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George 
Jones 
One Of America's 
Greatest. Voices 
PLUS "Country Music Is 

A Life. And His Life Was 
A Song." An Appreciation 
By Brad Paisley 
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FAN APP PAYDAY Opening Up A New 
Revenue Stream WHO'S THE BIGGEST 

BRAND IN MUSIC? Anheuser-Busch's Big 
Moves LATIN MUSIC CONFERENCE WRAP 
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MUSIC AWARDS 

GET TICKETS NOW 
TICKETMASTER.COM 
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45 million albums sold worlIclwicle. 

1 6 million album sold in the U.S. 

WOW 
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to be loved 4/23/13 
"it's a beautiful day" 2/25/13 
#1 ALBUM AROUND THE WORLD ! 

USA 
UK 

CANADA 
AUSTRALIA 
HOLLAND 
SWITZERLAND 
IRELAND 
ITALY 
NEW ZEALAND 
SOUTH AFRICA 
SINGAPORE 
AUSTRIA 
THAILAND 

SOUTH EAST ASIA -#10N ALL ITUNES 
CHARTS IN THE REGION! 

TV 
April 24 - Today Show 

April 24 - ABC News Nightline 

April 25 - Live! with Kelly and Michael 

April 26 - Today Show with Kathie Lee and Hod() 

April 26 - Late Night with Jimmy Fallon 

April 30 - Dancing with the Stars 

May 2 - Ellen 

May 7 - Chelsea Lately 
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WIN RECORDS ' 

P.12 "I didn't want to raise 
money to create what 
we're supposed to think 
a label is. I wanted to 
create the best solution 
for dance music." 

SEAN 
GLASS 

GEORGE JONES 

P.20 "Man, did he live 
hard. I swear I can hear 
the divorces, the wrecks, 
the arrests and the 
lawn -mower vodka runs 
in every sweeping note 
he sang." 

BRAD PAISLEY 
FRANK BARSALONA 
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P.32 "Frank understood one thing: Rock 
music was what he believed in, and rock 
music was the future." 

LATIN 

GLORIA 
ESTEFAN 

billbo-ard 
BILLBOARD APP 

Download this 
week's issue and 
get exclusive access 
to charts, news 
and more. Go to 
billboard.com/ipad 

Sean Glass 
photographed 
at his home 

office in New 
York. 

JON 
LANDAU 

P.26 "You shouldn't make your music 
to appeal to something that's happening. 
If it's happening, you're already 
too late." 

r- MOST READ ON BILLBOARD.BIZ 

1 George Jones' radio airplay 
soars after his death 2 Lauryn 
Hill confirms Sony deal 3 Gibson 
Amphitheatre to close 4 UMG 
wins Grooveshark appeal 5 
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return in the next 
issue. 

MUSIC 
37 Beth Hart 
38 Quadron, Portugal. 

The Man, Various 
Cruelties 

40 Reviews Black 
Sabbath, Vampire 
Weekend, 
Chvrches, #music 

42 Happening Now 
Fantasia, Chance, 
Rob Zombie 

CHARTS 
45 Over the Counter 

Michael Bublé's 
fourth No. 1 

album. 
46 Charts 
68 Coda Biggest 

Hot 100 Airplay 
movers. 

ON THE COVER 
George Jones photograph 
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BRANDING 

More Music, More Beer 
Anheuser-Busch steps up its music spending with its 50 -state tour, and is set 
to overtake Pepsi as the industry's biggest brand 
By Andrew Hampp 

4 

nheuser-Busch InBev is prepping its largest portfolio -wide push 
yet in support of music this summer-an even bigger power play 
for music's most powerful sponsor. A series of new initiatives for 
Budweiser, Bud Light, Landshark lager and Beck's pilsner will 
see A -B brands everywhere, from festivals to record stores and all 

sorts of places in between. ¶ Leading A -B InBev's 2013 programs are Bud Light 
Music First and the ambitious 50/50/1, a series of 50 concerts to be held in all 
50 states on Aug. 1. The events will be created in partnership with Live Nation, 
Myspace and Universal Music Group, and the program will be supported 
by promotions on 80 million packages of Bud Light products, as well as 
a national ad campaign created by Translation. Of the 50 acts on the Live 
Nation-curated lineup, 26 have been confirmed, including Kendrick Lamar, 
Alex Clare, the Flaming Lips, Drive -By Truckers and the Gaslight Anthem. -, 

Kendrick 
Lamar 
is one of 
many acts 
confirmed to 
play the Bud 
Light Music 
First event. 

THE 

Action 
RAP GENIUS 
EXPANDS 
Rap Genius, 
the startup 
that found 
success 

by becoming the 
dominant source for rap 
lyric translations online, 
announced May 1 that it will 
launch a spinoff for news 
analysis. News Genius will 
annotate news articles with 
deeper explanations of key 
issues provided by voluntary 
expert users. An expansion 
beyond lyrics had been 
expected from Rap Genius 
following a $15 million 
investment from the venture 
capital firm Andreesen 
Horowitz last year. 

PEPSI'S AD 
PULL 
PepsiCo 
was forced 
to pull a 

controversial 
ad for its Mountain Dew 
brand on April 30 after 
customers accused the 
spot of making light of 
violence against women 
and perpetuating racial 
stereotypes. The ad. directed 
by rapper/producer Tyler, the 
Creator, depicts a battered 
white woman cowering in 

front of a police lineup of 
tough -looking black males 
suspected of attacking 
her. The real perpetrator is 
understood to be a talking 
goat. In a statement, Pepsi 
apologized for the ad, which 
it said it recognized could 
cause offense. 

Rap Genius' rI 
Tom Lehman, 
Ilan Zechory 
and Mahbod echC Moghadam 
with Tech 
Crunch's Josh 
Constine 
(from left). 
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MASTERCARD 
TAPS 
TIMBERLAKE 
MasterCard 
and Justin 
Timberlake 

have entered a two-year 
agreement that will include a 

series of exclusive concerts, 
events and consumer 
engagement experiences. 
The first show under the 
agreement will take place 
May 5 at New York's Roseland 
Ballroom as an exclusive for 
MasterCard cardholders. Like 
other credit card companies, 
including American Express, 
MasterCard has become 
increasingly invested in 
the music sector, recently 
sponsoring the Grammy 
Awards as well as Beyoncé's 
Mrs. Carter World Tour. 

TURBULENCE 
AT VIVENDI 
A share- 
holders 
meeting 
of telecom 

and media giant Vivendi 
was protested recently 
by angry investors who 
are disillusioned with the 
direction of the company 
under board chairman Jean - 
Rene Fourtou. The meeting 
approved five new members 
to Vivendi's supervisory 
board, including billionaire 
Vincent Bollore, who owns 5% 
of Vivendi through his private 
investment group. Bollore 
is widely rumored to be on 
deck to replace Fourtou later 
this year. 
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"You KNOW THIS OLD WORLD IS FULL OF SINGERS 

BUT JUST A FEW ARE CHOSEN 

TO TEAR YOUR HEART OUT WHEN THEY SING.. . 

NO, THERE WILL NEVER BE ANOTHER" 
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SONY MUSIC NASHVILLE AND LEGACY RECORDINGS 

REMEMBER THE MAN THAT DEFINED A GENRE. 

GEORGE JONES 

1931 - 2013 

epic. 4 , 



IL! 315".9 

r L 

TOPLI N E 

Beer continued from p. 6 

A -B InBev has been so active in recent years it's 
poised to surpass PepsiCo as the largest sponsor in 
terms of music spending in 2013. The company is pro- 
jected to account for an estimated 26.2% of the $1.3 

billion brands have allocated to spend on music ven- 
ues, festivals and tours this year, according to spon- 
sorship analytics firm IEG. PepsiCo will rank a close 
second with 25.4%, or $325.1 million, to A -B InBev's 

$335.4 million. 
The Bud Light events will arrive shortly before the 

second Budweiser Made in America festival, once 
again to be held in Philadelphia Labor Day weekend 
with Jay -Z back as curator and Live Nation as promoter. 
This year's festival will also be preceded by 3o music - 
related events across the country featuring perfor- 
mances from upcoming bands and DJs. 

"Doing a bunch of little things doesn't add up," Bud- 
weiser VP of marketing Paul Chibe says of the mass - 

market approach for Bud Light Music First. "What you 
want to do is have the opportunity to do something that 
can reach a large audience, and in a global way, and be 

something that we can scale across the country. This 
is a perfect example of something that we can do and 
bring this kind of experience to our drinker." 

Fellow A -B brand Landshark recently announced a 

new partnership with Zac Brown Band that will sup- 

S 

The Flaming 
Lips will play 

the Bud Light 
shows. 

port the group's summer tour and include on -can 

promotions featuring Brown. Additionally, the part- 
nership will be promoted through original Web videos 
that fans can unlock by scanning QR codes on specially 
marked cans and uploading to mobile app Blippar. 

The cans will feature a series of beer -related lyrics 
from some of Zac Brown Band's biggest hits, includ- 
ing "Chicken Fried," "Toes" and "Island Song." "To 
us, live music and beer go hand in hand," says Michael 
Lourie, associate brand manager of craft, import and 
specialty brands at A -B InBev. "We've been involved 
with Zac Brown Band's tour very much over the last 

three years, but this year was really about how to take 
the partnership to the next level. We wanted to provide 
our wholesalers with tools they can use to reach adult 
beer drinkers in the market." 

So in-depth is A -B InBev's music strategy now that 
even specialty lager Beck's is upping its investment, re- 

cently sponsoring eight different concerts for Record 
Store Day and the distribution of an exclusive CD sam- 
pler on 20,000 CDs and 2,000 vinyl records. O 

BMI 
president/ 
CEO Del 
Bryant will 
retire in June 
2014. He 
has been 
with the 
music rights 
organization 
for nearly 42 

years, and 
will continue 
to work as a 

consultant 
after leaving 
his post. 
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SOUNDTRACKS 

A Great 
`Gatsby' 
Soundtrack 
How Baz Luhrmann, Jay -Z and 
other music partners assembled 
a collection of songs that could 
revive the fortune ofthe out -of - 
favor movie soundtrack 
By Phil Gallo 

he high -profile soundtrack, an artifact of 
the '8os and '9os largely dormant during 
the last five years, is being revived by "The 
Great Gatsby," Baz Luhrmann's $too mil- 
lion -plus adaptation of the F. Scott Fitzger- 

ald novel. With Jay -Z onboard as executive music 
producer and a roster of artists from across Universal 
Music Group's labels, the soundtrack is both star -lad- 
en and a gamble: Can a hit film that isn't a musical 
generate a smash soundtrack? 

If the soundtrack succeeds commercially it'll rein- 
force the idea that soundtracks need to take listeners 
on a journey reminiscent of the film, a driver in two of 
last year's soundtrack successes, "Pitch Perfect" and 

"Les Misérables." The Interscope "Gatsby" release mir- 
rors the film exactly in its running order: "The razzle 
dazzle upfront," music supervisor Anton Monsted says, 

"and as the layers are peeled back on Gatsby's character, 
the music enhances the storytelling, both in the songs 
and the score." 

Lana Del Rey, among the artists who wrote songs 

for the picture, is the first out of the block. Her "Young 
and Beautiful" was released ahead of the album, which 
arrives May 7, and is being used in trailers along with 
Beyoncé and André 3000's cover of Amy Winehouse's 

"Back to Black," and "Over the Love" from Florence & 
the Machine. The ads drive home the fact that the story 
is the set in the '20s, hut the music is most definitely not. 

"From the start we wanted the music to capture the 
spirit of the 19zos-they were the Roaring '2os, not the 
dull '2os or dreary 'zos," Luhrmann says, noting that 
the music process began at the script stage and eventu- 
ally included compositions written to a locked print of 
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the film. "And the story is so relevant to 
today we wanted music that would have 

the spark that jazz would have had in 

the 1920s." 
That meant incorporating hip-hop- 

Jay-Z was working on "No Church in 
the Wild" when he first met Luhrmann 
and wrote "ioo$ Bill" for the film's first 
party scene-and EDM from the xx and 
Nero, in addition to vintage -sounding 
new work from the Bryan Ferry Orches- 
tra. Craig Armstrong provided the score 
and music editor Craig Beckett blended 
it, new recordings and music from the 

'2os written by George Gershwin, Fats 

Waller and others. 
The Fergie, Q Tip and GoonRock 

party anthem "A Little Party Never 
Killed Nobody" will be used to bring 
attention to the film and soundtrack 
in multiple territories, according to In- 
terscope VP of film and TV marketing 
Anthony Seyler. Substantial audience 
reaction to "Over the Love" has the 
label and studio looking at ways to fur- 
ther use the track promotionally. 

Interscope's soundtrack, which 
didn't require leftover tracks to flesh 
out the album, works like an old -school 
soundtrack, the sort that tends to still 
click with audiences. 

"Is it important to me that music 
plays a role in the storytelling? Yes," 

Luhrmann says as he begins a string of 
questions and obvious answers. "Is it 
crucial that we have stars singing songs 

to help market the film? No. Do I want 
a companion piece to the film so that 
people can relive the experience of the 
film on their own? Absolutely." 

Originally positioned as a prestige 
release during the holiday season, 
Warner Bros. moved the picture to 
early summer, allowing Luhrmann and 
the music team of Monsted, Jay -Z and 
Jeymes Samuel, an associate of Jay -Z's 
given the credit of executive music 
consultant, to enhance the film's musi- 
cal landscape. 

"We had a moderate -size budget," 
Monsted says. "We definitely had more 
money to do [Luhrmann's 2001 filml 

'Moulin Rouge,' but what we were able 
to do with this budget is testament to 
the desire of artists wanting to be in- 
volved and the challenge of this project 
and the opportunity." O 

Elizabeth 
o Debickiand 

" Tobey Maguire` 
:Th9Great 

Gatsby.° ,. k. 

Lana Del Rey. The first single 
from "Gatsby" is Del Rey's 
"Young and Beautiful," which 
sold 48,000 downloads 
in the week ending April 
28, according to Nielsen 
SoundScan. The track 
complements the promotion 
of her November release. 
Paradise, much in the way 
Pitbull's "Men in Black 3" 
song extended his stay in 

public view. 

Summer movies. Any time 
a film is pushed back on a 

schedule, the assumption 
is there are problems with 
the film or its production. 
"Gatsby" apparently tested 
well with males, the crucial 
audience determining box 
office in the summer, when 
Warner Bros. tentpoles are 
"Man of Steel" and "The 
Hangover Part Ill." 

Trailers. Debuting three 
unreleased songs in trailers, 
Interscope's Seyler says, 
"is something I consider 
groundbreaking." It also 
delivers a bonus payday to 
copyright holders and content 
producers. If the connection 
between visuals and song in 
the marketing results in more 
sales, look for a spike in that 
activity. 
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Jimmy Webb Chairman, Songwriters Hall of Fame 

Linda Moran President/CEO, Songwriters Hall of Fame 

invite you to 

S OflG#IT#S 

íILL"L'I 
44th Annual Induction Ceremony & Awards Presentation 

11 
Thursday, June 13th 

New York Marriott Marquis Broadway at 45th Street, New York City 

INDUCTEES 

Tony Hatch Mick Jones & Lou Gramm Holly Knight 

JD Souther Steven Tyler & Joe Perry 

SPECIAL AWARDS 

Elton John & Bernie Toupin JohnnyMercerAw.7rd 

Benny Blanco Hal David Starlight Award 

Berry Gordy Pioneer Award 

"A Change is Gonna Come" Towering Song Written by Sam Cooke Published by ABKCO Music, Inc. (BMI) 

Hal David & Phil Ramone Remembrances 

Producer Nancy Munoz 

Music Director Rob Mathes 

Tickets begin at $1,000 and can be purchased by calling Buckley Hall Events, 914-519.1000. 

Show Chairs/Associate Producers Charlie Feldman and Karen Sherry 

Media Chair Robbin Ahrold 

Publicity by Rogers & Cowan 

Event Management by Bukley Hall Events 

Invitation Design by Aaron Tilford 

The Songwriters Hall of Fame's ongoing mission 

is to preserve, honor and celebrate be legacy of the great songwriters 

whose work has enriched the world; culture, while developing new writing 

talent through professional education, Master Sessions, workshops, showcases, 

scholarships and digital initiatives. 

American Airlines 
billboard 
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In the May 
4 issue, a 

story on Rod 

Stewart 
misspelled 
the name 
Of attorney 
Allen 
Grubman. 

TV 

The Icing Of 
Media 
TV might be fragmenting, but it's 
still the biggest game in town for 
exposing a new artist or raising 
an act's profile 
By Glenn Peoples 

Even though TV has become incredibly fragmented in 
the cable era, no other medium delivers such a large 
group of consumers to an artist or songwriter in a 

single shot. Those large audiences equal money, from 
synchronizations to increased awareness. 

It takes many mobile apps to replicate TV's audi- 
ence. Data from Flurry, which measures app use on 
more than t billion smartphones and tablets each 
month, shows that apps' total audience matches that 
of TV only in the aggregate. Flurry tracked the top Soo 
apps -25o each for iOS and Android devices-in Feb- 
ruary and found peak app usage was about 52 million 
consumers during the prime -time TV window. 

The top three TV shows-in a good week, Flurry 
says-get about 52 million viewers. Newspapers, anoth- 
er medium that has gradually become more fragment- 
ed, attract 52 million readers when the circulations of 
the top zoo U.S. weekend editions are aggregated. 

TV is the king of media. Nearly 238 million Ameri- 
cans viewed an average of four hours and 3o minutes 
of live TV each week, plus another two hours and 45 
minutes of DVR playback each day in fourth-quarter 
2012, according to Nielsen. That figure dwarfs the 
average of 19 minutes each day that Americans spent 
each week viewing online video. 

Yes, TV ratings have fallen during the last 5o years. 
In the '6os, episodes of"The Beverly Hillbillies" often 
attracted zo million -plus viewers, hack when the coun- 
try was less populated and fewer households owned 
TV sets. These days a top show might attract some- 
where between 12 million and 17 million viewers. The 
NCAA Men's Basketball Championship game in early 
April had 23.4 million viewers. 

But there's no better promotional vehicle than a 

popular prime -time TV show. "The Voice" alone at- 

Songza 
Grows Up 
Web radio startup racks up 
6 million app installs and starts 
to make its presence felt 

THE POWER OF TV 
In order to reach an audience of approximately 52 million, you need... 

Top 250 iOS and top 250 Android apps Top 3 prime -time shows on TV in U.S. 

500 apps 3 TV shows .................... I 

O 

000 

TV vs. Digital Sales o 

Digital Track Sales "The Voice" 
All digital track sales sold the 
week ending April 21 

All viewers of two episodes aired 
in the week ending April 21 

Sources: Nielsen, Nielsen SoundScan 

tracted nearly 29 million viewers in two evenings in the 
week ending April it, and those two episodes were the 
highest -rated shows of the week. The two "American 
Idol" episodes lured more than 25 million viewers and 
ranked fifth and seventh. Among the four episodes, 
roughly 44 million people became more familiar with 
such artists as Hillary Scott from Lady Antebellum and 
heard the music of Tom Petty, Paula Abdul and the 
Black Crowes, among others. 

Even less -watched cable shows provide great 

In Internet radio, Pandora dominates, Apple looms and Songza 
continues to grow and roll out innovative features. Songza has sur- 
passed 6 million app installations and attracted 4.7 million active 
users in March alone, up from 2 million active monthly users at the 
end of last summer. Although the service is far behind Pandora's 7o 
million active users, it has proved to be a formidable competitor. 

While recent gains are likely due to Songza's unique take on Web 
radio, version 3.o shows that the company has more good ideas up its 

sleeve. "It's prettier, it's more powerful, and it's easier to use," CEO Elias 

Roman says. The new app is available only for Apple iOS devices, since 
iOS accounts for most oftheSongza app's installations, Roman says. 

Songza has added new features that simplify the user experience 

Top 200 U.S. weekend newspapers 
(by circulation) 

200 newspapers 
...1111..... 

Album Sales 
All albums sold the week 
ending April 21 

revenue opportunities for artists. Cable shows fre- 
quently get 3 million -4 million viewers each night. 
Some, like A&E's "Duck Dynasty," get nearly 8 mil- 
lion. That means great visibility for the 4onthefloor 
hand, which recorded the show's theme song, "Wor- 
kin' Man Zombie." O 

TAKEAWAY: TV's ability to still aggregate large numbers 
of eyeballs remains invaluable to the music business 
just like it does for advertisers. 

and make it easier to find music. For example, holding down any 
button on Concierge will immediately launch a playlist that Songza 
thinks is best -suited for the listener at that moment. Another fea- 
ture acts as a coach to help the user better enjoy the service. 

A third new feature is "coach marks," or in -app tips that enhance 
the user experience. One of the first coach marks to be deployed pre- 
dicts the user's level of boredom in order to fight what Songza calls 

"stale music syndrome." If a user is skipping songs often or listens to a 

particular playl ist repeatedly, the coach mark will suggest new music 
so the user "can very easily expand their horizon," Roman says. 

Last month, Songza raised $3.8 million in new funding to further 
its expansion. -GP 
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Guy Oseary's 
A -Grade, 
a fund he 

launched in 

partnership 
with actor 
Ashton 
Kutcher and 
billionaire 
Ron Burkle 
in 2010, 
announced a 

$100 million 
valuation. 
"We're 
bundling 
our current 
investments 
and then 
taking our 
new capital 
to invest 
in new 
investments 
with the 
same 
strategy. 
We're 
somewhat 
formalizing 
what we've 
been doing,' 
Kutcher 
says. 

LABELS 

DIGITAL 

Reinventing 
The Fan Club 
Trey Songz fans spend more 
than $50,000 a month on the 
R&B singer's app 
By Alex Pham 

n a sleepy Monday afternoon, a mu- 
sic fan who goes by the handle 

"sexycharizma37" shelled out some- 
where between $12.50 and $25 to be 
an "Instant VIP" in an online fan club 

for Trey Songz, the R&B singer who's had a host of No. 

is on Billboard's R&B/hip-hop charts with songs like "I 
Invented Sex" and "Heart Attack." 

Sexycharizma37 isn't alone. More than 45,30o 
people have downloaded Songz' app for tablets and 
smartphones since it launched in mid -December. 
Collectively, they're spending about $54,000 a 

month on the app-or roughly $1.10 per fan. The 
more highly engaged fans-those who check in at 
least six times a week-spend around $32 each. 

Sony Goes For 
Perfect TEN 
Major inks multiple -year deal with 
Swedish label home of leona Pop, 
Niki & the Dove 
By Reggie Ugwu 

ooking to expand its pop and dance music repertoire, 
Sony Music Entertainment has turned to one of the 
genre's biggest meccas-Scandinavia. In an exclusive 
multiple -year partnership signed in April, Sony has 
teamed with Sweden's TEN Music Group, an indepen- 

dent label, management, publishing and production company 
behind crossover acts including Icona Pop and Niki & the Dove. 

The deal, financial terms of which were not disclosed, grants Sony 
exclusive first -look rights to all recordings by TEN artists in addition 
to rights to other ancillary revenue streams. The Stockholm -based 
company, which will continue to operate independently, will expand 
into Sony offices in Los Angeles, New York and London. 

"The team at TEN Music understands artist development and 
they have proven they know how to successfully identify talent 
with global appeal," Sony chairman/CEO Doug Morris said in a 

The app, called "Trey Songz-The Angel Network" 
and created by Los Angeles startup Handmade Mo- 

bile Entertainment, aims to re-create the fan club as 
a social network for the always -on generation. 

What the app sells, however, isn't just access 
to Songz, who logs in to the network about three 
times a week-usually with a short message, 
snapshot or quick video. In fact, the social cur- 
rency that Songz' "Angels" buy into has much in 

common with games and dating sites: Users la-- 
ish virtual gifts on each other, send out private 
messages and buff up their profiles. 

Take sexycharizma37's recent purchase. By 

bidding 2,5oo credits, she gets to have her pro- 
file picture on an Instant VIP board for six hours. 
The higher she bids, the higher the position of her 
picture. Some fans have bid 5,000 credits for the privilege. Such 
one-upmanship is a core mechanism in games. (Credits can be 
purchased via in -app purchasing options ranging from )9 cents for 
ioo credits to $24.99 for 5,000 credits.) 

"It's pure ego," Handmade Mobile chief executive Neil Gold- 
berg says. "People just want to be visible in a social network, and 
they're willing to pay to do that." 

What else are they willing to pay for? How about ioo credits to 
send a private email to Songz? Or a virtual gift, which is really just 
an icon or a GI F, to another Angel? 

Songz formed his fan club, the Angel Network, years ago as a Web - 
based message board where he and his mother chatted with his fans. He 

later migrated to Twitter, Facebook and Instagram. While he still posts 
on those platforms as marketing vehicles, he also uses them to send fans 
to his app, where he can make money. IfSongz can convince 300,000 of 
his 15 million followers on other social networks to use the app, he could 

AVIP 
feature on 
Trey Songz' 
Angel 
Network app 
allows fans 
to upload 
images of 
themselves. 

GET NOTICED BY TREY 
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At the Sony/ 
TEN signing 
are (from lef t) 
Sony's Michael 
Roberson; 
TEN's James 
Sully and Ola 
Hákansson; 
Sony's Doug 
Morris and 
Julie Swidler; 
and TEN's Adis 
Adamsson. 

statement to Billboard. 
TEN was founded in 2006 by a group including 

Ola Hakansson and Adis Adamsson, who serve as 
chairman/CEO and senior VP, respect'vely. The la- 

bel was reportedly introduced to Sony by producer 
Dr. Luke, whose Kemosabe imprint is also housed 
at the major. Adamsson will oversee international 
operations based in Los Angeles, and TEN will con- 
tinue to sign and develop artists as a member of the 
extended Sony family. 

T 

: 

i 

potentially generate $250,000 a month in gross sales, 
according to estimates from Handmade Mobile. 

Kevin Liles, Songz' manager and a former se- 
nior executive of Island Def Jam and Warner Music 
Group, concedes the approach may not work for all 
artists. "It has to be just the right guy, the right mes- 
sage, the right lifestyle," he says. "Some artists don't 
like to get down and dirty with their fans. Wi:h Trey, 
he wants to talk to his fans every day. For him, this 
has been an exceptional win." O 

Zara Larsson, a teen pop star whose debut EP, In- 
troducing, went platinum in Sweden earlier this year, 
will be the first TEN artist to make the jump to the 
United States under the deal. Larsson signed to Epic 
under chairman/CEO Antonio "L.A." Reid in April. 

"We are extremely excited and look forward to work- 
ing with TEN to launch this incredibly talented teen 
sensation worldwide," Reid said in a statement. 

Swedish producers and songwriters have consis- 
tently broken hit songs globally and most large labels 

have links to Sweden's music scene. In 
recent years, pop/dance and R&B hits 

'1 from producers like Max Martin and 
Shellback have featured strongly on 
Billboard's Hot 100 and airplay charts. 

Next up for the Sony/TEN relation- 
ship is pop singer/songwriter Erik 
Hassle, who will release a new album 
through RCA later this year. Icona 
Pop, whose breakthrough single "I 
Love It" this week enters the Hot 
loo top io and crosses the 1 million 
download mark, is managed by TEN 
but signed to Big Beat/Atlantic world- 
wide. Other artists in the TEN fold in- 
clude Elliphant and Elof Loelv 

Adamsson said in a statement, "We 
are looking forward to working close- 
ly with the great labels at Sony Music 
and their creatively driven teams to 
develop international artists for an 
international market." O 
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LABELS 

Breaking The 
Glassnote Ceiling 
Sean Glass is starting up his own dance 
label with a different take on how to 
approach the music biz 
By Andrew Hampp 

As a part-time A&R rep for labels like Epic Records and Universal 
Republic, Sean Glass often found his hands tied when he was ready 
to get behind a potential signing. "I was working in film at the time 
and whenever I'd work to break artists in -market, people would say, 
'Why don't you just put them out yourself?' And I'd say I couldn't 
because I didn't have a label." 

Since then, Glass has spent the better part of the last three years 
scouting artists and sourcing remixes for his father Daniel's Glass - 
note Records by day, honing his chops as a DJ by night in the New 
York dance scene, testing out new artists and deep house tracks 
on crowds at SoHo House, the Boom Boom Room and warehouse 
parties in the up-and-coming Bushwick neighborhood of Brooklyn. 
Eventually, he arrived at the idea to revive W I N Records, a boutique 
disco label founded by Daniel's father-in-law Sam Weiss in the late 
'7os, as his own label in partnership with Downtown Records, RED 
and Glassnote. WIN's first release will be Duke Dumont's "Need U 

(100%)," which went to No. 1 in the United Kingdom and arrives 
stateside through digital service providers on May 7. 

"I didn't want to raise a shitload of money to create a label in the 

TOURING 

Global Cause 
The music industry is coming together 
for charity through touring and ticketing, 
with an impressive cast of acts and execs 
By Ray Waddell 

Some of the most powerful touring artists in the world will unite be- 
hind the Global Poverty Project (GPP) through the Global Citizen 
Tickets Initiative, a new program launched May 2 designed to incen- 
tivize social activism with concert tickets. 

Given that artists routinely unite for philanthropic causes, the im- 
pressive list of names involved isn't a shocker. What is intriguing for 
industry watchers is the power and diversity of those behind the acts, 
with a group of industry power brokers, many oft hem fierce compet- 
itors, joining forces in a way the live music industry has rarely seen. 

Committee members include Pearl Jam manager Kelly Curtis; 
7H Entertainment's Michele Anthony, chairwoman of the initiative; 
Live Nation's Mark Campana; ICM Partners' Marsha Vlasic; Wil- 
liam Morris Endeavor's Marc Geiger; Creative Artists Agency's Rob 
Light; and Goldenvoice/AEG Live's Brian Murphy. 

Three catalysts brought them together: the purity of the cause, the 

Sean Glass 
photographed 
at his home 
office in New 
York. 

form of what we think a label is supposed 
to be," Glass says. "I wanted to create the 
best solution for dance music by having 
branded labels that give you guaranteed 
clout and credibility, and I also wanted to 
provide the resources to boost your social 
numbers, scale to radio and retail, and 
create big licensing campaigns." 

WIN's structure will allow Glass and 
his four -person staff to focus on artist 
development and promotion, with part- 
ners RED and Downtown handling the 
heavy lifting on distribution. "I haven't 
been involved in anything where a dis- 
tributor actively participates in a part- 

platform developed by GPP CEO Hugh Evans and his 
team, and the gravitas of Pearl Jam and Curtis, whose 

"tickets/social activism" idea is the conceptual source 
of the initiative. "The Global Citizen platform has 
been a dream that we've had for a long time," Evans 
says, "but through the partnership with Kelly Curtis 
and the folks at Pearl Jam, I'd say the ideas and meth- 
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nership between two of its labels to launch a third 
imprint," Downtown Records chairman/CEO Josh 
Deutsch says. "That part of it was intriguing to us." 

Much like Downtown's other partners, including 
Mad Decent and Fool's Gold, WIN will primarily focus 
on releasing key tracks and singles rather than full- 
length albums. "I don't necessarily want to push al- 
bums just because we traditionally like albums. I want 
to support really good songs," Glass says. "The reason 
why ̀ Need You' is great and went to No. t is because it's 
a song with a great hook. EDM has gotten really big, 
but hasn't really crossed over to acceptance by main- 
stream music critics and fans. WIN can work `Need 
You' the same way Glassnote can work a Phoenix or 
Two Door Cinema Club record." O 

Dave Grohl 
(left) and 
Neil Young 
performing 
at the Global 
Citizen 
Festival in 

2012. 

odology have evolved significantly." 
Participating acts include Alabama Shakes, Be- 

yoncé, Black Sabbath, Bruce Springsteen, Bruno Mars, 
Dierks Bentley, Foo Fighters, Gotye, Jay -Z, John May- 
er, Kanye West, Ke$ha, Kings of Leon, Linkin Park, 
Los Lobos, Neil Young, Nine Inch Nails, One Direc- 
tion, Ozzy Osbourne, Tim McGraw and Tony Bennett. 

The goal is to reward volunteer work with live music. 
Fans can take part in various social actions, ranging 
from signing petitions to calling their representatives, 
to earn points they can use to win free concert tickets. 
The hope is that the effort will shine a spotlight on po- 
lio, malaria, women's empowerment, education and 
other causes connected to extreme poverty. 

The simplicity of the initiative's innovative online 
platform and mobile app make such a broad program 
feasible. Fans register at globalcitizen.org/tickets, 
where they can earn points for such actions as sharing 
a video on Facebook or signing a petition. 

Curtis had long considered a ticket/reward sce- 
nario, and the GPP, which staged the Global Citizen 
Festival in New York's Central Park last year, demon- 
strated a workable platform. That show was attended 
by 6o,000 people who earned tickets through social 
activism using the same platform and technology that 
will be employed for the new initiative. 

Evans says the festival demonstrated that, with 
tickets as incentive, people will take action in support 
of the world's poor. O 
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MY 

Day 
Amy Doyle 

Executive VP of music and talent, 
MTV Networks 

From the middle of April until the end of the month, 
everyone involved in cable TV programming is prepar- 
ing presentations for shows that will premiere in the 
fall. Doyle is at the forefront of engaging music with 
programming, leading MTV's music strategy as well as 
label and artist relations. She also produces the Video 
Music Awards, among other shows. "There's a lot of 
brainstorming" this time of year, she says, noting that 
part of her day is connecting with a grass -roots arts or- 
ganization to enhance the Brooklyn feel of the VMAs 

when they're held there later this year. 

Breakfast meeting with Chris McCarthy, general 
manager and executive VP of MTV2 and mtvU, to 
discuss the 2014 Woodies and the second season of 

Mac Miller's show, "Most Dope Family." 

8.30 
AM 

The monthly music council meeting with top 
executives and representatives from the individual MTV 
channels. Among the discussions were cross -branding 

opportunities and artists, such as Hunter Hayes, who could be 

cross -promoted across the MTV platforms. 

10.00 
AM 

12.00 
PM 

1.00 
PM 

2.00 
PM 

2.30 
PM 

3.00 
PM 

4.00 
PM 

Return phone calls. 

Justin Timberlake's manager, Johnny Wright, visited 
the MTV offices to introduce new artist B Smyth to 
network staff. 

Capitol Records reps stop by to play new music from 
Jennifer Lopez and Pitbull, the release of which, they 
were told, is "imminent." 

Discuss via phone potential partnerships with 
Cornerstone Fader with the marketing company's 
CEO, Jon Cohen. 

Met with organizers of the Brooklyn Music Festival to 
discuss partnerships in connection with the VMAs being 
held this year at the Barclays Center. 

Visit Julie Greenwald and Mike Kyser at Atlantic 
Records to hear new music from Janelle Monáe and 
discuss promotional opportunities. 

Head to the Beacon Theatre to attend rehearsals 
of MTV's upfront presentation to the advertising 
community. Emeli Sandé and Selena Gomez provide the 

live entertainment. -Phil Gallo 

6.00 
PM 

i 

,-- 

Amy Doyle 
photographed 

at MTV's 
offices in 

New York. 
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e lea 
Warner's Plans 
For Parlophone 
WHAT: Warner Music Group will expand its front-line label pres- 
ence beyond Atlantic and Warner Bros. by keeping Parlophone Label 
Group an operating entity, according to company insiders. Parlo - 
phone's roster includes Coldplay, Tinie Tempah, Kylie Minogue, Dan- 
ger Mouse and David Guetta, while its catalog includes albums by 
Deep Purple, Jethro Tull, Tina Turner, David Bowie and Pink Floyd. 
In the trailing 12 months ended Sept. 3o, 2012, it had nearly $Soo mil- 
lion in revenue, while WMG estimates it'll produce about boo mil- 
lion in earnings before interest, taxes, amortization and depreciation. 
In order to finance the £487 million ($755 million) acquisition, it'll 
obtain a new $820 million secured term loan, bringing its total debt 
to $2.9 billion. 

WHY: The acquisition should give WMG annualized revenue of 
about $3.2 billion, while producing $70 million in synergy savings 
when added to Parlophone's earnings. This means the company will 
have a pro forma EBITDA around $66o million. The acquisition would 
also shore up WMG in Europe, where it was considered the weak sister 
among the majors. The majority of the cost savings are expected to be 
derived when WMG combines its European operation with EMI's oper- 
ating companies in Belgium, Czech Republic, Denmark, France, Nor- 
way, Poland, Portugal, Slovakia, Spain and Sweden. Those additions, 
along with the U.K.-based Parlophone, will make the company more 
competitive in Europe. Job cuts are expected as part of this combina- 
tion. In the United States, Parlophone is expected to add about 1.2 per- 
centage points of market share, bringing WMG's total to about 20.1% 
from the 18.9% it had prior to the acquisition, according to Moody's. 

WHO: With this deal, Len Blavatnik already has outgunned 
WMG's prior owners and shown he's willing to further invest in smart 
deals to buttress WMG's position in the marketplace. But other key 
players are still to be named. For example, David Kassler remains 
head of Parlophone Label Group. But will WMG open a U.S. opera- 
tion, and who will head it? Or will WMG choose to issue Parlophone 
releases through Warner Bros. or Atlantic, or divide them up between 
them on an artist -by -artist basis? Also unknown: what Parlophone 
and/or WMG assets will be divested by WMG in order to win Euro- 
pean Union approval. Sources say the company will sell, license or 
arrange distribution deals for assets equivalent to 25%-33% of Parlo - 
phone, which means that it will divest assets that generate revenue 
of boo million -$165 million to the independent label sector. Mean- 
while, WMG already has U.S. approval, according to an internal 
memo from WMG CEO Stephen Cooper. 

IF: While WMG is taking on new debt, it's also paying down $175 
million of the debt it took on in its October 2012 refinancing, which 
will leave it with interest payments of about $212 million annually, 
Billboard estimates. That'll give the company an EBITDA to inter- 
est payment ratio of nearly 3 -to -1, which means WMG has plenty of 
breathing room, even with its added debt. -Ed Christman 

The Parlophone acquisition would shore up 
WMG in Europe, where it was considered the 
weak sister among the majors. 

With WMG's market 
capitalization growing to 
$4 billion from $3.36 billion, 
bondholders will see the 
equity portion reduced to 
28.2% from 33.6%. Although 
Moody's downgraded the 
debt a notch to Ba3, the rating 
agency remains upbeat about 
WMG's prospects. 

The addition of EMI Classics 
and Virgin Classics will 
double WMG's classical 
market share to nearly 10% 
in the United States, but it'll 
still leave the major far behind 
Universal Music Group 
(35.6%) and Sony (24.6%) at 
year's end. Warner Classics 
is home to such acts as Jose 
Carreras. 

ihlerás 

EMI artists like Tinie Tempah 
finally will be marketed by a 

company that knows stability, 
after the years of uncertainty 
surrounding EMI and all 
the resultant distractions 
employees had to wrestle 
with, while trying to do their 
jobs on behalf of Parlophone's 
artists. 
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WARNER BY THE NUMBERS mcos estimated 
costst savingsfrom 
integration 

$755m 
Price 

Warner paid 
for Parlophone 

EXECUTIVE TURNTABLE 

Capitol 
Records 
U.K's Nick 
Raphael 

..Í 

RECORD COMPANIES 
Universal Music Group has launched Capitol Re- 

cords U.K., marking the first time Capitol has liad a 

stand-alone presence in the United Kingdom. Nick 
Raphael, who is currently president of Universal im- 
print London Records, has been named president of 

Capitol Records U.K., reporting to Universal Music 
U.K. chairman/CEO David Joseph. "We have our 
current London roster, which will he integrated into 
Capitol U.K. Then we will sign the best acts that be- 

come available in the months and years to come," 
Raphael says. London Records senior VP of A&R Jo 

Charrington and head of marketing Tom Paul will 
be joining Raphael in the new label setup, with fur- 
ther staff appointments to be made in the coming 
weeks. UMG acquired Capitol Music Group when it 
purchased EMI Recorded Music last fall. U.S.-based 
British executive Steve Barnett was appointed 
chairman/CEO in November. 

Curb Records names Jim Ed Norman chiefcre- 
ative adviser. He was president of Warner Bros. 
Records Nashville. 

Sony Music Nashville appoints Sarah West- 
brook director of marketing. She was VP of market- 
ing at SOUL by Ludacris. 

DISTRIBUTION 
Caroline taps Brandon Schmidt as VP of acquisi- 
tions. He founded B23 Management. 

TOURING 
Maple Leaf Sports & Entertainment names Tim 
Leiweke president/CEO, effective June 3o. He was 

president/CEO of Anschutz Entertainment Group. 

RELATED FIELDS 
North by Northeast in Toronto appoints Chris 
Roberts festival director. He was head of artist rela- 

tions at Vice Records. 
Viacom taps Steve Agase as senior VP of music 

and entertainment ad sales for the West Coast. He 

was senior VP of West Coast sales at NBCUniversal. 
-Mitchell Peters, exec@billboard.com 

Shazam 
has hired 
longtime 
Yahoo 
executive 
Rich Riley as 

its new CEO, 
promoting 
chief exec 
Andrew 
Fisher to 
the newly 
created 
position of 
executive 
chairman. 
Fisher says 
the move 
will allow the 

company 
more 
freedom to 
continue 
growing and 
focus on an 

eventual 
I PO. 

Further Dealings 
CBS Radio is throwing its hat in the 
EDM ring, teaming with Astralwerks- 
home to Swedish House Mafia, Empire 
of the Sun and sister duo Nervo-to 
launch a national talent search for the 
next great female DJ/producer. The 
program, dubbed "She Can DJ," will 
launch in major markets in July, after a 

successful debut in Australia (through 
EMI) last year. "Seeing how successful 

`She Can DJ' was in discovering top fe- 
male DJ/producers in overseas markets, 
it's the perfect time to launch stateside," 
Astralwerks GM Glenn Medlinger said 
in a statement. "The United States is 

the hottest place on Earth for dance mu- 
sic right now, but the industry is largely 
male -dominated. We're thrilled to be a 

part of a program that will help discover 
and develop top female talent in the 
dance music space." ... SiriusXM Ra- 
dio turned in record revenue, earnings 
and subscription levels when it recently 

released its first-quarter earnings. The 
company also announced that interim 
CEO Jim Meyer now has the CEO title. 
Meyer took over on an interim basis 
when longtime CEO Mel Karmazin 
stepped down in December. SiriusXM's 
revenue rose 12% to $897 million from 
$805 million in first-quarter 2012. Net 
income grew 15% to $124 million from 
$108 million. Adjusted earnings before 
interest, taxes, depreciation and amor- 
tization rose 26% to $262 million from 
$208 million. Free cash flow of $142 

million in the quarter was also a re- 
cord, as was its number of subscribers, 
adding net additions of 453,000 for a 

total of 24.4 million. Self -pay net addi- 
tions, a metric that excludes subscrib- 
ers receiving a trial subscription, were 
304,000, up 9% to a record 19.9 mil- 
lion.... A year after losing one of their 
three founding members, the Beastie 
Boys are ready to tell their story. The 

surviving Beasties, Michael "Mike 
D" Diamond and Adam "King Ad - 
Rock" Horowitz, are penning a book- 
but it won't be a formulaic memoir. The 
pair-who together with the late Adam 

"MCA" Yauch founded the hip -hop 
outfit-have reportedly signed a book 
deal with Random House Publish- 
ing Group's Spiegel & Grau, the im- 
print that published Jay -Z's 2010 book, 

"Decoded." An as -yet -untitled tome is 

planned for a fall 2015 release, accord- 
ing to the New York Times. But the sto- 
rytelling will play to a slightly different 
beat. The Beastie Boys are apparently 

"interested in challenging the form and 
making the book a multidimensional 
experience," Spiegel & Grau publisher 
Julie Grau tells the Times. "There is a 

kaleidoscopic frame of reference, and 
it asks a reader to keep up." The book 
will be edited by hip -hop journalist Sa- 
cho Jenkins. 

$820m Loan amount 
Warner is obtaining 
to pay for the deal 

GOOD 

Works 
Fighting Hunger 

Patrick Sullivan, founder of licensing 
and royalty service provider RightsFlow, 
grew up in a lower -middle-class family 
in the Bronx where a decent meal was 

sometimes difficult to come by. 

"There was no such thing as going 
out to dinner growing up, so we always 

took food very seriously," says Sullivan, 
who is now strategic partner devel- 

opment manager at Google, which 
acquired RightsFlow in 2011. 

Sullivan will speak about his personal 
struggle with hunger and his contribu- 
tions to fighting hunger and poverty 
during the annual WhyHunger Chapin 
Awards Dinner on June 3 at the Light- 
house at Chelsea Piers in New York. 
WhyHunger, an organization that sup- 

ports grass -roots efforts to end hunger 
around the world, 
is honoring Sullivan 
with the award for his 

philanthropic work 
with the group during 
the past 10 years. He 

serves on WhyHun- 
ger's advisory board. 

"Everybody we've 
honored so far has 

done something to 

promote the cause 

of hungry people," 
says WhyHunger 
executive director Bill 
Ayres, who co-found- ! _ 

ed the organization 
in 1975 with late folk singer/songwriter 
Harry Chapin. "We've been at this for a 

long time and some of the best people 
I've ever met are those who are working 
very hard to fight hunger and poverty." 

The dinner will also honor Yoko 
Ono Lennon with the ASCAP Harry 
Chapin Humanitarian Award for her 
work on the Imagine There's No Hun- 
ger campaign. Organized in conjunc- 
tion with Hard Rock International, 
the program has provided more than 
6.8 million meals and agricultural 
training to children in 17 countries 
across the globe. 

"Yoko has been a big part of this, and 

every year she seems to get more in- 
volved," Ayres says, noting that the din- 
ner will also recognize five community - 
based groups with the Harry Chapin 
Self -Reliance Award. 

Tickets and sponsorship opportuni- 
ties for the event are available at Why- 
Hunger.org. -Mitchell Peters 
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RightsFlow's 
Patrick 
Sullivan 
will be 

honored at 

WhyHunger's 
Chapin 
Awards 
dinner. 
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in an 
DIGITAL DOMAIN ALEX PHAM 

It's The Platform, 
Stupid 
Amazon and Microsoft seem unsexy 
contenders in the digital platform 
wars-here's why the music industry 
should pay attention 

... 

icrosoft's imminent unveiling of its new Xbox game console and 
Amazon's planned set -top box may seem far afield for the music 
industry. They're not. 

Here's why. Microsoft and Amazon are going after the same holy 
grail that Apple and Google are pursuing-a universal media platform 

that can form the backbone of everyone's digital entertainment needs. It's a platform 
war that's being fought across devices, software and hardware-even in cars. 

The music industry needs to keep an eye on the bigger picture to ensure placing 
the right bets. Let's evaluate the two players' most recent developments to see how 
music fits into their plans for digital world domination. 

Microsoft: The Redmond, Wash., technology giant will show off a new game con- 
sole on May 21, presumably to hit stores in time for the holiday season. The real 
game -changer, however, is Xbox Live, an online conduit used by 46 million people 
not just for games but also music, radio, video, TV shows, movies and even live 
sports. The amount of time spent playing games on Xbox Live is now eclipsed by 
time spent on other entertainment. 

It's also become a place for commerce. In the most recent estimates available, Mi- 
crosoft has said Xbox Live users spent half a billion dollars on digital entertainment 
in 20ío. Last year, Xbox Live Arcade generated an estimated $290 million in sales, 
according to Forecasting & Analyzing Digital Entertainment. The top -selling title, 

"Minecraft," rang up $97.4 million of that. 
How is this relevant to music? It's another important distribution platform. After 

several failed attempts with brands like Zune, Microsoft has settled on Xbox Live as 
an integrated part of a larger effort to make content consumption frictionless across 
all devices, whether it's on a phone, tablet or TV. 

Amazon: Kindle TV is a similar proposition. The Seattle -based e-tailer is working 
on a gadget that connects to TVs and delivers digital content, according to a report 
by Bloomberg. Amazon's Instant Video service is available on more than 500 devices 

ON THE ROAD RAY WADDELL 

Gibson 
Exits L.A. 
What will the closure of 
the Gibson Amphitheatre 
mean for one of the 
live industry's biggest 
markets? 

, 

including the Xbox 36o, TiVo and Roku. Those video 
streams could just as well be music streams. As reported 
by the Verge, Amazon has approached record labels 
about the possibility of licensing music for a streaming 
service, though nothing has yet come of those talks. 

Amazon's music presence is also well established. 
Its MP3 store accounted for 22% of the music down- 
loads sold last year, according to NPD Group. Through 
promotions, Amazon has been trying to nudge its CD 
customers toward digital downloads-and to access 
those downloads from its cloud service. Once in the 
cloud, content can flow to any connected device, in- 
cluding a Kindle TV. 

"Amazon spent the last to years watching Apple peel 
away their best music customers," Midia Consulting 
analyst Mark Mulligan says. "Amazon desperately 
wants to make digital music work. Of all the platform 
players, Amazon is the most interesting of all for the 
music industry." 

Two factors dampen these developments' potential. 

Stnce the infancy of the live music business, Los 
Angeles has been one of the most competitive 
markets in the world, both from a venue per- 

spective and in terms of promoters seeking to book 
talent into those venues. Similar to how the opening 
of the Barclays Center in Brooklyn changed the face 
of the New York metropolitan market, the dynamic 
of L.A.'s live scene is rapidly evolving, highlighted 
by news that the venerable Gibson Amphitheatre at 
Universal Studios would be shuttered in September 
to make way for a new Harry Potter attraction at the 
theme park (Billboard.biz, April 24). 

In terms of competition, Gibson's demise will only af- 
fect the market in the short term, and for a specific ven- 
ue type. It's true that when Gibson closes its doors, the 
Greek Theatre, booked by Nederlander Concerts, will 

stand alone in Los Angeles as a midsize amphitheater - 
style venue, but the descriptor "amphitheater -style" is 

key. While it has a roof, Gibson began life as an open-air 

I . . . . ." 

The first is the TV may not be the ideal device for mu- 
sic listening, though many are now connected to the 
best audio system in the house. 

Second, music is just one of many types of content 
for Amazon, Microsoft and other platform builders. 

For the music industry, the danger with placing big 
bets on all -in -one entertainment platforms is that 
their interests may one day diverge. "What happens 
when these platforms decide that something else 
will help them better?" Mulligan asks. "Take Apple. 
They're distracted by video, games and other types 
of media that can better show off the capabilities of 
their hardware. Hanging your fortunes on these plat- 
forms can turn out to be a one-night stand rather than 
a long-term relationship." O 

TAKEAWAY: With hundreds of millions of customers" 
credit card details between them, Amazon and 
Microsoft are in a powerful position to rival Apple and 

Google as key digital platforms for the future of music. 

venue booked by the now -defunct Universal Concerts, 
then by House of Blues Concerts, and at one time joint- 
ly by Live Nation and Nederlander Concerts, with Live 
Nation exclusively booking the venue since 2011. 

Gibson's capacity of 6,000 sits squarely in a sweet 
spot for many acts, and a room of its size remains 
competitive in the market. AEG Live, Live Nation and 
Nederlander are all extremely active in this space in 

L.A. and across Southern California. AEG not only 
books the busy Staples Center (18,000 capacity), but 
also the adjacent Nokia Theatre (7,000) and, through 
its subsidiary Goldenvoice, the Shrine Auditorium 
(6,000). Live Nation books the Hollywood Palladium 
(4,000) and the Wiltern (2,30o) and operates large 
House of Blues clubs in Hollywood and Anaheim. 
Nederlander books the Greek (6,182), sixth among 
sheds in 2012, according to Billboard Boxscore, as 
well as the Pantages (2,720). The open shop Holly- 
wood Bowl (18,00o) was fifth. 
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Putting Music 
Upfront 
Music doesn't seem to be 
a priority for many of the 
new shows planned for 
the big TV networks' fall 
season, but there are some 
showcase opportunities 

NBC announced the renewal of "Parenthood" and 
the CW OK'd a third season of "Hart of Dixie" on the 
heels of Fox committingto "Glee"for two more seasons, s 

the only thing that could make song pitchers and publishers happier 
would be ABC signing up for season two of "Nashville." 

Collectively, those four shows are markedly the biggest players in 

network TV when it comes to music, just about the only series left that 
lay out cash and license songs in bulk. Others may pay more here and 
there, but these are the last vestiges of shows that fit the now cliched 
adage "TV is the new radio." 

