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Word around the neighborhood is that your vehicle is not what it used to be. It's okay,
it happens to all of us sooner or later. The good news is, for a limited time, your 1 -
neighbors at First Entertainment Credit Union have auto loan rates as low as 1.49%
APR. Rates this low don't come around every day. And they won't last forever either.
So don't delay - put a new car in your driveway today.

 Apply online 24/7  New, used or refinance
Rates as low as 1.49% APR*  100% financing available

Visit www.firstent.org/gnome, -m= FIRSTENTERTAI NMENT
call 888.800.3328 or stop by a CREDITU N ION
branch to apply. An Alternative Way to Bankk

'APR = Annual Percentage Rate. 1.49% APR is the preferred rate for new vehicles up fik 48 months at a monthly payment of approximately $21.48 per $1,000 borrowed. Additional rates, starting as low
as 1.95% APR, and terms may apply, call B88,800.3328 for details. Rate of 1.49% APR is also the preferred rate for used (maximum age 6 years old) vehicles up to 48 months at a monthly payment of
approximately $21.48 per $1,000 borrowed. Amount financed may not exceed the MSRP or 110% of the high Kelley Blue Book NADA value for new (100%for used), including tax, license, GAP Insurance and
Mechanical Breakdown Protection. Rotes are subjed, change without notice. No additional discounts may be applied to these rotes. All loons subject to credit approval. Existing Fine Entertainment auto loons may
not be refinanced under the terms of this offer. Offer expires lune 30, 2013.0 20. First Enlertontnent Credil Union Reama

Everyone is eligible to join. 888.800.3328  www.firstent.org
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P.26 "I love that ballads
became huge hits
this year and that
unexpected songs
and artists got lots of
airplay. Ed Sheeran, the
Lumineers and fun.
are some of my
favorites right now."

TAYLOR
SWIFT
TOPLINE

P.12 "I thought, 'Major labels and
electronic music don't mix. I'll be selling
out.' Then it occurred to me that it
would happen with or without me."

INT

- -

Taylor Swift
photographed
atithe
Prudential
Center ir

on March 27.

FEATURE

P.32 "In school, my
favorite subject was
math. That's where I
learned to count money."

LIZMILLER FRENCH MONTANA
TOURING

P.6 "If you go online and see what the
brokers are selling tickets for, we took the
lion's share of the money from them, and
we're giving it to the artists. Personally, I
want the brokers pissed off."

JOHN
MEGLEN
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TOURING

Stones Flex Their Tickets
Tour organizers push back at the suggestion that tickets are
being sold at a discount, point to anti-reseller strategy
By Ray Waddell

The Rolling
Stones
performing
at the
Staples
Center on
May 3.

Some may view it as a matter of semantics, but promoters ofthe
Rolling Stones' 50 & Counting tour insist ticket -price adjustments
in Los Angeles and elsewhere reflect "flex pricing" (as opposed to

"discounting") and essentially work as a mechanism that determines
true market value while attempting to stymie the secondary market.

¶ John Meglen, co -president ofAEG Live subsidiary Concerts West, promoter
of the tour, says that reports of deep discounting and sluggish sales aren't
accurate. The tour is on pace to gross close to $100 million from18 shows, and
the bulk ofthe dates are sold out or close to it. ¶ Still, hopes for an across-the-
board sellout of the lower bowl at a top price of $600 didn't completely pan out,
particularly after the tour opener in Los Angeles moved from May 2 to May 3,
and a significant number of tickets went back on the market, with "less than 4

THE

Action

RIAA GETS
STREAMING
The RIAA has
started to
incorporate
on -demand

streams in its gold and
platinum awards. For more
than a year, the organization
measured how many streams
should be equivalent to a
single sale, eventually settling
on 100. Eleven new songs,
including 30 Seconds to
Mars' "This Is War," Anna
Kendrick's "Cups" and Lana
Del Rey's "Video Games,"
earned awards due to streams
that pushed them past the
marks for gold (500,000),
platinum (1 million) and
multiplatinum (2 million).

EAGLES
FLY FROM
RDIO
Rdio gained
one of
music's

most valuable catalogs,
only to lose it hours later.
Seesaw negotiations with
the Eagles' management
were apparently responsible
for the classic rock band's
sudden appearance in and
then disappearance from
the streaming service's
library. The Eagles had been
a streaming service holdout,
and Rdio was the first such
service in the United States
to secure the rights to their
music, however briefly.

KOBALT'S
TRANSPARENCY
Kobalt is
expanding
its gamble
on benefiting

from greater transparency
with the launch of a new
interactive portal where clients
can view the usage data and
royalties earned on YouTube
user -generated videos. The
music publisher expects this
technology, and the deals it
has in place with digital service
providers, to "significantly"
increase its clients' royalties
from streaming services.
The portal shows real-time
synch information along with
the resulting income and the
videos that resulted in the
royalties.

YOUTUBE'S
PAYDAY
YouTube
unveiled
its paid
subscription

model, allowing channels
to charge monthly fees to
viewers who want to access
their videos. The move
represents a significant
departure from the free, ad -
supported model that has thus
far propelled YouTube to more
than 1 billion active monthly
viewers. Thirty pilot channels
taking the subscription plunge
include Sesame Street, UFC,
Rap Battles and Jim Henson
Family TV. All channels will
have a 14 -day free trial, the
company says, and prices will
start at as little as 99 cents per
month.

0 BILLBOARD I MAY 18, 2013 ROLLING STONES PHOTOGRAPHS BY BEN CLARK
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TOPLINE

Stones continued from p.6

1,000 of them" ending up sold at $450 instead
of $600, Meglen says. "The demand was there
at the on -sale, so we flexed to the higher price
and almost all sold."

The flex strategy is designed to gauge what
the market will bear for lower -bowl seats and
to keep those tickets off the secondary market
by upping the risk for brokers and cutting into
profit margins. "When we went on sale, we
had the back of the lower bowl in the flex po-
sition and we flexed up, because that's where
the demand was," Meglen says. "When every

single one of them doesn't sell, you have to
rescale some of them-there's nothing wrong
with that. It's not selling back to front, it's sell-
ing front and back to middle, and making sure
you price the middle properly."

Meglen says more than 20,000 $600 tick-
ets were sold in Los Angeles across the four
shows. "Did we hit a point where we ran out
of people that would buy at $600? Yeah," he
says. "But why can't we do the 'market value'
thing? Why do we have to let the market -value
proposition live with the scalpers?"

In another strategic move, 1,000 paperless
tickets per show were available on Rolling-
Stones.com and the band's social platforms
priced at $85, with those seats largely located
in the upper bowl but "peppered" with prime
seats in the general admission "tongue and
lips" pit up front. In Los Angeles, production
kills and "a few" of the returns from the first
show were added to that mix, which "had
nothing to do with our $600 tickets," Meglen
says. "There are no $600 tickets turning into
$85 tickets-I can assure you of that. We're
smart enough to know that you rescale."

Meanwhile, Meglen says the intention of
putting a dent in the secondary market is
working. "Bottom line is, we wanted to take
the brokers out and get to what the real gross
is in a venue," he says. "If you go online and
see what the brokers are selling tickets for, we
took the lion's share of the money from them,
and we're giving it to the artists. Personally, I
want the brokers pissed off."

He insists his team hasn't put a single ticket
on the secondary market and won't need to
do so, leading to the frustration of secondary
ticket sellers.

This tour was initially planned to go out
with Australian promoter Paul Dainty in a
deal that fell through. That left AEG Live with
a tough deadline to launch a massively com-
plicated tour, with only five days between an-
nouncement and initial on -sales, and less than
a month prior to the first show. 0
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Experiencing
BET
Cable network teams with AEG for
three-day festival at Los Angeles venue
By Gail Mitchell

Allegro Media
Group has
signed an
agreement
to acquire
Mood Media's
Somerset
Entertainment
label, a
publicly traded
Canadian
company.
While terms
of the deal
weren't
disclosed,
Billboard
estimates
Somerset has
$40 million
in annual
revenue, which
will inflate
Allegro's
annual revenue
to $120 million.

As BET Networks prepares to announce
this year's slate of BET Awards nomi-
nees and special honorees on May 14,
the countdown begins for its first BET
Experience at L.A. Live. Moving to the

Nokia Theatre in downtown Los Angeles after nine
years at the nearby Shrine Auditorium, the awards
show is expanding into a three-day festival (June 28-30). Featured events run the gamut from
A -list music concerts, comedy shows and film screenings to "106 & Park" tapings and a BET
Grammy Museum exhibit. Partnering with BET is L.A. Live developer/operator AEG Live.

Kicking off the proceedings is the June 28 launch of Beyonce's North American tour at the Sta-
ples Center. Prior to her performance, comedian Mike Epps will hold court across the street at
Club Nokia. Following him at the same venue for a late -night set will be Erykah Badu. Kendrick
Lamar, Snoop Lion, Miguel, J. Cole and Schoolboy Qwill headline Staples on June 29 with the
Roots taking the stage at Club Nokia. The awards show-hosted this year by actor/comedian Chris
Tucker-will take center stage June 3o at the Nokia Theatre, preceded that morning by a gospel
celebration led by Kirk Franklin. Rounding out the post -awards evening will be a final Staples Cen-
ter concert headlined by R. Kelly, New Edition and the Jacksons. Recently added to the June 29
schedule is a Cedric the Entertainer -hosted comedy showcase at Club Nokia.

The BET Experience marks the first time that AEG has presented such an immersive, multiple -
day event at L.A. Live, AEG president/CEO Randy Phillips says. Acknowledging expected compari-
sons to the Essence Festival in New Orleans, now in its 19th year, Phillips adds, "This is something
we've always wanted to do, thinking a TV network would be an interesting branding partner. We
knew there was a market for another African-American-themed festival. And the festival being an-
chored to a highly rated and long -running show provides exposure and immediacy."

Phillips says AEG and BET have entered a multiple -year contract for the BET Experience. "And
while this is African -American -centric, think about the culture's influence across the whole spec-
trum of American life. This festival is certainly for everybody, and that's how we're gearing it."

For both BET Networks chairman/CEO Debra Lee and president of music programming and spe-
cials Stephen Hill, the operative phrase inspiring the expansion was "destination weekend." Lee says,

"We wanted to create an event to allow more consumers to touch the BET and Centric brands and turn
this into a destination weekend for people who don't ordinarily get the chance to attend. Of course,
people will see similarities with Essence, but theirs is more female -focused and ours isn't. We're tak-

ing a different approach and in a different part of the

'

A'0.00( c9

Kendrick
Lamar and

Erykah
Badu
I are
g the

ormers
for BET's

new festival.

country. The audience is big enough to go around."
"Some might think we're chasing Essence," Hill

says. "But the real impetus was the popularity of the
awards: How can we blow out the awards show week-
end, make it bigger and become more face to face
with our audience?"

During the day, BET Experience attendees will be
treated to a diverse lineup of events. In addition to the
aforementioned music countdown show "106 & Park,"
another outdoor stage, Music Matters, will present free
performances by up-and-coming artists. A special ex-
hibit of past BET Awards lifetime achievement honor-
ees will be housed at the Grammy Museum. Seminars
focusing on money, culture, family and other subjects
will also be part of the festival mix, along with BET's
first film fest curated with Urbanworld at Regal Cine-
mas L.A. Live and an interactive Fan Fest expo offering
exhibits, demonstrations and various foods.

BET expects 75,000 attendees across the three days,
with 40% of attendees expected to come from Southern
California.At press time, 65% oftickets have been sold.0

Essence Festival. Now
facing a strong contender,
the 19th annual fest begins
less than a week later
(July 4-7) at New Orleans'
Superdome with presenting
sponsor Coca-Cola. Also
serving up a mix of music,
lifestyle seminars and guest
speakers, Essence shares
BET headliners Beyonce and
New Edition on a bill that
includes Maxwell, Jill Scott
and Charlie Wilson.

R&B/hip-hop. Mainstream
TV appearances are
frequently out of reach for
most R&B/hip-hop acts,
especially up -and -corners like
PJ Morton and Mateo. And
they have fewer mainstream
touring opportunities in
comparison to pop, country
and rock artists. This new
platform offers valuable
exposure.

Los Angeles. The city could
use a boost to the local
economy. Bringing more
visitors to town means-
ideally-more dollars spent
at hotels, restaurants and
other venues and tourist
attractions. A successful
BET Experience would
also help AEG solidify the
entertainment/lifestyle hub
envisioned when L.A. Live
was proposed.



for a sold -out show!
AmericanAirlines Arena
April 10, 2013

A special thanks to:
Taylor Swift,
Andrea Swift,
Robert Allen &
13 Management
Louie Messina,
Mike Dugan &
The Messina Group

Congratulations on
being a lead finalist in
11 categories for the
2013 Billboard Music Awards

AmericanAirlines

South Florida's Ultimate Waterfront

Sports & Entertainment Showplace.
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TOP BRANDS IN THE U.S. FESTIVAL MARKET
Percentage of the more than 100 U.S. festivals in 2012 that the companies below sponsored

BROWN
FORMAN

9.2%
RED BULL

9.2%

MILLERCOORS

15.4%

SONY

9.2%
NESTLE

8.5%

ANHEUSER
BUSCH INBEV

26.2%

PEPSICO

25.4%

-Source:IEG Research

AT&T

7.7%
TOYOTA
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7.7%
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10.8%

GENERAL
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18.5%
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BRANDING

Branding
Festivals
Sponsorship for the live music
business is up more than 15% in
three years as more brands look
to tap into fans' passion
By Andrew Hampp

Brand sponsorship for festivals, tours and
music venues keeps growing in the United
States, and is projected to reach $1.28 billion
in 2013, according to marketing analytics
firm IEG Research. Music continues to cap-

ture an increasing share of dollars from marketers post -
recession, posting a 5.4% increase from $1.22 billion in
2012 and a 15.5% increase from $1.17 billion in 2009.

Part of that increase comes from music's rising ap-
peal among consumer packaged -goods marketers, with
Procter & Gamble's CoverGirl, Unilever's Fruttare ice
cream bars and Kraft Mondelez's Oreo all sponsoring
major tours and festivals this year, with other portfolio
brands at the CPG giants starting to dip their toes in
music programs. Other category wars like credit cards,
automotive and smartphones have helped pour further
dividends into the event, touring and festival space.
Top sponsorship categories in terms of share of spend
include media and publishing (8.9%), beer (7.3%), fi-
nancial services (5.3%), spirits (5.2%), telecom (5.2%),
automotive (3.6%), hotel and resort (3.2%), soft drinks
(3.2%) and insurance (2.8%).

On the brand side, Anheuser-Busch is the top -
spending company of all music festivals at $335.5 mil-
lion. Pepsi ranks a close second with $325.1 million.
Coca-Cola finishes third with $236.8 million, followed
by Miller Coors ($197.1 million), Time Warner ($147.2
million) and Ford Motor ($138.2 million).

Pepsi is still the top -ranked brand in music festival
sponsorship, however, accounting for 15.4% of all spend-
ing compared with Coke and Bud Light's shared second -
place ranking with 10%. Heineken, Red Bull and Miller
Lite each have 7.7%, while Budweiser, kermeister,
Monster Energy Drink and State Farm are tied at 6.9%.
Bank of America, AT&T, Jack Daniel's, Sonicbids and
Verizon Wireless round out the tally with 6.2% apiece.

IEG's 2013 report doesn't factor in ad spending relat-
ed to music, which continues to play a highly influential
role in artist development and even track and album
sales. Target's dedicated spending against exclusive
album partners like PInk, Taylor Swift, One Direction
and Justin Timberlake has resulted in the retailer nab-
bing a significant share of first -week sales for those acts'
respective releases, while Microsoft, Fiat and Dr Pep-
per are among the brands that have played a key role in
breaking current hits from acts like Macklemore & Ryan
Lewis, Pitbull and Icona Pop, respectively.

"Music remains hot," IEG Sponsorship Report se-
nior editor William Chipps says, noting that music's
growth is in line with overall sponsorship activity but
still lagging slightly behind sports, projected to in-
crease 6% in 2013.0

Digital music
company
Slacker
says it grew
its paying
subscriber
base by
10%-20%
as a result of
redesigning
its service
to attract
casual
listeners.
Slacker's
paid -user
base is
between
500,000 and
1 million in
the United
States.
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DANCE

EDM Goes Major
Dance music is often pigeonholed as a
singles genre with little alignment with
the interests of majors. Atlantic's revived
Big Beat challenges that perception
By Kerri Mason

In 2010, it took Atlantic Records Group chairman/CEO Craig Kall-
man nearly three months to convince Liz Miller, now GM of his re-
vived Big Beat imprint within Atlantic, to join the team.

"I said 'no' immediately," says Miller, who was living in Berlin at
the time, managing social and digital marketing for techno don Rich-
ie Hawtin's Minus empire. "I thought, 'Major labels and electronic
music don't mix. I'll be selling out. I'll be working for the man.' Then
it occurred to me that it would happen with or without me."

Miller finally signed on in September zoio. A month later, Big Beat
released Skrillex's Scary Monsters and Nice Sprites under a 36o deal.
The El' won three Grammy Awards; sold more than 1 million copies
of its title track, according to Nielsen SoundScan; and made its half -
shaved -head hero a household name.

The 36o deal increases the moneymaking potential for a label and
also lengthens the list of required skills for a GM. Today's dance imprint
leader has to know the music, touring, merchandising, publishing and
radio, all while maintaining his or her pre -major credibility.

But there isn't strong evidence that expanded rights agreements,

Big Beat
artist
Chuckle

so-called 36o deals, are moving the needle significantly
for majors since such agreements became more com-
monplace in the last five years. For example, Billboard
estimates 360 deals brought in an additional $70 million
outside of recorded music or publishing for Warner Mu-
sic Group out of annual revenue of more than $3 billion.

During the nextthree years, nearlyevery major would
stick its flag in the ground of EDM's brave new world.
Universal revived legendary disco label Casablanca in
2012, with acts like Totally Enormous Extinct Dinosaurs

and Kavinsky under the guidance of longtime New York
nightlife promoter Thomas Dunkley of GBH. Astral-
werks, ground zero of the '9os electronics movement,
built new momentum with Swedish House Mafia and
Eric Prydz. Sony and former indie Ultra Music (led by
Patrick Moxey) entered a "global strategic alliance" in
January. Recent reports indicate that Island will bring
back 4th & Broadway, and Capitol may relaunch iconic
hip -hop label Priority as a beats -oriented outpost.

The imprints provide the majors with a door into
what is otherwise an insular world-one that was
starting to create stars of its own, on its own terms.
To open it, majors not only had to convert electronic
natives like Miller to their cause, but also broaden the
scope of their traditional deals to fit the singles -driven,
fast -paced, live -oriented EDM landscape-namely, go
36o. Skrillex, Swedish House Mafia and Prydz are just
some of the artists who have signed circular deals with
major -label dance imprints, which are becoming the
rule rather than the exception in the space.

"I wouldn't want to work somewhere where we were
only making money off of music [sales]," Miller says.
"That would be very challenging."

In addition to Skrillex and Swedish House Mafia
(both are lucrative mega -stars, despite not releasing a
full-length original album), Miller points to Big Beat act
Chuckie as an example of 360 success. The Dutch DJ/
producer already has "a very solid touring calendar," she
says, but his next single, ASERd by the label, will feature
Lupe Fiasco. "We'll take it to [R&B/hip-hop] mix shows
and then eventually top 4o radio. Imagine what his tour-
ing will look like then." Chuckie's top -performing track
until now was zon's "Who Is Ready to Jump," which hit
No.36 on Billboard's Dance/Club Play Songs chart. 0

la the April
13 issue, the
Road Work
column
misstated
the name
of Keith
Urban's
booking
agent.
Creative
Artists
Agency is
handling
the country
star's current
tour.

la the May
11 issue, a
story about
Billboard's
Latin Music
Conference
misspelled
the names
of SBS'
Andrew
Polsky,
Marca
Miami's
Stacy
Pagan and
MasterCard's
Geraldine
Cooper.

PUBLISHING

Launching
The Mothership
Industry veterans join forces to start
boutique publisher with catalog
including Tom Waits
By Ed Christman

Veteran music publisher Lionel Conway and Epitaph Records owner
Brett Gurewitz have launched a new publishing company, Mother -
ship Music, that will bring together the latter's Fig Music and the
former's administered Jalma Music.

Conway made his bones in publishing by launching and running
Island Music, and along the way also headed up PolyGram Music
and Maverick Music. More recently, he oversaw the U.S. operation
of Stage Three, which BMG Rights Management purchased in zoio.
Conway stayed at BMG through late zo12.

Mothership will serve as administrator for the Gurewitz-owned Fig
catalog as well as Jalma Music, which is the publishing company of
Tom Waits and his wife, Kathleen Brennan, that was administered by
Conway, who helped bring Waits to Gurewitz 's Anti- label in 1999.

Besides Fig and Jalma, early Gurewitz catalog administered by

Wixen will now be overseen by the new venture. In ad-
dition, Mothership will sign songwriters going forward,
having already cut deals with Anti- artists Sean Rowe
and the Melodic. Furthermore, Gurewitz adds that the
company has just signed Heather Bright, aka EDM art-
ist Bright Lights. In all, Mothership is beginning with a
catalog of about 75o songs, Conway adds.

In the wake of Sony/ATV administering EMI Music
Publishing and BMG doing a rollup of midsize publish-
ers, Conway notes that the majors have gotten too big,
with so many songs and writers that they can't give
them all 24/7 services. "That's what the new compa-
nies like us can do," he says. "There is a gaping hole
right now after all the publishing acquisitions," and
Mothership plans to capitalize on it, he adds.

Gurewitz describes Mothership as a unique partner-
ship because of what he and Conway bring to the table.
"What we combine are years of experience and rela-
tionships, along with a well-earned reputation for being
artist -friendly and repertoire -centric," Gurewitz says.
"We want to work with hip, contemporary artists, but
we're also looking for writers whose songs are timeless."

Mothership is self -financed by the two principals,
who say they're in it for the long haul.

As a stand-alone operation, Mothership will use the
Epitaph royalty systems to track and pay publishing
royalties, Conway says.

Mothership is starting with a small staff, with Connie
Ashton handling copyright and licensing, while it will
use Hitcher, a new company formed by Pulse Music
and Joe Rangel, former VP of film and TV for EMI Mu -

sic Publishing, for synch placements.
For A&R, there's Conway and Gurewitz, with fur-

ther help expected to come from a couple of planned
joint ventures with industry tastemakers in deals
close to being signed.

While Epitaph is known for rock, folk, punk, blues
and singer/songwriters, Gurewitz says Mothership
also wants to get into contemporary R&B/hip-hop,
and will be looking for writers in that genre.

He also says Epitaph will likely be more aggressive in
pursuing 36o deals, which includes signing to the label
and publisher and handing over merchandise rights.0
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Marcie Allen
President/Founder

MAC Presents

Green Day, Dave Grohl and the Rolling Stones are
better-known in advertising circles for all the oppor-
tunities they've said "no" to rather than "yes." In the
last nine months alone, Marcie Allen at MAC Presents
has helped broker rare partnerships for all three acts
that helped them say "yes," for Nokia and Citi, respec-
tively. Allen has also used her ties to music to help art-
ists and families affected by Hurricane Sandy, and a
short -form documentary about her experience aiding
victims in the Rockaways, "Beach 119," is in the works.
She is one of 18 people that the White House recently
recognized as a "Champion of Change" for her vol-
unteer efforts, and she's also being named one of T.J.
Martell's Women of Influence.

41)
Wake up in Nashville after a weekend of soccer games,
dance recitals and play dates with my stepdaughters,
ages 5 and 8, and my husband. Catch a cab to the airport

from Green Hills-I wish it only took eight minutes to get to the
airport in New York.

Wheels up! Flight from Nashville to the other place I call
home, New York. Make my routine trip to Starbucks for
iced tea and the newsstand for magazines.

Lunch at Soho House with Tracie Rodburg of the NFL
to compare notes about brands and activation ideas.
It is so great to chat with someone else who works in

sponsorships, but in a different field.

Head to Greenwich Village to teach my concert
management class at NYU Steinhardt, where I became
an adjunct professor this semester. Lauren Hale of

Creative Artists Agency joined us to give her personal insight
about her career and experience in the branding world.

4111)

Email with Nate Parienti of Live Alliance about song
clearance for the "Beach 119" documentary short I
directed and he produced. Crazy that today is the six-

month anniversary of Hurricane Sandy.

el)Call with Richard Kerris with the Rolling Stones
to discuss content for the official Stones app. Citi is
presenting sponsor of the app and the official sponsor

of the tour.

Call with a brand about potential sponsorship for Linkin
Park. It's my first time working with them.

Back home in Brooklyn. Unpack bag from Nashville
and Washington, D.C. Repack my bag for trip to Los
Angeles tomorrow. The first Stones show starts later

this week at the Staples Center. -Andrew Hampp
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Marcie Allen
photographed

at the MAC
Presents
offices in

New York.
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The Deal
Timberlake
Is Priceless
WHAT: Justin Timberlake and MasterCard inked a two-year
partnership that will include concerts, creative collaborations
and an expected ad campaign. Much like Beyonce's multiple -
year global pact with Pepsi, which includes original content as
well as a tour and appearances in commercials, the Timberlake
partnership is set to reach a collective ad spend that will likely
exceed $60 million, based on Billboard estimates from previous
MasterCard campaigns. The partnership kicked off Mays at New
York's Roseland Ballroom with Timberlake performing for nearly
two hours to a sold -out crowd of 3,5oo card members and invited
guests. The exclusive gig inaugurated MasterCard's Priceless
Premieres, which will include events in more than 21 cities across
the globe as well as unique content. Timberlake also announced
May 6 that MasterCard would be a sponsor of his fall world tour.

WHY: The financial services category has reached greater lev-
els of competition in the music space as American Express, Citi
and Chase amp up their tour sponsorships, naming -rights deals
and artist relationships. Having an instantly recognizable name
like Timberlake as the face of a new platform like Priceless Pre-
mieres means MasterCard raised fast awareness among its target
audience of millennials, as card holders skew as young as 14 or 25.

"He has an ambition to take Priceless to another level, and that is
exciting because he's one of the busiest guys on the planet-he's
an actor, a musician and a two -handicap golfer. It's like, excuse
me, can you please fail somewhere?" MasterCard Worldwide
chief marketing officer Alfredo Gangotena says.

WHO: Gangotena, MasterCard ad agencyMcCann, Timberlake's
newly consolidated reps at William Morris Endeavor and man-
ager Johnny Wright will collaborate during the next two years to
identify new ways for Timberlake and other artists to create Price-
less experiences in music. MasterCard is currently sponsoring
Beyonces Mrs. Carter World Tour, where the brand has its own
section ofthe stage where card members can watch the show each
night and, on some occasions, even share the mic with the singer
as one fan did at a recent gig in Paris.

IF: All the wrestling over presale and VIP exclusivity among
credit cards should ultimately result in higher ticket sales. In
a discussion with Billboard at MIDEM earlier this year, AmEx
chief marketing officer John Hayes said that 40% of AmEx's 102
million card members spend money on music every year, and
that AmEx helps sell 4 million tickets per year. Citi senior VP of
experiential marketing Jennifer Breithaupt also told Billboard
in February that Citi presales encompassed more than 5,000
events in 2012 and increased 10% year over year in ticket sales.
MasterCard is also looking at global naming -rights opportuni-
ties, recently signing a deal for Beijing's Olympic stadium and
others in Mexico and Latin America. -Andrew Hampp

The financial services category has reached
greater levels of competition in the music
space as credit card companies amp up their
tour sponsorships and naming -rights deals.

Timberlake. The superstar has
already relied on brand partners
like Bud Light Platinum, Target
and Myspace to help with the
accelerated campaign for his
third album, which kicked off
in early January. With a sequel
setfor Sept.30, MasterCard
should playa key role in setting
up the next phase of The 20/20
Experience.

MasterCard

Credit cards. American
Express, Citi and Chase
have blown up their music
presence in recent years.
By inking more exclusive
presales with top tours, credit
cards are becoming the
new smartphones-forcing
consumers to choose which
provider can give them the
best access to their passions.

Emerging artists.
MasterCard isn't solely
focused on big names like
Timberlake and Beyonce.
Earlier this year, the brand
teamed with Emeli Sande,
Rita Ora, Tinie Tempah and
Conor Maynard for best new
artist-themed campaign tied
to the BRIT Awards dubbed
Priceless Remakes.
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EXECUTIVE TURNTABLE

Alan
McGee, the
legendary
Scottish
entrepreneur
who
discovered
Oasis and
founded
British label
Creation
Records,
has teamed
with British
independent
music firm
Cherry Red
Records
to launch
new label
359 Music.
McGee
had exited
the record
business
after his
Poptones
venture was
dissolved in
2007.

Elizabeth
Mitchell
photographed
at the Roc
Nation offices
in New York.

BRANDING
Roc Nation appoints Elizabeth Mitchell to the
newly created role of VP of branding. Based in New
York, she will focus on creating new strategic partner-
ships and building brand identity for Roc Nation and
its roster of musical acts (Rihanna, Shakira, Dead-
mau5) and athletes (Robinson Cano, Skylar Diggins)
under the company's recently launched sports divi-

sion. "There are a lot of projects, but there are also
a lot of opportunities for the people [who Roc Na-
tion] represents to still partner with some incredible
brands out there," says Mitchell, who will report to
Roc Nation president Jay Brown and VP of market-
ing Liz Hausle. "I'm here to help connect people to
the Roc Nation brand and who we represent." Mitch-
ell has relocated from London, where she previously
managed Nokia's entertainment industry marketing
partnerships and event efforts globally. Most recently,
Mitchell was responsible for the launch of Nokia Mu-
sic's strategic partnerships and branding events in the
United States.

PUBLISHING
Kobalt Label Services appoints Paul Trueman
VP of international marketing. He was international
marketing manager at Universal Music Group In-
ternational's Cooperative Music division.

Artist Publishing Group names Tamara Con-
niff COO. She was president of music services for
Front Line Management Group.

MANAGEMENT
New Era Media & Marketing, a division of Red

Light Management, appoints Michelle Edgar VP
of business development. She was director of brand
partnerships and commercial licensing at Warner
Bros. Records and is founder/executive director of
nonprofit Music Unites.

RELATED FIELDS
Dick Clark Productions names Liz Morentin VP of
publicity. She was VP of communications and media
relations at Live Nation.

-Mitchell Peters, exec@billboard . corn

Further Dealings
Grammy Award -winning singer Lau-
ryn Hill was sentenced May 7 to three
months in prison and an additional
three months in home confinement for
failing to pay taxes on about million
in earnings. Hill, a 37 -year -old South
Orange, N.J., resident, pleaded guilty
last year in the case. During a forceful
statement to the judge on May 7, Hill ex-
plained she had meant to pay the taxes
eventually but was unable to during a
period of time when she dropped out of
the music business, echoing a defense
she wrote last year in an online post.

"I needed to be able to earn so I could
pay my taxes, without compromising
the health and welfare of my children,
and I was being denied that," Hill said
May 7, without explaining what ex-
actly triggered her actions.... Warner
Music Group aims to lower its inter-
est payment rates on the $82o million
term loan it will take on to pay for its

purchase of Parlophone Label Group
and allow it to reduce the rate the com-
pany is paying on its existing term loan.
WMG will pay a rate of LIBOR plus
2.75%, with a LIBOR floor minimum
of 1%. Since LIBOR is currently below
1%, the effective rate would be 3.75%
for the loan. It was originally thought
that the loan would be priced at LIBOR,
with the same minimum, plus 3.25%,
which means a rate of 4.25%. Moreover,
WMG is also negotiating for a reduced
rate-the same rate it hopes to get for
its new term loan-on its existing $492
million term loan, which currently car-
ries LIBOR plus 4%, with a minimum
LIBOR floor of 1.25%. That calculates
to a rate of 5.25%, which means WMG
is negotiating to lower that rate by 1.5
percentage points. . . . EMI has won
a dispute over Duke Ellington's net
revenue. The case was brought by
Paul Ellington, grandson of the jazz

Copies sold of The
20/20 Experience

pianist, who sued EMI for hundreds of
thousands of dollars. He alleged that
EMI had breached a 1961 songwriter
royalty agreement with Ellington by
deducting fees for foreign affiliates
before accounting for Ellington's 5o%
share of net revenue. In 2011, EMI pre-
vailed at a New York court by arguing
it was allowed to do so by the terms of
the 1961 contract. On May 2, an appel-
late division in New York agreed with
the assessment that the contract isn't
ambiguous. During his lifetime, El-
lington composed dozens of famous
tunes including "It Don't Mean a
Thing (If It Ain't Got That Swing)" and

"Mood Indigo." In the mid-'5os, when
Ellington was an active artist, the mu-
sic industry was a different market. Un-
like today, there were quite a few large
song publishers. Ellington's deal was
with a company owned by jazz music
publisher Irving Mills.

959m Number of MasterCard
members worldwide

GOOD[ Works
Gunning For Better

Family Tree Entertainment CEO Michael "Blue"
Williams is tired of hip -hop getting a bad rap in
the media. That was a driving factor in why he
founded Guns 4 Greatness, a gun buyback pro-
gram that aims to reduce firearm -related violence
in New York and beyond.

"I felt like hip -hop was always getting the short
end of the stick when it comes to the news cycle,"
says Williams, who manages Cee Lo Green and
Big Boi. "The good things that we do in the hip -hop
community don't ever get the attention."

In March, Williams took his first step toward
changing that stigma by teaming with the New York
City Police Department to hold the first Guns 4 Great-
ness buyback in Brooklyn. Those who anonymously
turned in a firearm received a monetary payment
in the form of a bank card and the opportunity to be
mentored. The buyback collected u5 firearms.

"I had a father come in and turn in a gun he had
found in his son's room," Williams recalls. "Just
him talking like that made the whole day worth it."

The next buyback will take place June i at a

The Guns 4
Greatness location to be determined in Queens, with others
team holdsa planned throughout New York later this summer
surrendered and eventually in other states. Williams is calling

at a pr
assault rifle

on friends like Jamie Foxx, Nan and Nick Cannon toess

conference participate on -site and help raise awareness.
in New York. "It's a little more than just a gun buyback
From left Ken
Thompson, program," says Cannon, noting that he grew up
Gregory wanting to be in a gang and carry a gun. "They're
Thomas, trying to take it one step further by allowing people
the Rev. A.R.
Bernard, to have someone to come back to as a mentor, who
L. Londell they connect with and can talk to on their level."
McMillan, Those who wish to lend their celebrity or finan-
Michael"Blue" .

Williams cial support to the program (each buyback costs up
and NYPD to $30,000, according to Williams) can do so by

Raymond
"er visiting Guns4Greatness.org.

Kelly. -Mitchell Peters
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SGAE's New Pitch
To Authors
Anton Reixa plans to restore
faith in one of Spanish -
language media's key
cultural organizations

0 f all the candidates to lead SGAE, Spain's embattled
society of authors and editors, Anton Reixa would
appear to be the least likely. An artist and film/theater
director, Reixa was best-known as lead singer/song-
writer of Os Resentidos, a Galician punk rock band

popular in the '8os and '9os with an anti-establishment message. If
Reixa had bureaucratic or corporate inclinations, they weren't evident.

Yet last year, when longtime SGAE president Teddy Bautista
resigned following a very public federal investigation against
SGAE for misappropriation of funds, among other accusations,
Reixa was elected as his successor.

Now, slightly more than a year into his presidency, Reixa is pro-
moting what he calls the "new SGAE," an organization that he de-
scribes as more "discreet" and "less presidential."

"It's something I've fostered for my own peace of mind," Reixa
says. "We've increased as much as pos-
sible all the internal paths of participa-
tion. There are more meetings of the
board of directors and we have work
groups made up of over too authors in
different areas. And we've decentral-
ized, creating councils in different ter-
ritories. It's an open road now."

"We see an SGAE in a process of change,
where they want to renew good practices
with transparency and more consensus,"
Universal Music Publishing Group exec-
utive VP John Echevarria adds.

To understand the significance of
this, one must understand what SGAE
represents.

Most U.S. citizens probably don't
know what BMI, ASCAP or SESAC do,

but in Spain, SGAE is a household name. The society is widely consid-
ered the country's most influential and powerful cultural entity. SGAE
has more than too,000 members and in toil alone, distributed some
365 million ($477 million) to its members, according to published re-
ports. Moreover, because SGAE acts as a bridge between Europe and
Latin America, it has major influence over Latin American societies.

But SGAE's aggressive collection tactics have also pitted it against
Internet associations, the press and the public at large. Last year's
debacle provided even more ammo for critics who have long under-
mined authors' rights as punitive to the consumer.

Today, at least part of Reixa's challenge is to improve SGAE's public
image. But the way he's set about doing it is from within.

A first step was limiting his own presidential powers. Reixa took a
pay cut and makes 6o,000 ($78000-2(3% of what his predeces-
sor made. Any SGAE expense that costs more than 6,000 ($8,000)
needs board approval. And as president, he cannot serve for more than
two legislatures, unlike his predecessor, who served for nearly 20 years.

However, Reixa says, "Our biggest problem is that now that we have
a clear desire to renew and conduct ourselves with transparency, there
is a change in law that reduces our rates to benefit big corporations."

0 BILLBOARD I MAY18,2013

Anton Reixa
says SGAE
is now "less
presidential."

Rehm is referring to issues like the pri-
vate copy compensation, where writers
received a percentage for each device
(e.g., CD, DVD, CD player) sold, with
the manufacturer paying the tax, which
brought in approximately 100 million
($131 million) a year. Today, the govern-
ment is paying the writer's share, but
is only contributing around 5 million
($6.5 million) per year. The difference in
amount would've been bridged by high-
er prices, but that hasn't been the case.

The loss of this revenue, compound-
ed with the loss of mechanical royalties
and loss of performance collections
brought on by an ailing economy, has
affected SGAE's overall collection,
which last year went down by 16.4%
compared with ton.

However, Reixa says that "although
we've collected less, we have distribut-
ed more ... And we've reduced our gen-
eral expenses to 50 million [$65 mil-
lion] annually from 69 million [$90
million] annually before. Fundamen-
tally, we're preparing for a crisis that is
going to last several more years. But we
wanted to serve our members' interests
and we're putting a lot of effort in online
collections and international revenue."

If anything, Reixa says, being on the
corporate side of SGAE has made him
realize that defending authors' nights de-
pends mostlyonthe authors themselves.°

TAKEAWAY: If Reixa's plans for SGAE
come to fruition, it wit not only be good
for the Latin market but could also be a
model for other collection societies.

Live Nation
posted
first-quarter
gains in its
concerts
division and
is betting
EDM will
lead itto a
strong 2013.
First-quarter
revenue
grew 6.4%
to $923.7
million and
adjusted
operating
income rose
9.8%. Live
Nation's
net loss
was $64.2
million,
a slight
improvement
from the $66
million loss
in the prior -
year period.

George
Jones had
planned to
do about
40 shows
for his
final tour.

GLENN PEOPLES

Radio's
Personal
Touch
Personalized radio could
mean many things in the near
future, as a new Clear Channel
patent shows-
but there's still
plenty of life in the
traditional format

The radio business isn't what it used to be.
If you believe some of the things written
about radio through the years, you might
think the iPod and YouTube killed it years
ago. But radio is holding on: 243 million

people listen to the radio every week in the United
States, according to Arbitron. Now the country's
second -most -popular medium is transforming itself
through the interactive nature of the Internet.

Radio stations want to provide listeners with the
kind of personalized service that doesn't exist when
music is broadcast over the air. Billboard has learned
that Clear Channel has applied for a patent for a

RAY WADDELL

George's
Last Show
Did the legendary George Jones
tour too hard for
an 81 -year -old, or
was he just doing
what he loved?

I wrote this column on the day the world's greatest coun-
try singer was laid to rest, fate shutting down George
Jones' final tour before he could officially retire himself.
A star-studded farewell concert set for Nov. 22 at Nash-
ville's Bridgestone Arena will now continue as planned
but as a tribute show. More than 15,000 fans had bought
every available ticket to say goodbye to the legend-
ary artist. Instead, fans, and many of the artists who
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technology that will insert songs into
its live radio broadcasts. The "song re-
placement with content scheduling in
streaming media" technology would
insert a song into a live broadcast
streamed online and then resume the
live broadcast when the song ends. A

"variable buffer delay" would be used
to substitute songs of different lengths.

SiriusXM Radio is already doing
something similar. The MySXM In-
ternet radio feature allows users to
tweak SiriusXM's music channels by
using the satellite radio company's
playlists as a starting point for per-
sonalized listening. Listeners effec-
tively transform the playlist heard on
satellite radio into a custom blend of
music. For example, SiriusXM's Hits
channel allows for variations in popu-
larity (current or up-and-coming hits),
style (rock or rhythm) and teen pop (more or less of
it). SiriusXM's online service is available for free to
all of its 24.4 million subscribers.

Other companies are helping radio stations cap-
ture the social, interactive nature of the Internet.
LDR and Jelli provide "crowd -casting" services that
allow radio stations to turn over the song selection
to users. LDR's LDR.i service treats crowd -casting
as a feature to enhance existing programming sev-

crowd -cast for long blocks of time or around the
clock. Listeners vote songs up in the playlist queue,
recommend songs and sign up to receive notifica-
tions-through text, instant messaging or email-
before their desired song airs.

Radio isn't changing just because it needs to bet-
ter compete with downloads and streaming services.
LDR CEO Daniel Anstandig says stations' biggest

would've honored him at that last show, bid farewell at Jones' public
funeral at the packed Grand Ole Opry House on May 2.

Like most country artists of his era, and today, Jones was a true
road dog. He was dubbed "No Show Jones" for missing dates dur-
ing his turbulent '7os-'8os period, but the truth is that a significant
number of those dates were missed because he was booked by mul-
tiple agents of varying reputation, and, by his own admission, Jones
more than a few times was double- or even triple -booked in towns
far apart, and sometimes didn't even know these disreputable book-
ers had been paid advances on shows that could never have hap-
pened. After he settled down, Jones was the consummate pro, only
missing shows for health issues, which also plagued his final run.

Jones was booked in the latter part of his career by the very repu-
table Reggie Mac. The question in Nashville in the wake of Jones'
death has become, for many, how much he worked during the last
few years of his life, and whether it was too much. While he still per-
formed with vigor, for the past decade or more Jones only occasion-
ally showcased the vocal prowess that made him a legend.

Jones told me in 2006, "As long as the people still want to come,
I'm going to be there. I don't care if I'm 95. I'm at the point in life
where I really could shut it off, but what would I do? I'm going to
hit it as long as I'm able.

"It's never been about the love of the money," he added. "I sing be-
cause I love it." Even so, for a man raised in poverty in Depression -
era Texas, Jones was most likely pulling in some of the best money
of his career, and it must have looked damn good on the ledger.

Jones had about 4o dates booked for his final tour. In looking at
his itinerary for the past couple of years, it doesn't seem too oner-

impulse behind crowd -casting services is that "the
most loyal, highest -impact listeners" expect to have

"a lean -forward experience." Crowd -casting pro-
vides that experience without getting in the way of
the legacy service. Today there are 250 stations and
networks globally, although primarily in the United
States, using LDR's services, Anstandig says.

But competition from digital services is definitely
a factor in the changing face of radio. The popular-

all but demands broadcast radio change with the
times. It's not the radio you grew up with, but it's
still radio and it's still alive. 0

TAKEAWAY: Radio will probably never be completely
interactive, but fans now expect to have the o.tion to
personalize their listening, and the industry is readying
itself in a variety of interesting ways.

ous, even for a man in his 8os (and in his case, it defi-
nitely wasn't the years but the miles). Jones booked
(as opposed to played) fewer than 3o performances
annually the last two years, and going back further,
he booked some 6o dates for 2009, and averaged
about 75 per year between 2004 and 2008. Unlike
the "No Show" era, Jones surely signed off on every
date, and history shows that he was a man who did
only what he wanted to do.

If that seems like a heavy schedule for an octogenar-
ian, for comparison's sake, Willie Nelson, who turned
8o on April 3o, has about 5o dates booked this year;
fellow Texan Ray Price, 87, plays 6o -8o dates annu-
ally, if he's able; and Merle Haggard, 76, does about
zoo dates a year. Across genres, Tony Bennett, 86,
booked about 6o shows last year, while B.B. King, 87,

booked more than 80. Bob Dylan, 72, has toured far
more in the last zo years than he did during the first 20.

In hindsight, one could only say Jones worked
too much, and even that point is hard to make. At
best, one could argue that he held off retiring a year
or two too long. Unless, of course, one subscribes to
the credo of hard -touring Neil Young, 67, who fa-
mously sings in "Rust Never Sleeps": "It's better to
burn out than to fade away." 0

TAKEAWAY: Every case is different, but when it comes
to legends, less might mean more. Preserve and protect.
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TOPLINE

[QUESTIONS

Answered
Bryan Leach

CEO, Polo Grounds Music
Senior VP of Urban, RCA Records

What did you wake up thinking about? How lucky and happy
I am. I make a great living doing what I love to do. I also check my
emails and fight the temptation to not go to the gym. I make notes of
who I need to call and what music I need to listen to on the ride in with
fresh ears. I check sales and radio reports for current singles from my
home office before I head into the city.

Describe a lesson you learned from a failure. From my indie
years, I've learned that it's really not how you start, it's how you fin-
ish. You have to invest in talent, find great partners, not be afraid to go
with your gut, be patient but outwork everyone and cross your fingers.
Also, adversity and perceived failure create opportunities for you to
learn who you are. How you rebound from or decide to address those
challenges determines how you're built.

What will define your career in the coming year? Growing Polo
Grounds' roster with the continued success of A$AP Rocky and Pitbull.
The addition of acts like Overdoz, A$AP Ferg and Lantana gives us a
strong release schedule for the next year. This year we opened a private
recording studio where we are focused on developing our Polo Grounds
Music Publishing team of writers as well as better supporting our label
release demands. We're also developing partnerships in the tech and
entertainment space and launching our first TV project this year with
rapper Diamond. Additionally, the Polo Grounds Music Foundation
and nonprofit FanMale are continuing our work in supporting pro-
grams that target the hardest-to-reachyouth in Harlem and other areas.

Who is your most important mentor, and what did you learn
from him or her? I've learned from so many people in ways that were
direct and intentional and in ways that were more about me observing
and benefiting from the access I was given. RCA Records CEO Peter
Edge and president/COO Tom Corson have been amazing partners,
lending creative support and also setting high goals for not only our
partnership but also the entire RCA team. I spent more than in years
working with TVT founder Steve Gottlieb, building an independent ur-
ban department that included Lil Jon & the East Side Boyz and Pitbull.

Name a project you're not affiliated with that has most im-
pressed you in the past year. The indie scene that has helped artists
tour, form partnerships, sell merch and eventually get picked up. Acts
like Macklemore, Danny Brown, Action Bronson and Baauer have gen-
erated so much interest behind them. It reminds me of what I always
tell artists who ask how do they get signed: "Make us come to you."

Name a desert island album. That would have to be two: Angela
Bofill's Angie and Angel of the Night. As a kid, I listened to my mother
burn the needle with these records whenever she wanted to feel happy.

-Gail Mitchell

3"An ASAP
Rocky canvas
picture,
taken by
Brock Fetch."

4"My Knicks
shrine,
including an
autographed
picture of
Clyde Frazier
given to me
by my son for
Father's Day"

1"An
award from
Lawman
Promotions,
given to me
at TVT for
the success
we had with
Lil Jon, Ying
Yang Twins
and Pitbull. I
had to mount
it-when it
was laid flat,
everyone
kept trying
to lift the
needle."

2 "Polo
Grounds
Studios,
where the
A$AP artists,
Lantana and
my writers
have been
working out
of every day."

Bryan Leach
photographed
t the Polo

Grounds
Music offices
in the Bronx.

Age: 43

Favorite breakfast: "Turkey
bacon and eggs with mint
tea."

First job: "I interviewed with
Steve Gottlieb for an A&R
job at TVT in the back of a
taxicab. I was hired."

Memorable moment: "Our
five-year run at TVT as the
No.1 independent label,
selling millions of records in
the process."

Advice to young artists/
entrepreneurs: "Invest in
yourself by learning as much
as you can, working as hard
as you can and putting the
musiefirst."

"I always tell artists who
ask how do they get signed:

'Make us come to you.'"
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BACKBEAT
Dress You Up
In Punk
Fashion renegade Madonna
and fellow sartorial daredevils
Miley Cyrus and Jennifer Lopez
struck a pose at the Metropolitan
Museum of Art's Met Ball gala,
premiering the "PUNK: Chaos
to Couture" exhibit. Punk
originators Vivienne Westwood,
Marky Ramone and Deborah
Harry all represented.

1 Giving props to her punk heroes Patti Smith and Sid Vicious on
the red carpet, Madonna vamps it up in studs, safety pins and
torn fishnets at the Costume Institute gala at the Metropolitan
Museum of Artfor the exhibit "PUNK: Chaos to Couture" on May
6 in New York.

2 Miley Cyrus stuns in a Marc Jacobs f ishnet f rock, while her Sid
Vicious spikes make noise at the Met gala.

3 Country gal Taylor Swift splits the difference between
princess and punk on the red carpet, taking time away from her
tour to get punked with the stars.

41ennifer Lopez celebrates her new album and single "Live It
Up" (featuring Pitbull) with cat calls at the Met gala, donning a
Michael Kors cheetah print gown.

5 Grammy Award winner Miguel practices his best rebel yell at
the "PUNK" event.

6 Kim Kardashian and Kanye West revel in expectant -baby
bliss ahead of the rapper's performance at the Met gala, where
he debuted new songs from his forthcoming album, including "I
Am a God."

7 Among the few attendees who actually experienced the
legendary CBGB bathroom (which is featured in the "PUNK"
exhibit) at its original Bowery location were Blondie's Chris
Stein, Deborah Harry and Clam Burke (from left).

For photos
of the music
business at
work and
play, go to
billboard.biz.

To submit
photos for
consideration,
send
images to
backbeat@
billboard.
corn.



"The only reason we're here is to make
the Lakers look younger." -Mick Jagger

50 Years In Rock-

And Still Rolling!
The Rolling Stones got an assist
from surprise guest Gwen Stefani
(who ducted on "Wild Horses") at
the launch of their 50 & Counting
tour in Los Angeles. On the East
Coast, Lady Antebellum toasted
the release of Golden with a secret
Citi showcase in New York.

1 Four and counting: The Rolling Stones'
Ronnie Wood, Charlie Watts, Mick Jagger
and Keith Richards (from left) take on a fifth
member in Gwen Stefani backstage at their 50
& Counting tour opener at the Staples Center in
Los Angeles on May 3.

2 Kenny Chesney greets SiriusXM executives
at a private concert for SiriusXM listeners
at New York's Highline Ballroom on May Ito
kick off "SiriusXM Sounds of Summer." From
left are SiriusXM's John Marks, Chesney and
SiriusXM's Steve Blatter and Ross Zapin.

3 Lady Antebellum rings in the release of new
album Golden with Citi. From left are Lady
AS Charles Kelley and Hillary Scott, Citrs.
Jennifer Breithaupt and the trio's Dave
Haywood backstage at the McKittrick Hotel in
New York on May 7.

4 The Grammy Museum's Robert Santelli,
"Little Steven" Van Zandt and Rock and Roll
Forever founder Dr. Warren Zanes (from left)
attend the Rock and Roll Forever/Grammy
Museum launch of a Web -based music
curriculum at New York University on April 24
in New York.

5 Members of the Grammy Foundation
pose with performer Esperanza Spalding
at a concert in Washington, D.C., on May 5.
From left: the Grammy Foundation's Kristen
Madsen, Spalding, BET's Debra Lee and
Centric's Paxton K. Baker.

6 Composer Brian Tyler (left) and writer/
director Shane Black smile at the premiere
of Walt Disney Pictures' "Iron Man 3" at the El
Capitan Theatre in Hollywood on April 24.

7 Power play: Honorees, hosts and performers
unite on the red carpet ahead of the T.J. Martell
Foundation's "Women of Influence" Awards
at Riverpark in New York on May 7. From left:
singer Elle Varner, who performed; honorees
Joanne Camuti (director of American Airlines),
Lori Stokes (WABC New York anchor), Liz
Smith (journalist/columnist), Marcie Allen
(president of MAC Presents) and Dr. Margaret
I. Cuomo; "Weekend Today" personality Jenna
Wolfe, who served as host; and T.J. Martell
Foundation CEO Laura Heatherly.

8 ASCAP's Brendan Okrent, singer Katy Perry
and ASCAP's Loretta Munoz and Sue Drew
(from left) celebrate the eighth annual ASCAP
"I Create Music" Expo at the Loews Hollywood
Hotel in Los Angeles on April 18.

8

INSTAGRAM US! #BACKBEAT

Cheap Trick marks the 35th anniversary of Live at Budokan at the
John Varvatos boutique in New York. @bighassleken Adam Block
(President, Legacy Recordings), Tom Petersson (bass), Robin
Zander (vocals, guitar), Rick Nielsen (g altar), John Jackson (VP
AAR, Legacy Recordings), Marisa Magliola Jeffries (Associate
Biroctor Marketing, Legacy Recordings) @billboard #Backheat

To get your Instagram photos onto Billboard.biz, tag @Billboard
and include #Backbeat in the caption, along with the who,
what, when and where. One submission will be featured in the
Magazine every week.
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BACKBEAT PLACES

Ryan
Bingham,

right the
view at Cave

B Winery;
bottom right

the Yellow
Church

Cafe's Holy
Molly burger.

and full houses for rent. With a group
of people, a house is perfect; you can
shower and prepare your own food as
needed. -Nate Prudhon, DJ/senior
traffic coordinator, KEXP Seattle

It's all about the camping. So much so
that it's been bundled with the ticket
for the last three years. If you don't
camp, you don't get the full experience.
-Adam Zacks, founder/producer,
Sasquatch!

