
01 8.2014. bill
ard.co

M
S

 W
hat

io &
 R

etai
he F

irst S
I

IL E
V

E
R

LY

T
H

E
 F

IR
S

T
 V

IR
A

L S
E

N
S

A
T

IO
N

99 U
S $8.

A

1
10

7 896 4720
U

K
 5.50

B
Y

P
S

T
E

Y
G

R
E

E
N

B
E

6-,
F

IF
T

Y
 Y

E
A

R
S

A
G

T
1-41:3S

IN
E

S
S

. B
LU

N
E

R
T

E
C

H
N

O
LO

G
Y

 &
 LU

C
K

 B
R

O
K

E
 T

H
E

 F
A

B
F

O
U

R
 IN

A
M

E
R

IC
A

. W
H

A
T

 C
A

N
 W

E
 LE

A
R

N
 R

O
M

 IT
 T

O
D

?

0 1>
`7S

.
-'1'.."



Gerardo Orb,
We are proud to welcome you

to the ASCAP family.

WE CREATE MUSIC

ASCAPIOto
YEARS

ASCAP makes it possible for music
to touch the lives of millions.
ascap100.com Explore the Timeline Watch t Film Hear the Song



VIEVVP

HAPPENING NOW

P.44 "Radio stations used to
freeze their rotations around
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P.4 "To see somebody of Beyonce's caliber doing
something innovative is what the music industry needs.
Ofcourse, it's a slap in the face to CD retailers; it shows
they should accelerate their plans to exit that business."
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Who's Next?
The music business can't stop talking about the impact of Beyonce's surprise
release-expect copycats in 2014
By Andrew Hampp and Ed Christman

In just four weeks, Beyonce has accomplished what few-if any-artists
could pull off, stealthily releasing her self -titled album to widespread
acclaim and enough crazed fan excitement to sell 1.5 million copies,
according to Nielsen SoundScan. (That already beats the 1.4 million that
her last album, 4, has sold since its June 2011 release.) But has Beyonce's

bombshell made her a few important enemies in releasing new music
without any advance promotion? And what can the industry learn from her
experiment? ! "I imagine every retailer is trying to figure out a way to prevent
the Beyonce release model from happening within the next six to 12 big
releases," one senior label executive says. "This is an industry ofcopycats, so I

expect we will see this again this year."

Beyonce
attends
a release
party and
screening for
new album
Beyonce in

New York on

Dec.21.

Amazon and Target both balked at carrying the al-
bum, in part to protest Beyond's one -week exclusive
sale at the iTunes Store. And radio, left in the dark
about the album and potential singles until its surprise
release at midnight on Dec. 13, made a few power plays
of its own. Columbia, Beyond's label, planned to issue
the Jay Z -backed "Drunk in Love" to R&B and hip -hop
stations, but initially prepped the racy sex jam "Blow"
for top 4o. Top programmers at Clear Channel and
CBS Radio, however, pushed back during the album's
first weekend of release, informing Columbia that they
would be playing the Ryan Tedder- and The -Dream-

penned ballad "XO" at the format instead, according
to multiple sources.

Long-term support from radio and retail is essen-
tial for a project as ambitious as Beyonce's, and what
will take its sales "from i million to 5 million," one
label head says. And many executives believe the
concept of "windowing"-single-channel, one -week
exclusives like Beyonce's iTunes deal and Jay Z's with
Samsung-will become more the norm in 2014. "Re-
tailers who are worried about this happening again
should be. It is inevitable," a senior label executive says.

Target has had a fractious relationship with iTunes
in recent years, threatening as recently as am not to
carry Frank Ocean's Channel Orange following its sur-
prise one -week exclusive with iTtmes. (The retailer ul-
timately caved weeks later.) In a statement to Billboard,
Target spokeswoman Erica Julkowski said, "At Target
we focus on offering our guests a wide assortment of
physical CDs, and when a new album is available digi-
tally before it is available physically, it impacts demand
and sales projections."

Following Target's and Amazon's decisions, Beyon-
d made an appearance at a Walmart in Tewksbury,
Mass., on Dec. 20, handing out $37,500 in gift cards
(paid for by Sony) to surprise fans and placate the im-
portant retailer. A merchant with another top to ac-
count says Beyond's iTunes exclusive "isn't the way to
do business, if you care about the long-term health of
the industry. It's not easy nowadays to sell music. Any-
thing that made it more complicated and harder for the
customers hurts the business."

Still, Mike Dreese, CEO of East Coast chain New-
bury Comics, calls the release strategy "awesome" on
Beyonce's part. "To see somebody of that caliber doing
something innovative and actually pulling it off is what
the music industry needs," he says. "Ofcourse, it's a slap
in the face to other music retailers from an artist that has
enjoyed widespread support from them. Ifyou are a re-
tailer of shiny discs, the Beyond release shows that they
should accelerate their plans to exit that business."

At radio, where programmers initially bristled at Be-
yonce and Columbia's stealth approach, the first two
singles have been performing well. "Drunk in Love"
posted a 23% gain in its third week on Billboard's R&B/
Hip -Hop Airplay chart to 19 million audience impres-
sions, enough to debut at No. 45 on all the -genre Hot
100 Airplay chart with z8 million in all -format audience
(up 18%). And "XO" has already outpaced Beyond's

OBILLBOARD I JANUARY 18, 2014
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Beyonce continued from p. 4

last single, 2011'S "Countdown," at top 4o by debuting
at No. 32 on the format chart the week ending Jan. 4.

Columbia executive VP of promotion Lee Leipsner
was pleasantly surprised by radio's enthusiastic and im-
mediate response as 2013 ended. "[Considering] they
didn't get a lot of lead time and there wasn't research, ra-
dio responded so favorably. That they jumped onboard
for the holidays showed they wanted to share in the pub-
lic's excitement." Regarding the two tracks currently at
radio, Leipsner says, "Support has been amazing."

Sales of the singles have been even stronger. In
the first three weeks of release (the songs were avail-
able for individual purchase and streaming on Dec.
20), "Drunk in Love" has sold 275,000 copies and

"XO" 76,000, according to Nielsen SoundScan. Other
strong sellers on Beyond include the Drake -featured

"Mine" (106,000), "Partition" (65,000) and "Pretty
Hurts" (79,000). In total, the album has individual
track sales totaling 814,000 units.

"Beyond is bigger than a single-Beyonce has creat-
ed a movement," Reggie Rouse, VP of urban program-
ming at CBS Radio and PD at Atlanta's WVEE and
WAOK, told Billboard hours after the album's release.

"She just kills it. She is the standard. Beyonce made
every radio station, blog, TV station react to what she
did. Jay by himself is great, Beyond by herself is great.
Together? There's nothing like it."

As for other ways the project could gain legs in the
coming months? There's the back end of her global
Mrs. Carter tour, which wraps in Europe in March. And
there's the next iteration of her multiyear deal with
Pepsi, which in 2014 will include original content built

around Beyond's recurring theme of female empow-
erment. The brand previously premiered Beyond bo-
nus cut "Grown Woman" in a global commercial last
year, and exclusively distributed the full-length video
on its Pepsi Pulse site the week after release.

"I love Beyond because to me she goes beyond chal-
lenging the status quo and sets the standard," says
Frank Cooper, chief marketing officer of global con-
sumer engagement for Pepsi's sparkling beverages
group. "It was great to be a part of that process and set-
ting that new standard alongside Beyond."

And then there's a few tricks up Beyond's sleeve
for future singles-including full-length audio ver-
sions of video interlude "Yonce" and feminist anthem

"*"*Flawless" and a more radio -friendly edit of "Blow,"
all of which exist and are ready for the right release, ac-
cording to executives familiar with the plans.

And though Beyond was described by some as a
more challenging listen than her more pop-leaning
previous efforts, the artist expressed her intentions at a

screening of the album's videos on Dec. 22 in New York.
"My goal was putting together a body of work," she

said. "I just wanted to know if people care about music,
because honestly I was at a point where I felt like, 'You
know, everything feels the same'-like what I said in

`Ghost': 'All the shit I do is boring.' That's how I felt. If
I could not challenge that, then maybe it was time for
me to do something else or develop more artists, which
is something I want to do.

"I just hope that I continue to move forward and chal-
lenge myself," she added. "Now that I've become a

mother, I just want my legacy to inspire people." 0

Additional reporting by Rich Appel, Andy Gensler, Gail
Mitchell, Gary Trust and Ray Waddell.

Artists. With major acts
ranging from U2 to Muse to
Shakira looking to return to
music in 2014, there's intrigue
on the next big surprise
release. One label head says
"only 10 or so artists" could
pull a Beyonce-like move, but
no one would want be seen as
a me -too.

Labels. Jay Z and Beyonce
both released albums in 2013
without an advance single,
while Justin Timberlake,
David Bowie and Daft Punk
all employed viral marketing
to launch top-secret projects.
Major labels will continue to
keep new content close to the
vest to create more effective
first -week sales.

!Tunes. The retailer always
insisted on the option to
sell individual tracks from
albums but the precedent -

setting Beyonce strategy of
windowing single availability
to boost debut -week album
sales may give labels leverage
in getting the same treatment
on future big releases.

Beyonce
visited a

Walmart in
Tewksbury,
Mass., on

Dec.20 to
hand out
gift cards.
Far left:
Newbury
Comics'
Mike
Dreese

The
Consumer
Electronics
Assn.
predicts that
consumer
electronics
revenue in

the United
States could
grow 2.4% to
$208 billion
in 2014. And
that might
include
$6 billion
in sales
from such
emerging
categories as

3-D printing,
health and
fitness
devices,
smart
watches and
Ultra HD.

THE

Action
el!HEART
RADIO
FEST GOES
COUNTRY
Clear
Channel's

iHeartRadio festival brand is
strapping on its cowboy boots
and heading to Austin. The
radio giant has announced
the first iHeartRadio Country
Festival to be held in the
Texas capital on March 29.
Following the model set
by the iHeartRadio Music
Festival, the country fest
will feature some of the
genre's biggest names,
including Luke Bryan, Carrie
Underwood, Eric Church,
Florida Georgia Line, Jason
Aldean and Lady Antebellum.

KOBALT
BUYS
WIN WOOD
SONGS
Kobalt Music
Copyrights

has acquired the global
publishing rights to Steve
Winwood's catalog. The
Grammy Award -winning
British artist is responsible for
a string of hits dating to the
late '60s, including "Higher
Love' and Toll With It The
deal gives KMC control of
Winwood's entire catalog of
177 songs, including those
written when he fronted
the bands Spencer Davis
Group, Traffic and Blind
Faith. KMC has acquired
both the publisher's share
and the writer's share of
the copyrights, excluding
performance royalties.

SONY/
ATV GETS
WISIN,
YANDEL
Sony/ATV
has signed

the exclusive publishing
rights of each member of
reggaetdn duo Wisin &
Yandel. The pair-Juan Luis
Morera and Llandel Veguilla
Malave-split last year, with
each opting to forge ahead
with his own solo project.
Together, Wisin &Yandel
notched nine No. is on

Billboard's Hot Latin Songs
chart, including 2012's
"Follow the Leader" with
Jennifer Lopez.

LIBERTY
HECKLED
OVER
SIRIUS BID
Liberty
Media's plan

to wholly absorb SiriusXM
is getting pushback from
some who say the investment
group's proposed takeover
price of $3.68 per share, or
around $10.6 billion, is too
low. Liberty Media, led by
investor John Malone, already
owns 53% of the satellite
broadcaster, and is seeking
the approval of a majority of
the remaining 47% to proceed
with the deal. SiriusXM CEO
Jim Meyer defended Liberty's
proposal, noting an acquisition
would bring cohesion and
structure at a time when the
company must compete with
Web -connected cars.
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Phil Everly
1939-2014

BY PHIL GALLO

phil Everly, whose harmony -driven marriage
of traditional country and early rock'n'roll
would influence the Beatles and genera-
tions of rock acts, died Jan. 3 at a Burbank,
Calif, hospital near his home. He was 74.

The cause of death was reported as complications
from chronic obstructive pulmonary disease.

Beginning in 1957 with "Bye Bye Love," a song that
went to No. 2 on Billboard's Best Sellers in Stores chart,
No. 1 on the country list and No. 2 at R&B, Phil and
Don Everly entered the pop world on the heels of Elvis
Presley, blending influences similar to his to produce
a gentler, harmony -rich version of rock'n'roll. "Wake
Up Little Susie" would be their first No.1, and between
1958 and 1967 they would hit the Billboard Hot soo
chart 3o times. They last charted in 1984 with Paul
McCartney's "On the Wings of a Nightingale."

Most of those hits were released between 1957 and
1962, with "All I Have to Do Is Dream," "Bird Dog" and

"Cathy's Clown" hitting No.1. The Everly Brothers' lay-
ered vocals, a tradition in country music, were unique
for rock'n'roll. They crossed over largely through em-
bracing the traditions of country singing, filtering their
vocals through the currency of doo-wop and adding a

backbeat and the stylized cool of Chet Atkins' guitar.
They sang traditional songs, became the go -to singers
for writers Boudleaux and Felice Bryant, wrote their
own and interpreted such artists as Roy Orbison, all
without ever disturbing the Everly essence.

Phil Everly sang in higher registers than his brother
Don, his voice often conveying despair and hopeless-
ness in songs like "Take a Message to Mary," "It's
All Over" and "Maybe Tomorrow," and burrowing
a state of unconditional romance on such ballads as

"Devoted to You."
Their best work combined sweetness with urgency,

and despite the bulk of their hits coming when they
were teens and in their early 2os, the songs and sto-
ries were often worldly and universal. As perfectly
teenage as "Wake Up Little Susie" sounds, "When
Will I Be Loved" is believable regardless of the age of
the singer.

"Whether it was Buddy [Holly] or Eddie Cochran
or Don and myself," Phil Everly told Billboard in 2011,

0 BILLBOARD I JANUARY 18, 2014

"none of us thought it would last because that was
what we kept getting told. Inside the perimeter, what
we were thinking was-and this is what we loved-the
cool thing was to do something original. That was im-
portant to all of us."

Among their fans were the Beatles, the Beach Boys,
Donovan, Gram Parsons and Green Day's Billie Joe
Armstrong, who recently released an album of Everly
Brothers covers with Norah Jones. In the early days,
Simon & Garfunkel based their act on the Everlys and
the brothers' tandem vocal style equally informed the
singing of John Lennon and Paul McCartney.

The Everlys' parents trained Phil and Don to sing
from an early age and had them perform on their
morning radio show in Shenandoah, Iowa. After mov-
ing to Knoxville, Term., they met guitarist/producer
Atkins and following a single release on Columbia,
signed with Cadence Records. "Bye Bye Love," fea-
turing the brothers playing acoustic rhythm guitar as
well as Atkins, established them as Nashville's first
successful pop act.

They became close to Holly, who wrote "Not Fade
Away" for the Everlys only to have them suggest he
record it. Holly's "Raining in My Heart" was pitched
to the Everlys with similar results. It was Holly's last
hit, a B-side in the United States and an international
smash elsewhere.

In 1961, Phil and Don joined the Marines, serving
for about six months. They toured intermittently and
were dropped by Warner Bros. after their 1968 al-
bum Roots flopped. They signed with RCA and after a

couple of albums famously split up onstage on July 14,

1973, at Knott's Berry Farm in Buena Park, Calif.
Phil released his first of six solo records, Star Span-

gled Banner, in 1973 and in 1983 had a top so hit in the
United Kingdom with "She Means Nothing to Me."

That year, Phil and Don reunited at the Royal Al-
bert Hall in London and recorded two albums in the
198os in addition to touring. They were inducted
into the Rock and Roll Hall of Fame in 1986 and the
Country Music Hall of Fame in zoos. They received a

Grammy Lifetime Achievement Award in 1997.
Besides his brother, Phil is survived by his wife, Pat-

ti Arnold, and two sons, Jason and Chris. 0

Phil Everly
in 1962
(above)
and with
brother Don
performing
on TV in
1960.

'The Master Class In
Harmony Singing'
The parents of BMI president Del Bryant, Boudleaux and
Felice Bryant, wrote 31 songs for the Everly Brothers,
including their first hit "Bye Bye Love" and signature
songs like "Wake Up Little Susie," "Love Hurts" and "All
I Have to Do Is Dream." Bryant shared his thoughts on

Phil Everly, a man he had known since 1957

My father used to get his hair cut by Ike, their father,
in Madison, Tenn. Ike was always saying, "I've got these
two boys and they're really good singers." Everybody in
Nashville has a relative who sings, so my father, much
like anybody else, would say, "I'd love to hear them."
But it never got to dad enough where he initiated
anything further.

His publisher, Wesley Rose of Acuff -Rose, was friendly
with [Cadence Records owner) Archie Bleyer, who called
my folks in to sing a few songs for a new group he was
signing. They showed them "Bye Bye Love," which the
boys seemed to like pretty well. It had been turned down
by scads of people, but my father had faith in that song.

Initially, it was supposed to only be sent to country
stations, but the people in the mailroom got confused
somehow and sent it out to everybody. It exploded in
R&B, country and pop, the most fortuitous accident for
my family.

It was after "Bye Bye Love" was screaming up the
charts that I first met the boys. They came by the house
looking for more material and they were around with
some sort of regularity, learning songs, being pitched
songs. Dad would write a large batch of songs specifi-
cally for them, always tailor-made-"vehicles" he would
call them. My parents had done it for Jimmy Dickens,
Eddy Arnold, Carl Smith. They had 31 different songs
recorded by the Everlys, and to get those 31 they prob-
ably wrote 300. "Always It's You," the B-side to "Cathy's
Clown," is my absolute favorite-it's as pretty as "All I

Have to Do Is Dream."
My father was a very studied musician. He under-

stood harmony to the nth degree and made some of
the stuff a little bit complex, knowing there was never a
problem with any harmony from Phil or, with Don, any
confusion with a lead line. Phil was the master class in
harmony singing, let's face it. He really knew that the
harmony was adjunct to the total sound and he never
tried to over -sing his part, and consequently never
under -sang his part. The harmony has to fit right in the
pocket, and he knew exactly how to put it in the right
pocket. There was nothing left over, nothing wanting.

-As told to Phil Gallo
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TV Sounds
Of Music
How music specials fared during
the holiday season
By Phil Gallo

Country music is the only genre that kept coal out of
the broadcast networks' Christmas stockings during
the holiday season.

When prime -time network TV takes a break from
regularly scheduled programming between Thanks-

TUNE IN VOLUME
A year-to-year comparison of music specials
between Thanksgiving and New Year's Day.
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giving and New Year's Day, the only consistent winner
has been country music the last two years. A Garth
Brooks special on CBS in December attracted 8.5 mil-
lion viewers, just a bit behind Blake Shelton's special
for NBC a year ago.

ABC's "CMA Country Christmas" enjoyed a small
bump in 2013, as did Fox's telecast of the American
Country Awards. The strongest performer among the
regular programs was "Dick Clark's New Year's Rockin'
Eve," which gained in the ratings in both ion and 2013.

NBC's staging of "The Sound of Music" with Car-
rie Underwood decked the halls of NBCUniversal so
much that entertainment president Robert Greenblatt
intends to stage another family -friendly musical next
year with the same producing team of Craig Zadan
and Neil Meron. (One added benefit: The Sony Mas-
terworks soundtrack sold 67,000 copies in December,
according to Nielsen SoundScan.)

Greenblatt also discovered that "The Sing -Off"
works better in a limited run between the holidays
than as a full -season regular show. While the program

lost almost half its audience that tuned in when it pre-
miered, its average audience of 4.4 million total view-
ers was 28% better than the shows in the same time
slots in 2012.

The two singing competitions that air in the fall
were down as well, with the "X Factor" finale on
Dec. 18 dropping 39% from 2012 and the Dec. 19 re-
sults show dipping 36%. "The Voice" still dominates
Tuesday night in the 18-49 demographic, pulling in 5

million in the demo on Dec. 17. But its Monday num-
ber (Dec. 16), 4.2 million viewers in the demo, was
the smallest audience for a performance finale in its
five seasons.

CBS moved "The Grammy Nominations Concert
Live!!" to Friday from Wednesday and took a small hit
in the ratings.

CBS Entertainment executive VP of specials and
events Jack Sussman says the move to Friday gave the
network the opportunity to promote the special start-
ing with Sunday afternoon's NFL coverage up until the
concert telecast's lead-in, "Hawaii Five -O." 0

In the Dec.
14 issue, our
Women in
Music report
misstated
Zahavah
Levine's
title. She is
director of
global music
partnerships
for Google
Play/Android.
Also, an

incorrect
photo ran with
the profile of
Jackie Wilgar,
executive VP
of marketing
at Live Nation
Entertainment.
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Skip Dillard
Operations Manager/Program Director

WBLS-FM and WLIB AM New York

Since its merger with fellow New York adult R&B ra-
dio station WRKS (Kiss -FM) about 18 months ago,
WBLS has been gaining ratings ground. With a week-
day lineup that includes Steve Harvey, former Kiss
personalities Shaila Scott and Lenny Green, comedian
Earthquake and co -host Deja-Vu, the YMF Media out-
let finished second in November's monthly Nielsen
Audio ratings-just a fraction behind the perennial
market leader, adult contemporary WLTW (Lite FM).
At the WBLS programming helm is radio veteran Skip
Dillard, who also oversees gospel sister station WLIB.
During the last zo years, the one-time Billboard Air-
play Monitor top 4o/R&B editor has called the pro-
gramming shots at R&B stations from Buffalo, N.Y.,
and Detroit to San Francisco and Washington, D.C.,
before landing at WBLS and WLIB nearly six years ago.

Wake up and listen to morning shows, monitoring
6.30 what's happening in the world and locally. Then it's off to

nM

West Village at 8:30 a.m.

Meet with WBLS/WLIB sales and marketing specialist
Gloria Lee to talk about upcoming client events. WBLS'
clients include McDonald's, AT&T, Bob's Discount

Stores, Prudential and Wells Fargo Bank.

10.00
AM

Head Into a quick meeting with VP/GM Deon
11.00 Levingston to discuss things on his plate that are also

AM
on mine. One of those discussion points included the

stations' recent signature event: Circle of Sisters. The 2013 expo
featured artists Tamar Braxton, Keyshia Cole, Eric Benet, Amel
Larrieux and Fantasia.

Walk to nearby deli to get my favorite vegetable salad.
then bring it back to eat at my desk.

1.00
Meet with promotions director Sherise Wright to review

vM upcoming ticket giveaways that will be executed by the
jocks. These include two Super Bowl weekend events:

the 15th annual Super Bowl Gospel Celebration on Jan. 31-
featuring Patti LaBelle, Donnie McClurkin and others at Madison
Square Garden-and the WBLS-presented Charlie Wilson &
Friends concert also at MSG on Feb. 1.

12.00

Talk with internationally known comedian/new
2.30 WBLS afternoon host Earthquake and his co -host
PM

Deja-Vu about show content in terms of things that are
happening locally that they need to touch on.

Work on music logs for the next couple of days with
4.00 assistant PD Cynthia Smith, making any quick rotation

PM
changes that are necessary. We also look at research to

check for any songs that may need to be added while reviewing
additional priorities for the week. Because them are fewer record
people to talk to now, don't have a special music day anymore.
So I usually take music calls throughout the week.

Meet with Victoria Fleary, our director of interactive, to
5.00 discuss audience metrics and what the jocks should be
PM pushing.

Dinner with Sony Music senior VP of urban promotion
6.30 Cynthia Johnson to chat about current and upcoming

PM label projects. Otherwise, I'm usually headed home and
armed with a few projects to work on there.

In bed. -Gall Mitchell

0 BILLBOARD JANUARY 18, 2014

Arm, alMILV con /am,

Ht GOLOIAVS Mtn 01,01.1.11.10.4.

,OKINOTIP 50.0140.
1119.50 Kt* IlLIVE-

,in I/MGC mu. 1,PT wir{vm0 m.4
own. xnuao. vin <1171.40t 'MVO*,

o rm r.e r,.. oCrincaerwat.

<V ans,frmc ../CAY10,0000
'Mt hOrAron .eat CP.

LI fie .11r

.14 ...,,otsvosva iiroo

IAN:N*4M [011r. M10. foe.
rt vire000.6EA,KK 114/1.....1001

RAW 11.04.14rt, 0.3,1+11.1 I
rootSCW,VOIM,011ar41.11.0010

boa, D. mat CKVILK 4.40 r,1401100,r0 ROCK.J.0 . "dun re41,1790.1

Skip Dillard
photographed
at the WBLS/
WLIB offices
in New York

PHOTOGRAPH BY SASHA MASLOV



Storemags.com

SXSIAT
Music
March 11-16 Austin 2014

Brought to you by:

The 2014 South by Southwest
Music Conference & Festival

REGISTER TO ATTEND
Go to sxsw.com/attend now to take advantage of
current registration discounts and to book your hotel.
Next discount deadline is February 7, 2014.

PROGRAM ANNOUNCEMENTS
Check out the latest band line-ups, panels, and more
at sxsw.com/music.

ADVERTISE I MARKET I EXHIBIT
sxsw.com/marketing

EXPERIENCE MORE
Visit us at: youtube.com/sxsw

esurance
LI ILVROLL U

.p LEC !CHRONIC



TOPLINE

The Deal
Warner Fits In
Parlophone
WHAT: Warner Music Group has finalized the integration of Par-
lophone's roster into its U.S. label structure following the acquisition
of the imprint from Universal Music Group for 4487 million ($765
million) in 2013. Parlophone will remain a front-line label in other
international territories. Under the new U.S. structure, Warner Bros.
Records will inherit the majority of Parlophone's roster, including
new releases from Damon Albam, Kylie Minogue, Lily Allen, Bat for
Lashes, Eliza Doolittle, Conor Maynard and Gabrielle Aplin, among
others, and catalog titles from Pink Floyd, Jethro Tull, Blur, Gorillaz,
Radiohead, Kraftwerk, Supergrass and Sinead O'Connor. Atlantic Re-
cords will distribute new releases from three additional acts: Coldplay,
Tinie Tempah and, through dance imprint Big Beat, David Guetta.

WHY: Warner's acquisition of Parlophone's catalog was finalized
in May after approval from the European Commission, and it has
already buoyed the company's earnings. In its most recent quarter,
WMG posted a $57 million net loss on revenue of $764 million for the
quarter ending Sept. 3o. Without the addition of Parlophone Records
in the fourth quarter, revenue would have been about $704 million,
which represents a 3.7% decline. Since zoio, the label's album plus
track -equivalent album market share has declined from 6.2% at the
end of 2010 to 4.9% at the end of 2013. The label's market share also
includes Warner Nashville, whose contribution is hidden within the
Burbank, Calif. -based label even though Warner Nashville president
John Esposito doesn't report to Warner Bros. chairman/CEO Cam-
eron Strang. While Warner Bros. has been on the downswing, Warner
Nashville has more than doubled its country albums share, growing
from 3.o% at the end of 2010 to 6.9% in 2013. Without Warner Nash-
ville's growth, Warner Bros.' share would have been even smaller.
Placing the bulk of Parlophone acts with Warner Bros. will add an-
other half a percentage point to Warner Bros.' market share in 2014,
according to Billboard estimates.

WHO: Warner Bros. Records, which inherits the majority of Parlo-
phone's roster, is closing a tumultuous 12 months during which presi-
dent/CEO Todd Moscowitz exited in December 201z, followed six
months later by the departure of co -president Livia Tortella. On Dec.
zo, 2013, Capitol Records vet Dan McCarroll was named the label's
new president, following a transition period led by Strang.

IF: Despite No. 1 albums from superstar acts Josh Groban, Michael
Buble and Avenged Sevenfold, Warner Bros. had a tough zo13-it
ranked seventh on Billboard's year-end tally of Billboard Hot 100 la-

bels (out of nine majors) and ninth on the Billboard zoo labels list. So
having new music from Albarn, Minogue and Allen should help keep
the label competitive in the first half of 2014. While Warner Bros.'
A&R efforts haven't been delivering for the label in the last two years,
managers will be watching closely to see if the label can maintain its
marketing firepower and deliver for the Parlophone acts now under
its care in the United States.-Andrew Hampp and Ed Christman

Placing the bulk of Parlophone acts with
Warner Bros. Records will add another half
a percentage point to Warner Bros.' market
share in 2014.

Artists and managers.
Veteran acts like Kylie
Minogue, Lily Allen and
Damon Albarn will get a

much -needed push for new
releases from hit -hungry
Warner Bros. in the United
States, while Atlantic will stay
competitive with its peers
through fresh music from
Coldplay and David Guetta.

Max Lousada. Parlophone
Label Group will be led by
co -CEO Lousada, who'll take
the reins when incumbent
Christian Tattersfield joins
Warner -backed Alternative
Distribution Alliance in
February. Lousada will run
the group alongside Miles
Leonard, his co-chair and
chairman of Parlophone.

Dan McCarroll. Warner Bros.
Records' new U.S. president
inherits a hefty roster of
established, upcoming and
catalog artists, which should
help take the edge off a rough
2013 that failed to see a top
10 hit on the Billboard Hot
100.
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PARLOPHONE BY
THE NUMBERS $765m Amount WMG paid

for Parlophone in
2013. $764m

EXECUTIVE TURNTABLE

PUBLISHING
Warner/Chappell Music promotes Jon
president of North America. The appointment gives
Warner Music Group two fixes with one move.
First, it acknowledges the strong leadership role
Platt has played since coming aboard in September
2012. (He previously served as Warner/Chappell's
president of creative for North America.) One of the

Platt to

hallmarks of the Len Bla vat nik era has been its stated ambition
of recruiting talented executives and recognizing their contribu-
tions, and Platt's promotion reinforces that goal. Second, it further
frees up Warner/Chappell chairman/CEO Cameron Strang in
his quest to rebuild Warner Bros. Records. Strang is also re-
sponsible for Rhino Entertainment. Platt, a former executive at

EMI Publishing, has a sterling reputation among artists, songwrit-
ers and other WMG executives, who within months of his arrival
had already assessed him as a force to be reckoned with beyond
his A&R capabilities. He will continue to be based in Los Angeles
and report to Strang.

Sony/ATV Music Publishing promotes Jacob Fain to VP of A&R
and research. He has overseen the company's A&R research for the
past several years.

Downtown Music Publishing ups Joe Conyers to VP of tech-
nology and GM of its Songtrust division. He was head of product
at Songtrust.

LABELS
Hollywood Records promotes Lincoln Wheeler to VP of market-
ing. He was executive director.

DIGITAL
Beats Electronics names James Fishier VP of sales for the Ameri-
cas. He was senior VP of marketing and go -to -market operations at

LG Electronics USA.
-Mitchell Peters, exec@billboard.com

Further Dealings
William Morris Endeavor and its
stakehold, Silver Lake Partners have
acquired IMG Worldwide, a rival talent
agency and marketing firm with partic-
ular depth in sports. WME, the agency
run by Ari Emanuel and Patrick White -

sell, came out on top during an auction
where bids were submitted on Dec. 13.

Bids of less than $1.8 billion came in
from CVC Capital and Chemin En-
tertainment and a consortium of ICM
Partners and the Carlyle Group. Eman-
uel and Whitesell will serve as co -CEOs
of the combined company. Terms of
the transaction, including the sale price,
weren't disclosed, but Mubadala Devel-
opment will be a minority investor in
the firm. IMG is considered a plum as-

set because it is reportedly expected to
earn about $3.75 million this year. Both
a talent agency and producer, IMG
represents such celebrities as Peyton
Manning, Taylor Swift and Justin Tim-
berlake.... "Weird Al" Yankovic has
settled a lawsuit that his company Ear
Booker brought against Sony Music in
March 2012. The suit was among many
brought by artists who contended that
labels have breached contracts by im-
properly treating digital downloads as

"sales" rather than "licenses." As a re-

sult, Yankovic only received about 15%
of shared income instead of 50% from
such digital hubs as iTunes. The dif-
ference was alleged to have resulted in
Sony underpaying Yankovic at least $1.5
million. Among other alleged breaches
were improperly charging marketing
costs for various VH1 and MTV specials,
underpaying on domestic publishing
royalties, failing to pay Yankovic for
goods given or discounted to retailers,
failing to properly account for stream-
ing transmissions like ringbacks, and
under -reporting sync income on music
used on TV shows around the world.
The lawsuit also targeted Google's
2006 purchase of YouTube and a con-
tent licensing agreement then struck
by Sony. Yankovic demanded a piece
of the Sony-YouTube deal in propor-
tion to the value of his videos, as well
as payments from licensing agree-
ments and settlements that Sony had
struck with third parties, including
Spotify and Vevo. In total, more than
$5 million was alleged in damages. Pa-
pers filed by the parties in a New York
federal court to dismiss the case with
prejudice don't specify what Yankovic
ended up getting. . . . Round Hill Mu-
sic has announced a new addition to

its expanding roster: Graveyard Lov-
ers. The New York -based four -piece
joins American Authors, Sleepy Kitty,
Isaac Delusion and Bloodgroup as one
of several up-and-coming bands on the
expanding roster, which also includes a

deep back catalog that contains songs

recorded by the Beatles, Cee Lo Green
and Frank Sinatra. The co -publishing
agreement with Graveyard Lovers fol-
lows the recent addition of fellow new
signing Wild Party, which announced
its deal with Round Hill in November.

Revenue reported
by WMG for fourth-
quarter 2013, which
ended Sept. 30. 0.5%

Market share
Warner Bros.
will gain from
Parlophone acts.

GOOD[ Works
Supporting Haiyan's

Survivors

Southern California bands Linkin Park, the Offspring
and Bad Religion will join forces onstage to present the
Concert for the Philippines. Benefiting survivors of Ty-
phoon Haiyan, the fund-raiser, set for Jan. a at Club
Nokia in Los Angeles, will also feature special guests.

The benefit gig is an initiative of Music for Relief,
a nonprofit disaster -aid charity organization founded
by Linkin Park in zoo4 in the wake of the tsunami
that hit South Asia that year. Music for Relief has
since raised more than $5 million for victims of natu-
ral disasters and environmental projects worldwide.
Monies raised by the forthcoming Concert for the
Philippines will be used to deliver critical medicines
and emergency medical services as well as help with
water, sanitation and other vital services through Mu-
sic for Relief and its partners on the ground, Interna-
tional Medical Corps.

The flooding, landslides and massive destruction
caused by the typhoon have "affected nearly 13 mil-
lion people and displaced 4 million," Linkin Park co -

lead vocalist/producer Mike Shinoda says.

"The International Medical Corps is already there
on the ground in the Philippines," Linkin Park guitar-
ist Brad Delson adds. "They're able to provide both
emergency medical services and the long-term dis-
ease prevention that's much needed there."

According to organizers of the show, soo tickets
will be available to fans who donate or raise at least
$250 for Music for Relief's Typhoon Relief campaign
at MusicforRelief. org. The first 30o people who reach
the $zso goal are guaranteed tickets in the general -

admission pit closest to the stage. The top 75 fund-
raisers will receive "special perks" like meet-and -

greets with the bands, VIP reserved seating, a VIP
pre -party, parking and commemorative merchandise.

The music business overall has rallied behind the
millions affected by the typhoon. A host of interna-
tional stars, including the Beatles, Bob Dylan, Uz,
Bruno Mars, Beyond, Adele, Michael Buble and
One Direction, contributed selections to the 39 -track
Songs for the Philippines fund-raising album. And the
iTunes store is also taking donations for the American
Red Cross. -Lars Brandle and Gail Mitchell
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TOPLINE

Think Tank
ED CHRISTMAN @EDCHRISTMAN

Newer Rules
Beyonce's surprise release
raises conflicting views
from retailers and labels alike
-who's right?

The two biggest innovative album releases of 2013 came
from a married couple, each doing their own thing in a
different way.

Jay Z partnered with Samsung with an app that deliv-
ered his Magna Carta . . . Holy Grail album to 1 million users

for free-even though the phone maker paid him $s million.
Then Beyonce fired a shot heard 'round the world on Dec. 13 when

she used social media to drive immediate sales for her self -titled al-
bum and 17 videos, all while the industry and her fans were in the dark
about what was coming.

Both music marketing coups were brilliant, and despite slight flaws,
delivered amazing results.

"Beyond got press where music never gets press, including the
front page of the Wall Street Journal's finance section," Newbury
Comics CEO Mike Dreese says.

Beyond went the exclusive route with iTunes, much to the chagrin

SOUND & VISI 'i PHIL GALLO @PHILGALLO58

Differing
Viewpoints
Music on TV is likely to look
old without the migration of
viewers from the Internet

The first performers announced for this year's Grammy
Awards telecast had the distinction of being first -timers
(Daft Punk), unique pairings (Kendrick Lamar and
Imagine Dragons, P!nk and Nate Ruess) and a quartet of
country music stars (Merle Haggard, Kris Kristofferson,

Willie Nelson and Blake Shelton). And they all give TV viewers a rea-
son to tune in to the CBS show on Jan. 26.

The Grammys are playing to their strengths with this first set of art-
ists, but there may be more than meets the eye here.

The Grammys' fan base looks to TV as a central platform for music,
and these performers show TV serving the traditional viewer. The in-
troduction of P!nk as an electrifying performer-she gave eye -popping
performances at MTV's Video Music Awards in 2008, the zoio Gram-
mys and last year's American Music Awards-so her next appearance
has a level of suspense. Imagine Dragons owe much of their visibility to
TV ads, and country just plain works on TV. Daft Punk provides a bonus:
While it's seen online in videos, the act has yet to perform on U.S. TV.

Harder for CBS will be when it needs to get that fan base to move
from one platform to another.

Robin Thicke, Lorde and Macklemore & Ryan Lewis were the

of most other digital and physical retailers, which couldn't even pro-
test thanks to another brilliant move: timing.

The album arrived Dec. 20, four days before Christmas and
at the start of the biggest shopping weekend of the year. Even if
a retailer was miffed enough to take a stand on the exclusive, it
couldn't afford to turn down a surefire traffic generator on such an
important weekend.

Yet, Target and Amazon did. The discount department store chain
refused to carry it while Amazon sold the MP3 without promoting it
and refused to carry the physical CD.

In terms of the Target boycott, there are two different takes.
"It's a stupid policy. Target is going to lose out by not carrying it,"

the head of sales for an East Coast -based label says. "Target's guests
won't understand why the album is at Best Buy and Walmart but not
at Target."

But the head of sales for one West Coast label counters, saying,
"Target should be applauded for their stance. They have stated before
that if a digital release is offered first, they won't support the CD."

Another retailer says, "We'll never be able to prove it but every
salesperson and retailer in the industry knows that by going exclusive,
Beyond left dollars on the table."

Still, Beyond's iTunes exclusive should serve as a wake-up call
for digital services. It shows labels will use the same short-term sales
tactics in the digital world that helped them so much in the physical
world-saving their marketing budgets by giving exclusives to one re-
tailer due to its promotional fire power-even though it punishes the
rest of the account base and ultimately results in long-term pain for
the industry.

One can't help but wonder what this means for labels going for-
ward. I always hate stories in the mainstream press about how the
Internet will kill labels. That will never happen.

featured performers on the Grammy nominations show
in December, which did no favors for CBS' Friday night
ratings. It's possible that it's not so much indifference
from the audience toward the nominations, but more
about the nature of how those artists' fans choose to ex-

perience their music.
The three acts are products of the on-demand age,

all creators of video and music content that makes You-

Tube a leader on the Web and SoundCloud a growing
concern. It's a user base that relishes free, instantaneous
access, not a parade of performances, ads and facts that
don't affect their lives.

Beyond the Grammys, we'll start to see if anyone
can convert Intemet clicks into TV viewership as Sean

"Diddy" Combs' Revolt TV goes national and Mark
Cuban, Ryan Seacrest and AEG's AXS TV renews its
effort to attract millennials.

The two networks care deeply about attracting and
engaging members of the same demographic, i8- to
25-year-olds-with Revolt doing it on the backs of music
videos and free content, and AXS focusing on live per-
formances. Both aim to offer the pop -culture equivalent
of ESPN's "SportsCenter" as well.

With a head start of more than year, AXS has found
that classic rock and country attract larger audiences
than anything geared toward the under 3o crowd and
that converting compelling YouTube offerings into TV
shows is a tough sell. Without any Nielsen ratings to go
by, AXS staffers anecdotally say that one contemporary
artist on his way to becoming the network's poster boy
of success is country act Zac Brown.

AXS and Revolt want their audiences to embrace
their programming much like a Twitter feed: It's all
about being in the moment, and the only way to share
that moment is to tune in. Once the viewer starts tweet-
ing about the networks' programming, success is within
reach. Engagement with these models is measured in

Lorde
performing
during CBS'
Grammy
nominations
broadcast on
Dec.6.

But we have seen quite a few examples of new busi-
ness models where acts-big and small-with loyal
followings don't seem to need a label for the initial
release. Look at Garth Brooks' Walmart-exclusive
boxed set, Blame It All on My Roots: Five Decades of In-
fluences, which is selling just fine-771,00o copies so
far, according to Nielsen SoundScan. But I'd still bet
that a label could wring more sales out of that release.

What the Jay Z, Beyond and Brooks releases point
to is a business model where artists "cream" the sales
(i.e., they sell their album, physically and digitally,
themselves or in conjunction with a merchant or a dis-
tributor for the first week or two, thereby skimming the
cream off the top). Then, the artist could hand it off to
a label to reach the secondary markets and keep it in
stock at retail going forward, similar to what Radio -

head did through RED with 2007's In Rainbows after
the band allowed fans to pay whatever they wanted for
the digital download version or buy the physical CD
directly from its official site. While those sales have
never been disclosed, In Rainbows subsequently sold

947,000 units through RED.
That way the artist would get the full profit-minus

a distribution fee-from the easy sales, which would
probably make up 4o% -so% of the total sales, while
the label could work hard for the remaining percent-
age during the next few years. 0

TAKEAWAY: The role of labels may change when it
comes to big releases, but they will still be essential
partners for major distribution.

social media conversations attractive to sponsors that
seek an active crowd rather than the passivity of the TV
advertising model.

Much as Combs has expressed a desire for Revolt to
recapture the spirit of MTV in its prime, it's hard to see
how many teenagers are patient enough to sit through
programming to get what they were promised. And how
many will use the channel for music discovery, or even
play a role in creating new stars? If it works, more mod-
els featuring cross -platform consumption among TV,

mobile phones and computers will be built in a hurry. 0

TAKEAWAY: New networks like AXS and Revolt TV

are going to figure out how to lure the attention of the on -

demand generation. Music awards shows should take note.
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CHRIS CASTLE @MUSICTECHPOLICY

The Hubris Game
Google's attack on
Rap Genius proves the
company can demote
websites when it suits
the search giant

Rap Genius recently came in from the cold after topping
musician/lecturer David Lowery's "Undesirable Lyric
Website List" in October. To its credit, the site has so
far chosen to negotiate lyric licenses with publishers
and rejected litigating a tortured "fair use" defense for

copyright infringement.
Rap Genius topped any Google results for practically any lyric

search string, so the site was very well-known to music fans. That
enviable ranking doesn't seem dissimilar from search results for Iso-
hunt, the Pirate Bay or Kickass Torrents.

Then last month there were reports that Google had "disap-
peared" Rap Genius by tweaking its search algorithms-an existen-
tial threat to gutsy startups that many have complained of in the past.

So what was the cardinal sin justifying Google in disappearing
Rap Genius? Operating without licenses? No, certainly not that.
Openly challenging the music industry? No, not that either.

It would appear Rap Genius did the one thing Google doesn't
permit-it spoke openly about beating Google at its own game. Rap
Genius evidently tricked Google's search algorithm into ranking it
higher than the site should have been absent the manipulation. And
for this cheeky violation of Google's rules-not a law-the search gi-
ant demonstrated two points in one flex of its dominant muscle.

First, Google does exactly what it has denied doing for years-
bury companies that it doesn't like. Google is currently denying
disappearing challengers before the European Commission (EC)
competition commissioner in a heated antitrust investigation.

Also, for years Google has promised creators that it will "demote"

the worst unlicensed sites in search results-sites that are usually
ad -supported. Despite Google receiving tens of millions of costly
take -down notifications every month, who can tell the difference
between the before and after?

EC VP/competition commissioner Joaquin Almunia is investi-
gating Google's monopoly business practices in Europe. The case
has everything to do with companies whose survival depends on

"search neutrality"-fair rankings in Google's dominant search re-

sults. These competitors to Google's growing number of product
lines complain that they often experience the inverse of Rap Genius'
fate-legitimate companies get a worse ranking than they deserve.

The point is that Google established the rules and Rap Genius
apparently hacked them. The punishment? Not a lawsuit from
Google's legion of lawyers, but rather the self-help disappearing
remedy-because that's how Google rolls.

The principle at work here is simply that Rap Genius offended
Google and-dare I say it-Google "censored" the site in return.
(Rap Genius has since apologized for gaming Google's search en-
gine in the first place, and this month its links started reappearing in
lyric search results.)

This is exactly the behavior that Almunia must weigh in deciding
whether to give Google not a first or second chance at an antitrust
settlement, but an unprecedented third chance to avoid a govern-
ment antitrust lawsuit.

Google has claimed for years that it doesn't profit from piracy,
despite driving traffic to pirate sites with Google advertising pub-
lisher account numbers. The company acknowledges terminating
46,000 such accounts for piracy violations of its publisher agree-
ments -46,000 accounts from which Google presumably received
about 4o% of the ad revenue prior to termination-revenue that ap-
parently also was disappeared. And these are just the accounts we
know about.

This is why the creative community asks Google to demote pirate
sites in search results-to do to unlicensed pirate sites what Google
just did to Rap Genius, which has begun negotiating licenses.
Google's response? No measurable change for several years.

For all its bluster, Rap Genius has demonstrated to Almunia that
Google disappears legitimate companies it doesn't like, and has
shown creators that Google is perfectly capable of demoting any
site. And Google has shown once again that nothing says Internet
freedom like getting away with it.O

Chris Castle is managing partner at Christian L. Castle Attorneys
in Austin.
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TOPLINE

[QUESTIONS

Answered
Matt Pincus

CEO, SONGS Music Publishing

What did you wake up thinking about this morning? What I
think about mostly is how to make the SONGS experience the best it
can be for our writers, employees and licensees. We are in a people
business, not just an asset business. Our relationship is equity. A
huge portion ofmy time and energy is focused on that.

What will define your career in the coming year? I tend to
think in cycles rather than years. In this cycle-which is a growth
cycle where we are signing higher -profile songwriters-what will
define our company will be our ability to preserve our culture and
service commitment to our writers. As the world accelerates around
us and as our company's velocity has increased, the key is to make
smart music decisions and keep our heads down and focused. If we
can do that, 2014 will be a threshold year for SONGS. 2013 was the
kind ofyear where we signed songwriters like Diplo, Lorde and the
Weeknd and had people saying, "Who is this publisher?"

Describe a lesson you've learned from a failure. The very first
deal our company did in 2004 was a complete disaster. I remember
saying to [colleague] Ron Perry, if this band is signing with us-we
were a new company that hadn't done anything yet-there must be
something wrong. It turns out the band's manager had taken a loan
out from the record company, which would be paid off against the
mechanicals. But since their songs weren't being played on the ra-
dio, the only revenues that would be coming in were the mechani-
cals because they sold something like so,000 records. Fortunately,
we made our claim right away to the distributor, who was paying the
royalties, so we got paid. The distributor got our claim and paid us
before they got the memo to hold the mechanical royalties. I left it to
the manager to explain to his client what he had done. The lesson we
learned is ifyou are a publisher, you have to be on top ofyour claims.
That is the nuts and bolts ofyour job. When you take over a song, get
those claims out the door, stat. That's your writer's money.

Name a project that you're not affiliated with that has
most impressed you in the last year. Arid Rechtshaid is an
incredible writer and producer who has been making records with
insane verity, depth and breadth for quite some time. He produced
Haim and Vampire Weekend and is breaking big. He is a really good
writer, and I think he will make his mark on music this year.

Who's your most important mentor, and what did you learn?
Mike Selverne, our longtime counsel, possesses daily wisdom to a
degree unheard of in the music business. Roger Faxon has given me
great advice and been very helpful to me in my career. He helped me
get my first industry job. Ralph Peer is the person I turned to most
for trade -wide issues. He has great experience and a young mind.

Name a desert island album. The Clash's London Calling-it's
perfect. The only problem is there is no love songs on it except
for "Lover's Rock." So my wife will have to be on the island too.

-Ed Christman

"This cycle is a growth
cycle where we are
signing higher -profile
songwriters."

4

1 "I played in
a hardcore
band called
Judge when
I was 17 to
19 years old.
We been
doing some
reunion
dates lately,
so my staff
got this for
me as a gift."

2 -The Lincoln
bust was given
to me by Evan
Taubenfeld,
who does
A&R for us at
Mighty Seven,
our venture
with Crush
Management.
It's actually
Obama's face
on a Lincoln
bust. He sits on

three volumes
of bound
copies of
Billboard."

lirip,istMca%

3

3 "A wonderful
gift just
got for the
holidays from
Margaret
Stevens, my
executive
assistant.
She made it
herself."

4 "My boy
Irving, who 3
now, digs fish.
So this one's
called 'Fish
by Irving.'
He keeps it
simple."

5 "The music
business ain't
Easy Street
anymore. A
bar in the
office comes
in handy from
time to time."

Matt Pincus
photographed
at the SONGS

offices in
New York.

Age: 41

Favorite breakfast: Huevos
motuienos at Cafe Pasquafs
in Santa Fe, N.M.

First job: My first 9-5 job
I was a reporter for the
Intelligencer column for
New York magazine. My first
industry job that I got paid
for is playing with New York
hardcore band Judge. I then
interned for East West and
Atlantic Records, and then
started an indie label with
some friends.

Memorable moment: Seeing
Lorde perform at a VH1 You
Oughta Know event the day
we signed her. She is the
finest young writer have ever
heard, and when we signed
her I thought, 'Maybe we are
getting somewhere."

Advice for young
executives: The music
business is a small
community. so your
relationships are all you have.
Invest in them early and often.
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Women
On Top
P!nk and Janelle Monae
were feted at Billboard's
Women in Music lunch
at Capitale in New York,
where Chvrches, Tegan
& Sara and Christina
Perri performed. Later
that night, the girl
power continued as
Tori Kelly took the stage
at Billboard's Candid
Covers concert.

1 Raise a glass: Billboard's Woman of the
Year P!nk (right) greets Rising Star honoree
Janelle Moruke on the Capitate red carpet for
Billboard's Women in Music lunch in New York
on Dec. 10. "She has such a presence," P!nk
said of Monde. "She walks in her power, and
she's just super talented." Asked whether she
had any tips for future stars, P!nk joked: "Fuck
up as much as you can when you're young."

2 Picture this: Blondie's frontwoman-and
2008 Billboard Women in Music Icon recipien:
Deborah Harry talked smashing gender
barriers at the Women in Music event. Just
look at the old charts from the '70s to see how
male -dominated it was, and how different it is
today," she said on the red carpet. "It's great that
we're celebrating something that's meaningful
to the industry. For a while it was on the down -

low. Nowadays it's great to celebrate it, and
Billboard is the perfect place to do it."

3 Soledad O'Brien hosted the Billboard event.
O'Brien is pictured with her manager Eric
Ortner, Guggenheim Digital Media CEO Ross
Levinsohn and Billboard Entertainment Group
co -president John Amato (from left).

4 You're my No. 1: She usually puts out the
hits, but Atlantic Records chairman/COO
Julie Greenwald topped the executive charts
at the Women in Music lunch. "To know Julie
Greenwald is to be dropped by Julie Greenwald,"
joked fun:s Nate Ruess (right) as he presented
her with the award. Later, former Warner Music
Group CEO and 300 founder Lyor Cohen
proudly pointed out his former colleague in
Billboard's Women in Music issue.

5 Beam her up: "I wish that girls embraced their
Power and words and value in their youth, and
not sell it or barter it and have to buy it back
later in life," P!nk said in accepting the Woman
of the Year award. She shared the honor with
her team: RCA CEO Peter Edge and president/
COO Tom Corson and manager Roger Davies
(from left).

6 Mommy nearest: "Julie is the mother I
always wanted, so it just feels like a family
affair tonight," said Christina Perri of her
label's head, Atlantic's Julie Greenwald, before
honoring Greenwald with a performance of
new single "Human." "I don't know if I've ever
been more proud to be a woman."

7 Rousing tribute: Janette Mollie (left) was
all smiles with Chvrches frontwoman Lauren
Mayberry, who covered Monae's "Tightrope."

8 P!nk (right) with Anne Stanchfield of Target,
which partnered with the artist for a special
edition of her 2012 album The Truth About
Love." Target was also a sponsor of the Women
in Music event, along with Nikon, CoverGirl and
City National Bank.

9 High note: The evening of the Women in
Music event, Tori Kelly serenaded fans at the
Jazz Room at the General in New York, covering
P!nk's "Glitter in the Air" and Paramore's "The
Only Exception." The event was captured by
Nikon.

10 Women in Music sponsor City National
Bank was represented by senior VP Stephanie
Dalton, VP Shalimar Ali, senior VP Denise
Colletta, entertainment division head Martha
Henderson and senior VP Lori Badgett.

11 Longtime Billboard contributor Deborah
Evans Price (left) made an appearance on
the charts when the companion album for her
book, Country Faith: 15 Songs of Faith From
Today's Leading Country Music Stars, hit No. 26
on Billboard's Christian Albums chart. Price
is seen here with Carrie Underwood, who
appears both in the book and on the album
along with Alan Jackson, Brad Paisley and
Hunter Hayes.

12 Big in Japan: Four of the 48 members
of AK B48 showed off the four trophies the
"Japanese Idol" group won at the Billboard
Japan Music Awards in Tokyo on Dec. 14.

13 There was nothing lost in translation when
pop star Miho Fukuhara lit up the Billboard
Japan Music Awards with a performance of
'60s hit "Ue Wo Muite Arukou" (aka "Sukiyaki"),
highlighting the link between 1963 (the year
Kyu Sakamoto became the first Japanese
artist to hit No. 1 on the Billboard Hot 100 with
"Sukiyaki") and present day.
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5 "To know P!nk is to have been hung
up on the phone from her in a
heated debate." -Nate Reuss

TC'

OVER

Heard

0
Musical chairs: Less than two
months after parting with Lady
Gaga. Troy Carter has picked up

two high -profile artists. Billboard
has learned. Though neither deal
has been finalized (as both artists
terminate their previous deals),

the two would join an Atom Factory roster that
includes John Legend and Priyanka Chopra.

New year, NewTube? YouTube's music
streaming service, which was to launch in
late 2013, doesn't yet have the support of the
independent record community-a dilemma
that may have contributed to its delay.
According to multiple sources familiar with the
negotiations, the Google-backed Web video
leader has offered the indies a "take it or leave

it" licensing contract, deemed inferior to those
offered to the majors. Many labels have so far
rejected it, leaving YouTube with the prospect
of launching with less music than Spotify and
Pandora. Billboard reached out for
comment but got no response.

Dream team: "I'm not sure what it
is yet," Emeli Sande told Billboard
of her second album due in 2014.
But she knows whom she'd like to
work with -Kanye West and Andre
3000. 1 have so much respect for
these two guys." says Sande, who's written for
Rihanna and Alicia Keys. "Lyrically, they nail it:

JANUARY 18, 2014 I WWW.BILLBOARD.BIZ



BACKBEAT PLACES

[ Rituals
Sundance Film Festival

Park City, Utah (Jan. 16-26)

From Jan. 16 to the 26th, the hills of
Park City, Utah, will be alive with, yes,
the sound of music. That's when the
indie crowd blankets the powdery
ski resort in black for the uber-hip
Sundance Film Festival. "It is fertile
ground for all the cool people in film
and music," says Jonathan McHugh-
veteran film producer, soundtrack
executive producer and Song Stew
president-who has been making the
annual Park City pilgrimage for the past
19 years. "Ifyou want to stay on the
pulse of what's going to be big for the
upcoming year, immerse yourself in the
madness." Loretta Munoz, assistant VP
of ASCAP's Membership Group and a
veteran of the scene since the late '8os,
adds that Sundance is where one can
find "our finest creators all in one place
for io days."

And then there is the economic
perspective to consider: "Music place-
ment in film is an important source of
exposure, and Sundance is a great place
to connect with filmmakers," BMI VP
of film/TV relations Doreen Ringer-

Ross says.
For Sundance's 3oth anniversary,

music will play a bigger role than ever.
In addition to the high -altitude mix of
screenings, press conferences, swag
suites, A -list star sightings and hot tub
parties (think after-hours condo soi-
rees), the hottest tickets are the artist
and songwriter showcases from ASCAP
(eight days of performances by Sondre
Lerche, KT Tunstall and fun. keyboard-
ist Andrew Dost at the Music Cafe) and
BMI (the one -night -only Snowball at
the Sundance House, presented by HP
and featuring a mix of big names and
buzzing talent). And then there are
roundtables and panels aplenty, like
BMI's "A Celebration of Music in Film."

Meanwhile, cult Los Angeles
rock station KCRW plays
host to three nights of
live music and sets by
DJ Anne Litt and music
director Jason Bentley,
whose documentary,

"Under the Electric Sky,"
about roving rave the
Electric Daisy Carnival,
will premiere there. Or
you can catch screenings
of "The Source," artist

0

Doug Aitken's trippy--and ongoing--

meditation on creativity, featuring
a mashup of artists and actors like

Tilda Swinton and Jack White, to be
projected inside a z,000 -square -foot
pavilion. You can also take in direc-
tor Chris Milk's "Sound and Vision,"
which chronicles Beck's reworking of
David Bowie's '7os classic using ultra-

cutting -edge technologies. Viewers of
the short film will find out what it feels
like to rock along with Beck onstage
and ponder whether digital may just
kill the video star.

