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Jay -Z
attends
Samsung's
celebration
of his Magna
Carta Holy
Grail release
in Brooklyn
on July 3.
Inset: lay -Z
fetes his
12th RIAA
platinum
plaque with
(from left)
the RIAA's
Jonathan
Lamy,
Mitch
Glazier
and Liz
Kennedy.

DIGITAL

New Tools
Jay -Z's Samsung pact sets off a mini -storm
in some circles, but the mogul comes out
ahead as usual. Others are likely to follow
By Alex Pham and Andrew Hampp

Was Jay -Z able to rewrite the rules? ¶ The 43 -year -old rapper
instantly wholesaled 1 million copies at $5 a pop of new
album Magna Carta Holy Grail to Samsung, which gave
away the music within a branded mobile app. It landed
Jay -Z his 12th platinum award from the RIAA, which

indeed created "new rules" to allow for this. In exchange, the consumer
electronics giant had the privilege of associating with a global music icon. ¶
The partnership commanded almost unprecedented media attention, but days
after the app's June 24 release, reports about users being turned off by its

requests for personal information stirred a privacy de-
bate, followed by some download snafus on the day the
free album was available.

Yet, the deal serves as an intriguing blueprint for
such partnerships in the future, music and branding
executives tell Billboard. The Jay-Z/Samsung pact was
an exceptionally high -profile example of artist -brand
relationships that have been deepening for years.

"As important as radio is, a client like McDonald's
can reach, in one ad, an audience that would take
the record companies weeks and months to reach
at radio," says Aaron Walton, co-founder of brand-
ing agency Walton Isaacson. "For the brand, what's
more powerful than i million people sampling your
brand at the push of a button? I think [the Jay -Z/
Samsung partnership] can be duplicated."

An album exclusive, both as a distribution and
funding deal, "is something we've considered," Bud-
weiser Sports & Entertainment global director Ca-
milo Durana says. "It's premature to commit to any-
thing, but it's something that's certainly of interest."

One reason for the hesitation is that the next attempt
will seem less novel and, therefore, less likely to gamer
the buzz that Magma Carta Holy Grail received.

"Are we going to do the same thing? No. Why
would I ever do that?" says Steve Stoute, CEO of
multicultural ad agency Translation, which has
worked with Jay -Z in the past but not on the Sam-
sung deal. While the deal made sense for Jay -Z and
Samsung, Stoute felt it's a tactic that can't be copied.

The deal directly involved Samsung chief mar-
keting officer Todd Pendleton, Roc Nation's Jay
Brown and John Meneilly, and Jay -Z himself.

Samsung declined to comment on whether the
company felt it got its money's worth. It noted that

the app has been downloaded 1.2
million times and that "very close"
to, but not all of the i million free al-
bums had been claimed as of July 8.

The publicity-both good and
bad-has associated Samsung with
a superstar music brand. And it's
likely to do more such deals. As
smartphone sales growth begins to
slow, Samsung is working to differ-
entiate itself as an entertainment
brand that's not just about hard-
ware, similar to rival Apple's trans-
formation with the iPod and iTunes.

Last year, Samsung spent $881
million on advertising, up 58%

from a year earlier. The $3o million that sources
say was allocated to the Jay -Z deal would repre-
sent just 3% of an ad budget that's likely to touch
$1 billion this year.

That's not to say Samsung will continue to pour
money into music. Brand partners' strategies can
turn on a dime. Starbucks in 2007 launched its own
label, Hear Music, in a 5o/so partnership with Con-
cord Music and put out Paul McCartney's Memory
Almost Full-his first release not on EMI. A year
later, Starbucks ceded direct management of Hear
to Concord to focus on its core business.

As for Jay -Z, neither perceived controversy over the
app nor the giveaway appears to have dampened re-
tail sales. He's on track to sell between 450,000 and
500,000 copies of Magna Carta Holy Grail in its first
week. Sources say the album broke an Mines pre -
order record, racking up 89,000 sales in five days.O

Additional reporting by Ed Christman.
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Majors' A&R
Resurgence
Sony's new Salaam Remi imprint
continues an investment in
producer/songwriter talent
By Gail Mitchell

The
Norwegian
recording
industry's
streaming
revenue rose
66% in the
first half of
2013, and
streaming
now
accounts for
two-thirds of
total music
revenue in
the region,
up from
46% of total
music sales
in Norway
last year.

Overall, f irst-
half music
revenue
was up 17%
in Norway,
while
physical
sales fell
by 29%
and music
download
revenue
dropped
21%.

producer/songwriter Salaam
Remi has established his
own label imprint group,
Louder Than Life, with
Sony Music, Billboard has

learned exclusively. It's the latest
move by a high -profile producer/songwriter to help
drive major -label A&R strategy.

In addition to releasing projects under the Louder
Than Life banner, Remi will issue projects through two
subimprints: RemiFa Music and Flying Buddha Records.

"[Sony chairman/CEO] Doug Morris has given me
a great opportunity to incubate and market artists,"
Remi says of Louder Than Life.

Remi, whose extensive list of credits includes Amy
Winehouse, Usher, Alicia Keys and Miguel, describes
Louder Than Life as an artist development -focused
imprint targeting youth and urban culture through
multiple genres ranging from pop, hip -hop and R&B to
jazz, blues and reggae.

The Grammy Award -nominated producer is among
a growing group of hit songwriter/producers who have
migrated to major labels' A&R executive ranks within
the last several years. Those ranks include Def Jam
executive VPs of A&R No I.D. and The -Dream and
Motown senior VP of A&R Ne-Yo. Another such con-
vert, Christopher "Tricky" Stewart, recently resigned
from his post as Epic president of A&R after nearly two
years, citing his desire to get back into the studio.

Lack of A&R development has long been a bone of
contention among artists and producers. Remi's dou-
ble roles as executive VP of A&R at Sony Music and
now at the helm of his own artist development -focused
label group underscores the majors' renewed commit-
ment to A&R in the last couple of years.

One of the more high -profile A&R appointments
occurred in July 2012 when Mike Caren-former ex-
ecutive VP of A&R for Atlantic and co -president of
Elektra-was made president of worldwide A&R for
Warner Music Group. Republic Records expanded its
urban A&R department last year with two new VPs of

Mme

A&R: Tab Nkhereanye and Naim Ali McNair. In May,
Michael "Sha Moey XL" Clervoix was named execu-
tive VP of urban A&R for Epic. More recently, former
Atlantic VP of A&R Darrale Jones segued to Def Jam
Recordings as executive VP, reporting directly to Karen
Kwak, executive VP/head of A&R for Island Def Jam.

The strategy hopes to give promising artists the
chance and tools to develop and nurture their talent
with an ear toward creating careers versus one -hit
wonders. More focus on artist development can also
translate into boosting the ranks of sustainable artists
whose music is more substantive instead of formulaic.
And that connection also means a better return on in-
vestment in terms of building fan bases, touring, cata-
log and other revenue -generating ventures.

Remi's rollout begins with two initial releases. Up
first is Mack Wilds, the R&B/hip-hop alter ego of ac-
tor Tristan Wilds ("The Wire," "90210"). Wilds' debut
album, New York: A Love Story (RemiFa/Louder Than
Life), is due in September. First single "Own It" is now
available, written and produced by Ne-Yo and Remi.
Flying Buddha's first project, due in July, will be from
Australian four -piece "future soul" band Hiatus Kaiyote.

Remi declined to reveal financial terms or details
about the length of his imprint group's initial contract
with Sony. He will, however, continue in his role as
executive VP of A&R and production at Sony Music
Entertainment. In that position he has been involved
in production work with artists across the Sony labels,
including Jazmine Sullivan, Jennifer Hudson, Kather-
ine McPhee, Jordin Sparks, Treasure Davis, Mali Mu-
sic, James Arthur and Ella Henderson.

"From RCA, Epic and Syco to Kemosabe and Colum-
bia, I sit down with the heads of those labels to help
with any artists they want me to look at," Remi says. 0

Artists. Fora while now the
industry has seemed to be
more about the bean counters
than the creators. But with
this trend of producer/creative
types being ushered into the
executive ranks, artists should
find kindred spirits who can
understand and nurture their
creative visions while keeping
their eye on the bottom line.

Doug Morris. Championing
sharp, young talent and giving
them the tools to dotheir
job could lead to more hits
and a strengthening of the
bottom line at Sony Music
Entertainment. Salaam Remi
is in good company with RCA
CEO Peter Edge (a former A&R
exec) and Epic chairman/CEO
Antonio "L.A." Reid.
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SPANISH
RADIO
TOPS IN
L.A.
Regional
Mexican
KLAX (97.9

La Raza) Los Angeles surged
to No.1 in the market during
morning drive time in June, the
first time a Spanish -language
station has occupied the top
spot. KLAX, owned by Spanish
Broadcasting System, had
a 5.2 share, beating out
KFI-AM by 0.1,followed by
KROQ and KIIS. The station's
morning show, "El Vacilon
del Mandril" (El Mandril's
Party), is hosted by Ricardo "El
Mandril" Sanchez, a former
janitor known for his raucous
program full of parodies, jokes
and numerous guests.

MICROSOFT
TO
ENTERTAIN
Microsoft
CEO Steve
Ballmer

announced an ambitious
plan to refocus the company
around "deep entertainment
experiences" in a widely
distributed memo headlined
"One Microsoft." The company
will reduce its number of
divisions in an effort to create

more harmonious and
streamlined environment.
Ballmer outlined a plan to
double -down on tablets and
Xbox, while striving to create "a
single experience for everything
in a person's life that matters."

41.11P''`11''
soundexchangE

SOUNDEXCHANGE
SURGES
SoundExchange,
the nonprofit
performance
rights

organization, paid out a record
$149 million to labels and
artists in the second quarter,
a year -over -year increase of
55%. In the last four quarters,
SoundExchange, which
collects royalties from digital
music services including
Internet and satellite radio
operators like Pandora and
SiriusXM, paid out $523.9
million to rights holders. The
organization collects a 4.9%
administrative fee for its
services.

1111

APPLE GETS
BOOKED
Apple wasn't

playing
fair

hen it
conspired

with book publishers to
raise the prices of e -books,
according to a U.S. District
Judge who ruled the tech
giant's behavior ran afoul of
antitrust laws. Executives
atthe highest level of the
company joined with five
major publishers to knock
out Amazon's $9.99 price
point for e -books, the judge
concluded, citing statements
made by late Apple founder
Steve Jobs himself. No
damages have yet been
determined. Apple remains
defiant in the face of the
ruling, promising to appeal.
Attrial, Apple senior VP of
Internet software Eddy Cue's
denial that the company
colluded to fix prices was
deemed "not credible."

.Apple's
Eddy Cue
leaves
federal court
in w York
on June 13
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Sales, Likes
& Shares
New data shows there's a link among
BitTorrent use, social media and the
likelihood of buying a song, but it's
not the social players you'd think
By Glenn Peoples

Beats
Electronics
has been
quietly
seeking
a carrier
partner that
will bundle
its upcoming
subscription
service with
cellphone or
data plans.
Beats has
started
discussions
with a
number of
carriers,
including
AT&T, to
bundle Beats
music with
their mobile
services,
according
to sources.
No deals
have been
struck, and
negotiations
are still
in their
exploratory
stage.

s the music industry continues to de-
bate where to place its bets with so-
cial media, the safe assumption has
always been that the bigger you are,
the better, so those discussions have

focused on Twitter, Facebook and YouTube.
But new data from Musicmetric shows that con-

sumer use of BitTorrent, often correctly cited as a
tool of piracy, and Last.fm, last fashionable to years
ago, have nearly twice the correlation with song sales
as the big names of social media.

In other words, activity on BitTorrent and Last.fm has
twice the relation to music sales as activity on Twitter,
YouTube and Facebook, which aggregate some 2 billion
users among them every month, according to comScore.

Spotify, which has faced plenty of criticism from
some quarters for the supposedly small size of its roy-
alty payments to artists, has the next -strongest correla-
tion to sales. In fact, in Sweden, it's as high as 0.64. (A
correlation coefficient of 1.0 is deemed perfect. In sim-
plistic terms, a perfect correlation would mean every
time someone listens to a song on Spotify, they buy it.)

But it's also worth noting that subscription ser-
vices like Spotify have a high penetration rate in Swe
den-they account for 90% of the country's digital
revenue-and therefore reflect what's popular. Near-
ly all of Sweden's other coefficients are higher than
those of other countries. Last.fm streams have a co-
efficient of 0.48, while global YouTube plays are low,
at 0.18, but higher than that of other countries. The
BitTorrent coefficient is a modest 0.45.

In the United States, sales are most correlated with,
in order, local BitTorrent downloads, global Last.fm

HOW DIGITAL ACTIVITY CORRELATES
WITH MUSIC SALES
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Top 10 Global BitTorrent Top 10 Global Album
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ADELE

TAYLOR SWIFT "RED.

ONE DIRECTION "UP ALL NIGHT.

ONE DIRECTION "TAKE ME HOME.

LANA DEL REV "BORN TO DIE.

JUSTIN BIEBER 'BELIEVE.

PINK "THE TRUTH ABOUT LOVE.

ROD STEWART "MERRY CHRISTMAS, BABY.

RIHANNA "UNAPOLOGETIC"

MUMFORD AND SONS "BABEL.

plays and Spotify streams. Sales are least correlated
with global YouTube plays, Facebook fans and global
SoundCloud plays (which weren't tallied for the
charts above). If there's any lesson in these numbers,
it's that some services are more closely connected
than others to music purchasing.

Top 10 Global Track
Sales Of 2012

1 CARLY RAE JEPSEN 'TALL ME MAYBE"

2 GOTVE "SOMEBODY THAT USED TO KNOW"

3 PSY .GANGNAM STYLE"

4 FUN. "WE ARE YOUNG.

5 MAROON 5 .PAYPHON E.

6 MICHEL TEEN 'AI SE EU TE PEGO"

7 NICKI MINA) "sre,RsH IPS"

8 MAROON 5 "ONE MORE NIGHT"

9 FLORIDA "WHISTLE"

10 FLORIDA "WILD ONES"

That's not to say there's a high correlation between sales and the so-
cial media/torrent variables used by Musicmetric. The data doesn't of-
fer clear-cut explanations for what online activity actually drives sales.
But digital marketing managers who consider their roles to be drivers
of music sales should consider that the number of Facebook or Twitter
followers might be less important than your Last.fm scrobbles.O

Bud Steps Up
Music Push
Beer behemoth rolling out
branded festivals in 85 countries
By Andrew Hampp

In 2012, Budweiser took a big chance on its inaugural Made in Ameri-
ca festival, a two-day event in Philadelphia that eventually grossed $5
million and attracted nearly 80,000 ticketholders, according to Bill-
board Boxscore. Now, the beer giant is expanding the same cultural
marketing approach behind the program to 85 countries with Made
for Music, its first global marketing platform in the concert space.

Made for Music is designed to give fans in dozens of intemational
territories "unparalleled access" to unique experiences, says Steve
Stoute, founder/CEO of Translation, the ad agency behind the initia-
tive. "As the program develops, we'll be working with the team to fig-
ure out how it takes shape. Music is very elastic, so the program has to
be fluid because [consumers have] evolving tastes."

The program will feature custom packaging on Budweiser products,
a pair of TV ads directed by Mark Romanek, micro -site BudweiserMu-

sic.com and, later this month, exclusive giveaways supporting Jay -Z's
Legends tour with Justin Timberlake. "Both Rihanna and Jay -Z have
incredible stories that click perfectly with what Budweiser stands for,
which is giving their best every day to pursue their dreams," Budweiser
Sports & Entertainment global director Camilo Durana says. "Their
stories amplified our point of view as a brand, which is why Jay and Ri-
hanna were amazing artists to work with in this campaign."

Made for Music will also be a gateway for Budweiser to expand its
footprint in emerging territories like China and Brazil, where the beer
is being marketed as a premium lager. "We've had separate efforts lo-
cally in some of these territories, like Music Kingdom in China," Bud-
weiser global advertising director Ricardo Marques says. "But this is
the first time we are pulling all the countries together in one specific
time frame with one look and feel and one set of content." 0
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PROTECT
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One in six men will develop
prostate cancer in their lifetimes.
Every 16 minutes, a man dies of
prostate cancer in the U.S. But
prostate cancer is often treatable.
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speak to their health care providers
about prostate cancer screening.
Visit PCF.ORG to create a plan for
Leiter prostate health.

PROSTATE CANCER
FOUNDATION
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Quincy Jones and daughter Rashida Jones,
Stand Up To Cancer Ambassadors



TOPLINE

DIGITAL

Long Live
The King
Michael Jackson's moves are brought back to
life in 'ONE,' the Cirque du Soleil Vegas show
that has already done $10 million in pre -sales
By Alex Pham

Four years after his death, the King of Pop continues to
generate money from live shows. The latest production,
"Michael Jackson ONE," kicked off June 29 in Las Vegas
before an audience that included Spike Lee, Justin Bieber,
Neil Patrick Harris and members of Jackson's family.

It's too early to say whether "Michael Jackson ONE" can top the
box-office performance of "Michael Jackson: The Immortal World
Tour," the traveling arena show from Cirque du Soleil that has gen-
erated an estimated $277.2 million from close to 2.6 million tickets
sold since its premiere on Oct. 2, 2011, according to Billboard Box -
score. As of mid -June, "Immortal" ranked as the 11th -highest -gross-
ing concert tour since Boxscore began collecting data in the early
19905. It surpassed the Rolling Stones' 1997 Bridges to Babylon tour,

$274 MDNA
tour, which grossed $305 million last year to snatch the No. to spot.
The show, along with a number of other financial deals, has helped
pull Jackson's estate out of $400 million in debts.

So far, "ONE" is off to a good start, booking close to
$10 million in pre -sales, making it one of the most suc-
cessful presales in Cirque du Soleil's 29 -year history.
Initial reviews have been positive, but comparisons will
still be tough. While "Immortal" continues its tour in
Asia at arenas that seat 1300o -18,00o, "ONE" is a resi-
dent show at the Mandalay Bay Hotel Theatre, which
seats just 1,804. But "ONE" will be performed more
frequently, up to to times over five days each week.

Both shows were conceived at the same time in 2010
when representatives of the Jackson estate met with
Cirque CEO Guy Laliberte in Montreal to discuss a
collaboration, Jackson estate co -executor John Branca

while "ONE" would be more of a theatrical produc-
tion. Both would capture different audiences in order to
maximize ticket sales. It just so happened that "Immor-

Cirque
du Soleil
performing
"Thriller"
during
"Michael
Jackson

tar was the first show to be ready to roll.
"If you've seen one, you haven't seen

the other," Branca says of the two shows.
Looking at the custom-built theater

for "ONE," it's easy to see what caused
the delay. The venue, which once
housed "The Lion King," had to be torn
apart and rebuilt to accommodate the
technical aspects of the show. Each seat
has three speakers: two in the headrest
and one in the bottom cushion. In addi-
tion to the usual trapdoors of a Cirque
show, the stage itself is made of a rub-
bery material that allows performers to
bounce harmlessly off the floor. It also
features 66 winches, 882 custom light-
ing fixtures, 26 projectors, it TV moni-

tors and a 40 -foot -by -30 -foot LED wall.
The show's central technical achievement, how-

ever, is an "illusion" of Jackson himself, created from
archival footage of him dancing to the song "Man in
the Mirror." The trompe l'oeil isn't a hologram, but a
different technique that uses an array of mirrors. The
effect is real enough as live Cirque performers share
the stage, choreographed as backup dancers along-
side Jackson's original footwork.

The show provided a break from the ongoing
wrongful death trial for the Jackson family, many of
whom turned out for the premiere. The civil case,
which opened April 29 in Los Angeles, pits Jackson's
mother and children against Anschutz Entertainment
Group, the concert promoter that was coordinating
Jackson's comeback concerts when the pop star died
from a drug overdose in June 2009.0

A story about
YouTube
artist Ali
Brustofski
in the July
6 issue
misstated
that YouTube
partner
network
Fullscreen
helped
her broker
deals when
major -label
acts sought
YouTube
artists to
cover their
songs. In fact,
Sony/ATV
set upthe
deals cited in
the story.

A caption
that ran in the
July 6 issue
misidentified
Hit Me
Music rapper
Najee as
independent
hip -hop artist
Shane Eli.

PUBLISHING

`Bridge'
Crosser
Warner/Chappell takes a rare
walk into TV with Ryan Bingham
By Phil Gallo

he Bridge," a 13 -episode series that pre-
miered July to on FX, introduced a new
song from Ryan Bingham, his first music
for film or TV since winning the Academy
Award, Golden Globe and Grammy for his

work on 2010's "Crazy Heart" movie.
Thirty seconds of Bingham's "Until I'm One With

You" is the show's theme song, a rare moment in
TV in which an outside singer/songwriter has been
brought in to provide a new song with lyrics. So ac-
customed are networks and production companies to
getting publishing rights that it took a fair amount of
negotiation just to get the deal finalized.

"It reached a point in January where we almost
walked away," says Warner/Chappell senior VP offilm/

0 BILLBOARD I JULY 20,2013

TV music creative Wendy Christiansen, who repped Bingham. "It's not
like the old days where you got a demo budget. This is 'Go write and
record [on spec],' so we have certain expectations about a fair deal.

"Every studio asks for the publishing but Ryan did the bulk of
the work here and it had to be a win -win situation-it
couldn't be lopsided. There has to be a willingness
to take a different approach, to find the sweet
spot to strike a deal."

Warner/Chappell and the production com-
pany behind "The Bridge," Shine America,
have the publishing rights. Bingham retains the
writer's share and has issued the track on his own
label, Axster Bingham Records.

TV theme songs have largely become the
domain of composers, and most themes
with lyrics are licensed tracks-the Who's
"Who Are You?" on "CSI," Jace Everett's
"Bad Things" on "True Blood" and John
Boutte's "Treme Song" on "Treme" are
prime examples. A review of recent BMI
and ASCAP TV awards reveals only three
honorees out of nearly five dozen fit the
profile of "The Bridge" and Bingham:
Keb' Mo' on "Mike & Molly," Barenaked
Ladies on "The Big Bang Theory" and
Train on "The Biggest Loser." Not sur-
prisingly, Shine America is the produc-
tion company behind "Biggest Loser."

Bingham had a fan in "The Bridge"
music supervisor John Bissell, who at-
tended a Bingham showcase in August

Ryan
Bingham
at the series
premiere of
FX's "The
Bridge" at
Los Angeles'
DGA
Theater on
July 8.

for his then -new album, Tomorrow -
land. Show -runner Ellwood Reid was
Bissell's guest and, while the show was
still little more than a script for a pilot,
Reid thought Bingham had the right
tone for the show's theme.

The "Bridge" team reviewed the mu-
sic on Bingham's four studio albums,
but decided that a meeting wherein
Bingham could read the script and view
photographs of the Texas -Mexico bor-
der region where the show is set would
work better. Bingham, who spent for-
mative years in Laredo, Texas, says,
"I had the idea of writing a love song
about the back and forth between the
U.S. and Mexico and bridging them to-
gether. I worked at this conflict to cre-
ate a message of peace and tranquility."

When he submitted a demo tape,
both the song and the recording were
approved. "It couldn't have been
stopped anywhere along the line,"
Christiansen says.

Instead, it stands out in an area that's
largely bland and forgotten. It's quite
possible that the copyright ownership
issue will pop up during negotiations
of this sort, but "The Bridge" is seen
as proof that compromise can lead to
a situation that works for all parties.O
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Day
Gail Samuel

coo,
Los Angeles Philharmonic Assn.

Los Angeles Philharmonic Assn. COO Gail
Samuel, a to -year veteran of the organization
who was promoted to the position last fall, is
in the midst of a 9o -concert summer season at
Los Angeles' iconic Hollywood Bowl. As COO,
Samuel oversees the operations of downtown
Los Angeles' Walt Disney Concert Hall and the
18,00o -capacity Bowl, which ranked fifth on
Billboard's list of the top to highest -grossing
amphitheaters of 2012. "I'll be at the Bowl
probably four to five nights a week for the next
to weeks," she says.

41) I dropped off my two young boys at camp and
then headed to my office atthe Hollywood Bowl.

Met withthe Bowl programming team to
discuss the current season's concerts-what's
worked and hasn't worked so far.

Phone call with Eric Hem, senior talent buyer
at Hewitt/Silva Presents, our lease concert
promoter. They present about 16 lease events

annually at the Bowl, including upcoming shows by
Phish, John Mayer Maroon 5 and Atoms for Peace.

Drove to a church in Hollywood to see blocking
rehearsal for "Chicago: The Musical," which is
coming up in two weeks. I stopped by to see

how it's going and say hello to the cast, which includes
Drew Carey, Lucy Lawless and Ashlee Simpson.

Lunch at Patina in the Walt Disney Concert
Hall with Los Angeles Philharmonic president
Deborah Borda. We caught up on budgeting

for the coming year and details about the 10th
anniversary of the Walt Disney Concert Hall, which
we'll celebrate next fall.

41)
Back to the Bowl for a weekly meeting with
the Bowl operations team, which runs the
venue. We touched on security issues, our new

wine bar and some picnic tables and park benches we
replaced around the venue this year

41)
Phone call with Tim O'Shea, president of
Patina Restaurant Services, which runs the
Bowl's food service operations.

Rushed home to have a crazed moment
with my family before coming back to the
Hollywood Bowl for the opening night of the

Philharmonic classical series.

BacktotheBowl for the concert and post -
performance reception atthe new wine bar. I
went backstage beforethe concertand said hello

to conductor Michael Tilson Thomas, checked in with the
operations team and then sat down to hear the concert.

I find it hard to go straight to bed after a
concert, so I catch up with my husband, then
turned on the television and fell asleep.

-Mitchell Peters

li
Gail Samuel
photographed
atthe
Hollywood
Bowl in Los
Angeles.
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TOPLINE

The Deal
Shazam Gets
Mexican Muscle
WHAT: Shazam has entered a strategic partnership with, and
received an investment from, Mexican telecommunications com-
pany America Movil. Part of a conglomerate of companies owned
by Mexican billionaire Carlos Slim Helu, America Movil has put
$40 million into the London -based company. Shazam is an audio -
recognition service that uses a mobile phone's built-in microphone
to identify music and other types of audio. It launched in 2oo2 as a
paid service for phones that returned a song title in a text message.
Now Shazam is a free service (a paid version is still available) that's a
popular tool for identifying songs and accessing second -screen con-
tent on TV advertisements and programs.

WHY: Shazam executive chairman Andrew Fisher says that money
wasn't the main motivation behind the deal. "The reality is we have
a very strong balance sheet and we didn't necessarily need to do a
fund raise. We've actually preserved a lot of the cash we raised in the
last round." Instead, the deal allows Shazam, which already has 350
million users and 7o million monthly active users globally, to add a
powerful partner. America Movil has operations throughout South
America, Central America and Mexico, and can help Shazam add us-
ers and introduce new products in Latin America. Fisher says Ameri-
ca Movilwill help Shazam address a territory that lately has not been a
predominant focus. Instead, the company has been concentrating on
advertising and TV in North America and Western Europe.

WHO: America Movil is the largest component of the conglomer-
ate built by Slim, Forbes' richest man in the world for the last four
years. The company has operations throughout Latin America that
cover fixed and mobile telephony, broadband and fixed -line Inter-
net services and digital TV. Slim's investments also include mining,
real estate and professional soccer teams. America Movil has sub-
sidiaries in 16 countries and throughout Central and South Ameri-
ca, as well as in Puerto Rico, the Dominican Republic, Mexico and
the United States. The company ended March with 263 million
wireless subscribers, 3o million landlines, 18 million broadband
subscribers and 18 million pay TV subscribers. It has the most wire-
less subscribers in two burgeoning digital music markets, Mexico
(71 million) and Brazil (66 million).

IF: A strategic partnership like this can make a big difference to
artists, record labels and publishers. When a person uses an audio -
recognition app to identify a song, the app returns a buy link along
with such information as the artist and the song's name. If the
partnership expands the uses of Shazam in Latin America, more
people will buy digital music in burgeoning digital markets like
Brazil and Mexico. Shazam is a major factor in global music down- The deal allows Shazam, which has 350 million
loads. Fisher says more than soo,000 tracks are sold through
Shazam every,day, and that rate is growing "almost i00% year on users globally, to add a powerful partner with
year," he says. "People will buy at the point of inspiration if you
make it really easy for them."-Glenn Peoples operations throughout Latin America.

Labelsand publishers.
Easy discovery tools lead to
reduced friction in purchasing
and more revenue. A stronger
Shazam in Latin America
means more downloads
in large markets that are
relatively new to iTunes, like
Brazil, 2012's 12th -largest
digital music market, and
Mexico, the 16th -largest one.

Competition. Although
Goggle recently launched
its own app and eMusic has
offered one for years, audio
identification is currently
a two -horse race between
Shazam and Sound Hound.
Carlos Slim Helu's America
Movil partnership should
increase distance between
Shazam and its competitors.

sHazaM.

TV and advertising. Shazam
has expanded into TV and
advertising in North America
and TV in Western Europe.
TV programmers and
advertisers in Latin America
could benefit from partnering
with Shazam to give viewers
second -screen content.
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SHAZAM BY THE NUMBERS $ 32M 2011 funding led by Kleiner
Perkins, Institutional Venture
Partners and DN Capital

$40m America Movirs
nvestment in

Shazam

EXECUTIVE TURNTABLE

RECORD COMPANIES
After spending the past eight years as VP of A&R at
Atlantic Records, where he worked with such acts
as rapper Lupe Fiasco and supergroup TGT (Tank,
Tyrese and Ginuwine), Darrale Jones joins Def
Jam Recordings as executive VP of A&R. Based
in New York, Jones will work closely with fellow Def
Jam A&R executives No I.D. and The -Dream to scout

and develop new talent. "I've known The -Dream and
No I.D. for a while," Jones says of the hitmaking pro-
ducers, "so it's really trying to cultivate a team atmo-
sphere so we all have one common goal, which is to
break new artists and maintain the success of the art-
ists who are already there and take them into a higher
level." Jones says he's currently in the studio with art-
ists Luke James and Reign.

Warner Music Group promotes Eliah Seton to
senior VP of international strategy and operations for
Warner Recorded Music. He was VP of the office of
the CEO.

IFPI appoints Dr. Richard Gooch chief technology
officer. He was director of technology.

Sony Masterworks promotes Angela Barkan to
VP of media and artist development. She was senior
director of marketing and media.

PUBLISHING
Disney Music Publishing in Nashville appointsPat-
rick Clifford VP of music publishing and A&R. He
was VP of A&R at Ten Ten Music Group.

TOURING
AEG Facilities appoints Tim Hassett regional VP/
GM of the Consol Energy Center in Pittsburgh. He
was VP of concert halls and operations at Lincoln
Center for the Performing Arts in New York.

-Mitchell Peters, exec@billboard.com

Warner
Music Group
owner Len
Blavatnik
is part of
a group of
investors
that has put
$53 million
into online
shopping
site the
Fancy. The
investment
brings the
value of the
company,
which had
already
attracted
funding
from Twitter
and mobile
payments
company
Square
co-founder
lack Dorsey,
to around
$600 million,
according to
reports.

Further Dealings
With the separation of Downtown Records from
Downtown Publishing earlier this year, the label
has built out its synchronization team, hiring Jenni-
fer Pearce, Celeigh Chapman and Tank Bradford to
lead its synch efforts. Pearce, who previously was with
Warner Bros. Records, will oversee commercial licens-
ing, working with agencies, brands and other sponsors.
Chapman, formerly with Columbia, will lead film, TV
and videogame placements, while Bradford, also for-
merly with Warners, will focus on movie trailer synchs.

"We worked collaboratively with publishing but when
we bought back the record label we had to restructure
to ensure the labels continue to get synch opportuni-
ties," Downtown Records co-owner Josh Deutsch says.

"We have always reached a wide audience through
games, movies and TV, so we built a new synch staff to
have a fresh team culturally connect to the content. It's
a big investment on our part," he adds, noting the label
now has one dedicated person just focusing on trailers.

SiriusXM Radio added 715,000 new subscribers in
the second quarter, with its total base reaching more
than 25 million as of midyear. Controlled by media
mogul John Malone's Liberty Media, the satellite ra-
dio titan says the spike was a quarterly record since the
Sirius-XM merger. "Strong automotive sales helped
drive 25% growth in net additions over the second quar-
ter of 2022 and set a post -merger record for quarterly net
subscriber additions." SiriusXM also raised its full -year
estimate for total net subscriber additions to 2.5 mil-
lion from 1.4 million. "The new subscriber additions
in the quarter have helped SiriusXM reach an exciting

Mark
Knopfler
in 1978.

new milestone that reflects the popularity and reach
of SiriusXM programming and services," CEO Jim
Meyer says. "The quarterly results bolster SiriusXM's
leadership position in a dynamic audio entertainment
marketplace as we continue our trend of strong, profit-
able growth." ... Universal Music Group has inked
a worldwide deal with Grammy Award winner Mark
Knopfler to release his next album, Privateering, on
UMG's Verve Records on Sept. lo, after a career -
spanning 35 -year relationship with Warner Bros. His
first double -album, Privateering was recorded at Knop-
flees British Grove Studios in West London, and fea-
tures regular collaborators Guy Fletcher (keyboards),

Richard Bennett (guitar),
Jim Cox (piano), Glenn
Worf (bass), Mike Mc-
Goldrick (whistle, flute),
John McCusker (fiddle)
and Ian Thomas (drums).

"I didn't want to leave too
many songs on the shelf,"
Knopfler says. "With a
great bunch of players, it's
the same as a great group
of actors reading a script
from the page. The thing
can come alive in ways
it just never has before.
This is the band I have
been working toward my
whole life."

$60B America Movil's
2012 revenue

[ GOOD

Works
Say No To Poverty

Timed around the annual United Nations General As-
sembly meeting in New York, the Global Citizen Festi-
val will return for a second year to continue efforts of
building a movement to end extreme poverty by 203o.

The festival will be held Sept. z8 in Central Park and
will feature headliners Stevie Wonder, Kings of Leon,
Alicia Keys and John Mayer. Similar to last year, 54,000

Global
Poverty
Project
CEO Hugh
Evans

people who participate in social action will be entered
into a lottery to win free tickets and about 6,o 0o VIP
tickets will be sold through Ticketmaster, with net pro-
ceeds going to charity.

"We want to encourage people who got involved last
year to continue to take their involvement to a whole
new level," says Hugh Evans, CEO of Global Poverty
Project, the nonprofit that organizes and oversees the
festival. He notes that the event's major themes this
year are education, women's equality, global health
and global partnerships.

Those who wish to qualify for free tickets can visit
GlobalFestivaLcom and earn points through a variety
of social actions, including watching videos, signing
petitions and buying artist merchandise. The organiza-
tion is also encouraging people to contact world lead-
ers attending the U.N. General Assembly meeting and
urge them to commit funds to education.

"We're asking world governments to commit and al-
locate at least 10% of their foreign aid budgets to basic
education," Evans says. "So on [GlobalFestival.com]
you're going to be able to email and call the offices of
these world leaders."

In addition to streaming the festival, organizers
are making it a global event by setting up "live sites"
in a handful of cities around the world. "We're going
to live -stream the concert in public locations where
thousands of people can see it on a big screen," Evans
says, adding that specific cities will be announced in
the coming weeks. "And we'll have local performers at
those live sites."

The event is presented by the Cotton On Founda-
tion, and will be produced byAEG Live and Diversified
Production Services. -Mitchell Peters
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Think Tank
BRUCE LAMPCOV

Love Thy
Neighboring
Rights
The U.S. music business
and its artists are leaving
millions of dollars on the
table in neighboring rights.
That must change

The music industry has faced many well -covered chal-
lenges during the two decades where the business has
shrunk some 50%, so it's surprising that many U.S. art-
ists are either unaware or indifferent to a steady stream
of revenue from global neighboring rights.

In 1961, the Rome Convention established an internationally
acknowledged performer's right to "equitable remuneration," thus
creating a new royalty stream for artists known today as neigh-
boring rights. When a recording is broadcast, played in public or
streamed, it generates income, or neighboring rights, for the artist,
session musicians and the label. This differs from the song copy-
right that generates royalties for composers.

For example, when the Beatles version of "Yesterday" is played
on the radio, John Lennon, Paul McCartney and publisher Sony/
ATV receive publishing royalties. However, neighboring rights roy-
alties are also paid to Lennon, McCartney, George Harrison and
Ringo Starr as the featured artists and EMI Records as the owner
of the recording. These royalties can be substantial, and are distrib-
uted by local rights societies in the territory of exploitation, such as
PPL (United Kingdom), SENA (Netherlands), GVL (Germany) and
ACTRA (Canada). These societies are separate from song copyright
societies like ASCAP, BMI and their international affiliates.

Session musicians are also eligible to collect neighboring rights
royalties. For instance, Eric Clapton collects such royalties, along
with the Beatles, for "While My Guitar Gently Weeps" for
his contribution as the lead guitarist. Harrison collects
the music copyright royalties as the composer.
Fintage House estimates that there is potential
neighboring rights income of some hun-
dreds of millions of dollars for U.S. artists.

The Rome Convention provided that
artists, band members and session
musicians would be paid a royalty
when the songs they performed on
were played on the radio, whether
or not they were composer. Had the
United States been a signatory of
the Rome Convention, artists like
Frank Sinatra, Ella Fitzgerald,
Bing Crosby and Tony Bennett
would have been able to collect a roy-
alty when their recordings aired on
the radio. However, the United States
didn't sign the treaty as it was against
granting (unwaivable) rights to individual
performers with respect to their artistic con-
tributions at the time, thus excluding its citi-
zens from the benefits of this substantial royalty
stream when their records aired on European and Ca-

nadian radio stations. It's estimated that about half of
the income available is still uncollected by U.S. artists.

Fast -forward to the '905. When the societies that
were set up to license these rights to radio stations
and collect the fees began paying performers direct-
ly, it became apparent that in some cases U.S. per-
formers could qualify for neighboring rights income
for performances outside the country. In addition,
in z000, the United States established a perfor-
mance right similar to neighboring rights, but only
for digital transmissions like satellite broadcasters
(SiriusXM) and webcasters (Pandora).

Unfortunately, each territory had its own set of rules
that made the process seem incomprehensible to most
artists. In fact, most U.S. artists and their representa-
tives weren't aware until recently of this royalty stream's
earning potential. Worldwide radio hits could generate
many hundreds of thousands of dollars if the qualifica-
tion criteria is met, and catalog artists could have signifi-
cant payments that have accumulated through the years.

With the help of neighboring rights agencies, as
well as informed managers and lawyers, many U.S.
artists are now benefiting from this income source.
There are many aspects that artists should consider
in order to secure maximum income for their royal-
ties, but below are the most important ones:

1
Performances should be recorded in a "qualifying
country." Most countries outside of the United States

qualify, including Canada and Mexico.

01 Own your masters. Masters owners can collect in
many cases, even if the owner is a U.S. company.

3 Sign to a foreign label. Some territories will pay U.S.
performers if the label is based in a qualifying country.

4Some territories now pay U.S. artists. Countries like
Spain, Brazil, Russia and Hungary all pay such art-

ists regardless of the country of recording.0

Bruce Lampcov is U.S. representative for Fintage House, a
neighboring rights agency based in Leiden, the Netherlands.

LEILA COBO

Latin's Alt Revival
The resurgence of
alternative music is aiding
a new route to market for
some artists and labels

For awhile there a decade ago, in the wake of the "Latin explo-
sion" that spawned Ricky Martin, Shakira and Marc An-
thony, it seemed like Latin alternative was the next trend in
U.S. Latin music. A plethora of bands-Café Tacvba, Molo-
tov, Mand-werenot only media darlings but also top -selling

acts, and every major Latin label had a healthy alternative department.
Then the thirst for Latin alternative declined, spurred by dwin-

dling sales, lack of radio support and a scarcity of new, notewor-
thy acts. It didn't help that U.S. Spanish -language mass media was
simply not receptive. While many labels kept Latin alternative acts
on their rosters, increasingly fewer got signed.

Now, with the growing awareness of a younger, more bilingual
U.S. population and with revenue streams coming from sources
other than record sales, that trend seems to be shifting. For the
first time in years, Latin alternative is not only hip but also increas-
ingly commercially appealing.

"Latin alternative is a pertnanent niche," says Luis Estrada,managing
director of Universal Music Latino and Machete, whose roster includes
Molotov, Cafe Tacvba and Zoe as well as newcomer La Santa Cecilia.

"As a label, we never shut the door on the music and our ears are always
open. But it cycles, and sometimes it's more evident than others."

e
& AWARDS

Touring
Conference
Register
now for the
10th annual
Billboard
Touring
Conference
& Awards.
Use code
BIM and
save.

RAY WADDELL

Coachella's
Triumph
The festival's huge numbers
again remind that the industry
needs to be more
forthcoming and
transparent for
mutual benefit

Billboard Boxscore's record grosses are
destined to be broken, primarily because
ticket prices go up. The exception may be
U2's 36o° mark of a $736 million gross
and 7.2 million in attendance, as no one

had previously figured out how to make stadium ca-
pacities that large, and no one except the Rolling
Stones has shown they could fill those capacities
around the world if given the opportunity.

But the record Boxscore for a single engagement has
been a tough nut to crack, though many have come close.
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And now is a particularly visible time for the music.
"It's the first time in many years that I've felt

there's something brewing in the rock and alterna-
tive side," says Diana Rodriguez, founder/CEO
of music marketing firm Criteria Entertainment,
whose roster includes rockers Enrique Bunbury
and Los Claxons. "It's a good moment for rock and
alternative, not only because there's good talent, but
also new outlets opening up for them."

Those outlets include a growing number of synch,
licensing and branding opportunities as well as out-
lets like Spotify, Pandora, NPR and SiriusXM, which
all allow a window for Latin alternative music that's
not available on commercial Latin stations.

La Santa
Cecilia Is
part of a new
wave of Latin
alternative
acts.

The Boxscore for the 2013 Coachella Valley Music & Arts Festival at the
Empire Polo Grounds in Indio, Calif was a staggering $67,208,033. At-
tendance was estimated at 180,000, an aggregate number that takes
into account daily attendance, resulting in, essentially, six sold -out
days. The ticket scale reported was $3494799.

This year was the second in which Coachella expanded to a double
play with identical lineups during the course of two weekends. It was a
bold move by Goldenvoice founder/president Paul Tollett, whose rea-
soning, if not the actual execution, was simple: Meet demand.

Not only did Coachella blow up last year's gross of $47.3 million
(which was the highest Boxscore of 2012 and highest ever for a fes-

tival), it also bears the distinction as
THE BIG NUMBER the highest Boxscore ever reported, for

anything. Historically, the big Boxscores

Coachella 2013
went to long runs by superstar acts in
large venues. The record that Coach-
ella shattered was Take That's $61.7
million take from eight concerts at Lon-
don's Wembley Stadium in the summer
Of 1011, with attendance of 623,737.

The sheer magnitude of a $67 mil-
lion gross for Coachella seems an even
bigger achievement when one considers
that the festival couldn't even pay its bills
in the early days. But for Coachella sup-

porter Marc Geiger, partner and contemporary music head at William
Morris Endeavor, Coachella's success isn't "an unpredictable thing,"
considering its place in popular culture and its move to two week-
ends. Geiger also notes that U.K. festival Glastonbury, which doesn't
report its numbers, might rival Coachella, with attendance estimated
at 18o,000. Likewise, the New Orleans Jazz & Heritage Festival would
also probably boast some pretty impressive stats, if it would only clue

The Boxscore for

$67.2
MILLION

"The Pandoras and the Siriuses are
the ones giving revenue [to us]," says
Tomas Cookman, president of indie
alt Latin label Nacional Records and
founder of the Latin Alternative Music
Conference, which takes place July 10-
12 in New York. Cookman, who founded
the LAMC in z000 and Nacional in 2005,
has seen his business grow through the
years, but never through record sales.

"We have had a long history of suc-
cessful synchs of music usage, but also
of brand activations around live shows,
tours and events in the U.S.," he says.

"I don't look at it as a failure when we
sell, for example, 3,000 copies of a
specific album. Especially when that
album has generated over $zoo,000
in synchs and fees throughout its exis-
tence, as has been the case with one of
the Pinker Tones' albums."

A key to ancillary revenue success
is the fact that the term "Latin alternative" can encompass almost
anything. It has a kind of genre neutrality that allows the music
not to sound overly Latin or dance or anything particular, making
it attractive to the mainstream.

An example is burgeoning Los Angeles -based band La Santa
Cecilia, which played the local scene for several years before sign-
ing with Universal last year. Although record sales are modest, the
group will be featured in new FX series "The Bridge" this summer,
lead singer Marisa! "La Marisoul" Hernandez has recorded with
Elvis Costello on a few projects, and the band already has several
big -name sponsors like Hyundai and Red Bull Panamerika. 0

Takeaway: In a splintering music business,the alternative Latin sound
is opening doors with a range of nontraditional outlets.

us in. Bonnaroo in Manchester, Tenn.-at one week-
end but with attendance of 80,000-plus-once led the
way in the United States, but it stopped reporting a few
years back. I believe these festivals keep their numbers
to themselves at least partially because they don't want
agents to see them and jack up the price of talent. Of
course, experience tells me that the agents, as well as
the rest of the industry, know how much these festivals
are making. They're pretty good at math.