I recommend coming and staying in an
RV.-Sharon Van Etten

Cave B Inn & Spa is hands down the

BIZ HOT SPOT
Backstage anywhere, but especially
at the main stage: There's great, free
coffee, alcohol, snacks and ice cream.
-David Dickenson

AFTER HOURS
Party in the camping area or at the El-
lensburg Holiday Inn. -Seth Hubbard

MUST HAVE
Summers in the Gorge bring unpredict-
able weather. Past years have included
hailstorms and heatstrokes. The venue
has covered misting stations you can
walk into when it's especially hot out.
Be sure to check the forecast before you
pack, but either way you'll want cold -
weather and wind -preventing cloth-
ing for the later performers. -Nate
Prudhon

DON'T MISS
Ryan Bingham, mainly because I love
that Adam Zacks has been putting a
great country artist in the festival for
the last couple years. Also, I'm sure
Father John Misty will put on another
amazing show as he's been doing for
the last 12 months. -Wes Howerton

Catch Japandroids and Danny Brown.
They always put on really engaging,
exciting shows. I'm really curious to see
Disclosure as well. Local acts that out-
of-towners should not miss include Erik
Blood and OC Notes. -Jason Baxter,
in-house publicist, Hardly Art Records

LOCATION, LOCATION
There are some trees at the top of the
hill overlooking the amphitheater, and
that's a great place to cool off with the
added benefit of one of the most spec-
tacular views on the entire West Coast.
-Jason Baxter

The setting is what really makes this
festival truly spectacular. There are
few things better than watching your
favorite band on the main stage while
the sun sets over the Columbia River
Gorge. -Wes Howerton

-Colin Stutz

@mackle-
more
Thrilled to
be one of the
headliners
at this years
Sasquatch
Festival!!

@XDanny-
XBrownX
Sasquatch
Festival is
gonna be
tight... I'm
glad to be
apart of it
this lineup is
crazy

@the-
lumineers
Last week
to enter for
a chance to
win a Trip
and VIP
Passes to @
Sasquatch!

@reignwolf
plays @
Sasquatch
Music Fes-
tival! Friday
May 24 at 5
pen!

[ Rituals
Sasquatch! Festival

The ins and outs of the Memorial Day weekend
music blowout, where roots and

rock join forces in the Pacific Northwest

(Quincy, Wash., May 24-27)

GETTING THERE
Flying to Seattle and driving is prob-
ably the easiest way to get there. I have
driven from San Francisco twice and it
takes forever. -Seth Hubbard, label
manager, Polyvinyl

Come a day early. You'll beat the traffic
on Silica Road and have plenty of time
to track down illegal treats in the camp-
ing section. Then you can wake up at a
reasonable hour and still easily catch
the opening acts. -David Dickenson,
founder, Suicide Squeeze

STAY HERE

Vantage Riverstone Resort has camp-
ing, RV hookups, motel -style rooms

Nora
Kirkpatrick
of Edward
Sharpe & the
Magnetic
Zeros and
Jason
Baxter

best place to stay. It's located within
walking distance of the Gorge Amphi-
theatre. I highly recommend the stand-
alone cliff houses. -David Dickenson

DRINK UP
Cave B Winery. You can get a really
cheap and amazing flight during the
festival, and the winemakers-like

pretty much everyone in the Pacific
Northwest-are super nice. -Taylor
Rice, Local Natives

GRUB HUB
I often grab breakfast at the Palace
Cafe in downtown Ellensburg before
I head back out to the festival. -Wes
Howerton, band manager, Barsuk
Records

Off -site, the Yellow Church Cafe is a
huge hit with the Ellensburg crowd.
-Adam Zacks

The Domino's Pizza booth and the
elephant ears; just don't eat them
together. -David Dickenson

SIDESHOW
There's hiking and a trail that leads
you down to the river right below. I'm
not sure if you're allowed to swim in
it but, seriously, it's so close. -Nora
Kirkpatrick, Edward Sharpe & the
Magnetic Zeros

TRAFFIC MAGIC
Beware of the first day. I'll never forget
hearing of the backups into the festival,
and the story of Yellow Ostrich having
to get a police escort into the venue
to play their show in time. -Michael
Benjamin Lerner, Telekinesis



BACKBEAT PLAY

Gear
Arena -Ready Sound
When Bon Jovi, Kelly Clarkson and Blake Shelton need to blast out the hits, they turn to super -producer John Shanks

"I came up from the other side of the glass," says John
Shanks, perched in front of the massive Neve mixing
board dominating his control room. Today, the stats
alone confirm Shanks' rank at the apex of popular mu-
sic's most versatile and successful producer/songwrit-
ers. Moving effortlessly from the superstars of rock
(Sheryl Crow, Fleetwood Mac, John Mayer, four Bon
Jovi albums that include the group's upcoming effort),
pop (Kelly Clarkson, Miley Cyrus, Celine Dion) and
country (Keith Urban, Rascal Flatts, Blake Shelton),
Shanks has collaborated on 45 No. r singles across
numerous charts, and contributed to more than go al-
bums that reached the Billboard zoo's top spot.

The 47 -year -old got his start, however, as a sideman:
Barely out of his teens, he found himself playing guitar in
R&B powerhouse Teena Marie's touring ensemble, and
later became a pivotal member of Melissa Etheridge's
crack backing band. "Coming from being a musician
and songwriter, I can identify when the problem isn't,

"If you're not editing
yourself, you can
feel that energy
and enthusiasm in
the music."

say, the drum sound, but what chord change is needed
to set up a melodic lift," he notes. "That's my strength,
and my struggle: how to make a chorus pop so that the
second you hear it, you're like, 'Wow, that's that song!'"

Shanks' current creative lair is Henson Studio C,
located in what was formerly the legendary A&M Re-
cords studio complex, in Los Angeles. It's a storied
room, the place where stone classics from Joni Mitch-
ell's Blue to Carole King's Tapestry were recorded. "The
history alone gets artists excited to work here," he says.

His craft is prized not so much for a trademark sound
as a contemporary sensibility based on drawing the best
out of even the most iconic act. Equally influenced by
Bob Dylan and Crosby, Stills & Nash as he is by Massive
Attack and Peter Gabriel, Shanks' productions prove
distinctly modern, all while committed to standout per-
formances. His workspace reflects this balance: A Mac -
driven Logic system designed for quick beats and sam-
ples hums alongside a top-notch selection of vintage
analog outboard gear. As befitting a man entrusted with
A -list axemen like Richie Sambora and Eddie Van Ha-
len-and a virtuoso guitarist himself-there's no short-
age of stellar six -strings, amps and pedals at Studio C.

"I have 3oo guitars, including a '59 Les Paul," Shanks
says. "That's a $25o,000 guitar, but is it better than oth-
er ones I might use more? They're all tools." As such,
everything at Shanks' disposal is dedicated to capturing
inspiration on the fly. "The best ones always come re-
ally quickly," he says. "It's almost like Jackson Pollock
writing and recording-all about action and trusting
your instincts. It's lightning in a bottle." -Matt Diehl

Name: John Shanks

Provenance: Los Angeles by way of New York.

Big break: Co -producing Melissa Etheridge's
gold -certified 1999 effort Breakdown, which
was nominated for an album of the year
Grammy Award. "I started as the guitar
player on that record. Melissa was trying out
a producer, and it wasn't going well. One day,
she walked me out the back door, sat down on a
bench and said, 'John, I think you're ready. I want
you to produce my al bum, starting tomorrow.'
She was coming off selling 10 million albums; it
was like a stamp from the queen."

Current projects: Shanks recently completed
forthcoming albums from Bon Jovi and Goo
Goo Dolls. This month he begins work on
Colbie Calera next full-length. "We're going to
record on the beach-literally," he says with a
laugh. "I'm going to walk Colbie outside with a
microphone and headphones and actually track
her singing on the sand."

1 '1 have a lot
of Gibson ES
335s. This
is the model
Dave Grohl

2 "That wall
of amps is
just bitchinl
I've got a
'52 Fender
Deluxe,
a'54 Vox
AC30 and
a Supro-
that's the
amp Jimmy
Page used
on the first
Led Zeppelin
album."

3"These are
my favorite
pedals:
natural
overdrives,
treble
boosters,
Tone
Benders like
Led Zeppelin
used to use,
a Ratto get
Jeff Beck -
style tones."

4"This old
Wurlitzer
has been
signed by
Elton John,
Mick Jagger,
Bon lovi
and Steven
Tyler."

5 1 bought
this old
Pioneer
reel-to-reel
player on
eBay."
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MUSIC AWARDS

The
Year

On The
Charts

With the 2013 Billboard Music Awards rapidly
approaching, we caught up with 12 of the

BBMA finalists and performers to help recount
the incredible high points, new discoveries and

memorable moments that caught their ears
during the past 12 months. Tune in to ABC on

May 19 at 8 p.m. EST to watch the action live at
the MGM Grand Garden Arena in Las Vegas, as

host Tracy Morgan welcomes the biggest names
in music to the stage.
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THE LUMINEERS
Peak Single "Ho NOV." No,

3, Dec. 29, 2012
NO. OF

HOT 100

SINGLES

2
NO. OF

BB 200
ALBUMS

1

Peak Album The
LUMitle215, No. 2, Feb.

9,2013

Breakthrough hit "No Hey"

has hit No.1 on Adult Top

40, Rock Songs, Triple A.

Adult contemporary and

Akernative.

0

TAYLOR SWIFT
Peak Single "We Are Never
Ever Getling Back Together."

No.1 (three weeks). Sept

2012

Peak Album Fearless, No. 1

Ill weeks), Nov. 29,2008

She's the only woman to

have Sad two albums sell

at least I million copies in
a week.

NO. OF

HOT MO

SINGLES

58
NO. OF

BB ZOO

ALBUMS

7

LOOKING BACK ON THE PAST YEAR, WHAT
WAS THE HIGHLIGHT FOR YOU?

Taylor Swift: For me, the highlight of this year was that fans went
out and bought more than a million copies of Red in its first week of
release. That was such an unbelievable feeling, knowing that many
people wanted to hear about the last two years of my life. When I put
out an album, it's like me releasing my version of events, the way I
felt at my highest and lowest points. Sharing that with the world is a
vulnerable position to put yourself in, and having it be so celebrated
by my fans was almost an indescribable feeling of joy and relief and

"Oh, good, they understand me."

Florida Georgia Line's Tyler Hubbard: Winning our first award
at the Academy of Country Music Awards was pretty epic.

The Lumineers' Neyla Pekarek: This was kind of our year on
the scene. Within about three weeks we did "Saturday Night Live,"
the Grammys and then a huge tour in Europe. One of those things
would've been the highlight for an entire year, but that's kind of
been the pace of the year since the record dropped. Even last night,
we played the biggest headlining show we've ever played.

Carly Rae Jepsen: To be honest, it was really incredible to be at the

BILLBOARD I MAY 18, 2013

Billboard Music Awards last year. It was my first
event outside of Canada.Iwore my first designer
dress, Dolce & Gabbana, which to this day is still
my favorite piece ever. I was just in awe of the
whole thing: It was my first time debuting "Call
Me Maybe" on TV. I can just remember feeling
a bit like Alice in Wonderland. To go back again
this year, and just to be nominated and get to be
a part of the night, is so cool.

Miguel: I'll never forget driving around L.A. for
a couple days before the Grammys, to rehearsal
and all of that, and catching Grammy billboards
that said "The world is watching." I couldn't
fathom how many people were watching the
Grammys, until after. It was really special. It defi-
nitely felt like it was a breakout moment for me.

David Guetta: I literally had to beg Sia to be
on "Titanium." She wanted to be a writer but
not be the artist. That record has become one
of the highlights of my career so far-and hers.
It has so much emotion and depth. Now she
is writing for Beyonce and Rihanna. She has
so much talent; I am really happy that I could
help share this with the world.

"I really like
the P!nk song
with the guy
from fun.,
'Just Give Me
a Reason.' The
first time I
heard it, that
song healed
me." -PSY

Fun.'s Nate Ruess: We made the album that we wanted to make and, after so many years, what
we're doing finally caught on to the mainstream. Jeez, the whole year has been a highlight of my
life in music thus far.

WHAT SONG REALLY MADE AN IMPACT ON YOU THIS YEAR?

Swift: I'm obsessed with "Cruise" by Florida Georgia Line. It's the catchiest thing I've heard in
years, and I love the Nelly version too. They're out on tour with us right now, so I get to hear it all
the time. I'm also absolutely smitten with "I Love It" by Icona Pop. It's the way reckless abandon
sounds in my head. I play it right before I go onstage.

Icona Pop's Aino 'aura: A couple of weeks ago, we saw the band Alt -J and they have this song
"Breezeblocks" that has been on repeat since we saw them. I mean, before every show. It makes
you want to dance.

Florida Georgia Line's Brian Kelly: We're big fans of "I Drive Your Truck" by Lee Brice. It's
one of the best country songs we've heard in a long time. It's an amazingly written song.
Hubbard: I lost my dad when I was zo and so it just really hits home.

Ruess: The new Lady Antebellum single, "Goodbye Town." As far as adult pop music, I don't
think anything else comes close to it.

CONA POP
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Pekarek: I love that whole Jack White album Blunderbuss, and I
thought "Love Interruption" was a really interesting single to pick.
Using the bass clarinet in a mainstream song is a pretty cool move.
That whole record was pretty spectacular.

The Band Perry's Kimberly Perry: We really love the song "Stay"
by Rihanna and Mikky Ekko. I remember watching them perform it
for the first time. Man, it was just so emotional. Rihanna was kind of
shaking when she performed the song. I immediately downloaded
it off iTunes following that, and now it's on repeat on the tour bus.
And I also love it because Mikky is a writer in Nashville and it's cool
seeing a Nashville representative on pop radio.

One Direction's Liam Payne: I personally love "Let Her Go" by
Passenger-both the lyrics and the melody are really beautiful.

Ed Sheeran: The Lumineers' "Ho Hey" was definitely one of the
most impactful songs for me, for good reason. When that song
popped, it just changed the whole setting in terms of radio airplay.
It was all EDM for a while and then suddenly more bands like that
were getting played. It was definitely hard to get "The A Team" on
the radio when [it first came out] because radio can only play a cer-
tain amount of slower tunes, but "Ho Hey" paved the way for artists
like me to get played.

Jepsen: "We Are Young" from the band fun. is so good. That intro
is unpredictable, and then when it hits the chorus it just feels great.
Everything about a pop song that I love is in that song.

PSY: I really like the P!nk song with the guy from fun., "Just Give
Me a Reason." Last February I did a seven -city tour in Australia. I
was in Melbourne after one show, and the weather was so hot. I was
moving out of my hotel and the song was on the radio. The first time
I heard it, that song healed me. That and the Bruno Mars song "If I
Was Your Man," a very touching soul song for me.

Miguel: Kendrick Lamar's "Write About Me." I haven't heard a hip -
hop song like that in a long time. It's really creative. I can't explain
it-but when you hear it, you'll understand.

Guetta: There are so many, but there is one woman who is outstand-
ing: Emeli Sande. She deserves to break in America. We worked to-
gether on a show before her first hit in the U.K. and she went on to
sell more records than anyone for a debut artist. She has soul, class,
and her lyrics are incredible.

WHAT NEW TALENT EMERGED OR CAME
INTO HIS OR HER OWN THIS YEAR THAT
BLEW YOU AWAY?

Swift: Tegan & Sara have been around for years and I've always
loved them, but I feel like they really stretched sonically on this

new album, Heartthrob. I was just so
impressed by it, and there isn't a song
on it I don't love. So I guess, in my mind,
I categorize them as the new Tegan &
Sara. To see artists evolve like that is so
inspiring.

Kelly: Somebody outside of country
music that I found out about a couple
of months ago was Ed Sheeran. I love
his sound because he can do so many
different things. One second he's sing-
ing, and the next second he's kind of
rapping. I'm a big fan.

Pekarek: Alabama Shakes are a stel-
lar group. It was really neat to see them,
we caught them when they were at the
Grammys when there was so much
mainstream music. There's something
awesome and raw about them. That
whole record was really great from start
to finish, which is a hard thing to do.
They're great musicians, and Brittany
Howard is a really, really great singer.
It's something that has that old throw-
back to it, but it also has this new vibe
with a new twist.
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Jepsen: Fun. I think they're incredible. I love that they've broken all of the song -
writing rules. For that I say, kudos to them.

The Band Perry's Reid Perry: For all three of us it was the band fun. We love the
fact that they're bringing back the band culture. I felt rock'n'roll was kind of on the
back burner, and they're doing a great job bringing back that type of music.

Payne: Frank Ocean's album was amazing.

Jawa: We would have to say K.I.D.S. They're super good. We saw their first show
at South by Southwest. She's so cool. It's almost a bit cloud -talky in a way and it
sounded very fresh.
Icona Pop's Caroline Hjelt: And it's nice to see a woman lead singer who knows
how to dance!

Sheeran: An artist called Passenger. He's an amazing singer/songwriter. I had
him on tour with me for a long time and now he's No. i in almost every country
around the world, apart from America. He's going to be coming here soon.

Miguel: I just discovered Sohn. He's really special. He has a song called "The
Wheel," and the opening line is "I died a week ago." It's an interesting way to begin
an allegorical song. He's definitely an artist to watch.

FLORIDA GEORGIA LINE
Peak Single "Cruise," No. B,

May 11,2013
NO. OF

HOT 100

SINGLES

2
NO. OF

BB 200

ALBUMS

2

Peak Album Here's to the
Good Times No.1, March

23.2013

The duo has topped the

Country Airplay tally with its
Mst two chart Ms: "Cruise'
and "Get Your Shine On."

Guetta: I'm always listening out for and supporting new talent. There is a young
DJ/producer, Nicky Romero, that I have been working with and helping develop.
He's amazing! He just had a No. J. in the U.K. with another great young artist, Avicii.

Ruess: Kendrick Lamar. I just love the album and think he's something I haven't
heard yet in hip -hop.

WHAT WAS YOUR FAVORITE MUSIC -RELATED MEME
OR VIRAL VIDEO THIS YEAR?

Swift: I like the app where you can make your own memes. I make memes all the
time and send them to my friends. I also love basically any cat -related You'Tube
video. Yes, I'm that girl. And I thought the goat video for "I Knew You Were Trou-
ble" was brilliant-I showed it to everyone on my tour.

Kelly: We got a lot of laughs out of the Taylor Swift video. I don't know if we had a
favorite, but I know that was one of them.

Miguel: The goat screaming videos are hilarious.

Pekarek: The whole band loves the goat scream. We actually found one of "Ho
Hey" with the goat screaming as well. It's sort of flattering when you're amongst
these silly things like that.

Ruess: I don't know what a meme is. I go on the Internet to check basketball
scores. But "Gangnam Style" was the shit!

Jepsen: What's a meme? I don't even know that term! I did enjoy when "Call Me
Maybe" went viral because it sure helped push the song, but other viral things
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that I loved this year? no% "Gangnam Style." I was lucky enough
to meet PSY when we were in Europe and he personally taught me
the dance. Well, at least the handshake part. I wanted him to go the
full-blown extent, but I didn't get my wish.

Kimberly Perry: We all got into the "Gangnam Style" party vibe.
We all watched it together at the same time and immediately tried
to figure out the dance.
The Band Perry's Neil Perry: We played in Europe with Brad
Paisley and at the last show, when the last song went up, we did the

"Gangnam Style" dance.
Kimberly Perry: And the crowd started doing it too. It almost be-
came this universal language in one song. I had no idea what the
song is saying really. The dance says it all.

Sheeran: There was a parody video of someone who did a version
of "The A Team" that's quite funny. "Gangnam Style" is great. I
loved how everyone went nuts when it came out.

PSY: I've gotta talk about my new video, "Gentlemen." It has a
lot of likes and a lot of dislikes [on YouTube] at the same time-

a lot of fans and a lot of haters. You
can't make everybody feel inspired.
Both sides should exist. But with

"Gangnam Style," most of the country
didn't have any haters with the video,
with the music and with the dance
moves. That was abnormal. So liter-
ally I was used to an abnormal situ-
ation, and one day I considered the
abnormal situation to be the normal
situation. I was spoiled with all of
the likes and fans. Then I released
the "Gentlemen" video and the first
day, second day, third day every-
body seemed to like the video. So the
spoiled side of me was like, "OK, this
one works." But on the fourth day, as
is normal and understandable, given
that it's a culture product, there were
a lot of dislikes. So, now things are
back to normal for me. And I really
like this situation.

Guetta: "Harlem Shake," for sure. I
love the way that the video-and, most
of all, the dance-became owned by
everyone. Some people make music,
others play it. But unless it connects, it
means nothing, except to the creator.
Every beat I make I want to make peo-
ple engage. My record company, Capi-
tal, even made their own version too.
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WAS THERE A SURPRISING SOUND OR MUSIC TREND THAT
PRICKED UP YOUR EARS?

Swift: I love that ballads became huge hits this year and that unexpected songs and artists got
lots of airplay. Ed Sheeran, the Lumineers and fun. are some of my favorites right now, and
they've all had big hits with songs that have substance and real instruments. I like it!

Pekarek: I'd say the music of Alabama Shakes or any of the acoustic or throwback bands that are
now a part of top 40 radio. I see it happening in a lot of aspects of life-people wanting to make
that homegrown sound, in the same way that people are starting to grow their own vegetable gar-
dens and have chickens to lay eggs for their fridge. I think it's the same with music. Technology
has kind of taken over in so many ways, so it's refreshing for people to have something stripped
down or a little bit rough. It's the same thing that's creeping into top 4o radio and pop albums. It's
a pretty cool juxtaposition that's going on there.

Jensen: I love what I'm hearing right now on the radio. There's a sort of homegrown folkiness
to pop music, and there's sincerity to it. Having grown up in a household where my parents were
inspired by folk music, it's cool to hear Mumford & Sons get some light shed on them.

Hubbard: I thought the Weeknd and Wiz Khalifa and that hip -hop sound that's a lot different
from what we're used to is great. It's cool to see music is evolving. Even in country music this
year, it's taking a little bit of a turn with more pop and rap and rock. We're just kind of putting
them all together.

Kimberly Perry: British EDM is definitely one. Getting to go over and play in Europe, we've
been introduced to a lot of new sounds, like Ellie Goulding. Emeli Sande is another one. That
sound has really been opened up to us.

Hjelt: Trend -wise, it feels like the '9os are back, which we love, of course. We just want to hear
even more '9os vibes on the radio.

Sheeran: I don't know what's happening in America, but definitely in the U.K., more guitar -
driven bands are coming back. That's nice to see. Trap music seems to be getting big at the mo-
ment-very minimal beats and slow
rap. I was interested to see it get so big
commercially.

Miguel: That trap sound that infil-
trated a lot of electronic hip -hop and
electronic dance stuff was pretty inter-
esting, pattern -wise.

Guetta: I'm always searching out
new beats; I'm working on my new al-
bum now, so if I told you I would spoil
the surprise!

Ruess: A little more of the electronic
side. It was never something that in-
terested me in the past, but I went to a
Skrillex show and was converted from
there. It was amazing, and the positive
reaction from the crowd was some-
thing you don't get much nowadays.
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PSY: I was shocked with the "Harlem Shake," because at
that time I was preparing a new single. Most artists feel the
same way when they are preparing something, because they
are not doing anything: I'm down, I'm nothing, I'm stuck. At
the same time "Harlem Shake" came out and everyone did
the "Harlem Shake" dance, every media outlet kept saying,

"Goodbye `Gangnam Style,' hello 'Harlem Shake.'"

WHAT MUSIC TREND HURTS YOUR EARS?

Pekarek: I'm not really keen on a lot of the Auto -Tuned stuff:
It definitely has its place in some styles of music, but I think
what we do, we try to keep it as raw as possible. I like imper-
fections. Back in the old days, you had a lot of these incred-
ible vocalists. Like, you hear an Aretha Franklin track and she
has an incredible voice; there are all kinds of little errors that
are gorgeous. I don't like to lose a lot of that.

Swift: I don't like to feel like I'm in a club when I'm in my car
and I turn on the radio. Anything that ceases to be a song and
just sounds like house music kind of stresses me out.

Hubbard: Man, I've never been a huge fan of techno, or the
whole . . . what's the Skrillex kind of music? That stuff took
some time to grow on me-the dubstep, techno vibe. But I'm

really starting to get used to it and like it now.

Kimberly Perry: We've got everything from country to Skrillex on our iPods.
When the music's turned off, that hurts our ears.

HOW DO YOU LIVE LIKE A HIGH ROLLER WHEN
YOU'RE IN LAS VEGAS?

Hjelt: Vegas indulgence? Oh, hell yeah. We recorded our video there. Let's just put
it like this-what happens in Vegas, stays in Vegas. Last time we were there, Aino
lost her phone in the desert. We had a very good time and we're very excited to go
back for the Billboard Music Awards. I'm really bad at gambling, so I like to stay at
the pool area and drink cocktails.

Jepsen: I love the idea of going to Vegas and winning a gazillion dollars, but I'm
sure that would never happen to me because I'm way too cheap. I'm only ever like,

"OK, this is my $ioo, and I'm not spending more than that." And then I just stretch
it out, and I slowly lose my $ioo. That's how I play in Vegas.

Sheeran: I like Blackjack, but try to avoid it. I was very lucky the first time I played;
I got a $ioo chip from my friend and won $3,000, so every time I go back I'm try-
ing to do the same thing.

Miguel: Something about that place makes it OK to spend a lot more money shop-
ping than I normally would. I'm not lavish like that. But for some reason I feel like
it's OK to do it there.

Kimberly Perry: Shopping, because every store I'm obsessed with is in like two
square miles of each other and that can be really dangerous.
Neil Perry: Every time we go to Vegas, my brother Reid and I are like professional
shopping bag carriers.

Guetta: For the record: I make beats,
eat, make beats, play beats, sleep, fly,
then repeat. Doesn't matter if it's Ve-
gas, China, Ibiza, wherever. That's my
life. That's my indulgence. Making
beats. Making people dance.

PSY: I want to live like a high roller, so
why do I live life as a workaholic?

Ruess: I'm really big on the buffet.

Swift: Room service. I don't care. I
love it. 0
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Tracy Morgan
The 2013 Billboard Music Awards host
harbors his own recording dreams

"I see treeeees of greeeeen, red roses t00000 ..." Ten years after
leaving "Saturday Night Live," Tracy Morgan's eyes still light up
when he morphs his voice into a gravelly croon for a pitch -perfect
Louis Armstrong impression. He brings "What a Wonderful World"
to a quick halt, flashes a warm smile and says with utmost sincerity,

"I love to sing that song."
The unhinged energy that has been Morgan's calling card for

nearly two decades-first on "SNL," then "3o Rock," and with
years of stand-up experience-becomes something else entirely
whenever he discusses music: a giddy enthusiasm rooted in deep
reverence for classic R&B, hip -hop, jazz and pop music. The host
of the zo13 Billboard Music Awards says that Michael Jackson is
his favorite artist and can gab without end about Rakim's lyrical
skills, but he can also appreciate the itch that Justin Bieber's music
scratches for a younger generation. "When I was coming up, we
had our 'Double Dutch Bus,' we had New Edition. I'm a 44 -year -
old man, but I can appreciate the skills. I respect what he does for
that generation," Morgan says.

"When I was little, my father was a musician and vocalist, so there
was always music playing in the household," he continues. "I listen
to classics a lot-it sparks nostalgia for me. But I'm also paying atten-
tion to people like Miguel, Taylor Swift, Jay -Z and Kanye West."

After hosting the VHi. Hip -Hop Honors in 2008 and 2009,
Morgan says that being the MC for the Billboard Music Awards is
a special opportunity for a longtime music lover. "It's the music
industry! And I get to be a part of that. It's awesome," Morgan
says. And although he's continued doling out button -pushing
comedy on his current Excuse My French stand-up tour (running
through June) after "30 Rock" aired its last episode in January,
Morgan admits that he's mulled a full-fledged music project.
After all, fans still ask him about "Werewolf Bar Mitzvah," the
tossed -off "3o Rock" musical gag that has developed something
of a cult following.

"My son [Tracy Morgan Jr.] is a producer-maybe one day we'll cut
an album of covers," Morgan says. "It'd be old -school R&B classics:
El DeBarge, maybe a few Michael Jackson tunes, the Isley Brothers,
New Edition. Who knows? Maybe someday." -Jason Lipshutz
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RAPPER
WITHOUT BORDERS

Once an outsider from Morocco,
French Montana has made
powerful friends on his way to
rap stardom. On debut album
Excuse My French he attempts to
stand on his own-with a pile of
money to fall back on

BY REGGIE UGWU

E
ven among rappers, French Montana's love of
money runs deep. Here's a short list of things
that come before his bank balance: his family
(both parents, now separated, and two younger
brothers) and his friend the rapper Max B, who
was incarcerated in 2009 for conspiracy to com-
mit murder. But spend any amount of time with
the 28 -year -old Moroccan -born, Bronx -raised

MC, whose debut album, Excuse My French, is due May 21 on
Bad Boy/Universal, and conversation quickly veers to a differ-
ent subject. He talks about his cash with a relish that would
make Goldman Sachs CEO Lloyd Blankfein blush.

"In school, my favorite subject was math," Montana offers on a
tour bus in Texas, fresh from a headlining spot at Fader Fort dur-
ing South by Southwest. "That's where I learned to count money."

Born Karim Kharbouch in Rabat, Morocco, Montana has
gone from hip -hop outsider to one of the genre's most bank-
able hitmakers. He's known for massive -sounding, boister-
ous coke rap and trap music-the kinds of songs built for
blaring out of car windows during the more pleasant months.
Even without a major -label album to his name, the string of
immediately recognizable singles that Montana has either
authored or appeared on would make many more -estab-
lished rappers envious.

First came the 2011 breakthrough single, "Shot Caller," on
which a wheezing trumpet conjures a scene from the Al Pacino
film that gave Montana his surname. Then in 2012, the ubiqui-
tous "Stay Schemin'" with Rick Ross followed, introducing the
world to the viral verb "fanute" (Urban Dictionary: "to swap, to
go from ashy to classy, to flip"), which was derived from a mis-
hearing of Montana's lyric "From the hoopty coupe." His big-
gest hit, though, arrived later that year-the thunderous, z Live
Crew -sampling strip club anthem "Pop That," which featured
guest turns from Ross, Lil Wayne, Drake and 2 Chainz and hit
No. 2 on Billboard's Hot R&B/Hip-Hop Songs chart.

"A lot of people think, 'Oh, he just caught a hit,"' Montana
says of the reaction to his success. "But they don't see all the
mixtapes, DVDs and all the groundwork that we've been put-
ting in for years. My album is to years in the making."

In 2003, Montana was a little-known local rapper who went

PHOTOGRAPH BY TREVOR TRAYNOR

simply by "Frenchy" or "Young French"-monikers
derived from his homeland's 2oth-century colonizers.
Videos of a scrawnier, almost hyperactive Montana par-
ticipating in underground rap battles can still be found
online. As a child, his twin loves were soccer and hip -hop,
and when he arrived in the United States in 1996 thanks
to his father's work visa, he fixated on zPac's All Eyez on
Me, which had been released the same year.

Without the money to pay for college, he dropped
out of high school (Theodore Roosevelt in the Bronx,
which was later shuttered due to poor retention rates)
and dove headfirst into a rap career. In the days before
YouTube or Facebook, he started the underground
DVD series "Cocaine City," in which he interviewed
other rappers and filmed them freestyling in alternate-
ly gritty and exotic locations around New York. Most
of the show's early installments feature segments with
Montana himself taking a turn at the mic.

"I was trying to find a platform," he says of the DVDs.
"It was a way for me to make money and promote my-
self at the same time."

It was a slow grind, but eventually the right people
began to take notice. Between 2009 and 2011, Mon-
tana was variously associated with Grammy Award -
nominated singer Akon's Konvict label and rapper Guc-
ci Mane's 1017 Brick Squad crew. While talks with both
camps never ended with his signature on a dotted line,
Montana displayed a rare knack for cultivating indus-
try relationships and building alliances. He released
joint mixtapes with Max B out of Harlem and Juicy J of
Memphis, adopting a facile, plain-spoken persona and
vaguely Southern cadence that translated equally well
in disparate environments.

By the time of "Shot Caller" in 2011, the good will
that Montana had accrued from years of percolating

Team Montana
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in the underground paid off. The track led to a rare bidding war
waged by virtually every important hip -hop label, with Montana
eventually signing with Sean "Diddy" Combs' retooled Bad Boy
Records. In keeping with Montana's history of reaching across
the aisle, however, Excuse My French was executive -produced by
Combs and Montana -kindred -spirit Ross, whose Maybach Mu-
sic Group has been something of a second home.

"Is it important to have a crew behind me?" Montana asks,
summarizing a question about his diplomatic proclivities. He
chews on the thought for a moment before answering. "No, it's
important to have me behind them. That's how I look at it. You
can't just roll with a situation like you're depending on somebody
to help you. You're supposed to help the situation, whatever the
situation is that you're in."

In February at Daddy's House studios in New York, Montana
resembles a king in his court. He's wearing large, black Versace
sunglasses accessorized with gold jewelry and sits in front of
a console eating two dinners at once-fettuccine alfredo and
chicken parmesan. It's the night before he sets out on a 17 -city
headlining tour, his first, and he's generous with two bottles of
liquor resting on a small black table next to him. He personally
pours drinks for his entourage and two reporters.

"This is a French Montana album listening," he says. "You're
supposed to enjoy yourself!"

Excuse My French, like most of Montana's previous output, is
heavy on collaborations (M.I.A., Lana Del Rey and the Week-
nd are a few of the more unpredictable gets), but it's one of
the album's few solo tracks that truly excites the rapper. The
song "Ain't Worried Bout Nothing" was released in April as
the project's third single, following last year's "Pop That" and
February's "Freaks" featuring Nicki Minaj. "Ain't Worried Bout
Nothing" is marked by a skittering, steely instrumental over
which Montana delivers each of his lines ponderously and with
a hard stop, deliberately emphasizing his point. On the chorus,
he barks the song's title repeatedly, burying it in the listener's
memory with an effectiveness that recalls his peer and occa-
sional collaborator 2 Chainz.

Bad Boy president Harve Pierre offers an explanation for
why there hasn't been more solo Montana material. "It's really
not about him needing other people on his records. It's about
other people wanting to be a part of what he's doing," he says.

"They see the work that he's put in over the past to years and
they relate to it. They know that he's real."

Promotionally, "Ain't Worried Bout Nothing" will be followed
by a campaign that includes is -second TV spots and 3o -second
online ads targeted at major music networks and hip -hop websites,
respectively. Additionally, Pierre says Montana will be calling into
hip -hop radio DJs across the country "every other day" in May
until the album's release date. The new single and the album as
a whole represent an overt attempt to prove that Montana can,
after all, stand on his own as an artist. A similar thirst for inde-
pendence, nurtured during a lifetime of being in but not of vari-
ous groups, drives the rapper's quest for financial wealth as well.

"Money is the most important thing because there might be a
time when you have no label behind you and you have to carry
yourself," he says. "Money is the only thing that can shield you."0
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A Raft Of

INTELLIGENCE REPORT

Metadata:
A New
Chance
To Move
Business
Forward
By Glenn Peoples

The music industry and its
partners could generate
millions of dollars in savings,
foster new businesses and
make music discovery more
fun for fans-if everyone could
all agree on standards for
music metadata.

Opportunities
The worldwide music industry has
great ambitions to create global
registries to help solve the metadata
challenge. Is a private database with
all the industry's key data points in one
place the holy grail? That's what the
Digital Data Exchange sets out to be

Metadata may be the least sexy part of music, but today's
music business cannot reach its potential without it.
Good metadata provides transparency. It allows rights
holders to be located and paid correctly and promptly.

And it drives music discovery and powers new features and services.
The global music industry can't operate optimally without it.

The best way to understand metadata is to consider all the data
that piggybacks on sound recordings and musical works, the under-
lying compositions in a sound recording. Basic metadata includes
artist name, song title, album title, record label, music publisher(s)
and songwriter(s). Deeper metadata, the kind that is needed in a
global industry increasingly fueled by synchronization and micro -
transactions, would be such fields as songwriter splits, backup
musicians and singers, and location of recording. Yet another layer
of metadata might include fields like beats per minute and mood.

Registries exist elsewhere in the business world to clarify
rights and encourage commerce. The World Intellectual Property
Organization (WIPO) is the United Nations agency that handles
the registries for patents, trademarks, designs and other intellec-
tual property. For example, a company can register a trademark
for protection in several countries with a single application in a
national or regional trademark office. The International Standard
Book Number (ISBN) is a unique identifier for commercial books
that allows for more efficient marketing. The Virtual International
Authority File standards are widely used in commerce. Electronic
Data Interchange is a standard that allows for messages between
computers through modem, HTTP and other technologies. EDI al-
lows for the transmission of purchase orders, shipping notices and
other critical messages between buyers and sellers. Without EDI,
customers might need to send their orders by fax or spreadsheet.

The old music business didn't require accurate metadata
because the supply chain didn't demand it. Global standards and
public registries weren't needed for the sale of records and CDs in
brick -and -mortar stores. Most processes and digital systems have
been short-term fixes rather than wholesale overhauls. Metadata
often comes from the album level-a remnant of the CD era-even
though today's albums, especially those in pop and R&B, often
have multiple producers, different sets of session musicians and
are recorded in multiple studios. This lack of details doesn't work
in the era of the single track.

Addressing the problems and opportunities of metadata will re-
quire a long-term outlook. The resulting revenue and cost savings
will not occur immediately. New products and services that take
advantage of new metadata must first be built. Cost savings will in-
crease as more companies adopt standards. Adoption of registries
and unique identifiers will not happen all at once.

Efforts to improve metadata focus on three areas: identity man-
agement metadata, rights management and indexing metadata.
Identity metadata provides enough information to know which
sound recording, person or musical work is being used. Metadata
as it's related to rights management provides information on who
is due royalties and where they are due. This information explains
who owns the sound recording or musical work in a particular
territory, who performed on a recording and how royalties should
be split between songwriters. All other metadata-e.g., beats per
minute, mood, studio, influences-is indexing metadata that isn't
needed for identification or rights management. Indexing is the
process of applying metadata to records in order to make retrieval
easier in such places as search engines.

No company is required by law to use registries or standards. Ac-
tions to improve metadata are strictly voluntary. There aren't any
regulations that compel stakeholders to work together to build regis-
tries or create standards. Although there is said to be less dedication
to raising the required funding, people have started to see the benefits
of improved metadata, and companies are showing their support.
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The Path Forward
Is a private database with all the industry's key data
points in one place the holy grail? That's what the Digi-
tal Data Exchange sets out to be.

Widespread support exists for the DDEX, an or-
ganization that creates standards for electronic mes-
sages between companies. Industry experts believe
the savings in time, energy and manpower would be
significant. Many companies see the benefits of the
private Global Repertoire Database (GRD), a private
database of musical works (the compositions that
underlie sound recordings) born from a round -table
initiated by European Competition commissioner
Neelie Kroes. Its working group has eight companies,
including all three majors, iTunes, Amazon and col-
lection societies PRS for Music and SACEM.

But roadblocks exist to the creation of a public,
global registry that would provide information on the
world's musical works and sound recordings. Such a
database has been compared to a lighthouse. Shipping
companies benefit from a lighthouse but don't pay
for the structure even though it's essential to safe
maritime commerce. Similarly, a global registry for all
creative works benefits all parties although it would be
difficult to convince the parties to fund it.

How would such a registry work? One possibility
would be to mimic the Domain Name System that
makes the World Wide Web possible. Domain name
registrars manage the reservation of Internet domain
names and associate domain names-e.g., Google, Am-
azon-to the numerical Internet protocol addresses that
are required for proper computer services around the
world. Registrars, the service providers where people go
to register domain names (e.g., Go Daddy), have flour-
ished as for-profit companies through the years.

This global registry could be to the music industry
what the DNS is for the Web. The International
Repertoire Database would operate as a wholesale
layer underneath a for-profit layer. Multiple regis-
trars would encourage creators and rights owners to
register their musical works and sound recordings. It
could also link to other databases like the GRD and
incorporate such unique identifiers as International
Standard Name Identifier (ISNI) and International
Standard Recording Code (ISRC).

Maximizing Sales-
And Savings
There's a lot of new money to be made by all music
business stakeholders if they all had the correct old in-
formation from the databases. The argument for bet-
ter metadata is contingent on investments by labels,
publishers and other entities. Pledging support is easy.
Pledging money and other resources is more difficult.
But the industry will not transform metadata without
the proper financial investments. People around the
music industry firmly believe there are numerous
business cases for producing better metadata. They
believe a long-term, positive return on investment can
be achieved. And they believe the music industry will
underperform and miss out on opportunities if stron-
ger efforts to improve metadata aren't made.

Maximizing margin. Better metadata can lead
to a savings of time and money in countless ways.
Data problems lead to legal issues, time out of mar -

Savings to labels
or digital services
from implementing
Digital Data Exchange
over five years

DATA FEED
MAINTENANCE

$3,973,000

DATA FEED
CREATION AND
INTEGRATION

$3,856,000

TRAINING
COSTS

$124,000

0
PROCESSING
TAKEDOWN
REQUESTS
$42,000

w4h,

TOTAL

$7,995,000

ket and use of resources.
Rights make up one area that would benefit from

improved metadata. One executive performed a
random survey of various companies to get a sense
of the dollar value of the problem. Six people per
company are needed to resolve rights issues at an
annual salary of roughly $60,000 apiece.

Takedown requests and rights certifications also
put a financial strain on companies. These occur when
songs from a digital service provider's catalog are in
flux, because the rights have changed ownership, an
artist or label has changed distributors or uncertainty
exists about ownership of rights to a particular record-
ing. These are manual, tedious processes for which best
practices or standards don't currently exist. The result-
ing legal hassles area drag on productivity. The time
out of market means labels miss out on potential sales.

Standards like DDEX eliminate the need for a
company to adapt its systems for every partner with
which it does business. DDEX creates standards for
electronic messages for new releases, sales report-
ing and musical work licensing. The cost savings can
be considerable. A study by Forrester Consulting
estimated a company that adopts DDEX could save
nearly $8 million (present value) in a five-year period.
Most of the savings would come from the lower cost of
data feed creation, implementation and maintenance
as well as savings in training costs and increased labor
productivity in processing takedown requests.

DDEX is considered a giant leap forward in
productivity but does have some flaws. Although
labels have adopted DDEX, digital service providers
must normalize the labels' particular interpretation
of some fields. For example, the field for "marketing
label" is filled with label group, label or imprint ac-
cording to the label's interpretation.

Incomplete data creates expenses. A corn
like SoundExchange receives a great deal of i
plete data from digital services. Much of the
must be reconciled in-house. Less than half of the
information it receives has both artist and labe
Less than 2% of tracks reported contain an
In addition, some digital services' reports indu
extraneous information like bumpers and public
service announcements. Systems have been built to
reconcile the data received. Additional human labor
is required. Because SoundExchange is a nonprofit
that deducts an administration fee before distribut-
ing royalties, increased costs related to data equals
less money distributed to labels and artists.

Getting customers. Music consumers don't want to
exist in a vacuum when they visit a store or use a ser-
vice. They want to learn more about music. They want
to follow their curiosities from one artist to another,
one album to another, one songwriter to another, or
one producer to another. And they want to do these
things with as little effort as possible. Metadata allows
consumers to connect the dots. Deep metadata doesn't
exist for older songs but should be collected going
forward to maximize revenue from current tracks.

A zon study on music discovery by NPD Group
showed that consumers hadn't lost interest in learning
about favorite artists and new genres than was dis-
played in a previous study in 2007. Digital discovery
was just beginning in zoo7, however. If a consumer
discovered and bought something from a favorite
artist, the purchase was overwhelmingly likely to be a

PERCENTAGE OF OVERALL
POPULATION THAT
ACCOUNTED FOR JUST 20%
OF PER -CAPITA SPENDING ON
MUSIC. (NPD)

KEY
POINTS

CLEAN METADATA
Tomorrow's music
industry, driven by
microtransactions and
synchs, won't function
without clean metadata
and global registries.

PRICE OF BAD DATA
Metadata is costly
when done poorly.
Millions are spent
cleaning it up and
dealing with different
standards.

GLOBAL REGISTRIES
Registries with rich
metadata will help
music supervisors and
digital service providers
locate rights holders
worldwide.

GOOD DATA
The industry can
benefit from services
and features facilitated
by metadata that
details a song's history
and its contributors.

NEW STANDARDS
Standards like DDEX
can benefit startups
by reducing the
costs of dealing with
proprietary electronic
message formats.

LEARN FROM OTHER
INDUSTRIES
The book industry's
ISBN is used regularly.
The Web's DNS could
be emulated by music
registries.
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Future
Metadata
Categories
And Their
Impact
CURRENT
SYSTEM

PROPOSED
SYSTEM

ARTIST ARTIST

SONG TITLE SONG TITLE

ALBUM TITLE ALBUM TITLE

LABEL LABEL

YEAR OF RELEASE

Labels can use this
field to highlight the
most recent releases.

YEAR OF FIRST
RELEASE

Fans will know when
an album, which may
have been reissued
numerous times, was
first released.

COMPOSITION

A publisher benefits
from fans listening to
different recordings
of a particular song.

WRITER(S)

Fans can discover the
songs written by a
songwriter that have
been recorded by
different artists.

BACKUP
MUSICIANS

Learn who played
guitar on Michael
Jackson's "Beat It"
(Eddie Van Halen) or
laid down the bass
on Al Green's "Let's
Stay Together" (Leroy
Hodges).

STUDIO

Hear the music made
by musicians on
recordings ranging
from Motown to
Muscle Shoals.

SAMPLE SOURCE

Songwriters and
publishers would
benefit from better
knowledge of the
songs that were
sampled to help
create other songs.

LIFESTYLE
INFORMATION
Some fans would
love to know-and
brands would love for
them to know-an
artist's favorite beer
or preferred brand of
sunglasses.

CD. Brick -and -mortar stores were still a viable option for discovery.
Improved metadata can bring new consumers to digital music.

Although music discovery remains as relevant as ever, the CD is
a less popular purchase option and the brick -and -mortar store is
less likely to drive discovery. Increasingly discovery is happening
online. NPD also found there was a large group of "traditional buy-
ers" who valued music but weren't yet participating in the digital
marketplace. These people were loyal shoppers who listened to
radio and enjoyed experiencing music on TV. The less -frequent
buyers who represented 55% of the population accounted for just
so% of per -capita spending on music.

Discovery doesn't necessarily mean finding new artists. NPD
found that many people desire familiar music over new music.
Metadata can help consumers become reacquainted with familiar
artists and delve deeper into the music they already love. For ex-
ample, consumers would benefit from an ability to follow metadata
bread crumbs and listen to the various recordings on which the
Muscle Shoals Rhythm Section appeared, from Bob Seger's "Old

Rhapsody First
To Have Digital
Liner Notes
The Recording Academy's campaign to "Give Fans the
Credit" seeks to inform music fans of the songwrit-
ers, session musicians, producers and engineers who
contribute to sound recordings. Now the first volunteer
has come forward. On May 7, on -demand subscription
service Rhapsody announced that it will be the first
streaming service to answer the Recording Academy's
call for more detailed liner notes. Full implementation of
the credits will take place in the coming months.

Like other services, Rhapsody offers basic informa-
tion about the songs in its catalog: featured artist, song
title and album title. This data is the bare minimum for
enjoyment of a digital service. A user can find an artist's
catalog, look up songs by title and know an album's song
titles. In the future, Rhapsody will allow its subscribers to
search by a specific producer or session musician.

One problem with offering deep metadata is the lack
of availability of information. Few labels have historically
collected information like a song's producer or session
musicians, but this can be done with current and future
projects. A Rhapsody representative says the company
is considering the various ways it can acquire the neces-
sary metadata: from third parties like Rovi, from labels
and perhaps from crowd -sourcing the deeper metadata.

The industry should aim to bring the depth of liner
notes-the stories, history and people behind the mu-
sic-to digital music services. A consumer who pays $10
a month for a subscription service doesn't receive any
album information within the application. As it stands,
the best way for these consumers to learn about songs
is to search the Web-outside of the application.

A case in point is Fleetwood Mac's landmark Ru-
mours, reissued as a 40 -track, two -CD deluxe album in
January. To listen to the songs on a subscription service
is to miss out on the stories behind the recording of the
songs. While a label would understandably be hesitant
to provide to subscription services rich liner notes in
their entirety-such content adds value to physical pur-
chases-fans would be far better -served if even a frac-
tion of the liner notes was put online. To whatever extent
using subscription services drives music purchases, the
label is missing out on a marketing opportunity.

Rumours provides some basic track information in
the song titles that many other reissues lack. Live songs
are denoted as live recordings. Early takes are marked
as such. Other reissues don't even provide this basic
amount of information. But listeners still don't know
anything about the Rumours bonus tracks. The song title
is a field inadequate for conveying deeper information
like date and place of a live recording.

How deep metadata plays out on different platforms
is another consideration. Rhapsody says half of its sub-
scribers use the service exclusively on mobile devices.
Integration of deeper metadata will require considering
how to make that information relevant and playable on
both big and small screens. -GP

Time Rock and Roll" to the Staple Singers' "I'll Take
You There." Identification of session musicians-es-
pecially a famous group of such players-would add
an important contextual layer to familiar music.

Better metadata is also a customer service tool
that would keep existing consumers happy. A
digital service's user experience is often compro-
mised because unique identifiers aren't being used
for particular recordings. For example, a customer
playlist can lose a song because a particular SKU
no longer exists. In some cases, a song that was
available on a regular version of an album will be
voided from playlists after a reissue replaces the
regular version. A similar problem can occur when
sound recordings change ownership. Pre -orders
and customer reviews can be lost. "It's actually a
No. t customer service issue at a lot of services,"
one executive says.

Maximizing sales. Experts feel that greater
interactivity and better searches will lead to more
discovery and sales. An extreme example can be
seen in classical music. Standard metadata fields-
e.g., artist, song, album-are insufficient for songs
with symphonies, conductors and composers. The
casual classical customer may not be bothered much
by this metadata problem, but the heavier buyers
who use metadata to make purchasing decisions
are more likely to be bothered by this inconsistent
user experience. This is a problem at multiple levels:
Heavy buyers could be prevented from buying more
music. Casual consumers could be prevented from
becoming more frequent buyers. Even worse, CD
buyers may forgo digital purchases altogether.

The flip side to classical's metadata is a microcosm
of the discussion about better metadata. Retailers
need a profit motive to create a data structure that
can treat classical music differently. ITunes and
Amazon have search and display structures for nu-
merous products other than music. Any new music
metadata would need to fit within their platforms.

Artist disambiguation refers to the process by
which the meaning behind an ambiguous term is re-
solved. This is a frequent problem in music searches
because multiple artists have the same name. For
example, there are multiple acts with the name
Murphy's Law (the punk band and the jazz group),
Gigi (the Ethiopian singer and the Indonesian rock
band) and Ghost or the Goast (two different bands
from Japan, a heavy metal group from Sweden, a
rapper, a Swedish production team, an American
rock group and a member of the band Five Finger
Death Punch). This is a confusing situation for
customers. Disambiguation is handled through text
matching. A better solution would be to link the
unique ISNI for a specific artist to ISRCs.

Even something as simple as correct release dates
could lead to more sales. An artist's catalog often
shows the wrong release dates because the date of
a particular SKU's release is used rather than the
album's original release date. It can be impossible-
without further research-to track an artist's timeline
when, say, albums released in the '6os and '7os all
have release dates in the '9os and 'oos.

New products and services. These are possible
when people have access to robust, accurate meta -
data. Blue Note's iPad app is an example of a new
type of product that is enabled by metadata. The
app allows the user to delve deep into the label's
catalog, read liner notes with session informa-
tion, view photographs, watch videos and receive
recommendations of similar artists. Educating the
user on the label's deep history is made possible by
the metadata that connects the various assets. As
one executive puts it, metadata can help enrich new
products that add context to digital music much
like a jacket sleeve and liner notes added to the ex-
perience of a vinyl LP. "It's not like we can go back
to where we were, but we can go somewhere better."

Labels have archives of photographs, liner notes
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How A Global Registry Database Would Work
In today's music business, publishers, performing rights societies and record labels keep
private databases. The use of a single registry would allow various parties to connect to the
registry to research and validate information while maintaining their own databases.

Artists

Songwriters

1111

Registry:One vision for thefuture is an
international registry for identity management
and rights management as well as rich metadata
(information that can help in the discovery
of sound recordings and musical works) and
administrative metadata (who registered the
metadata, dates, times, places, etc.).

I Music 111

Licensing
Companies

1111111.

 1011.
Societies

Source: Paul lesson, County Analytics

and other assets that aren't monetized because the rights are
unknown (and companies may not believe the cost of digitizing
the content will provide a return on investment).