The Big Four-ABC, CBS, NBC and Fox-roll out their 2013-14 

schedules May 13-15 with the musically significant CW following on 
the 16th. CBS has the fewest holes to fill as 18 of its shows have al- 

ready been renewed; NBC, expected to bring the curtain down on 
its musical experiment "Smash," has the most. (The welcome return 
of "The Sing -Off" is afoot, this time with Mark Burnett producing, 
most likely for a holiday season run.) 

TV is a cyclical business where hit shows beget imitators, and no 
one is looking for another "Glee." Wasn't it just two years ago that 
the pilot season was filled with such elevator pitches as "`Glee' in a 

church" or "`Glee' at a dance academy"? Now the demand is for se- 
rialized programs about cops, families and the metaphysical, shows 
that generally rely only on the music of a composer. 

Within the list of pilots produced for 2013-14-we're talking loo 
shows here-is one that may be a winner for music: ABC's "Venice." 
Yes, it's a soap, but it comes from McG, former producer of "The 
OC," the show that ushered in the "TV is the new radio" business. 
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It's set in Venice, Calif., and has a Montague-Capulet 
theme of rival families, and one has to figure star- 
crossed lovers tooling around a beach town on the DL 

need a quality soundtrack. 
Naturally, that's every music supervisor's dream. An- 

ecdotally, I hear it has been a tough winter/early spring 
for freelance music supes as the early stages of secur- 
ing synchs have largely been handled in-house by the 
producing entities. Advertisers have been shown pilots 
loaded with music that will never make it to air, so it's 
never fair to judge a series' appetite for music from its 

premiere at the upfront sessions in New York. 

A decade ago, summer films bubbled over with fea- 
tured songs and soundtracks, a trend that was taken off 
the boiler five years ago and is now down to room tem- 
perature. Likewise, network TV is feeling the sting of 
low viewership levels that in turn force down the price 
of advertising. Budget cuts in TV are no different from 
those in film-music, the final piece of the puzzle pro- 
vided it's not in a performance sequence, is the easiest 
line item to cut. 

Here's an idea: Take a chance and step back to a time 
when music was of little matter to serial TV. Leaving 
music in-or increasing the number of synchs in a re- 

turning show-might well be a path to distinction this 
fall. With night after night of lawyers, guns and money, 
perhaps a soundtrack could be a difference -maker. O 

TAKEAWAY: Music's role might appear to be limited 
in the upcoming season, but it could also make the 
difference if programmed smartly. 

So while acts still have plenty of options, Nederlander CEO Alex 
Hodges does realize the competitive impact of Gibson leaving 
this specific niche. "The Greek Theatre is open for business," he 
says. "We have a great summer and fall, and great relationships 
with artists and agents, and also more holds already than any year 
I can remember." 

But the L.A. heat isn't limited to the midsize space. With the Staples 
Center and the far less shiny L.A. Sports Arena, the arena sector also is 

highly competitive and getting more so. Madison Square Garden En- 

tertainment's Los Angeles Forum will re-enter the fray not long after 
Gibson leaves, when the iconic venue will reopen, newly renovated by 
MSGE with a capacity in the 17,000 range. By the time Gibson is no 
longer an option, the L.A. market will be more competitive than ever, 
and the deals critically tight and creative for bookers. O 

TAKEAWAY: When venues and promoters compete, agents and art- 
ists usually win. But promoters and venues have to balance the need 

to attract key artists with a restraint on pricing in a market where 
entertainment choices abound 

Chris 
Carmack 
n ABC's 
"Nashville." 

Nashville 
label Curb 
Records has 
filed suit 
against Tim 
McGraw and 
Big Machine 
Records in 

federal court, 
alleging 
copyright 
infringement 
and breach 
of contract. 
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TOPLI N E 

QUESTIONS 

Answered 
Robb McDaniels 

Founder/CEO, 
INgroot'cs/Isolation Network 

What did you wake up thinking this morning? And what 
keeps you up at night? I woke up thinking about new ways to get 

that first sip of coffee to my lips raster. Thinking doesn't really begin 
until that happens. What keeps me up at night is our biggest challenge 
right now: maintaining our company culture while growing at such a 

rapid pace. INgrooves has averaged 70% annual sales growth over the 
past five years and has truly become a global company. It's important 
to try and aim for too°/o buy -in to a shared vision within the company, 
at least at a high level, but that becomes increasingly difficult. We can 

achieve this through constant communication, openness with senior 
management and occasional waterboarding-just kidding. Making 
our employees feel like it is their vision and not ufy vision is the key, 

because it's really not mine an more. We are the sum of our parts- 
our employees, our clients and our retail partners. 

Describe a lesson you learned from failure. I learn the same les- 

son every time I experience failure: Failing gives you the opportunity 
to turn something around and make it right. It's just a pathway with 
a dead end, so you turn around and tied the right path. I -laying the 
desire, tenacity and will to continue until you get it right. 

What will define your career in the coming year? I am thrilled 
by the early returns from our artist services group, I Nresidence. They 
have built a great team of experienced music professionals that are 

providing marketing and promotion services to established artists 
and labels looking for a better, and more fair, all -encompassing dis- 
tribution solution. In this new paradigm, artists don't need to cede 
control or give up the lion's share or their income to get high -quality, 
robust services from their distribution company. 

Who is your most important mentor, and what did you learn 
from him or her? I was extremely lucky to have met (former CBS 
Records president and MCA CEOJ Al 'tyeller about to years ago, and 
he has been a mentor to me and a member of our hoard of directors 
ever since. Al's seen it all in his days, and his perspective is invaluable 
to me. But I really do rely on all the people around me to provide con- 
stant examples of excellence and uniqueness that I can apply to my 
future experiences. I'd like to think everyone has the capability of be- 
ing my mentor in their own way. 

Name a project that you or your company wasn't affiliated 
with that has most impressed you in the past year. I really 
wanted to wort: on Lindsey Stirling's first solo record. She is the dub - 
step classical violinist with immense talent and stage presence. She's 

largely built her tan base on her own, via You Tube and touring, and is 

very hardworking and creative. I love working with artists and labels 
that aren't afraid to push the envelope and connect with their fans in 
new and exciting ways. We really thought we could help her out but 
she proved she didn't need us, and that, actually, is even cooler. 

Name a desert island album. Uz'sAclttungliaby.-Alex Pham 

"Artists don't need to 
cede control to get 
high -quality services 
from their distribution 
company." 
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1 "This is 

the first 
motherboard 
from the 
first server 
our chief 
technology 
officer built 
from parts 
the weekend 
before he 

started." 

2 "LSTN 
headphones 
are made 
of recycled 
wood and 
a donation 
is made 
to hearing 
impaired 
kids with 
each 
purchase." 

3 "This is 
the bottle of 
scotch we 
consumed 
when we hit 
cash flow 
positive. Nuff 
said. 
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Robb 
McDaniels 
photographed 
at INgrooves' 
offices in San 
Francisco. 
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Age: 38 

Favorite breakfast: "I don't 
really eat breakfast. When I 

do, it's Greek yogurt and fruit." 

First job: "I was a golf caddy 
in Connecticut when I was 14. 
I learned that the nicer you are 
to people, the more they will 
pay you." 

Memorable moment: "I 

got to help film an original 
nine -minute film with Spinal 
Tap in 2010. The movie was 
about them going to visit 
Stonehenge at Legoland in 

London, thinking it was the 
real Stonehenge and it turns 
out to be a little Lego model 
of it.' 

Advice for entrepreneurs: 
"Don't think about your idea 
in isolation. Think about the 
network of partners you will 
need, and make sure your idea 
can flourish within a larger 
ecosystem." 
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4 "My office, 51 got to 

the fishbowl, work on 
which is the Spinal 
under the Tap25th- 
Bay Bridge. anniversary 
We're like release 
trolls, only a and meet 
bit smarter." the guys- 

definitely 
took it to 
11." 
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 PREMIOS o:...r 
GIFTING SUITE 

PRESENTED BY 

WELLA 
PROFESSIONALS 

colorcharm 

The official Backstage Suites & Gifting Lounge Presented 

by Wella Professionals Color Charm and produced by The 

BMF Media Group was the place to be during rehearsals for 
the 2013 Billboard Latin Music Awards. Artists, industry 
executives, talent managers, stylists and media were invited 
to unwind, mingle and get pampered at the exclusive three- 
day luxury lounge destination. 

Guests that stopped by the suite included: Emilio Estefan, 
Wilmer Valderrama, Daisy Fuentes, Draco Rosa, Carlos Vives. 

II Volo, Jon Secada, Natti Natasha, Tito El Bambino, Chino y 

Nacho, Ana Barbara and many more, including award winners. 

Guests received gifts and services from the following top 
brands: Wella Professionals Color Charm Braid Bar led by 

celebrity stylist Andy LeCompte; Dockers Alpha Khaki pants 

for men; Carlo Pazolini shoes; Sound Machine headphones 

by Monster; Uno de 50 signature pieces of jewelry; Calvin 

Klein's new fragrance Dark Obsession; Barefoot Wine & 

Bubbly; Herbalife samples; Veet EasyWax Electrical Roll -On 
Kit: Colgate Optic White gifted their "Bolsa de la Alfombra 
Roja" which contains full-size mouthwash, toothpaste and 

toothbrush; Sundek bathing suits; Flywheel memberships; and 

delicious Café Bustelo coffee. 
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Jones 
cuca 1956. 
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GEORGE JONES 
AN ALL AMERICAN GENIUS 

The greatest-and most influential-of all country singers, and something more: 
one of the most extraordinary vocalists in the history of popular music 

BY ROBERT CHRISTGAU 

owhere will George Jones be mourned as soberly, effusively and 

proudly as in Nashville, and this is as it should be. The Texas - 

born singer, who died at 81 in Nashville's Vanderbilt University 
Medical Center on April 26, was more widely admired in coun- 
try music than anyone this side of Hank Williams himself, and 

he was single-minded in his devotion to its idiom and audience. 

He complained like all the old-timers about the muscle-bound 

boom -boom of modern country radio, and in 1999 boycotted a Country Music Assn. 

show that wouldn't let him perform the entirety of his great, late hit "Choices." He 

could be a stubborn cuss, too. But unlike such heroic contemporaries as Willie Nel- 

son, Merle Haggard and the late Johnny Cash, he had no outlaw in him, and on the 

rare occasions when he essayed to a crossover duet, Ray Charles, Keith Richards and 

Elvis Costello crossed over to him. 
No surprise then that as the obituaries piled up and the tributes rolled in, the 

consensus ran to "greatest male vocalist in country music history" (Peter Cooper of 
the Tennessean) or "greatest singer of real country music" (disciple Alan Jackson). 

No surprise either, unfortunately, that the headline at one major site read "Coun- 
try Music Legend Dies at 81," saving the legend's cognomen for the next click. Can 

you imagine Costello, Aretha Franklin or even Nelson or Haggard suffering such 

treatment? Clearly, one consequence of Jones' devotion to country music is that he 

never became a household name anywhere else. So this is the perfect time to jack the 

praise up a notch. Brad Paisley can't be the only one, but his tweet did the job: "My 
friend, the greatest singer of all time, has passed. To those who knew him, our lives 

were full. To those of you who don't, discover him now." 
Maybe Paisley got carried away by grief; maybe he meant to say "country singer." 

It would be willful in any case to posit a rigid hierarchy or chant "He's Na. a." But it 

would also he willful to deny that Jones belongs in the very top rank of a vocal pan- 

theon that straddles boundaries of genre and race, that he exemplifies as well as any- 

one the American idea that truly great s nging is too large of spirit and generous of 
outreach for the precision of pitch and clarity of intonation the European classical 
tradition imposes. And even within that first rank he commands special status. Great 

singers like Williams, Nelson, Billie Holiday, Louis Armstrong and John Lennon de- 

ploy the conversational so cannily that we sometimes forget how strong and capable 

their voices are. But Jones belongs to a smaller cohort: singers whose genius for the 

colloquial is augmented by physical instruments of incalculable and inescapable 

power, flexibility and depth. Franklin. Frank Sinatra. Maybe Ella Fitzgerald. Insert 

your favorite diva here. 

It is said of Jones that he had a voice from the moment the doctor slapped his 

bottom, that as a runty kid busking with his mail-order guitar he could earn more 
money than his alcoholic father could with his aching back. Compare early fast ones 

like "Why Baby Why" or "White Lightning" with the uptempo classics of his heroes 

Williams, Roy Acuff and Lefty Frizzell and you can't miss the sheer size of what he 

brought to bear on those ditties-a resonance of timbre and elasticity of note value 

that registers like a bonus point with every line. On famed ballads like "The Window 
Up Above" and obscure ones like "Mr. Fool," that size is sometimes almost over- 
whelming. Yet note two things about this miracle. One, it wasn't enough-the itty- 
bitty street singer was 24 before he cracked the country chart with "Why Baby Why," 
because he took that long to start singing like George rather than Hank, Roy or Lefty. 

And two, there's never a whiff of showoff there-never a hint that the size he's pack- 

ing makes him better than you. 

Because in country music especially, the heart has more reasons than it knows 
what to do with, now is when I'm supposed to tell you how "soulful" and "heart- 
felt" Jones' music was, how the pain you hear in his voice was always his own-or 
more shrewdly, how he was a Method actor who empathized with the simple human 

tales of love, loss, substance abuse and dang foolishness conveyed in the songs he 

often wrote first and later usually interpreted. Not that there's no truth to this tru- 
ism-generally speaking, most good singers do something of the sort when they're 
on their game. It may well be that the specifics of Jones' life, especially with regard to 
alcohol and cocaine-Jones was a reticent man, and having read one biography, one 

autobiography and a bunch of superb profiles, I still have trouble getting a bead on 

his romantic emotions-enhanced this aspect of his art. It's also likely that his reti- 
cence bespoke an insecurity as inextricable from his biochemistry as his voice was 

from his musculature. But as one of the rare New Yorkers who saw Jones perform in 

three different decades without getting on a plane, I never forget that night in a Long 
Island roadhouse when he forgot the words to "Still Doin' Time" and his guitarist 
fed them to him one line at a time. Was that empathy on the installment plan? Or 
was something else in play-some combination of craft, habit and a physical gift that 
passeth all understanding? 

As with Sinatra, who was nicknamed "the Voice" as a kid yet peaked as the mature 

man of the world during his Capitol years, that gift literally deepened when Jones 

started collaborating with Billy Sherrill at Epic in his 4os. It was Sherrill who encour- 
aged him to explore his low end on elaborate ballads epitomized by what is widely 
considered the greatest of all country records, "He Stopped Loving Her Today"-on 
which the spoken bridge was recorded a year after the sung parts because while 
Jones sang drunk just about every time he hit the stage, he couldn't talk straight when 
under the influence. Jones' life was at its most deranged and tempestuous from the 

time he split with third wife Tammy Wynette in late 1974 until-shored up by the 

superhuman support and saintly patience of his fourth wife, Nancy-he kicked first 

cocaine and then, for the most part, alcohol in 1982 and 1983. Yet somehow Sherrill 
extracted some of Jones' greatest recorded music from between the cracks of that 
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Like Sinatra and Aretha, 
Jones had a voice of 
incalculable and inescapable 
power, flexibility and depth. 

living ruin. And with all credit to how respectfully Tony Brown tended 
Jones at MCA in the'9os, it's his Sherrill productions that stand tallest. 

On what evidence could anyone deny that the struggle every one 
of those songs entailed is audible in the performances? Yet we can 
hear so much else as well. He's become an expert microphone sing- 
er, using it to shade his delivery in a tradition that dates back to Bing 
Crosby. As with most major singers, the phrasing is a wonder, and if 
what sounds witting with Sinatra and instinctual with Franklin seems 
impulsive with Jones, that's in keeping with who we believed him to 
be. A need to not soar hut merely lift toward thoughtful or regret- 
ful reflection overcomes him two or three times a verse. He builds a 

semantic instability closely related to doubt into just how firmly he 
chooses to nail the notes-an instability few voices are built to convey, 
and that never damages the melodies he prizes. Yet for all his techni- 
cal bedazzlement, he always sounds not just country but, in the best 
sense, common. It's not just that he's one of us-it's that he wants to 
be one of us. 

Perhaps that's why, where Sinatra and Franklin inspired acolytes 
who seldom if ever approach their musical impact, Jones is not 
only the greatest of country singers but the most influential. It isn't 
just Jackson-singers as distinct as Paisley, Randy Travis and Garth 
Brooks fruitfully emulate his combination of resonant gravity and un- 
assuming nonchalance even if they never equal it. And for sure that 
common touch is why Jones was an all-American genius. Those who 
never got to know him can thank another product of American ge- 
nius-the miracle of recording technology-that they still can. O 
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COUNTRY'S KING 
From his first Billboard hit in 1955 to his last in 2011, Jones 
defined country music 
BY CHUCK DAUPHIN 

Above: 
George 
Jones and 
Tammy 
Wynette 
in the '60s. 
Left: With 
Billy Sherrill 
in 1998. 

eorge Jones-the singer who defined an era of country music and along the way in- 
fluenced almost every artist in the format who followed-was born Sept. 12,1931, in 
Saratoga, Texas. Music took a hold early, as Jones recalled asking his mother to wake 
him on Saturday nights if he was asleep when Roy Acuff came on WSM's Grand Ole 
Opry broadcast. Before he was even to years old, he was playing his guitar for tips 

on the streets of nearby Beaumont. 
By age 19, Jones-newly married-enlisted with the U.S. Marine Corps. He was stationed in Cali- 

fornia for his entire length of service, and it was after his discharge that his music career really be- 
gan to blossom, signing with Starday Records in 1953. 

His first recording for the label, "Ain't No Money in This Deal," proved prophetic, as the single 
failed to gain any traction. However, by the fall of 1955, he found himself on the charts for the first 
time with "Why Baby Why," which peaked at No. 4 on Billboard's country tally. Ironically, the song 
was also on the charts as a No. 1 duet by Webb Pierce and Red Sovine. As a co -writer on the track, 
Jones definitely loved the distinction of having two recordings of the same song in the top lo. 

"Why Baby Why" became the first of 168 singles to enter the chart for Jones. As the '5os pro- 
gressed, he added more hits to his catalog, with many becoming country classics. "White Light- 
ning" was his first No.1 in 1959, and others fell at the top or rather close-"Tender Years" and "The 
Window Up Above" were two of the biggest. 

Having signed with Mercury in the late '5os, he switched labels again, to United Artists in 1962. 

S 



His debut release, "She Thinks I Still Care," topped the chart for six 

weeks in the summer of 1962, and throughout the '6os, his star con- 
tinued to shine brightly with such hits as "A Girl I Used to Know," 
"You Comb Her Hair" and "The Race Is On." He paired with Melba 

Montgomery in 1963 for the top io "We Must Have Been Out of Our 
Minds," the first of six collaborations between the two to chart. 

Ever restless from a label standpoint, Jones became the flagship 

artist for Musicor Records in 1965. Though the technical aspect of his 

cuts for the label might have left something to be desired, the songs 

were nothing short of first rate-"Walk Through This World With 
Me," "A Good Year for the Roses" and "When the Grass Grows Over 
Me," a No. 2 hit from 1969 that resulted in a song of the year nomina- 
tion from the Country Music Assn. (CMA). 

The year 1969 represented a turning point for Jones. He married 
Tammy Wynette, which eventually paved the way to his leaving Mu- 
sicor for Epic in 1971. The singer's first release for the label was "Take 
Me," a duet with Wynette, which hit No. 9. (The song had hit the top 
lo in 1966 for Jones as a solo single.) For the next two decades, Jones 

would remain on Epic, and along with Billy Sherrill as producer, he 

would cut some of his biggest records. Whether it be solo chart entries 
like "Once You've Had the Best" or duets with Wynette like "We're 
Gonna Hold On," the singer was on a roll. Even though the couple 
divorced in 1975, they still continued to record, with 1976's "Gold- 
en Ring"-the story of a marriage coming together and then falling 
apart-becoming their most recognized hit. 

The divorce from Wynette put Jones into a tailspin. His long battle 
with alcoholism became more evident, and he began using drugs. 

Still, when in the studio, he continued to create songs that live to this 
day. An early 198o recording session with Sherrill prompted him to 
bet his producer $100 that the song they just completed was "too 
morbid" to hit the top. The cut, "I -le Stopped Loving Her Today," not 

only hit No. 1, but also won a Grammy Award for best male country 
vocal performance and single and song of the year from the Academy 
of Country Music, and it was the CMA's song of year in both 198o and 

1981. Twenty-five years after he first hit the charts, Jones was recog- 

nized as male vocalist of the year in 198o by the CMA. 
Whatever his personal struggles, the '8os were arguably his most 

consistently successful decade. He added such classics to his list as 

"Tennessee Whiskey," "If Drinkin' Don't Kill Me (Her Memory Will)" 
and 1989's "I'm a One Woman Man," which became his final solo top 

io record, peaking at No. 5. 

Jones kicked off the '9os with a top io hit with Randy Travis in "A 
Few Ole Country Boys" and became a member of the Country Music 
Hall of Fame in 1992. He reunited with Wynette for One an album on 

MCA Records that also resulted in a successful tour-and in 1999 re- 
leased the top 3o single "Choices," which helped earn him his second 

Grammy. In the woos, Jones continued to record, collaborating with 
Garth Brooks ("Beer Run") and Shooter Jennings ("4th of July") and 

hitting the top 3o both times. His final chart entry was "Country Boy," 

with Aaron Lewis and Charlie Daniels, in 2011. 

All along, Jones continued to tour, with his love of the stage some- 
thing that stayed with him until the end. The singer was scheduled to 
play his final concert in Nashville this November. He told Billboard 
that his final tour was definitely a bittersweet occasion. 

"1 have been blessed to do what I love for all these years and when 
I return to places that I know I will be performing for the last time, it 

makes me a little nostalgic and sad. I will surely miss my fans and the 

good people I have met along this journey." 
Jones is survived by his wife of 3o years, Nancy; his sister, Helen 

Scroggins; and by his children; grandchildren; nieces; and nephews. O 
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THE VOICE OF A LIFETIME, 
AND A LIFETIME IN A VOICE 
George Jones took every setback life threw at him and turned it into music 
BY BRAD PAISLEY 

grew up a huge fan of George Jones. I was familiar with the legends, the hard -luck stories, the accounts of 
missed gigs and drunken riding -mower notoriety. I was mesmerized by his voice, like almost anyone with 
the ability to hear. So I was ecstatic when I got to open shows for him a few times in West Virginia, as a young 
performer. I remember one gig in particular: Aug. 22,1993, in Parkersburg, W.Va. It stands out because it was 
my last show as a resident of that state. Sure enough, the very next day, with ringing in my ears from the night 

before and a tear in my eye as I loaded the trunk, I packed my car and drove to Nashville. 
I had no idea how well I would get to know George and Nancy Jones in the next zo years. We had a mutual 

friend in my soon -to -be road manager, Brent Long, and he told them all about me. They took a teal interest in my 
life, and all but adopted this young, lonely stray puppy. I would go fish at their farm ponds on my days off. When I 

got my first horse, I was still living in a small condo in town (yeah, I know, I'm not good at math) and George said, 
"Son, keep him out here on the farm." So I did. For free. I would be out there riding and look up, and here would 
come that golden voice in a golf cart. Often I would stay for dinner. He and Nancy were beyond generous to young 
crooners like me. 

He was full of insight and perspective. Many of our talks were about country music, about its importance to its 
fans, keeping it alive. "Treat those people right, son, and they'll always be there for you." I got the sense in his later 

years his eye was on the future of this art form-an art 
form he perfected-even as his time on the charts had 
come to a close. 

The strangest thing was, you would start to feel al- 
most normal around him, watching football, eating 
dinner, telling jokes-just another legend in a La -Z - 
Boy recliner. And then I would go see him at the Grand 
Ole Opry or on the road and fans would start crying at 
the sight of him. He would bust into "White Lightning" 
and raise the roof. And then out of nowhere would 
come the words, "He said I'll love you till I ..." and 
suddenly, I'm 12. And I'm back in West Virginia, and 
I'm studying those records, wondering what he's like. 
Or I'm zo again, watching backstage the night before 
I leave home to chase my own dream. Wondering how 

6- 

Clockwise 
from le=t: 

Nancy and 
George Jones 
in 1994; with 
Brad Paisley, 
Bill Anderson 
and Buck 
Owens at the 
CMA Awards 
in 2001; and 
changing tags 
with Merle 
Haggard. 
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he bends that word, how he milks every vowel. Watch- 
ing how he works the mic, thinking, "Just how can one 
man sing that low and that high?" 

Well, here's the thing. Country music is life. And his 
life was a song that went that low and that high. 

Much will be written about the alcohol, the craziness 
or the wild side of the man. That's a "War and Peace" - 
sized book itself. But thankfully, the guy I knew and 
loved was who he became when he beat that. 

He was a case study in extremes, and God-given 
ability-and choices. Good or bad, A or B, forks in the 
road-life is a series of those. Just as Robert Johnson is 

fabled to have gone down to the crossroads to make a 

deal with the devil, George Jones did that every time 
he walked in a bar. And similarly, without such deals, 
would his music have been as rich? 

Man, did he live hard. I swear I can hear the divorces, 
the wrecks, the arrests and the lawn -mower vodka runs 
in every sweeping note he sang. And later you saw the 
twinkle in his eye from beating those demons and run- 
ning off with the musical spoils from such a life. Such 
bitter tragedy is only survivable with an equally formi- 
dable sense of humor. He sang and teased about his 
missed shows. Heck, his license plates read No SHOW. 

He appeared in videos riding John Deere mowers. I got 
to record the goofiest things with him on a few of my 
albums, like "The Kung Pao Buckaroos" with pals Jim- 
my Dickens and Bill Anderson, and the outtakes were 
priceless, self-effacing gold-him teasing Jimmy about 
his height, Bill about his whispering. 

Often he and Nancy were the first to phone when- 
ever I fell on tough times-and good times. My great - 

He sang about 
himself, made fun of 
himself, and gave us 
all a glimpse of what 
is possible. He found 
God. He found Nancy. 
Or they found him. 

est regret is that as my career got more and more suc- 
cessful, f got to see him less and less. I can't tell you 
how many voice -mail messages ended with "George 
misses you. And we love you." I know of a dozen other 
artists with similar stories. He may not have been on 
the country charts in the end, but a lot of us who are 
these days have him to thank. He wondered about his 
legacy a lot, but it's clear to me that it is immeasurably 
important. Our most inspiring singer of all time has an 
equally inspiring story. 

He got knocked down, but he got back up every time. 
He took every setback life threw at him and turned it 

into music. He was loyal to country music, and its fans 
rewarded him with unwavering loyalty as well. He sang 
about himself, made fun of himself and gave us all a 

glimpse of what is possible. He found God. He found 
Nancy. Or they found him. And he was proof that a 

great woman's love can get a man through just about 
anything. He overcame physical injuries, mental an- 
guish and bitter setbacks all to rise again and again 
from the ashes of his disasters like the sweetest -singing 
phoenix to ever live. 

I will never forget him. And George, wherever you 
are, trust me when I say this: Country music will never 
forget you either. We miss you. And we love you. O 

George 
Jones 
On The 
Charts 
From his first chart entry with "Why 
Baby Why" in October 1955 until his final 
appearance on Billboard's Hot Country 
Songs as a featured artist on Aaron Lewis' 
"Country Boy" two years ago, George Jones 
distinguished himself as a peerless force 
with 166 charted songs-Eddy Arnold has 
the second -most with 144. Jones has the 
third -most top ios (78), outpaced only by 
Arnold's 92 and George Strait's 85. Jones' 
top io count includes 13 No. is, among 
those "He Stopped Loving Her Today" 
(198o), which re-enters Hot Country Songs 
at No. 21 (see page 58). Jones was also pres- 
ent and accounted for on the inaugural Top 
Country Albums chart in 1964, placing a 
total of 97 titles on that list including 32 top 
los and a pair of No. is. Released in 1970, 
his best-selling Nielsen SoundScan-era 
album, The Best of George Jones, Vol. 1, has 
sold 2.3 million since May 1991, followed 
by 16 Biggest Hits (1999 release, 1.2 mil- 
lion) and Waits Can Fall (1992, 655,000). 
"He Stopped Loving Her Today" is Jones' 
top -selling digital single with 450,000 
downloads, followed by "Finally Friday" 
(1992,116,000) and "White Lightning" 
(1959,113,000). -Wade Jessen 

Titles are ordered by peak position on the Top Country Albums 
chart. Ties were broken by the number of weeks spent at the peak. 
followed by total weeks on the chart. 

GEORGE JONES' TOP 10 ALBUMS 

RANK TITLE/PEAK YEAR PEAK TOTAL CHART 
POSITION WEEKS 

© I'M A PEOPLE (1966) 1(2 weeks) 20 

© GOLDEN RING (1976) 1(1) 

(With Tammy Wynette) 

28 

© WALK THROUGH THIS 2 (2) 

WORLD WITH ME (1967) 

22 

O STILL 1HE SAME 

OLE ME (1982) 3 (5) 5 

© WE GO TOGETHER (1971) 3 (4) 

(With Tammy Wynette) 

31 

O THE BEST OF 

GEORGE DONES (1964) 

GEORGE JONES' 20 BIGGEST HITS 
017 HOT COUNTRY SONGS 

EAlI( .TITLEJPEAK YEAR 

o 
PEAK TOTAL CHART 
POSITION WEEKS 

TENDER YEARS (1961) 1(7 weeks) 32 

I, 

© SHE THINKS I STILL CARE (1962)1( ) 

o 
o 

with his Mercury deal drawing 

to a close in 1961, Jones left 

on a high note w th "Tender 

Years," the biggest chart 

single of his lengthy career, 

written by boyhood pal and 

frequent co -writer Darrell 

Edwards. 

TENDER TEARS 
BATTLE OF LOVE 

GEORGE 
JONES 

WHITE LIGHTNING (1959) 1(5) 22 

WALK THROUGH THIS 1(2) 22 

WORLD WITH ME (1967) 

O WE'RE GONNA HOLD ON 1(2) 

(1973) (Duet With Tammy Wynette) 

17 

O NEAR YOU (1977) 1(2) 16 

(Duet With Tammy Wynette) 

O HE STOPPED LOVING 1(1) 18 

HER TODAY (1980) 

O 

o 

m 
o 
o 

m 
o 

I ALWAYS GET LUCKY 1(1) 18 

WITH YOU (1983) 

THE GRAND TOUR (1374) 1(1) 

With its jaw -dropping sincerity, 

"The Grand Tour" is often 

cited by fans as Jones' finest 

recorded vocal performance. 

His friend and frequent session 

musician George Richey 

conceived the song, then 

finished writing it with Norro 

Wilson and Carmol Taylor. 

17 ' ( ._ 

' 

STILL DOIN' TIME (1981) 1(1) 17 

GOLDEN RING (1976) 1(1) 15 

YESTERDAY'S WINE (1982) 

(Duet With Merle Haggard) 

THE DOOR (1975) 

SHE'S MY ROCK (1984) 2 (3) 23 

I'LL SHARE MY WORLD 2(2) 18 

WITH YOU (1969) 

WHEN THE GRASS 2 (2) 17 

GROWS OVER ME (1969) 

THE WINDOW UP 2(1) 34 

3(3) 30 ABOVE (1960) 

COWE'RE GONNA 3(2) 

HOLD ON (1974) 

O 

o 
O 

25 

WE FOUND HEAVEN 3(2) 

RIGHT HERE ON EARTH 

AT "4033" (1966) 

22 

THE RACE IS ON (1964) 3 (2) 18 

SINGING WHAT'S IN 

OUR HEARTS (1964) 

(With Melba Montgomery) 

3 (2) 16 

O 
m 

TENNESSEE WHISKEY (1983) 2 (1) 22 

I'M NOT READY YET (1980) 2 (1) 17 

A GOOD YEAR FOR 2 (1) 15 

THE ROSES (1971) 

Among the most enduringly popular of Jones' 

stellar output for Musicor (1965-71), this is the 

singer at his gut -wrenching, emotional best. 

Jones revisited the song, written by Music Row 

veteran Jerry Chesnit, as a duet with Alan 

Jackson for The Bradley Barn Sessions in 1994. 
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Billboard's Latin Music 
Conference focused 
on the new platforms 
helping artists and labels 
navigate a business in 
constant transition 
by JUSTINO ÁGUILA 
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o matter who you talked to at the 24th annual Billboard Latin 
Music Conference, one thing was clear: The rapidly changing 
industry is riding an exciting wave driven by innovative plat- 
forms that are reshaping how music is distributed and sold in 
the Americas and beyond. 

The marketplace will continue to transition, but there are new 
strategic ways to navigate the same old business. 

In conversations with key industry executives and such artists as singer/ 
songwriter Gloria Estefan, Colombian crooner Carlos Vives and panelist Memo 
Ibarra of youthful regional Mexican band Alerta Zero, all pointed to an industry 
still finding consumers hungry for good music but moving to new platforms from 
mobile devices to streaming campaigns to hook them. 

The Billboard Latin Music Awards, aired live on Telemundo (April 25), topped off 
the four -day conference, presented by State Farm in association with Pepsi, at the 
JW Marriott Marquis in Miami. Among the week's most lively discussions were the 
rise of the digital and satellite space, artist partnerships, new business models and 
the thriving regional Mexican genre as seen through the TV landscape. 

During a panel dubbed "Case Study: The Cricket/Muve Solution," experts in the 
field including Skander Goucha, senior VP of digital at Universal Music Latin Enter- 
tainment (UMLE), and Muve music senior VP Jeffrey Toig explored a blueprint for 
reaching the Latin market. Muve is one of the largest on -demand music providers in 

the United States with about 1.5 million paid subscribers, and is only offered on rate 
plans through wireless carrier Cricket, which emphasizes low-cost, prepaid services. 

While the explosion of distribution methods and partnerships is creating a buzz, 
worries remain about a sluggish U.S. economy that is denting the industry. Latin al- 
bum sales were down 9.7% in 2012 to 9.7 million units, according to Nielsen Sound - 

nip 

01, 

tt 

t.. j..... 

Scan-more than double the 4.4% de- 
cline in overall album sales. 

The upside to the tough economy is 

that it has helped spur unconvention- 
al partnerships, pushed new startup 
markets and created fresh pathways 
to distribute music, especially in the 
digital arena. 

During Estefan's conversation with 
Billboard's Leila Cobo, executive di- 
rector of content and programming for 
Latin music and entertainment, the 
entertainer/entrepreneur spoke about 
her use of social media. 

"I tweet something and is different 
articles come out," said Estefan, who 
emphasized that artists need to be more 
proactive than ever in getting their mu- 
sic heard. "Do it because you love it. You 

really need to believe in your writing." 
It also appears that cross-pollination 

is here to stay, with Estefan's most re- 
cent album, Little Miss Havana, which 
was independently released in a deal 
supported through big -box retailer Tar- 
get, bringing her to a new audience, as 
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Number of social interactions 
_forthe Billboard Latin Music 
Awards telecast on Telemundo, 
up 70% (see story, page 42). 

1.2 
MILLION 

well as a faithful one. Her next album of 
standards will be released through Sony. 

During the "Viva for Vevo" panel, 
UMLE executive VP of brand partner- 
ships and digital Gustavo Lopez and 
Vevo senior VP of music programming 
for talent and content operations Doug 
McVehil discussed the industry's new- 
est venture into tailored music market- 
ing that could be a boost for Latin music. 
Vevo offers curated music video content 
within YouTuhe, but also has its own 
platform online, mobile apps and Web - 

connected TV devices like Roku. 
In total, 2o% of Vevo's audience is 

Latino and 25% of the artists viewed 
are termed "Latin artists," McVehil said. 

Vevo TV is also set to offer blocks of pro- 
gramming devoted to a variety of genres, 

including Latin, in order for the consum- 
er to have a more TV -like experience. 

"Music is really one of the only things 
interwoven into every part of culture 
and our lives," McVehil said. "We want 
to highlight those connections between 
music and the rest of our lifestyles." 
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Left: 
Roberto 
Tapia 
performs at 
the Billboard 
Latin Music 
Awards. 

1 Chino & 
Nacho were 
among the 
winners at 
the Billboard 
Latin Music 
Awards. 

2 From left: 
Sony Music 
Latin's Nir 
Seroussi, 
showcase 
act Band 
of Bitches 
(in masks), 
Kat Dahlia, 
BMI's Delia 
Orjuela and 
peermusic's 
Ralph Peer 
II at the BMI/ 
peermusic/ 
Sony Music 
Latin 
Billboard 
Showcase. 

6 Winner 
Michel 
Teló at the 
Billboard 
Latin Music 
Awards. 
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3 Natti 
Natasha 
beams at 

the awards. 
She won a - 
song of the 
year, vocal 
event for her 
feature on 5 
Don Omar's 
"Dusty Love." 

4 Brothers 
Sergio and 
Francisco 
Gomez of 
Akwid on the 
red carpet. 

5 Red 

hot! TV 
-' r 

rF personality 
Melissa 
Barrera. 
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7 Panelists Common with 
for "One for Goal,' Billboard's 
All: How from left: Leila 
Univision Univision Cobo and 
Is Aligning Radio's Billboard 
Its Multiple Jose Valle Group 
Platforms and Evan president 
Towards a Harrison John Amato. 
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5 New Artists 
To Watch 
Standouts from the 
40 -plus acts that 
performed at the 
Billboard Latin Music 
Conference showcases 

Band Of Bitches 
Their bio claims that they're aliens, though 
under their latex hoods are members of 
Plastilina Mosh and other Latin alterna- 
tive hands. BOB brought the fusion -fueled 
energy of Northern Mexico-mixing rock, 
hip -hop and regional Mexican rhythms- 
to the stage of the BMI/peermusic/Sony 
showcase at Grand Central. 

Mariana Vega 
The Venezuelan -born singer/songwriter 
proved her place among the new wave of 
female Latin artists with a personal ap- 
proach to pop, previewing her upcoming 
third album, produced by Cachorro Lopez, 
at the ASCAP showcase at Yuca Lounge. 

Kat Dahlia 
Signed to Vested in Culture, Sylvia 
Rhone's new label, Cuban -American 
Dahlia sings and raps a sultry mix of blues, 
R&B and reggae with sharply honed lyrics 
and a smattering of Spanish. She's prepar- 
ing for the release of her debut album as 

her single "Gangsta" rises on Billboard's 
Rhythmic chart. 

Viajero 
Nicaraguan -born Viajero (Voyager) 
blends a wealth of influences from many 
countries to give credence to his artistic 
name. Lyrical songs with the right edge 
and intricate arrangements make this a 

debut to listen for. 

Ale Ortega 
The soulful Argentine singer/songwriter 
flew in from his hometown of Mendoza to 
perform his romantic pop songs at the Ca- 
poraso showcase. Ortega also performed 
a new duet-to be used in an upcoming 
soap opera-alongside Lena at the ASCAP 
showcase. -Justino Águila, Judy Cantor - 
Navas O' Leila Cobo 

2 2 

3 America 
Sierra 
serenades 
the crowd at 

the Billboard 
Bash. 

4 Top Stop 
act 5 Solz 
(in the back 
row) with 
Jonathan 
Moly 
(bottom left) 
and Leslie 
Grace. 

5 From 
left: Pianist 
Arthur 
Hanlon and 
Rio Roma's 
José Luis 
and Raúl 
Ortega at 

BM l's "How 
I Wrote That 
Song" panel. 
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1 UMLE 
senior VP 

Skander 
Goucha 
(left) and 
Muve Music 
senior VP 
Jeffrey 
Toig rock 
with Fender 
guitars at 
the Billboard 
Latin Music 
Conference. 

2 From left: 
ASCAP's 
Jorge 
Fernando 
Rodriguez 
and Ana 
Rosa 
Santiago; 
ASCAP Latin 
Showcase 
artists 
Debi Nova, 
Mariana 
Vega, Kany 
Garcia and 
Lena: and 
ASCAP's 
Alexandra 
Lioutikoff 
and Karl 
Avanzini at 

the ASCAP 
Latin 
Showcase. 
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GLORIA ESTEFAN 

The icon talks 
standards, 
marriage and 
diving into the 
mainstream 

Perhaps no female Latin 
act has managed to stay as 
relevant through the years- 
and in two languages, no 
less-than Gloria Estefan. 
The original crossover diva 
made her first appearance 
at the Billboard Latin Music 
Conference for a Star Q&A 
with Billboard executive 
director of content and 
programming for Latin music 
and entertainment Leila Cobo. 

On her standards album, due 
out this fall on Sony: "All my 
life I've loved standards. I grew 
up listening to Johnny Mathis, 
Javier Solis. I chose songs that 
were very special to me, like 
'El Dia Que Me Quieras,' which 
was Emilio's and my wedding 
song. It was the first song we 
danced to as husband and 
wife, and I got the big honor 
to write it in English. It's never 
been done. And I think it's 
going to make a killer wedding 
song." 

On being managed by her 
husband: "People who say 
that's a terrible idea are right. 
But not in my case. It is not 
an easy thing to do. [But] we 
balance each other out. We've 
never had a disagreement 
about music or business or 
values and priorities, which 
have always been our families. 
There are no egos involved, 
and this is a big clue to the 
success of our marriage." 

On getting into the 
mainstream market: "There 
is no formula. If you're thinking 
about that, you're already 
doing something that's not 
right. You shouldn't make your 
music to appeal to something 
that's happening. If it's 
happening, you're already too 
late." 
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Winners' Circle 
The third annual Billboard Latin Music Marketing Awards-the only 
music and marketing honors in the industry-showcased multitiered 
campaigns that were heavy on social interaction and experiential plat- 
forms. Long gone are the days of simply using a face or a song to pro- 
mote a brand-today ambitious programs promote fan participation 
and reinvent the artist and musical experience. The winners were voted 

upon by a panel of judges that included Billboard editors and members 

of the Assn. of Hispanic Advertising Agencies. 

1 Best Online/ 
Social Campaign 
BRAND SBS Radio 

Network Agency SBS Campaign 

Live Chat Series Artists various 
Label various 
SBS launched its radio network's 
live chat series on March zz, 2012. 

Combining radio and digital push- 

es, the chats succeed in promoting 
artists and driving traffic to SBS 

stations and sponsors while build- 
ing up databases. 

3 
Best Tour 
Sponsorship 
Brand Netio Wireless 

Agency Cardenas Marketing 
Network Campaign Netio 
Wireless Presents the Gigant3s 
tour Artists Marc Anthony, 
Chayanne, Marco Antonio Solís 
Labels Sony, Universal Music Latin 
Entertainnle it 
Neuo Wireless timed its U.S. His- 

panic launch with the Gigantas tour, 

featuring three of Latin music's big- 

gest stars. CMN teamed with ad 

agency Marca to execute the cam- 

paign, including on -site activations. 

,f. i 

2 
Best TV 
Campaign 
Brand Coca-Cola 

Campaign Coca-Cola Olympics 
Artist Belanova Label Universal 
Mexican pop trio Belanova 

was selected to record the Spanish - 

language version of Coca-Cola's 
song for the summer Olympics. The 

choice of artist was key. "We've giv- 
en the Latin-American campaign a 

far more `Latin' identity, adding a 

different beat," Coke brand man- 
ager Nadine Dwek said. 

4 Campaign Of 
The Year 
Brand MasterCard Mexico 

Agency EMI Mexico Campaign 
Priceless Music Artists various 
Label EMI Mexico 
This year -long program exempli- 
fied the creative ways brands in 
other countries are tapping into 
Latin talent. Although the cam- 
paign featured much of EMI's 
roster, it still tailored fans' experi- 
ence to each act. 
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Pran B rocks 
the Billboard 
Bash. 

2 

.1 

4UMLE's 
Gustavo 
Lopez, with 
if ram left) 
Geraldine 
Coope. 
Virginia 
Pereir and 
Dan Austin, 
who all 
work for 
MasterCard. 
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Bash A Smash 
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1 All smiles: 
SBS' Andrew 
Polski. 

Universal Music Latin Entertainment 
wins big at the Billboard Bash 
The Billboard Bash, celebrating the albums, imprints, publishers and 

producers of the year, took place at the Cameo Nightclub in Miami 
and featured performances by Billboard Latin Music Awards finalists 
America Sierra, Akwid and reggaetón acts Plan B and Grupo Treo. 

It was also a night to highlight such emerging acts as Almas Band 

from Puerto Rico, Banda la Leyenda and Banda Yurirense from Mexi- 
co, U.S.-based pop artist Sophi and Viajero from Nicaragua. 

Universal Music Latin Entertainment swept with seven awards, 

including Latin airplay label and top Latin albums label of the year. 

UMLE posted 47 top ios, which included 13 No. is on Top Latin Al- 
bums. In addition, UMLE imprint Machete won the Latin rhythm air- 
play and Latin rhythm albums label of the year awards, while regional 
Mexican imprint Disa won Latin airplay imprint and regional Mexican 
airplay imprint, and Fonovisa won regional Mexican albums and top 
Latin albums imprint. 

Sony Music Latin took home five awards, including Latin pop air- 
play album and imprint. The label had 14 top ios on Hot Latin Songs 

and seven No. is. Indie Top Stop Music won for tropical songs air- 
play imprint. 

Once again, Fernando Camacho Tirado won producer of the year, 

and his father, René Camacho, picked up the award. Espinoza Paz 

took home songwriter of the year. 

EMI Music was named publishing corporation of the year, while 
publisher of the year went to ARPA Musical (BM I). -Justino Águila 

("StateFarm. billboard 
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2 Coca-Colá s 

Ted Ketterer 
(left) and 
Universal 
Music Latin 
America's 
Angel 
Kaminsky. 

3 Marca 
Miami's 
Stacy Pagén 
and Cardenas 
Marketing 
Network's 
Erik 
Bankston. 

/ i 

Above: 
Billboard's 
Leila Cobo 
and ARPA 
Musical's 
Pepe Garza. 
receiving the 
award for 
publisher of 

the year. 
Left: 
Universal 
Music Latina/ 
Machete's 
Luis Estrada 
accepts his 
company's 
award. 

MAY 11, 2013 I WWW.BILLBOARD.BIZ Q 



bilk 

1 

2 

\ 

01-9.i 

,Wah 

c -n .- 

billboa. 3 

biT o- , , ° Farn ' 

F 

A i 

t ., . + 
L 4y l . r°' 

2 

r, . 
J. 

1 

2 Colombian 3 Official 4 NPR 5"Liquid 
star Carlos health director/ Songs' 
Vives and sponsor executive panelists 
Billboard Herbalife producer SGAE 
sponsorship kept Anya president 
manager attendees Grundmann Anton 
Cebele hydrated wasa Reixa. 
Marquez. throughout speaker singer/ 
Vives' album the week. at the songwriter 
Corazon From left: "Alternative Jorge 
Profundo, Herbalife's Waves" Drexler and 
released the Marco panel, Wake App 
day of his Gonzales. featuring key CEO Jacobo 
Star Q&A at Herbalife executives Bergareche 
the Billboard distributor from major at the 
Latin Music Ivonne music conference. 
Conference, Ramirez, platforms. 
debuted at Billboard's 
No. 1 on the Leila 
Top Latin Cobo and 
Albums Herbalife 
chart. distributor 

Alcides 
Mehia. 

4 

It - 

iNi 
._ 

, 

11 

si btit : rd 

-4-7 5 1 

l 

1 Carla 
Morrison, 
América 
Sierra, Olga 
Tañón and 
Kany Garcia 
(seated, from 
left) get all 
dolled up 
by the TNT 
glam squad 
backstage 
at the 2013 
Billboard 
Latin Music 
Conference. 
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EMILIO ROMANO 

The Telemundo 
leader weighs in 
on the Hispanic 
market, frenemies 
and more 

Since taking over as president 
of Telemundo a little more than 
a year ago, Emilio Romano 
(above right) has already put 
his imprint on the network and 
its bilingual channel, mun2, as 
well as on Telemundo digital 
media. The new Telemundo is 
highly sensitive to the changing 
U.S. Latin demographic 
and increasingly interested 
in music, as evidenced by 
multiple new Telemundo 
ventures. They include "La 
Voz Kids," a partnership with 
Warner Music Latin America 
to develop new musical talent; 
the rise of music-themed 
programming on mun2; and 
the increasing use of Latin 
acts within original Telemundo 
productions. Some thoughts 
from Romano during his 
business Q&A with Billboard 
editorial director Bill Werde 
(above left). 

On the challenges of 
entertaining today's Hispanic 
market: "The Hispanic market 
is actually two markets: 
English -language and 
Spanish -language Hispanics. 
We're obsessively focused 
on the Spanish -dominant 
half. That market is growing 
less vigorously than English - 
language Hispanics, but the 
problem people are having with 
that half is that they're difficult 
to entertain as 'Latins,' since 
they like their entertainment in 
English like everyone else." 

On healthy competition: 
"We welcome stars from 
other companies. Things like 
the Billboard Latin Music 
Awards are bigger than just 
Telemundo. 'Frenemies' are 
becoming more mainstream. 
The old passionate enemy style 
is becoming a little outdated." 

On music's place in 
telenovelas: "I don't want to 
musicalize telenovelas; I want 
music to drive novelas." 
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Q: What Can A 
Brand Do For Me? 
A: Drive hits, artist development, more 

Pepsi 
The beverage giant has partnered with up-and-coming DJ trio 3BalIMTY 
to spread the gospel in the U.S. Latin and Latin-American market. Pepsi's 

desire to reach a young Latin market also compelled it to partner with Uni- 
versal Music Latin Entertainment to develop new talent. 

Fender 
The venerable brand is working to expand its presence in the Latin market 
through a growing roster of major Latin names, including Maná guitarist 
Sergio Valhi]. The brand is looking to "establish a real and meaningful con- 

nection" with its artists, Fender senior VP of global manufacturing Sergio 

Villanueva said. 

Zumba 
The No. 1 and No. 2 tracks on Billboard's Latin Airplay chart this week 

are Don Omar's "Zumba" and Daddy Yankee's "Limbo," songs written 
expressly for Zumba Fitness. The fitness company has become a valuable 
promotional partner. "We want to be a resource for the music industry 
and elevate Latin music around the world," CEO Alberto Perlman said. 

4Zumba 
Fitness co- 
founder/ 
chief creative 
officer 
Beto Perez 
shows off his 
moves. 

5 

Guggenheim 
Digital 
Media 
CEO Ross 
Levinsohn 
(right) talks 
digital 
matters with 
Universal 
Music Latin 
America 
& Iberian 
Peninsula 
CEO Jesus 
Lopez at the 
Samsung 
Galaxy 
Thought - 
Leadership 
breakfast. 

6 Billboard's 
Leila Cobo 
shows off 
her new 

Samsung 
Galaxy Note 
2 to Maná 
guitarist 
Sergio 
Vallin. 

8 
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3 Barefoot 
Wine& 
Bubbly 
field brand 
manager 
Shae 
Wilson (left) 
with singer 
Natalia 
Jimenez at 

Billboard's 
Most 
Influentia 
Women in 

Latin Music 
Luncheon. 
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7 The 
Billboard 
Latin Music 
Conference 
sold out its 
2013 Miami 
edition. 
Attendees 
relax in the 
State Farn 
lounge. 

8 Backstage 
at the "Wf-at 
the Heck 
Is the New 
Business 
Model" 
panel. From 
left: RM 
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Entertain rent 
Group's Bruno 
Del Granado, 
Pepsi's Javier 
Farfan. Marca 
Colombias 
Claudia 
Hoyos, Sony 
Music's 
Ruben 
Leyva, Te-ra 
Networks 
USA's 
Fernando 
Rodriguez, 
Goya Foo is' 
Rafael 
Toro and 
Telemunco's 
Peter Blacker. 
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1 Buchanan's 
scotch flowed 
at the Más y 

Más opening - 
night 
showcase. 

2 Pepsi and 
DJ collective 
3BalIMTY 
spoke of their 
new alliance. 
From left: 
3BaIIMTY's 
DJ Otto. 
Pepsi director 
of brand 
engagement/ 
multicultural 
Carlos 
Saavedra 
and 
30aIIMTV's 
DJ Sheeqo 
Beat and DJ 

Erick Rincón. 

Natalie 
Cole (left) 
receives the 

tf, Desi Arnaz 
Premio 
Pionero 
Award from 
Lude Arnaz 
at the Latin 
Songwriters 
Hall of Fame. 
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Music industry greats gather to honor Frank Barsalona, 
the legendary agent who built the modern-day 

touring business from the ground up 
BY RAY WADDELL 

SOME OF THE MOST INFLUENTIAL players in the history of 
the touring industry filled Irving Plaza in New York on April 25 to 
pay tribute to pioneering agent Frank Barsalona, who died last November. 