-James Patrick Herman

FIRST THING TO DO
"[Take] a loop around Deer Valley to
take in the beauty." -Loretta Munoz,
assistant VP, ASCAP Membership Group

"Get coffee! Last year, there was a
barista just feet away from our broad-
cast setup, so it was easy to fulfill our
caffeine cravings." -Jason Bentley,
music director, KCRW Los Angeles

"Grocery shop at the big Albertson's.
It's got everything-including snow
clothes." -Doreen Ringer -Ross, VP of
film/TV relations, BMI

"Check your phone. Last year I was get-
ting off the plane when I got a text from
a friend that went, 'Hurry, Dave Grohl
& Foo Fighters playing with Cheap
Trick, John Fogerty, Stevie Nicks and
many more. Go quickly before the fire
marshal shuts down the door.' I rushed
over and got in right in time to see one
of the greatest nights of music ever."

-Jonathan McHugh, president, Song
Stew; music supervisor; film producer

WHAT TO PACK
"Homeopathic sinus remedies."

-Munoz

"I always bring good snow boots, a

warm coat and a long scarf. Other than
that, just jeans and tops. Like most fes-
ters, I bring my urban angst and black
clothing with me [laughs]. Just ask the
locals." -Ringer -Ross

"I take hiking boots, long underwear for
skiing and the North Face down jacket
that I was gifted as Sundance swag a
few years ago." -McHugh

WHERE TO EAT, DRINK, SHOP,
SKI AND NETWORK

"To kick it old school, I love Chimayo
and the High West Distillery. Great
food and whiskey in a bit of a posh Wild
West setting." -Munoz

"I love going to the Expanding Heart,
where I buy candles, books, journals,
Tibetan icons-everything you need in
the snow! Then I go to Butcher's Chop
House for burgers, salads and drinks."

-Ringer -Ross

"We meet at the lodge at the Deer Val-
ley ski resort to eat the turkey chili for
lunch in between ski runs and films,
and the oh -so -sweet outdoor hot tub at
their swanky ski-in/ski-out club. Stein

Erickson Lodge for dinner is a high-

end, star -sighting feast." -McHugh

SUNDANCE MEMORIES:
GREATEST HITS

"Watching then -unknown [director]
Darren Aronofsky slam dancing at
Devo's concert on BMI's stage [in
1998]. Having dinner with Stewart
Copeland and Andy Summers
when Sting showed up, which was
where the seed was planted for the
Police reunion tour." -Ringer -Ross

@Mark-
Duplass
Sundance
tip #1:The
big titles r
exciting but
u can see
those later on

in theaters/
VOD. See the
weird docs &
shorts at the
fest.

@That-
KevinSmfth
To mark the
flick's 20th
Anniversary,
CLERKS will
screen at
the 2014
@Sundance-
Fest next
month ...Ill
be there for
Q&A!

@jennyslate
@Obvious-
ChildMov
is going to
Sundance
but we
still need
to sound
mix&color
correct. Help
us finish our
lovely film!

@zachbmff
Thrilled to
announce
that my
second
feature
'Wish I Was
Here will
premiere
at the
Sundance
Film Festival.

@danny-
masterson
Driving to
sundance
from park
city is s0000
gross it
should be
leveled. The
hurricane
also agrees.

Clockwise,
from near
left: Jason
Bentley,
Doreen
Ringer -Ross
and smoked
Chipotle
black
mussels
from
Chimayo:
top:
Ludacris,
Skylar
Grey and 2
Chains (from
left).

Billboard Hits
The Slopes
With Sonos
Would "Jaws" gnash without John Williams' omi-
nous score? Exactly. And that symbiotic relationship
between sound and celluloid is a central part of this
indie incubator.

"Music is an integral part of the festival," Sundance
Institute Film Music program director Peter Golub says,
citing the many movies about artists that the iconic
fest has premiered in its 3o years, from James Murphy
("Shut Up and Play the Hits") to Joan Jett ("The Run-
aways"). "In addition, independent filmmakers have
become increasingly skilled at employing music in their
films to complement and enhance the story."

To seize on that momentum, Billboard and Sonos
will bring the sound experience to life for 2014
festival -goers. A carved -out space within Park City
Live (formerly Harry O's on Main Street) will be
transformed into the Billboard/Sonos Home Theater
Lounge complete with TVs and Sonos Playbars, which
allow you to stream music with HiFi acoustics. During
the day, Billboard will host interviews from the Home
Theater Lounge with performing artists and talent.
And at night, the area will double as a VIP space for
the hottest celebrities in town.

Confirmed to rock the venue are Ludacris (who's
acted in "Crash" and "z Fast and z Furious"), z Chainz
("The Bling Ring," "Fast & Furious 6" and "The
Hangover III") and O.A.R. (whose music has been
on such soundtracks as "Twilight"), as well as Skylar
Grey, Nervo, Kaskade and Matisyahu.

For Billboard, having a presence at a film festival
that's innovative makes sense. Not only is music in-
tegral to film, it has grown through the types of novel
platforms (gaming technology and social media) that
Sundance explores and embraces.

"With so many parallels between music and enter-
tainment, Sundance is the perfect place to bring the
synergy to life for a targeted audience of influential
tastemakers," Billboard Group president John Amato
says. "Billboard is expanding beyond the endemic
music -event space and bringing live music experi-
ences, matched with its authority and access, to major
cultural events."

Sonos is at the forefront of the digital wave with
products like its Playbar and has engaged consumers
through interactive, acoustic installations at South by
Southwest and its Los Angeles studio.

"Music and film go hand in hand," Sonos campaign
manager Lisa Cardoso says. "Collaborating with Bill-
board at Sundance to highlight the powerful connec-
tion is a natural fit."

Visit Billboard.com during the festival for inter-
views, live performances from the Park City Live
Concert Series and film festival coverage. And sister
publication the Hollywood Reporter is partnering
with American Airlines for the Hollywood Reporter
Studio, which will engage directors, actors and
emerging talent in video interviews and portrait
sessions. Starting Jan. 17, cast photos, interviews and
the latest news from the festival will be available at
THR.com/sundance. -J PH
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Gear
Music City Goldmine
Guitar legend Steve Gibson returns to the hit -making studio he built 30 years ago and reignites the console

Grand Ole Opry guru: "I've

produced a number of Opry-
branded records and then
worked on improving and
changing out a lot of audio
policy and equipment. I'm
still doing that and am very
proud of those relationships
and of the time at the Opry
spent with those folks. It's a
remarkable operation. I could
go on and on about that

Less is more: "The price tag
isn't really what defines a

great piece of gear. Gear does
not have to be expensive to be
effective.'

Fun fact: 'I've got a real

passion for trains. I love trains.
love riding and looking at

trains, being around trains,
smelling trains."

1"Itisa to tape and
workhorse preserve that
piece of initial tape
gear. I use warmth,
it mainly then move
with vocals," it over to Pm
Gibson Tools for
says of the convenience,
Distressor manipulation
ELI, a and ease of
versatile working."
analog
compressor. 3 it's a flood
"The Tube survivor," he
Tech says of his
compressor 1957 Fender
CL 2A is Stratocaster.
a kind of "This was

a 'desert at the Opry
island' House in my

piece of office [when
equipment." the 2010

flood hit]. It
2 "The did get wet.
Studer A800 but it was
is a rugged salvageable."
24 -track
analog 4 Of his API
machine," mic preamps
Gibson says. and band
"Nothing and graphic
beats the equalizers,
sound Gibson says:
of tape 'They're
saturation, so useful

especially because
with the they're
bottom end. smooth and
You capture very musical -

all the effects sounding
of recording equipment."

With a last name like his, Peoria, Ill., native Steve Gib-
son was bound to pick up a guitar-and pick he did.

Moving to Nashville in 1972, Gibson got his first
break playing on Dave Loggins' 1974 hit, "Please
Come to Boston," and forged a long, distinguished ca-
reer as a country guitar picker, whether adding honky-
tonk twang to Johnny Rodriguez records or rhythmic
tiffs to an acoustic Dolly Parton boxed set. But one of
his greatest credits is OmniSound Studios.

"Some of the stuff has been here since we built the
place in '84," Gibson says of the studio's cream- and
rust-colored tile floors, where Charlie Pride, Randy
Travis, Taylor Swift and Miranda Lambert have tread
while making hit records. The wood -paneled walls are
fabled, too.

"A lot of us [believe] they have a certain sound," says
former Omni GM Sarah Emily Parish, who served as
Gibson's engineer when he produced Sarah Darling's

recent holiday EP, Have aMerryLittk Christmas Darling.
The release marked Gibson's official return to pro-

ducing new talent since selling Omni in 2007. "I'm a

guy who is coming out of a hibernation of sorts," he
says. But that's hardly been the case. He's served as
musical director for the Grand Ole Opry since 2002,
as well as for the Country Music Assn. Awards and on
the PBS special "In Performance at the White House,"
earning an Emmy Award nomination.

Still, he claims, manning the controls at Omni is its
own reward. "All my gear went into storage while I was
at the Opry, and it's just now starting to come out," he
says. "What's fun for me is I'm starting to unwrap the
boxes and going, 'I forgot I owned this!'"

While many producers have a signature sound, Gib -

son's known for his ability to hold back. "He knows
when to stop messing with something," Parish says.

Gibson adds: "The simple truth is it comes to a point
where it doesn't get better, it just gets more expensive
... If you have a great song with a great singer and you
cast your musicians and your engineer wisely, you are
best to sit back and stay out of their way."

Gibson would know. He's worked with the crème
de la creme, from Neil Diamond to Neil Young, and
has performed on and/or produced zoo No.1 records
by the likes of George Strait, Martina McBride, Kenny
Chesney, Alabama and many others. But don't expect
him to rest on his laurels in 2014.

"I'd love to work with Tony Bennett," he says. "And
to record something with a full orchestra at Capitol in
L.A., the big studio." -Deborah Evans Price

EMMEN= allaalim
=1===111111MINISm

.

EINIIESSMINEWSISIMSOSS

"It's not about
dictating to people
what to do. Let
the talent do what
it does and give
it time to breathe
and grow."
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Fifty years ago, it took six weeks for the Beatles
to go from unknowns to the biggest pop stars in

America. Here's how business blunders, technological
innovation and luck combined to make it happen-

and what we can learn from it today

BY STEVE GREENBERG



The Beatles pose in

front of the American
flag in April 1964
ahead of the band's
first U.S. tour, which
began in August 1964
and played 32 shows
in 34 days. From

left, opposite page:
Screaming teenagers
wave their welcome
sign as they await
the Beatles' arrival

at John F. Kennedy
Airport in New York
on Feb. 7,1964; fans
show their adoration
during the Fab Four
performance four
later in Washingt
D.C.; and TV hos
Sullivan (right)
with Paul Mc
(left) and John
in New York o

9,1964.
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onsider the following: At the end of 1963, virtually no one
in America had heard of the Beatles. Yet on Feb. 9, 1964,
they drew the largest TV audience in history-73 million
viewers-when they appeared on "The Ed Sullivan Show."
How could such a conquest have occurred so quickly? I
once asked my friend Lenny Kaye that question, and he
answered: "Everybody was ready for the '6os to begin."
There's some truth to that, but of course there's much more
to the story. The explosion of the Beatles in America was the

result of combined forces-artistic, social and technological-as well as persistence,
showbiz rivalries and more than a bit of luck. ¶ So how did it happen that the Beatles
came out of nowhere to become the biggest cultural sensation ever, in six weeks?

Of course the Beatles didn't really come out of nowhere. They
came out of England. And England was where the frenzy that was
Beatlemania began. Unlike its blitzkrieg -like arrival in America, Brit-
ain's obsession with the Beatles emerged during the course of nearly
a year. The band was huge locally in its native Liverpool, even be-
fore the group had begun to make records. After the Beatles signed
to EMI's Parlophone label, a series of singles appeared beginning
in late 1962: "Love Me Do," "Please Please Me" and "From Me to
You"-each a bigger hit than the previous one. The first whispers of
mass hysteria wafted out of the north of England in late spring, just
as Please Please Me moved into the No.1 position on the U.K. chart, a

spot that a succession of Beatles albums would hold for almost a year.
With the Beatles touring relentlessly, the screaming girls, the fren-

zied chase scenes, the whole carnival spread steadily, town by town.
In late August, the band released its biggest hit yet-"She Loves You,"
which became the all-time best-selling single by a U.K. act.

Pop hadn't been a subject to which the major newspapers paid
much attention. In fact, it took John Lennon's involvement in a fist -

fight at a birthday party for Paul McCartney in June to garner the band
its first national headline: "Beatle In Brawl-Sorry I Socked You" read
the back page banner of the Daily Mirror.

But by late summer of 1963, the press couldn't have been more ea-
ger for the story of four young outsiders from the hinterlands who had
the power to arouse young British womanhood to heights of hysteria.
In the wake of the Profumo sex scandal (at that moment in the midst
of bringing down the government) and concurrent revelations of
outrageous sexual escapades involving Britain's upper crust, the U.K.
press were newly fascinated by, and emboldened in covering, sexu-
ally charged topics. This new raciness, the precursor to Britain's sub-
sequent sex -crazed tabloid press, found an eager audience with the
British public. The Times of London opined: "On the island where the
subject has long been taboo in polite society, sex has exploded into
the national consciousness and national headlines." Stories about the
Beatles craze, a phenomenon viewed as overtly sexual (and rightly
so), became a daily presence in the tabloids.

At first, the press took a bemused stance. In September, the Daily
Mirror ran a story about the Beatles headlined "Four Frenzied Little
Lord Fauntleroys." But then, on Oct. 13, the frenzy hit London itself:
The Beatles appeared that evening on Val Parnell's "Sunday Night at
the London Palladium," the biggest TV variety show in the country,
and thousands of screaming fans descended on the venue, closing off
streets and clashing with the police for hours. Coincidentally, on that
same day the Daily Mirror coined the term "Beatlemania" to describe
a similar scene at the band's concert the previous day in Cheltenham.
(The term itselfwas a play on Lisztomania, the 184os frenzy that had
accompanied the concerts of Franz Liszt.) It wasn't long before the
more serious broadsheets were weighing in with pseudo -psycholog-
ical analyses. The Sunday Times of London got straight to the point,
quoting a young girl who answered a BBC interviewer's question re-
garding why she screamed at the mere mention of the group by con-
fessing, "It's not something I could say on the radio."

CAPITOL TO THE BEATLES: 'DEAD IN
THE WATER'
Meanwhile, America was oblivious to what was transpiring across
the ocean. Throughout 1963, Capitol Records, which as a sister EMI -

owned label held the U.S. rights to Parlophone's product, showed no
interest in the band. This was largely due to the tastes of the man in

charge of the label's international A&R, Dave Dexter, whose respon-
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sibilities included sifting through EMI's international
product searching for potential U.S. hits. Capitol's
track record in international A&R was quite good: In
June 1963, for example, it released a record from EMI
Japan titled "Sukiyaki" by Kyu Sakamoto that went to
No. 1. But rock'n'roll was American music-Capitol
already had the Beach Boys-and no English act had
ever sustained a career as a U.S. hitmaker.

Besides, Dexter just didn't like rock. A 20 -year vet-
eran of the label who had joined Capitol shortly after
it was founded, he'd condemned rock'n'roll as "juve-
nile and maddeningly repetitive" in an internal memo
several years earlier, decrying a music biz increasingly
driven by the tastes of children. Dexter's preferences
ran toward jazz, and he'd had a good run signing Peggy
Lee, Nat "King" Cole and Stan Kenton.

The first two No. 1 Beatles singles that Parlophone
offered to Capitol, "Please Please Me" and "From Me
to You," were turned down by Dexter and licensed in-
stead to Chicago independent label Vee-Jay Records,
whose attorney Paul Marshall happened to be EMI's
U.S. attorney as well. Vee-Jay might have been a good
home for the Beatles, as it was having considerable

The Beatles
talk to Ed
Sullivan
(center) as
they prepare
for their
second
performance
on "The Ed
Sullivan
Show" on

Feb. 16,
1964.

success at the time with the Four Seasons, another
Marshall client. But by early 1963, the label was short
of funds due to its president, Ewart Abner, having dug
into Vee-Jay's operating budget in order to cover per-
sonal Las Vegas gambling losses.

Upon Vee-Jay's February 1963 release of "Please
Please Me," Dick Biondi-a DJ at top 4o WLS Chicago
and a friend of Abner's-became the first DJ to play a

Beatles record in the United States. Due primarily to
airplay on Biondi's show, the song (mistakenly cred-
ited to "The Beattles" on the 45 label and in trade ads)
made it to No. 35 at WLS in March, although it didn't
chart nationally.

By late May, when Vee-Jay released the Beatles'
next single, "From Me to You," Biondi had been fired
by WLS. He was back on-air a month later at KRLA
Los Angeles. Although no longer working in Vee-Jay's
hometown, he continued to be supportive of the label's
Beatles releases, and by the end of June convinced
KRLA to add "From Me to You" to its playlist, even
though the record hadn't gotten any national traction
in the month since its release. The song charted for six
weeks on KRLA's survey in July and August, peaking at
No. 33, which was enough to crack Billboard's Bubbling
Under Singles chart, where it reached No. u6. Still, it
had sold fewer than 15,000 singles by the end of 1963.

Faring slightly better with "From Me to You" was
American rocker Del Shannon, who had toured with
the Beatles in England that spring. Shannon's version
spent four weeks on the Billboard Hot moo, peaking
at No. 77 in July and marking the first appearance of
a Lennon -McCartney song on the Hot mo. Shannon's
cover may have eliminated any chance of the Beatles'
original spreading nationally off of Biondi's support.
A letter from the PD of KXOK St. Louis to George
Harrison's sister Louise-who lived in Benton, Ill., and
had been trying to drum up support for her brother's
band-cited the station's earlier support for Shannon's
single as reason for not playing the Beatles' version.

Meanwhile, Abner was dismissed from his post



at Vee-Jay when his malfeasance was discovered.
This aroused the suspicion of Marshall, who quit
as Vee-Jay's attorney, opting to cast his lot with
EMI. In August Marshall, acting on behalf of
EMI's U.S. licensing agent Transglobal, accused
Vee-Jay of non-payment of royalties, ordered Vee-
Jay to cease and desist in distributing the Beatles'
music and revoked the label's options for future
singles. Total royalties owed on Beatles sales
at that point were less than $1,000, but Vee-Jay
wasn't particularly bothered about losing the un-
successful band. The label was far more concerned
with Marshall's efforts to get the Four Seasons out of
their Vee-Jay contract, also for failure to pay royalties,
which he successfully did.

At the same time, "She Loves You" was begin-
ning its record -breaking ascent on the U.K. chart
and, having canceled the Vee-Jay deal, Marshall ap-
proached Dave Dexter at Capitol with the hot new
single. In spite of British buzz growing to deafening
levels, Dexter turned down the Beatles yet again, rea-
soning that the Vee-Jay flops proved he was right to
have passed on them in the first place. "Dead in the
water" was how he described the band's U.S. prospects.

Transglobal licensed "She Loves You" to a tiny indie,
Swan Records of Philadelphia, which released it state-
side on Sept. 16. Swan had even less success with the
Beatles than Vee-Jay: The song failed to chart at any
station, and was roundly rejected by audiences when
it was played at all. DJ Murray the K at WINS New York
spun "She Loves You" on Sept. 28 in a five -way "battle
of the hits," where it came in third. He continued to
play it every night for a week solid, but got no reac-
tion. Swan convinced "American Bandstand," which
broadcast from the label's hometown, to play the song
in its "Rate a Record" segment, where it received a
score of73 out of too. Worse, the teens on "Bandstand"
laughed when host Dick Clark held up a photo of the
moptopped Beatles. After that incident, Clark recalled,

"I figured these guys were going nowhere."
On the same September day that Swan released

"She Loves You," Harrison came to the States to visit
his sister in Illinois, where he remained totally anon-
ymous. Louise took her brother to a radio station in
West Frankfurt, III., that had played "From Me to You"
at her urging. The station spun a copy of "She Loves
You" that Harrison had brought with him, and he was
interviewed on-air by the 17 -year-old daughter of the
station owner, all to no discernible listener response.
And when Harrison jammed with a local band called
the Four Vests, playing '5os rock songs at a dance, no
one even thought to ask for his autograph. (Perhaps
the most productive thing he did while in Illinois was
purchase an album by R&B artist James Ray, which in-
cluded "Got My Mind Set on You." Harrison's cover of
the song would become the last No. t Hot too hit to
date by any Beatle when it topped the summit nearly
25 years later.) Harrison returned to England feeling
despondent about the Beatles' chances in America.

WINNING OVER THE ROYALS,
AND ED SULLIVAN
After the band's performance on "Sunday Night at the
London Palladium" on Oct. 13, the tabloid press hyste-
ria in the United Kingdom reached a fever pitch, and
the American press began to take notice. On Oct. 29,

the Washington Post published the first U.S. story on
the phenomenon, written by London correspondent
Flora Lewis. Titled "Thousands Of Britons 'Riot,'"
the story reported on the need for riot squads to calm
the crowds in four British cities where the band had
recently played. Lewis' article was dismissive of the
music (declaring that the beat was the same "over and
over"), and she compared the Beatles' look to "limp,
upside-down dust mops."

Britain got a respite from the madness for a few days
in late October while the band toured Sweden. Upon
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Prince Edward. The Queen Mother, best -loved of the Royal Fam-
ily, was in attendance, however, and was reported to have been
clapping along on the off beat during the Beatles' set, while Prin-
cess Margaret snapped her fingers.

Famously, Lennon introduced the band's finale that evening,
"Twist and Shout," with the quip, "Will the people in the cheaper
seats clap your hands? And the rest of you, if you'll just rattle your
jewelry." It was a display of cheekiness that heretofore one simply
didn't exhibit before the Royal Family. And yet, by narrowing the
distance between the monarchy and the working-class foursome on-
stage, Lennon brought down the house-and in the process managed
to make the band all the more beloved in an England where notions
of one's proper place were evolving rapidly. Even the Queen Mother
came away a fan, calling the Beatles "so young, fresh and vital."

From then on, the Beatles were treated as something akin to
national heroes. While the Nov. 2 Daily Telegraph had compared

a Beatles concert to Hitler's Nuremberg
rallies, the morning after the Royal Vari-
ety Performance the band achieved a new
legitimacy from a love -struck press. As the
Daily Mirror put it, "You have to be a real
square not to love the nutty, noisy, happy,
handsome Beatles." Victory was total: By
December, London Sunday Times music
critic Richard Buckle was comparing their
music to Beethoven.

Despite the undeniable phenomenon of
the Beatles in England-which was grow-
ing by the day-Capitol U.S. dealt yet an-
other blow to the band in early November
when Dexter again turned down its latest
single. This one, "I Want to Hold Your
Hand," had advance orders in the United
Kingdom of more than t million singles.
The day after the Royal Variety Perfor-
mance, the band's manager Brian Epstein
headed to New York. Ostensibly the trip
was to promote one of his other acts, Liver-
pool singer Billy J. Kramer, who was signed
to Liberty Records and who accompanied

him on the journey. But more importantly, Epstein was determined
to figure out how to get the Beatles' U.S. career on track.

Part of Epstein's efforts in New York would focus on securing the
Beatles a spot on "The Ed Sullivan Show." Sullivan's European scout,
Peter Pritchard, had taken the show's talent coordinator Bob Babb to
see the band perform earlier in the year and was regularly updating
Babb on the group's progress. Pritchard called Sullivan and encour-
aged him to meet with Epstein. The reception the band had received
at London Airport was intriguing, but it was Pritchard's report of how
the group wowed the Royal Family that made Sullivan agree to a sit-
down with Epstein.

After two meetings, the deal was set: The Beatles would appear on
two episodes of "The Ed Sullivan Show" on Feb. 9 and Feb. 16, and a

third appearance would be taped for broadcast at a later date. (The
three episodes would ultimately be broadcast on consecutive weeks.)
Sullivan had done something similar with Presley in 1956, when he
booked the singer for three appearances in a four -month period. But
the Beatles were flying in from England, and the time frame for their
appearances was condensed to avoid the expense of repeatedly flying
them in and out.

Sullivan had quite a reputation for being budget -conscious, but in
the case of the Beatles he was particularly parsimonious. While per-
formers on his show regularly received $to,000 or more for a top-

billed appearance-a red-hot Presley had received $5o,000 in 1956
for his three appearances-Sullivan held the upper hand in his nego-
tiations with Epstein, who represented a group unknown in America.
Thus, Epstein settled for $10,000 total for the three appearances. But
he'd gotten what he wanted: a top -billed performance on "The Ed Sul-
livan Show," plus two more. For an unproven act, such a commitment
from Sullivan was unprecedented, but, as Sullivan later recalled in a

New York Times interview, "I made up my mind that this was the same
sort of mass hysteria that had characterized the Elvis Presley days."

Sixteen seasons into his unparalleled 23 -year prime -time run on
CBS, Sullivan was just now reaching the zenith of his own fame and
his show's star -making power. A few months earlier, he'd been li-
onized in the film version of the stage musical "Bye Bye Birdie," in
which he played himself and which featured an eponymous musi-
cal number-performed cathedral -choir style-devoted to just how

their return on Oct. 31, the Beatles were met at a rainy
London Airport by more than 1,000 screaming fans.
The New York Times reported that even the sound of
the taxiing jets was no match for the screams of the
crowd. Ed Sullivan, also at London Airport that day,
assumed the ruckus was for a member of the British
Royal Family. When informed it was for the Beatles, he
asked, "Who the hell are the Beatles?" Sullivan, a for-
mer gossip columnist, had a nose for a good story and
something about the scene reminded him of the early
days of Elvis Presley, whom he had famously present-
ed on his variety show years earlier. He began to con-
template booking the Beatles, perhaps as a novelty act.

On Nov. 4, the Beatles performed as part of the
Royal Variety Performance at the London Palladium.
In the British press, it was the moment they morphed
from the objects of a barbarous throng's coarse obses-
sion into lovable moptops. As with all acts on the bill
at the annual charity event, the Beatles performed at
the invitation of Queen Elizabeth, although the Queen
herself stayed home that evening, pregnant with

The teens on "American
Bandstand" laughed
when Dick Clark held up a
Beatles photo. "I figured
these guys were going
nowhere," he recalled.

JANUARY 18, 2014 I WWW.BILLBOARD.BIZ



monumental it was to appear on the show: "Ed Sullivan," the choir
sang. "We're going to be on Ed Sullivan!" A single appearance on
the show could be a ticket to the top for a lucky performer. Getting
three made Epstein feel like it was a lock.

THE U.S. MEDIA MEETS
THE BEATLES
In the case of the Beatles, mere word of Sullivan's agreement to
feature them on three episodes was enough to change the band's
fortunes in America. With Sullivan booked, Epstein set out to ad-
dress Capitol's indifference. While there is considerable debate
about what happened next, it appears Epstein paid a visit to Capitol
East Coast chief Brown Meggs to plead the band's case-and came
away with a release commitment. Unknown to Epstein, EMI manag-
ing director L.G. Wood had already greased the skids for the band's
U.S. release on Capitol after Dexter had passed for the fourth time.
Wood, furious that Capitol wouldn't license the Beatles, flew to New
York and met with Capitol president Alan Livingston, who was sum-
moned from Los Angeles. Armed with a mandate from EMI chairman
Joseph Lockwood to break the logjam, Wood demanded that Livings-
ton agree to a Beatles release on Capitol.

Livingston was offended by EMI's demand, as the understanding
with EMI was that Capitol would merely have the first right of refusal
on EMI product, with no obligation to license. A highly successful re-
cord man whose prior accomplishments ranged from signing Frank
Sinatra to creating Bozo the Clown (and who later in life would own
the production company that signed Don McLean's "American Pie"),
Livingston was used to running Capitol as his own fiefdom. But the
truth was, EMI owned 96% of Capitol and Livingston was an employee.
Wood refused to let Livingston leave the meeting until he'd agreed to a
Beatles release. Livingston grudgingly agreed to press s,000 copies of
the next single. Only later, after word came in that Epstein had secured
three appearances for the Beatles with Sullivan, did Capitol get on-
board in a big way, committing to a $40,000 marketing budget (about
$300,000 in today's dollars), a then -unprecedented sum for a new act.

Livingston's version of the story differs entirely: In his recollection,
he received a call in November from Epstein, who wanted to know
why Capitol hadn't released any Beatles records. Livingston respond-
ed that he'd never heard a Beatles record, which seems implausible
given that the band was, by this time, a bona fide phenomenon, to
which Capitol held U.S. rights, and Livingston was in regular contact
with Wood, who presumably had been encouraging him to release
the group's records. That this decision would remain entirely in the
hands of Dexter, with no oversight, in spite of all the mounting pres-
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sure, doesn't make sense. Livingston further contends
that upon speaking with Epstein, he asked Dexter to
bring him some Beatles records, and after hearing
them he immediately sensed the band's U.S. potential
and agreed to put them out with the $40,000 market-
ing budget.

(Amazingly, Dexter kept his post as head of interna-
tional A&R in spite of having turned down not only the
Beatles but also Gerry & the Pacemakers, the Hollies,
the Animals, the Dave Clark Five, Herman's Hermits
and the Yardbirds, not to mention Epstein's Billy J.
Kramer. In fact, Dexter remained in charge of A&R'ing
the Beatles' records for the American market and was
responsible for the reconfiguration of the U.K. albums
on Capitol. Years later, upon Lennon's death, he wrote
a fairly mean editorial in Billboard about the late Bea-
tle, for which the magazine later apologized.)

Epstein's New York visit was jam-packed, includ-
ing an interview with the New Yorker that would be
published the following month, visits to music publica-
tions, plus the Kramer promotion, which culminated
in a TV performance of Kramer's cover of the Beatles'

"Do You Want to Know a Secret" on "The Joe Franklin
Show." But besides the Sullivan meetings, his most
significant encounter was with General Artists Corp.
agent Sid Bernstein, who was hell-bent on booking the
still -unknown Beatles at New York's Carnegie Hall.

Bernstein had discovered the Beatles while taking
an evening Western civilization course at the New
School, in which one of the requirements was reading
British newspapers to better understand the parlia-
mentary system. As a booking agent by day, his eyes in-

evitably drifted to the entertainment pages, where the
hysteria the Beatles were causing was mentioned with
increasing frequency. He tracked down Epstein and in
early autumn pitched his Carnegie Hall idea over the
phone. Epstein was hesitant to commit to anything be-
fore the Beatles were famous in the States, out of fear
of playing before an empty house. For its part, GAC
was equally hesitant to book an unknown pop group.

Bernstein thus made the audacious offer to rent
Carnegie Hall at his own expense, leaving out GAC,
with a proposed concert date of Feb. 12. As fate
would have it, that was when the Beatles were set to
perform on "The Ed Sullivan Show." Bernstein was
confident that with the Sullivan deal sealed, ticket
sales would be assured. While Epstein didn't for-
mally agree until after Jan. i to do the concert, Bern-
stein took their conversation as a yes and proceeded
to rent Carnegie Hall. When the booker at Carnegie
asked him what kind of an act the Beatles were, Ber-
nstein, who knew that the venue didn't tend to book
pop bands, replied, with more truth than he'd in-
tended, "They're a phenomenon."

Simultaneously, the American media was becom-
ing fascinated by Britain's fascination with the Beatles.
Within the course ofa week in mid -November, the band
experienced intense U.S. press and TV attention: On
Nov. is, Time magazine published an account of "The
New Madness," and Newsweek followed three days
later with an article simply titled "Beatlemania." And all
three U.S. TV networks sent camera crews to cover the
Beatles' Nov. 16 concert in Bournemouth, which was
marked by the usual clashes between fans and police.

Once again, timing worked to the Beatles' advan-
tage: Just two months earlier, both CBS and NBC had
expanded their evening news shows from is minutes
to a half hour. This left them with airtime to fill, al-
lowing for the kind of light features the evening news
had never previously aired. NBC was first out of the
gate, running a four -minute Beatlemania story on the
top -rated "Huntley -Brinkley Report" on Nov. i8. Cor-
respondent Edwin Newman's piece was about fan hys-
teria, although he did include 3o seconds of the studio
recording of "From Me to You," as well as a snippet of
the live Bournemouth performance of the same song,
which was nearly drowned out by audience screams.

"One reason for the Beatles' popularity," Newman
quipped, "is that it's almost impossible to hear them."

CBS' story followed on Nov. zz, the same day With
the Beatles was released in England. (ABC, whose
newscast still stood at is minutes, never aired its
story.) As a teaser for the four -minute piece set to
appear on Walter Cronkite's evening news show, an
abbreviated version aired on "CBS Morning News"
with Mike Wallace. But the full piece didn't run that
evening. Instead, everything came to a standstill
with the news that President John F. Kennedy had
been assassinated.

A 15 -YEAR -OLD GIRL SETS
RADIO IN MOTION
The Kennedy assassination sent all of American society
into a depressed stupor. And perhaps no societal group
was more crushed than the nation's youth, for whom
JFK embodied idealism and optimism. To be a young
American right after the assassination was to be afflict-
ed by shock, giving way to sadness and disillusionment.

The spell weighed heavily and cried out to be bro-
ken. But the top 4o airwaves were no place to find
respite in the wake of the assassination. By some
strange coincidence, a folk ballad about the founder
of a Roman Catholic religious order, sung in French,
sat poised to ascend to No. i on the chart just as the
nation's first Catholic president was killed. No song
could have captured the nation's mood at that mo-
ment more precisely than "Dominique," written and
recorded by the Belgian Sister Luc -Gabrielle, billed
as the Singing Nun. The austere "Dominique" re -
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After seeing live footage of the Beatles
on "CBS Evening News," 15 -year-old
Marsha Albert wrote WWDC in
Washington, D.C., asking, "Why can't we
have music like that here in America?"

mained atop the chart for the rest of the year, rein-
forcing America's somber tone.

In the weeks after Kennedy's death, Cronkite be-
gan to feel the weight of the nation's collective lack of
joy, with one heavy item following another on "CBS
Evening News." Finally, he decided it was time to air
something fun to break things up, but when surveying
the cultural landscape, there was nothing cheery to be
found. Then, someone remembered the story that was
supposed to air the day of the assassination, the one
about kids in England going bonkers over a group of
long-haired rock'n'rollers.

On Dec. 10, "CBS Evening News" ran a four -min-
ute piece on the Beatles. Due to the assassination,
CBS was late to the story. In addition to Time, News-
week and NBC, Life magazine had already published
a feature with a picture of Princess Margaret meet-
ing the "Red Hot Beatles," which ran next to a story
on the Singing Nun-pop music's present and future
abutting each other in America's most popular maga-
zine. Even the staid New York Times Magazine had
already run a lengthy article, "Britons Succumb To
Beatlemania," which, like the CBS piece, had been
filed before the assassination but shelved until the
beginning of December.

The CBS piece, reported by London bureau chief

Alan Kendrick, offered more of the same: screaming
teens, the Royal Variety Performance and eye -rolling on
the part of a bewildered correspondent. But it also con-
tained two elements not found in NBC's report: an in-

terview with the band by correspondent Josh Darsa and
a live performance of "She Loves You" from the Bour-
nemouth show. Although Kendrick's reporting was pa-
tronizing, concluding that the Beatles "make non-music
and wear non -haircuts," the live footage of "She Loves
You" was raw and compelling. And Kendrick's tone let
teen viewers in on the fact that the Beatles were as an-
noying to adults as they were appealing to British teens-
yet another selling point, bound to whip up curiosity.

While Cronkite's show was second in the ratings be-
hind NBC's "Huntley -Brinkley Report," it still pulled
in io million viewers a night. One of those viewers that
evening was fellow CBS star Ed Sullivan, who phoned
Cronkite after the broadcast and asked the news an-
chor what else he could tell him about "those bugs, or
whatever they call themselves," as Cronkite later re-
called. Although Sullivan had already committed to
featuring the Beatles, he still viewed them as a bit of
a joke. Seeing them on Cronkite's news program con-
ferred more status upon the group in his eyes.

Three days later-a month after the meetings with
Epstein-CBS announced in a press release that the

Beatles, a "wildly popular quartet of English recording stars, will
make their first trip to the United States Feb. 7 for their American
television debut on 'The Ed Sullivan Show' [on] Sunday, Feb. 9 and
i6." The release went on to recount the considerable press the band
had already received stateside, and included the by-now obliga-
tory mention of how the group won over the Royal Family. It also
noted that "their first record release is scheduled for January," an
acknowledgement of Capitol's trade announcement of the previous
week, which had in fact already spilled the beans about the upcom-
ing Sullivan appearances.

Also watching the Cronkite telecast that evening was a is -year-old
girl named Marsha Albert of Silver Spring, Md., who wrote a letter to lo-
cal DJ Carroll James of WWDC Washington, D.C., asking, "Why can't
we have music like that here in America?" James, who had also seen the
Cronkite broadcast and been intrigued, called a friend at BOAC (now
British Air), who arranged fora stewardess to bring a copy of "I Want to
Hold Your Hand" to the station two days later. As an extra treat, James
invited Albert to the studio. And so, on Dec. 17, Albert announced on
WWDC, "Ladies and gentlemen, for the first time on the air in the
United States, here are the Beatles singing 'I Want to Hold Your Hand."

By the time the song finished, the station's switchboard was lit up
with calls from listeners who wanted to hear it again. WWDC put it

into heavy rotation, with a voice-over in the middle of the song an-
nouncing it as a "WWDC exclusive" to keep the other D.C. station
from recording it off the air and broadcasting it. By the next day, area
record stores were deluged with requests for this record they'd never
heard of-and which wasn't in fact available. James then sent a tape
of the record to friend who DP at a station in Chicago, who got the
same reaction and then sent it on to a friend in St. Louis, where "I
Want to Hold Your Hand" received a similarly ecstatic response.

Why was it that the Beatles connected so powerfully when James
gave them one spin on Dec. 17, while their previous releases received
no such response? For one thing, the Beatles appeared to have been
a remedy for those dark days after Kennedy's death. As Lester Bangs
has written of that winter, "We needed a fling after the wake." Some-
thing different, exotic, joyful euphoric even, was just the remedy.
And in retrospect, it's clear that it needed to come from outside Amer-
ica, beyond the borders ofa country still very much in mourning.

Additionally, the U.S. media attention already given to Britian's

The Beatles On The Charts
...

It will take Jay Z just six more No. 1 albums to catch up with the Fab Four's record pace

The Billboard Hot 100
 The Beatles reign as the No.1 artist of the
Billboard Hot 100's first 55 years (Billboard,
Aug. 10, 2013). Madonna (No. 2) and Elton John
(No. 3) follow.

 The Fab Four hold one of the most vaunted
records in all of Billboard chart history: the
most Hot 100 No. 1s (20) of all time.

 The band boasts the most Hot 100 top 10s
among groups (34), from "I Want to Hold Your
Hand" in 1964 through "Free As a Bird" in 1996.

Another esteemed Billboard chart record:
The Beatles are the only act to chart in the Hot
100's top five simultaneously. The week of April
4,1964, they ranked at Nos. 1-5 with "Can't Buy
Me Love," "Twist and Shout," "She Loves You,"
"I Want to Hold Your Hand" and "Please Please
Me," respectively.

 And, thanks to 1 Want to Hold Your Hand,"
"She Loves You" and "Can't Buy Me Love," the
Beatles are the only act in the Hot 100's history
to link three consecutive No. 1s. -Gary Trust

The Billboard 200
 Two weeks after the Beatles made their
debut on the Hot 100 with "I Want to Hold Your
Hand," they started their legendary run on the
Billboard 200 albums chart.  To date, the
band holds the record for the most No.1 albums

in the history of the tally, with 19. (In second
place is Jay Z, with 13.)

 On Feb.1,1964, the group entered the chart
with its first U.S. album for Capitol Records,
Meet the Beatles! It bowed at No. 92 and sailed
to No.1 in just two weeks, rising to No. 3 in its
second week, then to No.1 in its third frame (on
Feb.15). It bumped the Singing Nun's self -titled
album out of the top slot, where it had spent the
past 10 straight weeks.

 Meet the Beatles! went on to spend 11 weeks
at No.1, kicking off a frenzied year for the act
atop the album chart. For 20 nonconsecutive
weeks in 1964, the Beatles concurrently had
the Nos. 1 and 2 titles on the chart.  From
Feb. 29 through April 25, Meet the Beatles!
was No. 1, while Introducing ... The Beatles
(on Vee-Jay Records) was the runner-
up. (Meet the Beatles! was so popular, it
prevented Introducing ... The Beatles from
hitting the top. Thus, it was stuck at No. 2
for nine weeks.)

 Then, on May 2 and May 9, the act's sec-
ond set for Capitol-The Beatles' Second
Album-was No. 1 while Meet the Beatles!
slid to No. 2.

 The Beatles' Second Album ruled for
five weeks atop the Billboard 200 and
was the second of three No. 1s for the
band in 1964.
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 The Fab Four notched a third chart -

topper that year with the soundtrack
to "A Hard Day's Night," which jumped
from No.12 to No.1 on the July 25 chart
and crowned the list for 14 straight
weeks. The soundtrack spent more
weeks at No.1 than any Beatles album
except for Sgt. Pepper's Lonely Hearts
Club Band, which spent 15 weeks at No.
1 in 1967.

 Like Meet the Beatles!, the soundtrack
blocked yet another Beatles album from
hitting the top: Something New. The
latter Capitol release claimed the No. 2
slot for nine consecutive weeks between
Aug. 22 and Oct. 17. -Keith Caulfield
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Beatlemania made it easy for American teens to know exactly how
to respond to the band. The first few Beatles singles had appeared in
a vacuum and flopped. But to call the level of U.S. media attention the
Beatles had achieved by the time of the first spin on VVWDC out of the
ordinary would be a vast understatement. By way of the Cronkite and

"Huntley -Brinkley" appearances alone, more than zo million Ameri-
cans watched news features about Beatlemania.

It's hard for today's pop culture consumer to imagine a world prior
to the saturation coverage of all things pop on the Internet, let alone
prior to MTV, E!, "Entertainment Tonight," People and Rolling Stone.
But in 1963, radio airplay, coverage in the teen magazines and the oc-
casional wire service feature were the most that pop acts could hope
to receive. TV was limited to "American Bandstand" or local imitators
of it, and, if an act's single was big enough, a performance on one of
the networks' prime -time variety shows.

Yet the Beatles were suddenly everywhere. Tales of British Beatle-
mania were becoming common knowledge stateside, priming the U.S.
public for its own hysteria. A cartoon that accompanied the New York
Times Magazine piece on Beatlemania summed it up: A girl is shown
playing a Beatles record on her phonograph, while explaining to her
bewildered father: "But naturally they make you want to scream, dad-
dy-o; that's the whole idea of the Beatles' sound."

When you hear the Beatles, you scream. Fans were learning how
to react to the band before they'd ever heard the music. And when
it turned out that the music was actually terrific, the choice between
American depression and British Beatlemania became a no-brainer.

TECHNOLOGY LIGHTS
THE FUSE
Everyone, that is, except Capitol. The label had scheduled "I Want to
Hold Your Hand" for release on Jan. 13, 1964, and James' early airplay
on WWDC, with no records in stores, was seen as potentially harm-
ful to the project. The music business was still many years away from
releasing singles to radio in advance of the retail date in order to build
demand. Airplay without records in stores was seen as the equivalent
of an uncapped gusher spewing wasted oil. And so, Capitol called

Smaller and
portable, the
transistor
radio
transformed
listening in
the 1960s.
In 1962.
5.5 million
transistor
radios were
sold. In 1963,
when the
Beatles'
music first hit
U.S. radio, 10
million were
sold.

in its lawyers, who sent a cease -and -desist letter to
WWDC, demanding it pull the record off the air. The
station responded with an emphatic refusal-this was
the hottest record in ages, and WWDC had an exclu-
sive. James, meanwhile, kept circulating tapes of the
song to more and more DJs in other cities, with every
station getting the same unprecedented reaction. Fi-
nally, Capitol relented and decided to move the release
up to the earliest date possible, Dec. 26.

By this point Capitol understood it was sitting on
a monster and that it would need to manufacture far
more than the 200,000 singles the label had originally
planned. Factories worked overtime as Christmas ap-
proached. Capitol even did third -party deals with man-
ufacturing plants owned by rival labels.

Moving up the release date would prove to be the
key decision made by Capitol in the entire campaign,
making possible everything that followed. Had Albert
not written to James, setting this acceleration into mo-
tion, the conditions wouldn't have existed for the fan
hysteria that accompanied the band's trip to the States
and the record -shattering ratings for the Beatles' ap-
pearance on "The Ed Sullivan Show" on Feb. 9. But
now it all unfurled very quickly.

On Dec. 23, Capitol national album merchandising
manager Paul Russell sent a staff memo outlining the
Beatles marketing plan. As was standard in those days,
almost all marketing efforts targeted the industry, not
consumers: A two -page ad set to run in the Dec. 3o
Billboard titled "Meet the Beatles!" would be reprinted
and distributed to radio stations and retailers. It would
be reproduced as an easel -backed cardboard point -of-
purchase item, intended for placement on record store
checkout counters. Also for distribution at retail and
radio, Capitol created a motion display diorama, with
the heads of the four Beatles shaking back and forth
in unison. The display was quite elaborate, and can be

When you hear the Beatles, you scream. Fans were
learning how to react to the band before they had
ever heard the music.

seen in action in the Maysles brothers' documentary
film about the Beatles' first U.S. visit.

Some of Capitol's marketing tools seem quaint by
today's standards: All members of the sales and radio
promotion staff were instructed to wear Beatle wigs
during business hours and to encourage retailers and
DJs to do the same. "Get these Beatle wigs around
properly, and you'll find you're helping to start the Bea-
tle Hair -Do Craze that should be sweeping the country
soon," the memo read. Further, millions of stickers
reading "The Beatles Are Coming!" below a picture
of the four Beatle hairdos were distributed to the staff,
with the following instruction: "We literally want your
salesmen to be plastering these stickers on any friendly
surface as they walk down the street or as they call on
radio or retail accounts . . . Make arrangements with
some local high school students to spread the stickers
around town. Involve your friends and relatives."

By the time the marketing plan was set in motion,
however, it was hardly needed. Livingston later re-
ported that Capitol never even made it through the
entire $40,000 budget. From the moment "I Want
to Hold Your Hand" was released on Dec. 26, it sim-
ply sold itself.

Suspending all sales and promotion staff vacation
during Christmas week, Capitol sprung into action
on Dec. 26, its promotion men hand -delivering the
Beatles' 45 single to key stations by 9 a.m. Before the
morning was over, top 4o stations around the coun-
try were hammering the record. Record stores were
immediately besieged, as teens rushed to spend their
Christmas money. As one New Jersey retailer told Bill-
board, "Sales started out like an explosion."

Moving the release date up had an unexpected ben-
efit. In 1964, the average American teen listened to
the radio for more than three hours per day. With kids
out of school for Christmas week, that number was
undoubtedly even higher. And, equally important, the
most common stocking-stuffers received by teens that
Christmas were transistor radios, which had become
cheaper than ever.

Although popular since the mid-'5os, the Japanese -

made transistor radio experienced exponential sales
growth in the mid-'6os, as inexpensive off -brands
proliferated. While 5.5 million radios had been sold in
the United States in 1962, by 1963 that number nearly
doubled to so million. So ubiquitous was the transistor
radio as a holiday gift in 1963 that the popular com-
edy songwriter Allan Sherman recorded a "12 Days
of Christmas" parody keyed around having received
a Japanese transistor radio "on the first day of Christ-
mas," with more details about the radio piling up with
each successive verse: "It's a Nakashuma/It's the Mark
4 model-that's the one that's discontinued/And it
comes with a leatherette case with holes in it so you
can listen right through the case/And it has a wire with
a thing on one end that you can stick in your ear."

The transistor radio was the technological spark that
lit the fuse of teen culture in the '6os. Like the Inter-
net in the last decade, it was a vehicle of public music
discovery and sharing. Like the Walkman in the '8os,
it made music portable and private in new ways that
energized listeners. One could take it anywhere-the
schoolyard, the beach, wherever-and share music
with friends. But one could also listen through an ear-
plug while walking down the street, sitting in the back
of the class or lying in bed at night, under the covers, so
parents wouldn't know.

Prior radios had neither portability nor the earplug.
Subsequent technologies-the boom box, Walkman,
iPod-enhanced the public or private listening experi-
ence, but not both. The Maysles' documentary shows
the Beatles taking their Pepsi -branded transistor radio
everywhere, listening both collectively and through
earplugs to top 4o stations. In a meta moment, they do
a face-to-face interview with a DJ in their hotel suite
while simultaneously listening to the interview being
broadcast c on 416 radio. sea
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So imagine, if you will, teenagers
across America turning on their new
transistor radios during Christmas va-
cation in 1963, listening for hours, ev-
erywhere, alone and with their friends,
and hearing -over and over again-a
new sound that excited them even more
than their new piece of hardware.

Within its first three days of release, "I
Want to Hold Your Hand" sold 250,000
copies and the Beatles were immedi-
ately the most talked -about group in the
country. Djs were quick to inform their
listeners that the band would be coming
to America in February, heightening the
sense of excitement.

THE BACKLASH JUST
FEEDS THE FRENZY
A backlash from adults was just as im-
mediate. On Dec. 29, the Baltimore Sun,
dreading a replication of Beatlemania on
U.S. shores, summed up the grown-up posi-
tion by editorializing: "America had better
take thought as to how it will deal with the
invasion .. . Indeed a restrained 'Beatles go
home' might be just the thing."

"They look like four of the Three Stoog-
es with a hairy measure of Ish Kabibble,"
Donald Freeman quipped in the Chicago
Tribune, referencing some of the most
unkempt performers of the 1940s. "And if
they ever submitted to a barber who loves
music-snip, snip!-that would be the end
of the act."

The condescension was just one more
reason for teens to love the Beatles:

"This annoys the grownups! It's some-
thing that's ours, that's not part of the whole
messed-up adult world." Capitol understood the
value of adult condemnation in whipping up teen
frenzy, and noted the Sun's comments in its own
press release.

Of course, in those days, rock'n'roll was still,
to quote Sullivan's typical on-air introductions of
rock acts, "for the kiddies." And so, the sudden
rise of the Beatles naturally caused
nearly all the adult pundits to cover
their ears and complain. The king of
the complainers turned out to be NBC
TV host Jack Paar. And by his attempt
to mock the group on his Friday night
variety show on Jan. 3, 1964, he man-
aged to send Beatlemania into an even
higher orbit.

Paar had been in attendance at the
Royal Variety Performance in November
and thought the hullabaloo over the Bea-
tles was ridiculous. Like so many adults,
he found rock'n'roll to be juvenile and had
never booked a rock act on his show. Still, once his rival
Sullivan announced the band's February appearances,
Paar decided to scoop him. He licensed Beatles foot-
age from the BBC and issued a press release announc-
ing that he'd be the first to present the band. (This actu-
ally caused Sullivan to consider canceling the Beatles'
appearances, although he quickly thought better of
dumping the by-now hot act.) Top 4o DJs throughout
the country breathlessly conveyed the news to their
listeners that the Beatles-who had never been seen
by most of their U.S. fans, except in the photo on their
single sleeve-would be making their TV debut on

"The Jack Paar Show."
The Paar appearance, when it is remembered at all,

is generally considered a footnote. NBC doesn't brag
about the appearance, being that Paar turned out to be
on the wrong side of history, with Paar himself admit-
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A two -page ad
exploded into the marketplace, millions were now en -

Billboards Jan. countering "She Loves You." For the Beatles' American
4,1964, issue fans, the Paar performance was a revelation.
announces
the Beatles' It was also a revelation for Swan Records. According
arrival. The to label president Bernie Binnick, "The record explod-
Fab Four were ed the following Monday," and Swan rushed a proper
the first kings
of all media- rerelease. If "I Want to Hold Your Hand" took off in the
radio, TV and marketplace based on radio play, Swan's rerelease of
print. Life "She Loves You" had the advantage of an incredible-if
magazine's

unplanned-setup: The Paar performance turned theAug. 28 cover
was headlined song into an instant hit, rivaling "I Want to Hold Your
`They're Hand" as the most -played song in the country.
Here Again
And What A Capitol wasn't amused, as the Paar broadcast
Ruckus!"-said brought attention to a song on a rival label. In a Jan.
ruckus found 20 press release, Capitol condescendingly referred to
on their first

the Paar erformance as "an obvious attem to scooptwo albums p pt
(pictured). arch -foe Ed Sullivan." The rollout of Beatlemania had
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ting he showed the Beatles "as a

joke." But outside of radio airplay,
the taped performance on Paar's
show on Jan. 3 was the single most
important event leading to the
frenzy surrounding the band's "Ed
Sullivan Show" appearance the
following month. As Beatles pro-
ducer George Martin commented
to Variety in May 1964, it was Paar
who deserves credit as the one who

"aroused the kids' curiosity."
Paar's weekly program, which

aired at 10 p.m., drew an aver-
age of 17 million viewers, most
of whom were an older crowd.
But with the Beatles set to appear,
viewership swelled that week
to 3o million. To put these num-
bers in perspective, Paar's show
typically wasn't among the top 3o
shows in the country, but his Jan. 3

episode had a viewership almost
as large as the week's No. I show,
which drew 34 million viewers.

The show's Beatles segment start-
ed with footage of fan hysteria at a

U.K. Beatles concert, with Paar's mocking in-
terjections-"I understand science is working
on a cure for this"-eliciting laughter from his
studio audience. Then, as promised, he pre-
sented the first full -song performance by the
Beatles on American TV. The song was "She
Loves You," and it was an in -studio perfor-
mance shot for a BBC documentary. Paar's
staff intercut the performance with foot-
age of fans screaming at the Boumemouth

show. Just a week after "I Want to Hold Your Hand"

never really been under Capitol's control, but this de-
velopment ensured it never would be.

FOUR SONGS TO HOLD YOU
As it turned out, Capitol's having passed on the Bea-
tles' early singles served to make the initial wave of
Beatlemania more intense than had the band been
rolled out in an orderly fashion by the label, one single
at a time. On the same day as the Paar broadcast, Vee-
Jay rereleased "Please Please Me" and "From Me to
You" as a double -sided single, with both songs mak-
ing their presence felt on the air. Having four Beatles
singles in heavy rotation on the radio all at once in
January 1964 made the band's impact on audiences
exponentially more powerful. It was the Beatles with
whom teens fell in love, not just a Beatles single.

A week after Paar, Vee-Jay also released the first
U.S. Beatles album, Introducing . . . The Beatles, which
was originally intended for the summer of 1963, but
shelved in the wake of the label's financial crisis.
Capitol responded by obtaining an injunction against
the indie, claiming that Vee-Jay had lost rights to the
Beatles' masters when its license was revoked. The

injunction kept the 45 and LP out ofstores, but couldn't keep DJs from
spinning the songs. A court ruled in Vee-Jay's favor on Feb. 5, at which
point the label was able to get its releases back into the market. As a

result of the delay, "Please Please Me" and "From Me to You" were
already huge radio hits by the time they debuted on the Hot loo in
early February. "Please Please Me" would peak at No. 3, trailing only

"I Want to Hold Your Hand" and "She Loves You" on the chart.
By the time Vee-Jay was able to get Introducing . . . The Beatles back

on store shelves, Capitol was already there with Meet the Beatles!,
which it released on Jan. 2o. Thus, within a three -and-a-half -week
period, the market had been deluged with three singles and two
LPs. Introducing . . . The Beatles quickly rose to No. 2 on the albums
chart, behind only Meet the Beatles!, which had already sold more than
Soo,000 copies by the time the Vee-Jay album returned to the market.

It's dear that virtually upon its release on Dec. 26, "I Want to Hold
Your Hand" was the biggest -selling single in the country, but chart lag
time kept this fact from being reflected in Billboard and Cashbox for
several weeks. Cashbox listed it at No. 1 on its Jan. 24 chart, reflect-
ing actual sales for the week of Jan. 5-n. This was the first week since
the release of the single that was not interrupted by a holiday, and for
which full data was reported and processed. (Billboard listed it atop
the Hot loo the following week.)

Back then, publications like Billboard and Cashbox were strictly
for the trade, and consumers weren't generally exposed to their chart
rankings. Teens were more familiar with the countdown on "Ameri-
can Bandstand." However, just five days before the Capitol single ar-
rived, "Bandstand" stopped broadcasting from Philadelphia and the
show went on hiatus until February 1964, when it began originating
from Los Angeles. By the time the show resumed, "I Want to Hold
Your Hand" was already in the midst of its stay at No. 1.

Therefore, the only way teens were able to follow the rise of the
record was on their local radio station charts. By the first week of
January, WABC New York listed the song at No. 2, the first station
to do so. (WABC had a nighttime reach that covered much of the
county, helping the record spread like wildfire.) The following week,
it debuted at No.1 on KRLA and the week after that it did the same
at KFWB Los Angeles.

The pace of the chart rise at any given station had more to do with
chart methodology than the song's actual popularity in the market-
place. Basically, stations placed the song at No.1 as soon as they fig-
ured out that it had defied all precedent and was already the most
popular song in the market.

The instant ubiquity of an unknown band, which had yet to set foot
in America, defies all accepted precedent. In the United Kingdom,
the band had toured incessantly, playing live in 34 cities in the fall of
1963 alone; released numerous singles; hosted its own weekly radio
show; and appeared numerous times on TV, all before Beatlemania
erupted. In America, the group reached the same heights upon the
release of the first Capitol single.