Royalty payments. As Jim Griffin, managing director at con-
sultancy OneHouse, noted in an article two years ago, rights
unrenumerated are rights disrespected. While the old music in-
dustry didn't need global registries, the new one does to operate
efficiently. Synchs require permission-one first needs to find the
rights holder-and blanket licenses from performance rights soci-
eties need to know how to allocate the money they collect. "Much
effort is wasted when it comes to administering these rights."

One area that would benefit from clean metadata is online
lyric services. If a service doesn't have information on all rights
holders for a particular musical work, the musical work may

Better metadata
can lead to a savings
of time and money
in countless ways.

V

A

Music Users

W W W

not get used and all parties lose out on the revenue
opportunity. A centralized source where the lyric
service could check ownership worldwide would help
determine who has what rights in which countries
and reduce the difficulties of paying content owners.

Creators and rights owners cannot be paid prompt-
ly-or at all-unless accurate and thorough informa-
tion exists that specifies rights ownership for territories
around the world. Bad data occurs throughout the
industry. Royalty statements have inaccurate data.
Internet radio services' play logs have incomplete data.
These are issues that can be remedied.

Abetter environment for startups. The use of
global registries and messaging standards like DDEX
would lead to lower costs for startups to enter mar-
kets. Upstart digital services wouldn't have to start
from scratch in dealing with a content delivery spec
like an electronic release notification. Labels have
their own ERNs rather than use a standard message.
Once labels adopt DDEX, a startup can take the stan-
dards already defined, plug into DDEX like a utility
and benefit from the community that exists to sup-
port DDEX. Reducing the confusion around rights
and simplifying tasks would help startups and free up
resources for more productive endeavors. 0

The Path To
Metadata
Nirvana
A guide to the
standards and
registries that can
help simplify things for
the music business

THE STANDARDS
DDEX: The Digital Data Exchange,
formed in 2006, is a standard for
messaging in the digital supply chain.
Originally focused on music, the
standards could be applied to other
areas as well. Its charter members
include the three major music groups,
Kobalt, the Orchard, various collection
societies, Apple, Google, Omnifone
and SonyDADC.

ISNI: International Standard Name
Identifier is a standard that identifies
individuals and organizations involved
in creating, producing, managing and
distributing digital content. Entities
that can be assigned an ISNI include
human beings (living or deceased),
legal entities like academic institutions
and publishers, and fictional charac-
ters. The initial database will include
only personal names. An ISNI can help
with searching for an artist or company
just as an International Standard Book
Number helps searches for books.

ISRC: International Standard Recording
Code is like a bar code for a recorded
track that identifies different sound
and music video recordings regardless
of the format on which they appear.
Only one ISRC should be issued for a
specific recording. (A live version of a
song should have a different ISRC than
the studio version.)

ISWC: International Standard Musical
Work Code is a unique identifier for mu-
sical works or the underlying composi-
tion to recorded music. At a minimum,
the ISWC must have the following: a title;
the names of all composers, arrangers or
authors; a work classification code; and
the identification of other works if it's a
derivative work (e.g., the work incorpo-
rates a sample of another work).

THE REGISTRIES
IMR: The International Music Registry
is facilitated by the World Intellec-
tual Property Organization. It aims to
expedite digital licensing by providing
"faster, easier and simpler" access
to information about musical works
around the world. The IMR wants to be
an open, voluntary and business model -
neutral global registry that contains
all information regarding the rights
necessary to access, use and remuner-
ate musical works.

GRD: The Global Repertoire Database
will represent a single, authoritative da-
tabase of global ownership and control
of musical works (compositions) for the
purpose of cost savings due to duplica-
tion of data processing. Its working
group, formed in 2009, includes major
music publishers, collection societ-
ies and technology companies Apple,
Google and Omnifone. -GP
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ROBOT
REVOLUTIO
Shrouded in calculated mystery and unveiled
gradually through traditional media, Daft Punk's
'Random Access Memories,' the pioneering dance
act's first album in eight years, is a bold, high -end
effort to make everything old new again

BY KERRI MASON

1

t started with a Facebook post: Two helmets, one gold
and one silver, halved and fused down the center, set
against plain black. Then came the 15 -second ad, aired
during the March 2 episode of "Saturday Night Live";
its first appearance online was through an excited fan's
YouTube video of his TV screen.

Next were the billboards, first seen around South by
Southwest and Ultra Music Festival in March, then across
the globe, from the Bowery in New York to Old Street in

London. Those who spied them shared them, posting pictures
to Twitter and Instagram by the thousands; on Reddit, one fan
created a map of billboard sightings. By the time the Coachella
festival rolled around in April, speculation was feverish.

In one sense, it was crystal clear. That high -gloss head gear
belonged to Daft Punk, the French duo that had changed the
course of dance music with two seminal albums (1997 debut
Homework and 2001's Discovery) and one spectacular live
show: the pyramid, which debuted famously at Coachella in
2006, and which many credit with solving the riddle of how
to present dance music on a big stage, ushering in the even-
tual EDM era of extravagant production. But in another, it was
frustratingly cryptic: Was this the new music Chic leader Nile
Rodgers had been tweeting about, saying he had cut tracks
with the band that were "genius"? A new live show that would
change the plot again? Something else entirely?

The full story would be revealed at Coachella, through vid-
eo shorts played between sets (creating another camera phone
moment). Daft Punk-producer/performers Guy -Manuel de
Homem-Christo and Thomas Bangalter-would release its
sixth studio album, Random Access Memories, on Columbia
Records on May 21. First single "Get Lucky" featured Pharrell
Williams on vocals and Rodgers on guitar; the 13 -track album
also boasted collaborations with Animal Collective member
Panda Bear, the Strokes' Julian Casablancas and disco god-
father Giorgio Moroder. Diverging from the band's previous
work-and that of most DJ/producers it had inspired-the al-
bum was recorded entirely live: No drum machines, no pre-fab
loops and noises, and only two samples. Even the water drop-
lets that close space symphony "Motherboard" were captured
on a sound stage, as they might have been in the recording
golden age of the '7os and '8os.

"We'd searched a long time for the sound of the future. This
time we stopped searching," Bangalter says. "In this quest for the
future, we might have overlooked some things from the past."

The full package of Random Access Memories-the bill-
boards, the secrecy, the music itself and the manner in which
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it was recorded-could be called a throwback, but Daft Punk
would rather refer to it as an experiment. Its purpose: To dis-
cover if in the modem age of popular music-defined in the
band's thinking by speed, sameness and disposability-some-
thing deliberate, challenging and grand in scope could suc-
ceed, or as Bangalter puts it, "if the culture would allow for re-
cords like this to be produced. We hadn't really found anything
that touched us on the radio, except for some classic record-
ings. We went back into the studio and said, 'OK, let's make
this music that we want to listen to now, in the present.'"

If any act can challenge the zeitgeist, it's Daft Punk; that
rare band that sits in the middle of the Venn diagram of scenes.
Coachella music fiends might follow the act for the experience
of its live show; hipsters for the android -cool of its visual aes-
thetic and connections to high fashion (Saint Laurent's Hedi Sli-
mane designed this album's sequined robot suit); the top .4.0 set
for its contributions to the wedding DJ canon (like 2001's "One
More Time"); hip -hoppers for its previous focus on samples,
and sample -able sounds (Kanye West made the duo's "Harder,
Better, Faster, Stronger" into his own "Stronger" in 2007). Elec-
tronic dance fans simply claim the two artists as their own; inno-
vators, forefathers, trusted emissaries to the pop world and the
divine clockmakers of EDM: They set the gears in motion, then
stepped back, not releasing new music since zoos's Human Af-
ter All (save the soundtrack to Disney's "Tron: Legacy" in 2010),
or touring since Alive 2007, which introduced the pyramid.

"Daft Punk were the first to bring songwriting to dance mu-
sic. They made dance songs popular because those were songs,
not tracks," says A-Trak, aka Alain Macklovitch, the tumtab-
list-turned-dance DJ who introduced West to the band's music.

"If you look at how big electronic music is now, everyone who is
doing it big started by idolizing them."

Far from a festival banger, "Get Lucky" is a four -minute song
that could almost be called a ditty: An easy disco jam featuring
the inimitable guitar work of Rodgers, with Williams exhaling a
groovyvocal about good times, plus a declaration: "We've come
too far to give up who we are." It could be about self-expression,
or it could be about dance music, losing its connection to its
roots as the EDM craze rages on.

"It has an openness, a groove, in reaction to how formulaic
and overcompressed EDM has become," A-Trak says. "'Get
Lucky' sounds less loud than anything else on your ?Furies
from the last five years, and that's beautiful."

Better still, the song is shaping up to be a hit. "Get Lucky" set a
Spotify record for first-day streams upon its release on April 19. It
debuted at No. 19 on the Billboard Hot loo with 213,000 copies
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sold, according to Nielsen SoundScan, and is now at No. 17 in its third
week; sits at No.1 on the digital download charts in 55 territories world-
wide; and gave the band its first No.1 on the U.K. pop chart.

"People have been stuck in their opinion of what's good and what's
bad, and everything started sounding the same," says Interscope DJ/
producer Zedd, aka Anton Zaslayski, whose "Clarity" is in its seventh
week on the Hot ioo. He was 22 when Discovery was released, and
says it's what got him interested in electronic music. "This is like God
coming and saying, 'This isn't the only thing there is; listen to this.' It
sounds like [the album different from what people will expect, but
they already have positive thoughts about it."

Random Access Memories is Daft Punk's magnum opus, a collec-
tion in the tradition of landmark LPs like Pink Floyd's Dark Side of
the Moon and the Eagles' Hotel California, but imbued with the years
of electronic music development that came after it. It has moments
of light and fun, like "Get Lucky" and another Williams track, "Lose
Yourself to Dance" (which could be the next single); as well as ex-
tended journeys like the 250 -track "Touch" with 72 -year -old singer/
songwriter Paul Williams; album closer "Contact," which features
the voice of Apollo 17 Captain Eugene Ceman; and "Giorgio by Mo-
roder," the nine -minute epic already getting buzz, featuring Moroder
narrating the course of his creative life. "We put a click on the 24 -track,
which was synched with the Moog modular. I knew that could be a
sound of the future," he says at one point, before the Moog itself
erupts into that very sound; the basis of all electronic music that fol-
lowed. Those types of intersections among sound, history and feeling
are stitched throughout the record like sequins on a robot suit.

"Hearing the album for the first time was a very exciting experi-
ence, and a bit nerve-wracking for us," Columbia chairman/CEO
Rob Stringer says. "It was like, 'Oh, my God, if we don't get this I'll be
depressed for life."

That initial listen happened for Stringer and Columbia president
Ashley Newton in August 2012, a few weeks before its final mix down.
Daft Punk had financed the recording itself, a process that Paul Hahn,
director of the group's production company Daft Arts and the clos-
est thing it has to a manager ("They're largely a self -managed band,"
he says), calls "an odyssey." Random Access Memories was recorded
during the course of two -and -a -half years, in some of the world's
legendary recording studios, like Electric Ladyland in New York and
Henson, formerly A&M, in Los Angeles. There was also studio time
in Paris, sessions with full orchestras and choirs, and cargo shipping
of the band's 5 -foot -by -7 -foot custom Modcan modular synth ("It
looks like something from the Wendy Carlos days," Bangalter says)
between Paris and L.A., all footed by the band.

"We do things very independently," Hahn says. "Our live show, for
example, we created without label support or sponsorship. This al-
bum was no different. Once it was recorded, we looked for the right
scenario to release it."

The band chose Columbia "for the culture of the company, and the
talent of the people they had put together," Hahn says, but also for
the gravitas of its name and brand. "It felt interesting conceptually to
write this story with a record company like Columbia, with a 125 -year
legacy," Bangalter says.

The current deal is for one album only, and not a 36o arrangement
as some had speculated. "We just want to have our autonomy and be
able to find the right partners for each endeavor, but that's not to say
our relationship with Columbia won't expand," Hahn says. "We hope
it's a long-term relationship."

The band appealed to Columbia's sense of history immediately,
laying out its vision of billboards and gradual reveals in its first meet-
ing. Bangalter and de Homem-Christo even gave Stringer a copy of
coffee-table book "Rock N Roll Billboards of the Sunset Strip." After
hearing the album, Stringer was onboard with the plan.

"We wanted it to be a campaign of weight, like when record companies
had the confidence that they had a big, big record," he says, pointing to
Michael Jackson's Thriller as an example. "In a way, nothing changes in
that dynamic. We believe this is a big, big record in many ways."

Quarterbacked by Columbia senior VP of marketing Scott Greer,
the rollout took "an analog -to -digital approach," he says, using paid
media offline (like a billboard on Sunset and San Vicente Boulevards
in Los Angeles) to drive earned media online (like hundreds of social
posts about a billboard on Sunset and San Vicente). The plan worked,
with social media spikes following every reveal, including two addi-
tional "SNL" spots (another 25 -second teaser adding the vocoder line
of "Get Lucky," and an extended 6o -second spot showing the robots
playing the song with Williams and Rodgers), the Coachella unveiling
and the eventual release of the single.

"The idea was entirely fan -driven and based on fan discovery,"
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Daft Punk
performing
at Coachella
in 2006.

Greer says. "It was an old -school record company
reveal: You don't know anything until you rip off the
shrink wrap."

Led by the United States, the reveal happened har-
moniously across all Columbia markets worldwide,
after Stringer and team traveled to London and took
meetings with the marketing teams from every coun-
try, explaining the rollout and "giving them their mis-
sion statements," Greer says. "Everyone was facing the
same direction. 'This is the date the spot's going to pre-
mier on "SNL." You can then place your spot on your
relevant pop culture show after that date.'"

While the expense of such media sounds big-each
broadcast spot and high -visibility billboard could eas-
ily be in the six figures-Stringer says it's all relative.

"Remember, we don't have a band going around the
world doing television-that costs a lot of money. We
were channeling the money in a different way."

And Stringer believes it will all be worth it. "I honestly
believe that sales of this record will justify this approach.
Otherwise I wouldn't do it," he says. "What's exciting
about this project is how groundbreaking it is, but also com-
merciallyviable. I think it's the soundtrack of the year."

He points to "at least four radio records" on the al-
bum, including "Lose Yourself to Dance" and "Instant
Crush" with Casablancas, and other opportunities:

"Licensing and synchs will be dramatic," he says.
For Greer, who also spearheaded Columbia's simi-

larly long -lead rollout of Adele's 10 million -seller
21, the campaign is already historic. "To me, this is a
never -forget period of time, being inspired and being
a part in something that at least we at Columbia think
will change how records are marketed."

The robots-as their collaborators and friends af-
fectionately call them-aren't the first artists to as-
sert that today's music is missing something. Foo

Fighter Dave Grohl caught hell for praising "the human
element" in his 2012 Grammy Award acceptance speech
for best rock performance, which many took as a slight
against electronic music. Moroderhimself, who launched
the disco movement byintroducing synthesizers to the re-
cording studio, took to Facebook to decry the current use
of extreme compression to create more loudness, posting
a snapshot of two waveforms-one from 1977 and anoth-
er, much denser, from 2013-with the message, "It's not
funny anymore. We have to do something!" In a video for
Vice's Creators Project, former Swedish House Mafia col-
laborator Williams said he was "in a Nile Rodgers place"
when DaftPunk came calling, unaware that the band had
already been recording with the legend. The wild success

of acts founded on musicianship, like Mumford & Sons
and Adele, suggests that perhaps the music -buying public
is ready for a page -turn too.

"It's not a statement against music made with com-
puters today, but there are wonderful things you can do
in a recording studio you can't do at home on a laptop.
That's what we wanted to try to express," Bangalter
says. "Is it still a show when a magician makes a trick
in front of an audience, if everyone is a magician and
everyone knows the trick?"

Speaking of magic shows, there aren't any plans to
take Random Access Memories on the road. "Not right
now," Bangalter says. "We really want to put the focus
on the record and not send mixed messages. That's still
part of the experiment."

"My mom asks me every day if we're going on tour.
Everybody does," Hahn says with a laugh. "We have
been very inspired to do something in the live perfor-
mance space, but for us right now we're very concen-
trated on the launch and getting this music out to peo-
ple in a way that's positive. We want this album to have
a cultural and artistic impact."

According to Bangalter, it already has. "The excite-
ment and enthusiasm we had making the record, that
we're seeing in the audience right now as the record is
about to be revealed, is exactly what we felt was miss-
ing somehow in music, which was not missing back
in the golden age," he says. "There's a tremendous
amount of excitement around movies, TV shows, vid-
eogames, festivals and around a lot of artists, but not
around a piece of recorded music."

It's an effect he hopes will reverberate to the poten-
tial Punks of tomorrow. "If this attempt can maybe in-
spire some 28 -year -old kid-'You know, that's the kind
of record I want to make' or 'That's the kind of spec-
tacle or show I want to do'-that's the way the newer
generation will be able to challenge their laptops, to do
something not living in the climate of security of for-
matted content, but something elevated, in an exciting
and elegant way."

For now, the return of Daft Punk has already changed
the course of electronic dance music, releasing some
pressure right as the proverbial bubble was starting to
really swell. Despite the music's more mature vibe, the
neon -wearing EDM army seems to trust the robots.

"The single came out last Friday and I had a big sold -out
show in New York on Saturday. I ended my set with 'Get
Lucky,' and I think it's the first time a lot of people heard it
live," A-Trak says. "The reaction was unbelievable. I was
actually moved. People were dancing with each other,
how they're supposed to. The groove is bade°
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Break In
The Clouds
Camera Obscura overcomes
illness and bad weather for
diverse fifth album
By Andrew Hampp

Scottish indie-pop quintet Camera Obscura has
amassed a sizable stateside following during the past
decade with the release of four albums and extensive
touring. So when the opportunity arose to record in
the United States for the first time, with fifth album
Desire Lines (June 4, 4AD), lead singer TracyAnne
Campbell was hopeful that a little sunshine might
provide some respite from the general gloom the

Unfortunately, the group spent the last months of
2012 with producer Tucker Martine (R.E.M., Spoon)
in Portland, Ore., during an exceptionally cloudy pe-
riod for the coastal city.

"It was absolutely shocking-it was as rainy as it is
here," Campbell says, speaking from her apartment
in Glasgow. "But it's important to us to be on edge a
little bit when we're making a record, and we chose
Portland because it got us out of our comfort zone."

Despite the chilly surroundings, Desire Lines is
home to Camera Obscura's warmest -sounding and
most accessible music to date, taking a more stu-
dio -driven approach compared with the live vibe of
2006's Wall of Sound -influenced Let's Get Out of This
Country and 2009's My Maudlin Career. Songs like
"Troublemaker" and lead single "Do It Again" both
ride driving rhythms with jangly guitar -led arrange-
ments that would sound more at home at an indie-
rock dance party than a dimly lit coffee shop, while
"Cri du Coeur" and "Every Weekday" explore more
of a beach -rock sound that wouldn't be out of place on
records from the Walkmen or Tennis. And producer
Martine's friends Neko Case and Jim James of My
Morning Jacket show up for guest backing vocals on
a handful of tracks, lending the album a built-in sin-
galong factor.

"It's a much more diverse record, without being
all over the place-there's some super -obvious, huge
Camera Obscura pop songs but still a nice continu-
ation of the Motown feel they've been doing," 4AD
U.S. label manager Nabil Ayers says. "They're such
a hardworking band, and put in lots of time for pro-
mo-that's why they have the number of fans they
do. There's no gimmicks or stunty approaches. They
write great songs, they play a lot, and people connect
with them. It's our job to back that up and spend mon-
ey on advertising and indie retail."

Not that the band made any intentional steps to-
ward a more mainstream following. "It's got some
new ideas and some new sounds, and, yeah, Tucker's

THE BIG NUMBER

Number of YouTube views of
the video for Trench Navy,"
the lead single from My
Maudlin Career (2009).

2.5
MILLION

a real careful listener to every drumbeat as it goes
down," keyboardist Carey Lander says. "If it's got an
added appeal, that's great. We never have much con-
fidence in those kinds of things."

"Do It Again" has already received early spins from
influential stations like KCRW Los Angeles, WXPN
Philadelphia and KCMP Minneapolis, with a music
video expected soon. A co -headlining U.S. tour with
She & Him this summer kicks off June 16 in Santa Bar-
bara, Calif., and runs through mid -July, with a pos-
sible extension in the works.

The band was set to kick off the U.S. promotional
cycle in March with a series of shows at South by
Southwest but was forced to cancel at the last minute
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due to a family illness-an unfortunate setback that
has affected several members during the last four
years. "Illness shapes you up and gives you something
to write about-it definitely had me contemplating
the band's future and my own thinking about which
direction I was going in, whether things would change
and whether we would make music again," Campbell
says. "The thing with Desire Lines is that there's all
sorts of options and things can be ambiguous, and
I'm happy with that. I'm not so precious that I need
everyone to get exactly where it is I'm coming from
on each song. We're a bit too old and ugly to appear
on our album covers anymore anyway. I just prefer
people to take from it what they want." 0
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Fulfilling
`Promises'
The Boxer Rebellion stays
independent for fourth album
with synchs, sunnier sounds
By Alex Gale

It's T -minus two weeks until British rock quartet the
Boxer Rebellion releases its fourth album, Promises-
due May 14 on the band's own Absentee Recordings-
and frontman Nathan Nicholson sounds a bit stressed.

"You don't start a band to be in a business," he
says, sitting in manager Sumit Bothra's London of-
fice and pondering the phone calls to make, emails
to write and tweets to tweet. "It makes me wonder
about bands zo years ago: What would they do with
their time? Would they just sit around, write music
and watch TV?"

Still, even if running a business wasn't the Boxer

Rebellion's initial goal, its members have become quite
adept at it. With a history of lucrative synchs, steady
touring and impressive digital sales, the band has built
a strong foundation for Promises, the most upbeat, ac-
cessible album of its career.

The Boxer Rebellion's indie route wasn't a choice at
first, but a necessity. The group was initially signed to
legendary executive/manager Alan McGee's Poptone
Records, but the label collapsed just after the 2005 re-
lease of the band's debut, Exits, which has sold 8,000
copies, according to Nielsen SoundScan. "We knew
the end was near when our second single was digital -
only," Nicholson recalls. "Back then, if you didn't have
a physical release, it was like, 'What's the point?"'

But when the Boxer Rebellion regrouped and self -
released its second album, Union, four years later, it
met success despite once again lacking physical prod-
uct (the band initially couldn't afford to press any).
Union bowed at No. 82 on the Billboard zoo-the first
self -released album to reach the chart through digital
sales alone, according to publisher Primary Wave. (It
has sold 40,000 copies in the United States.)

Acclaimed 2011 follow-up The Cold Still sold less
than half of Union (16,000), but the band hopes the
sunnier, glossier material on Promises-exemplified by
the soaring beauty of standouts "Keep It Moving" and
"New York"-will reverse that trend. "The last record
was more insular," Nicholson says. "When we would
go to the merch table after shows, people would come
up to me and say, 'Man, are you depressed?' This time

"Music supervisors are paying us more for
our music because when they needed us
to come in at a certain rate, we did it."

-SUMIT BOTHRA, EMBARGO MANAGEMENT

we wanted music that was more positive."
Regardless, the group's spirits-and finances-are

likely to be lifted by juicy synch deals. In the past, its
music has been used in a Buick commercial, video -
games and on several TV shows ("One Tree Hill,"
"NCIS"). Promises is already yielding similar success:
"New York" was featured on the May z episode of
"Grey's Anatomy," and Bothra says there are four ad-
ditional synch requests he can't detail yet.

"The key for us being successful with synchs is
that we respect people's budgets," he says, noting the
band owns its masters. "When you're signed to a label
that's administering a ton of masters, they are very
weary of setting price precedents. They may refuse
point-blank to do a top -rated TV show for anything
less than, say, $30,000 on the masters side. We're
not in that position. But many music supervisors are
paying us more and more for our music because when
they really needed us to come in at a certain rate, we
did it, the subtext being, 'Hey, when you get a proper
budget and can pay us more, that would be great.' Es-
pecially when we really needed it: We couldn't afford
radio promotion on earlier albums at all. Synchs filled
that void for us."

The band hopes to have the best of both worlds
with Promises, partnering with INgrooves Fontana,
which will handle physical and digital distribution
as well as label services, including radio promotion.
A $7.99 digital pre -order of the album, with lead
single "Diamonds" as an instant download, launched
April 2, and iTunes also unveiled a full album stream.
Meanwhile, the Boxer Rebellion will get back to its
other bread and butter-performing-launching a 17 -
date North American tour with Fossil Collective later
this month and hitting "The Tonight Show With Jay
Leno" on June 14.

"Ever since our second album, we've been growing,"
Nicholson says. "It's frustrating sometimes because we
don't have the resources that other people do, but as
long as we're growing we're doing something right."0

A9PE
A.M.E, born Aminata Kabba,
moved to London from Sierra
Leone at age 8 and had al-
ready signed with Epic U.K.
by the age of 16, two years
ago. "I was invited along to an
end -of -year school show to
meet some performers that
a friend of mine had recom-
mended," says her manager,
Wayne Russell of Do One
Music Group. 1 knew the
minute I saw A*M*E perform
a song she had co -written
with her good friend MNEK
that she had the potential to
become a global star." Since
then the musician has re-
leased several singles, includ-
ing "Need U (100%)," which
went to No. 1 in the U.K. last
April. She is also a top -15
artist in the BBC's Sound of
2013. A.M.E creates what
she calls "unadulterated pop,"
and has been an avid listener
of K -pop for the past few
years. "I'd say we're about
80% there," A*M*E says of
her upcoming debut album.
"[Fans can expect] massive
pop melodies and honest
lyrics, I love pop music, and
my album reflects that."

The singer, who has yet to
playa show in the States,
doesn't have concrete plans
to release music here yet.
Her label deal with Epic U.K.
means that she will, however,
find her way onto a U.S. Sony
label when the time is right.
"Since hitting No.1 in the
U.K., interest from U.S. labels
has grown massively, and
we're now in a position to be
able to choose the very best
team to launch her career in
the U.S.," Russell says. "At 18
years old she's an incredibly
ambitious and motivated
individual who strives to
achieve her very best in mu-
sic and entertainment."

-Emily Zemler

Jimmy Gonzalez, Latin pop
KMVK Dallas. Frankiel,"No
Te Quiero Ver con EL" KMVK
began playing this single in
January. It rose to the top of
our research and our request
rankings. Now, with the newly
released bachata version,
this single will be more East
Coast -friendly.

1King & Maximan, "La
Noche Esta de Fiesta." This
is my pick for the summer.
The only problem you will
have is deciding which remix
to play. There are two equally
strong versions: 3BallMTY
and Elvis Cresco. Watch this
trend of 3Ball-influenced
music-it is on the radar and
getting stronger every day.

Raul y Mexia,"Las
Escondidas." Raul y Mexia,
also influenced by the
Monterrey [Mexico] sound,
have another hit in this genre.
This new song has the recipe
for success. These guys are
the entire package and are
breaking out of San Francisco
with much fanfare.
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Mainstream?
Alternative?
Minneapolis MC Dessa blurs
genre lines, but makes promo
transparent to fans
By Sowmya Krishnamurthy

With the soul of a poet and the erudition of a schol-
ar, Minneapolis rapper Dessa is one of the standout
voices of that city's hip -hop collective Doomtree, and
she's poised to break out with her eclectic solo effort,
Parts of Speech, due June 25 on Doomtree Records.

The multitalented Dessa-she's an artist -lyricist,
singer, songwriter and occasional college lecturer-
honed her skills with Doomtree and as a slam poet.
She released her solo EP, False Hopes, in 2005, and
her subsequent albums garnered critical acclaim and
preliminary commercial inroads. A Badly Broken Code
debuted at No. 48 on Billboard's Top R&B/Hip-Hop
Albums chart in February 2010, and its follow-up,
Castor, the Twin, premiered at No. 26 in October 2011.

Sonic experimentation permeates the 12 -track

Parts of Speech, running the gamut from electro synths
to layered orchestral arrangements. Dessa intention-
ally selected the thumping, ominous "Warsaw" as
the first single because of its stark variation from her
previous repertoire. "I decided not to consider which
track was most representative of the album, and in-
stead I picked a song that I thought was strong and
might provide an interesting contrast from the work
I've done previously," she says. On recording the
single with producer and longtime collaborator Paper
Tiger, she says, "He and I usually make more melan-
choly ballads together, but for whatever reason, this
one turned out different."

Collaborations may be largely relegated to old
friends, but the rapper does enlist some new names,
like cellist Takenobu, who she serendipitously discov-
ered while perusing Pandora. "He bent a lot of notes
in a way that didn't sound totally Western, and he had
really fast, trotting pizzicato lines," Dessa recalls. "I
essentially cold -called him, like, 'Hey! I'm a rapper
from Minneapolis and you seem like a badass experi-
mental cellist. If I sent you a demo, would you be will-
ing to arrange a song for me?'

What remains consistent is her lyrical meticulous-
ness. Dessa describes the album as having a "literary
quality," exemplified in "Warsaw": "And I'm still liv-
ing by my maiden name/The name I came with/The
name I made/And I'm bare -faced at your masquerade/
Filled a flask up before I came," she deftly spits. Dessa
explains, "I approach music as a writer in a lot of ways.
My interest in music -making stems from my interest in
the language arts. I work hard to make my lyrics read
with the same kind of precision or artfulness that a
well -composed essay or poem might read."

Interestingly, Dessa sings instead of raps on most
of Parts of Speech. This versatility poses its own prob-

"I approach music as a writer in a lot
of ways. I work hard to make my lyrics
read with the same kind of precision or
artfulness that a well -composed essay or
poem might read." -DESSA

lem, especially in regard to genre -specific marketing
and promotions, according to Lazerbeak, producer
and GM of Doomtree Records. "It's almost too alter-
native for mainstream but too mainstream for alter-
native. It's not quite hip -hop all the way through. It's
a good problem to have," he says, but adds, "Espe-
cially with radio, we're still trying to figure out where
she fits."

Doomtree is thus focusing on more progressive
college radio and extensive touring to promote the
album. Dessa is currently on the road for the Early
Words tour, which includes a three -venue residency
in New York. She will follow up with a West Coast tour
after the album release and is anticipating summer
festival dates as well.

Lazerbeak says the label wants to be "as transpar-
ent as possible" with its marketing strategy and shares
that his team relies heavily on ardent fans to help sub-
sidize operating costs. Pre -orders from Doomtree's
website, in particular, are a main revenue source.
Fans, many reached through email opt -in lists, are
incentivized with exclusive content like bonus songs
to purchase in advance. Ticket and merchandise sales
are also key revenue drivers.

Lazerbeak hopes that Parts of Speech will be fi-
nancially viable and increase Dessa's national vis-
ibility, without alienating core fans. He's hired New
York -based Shore Fire Media to spearhead public-
ity and INgrooves Fontana to handle physical and
digital distribution.

For her part, Dessa measures success based on the
reach of her music. "Money has never been a big mo-
tivator to me, but the sharing of art has," she says. "I
am motivated to try to expose as many people to the
music that I can." 0

MUSIC

RAISE YOUR VOICE:
Singer/songwriter Tony
Lucca has announced tour
dates following his stint on
NBC's "The Voice," where he
earned the finalist spot for
Team Adam, and subse-
quently signed to Adam
Levine's 222 Records for
his debut LP. Booked by
Brian Jonas of High Road
Touring, the Whole World
Watching tour will kick off at
Seven Steps Up in Spring
Lake, Mich. (July 29), before
crossing 12th & Porter in
Nashville (Aug. 6), the Jaeb
Theatre in Tampa, Fla. (Aug.
101 and Tin Angel in Phila-
delphia (Aug. 17).

L'CHAIM! In -demand sister
trio Haim has been forced
to reschedule a slew of
European dates in order to
finish its hotly anticipated
debut album, out this sum-
mer on Columbia. Booked
by Nick Cave of William
Morris Endeavor, Haim
will roll through Whelan's
in Dublin (May 25), KOKO
in London (May 30), Vega
in Copenhagen (Aug. 71,
the Oya Festival in Oslo
(Aug. 10) and Bitterzoet in
Amsterdam (Aug. 21).

REVIVE ME: Cult favorite
Neutral Milk Hotel has not
toured since 1999, following
the release of critically ac-
claimed LP In the Aeroplane
Over the Sea. Frontman Jeff
Mangum and band have
announced a handful of
shows, with "more to come"
in 2014. Jump-starting in
Athens, Ga., at the 40 Watt
Club (Oct. 22-23), they'll
hit the Thomas Wolfe Au-
ditorium in Asheville, N.C.
(Oct. 25), the Hostess Club
Taipei in Taipei City, Taiwan
(Nov. 28) and the Hostess
Club Weekender in Tokyo
(Dec. 1).

ASK & RECEIVE: Following
the announcement of four
teaser tour dates, metal
legend Black Sabbath has
made plans for a full North
American tour, on the heels
of new songs "End of the
Beginning" and "God Is
Dead?" Commencing in
Houston at the Cynthia
Woods Mitchell Pavilion
(July 25), the hand will hit
the Cruzan Amphitheatre
in West Palm Beach, Fla.
(July 31), Mohegan Sun
Arena in Uncasville, Conn.
(Aug. 8), Klipsch Music
Center in Indianapolis (Aug.
181 and US Airways Center
in Phoenix (Aug. 30).

-Nick Williams
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Reviews
Sara Bareilles

"Brave" (3)39)

PRODUCER. Mark Endert

WRITERS: Sara Bereales, Jack
Antonoff

PUBLISHERS: various

Epic

LEGEND

CREDITS

Edited by
Mitchell Peters
(sIbums)and
Jason Lipshutz
(singles)

CONTRIBUTORS:
Phil Gallo, Gary
Graff, William
Gruger, Andrew
Hampp, Dan
Hyman. Kathy
landoli, Jason
Lipshutz,Jill
Menze, Chris
Payne, Emily
Zemler
All albums
commercially
available in the
United States
are eligible.
Send album
review copies to
Mitchell Peters
at Billboard,
5700 Wilshire
Blvd., Suite 500,
Los Angeles, CA
90036 and singles
review copies to
Jason Lipshutz
at Billboard,
770 Broadway,
Seventh Floor,
New York, NY
10003, or to
the writers in
the appropriate
bureaus.

POP

`Brave' Favors Bareilles
While mainstream artists like Ke$ha and Pink have
recruited fun. frontman Nate Ruess to lend some
whimsical songwriting to their pop projects, Sara
Bareilles has opted to bring in his bandmate, gui-
tarist Jack Antonoff, to co -write her latest declara-
tion of independence. Despite naming her break-
out album Little Voice, Bareilles has always been
an extroverted vocalist on adult contemporary ra-
dio, unafraid of aiming high during crescendos or

shouting a line like a I want to see you be brave!" as
if the Rapture was afoot. The production on her lat-
est single, however, is noticeably fuller, with heavy
beats overpowering the piano flourishes that are
typically front and center. As the lead single to her
upcoming full-length The Blessed Unrest, "Brave"
generates an amiable reaction to Bareilles' steady
voice while wisely heightening the intensity of ev-
erything around it. -JL

The song generates an amiable reaction
to her steady voice while wisely
heightening the intensity of everything
around it.

LIVE

ARTIST: The Rolling Stones

VENUE: Staples Center, Los Angeles

DATE May 3

Turning 5o as a band has little
negative effect on the Rolling
Stones. The legendary rockers
opened their 20 -date tour with a
two-hour, 20 -minute show that
demonstrated the staying power
of the band's late '6os and early -
to mid-'7os work. There's not
much danger left in the Stones'
music, but the mature nature
of their blues -rooted and riff -
driven songs ensures that little
sounds dated. Mick Jagger, still

a fireball of kinetic energy, is the
lone visual focus this time out.
And he used his voice wisely on
opening night to get through the
23 songs while running about
the stage and a U-shaped run-
way through the crowd. Keith
Richards, meanwhile, glides
by on charisma and cool, push-
ing songs toward their Chuck
Berry roots whenever possible,
and Charlie Watts remains the
steadiest rock drummer in histo-
ry. Former Stones guitarist Mick
Taylor joined for a in -minute
"Midnight Rambler" that was
the night's highlight. -PG

SINGLES
POP

MARIAH CAREY
FEATURING MIGUEL

"#Beautiful" (3:22)

PRODUCERS: Mariah Carey,
Miguel

WRITERS: Mariah Carey,
Miguel Pimentel

PUBLISHERS: ASCAP, EMI

Island Def Jam

With guitar and first -
verse duties handled by
Miguel, Carey is almost
a guest on "#Beautiful,"
billed as the first official
single for her upcom-
ing album. But this
Stax-inspired jam settles
into a slender groove,
with Carey opting to
casually vibe with her
duet partner rather than
indulge her usual vocal
theatrics. -AH

R&B

MIGUEL

"How Many Drinks?" (4)33)

PRODUCER: Salaam Remi

WRITERS' Miguel Pimentel,
Salaam Remi, Roger Nichols,
Paul Williams

PUBLISHERS: various

Bystorm/Black Ice/RCA

Meanwhile, Miguel's
new single from Kalei-
doscope Dream finds the
critical darling flexing
his more traditional
R&B muscles-his
flawless falsetto flies
forward while weighing
a woman's worth. "You
look good... But I don't
wanna waste my time,"
Miguel croons on the
track, which has recently
been given an equally
arresting remix featuring
Kendrick Lamar. -DH

LATIN

FRANKIE J

"No Te Quiero Ver con Er
(4)01)

PRODUCER: Daniel Murcia

WRITERS: Daniel Murcia,
Francisco" Bautista, Emile
Ghantous

PUBLISHERS: 627 Muzick/
Sony -ATV Songs/Dhani
Songs (BM!), I nsomniak
(ASCAP)

Universal Music Latino/
Universal Music Latin
Entertainment

Don't let the smooth
R&B beat fool you: "No

Te Quiero Ver con El" (I
Don't Want to See You
With Him) is more of a
lover's scorned anthem
than a romantic paean.
Frankie J muses over the
switch from romance to
quasi -friendship with
a longing that listeners
of any language can all
relate to. -KI

POP

JASON DERULO

"The Other Side (4,20)

PRODUCERS: Ammo, Martin
Johnson

WRITERS: Jason DerOlo, Martin
Johnson, Joshua Coleman

PUBLISHERS: various

Warner Bros.

After recovering from a
neck injury that almost
left him paralyzed,
Deriilo returns with a
single that figures to
get his career back on
track, albeit in a rather
predictable manner.
"The Other Side"
features fine-tuned
buildups and releases
aplenty, and while
the comeback single
hardly stands out from
the post -David Guetta
top 4o pack, it's close
enough in line to find
radio success. -CP

COUNTRY

CHARLIE WORSHAM

"Could It Be" (3:25)

PRODUCERS: Charlie
Worsham, Ryan Tyndell

WRITERS: Charlie Worsham,
Ryan Tyndell, Marty Dodson

PUBLISHERS: Purple Cape
Music/Dad's Retirement
Songs/Black to Black
Songs/I Hope Momma's
Listening Music (BMI)

Warner Bros./WAR

On his debut single,
this country newcomer
reflects on the morning
following a night out
with a friend that might
be something more.
Lines like "Who knows,
we might go down in
flames/Then again I
might just change your
name" could afford a bit
more passion, but the
tune remains in good
spirits, aided by Wor-
sham and Tyndell's tight
production highlighted
by the welcoming strum
of a banjo. -JM
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FREE APP
BUILDERS:

Mobile
Roadie
With pricing
as low as
$125 a
month and
features like
listenable
music,
downloads
and tour
dates,
Mobile
Roadie is
an excellent
option for
a DIY artist
looking to
deliver an
app to fans.

MobBase
MobBase
allows an
artist to
launch a
stand-alone
app in the
Android
Marketplace
for a one-
time fee of
$20 1plus
$20 per
month for
hosting),
giving this
service
the lowest
barrier of
entry for
artists.

, BANDAPP WORLD ---

Bandapp
offers artists
looking for a
central Web
hubs quick
fix.

APP

Bandapp: A Superfan's
First Stop?
In a cluttered online landscape, it's important for a
band to have a dedicated nucleus where all relevant
information can be easily located. Launched in early
2012 and updated last fall, Bandapp is a service that
offers artists looking for a central Web hub a quick -
fix app that gives fans easy access to their music, tour
dates and news, and more directly on their smart -
phones. However, Bandapp is slightly deceptive: It
doesn't create an actual app that one could down-
load from the iTunes App Store, but instead creates a
Web app, which is essentially just a fancy bookmark
that a user can add to his or her smartphone's home
screen. There are several drawbacks-from both an
artist and user's perspective-to having a Web app
instead of a traditional application. A Web app re-
quires users to have wireless or third -generation (3G)
access, so an app created with Bandapp will disap-

point those who frequent wireless "dead zones." A
Web app also can't send "push" notifications to users
(similar to how a phone alerts its owner that he or she
has a text message). Therefore, bands that use Band -
app are unable to ping their fans when they have an-
nouncements, new music or tour dates, which is one
of the primary reasons an act would even invest in
its own stand-alone app. Artists that need to consoli-
date relevant information online should opt to create
a mobile -friendly website instead of using Bandapp.
Even if a band needs to utilize a smartphone app to
engage fans, it should invest in creating a download -
able app, which can be done by using an app like
Mobile Roadie. Bandapp is an interesting solution to
a common problem, but ultimately there are better
ways for artists to spend their time promoting them-
selves online. -WG

COUNTRY

Rucker's
`True' Grit
Three years between albums can be a death knell in country.
But Rucker has used that time to good effect, crafting the
richest of his three solo country albums. The Hootie & the
Blowfish frontman's soulful rasp remains his greatest weap-
on, and it's further elevated by the writing and production
on True Believers. Standouts include the title track, a clear-
eyed rumination on the challenges of a long-term relation-
ship, and breakup ode "I Will Love You Still" with Mallary
Hope. He doesn't forget the good times, either, heard in the
funky twang of "Radio" and the honky-tonk spirit of "Take
Me Home." Rucker also teams with Lady Antebellum for
a rootsy romp through the Old Crow Medicine Show/Bob
Dylan tune "Wagon Wheel," and Sheryl Crow joins him for
stirring echo vocals on "Love Without You." Rucker already
has a formidable commercial track record, but he raises the
creative bar a couple of notches with True Believers. -GG

Darius Rucker

True Believers

PRODUCER: Frank Rogers

Capitol Nashville

RELEASE DATE: May 21

ALBUMS HIP -HOP

DANCE

LITTLE BOOTS

Nocturnes

PRODUCER: Tim Goldsworthy

On Repeat Records

RELEASE DATE: May 7

Where Little Boots'
2009 major -label debut
courted the pop crowd,
her self -released follow-
up will likely attract
those more familiar
with dance pioneer
Giorgio Moroder. The
hooks aren't quite as
catchy, but DFA alum
Goldsworthy provides
production that will keep
disco purists dancing all
night. -CP

ROCK

SAVAGES

Silence Yourself

PRODUCERS: Johnny Hostile,
Rodaidh McDonald

Matador/Pop Noire

RELEASE DATE: May 7

Singer Jehnny Beth says
he hopes the English
band's debut sounds
like a punch in the face.
It does. Silence Yourself
is a raucous post -punk
collection that marries
ambient sonic layers
with surging rock cho-
ruses. From boisterous
opener "Shut Up" to the
noisy static of first single
"Husbands," it packs a
compelling wallop. -EZ

ROCK

CERAMIC DOG

Your Turn

PRODUCER: Greg Saunier

Northern Spy Records

RELEASE DATE: April 30

Intrepid guitarist Marc
Ribot leads drummer
Ches Smith, bassist
Shahzad Ismaily and
guests through a stylistic
terrain that includes
cumbia, junkyard blues,
exotically flavored
old -school rap and a
garage -rock reading
of jazz standard "Take
Five." Opener "Lies
My Body Told Me" is a
thrilling amalgamation
of Television, Neil Young
and Albert Ayler. -PG

LL COOL J

Authentic

PRODUCERS: various

429 Records

RELEASE DATE: ADDI 30

LL Cool J's still got it on
his 13th album, Authen-
tic. Thunderous drums
charge up opener "Bath
Salt," while "Love for
You" (with Brad Paisley)
delivers the romantic.
Mr. Smith. Later he spits
classic rap flavor on the
Snoop Lion -assisted
"We Came to Party" and
"Whaddup," featuring
Chuck D. -KI

POP

THE AIRBORNE
TOXIC EVENT

Such Hot Blood

neoDucceTacguire King

Island Records

RELEASE DATE: April 30

"All these songs are
love songs," Airborne
Toxic Event frontman
Mikel Jollett says of the
band's third album. It's
just that "love at times
can make you feel like
shit." Hallmark won't be
calling anytime soon, but
producer King brings a
welcome new richness to
the group's sound, which
could help expand its
alt -rock base. -GG

WORLD

DEBASHISH
BHATTACHARYA

Beyond the Ragasphere

PRODUCER: Debashish
Bhattacharya

Riverboat/World Music
Network

RELEASE DATE: ADM 30

The brilliant Indian
string player reaches
into the cosmos for a
series of stream -of -con-
sciousness compositions
that often encourage a
dialogue between Bhat-
tacharya's traditions
born in Calcutta and
those of jazz, flamenco
and country guitarists.
Boundary -free, John
McLaughlin adds an
aggressive layer to the
languid pace of the
16 -minute "A Mystical
Morning." -PG
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"Voice"
coach and
Maroon 5
frontman
Adam Levine
has inked
a one-year
first -look
develop-
ment deal
at NBC with
his longtime
manager-
tumed-pro-
ducing part-
ner Jordan
Feldstein.
Together,
the pair will
create both
scripted and
alternative

proingram-g to
serve as
series and
specialsf or
the network.

LATIN

Voices Carry
Italian tenor trio II Volo cross
over to Latin music stardom
By Leila Cobo

The 2013 Billboard Latin Music Awards, which aired
April 23 on Telemundo, had its share of uptempo reg-
gaetan and dance, regional Mexican music, daring
duets and song premieres, most featuring major Latin
stars. In the midst of that was Il Volo, a trio of operatic
tenors, singing "El Triste," an homage to Mexican
crooner Jose Jose accompanied by a full string or-
chestra. The performance was as surprising as it was
successful, delivering some of the highest minute -by -
minute ratings for the show.

It was the latest big TV move for the Italian teens whose
brand of classical crossover music has struck a chord with
mainstream buyers and, increasingly, with Latin fans.

Following the Billboard performance, Mas Que
Amor (Universal Music Latino), the Spanish -language
version of We Are Love, jumped 4-2 on Billboard's Top
Latin Albums chart, where it stays this week.

Although Andrea Bocelli, a similarly minded act,
is also on the chart (former No. 1 Pasion is No. 10), Il
Volo's case is different. While Bocelli is an adult act at-
tracting an adult audience, the members of Il Volo are
teenagers. And while their mainstream audience leans
adult, in the Latin world they attract a younger listener,
something Il Volo's team is looking to capitalize on.

"We've benefited greatly from their past tour, where
they reached an upscale Latin market that was mostly
an adult market but also included the daughters of
those adults," says Luis Estrada, managing director
of Universal Music Latino, which is supporting the re-
lease with a Spanish -language TV campaign.

II Volo will kick off another U.S. tour in the fall, pro-
moted by Live Nation and supported by a PBS spe-
cial shot in Miami, precisely because audiences are
younger there. In Latin America, Il Volo's tour will be
promoted by GTS, the artist development arm of Uni-
versal Music Latin Entertainment (UMLE).

In 2009, Piero Barone, Ignazio Boschetto and
Gianluca Ginoble competed on Italian TV talent com-
petition "Ti Lascio Una Canzone." The show's produc-
er was so impressed by their voices that he asked them
to sing together, a la the Three Tenors. Tony Renis, the
Italian singer/producer who has worked with Bocelli
and Celine Dion, happened to catch that performance.

"They were singing '0 Sole Mio' and I couldn't be-
lieve
such powerful voices," he says.

Renis spoke with attorney Peter Lopez in Los Angeles,
and together they took the "0 Sole Mio" track to Jimmy
Iovine and Ron Fair, who signed the trio to Interscope.

"They had the talent and the material to do some-
thing very different from what existed in the Latin
market at the time," producer Humberto Gatica says.
"From day one, we knew there had to be two albums:
one for the international market and one geared spe-
cifically for the Latin market."

Gatica invited UMLE chairman Jesus Lopez to the
studio, and he in turn fell in love with the project and
agreed to release it in Spanish.

In 2011, II Volo debuted at No. 10 on the Billboard
zoo, aided by a slew of prominent TV appearances, in-
cluding "American Idol." Three weeks later, the Span-
ish version of the album debuted at No. 10 on Top Latin
Albums. Mas Que Amor follows the same formula, with
Spanish -language versions of the tracks on the original
English -language album, albeit with Latin touches.

"I added certain instrumentation to make it more
appealing for our market," Gatica says. The album also
includes "Lunas Escondidas," a duet with young Mexi-
can pop singer Belinda specifically designed for the
Latin marketplace.

What the album didn't include was "El Triste," the
Jose Jose hit from the '8os that the trio performed at
the Billboard Latin Music Awards. Instead, the notion
of performing a song not on the album-barely a week
after the album's release-came from show producer
Tony Mojena, who was looking to make an impact with
Billboard's homage to Jose Jose. Instead of balking at the
suggestion, the II Volo team jumped at the chance. Uni-
versal's Estrada gave the go-ahead and Gatica created
an arrangement for the track in 48 hours. Now, Univer-
sal plans to release "El Triste" and use it as a marketing
tool for the trio in Latin America.

"That performance consolidates them in consumers'
minds as a quality act with great charisma," Estrada says.
"And TV continues to be a crucial part of their success."O

II Volo
performed
a tribute to
Jose lose at
the Billboard
Latin Music
Awards.

THE

[Numbers]
Kris Kross

Following the death of hip -hop duo Kris Kross' Chris
Kelly at age 34 on May 1, the act's smash single "Jump"
is making waves. The song was the Rutlhouse/Co -
lumbia act's first release, and zipped straight to No.
1 on the Billboard Hot zoo in 1992. The act followed
up with six more hits, and another eight on Hot R&B/
Hip -Hop Songs.

8
"Jump" spent eight weeks lodged at No. ion
the Hot 100 in 1992, the longest reign for a
rap single until 1996, when Bone Thugs -N -
Harmony's "Tha Crossroads" matched that
run. When lump' hit No.1 in only its fourth
week, it was the fastest leap to No.1 since
1985, when "We Are the World" also sped to
the top in four frames.

2,878%
2.3M
The videoclip for "Jump," on Kris Kross' official
YouTube channel, logged 2.3 million views
in the week ending May 4. That's up 2,878%
from the previous week, when it tallied
77,000 views. On May 2 alone it amassed 1.6
million. Of the video's total views since it was
uploaded in 2010, 25% were registered in the
last week.

 1,694%
19K
Downloads of "Jump" exploded in the week
ending May 5, selling 19,000, according to
Nielsen SoundScan-the tune's biggest digital
sales week-up from 1,000 in the previous
week. The song debuts on Rap Digital Songs
at No. 19 and on R&B/Hip-Hop Digital Songs
at No. 23.

3,524%
5.6M
The airplay for "Jump" increased as well,
collecting 5.6 million in Hot 100 Airplay
audience (up by 3,524%). On the Hot 100
Airplay panel, 287 monitored stations played
the cut in the week ending May 7.

-Keith Caulfield
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HIP -HOP

Major Hustle
T.I.'s Hustle Gang works charting single
and free EP to try to land new deal
By Alex Gale

"Memories Back Then," the new single from T.I.'s label/crew Hustle
Gang, is actually helping the act look forward. The introspective track-
which features T.I., Grand Hustle/Atlantic signee B.o.B, Grand Hustle
singer Kris Stephen and a guest verse from Kendrick Lamar-dips
3o-36 on Billboard's Hot R&B/Hip-Hop Songs chart and 88-98 on the
Billboard Hot too after its debut week, but T.I. sees its self -generated
momentum as a calling card now that he's back on the open market.

"Memories" is the first single from Hustle Gang's G.D.O.D. mix -
tape, released for free online on May 7. But that hasn't stopped
the song from netting stronger -than -expected sales: According to
Nielsen SoundScan, it's sold 48,000 units since its April 22 release
through Hustle Gang Music, a new iteration of T.I.'s Grand Hustle
imprint, which is now independent after T.I.'s to -year contract with
Atlantic expired in January. "Memories" is also benefiting from

healthy streaming numbers, with its cinematic video racking up 4
million YouTube views since its April 22 debut.

"This is the beginning of something beautiful," T.I. says ofthe single
and mixtape, "and the people are proving me right."

The record's chart appearances come despite little radio airplay:
Last week, Nielsen BDS picked up just 45 spins across 15 stations na-
tionwide. But DJ Ji-mixshow coordinator at T.I.'s hometown station,
WHTA Atlanta, which is leading the way with 16 spins-thinks that will
change soon. "I don't see why any [R&B/hip-hop] station wouldn'tpick
this up," he says. "It's a no-brainer. I definitely see it as a top lo."

But for TT., who's looking for a new label home for himself and Grand
Hustle, "Memories" isn't just another hit single-it's a waming shot. "I'm
a free agent," he says. "It's put me back to where I was when my first re-
cord [2oo3'srm Serious] didn't sell: I was dropped [from Arista] and I had
to prove that I was worthy of a deal. 'That's what I'm doing now. Back then
I was proving I was worth $2 million-now I'm proving I'm worth $200
million. Ify'all don't feel like I'm worth it, I'ma show you."