"Remembering Frank" lived up to its billing of "an evening of great conversa- 
tion and stories," as a long list of live music industry greats regaled those in at- 

, tendance with stories about Barsalona, whose Premier Talent Agency was far 
and away the most dominant rock music agency in the world in the '7os and 

'8os. Among those offering up stories on Barsalona were music journalist Dave 
Marsh, famed Philadelphia promoter Larry Magid, U2 manager Paul McGuin- 
ness, Creative Artists Agency managing partner Rob Light, British manager 
Peter Rudge, legendary New York promoter Ron Delsener, Canadian promot- 
er Donald K. Donald, Joel Peresman of the Rock and Roll Hall of Fame, Boston 
promoter Don Law, Bono and Pete Townshend (via video) and, receiving the 

"When Frank passed away back in November, we knew we weren't going to 
have a traditional funeral for him. That would be too dark, and that wasn't 
Frank. His wasn't a life to mourn, it was a life to celebrate. So we thought we'd 
do what he would've loved the most. We'd gather old friends, we'd eat a little 
Italian food, and we'd tell Frank stories. We're about to celebrate in his house of 
worship, a rock club. For me, he wasn't Frank the visionary, Frank the industry 
legend, he was Dad. Frank lived a nontraditional life, and I grew up in a non- 
traditional household. There was no bedtime, there was no curfew, there was 
no limit on how loud the music could be played, because it was Frank and June 
who were up late, it was they who kept me out late, and it was them who played 
the music the loudest. And school? Who needs it?" -Nicole Barsalona 

"What Frank Barsalona did for our 
business was incredible; he actually 
made our business. He was the 
adult in my life. He just had this big 
sandbox for all us kids to play in." 

-Larry Magid, founder, Electric Factory Concerts 

"Frank was the Pete Rozelle of the concert business. He was the first one that 
set up some parameters. We didn't have a signed contract for options [with an 
artist]. The fact is, you helped break the act and made a real difference or you 
were out." -Don Law, Live Nation Boston 

1 

2 

best reception of all, Barsalona's wife, June, and daughter Nicole. 
The room was packed with legends, among them E Street Band gui- 

tarist Steven Van Zandt, Team Springsteen players Barry Bell and Barbara 
Carr, and a wealth of promoters, signifying Barsalona's influence in bringing 
order and legitimacy to that sector. Promoters in the house included Seth Hur- 
witz (I.M.P.), Gregg Perloff (Another Planet), Mike and Jules Belkin (Belkin 
Productions), Danny Zelisko (DZP), John Scher (Metropolitan Talent), Debra 
Rathwell (AEG Live) and leading Japanese promoter Seijiro Udo of Udo Art- 
ists. Among the agents were Shelly Schultz (SRS Global Artists), Wayne Forte 
(Entourage) and Steve Martin (the Agency Group). Musicians in attendance 
included Felix Cavaliere, Garland Jeffreys, Billy Squier, Ian McDonald, Peter 
Noone, David Johannsen and Livingston Taylor, along with such managers as 
Jack Rovner (Vector) and Randy Hoffman (Hoffman Entertainment). 

3 
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1 Two of rock's most influential managers, 
U2's Paul McGuinness (left) and Jon Landau 
for Bruce Springsteen, had huge success with 
Barsalona's Premier Talent. Above: a Barsalona- 
emblazoned golf ball. 

2 Noted music journalist Dave Marsh, one of 
the evening's hosts, was mentored in the music 
business by Barsalona. 

3 Barsalona brought Peter Noone and Herman's 
Hermits to the United States (and The Ed 

Sullivan Show'). Noone reciprocated by taking 
such acts as the Who, the Animals, Jimi Hendrix 
and Led Zeppelin on subsequent trips. 

4 Leading Japanese promoter Seijiro Udo, who 
broke many Premier acts in Japan, made the trip 
to pay tribute to Barsalona. 

4 
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5 5 "To me, he was Dad." Frank 

Barsalona's daughter, Nicole, 
was an eloquent host for the 
memorial. 
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"The two most special people 
in Frank's life-and I don't think 
that there's a single person in 
this audience who knew him well 
enough to show up tonight who 
didn't know this-were his wife, 
June Barsalona, and the person 
who changed his life the way he 
changed some of our lives, his 
daughter Nicole." -Dave Marsh 

"1 When U2 first went to America, my father] said, `This is a very, 
very dangerous business; particularly watch out for the Italians. 
They do stuff you don't want to know about.' I said, `What do you 
mean?' and he said, `They'll hug you.' He was right. A lot of people 
in this room have been hugged by Frank Barsalona. We have been 
Barsalona'd. And if you're Irish, and a little macho, it's just a bit 
off-putting, having only ever had a handshake from your father, to 
have Frank kiss you all over ... ¡Uz has] never been ripped off, and 
our experience in the music business has been a very dignified 
relationship in the United States. People looked after us very, very 
well. Frank Barsalona was our bodyguard." -Bono 

"Frank was special. June, you were special. Your meatloaf is as impor- 
tant to me as the Who selling out Madison Square Garden." 
-Peter Rudge, who brought such acts as the Who and 
Lynyrd Skynyrd to Premier 

10 
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6 From left: Nicole Barsalona, 
Steven and Maureen Van 

Zant, and June Barsalona. 

7 Fierce concert -promotion 
competitors Ron Delsener of 

Live Nation New York (left) and 
John Scher united to honor 
Barsalona. Scher assured 
Delsener that he would never 
have crossed the Hudson River 

without 3arsalona's blessing. 

8 Creative Artists Agency 
managing partner Rob Light 
(left), shown here with Vector 
Management's Jack Rovner, 
says Barsalona redefined the 
role of the agent. 

, ti , 

9 Billboard's Ray Waddell (left) 
and Thom Duffy flank industry 7 
consultant Michele Anthony, 
chairwoman of the Globa. 
Citizens Ticket Initiative. 

10 Legendary Philadelphia 
promoter Larry Magid. 
pictured with wife Mickey, 
played in Barsalona's sandbox. 

11 Live Nation New York's Ron 
Delsener (left) with Jimmy 
"Mr. Connecticut" Koplik, 
president of Live Nation 
Connec:icut. 

9 

s\ 

" r. 

J 

a 

I 

J 

A 

"Frank was a visionary. In the '6os, even after everything with the 
Beatles and what happened in rock'n'roll, it was still the second- 
class citizen at every agency. Frank understood one thing: Rock 
music was what he believed in, and rock music was the future. He 

created Premier around that concept. Frank wasn't interested in 

being a movie agent, a Broadway agent. He was interested in rock 
bands, people making rock music and what he could bring to that 
party. And he brought everything to it. After I moved from being a 

journalist and demoted myself to becoming a record producer and 
an artist manager, I needed to become more knowledgeable in the 
business. One night at a Who show at the Fillmore East in the early 

'7os, we were there, and I said, `Frank, this sounds like shit-the 
sound is terrible.' He said, 'Look around, show me where the empty 
seats are.' I said, `Frank, there aren't any.' He said, `That's what it's 
all about-why don't you keep that in mind along with all your rock 
critic thing.' There is one agent in the Rock and Roll Hall of Fame 
now, and as far as I can see, he will be the only agent ever in the 
Rock and Roll Hall of Fame: Frank Barsalona." 

-Jon Landau, Jon Landau Management 

"I was the smuggler of his 
Cuban cigars. It ensured me 
enough cities in Canada to 
promote that I was able to 
afford to come to New York and 
enjoy Frank for many years." 

-Donald Tarlton, Donald K. Donald Presents 

"Frank loved to collect. Look around you at one another. The miracle 
of Frank Barsalona is he collected all of us." -Livingston Taylor 
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Kenny Chesney 

For his 14th album, the top touring artist 
in country music history bucked the 
system and assembled something closer 
to diary entries than stadium singalongs 
By Ray Waddell 

n this sunny day in Sony 

Music's Nashville offices, 
Kenny Chesney is hand- 
ed a printout of his chart 
history on Billboard's 
Hot Country Songs tally, 
which boasts 45 top 10s 
and 1,169 chart weeks- 
and counting. "I've 

never seen this," he says, shaking his head. "Man, I had 

a mullet when `Whatever It Takes' came out din 19941. 

Are you kidding me? This shows a journey. It shows a 

dream. It shows a lot of changes, emotionally, person- 
ally. All the people I sang with-Dave Matthews, Grace 
Potter, the Wailers, George Jones, Jimmy Buffett, Kid 
Rock, Willie Nelson, Joe Walsh. I've been very blessed." 

Who knows how many songs from Chesney's new 
album, Life on a Rock, will join the 7o charted titles 
he has already amassed? Leadoff single "Pirate Flag" 
is already among them. That's one of the album's 

stadium -ready party songs, but it's the more subtle, 
reflective tracks like "Marley," "Must Be Something 
I Missed" and "Happy on the Hey Now (A Song for 
Kristi)" that wield the most power on the new release. 

The album's title references Chesney's off -the -grid 
retreat in the Virgin Islands, where the top touring artist 
in country music history-and a creative entrepreneur 
known for planning projects years in advance-leads 
what amounts to an alternative existence amid the sun 

and sand. He's frequently evoked island themes in his 

work, but never as often as on his 14th album, surely 
the most personal work he's ever done. 

Sony Music Nashville chairman/CEO Gary Overton 
believes the intimate nature of the record-released 
less than a year after Welcome to the Fishbowl-will 
appeal to fans. "This is a collection of songs that was 

never intended to be an album," Overton says. "They 
were diary entries during a very special time and place 
in Kenny's life. This one's not just about the party, but 
who he likes to spend his time with, and where, and 

what in life lie likes to celebrate." 
If these songs, which date back to 2006, were never 

written with an album in mind, they still become a 

cohesive body of work. "This record is about how life 
just moves you along, whether you realize it or not," 
Chesney says. 

"I wrote a lot of these songs without music. Just wrote 
the lyrics down and tried to take moments from my life 
and my friends' lives and tried to give them a pulse." 
Billboard talked about all of this and more in one of 
Chesney's most candid interviews. 

Why do a new record so closely on the heels of 
Welcome to the Fishbowl? 
We get caught up in the way we do business: "It's 
been 18 months since the last one. It's time to get 
all the players together and go make another record 
that's supposed to be better than the last one." It's 

the cycle we all live in. It doesn't leave a lot of room 
for authentic, "over time" creativity. That's what I 

love about this record. I wrote the first song in 2006 
and I wrote the last song last year. That's the reason 
a lot of the songs are so different, because almost all 
of them are from moments that would have been 
easy to let evaporate. 

What was the reaction from those you work 
with to the style of Life on a Rock? 
The nature of our business is to keep feeding the mon- 
ster. But that doesn't necessarily mean every song has 

to have a lot of electric guitars layered in the solos. To 

me, I feel like I'm feeding the monster on this record, 
but I'm feeding it nutrition. 

I went and saw Bruce Springsteen in Pittsburgh with 
just him and a guitar, singing songs he would never 
have sang with the E Street Band, and it was great. 
That's feeding your fans, too. It would have been really 
easy to find some songs and just duplicate what we've 
done, duplicate Hemiigway's Whiskey and Welcome to 
the Fishbowl. Or try. But for me to go out and do what 
I do onstage, for me to inspire anybody, I've got to he 

inspired. So this record came at a good time for me. 

You've progressed artistically on the last several 
records, and I don't know that everyone in this 
business realizes it. 
For the most part people are taking the time to really 
listen, but look, I've told you this before: We're a town 
of followers, and I'm a part of the town. The thing I'm 
proud of is that this album ain't following nobody. I 

mean nobody. 

There's not a pickup truck to be found. 
Not one. And not that I'm not country. This album 
talks about very relatable things, but it's not singing 
about what the town thinks everybody should sing 
about. I need to sing about what's real to me, and I'm 
at the point in my life and career where I think I de- 
serve to do that. 

Several of these songs clock in at more than four 
minutes. It's clear you weren't watching the clock, 
literally or figuratively. 
Not at all. We all have to do radio and single edits on 
everything, even songs you do watch the clock on, but 
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Bottling The Vibe 
Chesney's new Blue Chair Bay Rum launches lifestyle brand 

Kenny Chesney's launch of the Blue Chair 
Bay line of rums in 32 markets this 
month is far more than just putting his 
name on a product. Blue Chair Bay is a 

lifestyle brand extension for the artist in the truest 
sense of the term, with Chesney in effect servicing 
as Blue Chair Bay's chief creative officer, according 
to Mark Montgomery, co-founder of FLO {thinkery}, 
Chesney's partner in launching the brand. 

Blue Chair Bay Rum isn't an endorsement-it's 
Chesney's personal brand, crafted as a distilla- 
tion of his island lifestyle. Simply put, Chesney 
has created his "drink of choice," a premium - 
blended rum, made at one of the oldest, most - 
respected distilleries in the Caribbean. 

Chesney says he "can't do anything halfway," and 
dove head first into the launch of Blue Chair Bay. "I 

didn't want somebody to give me some money and 
say, 'We're going to slap your name on this product 
and we're going to sell it as your rum," he says. "It 
would have been really easy to do that, and it prob- 
ably would have been over by now." 

Blue Chair Bay is the debut project for FLO, 

founded last year as a firm that "builds successful 
businesses for big audiences," according to Mont- 
gomery. Both FLO and Blue Chair Bay are coming 
out of the gate strong. 

"The early indicators are substantially better 
than we expected," Montgomery says. "Everything 
from the reactions at the trade level to what the dis- 
tributors are actually ordering-which is higher than 
we're recommending-to publicly: We've been on 
Facebook eight days and have 23,000 likes." 

These positive indicators speak to Chesney's in- 
vestment, not just financially (he's funding the entire 
venture) but philosophically, Montgomery says. "Ken- 
ny allowed us in far enough to really understand his 
vision, [and] this is us taking his vision and manifest - 

"I've had several 
years of practice. 
I've had a little 
bit of rum here 
and there." 

ing it. And we've built a pretty interesting little organi- 
zation that literally can take a napkin and manifest it 

in a physical product in a compressed timeline." 
Montgomery says the normal industry timeline in 

setting up a liquor brand is about two years. "We did 
it in about 11 months, and that was centered around 
the opportunity presented by the 2013 tour and the 
record, which turned out to be an island record," 
Montgomery says. "It all lined up too nicely not to 
say, 'We need to go like hell to get to the market.'" 

Of course, the rum itself "has been on the beach 
aging in casks for seven or eight years," Montgom- 
ery says. "We just had to figure out where we could 
get our hands on it. The research on this was really 
a bitch, running around on islands looking for dis- 
tilleries and sampling their wares. But, to put it in a 

musical context, it's all about the song, and the song 
in this case is the booze. It is damn good." 

Partner Savvy Drinks has expertise in produc- 
tion, sourcing and distribution, and operating com- 
pany Fishbowl Spirits built an infrastructure from the 
ground up. That includes Ryan Posewitz from Nash- 
ville music business management firm Flood Bum - 
stead McCready & McCarthy as CFO and branding 
activation specialist Sloane Scott from G7 Entertain- 
ment Marketing as chief marketing officer. 

Given his penchant for the island lifestyle and 
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tropical themes, Chesney felt obligated to be 

deeply entrenched in said research. "I have been 
to a Barbados distillery with a mixologist, with a 

hard hat on and glasses and gloves in a room like 
a chemistry lab, 25 yards from where the waves 
crash on the beach in Barbados. It was great," 
Chesney says. "I'm in there thinking, 'How am I go- 
ing to bottle up all the great days I've had, all the 
experiences I have, the feeling, heart, passion, ev- 
erything that goes into the music?' That's the pro- 
cess that went into Blue Chair Bay Rum." 

When it comes to the spirit, Chesney knows of 
what he speaks. "I've had several years of practice, 
sitting on some stretch of sand with a lot of friends. 
I've had a little bit of rum here and there," he under- 
states. "Not only that, I actually took some of my 
friends from the Virgin Islands down to Barbados 
with me, [asking them], 'OK, what do you think?' Be- 
cause these guys are professionals. We did a blind 
test of different flavors of each flavor, different sugar 
content, alcohol content, different spices." 

In creating Blue Chair Bay Rum, Chesney lured 
Mike Booth, one of the world's master rum blenders, 
out of semi -retirement. The results: Blue Chair Bay 
White ("a classic, crystal clear 80 proof rum with a 

delicate aroma of golden sugar and tropical fruits, 
subtle spice and a taste influenced by vanilla, rum 
cake and gentle oak") and two lower -proof rums, 
Blue Chair Bay Coconut and Blue Chair Bay Coco- 
nut Spiced. The latter blend is "my rebellion flavor in 

the rum business," Chesney says with a laugh. 
While Montgomery declined to reveal the finan- 

cial investment required to launch a new liquor 
brand, the industry standard ranges from $2 mil- 
lion on the low end to as much as $13 million -$15 
million on the high end, and one could reasonably 
assume that Blue Chair Bay is on the high end. 

From concept to financial investment, Blue 
Chair Bay is all Chesney. "I don't have anybody else 
investing," he says. "If it fails, it fails and it's my fail- 
ure. If it works, nobody else can have their hands 
in it. I'm competitive, but more importantly, I want 
people to know how authentic it is, and how much 
of my personal time I actually spent in making it." 

Marketing will include a combination of trade 
promotion directed to distributors and inside the 
liquor industry, and an activation strategy around 
the tour, as well as "a lot of what we call on- and off - 
premise activation related to both traditional case - 
sale retailers and bars," Montgomery says. Blue 
Chair Bay Rum will host pre -concert tailgates and 
parties in 18 markets during Chesney's No Shoes 
Nation tour this summer, which will play to more 
than 1 million fans at 42 stops across America. 

These fans are prime customers for Chesney's 
rum, and he feels a responsibility to give them a 

quality spirit. "I have a smart group of people that 
come see us play, and they can smell a rat quickly," 
he says. "If you're not truthful with them on any 
level, music or rum, it's not going to work." -RW 

Kenny 
Chesney 
was 
hands-on 
in the 
development 
of his line of 
rums. 

that's why this felt really good. I didn't edit myself as 

a writer, I didn't edit myself as a storyteller, and when 
Buddy Cannon and I put our production hats on, I 

wanted it to sound as natural as the stories I was tell- 
ing. And I'm really looking forward to being able to 
sing some of these songs. It would be a lot of fun to 
go into a market and do two shows-a Thursday night 
show where we sing "Spread the Love" with the Wail- 
ers or "Coconut Tree" with Willie Nelson, or "Happy 
on the I ley Now," a very personal song to me, those 
type of songs, then go slam a stadium in the same 
market on a Saturday night. 

That's where I'd like to see this go, and those Thurs- 
day shows would he as authentic as the Saturday show. 
I'm glad I'm at that point in my life, where I can release 

"Pirate Flag" and I know what it's for, that it's to feed 
the arena and stadium environment, and then on the 
same record have some poetry to it. 

"Happy on the Hey Now" is a very sad song, and 
clearly very personal. 
Some people are good at math, or good at school, some 
are great at sports. Kristi was good at life, and that's what 
this song is all about. The Hey Now was a boat we all hung 
out on, but there was a lot of life on the boat, and she was 

the centerpiece of it. This song is a simple tribute. 
It was a hard song for me to sing in the studio. She 

defined that circle of friends in the Islands. She de- 
fined a time in my life when it was a lot simpler for me, 
and she was the epitome of living life in the moment. 
I'm telling you, she took life like it was a big lemon 
and squeezed it really hard. 

We all have somebody in our life that dies young, and 
it's hard to figure out why. And no matter how busy you 

are and what you're doing in life, it can stop you in your 
life and change you. You have to let go of someone you 
really care about, and it makes you re-evaluate every- 
thing: the connection with the person you're in a rela- 
tionship with, what you're giving to it, your relationships 
with your family, your friends. That's what Kristi's pass- 

ing did to me. It changed me as a person, as an artist and 
songwriter, the way I walk through the world. 

For the people down there in the Islands who know 
exactly where you're coming from, how do you 
think this album will land? 
Well, it's going to hit a lot of them right in the heart. 
This album was written about my friends there, how 
they walk through the world, what's important to 
them, a lot of wonderful days we all shared together, 
and nights. Some of the nights were very laid-back, 
some nights that were raging. 

A lot of it is incredibly personal, to me and to them. 
But, then again, it has a chance to have a broader ap- 
peal, that people can listen to these stories and some- 
how relate to them. The idea of "life on a rock"-we 
all live life on a rock. Even though a lot of the stories 
took place in an island environment, there's still 
commonalities with life in a small town: Everybody 
knows everybody, there's a huge sense of commu- 
nity, they lean on certain things. 

How is the tour going? 
The connection is just awesome out there. I feel great 
onstage, the band is awesome, we're having more 
fun that we've had in several years. What we've seen 
happen before our eyes, we've had a front -row seat to 
watch the No Shoes Nation being built. I always felt it 
was a little cliché to name your audience, a little self- 
serving, but this felt natural. I'm proud we have a group 
of people that are that passionate. No matter what 
they've got on their feet, they walk through the world 
as if their toes are in the sand. That's the mentality: 
Love music, love life, love combining the two and love 

celebrating that fact. That is the common denominator 
of all of them. You can tell they haven't just heard these 
songs on the radio. They lived them. O 

0 BILLBOARD I MAY 11, 2013 



JAZZ 

Coming 
Home 
After a decade in self-exile, Beth 
Hart makes a stateside comeback 
with two albums and high -profile 
performances 
By Andrew Hampp 

Though she's continued to live in her hometown of 
Los Angeles, Beth Hart hadn't toured or released an 

album of original material in the United States in to 
years until very recently-having worked the better 
part of the last decade in Europe and New Zealand. It 
was a self-imposed disconnect that eventually began 

to bother the 41 -year -old singer/songwriter. 
"There was a long time where I thought I didn't de- 

serve to play in the U.S. It's just such a great country and 

I had the big record company behind me and I blew it," 
Hart says, referring to the period in 2000 where she 

lost her deal with Atlantic after a stint in rehab. "But 
then the weirdest thing happened two -and -a -half 
years ago, where I got angry at myself and said, 'What 
the fuck are you doing? So what, you've screwed up, 

you're human. That's why you need to go give up some 

time and money in Europe, do whatever you got to do 

to make it here. You grew up here. It's ridiculous." 
Hart's now back on her home turf with a pair of new 

projects. The first was Bang Bang Boom Boom, an album 

released overseas last fall that hit stateside in April 
on Mascot Records. The second is Seesaw, her sec- 

ond album of jazz and blues covers with guitarist Joe 

Bonamassa, due May zi on J&R Adventures. 

"Joe and I have very similar tastes and influences 
in music, so it is very easy to be inspired by everything 
he does," Hart says. "I feel like he's a brother from an- 

other mother." 
The influx of new domestic material was preceded 

by Hart's standout performance of Etta James' "I'd 
Rather Go Blind" alongside Jeff Beck at December's 
Kennedy Center Honors tribute to Buddy Guy, where 
she received a standing ovation and, at April's Cross- 
roads Guitar Festival at New York's Madison Square 

Garden, a special invitation from Guy himself to sing 

on his next album. "Just from going to the show, that 
opens up-it's just amazing," Hart says. "Only in the 

States does it seem stuff like that can happen." 
The new albums represent a second chance at an 

even broader following for Hart, who had all the mak- 
ings of a rising singer/songwriter in 1999. Her sopho- 
more album for Atlantic, the pop/rock Sc eamin' for 
My Supper, cracked the upper reaches of Billboard's 
Heatseekers chart on the strength of lead single "L.A. 
Song," a powerful piano ballad and bittersweet ode to 
her hometown that went top five on Adult Contempo- 
rary and reached No. 88 on the Billboard Hot loo. And 
her ferocious live shows earned her rapturous reviews, 
garnering comparisons to everyone from Billie Holiday 
to Janis Joplin, the latter of whom she portrayed in the 

off-Broadway musical "Love, Janis." 

But after spending time in rehab to treat drug and 
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THE BIG NUMBER 

Number of YouTube views of 
the official video for the title 
track of Hart's most recent 
album, Bang Bang Boom Boom. 
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alcohol abuse, and a commercially disappointing al- 

bum with Koch Records in 2003 (Leave the Light On), 

Hart soon found more of a following overseas. New 

Zealand and large parts of Europe started booking 
her for gigs, and her subsequent singles and albums 
would begin to chart in those territories. A deal with 
Mascot Label Group to release albums international- 
ly soon followed in 2007. Her first collaboration with 
Bonamassa, zoo's Don't Explain, helped expand her 
following and paved the way for the genre -spanning 
Bang Bang Boom Boom. Both albums led to Hart play- 
ing and selling out her biggest solo gigs to date, in- 
cluding Paris' 1,70o -capacity Olympia Theater ear- 

lier this year. 
"She keeps expanding her audience through press 

and social media and hopefully by next year she'll he 

double the size of the audience we're at right now," Mas- 

cot North America president Ron Burman says, noting 
that Hart has already booked plans for another album. 
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ARTIST: Beth Hart 

ALBUM: Seesaw (with Joe 

Bonamassa) 

LABEL: J&R Adventures 

MANAGER: David Wolff 

PRODUCER' Kevin Shirley 

PUBLISHER: Jezebel Blues 
(BM I) 

BOOKING AGENT John 
Branigan, William Morris 
Endeavor 

CHART HISTORY: Bang Bang 
Boom Boom (2013). No. 

3 Blues Albums, No. 6 
Heatseekers Albums, 5,000; 
Don't Explain (with Joe 

Bonamassa) (2011), No. 120 
Billboard 200, No. 32 Rock 
Albums, 46,000 

TWITTER. @bethhart 

The foreign buzz and pent-up demand helped Hart 
sell out all nine dates of her U.S. tour in February, two 
months before Bang Bang Boom Boom had been re- 

leased domestically. "We're getting calls from places 

we've never gotten before, hearing stories of people 

flying in from all over the country to see her-that 
doesn't happen very often," says John Branigan, Hart's 
U.S. booking agent at William Morris Endeavor. 

That Hart seems to be achieving her biggest success 

yet is a point of pride for her career -long manager Da- 

vid Wolff, who signed Hart in the mid-'9os when she 

was singing on the streets of California's Santa Monica 

Promenade. "She's fought back from so much adver- 
sity in life and has much to give in her voice and her 

lyrics. We get comments on the website saying, `Thank 
you, Beth, for giving us all hope," Wolff says. "After all 

these years, to find a group of people as passionate and 

willing to take the chances to support this lady as I do is 

very rewarding and complimentary." O 
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MUSIC 
ARTIST: Quadron 

ALBUM. Avalanche 

LABEL: Vested in Culture/ 
Epic 

MANAGERS: Anthony Demby 
and Jenn Sartory, JV/ 
Hu mbleR IOT/Rocketpop 

PRODUCER: Robin Hannibal 

PUBLISHER: self -published 

TWITTER: @quadronmusic 
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Heart And 
Soul 
Quadron's feel -good `Avalanche' 
is leadoff LP for Sylvia Rhone's 
new Vested in Culture imprint 
By Alex Gale 

Danish pop -soul duo Quadron worshipped at the 
altar of Michael Jackson every day while crafting its 
major -label debut, Avalanche-literally. "We record- 
ed at Westlake Studios in Hollywood, which is where 
Michael did Thriller," vocalist Coco O says. 

"Which was amazing," says her bandmate, producer/ 
multi -instrumentalist Robin Hannibal. (The two have a 

habit of finishing each other's thoughts.) "There was a 
little shrine to him with his gold records and memora- 
bilia. It was incredible to be in some of the same rooms 
as him and take in that history." 

The sounds of Jackson and Thriller producer Quin- 
cy Jones are all over Quadron's album, the inaugural 
full-length from Sylvia Rhone's new imprint, Vested 
in Culture, due June 4. The dancefloor pulse of"LFT" 
bears hints of Jackson's similarly named "P.Y.T.," while 
"Neverland" and "Sea Salt" recall the summery breez- 
iness of"I Can't Help It." 

"For Thriller, Mike demoed So songs and chose just 
the very, very best," Hannibal says. "He put so much 
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work into every arrangement, making sure every vo- 
cal take was the best. We try to approach our music 
the same way. We were very disciplined-u hours a 
day, six hours a week, just living in the studio." 

Of course, such a routine-at a high -end space like 
Westlake, no less-is only possible for Quadron be- 
cause of the support of its new label home. "Money 
may not make you happy, but it sure makes things 
easier," Coco says with a laugh. "It's nice to be able to 
actually pay session musicians for their work." 

Filled with luxe string arrangements, sunny synths 
and above all Coco's shimmering, carefully con- 
trolled vocals, the album's a sonic step up from the 
duo's self -titled 2009 debut, released on Los Angeles 
indie Plug Research. The album impressed critics and 
A -list co-signers including Prince and Adele, but sold 
just 8,000 copies in the United States, according to 
Nielsen SoundScan. Those numbers certainly don't 
dim Rhone's long-term hopes for the group. "We're 
committed to Quadron for the future," the veteran 
record executive says. "They're going to be a very im- 
portant act. We're going to take our time and really 
build this record organically-get an honest, authen- 

"They're going to be a very important 
act. We're going to take our time and 
really build this record organically-get 
an honest, authentic fan base and grow 
from there." -SYLVIA RHONE, VESTED IN CULTURE 

tic fan base and grow from there." 
The label is patiently working snappy lead single 

"Hey Love" at triple A and noncommercial radio, 
with an adult top 4o impact date and plans for a pop - 
radio push on the horizon. "There's definitely going 
to be a discovery and education process with Quad - 
ron. We understand it's going to be a long task," says 
Milo Pacheco, VP of marketing and artist develop- 
ment at Epic, Vested in Culture's parent company. 
"But I" Hey Love"J is so strong and so engaging. We 
feel like we're going to be working this song for at 
least six months." 

The label's already landed the album two TV synchs- 
on VHi's "Mob Wives" and ABC's "Grey's Anatomy"- 
and will unveil a series of live -performance videos 
online in coming weeks. An album pre -order, bundled 
with an instant download of Brit -soul -inspired standout 
"My Favorite Star," launches May 7. Avalanche will also 
benefit from Quadron's individual side work: Coco O 
sings solo on "Where the Wind Blows" from the "Great 
Gatsby" soundtrack and guests alongside Erykah Badu 
on Tyler, the Creator's "Treehome95." Hannibal's been 
making waves with his gentler, more intimate produc- 
tion work as half of dream -soul duo lthye, which re- 
leased its debut, Woman, in April. 

Coco and a four -piece band will perform se- 
lect North American and European dates through 
June. Hannibal, who suffers from acute tinnitus 
that makes nightly live gigs unbearable, will stay in 
Quadron's adopted hometown of L.A. "Every time 
I'm in the same city I always see Coco perform," he 
says. "It's a great experience. I feel something when 
I hear her voice. It's like listening to the song for the 
first time again." O 

VARIOUS CRUELTIES 
Jewelry retailer Zales has 
become an unlikely launch 
pad for rock songs, with 
recent ads featuring tracks 
from Alabama Shakes and 
the Black Keys. Unsigned 
British mod rockers Various 
Cruelties became the latest 
benefactors in late 2012 when 
their song `If It Wasn't for 
You" was selected for Zales' 
holiday campaign. Originally 
intended to run through Val- 
entine's Day, it has been twice 
extended due to the song's 
viral popularity. "The timeless 
simplicity of the track and the 
raw vocals resonate with a 

wide audience," says music 
supervisor Susan Stone, who 
placed the track for ad agency 
GSD&M. The campaign has 
resulted in 42,000 downloads 
for the song, along with 4,000 
sales of the band's self -titled, 
self -released album, accord- 
ing to Nielsen SoundScan. 
"The ad has had amazing 
reach and amazing effect- 
because we're following in the 
footsteps of the Keys and the 
Shakes, that's good company 
to be in," manager Jon Chap- 
man says. Various Cruelties 
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are also in talks with labels 
about a potential physical 
release of their debut and its 
upcoming follow-up, which 
lead singer Liam O'Donnell 
is currently writing in Los 
Angeles. "Coming from Leeds 
[England], I never imagined 
hearing my music in this 
sort of place," he says. The 
band just wrapped its second 
headlining U.S. tour in 2013, 
with stops at Los Angeles' 
Echoplex, Philadelphia's 
World Cafe and New York's 
Mercury Lounge. Confirmed 
U.S. promotional appearances 
include Last.fm, MTV2's "Art- 
ist to Watch" and music Site 
Secret Sound Shop. 

-Andrew Hampp 

PD 
PICKS 

Lauren MacLeash, triple A 
KTCZ Minneapolis. Michael 
Franti & Spearhead, "I'm 
Alive (Life Sounds Like)." 
Much of the great music out 
there right now will surface 
first at triple A. This song 
embodies everything a feel - 
good summertime hit should. 
The positivity of this band is 
infectious. 
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Alpha Rev, "Sing Loud." 
One of the most reactionary 
tracks-"Who/what was that 
song?"-via emails and posts, 
that we're playing right now. 
It has good build and tempo. 
I can totally hear this one 
crossing over to pop and/ 
or adult. 

Kopecky Family Band, 
"Heartbeat." This song 
has such a great groove. It 
absolutely gets your attention 
when it comes on the air. The 
hook and vibe are fantastic. I 

don't think it's an automatic 
crossover, but a year ago, 
neither was the Lumineers' 
"Ho Hey." 

QBILLBOARD I MAY 11, 2013 



MUSIC 

ARTIST: Portugal. The Man 

ALBUM. Evil Friends 

LABEL Atlantic 

MANAGER Rich Holtzman, the 
Artists Organization 

PRODUCER. Danger Mouse 

PUBLISHER: Warner/Chappell 

BOOKING AGENT: Matt Hickey, 
High Road Touring 

CHART HISTORY: In the 
Mountain in the Cloud (2010), 
No.42 Billboard 200, No. 12 
Rock Albums, 48.000 

TWITTER: @portugaltheman 
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Making New 
`Friends' 
Forgoing plans to go it alone, 
Portugal. The Man teams with 
Danger Mouse for eighth LP 
By Emily Zemler 

After touring extensively for its 2011 album, In the 

Mountain in the Cloud, produced by John Hill, Port- 
land, Ore., band Portugal. The Man hoped to take total 
control of its next release. The group decamped to Son- 
ic Ranch in El Paso, Texas, in February 2012, aiming to 

craft an entirely insular record for its eighth studio LP. 

"We were just going to make the record our- 
selves," frontman John Gourley says, seated at a 

picnic table in Los Angeles' Griffith Park a few days 
after the band's sunset performance at Coachella. 
"We were set on this. Two weeks in, after everybody 
is saying we can do this ourselves, !Atlantic Records 
Group chairman/CEO! Craig Kallman calls me and 
goes, 'Danger Mouse wants to meet up with you.' It 

was one of those moments where it was like, 'Are 

you kidding me?' And I'm not stupid. I'm not going 
to pass up that opportunity." 

Gourley immediately flew to New York, where he 
and the producer agreed they wanted to collaborate on 
a new album. The band used the Sonic Ranch session 
as a foundation and spent the second half of last year in 

Los Angeles with Danger Mouse, recording Evil Friends 
(June 4, Atlantic) at various studios between tour dates. 
For Gourley, Danger Mouse was most effective when 
he challenged the musicians to do better, offering to 

delete entire sessions so they could start anew the next 
day. And while one can hear the producer's influence 
on the disc's surging rock songs, there wasn't necessar- 
ily a formula he applied based on past successes with 
bands like the Black Keys. 

"There's no bag of tricks," Gourley says. "He doesn't 
have his go -to things. We used instruments that he's 
never used on records before. But it seems obvious to 
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people when they hear the music that he worked on it 

... It's his taste. He's very good at focusing what you're 
doing. If anything the band has just gotten better at 

taking what we do onstage and bringing it into the stu- 
dio. And I'm very thankful that someone was sitting 
there saying 'no.'" 

Atlantic, which has so far unveiled two tracks off 
the album, the title track and "Purple Yellow Red and 
Blue," considers the Danger Mouse connection a ben- 
efit, but isn't banking on it as a marketing tool. For 
the label, which signed the act to its first major -label 
deal after its 2010 album, American Ghetto, one of the 
group's biggest assets is its visual aesthetic. Portugal. 
The Man has already released videos for two tracks 
and has a third, for "Modern Jesus," on the way; it will 

debut Evil Friends at an interactive event in Los Angeles 
on May 29. In partnership with Tumblr and street art - 

"I get a call that 'Danger Mouse wants to 
meet up with you.' I'm not stupid. I'm not 
going to pass up that opportunity." 
-JOHN GOURLEY, PORTUGAL. THE MAN 

ist 1NSA, the group will preview the album at a gallery 
show and stream the disc online for fans. 

"They've always had super -inventive visuals," At- 

lantic GM David Saslow says. "When you meet with a 

guy like [John[ and he has this many ideas, you really 
fall in and let him lead. We try to do everything we can 
to facilitate his vision." 

The label is pushing "Purple Yellow Red and Blue" 
to alternative radio, which Saslow calls "a real target 
for us," but the group's primary focus will be its live 

show. The band will perform at New York's Governors 
Ball the week of the album's release, leading into a U.S. 

underplay tour that includes Bonnaroo. The current 
touring lineup has shifted-keyboardist Ryan Neigh- 
bors and drummer Jason Sechrist amicably parted 
ways with the band last year-but Gourley feels the 
group has never been stronger. 

"People will want to relate [the new album's title] to 
Ryan and Jason leaving, but it was really more about 
going back home and seeing old friends," Gourley 
says. "I had a pretty rough group of friends-I didn't re- 

alize it until I came down to Portland [from hometown 
Wasilla, Alaska]. I touched upon it in American Ghetto, 
but I never really came out and said some of the things 
I was thinking about it. It's Ian emotionally! heavier re- 
cord for sure, but it's not like it's off base for us." O 

ROAD 
WOR.IC 

DANCING SHELL: Brooklyn - 
based dream -pop outfit Wild 
Nothing has announced 
plans for a tour supporting 
folk hero and Fleet Foxes 
alum Father John Misty on 
select dates, ahead of its 
Empty Estate EP, out May 
14. Booked by John Chavez 
at Ground Control Touring 
(United States) and Rob 
Challice at the Coda Agency 
(United Kingdom/Europe), 
the band will make stops 
this summer at Primavera 
Sound in Barcelona (May 
23), Field Day in London 
(May 25), Terminal 5 in New 
York (July 24) and House of 
Blues in Boston (July 25). 

FROM THE SUN: Singer/ 
songwriter Cat Power, aka 
Chan Marshall, has been 
riding high off the buzz from 
her 2012 LP Sun (Matador), 
and will set out this month on 

a world tour. Booked by Jim 
Romeo at Ground Control 
Touring, the trek will kick off in 

Rio de Janeiro at Circo Voador 
(May 18), crossing La Trastien- 
da in Montevideo, Uruguay 
(May 27), the Free Press Sum- 
mer Festival in Houston (June 
1-2). Roundhouse in London 
(June 25), Paradiso in Amster- 
dam (July 2) and Olympia in 

Paris (July 17-18). 

ON THE RISE: "Glee star 
and singer/songwriter 
Darren Criss has revealed 
plans for his Listen Up ... 
tour, set to play 16 dates in 

North America, in support 
of an upcoming solo album. 
Booked by Brian Manning 
and Lee Goforth at Creative 
Artists Agency, the tour will 
touch down in San Francisco 
at the Fillmore (May 29) and 
roll through House of Blues 
in Anaheim, Calif. (May 31), 

the Varsity Theatre in Min- 
neapolis (June 10), Roseland 
Ballroom in New York (June 
271 and the Fillmore in Silver 
Spring, Md. (June 30). 

RHYTHM REBEL: Following 
its reunion performance at 

the recent Coachella festival, 
Los Angeles rap collective 
Jurassic 5 has announced 
additional tour dates. 
Members Chali 2na, Cut 
Chemist, DJ Nu -Mark and 
Mark 7even will take a 13 - 

date swing across the globe 
for their first tour in more 
than six years. Jump-starting 
at the Parklife Festival in 

Manchester, England (June 
9), they'll hit the 02 Acad- 
emy in London (June 13), the 
Optimus Festival in Lisbon 
(July 13), Academy in Bristol, 
England (July 17), Fuji Rock 
Festival in Niigata, Japan 
(July 271 and Outside Lands 
in San Francisco (Aug. 10). 

-Nick Williams 
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Rviews 
Black Sabbath 

"God Is Dead?" 18:54) 

PRODUCER: Rick Rubin 

WRITERS: OZZy Osbourne, 
Tony lommi, Geezer Butler 

PUBLISHERS: Blizzard Music/ 
Valallen Music/Aston Music 
(ASCAP) 

Vertigo/Republic 

LEGEND 
& 

CREDITS 

Edited by 
Mitchell Peters 
(albums) and 
Jason Lipshutz 
(singles) 

CONTRIBUTORS: 
Justino Águila, Phil 
Gallo, Gary Graff, 
William Gruger, 
Andrew Hampp, 
Dan Hyman, Kathy 
landoli, Kerri 
Mason, Jill Menze, 
Chris Payne, 
Ryan Reed, Mark 
Sutherland 
All albums 
commercially 
available in the 
United States 
are eligible. Send 
album review 
copies to Mitchell 
Peters at Billboard, 
5700 Wilshire 
Blvd., Suite 500, 
Los Angeles, CA 
90036 and singles 
review copies to 
Jason Lipshutz 
at Billboard, 
770 Broadway, 
Seventh Floor, 
New York, NY 
10003, or to 
the writers in 

the appropriate 
bureaus. 
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Sabbath Tackles The 
'God' Question 
Friedrich Nietzsche declared that God is dead-but 
Black Sabbath isn't so sure. That's the tact, at least, on 
"God Is Dead?," the first release from the group's forth- 
coming /3, which reunites Ozzy Osbourne, Tony lommi 
and Geezer Butler. (Rage Against the Machine's Brad 
Wilk is sitting in for drummer Bill Ward.) The ques- 
tion mark makes all the difference to the nine -minute 
epic, a prototypical Sabbath doom anthem propelled 
by lommi's descending guitar chords, Butler's leaden 

basslines and Osbourne's sneering yet plaintive vo- 
cals. It's a trip through philosophical hell, and it's hard 
to imagine a more characteristic Sabbath lyric than 
"Blood on my conscience/And murder in mind/Out 
of the gloom I rise up from my tomb into impending 
doom." Oshourne concludes: "I don't believe that God 
is dead," and if you don't find that all too reassuring, 
consider-do you really want Black Sabbath to make 
you feel better? -GG 

A prototypical doom anthem propelled by 
descending guitar chords, leaden basslines 
and sneering yet plaintive vocals. 

LIVE 

ART rhvrches 

VENUE Village Underground, London 

DATE: April 29 

"Can I do something embarrass- 
ing?" singer Lauren Mayberry asked 

as she returned for the encore at 

Chvrches' London headline show. 
Earlier, she had claimed to have "ab- 
solutely smashed" "Lady Marma- 
lade" at karaoke. To prove it, she ran 

through Lil' Kim's rap from the zoo/ 
version. Such humorous moments 
were at odds with Chvrches' ice - 

cool reputation, but revealed May- 

berry as the beating human heart at 

the center oftheir glacial electronic 

perfection. So while lain Cook and 
Martin Doherty constructed Gior- 
gio Moroder-esque walls of synths 

on "If We Sink" and "Recover," 
Mayberry's vocals-capable of 
Ellie Goulding-ish wispiness and 
Robyn -style grit-brought the emo- 
tion that makes Chvrches stand out 

from the electro -pop congregation. 
Fittingly, a gig that started by sam- 
pling Prince's introductory speech 

from "Let's Go Crazy" ended with 
a shimmering cover ofhis "I Would 
Die 4 U." Anything but "embar- 
rassing" karaoke, it confirmed Ch- 
vrches as a band of which electric 
dreams are made. -MS 

SINGLES 
ELECTRONIC 

DAFT PUNK 
EATURING PHARRELL 

"Get Lucky" (4:07) 

PRA 'C ER Daft Punk 

dnous 

PUBLISHERS various 

Ultra/Columbia 

"Get Lucky," already 
Daft Punk's biggest hit 
in its 16 -year career, 
has all the elements 
of a timeless, if overly 
familiar, dance track. 
Featuring soulful vocals 
from Pharrell Williams 
and signature guitar 
licks from co -writer 
Nile Rodgers, the disco 
throwback is the most 
human -sounding song 
from a duo synonymous 
with robot helmets. 
Even if the track 
becomes repetitive in 
its four -minute radio 
edit, its instant success 

signifies its early con- 
tention for song of the 
summer. -AH 

R&B 

RAY J FEATURING 
BOBBY BRACKINS 

"I Hit It First" 13261 

PRODUCER not listed 

WRITE R not listed 

PUBLISHER: not listed 

Knockout/Fifth Amendment 

This Kim Kardashian 
diss track, disguised 
as a club jam, is an 

understandable play for 
contemporary relevance 
from Ray J. The track 
supposedly isn't aimed 
at the R&B artist's for- 
mer flame and her cur- 
rent beau, Kanye West, 
but its tasteless lyrics 
prove otherwise. The 
song debuted at No. 3 on 
Billboard's Hot R&B/ 
Hip -Hop Songs chart. 
Your move, Kanye. -DH 

COUNTRY 

SCOTTY McCREERY 

"Set You Tonight" (3 481 

PRODUCER Frank Rogers 

WRITERS: Scotty MCCreery, 
Ashley Gorley, Zach Crowell 

PUB HE variouo 

19/I nterscope/Mercury 

With "See You Tonight," 
"American Idol" champ 
McCreery proves he 

can nimbly redirect his 

songwriting, as he opts 
to pursue a more pop - 

oriented arrangement 
than heard on his rustic 
zon debut. McCreery's 
Southern charm isn't 
lost, though-there's 
plenty of slide guitar 
and vocal twang to keep 

"See You Tonight" in 

the wheelhouse of his 

core audience. -JM 

ROCK 

WE THE KINGS 

"Just Keep Breathing' I 051 

PROC ii' El Blake Hr aly 

WRI-ERs Travis Clark, Blake 
Healy, Kevin Bard 

PUE,L iL,.o. various 

We the Kings 

The uplifting new 
single from pop - 
punk mainstays We 

the Kings shakes off 
the feeling of being 
alone, with the help 
of steady strings and 
solid bass. "When love 
is all too hard to hold, 
just take a breath and 
let it go," Travis Clark 
coos. Good-natured 
and well intentioned, 
"Just Keep Breathing" 
reminds listeners to do 
just that. -KI 

POP 

LANA DEL REY 

"Young & Beautiful" (4:00) 

PRODUCER Rick Nowels 

WRITERS Lana Del Rey, 
Rick Nowels 

PUBLISHERS' EMI Music 
Publishing/R-Rated Music, 
administered by EMI April 
Music (ASCAP) 

Interscope 

"All that grace, all that 
body/All that face, 
it makes me wanna 
party." So sings art -pop 
sorceress Lana Del Rey 
on her chilling new 
single from the "Great 
Gatsby" soundtrack. 
"Young & Beautiful" 
isn't a party jam in the 
slightest: A seductive 
torch song about fading 
beauty, the track fea- 
tures Del Rey's winding 
croon draped over glis- 
tening strings. -RR 
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Twitter's Music App: 
Ups And Downs 

MUSIC 

Twitter's 
#music is as 
much about 
listening 
as it is 

discovery. 

Twitter's #music arrives to the iPhone with the poten- 
tial to streamline music consumption within the Twit- 
ter ecosystem by focusing on habits that have slowly 
developed during the service's seven-year existence. 
In this regard, the much -ballyhooed app succeeds by 
taking a simple, list -based approach to song selec- 
tion, while simultaneously giving fans both instant 
access to artists on Twitter and the ability to discover 
new music through those artists. But Twitter's #mu- 
sic is as much about listening as it is discovery. There 
aren't any libraries or albums to browse or playlists to 
build-all commonplace features on Spotify and Rdio. 

By authorizing their Twitter account, however, users 
can quickly find more artists to follow and receive new 
music recommendations directly from their favorite 
performers. By authorizing Spotify or Rdio, users can 
then listen to songs on #music's curated playlists in 

their entirety. The value that users derive from Twit - 

.. 

ROCK 

Vampire 
Trilogy Ends 
Vampire Weekend frontman Ezra Koenig 
has described Modern Vampires of the City as 
"very much the last of a trilogy." If a reinven- 
tion is under way for the Brooklyn quartet, 
then its third offering is a fitting finale to a 

ride that began with the band's critically ac - 

ter is based on who they follow, and #music's cover 
art -based interface puts them no more than two clicks 
away from following or tweeting about any artist 
they discover within the app. But the app has some 
major drawbacks and stumbling blocks. It defaults 
overwhelmingly to pop and indie music and lacks a 

simple search solution that would let users look up 
hip -hop, jazz or other genres. And in order to appear 
in the "recommendations" section, a song must first 

be tweeted about, which creates a barrier of entry for 
acts hoping to break out of obscurity. Artists that are 
recommended but don't have music on iTunes, Spo- 

tify or Rdio may show up as "unavailable" within the 
app and interrupt the user experience. By leveraging 
the already active and dedicated music community, 
#music in its current iteration is one of the better apps 
when it comes to a no -frills approach to exploring mu- 
sic on a track -based level. -WG 

claimed 2008 self -titled debut. The new set is 

the group's most accomplished work to date 
and features a couple of firsts for the act, in- 
cluding a truly dark song in "Hudson" and 
a spoken -word interlude. Koenig offers his 
usual intricate lyrics and willingness to con- 
tort his vocals into whatever howl, yelp or 
squall is necessary to sell a hook. Keyboard- 
ist/producer Rostam Batmanglij, meanwhile, 
has the uncanny ability to fill the voids with 
globetrotting sounds and samples. There's 
no reaching for the elusive crossover hit, no 
beating listeners over the head with overdone 
choruses-just fine-tuned, expertly crafted 
music. -CP 

P r,i =-1.R ! 
EPICENO'' 

Vampire Weekend 

Modern Vampires of the City 

PRODUCERS: Ariel Rechtshaid, 
Rostam Batmarrlij 

XL Recordings 

RELEASE DATE May 14 

ALBUMS 
AMERICANA 

STEVE MARTIN 
& EDIE BRICKELL 

Love Has Come for You 

PRODUCER Peter Asher 

Rounder Records 

RELEASE DATE: April 23 

Martin's surprisingly 
potent musical career 
takes another turn on 
this album of rootsy 
ballads and character 
songs co -written with 
Brickell. The set's 
front -porch charm is 

propelled by Martin's 
lyrical five -string banjo 
and dressed up with 
subtle touches from 
producer Asher and 
guests like Esperanza 
Spalding and Waddy 
Wachtel. -GG 

ELECTRONIC 

KASTLE 

Kastle 

PRODUr.EP Barrett Richards 

Symbols Recordings 

RELEASE DATE: April 23 

The self -released debut 
from Barrett Richards 
fits the genre -agnostic 
ethic of today's crop of 
millennial electronic 
producers. But Kastle's 
songs lean more heav- 
ily toward R&B and 
hip -hop ("Red Light," 
"Timeless"), adapting 
the spacey rhythms of 
the current West Coast 
beats movement. Pop 
stars will be blowing up 
Richards' phone in no 
time. -KM 

POP 

WILL.I.AM 

#willpower 

PR( C i ERS various 

Interscope Records 

RELEASE DATE: April 23 

#willpower is Will.i.am's 
complete transition 
into pop. Cameos from 
Justin Bieber and Miley 
Cyrus on "#thatpower" 
and "Fall Down," 
respectively, echo his 
mainstream mantra. 
But it's the braggadocio 
over "Google money" 
on "Geekin"' and the 
subtleties of Skylar Grey 

MAY 11, 2013 I 

on "Love Bullets" that 
make the album truly 
great. -KI 

ROCK 

OS MUTANTES 

Fool Metal Jack 

PRUC I10ER Sergio Dias 

Krian Music Group 

RELEASE DATE. April 30 

Os Mutantes continue 
to dive deep into folky 
prog-rock on its first 
release for the Royalty 
Network's 2 -year -old 
label, singing almost 
exclusively in Eng- 
lish and devoting 
more space to flute 
than fuzzy electric 
guitars. Male -female 
group vocals enhance 
the sparkle of trippy 
standouts "Time and 
Space" and "To Make It 

Beautiful." -PG 

REGGAE 

SNOOP LION 

Reincarnated 

PF t'I FRS various 

RCA Records 

RELEASE DATE: April 23 

Some were skeptical 
that Snoop Dogg could 
evolve into a Lion, but 
he did on Reincarnated. 
The set grabs traditional 
riddims from the core of 
reggae and laces them 
with Snoop's smoky sing- 
ing. Each cameo adds its 
own je ne sais quoi, from 
Drake's barreling raps 
on "No Guns Allowed" 
to the potent Rita Ora on 
"Torn Apart." -KI 

LATIN 

LA SANTA CECILIA 

Treinta Dias 

PRODUCER Sebastian KryS 

Universal Music Latin 

RELEASE DATE April 30 

Treinta Dias shines with 
Mexican melodies and 
Marisol Hernandez's 
soulful voice. The gentle 
guitar composition "Ice 
el Hielo" shows the 
plight of migrants in the 
shadows of immigration 
and customs enforce- 
ment. The group has a 

fan in Elvis Costello, who 
appears on heartfelt bal- 
lad "Losing Game." -JÁ 
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MUSIC HAPPENING NOW 

ri 

The 
International 
Songwriting 
Competition 
has bestowed 
its highest 
honor, the 
Grand Prize, 

to Idaho native 
Joshua Hanson 
for his song 
"Monsters With 
Misdemeanors.- = 
The judges 
"loved the song 
for its sparse 
honesty and 
achingly tender 
lyrics." For his 
2012 victory, 
the Yellow 
Red Sparks 
frontman will 
receive $25,000 
in cash and a 

prize package. 
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Fantasia 
Reveals A 
New ̀ Side' 
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Strong sales and musical identity 
propel the `Idol' winner's fourth 
album 
By Gail Mitchell 

As the "American Idol" final four tuned up for another 
showdown recently, season -three winner Fantasia found 
herself back in the spotlight as well. That's because her 
fourth album, Side Effects of You (19 Recordings/RCA), 
debuted at No. 1 on Billboard's Top R&B/Hip-Hop Al- 
bums chart and No. 2 on the Billboard zoo. 