In Billboard's ongoing endeavor to track the his-
tory of live events and provide a credible record of
achievement, non -reporters become irrelevant to a
degree, and that probably matters little to them. But
it matters to us, the industry and those who follow it.
One thing we now know for sure, to take Geiger's ob-
servation a bit further: Not only is Coachella's historic
run "not that unpredictable," it's also not unpredict-
able that festivals will now take ownership of the top
Boxscore rung in the near future. Coachella will likely
stay with the two -weekend setup, and is now en-
trenched as a cultural mainstay. More fests will follow
its lead. For example, C3 Presents' Austin City Limits
Music Festival, while lower -priced than Coachella,
has also expanded to two weekends, and C3 reports
its numbers to Boxscore. Thank you, C3. Thank you,
Paul Tollett. And thank you to all other Boxscore re-
porters. History will serve you well. 0

TAKEAWAY: Coachella is huge-you knew that. But
the numbers-those you know because of Billboard
Boxscore. Other festivals should report their numbers
so a history of achievement takes shape.
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TOPLINE

[QUESTIONS

Answered
Kevin Wall
Co-founder/CEO

Control Room

What did you wake up thinking about this morning? The
same thing I think about every day: the next big project I'm work-
ing on. There's a fear that some small factor might go wrong-a city
might not give you a permit, there could be a hurricane, whatever.
At some point a year ahead you're pitching to artists, pitching to
sponsors; it's a minefield, almost like building a startup. I also think
a lot about effecting change with some of our big global events, [like]
achieving the big Millennium Development Goals from the United
Nations to end poverty.

Describe a lesson you learned from failure. Don't let failure get
in the way of making a decision. Lots of people are in fear of doing
something different and they become immobilized. Take more than
a second to make a decision. I learned to hire people who are smart-
er than me. I've also learned the better preproduction you do in the
upfront the better chance you have of not failing.

What will define your career in the coming year? The World
Cup in Brazil next year. We can't talk publicly about any details yet.

Who is your most
learn? My parents, who gave me my first job DJ'ing at their roller
skating rink in Fort Wayne, Ind. My ii brothers and sisters all worked
there. All my siblings have gone on to run their own businesses due
to our parents' influence teaching us everything from accountabil-
ity to customer service. Also Harvey Goldsmith. Most of what I've
learned on the live -event side was through him. We've been close
friends for 3o years and partners in various businesses. He never
puts himself or his ego in front of learning a new experience. He's a
gentle guy behind the scenes.

Name a project that you're not affiliated with that has most
impressed you in the past year. Coachella. These guys have con-
tinued to build a great brand without compromising their principles.
Beyond the economics of the business they still build a great festival.
It's become one of the best festivals in the world. I know the guys
from a distance, and I'm a big admirer of what they've done.

What's changed about your business sector that gives you
hope for the future? Finally, younger, new promoters are entering
the market. Whether they're in EDM or promoting live guitar bands,
ultimately it's not the big national touring firms that make the busi-
ness grow. Look at Chicago, Denver-the 6o -year -old -plus promot-
ers are starting to move aside. I'm also pleased about the return to
live music at events rather than playing a track. Live music is about
playing to the crowd.

Name a desert island album. Led Zeppelin IV. It's an album you
can put on, get on the road and just drive. -Yinka Adegoke

Finally, new promoters
are entering the market.
Ultimately it's not big
national firms that
make the business grow.

Age: 61

Favorite breakfast: "Every day I have toast, almond butter
and berries."

Firstjob:"Dl'ing at 13 at family -owned Roller Dome in
Fort Wayne, Ind."

Memorable moment: "The London Live 8 in Hyde Park in July
2005, as the director in the control mom saying, 'London, are you
on?,' then checking in with Berlin, Paris, Philadelphia and Moscow,
and realizing 2 billion people were watching in 191 countries."

Advice for young executives: "Just show up every day. Half the
success is showing up every day-lots of days you don't want to.
If you do, stuff happens. It's just a matter of consistency."

Kevin Wall
photographed
atControl
Room's

offices in
Los Angeles.
At rightis a
guitar signed
by artists who
participated in
the Live Earth
event in 2007.

I"A James
Brown
print from
famed rock
photographer
Richard E.
Aaron."

2 Interior of
Wall's office.

3 Autographed
poster for
the Freddie
Mercury
Tribute
Concert
for AIDS
Awareness
held at
London's
Wembley
Stadium in
1992.

4 "I've been
a drummer
since I was
10, and this
reminds
ce of my
hildhood."

5 "An Emmy
Award, for
executive -
producing
Live 8 [in
20051. It was
the first -ever
award for an
interactive
event,"
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BACKBEAT
Electric
Essence
The 19th annual
Essence Festival, also
known as the Party
With a Purpose, hit New
Orleans last weekend,
featuring performances
from Janelle Monde,
Beyonce, Jill Scott and
other R&B mega -stars
across three days and
five stages

1The queen: "Electric lady" Janelle Monies
looked regal during her Essence Festival set at
the Mercedes-Benz Superdome on July 7.

2 Essence's Cod Murray hosted the Essence
Day Party on July 6 at the W Hotel, where
Wale performed after networking with Egami
Consulting Group COO Michael C. Warner
and KWL Enterprises' Kevin Liles. Tye been
coming for 15 years now," Liles said of the
Essence Festival, "and so much business gets
done there." From left: Warner, Wale, Murray
and Liles.

3 Essence's Emil Wilbekin (left) with LL Cool
J at the Essence Festival on July 5, before LL's
headlining set. "It's all fly, it's all classy," LL
assured the crowd while dancing with female
fans onstage.

4 It's all love: Essence Communications
president Michelle Ebanks toasted with
Estelle and Brandy (from left) on July6 atthe
festival.

For photos
of the music
business at
work and
play, go to
Billboard.biz.

To submit
photos for
consideration,
send images
to backbeat@
billboard.com.
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"Kendrick Lamar is continuing the legacy
of Compton. Believe me." _Dr. Dre

Stars, Stripes And Soul
Diddy, Sony/ATV's Jody Gerson
and Mariah Carey converged
on L.A. for ASCAP's Rhythm &
Soul Music Awards and the BET
Experience, where Kendrick Lamar
reigned supreme. Meanwhile, John
Mayer and the Roots brought half
a million revelers to the explosive
Philly 4th of July Jam

1 Rolling deep: Producer Noah"40"Shebib,
producer Mike WiLL Made -It, Kendrick
Lamar, Jermaine Dupri, Usher, Sean "Diddy"
Combs and 2 Chainz (from left) at ASCAP's
26th annual Rhythm & Soul Music Awards
on June 27 at the Beverly Hilton Hotel in Los
Angeles. Shebib, Lamar, Usher and 2 Chainz all
received top awards.

2 Sony/ATV's WalterJones, Jody Gerson and
Sam Taylor celebrate their publisher of the year
win with ASCAP CEO John LoFrumento (from
left) at the Rhythm & Soul Music Awards.

3 Passing the torch: Dr. Dre (right) presented
protégé Kendrick Lamar with ASCAP's
Vanguard Award.

4 Bright lights, big city: A crowd estimated at
half a million turned out for the third annual
Philly 4th of July Jam, where performances
by Ne-Yo, Jill Scott, Hunter Hayes and others
were capped by fireworks over the Philadelphia
Museum of Art. The event aired live on VH1.

5 Brotherly love: Philadelphia city
representative Desiree Peterkin Bell, ESM
Productions' Scott Mirkin, Philadelphia Mayor
Michael Nutter, SEFG's Shawn Gee and
Live Nation's Geoff Gordon (from left) mingle
backstage at the Philly 4th of July Jam, which
was co -produced by Mirkin and Gee.

6 Top brass: Ahmir "Questlove" Thompson
(in glasses) and the Roots, the house band at
the Philly 4th of July Jam, go over their cues
backstage.

7 Star-spangled:John Mayer wowed the Philly
crowd with "Waiting on the World to Change"
and other hits.

8 Power hour: BET CEO Debra Lee and BET
International/Paramount Channel senior VP/
GM Michael D. Armstrong celebrate a job well
done at the BET Awards International Party,
held June 28 in Los Angeles as part of the BET
Experience.

9 Mariah Carey with BET president of
programming and specials Stephen Hill at Los
Angeles' Nokia Theatre on June 30.

10 Dapper Dans: Justin Timberlake, Charlie
Wilson, Snoop Lion, BET's Stephen Hill and
Pharrell Williams (from left) looked the part
at the BET Awards. A tribute to Wi lson, which
featured him performing with Timberlake,
Snoop and Williams, was the highlight of the
evening.

INSTAGRAM US! #BACKBEAT

Tech heavy -hitters braved the heat for the J.P. Morgan Corporate
Challenge on June 12 in New York.

@jaybirdcorn @Bandsintown CEO Julien Mitelberg with Cellfish
Founder/CEO Fabrice Sergent and ToneMedia VP of Technology
Dan Barnett, participating in the 3.5 -mile J.P. Morgan Corporate
Challenge in Central Park on June 12,

To get your Instagram photos onto Billboard.biz, tag @Billboard
and include #Backbeat in the caption, along with the who,
what, when and where. One submission will be featured in the
magazine every week.
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BACKBEAT PLACES

[ Rituals
Lollapalooza

The ins and outs of Perry Farrell's legendary festival, now
a three-day event in Chicago's Grant Park (Aug 2-4)

GETTING THERE

I usually stick to the train for a huge
event like this. Cabs are good too, but
at certain times there might not be a lot
around. -Ardie Farhadieh, marketing
and media manager, Billions Corp.

Rent a bike. I've rented from Bike and
Roll [bikeandroll.com/chicago] in the
past. -Tom Wironen, artist manager

STAYING THERE
For convenience to the festival: The
Blackstone Hotel [blackstonerenai-
ssance.com] is a block away. For chic
yet affordable: Public Hotel [publicho-
tels.com]. -Lisa Hickey, marketing
director, C3 Presents

Hard Rock Hotel [hardrockhotel-
chicago.com]: beautiful rooms, historic
building, a fun bar-and they do a great
after -party too. -Heathcliff Berru,

founder, Life or Death PR & Management

GOOD EATS
The Bongo Room [thebongoroom.
corn] has the most amazing variety of
pancakes. -Samantha Cox, assistant
VP ofwriter/publisher relations, BMI

Just thinking about roasted black bass
with dandelion greens, fennel bread,
bitter almond yogurt and caramel-
ized chicken jus at Blackbird [black-
birdrestaurant.com] has my mouth
watering. -Tegan Quin, Tegan & Sara

I plan trips to Chicago around meals at
Longman & Eagle [longmanandeagle.
corn]. That place is incredible. -Mobil
Ayers, U.S. label manager; 4111)

DRINK UP
If you want a great tequila cocktail, Big
Star [bigstarchicago.com] is the place to
go. The food is good too. -Tegan Quin

I like to keep it classy at the Pump
Room bar [pumproom.com]. -Shelby
Meade,founder, Fresh and Clean Media

Three Aces [threeaceschicago.com]:
great beer selection, fun rock'n'roll vibe,
and a short cab ride from Grant Park.

Clockwise
from far left:
Mathieu
Santos,
exterior of
the Hard
Rock Hotel,
Longman &
Eagle's wild
boar sloppy
joe and
Samantha
Cox.

-Amy Butterer, agent, Billions Corp.

SIDESHOW
The Chicago Architecture Foundation
cruise [architecture.org] is really cool
and will give you a unique view of the
city. -David Zonshine, artist manager

It's been a dream of mine to catch a
Cubs game. Also, check out Cloud
Gate, aka the Bean, in Millennium
Park [millenniumpark.org]. -Mathieu
Santos, Ra Ra Riot

Jump into Lake Michigan-even though
you might risk catching a disease.

-Ardie Farhadieh

BIZ HOT SPOT
I like Double Door [doubledoor.com]
and Metro [metrochicago.com]. There's
always lots of industry [people] hanging
out there during Lolla. -Bruce Solar,
senior VP, the Agency Group

The Foundation Room at the House
of Blues [houseofblues.com] and
the lobby of the W Hotel City Center
[wchicagocitycenter.com]. -Tom
Windish, founder, Windish Agency

The famous Chicago Music Exchange
[chicagomusicexchange.com] is an
absolute mecca of beautiful vintage
instruments and amps.

-Mathieu Santos

MUST -SEE

Nine Inch Nails. They have been on
hiatus for the last few years; with this
being their first major show back, I
expect them to be more powerful than
ever. -David Zonshine

Chainz. I always sing along to his line
"My chain hang to my dang-a-lang,"
from B.o.B's "Headband." It's so good.

-Kim Schifino, Matt Cr Kim

SOMETHING SPECIAL
Everyone knows Lollapalooza. If you
say you're playing there, anyone will
know what you're talking about. And
the setting is pretty spectacular too.

-Mathieu Santos
-Colin Stutz

0
@Jessie_
Ware
Chicago!
Catch my
Lollapalooza
side show
and my return
to Lincoln
Hall on 2nd
AugustiTix
on sale NOW

@band-
ofhorses
BoH are
playing a Lolla
aftershow at
the Metro on
8/3. Presale
password
is CRUEL -

HANDS See
you there?

@wayne-
coyne
Yep....

Lollapalooza
creator
Perry Farrell
looking like
a gangsta!!

httim//instm
gramoom/p/
XZqq1-14Rwud

@teganand-
sera
Last time we
played @lolla
palooza
Sara got
heat stroke.
Needless
to say we're
bringing
a hat and
sunglasses
for her this
time. ,,spf50

TRAVEL ESSENTIALS

Sara Quin
Heartthrob, Tegan & Sara's seventh studio album,
arrived in January, but the folk-rock duo has been
promoting its most accessible album to date since last
August, with a winter North American headlining tour
followed by international dates. "We're just out here
like road dogs," says Sara Quin, who, along with twin
sister Tegan, just began another stateside run on July
6, this time supporting fun., along with a slot at Lol-
lapalooza on Aug. 4. It's nothing new for the pair: The
Quins have been touring since releasing their debut al-
bum in 1999. Here are the travel must -haves Sara has
picked up along the way. -Jason Lipshutz

MY TRAVEL PLAYLIST
The only time I listen to music on the road is when I'm

falling asleep and don't want to
listen to something like a pod -
cast. A lot of times, it's anything
without vocals: instrumental,
soothing music. Right now, my
playlist has a lot ofFour Tet,
Pantha du Prince and Caribou.

gma tat in*. 

TRAVEL PODCAST
My favorite podcast of all time is "This American
Life," so I always listen to that and "Fresh Air" with
Terry Gross. I recently downloaded a bunch of epi-
sodes of Alec Baldwin's podcast ["Here's the Thing"].
Tegan and I are obsessing over his Kristen Wiig
interview.

TRAVEL BAG I SWEAR BY
I just got a wonderful new
backpack that I absolutely love
from my girlfriend. It's an APC
backpack that's great because
it's perfect in the rain-I feel like
it's made out of the material that
tents are made of. Not even a
bear can get into it.

ESSENTIAL TRAVEL CLOTHING
I have done a bad, bad thing to the leather jacket that
I've been wearing-it's like a second skin. Every morn-
ing I wake up, put the jacket on top of whatever clothes
I hate and think, "This makes my outfit look better."
After this summer-because I probably will wear it all
summer-I'll just burn it, because it already smells.
It'll be like the end of "Terminator 2," where it has to
be thrown into molten lava, because normal fire won't
even be enough to get rid of it.

SCHEDULE STRATEGY
I'm so incapable of understanding iCal on my phone
that I found one of those 199os Day -Timers and just
wrote everything out by hand and color -coded it.

SLEEP STRATEGY
Two things help me: One, alcohol; and two, earplugs.
I do feel fairly fatigued touring, so usually by the end
of the night after a show, I'll have a couple glasses of
wine or some scotch, and I have these great earplugs
that I got made that fit neatly in my eardrums. Then I
just lay down and I'm done for the night.O

a



BACKBEAT PLAY

Gear "You have to hear your song the rest of
your life, so you might as well put the
extra time in to make it perfect."

Secret Weapon
Houston indie-rap alum Mike Dean has been Kanye West's right-hand one-man band for the past decade

Mike Dean speaks in a low, gravelly register with
short, direct sentences, like cargo pushed out of a
pickup truck. It's not a voice for cutting through in a
crowd-but the Texas -born producer/engineer/multi-
instrumentalist makes his presence felt nonetheless.
Over eight albums and so years, he's become Kanye

from mixing
tracks for the then -ascendant rapper's early mixtapes
to co -producing each of the lo songs on his most re-
cent Billboard zoo chart -topper, Yeezus. Dean's key-
board and guitar work is all over the album as well.

"I'm the one producer that sticks with Kanye
through a whole project, usually," Dean says from
his sparsely ornamented Tribeca apartment -cum -
recording studio. "When he's working on his album, I
won't be working on, like, Drake or something. I con-
centrate on him. That's why I usually get more than

Name: Mike Dean

Hometown: Houston

Big break: Caught Kanye
West's attention for his work
mixing "Guess Who's Back" in
2002, a song West produced
for early Dean client Scarface.

Notables: Has engineering
and production credits on
every West album save 808s
and Heartbreak. Co -produced
and mixed "Crown" and
"Somewhereinamerica" from
Jay -Z's Magna Carta Holy
Grail. Built his name working
far Houston hip -hop pioneers
UGK, Geto Boys and Z-Ro.

Bet you didn't know: Dean
plays the bassoon and is a
classically trained pianist.
He teethed on Chopin and
Beethoven as a child.

Up next: Producing and
mixing for Beyonce, Travi$
Scott, Angel Haze, Freddie
Gibbs and Big K.R.I.T.

the average producer does."
Before he was crafting hits for one of music's big-

gest and most challenging pop stars, Dean cut his teeth
producing and engineering regional hip -hop classics
for Houston's Rap -a -Lot Records in the '9os. His work
mixing Scarface's Jay -Z- and Beanie Sigel -featuring
2002 single "Guess Who's Back," which was produced
by West, is what first put him on the Chicagoan's radar.
Now his unwavering focus, and an ability to take a song
from production to mastering, net Dean work with
marquee artists both in and out of West's orbit. He co -
produced and mixed two songs on Jay -Z's just -released
Magna Carta Holy Grail, put in work on Beyonce's
forthcoming album and is also collaborating with next-
gen rappers Travi$ Scott, Big K.R.I.T. and Angel Haze.

At his Tribeca headquarters, where he splits his time
when not on the road with West or at home in Texas,
Dean invites artists he works with to let loose away
from the formality and expense of a typical recording
studio. He keeps his gear and instruments in a cozy
white room with a $10,000 Sony C800G mic by the
door. "When we work, we do everything in here-I

the artist right by us so we can just talk."
Dean employs a small collection of Korg and Moog

synths and Fender Stratocaster guitars, all vintage,
that he uses both while recording and, for the last three
years, on tour with West, where performing the songs in
front of an audience has informed his work in the studio.

"You get to see what works: what songs hit the
speakers best, what songs make people jump around,"
Dean says. "The guitar solos are usually the best part."

-Reggie Ugwu

1 Dean their house Life." He also "M.W.A." hat.
prefers instead takes them (Dean jokes
Tannoy of using on the road. that it stands
DMT 215 $30,000 "The newer, for "Mexican
speakers, speakers that imitation Wrestling
matching nobody will stuff doesn't Assn.")
them with ever get to have enough
smaller, less listen to their balls to carry 4 Dean used
expensive music on," he live." this custom
Yamaha and says. '90s model
KRK units. 3 Dean's Fender
"I believe in 2 Dean used neighbor Stratocaster
mixing on these vintage is the artist for the
things that Korg Juno Neil Grayson, guitar solo
are more like synthesizers who painted on Yeezus
what people on West's this portrait standout
have in "Stronger" of him in his "Hold My
clubs and at and "Good signature Liquor."
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Platinum sales, sold -out dates
 'and a top five hit on the Hot 100-

Imagine Dragons is the breakthibugh
band of 2013. Here's how the group
rolled six -hour sets in Las Vegas
casinos into unstoppable success
BY RAY WADDELL

PHOTOGRAPHS BY ANDY WILLSHER

DANREYNOLDS IS KNOCKING BACK SOME POTATO WEDGES
"somewhere in Denmark," enjoying a rare moment of peace amid
the frenetic pace as the band he fronts-Imagine Dragons-charg-
es inexorably toward global rock'n'roll superstardom.

This is what momentum looks like. Released last September,
the band's debut album, Night Visions, bowed at No. z on the Bill-
board zoo, passing the 1 million mark in June. (The album is cur-
rently at No. 4 on the chart, and has sold 1.1 million copies so far,

according to Nielsen SoundScan.) "Radioactive" is the rock hit of the summer, logging a
19th week at No. ton Billboard's Rock Airplay chart and sitting at No.4 on the Billboard
Hot too this week. "Radioactive" has sold 3.8 million downloads, with the band's first
single, "It's Time," moving another 2.6 million.

Even so, there's a certain below -the -radar element to the group's success. "They
were selling out big venues across the U.S. before they even had 'Radioactive,' as big
as that song is now," Geffen Interscope A&M president/COO John Janick says. "It's
interesting because, until you have multiple hit records, sometimes people don't re-
alize how big a band really is." If that's the case, the recognition should be setting in
right about now: This week, third single "Demons" maintains its No. 4 peak on Rock
Airplay after 19 weeks and is No. 64 on the Hot 100. It has sold 782,0oo downloads.

With any rock band's success these days comes the added pressure of having to
"save" the genre. "In a genre that many people thought was dying, these guys came in
like a breath of fresh air," says Nick Chappell, PD of WROX Norfolk, Va., one of the first
stations in the country to spin "It's Time." "They are three singles deep into their de-
but album and are already a core artist for us," he says. But frontman Reynolds comes
across as anything but a self-styled savior. "We like to create big sounds," he says. "We
like the guitars to sound big. We want the drums to sound like cannons. A lot of people
call it 'anthemic,' but I'd shy away from that because it sounds almost pompous."

As he grinds it out at the European festivals, Reynolds is humble as he marvels
at Imagine Dragons' rise to platinum status and headlining dates. "Bands have
asked me, 'What do you attribute your success to?' The two things I always say
are one, we never said 'no' to anything," Reynolds says. "We'd play birthday par-
ties, weddings, casinos. We wanted to perform and create as much as possible."

So what's the second thing? "Vegas luck," Reynolds says-which, for a group that
rose out of the Las Vegas casinos, isn't such a bad thing to have. "It's a matter of biting at
the apple as many times as possible. Then, hopefully, those doors will finally open up."

Open up or be kicked down, because it's not all luck. Imagine Dragons had a musi-
cal plan, and they aligned themselves with the people who could bring that plan to
fruition. And as Night Visions continues to gain steam, the group is reaping the ben-
efits of a solid foundation and a global vision, still in that one -chance -only position
of playing to crowds for the very first time.

"This is what we live for as a band, playing to an audience that's never seen us be-
fore," Reynolds says. "That's what we did for three years. As touring musicians, we
tried to break new cities, where you played for maybe zo people whose friends had
told them about us. You just come out and give it everything you've got and try to win
over the crowd. That's even what we did in the casinos in the beginning."

The band learned early on how to convert the uninitiated into fans, doing six -
hour gigs-half covers, half originals-at places like Mandalay Bay, O'Sheas and
Caesars Palace. Vegas native Reynolds met guitarist Wayne Sermon while at-
tending Brigham Young University in Provo, Utah. Together with drummer Dan-
iel Platzman, a friend of Sermon's from Boston's Berklee College of Music, and
bassist Ben McKee they made Vegas home base. Playing casinos were hometown
gigs, but not to hometown crowds. Vegas is a town of out-of-towners, and the band
performed in front of new people every night. "That prepared us to go overseas, go
out onstage and feel comfortable playing for people that aren't singing every word,
or know every song," Reynolds says. "You can either have the crowd in the palm of
your hand or you get bottled. It's a scary thing, if you think about it."

Imagine Dragons independently released three EPs and toured extensively be-
fore signing with Interscope or APA (Coda books the group in Europe and the United
Kingdom), building a following one show at a time. Then, perhaps the luckiest thing
of all happened: Reynolds received an email from Alex Da Kid (real name Alexander
Grant), producer of massive hits for Dr. Dre ("I Need a Doctor"), B.o.B ("Airplanes")
and Eminem ("Love the Way You Lie") and founder of label/publisher Kidinakomer.
The email was to the point: "Yo, I dig your music. Wanna write?" (See story, page 23.)

Write they did, and what started out as a collaborative effort for other artists on
Alex Da Kid's roster soon became bigger-"big" being the operative word. "He com-
plemented our sound, because we were so rhythmic, but we couldn't get to the place
we wanted to sonically," Reynolds says. "We didn't have the tech savvy to get the
bass to hit hard enough and the snare to be big enough. Alex had that expertise to say,

`Let's EQthis and throw distortion on that.' Sonically everything started to come to-
gether and sound big and a little more edgy. It was the perfect fit, and we all knew it."

THE PLAN
Mac Reynolds entered the picture before Alex Da Kid, but he didn't set out to be a
manager. He had helped out his brother Robert, who manages the Killers, before
going to law school at University of California, Los Angeles, and setting up shop at
an L.A. entertainment law firm, where Imagine Dragons was a project. He clicked
with the band and made his move, quitting his law gig and moving back to Vegas.
Now Mac Reynolds' steady hand at the wheel seems to be, like Alex Da Kid, the
perfect fit for a band of deep thinkers.

"We tried early on to be really deliberate about the choices we made, which isn't
easy these days because it's really hard to break," Mac says. "But the guys were
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really level-headed about it and in it for the long haul.
We wanted to be smart about our choices, cultivate
the music, do all the things a band needs to do to find
itself. From a very early stage we all had that goal."

In addition to providing "honest feedback," Mac
is clear on his role: "My job as manager is to preserve
unity and direction," he says. "Their promise to each
other is they would not take any shortcuts on the music.
They haven't before and they don't want to now."

Dan Reynolds describes Imagine Dragons as "overly
meticulous" in the early going. "We rented out an apart-
ment together with the little bit of moneywe made from
doing cover gigs, and we put a big wipe board on the wall,
and everybody wrote down five albums that were their
all-time favorites," he recalls. "And everyone in the band
had to study those albums and learn them." On the list
were Arcade Fire, the Beatles, Led Zeppelin, Harry Nils-
son, 2Pac, Paul Simon and Muse, among others.

They "overthought" everything, including the
band's name, which is an anagram of "a phrase that
meant something to all of us," Reynolds says. The orig-
inal phrase is still a secret. "As a musician, you're ex-
posing yourself in so many different ways we thought it
would be cool to have something the four of us hung on
to," he says. "It seems like such a strange thing to start
out with a secret we want to keep from everybody, but
we just thought it would be nice to keep something to
ourselves, and we've kept it to ourselves for four years."

When it's suggested that a Billboard cover story
might be the ideal platform to finally reveal the origin
of the band's name, Reynolds replies, "I haven't even
told my mom, and she's bothered me about it since day
one, so if I told you before I told my mom, she'd prob-
ably forsake me as her son."

One thing that Imagine Dragons was dear about from
the beginning was its musical vision of fusing synthetic
and electronic sounds with the raw and sometimes acous-
tic elements of rock, powered by heavy, thudding drums
and baselines and a potpourri of rhythmic percussive
elements. "I was a drummer for four years before I ever
learned any other instrtunent, and it has found away into
my writing lyrically, and I'm a very percussive singer be-
cause ofthat," says Reynolds, who also plays a huge drum

"like a madrnan" onstage, according to Alex Da Kid.
Manager and band were equally meticulous about

making a decision as to their label partner. "We quickly
became aware of the fact that the type of music we were
doing felt like it belonged on radio, so at some stage a
label partner is the best way to get there," Mac Reynolds
says. "But at the same time, we believed in building as
much of that on our own as we could, both because it
would lead to a long career and also because we be-
lieved it would give us time to hone our craft."

So rather than blindly pursuing a label deal, "we
wanted to be able to tour properly and have a real
structure in place before we were under the spotlight
of public scrutiny," Mac says. "They were at a stage
that when they met Alex and the team over at Inter -

Imagine
Dragons
performing
at the Isle
of Wight
Festival on
June 16, and
greeting
fans atthe
event for
autographs
(below/.

scope, they felt like they had started to find themselves musically,
felt like they had a proper base and felt like the folks at the label
weren't intent on trying to change anything, but rather empower
them and give them a free rein to create what they wanted."

Janick, who has been at Interscope for less than a year, inherited a
project that was well on its way, though he had been observing the band
from his previous post at Fueled by Ramen. "I could feel the momen-
tum before I came to the company," he says. "And then I really felt it."
He adds that there's plenty more to come from Night Visions. "They
have at least another two singles on this album after 'Radioactive.'
They should be an artist that's up for Grammys next year, and they have
touring plans through the year. It feels like we're just getting started."

Crisp, atmospheric and mood -inducing, the songs on Night Visions
are felt as much as they're heard. The band's studio alchemy is real and
potent, but Imagine Dragons is first and foremost a band that connects
from the stage. "The most important thing to us from the very begin-
ning has been to be a live band," Reynolds says. "We really only put out
the album as a tool to get people to come out and see us live. Word-of-
mouth spreads, and you either become known as a strong live act or a
weak live act, and people will come out to see you based on that."

Las Vegas provided the perfect launch pad, and Reynolds calls the
city "the best -kept secret among musicians." Competing with the ca-
cophony of slot machines and the megawatt lights of Flamingo Road
played a huge role in the band's growth, and sets filled with covers
provided a school of song craft. Just as important, tourists who saw
Imagine Dragons would go back home with CDs in hand, providing

widespread distribution before the professionals came onboard. And
playing six -hour gigs put the band well on its way to logging the stage
time that Reynolds feels is necessary to achieve greatness.

"We are strong believers in the 'io,000 hour rule'-that you need
at least 10,000 hours on a stage performing before you're ever going
to get anywhere special with a live show," Reynolds says. "We're still
working every day to make it better."

Imagine Dragons' touring philosophy is simple: Go everywhere, and
don't graduate to the bigger rooms just because you can. Demand has
long exceeded supply for Imagine Dragons, both in terms of capacity
and the number of available dates. "Our goal is not 'How do we sell the
most tickets?'" Mac Reynolds says. "We're trying to take people who
may have heard the music but don't know the band personally and get
to know them. That's hard to do when you jump quickly to a big room.
The cornerstone of what we're doing is the live shows. The guys love
that more than anything else, and it's one thing we don't want to mess
up-our relationship with fans, in person, out on the road."

The global presence that being part of the Universal Music Group
family affords provides promotion opportunities all over the world, and
the band's biggest fear is not being able to appear in all the territories
where it feels Imagine Dragons can take hold in a big way. "The guys
have been touring relentlessly to try and get it done," Mac Reynolds says.

"What we're trying to do is treat every territory the way we treat our home
territory in the States. There's no shortcut. Heaven forbid you don't
spend that time, and you come back later and suddenly find out there
wasn't really any touring fan base to build off there. Then it's too late."

International sales indicate that the global fan base is there, waiting to
see Imagine Dragons live. "We've already sold 700,000 album equiva-
lents outside ofthe Janick says. "They're going to be a massive art-
ist around the world, and by the time we're done we're going to sell at
least 4 million album equivalents around the world, if not more."

The morning Mac Reynolds spoke to Billboard, he received an
email notifying him of Night Visions' official platinum certification.

"Everybody's over the moon about it," he says. "We know how hard
it is to sell albums these days, especially for rock bands, so for us
it's a massive accomplishment."

So what about all this "rock is dead" talk being tossed around? "If rock
is dead," Mac says, "we're in trouble."

'VISIONS' OF THE FUTURE
Janick says the label's role as the band pounds the road is to "making
sure every piece is covered-the right press and records at radio, the
right synchs and brand partnerships." He emphasizes that the com-
ing months will be about "the right TV looks going into Christmas,
continuing to build their tour base and ending up with them walking
home with some Grammys come February."

The synch opportunities have certainly been robust. "From the
very beginning, in the early days, we got a lot of love from the creative
community and our friends at ad agencies as well as brands for this
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band," Interscope senior VP of branded content and
culture Jennifer Frommer says. "They've proven to
be a very synch -able type of sound. It fits very well to
pictures." The band has been hands-on in selecting the
brands for each synch, and has a particular affinity to-
ward technology, which is why Xbox ("It's Time"), In-
tel ("On Top of the World") and LeBron James' Power
Beats headphones ("Radioactive") are among the big-
gest looks for the group. "They're comfortable in the
tech space, and we're evaluating a couple of partner-
ships at the moment. It has to be the right fit," From-
mer adds.

Despite the band's heavy touring schedule, Imagine
Dragons will be rich with song material before the group
heads into the studio to record a new album, whenever
that may be. Dan Reynolds, 26, has been a prolific writer
since he was 14 and continues to write as the band tours.

"Writing was never work for me-it was always the
greatest joy of my day, to write on my computer by
myself," he says. "I've written hundreds, even thou-
sands, of songs. I have demos on all my computers
I've saved over the years. A lot of them are terrible and
will never be heard by the public, but I've continued
to do this, even on the road now. Almost every single
day I'll write a demo, as does the rest of the band."

In fact, having enough material has never been a
problem for Imagine Dragons. For the first record, the
group had to narrow its material to too demos, then
voted it down first to so and then the 20 it recorded for
Night Visions. Then those songs were culled to the 21 on
the final record (two more are bonus tracks). "I'm still
writing every day overseas. I wrote a song yesterday,"
says Reynolds, who adds that the song has the working
title of "The Ghost Intervention."

For all the success the group has enjoyed, the mem-
bers of Imagine Dragons feel like something that's just
getting started-a fact that hasn't seemed to fully sink
in yet for Reynolds, who again harks back to Vegas luck.

"We've met so many great bands over the years on
the road that deserve to be exactly where we are right
now, that have worked just as hard as us, that are in-
credibly talented, that are doing things independently,
that deserve to be here-and for one reason or another
we just got lucky and things have gone our way," he
says. "We try not to take a day for granted and to seize
the moment, wake up and say, 'I'm in Denmark and
I get to go play a festival tonight, and then I'm going
to fly over and play Isle of Wight tomorrow, then fly to
Asia.' How can you not be grateful for this?"O
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Bringing The Boom To Life
How Alex Da Kid and Imagine Dragons mixed studio
programming and live dynamics into a signature sound

When Imagine Dragons frontman Dan
Reynolds got the invite to write with
producer Alex Da Kid, it didn't occur
to him to say no.

Alexander Grant-aka Alex Da
Kid, the 29 -year -old producer and founder of KIDina-
KORN ER-is best-known for his work with such artists
as Dr. Dre and Eminem, and Reynolds has always been
a fan of hip -hop. "I was familiar with his production
skills," Reynolds says. "I definitely thought, 'Well, this
is a strange marriage. But what is it going to hurt if I go
and write with him? Maybe I'll just learn from a great
producer and walk away with that."

The writing sessions were originally intended to cook up
songs for other artists. "I was working with U2 at the time,"
says Alex Da Kid, who heard one of the
EPs Imagine Dragons had released on the
band's own label and was impressed. "I just
wanted some people to bounce ideas off
ot" But he'd never met anyone who could
write as quickly as Reynolds. "He comes up
with melodies instantly. It's insane."

In Imagine Dragons, Alex Da Kid had
found the perfect vehicle for his sonic vi-
sion when he launched KIDinaKORNER
more than two years ago. "As a producer
I always wanted to blur the lines between
genres," he says. "As a person that's who
I am-my mom is white, my dad is black.
I've grown up kind of in both environ-
ments. I've always liked different kinds of
music. I wanted to be able to create a beat
or a track and have it go to anybody on my
label: a country act, a rock act, a hip -hop
act. The boundaries would be destroyed."

Part of the conception of Imagine
Dragons was as a very rhythmic band,
and the producer amplified that aspect.
"He helped them refine the percussive
elements that were already inherent in
what they were doing," Imagine Drag-
ons manager Mac Reynolds says. "They
shared the same vision for the music."

A promising rock band teaming with a producer
known for hip -hop is the kind of shake -it -up move a lot of
groups would only make well into their career, not out of
the major -label gate. It was a risky move for all involved,
and one that paid off-more than a million times over,
one could say-in songs that connected as strongly on
the radio as they did in live performance.

In retrospect it seems remarkably canny: a rock band
makes tracks that can live on the radio in between
Macklemore & Ryan Lewis and Miley Cyrus by hiring
the producer of Eminem and Rihanna's "Love the Way
You Lie." But in fact, the partnership thrived precisely

because it was organic, not calculated. "They found the
work they did together made a lot of sense for both of
them. It wasn't about trying to leverage to get to a new
level in their business," Mac Reynolds says. "The guys
had turned down label deals before. This was more about
a real alignment of creative visions and excitement about
the work they were doing together."

Leadoff single "It's Time" had been written and re-
corded by Imagine Dragons for its third independent EP,
well before the KIDinaKORNER/Interscope connection.
Conversely, Alex Da Kid says some of the beats that ended

up on the Imagine Dragons
album were originally cre-
ated for other artists. All
agreed the music made for
an Imagine Dragons album
couldn't be far removed
from what the band deliv-
ers onstage.

"During the making
of a track we're thinking
about how we can trans-
late the bigness of the
record onto the stage,"
Alex Da Kid says. "It's
about the balance between
the bigness of the program
elements I put into tracks
and how we can create
that live, keeping that hu-
man element in it and not
just having machines do it.
That's always in the back
of my mind." He adds that
he and the band would
spend weeks in the re-
hearsal studio making sure
the sound would translate
live-something he's done

with KIDinaKORNER acts Jamie N Commons (a bluesy
British singer who recently opened for Bruce Springsteen)
and X Ambassadors (a Brooklyn quartet that impressed
Dan Reynolds enough to recommend them to Alex Da Kid).

The producer says he knew that he and Imagine
Dragons were on to a special sound, but admits he
wasn't expecting it to connect on a mass scale so
quickly. "My whole thing with the label was to try and
build careers," he says. That includes KIDinaKORNER
signing Skylar Grey, who co -wrote "Love the Way
You Lie," and Candice Pillay, a co -writer on Rihanna's
"Cockiness (Love It)." "I'm in it for the long haul. I'm
not in it to try and make it within six months. But the
speed at which this has taken off has definitely sur-
prised me. I'm just glad that people seem to love it.
That's very rewarding." -RW

Alex Da
Kid (top),
Skylar Grey
(center), X
Ambassadors
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SOUNDSCAN MIDYEAR REPORT

Summer Slowdown
As track sales tumble and digital albums lose steam, the
midyear Nielsen SoundScan numbers raise questions
about streaming, consumer behavior and the future

By Ed Christman

f you're looking for relief in the sweltering summer months, then maybe
the midyear Nielsen SoundScan numbers will offer some. But for most,
the cooling trend they show will provoke concern, not comfort. Digital
track sales are not just declining this year -the slowdown is accelerating.
And digital albums -long a welcome area of growth -appear to have lost
considerable momentum.

In first-quarter 2013, track sales declined a modest 1.3%, dropping
from 361.3 million to 356.5 million. But in the second quarter, the decline more
than doubled to 3.3%, tumbling by 11 million, from 336.7 million in second-
quarter 2012 to 325.7 million. For the year to date as of June 3o, digital track
sales have declined 2.3% to 682.2 million units from the 698 million tracks
scanned in the first half of 2012, according to SoundScan. The 15.8 million
tracks that disappeared represent a loss of $19.4 million at a blended retail list
price of $1.23 per track.

Meanwhile, digital album growth slowed considerably during the second quar-
ter. In first-quarter 2013, digital albums rang up 10.4% in unit growth, but in the fol-
lowing three months that decelerated to a 1.9% increase, with scans totaling 28.3
million versus the 27.8 million units in the corresponding period last year. Overall,
year-to-date digital albums sales are up 6.3% to 60.8 million units from the 57.2
million units scanned during the first half of 2012.

IS CANNIBALIZATION AN ISSUE?
At the midyear point, 51 songs had scanned more than i million units, while 13
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of those scanned 2 million units or more, led by the 5.6 million units garnered by
"Thrift Shop" by Macklemore & Ryan Lewis featuring Wanz.

In contrast, while midway through last year two titles had accomplished the
feat of scanning more than 5 million units-Gotye's "Somebody That I Used to
Know," featuring Kimbra, and fun.'s "We Are Young," featuring Janette Monde -
only 47 titles hit the i million -unit mark, of which 13 exceeded 2 million scans.

The softness in track sales can be attributed to a 20 million -unit decrease in cat-
alog sales. Current track sales actually grew slightly year over year, to 315.5 million
from 311 million units. But catalog tracks fell to 366.7 million units from the 386.9
million that were scanned at the midyear point of 2012. (SoundScan defines any
track 18 months past its earliest availability as a catalog title.) The category might
be partially off simply because last year Whitney Houston's death strongly drove
digital track sales to 3.7 million units versus normal midyear sales of 700,000.

With track sales declining and digital album sales growth slowing, the indus-
try is finally concerned that streaming may be cannibalizing downloads. But with
existing analysis continuing to buttress the standard wisdom that streaming does
no harm, industry data mavens are experimenting with other ways of evaluating
the situation. "We have not yet been able to prove cannibalization is happening
through any analysis, but this is far from saying it doesn't exist," one industry ex-
ecutive says. "We continue to study it."

The problem may not be streaming, but the flattening of mobile device growth.
Another executive says that many consumers are on their second and third devices
and not loading them up as much as they did their first, which could also be affect-
ing digital sales.

ALBUMS SOUND THE ALARM
So far, Justin Timberlake's The do/do Experience is the best-selling album of 2013,
with 2 million scans as of June 3o. It is in fact the only million seller of the mid-
year point; Bruno Mars' Unorthodox Jukebox scanned 985,000 units in the first
six months of this year (though its 2013 sales passed the million mark this week,
and release to date it has moved 1.5 million). In 2012, only one album had scanned
more than 1 million units by the year's midway point, Adele's 21, which moved 3.7
million. One bright spot: After six months, 15 albums have scanned more than
soo,000 units. Last year only n albums had done so.

But in another alarming turn of events, album sales continue to decline, with
the configuration experiencing a 5.6% decrease to 142 million units year to date,
down from the 150.5 million units that had been sold by the middle of 2012. That
represents a decline of 5.6%. As with tracks, the decline accelerated in the second
quarter with album sales falling 6.4%, versus the 4.9% decline at the end of first-
quarter 2013 for the configuration.

THE BATTLE FOR MARKET SHARE
In the market -share game, Universal Music Group leads the industry with a 37.6%
share in albums plus TEA (track -equivalent albums, whereby io tracks equal one
album). That represents a seven -point percentage gain from the 30.1% it posted
last year, before it completed its acquisition of the majority of EMI's assets.

Sony Music Group comes in a strong second with 29.6%, up from the 28.9% it
posted in the first half of 2012. Warner Music Group, which acquired the rest of
EMI's recorded -music assets -mainly the Parlophone assets -posted a gain, even
though those assets aren't yet included in its market share. WMG's market share
grew to 20.2% from the 18.4% it had in the first half of 2012.

Independents, meanwhile, finished with 12.1%, down from 12.7% -but that's
only if you count market share by who owns the distributor. If you count market
share by who owns the label, a dramatically different picture emerges. Indie's
album -plus -TEA market share comes in at 34.5%, based on a Billboard analysis of
SoundScan data. That's up from last year at the six-month point when indie mar-
ket share using the same metrics stood at 32.9%. One element driving that growth
could be the market -share shootout between Alternative Distribution Alliance and
RED, which are both at or near their historic highs in share, thanks to their inde-
pendent labels. In particular, Glassnote and Broken Bow, with Mumford & Sons
and Jason Aldean, respectively, are boosting the Sony -owned RED, while Mack-
lemore & Ryan Lewis helped drive the WMG-owned ADA's share.

COUNTRY AND ROCK LEAD GENRE GROWTH
Album sales grew in country and rock, with the former up 0.4% to 19.5 million
units and the latter up o.3% to 52.3 million units in the first half of the year, com-
pared with the first half of 2012. Latin suffered a 14.1% decline to 4.3 million units,
gospel was down 10.9% to 9.5 million units, EDM slid 6.9% to 4.6 million units,
and R&B, including rap/hip-hop, declined 4% to 23.7 million units.

Country led the charge in track growth, growing about 9 million units to 90.9
million units, up 11.1% from 81.8 million units. World music -which includes
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TOP 10 PHYSICAL ALBUMS (Week Ending 6/30/2013)

1. The 20/20 Experience
Justin Timberlake

2. Unorthodox Jukebox
Bruno Mars

3. Based On A True Story...

000000000004
1.17 Million

000000,
606,000

0000C
Blake Shelton 466,000

4. Babel 00001
Mumford & Sons 419,000

5. Red 00001
Taylor Swift 416,000 0 =100,000

6. To Be Loved 00001
Michael Buble 411,000

7. The Truth About Love 0000
P!nk 386,000

8. Here's To the Good Times 000C
Florida Georgia Line 370,000

9. All That Echoes 000(
Josh Groban 358,000

10. Now 45
Various Artists

000(
346,000

K -pop (and thus PSY) by SoundScan's definition -enjoyed the largest percent-
age gain, growing by 38.3% to 3.7 million units from 2.7 million units in the first
half of2012. Pop tracks suffered the biggest decline, falling to 140.3 million units,
a 13.6% decline from the 162.3 million units the genre garnered in the first half
of 2012.

For the first time, SoundScan has prepared a genre report that adds up to
100% and eliminates the double counting that its past genre reports contained.

16.1%; country comes in at 13.2%; and pop stands as the next -largest genre with
7.9% of album scans for the first half of 2013.