Brian "B. Rich" Richardson, A&R rep at Grand Hustle and head
of Defient Entertainment, which manages Grand Hustle acts includ-
ing B.o.B and Trae Tha Truth, says the label will begin a "major radio
campaign" behind "Memories" on May14. Meanwhile,T.I.,Stephens,
Trae and other crew members appeared on BET 's "io6th & Park" on
May 3 to promote the mixtape. A Hustle Gang tour is planned for later
this year, and four more videos from G.D.O.D. are on the way. "We're
going to take it all the way until a major notices," Richardson says.
"We have to show a movement. We're getting the streets, the Internet
and radio behind us." 0

Battle Plan: Jessica Sanchez

Eleven
months after
finishing as
runner-up on
"American
Idol;'
17 -year -old
Jessica
Sanchez's
first album,
Me, You &
the Music,
debuts at
No. 26 on
this week's
Billboard
200.

2 MONTHS AGO

After signing to Interscope
Records last June and
working on her debut during
the second half of last year,
Sanchez and her label team
spent February "in creative
mode," Interscope head of
marketing Mike Flaherty
says. "We were combing
through tracks and singles,
and starting to dip our toe in
the water a bit with press and
activate online to let people
know things were coming."
After performing on the
American Idols Livel tour last
summer, Sanchez performed
her first solo concert on Feb.
14 in the Philippines. Sanchez
then returned to the "Idol"
stage on March 21 to unveil
"Tonight," the album's lead
single, alongside its featured
guest, Ne-Yo.

1 MONTH AGO

Amiable dance track
"Tonight" hit digital retailers
the day after the "Idol"
performance, but wasn't
given a strong radio push until
May 7, one week after the
album debuted. "We didn't
want to go the traditional
route of 'Let's drop a single,
work it to a hit single and wait
to drop the album,'" Flaherty
says. "We felt that people love
her, they're happy she's back
...let's get the record out
and play off the audience she
has." "Tonight" has sold only
39,000 downloads, according
to Nielsen SoundScan, but
Sanchez continues to push
the track to her 1.1 million
Twitter followers and 513,000
Facebook fans.

RELEASE WEEK

Four days before Me,
You & the Music arrived,
Sanchez made her acting
debut on "Glee," beginning
her arc as rival glee club
Hoosierdaddies' star Frida
Romero on the April 25
episode of the Fox hit. That
piece of perfect timing was
abetted by an all-out media
assault, first as part of a
"Glee" press run, and then
with a promotional push
for Me, You & the Music,
including a stop at the Radio
Disney Music Awards as a
presenter on April 27. On
May 9, Sanchez reprised her
role on "Glee" and performed
a cover of Zedd's radio hit
"Clarity." The album sold
14,000 units in its first week,
according to SoundScan.

NEXT UP

Sanchez has a string of radio
shows lined up and is looking
for touring opportunities for
the summer, but Flaherty
points out that the Filipino -
Mexican singer will slowly
edge her way into the Latin
sphere during the coming
months, after already gaining
exposure in the Philippines. A
Spanish -language version of
"Tonight" is on the way, and
Sanchez is close to locking
in an appearance at the 2013
Premios Juventud, a pop
culture awards ceremony
taking place July 18 and
airing on Univision."In the
Philippines, she's got multiple
partnerships with brands.
She's a superstar," Flaherty
says. "We want to bring her to
the level that she is there."

-Jason Lipshutz

(crouching)
and his
Hustle
Gang's
"Memories
Back Then"
has sold
48,000
copies.

00
BUBBLING

UNDER
0

Frazier Makes In -'Roads'
With spins at 13 of the
129 stations monitored by
Nielsen BDS for Billboard's
Country Airplay chart,
Morgan Frazier simmers
just below the ranking
with "Yellow Brick Road,"
her debut single for Curb's
Sidewalk imprint.The
Breckenridge, Texas, native
recently won the prestigious
John Lennon Songwriting
competition and is now
making promotional rounds
at country radio. She has
tour dates booked through
November and is working on
her first full-length album.

Wild Feathers In Flight
After a label switch in 2012,
the Wild Feathers are ready
to fly, as the rock group's "The
Ceiling" bullets at No.28 on
the Triple A airplay chart.
The Nashville -based band
will release its self -titled
debut album on Warner Bros.
on Aug. 6. Formerly signed
to Interscope, the quartet,
which has opened for Bob
Dylan and Paul Simon, is
touring with Ryan Bingham
through June.

Not So Little
With more than 24,000 likes
on Facebook and a growing
YouTube audience, Los
Angeles -based pop starlet
Mr. Little Jeans debuts on
Uncharted at No. 17 after
releasing new single "Oh
Sailor.° The artist (aka
Monica Birkenes) first rose to
popularity thanks largely to
her dark, dubstep rendition of
Arcade Fire's "The Suburbs";
her cover has garnered
2.2 million YouTube views.
After releasing "Oh Sailor"
on iTunes on May 3, Mr.
Little Jeans is at work on her
forthcoming debut album.

A$AP Ferg's 'Work' Begins
Following A$AP Rocky's
breakout success with
"Pmkin' Problems," A$AP
Ferg looks to make a (similar)
name for himself with debut
track "Work." The Harlem
rapper is a member of
Rocky's A$AP Mob collective
and signed his own deal
with Polo Grounds/RCA in
January. The official video
for "Work" has drawn 3
million YouTube views, while
a clip for the song's as -yet -
unreleased "emir, featuring
A$AP Rocky, Schoolboy Q
and Trinidad James, is being
completed. A$AP Ferg is
currently opening for Juicy

on the latter's Stay Trippy
tour.

Reporting by Keith Caulfield,
William Gruger, Wade lessen
and Rauly Ramirez.
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CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS

NOTICES/ANNOUNCEMENTS

Short -form Radio Programs/Barter

The Inside Stories Behind

The Christmas Songs

Featuring Songwriters' Actual Voices!

TheMusicalSoundReview.com (718) 375-1245

NOTICES/ANNOUNCEMENTS

SUCCESSFUL HIT SONGWRITER

Looking for an aggressive individual with music industry connec-

tions who can get my new songs to label -affiliated artists,

managers, producers, etc. For info call Edwin at

817-921-0928or817-805-2515.

MUSIC MERCHANDISE

BUY DIRECT
AND SAVE!

While other people are raising their prices, we are

slashing ours. CD's, LP's, Books, Cassettes as low as

50 cents. Your choice from the most extensive list-

ings available.

For tree catalog call (609) 890-6000.

Fax (609) 890-0247 or write

Scorpio Music, Inc.

P.O.Box A Trenton, N.1.08691-0020

e mail: ororpionms@aoLcom

HAVE A POSITION TO FILL?
WANT TO REACH HIGHLY

QUALIFIED PEOPLE FAST?

LOOK NO FURTHER
CALL

BILLBOARD
CLASSIFIEDS

JEFF SERRETTE
212-493-4199

or email us at
jeffrey.serrette@billboard.com

WANTED TO BUY

RECORD COLLECTIONS

We BUY any record collection.

Any style of music. We pay HIGHER prices

than anyone else.

Call

347-702-0789 (Allan) or email

a_bastos@yahoo.com
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BUSINESS OPPORTUNITIES
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DJ SERVICES

FINANCIAL SERVICES

LEGAL SERVICES

ROYALTY AUDITING

TAX PREPARATION

BANKRUPTCY SALE

COLLECTABLE

PUBLICATIONS

TALENT

SONGWRITERS

SONGS FOR SALE

DEALERS WANTED

RETAILERS WANTED

WANTED TO BUY

CONCERT INFO

VENUES

NOTICES/
ANNOUNCEMENTS

VIDEO

MUSIC VIDEO
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LISTENING STATION

FOR LEASE

DISTRIBUTION NEEDED

EDUCATION OPPORTUNITY

HELP WANTED

MASTERING
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Kenny Chesney's
Lucky Seventh No. 1
The superstar is second only to Garth Brooks among
country acts with the most chart -toppers

Country king Kenny Chesney grabs his
seventh No. i album on the Billboard
zoo as Life on a Rock debuts atop the list.
The set sold 153,000 copies in its first
week, according to Nielsen SoundScan.

Among country acts with the most No. is on the
Billboard zoo, Chesney remains second only to
Garth Brooks. The latter notched eight leaders
between 1991 and aorn. (Chesney already held the
runner-up distinction with six No. is.)

Since 2004, all 10 of Chesney's regular full-length
albums have debuted in the top four of the Billboard
zoo. His latest follows 2012's Welcome to the Fishbowl,
which debuted and peaked at No. 2 with a 193,00o
start. The new album's debut week is his smallest
sales bow for a studio set since 1999's Everywhere We
Go began with 30,000.

The first single from Life on a Rock, "Pirate Flag,"
became his 45th top lo hit on the Country Airplay
chart in March. This week, the tune rises 5-4.

Chesney's new album is one of just two debuts
in the top loo, as fellow country act Randy Rogers
Band also enters at No. 9 with Trouble (26,000). It
follows the group's last album, zoio's Burning the
Day, which debuted and peaked at No. 8 with 29,000
in its first week.

Last week's Billboard zoo No. 1, Michael Buble's
To Be Loved, slips to No. 2 in its second week with
96,000 (down 51%). It's the smallest second -week
percentage decline for a No. 1 -debuting album since
Josh Groban's All That Echoes fell by 5o% on the
March z chart. More recently, albums byParamore,

Fall Out Boy and Bon Jovi that bowed at No. b all
tumbled by more than 70% in their second weeks.
(See page 72 for more on this year's sophomore -week
slides for No. b debuts.)

Behind Buble is Justin Timberla ke's The zo/zo
Experience, which holds at No. 3 with 68,000
(down 8%). 20/2o has spent its entire seven -week
chart run lodged in the top three: Its first three
weeks were at No. 1, followed by four straight
frames at No. 3.

Macklemore & Ryan Lewis' The Heist rises
11-5 with 35,000 (up 24%) the same week that the
set's second single, "Can't Hold Us," rises to No. 1
on the Billboard Hot boo. The song has been ines-
capable in TV commercials for Microsoft Outlook,
while it also continues to surge in airplay. The
track, which features Ray Dalton, climbs 7-5 on
Mainstream Top 4o with a 25% gain in plays on top
40 stations.

Country Time: Kenny Chesney's Life on a Rock will
likely be replaced by another country effort on next
week's Billboard zoo. Lady Antebellum's Golden is
on track to top the list with around 150,000 copies, so
say industry forecasters. It will mark the trio's third
No. 1, and its third straight studio set to open atop the
list. That number's a bit soft compared with the act's
previous two studio albums, however. Own the Night
(zon) blasted in with 347,000 while its mainstream
breakthrough, Need You Now, debuted with 481,000
in zoio.

Lady A's new effort will become the fourth country
album to hit No.1 for the first time this year, following
Gary Allan's Set You Free, Luke Bryan's Spring Break

. . . Here to Party and Chesney's Life on a Rock. (Taylor
Swift's Red, which spent five weeks at No. i in 2012,
also ruled for two weeks in January.)

If Lady A bows at No. b next week, it will be the
first time that the Billboard zoo has accumulated this
many country No. is so early in the year. Right now,
2013 is tied with 2009 for the fastest sum of country
No. is year to date.

In terms of yearly volume of country No. 1 albums,
the busiest year was 2002, when eight country sets
first reached No. 1. Last year, there were four.

With country album sales eroding slower than the
overall market, it seems easier now for country sets to
hit No. 1, as the genre's consumers haven't flown the
music -buying coop, so to speak.

Last year, overall album sales were down by 4.4%
compared with 2011, versus country sales actually ris-
ing by 4.2%. SoundScan stated in its year-end report
that country and rock were the only genres to show
growth. (Rock was up by z%.) Country's 4.4% gain
came a year after it declined only 1.8% in ion (com-
pared with zoio).O

MICHAEL BUBLE'S LOVED MACKLEMORE & LEWIS' SALES VOLUME OF ENTIRE
SALES, SECOND WEEK HEISTSALES THIS WEEK BILLBOARD 200

96,000
 51%

Belinda 's Back
"I'm at a point where I don't
have to record something
unless I really love it. So
when I heard 'Sun; I loved
it and decided to record it,"
Belinda Carlisle says of her
first U.S. single since 1997.
Given to her by songwriter
Gabe Lopez, she completed
writing "Sun" with fellow
Go -Go Jane Wiedlin. Check
out Chart Beat's full interview
with Carlisle-including an
exclusive countdown in which
she ranks her favorite hits-on
Billboard.corn. "It's pretty
surreal fora Valley Girl to go
from working as a secretary
to hitting the top of the
Billboard charts," she says. "It
still makes me smile to think
about it"-Gary Trust

THE BIG NUMBER

8
Number of country albums
that topped the Billboard 200
in 2002, the most ever in a
year for the genre. This year,
country is off to a fast start,
with a likely fourth No. 1 for the
genre next week.

Read more
Chart Beat at
billboard.com/
chartbeat.

35,000
 24%

1.7 MILLION
 7%

MARKET WATCH
A WEEKLY NATIONAL MUSIC SALES REPORT

Weekly Unit Sales

ALBUMS DIGITAL
ALBUMS.

DIGITAL
TRACKS

This week 5,112,000 2,085,000 24,166,000

Last Week 5,147,000 2,147,000 24,335,000

Change -0.7% -0.7%

Thls Week Last Tear 5,773,000 2,173,000 25,407,000

Change -11.4% -4.0% -4.9%

'Digital album sales are al50 counted within album sales.

Weekly Album Sales

2013
2012

hAll A 01101
YEAR-TO-DATE

Overall Unit Sales

2012 2013 CHANGE

Albums 106,734,000 100,756,000 -5.6%

Digital Tracks 495,398,000 482,492,000

Store Singles 1,133,000 1,184,000 4.5%

Total 603,265,000 584,432,000

Album 9/198. 156,273,800 149,005,200 -4.7%

Includes epUfvelent alPum 1.511E40.01A trackdownloatls epilfvelent to one

Digital Track Sales

2012

2013

495.4 Million

482.5 Million

Sales by Album Format

2012 2013 CHANGE

CD 64,832,000 55,081,000 -15.0%

Digital 40,353,000 43,539,000 7.9%

Vinyl 1,523,000 2,004,000 31.6%

Other 25,000 132,000 428.0%

Safes by Album Category

2012 2013 CHANGE

Current 52,145,000 50,653,000 -2.9%

Catalog 54,590,000 50,103,000 -8.2%

Deep Catalog 43,738,000 40,288,000 -7.9%

Current Album Sales

2012

2013

INI6=11
Catalog Album Sales

2012

2013

94.6116414n

50.1 Million

Nielsen SoundScan countsascurrenconly Met irst la MOnchs01 an allmons releau112
mantns brdassical and Jan album. Titles that sts.the loona001 the Billboard 200.nowever.remain
ascurrent.7.01urban Wm...re catalog. Op. calagg iSa W WIaralaIaloroneom we
than 16 monts.

fre=rVrrx S. 20g...fluglage=irsnote0 Ir
asa[4:

n at to nal 5/0 e of Global
W.=
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LEGEND
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Bullets indicate titles with
greatest weekly gains.

Album Charts
 Recording Industry Assn. of

America (RIAA) certification for
physical shipments & digital
downloads of 500,000 albums
(Gold).

A RIAA certification for physical
shipments & digital downloads
of 1 million units (Platinum).
Numeral noted with Platinum
symbol indicates album's multi -
platinum level.

 RIAA certification for physical
shipments & digital downloads
of 10 million units (Diamond).
Numeral noted with Diamond
symbol indicates album's multi -
platinum level.

0 Latin albums certification for
physical shipments & digital
downloads of 50,000 units (Oro).

p Latin albums certification for
physical shipments & digital
downloads of too,000 units
(Platino). Numeral noted with
Platinum symbol indicates
album's multi -platinum level.

D igital Songs Charts
 RIAA certification for 500,000

paid downloads (Gold).
A RIAA certification for I million

paid downloads (Platinum).
Numeral noted with platinum
symbol indicates song's
multiplatinum level.

Awards

NG (Heatseeker Graduate)
PS (PaceSetter for largest % album

sales gain)
06 (Greatest Gainer for largest

volume gain)
O K (Digital Sales Gainer)
AG (Airplay Gainer)
SG (Streaming Gainer)

Publishing song index available on
hillboard.com/bit.

Obit billboard.cornibit for complete
rules and explanations.

1GS1 This TITLE
*60 WEER WEEK PRODUCER lSONGWREFER,

2 2 0

0
0

Artist CERT. PEW KUCK
IMPRINT/PROMOTION LABEL POS. CHART

flCAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton
R.LEWIS M.HAGGERTY,R.LEWIS) MACKLEMORE/AOA/WARNER BROS.

The rappers' coronation is historic:

With prior hit "Thrift Shop" (featuring

Wanz) having reigned for six weeks, the

act is the first duo to take its first two

singles to No. 1 in the Hot 100's nearly

55 -year history.

1 13

JUST GIVE ME A REASON P!nk Feat. Nate Ruess 1 12

1.01ASKER (NNK.I.BHASKER.N.RUESSI RCA

12 MIRRORS Justin Timberlake
TIMBALAno(J.TIMBERLAKE.T.V.MosLEYJ.HAPMONJ.E.FAuNTLEROY III RCA

3 12

6 4 STAY Rihanna Featuring Mikky Ekko A
ILEKKO.I.PARKER (M.EKKO,LPARKER) SRP/DEF LAWIDIMG

3 13

4 6 5 WHEN I WAS YOUR MAN Bruno Mars
THE SMEEEINGTONS (BRUNO MARS,P.LAWRENCE II,A.LEVINE,A. WYATT) ATLANTIC

1 20

3 4 6 THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
R.LEWIS (B.HALLERTV,R.LEWIS) MACKLEMORE/AOA/WARNER BROS.

1 31

13
9 0 I LOVE IT Icona Pop Featuring Charli XCX

P.BERGER (P.BERGENC.AITCHISON,LEKLOW) REMO COMPANY TEN/BIG BEAT/RRP

7 14

12 10 Q RADIOACTIVE Imagine Dragons A
ALEX OA KID (IMAGINE DRAGONS,,DRANT,MOSSER) KIDINAKORNERPHTERSCOPE

7 36

14 ''13 0 CRUISE Florida Georgia Line Feat. Nelly A
1.M01 (B.KELLEY,T.IRIBBARD,I.M01,RICE,LRICE) REPUBLIC NASHVILLE/REPUBLIC

8 31

9 8 10
FEEL THIS MOMENT Pitbull Feat. Christina Aguilera

fl2==.211,T4A=.01=="ironto.
8 15

10
STARTED FROM THE BOTTOM Drake

11 n M.20MBIE ...GRAHAM.
W.COLEMAN,N.SHEBIB,B.SANFILIPPO) YOUNG MONEY/CASH MONEY/REPUBLIC

6 13

21 12 12 HEART ATTACK Demi Lovato
M. ALLAN,LEVIGAN (MALLAN,LEVIGAN.S.DOUGLAS,N.WILLIAMS,A.PHILLIPS,Dano.

10 10

8
SUIT & TIE Justin Timberlake Feat. Jay Z A

7 13TIMBALAND.I.TIMBERLAKE,IROC (LTIMBERLAKE,T.V.MOSLEY.
S.C.CARTER,I.LIARMONJ.E.FAUNTLEROY 11,T.STUART,I.WILSON,C.STILL) RCA

3 17

23 14
11; COME & GET IT Selena Gomez

STARGATE (E.DEAN,M.S.ERIKSEN,E.HERMANSEN) HOLLYWOOD
4

Gomez scores her first top 10 on Hot Digital

Songs, where the track bounds 14-9 with a

27% increase to 115,000 downloads sold.

The song-whose official video premiered

May 7 and should spur a jump for it on next

week's Streaming Songs chart-passes 1

million in sales since its release.

32 19 0 THE WAY Ariana Grande Feat. Mac Miller
HMONFY (H.OSANUELS.A.STREETFR,A.S.LAMBFRTASPARKS,MAICIORMICK,B.RUSSELL) REPUBLIC

10 6

20 18 0 WAGON WHEEL Darius Rucker
F.ROGERS (B.DYLAN.K.SECORI CAPITOL NASHVILLE

Awk,.,, i6 13

19
GET LUCKY Daft Punk Feat. Pharrell Williams

14 17 TRANGALTER,G. DE H00.4EMCHRISTO (T.BANGALTER,
GET HOMENI.CHRISTO,N.RODGERS,P.LMILLIAMS) DAFT LIFE/COLUMBIA

14 3

15 15 18 MY SONGS KNOW WHAT YOU DID IN THE DARK Fall Out Boy
B.WALKER (FALL OUT BOY,B.WALKERJ.HILL) DECAYDANCE/ISLAND/101MG

15 13

43 '17 lb #THATPOWER will.i.am Feat. Justin Bieber
....." DIEROY.WILL.LAM (W. ADAMS,D.LEROY,LBIFBER) WILLI. AMPNTERSCOPE

17 7

21 .21 CD POWER TRIP J. Cole Featuring Miguel
J.L.COLE O.COLE,H.LAWS) ROC NATION/COLUMBIA

20 12

24 - al 22 Taylor Swift20
....." MAR MARTIN,SHELLBACK (T.SWIFT.MAx MARLIN,SIIELLBACKI BIG MACHINE/REPUBLIC

zo to

16
,, LOVE ME Lil Wayne Feat. Drake & Future

16 22 MIKE WILL MADE-ITA... HICARTER,A.GRANAM,
N.WILBURN CASH.M.L.WILLIAMS 11.A.HOLAN) YOUNG MONEY/CASH MONEWREPUBLIC

9 16

0 M BOYS'ROUND HERE Blake Shelton Feat. Pistol Annies & Friends
.... S.HENDRICKS (R.AKINS,D.DAVIDSON,C.WISEMAN) WARNER BROS. NASHVILLE/WMN

23 6

MK WET NW
WO WEEK WEER

26 29 0
TITLE Artist
,,,,,,,,,,,,,,,,.., IMPRINT/PROMOTION LABEL

HO HEY The Lumineers
RAM A)°, (w.scHurrwkarrESI DUALTONE

CERT.

A

PEAK MAKI
POS. CHART

3 48

27 28 0 BAD Wale Featuring Tiara Thomas
T.THOMAS.N.CAMP 10.AKINTIMEHINT.THOMAS) MAYBACH/AILANTIC

25 12

33 31 0 MAMA'S BROKEN HEART Miranda Lambert 0
F.LIODELL,C.AINLAY,G.WORF (B.CLARK,S.MCANALLY,K.MUSGRAVES) RCA NASHVILLE

zo 15

35 33 0 GET YOUR SHINE ON Florida Georgia Line 
I.MCII (T.HUBBARD,B.KELLEY.R.CLAWSON,C.TOMPKINS) RERIBLIC NASHVILLE

27 15

18 24
DAYLIGHT Maroon 5 A

28
ifZenie:ARC1711,1k LEVY) ABWOCTONE/INTERSCOPE

7 22

39 39 CD HIGHWAY DON'T CARE Tim McGraw With Taylor Swift
B.GALLIMORE,MCGRAW (B.WARREN.BMARREN.M.IRWIN,I.KEAR) BIG MACHINE

25 10

17 22 30 HARLEM SHAKE Baauer
BAADER (H.RODRIGUES,H.DELGADO) IEFFREES/MAD DECENT/WARNER BROS.

1 12

30 32 31 LOCKED OUT OF HEAVEN Bruno Mars A
TILE SNEONGTONS,LBLIASKER,E.HAYNIE,N.PCNSON (BRUNO NARS,RLAWEENCEII,AILVINE) ATLANTIC

1 31

44 38 0 ALIVE Krewella
RAIN MAN (1.YOUSAFOOLISAF,K.TRINDL.N.LIM,LUDELL) KREWELLA/COLUMB.

32 12

5 26 33 GENTLEMAN PSY
PS,' (P.IAI-SAN6G.HY00) SILENT/SCHOOLBOY/REPUBLIC

5 4

46 36 0 NEXT TO ME Emeli Sande
GRAZ E.H0A), (A F 5001,0, CHELWINFICCII.E,A.PAUL) CAPITOL

34 11

25 34 35 I KNEW YOU WERE TROUBLE. Taylor Swift A
MAO MARTIN,SHELLBACK (T.SWIFTAAAN MARTIN,SHELLBACIO BIG MACHINE/REPUBLIC

2 29

31 25 36 TROUBLEMAKER Oily Murs Feat. Flo Rida 
S ROBSON 10.MURS.S.ROBSON.C.KELLY,DILLARD) SYCO/COLUMBIA

25 16

34 37 32 SCREAM & SHOUT will.i.am & Britney Spears A
WY VW IWADAMS,LMARTENSABAPTISTE) WILLLAWINTERSCOPE

3 23

45 4
0 BUGATTI Ace Hood Feat. Future & Rick Ross

MIKE WILL LIADE.IT (A.MCCOLISTERAL.ROBERTS II.
M.L.WILLIAMS 11,NRILBURN CASH) WE THE BEST/YOUNG MONEWCASH MONEY/REPUBLIC

35 12

23 30 39 CARRY ON fun.
I.BHASKER (N.RUESS,A.DOST,LANTONOFFJAHASKER) FUELED BY RAMEN/RRP

20 18

42 41 40 SAIL AWOLNATION A
A.BRUNO (A.BRUNO) RED BULL

30 35

29 40 41
SWEET NOTHING Calvin Harris Feat. Florence Welch A
C.HARRIS (C.HAPRIS,
F.WELCH,K.HARPOON) DECONSTRUCTION/FLY EVE/ULTRA/ROC NATION/COLUMBIA

10 26

51 0 0 FINE CHINA Chris Brown
ROCCSTAR,RK (C.M.BROWN,ASTREETER,LYOUNGBLORD,G.DEGEBDINGSE2E,E.BELLINGER) RCA

42 5

38 45
F"KIN PROBLEMS ASAP Rocky Feat. Drake, 2 Chainz & Kendrick Lamar A

43
UFTITIMPUOUgggtr"ETT. ASAP WORLDWIDE/POLO GROUNDS/RCA

8 27

37 42
POUR IT UP Rihanna

44
)1KaVtgaigeriiilVin"' SRP/DEFJAM/IEUMG

19 18

33 43 45 DOWNTOWN Lady Antebellum
P.WORLEY,LADY ANTEBELLUM ILLAIRDS.MCANALLY.N.HEMBY) CAPITOL NASHVILLE

29 13

0 BODY PARTY Ciara46
MIKE WILL MADE-IT,NASTY (C.P.HARRIS,N.WILBURN CASH,
ICAMERONALANILLIAMS 11,P.R.SLAUGHTER,C.MANONE, 1R.,RJERRY) EPIC

35 2

53 51 0 PIRATE FLAG Kenny Chesney
B.CANNON,K.CHESNEY (R.COPPERMAN,D.L.MURPHY) BLUE CHAIR/COLUMBIA NASHVILLE

47 13

41 46
DON'T YOU WORRY CHILD Swedish House Mafia Feat. John Martin A

48 LA
'M".fgagr/ar,Z.1==ltrOl ASTRALWERKS/CAPITOL

6 33

57 ,2
0 RICH AS F**K Lil Wayne Feat. 2 Chainz

Is=in7g1Z-70:1.71' YOUNG MONEY/CASH mononatounat

49 7

40 47 50 I WILL WAIT Mumford & Sons A
MORAYS INIUMFORD A SONS) GENTLEMAN OF THE ROAD/RED/GLASSNOTE

12 39

55 56 0 CRASH MY PARTY Luke Bryan
I.STEVENS (P.CLAWSON.A.GORLEY) CAPITOL NASHVILLE

18 4

59 6(1
0 CUPS (PITCH PERFECT'S WHEN I'M GONE) Anna Kendrick

UairegiLMgaagt,TI.VrE6. LIME/REPUBLIC

52 19

60 57
BITCH, DON'T KILL MY VIBE Kendrick Lamar

0 SOUNWAVE OCOUCKWORTHAI.SPEARS,
BRALIN,VINDAHL,LLYKKE.SCHMIDT) TOP DAWG/AFTERMATH/INTERSCOPE

53 11

2
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MO WEEK
UM TITLE

WEEK PRODUCER (SONG TER)

I WANT CRAZY
(H.HAVES,LNICKENNA;LVERGES)

Artist MR. MAK P16.011
PAPPINT/PROMAIMMBEL P05. (HART

Hunter Hayes
ATLANTIC/MN

U.O.E.N.O. Rocko Feat. Future & Rick Ross
NOT LISTED (NOT LISTED) ROCKY ROAD

43 4

SS 4

NO NEW FRIENDS Di Khaled Feat. Drake, Rick Ross & Lil Wayne55 Q
It.t0BUSTIVER'r.SIVEL'Sn=1B) WE DIE BEST/YOU. MONFWCASN MONEY/REPUBLIC

55 2

52 54 57 1994 Jason Aldean
M.KNOX (THOMAS RHETT,LIAIRO,B.BEAN) BROKEN BOW

52 8

70 64 Q CLARITY Zedd Featuring Foxes
ZEDD (A.ZASLAVSKI.MATTTFIEW KOMA,PROBRISON,S.GRAY) INTERSCOPE

S8 7

56 58 Q GIVE IT ALL WE GOT TONIGHT George Strait
T.BRONIN,G.STRAIT 111.13RIGHT,P.O'DONNELL,AMES, MCA NASHVILLE

56 18

0 0 HERE'S TO NEVER GROWING UP Avril Lavigne
M.1OHNSON (A,L AVIGNEAJOHNSON,C.KROEGER.D.H.HODGES,J.K ASHER FRNOLIN) EPIC

52 4

47 53 61 SURE BE COOL IF YOU DID Blake Shelton
S HENDRICKS (R.CLAWSON,C.TOMPKINSF.ROBBINS) WARNER BROS. NASHVILLE/MN

24 17

49 50 62 IF I DIDN'T HAVE YOU Thompson Square
NV (S.THOMPSON,K.THOMPSON.I.SELLERS.P.ENKINS) STONEY CREEK

49 18

54 59 63 DONE. The Band Perry
°MIFF (R.PERRY.N.PERRY.I.DAVIDSON,I.BRYANT) REPUBLIC NASHVILLE

46 8

62 62 0 GONE, GONE, GONE Phillip Phillips
G.WATTENBERG ID.FUHRMANN.T.CLARKAWATTENBERG( 19/INTERSCOPE

99 9

75 75 0 THE OTHER SIDE Jason Derulo
AMMO.AFJOHNSONO.DESROULEAMMJOHNSONJ.COLFMAN) BELUGA NFIGHTS/WARNER BROS.

65 3

61 65 0 LIKE JESUS DOES Eric Church
1.10,10E (C.BUTHARO.M.CRISWELL) EMI NASHVILLE

59 11

72 67
43) WE STILL IN THIS B**** B.o.B Feat. T.I. & Juicy .1

:;;="1=1.11LITZlitt"'""'", ROUNICK/GRAND NUSTLE/ATLANTIC/RRP
67 12

63 68 0 BEAT THIS SUMMER Brad Paisley
B.PAISLEY (B.PAISLEY,C.OUBOIS,L.LAIRD) ARISTA NASHVILLE

63 8

74 70 CD ANYWHERE WITH YOU Jake Owen
I. MOLR.CLAWSON (0.HAYSLIP,O.L.MURPINYEARY) RCA NASHVILLE

69 7

94 89 Q BLURRED LINES Robin Thicke Feat. T.I. + Pharrell
P.L.VVILLIAMS (P.L.WILLIAMS,ITHICKE) STAR TRAK/INTERS..

70 3

REENTRY 0

HOT SHOT ei
DEBUT '4'

I NEED YOUR LOVE Calvin Harris Feat. Ellie Goulding
C.HARRIS(C.HARRIS,E.GOU(OING) CHERRYTREE/OECONSTRUCTION/FLY EYE/

ULTRA/ROC NATION/INTERSCOPE/COLUMBIA

The cut debuts on Hot Digital

Songs at No. 64 (30,000; up 24%).

It continues to build at radio

(15 million all -format audience

impressions, up 28%), fueled by

a 33-29 lift on Mainstream Top

40, and in streaming (907,000

streams, up 5%).

LOVE AND WAR
D.CAMPER. IR. (M.RIDOICK.L.DANIELST.BRANTON)

LOVEEEEEEE SONG Rihanna Feat. Future
(N.WILBURN CASH.R.EENTY,

OANDREWS,OSIACKSON,L.S.ROGERS) SRP/DEF 1AM/IMMG

I HIT IT FIRST Ray J Feat. Bobby Brackins
NIC NAC OY.R.NORW000 IR,

N.BALOING.R.BRACKINSAIONES. SR.) KNOCKOUT/FIFTH AMENDMENT

HEY GIRL
CLIME (RAKINS,A.GORLE,C. CESTEFANO)

Billy Currington
MERCURY NASHVILLE

71 3

75 1

87 80 0 LEGO HOUSE Ed Sheeran 76 6
1.GOSLING (E.SHEERAN,GOSLING,C.LEONARO) ELEIRRA/ATLANTIC

71 72 77 BATTLE SCARS Lupe Fiasco & Guy Sebastian 71 19
PRO, (W.1ACO,G.SEBASTIAN,D.R.HARRIS) 1ST Id MN/ATLANTIC

80 78
0 KISSES DOWN LOW Kelly Rowland 72 9

TaTIVROVC12:T.00=11.RIMLANO) REPUBLIC

84 81 Q HEY PRETTY GIRL Kip Moore 79 7

8.1ANES (1.00RE,000UCH) MCA NASHVILLE

2 WM.

AGO

77

LAST THIS TITLE Artist
WEEK WEEK - IIMPINTIPMPOTON LABEL

79 go LEVITATE Hadouken!
LOADSTAR (HABOUKEN,A.SMITH,N.HILL,G.HARRIS) SURFACE NOISE

MKT. PEAK MAX
POS. OMIT

69 10

64 74 Il I DRIVE YOUR TRUCK Lee Brice
K.JACOBS,MACCLURE,LBRICE 0.ALEXANDER,C.HARRINGTON,YEARY) CURB

47 18

93 Q 0 SAME LOVE Macklemore & Ryan Lewis Feat. Mary Lambert
R.LEWIS (B.HAMERTY,R.LEWISALMIERT) MACKLEMORE/SUB POP/AM/WARNER BROS.

82 8

N co 0 KARATE CHOP (REMIX) Future Feat. Lil Wayne
METRO (NAUMAN CASH.R.BUICE.L.WAYNEFICARTER) A-1/FREEBANOZ/EPIC

82 9

82 Q 0 MORE THAN MILES Brantley Gilbert
D.FILIFF U.EDDIE,B.GIL BERT) VALOR,/

79 10

Q 0 WILD FOR THE NIGHT... ASAP Rocky Feat. Skrillex
0.LEBOUVI(ER;LPAPENT,N.VADON,LPRADEYROL) ASAP WORIAWKIE/POLO GROVNOS/RCA

82 8

"ft, BEAT IT., Sean(Kingston Feat. Chris Brown & Wiz Khalifa
REENTIO uo

0.AKINLOLU,N.BALDIN4C.11110MA21 BELUGA HEIGHTS/EPIC

86 2

FeatuCeOric Gervais, Wiz Khalifa & Melly MallQ MOLLY
MA (M

CJ IIIMIAZ,LIACKSONJ.RAS1110,MAPREMPASOUALE.C.00) YOUNG MONEY/CASH MONEY/REPUBLIC

66 7

88 92 0 HOW MANY DRINKS? Miguel
S.RFIX (M.I.PIMENTFL,S.RFKR.NICHOLS,P.WIL LIMAS) BYSTORM/BLACK ICE/RCA

88 3

0 HIGH SCHOOL Nicki Minaj Feat. Lil Wayne
oTirjrtnr=1:1.51 YOUNG MONEY/LASH MONEY/REPUBLIC

68 5

NEW 0 SEE YOU AGAIN Carrie Underwood
KBRIGH,C.UNDERWOOD.D.H.HODGES,H.LINOSEV) 19/ARISTA NASHVILLE

The fourth single from the 2005 "American Idol"

winner's Blown Away has received multiple forms

90 1

of exposure on the series this season. In addition/k,
i

to its usage in contestant video packages, finalist""
Kree Harrison covered it on the May 1 episode.

The original surges by 224% to 23,000 sold.

0 0 DEMONS Imagine Dragons
ALE% OA KID (IMAGINE ORAGONS.A.GRANT,IMOSSER) KIDINAKORNER/INTERSCOPE

89 7

99 90 92
R.I.P. Young Jeezy Featuring 2 Chainz

DINIISTAIVIAV.IENMIKANIFAIRAWIEPOSADEVA11411N,A.N6,EIVRI4M-14.11.,
0.1ACKSONOVE161..A.NOIAND,LENNERAMI01.1,00.L110.150,11.10XESOM CEMENAWIINAIL

58 3

ift. READY Fabolous Feat. Chris Brown
RE-ENTRY w THE RUNNERSOIE MONARCH 0.0.1ACKSON,A.HARR,

1.1ACKSON,A.DAVIOSON,S.BAVIOSON.K.COSSO,M.BROWN) DESERT STOPM/DEFJAWICUMG

93 3

WINGS Little Mix
MiTir42=23=4=4T,r4i0.04..69Ts04) sycarcom49

91 5

0 95 YOUNG AND BEAUTIFUL
R.NOWELS E REY.R.NOWELS)

Lana Del Rey
MI. POLYDOR/INTERSCOPE

82 2

99 JUMP RIGHT IN Zac Brown Band
K.STEGALL.F.BROWN 1Z.BROWN.W.OLIRRETTE.I.A21 ATLANTIC/SOUTHERN GROUND

96 2

SEXY PEOPLE (THE FIAT SONG) Arianna Feat. Pitbull

'..rrEggL7.%3;calMtag.2%!rt,A=NZ' RCA

97 1

Having reached No. 5 on Dance Club Songs last

month, the breakthrough U.S. hit from Italian

singer Arianna enters the Hot 100 powered by

1.7 million U.S. streams for the song's video,

which stars Charlie Sheen. The activity drives

the track to a No. 33 debut on Streaming Songs.

MEMORIES BACK THEN Hustle Gang Feat. TJ., B.o.B, Kendrick Lamar & Kris Stephens
VERVE (B.R.SIINNIONS. JR..K.DUCKINORTH,

C.I.HAPPIS,1R.,V.MCCANTS.M.10PDAN) HUSTLE GANG

SAFE AND SOUND
R.MERCHANT,S.SIMONIAN (R.MERCHANT.SSIMONIAN)

Capital Cities
LAZY HOCWS/CAPITOL

88 2

99 1

The song debuts while reaching a new peak

(No. 3) in its 25th week on Alternative. It

likewise logs new best ranks on Alternative

Digital Songs (No.13) and Rock Digital Songs

(No. 16), courtesy of a 31% gain to 19,000.

-Gary Trust

FREAKS French Montana Feat. Nicki Minaj
grEigSWILETBIE3NVEZt.REPTEV=Itrani) BAD BOV/INTERSCOPE

77 7

BOY YOU
SHOULD
KNOW
THAT
YOUR
LOVE IS
ALWAYS
ON MY
MIND.
I'M NOT
GONNA
FIGHT IT,
I WANT IT
ALL THE
TIME.
"BODY PARTY," CIARA

O&A

Cia ra

How did "Body Party" come
about?
I wrote this with Future and
Mike WILL [Made -It]. Let's just
say that this record came from
a very sincere place. When
things just organically feel
right, naturally good things
come from it. This record just
felt good.

If you listen closely, you can
hear Future's ad-libs. How
was it working with your
boyfriend?
He's such an amazing, creative
person. I can be very creatively
expressive myself, but there's
nothing like being able to work
with someone that can bring
a new flavor. His melodies
and his pen ... he can really
stretch so far. What I like about
[working with] him is it's almost
like I got to learn more things
about myself. He'll be able
to think of something that I
wouldn't and vice versa. Also,
we didn't overthink the process
because we vibe so well.

How does your upcoming
self -titled album differ from
your previous releases?
This album has been a release
in many different ways. Music
marks time and I've gained
confidence between then
and now. It's really about
me being comfortable in my
skin, not being afraid of being
vulnerable and challenging
myself to run toward my
fears or things that have been
uncomfortable for me in the
past. -Erika Ramirez

Data for week of 05.18.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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ARTIST
IMPRINT/DISTRIBUTING LABEL

Title

fl KENNY CHESNEY
BLUE CHAIR/COLUMBIA NASHVILLE/SMN

MICHAEL BUBLE

Life On A Rock

To Be Loved

JUSTIN TIMBERLAKE The 20/20 Experience

FANTASIA Side Effects Of You

MACKLEMORE & RYAN LEWIS The Heist

ISE

z 30

4 6 6 BLAKE SHELTON Based On A True Story ...
WARNER BROS. NASHMLEAVAAN

3 6

to Q 7 PINK
RCA

The Truth About Love A 1 33

13 0 0 BRUNO MARS
ATLANTIC/AG

Unorthodox Jukebox A 1 21

NEW 0 RANDY ROGERS BAND
MCA NASHVILLE/UM.

Trouble 9 1

16 0 0 IMAGINE DRAGONS
KIDINAKORNER/INTERSCOPE/IGA

Night Visions 2 35

1 5 0 FALL OUT BOY
DECAYDANCE/ISLANO/IDAIG

Save Rock And Roll 1 3

8 12 12 LIL WAYNE I Am Not A Human Being II
YOUNG LOONEY/CASH MONEY/REPUBLIC

2 6

6 14 13 THE BAND PERRY
REPUBLIC NASHVILLE/MILL

Pioneer 2 5

34 17 34 FLORIDA GEORGIA LINE Here's To The Good Times 
REPUBLIC NASHVILLE /BMW

7 22

Tears On Tape 15 1

After two studio sets on Sire/

Warner Bros., the act returns

with its first for Razor & Tie

(20,000). While the label has

its greatest sales success

with Kidz Bop Kids and

compilations, of the 20 sets

R&T has charted since 2012,

15 are single -artist albums.

NEw 0 SOUNDTRACK Iron Man 3: Heroes Fall: Music Inspired By The Motion Picture
MARVEL/HOLLYWOOD

16 1

2 8 17 KID CUDI Indicud
REPUBLIC

2 3

74 24 Q THE LUMINEERS The Lumineers A
DUALTONE

2 57

n 19 PHOENIX Bankrupt!
IP, LOVAUTE/GLASSNOTE

4 2

25 22 20 RIHANNA Unapologetic 
SRP/DEF lAWIDIMG

1 24

0 21 ROB ZOMBIE Venomous Rat Regeneration Vendor
ZODIAC SWAN/T-BOWUME

7 2

a 23 22 FUN. Some Nights A
FUELED By RAMEN

3 63

NEW Q LL COOL J Authentic
429/SLL

23 1

zo zo 24 MUMFORD &SONS Babel A
GENTLEMAN OF THE ROAD,GLASSNOTE

1 32

NEW Q RITTZ The Life And Times Of Jonny Valiant
sm.uuarii.c

25 1

NEW 0 JESSICA SANCHEZ Me You & The Music
19/INTERSCOPE/IGA

26 1

ARTIST
IMPRINT/DISTRIBUTING LABEL

THE AIRBORNE TOXIC EVENT
ISLANNIOIML

Title
CERT. Pr.

DOS. CHART

Such Hot Blood 27 1

The band's album starts (14,000)

in the same week that its single

"Timeless" debuts on the Triple

A airplay tally at No. 29. The

cut earlier peaked at No. 16 on

Alternative (this week ranking

at No.38).

22 25 28 LUKE BRYAN Spring Break... Here To Party
CAPITOL NASHVILLE/M.

1 9

7 19 29 BRAD PAISLEY Wheel house
ARISTA NASHVILLE/SMN

2 4

33 0 30 TAYLOR SWIFT Red A
BIG MACHINE/BMIL

1 28

35 Q 31 ADELE 21 
COLUMBIA

1 115

is 76 32 ERIC CHURCH Caught In The Act: Live
EMI NASHVILLE/UM.

5 4

75 n 0 OF MONSTERS AND MEN My Head Is An Animal 
REPUBLIC

6 57

12 26 34 PARAMORE Paramore
FUELED BY RAMEN

1 4

46 36 0 VARIOUS ARTISTS NOW 45
UNIVERSAL/EMI/SONY MUSIC/CAPITOL

3 13

38 37 Q ALAN JACKSON Precious Memories: Volume II
ACR/EMI NASHVILLE/UM.

5 6

44 0 37 KENDRICK LAMAR good kid, m.A.A.d city 
TOP DAWG/AFTERMATH/INTERSCOPE/IGA

2 28

37 35 38 ERIC CHURCH Chief A
.1 NASHVILLE/LIMN

1 93

36 32 39 JASON ALDEAN Night Train A
BROKEN BCAN/BBOAG

1 29

0 40 WILL.I.AM #willpower
WILLI. AWINTERSCOPE/IGA

9 2

40 0 41 MAROON 5 Overexposed A
ANWOCTONE/IGA

2 45

18 30 42 TYGA Hotel California
YOUNG MONEY/CASH MONEY/REPUBLIC

7 4

41 40 0 LITTLE BIG TOWN Tornado
CAPITOL NASHVILLE/UM.

2 34

54 45 0 TIM MCGRAW Two Lanes Of Freedom
BIG MACHINE/BMLG

2 13

50 41 45 LUKE BRYAN Tailgates & Tanl ines A
CAPITOL NASHVILLE/OM.

2 91

29 34 46 SOUNDTRACK Pitch Perfect 
UME

3 28

0 47 SNOOP LION Reincarnated
BERHANE SOUND SYSTEM/BLE/MAD DECENT/VICE/RCA

16 2

NEW Q FLEETWOOD MAC Extended Play (EP)
LAMS

48 1

43 48 Q CARRIE UNDERWOOD Blown Away A
19/ARISTA NASHVILLE/SAM

1 53

55 44 so PHILLIP PHILLIPS The World From The Side Of The Moon 
19/INTERSCOPE/IGA

4 24

fp 51 STEVE MARTIN &ENE BRICKELL Love Has Come For You
40 SHARE/ROUNDER/CONCORD

21 2

42 43 52 KELLY CLARKSON Greatest Hits: Chapter One
19/RCA

11 24

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 05.18.2013
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WEEK

NEW

ARTIST
IMPRINT/DISTRIBUTING LABEL

Title

ANDREW MCMAHON
LEFT HERE

Pop Underground (EP)

The singer/songwriter, who has

charted previously with Something

53 1

Corporate and his one-man act Jack's

Mannequin, debuts with his first

album under his own name (8,000).

56 49 54 MIRANDA LAMBERT
RCA NASHVILLE/SMN

Four The Record 3 77

146 Q 0 EMELI SANDE
CAPITOL

Our Version Of Events 28 25

66 59 0 ED SHEERAN
ELEKTRA

+ 5 47

59 53 57 SOUNDTRACK
POLVDOR/REPUBLIC

Les Miserables 1 20

61 54 58 HUNTER HAYES
ATLANTIC/WMN

Hunter Hayes 17 64

0 59 GEORGE JONES
EPIC (NASHVILLE)/LEGACY

16 Biggest Hits 42 2

-
451 0 Wil MATT REDMAN

SIXSTEPS/SPARROW/CAPITOL MG

10,000 Reasons 60 22

Continued sale -pricing at Family Christian

stores push the album to another big weekly

gain, as it's up by 103% (7,000 sold last week).

It's the album's best sales week since Dec.

8, 2012 (10,000) and a new chart high. It

surpasses its No. 66 debut on July 30, 2011.

0 46 61 ALABAMA SHAKES
ATO

Boys & Girls 6 53

4a 66 Q JOHNNY CASH The Legend Of Johnny Cash A
LEGACYOLUMBIA NASHVILLE/AMERICAN/ISLAND/UME

5 116

0 0 63 CHRIS TOMLIN
SIXSTERS/SPARR0W/CAPITOL CMG

Burning Lights 1 17

68 63 64 MUMFORD & SONS
GENTLEMAN OF THE ROAD/GLASSNOTE

Sigh No More A 2 163

NEW 0 ARMIN VAN BUUREN
ARMINDARMADA

Intense 65 1

63 67 66 KACEY MUSGRAVES Same Trailer Different Park
MERCURY NASHVILLE/DMGN

2 7

67 60 67 ONE DIRECTION
SVCO/COLUMBIA

Take Me Home A 1 25

31 51 68 VOLBEAT Outlaw Gentlemen & Shady Ladies
VERTIGO/REPUBLIC

9 4

69 62 69 TAMELA MANN
TILLYMANN

Best Days 14 34

87 70 70 BRUNO MARS Doo-Wops & Hooligans A
FLEKTRA

3 133

90 87 0 LANA DEL REY
POLYDOR/INTERSCOPE/iGA

Born To Die 2 66

NEW 0 CHUNK! NO, CAPTAIN CHUNK!
FEARLESS

Pardon My French 72 1

86 0 73 THE BLACK KEYS
NONESUCH/WARNER BROS.

El Camino A 2 74

65 72 74 THOMPSON SQUARE
STONEY CREEK/BBMG

Just Feels Good 13 6

(1) 75 CARLOS VIVES
GAIRA/WK/SONY MUSIC LATIN

Corazon Profundo 61 2

70 68 76 JOSH GROBAN
REPRISE/WARNER BROS

All That Echoes 1 13

ARTIST
IMPRINT/DISTRIBUTING LABEL

Title

TATE STEVENS
SYCO/RCA NASHVILLE/SMN

TOM KEIFER
MEROVFC

LINDSEY STIRLING
BRIDGETONE

A performance on ABC's "Dancing With the

Stars" on April 30 yields the album's second-

largest sales week (5,000; up 47%) and a

new chart peak. The album's cumulative sales

now stand at 121,000, while its tracks have

moved a combined 637,000.

Tate Stevens

The Way Life Goes

Lindsey Stirling

MEE
18 2

79 25

'mil 0 80 MICHAEL BUBLE
143/REPRISE/WARNER BROS.

Michael Buble A 47 76

51 78 81 DEVICE
WARNER BROS.

Device 11 4

82 91 0 ASAP ROCKY
ASAP WORLDWIDE/POLO GROUNDS/RCA

Long.Live.A$AP 1 16

5 38 83 YEAH YEAH YEAHS
DRESS UP/INTERSCOPEPLA

Mosquito 5 3

114 121 Q AWOLNATION
RED BULL

Megalithic Symphony 84 78

92 103 Q ZAC BROWN BAND
ROAR/SOUTHERN GROUND/ATLANTIC/AG

Uncaged i 43

NEW 0 LIGHTS
LIGHTS MUSIC/LAST GANG

Following the No. 47 debut and

peak of its parent studio album,

Sibera, in 2011, this acoustic

version enters with 5,000. It's

assumed that the set will uickl

Siberia Acoustic 86 I

81 87

slide off the tally, as Lights' three

previous entries all spent just one

week on the list.

,

Dream 3 31MIGUEL Kaleidoscope
BYSTORM/BLACK ICE/RCA

100 el 88 THE POSTAL SERVICE
SUB POP

Give Up A 45 35

47 71 89 TYLER, THE CREATOR
ODD FUTURE

Wolf 3 5

0 90 GEORGE JONES
SONY MUSIC CMG

Super Hits A 56 2

52 76 91 ANDREA BOCELLI Passione
SUGAR/VERVE/VG

2 14

83 89 92 VARIOUS ARTISTS Shake It Up: I <3 Dance
WALT DISNEY

26 9

RE-ENTRY Q EAGLES Their Greatest Hits 1971-1975 
ASYLUM/RD( ERA

i 140

47 94 JONATHAN NELSON
I TUNES/KAREW/MOTOWN GOSPEL/CAPITOL MG

Finish Strong 47 2

NEW Q STREETLIGHT MANIFESTO
VICTORY

Hands That Thieve 95 1

NEW 0 IGGY AND THE STOOGES
FAT POSSUM

Ready To Die 96 1

NEW Q DAUGHTER
CLASSNOTE

If You Leave 97 1

Q 98 THE NEIGHBOURHOOD
MiEVOLVE/COLUMB/A

I Love You. 39 2

122 0 Q CHRIS TOMLIN How Great Is Our God: The Essential Collection
SIXSTEPS/SPARROW/CAPITOL CMG

40 30

The Mac
Is Back
After a 10 -year wait,
Fleetwood Mac has returned
to the Billboard 200 with
a new studio album. The
legendary band's Extended
Play EP bows at No. 48, selling
9,000 copies in its first week.

The self -released set, issued
on the LMJS imprint (an
acronym for the First names
of the four members of the
band), is exclusive to Dunes.
The four -song effort is the
group's first release outside
of the Warner Music family of
labels since 1971.

The band's last full-length
album, Say You Will (Reprise/
Warner Bros.), arrived on
the chart almost exactly 10
years ago this week. The set
debuted and peaked at No. 3
on May 3, 2003.11 has sold
864,000 copies in the united
States, making it the act's
sixth -biggest -selling album
since Nielsen SoundScan
started tracking sales in 1991.