Pop histories often suggest that the Beatles were welcomed by U.S.
consumers because they brought rock'n'roll back to the radio after it
had been rendered toothless by a combination of a payola scandal and
the loss of many of its major stars to tragedy (Buddy Holly), the draft
(Presley) and incarceration (Chuck Berry). But this isn't quite true. Of
course, the Beatles' sound was fresh, but it's not as though there weren't
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other rock'n'roll artists on the radio. Motown was becoming ubiquitous,
the Beach Boys had already begun to rack up hits, and, at that very
moment, "Louie Louie" by the Kingsmen-a record that would have
sounded at home on the first Rolling Stones album a few months later-
was in the midst ofa six -week run at No. 2 on the Billboard chart.

As the Beatles' U.S. arrival on Feb. 7 approached, TV and print
coverage intensified. Sullivan had started hyping on-air the Beatles'
upcoming appearance in mid -January, right after their Paar perfor-
mance. Late -night talk show hosts were peppering their monologues
with Beatles jokes. And Life magazine, which reached up to 4o mil-
lion readers per week, ran a seven -page photo -filled essay in the Jan.
31 issue titled "Here Come Those Beatles," which reported, "First
England fell, victim of a million girlish screams. Then, last week, Paris
surrendered. Now the U.S. must brace itself. The Beatles are coming."

At radio, everyone wanted to be the station listeners most associ-
ated with the group. In late January, Capitol distributed a prerecorded
interview with the Beatles to stations. The discs contained no ques-
tions, only the Beatles' answers, allowing local DJs to pretend they
were conducting their own interviews. Searching for more Beatles
records to play, stations turned to the flip side of "I Want to Hold
Your Hand"-"I Saw Her Standing There"-and also the flip sides of
the Vee-Jay and Swan singles. So across the board was the demand
for the band's music that WYNR Chicago, which had recently aban-
doned pop for an R&B format, decided to make an exception and add
Beatles records to its playlist. Other R&B stations and some middle-
of-the-road (MOR) stations began doing the same.

No doubt about it, the Beatles stood at the white-hot center of the
culture. By the end of January, they had already sold z.6 million re-
cords. And then things really took off.

D-DAY ARRIVES
In the days leading up to the Beatles' visit, New York stations battled to
be the home for teens who wanted up-to-the-minute information on
the band's arrival at the newly renamed John F. Kennedy Airport. Regu-
lar updates on the Beatles' flight from London were broadcast on each
of the city's three top 4o stations, with promises that correspondents
would be on the tarmac to greet the Fab Four and provide live cover-

The Beatles
made their
U.S. TV

debut on

"The Ed
Sullivan
Show;
which U.K.
newspaper
the Daily
Mirror
heralded
on its front
Page on
Feb.8, 1964
(opposite
page).

age. Capitol made sure to provide specific information
to the DJs in advance, with scheduled arrival time and
gate number. In those pre -airport security days, it was
no wonder that fans began to flock to the airport as the
Pan Am jet drew closer to the Eastern Seaboard.

At rzo p.m. on Feb. 7, the Beatles arrived stateside on
Pan Am flight lot, greeted by the high-pitched squeals of
approximately 4,000 teenagers, plus more than zoo re-
porters and photographers and too police officers. The
crowd was larger and louder than that which Sullivan
had chanced upon three months earlier at London Air-
port. At the famous press conference conducted inside
the airport, defying the low expectations journalists had
of rock'n'rollers in that era, the Beatles' charisma and
wit wowed the skeptical crowd. If anything, it was the
reporters who appeared to be the dullards, asking banal
questions-"What do you think of Beethoven?"-which
the Beatles fielded with their patented cheekiness-

"Great," Ringo Starr replied. "Especially his poems."
The press conference done, the band headed to

Manhattan, chased by rabid fans shouting at the four-
some from the windows of moving cars on the express-
way. Upon arriving at the Plaza Hotel, they found thou-
sands more fans waiting for them, once more tipped
off to the band's whereabouts by DJs who'd gotten their
information straight from Capitol.

The arrival of the Beatles received major coverage on
that evening's news. Cronkite's report on CBS showed
much more respect than the first time around. "The
British invasion this time goes by the code name Bea-
tlemania," Cronkite said. "D -Day has been common
knowledge for months, and this was the day." Whether
because he felt invested in the band due to his role
in bringing them to America's attention, or because
the band was about to appear on Sullivan's CBS show,
Cronkite was now a believer. In stark contrast, NBC had
de facto positioned itself as the anti -Beatles network,

and in the spirit of the Edwin Newman piece in Novem-
ber and the Paar broadcast in January, Chet Huntley
went out of his way to be demeaning to the group. He
explained to his viewers that NBC had "sent three cam-
era crews to stand among the shrieking youngsters and
record the sights and sounds for posterity . . . the pic-
tures are very good, but someone asked what the fuss
was about and we found we couldn't answer. So, good
night from NBC News." The broadcast ended without
Huntley bothering to show any of the footage.

The next day, every newspaper covered the Beatles'
arrival. During the course of the band's visit, the New
York Times printed at least one article about the Beatles
every day. New York's Daily News, which then had the
largest daily circulation in America, ran enough photos
of the group throughout its visit to cover the bedroom
walls of countless girls, top to bottom. A visit by Presi-
dent Lyndon Johnson to the city, which was just wrap-
ping up, was relegated to the newspaper's inside pages.

Throughout their historic Kennedy Airport press
conference, the Beatles had been peppered with pri-
vate questions by a strange man in a straw hat who had
squirreled his way to the front of the crowd, sticking
his own microphone up to the band at the podium. The
man in question wasn't a journalist at all, but rather DJ
Murray the K (nee Kaufman) of WINS New York. Mur-
ray managed to hijack the band's attention, getting
exclusive sound bites for his radio show. Finally, some-
one shouted, "Would somebody tell Murray the K to
cut the crap out?," at which point the Beatles all looked
down at him and yelled, "Cut that crap out," with Mc-
Cartney adding, "Hey, Murray!" in a fake New York ac-
cent, granting him the greatest sound bite of all. Thus
was bom Murray the K's briefcareer as the Fifth Beatle.

It was something of a fluke that Murray the K was
broadcasting on WINS at all in 1964. Having taken over
as the station's evening DJ four years earlier, replacing
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Allen Freed, who was fired in the wake of a payola scandal, Murray had
known great success-Tom Wolfe called him "the original hysterical
disc jockey" in a famous profile published after the Beatles' visit-until
the station was sold to Westinghouse in 1962. The new owner inched
its format away from top 4o, but was required to keep some of the old
broadcasters due to an existing labor contract. Murray's popularity
had fallen ever since, and by the time of the Beatles' arrival his ratings
lagged behind those of his rivals Jack Spector on WMCA and "Cousin
Brucie" Morrow on WABC.

Luckily for Murray, he was close with Veronica Bennet of the
Ronettes, whose group had just returned from a U.K. tour where
they'd made the Beatles' acquaintance. As soon as the press confer-
ence ended, Murray called Bennet (the future Ronnie Spector) and
asked if she and the Ronettes would take him to the Plaza to meet
the band. Bennet obliged Murray, who managed to exploit the situa-
tion to the fullest, becoming the Beatles' unofficial guide to America,
getting exclusive interviews and causing a general escalation of Bea-
tles hype among the three stations during the next few days.

WMCA managed to spirit Harrison's sister Louise off to its station,
where she was persuaded to call him in his sick bed at the Plaza (he had
tonsillitis and didn't go to rehearsals for the Sullivan performance) for
an exclusive on-air chat. WABC went so far as to rebrand itself "WA-
BeatleC." All three stations had DJs encamped by the Plaza, reporting
on any Beatles sighting, and all three battled to see which could raise
its audience's excitement the most. But it was Murray whose show be-
came required listening for Beatles fans during the band's New York
visit, as a Beatle-or all of them-could appear on the air with Murray
at any time. (Murray's newfound popularity was short-lived. After the
Beatles returned home, he lasted less than a year at WINS, before it
switched formats to become the nation's first all -news station.)

40% OF AMERICA TUNES IN
Every media outlet in the country gave major coverage to the hysteria
that was occurring in New York that weekend. And they all made clear
that the reason for the band's visit was its scheduled appearance on

"The Ed Sullivan Show" on Sunday night. By Sunday, there was no one
in America in close proximity to a TV, radio or newspaper who could
have not known that the Beatles were going to be on Sullivan that night.

On the day of the show, further pandemonium reigned in front of
the Sullivan Theatre, egged on by the local top 4o DJs. The show had
received 5o,000 ticket applications for 728 tickets. Thousands mobbed
the streets, shutting off Broadway for eight blocks, everyone carrying
their transistor radios and reacting in unison to the prompts of the DJs.

The Beatles were slated to perform five songs on the first Sullivan
broadcast: "All My Loving," "Till There Was You," "She Loves You,"

"I Saw Her Standing There" and "I Want to Hold Your Hand." Among
the other announced guests on the program was the cast of the stage
production of "Nivel-4" including future Monkee Davy Jones as the
Artful Dodger. Jones later recalled that it was the reaction of the girls
in the Sullivan audience to the Beatles that made him decide to leave
musical theater and pursue a career in rock'n'roll.

Epstein had envisioned the Beatles' first U.S. visit as a means by
which the band could conquer America. But by the time of its arrival,
America already lay at the group's feet. It's doubtful whether the in-
tensity surrounding the visit could have materialized had the chain of
events begun by Cronkite, Albert and James not occurred. Without it,
the release date of "I Want to Hold your Hand" would have remained
Jan.13, radio listeners wouldn't have heard the record incessantly during
Christmas break, teens wouldn't have tuned in to "The Jack Paar Show"
to watch the band perform, Swan wouldn't have rush-rereleased "She
Loves You," the airwaves wouldn't have been jammed with multiple
Beatles records in January, "I Want to Hold Your Hand" wouldn't have
been No.1 by the time of the band's arrival, the media frenzy wouldn't
have reached a fevered pitch before Feb. 7, and the Beatles would have
arrived in New York to do the Sullivan show without the airport scene,

.4111.1!"118142....
YEAH! YEAH! U.S.A!

&pit COES NOM
TODAY

"The Ed Sullivan Show" drew
a weekly audience of 21.2
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Learning From
Beatlemania
Three lessons the music business of today can
learn from the Beatles in 1964

Going Viral = Word -Of -Mouth
"Going viral" is a new name for an old phenomenon. The Internet is traditional word-of-mouth on
steroids, amplifying a message by making it easy to quickly share information. But gossip, recom-
mendations and opinions have always spread from person to person. As the old Faberge Organics
commercial goes, one person tells two friends, and they tell two friends, and so on, and so on,
and so on. The job of business is to both build and capitalize on that word-of-mouth. The Beatles
went viral by creating word-of-mouth and turning the buzz into mainstream media attention. It's a
feedback loop that feeds itself. In the United Kingdom, manager Brian Epstein and EMI converted
public interest into media attention into more public interest. The U.S. media's interest in the
band's U.K. media coverage started a chain reaction of radio airplay, public interest and national
TV appearances-which resulted in more airplay, public interest and TV coverage.

Global Success Requires A Global Business
The Beatles probably wouldn't have become legends in the United States without major -label
backing. A standout song or artist may have success in one market but will need help break-
ing into others. With music more of a global business than ever, great music will need a strong,
global company and good leadership to maximize its potential. EMI passed on the first two
Beatles singles, "Please Please Me" and "Love Me Do," but committed to what became the
group's breakout single, "I Want to Hold Your Hand." Surprisingly little has changed through the
decades. Adele is signed to indie XL Recordings in the United Kingdom but became a superstar

around the world because XL worked with Sony Music outside of its home market. PSY
was already known outside South Korea when "Gangnam Style" started
to explode, but Scooter Braun's School Boy label and Universal Music
Group helped turn a YouTube hit into an international caree

Timing And Luck
The necessity of good timing and luck is hardly a nugget of wisdom that
professionals can implement in their careers. Nevertheless, fortuitous
and unpredictable events often play a role in an artist's success. Ed Sul-
livan happened to be at the London Airport that day in 1963 when 1,000
screaming fans met the Beatles on their return from Sweden. That was the
first step in convincing Sullivan to book the band on his show. But the next
steps came from having a manager able to recognize the opportunity and
exploit it while in New York with another one of his artists. In today's instan-
taneous environment-where timing and luck can mean a tweet from Justin
Bieber about his favorite new Carly Rae Jepsen song-that means seeing
things as they surface and acting just as quickly. -Glenn Peoples

the press conference or the screaming fans at the Plaza.
But it all had unfolded as if in a fairy tale, and when

the evening of Feb. 9 arrived, the Beatles had the at-
tention of the entire country. (The next week, when
the Beatles played the Washington Coliseum, Albert
got her own fairy tale ending to the story when she got
to meet the Beatles, who showed their appreciation by
saying, "Thank you, Marsha," on the air on VVWDC.)

During the first half ofthe 1963-64 season, Sullivan's
show drew a weekly audience of 21.2 million. And
while those numbers didn't make him the overall rat-
ings champ-sister show "The Beverly Hillbillies" was
pulling in a whopping 35 million viewers a week-his
was, by far, the biggest variety show on the air.

On the night of Feb. 9, 1964, his audience jumped
to 73 million, the largest TV audience for an entertain-
ment program in history to that point. In a country with
a population of 18o million, that represented 4o% of
all Americans. Significantly, in 1964, 4o% of all Ameri-
cans were age 18 or younger, with that year acknowl-
edged as the final one of the baby boom. Of those, 35

million were between the ages of 8 and 18. And it
would appear that virtually all of them were watching.

The Washington Post went so far as to quip that on
the night of the Beatles' Sullivan appearance "there
wasn't a single hubcap stolen in America," which was
meant as a dig on the character of the Beatles' core au-
dience, but which went on to be accepted as fact when
it was reprinted in Newsweek. This urban legend was
even repeated as truth in Hunter Davies' 1968 autho-
rized Beatles biography and by Harrison in the Beatles'

"Anthology" documentary.

However, soon after the Sullivan broadcast, the
Washington Post's Bill Gold followed up to make clear
it had been meant as a joke: "It is with heavy heart
that I must inform Newsweek that this report was not
true. Lawrence R. Fellenz of307 E. Groveton St., Alex-
andria, had his car parked on church property during
that hour-and all four of his hubcaps were stolen. The
Washington Post regrets the error, and District Liner
Fellenz regrets that somewhere in Alexandria there
lives a hipster who is too poor to own a TV set."

Crime statistics aside, what isn't in dispute is the
fact that virtually every young person in America-and
plenty of their parents-sat glued to their TV set just
after 8 p.m. EST when Sullivan took the stage to intro-
duce the band: "Yesterday and today our theater's been
jammed with newspapermen and hundreds of photog-
raphers from all over the nation, and these veterans
agreed with me that the city never has witnessed the
excitement stirred by these youngsters from Liverpool,
who call themselves the Beatles." Amid the escalating
screams from the crowd, Sullivan continued: "Tonight,
you're going to twice be entertained by them. Right
now, and again in the second half of our show. Ladies
and gentlemen, the Beatles. Let's bring them on."

And the '6os began.O

Steve Greenberg is founder/CEO of S -Curve Records,
and former president of Columbia Records as well as

head of MYR at Mercury Records. A Grammy winner as

a producer for his work with Baha Men, he has also been
nominated in the best album notes category for the Otis
Redding and complete Stax/Volt singles boxed sets.
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SOUNDSCAN REPORT

The Digital
Decline

What's behind the first downturn of the iTunes era?
And can streaming save the day?

BY ED CHRISTMAN

F, or the first time since the iTunes store launched in 2003, digital albums
and tracks have fallen in sales. The cause? It appears the bottom has
fallen out of catalog sales of both, as streaming picks up steam.

To be sure, current digital sales for both albums and tracks also were
down in the fourth quarter, and these declines might be an indication
that current will soon follow digital catalog trends. But their declines
are still far below catalog downturns.

For the year, track catalog sales were down 9.2%, dropping to 665.6 million units
from 733.2 million in 2012, according to Nielsen SoundScan. And the decline acceler-
ated every quarter of2013, with the first quarter seeing a 46% year -over -year decrease
and the fourth quarter a 15.9% tumble.

Current track sales, on the other hand, had two quarters of growth followed by a

downturn in the last two quarters of the year for a total decline of 1.5%. Overall digital
track sales declined 5.7%, to 1.3 billion units from 1.2 billion in 2012.

Things started out well for digital catalog albums with year -over -year gains of 56%
in the first quarter. Then things started turning sour, with a 2% decline in the second
quarter, followed by steep declines in the second half of the year, slipping 8.3% in the
third quarter and 11% in the fourth quarter. For the year, catalog had an overall decline
of 3.8% to 55.3 million units from 57.5 million in 2012.

Current digital albums started strong with a 15.7% gain in the first quarter followed
by a 5.8% gain in the second. Then the decline kicked in with a 1.7% dip in the third,
followed by a 3.9% drop in the fourth. Overall, current albums still posted a 3.5% gain
for the year, up to 62.3 million units from 60.2 million in 2012. But the weakness in the
second half of the year for the category will remain a cause of concem in 2014.

Overall, album sales in all formats were down 8.4% to 289.4 million units from
nearly 316 million in 2012.

DOES STREAMING OFFSET CANNIBALIZATION?
While industry executives initially refused to attribute the early signs of weakness in
digital sales to the rise in streaming, in the second half of 2013 many conceded that
ad -supported and paid subscription services did seem to be cannibalizing digital sales.

But the good news is that so far streaming seems to be offsetting the decline in
digital sales revenue. According to Nielsen Entertainment senior VP of industry in-
sights David Bakula, there were 118 billion streams last year, which, on a basis of2,000
streams per album, adds up to 59 million stream-equivalent albums. In new data sup-
plied by SoundScan to Billboard, that's up from an estimated 44 million SEA in 2012.

Ifone adds last year's digital albums sales (117.6 million) and the nearly 126 million
in track -equivalent albums (where the revenue of io tracks equals one digital album
at wholesale cost), one gets a digital albums plus TEA total of 243.5 million, which is a
decline of 8 million digital album plus TEA units from the 251. 4 million sold in 2012. So

the 15 million in SEA units is almost double the 8 million -unit decline.
But the incremental streams revenue is still not large enough to offset the decline in

physicals product. Last year, overall albums plus TEA dropped to 415.4 million units
down from 449.5 million in 2012, a drop of34 million, or 7.6%. That means that the in-
crementa115 million SEA units is less than half the overall decline of 34 million album
units, leaving the industry at a deficit of19 million units, when everything is converted
to the wholesale cost ofan album.

Still, the industry has reasons to be optimistic.
"Despite shifts in how music is consumed, we see continued growth in overall music

consumption," Bakula says. "With more than 118 billion streams in 2013 reported by
our data providers, which is the approximate revenue equivalent of59 million albums
purchased, the industry remains vibrant as consumption continues to change."

Within album sales, CDs declined 14.5% to 165.4 million units, down from 193.4
million in am, while vinyl continued its ascension, rising to 6.1 million units from the

4.6 million the format tallied in 2012. That means vinyl is now 2% of U.S. album sales,
while digital albums make up 40.6%, CDs 57.2%, and cassettes and DVDs 0.2%.

Despite the decline in album sales, the number of million sellers in ion rose to 13
titles versus the io that passed the milestone last year, when Adele's 21 led the way
with 4.4 million units followed by Taylor's Swift's Red with 3.1 million. In 2013, only
one album sold more than 2 million units, Justin Timberlake's The 20/2o Experience,
with 2.4 million units.

The top -selling track in 2013 was Robin Thicke's "Blurred Lines" (featuring T.I. and
Pharrell), which scanned nearly 66 million units, followed by Macklemore & Ryan
Lewis' "Thrift Shop" (featuring Wanz) with 6.1 million and Imagine Dragons' "Radio-
active" with 5.5 million. Last year, Gotye's "Somebody That I Used to Know" (featuring
Kimbra) was the top -selling song with 6.8 million units.

In 2013, 106 songs hit the million -unit mark versus 108 titles that achieved the feat
in 2012. Likewise, the top 200 best-selling tracks in 2013 scanned 279.4 million units,
outpacing the 289.3 million units of 2012's top zoo best-sellers by 36%.

In terms of market share, Universal Music Group came in first with 38.9% in albums
plus TEA, thanks to its acquisition of Capitol Music Group, while Sony Music Enter-
tainment finished with 29.5% and Wamer Music Group tallied 18.7%. While these
market -share totals are by distribution ownership, independent labels collectively gar-
nered a 12.3% share. However, if ownership by indie labels is taken into account, then
the indie sector's share is 34.6%.

Looking at genres, R&B (which includes rap) was the only one to post an increase in
2013, with album sales growing 1.2% to 50.7 million units from 50.1 million in 2012-all
the more impressive in a year when album sales declined 8.4%. The only other genres
to outperform the U.S. album market were EDM, which declined 0.3% to 8.8 million
units, and rock, down 5.9% to 100.8 million. 4
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OVERALL ALBUM SALES BY GENRE (MILLIONS)
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ALBUM PLUS TEA MARKET SHARE BY
LABEL OWNERSHIP

EMI SONY UMG WMG INDIES

ALBUM PLUS TEA MARKET SHARE BY DISTRIBUTION

EMI SONY 1111 UMG IN WMG INDIES

TOP ALBUMS
RANK ARTIST TITLE LABEL YTD SALES DIGITAL PHYSICAL

2,427,000 1,026,000 1,401,0011

2 EMINEM THE MARSHALL Web/Shady/Aftermath/ 1,727,000 777,000 950,000
MATHERS LP2 Interscope/IGA

4 IMAGINE NIGHT VISIONS KIDinaKORNER/ 1,402,000 833,000 568,000
DRAGONS Interscope/IGA

5 BRUNO MARS UNOR

JUKEBOX

6 FLORIDA HERE'S TO THE Republic Nashville/BMLG 1,350,000 495,000 554,000
GEORGIA LINE GOOD TIMES

NOTHING WAS THE Young Money/Cash 1,344,000 689,000 655,000 4
SAME Money/Republic

8 BEYONCE BEYONCE Parkwood/Columbia 1.301.000 972.000 329.000

BASED ON A TRUE Warner B 09 000 000 765,000=14
STORY...

10 JAY Z MAGNA CARTA... Roc-a-Fella/Roc Nation 1,099,000 640,000 459.000
HOLY GRAIL

TOP DIGITAL SONGS
RANK ARTIST TITLE LABEL YTD SALES DIGITAL PHYSICAL

1 ROBIN THICKE BLURRED LINES Star Trak/Interscope/IGA 6,498,000 1,026,000 1,401,000
FEATURING T.I.

& PHARRELL

2 MACKLEMORE & THRIFT SHOP Macklemore/ADA/ 6,148,000 777,000 950,000
RYAN LEWIS Warner Bros.
FEATURING WANZ

3 IMAGINE DRAGONS RADIOACTIVE KIDinaKORNER/ 5,496,000 456,000 1,065,000

4 FLORIDA GEORGIA CRUISE Republic Nashville/ 4,691.000 833,000 568,000
LINE BMLG/Republic

ROYALS a-IIMer119aepuIC

6 KATY PERRY ROAR Capitol 4,410,000 495,000 854,000

7 PINK FEATURING JUST GIVE ME RCA 4,321,000 689,000 655,000
NATE RUESS A REASON

8 MACKLEMORE CAN'T HOLD US Macklemore 4,260,000 972.000 329.000
& RYAN LEWIS

FEATURING RAY

DALTON

3,928,000 344,000 765,000

10 RIHANNA STAY SRP/Def lam/IDJMG 3,854,000 640,000 459,000
FEATURING

MIKKY EKKO

TOP DIGITAL ALBUMS
RANK ARTIST TITLE LABEL YTD SALES DIGITAL PHYSICAL

1 JUSTIN THE 20/20 RCA 1,026,000 1,026,000 1,401,000
TIMBERLAKE EXPERIENCE

2 BEYONCE BEYONCE

IMAGINE NIGHT VISIO

DRAGONS

4 EMINEM THE MARSHALL
MATHERS LP2

Parkwood/Columbia 972.099 777.000 950,000

33,000 456,000

At
833.000 558.000

Interscope/IGA

Web/Shady/Aftermath/ 777,000

Interscope/IGA

NOTHING WAS THE Young Money/Cas
SAME

524,000

6 MACKLEMORE THE HEIST

& RYAN LEWIS

Macklemore 658,000 495,000 854,000

Roc-a-Fella/Roc NailMr0,000 689,000 655,000
,...HOLY

8 VARIOUS PITCH PERFECT UMe 559.000 972.000 329.000
ARTISTS SOUNDTRACK

9 MUMFORD & BABEL Gentlemen of the Road/ 556,000 344,000 765,000
SO Glassnote

10 BRUNO MARS UNORTHODOX Elektra 524,000 640,000 459,000
JUKEBOX

INFOGRAPHICS BY DAVE FOSTER

Source - Nielsen SoundScan
Figures are rounded
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Despite the decline in digital album sales, download stores like iTunes
gained market share-growing to 40.6% of U.S. album sales-while sales
at mass merchants (Target, Walmart) dropped by 16.3% to about 78 million
units; such stores now make up nearly 27% in market share. Chains (Best
Buy, Trans World) had a decline of nearly 20% to 39 million units, account-
ing for a 13.5% share. Album sales at nontraditional CD merchants like
Amazon, Starbucks and concert venues increased by 2.4% to 36.5 million
units, and sales at indic merchants dropped by nearly 12% to 18.3 million.
Respectively, the former comprises 12.6% of album sales while the latter
accounts for 6.3%.O

Source - Nielsen SoundScan
Figures are rounded

TOTAL YEAR-TO-DATE ALBUM SALES BY STORE TYPE

2013

2012

TOP LATIN ALBUMS
RANK ARTIST TITLE

MARC ANTHONY

JENNI RIVERA

ANN! RIVERA

2

-3

4 JENNI RIVERA

Miaow
6 ALEJANDRO

FERNANDEZ

3.0

JOYAS PRESTADAS: POP

LA MISMA GRAN SENORA

JOYAS PRESTADAS. BANDA

LA GRAN SENORA

CONFIDENCIAS

LABEL SALES

Sony Music Latin 163,000

Fonovisa/UMLE 130,000

Fonovisa/UMLE 123,000

Fonovisa/UMLE 87,000

Fonovisa/UkSAMIL
Universal Music Latino/ 76,000
UMLE

13.5%

115117611ELLI PASION Sugar/Universal MilliCW
Latino/UMLE

8 JENNI RIVERA PARRANDERA. REBELDE Y ATREVIDA Fonovisa/Universal
Music Latino

-4/ .vSIgHANTS D'A ETRRACDI I-IANTS

26.9%

TOP DANCE/ELECTRONIC ALBUMS
RANK ARTIST TITLE

INDEPENDENT

11.3%

6.3%

6.6%

LABEL SALES

DAFT PUNK

IADYGAGA

LINDSEY STIRLING

4 AVICII

RANDOM ACCESS MEMORIES -41111MMIIIM
ARTPOP Streamline/Interscope/ 588,000

IGA

LINDSEYSTIRLIIIIM
TRUE PRMD/Island/IDJMG 178,000

BANGARANG

6 ATOMS FOR PEKE AMOK XL 123,000111111111111M0111
58,000 S ZEDD CLARITY Interscope/IGA 116.000

9 VARIOUS ARTISTS LAS BANDAS ROMANTICAS DE AMERICA Disa/UMLE 57,000
2013

10 JENNI RIVERA 1969-SIEMPRE EN VIVO DESDE
MONTERREY: PARTE 1

Fonovisa/UMLE 55.000

TOP ROCK ALBUMS
RANK ARTIST TITLE LABEL SALES

IMAGINE DRAGONS NIGHT VISIONS

2 MUMFORD &SONS BABEL

1AINEERS

4 LORDE PURE HEROINE

Gentlemen of the Road/ 1,096,000
Glassnote

1111111'111F
Lava/Republic 687,000

11.5 SOUNDTRAf

LUHRMANN'S FILM

( FROM BAZ W/Interscope/
IGA

6 PHILLIP PHILLIPS THE WORLD FROM THE SIDE
OF THE MOON

19/Interscope/IGA 530.000

SAVE ROCK & 0

8 LANA DEL REY BORN TO DIE Polydor/Interscope/IGA 444,000

ECITY

10 OF MONSTERS MY HEAD IS AN ANIMAL
AND MEN

Republic 396,000

TOP COUNTRY ALBUMS
RANK ARTIST TIT1E LABEL SALES

I LUKE BRYAN CRASH MY PARTY 11111111111111111.111K-
2 FLORIDA GEORGIA HERE'S TO THE GOOD TIMES Republic Nashville/BMLG 1,350.000

LINE

3 BLAKE SHELTON BASED ON A TRUE STORY...

4 TAYLOR SWIFT RED Big Machine/BMLG 855,000

GARTH BROOKS BLAME IT ALL ON MY ROOTS: FIVE DECADES Pearl
OF INFLUENCES

6 THE ROBERTSONS DUCK THE HALLS: A ROBERTSON FAMILY 4 Bears/EMI Nashville/ 745,000
CHRISTMAS UMGN

8 LADY GOLDEN Capitol Nashville/UMGN 548,000
ANTEBELLUM

Deconstruction/Fly
Eye/Ultra/Roc Nation/
Columbia

116.000

10 DAVID GUETTA NOTHING BUT THE BEAT What a Music/ 99,000
Astralwerks/Capitol

TOP CHRISTIAN/GOSPEL ALBUMS
RANK ARTIST TITLE LABEL SALES

1 CHRIS TOMLIN BURNING LIGHTS Sizsteps/Sparrow/ 303,001

Capitol CMG

TAMELA MANN BEST DAYS TillyMann 251,000

3 ALAN JACKSON PRECIOUS MEMORIES: VOLUME II ACR/EMI Nashville/ 11.I
Capitol CMG di

SKILLET RISE Atlantic/Word-Curb 211.000

VARIOUS ARTISTS WOW HITS 2014 Prow ent o -Curb/ 181,000
Capitol CMG

6 VARIOUS ARTISTS WOW HITS 2013 Provident/Word-Curb/ 176.000
Capitol CMG

eCHRIS TOMLIN HOW GREAT IS OUR GOD:THE ESSENTIAL Sixsteps/Sp167.011
COLLECTION Capitol CMG

TOBYMAC EYE ON IT ForeFront/Capitol CMG 159,000

STINGCROWNS 'COME TO THE WELL Beach Street/Reunion/ 153.000 1
PLG

10 THIRD DAY MIRACLE Essential/PLG 149,000

TOP R&B/RAP ALBUMS
RANK ARTIST TITLE

1 JUSTIN TIMBERLAKE THE 20/20 EXPERIEN

EMINEM THE MARSHALL MATHERS LP2

LABEL SALES

2,427,000

Web/Shady/Aftermath/ 1,727,000
I nterscope/IGA

NOTHING WAS THE Young Money, 1,344,01
Money/Republ c

4 BEYONCE BEYONCE Parkwood/Columbia 1.301.000

5 JAY 41.11111F MAGNA CARTA...HOLY GRAIL Roc-a-Fella/UM 1,099,000

6 MACKLEMORE & THE HEIST t.lacklemore 1,018,000
RYAN LEWIS

121.111111111
8 ROBIN THICKE BLURRED LINES Star Trak/Interscope/IGA 661.000

10 JASON ALDEAN NIGHT TRAIN Broken Bow/BBMG 523,000
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10 KANYE WEST YEEZUS G.O.O.D./Roc-a-Fella/ 625,000
Del Jam/IDJMG
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YEAR-END LABEL MARKET SHARE

REPUBLIC'S
CURRENT
WIN

In a year filled with event albums from blockbuster artists, how did Republic Records break
through with a roster full of new artists? By keeping it simple, and aligning itself with the right
partners, chairman/CEO Monte Lipman says.

"We are completely obsessive about breaking new artists and take tremendous pride in our
track record," he says. "And when you talk about our incredible roster, it's also about our relation-
ships with people like Jason Flom at Lava, Slim and Baby [Williams] at Cash Money and Scott
Borchetta at Big Machine. We would not be in the position we're in without them."

There's also the Republic staff, which includes co-founder/president Avery Lipman; "franchise
player" Charlie Walk, who joined the label as executive VP in early 2013; and A&R heads Rob
Stevenson and Tom Whalley. And a thriving soundtrack business that last year started with Les
Miserables, continued with sleeper smash Pitch Perfect and carried through the fourth quarter with
The Hunger Games: Catching Fire, The Secret Lift of Walter Mitty (which helped break another hit
from Of Monsters & Men's ion album, My Head Is an Animal, at radio) and Anchorman 2: The Leg-

end Continues. "These are things that impact pop culture, and we go into them wanting to know
we can make a difference," Lipman says of the soundtrack strategy.

The label's 2014 is already off to a big start with the year's first major release, John Newman's
Tribute, and carryover from 2013 breakouts like Florida Georgia Line, Ariana Grande and Lorde.
The spring will see new releases from Austin Mahone, R&B singer SoMo, EDM artist Martin Gar-
rix and alternative duo Phantogram.

For each release, Lipman says, the playbook will be custom-made. "When you have an ex-
traordinary artist and a magic record and a magic album in place, we look for the opportunities
that will find us challenging each other and thinking out of the box as much as possible," he says.

"When we had Amy Winehouse, she was an altemative artist by description but we broke her at
urban-[WQHT New York] was the first station that played her [stateside]. So it's knowing that no
two releases have the same bag of tricks." -Andrew Hampp

NO. 1
REPUBLIC

MAR ARE

(CURRENT PLUS TEA)

TOP ALBUM

cuinia
(teems

jilaz

Florida Georgia Line
Here's to the Good Times

1.3 million copies

(2.2 million with TEA)

TOP TRACK

Florida Georgia Line
"Cruise"

4.7 million downloads
(original and Nelly remix combined)

CURRENT ALBUM PLUS TEA
RANK LABEL GROUP SHARE RID SALES

REPUBLIC RECORDS 9.9% 20.9 million

2 NTERSCOPE GEFFEN A&M 8.0% 16.8 million

RCA RECORDS. 9% 16.6 million

4 COLUMBIA RECORDS 7.4% 15.6 million

5 CAPITOL MUSIC GROUP 5.9 12.4 mill ion

6 ATLANTIC RECORDS 5.6% 11.7 million

UMG NASHVILLE 4.7%. lo million

8 ISLAND DEF JAM MUSIC 4.1% 8.7 million

Computed by Billboard, based on Nielsen SoundScan marketing reports for current albums and current tracks

TOTAL ALBUM RANKINGS TOTAL ALBUM RANKINGS
(NO TEA)

RANK LABEL GROUP SHARE

IA

(WITH TEA)
RANK LABEL GROUP SHARE

2 INTERSCOPE GEFFEN A&N 7.3 2 COLUMBIA RECORDS 7.5

4 CAPITOL MUSIC GROUP 7.0 4 REPUBLIC RECORDS 7.2

5 REPUBLIC RECORDS 6.8 5 ATLANTIC RECORDS1111016.3j1.

6 ATLANTIC RECORDS 5.7 6 CAPITOL MUSIC GROUP 6.28

7 WARNER BROS. 5.3 7 WARNER BROF.9
8 UMG NASHVILLE 4 8 ISLAND DEE JAM MUSIC 4

Source - Nielsen SoundScan. Figures are rounded
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MUSIC
ALTERNATIVE

No More
Middleman
The Pixies plot return by taking
new EPs and secret shows
straight to the fans
By Chris Payne

"From our very first shows, before we even put out a
record, people have always been slapping us on the
back, giving us a big kiss and a big hug and going, 'I
dig your thing. I like what you're about."

Pixies bandleader Black Francis fondly remembers
the good old days, when his band crafted its signature
works -1988's Surfer Rosa and 1989's Doolittle-and
taught Kurt Cobain a thing or two about loud choruses.
But after almost a decade on the reunion circuit, the
group is putting its legacy on the line by releasing new
music for the first time since 1991, aside from a 2004
one-off single. For version 2.o, the Pixies are not only
adapting to 21st -century attention spans, they're trying
to craft new music that holds up against a beloved back
catalog while weathering a revolving door of bassists.

The Pixies' revival has thus far produced two four-

song EPs, EPi and EP2. The former arrived Sept. 2,

with 5,000 physical copies selling out through the
band's website and more than 84,000 sold through
digital retailers, according to the band's publicist, who
says the majority of these totals weren't reported to
Nielsen SoundScan, which has tracked 5,000 sales.
EP2 debuted Jan. 3, also through the band's site. Across
the two EPs, there are traces of the Pixies' abrasive ec-
centricity-check out Francis' spoken -word diatribe in
"Indie Cindy"-but the music's prevailing texture is

the smooth, sedate power -pop of tracks like "Another
Toe in the Ocean" and "Snakes."

"We'd always made a conscious effort not to sound
like the previous record," guitarist Joey Santiago says. "So

why should we be any different on the new material?"
Couple the new releases with a heavy interna-

tional touring schedule, and the Pixies are as active
as they've been in two decades. But the band says
that manager Richard Jones has been just as instru-
mental to the relaunch as any Pixie. Jones, a lifelong
musician and native of Manchester, England, has
managed the group since its return in 2004, when it
toured the world and played its first shows in more
than a decade. The Pixies' plan to self -release music
in four-song bursts is his brainchild.

"After 22 years since the last new music, there was
no way we were going to just plunk out an album, like,
`There you go,'" Jones says, citing My Bloody Valen-
tine, which shocked fans last year by releasing its first
album in 12 years without any promotion. "We didn't
want to put out an album where one or two tracks
would be the focus tracks and the rest would be left."

But the band's lineup changes have hogged much
of the press coverage. Bassist Kim Deal, after years of
well -publicized feuds with Francis, quit the band in
June 2013. She wasn't involved in the recording of the
new music, the product of late -2o12 sessions with pro -

ARTIST: The Pixies

ALBUM: EP2

RELEASE DATE: Jan. 3

LABEL: Pixies Music

PRODUCER: Gil Norton

MANAGER: Richard Jones

BOOKING AGENT: Marc Geiger,
William Morris Endeavor

PUBLISHER: Universal Music
Publishing

CHART HISTORY: Bossanova
(1990), No. 70 Billboard 200,
276,000; "Here Comes Your
Man" (1989), No. 3 Alternative

TWITTER: @PIXIES

ducer Gil Norton. (Friend Simon "Dingo" Archer filled
in on bass instead.) The Pixies insist Deal is welcome
back if she so chooses, but they say there's been little
communication with her recently, and Deal seems to
be focused on her work with the Breeders.

The band enlisted Muffs guitarist Kim Shattuck to
fill Deal's role, but after three months of touring with
the Pixies, she was let go. Paz Lenchantin, known
for playing with A Perfect Circle, Zwan and the En-
trance Band, was enlisted as her replacement. (Calls
to Shattuck and Deal for comment weren't returned
by press time.)

Even as just a touring member, Lenchantin has her
work cut out for her. On Jan. 15, after hitting the road
in September for the first time in two years, the Pixies
embark on a North American tour that wraps March
1. Next up will be dates in South America and Europe
through early June.

William Morris Endeavor head of music Marc Gei-
ger, the band's longtime booking agent, says, "You're
telling a story along the way. The big story is that the
band has made great new music, finally, and that
they're still relevant many years later."

Geiger has booked the Pixies since the late '8os, but
now he and Jones are mobilizing fans with new tactics.

THE BIG NUMBER

Number of downloads the
Pixies have sold in the United
States during the Nielsen
SoundScan era.

1.7
MILLION

In ano, the team utilized Topspin data to invite the
band's most active devotees to direct -to -fan, service -

charge -free gigs in Los Angeles and London, which
sold out almost instantly. The group still performs
surprise shows between announced tour stops, with
Jones emailing the most dedicated fans in each city and
urging them to keep the news to themselves. For the
Pixies' performance at the iTunes Festival in London
in September 2013, Jones secured a chunk of tickets to
distribute to fans, ensuring they'd be well -represented
in the sprawling crowd.

"I keep telling people to get on the Pixies' mailing
list to be the first ones for a [concert] pre -order so they
can get in," Santiago says, referring to the deluge of
guest list and ticket pleas he receives in most cities.

But these hungry Pixies fans aren't just Generation
X old-timers. The band says its heavy touring, fan-

engagement tactics and new music seem to be reach-
ing a new generation as well. "All these young kids who
weren't even born when we were out for the first time,
they're all at our shows now," drummer David Lover-
ing says. "They know every word."

"Our brand has weathered well," Francis adds. "The
audience, the promoters, the musical world we en-
counter-it feels like we're royalty." 0
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ARTIST: Eric Paslay

ALBUM: Eric Paslay

RELEASE DATE: Feb. 4

LABEL: EMI Records Nashville

PRODUCERS: Marshall Altman,
Daniel Hill, Billy Lynn

MANAGER: Dan Harrell

PUBLISHER: Cal IV
Entertainment

BOOKING AGENT: Lane Wilson,
William Morris Endeavor

CHART HISTORY: "Friday Night"
(2013), No. 12 Hot Country
Songs, 302,000

TWITTER: ftericpaslay

COUNTRY

Hottest Pen
In Nashville
After writing three chart-toppers,
Eric Paslay lands a hit of his own
ahead of debut album
By Deborah Evans Price

He's not yet a household name, but Eric Paslay has
already spent a lot of time atop Billboard's Hot Coun-
try Songs chart, having co -written three No. is: Jake

Owens' "Barefoot Blue Jean Night," Love and Theft's
"Angel Eyes" and Eli Young Band's "Even If It Breaks
Your Heart." But as "Friday Night," from his self-

titled debut album due Feb. 4 on EMI Records Nash-
ville, spends a second week at No. 6 on Country Air-
play and rises 13-12 on Hot Country Songs this week,
the lanky Texan finally has a hit to call his own.

"It's awesome to have a song go up the chart as a
writer-but the reason why I ever wrote songs is be-
cause I love singing them," he says.

Paslay left Texas for Nashville in August 2003 to at-
tend Middle Tennessee State University. He interned
at Cal N Entertainment, but was let down when a full-
time grunt -work office job opened up a month before
graduation and he didn't get it. Paslay remembers his
supervisor's explanation clearly: "'I came to Nashville
wanting to write songs and I got a job and stopped
writing. I don't want to be the guy who makes you stop
writing songs.'"

In fact, Cal N did the opposite, signing Paslay to a

publishing deal in 2006. With its help, he's become
one of Music Row's hottest songwriters, working with
Amy Grant, Love & Theft, Lady Antebellum and oth-
ers, and later signed with Universal Music Group Nash-
ville (UMGN) in 2010. But despite his hits for other
acts, Paslay's first two singles as an artist, "Never Re-
ally Wanted" (2011) and "If the Fish Don't Bite" (2012),

languished at country radio, peaking at Nos. 48 and 58
on Hot Country Songs, respectively. "All I know is they
weren't supposed to [make it]," Paslay says.

"If you look at most artists right now, it's the third
single that hits," he adds, citing Brett Eldredge's "Don't
Ya" and Tyler Fan's "Redneck Crazy" as examples.
"It's like you've got to go on a few dates with someone
to see if you really want them to stick around or not."

"There have been some really hard times during
the life of this project," UMGN senior VP of market-
ing Cindy Mabe says. "But Eric started to change the
sound of the country format with the songs that he was
writing, even though he was getting little airtime on his
own. Now, after two misses, a lot of soul searching and
wood -shedding, he's finally shining through."

"Friday Night" was previously recorded and re-
leased by Lady Antebellum for the trio's ion album
Own the Night, but never released as a single. Paslay
knew the song had hit potential, thanks to a TGIF mes-
sage that's easy to relate to. "[Friday] is what every-
body is thinking about all week long," he says. "A lot
of times people talk about the party and what it looks
like, but they don't ever say, 'I want to be your party.'
That's what 'Friday Night' is all about. You want to be
someone's Friday night."

Paslay's album is a blend of uptempo tunes like

"Friday Night," which is being used in ESPN's Col-
lege Football Friday Primetime broadcasts, alongside
touching ballads like "She Don't Love You" and "Deep
As It Is Wide." Grant cut the latter for her 2013 LP How
Mercy Looks From Here and invited Paslay to sing on it
with her and Sheryl Crow. (Paslay has also recorded re-
cent duets with Kenny Rogers and Dionne Warwick.)

After an album -launch party in Nashville on Jan. 31,

Paslay will head to New York for a press run and then
helm release events in Boston, Baltimore and Knox-
ville, Tenn. He will then re -join the Eli Young Band on
its Drunk Last Night tour. Mabe says UMGN has been
promoting the trek heavily to fans online, and also part-
nered with Fandango for a gift -certificate giveaway so

fans can have their own great Friday night.
Paslay says one of the things he's enjoying most

about succeeding as an artist is hearing the audience
sing "Friday Night" back to him during his shows.
"This is what I came to Nashville to do," he says. "The
last three years everyone was saying, 'You're a song-
writer-why do you want to be a singer?' It frustrated
me for a while, but now I'm realizing that's a pretty cool

dub to be in. Everybody thought Willie [Nelson] was
just a songwriter. Everybody thought Bob Dylan and
Kris Kristofferson were just songwriters. I don't mind
being a songwriter in the beginning."0

KING AVRIEL
King Avriel, the gender -

bending stage name of
singer/songwriter Avriel Epps,
hints at her hard -to -classify
music. "Every song make
sounds different: she says.
"There isn't one specific
sound or story: Nonetheless,
the 23 -year-old Los Angeles
native has built an impressive
social fan base (including
20,000 -plus Instagram
followers) and praise from
online outlets like Complex,
Okayplayer and 2DopeBoyz
with her ethereal R&B-meets-
electro sound and introspec-
tive lyrics about life and love.
She started early, learning
piano, violin and guitar as a
child, then landing a voice
role on Nickelodeon's "Hey
Arnold!' before graduat-
ing high school at 15. After
picking up blog buzz through
work with producer Cook
Classics (Freddie Gibbs, Aloe
Blacc) a few years ago, she
went back to school, graduat-
ing from UCLA in June. '1 was
being bullied in the industry:
Avriel says. 'People weren't
taking me seriously. thought
if I learned about the busi-

ness, people will stop taking
advantage of me: The singer
re-emerged with "Island
Hopping," a duet with rapper
Stalley from his 2012 mixtape
Savage Journey to the America
Dream. After hearing her with
Stalley, I stalked her: man-
ager Napoleon Lewis says.

"She's a natural talent! Under
Lewis' watch, Avriel has been
releasing slinky, personal
songs online like "Prelude:
which touches on abuse, and
readying debut LP Thesis. She
says the 11 -track set will be an

exploration into her past, proof
she's "evolved tremendously"
from singing hooks on rap
mixtapes. "My life will be front
and center' -Gabrielle Sierra

Jamie "Babyface"
Pendleton, rhythmic KGZG
Spokane, Wash. Tyga,
"Good Day" featuring Lil
Wayne and Meek Mill. We're
in a huge college market, so
we try to add a few tracks
that help us stand apart from
mainstream competitors.
"Good Day" is one of those
tracks.

Sean Paul "Want Dem
All." Will this be what sends
reggae back to its peak on
rhythmic? I think so! It's been
a minute since reggae was a
staple on the airwaves. Having
come up with the formula,
Sean Paul reinvented himself
with this track. It's a hit in the
clubs and dominating our text
request lines.

Far*East Movement, "The
Illest" featuring Riff Raff.
This reminds me of "Like a

G6: Far*East Movement has
found the perfect balance
again with a radio banger that
will give you instant response.
It's starting to heat up on
our text request lines after
I lowered its rotation-my
mistake!
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ARTIST: Broken Bells

ALBUM:After the Disco

RELEASE DATE: Feb. 4

LABEL: Columbia Records

PRODUCER: Brian 'Danger
Mouse" Burton

MANAGEMENT: Ian Monotone,
Michele Harrison and Amy
Schmalz, Monotone

BOOKING AGENT: Robby Fraser
and Marc Geiger, William
Morris Endeavor

PUBLISHERS: Lettuce Flavored
Music (BM!), Sweet Science
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CHART HISTORY: 'The High
Road" (2010), No. 10
Alternative; Broken Bells
(2010), No.7 Billboard 200,
421,000; "Holding On for Life'
(2013), No. 19 Alternative, No.
12 Triple A

TwirrEP:@BrokenBells

ALTERNATIVE

Broken Bells'
`Disco' Fever
James Mercer and Danger Mouse
return with dance beats and
sci-fi visuals
By Harley Brown

James Mercer came up with the title for After the
Disco-the much -anticipated sophomore effort from
Broken Bells, his electro-pop duo with producer Brian
Burton (aka Danger Mouse)-by accident. "After the
Disco came from some scat stuff I was doing to figure
out a melody," says Mercer, also frontman for alt -rock
mainstays the Shins. "I didn't actually ever say, 'After
the disco'"-the nonsensical words he sang just made
it sound like he did-"but for some reason it grabbed
our attention, and I started running with that."

For Burton, the title of the album, due Feb. 4 on
Columbia Records, took on existential proportions.
"When you're younger, you have a lot of dreams.
When you get to be an adult, what are you supposed
to dream about?" asks Burton, the acclaimed produc-
er behind Gnarls Barkley, the Black Keys' El Camino
and Attack & Release, Gorillaz' Demon Days and
Norah Jones' Little Broken Hearts. (He's also working
with U2 on its forthcoming album.) "That's been the
question for me. That's where 'after the disco' comes
from-after the dance, everyone tells you that's the
best part ofyour life."

He and Mercer explore these ideas on After the
Disco with a melancholy synth -based swing. They
wrote and recorded the record much like they did
their zoio self -titled debut, which has sold 421,000
copies, according to Nielsen SoundScan, and earned
the pair a Grammy Award nod for best alternative
music album. The duo entered Burton's Los Angeles

studio without any preset musical ideas. Each of them
picked up an instrument and built songs from the
ground up, starting with a melody or chord progres-
sion. They recruited Italian composer Daniele Luppi,
who collaborated with Burton on his ion spaghetti
western album Rome, for string duties. But this time
they started the songs at a faster tempo. The results
were "a little sadder but a little dancier," Burton says.

After the Disco's artwork and promotional cam-
paign, inspired by Burton and Mercer's fascination
with sci-fi movies from the 'sos and '6os, are an ex-
tension of the visuals that accompanied Broken Bells
and its 2011 EP Meyrin Fields. "There's a connective
tissue visually," says Columbia senior VP of market-
ing Scott Greer, who has worked with Broken Bells
since the act was unveiled in 2009. "The first record
[and EP] had that pink orb [on the cover], and the orb
has found its way onto the second record. The my-
thology carries on, led by the female space character
you see on the cover."

The pink -colored character is also featured in what
Greer calls the centerpiece of the campaign: a two-
part short film, also titled "After the Disco," based on a
science fiction story Burton wrote. It was produced in
conjunction with Intel and Vice's Creators Project. Ja-
cob Gentry, who helmed Broken Bells' futuristic "The
Ghost Inside" video featuring "Mad Men" actress
Christina Hendricks, directed the film, which follows
"House of Cards" actress Kate Mara's extraterrestrial

"When you're younger, you have a lot of
dreams. When you get to be an adult,
what are you supposed to dream about?"

-BRIAN BURTON, BROKEN BELLS

love affair with actor Anton Yelchin. Part one arrived
Nov. 4, when the album was officially announced and
the funky, falsetto -driven first single "Holding On for
Life" was released. Part two followed on Nov. 21 along
with the single's official video. Other songs from the
album were also previewed in the film.

"It was essentially using a visual to score an album,
as opposed to using music to score a film," says Greer,
who adds that the tactic piqued the ears of potential
licensing partners who were interested in the record
before it was available for listening. "It was a creative
outlet for us to showcase the album while also using it
as a marketing vehicle to tell a story."

Greer won't confirm any licensing deals yet, but
as "Holding On for Life" gains traction at triple A
and alternative radio-strong support from KROQ
Los Angeles, KITS San Francisco and such SiriusXM
channels as Spectrum and XMU help the song spend
a third week at No. 12 on Billboard's Triple A chart and
move 20-19 on Alternative-he's optimistic. In fact,
that's part of the reason After the Disco's release date
was pushed from Jan. 14 to Feb. 4.

"We're giving ourselves a bit more of a runway
leading up to the album release," Greer says. "For us
it's positive. It's created more opportunities."

He plans to push the title track to radio as the sec-
ond single. The band is also considering releasing a

third installment of the short film and including the
album's instrumentals or stems as part of a deluxe
edition, but nothing's concrete yet.

Broken Bells are currently preparing for their up-
coming two-week North American tour, which kicks
off Feb. 28 at Minneapolis' First Avenue. They're still
in the planning stages, but, fitting for an album paired
with a movie, Mercer says the show will feature "some
cool visual stuff." But first, "we have to rehearse and
learn how to play these albums again," Burton says.
"I've already forgotten how to play the first album." 0
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MAYER HAWTHORNE
Alt -soul troubadour Mayer
Hawthorne will launch a

tour later this month booked
by Jbeau Lewis of Creative
Artists Agency (CAA). The
run follows an active 2013
highlighted by Hawthorne's
third album, Where Does This
Door Go (Republic), and a slot
opening for Miguel in Europe.
"We're all very happy with how
important Mayer's live career
has been to his overall career
development," Lewis says.
'He's a showman-he makes
people feel like they got their
money's worth."

Routing: Hawthorne will hit
24 North American markets,
starting at House of Blues in
San Diego (Jan. 30) before
rolling through Neumos in
Seattle (Feb. 3), Park West in
Chicago (Feb.14) and Warsaw
in Brooklyn (Feb. 28), and
ending at the Garden Theater
in Detroit (March 6). Hell also
make his headline debut in
Phoenix (Feb. 7) and Cincinnati
(Feb.15). "I'm proud to say that
there aren't many new mar-
kets left in America for me;
Hawthorne says with a laugh.
1 feel like Lewis & Clark."

Audience: Hawthorne will hit
venues with capacities ranging
from 800 to 3,500. "We're be-
ing more aggressive with our
venue selection on the West
Coast and in New England,"
Lewis says. "Mayer is still an

indie hipster act in a lot of peo-
ple's eyes, and that makes him
stronger coastally." Hawthorne
says he delayed a U.S. headlin-
ing run-the album arrived in
July-to build demand. "We
needed time to let people live
with the new album; he says.

"I've been touring nonstop
for the past four years, so we
didn't feel any need to rush
in. learned a lot opening for
Miguel, and I think America is
ready for me now."

Promotion: To boost the tour,
Lewis has been focusing on
working with mostly local,
independent promoters and
street teams, many of which
have worked with Hawthorne
for a while. "Mayer had his
start in hip -hop producing,
so despite having some pop
success, he still has an under-
ground base that needs to be
reached," Lewis says. "We still
need to reach people locally.
We're very much focused on

outreach at the grass -roots
level.' But Hawthorne's favor-
ite promo tools area camera
and an Internet connection.')
take a portrait with the crowd
every night and post it to Ins-
tagram, Twitter and Facebook
after the show,' he says. "It
shows the people who don't
have a ticket yet what they're
missing." -Nick Williams

AGENT:Jbeau Lewis, CAA

DATES: Jan. 30 -March 3
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Reviews
Beyonce

"Drunk in Love (5:23)

PRODUCERS: Detail,
Timbaland, Boots

WRITERS: Beyonce, Jay Z,
Detail

PUBLISHERS: various

LABEL: Parkwood/Columbia

LEGEND

CREDITS

Edited by Alex
Gale (albums) and
Jason Lipshutz
(singles)

CONTRIBUTORS:
Harley Brown,
David Downs,
Gary Graff, Jason
Lipshutz, Kerri
Mason, Jill Menze,
Ryan Reed, Caryn
Rose, Brad Wete,
Emily Zemler
All albums
commercially
available in the
United States
are eligible. Send
album review
copies to Alex
Gale and singles
review copies to
Jason Lipshutz
at Billboard, 770
Broadway, 15th
Floor, New York,
NY 10003, or to
the writers in
the appropriate
bureaus.

POP

Beyonce Gets Tipsy On 'Drunk'
Beyond isn't a sloppy drinker: On "Drunk in Love,"
from her self -titled fifth studio album, she imbibes
the beat slowly and with a measured sultriness. The
new club -rumbler is yet another collaboration with
hubby Jay Z on which Beyond takes a sip from her
golden chalice and sings about the intoxicating love
she's got for her beau. 8o8s (paired with finger snaps)
knock under the suggestive lyrics-Bey points out

that she's "filthy when that liquor get into me"-mak-
ing "Drunk in Love" more ofa Southern hip -hop song
than an R&B track. She even tosses out a few rap lines
herself before Jay, taking a swig or two of his D'Usse
cognac, quips that their "foreplay in the foyer" dam-
aged his Warhol painting. Jay and Bey may be a little
tipsy on their latest pairing, but "Drunk in Love" is
better for it. -BW

Bey says she's "filthy when that liquor
get into me"-making "Drunk in Love"
more like Southern hip -hop than R&B.