Rock is also the dominant genre in tracks, but its market share is 22.8%, and
is closely followed by pop, which comprises 20.5% of track sales, and R&B/hip-
hop, with 18.7% of sales. The only other genre to exceeds the 10% mark is coun-
try, at 13.3%. Meanwhile, blues and classical both sold more albums than tracks
on a unit basis. Blues scanned 1.37 million album units and 1.36 million track
units; classical scanned 3.7 million album units versus 3.3 million track units. 0

TOP 10 DIGITAL SONGS

8. Random Access Memories

3. The Heist

2. Night Visions

TOP 10 DIGITAL ALBUMS (Week Ending 6/30/2013)

1. The 20/20 Experience1
Justin Timberlake 869,000   
Imagine Dragons 479,000   
Macklemore & Ryan Lewis 470,000

4. Babel   MI
Mumford & Sons 464,000

5. Pitch Perfect
Soundtrack

6. The Lumineers
The Lumineers

7. Unorthodox Jukebox
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Daft Punk 373,000

9. The Truth About Love

10. The Great Gatsby

MINN
288,000

MINN
Soundtrack 287,000
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"We haven't been
able to prove
cannibalization is
happening. But this
is far from saying it
doesn't exist."
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SOUNDSCAN MIDYEAR REPORT

5 Things That Were
Different A Year Ago

1. GOOGLE WAS LESS OF
A REVENUE STREAM
Much has happened with Google in the last year to
make the company more valuable to the music in-
dustry. Much of the activity has centered on Google-
owned YouTube, although Google Play is becoming a
more serious competitor in recorded audio.

Publishers have been making sure they get paid
for views on YouTube. In April, Universal Music Pub-
lishing Group (UMPG) signed a licensing deal with
YouTube that pays UMPG for performances in 127
countries in Europe, Asia, the Middle East and Africa.
UMPG also struck licensing deals with multichannel
networks Fullscreen and Maker that pay the publisher
for cover songs and soundtracks or samples.

Independent songwriters and publishers are get-
ting more tools, too. In June, a service called Audiam
launched. It helps indie artists, labels, songwriters and
publishers claim music used in user -generated videos.

Finally, Google Play has more than tripled its share of
one major label's revenue to more than 3%, according
to sources, and appears to be gaining traction with con-
sumers. In addition, Google launched on -demand sub-
scription service Google Play Music All Access in May.

Google play
2. TRACK SALES WERE
STILL GROWING
Track sales were still on the rise nine years after the
launch of iTunes in the United States. Through July 1,
2012, track sales were up 6% over the same period in
2011. They were up 11% a year before that.

But the U.S. download market has stalled and fallen
into negative territory this year. Track sales were down
2.3% in the first half of 2013, representing a loss of 35.8
million units with a trade value of $11 million -$12 million.

The slight decrease in units and value-relative to
the 68z million tracks sold year to date-is less im-
portant than what the decline means to the music
industry. Nearly lo years of reliable growth in digital
downloads, which provide billions in annual revenue,
is nearing an end. (Digital album sales are faring bet-
ter but are also slowing.)

Track sales had experienced a slowdown before:
Year -over -year track sales were in negative territo-

15.8
MILLION
THE AMOUNT TRACK SALES WERE
DOWN IN THE FIRST HALF OF 2013

ry-down 0.3%-as late as November 2010. After the
LimeWire peer -to -peer network shuttered in October,
track sales rebounded and were in positive territory
until early this year.

3. THERE WERE STILL
FOUR MAJOR LABELS
The increasingly consolidated record business be-
came even more so in the last year. Universal Mu-
sic Group (UMG) gobbled up most of EMI Music's
recorded -music assets after Citigroup shed the busi-
ness it assumed from private equity firm Terra Firma.
A consortium led by Sony/ATV took control of EMI
Music Publishing.

UMG's acquisition found opposition from a range
of competitors and some concern by the European
Commission. But in the end, the EC allowed UMG
to purchase most of EMI's recorded -music assets in
September and critics were able to enjoy some rare
sales of prized music product. To finalize the deal and
address concerns about competition in Europe, UMG
agreed to sell a number of EMI's businesses.

Thus, UMG's purchase resulted in spoils for the
other majors as well as an indie. BMG Rights Man-
agement acquired the Mute Records back catalog
and rock label Sanctuary. Warner Music Group added
Parlophone Music Group, a business that spans Eu-
rope and includes the Chrysalis and Ensign labels.
Sony Music acquired EMI's European rights to the
Now That's What I Call Music! compilation series. But
the bigger names didn't get everything: IPIAS) Music
Group purchased indie marketing company Co -Op.

4. PUBLISHERS HADN'T PULLED
DIGITAL RIGHTS FROM PROs
While EMI Music Publishing had pulled the digital
rights for some of its catalog from ASCAP in May
2011, the trend gained momentum in the fall of 2012
when Martin Bandier's Sony/ATV, which had just
acquired EMI Music Publishing, withdrew digital
rights for the Sony/ATV catalog and the rest of the
EMI catalog from ASCAP and BMI, beginning Jan.
1, 2013. In the fall of 2012, UMG and BMG Chrysa-

POP TRACKS' MARKET SHARE
IN THE FIRST HALF OF 2013

5%

lis also began discussions with the two performing
rights organizations (PROs) about withdrawing digi-
tal rights, and they subsequently pulled those rights
on July 1. Meanwhile, Warner/Chappell, which also
served notice that it might withdraw digital rights on
July 1, has subsequently decided to wait until Jan. 1.
Still on the horizon, Kobalt Music Group, led by Wil-
lard Ahdritz, will pull its digital rights on Oct. 1 from
ASCAP, while UMPG says it will pull its digital rights
from BMI on Jan. 1.

These large publishing companies believe they can
negotiate higher rates than the PROs, whose negotia-
tions are hampered by the consent decrees they have
signed with the U.S. government.

5. POP MARKET SHARE
COULDN'T BE ASCERTAINED
While Nielsen SoundScan tracked genre sales up un-
til this year, it had never had a single report that de-
finitively categorized titles by a singular genre. Rather,
since titles can appear on multiple charts, they were
counted in multiple genres in the SoundScan system.

Consequently, there was often overlap between
R&B/hip-hop and rap; classical and soundtracks; rock
and its subgenres, alternative and heavy metal; jazz;
and new age. And gospel/Christian has subsets of
country, rap, rock, Latin and other categories.

For the first time, SoundScan has instituted a re-
port that eliminates the double -counting so that when
sales of each genre are decided by total album and to-
tal track sales, it adds up to 100%.

As expected, rock leads the pack in albums at more
than twice the size of R&B/hip-hop, 33.9% to 16.1%,
with country coming in third at 13.2%. While pop is
the fourth -largest category with 7.9% of album sales,
in tracks, its sales strength commands a 20.5% market
share-but comes in slightly behind rock, which tal-
lied a 22.8% share. While rock retains a slight lead over
pop, R&B/hip-hop isn't far behind at 18.7%.

Sales of
rock tracks
by acts
including
Skillet (top)
tallied a
bigger total
than those
by such
pop stars
as Bruno
Mars. Left
Sony/ATV's
Martin
Bendier.
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5 Things That Will Be
Different A Year From Now

1.
GROWTH OF
DIGITAL ALBUM
SALES IN
SECOND-
QUARTER 2013

SFX's
Robert
SIHerman
(left) and
Pandora's
fin,
Westergren

1. DIGITAL ALBUM SALES
GROWTH WILL BE ALMOST ZERO
While a case can be made that track sales will grow
thanks to iTunes Radio, some wonder if that vehicle
will also drive album sales. As it is, the second quar-
ter of 2013 marked the slowest growth that digital al-
bum sales have experienced since the format was first
counted in 2003. And while some might argue that
the larger the base, the smaller the percentage gain,
that doesn't appear to be the case in this instance,
which saw digital album sales growth fall from a
10.4% pace in the first quarter to a 1.9% increase in
the second quarter.

Up until now, industry executives have been saying
that streaming hasn't cannibalized download sales,

II of a sudden, everyone is taking a closer look at
sibility. Streaming is coming on strong in many

mar ets and in some of them, the number of people
streaming is almost equal to the number of people
downloading. It's these markets, where industry ana-
lysts are focusing their attention and trying to deter-
mine if a tipping point has been reached, that can show
if one is affecting the other.

In the meantime, digital track sales are down but
industry executives believe iTunes Radio will help re-
vive them-some wonder if the same will be true for
albums. With more consumers streaming and digital
radio getting a boost from Apple's new service, and
without a tool to drive sales of digital albums like there
is for digital tracks, it's conceivable that digital album
sales will continue to slow next year. Then the question
becomes, What can the industry do to revive digital al-
bum sales? And, considering all of the other digital ac-
tivity going on, is it worth it to purse a revival strategy?
These are questions to wrestle with next year as the in-
dustry watches how streaming and Web radio develop
and what kind of revenue they drive.

2. !TUNES RADIO WILL AFFECT
TRACK SALES
Track sales have been sliding in the United States, but
the launch of iTunes Radio in the fall will have an im-
pact on the digital downloads people buy. The nonin-
teractive Web radio service-think Tim Westergren's
Pandora, not Daniel Ek's Spotify-will take a couple of
unusual steps to entice listeners to buy tracks.

First, iTunes Radio, unveiled by Apple's Eddy Cue
in June, will include a "buy" button that allows listen-
ers to purchase the track currently being heard. Unlike
popular services like Pandora and iHeartRadio, which
provide links to iTunes and Amazon, iTunes Radio
won't require the listener to travel to another site to
complete the purchase. A more streamlined process
should spur transactions.

Second, Apple will purposefully insert songs to
entice purchases. ITunes Radio will play both promo-
tional tracks-chosen editorially, and probably with
input from labels-and songs from albums the listener
hasn't yet completed (similar to iTunes' successful
Complete My Album feature).

ITunes Radio could have a positive impact in its first
market, the United States. But it could make a greater
impact in other countries where Pandora's absence
gives it less competition and an eager market.

3. EDM WILL BECOME BIG(GER)
BUSINESS
EDM is on its way to Wall Street and an even bigger
stage. With SFX Entertainment, Robert Sillerman is
hoping to do with EDM what he did with concert pro-
moters in the '9os: buy up similarly themed companies
and sell off the entire package.

Sillerman sold SFX to Clear Channel in 2000 for
$4.4 billion, and Clear Channel later spun off that live
events division into Live Nation. He did this on a small-
er scale when his SFX Entertainment, a company that
owned three radio stations, went public in 1993. Now
Sillerman wants to take SFX public and raise $175 mil-
lion for further acquisitions, working capital and capi-
tal expenditures.

An initial public offering would create the first pub-
licly traded company dedicated to the growing EDM
movement and would solidify the genre's reputation
as a long-term business rather than a passing trend.
Live Nation, currently the only publicly traded concert
promoter, has invested heavily in EDM. It acquired
promoters HARD and Cream Holdings in 2012, and
in May announced plans to purchase half of Electric
Daisy Carnival promoter Insomniac. But Live Nation
casts a wide net and doesn't focus solely on EDM.

4. ON -DEMAND SUBSCRIPTION
SERVICE GROWTH WILL SLOW
Will Apple's entry into digital radio affect the boom-
ing streaming sector? Probably not for the long term,
but it could for the short term. Apple, which already

has more than 4o% of the music market, is prepar-
ing to launch iTunes Radio later this year-and it can
bring to bear a legion of both iTunes customers and
iPod/iPhone/iPad owners to the new service. Once
the Apple audience tries iTunes Radio, it'll likely set
off a period of consumer experimentation with the
service as well as ignite further experimentation in
comparing Pandora and iTunes Radio. Everything
Apple does is big news, and it's a sure bet that the
market -share shootout between Apple and Pandora
will be prominently featured in business news for the
first half of 2014. With hundreds of millions of people
all of a sudden focused on digital radio, can subscrip-
tion services sustain its until -now fast growth track?
Next year will tell.

5. LABELS WILL BE EVEN MORE
DEPENDENT ON APPLE AS ITS
DOMINANCE GROWS
Whatever happens to streaming, one thing is certain:
No. 1 is going to become an even bigger No. 1. While
the new iTunes service will be largely dependent on
advertising revenue, it has built-in minimums that
will deliver plenty of money to labels.

Given iTunes' U.S. market share, it could add an-
other 4%-6% of revenue on top of that, if it can keep
its store's digital sales from falling. But Apple has
more at stake than becoming an even more dominant
music account for the labels. It's hoping that iTunes
Radio will drive sales of its devices, particularly the
iPhone, which lately has been losing share to Android
devices. If its new service contributes to device sales,
that could drive more engagement with Apple's mu-
sic offerings, which would also flow back to the labels
and publishers. -Glenn Peoples and Ed Christman

PERCENT !TUNES
RADIO COULD ADD IN
MUSIC REVENUE

Nearly 10 years of reliable growth in
digital downloads, which provide billions
in annual revenue, is nearing an end.
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TAKINGTAKING
REGIONAL
DIGITAL
Scouting future stars on YouTube, DEL RECORDS has helped move
regional Mexican into the digital era. And the label's latest find may
help capture the young bilingual, bicultural and cellphone-clutching
teen demographic: 17 -year -old high school junior Luis Coronel

BY JUSTINO AGUILA

Inside the Del Records offices in a Los Angeles suburb,
two dozen staffers zigzag between rooms. It's nearly
time for a live streaming broadcast with some of the
label's biggest acts, including babyfaced Gerardo
Ortiz, the clean-cut Regulo Caro and Nena Guzman,
whose pink lipstick shines from across the room.
Around the corner in the boss' office is the label's new-

est star-a lanky, brown -eyed 17 -year -old high school junior
named Luis Coronel.

The lights are extra bright, the makeup has been applied, and
about loo people, including fans and members of the press, are
roaming the hallways. Outside, men in suits watch all the activ-
ity while security monitors record every inch within Del Records.

There's anxious anticipation as the streaming broadcast
counts down to start time. In a two-hour window, online view-
ers will grow to about loo,000 during the Twitcam stream. But
tucked away in his office, Del Records founder Angel Del Villar
is all quiet confidence. When he steps out to check on the prog-
ress he often appears more like a big brother than the millionaire
mogul of a flourishing label known for its narcocorridos-music
whose themes focus on Mexican drug lords and cartels on the
run. Del Villar is redefining the genre, using YouTube to scout for
artists making waves in social media, and paving the way for new
acts to attract a growing following among younger fans.

In October 2008, Del Villar launched his label, which has
helped re -energize the controversial genre while also boldly
establishing his place in music. He has catapulted his small
business into a fast-growing and lucrative venture largely built
around the 23 -year -old Ortiz, a multimillionaire who the label
owner calls "the King of Corridos." The American -born Ortiz
was raised in Mexico, where he landed a recording contract as
a child. But Del Villar discovered him years later, when he'd
moved back to the United States and was posting his own videos
to YouTube. Within the first few years of his tenure at Del Re-
cords, Ortiz was already bringing in an estimated annual $8 mil-
lion -$2o million, according to sources.

At 32, the Mexican -born Del Villar, who moved to the States
as a child, has become a game -changer. His acts frequently tour
and sell out small to midsize venues like the El Rodeo nightclub
in Pico Rivera, Calif. During his first outing there a few years ago,
Ortiz played to a packed room of 1,700 fans. On the sidewalk,
about 500 people didn't get in, Del Villar recalls, adding that
crowded clubs can usher in $56,666-$icio,000 nightly.

The shows were followed by key promotional opportunities-
including an Ortiz "Acceso Total" concert, which was taped in
2012 as part of a Walmart campaign giving the crooner expo-
sure at select retail stores. Ortiz also sold out two concerts at the
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Nokia Theatre in Los Angeles. Such a feat is rare within the genre
for a young artist, and one he hopes to repeat in 2014.

"Angel has with me a lot of credibility," says Nir Seroussi, GM
of Sony Music U.S. Latin, Del Records' distributor. "He has not
only an eye for scouting talent, but he also has the ability to use
his network."

For 2013, Del Villar decided to push harder. His main acts-
Ortiz, Caro and Coronel-have been part of a 22 -city tour called
Dos Mundos, Una Historia (Two Worlds, One History) along
with veteran groups Banda el Recodo and Banda los Recoditos.
The combination of longtime acts and the new emerging voices
of Del Records has shown to be a good move. At the first con-
cert on Feb. 16 at the Anaheim (Calif.) Convention Center, the
venue was sold out with 13,500 in attendance. In late April, the
tour broke records, Del Villar says, with 23,000 fans filling up the
San Jose (Calif.) Convention Center.

Del Records-which was recently split between Del Villar and
his brother Luis in what is being called an amicable business
move-also includes regional Mexican acts Los Chairez, Tra-
viezos de la Zierra, Revolver Cannabis, Jeovanni el Empresario
and Banda Culiacancito. But after success with narcocorridos
acts, Del Villar is making a concerted effort to expand his stable
of performers into other genres within regional Mexican with
more traditional corridos and romantic ballads.

Perhaps the most promising of those new artists is Coronel,
a singer who, like Ortiz, was a YouTube discovery. The teen
already came with a social media following that's gaining trac-
tion each day. Currently, he has more than alo,000 followers
on Instagram, 82,000 likes on Facebook and 32,000 followers
on Twitter.

A young bilingual, bicultural and cellphone-clutching teen de-
mographic is positioned to serve Coronel well for the Sept. 3 re-
lease of his first album, Con la Frente en Alto (Head Held High). A
marketing campaign will include social media, radio airplay, TV
appearances, a tour and a publicity blitz that will introduce the
young entertainer to audiences in the United States and Mexico.

Coronel has already been seen on Spanish -language shows
through Estrella TV, one of the largest such networks in America.
The singer has also appeared on cable network mun2, and his
single "Mi Niiia Traviesa" (My Naughty Girl) is getting airplay
on KBUE (Que Buena) Los Angeles. Later this summer, Del Vil-
lar is teaming his new artist with Del Records' only female act,
Nena Guzman. The pair is scheduled to travel to 25 venues in
such cities as Los Angeles; El Paso, Texas; Chicago; Denver; and
Tucson, Ariz.

Del Villar was convinced that Coronel was going to be his next
big star when in early April he saw a video of the singer's sold -out

PHOTOGRAPHS BY TREVOR TRAYNOR

Angel Del
Villar (left)
with rising
artist Luis
Coronet
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show at La Cabana Night Club in Phoenix, a small venue that was filled to its capac-
ity of 800, most of them teens. "There was a line outside going around the building,"
Coronel recalls. "The crowd was big."

Two weeks after watching the clip, Del Villar signed Coronel, who's taking online
courses in addition to attending classes at a private school 15 hours per week in Tuc-
son, his hometown.

The growing economic potential of the Latino market bodes well for Del Villar's
label. By 2013, the Hispanic purchasing power in the United States is expected to
grow to $1.3 trillion, according to the Selig Center for Economic Growth. Within
Hispanic radio, regional Mexican is still the most prominent Spanish radio format
and is expected to stay the leader for young Latinos, according to an Arbitron report.
This young group is redefining the genre with strong ties to the Internet, their heavy
use of cellphones (which they often use to download music) and their social media
savvy. While Ortiz has been able to reach a demographic in their 2os, 3os and older,
as seen at his concerts, Coronel is attracting a fan base barely in their teens.

Part of Del Villar's marketing approach is to blanket the country with free sam-
pler CDs-giving away about 20,000 each month. About a dozen employees en-
sure these discs are handed out anywhere from Mexican record shops to restau-
rants and concerts. While iconic and veteran voices of the genre including Vicente
Fernandez, Joan Sebastian and Pepe Aguilar have been staples of Mexican music
for decades, it is Del Villar's hope that his artists are the answer for new genera-
tions. These fans enjoy traditional music through artists like Ortiz, but also appre-
ciate the singer/songwriter's ability to modernize his sound with subtle musical
upgrades like flamenco.

Coronel's new album will feature 14 songs, including four written by the teen. But
it remains to be seen if his popularity continues to grow the way it has during this
fever -pitch bubble.

"Luis is in a phase that he really doesn't believe that this is happening to him," Del
Villar says during a poolside interview in an affluent suburb of Los Angeles, a place
he calls his "therapy home" with a nearby view of the San Gabriel Mountains. "I tell
him he's blessed to have all these people following him."

Coronel was originally signed to Empire Productions, a small label based in Ari-
zona. Del Villar asked the company to be part of a deal that would place the teen
singer in a 36o deal.
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Angel Del
Villar at the
Del Records
offices i
Downey,n

Calif.

Scheduled to graduate from high school
M 2014, Coronel has never released an al-
bum and has had relatively little or no radio
or TV exposure. Yet in the last six weeks,

"Mi Nina Traviesa" has racked up 1.3 million
views on YouTube. (The clip takes advan-
tage of Coroners age, featuring him as a
loner on a school bus, daydreaming about
dating the girl next door, who rides off in a
Mercedes-Benz.)

The track, written by award -winning
singer/songwriter Horacio Palencia, is
No. 15 on Billboard's Hot Latin Songs
chart. It debuted at No. 29 on the Region-
al Mexican tally, jumping recently to No.
9. On Regional Mexican Digital Songs,
it bowed at No. 1 and remains in the top
five. It has sold 6,000 copies, according
to Nielsen SoundScan.

Coronel is expected to record in English
within the next year, according to Del Vil-
lar. The singer's personal story is filled with
triumphs, but also setbacks. Coronel first
performed at a church at the urging of his
mother when he was 4. But it wasn't until
his teens that he would exchange his comb
for a real microphone by singing covers
with the hopes of making some extra cash.
Shortly after, his father died in an accident.

"My dad died in Mexico two years ago,"
Coronel says. "I promised him that I

would take care of the family. Now I'm
able to give my mom a house after being
without a place to live for eight months.
My dreams are becoming a reality."

Del Villar, who also lost his own father
years ago, says Coronel's story is relat-
able to not only him but also many of his
followers. And the hope is that Coronel's
appeal can help drive the expansion of Del
Records, just as the label hopes to grow
his fan base. A recent tour with the long-
established Banda el Recodo and Ortiz
has helped Coronel find a new audience.

"We're seeing the growth in many regions,"
Del Records booking agent David Marti-
nez says. "Across the country we're seeing
cities embrace our type of music including
[areas throughout] Texas. We believe that
Luis is heading that way as well."

After the live stream at Del Records,
several dozen fans from Los Angeles were
still outside trying to get a glimpse of their
favorite singers. Sulma Gradilla, 22, made
the trek with some friends just to meet Or-
tiz and Coronel.

"Luis has an amazing voice," says Gra-
dilla, who had just met the singer outside
the Del offices as security hovered. "I keep
track of all the Del Records artists on Face -
book, Instagram and Twitter. Wherever
they show up, I try to be there as well."

For Del Villar, capturing the attention of
a young Latino demographic and staying
connected to them will be his biggest chal-
lenge as he expands his business in several
ways, including the addition of production
house Del Studios, a high -end facility for
music videos. He also wants to produce
TV shows and launch a chain of nightclubs,
among other businesses. But first he's bet-
ting on Coronel.

"This kid has what it takes," Del Villar
says enthusiastically. "As for me, I'm a
very simple, humble and down-to-earth
guy. I'm dedicated to my business. I'm
making my dreams come true."0

Independent
Spirit
Indie labels are at
the heart of artist
development for
regional Mexican
While Del Records may be the regional Mexican
indie du jour, the importance of independent la-
bels to regional Mexican music is longstanding.
Indies are the foundation of the music, the place
where most artists in the genre get scouted, test-
ed and developed before they hit the majors.

From Pedro Rivera's Cintas Acuario-the label
that gave light to Jenni and Lupillo Rivera-to
powerhouse Disa, which was long owned by the
Chavez family before it was bought by Univision
(and is now part of Universal Music Latin En-
tertainment), the particularities of the regional
Mexican business make it fertile ground for inde-
pendent operators that for decades have signed
acts to 360 agreements that include recording
revenue, touring, management and sponsorships.

"Our company is divided in three areas: label,
management and video production," says Pepe
Serrano, president/founder of Latin Power Music,
the label that first signed tribal guarachero DJ act
3BaIIMTY and later America Sierra, among many
others. Both acts were subsequently licensed to
Fonovisa, which-in the case of 3BaIIMTY in par-
ticular-took them to international notoriety. But
the initial scouting and A&R development came
from Latin Power, which is based in Mexico and
has offices in the United States.

While it's common for many regional Mexican
acts to start out on small labels and then seek
major distribution and licensing deals through
these same labels, regional Mexican music is so
segmented that it also allows small labels to be
self-sufficient within their respective niches.

"Regional Mexican music just fits the indie dis-
tribution model," says Johnny Phillips, president
of indie distributor Select -O -Hits, which distrib-
utes different genres of Latin music, including a
healthy roster of regional Mexican product. "The
artist generally owns the label, they believe their
music is still viable, and most are fed up with ma-
jors for many reasons," Phillips adds.

And because regional Mexican acts benefit
from a vibrant touring circuit, they can see profits
more quickly than acts in other genres.

The top -selling act on Billboard's July 13 Re-
gional Mexican Albums chart, for example, was La
Maquina Norteria, a nortelio band signed to indie
Azteca Records, which, like Latin Power, boasts a
recording division, talent agency, video produc-
tion and a publishing company to which all of its
artists are signed.

Azteca is also self -distributed, and like many
indie regional Mexican labels, it negotiates di-
rectly with both one -stops that take their music
to mom-and-pop retailers and with mass mer-
chants like Walmart that carry their music in
select stores, enough to make a big dent on the
Billboard charts.

This week's chart boasts Gerardo Ortiz at No.
4. He's the artist who put Del Records on the map
and who now releases on Del/Sony through his
own Bad Sin Records.

At No. 9 is the late Chalino Sanchez with 15
Exitazos on venerable indie Musart/Balboa. At
No. 10 is Javier Torres with Mujeres Braves on in -
die Discos America, while Three Sound Records'
Carlos & Jose are at No. 12 with Co/eccion Dia-
mante 20 Temas.

"The most important aspect of being indie is
we are quicker and more agile," Latin Power's Ser-
rano says. "We can promote directly to radio and
TV, but most important, we can quickly penetrate
markets, be the first to discover new trends, and
we have the luxury of taking risks and proposing
new sounds, like we did with 3BaIIMTY."

-Leila Cobo
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Pusha T
Introduces
Himself
A decade into his career, the
Clipse rapper and Kanye West
associate rolls out solo debut 'My
Name Is My Name'
By Sowmya Krishnamurthy

"I know that I'll be in front of people with this album,"
Pusha T says. "As long as I'm in front of people, I'm
extremely happy." The road to solo success has been
more than a decade in the making, but the rapper has
his eyes set on the prize with his forthcoming debut, My
Name Is My Name, due in August on Def Jam Records.

Born Terrence Thornton, Pusha and brother Malice
broke out as the Clipse in the early b000s with rug-
ged tales of Virginia cocaine rap over irresistible beats
by the Neptunes. The duo's 2002 debut, Lord Willin',
reached No. 1 on Billboard's Top R&B/Hip-Hop Al-
bums chart and has sold more than 971,000 copies,
according to Nielsen SoundScan. Subsequent releases
like Hell Hath No Fury (2006) and Til the Casket Drops
(2009) further catapulted the Clipse's cult status.

The trajectory was derailed in 2011, when Malice
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traded hip -hop for spiritual pursuits and began record-
ing under the moniker No Malice. The Clipse's dor-
mancy marked the possible end of Pusha T, until help
came by way of Kanye West.

The superstar rapper/producer enlisted Pusha for
solo's emotive "Runaway," which hit No. 30 on the
Hot R&B/Hip-Hop Songs chart. Pusha signed to West's
G.O.O.D. Music, where he's proved to be a standout on
tracks like "Mercy" (No. 1, Hot R&B/Hip-Hop Songs)
from the multiplatinum Cruel Summer.

"The Clipse was a big brand and a big hurdle to get
over," Pusha says. "When I first started laying verses
[on my own], people were not receptive. I had to go su-
per hard." He proved his worth with mixtapes includ-
ing 2011's Fear of God and 2013's Wrath ofCaine.

My Name Is My Name "is about Terrence for the first
time," says Capricorn Clark, Pusha's creative director.
The team is vehement about differentiating this de-
but from the G.O.O.D. fray. "He's with G.O.O.D. Mu-
sic, yes, but Pusha is his own artist. He represents the
streets," says Clark, who describes the album's target
audience as ardent fans, "the D -Boys and the hipsters"
who fell in love with the Clipse.

Lead single "Numbers on the Boards" is full of
teeth -baring and drug double-entendres, over a stark
West- and Don Cannon-helmed beat. There are flash-
es of introspectiveness, as he opens up about his broth-
er on 40 Acres" and guilt over an incarcerated friend
on "S.N.I.T.C.H." "I'm always asked questions about
my brother, my family. I think I touched a lot on that.
These are my truths," he says.

Guest features run the gamut from The -Dream and
Pharrell to Young Jeezy and Kendrick Lamar (who lays a
downright menacing verse on "Nose Talgia"). Still, this
is Pusha's show and he remains deftly in control. The
rapper says he was far from being laissez-faire when it
came to collaborations. "It was a hard battle in working
with [collaborators] in getting exactly what I wanted. It

THE BIG NUMBER

Sales of the Clipse's 2002 debut
album, according to Nielsen
SoundScan.

971K
COPIES

was a tug of war the whole way until we were all happy."
Pusha says West "curated the whole album," all the

way down to meticulously approving the artwork and
wardrobe and editing the "Numbers on the Boards"
music video for eight hours. "Nothing is too trivial to
Kanye. He's 100% on top of it," Clark says.

West's whirlwind schedule coupled with Pusha tak-
ing his own time to record has delayed the release, but
manager Steven Victor isn't concerned that it will affect
its success. "If it takes a long time, it takes a long time,"
he says. "We're not really bound to a schedule that
somebody else has determined for him."

Clark notes that the marketing focus is grounded in
music with painstaking attention to West -influenced
aesthetics. "Numbers on the Boards" was the first major
activation and its dark video, by Parisian director So Me,
and minimalist "No Artwork" cover made an impression
to match the song. "He wanted his shit to look completely
different than everyone else from G.O.O.D. Music," Vic-
tor says.

Additionalvisual content along the same lines is expect-
ed during the next several weeks, including a music video
directed by Mason Ground (who shot West's "American
Psycho" short) for new single "Who I Am" (featuring Big
Sean and 2 Chainz). Also due is such lifestyle content as a
16 -part video interview series shot in Jamaica with Noah
Callahan -Bever of Complex and a socio-conscious dia-
logue about drugs with the cast of HBO drama "The Wire."

There are plans for a tour in September that may in-
clude 2 Chainz and Big Sean or Fabolous, who recently
toured with Pusha for the Life Is So Exciting tour.

Pusha also recently opened his second retail store,
Creme, in Virginia. Victor says there are fashion col-
laborations in the pipeline including talks with a major
sportswear brand and a high -end Parisian line.

"There's just not a doubt in my mind that people will
gravitate toward this album," Pusha says. "My fans are
dialed in."O
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ROCK

Man -Made
`Object'
Experimental duo No Age
makes new album on
its own, from recording
to packaging
By Reggie Ugwu

After almost a full year of touring behind its third full-
length album, zoio's Everything in Between, Califor-
nia experimental post -punk duo No Age was beaten,
battered and on the verge of burning out. During the
three years since they last recorded new music, mem-
bers Dean Spunt and Randy Randall didn't lose their
creative itch, but they found themselves question-
ing everything else about art and their relationship
with the world as musicians. Spunt fixated on issues
almost outlandish in their simplicity, like "What is a

song?" and "Why make an album?"
"I started to think a lot about making another re-

cord and what that means-all of the processes that are
involved with the label and the manufacturer," Spunt
says. "In a strange way I got really inspired to make the
music after thinking about manufacturing it." The re-
sult is An Object, due Aug. zo on Sub Pop.

Ever exemplars of the DIY spirit, Spunt and Ran-
dall resolved to handle as many aspects of physically
creating their new album as possible, from designing
and printing the packaging to die -cutting the labels

CD. The band ini-
tially wanted to continue self -producing the records in
perpetuity-an "unlimited edition"-but, after nego-
tiations with Sub Pop, settled on an initial run of 5,000
LPs and 5,o oo CDs.

"We were interested in the idea of an object that
would be made by hand by two artists but end up in
this global distribution system where it goes to Best
Buy and Amazon," Spunt says. "I thought that juxta-
position would be really interesting for someone that
bought the record."

As a piece of music An Object is no less experimen-
tal than the process by which it was manufactured.
Spunt, known for his vehement and untrained drum-
ming on previous No Age albums, abandoned his
sticks altogether on several of the new songs, resort-
ing to contact mics, bass and rigged speakers to cre-
ate the percussive and rhythmic elements. The album

"We were interested in the idea of an
object that would be made by hand
by two artists but end up in a global
distribution system where it goes to Best
Buy and Amazon." -DEAN SPUNT, NO AGE

diverges from much of the propulsive, searching im-
mediacy that defined Everything in Between and zooS
breakthrough Nouns, finding a more downbeat and
impressionistic groove and matching it with home-
made atmospherics.

"It was a little unnerving," says Tony Kiewel, A&R
rep for the band at Sub Pop, about the unorthodox
process. "I kept calling and asking them, 'Hey, you've
got this recording fund. Is there anything I can do? Do
you need me to reserve studio time? Do you need any
gear?' And every time they were like, 'Aw, thanks a lot,

Sub Pop received the album in March (Kiewel was
relieved at what he calls a "far out" and "beautiful"
final product) and slated it for an August release-fol-
lowing the label's all -hands Silver Jubilee festivities in
July and just in time for a planned international tour
that will carry the band into November. In keeping with
the handmade theme of the album, the act will direct
its own videos to go along with singles "C'mon Stim-
mung" and "No Ground."

No Age will also do in -studio sessions with radio
stations including noncommercial KEXP Seattle as
well as select, to -be -determined TV appearances. The
band's fall touring dates will be booked largely at art
museums and, in addition to Spunt playing his experi-
mental percussive instruments, will feature a traveling
sculptural and art component.

On An Object, No Age left imperfections in the re-
cordings, including first -take or off-key vocals and off -
time drums, to capture the raw, inchoate energy of the
period when the members were first learning to play
their instruments. Spunt is eager for that unrefined
aesthetic to translate in everything from the packaging
to the videos to the band's live performances.

"I never wanted to be in a rock band just to be in a
rock band," he says. "We really pushed ourselves to our
limits on this record, and there are moments where we
nicked up. But that's totally OK. We're not virtuosos or
anything. We just kind of lay it all out on the line." 0

CONTROLLER
Despite the throwback alt -
rock jangle of Controller's
self -titled debut EP, the
New York -based band
wasn't started in one of the
members' suburban garages
in 1994. It's the 2 -year -old
after -work project of four
30 -something modern
Mad Men: longtime friends
working within New York's
fast -paced media industry.
"A big part of where the
band legitimately came from
is four guys spending so
much time packaging and
developing other brands,"
says bassist Josh Shabtai, a
creative director at leading
agency 1WT. "Sixteen hours
a day doing that for others-
how do you apply the same
creativity and rigor to your-
selves?" Controller only has
a handful of local gigs (at
spots like Webster Hall and
Mercury Lounge) and three
songs to its name, recorded
at Brooklyn's Bunker Studios
by Black Keys engineer John
Davis. But those tunes are
all synch -friendly keepers-
confidently guitar -driven
singalongs, like lead track

"Kicking and Screaming,"
that recall radio staples by
bands like Weezer, Everclear
and the Killers. "We just
wanted to do something
that was bombastic, back
to the heyday of bands that
played songs you wanted to
sing along to and couldn't
stop," Shabtai says. The
tracks could easily back an
auto, travel or finance TV
spot, targeting-and perhaps
developed by-guys just like
the band members.

-Kern Mason

Raymond Hernandez,
WMGE Miami. Carlos Vives,
"BailarContigo." Talk about
a major comeback. Carlos
tweaked his sound to be up
to today's standards and
has also helped putthe pop/
tropical sound back on the
map for all Spanish -language
formats.

Yandel,"HabladeTi." It's the
familiar sound, the familiar
voice and the music blend
that targets his fans with
exact precision. As a duo or in
solo form, Yandel continues to
represent his genre as one of
the top five most recognized
voices and rhythms there has
ever been in the Latin urban
world.

MarcAnthony,"VivirMi
Vida." In a time when salsa
had lost its way, looking for a
sort of rebranding -much like
merengue went from mambo
to merengue urbano-Marc
maintained what he has
always been and barn, an
amazing response from
listeners, fans and radio.
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Tom Odell
Goes Global
The U.K. chart -topping, BRIT
Award -winning pianist makes big
moves to break stateside
By Richard Smirke

As a young child growing up in the historic English
city of Chichester, Tom Odell can vividly remember
the disappointment that he felt upon receiving his
grandmother's gift of swimming lessons, as opposed
to the piano tuition his elder sister had gotten. "I had
already started playing the piano, so I was like, 'Why
are you offering them to her?'" recalls the singer/
songwriter, now 22. "So I asked my sister to swap. I
made the right choice. I don't think I've got the build
to be a swimmer," he adds with a smile.

Validation that he had made the right decision ar-
rived June 3o when Odell's debut album, Long Way
Down (Columbia/In the Name Of), debuted at No.1 in
the United Kingdom. (It also reached the top io in the
Netherlands, Switzerland, Ireland and Belgium.) Al-
most six months earlier, the classically trained pianist
was named the first male recipient of the BRIT Critics'
Choice Award, previously won by Adele, Florence &
the Machine, Ellie Goulding, Jessie j and Emeli Sande.
Following in their footsteps is a daunting prospect,
Odell says, but it isn't one that he's shying away from.

"I never set out in music to sell loads of records. To
me the most important pressure that I put on myself is
to do great shows and write the best songs that I can.
That will always outweigh any commercial pressure,"
says Odell, whose bruised falsetto and impassioned
live performances have drawn comparisons to the late
Jeff Buckley.

Now RCA Records is looking to build on Odell's break-
through U.K. success with the Sept. 17 domestic launch
of Long Way Down. Primarily recorded in London's Rak
Studios, where the artist was joined by his now regular
backing band, the to -track album presents a winning

mix of melodic pop -rock anthems, raucous rockabilly
and soulful, brokenhearted blues, with Odell's piano
playing-which ranges from delicate jazz flourishes to
exuberant pounding-at the heart of his appeal.

"Tom has absolutely risen to the occasion and to
the pressure that the BRIT Critics' Choice [Award] can
put on you," Columbia Records U.K. co -president Ali-
son Donald says. "He can do joy and despair in a sin-
gle song. The timelessness and strength of his music
crosses a very big demographic."

Prior to entering the studio with producer Dan
Grech-Marguerat (Keane, the Vaccines), Odell spent
close to a year holed up in a tiny London room compos-
ing the songs that make up Long Way Down, which he
describes as having "the feel and looseness of a 197os
record without sounding like one."

"I spent a long time trying to get that kind of feeling
where the songs are led by the lyrics and led by the emo-
tion," says Odell, who credits In the Name Of-the Sony
Music -affiliated label founded by Lily Rose Cooper (for-
merly Lily Allen), which first discovered him-with al-
lowing time for his songwriting to develop. ITNO subse-
quently teamed with Columbia Records U.K. and Sony
Music's intemational departments for the global rollout
of LongWqy Down, which has generated a huge response

"The fact that so many big partners are
buying in so early is a tribute to Tom's
music." -AARON BORNS, RCA RECORDS

across Europe, according to Donald.
The domestic push, meanwhile, began in March

with Odell's first North American trek, which included
an appearance at noncommercial radio station KCRW
Los Angeles' South by Southwest show. A second run
of U.S. dates accompanied the April 3o release of the
four -track Songs From Another Love EP, while Odell
made his network TV debut on May 1 performing the
EP's lead single, "Another Love," on CBS' "Late Show
With David Letterman." The setup for Long Way Down
received another major boost when "Can't Pretend"-
a brooding piano anthem also on the EP-was featured
in the TV trailer for HBO's "The Newsroom."

"The fact that so many big partners are buying in so
early is a tribute to Tom's music," says RCA senior VP
of marketing Aaron Borns, who adds that the majority
of such supporters "have all been predicated on peo-
ple seeing him live and realizing what a true artist he
is. There's something about the fervor with which he
plays that really sets him apart."

To capitalize on Odell's live pedigree, touring forms a
key component of the campaign going forward, with the
singer returning stateside for a five -date run beginning
July 3o. An appearance on TBS' "Conan" is booked for
Aug. 1. The artist will also be in the market during Long
Way Down's street week when he heads out on his big-
gest U.S. tour to date, a I6 -show coast -to -coast trek that
includes concerts at New York's Irving Plaza (Sept. 21)
and Los Angeles' El Rey Theatre (Oct. 9).

"To be able to make and perform music is such a
joy," Odell says. "It's a ridiculous statement to make,
but at the same time I can't help but be in awe and try
and strive toward that kind of career." 0

MUSIC

FOXYGEN
Los Angeles -based rock duo
Foxygen (Jonathan Rado and
Sam France) will set out on
a North American swing this
summer supporting their
critically praised sophomore
LP, We Are the 21st Century
Ambassadors of Peace &
Magic (Jagjaguwar). Help-
ing the act with its jaunt?
High Road Touring agent
Zachary Cepin, who believed
the album would be a game -
changer. "I already had the
record for quite some time,"
he says, "and I knew it was
fucking incredible."

ROUTING: Following the
release of the record and a
tour supporting Unknown
Mortal Orchestra, Cepin
focused on landing the duo
a brief headlining run in the
Northeast. For the summer
swing, festivals were his
main target, including the
Pitchfork Music Festival
(July 21, Chicago) and FYF
(Aug. 25, Los Angeles). "We
purposely didn't go after
Lollapalooza or Coachella.
We wanted to save those
for next year." Foxygen will
also hit Pygmalion Festival
in Champaign, Ill. (Sept. 27),
Midpoint in Cincinnati (Sept.
28) and Austin City Limits
(Oct. 5-13).

AUDIENCE: Cepin used
radio as a tool in determining
which markets to include for
club dates between festivals,
focusing on maximizing the
band's income by playing big
enough rooms for it to be
able to afford touring. "If they
were smaller places with
less money, then those dates
would be less affordable for
them," he says. Working with
promoters and club owners,
Cepin chose markets where
demand was high. The
group will hit Turner Hall in
Milwaukee (July 28), the Hoy -
ton in Toronto (Oct. 1) and
Paradise in Boston (Oct. 3).

PROMOTION: With
some dates co -promoted
with AEG, Cepin used the
company's promotional
access to guarantee strong
ticket sales. Foxygen still
relies on social media and
fans' word-of-mouth, with
nearly all of the band's
headlining dates selling out.
"We haven't had a reason to
go away and try to give away
tickets just to try and create
knowledge of the show," he
says. -Nick Williams

BOOKING AGENT: Zachary
Cepin, High Road Touring

TOUR DATES: July 13 -Oct. 13
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POP

John Goes 'Home Again'
At 66 and with countless honors, Elton John voices a
fairly simple desire on the first single from The Diving
Board, his first solo album in seven years. Of course,
it's actually lyricist Bernie Taupin observing that "We
all dream of leaving but wind up in the end/Spending
all our time trying to get back home again." But, per
usual, John's understated vocal makes it sound like his
most heartfelt wish. The song offers a different kind
of musical "home" for John-a stark arrangement

focused entirely on his voice and piano, with only a
subtle, hollow drum giving the chorus a bit of mus-
cular lift. It's a quiet and decidedly adult reflection,
with satisfaction and the wisdom of experience, to
seek solace that can only come from one's own roots.
"Home Again" takes the Rocket Man back to Middle-
sex, England, but it also returns him to a stately, classic
pop sound that his fans love. Plus, it makes for a nice
end -of -the -night entry on any summer mixtape.-GG

The song returns John to a stately, classic
pop sound that his fans love.

LIVE

ARTIST: Beyonce

VENUE: Mercedes-Benz Superdome,
New Orleans

DATE. July 7

There's no mistaking that Be-
yonce brought one of the biggest
crowds to the Essence Music
Festival with her closing -night
performance. But because the
festival is still attended by an
older crowd, the energy levels
for the show-which started
around 11 p.m.-wasn't always
up to her liking. "New Orleans,
y'all are at a three right now and
I'ma need you to get up to a 10,"

Beyonce commanded at one
point. Later, she cast herself as
the Tinker Bell of Essence, thriv-
ing on the audience's applause
and stopping and starting her
appropriatelynamed song "Why
Don't You Love Me?" until she
received a satisfactory volume
level. Ostensibly on tour in sup-
port of 2011's 4, Beyonce kept
any talk of presumed new mate-
rial at a minimum. Still, by the
time she closed with expected
next single "Grown Woman,"
it was clear the next chapter of
her musical careerwould be em-
phatically received. -AH

SINGLES
DANCE

AVICII

"Wake Me Up" (4:12)

PRODUCERS: Avicii, Ash
Pournouri

WRITERS: various

PUBLISHER: not listed

PRMD/Island Records

On "Le7els," Avicii
transformed an Etta
James sample into a
crossover pop missile;
on new single "Wake
Me Up," the Swed-
ish producer melds a
stomping, folky acous
tic riff and a biting Aloe
Blacc vocal with his sig-
nature synth -infused
flair. The result is one
of the globe-trotting
DJ's most unexpectedly
delightful creations
yet. -DH

HIP -HOP

BIG SEAN FEATURING
LIL WAYNE & JHENE
AI KO

"Beware" (3:56)

PRODUCERS: Key Wane, No I.D.

