material used on regulation billiard tables. 

SEA AT YOUR DISTRIBUTOR TODAY, 

The 

ONLY POOL GAME 
designed for optional 

TABLE LIGHT 
for use in dimly- lighted 
locations! (available at 
slight additional cost) 

LIVELIEST BILLIARD 
BALLS AVAILABLE. 

GEINCOO 

A ASK YOUR DISTRIBUTOR 

ABOUT ANOTHER GENCO "HIT" 
-Championship BASEBALL 

A1Ll,-LOtATiON' 

FOOTBALL GAME 
RIGHT IN SEASON ... 

FOR EVERY LOCATION 
Featuring the Genco Exclusive -Ball is Act- 
ually KICKED THROUGH THE AIR for 
5 feet from moving tee. It's really different! 

MFG. & SALES CO' Chicago 14, Illinois 
2621 N. Ashland Avenue 
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PAN OPERATORS 
EXCITING UNIQUE 

PIN -UP & 
BURLESQUE LOOPS 

FILOMER LABORATORIES 
Sua Hollywood Blvd., Hollywood te, Cal. 

BINGO SPECIALS 
GAYETY $445 

VARIETY 425 

SURF CLUB 285 

PALM SPRING 250 

ICE FROLIC 250 

FROLICS 100 

PALM BEACH 90 

ATLANTIC CITY 90 

YACHT CLUB 90 

BRIGHT SPOT 85 

CONEY ISLAND 85 

SPOT LIGHT 60 

WRITE 

SUPERIOR SALES CO. 
Dept. R-6 

7855 Stony Island Ave. 
Chicago, Illinois 
Bayport 1 -1616 

Chi Coin Names 
Sportland New 
Houston Distrib 

CHICAGO, Sept. 24. - Sport - 
land Amusement Company, Hous- 
ton, has been appointed distributor 
for Chicago Coin Machine Com- 
pany in that city and the surround- 
ing area. 

Sportland Amusement is headed 
by Joe Steele, Fred Troy and W. 
C. (Bill) Lynch. Ed Levin, Chicago 
Coin director of sales, said Sport - 
land would handle the firm's 
amusement game line in the ap- 
pointed area. 

Price Index 
Continued from page 123 

Uneeda Candy 

HIGH Lout 
Times 

Wrrd 

(6 col .l 

1k:cede Model E 

(6 col.) 

65.00 

75.00 

65.00 

75.00 4 
Uneeda Model E 

(8 col .l 80.00 80.00 4 
Uneeda Model 500 

(9 col.) 100.00 100.00 4 
0- Select -It 
Victor Model V, 

lc Cabinet 

52.50 

9.50 

52.50 

9.50 

4 

4 
Victor Model V, 

B/G Wheel 8.50 8.50 4 
Victor lc Baby 

Grand 8.50 7.50 5 
Victor Rocke( 55 10.00 10.00 2 

Earn More Mney 
with 

KiddieFùn Equipment 

NOT -ROD 
COIN- OPERATED AUTO -RIDE 

Packed with appeal to junior 

marksmen, boys and girls. from 

6to 16. Bally BULL'S EYEJunior 

Shooting -Gallery is a gold -mine 

in every location frequented by 

youngsters. Realistic westerd 

siashooter shoots IO to 20 shot4 

for nickel stenciling wild animal 

targets. shots and hits register. 

ing on illuminated scoreglass. 

Pistol is positively safe, because 

no bullets or pellets are fired, 

hits Ngislerieg when gun is a4 
curate(yaimed8 ndtrigger pulled. 

Gayly colorful cabinet occupies 

only I54 ft. by 311. o(noor -space 

to lake in coins at a rate o(415 

to 535 per hon. 

Miniature replica or early vintage 

automobile in ey-catching 

colors... with rat horn and 

headlights ... HOT -RODS take 

youngsters on a Walling, rocking 

Ode. Mounted on rigid metal 

base, ncentric motion of HOT- 

ROD car crates illusion of ex. 

tiling travel on a countryrad 

...an illusion so atlraetivt IS 

boys and girls. from toddlers to 

peen agars, that HOT.R00 keeps 

busy earning money every 

minute sf the day. 

BULL'S EYE 
COIN- OPERATED JUNIOR SHOOTING- GAIIERY 

COIN- OPERATED HORSE -RIDE 

THE CHAMPION is e tilt -tike 

western golden -palomino bronco 

in irontough plastic ... with 

genuine cowboy saddle. All- 

metal base permits operation 

outdoors in all weather. THE 

CHAMPION walks, hots or gal- 

lops, as rider controls speed by 

Pulling reins. Riding-timeisad- 

juslable to 45 seconds, I minute, 

90 seconds, 3 minutes. Occupy- 

ing only 22 is by 44 in. of Om 

span, THE CHAMPION taker is 

52.00 to 54.00 per hour. 