LIVE

ARTIST: Neil Young

VENUE: Carnegie Hall, New York

DATE: Jan. 7

Surrounded by a battery of
acoustic guitars, keyboards and
a cigar-store Indian, Neil Young
took the stage at Carnegie Hall
for night two of a four -night
stand. Opening night revealed
that the focus of the outing
would be his early catalog, and
he followed that blueprint. The
world-famous Carnegie acous-
tics showcased his distinctive
vocals to great advantage, par-
ticularly on classics like "Only

Love Can Break Your Heart,"
"Ohio" and "Harvest Moon."
Young's virtuosity on guitar was
expected, but many of his stron-
gest efforts were on the keys-
particularly on "Someday" and a

minimalist pump -organ remake
of "Mr. Soul." Young was in good
spirits, sharing stories about Phil
Ochs (gracing Carnegie in a gold
lame suit back in the day), Bert
Jansch and Steven Stills, and
dedicating "On the Way Home"
to David Geffen before bringing
the audience to its feet with sin-
galong closers "Comes a Time"
and "Long May You Run." -CR

SINGLES
POP

MILEY CYRUS

"Adore You" (4:381

PRODUCER:Oren Yoel

WRITERS: Stacy Barthe, Oren
Yoel

PUBLISHERS: Stacy Songs/
Universal Music/Yoelian
(ASCAP)

LABEL: RCA

"Adore You" is Cyrus'
platform to showcase
her vocal power with
elongated syllables and
soaring melismas. But
the new Bangerz single
is also spryly arranged,
with zipping strings
adding weight to the
piano and percussion
in the chorus. At nearly
five minutes, the song
doesn't resemble either
of her previous two
smashes: It lacks the pro-
vocative power of "We
Can't Stop" or "Wreck-
ing Ball," but still hums
along splendidly. -JL

ALTERNATIVE

ST. VINCENT

"Birth in Reverse" (3:17)

PRODUCER: John Congleton

WRITER: Annie Clark

PUBLISHERS: Songs of Big
Deal/Nail Polish Manifesto
Music (ASCAP); all rights
administered by BMG Rights
Management U.S.

LABEL: Loma Vista

"Oh, what an ordinary
day," Annie Clark sings
like a bizarre nursery
rhyme on her reliably
unique new single. "Take
out the garbage, mas-
turbate." Her usual tics
are here: mangled guitar
virtuosity, caffeinated
punk -funk percussion,
lyrics that serve as a por-
tal into another world.
With "Birth," Clark's gift
remains the same: trans-
forming the mundane
into the surreal. -RR

ROC K

THE WAR ON DRUGS

"Red Eyes" (5:00)

PRODUCER: Adam Granduciel

WRITER: Adam Granduciel

PUBLISHER: Sea Formation
Music (ASCAP)

LABEL: Secretly Canadian

Folks like Tom Petty and
Bruce Springsteen made
the night-time driving
song an art form, and
the War on Drugs' Adam
Granduciel is carrying
that torch. "Red Eyes" is
his expansive open -road
masterpiece, a song with
highways of loneliness
behind each resonant
note. "Seen the darkness
coming," he sings at the
climax, running down
another dream. -RR

COUNTRY

TYLER FARR

"Whiskey in My Water" 13:081

PRODUCERS: Jim Catino, Julian
King

mines:Tyler Farr, Philip
LaRue, John Ozier

PUBLISHERS: various

LABEL: Columbia Nashville

A love that's as powerful
as a drink: It's a common
metaphor in country, and
one that Farr explores
on his follow-up single
to "Redneck Crazy."
"She's the moon in my
shine, the whiskey in
my water," he concludes
harmlessly, with a raspy
vocal delivery lending
the lyrics enough charm
to turn the tune into a
convincing new radio
offering. -JM

R&B

SOMO

"Ride (4:49)

PRODUCERS: Cody Tarpley,
Mick Schultz

WRITERS: Joseph Somers -

Morales, Donald Cody Tarpley
Jr.

PUBLISHERS: Joseph Somers -

Morales Publishing Designee/
Donald Cody TarpleyJr.
Publishing Designee (BM I)

LABEL: Republic Records

Joseph Somers -Morales,
aka SoMo, has been
beguiling a growing
number of R&B fans
with the steamy sex ode
"Ride," which he first
released in late 2012.

The track creeps forward
as a straightforward
outline of seduction until
SoMo's voice pushes
against a staggered beat
and dives into a searing
hook that Usher or Trey
Song would love to call
their own. -JL
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SEE ALSO:

Sound -

Tracking
A social app
to check
in and tag
a location
with a song,
photo and
comment.
It's slick,
simple and
authentic.

Herd.fm
Designed
to promote
bands, this
app lets
artists,
labels and
publishers
tag their
songs to
certain
locations.

Spotisquare
The mayor
of your local
coffee shop
is now its DJ:

Spotisquare
allows users
to attach a
playlist to a

Foursquare
venue.

Placelists
targets
tweens
through
location -

based
playlist
creation and
discovery.

APP

Coca-Cola's Placelists
Comes To iOS
Major corporate branding. Cryptic cookies. Layers
upon layers of authentication. Coca-Cola's latest at-
tempt to reach tweens through location -based playlist
creation and discovery has some major hurdles to over-
come before mass adoption. Because Coke is available
in 207 countries and consumed 1.8 billion times per day,
it is the antithesis of a hip brand with which in -the -know
kids want to associate. Yet Coke invested $10 million in
streaming service Spotify and partnered with it to create
Placelists-a mashup of Facebook "Places" and Spotify
playlists. With 24 million monthly active users, 6 mil-
lion paid subscribers in 28 countries and a cool applica-
tion programming interface, Spotify should be the best
place to try and launch such an idea. But Placelists had
exactly zero reviews in the Apple App Store as of Jan. 3,

two days after its U.S. debut. There are multiple reasons
why the Placelists app needs refining before it actu-
ally reaches the masses. When launching Placelists on a
Mac, the app boots inside the Spotify client-and things
already start to go awry. Even when signed into the Spo-

tify client as a premium member, Coke needs the user's
Facebook email and password, which he or she then has
to dig out. If users have activated two-step authentica-
tion, they'll need a security code texted to a phone. It's
another hassle for which the prospective listener is re-
warded with buckets of Coke branding, and a note that
the company wants to sync with the user's Facebook
public profile, friend list, status updates, events, current
city and music activity. Then Coke puts a few cookies on
the browsers, with a Europe -mandated disclosure spell-
ing out how the corporation is tracking its users. Mobile
authentication is even more frustrating. The heart of
the app is a world map drenched in Coke red, with little
icons sitting on top of locations; most of the globe is bar-
ren. Click on the featured location of Boulevard des Ca-
pucines in Paris, and one inexplicably gets a Pixies song.
Coke urges users to invite friends to the app, add playl-
ists of their favorite locations and vote on what would
play in others. There are interesting premises here, but
obviously, some tinkering must be done. -DD

ROCK

Bruce Hits A
`High' Note
When it comes to Bruce, even a "minor" album is a

major event. High Hopes isn't exactly high concept-its
mix of covers, rerecorded songs and previously unre-
leased tracks makes for a quixotic odds -and -sods col-
lection. But whether he's reinventing the title track-a
Havalinas tune he first recorded for 1995's Blood Broth-
ers-into a brassy showcase of the new -era E Street
Band or giving "American Skin (41 Shots)" a masterful
studio makeover, the album hits more peaks than val-
leys. Suicide's "Dream Baby Dream" and the new "The
Ghost of Tom Joad," a fiery duel with Tom Morello, may
sound better live, but "Harry's Place" and "The Wall"
are richly evocative, and "Frankie Fell in Love" sounds
like it was plucked right out of a Jersey club. High Hopes
is eclectic, occasionally exotic and ultimately more sat-
isfying than Springsteen's recent releases. -GG

Bruce Springsteen

High Hopes

PRODUCERS: Ron Aniello.
Brendan O'Brien, Bruce
Springsteen

LABEL: Columbia

RELEASE DATE: Jan. 14

ALBUMS
POP

A GREAT BIG WORLD

Is There Anybody Out There?

PRODUCER: Dan Romer

LABEL: Black Magnetic/Epic
Records

RELEASE DATE: Jan. 14

A Great Big World
scored one of 2013's
most surprising radio
hits with "Say Some-
thing," a teary breakup
ballad that was rere-
corded with Christina
Aguilera. The duo's
debut is as uniformly
earnest as the somber
lead single, but it's also
livelier, with songs like
"There Is an Answer"
and "Land of Oppor-
tunity" offering quirky
optimism and snappy
tempos. -JL

ROCK

YOUNG THE GIANT

Mind Over Matter

PRODUCER: Justin
Meldal-Johnsen

LABEL: Fueled by Ramen/
Atlantic Records

RELEASE DATE: Jan. 21

On their second LP,
SoCal rockers Young
the Giant intensify the
amped-up indie rock of
their 2010 debut. "It's
About Time" accelerates
with heavy guitars, while
"Mind Over Matter"
uses layers of synths to
propel an insistent hook.
The influence of produc-
er Justin Meldal-Johnsen,
fresh off albums with
Paramore and Tegan
& Sara, is felt through-
out, lending an eclectic
touch to the single -ready
tracks. -EZ

R&B

SHARON JONES & THE
DAP -KINGS

Give the People What They
Want

PRODUCER: Bosco Mann

LABEL: Daptone Records

RELEASE DATE: Jan. 14

Not even cancer can
stop Jones. The soul
powerhouse and her
backing band swagger
triumphantly despite

her 2013 diagnosis with
Give the People What They

Want. Jones isn't one to
wallow; the closest she
comes is "People Don't
Get What They De-
serve," which shimmys
with tambourines and
tight horn bursts. The
album swings like hell,
which, as Jones reminds
in her battle -scarred bel-
low on "Retreat!," "hath
no fury like a woman
scorned." -HB

FOLK

VON GREY

Awakening

PRODUCER: Rick Beato

LABEL: Von Grey Music

RELEASE DATE. Jan. 21

The Von Grey sisters
can hardly be mistaken
for the Von Trapps, but
their harmonies soar
just as high. The teenage
quartet's second EP is
an adventurous step
forward from its self-

titled wiz set, adding
intricate arrangements
and contemporary
sounds (check out the
synths on "Ashes") to its
predecessor's acoustic
grounding. Their inti-
mate signature sound
is still intact, however,
proving that bigger isn't
always better. -GG

DANCE

THE CRYSTAL METHOD

The Crystal Method

PRODUCERS: Ken Jordan, Scott
Kirkland

LABEL: Tiny E Records

RELEASE DATE. Jan. 14

Like many vets from the
late-'9os electronics
boom, the Crystal Meth-
od is venerable but not
vital in EDM's new age.
The Los Angeles duo's
new LP tries to freshen
up, blending newer
sounds like dubstep with
its acid -fueled usual.
"Over It" with "The
Voice" runner-up Dia
Frampton and "Grace"
with LeAnn Rimes
don't jell, but mostly
instrumental tracks like
"Metro" capture the
urgent spirit of the band's
hometown, with keys
that ooze and whir. -KM
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On Jan.
8, Insane
Clown Posse
members
Violent .1

(Joseph
Bruce) and
Shaggy 2
Dope (Joey
Utsler)
and four
fans filed
a lawsuit
against the
Department
of Justice
and the FBI
to fight the
agencies'
labeling of
the group's
rowdy fan
base-
known as
Juggalos-as
a gang.
The suit
claims the
designation
has caused
the group's
concert and
merchandise
sales to
drop, and
led to police
harassment
of one of
the Juggalo
plaintiffs.

ANALYSIS

Miley, Gaga
Work Through
The Holidays
With pop stars releasing new content
the week after Christmas, is the holiday
break becoming obsolete?
By Jason Lipshutz

The music industry usually shuts down the week after Christmas, but
as 2013 came to a close, some huge stars nonetheless provided fans
with belated stocking -stutters. On Dec. 26, Miley Cyrus unveiled the
video for "Adore You," while a new version of Lady Gaga's single "Do
What U Want," featuring Christina Aguilera instead of R. Kelly, hit
digital retail on New Year's Day. Nicki Minaj also returned with a re -

mix to PTAF's "Boss Ass Bitch" on Dec. 3o, and Ke$ha released a mu-
sic video for her Warrior track "Dirty Love" one day later.

With gift cards ready to be redeemed and new gadgets being
loaded with music, the days after Christmas are one of the most ro-
bust sales periods of the year. 2013 was no different, with 43.1 million
digital tracks sold in the week ending Dec. 29, according to Nielsen
SoundScan. That represents the year's biggest week for digital songs,
and the sixth -largest ever. Nonetheless, new releases rarely arrive in
the days after Christmas. With Miley and Gaga leading the way, could
this industry tradition be on its way out?

"There's definitely an advantage, if you can line things up prop-
erly," Interscope head of sales Gary Kelly says of releasing new music
in the week after Christmas. But he also admits, "In a vacuum, put-
ting out content without any sort of [promotional] drivers, much of it
would fall on deaf ears."

Part of the problem with marketing during the holidays is the nuts-

and -bolts reality of physical retail: Putting products into big -box
stores means ensuring nothing leaks beforehand and that deliveries

aren't bungled, and almost all retailers
are closed on Christmas Day. In terms
of digital releases, the iTunes Store,
with all but a skeleton staff on vacation,
doesn't feature new submissions on its
front page for roughly a week surround-
ing Christmas, which dissuades artists
from high -profile releases.

After Gaga and Aguilera performed
"Do What U Want" on the Dec. 17 finale
of "The Voice," Aguilera recorded her
portion of the revamped single in the
days before Christmas. But at that point,
Interscope had to look at a Jan. 1 release
date for the song. "By the time it was
mastered and approved, iTunes was
shut down-they weren't accepting any
products," Kelly says. (ITunes couldn't
be reached for comment.) The new ver-
sion of the song sold 31,000 copies in
the week ending Jan. 5, helping it rise 23-

17 on the Billboard Hot 100 (the original
R. Kelly version sold 78,000).

For songs already placed in the
iTunes Store, however, achieving
a wider audience in the week after
Christmas may be getting easier. Cyrus'
"Adore You" video earned 37 million
Vevo views in the lo days following
its Dec. 26 premiere, helping the track
re-enter the Hot loo on Jan. 11 at No.
22 and sell 72,00o digital copies the
week ending Dec. 29, up from 15,000
the week before. The lift was fueled by
increased sales and the video sending
the ballad to the top of the Streaming
Songs chart-as well as 71 mainstream
top 4o stations adding the song to their
rotations in the chart tracking period of
Dec. 23-29, according to Nielsen BDS.
(This week the song falls to No. 32 on
the Hot loo.)

"It used to be that you'd stay away
from this period, because radio stations
would freeze their rotations and not
make changes between mid -December
and January," says Joe Riccitelli, ex-
ecutive VP/GM of Cyrus' label, RCA
Records. "There's been a shift in the
last couple of years-radio will look to
put some new music in over the break.
There are artists and labels that realize
that there's an opportunity there."

For other stars, the last week of 2013
was a time for off-the-cuff experimen-
tation: Ke$ha's video for "Dirty Love"
was a self -directed surprise for fans that
will not be followed by a radio push, and
Minaj's "Boss Ass Bitch" remix isn't a
proper preview of the rapper's in -the -

works third album. Big album releases
are still an anomaly. This week's Bill-
board zoo, which reflects the sales week
that ended Jan. 5, sports zero new -to -

market releases.
"The industry still looks at that

week as a vacation," Riccitelli says.
"That's the one time of year where
things are quiet enough that people
can shut down-and people need that
in their lives." 0

[ THE

Numbers
The Best Of 2013

2013 went out with a bang, thanks to the surprise re-
lease of Beyond's self -titled album on Dec. 13. The set
livened up the Christmas shopping season, selling a
whopping 1.3 million copies in its first three weeks on
the Billboard zoo. With that sum, the set finished the
year as the eighth -largest -selling effort, and the biggest
by a female artist. But Beyond wasn't the only notable
highlight of 2013. Here are some more achievements
and notable benchmarks from last year, as provided by
Nielsen Entertainment.

3.5M
Justin Timberlake closed out the year as the top -selling artist
in terms of overall album sales, selling 3.5 million. The bulk of
that sum came from his two 20/20 Experience albums, which
combined to sell 3.2 million. Timberlake was the only artist to sell
more than 3 million albums in 2013. In 2012, two acts sold more
than 3 million: Adele (5.2 million) and Taylor Swift (4.1 million).

3M
Speaking of Adele, in the final week of 2013, her 21 became the
first to surpass 3 million in digital sales. The album remains the
largest -selling digital release, a record that it has held since July
2011. The second- and third -biggest -selling digital albums are
Mumford & Sons' Sigh No More and Babel, with 1.7 million and
1.3 million, respectively.

490M
Everyone was doing the "Harlem Shake" in 2013. So much so

that it was the most streamed song of the year, according to
Nielsen BDS. It logged 489.7 million streams-far ahead of the
No.2 finisher, PSY's "Gangnam Style" (280 million). The most -

played song on U.S. radio, however, was Robin Thicke's "Blurred
Lines," with 673,000 detections.

16M
The top -selling album of the Nielsen SoundScan era
(1991 -present) remains Metallica's 1991 self -titled set, with 16
million sold. Among the top 10, the only movement compared
with a year ago is at Nos. 4 and 5, where the Beatles 1 (12.3
million) overtakes Backstreet Boys' Millennium (12.2 million)
for the No. 4 slot. The top of the all-time best sellers list usually
doesn't change much from year to year, as those mega -selling
albums rarely find competition from new releases.

-Keith Caulfield
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SOUNDTRACKS

Soundtracks Heat
Up Winter Charts
`Frozen,' Inside Llewyn Davis' and others see
post-Christmas bumps on the Billboard 200
By Phil Gallo

Boosted by big Christmas box-office numbers and the onset of awards season,
soundtracks are surging up the charts. Leading the way is Disney's Frozen,
which hits No. 1 on the Billboard zoo, rising from No. 4. The animated film's
soundtrack, released on Walt Disney Records, sold 165,000 copies in the week
ending Jan. 5-its biggest sales frame yet-adding to total sales of 503,000, ac-
cording to Nielsen SoundScan.

Angel
Haze's
Dirty Gold
debuts at
No. 15 on the
Heatseekers
chart.

RAP

Angel Haze's
Holiday
Surprise
Rapper's team and label rush new
release date after she leaks album

"If I didn't have Angel on lockdown, she would just
put it on SoundCloud. I wake up every day in fear of
that happening."

That was Nicola Carson, Angel Haze's manager,
speaking presciently to Billboard in November about
her client's desire for fans to hear her debut LP, Dirty
Gold. And sure enough, after Haze leaked the set on
SoundCloud on Dec. 18, Carson and Republic Records
hastily agreed to release it digitally on Dec. 3o in the
United States and the United Kingdom. The set debuts
at No. 15 on Billboard's Heatseekers chart with sales of
nearly 1,000 copies, according to Nielsen SoundScan.

"As you can imagine, the phone didn't stop ring-
ing for awhile," Carson told Billboard a few days after
Dirty Gold's release. "The conversations happened very

The soundtrack
to "Frozen"
rises to No.
1 on the
Billboard 200.

The soundtrack's success is echoing that of the film,
which is No. 1 at the U.S. box office and has grossed
$300 million, according to Box Office Mojo.

"We're thrilled-that record is going to continue to
sell through Easter," Disney Music Group president
Ken Bunt says of the soundtrack. "We have some

unique windows with the holidays, the gift -card season, the awards season and the
DVD home window."

A year ago, the soundtracks to "Les Miserables" and "Pitch Perfect" enjoyed post-

Christmas ascents for different reasons. "Les Miz" was a high -profile holiday release
pegged to awards season, and climbed 33-2-1 on the Billboard zoo during the last
three weeks of 2012. "Pitch Perfect," meanwhile, caught on as a DVD, helping the
soundtrack-which featured Anna Kendrick's hit "Cups (Pitch Perfect's When I'm
Gone)"-ascend 45-10-7.

This year, soundtracks for Academy Award contenders are starting to see
chart movement as awards buzz grows. The Nonesuch soundtrack to Joel &
Ethan Coen's folk fable "Inside Llewyn Davis" made big gains, hitting No. 23 on
the Billboard zoo after rising 136-94-48 during the prior three weeks. And Sony
Legacy's American Hustle jumps to No. 73 from last week's debut at No. 188, with
sales of 5,000.

Meanwhile, Republic's The Secret Life of Walter Mitty shoots to No. 3o after bow-
ing last week at No. 123. And two more high -profile soundtracks were released Jan.
7: One Chance: True Story of Paul Potts, which features a new song from Taylor Swift,
and the blues -oriented The Wolf ofWall Street.

With Disney hoping that "Frozen" continues to thaw through the spring, Bunt says
soundtracks will be even bigger business this year: "You're going to see soundtracks
at higher price points. They're going to be a real business in 2014." 0

quickly after it went up, and we reached a

resolve which worked for everyone."
Getting the album out within the cal-

endar year, which Haze tweeted was part
of a verbal agreement with Republic,
came at the expense of some of the setup
necessary to launch a new artist-espe-
cially one whose goal is "to be colossal,"
as Haze told Billboard in November.
Dirty Gold missed out on iTunes home-

page promotion (iTunes employees were
on vacation the week of Christmas until
Jan. 6), a simultaneous physical release
(coming "as soon as we can," Carson
says) and advance support from radio.

But lead single "Battle Cry," produced
by Greg Kurstin and featuring guest vo-
cals from Sia, started getting play on BBC

Radio 1 the week of the album's release-
not to mention supportive tweets from
Fall Out Boy's Pete Wentz and Para-
more's Hayley Williams. An official mu-
sic video will be filmed next week.

"In the business of breaking new art-
ists, we cannot rely on a cookie -cutter
approach," Republic told Billboard in a

statement. "It's great to have artists like
Angel who break the mold."

"It's done everything I've intended
thus far," Haze told Billboard after the
album arrived. "I'm just ready to take it
and make it bigger." -And rew Ho m p p

O°
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Buckingham Begins 'Run'
Singer Celeste Buckingham,
18, is poised to make her
airplay chart debut with
"Run Run Run." The big -

voiced artist, who previously
competed on the Czech
Republic version of American
Idol," is receiving early
support from Radio Disney.
The Mr. 305 -signed singer's
introductory single was the
outlet's 23rd most -played
song during the Dec. 30 -Jan.
5 Nielsen BDS tracking week,
with 30 plays.

RAC On The 'Go'
RAC makes moves toward the
Alternative airplay chart with
the catchy, dance -leaning "Let
Go- (I nterscope), featuring
Kele and MNDR. SiriusXM's
Alt Nation leads with 532
plays for the track through
Jan. 5. Formerly the Remix
Artists Collective, known for
more than 200 remixes since
its 2007 inception, RAC is
now the solo project of Andre
Allen Anjos. The act reached
No.9 on Heatseekers Albums
in October with "Let Go"
parent EP Don't Talk To.

Qua Starts Quickly
Recent Atlantic Records
signing Que approaches
the Mainstream R&B/Hip-
Hop airplay chart with his
breakout single, "O.G. Bobby
Johnson." The cut, released
on the Forbes label, was
named fora character in the
1992 film ''South Central.'
Coincidentally, the track's
producer is also named Bobby
Johnson. WJMH Greensboro,
NC., has led the song's push
with more than 250 plays and
53 spins in the Dec. 30 -Jan. 5
tracking week, more than any
other station on both counts.

Signature's Song
Sister trio Signature-Bonnie
Lett, Michelle Lett and
Kristie Lett-Robinson-gains
traction with "Bigger Than
All," which simmers beneath
the Gospel Airplay chart
with spins at 19 of the tally's
reporters. Previously known
as the Lett Sisters, Signature
hails from Birmingham,
Ala., where the act grew up
singing at the Greater Grace
Community Church-their
father, Charlie Lett, is the
pastor there. Released by
the appropriately named
Birmingham imprint, the
single is the lead track from
the threesome's upcoming
second album.

Reporting by Keith Caulfield,
Wade Jessen, Rauly Ramirez
and Gary Trust.
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MARKETPLACE
CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS

MUSIC MERCHANDISE

ESSENTIAL REFERENCES!

Artist -by -artist chronicles of every

Country, Pop and R&B hit.

(800) 827-9810 (262) 251-5408

www.recordresearch.com

HELP WANTED

CALIFORNIA STATE UNIVERSITY,

CHICO
College of Humanities & Fine Arts invites applications for a full -

time, tenure -track faculty position in Department of Music &

Theatre at the Assistant Professor level to start August 2014.

The position requires experience in the field of Recording Arts &

Music Industry. Prefer expertise in Recording Studio Production,

Audio Theory and Music Industry experience with Indie & Major

Labels. The full position announcement is available at

http://tinyurl.com/CSUChicoRecordingArts-Musiclnd

TALENT

A New Pop/Rave Artist

FB: Vano Official
officialvanovgmail.com

vanokman:
Soundcloud YouTubc

INCOME INEQUALITY
AND A SONG CALLED

"BIG BUCKS"
Vent your frustrations about money with a song called Big

Bucks. You can hear a FREE CLIP of Big Bucks at www.barrows.

com/music.html and download it for 99 cents on itunes. For

Business Inquiries,

CALL ROBERT BARROWS AT R.M. BARROWS ADVERTISING,

650-344-4405

1

MUSIC MERCHANDISE

BUY DIRECT AND SAVE! I

While other people are raising their

prices, we are slashing ours.

CD's, LP's, Books,

Cassettes as low as 50 cents.

Your choice from the most

extensive listings available.

For free catalog call

(609) 890-6000.

Fax (609) 890-0247 or write

Scorpio Music, Inc.
P.O.Box A Trenton, N.J.

08691-0020
email: scorpiomus®aol.com

WANTED TO BUY

RECORD
COLLECTIONS

We BUY any record collection.

Any style of music. We pay

HIGHER

prices than anyone else.

Call

347-702-0789 (Allan) or email

a_bastos@yahoo.com

FOR AD PLACEMENT IN PRINT CALL JEFF SERRETTE: 212-493-4199/JEFFREY,SERRETTE@BILLBOARD.COM
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CHARTS
`Frozen' Storms To
No.1 On Billboard 200
Disney movie is first animated soundtrack to hit the
top since 2006

The soundtrack to Disney's "Frozen" blows
into the No. 3. slot on the Billboard zoo,
selling 165,000 copies in the week ending
Jan. 5, according to Nielsen SoundScan. It
rises from No. 4 with a 55% gain in sales.

Frozen marks the first soundtrack to reach No. 1

in a year, since Les Miserables rose to top spot on Jan.
19, 2013.

Frozen climbs to the top courtesy of the movie's
continued strong showing at the box office, along
with sale pricing for the set in the iTunes Store last
week. The music -filled movie topped the U.S. and
Canadian box offices during the Jan. 3-5 weekend,
and has earned $300 million, according to Box Office
Mojo. It's currently the fourth -highest -grossing film
released in 2013.

The soundtrack has grown in sales every week
since its debut at No. 18 on Dec. 14, 2013. Its cu-
mulative sales have now passed the half -million
mark (503,000).

Frozen is just the fourth animated film soundtrack
to reach No.1 since the Billboard zoo became a regu-
larly published weekly chart in 1956. It follows Jack
Johnson's Curious George (2006), Disney's Pocahon-
tas (1995) and Disney's The Lion King (1994).

Beyonce Outsells '4': While Beyonce's self -titled
album slides out of the No.1 slot on the Billboard zoo,
its sales continue to grow at a rapid rate.

In just four weeks on the chart, Beyond, released
Dec. 13, has now outsold the diva's last album, 4,
which bowed on June 28, 2011.

Beyond sold 130,000 copies in the week ending
Jan. 5, according to SoundScan. That brings its cumu-

lative sales up to 1.43 million -hopping over the total
of 4, which stands at 1.39 million.

The latter album debuted at No.1 on the Billboard
zoo, selling 310,000 in its first week. It then held
at the top spot for a second frame, selling 115,000.
In its third and fourth weeks, it moved 72,00o and
53,000, respectively.

To compare, Beyond debuted at No. 1 with
617,000 in its first chart week (which actually re-
flected only its first three days of sales), and then
moved 374,000 and 310,000 in its second and third
weeks, both at No. 1.

Beyond's three previous studio albums, I Am . . .

Sasha Fierce (2008), B'Day (2006) and Dangerously in
Love (2003), all hit No.1, and have sold 3.1 million, 3.4
million and 4.9 million, respectively.

And Next Week: Rapper Kid Ink is poised to make
the highest bow on the Billboard zoo with his major-

label debut, My Own Lane.
The set, released on Tha Alumni Group/88 Clas-

sic through RCA Records, may sell 40,00o -45,00o
copies by the end of the tracking week on Jan. iz,
which should be enough to enable the album to de-
but at No. 3.

Kid Ink has charted twice before, with his debut
studio set, Up & Away (No. zo in zoiz), and his first
EP for RCA, Almost Home (No. 27 in 2013).

Meanwhile, Beyonce's self -titled album may re-
turn to No.1 next week, while the list's current champ,
Frozen, could dip to No. z. Neither album is expected
to sell more than 100,000, which is typical for this
time ofyear.

In January, after the busy holiday shopping sea-
son and a slew of big-name acts releasing
albums in the fourth quarter, there usually
is a quiet period on the chart where few al-
bums sell in large quantities. (Compara-
tively, a year ago next week, the top -selling
album was Chris Tomlin's Burning Lights,
with 73,000 copies sold.)

The next major star on the horizon
with a new album is Bruce Springsteen,
whose High Hopes arrives Jan. 14. Also
arriving that day is Kidz Bop 25, from
the long -running (and big -selling) Kidz
Bop Kids series. Springsteen's last set,
zoiz's Wrecking Ball, opened at No. 1 with
196,000. The most recent numbered Kidz
Bop set, Kidz Bop 24, launched at No.3 last
year with 62,00o.

After that, the annual Grammy Award
nominees compilation will arrive Jan. zi.
Last year's collection, Grammy Nominees
2.913, set a high-water mark for the series on
the Billboard zoo, peaking at No. 2.0

V

Origioial Sump. by K.i.trie Ander:quo-1.0pr/ .....l Rube,`
Original Score by Chriscophe Reck

SALES FOR BEYONCE
THIS WEEK

130,000
 58%

Dominating Duos
For just the sixth time in
the history of the Billboard
Hot 100, male/female
collaborations reign back to
back, as, after a four -week
command, Eminem's "The
Monster" (featuring Rihanna)
gives way to Pitbull's 'Timber'
(featuring Ke$11a). Prior to the
coronations, his -and -hers hits
haven't ruled consecutively
since Katy Perry's ''California
Guile (featuring Snoop
Dogg) and Eminem
and Rihanna's previous
collaborative No.1, "Love the
Way You Lie," led in 2010. The
first such occurrence? Johnny
Mathis and Deniece Williams'
"Too Much, Too Little, Too
Late and John Travolta and
Olivia Newton -John's -You're
the One That Want topped
the Hot 100 consecutively in
June 1978. -Gary Trust

THE BIG NUMBER

40K
Next week will be a slow one
atop the Billboard 200, as the
highest new entry will be Kid
Ink's My Own Lane with around
40,000.1t is forecast to debut
at No.3.

Read more
Chart Beat at
billboard.com/
chartbeat.

SALES FOR AVIC II'S TRUE
THIS WEEK

13,000
22%

CAPITAL CITIES -SAFE AND
SOUND' SALES THIS WEEK

69,000
® 21%

MARKET WATCH
A WEEKLY NATIONAL MUSIC SALES REPORT

Weekly Unit Sales

ALBUM DIGITAL
ALBUMS.

DIGITAL

TRAM

This week 5,380,000 2,723,000 30,568,000

Last Week 9,433.000 3,610,000 43,140,000

Change -43.0% -24.6% -29.1%

This week Last Year 6,255.000 3,065,000 34,528,000

Change -14.0% -11.2% -11.5%

D.g0/1 album ...re aho Counted w$1NA album Na

Weekly Album Sales (M,lhon Units)

IS

10

5.311_

2014
2013

r A A DA /

YEAR-TO-DATE

S 0 N D

Overall Unit Sales

2013 2014

Album 6,255,000 5.380.000 -14.0%

Digital Tracks 34.528.000 30,568.000 -11.5%

Store Singles 75.000 47,000 -37.3%

Total 40,858,000 35,995,000 -11.9%

Album w/TEA 9,707,800 8.436,800 -13.1%

1c1Jdes Irrk epuovalent albums.. OF vnth 10 fork down,OAAS ea/or/alert [00W Au/15Se.

Album Sales

2013

2014 11121!!!!!!1
Sales by Album Format

2013 2014 CHANGE

CD 3,062,000 2,492,000 -18.6%

Digital 3,065.000 2,723,000 -11.2%

vino 115,000 158.000 37.4%

Other 14.000 7,000 -50.0%

Sales by Album Category

2013 2014 CHANGE

Current 3.265.000 2.695,000 -17.5%

Catalog 2.990.000 2.685,000 -10.2%

Deep Catalog 2.351.000 2.163,000 -8.0%

Current Album Sales

3.3 Million2013

2014 2.7 Million

Catalog Album Sales

2013

2014

3.0 Million

2.7 million

n="=1 PT'a=ranlliZ117"Z'ab"07eg5=10=IIASitA11: lrd20.ot'e n

man 3a morons.

rrrc.1=7:=US°rigrirdl:;ter:g1t=d:r7 SatavikAn
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LEGEND

Bullets indicate titles with
greatest weekly gains.

Album Charts
 Recording Industry Assn. of

America (RIAA) certification for
physical shipments & digital
downloads of 500.000 albums
(Gold).

A RIAA certification for physical
shipments & digital downloads
of 1 million units (Platinum).
Numeral noted with Platinum
symbol indicates album's multi.
platinum level.

 RIAA certification for physical
shipments & digital downloads
of 10 million units (Diamond).
Numeral noted with Diamond
symbol indicates album's multi
platinum level.

O Latin albums certification for
physical shipments & digital
downloads of 50,000 units (Oro).

p Latin albums certification for
physical shipments & digital
downloads of 100.000 units
(Platino). Numeral noted with
Platinum symbol indicates
album's multi platinum level.

Digital Songs Charts
 RIAA certification for 500,000

paid downloads (Gold).
A RIAA certification for 1 million

paid downloads (Platinum).
Numeral noted with platinum
symbol indicates song's
multiplatinum level.

Awards
HG (Heatseeker Graduate)
PS (PaceSetter for largest % album

sales gain)
GG (Greatest Gainer for largest

volume gain)
DG (Digital Sales Gainer)
AG (Airplay Gainer)
SG (Streaming Gainer)

Publishing song index available on
billboard.com/biz.

visit billnoard.com/bia fen ete

ruks and exl,lana,ms.
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TITLE
PRODUCER (SONGWRITER/

Artist
DAPRINT/PROMODON LABEL

TIMBER Pitbull Featuring Ke$ha
LIVIZTRUMVAILVALuzsvo NR lomountev.

chit MON
CHAU

1 13

Pitbull collects his second Hot 100 No. 1-"Give Me Everything" (featuring

Ne-Yo, Afrojack and Nayer) topped

the chart on July 9, 2011-while

Ke$ha claims her third leader,

following debut single "TiK ToK,"

which ruled for nine weeks in

2010, and "We R Who We R," which

crowned the list on Nov.13, 2010.

3 3 0 COUNTING STARS OneRepublic 
RAITEDDER.N.CANCANE LL A (R.B.TE ODER) AIOSLEY/INTERSCOPE

2 29

1 1 3
THE MONSTER Eminem Featuring Rihanna
EQUENCV.AAt.11AMAINCRS111,8.GRYM,

A.KLEINSTUB.M.ATMANATIOU.R.FENTYL.BELLIONALREARA, WEB/SNADY/AFTERNATIOINTERSCOPE

1 10

5 4 4 ROYALS Lorde A
a OTIE (E.Y.O'CONNORLAITTLE, LAVA/REPUBLIC

1 27

4 5 0 SAY SOMETHING A Great Big World & Christina Aguilera
D.ROIAER (IAXEL.C.VACCARINO.M.CAMPBELL) EPIC

4 9

1,1

DARK HORSE Katy Perry Featuring Juicy J
OR. LUKE.IAAX MARTINLIRKUT (LNOUSTON.
L.GOTTWALD.S.T.HUDSON.MAX MARTINAANALTER)

Perry's 13th Hot 100 top 10 gallops 28-

18 on Radio Songs (52 million audience

impressions, up 28%), 7-4 on Digital

Songs (229,000 downloads sold) and

14-10 on Streaming Songs (growing by

26% to 3.6 million U.S. streams).

CAPITOL

VWFIR 411111.1

7 237 0 LET HER Passenger AG0 ..D.RosENBERG)

BROS.

8 10 8 WAKE ME UP! Avicii A
AVIC II (T.BERGL ING.ALOE BLACC,I.EIN2IGER) PRIAD/ISLANDODIMG

4 28

9 12 9 WRECKING BALL Miley Cyrus
DR. LUKE.CIRKUT (LGOTTWALD.M. MCDONALMS.R.MOCCIO,S.SKARBEK,MWALTER) RCA

1 20

0 10
DEMONS Imagine Dragons
ALEX DA KID (IMAGINE DRAGONS.A.GRANT,MOSSER) KIDINAKORNER/INTERSCOPE

6 37

ll 0 11 ROAR Katy Perry A
DR. lUKIMAX MARTIN,CIRKUt DLPERKL.GOTTWALD,MAX MARTIN,B.LICIIEE,H.WALTER) CAPITOL

1 22

to 0,,,- STORY OF MY LIFE One Direction
1.BUNETTA,/ RYAN(LSCOTT, BUNETTA, RYAN,
H.STYLES.N.MORAN.T.MALIK:LTOMLINSIIIN.L.PAYNE) Ss/CO/COLUMBIA

6 to

0 gr, BURN Ellie Goulding
VI( LI Z TT 1111.:VNECTNEERLf3.11(t1712rE) CHERRYTREE/INTERSCOPE

13 18

Wif

18 Q 0 TEAM Lorde
I.LITTLE (E.Y.O,CONNOR,LITTLE) LAVA/REPUBLIC

14 15

aft
12 17 go DRUNK IN LOVE Beyonce Featuring Jay Z

DETAIL.B.KNOWLES (B.KNOWLES,N.C.FISHER.
S.C.CARTER.A.E.PROCTOR.R.01142.0.SOKO.T.V.IAOSLEY.1.11ARMON) PARKWOOD/COLUMBIA

12 3

HOLD ON, WE'RE GOING HOME Drake Feat. Majid Jordan A
13 15 16 MAIO JORDAN.NINETEENSS.N.SHEBIB (A.GRAHAIA.

M.MASKATILN.COOKE UILLMAN.P. Ai FERIES.N.SNE BIB) YOUNG MONEY/CASH MONTI/AMR IC

4 22

27

17

DO WHAT U WANT Lady Gaga Feat. R. Kelly
1,211718=1; Irlir1=A, STREAMLINE/INTERSCOPE

The song rebounds thanks in part to its

new remix featuring Christina Aguilera. The

original version featuring R. Kelly accounts

for 71% (78,000) of the song's sales in theill
Nielsen SoundScan sales week ending Jan.

5, while the mix with Aguilera starts with

31,000 downloads.

POMPEII
M.CREVLD.SIAITH (D.SADT,)

Bastille
VIRGIN/CAPITOL

BLURRED LINES Robin Thicke Feat. T.I. + Pharrell A
P.LAVILLIAMS,P.L.WILLIMAS.R.THICKE) STAR TRAK/INTERSCOPE

SWEATER WEATHER The Neighbourhood A
LPNBROW,E.HAYNIC (1.l.RUIHERFORD.LABELS.LFREEDMAN) IRIEVOLVE/COLUMBIA

13 11

18 21

1 38

14 30

THIS

MEEK

21116.

AGO

19 18

TITLE
PRODUCER (SONGWRITER)

Artist
IMPRINT/PROMOTION MEL

cut. KM WKS or
POS. CHART

WHITE WALLS Madllemore & Ryan Lewis Featuring Sthoolboy Q & Hollis
R.LEWIS (B.HAGGERTVRIEWIS,ICHANLEY,H.WEAR) MACKLEMORE/ADA/WARNER BROS.

23 Mike WILL Made -It Feat. Miley Cyrus, Wiz Khalifa & Juicy J
MIKE WILL L IMADE.IT,P.NASTY LIA MS,
P.R.SLAUGHTER.T.ThOMAS,T.THOMAS.C. THOMALLHOUSTON) EARDRUMMERS/INTERSCOPE

STAY THE NIGHT Zedd Feat. Hayley Williams
ZEDD (A2ASLAVSKLB.E.HANNAILN.WILLIAMS.C.CAYE) INTERSCOPE

RADIOACTIVE
ALEX OA KID (IMAGINE DRAGONS.A.GRANTAMOSSER)

Imagine Dragons
KIDINAKORNER/INTERSCOPE

In its 71st week, the song is five

frames from tying the record for the

Hot 100's longest -charting hit, a mark i r ' . -1

7 '

held by Jason Mraz's "I'm Yours" (76 !ii.
._, '\

weeks, 2008-09). AWOLnation's "Sail" 111",,_
t.:. Al..,

(NO. 35) is also in the running, as it

tallies its 70th week on the survey

(the chart's third -longest stay).

,i

-

-.- -. MY HITTA YG Feat. Jeezy & Rich Homie Quan
24 0 25

g.'igisAZI.Dcliiggial:.f.io's,Pagir..itAtsAirialrgir' cium, munopAG

19 14

25 26 26
APPLAUSE Lady Gaga,, ,,,,s0 ijoy "GA.0 ,,,,,,, z s w moN

IS.GERMANOTTA.P.OLAIR.O. EISIS.N.A1AONSO.N.V8RESSO)S°N STREAMLINE/INTERSCOPE

4 21

..,

54 32 Q LET IT GO Idina Menzel
K.ANDERSON LOPEI.R.LOPE2 (K.ANDERSON.LOPEZ.R.LOPED WALT DISNEY

27 6

42 45 0 SAFE AND SOUND Capital Cities
R.MERCHANT.S.SIMONIAN IR.MERCHANTS.SIMONIAN) WY HOOKS/CAPITOL

8 36

23 2i) 29 UNCONDITIONALLY Katy Perry
DR. LUKE,MAX MARTIN.CIRKUT (K.PERRY.L.GOTIWALD.MAX MARTINALWALTER) CAPITOL

14 11

35 36 0 BRAVE Sara Bareilles A
IA.( ADEPT IS.BAREILLESAANTONOFF) EPIC

26 30

29 42Dl0 SHOW(ME L.,...FKid Ink Featuring Chris Brown
MUSTARO

LFELTON.C.M.BROWN.A.GEORGE.C.MCFARLANE) THA ALUMNI GROUP/88 CLASSIC/RCA

29 9

0 32

__J

ADORE YOU Miley Cyrus
0.YOEL (S.OARTHE.O.Y0E1) RCA

22 4

HOLY GRAIL Jay Z Feat. Justin Timberlake A
28 29 33

TT:3sotti:R"aVgiiisg.i(NZZAVOTii.ZosEuc, ROC.A.FELLA/ROC NATION

4 26

.-730) 0 STAY Florida Georgia Line
.101 (1.K.M01.1.F.YOUNG.C.ROBERTSON.LLAWHON.B.WELLS) REPUOLIC NASHVILLE

28 12

SAIL AWOLNATION A39 C)
AORLINO (AORUNO) RED BULL

17 70

34 0 0 DRINK A BEER Luke Bryan
,STEVENS 0.BEAVERS.C.STAPLETONI CAPITOL NASHVILLE

34 9

Q Q TURN DOWN FOR WHAT DJ Snake & Lil Jon
DJ SNAKE.).9411TH (J.H.SMITHW.GRIGAHCINE,11. BRESSO) COLUMBIA

37 2

61 Q 0 LET IT GO Demi Lovato
E.KiRtAKOU.A.GOLDSTEIN (CANDERSON.LOPU.R.LOPU) WALT DISNEY

38 6

33 0. 39 GAS PEDAL Sage The Gemini Featuring lamSu!
SAGE TXE

29 24

44 52 0 BEST DAY OF MY LIFE American Authors
SGOODMANA.AUETTWBARNETT.ISHELLIY.D.RDBLIWASANCRELSLOODUAKSA(EETTA) ISIM0/1011.

35 8

32 44 41
LOVE MORE Chris Brown Feat. Nicki Minaj
FRESH1443N 111(0.EVERSLEY.H.EVERSLEY,SSPEARMAN.
C.IA.BROWN.E.BELLINGER,14,N,S11.40NDS.O.T.MARAP RCA

23 24

49 Q 42 REPLAY Zendaya
..scHuLT, IM.SCHULTZ.T. FRED,. SHELTON2ENDAYA) HOLLYWOOD

40 20

140 46 0 WHATEVER SHE'S GOT David Nail 
C.AINLAVF.LIDDELL,G.WORF Il.ROBBINS.LM.NITE) MCA NASHVILLE

40 14

ALL ME Drake Featuring 2 Chainz & Big Sean Alk
37 Q' 44 KEY WANE ULGRAHAM.A.PALMAN.S.MANDERSON.

lir
T.TPPS.D.M.WEIR ILL.WiLLEMETUCHARLESALYVAIN) YOUNG MONEY/CASH MONEY/REPUBLIC

20 15

56 0 45 THAT'S MY KIND OF NIGHT Luke Bryan
LSTEVENS (A.GORLEVD.DAVIDSON.C. DESTEFANO) CAPITOL NASHVILLE

ts 21

-38 0 46
RAP GOD Eminem
Dit,f,D, IN valliERS81.8.2AYAS ER.M.KLGIORNO.SMACKER.
D )0AviSLWAITLIISAILBIRES.111.8URNSJACE.F.SHANEEO.K.NAHL) WEB/SNADWATTERMATIVINTERSCOPE

7 12

Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 01.18.2014



2 On LAST THIS

AGO WEEK WEEK

TITLE Artist c, PEAK

PRODUCER LSONGWRITERi IMPRINT/PROMOTION LABEL POS.

IRS. OM

CHART

IT WON'T STOP Sevyn Streeter Feat. Chris Brown 30 14
PICARD BROTHERSOIPLO.FREE SCHOOL (A.STREETER.
M.PICARD.C.FICARD.M.IIENRY.R.BUENIDA,BAPTISTE.M.POWELL) COE/ATLANTIC/RRP

CHILLIN' IT Cole Swindell 48 12

J.STEVENS K.SYNADE WARNER OROS %WAIN

TALK DIRTY Jason Derulo Feat. 2 Chainz 49 3
R.REED 0.0ESROULEAUX.T.EPPS.E.FREDERIC,
LEVIGAN.S.DOUGLAS.O.KAPLAN,T.MUSKAT,T.TOSEF) BELUGA HEIGHTS/WARNER BROS.

46 47 50 WASTING ALL THESE TEARS Cassadee Pope 
D.HUFF.N.CHAPIAAN IR.GAALSWYK.C.SMITH1 REPUBLIC NASHVILLE

37 18

0 al ANIMALS Martin Garrix
..... M.GARRIX (1.1.GARRIX) SPINNINI/SILENT/CASABLANCA/REPUBLIC

51 16

43 56 0 DRUNK LAST NIGHT Eli Young Band 
F.LIDDELLT.NIEBANK LLNELTA.LOSBORNE1 REPUBLIC NASHVILLE

41 18

63 0 0 HEY BROTHER Avicii
AVH il (T.BERGL ING.A.POURNOURI.V.PONTARE.5. AL FAKIR) PRIAD/ISLAND/IDIMG

53 5

66 73 0 X0 Beyonce
R.B.TEDDERS.NASHAKNOWLES TR.B.TEDITER.T.NASII,B.KNOWLES) PARKWOOD/COLUMBIA

54 3

41 Q 55 MARRY ME Jason Derulo
LIEBERG 0.DESROULEAUX.1./EBERGAI.BONDS.A.MARVEL) BELUGA HEIGHTS/WARNER BROS.

26 14

82 0 0 WHEN SHE SAYS BABY Jason Aldean
M.KNOXIT.R.AKINS.B.HAYSLIP1 BROKEN BOW

56 6

52 61
0 SWEET ANNIE Zac Brown Band

t`V.51;=4.BC=5..=4.1.PIERCE) ATLANTIC/SOUTHERN GROUND

47 12

47 50 58 CAROLINA Parmalee 
NV IPARMALEE.R.BEATO) STONEY CREEK

36 16

70 0 0 LOVE ME AGAIN John Newman
SATOOKER.T.NEWMAN,M.SPENCER II.NEWIAAN.S.BOOKER) UNIVERSAL ISLAND/REPUBLIC

59 7

55 68 0 ALL OF ME John Legend
D.TOZE RAHN LEGE/L.1014N LEGEND.T.GAD) G.O.O.D./COLUMBIA

52 13

62 69 Q DON'T LET ME BE LONELY The Band Perry
D.HUTF (S.BURTON.R.CLAWSON,C.TOMPKINS) REPUBLIC NASHVILLE

59 12

65 70 0 FRIDAY NIGHT Eric Paslay
WALTMAN (E.PASLAY,R.FALCON.R.CROSBY) EMI NASHVILLE

62 12

75 Q COMPASS Lady Antebellum
72 1,8" N.CHAPMAN.LADY ANTEBELLUM (T.E.HERMANSEN.

M.S.ERIKSEN.A.MALIK,R.GOLAN.O.OLIELIOE.HAYNIE) CAPITOL NASHVILLE

63 9

0 all DO YOU WANT TO BUILD A SNOWMAN? Kral,tenBel Agatha lee Morin & Katie Lopez

...... K.ANDERSONLOPEZ,R.LOPE2 1K.ANDERSON.LOPEZ.R.LOPEZ/ WALT DISNEY

64 2

71 75 0 RADIO Darius Rucker
F.ROGERS (D.RUCKER,L.LAIRD.A.GORLEY) CAPITOL NASHVILLE

65 12

95 0 0 WAITING FOR SUPERMAN
MJOHNSON (C.DAUGHTRY,M.IOHNSON.S.HOLL ANDER)

Daughtry
19/RCA

66 8

77 Q 67 BERZERK Eminem
!.:Oritu,MTL'rlArv=iTgiiii"I"' mrsi.owArimmAtiviwunroot

3 19

68
THE LANGUAGE Drake0 68
:T=REI:Li'll'EPIA,6.1V1'1:11Alir'". YOUNG MONEY/CASH MONEY/REPUBLIC

51 11

67 78 0 UP ALL NIGHT Jon Pardi
ELBUTLERAPARDI ITPARDITIBUTLER.13.11EAVERS) CAPITOL NASHVILLE

67 8

73
0 WE WERE US Keith Urban And Miranda Lambert

lCOAPIIINVURiRBTGA= TM .N IT E 1 HIT RED/CAPITOL NASHVILLE/RCA NASHVILLE

26 17

0 da FOR THE FIRST TIME IN FOREVER Kristen Bell &ldina Menzel
...... K.ANDERSONLOPEZ,R.LOPEZ (K.ANDERSON.LOPET.R.LOPEa WALT DISNEY

71 2

72
I LUV THIS SH*T August Alsina Feat. Trinidad James

76 72 KNUCKLEHEAD (A.ALSINA.SAICIAILLION.
RJEANT,S.IRVING DI.C.LIASSA.N.WILLIALIS) NNTIAE MUCO./RADIOKILLA/DEF TAM/IDNAG

48 18

84 '0 0 HELLUVA LIFE Frankie Ballard
M.ALTMAN.S.HENDRICKS IR.CLAWSON.C.TOLIPKINS,LKEAR) WARNER BROS. NASHVILLE/WAR

73 5

74 0 7A TKO Justin Timberlake- TIMBALAND,NABERLAKE.IROC 11.TIMBERLAKE.
T.V.1.10SLEY.THARMON.1.E.FAUNTUROY II.B.WHITE) RCA

36 16

98 0, THE FOX Ylvis 0
,.., STAKATE IR YLVISAXER.V. YlIVSAKER,

CLOOIESICARTITAIIIINANSEN.M.SERIXSEM CONCORDEAISTH A 3RD/PARLOPITONE/WARNER BROS

6 18

81 0 76 ALONE TOGETHER Fall Out Boy
B.WALKER (FALL OUT BOY) DECAYDANCE/ISLAND/IDIMG

_J

71 6

z vas LAST THS
AGO MK WEEK

96

RE-ENTRY 0

HOT SHOT egi
DEBUT

TITLE Artist
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL

SURVIVAL Eminem
D/ KHALIL (MAIATHERS III.K.RAHMAN,
E.ALCOCK.L.ROORIGUES.P.INTETIALSTRANGE) WEB/SHADY/AFTERMATH/INTERSCOPE

PEAR WS. ON

POS. CHART

16 13

UP DOWN (DO THIS ALL DAY) T -Pain Feat. B.o.B
DI LIUS1ARDAI ADAM IIRAINEI AICFARLANEMADAIII CORINBR.511111ONS. JR7 KONYIETMAPPY BOY/RCA

78 7

THE MAN Aloe Blacc
KHALIL.ALCIE BL ACC (ALOE BLACC,

K.ABDUL.RAHNIAN.S.BARSU.D.SEEFF,E.10HNATAUPIN) ALOE OLACC/XIX/INTERSCOPE

79 2

ALL THAT MATTERS Justin Bieber
A.HARRIS.D.K. THE PUNISHER
0.131EBER.A.HARRIST.BOYD,OKNIGHT) SCHOOLBOY/RAYMOND BRAUN/ISLAND/1011AG

24 6

LOVE DON'T DIE The Fray 81 1

5.PRICE.R.D.TEDDER (THE FRAY,R.8.TEDDER) EPIC

The band returns with the lead single

from fourth album Helios, due Feb. 25.

The song, which bullets at No. 8 on Triple

A and No. 10 on Adult Top 40, joins four

other titles on the Hot 100 written or

co -written by OneRepublic's Ryan Tedder

(Nos. 2, 13, 54 and 88).

0 Q 82 SEE YOU TONIGHT Scotty McCreery
F.ROGERS IS.MCCREERY,A.GORLEY,T.CROWELL) 19/INTERSCOPENERCURY NASHVILLE

79 6

Ci 0 0 I HOLD ON Dierks Bentley
R. COPPERMAN (3.1AMES.D.BENTLEY) CAPITOL NASHVILLE

83 3

83 92 0 DO I WANNA KNOW? Arctic Monkeys
TFORD IA.TURNER, DOIAINO/ADA

83 5

80 0 85 SUNNY AND 75 Joe Nichols
D.GEORGE.41.1.CONES LIADULANEY.1.SELLERS.P.TENKINS) RED BOW

39 19

WORK B**CH! Britney Spears
RE-ENTRY 0 SANGROSSOOTTOKNOWSWILL.I.MA(W.ADAM5.0.1ETTMANN.

S.INGROSSO.A. PRESTON.R.CUNNINGHAM.13.1.SPEARS) RCA

12 13

97 0 PARANOID Ty Dolla Sign Featuring B.o.B
D1 MUSTARD (T.GRIFFIN 1R.D.MCFARLANE,B.R.SIMMONS, WI ATI ANTIC/RRP

87 3

0 0 NEON LIGHTS Demi LovatoR.NzIAN,AkEIA
(ANARcHm..

T.VARTANYAN.R.O.TEDDER.NIANCANFLLA.D.LOVATO) HOLLYWOOD

88 2

0 0 THE HEART OF DIXIE Danielle Bradbery
B. JAMES IC.SMITH.B.MMESTNERGES, REPUBLIC NASHVILLE/BIG MACHINE

58 5

NEW
0 DRINK TO THAT ALL NIGHT Jerrod Niemann

1.L.NIEMANN.I.L.SLOAS ID.GEORGE.L.NILLERATMARREN.B.WARREN) SEA GAYLE/ARISTA NASHVILLE

90 1

58 80 91 BOTTOMS UP Brantley Gilbert
D.HUFF (13.GILBERT.11.1AMES.I.WEAVER) VALORY

58 3

90 91 92 PERFUME Britney Spears
WILL.I.AM.K.HARRIS,C.BRAIDE (8.1.SPEARS,S.K.I.FURLER.C.BRAIDE) RCA

76 6

91 93
BOUNCE IT Juicy J Feat. Wale & Trey Songz

81 DR. LUKE.CIRKUT,BABY E (1.UOUSTON.O.AKINTIMEHIN,
L.GOTTWALDJ.KASHER HINDLIN.E.LOWERY.U.WALTER) KEMOSABE/COLUMBIA

74 19

NEW 0 YOUNG GIRLS Bruno Mars
THE SMEEZINGTONS (BRUNO MARS.P.LAWRENCEITA.LEVINE.LEINASKER.E.HAYNIE) ATLANTIC

The fifth single from Mars' sophomore

album, Unorthodox Jukebox, bows

with two-thirds of its Hot 100 chart

points owed to radio airplay. The

track from Billboard's top artist of

2013 jumps 30-24 on Mainstream Top

40 (up 34% in plays). -Gary Trust

94 1

92 0 95 EVERYBODY'S GOT SOMEBODY BUT IKE Hunter Hayes Feat. Jason Mraz
D.NUFF.H.HAYES (H.HAYESO.BRAINARD,UFFINETI) ATLANTIC/VANN

77 9

NEW
0 19 YOU + ME Dan + Shay

DAN  SHAY.S.HENDRICKS (D.SMYERS.S.MOONEY.D.ORION) WARNER BROS. NASHVILLE/WMN

96 1

93 100 0 OLD SCHOOL LOVE Lupe Fiasco Feat. Ed Sheeran
DI FRANK E IW.IACO.E.SHEERAN.A.CEDAR,G.EARLEY.1.FRANKS) 1ST & MN/ATLANTIC

93 5

NEW
0 HAPPY Pharrell Williams

P.L.WILLIAMS (P.L.WILLIAM9 BACK LOT MUSIC/COLUMBIA

98 1

94 0 99 WORST BEHAVIOR Drake
DI DAIII (A.GRANAM,PALMAN.D.NATCHE) YOUNG MONEY/CASH MONEY/REPUBLIC

89 4

88 90 100 HONEST Future
METRO BOOMIN.D/ SPIN, 04.WILDURN CASH.L.WAYNE.G. NILO .4.1/FREEBANDT/EPIC

55 17

"TOO
DEEP,
AIN'T
KNOW
WHERE
TO STAND.
SO HIGH,
AIN'T
KNOW
WHERE
TO LAND."
"SHOW ME,"
KID INK FEATURING
CHRIS BROWN

gLA

Kid Ink

Your single "Show Me,"
featuring Chris Brown,
which moves 42-31 on the
Billboard Hot 100, samples
the Robin S. house classic
"Show Me Love." Were you a
fan of that track initially?
My mom put me on to it. But
when !producer] Di Mustard
made the beat so much his
own. I bypassed the sample
when I was writing to it. I

played it for a bunch of radio
Ws later and they said, "That's
that Robin sample!" I was like,
"I've been listening to this for
a week and didn't even know!"
So then I tried to associate the
two songs] a little more, with
the bridge and everything.