The debut positions of Fantasia's latest album re- 
semble the performance of zolo's Back to Me, which 
has sold 490,000 copies, according to Nielsen Sound - 
Scan. Adding in 2006's Fantasia and 2004's Free Your- 

self the Grammy Award winner accounts for 2.9 mil- 
lion albums sold and is the fifth -largest -selling "Idol" 
contestant behind Carrie Underwood (14.2 million), 
Kelly Clarkson (12.3 million), Chris Daughtry (6.8 mil- 
lion) and Clay Aiken (5.1 million). Fantasia is also the 
biggest seller among "Idol" R&B acts. 

So what triggered her new album's strong debuts? 
One factor: Fantasia's resonating performance of lead 

single "Lose to Win" during her April 18 return to the 
"Idol" stage. Currently No. 4 on the Adult R&B chart, 
the track's resulting digital sales spike gave her an eighth 
top lo-a tally that includes 13 -week No. t "Truth Is." 
Fantasia also counts four top los on Hot R&B/Hip-Hop 
Songs, including the No. i "When I See You." 

Another contributing factor is Fantasia's commit- 
ment to the musical direction she has taken, giving her 
a clear creative identity and solid fan base. It's a fusion 
she dubs "rock soul," melding her rock (Queen, Tina 
Turner) and R&B/soul influences (Aretha Franklin, 
Chaka Khan, Patti LaBelle). 

"I wouldn't say the label really wanted me to go in 
this direction," Fantasia explains. "But I'm glad they 
respected my vision, allowing me to do me." 

Fantasia's vision also included working primar- 
ily with one producer-Harmony Samuels (Kelly 
Rowland, Chris Brown)-and penning a majority of 
the tracks with a team of writers ranging from Andrea 
Martin and Emeli Sandé to Missy Elliott and Courtney 
Harrell. The title track was produced by Naughty Boy. 

Paired with Samuels by RCA executive VP/head of 
A&R Keith Naftaly, Fantasia says she knew by the sec- 

ond day in the studio there was a special connection. 
"I'd been writing down a lot of thoughts and feelings 
during my time away," she recalls. "So I wanted to be 

able to pour my heart into this, not hold anything back. 
He picked up on that. It wasn't just about producing an 
album to make money. He genuinely wanted to see me 
deliver and be able to perform in a different mind -set." 

Guest features are limited to Big K.R.I.T. on the en- 
gaging "Supernatural Love" and Rowland and Elliott 
on the colorful declaration "Without Me." Tagged as 

the second single, the latter recently went for adds at 
mainstream R&B radio. 

It's the latest step in a marketing campaign designed 
to bring Fantasia before a wider audience. In addition 
to "Idol," RCA senior VP of marketing Carolyn Wil- 
liams and VP of publicity Theola Borden point to ap- 
pearances on the highly rated cable concert special 
"Centric Live: Fantasia at the Fillmore" (April zo), 
"Good Morning America" (April 24), Bravo's "Watch 
What Happens Live!" and CNN's "Showbiz Tonight" 
(both April 25) and "The View" (April 29) as major com- 
ponents in the label's rollout, which began in February. 

The next phase will target late -night TV, a tour and 
additional fashion spreads (Fantasia earlier appeared 
on the cover of Upscale magazine), focusing on the 
singer's more colorful and sophisticated imaging. 
"This Fantasia wants to step out now," the singer says 

with a laugh. "It took a while for me to get there-I had 
insecurities. But l'tn more confident and comfortable 
with the woman I've become." 

She will be drawing on that hard-won confidence 
when she hits the stage with an unlikely partner in 
June: Andrea Bocelli. During five select dates on 
Bocelli's tour, including June 8 at the Hollywood Bowl, 
Fantasia will duet with the classical tenor on some of 
his greatest hits in Italian and English. 

"It's great positioning and shows her depth as an art- 
ist," RCA's Williams says. "You can't put Fantasia in a 

box. She's a trained vocalist who can push the envelope 
into many different types of music." O 

Fantasia's 
new album 
debuts at 
No.2 on the 
Billboard 
200. 

THE 

Numbers 
Billboard Latin 
Music Awards 

The 2013 Billboard Latin Music Awards, presented by 
State Farm and broadcast live on Telemundo on April 
25, had a surge in ratings compared with last year, and 
generated record social activity. The show aired from 
Miami's BankUnited Center with performances from 
acts like Maná, Daddy Yankee and Carlos Vives (see 

story, page 26). 

70% 
1.2M 
According to real-time data gathering company 
Trendrr, the awards' red carpet and show that 
followed generated more than 1.2 million social 
interactions-up 70% from last year. 

3% 
3.2M 
The awards had a 3% gain in viewership 
among 18- to 49 -year -olds compared with 
last year, with 3.2 million watching this year's 
show, according to Nielsen. 

60% 
1K 
The tie-in compilation album, Billboard Latin 
Music 2013 Awards Finalists, shifted 1,000 
copies for a 60% sales gain in the week ending 
April 28 (according to Nielsen SoundScan. It 
climbs 20-15 on Top Latin Albums. 

48% 
18K 
Excluding songs that premiered or were 
unavailable to purchase, the 12 tunes 
performed on the show from the likes of 
Carlos Vives, Daddy Yankee and Gerardo Ortiz 
moved 18,000 downloads for a collective 48% 
digital download sales increase. 

-William Gruperand Amaya Mendizabal 
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MUSIC HAPPENING NOW 

Chance 
will play 
Lollapalooza 
in August. 

, 

t 

RAP 

A Chance At Stardom 
At 20 years old, Chicago's Chance the Rapper is in 
the sights of nearly every major label 
By Reggie Ugwu 

In high school, Chance the Rapper was the kid with the backpack full of CDs, foisting 
his latest mixtape on unsuspecting classmates. Now he plays coy in meetings with 
major labels, biding his time while big numbers and grand schemes are discussed ca- 

sually over pizza. On April 30, his newest release Acid Rap was downloaded 50,000 
times overnight, according to his team. But even before then, the emergent rapper 
from Chicago had already flown to New York and Los Angeles at the behest of Co- 
lumbia, Republic, Def Jam, RCA, Atlantic, Interscope, Shady and Capitol, among 
others. In Austin during South by Southwest (SXSW), Lyor Cohen reached out. 

"I don't really like meetings. I like recording and performing music," says zo-year- 
old Chance, born Chancelor Bennett. "But I need to set myself up for when the time 
does come that I need better distribution or just a bigger team behind me." 

Team Chance as it stands today includes his manager, Pat Corcoran, 23, a former 
promoter and blogger in Chance's Chicago -based Save Money collective; publicist 
Dan Weiner, who also represents Donald Glover and started working Chance for 
free after seeing him at SXSW in zo12; and Creative Artists Agency agent Cara Lew- 

is, who added Chance to a roster that includes Kanye West and Eminem. 
Weiner put Chance on tour with Glover, aka Childish Gambino, in May 2012, and 

the former had a standout appearance on the latter's own hit mixtape, Royalty, in 

July. In August, Lewis came onboard, which is when the majors first started calling. 
"An emerging artist today can be a superstar tomorrow, but they have to have 

certain qualities," Lewis says, explaining how Chance won her over. "Chance is ex- 

tremely charismatic and has an uncanny ability to connect with any audience." 
In Chicago, Chance is considered "most likely to succeed" in a new class of promising 

artists that includes Rockie Fresh, Kami de Chukwu and Sasha Go Hard. Post-mixtape, 

he'll continue to build at home with a series of shows at his favorite venues before going out 

on tour in June. Then it's back to Chicagofor a slot at Lollapalooza in August. 

"There's not a lot of positive things to talk about where I'm from right now," 

Chance says, noting widely reported flares of violence. "We had the Bulls, and now 
we've got Acid RaP"O 
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Alongside his latest 
feature film, "The 
Lords of Salem," 
Rob Zombie 
has released his 
fifth solo album, 
Venomous Rat 
Regeneration 
Vendor, which 
debuts this week 
at No. 7 on the 
Billboard 200 with 
34,000 copies 
sold, according 
to Nielsen 
SoundScan. 

3 MONTHS AGO 

With the album's release 
announced Jan.30, Zombie 
himself was unfazed by the 
multiple -project workload. 
"The creative process is 

simila, but what they fulfill 
for me is different," he says. 
"They really kind of counter- 
balance each other well." His 
management firm, Spectacle 
Entertainment Group, sought 
a different kind of balance. 
"We've done our best to make 
all these moving pails work 
together to really establish 
the Rob Zombie brand, 
without the music getting lost 
amongst his other careers," 
day -to' day manager Sarah 
Martin Mclvor says, adding 
that detailed spreadsheets 
were used. 

2 MONTHS AGO 

On Feb. 12, an online puzzle 
game launched, gradually 
revealing the albums cover 
art. Two days later, the 
Zombie team started a 

"Spread the Venom" contest 
to allow one fan each it North 
America and Europe to debut 
the first single, "Dead City 
Radio," through their personal 
Twitter accounts on Feo. 23. 
The Rockstar Energy Drink 
Mayhem Festival, which 
Zombie will headl.ne in June, 
began a teaser campaign on 
Feb. 18, while in mid' March 
Zombie premiered "Lords 
of Salem" at the Soul h by 
Southwest Film Festival 
in Austin. The "Dead City 
Radio and the New Gods of 
Supertown" video premiered 
April 8 on Vevo. 

RELEASE WEEK 

During the opening weekend 
for "The Lords of Salem" 
(April 19, with the soundtrack 
out April 16). the album 
stayed top of mind with a TV 
campaign, including spots 
on "W WE Raw." "One of the 
biggest things we tried to do 
was increase Rob's digital 
presence," Martin Mclvor 
says, and the campaign 
has added 450,000 likes to 
Zombie's Facebook page 
so far. The release also 
included a contest to win a 

role in Zombie's next film, 
while swag items and digital 
content related to "Lords of 
Salem" were used as bonus 
material for retailers. Best Buy 
consumers received a special 
URL for a site featuring a 

track -by -track interview with 
Zombie. 

NEXT UP 
1 

Zombie manager Andy Gould 
says that juggling the artist's 
various projects will remain 
"a challenge" down the road. 
"Everyone has their own 
agendas," he says, "but we've 
all tried to play nice with each 
other and have one thing 
support the other." Zombie 
received a Revolver Golden 
God Award on May 2. and 
he's prepping for the Mayhem 
tour while he and his label are 
contemplating the album's 
second single. An online 
game app is in its "super early 
stages," according to Martin 
Mclvor, while Gould says that 
"another sort of big project" 
is planned for Halloween, 
though details aren't yet 
revealed. -Gary Graff 

O° 
BUBBLING 
UNDER 
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Emblem3 Rises At Radio 
Emblem3, which finished 
fourth on Fox's "The X Factor" 
last year, is approaching 
the Mainstream Top 40 
chart (up 64%, according to 
Nielsen BDS) with its debut 
Syco/Columbia single, 
"Chloe (You're the One That 
I Want)." The song has sold 
35,000 downloads in its 
first two weeks, according 
to Nielsen SoundScan. The 
trio is touring through the 
summer, with a performance 
scheduled for June 7 on ABC's 
"Good Morning America." 

Croll's "Nowhere' Going 
Places 
British singer/songwriter 
Dan Croll, 22, is nearing his 
first chart ink with "From 
Nowhere" (Republic), which 
surges by 29% in airplay as 
it nears Alternative. While 
Croll attended the Liverpool 
Institute for Performing 
Arts, he won the national 
songwriter of the year 
award from the Musicians 
Benevolent Fund (and 
was one of eight students 
selected to meet with LIPA 
founder Paul McCartney). 
SiriusXM's Alt Nation leads 
in airplay, having played the 
song 801 times through 
April 30. 

Let's Hear It For The Boys 
Chicago's L.E.P. Bogus Boys 
are pushing toward their first 
appearance on R&B/Hip- 
Hop Airplay with "Commas." 
featuring Lil Wayne and 
Mase. The duo-Count and 
Moonie-recently signed 
with Gee Roberson's new 
imprint Blueprint, under 
Interscope, and is working on 
its major -label debut album. 
The pair has already posted 
two titles on the Hot R&B/ 
Hip -Hop Songs' Bubbling 
Under chart: "Handlé n My 

Business," featuring Gucci 
Mane, which peaked at No.3 
in 2011, and "Kush Leather" 
(No. 8, 2012). 

Timmons 'Starts' 
After 15 years as the worship 
leader at Mariners Church 
in Irvine, Calif., singer/ 
songwriter Tim Timmons' 
debut single, "Starts With 
Me" (Reunion/PLG), is 

gaining traction at Christian 
radio. The song previews 
his first album, Cast My 
Cares, due June 4. The lead 
track bullets at No. 26 on 
Christian Songs (up 22% in 
audience) and simmers just 
below Christian AC Songs. 
Timmons is a performer 
on the Rock and Worship 
Roadshow tour. 

Reporting by Keith Caulfield, 
Wade lessen, Rauly Ramirez 
and Gary Trust. 
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FALL OUT BOY'S ROCK AND 
ROLL SALES THIS WEEK 

YEAR-TO-DATE 
ALTERNATIVE ALBUM SALES 

VINYL LP SALES, THE WEEK 
AFTER RECORD STORE DAY 

OVER THE COUNTER KEITH CAULFIELD 

Michael Bublé Nets 
Fourth No. 1 Album fl 
'To Be Loved' starts atop the Billboard 200 with 
195,000 without benefit of top 40 hit single 

wo acts arrive in the top to on the Billboard 
zoo chart this week that are a study in 

chart contrasts. 
First, there's Michael Bublé, who achiev- 

es his fourth No. t album with the debut of 
To Be Loved. The set sold 195,00o in its first week, 

according to Nielsen SoundScan. It's his fourth 
straight full-length album release, and his fourth 
consecutive No. 1. 

Bublé grabs his latest chart -topper without the ben- 

efit of ever having a top to single on the Billboard Hot 
loo, nor on the Mainstream top 4o airplay chart. In- 

stead, his sales are powered by TV -driven promotion, 
word-of-mouth and an older core fan base that still 
wants to purchase albums (instead of tracks). 

Then, towards the bottom of the top to on the Bill- 
board zoo, there's producer/Black Eyed Peas mas- 

termind Will.i.am. His new solo album, #willpower, 
bows at No. 9 with 29,00o. The set finally arrives af- 
ter having been originally scheduled for a late -loll 
release. Back then, its first single was "T.H.E. (The 

Hardest Ever)," featuring Mick Jagger and Jenni- 
fer Lopez. The single, which Will.i.am performed at 

the 2011 American Music Awards, topped out at No. 

36 on the Hot too and was dropped from the album's 
track listing. 

Will.i.am is the opposite of Bublé when it conies 

to top 4o hitmaking skills. Will.i.am has collected 
three top los on the Hot too as a solo artist (includ- 
ing his featured turns on others' work), not to men- 
tion his to top los as part of the Black Eyed Peas. Re- 

cently, his the first single from #willpower, "Scream 

& Shout" (featuring Britney Spears), has been in- 
escapable on the radio, having peaked at No. 3 on 

Mainstream Top 4o and No. 5 on Hot too Airplay. It 
has sold 2.9 million downloads. 

Yet, for all of Will.i.anl's success as a singles art- 

ist, he only sold 29,000 copies of his album in its first 
week, 85% less than Bublé's opening frame. 

The concept of an artist translating as a singles act 

instead of an album -oriented artist is nothing new. 

However, it's interesting that Will.i.am-who casts 

such a large shadow on both the charts and pop cul- 
ture -sold about as many copies of his album in its 

first week as Flo Rida did with his last set, 2012'S Wild 

Ones (31,000). 
Flo Rida's album bowed as the Sunshine State rap- 

per was in the top zo of the Hot loo with the single 
"Whistle" and lead already grabbed top five hits with 
"Wild Ones" (featuring Sia) and "Good Feeling." Still, 
relatively few bought the album that contained all 

three hits. 
The total sales for those three songs in the week 

before the album debuted stood at 6.7 million down- 
loads. Of that sum, 3.4 million were for "Good Feel- 

ing." It's jaw -dropping to think that only 1% of those 

music fans who bought "Good Feeling" by that point 
also decided to get the album. 

To date, Wild Ones has shifted 274,000, while its 

songs have sold 11 million downloads. On the one 

hand, Flo Rida can't sell albums, but, on the bright 
side, he's a monster track seller. If one converted 
those it million downloads into track -equivalent al- 

bums, he'd be a platinum -selling album act. 

Will.i.am finds himself in the same boat in terms 
of track sales. His Spears collaboration is a legitimate 
smash, with almost 3 million sold. Its follow-up radio 
track, "#thatpower" (featuring Justin Bieber), has 

moved 400,000. 
Bringing it back to Bublé, his new album's lead 

(and current) single, "It's a Beautiful Day," has sold 

only 85,000. That would then mean there are more 
than 100,000 people -at the minimum -who never 
bought the song, but did buy the album. Translation: 
Thank goodness for older consumers who are content 
with hearing a song on the radio and waiting patiently 
to buy the full album. 

Next Week: On the May 18 Billboard zoo, watch 
for Kenny Chesney to claim his seventh No. 3 as his 

new album, Life on a Rock, should debut atop the list. 
Industry sources suggest the set could sell around 
140,000. It follows Nelconle to the Fishbowl, released 

in June zotz, which debuted and peaked at No. z with 
193,000. He'll likely be the only act to sell more than 
100,000 on next week's chart, as Michael Bublé's 
To Be Loved will probably slip below the 100,000 
mark in its second week, and there aren't any other 
new releases that are going to land anywhere close 
to 100,000. The next -largest bow could come from 
Randy Rogers Band's Trouble, which may sell 
25,000. The country group's last set, zolo's Burning 

the Day, opened at No. 8 with 29,000.0 

36,000 
0 76% 
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Martin, Brickell Blast Back 
Steve Martin and Edie 
Brickell make Impressive 
returns to the Billboard 
200, as their Love Has 
Come for You debuts at 
No. 21 (with 16,000 copies 
sold, according to Nielsen 
SoundScan). The set marks 
Martin's highest rank since 
1978's A Wild and Crazy Guy 
peaked at No. 2 for six weeks. 
His 1977 album Let's Get 
Small is his only other title 
to chart higher than his new 
entry (No. 101. Meanwhile, 
Brickell achieves her best 
placement since debut album 
Shooting Rubberbands at the 
Stars, with her backing band 
the New Bohemians, rose to 
No.4 in 1989. -Gary Trust 

THE BIG NUMBER 

Michael Bublé has charted 
22 entries on the Adult 
Contemporary airplay tally - 
his home radio format. That 
stands in stark contrast to 
the sole song he's notched on 
Mainstream Top 40: 
Met You Yet' (No. 21, 2010). 

Read more 
Chart Beat at 
billboard.com/ 
chartbeat. 
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MARKET WATCH 
A WEEKLY NATIONAL MUSIC SALES REPORT 

Weekly Unit Sales 

ALBUMS DIGITAL DIGITAL 
ALBUMS' TRACKS 

This Week 5,147.000 2.147,000 24,335,000 

Last Week 5,403,000 2,199.000 23,711.000 

Change -4.7% -2.4% 2.6% 

This week Last Year 5,404,000 2.076,000 25,523,000 

Change 3.4% -4.7% 

'Digital album sale; are also counted within album sales. 

Weekly Album Sales (Million units) 

1s 

2013 
2012 

lo 

5.1 M 

4 H II A S 

YEAR-TO-DATE 

Overall Unit Sales 

2012 

0 N D I 

2013 CHANGE 

Albums 100.961,000 95,644,000 -5.3% 

Digital Tracks 469,990,000 458,325,000 -2.5% 

Store Singles 1.058,000 1,131.000 6.9% 

Total 572,009,000 555,100,000 -3.0% 

Album w/TEA' 147,960,000 141.476.500 -4.4% 

'Includes track equivalent album sales (TEA) with 10 track downloads equivalent to one album sale. 

Album Sales 

2012 

2013 

Sales by Album Format 

95.6 Million 

2012 2013 CHANGE 

co 61,322.000 52,158,000 -14.9% 

Digital 38,180,000 41,454.000 8.6% 

Vinyl 1.4 36.000 1.905,000 32.7% 

Other 23.000 126,000 447.8% 

Sales by Album Category 

2012 2013 CHARGE 

Current 49.156.000 48,151.000 -2.0% 

Catalog 51.805,000 47,493,000 -8.3% 

Deep Catalog 41.520,000 38.173,000 -8.1% 

Current Album Sales 

2012 

2013 

Catalog Album Sales 

2012 

48.2 Million 

2013 47.5 Million 

Nielsen Sounrlscan counts as current only sales within the first 18 months of an albums release (1 2 

months for classical and Ian albums). titles that stay in the top half of the Billboard 200. however, remain 
as current. Titles older than 18 months are catalog. Deepuatalog is a subset of catalog for titles out more 
than 36 months. 

E or week ending April 28. 2013. Figures are rounded. Compiled from a national sample of ttiettin 
retail store and rack sales repot Is collected by Nielsen SoundScan. suM><.m 
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LEGEND 

Bullets indicate titles with 
greatest weekly gains. 

Album Charts 
Recording Industry Assn. of 

America (RIAA) certification for 
physical shipments & digital 
downloads of 500.000 albums 
(Gold). 

A RIAA certification for physical 
shipments & digital downloads 
of I million units (Platinum). 
Numeral noted with Platinum 
symbol indicates albums multi - 
platinum level. 
RIAA certification for physical 
shipments & digital downloads 
of 10 million units (Diamond). 
Numeral noted with Diamond 
symbol indicates album's multi - 
platinum level. 

o Latin albums certification for 
physical shipments & digital 
downloads of 50.000 units (Oro). 
Latin albums certification for 
physical shipments & digital 
downloads of 100.000 units 
(Platino). Numeral noted with 
Platinum symbol indicates 
album's multi -platinum level. 

Digital Songs Charts 
RIAA certification for 500.000 
paid downloads (Gold). 

A RIAA certification for I million 
paid downloads (Platinum). 
Numeral noted with platinum 
symbol indicates song's 
multiplatinum level. 

Awards 
HG (Heatseeker Graduate) 
PS (PaceSetter for largest % album 

sales gain) 
GG (Greatest Gainer for largest 

volume gain) 
DG (Digital Sales Gainer) 
AG (Airplay Gainer) 
SG (Streaming Gainer) 

Publishing song index available on 
billboard.com/biz. 

Visit billboard.com/biz for complete 
rules and explanations. 

BES. 

AGO 

LAST 

WEEK 

THIS 

WEEK 

TITLE 
PRODUCER 

Artist 
(SONGWRITER) IMPRINT/PROMOTION LABEL 

CERT. 
PEAK 

POS. 

WKS. ON 

CHART 

1 1 o 3 w[S JUST GIVE ME A REASON Plnk Feat. Nate Ruess 
J.BHASKER (P!NKJ.BHASKER.N.RUESS) RCA 

1 11 

5 2 2 CAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton 2 12 
R.IEW IS (B.HAGGERTY.R.LEWIS) MACKLEMORE/ADA/WARNER BROS. 

4 6 0 STAY Rihanna Featuring Mikky Ekko 3 12 
M.EKKO,I.PARKER (M.EKKOJ.PARKER) SRP/DEF LAM/IDIMG 

Up 4% to 134 million audience 

impressions, the ballad becomes 

Rihanna's 11th No. 1 on Hot 100 

Airplay, tying her with Mariah 

Carey for the most leaders in the 

chart's 22 -year history. Usher 

ranks third with seven No. Is, V 

followed by Ludacris and Kanye 

west (six each). 

14P`. 

~fit .d 
11. 

- a 

2 3 4 THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz 
R.LEWIS (B.HAGGERTY.R.LEWIS) MACKLEMORE/ADA/WARNER BROS. 

1 30 

MIRRORS Justin Timberlake 5 11 
TIMBALAND (1.TIMBERLAKE.T.V.MO5LEY,I.HARMON1.E.FAUNTLEROY 11) RCA 

3 4 6 WHEN I WAS YOUR MAN Bruno Mars 
THE SMEEZINGTONS (BRUNO IAARS.P.LAWRENCE II,A.LEVINE.A. WYATT) ATLANTIC 

1 19 

SUIT & TIE Justin Timberlake Feat. Jay Z 
6 S 7 TIMBALAND.I.TIMBERLAKE.IROC (1.TIMBERLAKE.T.V.MOSLEY, 

S.0.CARTER,I.HARMON.J.E.FAUNTLEROY I1.T.STUARTJ.WIL50N.C.STILL) RCA 

3 16 

FEEL THIS MOMENT Pitbull Feat. Christina Aguilera 
ALESSINGER.N.ATWEH.NINMBROZZA (A.(.PEREZ.LPEREZ.N.ATNtH,c.KREVIAIUK. 

AMESSIN(íARIAMBRNZAU.VAAWS(.ALUILERA.PAIWAAKTA(R.M.HARMI.YNRHOlK1ENl MR.KK'POLOCAWNOyR(A 

8 14 

I LOVE IT Icona Pop Featuring Charli XCX 
P.BERGER (P.RERGER,C.AITCHISON.L.EKLOW) RECORD COMPANY TEN/BIG BEAT/RRP 

., 
llLl 

11 SO- 
. 

SO- 

RADIOACTIVE 

9 13 

The Swedish duo reaches the top 10 with its 

maiden chart hit, which bounds 23-14 on Hot 

100 Airplay (54 million, up 18%) and climbs 

8-7 on Hot Digital Songs (133,000 downloads 

sold, up 5%). It bullets at No. 23 on Streaming 

Songs (2.2 million streams, up 10%). 

ALEX DA KID (IMAGINE DRAGONS.A.GRANT.I.MOSSER) 

Imagine Dragons 
KIDINAKORNER/INTERSCOPE 

7 35 

1. STARTED FROM THE BOTTOM Drake 
11 9 10 M.ZOMBIE (A.GRAHAM, 

W.COLEMAN,N.SHEBIB.B.SANFILIPPO) YOUNG MONEY/CASH MONEY/REPUBLIC 

6 12 

HEART ATTACK 
10 I 11 12 M.ALLAN.1.EVIGAN (M.ALLANJ.EVIGAN. 

S.DOUGLAS. N.W ILLIA MS,A. PHILLI PS.D.LOVATO) 

11 14 41) 

30 

o 
O 0 

Demi Lovato 
HOLLYWOOD 

Z WKS. 

AGO 

LAST 

WEEK 

THIS 

WEEK 

32 

26 00 
13 17 22 

45 ®® 
17 18 24 

39 0 o 
12 0 26 

40 .0 

22 26 m 

23 23 30 

20 28 31 

24 30 32 

41 ®® 
19 25 El 

TITLE Artist 
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL 

22 Taylor Swift 
MAX MARTIN.SHELLBACK (T.SWIFT,MAX MARTIN.SHELLBACK) BIG MACHINE/REPUBLIC 

CERT 

1. 

PEAK WKS.ON 

POS. CHART 

zo 9 

POWER TRIP J. Cole Featuring Miguel 
1.L.COLE (1.COLE.H.LAWS) ROC NATION/COLUMBIA 

21 11 

HARLEM SHAKE Baauer 
BAAUER (H.RODRIGUES.H.DELGADO) JEFFREES/MAD DECENT/WARNER BROS. 

i ii 

COME & GET IT Selena Gomez 
STARGATE(E.DEAN,M.S.ERIKSEN,T.E.HERMANSEN) HOLLYWOOD 

22 3 

DAYLIGHT Maroon 5 A 
A.LEVINE.MDL.MAX MARTIN (A.LEVINE. 
MAX MARTIN,SAMM.M.LEVY) A&M/OCTONE/INTERSCOPE 

7 21 

TROUBLEMAKER 011y Murs Feat. Flo Rida I, 
S.ROBSON (O.MURS,S.ROBSON,C.KELLY,T.DILLARD) SYCO/COLUMBIA 

zs 1s 

GENTLEMAN 
PSY (P.IAI-SANG.Y.GUN HYUNG) 

The song falls 1-6 after two weeks 

atop Streaming Songs (4.7 million, 

down 66%). It drops on that tally 

past his breakout hit from last year, 

"Gangnam Style," which holds at No. 

3 (5.3 million, down 22%). 

PSY 
SILENT/SCHOOLBOY/REPUBLIC 

5 3 

BOYS 'ROUND HERE Blake Shelton Feat. Pistol Armies & Friends 
S.HENDRICKS (R.AKINS.D.DAVIDSON.C.WISEMAN) WARNER BROS. NASHVILLE/WMN 

27 5 

BAD Wale Featuring Tiara Thomas 
T.THOMAS.K.CAMP (O.AKINTIMEHIN.T.THOMAS) MAYBACH/ATLANTIC 

27 11 

HO HEY The Lumineers A 
R.HADLOCK (W.SCHULTZ.).FRAITES) DUALTONE 

3 47 

CARRY ON fun. 
1.BHASKER (FUN..I.BHASKER) FUELED BY RAMEN/RRP 

20 17 

MAMA'S BROKEN HEART Miranda Lambert I. 
F.LIDDELL,C.AINLAYG.WORF (B.CLARK,S.MCANALLY.K.MUSGRAVES) RCA NASHVILLE 

20 14 

LOCKED OUT OF HEAVEN Bruno Mars A 
THE SMEEZINGTONS.I.BHASKER.E.HAYNIE.M.RONSON 
(BRUNO M ARS.P.LAW RENCE II.A.LEVINE) ATLANTIC 

1 30 

GET YOUR SHINE ON Florida Georgia Line 
1.M01(T.HUBBARD.B.KELLEY.R.CLAWSON.C.TOMPKINS) REPUBLIC NASHVILLE 

33 14 

I KNEW YOU WERE TROUBLE. Taylor Swift A 
MAX MARTIN.SHELLBACK (T.SWIFT.MAX MARTIN.SHELLBACK) BIG MACHINE/REPUBLIC 

2 28 

10 9 HOTSHOT BODY PARTY 
DEBUT ® MIKE WILL MADEIT,P-NASTY (C.P.HARRIS.N.WILBURN CASH. 

1.CAMERON,M.L.WILLIAMS II,P.R.SLAUGHTER,C.MAHONE. JR.,R.TERRY) 

CRUISE Florida Georgia Line Feat. Nelly 
I.MOI (B.KELLEY,T.HUBBARD.I.M01.C.RICE.I.RICE) REPUBLIC NASHVILLE/REPUBLIC 

8 30 

alGET LUCKY Daft Punk Feat. Pharrell Williams 
T.BANGALTER.G. DE HOMEM-CHRISTO (T.BANGALTER, 
G. DE NOMEM-CHRISTO.N.RODGERS.P.L.WILLIAMS) DAFT LIFE/COLUMBIA 

14 2 

MY SONGS KNOW WHAT YOU DID IN THE DARK Fall Out Boy 
B.WALKER (FALL OUT BOV,B.WALKERJ.HILL) DECAYDANCE/ISLAND/IDIMG 

15 12 

15 16 o LOVE ME Lil Wayne Featuring Drake & Future 
MIKE WILL MADE-IT,A (D.CARTER,A.GRAHAM. 
N.WILBURN CASH,M.L.WILLIAMS II.A.HOGAN) YOUNG MONEY/CA51I MONEY/REPUBLIC 

60 

9 15 

o mp #THATPOWER will.i.am Feat. Justin Bieber 
D.LEROY,WILL.I.AM (W.ADAMS.D.LEROY,LBIEBER) INTERSCOPE 

As #willpower debuts at No. 9 on 

the Billboard 200 (29,000), the set's 

current single blasts 29-13 on Hot 

Digital Songs (91,000, up 61%) and 

40-33 on Hot 100 Airplay (38 million, 

up 26%) and enters Streaming Songs 

at No. 27 (1.9 million, up 86%). 
I 

/ 

21 I0 Q WAGON WHEEL 
F.ROGERS (B.DYLAN,K.SECOR) CAPITOL NASHVILLE 

37 ®() 

Darius Rucker 

17 6 

18 12 

THE WAY Ariana Grande Feat. Mac Miller 
H -MONEY (H.D.SAMUELS.A.STREETER. 
A.S.LAMBERT,I.SPARKS.M.MCCORMICK,B.RUSSELL) REPUBLIC 

10 5 

57 0 0 
28 34 37 

42'1 44 0 
25 139 0 
27 29 40 

48 0 0 
38 37 42 

29 33 43 

44 45 0 
34 38 45 

35 41 46 

Ciara 
EPIC 

35 I 

NEXT TO ME Emeli Sande 
CRAZE.HOAX (A.E.SANDE.H.CHEGWIN.H.CRAZE.A. PAUL) CAPITOL 

36 10 

SCREAM & SHOUT will.i.am & Britney Spears A 
LAZY JAY (W.ADAMS.J.MARTENS.J.BAPTISTE) INTERSCOPE 

3 22 

ALIVE Krewella 
RAIN MAN (1.YOUSAF.Y.YOUSAF.K.TRINDL,N.LIM,I.UDELL) KREWELLA(COLUMBIA 

38 11 

HIGHWAY DON'T CARE Tim McGraw With Taylor Swift 
B.GALLIMORE.T.MCGRAW (B.WARREN.B.WARREN.M.IRWIN.I.KEAR) BIG MACHINE 

25 9 

SWEET NOTHING Calvin Harris Feat. Florence Welch A 
C.HARRIS (C.HARRIS. 
F.WELCH.K.HARPOON) DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA 

10 25 

SAIL AWOLNATION A 
A.BRUNO (A.BRUNO) RED BULL 

30 34 

POUR IT UP Rihanna 
MIKE WILL MADEIT.1-BO (M.L.WILLIAMS II, 
1.GARNEB.THOMAS.T.THOMAS.R.FENTV) SRP/DEF LAM/IDJMG 

19 17 

DOWNTOWN Lady Antebellum 
P.WORLEY.LADV ANTEBELLUM (L.LAIRD.S.MCANALLY,N.HEMBY) CAPITOL NASHVILLE 

29 12 

BUGATTI Ace Hood Feat. Future & Rick Ross 
MIKE WILL MADE -IT (A.M000LISTER,W.L.ROBERTS II. 
M.L.WILLIAMS II.N.WILBURN CASH) WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC 

35 II 

F"KIN PROBLEMS ASAP Rocky Feat. Drake, 2 Chains & Kendrick Lamar A 
N.SHEBIR (R.MAYERS,N.SHEBIB.S.GARRETT. 
A.GRAHAM,T.EPPS.K.DUCKWORTH) ASAP WORLDWIDE/POLO GROUNDS/RCA 

8 26 

DON'T YOU WORRY CHILD Swedish House Mafia Feat. John Martin © 
AXWELL.S.INGROSSO.S.ANGELLO (LMARTIN, 
M.ZITRON.AXWELL.S.INGROSSO.S.ANGELLO) ASTRALWERKS/CAPITOL 

6 32 

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 05.11.2013 
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TITLE 
PRODUCER (SONGWRITER) 

Artist 
IMPRINT/PROMOTION LABEL 

CERT. 
PEAK 

POS. 

WKS. ONE ?WKS. 

CHART AGO 

I WILL WAIT Mumford & Sons © 
M.DRAVS (MUMFORD A SONS) GENTLEMAN OF THE ROAD/RED/GLASSNOTE 

12 38 

FINE CHINA Chris Brown 
ROCCSTAR.PK (C.M.BROWN.A.S1REETER.L.YOUNGBL00D.G.DEGEDOINGSEZE.E.BELLINGER) RCA 

48 4 

IT'S TIME Imagine Dragons A 
B.DARNER.IMAGINE DRAGONS 
(D.REYNOLDS.W.SERMON.B.MCKEE) KIDINAKORNER/INTERSCOPE 

15 47 

IF I DIDN'T HAVE YOU Thompson Square 
NV (S.THOMPSON.K,THOMPSON.1.SELLERS.P.JENKINS) STONEY CREEK 

49 17 

PIRATE FLAG Kenny Chesney 
B.CANNON.K.CHESNEY (R.COPPERMAN.D.L.MURPHV) BLUE CHAIR/COLUMBIA NASHVILLE 

51 12 

RICH AS F**K Lil Wayne Feat. 2 Chainz 
T-MINUS.N.SEETHARAM (D.CARTER. 
T.EPPS.T.WILLIAMS.N.SEETHARAM) YOUNG MONEY/CASH MONEY/REPUBLIC 

52 6 

SURE BE COOL IF YOU DID Blake Shelton 
S.HENDRICKS (R.CLAWSON.C.TOMPKINS.I.ROBBINS) WARNER BROS. NASHVILLE/WMN 

24 16 

1994 Jason Aldean 
M.KNOX (THOMAS RHETT.L.LAIRD.B.DEAN) BROKEN BOW 

52 7 

NO NEW FRIENDS D1 Khaled Feat. Drake, Rick Ross & Lil Wayne 
BOI.IDA.N.SHEBIB (K.M.KHALED.A.GRAHAM. 
W.L.ROBERTS II.D.CARTER.M.SAMUELS.N.SHEBIB) WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC 

55 1 

CRASH MY PARTY Luke Bryan 
1.STEVENS (R.CLAWSON.A.GORLEY) CAPITOL NASHVILLE 

18 3 

BITCH, DON'T KILL MY VIBE Kendrick Lamar 
SOUNWAVE (K.DUCKWORTH.M.SPEARS. 
BRAUN.VINDAHL.L.LYKKE.SCHMIDT) TOP DAWG/AFTERMATH/INTERSCOPE 

57 10 

GIVE IT ALL WE GOT TONIGHT George Strait 
T.BROWN.G.STRAIT (M.BRIGHT.P.O DONNELL.T.IAMES) MCA NASHVILLE 

56 17 

DONE. The Band Perry 
D.HUFF (R.PERRY.N.PERRY.I.DAVIDSON.I.BRYANT) REPUBLIC NASHVILLE 

46 7 

CUPS (PITCH PERFECT'S WHEN I'M GONE) Anna Kendrick 
C.BECK.M.KILIAN (A.P.CARTER.L.GERSTEIN. 
D.BLACNETT,H.TUNSTALLBEHRENS.J.FREEMAN) UME/REPUBLIC 

59 18 

BRAVE 
M.ENDERT (S.BAREILLES.I.ANTONOFF) 

I 

Sara Bareilles 
EPIC 

Starting at No. 20 on Hot Digital Songs with 

76.000, Bareilles posts her best weekly 

download sum since debut smash "Love 

Song," which peaked with a 269,000 -unit 

frame, more than five years ago. "Brave" 

itfl previews her third major -label studio 

album, The Blessed Unrest, due in July. 

61 1 

GONE, GONE, GONE Phillip Phillips 
G.WATTENBERG(D.FUHRMANN,T.CLARK.G.WATTENBERG) 19/INTERSCOPE 

59 8 

I WANT CRAZY Hunter Hayes 
D.HUFF.H.HAYES (H.HAVES.L.MCKENNA,TVERGES) ATLANTIC/WMN 

43 3 

CLARITY Zedd Featuring Foxes 
ZEDD (A.ZASLAVSKI.MATT THEW KOMA.P.ROBINSON.S.GRAV) INTERSCOPE 

64 6 

LIKE JESUS DOES Eric Church 
).JOYCE (C.BEATHARD.M.CRISWELL) EMI NASHVILLE 

59 IO 

HERE'S TO NEVER GROWING UP Avril Lavigne 
M.IOHNSON (A.LAVIGNE.M.IOHNSON.C.KROEGER.D.H.HODGES.J.KASHER HINDLIN) EPIC 

52 3 

WE STILL IN THIS B**** B.o.B Feat. T.I. & Juicy 1 

MIKE WILL MADE-IT.MARZ (B.R.SIUMONS. M..M.L.WILLIAMS II. 

M.MIDDIEBROOKS.C.I.HARRIS JR..I.HOUSTON) REBELROCK/GRAND HUSTLE/ATLANTIC/RRP 

67 11 

BEAT THIS SUMMER Brad Paisley 
B.PAISLEY (B.PAISLEY.C.DUBOIS.L.LAIRD) ARISTA NASHVILLE 

63 7 

U.O.E.N.O. Rocko Feat. Future & Rick Ross 
NOT LISTED (NOT LISTED) ROCKY ROAD 

69 3 

ANYWHERE WITH YOU Jake Owen 
1.MOI.R.CLAWSON (B.HAYSLIP.D.L.MVRPHY.I.YEARY) RCA NASHVILLE 

70 6 

LOVE AND WAR Tamar Braxton 
D.CAMPER. 1R. (M.RIDDICK.L.DANIELS.T.BRAXTON) STREAMLINE/EPIC 

57 14 

BATTLE SCARS Lupe Fiasco & Guy Sebastian 
PRO 11W.IACO.G.SEBASTIAN.D.R.HARRIS) 1ST A 15TH/ATLANTIC 

71 18 

LOVEEEEEEE SONG Rihanna Feat. Future 
FUTURE (N.WILBURN CASH.R.FENTY. 
D.ANDREWS.G.S.IACKSON.L.S.ROGERS) SRP/DEF JAM/IDJMG 

55 13 

LAST 

WEEK 

THIS 

WEEK 

58 64 74 

O 0 
86 O 0 

80 

m 

O 0 
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84 0 
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O 0 
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91 0 0 
Km QCD 
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TITLE Artist 
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL 

I DRIVE YOUR TRUCK Lee Brice 
K.JACOBS.M.MCCLURE.L.BRICE (1.ALEXANDER.C.HARRINGTON.I.VEARY) CURB 

CERT. 
PEAK 

POS. 

47 

KS.DN 

CHART 

17 

THE OTHER SIDE Jason Derulo 
AM MO.M.IOH NSONI1. DESROULE AUX. 

M.IOHNSON.1.COLEMAN) BELUGA HEIGHTS/WARNER BROS. 

75 2 

MOLLY Tyga Feat. Cedric Gervais, Wiz Khalifa & Mally Mall 
DEZ DYNZAIIC NALLLY HALL (M.NGUYEN.STEVENSOK. 

C.I.THOMALJ.JACKSON.I.RASHID.D.MAPP.C,DEPASOLALE.C.CIDI NOUNG MONEY/CASH MONEY/REPUBLIC 

66 6 

I NEED YOUR LOVE Calvin Harris Feat. Ellie Goulding 
CHERRY TREE/DECONSTRUCTION FI. EYE/ 

C.HARRIS IC.HARRIS.E GOULDING) ULTRA ROC NATION/INTERSCOPE COLUMBIA 

76 2 

KISSES DOWN LOW Kelly Rowland 
MIKE WILL MADEIT.MARZ (M.L.V.ILLIAMS II. 
M.MIDDLEBROOKS.T.THOMAS.T.THOMAS.K.ROWLAND) REPUBLIC 

72 8 

LEVITATE Hadouken! 
LOADSTAR (HADOUKEN.A.SMITH.N.HILL.G.HAARIS) SURFACE NOISE 

69 9 

LEGO HOUSE Ed Sheeran 
I.GOSLINS (E SHEERAN.I.GOSLING.C.LEONARH) ELEKTRA/ATLANTIC 

80 5 

HEY PRETTY GIRL Kip Moore 
B.JAMES K.MOORE.D.COUCH) MCA NASHVILLE 

81 6 

YOU VG AND BEAUTIFUL 
R.NOWEI. (I.DEI REY.R.NOWEIS) 

r 

Lana Del Rey 
POLYDOR/INTERSCOPE 

82 1 

The lead single from trie soundtrack to "The Great 

Gatsby" arrives as Del Rey's highest -charting Hot 

100 hit Prior entry "video Games" spent a week 

at No. 51 last year. She wrote the rew song with 

Rick Newels, who's pe'ined hits for Belinda Carlisle, 

Madonna and Colbie Caillat. -Gary Trust 

1. I 

I CAN TAKE IT FROM THERE Chris Young 
1.STROUD C.VOUNG.R.AKINS.B.HAI SLIP) RCA NASHVILLE 

63 12 

MORE THAN MILES Brantley Gilbert 
D.HUFF (1.EDDIE.B.GILBERT) VALORY 

79 9 

HIGH SCHOOL Nicki Minaj Feat. Lil Wayne 
B01.1DA.T-MINUS (O.T.MARAJ. 
D.CARTER.M.SAMUELS.T.WILLIAMS) YOUNG MONEY/CASH MONEY/REPUBLIC 

68 4 

ALL GOLD EVERYTHING Trinidad James 
D.GALLASPV (N.WILLIAMS) THINKITSAGAME/DEF JAM/IDJMG 

36 20 

KARATE CHOP (REM IX) Future Feat. Lil Wayne 
METRO (N.WILBURN CASH.R.BUICE.L.WAYNE.D.CARTER) A-I/FREEBANDZ/EPIC 

82 8 

MEMORIES BACK THEN Hustle Gang Feat. T,I., B.o.B, Kendrick Lamar & Kris Stephens 

NOT LISTED (NOT LISTED) HUSTLE GANG 

88 1 

BLURRED LINES Robin Thicke Feat. T.I. + Pharrell 
P.L.WILLIAMS (P.L.WILLIAMS.R.THICKE) STAR TRAK/INTERSCOPE 

89 2 

R.I.P. Young Jeezy Featuring 2 Chainz 
Dl MUSTARD II% 1ERNINS.D.MCFARUANE7 EPPS.Y DIVMIGIM.AJ%UNG (*KARL PATTERSON. 

OIACKSON .*EBSTER.A.NOLANDLBONNERR VIDDLEBROOKSMM' 'P.S1N M 1DSES.M PERCI rn/DEE IAMADLMG 

58 12 

WILD FOR THE NIGHT ASAP Rocky Feat. Skrillex 
SKRILLEX (R.MAYERS.S.MOORE.M.DALMORO. 
D.LEBOUVIER.T.PARENT.N.VADON.I.PRADEYROL) ASAP WORLDWIDE/POLO GROUNDS/RCA 

82 7 

HOW MANY DRINKS? Miguel 
S.REMI (M.I.'IMENTEL.S.REMI.R.NICHOLS.P.WILL AMS) BYSTORM/BLACK ICE/RCA 

88 2 

WINGS Little Mix 
OAS (T.BABNESB.KOHN.I.IAMES.P.EDWARDSJ.NELSON.LA.PINNOCK, I.THIRLWALL 

.H.ROIAS.E.NUBI.0 LEWIS.M.BUTLER.P.KELEHER.K.COIINIAN.C.C.DOTSON) WO/COLUMBIA 

91 4 

SAME LOVE Macklemore & Ryan Lewis Feat. Mary Lambert 
R.LEWIS (BM AGGERTV.R.LEWIS.M.LAMRERT) MACKLEMORE/SUB POP/ADA/WARNER BROS. 

89 7 

TWO BLACK CADILLACS Carrie Underwood 
M.BRIGHT (C.JNDERWOOD.J.KEAR.H.LINDSEY) 19/ARISTA NASHVILLE 

41 zo 

DEMONS Imagine Dragons 
ALEX DA KID (IMAGINE DRAGONS.A.GRANT.I.MOSI.ER) KIDINAKORNER/INTERSCOPE 

89 6 

ALL ARCUND THE WORLD Justin Bieber Feat. Ludacris 
A. M E SS I NG E R. N. AT W E H. N.L AM B ROZZA 

(1.BIEBER.N.ATWEH.N.LAMBROZZA.C.B.BRIDGFS) SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDJMG 

22 9 

FREAKS French Montana Feat. Nicki Minaj 
RICO LOVE.EARL AND E (K.KHARR000,1.O.T.MARAI.RICO LOVE. 
D.L.DAVIS.O.R'LEY.E.BONNER.S.DUNBAR.I.C.TAVLOR.L.O.WILLIS) BAD BOV/INTERSCOPE 

77 6 

JUMP RIGHT IN Zac Brown Band 
K.STEGALL.Z.BROWN (Z.BROWN.W.DURRETTE.I.MRAZ) ATLANTIC/SOUTHERN GROUND 

99 I 

SHOW OUT Juicy J Feat. Big Sean And Young Jeezy 
MIKE WILL MAJE.IT II.HOUSTON.I.W.IENKINS.S.M.HNDERSON) KEMOSABE/COLUMBIA 

75 8 

TONIGHT, 
TAKE ME 
TO T H E 

OTHER 
SIDE. 
SPARKS 
FLY LIKE 
THE 
FOURTH 
OF JULY. 

"THE OTHER SIDE," 
JASON DERÜLO 

Q&A 

Jason 
Derülo 

J11; 
- 

f 1:. 

R 

why did you pick "The Other 
Side" as the first single from 
your upcoming full-length? 
It just feels like right now-it 
feels like radio should have 

this. It feels very summery. 
so I didn't want to lose that 
aspect. If it were the second 
[single]. You'd kind of lose it. 

How much of the 
songwriting took place 
while you recovered from a 

neck fracture? 
I needed to jump right into 
it. It was like therapy for me. 

So I'd say about a week after 
my injury, I jumped into the 
studio. I've been working on 

this album for a year and 
some change. 

what was the first song you 
wrote? 
It was called "Jackpot." It 

probably won't make the 
album, but as far down as I 

was. I felt like I hit the jackpot 
with what was going on in my 

life and my love life. 

Your album will feature a 

duet with your girlfriend, 
Jordin Sparks. What was it 
like sharing a studio with 
her? 
It was very different. We have 
it under control now, but in the 
beginning, we were butting 
heads a little bit. We don't have 
arguments all the time, but we 

have our ways of working and 

sometimes those ways clash. 
But it all worked out in the 
end. -Jason Lipshutz 

Data for week of 05.11.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart dato m 
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ARTIST 
IMPRINT/DISTRIBUTING LABEL 

HOTSHOT 0 II MICHAEL BUBLE 
DEBUT REPRISE/WARNER BROS. 