Bally Manufacturing Company, 2640 Belmont Ave., Chicago 18, III. 

Where Crowds Gather .. 

YOU CAN BE SURE THERE'S EXCITEMENT 
-AND -THAT'S JUST WHAT HAPPENS WHEN 

EXHIBIT'S 
POOL "" 

MOVES INTO A LOCATION .... 
"SKILL POOL" has turned into the 
hottest, most wanted game we have 
ever seen. It's a MONEY -MAKER 
that's setting new highs every day. 

While others are just TALKING, 
Exhibit is DELIVERING "SKILL 
POOL"... the game that costs you 
money if you don't have it on loca- 
tion today. 

Call or wire your nearest distrib- 
utor. Get quick delivery on a real 
MONEY- MAKER. 

EXHIBIT SUPPLY COMPANY 
Established 1901 

4218 W. LAKE ST. CHICAGO 
PHONE: VA 6 -3100 

Copyrighted material 
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Time- tested play- appeal of 

triple cards is built into the 

amazing new MAGIC CARD 

Ì that expands from 5 lines to 

7 lines, then to 8 lines, finally 

to 9 lines, as MAGIC CURTAIN 

folds back, revealing extra lines 

and giving playerswidestchoice 

of ways to score. See the new 

MAGIC CARD and see why 

MIAMI BEACH is breaking rec- 

ords for earning -power from 

coast to coast. 

624.-,a' ;Ma 

SUPER.) 
BOOSTS 3-IN-LIN 
TO 5-IN-LINI 

RED AN 
YD ELLOW 

SUPER-LINES 
BOOST 3-IN-LINE B 

TO 4-1N-I INE 

SELECT -A -SPOT 

X- CORNERS 
SCORE 100 OR 300 

ADVANCING SCORES 

EXTRA -BALLS 

o do operators' earnings 

BALLY MANUFACTURING COMPANY 
2640 BELMONT AVENUE CHICAGO 18, ILLINOIS 

BY 
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REMEMBER 
THE 

GREAT EXCITEMENT 

when we introduce 
N 

N 

d _axí>ï 
Scoring 

WANOTIIER FIRST!... 
chicago coin 

Presents Their Newest Sensation... 

1 
Player by skillfully timing his shots to strike 

pins simultaneously with a lit number on the 

"Number -Lite" panel on playfield lites up 

a duplicate number on Number Panel 
contained on back glass! 

NEW 

GIANT 
SIZE 

PUCK 

2 Player by skillfully lighting up any 2 numbers / 
in line scores 500 additional points! 7 

3 Player by skillfully lighting up any 3 nunLers 
in line scores 900 additional points! 

4 Tournament style playing method ... eac 
player up shoots 3 consecutive frames befor 
the next player gets his turn! 

All Steel Front Door- National 
"Slug Rejector" Coin Chute 

4 Drum Scoring! 

1725 W. DIVERSEY BLVD. CHICAGO 14 

5 Player gets 500 points for a strike! 

6 Player gets 350 points for a spare! 

7Strike in 10th frame followed by 2 strikes 
stores the same as any other 3 frames! 

ilitc(atro 
4rdiirif 

MACHINE COMPANY 
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11111111 

Pick the Ballybowler best for each location ... your choice of Official Scoring 
or Speed -Control Scoring... with or without match -score features... dime - 
play or three plays for -a- quarter. All 4 Ballybowlers are location -proved 
big money -makers. 

BIG bowlers earn BIG money 
POPULAR 

OFFICIA 
WING 

SCORES 

BOWLER earnings climb to a new sensational high ...as 
20,000,000 bowlers and their millions of non -bowling 
friends ... discover the fun and fellowship ... and the 
sporting satisfaction of shuffle- bowling by OFFICIAL 

BOWLING RULES. For biggest group -play ... and 
continuous repeat -play ... resulting in bigger bowler 
profits ... get Bally ABC -BOWLER on location now 

. . . or CONGRESS- BOWLER for added attraction of 
match -score features. 

THRILLING 

gPEEI»'-"NrRaóREs 

ytew KING -SIZE Pead 

/;V 
OVER -SIZE Paeh 

" - - - New King.site Pins, nearly a WA 

high and almost as big as official 

bowlingalley pins. increase play. 