Below are Fleetwood Mac's
top Five best-selling albums
of the SoundScan era, led by
1988's Greatest Hits, with 4.7
million. -Keith Caulfield

FLEETWOOD MAC'S TOP FIVE
BEST-SELLING ALBUMS OF THE
NIELSEN 501INDSCAN Ella
(.991 -PRESENT)

00

0 x x
a E

II

5'
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Tomlin's
Long
Reign At
No.1
Christian music star Chris
Tomlin, who currently has
two charting albums on the
Billboard 200, is also perched
at No.1 for a 14th week on
Christian Songs (see page 68).
The singers "Whom Shall I

Fear (God of Angel Armies)" is
now one of 10 songs with the
longest reigns on Christian
Songs.

Since the tally launched
almost 10 years ago (June 21,
2003), the longest No. 1 run
belongs to MercyMe's "Word
of God Speak," which spent 23
nonconsecutive weeks atop
the list in 2003-04.

Tomlin already had one
of the longest -running No.
Is on the chart: "Made to
Worship" clung to the top for
18 nonconsecutive frames in
2006-07.
"Whom Shall I Fear" might
be in its last week at No. 1, as
the title behind it, Matthew
West's "Hello, My Name Is,"
is closing the audience gap
between the two. Tomlin's
9.1 million in audience leads

"Hello" by 562,000-a divide
West could make up in the
next week. The song gained
by 542,000 (up 7%) while
Tomlin's slipped by 785,000.

-Keith Caul field

SONGS WITH LONGEST RUNS

AT NO.1 ON CHRISTIAN SONGS

Artist, Title, Peak Date,
Weeks Spent at No.1

MercyMe, "Word of God
Speak," 8/16/03, 23 weeks
Casting Crowns, "East to
West," 9/1/07, 19 weeks
Brandon Heath, "Give Me
Your Eyes," 9/13/08,19 weeks
Chris Tomlin, "Made to
Worship," 9/23/06, 18 weeks
Building 429, "Where I
Belong," 3/10/12, 15 weeks
Jeremy Camp, "Take You
Back," 3/5/05, 15 weeks
Casting Crowns, "Voice of
Truth," 11/27/04, 14 weeks
Chris Tomlin, "Whom Shall I
Fear (God of Angel Armies),"
2/9/13, 14 weeks
TobyMac, "City on Our Knees,"
10/24/09, 14 weeks
Matthew West, "The
Motions," 4/24/09,14 weeks

BUG,

AI°
USE
Era

TM
.1.A

ARTIST
IMPRINT/DISTRIBUTING LABEL

Title ,,,,
...."

PEAS

POS.
MW
MET

93 0 too ALICIA KEYS Girl On Fire 1 23

RCA

58 79 tot ERIC CLAPTON Old Sock 7 8

BUSHBRANCH /SURFD04

119 0 0 VARIOUS ARTISTS WOW Hits 2013 1110
35 32

PROVIDENT/WORD CURB/CAPITOL CMG

103 106 tm ONE DIRECTION Up All Night A 1 60

VW/COLUMBIA

73 84 104 ONEREPUBLIC Native 4 6

MOSLEVINTERSCOPE/IGA

45 so Kis STONE SOUR House Of Gold & Bones: Part 2 10 4

POADRUNN,

no 129 0 KID ROCK Cocky A 3 118

L AVA/AG

62 74 DEPECHE MODE
/MUTE/COLUMBIA

With the album descending rapidly, it

could mark the shortest chart run for a

Delta Machine 6 6

uepecne moan swam album. A Broken

Frame (1982) is currently the group's

shortest -charting set, with eight weeks

logged in 1982-83.

1 15
94 111 Jos GARY ALLAN Set You Free

MCA NASHVILLE/UM.

71 94 109 KILLSWITCH ENGAGE Disarm The Descent
ROADRUNNER

7 5

162 168 0 EAGLES The Very Best Of The Eagles A
WARNER STRATEGIC MARKETING

3 89

88 99 Ill KIDZ BOP KIDS Kidz Bop 23
2 A 3 OR A TIE

2 16

zoo 0 0 IL VOLO Mas Que Amor
RENTOR/GATICA/OPERA BLUES/INTERSCOPE/UNIVERSAL MUSIC LATINO/YULE

az 4

106 117 0 VARIOUS ARTISTS NOW 44
UNIVERSAL/EMI/SONY MUSIC/CAPITOL

2 26

us 0 0 BORMARLEYAMMEWAILERS Legend:The Best Of Bob Marley And The Wailers 
TUFF GONG/ISLAND/LAME

18 266

NEW Q DEEP PURPLE Now What?!
E.A-RaCIEL/EAGLE/EAGLE ROCK

115 I

81 88 116 MUSE The 2nd Law
HEMUM..3/WARNER BROS.

2 31

0 0 i17 CREEDENELEAFIWATER REM FEATJOHN FOGERTY Chronide The 20 Greatestlfts A
FANTASY/CONCORD

52 179

109 128 0 BRANTLEY GILBERT Halfway To Heaven 
VALORY/BMLG

4 90

97 114 119 VARIOUS ARTISTS 2013 Grammy Nominees
GRAMMY/CAPITOL

2 15

0 0 too ERICCIAPTON The Best Of Eric flapton:20th Century Masters The Millennium Colleclion

CHRONICLES/POLYDOR/UME

66 83

121 141 0 T.I. Trouble Man: Heavy Is The Head
GRAND HUSTLE/ATLANTIC.

2 20

19 57

4

122 OLLY MURS
SYCO/COLUMBIA

Right Place Right Time 19 3

Despite a top 40 hit on the Billboard Hot 100

("Troublemaker," at No. 36 after reaching No.

25 last week), the British singer's debut album

is declining rapidly. In only its third week on

the chart, the set falls 46% to 4,000. Last

week, it slipped by 64%.

ZAC BROWN BAND The Foundation A
ROAR/BIGGER PICTURE/HOME GROWN/ATLANTIC/AG

uses.

A.
LAS,
MEEK

net
MESS

ARTIST Title
IMPRINT/DISTRIBUTING LABEL

me ....
POS.

5

IRON
05511'

52
95 124 124 LEE BRICE Hard 2 Love

CURB

104 122 us PITBULL Global Warming
MR 30S/P01 0 GROUNDS/RCA

14 24

60 101 126 BLAKE SHELTON Loaded: The Best Of Blake Shelton 
REPRISE NASHVILLE/WMN

18 93

198 e, Q WILLIE NELSON Super Hits A
COLUMBIA/LEGACY

98 45

80 107 128 ALT -1 An Awesome Wave
INFICHOUS/CANVASBACK/ATLANTIC/AG

BO 21

130 135 Q LYNTRDSKYNYRD The Best Of Mmyrd Mpyrd:20MCentury Masters The Millennium Colledoll A
MCA/LIME

60 115

el 0 KENNY CHESNEY Greatest Hits II A
BNA/SMN

3 91

NEW Q R.A THE RUGGED MAN Legends Never Die
NATURE SOUNDS

131 1

64 so 132 BOB SEGER &THE SILVER BULLET BAND Ultimate Hits: Rock And Roll Never Forgets

HIDEOUT/CAPITOL

19 55

76 96 133 BON JOVI What About Now
ISLAND/I DIME

1 8

NEW el SOUNDTRACK
MARVEL/HOLLYWOOD

Iron Man 3 134 1

85

Two "Iron Man 3" -related albums ---
arrive on the chart this week. This

score by Brian Tyler starts with 3,000,

while at No.16 the all-star rock

compilation tied to the film fires up

with 15,000. Only one of the latter

title's 12 songs appear in the movie:

AWOLNation's "Some Kind of Joke."

55 135 JOURNEY Journey's Greatest Hits 4IR
COLUMBIA/LEGACY

10 259

11 98 136 ANDY MINED Heroes For Sale
REACH/INFINITY

11 3

139 148 0 HALESTORM The Strange Case Of...
ATLANOC/AG

15 39

169 ®Q KIP MOORE Up All Night
MCA NASHVILLE/DMGN

6 49

40 0 TASHA COBBS Grace (EP)
EMI GOSPEL/MOTOWN GOSPEL/CAPITOL CMG

61 6

0 0 LINKIN PARK Living Things 0
MACHINE SHOP/WARNER BROS.

1 35

89 113 140 DAVID BOWIE The Next Day
ISO/COLUMBIA

2 8

129 134 142 FOREIGNER Juke Box Heroes
TRIGGER/RAZOR&TIE

129 3

147 176 0 2 CHAINZ Based On A T.R.U. Story 
DEE 1AM/IDJMG

1 38

151 163 0 PINK Greatest Hits... So Far!!! A
LA FACE/RVE/RCA

5 82

134 161 0 BLAKE SHELTON Red River Blue A
WARNER BROS. NASHVILLE/WMN

1 94

26 102 146 IRON AND WINE Ghost On Ghost
NONESUCH/WARNER BROS.

26 3

49 116 147 WILLIENELSON Willie Nelson And Family: Let's Face The Music And Dance
LEGACY

49 3

141 C ns JASON ALDEAN My Kinda Party A
BROKEN BOW/BBMG

2 130

RE-ENTRY CD FLEETWOOD MAC Rumours 
RNER BROS.

1 158

(I) Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 05.18.2013



ARTIST
IMPRINT/DISTRIBUTING LABEL

Title

RE-ENTRY 0 DAVID GUETTA Nothing But The Beat
WHAT A MUSIC/ASTRALWERKS/CAPITOL

5 70

96 105 151 BRING ME THE HORIZON Sem piternal
EPITAPH

11 5

98 144 152 JIMI HENDRIX People, Hell And Angels
EXPERIENCE HENDRIX/LEGACY

2 9

107 142 153 THE WEEKND Trilogy 
XO/REPUBLIC

4 25

108 120 154 SOUNDTRACK Django Unchained
VISIONA ROMANTICA/LOMA VISTA/MEN FOUR/REPUBLIC

53 9

140 152 155 JUSTIN BIEBER Believe A
SCHOOLBOY/RAYMOND BRAUN/ISLAND/101.

1 46

182 172 0 CREEDENCE CLEARWATER REVISITED Extended Versions
POOR BOY/50NY MUSIC CMG

74 39

27 too to GHOSTFACE KILLMi Adrian Younge Presents:Twelve Reasons To Die
SOUL TEMPLE

27 3

142 173 0 VARIOUS ARTISTS WOW Gospel 2013
WORDCURB/EMI CMG/VERITY/RCA INSPIRATION

43 14

154 165 159 NICKELBACK Silver Side Up A
ROANUNNER

2 90

132 160 160 SOUNDTRACK Nashville: Season 1: Volume 1
ABC STIJNIOS/LIONS GATE/016 MACHINE/BAIL6

14 21

118 CD 161 PINK FLOYD The Dark Side Of The Moon
CAPITOL

i 834

116 190 0 DAFT PUNK Discovery
VIRGIN/CAPITOL

44 21

39 125 163 STEVE EARLE & THE DUKES (& DUCHESSES) Low Highway
NEW WEST

39 3

CI 164 SHINEDOWN Amaryllis
ATLANT/C/AG

4 37

21 95 165 THE FLAMING LIPS The Terror
LOVELY SNORTS OF DEATH/WARNER BROS.

21 3

91 123 166 NEW KIDS ON THE BLOCK 10
THE BLOCK/BOSTON S

6 5

120 154 167 FREDHAMMOND United Tenors: Hammond, Hollister, Roberson, Wilson
RCA INSPIRATION/RCA

39 6

1111) 168 FRANK OCEAN Channel Orange 
OFF lAM/IDIMG

2 42

135 146 169 BONEY JAMES The Beat
CONCORD

54 4

160 192 C) AEROSMITH The Best Of Aerosnith: 20th Century Masters The Millennium Collector

GEFFE N/UME

67 61

CD Q GEORGE JONES Hits I Missed...And One I Didn't
BANDIT/WELK

79 9

j72. CD 172 FLEETWOOD MAC Greatest Hits A
RNER BROS.

14 44

RE-ENTRY 0 KE$HA Warrior
KNOSABE/RCA

6 18

153 igs Q WIZ KHALIFA O.N.I.F.C.
ROSTRUM/ATLANTIC/AG

2 22

117 69 175 KID ROCK Rebel Soul
TOP DOG/ATLANTIC/AL

5 24

197 al 0 TLC CrazySexyCool
LAFACE/ARISTA/SONT MUSIC C.

3 110

NEW ED FAMOUS LAST WORDS Two -Faced Charade
INVOGUE

The rock band's debut full-length bows with nearly 3,000 and enters

Top Rock Albums at No. 49. Of the album's sales, 83% were generated

by CDs sold through nontraditional means (Internet, mail order and

venue sales).

177 1

,,,,.
MO

.,,,
WEEK

TNIs

....
ARTIST Title
IMPRINT/DISTRIBUTING LABEL

CERT. ft"
P05.

MIN
0MAIT

RE-ENTRY 0 ELLIE GOULDING Halcyon
CHERRYTREE/INTERSCOPE/IGA

9 27

RE-ENTRY CD SO CENT Get Rich Or Die Tryin' A
SHADWAFTERMATH/INTERSCOPE/UME

1 90

149 178 180 VOLBEAT Beyond Hell/Above Heaven
VERTIGO/REPUBLIC

142 18

173 C) IS 1 DRAKE Take Care A
YOUNG MONEY/CASH MONEY/REPUBLIC

1 72

RE-ENTRY 0 JUSTIN BIEBER Believe: Acoustic
SCHOOLBOY/RAYMOND BRAUN/ISLAND/10M

1 13

196 196 0 THREE BOG NIGHT The Best Of Three Dog Nig11:10th Cagy MastersThe Millengium Colleclion A 109 56

105 65

DAYLIGHT
RUN FOR COVER

Driven by pre -order sales of its CD and

vinyl LP, the act's debut album arrives

with 3,000 and is the rock group's

first charting set. On the Vinyl Albums

chart, it bows at No. 2 with 1,000,

behind HIM's Tears on Tape (2,000).

GUNS N' ROSES
GEFFEN/UNE

Jar 184 1

1

Greatest Hits A 3 268

The set has sold 5.5 million, marking

the band's third -biggest seller in the

Nielsen SoundScan era. At its current

sales rate (277,000 in 2012; 202,000

in 2011), it should overtake the group's

No. 1 and No. 2 titles, Use Your Illusion

11(5.63 million) and Use Your Illusion

(5.55 million) in the next year or two.

-Keith Caulfield

RE-ENTRY 0 RANDY HOUSER
STONEY CRFEK/BBMG

How Country Feels 11 12

RE-ENTRY 0 PAUL ANKA
LEGACY

Duets 95 3

128 143 188 SOUNDTRACK
WATERTOWER

Rock Of Ages 5 28

195 194 0 ADELE- SL/COLUNBIA

19 A 4 185

99 136 190 DAWES
HUB

Stories Don't End 36 4

RE-ENTRY Q PISTOL ANNIES
RCA NASHVILLE/SMN

Hell On Heels 5 66

RE-ENTRY 0 CHER LLOYD
SYCO/EPIC

Sticks & Stones 9 22

2 470 THE DRIFTERS
ATLANTIC/FLASHBACK/RHINO

All -Time Greatest Hits 166 6

RE-ENTRY 00 FLEETWOOD MAC The Very Best Of Fleetwood Mac A
REPRISE/WARNER BROS.

12 51

RE-ENTRY Q THE BAND PERRY
REPUBLIC NASHVILLE/BMW

The Band Perry A 4 126

RE-ENTRY 0 EMINEM
SHADWAFTERMATH/INTERSCOPEPGA

Curtain Call: The Hits A 1 183

RE-ENTRY Q JAKE OWEN
RCA NASHVILLE/SUN

Barefoot Blue Jean Night 6 61

RE-ENTRY 0 CHIEF KEEF
GLORYBMWMOU.1

Finally Rich 29 19

RE-ENTRY 0 CALVIN HARRIS 18 Months
owoxsmaiwiway EYE/ULTRA/ROC NATION/COLUMBIA

19 13

RE-ENTRY f0 BAD COMPANY Extended Versions
ORIGINAL BAN COMPANY TOURING/SONY MUSIC CMG

82 24

Elena
Tonra Of
Daughter
Your debut full-length, rf
You Leave, debuts this week
at No. 97 on the Billboard
200. What does the title
mean?
A lot of the album is about
the tear of losing someone.
There's a lot of death on the
album. I worry that when I die
no one will be there and that I
won't ever see anyone again.

Did something happen In
your life to inspire such an
outlook?
There were certain deaths that
were an inspiration, but really
I just felt quite lonely last year.
That may seem weird because
we were on the road and there
were lots of people around,
but I felt this emptiness. I
don't know how to explain it-
it's my own weird brain.

Touring and being away
from home must be lonely
sometimes. Did you write on
the road?
NO. I can't really write when
other people are around.
Maybe that added to the
loneliness of the album -1
really put myself in isolation
to write. I went away with
[handmate Igor Haefeli] to this
renovated chapel we rented
out in the countryside in
England. We went there with
loads of gear and recorded
demos. It was in the middle of
nowhere, with no TV, no Wi-Fi.

What's next for the band?
A whole lot of shows. It's going
to be nice to be outside for
a change. We might actually
get to see the sun this year
after spending so much time
recording in basements.
[laughs] -Alex Gale

Data for week of 05.18.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data
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HOT 100 AIRPLAYTM
LAST

IBIS
TITLE

MOP DiT,PiraMOTH. LABEL

00 Al SRP/DEFSTAY JAM/101

Artist

Rihanna Feat. Mikky Ekko 13

0 0 JUST GIVE ME A REASON Pink Feat. Nate Ruess
RCA

10

0 0 MIRRORSRCA

Justin Timberlake 6

2 WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

15

0 0 CAMOLD US Maddemore&ibanlewisFeabRapalton
MACKLEMOREADA/WARNER BROS.

7

9 a FEEL THISMOMENT Pitbull Feat Christina Aguilera
MR. 305/POLO LROUNDS/RCA

IA

7 SUIT & TIE Justin Timberlake Feat. Jay -Z
RCA

17

g 8 DAYLIGHT Maroon 5
A&M/OCTONE/INTERSCOPE

22

0 0 HEART ATTACK
HOLLYWOOD

Deed Lovato to

0 0 I LOVE ITvren/esTuAlc,,,oRn,a Pop Feat. Charli XCX
RECORD COWAN

m

9 tt THRIFT SHOP Maddemore& Ryan Lewis Feat Wanz
MACRLEMORE/AD,WARNER BROS.

zt

11 t2HO HEY The Lumineers
DHALTONE

30

12 a STARTED FROM THE BOTTOM Drake
YOUNG MONEWCASH MONEY/REPUBLIC

12

16 n LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

31

0 0 GET YOUR SHINE ON Florida Georgia Line
REPUBLIC NASHVILLE

11

0 0 ALIVE
KREWELLA/COLUMBIA

Krewella 11

13 I KNEW YOU WERE TROUBLE. Taylor Swift
BIG MACHINE/REPLIBL/C

23

0 0 MAMA'S BROKEN HEART Miranda Lambert
RCA NASHVILLE

13

17 e POUR IT UP Rihanna
SRIVDEF IAM/10.114G

17

15 20 SWEET NOTHING CaMnHarrisFeat FlOrenCelabkh
DECONSTRURION /ELY EYE/ULM/ROC NATION /COMM BM

23

Q 0 WAGON WHEEL
CAPITOL NASHVILLE

Darius Rucker 10

18 22 DON'T YOU WORRY CHILD Swedish House Mafia Feat John Mardn
ASTRALVVELMS /CAP ITOL

26

Q 0 FINE CHINA
RCA

Chris Brown 5

, 2a CARRY ON fun.
FUELED BY RAMEN/RRP

Is

Q 0 PIRATE FLAG
SLOE CHAIR/COLLIMBIA NASHVILLE

Kenny Chesney 13

0 0 CRUISE Florida Georgia Line Feat. Nelly
REPUBLIC NASH

24

0 0 *THATPOWERVILLE/REPUBLICwill.i.am Feat. .1 uStin Bieber
W IL L.I. AVINTERSCOPE

6

0 0 BADEVATIAN0C Wale Feat. Tiara Thomas 9

Q IS TROUBLEMAKER 011y Mars Feat. Flo Rida IA

0 0 HIGHWAY DON'T CARE Pin McGraw With TaylorSwift
B. MACHINE

7

0 st 22
BIG MACHINE /REPUBL1C

Taylor Swift a

24 32 I WILL WAIT Mumford & Sons
GENTLEMAN OF PIE ROAD/RED/GLASSNOTE

30

0 0 NEXT TO ME
CAPITOL

Emeli Sande n

0 0 MYSONGSENOWYMMYOUDIONHE DARK Fall DAM
OECAYDANEE/ISLANO/IDI.

to

0 0 COME & GET IT
HOLLYWOOD

Selena Gomez 3

21 sB IF I DIDN'T HAVE YOU Thompson Square
STONEY CREEK

16

0 0 POWER TRIP
ROC HAPON/COLUMBM

J. Cole Feat. Miguel 7

0 Q THE WAY Ariana Grande Feat. Mac Miller
REPUBLIC

3

Q Q GIVE IT ALL WE GOT TONIGHT George Strait
MCA NASHVILLE

13

26 40 DOWNTOWN Lady Antebellum
CAPITOL NASHVILLE

14

0 I !anon, ,,,,,LX/Fly.O.! Feat. Drake & Future 15

0 0 BOYS 'ROUND HERE
WARNER BROS. NASHVILLE/VIM

Blake Shelton 5

0 0 LOVE AND WAR
STREAMLINE/EPIC

Tamar Braxton 12

516 0 *BEAUTIFUL Mariah Carey Feat. Miguel
ISLAND/IDIMG

I

Q 0 LIKE JESUS DOES
EMI NASHVILLE

Eric Church to

0 0 BEAT THIS SUMMER
ARISTA NASHVILLE

Brad Paisley 7

38 SCREAM &SHOUT william Feat. Brithey Spears
W ILIA AM/INTEASEOPE

22

0 0 THE OTHER SIDE
BELUGA HEIGHTS/WARNER BROS.

Jason Derulo 2

0 0 DONE.REPUBLIC NASHVILLE
The Band Perry 7

0 0 ANYWHERE WITH YOU
RCA NASHVILLE

Jake Owen 6

HOT DIGITAL SONGSTM
LAST DM TITLE*0 *0 IMPRIMPUPROMOTION LABEL00 #1

Artist

UNTIN1DUS Maddanore& RrentavisFeat. 4%10
MACKLEMOREADA/WARNER BROS.

I U

2 0 JUST GIVE ME A REASON Pink Feat Nate Rum
RCA

as

0 0 MIRRORSRCA

Justin Timberlake so

0 0 Tn.,,,raltVroa Line Feat. Rent, A 39

0 STAY Rihanna Feat. Mikky Ekko A
SRP/DEE IAM/IDIMG

13

0 0 I LOVE IT !corm Pop Feat. Charli XCX
RECORD COMPANY TEN/BIG BEAT/RRP

11

0 RADIOACTIVE
KIDINAKORNER/INTERSCOPE

Imagine Dragons A 26

s THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
NACKLEMORE/ADA/WARNER RHOS

31

' 0 COME & GET IT
HOLLYWOOD

Selena Gomez 4

WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

18

0 0 WAGON WHEEL
CAPITOL NASHVILLE

Darius Rucker 0 ta

0 I, INSONESIOWNVENTYOUNDINME DARK Fai34
DECAYDANCE/ISLAND/IDIM6

13

0 0 BOYSIOWIDHERE BlakeMon Feat.PistolAnnies t Friends
WARNER BROS. HASNVILLE/WMN

6

0 0 NTHATPOWER will.i.am Feat. Justin Bieber
ILL.LAM/INTERSCOPE

7

0 0 THE WAY Ariana Grande Feat. Mac Miller
REPUBLIC

6

0 22
B. MACHINE/REPUBLIC

Taylor Swift 0 12

21 0 HIGHWAY DOWITARE bm McGrawwithTadorSwift
BIG MACHINE

10

Is HEART ATTACK Demi Lovato
HOLLYWOOD

to

16 FEELTHISOLO MOMENTGROUNDS/RCA Pitbull Feat. Christina Aguilera
MR. 30S/P

14

18 GET LUCKY Daft Punk Feat.PharrellIMIliams
DAFT LIFE/COLUMBIA

3

17 SUIT & TIE Justin Timberlake Feat. lay Z A
RCA

16

20 STARTED FROM THE BOTTOM Drake
YOUNG MONEWCASH MONEVREPUBL IC

13

NEXT TO ME Emeli Sande
CAPITOL

to

27 to MAMA'S BROKEN HEART Miranda Lambert 
RCA NASHVILLE

14

0 CRASH MY PARTY
CAPITOL NASHVILLE

Luke Bryan 4

0 0 GET YOUR ON Merida Georgia line 0 14

0 0 ',WANT CRAZY
TLANTIC/WMN

Hunter Hayes 4

fo0 0 HEY GIRL
MERCURY NASHVILLE

Billy Carrington 1

0 is TROUBLEMAKER 011y Murs Feat. Flo Rida 0 Is

0 0 BLURRED UNES Rabin Thicke Feat.T.I. , Pharrell
STAR TRA,INTERSCOPE

3

35 0 POWER TRIP 1. Cole Feat. Miguel
ROC NATION.LLIMBIA

9

34 BUGATTI
YOUNG

Ace Hood Feat. FutuEPLIBLICre& Rick Ross0 WE THE BEST/ MONEWCASH MONEWR
12

0 0 HERE'S TO NEVER GROWING UP Avrii Lavigne
EPIC

4

0 34 SAIL,. AWOLNATION A 40

32 35 DOWNTOWN Lady Antebellum
CAPITOL NASHVILLE

13

33 36 LOVE ME Lil Wayne Feat. Drake & Future
YOUNG MONEY/CASH MONEWREPUBLIC

16

28 3z CARRY ON
FUELED., RAMENARP

fun. 14

74 0 LITTLE TALKS Of Monsters And Men A
REPUBLIC

45

0 Q CUPS
11ME

Anna Kendrick 14

Q " WIRE BESTNOUNAMDONtdASN MONE4dPtIP"
2

0 0 ALIVEKREWELLIVCOLUMBIA
Krewella 9

0 0 SfREtttlITUT william & Britney Spears A NI

0 0 RICH AS r..X..!_ttre Feat 2 Chainz 7

0 0 &MXCONE, GONE Phillip Phillips 9

3g m MADNESS Muse 0
HELIUM.3/WARNER BROS.

30

0 0 HO HEY
OLIAELONE

The Lumineers A
an

0 o> YOUNG AND BEAUTIFUL Lana Del Rey 2

1994 Jason Aldean
BROKEN BOW

6

0 0 CLARITYINTERSCOPE

Zedd Feat. Foxes 4

0 0 PIRATE FLAG
BLUE CHAIR/COLUMBIA NASHVILLE

Kenny Chesney 12

STREAMING SONGSTM'
UST TNIS TITLE
*0 0E15 IIMIAT/LABLI.

Rif THRIFT SHOPVA/W Macklemore & Ryan Lewis Feat WaN 1]
EMORFAARNER BROS,

2 .!. 0 CAN'T HOLD US Maddemore &Ryan Lewis Feat. Ray Dalton
MACKLEMOREADA/WARNER BROS

10

3 3 GANGNAM STYLE PSY
SCHOOL/WY/REPUBLIC

17

4 HARLEM SHAKE Baauer
JEFEREE, MAD OECENTWARNER BROS.

12

6 GENTLEMAN PSY
SILENT/SCHOOLBOY/REPUBLIC

4

5 6 JUST GIVE ME A REASON FinkFeat Nate Ruess 9

8 WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

nt

12 0 RADIOACTIVE Imagine Dragons
KIDINAKORNER/INTERSCOPE

17

u 9 STARTED FROM THE BOTTOM Drake
YOUNG 140NEW.CASH MONEY/REPUBLIC

12

0 0 GETLIICKYA Daft Punk Feat. Pharrell Williams 3

MIRRORS .815tin Timberlake
RCA

7

13 ti LOVE ME Lii Wayne Feat. Drake & Future
YOUNG MONEY/CASH MONEY/REPUBLIC

14

to0 rn!!:,7e J. Cole Feat. Miguel 9

0 0 THE WAY Ariana Grande Feat. Mac Miller
REPUBLIC

6

0 t, STAY
SRP/DEF IA MOD..

Rihanna Feat Mikky Ekko tz

0 6 BODY PARTY Ciara 2

0 0 U.O .EI . 0 . Rocko Feat. Future & Rick Ross 4

AWOLNATION0 IS RS,AD LLLL 17

19 19 BAD Wale Feat. Tiara Thomas
MAYBACH/ACIANTIC

to

. 20 HEART ATTACK Demi Lovato
HOLLYWOOD

9

01 0 I LOVE IT
Y

T...AlTtrOnnpa Pop Feat. Charli XCX
RECORD COMPAN

5

22 u LEVITATE Hadouken!
SURE ACE NOISE

to

,, n MN PROMS ASAPRadaleat Crale,Maiv&Kendridaamar
OAP WORLDWIDE/POLO GROUNDS/RCA

17

111 0 I HIT IT FIRST Ray 1 Feat. Bobby Brackins
ANOCAOLIVFIFIA ADMEN01.1ENT

3

2° 25 SUIT & TIE Justin Timberlake Feat. lay Z 15

2, 26 SCREAM &SHOUT w&iam & Britney Spears
WILLLAM/INTERSCOPE

17

C. 0 22 Taylor Swift
BIG MACHINE/REPUBLIC

7

25 0 71,-;MIMM Pitlaull Feat Ohristinanguilera 8

26 0 CRU ISE
11,1l r

Florida Georgia Line a

No MY SONGS KNOW WHAT YOU DM IN 1NE DARK FallOutBoy
DECAYDANCE/ISLAND/IDIMG

5

0 ,,n01,,,FL1,,,,,,,,,,i!lWayne Feat 2 Chainz 5

01 0 BUGATTI Ace Hood Feat. Future & Rick Ross
WE THE BESTIVOLING1.10NEWCASH MONEY/REPUBLIC

9

NEK
0SEXY PEOPLE (THE FIAT SONG) Arianna Feat Pitted

RCA

I

z I 34 #THATPOWER will.i.am Feat. Justin Bieber
WILLLAWINTERSCORE

2

,, 15, CALL ME MAYBE Carly Rae Jepsen
604/UNIVERSAL

17

HOLLYWOOD

Selena Gomez01 0 COME & GET IT 4

DUALTONE

The Lu mi nearsel Q HO HEY 17

34 341 LOCKED OUT OF HEAVEN Bruno Mars ia

. 0 I,KIErNidgMWERE TROUBLE Taylor Swift 12

36 0 CUPS (PITCH PERFECTS WHEN I'M GONE) Anna Kendrick
UME/REPLIBL IC

5

BEAUTY AND A BEAT Justin Bieber Feat Nicki Minaj
SCHOOLBOWPAYMOND BRAUN/ISLAND/IMMO

17

39 0 IT'S TIME Imagine Dragons
MDNAKORNER/INTERSCOPE

I7

43 0 WAGON WHEEL Darius Rucker
CAPITOL NASHVILLE

6

3e 04 WHAT MAKES YOU BEAUTIFUL One Direction
SYCO/COLUMBIA

12

' 0 Minn! Rihanna 17

s, 46 SWEET NOTHING Calvin Harris Feat FlorenceWelch
DECONSTRUCTION/FLY EYE/ULTRA/ROC NA0011/COLUMBIA

17

01 0 FINE CHINA
RCA

Chris Brown 4

, 41, GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
RCA

17

0/ 119 ALL GOLD EVERYTHING Trinidad lames
TNINKITSAGAME/DEE IAM/1111M6

13

NEW 0 JUMPUSE/COLOMBIA Kris Cross
UFEHO

t

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 05.18.2013
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Ray J
Finds A
'Hit'
Ray J's controversial single

"I Hit It First" re-enters the
Streaming Songs tally at No.
24 after the official music
video arrived April 29. The
song accumulated more than
2 million streams during the
week, most of which (93%)
came from YouTube. The
re-entry occurs with 778,000
less weekly U.S. streams than
when the track debuted on
Streaming Songs at No. 16
the week of April 27 (with
2.7 million). The surge in
streaming activity stemming
from the video's release
also causes "l Hit It First" to
re-enter the Billboard Hot 100
at No. 74.

Elsewhere, Rocko's track
"U.O.E.N.O.," featuring Rick

ROSS and Future, is the
greatest gainer on Streaming
Songs. The track received
more than 2.7 million U.S.
streams, the majority of which
(92%) are due to the song's
popularity on YouTube. This
is Ross' second feature that's
landed him on Streaming
Songs. The first, on Ace
Hood's "Bugatti," debuted
March 23 and now resides
at No. 31 with 1.8 million U.S.
streams for the week.

-William Gruger
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Selena,
PSY Make
Social
Climbs
Selena Gomel rebounds
back into the top to of this
week's Social 50 (34-5) as she
prepared for the release of
her music video for "Come &
Get It." She did so by releasing
a 37 -second teaser clip on her
official Vevo channel (April
30). The clip accumulated
more than 950,000 views
during the charting week,
adding to the 8 million -plus
plays received by Gomez.
That social impact ushered
in a 76% increase in overall
weekly fan acquisition for the
star, bringing in more than
550,000 new followers across
Facebook and Twitter.

KY (above) also dances
back to the top 10 (15-6),
spurred by a performance on
NBC's "Today" (May 3). PSY
showed host Matt Lauer and
the rest of the "Today" gang
his dance that accompanies
new single "Gentleman." The
social buzz that followed is
reflected in the 203,000 -plus
conversations about PSY on
Facebook, which resulted in
the acquisition of 147,000
new followers on the platform
(483,000 overall, a 9%
increase over the previous
week).

Elsewhere, the deaths of two
musicians during the tracking
week bring two acts onto the
tally. Slayer re-enters at No.
35 after rhythm guitarist Jett
Hanneman died May 2, a
re-entry spurred by 449,000
views to Slayer's Wikipedia
page during the week (a 979%
increase). Further down, Kris
Kross makes a debut at No.
48 with more than 570,000
views of the '90s hip'hop act's
Wikipedia page (up 5,300%)
following the May 1 death of
the duo's Chris Kelly.

-William Gruger
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OUT OF MYNTR LEAGUEA/A7LANT Fitz And The Tantrums
DANLERBIRD/ELEIC

12

DIANE YOUNG
XLEGGARS GROUP

Vampire Weekend

MY GOD IS THE SUN Queens Of The Stone Age
MATADOR/BE...OUP

0
O 0

RECOVERY
A NILE/EPITAPH/MM./I

Frank Turner 7
COPE

DEMONS
KIDINABORNER/ OP

Imagine Dragons 5

O 0 GET LUCKYA Daft Punk Feat. Pharrell Williams
D AFT LIFE/COLUMBI

36 0 THE HIGH ROAD
CA

Three Days Grace 14

22 INHALER/WARNER
EROS

Foals 16

R&D/HIP-HOW'
1A51 MS TITLE

NUN ,,,inssErp.IOTIONLAIIEl

O 0
I RATIO

m,M,A1LANTIC

11St

Wale Feat. Tiara Thomas 13

LOVE AND WAR Tel,. Braxton 21
SYPEAMLINE,PIC

POUR IT UP Rihanna 20
SRPINENJANLIOA6

STARTED FROM THE BOTTOM
YOUNG ALONEWCASH MONFORECLIENIC

ADORN
MSTORMBLACK ICMCA

Drake 55

Miguel 46

LOVEEEEEEE SONG Rihanna Feat. Future
SRP/BEI IMOD.

20

POETIC JUSTICEINTERSCOPKendrick Lamar Feat. Drake
TOP DAWG/APTERMAME

27

O 0 FINE CHINA
RCA

Chris Brown 5

0
o .

SUIT & TIE Justin Timberlake Feat. Jay Z
RCA

16

LOVE ME Lil Wayne Feat. Drake & Future
O URG ON OHER/REPUBLIC

18

0000
00
O 0

0

O 0
0 0
O 0
O 0

WE STILL IN THIS W B.o.13 Feat T.I.& Juicy .1
PEREI POCIALGRAND HUME/ATLANTIC

18

BUGATTI Ace Hood Feat. Future & Rick Ross 14
VHF ENE BEGLEOGUNN MONEY/CASH MONEWPFPUBLIA

MIPOWER TRIP J. Cole Feat Miguel 10
ROC NATION /COLUMBIA

BITCH,ZION'TKILL MV VIBE Kendrick Lamar 7

KISSES DOWN LOW Kelly Rowland 13
REHM,

KARATE CHOP (REMIX) Future Feat. Lil Wayne 12
A IMEFRANOMPIC

NPROBIDAS AMPRaleFeateraW2OMMKelerkk12113f 27
P WORLDWIDE/POLO MIUNNSACA

READY Fabolous Feat. Chris Brown
D ESERT STORM/DEP .1AMIBINIG

14

HOW MANY DRINKS?
BYSTORM/BLACK ICE/RCA

Miguel 5

RICH AS WM( Lil Wayne Feat. 2 Chainz
G MONEY/CASK MONEY/REPUBLIC

4

I LIKE IT
CBMTLANTIC

Sevyn Streeter 16

ALL OVER THE ROAD Easton Corbin
MEW(

18

SEE YOU AGAIN Carrie Underwood
MINIMA NASHVILLE

DON'T YA Brett Eldredge
ATLANTIC/MN

6

29

PIECES
MC NASHVILLE

Gary Allan 13

0 LOSE TO WIN Fantasia
INARLA

13

O 0 B ODY PARTY
PIC

Clara 6

0 B EST OF ME Anthony Hamilton
MISTERS MUSIC/RCA

9

O 0 NO NEW FRIOD
MONE

EN IIIR libeled Feat
R/RE

Dralw Rik ROSS MilWayne
WE THE BEST/YUNG /CASH MONEPUBLIC

12 II BONES
HIMP

O 0 DECAY
713 0

Halestorm 21

Black Sabbath 3

young Guns 39

Sevendust 16

WHERE DID THE ANGELS GO Papa Roach
ELEVEN SEVEN

23

O 000
O 0
O 000000000

IN THE ENO Black Veil Brides
STANDBY/LAVA/REPUBLIC

14

DEAD CITY RADIO MEMENEWGODS OFSUPERTOWN
ZODIAC SWAN,BOWUME

Oink 9

RADIOACTIVE
NIOINAKRNERANTERSCOPE

Imagine Dragons

SWERVE CTY
REPRISE/WARNER

CITY Deftones 6

HOWL
ENNA/ADA

Beware Of Darkness
BRIGHT ANT

9

ADRENALIZE
CENTURY MEDIA/RED

In This Moment 14

UP IN THE AIR Thirty Seconds To Mars
MMORTAVVIRGIN/CAITOL

ASKING TOO MUCH All That Remains
RAMP TIE

Red24 0 PERFECT LIFE
NTML/RED

az HOLLOW
VIRGIN/CAPITOL

Alice in oBains

RHYTHMIC"'
LENT NIS TITLE

O 0 ! G G

O 0
0

6

18

20

Artist 71111 on
OARS

MMUS Madlemorebig LOBE Fa Ray DAN 8
MACXLEMORENJARNER BROS.

Rihanna Feat. Mikky Ekko

STARTED FROM THE BOTTOM Drake 13
YOUNG MONEY/CASN MONEWREPUBLIC

STAY
P/DE

0
FEEL THIS MOMENT Pitbull Feat. Christina Aguilera

R30S/POLO GROUNTM RCA
12

0 MIRRORS
RCA

Justin Timberlake 5

SUIT & TIE Jostle Timberlake Feat. Jay Z
RCA

16

0 0 POWER TRIP
ROC NATION/COLUMBIA

1. Cole Feat. Miguel to

WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

13

LOVE ME Lil Wayne Feat. Drake & Future
YOUNG MONEWCASN MONEY/REPUBLIC.

16

g so POUR IT UP Rihanna
SAPIDEF 111WIDING

17

0 0 FINE CHINA
RCA

Chris Brown 5

0 a Fr!!,i5.,53,,,Etra.2,1 Yacht Club Feat. Jeremih 9

t1 THRIFT SHOP Madde11107e& Ryan Lewis Feat Wam
/WARNER BROS.

23

0 0 AD
MAYBACHATLANTIC

Wale Feat. Tiara Thomas 7

15 i MIONPRONEMS LOPRodyFeaterake,2CliaimMendrkkLamar
PP WORLDWIDE/POLO GROUNDS/RCA

23

0 0 JJTHATPOWER will.i.am Feat. Justin Bieber
IL L.LAM/INTERSCOPE

5

0 0 r2;5°,21.1575,15,1er VIBE Kendrick Lamar 6

0 0 LEGGO
MOTOWN/IDIMG

B. Smyth Feat. 2 Chainz 7

0 0 THE WAY Ariana Grande Feat. Mac Miller
REPUBLIC

3

0 0 BUGATTI ACe Hood Feat. Future & Rick Ross
RI THE BE /YOUNG MONEY/CASN MONEY/REPUBLIC

9

0 0 BEAT IT Sean Kingston Feat. Chris Brown &Wiz Khalifs
BELUGA HEIGHTS/EPIC

3

0 0 GET LUCKY Daft Punk Feat. Pharrell Williams
DAFT LIFE/COLUMBIA

2

0 0 WE STILL IN THIS irmmi BA.B Feat T.!. &Juicy.'
REBEL ROCK/MAND HUSTLE/ATLANTIC/MP

7

0 2a FREAKS Montana Feat. Nicki Minaj 7rrench

Wayne Feat. 2 Chainz0 RICH AS PSH 4
MING MDNEVICA MOC NEMEPUBLICLil

Device
Drives To
No.1
Device (above) reaches the
tap of Mainstream Rock
with its first chart entry,

"Vilify," which rises 3-1. The
song concurrently crowns
Active Rock (2-1), viewable
at Billboard.biz. While it's
the hard rock band's first
Mainstream Rock appearance,
frontman David Draiman
has been a regular presence
on the chart since 2000 as
a member of Disturbed,
which has logged 15 top
105, including three No. ls.
Device's self -titled debut set
opened at No. 4 on Top Rock
Albums (where it ranks at No.
23 in its fourth week) and has
sold 56,000 copies, according
to Nielsen SoundScan.

As they take over at No. 1
on the Billboard Hot 100 (see
page 50), Macklemore &
Ryan Lewis likewise notch
their second Rhythmic No.1
in as many tries, as "Can't
Hold Us," featuring Ray
Dalton, lifts 2-1. "Thrift Shop,"
featuring Wanz, led Rhythmic
for eight weeks. The duo is
the first act to send its first
two Rhythmic chart entries to
No. 1 since Yung Joc reigned
with "It's Gain' Down" (for four
weeks) and "I Know You See
It," featuring Brandy "Ms. B."
Hambrick (one), in 2006.

A week after P!nk rewrote
the record for the most No. is
(eight) in the 17 -year history
of Adult Top 40 with lust
Give Me a Reason," featuring
fun.'s Nate Ruess, she
takes the song to No.1 on
Mainstream Top 40 (2-1),
where it is her ninth leader.
On the latter list, she equals
Katy Perry's No.1 sum, with
both artists trailing only
Rihanna (10), who falls to No.
2 after two weeks on top with
Stay, featuring Mikky Ekko.

-Gary Trust

Data for week of 05.18.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



COUNTRYTM
IASI DM TITLE

D. MERMOILLBIL

O 4) It

O 0
O 0

0

0
O 0
O 0
NEW 0

Artist am. Inner

CRUISESHVILLE Florida Georgia Line A 47
REPUBLIC NA

WAGON WHEEL
CAROM NASHVILLE

BOYSIOUND HERE BakeShelton Feat Whales &Friends

Darius Rucker 

WARNER MONMIAN
6

HIGHWAY DONT CARE Tim McGraw WhTaylorSwifl
014 MACHINE

MAMA'S BROKEN HEART MirandaLambert 
RCA NAWILLE

13

18

CRASH MY PARTY Luke Bryan
CAM. NASHVILLE

5

GET YOUR SHINE ON Florida Georgia Line
REPUBLIC NASHVILLE

23

IT WANT CRAZY Hunter Hayes 5

HEY GIRL Billy Carrington
MERCURY

10 DOWNTOWN Lady Antebellum
CAPE. NASHVILLE

13

1994
BROKEN BOW

Jason Aldean 10

O 0 PIRATE FLAG Kenny Chesney
BLUE CH AIR/COLUMBIA NASHVILLE

13

The Band Perry a

GIVE IT ALL WE GOT TONIGHT George Strait
MCA NAHVILLE

23

SD SURE BEN/VAINCOOL IF YOU DID Blake Shelton ID
WAPNER SPO

0I0
0 BEAT THIS SUMMER Brad Paisley

ARISTA NASHVILLE
9

HEY SPRETTY GIRL Kip Moore
MCA HA.. 11

Is LIKE JESUS DOES Eric Church
E NASHVILLE

12

O 0 ANYWHERE WITH YOU Jake Owen
DCA NASHVILLE

IF I DIDN'T HAVE YOU Thompson Square
TOEY CREEK

0
O 0

SEE YOU AGAIN Carrie Underwood
MARISTA NASHVILLE

RUNNIN' DUTTA MOONUGHT Randy Houser
STONEY [PM

23

IT

24

I DRIVE YOUR TRUCK Lee Brice

13

25

10

21

BETTERNASHVILLDIG TWO The Band Perry A 27
REPUBLIC

O 0 ALL OVER THE ROAD Easton Corbin
MERCURY

LATIN"'
TIITLE

0 tK

0
VIVIR MI VIDA Marc Anthony 2o ',Jot !LON

DANZANPIO/MPLIU
NA

KUDRO Don Omar & Lticenzo A
VANISKIR.ATE/ILE 142

6

24

HIPS DON'T LIE Shakira Feat. Wycleflean
ENO/SONY MUSIC LALIN

WAKAWAKA(F.STOSAFRICA) WERRA rnglayeround A
FRIWOHY MIMIC LATIN

LOCAV
MUSIC LATIN

Shakira Feat. El Cata
ENOISON

LIMBO
EL CARTELLIAPIML LATIN

ZUMBA
ORB NATCOMACHETE/UM LE

Daddy Yankee

Don Omar

HEROEUMLE Enrique Iglesias
INTERSCOPE/

AIDOMEGUSTADED PainPlandelteatITGBrOtil&i.Pain
MACHETE/ODLE

SUERTE
EPIC/SO. MUSIC LATIN

Shakira

Al SE EURCE/SEU TE PEGOLAU Michel Telo
PANTANNWMUSIC

A Shakira 
LOBO. IMSIC LOIN

COMO LE GUSTONYAATD GERPO CarloSYResFeatMidielTdo
CA IRADNE /S music LATIN

UAS:FtIESule.GA EL SOL Dan Dollar

PROMISEN Romeo Santos Feat. Usher
SONY MUSIC LATI

ECH4,11:10.a(ePICMITIBA) Pitbull

VOLVI A NACER
DA IRA.K/SONY MUSIC LATIN

LAC AMISA NEGRA
SURCMNIVERSAL MUSIC LATINO/MLE

Carlos Vives

Juanes

DUTTY
M
LOVE Don Omar Feat Natti Natasha

ORFANATOECHELEMME

RABIOSASEIC/SOUMSIC LATIN
Shakira

lnlIM5r1E11113 Tto Bantina+BPatron Feat Marcimthony

LIVIN' LA VIDA LOCAL Ricky Martin
CZ/COLUMBIA/SOW MUSIC LATIN

ANTES DE LAS SETS Shakira
EPIC/SONY MUSIC WIN

THE ANTHEM Pitbull Feat. Lil Jon
FAMOUS ARTIST/TVT

174

156

135

30

36

174

44

172

58

172

13

53

88

42

31

61

60

132

28

172

3

138

LA PREGUNTA .1 Alvarez
NELF LOW

41

ROCKTm

0
0

r3, TITLE
RE

Artist
NOIN,N,

RADIOACTIVE Imagine Dragon
KIDINABORNERONTERSCOPE

CHART

A 41

R&B/HIPHOPTM
LAST

WEEK DEF

TITLE Artist
MRINIRLEBEL

MMUS Maddemore&Pyanteri6FeatPayallon
MACKLEMOREAVERNER BEES

12

MYSONGSKNOW WHATYOUNOWTHE DARK NIOTBoy
DEMOONCE1151 OO.

SAIL
RED DULL

13

AWOLNATION A 109

0
CARRY ONAMEN/PRP fun.
FUELED BY R

ILITTLE TALKS Of Monsters And Men A
REUBLIC

27

66

O 0 GONE, GONE, GONE Phillip Phillips

O ' CAPITOL

18 II 0 BLURRED UNESC Robin Thicke Feat.T.I., Pharrell
SPAR TRAIMINPPRSCOP

9 0 POWER TRIP J. Cole Feat. Miguel
ROC NELION/COLUMBIA

8 0
MADNESS Muse 
HELIU41-/WARNER BR.

37

O 0 HO HEY
DOACIONE

The Lumineers A 52

THRIFISHOPE/VERNR MacklemoreOS & Ryan Lewis Feat, Wanz
MAUL
THRIFTS

BR
36

SUIT & TIE Justin Timberlake Feat. Jay Z A
RCA

16

STARTED FROM THE BOTTOM Drake
YOUNG ILONEWOBSII MONEY/. PUBLIC

13

NEXT TO ME Emeli Sande 13

6

12

MTOTJng=gatrtom 14

YOUNG AND BEAUTIFUL Lana Del Rey
POLLOOR/INTERSCOPC

2

I WLL WA Mumford & Sons A
GENTLIMAN OF MI RT OADMEDAGFASSN.

39

10 IT'S TIME Imagine Dragons A
KIDINABORNERONTERSCORE

55

O 0 DEMONS
NTERSCOPE

Imagine Dragons
KIDINAKORNERA

22

HOME
MINTERSCOPE

Phillip Phillips A 50

O 0 LEGO HOUSE Ed Sheeran
anAMIC

11

6 SOME NIGHTS fun. A
FUELED BY RADER/PRP

63

O 0
O 0
SLEW

SAFE ANDT SOUND Capital Cities
WY HOOKS/CAPIOL

STUBBORN LOVE The Lumineers
INIALTONE

25

WILD HORSES Sarah Simmons
REPUBLIC

19 I WON'T GIVE UP Jason Mraz
PLUMBICAP

70

WEEAD
BY

RE YOUNG fun. Feat. Janelle Monae A
FURL RAMENARP

75

O 0 SWEATER WEATHER The Neighbourhood
MIEVOLVS/COLUMBIA

10

O
0RE O

nE0

O 0

HOTEL CALIFORNIA Eagles
P.LIII/DELEAMIONO 25

SONEBODYTHATDS.111FAVREPURLICI USED TO KNOW GolyeFeatlambra A
SAMPLES SECON

74

MOUNTAIN SOUND Of Monsters And Men
REPUBLIC

27

ON TOP OF THE WORLD Imagine Dragons
PIDINAPORNER/INPERSCOPE

11

DANCE/ELECTRONIC'm
nis TITLE
wry, ,

I LOVE IT Kona Pop Feat. Charli )(0(
RECORD CO.A../. BEAT/RIP

THATPOWER William Feat. Justin Bieber
INTERSCOPE

15

7

FEEL THIS MOMENT. Pitbull Feat Christina Agudera
MR. BOMPOLO GROUNDS/RCA

23

GET LUCKY BMDaft Punk Feat Pharrell Williams
LIFE/COLUM

A LIVE
PREWELLA/COLUMBIA

Krewella

SCREAMNIERSCOPE& SHOUT & Britney Spears A
AIMI

CLARITY
MTERSCOPE

Zedd Feat. Foxes

GENTLEMAN
UB C

PSY
SILENT/SMOOLODY/PEPLI

I NEED YOUR LOVE Calvin HarrisFeat EllieGoulding
ENNINEEIDOONSIINNIONNNEYOLILIIINPOMNONANIONONIENIXLIMAN

3

13

17

16

a

HARLEM Baauer
IEFFREVSMAD

SHAKE
DECENT/CORNER BROS.

13

6 I COULD BE THE ONE Aoicii vs Ricky Romero
LEYELS/CAPABLANCE/REPLIEL

15

to 1E SY/BETROTHING Calvin Harris Feat. Florence Welch A
MCONSTRUCTION/ELY EVEMMIA/ROC NATION/COLUMBIA

30

DONTYOUWOIRTOOLD Smislthause Mafia FeaLlohollartii A
ASTRALLVERKS/CAPISOL

34

U

14

WHAT
TITANIUM.ASTRALVVERN,CAPI

TO
David LGuetta Feat. Sia A

MIS

GAOONGNAMLBOY/REPUBLIC STYLE PSY A
SCH

72

40

17 BADEATANGARANGMSLA/ALLAHLICARP Skrillex Feat. Sirah 
BIG

71

18 CINEMA Benny Benassi Feat. Gary Go
ULTRA

STARSHIPS
MONEY/REPUB

Nicki Minaj A
MUDS MONEY/LASH LIC

SCARY MONSTERS AND NICE SPRITES Skrillex A
BIB 0W/ELLEHLIC/PRP

PAWN ROWMILLIAWCHERRYLREEMITEPSCOOEM Feat. laurenavett(Loongock APAM ROCK.
FJZIRAFFLELgi,nielllyers Feat [Mn East Movement

SEXY ANDLLL
A

I KNOW ITREE/INTERSCORE LMFAO A
PARTY ROCK/WI RICHERW

CRYSTALLIZE Lindsey Stirling
BRIDGE/ONE

GLOWING
CHANCLEONIISLANIVICOLID

Nikki Williams

WE OEFOUND LOVE Rihanna Feat Calvin Harris A
SRP/F LAM/101144

Ill

58

122

118

3

92

24

3

61

LOVE ME Lil Wayne Feat. Drake & Future
YOUNG MONEMCASH MONEY/REPUBLIC

16

O 0
NO NEY/ RUBIN W Baled Rat. Dralejack Ross itilWayne
WE LIM BEST/YOUNG MONEY/CASH MONEY/REPUBLIC

!,21Crol!, AS,CP:7.11° ,,,W!nlipece Feat. 2 Chainz

3

13 DADMACH/ATLANTIC Wale Feat. Tiara Thomas 13

POUR IT UP
N

Rihanna 24

O 0
O 0

0

WE STILL IN THIS Bm & Juicy 1
REBEL...AHD HUSTLE/ATLANTIC

17

B ITCH, DON'T KILL MY VIBE Kendrick Lamar
TOP I.M4/AFTEIRMATH/INTFASE.0PE

U

DUELING alacklemore &Ryan Lewis Feat. Nan/LaMbert
MACKLEI.1012E/WARNER BROS.