WRITERS: various

PUBLISHERS. various

Def Jam Recordings

Despite Big Sean's ever -
inviting vocal persona,
there's moodiness and
unrest in his heart.
"Beware," featuring Lil
Wayne and Aiko, acts
as the Detroit MC's
manifesto on how to not
be sucker -punched by a
failed romance, and it's
noticeably darker than
what fans have come to
expect. "The highs, the
lows, it comes and goes/
You say `be real,' I try, I
don't," he raps. -DH

ROCK

FRANZ FERDINAND

"Right Action" (3:04)

PRODUCERS: Joe Goddard,
Alexis Taylor

WRITERS: Alex Kapranos, Nick
McCarthy, Robert Hardy

PUBLISHER: Universal Music
Publishing Group

Domino

Waiting for these Scots
to write an EDM song
and stop wearing skinny
ties? Keep waiting:
Four years after Franz

Ferdinand's last set,
the stomping "Right
Action" has arrived to
assure fans that, even
though "Take Me Out"
is 9 years old, the band
is still perfectly content
composing danceable
garage rock that turns
on a dime. -CP

COUNTRY

ELI YOUNG BAND

"Drunk Last Night" (3:38)

PRODUCERS: Frank Lidell,
Justin Niebank

WRITERS. Laura Veltz, Josh
Osborne

PUBLISHERS: Warner -

Tamerlane Publishing (BM!),
Want a Fresh One Music/
Black River Entertainment
(ASCAP)

Republic Nashville

"I swear it's the last
time every time"-that
line from the Eli Young
Band's latest single,
the aptly titled "Drunk
Last Night," nails that
morning -after sting,
but the song captures
an emotional reflec-
tion rather than serving
up a laundry list of
mistakes. The stadium -
quality production
from Frank Liddell
and Justin Niebank
moves the band one
step forward sonically,
and with the group's
genuine likability on
display, the single is a
mistake worth repeat-
ing. -JM

POP

VICTORIA JUSTICE

"Gold" (3:13)

PRODUCERS: The Struts, Peter
Thomas, Jason Weiss

WRITERS: Var VOUS

PUBLISHERS: Various

Columbia Records

Shortly after teen
Nickelodeon actress
Ariana Grande notched
a mainstream hit with
"The Way," her "Victo-
rious" co-star, Victoria
Justice, launched a
breakout bid of her
own. "Gold" shimmers
with snare rolls and a
15 -second rap interlude
that lets Justice unfurl
some attitude in an
otherwise safe pop -
rock cut. -JL
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MORE
STICKER -
BASED
APPS:

Trapstarr:
An album
cover creator
that gives
photos the
sex -addled,
hyper -

capitalist
visual style
of trap
music.

Farr Out!
Most of the
App Store's
sticker apps
are Hello
Kitty icons
and cartoon
hearts.
Kristin Farr's
Farr Out!
channels
such mirth
but with
cooler,
lowbrow art -
styled neon
patterns.

CybrFM:
99centbrains
coder -
provocateur
Franky
Aguilar's
app is a
pocket photo
editor that
can create
stickers out
of anything.

The
Snoopify
app lets
users dress
up their
photos with
Snoop Lion -
branded
imagery.

APP

Free Snoopify Image App
Has Sticking Power
Smartphone users in Japan have ignited a now -global
market for "stickers"-small, cartoonish images
shareable through texts and social networks. Asian
tech company Line has made more than $17 mil-
lion with stickers in first-quarter 2013, according to
reports. Facebook and Path have recently added the
feature. And Snoop Lion's free sticker app Snoopify,

according to the Wall Street Journal. Sticker hubs
like Snoop Lion's Snoopify, and Major Lazer's similar
Lazergram app, could be disregarded as juvenile, but
they're also a lot of fun, and with photos becoming a
premium form of online communication, artists can't
afford to not commodity their imagery.

Developed by Bay Area app -maker 99centbrains
in partnership with the Cashmere Agency and Up-
per Playground, the free Snoopify app pairs stickers
(which are like rich emoticons) with a toy -like photo
manipulation tool. Downloading the app on iOS takes

ROCK

Looking
Sharpe
With lines like "We're all Jesus in disguise when we're
high on love," it's safe to say frontman Alex Ebert,
better-known as Edward Sharpe, and his crew haven't
lost all of their hippie -leaning charm on the collective's

seconds. Launch the app, take a photo or use one from
your library, sticker it, then share everywhere.

Snoopify comes pre -loaded with a free sticker pack,
then 99centbrains upsells users on even cooler ones
for 99 cents. Popular Snoopify stickers include a fist
full of money, a cartoon Snoop head and a huge smok-
ing cartoon joint-all of which work wonders to en-

ing tool is surprisingly intuitive, and can accidentally
teach the next generation of Photoshoppers about lay-
ers, flipping, cropping and other technical tools.

Upper Playground reports 400,000 active Snoopi-
fy users in the first month, and almost a quarter -
million Instagram photos are hash -tagged ttsnoopify.
It's all part of 99centbrain's two stated missions:
"Offend old people" and "Bring brands to people's
pocket in the least cheesiest way." With the success of
Snoopify, the number of music -affiliated sticker apps
may soon multiply. -DD

third outing. But Edward Sharpe & the Magnetic Ze-
ros are nothing if not champions of free love and the
carefree sounds of the '6os and '70s. Only this time the
sizable group is embracing the bygone era with an ex-
tra dose of grit and soul. Goofy sound effects aside, the
funky bassline anchoring "Let's Get High" is as catchy
as it gets for these psych -folk rockers. And "In the
Lion," while occupying its own strange jungle -inspired
space, nonetheless feels like a fully formed produc-
tion. But "Better Days" best showcases the group's
newfound boost in confidence, a throwback that still
feels modern, propelled by Ebert's gravely vocals and
backed by a steady drum beat and echoing choir tying
it all together. -JM

Edward Sharpe &the
Magnetic Zeros

Edward Sharpe & the
Magnetic Zeros

PRODUCER: Alex Ebert

Community Music

RELEASE DATE: July 23

MUSIC

ALBUMStendencies on standout

"Come Around." -EZ

SOUNDTRACK

VARIOUS ARTISTS

The Lone Ranger Wanted:
Music Inspired by the Film

PRODUCERS: Gore Verbinski,
Bruce Within

Hollywood Records

RELEASE DATE: July 2

Five covers and nine
originals-all newly
recorded-veer toward
rootsy elements,
echoey images of the
open West, trains and
campfires found in the
Disney film. A bluesy
tone dominates with
fiddler/singer Sara
Watkins shining on
her bare "Central and
Union" and Dave Alvin
sounding like he's lived
inside Hank Williams'
"Lonesome Whistle" for
decades. -PG

R&8

JOE

Doubleback: Evolution of R&B

PRODUCERS: various

Massenburg Media/RED

RELEASE DATE: July 2

Joe underscores why
he's a leading torch-
bearer for genuine R&B.
Positioned skillfully
between classic and
contemporary influenc-
es, the crooner winds
his way through stories
about love, romance and
sex, abetted by lush live
instrumentation and a
soulful tenor. "Love &
Sex," featuring Fantasia,
is the icing on this tasty
treat. -GM

ROCK

TRANSPLANTS

Ina Warzone

PRODUCERS: Transplants

Epitaph Records

RELEASE DATE: June 25

Supergroup Transplants
(featuring members of
Rancid and Blink -182)
goes straight punk for
its third album. Rancid
frontman Tim Arm-
strong growls over raw
numbers like "See It to
Believe It" and "Any of
Them," but recalls Ran-
cid's midtempo melodic

GOSPEL

MAVIS STAPLES

One True Vine

PRODUCER: Jeff Tweedy

Anti -

RELEASE DATE: June 25

Like zolo's You Are
Not Alone,VVilco's Jeff
Tweedy again produces
and handles most of the
instruments on Staples'
new album, which com-
bines spiritual -leaning
originals with covers
of Low, Nick Lowe and
Funkadelic. It's darker
than its predecessor, but
Staples sounds even more
resilient and committed
to her passion. -GG

ROCK

BRET MICHAELS

Jammin' With Friends

PRODUCERS: Bret Michaels,
Pete Evick

Poor Boy Records

RELEASE DATE.June 25

Michaels enlists some
pals for his latest album
of originals, covers
and rerecordings. The
results vary: Lil Jon,
for example, kicks off
"Nothing but a Good
Time," and "The App
Song" (featuring Jimmy
Buffett) is about, well,
an app. Loretta Lynn's
country version of
"Every Rose Has Its
Thorn" is a welcome
addition. -JM

NEW & NOTEWORTHY

THE ALLMAN
BROTHERS BAND

Brothers and Sisters

PRODUCER: Bob Levenson

Universal Music Enterprises

RELEASE DATE:June 25

The Allmans' biggest
commercial success
came during a transition
for the Southern rockers,
an element amplified
on this reissue. Chuck
Leaven's piano became
the chief foil to Dickey
Betts' guitar, reshap-
ing classics ("One Way
Out" especially) and
adding funk elements on
"Southbound." -PG
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MUSIC HAPPENING NOW

"American
Idol" season
10 winner
Scotty
McCreery is
being sued
by former
manager
Todd
Cassetty.
Cassetty
filed suit
against the
singer in
Davidson
County,
Tenn.,

claiming
McCreery
hasn't paid
him for
services
rendered.
McCreery
has fired
back with a
statement,
calling the
claims "lies." GOSPEL

Manning The
Decks
Gospel star and actress Tamela
Mann's sales soar after BET
Awards performance
By Gail Mitchell

One of the more rousing audience receptions at the
recent BET Awards-even before she sang one note-
was given to Tamela Mann. Not exactly a household
name, the gospel singer/songwriter nevertheless
brought folks to their feet with a stirring rendition of
her No.1 single, "Take Me to the King."

Her performance also stirred up something else-a
56% sales spike for her fourth album, Best Days. The
2012 set jumps 111-66 on the Billboard zoo. And it
once again crowns the Gospel Albums chart, mark-
ing its zoth week in that position. This week's sales of
6,000 units bring total sales of Best Days to 278,000,
according to Nielsen SoundScan. Meanwhile, "Take
Me to the King," which debuted at No. zo last June
on Gospel Songs, has since claimed 25 weeks at No.

on that tally and nearly doubled that same reign (42
weeks) on Gospel Digital Songs.

Shocked and excited by the BET audience reaction,
Mann says it feels good to finally "touch the surface
after singing, touring and backgrounding with peo-
ple" for more than zo years. "The grass -roots work is
paying off," she adds, "but touching people's hearts
... that's my message, hope and inspiration."

Mann credits the resonating message of the. Kirk
Franklin -penned and -produced lead single-which
relates to seeking God's guidance in trying times-for
propelling Best Days. That and the foundation forged
by TillyMann, the Dallas -based independent label op-
erated by Mann, husband David and two of their five
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children. The 8 -year -old company's team includes
distributor Central South Distribution and Nashville -
based TKO Marketing. Among the early supporters of
"Take Me to the King" were Radio One and syndicat-
ed radio personality/TV talk host Steve Harvey.

Also tied to the foundation is Mann's work as an ac-
tress, most notably as the character Cora Simmons in
writer/producer Tyler Perry's plays and films, includ-
ing "Diary of a Mad Black Woman" and "Madea's Big
Happy Family." Cora-which Mann attributes to help-
ing her cross over-is also a regular character on Per-
ry's TBS TV series "Meet the Browns," where Mann
co-stars with her husband as Leroy Brown.

Enlisted by Franklin to join his group the Family
before landing her first role in the stage play "He Say
... She Say... But What Does God Say?," Mann didn't
record her first album until she was 38. Beginning with
2005's Gotta Keep Movin' (which has sold 103,000),
her catalog includes 2007's The Live Experience
(27,000) and the 2009 Dove Award -winning album
The Master Plan (153,000). As the fourth -biggest -sell-
ing gospel album of 2012, Best Days is currently 2013's
biggest -selling gospel set and third -biggest seller
within the combined contemporary Christian/gospel
market. Such stats, including selling more units with
each release, mean the majors have come calling.

"I've had four big knocks within the last six
months," Mann says. "We'd have to make sure it's the
right thing after asking the question, `What can you
offer me that I haven't done for myself ?' I just try to
keep it moving."

Indeed she is. With the recent McDonald's Inspi-
ration Celebration Gospel tour and a performance
on BET's July 7 "Sunday Best" season -six premiere
behind her, Mann is busy deciding her next single.
Also in the works: Best Days is being repackaged with
two new songs, and she hopes to begin recording a
2014 album in the fall. On the TV front, the Maims
are shopping a lifestyle and cooking show, "Hang-
ing With the Manns," and just shot a pilot for a re-
ality show, "Mann & Wife." Mann, who appeared in
the film "Sparkle," has two upcoming faith -based
films with her husband, "Ultimate Life" and "In the
Meantime." She will also be a first-time judge for
Verizon's How Sweet the Sound competition. Now
in its sixth year, the competition kicks off Sept. 27 in
New Orleans . 0

Tamela
Mann%
Best Days is
currently thebest-selling530/
gospel
album of

THE

[Numbers]
Ciara

With her self -titled fifth studio album set to debut next
week, the R&B songstress is enjoying impressive gains
on both of her singles. On Billboard's Hot R&B/Hip-
Hop Songs chart, "Body Party" reaches a new peak
(No. 7) while follow-up "I'm Out," featuring Nicki
Minaj, starts at No. 16, her highest debut yet.

0
2013.

33K
"Body Party" posts its biggest digital sales
week yet with 33,000 downloads, according to
Nielsen SoundScan. The song's previous best
was 29,000 (May 11). On R&B/Hip-Hop Digital
Songs, the Mike WiLL Made It -produced cut
catapults 23-8 to mark Ciara's first top 10 hit
on the list.

 24%
116K
Online buzz for Ciara's new album, fueled by
the debut of the Vevo video for "I'm Out" (June
30), spurred the addition of 116,000 new fans
to her Facebook and Twitter platforms, a 24%
increase over the previous week.

233%
6.5M
"Body Party" and "I'm Out," have received 6.5
million streams total during the charting week.
The combined 233% increase in activity, driven
by each song's Vevo video, pushes both titles
into the top 10 of the Streaming Songs chart.

50-60K
Ciara's album should open at No. 2 on
the Billboard 200 next week. Industry
sources forecast sales of 50,000-60,000-a
significantly larger start than that of her last
release, 2010's Basic Instinct, which debuted
and peaked at Na. 44. It bowed with 37,000 and
fell off the chart after eight weeks. It has sold
116,000 total. -Keith Caulfield, William Gruger
and Rauly Ramirez



ROCK

`Elephant
Stomps Up
Airplay Charts
Tame Impala single breaks rock radio
mold months after album release
By Chris Payne

Australian psych -rock band Tame Impala has cracked rock radio
with the bluesy, fuzzy rocker "Elephant." Though it was conceived
long before the sessions for the group's October 2012 sophomore al-
bum, Lonerism (Modular), the one-time sound -check staple made it
onto the band's Billboard zoo breakthrough, which debuted at No.
34 and has sold 119,000 copies, according to Nielsen SoundScan.
"Elephant" now rises 20-18 on Alternative and 32-29 on Rock Air-
play and is up 18% in plays, according to Nielsen BDS.

An early trendsetter was alternative WWCD Columbus, Ohio,
which first played "Elephant" on Oct. 22, three months after it was
serviced to college and noncommercial radio. (The station has now

Tame
Impala% hit
"Elephant"
has landed
synchs for
BlackBerry
210 and
H Bas
"Girls."

played it more than 500 times.) Distributor INgrooves Fontana enlist-
ed radio consultant Karen Glauber, who has overseen the indie suc-
cess of acts like Arcade Fire and the Lumineers, to work the single to
commercial radio. (Glauber is also president of Hits magazine.) It was
one of WWCD's biggest callout records of the year, and at the urging
of station PD Lesley James, Glauber took on the hard -rocking song,
despite its divergence from current radio trends.

"Modem rock has been so pop -leaning," Glauber says. "Ever since
Foster the People and Passion Pit, it's been that dance -y, pop sound
that's done extraordinarily well."

On March 26, XETRA-FM (91X) San Diego became the first big
alternative station to add it to its rotation. That same month, "El-
ephant" scored synchs in a BlackBerry Zio TV ad and the season fi-
nale of HBO's "Girls." In April, a performance at Coachella bolstered
Tame Impala's reputation as a pivotal indie-rock act.

The tipping point came when Los Angeles' foremost rock station
took a chance. KROQ music director Lisa Worden says the song

weeks ago. "We get lots of lots of inquiry on what it is when it gets
played," she says. "There's still a place for guitars on alternative
radio."

With the band's fan base already well -engaged, Glauber is now
focused on converting the mainstream audience, primarily through
digital single sales, which have more than doubled in the L.A. mar-
ket since KR0Qhopped onboard.

"There's a bigger hit on the record to come-`Feels Like We
Only Go Backwards,"' Glauber says. The kaleidoscopic song,
which tests the higher reaches of frontman Kevin Parker's vocals,
is Glauber's next priority. "My goal is that it becomes a big enough
hit that they can have another hit, and another hit," she says.0

Battle Plan: Joe

R&B titan
Joe's 10th
album,
Doubleback
Evolution of
R&B, debuts
at No. 6 on
the Billboard
200 with
31,000 sold,
according
to Nielsen
SoundScan.

6 MONTHS AGO

To gear up single "I'd Rather
Have Love," manager
Kedar Massenburg brought
Joe's new sound to key
programmers, including
WBLS New York OM Skip
Dillard, who solidified the
new material's potential.
The record first shipped in
February to programmers
and adult R&B panels,
gaining positive feedback
for radio play. "Having
RED Distribution as our
partner and having a team
there in-house was key,"
Massenburg says. Earning
slots on Singersroom.com
and Target's "You Heard It
Here First," Joe upped his
social presence-including
attention from Hype Williams,
who filmed the music video,
which debuted in early April.

1 MONTH AGO

Getting iTunes placements, as
well as organizing packages
for every major outlet to make
the LP stand out, proved
paramount. "We gave Target
two exclusive tracks, Best
Buy one exclusive track, so
we were able to make sure
we had a presence in all the
retail arenas," Massenburg
says. Sitting down with
retailers directly, he was
able to convince them of the
album's potential for success
on a personal level. With
the efforts of 'stachemedia,
publicist Shirronda Sweet and
RED executive VP of urban
Wendy Washington, Joe
earned valuable placements
on "The Wendy Williams
Show," "Good Day New York"
and "NY1," as well as an array
of blogs.

RELEASE WEEK

Coordinating a Best Buy in-
store performance, as well
as various TV appearances,
Massenburg and team helped
maximize Joe's presence at
the national level. "We were
already No.7 on [Billboard's]
Adult R&B chart, and in terms
of radio it was important
to make sure that we had
national TV and cable."
Coordinating a ticker ad on
Joe's album, they upped the
profile of his album release
party at posh venue Stage 48
in New York (July 21, produced
by WBLS, Massenburg
Media and Singersroom.
Joe even earned celebrity
endorsements, including
tweets from Nick Cannon and
Nene Leakes from "The Real
Housewives of Atlanta."

NEXT UP

Currently on tour in Africa,
Joe plans to keep spreading
his Doubleback R&B gospel
to fans in Europe in October
and Japan in November. He's
also negotiating a tour with
fellow R&B artist Jaheim.
"I'm trying to work on that for
September. But he's definitely
doing 12 dates a month as
we speak, hitting most major
cities," says Massenburg,
who also helped launch the
careers of major neosoul stars
Erykah Badu and D'Angelo.
"He's going to be busy for
the rest of the year. I don't
want to give too much away.
I don't want people to use my
blueprint."

-Nick Williams

Grand Entrance
He has no label, manager
or publicist, but singer/
songwriter Steve Grand
has a viral hit. His self -
funded music video for
"All-American Boy"-whose
gay-themed story is loosely
based on the out artist's life-
drew 600,000 YouTube views
in its first week (July 2-8).
The clip quickly garnered
attention from BuzzFeed, the
Associated Press and ABC's
"Good Morning America."

Ex Factor
After placing third on Fox's
"The X Factor" last year,
Fifth Harmony is translating
its TV exposure to radio
interest, as its kiss -off
anthem "Miss Movin' On"
(Syco/Epic) is approaching
Mainstream Top 40. The
quintet-Ally Brooke, Camila
Cabello, Norman) Hamilton,
Dinah -Jane Hansen and
Lauren Jauregui-originally
auditioned for the show as
soloists before becoming
a group under the tutelage
of mentor Simon Cowell.
Fifth Harmony is touring
the United States through
August, ahead of its debut
album, which is expected
later this year.

The Write Stuff
As he preps his first album
for Mercury, accomplished
singer/songwriter/musician
Chris Stapleton's first
solo single, "What Are You
Listening To," is gaining
momentum just under
the Country Airplay chart.
Stapleton has written or
co -written hits for Kenny
Chesney ("Never Wanted
Nothing More"), Darius
Rucker ("Come Back Song")
and George Strait ("Love's
Gonna Make It Alright"),
among others. He formerly
sang lead for bluegrass band
the SteelDrivers and founded
rock group the km pson
Brothers.

Making Hie 'Way'
Atlanta rapper Rich Homie
Quan heats up Mainstream
R&B/Hip-Hop as "Type
of Way" leaps 36-27 in its
second week. The MC scored
a local hit in 2008 but was
arrested and jailed shortly
after. Upon his release in
2011, he signed with Atlanta
label Loyalty Over Royalties
but was back in limbo when
its CEO, Tezzy, was murdered
that December. Quan (still
just 23) is now signed to
Thinkitsagame, also home to
Trinidad James.

Reporting by Keith Caulfield,
Wade _lessen, Rauly Ramirez
and Gary Trust,
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biaARKETPLACE
CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS

WANTED TO BUY

RECORD COLLECTIONS
We BUY any record collection.

Any style of music.
We pay

HIGHER prices than anyone else.

Call
347-702-0789 (Allan) or email

a_bastos@yahoo.com

NOTICES/ANNOUNCEMENTS

Short -form Radio Programs/Barter

The Inside Stories Behind

The Christmas Songs
Featuring Songwriters' Actual Voices!

TheMusicalSoundReview.com (718) 375-1245

REAL ESTATE

LOG CABIN MUSIC/ART STUDIO
This custom cut and built
log cabin is set on 10.5 pris-
tine acres in the beautiful
and artistic area of Cherry
Valley, NY.

It is located fourteen miles
from Historic Cooperstown,
home of the Baseball Hall of
Fame, and the renowned
Glimmerglass Opera House
on Otsego Lake.
This 3,000+ sq. ft. cabin has
a bedroom and full bath on
each of its three levels. In-
cluded is a separate garage,

music artstudio and gardening tool shed.The heated studiofacility isfully equipped
with an electric kiln, 2 potters wheels and a detached gas kiln shed. This property
is a dream homestead, or get -a -way for any family, musician, artist or sportsman.

Offered at $400,000
Inquires please call - 518-234-3787 or 607-264-3567

CALL US TODAY AND ASK ABOUT THE
BILLBOARD CLASSIFIEDS

NTR ODUCTORY OFFER FOR NEW
ADVERTISERS!
212-493-4199 or

jeffrey.serrette@billboard.com

MUSIC MERCHANDISE

BUY DIRECT AND SAVE!
While other people are raising their prices, we are slashing ours.

CD's, LP's, Books, Cassettes as low as 50 cents.

Your choice from the most extensive listings available.

For free catalog call (609)890-6000.

Fax (609) 890-0247 or write

Scorpio Music, Inc.

P.O.BoxATrenton,N.J.08691-0020

email:scorpiomus@aol.com

HELP WANTED

Beggars Group
seeking Sales Systems & Inventory Manager

for managing all systems and processes

associated with physical & digital sales.

Please send resume to Rusty Clarke

rustyclarke@beggars.com

FOR AD PLACEMENT IN PRINT CALL JEFF SERRETTE: 212-493-4199/JEFFREY.SERRETTEOBILLBOARD.COM
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CHARTS
KEITH CAULFIELD

J. Cole's No.1 Jump
Leads Historic Week
For the first time, the top three albums on the
Billboard 200 are rap titles for a third straight week

While .1. Cole's Born Sinner was ini-
tially blocked from No. a on the
Billboard 200, he celebrates his
second No.1 album this week. In
its third week on the chart, Born

Sinner rises 2-1 with 58,000 sold (down 32%, accord-
ing to Nielsen SoundScan).

The set spent its first two weeks at No.2-first stuck
behind an also -debuting Yeezus from Kanye West,
and then lodged behind Wale's The Gifted a week
ago. To date, Born Sinner has sold 439,00o copies,
surpassing the cumulative sum of its original compe-
tition, Yeezus (431,000). The latter holds at No. 3 this
week with 39,000 (down 40%). Wale's album falls a
rung to No. 2 with 50,000 (down 68%).

Albums rarely climb to No. 1, as opposed to debut-
ing in that slot. Since the chart started using more
exact SoundScan sales data on May 25, 1991, the vast
majority of No.1 albums were chart -toppers because
they debuted there. It's unusual for an album to rise
to the top, as most titles have their best sales weeks
during their debut frame. And many albums cannot
sustain momentum after their debut-at least not
enough to compete with newer albums.

Since SoundScan started powering the chart, 583
albums have reached No. 1. Of those, only 13% (76
titles) did not debut at No.1, including Born Sinner.

It's even more rare for a rap album to ascend to No.
1. Of the 76 ascenders, just 13 were rap efforts. That
number shrinks to 10 if you remove three albums that
debuted a week early on the chart due to sales gener-
ated by street -date transgressions. Those titles then
jumped to No. 1 in their second week-where they
likely would have debuted had it not been for retail-

ers breaking street date.
The last rap set to climb to No. I was Nicki Minaj's

Pink Friday, which waited patiently for its turn in the
penthouse: It rose to the top in its nth chart week on
the tally dated Feb. 19, 2011.

Slow Sales: With just 58,000 sold at No. 1, this is the
sixth -smallest sales week for the top -selling album in
the SoundScan era-and the smallest sum at No. 1 in
nearly a year. The last time a chart -topper moved fewer
copies in a week was on the Aug. 4, 2012, chart, when
Zac Brown Band's Uncaged sold 48,000 in its second
week at No.1. The all-time smallest sales week at No.1
occurred on the Feb. 12, 2011, chart, when Amos Lee's
Mission Bell debuted atop the list with just 40,000 sold.

History -Making Week: For the first time in Bill-
board zoo history, the top three albums on the chart
are rap titles for the third straight week.

J. Cole's Born Sinner is No. 1, followed by Wale's
The Gifted and Kanye West's Yeezus. A week ago, the
order was: Wale, Cole and West. And, the week be-
fore that: West, Cole and Mac Miller (with Watching
Movies With the Sound Oft).

There have been two previous times where for
two consecutive weeks the top three albums were
rap projects. It last happened on the July13-20, 2002,
charts, when Nelly's Nellyville, Eminem's The Emi-
nem Show and Nas' God's Favorite ruled at Nos. 1-3
(July 13), followed by Nelly, Eminem and the com-
pilation Iry Gotti Presents the Inc (July zo). Before
that, it happened on Oct. 17-24, 1998. Jay -Z's Vol.

2 . . . Hard Knock Life led in both weeks, with Out-
Kast's Aquemini andA Tribe Called Quest's The

Love Movement rounding out the top three
on Oct. 17. The next week, Lauryn Hill's
The Miseducation of Lauryn Hill and Bizzy
Bone's Heaven'z Movie were Nos. z and 3.

Speaking Of Jay -Z . . . His latest album,
Magna Carta Holy Grail, should easily top
next week's Billboard zoo. Industry sourc-
es forecast the set to debut with 475,000-
500,000 sold. It will give Jay -Z his lucky
13th No.1, extending his record for the most
chart -toppers among solo artists.

If he tops the list-which is pretty much all
but certain-he'll mark another bit of chart
history: It will be the first time that four dif-
ferent rap albums have consecutively spent
their debut week at No. 2. We last had three
in a row between Sept. 3-24, 2011. That's
when Jay -Z and Kanye West's Watch the
Throne, the Game's The R.E.D. Album and
Lil Wayne's Tha Carter IV all consecutively
spent their initial weeks at No.1.0

IMAGINE DRAGONS' NIGHT
VISIONS SALES THIS WEEK

36,000
 23%

American Music
As the country had a
(Yankee Doodle) dandy time
celebrating independence
over the July 4 holiday
weekend, consumers
made holiday -appropriate
songs their soundtrack. Lee
Greenwood's "God Bless
the U.S.A." is the top -selling
such title (23,000, up 532%)
for the Nielsen SoundScan
tracking week ending on
July 7, followed by Neil
Diamond's new "Freedom
Song (They'll Never Take Us
Down)" (22,000 in its first
week) and Miley Cyrus' "Party
in the U.S.A." (18,000, up
72%). Nest up) Katy Perry's
"Firework" (14,000, up 59%h
Toby Keith's "Courtesy of
the Red, White and Blue
(The Angry American)"
(12,000, up 208%); and Bruce
Springsteen's "Born in the
U.S.A." (12,000, up 358%).

-Gary Trust

THE BIG NUMBER

13
Since Nielsen SoundScan
began powering the Billboard
200 in May 1991, only 13 rap
albums have ascended to No. 1,
as opposed to debuting there.
That sum includes the new No.
1,1 Cole's Born Sinner.

Read more
Chart Beat at
billboard.corn/
chartbeat.

COMBINED SALES OF THE
BILLBOARD 200 THIS WEEK

1.4 MILLION
 15.5%

RAP ALBUM SALES
YEAR TO DATE

12.1 MILLION
 0.7%

MARKET WATCH
A WEEKLY NATIONAL MUSIC SALES REPORT
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LEGEND

BulletsBullets indicate titles with
greatest weekly gains.

Album Charts
 Recording Industry Assn. of

America (RIAA) certification for
physical shipments & digital
downloads of 500,000 albums
(Gold).

A RIAA certification for physical
shipments & digital downloads
oft million units (Platinum).
Numeral noted with Platinum
symbol indicates album's multi -
platinum level.

 RIAA certification for physical
shipments & digital downloads
of to million units (Diamond).
Numeral noted with Diamond
symbol indicates album's multi -
platinum level.

0 Latin albums certification for
physical shipments & digital
downloads of 50,000 units (Oro).

p Latin albums certification for
physical shipments & digital
downloads of too,000 units
(Platino). Numeral noted with
Platinum symbol indicates
album's multi -platinum level.

D igital Songs Charts
 RIAA certification for 500,000

paid downloads (Gold).
A RIAA certification for I million

paid downloads (Platinum).
Numeral noted with platinum
symbol indicates song's
multiplatinum level.

Awards

XG (Heatseeker Graduate)
PS (PaceSetter for largest % album

sales gain)
06 (Greatest Gainer for largest

volume gain)
D O (Digital Sales Gainer)
AG (Airplay Gainer)
SG (Streaming Gainer)

Publishing song index available on
billboard.com/biz.

Visit billboard.com/bir for complete
rules and explanations.

EMI TITLE
PRODUCER CSORIGWRITUR)

Artist
IMPIONWPROMO111011 LABEL

1 0 0 BLURRED LINES Robin Thick Feat. T.I. + Pharrell
p STAR TRAK/INTERSCOPE

1 12

0 , GET LUCKY Daft Punk Feat. Pharrel I Williams
T.BANGALTER.G. DE HOMEM-CHRISTO (T.BARGALTS. A

HOMEM-GHRISTO.N.RODGERS.P.L.WILLIAMS) DAFT LIFE/COLUMBIA

2 12

0 0 WE CAN'T STOP
rUSi leY

Cyrus

'AKIWALIZillIPIZVIZIrg:D.L.DAVIS,RANALTEFIS RCA

3 5

3 4 0 RADIOACTIVE Imagine Dragons A
ALEX OA KID (IMAGINE DRAGONS...RU.55ER) KIDINAKORNER/INTERSCOPE

3 as

4 6 5 CRUISE Florida Georgia Line Featuring Nelly A
1.1 (B.KELLEVHSIBBAROLKA101.C.RICEJO/CE) REPUBLIC NASHVILLE/REPUBLIC

4 40

6 5 6 CAN'T HOLD US Macklemore& Ryan Lewis Feat. Ray Dalton A
R.LEWIS (B.HAGGERTY.R.LEWIS) MACKLEMORE/ADA/WARNER BROS.

1 22

7 7 7 MIRRORS Justin Timberlake A
TIMBALAND (LTIGIBERLAKEJSEM1105LEKI.HARNION.LESASINTLEROY ID RCA

2 21

8 8

In
0 TREASURE Bruno Mars

THE SMEEGINGTONS (BRUNO MARS.P.LAWRENCE11.A.LESONE.P.BROWN) ATLANTIC

8 8

9 9 9 COME & GET IT Selena Gomez A
STARGATE (E.DEAN,M.S.FRIKSEV.E.HERMANSEN) HOLLYWOOD

6 13

17 13
CUPS (PITCH PERFECT'S WHEN I'M GONE) Anna Kendrick  to 28
C.BECKAKILIAN (A.P.CARTER,LAERSTEIN,
D.BLACKETTMAINSTALOBEHRENSJYREEMAN) LAME/REPUBLIC

The ascent is thefourth-longest to the top 10 for a woman in the Hot

100's nearly 55 -year history, bested only by Carrie Underwood's "Before

. E,

He Cheats" (38 weeks, 2007), Faith

Hill's "This Kiss" (30, 1998) and

Hill's "The Way You Love Me" (29,

2000). Unlike the pure -pop "Cups,"

k Underwood and Hill reached the top

tier with crossovers from country to

pop audiences.

10 11 12 JUST GIVE ME A REASON P!nk Feat. Nate Ruess A 1 21

1.13HASKER (PINK.1.13HASKER.N.RUE55) RCA

II 10 12
THE WAY Ariana Grande Featuring Mac Miller A
II -MONEY (11.D.SAMUELS.A.STREETER,

A9, 9 15

nA.S.LAMBERT.I.SPARKS,MACCORMICK.B.RUSSELL) REPUBLIC

24 0 0 CLARITY Zedd Featuring Foxes 13 16
MD IA.GASLAVSKI.MAMNEW KOMAR.ROBINSCOUSIMAR GRAY) INS...SCOPE

28 0 in SAME LOVE Macklemore & Ryan Lewis Feat. Mary Lambert 14 17

...., R.LEWIS (IHAGGERTY.R.LEWISALAMBERT) MACKLEMORE/SUB POP/ADA/WARNER BROS.

22
LOVE SOMEBODY
ROUTODER.N.ZANCANELLA (Al EYING,
R.B,EDDER.N.ZANCANEL 1.A.N.MOTTE)

Maroon 5
AGM/OCTONE/INTERSCOPE

15 7

After never sending more than two songs from an album into the Hot

100 Airplay top 10, the

band's Overexposed

has now yielded four

such hits. Its latest

single bounds 12.9

with an 18% gain to 75

million impressions.

2 2 16 I LOVE IT Icona Pop Featuring Charli XCX
P.BERGER IP.BERGER.C.AITCHISON.L.EKLOW) RECORD COMPANY TEN/BIG BEAT/RRP

A 7 23

16 G. 17 *BEAUTIFUL Mariah Carey Featuring Miguel
MIGUELACARBSHAPPY PEREZ (M.I.PIMENTEL.M.CAREY.N.PEREG.B.DAVIS) ISLAND/IDIMG

15 9

-,,
is 18 MYSONGSKNOWWHATTOUDID IN THEDARK (LIGHT EM UP) Fall Out Boy

B.WALKER (FALL OUT BONSOWALKERO.HILI) DECARDANCE/ISLAND/IDIK

13 22

23 0 0 POWER TRIP J. Cole Featuring Miguel
IL -COLE (J.COLE,H.LAWS) ROC NATION/COLUMBIA

2 21

0 0 0
I.NEEDnARRls

YOUR LOVE. Calvin Harris Feat.. Ellie Goulding

FLY EYE/ULTRA/ROC NATION/INTERSCOPE/COLUMBIA

20 12

0 0 0 ,T.H.E. OTHER..oN SIDE Jason Derulo
(1.DESNOilL.MILIONNSONGESOLEMAN) BELUGA HEIGHTS/WANNER BROS.

21 12

IS 20 22 BOYS 'ROUND HERE Blake Shelton Feat. Pistol Annies & Friends
S.HENDRICK5 (12.AKINS,O.DANDSON,CMISENIAN) WARNER BROS. NASHVILLE/WKIN

12 15

BWfl LAST 1116

AGO HEIR WEER

18 19

21 24

38 34

TITLE
PROWLER (SONGWRITER,

Artist
IMPRINT/PROMOTION LABEL

STAY Rihanna Featuring Mikky Ekko A
SKEKKO.1.PARKER (M.EKKO.I.PAIRKER) SP WORE JAM/M/6

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
R.LEWIS (B.HAGGERTYOLEWIS/ ACKLEMORE/ADA/WARNER BROS.

BODY PARTY Ciara
MIKE WILL MADOIT.PNASTY (C.P.HARRIS,WWILBURN CASH,

.CAMERON.M.L.WIL LIMN 11.P.R.SLAUGHTER.CMANONE.R..RIERRY) EPIC

22

40

25 11

19 25 26 I WANT CRAZY Hunter Hayes
0.11LIEKELHAVES GLHAVES.L.MCKERNA.T.VERGES) ATLANTIC/WAIN

19 13

33 30 co U.O.E.N.O. Rocko Feat. Future & Rick Ross
NOT LISTED (NOT LISTED) ROCKY ROAD

27 13

30 27 0 CRASH MY PARTY Luke Bryan 
/STEVENS (R.CLANISON.A.GORL EY) CAPITOL NASHVILLE

is 13

ZO 26 29 WHEN I WAS YOUR MAN Bruno Mars A
T HE EMEEGINGTONS (BRUNO MARS.P.LAYIRENCE II.A.LEVINE.A. WYATT) ATLANTIC

1 29

n 28 30 BAD Wale Featuring Tiara Thomas Or Rihanna 
T.THOMAS.K.CAMP (0.AKINIIMEHIN.T.THOMA5) MX/BACH/ATLANTIC

21 21

43 32 0 SAFE AND SOUND Capital Cities
R.MERCHANT.S.SIMONIAN (R.MERCHANT.S.SIMONIAN) LAZY HOOKS/CAPITOL

31 10

26 29 32 WAGON WHEEL Darius Rucker 
KROGERS WM, ANICSECOR) CAPITOL NASHVILLE

15 az

36 31 0 GONE, GONE, GONE Phillip Phillips
GNATTERBERG ION HRMANOT.CLARK.G.WATTERBERG) 19/INTERSCOPE

31 18

44 37 0 RUNNIN' OUTTA MOONLIGHT Randy Houser
°GEORGE (DOAVIDSON,I.K.LOVELACE.AGORLEY) STONEY CREEK

34 9

39 36 0 SAIL AWOLNATION A
AMUR° (A.BRUNO) RED BULL

30 44

46 41 36 HO HEY The Lumineers A
R.HADLOCK (W.SCHULTUFRAITES) DUALTONE

3 57

42 33
.., BITCH, DON'T KILL MY VIBE Kendrick Lamar
-. SOUNWAVE KOUCKWORTHASPEARS.

BRAUN.VINDAHL,LLYKKE,SCHMIDT) TOP DAWG/AFTERMATH/INTERSCOPE

32 20

40 40 311
RICH AS F**K Lil Wayne Featuring 2 Chainz
I.NMIYIELT,RNIERIWAIT' YOUNG MONEY/CASH MONEY/REPUBLIC

38 16

54 45 Q DON'T YA Brett Eldredge
C. OESTEFANO (B.ELOREOGE.C. DESTEFANO.A.GORLEY) ATLANTIC/WAIN

39 7

37 2 /Pt NO NEW FRIENDS(SFTBREMIX) IX (haled Feat. Drake, Rick Ross & Lil Waynew .1,,,,,,,E..<,
W.L:ROBiPTS IISEGARTES'ASAENUE1S',1511E1310) WE THE BEST/YOUNG MONEWIASN MONEY/REPUBLIC

37 11

45 44 41
STARTED FROM THE BOTTOM Drake A
KUOSIBIE (A.GRANAM.

m
W.COLEIAAN.N.SHEBIB.B.SANFILIPPO) YOUNG MONEY/CASH MONEY/REPUBLIC

6 22

31 39 42
FEEL THIS MOMENT Pitbull Feat. Christina Aguilera A
AMESSINSER,KAREKIOANBROMPURKIR1MNANISKURNMPS.
ISIESSINSERNIAMBROMIYAROISGARBOAL POKORIMOSIOUSANIOEMBII 11RAK0POLO SARONGS/RD

8 24

55 48 0 DONE. The Band Perry
!INURE (R.PERRY.N.PERRYSIOAVIDSONABRYANT) REPUBLIC NASHVILLE

43 17

48 47
SUIT & TIE Justin Timberlake Featuring Jay Z A

44 I=1:11174124MEMZ-1,... RCA

3 26

2 50
iNA90. TAPOUT Rich Gang Feat. Lil Wayne, Birdman, Future, Mack Maine, Nicki Minaj

DETAIL 0OCARTER.B.WILLIAMS.I.A.PREVAN,
0.T.MAIRASNMILBURN CASH.N.CSISHER) YOUNG MONEY/CASH MONEY/REPUBLIC

45 9

60 51 0 HEY PRETTY GIRL Kip Moore 
13.1ASIES (KAIDORE,D.COUCH) MCA NASHVILLE

46 16

35 43 47 HIGHWAY DON'T CARE Tim McGraw With Taylor Swift A
B.GALLIMOREPACGRAW (B.WARRENAGYARRENAIRWIN,.P.REAR) BIG MACHINE

22 19

34 38 48 HEART ATTACK Demi Lovato A
SIALEAVISICAN (MALLANASAGANG.DDUGLASONNLLIAMS.A.PHILLIFSALIWATO) HOLLYWOOD

to 19

59 53 Q CRAZY KIDS Ke$ha Feat. will.i.am Or Juicy .1
DR. LUKE.BENNY BEANCOCIRKUT (K.SEBERT.

KEMOSABE/RCA

49 6

52 52

58 55

I'M OUT Ciara Featuring Nicki Minaj
ROCK CIT,THE CO -CAPTAINS CUTHONIAS.VHOMAS.0.-EMARALC.P.HARRI9 EPIC

50 1

SEE YOU AGAIN Carrie Underwood
M.BRIGAT (C.UNDERWOOOD.H.HODGES,H.LINDSEN) 19/ARISTA NASHVILLE

BEAT IT Sean Kingston Feat. Chris Brown & Wiz Khalifa
SEAN KINGSTORAIC NBC GUANDERSON.
0.AKINLOLU.N.BALDING.C.I.THOMPS) BELUGA HEIGHTS/EPIC

51 10

52 11

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 07.20.2013
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1, 63 56 0 REDNECK CRAZY Tyler Farr
ICATING,IKING (1.P.BEARAIRWIN,CTOMPRINS) COLUMBIA NASHVILLE

a..,, Pull
POS.

53

mi.
MUT

6

76 60 Q ROUND HERE Florida Georgia Line
1.5101 (R.CLAWSON,CIOMPKINS,THOMAS RHETE) REPUBLIC NASHVILLE

sa 4

41 49 ss 22 Taylor Swift 
ELLBACK MSWIRMAX MARTIN,SHELLBACIO BIG MACHINE/REPUBLIC

20 19

65 SE Q JUMP RIGHT IN lac Brown Band
K.STEGALL,Z.BROWN MBROWN,W.OURRETTE,LMRAZ) ATLANTIC/SOUTHERN GROUND

56 11

50 46 57 BEAT THIS SUMMER Brad Paisley
B.PAISLEY (B.PAISLEY.C.BUBOIS,L.LAIRD) ARISTA NASHVILLE

46 17

74 66 Q CROOKED SMILE J. Cole Featuring TLC
1.1_ COLE Si COLE,M.SM.Y.LEWIS,P.WHITHELD) ROC NATION/COLUMBIA

58 3

29 35 59 HERE'S TO NEVER GROWING UP Avril Lavigne 
M.JOHNSON (A.L AVIGNENJOHNSON,C.KROEGER.B.H.HODGESAK ASHER HINOLINI EPIC

20 13

66 61 Q ALL OVER THE ROAD Easton Corbin
C.CHAMBERLAIN (C.CHAMSERLAIN,A.GORLEMKIRBY) MERCURY NASHVILLE

60 9

47 54 61 ANYWHERE WITH YOU Jake Owen 
IMOLR.CLAWSON (B.HAYSLIP,O.L.MURPHY.LVEARY) RCA NASHVILLE

46 16

68 62 0 LITTLE BIT OF EVERYTHING Keith Urban
N.CHARMANXURBAN (B.WARREN,B.WARREN,ICRUDOM HIT RED/CAPITOL NASHVILLE

62 7

90
O RIGHT NOW Rihanna Featuring David Guetta

68 EGIIETTA,STARGATE,NROMERO,VIIINFORT (P.GUFITAM.S.ERIESEN,
TE.HERMANSEN,S.C.SMITHXNASN,R.FENTY.E.HIUINFORIN.ROUEVEEL) SRP/OEF IAM/10ING

63 3

67 63 Q DEMONS Imagine Dragons
ALEX OA MO (IMAGINE DRAGONS.A.GRANT,I.MOSSER) KIDINAKORNER/INTERSCOPE

63 16

53 57 65 NEXT TO ME Emeli Sande A
CRAZE.H0A% (A.E.SANDE.H.CHEGWIN.H.CRAZE.A.PAUL) CAPITOL

25 zo

83 72 Q HEY GIRL Billy Currington
BAILIFF (R.AKINS.A.C.ORLEY,C. DESTEFANOI MERCURY NASHVILLE

66 7

NEW
CO FEDS WATCHING 2 Chainz Featuring Pharrell

P.L.HILLIURS IT.EPPS.P.L.WILLIAMS) BEE IAM/10IMG

67 1

0 WAKE ME UP!
NOT LISTED (NOT LISTER)

Avicli
PRMO/iSLANO/101M4

68 2

Previewing the True (due Sept. 17), the song

weaves in folk elements. "Phillip Phillips and Mumford

& Sons meet EDM?" muses Mike Biddle, assistant PD at

mainstream top 40 WPLW Raleigh, N.C.