Your major -label debut, My
Own Lane, arrived Jan. 7 on
RCA after being pushed back
a month. What caused the
delay?
It was two things. One was
recognizing the growth of
"Show Me" and knowing
how far it'd go if we gave it
a little bit more air, and also
revamping the album toward
the end, coming up with new

ideas and new beats. That set it
back, but it was what was great
for the project in the end.

You had already
experienced some success
as an independent artist for
years before signing with
RCA last year. How was the
transition to a major?
The biggest struggle was
understanding the business.
When people put money
behind you, of course they
have opinions. They want
to tell you how to make
certain records. But I already
understand a lot-I'm not an

underground artist. So it didn't
take too long to see how the
system works. -Nick Williams

Data for week of 01.18.2014 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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ARTIST
IMPRINT/DISTRIBUTING LABEL

Title

SOUNDTRACK
WALT DISNEY

BEYONCE
PARKWOOD/COLUMBIA

Frozen

Beyonce

WM PI

CHART

6

1 4

6 EMINEM The Marshall Mathers LP 2
WEB/SHADV/AFTERIAATH/INTERSCOPE/IGA

1 9

7 KATY PERRY
CAPITOL

The pop star celebrates her third million -

selling album with PRISM. The set, her third

studio release for Capitol, sold 51,000 copies

this week, upping its cumulative tally to 1.02

million in 11 weeks of release. Her last album,

2010's Teenage Dream, reached 1 million in

20 weeks.

PRISM 1 11

LORDE
LAVA/REPUBLIC

Pure Heroine 14

ONE DIRECTION
SYCO/COLUMBIA

Midnight Memories 1 6

10 14 LUKE BRYAN
CAPITOL NASHVILLE/UMW:

23 19 ONEREPUBLIC
MOSLEY/INTERSCOPVIGA

Crash My Party A

Native

1 21

4 41

The group's album-red-hot with its single

"Counting Stars" (No.2 on the Billboard Hot

100)-returns to the top 10 on the Billboard

200 (down a scant 3%) for the first time since

its debut frame 40 weeks ago (April 13, 2013).

12 12 9 VARIOUS ARTISTS NOW 48
SONY MUSIC/UNIVE RSAL/UME

3 8

16 9 10 IMAGINE DRAGONS Night Visions A
KIDINAKORNER/INTERSCOPE/IGA

2 70

15 17 0 R. KELLY Black Panties
RCA

4 4

18 18 0 LADY GAGA ARTPOP
STREANILIAE/IATERSCOPE/IGA

1 8

17 a1, MILEY CYRUS Bangerz
RCA

1 13

2 6 14 GARTH BROOKS Blame It All On My Roots: Five Decades Of Influences
PEARL

1 6

20 16 35 DRAKE Nothing Was The Same
YOUNG MONEY/CASH MONEY/REPUBLIC

1 15

14 15 16 FLORIDA GEORGIA LINE Here's To The Good Times A
REPUBLIC NASHVILLE/BMLG

4 57

. Q 17 JUSTIN TIMBERLAKE The 20/20 Experience (2 Of 2) A
RCA

1 14

25 0 18 CHILDISH GAMBINO Because The Internet
GLASSNOTE

7 4

27 19Q BRITNEY SPEARS Britney Jean
RCA

4 5

63 Q 20 ARCTIC MONKEYS AM
DOMINO

6 17

so Q 21 MACKLEMORE & RYAN LEWIS The Heist A
MACKLEMORE

2 65

126 CIO el
AVICII True
PRAW/iSLANO/iDimG

There are 17 albums on the chart that have leapt by at least 50

positions, including Avicii's True, which vaults 61 slots (up 22% to

13,000). It's one of only three in the top 25 with an increase in sales, a

remarkable move given that the album market was down by 43%.

5 16

BIKE

1,60

IA -ST THIS

WEEK WEEK

ARTIST
IMPRINT/DISTRIBUTING LABEL

Title PEAK 1151.01

POS. CHART

23 6
94 48 QSOUNDTRACK Inside Llewyn Davis: Original Soundtrack Recording

STUDIOCANAL/MIKE TOSS PRODUCTIONS/NONESUCH/WARNER BROS.

52 35 Q ARCADE FIRE
MERGE/CAPITOL

Reflektor 1 10

136 0 Q THE NEIGHBOURHOOD
IRIEVOLVE/COLUMBIA

I Love You. 25 37

75 0 Q PASSENGER
BLACK CROW/NETTWERK

All The Little Lights 26 23

31 26 27 BRUNO MARS
ATLANTIC/AG

Unorthodox Jukebox A 1 56

40 41 Q PEARL JAM
MONKEYWRENCH/REPUBLIC

Lightning Bolt 1 12

79 75 in JAKE OWEN
N.- RCA N./WILL E SUN

Days Of Gold 15 5

0 SOUNDTRACK The Secret Life Of Walter Mitty 30 2

too Q 31 BASTILLE Bad Blood
VIRGIN/CAPITOL

11 18

48 Q 32 ARIANA GRANDE Yours Truly
REPUBLIC

1 18

72 53 0 BILLIE JOE + NORAH Foreverly
REPRISE/WARNER BROS.

33 6

104 0 34 FALL OUT BOY Save Rock And Roll
DECAYDANCE/ISLAND/IDLNIG

1 38

64 so 0 VARIOUS ARTISTS NOW 47
UNIVERSAL/SONY MUSIC/UME

2 22

22 30 36 B.O.B Underground Luxury
REBELROCK/GRAND RUSTLE/ATLANTIC/AG

22 3

78 0 37 LANA DEL REY Born To Die
POLYDOR/INTERSCOPE/IGA

2 101

43 46 38 DAUGHTRY Baptized
I9/RCA

6 7

49 (t 39 JUSTIN TIMBERLAKE The 20/20 Experience A
RCA

1 42

53 (1) 40

__1

FIVE FINGER DEATH PUNO1 The Wrong Side Of Heaven AM The Rightecus Side Of Hell: Arne?

PROSPECT PARK

2 7

..,.

109 0I 41 YO GOTT! i Am
COCAINE MUTIK/EPIC

7 7

121 103 0 HAIM Days Are Gone
COLUMBIA

6 14

cp
'I

JEWEL Let It Snow: A Holiday Collection
TRUST FUND BABY/SOMERSET

43 2

176 147 Q SARA BAREILLES The Blessed Unrest
EPIC

2 22

68 59 45 ROBIN THICKE Blurred Lines
STAR TRAX/INTERSCOPE/IGA

1 23

98 0 46 ADAY TO REMEMBER Common Courtesy 37 5

130 Q 47 PANIC! AT THE DISCO Too Weird To Live, Too Rare To Die!
DECAYDANCE/FUELED BY RAMEN

2 13

101 Q 48 THE LUMINEERS The Lumineers A
DUALTONE

2 92

0 0 JHENE AIKO Sail Out (EP)
ARTCLUD/ARTIUM/DEF LAM/IDLMG

8 7

30 34 50 BLAKE SHELTON Based On A True Story A
WARNER BROS. NASHVILLE/WAIN

3 41

61 49 51 PINK The Truth About Love A
RCA

1 68

113 6 sz SOUNDTRACK Pitch Perfect 
LIME

3 63

is

411) Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 01.18.2014
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32 38 53 SOUNDTRACK The Hunger Games: Catching Fire
LIONS GATE/REPUBLIC

5 7

83 64 54 TAMAR BRAXTON Love And War
STREAMLINE/EPIC

2 18

103 54 ss VAMPIRE WEEKEND Modern Vampires Of The City
XL

1 31

80 47 56 AVENGED SEVENFOLD Hail To The King
WARNER BROS.

1 19

87 45 57 ONE DIRECTION Take Me Home A
SYCO/COLUMBIA

1 60

HOT SHOT tft
DEBUT

JIM BRICKMAN The Magic Of Christmas
SOMERSET

While it's the highest debut (6,000;

up 38%), it's not new to market,

having been released in October.

The holiday effort appears on the

list, with a gain, thanks to deep

discounting at Target stores. It's the

58

JIM HOMAN

MAGIC Of RIST

only brick -and -mortar retailer to ".

carry the CD.

26 56 CELINE DION
COLUMBIA

Loved Me Back To Life 2 9

67 55 60 JASON ALDEAN
BROKEN BOW/IMMO

Night Train A 1 64

36 42 61 TAYLOR SWIFT
BIG MACHINE/EIMLG

Red A 1 63

29 52 62 VARIOUS ARTISTS
PROVIDENT/WORD.CURB/CAPITOL CMG

WOW Hits 2014 25 15

69 56 63 MUMFORD & SONS
GENTLEMAN OF THE ROAD/GLASSNOTE

Babel A 1 67

5 10 64 KELLY CLARKSON
19/RCA

Wrapped In Red A 3 10

171 8 65 KENDRICK LAMAR
TOP DAWG/AFTERMATH/INTERSCOPE/IGA

good kid, m.A.A.d city A 2 63

169 66 DEMI LOVATO Demi
HOLLYWOOD

3 28

133 , 67 DAFT PUNK Random Access Memories
DAFT LIFE/COLUMBIA

1 33

38 32 68 LADY ANTEBELLUM
CAPITOL NASHVILLE/UIAGN

Golden 0 1 35

157 86. 69 KANYE WEST
G 0.0.DIROC.A.FELLA/OCF JAWIDIMG

Yeezus 1 29

99 60 70 ONE DIRECTION
SYEO/EOLUMB1A

Up All Night A 1 92

82 73 71 ADELE
XL/COLUMBIA

21 1 150

165 113 72 OF MONSTERS AND MEN
REPUBLIC

My Head Is An Animal 6 92

188

149 121

SOUNDTRACK
MADISON GATE/LEGACY

American Hustle 73 2

A number of soundtracks to films

currently in theaters scale the chart,

including American Hustle, which

soars 188-73 with 5,000 (up 5%). Also

climbing: The Secret Life of Walter

Mitty (123-30, up 37%) and Inside

Llewyn Davis (48-23, up 22%).

KACEY MUSGRAVES Same Trailer Different Park
MERCURY NASHVILLE/UMGN

35

2w1s.

AGO
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IMPRINT/DISTRIBUTING LABEL

PEAK

POS
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CHART

171 0 ZAC BROWN BAND The Grohl Sessions: Vol. I (EP)
SOUTHERN GROUND

25 3

163 In 76 JAY Z Magna Carta... Holy Grail A
ROC.A.FELLA/ROC NATION

1 26

85 81 77 SOUNDTRACK Teen Beach Movie
WALT DISNEY

3 25

73 58 78 SELENA GOMEZ Stars Dance
HOLLYWOOD

1 24

108 78 79 JOHN LEGEND Love In The Future
G.O.O.D./COLUMBIA

4 18

NEW 0 VARIOUS ARTISTS Barbie: Tis The Season To Sparkle!: Holiday Party Mix
MATTEL

80 1

- 89 81 JUSTIN BIEBER Believe A
SCHOOL BOWRAYMOND BRAUN/ISLAND/ID1MG

1 58

191 95 82 ED SHEERAN + 0
ELEKTRA

5 78

- 93 83 EMINEM Recovery A
WEB/SHADY/AFTERMATH/INTERSCOPE/IGA

1 163

86 77 84 JOHN MAYER Paradise Valley
COLUMBIA

2 20

71 90 85 SOUNDTRACK The Hobbit: The Desolation of Smaug
WATERTOWER

39 4

45 70 86 DANIELLE BRADBERY Danielle Bradbery
REPUBLIC NASHVILLE/BMLG

19 6

155 122 87 LINDSEY STIRLING Lindsey Stirling
LINDSEYSTOMP

23 58

98 88 PENTATONIX PTX: Vol. II
MADISON GATE

10 6

135 99 89 AVRIL LAVIGNE Avril Lavigne
EPIC

5 9

186 0 JOURNEY Journey's Greatest Hits 41
COLUMBIA/LEGACY

10 286

59 76 91 NICKELBACK The Best Of Nickelback: Volume 1
ROADRUNNER

21 7

4 11 92 THE ROBERTSONS Duck The Halls: A Robertson Family Christmas A
A BEARDS/EMI NASHVILLE/UMGN

3 10

96 100 93 ZAC BROWN BAND Uncaged A
ROAR/SOUTHERN GROUND/ATLANTIC/AG

1 77

Aft I144 Nit 94 FIVE FINGER DEATH PUI101 The VongSide Of Heaven And The RighteousSide Of Het Male I

PROSPECT PARK

2 23

47 63 95 SCOTTY MCCREERY See You Tonight
19/INTERSCOPE/MERCRRY/RMGN

6 12

95 82 96 HUNTER HAYES Hunter Hayes A
ATLANTIC/WMN

7 99

102 97 JUICY J Stay Trippy
NE MOSABE/COLUIABIA

4 15

199 157

160

81 79

0

0
100

CHVRCHES
GOODOYE/GLASSNOTE

Youth -appealing acts make headway

every January in the wake of the

Christmas shopping season. In theory,

kids with newly acquired gift cards go

music shopping after the holidays, so

hip acts like Chvrches, Haim (103-42;

down a moderate 7%) and Jhene Aiko

(146-49; up 4%) rise up the chart.

Bones Of What You Believe 12 12

Duck
Sales
Sizzle
The Robertsons' Duck the
Halls: A Robertson Family
Christmas finishes 2013 as

the top -selling Christmas title
of the year. The album-from
the family that stars in the
popular A&E reality series

"Duck Dynasty"-sold 808,000
copies last year.

A year ago, the top -selling
Christmas album of 2012
was Rod Stewart's Merry
Christmas. Baby, with
858,000.

Duck the Halls edges ahead
of the No. 2 holiday album
of 2013, Kelly Clarkson's
Wrapped in Red, thanks to
sales at Christian retailers.
Duck the Halls sold 64,000
copies at Christian stores,
whereas Clarkson's effort
sold less than 1,000 copies at
Christian sellers.

Clarkson's figure shouldn't
be viewed dimly, however.
Christian music retailers are
selective about the kinds
of albums they stock and
generally carry only a limited
amount of secular fare.

Of Duck the Halls' 2013
sales, 84% was generated
by its physical CD; the
format accounted for 80%
of Wrapped in Red's haul.
It's not unusual for holiday
albums to sell well in physical
configurations, thanks to
curious consumers doing
holiday shopping at brick -and -

mortar retailers.
This week, Duck the Halls

rapidly descends on the
Billboard 200 (11.92), as does
Wrapped in Red (10-64). It's
likely neither title will appear
on the chart next week, as the
Christmas season is over.

-Keith Caulfield

2013 TOP 10 BEST-SELLING
HOLIDAY ALBUMS

1. The Robertsons, Duck the
Halls: A Robertson Family
Christmas. 808.000*

2. Kelly Clarkson, Wrapped
in Red, 763,000

3. Mary J. Blige, A Mary
Christmas, 328,000

4. Michael Buble, Christmas,
308,000

5. Susan Boyle, Home for
Christmas, 218,000*

6. Pentatonix, PTXmas (EP),
168,000

7. The Piano Guys, A Family
Christmas, 136,000*

8. Vince Guaraldi Trio, A
Charlie Brown Christmas
(Soundtrack), 132,000

9. Josh Groban, Noel,
127.000*

10. Mannheim Steamroller,
Christmas Symphony II,
122,000

source: Nielsen SoundScan

ZEDD Clarity
INTERSCOPE/IGA

38 18 'Sales include unit totals from
Christian SoundScan, which the
data provider doesn't factor into its
yearly sales totals.

KINGS OF LEON
RCA

Mechanical Bull 15

Data for week of 01.18.2014 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data GI



Everly
Song
Sales Up
The death of Phil Evenly (see
page 8) -half of the Everly
Brothers (above) -resonates
on the charts.

The Everlys' catalog of
albums earned a 455% gain
in sales for the week ending
Jan. 5, rising to 5,000 copies
sold, according to Nielsen
SoundScan. The biggest seller
of the bunch was the 25 -song
collection The Very Best of the
Everly Brothers, which moved
2,000. It debuts at No. 8 on
the Country Catalog Albums
chart.

The act's top -selling song
for the week was "All I Have

to Do Is Dream." which
moved 4,000 downloads (up
490% from less than 1,000
a week ago). In total, 18,000
Everly Brothers songs were
purchased this past week -up
696% compared with the
previous frame.
"All I Have to Do Is Dream"
was one of the duo's four No.
1 singles on the Hot Country
Songs chart, hitting the top
in 1958. The pair also charted
31 singles on the Billboard
Hot 100, including 12 top
10s. It notched a No. 1 single
with "Cathy's Clown" in 1960,
which spent five weeks atop
the chart.

Billboard recently ranked
the duo as the 66th biggest
act in the 55 -year history of
the Hot 100. It's the chart's
third -biggest duo, following
Daryl Hall & John Oates and
the Carpenters.

-Keith Caulfield
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POE. 1CHART

110 101 EMINEM
SHADY/AFTERIAATH/INTERSCOPE/IGA

Curtain Call: The Hits A 1 207

134 115 102 MUMFORD & SONS
GENTLEMAN OF THE ROAD/GLASSNOTE

Sigh No More A 2 196

- 124 103 EMINEM
WEB/AFTERIAATH/INTERSCOPE/UME

The Eminem Show 1 146

131 117 to4 THOMAS RHETT
VALORY/13MLG

It Goes Like This 6 10

122 101 105 JACK JOHNSON
BRUSHFIRE/REPUBLIC

From Here To Now To You 1 16

178 137 106 ELLIE GOULDING
CHERRYTREE/INTERSCOPE/IGA

Halcyon 9 54

118 96 107 JUSTIN MOORE
VALORY/13MLG

Off The Beaten Path 2 16

89 119 IN SOUNDTRACK
WALT DISNEY

Austin & Ally: Turn It Up 89 3

46 65 109 MICHAEL BUBLE
REPRISE/WARNER BROS.

To Be Loved 1 37

RE-ENTRY 0 BOO SEGERITHE SILVER BULLET BAND Ultimate IiitS: BMW Roll Never Forgets A
HIDEOUT/CAPITOL

19 65

84 74 111 KIDZ BOP KIDS
PA /OR :L TIE

Kidz Bop 24 3 25

0 ab2 M.I.A.
'...' N E.E.T./XL/INTERSCOPE/IGA

Matangi 23 5

152 134 113 SKILLET
ATLANTIC/AG

Rise 4 21

RE-ENTRY 0 ORIGINAL BROADWAY CAST RECORDING Wicked A 71 "
DEEEA BROADWAY/DEC( A

WICKED

The cast album returns to the list for the first

time since the Nov. 23 issue, now that it doesn't

have to compete with sleighfuls of Christmas

albums crowding the chart. It posts its highest

rank since Aug. 11, 2012, when it reached No.

71.

lit EMINEM
WEB/AFTERMATH/INTERSCOPE/UME

The Marshall Mathers LP 1 144

ei 116 THE HEAD AND THE HEART Let's Be Still
SUB POP

10 8

77 72 112 KEITH URBAN
HIT RED/CAPITOL NASHVILLE/UMGN

Fuse 1 17

CD 118 ALT -J
INFECTIOUS/CANVASBACK/ATLANTIC/AG

An Awesome Wave 80 50

92 los 119 CASSADEE POPE
REPUBLIC NASHVILLE/BMLG

Frame By Frame 9 13

RE-ENTRY CD BILLY JOEL
COLUMBIA/LEGACY

sential

The Essential Billy Joel A 15

jou The Piano Man, currently on tour on the

East Coast, returns with a 5% increase.

His cumulative Nielsen SoundScan-era

(1991 -present) album sales tally now stands

at 19.1 million. His biggest seller is 1993's The

River of Dreams (3.8 million).

19

139 109 1H PARAMORE Paramore 1 37

FUELED BY RAMEN

140 141 122 MAROON 5 Overexposed A 2 77
AGWOCTONE/IGA

164 139 123 KATY PERRY Teenage Dream A 1 165

CAPITOL

186 151 124 THE CIVIL WARS The Civil Wars 1 19

SENSIBILITY/COLUMBIA

MSS EAST

AGO WEEK

THIS

WEEK

ARTIST Title
IMPRINT/OISTRIBUTING LABEL

PEAK

POS

WEE OH

CHART

125 DRAKE Take Care A
YOUNG MONEY/CASH MONEY/REPUBLIC

1 91

0 126 BRING ME THE HORIZON Sempiternal
EPITAPH

11 26

56 116 127 TRANS -SIBERIAN ORCHESTRA The Lost Christmas Eve A
L AVA/AG

26 48

(ID 128 AWOLNATION Megalithic Symphony
RED BULL

84 106

110 112 129 CARRIE UNDERWOOD Blown Away A
19/ARISTA NASHVILL E/SMN

1 88

.,0 no PIERCE THE VEIL Collide With The Sky
FEARLESS

12 13

in PITBULL Global Warming
MR. 305/POLO GROUNDS/RCA

14 40

88 104 132 DARIUS RUCKER True Believers
CAPITOL NASHVILL E/ULIGN

2 33

116 152 133 PARMALEE Feels Like Carolina
STONEY CREEK/BBMG

46 4

0 134 JASON ISBELL Southeastern
SOUTHEASTERN/THIRTY TIGERS

23 10

RE-ENTRY 0 SOUNDTRACK The Great Gatsby: Music From Baz Luhrmann's Film
WATERTOWER/INTERSCOPE/IGA

2 29

42 156 PUSHA T My Name Is My Name
6.0.0 D./DEF 1AWID1MG

4 10

166 138 137 R5 Louder
HOLLYWOOD

24 15

54 94 Bs CHRIS TOMLIN How Great Is Our God: The Essential Collection
SIXSTEPS/SPARROW/CAPITOL CMG

40 41

117 148 139 JOHNNY CASH The Legend Of Johnny Cash A
LEGACY/COLUMBIA NASHVILLE/AMERICAN/ISLAND/UME

5 147

55 84 140 THE BEATLES On Air: Live At The BBC Volume 2
1313C/APPLE/CAPITOL/UME

7 8

RE-ENTRY 0 MICHAEL JACKSON Number Ones A
M/1/EPIC

13 167

- 193 142 JANELLE MONAE The Electric Lady
WONDALAND/BAD BOY/ATLANTIC/AG

5 12

NEW 0 VARIOUS ARTISTS Fisher-Price: Kids' Christmas: Holiday Sing -Along
MOOD MEDIA

Several highly discounted holiday albums

make post -Christmas gains, including this title,

which rises by 78%. Others are Jewel's Let It

Snow: A Holiday Collection at No. 43 (9,000;

up 11%) and Barbie: Tis the Season to Sparkle:

Holiday Party Mix at No. 80 (5,000; up 87%).

143 1

11.1111111
18 294

- 145 144 BOB HARLEY AND THE WAILERS Legend: The Best Of Bob Marley And The Wailes 0
TUFF GONG/ISLAND/UME

RE-ENTRY 0 GUNS N' ROSES
GEFFEN/111AF

Greatest Hits A 3 272

tos 125 146 ANN! RIVERA 1969 - Siempre: En Vivo Desde Monterrey: Parte 1
FONOYISA/UMLE

25 5

167 165 147 KELLY CLARKSON
VNRCA

Greatest Hits: Chapter One 11 54

162 136 148 2 CHAINZ
DEF MIA/IDIMG

B.O.A.T.S. II #METIME 3 17

RE-ENTRY 0 TASHA COBBS
MOTOWN GOSPEL/CAPITOL CMG

Grace (EP) 61 32

0 ,so LANA DEL REY
POLYDOR/INTERSCOPE/IGA

Paradise (EP) 10 39

fit) in J. COLE
ROC NATION/COLUMBIA

Born Sinner 1 23

Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 01.18.2014
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IMPRINT/DISTRIBUTING LABEL
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CHART

RE-ENTRY 0 FOO FIGHTERS Greatest Hits
ROSWELL /RCA

11 64

RE-ENTRY Q MICHAEL JACKSON The Essential Michael Jackson A
EPIC/LEGACY

53 85

66 127 154 NEIL YOUNG Live At The Cellar Door
REPRISE/WARNER BROS.

28 4

146 144 155 TAMELA MANN Best Days
THO MANN

14 69

120 130 156 LUKE BRYAN Tailgates & Tanlines A
CAPITOL NASHVILLE/ULIGN

2 126

RE-ENTRY Q JAMES TAYLOR Greatest Hits
WARNER BROS./RHINO

15 55

RE-ENTRY 0 LINKIN PARK [Hybrid Theory] 0
WARNER BROS.

2 118

RE-ENTRY Q CASTING CROWNS The Acoustic Sessions {Volume One]
BEACH STREET/REUNION/PLG

35 10

180 174 mo BLAKE SHELTON Loaded: The Best Of Blake Shelton 
REPRISE NASHVILLE/WWI

18 123

112 105 161 THE BAND PERRY Pioneer 
REPUBLIC NASHVILLE/BMLG

2 40

60 92 162 PAUL MCCARTNEY New
MPL/HEAR/COACORD

3 12

44 106 163 WE THE KINGS Somewhere Somehow
WE THE KINGS/OZONE ENTERTAINMENT

44 3

161 153 164 BRUNO MARS Doo-Wops & Hooligans A
ELEKTRA

3 167

RE-ENTRY 0 SEVYN STREETER Call Me Crazy, But... (EP)
CBE/ATLANTIC/AG

30 3

196 166 BEASTIE BOYS Licensed To III A
DU MM/UME

1 121

137 149 167 GEORGE STRAIT Love Is Everything
MCA NASHVILLE/WAG/4

2 31

RE-ENTRY CI NICKELBACK All The Right Reasons A
ROADRUNNER

1 174

RE-ENTRY CI CAPITAL CITIES In A Tidal Wave Of Mystery
LAZY HOOKS/CAPITOL

66 21

159 158 170 ZAC BROWN BAND You Get What You Give A
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC/AG

1 142

198 164 171 LINKIN PARK Recharged
MACHINE SHOP/WARNER BROS.

10 8

0 177 FUN
FUELED

Some Nights A 3 90

0 173 THE BEATLES 1 4) 1 155

RE-ENTRY Q TWENTY ONE PILOTS Vessel
FUELED BY RAMEN

58 3

168 163 175 PHILLIP PHILLIPS The World From The Side Of The Moon 
19/INTERSCOPE/IGA

4 57

0 176 PINK FLOYD The Dark Side Of The Moon .
CAPITOL

12 851

RE-ENTRY 13) VARIOUS ARTISTS Erialapton Guitar Festival Crossroads: Live: MSG, NY, ApriI2013
ouci,R(pRisEmeimo

25 6

RE-ENTRY Q LED ZEPPELIN Mothership A
SWAN SONG/ATLANTIC

7 167

0 179 PENTATONIX PTX: Volume 1 14 5

13 21 180 MARY J. BLIGE A Mary Christmas
MATRIARCH/INTERSCOPE/VERVE/VG

10 12

91 161 181 VARIOUS ARTISTS WOW Christmas (Blue)
PROVIDENT/CAPITOL CMG/WORD CURB/WARNER.CURO

49 9

T WKS.

AGO

LAST

WEEK

THIS

WEEK

ARTIST Title
IMPRINT/DISTRIBUTING LABEL

CERT.
PEAK

PITS.
WKA RK
CHART

i80 182 CHRIS YOUNG A.M.
RCA NASHVILLE/SMN

3 12

RE-ENTRY Q A$AP ROCKY Long.Live.A$AP
ASAP WORLDWIDE/POLO GROUNDS/RCA

1 38

114 143 184 TOBY KEITH Drinks After Work
SHOW DOG UNIVERSAL

7 10

RE-ENTRY 0 MARC ANTHONY 3.0 Q
SONY MUSIC LATIN

5 17

28 71 186 SOUNDTRACK The Sound Of Music: Music From The NBC Television Event
NBC/UNIVERSAL TELEVISION/SONY MASTERWORKS

17 5

RE-ENTRY 0 MICHAEL JACKSON Thriller .
EPIC/LEGACY

1 197

RE-ENTRY QTYLER FARR Redneck Crazy
COLUMBIA NASHVIL 1, SIAN

5 9

VARIOUS ARTISTS UKF Dubstep 2013 189 1

while it spends its third week on the

Dance/Electronic Albums chart (No.

8 for a second frame), the album

reaches the Billboard 200 for the

first time (3,000; down 44%). The

modestly priced set ($6.99 on iTunes)

includes 23 songs, including cuts

by Flux Pavilion, Ellie Goulding and

Krewella.

VARIOUS ARTISTS Music For Little Hipsters
RHINO CUSTOM PRODUCTS/STARBUCKS

The Starbucks compilation of tracks with kid

appeal features Lisa Loeb, Booker T. & the

MG's, the Beach Boys and Devo, among others,

and bows with 3,000 in its second week on

sale (up 168%).

Greatest Hits A

QUEENS OF THE STONE AGE ...Like Clockwork
MATADOR

51 126 193SOUNDTRACK Nashville: The Music Of Nashville: Season 2 / Volume 1
ABC STUDIOS LIONS GATE/BIG MACHINE/BMW

ALOE BLACC
ALOE BLAEUXIX/INTERSCOPE/IGA

Wake Me Up (EP)

190 1

..1411IN9KS

14 48

1 18

34 4

194 1

The singer-who supplies the vocals

on Avicii's No. 4 -peaking Hot 100

hit "Wake Me Up!"-arrives on the

big chart with his own EP (3,000; up

35%). The set has sold 21,000 since

its release in September. This week

it spends a second, non-consecutive

week at No. 1 on Heatseekers Albums.

-Keith Caulfield

RE-ENTRY 0 TOM PETTY AND THE HEARTBREAKERS Greatest Hits 0
MCA/UME

5 171

CD 196

I

THE NATIONAL Trouble Will Find Me
4AD

3 21

RE-ENTRY Q VOLBEAT Outlaw Gentlemen & Shady Ladies
VERTIGO/REPUBLIC

9 25

RE-ENTRY 0 RIHANNA
SRP/DEF JAM/ID/MG

Unapologetic A 1 53

RE-ENTRY 0 ZAC BROWN BAND
ROAR/BIGGER PICTURE/HOME GROWN/ATLANTIC/AG

The Foundation A 9 255

RE-ENTRY CI KREWELLA
KREWELLA/COLUMBIA

Get Wet 8 4

gLiA

Oscar
Isaac of
'Inside
Llewyn
Davis'
The promotion for "Inside
Llewyn Davis" and its
soundtrack, which this
week moves 48.23 on the
Billboard 200, has included
performances where your
fictional character, Davis, is
onstage with people who do
this full-time. What's been
the highlight?
Being backstage at the
Town Hall in New York [in
September]. To be next to
Patti Smith, Joan Baez, lack
White, Gillian Welch and Dave
Rawlings, everyone playing
and communing together just
for ourselves. The fact that I
could be there and contribute
was a real profound moment
for me.

You've played guitar in rock
bands before, but how did
you learn the finger -picking
style of the era?

became friends, very
serendipitously, with a guy
named Erik Frandsen. I was
doing a small film and he was
playing a featured extra. In
between takes he would pick
up a guitar and finger -pick in
exactly the style that Dave Van
Ronk [the real -life inspiration
for Davis) would. told him I
was auditioning for this role
and he said, 1 played with
Dave." We went to his place,
which was on MacDougal
Street [in New York' above
the old Gaslight [Cafe], and he
started teaching me. I played
with Erik and then would go

to coffeehouses and open up
for him.

How did you figure out who
Davis is as a person and who
he is as a musician?
They were completely
intertwined. At the same
time. I was curious where my
actual voice fit in as well. What
really helped that process was
(producer] T Bone Burnett's
approach. He told me to play
like I'm playing for myself on

my couch. It was a process of
stripping away and allowing
the music to be a window into
the character's soul.

-Phil Gallo

Data for week of 01.18.2014 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data



RADIO SONGS"
LAST TINS

WEEK WEEK

0
O 0

O 4

O 0
O 6

TITLE
ITSPRINT/.0MOTION EASEL

Artist 74:

THE MONSTER Eminem Feat. Rihanna to
MB/SHADY/A/ TERTAATNNNIERSCOPL

COUNTING STARS
MOSLEWINIERSCOPE

OneRepublic 17

DEMONS
MiNAKORKRANTERSCOPE

Imagine Dragons 17

WAKE ME UP!
PRTAD/ISTAND/IDTEAG

Avicii 22

TIMBER
MR. 305/P01.0 GROUNDS/RCA

Pitbull Feat. Ke$ha 12

ROYALS
LAVA/REPUBLIC

Lorde 23

HOLD ON, WE'REGOING HOME DrakeFeatMaOlordan
YOUNG MOW/CASH MONEY/REPUBLIC

22

O 0 LET HER GO
BLACK CROW/NETTWERKANARNER .0,

Passenger 15

0 STAY THE NIGHT Zedd Feat. Hayley Williams
MTEITSCOK

12

O 0 B URN
CHERRYTREE/INTERSCOK

Ellie Goulding 7

O 11 ROAR
CAPITOL

Katy Perry 22

O 0
O 0
O 0
O 0

DO WHAT U WANT Lady Gaga Feat. R. Kelly
ax.vuNtnxmacm

10

SAY SOME1HRIG AGreat BigWcvkl & Christina Aguilera
Epic

s

TEAM
lAVA/REPU.

Lorde

STORY OF MY LIFE
SYCO/COLUMBIA

One Direction 7

16 WRECKING BALL
RCA

Miley Cyrus 17

u
SWEATER WEATHER The Neighbourhood
IRKVOLVEKOLUMBIA

17

O 0 DARK HORSE Katy Perry Feat. Juicy 1
CAPITOL

4

0 - B LURRED LINES Robin Thicke Feat IL+ Pharrell
STAR TRAK/INTERSCOK

34

O 0 POMPEII
yM6111/CAPIT01.

Bastille 9

2

0
22

0

STAY
REPUBLIC NASHVILLE

Florida Georgia Line

MITERALLS Haddemoore&Ilyantenisreat.Sd4otw&Hdlis
MACKLEMORE/ADANARNER BRO,

11

13

DRUNK LAST NIGHT
REPUBLIC NA.VIL LE

SWEET ANNIE
ATLANTIC/SOUTHERN GROUND

Eli Young Band

Zac Brown Band

16

13

ROCAtELLA/ROC NATION

O 26

0

SAFE AND SOUND
LAZY HOOKS/CAPITOL

Capital Cities 32

BRAVE
EPIC

Sara Bareilles 25

LOVE MORE Chris Brown Feat. Nicki Minaj
RCA

21

DON'T LET ME BE LONELY The Band Perry
REPUBLIC !AWOL LE

16

APPLAUSE
STREATALINEANTERSCOPE

Lady Gaga 21

0 RADIO
CAPITOL NASHVILLE

Darius Rucker 15

O © FRIDAY NIGHT
EMI NASHVILLE

Eric Paslay 14

9 0

CHILLIN' IT
WARNER BROS./WAN

Cole Swindell 11

WHATEVER SHE'S GOT
MCA NASHVNLE

David Nail 12

DRINK A BEER
CAPITOL NASHVILLE

Luke Bryan 7

O 0 SHOW ME Kid Ink Feat. Chris Brown
THA ALUMNI .OUP/88 CLASSIC/RCA

4

3

37

TA

CAROLINA
STONEY CREEK

Parmalee 16

UNCONDITIONALLY
CAPITOL

Katy Perry 12

O © BEST DAY OF MY LIFE American Authors
ISLAND/ID.

6

4,

0
IT WON'T STOP Sevyn Streeter Feat. Chris Brown 14

WASTING ALL THESE TEARS Cassadee Pope
REP. ,.TIE LE

12

O © WHEN SHE SAYS BABY
BROKEN BOW

Jason Aldean 4

CD - ALL ME Drake Feat. 2 Chainz & Big Sean
YOUNG VONEWCASN MONEY/REPUBLIC

12

O ©
O ©

MY HITTA YG Feat. Jeezy & Rich Homie Quan 3

DRUNK IN LOVE Beyonce Feat. Jay Z 2

O - RADIOACTIVE
KMMAKORNERANTERSCOK

Imagine Dragons 37

O 0 COMPASS
CAPITOL NASHVILLE

Lady Antebellum 3

IS WE WERE US Keith Urban And Miranda Lambert
HIT RED/CAPITOL NA.VIL LE/RCA HASTIVALE

16

0 UP ALL NIGHT
CAPITOL NASHVILLE

Jon Pardi 7

0 I LW/THIS SH'T August Alsina Feat. Trinidad James
/INTIK MOCOJRADIOKILLA/DEF

18

DIGITAL SONGS"'
TITLE

IIIT NET, IMP4141,1011 N A

INKS
#1

Artist

TIMBER Pitbull Feat. Ke$ha
MR. 30S/POLO GROUNDS/RCA

13

SAY SOMETHING AGreat BOUM & OxistireAguiera 9

0 COUNTING STARS OneRepublic 30
MOSLEY/INTERSCOKAGA

O 0 DARK HORSE Katy Perry Feat. Juicy
CAPITOL

15

5

THE MONSTER Eminem Feat. Rihanna
WEB/SHADY/AF KRAMER/INT ERSCOK/I.

10

LET HER GO Passenger A 23
BLACK CROWAITTIWIK

0
O 8

O 9

O .0

O
00 t1

0
0

0

ROYALS
LAVA/REPUBLIC

Lorde A 27

STORY OF MY LIFE One Direction 9
SYCOKOLUMEIM

ROAR
CAPITOL

Katy Perry A 21

WAKE ME UP! Avicii A 28
PRIAD/ISLAKVIDAIG

DEMONS Imagine Dragons
KIDINAKORNER/INTERSCOPENCA

35

LET IT GO ldina Menzel
WALT DISNEY

6

TEAM
LAVA/REPUBLIC

POMPEII
VIRGIN/CAPITOL

Lorde

Bastille

12

14

WRECKING BALL Miley Cyrus
RCA

20

16 BURN Ellie Goulding
CHERRYTKE/INTERSCOPENGA

16

0 DO WHAT U WANT Lady Gaga Feat. Ft. Kelly
STREAKILINE/INTERSCOPENGA

10

O 18 TURN DOWN FOR WHAT DJ Snalce & Lil Jon
COLUMBIA

19 NNIERYLS Iladtrixe8k2n Annul Scibob7alltis
MACKLOAORE

13

O © B LURRED UNES Robin ThickeFeat.T.L.Pharrell A 38
STAR TRAK/INTERSCOPEN.

0 DRUNK IN LOVE Beyonce Feat. Jay Z
PARKWOOD/COLUMBIA

3

O 22 RADIOACTIVE Imagine Dragons A 61
KIDINAKORNER/INTERSCOPE/IGA

O 13 SWEATER WEATHER The Neighbourhood A 15
MEW/YE/COLUMBIA

0
0
026

0
O 28

RE 0

23 kikeWiLLTIMeTtFeaLlileyCYmWelLhaffa&kicyl
EARDRUMMERSANTERSCOPENGA

16

WALT DISNEY
6

UNCONDITIONALLY Katy Perry
CAPITOL

11

REPLAY
HOLLYWOOD

Zendaya ll

BRAVE
EPIC

Sara Bareilles A 27

APPLAUSE
STREAMLINE/INTERSCOPE/ICA

Lady Gaga 20

SAFE AND SOUND Capital Cities
LAZY HOOKSKAPITOL

26

0 SAIL
RED BULL

AWOLNATION A 75
DRINK A BEER Luke Bryan
CAPITOL NASHVILLE/MAGI.

9

O 0
O 14

O 0

0
O ©
- 0
0 -
O -

CAN'T HOIDUS kladiernore &Ryan Les,is Feat Ray Dialen A 35
MAMA..

MY HUTA YG Feat Jeezy& Rich Homie Quan 14
CTE/DEF MIANONAG

CRUISE Florida Georgia Line Feat. Nelly
REPUBLIC NASHVILLE/MALG/REPUBLK

70

ADORE YOU Miley Cyrus
RCA

3

SHOW ME Kid Ink Feat. Chris Brown
TNA ALUMNI GROUP/88 CLASSIC/RCA

6

NIOUNMOKILDASIDMIN fais38118aelixatteLte
WALT DISNEY

2

BEST DAY OF MY UFE American Authors
ISLANDNEUMG

4

HOLY GRAIL Jay Z Feat Justin Timberlake
ROC A.FELLA/ROC NATI.

26

H OLDONWEREGOINGWNE Drake Feat Maid tertian A 22
YOUNG MONEY/CASH MONEY/REPUBLIC

STAY THE NIGHT Zedd Feat HayleyWIliams
PITERSCOPE/IGA

15

0
0 -
- 0
O -

PE 0
O -

THAT'S PAY KIND OF NIGHT Luke Bryan
CAPITOL NASHVIALEMAGN

21

STAY Florida Georgia Line
REPUBLIC HAVANA EALING

12

MYSON651010WINW YOU NORDEN/1E FalCutby A 39
DECAYDANCE/ISLAND/10/MG

GAS PEDAL Sage The Gemini Feat lamSu!
BLACK MONEY/EMPIRE/REPUBLK

22

THE FOX Ylvis 16
CONCORDE/4.E 3RD/PARL.TIONE/WARNER BROS.

HEY BROTHER
PRIAD/ISLANONDHAG

Avicii 3

MARRY ME Jason Derulo
BEWW HEIGHTS/WARNER 1380,

16

RAP GOD Eminem
WEB/SHADY/ASKRIAAIN/INTERSCOPE/IGA

STREAMING SONGS"'
LAST THIS

WEEK %KU

0
TITLE Artist 7, 0,11
IMPITINVLASEL

0
WRECKING BALL Miley Cyrus 19
RCA

TIMBER Pitbull Feat. Ke$ha to
MR. 305/P01.0 GROUNDS/RCA

3

n

O s

DRUNK IN LOVE Beyonce Feat. Jay Z 3
PARKWOOOKOLUMBIA

ROYALS
LAVA/REPUBLIC

Lorde 23

ROAR
CAPITOL

Katy Perry 21

THE MONSTER Eminem Feat. Rihanna 10
WEB/SHADY/AFTERMATH/INTERSCOPE

COUNTING STARS
MOSLEY/INTERSCOPE

OneRepublic 18

0 23 Mice Witt lAade-tt Feat Miley Ono, Ithalifa& Juicy.' 15
EARDRUMIARSANTERSCOPE

SAYSOMETHING AGreat EligWodd&Christina Aguiera 7
EPIC

O 0
0

DARK NORSE Katy Perry Feat. Juicy .1 II
CAPITOL

STORY OF MY LIFE
sycogoLuvi.v,

One Direction to

O 12

13

0

ADORE YOU
RCA

Miley Cyrus 2

LET HER GO
BLACK CROW/NETTWERK/WARNER BRO,

Passenger is
Cg

Rai

WAKE ME UP!
PRTAD/ISLAND/IDAIG

Avicii 26

GI IS MY HITTA YG Feat Jeezy & Rich Homie Quan 14
CIE/DEC JAIVIONAG

0 SAIL
RED BULL

AWOLNATION 52

O 17 WE CAN'T STOP
RCA

Miley Cyrus 31

16 RAP GOD
WEBrAHADY/AFTERMATH/INTETISCOPE

Eminem 12

8- 0 SEVEN NATION ARMY The White Stripes 1

THIRD MAN/WARNER BROS.

20 DEMONS
KIDINAKORKRANTERSCOK

Imagine Dragons 26

21 HOLD ON, WE'RE GOING HOME Drake FeatMajd Jordan 21
YOUNG PAWKY/C. MONEY/Kn.

0
0

BURN
rimirivrcirmiirmsrocc

Ellie Goulding IL

CAN'THOLDUS Maddemore& Ryan Lewis Feat. Ray Dalton 45
MACKLEMORE/ADAAVARNER BROS,

O 0 BLURRED UNES Robin Th.k....k. Feat. T.I. + Pharrell 34
STAR TRAK/INTERSCOPE

0
O 2G

0
0
0

® .

KIDINAKORKRANTERSCOPE

BEST SONG EVER
SYCOKOLUMBIA

One Direction 22

SWEATER WEATHER The Neighbourhood it
ONEVONA/COLUMBIA

POMPEII
yMGMKAPIT01.

TEAM
PI. IC

Bastille 5

Lorde s

GAS PEDAL Sage The Gemini Feat. lamSu! 24

© 0 LET IT GO Demi Lovato 5

0 ANIMALS
.J11,f yTKASABLANCA/REPUBLK

Martin Garrix 8

ss SHOW ME Kid Ink Feat. Chris Brown 5
TIA ALUMNI .OUP/88 CLASSIC/KA

0
0

a. CD

Rf 0

THRIFT SHOP Macklemore & Ryan Lewis Feat Wanz 52
MACKIEMOREADAPNARNER BROS.

HARLEM SHAKE
If FREE'S/MAD DECENT/WARNER BROS.

Baauer 37

TALK DIRTY Jason Derulo Feat. 2 Chainz 2
BELUGA HEIGHTS/WARNER BROS.

X0
PARKW000/COEUMINA

Beyonce 2

38 APPLAUSE
STREAMLINE/INTERSCOPE

Lady Gaga 21

o - IT WON'T STOP Sevyn Streeter Feat Chris Brown to
CBEATUNIK/RRP

40 LOVE MORE Chris Brown Feat. Nicki Minaj zo
RCA

WHITEWALLS kladdente& Ryan LevisFeaLScItelba/Q3 Hois 6
MACKLEMOREPNARNER BROS.

UNCONDITIONALLY
CAPITOL

Katy Perry 7

RE 0

0 -
CD -
O ©

0
Q as

GET LUCKY Daft Punk Feat. Pharrell Williams 33
DAFT LITE/COLUMBIA

LAST FRIDAY NIGHT (T.G.I.F.) Katy Perry 4
CAPITOL

RED NOSE
BLACK MONEWCIAPIRE /REPOSE IC

Sage The Gemini 25

WHAT MAKES YOU BEAUTIFUL One Direction 36
siiirorrotum8iA

DO WHAT U WANT Lady Gaga Feat R. Kelly 8
STREAMLINEANTERSCOPE

ALL THAT MATTERS Justin Bieber 5
SCHOOLBOY/RAYMOND BRAUN/ISLAND/1011AG

PE

"

i
11;

eA

131

izi

448
1,1
.11
1.3

3 Tr:

ALL ME Drake Feat. 2 Chainz & Big Sean is 3:
YOUNG MOW/CASH TACKY/REPUBLIC

Zendaya
SYE

REPLAY
HOLLYWOOD
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Miley
Cyrus,
Record
Wrecker
Miley Cyrus (below) knocks
herself out of the top spot on

two Streaming Songs charts.
one weekly and the other
all-time. She becomes the first
artist to replace herself at
No. 1 on the weekly chart as

"Wrecking Ball" swings back to
the top, replacing latest single

"Adore You." which tumbles
to No. 12 as the surge in
debut -week views of the song's
video subsides. With the rise,

"Wrecking Ball" breaks the
chart's mark for most weeks
at No.1 with 12. Who held the
prior record? Well it was Cyrus
herself with "We Can't Stop,"
which held sway for 11 weeks
last summer (see list below).

In its 19th week on the chart.
"Wrecking Ball" ascends to

No. 1 with 7.6 million U.S.
streams, a 10% boost in plays
over the previous week. A
large percentage (35%) of the
track's plays comes from Vevo
on YouTube views. However.
an even larger percentage
(47%) comes from YouTube
user-generated parody or
cover videos that incorporate
the song's audio. The most
notable of them is comedian
Stephen Kardynal's

"Chatroulette" version, which
helped "Wrecking Ball" retake
No. 1 on both Streaming Songs
charts and the Billboard Hot
100 in the Dec. 14 issue.

-William Gruger

MOST WEEKS AT NO. 1 ON
STREAMING SONGS

00 Nt
CD
C1

0

C

is

UNCHARTEDTm

ARTIST

0 a
0

"

9

3

CAKED UP

KYGO

THE WHITEST BOY ALIVE

VICETONE

MARC KINCHEN

MAYA JANE COLES

BEN FISHER

5 SECONDS OF SUMMER

BONDAX

DJ CARNAGE

SOULECTION

CHLOE HOWL

NOISIA

KAYTRANADA

WHAT SO NOT

GOLD PANDA

10

9

6

9

10

58

2

10

10

10

OLIVER HELDENS

DUBMATIX

ROBIN SCHULZ

2OSYL

FLICFLAC

GRAMATIK

KIDNAP KID

RYAN HEMSWORTH

SOHN

BENGA

CRIZZLY

7

10

154

9

97

3

10

10

9

109

10

8

28

THE WHITE PANDA
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LUCY HALE

3

3

RAISA

DNTST 3

4

SOCIAL 50B
INN
WM

0
ARTIST
IMPRINT/LABEL

#1
Lim MILEY CYRUS 91
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163 New
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O 0 TAYLOR SWIFT
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163

9
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O 12
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160
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EPK 160
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ATLANTIC

152
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mwmc 153

21 NICKI MINAJ
YOUNG MONEY/CASH MONEY/REPUBLK

163
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25 AVICII
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22 WIZ KHALIFA
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150
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163
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33 ELLIE GOULDING
CHERRYTKENNTERSCOPE 19
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O 0 ADELE
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55
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65
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162

Q 37 LUDACRIS
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34
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36 39 LINKIN PARK
MACHINE SNOP/WaRNER BROS. 162
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47

4 41 CHRIS BROWN
RCA

147

DRAKE
YOUNG MONEY/CASH MONEY/RENE.

150

O 43

RI

PENTATONIX
MADISON GATE

6

Rig.ICIA KEYS 100

45 MAROON 5
AGM/OCTONE/MTERSCOPE

99

O 0 IMAGINE DRAGONS
IDINANORNER/INTERSCOPE 7

0 - SKRILLEX
BIG BEAT/OWSLA/AILANTIC 118

RE

49

RI

AUSTIN MAHONE
CHASE/REPUBLK

34

ROMEO SANTOS
SONY MUSIC UTIN

13

ASHLEY TISDALE
UNSIGNED

3

Yields
Gains
New Year's Eve TV appearances
and performances provide
boosts for several acts on the
Social 50.

Up first is Pitbull, who
moves 23-16 after performing
Timber" (without featured
artist Ke$11a) in Miami
on "Dick Clark's New Year's
Rockin' Eve With Ryan
Seacrest," which aired at 8
p.m. ET on Dec. 31. Pitbull
ascends with a 21% bump in
mentions and a 90% increase
in retweets from his Twitter
account throughout the week.
The exposure was further
reflected on Facebook, where
283.000 new fans contribute
to the 346,000 followers he
added across other online
platforms where he's active-a
31% jump over the previous
week.

Next up is Arlana Grande
(above), who performed

"Right There" and "The Way"
from Los Angeles as part of

"New Year's Rockin' Eve." She
moves 4-3 with a 13% rise in
conversation across Facebook
and Twitter, which led to a

38% increase in her overall
social audience.

Also making a gain is
Jennifer Lopez, who takes
a 22 -position leap (42-20)
after posting a photo on

Dec. 30 that hinted at her
upcoming studio album. The
picture performed particularly
well across online outlets,
garnering 144,000 likes on

Instagram (at press time),
which helped translate into
a 32% rise in Lopez's overall
Social 50 score for the week.

-William Gruger

Data for week of 01.18.2014 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data
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Upward
Direction
One Direction (above)

48 lands its second top 10 on

the Mainstream Top 40
radio airplay chart, as the
folk -inflected "Story of My30
Life" lifts 11-10. The boy
band reached No. 3 with its
pure -pop debut entry. "What

29 Makes You Beautiful," in 2012.
Its next five chart hits prior to

18 "Story" peaked between Nos.
15 and 19 on the survey.

16 WKSE Buffalo, N.Y.. PD Sue
O'Nell credits the organic

20 lean of "Story" for its success.
"It's a new, more contemporary
sound for One Direction. You
find yourself singing along
and liking the song whether
or not you normally like the
boy -band sound, or even One
Direction. It's a great song."
"'Story of My Life' is the

23 evolution of One Direction."
WBBM Chicago assistant PD/

13 music director Erik Bradley
adds. "I felt, upon the first
listen, that this was a new
direction for the group. I hear
that growth all over [parent
album] Midnight Memories
and I love it. It feels like One
Direction meets Mumford
& Sons-a more mature vibe,
but still with that expected
killer hook. Some of One
Direction's previous singles
appealed only to core fans.