23

1,olMoNlg,2014reZne121(halif a & Bally WI 10

0 FINE CHINA Chris Brown 5

20 PIDNIROBLIMSWORLBWIDE/POLO

5

BAP RahleatIld Ae,20816/M(mthialmia A
ALAP 1ouNDS/1/C

28

19 BATTLE Lupe Fiasco & Guy Sebastian 27

 0, B ODY PARTY
EPIC

Clara 3

0
NEW

THE Feat. Skrillee 14

JUMP
RUFFROUSE/COLLIMBIA/LEGAL,

Kris Kross

0, GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
RC

35

,5 IDINGSBALITM
HUSTLE .NL

2

KIDTM

IASI NO TITLE
Nun .EF EEO. A BEL

'S tls

LIKE NOBODY'S AROUND Big The Rush
NICKELODEON/COLUMBIA

CONTAGIOUS LOVE Zendaya & Bella Thorne
WALT DISNEY

01

3 WHEN CAN I SEE YOU AGAIN? Owl City
WILT DISNEY

27

PART OF YOUR WORLD Jodi Benson
0 OWELT DISNEY 77

0 0 UNDER THE SEA Samuel E. Wright
IOU DISNEY

71

6 THIS 5 MY DANCE n.00a Bella Thome & Zendaya
VVALT DISNEY

an

a MEE THE LIGHT Mandy Moore & Zachary Levi
DOLT DISNEY

124

0 O KE

WINDOWSLODEON/COLUMBIADOWN
NIC

BTR 43

O GANGHAM STYLE Kidz Bop Kids 16

I o AFTERPARTY Roshon Fagan And Carline Sunshine 9

Is WHEN WILL MY LIFE BEGIN Mandy Moore
WALT DISNEY

123

52
an ,T,7,mulex

Bella Thorne 61

16 0 KISSSKO THE GIRL Samuel E. Wright
WILT DI

31

0 19 !Fel)! BralelleAk Adm Hicks,liaml Scoff &Hayleyl(iyako 50

zz 0 TAKE,Altln,,,,ItigraslFratkorialuslice&EllabethOlDs 62

Rr 0 Ter ® HELLO Olivia Holt 26

7 17 5,.!_?3g1T, RUSH AKB48 14

0 Is Nn11!-OVE SONG Ross Lynch 33

0 ID GO THE DISTANCE Robert Bart 13

24 0 tallIMMINENIell i'eStikIsSliairetilattatvISMOI
VOL DISNEY

19

23 0 FASHM IMIWYPTONITE BellaTharne&Zendaya 38

NE 0 ILLUSION
ELT DISNEY

Ross Lynch 30

RE O BOYFRIEND
NILKELODEO/LOLUMB IP

Big Time Rush 93

POKEMON THEME Pokemon
EONE

28

RE O SOMETHING TO DANCE FOR Zendaya
NO, DISNEY

52
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HEATSEEKERS ALBUMSTM
ARTIST
IMPRINVENSERIBUTII. WILL

#1 R.A THE RUGGED MAN
NAME SOMOS

Title

Legends Never Die 1

'ft 0 FAMOUS LAST WORDS
INV..

Two -Faced Charade 2 1

NEN
0DAYLIGHT

RUN FOR COVER
Jar 3 1

Q EZI KREWELLA Play Hard (EP) 2 21I.E..
5 ICONA POP Iconic (EP)

ECORD COMPANY TEN/BIG BEAT
3 15

NEW WILLIAM CLARK GREEN
QBILL EASE

Rose Queen 6

NEW CAYUCAS
SECRETLY CANADIAN

Bigfoot 7

xrw HANNI EL KHATIB
0 INNOVATIVE LEISURE

Head In The Dirt 8

nrw TOBIAS SAMMET'S AVANTASIA The Mystery Of Time: A Rock Epic
Q STARWATO/NUCLEAR BLAST

9

NFW 0 TPERSEAN Pelagial to

NEW 0 ,AMORPHIS
Circle 11

nrw 0 THE MELVINS Everybody Loves Sausages 12 1

NEW GEORGIA HOLT
0 GEORGIA NUT

Honky Tank Woman 13

NEw HEAVEN SHALL BURN0 CES.1.1.11k
VetO 14

NEW 0 !lc CHK CHK CHK) Thriller 15

54 9
19 ITTIIMien Don't Be S.A.F.E. 1 18

- 0 17 JUNIP Junip 1 2

NETT
SERPENTS AND SNAKES/1111R. TIGERS

Dear Bo JacksonC) THE WEEKS 18 1

nrw ARSIS
0 NUCLEA BLAST

Unwelcome 19 1

nrw 0 RACHEL BARTON PINE MATTHEW HAGLE Violin Lullabies 20 1

NEw GUIDED BY VOICES English Little League
II:D V

21 1

8 12 22 BONOBO The North Borders. 1 7

NEW 0 AKRON/FAMILY Sub Verses 23 1

Any
CDCATHEDRAL

RISE ABOVEYMETAL BLADE
The Last Spire 24

NEIN 0 JEFF JOHANDNSON
IEFFIONNSON B

Covers Collection V01.1 25

HEATSEEKERS SONGS'
TITLE Artist
NINPRIME/PROMOSPOIS WEL ..1

0
0 B#N1 al!,,IlrERFECTSWINNIIIGONEI Ma Kenn 20

0 ,lkR.C,X.O. ROcko Feat. Future & RiCk ROSS 5

0 0 CLARITY Zedd Featuring Foxes It

0 0 LOVEMLI AND WAR
STREANE/EPIC

Tamar Braxton 22

5 LEVITATE Hadoukenl
SURFACE NOISE

11

0 0 WINGS
SKO/COLLIMBIA

Little Mix s

0 7 YOUNG Am BEAUTIFUL Lana Del Rey 2

0 8 MOMr11181 lishGegfed.Uselesdicklaw&IWWWes 2

0 0 SAFE ANDTOL SOUND
LEN POOKS/WI

Capital Cities 6

0 I COULD BELE.L.CASABLANWREPUBLIC roTHE ONE Avicii vs Nidw Rome 9

0 0 Rigwa.gggty Yacht Club Feat. Jeremih 6

0 0 SWEATER WEATHER The Neighbourhood
ERIEVOLVE/COLUMBIA

a

0 0 AMERICAN BEAUTIFUL The Henningsens
APIS. NASVILLE

7

0 0.1.10.1 Brett Eldredge0 DON'T 1.YA 3

0 1.1070.10.16
B. Smyth Featuring 2 Chainz0 LEGGO 4

0 0 GANGSTAVESTED. MOWS / EPIL
Kat Dahlia 3

xrw
0POPULARPUBS SONG MIKA Feat. Arlene Grande

CASABLANCIWE IC

1

tP is TAKE ME TO THE KING Tamela Mann
EMMA.

to

0 COMIMBIA NASHVILLE
Tyler Farr0 REDNECK CRAZY 2

NBC 0 TOUNI41.10..1111VEPUBP"1"1"111""° 1

0 FIND YOU THERE
WE ENE KINGS

WE the Kings 1

xrw 0 pa..,,,C.Iel.o noy,,,,rhiVe Monae Feat. Erykah Bade 1

0 0 LUKE IT
E/ATLANTIC

5eVY0 Streeter 3

Rr 0 WOP
PEOWIE

J. Dash a

0 2s
UP

R
IN THETAL/VIRGIN/CAI AR Thirty Seconds To MarsIMMOITOL 3

ARTIST
IMPRIVIPOISTRIBLIW6 t ABEL

Title inx riNTOX
POS MEV

19 16 26 BOMBIWNOARNER
egos.NONESUCH/

Nomad 11 5

SEW G THE F5:EKTAToRs The Transition 27 1

NEW 0 40 BELOW SUMMER Fire At Zero Gravity 28 1

22 17 29 1.1/MHUROPI Lonesome Dreams 3 30

35 0 30 CHARLES BRADLEY
DAM.

Victim Of Love 2 5

- 0 31 BRIAN SIMPSON
SNANCILIE

Just What Vou Need 10 2

- 0 1' !-2,/VIIIOS DE MICHOACAN Hoy y Siempre 6 2

21 20 33 BETH HART
PROVOGUE/MASCOT

Bang Bang Boom Boom 6 5

MEW MARK KOZELEK & JIMMY LAVALLEQCAMS VERDE
Perils From The Sea 34 I

ANN
0COLISEUM

TEMPO RESIDENCE
Sister Faith 35 1

NEW 0 SHARKS
RISE

Selfhood 36 1

7 13 37 SHOUTING MATCHES Grownass Man 7 4

NEW
HI-REZ

0111 -EC

Impatiently Waiting (EP) 38 1

- 039 ffiCert ER All The Little Lights 7 22

NEW
0LA SANTA CECA

AR./UNIVERSAL MUSIC LILITINO/LIMLE
Treinta Dias 40

NEW 0 nig COM
Crooked In My Mind 41

RE-ENTRY

RE-ENTRY

0 STEPHEN DLYNCH
WHAT ARE RECOR

Lion 3 4

0 TIG NOTARO
SECRETLY CARMAN

Live (EP) 5 12

5 22 44 CHARLI XCX True Romance 5 3

0 4' !-T,!,°5,.
The Love Club (EP) 8 2

- 0 '' Flrgg!L!vAY LOVe IS The Evidence 4 2

13 29 47 LAMA MVULA Sing To The Moon 13 3

it 2 41 if a FAMILY OF THE YEAR Larne Vista 35 7

NEW
QALICE.. RUSSELL

ERWI
To Dust 49 I

NEW C) HOWL Bloodlines 50 I

REGIONAL HEATSEEKERS #1 ALBUMS"

PACIFIC
HEAD IN THE DIRT
HANNI EL KHATIB

WEST NORTH CENTRAL
ICONIC (EP)

ICONS POP

Georgia Holt -better-known
as Cher's mother -makes her

Billboard chart debut.. Holt, 83,
arrives at No.13 on Heatseekers

Albums and No. 43 on Top
Country Albums with her debut,
Hooky Took Woman (1,000 sold,

according to Nielsen SoundScan).

Recorded in 1980, the set went
unreleased until last week, after
it was remixed and restored.
During release week, Holt, along
with Cher (who duets with her
mom on the album) appeared
on "The Tonight Show With Jay
Leno" (April 30), "Good Morning
America" and "The Ellen

DeGeneres Show" (both May D.
-Keith Caulfield

EAST NORTH CENTRAL
COLLAGE

JAMIE SIMOND

SOUTH CENTRAL
ROSE QUEEN

WILLIAM CLARK GREEN

MOUNTAIN

RA THE RUGGED MAN Legends Never Die

NATURE Motown Record

FAMOUSLAST WORDS TWo-FacedCharade

KREWELLA

ICONA POP

THE OCEAN

AVANTASIA

CAYUCAS

Play Hard (EP)

Iconic (EP)

Pelagial

The Mystery Of A RodcEpic

Bigfoot

AMORPHIS Circle

DAYLIGHT Jar

MID ATLANTIC
LEGENDS NEVER DIE
R.A. THE RUGGED MAN

SOUTH ATLANTIC
LEGENDS NEVER DIE
R.A. THE RUGGED MAN

NORTHEAST

ILA THE RUGGED MAN Legends Never Die

DAYLIGHT Jar

ANDERSON ROE When Words Fade

AVANTASIA The Mystery Of TimeARack Epic

LORI MCKENNA

KREWELLA

POP

AMORPHIS

Massachusetts

Play Hard (EP)

Iconic (EP)

Circle

THE OCEAN Pelagial

FAMOUS LAST WORDS Two.Faced aura&

Data for week of 05.18.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data (3)
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CRUISE
I 1.101.18 KEI.LEV HURRARR.1Mm,CRICEu.RICE

FioridaG4Kteg A t

2 2 0 1131 WAGON WHEEL Darius Rucker
F.R06ER518.0Y1.410.5.ECO NASHVILLER . 17

6 0 0 BOYS 'ROUND HERE Blake Shelton Featuring Pistol ArmiesCAPITOL & Friends
S.HENDRICKS. IRAKINS.D.DAVIOSOR.C. WARNER BROS./

3

8

5

9

0
0MAMA'S BROKEN HEART Miranda Lambert

ELIDOELL.C.MNLAY..6.WORF MCLARK.S.MCANALLY.K.MUSGRAVE RCA NASHVILLE
.
.." 2 19

0 GET YOUR SHINE ON
1.1.101.UHARD.B.NELLEY.R.CLAWSON,LIMMIN

Florida Georgia Tine
REPUBLIC NASNVIL LE

816
"...

5 29

7 0 0 MI HIGHWAY DON'T CARE Tim McGraw With Taylor Swift
Mat IMORE,MCGRAW 03.VARRERAWARRENAIRWIN,KEARI BIG MACHINE

5 13

4 7 7 DOWNTOWN
UM

Lady Antebellum
P,VORLEY,LADY ANTEBELL IL LAIRCANALL, VI 2 15

11 0 0 PIRATEFLAGSOPPERMAU,WL.MURPHVI Kenny Chesney
BLUE .0 OLUMBIA RASIIVILLE

8 14

18 0 0 CRASH MY PARTY
15..045 (R.CLOKONA.LORLE11

Luke Bryan
WITH NASHVILLE

2 5

18 0 0 I WANT CRAZYtucKExnA.TVER4Es1 Hunter Hayes
ATLANTIC/WWI

10 5

10 11 11 1994 Jason Aldean
M.1.0.11.0MAS ,LLAIRO,B.DEAN BROKEN ROW

do n

14 13 0 GIVE IT ALL WE GOT TONIGHT Geqroglsq,-til
TRROWN,6.5.1-RA,M.B.R14111,0.130NRELLXIAME5I

12 24

a 10 13 SURE BE COOL IF YOU DID Blake Shelton
5.11ENDRICKS IR.CLAWSON,ICIMPRIKIROBRINSI WARNER BROS./WWI

di..' 1 8

9 8 14 IF I DIDN'T HAVE YOU Thompson Square
RV .21.10MPSOR.R.DIOMP50,15ELLERS,P. STONEY CREEK

7 27

12 14 15 DONE. The Band Perry
0.11LIFE (R.PERRVARE MID 1.0001 REPUBLIC NASHVILLE

10 8

15 16 0 LIKE JESUS DOES OTC Church
1.10YCE (C.REATRARD.M.CRISWELLI EMI X.I.VILLE

15 15

16 17 0 BEAT THIS SUMMEREXCIMBOIS,L.LAIRD1 Brad Paisley
B.PAIREY 01.0515L RASNV/LLEARISTA

16 9

20 0 0 ANYWHERE WITH YOU
1.1401.R.(1.,WSON IR.114,11P.O.L.MURPHY. ARY1.Y.E

Jahe OWen
RC, 5501-151LLE

18 15

0 0 MI HEY GIRL Billy CUrri gdOn
MERCURY0.1.1Uf F (R.AKIRSALORLEK. DESTERRO)

n 19 2

24 0 0 HEY PRETTY GIRL KipNASHVILLEMOOYa
BAP MB IRMO...COUCH, MCA

20 14

17

22

19

0
21 I DRIVE YOUR TRUCK Lee Brice

KALOBS,M.MCCLURE,L.BRICE 0.AtalAN6ER,C.HARRIN620,1YEARY) CURB
6 22

0 MORE THAN MILES
D.HUFF OIDDIE.B.GILBERD

Brantley Gilbert
VALOR,.

21 20

35 0 0 SEE YOU AGAIN
.LIff (C.UNDERWC.50.1.1.1-101.16E LINDSEY,

Carrie Underwood
M.ORI 19/ARIS NASHVILLETA ILLE

234
21 24 24 BETTER DIG TWO Thatig1.1XLy

11.11LIFF (B.CLARK.S.MCANALLYT. ROS[xl

A1 27

26 0
29 0

8 0

0 JUMP RIGHT IN
K.STEGALL,LUROM 0.05OWN,W.DUR

2ac Brown Band
21.0142105011121051.1 GROUND

25 9

0 ALL OVER THE ROAD
C.LNAMRERLAIR IC.LNAMBERLAIR.ALORLEYWAUIVR

Easton Corbin
MERCURY

26 14

0 CAN'T SHAKE YOU
M.5001.0-2.W.G05.51N,BENTLE1,12.50,12E

Gloriana
MUM/WARNER 0R05./WAR

27 27

.2 0 0 RUNNIN' OUTTA MOONLIGHT
0.LEORLF 00.105011.1.1,1,NELACFAGORLEY1

Randy Houser
STONEY IRE.

28 15

1 0
3 0

0 AMERICAN BEAUTIFUL The Henning56115
P.WORLF..11ENRIKSEN.B.11ENNiNGSEN.C.11EXPINGSEn BBEAv ERSI ARISTA NOSIIVIL LE

29 15

0 DON'T VA Brett Eldredge
C. DESTEFANO ELDREOLE.C. DEM FAAO A.6DRLEv1 ATLANTIC/WWI

30 13

9 0 0 REDNECK CRAZY
I.LATRY0.1.KIK 11.1(E4R.M.IRWIN.C2OMMIR,

Tyler Farr
LILACMASNV1LLE

31 9

90 0 0 POINT AT YOU
1.5.51 -OVER IR.COPPE RM ;WRAC 55.13.11AYSL IN

Justin Moore
VALOR`,

32 7

37 0 0 PIECES
1.10VCE (4.ALLAIIRLACKIA0,4 SWIM

MaryG Allan
VE 33 7

27 33 24 WHISKEY Jana KIWI.-
NORICKS IC.6RAVItr.$.MI2EES EMMA NASHVILLE,.

27 18

38 0 35 BUZZKILL Luke Bryan
srevws MARV,. R21111100EA .1. EVER CAPITOL NASHVILLE

20 9

30 37 36 CHANGED Rascal Flatts
D.NUEF RASCAL FLA22 (41EVOx.nrxeasxERwM08LEY1 1316 MACHINE

25 17

42 0

88 0
88

.0

0
5C

EASY
IEBANK SL

wahgrInW 37 8

0 " LI !LTA g giVIED 5 a 'MOOR i IC ta17770TOM 38 5

MorganMORE TRUCKS THAN CARS Craig390 C.MORGAN,DONNELL IC.MP.X,R0.13,1NELL
16

o ,:.

41

4 i 0 OUTTA MY HEAD
K.52E6ALL.M.ROVEY1C.SWINDELL.M.R.CART0ER.B.RIAINE,

Craig Campbel
BIGGER PICTUREl

4o 6

.1.2 al HO HEY Lennon & Maisy
1 --ROME 0-URNE,L.WITCHER 0.FRAITES.W.SCRUI22 ABC 511101051 IONS SATE/BIG MACHINE

32 5

a9 0 BLOWIN'LKMOKEA. Kacey MusgravesIRos.MunMERCURY 42 4

COULD IT BE Charlie Worsham
C.WORSHAM,WISELL IcwaRSxRMprvxDELL,M.DOR50w WARNER BROS./WAR

43 3

RE -EVICT

INV

0 HUSH HUSH Pistol Armies
CAINLAY.F.LIODELLAWORE IM.LAMBER,A.MORROE,A.PRES RCA NASHVILLE

44 2

0 DRIVIN' AROUND SONG ColtFord Featuring Jason Aldean
D.111.1EF I.L.WISEMAN,R.CLAW50N,C2OMPRIAN AVERAGE IDES

45 1

6 CAROLINA.00)
STON
ParmEY CleeAN IPMMALEE.R.EREEK 46 4

34 45 47 SEE YOU TONIGHT
In= lotUTPurlYeRROGERS (S.MCCREERV,A.GORLEV,CROWELL

28 4

- 0 0 ROUND HERE
I.M011R.C13...ON.C2OMPKIRS2NOMAS R

Florida Georgia Line
UM) REPUBLIC RASNVILLE

36 4

NEW
0LIFE ON A ROCK Kenny Chesney

B.CANNON,K.CNCSNEVIK.CHESNEV) BLUE OMR/COLUMBIA RASNVILLE
49

Sr , ENT. 0 DAYUM,ARO.S.KELLEV.R
LA

BABY Florida Georgia Line Featuring Sarah Buxton
1.1.1011IXURE.CWSONAL.MUXY) REPUBLIC NASHVILLE

9 3

TOP COUNTRY ALBUMISTm

KENNY CHESNEY Life on A Rock
BLUE OW R/01111MR14 NASWILLE5M9

BLAKEBROS/WMAISHELTON Based On A True Story ...
WARNER

6

,
RANDY ROGERS BAND Trouble
MLA NASHVILLE/WW1

i

THE BAND PERRY Pioneer
REPURLIG NASHVILLE/BMW s

FLORIDAGEORGIA UNE Here's ToffeGood lines
REPUBLIC NASHVILLE/RM. 22

6 6 , 14 MillyM f.gring Break... Here To Party 9

5 7 BRAD
SNVILLE/SM
PAISLEY Wheelhouse

ARISTA RAN 4

0 5 gkpRzorIFT Red A

ERIC HVILLE/WONCHURCH
Caught In The Act: Live

EMI NAS
4

11 0 ALAN JACKSON Precious MelllOrieS: Volume II
ACR/EMI NASHVILLE/UM. 6

10 a ERIC NVILLE/UMGNCHURCH
Chief

EMI 1.1AS
A 93

0 02 iJASON ALDEAN Night Train A 29

12 0 LITTLE BIG TOWN Tornado
CAITOL RASIIVILLE/UMGH

34

14 0 TIMMAORNE/RML.G.MCGRAW Two Lanes Of Freedom
B/6

13

0 B,, himmitri. Tailgates & Tanhnes A 01

is 0 FATII!!IgniIWOOD Blown Away A n,

16 17MIRANDA LAMBERT Four The Record
RCA NASNYILI.E/SMN

0 79

17 IS 117E! HAY E 5 Hunter Hayes . 82

18 19 KAREARCEY 51FRAVES SameTrailer Different Park 7

09 zo THOMPSON SQUARE Just Feels Good 6

0 2 759!9n,y.Ta Tate Stevens 2

20 0 ZAC BROWRO
UROMLANIICAL

N BAND uncaged
ROAR/SOUTHERN C

43

21 23 GARY ALLAN Set You Free
MCA NASHVILLE/UM. is

0 0 BRANTLEY GILBERT Halfway To Heaven 0 157

23 25 LEE BRICE Hard 2 Love
CURB

54

0 0 KIP MOORE
MC 1445XVILI.E/UMLN

Up All Night 54

22

28

24

27

28

29

WILUENEHoll Willie Nelson And Family: Let's Facelhe Music And Dm
LEGACY

3

TI,ff/ToYMt,,,,,NghgaBon,,,,so,n 1. Volume 1 21

EEViEAffLE&IMEDUKES(&DUDIESSES) Low Higlway 3

0 0 RANDY R/BBM4HOUSER How Country Feels
STONEY CREE

15

0 0 JAKE,4 OWEN Barefoot Blue Jean Night
RCA 1.15Vil.LE/SIAN 88

0
0

32

8

iirtgetiv,,nme To The Fishbowl 46

57RASCAL5ATTs Changed 0
SIC 0 WILLIAM CLARK GREEN Rose Queen

1

00 GEORGE JONES The Great LOST Hits
TIME LIFE

4

0 36 AARON LEWIS The Road 25

26 37 CASEYCOUNTRYDONAHEW BAND Standoff
ALMOST

3

0 ' Mitt ntrAAT Jana Kramer 48

0 0 EASTON CORBIN All Over The Road
MERCURY/MGR 33

0 0 COLT FORDJOES Declaration Of Independence
AVERAGE

40

0 0 TRACE ADKINS
CAPITOL X.VILLE/CAPITC.

10 Great Songs 56

42 42 CHRIS YOUNG Neon 95

nFw 0 GEORGIA HOLT Honky TOn k Woman
GEORGIA HOLT

1

38 44 THE MAVERICKS In Time
VALORY/BMLL

10

36 45 mp, RMELT,Ie MusIVA.ATribute to John Dew 5

39 46 fittsTglattrorMURWELL "1178" 10

0 87
VARIOUSIARTISTS

ERSALAE
11(PNMThatMat1(211Courtryldurne 5

EMI/SONY MUSICZURIV
47

29'GRANGER SMITH Dirt ROad Driveway
PIONEER/2111R2,16ERS 3

44 49 ASHLEY,EY MONROE Like A Rose
WARNER

9

52 0 TOBY HKEIT
SNOW 13..LINIVERSAL

Hope On The Rocks 27

FGL Nets
Dual
Chart
Feats
Florida Georgia Line is the
first act to simultaneously
dominate Hot Country Songs
and the Nielsen BOS-fueled
Country Airplay tally with
separate titles since the
former chart adopted a
multitiered methodology
(airplay, sales and streaming)
last fall. The act also becomes
the first rookie duo in more
than 21 years to top the latter
chart with its first two singles.

The twosome-Brian Kelley
and Tyler Hubbard-crowns
Hot Country Songs for a fifth
consecutive (10th cumulative)
week with "Cruise," and steps
2-1 on Country Airplay with
Get Your Shine On," marking
the first time any new duo
has gone two -for -two on the
radio tally since Brooks &
Dunn managed the feat with

"Brand New Man" and "My Next
Broken Heart" in 1991.

Additionally, "Shine"
dominates with 40.6 million
audience impressions,
signaling the biggest Country
Airplay sum since Toby
Keith's "As Good As I Once
Was" led with slightly more
during back-to-back weeks
in August 2005. (The Country
Airplay chart is viewable at
Bil board.biz.) Driven mostly
by a remix featuring rapper
Nelly, "Cruise" also improves
on the BDS-based Mainstream
Top 40 (21-18) and Adult Top
40 (32-26) lists.

Meanwhile on Top Country
Albums, Randy Rogers Band
claims its fourth straight top
10 debut-and second-largest
sales week-with Trouble,
which starts at No. 3 with
26,000 sold, according to
Nielsen SoundScan. The
veteran Texas "red dirt" group
sold 29,000 on opening week
with its last set, Burning the
Day, which bowed at No. 3 in
2011. -Wade lessen

Eg

CI) Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 05.18.2013
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HOT ROCK SONGSTM

0
TTLEI
PRODUCER MAIMRITM

l!f!UlnlIMAGNITRAGONS.A.GRANTAMSSERI

Artist
HAPRIMPRMOTION LABEL

ine °rag"' A 1

WKS VP

CWW1

32

AG MY SONGS1040WWHATYOU DID INTIIEDARK (LIGHT EM UP) FallOuttioy
ALKER (FALL OUT BOKB.WALKER.SHILL) DECAPDANCEll SLAMS/101M

2 13

4 3 0 HO HEY
RA1ABLOCK IMSCPUSTZ,RAILE9

The LumineersW
WALLO

A 55

3 4 a CARRY ON
LBPASKER KRUESS,AMMANTO

fun.
FUELED BP RAMEN/RM

2 50

6 05 SAIL
,131290 OUR..

AWOLNATIONP
PE BULL

A 52

8 9 DG LITTLE TALKS
MONSTERS AM MOOS IMAXIMA

Of MORNAonsterSSs And Men
KLMILLON) REPUBLIC

A 3 60

5 6 7 I WILL WAIT Mumford & Sons A
WOR. IMUMFORM SOM GENTLEMAN OF THE ROAIVREINGLASSNOTE ... 1 39

7 7 M IT'S TIME
14BARNERNALINE DRAGONS( REKNOLOSAS 04.0989E]

Imagine Dragons
KIBINAKORNER/INTERSCOPE

A 3 61

o 8 9 MADNESS
MUSE 04BELLAW

Muse a
X ELISALAWARNER BROS ..."

3 37

11 0 0 '!4?45PG'ionSIANN I:ILEA G.WATTENBEM
Phillip Phillips

19/INPERSCOPE
10 24

12 0 0 LEGO HOUSE
IMSLING 4.91EERAN SMSLING.C.LEONARD)

Ed Sheeran
ELMIRA/ATLANTIC

11 28

13 0 0 DEMONSALEX BA KID (IMAGINE BRAGONS.A.GRANILMOSSER).
Imagine Dragons

KIBINAKORNER/INTERSCOPE
12 31

0 13 YOUNG AND BEAUTIFUL
4NOWELS (Loa REMR.NOWELS)

Lana Del Rey
POMOR/INTERSCOPE

13 2

16 0 0 SAFE AND SOUND
R.MERCHANT4SIMONIAN 88ERCPAN1441MONIAN) LA

Capital CitiS/CAes
ZY POOKPCOL

14 15

. 15 Q STUBBORN LOVEMS/
8HAILLOCIMASCHLIM,AP RA

The Lumineers
MAMIE 10 31

17 CO 0 SWEATER WEATHER
1.PILBROW MARUTHERPORMABELS4FREEDMANI

The Neighbourhood
1R1EVOLVE/COLUMBIA

i6 15

Is 23 0 MOUNTAIN SOUND
SKING 091118.MARBOOTTARABORMALLSSONAR N,XISMARSSO

Of Monsters And Men
REPUBLIC

14 33

' 22 0 ToIrm°17".,7.,T010.,...0,..,P6PANT1 ImillgatrESZPoTE 16 31

21 0 19 UP IN THE AIR
S.LILLMBEFEL.LELOMET01

Thirty Seconds To Mars
IMMORTALNIRGIN4APPLIL

16 7

05 21 20 STILL INTO YOU
IMELDA4OHNSEN MISPILLAMSMIORIO

Paramore
FUELED BM RAMENARP

12 4

0 0 21 THE PHOENIX
BNALKER 4ALL OM BM

Fall Out Boy
OECIMANCEPSLAND/101M

04 6

25 0 0 ENTERTAINMENT
IMENIX.P.LOACPMEN9)

Phoenix
LINAME/GLASSNOE

22 D.

20 0 0 BREEZEBLOCKS
CAM. IINEMAKELINSER.NAMILLON4SAINAMMI.PREEN,CANORM

alt -.1
INFEC/1.499ASBACKAILANLIE

20 14

27 0 24 CARRIED AWAY
C.ZANE.M.ANSELAKOS

Passion Pit
FREMENK9S/COLOMIA

24 12

LEAKINGMELAH09

HERO31 0. 0 WAN STRUM, OF TM 8E1
Family Of The year

FOTTMETTWERK
25 12

0 Sarah SimmonsWILD HORSESBERA.
.K.RMARISS, AMW REPUBLIC

26 1

36 0 27 PANIC STATION
MSE (MELBA.)

Muse
LIUM-3/WARNER BROS

27 11

41 0 0 DIANE YOUNG
R.BALMANGLIIPARECNTSCHAID M.BALMANGLII E.KOENIGI

Vampire Weekend
KA/BEGGARS GROUP

28 7

22 28 29 CLOSER
G.KURSTIN PEOLIIN.SMIN 6.98STI

Tegan And Sara
VAPOR /WARNER BROS

16 19

5 0 0 RED HANDS
ISALTERALLIMINATINALK OFF TA 16. CAS as.E1 4R.MARSNALLL.SALLER)

Walk Off The Earth
COLUMBIA

30 8

37 0 0 I'LL FOLLOW YOU
R.CAVALLO OISMITX.E.BASSABASSEM

Shinedown
ATLANTIC

315
32 34 0 THE HIGH ROAD

MILMORE MREE PM GRACEASTOCKA.GxuOxF,C.TOUPKIxs1
Three Days Grace

RCA
32 10

34 36 0 BLEEDING OUT
ALEX DA KAMMAGINE ORM AtALMOSSEI9 9 InVeragrvrog 3313

44 0 0 SAN FRANCISCO
o

The Mowgli's
S) 80108191 18MAINS

34 7

0 0 OUT OF MY LEAGUE
TROFFER IMEMPASPIEBAKAGSS.1.198.119RNE 091

Fitz And The Tantrums
PANSERBIRD/ELEIMA/ARAMC

35 2

4g 0 0 HOLDING ON TO Twenty One Pilots
ILIOSERMALEARBILAAM119YOU491180.141NLIS LI81 IIAM/ FUELED 9 PAMENTV

36 8

0 37 LOW
491.11 .LAWSONABARBA ILLS

Sleeping With Sirens 17 2

G.WATTENBERG .B.RNER_zi o REBEL BEAT
11.RZEZNIK WALLENBE / WA

Goo Goo Dolls
BROS

32 9

0 QSUMMERTIME SADNESS
MAKNIE.R.NOV4LS 4.0EL REK.OWEL9

Lana Del Rey
POMOR/INSERSCOPE

9 3

LET HER GO0 0 CVALLELOAROSEXIM.M.ROSENBERGS
,,,,,crots,5engtr 40 7

MEW

0 0 IN THE END
APELMANN9FEMANNAIMISOMA.BIE ARO LI

Black Veil Brides
MT. STANIMLAVA/REPUBLIE

39 12

0I'M ALIVE (LIFE SOUNDS LIKE)ISMANI Michael Franti & SpearheadTOL
A.NEVAMAN.M.FRANTI IM.FRANTSA.NEWMANAM ROO BOO WAX/CAPI

42

2 9 35 a3 ALONE TOGETHER
LINALKER ISALL OUT BOV1

Fall Out Boy
OECIMANCE/ISLAMPLUMB

29 3

0 o WE WON'T1A BE SHAKENRO
SMARM 11.110415LMCBROWNL.SEX Am

BuistlirnmgA429 44 2

NOW

26 ,

0HARLEM NeW Politics
SINCLAIR 111BOV44M 1. CLAI IPLOCH.OFLOCH5RPOCx,E PLOCx,5.VAOFx1 RCA

45 I

29 46 GOD IS DEAD?
R.OUBIN INGTRISTE12095001111HE29 BUTLE

Black Sabbath
VERTIGO/REPUBLIC

26 3

Q 47 TIPTOE
IMAGINE DRAGONS (IMAGINE DRAGON vrtigtenjaVest 43 9

RE-ENTRY 0 THE HANGMAN'S BODY COUNT
4CALLIANOMOLBEALLIANSEN N.POULANYOLBEA9

Volbeat
940/REPUBLIC

37 3

0 49 STOMPA
AOER SOUR

SerenaCE/CARyPP-OSder 46 2

PE-SNERR 0 CASTLE OF GLASS
R.RUB88.SMIN ODA (LIPKIN PARK,

Lipkin Park
MAXINE SHOP/WARMER BROS.

41 6

TOP ROCK ALBUNISTM
ARTIST
BAPRIAIMISTRIBUTIANG LABEL

PI

Title

swxs IMAGINE DRAGONS Night ViSi0115

FALL OUT BOY
AL

5M Rock And Roll
DEC9991C9191040/101I

35

n IT 0 HIM
RALOR 6, TIE

Tears On Tape
1

K non lianlieroesFaltklusitionredRylleMonenklere
Ar 0 SOUNDTRACW00MARVEL/MAL 1

0 TNE!.DENNEENS The Lumineers A

I) ,

0 ,
Ptt9,"nCFSE

Bankrupt!

Zitig.z,TAvl,y211110115Rat Regeneration Vendor 2

6
A ireE;111 RAMER

Some Nights A 63

MUMFORD &AD/ SONSGLASSNOLE Babel
GERREMAN OF THE RO

A 32

xrry THE AIRBORNE TOXIC EVENT Such Hot Blood
15,91,1196 3

19 0 OFUBLICMOISTERSANDMEN Weed EsAn Animal 37
REP

g 1z PARAMORE Paramore
919E2 CV RAMER 4

FLEETWOOD MAC Extended Play (EP)
LIA8 3

14 PHILLIP PROPS TheWork1FromTheSideOftheMoon
9/INTERSPEPGA 24

17 0 ED SHEERAN
ELMIRA

+ 47

12 16 ALABAMA SHAKES Boys & Girls ,,,,

18 7
rirlEITMST!mc Sigh No More A 159

14 15 VIMALlutlawGentlemen &Shady Ladies 4

POLVDOR/INTERSCOPE/M
Born To Die0 0 LANA DEL REY 66

Nrry 0 DattCINCACAPTAINCHUNID Pardon MyFrench
1

0 2 ,Tolt,t2g5" El Camino A 74

RE 0 TOMEROVEE KEIFER
M

The Way Life Goes
1

22 23 DEVICE
WARNER BROS.

Device 4

24 YMESSEAH YEAH YEARS Mosquito
URANTERSCOUSAGA

3

37 0 AWOLNATION Megalithic Symphony
RED ROLL

79

NEW
0STREETUGHT MANIFESTO HandsThatThieve

VICTORY

NEW
0IGGY AND THE STOOGES Ready To Die

FAT POSSUM

NEW 0 DAUGHTER
GLASSNOTE

If You Leave

0 29 THE mIgzioummoo I Love You. 2

23 30 ERIC CLAP TON Old Sock s

24 31 STONE SOUR House Of Gold & Bones Part 2 4

20 31 DEPELE/MMELCOLLIMBIAcHEMODE Delta Machine
VENLISNO

6

28 33 KILLSWTTCH ENGAGE Disarm The Descent 5

NEW 0 DEEP PURPLE
LA.R/EDELLEAGLE/EAGLE ROCK

Now What?!
1

27 35 MUSEWARNER
BRO4

The 2nd Law
HELIUM4/ 31

3 6 36 nnELtRT1STS 2013 Grammy Nominees 15

34 37 ALT)U S/CANSASBACK/ALLAHLIAn LAwesome Wave 20

0 se MRATHESILVERBULLETBAND UltimateHits 41

30 39 BON rn What About Now 8

42 0 HALESTORM The Strange Case Of...
ATLANTIC/AG

29

PE 0 LINKIN PARK
MACHINE SPOPMARAR EROS.

Living Things 33

4235 DAVID BOWIE The Next Day
ISO/COMABIA 8

2 as IRONCTI AND WINE Ghost On Ghost
ONESUMPRITEP BROO 3

33 49 BRING ME THE HORIZON Sempiternal 5

41 45 MEVFMIngeople, Hell And Angels 9

0 46 HINEDOWN Amaryllis 33

29 47 THE FLAMING LIPSRNEN
BROS.

The Terror
LOVELY SHORTS OP BEAPPPP 3

ROCK Rebel Soul44 . KID
05TOP CAG/ATLAIT90

Aft
Any 24

NEW
0FAMOUS LAST WORDS Two -Faced Charade

OPUE

NEW
0DAYLIGHT

RLIN FOR COVER
Jar

LiVfAi

Stooges,
Deep
Purple
Return
A pair of revered veteran
bands return to Top Rock
Albums, led by punk pioneers
Iggy & the stooges (above),
whose Ready to Die debuts
at No. 27 with 4,000 copies
sold, according to Nielsen
SoundScan. The set is the
Rock and Roll Hall of Famers'
first studio release since
2007 and fifth dating to their
1969 arrival with The Stooges,
which reached No. 106 on
the Billboard 200. The new
set starts at No. 86 on the
Billboard 200, marking its
best showing. (Frontman Iggy
Pop has charted higher with
two solo titles.)

Deep Purple, meanwhile,
begins on Top Rock Albums
at No. 34 with Now What?!
(4,000), the band's 19th
studio album and first since
2005. The set bows at No. 115
on the Billboard 200, where
it's the group's 21st charted
title, first since 1993 and
highest-ranking entry since
1987. Deep Purple has risen
as high as No. 6 on the survey
with 1973's Made in Japan.

On Hot Rock Songs, Michael
Franti & Spearhead debut
at No. 42 with "I'm Alive (Life
Sounds Like)." The track
pushes 13-10 on Triple A (see
Billboard.biz) with Greatest
Gainer honors (up 23% in
airplay, according to Nielsen
BDS). The lead single from All
People (July 30) is the band's
third Triple A top 10, following
2010's eight -week No. 1 "The
Sound of Sunshine" and No.
5 -peaking "Hey Hey Hey."

-Gary Trust

Data for week of 05.18.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



CILHOT R&B/HIP-HOP SONGS
TITLE
PRODKER 15.16WRITERI

0

CO NI

C
O>. Csj

2

O

Artist
IMPRINT/PROMOTION LABEL

IF.E1 TZ!!!2Is..,!r"°' RYantZiF2.F1°111°2
1 24

2 2 a THRIFT SHOP
ERT,R.LEWS

Macklemore & Ryan Lewis Featuring Wane
RIEWIS IB.NAGG) MACKLEMONER BROS

1 31

4 4 1 STARTED FRom THE BOTTOM
IR ZOMBIE (C4RAHAM,WCOLEMAN,N.SHEBIS,,SANFILIRROI YOUNG MONEV/CASXR/WARMONEV/DrakeREPUBLIC

2 13

3

0
3 4 SUIT & TIE Justin Timberlake Featuring Jay Z A

IINBALANUTINBERIAM,IRONITINBERIMEMOSLEY,SCIARIIRMAMARNIERUNTLEROVII.I.STUARTAILMSTILLI RCA

2 1,

0 0 POWER TRIP
LL.COLE ILCOLE.N.LAWSI

J. Cole Featuring Miguel
ROC NATION/COLUMBIA

5 12

0
0 6 LOVE ME Lil Wayne Featuring Drake & Future

NIKEWLIIMME-RP-10.[MITERAERABAN,NNLBLIRKAPIALLSILLIANSII,A.11041N1 YOLINBMONKCARINDIEWREPUBLIC
4 16

0 0 BAD Wale Featuring TiaraThomasMAYALNTLAN
KTNOMAS,KCAMP (0.AKINTIMEIIINUNOMAS)

7 13

CRA2E,HOU (AE.SANDE N.CHEGWIN.N.CRAZE A.PAILLI
Emeli Sande0 0 0 NEXT TO ME

CAPITOL
8 13

10 0 0 BUGATTI Ace Hood Featuring Future & Rick Ross
MICYILIAMMITKNOMUSTRWIROURRIIMIIIILLMISINAWBORRIASII IVETIVIESTNOIALLIONEV.INCIXPOERBIlt

9 04

12 0 0 FINE CHINA Chris Brown
ROCCSTAP.PIMM.BROINKASTREETER.LYOUN4BL000,0E4EDRINGSEEE.E.BELLIN4ERI PEA

M 5

9 12 II KIN PROBLEMS ASAP Rocky Feat Drake,2Chainz& Kendrick Lamar A
03000 AIRP WORLDWIDE/POLO GROLINOS/PLA ... 2 28

9 10 12 POUR IT UP Rihanna
MIKE WILL MADE .11,0 IMIMILLIAMS 11,GARNER,NOMASJYROMAS,R.FENT, 50/0.1AM /IMAM

6 20

41 0 IS BODY PARTYRIMRRI Ciara
Nal. MAIX.11.,PRASP,CVLIVILBURN CaLICONERON,NLIMLUMISIIPA9A0611,AMIC, MILTERRY1 PR

8 5

0 0 RICH AS PI( Lil Wayne Featuring 2 Chainz
T4.11NUS.N.SEMIARAM 10.CARTERTERPS:LWILLIAMSASEETNARAM) YOUNG MONEWCASN MONEWREPLIBLIC

14 7

16 0 0 BITCH, DON'T KILL MY VIBE Kendrick Lamar
SOUNWAVEO,OUCKWORTBASPEARS,BRAUNNINDAKLIMESCHNIOT) TOP PAWCVAFTERMATIVINTERSCOR

15 28

200 UOENO8 U.O.E.N.O.
NOT LISTED ,NOT LISTEM

Rocko Featuring Future & Rick Ross
ROCKY ROAD

16 5

42 Q 0 NO NEW FRIENDS DJ Khaled Feat. Drake, Rick Ross & Lil Wayne
.1.00511FBIBPAIMMURNIWVILIMISIUICORTFRAISAMELVAMI VETIIMPOI1X610£.1111011MADIAL

16 3

03 05 Ea POETIC JUSTICE Kendrick Lamar Featuring Drake
S.DEMLEILDUCKURTM,LNOLINAALRAXANJSMARRIS11141A05.1.15..9 RV DAYIVAETERMVONTERSCOPE

8 28

21

14

Q 0 WE STILL IN THIS B.F.. 13.o.Eiheaturing Juicy 1
NAVAL IWKIIAIIMILSAMMARLICUM1511,11MILIDER0111.111M1414.1010 AERROIR.0110311.1.11L

19 17

18 20 ADORN
MiGUEL IKIRIMENT ELI BVSTORM/BIACE'llfti 1 53

32 00 BLURRED LINES Robin Thiche Feat. T.I.* Pharrell
PLWILLIAMS1P1ALLIAMS,WER ILK) STAR TRAIVINTERSCOPE

21 6

18 20 22 DIAMONDS Rihanna A
STARGAT,BENNV BLANCO (S.LLIRLER,B.LEVIN.M.SERIKSEN.T.E.HERMANSE10 SRP/OEi JAM/101MG

0 32

22 Q © LOVE AND WAR Tamar Braxton
IICAMPER, IR,M.RIDDICI,LOANIELS,BRAXTONI STREAMLINE/EPIC

13 22

19 25 LOVEEEEEEE SONG Rihanna Featuring Future
FUTURE IN.VVILBURB CASX.R.FEBTV.DANOREWS.4.5.1ACKSON.L.S.ROCERS) SRP/OEF MR/101,46

14 23

17 22 2., GIRL ON FIRE Alicia Keys Featuring Nicki Minai
ALICIA 1.5.1.13HASKEP.S.REM IAL ICI A KEVS,LRHASKER,S.PEM1.01.MARAIASPUIERI RC

2 36

31 46 0 I HIT IT FIRST Ray 1 Featuring Bobby Brackins
NIC NAL 1W.R.NORWMD1RN.BALOING.R.BRACKINSAJONES, SRO KNOCKOLIWIMI AMENDMENT

11 4

26 0 0 KISSES DOWN LOW Kelly Rowland
MIKE WILL MODE-ITMARZIM.L.W ILL IANS IIMMIDDLEBROOKSTINOMAS:ENOMASXREALANDI REPUBLIC

25 13

o 0 0 KARATE CHOP (REMIX)
METRO KWIL BURN CASX.R.BUICE.L.WAVRE RCARTERI

Future Featuring Lil Wayne
Al/FREEBANIV/EPIC

27 11

4 0 Q WILD FOR THE NIGHT ASAP Rocky Featuring Skrillex
SMILE. 0,1115,5110OW.ALLOROBIEKILNIOLMWOMN.WOReLLPROEVROLI .P1KIRLOMOOOLOGROUND,R,

26 16

35 42 0 BEAT ITN Sean Kingston Feat. Chris Brown & Wiz Khalifa
SEAN KIN6STO,NIC NAL 0,ANDERSON.O.ARMILOLU.NBALDIN,LIJNOMAZI BELUGA HEIGHTS/EPIC

30 3

23 0 31 MOLLY Tyga Feat. Cedric Gervais, Wiz Khalifa & Mally Mall
DC I, , ,,,,M.C....100SOLLBWOIUR 10.11410010.101COMARUI

22 8

29
CDHOW MANY DRINKS?

S.REMI (M.I.PIMENTEL.S.PEKR.N1010LS P.WILLIAMS) INSTORM/BLACrIti
29 4

27 Q 33 HIGH SCHOOL Nicki Minaj Featuring It Wayne
1301-10,NIRUSOIMARALD.CARTER.M.SAMUELS,TWILLIANSI YOUNG MONEY.. MONEWREPUBLIC

22 6

25 32 3a R.I.P. Young .leezy Featuring 2 Chainz
1.IIIIMIIINSLCutil:

17 13

37 0 0 READY Fabolous Featuring Chris Brown
ME 1111M1R6:114 IMIORCIILLIABOGONANUMACIMAINVO9.0410.1,1,(0.1,(M.R. 000ISRMWDETIAN.6

33 11

0 36 MEMORIES BACKTHEN HusileGang Feat.13.,B613,1(endrit lama& KrbStephecs
KENOS IEL.P.SIMMONS. JR.ILDUCKWORTN.C.ANARRIS,ANACCANTS,61.10ROANI BUSTLE CARO

30 2

36

33

0
36

0 FREAKSN
Ifibn20040THIAMLIKOLLIWAILLINIKAIREB

French Montana Featuring Nicki Minaj
tilVE.EUI UDE.M,S1111011001.0.1RUSI SCOPE

25 10

3,3 !nAIT.17,ou50N.11.1i,cll.FpluLisnog)Big Sean AriLlYom Jerry 23 10

&BEAUTIFUL Mariah Carey FeaturinLIgr!
MI4LIEL,M.CAREV.BAPPV (1.1.1.PIMENTEI,M.CARE,

39 1

4° 0 0 CRICKETS Drop City Yacht Club Featuring leremih
DROP CK[MA CLUB K.CONDOS.C.GOOOMANA.00320.1.110A.B.SANTO) EXIT 8.0VOCTONE/INTERSCOPE

37 6

38 38 4I LOSE TO WIN Fantasia
II -MONEY (NaSAMUELSAMARTIN,LOLDE.BLAMBEKKORAN4E) 19/RCA

38 3

,,s 0 0 LEGGO B. Smyth Featuring 2 Chaim
II -MONEY (N. 0.5AMUELSASMITN.E.BELLIN4ER.I. PELLELRINLCJACKSON X.EPPS) MOTOWN/1RWL

42 4

Q 43 FIRE WE MAKE Alicia Keys Duet With Maxwell
AL1CIA KEYS POP OAKW110 IALICIA MS A.WANSEL W.FELI3ER G.CLAW 1R.) RCA

39 2

43 CD 0 GANGSTA
1. DENS OCRLILUETIOESANTIS)

Kat Dahlia
VESTED RI CULTURE/EPIC

43 3

39

NEW

NEW

44

43 45 DOPE Tyga Featuring Rick Ross
011.85.011ULLICBEITS111116111.010.111IN IOLK.E.614010111EML

19 15

el TAPOUT Rich Gang Feel. Lil Wayne, Birdman, Future, Mack Maine, Nicki Minaj
DETAIL ILEARIIRBALLIAKLA.PREVAllOINARINABIORN CAMIN.C.E61WRI YOUNG MONEY/CASH NONE.PUBLIC

46 1

0Q.U.E.E.N. Janelle Monae Featuring Erykah Badu
IMICERIK.E.V.WMOX.ILKBIMOX.H.INXIllf.P.110(PWRIILKIAM.X.IRNIIII, MORW.11.00.11IL

47 1

0 48 PUSHER LOVE GIRL Justin Timberlake
TIMBALANOLTIMBERLAXE,NOL IITIMBERLAKE,V.MOSLEV,HARMOKIESALINTLEROY 10 RCA

21 7

49 0 0 I LIKE IT
NOT LISTED OYU LSTED)

Sevyn Streeter
CBE/ATLANTIC

48 3

45 50 0 WINGS Macklemore & Ryan Lewis
RIEWIS ...GERM MACLEMORE/ADA

40 14

TOP R&B/HIP-HOP ALBUMSTm
keel no
reelWARN

0'

ARTIST
IIMPRINTI DISTRIBUTING LIBEL

#1

Title all

JUSTIN TimflEBLAKE The 20/20 Emenerice
RCA

FANTASIA Side Effects Of You
19/RCA

0 GG

ETT 0

MACKUIMOREK RYAN LEWIS
MACKLEMORE

He'

LIL WAYNE I Am Not A Human Being 11
WEIN, MONEY/CASH MONP/P FP al IC

KID CUDI
REUBLIC

Indicud

RIHANNA
SRI, OFF IA,101M6

Unapologetic 

6

3

LL COOL)
429/SLG

Authentic

NEW
OMITZ The LifeAnd Times oflonnyvaliant

STRANGE/PBC
1

KENDRICKLAPAAR good kid, m.A.A.dcity
TOP DAW4/AiTERMttlli/INTERSCOPE/ICA

ew'BA 28

TVGA Hotel California
YOUNG MONEV/CASH MONEY/REPUBLIC

4

0 0 EMELI SANDE Our Version Of Events
CAPITOL

48

13 0 ASAP ROCKY Long.Live.A$AP
OAP WORLDWIDE/POLO GROUNDS/RCA

16

10 MIGUEL Kaleidoscope Dream
BYSTORM/BLACK ICE/RCA

31

TYLER, THE CREATOR Wolf
ORD FUTURE

5

ALICIA KEYS Girl On Fire
RCA

24

0 T.I. Trouble Man: Heavy Is The Head
GRANO BUSTLE/ATLANTIC.

20

xrry 0 ILA THE RUGGED MAN Legends Never Die
NATURE SOUNDS

1

20
0 2 CHAINZ Based On A T.R.U. Story

DEE JAM/IONG
38

II THE WEEKND Trilogy
XO/REPUBLIC

25

IS 6110S1TACEIOUAN AgingungikiwtlighekanioDie
SOUL TEMPLE

3

zl FRANK OCEAN Channel Orange
OH .IAM/ ILUMG

,,

21 0 WIZ KHALIFA
ROSTRUM/ATLANTIC/.