THIS 
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NEW Q 
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NEW Q 
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4 4 6 
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6 6 14 
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13 , 14 17 
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20 20 20 
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19 23 ET 

24 is) 24 

15 11 22 
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Title 

To Be Loved 

FANTASIA 
19/RCA 

Side Effects Of You 2 1 

JUSTIN TIMBERLAKE 
RCA 

The 20/20 Experience 1 6 

PHOENIX 
LOYAUTE/GLASSNOTE 

Bankrupt! 4 1 

FALL OUT BOY 
DECAYDANCE/ISLAND/ID1MG 

Save Rock And Roll 1 2 

BLAKE SHELTON Based On A True Story ... 
WARNE P BROS. NASHVILLE /WON 

3 5 

ROB ZOMBIE Venomous Rat Regeneration Vendor 
ZODIAC SWAN/T-BOY/UME 

7 1 

KID CUDI 
REPUBLIC 

Indicud 2 2 

WILL.I.AM 
WILL LAM/INTERSCOPE /ILA 

#willpower 9 1 

PINK 
RCA 

The Truth About Love A 1 32 

MACKLEMORE & RYAN LEWIS The Heist 
MACKLEMORE 

2 29 

LIL WAYNE I Am Not A Human Being II 
YOUNG MONEY/CASH MONEY/REPUBLIC 

2 5 

BRUNO MARS 
ATLANTIC/AG 

Unorthodox Jukebox A 1 20 

THE BAND PERRY 
REPUBLIC NASHVILLE/BMLG 

Pioneer 2 4 

IMAGINE DRAGONS 
KIDIN AKOR NER/INTE RSCOPE /IGA 

Night Visions 2 34 

SNOOP LION 
BERHANE SOUND SYSTEM/BLE/MAD DECENT/VICE/RCA 

L J 

SNOOP LION 

Reincarnated 16 1 

Snoop Dogg arrives with his first 

release as Snoop Lion, selling 21,000. 

The title, which jumps 11-1 on Reggae 

Albums, posts the largest sales week 

for a current reggae set in nearly 

three years: Nay & Damian "Jr. Gong" 

Marley's Distant Relatives last posted a 

larger sum (25,000 in its second chart 

_ 
t1NUMKNH I tU [ j week, June 12, 2010). 

``Here's 

FLORIDA GEORGIA LINE To The Good Times 
REPUBLIC NASHVILLE/BMLG 

7 21 

TATE STEVENS Tate Stevens 
SYCO/RCA NASHVILLE/SMN 

18 1 

BRAD PAISLEY Wheelhouse 
ARISTA NASHVILLE/SMN 

2 3 

MUMFORD & SONS Babel A 
GENTLEMAN OF THE ROAD/GLASSNOTE 

1 31 

STEVE MARTIN & EDIE BRICKELL Love Has Come For You 
40 SHARE/ROUNDER/CONCORD 

21 1 

RIHANNA Unapologetic 
SRP/DEF LAM/ID1MG 

1 23 

FUN. Some Nights A 
FUELED BY RAMEN 

3 62 

THE LUMINEERS The Lumineers A 
DUALTONE 

2 56 

LUKE BRYAN Spring Break... Here To Party 
CAPITOL NASHVILLE/UMGN 

1 8 

PARAMORE Paramore 
FUELED BY RAMEN 

1 3 

1 KS. 
AGO 

33 35 

34 33 

© 15 29 

18 m 

38 40 

29 , 36 32 

44 44 

35 0 34 

41 46 36 

27 38 

- © 38 

NEW O 

ARTIST 
IMPRINT/DISTRIBUTING LABEL 

Title 

ADELE 
XL/COLUMBIA 

21 1 114 

TAYLOR SWIFT 
BIG MACHINE/BMLG 

Red 0 1 27 

ERIC CHURCH 
EMI NASHVILLE/UMGN 

Caught In The Act: Live 5 3 

TYGA 
YOUNG MONEY/CASH MONEY/REPUBLIC 

Hotel California 7 3 

MAROON 5 
ABM/OCTONE/IGA 

Overexposed A 2 44 

JASON ALDEAN 
BROKEN BOW/BBMG 

Night Train A 1 28 

KENDRICK LAMAR 
TOP DAWG/AFTERMATH/INTERSCOPE/IGA 

good kid, m.A.A.d city 2 27 

SOUNDTRACK 
UME 

Pitch Perfect 3 27 

ERIC CHURCH 
EMI NASHVILLE/UMGN 

Chief A 1 92 

VARIOUS ARTISTS 
UNIVERSAL/EMI/SONY MUSIC/CAPITOL 

NOW 45 3 12 

ALAN JACKSON Precious Memories: Volume II 
ACR/EMI NASHVILLE/UMGN 

5 5 

YEAH YEAH YEAHS 
DRESS UP/INTERSCOPE/IGA 

Mosquito 5 2 

THE NEIGHBOURHOOD 
IRIEVOLVE/COLUMBIA 

I Love You. 39 1 

Tipped as an artist to watch in 

Billboard's Bubbling Under column 

(Dec. 15, 2012), the rock band debuts 

its first full-length album with 9,000. 

Its breakout single, "Sweater Weather," 

jumps 4-2 on Alternative. 

261 41 40 LITTLE BIG TOWN Tornado 2 33 

CAPITOL NASHVILLE/UMGN 

50 41 LUKE BRYAN Tailgates & Tanlines 2 90 
CAPITOL NASHVILLE/UMGN 

NEW 
GEORGE JONES 
EPIC (NASHVIILEI/LEGACY 

16 Biggest Hits 42 1 

42 43 

50 55 1111 

40 54 45 

73 m 46 

NEW O 
281' 43 48 

39 56 49 

tot 0 

The late country icon achieves his highest - 

charting Billboard 200 album, as this 1998 

package arrives with a 1,918% sales increase. 

The set moved 9,000 copies last week -80% 

of which were downloads. Its physical sales 

could rise in the coming weeks once brick -and - 

mortar retailers have their stock replenished. 

11: 11 GEST ITS 
0 ;G 

, 11111 

KELLY CLARKSON Greatest Hits: Chapter One 
19/RCA 

11 23 

PHILLIP PHILLIPS The World From The Side Of The Moon 
19/INTERSCOPE/IGA 

4 23 

TIM MCGRAW 
BIG MACHINE/BMLG 

Two Lanes Of Freedom 2 12 

ALABAMA SHAKES 
ATO 

Boys & Girls 6 52 

JONATHAN NELSON Finish Strong 
1 TUNES/KAREW/MOTOWN GOSPEL/CAPITOL CMG 

47 1 

CARRIE UNDERWOOD 
19/ARISTA NASHVILLE/SMN 

Blown Away A1 52 

MIRANDA LAMBERT 
RCA NASHVILLE/SMN 

Four The Record 3 76 

BOB SEGER & THE SILVER BULLET BAND 

HIDEOUT/CAPITOL 

Ultimate His: Rock And Roll Never Forgets 19 54 

8 

P 

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 05.11.2013 
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ARTIST Title 
IMPRINT/DISTRIBUTING LABEL 

VOLBEAT Outlaw Gentlemen & Shady Ladies 
VERTIGO/REPUBLIC 

CERT. 
PEAK 

POS. 

9 

WES.OK 

CHART 

3 

FRANK TURNER Tape Deck Heart 
%TRA MILE/EPITAPH/POLYDOR/INTERSCOPE/IGA 

52 I 

SOUNDTRACK 
POLYDOR/REPUBLIC 

Les Miserables 1 19 

HUNTER HAYES 
ATLANTIC/W MN 

Hunter Hayes 17 63 

JOURNEY 
COLUMBIA/LEGACY 

Journey's Greatest Hits © 10 258 

GEORGE JONES 
SONY MUSIC CMG 

Super Hits A 56 1 

OLLY MURS 
SACO/COLUMBIA 

Right Place Right Time 19 2 

YOUNGBLOOD HAWKE Wake Up 
REPUBLIC 

58 1 

ED SHEERAN 
ELEKTRA 

+ 5 46 

ONE DIRECTION 
SACO/COLUMBIA 

Take Me Home A 1 24 

CARLOS VIVES 
GAIRA/WK/SONY MUSIC LATIN 

Corazon Profundo 61 1 

TAMELA MANN 
TILLYMANN 

Best Days 14 33 

MUMFORD & SONS 
GENTLEMAN OF THE ROAD/GLASSNOTE 

Sigh No More A 2 162 

CHRIS TOMLIN 
SI%STEPS/SPARROW/CAPITOL CMG 

Burning Lights 1 16 

GUNS N' ROSES 
GEFFEN/UME 

Greatest Hits A 3 267 

JOHNNY CASH The Legend Of Johnny Cash A 
LEGACY/COLUMBIA NASHVILLE/AMERICAN/ISLAND/UME 

5 115 

KACEY MUSGRAVES 
MERCURY NASHVILLE/UMGN 

Same Trailer Different Park 2 6 

JOSH GROBAN 
REPRISE/WARNER BROS. 

All That Echoes 1 12 

162 ®0 GG CREEDENCE CLEARWATER REVIVAL FEAT. JOHN FOGERTY Chronicle The 20 Greatest Hits A 
FANTASY/CONCORD 

69 87 0 
22 47 71 

46 65 m 

65 75 73 

43 62 74 

The classic best -of climbs thanks to sale - 

pricing and promotion in the iTunes store. 

yielding a 98% increase and its highest rank 

since Sept. 15, 2012 (No. 52). The retailer's 

promotion also helps Emeli Sandé at Nos. 83 

(up 63%) and 86. 

52 178 

BRUNO MARS Doo-Wops & Hooligans A 
ELEKTRA 

3 
132 

TYLER, THE CREATOR 
ODD FUTURE 

Wolf 3 4 

THOMPSON SQUARE 
STONEY CREEK/BBMG 

Just Feels Good 13 5 

OF MONSTERS AND MEN 
REPUBLIC 

My Head Is An Animal 111 6 56 

DEPECHE MODE 
V E NUSNOTE/MUTE /COLD M BI A 

Delta Machine 6 5 

45 too I® THE POSTAL SERVICE 
SUB POP 

THÉ Pl1STflt TERtE 

Give Up A 45 34 

Recently reissued in a 10th -anniversary deluxe edition, 

the set returned to the chart two weeks ago, but then 

took a tumble the following week. It gains this week (up 

24%) thanks to its stocking in Starbucks. 

E9 THIS 

WEEK 

25 52 76 

102 00 
11 ' 51 78 

42 58 79 

10 1 45 80 

79 0 81 

ARTIST 
IMPRINT/DISTRIBUTING LABEL 

Title 

ANDREA BOCELLI Passione 
SUGAR VERVE/VG 

2 13 

THE BLACK KEYS El Camino A2 
NONESUCH/WARNER BROS. 

73 

DEVICE 
WARNEA BROS. 

Device 11 3 

ERIC CLAPTON 
BUSHBFANCH SURF DOG 

Old Sock 7 7 

STONE SOUR 
ROADRUNNER 

House Of Gold & Bones: Part 2 10 3 

MIGUEL 
BYSTORM/BLACK ICE/RCA 

Kaleidoscope Dream 3 30 

NEW O QUEENSRYCHE 
DEADLINE/CLEOPATRA 

176 0 PS EMELI SANDE 
CAPITOL 

48 73 0 

124 CD CD 

NEW 0 
94 0 
76 81 88 

67 83 89 

165 CI) C) 

77 82 91 

NEW 

78 93 

37 71 m 

- ® 95 

61 76 96 

- 0 97 

98 

87 1111 99 

100' 

88 0 101 

Frequency Unknown 82 1 

There are now two different bands 

using the Queensryche name. This 

one is fronted by its original singer, 

Geoff Tate, and another comprises 

his former bandmates, whose album 

is due June 25. In total, this is the 

group's 17th chart entry. 

Our Version Of Events 28 24 

ONEREPUBLIC Native 
MOSLEM/IN TERSCOPE/IGA 

4 5 

MICHAEL BUBLE Michael Buble A47 
143/REPRISE/WARNER BROS. 

75 

EMELI SANDE iTunes Session (EP) 
CAPITOL 

86 1 

LANA DEL REY Born To Die 
POLYDOR,INTERSCOPE/IGA 

2 65 

MUSE The 2nd Law 
HELIUM.31 WARNER BROS. 

2 30 

VARIOUS ARTISTS Shake It Up: I <3 Dance 
WALT DISNEY 

26 8 

PINK FLOYD The Dark Side Of The Moon 
CAPITOL 

© 1 833 

ASAP ROCKY Long.Live.A$AP 
ASAP WORLDWIDE/POLO GROUNDS/RCA 

1 15 

GEORGE JONES The Essential George Jones 
EPIC INASPVILLE)/LEGACY 

92 1 

ALICIA KEYS Girl On Fire 
RCA 

i 22 

KILLSWITCH ENGAGE Disarm The Descent 
ROADRUNNER 

7 4 

THE FLAMING LIPS The Terror 
LOVELY SHORTS OF DEATH/WARNER BROS. 

21 2 

BON JOVI What About Now 
ISLAND 101MG 

1 7 

GHOST B.C. Infestissumam 
SEVEN FOUR/LOMA VISTA/RISE ABOVE/REPUBLIC 

28 2 

ANDY MINEO Heroes For Sale 
REACH/INFINITY 

11 2 

KIDZ BOP KIDS Kidz Bop 23 
RAZOR & TIE 

2 15 

GHOSTFACE KILLAH Adrian Younge Presents: Twelve Reasons To Die 

SOUL TEMPLE 

27 2 

BLAKE SHELTON Loaded: The Best Of Blake Shelton 
REPRISE NASHVILLE/WMN 

18 92 

Hawke 
Flies On 
Billboard 
200 
Rock band Youngblood 
Hawke follows up on the 
success of hit single "We 
Come Running" with the 
arrival of its debut full-length, 
wake Up (Republic), at No. 58 

on the Billboard 200. 
Released April 23 as 

an iTunes exclusive, the 
self -produced album debuts 
with 7,000 copies sold. The 

title became available to all 
digital retailers on April 30. 
(A CD release hasn't yet been 
scheduled.) The album follows 
Youngblood Hawke's self - 
titled EP, which arrived last 
August and has sold 16,000 
copies. 
"we Come Running" peaked 

at No. 7 on the Alternative 
chart for two weeks last 
December, three months 
after Billboard noted the 
group as one to watch in the 
Bubbling Under column (Sept. 
1). while the song has since 
slipped off Alternative. it's 
still percolating on Adult Top 

40, where it dips 26-28 after 
reaching its No. 26 peak two 
weeks ago. 

The group is out on its own 
headlining tour, but will also 
play such festivals as the Sun 

God Festival (May 17) in La 

Jolla, Calif., and the Sasquatch 
Music Festvial (May 26) in 

Quincy, wash. 
-Keith Caulfield 

Dato for week of 05.11.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0 
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The 
Journey 
Continues 
It's been nearly six years 
since HBO's "The Sopranos" 
signed off to the tune of 
Journey's "Don't Stop 
Believin'," spurring a surge in 
interest in the song and the 
band's Greatest Hits album. 

While the series finale 
(June 10, 2007) wasn't the 
first to use the track, it was 
arguably one of the tune's 
most effective synchs in 
recent years. 

In 2007, Greatest Hits sold 
342,000 copies, according to 
Nielsen SoundScan, making 
it the No. 11 -selling catalog 
album of that year. In 2008, 
with a whopping 507,000, it 
was the No. 9 title (and No. 79 

among all releases). 
First released in 1988, 

the album has barely been 

absent from the Billboard 200 
since Billboard's chart rules 
changed in December 2009, 
allowing catalog titles to 
appear on the tally. This week, 
Greatest Hits rises 85-55 with 
7,000 (up 25%) after it was 

sale -priced and promoted in 

the iTunes store. 
The album's sales total 

during the SoundScan era 
(1991 -present) now stand 
at 8.3 million, making it the 
fourth -largest -selling hits set 
in that span of time. 

-Keith Caulfield 

YEARLY SALES OF JOURNEY'S 
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ARTIST 
IMPRINT/DISTRIBUTING LABEL 

IRON AND WINE 
NONESUCH/WARNER BROS. 

Ghost On Ghost 26 2 

ZAC BROWN BAND 
ROAR/SOUTHERN GROUND/ATLANTIC/AG 

Uncaged 1 42 

ERICCLAPTON The Best Of Eric Clanton: 20th Century Masters The Millennium Collection 

CHRONICLES/POLYDOR/UME 

66 82 

BRING ME THE HORIZON 
EPITAPH 

Sempiternal 11 4 

ONE DIRECTION 
55C0/COLUMBIA 

Up Ml Night A1 59 

ALT -J 
INFECTIOUS/CANVASBACK/ATLANTIC/AG 

An Awesome Wave 80 20 

FLEETWOOD MAC 
WARNER BROS. 

Greatest Hits A 14 43 

DARLENE ZSCHECH Revealing Jesus: A Live Worship Experience 
RGM NEW BREED/INTEGRITY/COLUMBIA 

109 1 

The Australian singer/songwriter/worship 

leader makes a splash on Christian Albums, 

flying 24-4 with 4,000 sold (up 147%)-its best 

sales week yet. venue sales from her tour drive 

4 ,'. 
WIZ KHALIFA 
ROSTRUM/ATLANTIC/AG 

Ene Iltuease, awing net IIESI Lup lU Oil LIIe 

Christian tally. 

I, 

& CURREN$Y Live: In Concert (EP) 30 2 

GARY ALLAN 
MCA NASHVILLE/UMGN 

Set You Free 1 14 

SARAH BRIGHTMAN 
SIMHA 

Dreamchaser 17 2 

DAVID BOWIE 
ISO/COLUMBIA 

The Next Day 2 7 

VARIOUS ARTISTS 2013 Grammy Nominees 
GRAMMVI WITOL 

2 14 

MATT MAHER 
ESSENTIAUPLG 

- 

te. 

All The People Said Amen 115 1 

With 4,000 sold, he starts at 

No. 5 on Christian Albums, 

grabbing his highest -charting 

set yet. The effort's current 

single, "Lord I Need You," f climbs 21-20 on Christian Songs 

with a 7% gain in audience. 

WILLIE NELSON Willie Nelson And Family: Let's Face The Music And Dance 
LEGACY 

49 2 

VARIOUS ARTISTS NOW 44 
UNIVERSAL/EMI/SONY MUSIC/CAPITOL 

2 25 

VARIOUS ARTISTS WOW Hits 2013 
PROVIDENT/WORD-CURB/CAPITOL CMG 

35 31 

CHRIS TOMLIN How Great Is Our God: The Essential Collection 
SIXSTEPS/SPARROW/CAPITOL CMG 

40 29 

SOUNDTRACK Django Unchained 
VISIONA ROMANTICA/LOMA VISTA/SEVEN FOUR/REPUBLIC 

53 8 

AWOLNATION Megalithic Symphony 
RED BULL 

87 77 

PITBULL Global Warming 
MR. 305/POLO GROUNDS/RCA 

14 23 

NEW KIDS ON THE BLOCK 10 
THE BLOCK/BOSTON 5 

6 4 

LEE BRICE Hard 2 Love 
CURB 

5 51 

MKS. 

AGO 

THIS 

WEEK 

o 

132 156 

125 

74 109 m 

106 110 129 

122 138 0 

ARTIST 
IMPRINT/DISTRIBUTING LABEL 

PEAK 

POS. 

INS ON 

CHART 

STEVE EARLE & THE DUKES (& DUCHESSES) Low Highway 
NEW WEST 

39 2 

BOB MARLEY AND THE WAILERS Legend: The Best Of Bob Marley And The Wailers 
TUFF GONG/ISLAND/UME 

18 265 

THIRD DAY 
ESSENTIAL/PIG 

Miracle 10 20 

BRANTLEY GILBERT 
VALORO/BMLG 

Halfway To Heaven 4 89 

KID ROCK 
LAVA/AG 

Cocky A 3 117 

ZAC BROWN BAND 
ROAR/BIGGER PICTURE/HOME GROWN/ATLANTIC/AG 

The Foundation A 9 229 

- 013, CASEY DONAHEW BAND 
ALMOST COUNTRY 

II 

127 126 0, 

119 131 

134 

114 130 ® 

36 99 ro 

RE-ENTRY Co 

91 127 lR] 

146 0 139 

125 141 0 
104 121 141 

118 cN 142 

99 128 143 

86 98 1111 

RE-ENTRY o 

a, 

Standoff 32 2 

Seven album debuts 

in last week's top 100, 

including the latest from 

Casey Donahew Band, fall 

to the bottom half of the 

chart. The titles (at Nos. 

102,110, 112,116,125, 131 

and 149) all erode in sales 

by 58%-80%. 

LINDSEY STIRLING 
BRIDGETONE 

Lindsey Stirling 81 24 

SOUNDTRACK 
BACK LOT MUSIC 

Oblivion 119 3 

FOREIGNER 
TRIGGER/RAZOR 8 TIE 

Juke Box Heroes 129 2 

LYNYRD SKYNYRD The Best Of Lynyrd Skynyrd:20th Century Masters The Millennium Collection A 
MCA/UME 

60 114 

DAWES 
HUB 

Stories Don't End 36 3 

KENNY CHESNEY 
BNA/SMN 

Greatest Hits II A3 90 

COLTON DIXON 
19/SPARROW/CAPITOL CMG 

A Messenger 15 13 

CASTING CROWNS 
REACH STREET REUNION/PLG 

Come To The Well 2 69 

JASON ALDEAN 
BROKEN ROW/BBMG 

My Kinda Party A 2 129 

T.I. Trouble Man: Heavy Is The Head 
GRAND HUSTLE/ATLANTIC/AG 

2 19 

THE WEEKND 
XO/REPUBI IC 

Trilogy 4 24 

SOUNDTRACK 
WATERTOWER 

Rock Of Ages 5 27 

JIMI HENDRIX 
EXPERIENCE HENDRIX/LEGACY 

People, Hell And Angels 2 8 

MATT REDMAN 
SIXSTEPS/SPARROW/CAPITOL CMG 

The album's $6 sale tag 

at Family Christian Stores 

helps lift the set with a 

254% increase and a 38-10 

rally on Christian Albums. 

The album has been absent 

from that chart's top 10 

since Dec. 8, 2012. 

54 135 BONEY JAMES 
CONCORD 

10,000 Reasons 

The Beat 

66 21 

154 

3 
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Title 

1984 2 

The band's classic album returns to the chart 

for the first time since July 13, 1985, thanks 

to sale -pricing in the iTunes store. with 3.000 

sold, it's the set's best sales frame since 

December 2009. 

LAST 

WEEK 

THIS ARTIST 
WEEK INPRIN-/DISTRIBUTING LABEL 

Title PEAK 

Pos. El 
78 158 173 0 DRAKE Take Care 1 71 

YOUNG MONEY/CASH MONEY/REPUBLIC 

75 145 ® JAKE BUGG Jake Bugg 75 3 

MERCURY ID11G 

117 147 176 2 CHAINZ Based On A T.R.U. Story 1 37 

DEE LAM/IDIMG 

NEW ® JUNIP Junip 177 1 

MUTE 

HALESTORM The Strange Case Of... 
ATLANTIC/AG 

15 38 

MAJOR LAZER Free The Universe 
MAD DECENT/SECRETLY CANADIAN 

34 2 

WILLIE NELSON Super Hits A 
COLUMBIA/LEGACY 

98 44 

KIP MOORE Up All Night 
MCA NASHVILLE/UMGN 

6 48 

JUSTIN BIEBER Believe A 
SCHOOLBOY/RAYMOND BRAUN/ISLAND/ID1MG 

1 45 

THE BLACK KEYS Brothers A 
NONESUCH/WARNER BROS. 

3 141 

FRED HAMMOND United Tenors: Hammond, Hollister, Roberson, Wilson 
RCA INSPIRATION/RCA 

39 5 

JAMES BLAKE Overgrown 
POLYDOR/REPUBLIC 

32 3 

PINK FLOYD A Foot In The Door: The Best Of Pink Floyd 
CAPITOL 

50 16 

NEIL YOUNG Greatest Hits 
REPRISE/WARNER BROS. 

27 26 

LYNYRD SKYNYRD All Time Greatest Hits A 
MCA/UME 

158 I 

KID ROCK Rebel Soul 
TOP DOG/ATLANTIC/AG 

5 23 

SOUNDTRACK Nashville: Season 1: Volume 1 

ABC STUDIOS/LIONS GATE/BIG MACHINE/BMLG 

14 20 

BLAKE SHELTON Red River Blue A 
WARNER BROS. NASHVILLE/WIN 

1 93 

IL VOLO Mas Que Amor 
RENTOR/GATICA/OPERA BLUES/INTERSCOPE/UNIVERSAL MUSIC LATINO/UMLE 

161 3 

PINK Greatest Hits... So Far!!! A 
LAFACE/RVE/RCA 

5 81 

FRANK OCEAN Channel Orange 
DEF JAM/IDIMG 

2 41 

NICKELBACK Silver Side Up Q 
ROADRUNNER 

2 89 

SHINEDOWN Amaryllis 
ATLANTIC/AG 

4 36 

NEIL DIAMOND The Very Best Of Neil Diamond: The Studio Recordings 
COLUMBIA/LEGACY 

45 35 

EAGLES The Very Best Of The Eagles © 
WARNER STRATEGIC MARKETING 

3 88 

TASHA COBBS Grace (EP) 
EMI GOSPEL/MOTOWN GOSPEL/CAPITOL CMG 

61 5 

MERCYME The Hurt & The Healer 
FAIR TRADE/COLUMBIA 

7 31 

KURT VILE Wakin On A Pretty Daze 
MATADOR 

47 3 

CREEDENCE CLEARWATER REVISITED Extended Versions 
POOR BOY/SONY MUSIC CMG 

74 38 

VARIOUS ARTISTS WOW Gospel 2013 
WORD-CURB/EMI CMG/VERITY/RCA INSPIRATION 

43 13 

142' 149 178 

- 0 179 

128 144 [Z1] 

- 0 181 

178 0 182 

RE-ENTRY O 

DE -ENTRY O 

126 153 185 

90 113 186 

- 0 187 

RE-ENTRY 

105 168 189 

135 0 190 

198 197 0 
I 103,1 160 II 

166 176 193 

195 195 194 

185 0 195 

189 196 196 

164 192 197 

- 0 198 

RE-ENTRY O 

RE-ENTRY O 

S ± b 

101! ~ -.i 

The Swedish trio returns with its second full- 

length album, which is its first to reach the 

Billboard 200 (3,000). On Heatseekers Albums, 

it bounds in at No. 1, surpassing the No. 14 

peak of 2010's Fields. -Keith Caulfield 

mar 

VOLBEAT Beyond Hell/Above Heaven 
VERTIGO/REPUBLIC 

142 17 

GRANGER SMITH Dirt Road Driveway 
PIONEER/THIRTY TIGERS 

48 2 

BOZ SCAGGS Memphis 
429/SLG 

17 8 

KID CUDI Man On The Moon: The End Of Day 
DREAM ON/G.0.0.0./REPUBLIC 

4 80 

BON JOVI Greatest Hits 
ISLAND 101.40 

5 53 

GEORGE JONES Hits I Missed...And One I Didn't 
BANDIT.WELK 

79 8 

PHOENIX Wolfgang Amadeus Phoenix 
LOVAUTE/GLASSNOTE 

37 83 

WIZ KHALIFA 0.N.I.F.C. 
ROSTRLM/ATLANTIC/AG 

2 21 

THE STROKES Comedown Machine 
RCA 

10 5 

JUSTIN TIMBERLAKE FutureSex/LoveSounds Q 
110E/RCA 

1 91 

LINKIN PARK Living Things 
MACHINE SHOP/WARNER BROS. 

1 34 

INTOCABLE En Peligro de Extincion 
GOOD 12UMLE 

58 4 

DAFT PUNK Discovery e 
VIRGIN,(APITOL 

44 20 

TLC CrazySexyCool © 
LAFACE'ARISTA/SONY MUSIC CRC. 

3 109 

AEROSMITH The Best Of Aerosmith: 20th Century Masters The Millennium Collection 

GEFFEM UME 

67 60 

CHARLIE WILSON Love, Charlie 
P MUSIC/RCA 

4 13 

ADELE 19 A 
xL/coLUMBIA 

4 184 

JOAN SEBASTIAN 13 Celebrando El 13 
FONOVISA/UMLE 

165 3 

THREE DOG NIGHT The Best Of Three Dog Nig ht:20ih Century Masters The Millennium Collection A 
MCA/UME 

109 55 

RASCAL FLATTS Changed 
BIG MACHINE/BMLG 

3 56 

THREE DAYS GRACE Transit Of Venus 
RCA 

5 24 

THE DRIFTERS All -Time Greatest Hits 
ATLANTIC/FLASHBACK/RHINO 

166 5 

NICKELBACK All The Right Reasons 0 
ROADRUNNER 

1 170 

S 

- 

- - S y' Aid 

Q&A 

Frank 
Turner 
Your fifth studio album, 
Tape Deck Heart, bows at 
No. 52 on the Billboard 200 
this week, your highest 
debut in the United States. 
How do you think that 
happened this time? 
A lot of touring. One of the 
things I love about America. 
it's kind of impossible to 
over -tour. There's always 
somewhere you haven't been. 

The first run I did was just 
coffee shops. There were no 

people there, but it's built 
up. People come down, have 
a good time. Next time they 
bring their friends, then their 
friends bring their friends. 

One of your hallmarks is a 

close connection with fans, 
especially onstage-your 
shows are big singalongs. 
One of my models is the 
E Street Band. They're 
essentially the world's 
best bar band. They tread 
the middle path between 
grandiose and intimate at the 
same time. And one of the 
things I do is try to run my 

own merch stand. One, it saves 
me money [laughs]. But it's 
also a gesture, an ideological 
statement, that says. "I'm not 
the guy that hides in the limo. 
You can come talk to me." 

Tape Deck Heart is about 
a bad breakup you went 
through recently. Did 
making the album bring you 
any closure? 
It definitely helped me get 

through it. Catharsis. empathy 
and entertainment-hopefully 
this record achieves all three. 
There were a few things I 

wrote about that I wasn't 
comfortable making public. 
I did get some angry phone 
calls from people. The moral 
of the story is: Never date a 

musician. -Alex Gale 

Dato for week of 05.11.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 
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TITLE 
IMPRINT/PROMOTION LABEL 

#1 
IR 

Artist WKS. ON 

CHART 

STAY Rihanna Feat. Mikky Ekko 12 
SRP/DEF WM/IDIMG 

WHEN I WAS YOUR MAN Bruno Mars 
ATLANTIC 

14 

JUST GIVE ME A REASON P!nk Feat. Nate Ruess 
RCA 

9 

FEEL THIS MOMENT Pitbull Feat. Christina Aguilera 
MR 1n'. PoLO GROUNDS/RCA 

13 

MIRRORS Justin Timberlake 
RCA 

5 

CAN'T HOLD US Macklemore & Ryan Lewis Feat Ray Dalton 
MACKLEMORE/ADA/WARNER BROS. 

6 

SUIT & TIE Justin Timberlake Feat. Jay -Z 
RCA 

16 

DAYLIGHT Maroon 5 
ARM/OCIONE INTERSCOPE 

21 

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz 
MG KII 1041WARNER BROS. 

20 

HEART ATTACK Demi Lovato 
HOLLY Y.000 

9 

HO HEY The Lumineers 
DUALTONE 

29 

STARTED FROM THE BOTTOM Drake 
YOUNG MONEY/CASH MONEY/REPUBLIC 

11 

I KNEW YOU WERE TROUBLE.Taylor Swift 
BIG MACHINE/REPUBLIC 

22 

I LOVE IT Icona Pop Feat. Charli XCX 
RECORD COMPANY TEN/BIG BEAT/RRP 

9 

SWEET NOTHING Calvin Harris Feat Florence Welch 
DECONSTRUCTION FLY EYE/ULTRA/ROC NATION/COLUMBIA 

22 

LOCKED OUT OF HEAVEN Bruno Mars 
ATLANTIC 

30 

POUR IT UP Rihanna 
SRP/DEF 14M/IDIMG 

16 

DON'T YOU WORRY CHILD Swedish House Mafia Feat. John Martin 
AST RALWERKS/(API TOL 

25 

CARRY ON fun. 
FUELED BY RAMEN/RRP 

14 

GET YOUR SHINE ON Florida Georgia Line 
REPUBLIC NASHVILLE 

10 

IF I DIDN'T HAVE YOU Thompson Square 
STONEY CREEK 

15 

MAMA'S BROKEN HEART Miranda Lambert 
RCA N SHVILLE 

12 

ALIVE Krewella 
KREWEIIA/COLUMBIA 

10 

I WILL WAIT Mumford & Sons 
GENTLEMAN OF THE ROAD/RED/GLASSNOTE 

29 

TROUBLEMAKER Oily Murs Feat. Flo Rida 
SYCO .111 ARIA 

13 

DOWNTOWN Lady Antebellum 
(Al 1 

13 

FINE CHINA Chris Brown 
RCA 

4 

PIRATE FLAG Kenny Chesney 
BLUE ( HAIR/COLUMBIA NASHVILLE 

12 

WAGON WHEEL Darius Rucker 
CAPITOL NASHVILLE 

9 

22 Taylor Swift 
BIG MACHINE/REPUBLIC 

7 

LOVE ME Lil Wayne Feat. Drake & Future 
YOUNG MONEY/CASH MONEY/REPUBLIC 

14 

BAD Wale Feat. Tiara Thomas 
UAYBACH/ATLAN TIC 

8 

#THATPOWER will.i.am Feat. Justin Bieber 
IN TERSCOPE 

5 

CRUISE Florida Georgia Line Feat. Nelly 
REPUBLIC NASHVILLE/REPUBLIC 

23 

NEXT TO ME Emeli Sande 
CAPITOL 

to 

HIGHWAY DON'T CARE Tim McGraw With Taylor Swift 
BIG MACHINE 

6 

MY SONGS KNOW WHAT YOU DIDIN THE DARK (LIGHT EMUP) Fall Out Boy 

DECAYDANCE/ISLAND/IDIMG 
9 

SCREAM & SHOUT will.i.am Feat. Britney Spears 
INTERSCOPE 

21 

GIVE IT ALL WE GOT TONIGHT George Strait 
MCA NASHVILLE 

12 

POWER TRIP I. Cole Feat. Miguel 
ROC NATION/COLUMBIA 

6 

COME & GET IT Selena Gomez 
HOLLYWOOD 

2 

LOVE AND WAR Tamar Braxton 
STREAMLINE/EPIC 

11 

BEAT THIS SUMMER Brad Paisley 
ARISTA NASHVILLE 

6 

IT'S TIME Imagine Dragons 
KIDINAKORNER/INTERSCOPE 

27 

BOYS 'ROUND HERE Blake Shelton 
WARNTR BROS NASHVILLE/WMN 

4 

I CAN TAKE IT FROM THERE Chris Young 
RCA NASH.I.LT 

13 

F^KIN PRO81E145 ASAP Rack Feat. Drake, 2 Chainz & Kendrick Lamar 
ASAP WORLDWIDE/POLO GROUNDS/RCA 

21 

THE WAY Ariana Grande Feat. Mac Miller 
REPUBLIC 

2 

LIKE JESUS DOES Eric Church 
EMI NASHVILLE 

9 

DONE. The Band Perry 
REPUBLIC NASHVILLE 

6 
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TITLE 
IMPRINT/PROMOTION LABEL 

#1 
I WI 

Artist , 

CAN'T HOLD US Matldmpre & Ryan u3ws ,eat Ray DaRon 

MACKLEMORE/ADA/WARNER BROS, 
9 

JUST GIVE ME A REASON Pink Feat. Nate Ruess 
RCA 

10 

MIRRORS Justin Timberlake 
RCA 

9 

STAY Rihanna Feat. Mikky Ekko 
SRP/DEF 1441/IDIMG 

A 12 

CRUISE Flordia Georgia Line Feat. Nelly 
REPUBLIC NASHVILLE/REPUBLIC 

A 38 

RADIOACTIVE Imagine Dragons 
KIDINAKORNER/INTERSCOPE 

A 25 

I LOVE IT Icona Pop Feat. Charli XCX 
RECORD COMPANY TEN/BIG BEAT/RRP 

10 

THRIFT SHOP Macklemore& Ryan Lewis Feat Wanz 
MACKLEMORE/ADA/WARNER BRITS. 

30 

WHEN I WAS YOUR MAN Bruno Mars 
ATLANTIC 

17 

MY SONGS KNOW whin YDUDIDINTNEDMMUGMMP) PoIDUBII 

DECAYDANCE/ISLAND/IDJ MG 
12 

WAGON WHEEL Darius Rucker 
CAPITOL NASHVILLE 

12 

BOYS 'ROUND HERE Blake Shelton Feat. Pistol Ainies & Frieeds 
WARNE . NASHVILLE/WMN 

5 

#THATPOWER will.i.am Feat. Justin Bieber 
INTI . , 

6 

COME & GET IT Selena Gomez 
B01L V TI 

3 

HEART ATTACK Deni Lovato 
HOLLYWOOD 

9 

FEEL THIS MOMENT Pitbull Feat. Chris:ina Aguilera 
MR. 305/POLO GROUNDS/RCA 

13 

SUIT & TIE Justin Timberlake Feat. Jay Z 
RCA 

A 15 

GET LUCKY Daft Punk Feat Pharrell Williams 
DAFT LIFE/COLUMBIA 

2 

22 Taylor Swift 
BIG MACHINE/REPUBLIC 

11 

BRAVE Sara Bareilles 
EPIC 

1 

HIGHWAY DON'T CARE Tim McGraw With Taylor Swift 
BIG MACHINE 

9 

TROUBLEMAKER Oily Murs Feat. Flo Rida 
UDCO/COLUMBIA 

14 

THE WAY Ariana Grande Feat. Mac Miller 
REPUBLIC 

5 

STARTED FROM THE BOTTOM Drake 
YOUNG MONEY/CASH MONEY/REPUBLIC 

12 

NEXT TO ME Emeli Sande 
CAPITOL 

9 

NO NEW FRIENDS DI Khaled Feat. Drake. Rick RILss & Ul Wayne 
V E TILE 1 .1 INN MONEY/CASH MONEY/REPUBLIC 

1 

MAMA'S BROKEN HEART Miranda Lambert 
RC Y N .H` IL I E 

13 

CARRY ON fun. 
FUELED BY RAMEN/RRP 

13 

CRASH MY PARTY Luke Bryan 
CAPITOL NASHVILLE 

3 

GET YOUR SHINE ON Florida Georgia Line 
REPUBLIC NASHVILLE 

13 

SAIL AWOLNATION 
RED BULL 

A 39 

DOWNTOWN Lady Antebellum 
CAPITOL NASHVILLE 

12 

LOVE ME Lil Wayne Feat. Drake & Future 
YOUNG MONEY/CASH MONEY/REPUBLIC 

I5 

BUGATTI Ace Hood Feat. Future & Rick Ross 
WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC 

II 

POWER TRIP J. Cole Feat. Miguel 
RO( NATION/COLUMBIA 

8 

YOUNG AND BEAUTIFUL Lana Del Rey 
POLY, F INIII 

1 

I WANT CRAZY Hunter Hayes 
ATLANTIC/WMN 

3 

MADNESS Muse 
IELIUW3/WARNER BROS. 

29 

SURE BE COOL IF YOU DID Blake Shelton 
WARNER BROS. NASHVILLE/WMN 

16 

1994 Jason Aldean 
BROKEN BOW 

5 

ALIVE Krewella 
KREWE LLA/COLUMBIA 

8 

SCREAM & SHOUT will.i.am & Britney Spears 
INTERSCOPE 

A 23 

GONE, GONE, GONE Phillip Phillips 
19/INTERSCOPE 

8 

LOCKED OUT OF HEAVEN Bruno Mars 
ATLANTIC 

A 30 

RICH AS FK Lil Wayne Feat. 2 Chainz 
YOUNG MONEY/CASH MONEY/REPUBLIC 

6 

DONE. The Band Perry 
REPUBLIC NASHVILLE 

5 

HERE'S TO NEVER GROWING UP Avril Lavigne 
EPIC 

3 

DAYLIGHT Maroon 5 
AGM /OCIONE'INTERSCOPE 

A 20 

BLURRED LINES Robin Thicke Feat. T.I.. Pharrell 
STAR TRAK/INTERSCOPE 

2 

CUPS Anna Kendrick 
UME 

13 

STREAMING SONGSTM 
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TITLE 
IMPRINT/LABEL 

THRIFT SHOP Macklemore & Ryan Lewis Feat Wanz 16 
MACKLEMORE/ADA/WARNER BROS. 

Artist 

CAN'T HOLD US Macklemore & Ryan Lewis Feat Ray Dalton 
MACKLEMORE/ADA/WARNER BROS 

9 

GANGNAM STYLE PSY 
5(100/80( REPUBLIC 

16 

HARLEM SHAKE Baauer 
IEPEREE S'MAD DECENT/WARNER BROS. 

11 

JUST GIVE ME A REASON P!nk Feat. Nate Ruess 
RCA 

8 

GENTLEMAN PSY 
SILENT/SCHOOLBOY/REPUBLIC 

3 

GET LUCKY Daft Punk Feat. Pharrell Williams 
DAFT LIFE/COLUMBIA 

2 

WHEN I WAS YOUR MAN Bruno Mars 
ATLANTIC 

13 

MIRRORS Justin Timberlake 
RCA 

6 

BODY PARTY Ciara 
EPIC 

1 

STARTED FROM THE BOTTOM Drake 
YOUNG MONEY/CASH MONEY/REPUBLIC 

It 

RADIOACTIVE Imagine Dragons 
N IDINABORNER/INTERSCOPE 

16 

LOVE ME Lil Wayne Feat. Drake & Future 
YOUNG MONEY CASH MONEY/REPUBLIC 

13 

POWER TRIP J. Cole Feat. Miguel 
ROC NATION/COLUMBIA 

8 

STAY Rihanna Feat. Mikky Ekko 
SRP/DEF JAM IDIMG 

11 

THE WAY Ariana Grande Feat. Mac Miller 
REPUBLIC 

5 

SAIL AWOLNATION 
REL 1U I 

16 

HEART ATTACK Demi Lovato 
BOLLI 

a 

BAD Wale Feat. Tiara Thomas 
MAYBACH/ATLANTIC 

9 

SUIT & TIE Justin Timberlake Feat. Jay Z 
RCA 

14 

MIN PROBLEMS ASAP Rocky Feat Drake, 2 Chains & Kendd(k Lamar 
ASAP WORLDWIDE/POLO GROUNDS/RCA 

16 

LEVITATE Hadouken! 
SURFACE NOISE 

9 

I LOVE IT Icona Pop Feat. Charli XCX 
RECORD COMPANY TEN/BIG BEAT/RRP 

4 

U.O.E.N.O. Rocko Feat. Future & Rick Ross 
ROCKY ROAD 

3 

SCREAM & SHOUT will.i.am & Britney Spears 
IN TE RSCOPE 

16 

MY SONGS KNOW WHAT YOU DID IN DIE DARI(ILIGKTDAUPI Fall CmBoi 
DECAYDANCE/ISLAND/IDIMI 

4 

#THATPOWER will.i.am Feat. Justin Bieber 
IN TERSCAPE 

I 

FEEL THIS MOMENT Pitbull Feat. Christina Aguilera 
MR. 305/POLO GROUNDS/RCA 

7 

CRUISE Florida Georgia Line 
REPUBLIC NASHVILLE 

3 

RICH AS FAAK Lil Wayne Feat. 2 Chainz 
YOUNG MONEY/CASH MONEY/REPUBLIC 

4 

BUGATTI Ace Hood Feat. Future & Rick Ross 
WE THE F E ST/YOUNG MONEY/CASH MONEY/REPUBLIC 

8 

22 Taylor Swift 
BIG MACHINE/REPUBLIC 

6 

CALL ME MAYBE Carly Rae Jepsen 
604/UNIVERSAL 

16 

LOCKED OUT OF HEAVEN Bruno Mars 
ATLANTIC 

16 

HO HEY The Lumineers 
DUALTONE 

16 

CUPS (PITCH PERFECTS WHEN I'M GONE) Anna Kendrick 
II 1I UBLIc 

4 

BEAUTY AND A BEAT Justin Bieber Feat. Nicki Minaj 
SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDIMG 

16 

WHAT MAKES YOU BEAUTIFUL One Direction 
SYCO/COLUMBIA 

II 

IT'S TIME Imagine Dragons 
KIDINAKORNER INTEE ' TE 

16 

COME & GET IT Selena Gomez 
HOLLYW ID 

3 

SWEET NOTHING Calvin Harris Feat. Florence Welch 
DE(ONYTRII/ ZION/FEY EYE. Ill TRA BOL NATION/COLUMBIA 

16 

I KNEW YOU WERE TROUBLE. Taylor Swift 
BIG MA III (T PE PUBLIC 

II 

WAGON WHEEL Darius Rucker 
CAPITOL NASHVILLE 

5 

MOLLY Tyga Feat Cedric Gervais, Wiz Khalifa & Mally Mall 
YOUNG MONEW(ASH MONEY/REPUBLIC 

2 

DIAMONDS Rihanna 
SRP/OET JAM IIHAI, 

16 

FINE CHINA Chris Brown 
RCA 

3 

GIRL ON FIRE Alicia Keys Feat. Nicki Minaj 
RCA 

16 

ALL GOLD EVERYTHING Trinidad James 
THINKITSAGAME/DEF IAM/IDIMG 

12 

HIGH SCHOOL Nicki Minaj Feat. Lil Wayne 
YOUNG MONEY/CASH MONEY/REPUBLIC 

4 

ALIVE Krewella 
EREWELLA/COLUMBIA 

2 

® Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 05.11.2013 
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'Lucky' 
Breaks 
Into 
Top 10 
"Get Lucky," the latest single 

from Daft Punk (below), 
jumps into the top 10 of 

Streaming Songs (20-7) in 

its second week on the chart. 
The track. featuring Pharrell 
Williams and from Daft 
Punk's forthcoming Random 
Access Memories, garnered 
more than 4.6 million U.S. 

streams during the tracking 
week (up a whopping 111%). 

On the On -Demand Songs 
survey. "Get Lucky" surges 11- 

2. with the audio subscription 
services that contribute 
to the chart making up a 

considerable proportion of its 

overall streams (42%). That's 
more than double the average 
percentage attributed to on - 

demand services for the other 
nine titles in the top 10 of 

Streaming Songs (20%). Most 

of the on -demand streams 
for "Get Lucky" came from 
Spotify. which announced that 
the song broke the service's 
record for the biggest 
streaming day (April 22) for 
a single track in both the 
United States and the United 
Kingdom. 

Elsewhere. Ciara makes 
an impressive entrance on 

Streaming Songs with her 
new single, "Body Party." at 
No. 10. The track's music 
video premiered during the 
charting week, helping the 

title to a combined 3.8 million 
U.S. streams. Also entering 
the chart on the heels of a 

video debut is Will.i.am and 
Justin Bieber's collaboration. 

"Itthatpower," reaching No. 27 

with 1.8 million U.S. streams. 
-William Gruger 
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ARTIST 
MYSPACE PAGE 

#1 
1111/115 

SUNGHA JUNG 
WW W MYSPACE.0010L NG9INGNA 

WKS. ON 

CHART 

115 

TUNA 
WWW. MYSPA(E.(OM/YUNA 

57 

DJ BL3ND 
WWW MYSPACE.CDM/BIENDZHY 

119 

TRAPHIK 
WWW.MYSPACE.COM/TRAPH K 

117 

PORTA 
WWW.MYSPACE COM/PORTA) 

115 

MADDI JANE 
WWW.MYSPACE COM/MADDIIANEMUSIC 

108 

PRETTY LIGHTS 
W WW M1.51,4CE.00M/PRE TTY-IGNTS 

109 

CAPITAL INICIAL 
WWW IA,,PMI E (OM TAI TALINIOAL 

63 

JOTA QUEST 
WWYIM L4TE COM/JOIVO11EST 

76 

BONDAN PRAKOSO & FADE2BLACK 
W WW.MYSPAC E.COMI BONDANT A0= ?BLACK 

71 

GRAMATIK 
www.mrsPacf.cou/GRnunruE 

74 

PITTY 
Y, . U.,I E COM/BANDAPIIIY 

104 

FLOSSTRADOMUS 
WWW MYSPACE CO_ ELI..STF 'DAMUS 10 

NOISIA 
WWW MYSPACE.COM/DENOISIA 

118 

MEYTAL COHEN 
WW W MYSPACE.COM/DE WWAEERP(AESr 

68 

SUPERMAN IS DEAD 
WW. MYSPACE COM/SUPERMANISDEAC 

47 

AMORPHIS 
Wn r L ORPEIS 

17 

MANN TIERSEN 
WWW MINP ' E I NNTIERSINTNPROGRESS 85 

NICOLAS JAAR 
www.MySPACE.COM/NICOLASEGAR 

102 

THE BLOODY BEETROOTS - DEATH CREW 77 
www.uvwci.co A/TNEBLCIO0VBEEIRO015 

106 

UMEK 
WWW.MVSPACE COM UIUMEK 

78 

LOS HERMANOS 
W.W MYSPACE COLT LOSIIE RUANOS 

45 

K.FLAY 
MAW MYSPACE.COM/KFL AY 

9 

JAI PAUL 
W W W, M YSPAC E.CO M /IA I PA U L MU S I C 

12 

SUB FOCUS 
WWW.MYSPACE.(OH SUBFOCUS 

33 

BORGORE 
WWW.MYSPACE.COM BORGORE 

88 

MOUNT KIMBIE 
WWW MYSPACE I INTKIMBIE 

3 

METRONOMY 
WWW MISPA(E.(OH METRONOM` 

105 

ALYSSA BERNAL 
W W W.MYSPACE.COM/AIVSSABERNAL 

88 

TOKIMONSTA 
W W W U,SPAI E IOM TOKIREAIS 

42 

IWAN RHEON 
V I AM AEON 

10 

THEE OH SEES 
WWW MYSP AC 1,1 

2 

EMANCIPATOR 
W WW.MYSPACE.COM/EMANCIPATOR 

50 

ANATHEMA 
WWW.MYSPA(ECOU/WEAREANATMENA 

52 

TOTALLY ENORMOUS EXTINCT DINOSAURS 
WNW.MYSPACE.0OM/TOTALLYENONLIOBSEKTINCTOINOSAURS 

19 

IAMX 
V DATE CUM IAMX 

48 

PEE WEE GASKINS 
WWW.MY,PAI E M'PEEWEEGASKIN5RIWKS 

22 

GIRL TALK 
www.MySPACE.COM/G/RLTALK 

76 

MAYA JANE COLES 
W W W.MYSPOCE.COM/M AYA IANECOLES 

22 

POETS OF THE FALL 
WWW.MYSPACE.COM ROE TSOETOFROLL 

45 

KORPIKLAANI 
WWW.MYSPACE EOM III . NI 

33 

MAREK HEMMANN 
WWW.MYSPACE.COM M II I .I MMANN 

107 

AEROPLANE 
WWW. UYSPAC ECOM/AE ROPL ANEMUSIC LOV E 

96 

JAKWOB 
WWW UVSPACE.COM/IAKWOB 

15 

DIRTYPHONICS 
WWW MYSPACE (DM DIRTYPEONICS 

35 

DIRTYLOUD 
WWW MYSPA' E M E IRT,LOIIDUUSIC 32 

GOD IS AN ASTRONAUT 
WWW.MYSPA(E.(OM'GODISANASTRONAU' 

92 

JOSEPH VINCENT 
WWW.MYSPA(ECOU/IOSEPNVIN(ENT UUS( 55 

DOPE D.O.D. 
WWW.MYSPACE.COM/D000FDARKNESS 

2 

BIG GIGANTIC 
W W W.MYSPACE.COM/BIGGIGANII( 

5 
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ARTIST 
IIURIMI'/IABEI 

IM 

JUSTIN BIEBER V SCHOMBOV/BAYMOMD BRAUN/ISLAND/I0MA 

YKS. ON 

(HART 

127 

RNIANNA 
SRI, DEF IAM/IDJNG 

127 

TAYLOR SWIFT 
BIG MACHINE 

127 

JUSTIN TIMBERLAKE 
RCA 

98 

PITBULL 
MR..05/FAMOUS ARTIST/POLO GROUNDS/SONY AIUSIC LATIN/RCA 

125 

ONE DIRECTION 
SYCC'(OLUUBIA 

77 

BRUNO MARS 
ATLANTIC 

116 

KATY PERRY 
UI . 

127 

MICHAEL JACKSON 
MIl/ERIC 

117 

P! N K 
RCA 

91 

EMINEM 
WEB/WADY/At 7ERMAT H/INTERSCOPE 

126 

DAVID GUETTA 
WHAT N MUSIC/ASTRALWERKS/CAPITOL 

127 

BEYONCE 
PARK. 'I O COLUMBIA 

126 

BRITNEV SPEARS 
RCA 

124 

PSY 
YG/SCHOOLBOY/RE PORLIC 36 

A DE LE 
KL/COLJMBIA 

117 

THE BLACK EYED PEAS 
INTERS OPE 

119 

LINKIN PARK 
M ' I HOP'WARNFR BROS. 