'Story' is a major exception."
Meanwhile, Big Daddy

26 Weave notches its third
=A Christian Airplay No. 1, as

17 "The Only Name (Yours Will
Be)" rises 2-1 with Greatest

U Gainer honors (9.3 million
audience impressions, up

WE WON'T BE SHAKEN Building 429
ESSENTIAL/PLG

JUST SAY JESUS 7eventh Time Down
REC./TOOTH, NAIL

45

HE IS WITH US Love & The Outcome
WOREKURB

34

0

LIFT MY UFE UP Unspoken
CENTRICITY

ALL YOU'VE EVER WANTED Casting Crowns
BEACH STREET/REUNION/PEG

OCEANS (WHERE FEET MAY FAIL) United
HILLSONG/SPARROW,A, 'GI CMG

YOUR GRACE FINDS ME Matt Redman

GOD'S GREAT DANCE FLOOR Chris Tomlin

LIVE WITH ABANDON

HELP ME FIND IT

26

newsboys 30

Sidewalk Prophets 51

KEEP MAKING ME Sidewalk Prophets 13

PUSHING BACK THE DARK Josh Wilson
rnt

LOVE ALONE IS WORTH THE FIGHT Switchfoot
OM, A,. ATLAPMCMR,CURB

BROKEN HALLELUJAH The Afters
FAIR TRADE

WITH EVERY ACT OF LOVE Jason Gray u
CENTRICITY

I CAN JUST BE ME Laura Story 19
(AIR TRADE

HOLDING NOTHING BACK Ryan Stevenson
.ut EE

23

MAINSTREAM R&B/HIP-HOPTm
IASI oos TITLE

IMPRINT/PROMOTION I AIHI

1 IRS

O 0

O 0
0
0
0

O O
O

so

0
O 0
O 0

Artist N'Ks 04

IT WON'T STOP Sevyn Streeter Feat. Chris Brown
alUATLANTIC

ALL ME Drake Feat. 2 Chainz & Big Sean
MONO MONEWCASH IAONEWREPUBLIC

MY NITTA YG Feat. Jeezy & Rich Homie Quan
CTE/DEF /ALIDIMO

I LUV THIS SIM' August Alsina Feat. Trinidad James
NY TUE NUCOIRA010 KILUVOLf JAM/'DING

34

ROYALS Lorde
LAVA/REPUBLIC

LOVE MORE Chris Brown Feat. Nicki Minaj
RCA

HOLD ON, WE'RE GOING HOME Drake Feat Majid Jordan
YOUNG MONEY/ CASH PONLV/OPUBt IC

TOM FORD Jay Z 20
RO,AF T AIR°, NATION

10

24

21

7 -

EpDRUNK IN LOVE Beyonce Feat. Jay Z
PARKWOOD/COLUALBIA

THEY DON'T KNOW Rico Love
OIVISIONICIATERSCOPE

23 Mike WiLL Made-lt Feat Miley Cyrus, Wtz Ithalifa Juicy
EARORUSTAI,-, RSCOPE

103%, according to Nielsen
BDS). The quintet previously
led for four weeks in 2007
with "Every Time I Breathe"
and for seven frames in 2012-
13 with "Redeemed." The band
begins the second leg of its
Only Name tour (with support
from Group 1 Crew and Tim

3 Timmons) on Feb. 21, with 31
dates scheduled through May

15 3. -Gary Trust

14

SHOW ME Kid Ink Feat. Chris Brown
THA ALLINNt ,sSIC/RCA

THE LANGUAGE Drake 9

Is a CROOKED SMILE J. Cole Feat. TLC 28

14 CLAPPERS Wale Feat. Nicki Minaj & Inky 1 15

16

0
0 OWN IT Mack Wilds 14

RAMP'. - FP THAN UFE

I7 17 LAST NIGHT Sebastian Mikael Feat, wale
11,1

0

0
0

O 0

O 0
O 0

0

0

18

UP DOWN (DO THIS ALL DAY)
ROY/RCA

T -Pain Feat BAB 14

HONEST Future 20

THE MONSTER Eminem Feat. Rihanna
WEB 51' A.AFTERMATIONTERSCOPE

COLD BLOOD Yo Gotti Feat J. Cole & Canei Finch
COCAINE MUBK/EPIC

7

8

PARANOID Ty Della $ign Feat. B.o.B
ATLANTIC

7

SHE KNOWS L Cole Feat. Amber Coffman & The Cults
ROC NM ION/COLUMERA

7

ROCA

Fu

Data for week of 01.18.2014 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data
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COUNTRY"'
TITLE

4) ttl

O 0
0
O °

0
0
O 7

0
O 9

O 10

O 0
O 0

027

DRINK A BEER Luke Bryan
CAPITOL NASNYKLEA111.1

CRUISE Florida Georgia Line A
REPUBLIC NASHVILLE/WAG

9

82

THAT'S MY KIND OF NIGHT Luke Bryan
GPITOL NASHVILLE/MGM

21

STAY Florida Georgia Line
REPUBLIC NASHVILLE/BLDG

IS

WHATEVER SHE'S GOT David Nail 
NU NASIIVILLE/UMGN

23

WASTING ALL THESE TEARS Cassadee Pope 
REPUBLIC NASHVILLE/WAG

27

CHILLIN' IT Cole Swindell
WARNER BROSUWMN

32

WHEN SHE SAYS BABY Jason Aldean
BROKEN BOW/BBMG

9

BOYSIOUND HERE ONeShEtton Feat Pistol Jones A Friends A
WARNER BROSJWIAN

41

CAROLINA
STONEY CREEK/BBMG

Parmalee 21

WAGON WHEEL Darius Rucker A
UPITOL NASHVILLE/UT/6N

52

COMPASS Lady Antebellum
GPITOL NASHVILLE/MGM

13

BOTTOMS UP Brantley Gilbert
VALONY/BMIL

HELLUVA LIFE Frankie Ballard
WARNER OROS MAN

3

11

19 li THIS IS HOW WE ROIL Florida Georgia Line Feat Luke Bryan
,tRE/BMIG

32

22

6

IT GOES LIKE THIS Thomas Rhett A 34

WE WERE US Keith Urban And Miranda Lambert
Na,HvilLE/UNIGN

17

UP ALL NIGHT Jon Pardi 19

DRINK TO THAT ALL NIGHT Jerrod Nieman 10

DRUNK LAST NIGHT Eli Young Band
VACHVILLC

28

26 21 SWEET ANNIE Zac Brown Band
RO,R .O.-1,,,,,AJNOALLANTIMA 15

MINE WOULD BE YOU Blake Shelton
WARNER EROS r`41.14

SEE YOU TONIGHT Scotty McCreery

25

19

I HOLD ON Dierks Bentley 18

ROUND HERE Florida Georgia Line
DWG

33

LATIN."'
TITLE

Als

O 2

0
0

O 6

O s

O 0
00

12

0

O is

is

0 19

O 0

O
02J II

0
0 4

0 25

Artist ear

VIVIR MI VIDA Marc Anthony
SONY MUSIC LATIN

37

HIPS DON'T LIE Shakira Feat. Wyclef lean
EPIC/SONY MUSIC LATIN

209

!VG ONAvIt.Ajurc MAFRICA) Shakira Feat Freshbrund A 191

12

DANZA KUDURO Don Omar & Lucenzo A
YANIS/ORTANATO/MACHETE/UlAtE

ILITA LEnrique !Biasp Feat. Romeo Santos

177

20

DARTE UN BESO Prince Royce
SONY MUSIC LATIN

25

PROPUESTA INDECENTE Romeo Santos
SONY MUSIC LATIN

23

LIVIN' LA VIDA LOCA Ricky Martin
C2/COLUMBWSONY MUSK UTIN

206

I KNOW YOU WANT ME (CALLE OCHO) Piton A
ULTRA

155

LIMBO
EL GINTEL/GPITOL LATIN/UMLE

Daddy Yankee 65

HEROE Enrique Iglesias
INTERSCOK/UMLE

209

QUEUSIC VIVA LA VIDA Wisin
SOW M LATIN

15

EL IEELDAK !,..g12gv,ts.Eias Feat. Marco Antonio Solis a

ECHA PA'LLA (MANOS PA'RRIBA) Pitbull
MR. 305/FAMOUS ARTIST/SONY MUSIC LATIN

69

SUERTE Shakira
EPIC/SONY MUSIC LATIN

207

OYE COMO VA Santana
COLUMBDULEGACt

181

THE ANTHEM Pitbull Feat. Lil Jon
FAMOUS ARTIST/TYT

173

STAND BY ME Prince Royce 201

PROMISE Romeo Santos Feat. Usher
SONY MUSIC LATIN

123

PitbullBON, 165

MI ULTIMO DESEO Banda Los Recoditos
DISA/ULILE

21

ZUMBA
ORFANATO/MACHETE/UMLE

Don Omar 71

SUAVEMENTE Elvis Crespo
SONY DISCOS/SONY MUSIC LATIN

202

LOBA Shakira 
EPIC/SONY MUSIC LATIN

ELLA Y YO Aventura Feat. Don Omar
PREMIUM LATIN

207

188

ROCKTM

UST nu, TITLE
imintionnun

o

0

Artist

PaSSenger A 31

ROYALS Lorde A 30
LAVAA,

DEMONS Imagine Dragons 57
KIDINAKORNERANTERSCOPVIGA

R&B/HIP-HOPTM

0

O 0
0

0
O 0
O 7

0
O °

TEAM
LAVA/REPUBLIC

Lorde 17

0
0
o

POMPEII
YIRGIN/CAPIT.

Bastille 27

RADIOACTIVE Imagine Dragons A
KIDINAKORNERANTERSCOPE/KA

76

SWEATER WEATHER The Neighbourhood A
IRNVOLVE/COLUMBIA

45

O 0 SAFE AND SOUND Capital Cities
LAY HOOKS/GM.

44

0
0

O 0
O 12

0

0

SAIL
RIDEAU

AWOLNATION A 144

B EST DAY OF MY LIFE American Authors
IStAND/IEDMG

13

MT SONGS KNOW MUD YOU DID MINE DAM Fal Out Boy A
DECAYDANCE/ISUNDADPAG

48

STILL INTO YOU Paramore
FUELED BY WAN

39

I SEE FIRE
WATERTOWER

Ed Sheeran 6

ALONE TOGETHER
DECAYDANCENSLANDACHIAG

Fall Out Boy 15

LOVE DON'T DIE
EPIC

The Fray 9

O 0
O 0
O ©

HARLEM
RCA

New Politics 26

HO HEY
DUALTONE

The Lumineers A 87

MISS JACKSON Panic! At The Disco Featuring Lolo
DECAYDANCUTUEl ED BY RAIEN/RRP

24

0
2,

O 21

DO I WANNA KNOW? Arctic Monkeys
DOMINO

17

YOUNG AND BEAUTIFUL Lana Del Rey A
WATERTOWER/POLYDORANTERSCOPE

37

filegtorlONE, GONE Phillip Phillips A 53

2,

O ©
e

IT'S TIME
TaDNATODNFRDNTERSCON

Imagine Dragons A 90

DROPS OF JUPITER (TELL ME)Train 92

EYE OF THE TIGER Survivor 167

TENNIS COURT
LAVA/REPUBLIC

Lorde 21

DANCE/ELECTRONICT"

WAKE MEDADAIG UPIWAKE

Artist a., %A.

Avicii A

TURN DOWN FOR WHAT DJ Snake & Lil Jon
COLUMBIA

APPLAUSE
IREAMLINE/INTERSCOPE/IGA

Lady Gaga

STAY THE NIGHT Zedd Feat. Bayley Williams
INTERSCOPEIKA

28

3

21

17

HEY BROTHER
PRMD/ISLAND/101MG

Avicii 16

23

iNIMK.A.A.,pu.L. Martin Garrix

GET LUCKY Daft Punk Feat. Pharrell Williams A
DAFT LIFE/COLUMBIA

SUMMERTIME SADNESS Lana Del Rey& Cedric Gerais A
POLYDOR/INTERSCOPE/IGA

CLARITY
INTERSCOPE

WORK B"CH!
RCA

Zedd Feat. Foxes

Britney Spears

A

FEEL TINS MOMENT Pilbull Feat Christina Aguileo A
MR. 3050.0 GROUNDS/KA

LOVE rar.CharliXCX Ave
If W814

TITANIUM David Guetta Feat. Sia A
WHAT A MLISK/ASTRALWERKS/CAPIT01.

SCREAM & SHOUT William & Britney Spears A
WiLL.I.AWINTERHOPE

"MOM"
B OY OH BOY
MAD DECENT

GANGNAM STYLE
SCHOOLBOY/REPUBLIC

Baauer

Diplo GTA

PSY A
I NEED YOUR LOVE Calvin Harris Feat Ellie Gouking A
IANYINEUCCONDADOODD AAIRANX TADADITERS<OTUDIUMMT

DAY 'N' NITS Kid Cudi A
000SGOLD/G.0.0.0./UNIVE MOTOWN/EPUBL IC

TSUNAMI

22 21 LEVELS
EXLS/vERATONEJATOM EMPIK/INEERSCOK

DVBBS & Borgeous

Avicii A

THINKING ABOUT YOU Calvin Harris Feat Ayah Marar
DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA

Y.A.L.A.

I CAN'T STOP
RCUS/BIG BEAT/RINT

M.I.A.

Flux Pavilion

SCARY MONSTERS AND NICE SPRITES Skrillex A
BW BEAT/ATLANTIC/RRP

26

38

23

51

15

107

51

39

12

75

14

113

14

5

54

157

TITLE
HAPRIWULAINL

All

Artist(ERT TH,Aiw

THE MONSTER Eminem Feat. Rihanna to
wFB/SNADY/AFIERMATN/INTERSCOPEDGA

NNE WAUS Nalemore Ryan tons Feat. Scilooky Q Hells 18
LLKKLEMORE

B WRREDLINES Robin TN& Feat tL + Pharrell A 41
STAR TRAX/INTERSCOREDDA

DRUNK IN LOVE Beyonce Feat. JAY Z
PARKWOOOKOLUMBIA

3

23 MikeW4UYade`NFeatMileyCps.WkKhalifa&Jokyl
EARDRUMMERS/INTERSCOPE/IGA

17

COPT DOIDUS Maddemore& Rran LeviisFeat ItarDaRon A 47
H ACKLMORE

MY NITTA YG Feat leery & Rich Homie Quan 16
CTE/DEF MAI/101MG

SHOW ME Kid Ink Feat. Chris Brown
THA ALUMNI GROUP/88 CLASSIC/RCA

14

HOLY GRAIL Jay 2 Feat. Justin Timberlake
ROC A FELLA/ROC NATION

26

O 10
O 11

O 0
VW 0

N OIDON,WEREGINNG HOME Orakefeatilajidlordan A 22
YOUNG MONEY/CASH MONEY/REPUBLIC

GAtntal TheGemini Feat. lamSul
BLAC

25

RAP GOD
WEB/SHADY/AFIERMATH/ItttERSCOPE/IGA

Eminem 11

TALK DIRTY Jason Derulo Feat. 2 Chainz
BELUGA HEIGHTS/WARNER BROS.

THRIFT SHOP Macklemore& Ryan Lewis Feat. Wanz A 71
MACKLEMORE/WARNER BROS.

O IS
O lb
0 17
O 18

B ERZERK Eminem
03185.3v33711MATIVINTERSCOCENA

18

SURVIVAL
wf RMATH/INTERKOK

Eminem 12

ALL ME B,1*,,31,ye,f,e/g.221ainz 8/ Big Sean is

HEADBAND 13.?,B Feat. 2 Chainz 33

ALL OF ME John Legend 21

HAPPY
COLUMBIA

Pharrell Williams

WE OWN It (FAST & FURIOUS) 2 Chainz & Wiz Khalifa 17

X0
,o/COLUIABIA

Beyonce 3

TKO Justin Timberlake 16

MINE
i,,,,,00rcocumcvA

Beyonce Feat. Drake 3

SALK LOW litaddernore & Ryan Lewis Feat. Mary Lambert A 58
MACIDEMORC/WARNER BROS.

KIDI''
UST THIS

WEEK WEEK

TITLE
IMPRINTAAUL

#1
IR

Artist ,u, 6;2

TRILFfill!HAT DOES THE FOX SAY?) 10d2 Bop Kids

ROYALS
RAZOR & TIE

ROAR
RAIORB TIE

Kidz Bop Kids

Kidz Bop Kids

B ETTER IN STEREO Dove Cameron
WALT DISNEY

UNIS1111011 ARMEN Ross hock Sim PhippsMd law Nall
WALT DISNEY

I SEE THE UGHT Mandy Moore & Zachary Levi
WALT (NSW

3

3

12

25

159

PART OF YOUR WORLD Jodi Benson 
WALT DISNEY

WHEN WILL MY UFE BEGIN Mandy Moore
WALT MKT

WHEN CAN I SEE YOU AGAIN? Owl City
WALT DISNEY

STEAL YOUR HEART Ross Lynch
WALT DISNEY

UNDER THE SEA Samuel E. Wright 
WALT MKT

FALLING FOR YA Grace Phipps
WALT DISNEY

16 I THINK ABOUT YOU Ross Lynch
WALT ENSNEY

112

156

62

3

106

23

3

19 1.1 KISSIS THE GIRL Samuel E. Wright
WALT DNEY

LINKE Ross Lynch klildiell.GracePlims.Spencer tee
WALT DISNEY

Y.M.C.A.
BACK LOT NUSIC

The Minions

GUI'T STOP SINGING Ross Lynch And Maia Mitchel
WALT DISNEY

I'VE GOT A DREAM Mandy Moore
WALT DISNEY

THRIFT SHOP Kidz Bop Kids
RAZOR&TIE

EVERYDAY Zac Elton & Vanessa Anne Hudgens
WALT DISNEY

GO THE DISTANCE Robert Bart
WALT DISNEY

JUST UNA BENNO! V. Hodgens L Grated LOron.O. Rain
WALT DISNEY

GANGNAM STYLE Kidz Bop Kids
RA/ORD TIE

WINK INNOIlialiktionOWW01 MIMI*
WALT DISNEY

TTYLXOX Bella Thorne
ALT DISNEY

63

23

9

22

12

20

39

32

19

78

LET HER GO
NOW/NET MIRK

Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 01.18.2014
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HEATSEEKERS ALBUMS1"
- ARTIST

0 GG

©©
RE ENTRY 0

4

LT

6

13

Title PEAK

ALOE BLACC
AWE BUCC/XIX/INTERSCOPE/KA

Wake Me Up (EP) I to

AMERICAN AUTHORS
ISLAND/1011AG

American Authors (EP) 2 17

MIKEY36O
360 BOT/POLYPLAT

Reckless Emotions (EP) 3 4

STARBOMB
STARBOMB

Starbomb 3

JOEY COCO DIAZ
HAHAAS COMEDY

You Can't Eat Pussy With Asthma 5

" 0 o NEW POLITICS
RCA

A Bad Girl In Harlem i 21

" 0 7
SAGE THE GEMINI
BLACK MONEY/EMPIRE/REPUBLIC

Gas Pedal: The EP 2 23

19 7 0 DEAFHEAVEN Sunbather 2 14

14 0 9 CROWN THE EMPIRE The Fallout i 26

16 10 Q BLOOD ORANGE
DOMINO

Cupid Deluxe 2 a

27 0 0 MS
MEP

MR
01,16XLIMIDA

Secondhand Rapture 2 34

30 0 0 JASMINE THOMPSON
JASMINE THOMPSON

Bundle Of Tantrums 12 5

18 13 0 GREGORY PORTER
BLUE NOTE

Liquid Spirit 6 15

2 4 14 AFTER THE BURIAL
SUMERIAN

Wolves Within 2 3

NEW
QANGEL HAZE

UNIVERSAL ISLAND/REPUBLIC
Dirty Gold is I

25 18 CI LORD HURON
IAMSOUND

Lonesome Dreams 3 54

17 9 17 BRARNDY CLARKITH
uri C./SM

12 Stories 2 11

24 20 Q LUCIUS
mai OP

Wildewoman 5 12

0 0 US
us

No Matter Where You Are 19 4

-
Q Q LONDON GRAMMAR

METAL &DUST/COLUMBIA
If You Wait 4 ii

23 11 21 LITIAMAK CARTON KIDS The Ash & Clay 3 9

5 21 Q BURIAL
HYPERDUB

Rival Dealer (EP) 5 4

0 0 NORTH MISSISSIPPI ALLSTARS
SON6SOF THE SOUTH

World Boogie Is Coming 2 9

0 24
SOMO
REPO

My Life 24 2

REENTRY 0 ?0?EVU TNIEVNIT'EMN M. HOUSE Of PRAYER
Stand In Awe it 2

HEATSEEKERS SONGST"
TITLE
imPRiHT/PROMOTiON LABEL

Artist

nLOVE ME AGAIN
UNIVERSAL ISLAND/REPUBLIC

FRIDAY NIGHT
EMI WINER EE

John Newman

Eric Paslay

1101,01119XITOKILDASNORVAIE Kriantstkeitelealkelildelaz
wALT DISNEY

UP ALL NIGHT
CAPITOL NASHVILLE

HELLUVA LIFE
WARNER BROS. NASIWILLUWAR

THE MAN
LuJuNTERSCOPE

Jon Pardi

Frankie Ballard

Aloe Blacc

1110. ON

CHAR

DO I WANNA KNOW? Arctic Monkeys

PARANOID Ty Dolla Sign Featuring B.o.B

THE HEART OF DIXIE Danielle Bradbery
REPUBLK NASHVILLE/BIG MACHINE

19 YOU ME
../ ARNE R BROS. NASHVILLE/WPM

Dan e Shay

10

15

4

12

8

3

to

7

s

5

OUT OF MY LEAGUE Fitz And The Tantrums
J.KsGERBIRENELEKTRA/ATLANTK

IN SUMMER
WALT DISNEY

RIDE
REPUBLK

DARTE UN BESO
SONY MUSIC LATIN

Josh Gad

SoMo

Prince Royce

15

2

3

23

19 COME A LITTLE CLOSER Cage The Elephant
OSP/RCA

tt

20 THEY DON'T KNOW
OIVISIONT/INTERSCOPE

RCHARLEM

Rico Love

New Politics

LOVES AN OPEN DOOR Kristen Bell & Santino Fontana
WALT DISNEY

OWN IT
RAMIFA/LOUDER THAN LIFE

Mack Wilds

OCEANS (WHERE FEET MAY FAIL) Hillsong United
HILLSONG/SPARROW/CAPITOt CMG

PROPUESTA INDECENTE Romeo Santos
SONY MUSIC 1A71N

FOB
GRAND HUSTLE /AILATVIK/EONE

Young Dro

SHABBA ASAP Ferg Feat. ASAP Rocky
ASAP WORLDWIDE/POW GROUNDS/RCA

YaiC25
Childish Gambino

COLLARD GREENS ScHoolbOy Q Feat. Kendiid:Lamar
TOP DAWG/IkIERSCOPE

3

ARTIST
IMPRINT, DISTRIBUTING LABEL

Title PEAK

POS

WAS 0

MAT

26 )3 IJAKRSIUL rsyLnic
OMR PEOPLE/MATADOR

5 13

4 19 27 cylecANNE CHIN The Voice: The Complete Season 5 Collection 4 3

36 40 0 LAURA MVULA Sing To The Moon
MUMMA

3 16

0 0 KODALINE
B UNIQUE/.

In A Perfect World 7 6

Q - Mot!,TTElir Still Goin In 29 8

NEW COURTNEY BARNETT The Double EP: A Sea Of Split Peas
QMARATHON ARTISTS/HOUSE ANXIETY

31 1

45 4 CI SHOVELS AND ROPE 0' Be Joyful
SHRIMP/DUALEONE

1 33

- 0 0 SMOSH
SIAM

The Sweet Sound Of Smosh 33 2

It 16 34 7 DAYSulgrgNK 7 Days Of Funk 2 4

0 KA
Smallpools (EP)0 SMALLPOOIS 7 14

- 0 OIAMONO LANE
Understand Me (EP)0 PROBLEM 8 3

42 33 37
ettii,TuiSOUts

6 Feet Beneath The Moon 4 11

0 38
.lnRODDY WALSTON & THE BUSINESS Essential Tremors 5 7

RE ENTRY

38 36

Q MACK WILDS New York: A Love Story
RAMIFA/LOUDER THAN LIFE

7 3

40 PAgnER,TpfruRrs Light Up Gold 30 7

9 0 41 HILARY HAHN/CORY SMYTHE In 27 Pieces: The Hilary Hahn Encores
WOE. CLASSICS

14 7

- 0 0 HARDWELL
ClOUD9

Hardwell Presents: Revealed: Volume 4 6 9

35 50 0 BANKS London (EP)
HARVEST

6 6

0 44
MUTUAL BENEFIT
OTHER MUSK

Love's Crushing Dia-m-0-n-d (EP) 18 3

RE ENTRY

3 8

REENTRY

RE ENTRY

0 POLICA Shulamith
MOM . Pop

1 7

46 THE TEENORSXAS TENORS You Should Dream 3 4

0 JUST SAyGJESUS 7eventh Time Down
BIE

11 4

Q WILL HOGE Never Give In
64, t, nvl. , ., 11GERS

1 6

REENTRY I Can't Stop Loving You: The Songs Of Don Gibson0 ROUWEZVONCORD/CIACKER BARREL
4 6

REENTRY Q
PURENOISEThe Finer Things 2 2

REGIONAL HEATSEEKERS #1 ALBUMST"

PACIFIC
WAKE ME UP (EP)
ALOE BLACC

MOUNTAIN
RECKLESS EMOTIONS (EP)

MIKEY360

Few albums were released
during the final week of

4 2013 -only two new -to -

market albums debut on the
2 Heatseekers tally this week.

Comedian Joey Coco Diaz
3 notches the highest bow, with

his stand-up set You Can't Eat
Pussy With Asthma at No. 5
with slightly more than 1,000
sold. It arrived Dec. 31 and

14 also bows at No. 3 on Comedy
Albums -his fifth top 10 album
on the list. Below him is
buzzed -about rapper Angel
Haze, whose major -label
debut, Dirty Gold, enters at

15 No. 15 with nearly 1,000.
-Keith Caulfield

3

20

11

WEST NORTH CENTRAL
AMERICAN AUTHORS (EP)
AMERICAN AUTHORS

SOUTH CENTRAL
WAKE ME UP (EP)

ALOE BLACC

NORTH EAST

ALOE BLACC WAKE ME UP (EP)

STATE CHAMPS THE FINER THINGS

ERRA AUGMENT

AMERICAN AUTHORS AMERICAN AUTKRS (EP)

STARBOMB STARBOMB

LUCIUS WILDEWOMAN

JOEY COCO MAZ YOUCANTEATPUSSYYMHASTIIIM

NEW POLITICS A BAD GIRL IN HARLEM

DEAFHEAVEN SUNBATHER

BRANDY CLARK 12 STORIES

EAST NORTH CENTRAL
AMERICAN AUTHORS (EP)
AMERICAN AUTHORS

SOUTH ATLANTIC
WAKE ME UP (EP)
ALOE BLACC

MID ATLANTIC

ALOE BLACC WAKE ME UP (EP)

BLOOD ORANGE CUPID DELUXE

AMERICAN AUTHORS AMERICAN AUTHORS (EP)

NEW POUTKS A BAD GIRL IN HARLEM

STARBOMB STARBOMB

JOEYCOCO DIAZ YOU CAN'T EAT FUSSYMM ASTHMA

MUTUAL BENEFIT 0OVESCRUSINGOM410*0(EP)

DEAFHEAVEN

ANGEL HAZE

SUNBATHER

DIRTY GOLD

GREGORY PORTER LIQUID SPIRIT

Data for week of 01.18.2014 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data
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TITLE
PRODUCE. (SONGWRi TERI

Artist
IMPRINT/PRO111011. L ABET

gia Li

EMI

16___ __ ___.......______ ....,.... __ ._ _ _.. ..... , ............ ........

2 3 0 Irla DRINK A BEER Luke Bryan
ASTEVENS U.BEAVERS.C.STAPLETON) CAPITOL NA.vit L E 2 9

34 0 WHATEVER SHE'S GOT David Nail
C.AINLAY.F.LIDDELL.G.WOM O.ROBERNS.T.M.MTEI PICA NASHVILLE

a.w 3 28

0 4 THAT'S MY KIND OF NIGHT Luke Bryan
I.SIEVINS M.GORI.D.DAVIDSON.C. DESTEFANO) CAPITOL NASHVILLE 1 23

8 Q 0 CHILLIN' IT
ISTEVENS ICSWINDELL.S.MINOR)

Cole Swindell
WARNER BROS./WAN 5 32

5 5 6 WASTING ALL THESE TEARS Cassadee Pope
D.HUFC.N.CHAPMAN (R.GAALSWM.C.9490 REPUBLK NASHVILLE

5 31

4 8 0 DRUNK LAST NIGHT Eli Young
KLIDOELLLME8ANK D.VELTLIASBORNE) anniiiit 3

28

Io 0 0 WHEN SHE SAYS BABY
M.KNOX CULAKINS.B.HAYSLIP)

Jason Aldean
BROKEN BOW

8 14

10 0 SWEET ANNIE Zac Brown Band
.STEGALUDROWN II.POWNAVOURRETTE.C.130WMGLEIGILAPIERCO ATIANIK/SOUTHERN..NO 7 18

6 6 t0 CAROLINA Parmalee
NV (PARMALEE.R.BEATOI STONEY CREEK

2 38

12 0 DON'T LET ME BE LONELY The Band Perry
DAM ISAUXTON.R.CLAWSON.C.TOMPKINS/ REPUBLIC NASHVILLE

11 18

13 13 0 FRIDAY NIGHT Eric Paslay
u.ALDAU1 (E.PASIAY.R.FALCON.R.CROSECO EMI NASHvil LE

12 25

17 Cil 0 COMPASS Lady Antebellum
NIMPLWLM0YANTIETEILIMITEMBNAANSENAMERIDEILUULIK.MUN.D.OVELIO.E.HAYMO UM hASHALE

12 14

15 15 Q RADIO Darius Rucker
E.R.ERSID.RUOLERAUTRO.A.GOKEY1 CAPITOL NASlivillE

14 19

14 17 0 UP ALL NIGHT Jon Pardi
DBLITUR.I.PARDI 0.PARDI.B.BUTLER.B.BEAvERS, cApno, ...ILE 14 25

Iv 0 16 WE WERE US Keith Urban And Miranda Lambert
N.CHAPIAANALURBAN (T.ROBBINS.N.GALYON...NIT 0 HIT RED/CAPITOL USHVIL 1 E/RCA NASHVILLE 1 17

0 0 HELLUVA LIFE
MALTMAN.S.HENDRICKS(R.CLAWSON.C.TOIAPKINSAKEAC)

Frankie Ballard
WARNER BROSPNAR

17 16

22 0 0 I HOLD ON
R. COPPERMAN LBJAMES.0.13ENTLEY)

Dierks Bentley
CAPITOL NASHVILLE

IS 18

23 0 0 THE HEART OF DIXIE
MMES (C.SIALTH.B.T.ES.T.VERGES) REPUBLIC

Danielle Bradbery
O IC NASHVILLE/BIG MACHINE

16 19

24 0 0 DRINK TO THAT ALL NIGHT Jerrod Niemann
I.L.NIEMANKLUSLOAS ID.GEORCE.L.MILLERAWARRENALWARREN) SEA GAYLE/AMSTA NASHVILLE

20 11

Ii 19 at BOTTOMS UP Brantley Gilbert
D.HUM (BM BUT.B.IAMES.T.WFAVER) YD.. la 3

21 0 22 EVERYBODY'S GOT SOMEBODY BUT ME Hunter Hayes Featuring Jar Mraz
DITUFF.H.KAYES TH.HAYES.D.BRAINARDJ.ZUFFINETO MLA ICHAIN

18 15

1, 27 0 19 YOU + ME Dan + Shay
DAM  SUAY.S.HENORICKS (D.PAYERS.SMOONEY.O.ORTO. WARNER BROS./WMN 23 11

0 0 GOODNIGHT KISS
D.GEORGE (R.HOUSER.R.HATCHASELLERS)

Randy Houser
STONEY CREEK

24 13

z:5 31
NV (K.THOMPSON.DAMLIRPHYZJAMESI STONEY CREEK

25 14

31 0 26 GET ME SOME OF THAT Thomas Rhett
L.LAIRO (C.SwINDELL.M.CARTER.T.R.AKINSI VALORY

26 8

27 0 27 THE OUTSIDERS Eric Church
..X.SFATHARD) EAU NASTIvillE 6 12

0 0 28 :1111!.15 1:1,1.1.1,N WE.,112,1,MIBoRryiAd: Georgia Line Featuring Luke 18 6

LETTIN' THE NIGHT ROLL
I.S.STOVER (1.1100MJ.S.STOVER.R.CLAWSON)

Justin Moore0 0 VALORY
29 8

0 0 0 BEAT OF THE MUSIC Brett Eldredge
R. COPPERMAN.B.ELDEROGE IDELDREDGE.R.COPPERMAKTIMOR.NI AILANIK/wiAN

30 9

0 38 0 YOUNG LOVE
DMIAES (GMOORE.D.COUCH.W.DAVIS, 80A

Kip Moore
WM.. 31 6

33 36 0 WILD IN YOUR SMILE Dustin Lynch
B.BEAVERSAMOOTEN U.RAKINS.S.HAYSt MAW.) BROKEN BOW

32 15

40 Q 0 WHISKEY IN MY WATER
I.CATINOAKING TUARR.P.LARULLODERT

Tyler Farr
COLUMBIA NASHVILLE

33 4

6 0 34 FOLLOW YOUR ARROW Kacey Mussr=
K.MUSCATAVES.L.LAIRDGMCANAllY (KAAUSGRAVES.B.CLAAK.S.MCANALLY,

28 9

3
7 40 0 COLD BEER WITH YOUR NAME ON IT Josh Thompson

TAWRI.T.C.AUDRETCH. III IDANDERSON.C.DANI(LS) SHOW DOG 11AIVERSAL
35 9

042 0 WAKE UP LOVIN' YOU
C.AIORGAN.P.IYDONkELL (1.0S8ORNE.M.RAMSV.T. ROSEN)

Craig Morgan 35 11

©0
0 38

%Sy Q

DOIN' WHAT SHE LIKES
GHENDRICKS(PAVONNELLW.KIRITY)

Blake Shelton
WARNER BROS./WAIN 37 3

READY SET ROLL
C. O F sTFra NO IC. DESIECANO.T.R.INS.C.CE,

GIVE ME BACK MY HOMETOWN
;JOYCE TE.CHURCH.L.UIR0)

Chase Rice
DACx IANIELS/TtVRPM

Eric Church
EMI NASHVILLE

27 13

39 1

47 0 0 THE MONA LISA
13.PAISLEY (B.PAIStra.Dulto 

Brad
,r1sZLY 40 3

0 41 PLAY IT AGAIN
ISTEVENS (A.GORLEY.D.DAVIDSON)

Luke Bryan
CAPITOL NASHVILLE 35 19

43 45 0 SLOW ME DOWN
ILBRI.T (N.GREMAIMORGAN.I.ROBBINS)

Sara Evans
RCA NASHVILLE

39 10

na 0 0 SOBER
;JOYCE ILMCKENNA.H.LINDSEY.L.ROSEI L i tC A IP!T

Big Town 27 8

as 0 44 T1
101

AKE ITISAKANALLY.C.DOUT ON ME1.ESTEFANOI Florida GeBLICorgiaNASHVILLELine
REP

32 6

45 46 0 IT AIN'T THE WHISKEY
1.10YCEI,Yi.BARNIBLLLIMOOARIO.C.DEGGESI

Gary Allan
MCA NASHVILLE 45 4

0 0 I GOT A CAR
LBROWN.G.STRATT OCCATTIS.T.DOUGUSI "ouTrvASS;t2!! 46 3

so 0 47 pRpf,IN:EiltAFTUND SONG Colt Ford Featuring lasonErAlgeg
41 15

RE-ENTRY CD STRONG
C.FARREKLCANILLAGORLEY WARI.EY.7.1.1t0.1.1...040 CUMBULAND/PROSPECIORZVOTIVY 42 8

NEW
0WE ARE TONIGHT

DAUM DIBEESONJOSBORNES.HUNTI
Billy Currizikopy 49 1

REENTRY 0 THAT GIRL
R.RUBIN O. NETTLES ..WALKER)

Jennifer Nettles
MERCURY

37 9

TOP COUNTRY ALBUMS",
ARTIST
IMPRM T/DiS TRIBU II NGI ABIL L

EIS OR
CRAA1

nLUKE BRYAN Crash My Party A
CAPITOL HASHVILLE.M. 22

GARTH BROOM Blare I11110111yRoon: Fire Nodes
PEARL

FLORIDA GEORGIA LINE Here's To The Good Times A
REPUBLIC NASHVILLE/BMW

6

57

12 JAKE OWEN Days Of Gold
RCA NASHMLLE/SLIN 5

BLAKE SHELTON Based On A True Story... A
WARNER BROS/WIAN

JASON ALDEAN
BROKEN BOW/BBMG

Night Train A

TAYLOR SWIFT Red A
BIG MACHINE/BMLG

LADY ANTEBELLUM
GPITOL MILLE/UM.

Golden 

KACEY MUSGRAYES Same Trailer Different Park
MERCURY/UM.

ZAC BROWN BAND The Grohi Sessions: Vol. I (EP)
SOUTHERN GROUND

DANIELLE BRADBERY Danielle Bradbery
REPUBLIC NASHVILLE/8,11G

41

64

63

35

42

4 continue for Florida Georgia

Much To
Celebrate
For FGL
The chart -topping celebrations

6

15

THE ROBERTS016 Dud The Halls A Robertson Family Christmas A
BE LE/IPAGN

10

ZAC BROWN BAND Uncaged A
.0uND/ARRvichL6 78

SCOTTY MCCREERY See You Tonight
JP,MERCLIRY/UMGN

HUNTER HAYES Hunter Hayes A
MUG, MAN

THOMAS RHETT It Goes Like This
VALORY/BIALG

JUSTIN MOORE Off The Beaten Path
VALORY/BIALG

KEITH URBAN Fuse
HIT RED/CAPITOL NASHVILLUUMGN

12

117

10

16

17

CASSADEE POPE Frame By Frame
REPUBLIC WINKLE/BMW

13

DARIUS RUCKER True Believers
CAPITOL NASHVILLE/UMGN

33

24

23

PARMALEE Feels Like Carolina
TORE., CREEK/BBLIG

THE BAND PERRY Pioneer 
REPUBLIC NASHVILLE/BIALG

GEORGE STRAIT Love Is Everything
MCA NASRVILLE/UM6N

CHRIS YOUNG A.M.
RCA NASHVILLE/5MR

SxbN DOGUNIVERSAL

TYLER FARR Redneck Crazy
COLUMBIA NASHVILLE/SMN

SOUND1RACK IlashAlleThelleskOfilash/ille:SeascoMolnel
BC STUDIOS/LIONS GATE/BIG MACHINE/81AG

4 "Stay" is FGL's fourth

40

34

16

10

14

4

27 LITTLE BIG TOWN Tornado A
CAPITOL NASHVILLE/UM. 69

30

33

32

38

31

4

WILLIE NELSON To All The Girls...
LEGACY

CHASE RICE Ready Set Roll (EP)
DACK MNIELS

ALAN JACKSON The Bluegrass Album
ACR4M1 NASHVILLE/M.16N

VARIOUS ARTISTS NON Thars What Call Ccuntry Tolume6
UNIVERSAL/SONY MUSIC/CAME

LEE BRICE Hard 2 Love
CURB

GARY ALLAN Set You Free
MCA RAWALLE/umGR

KELLIE PICKLER The Woman I Am
BUCK RIVER

KENNY CHESNEY Life On A Rock
BLUE CHAIR/COLUMBIA NASHVILLE/SIAN

BRETT ELDREDGE Bring You Back
Anannurnm

TIM MCGRAW Two Lanes Of Freedom 
BIG MACHINE/BMIG

BRAD PAISLEY
ARAM NASHVILLE/SIM

Wheelhouse

BILLY CURRINGTON We Are Tonight
mERCuRv/uMGR

PISTOL ANNIES
RCA NASHMLLE/SIAN

Annie Up

LUKE BRYAN Spring Break... Here To Party
CAPITOL NASHMLLEJUM.

SOWIDTRUK Nashville: The Music Of NastielkSeasch kVolune2
ABC STUDIOSAIDASCAIL NONE ERIE YU. WENT. ummmiguLo

12

11

15

30

89

48

8

35

19

48

34

14

31

43

34

39 ERIC CHURCH Caught In The Act: Live
ENI NASIDIRLEIUMON

RANDY HOUSER How Country Feels
STONEY CRUX/MUG

KENNY ROGERS You Can't Make Old Friends
WARNER BROS/WWI

VARIOUS ARTISTS Alabama & Friends
HOW DOG UMVERSAL

THE LACS
BACKROADMVERAGE TOES

Keep It Redneck

JOE NICHOLS Crickets
RED BOW/88116

GRANGER SMITH Dirt Road Driveway
PiONEER/DiRlY TIGERS

39

45

II

18

15

to

23

Line (above) as "Stay" logs
a sixth week at No. Ion Hot
Country Songs and a third
week atop the Nielsen BDS-
based Country Airplay tally
(see page 57), while former
chart -topper and crossover
smash "Cruise" last week
became the biggest -selling
country digital song since
Nielsen SoundScan began
tracking download sales in
2003. Standing at 6.4 million
sold through the current
sales week, it has passed
Lady Antebellum's "Need
You Now," which is now the
runner-up with 6.3 million
downloads, followed by
Taylor Swift's "Love Story"
(5.6 million) in third place.

straight leader on Country
Airplay, which earns the
duo the distinction of being
only the second act in the
chart's 24 -year history to
release four straight career -

opening singles (counting
radio -promoted tracks only).
Coincidentally, the other act to
accomplish the feat was also
a duo, as Brooks & Dunn's
first four singles reached the
summit in 1991-92.

Eric Church, meanwhile,
posts his highest solo start
on Hot Country Songs with
"Give Me Back My Hometown,"
which pops on at No. 39. The

new song enters the chart
solely due to radio airplay.
Expect a significant jump
next week when first -week
download sales affect the
title's ranking (the track
arrived Jan. 7). "Hometown"
is the second single from
Church's new album, The
Outsiders, due Feb. 11. The
title track peaked at No. 6
on Hot Country Songs in
November, and is No. 27 this
issue. -Wade lessen
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INKS. LAST
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PRODUCER (SONGWRITER)

Artist
IMPTHOMPROMOTKNI LABEL

0 0 0 LET HER GO
CmALLE.10.m.ROSE 4BERG OA.D.ROSENBERG1 BLACK CROWN( T I WERK/PP/aASR rRn8gRg. A 2 42

0 0 3 DEMONS
ALEX DA KID °MAGPIE ORAGONS.A.GRANIEMOSSER) i.1c.M!!!!AgTiRM 2 66

0 0 0 IMI TEAMTUTTLE EE.YRYCONNORLUTYLEJ
Lorde

LAVA/REPUBLIC
4 17

0 0 0 ril POMPEII
ALCREWASMIIN (DMA. )

Bastille
,RG IN/CAPITOL

5 34

0 0 6 SWEATER WEATHER
LPILBROW.E.HAYNK (1.1.RUTHERFORD.LABLESJ.FRECOMAN) The

Neighbourhood A 4 50

0 3 RADIOACTIVE
ALEX DA KID IMAGINE DRAGONSA.GRANTJJKOSSER) KiMagliDNTEI A 1 67

O 0
O 9

0
O 11

HOTSHOT

EmSAFE AND SOUND
RJAERCHANT.S..310Nuoi (R.L.ERCHANT.S.SimONIAN)

SAIL
AJ3RuN0 MORUH0/

Capital Cities
LAZY HOOKS/CAPITOL

2 50

AWOLNATION A
RED Butt

4 87

BEST DAY OF MY LIFE American Authors
SGOCOMAN.A.ACCETTA(Z.BARNETUSHELLEW.RUBLINJASANCREZ.S.COODMAKSACCEITA) ISLAND/(DING

ALONE TOGETHER
B.WALKER (FALL OUT BM)

Fall Out Boy
DECAYDANCE/ISLANNIDIMG

8 16

11 20

SEVEN NATION ARMY
AMITE 111111WITE 1111

The White Stripes
THIRD MAN/WARNER BROS

12 I

16 .0 0 LOVE DON'T DIE
S.PRICERSJEDOER ETRE FRAKR.B.TEOOM1

The Fray
13 11

12 CO
FORDIAJURNER1DO

I WANNA KNOW? Arctic ItoutypsA 12 20

15 0 OUT OF MY LEAGUE Fitz And The Tantrums
TAMER OLFITZPATRKIM.S(AGGSJAIN&LKATINESJALIZLINNAJNICKS) DANGERBIREVELEKTRAMILANTI(

13 37

0 16 TENNIS COURT Lorde
TUTTLE TE.Y.CPCONNORALITTLE1 LAVA/REPUBLIC

11 25

22

REENTRY

20

16 17 I SEE FIRE Ed Sheeran
E.SHEERAN ELSHEERAN1 WATERTOwER

15 5

0

20

Q COME A LITTLE CLOSER Cage The Elephant
THE ELEPHANT) OSP/RCA

16 21

19 MISS JACKSON Panic! At The Disco Featuring Lolo
, e&WALKERASINCIAIRA.SAMAJOLOAGOOSO NCAMANCE/1 MEM By ROAN/RAP

11 25

0 ON TOR OF THE WORLD
A. 2, ,NE DRAGONS IOREYNOLDS.W.SERLIONAMCKEELGRANT) VAteERE;IPTEISTP1

14 42

0 COME TO ME
GWATEMBERG EWARNERRZEZNIK.G.WATTENBERG)

Goo Goo Dots
WARNER BROS.

18 13

11 1s 22 WHO YOU LOVE John Mayer Featuring Katy Perry
LMAYE&D.WAS OATAKER.K.PERRY) COLUMBIA

11 20

25 0 0 CHOCOLATE The 1975
LECROSSEXTHE 1975 (G.DANIEL.M.HEALY.A.HANWRATACTIONAW) DIRTY HIT/VAGRANTANTERSCOPE

22 16

23 0 24AFRAID
WSWINER, LSVREEDUANAKEER(0118...teZeilborctoTal 21 17

21 23 25 SIRENS Pearl Jam
&MIEN (11.11CCREADY.E.YEDOER) MONKEYwRENCH/REPuBLK

11 16

DIRTY PAWS Of Monsters And Men32 0 QOF
MONSTERS AND MEN.A.ARTEARSSON &Lem& MARSDOT n&R.THORHAl I SSON) REPUBLIC

24 16

24 2 0 UNBELIEVERS Vampire Weekend
R.BATMANGLUARECHTSCHAIDER.BAUIANGEILLKOMIG) KL/BEGGARSGROuP

24 7

,28 Q 28 GLORY AND GORE Lorde
LUTTLE TE.Y.MONNORAUTTLE1 LAVA/REPUBLIC

25 14

0 29 A LIGHT THAT NEVER COMES Linkin Park X Steve Aoki
M.SHINODA (LINKIN pARKS.AOKH MACHINE SHOP/WARNER BROS

11 16

--,
34 0 fNI5F W E SNARE CHVRCHESOCHURCHES GOODMEIGLASSNOTE

30 12

33 0 31 BATTLE BORN Five Finger Death Punch
K.CHURKOILBATHOM.TJORINSTEAOJ.S.HEYDLIGREENINGKOURKO) PROSPECT PARK

27 9

26 29 32 400 LUX Lorde
(LITTLE If. .VWCONNORATITTLEI LAVA/REPUBLIC

20 14

30 33 33 BUZZCUT SEASON Lorde
/LITTLE (E.V.OZONNORAL IT TLEI LAVA/REPUBLIC

30 14

29 38 0 THE WIRE HAIM
ARECHTSCHAID.O.IIMMAHAIM.E.MW (081011.A.HaM.E.HAILI) COLUMBIA

25 II

®® 35 SHEPHERD OFSEVENFOLD)FIRE
KLEMM° (AVENGED

Avenged Sev
RVenfoldROwAERITS. 32 6

9 0 36 LOLA MONTEZ
HANSEN IM.S.POULSEN.VOLBEAT)

Volbeat
R.CAGGIANOMOLBEATA VERTIG O/REPUBLIC

35 II

34 41 0 RIBS Lorde
ELITTLEIEY.MONNOR.I.UTTLE1 LAVA/REPUBLIC

26 14

4 0
_

HOUSE OF GOLD0
GAVEL. (TAOSEPH)

Twenty One Pilots
FUELED BY RAMEN/RRP

38 4

...4 0 39 THE LOVE CLUB
ELITTLE(ENOCONNORAUTTLE,

Lorde
LAVA/R EPUBLIC

18 17

38 36 40 WHITE TEETH TEENS Lorde
/AIME (E.Y.MONNORJAITTLE) LAVA/REPuBIK

36 13

48 47 0 IT'S ABOUT TIME Young The Giant
1.14110.014NSEN IS.GADMIAJTWAY.E.CANNATA.F.COBITOISACOOSTZADENI FUELED BY RAMEN/RRP

38 5

0 42 MONSTER KristiligiVrollALEX DA MD (IMAGINE DRAGONS.A.GRANUMOSSER)
13 7

NEW 0 STEP OUT
0)

Jose Gonzalez
NOT USTE004011.68 FOX/ BRUSHIIRE/REPUBLIC

43 1

RE-ENTR5 0 HOLDING ON FOR LIFE Bells
DANGER MOUSE U.IAER0 RAMO., COLUMBIA

40 4

NEW
0STAY ALIVE Jose Gonzalez

NOT USTED (NOT LISTED) FOX/BRUSHFIRE/REPUBLIC
45 I

42 46 46 A WORLD ALONE Lorde
LLITTLE TEXMONNORALITTLE1 LAVA/REPOT IC

38 12

41 43 47 NEVER NEVER Korn
&GILMORE ILDAY5.1.SHATTER.B.WELEN.R.ARVIZU.R.LUDERAGILMORE1 PROSPECT PARK

30 20

qg 0 48 ATLAS Coldplay 12 15

qq 0 49
DEAL WITH THE DEVIL
NOT USTEDINOT LISTED)

Pop Evil
C4G/EONE

48 3

NEW 0 R U MINE?
IL ORTON LATURNERARCTIC MONKEYS/

Arctic Monkeys
DOMINO

50 1

TOP ROCK ALBUMST"
:AST INN ARTIST
WLfX WEEK IMPRINT/OrST Riau 1 !NG LABEL

nLORDS
LAVA,ErtlElIl

Pure Heroine 

o
O 0

O 0O

O

0
0

O 12

"

IMAGINE DRAGONS Night Visions A
KIDINAKORNER/INIERSCOPE /'GA 70

ARCTIC MONKEYS
DOMINO

AM
17

SOUNDTRACK Inside Llewyn Davis
STUDOCINALANKE MSS KRODUCOONSAVOsESLKHAARNER BR%

ARCADE FIRE Reflektor 10

1:11 THE NEIGHBOURHOOD I Love you.
INEVOLVE/COluMBIA

PASSENGER All The Little Lights
THACKERMNETTWERK

-36

PEARL JAM
LIONKEVWRENCIVREPUBLIC

Lightning Bolt

SOWIDTRAOC The Secret Life Of Walter Nifty
TCPUBRUSHFIRE/REPUBLIC

B ASTILLE Bad Blood
VIRGIN/CAPITOL

B ILLIE JOE NORAH Foreverly
REPRISE/WARNER BROS.

FALL OUT BOY Save Rock And Roll
DECAYDANCE/TSUNDADIMG

LANA DEL REY
0604/IN1ERSCOPEACA

DAUGHTRY

Born To Die 

Baptized

RITINB11101 NIIMAtflise/alltekftsWillirket
PROSPER PARK

HAIM
°LUMINA

Days Are Gone

A DAY TO REMEMBER Common Courtesy

PANIOAT THE DISCO Too Weird To ljw, Too Rare To Die!
DECAVOANCEOUELED BY RAIKEN

THE LUMINEERS The Lumineers A
nuutOxF

SOUNDTRACK The Hunger Games: Catching Fire
LIONS GATE/REPUBUC

VAMPIRE WEEKEND Modern Vampires Of The City

AVENGED SEVENFOLD Hail To The King
WARNER BROS.

White
Stripes'
'Army'
Storms
Back
A viral video set to venerable
hit "Seven Nation Army" by
the White Stripes (above)
causes the track to soar onto
Hot Rock Songs at No. 12. The

101 cut accumulated 2.4 million
U.S. streams last week, a
751% rise over the previous
tracking period, according to
Nielsen BDS. A fan captured
the video in the stands at the

14 2014 Sugar Bowl, where an
angry Alabama fan becomes
so enraged that she attacks
a group of University of

13 Oklahoma students, much to
their amusement. (OS won,

86 4531.) "Army," which kicks off
on Streaming Songs at No. 19
and Rock Streaming Songs at

19 MUMFORD & SONS
GENTLEMAN OF E ROAD/GLASSNOTE

OF MONSTERS AND MEN
REPUBLIC

JOHN MAYER
cotuxeu

Babel A

MY Head Is An Animal 

Paradise valley

NKKELBACK The Best Of Nickelback:Volumel
ROADRUNNER

MINKBEINIUD Ntxg Alba kaekfteuSethtitial
PROSPECT PARK

CHURCHES Bones Of What You Believe
GOODr(E/CAASSEKIT

THE 1975
DIRTY HITNAGRANTANTERSCOPEOGA

The 1975

KINGS OF LEON Mechanical Bull

No. 5, crowned Alternative
28 for three weeks in 2003 and

has sold 2 million downloads,
19 according to Nielsen

SoundScan.
67 At No. 20 on Hot Rock Songs,

Imagine Dragons re-enter
92 with "On Top of the World."

Fueled largely by sales and
20 streaming, the track reached

No. 14 in July. Now promoted
as the fourth radio single from
the band's debut studio album,

23 Night Visions, it returns,

28 JACK JOHNSON From Here To Now To You
BROSHFIRE/REPURLIC

6 SKILLET
T.NTIC/AG

Rise 22 Day premiere. Two tracks

4

31

THE HEAD AND THE HEART Let's Be Still
SUB POP

ALT -J An Awesome Wave
INFECTIOUS/CANVASBACK/ATLANTIC/AG

PARAMORE Paramore

buoyed by its No. 16 rank on
Triple A and a 25-20 blast on
Alternative.

On Top Rock Albums, the
soundtrack to "The Secret Life
of Walter Mitty" charges 33-9
as the chart's Greatest Gainer
(11,000 copies sold, up 37%)
following the film's Christmas

from the set debut on Hot
Rock Songs: Jose Gonzalez's

"Step Out" (No. 43) and "Stay
Alive" (No. 45). While the
tracks mark Gonzalez's first

7 solo Billboard chart entries

4

34

THE CIVIL WARS The Civil wars

B RING ME THE HORIZON SeM0(18Ma
EPITAPH

AWOLNATION Megalithic Symphony

PIERCE THE VEIL Collide With The Sky
FEARLESS

JASON ISBELL Southeastern
SOUTHEASTERN/THIRTY TIGERS

soutemac The Great Gat*: Mit From Baz LuNivent's Film
WATERTOWER/INTERSCOPE/.

THE BEATLES On Air: Live At The BBC Volume 2
1313C/APPLE/CAPITOL/UmE

LANA DEL REY Paradise (EP)
POLVDORANTERSCOPEAGA

N EIL YOUNG Live At The Cellar Door
REPRISE/WARNER BROS.

101
-Witham Gruger and Gary Trust

PAUL MCCARTNEY New
PL/HEAR/CONCORD

4

4

WE THE KINGS Somewhere Somehow
WE THE KINGS/OZONE ENTERTAINMENT

CAPITAL CITIES In A Tidal Wave Of Mystery
LAZY NOOKS/CAPITOL

LINKIN PARK Recharged
MACHINE SHOP/WARNER BROS.

TWENTY ONE PILOTS Vessel
fUELE08Y

P INWPROLUPS TheWodd Rom TheSideirhe moon 
19/1/ITERSCOPFJIGA

57

since 2007, he's since scaled
surveys as half of the duo
Junin, with the pair's self -

titled release having topped
Heatseekers Albums last May.

Data for week of 01.18.2014 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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HOT R&B/HIP-HOP SONGS"'
lxn

O
TITLE
PRODUCE! (SONL,Wr, TER)

ArtiSt Pox ns.ori
IMPRINT/PROMOTION 1. ABU POS. CHART

111211111 RUJ 1DAYA,TUATIPSTIIPaulteATAtoKmauRtraLmAiku.
THE MONSTER Eminem Featuring Rihanna 10

0 DRUNK IN LOVE Beyonce Featuring Jay Z
CiTAILBANDAtE,..:,,. .1,ALKOCTO07,41091,..1AUCTO PAMOODCOUJUBV.

2 3

3 3 HOLD ON. WE'RE GOING HOME Drake Feat. Majid Jordan
,' i.uNAXOTIULUUKA WM.. MAGRX,C.1THECTEMLE

A
1 22

7 0 BLURRED LINES Robin Thicke FeaturinsgI.L+ Pharrell
JAMS1P.I.WILUAMSR.IHICKE1

A
1 41

4 5 s WHITE WALLS Macklemore & Ryan Lewis Feat. ScHoolboy Q & Hollis
RIEWISMNAGGERTXRINISAIMARLET.H.WEAR1 IAACKLEMORUADIVWARNER BROS

3 18

',.,_ , 6 23 u.A.,,,like WILL Made-It,f,t.,,Miley Cyrus,pMSC Wiz Khalifa 8,QISIDO ,z1,U4W 2 17

6 7 MY HITTA YG Featuring Jeezy & Rich Homie Quan
WKTATMEIRDP w,s/NAIKIARUAL,A1001SRAA2NRSCCURSO,Clalfil RUM AKSACti IA

5 15

SHOW ME Kid Ink Featuring Chris Brown
1_ - .47/W/ARGIAT.004WELIGN,CATARCHAAGRASCUNFARLANE, Txt A: Llwo GROUPW3CASOGRCA

8 12

a

Ell
01111

8 , HOLY GRAIL Jay Z Featuring Justin Timberlake
r,AANT.K, .A1M90ASSILA,R10.7.1500/03AA.VANAX7.1u0 TAA,Tuk1OCK,CN

ALa, 2 27

IIII)
10 GAS PEDAL

.. HE BEAM.. .., AOODS.SANNUAMS1
Sage The Gemini Featuring,ina(rpnultj 6 25

I,
LOVE MORE Chris Brown Featuring Nicki Minaj
fRESAHN .ti (DEVERSLET.NIVERSLEX,SPURW.C_UBROANS.BELL.WARAts SIMMORDSOIALARAn RU

7 24

0
14

2

0

0 12 ALL ME Drake Featuring 2 Chainz & Big Sean
1A,U100.1119SD.ERALRiaDaTtiOuRFSNINAW +016.EIXASPROREITrtRAK

6 15

0 13 RAP GOD Eminem
. CI ITNISAEGLILIsSuwattifdal/RNS.USiod.maz ALE,W,A,TDDA AUS:04

2 12

1S 0 IT WON'T STOP Sevyn Streeter Featuring Chris Brown
D:::; ., MK:USE./ EASTREIERYPICARKPICAMARDRIABUTAKALEAMSTE/A.41.1 CEEITLAN,C

9 17

49 0 TALK DIRTY Jason Derulo Featuring 2 Chainz
RAID., ...IINALIPPS.0 DORULNION.SOOLICLTSDATKNUARREAMOSEil BOVA KIWISWA1WIR 30S15 5

0 23 0 xo
RATEODER.T.NASHAKNOY4ES IR.81EDDER.T.NASHILK LES,

Beyonce
PAT/MOOD/COMMA

16 3

0 22 0 ALL OF ME
WOMAN/I LEGEND 00IA LE6ENDYOAD/ !!Z11,-,!ilTI Is 18

0 0 is
HEADBAND B.o.B Featuring 2 Chainz
C1110.3,3,11104)LBACARAWTIMCIANCOW atS/CALLAI.RAI/CAIE REELACCMWDRuMEA9ATK

16 26

18 0 0 TOM FORD
TIATBALANDJR0C1S.C.CARTER.T.VAMSLEY,1.14ARMONI ROC.AFTILA/ROC j4TVIOZN 1111

11 26

24 0 20 BERZERK Eminem
TJUIRIUMWSSI.JEUXIMATWO.TAlusiTUF_Alfitill. 89.3/11.10miZat 2 19

zo 0 21 THE LANGUAGE Drake
BOHM (A.GRAIWAAPALUAKM.SA.MURSARITTERANERIAMXUAKUAATO w:41.110REKASNMONEIOREPURK

13 15

21

2

24 22 I LUV THIS SHT August Alsina Feat. Trinidad James
v ARANJATISSAINGALCIUSXNAIWARS1 WIN IRICOATD.DKUAW IMMIX

13 23

0 23 TKO Justin Timberlake
, ANo.,,TIMBERTAKUROC IATIMBERLAKEIVAIOSLEYANARAION.I.EFAUNIL MOT 11.8..110 RCA

9 16

23 0 24 RED NOSE
8,,,caag(Tulgrr,r,MSAGE THE GUAM 1D.W.W0005)

14 25

30 0 25 SURVIVAL Eminem
DI MAUL (UNA, I , ,I.IEUIL8COOLLROANGUESAYIKTIASTRANGE/ NEASNADWAFTERV,WAYERSCIAI

6 13

25

31

26 26 UP DOWN (DO THIS ALL DAY) T -Pain Feat. B.o.B
CU AMSTAR. Ai .. ,ARLAKLAAAOATAJ.M.COHEN.ORSINNIONS. IR, KON10C1/NAPPY BOY/RU

25 9

0 0 filyirx!';),I,D, ly, Dona $ign Featuringptn 27 7

28 32 0 OLD SCHOOL LOVE Lupe Fiasco Feat. Ed Sheeran
D/ FRANKS OVJACO.E.SHEERAN.A.CEDARAEARLEY.1.1RANKS, 1ST P. MN/ATLANTIC

28 9

HOT SNOT
DEBUT

HAPPY
PA. IAUAMS EPAYOUJANIS1

Pharrell Williams
BACK LOT MUSK/COLUMBIA

29 1

WORST BEHAVIOR Drake
DI DAN] (A.GRANAM.A.PAIATAKONATCHE) YOUNG MONEY/CASH MONEY/REPUBLIC

28 14

27 31 HONEST Future
101R0110011111D/ SPIN? (WV/118DRR CASH, MAY YE .G. 11R0 kJ/FRET BAN07/EINC

is 17

0 SHE KNOW J. Cole Feat. mbr Coffma n & The Cults
LLCM II.COLE.R.UASTIOS.M.301. TIN MCKINNA.R.GILMORE.PA.WID EeT IELE0 ROC NAT ION/COLumBIA

32 5

.'6 33 BOUND 2 Kanye West 3 9

RIDE SoMo
C.TARPLEYALSCHULTZ U.SOLIERSAIORAUS.D.C.TARPLEY IR, REPUBLIC

33 4

2 ?