HOW MANY DRINKS? Miguel
5.0E01 (M.LPIMENTEL,S.R.41,12.NICHOLS.P.WILLIAMS) BYSTORM/BLACK ICE/RCA

PEOPLE LIKE US
G.KURSTIN (MK ABIR,MICHAEL,B.CIALY)

DG

Kelly Clarkson
I9/RCA

PARKING LOT PARTY Lee Brice
ISTONE,BRICE (L.BRICEJHOMAS RHETT,R.ANINS,L.LAIRD) CURB

95
G BUBBLE BUTT Major Lazer Feat. Bruno Mars, Tyga & Mystic

78 MAJOR LAHRONAN(TAPENE,BIAYLOR,
BRIM MARSMAGILYENSTEN/ENSON,M(PC) MAD DECENT/SECRETLY CANADIAN/WARNER BROS.

72 4

93 89 73 LEGO HOUSE Ed Sheeran
1.40SLING (ESHEERAN,LCASLING,C.LEONARD) ELEKTRA/ATLANTIC

42 15

NEW
Q WITHOUT ME Fantasia Feat. Kelly Rowland & Missy Elliott

H -MONEY (11.0.SAMUELS.F.BARRINO,A.S.LAMSERT,K.STEWART.M.HLIOTT) 19/RCA

74 1

62 67 75 FINE CHINA Chris Brown
OCCSTARRK (C.M.BROM.A.STKETERLYOUNGBLOCO.G.OEGEODINGSEMLIELLINGER) RCA

31 14

97 83
0 AIN'T WORRIED ABOUT NOTHIN French Montana

MOIZEGTUnUOTA'gga COKE BOYSISAD ROYANTERSCOPE

76 3

88 76
co WHAT ABOUT LOVE Austin Mahone

REOONEJIMMY JOKER (N.KHAVAT,LTHORNFELErt,
A.1.1UNIOR.B.HAIII,M.MOUPONDO.R.STARCNILD.A.MANONE) CHASE/REPUBLIC

74 4

81 73 78 MORE THAN MILES Brantley Gilbert
BAILIFF ILECIDIE,B.GILSERTI VALORY

73 19

94 92 Q IT GOES LIKE THIS Thomas Rhett
MENUS (R.AKINS.B.HAYSLIP,I.ROBBINS) VALORY

79 4

32 69 461 COUNTING STARS OneRepublic
R.B3LEDDER,N.ZANCANELLA (R.:MODER) MOSLEVINTERSCOPE

32 3

Mg mg .6 TITLE Artist
0,0 9.-7 970, PRODUCER (SONGWRITER, IMPRINT/PROMOTION .BEL

O r., DON'T THINK THEY KNOW Chris Brown Feat. Aaliyah

'''' 'araVIZEURTOTZTEUVROZ21% RCA

nor. sem
MC

81

mu
OWEr

2

0 Q 0 POINT AT YOU
1.S.STMER (R.COPPERMAN,R.AMNS,B.HAYSLIP)

Justin Moore
VALORY

82 6

79 80 83 GENTLEMAN PSY
PSY (P.IAI.SANG,G.H.Y00) SILENT/SCHOOLBOY/REPUBLIC

5 13

0 HIGH SCHOOL Nicki Minaj Featuring Lil Wayne
84 85

=AVM% 211:1:1110 YOUNG MONEY/CASH MONEY/REPUBLIC

64 14

61 n 85 RTHATPOWER will.i.am Feat. Justin Bieber
0.LEROMILL.LAM IWAOAXISALFROYABIEBER) WILL.LAWINTERSCOPE

17 16

71 75 86 WE OWN IT (FAST & FURIOUS) 2 Chainz & Wiz Khalifa
ME FULIRISTICS CEEPPS.C.KrHOMA,A SCHWART,I.KHAMOOURIAN,B.S.ISOAC) DEP lAWIDIN

16 7

0 0 WOP J. Dash 
SE, SR. (1.0ASH) STEREINAME

52 5

Co ph PLAY HARD David Guetta Feat. Ne-Yo & Akon
%..0 H.61ETTA III.GUETTAANSUINFORTXRIESTERER,

ANNIAM,S.C.SMITH,S.MOLI,N,E.KALHERG) WHAT A MUSIC/ASTRALWERKS/CAPITOL

64 6

NEW ad LOVEHATE THING Wale Featuring Sam Dew
... S.DEASTORLKTONE (0.AKINTIMEHIN.S.DEW.S.WILLIAMS,E.PRICE) MAYBACH/ATLANTIC

89 1

ROYALS
LLITTLE (E.KOKOHNOR.I.LITTM

Lorde
LAVA/REPUBLIC

90 1

Bubbling Under column only a

month ago, the New Zealander

scores her first Hot 100 hit. It

concurrently reaches the top 10 on

Hot Rock Songs (12-10), Rock Digital

Songs (11-8; 27,000 downloads sold,

up 12%) and Triple A (11-8).

DX/ 0 0 BRAVE
M.ENDERT (S.BAREILLES.LANIONOFF)

Sara Bareilles
EPIC

61 4

0 0 BENEATH YOUR BEAUTIFUL Labrinth Feat. Emeli Sande
LARRINTH.OA DIGGLAR CLMCKEN21E,M.POSNER,A.E.SANDE) SYCO/RCA

88 4

66 es 93 YOUNG AND BEAUTIFUL Lana Del Rey
R.NUWELS (LBEL REY,R.NOWELS) WATERTOWER/POLYBOR/INTERSCOPE

22

OOH LA LA Britney Spears
85 92 94 .....

NWALTER,B.MCKEt1.1(ASHER HINDLIN,t0LABLAN,C,F.HALL) KEMOSABE KIDS/NEMOSABE/RCA

85 3

0 (1.4 GOODBYE TOWN Lady Antebellum
Ilil, P.WORLEY,LADY ANTEBELLUM

(D.HAYWOOD,C.NELLEY.H.SCOTT,I.P.NEAR) CAPITOL NASHVILLE

95 2

0 cia SWEATER WEATHER The Neighbourhood
0 LPILBROW (1.1.RUTHERFORD.Z.ABELS.1.FREEDNIANI IRIEVOLVE/COLUMBIA

95 4

BLACK SKINHEAD Kanye West
69 86 97 IONEST,BAR PIN( MUMMA OFROMFMCHRISTOXBANGALTER,

MIIONES.CYOUNG,ERVBERVLIACO,S.SANDIFERAREANAWMINS) 6.0.0.B./ROCA4ELLA/BEF MM/1011.16

69 3

AN HEADBAND(B.R.SIMMONS,112.,0MCFARLANE B.o.B Featuring 2 Chainz
RE-ENTRY ta) DI MUSTARD ,

tEPPS,C.MONTGOMERY 111,S.COUGRIFEINMARAMI REBELROCK/GRAND HUSTLE/ATLANTIC

65 4

NEW

NEW 0

EASY Sheryl Crow 99 1

S.CROW,LNIFBANE IIS.CROW.C.OUBOIS.I.TROET) WARNER BROS. NASHVILLE/WMN

As it reaches a new peak on Hot Country

Songs (29-27), Crow tallies her first Hot

100 entry in more than three years. The

song previews her first album for Warner

Nashville, Feels Like Home, due Sept. 10.

1

II

LIVE FOR THE NIGHT Krewella too
ES121'S'C'INDTIVIILOZOTI000SAF:=LISTr NUN/ELLA/COLUMBIA

The trio reached the Hot 100 with breakthrough hit "Alive" (which rose to.

No. 32 in May) almost eight months after its Play

Hard EP debuted on Dance/Electronic Albums.

In contrast, its new single -only release bows

with first -week sales of 39,000 (and roars onto

Dance/Electronic Songs at No. 14).-Gary Trust

'Lines'
Ties
Sales
Mark
As it spends a fifth week
atop the Billboard Hot 100,
Robin Thicke's "Blurred
Lines," featuring T.I. and
Pharrell, ties a noteworthy
sales milestone, as it
registers digital sales of
423,000, according to Nielsen
SoundScan. Haying also
sold 423,000 last week and
424,000 the frame before,
"Lines" is just the second
song to sell at least 400,000
downloads in three tracking
weeks, joining Gotye's
"Somebody That I Used to
Know" (featuring Klmbra)-
the top Hot 100 hit of 2012.
Notably, of the six songs to sell
400,000 or more in two weeks
or more, only two have done
so with the aid of Christmas.
fueled sales (Bruno Mars'
"Grenade" and Taylor Swift's
"I Knew You were Trouble").

"Lines" concurrently climbs
2-1 on Hot 100 Airplay (156
all format impressions, up
11%, according to Nielsen
BDS), marking Thicke's first
No.1 on the list. It's U.'s fifth
and first since 2009 ("Dead
and Gone," featuring Justin
Timberlake, whose "mirrors"
"Lines" dethrones after seven
weeks at No.1) and Pharrell's
third and first since 2006
(Ludacris' "Money Maker," on
which he's featured).

-Gary Trust

SONGS THAT HAVE
SOLD 400,000 -PLUS IN
MULTIPLE WEEKS

"Blurred Lines," Robin Thicke
featuring T.I. and Pharrell
423,000 (July 20, 2013)
423,000 (July 13, 2013)
424,000 (July 6, 2013)

"Somebody That I Used to
KnOW," Gotye featuring Kimbra
414,000 (May 02, 2012)
463,000 (May 5, 2012)
542,000 (April 28, 2002)

"I Knew You Were Trouble,"
Taylor Swift
582,000 (Jan.12, 2013)
416,000 (Oct. 27, 2012)

Born This Way," Lady Gaga
509,000 (March 5, 2011)
448,000 (Feb.26, 2011)

"Grenade," Bruno Mars
425,000 (Jan. 15, 2011)
559,000 (Jan. 8, 2011)

"Right Round," Flo Rida
460,000 (March 7, 2009)
636,000 (Feb. 28, 2009)

Source: Nielsen SoundScan

Data for week of 07.20.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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ARTIST
IMPRINT/DISTRIBUTING LABEL

Title

fl J. COLE
ROC NATION/COLUMBIA

WALE

KANYE WEST
ELLA/DEE JARVIDIMG

gi IMAGINE DRAGONS
KIDINAKORNER/INTERSCOPE/IGA

The album sells 36,000 this week (up

23%) and climbs to its highest rank

since its debut at No. 2 on Sept. 22,

2012. The band played ABC's "Good

Morning America" on July 5.

Born Sinner

The Gifted

Yeezus

OBI
1 3

1 2

1 3

Night Visions A 2 44

FLORIDA GEORGIA LINE Here's To The Good Times 
REPUBLIC NASHVILLE/BMLG

JOE
56vUASSENBURG

Doubleback: Evolution Of R&B 6 1

6 5 7 DAFT PUNK Random Access Memories
DAFT LIFE/COLUMN 0

1 7

4:0 s MACKLEMORE & RYAN LEWIS The Heist 
MACKLEMORE

2 39

ll 13 9 BRUNO MARS
ATLANTIC/AG

Unorthodox Jukebox A 1 30

U 15 10 BLAKE SHELTON Based On A True Story ...
WARNER BROS. NASHVILLE/WAN

3 15

0 11 SKILLET
AG

Rise 4 2

9 17 12 JUSTIN TIMBERLAKE The 20/20 Experience A 1 16

38 20 SOUNDTRACK
U ME

Pitch Perfect 3 37

5 10 14 BLACK SABBATH
VERTIGO/REPUBLIC

13 1 4

13 18 Is DARIUS RUCKER
CAPITOL NASNVILLE/UMGN

True Believers 2 7

NEW 0 RELIENT K
MO1q0 VS STEREO

Collapsible Lung 16 1

7 16 v HUNTER HAYES
Ail ANTIC/W.

Hunter Hayes 7 73

HILLSONG
HILLSONG/SPARROW/CAPITOL CMG

Live: Glorious Ruins 18 1

On Christian Albums, the Australian

Hillsong church, which includes

Hillsong United, has now notched

12 top 10 albums. This one, from

the church band (as opposed to its

youthful offspring group, Hillsong

United), bows at No.3 with 15,000.

4 11 19 KELLY ROWLAND
REPUBLIC

Talk A Good Game 4 3

24 25 Q PINK
RCA

The Truth About Love A 1 42

0 21 INDIA.ARIE
SONG BIRD/MOTOWHPDIM6

SongVersation 7 2

21 21 22 VARIOUS ARTISTS
UNIVERSAL/SONY MUSIC/UME

NOW 46 3 9

3 14 23 MAC MILLER Watching Movies With The Sound Off
ROSTRUM

3 3

noi
In
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Urn
TNN... ARTIST Title

IMPRINT/DISTRIBUTING LABEL
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POS.
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CHART

NEw 0 PRETTY LIGHTS A Color Map Of The Sun
B. MINUTES 20 SECONDS

24 1

18 24 is VARIOUS ARTISTS NOW That's What I Call Country Volume 6
UNIVERSAL/SONY MUSIC/UME

16 4

32 34 Q VAMPIRE WEEKEND Modern Vampires Of The City
XL

1 8

ab 0 27 BOBMARLEYANDIHEWAILERS Legend:The Best Of Bob Marley And TheWailers .
TUFF GONG/ISLAND/BRAE

18 275

23 27 28 LADY ANTEBELLUM Golden
CAPITOL NASHVILLE/MGR

1 9

is 31 29 THE LUMINEERS The Lumineers A
DEA MAE

2 66

36 30 30 MUMFORD & SONS Babel A
GENTLEMAN OF THE ROAD/GLASSNOTE

1 41

13 29 31 FALL OUT BOY Save Rock And Roll
DECAY DANC E/ISLAND/IDIMG

1 12

40 33 32
-

KENDRICK LAMAR good kid, m.A.A.d city 
TOP DAWG/AFTERMATN/INTERSCOPE/ILA

2 37

31 28 33 MICHAEL BUBLE To Be Loved
REPRISE/WARNER BROS.

1 11

76 0 Q PHILLIP PHILLIPS The World From The Side Of The Moon
1SVINTERSCOPE/IGA

4 33

ADELE
XL/COLUMBIA

As the set spends its 121st week in the top 40,

it creeps closer to the Nielsen SoundScan-era

record for the most weeks spent in the top 40,

set by Shania Twain's Come on Over (127). It's

a record that 21 seems likely to break.

21 1 124

43 46 0 MAROON 5 Overexposed A
ABWOCTONE/IGA

2 54

28 32 37 SOUNDTRAO( The Great Gatsby: Music From Baz Luhrmann's Film
WATERTOWER/INFERSCOPE/IGA

2 9

44 45 38 TAYLOR SWIFT
BIG MACHNIE/BNLG

Red A 1 37

NEW 0 VARIOUS ARTISTS
AVERAGE GOES

Mud Digger 4 39 1

35 40 40 GEORGE STRAIT
MCA NASHVILLE/UMGN

Love Is Everything 2 8

45 0 41 DEMI LOVATO
HOLLYWOOD

Demi 3 8

42 49 42 LIL WAYNE
YOUNG MONEY/CASH MONEY/REPUBLIC

I Am Not A Human Being II 2 15

bs a 43 ONEREPUBLIC
MOSLEWINTERSCOPEALA

Native 4 15

34 35 44 JOHN FOGERTY
VANGUARD/WELN

Wrote A Song For Everyone 3 6

39 47 45 KENNY CHESNEY Life On A Rock
BLUE CHAIR/COLUMBIA NASHVILLE/SMN

1 10

58 0 46 LANA DEL REY
POLY DORPNIT RSCOPE/1.

Born To Die 2 75

51 g 47 FUN.
FUELED BY RAMEN

Some Nights A 3 72

a 52 48 PISTOL ANNIES
RCA NASHVILLE /SON

Annie Up 5 9

0 49
AUGUST BURNS RED Rescue & Restore
SOLID STATE

9 2

49 50 50 THE BAND PERRY
REPUBLIC NASHVILLE/BMLG

Pioneer 2 14

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 07.20.2013
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Side Effects Of You

a.,,, KM
POS.

2 11FANTASIA
PAPCA

27 38 .52 CHRISETTE MICHELE
MOTOWN/I DI MG

Better 12 4

80 69 0 JASON ALDEAN
BROKEN BOW/BBMG

Night Train A 1 38

37 51 54 BIG TIME RUSH
NICKELODEON/COLUMBIA

24/Seven (Soundtrack) 4 4

64 64 0 LUKE BRYAN
CAPITOL NASHVILLE/UMEN

Tailgates & Tanlines A 2 100

26 44 s6 QUEENS OF THE STONE AGE ...Like Clockwork
MATADOR

1 s

n 79 o MUMFORD & SONS
GENTLEMAN OF THE RDAD/GLASSNNTE

Sigh No More A 2 172

61 65 58 LITTLE BIG TOWN
CAPITOL NASHVILLE/UMGN

Tornado 2 43

- 0 59 AMON AMARTH
i

METAL BLADE

Deceiver Of The Gods 19 2

59 61 60 RIHANNA
SRP/DEF 1AM/1019AG

Unapologetic A 1 33

-3761THE BEATLES 1 
APPLE/CAPITOL

1 143

63 56 62 KACEY MUSGRAVES Same Trailer Different Park
MERCURY NASNVILLE/UMGN

2 16

79 73 63 ONE DIRECTION
SYCO/COLUMBIA

Take Me Home A1 34

69I W ED SHEERAN
ELEKTRA

+ 5 56

55 68 65 BRAD PAISLEY
ARISTA NASHVIL E ,IN

Wheelhouse 2 13

119 70 Q TAMELA MANN
TILLYMANN

Best Days 14 43

88 71 67 VARIOUSARTISTS Vans Warped Tour '13: 2013Tour Compilation
SIDEONEDUNIM

63 5

50 57 68 BRUNO MARS
ELEKTRA

Doo-Wops & Hooligans A 3 142

60 62 69 ERIC CHURCH
EMI NASHVILLE/L.16N

Chief A1 102

66 72 70 OF MONSTERS AND MEN
REPUBLIC

My Head Is An Animal 6 66

30 tzs Q BOBSSERITHESIIARBULIETBAND
HIDEOUT/CAPITOL

dimateHits:RockAndRollNeverForgets A 19 63

n m n LUKE BRYAN Spring Break... Here To Party 1
CAPITOL NASHVILLE/UMGN

18

n 63 23 TIM MCGRAW
BIG MACHINE/BMW

Two Lanes Of Freedom 2 22

104 0 CS LORDE
LAVA/REPUBLIC

The Love Club (EP) 74 4

NEW 0 !RATION
3 PRONG

Automatic 75 1

126 144 Q JOURNEY
COLUMBIA/LEGACY

Journey's Greatest Hits 10 268

52 63 n FRENCH MONTANA
COKE BOYS/BAD BOY/INTERSCOPE/IGA

Excuse My French 4 7

SOUNDTRACK 0 Brother, Where Art Thou? A 1 110
LOST NILNWAY/MERCUPWIDIMCVIIME

A temporary price cut to $3.99 in the Amazon MP3

store (and $7.99 at iTunes) gooses the album by 271%

o 5,000 sold. It hadn't moved that much in a week

since Christmas 2006.

ARTIST
IMPRINT/DISTRIBUTING LABEL

Title ar.

CARRIE UNDERWOOD
19/ARISTA NASHVILLE/SMN

MICHAEL JACKSON
AtIll/EPIC

Blown Away A 1

011

CHART

62

Number Ones A 13 161

His greatest -hits set rallies with a

108% sales gain (moving 5,000 for the

week) after a boffo digital haul. It sold

4,000 downloads (up 177%) after two

new boxed sets were released in the

iTunes store.

NUMBER
ONES I

106 Q 0 MIGUEL
BYSTORM/BLACK ICE/RCA

Kaleidoscope Dream 3 40

62 V 82 THE NATIONAL
4/10

Trouble Will Find Me 3 7

0 0 BEASTIE BOYS
DEE IAM/UME

Licensed To III A 1 104

93 92 84 KELLY CLARKSON
19/RCA

Greatest Hits: Chapter One 11 33

53 75 95 SLEEPING WITH SIRENS Feel 3 5

56 77 86 ALICE IN CHAINS
CAPITOL

The Devil Put Dinosaurs Here 2 6

87 % 0 JOHNNY CASH The Legend Of Johnny Cash A
LEGACY/COLUMBIA NAENVILLE/AMERICAN/ISLAND/UME

5 125

90 95 lig ERIC CHURCH
EMI NASHVILLE/UUGN

Caught In The Act: Live 5 13

195 ma Q MICHAEL JACKSON
EPIC/LEGACY

The Essential Michael Jackson A 53 73

KID ROCK
TOP DOG/ATLANTiC/AG

Venue sales of the album pump its

gain, as it jumps by 149%. With 4,000

sold, it's the album's best frame since

the sales week that ended April 21

(6,000). Rebel Soul also recently

reached 500,000 in total sales,

marking his eighth Atlantic album-

out of eight-to hit a half -million.

Rebel Soul 5 25

136 123 Q KIDZ BOP KIDS
RAZOR &TIE

Kidz Bop 23 2 25

0 92 QUEENSRYCHE
CENTURY MEDIA

Queensryche 23 2

70 93 93 HEZEKIAH WALKER Azusa:
RCA INSPIRATION/RCA

The Next Generation 30 4

124 112 . Q EMINEM
WEB/AfTERMATIVINTERSCOPE/UME

The Eminem Show 1 124

116 135 Q BLAKE SHELTON Loaded: The Best Of Blake Shelton
REPRISE NASHVILLE/WMN

18 102

92 101 96 ZAC BROWN BAND
ROAR/SOUTHERN GROUND/ATLANTIC/AG

Uncaged 1 52

98 97 97 MIRANDA LAMBERT
RCA NASHVILLE/SMN

Four The Record 3 86

0 98 ISAAC CARREE
DOOR 6

Reset 41 2

0 99 NATALIE COLE
VERVE/VG

Natalie Cole En Espanol 91 2

99 107 MO VARIOUS ARTISTS
UNIVERSAL/EMI/SONY MUSIC/CAPITOL

NOW 45 3 22

Del Rey's
Radio
Hit
After two years of building
buzz and steady sales, Lana
Del Rey has seemingly found
her first mainstream radio hit.

"Summertime Sadness,"
from Born to Die, has
unexpectedly become a
dance hit. Thanks in part to
a remix by Cedric Gervais,
the uptempo reworking has
helped drive the song to No.
6 on Dance/Mix Show Airplay,
where it sits with a bullet.

The cut is on the verge of
debuting on the Mainstream
Top 40 airplay chart as well.
It earned 542 detections at
top 40 monitored stations
in the week ending July 7-a
259% gain over the previous
week. (The No. 40 title on
Mainstream Top 40 this week
tallied 732 spins.) The overall
all -format Hot 100 Airplay
audience for "Summertime
Sadness" is growing too: It
stands at 5.9 million (up 70%
in the week ending July 9).

The airplay pickup is helping
the song's sales. Through
the week ending July 7, the
tune sold 15,000 downloads
(up 5%)-its best week yet.
Meanwhile, Born to Die spends
its 75th consecutive frame
on the Billboard 200 (48-46
with 7,000; down 7%). Its total
sales stand at 674,000.

-Keith Caulfield

"SUMMERTIME SADNESS"
WEEKLY SALES

16

I
"SUMMERTIME SADNESS" WEEKLY
NOT 100 AUDIENCE

B
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Charts
Grab
Bag
Both Reggae Albums and
Contemporary Jazz Albums
welcome new No. 1s, while
box-office dud "The Lone
Ranger" also fizzles on the
Soundtrack Albums chart.

On Reggae Albums,
alternative/reggae quintet
Iratlon scores its first
No.1, as third full-length
Automatic opens with 5,000
sold, according to Nielsen
SoundScan-the act's best
week ever. (It starts at No.
75 on the Billboard 200.) The
group's last album, 2010's
Time Bomb, reached No. 2 on
the tally and spent 70 weeks
on the list. The California
band's "Back Around" single
is getting play on alternative
radio, too: Six alternative
reporters played it in the week
ending July 9.

On Contemporary Jazz
Albums, veteran jazz guitarist
John Scofield notches his
first No. 1 on the list with
the arrival of Llberjam Deux
(2,000). While Scofield has
claimed multiple No. 1s on
Traditional Jazz Albums, a No.
1 on the Contemporary Jazz
chart has eluded him-until
now. All six of his previous
Contemporary Jazz entries
reached the top 10.

Finally, after a weekend
where "Despicable Me 2"
trounced "The Lone Ranger"
at the U.S. and Canadian box
offices, both soundtracks
arrive on Billboard's charts.
On Soundtrack Albums,
they bow at Nos. 12 and 13,
respectively. With 2,000 sold,
Despicable Me 2 leads The
Lone Ranger by a couple of
hundred units. According to
Box Office Mojo, during the
five-day holiday weekend (July
3-7), "Despicable Me 2" earned
$153.6 million, while "The
Lone Ranger" rode off with
$51.7 million. -Keith Caulfield

MEE

17 70 192

ARTIST
IMPRINT/DISTRIBUTING LABEL

Title

114 LIB

110 106

130 110

82 sa

CHARLIE WILSON
P MUSIC/RCA

After the BET Awards

celebrated the R&B

veteran with a lengthy

tribute (June 30), his mos

recent album returns

(4,000; up 82%) with

its best sales week since

late March. The album

has sold 156,000 since its

release on Feb. 1.

Love, Charlie

ME MEM
4 15

FALLING IN REVERSE Fashionably Late 17 3

EPITAPH

EAGLES The Very Best Of The Eagles A 3 98

WARNER STRATEGIC MARKETING

ONE DIRECTION Up All Night A 1 69

MO/COLUMBIA

SNOOP LION Reincarnated 16 8

IHRHANE SOUND SYSTEM/BLE/MAD DECENT/VICE/RCA

LITTLE MIX
syco.,,,, RIO

DNA 4 6

STARLIT° Cold Turkey 107 1

GRIND HARD

The rapper, who signed with Cash Money for a time in the early 2000s,

makes his chart debut, also bowing at No.1 on Heatseekers Albums.

The digital -exclusive set sold particularly well in his home state of

Tennessee: It was the top -selling album (among all genres) this week in

Nashville and Memphis, moving almost 1,000 in each city.

176 0 0 STEVE MARTIN & EDIEBRICKELL Love Has Come For You
013 SHARE/ROUNDER/CONCH 9

21 11

no no 0 CREEDENCECLEARWATERREVIVALFEATJOHN FOGERTY Chronicle TIVOGreatest Hits A
FANTASY/CONCORD

52 188

, 4
loo no ASAP ROCKY Long.Live.A$AP

ASAP WORLDWIDE/POLO GROUNDS/RCA

1 25

la me o KID ROCK Cocky A 3 127

us no 112 PARAMORE Paramore
-... FUELED BY RAMER

1 13

ul CI ll3 RANDY HOUSER How Country Feels
STONEY CREEK/BBMG

11 21

1211 131 0 ERIC CAPTOR The Best Of Eric Caption: 20th Century Masters The Milksium Collection

CHRONICLE S/POLYDOR/UME

66 92

103 115 as ALT -1 An Awesome Wave
INFECTIOUS/CANVASBACK/ATLANTIC/AG

80 30

41 54 116 TIESTO Club Life Vol 3: Stockholm
MUSICAL FREEDOM

41 3

RE-ENTRY 0

OUR

NEIL DIAMOND The Very Best Of Neil Diamond: The Studio Recordings
COLUMBIA/LEGACY

THE
VERY
BE ST
OF ..

NEIL DIAMOND

45 36

The Billboard Icon Award honoree

performed on PBS' Fourth of July TV

special "A Capitol Fourth," singing his

new benefit single "Freedom Song

(They'll Never Take Us Down)." The

exposure helps his 2011 best -of set

rise by 170%.

ATTIL
AVERWRAZAOR .81 TIE

About That Life 22 2

ARTIST
IMPRINT/DISTRIBUTING LABEL

Title

SOUNDTRACK Pitch Perfect: More From Pitch Perfect (EP)
ORE

The companion EP to the movie's

original soundtrack (20-13 with

19,000; up 19%) gains by 13% to sell

4,000 for the week. It's the former's

highest chart rank since the March 9

issue (No. 11). Both titles gain thanks

to increased traction of its "Cups"

single (see page 40) and the movie's

premium -cable airings.

oar
119 2

22 147 0 HARRY CONNICK, JR. Every Man Should Know 33 4

29 gs ill SOUNDTRACK
WADE RTOWER

Man Of Steel 9 4

In un Q PHOENIX
LOYAUTE/GLASSNOTE

Bankrupt! 4 11

la 943 Q ZAC BROWN BAND The Foundation A
ROAR/..ER PICTURE/NOME GROWN/ATLANTIC/AG

9 239

113 124 et NEWSBOYS
INPOP/CAPITOL CMG

God's Not Dead 45 41

RE-ENTRY 0 ELLIE GOULDING
CNERRYTREE/INTERSCOPE/ILA

Halcyon 9 31

. 16a Q KATY PERRY
CAPITOL

Teenage Dream A 1 140

155 145 0 AWOLNATION
REO DULL

Megalithic Sym phony 84 87

RE-ENTRY 0 MINDLESS BEHAVIOR
STPEAAALINE/COHJUNCTION/INTERSCOPE/IGA

All Around The World 6 6

14 78 129 SIGUR ROS Kveikur 14 3

137 151 0 GEORGE JONES
SONY MUSIC CMG

Super Hits A 56 11

84 121 131 MEGADETH
T. BOMME

Super Collider 6 5

101 In Liz ALABAMA SHAKES
ATO

Boys & Girls 0 6 62

67 105 w GOO GOO DOLLS
WARNER BROS

Magnetic 8 4

144 go 0 HALESTORM
ATLANTIC/AG

The Strange Case Of... 15 48

197 191 EMINEM
SNADWAFTERMATWINTERSCOPE/IGA

Curtain Call: The Hits A 1 188

- so as VARIOUS ARTISTS Big Waves: Five Decades Of Surf Rock
RHINO CUSTOM PRODUCTS/STARBUCKS

116 2

VARIOUS ARTISTS Hits Of The 90's
PLATINUM COLLECTION/TURN UP THE MUSIC/OREW'S ENTERTAINMENT

137 2

139 1341 ue BRANTLEY GILBERT
VA LORY/BM LG

Halfway To Heaven 4 99

135 zoo 0 EAGLES Their Greatest Hits 1971-1975 40
ASYLUM/ELEKTRA

1 143

161 0 140 THE NEIGHBOURHOOD
(RjEVOLVE/COLUMBIA

I Love You. 39 11

10 141 FOREIGNER
TRILLER/P A2012 & TIE

Juke Box Heroes 109 8

105 129 141 ALAN JACKSON Precious Memories: Volume II
ACA/EMI NASH VOLE/1.16,1

5 15

112 119 143 BRING ME THE HORIZON Sempiternal
EPaAPH

11 14

166 0 0 JASON ALDEAN
BROKEN ROW/RBMG

My Kinda Party A 2 139

Go to BILLBOARD.COM/BIZ far complete chart data Data for week of 07.20.2013
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180 177 0 ALICIA KEYS Girl On Fire 
RCA

173 162 0 CREDENCE CLEARWATER REVISITED Extended Versions
POOR BOY/SONY MUSIC CMG

74 42

167 170 0 WILLIE NELSON Super Hits A
COLUMBIA/LEGACY

98 54

107 142 144 TYGA Hotel California
YOUNG MONEY/CASH MONEY/REPUBLIC

7 13

REENTRY 0 KENNY CHESNEY Greatest Hits II A
BNA/SMN

3 92

148 169 ea
-.--

THIRTY SECONDS TO MARS LOVE LUST FAITH + DREAMS
IMMORTAL/VIRGIN/CAPITOL

6 7

141 165 Q LYMIDSKYNYRO llieBestOf Lynyrd Skynyrd:20111 Century MastersThe Ifilennium C °Medan A
MCA/LAME

60 124

REanu C) PRINCE AND THE REVOLUTION Purple Rain (Soundtrack) 4.
ARNER BROS.

97 80

108 149 153 PITBULL Global Warming
MR. BOS/POLO GROUNDS/RCA

14 33

68 127 mi JASON ISBELL Southeastern
SOUTHEASTERN/THIRTY TIGERS

23 4

RE-onn CI THE STEVE MILLER BAND Greatest Hits 1974-78 
CAPITOL

18 24

96 141 116 THE BLACK KEYS El Camino A
NONESUCH/WARNER BROS.

2 83

IP-
170 161 13 17

'......

LEE BRICE Hard 2 Love
CURB

5 61

132 152 151 KIP MOORE Up All Night
MCA NASHVILLE/UMGN

6 58

.i59 WE AS HUMAN We As Human
HEAR IT LOU Op, ANTIC/AG

66 2

RE-ENTRY 0 BENEDICRNES OF MARY,QUEENOF APOSTLES Angels And Saints At Ephesus

BENEDICTINES OF MARY/DE MONTGORT/DECCA

160 2

m in 0 AMY GRANT How Mercy Looks From Here
ARV GRANT/SPARROW/CAPITOL CMG

12 8

0 162 VARIOUS ARTISTS Sergio George Presents: Salsa Giants
TOP srop

126 2

46 122 163 THE LONELY ISLAND The Wack Album
REPUBLIC

to 4

THE 1975 IV (EP) 164 1

DIRTY PIT/VAORANT/INTERSCOPEALA

After the band scored a minor rock hit with "see in June (No.35 on

Alternative), its fourth EP starts with 3,000. It also bows at No.42 on

Top Rock Albums. The four EPs, the first released last August, preview

the group's self -titled debut full-length, due Sept. 9. -Keith Caulfield

174 176 0

1
-

ZAC BROWN BAND You Get What You Give A
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC/AG

1 131

54 i20 is EMELI SANDE Our Version Of Events
CAPITOL

28 34

150 157 ma 31 9VARIOUS ARTISTS NOW That's What I Call A Country Party
UNIVERSAL/SONY MUSIC/UME

- um 0 MICHAEL JACKSON Thriller 
EPIC/LEGACY

1 185

Iff.anity Q AEROSMITH The Best Of Aerosmith: 20th Century Masters The MillenniumCollettion

GEPPEN/UME

67 62

177 192 Q THREEDOGNKIR The Best Vim Dag Night:20Ih Century Masters The gennium (die* A
MCA/UNE

109 59

nm
MO
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n®

nits
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ARTIST Title
IMPRINT/DISTRIBUTING LABEL

_Damms.KM MOON

am

174 m SKILLET Awake A
PROENT/NOR TRADE/ATLANTIC/AG

2 138

151 WI in VOLBEAT Outlaw Gentlemen & Shady Ladies
VERTIGO/REPUBLIC

9 13

B.,...

142 146 in ZEDD Clarity
INTERSCOPE/IGA

38 5

95 133 171 THE -DREAM IV Play
RADIO IOLEA/DEF AMAINNG

16 6

Q in BRET MICHAELS Jammin' With Friends
POOR BOY

80 2

164 1105 0 VARIOUS ARTISTS WOW Hits 2013 
PROVIDENT/WORD-CURB/CAPITOL CMG

35 41

- 172 in JUSTIN BIEBER Believe A
SCHOOLBOY/RAYMOND BRAUN/ISLAND/K.4

1 52

152 155 lls LINDSEY STIRLING Lindsey Stirling
BRIDGETONE

79 34

20 90 179 EMPIRE OF THE SUN Ice On The Dune
THE SLEEPY JACKSON/ASTRALWERKS

20 3

RE-ENTRY Q LED ZEPPELIN Mothership A
SWAN SONG/ATLANTIC

7 157

78 114 MI SHE & HIM Volume 3
MERGE

15 9

185 h 175 182 TASHA COBBS G race (EP)
MOTOWN GOSPEL/CAPITOL CMG

61 15

- 150 He CAPITAL CITIES In A Tidal Wave Of Mystery
LAZY HOOKS/CAP/TOL

66 4

- 67 1s4 MAVIS STAPLES One True Vine
ANTI -/EP OA PH

67 2

143 163 hu SOUNDTRACK Les Miserables 
POIYOOR/REPUBLIC

1 29

Du 183 186 GARY ALLAN Set You Free
NCB NASHVILLE/UMBP

1 24

74 103 187 BOARDS OF CANADA Tomorrow's Harvest
WARP

13 4

200 132 138 EMINEM Recovery A
WEB/SHA EWA FTERMATH/INTERSCOPE/IGA

1 145

91 195 189 PINK FLOYD The Dark Side Of The Moon 
WIT.

12 843

RE-ENTRY CI BAD COMPANY Extended Versions
ORIGINAL BAD COMPANY TOURING/SONY MUSIC CMG

82 25

149 159 191 KE$HA Warrior
KEMOSABE/RCA

6 27

175 166 192 KID CUDI Indicud
REPUBLIC

2 12

RE-ENTRY Q JAY -Z The Black Album A
ROC -A FELLA/OFF LAM/ID/MG

1 59

RE-ENTRY Q THE DRIFTERS All -Time Greatest Hits
ATLANTIC/FLASHBACK/RHINO

166 7

154 01 TRAIN California 37
COLUMBIA

4 48

NEW 0 COMMODORES The Best OfThe Commedores:20th Century Masters The Millennin Collection 
MOTOWN/UME

196 1

RE-ENTRY Q GUNS N' ROSES Appetite For Destruction 
GEFFEN, LINE

1 153

RE-ENTRY 0 LANA DEL REY Paradise (EP)
POLVDOR/IHTERSCOPE/1.

10 24

RE-ENTRY 0 TOM PETTY AND THE HEARTBREAKERS Greatest Hits 
MCA/UME

5 168

RE-ENTRY 0
26 5FITZ AND THE TANTRUMS More Than Just A Dream

DANLERBIEVELEKTRA

Q&A

fun.
Your tour seems like a
victory lap for Some Nights.
What kind of perspective do
you have on its success?
Nate Reuss: It's crazy and
as equally stressful as it
is enjoyable. We had been
expanding at a nice rate
since we started, but then
this whole thing happened
and everything just changed
drastically. We never thought
we'd get nominated for a
Grammy. Playing "Saturday
Night Live" felt like an
attainable, ultimate goal.
But having a No.1 hit song
or whatever else has come
with it, none of that stuff ever
felt attainable as a group of
people who wanted to make
music and do it in a realistic
manner.

Can you hone in on what
made Some Nights work so
well?
Andrew Post: on a lot of the
first album I2009's aim and
Ignite], we were kind of feeling
each other out and finding the
chemistry between the three
of us. I love our first album
and I'm still very proud of
it, but on (Some Nights] we
were finally learning to write
the songs we're sort of built
to write.

"Why Am I the One" is the
latest single. Will there be
another?
Jack Antonoff: No. We might
continue to make videos for
stuff, but we're not going to
service another song to radio.
AS far as that's all concerned,
we're done. The album has
had an incredible life, and
we're looking toward the next
thing.

With confidence, or feeling
more neurotic?
Antonoff: (laughs] It'll be a
combination, and my hope and
assumption is the combination
will sort of bring us back to
zero. With Some Nights, we
made the album we wanted to
make and we weren't thinking
about anything else besides
that. It just happened to
have hit singles and be really
successful. So the greatest
lesson we learned is we should
do what we want, and that will
have the best chance of being
successful. -Gary Graff

Data for week of 07.20.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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Artist may

BLURRED LINES Robin Thicke Feat. T.I. Pharrell 8
STAR TRAK/INTERSCOPE

2 MIRRORS Justin Timberlake
RCA

is

0 GET LUCKY Daft Punk Feat. Pharrell Williams
UAFT LIFE/COLUMBIA

11

5 0 RADIOACTIVE Imagine Dragons 13

s CAN'T HOLD US Macklemore &Ryan Lewis Feat.Ray Dalton
MAGA WORE/ADA/WARNER BROS

86

7 6 COME & GET IT Selena Gomez
HOLLYWOOD

12

6 3 JUST GIVE ME A REASON Mk Feat. Nate Ruess
RCA

9

10 0 TREASURE Bruno Mars
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Hip -Hop
Hooray
R&B/hip-hop tracks make
some impressive moves on
Streaming Songs as all six
debuts on the chart are of that
genre, as well as the ranking's
Greatest Gainer.

First, "I'm Out," the second
o single from the just -released

self -titled album by Clara
(below), debuts at No. 8. Clara
has claimed the last two top
10 entries on the list as her

"Body Party," which jumps 22-
10, debuted at No.10 in May.
The debut of "I'm Out" was
fueled by the June 30 release
of the track's official Vevo
video, which gave the title
its 3.5 million U.S. VouTube
streams for the week (see
story, page 36).

The large leap by "Body
Party" into the top 10 is

ar
accompanied by the chart's
top gainer nod as the track

gg

received 3 million U.S.

Az streams, a 53% increase in
activity over the previous
week. The majority of the
track's streams comes from
Vevo on VouTube, but among
the subscription services
that contribute to the chart,
Cricket's Muve Music (7.3%)
is the leader. That's notable
since Spotify (6.7%) normally
leads among those specific
data providers.

Further down the list,

kkg sg
Fantasia posts her first
Streaming Songs entry as

8 "Without Me" debuts at No.
45 (1.3 million U.S. streams),
right below Chris Brown's

"Don't Think They Know"
(featuring Aallyah) at No. 44
(1.3 million). "Feds Watching"
by 2 Chain., "Crooked
Smile" by J. Cole and "Ain't
Worried About Nothin'" byrA
French Montana (all at or

gg near 1.2 million streams) also
g! debut at Nos. 47, 49 and 50,

respectively. -William Gruger
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PSY:
3 Billion
Served
PSY (above) receives a spike
in the rankings on the Social
50, ascending 29-6 onto
the chart's leaderboard as
his VouTube channel hits
a major milestone. During
the charting week PSY's
channel broke the 3 billion
views mark, becoming the
fifth channel ever to cross
the threshold. Rihanna and
Justin Bieber are the only
other artists whose channels
have received as many views.
The accomplishment came
with a surge in overall weekly
streams as PSY posts 69
million plays, up 93% from
the previous week, according
to data measurement service
Next Big Sound.

Meanwhile, "Gangnam Style"
crosses the 1.7 billion plays
mark, rapidly on its way to
becoming the first YouTube
clip to reach 2 billion views.

Taylor Swift, who holds at
No. 2 on Social 50, receives
a boost in her overall score
resulting from the July 3
release of the "Red" music
video. The colorful clip
premiere leads to a 136%
increase in overall views
to her YouTube channel
and a 22% improvement
in Facebook fan additions,
increasing by 278,000.

Other notable chart moves
include Amy Winehouse,
who debuts at Na. 32 after it
was announced July 3 that an
exhibit in her honor will open
at the London Jewish Museum.
Also making a debut at No. 49
is Clara, who enters largely
due to the release of her "I'm
Out" video (see chart, page
46). -William Gruger

Data for week of 07.20.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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PPIC/SONT MUSIC LATIN

14

0 HIPS DON'T LIE Shakira Feat. Wyclef Jean
EPIC/SONY MUSIC LATIN

14

0 0 VIVIR MI VIDA
SONY MUSIC LATIN

Marc Anthony to

0 EL COCO NO Roberto Junior y Su Bandeno
ASL/DISANIALE

14

4 a Al SE EU TEE PEGO Michel TRIO
PANTANNAL/RDE./ONY MUSIC LATIN

14

0 FTST/DEL/501. MUSIC INTOASO

Gerardo Ortiz 13

a SHE WOLF/LOBO Shakira
SONY MUSIC LATIN/EPIC

14

ME PREFIERES A MI Arrange!QPINA 13

RE 0 CORAZON SIN CARA
TOP STOP

Prince Royce a

0 a ALSO ME RASTA DE TI Wsin & Yawls! Feat Chris Brown ST -Pain
MNcxErrluMLE

14

INCONDICIONAL Prince Royce0 T 0
14

2 0 JUNTO AL AMANECER
NELFLOW

.1 Alvarez 12

21 0 POR UN SEGUNDO Aventura
PREMIUM LATIN

6

0 13 LOCA Shakira Feat. El Cata
EPIC/SONY EILISIC LATIN

14

WE CAN'T STOP Miley Cyrus
ROT

4

3 GENTLEMAN PSY
SILENT/SCHOOLHoWNE PURL IC

13

1 JUST GIVE ME A REASON Pink Feat Nate Ruess
RCA

22

5 BLURRED LINES Robin Thicke Feat T.1.0 Pharrell
STAR TRAIVINTERSCOPE

9

4 6 CAN'T HOLD US Macklemore& Ryan Lan Feat Ray Dalton
FANCHLEMONEADADVARHER 01305.

12

NFU 2 I'M OUT Ciara Feat. Nicki Minaj
EPIC

1

a GET LUCKY Daft Punk Feat. Pharrell Williams
DAR LINEACOLMOIA

It

9 THRIFT SHOP Macklemore & Ryan Lewis Feat Wanz
MACELEMORE/ADA/WARNER BROS.

32

it COME & GET IT Selena Gomez
HOLLYWOOD

10

14 on MIRRORS Justin Timberlake 17

New 13

lely,,,,nyt,L,,,L,t1gAUETIgY Feat. Sam Smith 2

WAKE ME UPI Avicii
PRI...LAND/1MB

I

AS a PLAY HARD David Guetta Feat. Ne-Yo & Akon
WHAT A MUSIC/ASTRALWERES/CAPITOL

9

12 3 HEART ATTACK Demi Lovato
HOLLYWOOD

13

NEXT BIG SOUNDTM

J,n ARTIST

IVY LEVAN

RUN RIVER NORTH

RITMOMUSIC

LEXER

WILLY JOY

PARTY GHOST

BIXEL BOYS

OLIVER HELDENS

PENN YBIRDRABBIT

LONCZINSKI

LIL SILVA

MODERN BASEBALL

MADUK

AFTER THE SMOKE

RAZ IHEL

0

0 In
_Try

MAINSTREAM TOP 40T"
TITLX
newoorMeotanow um.

BLURRED LINES Robin lids Feat1J.F Pharrell 8
STAR TRABANIERSCOPE

2 a COME & GET IT Selena Gomez
HOLLYWOOD

13

GET LUCKY Daft Punk Feat. Pharrell Williams
DAR LINUCOLLIMBIA

n

RADIOACTIVE Imagine Dragons
EIDINAKORNERUNTERSCOPE

12

S CANT HOLD US Maddemore & Ryan Lost Feat Ray nalt011
MACKLELIORY/WAPHER HPOS.