127 

SHAXIRA 
SONY MJSIC LATIN EPIC 

127 

AVRPL LAVIGNE 
EPIC 

124 

DEMI LOVATO 
NOLLYWDOD 

117 

MAROON S 
AA M/OCTONE 

66 

LADY' GAGA 
STREAM INE/KONLIVE/INTERSCOPE 

127 

MACKLEMORE & RYAN LEWIS 
MACKIE MORE 

15 

ALICIA KEYS 
RCA 

73 

LM FAO 
PARTY ROCK/WIIL.I AM/CHERRYIREE/INTERSCOPE 

98 

CHRISTINA AGUILERA 
R 

29 

JENNIFER LOPEZ 
ISl NI IMG 

113 

LIL WAYNE 
YOUNG M N(EY/CASH MONE V/REPUBLIC 

126 

NICKI MINAJ 
YOUNG Mt NEY/CASH MONEY/REPUELI( 

127 

SNOOP DOGG 
OW GYYTSU E'PRIORITY/( API TUL 

114 

WILLIAM 
WEE, rE 

17 

THE BEATLES 
APPLE/C A RICAL 

45 

SELENA GOMEZ 
BOLLYWEND 

125 

DAFT PUNK 
VIRGIN (AWOL 23 

50 CENT 
AI TERMATH/INIERSCOPE 

116 

CHRIS BROWN 
R( A 

125 

MARIAN CAREY 
ISLAND/WRAC, 

23 

KE$HA 
KEMOSABE/RCA 

63 

GREEN DAY 
'IT E WARNER BROS. 

72 

GEORGE JONES 1 

FLORIDA 
F TI 'NTT( 

53 

MILEY CYRUS 
HOLLYWOOD 

55 

CARLY RAE JEPSEN 
lAIA/SCHOOIBOY/INTERSCOPE 

39 

KELLY CLARKSON 
IN/RCA 

13 

DRAKE 
ro 1 M TNI Y/CASE MONEY/REPLIBLIC 

123 

COLDPI AY 
WW1 122 

ARIANA GRANDE 
REPUBLIC 

23 

PINK FLOYD 
EARNEST/CAPITOL 

13 

NE -YO 
MOTOWN/IDIMG 

I I 

qv ? 

J 

1 

Pitbull 
Drives 
Into Top 
Five 
Pitbull (above) makes a 

13 -position leap on the Social 
50 chart, moving 18-5 after 
a charting week filled with 
newsworthy releases. 

First, to promote their 
upcoming joint summer tour, 
Pitbull released a remix of 
Ke$ha's "Crazy Kids" on his 

SoundCloud page. The single 
generated online buzz, which 
helped him to add more 
than 890,000 overall fans to 
his audience (up 39%). The 

Pitbull/Ke$ha North American 
tour kicks off May 23 in 

Boston. 
Then. Mr. Worldwide teamed 

with Italian singer Arianna 
to turn a TV commercial for 
the Fiat 500 sedan into a full- 
fledged song, complete with 
a music video. "Sexy People 
(The Fiat Song)" has racked 
up more than 3 million global 
views on Vevo since its April 
26 debut, contributing to the 
18.2 million plays received by 

Pitbull during the charting 
week (up 6%). 

Justin Timberlake also 
jumps back into the Social 

50'5 top five, moving 13-4. 

On April 25. he performed 
two songs on "The Ellen 
DeGeneres Show." including 
current single "Mirrors." The 

appearance led to a 5% bump 
in conversation on Facebook. 
where he added 445,000 new 
fans (up 14%). On Instagram. 
a fan -driven promotion 
designed to give away 
Timberlake concert tickets as 

prizes caused a 193% boost 
in follower acquisition on the 
platform. -William Gruger 

Dato for week of 05.11.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart dato 



MAINSTREAM TOP 4OTM ON -DEMAND SONGSTM 

UST THIS 

WEEK WEEK 

O 

TITLE 
IMPRINT/LABEL 

Artist INKS. ON 

CHART 

CANT HOLD US Macklemore & Ryan Lewis Feat Ray Dalton 13 
MACKLEMORE/ADA/WARNER BROS. 

GET LUCKY Daft Punk Feat. Pharrell Williams 2 
DAFT LIFE/COLUMBIA 

RADIOACTIVE 
K IOINAKORNER/INTERSCOPE 

Imagine Dragons 34 

4 THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz 
MACKLEAIORE/ADA/WARNER BROS. 

28 

© MIRRORS 
RCA 

Justin Timberlake 6 

O JUST GIVE ME A REASON P!nk Feat. Nate Ruess 
RCA 

6 

5 7 LOVE ME Lil Wayne Feat. Drake & Future 
YOUNG MONEY/CASH MONEY/REPUBLIC 

13 

7 g WHEN I WAS YOUR MAN 
ATLANTIC 

Bruno Mars 12 

8 9 STARTED FROM THE BOTTOM Drake 
YOUR I M 1111 I ASH MONEY/REPUBLIC 

lo 

9 10 SUIT & TIE Justin Timberlake Feat. lay 
RCA 

14 

1 O p F'EKIN PROBLEMS ASAP Rocky Feat Drake.2 Chainz & Kendrick Lamar 
ASAP WORLDWIDE/POLO GROUNDS/RCA 

»lO 

14 

20 

I LOVE IT Icona Pop Feat. Charli XCX 
RECORD CO APANO TEN/BIG BEAT/BRP 

8 

O MY SONGS KNOW WHAT YOU DID IN THE DARK 10GM EM UPI 
DECAYDANLE 1151 AND/IDIMG 

Fall OBI BoF 4 

14 IT'S TIME 
K IDINAI IRNER/INTERSCOPE 

O HO HEY 
TUALTONE 

Imagine Dragons 37 

The Lumineers 42 

18 O SAIL AWOLNATION 55 
RED BULL 

15 17 SWEET NOTHING Calvin Harris Feat. Florence Welch 20 
DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA 

21 O CRUISE 
REPUBLIC NASHVILLE 

t7 19 LOCKED OUT OF HEAVEN 
ATLANTIC 

Florida Georgia Line 12 

Bruno Mars 27 

O POWER TRIP 
ROC NATION/COLUMBIA 

J. Cole Feat. Miguel 4 

O HEART ATTACK 
HOLLYWOOD 

Demi Lovato 7 

0 BITCH, DON'T KILL MV VIBE Kendrick Lamar 
TOP DAWG/AFTERMATH/INTERSCOPE 

20 

20 23 DON'T YOU WORRY CHILD Swedish House Mafia Feat. John Martin 
ASTRAIRSERKS I APITUL 

27 

26 O SCREAM & SHOUT will.i.am & Britney Spears 
INTERSCOPE 

O 
O 

20 

O BAD 
MAYBACH/ATLANTIC 

Wale Feat. Tiara Thomas 4 

O RICH AS MK Lil Wayne Feat. 2 Chainz 
YOUNG MONEY/CASH MONEY/REPUBLIC 

4 

24 27 LITTLE TALKS 
REPUBLIC 

NEW 

Of Monsters And Men 53 

O COME & GET IT 
H ,LL, OD 

Selena Gomez 

SAME LOVE Macklemore & Ryan Lewis Feat. Mary Lambert 
MACKLEMORE/ADA/WARNER BROS. 

7 

27 30 DIAMONDS Rihanna 
SRP/DEF IAM/IDIML 

28 31 

29 

I WILL WAIT Mumford & Sons 
GENTLEMAN OF THE ROAD/RED/GLASSNOTE 

31 

;4 
®FEEL THIS MOMENT Pitbull Feat. Christina Aguilera 

MR. LOS/POLO GROUNDS/RCA 
6 

33 33 SWIMMING POOLS (DRANK) Kendrick Lamar 
TOP DANG/AFTERMATH INTER MP( 

POETIC JUSTICE Kendrick Lamar Feat. Drake 
TOP DAWG/AFTERMATH/INTERSCOPE 

31 34 

28 

21 

®DEMONS Imagine Dragons 
KIDINAKORNER/INTERSCOPE 

O THE WAY Ariana Grande Feat. Mac Miller 
REPUBLIC 

k 37 

010 
30 39 

NO WORRIES Lil Wayne Feat. Detail 
YOUNG MONEY/CASH MONEY/REPUBLIC 

16 

2 

23 

BUGATTI Ace Hood Feat. Future & Rick Ross 
WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC 

4 

PUSHER LOVE GIRL Justin Timberlake 
RCA 

6 

40 MADNESS 
HELIUM-3/WARNER BROS. 

Muse 11 

COWAGON WHEEL 
CAPITOL NASHVILLE 

Darius Rucker 2 

O CARRY ON 
FAIL F1 FAMEN,RRP 

fun. 8 

36 43 IF I LOSE MYSELF OneRepublic 
MOSLEM/IN T E OSOOPE 

4 

42 44 SOME NIGHTS 
FUELED BY RAMEN/RR 

fun. 60 

IS MOLLY Tyga Feat. Cedric Gervais, Wiz Khalifa & Mally Mall 
YOUNG MONEY/CASH MONEY/REPUBLIC 

NEW O 
2 

CLARITY 
INTERSCOPE 

Zedd Feat. Foxes 

43 47 I'M DIFFERENT 
Ca IAM I 

NEW 

NEW 

2 Chainz 18 

O BATTLE SCARS Lupe Fiasco & Guy Sebastian 
1ST b 13TH ATLA VIII 

O ENTERTAINMENT Phoenix 
LOYAUTE/GLASSNOTE 

47 50 DAYLIGHT 
AbM/OCTONE/INTERSCOPE 

Maroon 5 It 

R&B STREAMING SONGSTM 

3 3 

5 

2 5 

GO 
GO 

O 
O 

12 

lo 

11 

O 
O 

4 14 
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TITLE 
IMPRINT/LABEL 

BODY PARTY 
EPIC 

Artist 

Ciara 2 

SUIT & TIE Justin Timberlake Feat. Jay Z 
RCA 

4 

DIAMONDS Rihanna 
SRP/DEF IAM/10144 

4 

FINE CHINA Chris Brown 
RCA 

4 

GIRL ON FIRE Alicia Keys Feat. Nicki Minaj 
RCA 

4 

ADORN 
BYSTOBM/BLACK ICE/RCA 

Miguel 4 

POUR IT UP 
SRP/DEF IAM/IDIMG 

Rihanna 4 

DANCE FOR YOU 
PARK WOOD/COLUMBIA 

Beyonce 4 

NEXT TO ME 
CAPITT l 

Emeli Sande 4 

WICKED GAMES 
KO/REPUBLIC 

The Weeknd 4 

HOW MANY DRINKS? 
BYSTORM/BLACK ICE/RCA 

Miguel 2 

KISSES DOWN LOW 
REPUBLIC 

Kelly Rowland 4 

THINKIN BOUT YOU 
DEI I IDI 

Frank Ocean 4 

I HIT IT FIRST Ray J Feat. Bobby Brackins 
KNOCKOIIT,FIF TN ADM(NDMENT 

3 

DON'T JUDGE ME 
RCA 

Chris Brown 4 

For all genre dreaming charts. yisilb.11board.com/lez. 
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TITLE 
IMPRINT/LABEL 

GENTLEMAN 
SISEN T/SCHOOLBOY/REPUBLIC 

Artist 

PSY 3 

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz 
MACKLEMORE/ADA/WARNER BROS. 

22 

GANGNAM STYLE PSY 
SCHOOLBOY/REPUBLIC 

37 

JUST GIVE ME A REASON P!nk Feat. Nate Ruess 
RCA 

12 

CANT HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton 2 
MAC. E MORE ADA/WARNER BROS. 

EL POLLITO PIO Pulcino Pio 9 
GLOBO/DO IT YOURSELF 

#THATPOWER will.i.am Feat. Justin Bieber 1 

INTERSCOPE 

WHEN I WAS YOUR MAN Bruno Mars 12 
ATLANTIC 

PLAY HARD David Guetta Feat. Ne-Yo & Akon 1 

WHAT aII I IRGIN 

STAY Rihanna Feat. Mikky Ekko it 
SRP/DEF IAM/IDIMG 

MIRRORS Justin Timberlake 7 
RCA 

HEART ATTACK Demi Lovato 3 
HOLLYWOOD 

SCREAM & SHOUT will.i.am & Britney Spears 22 
INTERSCOPL 

GET LUCKY Daft Punk Feat. Pharrell Williams 1 

DAFT LIFE/COLUMBIA 

DIAMONDS Rihanna 27 
SRP/OTT TAM ID/MG 

NEXT BIG SOUNDTM BIG 

THIS ARTIST WEEK 

1 KABAKA PYRAMID 

2 GEORGE FITZGERALD 

3 BEFORE YOU EXIT 

4 DAVIDE SQUILLACE 

5 LAURA JONES 

6 RAVAUGHN 

7 WANKELMUT 

8 BF MIX 

9 DETROIT SWINDLE 

10 DBERRIE 

11 AMINE EDGE 

12 DIRTYPHONICS 

13 MONSTA 

14 OM UNIT 

15 HVOB 

IIIITAIRIPIT 

ITLEP/PROMOTION 

LABEL 

O 1:K1 STAY 
SNP/DEF IAM/IDIML 

Rihanna Feat. Mikky Ekko 13 

f 
O 

0 

Artist TOES. ON 

CHART 

JUST GIVE ME A REASON P!nk Feat. Nate Ruess 
RCA 

9 

WHEN I WAS YOUR MAN Bruno Mars 
ATLANTIC 

as 

FEEL THIS MOMENT Pitbull Feat. Christina Aguilera 
MR. 30S/POLO GROUNDS/RCA 

14 

CaMIRRORS Justin Timberlake 5 
RCA 

HEART ATTACK Demi Lovato 
HOLLYWOOD 

11 

I 9 
1 

O CAN'T HOLD U5 Macklemore & Ryan Lewis Feat. Ray Dalton 
Ma LEI BE WARNER BROS 

6 

6 8 THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz 
1 f WARNER BROS 

7 9 

O 
O 
O 

o 
17 19 

21 25 

20 

DAYLIGHT Maroon 5 
A L ' NE INTERSCOPE 

22 

I LOVE IT Icona Pop Feat. Charli XCX 
RECORD COMPANY IF N/BIG BEAT/RRP 

ii 

TROUBLEMAKER 011y Murs Feat. Flo Rida 
SI rl. COLUMBIA 

l8 

ALIVE Krewella 
KRENELLA/COLUMBIA 

12 

SUIT & TIE Justin Timberlake Feat. Jay Z is 
RCA 

22 Taylor Swift 8 
BIG MACHINE/REPUBLIC 

SWEET NOTHING Calvin Harris Feat. Florence Welch 23 
DECONSTRUCTION/FLY EYE/ULTRA/ROC NAIION/COLUMBIA 

MY SONGS KNOW WHAT YOU DID IN THE DARK (LIGHT EM UP) Fall Out Boy 11 

DECAYDANCE/ISLAND/IDIMG 

#THATPOWER will.i.am Feat. Justin Bieber 5 
INTERSCOPE 

COME & GET IT Selena Gomez 3 
HOLLYWOOD 

CARRY ON fun. 14 
FUELED BY RAMEN/RRP 

NEXT TO ME Emeli Sande to 
CAPITOL 

CRUISE Florida Georgia Line Feat. Nelly 5 
REPUTE II NASHVILLE/REPUBLIC 

THE WAY Ariana Grande Feat. Mac Miller 4 
RE LI, 

HERE'S TO NEVER GROWING UP Avril Lavigne 3 
Er 

MADNESS Muse 12 
HEIR I I .ARNER BROS. 

I WILL WAIT Mumford & Sons 16 
GENTLEMAN Or THE ROAD/RED/GLASSNOTE 
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TITLE 
IMPRINT/PROMOTION LABEL 

I:K1 HO HEY 
OUALTONK 

Artist WKS. ON 

CHANT 

The Lumineers 17 

TRY P!nk 
AC 

17 

HOME Phillip Phillips 1" CPI 
35 

CATCH MY BREATH Kelly Clarkson 
19 

18 

DAYLIGHT Maroon 5 13 
AAM OCIONEIINTERSCOPE 

I KNEW YOU WERE TROUBLE. Taylor Swift 
all, MACFIINE'REPUBLIC 

is 

SOME NIGHTS fun. 35 
FUELED BY RAMEN/RRP 

LOCKED OUT OF HEAVEN Bruno Mars 17 
ATLANTIC 

EaWHEN I WAS YOUR MAN Bruno Mars to 
ATLANTIC 

SOMEBODY THAT I USED TO KNOW Gotye Feat. Kimbra 50 
SAMPLES' N' SECONDS/FAIRFAX/REPUBLIC 

IT'S A BEAUTIFUL DAY Michael Buble 8 
REPRISE/WARNER BROS. 

THE A TEAM Ed Sheeran 
ELEKTRA/ATLANTIC 

18 

I WILL WAIT Mumford & Sons 
GENTLEMAN OF THE ROAD/RED/GLASSNOTE 

11 

WANTED Hunter Hayes 
ALTA T RRI 

14 

JUST GIVE ME A REASON P!nk Feat. Nate Ruess 
Rt 

2 

SHE MAKES ME HAPPY Rod Stewart 
L-11111 

4 

GIRL ON FIRE Alicia Keys 13 
PE 

BRAVE Josh Groban is 
RI I AARNER BROS. 

TWO HEARTS BREAKING Jewel 12 
ATL I RHIK 

NEXT TO ME Emeli Sande is 
CA .1 . 

ALMOST HOME Mariah Carey 6 
WALT DI-NEY.IISLANB/IDIMG 

BECAUSE WE CAN Bon Jovi 16 
ISLAND IDIMG 

LITTLE TALKS Of Monsters And Men 12 
REPUBLIC 

CARRY ON fun. 8 
FUELED BY RAMEN/RRP 

STAY Rihanna Feat. Mikky Ekko 2 
SRP/DEF IAM/IDIMG 

Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 05.11.2013 
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TITLE Artist 
I MP RINT/PROMOTION LABEL 

F, 1 JUST GIVE ME A REASON Pink Feat Nate Ruess 9 W RCA 

2 WHEN I WAS YOUR MAN Bruno Mars 14 
ATLANTIC 

3 3 DAYLIGHT 
VV U (OCT ONE/IN TERSCUPE 

Maroon 5 I 23 

4 CARRY ON 
FUELED BY RAMEN/RRP 

5 S 

o 
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l0 11 

m o 
O 

16 17 

0 
f ` ® 21 
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COUNTRY"' 

13 

Fá 

on 
32 
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Li 

fun. 17 

I WILL WAIT Mumford & Sons 
GENTLEMAN OF THE ROAD/RED/GLASSNOTE 

30 

m® 
® 

o o 
m® 

STAY Rihanna Feat. Mikky Ekko 
SRP/DEF IAM/IDIMG 

io 

NEXT TO ME Emeli Sande 16 
CAPITOL 

HO HEY The Lumineers 31 
DUALTI.NE 

GONE, GONE, GONE Phillip Phillips II 
IR TEE . FE 

CATCH MY BREATH Kelly Clarkson 28 
19 , 

SUIT & TIE Justin Timberlake Feat. lay Z is 
RI - 

MADNESS Muse 25 
HELIUM 3/WARNER BROS 

22 Taylor Swift 7 
BIG MACHINE/REPUBLIC 

I KNEW YOU WERE TROUBLE. Taylor Swift 22 
BIG MAI HINE'REPUBLIC 

LEGO HOUSE Ed Sheeran 12 
ELEK T RA/AT LA N TIC 

TROUBLEMAKER 011y Murs Feat. Flo Rida 12 
SYCO/COLUMBIA 

DON'T YOU WORRY CHILD Swedish House Mafia Feat. John Martin 18 
ASTRALWERKS/CAPITOL 

HEART ATTACK Demi Lovato 7 
HOLLYWOOD 

COME ALONG Vicci Martinez Feat. Cee Lo Green 24 
REPUBLIC 

FEEL THIS MOMENT Pitbull Feat. Christina Aguilera 6 
MR. TOS/POLO CROUNDS/REA 

REBEL BEAT Goo Goo Dolls 13 
WAI'lF I 

PEOPLE LIKE US Kelly Clarkson 2 

IF I LOSE MYSELF OneRepublic 12 
MOTE P E 

MIRRORS Justin Timberlake 3 
ICA 

RADIOACTIVE Imagine Dragons s 
KIDINAKORNER INTERXOPE 

© 9 

§4 ® 
o 

TITLE 
IMPRINT/PROMOTION LABEL 

IF I DIDN'T HAVE YOU Thompson Square 
STONEY CREEL 

Artist W16. oil 
awn 

28 

GET YOUR SHINE ON Florida Georgia Line 
1 1 

21 

MAMA'S BROKEN HEART Miranda Lambert 19 
. M I` 

DOWNTOWN Lady Antebellum 14 

PIRATE FLAG Kenny Chesney 13 
LOT II I I NASHVILLE 

WAGON WHEEL Darius Rucker 17 
, I.. . SM ILLE 

GG HIGHWAY DON'T CARE Tim McGraw With Taylor Swift 12 
BIG MACHINE 

GIVE IT ALL WE GOT TONIGHT George Strait 26 
MCA NASHVILLE 

I CAN TAKE IT FROM THERE Chris Young 28 
RCA NASHVILLE 

BEAT THIS SUMMER Brad Paisley 9 
ARISTA NASHVILLE 

LIKE JESUS DOES Eric Church 17 
EMI NASHVILLE 

BOYS 'ROUND HERE Blake Shelton Feat. Pistol Annies & Friends 5 
WARNER BROS./WMN 

MORE THAN MILES Brantley Gilbert 28 
VALORY 

DONE. The Band Perry 9 
REPUBLIC NASHVILLE 

1994 Jason Aldean ii 
BROKEN BOW 

ANYWHERE WITH YOU Jake Owen 17 
RC. NASH IIIE 

JUMP RIGHT IN Zac Brown Band 12 
TI THE HD 

CRASH MY PARTY Luke Bryan 3 
SH IL LE 

CAN'T SHAKE YOU Gloriana 33 
E .E 1 A. I R 

AMERICAN BEAUTIFUL The Henningsens 20 
ARI 

HEY PRETTY GIRL Kip Moore 17 
MC V. S 1 

ALL OVER THE ROAD Easton Corbin 17 
MEW IIRY 

I WANT CRAZY Hunter Hayes 3 
ATL'NTP ,,UN 

SEE YOU AGAIN Carrie Underwood 5 
ISYARISTA NASHVILLE 

PIECES Gary Allan iz 
MCA NASHVILLE 

LAST TNK 

WEEK WEEK 

TITLE 
IMPRINT/PROMOTION LABEL o RADIOACTIVE 

KIDINAKRPNSR INTEP'CO{'E 

Artist Eli 
Imagine Dragons 35 

©SWEATER WEATHER The Neighbourhood 20 
IRIEVOLVEM RL UMF IA 
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PANIC STATION Muse 
HELIUM-3/WARNER BROS. 

15 

UP IN THE AIR Thirty Seconds To Mars 
IMMORTAL/VIRGIN/CAPITOL 

6 

SAFE AND SOUND Capital Cities 
LAZY NOOKS/CAPITOL 

24 

STUBBORN LOVE The Lumineers 
DUAITONE 

22 

MOUNTAIN SOUND Of Monsters And Men 
REPUBLIC 

3s 

LOVER OF THE LIGHT Mumford & Sons 
GENTLEMAN OF THE ROAD/RED/LLASSNOTE 

18 

MADNESS Muse 
i'1 r vE BRI.S 

36 

MY SONGS KNOW WHAT YOU DID ill THE DARK (LIGHT EM UP) fall Out RN 

DE EI 
12 

ENTERTAINMENT Phoenix 
I T 

io 

TROJANS Atlas Genius 
I II ' ARNER BROS 

so 

SAN FRANCISCO The Mowgli's 
PI I FINISH/ISLAND/If/MG 

16 

HERO Family Of The Year 
FOTY NETTWERK 

18 

LITTLE BLACK SUBMARINES The Black Keys 
NONESUCH/WARNER BROS 

43 

HOLDING ON TO YOU Twenty One Pilots 
FUELED BY RAMEN/RRP 

18 

BREEZEBLOCKS alt -J 
INFECTIOUS/CANVASBACK/ATLANTIC 

12 

HARLEM New Politics 
RCA 

12 

OUT OF MY LEAGUE Fitz And The Tantrums 
DANGE RBIRD/ELEK TRA/ATLAN T IC 

it 

DIANE YOUNG Vampire Weekend 
BUBEGGARS GROUP 

o 

MY GOD IS THE SUN Queens Of The Stone Age 
MATADOR BEGGARS GROUP 

3 

INHALER Foals 
TRINSGAESSIVE/WARNER BROS. 

is 

RECOVERY Frank Turner 
AT I I I .Y01 B INTERSCOPE 

6 

CARRIED AWAY Passion Pit 
FP r .I IMBIA 

19 

DEMONS Imagine Dragons 
PIE N -I ,RNER/INTERS(OPE 

4 

R&D/HIP-HOP"' 
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TITLE 
IMPRINT/PROMOTION LABEL rI BAD 

MAY BACH/ATLAN T IC 

Artist Es 
Wale Feat. Tiara Thomas 12 

POUR IT UP Rihanna 
SRP/DEF IAM, IDIMG 

19 

LOVE AND WAR Tamar Braxton 
ST EA 

20 

STARTED FROM THE BOTTOM Drake 
ri I H ONE PEIIIE 

12 

ADORN Miguel 45 
IT 1 I LAIK ICE/RCA 

SUIT & TIE Justin Timberlake Feat. Jay Z 15 

LOVEEEEEEE SONG Rihanna Feat. Future 19 
'RI EF II 

POETIC JUSTICE Kendrick Lamar Feat. Drake 26 
TOP DAWF AFTE Id .TH,INTERSCOPE 

LOVE ME Lil Wayne Feat. Drake & Future 17 
YOUNG MONEY/CASH MONEY/REPUBLIC 

FINE CHINA Chris Brown 4 
RCA 

WE STILL IN THIS BA* B.o.B Feat. T.I. & Juicy 3 17 
REBELROCK/GRAND HUSTLE/ATLANTIC 

BUGATTI Ace Hood Feat. Future & Rick Ross 13 
WE THE BEST/YOUNG MONEY/CASH MIYIEV, REPUBLIC 

KISSES DOWN LOW Kelly Rowland 12 
REPUBLIC 

BITCH, DON'T KILL MY VIBE Kendrick Lamar 6 
TOP DAWG/AFTERMATH/INTERSCOPE 

F"KIN PROBLEMS ASAP Rocky Feat. Drake. 2Chainz&KendrickLanw 26 
ASAP WORLDWIDE/POLO GROUNDS/RCA 

POWER TRIP 1. Cole Feat. Miguel 9 
ROL NATION COLUMBIA 

KARATE CHOP (REMIX) Future Feat. Lil Wayne ii 
Al IEE ,RDZ/EPIC 

READY Fabolous Feat. Chris Brown 13 
DE,E I1 -AORTA/DEF AM IDIMG 

I LIKE IT Sevyn Streeter is 
CBE , r 

HOW MANY DRINKS? Miguel 7 

BT T I E I CA 

LOSE TO WIN Fantasia 12 
Ir 

BEST OF ME Anthony Hamilton 8 
U"C,RCA 

R.I.P. Young Jeezy Feat. 2 Chainz 16 
CTE,DEF IAM/IDIMG 

RICH AS FV*K lil Wayne Feat. 2 Chainz 3 
YOUNG MONEY/CASH MONEY/REPUBLIC 

FIRE WE MAKE Alicia Keys Duet With Maxwell to 
RCA 
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TITLE 
IMPRINT/PROMOTION LABEL 

STO M PA 
SERENADER SOURCE/CAPITOL 

Artist 

Serena Ryder 8 

GONE, GONE, GONE Phillip Phillips 
19/INTERVOPE 

12 

DEMONS Imagine Dragons 
KIDNAYRRNER/INTERSCOPE 

13 

LOVER OF THE LIGHT Mumford & Sons 
GEWLEMAN OF THE ROAD/RED/GLASSNOTE 

20 

HERO Family Of The Year 24 
FOT '/NETIWERK 

MOUNTAIN SOUND Of Monsters And Men 30 
REP 18LIC 

OUT OF MY LEAGUE Fitz And The Tantrums 9 
DVNGERBIRO/E LEKTRA/ATLANTIC 

STUBBORN LOVE The Lumineers 30 
DUAL TONE 

RED HANDS Walk Off The Earth 8 
COLLMBIA 

SAN FRANCISCO The Mowgli's i0 
P1 Y ISLA IDIMG 

CARRY ON fun. 23 
FU E RRP 

FROM A WINDOW SEAT Dawes 9 
HUI 

I'M ALIVE (LIFE SOUNDS LIKE) Michael Franti & Spearhead 3 
B E A' AFITOL 

RECOVERY Frank Turner 6 
KTRA MILE Er11APN POLYDOR/INTERSCOPE 

MISSION BELLS Matt Nathanson 5 
ACROIIATNANI I AF 

KEEP YOUR HEAD UP Ben Howard 7 
UNIVERSAL ISLAND REPUBLIC 

SING LOUD Alpha Rev 16 
KIRT LIND 

ENTERTAINMENT Phoenix 8 
LOYAUTUGLASSNOIE 

GOTTA GET OVER Eric Clapton to 
BUSH BRA NCH/SURFDOG 

LITTLE NUMBERS BOY 5 
RETINA RE 

THE STARS (ARE OUT TONIGHT) David Bowie 6 
ISO/COLUMBIA 

SAFE AND SOUND Capital Cities 8 
LAIN. II F_ NS AII10L 

HEARTBEAT Kopecky Family Band 3 
AMR r B AND/ATO 

FEBRUARY SEVEN The Avett Brothers 16 
AMERII REF ,.1 

LIGHTNING BOLT Jake Bugg 2 
MERCU' ID.M 

ADULT R&BTM 

II r 
TITLE 
IMPRIN%PROMOTION LABEL 4_ LOVE AND WAR 

STREAMUNE/EPIC 

Artiste 
Tamar Braxton zo 

2 7 ADORN 
BYSIORIB BLACK ICE RCA 

Miguel I 39 

4 3 MY LOVE IS ALL I HAVE 
P TAUS' PIA 

8 

5 

o 

Charlie Wilson I 27 

OLOSE TO WIN 
IV RCA 

© BEST OF ME 

CO SWEETER 

Fantasia 

Anthony Hamilton 

" 

P!nk 
Posts 
Record 
No.1 
P!nk rewrites the record for 
the most No. is in the 17 -year 
history of the Adult Top 40 
chart, as "lust Give Me a 

Reason," featuring fun.'s 
Nate Ruess, rises 2-1 to 
become her eighth leader on 

the list. She passes Maroon 
5 and Katy Perry, each with 
seven No. Is. P!nk also moves 
ahead of Maroon 5 for the 
most consecutive No. Is (five) 
in the survey's archives: 
Maroon 5 has reigned with 
each of its last four singles. 

The coronation of 
"Reason," which pushes 
3-2 on Mainstream Top 40 
and bounds 24-15 on Adult 
Contemporary, follows the No. 

1 ascent of P!nk's prior single, 
"Try." on the latter list two 
weeks ago. Both songs appear 
on P!nk's sixth studio album. 
The Truth About Love, which 
became her first Billboard 
200 No. 1 in September. 

P!nk's dominations at adult 
radio reflect her evolution, as 

she first drew chart ink the 
week of Feb. 5,2000, when 
debut single "There You 

Go" bowed simultaneously 
on Dance Club Songs and 
Rhythmic. 
"Radio has been an amazing 

partner in helping further 
P!nk's stardom with her latest 
album," RCA senior VP of 
promotion Adrian Moreira 
says. "She's proven that her 

17 appeal is not relegated to any 
one format. genre or demo." 

13 -Gary Trust 

Brian McKnight 16 

7 NEWS FOR YOU 
[ V HOUSE/CAPITOL 

0; 
3 9 

14 

O 0 
o 

Eric Benet 24 

FIRE 'NE MAKE Alicia Keys Duet With Maxwell 
RCA 

16 

YOU & I Avant Feat. KeKe Wyatt 
MO B'CAPITOL 

33 

I PROMISE Urban Mystic 
SORE 

28 

I'D RATHER HAVE A LOVE Joe 
UASSE N BNRG 

8 

A COUPLE OF FOREVERS Chrisette Michele 
MOTOWN IDIMG 

10 

SEX NEVER FELT BETTER TGT 
ATLANTIC 

ii 

TRUST AND BELIEVE Keyshia Cole 
GEFTEN/INTERSCOPE 

16 

TURN OFF THE LIGHTS Charlie Wilson 
P MUSIC/RCA 

9 

FOREVER Donell Jones 
CANDYMAN/E ONE 

ii 

WHO DC' WE THINK WE ARE John legend Feat. Rick Ross 
G.0.0.1í I MBIA 

5 

LOVE CONNECTION Raheem DeVaughn 
13 E, I 

6 

TAKE WE TO THE KING Tamela Mann 
TILL 

20 

COCOA BUTTER India.Arie 
FT 

5 

MAKER 3F LOVE Boney lames Feat Raheem DeVaughn 10 

1.O.U. Luke James 
ME[ .ORE IDIMG 

8 

EaDINNER AND A MOVIE Ronald Isley 2 
TOP TEN/EONE 

MORE 
e CAPITOL 

Avant 3 

O SUIT & TIE Justin Timberlake Feat. Jay Z 
RCA 

8 

ARTISTS WITH THE MOST ADULT 
TOP 40 NO. 15 

8 

C 

7 7 

5 

4 4 4 1 4 

Data for week of 05.11.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 
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Artist 

CRUISE Florida Georgia Line 
REPUBLIC NASHVILLE A 46 

WAGON WHEEL Darius Rucker 
CAPITOL NASHVILLE 

16 

BOYS 'ROUND HERE Blake Shelton Feat. Pistol Armies & Friends 
WARNER BROS /WMN 

5 

HIGHWAY DON'T CARE Tim McGraw With Taylor Swift 
BIG MACHINE 12 

MAMA'S BROKEN HEART Miranda Lambert 
RCA NASHVILLE 17 

CRASH MY PARTY Luke Bryan 4 
CAPITOL NASHVILLE 

GET YOUR SHINE ON Florida Georgia Line 22 REPUBLIC NASHVILLE 

DOWNTOWN Lady Antebellum 12 
CAPITOL NASHVILLE 

I WANT CRAZY Hunter Hayes 4 
ATLANTIC/WMN 

SURE BE COOL IF YOU DID Blake Shelton 16 Y. ,r-IPIIS WEAN 

1994 Jason Aldean 9 
BROKEN BOW 

DONE. The Band Perry 7 
REPHEI I NASHVILLE 

GIVE IT ALL WE GOT TONIGHT George Strait 22 

PIRATE FLAG Kenny Chesney 12 
BILL, ,.MBIA NASHVILLE 

HE STOPPED LOVING HER TODAY George Jones 
1 

EPIC LEGACY 

LIKE JESUS DOES Eric Church 11 
EMI NASHVILLE 

IF I DIDN'T HAVE YOU Thompson Square 24 
STONEY CREEK 

HEY PRETTY GIRL Kip Moore to MCA NASHVILLE 

BEAT THIS SUMMER Brad Paisley 8 
ARISTA NASHVILLE 

ANYWHERE WITH YOU Jake Owen 12 
RCA NASHVILLE 

I DRIVE YOUR TRUCK Lee Brice 20 
CURB 

WANTED YOU MORE Lady Antebellum is 
CAPITOL NASHVILLE 

BETTER DIG TWO The Band Perry A 26 
F F ,.-.4.11.11 

BLOWN AWAY Carrie Underwood 
L 

A 49 

TWO BLACK CADILLACS Carrie Underwood 21 
19/ARISTA NASH,ILLE 

LATIN"' 

2 

3 

2 

3 

5 

5 6 

RE 

7 

o 
O 

6 9 

9 

NEW 

o 
® 

m 16 

® O 
18 

pid 21 

20 

22 

24 

TITLE 
IMPRINT/LABEL 

VIVIR MI VIDA Marc Anthony 
SONY MUSIC LATIN 

Artist 

1 

DANZA KUDURO Don Omar & Lucenzo 
VA I FIN HETE /UNCE 

A 141 

HIPS DON'T LIE Shakira Feat. Wyclef Jean 
(PI II LATH 

173 

LIMBO Daddy Yankee 
I TEl CAPITOL LATIN 

29 

WAKA WAKAIESTO ES AFRICA) Shakira Feat Freshlyground 
EP. I T MUSIC LATIN 

A 155 

LOCA Shakira Feat. El Cata 134 
EPH' SONY MUSIC LATIN 

ANTES DE LAS SEIS Shakira 2 
EP ,-LATIN 

ZUMBA Don Omar 35 
MACHETE/UMLE 

SUERTE Shakira 171 
EPIC SON! MUSIC LATIN 

ALGO ME GUSTA DE TI Whin & Yandel leaf Chris Brown & T -Pain 4; 
MACHETE/UMLE 

ANTES DE LAS SEIS Mary Miranda 1 

REPUBLIC 

Al SE EU TE PEGO Michel Telo 57 PANTANNAL/RGE./SONY MUSIC LATIN 

POR QUE LES MIENTES Tilo El Bambino AEI Patron Feat Marc Aolio s 27 
ON FIRE/SIENTE 

COMO LE GUSTA A TU CUERPO Carlos Vives Feat Michel lelo 12 GAIRA/WK/SONY MUSIC LATIN 

PROMISE Romeo Santos Feat. Usher 87 
SONY MUSIC LATIN 

LOBA Shakira 171 
EPII 110 MUSIC LATIN 

DUTTY LOVE Don Omar Feat. Natti Natasha 59 
GRF (NATO MACHETE/UMLE 

HEROE Enrique Iglesias 173 INT IALE 

VOLVI A NACER Carlos Vives 
T 

30 

HASTA QUE SALGA EL SOL Don Omar 52 ORE ..T I. - IALE 

RABIOSA Shaktra 131 
EPII - L L TIN 

LA PREGUNTA 3 Alvarez 40 
NELF LOW 

BAILANDO POR EL MUNDO luan Hagan Feat. Pitbull 8 El Cata 79 
SON, MUSIC LATIN 

THE ANTHEM Pitbull Feat. Lil Jon 137 
FAMOUS ARTIST/TVT 

LLEVAME CONTIGO Ronceo Santos 23 
SONY MUSIC LATIN 

ROCKTM 

TITLE 
IMPRINT/LABEL 

20 
3 3 

®io 
NEW o 

5 6 

6 o 
7 

8 9 

10 10 

9 11 

o 12 

12 16 

o 
m o 

17 19 

18 m 00 
22 O 

NEW 

13 24 

20 

Artist 

RADIOACTIVE Imagine Dragons 
KIDINAKORNER/INTE RSCOPE 

CERT. 
CHART 

40 

MY SONGS KNOW WHAT YOU DID IN THE DARK Fall Out Boy 
OEC AY DANC E'ISLAND/IDIMG 12 

CARRY ON fun. 
FUELED BY RAMEN/RRP 26 

SAIL AWOLNATION A 108 RED BULL 

YOUNG AND BEAUTIFUL Lana Del Rey I 
POIVDOR/INTERSCOPE 

MADNESS Muse 36 HELIUM.3/WARNER BROS. 

I GONEtt GONE, GONE Phillip Phillips 17 
19/INTERSCOPE 

HO HEY The Lumineers A 51 
DUALT.INI 

I WILL WAIT Mumford & Sons A 38 
GENTLEMAN IT THE ROAD/RED/GLASSNOTE 

IT'S TIME Imagine Dragons A 54 El INTERSCOPE 

LITTLE TALKS Of Monsters And Men 
REF , 

A 65 

HOME Phillip Phillips A 49 
19. NTERYCOPE 

LOW Sleeping With Sirens 1 

RISE 

DEMONS Imagine Dragons 
KIDIN4KORNER/INTERSCOPE 

21 

LEGO HOUSE Ed Sheeran 10 
ELEKTRA'ATLANTIC 

SOME NIGHTS fun. 0 62 
FUELED BY RAMEN/RRP 

STUBBORN LOVE The Lumineers 24 
DUALTONE 

SAFE AND SOUND Capital Cities 8 
LAZY HOOKS/CAPITOL 

I WON'T GIVE UP Jason Mraz 69 
ATLANTIC/RRP 

WE ARE YOUNG fun. Feat. Janelle Monae A 74 
FUELED BY RAMEN/RRP 

SWEATER WEATHER The Neighbourhood 9 
IRIS' OLVE COUI 

SOMEBODY THAT I USED TO KNOW CotyeFeatKimbra a 73 S...F as 1 .1 N CAN REPUBLIC 

SILVER LINING Lee DeWyze 1 

VANGUARD 

STILL INTO YOU Paramore 3 
FUELS . ' 

GOD IS DEAD? Black Sabbath 2 
VE TM I PUB. 

DANCE/ELECTRONICTM 

1®IE® 

ro 
p 1 a 
7 0 
9 0 

8 9 

10 10 

12 II 

C::110 S® 
fD 13 

14 

Is 

16 16 

18 17 

19 18 

21 O 
17 20 

20 21 

23 

24 

27 24 

RE 

TITLE 
IMPRINT/LABEL 

1R1 

Artist 

I LOVE IT Icona Pop Feat. Charli XCX 
RECORD COMPANY TEN/BIG BEAT/CRP 

14 

#THATPOWER will.i.am Feat Justin Bieber 
INT `E 

6 

FEEL THIS MOMENT Pitbull Feat Christina Aguilera 
MR , .. FUNDS/RCA 22 

GET LUCKY Daft Punk Feat. Pharrell Williams 2 
DART LIFE/COLUMBIA 

ALIVE Krewella 12 
ER O, CAMBIA 

SCREAM & SHOUT william & Britney Spears A 16 
TNT 1 1E 

GENTLEMAN PSY 3 
SILENT SCHOOLBOY/REPUBLIC 

CLARITY Zedd Feat. Foxes IS INI ERSIOPE 

HARLEM SHAKE Baauer 12 
IEFFREE'S'MAD DECENT/WARNER BOOS. 

SWEET NOTHING Calvin Harris Feat. Florence Welch . 29 
DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA 

DON'T YOU WORRY CHILD SwFdish House Mafia Feat John Martin A 33 
AST RALWERKS/CAPITOL 

I NEED YOUR LOVE Calvin Harris Feat. Ellie Goulding 8 
CRENNIRELTECONSTBXnrNIFLTETEWO4110 N111GWNTERSCOPLCORATU 

TITANIUM David Guetta Feat. Sia A 71 
WHAT A MUSIC/ASTRALWERKS/CAPITOL 

GANGNAM STYLE PSY A 39 
SCHOOLS IT REF, RIO 

FALL DOWN will.i.am Feat. Miley Cyrus 2 
141 I . E 

I COULD BE THE ONE Avicii vs Nicky Romero 14 
F EPUBIIC 

BANGARANG Skrillex Feat. Sirah 70 
IA ATLANTIC/RRP 

CINEMA Benny Benassi Feat. Gary Go 110 
L LTI 

STARSHIPS Nicki Minaj A 57 
YO N LASH MONEY/REPUBLIC 

AS YOUR FRIEND Afrojack Feat. Chris Brown 10 
WAII G 

SCARY MONSTERS AND NICE SPRITES Skrillex A 121 
BIG BEAT ATLANTIC/RRP 

PARTY ROCK ANTHEM WAG Feat Duren Bennett &GoonRod A 117 
PARTY ROCK/WILL.I.AM/CHERRVTREE/INTERSCOPE 

SEXY AND I KNOW IT LMFAO A 91 
PARTY ROCK/WILL.I.AM/CHERRVTREE/INTERSCOPE 

LEVELS Avicii A n 
LEVELS/VERATONE/ATOM EMPIRE/INTERSCOPE 

PLAY HARD David Guetta Feat. Ne-Yo & Akan 3 
WHAT A MUSIC/ASTRULWERKS/CAPITOL 

R&B/HIP-HOPTM 
TITLE 
IMPRINT/LABEL 

Artist 

CAN'T HOLD US Maddmore Q Ryan Lewis Hal Ray Baton 
MACKLEMORE/WARNER BROS. 

11 

2 2 THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz 
MACKLEMORE/WARNER BROS. 

3 3 

4 4 

9 

0 

12 

II 13 

NEW 

18 

m 
RE 

14 

16 

O 
® 
o 
o 

18 

19 

15 20 

19 21 

20 22 

NEW CO 

21 m 

23 75 

I 35 

SUIT & TIE Justin Timberlake Feat. Jay Z A 
RCA 

15 

STARTED FROM THE BOTTOM Drake 
YOUNG MONEY/CASH MONEY/REPUBLIC 

12 

NEXT TO ME Emeli Sande 
CAPITOL 

12 

NO NEW FRIENDS DIKhaled Feat Drake, Rick Ross 1 Lil Wayne 
WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC 

2 

LOVE ME Lil Wayne Feat. Drake & Future 
YOUNG M 1NEY/CASH MONEY/REPUBLIC 

15 

BUGATTI Ace Hood Feat. Future & Rick Ross 
Y TI 1 LNG MONEY/CASH MONEY/REPUBLIC 

13 

POWER TRIP J. Cole Feat. Miguel 
RI T ,11 814 

11 

RICH AS FNWK Lit Wayne Feat. 2 Chainz 
VC 15.1.1 INET/CASH MONEV,REPUBLIC 

6 

BLURRED LINES Robin Thicke Feat. T.I.. Pharrell 
AT TERYCOPE 

5 

POUR IT UP Rihanna 
SRP, DEE IAM,IDIMG 

23 

BAD Wale Feat. Tiara Thomas 
MAYBACH/ATLANTIC 

12 

MEMORIES BACK THEN IkNbE Gate Feat U,E.AB.ten1d Una IDiSStghens 
HUSTLE GANG 

1 

WE STILL IN THIS B"E' B.o.B Feat T.I. & Juicy 1 

REBEL80CE/GRAND HUSTLE/ATLANTIC 
16 

BITCH, DONlT KILL MY VIBE Kendrick Lamar 
TOP DAWG/AFTERMATH/INTERSCOPE 

to 

BODY PARTY Ciara 
EPIC 

2 

MOLLY To Feat. Cedric Gervais, Wiz Khahfa & Mally Mall 
YOUNG MONEY/CASH MONEY/REPUBLIC 

9 

BATTLE SCARS Lupe Fiasco & Guy Sebastian 
1ST A ISTH/ATLANTIC 

26 

P'KIN'PROBLEMS ASAP Rocky Feat Drake.? Chainz &KPMxkLamar - 
ASAP WORLDWIDE POLO GROUNDS/RCA 

27 

FINE CHINA Chris Brown 
RCA 

4 

SAME LOVE Macklemore & Ryan Lewis Feat. Mary Lambert 
MA LE M IAE'AOA/WARNER BROS. 

22 

S.D.S. Mac Miller 
AO 

1 

GIRL ON FIRE Alicia Keys Feat. Nicki Minaj 
RCA 

34 

R.I.P. Young Jeezy Feat. 2 Chainz 
CTE/DEF LAM/IDIMG 

12 

JAZZTM 

rE TITLE 
IMPRINT/LABEL 

NEW 

Artist 
IT'S A BEAUTIFUL DAY Michael Buble 9 
REPRISE/WARNER BROS. 

© CLOSE YOUR EYES 
REF =I, . R 1. BA ,S 

Michael Buble 1 

4 HAVEN'T MET YOU YET 
141 PEFTIE .R,Fr R 

NEW 

NEW 

NEW 

Michael Buble A 173 

O SOMETHING STUPID Michael Buble Feat. Reese Witherspoon 
REI FIVE WARNER BROS. 

o 
o 

3 O 
NEW 

NEW 

NEW 

NEW 

NEW 

11 

NEW 

NEW 

12 

O 

6 19 

NEW 

10 

NEW 

9 24 

O 25 

TO LOVE SOMEBODY Michael Buble 
REPRISE/WARNER BROS. 

1 

WHO'S LOVIN' YOU Michael Buble 
REPRISE/WARNER BROS. 

1 

FEELING GOOD Michael Buble 173 IA' REPRISE/WARNER BROS. 

YOU MAKE ME FEEL SO YOUNG Michael Buble I 
REPRISE/WARNER BROS. 

WHAT A WONDERFUL WORLD Louis Armstrong 173 
AGM/CAME 

YOU'VE GOT A FRIEND IN ME Michael Buble I 
REPRISE/WARNER BROS. 

TO BE LOVED Michael Buble 1 

REPRISE/WARNER BROS. 

EVERYTHING Michael Buble 173 
I43/REPRISE/WARNER BROS. 

YOUNG AT HEART Michael Buble 1 
RE'I.. .R ER BRAS. 

AFTER ALL Michael Buble Feat. Bryan Adams 1 
R ER BROS. 

SAVE THE LAST DANCE FOR ME Michael Buble 173 II E El 

HAYEI TOLD YOULATBYTHATILDYEYOU MdBdMkKr Xtrall 1 
REI ER I 

COME DANCE WITH ME Michael Buble I 
E. R E BA . 

SWAY Michael Buble 173 
141 REPR YE: WARNER BROS. 

COME AWAY WITH ME Norah Jones 173 Blll' 

I GOT IT EASY Michael Buble 1 
REPRISE WARNE R BROS. 

DON'T KNOW WHY Norah Jones 173 
BLUE NOTE/CAPITOL 

BY YOUR SIDE Sade 173 
EPIC 

NEVERTHELESS Ill IN LOVE WITH YOU) McWMlleyn.1NPIPpirWets I 
REPRISE/WARNER BROS. 

FEELING GOOD Nina Simone 171 
VERVE/UME 

MAKER OF LOVE Boney lames Feat. Raheem DeVaughn 10 
CONCORD/CMG 

Go to BILLBOARD.COM/BIZ for complete chart dato Data for week of 05.11.2013 
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IMPRINT/PROMOTION LABEL 
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NEW e 
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9 35 0 
16 21 20 

NEW o 

IARTIST 
IMPRINT/DISTRIBUTING LABEL 

JUNIP 
ff1EIiii MITE 

Title D 
Junip I 

WKS ON 

CHART 

KREWELLA Play Hard (EP) 
NRE E I 

2 20 

ICONA POP Iconic (EP) 
RECORD T MPANY TEN/BIG BEAT 

3 14 

CITIZEN WAY Love Is The Evidence 
FAIR TRADE/PIG 

4 1 

SHINEE Why So Serious?: The Misconceptions Of Me 
SM ENTERTAINMENT 

5 1 

LOS CANARIOS DE MICHOACAN 
FONOVISA/UULE 

Hoy y Siempre 6 I 

ANA POPOVIC 
ARTISTE KC LUSIVE 

Can You Stand The Heat 7 1 

LORDE 
LAVA/REPUBLIC 

The Love Club (EP) a 1 

TRINIDAD JAMES 
THINKITSAGAME'DEF JAM/IDIMG 

Don't Be S.A.F.E. 1 17 

BRIAN SIMPSON 
SHANAC HIE 

Just What You Need to i 

LORI MCKENNA 
HOODIE SONGS 

Massachusetts i1 1 

BONOBO 
NINIA TUNE 

The North Borders. I 6 

SHOUTING MATCHES 
MIDDLE WEST 

Grownass Man 7 3 

THE CHAPIN SISTERS 
LAKE BOTTOM 

A Date With The Everly Brothers 14 1 

HAR MAR SUPERSTAR 
CULT 

Bye Bye 17 15 1 

BOMBINO 
NONESUCH/WARNER BROS. 