33 34

37 43

35 MINE Beyonce Featuring Drake
3 ,,WEIR II) AAANWOOMOLUI.31A

25 3

36 POUND CAKE/PARIS MORTON MUSIC 2 Drake Feat. Jay 2
... cLA.,,.....,,,,18,MILA 4.41,6.11441(

24 15

0 THEY DON'T KNOW Rico Love
INCO i/ ..-O.E IRICOLOvE.E.GOUDy 11,TANCREA1 OWISIONI/1NTERSCOK

37 6

0
REENTRY

0 PARTITION
..

Beyonce-.. vi, NW SOCAUSDABWANTRA.WEU.POOUlat HAWK 4..1AI. 38 2

0 OWN IT Mack Wilds
NENO.S.RE MI MREIAI.S.C.SNITH.TAYILDS1 RAWFA/LOuDER THAI LIFE

39 5

36 41 40 PAY STORY R. Kelly Featuring 2 Chainz
NINETEEN...ELLS' (TIPPS.R.S.KEl LY.P. /MIRAN/ RCA

27 13

0 41 LOLLY Maejnr Ali Featuring Juicy I & Justin Bieber
UPAROCOULDOTALVAMVIUSISULBARIBIKEILDWAW/USSAI,310.

5 13

0 42 EF1(11:13 Y.MROBERIS.S.s.BOIOEM GRAND NUSTLEAYO°Ukil/litTE
30 18

44 0 43 riziABP1,0«..v.vvnv...04..kung,A4'.2f)gfiSttntar Ri?,i,tYA 34 19

38 0 44 V. 3005 Childish Gambino
OGLOVERA.GORONSSON,PONCEID.GLOVER.L.GORANSSON,PONCEI GLASSNOTE

31 5

0 45 S?i:egtlltil!FEIveoRtSJITCTIabr Q
Featuring

tntex2sncla4 28 19

40 48 46 SHHH... Future
LINE WILLLMADEIT,HASTY INWILBURN CASHALLAYELl IAMS.P.R.SLAUGHTE R) A1 /T RE ER007/I NC

40 6

41 47 47 ALL THE WAY HOME Tamar Braxton
ENE UNDERDOG RWASON. IRA HOMAS.. DAIDASTREETER.I. WIES1 COEN STREAVEINUIRIC

32 9

35 42 48 RE AVoLlL AN1D.1
1T INR WUit BEU RN ASKACFRuUuHeM

FeaA. MILiOleWyif
)C

yrusA&M
larE

HNuOdVsfon

PIC
32 8

50 0 49 WAIT FORA MINUTE
WI fo,.. rm ,ti.,, ., viNSONABIEBER1 YOUAG Iit!,ji,Vil.rtiwittrc 24 4

47 50 50 CLAPPERS Wale Featuring Nicki Minaj & Juicy .1
,,,,,,,, i.,- JAoaNDOUU4NAILSEDAIR0IMANALOUSIIKYLIMIAILSONFATI 114148ATIANIC

37 11

TOP R&B/HIP-HOP ALBUMS"'
LAST 106 ARTIST
VITI1 EITIE 11APA/M/DISIPIBEITIN4 LABEL

Title

BEYONCE
BABA,6000,011.14.111A

Beyonce

EMINEM The Marshall Mashers LP 2
IIENSHADT/AnERUATHANTERSCOPE/IGA

R. KELLY
RCA

Black Panties

DRAKE Nothing Was The Same
YOUNG MONEWCASH MONEY/REDO.

10

4

16

JUSTIN TIMBERLAKE The20/20Expederke(200) A 14

CHILDISH GAPABINO Because The Internet
GLASS101F

Derulo
4 Rises;

MACKLEMORE & RYAN LEWIS The Heist A 65
HACKLE MORE

B.O.B Underground Luxury
REBELROCK/GRAND HUSTLUAILANIK/AG

3

JUSTIN TIMBERLAKE The20/20 ExPedeoCe A 43RU

YO GOTTI lAm
COCAINE 1111ZIK/ERK

ROBIN THICKE Blurred Lines
STAR IRAK/IVERSCOPE/IGA

ARTC1.118/AIMUINDEr AAVIDAIG
JHENE AIKO Sail Out (EP)

TAMAR BRAXTON Love And War
SIRE AlAt INTAPIC

7

24

8

18

0114

0 0

3

KENDRICK LAMAR good kkl, mA.A.d city A 63
TOP DAYKATTERMAIH/INTERSCOPE/IGA

KANYE WEST Yeezus 29
G.O.O.O/ROC.A.FELU/DlE IAM/100AG

JAY Z Magna Carta... Holy Grail 26
ROC4FELLA/ROC RAMON

JOHN LEGEND Love In The Future
G.0.0.0./COLUMBIA

JUICY J Stay Trippy
KEMOSABE/C0i UMW

PUSHA T My Name Is My Name
6.0.0.0./Off JAY/1011X

JANELLE MONAE The Electric Lady
WONDAUND/BAD AIWATLAKTKAG

2 CHAINZ B.O.u.s. II #METIME
DEE JAWICUMG

J. COLE
ROC NATION/COLUMBIA

Born Sinner

SEWNSTREEIER Call MeCrazy,But.»(EM
CDEJATUNTICAG

MARY J. BLIGE A Mary Christmas
1.1ATRIARCHANTERSCOPEAIERVE/V4

ASAP ROCKY Long.Live.A$AP
ASAP wOlOOMDE/P01.0 GROUNDS/RCA

18

19

13

17

17

Pharrell
Gets
'Happy
In its fifth week on Hot R&B/
Hip -Hop Songs, "Talk Dirty"
by Jason Derulo (above)
catapults 49.15 thanks to
gains across all three chart
metrics. According to Nielsen
BDS, the 2 Cha1nz-assisted

cut rose 59% to 8.6 million
impressions and 49% to 1.7
million U.S. streams. Sales -

wise, it increased 59% to
52,000 downloads. according
to Nielsen SoundScan, its best
sales week yet.
"Talk Dirty" arrived Sept. 24

as part of Derulo's Tattoos
EP, but received a huge boost
from the members of One
Direction, who posted a

video of themselves dancing
to the song on Nov. 25. Since
then, Derulo has gathered
and shot footage of other

29

5

12

51

RIHANNA Unapologetic A 59
SEIR/OFF1AAI/101.6

THE WEEKND Kiss Land
KO/REPUBLIC

K. MICHELLE Rebellious Soul
ATLANTIC/AG

TLC
LAFACE/EP1C

TGT
AT UNTIL/AG

20

Three Kings

AUGUSTALSINA DeArtomt uneernieGun (EP)
NNTME ..LLA/DEF /411/1011AG

17

21

12

20

18

LK WAYNE I Am Not A Human Being II 40
1ONET/REPUBI.K

MIKEY360 Reckless Emotions (EP)
36o,

4

ASAP FERG Trap Lord
GRGu./RCA 18

HOPSIN Knock Madness

WALE The Gifted

KID CUDI
Rf DUAL I(

7

26

Indicud

IMINOUSARTISTS Piens rm Gate Pii*Ibu Dan:elms
WATERTOWER

MAC MILLER Watching Movies WithlheSound Off
ROSTRUM

32

24

THE WEEKND Trilogy A 60
X0/RFPuBL1C

JAHEIM
ATLANTIC/AG

Appreciation Day

SOUNDTRACK The Best Man Holiday
RCA

sucataut TheSzmVsRadricDaiskTMG)gidBirdSirls
1017 BRICK SOLID

VARIOUS ARTISTS MMG: Self Made 3
MAYBACH/ATLANTIC/AG

EMELI SANDE Our Version Of Events
CAPITOL

THE LOX
D BLOCK

The Trinity (EP)

BIG SEAN Hall Of Fame
4.0.0.0./DEC NUA/101.

MIGUEL Kaleidoscope Dream
BYSTORM/BLACK ICE/RCA

WIZ KHAUFA O.N.I.F.C.
ROSTRUWATIANIK/AG

TECH N9NE Something Else
StRANGE/RBC

18

10

2

13

82

3

17

63

52

21

artists grooving to the track
for a video titled "Celebrities
Talkin' Dirty," featuring Robin
Thicke, Flo Rida, Austin
Mahone and Ariana Grande,
among others. The clip's
trailer has been watched
85.000 times since it was
uploaded to VouTube on Jan. 7.

After posting four songs
on Hot R&B/Hip-Hop Songs
as a featured artist in 2013-
including 17 weeks at No. 1
with Thicke's "Blurred Lines--
Pharrell Williams opens
2014 with "Happy" debuting
at No. 29. The feel -good track
marks his fourth appearance
as a lead artist and first
since 2006 when "Number
One" (featuring Kanye West)
peaked at No. 40. His best
showing as a lead was the Jay
Z -assisted "Frontin'," which
spent six weeks atop the list in
2003. Williams is working on
his second solo studio album,
due out this year. Debut solo
set In My Mind bowed and
peaked at No. 2 on Top R&B/
Hip -Hop Albums in 2006.

-Rauly Ramirez

Go to BILLBOARD.COM/BIZ for complete chart doto Data for week of 01.18.2014
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HOT R&B SONGSTM

0
TITLE
PRODUCER (SONGWRITER)

RUNK IN LOVE

Artist
IMPRINT/PROMOTION LABEL

Beyonce Featuring Jay Z

WKS ON

CHART

3

2 1 2 HOLD ON, WE'RE GOING HOME Drake Feat. Majid Jordan A
.n. J.:BASHI& ,OACOEVASALGKIIIPLIBK

1 22

0 0 BLURRED LINES
REA...ILL TANS (PAM, L lAms.R.unEKL)

Robin Thicke Featurinse;:vi:,:lrlaRral! A 1 41

4 LOVE MORE Chris Brown Featuring Nicki Minaj
, -.. .., 1.1vERStEr.S.SPURVAK.O.CEIROwlE BA ILINGERALNSAMOOS.01.W.1) RU

3 24

50 IT WON'T STOP Sevyn Streeter Featuring Chris Brown
'3131.1.ASTREETERIANLE9VVROINEMIVIBLEAMAIMPTSTEMPOREUJ MENLO.

4 19

/ 21 0 TALK DIRTY Jason Derulo Featuring 2 Chainz
.bRAJLE.A.,EPKEEREDERK.LEYCAN.S.DOLP ALB.= mLNUSCO:DOSEF) MU. If.XXIS/AIRTER NOS

6 6

,. 8 0 X0 Beyonce
R.B.TE COER.T.NASH.13.KNOWLES (R.B.TEDDER.T.NASH.B.KNOWLES) PARKR000/COLIPAINA

7 3

/ 0 ALL OF ME John Lewd
D.TOEERJOHN LEGEND 0011N LEGE NOT.GAD) 6.0.0.0./COLUMBIA

6 21

9 9 ,,, I LUV THIS SH*T August Alsina Featuring Trinidad James
OTXXLEHEADWALSILASAIDATICNAJEAATY.SRANG IILNASSIATRALUISI likTmE MIXOJRA010 uitABEF ILIA,IDAK

4 31

10 0 30 7.1° ND., T1118ERUK (LTIM MTV MOSLEY MAR N.I.E.F AVER)
Th:lbeftl,a1Z 4 16

Oil i i UP DOWN (DO THIS ALL DAY) T -Pain Featuring BOB
EN MUSTASICIAIADAMET.PARLOMCFARLANEALAINEMITEXOHE,B.R.SIMMONS TR.) KONVICTRIAPPy BEN/RCA

8 17

00 PARANOID
DJ MUSTARD IT,GRIF FIN 1R.OAICFARUNE.B.R.SIMLIONs.

;IRy) 0011a $ign Featuring ,!.g 11 10

h BY 0 HAPPY Pharrell Williams
P.LWILLIAMS (P.L.WILLIAMS) BACK LOT MUSIE/OLUMBIA

13 1

18!i1 RIDE SONO
C.TARPLEY.MSCHULTE (I.SOMERS.MORAIKOC.TARPLEY IR.) REPUBLIC

14 6

13
.1
0 is TItI Beyonce Featuring

IHEBNSHEMAGRANAMAANOMFS,IACOOKE URLIN.S8R0 0OMA
10 3

170 THEY DON'T KNOW Rico Love0,,,, ,,ovri.90our (RICO LOvE.E.GOUDY ii.T.IACCREA) DIVISIONVINTERSCOPE
13 8

0 00 PARTITION
.. ,..L.tficErsuitLuOiltS.W.A.M.N.IUM.Militt. arTie, 17 3

19 230 OWN IT MaCk Wilds
NE VO.S .11 ISREIALS.C.SIAITH.T.WILDS) RAMIFA/LOUDER THAN LIFE

12 8

14 16 iu MY STORY R. Kelly Featuring 2 Chainz
NINETEENBSAAELLY IT.EPPS.R.S.KELLY.P. IEFFERIES) FICA

9 20

00 20 LOLLY MaejOr Ali Featuring Juicy .1 & Justin Bieber
ULESNOCOLIDEMEAMOIDOLHADENESTAUBEREILUOSA,NumI ,BEED AtkIl AirlIEISTSLINIIIK

3 16

6 20 ALL THE WAY HOME Tamar Braxton
THE UNDERDOGS DI.I.MASON. IRA NOVA.. OALEYASTREETERJ. ALIBI COLES) STREAMLINE/EPIC

9 15

18 22 WAIT FOR A MINUTE
.u., lit1:5141.!PvilabZr,LBIEBER (.LNGUYENSTEVENSON.I.BIEBER)

8 9

23 ***FLAWLESS Beyonce Feat. Chimamanda Ngozi Adichie
HiT.BOY.B.KNOWLES.REY REEL (3.KNOWLES.T.NASH.C.HOLLIS.R.REEL) PARK.00/COLLANNA

23 2

15 24 PRETTY HURTS Beyonce
AMMAIIKNOWLES 0.COLEMAN.S.K.I.FURLER.B.KNOWEES) PARKW000/COLUMBIA

15 3

RE-Dtro 0 HURT YOU Toni Braxton & Babyface
BABYFACE (BABYFACE.D.SIMMONSIBRAX TON.A.DIXON) MOTOWN/IDNAG

15 13

111111111.1111111111111111141111HOT RAP SONGS'"
PUK
POS

WES ON

CHART

00 TIMBER Pitbull Featuring Ke$ha 13

Go2 THE MONSTER Eminem Featuring Rihanna I 10

0 3
WHITE WALLS Macklemore & Ryan Lewis Feat. ScHoolboy Q & Hollis
N.i E K 6 ,11.1.,,u1v.R.LEwISADIANLEY.N.WE.1 MACKLEIAORE/ADAMARNER BROS.

3 15

Go 4 23 Mike WiLL Made -ft Feat. Miley Cyrus, Wiz Khalifa & Juicy .1
- .... YulINSPARACHIERADDIALUANIASL TIOALWARICAI LATCRANERSPCOSCCIA

2 16

CP 0 5 MY HITTA YG Featuring Jeezy & Rich Homie Quan
....4111AUTLENLKEILmuR(19RCAOL6A.A.50,WASCKDALLOO DIM AMC

3 14

0 W 0 SHOW ME Kid Ink Featuring Chris Brown
,,,,ELIONESITELTLCALECOMAAGEORGE.C.MCFAUND TIM ALANIKAOLASS CLASSIC/WA

6 10

6 6 7 HOLY GRAIL Jay Z Featuring Justin Timberlake
 WERIAILIAASKAIVRELLIABOIREASCRACCEAKILCADIANTORLO ROC.EUAROf YATOI

A 1 26

0 0 g GAS PEDAL
Sn4k THE 4E1.11/.1(o.w.wOODS.S.A.WILLIALIS)

Sage The Gemini FeaturingFltuEr.iirpil, i rpnulti, 4 24

0 0 9 ALL ME Drake Featuring 2 Chainz & Big Sean
0 aulE.CONY,./..SMADER.1105.0.1.1R 1.1.1.01171.4.1.,0 ,OLAGNOIELCASTIMNYARBUE -..."

4 15

10 0 10 RAP GOD Eminem
,,,,..10.11....,3611.311.R.IUNKILima WLSA4WEIMINI716E

1 12

00 11 HEADBAND B.o.B Featuring 2 Chainz
... FuLAILLEMENCEMAIERI ILVOLIAPRAI TULA. KWAREEKtAMORBREATINITK

11 23

1200 TOM FORD
0.01.350.13 (1.CCARTER.T.V.MOSLEYJ.HARMOM ROCA.FELLA/ROC

AY Z
0( NATION

8 26

1 0 13
BERZERK Eminem
ILITAIUMWSIUDCULTAKFOOARILKTIENALCOLIMIKIEJANUELMAAAMSMO 011,90001111MINAIEWCH

1 19

130 14 THE LANGUAGE Drake
BOUM IA.GRANIMAPALVAN.U.SWEELSARITTERAHERNAMELINILLUAIS) KM MONEY/CASH MCNEVREPUBLIC

9 14

14 0 ig RED NOSE
SAGE THE GEMINI (0.W.WOODS) BUCK 2iritijpint?atTill,

10 25

200 16 SURVIVAL Eminem
DI KHALIL ILIMATIERSIII.KRAINARE.ALCOCK.LROORIGLIESPJNATUA.STRANGO SHAERAFTERMATIONTERS(OPE

4 13

18 200 OLD SCHOOL LOVE upe Fiasco Featuring Ed Sheeran
DJ FRANK E PRJACO.E.SHEERANA.CEDAR.C.EARII-Y.LFRAS) IST A ISM/ATLANTIC

17 8

19 0 is WORST BEHAVIOR Drake
DI DAM (A.GRAMAIA.A.PAUAAN.D.NATC110 YOUNG MONEY/CASH MONEY/REPUBLIC

18 3

17 17 19 HONEST Future
METRO BOOMIN.DI SPINZ (N.WILBURN CASH.L.WAYNE.G. MAU Al/FREE BAND2/E PIC

13 17

23
00SHE KNOWS J. Cole Feat. Amber Coffman & The Cults

,, ,-,,LE ILCOL.E.RJAATTOS.M.FOLUN IACKENNA.R.GILMORE.P.WIIITFIELO) ROC NATION/COLUMBIA
20 4

16 19 21 BOUND 2 Kanye West
- - -,...0.1.06.00.0.110.17.11.11.00.1.191., OLITIARLUMMINA

3 7

000 HOW I FEEL Flo Rida
..SEA 1,,I.D, ,.11, .1.011.1ARCUSANDERSMIRANKSELSISAACA.BRISCUSSE.ANEWILY) POE BOY/ATLANTIC

22 3

22 21 23 POUND CAKE/PARIS MORTON MUSIC 2 Drake Feat. Jay Z
IUNIN.GralLUATATAILVAGURIL...12.1.1,IK,42, wI.NA. 01.1.3tira. CA DOCUAIRSII

17 15

24 FDB
FKI (ELHARTACROBERTS.S.S.BOLDEN) GRAND IIUSELEMILE11

23 6

0 25 SHABBA ASAP Ferg Featuring ASAP Rocky
SYUGSNORTH ID.BRONNLSAMJELAUTASHNGTOILRMAYERSH.G.LENTS) ASAP WORXDWIDEP01.0 GROU/OS/KA

25 2

R&B ALBUNISTM4
L.T IN6 ARTIST

WEEK INIFINNT/DISTRIBUTING LAKE

BEYONCE
PAR1.000iCOLUMBIA

R. KELLY
RC

Beyonce

Black Panties 4

JUSTIN TIMBERLAKE The20/20 ExpeienceQ Of 2) A 14
RCA

JUSTIN TIMBERLAKE The 20/20 Experience A 42

ROBIN THICKE Blurred Lines
STAR MAK/INTERSCOPE/IGA

JHENE AIKO Sail Out (EP)
ARTCLUB/ARTIUTUDEF TAM/IDIMG

TAMAR BRAXTON Love And War
STREAMLINE/EPIC

JOHN LEGEND Love In The Future
4.0.0.D./COLUMBIA

JANELLE MONAE The Electric Lady
WONDALAND/BAD BOY/ATLANTIC/AG

SEVYN STREETER Call Me Crazy, But_ (EP)
CBE/ATLANTIC/AG

nlAtZ4FRI,1095E.NGA Mary Christmas

Pitbull,
Ke$ha
Flo Rida
Roar At
Rap

23 Pitbull and Ke$ha each score
their first chart -topper on Hot

a Rap Songs as "Timber" steps
2-L The track sports a 10%
rise to 5.2 million domestic
streams and an 8% lift to
109 million radio audience
impressions, according
to Nielsen BDS. Last year.
Pitbull took two songs to
No. 3 -"Don't Stop the Party"
(featuring TJR) and "Feel This
Moment" (featuring Christina
Aguilera)-his best peak prior
to "Timber" (which marks

18

18

17

5

12

RIHANNA Unapologetic A 52
SRP/DEF IAWIDIMG

THE WEEKND Kiss Land
XCNRIPUBL

K. MICHELLE Rebellious Soul
ATLANTIC/AG

TLC
IAFACE/EPIC

TGT
ATLANTIC/AG

20

Three Kings

AUGUSTALSINA DowntoftlitelloderTheGul(FY)
NNW MUCOIRADIO KKLA/DEF lAmADHAG

MIKEY36O
300 BOVPOLYPLAT

THE WEEKND
X0/14PUBLK

JAHEIM
ATE ANDC/AG

Reckless Emotions (EP)

Trilogy A SI

Appreciation Day

SOUNDTRACK The Best Man Holiday

EMELI SANDE Our Version Of Events
CAPITOL

MIGUEL Kaleidoscope Dream
BYSTORM/BLACK ICURCA

RAY CHARLES Ray Charles Forever
TANGERINE/CONCORD

VARIOUS ARTISTS Hits Of The 90's
PLATINUM COLLECTION/TURN UP THE MUSK/ERMENTERTmAMENT

17 Ke$ha's first Hot Rap Songs
entry).

21 Los Angeles newcomer
Kid Ink reaches new peaks
on Hot Rap Songs and Hot
R&B/HipHop Songs as

"Show Me" (featuring Chris

18
Brown) jumps 10-6 and 12-8,
respectively. The cut, which

3 samples the 1993 dance/pop
hit "Show Me Love" by Robin
S., rises by 7% to 35 million
in radio audience, as well as

12

20

in 7% in streams to 1.8 million.
Of the streaming sum. 52%

to is from Vevo thanks to the
song's Brown -directed video

52 which has been watched 16
million times globally since its

50 Nov. 11 premiere.
Although still early in its

Hot Rap Songs chart life, Flo
Rida's (below) "How Feel"
reaching a new high point (No.

13

19

RAP ALBUMSTm
fur
WffK

6
MIK

ARTIST
IMpRNIT/DISTRIBUTING EASEL

Title

19 EpAiNEm The Marshall Mathers LP 2
WEB/SHADY/AF IE ALTAI H/INT E RSCOPUtGA

WIS. 0
()TART

0'2
0
O 0

O 0
O 7

0,
CAO
Cli to

00
0

O 0

9urtIcEvicAs...,,,R,,?TjT3 Was The Same

CHILDISH GAMBINO Because The Internet
GlASSNOTE

22) is significant in that the
track is the chart's only title
showing a gain in digital sales.
While overall song download
sales are down 29% following
last week's holiday gift card -

9 fueled levels, "Feel" increases
by 1% to 21,000. according to

15 Nielsen SoundScan.
-Rauly Ramirez

4

MACKLEMORE & RYAN LEWIS The Heist A
MACKLEMORE

65

Iltall.GRAuonum,,,ATT,I,ii!ceirjround Luxury 3

YO GOTT' I Am
COCAINE MUM/EPIC

7

KENDRICK LAMAR good kid, in.AAd dty A
TOP DAWG/AC TERMATIVINTERSCOPE/IGA

KANVE WEST Yeezus 
GOADJR0C A FELLA/DEF IAWIDAAG

101ra
lA/ROC...Vacua

Carta... Holy Grail A

JUICY J
XEMOSASE/COLUMBIA

M.I.A.
N.E.E.T./XL/INTERSCOPE/IGA

Stay Trippy

Matangi

63

29

26

19

9

PITBULL
MR. 305/POLO GROUNDS/RCA

Global Warming 46

PUSHA T My Name is My Name
4.0.00/DEF lAWIEUMG

13

2 CHAINZ B.O.A.T.S. II #METIME
OFF lAWIDHAG

J. COLE
Roc NanoxrcauuelA

Born Sinner

ft,1410.,!ratuouN Long.Live.A$AP

LECRAE Church Clothes: Vol. 2
REACIVINFINI Ty

PITBULL Meltdown EP
MR. 30S/POLO GROUNDS/RCA

UL WAYNE I Am Not A Human Being II
YOUNG MONEY/CASH MONEY/REPUBLIC

ftfPAZEFINI!!?'010 GROuNDS/RCA

HOPSIN
TURK VOLUME

WALE
MAYBACN/ATLANT IC/AG

KID CUDI
REPUBLIC

Trap Lord

Knock Madness

The Gifted

Indicud

MSC MILLER Watding MoviesVrith The Sound Off
ROSTRUM

STARBOMB Starbomb
TARNOW

17

29

51

9

6

39

15

6

24

24

18

3

Data for week of 01.18.2014 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data
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HOT LATIN SONGST"

0 2
DARTS UN BESO Prince Royce
G.R.ROMS.E.DAVILA JR.D.LORA (A.CASTRO.G.GOMEZARIVEROS.G.R.ROTAST SONY MUSK t AT IN 1 25

0 3 PROPUESTA INDECENTE Romeo Santos
&SANTOS (A.SANTOST SO. MUSK LATIN

1 24

LOCO Enrique
.M.IGLESTAS.DAVIITZtriaS FetlIV.itleITISITATIVIln 1 20

6 5 QUE VIVA LA VIDA Wisin
ESALDANAVSABRERASMOMAITORK.PATACIOSS.SALDIMARDELGADOJAMORERA LUNA, SONY MUSK WA 5 15

5 6 L, VAS A LLORAR POR MI Banda El Recodo de Cruz Lizarraga
L.A.LIZARRAGAILIZARRAGA IMA.ROMEROLL.01. FONOVISA/MTLE

5 18

0 7 MI ULTIMO DESE0 Banda Los Recoditos
M.FIGUEROA DEE CASTEL LANOS) DISA/UMLE

7 25

1 0 0 ID21 PUT IT IN A KISS Katherine Alexander 8
MAE. (K.ALEYANDERT GOO VOICE/SUMMA

6

TA.4.
Voz de Mando0 9

MUCHACHO DE CAMPO
INSA/UMLE 26

;:, 4 L. ME INTERESAS Noel Torres
L.LUNA DIAZ (1,01. GEREACIA360

8 22

12 13 0 LA NUEVA V LA EX Daddy Yankee
DADDY YANKELLOS DE IA NAM IR.E.AYALAJ.M.BENITEIT EL CARTEUCAP1TOL LATIN/UMLE i to

14 0 0 CAMBIO DE PIEL
M.ANTMONY.S.GEORGE (ARMS COPELLO.Y.MENRIQUEZ)

Marc Anthony
SONY MUSK t AT PT

12 13

10 l0 13 MUJER DE PIEDRA Gerardo Ortiz
GARITI IG.ORTIZT RAD SW/DEL/SONY MUSK LATIN

10 8

13 0 0 HASTA ABAJO
UTNE 0..VEGUILL A mmavt.LIM SONYASIS/YandelMUSK 1 AT1N

10 12

goo PROMETO OLVIDARTE Tony Dize
R.FINA.E.MICIANO.T.DALIAS.E.SIMPER.X.SEMPER10A.CRUMMUA.R.PINA.T.FUICIANO) PIMA15 8

400 ligRIVAS(:%preERgnIc!canocsl Sinaloense MS de Sergio LizarraI
DISCOS

ga 16 it

11131/ 0 17 BORRACHO DE AMOR Banda La Trakalosa
UNAVEZ (E.VIDR() DISCOS SAB1NAS

15 16

0 18 18 A MIA !1,Ing Los Huracanes del Norte
GA. 16 15

22 22 CO DONDE ESTA EL AMOR Pablo Alboran Featuringpopioi jmetifLAJT2
M.IL.N (PALM., 16 II

0 0 20 LA DOBLE CARA
AURAE. CASTANEDA 1.1AMOS.R.BE(ERRAT

Banda Carnaval
DISA/UNLE

19 12

0 2t 0 RELACION CLANDESTINA Chuy Lizarraga y Su Banda Tierra Sinaloense
C.LIZARRAGA OXHAVEZ ESPINOZA) DISA/UNIE

21 9

0 0 0 LA LUZ
INWITITE (I.E.ARISTIZABALT

Juanes
S.LIL UNIVERSAL MUSK LATINO/WILE

22 3

LTORBELLINO XIII (1.01AVEZ ESPINOZA,
Tito Torbellino XIII Featuring EP:QM 23 TE LA PASAS 198

23 23 24 CHUCUCHA Regales
V.DOTEL.SNACTOW BLOW PIXTOTELLAJERNANDEZ SOTO,

23 13

0 26 NIKIMMEMINIUMMILOVONIIERWMOIII-LIMMUSIVIRR? ..J.RA3UWA RITMO 1110CUti
25 6

24 25 0 MI PEOR ERROR (PRIMERA FILA) Alejandra Guzman
C.ORIEGAJMICHELL (P.PRECIADOLTORREST SONY MUSK LATIN

12 13

0 0 27 TE PIENSO SIN QUERER (PRIMERA Fl LA) Franco De Vita Featuring Gloria Trevi
MSTERN.F.M VITA.A.PUL IDO MARCANO.I.BARRE RA 1F.DE VILA) SONY MUSK LATIN

27 5

0 0 0 EL PERDEDOR Enrique Iglesias Featuring Marco Antonio Solis
C.PAUCARIE.M.ICAESIASMIAARTINEZ BMW UNIVERSAL MUSK LATINO/U/0LE 28 4

27 28 29 CUANMASTAS DE BUENAS Pesado
DISA/UNLE 20 20

0 i 0 NOS ACOSTUMBRAMOS
. NOROSCOPOS DE DUROJMO (..L.DIALP.VALDEZ)

LOS HOrOSCOpOS de Durango30 14

qi 0 0 ALOCATE Alexis & Fido
F............., TWA BMAAMLFACWIZ ISOMM.C.P.RROUPILLRATU DPW MINTETKEVILDDOCZ

31 5

'11113 0 FIN BE SEIM La Original Banda el Limon de Salvador tizarraga Featuring Rio Roma.1. 0.1.0. LUC
31 9

0 0 33 ESA NOCHE
NOT UTST. MOT UM. RiLa'CtiiIA°CAIIVIFUZ 32 4

CSALOANA.V.CABRERAKIMALLE.E.F.VAZOTKI.F.S.ANA.V.CABRERAST
Plan B0 0 CANDY

PIRA
34 2

35 0 DOS BOTELLAS DE MEZCAL tenni Rivera
A.FACE.P.RIVERA (M.VALLADARES °REEL) FONOVISA/UNLE

27 7

as 0 0 BESAS TAN BIEN
C.E.REYES (R.J.ILBRITELC.E.REYES.N.E.G.E.LOPEZT

Farruko
SSA/SKIM 35 16

NOT LISTED (NOT LISTED)
Zion & Lennox0 0 LA BOTELLA

BABY
7 3

42 0 0 LA MAS FUERTE
A.SAAVEDRA.G.NORIEGA K. MT

Ednita Nazario
SONY MUSK LATIN

1 12

38 0 " NO QUERIAS LASTIMARME Gloria Trevi
AAVILA (G.TREVITIOA.GABRIELM.DE . GARZA) UNIVERSAL MUSK LATINO/UNLE

36 5

44 46 0 TRANQUILA 1 Balvin
MARK TA LUNG (LA.0501210 IYALVIN) CAPITOL LATIN/UTILE 34 10

36 37 41 POR FAVOR NO CUELGUES El Komander
A.VALENZUELA.O.VALENZUELA (A.RIOST TwIINS/LA OISCO 35 9

LEW. CASTANEDA (E.MUNOZ..UNOZT
Calibre 50

411 0 EL IMMIGRANTS
DISA/UNLE 4 2

4 4
0LASTIMA QUE SEAS AJENA

P.AGUI.R ...GOMEZ IAASSIASACAZARES) EQUIPOCCIOMemluiil2r. 3 9

0 44
NACI AQUI Tito "El Bambino"
TITO EL 13AMB11.0.1.BERRIOS NIEVES (TITO -EL BAMBINO-.L.BERRIOS NIEVES) ON FIRUVEREMUSIC

41 3

0 4 45 UN ANIMAL Los Canarios de Michoacan
.10...NAVA ILTALDRIAJLNAvAl TONOvISAAPRE

35 12

47 40 46 SOLO BUSCO AMOR Limi-t 21 Featuring Tito "El Bambino"
UfOMESSERMUMMI UMTW UJIJ6RS5EMN1yNFYJNZRNUOUPO4APOWVIAEDOSKIEA SORMSCATRI

36 7

39 a9 47 FEELING HOT Don Omar
DON OMAR MAILANORON RIVERAA.CASSELLT MACNETE/UMLE 22 17

0 0 !?2n7fg, La Nobleza de Agiii11,1 48 3

...TRY 0 HEY Toby Love
S.GEORGE KARIVERA.1.1.ROSARIO PENA.E.R.SMAZAR.S.DURANT TOP STOP

43 4

mooRuNTor 0 EN LA SIERRA YEN LA CIUDAD-LA CHINA Javier Rosas
NOT LASTED (NOT UST. JAVIER ROSAS

50 1

TOP LATIN ALBUMS"'
ARTIST
IMPRINT/DISTRIBLI U v

Title

MAI IPILLI 869.5eunrefiVraDesdelloritureflite1
FONOvISA/uMLE

MARC ANTHONY 3.0 0
SONY MUSIC TATIN

25

GERARDO ORTIZ Archivos de Mi Vida
BAD SIN/OEL/SONYMMIC LATIN

PRINCE ROYCE Soy El Mismo
SONY NUS( TAM

MARCO ANTONIO SOLIS Gracias Por Estar Aqui
UNIVERSAL MUSIC LATINO/WALE

ALEJANDRO FERNANDEZ Confidencias
UNIVERSAL MUSIC LAT WO/UMLE

YANDEL De Lider A Leyenda
SONY MUSK t ATM

VARIOUS ARTISTS Radio Exitos El Disco del MO:2013
FONOVISA/UNLE

VARIOUS ARTISTS Banda #1's 2013
FONOVOA/ULILE

JENNI RIVERA La Misma Gran Senora ,L
FONOVISMIIALE

PRINCE ROYCE
TOP STOP/SONY MUSK LATIN

I's

IL VOLO Masue Amor

LUIS CORONEL Con La Frente En Alto
EMPIRE PRODUCTIONS/DEL/SW MUSIC LATIN

VARIOUS ARTISTS Corridos ttl's 2013
FONOvISA/UMLE

ARJONA Metamorfosis: En Vivo
METAMOREOSIS/WARNER LAMA

ARCANGEL Sentimiento, Elegancia & Maldad
ROW FACTOCOPINA/SONY MUSIC LATIN

ROBERTO TAPIA Lo Mejor de Roberto Tapia
FONOVISA/UMLE

CARLOS VIVES Corazon Profundo
GAIRA/WK/SO. MUSIC LATIN

ALEJANDRO SAE La Musica No Se Toca: En Vivo
UNIVERSAL MUSIC LATINO/UMLE

CALIBRE SO Corridos de Alto Calibreawn.
SAMUEL RECOPO DE CRUZ UZARRAGA HaciendoHistoria
FONOVISAIMILE

ANDREA BOCELLI Amor En Portofino
SUGAR/ALPAUD/UNITERSAI. NUS( LATINO/WALE

VARIOUS ARTISTS Las Gruperas Romanticas
FONOWSA/MILE

VARMUS ARTISTS Sergio George PreseMs: Salsa Giants
TOP STOP

LUCHO ENKA Historia de UniM1On Duetos Con
ENELIUSIUUNIVERSAL MUSK LATINO/UIRE

6

13

19

9

56

59

39

16

12

7

25

37

8

10

9

12

28

8

LATIN AIRPLAYT"

010
01CD
01

o
00
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TITLE

ttl G G

Artist MS DA
NAV

PURIM A KISS Katherine Alexander 6
.0 VOICE/SUP/MA

LOCO 1uspiiiitiaeAlesias Feat. Romeo Santos 19
UNIVERSAL

QUE VIVA LA VIDA
SONY MUSIC LATIN

wisin Is

DARTE UN BESO Prince Royce 25
SONY MUSK LATIN

VASA LLORAR POR NI Banda El Recodo de Cruz Lizarraga 18
FONOVISA/UNTLE

VIVIR MI VIDA Marc Anthony 37
SONY MUSK LATIN

ME INTERESAS Noel Torres 21
Guiniumao

ELMER DENS MAWS likidladon Bala el Limon& Rene Gyedlo 33
DISA/UMLE

LA NUEVA Y LA EX
EL CARTEL/CAPITOL lATINAMIlf

Daddy Yankee 9

PROPUESTA INDECENTE Romeo Santos 23
SONY MUSIC LATIN

MUCHACHO DE CAMPO Voz de Mando 22
OTSA/UMLE

MI ULTIMO DESEO Banda Los Recoditos 22
DISA/UNLE

CAMBIO DE PIEL Marc Anthony 13
SONY MUSK LAM

PROMETO OLVIDARTE
PIRA

Tony Dize 8

HASTA ABAJO Yandel 31
SONY MUSIC LATIN

BORRACHO DE AMOR Banda La Trakalosa 11
DISCOS SAB1NAS

A MI MODO Los Huracanes del Norte 15
GARNER

MUJER DE PIEDRA Gerardo Ortiz 8
BAD SM/DEUSONY MUSK LATIN

DONDE ESTA EL AMOR Pablo Alboran Feat. Jesse & Joy to
PARLOPHONE/WARNER LAMA

RJELATION CLANDESTRIA Chuy Lizarraga y Su Banda Tierra Sinaloense 9
DISA/UMLE

TE LA PASAS Tito Torbellino XIII Feat. EP 7
KlUBO

LA DOBLE CARA Banda Carnaval 11
DISA/UMLE

LA FOTO DE LOS DOS Carlos Vives 8
GOMA/W.0AT MUSK LATIN

VIVEME Laura Pausini & Alejandro Sanz 3
MINER LATINA

CHICA IDEAL Chino & Nacho 7
BIAGNACITUE/UNILE

Alexander
'Kisses' Up
To No.1
Debut single "Put It in a Kiss"
from newcomer Katherine
Alexander (above) bounds 5.1
on Latin Airplay, becoming the
first chart -topper on the list by
a female since Thalia reached
the summit in May 2013 with "Te
Perdiste Mi Amor" (featuring
Prince Royce). Prior to Thalia.
one would have to go back to
Oct. 27, 2012, to find another
woman at the summit, when
Leslie Grace hit No.1 with
debut single "Will You Still Love
Me Tomorrow."

Alexander's Spanglish
adaptation of the Irving Berlin
classic "Puttin' On the Ritz"
claims Greatest Gainer honors
as the track jumps 30% to 11.5
million audience impressions,
according to Nielsen BDS. The
song climbs 11-8 on Hot Latin
Songs, despite its nonavailability
for streaming or digital
download. Latin radio network
Spanish Broadcasting System
has rallied around the track,
placing it in heavy rotation
on most stations, including
large -market outlets like WSKQ
New York (2.1 million audience
impressions this week) and
KXOL Los Angeles (1.1 million).
Fellow SBS station WXDJ Miami

posted the most plays in the
current seven-day tracking
period with 110 total spins.

Juanes steps 24-22 on Hot
Latin Songs with new single
"La Luz" rising to 4.6 million
audience impressions (a 25%
increase), according to Nielsen
BDS. The song debuted on

the Jan. 4 chart at No. 30 and
climbed to No. 24 the next week.
Juanes, who has logged eight
No. ls on the list, last charted
with "Me Enamora," which
peaked at No. 2 in July 2012.
"La Luz" is the first cut from the
Colombian rocker's upcoming
studio album, although an

official release date hasn't yet
been announced.

-Amaya Mendizabal
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REGIONAL MEXICAN AIRPLAY"

O 5

O 0
0
O 0
O 0
O 10

o

Artist AKT OS
OHM

VASALLORIMPORNI Banda EIReadocleCruzLiarraga 19
FONOVISAAII/LE

ME INTERESAS
GERENCIA360

Noel Torres 23

ELRWEADETUSZAPATOS takrolafora Bandadlincode Rene Callad0 33
INSAAJLILE

MUCHACHO DE CAMPO Voz de Mando 32
DISA/UMLE

MI ULTIMO DESEO Banda Los Recoditos 26
DIWUMLE

BORRACHO DE AMOR Banda La Trakalosa zo
DISCOS SABINAS

A MI MODO
GARIAEX

Los Huracanes del Norte 19

MUJER DE PIEDRA
BAD SIN/DEL/SONY MUSIC LATIN

Gerardo Ortiz 8

Amami; CLANDESTiNA Chuy Lizarraga y Su eanda Tien Sinacerse 10
DISA/UMLE

TE LA PASAS Tito Torbellino XIII Feat. EP 8
KlUBO

LA DOBLE CARA
DISAJUMLE

Banda Carnaval 16

ME ENAMORE Roberto Tapia 28
TONOVISA/UMLE

ME GUSTAS MUCHO
rottowwukkE

Codigo FN 36

CUANDO ESTAS DE BUENAS Pesado 22
DiSAiouiE

HRIIOSA EXPERIDICIA Batt 9ralouse US de Serge Lear* 7
UiSCOS SAUinni

LATIN POP AIRPLAYTM
THIS TITLE
WEEK imoitimT/PstOmml0Nuitia

DARTE UN BESO
SONY MUSK WIN

Artist W[S OR
CHART

Prince Royce 25

0
0

010

010
010

0

QUE VIVA LA VIDA
SONY MUSIC LATIN

Wisin 15

LOCO Enrique Iglesias Feat. Romeo Santos 19
UNIVERSAL MUSK UT INCAHALE

LA NUEVA Y LA EX
EL CARIEUCAPITOL WINAILLE

Daddy Yankee to

PROPUESTA INDECENTE Romeo Santos 23
SONY MUSIC LATIN

VIVIR MI VIDA Marc Anthony 36
SONY MUSIC LATIN

HASTA ABAJO
SONY MUSIC LATIN

Yandel 12

DONDE ESTA EL AMOR Pablo Alboran Feat. Jesse & Joy 12
PARLOPHONEAVARNER LATINA

CAMBIO DE PIEL
SONY MUSIC LATIN

Marc Anthony 12

VIVEME Laura Pausini & Alejandro Sanz 4
WARNER LATINA

LA FOTO DE LOS DOS
GAIRA/WK/SONY MUSK LAI IN

Carlos Vives 8

LA LUZ
UNIVFRSAI MUSK lATINO/UMIE

manes 3

CHICA IDEAL
BK.A4ACMETE,1iMLE

Chino & Nacho

IIIPEOR ERROR (PRIMERA FILA) Alejandro Guzman 11
SONY MUSIC LAIIN

PROMETO OLVIDARTE
RNA

Tony Dize 7

TROPICAL AIRPLAYTM
Inn TITLE

IMPAIMIT/PROIEMON LASKI

010
010

0

O 0
010

Artist

PROPUESTA INDECENTE Romeo Santos 23
SONY MUSK LATIN

UNIVERSAL MUSIC

[-jar Iglesias Feat. Romeo Santos 19

CAMBIO DE PIEL
SONY MUSIC LATIN

Marc Anthony to

PERDI EL CONTROL
MATILDA

DARTE UN BESO
.0Nr MUSIC LATIN

Prince Royce 25

CHICA IDEAL
,,,MACHETE/UMLE

Chino & Nacho 10

QUE VIVA LA VIDA
MUSIC WIN

Wisin 14

HEY Toby Love 14

ODIO NO ODIARTE Leslie Grace 9

133 PUT IT IN A KISS Katherine Alexander 5
GOLD YOKL/SUMMA

LA NUEVA Y LA EX
CARAL.PITOL LATIN/WAE

VIVIR MI VIDA
SONY MUSIC LATIN

INTERESADA

Daddy Yankee 9

Marc Anthony 36

Kalimete to

RSOPA DE CARACOL YUPI Elvis Crespo 75at. Fitbul I 13
FLASI.V6US A PiSTAINFIAUL

CONMIGO TE VAS Grupo Mania 8
[1.F

REGIONAL MEXICAN ALBUMS"
ust IH.S ARTIST

{)1111,6UTIS4 4A6,
Title WKS (A

(HAP,

JENNIKVERA 1969SieropretEttYnoDesdel/orIerrey:Partel 5

FONOTHAMMIE

GERARDO ORTIZ Archivos de Mi Vida 6
BAD SIN/DFL/SONY MUSIC LAIN

VARIOUS ARTISTS Radio Exitos El Disco del Anoi 2013 11
FONOVNA/UIRE

JENNI RIVERA La Misma Gran Senora 56
FONOVISANIALE

LUIS CORONEL Con La Frente En Alto 16
EMPIRE PRODUCTIONS/DR/SONY MUSK LATIN

VARIOUS ARTISTS Corridos 41'5 2013 8
FONOVISAAHILE

ROBERTO TAPIA Lo Mejor de Roberto Tapia 25
for 0.411

CALIBRE 50 Corridos de Alto Calibre It

BANDA EL RECODO DE CRUZ LIZARRAGA HuiendoHistoria jri

VARIOUS ARTISTS Las Gruperas Romanticas 12

VARIOUS ARTISTS Las Bandas Romanticas Ainerica 2013 so

LOS INguirros DELIKIR'ff UsPsychosdelConidolosPsiomatas 20
EAG1.1 .t muSlUIINIVERSAL MUSK LAT INO/UMLE

VOZ DE MANDO Los Mejores Corridos De
DKANLILE

17

GRUPO EXTERMINADOR Pachangon En El Infiemo 6
votritu9uutavotsAt MUSIC LAHNO/USILF

CHALINO SANCHEZ
MUSART/SAINOA

15 Exitazos 25

LATIN POP ALBUMS"
AU THIS ARTIST

WLfK wEr. IMPFINHOiSTRIRLITz. IIBCI

Title WKS IA
CHIPI

MARCO ANTONIO SOLIS Gracias Por Fstar AgUi It
UNIVERSAL MUSIC LAIINONIALE

ALEJANDRO FERNANDEZ Confidencias 19
UNIVERSAL MUSIC LATINCIAIMIA

IL VOLO Mas Que Amor 39
OPERA BIPS/GATICAPENTORANTERSCOPE/UNIVERSAI. MUSK

ARJONA
METAMORrOSISAVAPER LATINA

CARLOS VIVES
GAIRAMK/SONY MUSK LATIN

Metamorfosis: En Vivo 12

Corazon Profundo 37

ALEJANDRO SANZ La Muska No Se Toca: En Vivo
UNIVERSAL MUSIC LATINO/ULU

ANDREA BOCELLI Amor En Portofino
SUGAR/ADIUD/UNNIRSAL MUSK LATINOAIMLE

LUCHO GATICA Historia de Un Amor: Duetos Con
VEND/USK/UNIVERSAL MUSIC LATINO/UMLE

MARILEYDA
UNIVERSAL MUSIC LATINO/WAIL

EDNITA NAZARIO
SONY MUSIC LATIN

Desde Hoy

El Corazon Decide

MAFIA Exiliados Es La Bahia: Lo Mejor de Marta
WARNER LATINA

9

3

11

71

GLORIA TREVI De Pelicula jj
UNIVERSAL MUSIC LATINOAIMLE

VARIOUS ARTISTS Musica En Tiempos 7
POPULAR

VARIOUS ARTISTS
UNIVERSAL MUSIC LAT INONIA

Latino 41's 2013

VARIOUS ARTISTS Lo Mejor de Lo Mejor 2013
SONY MUSIC LATIN

TROPICAL ALBUMSTM
ARTIST
IMPRINT/DISTRIMITING LABEL

MARC ANTHONY
SONY MUSK LAHR

5

3.0 25

PRINCE ROYCE Soy El Mismo 13
SONY MUSIC LATIN

PRINCE ROYCE
10P STOP/SONY MUSK LATIN

# P5 59

VARIOUS ARTISTS Sergio George Presents: Salsa Giants 28
TOP STOP

ELGRANCOMBODEPUERTORICO 50 Arisersvia: Primer1blurnen
EGC

JUAN LUIS GUERRA 440 Asondeguerra bur
CAPITOL LAT INAALE

ELVIS CRESPO One Flag
FLMII/VENNUSK/uNIVERSAL MUSK LAtiNO/UmLE

man %mini talon Ink Osee Ram de Ku Ints

LESLIE GRACE
TOP STOP

Leslie Grace

ROMEOSANTOS The Krig Stas *Odd Out At Makin SquaeCardEn
SONY MUSIC LAIIN

VARIOUS ARTISTS Latin Hits 2014: Club Edition
RANEE

GRUPOMANIA Poderoso
FLAME

TITO NIEVES Mis Mejores Recuerdos
70P STOP/SONY MUSK WIN

VARIOUS ARTISTS Simplemente... Puerto Rico
SONY MUSIC LATIN

VARIOUS MRS Nayitdes En Bon nquet Tritiuto A Los Grandes
FIMPKING NUS*

11

34

4

3

28

62

7

6

7

CO `4-,-
\

0

C

TRADITIONAL JAZZ ALBUMS"
ARTIST

t SYRIBUHN6 IABfI

1 11 MICHAEL BUBLE To Be Loved 37

GREGORY PORTER Liquid Spirit 16
Ina Noir

PINK MARTINI
NEW

Get Happy is

FRANK SINATRA Sinatra: Best Of Duets 7

FRANK SINATRA NH PR. S/CAPHOL/W.

SOUNDIRACK Boarn4k (onkel% 2:11userom The H80 Otiginal5eries 16
1413CVABKCO

FRANK SINATRA Icon: Frank Sinatra 13
EAMTOUUME

CECILE MCLORIN SALVANT Womanchild 26
MACK AVENUE

THE RAT PACK Icon: Christmas With The Rat Pack It
FRANK SINATRA ENTERPRISES/CAPITOL/PIE

DIANA KRALL Glad Rag Doll 66
VERVE/VG

NATAUE COLE Natalie Cole En Espanol 27
vERVING

HARRY CONNICK, JR. Every Man Should Know 29

FRANKSINAIRA Sinatra Cues: Twendeth Anniversary Otte Edition) 7
FRANK LSAT. E NT E RPRISES/CAPITOIAUM E

PRESERVATION HALL JAZZ BAND That's It! 23
LLCM.,

TICIINIESIORIB CORM Mt D. MILL PAMIKOIL WWI( 20
MOP NOIF

THE RAT PACK
CAPITOWME

Icon: The Rat Pack 12

CONTEMPORARY JAll ALBUMS"
LAST THIS ARTIST
WEEK WEEK iMPRDITANSTRIBUTING LOKI

#1
1 SINS

Title rt.,
CSI I:

ROBERT GLASPER EXPERIMENT Black Radio 2
BLUE NOTE

10

0

0
0

KEIKO MATSUI
SHANACHK

Soul Quest 23

TROMBONE SHORTY Say That To Say This 17
VERVE FORECAST/VG

DEMIGHLIIIIMITAKOHNIVIKIVAISM It8laiteettartirot 30
CONCORD

BONEY JAMES
CONCORD

The Beat 39

O ,

O '

O 0
O 9

NAJEE The Morning After it
5HANACHR

GEORGE DUKE DreamWeaver 25
PM/HEADS UPKONEORD

ANDRE WARD Caution 42
OLKEN OF SHEI1A/HUSH/ORPHEUS

EARL KLUGH Handpicked 23
HEADS UP/CONCORD

10 MAYSA
SHANACHIE

Blue Velvet Soul 29

0
0

PAUL HARDCASTLE Paul Hardcast le: VII 46
TRIPPIN Te RHYTHM

PIECES OF A DREAM In The Moment 19
SHANACHIE

O 0
O 0

RE

AL DI MEOLA All Your Life: A Tribute to the Beatles is
INAKUSIIK

PAUL HARDCASTLE The Chill Lounge: Volume 2 14
TRIPP. le RHYTHM

STREET2E Body Pant Smooth Urban Jazz nbes On Ws 41 R&8110 6
.NACNIF

SMOOTH JAZZ SONGSTM
TITLE
HINIIIINTIPROMOTION LABEL

SNAP Nicholas Cole Feat. Vincent Ingala 19
CUTLIORE

STEPPER'S "D" LITE Pieces Of A Dream
,HANACHIE

AT YOUR SERVICE Oli Silk Feat. Julian Vaughn
TRIP. H. RHYTHM

19

20

160TRUP FEEL 6000) toe Weald AlbriplinIAbatiRited Elk 12
CONCORD..

HACIENDA
HEADS UP/CMG

WITH YOU ALL THE WAY

Jeff Lorber Fusion

Steve Cole

21

21

AG UA DO BRASIL Craig Sharmat 14

IF I COULD FLY
VINCFN ..6

Vincent Ingala 21

GROOVE-O-MATIC
INNERVISION

Blake Aaron 12

JUJU'S GROOVE
TRIPPIN RHYTHM

Julian Vaughn

SAVOIR FAIRE Patrick Lamb
PATRICK LAMB

8

EMERALD CITY
SHAMA..

Brian Simpson

SHAKE YOUR BODY (DOWN TO THE GROUND) bwb
HEADS UP/CMG

LISTEN 2 THE GROOVE
SHMaktmlE

lessy

CHAMPS ELYSEES Najee
SHANACHIE

11

7

20

Data for week of 01.18.2014 I For chart reprints coil 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data CD



TRADITIONAL CLASSICAL ALBUMST"
ARTIST
IMPRINT/DISTRIBUTING MIL

#1
3418

Title 17=1'

HILARY NAHN/CORY SMYTHE CP,Sii,i74 HOPI HAI Dues 8
I. ()DEC. CLASSICS

BENEDICTINES OF ILAINAMEN OF APOSTLES WthalSairlsItEpies 35
BENEDICTINES Of MARY/OE LIoN 11.1, 01,A

CHRIS THILE Bach: Sonatas & Partitas, Vol. 1 22
NONESUCH/WARNER BROS.

LIBERA (PRREMAN) Angels Si% Christmas In Ireland 7
WARNER CLASSICS

111111116/91MINUYARSWPRONT ORM ItaftwirwHiProkierri u
OG/DECCA CUSSICS

JEREMY DENK J.S. Bach: Goldberg Variations 14
NONESUCH/WARNER BROS

SOUNDTRACK Downton Abbey: The Essential Collection 33
CARNIVAL/MASTERPIECE/DE.

FRIAR ALESSANDRO
MCA

Voice Of Joy io

VARIOUS ARTISTS Fifty Shades Of Grey: The Classical Album 63
CAPITOL

IN SILK ROAD ENSFARKENTHT040 YA A Phylist Without kakis is
SOW, CI ASSICAL/SO4Y MASTERWORKS

DOMINICAN SISTERS OF VARY Rater Eucharistiae (Maher 01The (Khans!) 21
OEC(4

KAUFMNIHOROIESTER DER DEUTSCHOI WER BERLIN Wagner 14
DECCA/DG/DECCA CLASSICS

AUDIOMACHINE Tree Of Life
AUDIOMACHINE

FRIAR ALESSANDRO Voice From Assisi
DECCA

QUADRIGA CONSORT On A Cold Winters Day
CARPE OHM/DEUTSCHE HARMONIC LAUNDI/SONY MASTERWORKS

li

9

10

CLASSICAL CROSSOVER ALBUMST"
r T. ARTIST

mPRENT, DISTRIBUTING UHL

0'0 Ns

Title rax

LINDSEY STIRLING Lindsey Stirling 68
UNDSEYSTOMP

THE PIANO GUYS A Family Christmas 11

PORTRAIT/SONY MASTERWORKS

THE PIANO GUYS The Piano Guys 66
MASTERWORKS/SONY MASTERYKIID3

RUMEN STEAMROLLER/CHOI PRIKUNOW DriStmaiSymphony II 12
AMERICAN GRAMATWONE

ANDREA BOCELLI
SUGAR/ALMUD/YERVENG

THE PIANO GUYS
PORTRMT/SONT MASTERWORKS

IL DIVO
TYCO/COLUMBIA

Love In Portofino II

The Piano Guys 2 35

A Musical Affair 9

IL VOLO Buon Natale: The Christmas Album li

THE TENORS Lead With Your Heart
VERA),

47

IL VOLO We Are Love: Special Edition
OPERA BLUES/GAT ICA/RENTOR/INTERSCOPE/IGS

ANDREA BOCELLI Passione
SUGAR/VERVE/VG

FORTE
SYCOKOLUMBIA

Forte

IL VOLO Mas Que Amor
OPERA BUIES/GATKAMMITORMIERSC MISIC WINOARELE

THE TEXAS TENORS You Should Dream
THE EMS TENORS

ANDREA BOCELLI Amor En Portofino
SUGARMLEILM/UNIVERSAL MUSK LATINO/UM

WORLD ALBUMSTM
AST INN ARTIST

WEEK HNNuNT,OESTINAUTING LABEL

BOMBINO
HONEST, AAPNLP BOOS.