16

I MIRRORS Justin Timberlake
DCA

is

2 CRUISE Florida Georgia Line Feat. Nelly
REPUBLIC NASHVILLE/REPUBLIC

15

10
0 THE OTHER SIDE Jason Derulo

BELUGA HUGHES/WARNER BROS
o

0 CLARITY Zedd Feat. Foxes
INTERSCOPE

16

U I LOVE IT Icona Pop Feat. Charli XCX
RECORD COMPANY TEN /B16 BEAT/RPP

21

0 TREASURE Bruno Mars
ATLANTIC

8

9 a MY SONGS KNOW WHAT YOU DID IN THE DARK MUM
DECATDANCENSIANONDIMD

21

15 0 LOVE SOMEBODY Maroon 5
ABIAIOCTONENNIPRSCOPE

8

14 0 IICHRRUCTIOINFLY ECtEIVOC XIIIPeE/..1Mtg 2
0 CUPS (PITCH PERFECT'S WHEN FM GONE) Anna Kendrick

IINIEWELUBLIC
13

13 M JUST GIVE ME A REASON P!nk Feat. Nate Ruess 19

6 rr THE WAY Ariana Grande Feat. Mac Miller m

20 0 SAFE AND SOUND
LAN HOOKS/CAPITOL

Capital Cities 7

22, 0 ,SIISMAttore& Ryan Lewis Feat. Mary Lambert 5

24 0 WE CAN'T STOP
DCA

Miley Cyrus 5

17 a *BEAUTIFUL Mariah Carey Feat. Miguel
isLANIWIDIN 9

9

23 0 RIGHT NOW Rihanna Feat. David Guetta
SPWDEF /ASINDIMG

5

a 0 00H LA LA
HEMOSADE EIDSNEEMOSADE/PCA

Britney Spears 3

26 0 ,Ttiy,n1c?DS Ke$ha Feat. will.i.aM Or Juicy J 9

0 0 WHAT ABOUT LOVE
CHASE/REPUBLIC

Austin Mahone 4

ADULT
i.42r 1

.to, I

CONTEMPORARYTm
TIM TITLE Artist

CHART... Iminvmeomonox um CHART

0 As JUST GIVE ME A REASON Milk Feat Nate Rums 12
RCA

2 WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

20

HO HEY The LUIllilleRra
DUALTONE

27

4 DAYLIGHT Maroon 5
ABINOCTONE/INTERSCOPE

23

0 0 STAY
SRP/OFF LAM/101.14

Rihanna Feat. Mikky Ekko a

6 CATCH MY BREATH Kelly Clarkson
/RCA

28

Q 7 IT'S A BEAUTIFUL DAY Michael Buble
PEPRISE/WARNER BROS

18

t TRY P!nk
RCA

27

U 0 GG GONELXONE, GONE Phillip Phillips D

9 18 HOME Phillip Phillips
INANTERSCOPE

45

10 0 NEXT TO ME Emeli Sande
CAPITOL

25

14 0 MIRRORS Just in Timberlake
tt

ll on I KNEW YOU WERE TROUBLE Taylor Swift
94 NucwHEWELDBLIC

25

15 0 I WILL WAIT
GENTLEMAN Of THE POADWED/GLASSNOTE

Mumford & Son 21

m TWO HEARTS BREAKING Jewel
ATLANTIC/RHINO

22

17' 0 CARRY ON
FUELED BED RP

fan. m

LOVE SOMEBODY Maroon 5
AB BI/OCTONE/INTPRSCOPE

4: WRONG GUY° DID IT THIS TIME) Whitney Wolanin
TOPNOTCH

19

0 TEMPTED Margo Rey
ORLANICA

7

44 a SHELMAKES ME HAPPY Rod Stewart 04

0 BRAVE Sara. Bareilles
EPIC

2

25 0 CUPSEPUBLIC(PITCH PERFECT'S WHEN I'M GONE) Anna Kendrick
UMENI

z

0 TREASURE Bruno Mars
ATLANTIC

2

0
(al

IT'S TIME Imagine Dragons
MDINE, /INTERSCOPE

17

0 CRUISE Florida Georgia Line Feat. Nelly
REPUBLIC NASHVILL EREPUBLIC

2

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 07.20.2013
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1 I JUST GIVE ME A REASON Plnk Feat. Nate Rums 19
RCA

all© MIRRORS
RCA

11151111 Timberlake 13

3 B,MBONE, GONE Phillip Phillips 21

0 TM", SOMEBODYMaroon 5 9

6. 0 RADIOACTIVE Imagine Dragons
KIDINAKORNER/INTERSCOPE

15

6 STAY Rihanna Feat. Mikky Ekko
SPI,DEE AWD1MG

20

9 0 CRUISE Florida Georgia Line Feat. Nelly
REPUBLIC HASHVILL,REPUBLIC

13

L PEOPLE LIKE US Kelly Clarkson
19/RCA

na

411 0 CUPS (PITCH PERFECTS WHEN MUNE) Anna KelldrKl
u /REPUBLIC

9

M NEXT TO ME E111811 Sande
CAPITOL

26

12 0 I LOVE IT
Y T

n.Xflo.na Pop Feat. Charli XCX
RECORD COMPAN T

11

0 TREASURE Bruno Mars
ATIANTIC

a

0 GG BLURRED MIEG,RobinThicke Feat IL, Phantll 4

0 BRAVE Bareilles to

14 13 WHEN I WAS YOUR MAN Bruno Mars
18 A IC

24

GET LUCKY Daft Punk Feat. Pharrell Williams
DAFT LPFE/COLUMB.

8

4.0 MY SONGS KNOW WHATYOU DID IN THE DARK rallOutBoy
DECAYDANCE/ISLAND/IDMG

17

19 0 RED HANDS Walk Off The Earth
COLUMBIA

16

20 0 COME & GET IT
HOLLYWOOD

Selena Gomez 9

23 Q SHOULD'VE GONE TO BED Plain White T's
HOLLYWOOD

11

0 OUR SONG matchbox twenty 12

no 0 BRUISES
COLUMBIA

Train Feat. Ashley Monroe 6

21 n HERE'S TO NEVER GROWING UP Avril Lavigne
EPIC

12

efil
Q IT'S A BEAUTIFUL DAY Michael Buble

REPRISE/WARNER PROS
to

0 0 SAFE AND SOUND
LAZY HOOKS/CAPITOL

Capital Cities 2

COUNTRY."'
UST

8964

MS
19eI9

TITLE Artist vas ox
IMM1187PROMOTILM IA. CHOI

,42 CRASH MY PARTY Luke Bryan 13
CAPITOL NASHVILLE

0
0 REPUBLIC

DONE.
NASHVILLE

The Band Perry no

0 JUMP RIGHT IN Zac Brown Band
ATLANTIC/SOUTHERN GROUND

22

0 HEY PRETTY GIRL Kip Moore
MCA NASHVILLE

27

s BEAT THIS SUMMER Brad Paisley
ARISTA NASHVILLE

I9

0 TWANT CRAZY Hunter Hayes 13

e. 0MORE THAN MILES Brantley Gilbert
VALOR,'

38

00 0 RUNNIN' OUTTA MOONLIGHT Randy Houser
STONEY CREEK

21

9 ANYWHERE WITH YOU lake Owen
RCA NASHVILLE

27

QDON'TYA Brett Eldredge 38

0 SEE YOU AGAIN Carrie Underwood
NASHVILLE

1519/ARISTA

13 0 ALL OYER THE ROAD Easton Corbin
uJccucv

27

14 0 LITTLE BIT OF EVERYTHING Keith Urban
HII-PEISCAPI1101 NASHVILLE

a

15 0 POINT AT YOU
VALORV

Justin Moore 17

16 0 GOODBYE TOWN Lady Antebellum
CAPITOL NASHVILLE

9

07 0 REDNECK CRAZY Tyler Fa
COLUMBIA USW/ 8LE

Farr 20

18 0 HEY GIRL Billy Currington
MERCURY

is

9 0 PIECES Gary Allan
MCA NASHVILLE

22

41 0 ROUND HERE Florida Georgia Line
REPUBL IC NASHVILLE

8

QW&ENImm!AR Kenny Chesney 6

0 PARKING LOT PARTY Lee Brice
CURB

n

1
0 VE/ARNEYBROSAYMN

Sheryl Crow 20

0 NIGHT TRAIN Jason Aldean
BROKEN BOW

7

(410 OUTTA MY HEAD Craig Campbell 40

0 0 IT GOES LIKE THIS
VALORV

Thomas Rhett II

ALTERNATIVE?"

SWEATER WEATHER The Neighbourhood
IRIEVOLVE/COLUMBIA

1 SAFE AND SOUND Capital Cities
LAZY HOOKS/CAP1TOL

34

DEMONS Imagine Dragons
NIINNANORNER/INTERSCOPE

14

4 RADIOACTIVE Imagine Dragons
KIDINANORNER/INTERSCORE

45

5 S HARLEM New Politics 22

6
0 GET LUCKY Daft Punk Feat. Pharrell Williams

DAFT LIFE/COLUMBM
11

7
0 CAME BACK HAUNTED Nine Inch Nails

THE NULL CORPORATION/COLUMBIA
5

P 0 OUT OF MY LEAGUE Fitz And The Tantrums
DANGERBIRD/ELENTRA/ATLANTIC

2.

9 MYSONGSKNOW WHAT YOU 0111 IN THE DAM( Fa11018 BOY

DECAYDANCE,SLAN0/101.8
22

0 IF SO Atlas Genius
WARNER B ROS.

5

IS
0WAYS TO GO G ouplove

CALANCA/ATLANTIC
4

D UP IN THE AIR Thirty Seconds To Mart
IMMORTAQVIRGIN/CAPITOL

16

16 0 ROYALS Lorde
LAVA/REPUBLIC

4

u IA DIANE YOUNG Vampire Weekend
/IL/BEGGARS GROUP

16

LL 1S BREEZEBLOCKS alt -1
INFECTIOUSAANVASBA,14111 ANTIC

22

0 Q CASTLE OF GLASS
ACHI ,81 NER BROS

Lipkin Park no

9
0 TRYING TO BE COOL

881AUTE/GLASSIYOTE
Phoen 7

ao
0ELEPHANT Tame Impala

MODULAR
8

18 19 RECOVERY Frank Turner
%TPA 1,11LE/EPITAPH/POCIDOR/INTERSCOPE

16

Mumford & SonsQ 'A-0fTHE
ROADGENTLEMAN /RE/GLASSNOTE

0 KING & LIONHEART Of Monsters And Men
REPUBLIC

8

0 SAME LOVE Macklemore &Ryan Levin Feat.Mary Lambert
MACKLEMORF,D,WARNEP BROS.

to

Bastille 20 GG 1,72M11
alPURPLE YELLOW RED AND BLUE Portugal. The Man

ATLANTIC
6

0 0 MIRACLE MILE
DOWNITPWN

Cold War Kids 14

R&B/HIP-HOPTM
UST TIM

IFEEI 111EIX

TITLE
1111011101.1101MO9UIS0

#1
181

POWER TRIP
OC NATION/COLUMIA

1. Cole Feat. Miguel 19

2 2 BODY PARTY ciara
EPIC

15

RICH AS F..K Lil Wayne Feat. 2 Chainz
YOUNG MONEY/CASH MONEWREPIIBLIC

13

4 BAD Wale Feat. Tiara Thomas Or Rihanna
1.1AVBACH/ATLANTIC

22

NONEWFMROMPRIFENDO DIKkaledleatiOrale,K6Ross&tilWaye
WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC

12

10 0 BLURRED LINES Robin Thicke Feat.T.I..Pharrell
STARTNAK,INTEPSCOPE

5

7 E11TCA11,AIMAIM.,ty VIBE Kendrick Lamar 16

0 TAPOUT Rich Gang
YOUNG. MONEY/CASH MONEV/REPOBLIC

12

e 0 HOW MANY DRINKS? Miguel
0,110P1.1,131ACK CE RCA

17

m ADORN Miguel
13 eS :212, BLA.:1, la mca

55

UO
KY ROAD

ENO Rocko Feat. Future & Rick Ross0 ROC

lo

0 WITHOUT ME Fantasia Feat. KellyRoeland &Missy Elliott
191RCA

no

14
0 WE STILL IN THIS B..., B.O.B Feat. T.I. &Juicy J

RE...VW= KISTLErAnilnriC
27

9
0 LOVEHATE THING Wale Feat. Sam Dew

MAYBACHWLANTIC
7

20 0 THE ONE
STREAMLINE/EPIC

Tamar Braxton 9

17 16 SUIT & TIE Justin Timberlake Feat. lay Z
RCA

25

E5 o FIRE WE MAKE Alicia Keys Duet With Maxwell
c.

20

13 16 LOVE AND WAR Tamar Braxton
STREAMUNE/EPIC

30

1A 19 POUR IT UP Rihanna
SRP/DEP LAM/ID1MG

29

0 0 AIN'T WORRIED ABOUT NOTHIN FrenCh MOntana
COKE BOYS/BAD BOY/11111EPSCOPE

5

M 21 LOVEEEEEEE SONG Rihanna Feat. Future
SR8OEf lAAVID1MG

29

TZ 22 FINE CHINA Chris Brown
RCA

14

0 23

/4

AGE AIN'T A FACTOR Jaheim
ATLANTIC

o

BEST OF ME Anthony Hamilton
MISTER, MUSIURCA

18

21 25 READY Fabolous Feat. Chris Brown
DESERT STORM/DEE 1AMMIMG

23

Artist
4oISHMT

RADIOACTIVE Imagine Dragons 41
KIDINAKORNEWINTERSCOPE

2 2 SAFE AND SOUND Capital Cities
LAP( NOOKS/CAPITOL

27

1 SWEATER WEATHER The Neighbourhood
1RIEVOLVE/COLUMBIA

25

0 4 FleITIMINTERSCOPE
Imagine Dragons 19

0 , GETT.BCKYA Daft Punk Feat. Pharrell Williams It

0 0 CAME BACK HAUNTED Nine Inch Nails
THE NOLL CORPORATION/COLUMBIA

5

0 0 OUT OF MY LEAGUE Fitz And The Tantrums
OANGERBIRWELEKTRMATLANTIC

21

7 a MOUNTAIN SOUND Of Monsters And Men
REPUBLIC

42

18 0 TRENCHES
686/EONE

POp Evil 16

10 HARLEM New Politics
RCA

20

10 0 NY SONGS KNOW WHATYOU DID INME NM FallOuteoy
OELAYDANCEPSLANDADIMG

22

IS 0 I'LL FOLLOW YOU
ATLANOC

Shinedown 21

0 u !1,121-!,
Lorde 4

STONEAlice In Chains0 IN 14

Is TROJANS Atlas Genius
FROGS HEAINWARNER BROS.

48

a 16 UP IN THE AIR Thirty Seconds TO Mars
IMMORTAL/VIRGIN/CAPITOL

16

17 n MADNESS Mu.
NELILIM.SWARNER BR OS.

46

14 U THE HANGMAN'S BODY COUNT Volbeat
VERTIGO/REPUBLIC

16

19 19 OUT OF TIME Stone Temple Pilots
STONE TEMPLE PILOTS

7

IF SO Atlas Genius0 WARNER BROS.
7

0 1.r1; 11111, E UP Five Finger Death Punch Feat. Rob Belford B

n WAYS TO GO Grouplove
CASABLANCA/ATLANTIC

1 4

U DIANE YOUNG Vampire Weekend
SL/REGGARS GROUP

16

31 CASTLE OF GLASS Lin kin Park
MACHINE SHONWARNER BROS.

14

0 B RECOVERY Frank Turner
URA MILE/EPITAPHMOLVDDR/INTERSCOPE

14

RHYTHMIC"'
ms TITLE

WEEK 9411 IMPRDIT/P18001101i LABEL

0 0
Artist wx.Rm

BLURRED LINES RohinThickeFeat.T.L. Pharrell to
STAR TRAK /INTERSCOPE0 / THE WAY Ariana Grande Feat. Mac Miller 12

3 MIRRORS Justin Timberlake
RCA

14

0 0 GET LUCKY Daft Punk Feat. Pharrell Williams
OUT LIFE/COLUMBIA

11

5 CAN'T HOLD US Macklemore& Ryan LeMsFeatRaybalton
MACKLEMORMNAPRERBROS.

17

6 6 POWER TRIP J. Cole Feat. Miguel
ROC NATION/EOLUMBIA

19

0 0 SAME LOVE Macklemore& Ryan Lewis Feat. Mary Lambert
MACKLEMORE/WARNER BROS.

7

6 BAD
HATLAN

Wale Feat. Tiara Thomas Or Rihanna
MAYBAC8C

16

0 0 BEAT IT
GHTS/EPIC

Sean Kingston Feat. Chris Brawn & Wiz Khalifa
BELUGA HEI

12

12 0 TREASURE
ATLANTIC

Bruno Mars s

to U #BEAUTIFUL Mariah Carey Feat. Miguel
ISLAND,IDIMG

9

4 0 IIONEWFRIENDMPIIIREMIO KANKINKKolo,fiddionkilln)n¢
WE E8 BES,YOUNG MONEWCASH ONEY/REPUBLIC

0

13 0 WE STILL IN THIS EV.. B.o.B Feat T.I. & 1110 1
REBELROCK/GRAND HOSTLESISLAN8UPPP

18

14 Tattnpjl!ft MY VIBE Kendrick Lamar 15

15 0 BODY PARTY
UnC

Ciara lo

0 0 RIGHT NOW Rihanna Feat. David Guetta
SRP/DEP 1411/1011.14

6

0
0

0
0

BUBBLE BUTT laajor LazerFeat Ramo mars, Tyga& mystic
MAD DECENT/SECRETLY ANADIAN/WAPNER BROS.

THE OTHER SIDE
BELUGA NEIGHTS/WARNER BROS .

Jason Derulo to

0
0

0
0

RICH AS PK Lill Wayne Feat. 2 Chainz
MING MONEWCASS MONEVREPUBLIC

13

CROOKED SMILE
ROC NATION/COLUMBIA

1. Cole Feat. TLC 4

21 STAY
M,IIIMO

Rihanna Feat. Mikky Ekko
SlINDEF lA

20

0 0 I NEED YOUR LOVE Calvin Harris Feat. Ellie Goulding
CIIMVIREHOECONSIRLICIION/818/SULTRA/ROL PATIONANTOISCOPEKOLLINBIA

5

410 CLARITY
MTERSCORE

Zedd Feat. Foxes 4

25 0 TAPOUT Rich Gang
1101.1116 MONEWCASH MONEY/REPUPLIC

7

a. a FINE CHINA Chris Brown
RCA

14

Fl,
Roybin,
Fly (Zedd,
Too)
Robin Thicke Masts 44 on
Mainstream Top 40 with

"Blurred Lines," featuring T.I.
and Pharrell, the chart's
Greatest Gainer. The leap is
the largest to the top since
lyaz also jumped 4-1 with his
first leader, "Replay" (Dec. 26,
2009). Reaching the summit
in its eighth week, "Lines"
ties Justin Timberlake's

"Mirrors" (June 1) for the
fastest flight to No.1 this year.
"Lines" is the first No. 1 at
the format for Thicke, who
peaked at No. 27 M his sole
prior appearance with "Lost
Without U" in 2007. ("Lost"
spent 15 weeks atop Adult
R&B.) It's likewise Pharrell's
first No. I. His second -highest -
charting Mainstream Top 40
hit? The song at No. 3: Daft
Punk's "Get Lucky," on which
he guests. T.I. nets his third
No. 1 and first since "Live Your
Life," featuring Rihanna, led
for two weeks in 2008-09.
"Lines" also spends a second
week at No.1 on Rhythmic and
zooms 17-13 as the Greatest
Gainer for a third consecutive
week on Adult Top 40.

131/producer Zedd (above)
and featured act Foxes each
score their first Mainstream
Top 40 top 10, as "Clarity" lifts
11-9. Zedd reached No.36 in
his first (and only other) visit
last year with "Spectrum."

Pop Evil likewise lands its
first top 10 on Rock Airplay,
as "Trenches" vaults 16-9. The
song spends a second week
at No.1 on Active Rock (see
Billboard.biz).

Meanwhile, Bruno Mars
earns his 10th Rhythmic top
10, as "Treasure" rises 12-10.

-Gary Trust

Data for week of 07.20.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data
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COUNTR1fTu

CRUISESHVILLE Florida Georgia Line A 56
REPUBLIC NA

2 BOYSTOUNDHERE Blake Shelton Feat Pistol Annies &Friends
WARNER BROSAMN

0 as

A

I WANTVIM CRAZY Hunter Haven
llANITC/N 14

4 4 WAGON WHEEL Darius Rucker
CAPITOL NASHVILLE

26

5 CRASH MY PARTY Luke Bryan
CAPITOL NASHVILLE

14

0 0 RUNNIN' OUTTA MOONUSHT Randy Houser
STONEY CREEK

19

0 0 ROUND HERE Florida Georgia Line
REPUBLIC NASHVILLE

7

0 ' Rtiry r Brett Eldredge la

9 MGORNAY EDORI CARE Tim McGraw WithraylorSe
BI MACHIN

A 22

0 0 REDNECK CRAZY
COLUMBIA NASHVILLE

Tyler Farr 12

0 0 PARKING LOT PARTY Lee Brice
CURB

7

0 0 IT GOES LIKE THIS Thomas Rhett
VALOR,/

8

13 SEE YOU AGAIN Carrie Underwood
19/ARISTANASHVILLE

n

GET YOUR SHINE ON Florida Georgia Line
REN0LIC NASHVILLE

A 32

0 0 HEY GIRL
MERCURY

Billy Currington 10

19 LITTLE BIT OFNASHVILLEEVERYTHING Keith Urban
HIT ED/CAPIL

8

0 " tiaMMETTY GIRL Kip MoOre 20

II MAMA'S BROKEN HEART Miranda Lambert
RCA NASHVILLE

27

0 0 ALL OVER THE ROAD Easton Corbin
MERCURY

15

20 BEAT THIS SUMMER Brad Paisley
ARISTA NASHVILLE

18

The17n
4 Intjtrutsnviur

Band Perry

az ANYWHERE WITH YOU lake Owen
KA NASHVILLE

22

0 13 DRUNK LAST NIGHT Eli Young Band
REPUBLIC NASHVILLE

2

Rr
QGODSHVILLE/CAPITOL NASHVILLE/CULRBBLESS THE USA ee Greenwood
MCA NA

6

0 0 JUMP RIGHT IN Zac Brown Band
SOUTHERN ROUND/ATLANTICRPM

13

LATINTM

%TEX waxTITLE Artist moo
um. tearNon.NTAABEL

a irala DANZA KUDURO DonLE Omar & Lucenzo A is,
YANISVORFANATO/MACIIETE/UM

0 0 VIVIRIC MI VIDA
SONY MUS LATIN

Marc Anthony an

HIPS DON'TLA LIE Shakira Feat. Wyclef Jean
EPIC/SONV MUSIC TIN

183

4 WAKAONV WAKAUSTOBAFRICA) Shaldra Feat.Fresklyground A
FPIC/S MUSIC LATIN

165

0 LIMBOELCARTFL/CAPITOL LATIN
Daddy Yankee 39

0 TOW YOU WANT ME(CALLEOCHO) Pitbull A 129

0 ,iligliTtACHETE/UMLE
Dan Omar 45

0 F1t20'1iallgtcnitmu BA) Pitbull 52

0 ' !gi5Tmm22
Enrique Iglesias 183

0 m AL9ttETAGETI lbsin&Yandel Feat thrisbou VP* 53

0 0 Al SE EU TE PEGO
PANTANNAL/R GE /SONY MUSIC LATIN

Michel Telo 67

0 u IVEMIS,ORIpndroFerrandezglristr22Aguilera 9

0 THE Pitbull Feat. Lil Jon 147

0 4 LA PREGUNTA
NELFLOW

J Alvarez 50

Is LOCAY
MUSIC LATIN

Shakira Feat. El Cata
EPIC/SON

144

16 ' TffILIC LATIN
Shakira 181

tg
0 Ir1117FFMTARTIST/SONY MUSIC LATIN

Pitbull 140

za 62 ROMPEMLD LA CINTURA Alexis & Fido
COEXISTENCE 1,05.2

9

22
0 ELLA Y TINYO Aventura Feat. Don Omar

PREMIUM LA
164

2> 0 lnj4811F&N&A EL SOL Don Omar 62

to zt PROMISE. Romeo Santos Feat. Usher 97

25
0 VOLVI A NACER

CARA/M(50NY MUSIC LATN
Carlos Vives no

23 m LOBA Shakira 
EPIC/SONY MUSIC LATIN

181

ae 24 LIVIN. LA VIDA LOCA Ricky Martin
Ci/COLLIMBIA/SONY MUSIC LATIN

181

28 0 SUAVEMENTESONY DISCOS/SONY MUSIC LATIN
Elvis Cresp0 176

LINE

Nee
ms mu Artist ..,
ma niVIVNTAABIL

man
OM'

1 a RADIOACTIVE Imagine Dragons A 50
KIDINAKRNER/INTERSCOPE

2 MYSONGSKNOW WHAT YOU ND IN THE DART( WOK Boy 
DECAYBANCE /ISLAND/1MM

22

0 0 SAFE AND SOUND Capital Cities
LAZY HOOKS/CAPITOL

18

0 4
Ggrg,t0NE, GONE Phillip Phillips 27

0 0 LSAI
RED BULL

AWOLNATION A lie

0 0 DEMONS
KIDINAKORNER/INTERSCOPE

Imagine Dragons 31

0 0 HO HEY
BUALTONE

The Lumineers A Al

0 ROYALS
LAVA/REPLIC

Lorde0 UB
4

LEGO HOUSE Ed Sheeran
ELEURA/ATUNTIC

20

12 0 MIT'S KORNER/I
TIMEN.R5COPF Imagine Dragons A

INN A
64

10 u YOUNG AND BEAUTIFUL Lana Del Rey
WATERTOWER/POVIDOR/INTERSCOPE

11

0 HOME
19/INTERSCOPE

Philip Phillips A 56

0 v.mti ER LONG Kid Rock 21

0 0 traDMTAEXORLD Imagine Dragons 20

H u CARRY ONAMEN/RRP fun. A
NEM) BY R 36

17
0 I WILL WAIT MuMford & Sons A

GENTLEMAN OF THE ROADMED/BIASSOTE
48

0 0 SWEATER WEATHER The Neighbourhood
MEVOLVE/COLUMBIA

19

113 LITTLE TALKS Of Monsters And Men A
REPUBLIC

75

0 0 SUMMERTIMESCOPE SADNESS Lana Del Rey
POLVDOR/IMTER

7

0 0 STILLYINTOR/RAP YOU
FUELED BAME

Paramore 13

ZO 2t SOME NIGHTS fun. A
FUELED BY RAEN/RRP

72

0 ' DROPS ER (TELL ME) Train 0 88

0 0 LET HER GO
BLACK CROW/NETTWERK

Passenger

RE

2g

0BORN IN THE USA Bruce Springsteen
COLUMBIA

Os I WON'T GIVE UP Jason Mraz
ARANTIC/RRP

79

DANCE/ELECTRONICTM
LAB1111S TITLENWtn. IMPRINT/LABEL

GET LUCKLIFEOY

LUMBIA
MENA Feat. Pharrer Williams A ,,

DAFT

a CLARITY Zedd Feat. Foxes 
MTERSCOPE

25

0 ' !,,igtyliz,..Ignrg.gil Feat. Charli XCX A 24

0 0 I NEERYOUR LOW Calvin Harris Feat. Ellie Goulding
RYTREVIKOWAUCEORRYEITMOIMIPMMIRSCUP.11.11A

18

0 a WAKE ME l!PI Avicii 2

LIVE FOR THE NIGHT KrewellaxEw 0
KR EWELLA/COLUMBIA

a

FEEL THIS MOMENT
6ROUNDSACA

Pitbull Feat. Christina Aguilera A
MR. BOS/POLO

32

0 0 !LAMWIRftAVIVAITNIftSW. 6m* 7

iflo,Guetta Feat. Sia A0 0 TriallgtaturrarPg a,

0 0 RRPEF lAIGHT NOWWIDIMG
Rihanna Feat. David Guetta 16

u THATM/POWER will.i.am Feat. Justin Bieber
ILL I AINTERSCOPE

16

0 0 PLAY HARD TRALWERIGDavid GueCAPITtta Feat. Ne-Yo & AkonMOT A MUSIC/ASOL 13

SCREAM &RSCOPESHOUT will.i.am & Britney Spears A
WILLIAWINTE

26

0 GANGNAMSCHOOLBOY/REPUBLIC STYLE P530 A 49

HIS 0 ItITMOM/PM=itt/lIga En gla nd 1

0 0 GLOWINGCHAMELEON/ISLAND/101M6
Nikki Williams 12

ALIVEKOLUMBIA Krewella 
KREWELLA

22

(6 II LI0VE/CAPITOLIT UP Jennifer Lopez Feat. Pitbull
E11

9

" 19 t'AnflrNfL. BROS. Baauer 22

U
on ggpMftrbjueltnifIggarth A an

19 31 DONTYOFRUWORRYCHILD Soli& KM Mafia Feat Job UR A
ASTRAMXS/CAPITOL

43

ri 0 WOMAN'S WORLD Cher 3

0 0 CINEMA Benny Benassi Feat. Gary Go A 120

22 z4 MIDNIGHT CITY M83. A
MB/MUTE/CAPITOL

ai,

0 0 I EW
LOVE IT

N MUSIC MASTERS
NeW/AUSir Masters 2

R&B/HIP-HOPN

BLURRED LINESTERSCOPE Robin Thkke Feat. DJ Pharrell
SR TRAIVIN

15

2 CANT HOLD'S Maklemore& Ryan Len2sFeatRaYBaft02 A
MACKLEMOR/WARNER BROS.

21

0 0 SAMEACKLEMORE/WARNER
LOVE Madlemore &Ryan Lewis Feat. Mary Umber!

BROS.
32

( *BEAUTIFULW Mariah Carey Feat. Miguel
ISLAND/RA

9

5 ZIAiratlagdoeznore& Ryan Lewis Feat. Wan, A as

0 0 POWER T RIP J. Cole Feat. Miguel 
ROC NATION/COLUMBIA

21

0 VIL, ,IVAF eat. Tiara Thomas Or Rihanna 5 22

EPIC
Ciara0 0 BODY PARTY 12

0 GETLIKE ME
Nelly Feat. NiCki Minaj &Pharrell I

20 Q CROOKED SMILE J. Cole Feat. TLC

u WE ,,"Irs, , RHINOS) 2 Chain/ &Wiz Khali% 7

u u RICH AS F.K Lil Wayne Feat. 2 Chainz
YOUNG MONEY/CASH MONEY/REPUBLIC

16

0 . DIMEIMITIMMy, yIBE Kendrick Lamar 20

O Ira TtT6.0reerrltit'""a"*"64 10

15 SUIT & TIE Justin Timberlake Feat. lay Z A 25

NEW Q EI511i!gantgagVTITAT.'"Y"' I

O 17 gtiapnre;rxErTTOM Drake A 22

18 a TIMM/OIL geffigtittir "4" 12

II NEXT TO ME Emeli Sande A 22

0 zo lelEgAlLaevalgston FeaLChris Brown &Naha 12

0 21 U.O.E.N.O. Rocko Feat. Future & Rick Ross 12

eE
0FEDS WATCHING 2 Chainz Feat. Pharrell

OFF IAM/ID1MG

0 149A17.1,71,MTLE,..30 Feat. 2 Chainz 7

New 0 1,71AVBAFH!-INIIC
Meek Mill I

0 25 DONITHINK THEY KNOW Chris Brown Feat. Aaliyah 3

CLASSICALTM

NM O OLD SKIN
SICS

Olafur Amalds & Arnar Dan
MERCURY CLAS/DECCA

2 2 RADIOACTIVE Pentatonix & Lindsey Stirling
MADISN GATE

12

CRYSTALLIZE Lindsey Stirling
BRID4NE

42

4 TIMETESAYGOODDIE Sarah Brightman& Andrea Borelli
NEMO STUDIO/ANGEL/EMI cLAS9C5

183

4 s YOU RAISE ME UP Josh Groban
I./REPRISE/WARNER BROS.

183

II STUNTDOWN0 ARS ANDSTRIPESFORENE ladtbtEbn klardrag Band
CO

5

I 0 THKERESTARSANDSTOPESFOREVER United StabilarineBand
CO .CCREE

5

8 tgig.ptrAlyrEttolg The Piano Guys 60

0 ' ELEMENTS Lindsey Stirling 42

Rc
0111ESTARSPANELEDBANNER UnredStates AirFortelland

COUR P. MCCUE
3

RF 0 TOlUlySKE18120YERKIRE LHOOmpheryOrdetrander)

HIS 0 NtLOANTILNLOyEK! URE London PhilharmanicOnhestra I

HIS 0 DIAsUniNGLED BANNER National Anthem I

0 4 SHADOWS Lindsey Stirling 37

b THE PRAYER Celine Dion With Andrea Bocelli 174

0 16 Teitoj,,FItigSSUN DORM! Luciano Pavarotti 152

52 BEINVIIIHRIEUIRAIUMPFURIUSE'IDELS9 Laud liolain 159

OUVEAPANDOLORAG riteistaisiirweianikaid aahmGNFW u

0 ALTISSIMO,
1

FE
0THE MARINES' HYMN United States Marine Band

COKER .8M.EE
6

itE
0181.20VERTUREIOR49) PhbarmoniaSlayonka(Adolph)

BEM DICITAL
2

N UI LI7A5FS °fs°TA5CFIeN" "'t Ma 176

RE
0IN2ONKTIGIEGINED LondoePhilhannonicOrkstelGehant

BEAVER'S DIGEST
2

HIS 0 11!Elit.Sol!ANGLOBAIII0 UMNSalcsDadkarAnditnisiludle I

20 14 TO WHERE YOU ARE Josh Groban
/REPRISE/WARNER BROS.

163

OR BEETIIGYENSSSECRETS TberinetursiltreumOrdetra
MASTERWORKS/SONY MASTERWORKS

60

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 07.20.2013
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HEATSEEKERS ALBUNIST'a
ans us!
MN MO

VIE ARTIST Title
SW prossomennwrsomwa. w2

,

Wm
OW

,Hiser 0 11, STARLITO Cold Turkey

' ri 0 MI THE 1975PREY HIP/PAPRENT/INPEPSPOPEAPP
IV (EP) 2 7

EN 0 BIG HOODOO
PSYCHOPATHIC

Crystal Skull 3 I

19 i8 0 PASSENGER
BLACK CROW/METTWEI8

All The Little Lights 4 g,.

wil 0JOHN SCOFIELD
LONGSOPO/EMAPPWEIELLA

Uberjam Deux 5 ,

In. 0PARTYNEXTDOOR
OPO SOUND

PARTYNEXTDOOR 6 1

In' 0 JONRSITY CONNOR
ALL VA

Unconscious State 7 j

2 8 8 THE MOWGLI'S Waiting For The Dawn
PPM, FINISPI8SLAND/IDIMG

a ,

16 16 ' 0 KREWELLA Play Hard (EP) 2 30

37 29 Q BASTILLEN/CAPP8l Haunt (EP)
PIRPI

a 6

10
12 " !FTIMPAPErl!EN/138 BEAT

Iconic (EP) 3 24

NEW
0HUNTRESS

NAPALM
Starbound Beast u 1

25 0 s DEAFHEAVEN Sunbather 2 4

NEW
0OWEN

POLYVINYL
L'ami Du People 14 1

NEW 0 A PSPELEGREAT BIG PILE OF LEAVES
TO

You're Always On My Mind 15 1

0 ' FAIMMTA. Little French Songs 4 4

NEW 0 EDITORS
PAP

The Weight Of Your Love 17 1

NFw 0 CaT Live Up! (EP) 58 1

22 23 24
Mrs MR Secondhand Rapture 2 g

16W 0 OLIVA
ALM

Raise The Curtain 20 1

0 RLILLE POOTP
The Campaign0 AFFPIANCE 7 4

0 n T1111"!1 WESTERNS Soft Will 5 2

0 23 c1.11LIRA MVULA Sing To The Moon 3 1,

RE EMERY

Q
0 BRANDON & LEAH

EAR PPTISH
Cronies (EP) 24 3

's JILLETTE JOHNSON
WINITLIP

Water In A Whale 15 2

EU el ,T A N C E THE RAPPER Acid Rap 26 1

n 24 27 ,,T!, Blue Velvet Soul u 3

23 21 21I NEW POLITICS A Bad Girl In Harlem 1 7

LEWIS WATSON Four More Songs (EP)
EU COWARNER MUSIC UK

29 1

- 4 30 BALLYHOO! Pineapple Grenade!! 4 2

NON 0 SAGEON THE GEMINI
PUCE MEY

Gas Pedals The EP gi i

6 6 32 HAROWELL Hardwell Presents: Revealed: Volume 4 6 3

27 25 33 LORD HURON Lonesome Dreams
IMES00 ND

3 39

a :3 34 IgelP/CONLORD
Human Nature 5 3

Ju 35 DELTAER RAE Carry The Fire
SEIPPPERN BROS.

11 25

NEW
QSEBADOH

JOYFUL NOISE
Secret -EP 36 5

Ntortirt 0 JOHNNYSWIM
f18 PICNIC

Heart Beats (EP) 54 2

3S YELLOWJACKETS A Rise In The Road 11. 2

- 2 39 BOSNIAN RAINBOWS Bosnian Rainbows
SARGENT USE

2 2

12 47 so 5F5,5 j'IlICL 0 RI N SALVANT Womanchild so 6

36 45 grgFol,/n
Youth 6 3

NEW 0 1,!7,0?,rs,.' Headless Ritual 42 5

NE -RIVER 0 THE FRONT BOTTOMS
RAO/NONE

Talon Of The Hawk 3 3

RE -013113 Q ZOMBY With Love 34 2

O 45 WILLIE NILE
RIVER HOUSE80 8 PROUD

American Ride 1 2

0 46 KIM WATERS MY LOYea 43 2

NE.trity 0 LENNY COOPER Mud Dynasty
AVER/14E10ES

4 8

. 0 48 BRONZE RADIOSIM RETURN
MOEN RADIO PEPLEEN/PIP

Up, On & Over 22 2

15 35 49 BILL FRISELL
MASTERWORKS

Big Sur
01N418NE/SONE 15 3

NEdirtat 0 JAVIER TORRES
15COS AMERICA

Mujeres Bravas 20 Corridos 28 6

HEATSEEKERS SONGSnA

WOE ®TNPRINIIPPOM080.

0
ITLE Artist

EASEL

0 11 REDNECK CRAZYTyler Farr u

0 0 WAKE ME UP!
PPMEEPSLAPP/IPIMP

Avicii 2

0 BUBBLE .M ark Tyga &Mystic 6

2 0 WHAT ABOUT LOVE Austin Mahone 5

0 ITGOES LIKE THIS Thomas Rhett g

0 !VnAME
J. Dash ,.4.

0 ROYALS,Lorde 3

0 BENFRTI YOUR BEAUTIFUL Labrinth Feat. Ertel Sande 7

0 SWEATER WEATHER The Neighbourhood 17

to 0 GLOWING
CHAMELEOI/18.PM.

Nikki Williams g

12 0 gigEZEIU'RE THE ONE I WANT) Emblem3 5

15 0 TAKE ME TO THE KING Tamela Mann
TPLYMANN

15

11 13 BLOWIN' SMOKE Kacey Musgraves
MERCURY HAS, L E

5

13 Q THE ONE
STREAMLINE/EPIC

Tamar Braxton 6

20 0 TYPE OF WAY
RICH NOMIE8THINEITSAGAMP

Rich Homie Quan 2

14 16 nrInSAr MEN Fusde cangFatILABAdrithamar&KrisStephas ii

%my 0 LEVELS
MAYBACHAPPANTIE

Meek Mill t

0 0 BELLASFPALSACETIG/KATMOUIFORGET °OMB- beaargankka
EIME

,g

0 0 REDBIA HANDS
COLUM

Walk Off The Earth 2

0 Q LIKE WHAAAT! Problem Feat. Bad Luce
DIAMOND LANE

2

Nn 0 TITIATY HEAD Craig Campbell j.

0 . mif,),,,,froytiGA ME IS Matthew West 3

0 0 LET HER GO
KAPP PPOW/NETTVERE

Passenger 2

0 Q OUT OF MY LEAGUE Fitz And The Tantrums
PANGEPOIRD/ELEE88/ATLANDC

2

0 25 MFM51515!..,, altd 8

REGIONAL HEATSEEKERS #1 ALBUMSTM

PACIFIC
LIVE UPI (EP)

BOOG

EAST NORTH CENTRAL
UNCONSCIOUS SEMI

JON CONNOR

WEST NORTH CENTRAL
THE CAMPAIGN

AFFIANCE

The Associated Press recently
proclaimed that former
first lady of France Carla
Bruni is "back in pop star
mode." By the looks of the
Heatseekers Albums chart,
that declaration is true. After
she made some promotional
appearances in the United
States, Bruni's fourth album,
Little French Songs, returned
to Heatseekers last week.
The April release sold more
than 1,000 copies last issue
(up 389%), and moves
nearly 1,000 this week. That
represents the set's second -
and third -biggest weeks so far.

-Keith Caulfield

NORTHEAST
YOU'RE ALWAYS

ON MY MIND
A GREAT BIG PILE OF LEAVES

9

MID ATLANTIC
w (EW

THE 1975

EAST NORTH CAROLINA

IFOREVER CAME CALLING CONTENDER

BIG HOODOO CRYSTAL SKULL

THE 1975

REAL FRIENDS PUT YOURSELF BACK TOGETHER

CITIZEN YOUTH

YOUNG LONDON INSTINCTS

SET IT OFF CINEMATICS

MR. CRIMINAL LAST OF A DYING BREED

HANDS LIKE HOUSES GROUND DWELLER

PASSENGER ALL THE LITTLE LIGHTS

IV (EP)

SOUTH ATLANTIC
COLDTURKEY
STARLITO

SOUTH ATLANTIC

STARLITO COLD TURKEY

THE 1975

THIEVING BIRDS

BIG HOODOO

PARTYNEXTDOOR

IV (EP)

GOLD COAST

CRYSTAL SKULL

PARTYNEXTDOOR

KEVIN GATES THE LUCA BRASI STORY

PASSENGER ALL THE LITTLE LIGHTS

BOB SCHNEIDER BURDEN OF PROOF

KREWELLA PLAY HARD (EP)

JAVIER TORRES MWERES BRAVAS 20 CORRIDOS

Data for week of 07.20.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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CRUISE
1.1.10101BELLEYCLHOEMA ROL OLCMICEWRICE

Florida GeorgiaA
1 50

, 2 2 BOYS 'ROUND HERE Blake Shelton Featuring Pistol Annies & Friends
SMEHORICKS OLEMINWILDAVIOSON.C.WISEMA NI WARNER BROS.WMN

2 Is

3 3 3 I WANT CRAZY
MHUFFM.HAVER IMPAYERWMCKENNWIEVERAM

Hunter Hayes
ATLANTIC/ MN

3 14

' 40 CRASH MY PARTY
ISSUE. IR.CLAWSON.A.GORLEY)

Luke Bryan
ACPITOL NASHVILLE

a
..., 2 14

4 5 S WAGON WHEEL
PRIMERS OLOVL AN WSECOM

Darius Rucker
CAPITOL NASHVILLE

0 ,
00 RUNNIN' OUTTA MOONLIGHT

OGEORRE IMOBVIDSOMENCLOVEUCE.9 CARLEY,

Rant 1;1= 6 24

' a `Q DON'T VA
R

BrettE2g2
C. DESTE.NO ELDREDAE C OESTENO.A.BARELO

7 22

,, L. 0 DONE. Thgniottr.2ORME IMPERROPERRYIMOVIMON LEM. 8 17

14 10 HEY PRETTY GIRL tcT..=BLAMES OEM009.9[01199 9 23

6 7 10 HIGHWAY DON'T CARE Tim McGraw With Taylgr=
RPRIBLALLIMORMENCGRAW MIME IMEMB.WARREMEI NWICE

A 4 22

10 120 SEE YOU AGAIN Carrie 9/PRIUnderwood.ORG.11NOSEVI 1STA NASHVILLELEBRIBILT IMUNDE AWC..11M E511
9 13

15 190 REDNECK CRAZY Tyler Farr
LCMIAOW KING IIMMEAMMERWIN,CTOMPRINSI COLUMBIA NASHVILLE

12 18

21 17 0 ROUND HERE Florida Georgia Line
19101IMLEANSON.CCIONK IN WEHOMPS RM. REPUBLIC NASHVLLE

13 12

16 15 0 JUMP RIGHT IN Zac Brown Band
KLEE. LE WBROWN (Z.BROWMWMURRELTE.I.MRA9 AiLAIMICWOLIMIERN AROUND

14 18

9 9 . BEAT THIS SUMMER Brad Paisley
B.PLIISLEV IMPLISLEWC.OUBO ISW.LA IR. ARISTA NASHVILLE

9 18

17 180 ALL OVER THE ROAD Easton Corbin
C.CLIAMBERLAIN ICCHAMBEREA.MBORIPMIENIR. MERCURY

16 23

8 13 17 ANYWHERE WITH YOU VAT.Z.2 .101.R.CLAWSON IBMAYSLIMIILMURPHLINEARY) 7 24

18

. .190 LITTLE BIT OF EVERYTHING Keith Urban
N.MIARMA 9.RBAN LWARREMMWARREN.K.RLIDOLF) HILMEILICAPITOL NASHVILLE

17 8

13 16 IN GET YOUR SHINE ON Florida Georgia Line
1.11019.11UBBARMILKELLEMR.CLAWSOMCCIONEKINS1 REPUBLIC N ASHVILLE

A q5 ,-
25 210 HEY GIRL Billy Curd=

LH IMP IMAKINS.A.LORLESC. IMSTEFANOI
lo 11

31 27 0 MIPARKING LOT PARTY
1 MONE.L.BRICE M.BRICE1HOMPS RHO, MICE-LAMM

Lee Brice
CURB

21 9

19

24

20 n MAMA'S BROKEN
LEAN,
HEARTMCANALLIMINIUSGRAVE5

F. LIERELL.C.PINLAVO.WORF (MC
MirandaRCA Lambert 

NASHVILLE
2 28

22 n MORE THAN MILES
9H1.14.1.E0015MBIL BERT,

Brantley Gilbert
MORI 21 29

28 24 0 IT GOES LIKE THIS
IA EH. IR. PRINS B HANSON ROBBINS,

Thomas Rhett
VALORY

24 8

26 26 0 POTIVETIN ATMP YHERMUN
RAIL INW MAIM F

OINSR AI Justin MOM
VALORY

25 16

32 28 0 GOODBYE TOWN
PP/019.1901 ANTEBELLUM IMRAYWOON C.KELLEVICSECHMIMMEOR

Lady Antebellum
CAPITOL NASHVILLE

26 8

35 290 EASY
SCROHEINIEBENK INCROW.C.OUBOINOMOTO

Sheryl Crow
WARNER BROS./9NX

27 17

37 320 AW NAW
1..E.I.C.VOLING.C. DESTE.NO.A.BOREMO

Chris Young
R. NASHVILLE

28 7

33 300 PIECES
LOW. IA ALLA ROBEACKEI ORSB.199

Gary Allan
M. NASHVILLE

29 16

- 70 NIGHT TRAIN
LENNON W V HPASHER.MOULPHELI

JasonROKENAldean
BOW

26 5

- 43 RED
0.111.IFF N.CLIPPLIAN LEWIFT Taylar,r2 2 20

34 31 n BLOWIN SMOKE Kacey Musgraves
1.1.6RAVEL.LEIRMS.M.NALLV IK MOSERAVES.L 1 EIROMEACP NALL, MERCURY

31 13

38 35 0 WHEN I SEE THIS BAR Kenny Chesney
B.A ROA K CHESNEY IP IN ELAM. ERIE CHAIR/COLUMBIA NASHVILLE

33 4

36 340 YOUR SIDE OF THE BED Little Big Town
1.10.92 (LEACKENNA IL FAIRCHILD ICSCHEAPMAN RENNET SOBROOKI CAPITOL NMPIIVIELE

34 14

- 23 3s DRUNK LAST NIGHT Eli Young Band
RLIDOELL IMIEBANK ILMELEWLOSBORNEI REPueue NASHVILLE

23 2

- 36 36 DRINKS AFTLA
SHOW

ER WORK Toby Keith
1.191. OWNEMBYL. IR. B.O.N1 DOWUNIVEREAL

36 2

42 40 0 OUTTA MY HEAD Craig Campbell
K.STERALLM.ROVEY ICLIIVIR INNEVI BIGGER PICTURE

37 15

14 39 0 SUNNY AND 75 Joe Nichols
MBECIRLEM.I.CONER IMOULANMISELLERWRIENKIN. REP BOW

38 4

46 410 COULD IT BE Charlie Worsham
NEM ADHONIM WAPNER SPOS./WP 14C110 RSHAWRIVIIDEll MWORSHAMEIMIE

39 11

39 38 40 1994 Jason Aldean
M.KHON ITHOMPS RHETELLAIRMOMEANI BROKEN BOW

10 20

45 42 41 CAROLINAEIMO Parrnalee
NV IPERMALEE.R.BI STOREY CREEK

41 12

4 0 BRUISES Train Featuring AshleyMonroe
ESPIONAGE IR:WORMIER, .LINELAMIORKLUNDI COLUMBININE NORMI

q2 to

-
490SEE YOU TONIGHT Scotty McCreery
PROVERS (WMCCREERMA.GORLEYWCROWELL, IWINTERSCOPECNERCI.