Nomad 11 4 

LORD HURON Lonesome Dreams 
IAMSOUND 

3 29 

ROBERTO JUNIOR V SU BANDENO El Coco No 
DISA/UMLE 

18 1 

CHARLES BRADLEY 
DAPTONE 

Victim Of Love 2 4 

BETH HART 
PROVOGUE/MASCOT 

Bang Bang Boom Boom 6 4 

ANDREW BAYER 
AN JUNABEATS 

If It Were You, We'd Never Leave 21 1 

CHARLI XCX 
ELEIITRA 

True Romance 5 2 

BRIAN BRUSHWOOD JUSTIN ROBERT YOUNG Night Attack 2: Enjoy The Garden 
BRIAN BRUSHWOOD AND JUSTIN ROBERT YOUNG 

23 2 

EnOTHERWISE 
CENTURY MEDIA 

True Love Never Dies 2 31 

NO JOY 
MEXICAN SUMMER/KEMADO 

Wait To Pleasure 25 1 

HEATSEEKERS SONGSTM 

NEW 

NEW 

NEW 

NEW 

HEATSEEKERS ALBIIMSTM 

EEI TNN 
NEDt 

HOT SNOT O 
DEBUT 

4 2 2 

7 © 3 

NEW 

NEW 

NEW 

NEW 

NEW 

11 14 

NEW 

NEW 

6 8 

o 
0 
o 
o 
o 

9 

m 
o 

12 

f 141 13 

NEW 

NEW o 
20 19 16 

`]0 22 17 

NEW 

7 16 

9 17 

NEW 

22 

o 
O I 

17 25 

CUPS (PITCH PERFECTS WHEN FM GONE) 
UME/REPUBLIC 

Artist MS. OH 

CHUT 

Anna Kendrick 19 

CLARITY Zedd Featuring Foxes 
INT ERSCOPE 

10 

U.O.E.N.O. Rocko Feat. Future & Rick Ross 
ROCKY ROAD 

4 

LOVE AND WAR Tamar Braxton 
STREAMLINE/EPIC 

21 

LEVITATE Hadouken! 
SURFACE NOISE 

10 

YOUNG AND BEAUTIFUL Lana Del Rey 
POLYDOR/INTERSCOPE 

1 

MEMORIES BACK THEN rode Cog lea ti, &a8 Kerdid Lamar 8 Kris StedEm 
HUSTLE GANG 

1 

WINGS Little Mix 
SYCO COLUMBIA 

7 

SAFE AND SOUND Capital Cities 
LAZY HOOKS/CAPITOL 

5 

CRICKETS Drop City Yacht Club Feat. Jeremih 
EXIT 8/AAM/OCTONE/INTE COPE 

5 

LOW Sleeping With Sirens 
RISE 

1 

PRETTY BROWN EYES Cody Simpson 
ATLANTIC 

t 

S.D.S. Mac Miller 
ROSTRUM 

1 

SWEATER WEATHER The Neighbourhood 
IRIEVOLVE/COLUMBIA 

7 

AMERICAN BEAUTIFUL The Henningsens 
ARISTA NASHVILLE 

6 

I COULD BE THE ONE Avicii vs Nicky Romero 
LE7ELS/CASABLANCA/REPUBLIC 

8 

TAKE ME TO THE KING Tamela Mann 
TILLYMANN 

9 

GANGSTA Kat Dahlia 
VESTED IN CULTURE/EPIC 

2 

DON'T VA Brett Eldredge 
ATLA NTIC/WMN 

2 

UP IN THE AIR Thirty Seconds To Mars 
IMAORTAUVIRGIN/CAPITOL 

2 

LEGGO B. Smyth Featuring 2 Chainz 
MOTOWN/IDIMG 

3 

WHOM SHALL I FEAR (GOD OF ANGEL ARMIES) Chris Tomlin 
SIDSTEPSISPARRIWYICAPITOL CMG 

is 

REDNECK CRAZY Tyler Farr 
COLUMBIA NASHVILLE 

1 

I LIKE IT Sevyn Streeter 
CBE/ATLANTIC 

2 

GOLD Britt Nicole 
SPARROW/CAPITOL CMG/CAPITOL 

12 

ARTIST 
IMPRINT/DISTRIBUTING LABEL 

27 126Y THE MOWGLI'S 
PHOTO FINIKH/ISLAND/IDIMG 

NEW 
®ALVIN DARLING 

E MEW GOSPEL 

Title 

Love's NOt Dead (EP) 

Waiting Right Here 

TWSDR 
CHART 

24 6 

27 1 

NEW THE APPLESEED CAST 
GRAVE FACE 

- 29 

NEW 0 
- 

1 

31 

NEW 

31 48 

RE-ENTRY 

50 

RE-ENTRY 

RE-ENTRY 

RE-ENTRY 

Illumination Ritual 28 1 

LAURA MVULA 
COLUMBIA 

Sing To The Moon 13 2 

DIVA PREMAL & MITEN WITH MANOSE/SPECIAL GUEST MANEESH DE MOOR 
PRABHU/WHITE SWAN 

A Deeper Ligin 30 1 

CARLA BRUNI 
TEOREMA/BARCLAY, VERVE/VG 

Little French Songs 4 2 

CHURCHILL 
RAM UCTONE/IGA 

The War Within (EP) 32 I 

33 THE MILK CARTON KIDS 
ANTI 'EPITAPH 

The Ash & Clay 3 5 

ANDRE WARD 
QUEEN OF SHEBA HUSH ORPHEUS 

Caution 8 6 

35 YOUNG GUNS 
WINDUP 

Bones 35 4 

FIT FOR A KING 
SOLID STATE/CAPITOL CMG 

Creation/Destruction 3 3 

37 THE THERMALS 
SADDLE CREEK 

Desperate Ground 1 2 

MYNC/R3HAB/NARI & MILANI 
CR2 

Miami 2013 25 6 

PASSENGER 
BLACK CROW,'NETTWERK 

20 40 

36 42 41 

0 44 42 

NEW 0 
35 NA 44 

All The Little Lights 7 21 

STARS IN STEREO 
HUND°ED HANDED 

Stars In Stereo 12 3 

FAMILY OF THE YEAR 
FOTO NETTWERK 

Loma Vista 35 6 

JAVIER TORRES 
DISCOS AMERICA 

Mujeres Bravas 20 Corridos 28 3 

DAVID LEE GARZA 
IROD 

Just Friends 43 I 

WILD BELLE 
COLUMBIA 

Isles 1 7 

RE-ENTRY 0 HOLLY WILLIAMS 
GEORG 

The Highway 1 8 

RE-ENTRY I0 I THE COLOR MORALE 
I RISE 

Know Hope 1 2 

el47 FATHER JOHN MISTY 

17 43 48 
KJRA/LIOSHBAOKRAJCIK E 

Fear Fun 2 39 

Blindly Lonely Lovely 3 4 

NEw 
QAJERUE RAFAEL 

IUIC 
Beautiful Escape (EP) 49 I 

O 16 50 TERROR 
VICTORY 

Live By The Code I 3 

I REGIONAL HEATSEEKERS #1 ALBIIMSTM 

PACIFIC 
HOY Y SIEMPRE 
LOS CANARIOS DE 
MICHOACAN 

MOUNTAIN 
LOVE IS THE EVIDENCE 

CITIZEN WAY 

Unlike most sets that reach 
Heatseekers Albums-which usually 
slip off the chart after a handful oS 

weeks-Lord Huron's Lonesome 
Dreams has been on the list 

every week since its debut (Oct. 

27. 2012). To date, the album has 

sold 34.000 copies. (This week, it 

moves 22-17 with 1.000. dipping by 

11%.) Credit the slow -and -steady 

success to regular touring, which 

continues through the summer. 
The a, will play Bonnaroo in June, 

has its own solo shows lined up 
and will support the likes of Dave 
Matthews Band, the Head and 

the Heart. Alt -1 and Portugal. 
The Man. -Keith Caulfield 

WEST NORTH CENTRAL 
BYE BYE 17 
HAR MAR SUPERSTAR 

ST NORTH CENTRAL 
LOVE IS THE EVIDENCE 

CITIZEN WAY 

MID ATLANTIC 

1 JUNIP Junip 

z ICONA POP Iconic (EP) 

3 HALF MILE HOME Church Muzik & Inspiration 

4 KREWELLA Play Hard (EP) 

5 SHINES Why So Serious?: The Misconceptions Of Me 

6 NO JOY Wait To Pleasure 

7 ANA POPOVIC Can You Stand The Heat 

8 ANDRE WARD Caution 

9 JAKE SHIMABUKURO Grand Ukulele 

10 LORDE The Love Club (EP) 

NORTHEAST 
CAN YOU STAND THE HEAT 

ANA POPOVIC 

SOUTH ATLANTIC 
JUST WHAT YOU NEED 
BRIAN SIMPSON 

SOUTH CENTRAL 

1 DAVID LEE GARZA Just Friends 

2 OTHERWISE True Love Never Dies 

3 KEVIN GATES The LuCa Brasi Story 

4 (CONA POP Iconic (EP) 

5 KREWELLA Play Hard (EP) 

6 JUNIP Junip 

7 TRINIDAD JAMES Don't Be S.A.F.E. 

8 SHINEE Why So Serious?: The Misconceptions Of Me 

9 LORI MCKENNA Massachusetts 

10 JAVIER TORRES Mujeres Bravas 20 Corridos 
CO 

Data for week of 05.11.2013 j For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 
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HOT COUNTRY SONGSTM 

100 
LAST THIS TITLE 

WEEK WEEK PRODUCER (SONGWRITER) 

CRUISE 
I M0103 KELIFCI.NUBBAR0.1.M01,(.RICE.I.RICEI 

BIOS 

Artist 
IMPRINT!PROMOTION LABEL 

Florida Georgia Line 
REPUBLIC NASHVILLE 

CENT. 
POS. 

WES. ON 

CHART 

e 1 40 

0 0 IITt7 WAGON WHEEL V F RC r.ERV B.DYLAN.K.SECOR) 

8 

Darius Rucker 
CAPITOL NASHVILLE 

16 

O 0 re 
3 © 4 

9 O 0 
5 7 0 
6 4 7 

12 O 8 

14 O 0 
7 I] 10 

13 11 

2 B© ® 
15 13 

11 12 14 

l0 18 ® 
17 15 16 

19 o 
24 

17 

O 0 
16 17 19 

26 O 0 
RE-ENTRY 

18 19 22 

25 22 

22 21 24 

20 23 25 

31 O 0 
33 I® ® 

O 0 
36 0 

45 ®® 
® 0 

32 

39 

33 

41m® 

29 30 37 

38 38 0 
46 HP 

44 

m 
m 

40 44 0 
37 41 42 

49 

REENTRY 0 
28 34 45 

HOT SHOT 
DEBUT 

48 49 0 ' 
RE-ENTRY 0 

BOYS 'ROUND HERE Blake Shelton Featuring Pistol Annies & Friends 
S.HENDRICKK IR AN 5, D.DAVIDSON.C.WISEMAN) WARNER BROS./WMN 

3 6 

MAMA'S BROKEN HEART Miranda Lambert 
F.LIDDELL.0 AINLAI W IF IB ( LARK.S.MCANALLY,K.MUSGRAVES) RCA NASHVILLE 

2 18 

GET YOUR SHINE ON Florida Georgia Line 
1.M01 IT.HUBBARO.B RELIC, F LAWSON.C.TOMPKINS) REPUBLIC NASHVILLE 

5 28 

HIGHWAY DON'T CARE Tim McGraw With Taylor Swift 
B.GALLIMORE T MCGRAW IB.WARREN.B.WARREN.M.IRWIN.I.KEAR) BIG MACHINE 

5 12 

DOWNTOWN Lady Antebellum 
P.WORLEY.LADY ANTEBELLUM (L.LAIRO.S.MCANALLY.N.HEMBYI CAPITOL NASHVILLE 

2 14 

IF I DIDN'T HAVE YOU Thompson Square 
NV (S.THOMPSORK THOMFSON.I.SELLERS.P.IENKINSI STONEY CREEK 

7 26 

PIRATE FLAG Kenny Chesney 
B.CANNON.K.CHESNEY ER COPPEREAAN.D.L.MURPHY) BLUE CHAIR/COLUMBIA NASHVILLE 

9 13 

SURE BE COOL IF YOU DID Blake Shelton 
S HENDRII KS IR.CLAWSUN.L 1 MPKINS.I.ROBBINS) WARNER BROS /WMN 

1 17 

1994 Jason Aldean 
M KNOB ITROMAS RHETT.I.LAIRD.B.DEAN) BROKEN BOW 

l0 10 

CRASH MY PARTY Luke Bryan 
1.STEVENS (R.CLAWSON.A.GORLEYI CAPITOL NASHVILLE 

2 4 

GIVE IT ALL WE GOT TONIGHT George Strait 
T.BROWN.G.STRAIT (M BRIGHT.PO'DONNELL.T.IAMES) MCA NASHVILLE 

13 23 

DONE. The Band Perry 
D.HUFF (R PERRY.N.PERRY.I.DAVIDSON.I.BRYANT) REPUBLIC NASHVILLE 

10 7 

I WANT CRAZY Hunter Hayes 
DRIFT H.HAVES (H.HAYES.L.MCKENNAT.VERGES) ATLANTIC/WMN 

10 4 

LIKE JESUS DOES Eric Church 
I.IOYCE (C.BEATHARD.M.CRISWEW EMI NASHVILLE 

15 14 

BEAT THIS SUMMER Brad Paisley 
B.PAISLEY (B.PAISLEY.C.DUBOIS.I.LAIRD) ARISTA NASHVILLE 

16 8 

ANYWHERE WITH YOU Jake Owen 
1 MOIR CLAWSON (B.HAYSLIP.D.L.MURPHY.I.YEARY) RCA NASHVILLE 

18 14 

I DRIVE YOUR TRUCK Lee Brice 
K.IACOBS M MCCLURE.L BRICE 11.ALEKANDER.C.HARRINGTONJ.YEARY) CURB 

6 21 

HEY PRETTY GIRL Kip Moore 
BLAMES (K.MOORE.D COACH) MCA NASHVILLE 

20 13 

HE STOPPED LOVING HER TODAY George Jones 
B.SHERRILL (B.BRADDOC K. C.PUTMAN) EPIC 

21 18 

I CAN TAKE IT FROM THERE Chris Young 
I.STROUD (C.YOUNG.R AKINS.B.HAYSLIP) RCA NASHVILLE 

16 24 

MORE THAN MILES Brantley Gilbert 
DI' IIDDIE.B.GILBERTI VALORO 

21 19 

BETTER DIG TWO The Band Perry 
al ,IF L"FI IA "ILY.T ROSEN) REPUBLIC NASHVILLE 

A 
I 26 

TWO BLACK CADILLACS Carrie Underwood 
M.BRIGHT (C.UNDERW000.1.KEAR.H.LINDSEYI 19/ARISTA NASHVILLE 

di 4 24 

JUMP RIGHT IN Zac Brown Band 
K.STEGALL Z.BF AN .7 BROWN.W.DURRETTE.I.MRAZ) ATLANTIC/SOUTHERN GROUND 

26 8 

ALL OVER THE ROAD Easton Corbin 
C.CHAMBE R LAIN IL CHAMBERLAIN.A.GORLEY.W.KIRBYI MERCURY 

27 13 

CAN'T SHAKE YOU Gloriana 
M.SERLETIP .T .OSSIN.S.BENTLEY.I.T.SLATER) EMBLEM/WARNER BROS./WAR 

28 26 

RUNNIN' OUTTA MOONLIGHT Randy Houser 
D.GEORGE (D.0AVIDSON.I.K.LOVELACE.A.GORLEY) STO LE . GREEK 

29 14 

AMERICAN BEAUTIFUL The Henningsens 
P.WORLEY (A.HENNINGSEN.B HENNINGSEN.C.HENNINGSEN.B.BEAVERSI "RISTA NASHVILLE 

3o 14 

SEE YOU AGAIN Carrie Underwood 
M BRIGHT (C.UNDERWOOD.D.H.HODGES.H.LINDSEY) 19/ARISTA NASHVILLE 

31 3 

DON'T VA Brett Eldredge 
( °ESTEFANO IB.ELDREDGE.C. DESTERANO.A.GOBLEYI ATLANTIC/WWI 

32 12 

WHISKEY Jana Kramer 
S.HENDRICKS IC GRAVITT.SUIZELL) ELEKTRA NASHVILLE/WON 

27 17 

REDNECK CRAZY Tyler Farr 
I.CATIN0.1 KING 1I Kt AR M IRWIN.C.TOMPKINS) COLUMBIA NASHVILLE 

34 8 

PIECES Gary Allan 
I.IVYCE (G.ALLAN.O.BLACKMON.S.BUKTON) MCA NASHVILLE 

35 6 

POINT AT YOU Justin Moore 
1.5.STOVER (R.COPPERMAN.R.AKINS.B.HAYSLIP) VALOR', 

33 6 

CHANGED Rascal Flatts 
D.HUFF.RASCAL FLATOS (G.LEVOK.N.iRRASHER.W.MOBLEY) BIG MACHINE 

25 16 

BUZZKILL Luke Bryan 
1 STE .ENS IL BRYAN.R.THIBODEAU.I.SEVER) CAPITOL NASHVILLE 

20 8 

EASY Sheryl Crow 
SCROW.LNIEBANK (S.CROW.C.DUBOIS.I.TROTT) WARNER BROS./WMN 

39 7 

MORE TRUCKS THAN CARS Craig Morgan 
C.MORGAN.P.O'DONNELL (C.MORGAN.P.O DONNELL.0 WISEMAN) BLACK RIVER 

40 15 

YOUR SIDE OF THE BED Little Big Town 
I.IOKE (L.MCKENNA.K.FAIRCHILD.K.SCHLAPMAN.P.SWEETJ.WESTBROOK) CAPITOL NASHVILLE 

40 4 

HO HEY Lennon & Maisy 
TBONE BURNETT.G.WIICHER II.FRAITES.W.SCHULTZ) ABC STUDIOS/LIONS GATE/BIG MACHINE 

32 4 

OUTTA MY HEAD Craig Campbell 
K STE ALL.M.ROVEY (C SWINDELL.M.R,CARTER.B.KINNEYI BIGGER PICTURE 

43 5 

LINDY Kenny Chesney 
B.CANNON.K.CHESNEY IK.CHESNEYI BLUE CHAIRICOLUMBIA NASHVILLE 

44 2 

SEE YOU TONIGHT Scotty McCreery 
F.ROGERS IS.MCCREERY.A GORLEYZ.CROWELL) 19/INTBRSCOPE/MERCURY 

28 3 

CAROLINA Parmalee 
NV (PARMALEE R.BEATO) STONEY CREEK 

46 3 

HEY GIRL 
D.HUFF (R.AKINS.A.GORLEY.C. DESIEFANO) 

Billy Carrington 
MERCURY 

47 1 

BLOWIN' SMOKE Kacey Musgraves 
K.MUSGRAVES.L.LAIRD.S.MCANALLY IK.MUSGRAVES.L.LAIRD.S.MCANALLYI MERCURY 

48 3 

COULD IT BE 
C.WORSHAM,R,TYNDELL (C.WORSHAM.R.IYNDELL.M.DOOSON) 

Charlie Worsham 
WARNER BROS /WAR 

48 2 

ROUND HERE 
I.M011R CLAWSON.0 TOMPKINS.THOMAS RHETT) 

Florida Georgia Line 
REPUBLIC NASHVILLE 

36 3 
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ARTIST 
IMPRINT/DISTRIBUTING LABEL 

3 LIS 

Title 

BLAKE SHELTON Based On A True Story... 
WAD NOR BROS /WEAN 5 

THE BAND PERRY 
REPUBLIC NASHVILLE/DWG 

Pioneer 4 

FLORIDA GEORGIA LINE Here's To The Good Times 
REPUBLIC NASHVILLE/BALG 21 

TATE STEVENS 
SYCO RCA NASHVILLE/SMN 

Tate Stevens 
1 

BRAD PAISLEY Wheelhouse 
ARISTA NASHVILLE 'SMN 

3 

LUKE BRYAN Spring Break... Here To Party 
CAPITOL NASHVILLE/CAUL e 

TAYLOR SWIFT Red 
BIG MACHINE/MG 0 27 

ERIC CHURCH Caught In The Act: Live 
EMI NASHVILLE/UMGN 

3 

JASON ALDEAN Night Train 
BROKEN BOW BBMG 

A 28 

ERIC CHURCH Chief 
EMI NASHVIIIE/UMGN 

A 92 

ALAN JACKSON Precious Memories: Volume II 
ACR/EMI NASHVILLE/UMGN 

5 

LITTLE BIG TOWN Tornado 
CAPITOL NASHVILLE/UMGN 33 

LUKE BRYAN Tailgates & Tanlines 
CAPITOL NASHVILLE/UMGN © 90 

TIM MCGRAW Two Lanes Of Freedom 
BIG MACHINE BMLG 

12 

CARRIE UNDERWOOD Blown Away 
19/ARISTA NASHVILLE SUN 

A 52 

MIRANDA LAMBERT Four The Record 
RCA NASH ILE SUN 78 

HUNTER HAYES Hunter Hayes 
ATLANTIC/WMN SI 

KACEY MUSGRAVES Same Trailer Different Park 
MERCURY/UMGN 

6 

THOMPSON SQUARE Just Feels Good 
STONEY CRY EK'BBMG 

5 

ZAC BROWN BAND Uncaged 
ROAR/SOUTHERN I.R 1UND/ATLANTIC/AG 

42 

GARY ALLAN Set You Free 
MCA NASHVILLE/UMGN 

14 

WILLIE NELSON IlillN Nelson AMFamih¡ Let's Face theWu1[ And Dante 
LE,. 

2 

LEE BRICE Hard 2 Love 
CURB 53 

STEVE EARLE & THE DUKES (8 DUCHESSES) Low Highway 
NEW WEST 

2 

BRANTLEY GILBERT Halfway To Heaven 
VALORO/BMLG 156 

CASEY DONAHEW BAND Standoff 
ALMOST COUNTRY 

2 

KIP MOORE Up All Night 
MCA NASNVNLE/UMGN 53 

SOUNDTRACK Nashville: Season 1: Volume 1 

ABC STUDIOS LIONS GATE /BIG MACHINE/BALL 20 

GRANGER SMITH Dirt Road Driveway 
PIONEER,THIRTY TIGERS 

2 

RASCAL FLATTS Changed 
BIG MACHINE/BMLG 56 

P5 KENNY CHESNEY Welcome To The Fishbowl 
BLUE CHAIR/COLUMBIA NASHVILLE/SMN 45 

JAKE OWEN Barefoot Blue Jean Night 
RCA NASHVILLEISMN 

87 

RANDY HOUSER How Country Feels 
STONEY CREEK BBMG 

14 

AARON LEWIS The Road 
BLASTER/WMN 

24 

JANA KRAMER Jana Kramer 
ELEKTRA NASHVILLE/WMN 

47 

VARIOUS ARTISTS The Music Is You: ATribule To John Denver 
ROCKY MOUNTAIN MERCHANDISE/ATO 

GG KATIE ARMIGER Fall Into Me t5 COLD RIVER 

THE MAVERICKS In Time 
VALOR', WAG 

9 

EMMYLOU HARRIS & RODNEY CROWELL OW Yellow Moon 
NONESUCH/WARNER BROS. 

9 

COLT FORD Declaration Of Independence 
AVERAGE IDES 

39 

EASTON CORBIN All Over The Road 
MERCUR, UMGN 32 

CHRIS YOUNG Neon 
ALA SIN 

94 

VARIOUS ARTISTS NOW That's What I Call Country: Volume S 
EMI/SONY MUSIC/UNI VERSAL/UME 

46 

ASHLEY MONROE Like A Rose 
WARNER BROS./WAN 

8 

THE STATLER BROTHERS Best From The Farewell Concert 
GAITHER/CAPITOL (MG 

I 

TRACE ADKINS 10 Great Songs 
CAPITAL NASHVILLE I APITOL ss 

DUSTIN LYNCH Dustin Lynch 
BROI.IN BON/BBMG 36 

VARIOUS ARTISTS DlfioaIXJB Academy °fCou yMusicAntes7MNDak 
'ZINEPAK 

5 

JUSTIN MOORE Point At You & Four More Hits (EP) 
VALORO/BALD 

4 

GLORIANA A Thousand Miles Left Behind 
EKIBLEM/WARNER BROS./WMN 

39 

Jones 
Returns 
To Hot 
Country 
Songs 
With airplay, sales and 
streaming activity following 
his April 26 death. George 
Jones claims his best rank 
on Hot Country Songs in 
23 years as "He Stopped 
Loving Her Today" re-enters 
at No. 21. Under the chart's 
present rules, older songs 
with renewed activity are 
allowed to re-enter when they 
gain enough traction to rank 
inside the upper half of the 
50 -position list. This is Jones' 
highest perch since "A Few Ole 

Country Boys"-a duet with 
Randy Travis-peaked at No. 

8 in October 1990. and Jones' 
best solo rank since he took an 

affectionate cover of Johnny 
Horton's 1956 classic "I'm a 

One Woman Man" to No. 5 in 

March 1989. 

Widely considered to be 

Jones' signature song, "Loving 
Her" first peaked atop the Hot 
Country Songs tally on July 5, 

1980. Jones' track also opens 
at No. 15 on Country Digital 
Songs with 34,000 sold (up 
2,926%). according to Nielsen 
SoundScan, and at No. 9 on 

Country Streaming Songs (see 
Billboard.biz) with 783,000 
total streams. according to 
Nielsen BDS. 

On Top Country Albums, 
'Tate Stevens (below), the 
second -season winner of Fox's 
"The X Factor," nabs the Hot 
Shot Debut at No. 4 with his 
self -titled first album. which 
sold 17,000. High atop that 
chart. Blake Shelton logs 
a third week at No. 1 with 
Based oil a True Story ..., his 
first set to enjoy more than 
two weeks at the summit. 
He previously spent a pair 
of frames at No. 1 with Red 
River Blue two years ago. Also 

noteworthy: Husband -and - 
wife duo Thompson Square 
collects a second leader on the 
Nielsen BDS-driven Country 
Airplay tally (see page 55) with 
"If I Didn't Have You." 

-Wade lessen 
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Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 05.11.2013 
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HO HEY ThE Lumineers 
R.HADLOCK (W.S(HULTZ.I.FRAITES) DUALTONE 

A I 54 

CARRY ON fun. 
1 BHASKER 1E1 N .1 BHASKER) FLEID BY RAMEN/RRP 

2 49 

SAIL AWOLNATION 
A.BRUNO (A.BRUNO) RED BULL 

A 5 51 

I WILL WAIT Mumtord & Sons 
MORAYS (MUMFORD 8 SONS) GENTLEMAN OF THE ROAD, RED/GLASSNOTE 

A I 38 

IT'S TIME Imagine Dragons 
B.DARNER.IMAGINE DRAGONS (D.REYNOLDS.W.SERMON,B.MCKEE) KIDINAKORNER/INTERSCOPE 

A 3 60 

MADNESS Muse 
MUSE 14 BELL AMY) HELIUM-t(WARNER BROS. 

3 36 

LITTLE TALKS Of Monsters And Men 
OF BOASTERS AND MEN A ARNARSSON (N.B.HILMARSDOTTIR.R.THORHAILSEON) REPUBLIC 

A 3 59 

SOME NIGHTS fun. 
(.BHASKER IN RUESS.A DOST,LANTONOFF,I.BHASKER) FUELED BY RAMEN/RRP 

A I 52 

GONE, GONE, GONE Phillip Phillips 
G.WATTENBFRG(D.FUHRMANN.T.CLARK.G.WATTENBERG) 19/INTERSCOPE 

11 23 

LEGO HOUSE Ed Sheeran 
(.GOSLING (E.SHEERAN.I.GOSLING.C.LEONARD) ELI KTRA/ATLANTIC 

12 27 

YOUNG AND BEAUTIFUL 
R-NO'WELS (L DEL REAR VOWELS) 

Lana Del Rey 
POLODOR/INTERSCOPE 

13 1 

DEMONS 
ALEX DA KID (IMAGINE DRAGONS.A GRANT.I.MOSSER) 

Imagine Dragons 
KIDINAK9RfR/INTERSCOPE 

13 30 

STUBBORN LOVE 
R.HADLOCK (W SCHULTZ.).FRAITESI 

The Lumineers 
DUALTONE 

10 30 

SAFE AND SOUND 
R,MERCHANT.S.SIMONIAN (R.MERCHANT.S.SIMONIAN) 

Capital Cities 
LAZY HOOKS/CAPITOL 

16 14 

LOW 
C.MIZELL (K.OUINN.I.LAWSON.G.BARHAM.I.HILLS) 

Sleeping With Sirens 
RISE 

17 1 

SWEATER WEATHER 
SPILBROW II I RIII HERFORD Z ABETS./.FREEDMAN) 

The Neighbourhood 
IRIEVCEVE/COLUMBIA 

17 14 

THE PHOENIX 
B.WALKER STALL OUT BOY) 

Fall Out Boy 
DECAYDAN(E'ISLAND/101MG 

14 5 

UP IN THE AIR 
S.LILLYWHITE.I.LE TO (LEE TO) 

Thirty Seconds To Mars 
IMMORTAL/VIRGIN/CAPITOL 

16 6 

STILL INTO YOU 
( NELDA-JOHNSEN (H.WILLIAMS.I.YORK( 

Paramore 
FUELED BY RALIEN/RRP 

12 3 

ON TOP OF THE WORLD Imagine Dragons 
ALEX DAKID.IMAGINE DN'GDNS ID.REYNOLDSW.SERMON.B.MCKEEA.GRANO KIDINAKORNER/INTERSCOPE 

16 30 

MOUNTAIN SOUND 
(.KING(N.B.HIL MARKEIOT11R R THORNALLSSON.A.R.HILMARSSON) 

Of Monsters And Men 
REPUBLIC 

14 32 

BREEZEBLOCKS alt -1 
CANDREW II NEWMAN E HAMILTON.G.SAINSBURY,T.GREENX.ANDREWI INFECTIOUS'CAFIVASBA(K/ATLANTI( 

20 13 

MIENTERTAINMENT 
PHOENIX,PJDAR (PHOENIX) 

Phoenix 25 
LO'AU,E/GUSSNOTE 

10 

CARRIED AWAY Passion Pit 
C ZANE.M.ANGEUKOS (M.ANGELAKOS) FRENCHKISS/COLUMBIA 

25 11 

PANIC STATION Muse 
MUSE IM.BELLAMY) HESIUM-3/WARNER BROS. 

27 10 

CLOSER Tegan And Sara 
G.KURSTIN (1.0UIN.S.OUIN.G.KURSTIN) VAPOR. WARNER BROS. 

16 18 

GOD 15 DEAD? Black Sabbath 
R.RUBIN SNOT LISTED.O.OSBOURNE.T.IOMIII,G.BUTLER) VERTIGO(REPUBLIC 

26 2 

HERO Family Of The Year 
WAX LTD.EAMILY OE THE YEAR (I.KEEEE) EOIV/NE TTWERK 

30 11 

DIANE YOUNG Vampire Weekend 
R.BATMANGI 1 PEI FITSCHAID(R.BAIMANGLII.E.KOENIG) XL 'BEGGARS GROUP 

30 6 

I'LL FOLLOW YOU Shinedown 
R.CAVALLO IF 1 MITH L PASS D BASSET T) ATLANTIC 

32 4 

RED HANDS Walk Off The Earth 
(.SALTER G LUMINATI,WALK OFF THE EARTH (G.NICASSIO.S.BLACKW000.R MARSNALI.LSALTERI COLUMBIA 

33 7 

THE HIGH ROAD Three Days Grace 
D.GILMORE (THREE DAYS GRA(E.B.STOCK,D GIIMORE.C.TOMPKINS) RCA 

32 9 

ALONE TOGETHER Fall Out Boy 
B.WALKER (FALL OUT BOO) DECAYDANCE/ISLAND/ID(BG 

29 2 

BLEEDING OUT Imagine Dragons 
ALEX DA KID (IMAGINE DRAGONS.A.GRANT.I.MOSSER) KIDINAKORNERANTERSCOPE 

33 12 

HOLDING ON TO YOU Twenty One Pilots 
GWRLLS ITIDSEPNMI LEAF Yt HAMMONDRMIIL.DRUM,BLEWRITTELOLLERJRIILLINMIAM) FUELED BY RAVEN/PRO 

36 7 

SAN FRANCISCO The Mowgli's 
CLNAMLIIEMOYLISI( DONNA NM KGWSItl)AARJHOGVLD.AEWUBMMILYNUE.LINANDI WOE N -NL OUR 

38 6 

SILVER LINING Lee DeWyze 
D.PEARSON (L DE WYZE.D.PEARSON) VANGUARD 

39 I 

REBEL BEAT Goo Goo Dolls 
G.WATTENBERG (IRZEZNIK,G.WATTENBERG) WARNER BROS. 

32 8 

SUMMERTIME SADNESS Lana Del Rey 
E. HAYNIF.R.NUW FL, IL DEL RFY.R NOWELS) POLYDOR, MTERSCOPE 

41 2 

IN THE END Black Veil Brides 
I FELDMANN II FELDMANN.M 1011NSON,ABIERSA(N.A PURDYJFERGUSON.I.PITTSI STANDBY'LA"A/REPUBII( 

39 I1 

SAVE ROCK AND ROLL Fall Out Boy Featuring Elton John 
B.WALKER (FALL OUT BOY) DECAYDANCE/ISLAND/IDIMG 

28 2 

OUT OF MY LEAGUE Fitz And The Tantrums 
THOFEER IM.F(TZPATRKK,N SCAGGS.(KING.I KARNES.I RU/UMNA.LWICKSI DANGERBIRD/FLEKTHA/ATLANTK 

44 1 

LET HER GO Passenger 
C.VALLEIO.M.ROSENBERG(M.ROSENBERG) BLACK CROWN( ITWERK 

45 6 

STOMPA Serena Ryder 
SKINS (S.RYDER.I.BETTIS) SERENADER SOUP E/CAPITOL 

46 I 

TRYING TO BE COOL Phoenix 
PHOENIX P./DAR (PHOENIX) LOYAUTE/NLASSNOTE 

47 1 

TIPTOE Imagine Dragons 
IMAGINE DRAGONS (IMAGINE DRAGONS) KIDINAKORNER/INTERS OPE 

43 8 

WE WON'T BE SHAKEN Building 429 
LINGRAM (LROY.I.SMITH.C.BROWN 1 ROSENAU) ESSENTIAL/PIG 

49 I 

BONES Young Guns 
DWI LLER.I. ALICASTRO,VOUNG GUNS (YOUNG GUNS) WIND-UP 

37 10 
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FALL OUT BOY Save Rock And Roll 
DEC NYDANCE/ISIAND/IDIMG 

2 

ROB ZOMBIE Venomous Rat Regeneratbn Vendor 
ZOO AC SWAN T B MUM( 

I 

IMAGINE DRAGONS Night Visions 
K + 1 II A 

34 

MUMFORD & SONS Babel 
GE A(LEBAN r THE ROAD/GLASSNOTE 

A 31 

FUN. Some Nights 
FUELED BY RANEE( 

A 62 

THE LUMINEERS The Lumineers 
DUALTONE 

A 56 

PARAMORE Paramore 
FUELS, I Y RAMEN 

3 

YEAH YEAH YEARS Mosquito 
DRESS UP,IN)ERSCOPE/IGA 

2 

THE NEIGHBOURHOOD I Love You. 
IRHMVE 10' IIBBIA 

I 

PHILLIP PHILLIPS The World From The Side Of The Moon 
19/INTERS OLE,IGA 23 

ALABAMA SHAKES Boys & Girls 
ATO 

53 

BOB SEGER 8 THE SILVER BULLET BAND Ultimate Hits 
HI(E TIT/I APITOL 

40 

VOLBEAT Outlaw Gentlemen & Shady Ladies 
YE in( I RE UBIIC 

3 

FRANK TURNER Tape Deck Heart 
KTRA MILL/EPITAPH/POLYDORANTERSCO E/IGA 

1 

YOUNGBLOOD HAWKE Wake Up 
REPUBLIC 

1 

ED SHEERAN 
ELE KTRA 

46 

MUMFORD & SONS Sigh No More 
GENTLEMAN of THE R IADA IA'-SNOTE 

A 158 

OF MONSTERS AND MEN My Head Is An Animal 
REP IBLIC 

56 

DEPECHE MODE Delta Machine 
VE NUSNOT E/ MUTE IC 01. BURIA 

5 

THE BLACK KEYS El Camino 
NONESUCH/WARNER BROS. 

A 73 

DEVICE Device 
WARNER BROS, 

3 

ERIC CLAPTON Old Sock 
DU HIRAN(H Si/RE( 4 

7 

STONE SOUR House Of Gold & Bones: Part 2 
R( DR INNER 

3 

QUEENSRYCHE Frequency Unknown 
DEADLINE/CLEOPATRA 

1 

caLANA DEL REY Born To Die 
POEYDORANTERSCOPF'IGA 

65 

ml 
47 

m 
40 49 

35 50 

MUSE The 2nd Law 
HELL IM 3/WARNER BROS. 

30 

KILLSWITCH ENGAGE Disarm The Descent 
F RI ANER 

4 

THE FLAMING LIPS The Terror 
LUYELY SHORTS DE DEATH/WARNER BROS. 

2 

BON JOVI What About Now 
ISLAND/DING 

7 

GHOST B.C. Infestissumam 
SEVEN FOUR/LOMA VISTA/RISE ABOVE/REPUBLIC 

2 

IRON AND WINE Ghost On Ghost 
NONESUCH/WARNER BR,TS 

2 

BRING ME THE HORIZON Sempiternal 
El I PH 

4 

ALT,/ An Awesome Wave 
TNT EC TIOUS/CANVASBACK/ATLANOC/AG 

19 

DAVID BOWIE The Next Day 
ISO/COLUMBIA 

7 

VARIOUS ARTISTS 2013 Grammy Nominees 
GR MI I Ili - 

14 

AWOLNATION Megalithic Symphony 
RI TILL 

78 

EnTHIRD DAY Miracle 18 
ESSENTIAL/PIG 

DAWES Stories Don't End 
HUB 

3 

SOUNDTRACK Rock Of Ages 
WALE BTVIEB 

29 

JIMI HENDRIX People, Hell And Angels 
EXPERIENCE HENDRIX (LEGACY 

8 

HALESTORM The Strange Case Of... 
ATLAN T IC,AG 

28 

PINK FLOYD A Foot In The Door: The Best 01 Pink Floyd 
CAPITOL 

20 

KID ROCK Rebel Soul 
TOP DOG/ATLANTIC/AG 

23 

SHINEDOWN Amaryllis 
ATLANTIC/AG 

32 

KURT VILE Wakin On A Pretty Daze 
MATADOR 

3 

JAKE BUGG Jake Bugg 
MEE CUR./ID1.AG 

3 

JUNIP Junip 
M ITS 

1 

BOZ SCAGGS Memphis 8 

THE STROKES Comedown Machine 
RCA 

5 

; .;; 
Phoenix 
Rises 
French alternative band 
Phoenix (above) nets a 

career -best sales week, as 

Bankrupt! bows at No. 1 on 

Top Rock Albums with 50,000 
copies sold, according to 
Nielsen SoundScan. The act's 
fifth studio release bests 
its previous top sales frame, 
established when 2009's 
Wolfgang Amadeus Phoenix 
moved 21,000 during the 
2009 Christmas week- The 
band's new album marks 
its first No. 1 on Top Rock 

Albums and eclipses its prior 
best peak on the ranking, 
set by Wolfgang (No- 4). On 

the Billboard 200, the new 
collection's No- 4 launch 
easily outpaces its prior best 
showing, also achieved by 

Wolfgang (No. 37). 
Meanwhile, as Shinedown's 

"I'll Follow You" jumps 37-32 

on Hot Rock Songs, it also 
becomes its eighth No- 1 on 

the Heritage Rock chart (see 
Billboard.biz). The coronation 
ties the band with Nickelback 
for the most leaders in the 
radio airplay list's 16 -year 
history- 3 Doors Down and 
Aerosmith follow with five 
No. Is each. 

Hot Rock Songs welcomes 
a fellow new rock radio ruler, 
as Serena Ryder's "Stomps" 
debuts at No. 46 while roaring 
5-1 on Triple A (see page 
55). The Juno Award -winning 
Toronto native peaked at 
No. 8 on Triple A with her 
prior highest -charting song, 
2009's "A Little Bit of Red-" 

"Stompa" appears on Ryder's 
sixth studio set, Harmony, 
which re-enters Top Canadian 
Albums at No. 12 (after 
peaking at No. 11 in March). 
The album is due in the 
United States on July 16- 

-Gary Trust 

Data for week of 05.11.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data Q 
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TITLE Artist 
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL 

VIMCAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton 
R.LEW15(B.HAGGERTY.R LEWIS) MACKLEMORE/WARNER BROS. 

PEAT 

DOS 

I 23 

THRIFT SHOP Macklemore & Ryan Lewis Featuring Wanz 
R.LEWIS (B.IIAGGERIY.R.IEWIS) MACKLEMORE/WARNER BROS. 

I 30 

SUIT & TIE Justin Timberlake Featuring lay Z A 
TAIBAIARWO.:DRIAAE ADC WWIMRIAKEIVIO LEYSULLTLRJ.NIAMONJ1íWNTIERJIRLSTWRLIWWIS/NLS)W RA 

2 16 

STARTED FROM THE BOTTOM Drake 
M ZOMBIE 11 RAHAM W.COLEUAN.N SHEBIF B SANEILIPPO) YOUNG MONEY/CASH MONEY/REPUBLIC 

2 12 

LOVE ME Lil Wayne Featuring Drake & Future 
MIRE WD MADE RA. IDEARTERAGILAHWA WIBURN (AIILMLI/ALIAMS TANOGANI YO1NGMD`1Y.(ASH NONEYaLNRIt 

4 15 

POWER TRIP J. Cole Featuring Miguel 
I.L.COLE (I.COLE.N.LAWS) ROC NATION/COLUMBIA 

6 11 

BAD Wale Featuring Tiara Thomas 
ETHOMAS.K.CAMP (O.AKIN IINEHIN.T.IHOMAS) MAYBACH/ATIANIIC 

7 12 

133 BODY PARTY Ciara 8 
AM I íT11C/NMAhAIIBNN(AYULYEWIL1NIWi 1,111/44011111~011 OLETERMI US 

4 

NEXT TO ME Emeli Sande 
CRAIE.HOAA(A E SANDE.H.CHEGWIN,H.CRAZE,A.PAUL) CAPITOL 

9 12 

POUR IT UP Rihanna 
MIKE WILL MADE.IT.1-80 (M.LWILLIAMSII,I.GARNER.T.IHOMAS,T.IHOMAS.R.FENTY) SRP/DEF IAM/IDIMG 

6 19 

BUGATTI Ace Hood Featuring Future & Rick Ross 
WKE NM NACGOLN(Etl61LRJNIJl4°IRISIJU MILWRIARIIBUNI(.AIB RI LIE Baton d~MAW101FI,REHAYK 

9 13 

F**KIN PROBLEMS A$AP Rocky Feat. Drake, 2 Chainz & Kendrick Lamar 
N.SNEBIBIR.MAYERSNSHEBIB.SGARRETTA.GRAHAM.IIPPSKKKKWORTNI ASAP WORIDWIDE/ KO GROUNDS/RCA 

A 2 27 

FINE CHINA Chris Brown 
ROCCSTAR,PK (C.M.BROWN.A.SIREETER.L.YOUNGBLOOD.G.DEGEDDINGSEZLE.BELLINGER) RCA 

12 4 

RICH AS FWK Lil Wayne Featuring 2 Chainz 
1 MINUS.N.SEETHARAM ID.0ARTER.T.EPPSEWILLIAMS.N.SEETHARAMI YOUNG MONEY/CASH MONEY/REPUBLIC 

14 6 

POETIC JUSTICE Kendrick Lamar Featuring Drake 
SBLVIIIE IKDII(KWp 1B,LMOIINA.&GRMIAM15MARRR III.I.LL(KSOM,I.SLEM51 TOP DAWL/MTERMAIN/ NIERSCOPF 

8 27 

mNO NEW FRIENDS DJ Khaled Feat. Drake, Rick Ross & Lil Wayne 
101kBOEMRJINWILUMBRULLl1EPSEDIAAN/YI MKUIM[Bo W MWEOW IRi1 IA/DMNUYHOWU 

16 2 

BITCH, DON'T KILL MY VIBE Kendrick Lamar 
SOUNWAVE (KDU(KWORIH.M SPEARS,BRAUN.VINDAHLLLYKKE.SCIHJIDT) TOP DAWG/AFTERMAINIINTERSCOPE 

16 27 

ADORN Miguel 
MIGUEL IM I PIMENTEL) B./STORM/BLACK ICE/RCA 

1 52 

WE STILL IN THIS BA*** B.o.B Featuring T.I. & Juicy 1 ~ MLMM I 'A ' ,1 IRJUJNIUMIS EXIMELEIR~L~ OLLIMISKFI 41'1 , I - ( 1 YLT 
19 16 

DIAMONDS Rihanna 
STARGATE.BENNY BLANCOIS.CURLER.B.LEVIN.M.S.ERIKSEN.TE.HERMANSEN) SRP/DEE IAM/IDIMG 

A 
1 31 

U.O.E.N.O. Rocko Featuring Future & Rick Ross 
NOT LISTED (NOT LISTED) ROCKY ROAD 

21 4 

GIRL ON FIRE Alicia Keys Featuring Nicki Minaj 
ALICIA KEYS.I.BHASKER.S.REMI (ALICIA KEYS.I.BHASKER.S.REMI.O.I.MARAI.W.SOUIER) RCA 

2 35 

LOVE AND WAR Tamar Braxton 
D CAMP(R IR (M RIDDICK.L.DANIELS.T.BRA%ION) STREAMLINE EPIC 

13 21 

BATTLE SCARS Lupe Fiasco & Guy Sebastian 
PRO I (W.IACO.G.SEBASTIAN.D.R.HARRIS) 151 & ISM/ATLANTIC 

20 25 

LOVEEEEEEE SONG Rihanna Featuring Future 
FUTURE (N.WILBURN CASH.R.FENTY.D.ANDREWS.G.S.IACKSON.L.S.ROGERS) SRP/DEF IAM/IDIMG 

14 22 

MOLLY Tyga Feat. Cedric Gervais, Wiz Khalifa & Mally Mall 
NI 'CL/AlU RAURO/EL DE ENBILLIRONALLIWBOURAMILIONBUIDDINEWB WU& NOEY(A9MEMMEHWV 

22 7 

KISSES DOWN LOW Kelly Rowland 
MIKE WILL MADE IT.MAR/ IM l WILLIAMS II.M MIDDLEBROOKS.EINOMAS.T.THDMAS.KROWLAND) REPUBLIC 

25 12 

HIGH SCHOOL Nicki Minaj Featuring Lil Wayne 
801 IDA) MINUS (OT.MARAI.0.(ARIER.M.SAMUELS.I.WILLIAMSI YOUNG MONEY/CASH MONEY/REPUBLIC 

22 5 

KARATE CHOP (REMIX) Future Featuring Lil Wayne 
METRO (N.WILBURN CASN.R.BUICE.L.WAYNE.D.CARTER) A-1/EREEBAND2/EPIC 

27 10 

HOT SHOT 0 MEMORIES BACK THEN 
DEBUT NOT LISTED (NOT LISTED) 

40 CI 0 
21 25 32 

31 34 

33 37 

NEW 

37 40 

NEW 
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36 
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m 
42 

43 

m 
44 0 

11 31 46 

m 

RE-ENTRY 0 
43 50 

Hustle Gang Feat. T.I., B.o.B, Kendrick Lamar & Kris Stephens 
HUSTLE GANG 

30 I 

BLURRED LINES Robin Thicke Featuring T.I. + Pharrell 
P.L.WILIIAMS (P.L.WILLIAMS.R.IHICKE) STAR )RAK/INTERSCOPE 

31 5 

R.I.P. Young Jeezy Featuring 2 Chainz 
BR&_!ADOL'1T I KM I IRIVrS3DYlf,l1 YiJ 17 12 

WILD FOR THE NIGHT A$AP Rocky Featuring Skrillex 
SKRILLY IR MLWRGSMOREJLDWKINDp1EBMMER.LIHRLNI.NY:EG, IRYUSNO,I AEAPWL ID., I , IV(AN NDSRCA 

26 15 

HOW MANY DRINKS? Miguel 
S.REMI(M.I.PIMENTEL.S.REMI.R.NICHOLS.P.WILLIAMS) BYSIORM/BLACK ICE/RCA 

29 3 

FREAKS French Montana Featuring Nicki Minaj 
. H Ii! (IDE I GL Iu1Hr1,_.URCOLPE11MMOAEYl1DMERSIL/WJIIInORL)ARIA. LIDPJT,N)A(OR 

25 9 

SHOW OUT Juicy 1 Featuring Big Sean And Young Jeezy 
MIKE WILL MADE-IT (I.HOUSION,I.W.IENNINS.S.M.ANOERS N) KEMOSABE/COLUMBIA 

23 9 

READY Fabolous Featuring Chris Brown 
TIE MNSTISM LOD» LLDM(KSNIANNA.I/DDC ADMYWIM.SD:. - U)GDSIUALMBIAANI awn 5 Y'H TAI MM TIM 

33 10 

LOSE TO WIN Fantasia 
N.MONEY (H D.SAMUELS.A.MARTIN.F.GOLDE.D.LAMBER),W.ORANGE) 19/RCA 

38 2 

FIRE WE MAKE Alicia Keys Duet With Maxwell 
ALICIA KEYS.POP.OAKWUD (ALICIA KEYS.A.WANSELW.FELOER.G.CLARK. IR.) RCA 

39 1 

CRICKETS Drop City Yacht Club Featuring Jeremih 
DROP CITY YACHT CLUB ICUONDOS.0 GOODMAN,A.COZZO.I.IIDAD.SLNTO) MT 8/A&M/OC)0NE/INTERS(OPE 

37 5 

S.D.S. Mac Miller 
FLYING LOTUS IM NCCORMICK.S.ELLISON) ROSTRUM 

41 I 

BEAT IT Sean Kingston Feat. Chris Brown & Wiz Khalifa 
SEAN KINGSTON.NIC MAC(K.ANDERSON.O.AKINLOLU.N.BALDING.0 I IHO AM) BELUGA HEIGHT, I PIC 

35 2 

DOPE Tyga Featuring Rick Ross 
MAMDSMADIRADREASORLROBRrsWAHBISIML6 LC.W1'N .LAAIELA1MKJ 1OAMWYO IA.. LOST lOWC 

19 14 

GANGSTA Kat Dahlia 
E. DENS (K.K000E).1. DESANTISI VESTED IN CULTURE/EPIC 

43 2 

PUSHER LOVE GIRL Justin Timberlake 
TIMBAL AN( IWO) E RLAKE.IROC 0.IIM BE PLANE ./.VMOSLEY.I.HARMON.I.E.FAUNT LEROY II) RCA 

21 6 

I HIT IT FIRST Ray J Featuring Bobby Brackins 
NO) LISTED (Not LISTED) KNOCKOUT/FIFTH ADMENDKIENT 

II 3 

LEGGO B. Smyth Featuring 2 Chainz 
N MONEY IH.D.SAMUELS.I.SMITH,LBELLINGER.I.PELLEGRINI.0 IA(KSON.I.EPPSI MOTOWN/IDIMG 

45 3 

LIKE IT Sevyn Streeter 
NOT LISTED (NOT LISTED) CBE/A)LAN)IC 

48 2 

JUST WHAT I AM Kid Cudi Featuring King Chip 
KID CUDI IS.R.S.MESCUDI.C.WORT HI WICKED AWESOME/G.O.O.D./REPUBLIC 

17 6 

WING% Macklemore & Ryan Lewis 
R.LEWISIB.HAGGERTY) MACKLEMORE/ADA 

40 13 

TOP R&B/HIP-HOP ALBUMS"' 
LAST TRIS 
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ARTIST 
IMPRINT/DISTRIBUTING LABEL 

Title 

FANTASIA Side Effects Of You 
19/RCA 

JUSTIN TIMBERLAKE The 20/20 Experience 
RCA 

7 

KID CUDI Indicud 
RIME(' 

MACKLEMORE & RYAN LEWIS The Heist 
MAE LII E 

29 

LIL WAYNE I Am Not A Human Being II 
YOUNG MONEY,CASII MONEY/REPUBLIC 

RIHANNA Unapologetic 
SRP/DEE IAM/IDIMG 23 

TYGA Hotel California 
YOUNG MONEY/CASH MONEY/REPUBLIC 

KENDRICK LAMAR good kid, m.A.A.d city 
TOP DAWG,AFTERMATII INIERSCOPE/IGA 

27 

TYLER, THE CREATOR Wolf 
ODD FUTURE 

MIGUEL Kaleidoscope Dream 
BYSTURM/BLACK ICE/RCA 

30 

18 
11LJ EMELI SANDE ^\ CAPITOL 
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Our Version Of Events 47 

EMELI SANDE iTunes Session (EP) 
CAPII l 

1 

ASAP ROCKY Long.Live.A$AP 
ASAP WORT DWIDE/POLO GROUNDS/RCA 

15 

ALICIA KEYS Girl On Fire 
RCA 

23 

GHOSTFACE KILLAH Wial tog RoseW TWele Reasons TO Die 

SOUL TEMPLE 

WIZ KHALIFA & CURRENSY Live: In Concert (EP) 
ROSTRUM/ATLANTIC/AG 

2 

T.I. Trouble Man: Heavy Is The Head 
GRAND HUSTLE/ATLANTIC/AG 

THE WEEKND Trilogy 
M1/R loll, 24 

IiiilFRANK OCEAN Channel Orange 42 
DES IAMTDIMG 

2 CHAINZ Based On A T.R.U. Story 
DEE IAM/IDIMG 37 

WIZ KHALIFA O.N.I.F.C. 
21 

CHARLIE WILSON Love, Charlie 
I 

13 

CHIEF KEEF Finally Rich 
GLORY B,nlrINTERSCOPE/IGA 

19 

FUTURE Pluto 
A-I/FREE BANDZ/EPIC 

54 

KEYSHIA COLE Woman To Woman 
GEFFEN/ILA 

23 

MINDLESS BEHAVIOR All Around The World 
STREAM) ' ION I NCTION/INTERSCOPE/TGA 

7 

BEYONCE 4 
PARKWOI D COLUMBIA 

A 95 

SOUNDTRACK Project X 
WAT ER)OWER 

61 

NICKI MINAJ Pink Friday: Roman Reloaded 
YOUNG MONEY/CASH MONEY/REPUBLIC 

- 56 

MGK Lace Up 
ESTI9KA/BAD BOY/INIERSCOPE/IGA 

29 

STYLES P Float 
HIGH TINES/NATURE SOUNDS 

2 

MEEK MILL Dreams And Nightmares 
MAYBL.. I WARNER BROS. 