32

49

8

32

4

NO1113(1 31

CELTIC THUNDER Mythology 46
CEL1K THUMDER/VERVENG

STROMAE
MOSAERTKASABLANCA/REPUBLIC

Racine Carree

CELTIC THUNDER Christmas Voices
CELTIC THUNDER/AOHD

ANOUSHKA SHANKAR Traces Of You
OG/DECCA CLASSICS

ROKIA TRAORE
NONESUCH

Beautiful Africa

20

12

II

7

ANGEL JULIAN Gourmet Entertains: Taste Of Italy 37

RYAN KELLY Life
RK

EXO 12Weolyi Gijeog Miracles In December (EP)
SM.

CARLA BRUNI Little French Songs
TEOREMAIBARCLAWVERVF/vG

VARIOUS ARTISTS IVs A Scream How Levine Does The Rhumba
sHouv

4

34

2

VARIOUS ARTISTS Best Of Irish & Celtic Favorites
SONOMA

G -DRAGON Coup D'etat, Pt. 1 (EP)
YG

16

DEAD CAN DANCE
INAS

Anastasis

VARIOUS ARTISTS Putumayo Presents: World Yoga
PO MAYO

43

7

c0

0
C

HOT CHRISTIAN SONGST"
IASI

WEEK

1.
WEEK

0
1010
10
10

o
O 0
0
0
0
0
0
0
0
0
0
0
0

TITLE
MPRINT,PROLMMIDNIARTT

Artist

OCEANS (WHERE FEET MAY FAIL) United
HILLSON4/SPARROW/C4.01 CMG

0
0
0
0
0

13

0
0
0
0

0

19

0
21

0
O 0

O 0

OVERCOMER Mandisa
,PARMM/CAP1101. CMG

16

32

BEAUTIFUL DAY Jamie Grace
GOTEE

24

THE ONLY NAME (YOURS WHIM) Big Daddy Weave
ERVENTNKMD.CUR11

THIS IS AMAZING GRACE Phil Wickham
FAIR TRADE

33

21

SPEAK LIFE tobyMac
FOREFRONT/CAPITOL CMG

LORD I NEED YOU Matt Maher
ISSENTIM,PLE

LOVE TAKE ME OVER Steven Curtis Chapman
PEUNION/PLG

22

48

24

KEEP MAKING ME Sidewalk Prophets
FERVENT/WORD CURS

13

ALL YOU'VE EVER WANTED Casting Crowns
BEACH STREET/REUNION/PLG

18

YOUR GRACE FINDS ME Matt Redman
SIXSTEPS/SPARRCITWCAPITOL CMG

SHAKE MercyMe
TAM TRADE

20

8

GOD'S GREAT DANCE FLOOR Chris Tomlin
SIXSTEPS/SPARMWCAPIME CMG

LOVE ALONE IS WORTH THE FIGHT Switchfoot
ioPL EMT TANTIC/WORMCUREI

26

13

BROKEN HALLELUJAH The Afters

I AM

12

Crowder 7

WITH EVERY ACT OF LOVE Jason Gray
AluToTs

I CAN JUST BE ME
,A .C. TRADE

Laura Story 19

NOT GONNA DIE
ADPIT ruuli

Skillet 7

WRITE YOUR STORY Francesca Battistelli

WHO WE ARE

3

Switchfoot 7

LET THEM SEE YOU JJ Weeks Band 8

UNASHAMED OF YOU Chris August 19

HOPE IS WHAT WE CRAVE for KING & COUNTRY

ALIVE

20

Young & Free 9

HOT GOSPEL SONGS"
IAST iX

ATEA ALIA

O 0
O 0

0
0
0
0

0
0

0

TITLE
IMPRINT, PROM.MTS, TART

BEAUTIFUL DAY
GOT El

A TT:

Jamie Grace 3

BREAK EVERY CHAIN
MOTOWN GOSPEL

Tasha Cobbs 52

EVERY PRAISE Hezekiah Walker 42
RCA INSPIRATION

IT'S WORKING
RCA INSPIRATION

William Murphy 23

6 THE GIFT Donald Lawrence
OUIET WATER/EONE

7 NOTHING WITHOUT YOU Jason Nelson
RCA INSPIRATION

IF HE DID IT BEFORE ...SAME GOD Tye Tribbett
MOITYPINGOSPEL

to WITHHOLDING NOTHING William McDowell
°EMERY ROOM/EONS

I ON 1 Zacardi Cortez
BUCKSLIOICE/WOOLDWIDE

I CAN ONLY IMAGINE Tamela Mann
TILLMAN,.

ZA.

0
14

0

NEW 0
NEW

0
21

NEW fit)

LIVE THROUGH IT James Fortune & FIYA
n.: woRLDrtoM

PERFECT PEOPLE The Walls Group
,0 SOUL/RCA INSPIRATION

OUR GOD Micah Stampley
INTEREACEAKITOWN GOSPEL

SUMATONUOTE nraduaMas Entire linehy.H Waal MiRos
,.,n'T=A

HE TURNED IT lye Tribbett

UNTIL I PASS OUT Uncle Reece

31

34

45

19

28

16

9

17

8

19

a

16

CHRISTIAN ALBUMS"
AST

ATEA
ARTIST
EIARRENT/DISTRIRUTING 1 ARI

VARIOUS ARTISTS WOW Hits 2014 is
PROMEN 1/wORO.CURIT/CAPI TOL CMG

SKILLET

CASTING CROWNS

Rise zs

The Acoustic Sessions (Volume One) 41

VARIOUS ARTISTS WOW Christmas (Blue) 13
yi.,40TD.R8

LECRAE Church Clothes: Vol. 2 9

Zion as

NEWT IV

Hi LLSONG UNITED
NIT T SONG/SPARROW/CAPITOL CPAG

CHRIS TOMLIN
SIXSTEPS/SPARKNUCAPITOt CMG

Burning Lights 52

MANDISA
SPARROW/CAPHOL CMG

Overcomer 19

THIRD DAY Miracle
ESSENTIAL/PLG

61

0
O 0
O ©

GG

VARIOUS ARTISTS Top 25 Praise Songs: 2014 Edition
MARANATHAVCAPITOL CMG

16

HILLSONG YOUNG & FREE We Are Young & Free
HIELSONG/SPARROW/C.T01. CMG

14

INDMUCTIVEDIPERINEN Cwufire:WonhedUerounityRimagied
KADEN WOVE f APE RIMEIJANTEGRITy

41

BUILDING 429 We Won't Be Shaken 30
ESSOITIAL/PLG

to TOBYMAC
TON ROA I.R1101. CMG

BETHEL MUSIC

Eye On It 71

Tides 13

TENTH AVENUE NORTH The Struggle n

VARIOUS ARTISTS WOW Hits 2013 67

STEVEN CURTIS CHAPMAN The Glorious Unfolding 14

LEC RAE
FORTY

NEWSBOYS
ST:T.:OW/CAPITOL CMG

Gravity 70

Restart 17

ALAN JACKSON Precious Memories: Volume II 41
ACRAMI NASHVILLUCAINTOL CMG

PHIL WICKHAM The Ascension 14

AUGUST BURNS RED Rescue & Restore 20

PLUMB

MISTY EDWARDS Only A Shadow 4
',TN:INNER/INTERNATIONAL HOUSE OF PRAYER

Need You Now 44

GOSPEL ALBUMS"
ARTIST

O 0 tt
0
0
O 0
O 0

0
O /

Co Co
IS II

O 12

0 13
14

O 0
O 16

0
1B

O 19

O 0
O 0
O 0
O 0

24

O 0

TASHA COBBS
MOIMMIGOSPIL/CAPITOL CMG

Grace (EP) 48

TAMELA MANN
!HEYMANN

Best Days

LECRAE
REACH/INFINITY

Church Clothes: Vol. 2 9

WILLIAM MCDOWELL Withholding Nothing
DELIVERY ROOM/EONS

9

TYE TRIBBETT
MOTOWN GOSPEL/CAPITOL CMG

Greater Than 22

WALKING IN FAVOR John P. Kee. Zaordi CortezG Shaven Bigby I

REJOICE WITH ME Bobby Jones Featuring Faith Evans 3

FOR YOUR GLORY Tasha Cobbs 7

EVERYBODY PRAISE Temple 01 Deliverance Women's Choir 10

THE SAINTS Andy Mineo Featuring KB & Trip Lee 2

HOSANNA Norman Hutchins 17
IR

ROUND OF APPLAUSE Lecrae 7
REACH

THERE Latice Crawford is
RCA INSPIRATION

4411125 UNO UNO SEIS Andy Mineo Featuring Lecrae
REACH

WILLIAM MURPHY
RCA INSPIRATION/RCA

God Chaser 48

LECRAE
NEINITY

Gravity

HEZEKIAH WALKER Azusa: The Next Generation

70

VARIOUS ARTISTS WOW Gospel 2013
!.'RU INSPIRATION/RCA

so

DONALD LAWRENCE 20 Year Celebration Vol. h Best RN Last IS

DE ITR ICK HADDON RV/. (kstoring Everything Damaged) 18

ANDY MINED Heroes For Sale 37

ISAAC CARREE Reset

SOUNDTRACK Black Nativity: Music From The Motion Picture
INSPIRATION/RCA

ISRAEL & NEW BREED Jesus At The Center: Live

28

FRED HAMMOND United Tenors: Hammond, Hollister. Roberson. WARP
RiA INSPiTTATDA:RCA

41

THE CANTON SPIRITUALS Keep Knocking
NIALACO

MARVIN SAPP
RCA INSPIRATION/RCA

Christmas Card 11

JOHN P. KEE AND NEW LIFE Life And Favor
LIFE

GG

72

JONATHAN NELSON Finish Strong 34
TUNES/KAREW/MOTOWN GOSPEL/CAPITOLCMG

FLAME
a EAR SIGHT/INFINITY

Royal Flush 14

EARNEST PEA IbeIVIII.1%* Inlassaulbwkr. IN V ltissa BANS
P MAN

16

JOSHUA ROGERS
MUSIC WORLD (459E1/MUSIC WORLD

Unconditional 10

YAMOUSARTISIS %WNW.* A (tidicaNTok{sGospel Works
R. INSPIRATION/RCA

5

REVEREND JAMES CLEVELAND Harvest Gospel
SONOROUS/FROSTBYTE

11

lit 1

C-

1111

oil
fill
141

ills

"

All

el Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 01.18.2014
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HOT DANCE/ELECTRONIC SONGS"'

AGO

2 3

IxK
WEEK

O

TITLE
opoDucER ISONGIVIDIMM)

#1
MIMES

WAKE ME UP!
Ay1(11(1.1111+GltMLALOL BEACC.m.E 1NDGER)

artist
imPRIN T/pRomo nom EABEE

CERT

VI
ploao/ISEANDA/J,CuiGi A '

MI STAY THE NIGHT
IMA5.C.1 AYF

Zedd Featuring Hayley Williams
T E RSCOPF

2

WKS ON

(NUT

28

17

3

10

6

2 3 APPLAUSE Lady Gaga
.asort.c...., ,E/DAKKIA.PIKARIXTEESAMMOIELEBEISSCI VIENAKEIPPERSCCPE

1 22

0 0 TURN DOWN FOR WHAT
DE SNAKE,LSIAITH U.N., vIGANCINLIA. BRESSO)

DJ Snake & Lil Jon
COLUMBIA

4 4

0 0 GET LUCKY Daft Punk Featuring Pharrell Williams A
TBABGALTIFECE OE HOWEUEPSTORBANWIER.C. OE EICATEMOIRESEakKOCERSPINEEDLESI MEI LIIE,C0EASA

1 38

0 0 ANIMALS
m.GARRIX NAGARRIX)

Martin Garrix
SPINNIN /SILENT/CASABUNCA/REPUBLEC

a 26

0 0 ral HEY BROTHER
muCil (IDERGLING.A.POURNOURLV.PON EARLS. AL FAKIR)

Avicii7
PRNIVISLAND/RuM6

16

SUMMERTIME SADNESS Lana Del Rey & Cedric Gervais0 u E.HAYNIE.R.KODELS (LANA DEL REY.R.NOWELSI POLYDOR/INTERSCOPE
A 2 23

8 8 9 CLARI Zedd Featurinlmg
MO (A2ASTYLAVSKSmATEHEW KOMA.P.ROBINSON.SKYLAREMEM

A 2 52

11 0 0 WORK B.*CH! Britney Spears
SANGROSSOOTTOKNOWSKAU.LANIWADANSAJETTNANKSENGROSSO.A. PRESTON.R.Cu AGmEALLSPEAPS, M 17

15 16 0 TAKE ME HOME Cash Cash Featuring Bebe Rexha
CAMEO.. (I.P.MAKIILOUF.S.W.FRIXH.A.L.WDOILOOKB.REXHA.B.L0wRY) B. BUT/ARP 1 25

NOT LISTED (NOT LISTED)
TryHardNinja0 0 TAKE BACK THE NIGHT

TIKEHARomm
12 2

4 15 0 YOU MAKE ME Avicii
/NICK (T.BERGLINGD.POURNOURLY.PONTARE.S. AL FAKIR) PREAD/ISLANOPOIMG

Il 18

0 14 T M lalgt . DVBBS & Borg= 13 is

20 GI 15 I CAN'T STOP Flux Pavilion
ESTEELE ((STEELE, CHKEISAMG BFAT/RRP

12 10

1 0 16
EAALNLEICGIHT LEFAAVO.C.I.IMILAORLISILELEASL.1 POROCONPKY TEA.lcMnI/A EPop

1 24

13 18 17 BOOYAH Showtek Featuring We Are Loud! & Sonny Wilson
SHOWIDLY/EMELOSENIEVAR 0e4BIGGELKARDORTGESSI SIENNID/POLDCFLISEERSCOPE

13 8

0 is A LIGHT THAT NEVER COMES Linkin Park X Steve Aoki
m.SHINODA (UNMET PAIM.S.A0B0 LEACHDE SHOP/DARNER BROS.

8 16

21

CA
41113

22 0 UNDER CONTROL Calvin Harris & Alesso Featuring Hurts
ENAPPK., - ,HETOKRAFTALBEDBLADI CCLOASTRCII0K/ILY EYE/ULTRA/ROC NAEIONAOLUETMA

12 II

0 20 BOY OH BOY
DIPlOy , A It NTB.M.YON TOTH.I.MENAE

Diplo GTA
MAD DECENT

19 13

0 0 BONELESS
S.AOK luALIO ES.A.OKI.C. I.AKE.M.RICHTMO OM MAK/uLERASteve

Aoki, Chris Lake & Tujamo 17 17

Y.A.L.A. M.I.A.0 0 THE PARMSCLADNEARULPRAGASAM.FLPERNHOUTILEEMBRUGUKLBRIGNTMANI N.E.E1/xL/INTERSCCPE
22

40,2, BIRD MACHINE
CH SNAKE.ALESEA EKGRIGANCINE.L.C.FEZ.N.PETITFRERE)

DJ Snake Fvti,itristitgADA,Igi49
50.7

21 4

24 THE SPARK Afrojack Featuring Spree Wilson
AFROISCK (N.VAN DE WALU.YOUNG III.M.E.MAXWEEL1 wAtt/PLCAM/ISEAND/1011.14

21 12

0 0 25 HIGHER Deborah Cox Featuring Paige
NAGEICEUXCOAAMEMELEMICUKOMEAKKAUXIALLMOANIPATEELEAKE.LSEEPEESSMSLEAC racosourou zs 6

30 ',0 0 LEGACY Nicky Romero VS Krewella
MCP REGIERMLYOUSAFMOUSAFJUDDIJAKIMNAOTTEVEELVOUSOM.SAWNEL.E.GAD) PPOEOCCIAATRA

22 13

9
23

27 !tolTtigtonci)
Tiesto

musEcAL FREE00IA/PLCAM/CASAI3tAACA/REPUBEK
19 3

33 0 28 EARTHQUAKE DJ Fresh Vs. Diplo Feat. Dominique Young Unique
OSTEITIMIPLOID.STEIN,T.DPENTZ.D.CEARK0 WHIST. OF SOUND/COLUMBIA

26 IS

39 0 0 EAT SLEEP RAVE REPEAT Fatboy Slim & Riva Star Feat. Beardyman
NOT LISTED (NOT LISTED) SKINT

29 3

5 0 0 TAKE IT LIKE A MAN
ALTAYLOR.T.POWELL IT.POwELE.T.OTTON.M.LEAY.CHERE

Cher
DARNER BROS.

30 3

2 32 31 MAD Vassy
MAUDE (DAUDE.Y.KARAGIORGOS.PBENTLEM AUDACIOUS

31 5

0 27 32 SO CLOSE T
KRISTINE W.B.SANDEEO DESSEMIETZ.B.SANDE .PDESSE0

Kristine W
FLY AGAIN

25 7

23 24 33 LIE TO ME Cole Plante With Myon & Shane 54 Feat. Koko LaRoo
C.PLANTEJ.KANTEM.ESE TO (CFI MET E.I.PEAN ',LIEGE To,REEARREs.K.FERKEE) TFIDEKIX FRIO. onIt000

23 8

42 0 0 STRANGERS Seven Lions With Myon & Shane 54 Feat. Tove Lo
SEVEN LIONS.I.IYON(LIAONTALY0.M.EGETO.T.L0) CASABE ANCA/REPUBEK

34 10

so 0 35 TRY IT OUT Skrillex & Alvin Risk
SKRILLE.A.RESK (SALOOREARISM BIG BEAT/OwSLIURRP

9 12

RE-ENTRY 0 ENJOY THE RIDE Krewella
rempivANDALLAS K LEYOuSAFVOuSIEr.EA.BERLIA.B.STED3ERCE.X.TRINIX.O.ACEHLKE) RENELuVCOANKA

36 2

ao 43 37 WITHOUT YOU Dillon Francis Feat. Totally Enormous Extinct Dinosaurs
D.H.FRANCIS.TOTALLY ENORMOUS ExTBECT DINOSAURS (D.H.FRANOS.O.H.GMBoT Tom) LEAD DECENT

37 5

29 35 38 MACARTHUR PARK 2013 Donna Summer
G.MORODER.P.BELLOTTE.ROSABEL (1.M1313) VERVE

20 7

qq 0 0 MI MI MI
YMICTIS(A JADay.O.SLRYBKINA)

SEREBRO
Eco. V 115/CASABLANOVatPuBLK

39 6

0 40 THURSDAY Pet Shop Boys Featuring Example
SPENCE EN.TENNAI.E.C.LOWE.E.CAEAVE,

40 3

37 47 0 DARE YOU Hardwell Featuring Matthew Koma
HARWELL (R.VAN DE COOPuT.MATINEw KOLLA) CLOUD 9/uLERA

27 4

0 C) WHAT TO DO NOW
R.RIVERA (R.RIVERA.L.D.RAMIRELLSANCHEZ LULL

Robbie Rivera & The EKGs
Ance

42 2

34 36 43 VENUS Lady Gaga
UDYCKCAAPIEMIDO(1.GERITANOITA.P.BLAMNPLECIERCEUE MS. IA316CDIRM STREAUEDF/MTERMOK

13 8

0 0 REVOLUTION Diplo Featuring Faustix & Imanos & Kai
, Aro ITKPENTLIE.00LSEN.A.D.BRIGANTE,N.SovAND MAD DECENT

20 10

121u71 0
RE.FMTRY 0

0
48

REENTRY 0

WIZARD
NOT LISTED (NOT USTEED

Martin Garrix & lay Haccry 45 1

EXPRESS YOURSELF
DIPLO O.W.PENTZ.NITONEYI

Diplo Featuring Nickygg!MAD 40 13

NOW OR NEVER
C.CTSIAROS.D.REED(C.CISTIEROS.D.REE DI

Tritonal Featuring Phoebe Ryan
HANCED

KINGS OF THE HUNGER GAMES TheBajanCanadian Feat. Cardiff & Metiri
NO7 LISTED (NOT LISTED) THEBANENCANADEAN

LAST CHANCE
NOT LISTED (NOT LISTED/

Kaskade & Project

30 5

38 2

25 3

NIGHTLIFE
COUNT Of MONEY.LWATLEY aWATLEVIALETTI.R.ALETTO

Jody Watley 40 4

DANCE/ELECTRONIC ALBUMSTm
THIS ARTIST Title

11119RoNVOISTRISUTOIG LAMES

St1
SPIS LADY GAGA ARTPOP

STREAMLINE/INTER,

DEL OM

(MARL

AVICII True
PRMONSLANDADELEG

16

DAFT PUNK Random Access Memories
DAFT LIFE/COLUMBIA

34

LINDSEY STIRLING Lindsey Stirling
-INDSEYSTOMP

ZEDD
INTERSCOPEAGA

M.I.A.
N.E.E.T./XONTERSCOKAGA

Clarity

Matangi

LINKIN PARK Recharged
wOont SHOP/DARNER BROS.

VARIOUS ARTISTS UKF Dubstep 2013

KREWELLA Get Wet
KREWELLA/COLUMBIA

DISCLOSURE Settle
Pma/uNDERSAL ISLAND/MRRyTREE/INTERSCOPEAGA

VARIOUS ARTISTS NOW That's What ICJ A Workout 3
UNIVERSAL/SONY MUSK/EINE

ICONA POP This Is...
RECORD COMPANY TEN/BIG BUT/ATLANTIC/AG

MARINA AND THE DIAMONDS Electra Heart
LEKTRA

CALVIN HARRIS 18 Months
OCCONSTRUCTION/FLY EYE/ULTRA/ROE NATION/COIL..

JAMES BLAKE Overgrown
POLYDOR/REPUBLIC

VARIOUS ARTISTS All Trap Music: Vol. 2
ALL TRAP ;BUSK/AEI

VARIOUS ARTISTS All Trap Music
L TRAP mUSIC/AM

BURIAL
NrvEaoua

Rival Dealer (EP)

DEADMAUS Album Title Goes Here
ETAUSTRAP/ULTRA

DARKSIDE Psychic
OTHER PEOPLE/MATADOR

ARMIN VAN BUUREN A State Of Trance Year Mix 2013
ARMADA

ATOMS FOR PEACE Amok

VARIOUS ARTISTS Monstercab The Best Of 2013
P40857EaCAT

PURITY RING Shrines

VARIOUS MISTS HOW lhat's What Call Parry Anthems
UNIVERSAVEMDSONY MUSK/CAPITOL

38

73

DANCE/MIX SHOW AIRPLAY'~'
TITLE
IMPRINT/PROMOTION LABEL

Art,:

STAY THE NIGHT Zedd Feat. Hayley Williams 14
NifirsoPt

THINKING ABOUT YOU CaNin Harris Feat. Ayah Maar 16
Of CONSTRUCTION/T, EvE/ULTRA/ROT NATION/COLumBIA

BURN
NERRYTREE/MIERSCORE

HEY BROTHER
pRLIONSIANO/IDAIG

Ellie Goulding i3

Avicii

NOW OR NEVER Tritonal Feat. Phoebe Ryan 7
ENHANCED

TIMBER Pitbull Feat. Ke$ha 8
TAO 305/POLO GROUNDS/RCA

DpODO.riploto..Shogt4Isc,Fgt. We Are Loud! & Sonny Wilson 5

STRANGERS Seven Lions With Afyon & Shane 54 Feat. Tove Le 7

POMPEII

WAKE ME UP!
PROD/ISLAND/ID.

Bastille 5

Avicii 28

EAT SLEEP FtAVE ROUT FatbOy Sin8Riva Star Feat. Beardyman 7
SKINT

COUNTING STARS OneRepublic 5
SIOSLEATINTERSCOPt

TAKE ME HOME Cash Cash Feat. Bebe ReXha 20
BIG BEAT/ARP

THE MONSTER Eminem Feat. Rihanna
WEB/SHADY/AF TERMATIE/INTERSCOPE

ANIMALS
SPINNIN1SILENI/CASABLAKA/REPU&IC

LEGACY
PROTOCOUULTRA

Martin Garrix 23

Nicky Romero VS Krewella 5

WORLD IS OUR PLAYGROUND Vice Feat. Mike Taylor 7
FIGHT CLUB

LAST CHANCE Kaskade & Project 46 3
ULTRA

SIREN
KATNIP/ARNADA

Kat Krazy Feat. elkka 6

UKE SATELLITES Manufactured Superstars Feat. Dami Rouge 7
UAW Munk.. HOLE

DEMONS Imagine Dragons 7
KIDINAKORNER/INTERSCOPE

THE SPARK Afrojack Feat. Spree Wilson 9
wALL/Pm.ATA/ISLAMEADMG

MANY WAYS Ferry Corsten Feat. Jenny Wahlstrom 3
FL ASHOYER/ROBBINS

NEVER SAY GOODBYE Harchvell & Dyro Feat Bright Lights 16
REVEALED

TSUNAMI DIMS & Borgeous s
DOORN/SPINNOT/COLUMBIA

10

15

31

3

15

77

68

61 Van Buuren
9 Makes

Record
'Statement'
Armin van Buuren sets
the mark for most chart
appearances in the 12.plus-
year history of the Dance/
Electronic Albums chart as A

State of Trance Year Mix 2013
debuts at No. 21 to become
his 20th entry on the list.
The album, his 10th State of
Trance release to reach the

62 chart, vaults him ahead of
Louie DeVito, with whom van

27 Buuren had been tied (with 19
charting sets). Interestingly,

6 van Buuren has never placed

4

51

13

an album at No. 1, as his best
showing thus far has been
Intense, which peaked at
No. 2 in May. Van Buuren's
music can also be heard
in Heineken's new "Dance
More, Drink Slow" campaign,
promoting substance
moderation in club culture.

Pitbull collects his 10th
32 Dance Club Songs No. 1 as

"Timber," featuring Ke$ha,
2 advances 34, concurrent with

its move to the top of the
Billboard Hot 100. Of his 10
No. Is, this is just his second
as a lead artist, following
"International Love" in March
2012. With the ascension of
"Timber," Pitbull's 10 chart -

toppers move him into a tie
with David Guetta for second
place among male solo artists
with the most Dance Club No.
Is. Enrique Iglesias is the
current record -holder, with I2.
Remixes from R3hab, Jump
Smokers and Panic City,
among others, contributed to
club play for "Timber."

-Gordon Murray

ACTS WITH THE MOST CHARTED
DANCE/ELECTRONIC ALBUMS

20

19

18

Data for week of 01.18.2014 I For chart reprints coil 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data



DANCE CLUB SONGSIKI
LAST THIS TITLE
WEEK WILK IMPIONT.0.01. LABEL

Artist MS OE
CHAP I

TIMBER Pitbull Feat. Ke$ha
MR. 305/POLOGROUNDS/RCA

HIGHER Deborah Cox Feat. Paige
EL IC T RONK KiNG001.1

LOVED ME BACK TO LIFE Celine Dion
COLUMBIA

8

NEON LIGHTS Demi Lovato
HOLLYWOOD

6

UNCONDITIONALLY Katy Perry
CAPPEOL

8

MAD Vassy
AUDACIOUS

9

TAKE IT LIKE A MAN
WARNER BROS.

Cher
5

YOU MAKE ME Avicii
PRMONSEANDADING

9

SO CLOSE TO ME
FLY AGAIN

Kristine W 9

THE SPARK Afrojack Feat. Spree Wilson
ALL/EVALINSLANDADAIG

8

POMPEII
VIRGIN/CAPITOL

Bastille

LE TO RE Cole Plante With lAyon &Shane54Feat Koko LaRoo
TEKNICOLE/H01. ATWOOD

11

BOOYAH ShcrMek Feat. We Are LouJ!& Sonny VASCO
SPNNPF/POLYGOR/INIERSCOPE

MACARTHUR PARK 2013 Donna Summer
VERVE

10

LOVE ME AGAIN
ISLANDADNAG

John Newman 8

GO F..1( YOURSELF My Crazy Girlfriend
CAPITOL

5

THURSDAY Pet Shop Boys Feat. Example
X2

7

WHAT TO DO NOW Robbie Rivera & The EKGs
ILIKT

6

DO WHAT U WANT Lady Gaga Feat. R. Kelly
STITIMAUNEJINTERSCOPE

4

WE OWN THE NIGHT The Wanted
GLOBAL TALENT/MERCURY/WOG

10

TSUNAMI
DOORN/SPINNTN1COIUMBIA

DVBBS & Borgeous
5

NIGHTLIFE
AVOW

Jody Watley 7

RIGHT THERE Ariana Grande Feat. Big Sean
REPUBLIC

3

SATURDAY NIGHT Natalia Kills
LL.LOANCHERROREE/INIERSCOPE

4

INDESTRUCTIBLE Veronica Jensen
DAUMAN

2

THE MONSTER Eminem Feat. Rihanna
WEB/SHADWAFIERMATIMINIERSCOPE

4

FOR ONCE IN MY LIFE Mel B
3

CRUCIFIED 2013
SW,

Army Of Lovers 4

ALL NIGHT
RECORD COMPANY TEPUBIG BEAT/ATLANTK

lcona Pop 13

ANIMALS
SPININN,STE (NT/CASABLANCA/REPUINIC

Martin Garrix
21

SOMEBODY LOVES YOU Betty who
RCA

3

HEY BROTHER Avicii
PRMD/ISLAND/KUNG

2

STAY THE NIGHT Zedd Feat. Hayley Williams
INTERSCOPE

13

DARK HORSE Katy Perry Feat. Juicy 1
CAPITOL

HANDS UP IN THE AIR
SONY MUSIC CANADA

Audio Playground

ECHOES Henrik B. Niklas Gustaysson & Peter Johansson
LEIRS/PRIAIWASTRALWERKS/CAPHOL

INCREDIBLE Cary Nokey
LAST QUARTER

GAUDETE Erasure
MUTE

INSOMNIAK Jade Starling Feat. Lee Dagger
CEG

SUCKFEST9001
MAUSTRAP/ASTRALWERICS/CAPITOL

deadmau5

SATELLITE Justin Caruso& AudeFeaL Christina Novelli
AUDACIOUS

VICIOUS
INNOVATION

Kwanza Jones

KEEP ON MOVIN Noah
ICON WORLDWIDE

THUNDERGOD Danny Howard & Futuristic Polar Bears

2

2

7

6

2

6

2

TAKE ME AWAY Rokelle Feat. Dave Aude

EAT SLEEP RAVE REPEAT FatboiSlim&RiNa Star NaL8ealth1181
SAINT

WITH YOU Kimberly Davis ,

DI

COUNTING STARS OneRepublic
MOSLEY/INTERSMOC

BORN TO LOVE YOU
COME TRUE

Clara Lofaro

WORK B°°CH! Britney Spears
RCA

0

14

00

°
C,1

0
C

EURO
DIGITAL SONGS COMPILED We NIELSEN SOUNDSCAN INTERNATIONAL

LAST

WEEK
TITLE
IMPRINT/LABEL

Artist

HAPPY
BACK LOT MUSIC/COLUMBIA

Pharrell Williams

TIMBER
MR. OS/POLO GROUNDS/RCA

Pitbull Feat. Ke$ha

2 HEY BROTHER
POSHIVA/PRMD/ISLAND

Avicii

3 THE MONSTER Eminem Feat. Rihanna
WEB/SHADWAFTERMATII/INW MOP(

altiel/StHST/CASABLANCMPOWTIVA/VIRGIN
Martin Garrix

TRUMPETS
BELUGA HEIGHTS/WARNER BROS.

Jason Derulo

WAKE ME UP!
POSITIVA/PREACIAMANO

Avicii

STORY OF MY LIFE One Direction
SYCO

10 ROYALS
VIRGOONIVE PSAL

Lorde

14 HOW LONG WILL I LOVE YOU
POLYDOR

Ellie Goulding

UNITED KINGDOM
SINGLES

LAST

WEEK

NEW 1

9

COMPILED BY THE OFFICIAL UK CHART CO.

TITLE
IMPRINT/LABEL

Artist

TIMBER
...WPM GROUNDS/RCA

HAPPY
BACK LOT MUSK/COLUMBIA

HEY BROTHER
posiTIVIMPRIACOSLAND

TRUMPETS
BELUGA HOGHTS/MRPIER BROS.

Pitbull Feat. Ke$ha

Pharrell Williams

Avicii

Jason Derulo

HOW LONG WILL I LOVE YOU Ellie Goulding
POINOOR

THE MONSTER
WEII/SHADY/AFTERMATHANIERSCOK

Eminem Feat. Rihanna

SKYSCRAPER Sam Bailey
EREMANTIE/SYCO

ANIMALS
SPINNIN7SILENT/CASABLANCAJPOSilivky.IN

STORY OF MY LIFE
SYCO

Martin Garrix

One Direction

10 COUNTING STARS
MOXEY/INTERSCOPE

OneRepublic

FRANCE
DIGITAL SONGS COMPILED By NIELSEN SOuNDSCAN INTERNATIONAL

TITLE
HAPRINT/LABIL

Artist

HAPPY
BACK LOT MUSIC/COLUMBIA

TmosOUS.? LES MEMES

FORMIDABLE
LOSAERT

HEY BROTHER
POSETIVA/POUVISLAND

Pharrell Williams

Stromae

Stromae

Avicii

PAPAOUTAI Stromae
MOSAERT

ROYALS
VIRGIN/UNTVERSAL

Lorde

DERNIERE DANSE Indila
CAPITOL

ZOMBIE
WATI.B

TIMBER
MR. 30S/POLO GROUNDS/RCA

GET LUCKY
DAFT liEf/COLUMINA

AUSTRALIA
DIGITAL SONGS

Maitre Gims

Pitbull Feat. Ke$ha

Daft Punk Feat. Pharrell Williams

COMPILED By NIELSEN SOuNDSCAN INTERNATIONAL

TITLE
imp. 7/TABE

Artist

HAPPY
BACK LOT MUSK/COLUMBIA

TRUMPETS
BELUGA HEIGHTS/WARNER BROS

RUDE
LATIUM/SONY MUSIC

ALL OF ME
G.OJCOLUTACTIA

Pharrell Williams

Jason Derulo

MAGIC!

John Legend

TIMBER Pitbull Feat. Ke$ha
M. OS/POLO GROUNDS/RCA

THE MONSTER Eminem Feat. Rihanna
WEB/SHADY/AETERMATHANTERSCOO

LIKE A DRUM Guy Sebastian
SONY MUSK

SWING
HUSSLE/INNTSTRY OF SOUND

Joel Fletcher & Savage

FREE Rudimental Feat. Emeli Sande
BLACK BUTTER/ASYLUM

HEY BROTHER Avicii
POSITTO/PRMICOSLAND

JAPAN
JAPAN HOT 100 (GLEANED BY HANSTROSCHIN °SEAN TARAN/pt ARLEEN

TITLE
ININUNTAABEL

RIDE WITH ME
I.STORM

HYORI ITTA 1
SENHARCOLTPAN,

SVARE OTSU

Artist

Hey! Say! Jump

YU ZU

SMAP

ZUTTO SPICY CHOCOLATE feat.HAN-KUN & TEE
UNIVERSAL

SHIRAYUKI HIME Flower
SONY

ASHITA MO MUSH & Co.
K TOR

KOI SURD FORTUNE COOKIE AKB48K.

SUZUKAKE NO KI NO MICHI DE AUKIMI, AKB48
KING

CHRISTMAS EVE
WARNER

TANA KARA BOTAMOCHI
AVITT.T.MORE

Tatsuro Yamashita

Busaiku

WOW

COMPILED In MEDIA CONTROL

TITLE Artist
HARM T,L L

TIMBER Pitbull Feat. Naha
MR 305/POLO GROUNDS/RCA

CHANGES Faul & Wad Ad vs. PNAU
WE PLAWCO. KG/TOUR/SONY MUSK

4 LIEDER
VERTIGO/CAPITOUUNIVERSAL

Adel Tawil

5 HEY BROTHER
POSITIVA/PRMONSLAND

Avicii

10 ATEMLOS DURCH DIE NACHT Helene Fischer
LEAN ERANOURIER/POINDOR/ISLANDAINIVERSAT.

7 JUBEL
KIANGANDEATIMI

Klingande

THE MONSTER Eminem Feat. Rihanna
EVSHADY/AFTERMATH/INTERSCOPE

STOLEN DANCE
UCHIC4017

HAPPY
BACK LO7 MUSK/COE..

I SEE FIRE
WATERTOWN/MCA

CANADA
BILLBOARD CANADIAN HOT 100

LAST THIS TITLE
WEEK WE. IMPRINT/LABEL

Milky Chance

Pharrell

Ed Sheeran

(WPM° By NIELSEN SOuNDSCAN/NHESEN EMS

Artist

TIMBER
MR. 305/POL0 GROUNDS/MA/SONY 'NISI(

Pitbull Feat. Ke$ha

3 2 COUNTING STARS
MOMEWINIERSCOPE/UOVERSAL

OneRepublic

5 3 DO WHAT U WANT Lady Gaga Feat. R. Kelly
STREALUAEBNTERSCOPE/UAIVERSAL

2 4 THE MONSTER Eminem Feat. Rihanna
WEB/SHADWAFTERMADUINTIRSCOPE/UNIvERSAI

11 5 WAKE ME UP! Avicii
PRMONSLANDMITVERSAL

6 6 ROAR
CAPITOL/UNIVERSAL

Katy Perry

4 7 DEMONS
KIDINAKORNER/INTERSCOPENNIVERSAL

Imagine Dragons

8 ROYALS
LAVA/OPUBLICAINIVERSAL

Lorde

7 9 SAY SOMETHING A Great Big World & Christina Aguilera
EPK/SONY MUSK

10 LET HER GO
BLACK CROW/NETTWEROSONY MUSIC

Passenger

KOREA 9:4
KOREA K.POP HOT 100 COmPILED BY BILLBOARD KOREA

NEW 4

NEW S

NEW 6

7

NEW 8

w 9

10

TITLE
IMPRINT/LABEL

Artist

WIND THAT BLOWS
T OEN TREE

MY DESTINY
vUSE E NEW

FRIDAY
OEN TREE

M.C. The Max

Lyn

1U

SOMETHING
LOEN TREE

Girl's Day

OUR PAST
IOEN TREE

M.C. The Max

WHITE NIGHT M.C. The Max
.TEN TREE

YOU ARE SO BEAUTIFUL Brown Eyed Soul
TREND

30 SEXY
LMN TREE

Rain

WORD OF LIP M.C. The Max
LOOP TREE

DESTINY
CF ESN

Kim Sung Kyun

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 01.18.2014



ITALY
DIGITAL SONGS

TITLE
IMPRINT/LABEL

COMPILED BY NIELSEN SOUNDSCAN INTERNATIONAL

MONDOVISIONE
200 APERIO/WARNER

Artist

Ligabue

3 MARIO CHRISTMAS
COLUMBIA/SONY MUSK

Mario Biondi

53 fo: THE VEATEST HITS Laura Pausini

MIDNIGHT MEMORIES One Direction
SYCO/SONY MUSK

SONGBOOK VOL. 1 MIKA
CASABLANCA/TM-AND/UNIVERSAL

6 SENZA PAURA
1.11CROPHONICA/SONY MUSIC

Giorgia

10 L'ANIMA VOLA
SUGAR/WARNER

Elisa

CHRISTMAS SONG BOOK Mina
SU SA EDO.. MuSICALI

SCHIENA VS SCHIENA
UNIVERSAL

Emma

r.NON E MAI ABBASTANZA! Moda
IETRAsuo

NETHERLANDS
DIGITAL SONGS COMPILED BY NIELSEN SOUNDSCAN INTERNATIONAL

TITLE
WAWA ABEL

Artist

HAPPY
BACK LOT MUSK/03111MM

Pharrell Williams

TSUNAMI
00001/SPINNIN

DVBBS & Gorgeous

ALL OF ME
G.0.0.0JCOLINBIA

John Legend

FORMIDABLE
MOSAERT

Stromae

EAT SLEEP RAVE REPEAT Fatboy Slim& Riva Star Feat. Beardyman
SKIN T/SRINSIN.

HEY BROTHER Avicii
POSIT YWPRIAD/ISTAND

WAVES
mre. PROB2

Mr. Probz

J'ME TIRE Maitre Sims

TIMBER Pitbull Feat. Ke$ha
MR. 305/P01.0 GROUNDS/RCA

WAKE ME UP! Avicii
POSilivA/PRMO/IST AND

NORWAY
DIGITAL SONGS

7., TITLE

1

COMPILED BY NIELSEN SOUNDSCAN INTERNATIONAL

Artist

TIMBER Pitbull Feat. Ke$ha
MR. 30S/P01.0 GROUNDS/RCA

MOSLEWINTERSCOPE6 2 COUNTING STARS OneRepublic

2 HEY BROTHER
POSIUVA/PRMO/ISLAND

Avicii

DO WHAT U WANT Lady Gaga Feat. R. Kelly
STREATILINE/WTERSCOPE

I SEE FIRE
PEAT ERTOWER/DECCA

THE MONSTER
WEB/SHADY/AFTERMATWINTERSCOPE

ROAR
CAPITOL/VIRGIN

Ed Sheeran

Eminem Feat. Rihanna

Katy Perry

STORY OF MY LIFE One Direction
SYCO

ROYALS
VIRGIN/UNIWRSAL

Lorde

GO GENTLE
FARRELL/I.ND

Robbie Williams

IRELAND
DIGITAL SONGS COMPILED BY NIELSEN SOUNDSCAN INTERNATIONAL

TITLE
IMPRINT/LABEL

Artist

HAPPY
BACK LOT MUSIC/COLUMBIA

Pharrell Williams

TIMBER
MR. 30S/POTO GROUNDS/RCA

Pitbull Feat. Ke$ha

HEY BROTHER
POSIUVWPWADIKLAND

Avicii

3 THE MONSTER Eminem Feat. Rihanna
AFTERMATWINTERSCOPE

SOMEWHERE ONLY WE KNOW Lily Allen

TRUMPETS Jason Derulo
BELUGA NE/GHTSAVARNER OROS.

HOW LONG WILL I LOVE YOU Ellie Goulding
POWDOR

STORY OF MY LIFE One Direction
SYCO

WAKE ME UP!
POSITIVA/PRMCVISLAND

Avicii

TAKE ME TO CHURCH Hozier
RUBYWORKS

c0

i CV

O

.12

CONCERT GROSSES

GROSS
PER TICNET PRICE.)

ARTIST
VENUE

MAU

ATTEND/MU

CAPACITY

PROMOTER

$23,493,800 PAUL MCCARTNEY
0.354326500 VFW TOKYO DOW. TOKYO

9164.67/55419 NM 18.19.21
146.845 KY000 TOKYO

THREE SELLOUTS

$11,611,700 PAUL MCCARTNEY
0.190.382.000 WO KYOCERA DOME, OSAKA. JAPAN

S16652/SI26.I5 NOV. 1112

71.320 KY000 TOKYO

74.974 TWO SHOWS ONE SELLOUT

$6,748,371 BEYONCI
CSILI4S2138MEIV2EALANDI VECTOR ARENA. AUCKLAND. NEW ZEALAND 44.760 LIVE NATION GLOBAL TOURING

$207.13/1.82.02 OCL 1619 47.200 FOUR SHOWS

$5,593,970 PAUL MCCARTNEY
1557.420.500 YE* FUKUOKA YAFUOKIN DOME. FUKUO.. JAPAN

S16S44/025.33 NOV IS

34.525

SELLOUT

KY000 TOKYO

$4,847,944 FOO FIGHTERS. THE NATIONAL
162.704.280 PESOS) FORD SOL. MEXICO CITY 81.040 OCESA-CIE

592.78/$24.74 DEC 11.13 122952 MO SHOWS

$4,547,250 TAYLOR SWIFT, GUY SEBASTIAN, NEON TREES
35.082605 AUSTRALIA*
S122.90/163.91

(TINA° STADIUM. MELBOURNE

DEC. 14

47757
SELLOUT

FRONTIER TOURING, AEG LIVE.

THE MESSINA GROUP

$4,096,060
1$4.497.216 AUSTRALIAN)

912524/86012

TAYLOR SWIFT, GUY SEBASTIAN,
ALLIAN/
DEC 4

NEON TREES

NEON TREES

FRONTIER TOURING, AK L
THE MESSINA GROUP

$3,895,810 TAYLOR SWIFT, GUY SEBASTIAN,
oananouniuu.
$124.69/864.84

SWICODP STADIUM. 001111091. 6US100/IA

DEC 7

30,501

SELLOUT

FRONTIER TOURING. MG LIVE.

THE MESSINA GROUP

$3,695,080 BEYONCE, LUKE JAMES
5250/$5 BARCLAYS CENTER. BROOKLYN. N.Y.

DEC. I, 22

27)60
TWO SELLOUTS

LIVE NATION GLOBAL TOUWNG

$3,674,665 PRINCE
S545/$443/$19S/1125 mOHEGAN SUN .NA. UNCASVILLE. CONN.

DEC. 27.29

20.219

21.714 THREE SHOWS

IN HOUSE

$3,504,748 SHANIA TWAIN
675OPEI50/SITS/ESS THE COLOSSEUM AT CAESARS PALACE. LAS VEGAS

NOV. 30.C.1. 3 4. 78.10 11. 13.14
30.966
36.176 TEN SHOWS

CONCERTS WEST/AEG LIVE.

CAESARS ENTERTAINMENT

$3,100,290 TAYLOR SWIFT, NEON TREES
11.3/10666911642612AND)

5117.1145825
VECTOR ARENA. AUCKLAND. NEW 2EAUND

NOV 2. DEC. I
30.799
THREE SEUOUTS

FRONTIER TOURING. AEG LIVE.

THE MESSINA GROUP

$3,090,091
1191100/615940/
584.50349.50

$2,951,864

KANYE WEST, KENDRICK LAMAR,
MADISON SOUARE GARDEN, Kw YORK

NOV. 21.74

KANYE WEST, KENDRICK LAMAR

A TRIBE CALLED QUEST
28.414 CONCERTS WEST/ATLANTA

TDO SELLOUTS wORLOWIDE TOURING

03.069.939 CANADIAN)
5101.83/$37.48

AIR UNADA CENT W. IORON 10
DEC 2213

31386
TWO SELLOUTS

CONCERTS wEST/AILANTA

WORLDWIDE TOURING

$2,946,530 JUSTIN BIEBER, CODY SIMPSON
10234.3 AUSTRALIAN/
5131.93/$62.86

ALLPIODNES ARENA. SYDNEY

$0V.29.30
22.911

24.566 TWO SNOWS

FRONTIER TOURING. AEG LIVE

$2,869,070 CELINE DION
6250/S175/$140/SSS THE COLOSSEUM AT CAESARS PALACE. US VEGAS

DEC. 30.31. TAX 4.5
17.004

FOUR SELLOUTS

CONCERTS WEST/AEG UVE.

GESARS ENTERTAINMENT

$2,707,714 BILLY JOEL
5199.50.n64.50 ALM. N.Y. 16.859

SELLOUT

1/1410USEJAMES L. NEOERLUIDER.

RON DELSENER

$2,697,390 BEYONCE
112.843.758 AUSTRALIAN)

$23706/144.76
ADLLAIUT. ENI ERTAimMENT CENTRE. ADELAIDE. AUSTRALIA 15.330

NOV. 56 TWO SELLOUTS

LIVE NATION GLOBAL TOURING

$2,687,476 KANYE WEST, KENDRICK LAMAR
6199.50/S150/
589.50/539.50

UNITED CENTER. CHICAGO

DEC. 1748

30.010
TWO SELLOUTS

CONaRTS wEST/ATLANTA

WORLDWIDE TOURING

$2,455,660 DEPECHE MODE
KI.792.6321
541363/576.71

02 WORLD. BERLIN

NOV. 25.27
28332
nvo SELLOUTS

MAREK LIEBERITIFIG KON7ERTAGENT UR

$2,364,080
I12392537 AUSTRALIAN)

TAYLOR SWIFT, GUY SEBASTIAN, NEON TREES
NIB STADIUM. PERM, AUSTRALIA 21.827 FRONTIER TOURING. AEG LIVE.

612538/165.20 0E0.11 SELLOUT THE MESSINA GROUP

$2,349,202 KANYE WEST, KENDRICK LAMAR, A TRIBE CALLED QUEST
5I99.SO/SI59S0/
S89SO/I49.S0

BARCLAYS CENTER. 01101.T3Y, r

NOV. 1840
28.062

TWO SELLOUTS

CONCERTS WEST/ATUNTA

6.06106.106 TOURING

$1,954,343 BEYONCE, LUKE JAMES
S260/.5 STAPLES CENTER. LOS ANGELES

DEC. 3

13.482

SELLOUT

LIVE NATION GLOBAL TOURING

$1,906,954 BEYONCE, LUKE JAMES
162.025.055 CANADIAN,
6235.42/$42.38

AIR CANADA CENTRE. TORONTO

DEC. 16

14.785

SELLOUT

LIVE NATION GLOBAL TOURING

$1,872,823 BEYONCe, LUKE JAMES
5253/148 MGM GRAND GARDEN. LAS VEGAS

DEC 6

12811

SELLOUT

LIVE NATION GLOBAL TOURING

$1,859,745 BEYONCe, LUKE JAMES
5250/645 UNITED CENTER. CHICAGO

DEC. 13

14.005

SELLOUT

LIVE NATION GLOBAL TOURING

$1,746,575 BEYONCE, LUKE JAMES
5256/6413 ITC YULE CENTER. LOUISVILLE. KY.

DEC. 12

14.474

SELLOUT

LIVE NATION GLOBAL TOURING

$1,737,268 ANDREA BOCELLI
mem vERe041 CENTER. WASHINGTON. D.C.

DEC. 12

10.286

1.5
GELB PROMOTIONS

$1,721,804 BEYONCe, LUKE JAMES
31.803.95 CANADIAN/
6234.01/143.02

ROGERS ARENA. VARCOUvER

NOV 30

11.590

SELLOUT

LIVE NATION GLOBAL TOURING

$1,686,370 BEYONCe, LUKE JAMES
6250/925 TD GARDEN. BOSTON

DEC. 20

11003
SWIM

LIVE NATION GLOBAL TOURING

$1,605,612 BEYONCE, LUKE JAMES
1253/6/8 VERMIN CENTER. WASHINGTON. D.C.

DEC. 18

14.074

SELLOUT

LIVE NATION GLOBAL TOURING

$1,588,140 BEYONCe, LUKE JAMES
5250445 SCOTTRADE CENTER. ST. LOUIS. 140.

DEC. 14

14879
SELLOUT

LIVE NATION GLOBAL TOURING

$1,581,640 MUSE, BIRDS OF TOKYO
1$1.756267 AUSTRALIAN)

1117.552/162.90

ALLPHONES ARENA SYDNEY

DEC. 13

16.106

16.337

FRONTIER TOURING

$1,490,045 BEYONCE, LUKE JAMES
5253/548 SAP CENTER. SAN 1001.. CALII.

DEC. 2

11.972

.18
LIVE NATION GLOBAL TOURING

$1,453,121 DEPECHE MODE
IC1.060.7713)

594.52/167.13

ZIGGO DOME. AMSTERDAM

DEC. 7

16.750

SELLOUT

11010 ODNCERTS

McCartney's
Big In Japan
Paul McCartney (above)
tops the Boxscore chart
with ticket sales reported
from a sold -out run of three
stadium performances in
Tokyo, the last of 25 cities on
his Out There! world tour that
wrapped in November. The
final venue was the Tokyo
Dome, with almost 50,000
tickets sold each night (Nov.
18-19, 21). The $23.5 million
in box-office revenue is the
tour's top gross from a single
stop.

The Tokyo engagement
capped the tour's final leg that
covered two other cities in
Japan in November. Landing
in second place on the chart
is McCartney's two -show
stint in Osaka that grossed
$11.6 million Nov. 11-12. The

city's 50,000 -seat baseball
stadium, Kyocera Dome, drew
more than 71,000 fans to
kick off the Japanese trek.
He also played to a sellout
crowd on Nov. 15 in Fukuoka
with $5.6 million in sales
(No. 4). The jaunt marked the
rock legend's return to the
country as a headliner for the
first time in 11 years, having
previously played the same
venues in Osaka and Tokyo
in 2002.
The Out There! tour

launched May 4 in Brazil
and included runs in North
America, South America and
Europe before the final shows
in Japan. Altogether from May
through November, the tour's
ticket sales surpassed $105.8
million worldwide. -Bob Allen

Data for week of 01.18.2014 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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This week we look at the volume of
annual music sales during the past five
years-for albums and digital songs-
and break out the percentage of sales
during each year's holiday season
(Thanksgiving week through the end of
the year).

SOURCE: NIELSEN SOUNDSCAN
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Though album sales have
been trending down for years
now, the holiday season is
still a very important time
of year for music retailers.
The six -week window (or,
occasionally, a five -week
frame, depending on what
day Thanksgiving falls on) has
accounted for 15%-20% of
yearly album sales in each of
the past five years.
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0
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Of the last five years, 2010
was the most robust, in terms
of the holiday season's share
of overall sales. That year,
the holiday frame accounted
for 15.7% of all sales (64.4
million of 326.2 million).

This Week's Trend Report:

Percentage Of Music
Sold During The
Holiday Season

2011

1,601,688,000

1,271,119,000

0

14.6%

0%

Since 2009, the best-selling
album of any holiday season
was Susan Boyle's I Dreamed
a Dream, which bulldozed
through 3.1 million in 2009.
In second place is Michael
Babies Christmas, which
moved 1.9 million in 2011.
The latter continued to
be a solid seller in 2013,
as it finished the year as
the fourth -biggest -selling
Christmas album (see page
51).

0

0

HOW TO READ THIS GRAPHIC

TOTAL ALBUM
& TRACK SALES
FOR THE YEAR

TOTAL TRACK
SALES FOR
THE YEAR

PERCENTAGE
OF YEAR'S TOTAL
ALBUM & TRACK
SALES DURING
HOLIDAY SEASON

0
2012 was a blockbuster year
for digital song sales, as a
record 1.34 billion songs were
sold. That number dipped in
2013-the first time digital
song sales fell-to 1.26 billion.
2012's holiday season was
bolstered also by the single -

highest week on record
for digital song sales: the
SoundScan week ending Dec.
30, 2012, when 55.7 million
songs were sold.

0
In 2013, the biggest -selling
album of the holiday season
was Beyond, which shifted
1.3 million. Had the diva's
surprise effort not been
released, One Direction's
Midnight Memories would
have owned the title, with
1.1 million. 2013's holiday
sales were off compared with
previous years, partly owed
to the continued downward
slide in album sales, but also
because this year's holiday
season lasted only five weeks.
From 2009 through 2012, the
frame was six weeks.

C Copyright 2014 by Prometheus Global Media, LLC. All rights reserved. No part of this publication may be reproduced, stored in any retrieval system or transmitted, in any form or by any means, electronic, mechanical, photocopying, recording or otherwise, without the prior written permission of the publisher. BILLBOARD
MAGAZINE (ISSN 0006.2510: LISPS 056.100) is published weekly except for the 2nd week in January, 1st week in June, 2nd week in July, 1st week in September. and 1st and 4th week in December by Prometheus Global Media, LLC., 770 Broadway, New York, N.Y. 10003.9595. Subscription rate: annual rate. Continental U.S.

$299.00. Continental Europe 229 pounds. Billboard. Tower House, Sovereign Park, Market Harborough, Leicestershire, England LE16 9EF. Registered as a newspaper at the British Post Office. Japan 109.000 yen. Periodicals postage paid at New York. N.Y.. and at additional mailing offices. Postmaster: Please send all UAA to
CFS. Send NonPostal and Military Facilities changes°, address to Billboard, P.O.Flos 45, Congers, N.Y.. 10920.0045. Current and back copies of Billboard areayailable on microfilm from Kraus Microform, Route 100, Millwood, N.Y. 10546 or Xerox University Microfilms, P.O. Box 1346, Ann Arbor, M148106. For reprints contact:
Wright'sMedia. pgmawrightsmedia.com. 1.877.652.5295. Under Canadian Publication Mail Agreement No.41450540 return undeliverable Canadianaddresses (OAS' PM441450540, P.O. Box 2600.Mississauga.ON LAT OAR. Vo1.1261ssue 1. Printed in the U.S.A. For subscription Information, ca11800.684.1873 (U.S. Toll Free):
845.267.3007 (International) or email SubscriptionsaBillboard.bi2. For anyother information, call 212.493.4100.

0 BILLBOARD JANUARY 18, 2014



-I-9

°- v 4re 4110 -11:--

. 4 ',tt ASP. rAlleP,........
% N. ' ...--e. ---nee

PARK CITY, UT FESTIVAL 2014

WORLD FAMOUS 427 MAIN STREET PARK CITY UT
MORE INFO @ WWW.PARKCITYLIVE.NET
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