0.N.I.F.C. 22

0 CHIEF KEEF Finally Rich
GLORY 00,2/11fLERSCOPE/ILA

20

22 CHARLIE WILSON Love, Charlie
P MUSIC/RCA

14

NI FUTURE Pluto
REEBANOVEPIC

55

34 0 TREYSONGZ
SONGBOOK/ATLANTIC/A6

Chapter V 37

0 ) KEYSHIA COLE Woman To Woman
CEFFEN/164.

24

29 0 NICKI MINA) Pink Friday Roman Reloaded
MONEWC, .1 MONEY/REPUBLIC

A
57YOUNG

30 0 MGK Lace Up
ESTIM/BARBOWINTERSCOPE/IGA

30

MINDLESS BEHAVIOR All Around The World26
STREAMLINEICONIUNCTION/INTERSCOPE/16A

8

32 0 MEEK MILL Dreams And Nightmares
M.A./WARNER BROS.

v
6 0 THE GAME

REZERVOIR/OLCALA

Jesus Piece
21

28 SOUNDTRACK Project X
WATERTOWER

62

0 3e MMIEYNOUSION IlggrehigehitTheBsilYhitryibistm
ARISTA/RCA

25

0 0 MARVINGAYE SD.U.Li Marvin Gaye Volume 2
CLEOPATRA/SONY MUSIC CMG

26

7 0 AVANT
MOB

Face The Music 03

44 0 RICK ROSS God Forgives, I Don't
MAYBACN/SLIP-N-SLIDE/BEF IAM/ILEIML

40

40 0 VARIOUS ARTISTS Motown:The Musical
MOTOWN/UME

7

0 ANTHONY HAMILTON Back To Love
MI5TER'S MUSIC/RCA

7 3

65 MAC MILLER Blue Slide Park0 ROSTRUM
78

0 41 EMELI SANDE iTunes Session (EP)
CAPITOL

2

42 RIHANNA Talk That Talk
SRP/OEF IAM/IDIMG

A 76

CHRIS BROWN Fortune38
RCA

44

6 44 Waltman &CURREN$Y Live In Concert (EP)
ROSTRUM/MANTIC/PC

3

394,TRINIDAD JAMES Don't Be S.A.RE.
THINKITSALAME/BEf lAM/101M6

15

1
STYLES P Float
111. TIMES/NATURE SOUNDS

3

JOE BUDDER NO Love Lost913
EONE

es MARY MARY Go Get It (Soundtrack)
MY RLOCK/COLUMBIA

52

48 USHER Looking 4 Myself
RCA

47

50 sO NE-Y0IMS R.E.D
MOTOWN/ M

26

Radio
Drives
Carey's
Debut
Based on only two days of
airplay, "#Beautiful," the
lastest single from Marlah
Carey, opens at No. 39 on Hot
R&B/Hip-Hop Songs. Island
Def lam teamed with Clear
Channel to premiere the track
(featuring Miguel) with hourly
spins from 7 a.m. to 11 p.m. on
more than 230 radio stations
on May 6. The unveiling of
the song reached 31 million
listeners during the last two
days of the chart's tracking
period, according to Nielsen
BDS. The diva has now posted
55 titles on the chart, with
this week's debut being her
best since "Heartbreaker,"
featuring Jay -Z, opened at No.
33 in 1999.

Cash Money's Rich Gang
debuts its "Tapout," featuring
LH Wayne, Birdman, Future,
Mack Maine and Nicki Minaj,
at No. 46 on Hot R&B/Hip-Hop
Songs. The lead track off the
Rich Gang: Flashy Lifestyle
compilation (May 21) sold
13,000 downloads, a 61%
increase, according to Nielsen
SoundScan. The song's star-
studded video arrived May 5
and already boasts 216,000
views on Vevo.
Janelle Mollie enters right

behind Rich Gang with her
"Q.U.E.E.N.," featuring Erykah
Badu, opening at No. 47. This
is Monde's first appearance
on Hot R&0/Hip-Hop Songs
and Badu's first since "Turn
Me Away (Get Munny)" peaked
at No. 87 in 2010. The genre -
bending monae hasn't quite fit
in at traditional radio formats,
as evidenced by the minimal
airplay for "Q.U.E.E.N.," but
digital sales (12,000) and
online streams (476,000)
buoyed her debut.

-Rauly Ramirez
"a

Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 05.18.2013
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o

R&B SONGSTM
TITLE
PRODUCER ISONLIAN4ER1

Artist
INRRINT/PRO/AOTIOR LABEL

SUIT & TIE Justin Timberlake Featuring Jay Z A
11141941311N,94.11011111441140I8t390.9.111.013114141901159.149.511111 au

, ,3 0 NEXT TO ME Emeli Sande
CAPITOL

2 13

0 0 FINE CHINA Chris
ROCISTAMPR 1299LOWNASTRLETEMLYOURGBLOCIMG4EGROORICSEZE,R.BELLINGER1

Brown
RCA

3 5

2 4 4 POUR IT UP Rihanna
MIKE WILL 13.4-1.130 1110NILIIMASILLGARNERTTROM16,12.105.9FENT9 SOP/ROT MAW.

2 24

16 0 ' BODY PARTY Ciara
MENU N/14-.14911-9PNARMWEB12.15119114PGRALLAILL141511.5LAWRIEREMAINNE MOURN EPIC

2 6

s 6 6 ADORN
MIGUEL M1.1.11 41ERTEL/ BYSTORE1/BLACCFRVA

31

13 Pharrell0 0 BLURRED LINES
ALWALMIA51214BILLIA.R.THICKEI

Robin Thicke Featuring T.I. -2
51 -AR TRAKANTERSCORE

7 6

7 7 p DIAMONDS Rihanna
STARGATEMEN. BLANCO ISFURLER43.91-1101.9ERIKSENTIMERMANSEIM 5RP/OEF A.M.

A.' 1 31

0 0 LOVE AND WAR
ANIEL59BRAN

Tamar Braxton
MCAMPER, IR. IMMIDDICKAM TOIN STREAMLINE/EPIC

5 22

8 10 10 LOVEEEEEEE SONG Rihanna Featuring Future
FUTURE INSBILBURIL CASK9FENT9MAHOREW5,952.115091.5.ROGER9 511P/DEF IAMADING

6 24

6 8 21 GIRL ON FIRE Alicia Keys Featuring Nicki Minaj
ALICIA KEYS,LBILASKER9REMI MLIC/AKEYS,LBNASKER.5.1.11.031MARA12350111031 RCA

2 31

12 19 0 I HIT IT FIRST Ray., Featuring Bobby Brackins
RIC RAC IVV.R.NORMO00 RM.BALOINGELBRACKINS41.10149 519 KNOCKOUT/FIFTH AOLIENOMENT

3 4

10 0 0 KISSES DOWN LOW Kelly Rowland
NIKE WILL MALLE-RMARE IMINIILLIAM511,MMIDDLEBROOK534101.533H01.531POWLAND) REPUBLIC

9 13

14 16 0 BEAT IT Sean Kingston Feat. Chris Brown & Wiz Khalifa
SEAN KINGSTON,N9 NAL OCANDERSONAAKINLOLUM.BALIBING,GEENCIMA4 BELUGA HEIGHTS/EPIC

14 3

11130 HOW MANY DRINKS? Miguel
9REM1113.0113ENTEL9REMLISNICHOL9P.WILLIAMS/ IFISTORM/BLACK ICE/RCA

it 5

0 VBEAUTIFUL
ISLA

Mariah Carey Featuring Miguel
MIGLIEL.M.CAREARAPPY PERE O. PIMENTEL M.CAPEY1 ND /1011M

16 1

IS 14 p LOSE TO WIN Fantasia
N-MONEY1N.MSAMLIELSANIARTIMEGOLLCRLAMBEREWARANG9 MRCA

14 8

20 0 LEGGO B. Smyth Featuring 2 Chainz
HAIONEY1H.D.SAMLIELS.I.SMITME.BELLINGERIMELLEGRINI,IACKSOMEEPPS) MOTOWN/MIND

14 5

_ 15 . FIRE WE MAKE Alicia. Keys Duet With Maxwell
ALICIA KEYS,POROANWIRMALICIA KEYS,AGYANSEL.W.FELDEMG,CLARK,. RCA

15 5

u 0GANGSTA Kat Dahlia
I DENS OCKLIGUELLDESANTI9 VESTED IN CULTUREIPIC

17 5

NEw
0Q.U.E.E.N. Janelle Monae Featuring. Erykah Eladu
meet,16111.1.11.1.M.11021.11,1n1.0.111..11A.011.10. ./MIAMONIRIAM

21 1

18 22 PUSHER LOVE GIRL Justin Timberlake
TIMBALANIALTIMBERLAKE,MC IIIIMBERLAKE,EV.1309,911.HARMONLINALINTLEROY 111 RCA

8 7

21 0 I LIKE IT Sevyn Streeter
NOT LISTED 403 LISTEN/ CHE/ATLANTIC

19 7

22 24 TAKE ME TO THE KING Tamela Mann
KNNANKLIN 113FRANKLIN) TILLYMANN

15 7

3 0 BEST OF ME Anthony Hamilton
INDERE 1413A.1100191.107E0 MISTER, MUSIC/RCA

22 4

RAP SONGS'

PRODUCER MONGWR4ER/
Artist

1110.111111V0110111.011 WEL

CAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton
0100i5113.NAGGER-PAIEW151 MACKLEMOREAVARNER BROS.

THRIFT SHOP Macklemore & Ryan Lewis Featuring
FFLEWIS INNAGGERTY91,9310

Loll 3 3 FEEL THIS MOMENT Pitbull restoring Christina Aguilera
10.169004111A1

3 15

5

0
4 a STARTED FROM THE BOTTOM Drake

14240914GRAILMAYACOLEMAN.N.SNEBIMBLANFILIPPO, NG MONEY/CASH MONEY/REPUBLIC
2 13

0 0 POWER TRIP
I 3 COLE 11.COL 5/ 1 Cole FeRtCoetial

5 12

6 0 6 LOVE ME
.sillit'ii'llaYralaf"iir2 DracittLt2

3 6

' 0 0 BADT.THOMA5,13CAMP 1MARINTI 110-THO 5

Wale Featuring Tiara Thomas
MAYBACRAFELANDC

7 11

11519RIALSAN,90000)
PSY141 8 GENTLEMAN

9LENT/SCHOOLBOWREPUBLIC
3 4

10 0 0 BUGATTI
9

Ace Hood Featuring Future & Rick Ross
1,1140111913414014411 ILETINKSIAMANKLI 3

8 12

9 10 10 FBMON PROBLEMS ASAP Rocky Feat.Drake,2Chainz &Kendrick Lamar
xsxmlB1R,wrmsxsxsBlesGARRsnpsRAxAM.r.EPvixoucnwRrxlP OMPOLO CRIMP..

2 27

ply

32 A 0 0 RI5gtWeakni7148rrn,Ep,348 ,,I,-2,'",122.gt"ii,M! 117
1 0 0 BITCHr, DON'T KILL MY VIBE Kendrick Lamar

sw rc 135PEAR5,1191101/1110.13,41995011301) 1010MAGMFLERMATBAXTERSCDPL
12 8

1 0 1
...9

0 0 U.O.E.N.O. RockO Featuring Future & Rick Ross
NOL 1151-30 INOT LISTED/ ROCKY ROAD

13 4

- CI 14 NO NEW FRIENDS DJ Khaled Feat. Drake, Rick Ross & Lil Wayne
BO a 116GATMASIM43.13831 1131MBEHANX513.09 MOBEHAFFORIE

13 2

11 1 LE, POETIC JUSTICE Kendrick Lamar Featuring Drake
5.9313.3414.40310LINA.911 1110ACINCA,S.LEMM TOP PANG/AUFPNATHANTERSPOPF

6 28

is
0 0 WE STILL IN THIS 13..** B.o.B Featuring T.I. & klify 1

urxE. luctrIrMAREMBIMMOK....511,14.141.... INSIAISAX16101 11.11.04111i1.0014013
15 11

21 0 0 KARATE CHOP (REMIX) Future Featuring Lil Wayne 17 9

23 0 0 WILD FOR THE NIGHT
SRI

A$AP Rocky Featuring Skrillex
NEIALIENONIFROVLATIAMNI BOW BRALEY/2U MAMMA GROUN

18 8

16 0 19 MOLLY Tyga Feat. Cedric Gervais, Wiz Khalifa & Melly Mall
119411110AILLUMI1114.311W11/00M124 3OI/ MA 1111.111.10.1CMY/14139(

16 7

19 0 20 HIGH SCHOOL Nicki Minaj Featuring Lil Wayne
130131.331N101011MARAIRCARTERNISAMLIELS1EWILLIAIES1 YOUNG MONEWCASH MONEWREPUBLIC

15 5

18

no sorts

-

22 21 R.I.P. young leezy Featuring 2 Chainz
ma

13 3

0 READY
D

Fabolous IwcII2MTMM Chris Brown 22

0 z3 MEMORIES BURNER HustleGangARRFeatIL.1343,Kendrkk Lamar& KrisStephens
1440E 113 R SIMON DUCKWORTH C I HIS, IP V M0414913,1091A9 HUSTLE AND

21 2

24 0 0 FREAKS
EILO LOVENAL MEL MAWR

French Montana Featuring Nicki Minaj
ELEARS45114141NrSUFAM-0410941119 BABBOYMINSLOPF

18 6

22 25 25 SHOW OUT Juicy J Featuring Big Sean And Young leery
MIKE WILL MADEPT 11,HOLISTONLAILIENKINSA.ANDEPSONI KEMOSABE/COLUMBIA

17 9

R&B ALBUMIN
ARTIST
NAPRINTAN5TRIBLAING LABEL

01,1

Title

JUSIBIRMBERLIKE The 20/20 EEMORRFR
RCA

0 a FANTASIA Side Effects Of You
9/RCA

2

3 RIHANNA. Unapologetic
SR/OFF LAWRIE

0 17

0 0 EMELI SANDE Our Version Of Events
CAPITOL

17

MIGUELTORMARACK
LL RCA

Kaleidoscope Dream
BYS

17

0 9 ALICIA KEYS Girl On Fire 211 7

8 7 THE WEEKNO Trilogy
AO/REPUBLIC

17

0 S FRANK OCEAN Channel Orange
REF IAMADING

17

0 9 CHARRCALIE WILSON Love, Charlie
P MUSIC/

14

ts 0 TREY SONGZ
SONGBOOK/ATIANTIVAG

Chapter V 17

0 li KEYSHIA COLE Woman To Woman
GEFFENAGA

17

22 32 1M111/1Meltirt,gtund The World 8

0 13 VAIMAIMOUSTON NOM92224eitalleksintitiwnsten
ARISTA/P.

17

0 0 MARVN/501 GAYEMUSIC S.O.U.01L.:MarvinGaym Volume2
CLEOPATRA4

12

17 0 AVANT Face The Music
610B

13

to
0YARIOLISMIRMS 1222941212221221M22221311222122205o2s...

MOTOWNALME
5

0 17 ANTHONY IAMILTON Back To Love 9

0 t& EMELI SANDE iTunes Session (EP)
CAPITOL

2

20 o RL1111Mc
Talk That Talk A 17

is 20 CHRIS BROWN Fortune 17

0 a, MARYCOLUNBIAMARY Go Get It (Soundtrack)
MY BLORK/

17

24 z2 USHER Looking 4 Myself
RCA

14

25 za NEOW
N/102AG

VO R.E.D
MOT

17

22 24 BRIAN MCKNIGHT More Than Words
MR,LANE/EONE

7

JONY ME
USIC CMG

S.O.U.L: Joe
SO

RAP ALBUMS'
cm ARTIST

BM WEEK MORIN 1/0151.419. LABEL

so

a LIL WAY I Am Not A Human Being II
.99 SION.CNEH 1,14AS419EPUBLIC

6,

KID CUDI Indicud
REPUBLIC

3

0 1.1.E0OLJ Authentic

Ee
0RnTzR The Life And Times Oflonny Valiant

STRANGE/ BC

0 6 TFMr.illyTLAIlkid, m.A.A.d city 28

4 7 TYGA Hotel California
YOUNG HEY/CASH MONEYAMPURLIC

4

0 fttr.11:,25,1,F11,,G,,ou..,,, Jonglive.A$AP 16

6 .? InE21, THE CREATOR Wolf s

T I Trouble Man: Heavy Is The Head12 0 ..
GRANO HUSTLE/ALANTICIAG

zo

11 is PITBULL
ROUNDS/RCA

Global Warming
MR, 305.1.0 G

24

0 BAIREg.IGGED MAN Legends Never Die

8 t3 ANDY MINE() Heroes For Sale
REACH/INFINITY

3

13 0 2 CHAINZ Based On A T.R.U. Story
LIEF MAINGING

38

9 IS 611051TACEKILIAH AliisaoungePremikbeheReasomione
SOUL TEMPLE

3

K4 0 WIZ KHALIFAROSTRUM/ATLANTIC.
22

IS
0CHIEF KEEFEANTERSCOPEAGA Finally Rich

GLORY ROY
20

16 Lp F1/FREEBANIAUTUREMEP Pluto9IC 55

NICKIMINAJ Pl yi Roman Reloaded
is MON

an
MREPUBL IC0 YOUNG MONEY/CASH

A 57

29 0 MGK Lace Up
/BOOROMINTERSCOPENGA

30

22 0 MEEK MILL ROSDreams And Nightmares
MAYBACRAYARER B

27

0 0 THERVO
GAME

REZEIP/OGC/IGA
Jesus Piece 20

20 23 LECRAEHEINEN Gravity
REACHA

35

0 0 COLT FORD Declaration Of Independence
AVERAGE ILIES

28

17 zs SOUNDTRACK Project X
WATERTOWER

52

LL Leads
New Rap

Authentic, the 14th full-length
release from LL Cool J, opens
at No. 4 on Rap Albums with
14,000 copies sold, according
to Nielsen SoundScan. It's his
first independently distributed
release, after a long career
with Def Jam. Authentic
concurrently bows at No. 4
on Top Independent Albums.
On Top R&B/Hip-Hop Albums,
the set's debut at No. 7 marks
LL's 13th top 10-the 1996
hits album All World is his
only entry to miss the top tier,
peaking at No.21.

Strange Music act Rittz
posts The Life and Times
of Jonny Valiant at No. 5 on
Rap Albums with 14,000. The
Atlanta -area rapper first made
waves on YelawoIrs "Box
Chevy" off the latter's 2010
debut, Trunk Muzik 0-60, and
built on the buzz with his
White Jesus (2011) and White
Jesus: Revival (2012) mixtapes.
Now under the tutelage of
Tech Nene, the rapid-fire MC
looks to take his rap career
to a new level. Jonny Valiant
features collaborations with
Yelawolf, Tech N9ne, Big
K.R.I.T. and Mike Posner.

Further down the list, R.A.
the Rugged Man's Legends
Never Die opens at No.12 with
4,000. The Long Island -born
rapper has been a staple in
New York's underground rap
scene since the early '90s, but
unfruitful stints at Jive, Capitol
and Priority Records led him
down the independent route
in the early '00s. Legends
Never Die is R.A.'s second
release on Brooklyn -based
Nature Sounds Records
following Die, Rugged Man,
Die in 2004. -Rauly Ramirez

Data for week of 05.18.2013 I For chart reprints call 212.493.4023 Go to BI LLBOARD.COM /BIZ for complete chart data 0



C

CO I,'

2

HOT LATIN SONGST"t

MEI
O

TITLE
PRODUCER (SONGWRITER)

Artist
INPRIN9PROMOTION 18EL

DG AG VIVIR MI VIDA Marc Anthony
9991919109.1191909.99699994599.99 MANN

CIBEI
2

LIMBO Daddy Yankee
F.IN,ONN9.4..VERALRVAIMPAAL...4005.4.MEMIPIVER4 TAPA.... EL CPREI..PITOUPTIN

1 29

0 MBAZRFEU Don Omar
ONATO MUSIC GROUP 1999910NOKL.FIAIAGSAMENDE19,9111,19 ORFANATONACNETE/UMLF

2 27

0 TE AMO (PARA SIEMPRE) Intocable
R.MARLINEZ.R.1191NOZ (R.11.10NOZI GOOD I/UMLE

4 15

0 COMO LE GUSTA A TU CUERPO Carlos Vives Featuring Michel Telo
A.11990,,VIVES 1,09VES.A.C1111901 6999WK/SONI, MUSIC LATIN

3 16

3 10 0 DAMASO Gerardo Ortiz
9ORD-1190R91) E90 SINMEL/SONV 11119.1 MIN

6 11

9 8 7 ALGO ME GUSTO DE TI Wisin & Yandel Featuring Chris Brown & T -Pain
1,09E199191111190RFRA LUNA,VE91111114999.11.059991011911591019591 4949791A111

1 40

4 12 0 TE PERDISTE MI AMOR Thalia Featuring Prince Royce
99R011,9601.1E/ 06.9R0119,960ME21.1.[NALINI SONY $11191 LIMN

4 12

3 4 9 LLEVAME CONTIGO Romeo Santos
MEIN 11199109 SONY 11991 LATIN

2 31

9 9 to Y AHORA RESUL05ATARIO) Voz de Mando
1.,91,910.994X1014149 DISAILE

4 29

6 7 tt TE ME VAS Prince TOP
1.GEORG,99RDIAS 99.999, 9401112,E DAVILA IR1

4 17

10 11 12 ADIVINA Noel Torres
DEL RECORDS,NIORRES IL 1.01121 DEL/SONY 1,11191 LAM

6 26

n ,3 13 LA MEJOR DE SODAS Banda El Recodo de Cruz Lizarraga
A1121991611.111091941 91910 f000VISA/UMLE

8 23

19 15 t4 ECHA PA'LLA (MANOS PAIIRIDA) Pitbull
191.1010.09990DOROV4111,121.0019949011109000R05 19309911/015191950,1119SIL WM

2 41

20 0 0 Y TE VAS
19RADO CASTANE05 (E.MUNOZ,PAR0999

Banda Carnaval
DISA/UMLE

15 10

12 14 16 LA PREGUNTA 1 Alvarez
,LO/ADA ALGAIN 9OALVPITE2,A.192/90 ALGARIN,N91.03) NELFLOW

11 26

5 0 0 EL COCO NO Roberto Junior y Su Bandeno
ELAMA910 TIRA00111919MAN) P51,91911DA0

15 13

17 Q 0 ROMPE LA CINTURA Alexis & Fido
WINTLINE,./.111511,RIVRAMOILIMPTIEFWORNACCE0.54.1.111.01.0.1111M10111) 0.611/1.1.04,

17 10

22 0 t9POR DUE LES MIENTEST Tito El Bambino. El Patron Featuring Marc Anthony
MO a AMBINO.L.BERR/05 NIEVES RI. .11. BAMBINO",801R105 NIEVES) ON FIRE/SIENTE

1 28

21 0 0 F1115FIr,...A.,ilsuan Luis Guerra Featuring Romeo Santos 20 5

16 18 2r INCONDICIONAL Prince Royce
S.GEORGE,G990.19R.ROMS.S.GEORGE.O.9.911919 TOR STOP

2 53

19 25 0 MORE Zion, Jory y K811-11
URB,ROME 010551.1E,R99111 MA 19 18

23 023 ME GUSTABAS
D1 M ORPHEUS 11.1.01AZENIE910)

Hnos. Vega Jr.
01.055ABINAS

17 19

24 26 0 NECESITA UN HOMBRE Chuyil2arraga y Su Banda Tierra Sinaloense
C.LIVIRRi. 0.[NPVE, ESPIN059 DISA/U1.1LE

24 19

15 23 25 .!7,11 ,IMIATIAM., .La,X g i n a I Banda el Limon de Salvador.MrLaue 18 11

25 0 26 TU NO TIENES LA CULPA Julion Alvarez y Su Norteno Banda
IA LVAREZ 9./09) fONOVISIVUIALE

19 19

31 0 0 TU OLOR Tito "El BAmbino" El Patron
MOREAMBNO.L.BORAIOSNOVESITRO,..31110,BERIMAIEVE.HATINIVEPPLEOPTIZI OVIRE.11-1

27 9

3 ,APATA NION.LVO (41.4.241PATAMOHTALVO,
Pesado0 0 MI pRIMER AMOR

1,15ii/ MALE
26 5

36 0 Q TODO MI AMOR ERES TU (I JUST CANT STOP LOVING YOU) Toby LoveLove

NOT LISTED (NOT LISTED) T STOP
29 5

o 0 0 AQUI ESTOYiii.00 .51ANEDA 41,MOS.M.LOP,E.I.NO2)
Calibre 50

MA/UWE
30 11

34 37 0 ME PUEDES PEDIR LO QUE SEA Marconi A Dueto Con Eiza Gonzalez
I.E.MURGU019.1.4RR145119111RRI1941E.MUR4t119 WARNER LATINA

27 15

4 0 0 MI MARCIANA Alejandro Sara
4.5414.A.SANZI UNIVERSAL 1.951C LATNO/UMLE

32 7

26 0 33 EL AMOR Maria Jose
951INDSTEDA91.10PE1 0.1.m. SEITRACK

26 4

39 40 0 ,P,C2, AmericaInIASULEmmR112,51t Sierra Featurin,g,1111,r, 34 8

32 DEBATE DE4 RomeoSantos,Anthony"El Mayimbe"Santos,LuisTarges8Raulin Rodriguez0 , ASANTOS 11.SANLOSI SONY 141191 LATIN
23 13

37 0 36 QUE DIOS BENDIGA
19EBASTIAN 9SEBASTIAN,

Joan Sebastian
FO NOVISA/UMLE

32 5

, 34 0 JURAMOS AMARNOS Ramon Ayala y Sus Bravos del Norte
F MARTINE/. SR 9199151FMARTINEZ IR 1 RTINE, RAC SALES) FREDDIE

26 14

42 0 0 PUNO DE DI ES
LADueloBONITA

38 3

28 Q 39 NO NE VENGAS A DECIR LaArrolladora Banda el Limon de Rene Camacho
F.CAMACK itRADO099991DE9 DISA/UMLE

28 6

38 0 . NO SOY UN HOMBRE MALO Hector Acosta "El Torito"
1.1 ECLERC 9.11ENRIOUEZAJIMENEE) D.P.M./VENEMUSIC

29 11

35 0 al TODD Y NADA Los Canaries de Michoacan
119991119DEP.O.PIERM40STIN91.1. Ror,A.RODRICUEZI DISP/UMLE

32 16

40
0 0 !!!!AL.mt!.._,Gom.,,..DARraco Rosa Featuring Roic,,k,y,,tn

1.sxuR1
27 15

43 49 0 NO TE QUIERO VER CON EL Frankie .1
D9ORC9 (9MUNO,F.I.04111591,9191919119 UNIVERSAL MUSIC 1.111910/UMLE

36 4

48 0 0 GUANO° TE ENTREGUES A EL
1.I.FILUEROA IMMARTINEZ

Banda Los Recoditos
DISA/UMLE

44 3

4 0 0 COMO UN HURACAN
NOT LISTED OkARELLANES FAUSTO)

Los Hu racanes del Norte
WWI 44 5

46 CO 0 LA NOCHE ESTA DE FIESTA TNT SI BUSSE BEBE" AingyUlbirnanFering3Balli.ITY
101,10.0111[011.4BIKESSONIIMPAMMWENEVERAIMPIPAPIMLLNMSAA.ztu NUM.

42 7

44 0 47 MILA..,..,.,r.r.zzy Torres Featuring NellylEtle 39 13

- 0 0 DAME TU AMOR
L.HERNANOE2 (1.11ERNANDEZ

Larry/FOerNOHnandSAez
SOO/NVI/UMLE 48 2

H'gg,70

01""

QUE RARO SE SIENTE TODO T Roberto Tapia
R.9PIA IRJAPIM fONOVISA/UMLE

49 1

SIN TI Chino & Nacho
9E9919E1,181W 111010 9 kW RANDA PERI9.11.1ME1DOZA DONATO) MAGNETE/UMLE

50 1

TOP LATIN ALBUMS."'
ARTIST Title

#1 URLOS VIVES11 Corazon Profundo
DAIRP/WIOSONV MUSIC 111N

AX:10:"..69T-04111&11.1XTEASOUL'I'ill'IlkiVrfrAller.

JENNI RIVERA Joyas Prestadas: Pop

CHAT!

62

INTOCABLE En Peligro de Extincion
100019MLE

5

6 GERARDO=
. MUS

MIMEO/a Des& El HOMAltealre LA.Lke
BID 9.FL/50IC uum 6

JOAN SEBASTIAN 13 Celebrando El 13
FONOVISPNIALE

6

0 7 iloVolt RIVERA La Misma Gran Senora 21

JENNI RIVERA Joyas Prestadas: Banda
FONOVISIVIDALE

76

YAMOUSARTISTS tasendaseomanticapletmeotato
015,091E

15

2 to ANDREASAL BOCELL Pasion
SU4AR/UHIVER MUSIC LATIIO/ME

14

0 0 DON OMAR
CNET EN

DonOntarPresenisMiteNenGeneration
OREANATO/MAIALE 53

0 0 DRACO ROSA
SONY MUSIC LIMN

Vida 7

to 13 VARIOUS ARTISTS Trankazos 2013 6

0 0 ItE41111arAirfLLa Musica No Se TOM 0 32

TNT T07111,50'15.F0 10121)5'r

0 16

00
ROMEO SANTOS

SONY MUSIC L.IN
Formula: Vol. l A 78

11:3 VARIOUS ARTISTS mama un Amor unPers
FONOVISP/UMLE

3

WalEMIIIAL
Lideres0 0 WISIN & EYANDEL 44

21 0 AILIONALVARDTBINORIENOBAtMA boopeodeths
FONOVISNUMLE

8

0 a o yftl!TIF niboani tatiodusiczoB Awards firelisis 4

0 NANA Exiliados Es La Bahia: Lo Mejor de Mana
WARNER LATINA

36

0 22 LOSCANARIOSDE MICHOACAN Hoy y Siempre 2
FON0911/UMLE

22 23 JOLUNULIOBIA/LEGANIGLESIAS 14 Greatest Hits 4

48 0 VARINSARTISTS Pim Rods Pee& la Fan* lhatentre
RINA/SONV MUSIC LATIN

37

I,Fx 0 ALA SANTA CECILNI
99091NIVER119 MU9 C LATID/119LE

Treinta Dias 1

LATIN AIRPLAYTM
TITLE
INIPPIHT/PROMMIONLABEL

Artist WO
0101

00 ZUMBA
0134411.0/MACHETEN.ILE

Don Omar 24

0 0 TE AMO (PARA SI EMPRE)
6001) 1.11-E

Intocable ,
O 0 COMO LE GUSTA ASIC Ill DCUERPO eats Vises teat Michel Tele

9919,9011/5019 MU LAN 35

TE ME VAS Prince Royce
TOP STOP

16

' LA MEJOR DE TODAS Banda El Recudode Cruz Lizarraga
RONONISIVAILE

a

0 6.

Daddy YankeeLIMBOAPnoLLATN 29

0 7 F9fugelUONTIGO R011180 Santos 3p

s TOE PERDSTE MI AMOR Thalia Feat Prince Royce
S MUSIC LIT 91

12

10 9 YS. AHORA RESULTA VIZ de MandoDILE 29

O 0 Marc5019091511

WIN
Anthony 2Eli VIVIR MI VIDA

0 o ITY,TL., Noel Torres 25

12 0 !plg1:541 51,,IT U RA Alexis & Fido 10

CI r,15,5T..4.AB"
Hnos. Vega Jr. 19

0 0 Y TE VAS
0150/. LE

Banda Carnaval 9

13 0 !gin.... Chlly1121Tagdy5118arlda Tierra 51131068P t5

0 0 Gerardo OrtizDAMASOxvxus¢10)0x 9

14 0 LA OMGINAL LaOriginal Bandael Limon deSalvadoe Lizarraga
Ltt, MIL

9

0 0 TU NO REIALNS LA CULPA tueonaivarezy Su Nortenotianda
FONOVISANE

18

0 19 TR21-2! Tito "El Bambino" El Patron 8

0 20 KT.212il u a n Luis Guerra Feat. Romeo Santos ,

0 z1 WHEN I WAS YOUR MAN Bruno Mars 12

O 0 TODOMI AMOR FRESTIIIIAISTCANTSTOP LOYMGYOU) tohyLoye
SOP STOP

5

0 z3 JURAMOS AMARNOS Ramon Ayalay Sus Bravosdel Norte
FREDDIE

13

26 0 FEEL THIS MOMENT Pitbull Feat. Christina Aguilera
309POL LROUND9R. t5

0 QUE DUOS BENDIGA loan Sebastian

Marc
Anthony
Returns
To No. 1
Marc Anthony logs his
seventh No. 1 on Hot Latin
Songs as "Vivir la Vida" steps
3-1. Anthony premiered the
track with a performance
at the Billboard Latin Music
Awards (April 25). The chart
move marks his first No. 1 as
a lead artist since 2004. The
song claims honors for Airplay
Gainer, roaring 37-10 on Latin
Airplay, up by 102% to 7
million impressions, according
to Nielsen MS. It's also the
Streaming Gainer (debuting
on Latin Streaming Songs
at No.11 with 248,000 U.S.
streams, up 124%, according
to BDS) and Digital Gainer
(13,000 downloads sold, up
33%, according to Nielsen
SoundScan) as it spends a
second week atop Latin Digital
Songs.

On Latin Airplay, Gerardo
Ortiz nabs his fifth top 20 hit
as "Damaso" climbs 22-16, up
16% to 6.5 million impressions.
The song appears on Ortiz's
most recent album, El Primer
Ministro, which reached
No. 1 on Top Latin Albums in
October 2012. The rising star
took home the Billboard Latin
Music Award for regional
Mexican songs artist of the
year (solo) and was a finalist
in six categories.

Debuting on Top Latin
Albums, Los Inquietos del
Norte arrive at No.15 with
Con el Corazon Inquietos,
marking the ninth top 20
for the Mexican group. Also
debuting is Los Angeles fusion
group La Santa Cecilia,
whose Treinta Dias enters at
No. 25. -Amaya Mendizabal

CI) Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 05.18.2013



O

fli

nug

REGIONAL MEXICAN AIRPLAYTM
as, 11116 TITLE
KB IMPAOMMILWAGTIOS AFT

0 ,tA I GG

Artist

TE AMO (PARA SIEMPRE) !nimble 19
GOOD NUITILE

LA MEJOR DE TODAS Banda El RecododeCriuLbarraga
FOROVISA/WALE

25

Y AHORA RESULTA Voz de Aland°
DISA/MATT

33

0 ADIVINA
DEL/SONY MUSIC LATIN

Noel Torres 25

ME GUSTABAS Hnos. Vega Jr.
DISCOS. SABINAS

23

0 0 Y TE VAS
DISAWIALE

Banda Carnaval 13

0 ETTA WHOM& Chuylligragay5ollandaTiora3naloense 22

0 0 DAMASOBAD SIWDEL/SONY MUSIC LATIN
Gerardo Ortiz 13

0 LA ORMINAL La Original Banda el Limon de Salvador Uzanaga
ITIZ/VENEMUSIC

14

9 LO TU NOTIENES LA CULPA Julian Alvarezy Su Norteno Banda
40NOVISAANALE

24

0 I JURAMOS AMARNOS Ramon ovally 5115 Bravosdel Mit 18

0 rz RI,.7,143.,!,4? BENDIGA JOall Sebastian 14

0 0 AQUI ESTOY
DISA/LNALE

Calibre 50 13

0 I4 NOAIEVEMASANCIR La Arrolladora BandaelLibiruleReneraincho 12

0 0 MI PRIMER AMOR
DISA/ LIMLE

Pesado 12

LATIN POP AIRPLAYTM

DD WC6 ON
CUP

TE ME VAS Prince Royce 16
TOP STU

2 2 1.11111150 uaooy vanKee
ET CARTEL/CAPTOL LATIN

28

0 ZUMBA Don Omar
ORPANATO/MACHETEILIMLE

24

I TE PERDISTE MI AMOR Thalia Feat. Prince Royce
SONY MUSIC LATIN

12

0
COMOLEGUSTAATUCUERPO CarlosVives Feat. Michel Teb
GAIRA/WIL/SONT MUSIC LATIN

15

0 FEEL THIS MOMENT WWII Feat. Christina Aguilera
MG SOS/POLD GROUNDS/RCA

15

0 LLEVAME CONTIGO
SONY MUSIC LATIN

Romeo Santos 31

15
0 NO TE QUIERO VER CON EL Frankie .1

UNIVERSAL MUSIC LATINO/UWE
8

0 0 MI MARCIANA
UNIVERSAL MUSIC L ATINO/UMLE

Alejandro Sanz 11

0 0 ROMPE LA CINTURA
COESIWENCEYWILD DOGS

Alexis & Fido u.

11

0 LA PREGUNTA 1 Alvarez
NEI/FLOW

le

0 0 MEPUEDESPENILOCILIESEA HarronlADuetoConEba Gonzalez
INAPNER LATINA

14

12 ALGO ME GUSTADETI Wbin&Yandel Feat ChrisEirmn & Rain
MACHETE/WALE

40

10 roc PEGAITOSUAVECITOTSWASTANENETAElvis Crespo Feat. Filo Blanko
ELASH/FNOUS ARTSIUSIC

28

16 0 1.1EtLAtNktAREJUVO Victor Manuelle 18

TROPICAL AIRPLAYTM
LAST

ATEA
lee TITLE
sot meenronsmonota wLE

0

Artist

LLEVAME CONTIGO Romeo Santos 35
SONY MU, TA 10

TE ME VAS
TOP STOP

Prince Royce I]

0
5

6

NEW

ZUMBA
OREANATMMACTIETE/UMLE

TU OLOR
ONEIS MnE

Don Omar 20

Tito "El Bambino" El Patron

ME GUSTAS MUCHISIMO N'Klabe + Yorno
TITILIFE/SONT MUSIC LATIN

14

TODOMIAMORERESMONSTCANTSTOPLOYVIGYOU) tobyLove
TOP STOP

12

VIVIRMUSIC MI VIDA
SOY LATIN

Marc Anthony

0 COMDLEOLLSTA A TU CUERPO Carloseives Feat. Michel Teb Is

9 ME LLAMARE TUYO
011701/5020 MUSIC WIN

Victor Manuelle 28

0 ROMPE LA CINTURA
COEXISTENCE/WILD DOGE

Alexis & Fido 9

o DESCONTROLAME
TOP STOP

Luis Enrique to

TE PERDISTE MI AMOR
SONY MUSIC LATIN

Thalia Feat. Prince Royce 12

E. U NOSOY UN HOMBRE MALO
MAYA ./VEN MASI<

Hector Acosta "El Torito" 17

0 SEXY ATTUTUDE
TOP STOP

5 SOLZ 9

0 0 SIN TI
MACHETE/WALE

Chino & Nacho 9

REGIONAL MEXICAN ALBUMSTM
LAST THIS ARTIST

ADE RAPHISITMEMBIPTIDNE LAM

INTOCABLE En Peligro de EXMlei011
WOO I/WALE

GERAROCIORM SoldflithEnVivo DesdeEINOKIA Theatre LAW*
BAD SINWEL/SONV MUSIC LATIN

6

JOAN SEBASTIAN 13 Celebrando El 13
EDNOVISA/ULALE

6

JENNI RIVERA La MISMa Gran Senora
FONOVISA/UMLE

21

JENNI RIVERA Joyas Prestadasi Banda
FONOVISA/UMLE

61

0 VARIOUS ARTISTS LasElandas Romanticasde America 2013
DISAMALE

Is

VARIOUS ARTISTS Trankazos 2013
Asemiiii

6

new 0 LOS INQUIETOS DEL NORTE Con ElSICLAT Corazon Inquieto5 1

0 0 VARIOUS ARTISTS Mama Un Amor Univers
FONOVISA/UTALE

2

En JULION ALVAREZ 9SU NORTENO BANDA 13 AmigoNada Mai A
FO 0 ISA/MITE

0 I LOS CANARIOS DE MICHOACAN RV y Siempre 2

0 VOZ DE MANDO V Ahora Results
DISA/WALE

21

13 0 nre!°51e?!!!!e El Primer Ministro 32

re I4 JAVIER TORRES Mujeres Braves 20 Corridos
DISCOS ATAERICA

e

06 0 EL TRONO DE MEXICO Lo Mejorde El Troll de Mexico 52

LATIN POP ALBUMSTM

CARLOS VIVES Corazon Prof undo 2

GAIP AMA /SONY MUSIC LATIN

2 2 IL VOLO Mas Que Amor
TOR/GATICAMPEPA BUIPVINTEPSCOPMUNNENSAL MUSIC LAIINO/UMLE

4

JENNI RIVERA Joyas Prestadast Pop
FONOVISA/UMLE

61

4 ANDREA BOCELLI Pasion
SDGARMNIVERSAL MUSIC LATINMUMLE

14

0 DRACO LROSA
Vida

SONY MUSIC ATM
7

0 0 ALEJANDRO SANZ La Musica No Se TOM
UNIVERSAL MUSIC LATINO/0MAF

32

0 VAROUSARTISTS Billboard Latin Musir2013Awards Finest
SORT MUSIC LATIN

4

0 MANA Exiliados Es La Bahia: Lo Mejor de Mana
WARNER LATINA

36

10 a JULIO IGLESIAS 1: Greatest Hits
COLUMBIA/LEGACY

4

. ......# .-.......
ARIUMNIVERSAL MUSIC 1210NO/LITALE

12 tt RICARDO ARJONA Solo Para Mujeres
SONV MUSIC LATIN

15

18
0 CRISTIAN CASTRO En Primera Fila - Dia 1

SONY WISIC LATIN

5

16 0 ROCIO DURCAL
SONY MUSIC LATIN

Eternamente 14

0II JESSE &JOY Con Wien Se Queda El Perrot
WARNER LATINA

66

is LOS BUKIS Romances
FONOVIS/L/WILE

14

ARTIST
IMPRINTMKTRIBUTING TAVEL

ROMEO SANTOS
SONY MUSIC LATIN

PRINCE ROYCE
TOP STOMONT MUSIC LATIN

Formula: VOL 1 79

#1s 24

0
0

ROLEOSAIITOS TfeldneStaysAngSoklOdAtHalson SquareGarden
SONY MUSIC LATIN

22

ON FIRE/SIENTENTRIVENSAL MUSIC LATINO/MEE
!mkt°0 TITO "EL BAMBINO" 24

PRINCE ROYCE Phase II
TOP STOP/AS

56

6 0 HECTOR ACOSTA "EL TORITCr Con El Corazon Abierto
#112,VENEMUMMUNIVERSAL MUSIC LATINO/UWE

37

7 VARIOUS ARTISTS I Love Bachata 2013
PLANET

to

0
0

VARIOUS ARTISTS Latin Fiesta
VEND/WIC/UNIVERSAL MUSIC LATINO/WILE

5

, gTrInp,T.
Que Seas Feliz 22

16
0 JUAN LUIS GUERRA 440 Coleccion Cristiana

CAPITOL LATIN
62

1

0 VARIOUS ARTISTS Canciones De AMOO En Salsa
SONY MUSIC LATIN

15

0 GILBERTO SANTA ROSA Gilberto Santa Rosa
SONY MUSIC SALIN

25

is
0GILBERTO SANTA ROSA Canciones de Amor:Love Songs

SORT MUSIC LATIN

5,

12 0 ALEX MATOS
PLANET

El Salsero de Ahora 9

D Is RUBEN BLADES/SEIS DEL SOLAR Todos Vuelveni Live
ARIEL RIVAS

25

N
N
O

oo
TO
O "
2

TRADITIONAL JAZZ ALBUMSTM
ARTIST
NAPPINT/PISTRIBWING WPM

2 VARIOUS ARTISTS In LOW... With Cole Porter
U SPEC!. MAREETS/STARBUCKS

5

MADELEINE PEYROUX The Blue Room
ELL/EMAPCY/DE#A

9

0 0 DIANA KRALL
VERB

Glad Rag Doll 32

0 0 TONY BOINETT TineGoesese Aneioan$orgbad(CMSNa 13

0 0 CHRIS BOTTI
COLUMBIA

Impressions 55

, JANE MONHEIT The Heart Of The Matter
ENA0200ECLA

o

0 MOLLY RINGWALD Except Sometimes
CONCORD

4

0 KERMIT RUFFINS We Partyi Traditional Style
BASIN STREET

LO MICHAEL BUBLE Its A Beautiful Day (EP)
REPRISE/WARNER BROS.

o

. 0ROBERT GLASPER EXPERIMENT Black Radio
BLISS NM

62

0 0 PAUL MCCARTNEY Kiss. On The Bottom
P WCONCORD

66

0 DARCYJAMESARGUESSECRETSOCIETY ONO Babylon
NEW AMSTERDAM

13 TONY BENNETT
PPM/COLUMBIA

Viva Duets 22

10 EMMY POSSUM Sentimental Journey 14
WARNER BROS.

CONTEMPORARY JAZZ ALBUMSTM
ARTIST
IMPRINT DISTRIATFTIE#

a

0 , BRIAN SIMPSON Just What You Need 2

0 ANDRE WARD
QUEEN Of SHEBA/MISH/ORPNEUS

Caution g

0 0 KAT EDMONSON
SPINNERETTE

Way Down Low 50

0 PAUL HAROCASTLE
TRIPPIN # RHYTHM

Pali Hardcastle: VII 01

0
e JEFFREY OSBORNE A Time For LOW

SLAPVISTA/SAGUARO ROAD WITTNALTSAGUARO ROAD

.
7 BRIAN CULBERTSON Dreams 47

ESPERANZA SPALDING
MONTUNO/NEADS UP#ONCORD

Radio Music Society 60

II e MARION MEADOWS
LISTEN 2/SHAN ACME

whisper to

10 Lo PHIL PERRY Say Yes 8

0 MEDESKI MARTIN & WOOD Free Magic
NADIRECTO

7

0 0 EUGE GROOVE
SHANACNIE

House Of Groove 32

18 0 SPENCER DAY
CONCORD

The Mystery Of You 8

0 PETER WHITE
WADS UP/CONCORD

Here We Go 58

is FOURPLAY
WADS ILMCONCOPG

Esprit de Four 33

SMOOTH JAZZ SONGSTM
OM 916 TITLE
Wru Will weeermouernati um.

Artist

BATUCADA (THEREAT) Boneylames feat. Rick Braun 11

9,5545949,

x BLACK PEARL Marion Meadows
SNANACNIE

12

3 NO STRESS Paul Hardcastle
TRIPPIN TM RHYTHM

15

A DANCE WITH YOU Greg Manning
GEED MANNING

14

0 LIFTED
TPIPPIN # RHYTHM

Cindy Bradley 12

°
0JUST WHAT YOU NEED Brian Simpson

SITANAMBE
8

0 OLD.EDU (OLD SCHOOL) Euge Groove 6

0 TO THE TOP Jonathan Fritzen Feat. Vincent Ingala 9

9 WISH I WAS THERE Vincent Ingala 17
VINCENT INGALA

2 0 IN THE FLOW
TRIPPIN TV RHYTHM

Athena Rene 3

0 PLEASEDON'T SAY NO NickiasCole Feat. Tim Bowman 9
CLITMOSE

12 THE MYSTERY OF YOU Spencer Day 01
CONCORD/CMG

0 ALL I WANNA DO Fourplay 6
HEADS UP/WIG

01 0 JUST KEEP HOLDING ON Jeanette Harris
I A M

5

0 0 L.A. BY BIKE Lee Ritenour
CONCORD/CMG

7

Data for week of 05.18.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



TRADITIONAL CLASSICAL ALBUMSTu CHRISTIAN SONGSTM CHRISTIAN ALBUMSTM

RACHEL BARTON PINE/MATTHEW HARE lholintullabies 1

COME

2 VARIOUS ARTISTS Fifty Shades Of Grey
cAPTIOL

34

3 VARIOUS ARTISTS Lifesrapes Classical Stress Relief
LIFESCARES/14000 MEDIA

61

Nn'
0 BROOKLYN RIDER

IN A CIRCLE/MERCURY. CLASSICS/DECCA
A Walking Fire 1

" 0 ANDERSON F. ROE
STEINWAY, SONS/ARKIVMUSIC

When Words Fade n

F OLAFUR ARNALDS FOr NOW I Alts Winter 5
TIERCURT CLASSICS/DEC.

POW
0WIENBROIrMIER012/11ADITURBMW/1111611 StklirkEtottutrukkateT
oacA

I

S /011011B/INSISBNINWOUMPOUSSIMPHOINOKERItt EnrIeloOleto 15
EELARC/CONCORD

0 AUDIOMACHINE Chronicles 02
ALIDIOMACMINE

et.
01111tRANOMOSTNNIONT/MKHARRLSONTHOMM kano:Hannonoreho 2

SAD FRADDISCO STIAPPOPP

BE
0SOUNDTRACK Downton Abbey 22

CARNIVAL/MASTERPIECE/BK[4

RE

0MUENIOUCRAOMMYOESIIIIRIBNINEFIEWS Beellott5oUresra IV to
SONE CLASSICAL/SONY MASTERWORKS

I. SOUNDTRACK Quartet 14
DELLA

Q a HOTOMETNIErO10061BIBENN Paao,a1011odedieUloorkos 27

O KALFMAMMORCIfSTERDERDEUTSCRENOPERBBILN Wagner 12
DECCA/DGMECCA CIASSICS

CLASSICAL CROSSOVER ALBUMS'"'
LAST MIS
Ma WM

LINDSEY STIRLING Lindsey Stirling 33
BRIDGE10DE

ANDREA BOCELLI Passione 14
SUGAR/VERVE/VG -

a 3 IL VOLO Mas QUe Amor
RENTORMATICAMPERA PLUES/IMERSCOPE/LINIVERSAL MUSIC LATIPOMMLE

4

a SARAH BRIGHTMAN DreamchaSer
SPADA

3

0 0 . PIANO GUYS
MASTEDWOM MASTERWORKS

The Piano Guys 31

ANDREA BOCELLIN Pasion 14
SUGARMNIVERSAL MUSIC LAEI OMMLE

0 7 THE TENORS Lead With Your Heart 16
RVE/VG

0 , JACKILUMBIAEEVANCHO Songs Frain The Silver Screen 31
SECO/CO

to T
MORMON TABERNACLE CHOIR Teach Me To Walk In The LighL,
MOMION TAKRNACTE 0,011,

is

ANDREA BOCELLI Concerto:One Night In Central Park 77
SUGAR/OE.

0 IL VOLO We Are Love 24
RENTORMATICA/OPERA BLUES/INTERSCOPE/IDA

rv,I, 0 DAVID LANG Death Speaks
CANTALOUPE

I

0 0 CHRIS MANN
FAIRCRAFT/REPAILIC

Roads 25

0 JONATHAN & CHARLOTTE
SPCO/COLUMRIA

Together 23

r 0 M171141 Get Happy:Virtuoso Show Tunes For Piano 1

ARTIST
NT Dana. 14, Dm mac Tata

#1 CELTIC THUNDER
CELTIC 11111NOTRWPRVENC

BOMBINO
NONESUCH/WARDER erns.