28 9

41 430 WASTING ALL THESE TEARS Cassadee Pope
MEN FM.. PM AN IR.G.LSWVKM.SMISH1 REPUBLIC NASHVILLE

7 5

60 480 CHILLINSWI
ND

IT
ELLMMINOR1

Cole Swindell
NOT LISTED (C. COLE SWINDELL

42 6

- 0 .6 TIE IT UP Kelly Clarkson
S.I.NALLY (SAGAN ALLV.P.ARRISON.I.OSBORNE) IF/RCA/COLUMBIA NASHVILLE

33 2

00 THE BOOZE CRUISE
ICCIPLAMBLACICIA. BILLY IMBILLINGSWCOPLAINCLONES)

Blackjack Billy
BIB

47 2

0 46 48 WHATEVER SHE'S GOT David Nail
L.P... ELIONELEMMORE 09009.1.11NITE) MCA NASHVILLE

43 3

F1,00030

R611011 0

BETTER Maggie Rose
B.CHANCELISTROURSSMI. (C.CAMEROMMBERGEIBRIANT) REM

49

45

2

3DRIVIN' AROUND SONG Colt Ford Featuring Jason Aldean
911UPE (C.WISEMPHALLEVISCINKCIONEK INS, AVERAGE IDES

TOP COUNTRY ALBUMS,"

0
ARM
116.666/067161611661.1611

#1

Title

F,T2mt0,,Ti!="0,-.-E. 31

2 r BLAKE SHELTON Based On A True Story ...
WNER BROSANN Is

DARIUS RUCKER True Believers
CAPITOL NASHVILLE/UM.

7

a HUNTER HAYES Hunter Hayes
.11.11.5C/WMN

o,

s VARIOUS MMSTS5)5 NOW1bars What I Ca Country Vokee6
UNIVERSAL/SONY 0/109 4

6 LADY ANTEBELLUM Golden
UM. o

00 TAYLOR SWIFT
SIG MACHINE/BM.

Red A 37

VARIOUS ARTISTS Mud Digger 4
AVERAGE 10ES

7 9 GEORGE STRAIT Love Is Everything
M. NASHVILLE/OMAN 8

9 to KENNY CHESNEY Life On A Rock
BLUE CNA R/COLUMBIA NASHVILLE/SIAN

0

11 0 PISTOL ANNIES
RCP NASHVILLE/AM

Annie Up o

10 12 THE BAND PERRY Pioneer
PUBLIC NASHVILLE/BERG

4

00 JASOBONVI ALDEAN
BROKEN /BRIAG

Night Train A 38

140 mmEk,tam. Tailgates & Tanfines A... too

30 LITTLE BIG TOWN
CAPITOL NASHVILLE/UM.

Tornado

0 16 KACETMGRATES Same Trailer Different Park 16

lb 17 BRAD Wheelhouse 13

13 s 915,5MT5" Chief A 02

IS 19 IIAIITM Zing Break... Here To Party .
190 TIMMACHINE/B.4MCGRAW Two Lanes Of Freedom

BI4
22

200 5A11m9rezw000 Blown Away A 62

il 0 Etwitijo Caught In The Act: Live 13

230 Z
R.1.011111ERNAC

BROWN
BROLIBANDNOWILANLICW6

Uncaged s,

22 24 MAINILaMtlaskAM BERT Four The Record 88

02s Emig musER How Country Feels 24

0 26 F1/115EY GILBERT Halfway To Heaven  . 166

26 22 .11,4eMk5,1Ttl.4121i0161266111i21: V0111212 2 15

00 LEE BRICE
CURB

Hard 2 Love 63

28 ' t'liroTRITIn Up All Night 63

29 30 MRIOUTTNELLarghtes Ma I CM A Country Party 9

0 5'TIVtl! Set You Free 24

32 Q %KANN RIMES Spitfire 5

33 JAKE OWEN Barefoot Blue Jean Night
CA HASHVILLECSMN

97

33 34

00
SOWIRIACK NasNille,Thelsic011lashuilleSesonl:Yolne 2
PBC STURIOS/UOP SLATE ROLO MILEIRLINIESEMBIA AMENINEMANG

9

THE MAVERICKS
VALORWEIMEG

In Time 19

00 EASTON CORBIN All Over The Road
ERCUBWOMEN

42

24 37 WIELLESRADBERY The pH 4Cdletti8
REPUBLIC

3

0 mT3TELEWIS The Road 34

00 COLT FORD Declaration Of Independence
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Moore
And
More
Kip Moore (above) claims his
third top 10 on Hot Country
Songs with "Hey Pretty Girl,"
which rises 11-9. He previously
competed in the upper tier
with "Beer Money," which
rolled to No.7 last December,
and "Somethin"Bout a Truck,"
which spent two weeks at No.1
a year ago. Concurrently, "Girl"
reaches a new peak at No. 4 on
the Country Airplay tally.

Also noteworthy on the
latter chart, newcomer Brett
Eldredge scores his first top
10 with "Don't Ya," which
steps 11-10. It lifts 8-7 on Hot
Country Songs.

Following the July 3 music
video premiere for "Red," the
title track from Taylor Swift's
fourth studio album swipes
the Streaming Gainer nod
(684,000 streams, according
to Nielsen BDS) and leaps 43-
31 on Hot Country Songs. The
song flies 34-29 on Country
Airplay and adds Greatest
Gainer stripes (7.7 million
audience impressions, up 5%).

Florida Georgia Line
dominates Hot Country Songs
for a 19th cumulative week
with "Cruise," marking the
most weeks at No. 1 since
Leroy Van Dyke's "Walk
On By" ruled for 19 weeks
in 1961-62. With 193,000
downloads sold during the
Nielsen SoundScan tracking
week, "Cruise" also logs its
20th cumulative week at No.
1 on Country Digital Songs.
(The remix with rapper Nelly
accounts for two-thirds of the
sum.) Total sales for "Cruise"
stand at 4.7 million. It also
reaches a new peak at No.7
on Adult Top 40 and spends a
third week at its No. 7 peak on
Mainstream Top 40. "Cruise"
is one of three tracks by the
duo in the Hot Country Songs'
top 20: Prior radio single "Get
Your Shine On" drops 16-19,
while "Round Here," the pair's
current country radio track,
jumps 17-13. -Wade lessen
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Christian
Rockers
Return
Relient K (above) scores its
highest placement on Top
Rock Albums in more than
six years, as Collapsible
Lungdebuts at No.4 with
16,000 copies sold, according
to Nielsen SoundScan. The
Ohio band, celebrating its
15th anniversary this year,
last ranked higher with Five
Score and Seven Years Ago,
which launched at No. 3 (with
64,000) the week of March
24, 2007.

On Alternative Albums (see
Billboard.biz), the new set
marks Relient K's best rank, as
it opens at No. 3. The act had
previously bowed and peaked
at No. 4 with its last studio
album, 2009's Forget and
Not Slow Down (which began
with 34,000). Collapsible
Lungconcurrently enters the
Billboard 200 at No.16 and
Christian Albums at No.2,
marking the group's 10th top
10 on the latter list.

Another act that straddles
secular and Christian rock to
great effect, Skillet returns
to Hot Rock Songs at No. 47
with "Sick of It." The song
first spent a week on the
chart (No.22, April 27) upon
its release as a digital single.
Having since been promoted
as the lead radio track from
Rise (No. 2 on Top Rock
Albums), it re-enters thanks in
Part to its continued build on
Active Rock, where it bullets
at No. 13 in its 12th week.

We lust stir it up ... in the
skillet," lead singer John
Cooper says of the band's
musical recipe. "People love
that joke." -Gary Trust

Data for week of 07.20.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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a
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14 U FRENCH MONTANA Excuse My French
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0 0 MIGUEL
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Kaleidoscope Dream 40
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Cold Turkey
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13

0 24 EMELI SANDE Our Version Of Events 57
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32 0 2 CHAIN2 Based On A T.R.U. Story
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32

33 32 CHIEF KEEF Finally Rich
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FUTURE Pluto
A.I/EREEDANDL/EPIC
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xDt JON CONNOR Unconscious State0 ALL VAR.,
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2
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5

0 0 SOUNDTRACKLAKESHORE

The Heat
2
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2

55 MEEK MILL Dreams And Nightmares
EROS

36

KINIC MINAJ
MONEY/REPUBLIC

Pink Friday:Roman Reloaded0 YOUNG MONEV/CASH

1 66

0 RICK I2InSi.., JAGwo,rd,,,FGorgives, I Don't 49

e TALIB KWELI Prisoner Of Conscious
lAVOTTI MEDIA

9

w 0 USHER Looking 4 Myself
56

o Life Is Good
0 NEF1AM/1011.14 50

Big
Week For
J. Cole
In its third week on Top
R&B/Hip-Hop Albums, Born
Sinner by J. Cole (above)
claims No. 1 to mark his
second chart -topper after his
2011 debut, Cole Worlds The
Sideline Story. With 58,000
copies sold, according to
Nielsen SoundScan, Born
Sinner knocks Wale's The
Gifted from the top spot and
surpasses Kanye West's
Yee,us in cumulative sales.
Cole's sophomore set has now
said 439,000 copies compared
with West's 431,000 (see story,
page 39).

The sales difference could be
due to the penetration of the
artists' singles. Cole's "Power
Trip" (featuring Miguel) is
in its third week atop R&B/
Hip -Hop Airplay, while follow-
up "Crooked Smile" (featuring
TLC) skips 21-19 on Hot

R&B/Hip-Hop Songs. West's
post -album -release "Black
Skinhead," an the other hand,
has yet to enter an airplay
chart and falls 28-33 on Hot
R&B/Hip-Hop Songs.

Wale's No.1 debut an Top
R&B/Hip-Hop Albums last
week may also be owed
to the performance of his
singles. "Bad" (featuring
Tiara Thomas) spent eight
weeks atop R&B/Hip-Hop
Airplay, while "LoveHate Thing"
(featuring Sam Dew) sits at its
peak of No. 14 in its seventh
week. His second No.1 album
slips to No. 2 with 50,000
(down 68%).

R&B veteran Joe returns
with 10th studio album
Doubleback: Evolution of R&B
debuting at No. 4 on Top R&B/
Hip Hop Albums with 31,000
copies. Lead single "I'd Rather
Have a Love" reaches a new
peak of No. 6 on Adult R&B,
his best showing since "ER.
(Emergency Room)" reached
No. 7 in 2008. -Rawly Ramirez

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 07.20.2013
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1 0 i BLURRED LINES Robin Thicke Featuring T.1.. Pharrell
RLAVILLIAMS PLWILLIAMS.R.TNICREI STAR TPAX/INTERSCORE

1 1,

2 2 2 BEAUTIFUL Mariah Carey Featuring Miguel
ILLIEL.M.CAREY HARRY P IM EL M CARE. PERE2.1 DAVIS/ 151050/11AME

2 10

3 3 0 BODY PARTY Ciara
ILL .R L. A LB11 . 11.RRSLAUGKER, EP

2 II

a 9

ELK

4

0M

SUIT & TIE Justin Timberlake Featuring Jay x2 A
IIBALANG OMURA (ITIMBE IA MP ...CARIB, MOW MERV Ili SIVARTAMUOX4511, RCA

26

OUT Clara Featuring Nicki Mina]
ROCK CRY, CO.CARTAINS OMAS,11110MAS,0 RAL,RHARRISI EPIC

5 1

s $
0BEAT IT Sean Kingston Featuring Chris Brown & Wiz Khalifa

SEAN KINGSTOR.NIC NAL N.ANDERSON.O.AXINEOLU.N.BALOINC,C.EFHOMAn BELUGA HEIGHTS/ERIC
5 12

5 6 7 NEXT TO ME Emeli Sande
CRAZE HOAX I RE SAKE II CRE4 NCR AZ PAUL

A 2 22

8 9 0 HOW MANY . ..o",',icfri3 8 la

22 22 0 WITHOUT ME Fantasia Feat. Kelly Rowland & Missy Elliott
11.MOHEY (LI B SAMUELS F BARRINO A S LAMBERT ICSTEWART RELLIOTT) I9/RCA

9 9

7 7 10 FINE CHINA Chris Brown
ROOLSTAR, (C.M.BROWN.A.STREETER,L.YOUNGBLOOD.G.DEGEOBINGSEZE,E.BELLINGER) RCA

3 14

22 9 0 DON'T THINK THEY KNOW Chris Brown Featuring Aaliyah
MEL IAL15 0, HOUGH!! R R NSI 5 11VALKER DOM< OCELLEYB MAO N5 , PIA

9

0 10 0 THE ONE Tamar Braxton
RE ON THE TRACI< (C.WARO,L.IONES,BRAMTON L.A.DAHIELS INT STREAMLINE,EPIC

10 9

16 0 0 SOMEBODY ELSE Mario Featuring Nicki Minaj
POLON' OA DONATIER 0.10.3311HEAMI.TYL .BARRE,MCWILLIAMS.07MARAIM.E.SMIII0 RCA

13 6

13 0 . FIRE WE MAKE CA,,,,,,..,,,,,,,,,Lw,,A,,,Ima,Eeys Duet With Maxwell
ALICIA KEYS POP.OAKINUD MR E 4 RCA

12 In

Peony

14 0
0
26

TUNNEL VISION Justin Timberlake
a MBALAND,IIIMBEIR LA CEIROL WIAISEPLAKE,V1105.). MON .9.11 Eli. 10 RCA

15 3

DIRTY LAUNDRY Kelly Rowland
TINASH IT.HASH,K.ROLANOL MLR V) REPUBLIC

14 7

15 15 17 LOSE TO WIN Fantasia
1+MOBEY (N.B.SAMUELS.A.MARTIN.RGOLLIE A MBERT.W.ORANGE, Lx CA

13 17

23 21 0 I'D RATHER HAVE A LOVE Joe
NOT LISTED (NOT LISTED) AS POOL

18 4

17 17 29 BEST OF ME Anthony Hamilton
1 MOZEE (A HAMILTON ,I MOE MUSI CACA

16 13

KEr

20 28

0GIVE
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IT 2 U Robin Thicke Featuring Kendrick Lamar
OR. MIKE,LIM<U,R3HICKEICOUCKNORTH,V.ALIAMS.L.GOTIVALEMINALTER, STAR TRAKANTERSCORE

20 1
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16 5

24 22 0 A COUPLE OF FOREVERS Chrisette Michele
NOT L ISTE0 (NOT WED) MOTOWN/11.G

22 3

83 20 0 ALL THE TIME Jeremih Feat. Lil Wayne & Natasha Mosley
TM.ROBERrs U.FELTON,M O'BRIEN T M ROBERTS,L1 CARTER) REF IAM/01MG

17 1

25 M 0 WHO DO WE THINK WE ARE
eeebeeetieSeleeRelleeellel

John LegendlefiefteeleDeMeeleeSelFeat. Rick Ross
pleelefteeeliS

22 6
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1 1 2 v4ircls CAN'T HOLD US tolacklemore & Ryan Lewis Feat. Ray Dalton A
1 22

LWIS OINAGLER,RIEWS) MACKLEMORE /WARNER BROS.

5 0 SAME LOVE Macklemore & Ryan Lewis Feat. Mary Lambert
RLEWIS MN. LERT,R.LEW 1,M.LAMBERT) MACXLEMOPE/SUB POP/ADA/WARNER BROS.

2 10

3 3
0POWER TRIP 1. Cole FentlxfoRmi

ILCOLE CI.COLE,H.LAWS,
3 21

2 4 4 THRIFT SHOP Macklemore & Ryan Lewis Featuring Wanz A
121.1,B.HAUGENR.LEWIS) MACKLEMOREAVARNER BROS.

1 40

7 6 0 Voti?;EuOr!RRryseot
Rocko Featuring Future & Rick Ross

ROC. ROAO
5 13

a 5 6 BAD Wale Featuring Tiara Thomas Or Rihanna 
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14 3
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KIN PROBLEMS ASAP Rocky Feat. Drake, 2 Chain & Kendrick Lamar A
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16 1
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18 4

24 20 0 AIN'T WORRIED ABOUT NOTHIN French Montana
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19 5
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3 13
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23 2
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SongVersation 2
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27

0 0 VARIOUS ARTISTS Hits Of The 90s
PLATINUM COLLECTIOH/TLIMI UR TRE MUSIC/BREWS Of

4

0 ALICIA KEYS Girl On Fire 26

0 . EMELI SANDE Our Version Of Events 26
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26

20 4:) WHIREYNOUS I You: Best
ARISTA/RCA
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2
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2

RE 0 USHERut
Looking 4 Myself
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Born Sinner 3
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Maltflt1"/AlLerf VAG

The Gifted 2

3 KANYE Yee2uS
6.0.0.0,01

WESTFELLA/OFF

LAM/ IDIMG
3

0 0 n95 Rio&E & RYAN LEWIS The Heist 39

5 5 MAC MILLER Watching Movies YethThe Sound Off
ROSTRUM

3

0
xrr

6 ff TA:T5FgMATX/INTERSCL/IGA kid. n'A'A'd city 37

0 VARIOUS ARTISTS Mud Digger 4
1

0 J114.141In jolo12,14A Human Being II 15

or FRENCH MONTANA
NTERSCORE/16A

Excuse My French
CORE BOYS/BAD BM

7

xer 0 !71!!-" Cold Turkey
1

10 a 041,,,,M51g0,,,,..,,ALong.Live.A$AP 25

12 22 TYGA Hotel California
YOUNG MONEV/CASII MONEY/REPUBLIC

13

13 PITBLL
MR. 30,RROUNDS/ROA

Global Warming0 UOLO
G

33

11 . THE LONELY ISLAND The Wick Album 4

is KID CUDI Indicud
REPUBLIC

12

0 0 II,..osT,TErgttlant Heavy Is The Head 29

19 0 riamt. Based On A T.R.U. Story 47

0 ' !Oa tigyltlitn 0.N.I.F.C. 31

23 0 LECRAEGravity 39

xrw 0 BIG HOODOO Crystal Skull
1

20 an CHIEF VINTKEEFERSCOROGA
Finally Rich

GLORY BOV
29

17 22 SOUNDTRACK Fast & Furious 6
BEE I/AMMO

7

0 23 FUTURE
EP

Pluto 64

xrw 0 JON Unconscious State
1

WATERTOWER
Project X0 0 SOUNDTRACK 58

Nicki
Posts
Two New
Cuts
While her "High School,"
featuring LII Wayne, holds at
No. 21 on Rap Songs and dips
27-30 on Hot R&B/Hip-Hop,
Nick' Mimi (below) posts two
new cuts on the latter chart,
pushing her count of Nielsen -
era (December 1992 -present)
top 40 Hot R&B/Hip-Hop hits
to 25. The Queens -bred rapper
is featured on Clara's "I'm
Out," the Hot Shot Debut at
No. 16, and Nelly's "Get Like
Me" (also featuring Pharrell)
at No. 36. Minaj remains in
fifth place for the most top 40
hits by a female in that time
frame, but inches closer to
the fourth -place holder, Missy
Elliott, with 27.

Speaking of Nelly, the debut
marks his highest position
on Hot R&B/Hip-Hop Songs
in nearly five years. His
guest turn on Rick Ross'

"Superman" (also featuring
Avery Storm) earned him
his prior best ranking at No.
9 in 2008. The current cut,
produced by Pharrell, sold
33,000 downloads to debut
at No. 6 on Rap Digital Songs.
While a release date for
Nelly's seventh studio album,
M.O., has yet to be set, it's due
out by the end of the year.

Country rap breaks into the
top 10 of Rap Albums as Mud
Digger 4 opens at No. 7 with
9,000. The compilation series
featuring Colt Ford, LoCash
Cowboys and Bubba Sparxxx
continues to debut higher
with each release. Mud Digger
debuted at No. 25 in 2010 with
2,000, Mud Digger: Volume 2
at No.13 in 2011 (5,000) and
Mud Digger: Volume 3 at No.
11 in 2012 (5,000).

-Rauly Ramirez
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0EL RUIDO DE WS 2APATOS La Arrolladora Banda el Limon de Rene Carnacho

FJCAMACHO IliA001101AVEZ ESPINOZA, 0./LIKILE
2 6

4

3

4

2

J LIMBO Daddy Yankee
15ALDANA,MVEURIVERMAYALARPALA00541aVERAJAVERATAPIA.RSALDANA) EL (11911/CAPITIll Lall1

I 38

4 Y TE VAS Banda Carnaval
IMAM LASTANEDA (rAIONOZ.P.APIOLNAI DMA/111.1u

2 19

2 3 5 DAMASO Gerardo Ortiz
G ORR.G ORM) SAO SIN/DEL/SONY MUSIC LATIN

2 20

6 7 6 ZUMBA Don ()Mar
2 36

UMW. MUSIC CROUP OILLO.LANORONO.PANIOS,R.MENOEULASILLA. OPPANATO.LNETEMILE

5 6 7 LA PREGUNTA 1 Alvarez s 35
0102101 ALUM ILD.AINARE,A,LOZADA ALGARIN KM.) NELFLOW

' 9
0TE ME VAS Prince Royce

S.GEORGEAR.ROIAS 1.6.R.ROIA5 G.Gomrz EON/. Il1.1 1.01, STOP
2 26

. 12 0 TE PERDISTE MI AMOR Thalia Featuring Prince Royce
6.R.ROJASO.LONIE,16.R.ROIA5.6.601.21.1,11ACIN1 SONY MUM[LATIN

4 21

12 8 lo ALGA ME GUSTA DE TI Wisin & Vandal Featuring Chris Brown &T -Pain
1 49

LAgNEILL.C.1E0000.11.100EI, LLIKLVEWILLI,100,01.111.0.NELL,C.E.OPTUA,0101.9.0 MACK, /ULF

13
0 TE AMO SIEMPRE) Intocable 4 24

.IMUN(PARAIMUNO21RMAPTINE,PW LOGO AIN,

II 14 ROMPE LA CINTURA Alexis & Fide
UPCOIIIIi&WIMAIORNF111104,N1IXRAMOTEROMMALMIAGYAB110,111I0,0111 010611075010

8 19

9 10 La EL COCA NO Roberto Junior y Su Bandeno
5r51.,140 illi.0.1.L.1.4) ASUDISA.ILE

8 22

6 15 0 MI NINAN.PALENCIATRAVIESALISNEMS.PERRAI Luis CoronelDEL
ADEL VILLAP (

14 5

22 17 Q LA FORT FAY Julion Alvarez y Su Norteno Banda
1 ALVAREVC.ESTRAD. FONOVISA.LE

15 5

21 21 0 MORE Zion, Jory y Ken -Y
URKPOME 00/420002 NANA) NW,

16 27

, 15 17 LA MEJOR DE TODAS Banda El Recodo de Cruz Lizarraga
A.LIZARRALA LLIZARRAGA ...AZ, POMO... 8 32

17 16 is INCONDICIONAL Prince Royce
SLPORGE,G.R.ROIASIG.R.POIAS.S.GEORGE.D.SANTACRLI4 TOP STOP

2 62

30 26 Q MI RAZOR DE SER Banda Sinaloense MS de Sergio LiThr18.23
PLAMACNO TIDAMIN.PALENCIA CISNEROS) DISA/LIMLE

19 7

18 20 0 PUNO DE DIAMANTES Duelo
01.00EVINO 0113REVIMMAPERE LA BONITA

18 12

33 22 0 BAILAR CONTIGO CSTRO,

LAIRA/WK/SONVarlos VivesLATIN
AOASTRO.C.VIVESILMIVES,A.LA AALISIC

21 3

10 13 22 LLEVAME CONTIGO Romeo Santos
I.V.LION IA.SANTOS) SONY MUSIC LATIN

2 40

23 25 23 Y AHORA RESULTA Voz de Mando
LA.GAMOLAM.GAXIOLA (A.POSARIO, ISA/LIMLE

4 38

47 0 0 BE MY BABY Leslie Grace
5.GEORGE 0.0ARRY.E.401ENWIGN.P.50ELI-010 TOP STOP

24 3

24 24 0 REHABILITADO
EPO URA

Los Tucanes de Tijuana
61,11INTEPO LAPP INIQUINT/ PONOVISA/AILE

24 7

19 19 26 LA NOCHE DE LOS 2 Daddy Yankee Featuring Natalia Jimenez
DADDY WOO. (R.AVALA.A.RAM GM L/CAPITOL)EL LARTE LATIN/111.1LE

19 3

40 30 0 HABLE DE TI Yandel
NOT LISTED war LISTPL, V/SUIANIA

27 4

32 28 0 EL BUENO Y EL MALO Colmillo Norteno restoring Banda Tierra sagrada
A.V.DEZ (A.VALDEa OSLINO DISCOS SAWN.

28 6

42 32 Q HOY TENGO GANAS DE Ti Alejandro Fernandez // Christina Aguilera
P.RAMONE OM.GALLARDO VERO UNIVERSAL MUSIC LVINO.ILE

29 4

22

26

23

27

30 SIN TI Chino & Nacho
D.ESQUIVEL,CHINOS, NACHO ILAMIRANDA PERP2M.1.1,10NDOZA DONATTO MACHTE/111.1LE

21 10

31 LA ORIGINAL La Original Banda el Limon de Salvador Lizarraga
J. LIZAPRAGA 05UNA 11PNFOOUP21 LUZ/VENEMOSIC

18 20

28 29 32 POR QUE EL AMOR MANDA America Sierra Featuring 3BallMTY
LOMA. MONTOYA OLSIPPRA.E.NPGRETE NIKON) FONOVISA/LIMLE

27 17

35 35 0 ME GUSTAS MUCHO Codigo FN
COVIGO FM °Oa./ FONOV..ILE 33 4

-
36 CD A LA El Trono de Mexico

A.TORRES MOPES ,PMBASURA EPT...001 FONOVISA .ILE
34 2

29 33 35 COMO UN HURACAN Los Huracanes del Norte
NOT LISTED IMARELLANES PANSTO1 GAME),

29 14

34 37 0 NO SOY UN HOMBRE MALO Hector Acosta "El Torito"
LL KLUX OUIPNRIOUEZ,A.IIMENE2) D.A.M.NENENIUSIC

29 20

W 36 0 EL AMOR MANDA Maria lose
D.SANTISTERAN,LOPEZ O.L.ROMA) SEITPACK

26 13

31 34

0
38 TU OLOR Tito "El BAmbino" El Patron

TITO EL EAMEINOLBERMOS NOES IMO IL BMIBINO,BEIVIOS NIEVESLEOPTIERIVEPACEOPM ON PlaSIENTE
20 18

0 ZAPATITO ROTA Ply B Featuring Tego Calderon
NA2E10.INALLEXPOSA CINIVONXIALDERON,E.F.V.00 21 PIRA

39 2

45 46 0 SE ACABO EL AMOR 1 Alvarez
NOT LISTED 0.1.ALVARU SOTO MAJOR PERNA!. ON TOP/FLOWMPERIO NARA/SOLD OUT

40 5

37 42 0 BORRACHO DE AMOR Los Buitres de Culiacan Sinaloa
LOS MO US DE CULIACAN SINALOA KNERNANDED MUSIC VIRSONV MUSIC LATIN

35 9

32 44 CD FRIO, FRIO Juan Luis Guerra Featuring Romeo Santos
1.1.110100 SFIl AS 0,111E150 SEIM. CAPITOL LATIN/MALE

16 14

Hamm cp
Baur YO TE LO DIJE

MT LISTED 0.0450110 BALVII,0
J Balvin
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Siergo George Presents Salsa Giants
TOP STOP

48 3
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NOT LISTED INOT LISTED)
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NELMOW

37 10
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Los ElegiNdos
ANA BADANA

50 2
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i L#1 NATALIE COLE Natalie Cole En Espanol
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5 , JUAN LUIS GUERRA 440 Asondeguerra Tour
CAPITOL LATIN...LE
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LATIN
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11
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19 16 INTOCABLE En Peligro de Extincion 14
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9

22 0 EONL TRONODEMEXIE0 l.oReordeEllrono de Maio
POVISAALYILE

68

25 Q CHALINO SANCHEZ
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23 CD
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JAVIER TORRES
OS AMER.

20 Corridos 16

16 n ANDREASAL BOCELLI
O/UMLE
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SUOAR/LINIVER MOS, LMIN

23

0 22 ENIGMA RT E N A Con Banda y Tololoche a

32 0 91111MI JOSE Coleccion Diamante 20 lamas

29 24 roPMWT,n5. #1's 33

5 AIL 10IlliMAJF Y SU NORTENO BANDA RAMgo Nada Mas 17
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0 .#1 r3 VIVIRMUSIC MI VIDA Marc Anthony ry
SONY LATIN
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0 T8TEYEAS
Banda Carnaval 18

O ME VAS Prince Royce
TOP
TE

STOP
25

3 ZUMBA
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D011 Omar
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0 a
Man (PARA SIEMPRE) Intocable 23
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8
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Daddy Yankee
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35

13 0 BAILAR CONTIGO
GAINA/V./5050 MUSIC LTIN
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F.

12 0 PUNO DE DIAMANTES
LA BONITA

Duelo 12

[16 Q LAOVISAARILEFORT FAY Julion Alvarez y Su Norteno Banda
PON

7

18 0 REHABILITADOMIX LOS Tucanes de Tijuana
POMO./

g

20 Q 1HABLE/50 DE Ti Yandel q

14 17 !!.p.;11.,, Chino & Nacho Ia

9 0 GET LUCKY0 Daft Punk Feat Pharrell Williams
OAF LIPP/10151.10

7

`21 0 MI NINA TRAVIESA
5

Luis Coronel 4

ao LAORNINAL LaOriginal Banda el Limon de Salvador Lizarraga
101/VENEMUSIC

i8

23 0 BESU, MY BABY
TOP

Leslie Grace 3

24 0 ERITOLLIV IT UP
2101.A

termite Lopez Feat. Pitbull 7

22 0 COMO UN HURACAN Los Huracanes del Norte
GA

14

28 0 A LA BASURA
005 U LE

El Trono de Mexico

43 0 LA NOCHE DE LOS 211 Daddy Yankee Feat. Natalialimenez
EL tARTELKAPrrOL LATIN/11.

2

LESLIE
- GRACE

Leslie
Grace
Joins
Elite Few
Bachata singer Leslie Grace
climbs 4-3 on Top LaUn
Albums with her self -titled
Set to become the highest -
charting tropical album by
a female artist since Gloria
Estefan topped the list with
90 Millas in 2007. The 18 -year -
old also joins a group of only
five females to crack the top
three with a tropical set in the
chart's 20 -year history. The
others: Celia Eno (2003),
Omara Portuondo (2000)
and Olga Tanen (1996).

Last year, Grace made
history as the youngest
female to reach No. 1 on Latin
Airplay with her smash "Will
U Still Love Me Tomorrow."
Current single "Be My Baby"
leaps 31-24 on Hot Latin
Songs with a 14% increase in
radio airplay to more than 4
million audience detections,
according to Nielsen BDS.

In her second week on the
chart, Natalie Cole holds
the No. 1 slot on Top Latin
Albums with her first Spanish -
language set, Natalie Cole en
Espanol. The album, produced
by Billboard Latin music
producer of the decade Rudy
Perez, comprises romantic
Latin standards and was
inspired by her father, Nat

King Cole, and his legacy of
bilingual recordings.

Debuting at No. 4 on Top
Latin Albums, Belinda
notches her highest spot
On the chart with fourth
studio album Catarsis. The
12 -track set is her first release
on Universal Music Latin
Entertainment, and includes
collaborations with Pitbull
and fellow Mr. 305 artist
Vein. The Mexican pop singer/
composer was recently named
one of the three judges for
new MundoFox reality show
"El Factor X."

-Amaya Mendizabal

gi
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0 ,th GG ElMus Skollak.Baduth.o.RffleSage 7

2
0 Y TE VAS Carnaval

DIS,LINLE
22

0 LA MEJOR BE TODAS Banda El Recodode Cruz Liurragn
FONOVISP/UWE

34

4 TE AMO (PARA SIEMPRE) Intocable
GOOD 1/MILE

28

7 DAMASO
HY MUSIC LATIN

Gerardo Ortiz
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23
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24
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ME VAS Prin. Royce0 TOP

TE
STOP
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0 0 BAILAR CONTIGO
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4
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40
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COHISTENCEMIL 0 DLIGZ

Alexis & Fido 18
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4
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THREE 50WM
7

1 6 tt JULIONAMRUSSU NORTEK° BANDA TuAingoNadaMas
EMMA/UWE

17

, W LARRY HERNANDEZ Aca Entre Nos 5

10 05 JOAN SEBASTIAN 13 Celebrando E113 is

LATIN
LAST..,0

POP ALBUMS"'
IMO ARTIST Title saw
,61. iliensneeirroinusw MAI

, ita NATALIE COLE Natalie Cole En Espanol 2
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7 RICARDO ARJONA Solo Para Mujeres
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7
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7
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0 I MICHAEL RUBLE
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5
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7
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8
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Blue Velvet Soul 3
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8

4 JUST WHAT YOU NEED
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Brian Simpson 17
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bwb 4
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Vellowjackets 6

9 ALL I WANNA DO
HEADS UP61.16

Fourplay is
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9

1 0 SEASIDE DRIVE
ITIPPIN 16 RHYTHM
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II BLACK PEARL
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, 4:1 BLACK LION

SHAHACHIE
Keiko Matsui 4
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8
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LINDSEY STIRLING Lindsey Stirling 42
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9
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6
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MASTERWORKS/SONY MASTERWORKS

40
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7
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11
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HELLO, MY NAME IS Matthew West 20
SPARROW/CAP/TOL /MG

EVERY GOOD THING
FAIR MOE

The Afters 23

WHOM SHALL I FEAR MOD OF ANGEL WAITS) ChrisTomlin
SIASTEPS/SPARROW/CA PILOT CMG

42

0 HELP ME FIND IT Sidewalk Prophets
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YOU ARE I AM MercyMe
AA IR TRADE

WE WON'T BE SHAKEN Building 429
ESSENTIAL/P.

25

46

19

O 0 WORDS
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49
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le

U

STEAL MY SHOW
FOREFRONT/CAPITOL CMG
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2
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0
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O .
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0.000 Reasons 82

CHRIS TOMLN
57517P,SPARPORPCAIITOL CMG

Burning Lights 26

14 LECRAE
RE A SHOLIF MTV

Gravity 44

OVERCOMER Mandisa 6

YOUR LOVE IS LIKE A RIVER Third Day
LIRLO

NOTHING EVER (COULD SEPARATE US) Citizen Way
FAIR TRATE

BUILD YOUR KINGDOM HERE Rend Collective Experiment
INLSWAY

13

16

22

GOD OF BRILLIANT LIGHTS Aaron Shust
CENTRICITY

HE IS WITH US
WCIPITALAIE

Love & The Outcome a

010
THE LORD OUR GOD Passion Feat. Kristian Stanfill
SIOSTEMSPAPPOW/CAPITOL CMG

LIVE WITH ABANDON newsboys
SPARROWKAITOL CMG

STARTS WITH ME Tim Timmons
REUNION/PLO

16

5

14

B

PRAY
SPAT ROW/CAPITOL CMG

CORNERSTONE
HILLSONG.PARROW/CAPITOL CMG

Sanctus Real

Hillsong

10

15

GOSPEL SONGSTM
urt am TITLE
MEI MIX 19166 NWPACWIOTPAI LABEL

0 BREAK EVERY CHAIN Tasha Cobbs 26
MOTOWN GOSPEL

0 EVERY PRAISE
RCA INSPIRATION

Hezekiah Walker 16

0 GOD WILL MAKE A WAY Shirley Caesar
LIGHT/EONE

26

2 4 CLEAN THIS HOUSE Isaac Carree
DOOR 6

25

o 0 IF HE EXIT BEFORE...SAME GOD Tye Tribbett Lo

0 0 HEREPIRATIONIN OUR PRAISE Fred Hammond -United Tenors
RCA INS

19

7 TESTIMONY Anthony Brown & group therAPy
COT

53

6 a TAKE ME TO THE KING Tamela Mann
TILSVMANN

. rrSNOTOvERtwinioosiNg) KiaphiNexBeelFealasFatNEaso. m

COLIMAMIVINTEGRI re
56

AO YOUR BEST DAYS YETBishop Paul S.Morton
ITHILLAWLIGHWECINE

38

ii a GREATER IS COMING Jekalyn Carr
ITINTEALMAALACO

41

0 0 A LITTLE MORE JESUS Erica Campbell
MY ELOC W EWE

9

0 0 PSI THE GIFTORIEL WATER/TONE

Donald Lawrence 5

14 14 TURNING AROUND FOR ME VaShawn Mitchell
OLVN GOSPEL

51

0 0 GREATER The Greater Allen Cathedral Feat. Michael Pugh
RCA INSPIRATION

20

15 0 FINISH STRONG Jonathan Nelson 20

0 0 IRON 1 Zacardi Cortez
BLACKSIACIrc ORLUWIDE

2

19 0 RIGHT NOW LORD The Wardlaw Brothers
TM

14

0 0 I KNOW HE CARES Jonathan Bu le
REND...OS/MA/6 AVENUE

e

0 00 NOTHING WITHOUT YOU Jason Nelson
VERITY/KA INSPIRATIN

8

0 21 SHINE Sheri Jones-Moffett18
OHO PM_

0 56ILAALPLIGHFGBCFI Ministry Of Worship Feat.Fred Graves 8, Vaughan Phoe
TEHMEONE

5

25 0 MADE TO WORSHIP Jan P. Kee And NOVUEFeat. Kirk Franklin
rcEE/nEw LIFE

17

24 0 CAN'T EVEN IMAGINE Desmond Pringle
KINGDOM

21

0 , I WILL BE ALRIGHT
GILDA, GLORY/MBA

Livre 9

18 0
Itw O
O 0

THIRD DAY
ESSENTIAL/PLC

Miracle

1110USANOFOOTKINICH Metamorphos211,The End RembtVol.11(EP)

MATTHEW WEST
SPARROW/CAPITOL CA.

Into The Light 41

HILLSONG UNITED
ILLSONGAHILLSONG ALSTRA OA/SPARROW/CAPITOL CMG

Zion 9

o.
O 0-0

BRITT NICOLE
SPAROW/CAPITOL CMG

Gold 67

MATT MAHER All The People Said Amen
ESSENTIA ALP.

MIXEPER The Titan (EP)

20 RED
ESSENTIAL/P.

Release The Panic 22

0
00
O 0

TENTH AVENUE NORTH
REUNION/PITS

The Struggle

RBECOURIVEDOBIIMert Campfirelodip8CENN.
TAM] COLLECTIVE EMPERIMENVINTSCRITY

and

46

PASSION Let The Future Begin
SOSTEP,SPARROWACAPITOL CMG

GOSPEL ALBUMS
ARTIST
IMMINVI411011511111SLIMIL

GG TAMELA MANN
T IL DPAANN

Best Days 48

2 HEZEKIAH WALKER Azusa: The Next Generation
RCA INSPIRATION..

5

I ISAAC CARREE Reset
DOOR 6

2

5 4 TASHA COBBS Grace (EP)
MOTOWN GOSPEL/CAPITOL CMG

22

0 MAVIS STAPLES
ANTI /EPITAPH

One True Vine 2

0 VARIOUS ARTISTS WOW Gospel 2013
WOROT.ROKAPITOL CMG/RCA INSPIITATION/RCA

24

0 LECRAE Gravity
REACH/INFINITY

44

0 a FRED HAYMOW United Tenon: Hammand,Holliger,Roberson,Wilson
RCA INSPIRATIONARCA

15

0 9 JOHN P. KEE AND NEW LIFE Life And Favor
BEE/NEW LIFE

46

0 Is ANDY MINED Heroes For Sale
REACIMINFIRITY

n

0 0 KURT CARR & THE KURT CARR SINGERS Bless This HOUR
12, 11,11,11,

24

0 ISRAEL & NEW BREED Jesus At The Center: Live
INT E6P ITTICOLIILIAA

48

0
uf

. LARRY CALLAHAN & SELECTED OF GOD The Evolution II
SI. 2. PRAISE

33

0 MARY MARY
MY BLOOMLOTOMBIA

Go Get It (Soundtrack) 61

13 IS JEKALYN OCARR Greater Is Coming
IMNTEAL/MALAC

7

14 16 VARIOUS ARTISTS Top 10 Gospel Praise Songs
MARANATHANCAPITOL CMG

5

1, a WILLIAM MURPHY God Chaser 22

la 5 JONATHAN NELSON
APITOL CMG

Finish Strong
1 LLINERMAREWAMOTOWN GOSPEL/C

it

20 0 SHIRLEY CAESAR Good God
LISHWEDNE

15

0
27

a. HALF MILE HOME Church Muzik & Inspiration
CHORD/ BOY

15

0 JOSHUA ROGERS Well Done
MUSIC WORLD GOSPEL/07051C WORLD

31

24 0 VARIOUS ARTISTS WOW Gospel 2012
WORD-CDRIACAPITOL CMG/RCA INSPIRATONARLA

76

26 0 LE'ANDRIA JOHNSON The Experience
MUSIC WORLD CASPEWIALISIC WORLD

42

as

pl

a. CIMIXESJENNNS&MOWSNIPOICAGO Than50(808150a6
INSPIRED PEOPTENOTOWN GOSPEL /CAPITOL CMG

56

0J. J. HAIRSTON & YOUTHFUL PRAISE After This
EVIDENCE GOSPEULIGHWEONE

56

I I
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DANCE/ELECTRONIC SONGSTM

1313 Tin/
1:10001ICER IMMO

Artist
ONIXORMI.17110011.0MEI.