- appeal of all Ballybowlets. 
Com- 

pare new giant pin (left) with old 

fashioned pin (right). tAatching 

the new big pin is the new Bally 

over size puck with a hefty, husky 

teal that adds to thrills of 

shooting. New o ersize puck is 

larger Puck on each playfield be 

low. Compare s ze with smaller 

old.lashioned pucks. 

NOW popular 4 -digit shuffle- bowling ... with exciting, 
bell -ringing SUPER -STRIKES and SPEED -CONTROL 
scoring ... is more fun than ever ... on newest Bally - 

bowlers with sensational king -size pins and hefty, he- 

man giant puck. Get more money out of your bowler - 
spots by getting Bally JUMBO BOWLER busy for you 

now -or KING -PIN BOWLER for added play -appeal 

of triple -match feature. Order Ballybowlers from your 
Bally Distributor today. 

ti.JUMBO sown; 
FAMOUS 

2)e 4%e 
FEATURES 

ALL 4 BALLYBOWLERS 
feature flashy 

fight.up scores with high.speed totalizing; 
beautiful clubstyled cabinets, ruggedly 

constructed for years of money- making 
operation; Popular 7.10 pickup; 

genuine 
Formica playfield; 

hinged pin. hood, doors 
and playfield with easy- up.elevator 

speedypin reset; quiet operation; sturdy, 
trouble proof mechanism. 

CONGRESSBOWLERand 

ABCBOWLER play 10 

frames... are available in 

dime play or one play for a 

dime, 3 plays fora quarter 

... require only 81 ft. by 

25 in. floor space. 

KINGPIN BOWLER and 
JUMBO BOWLER are easily 
adjustable for 5 trames or 

10 frames ... available in 

dime play or one play for a 

dime, 3 plays for a quarter 

.. require only 81 fl. by 

25 in. floor space. 

cc bowler 
W MATCHSCORE FEATURES 

howler ar g ress 
BALLY MANUFACTURING COMPANY -2640 Belmont Avenue, Chicago 18, Illinois 
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UMITED'S 
DELUXE N (A 

SNUFFLE 
ALLEY 

BONUS FRAME FEATURE! 

BONUS 

000 

SCQRE. 

-wit ßbáy'.h ,a -3r..u,. L -____- 

'STRIKE rSTRI K E Q AY YAKET BONOS SCONE zoo' SRKEQCOIICFt onus sou 
Fß¡,op SARE I]COtI[CTSE saasfS K8R i 

\ E []/ ApVAIICES BQküi SCORE 00 
: 

EI*3 

STRIKE 120 i 180 ) 240i 3001360I4201480y54016001 
STR.KE 

Q. SPARE 
1 40 1 80 112011601200124012801320136014001 

sPRE 

.., 
I 10 I 10 l 20 I 20 130 I 30 I 40N 1 

40 > 
50 150 } G , . 

Gi 

) 240 0 
Nus SCORE 

TOP g0 PLAYER'S 
SCORE 

BY 

S TRANSFERRED 
TO 

Y TH FRAME) 

BONUS SCORE BONUS FRAME 

SCORING 
STRIKE IN 

SCORE 
69 

HIGHoreS'ntrease Each Frame to 600 Top 

Stoke and Spore 

10TH FRAME EXTRA SHOTS FEATURE 

ADJUSTABLE FOR 3 FRAME OR 11 FRAME PLAY 

UNITED'S SLUG REJECTOR 

TWO SIZES: 

8 FT. BY 2 FT., 9 FT. BY 2 FT. 

SEE YOUR 
DISTRIBUTOR 

éN.0 Q,OFQ.«V% Oi.QQ.\ \ VEHE \4 \,\\\\O\1 

3 [!O\ H. A\\EOQ:H\à a 

SUPER BONUS IS ALSO AVAILABLE IN REGULAR 'MODEL WITHOUT 

MATCH FEATURE OR FRAME ADJUSTMENT 

UNITED 
OPERATORS 

ARE 
SUCCESSFUL 
OPERATORS 
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NEWS 41cj,4yLLLc 

THE MUSIC SYSTEM THAT OFFERS 

11: 11111-11M 

O MUSIC 

OPERATORS 

See other two -page advertisement 
in this issue for more information 
on the new Select- O -Matic "200." 

America's Finest and Most 
Complete Music Systems 

P. SEEBURG CORPORATION 

Chico4o 22, lihnof 

DEtNDAötE MUsiC ,TsTEM> > NuE 14u', 
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