Mythology it

Nomad

7 J wwwoo ....9 .11 16911911 1

CARLA BRUNI Little French Songs
MOREMA/RAROMMIERVEND

3

0 s SHINEE Why So Serious?: The Misconceptions Of Me
STI ENTERTAINMENT

2

0 CELTIC WOMAN
MANIMITAN

Believe 67

0 7 ANGEL JULIAN Gourmet Entertains: Taste Of Italy 2

0 SOUNDTRACKSOUNDTRACK The Descendants
FOX FILMS/MOO. CLASSIca/SONV MASTERWORKS

75

0 Q VARIOUS ARTISTS Life5CapeSi RID Relax: Maui
MOOD MEDIA

57

0 ., JAKe!mmeuKuRo Grand Ukulele 25

2 0 DEAD CAN DANCE
PIKS

Anastasis 33

13 Iz CELTIC THUNDER Voyage
CELTIC MUMMA/MC.

62

Is
0LOS AMIGOS INVISIBLES Repeat After Me

NACMNAL
6

14 VARIOUS ARTISTS Putumayo Presents: Vintage France
PLITUMMO

7

0 I VARIOUS ARTISTS The Spirit Of Ireland
UNIVERSAL SPECIAL MARKETS/STAROUCKS

8

0

c
U
CO ht-)5

TITLE
tuatiampapilai LABEL

Artist

WHOM SHALL !TEAR (GOD OF ANGEL 15) Chris Tomlin

SINSEEPS/SPARROWMAPITOL CMG
3

ARTIST
Ammo w DisEnlan la EADEE

R1
swIs

Title

ALAN JACKSON Predous Memories: Volume II 6
ACIVEMI NASHVILLE/CAPITOL CMG

0 0 n-r,6rrME IS Matthew West u 0 0 03 nrzu5v,n,,,,,,,Lc., 10,000 Reasons 73

STEAL MY SHOW tobyMac
FOREFRONE/CAPITOL CMG

25 CHRIS TOMLIN Burning Lights
SINSTEMMPARROW/CAPITOE CMG

17

0 a ONE THING REMAINS
SIXSEEPS/S ARROWMAPITOLCMG

Passion Feat. Kristian Stanfill oo MI0 0 CHRIS TOLNITOL
CMG

How Great IS Our God
SINSMPS/SPARROW/CA

77

0 0 WORDS Hawk Nelson Feat. Bart Millard
FAIR TRADE

on 0 0 VARIOUS ARTISTS WOW Hits 2013
PROVIDENT/WOROCUMUCAPOOL CMG

32

0 iE, YOU ARE I AM MencyMe
FAIR TRADE

37 3 ANDY MINER/ Heroes For Sale
PEACIVINFIN,TY

3

0 0 EVERY GOOD THING
FAIR TRADE

The Afters 14 9 7 COLTON DIXON
M/SPARROW/CAPIEOL CMG

,Messenger 14

A REDEEMEDE Big Daddy Weave
FEDVENT/WORDCUR

51 0 MATT MAKER All The People Said Amen
ESSENTIAL/PLG

2

0 q 10,000 REASONS (BLESS NE LORD) Mad Redman
SITSEEPS/SPARROW/CAPITOL CMG

59 14 9 HILLSONG UNITED
HILLSONOMILISONG ALLSMALIA/SPARROIWCAPITOL CMG

Zion io

0 0 HELP ME FIND IT
FERVENTONORITCURO

Sidewalk Prophets 16 0to THIRD DAY
ESSENTIAL/PM

Miracle 26

lo I NEED YOU NOW (HOW MANY TIMES) Plumb
CURB

45 17 0 BRITT NICOLE Gold
SPARROW/CAPITOL CMG

58

0 MT. Tenth Avenue North 20 Is la PASSION
W/CAPITOL MG

Let The Future Begin
SOSTERS/SPARRO

8

0 0 STRANGELY DIM Francesca Battistelli
FERVENTAVOIMMUIM

ta 12 TOBYMAC
FOREFRONT/CAPITOL 04

Eye On It 36

t2 w YOU ARE Colton Dixon
M/SPARROWMAPITOL CMG

29 18 to PLUMB Need You Now
CURB/WDROCURB

it

0 0 WE WON'T BE SHAKEN
ESSENTIAL/PLG

Building 429 10 11 IS MERCYME
FAR DO

The Hurt & The Healer so

17 CARRY ME Josh Wilson
SPAPPOW/CAPROL CMG

on an RED Release The Panic
ESSENEIAL/PEG

13

la GOLD Britt Nicole
SPARROW/CAPITOL 04

16 16 Ti THE AFTERS Life Is Beautiful
FAIR TRADE/PLO

3

0 0 MIDDLE OF YOUR HEART for King & Country
FERVENTWORDCURO

le 27 LECRAE
EACEMINFINITE

Gravity 35

0 0 LORD I NEED YOU
ESSENTIAL/PEG

Matt Maher 13 28 I0 TENTH AVENUE NORTH The Struggle
DEUNION/PLG

37

0 0 NOTHING EVER (COUID SEPARATE US) (ben Way
FAIR TRADE

7 25 in MATTHEW WEST
SKARROwMAPITOE 04

Into The Light 32

25 0 THE LORD OUR GOD Passion Feat. Kristian Stanfill
SIXSEEPS5PARKOWMAPITOL CMG

7 23 1
FOR KING & COUNTRY Crave
FERVENT

63

23 0 CHANGED
BIG

Rascal Flatts 16 47 0 GAITHER VOCAL BAND Pure And Simple
GAIMERMMI

24

as COMEMACHINETO THE RIVER Rhett Walker Band
ESSENTIAL/PLL

17 32 n STEVENCMGCURTIS CHAPMAN Deep Roots
SCC/CA ACKER BARREL

8

0 0 YOUR LOVE IS LIKE A RIVER Third Day
ESSENTIAL/PLO

4 0 0 VARIOUS ARTISTS Jesus, Finn Foundation: Hymns Of Worship
(AWOL 04/PLO

9

0 0 RESTOREFERVENT/WORTKURB
Chris August 15 z9 AUDIO ADRENALINE Kings & Queens

FAIR TRADE/PEG
a

GOSPEL SONGST"

0A
Artist PIKUMS ON

C

TAKE ME TO THE KING Tamela Mann
TILLWA ANN

50

MSNOTOVERMNIUODISMIR Ind &Naha let anis lnfinetlwa Won 47
cachou/7a TEccla

BR0 0 ril BREAK EVERY CHAIN Tasha Cobbs 17
GOSPEL

0 0 GOD WILL MAKE A WAY Shirley Caesar
LIGHT/TONE

17

HOLD ON lames Fortune & FHA Feat. Monica & Fred Hammond
pia woraw/EIGEIVEODE

49

0 6 YOUROEST RAYS YET Bishop Paul S. Morton 29

0 7 TESTIMONY Anthony Brown & group therAPy
TYSON

44

0 0 HERE IN OUR PRAISE Fred Hammond -United Tenors
RCA INSPIRATION

to

0 s TURNINGWN AROUND FOR ME VaShawn Mitchell
PKIANNOTO GOSPEL

42

12 0 CLEAN THIS HOUSE Isaac Carree
DOOR 6

16

0 0 PIE SEEN HIM DO IT Kurt Carr & The KurtCarr Singers
VERIEWRCA INSPIRAEION

23

10 LIFERFAVORONDOETNONEYSTORT) loMP.KeeArdNatUfe
DEE/DEW LIKE

47

is 0 SUNDAY MORNING
My BLOCK/cOLUMOM

Mary Mary 26

0 0 GREATER IS COMING
EUNWALOPALAco

lekalyn Carr 32

0 0 IF HE DID IT BEFORE...SAME GOD Tye Tribbett
MOTOWN GOSPEL

10

16 le ABIDE LeXi
MATACO

16

18 0 GREATER The Greater Allen Cathedral Feat Michael Pugh
REA IDSP,RATION

u

0 0 EVERY PRAISE
RCA INSPIRAPON

Hezekiah Walker 7

0 0 I KNOW YOU HEAR ME
EMMO GOSPEL

Troy Sneed 14

0 0 I WANT TO BE READY Angela Spivey
INNOVAOVE

9

0 . EASE TOWNSHIP John P.Kee And New Life Feat. Kirk Franklin 8

0 0 I GOT THIS
D.P. KILIZIK

Dottie Peoples 15

0 0 RIGHT NOW LORD The Wardlaw Brothers
ow

5

0 CO I WILL BE ALRIGHT
GLOP, GLORY/Ma

Livre 2

0 0 CAN'T EVEN IMAGINE Desmond Pringle
KINGDOM

12

GOSPEL ALBUMS
LAST ARTIST

ETIRINEMISTRIREFEEDG LABEL

SI TAMELA MANN
TELEMANN

Best Days 39

el z JONATHAN NELSON Finish Strong
ELIDES/KAMWORIDOwN GoSuELKAPITOE am

2

3 ANDY MINER/ Heroes For Sale
REACH/INFINITE

3

0 TASITOLWITISPEL/CAPIEOL CMG

Grace (EP)
S

13

0 VARIOUS 1175Ft.p.ATIOW Gospel 2013 15

6 FRED HANIONS,SUted Tem:Hammond, lid roter, Roberson, Nue 6

to
0SHIRLEY CAESAR Good God

LI, MoNE
6

8 LECRAE Gravity
REAM/INFINITY

35

01 0 ISRAEL & NEW BREEDDSUS At The Center: Live
DITEGRETWCOLUMBIA

39

WILLIAM MURPHY God Chaser
VERIEWRa INSPIRATIoN

13

MARY MARY Go Get It (Soundtrack)
OLOCE/COLUMBW

KURT CARR 8, THEKURT CARR SINGERS Bles ME House
TEDITWIRDA rapmaioN

52

15

LARRY CALLAHAN &SELECTED OF GOD The Evolutbn ll
spa PRAISE

FULL GOSPEL BAPTIST CHURCH FELLOWSHIP One 502nd

10ELIGON&TiENIGlitY0.0tIDSOF10Y AllThatlAmCbanterl

24

4

0 CHARIES1ENKINS&FELLONSIIIPCHICA60 The Bea 01801/Words au

HEW co LEE WILLIAMS AND THE SPIRITUAL OBS LoveWEGo AllTheWay 1

19 Te ALEXIS SPIGHT L.O.L.
MUSIC WORLD GOSPEL/MUSIC WORLD

8

0 0 HALF MILE HOMEChurch M uzik& Inspi ration
CHURCH BOY

6

24 0 VARIOUS ARTISTSTop25GospelSongst2013Edition
MARKHAM AI/CAPITOL CMG

4

0 R, ALVIN DARLING
anal GOSPEL

Waiting Right Here 2

rvcw 0 JAMIE SIMOND
GOLD STREET GOSPa

Collage 1

20 no VARIOUS ARTISTS WOW Gospel 2012
WORMOMMENII CMG/WRIT..

67

26 0 JOSHUA ROGERS Well Done
MUSIC WORLD GOSPELMAUSIC VOORLD

220 JOHN RE KEE AND NEW LIFE Life And Favor 37

3

4 T.

SN

Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 05.13.2013



CO K)

2

DANCE/ELECTRONIC SONGSTm

Eti
0

TITLE

FIRIE3

Artist
IMPF.T./.01640TION LABEL

I LOVE IT Icona Pop Featuring Charli XCXRBERBERIP.BEARC.AUCIIISON,LEKIOW1

RECOPO COMPANY TEN/B14 BFAIMIN

1:113E2

FEEL THIS MOMENT Pitbull Featuring Christina Aguilera
<.wsawwrvmwuwaMBRORA 15SI mwi u3 in

1.7

GET LUCKY Daft Punk Featuring Pharrell Williams
t 13 RI AL1 STO. KLVIILUAK BAH WE/051MA

3 3

THATPOWER will.i.am Featuring Justin Bieber
D.LEPO,WILL. LAM I A DIEBOUBIEBERI INILLLAMANTEPS[OPE

4 7

4 3 S HARLEM SHAKE Baauer
DAME ORIGLIES.N.DELGADO1 IEFFP MAD oecexr/wAPNFn ends.

1 13

10 8 0 ALIVE
RAI UW4 INOLALIKLUDEL0

Krewella
LVCOLUMBIA

6 17

1 7 GENTLEMAN PSY
P.I.A1,1N,GMY00 ILENT/50APOLBOWREPUBLIr

1 4

7 7 8 SCREAM & SHOUT willi.am & Britney Spears
LAZY IAY IWADAMS,LIARTENS,BAPTIAEI WILL.I.AM/INTERSCOPE

A 1 17

6 9 9 SWEET NOTHING Calvin Harris Featuring Florence Welch
LNAPPIS (CMAPRIVNELL,KHARPOON1 DELONSTALILTION/ELY EITAILTRA/POCNATION/LOLLIMEMA

A 3 17

8 10 ,o DON'T YOU WORRY CHILD Swedish House Mafia Feat. Johnn Martin
LL,5ING110550.5.ANGELLOUNAPTIN,4215,0N,AME115.1N6R0550.5.AKELL01 0514ALWERKS/CAMOL

A 2 17

0 0 CLARITYZE bil 1A2ASLAVSKI,MAirrHEW KOMP,PRMINSON.S.L
Zedd Featuring Foxes 8 17

12 0 0 ea I NEED YOUR LOVE Calvin Harris Feat. Ellie Goulding
060110110101.1011.UIVOMICICAMMW41441111044341440UNBI

12 17

LEVITATE14 13 13 Hadouken!
LOADSTAI, (NADOUKEN.A.S4,11,11.510,HAR SURFACE NOISE

9 16

39 0 0 SEXY PEOPLE (THE FIAT SONG) Arianna Featuring Pitbull
ORNICOISFIBBSOBLIDOBAK.PMEIMAAEPLAMASO11,180A641MARANOBIS.1.112,1LAELWAK4PAIR64 MA

64 12

15 14 0 I COULD BE THE ONE Avicii as Nicky Romero
BOAM11011411 inwDIwonTeNnuUNLwNo LEEL.ASALMGARLIM

10 15

23 0 16 PLAY HARD
141EMBRIFT45KNINEOPVeS

Da5.vid1.10GuettaMFeaturing Ne-Vo & Akon
.111LIKEXALB At LIVE.50P110.

15 12

0 0 GLOWINGSAN E.ORIAMLAB.A.BIKASSO

Nikki Williams
AMOOODJAMESABENIA LII ) OLANELEON/ISLAND/10156

15 7

8 19 0 GET UP (RATTLE)
/fill

Bingo PlayersIVIORNAVAGIFeat.BELBIL FarIAM EastM Movement
s 1=141414I gIUMDALVIIEULC is to

, 17 ,i, AS YOUR FRIEND Afrojark
m

Featuring,,Chris Brown
u.c

a 15

ti 0 0 ACID RAIN
AKAT,BINOO RAVERS U

Alexis Jordan
III , AN TA OC NATION/COLUMBIA

20 9

16 20 21 SPECTRUM Zedd Featuring Matthew Koma
zwDIA2AsuvsKI,MATTTNEwxDMA, INTERSCOPE

10 17

11 18 22 FALL DOWN will.i.am Featuring Miley Cyrus
IA LUKE,BENNY BLAN,IIIKUT LBO ItatEVIN.HAVALTE10 MU. IAM/INTERS[OPE

ii 3

- 0 0 HOLD ON NERVO
NOT LISTED 0.1.NERVO.O.NERVO.F.EL GlICIUL.F.1 F. LD,PMAN Dun5113A1.313/CAPITOL

23 2

20 26 0 BEAM ME UP (KILL -MODE) Cazzette
AILIORKLUNO,FURBER (KSMEEXANAPOURNOUPI.A.BIORKLUNO,URREFU PnMOMnle /WI

14 17

24 24 25 CALL ME A SPACEMAN Hardwell Featuring Mitch Crown
IIAROWELL (PAN Ma/MT...PO CLOUD 9

19 14

22 el 26 SHE WOLF (FALLING TO PIECES) David Guetta Feat. Sia
1341.1ETTA 10.GUETA.SFLIALER,C.BRAIDE,.11.TUINE0141 WHAT A MUSILYVIRGIN

8 17

25 29 0 THIS IS WHAT IT FEELS LIKE Armin van Buuren Feat. Trevor Guthrie
AVM BUBIREN.0.DOCOEII (AMAX BULIPEN,B..50E11,VAUGNAN,LIMIRN,LEWBANIO ARMINOVARMADA

24 4

''' 0 0 CRYSTALLIZEMARKO 4. 1,51-11,14C.M.610G01JA)
Lindsey Stirling

RIWBFONE 28 15

7 0 29 RIGHT NOW
.11FASIA.,1010MEROL:11ipce MmnM.cwwµpenioal

Rihanna Featuring David Guetta
xuvwMMuwwlvwr4.11011Val S. 0.001M,

19 17

38 0 0 THIS ISMOT OUR LOVE
NOT LISTED LISTED)

Sophi
CRESCENT MOON

30 4

28 0 31 DOWN THE ROAD
20SYL I SAICHARD.G.I.ILINA.FRAINNAFO ,T.LE MEN

C2C
AND ON/CASABLANWREPUBLIC

25 16

34 0 0 FLy AWAY
ORKUT 1A.EPSTON.H.WALTERAGOUGX.S.KONBC113.0.100E u 1-0

Guinevere
.1/1.1. BOY 31 5

26 0 33 APOLLO Hardwell Featuring Amba Shepherd
MAROWELL (1,..1, w<ORPm,Asxe. POI REVEALED/CLOUD 9

23 16

0 0 HELLO Stafford Brothers Feat. Lily,Ynayne & Christina,.,.Nlilit!
PsAu

34 3

35 0 0 ONE MINUTE
PAIN MAN OYOUSAR,OLISA,K,PIND0

Krewella
LLAJLOLLIMBIA

34 10

3 7
0LOUDER DJ Fresh Featuring Sian Evans

BSTEIN,EVANS m51114 .EVAxs1 COLUMBIA
21 16

32 36 37 HOLD ME Ono Featuring Dave Aude
LIALI0510.4110,00401 MIND TRAIN(IV4STED

19 12

29 34 3e FORXVER MOW
RA

Ne-YoIt. 12 16

37 39 39 DRINKING FROM THE BoTTLE Calvin Harris Feat. Tinie Tempah
OM n OLDS 61111 OKOXSTAKIVIRMIEN 1.111VOLIAM

20 17

6 0 no READY TO LOVE Katrina
MAIM IN. ABRANEMIANN.I.TURNEIN RED RED

33 6

 0 0 COME & GET IT
RAIN MAN OYOUSAFPOLISAF NUL ell2OLICA,M.,

Krewella
LA/COLUMBIA

4

0 0 I CAN'T WAIT
4.144,1UNTEP (A.ASAKB,TUCK KI

Namy & Barbara Tucker
K STREET

-.
2 2

12r 0 HANDS HIGH KirsLy
NOT LIST. ,NOT LISTEDI

43 1

NEW p EXPRESS YOURSELF
DIP LO 11..01,4730NEY)

DOG Featuring Nicky Da B
MAO DECENT

44

0 asSPARKS rAVILLa.IVITZLROZIF:lt,;11,174nal 38 3

42 45 46 SWEET TALK Kito & Ref a Lee
K. .LEBLIINBALJNOMAS, MAD DECENT

is s

sew 0) HEARTBEAT Tony Moran 1Z,,,CtourAncIpz.
NOT LISTE13 ,NOT LISTM

4 1

9 48 CI MILLION VOICES
IMO I( NOWS10.1EUMNIO

Otto KnowsEf LINE/LASA4LANLAPUBLIt
39 16

0 .,) BRING OUT THE BOTTLES
REM 0 (S.K.BORE,B.BARLIA,SMITHI

Roo
000 0 11111/0.1.17./IX

edF
TERSCOPE

36 14

sew
0BUBBLE BUTT Major Lazer Feat. Bruno Mars, Tyga & Mystic

NOT LISTED (NOT LISTED) All. DECENT/SECRETLY CANADIN
50 1

DANCE/ELECTRONIC ALBUMSTM
ARTIST
IMPRINT.DISTRIBUTIN4 1ASEL

Title

nWILL.IxAMOIGn #willpower

xEw 0 &Igt&IXIN BUUREN Intense 1

00 LINDSEY STIRLING Lindsey Stirling
BRIOCETONE

33

0 0
0 0
0 0

DAVID GUETTA Nothing But The Beat
WHAT A USIC/A541AINERKS/CAPITOL

87

CAONVISTRLN HARRIS 18 Months
DECUCTION/FLY EVE/ULTRA/ROL NATION/COLUMBIA

27

KRV4lEWELLA
KB E L A

Play Hard (EP) 20

6 7 SKRILLEXOWSWATLAN
C414

Bangarang (EP)BIG BEWTI 71

0 0 ICONA POP
ECORD COMPANY EN/BIG BEAT

Iconic (EP) 14

xEa
0KNIFEORM/1316 PARTY Haunted House (EP)

EABST BEAT
1

12 0 SWEDISH HOUSE MAFIA Until NOW 28

3 11 MAJOR LAZERCANADIAN Free The Universe
MAD DECENT/SECRETLY

3

a 1a JAMES/RE BLAKE Overgrown
POLVDORPLIBL IL

4

9 23 THE KNIFEUTE Shaking The Habitual
RABICAPILLE/M

4

6 0 ZEDD
INTERSCOPE, IBA

Clarity 26

13 1, FLO RIDA
BOWATIANTI,A5

Wild Ones
Pet

44

14 0 ral!SvrgLieglaWhat I Call AWorkout 19

II 17 ATOMS FOR PEACE Amok 10

NEW 0 ,!!MCIIK CIIK CHM) Thriller 1

Ig
0MARINA AND THE DIAMONDS Electra Heart

ELEKTPA
43

0 20 nen? 5 Album Title Goes Here 32

Is ' TitTP° The North Borders. 7

0 0 YARIOUSARBSTS NOWThafsWhatl Call Party Anthems
UNIVERSAL/EMI/SONY MUSIC/CAPITOL

39

He 0 PURITY RING Shrines 30

21 24 lIMLIITTROY ANGELS WelcomeOblivion 9

24 2, GRIMES Visions 49

DANCE/MIX SHOW AIRPLAYTM
TITLE
IIMMINTOROINOTION UR,

#1 ALIVE
A,OlUMBIA

Krewella 34

CLARITY Zedd Feat. Foxes
INTER..

is

0 0 GET LUCKY
A

Daft Punk Feat Pharrell Williams
OAF 1 TE/tOLULMI

3

0 Ultong.,...A.M::la Pop Feat. Charli XCX 12

SWEET NOTHING
ULTRA/KC NATIO
Calvin Car ds

N/COL
Feat.

UMBIA
Florence Welch

DECONSTRUCTION/FLY EYE/
28

THE ONE Avicii vs Nicky Romero6 I COULD BEAT IS

0 ILINFEIEEllE/BELONSIInfOYIEalvin RKOCtIAtFeatG'Ilillirg 7

0 trE1,:tk0 L, Hardwell Feat. Am ba Shepherd ,,

6 e OCN'TYOUS/CAPITOLWORRYCHILD SweditHouseMafiareatlohn Mark
ASTRALWERK

3,

IAM/IDIMB
Rihanna Feat. Mikky Ekko

SPAY0 0 S.. e

0 0 CANT HOLDARNER
BR

US Macklemore&O, Ryan Lewis FeatRay0alton
MACKLEMOREAV

4

I1 a AS YOUR FRIEND Afrojack Feat. Chris Brown
WALL/ISLAND/10A.

I,

0 0 MIS NIVAMADIISMATTFEELSLIKE Arminvaniklurell FeatTrevorGuthlie
ARMI

a

10 14 FEEL THIS MOMENT Pitbull FeatChristinaAguilera
30/POLOBROUNDSOICA

11.

0 f21fgr.11KPaR will.i.am Feat. Justin Bieber 5

Iq no Via & TIE Justin Timberlake Feat. Jay Z 16

0 ' asnErtx!'gfroL
Eric Prydz 14

0 0 MIRRORS Justin Timberlake 3

xrw 0 HEART ATTACK Demi LOVatO 1

17 20 THRIFT ntnt.ttklemore& Ryan Lewis Feat. Wanz 17

5 0 EASY T.,.r..,,,,M/, at,ZTo0,8t Porter Robinson
MOSIANIUNABEA a 1

0 22 LEAVING YOU Audien Feat. Michael S. 6

0 23 NEXT TO ME Emeli Sande 5

21 24 MOM KNOWSWHOMARE KasNde&SwartlrytmesFeaLUGMS
LIMA

a

0 ' glIAMITSLGAX0/11,1M6
Nikki Williams 2

Icona Pop
Hits No.1

"Slow and steady wins the
race" could be a mantra
for Mona Pop (above) as "I
Love It" (featuring Marl!
X00 reaches No. 1 on
Dance/Electronic Songs in
its 17th chart week. The
single continues to make
across-the-board gains in
sales, streams and airplay. It
sold 136,000 downloads last
week, according to Nielsen
SoundScan (up 246); rises 23-
21 on Streaming Songs (up 8%,
according to Nielsen BDS);
and breaks into the top 10 on
Hot 100 Airplay (14-10; 62.5
million in audience, up 16%,
according to BDS).

Meanwhile, on Dance/
Electronic Albums, Armin Van
Buuren collects his 19th chart
entry, tying Louie DeVito for
the most in the tally's nearly
12 -year history. Van Buuren's
Intense arrives at No. 2 with
6,000 sold, giving the ELM
producer his highest -charting
set. He's blocked from No.1
by WilLiam's #willpower
(9,000; down 68% M its
second week).

On Dance Club Songs,
Alexis Jordan nabs her
third consecutive N. l as

"Acid Rain" ascends 34. It
follows "Good Girl" (2011) and

"Happiness" (2010).
-Keith Caulfield

Data for week of 05.18.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



DANCE CLUB SONGSTM
.... ..
Wax

Illt.
TITLE Artist
IMPOINTIMOMOMN LABEL

22s ol
I 11

4/ ACID RAIN Alexis Jordan toIK
STANNOC/ROL NATION/COLUMBIA

2 NEXT TO ME Emeli Sande
CAPITOL

33

LET THERE BE LOVE Christina Aguilera 12

0 GLOWINGNikki Williams 8

5

O' 0
I NEED YOUR LOVE Calvin HanisFeat EllieGoulding
CIERRYTKEOCOMTAUCTIOX/F, /ULNA. NATION/INTERSCOPEXOLUMEM

8

CARRIED AWAY
CHKISS/COLUMRIA

Passion Pit 7

0 0
0 0

PLAY FltR13,2gylcalgtta Feat. Ne-Yo & Akon 5

THIS IS OUR LOVE
LP NT MOON

SOP hi 7

0 g FLY AWAY Guinevere 9

0 0 GMT (IrM.4nr FeatFarEastMovem 5

0 0 HOLD ON NERVO 4

7 0 CLOSER Tegan And Sara
DROS

06

0 0 OAHEU.0
LA MONEY/ PUB IL

Brothers Feat LilWane&ChrislinaMilian 7

14 to HOLD ME Ono Feat. Dave Aude
COIN TRAIN/TWISTED

14

Q 0 PEOPLE LIKE US
19/RCA/SONY MUSIC

Kelly Clarkson 5

0 Q LOLITA
EPIC

Leah LaBelle 6

Q 0 GG GETL!.,t5r0.,,, Daft Punk Feat. Pharrenfilliams 2

12 ,2 READY TO LOVE Katrina
0 RED

,

13 to SHAKE THAT G mm Icky
HITSNORMAIN

0

2 0 I CAN'T WAIT Namy & Barbara Tucker
KING STREET

5

y HANDS HIGH Kirsty
SPINNILL

5

23 xx HERE WITH YOU Asher Monroe
D MPIP

HEARTBEAT Tony Moran VS Deborah Cooper
SUGAR HOUSE/MP. TAN MAN

4

0 FREEUE LOVE Laura
BEATIFIQ

Lau LaRue 5

WHAT YOU ARE BenO 4

26 HEAVEN Depeche Mode
VENLISNOTE/MLITE/COLUMBIA

21 FEEL TNIS MOMENT Mull Feat. Chrislina Aguilera
MR.30S/POLO GROLINDS,R.

12

0 Q INCREDIBLE
SOF0

Gravitonas 3

24 zO STAY Rihanna Feat. Mikky EkkO
P/DEF IAL1201MG

30 POINTING FINGERS Stacey Jackson
MIL

9

0 0 SURRENDER Bouvier & Barona Feat. Abigail
CARRILLO

3

0 so CUMBIA SEXY Juanes 4

29 33 BAD HABITS Brass Knuckles
ULTRA

7

So
0HEART ATTACK Demi Lovato

HOLLYWOOD

2

42 0 RUN DAT BACK Jadagrace
EPIC

3

3, 3,

27 37

I LOVE IT Icon Pop Feat Charli XCX
RECORD COMPANY TEN/BID BEAT/RRP

z,

YOU GOT THE LOVE Nick Skitz 6

0'0 HANDS UP Keenan Cahill Feat. Electrovamp
AUGMENTER/nnLTxwAVL

2

0 3, DANCE OF LIFE Amy Weber

ll 20 I COULD BE THE ONE Avicu vs Nidry Romero
LUELS/CASARLAH./REPLIBLEC

5

25 at BEAM ME UP (KILL -MODE) Cazzette
PRIADATH 8, BROADWAY/1RWL

3

O 0 POUR IT UP
SRP/OEF IAM/101146

Rihanna 2

38 so LET'S FALL IN LOVE Angelina Lavo
ANGELINA WM

4

cp THIS IS MY GOODBYE Antoine Clamaran
POWER ONE ROMS

33 As SUIT & TIE Justin Timberlake Feat. Jay 2
..'

30

518 QtyTHATPOWER will.i.am Feat. Justin Bieber
ILLLAWINTERSCOPE

3

xrw
0TONIGHT I'M GETTING OVER YOU Cady Rae lepsen

,SOVSLNOOLBOWINTERSCOPE

3

XEw in
'MIR

AGAIN Jessica Sutta Feat. Kemal Golden
CITPUSONIC STEREOPHONIC

,

NEW elel cAtriomus MacIdemore&Ryan Lewis FeatRaybaltoner
MAO. EMORE/WARNER INOS.

3

ere . LET ME LIVE AGAIN Colton Ford 6

1-0

0

co ro
0,N

O
2

EURO

2

6

4

3

14

7

5

8

17

1

2

3

4

6

7

TITLE Artist

GET LUCKY
DAFT LIFE/COLUMBIA

Daft Punk Feat. Pharrell Williams

CAN'T HOLD US Macklemore & Ryan Lewis Feat Ray Dalton
MACKLENIOPE

LET HER GO Passenger
BLACK CROWNETPARK/EMPASS2 OF MUSIC/SONY MUSIC

WAITING ALL NIGHT Rudimental Feat. Ella Eyre
BLACK BUTTER/WARNER

JUST GIVE ME A REASON Pink Feat. Nate Ruess
CA

JAPAN O
JAPAN Nor 100

TITLE

PLAY HARD David Guetta Feat. Ne-Yo & Akon 83
WHAT A MUSIC/VIRGIN

I NEED YOUR LOVE Calvin Harris Feat. Ellie Goulding
FLY EYE/POLYDOR/COLUMBIA

*THATPOWER will.i.am Ft. Justin Bieber
WILL.LAM/INTERSCOPE

RADIOACTIVE
1(IDINAKORNER/INTERSCOPE

Imagine Dragons

BLURRED SCOPELINES Robin Thicke Ft. T.I. Pharrell
STAR TRWNTER

UNITED KINGDOM

GET LUCKY Daft Punk Feat. Pharrell Williams
DAFT LIFE/COLUMBIA

2 2 WAITING ALL NIGHT Rudimental Feat. Ella. Eyre
BLACK PLITTEP/ASYLLIM

CAN'T HOLD US Madlleroore & Wan Lewis Feat. Ray Dalton
MACKLEMORE

LET HERCROW/NETTWEGORK Passenger

I NEED YOUR LOVE Calvin Harris Feat Ellie Goulding
FLY EYE/POINDOPICOLUMBIA

PLAY HARD
VONAT A MUSICNIRGIN

David Guetta Feat. Ne-Yo & Akon

RPG
TVS FACTO

REALAN SEXY!
PONY CYON

MOUE/ OM iLIASNOIN/SOLPROKILIN IliPAN/P1

Artist

SEKAI NO OWARI

Sexy Zone

KOIRSAL SURU KISETSU Naoto Intiraymi
UNIVE

MIRACLE
SONY

miwa

SOREDEMO 'KITE IKU EXILE ATSUSHI & Nobuyuki Tsujii
ZONE

GLAD LYOU CAME The Wanted
UNIVERSA

3

36

SPARK, Sandaime .1 Soul Brothers from EXILE TRIBE
RHYTHISZON

yye?ANSAN Creephyp

NORTH OF EDEN Kyosuke Himuro
WARNER

GET LUCKY Daft Punk Feat. Pharrell Williams

SAFE ANCAPITOLSD OUND Capital Cities
A, HOOKS/

JUST GIVE ME A REASON Pink Feat. Nate Ruess

2 3
CAN'T HOLD US Macklemore & Wan Lewis Feat. Ray Dalton
MAC!, WORE

3 LET HER GO Passenger
BLACK...2.0AS. DE MUSIC

4

4 RADIOACTIVE
KIDINAKOPHEIVINTERSCOPE

Imagine Dragons

6 GET LUCKY
DAFT LIFE/COLUMBIA

Daft Punk Feat. Pharrell Williams

THATPOWER will.i.am Feat. Justin Bieber 10
ILL AM /I.ERSCOPE

7 JUST GIVE ME A REASON Pink Feat. Nate Ruess
CA

IMFRM(rpMOP Duke Dumont Feat. A*M.E

YOU & ME
MR/ISLAND

UST Ill TITLE
last WEEK ImPNIN, Ant I.

GET LUCKY
DAET LIEF/COLOMBIA

Disclosure Feat. Eliza Doolittle

Artist

IMPOSSIBLE
SVCO

James Arthur

5 MIRRORS
R2A

Justin Timberlake

NIE VERGESSEN Glasperlenspiel
PT IRE BEGINNING/LINIVERSAL

THRIFT
THRI MOF SHOP Macklemore & Ryan Lewis Feat. WaltzT

ms TITLE Artist
WTEI IMPPANTAAREL

Daft Punk Feat. Pharrell Williams t 1 GET
W E/
LUCKY Daft Punk Feat. Pharrell Williams

D M ECOLUMBIA

2 BLURRED LINES Robin Thicke Feat. + Pharrell
STAR

4 3 CAN'TLEM HOLD US Macklemore &Ryan Lewis Feat Ray Dalton
NIACKORE

3 PATLDME TIRE
W

Maitre Gims

5 UNDER
WNER

Alex Hepburn

JUST GIVE ME A REASON Pink Feat. Nate Ruess
CA

PLAY HARD
WP AT A MUSICNIRGIN

David Guetta Feat. Ne-Vo & Akon

LOCKED OUT OF HEAVEN
ATLANTIC

Bruno Mars

7 HO HEY
DOA 120NE/DECCA

4 B LURREDTRAIONTERSCOPLINES Robin Thicke Feat. T.I.+ Pharrell
STAR

2 LET HER GO
BLACK CROW

Passenger

9 POMPEII Bastille

5 THE OTHER SIDE
BELUGA HEICPTS/WARNER DROS

Jason Derulo

6 CAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton
MACKLEMORE

7 STILLY INTO YOU
FUELED B RAMEN

Paramore

3 I
LY

NEEDEYE/POLYDOKOLUMBIAYOUR LOVE Calvin Harris Feat. Ellie Goulding

The Lumineers 10 9 HELLO Stafford Brothers Feat. Lil Wayne &Christina Milian
YOUNG MONEY/ASH MONEY/RPUBLIC

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
MACKLEMORE

CANADA O

1

3

2

4

5

6

9

7

10

8

TITLE Artist

2

3

4

6

7

S

JUST GIVE ME A REASON Pink Feat. Nate Ruess
MUSIC

CANT HOLD US Macklernore& Ryan Lewis Feat. Ray Dalton
MACKLEMOPE/WARNER

STAY
SRP/DEF JAM/UNIVERSAL

Rihanna Feat. Mikky Ekko

WHEN I PNERWAS YOUR MAN Bruno Mars
ATLANTIC/WA

MIRRORS
RCNSONY MUSIC

Justin Timberlake

FEEL THIS MOMENT
M

Feat Christina Aguilera
305/PO GROUNODS/RCA/SOT NY MUSIC

GETIFE/COLUM
BI

LUCKYNSONY
MUSI

Daft Punk Feat. Pharrell WilliamsDAFT LC
HEARYWOOT ATTACKHOLLD/UNIVEAL

Demi Lovato

RED HANDS
COLUMBIA/SONY MUSIC

Walk Off The Earth

INNERALF-LIFE/UNIVERSJNINA Classified Feat. David Miles

8 THANK YOU
2OLUNI21A

MKTO

KOREA

TITLE
INPRINT/LABEL

Artist

BOM BOM BOM
E&M

B OUNCE
PIL RECORD

WHAT'S YOUR NAME?
CUBE ENTERTAENT

VOO HOO

Roy Kim

Cho Yong Pil

4Minute

Secret

FOR THE LAST TIME VIBE
MUSIC N NEW

GENTLEMAN PSY
YU ENTERTAIHNIEW

IDSCONTENTSHUBLOVE YOU Akdong Musician

THE REALM REASON WHY WE BROKE UP Yon ha
WEALIVE, CI F

HELLO
PIL RECORD

Cho Yong Pil (Feat. Verballint)

YOUIC.CI AND I Yoo Seung Woo
MUS EUI

a

Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 05.18.2013



AUSTRIA CONCERT GROSSES
GROSS ARTIST

TITLEIMPRINT/LABEL

Artist

ROSANA.1.13. Wax

2 JUST GIVE ME A REASON P!nk Feat. Nate Ruess
RCA

4 I NEED YOUR LOVE Calvin Harris Feat. Ellie Goulding
FLO EFUPOLV130.1003311201A

9 CAN'T OREHOLD US Maddemore& Ryan Lewis Feat. Ray Dalton
MACKLEM

7 IMPOSSIBLE lames Arthur

HEY PORSCHE Melly
REPUBLIC

PLAY HARD
WHAT 2 MISIGNINGIN

David Guetta Feat. Ne-vo & Akon

LET HER GO
BLACK CROW/EMBASSY OF MUSIC

Passenger

8 BEBAL/ROMLLA VITAGLOP DJ Antoine vs. Mad Mark

B ILDERBEUVOIIMNVENSALKOPF
AGGRO

Sido

PORTUGAL

TITLE
311111111.11LAM.

Artist

GET LUCKY
OAF 3.1.01 ,14

Daft Punk Feat. Pharrell Williams

2 B LURREDTE LINES Robin Thicke Feat. TA. Pharrell
STAR TRAKINRSCOPE

3 JUST GIVE ME A REASON Milk Feat. Nate Ruess
RCA

4 ON TOP OF THE WORLD Imagine Dragons
1013.2.1.T.InTERSME

5 IL FOLLOW RIVERS
RECORDINGS/WARNER

Lykke Li

STAY
5PP/OEF M

Rihanna Feat. Mikky Ekko

LET HER GO Passenger
emu cam/mu 5553 OR MUSIC/50W MIG

SCREAM & SHOUT will.i.am & Britney Spears
WM MA/IPTCMCOPE

ronSOU REI Natiruts

ONEVAR/FODAY /P/COLUMBIARECKONING SONG Asaf Avidan &The Moms
ELPIA

FINLAND A Eh

iart rws TITLE
Va.

GETLIFE/C
OLM RIO

LUCKY
DAFT

Daft Punk Feat. Pharrell Williams

2 GENTLEMAN
./SILENT/SCHOOLBOMEPUBM

PSY

6 3 LEVIKSET REPEE Sini Sabotage Feat. VilleGalle
WARNE

4 JUST GIVE ME A REASON P!nk Feat. Nate Rile.
RCA

3 B ACK BEAT
PERAL ASPECT

The Winyls

10 TANAAN LAHTEE Elokuu

7 VAPAUS KATEEN JAA
PATAS

Haloo Helsinki!

8

NEW 9

ere 10

ENKELI Tuomas Kauhanen Featuing Vainovaino
WARNER

CAN'T HOLD US macklemore & Ryan Lewis Feat. Ray Dalton
MACKLEMORE

NY RILLATAAN VIIMEISEEN A50 samppa Linna Feattimo Attila
WARNER.Oxv MUSIC

NEW ZEALAND

TITLE
ImPuteMBEL

Artist

B LURRED LINES Robin Thicke Feat. T.!, Pharrell
STAR TRAP/INTERSCOFE

GET LUCKY
DAFT LIFEMLOMBIA

LET HERCROW GO
BLACK

ROYALS
UNIVERSAL

Daft Punk Feat. Pharrell Williams

Passenger

Lorde

FEEL THIS MOMENT Pitbull Feat. Christina Aguilera
MR 30501030 GROUNDS/RCA

CAN'T HOLD US Macklemore& Ryan Lewis Feat. Ray Dalton

RADIOACTIVE
PE

Imagine Dragons

JUST GIVE ME A REASON PInk Feat. Nate Ruess

IMPOSSIBLE James Arthur
5100

SKINNY LOVE Birdy
FLOOMARNEP

co to

N
2

2

3

6

8

10

14

t5

16

20

22

23

24

27

28

29

30

32

33

34

$2,507,490 THE CURE
16,603,67 MVOS .112010 NACIONAL, LIMA, PERU
SOLES, 5181.11/539.85 APRIL 17

35,481
40,000

EVENPRONIATEP BROTHER

$2,189,110 THE CURE
14,405,325. REAM.) ARENA m2.2101, 5.50 PAULO, BRAZIL

5131.11,23111 APRIL 6

39,570

35,000
EvENPROMATER BROT101.222 LIVE

$1,957,160 THE CURE
13,619163,000 PESOS, PAMME SIMN BOLIVAR, BOGOTA, COLOMBIA 11714

80213470.9 APRIL IV 30000
EVENPRO/WATER BROTHER

$1,359,740 MUSE, DEAD SARA
1$1,395.371 CANADIAN) BELL CENTRE. MONTREAL

$.710/230.1 APRIL 23.
24331 EVERIMLIVE NATION,

25,000 TWO SNOWS GREENLAND RPOPOCT0NS

$936,508
ITV$5,so

THE KILLERS, THE FELICE BROTHERS
BILL GRAHAM CIVIC. AUCKOP IMSAN FRANCISCO 15,721

APRIL 2128 ONO SELLOUTS

ANOTHER PLANET EN,RTAINMEXT

$757,385
01.34,3401011.1

THE CURE
HSBC MENA, RIO MUNCH.
APRIL

EVENPRO/WATEN BROTHER/272 LIVE

$689,675 KENNY CHESNEY, ELI YOUNG BAND,10,721 KACEY MUSGRAVES
27110.31910 MI ANDEL ARENA, GRANO RAPIDS, MICH. TM MESSINA GROUP/AFG

APRIL 35 SELLOUT LIVE. MISCH. PRODUCTIONS

$665,563 KENNY CHESNEY, ELI YOUNG BAND, KACEY MUSGRAVES
$0250.3430.32 WELLS FARGO ARENA, DES MOINES. IOWA 1.2,069 THE MESSINA GROH PAM

APRIL 37 13.453 LIVE, MISCHELL PRODUCTIONS

$637,469 THE CURE
0,212.20.500MAPANIIM 10002 CLUB, ASUNCION, PARAGUAY, 50TH AMERICA 12,431

8192.6S/517.46 APRIL 9 0,000
EVENPRIMATER BROTHER

$594,683 THE BLACK KEYS, FLAMING LIPS
$51.50/$41.50 SPRINT 02N.R. PANS, C./ 0,575

APRIL 20 SELLOUT

FRANK PRODUCTIO

$590,067 MUSE, BIFFY CLYRO
15603,444 cin.1)100 COME PEPSIMEBEC CANADA

856.18/838.63 APRIL 36

10,8340

11,15
NUM, LIVE NATION

$584,412 KENNY CHESNEY, ELI YOUNG BAND, KACEY MUSGRAVES
81.0910/2. PEORIA CIVIC CENTER, PEORIA, ILL. 4,320 THE MESSINA GROLMEG

APRIL 36 SELLOUT LIVE. MIOCHELL PRODOCTIONS

$562,284
86330.43.50

CARRIE UNDERWOOD, HUNTER HAYES
VETERANS MEMORIAL AREHMACKSON VILLE, FLA. 10,223

APRIL 20 SELLOUT

$541,443 CARRIE UNDERWOOD, HUNTER HAYES
86150/583.50 BIM CENTER, GREENVILLE, Sr, .695

APRIL 16 SELLOUT

$493,596 CARRIE UNDERWOOD, HUNTER HAYES
066.4 TOYOTA CCM. HOUSTON 0.346

APRIL. SELLOUT

$452,419 JONAS BROTHERS
080,714 MIS, CREnICARI3 HALL, SAO PAULO, BRAZIL

0356.05/516.33 MARCH 10

1903
6,370

TACTIIMF FOR FIIN

$448,800 GREEN DAY, BEST COAST
ROD HEARST GREEK THEATRE, BERKELEY, CALIF.

AFRIL 16

8,500
SELLOUT

ANOTHER PLANET ENTERTAINMENT

$438,030 CARRIE UNDERWOOD, HUNTER HAYES
063.50013.50 COLONIAL LIFE ARENA. COLUMBIA. S.C. 8.357

APRIL IT SELLOUT

$430,308 DJAVAN
18,036 REAIWI CRUMP° HALL, SAO PAULO, BRAZIL 9,022
813101/$3.10 MARCH 34. 10,6. THREE Sx

-.UTNE FOR FS

$420,750 SIGUR ROS, ONEOHTRIX POINT NEVER
04050 BILL GRAHAM CIVIC AOMORI. SAN FRANCISCO 0,500

APRIL IT SELLOUT

ANOTHER PLANET VI, NT

$416,287 LEONARD COHEN
0347.46.50 F. THEME, ATLANTA

MAR. 23.
3,0
4,533

AFG LIVE

$411,234 TIESTO
122,476,000 ROPEES1 UNIT FEN GOLF AND COUNTRY CLUB, DELHI, INDIA

504,31/545.04 MARCH 31

8.603

$411,138 ED SHEERAN, PASSENGER, GABRIELLE APLIN
10395.35 ALISTRALLAN1 WIN EN,RTAINMENT CENTRE, WOLLONGONG, AUSTRALIA 1271 FRONTIER TOURING

FEB, 20 SELLOUT

$410,395 MIRANDA LAMBERT, DIERKS BENTLEY, LEE BRICE
0170420 VE,RANS MEMORIAL AREHMACKSONVILM FLA. 9105 LIVE WON

MARCH 16 1.70

$409,042 ALIVE MUSIC FESTIVAL: CHUCKIE, NERVO & OTHERS
2,031273 PF5051 PEPSI CENTER PITC. MEM. CI. 8,025 OCESA-CIE

APRIL 4 8.051

56150/0
$406,339 CARRIE UNDERWOOD, HUNTER HAYES

3.50 ROANOKE CIVIC CENT., KUNO( E, VA. 6,044
MARCH 23 SELLOLIT

AEG LIVE

$406,330 RICARDO ARJONA
$01.2.821 VERIZON THEATRE, GRANO PRAIRIMENAS

EB. 20

1102
6,333

MIS ENTERTAINMENT

$404,651 SANTANA, STEVE MILLER BAND
($3R9.3 AUSTRALIA. ADELAIDE ENTERTAINMENT CENTRE. MLA, AUSTRALIA 2177

016132111030 MARCH 22 3,070

LNLIGG ENTERTAINMENT

$400,639 THE JACKSONS
338N563 ALISTRALIANI PERTH ARENA, PERTH, AUSTRALIA

$33683491n MARCH LA

3,383

5,430

ENTOURAGE EN.RTAINMENT

ANDRE RIEU
NOKIA THEATRE L.A. LIVE, LOS ANGELES

MARCH 1.8

4,863

6.823

ANDRE RIEU PRODUCT!I

$396,308 CHARLIE WILSON, TYRESE
$A45/$4050 THE THEATER AT MADISON SOLIARE CAROM, NFW VORK 4,450

FEE .33 SELLOUT

OH ME POCKS ENTFRTAI HMI

$393,964 ANDRE RIEU
0403,407 CANADM ROGERS ARENA, VANCOUVER

01.3170814305 MARCH 20
4491
2103

ANDRE RIEU PRODUCTIONS

$392,911 KEANE
11.031.036 HOEVOS TORQUE CO LA EXPOSICI0N, LIMA, PERU

SOLES, 5136.71.1.91 APRIL SELLOUT

EVERPROMATER BROTHER

$390,890 RICARDO ARJONA
114106/713 PLANET 11OLLTWOOD THEATRE. LAS VEGAS

FEB, 20

umo
Z099

5E6 ENTERTAINMENT. CAESARS

WORLD ENTERTAINMENT

$388,148 DIANA KRALL
.3179,0621ANANIAN1 THE COLOSSEUM AT CAESARS, WINDSOR WARM CANA. 4,381

$47.6.253.74 MARCH 2 4.934
0 MESH., CAES.4. WORLD
ENTERTARIMENT

The Cure
Returns
To South
America
The Cure (above) claims five
of the top 10 concerts this
week, based on box-office
stats reported from the band's
brief trek through South
America -its first tour on the
continent in 17 years. The
band played shows in eight
Latin American cities in April,
including the five on this
week's chart. The top grosser,
at No. I, is an April 17 stadium
performance in Lima, Peru.
The city's 60 -year -old football
stadium held a crowd of more
than 35,000, collecting $2.5
million in ticket sales revenue.
The No. 2 performance, also
topping the $2 million mark,
took place April 6 in Sao Paulo
with 20,000 in attendance.

The band's top five tally
is rounded out by concerts
in Bogota, Colombia, and
Asuncion, Paraguay (Nos. 3
and 9, respectively), along
with the tour opener on April
4 in Rio de Janeiro (No. 6).
Reported earlier and ranked
second on last week's chart
was the tour closer, a stadium
date grossing $3.4 million
from a crowd of 57,304 at
Mexico City's Foro Sol. Overall
box-office grosses from
the Cure's Latin tour total
$11.4 million from the six
performances that have been
reported. Attendance totaled
148,000 in those six markets.

-Bob Allen

Data for week of 05.18.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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77.896

68%
average

CHRIS TOMLIN,
BURNING LIGHTS

DEBUT: 73,000

SECOND WEEK: 16,000

DOWN 77.8%

Christian artist Tomlin's Burning
Lights has the year's second-
largesttumblefrom a No. 1 debut,
with only Justin Bieber's Believe
Acoustictallying a bigger second-
weekslump (79.4%). Much of
Tomlin'sfirst-week saleswere
bolstered by pre-orders-as is
standard with big -name Christian
and gospel acts-so his fustweek
was inflated with banked sales.
The pumped debutwas simply
unsustainable after its
debut frame.

Debut

1/26/13

2/2/13

2/9/13

2/16/13

2/23/13

Trend Report:
Second -Week Declines For No. 1 -Debuting
Albums On The Billboard 200 This Year
This week, Michael Buble's To Be Lovedtallies the second -smallest decline among No. 1
debuts this year. It falls by just 51% in its second week on the Billboard 200. In light of that,
we take a look at 2013's No. 1 -debuting albums on the chart and how they performed in their
second week, compared with the average percentage drop among all 11 No.1 bows this year.

CHRIS TOMLIN
Burning Lights

MAP ROCKY
Long Live OAP

GARY ALLAN

Set You Free

JUSTIN BIEBER
Believe: Acoustic

JOSH GROBAN

All That Echoes

3/23/13 LUKE BRYAN

Spring Break . . Here to Party

3/30/13

4/6/13 JUSTIN TIMBERLAKE
The 20/20 Experience

4/27/13 PARAIAORE

Paramore

5/4/13 FALL OUT BOY

Save Rork and Roll

5/11/13 MICHAEL NOBLE

To Be Loved

74.2%

JUSTIN BIEBER,
BELIEVE ACOUSTIC

DEBUT: 211,000

SECOND WEEK: 43,000

DOWN 79.4%

The biggest fall so far belongs
to Bieber, thanks in part to
digital pre -orders and the
limited appeal of acoustic
albums. Down by 79.4% in
its second week, Believe:
Acoustic high -tailed it out
of the top 10 after only two
weeks. This issue, after a
week away, it re-enters at
No. 182.

76.5%

0%

50%
I

LUKE BRYAN,
SPRING BREAK... HERE TO PARTY

DEBUT: 150,000

SECOND WEEK: 61,000

DOWN 39.4%

The two country albums that
started at No.1 this year
both had relatively modest
second -week declines. Bryan
fell by just 59.4% (beating the
average fall overall), while Gary
Allan's Set You Free slipped
by 68%. One could conclude
that country consumers aren't
laser -focused on an album's
release week, unlike genres
like rock or hip -hop.

0
FALL OUT BOY,
SAVE ROCK AND ROLL

DEBUT: LW=
SECOND WEEK: 36,000

DOWN 76.5%

Rock albums that debut at
No.1 have had a hard time
sustaining sales in their
second week, as evidenced by
the significant tumbles of Fall
Out Boy, Paramore and Bon
Joel. Another way of looking
atthe data: Everyone that
wanted to buy Fall Out Boy or
Paramore's albums did so in
their debut week.

MICHAEL BUBLE,
TO BE LOVED

DEBUT: 195,000

SECOND WEEK: 96.000

DOWN 51.1%

The adult -leaning pop albums
by Buble and Josh Groben
have the two -smallest
sophomore -week declines
so far in 2013. Many fans
of Buble and Groban are
likely older women who
aren't always aware of an
album's release date. So, one
can imagine a lot of casual
purchases made in the two
albums' second weeks.

0
en
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L. Kobalt

THE KOBALT STANDARD

FOR MUSIC CLIENTS

THIS IS KOBALT
Kobalt is a Service Company - Song Ownership Stays with Client

Quarterly Global At -Source Accounting - No Intercompany Fee or Delay

Global Technology Capable of Handling Billions of Transactions -
Significantly Increasing Accuracy, Collections & Speed

Transparent Distribution of all Black Box Income

Dedicated Global Multilingual Client Service Team

Transparency Of Third Party Licensing Rates

Global Royalty Tracking - By Song, Product, Licensee, Type of Use and
Territory

Industry Defining Fully Transparent Client Portal

WWW.KOBALTMUSIC.COM
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K Kobalt
THE NEW KOBALT PORTAL
ROLLOUT MAY 2013

THIS IS TRANSPARENCY
1( Live Global Song Registration Status

1( Live Activity Feed of Every Material Catalogue Event

 Online Work/Product Delivery & Adaptation Management

I( Live Counterclaim Reporting & Management

1( Clear Licensee Royalty Data - No Confusing Abbreviations or Codes

IK" Detailed Royalty Analysis - By Song, Product, Territory, Right & Writer

 Flexible Online Advances - Amount Updated Weekly for Collections

11( User Generated YouTube Videos with Earnings & Views Data

AIK. Individualized Global Chart Position Data for Client Songs

AK Live Global Synch Activity - Requests, Licenses, Payments & Videos

WWW.KOBALTMUSIC.COM