GET LUCKY DINSIDITBAKALTERb.DEMONEM-MISTO.1DaftPunk Featuring Pharrell Williams A
..14ALTEAL.DEMON01-000.s.van... DUI-DK/IMAM

griCLARITY Zedd Featuring= EDO
(A.EASLAVSKI,MATERIEW KOMAAROBINSOR.SIMAR MA,

LOVE IT Icons Pop Featuring Charli XCX A
P.BERCER MBE. ER..AITCHISON,LEKLOW) RECORD COMPANY TERM.6 BECRRP

I NEED YOUR LOVETmE Calvin Harris Featuring Ellie Goulding
WIOMMARSCORVOLLIMBIA

FEEL THIS MOMENT Pitbull Featuring christina Aguilera A

113 RIGHT NOW
.WM

ISO
awr

12

26

26

4 26

26

Rihanna Featuring David Guetta
SPATIUM4114

6 26

SCREAM & SHOUT
LAZY JAY (W ADAMS. I MARTENS BAPTISTE

WAKE ME UP!
NOT LMED :NOT Llsrm

ill.i.am & Britney Spears A
u6o .AWINIEPS.PE

Avicii
919ANDAINIVERSAL

BUBBLE BUTT Major Lazer Feat. Bruno Mars, Tyga & Mystic
LAZER,VMAX IMPENI,DRILOANLINOW.N.AGMB.SINEXSONASDO ANDDELORSECIEILYMADIAMMERERDS

OTHATPOWER will.i.am Featuring Justin Bieber
DIEROV.W1LL.I ON.ADANSALEROUBIEDERI WILL.I.AN/INTERSCOPE

GENTLEMAN
16011.1)

Pay
V5CH00LR0MPUB01

PLAY HARD David Guetta Featuring Ne-153 & Akon
D,uEncrosurnsaaxIVORT,R slmmARxiPIs.CPATIWAO1 ad .AIRER41 1111AIAMSKIASIRALIVERY.O.

LIVE IT UP Jennifer Lopez Featuring Pitbull
1991.19.A00".9111.81310910999:15:111.4.1.919181911999999 611.01,100

LIVE FOR THE NIGHT Krewella

1 26

8 2

9 10

6

1 13

9 2

I 9

14 1

"5 0 GLOWING Nikki Williams
SANDY YEE...MA.811.50 IA X,.0 .X MGSSO.00,111.. REXIIII..) C.IREOPOISLAND/101M4

14 16

24 0 0 RELOAD Sebastian Ingrosso/Tommy Trash/John Martin
O.ENGROSSW.1161.0550.11.1.LINDSIPONNYMONAIMISIMPONTAPEI AERINMIVALVIEWaPITOi

16 8

25 0 0 IS IS WHAT IT FEELS LIKE Armin van Buuren Feat. Trevor Guthrie
VAR BURRENB.D0.60E111A.VAII BUMER.B.DEGOE11.1.VAUGHAR,601-1RIE.I.EWBARIO ARNIND/ARMADA

17 13

is 17

NEW

18 LOSE YOURSELF TO DANCE Daft Punk Feat. Pharrell Williams
i.84.1.1IP.G.DENNIEWLIVISTORBAXLMERF, 01 NONEMETO,N.ACO.S.PLWILIM DAFFNIFEHOLONBIA

16 7

0 TAKE ME Tiesto Featuring Kyler England
NOT LISTED (ROT LISTED) MUSICAL PREEDON/PN:AM/CASABLARLA/REPLIBLIC

17 I

21 is ,0 DOIN' IT RIGHT Daft Punk Featuring Panda Bear
TBAKALTER., DE MOMEMOIRISTO I, BAKAL-Fa, DE HOMEN-INRISTO.N.LEII. DACTI../COUJNERA

17 7

16 35 0 WOMAN'S WORLD
WARN

Cher
ROT LISTED 60 LISTED) ER BROS.

16 3

23 24 22 A LITTLEPARTYNEYERSILLEDNOWDY(ALLWEG071 Fergie, 8-11p & GoonRock
taAIPM.1.0fil.Wa1111....A.LND.LIVA.1.0.4.51., FA611SONASLOTAINRIALMIEN WEIMER/NUM

12 9

22 21 23 INSTANT CRUSH OOBANCTADaft Punk Featuring Julian CasablanWcas
TRANGALTER.O. DE NOMEMORISTLTERILASABLANCAS.6. DE NOMEN.CNRISTOI DAFT tiff/CO/ARIA

20 7

78 25 24 FALL DOWN
OCRKLIT KADAMS.L 011WALOALEVIN.11

will.i.am Featuring Miley Cyrus
DR. LLIKE.BENNY RANC I.4 WALTER) WII.L.I.AN/INTERSCOPE

11 12

30 28 0 THIS IS MY GOODBYE Antoine Clamaran FettR,F:nia
A[LAMAPAN 0CDP,A.CLAMAPAraGARINE0 1 OdS,

25 6

Je 20 as GIVE LIFE BACK TO MUSIC Daft Punk
T.BANL ALTERA OE VIDNEM.GIRISIOULARLALTP.R.L.DEDONEN.00510.0.1A0....R00.9 DAR UFE/COUIMBIA

18 7

37 33 0 BULLET Rokelle Featuring Dave Aude
DAME 014111.1..cpoopASO.N.CLOW.C.LE NELSON) AUDACIOUS

27 4

27 27 as GIORGIO BY MORODER Daft Punk
TBAKAliER.6.DE HON.EMORISTO (T.BAKALTER.6.DE 1101.19A-CRRISTO,N01.01.1,1 DAR LIFE/C01.0MBIA

22 7

31 30 29 EASY Mat ZO & Porter Robinson
M.,01.1AR.P.ROBIXSON.L.BAR.P.ROBIRSORN.ROCERS.TMUSTO1 VOS/ANIMBEATS/ASTRALWERS/CAPITOL

29 9

38 32 0 U 13 THE BASS Luciana
UNDER IN.CLOW.L.CAPORASO,RMEN) YOUNG 8, VICIOUS

30 4

7
0 CITY OF DREAMS Dirty South & Alesso FeaturinASg Ruben.ALWERKS/CMOLHa

NOT LISTED (Mr LISTED) PDADND/ze 31 2

33 31 as CONTACT Daft Punk
11.1.1.A......r e 514 0 IfALLWWWWWF1041.116I05.4,6SIXIM,111.3.1M akrILIFFAUM

24 7

36 38 Q LATCH Disclosure Featuring Sam Smith
DIS905011F9.9,9.9,4,9WREX:95.94r9,9190 PNIMINIVERS9 ISL.999:9199991.4919COPE

33 4

35 34 34 ATMOSPHERE Kaskade
KASKADE.R.BIARNSON CP.RAD00N,.DIAANSOX,(31.1,FEILIA.STEVEN0) ULTRA

24 4

40 41 0 MAKE SOME NOISE
,991911

Inaya DayMEDIA/ELECTRIC& DJ Escape
DI E509,9091910 0.09,999 GLOBAL KINGDOM

35 3

29 23 36 HOLD ON NERVO
RMAB.P.LERSSEN N.RERVO.O.NERVO,F.EL DROUL,F.LERSSED.FIEBALDI,PAR DM) ASPRALWERKS/CAPITOL

23 11

,, 40 0 HEARTBEAT
DIGACCAMOI.

Tony Moran VS Deborah Cooper1.00000 IA.MORAX.D.ANSUGAR MUSE/M.D.
32 10

0 0 LET'S JUST DANCE d'Manti
1 DEW 111DIAMOND,A.,RDELANTS.RIGED012 F0:9

38 2

NEW
CDNUCLEAR

LISTEN NE

(HANDS UP) Zomboy
NOT LISTED INOT VER SAY DIE

39 I

0 0 NEED U (100%) Duke Dumont Featuring MOPE
D.DUNONT IA.KABBA.U.OSISIONAI BLASE DM CLUB/PARISI-RV OF SOUNDPNIR/DOWNTOWX

40 2

new

401 Q

QWALK IN THE FIRE Dirtyphonics
CE.BARRAKER.r.DISSBOWRIE,1116MX.I.CORRALESIC.E.BARRANUR,DESBOLIVRIE.1.1.16110,CORRALES) DIM MAK

et i

42 AGAIN JeSSICa Sutta Featuring Kemal Golden
1061.00.4.0A FORSECA.I.SUTTA.K.40LOEN,NALSONI CD SONIC STEREOPHONIC

39 4

48 48 0 ONE MINUTE Krewella
PAIN NAN O.YOUSAf.1.4.1.5A,K.TRINDLI. KREWELLA/COLUMBIA

34 18

NEW

34 37

0EXPERTS Skism
NOT LISTED MOT LISTED) NEVER SAY DIE

44 I

as GETUP( RATTLEM u:1)W I996Bingo Players Feat.1999Fa99r East9111 Movement.9991
19.0.1094071 \ 101M is 19

04 44 46 BANG BANG will.i.am
Mt LIAM .1.5,1.P.IONNSON.C.M..5.1300, WILL.I.PM/IXTERSCOPE

21 9

AU-EMMY

NEW

0

0 COME a GET IT Krewella
MN MN (1,19159:99.19.191,INDL.R.NARZOUCA NAM RREWELLA/COLUMBIA

41 8

0STARS Kat DeLuna
NOT LISTED IROILISTED) GLOBAL MUSIC BRAND

48 1

49 IT'ES OURDOL NIGHTW Jason Dottley03
MND 0.A.TLEY 111.LVIE

49 2

Nrw 0 TIDAL WAVE Sub Focus Featuring Alpines
NOT LISTED (NOT LISTED) RAWCASAOLANCA/REMBI. IC

50 1

DANCE/ELECTRONIC ALBUMS

0 ARTEIT Titie

DAFT PUNKDIA Random Access Memories
DOT LIFE/LOLUN

1:1

NEU
0PRETTY LIGHTS A Color Map Of The Sun

8 MINLIT,5 20 SECONDS
1

2 3 TIESTOFREEDOM Club Life Vol 1 Stockholm
MOSIC,I

3

0 4 ZEDDPEil. Clarity
11,ITERSCO

35

0 0 LINDSEY STIRLING Lindsey Stirling
BRIDGET°.

42

4 6 EMPIRE OF THE SUNLWERKS Ice On The Dune
TNE SLEEPY IACKSOWASTDA

3

5 7 BOARDS OF CANADA Tomorrow's Harvest
WARP

4

0 8 CALVIN HARRIS
E9/999,99 :19101918

Months
b9019911919499 COLUI:1,1

36

0 ' P"5179,5n13,11ERRYMEE/INTERSCOPE/Ledie 5

0 no Irl2FIGIMTMTHEWALERS Legend: Remixed 2

0 0 atlfAlil,gEat.,,IglIng But The Beat 66

Mew Q IllpUSANDFOOTKRUCH HelamorphosiE 11:111e End Remia0.11(II) 1

0 0 KREWELLAIGEWEL l A
Play Hard (EP) 29

14 0 ,r,-mg1T-AGA ewillpower it

12 is ICONACOM POPUN
/196 BEAT

Iconic (EP)
li 999 M, 23

0 0 MARINA AND THE DIAMONDS Electra Heart
ELEKTRA

52

20 0 TAIRTIAM3USE MAFIA Until Now 37

16 ns YARIEOUSARDSTS NOWThat'sWhall Call A Workout2
UNIVRSAL/SONY MUSIC/UNE

3

19 0 FLORIDA
POE KAMAN,.

Wild Ones 53

0 20 lima PARTY Haunted House (EP) 10

23 0 DEADMAUS Album Title Goes Here at

21 0 VAMOUSARTISTS MUSIC/C
NOWThat's What Ka Pally Anthems

UNIVERSAL/EMI/SONY APITOL
48

13 is 30H11,. Omens 3

0 0 MAJOR LAZER
NADIAN

Free The Universe
MAD DECENT/SECRET, CA

12

10 zs HARDY/ELL Hardwell Presents: Revealed: 501111114
CLOUD 9

3

DANCE/MIX SHOW AIRPLAY.",
LAP

:111,9
TITLE Artist
99119911.0.1011 WO

0 . GET LUCKY Daft Punk Feat. Pharrell Williams n2

0 ' Ehhie .
0 CLARITY Zedd Feat. Foxes 24

0 0 THIS IS WHATITFEELS LIKE Armin van8uuren Feat. Trevor Guthrie
ARNIMARMADA

12

4
5 I LOVE IT Icona Pop Feat. Charli XCX

RECORD COMPANY TEN/B14 BEAT/FRP
21

0 MERTME SADNESS Lana Del Rey0 SUMR/INTERSCIPE
POLYDO

5

0 0 ft I;IE/ASTRAII(S/igliTnOrM/TM" Trash/John Martin
,

BRRED LINES Robin Thicke Feat. T.I.6 Pharrell0 LU
STAR TRAPINTERSCOPE

5

9 0 MCAN.1MDZ. gelemore &Ryan LeNis Feat Ray Dalton 13

0 tune MYSELF OneRepublic 7

HEY NOWUA. Martin
BEAT/RR

Solveig & The Cataracs Feat. KyleTEMPS [AVARP a

0 o91.5" GET IT Selena Gomez 7

11 SWEET NOTHING Calvin Harris Feat. Florence Welch
DECONSTRUCTION/ELI EYE/ULTRA/MC HATION,LOLUM MA

,
7

Is AKREWELLALIVE
COLUMBIA

Krewella 43

16 0 RIRGHTEP1AM/ID1M6NOW Ri henna Feat. David Guetta
SF

7

0 tk, tioantraprroL
Capital Cities0 SAFE AND SOUND 2

0 0 WAKE ME UP!
PRIM/ISLAND/URIVERSAL

Avicii a

0 Y IACKSON/ASTRALWERKS/CAP
,p11 pi re Of The Sun0 ALI

TNE SLEEPVE

3

0 Tiesto Feat. Kyler England0 T
MUSICALAKE ME

FREEDOM /P M.AM/CASABLAXLVREPUBI. IC
5

17

0
zo EASY t Zo & Porter Robinson

M05.1111.13EATS,STRALWERMaML
D.

ULTRA
Kaskade0 ATMOSPHERE 2

19 0 TOO /I;a1Tegmauc Sub Focus Feat. Alpines 6

20 0 TREASURE Bruno Mars 3

Nrw 0 RADIOACTIVEKIDINAkORNED/01TERSCOPE Imagine Dragons 1

RE
0THE OTHER SIDES Jason Derulo

BELUGA HEIGNTSMAMER BRO
3

Q&A

Plumb
"Need You Now (How Many
Times)" became your first
top 10 on Christian Songs
in March. It's now No. 27
on Dance Club Songs. Does
It feel different from other
tracks you've recorded?
Very different. The bottom
fell out of my personal life.
My husband and I were on the
verge of divorce. It was the
darkest, most rock -bottom
place I've ever been. But, God
never left and didn't let me
down for one second. "Need
You Now" was birthed out of
how God doesn't grow tired
of our need for him. As he
began to put the pieces of
my marriage back together,
we really made something
beautiful out of the ash. We
reconciled and it's so much
better than it's ever been.
He's in the business of second
chances.

From Christian to AC to
dance, you boast uncommon
musical versatility.
I'm not one to walk into a
session and say, "Let's write
a pop hit." I just know how to
express what I'm feeling and I
know when something sounds
good. If I love it, I just have to
believe someone else will. My
dad, though, is not into my
dance stuff. When fans of my
dance songs hear that, they
go, "What?"

Your new single, the
optimistic "One Drop,"
is the Greatest Gainer on
Christian Songs. What's its
origin?
Matt Bronleewe and I wrote it
for a commercial campaign.
They wanted something
hopeful, something summer -y.
We came up with a theme of
"by ourselves we're good, but
together we really make a
great team." By the way, that
campaign went away ... So,
just for the record, we didn't
lose. And we have a great
song. -Gary Trust

Data for week of 07.20.2013 For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



DANCE CLUB SONGSTM
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WEB ME

1TFLE Artist
nooRTAWOMOROR van

wad
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60 ,Ita LIVE IT UP Jennifer Lopez Feat.Pitbull
101/CAP1TOL

z THIS IS MY GOODBYE Antoine Clamaran Feat.Fenja
POWER ONE MIS,

6 0 BODY PARTY Ciara
EPIC

7

4 4 RELOAD Sebastian Ingrosso/Tommy Trash/John Martin
ROUNE/ASTRALWERKS/CAPHOL

0 BULLET Rokelle Feat.Dane Aude
AUDACIOUS

4 U B THE BASS Luciana
YOUNG B VICIOUS

9

7 IT'S NOT OVER Chaka Khan Feat.LeCrae
EARTHSONG

8

i3 0 ALIVE Empire Of The Sun
THE SLEEPY )ACKSON/ASTRAL LCAPITO

$ COME & GET IT Selena Gomez
1101.0.000

6

0 0 BLURRED LINES Robin Thicke Feat.T.I.  Pharrell
STAR TRAK/INTERSCOPE

10 u PEOPLE LIKE US Kelly Clarkson
19/RCA/SONY MUSIC

02

0 0
r,

MAKE SOME NOISE Maya Day & DJ Escape
GLOBAL MEDIA/ELECTRIC KINGDOM

7

HEART ATTACK Demi Lovato
ROL W000

it

11 14

0 0
EASY Mat ZO & Porter RobinsonEASY

LET'S JUST DANCE
ROBB

d'Manti

16 . HEARTBEAT Tony Moran VS Deborah Cooper
SUGAR HOUSE/MR. TAN MAN

8

14 17 AGAIN Jessica Sutta Feat.Kemal Golden
CITRUSONIC STEREOPHONIC

0

is a GET LUCKY Daft Punk Feat.Pharrell Williams
DAFT IFE/COLUMBIA

it

is g GOOD 4 IT Wallpaper.
EPIC

25 QYOU NEVER KNOW Audio Playground FeatSnoop Lion
SONY MUSIC CANADA

23 0 MESSIAH
Monsta

OP,LNIMIPSCOPE

26 0 NEED U (10090 Doke Dumont Feat.A'IM E
BLASE BOYS CLLIDNINISTRY OF SOUND/WIN/DOWNTOWN

8

30 0 STARss¢KRAxu Kdf De u a 4

n le IT'S OUR NIGHT Jason Dottley
103

28 3 HEARTBREAKER Mia Martina

43 0 GG WOMAN'S WORLD Cher 2
ABNER BROS.

32 0 NEED YOU NOW (HOW MANY TIMES) Plumb
ss,

8

n 3 SURRENDER Bouvier & Baro a Feat.Abigail
CARRILLO

12

24 ze WHAT YOU ARE BeX
SYBASOWIC

3 EVERYBODY LOVES THE NIGHT Illtra Nate
KU FIRE/PEACE 1315.1t

6

0 RIGHT NOW Rihanna Feat.David Guetta
SR,DEF IAM/101MG

0 SOOTHE MV SOUL Depeche Mode
vexusxmE/MMCOLUMBIA

8

13 NTHATPOWER will.i.am Feat.Justin Bieber
ILLLAM/INTERSCOPE

21 u PLAY HARD David Guetta Feat.Ne-Yo & Akon
WHAT A MUSIC/ASTRALWERKS/CAPITOL

34 , CRAZY KIDS KeSha Feat.will.i.am Or Amyl.,,

OSARE/RCA

12 . HOLD ON NERVO
ASTRALWERKS/CAPITOL

SKIRT
PARLOPHONE

Kylie Minogue

35 78 THEIS WHAT IT FEELS LIKE Armin van Boren FeatketorGullsie
6.116.166.

0 0 CRY OF DREAMS Dirty South & Alesso Feat.Ruben Haze
.1z1.6.1.1.666/.6..

Ap HANDS UP Keenan Cahill And Electrovamp
ALIGMENTER/HINEVAWAVE

0 0 IF TIME RUNS OUT
GLOBAL GROOVE

Duncan Morley 2

41 44 ONE LAST KISS Irina Feat.Dave Aude
IMMO. SM.

xEw 0 VOCAL Pet Shop Boys i

0 0 BE FEMWM1YOURLOYE Drop Oul OrchestraFeatMnny Vero

,,,, CAN'T HOLD US Macklernore & Ryan Lewis Feat.Ray Dalton
MACKLEMORE/WARNER BROS.

xEW 0 WHERE YOU ARE
MGxrviR,,.,

Jay Sean i

Mw 015proTE LI
Timeflies

s

46 46 I LOVE IT Mona Pop Feat.Charli XCX
RECORD COMPANY TEN/SIG BEAT/RRP

47 as GENTLEMA PSY
SILENT/55105tN00WREPUBEIC

wir Q BONES Ginny Blackmore

EURO
DIGITAL SONGS

LAST THIS TITLE

M.P. BY NIELSEN SOLIMOS[AN INiERIVATIONAL

Artist

JAPAN 0
JAPAN HOT 100 COMPILED Ell NAB xIx,SOUROSCAN1APAN,PLAIITECIA

LA5I NIS TITLE Artist
WEEK WEEK IMPRINT/LABEL

BLURAKRRED LINES Robin Thicke Feat. T.I. s Pharrell
STAR T AN, RWORE

7

19 LOVE ME AGAIN John Newman
ISLAND

NEW 2

38 3 WAKE ME UP! Avicii

3 4 GET LUCKY Daft Punk Feat. Pharrell Williams
DAFT CIPE/COLUMMA

58 4

2 5 I LOVE IT Icona Pop Feat. Charli XCX
RECORD COMPANY TEN/ATLANTIC/UNIVERSAL

NEW 5

4 6 LA LA LARELENTLESS/VIRGIN Naughty BOy Feat. Sam Smith
NAUGHTY BOY

6

5 7 BANG BANG will.i.am
AM/IBTERSCOPE

61 7

6 8 LET HER GO Passenger
BLACK CHOW/NETTWERIVEMBASSY OF MUSIC/SONY MUSIC

38 8

11 9 PLAY HARD David Guetta Feat. Ne-Yo & Akon
WHAT A MUSIC/VIRGIN

72 9

10 THE OTHER SIDE Jason Derulo
BELUGA NEIGHTSMARWER BROS.

NEW 10

UNITED KINGDOM
SINGLES

w 6

7

8

NEW 9

L

E OFFICIAL UK GI

TITLE Arta.

LOVE ME AGAIN
ISLAND

John Newman

BLURRED LINES Robin Thicke Feat. T.I.. Pharrell
SPAR PRAMMMI.LPE

I LOVE IT
RECORD COMPANY TEN/AllANTIC

BANG BANGS

Icona Pop Feat. Charli XCX

will.i.am

LA LA LA
ELENTLES IRGIN

Naughty Boy Feat. Sam Smith
AULUTY DOVRS/V

LIGHTERS (THE ONE)
SYS0

Gabz

LET HER GO
BLACK CROW/NEB-MEM<

THE OTHER SIDE
RECU6A I...MS/WARN. MOS.

Passenger

Jason Derulo

LOST & NOT FOUND Chase And Status Feat. Louis MTttrs
MERCURY

GET LUCKY Daft Punk Feat. Pharrell Williams
DAFT MEE/COLUMBIA

FRANCE
DIGITAL SONGS

LAST

MEEK

COMPILED eV NIELSEN SOLINLISCAN INTERNATIONAL

TITLE
IMPRINTAARCL

Artist

GET LUCKY
A

Daft Punk Feat. Pharrell Williams

BLURRED SCI LNES Robin Thicke Feat. T.L. Pharrell
STAR TRAK/INTERRE

3 PAPAOUTAI
IMOSPERT

Stromae

4 BELLA
MAT.

Maitre Gims

GIRLS RULE Nogizaka 46
SONY

AHEAD
UNWERSAL

Vamps

DEAR ANGIE(ANATA HA MAKENAI) Mariya Takeuchi
WARNER

TAISETSU NA MONO HA KIMI IGAI MIATARANAKUTE Napo!
A.SBETCH

GENJYO DESTRUCTION SPYAIR

HOLD ME
SONY

Torn Odell

NATSUMI
VICTOR

Aoi Yamasaki

DIAMOND IN YOUR HEART Tokyo Ska Paradise Orchestra
CUTTING EDGE

BURNING LOVE
EMI

Che'Nelle

KOTOIAI NO UEDEHA DECEMBER kneyoko lyogakuen Geino Course
VICTOR

GERMANY
SINGLES

LAST THIS

WEEK WEEB

NEW 1

2

NEW 3

4

TITLE
IMRINT:LABEL

Artist

WHATEVER
CHIMPERATOR

Cro

BLURRED LANES Robin Thicke Feat. T.I. Pharrell
STAR TRAK/INTERSCE

WAKE ME UP!
MUMS..

Avicii

GET LUCKY
DAFT EIEE/COLUMBIA

Daft Punk Feat. Pharrell Williams

COUNTING STARS
MOSLEVINTESCOPE

OneRepublic

RE 6

7

8

NEW 9

POMPEII
VIRGIN

Bastille

APP.LAUS, APPLAUS Sportfreunde Stiller
PEPTI

SAFE AND SOUND
LA, NOOKSACAPITOL

Capital Cities

LAG
HTY
LABOWRLA

ELENTLESSNIRGIN
Naughty Boy Feat. Sam Smith

NAU

10 LIEBE 1ST MEINE REBELLION
WARNER

Frida Gold

CANADA
BILLBOARD CANADIAN HOT 100 COMPILED BY MUER SOUNDSGN/NIELSEN 00S

TITLE Artist
ws,stmts.,

5 WATCH OUTDECENT/BECAUSE FOR THIS (BUMAVE) Major Lazer 3

6 LET HER GO
CLACK CROW/EMBASSY OF MUSIC/SONY MUSIC

Passenger 6

8 IMPOSSIBLE
SPLO

James Arthur 7

PLAY HARD
WHAT A MUSIC/VIRGIN

David Guetta Feat. Ne-Yo & Akon

WAKE ME UP!
PPSIMISLA.

Avicii

10 TREASURE Bruno Mars In

AUSTRALIA
DIGRAL SONGS

TTLE
IMIRINVLA0F L

COMPILE...ELM SOUND.. IP

Artist

WAKE ME UP!
PRMO/ISEAND

Avicii

BLURRED LINES Robin Thicke Feat. T.L. Pharrell
STAR TRAIOINTERSCPE

COUNTING
OPE

STARSMOUNTING

WE CAN'T STOP
RCA

TRUE LOVE
RCA

PARACHUTE
SONY MUSIC

RADIOACTIVE
PE

OneRepublic

Miley Cyrus

Pink Feat. Lily Allen

Timomatic

Imagine Dragons

WILD
BLIC

Jessie Feat. Dime Rascal & Big Sean
LAVA/REPU

DEAR DARLIN' 011y Murs
SYCO/EPIC

RESOLINUTIONUNIVERSAL Matt Corby
MATT COR

BLURREDTRAKUNTERSCOPE/UNIV
ERSAL

LINES Robin Thicke Feat. T.I.. Pharrell
STAR

GET LUCKY
W MUSIDaft

Punk Feat. Pharrell Williams
DAFT LIFE/COLO MBIA/SOC

WE CAN'T STOP
RCA/SONYIC

Miley Cyrus

TREASURE
ATLANTICAVARNER

Bruno Mars

CAN'T
LEM

HOLDRNERUS Macklemore & Ryan Lewis Feat. Ray Dalton
MACKORUWA

THIS IS WHMAAT IT FEELS UM Armin Han Rouen Feat. Trevor Guthrie
ARMIND/ARDA/SONY MUSIC

COMELLYWOOD/UNIVERSAL& GET IT Selena Gomez
HO

MIRRORS
RCA/SONY MUSIC

Justin Timberlake

JUSTNY GIVE ME A REASON Pink Feat. Nate Russ
MUSIC

RADIOACTIVE
KIDINAKPHER/INTERSCOPE/UNIVERSAL

Imagine Dragons

KOREA 0
KOREA OPOP HOT 100

WEED

Lsst TITLE
M.

NEW 1

Artist

MISSING YOU TODAY Davich
CO COITENTS MEDIA

2 MV LOVE
MOSICWORKS

Lee Seung Chul
CI EBM.11NBONE

0 3 BAAAM
AMOEBA CULTURE

Dynamic Duo (Feat. Muzie Of UV)

4 GIVHIPE ITENTERTAINMENTTO ME
STARS

SISTAR

3 5 ALL RIGHT
MYSTIC89

Lim Kim

6

NEW 7

8

IS IT POPPIN? 4Minute

NONONO
A CUBE ENTERTAINMENT

Apink

LOVE LOVE LOVE Roy Kim
0 as

7 9 FEMALE PRESIDENT Girl's Day
DREAMT ENTERTAINMENT

22 10 HOT WINGS Dynamic Oslo (Feat. Hyolyn Of Sistar)
AMOEBA CULTURE

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 07.20.2013



BELGIUM CONCERT GROSSES

GROSS ARTIST
04P il(1111 PRICWS1 VENUE

UTE

1 FORMIDABLE 5tromae
mOSAERT

010,276,800 VASCO ROSSI
ST.I0 OlimpiC9i919+9 999( 144.046 UV ARON ITALIA

8898995550 UNE 9.10.14-15 148393 E0M SHOWS

5 2 WAKE ME UP! Avicii
2 $9,245,276 THE ROLLING STONESPero/ISLAND

a 3 GET LUCKY Daft Punk Feat. Pharrell Williams
DART LIFE/MOM

$000/42S0,91S0/$70 WELLS FARGO [ENTER, PHILADELPHIA 29,894 CONCERTS WEST/AEG TivE

TUNE 18,51 SELLOLFS

4 PAPAOUTAI Stromae
MOSAERT

3 $8,498,440
1E6,449990
$79.17/95937

VASCO ROSSI
STADIO RENATO DA LUARA, BOLOGNA, ITALY 121,316 LIVE NATION ITALIA

ISNE z2 -z; 25 123,39101REE SHOWS

3 5 BLURRED LINES Robin Thicke Feat. T.1. Pharrell
STAR TRAK/INTER...1E 4 $7,577,375 THE ROLLING STONES

8600/12S04150/19191 TD GARDEN, BOSTON 24.222 CONCERTS WEST/AEG LIVE

JUNE 12. TWO SELLOUTS
6 6 CAN'T

EM
HOLD US Macklemore& Ryan Lewis Feat. Ray Dalton

MALNLORE
$7,287,630 PiNK, THE KIN

9 7 I NEED
.011
YOU/[0LUR LOVE Calvin Harris Feat. Ellie GouldingEVE/I10801 ANAUSTRAL,314054/$103.6S

PERTH ARENA, PERTH, AUSTRALIA LIVE WON
JUNE 25.26,2009 TOUR SELLOUTS

7 8 J'ME TIRE Maitre Gims
WATIM

6 $6,742,868
94,5601395 SHEKELS,

BARBRA STREISAND, CHRIS BOTTI, JASON GOULD, ROSLYN KIND
8ToOMFIELD STADIUM, TEL AVIV 01566 LIVE NATION GLOBAL TOURING, 528N

10 9 VANDAAG Bakermat
DELIEIEUSE

$523.61/99492 JUNE 2O, 22 TWO SELLOUTS ENTERTAINMENT SUNNI WEISS

7 $6,417,017 BARBRA STREISAND, CHRIS DOTTI, JASON GOULD, ROSLYN KIND
POMPEII Bastille
VIRGIN

1E4,854,3451

$65935/$125.58

E146.0 DOME, AMSTERDAM 24,681 LIVE NATION GLOBAL TOURING, S1RN

TUNE 6,10 TWO SELLOUTS ENTERTAINMEN, MOTO CONCERTS

8 $5,785,660 BRUCE SPRINGSTEEN & THEE STREET BAND

NORWAY
14,485,0081
M25564.91

STADE OE MANCE. PARIS 61,807 GERARD DROWN RROODETIONS

TUNE 20 SELLOUT

9 $5,332,840
W4,99,6151

DEPECHE MODE
STADE DE FRANCE, PARS 22103 LIVE NAM, 44TERCONEERTSDIGITAL SONGS COMPILED By NIELSEN SOUNDSUN INTERNATIONAL

TIT Artist
$129,21/$5118 JUNE15 SELLOUT

190RILNT/E LABET
$5,113,262 DEPECHE MODE

WAKE ME UP! Avicii
D; ISLAND

4 1
93988,390

092.3196195
OLWARTA STADE., KR. 66,388 wAREK LIENERRERG KONZERTAGENRJR

TUNE 9 SELLOUT

2 BLURREDTR LINES Robin Thicke Feat. Pharrell
STAR AK/INTERSCORE

$4,956,599
W3,866,1471

DEPECHE MODE
oLVMPIASTADION, MUNICH 62976 MAREK LIERERBER6 KOVERTAGENTUR

$96.15/46795 MINE 1 SELLOUT

2 3 LET HER GO Passenger
13199,

ETCHER
of MUSIC/SONY MUSIC 12 $4,529,226 THE ROLLING STONES

3 4 AM I WRONG Envy
5 STAR/EMI PPM" 0

$600/ 42SO/S1SO/S71.15 VERLEON CENTER, WASHINGTON, RC.

TUNE 24 SE

14,404
T

CONCERTS WEST/AEG LIVE

LLOU

8 GET LUCKY Daft Punk Feat. Pharrell Williams
RT EXOLLI BM

CM am 13 $4,310,940
199,696,620 NEW TAN.

019994219.96,61

MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL
TA MEI ARENA, TA IRO, TAIWAN CIRO. OLI SOLEIL. UNITED DAI9 NEWS
TUNE.. 50.545 TOE SNOWS GROUP. GOLD MEDIA GROUP

5 6 VANNSKI DJ Broiler
SKr MUSH/UNIVERSAL $4,013,227 DEPECHE MODE

13,852,698 FRANCS,

$25/881251.
STADE DE SUISSE, BERN, SWITZERLAND 35241 GOOD NEWS PRODUCTIONS

JUNE > SELLOUT7 JUST GIVE ME A REASON P!nk Feat. Nate Ruess
RUI

$3,974,410 TAYLOR SWIFT, ED SHEERAN, AUSTIN MAHONE, JOEL CROUSE
6 8 UNCOVER Zara Larsson

REL0RD 45MRAN9 TENZERic
94,194,945 CANADIAN)
810027/941.94

E.C. RLALE STADIUM, VANCOUVER 41,142 THE MESSINA GROUP/AEG LIVE

1.029 SELLOUT

9 9 FATHERS EYES Ask Embla
ECCENTRIL/SONV MUSIC

MMIn
16 $3,792,609

5L954,205 KRONEN,

DEPECHE MODE
PARKES STADION, CORE.AGEN LIVE NATION

$12003323.40 TUNE 13 SELLOUT

10 10 BOMBO Adelen
EaENTRIOSONV MUSIC

17 $3,693,793 KENNY CHESNEY, ERIC CHURCH, ELI YOUNG BAND, KACEY MUSGRAVES
822S/$125/199/829 .vnTSNURGH 49043 THE MESSINA GROUP/AEG LIVE

TUNE 22 5.6

GREECE $3,533,609
1E2956219

DEPECHE MODE
IMTEGN ARENA, HAMBURG MAREK LIEDERBERG RTAGENTUR

ALBUMS °WILED RV CVTA 942.19471.79 IUxE 9 OUT

TITLE Artist
050I WEEK IWEEK KA1.9LAREL $3,466,135

92,703,58S,
DEPECHE MODE
RED BULL RENA, LEIPZIG 43,816 MAREK LIEDERBERG KON2ERTAGENTUR

I AGAPI DYNAMONE1 Michalis Hatzigiannis
$92.31/$70.51 JUNE 9 SETLOuT

XELLAOIS,ORATT
20 $3,409,644 BRUCE SPRINGSTEEN & THEE STREET BAND

2 uI ORA THAvoStEl.191911VEriSAL VGOUME Elena Paparizou 1E2,638,6353

81-45.06/$4981

BORUSSIA STADION, MONGNENGLANALM, GERMAN,/ 34,050 KAREN LIENERSERG KONZERTAGENRJR

R19 S 30800

4 3 MINOS SUMMER 2013 Various Artists
MINOS/EMI/UNIVERSAL

21 $3,307,759
009483900 NOTES,

DEPECHE MODE
TOKOMOTiv STADIUM, MOSCOW 19886 Sev ENTERTAINMENT

8,94.13/$45,11 TUNE. SELLOUT

3 4 ALKOOLIKES 01 NYHTES Pantelis Pantelides
MINOS/EMI 22 $3,295,523 DEPECHE MODE

5 5 ENNOEITAI Nikos Oikonomopoulos
MINOS/EM1

W29709081
1196.1S/$7964

LOMMERZBANNWRENA, FRANKFURT 40960 MAREK LIEDERBERG KONZERTAGENTUR

TUNE 5 SELLOUT

6 PROTASEIS Nikos Vertis
CABATWUN VERSAL

23 $3,175,430
93,30,115 CANADIAN)
$100.40/$33.15

TAYLOR SWIFT, ED SHEERAN, AUSTIN MAHONE, JOEL CROUSE
INVESTORS GROUR FIELD, VANNIREG. MANITOBA 33061 THE MESSINA GROUP/AEGLIVE

JUNE. SELLOUT

NEW 7 ISLAND 13 Various Artists
MINOVEMINNIVERSAL 24 $3,115,860 BRUCE SPRINGSTEEN & THEE STREET BAND

0,030997 FRANCS)
$16963448.83

STADE DE GENEVE, GENEVA, SWITZERLAND 22,391 GOOD NEWS PRODUCTIONS

JULY 3 4,0008 13 Black Sabbath
VERTIGO/UNIVERSAL

25 $2,928,368 DEPECHE MODE
NEW 9 EASY 97.2: SOFT MUSIC Various Artists

MINOS/EMI/UNIVERSAL
123,845,450 NRYVIIIA)
1494.85/929.41

MSG OLIMINvSKIW KIEV UKRAINE 36962 541/ ENTERTAINMENT

TUNE 29 38940

10
I

Harts Alexiou 26 $2,891,300 DEPECHE MODE
11110TRIPLA1,5,141 W29.2141 MERCEDES9ENZ ARENA, STUTTGART 36925 MAREK LIENERBERO KONXERTAGENTUR

$92.31/96205 TUNE 3 SELLOUT

AUSTRIA
27 $2,770,364

492,114,600 RUBLES)

$30095/$91.14

DEPECHE MODE
SEE ARENA, Sr PETERSBURG, RUSSIA CORRORATION

2.S2E.LM2LOLITERIE 24

28 $2,765,196 ROD STEWART
TITLE Artist le2.1279251

$137,80/$71.06

RDS ARENA. DUBLIN AIKEN RROMOTIONS, AEG LIVE

JUNE 49 SELLOUT

2 WAKE ME UP! Avicil
RWAD/ISLAND 29 $2,728,471

92,044,829,
BARBRA STREISAND, CHRIS BOTTI, JASON GOULD, ROSLYN KIND
02 WORLD, BERLIN 11022 LIVE NATION GLO8AL TOURIN0 SaN ENTERTAINMENT,

2 BLURRED LINES Robin Thicke Feat. T.I. Pharrell
STAR TRAK/INTERSLORE

866916/S3AD RINE 15 SELLOUT PETER RIMER KONEMAGENTUR

30 $2,624,674 BRUCE SPRINGSTEEN & THEE STREET BAND
9 3 POMPEII Bastille

VIRGIN

92,034,3051 ESTADIO MUNICIPAL EL MIN., GLOW, SPAIN 30601 BIG ToOns,

11141026 SELLOUT

4 4 STARS OneRepublic $2,459,429 BARBRA STREISAND, CHRIS BOTTI, JASON GOULD, ROSLYN KIND
MOUNTING OREOSLEWINTESC W1,850920/

96694596699
9NKESS ARENA, WILN, GERMAIN 12,8117 LIVE NATION GLOBAL TOURING,. ENTERTAINMENT

IONE 22 SELLOUT PETER RIFLER KON2ERTAGENTUR

10 5 WHATEVER Cro
32 $2,379,870 TAYLOR SWIFT, ED SHEERAN, JOEL CROUSEC11111PERCOP

3 6 APPLAUSE APPLAUS Sportfreunde Stiller
92909322 CARMAN,
$99.46/$42913

RESALL PLACE, EDMONTON, ALBERTA 25,663 THE MESSINA GROUP/AEG USE

TUNE.. 990 SELLOUTS

6 7 GET LUCKY Daft Punk Feat. Pharrell Williams
DAFT L9E/COLUMBIA

33 $2,307,566
59045

JUSTIN BIEBER, HOT CHELLE RAE, MIKE POSNER
STAKES CENTER, LOS ANGELES 27394 AEG LIVE

JUNE1495 TWO SELLOUTS

8 CAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton
MACKLEMORE 34 $2,273,594 KENNY CHESNEY, ERIC CHURCH, ELI YOUNG BAND, KACEY MUSGRAVES

$129/4125385/129 COLUMBUS GREW STADIUM, COLUMBUS. OHIO 27,511 THE MESSINA GROUP/AEGLIVE

CO029 SELLOUT
5 9 RADIOACTIVE Imagine Dragons

PE

SAFE AND SOUND Capital Cities
$2,066,297

141,611,70

DEPECHE MODE
STADION PASIENI9, BRATISLAVA, SLOVAKIA 20,1. LIVE NATION

LA24 1100K9GARITOL $115.38/191.28 MAV 2S SELLOUT

Rossi
Rocks
Veteran singer/songwriter
Vasco Rossi earns the No.

BOX5C0 re ranking with a
$10.3 million gross from four
performances in Torino, Italy,
at Stadio Olimpico, the host
stadium of the 2006 Winter
Olympics. Torino was one
of only two destinations on
the Italian artist's brief tour,
dubbed LiVe Kom 013. Rossi
also played three nights in
Bologna during the two -city
trek that spanned two -and -a -
half weeks in June. With the
multimillion -dollar gross from
the Torino engagement, the
tour joins the Rolling Stones'
50 & Counting trek, Bruce
Springsteen's Wrecking Ball
tour and Cirque du Solell's

"Michael Jackson The Immortal"
production as the only tours
that have topped $10 million
in ticket sales at a single
venue so far in 2013.

Depeche Mode lands 13
concerts on the chart with
box-office stets reported from
its Delta Machine tour that
launched in May. Revenue
already tops $60 million from
performances in the first 23
cities on the tour. The top
grosser among this week's
chart showings is a sellout
at Stade de France in Paris
(No. 9). With 67,103 tickets
sold, revenue topped 4.1
million ($5.3 million). The run
is booked through next March
with legs mapped out in North
America and Europe.

-Bob Allen

Data for week of 07.20.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data (3)



CO DA
THIS WEEK WE COMPARE THE GENRES OF THE 25 BEST-SELLING DIGITAL SONGS
THROUGH NIELSEN SOUNDSCAN'S MIDYEAR POINT OF 2013, AS WELL AS THE
FOUR YEARS PREVIOUS. 2013'S MIDYEAR CONCLUDED WITH THE SALES WEEK
THAT ENDED JUNE 30.

KEY TO GENRE
DANCE/ELECTRONIC
RAP
ROCK
POP
R&B
COUNTRY
LATIN

2009

Only one Latin title graces
any tally of the 25 best-
selling midyear songs of
the past five years: Pitbull's
crossover bilingual smash
1 Know You Want Me (Calle
°oho)." The now -superstar
has since followed the tune
with a number of pop and
dance cuts, and three of
them are included in the top
25 midyear report. In 2013,
his dance song "Feel This
Moment" (featuring Christina
Aguilera) was the No.17
midyear cut (1.8 million sold).

2010

So far in 2013, the highest -
ranked dance song is
"Scream & Shout" by
Will.i.am and Britney Spears,
which is this year's overall
No.11 best seller. It's the
lowest -ranked dance song
at the midyear point since
2010, when Lady Gaga's
"Telephone" (featuring
Beyonce) was No.15. It
was one of just three dance
songs among the top 25 in
2010. This year, there are
six, including !cone Pop ("I
Love lt," No. 13) and Baauer
("Harlem Shake," No. 19).

Trend Report:

Genre Comparison Of
The Top -Selling Midyear
Digital Songs

10

2011

5

R&B songs made a comeback
in 2013, with two core R&B
tracks not only reaching
the top 25 but hitting the
top 10:Justin Timberlake's
"Suit &Tie" is No.8 with 2.6
million, and Robin Thicke's
"Blurred Lines" is No. 10
with 2.4 million. A year ago
at this point there weren't
any R&B cuts in the top 25, a
drop from two in 2011: Cee
Lo Green's"F**k You (Forget
You)," which was No. 3, and
Jeremih's "Down on Me,"
which was ranked No.17.

2013

41"
2012

Last year, while six rap songs
were featured in the midyear
top 25, the highest -ranked
land only one in the top 10)
was Flo Ride's "Wild Ones"
(No. 9). This year, thanks to
Macklemore & Ryan Lewis,
there are two rap cuts in the
2013 midyear top 25: "Thrift
Shop" (No. 1 with 5.6 million)
and "Can't Hold Us" (No.6
with 3.1 million). This is the
first year a rap song has been
the top seller at midyear
since 2008, when Flo Ride's
"Right Round" was tops with
3.5 million.

2013

Two country songs rank
among the midyear top 25 in
2013. It's the first time this
has occurred since 2009. This
year, Florida Georgia Line's
crossover smash "Cruise" is
No.7 (3.1 million), and Darius
Rucker's core country cut
"Wagon Wheel" is No.18
(1.8 million). In 2009, Miley
Cyrus "TheClimb" (No.
10,1.9 million) and Taylor
Swift's "Love Story" (No. 11,
1.9 million) were the two
country tracks that reached
the top 25.
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TOURING AWARDSCONFERENCE&
The Roosevelt Hotel I New York City I November 13-14, 2013

T4,
'REGISTRATION
NOW OPEN!

INCLUDES.
 Full Conference Admission

 Billboard Touring Conference Award Ticket

 Networking Sessions Access

 Opening Night Cocktail Reception Entry

PROGRAMMING ANNOUNCEMENTS
COMING SOON.

EARLY BIRD RATE ENDS JULY 21

www.Billboartimi.rb,rironference.com
REGISTRATION:

212.493.4263 Conferences@Billboard.com

SPONSORSHIP:

Lee Ann Photoglo 615.376.7931

Cynthia Mellow 615.352.0265
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BOSTON CALLING
MUSIC FESTIVAL

2013with and
VAMPIRE PASSION

WEEKEND PIT
C

Want your band to play?

ANSWER THE CALL:

sonicbids sonicbids.com/boston-calling