26 

WHITNEY HOUSTON 188Ilke)SLae hale eeAU~HMI 
ARISTA/RCA 

24 

TREY SONGZ Chapter V 
SONGBOOK/AT LANTIC/AG 

36 

ANTHONY HAMILTON Back To Love 
MISTER'S MUSIC/RCA 

72 

THE GAME Jesus Piece 
REZERVOIR/I 1,1 /IGA 20 

AVANT Face The Music 
MO B 

12 

CHRIS BROWN Fortune 
RCA 

43 

TRINIDAD JAMES Don't Be S.A.F.E. 
TNINKITSAGAME/DEF IAM/IDIMG 

14 

VARIOUS ARTISTS Motown: The Musical 
L OTOWN/UME 

N.O.R.E. A.K.A. P.A.P.I. Student Of The Game 
MILI TAIN ME NT/EONE 

RIHANNA Talk That Talk 
SRP/DEF IAM/IDIMG 

- 75 

MARVIN GAYE S.O.U.L Marvin Gaye: Volume 2 
CLEOPATRA/SONY MUSIC CMG 

25 

RICK ROSS God Forgives, I Don't 
MAYS- 11 SLIP N SI ID( DEE IAM/IDIMG 

39 

MAC MILLER Blue Slide Park 
F III ' 

77 

BRIAN MCKNIGHT More Than Words 
MR. S.. El , 

MARY MARV Go Get It (Soundtrack) 
MY BLOCK/COLUMBIA 

Si 

USHER Looking 4 Myself 
RCA 

46 

JOE BUDDEN NO Love Lost 
EONE 

12 

NE -YO R,E.D 
MOT N/IDIMG 

25 

Ciara 
Soars 
Into 
Top 10 
"Body Party" by Ciara (above) 
skyrockets into the top 10 of 
Hot R&B/Hip-Hop Songs (41-8) 
thanks to the release of the 
title's Director X-helmed video. 
The clip, which premiered on 

the first day of the chart's 
streaming tracking week (April 
22), garnered 3.8 million U.S. 

views in its first seven days. 
prompting a 19-1 leap on R&B 

Streaming Songs (see page 

56). The top 10 placement 
on Hot R&B/Hip-Hop Songs 
marks Ciara's 12th title to 
reach the upper tier, and 
her best chart position since 

"Ride" peaked at No. 3 in 

August 2010. 
DJ Khaled's latest offering, 

"No New Friends," featuring 
Drake. Rick Ross and Lil 
Wayne, catapults 42-16 
in its second week on the 
list. Digitally, the track rose 
198% to 63 000 downloads, 
according to Nielsen 

SoundScan, producing a 22-6 
lift on R&B/Hip-Hop Digital 
Songs (see page 56). The last 

time this quartet charted in 

tandem was in 2011, when Dl 
Khaled's "I'm on One" racked 
up Il No. 1 weeks. That hit 
took only three weeks to 
reach the top 10. a feat that 

"No New Friends" seems poised 
to repeat. 

Further down Hot R&B/ 
Hip -Hop Songs, Hustle 
Gang's 'Memories Back 
Then," featuring T.I., B.o.B, 
Kendrick Lamar and Kris 
Stephens, enters at No. 30, 
with Hot Shot Debut honors. 
The cut is the first single from 
the G.D.O.D. mixtape, due May 

7, which features T.I.'s stable 
of artists from his Grand 
Hustle label. The video for 
Memories Back Then" was also 
released April 22, and boasted 
940,000 domestic YouTube 
views for the week. 

-Rauly Ramirez 
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Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 05.11.2013 
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TITLE 
PRODUCER (SONGWRITER) 

EONES 
SUIT & TIE 
TIM NAIWIEBF0A4 

Artist 
IMPRINT/PROMOTION LABEL 

CERT. 
PEAK 

POS. 

WAS ON 

CVART 

Justin Timberlake Featuring Jay Z A 1 16 
Om- E ALUUWIIURD LIST n I W EA 

BODY PARTY Ciara 
ROL WKLMACKII.PNA51Y)C.NARMLII WIEIPSCASHJIAMERONEL NR(M4SKPALARMITERS ~DM R3 »RN EPIC 

2 5 

NEXT TO ME Emeli Sande 
CRAIE.HOAK IA.E.SANDE,11,(HEGWINH.CRAZI A.PAULI CAPITOL 

3 12 

POUR IT UP Rihanna 
MIKE WILL LOAD) ITT E:DIM.I.WILLIAMSII-LGARNER.T.INOMAS,I.THOMAS.R.FENTYI SRP/DEF IAM/IDIMG 

2 23 

FINE CHINA Chris Brown 
' M BROWN,A.STREETER,L.YOUNGBLOOD.G.DEGEDOINGSEZL.E.BELLINGI RI RCA 

4 4 

ADORN Miguel 
M IPIMENTEL) BISTORM/BLACK ICE/RCA 

2 30 

DIAMONDS Rihanna 
ATE.BENNY BLANCO (S.EURLER.B.LEVIN.M.S.ERIKSEM,T.E.HERMANSEN) SRP/)EP IAM/I111MG 

© 1 30 

GIRL ON FIRE Alicia Keys Featuring Nicki Minaj 
A' A LEI I 'II LERS REIM (ALICIA KEYS.I.BHASKER.S.REMLO.T.MARAI,W.SOUIER) RCA 

2 30 

LOVE AND WAR Tamar Braxton 
DI ~RIP III (4 RIDDI(K,L DANIELS.I.BRAMION) STREAMLINE/EPIC 

5 21 

LOVEEEEEEE SONG Rihanna Featuring Future 
FUTURE IN WIL BURN CASII.R FENTY.D.ANDREWS.L.S.IACKSON,LS.ROGERS) SRP/WET JAM/IDIMG 

6 23 

KISSES DOWN LOW Kelly Rowland 
MIKE WILL MADE ILMARS IM L SILLIAMS ILM MIDDLEBROOKS,I.THOMASTTHOMAS.K.ROWLAM) REPUBLIC 

9 12 

BLURRED LINES Robin Thicke Featuring T.I. * Pharrell 
P.L.WILLIAMS (P.LWILLIAMS.R.THICKE) STAR TRAK/INTERSCOPE 

12 5 

HOW MANY DRINKS? Miguel 
SALMI (M.I.PIMENTLL.S.REUI.R.NICHOLS.P.WILLIAMS) BYSTORM/IILACK ICE/RCA 

11 4 

LOSE TO WIN Fantasia 
H -MONEY (H.D. SAMUELS.A.MARTIN.F.GOLDE,D.IAMBERT,WORANGE) 19/RCA 

14 7 

FIRE WE MAKE Alicia Keys Duet With Maxwell 
ALICIA KEYS.POP.OAKWUD(ALICIA KEYS.A.WANSEL.W.FELDER.G.CL ARK. IRJ RCA 

15 4 

BEAT IT Sean Kingston Feat. Chris Brown & Wiz Khalifa 
SEAN KINGSTON.NIC NA( IK.ANDERSON.O.AKINLOLU.N.BALDING.C.LTIIOMAZI BELUGA HEIGHTS/EPIC 

14 2 

GANGSTA Kat Dahlia 
1 DEK II '16111 T.I.DESANTIS) /ESTED IN CULTURE/EPIC 

17 4 

PUSHER LOVE GIRL Justin Timberlake 
T ' TIABI PI ANT .IROCII.TIMBERLAKE.I.V.MOSLEY,LHARMON,I.E.FAUNTLE ROY, II RCA 

8 6 

I HIT IT FIRST Ray 1 Featuring Bobby Brackins 
A 'LED (NOT LISTED) KNOCKOUT/FIFTH .DMENDMENT 

3 3 

LEGGO B. Smyth Featuring 2 Chainz 
HA E, IH.D.SAMUELS.LSMITN.E.BELLINGER.I.PELLEGRINI,C.IACKSON.LEPPS) MMTOWN/IDIMG 

14 4 

I LIKE IT Sevyn Streeter 
N(II I 1ST ID(NOT LISTED) IBE/ATLANTIC 

19 6 

TAKE ME TO THE KING Tamela Mann 
K ( FNKI IN IK FRANKLIN) TILLYMANN 

15 6 

BEST OF ME Anthony Hamilton 
14011E (A.HAMILTONJ.MOZEE) MISTERS MUSIC/RCA 

22 3 

WITHOUT ME Fantasia Feat. Kelly Rowland & Missy Elliott 
H MONEY (H.D.SAMUELS.P.BARRINO.A.S.LAHBERT.K,STEWART,M.ELLIOTTI 19/RCA 

24 1 

ALL THE TIME Jeremih Feat. L11 Wayne & Natasha Mosley 
NOT LISTED (NOT LISTED) DEI IAM/IDIMG 

20 2 
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CAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton 
R LEWIS IB HA/ GERTY,R.LEWIS) MACKLEHORE/Wt. PREP EROS 

CERT 9 MIS ON 

CURT 

1 12 

THRIFT SHOP Macklemore & Ryan Lewis Featuring Wanz 
R lE WIS IB RACAL RIY.R LEWIS) MAC KLENORE/WARNER BROS. 

i 30 

FEEL THIS MOMENT Pitbull Featuring Christina Aguilera 
.L,EFA®/arPL A1 A.IK WlRLWW'AIJOIBI lc IS 'PM rl 

3 14 

STARTED FROM THE BOTTOM Drake 
M.ZOMBIE IA ( RAHAM.W.COLEMAN.N SHE BIBS SANTIEIPPO) YOUNG MONEY/CASH MONEY/REPUBLIC 

2 12 

LOVE ME Lil Wayne Featuring Drake & Future 
M lW II WOE IT A. 'DLACER A FAHAILNNSBURIII_SH NIWRLIARSWOW) OAGAIPIT,TAYIV 1 II - 

3 15 

POWER TRIP J. Cole Featuring Miguel 
EL COLL II COLE.H.LAWS) ROC NATION/COLUMBIA 

6 11 

GENTLEMAN PSY 
PSY (P.IAI SANG.Y,GUN BYUNG) SILENT/SCHO(IBOY. REPUBLIC 

3 3 

BAD Wale Featuring Tiara Thomas 
T.NIOMAS.K.CAMP (O.AKINIIMEIIIN.TIHOMAS) MAYBACIGAILANTIC 

7 to 

BUGATTI Ace Hood Featuring Future & Rick Ross 
N.E I L ORRILILE WLLIAYSI NAII-NLASNI Al NEWS, IJINGVUTICASIIOYEI RENT - 

8 II 

F**KIN PROBLEMS ASAP Rocky Feat. Drake, 2 Chainz & Kendrick Lamar 
N /0.1 A/IRS ARRITTALRAH4LI EPPSKMKKNORTH) ALAP WORLDN DI P'LOKRWNDS/OGA 

A 2 26 

RICH AS FWWK Lil Wayne Featuring 2 Chainz 
IAC ' AI ERT. EPPS T.WILLIAMS.N SEETHARAM) YOUNG MONEY/CLSH MONEY/REPUBLIC 

11 6 

POETIC JUSTICE Kendrick Lamar Featuring Drake 
SOT A GRANAMJS.NARMS 111/ MCKSCN.LSLEWKI TOP DLWG/TáTERMATKYINTERSCOPE 

6 27 

NO NEW FRIENDS DJ Khaled Feat. Drake, Rick Ross & Lil Wayne 
Ii l . IKAWBEISKVEWI RI IMEES, A. Y" lt'ASEr/NOMRWE 

13 I 

BITCH, DON'T KILL MY VIBE Kendrick Lamar 
5005 SAVE t 15 E I BRAD',. NDAEILLIYKKE.SCHMIDIT TOP DAWG/M YERAATNINIE RSCOPE 

13 17 

WE STILL IN THIS BWWWW B.o.B Featuring T.I. & Juicy 1 

WI NFL N N _L'EIWBLJIBRIN00Ki1. SIUIY610r WR, 1yMO,NIE;JYI 
15 10 

U.O.E.N.O. Rocko Featuring Future & Rick Ross 
NUT LI' TED 'NAT LISIEDI ROCKY ROAD 

16 3 

BATTLE SCARS Lupe Fiasco & Guy Sebastian 
PRO IIW IACO.G SEBASTIAN D.R.HARRISI 1ST A ISTN/AILANTIC 

14 17 

MOLLY Tyga Feat. Cedric Gervais, WiZ Khalifa & Malty Mall 
EJ SA UU/UAA1M%lATNSIlDF5NLITIOMLNLSN ULOD UL5,-5/LALLL I HAJGEYKALWIV311AHJ)1 

16 6 

HIGH SCHOOL Nicki Minaj Featuring Lil Wayne 
BOI TOM -MINUS (O' MARAI.R.0 ART ER.M.SAMUELST.WILLIAMS) YOUNG HONEY/CASH MONE WREPUBLIC 

15 4 

KARATE CHOP (REMIX) Future Featuring Lil Wayne 
METRO IN.WILBURN CASN.R.BUICE.L.WAYNE.D.CART ER) A-I/FRZEB.LNOZ/EPIC 

19 8 

MEMORIES BACK THEN Hustle Gang Feat. Ti. BOB, Kendrlck Lamar & KrisStephens 
NOT LISTED (NOT LISTED( HU' TLE GANG 

21 I 

R.I.P. Young Jeezy Featuring 2 Chainz 
K^ E. I' _J1ú AA NAP".., - .- á*UKPt31 AAEAR E:IL801A'NOIR ',Ulna( 

13 12 

WILD FOR THE NIGHT A$AP Rocky Featuring Skrillex 
LO, U 'l WYFRSSMODR AIDALI10R01 LEBOM..ARJPLMNIAYAOOLIJARADEYROA) ALE LRFLURDIN.DGTI 50511(Á 

20 7 

FREAKS French Montana Featuring Nicki Minaj 
vA/ ERAI114NIKDIO U./DWROAEIYLJONERIEOJRUJEAh31LWWG LRVBSYRRLCAE 

18 5 

SHOW OUT Juicy 1 Featuring Big Sean And Young Jeezy 
HIKE Y II ITII.HOUSION.I.W.IENKINS.S.M.ANDERSON) FEMOSABE iIOLUMBIA 

17 8 
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Side Effects Of You 

YKS. ON 

(HART 

t 

JUSTIN TIMBERLAKE The 20/20 Experience 
RCA 

6 

RIHANNA Unapologetic 
SRP/DER LAM/IDIMG 

16 

MIGUEL Kaleidoscope Dream 
BYSTORM/BLACK ICE/RCA 

16 

EMELI SANDE Our Version Of Events 
CAPITOL 

16 

EMELI SANDE iTunes Session (EP) 
(A 1 

1 

ALICIA KEYS Girl On Fire 
RC ' 

16 

THE WEEKND Trilogy 
M,RIP 

16 

FRANK OCEAN Channel Orange 
DIL JAR IDIMG 

16 

CHARLIE WILSON Love, Charlie 
P MIA' {,RCA 

13 

KEYSHIA COLE Woman To Woman 
GEFFE N/IGA 

16 

MINDLESS BEHAVIOR All Around The World 
STREAHI INE'CON PUN( HON INTERSCOPE/IGA 

7 

BEVONCE 4 
PARKW-NP ((HUMBIA 

A 16 

WHITNEY HOUSTON IWi *ell Lae lane B stlfilTInPyHDEtm 
ARISTA RCA 

16 

TREY SONGZ Chapter V 
SONGBOOK/AT LAN I IC/AG 

16 

ANTHONY HAMILTON Back To Love 
MISTERS MUSIC /RC A 

8 

AVANT Face The Music 
MO B 

12 

CHRIS BROWN Fortune 
RI A 

16 

VARIOUS ARTISTS O Doc TAPII30 /wall The C Sk Sorg,... 
MOT' V UME 

4 

RIHANNA Talk That Talk 
SRI I AM 'DIM 

A 16 

MARVINGAYE S,O.U.L Marvin Gaye: Volume 2 
CLE i F ,SONY MUSIC CMG 

II 

BRIAN MCKNIGHT More Than Words 
MR SO ARE /FORE 

6 

MARY MARY Go Get It (Soundtrack) 
MY BLOCK COLUMBIA 

16 

USHER Looking 4 Myself 
RCA 

13 

NE -YO R.E.D 
MOTOWN, IDIMG 

16 
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KID CUDI 
FPII LIE 

Title el 
Indicud 

WKS ON 

CRAP 

2 

MACKLEMORE & RYAN LEWIS The Heist 
MACKLEMORE 

29 

LIL WAYNE I Am Not A Human Being II 
W11 At, MONEY CASH MONEY/REPUBLIC 

5 

TYGA Hotel California 
YOUNG MONEY/CASH MONEY/REPUBLIC 

3 

TKOEP 

NDY RAIFTLMARE 
Fgolkid,m.A.A.dcity 

27 

TYLER, THE CREATOR Wolf 
ODD FUTURE 

4 

ASAP ROCKY Long-Live.A$AP 
ASAP WORLDWIDE POLO (uROUNDS/RCA 

15 

ANDY MINED Heroes For Sale 
REACH IN,INITY 

2 

GHOSTFACEKILLAH idtiTi turg Present: Irene HNsonsTODie 
SOUL TEMPLE 

2 

WIZ KHALIFA & CURRENSY Live: In Concert (EP) 
ROST ROMIRE LAN I IC IAG 

2 

PITBULL Global Warming 
MP. 305/POIO GROUNDS/RCA 

23 

T.I. Trouble Man: Heavy Is The Head 
GRAND N ISTLE/AIL ANTIC/AG 

19 

2 CHAINZ Based On A T.R.U. Story 
DEF IAM 101MG 

37 

WIZ KHALIFA O.N.I.F.C. 
ROSTRUM STEAL TII Al 

21 

CHIEF KEEF Finally Rich 
GL TL FS(I PE/IGA 

19 

FUTURE Pluto 
Atli 

54 

SOUNDTRACK Project X 
WATER( ER 

51 

ICK( MINA) Pink Friday: Roman Reloaded 
134111112Y% YOUNG MONEY/CASH MUNEY REPUB-I 

A 56 

MGK Lace Up 
ESTI9101 BAD BOY/INTERSCOPE/IGA 

29 

LECRAE Gravity 
RE AC N IINF'NITY 

34 

STYLES P Float 
HIGH TIMES/NATURE SOUNDS 

2 

MEEK MILL Dreams And Nightmares 
MAYBACH/WARNER BROS. 

26 

FLO RIDA Wild Ones 
POE BOY/ATLANTIC/AG 

43 

COLT FORD Declaration Of Independence 
AVERAGE IDES 

27 

THE GAME Jesus Piece 
REIERVI R/DGC IGA 

19 

Fantasia's 
No.1 
'Effects' 
"American Idol" season -three 
Champion Fantasia (below) 
continues to win on Top R&B/ 
Hip -Hop Albums as her fourth 
release. Side Effects of vou, 

opens atop the chart with 
91,000 copies, according 
to Nielsen SoundScan. All 

three of her previous albums 
debuted in the top five with 
her last set, Back to Me (2010). 
being the first to hit No. I 

with 117,000 first -week copies. 
Coinciding with the new set's 

debut, first single "Lose to 
win" reaches new peaks on 

Adult R&B (No. 4) and R&B 

Songs (No. 14). Follow-up 
single "Without Me," featuring 
Kelly Rowland and Missy 
Elliott. bows at No. 24 on 
R&B Songs, thanks in part to 
9.000 first -week downloads. 

British sensation Emeli 
Sandé makes waves on 

R&B Albums as her iTunes 
Session enters at No. 6 with 
5.000 copies. Her debut. Our 
Version of Events, sells about 
100 more copies to reach a 

new peak (6-5) with a 63% 
increase. On Hot R&B/Hip-Hop 
Songs, Sandé's breakout "Next 
to Me' (11-9) skips into the 
top 10 in its 12th week with 
a 15% increase to 64,000 
downloads and a 12% increase 
to 929,000 streams, according 
to Nielsen BDS. 

Though holding steady at No. 

8 on Rap Songs. Wale's "Bad," 
featuring Tiara Thomas, 
jumps 3-1 on R&B/Hip-Hop 
Airplay (see page 55) to mark 
his second chart -topper on 

the tally- "Lotus Flower Bomb," 
featuring Miguel, spent 
five weeks atop the list in 

2011-12. The Washington, D.C., 

rapper is putting the finishing 
touches on third album The 

Gifted, due June 25. 

-Rauly Ramirez 

4g1'I 

...,.,. 

....... t :d 

Data for week of 05.11.2013 I For chart reprints call 212.493,4023 Go to BILLBOARD.COM/BIZ for complete chart data 0 
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LIMBO Daddy Yankee 
ISLLDLNAGRNERAIRNFRAIR,NNAE.RBLXOSGANTRAJANERA TAPM.FSMOINA) O CARIFGCYINL MANN 

CERT. 
PEAK 

POS. 

W«S.ON 

CHART 

I 28 

©ZUMBA Don Omar 
ORFANATO MUSIC GROUP IWO.LANDRON.C.RAMOS.R.MENDEZ.R,CASILLAS) ORFANATO/MOCHETE/UMLE 

HOT SHOT o DEBUT 
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2 26 

VIVIR MI VIDA Marc Anthony 
MANINONYSGEURGF IL KHAYAI.BHUII.0 KMpB.A PAPA(ONSTANTRWUBD0PSTRJMAJ(HALEDI SORE MUSIC LAM 

3 

LLEVAME CONTIGO Romeo Santos 
I.YMUN (A.SUNTOS) SONY MUSIC LATIN 

2 30 

COMO LE GUSTA A TU CUERPO Carlos Vives Featuring Michel Telo 
A.CASTRO.C.VIVES (C.VIVES.A.CASTROI LAIRA/WK/SONY MUSIC LATIN 

3 15 

TE AMO (PARA SIEMPRE) Intocable 
R.MARIINEZ R.I.MUNOZ (R 1 MUNOZI GOOD 1/UMLE 

5 14 

TE ME VAS Prince Royce 
S.GEORGE,G.P. ROZAS (G.R.ROIAS.G.GOMEZ.E.DAVILA IR.) TOP STOP 

4 16 

ALGO ME GUSTA DE TI Wisin & Yandel Featuring Chris Brown & T -Pain 
LAO'NEILLCJEDAY(1LMORERA LUNA.LVEGUIILA WWII. .AONEILLI.ELRTIZ.TPUN.C.M.BROMTII MACNEIE/UMLE 

1 39 

Y AHORA RESULTA Voz de Mando 
I.A GAKIOLA,M.GAKIOLA (A.ROSARIO) DISA/UMLE 

4 28 

riDAMASO Gerardo Ortiz l0 
G ()RITZ (G ORTIZ) BAD SIN/DEL/SONY MUSIC LATIN 

10 

ADIVINA Noel Torres 
DEL RE I II RDS.N TORRES (LL.DIAZ) DEL/SONY MUSIC LATIN 

6 25 

TE PERDISTE MI AMOR Thalia Featuring Prince Royce 
G.R.ROIAS.G LOMEO (G R ROLAS I. GOMEZ.I.L.CHA(IN) SONY MUSIC LATIN 

4 i 
LA MEJOR DE TODAS Banda El Recodo de Cruz Lizarraga 
ALIZARRAGA.I.LIZARRAGA (Ll Dun FONOVISANMIE 

8 22 

LA PREGUNTA J Alvarez 
A.LOZADA ALGAIN (1.D.ALVAREZ,A.LOZ ADA ALGARIN.N.DIAZ) NELRLOW 

It 25 

ECHA PA'LLA (MANOS PA'RRIBA) Pitbull 
G./10.W i'I DVONIAC PEREZLCORAOJLVARDASCASLTOlIOWROVI MR MSMMWU AR15T/SOYY MUSIC LATIN 

2 40 

EL COCO NO Roberto Junior y Su Bandeno 
F.CAMACNO TIRADO (M GUZMAN) ASL/OISA/UMLE 

15 12 

O TE VAS 
(.TIRADO CASTANEDA (E.MUNOZ.P.AROCHA) 

Banda Carnaval 
DISA/UMLE 

17 9 

INCONDICIONAL 
S.GEORGE.G.R.ROIAS (G.R.ROIAS.S.GEORGE.D.SANTACRUZ) 

Prince Royce 
TOP STOP 
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50 

POR QUE LES MIENTES? Tito B Bambino B Patron Featuring Marc Anthony 
TITO EL BAMBINO A BERRIO5 NIEVES (FITO EL BAMBINO".LBERRIOS NIEVES( ON FIRE/SIENTE 

I 27 

ROMPE LA CINTURA Alexis & Fido 
LUSInJRLAEOM51KLP,TRAIARAOM:PNMIAAD-DMOLOTE.SNOW&GRNTMTRRLLRYTRAIARAI ,ISIELQA LDIg4i 

17 9 

ME GUSTABAS Hnos. Vega Jr. 
DI MORPHEUS (L.L.DIA2.E.VIDRIO) DISCOS SABINAS 

17 18 

FRIO, FRIO Juan Luis Guerra Featuring Romeo Santos 
I.L.GUERRA SEIIAS (1.LLUERRA SLIMS) CAPITOL LATIN/UMLE 

20 4 

LA ORIGINAL La Original Banda el Limon de Salvador Lizarraga 
I.LIZARRAT.A 06151 YHENRIOUEZ) LUZ/VENEMUSIC 

18 10 

TU NO TIENES LA CULPA Julion Alvarez y Su Norteno Banda 
I ALVAREZ IL ZAR) FONOVISAUMLE 

19 18 

MORE Zion, Jory y Ken -Y 
URBA,ROME (K.VAZOUEZ.R.PINA) PINA 

19 17 

NECESITA UN HOMBRE Chuy Lizarraga y Su Banda Tierra Slnaloense 
C LIZARRAGA (I.CHAVEZ ESPINOZA) DISA/UMLE 

24 18 

EL AMOR MANDA Maria lose 
D.SANTISTEBAN,C.LOPEZ (I L ROMA) SEITRACK 

26 3 

NO ME VENGAS A DECIR La Arrolladora Banda el Limon de Rene Camacho 
F.CAMACHO TIRADO (M,P,VALADEZ) DISH/UMLE 

28 5 

TU OLOR Tito "El BAmbino" El Patron 
TITO EL BAMB'N.l BERTIOS NIEVES (TITO 'ELBAMBINO'y.Bf RP/OS NTVESLE.(W11Z RNERA( E DRN12) ON FIRELSIENIE 

27 8 

DEBATE DE 4 Romeo Santos, Anthony "El Mayimbe" Santos, Luis Varges & Raulin Rodriguez 
A.SANIOS (A.SAN(OS) SONY MUSIC LATIN 

23 12 

AQUI ESTOY Calibre 50 
(.TIRADO CASTANEDA (ARAMOS.M.LOPEZ.E MONOZ) DISA/UMLE 

30 10 

QUE DIOS BENDIGA Joan Sebastian 
LSE BASTIAN (J.SEBASTIAN) PONOVISA/UMLE 

32 4 

MI PRIMER AMOR Pesado 
M A ZAPATA MONTALVO (M A ZAPATA MONTALVO) DISA/UMLE 

26 4 

JURAMOS AMARNOS Ramon Ayala y Sus Bravos del Norte 
F.MARTINEZ SR.R.AYALA (F.MARTINEZ IR.I.MARTINEZ.R.ROSALES) FREDDIE 

26 13 

MI MARCIANA Alejandro Sanz 
A.SANZ(A.SANZ) UNIVERSAL MUSIC LATINO/UMLE 

35 6 

TODO MI AMOR ERES TU (I JUST CAN'T STOP LOVING YOU) Toby Love 
NOT LISTED (NOT LISTED) TOP STOP 

36 4 

ME PUEDES PEDIR LO QUE SEA Marconi A Dueto Con Eiza Gonzalez 
1.E.MURGUTAM.L.ARRIAGA (M.L.ARRIAGA.I.E.MURGUTA) WARNER LATINA 

27 14 

NO SOY UN HOMBRE MALO Hector Acosta "El Torito" 
LLECIEN( (Y.NENRIOUEZ.A.IIMENEZ) 0.A M /VENEMUSIC 

29 10 

TODO Y NADA Los Canarios de Michoacan 
R NAVA.I LALDERA (A.PIERAGOSTINO.L.C.MONROY,A.ROORIGUEZ) DISA/UMLE 

32 15 

MAS Y MAS DraCo Rosa Featuring Ricky Martin 
D.C.ROSA.G.NORIEGA (DC ROSA.L.GOMEZ ESCOLAR.I.SHUR) SONY MUSIC LATIN 

27 14 

POR QUE EL AMOR MANDA America Sierra Featuring 3BaIIMTY 
(.SERRANO MONTOYA (A.SIERRA.E.NEGRETE RINCON) FONOVISA/UMLE 

35 7 

PUNO DE DIAMANTES Duelo 
0.I.TREVIN010. (TFE.INO.LI A PEP(II LA BONITA 

42 2 

QUE SE MUERAN Romeo Santos 
A.SANTOS IA SANEL'S) SONY MUSIC LATIN 

29 11 

CUANDO TE ENTREGUES A EL Banda Los Recoditos 
M.FIGUEROA (M.MARTINEZ) DISA/UMLE 

44 2 

SIN TI Tommy Torres Featuring Nelly Furtado 
I.TORRES.D.WARNER (M.GRILLASCA.T.IORRES.I.DIEZ) WARNER LATINA 

39 12 

COMO UN HURACAN Los Huracanes del Norte 
NOT LISTED (M.ARELLANES FAUSTO) GARMEX 

44 4 

LA NOCHE ESTA DE FIESTA "HOY SI QUE SE BEBE" Xing Maximan Featuring 3Ba11MTY 
AIIERAVO(ZU MMONIIABOMAS BOBLAN.LJMDLIAMZM/4.EACGWTT PMOKA N(RMAMQLI/KYIAAZOMZI WOE TFAMII 

42 6 

DAME TU AMOR Larry Hernandez 
NOT LISTED (NOT LISTED) SODIN/FONOVISA/UMLE 

48 I 

NO TE QUIERO VER CON EL Frankie 1 
['MURCIA (D.MURCIA,F.I.BAUTISTA.E.GHANTOUS) UNIVERSAL MUSIC LATINO/UMLE 

36 3 

JUNTO AL AMANECER 1 Alvarez 
NOT LISTED (NOT LISTED) NELFLOW 

45 2 
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flCARLOS VIVES Corazon Profundo 
GAIRA'WK/SONY MUSIC LATIN 

Title 
CERT. 

WKS.ON 

CHART 

CEIIL VOLO Mas Que Amor 
NIFPUUGl6E11 BIENIDISCCiENDáSN WM ~ALE 

3 

INTOCABLE En Peligro de Extincion 
GOOD I/UMLE 

4 

JOAN SEBASTIAN 13 Celebrando El 13 
FONOVISA/UMEE 

5 

JENNI RIVERA Joyas Prestadas: Pop 
FONOVISA/UMLE 

61 

GERARDO ORTIZ Sold Out En Vin Desde B SNP Theatre LA Live 
BAD SIN/DEL/SONY MUSIC LATIN 

5 

JENNI RIVERA La Misma Gran Senora 
FONOVISA/UMLE 

20 

JENNI RIVERA Joyas Prestadas: Banda 
FONOVISA/UMLE 

75 

TOMMY TORRES Unplugged Desde Puerto Rico 
WARNER LATINA 

1 

VARIOUS ARTISTS Trankazos 2013 
DISA/UMLE 

5 

VARIOUS ARTISTS las Bandas Romarti(as de America 2013 
DISA/UMLE 

14 

ANDREA BOCELLI Pasion 
SUGAR UNIVERSAL MUSIC LATINO/UMLE 

13 

LOS CANARIOS DE MICHOACAN Hoy y Siempre 
FONOV ISA/UMLE 

I 

DRACO ROSA Vida 
SONY MUSIC LATIN 

6 

alVARIOUS ARTISTS /111810/ Latin 105k 2013 Wes Falls 
SONY MUSIC LATIN 

3 

ROMEO SANTOS Formula: Vol. 1 

SONY MUSIC LATIN 
77 

ALEJANDRO SANZ La MUSica No Se Toca 
UNIVERSAL MUSIC LATINO/EMI 0 31 

ROBERTO JUNIOR Y SU BANDENO El Coco NO 
DISA/UMLE 

2 

MANA Exiliados Es La Bahia: Lo Mejor de Mana 
WARNER LATINA 

35 

DON OMAR Don Omar Presents MT02: New Generation 
ORRANAIO/MACHETE/UMLE 

52 

JULIA ALVAREZ Y SU MORTENO BANDA Tu Amigo Nada Alas 
rONI IS UMLE 

7 

JULIO IGLESIAS 1: Greatest Hits 
r OLUMI LEGACY 

3 

ISRAEL & NEW BREED Jesus En El Centro: En Vivo 
RGM NEW BREEDIINTEGRITO/PGG 

1 

WISIN & YANDEL Lideres 
MACHETI IIMLE 

43 

PRINCE ROYCE JJ 1's 
TOP STO SONY MUSIC L AI IN 

23 
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Lic1 ZUMBA 
ORFANATO MACNETEJUMLE 

Artist YI S. ON 

CHART 

Don Omar 23 

LIMBO Daddy Yankee I 
EL CARTEL/CAPITOL LATIN 

28 

TE AMO (PARA SIEMPRE) Intocable 
GOOD 1/UMLE 

13 

TE ME VAS Prince Royce 
TOP STOP 

IS 

LA MEJOR DE TODAS Banda El Recodo de Cruz Lizarraga 
FONOVISAIUMLE 

20 

LLEVAME CONTIGO Romeo Santos 
SONY MUSIC LATIN 

29 

COMO LE GUSTA A TU CUERPO Carlos Vives Feat. Michel Telo 
GAIRAIWK/SONY MUSIC LATIN 

14 

TE PERDISTE MI AMOR Thalia Feat. Prince Royce 
SONY MUSIC LATIN 

II 

ADIVINA Noel Torres 
DEL/SON, MUSIC LATIN 

24 

Y AHORA RESULTA Voz de Mando 
DISA/UMLE 

28 

ME GUSTABAS Hnos. Vega Jr. 
DISCOS SABINAS 

18 

ROMPE LA CINTURA Alexis & Fido 
COEXISTENCE/WILD DOGZ 

9 

NECESITA UN HOMBRE Chuy lizanaga y Su Banda Terra Sinaloense 
DISA/UMLE 

14 

LA ORIGINAL La Original Banda el Limon de Salvador Lizarraga 
LUZ/VENEMUSIC 

8 

Y TE VAS Banda Carnaval 
DISA/UMLE 

8 

TU NO TIENES LA CULPA Julion Alvarez y Su Norteno Banda 
FONOVISA/UMLE 

17 

FRIO, FRIO Juan Luis Guerra Feat. Romeo Santos 
CAPITOL LATIN UMLE 

4 

POR QUE LES MIENTES? Tito El Bambino A El Patron Feat. Marc Anthony 
ON FIRE/SIENTE 

27 

TU OLOR Tito "El Bambino" El Patron 
ON FIRE/SIENTE 

7 

NO ME VENGAS A DECIR La Arrolladora Banda d Limon de Rene Camacho 
DISA/UMLE 

5 

WHEN I WAS YOUR MAN Bruno Mars 
AIL ANTIC II 

DAMASO Gerardo OrtiZ 
BAD SINIDEL/SONY MUSIC LATIN 

8 

JURAMOS AMARNOS Ramon Ayala y Sus Bravos del Norte 
FREDDIE 

12 

LA PREGUNTA J Alvarez 
NELRLOW 

20 

QUESDIOS BENDIGA Joan Sebastian 
FONOMI 

4 

.Kla: i T 

t,. 

h .1 

Vives' 
Victorious 
Return 
Following an eight -year hiatus 
from the music industry, 
Carlos Vives (above) makes 
a fierce return, entering at 
No. 1 on Top Latin Albums 
with Corazon Profundo, which 
sells 7,000, according to 
Nielsen SoundScan. The set 
marks his second trip to the 
top following 2001's Dejame 
Entrar. His new release 
coincided with his much - 
anticipated appearance at the 
Billboard Latin Music Awards 
on April 25. Vives' spirited 
performance of "Como le 
Gusta A Tu Cuerpo," alongside 
featured act Michel Teló, 
spurred a 79% increase in 

download sales, aiding a 7-5 

spurt on Hot Latin Songs. 
Marc Anthony also benefits 

from a performance at the 
Billboard Latin Music Awards 
as "Vivir Mi Vida," which he 

premiered on the telecast, 
debuts at No. I on Latin Digital 
Songs with 10 000 downloads. 
The track arrives at No. 37 on 
Latin Airplay, granting Anthony 
his second -biggest debut on 
Hot Latin Songs, where it 

enters at No. 3. Only 'Ahora 
Quien" (No. 2 debut in lune 
2004) had a better start. 

On Tropical Airplay, Romeo 
Santos ties the record for the 
second -longest climb to No. 1 

as "Llevame Contigo" reaches 
the top after 34 weeks. Santos 
ties former group Aventura. 
which logged a 34 -week trip in 

2008 with "El Perdedor." The 
longest rise to No. 1 is held by 
Prince Royce's -stand by Me" 
with a 37 -week ascent in 2010. 

-Amaya Mendizabal 
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TITLE 
IMPRINT/PROMOTION LABEL 

Artist YNS. 01 

CHART 

TE AMC, (PARA SIEMPRE) Intocable 18 
GOODI UMLE 

LA MEJOR DE TODAS Banda El Recodo de Cruz Lizarraga 
FONOVISA/UMLE 

24 

ADIVINA Noel Torres 
DEE S NY MUSIC LATIN 

27 

Y AHORA RESULTA Voz de Mando 
O15Á/UMLE 

32 

ME GUSTABAS Hnos. Vega Jr. 
DISCOS SABINAS 

22 

NECESITA UN HOMBRE Chuy Lizarraga y Su Banda Tierra Sinaloense 
DISA/UMLE 

21 

LA ORIGINAL La Original Banda el Limon de Salvador Lizarraga 
LUZ VENEMUSIC 

13 

Y TE VAS Banda Carnaval 
DISAIUL LE 

12 

TU NO TIENES LA CULPA lulion Alvarez y Su Noveno Banda 
FONOYISAI ORLE 

23 

NOME VENGAS A DECIR La Andladaa Banda el Limon de Rene Camacho 

DISA/UMLE 
11 

DAMASO Gerardo Ortiz 
BAD SIN/DEL/SONY MUSIC LATIN 

12 

JURAMOS AMARNOS Ramon Ayala y Sus Bravos del Norte 
FREDDIE 

17 

EnQUE DIOS BENDIGA Joan Sebastian 13 
FONOVISAIUMLE 

AQUI ESTOY 
DIS UMLE 

Calibre 50 12 

IE is TODO Y NADA Los Canarios de Michoacan 
DISA/UMLE 

20 

LATIN POP AIRPLAYTM 
LAST THIS 

WEEK WEEK 

2 

5 

C3 

o 

3 

4 

O 
O 
O 

11 9 

10 

j 9 B 

8B 

11 u 

TITLE 
IMPRINT/PROMOTION LABEL 

TE ME VAS 
TOP STOP 

Artist K5 ON ON 

CHART 

Prince Royce is 

LIMBO Daddy Yankee 
EL CARTEL/CAPITOL LATIN 

27 

ZUMBA Don Omar 
ORE I A ALHETE UMLE 

23 

COMO LE GUSTA A TU CUERPO Carlos Vives Feat. Michel Telo 
ARA SONY MASH TIN 

14 

TE PERDISTE MI AMOR Thalia Feat. Prince Royce 
SONY MUSIC LATIN 

11 

LLEVAME CONTIGO Romeo Santos 
SONY MUSIC LATIN 

3o 

FEEL THIS MOMENT Pitbull Feat. Christina Aguilera 
MR. 305/POLO GROUNDS/RCA 

14 

MI MARCIANA Alejandro Sanz 
UNIVERSAL MI SIC LATINO/UMLE 

to 

CONTIGO QUIERO ESTAR Rigu 
DOBLE 1141 RDS .ARA ER TINA 

21 

PEGAITO SUAVECITO Elvis Crespo Feat. Fito Blanko 
FLASH/FAMOUS ARIISTISUMMA/VENEMUSIC 

27 

LA PREGUNTA 1 Alvarez 
NELE LOW 

17 

ALGO ME GUSTA DE TI Wisin & Yandel Feat. Chris Brown & TPain 
MACHETE/UMLE 

39 

ME PUEDES PEDIRLO QUE SEA Marconi A Dueto Con Eiza Gonzalez 
WARNER LATINA 

13 

WHEN I WAS YOUR MAN Bruno Mars 
ATLANTIC 

9 

NO TE QUIERO VER CON EL Frankie J 

UNIVERSAL MUSIC LATINO/UMLE 
7 

TROPICAL AIRPLAYTM 
LAST 

WEEK 
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WEEK 
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TITLE 
IMPRINT/PROMOTION LABEL 

LLEVAME CONTIGO Romeo Santos 34 
SONY MUSIC LATIN 

Artist 

TE ME VAS Prince Royce 
TOP STOP 

16 

DESCONTROLAME Luis Enrique 
TOP STOP 

9 

DON JUAN Fanny Lu Feat. Chino & Nacho 
UNIVERSAL MUSIC LATINO/UMLE 

12 

ME LLAMARE TUYO Victor Manuelle 
KIYAVI SONY MUSIC LATIN 

27 

ZUMBA Don Omar 
ORFANATO MACHETE/UMLE 

19 

TE PERDISTE MI AMOR Thalia Feat. Prince Royce 
SONY MUSIC LATIN 

ti 

ME GUSTAS MUCHISIMO N'Klabe + Yomo 
NULIFE/SONY MUSIC LATIN 

13 

TU OLOR Tito "El Bambino" El Patron 
ON FIRE/SIENTE 

8 

TODO MI AMOR ERES TU II JUST CAN'T STOP LOVING YOU) Toby lore 
TOP STOP 

11 

MY WAY Henry Santos 
SIENTE 

13 

NO SOY UN HOMBRE MALO Hector Acosta"El Torito" 
D.A.M./VENEMUSIC 

16 

AMOR EN LA MESA Juan Luis Juancho 
EN EL EAIF PUNNET PROMOVISION 

10 

ROMPE LA CINTURA Alexis & Fido 
COE ANTE I WED OUGI 

8 

COMO LE GUSTA A TU CUERPO Carlos Vives Feat. Michel Telo 
GAIRA1WK/SONY MUSIC LATIN 

14 

REGIONAL MEXICAN ALBUMSTM 

2 

Otlz 

3 

O 
6 5 

I*1 
6 

7 7 

ARTIST 
IMPRINT/DISTRIBUTING LABEL 

INTOCABLE 
GOOD I/MMLE 

01 
IIKS 

Title M S. ON 

MART 

En Peligro de Extincion 

JOAN SEBASTIAN 13 Celebrando El 13 
FONOVISA IIMIE 

5 

GERARDO ORTIZ Sold Out: I:n Va/0 Desde El NOKIA Theatre LA Live 

BAD SIN OIL SONY MUSIC LATIN 

JENNI RIVERA La Misma Gran Senora 
FONOVISA IIMIE 

20 

JENNI RIVERA Joyas Prestadas: Banda 
FONOVISA/UMLE 

6o 

VARIOUS ARTISTS Trankazos 2013 
DISA/UMLE 

5 

VARIOUS ARTISTS Las Bandas Romanticas de America 2013 
DISA/UMLE 

14 

LOS CANARIOS DE MICHOACAN Hoy y Siempre 
FONOVISA/UMLE 

i 

ROBERTO JUNIOR YSU BANDENO El Coco N0 
DISA/UMLE 

2 

JULION ALVAREZ Y SU NOFTEMO BANDA To Amigo Nada Mas 

FONOVISA/UMLE 

7 

VOZ DE MANDO Y Ahora Resulta 
DISA/UMLE 

20 

JAVIER TORRES Wujeres Bravas 20 Corridos 
DISCOS AMERICA 

6 

GERARDO ORTIZ El Primer Ministro 
BAD SIN/DEL SONY WAIT LATIN 

31 

DAVID LEE GARZA Just Friends 
TROD 

i 

EL TRONO DE MEXICO LO Mejor de El Trono de Mexico 
FONOVISA UMLE 

51 

LATIN POP ALBUMSTM 

3 

4 6 

0 

ARTIST 
IMP RINT/DISTRIBUTING LABEL 

E t' CARLOS VIVES W GAIRA,WK 'SONY M ISICLATWi 

Title WKS. ON 

CHART 

Corazon Profundo 1 

IL VOLO Mas Que Amor 
RENTOR/GATICA/OPERA BLUEK INTDISC YPE UNIVERSAL MUSIC LATINO/UMLE 

3 

JENNI RIVERA Joyas Prestadas: Pop 
FONOVISA.UMLE 

60 

TOMMY TORRES Unplugged Desde Puerto Rico 
I All IA 

1 

ANDREA BOCELLI 
SU I II EASAL MUSIC I. IINL IIMIE 

Pasion 13 

DRACO ROSA 
SONY MUSIC LATIN 

Vida 6 

VARIOUS ARTISTS Bil board Latin Music 2013 Awards Finalists 
SONY MUSIC LATIN 

3 

ALEJANDRO SANZ La Musica No Se Toca 
UNIVERSAL MUSIC LATINO,UMLE 

NEW 

31 

9 MANA Exiliados Es La Bahia: Lo Mejor de Mana 
WARNER LATINA 

10 JULIO IGLESIAS 1: Greatest Hits 3 

35 

COLUMBIA LEGACY 

0 ISRAEL & NEW BREED Jesus En El Centro: En Vivo 
RGM NEW BREED INTEGRITY LT, 

q t2 RICARDO ARJONA Solo Para Mujeres 14 
SONY MUSIC LATIN 

12 

16 

o 
14 

o 

JESSE & JOY 
WARNER LATINA 

Con Quien Se Queda El Perro? 63 

ROCIO DURCAL 
SONY MUSI LATIN 

Eternamente 13 

LOS BUKIS 
FONOVISA/UMLE 

Romances 13 

TROPICAL ALBUMSTM 
LAST THIS 

WEEK WEEK 

o 

3 0 
e 4 

5 

7 6 

ARTIST 
IMPRINT/DISTRIBUTING LABEL 

Title YIS. 01 

CHART 

ROMEO SANTOS Formula: Vol. 1 78 
SONY MUSIC LATIN 

PRINCE ROYCE st l's 
TOP STOP SONY MUSIC LATIN 

23 

ROMEO SANTOS The King Stays King 
SONY MUSIC LATIN 

26 

PRINCE ROYCE Phase II 
TOP STOP/AG 

55 

TITO "EL BAMBINO" Invicto 
I N FIRE SIENTE/UNIVERSA MJSC LAINO/UMLE 

23 

HECTOR ACOSTA 'EL TORI10" Con El Corazon Abierto 
DAM VFNEMLISII UNIVERSAL M 1511 LATINO UMLE 

36 

6 
7 VARIOUS ARTISTS 

9 II 

RE O 

IS 

16 

13 

PLANET 
I Love Bachata 2013 

VARIOUS ARTISTS Latin Fiesta 
VENEMUSIC/UNIVERSAL MUSIC LATINO/UMLE 

4 

TITO NIEVES Que Seas Feliz 
TOP STOP/SONY MUSIC LATIN 

21 

GILBERTO SANTA ROSA Gilberto Santa Rosa 
SONY MUSIC LATIN 

24 

RUBEN BLADES/SEIS Da SOLAR Todos Vuelven: live 
ARIEL RI; AS 

24 

FONSECA Ilusion 
PROYECTO NASH HANDY/SON'' MLSIC LATIN 

14 

VARIOUS ARTISTS Camiones De Amor: En Salsa 
SONY MUSIC LATIN 

14 

14 JOSEPH FONSECA VOy A Comerte El Corazon (EP) 52 
VENEMUSIC/UNIVERSAL MUSI_ LA'INCIUMLE I 

B GILBERTO SANTA ROSA Canciones de Amor: Love Songs 56 
Sr NY MUSI I ATI 

o 

N 

ll 

TRADITIONAL JAZZ ALBUMSTM 

LAST THIS 

WEEK WEEK 

t 

2 3 

3 iO 

0 
O 
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ARTIST 
IMPRINT/DISTRIBUTING LABEL 

MICHAEL BUBLE 
REPRISE 'WARNER BROS. 

Title YK5 ON 

CHART 

To Be Loved 2 

VARIOUS ARTISTS In Love... With Cole Porter 4 
UNIVERSAL SPECIAL MARKETS STARBUCKS 

MADELEINE PEYROUX The Blue Room 8 
PENNYWELL EMARCY DECCA 

FRANK SINATRA 
REPRISE 

Sinatra: Best Of The Best 76 

DIANA KRALL 
VERVE VG 

Glad Rag Doll 31 

TONY BENNETT As Time Goes By. Great American Songbook Classics 

CONCORD 

12 

JANE MONHEIT The Heart Of The Matter 
EMARCY/DECCA 

O CHRIS BOTTI 
COLUMBIA 

NEW 

OCRAIG TABORN TRIO 
ELM IECCA 

7 

11 

8 

13 

m 
o 

10 

2 

Impressions 1 54 

Chants I 1 

EMMY ROSSUM Sentimental Journey 13 
WARIER BROS 

U MICHAEL BUBLE It's A Beautiful Day (EP) 8 
REPRISE /WARNER BROS 

12 
MOLLY RINGWALD Except Sometimes 3 

CONCORD 

u TONY BENNETT Viva Duets 27 
RPM/COLUMBIA 

U ROBERT GLASPER EXPERIMENT Black Radio 61 
BLUE MUTE 

O PAUL MCCARTNEY Kisses On The Bottom 65 
MPL HEAR I. NCORD 

CONTEMPORARY JAZZ ALBUMSTM 

ARTIST Title 
IMPRINT/DISTRIBUTING LABEL 

®0 

KS ON ON 

CHART 

BONEY JAMES The Beat 3 

CONCORD 

BRIAN SIMPSON 
SHANACHIE 

Just What You Need 1 

11 

©ANDRE WARD 
QUEEN OF SHEBA/HUSH/ORPHEUS 

Caution I 7 

4 PAUL HARDCASTLE Paul Hardcastle: VII 1 10 
TRIPPIN N RHYTHM 

I 

19 

10 

3 

9 

5 

6 

o 
o 
o 

KAT EDMONSON Way Down Low I 49 
SPINNERETTI 

FOURPLAY 
HEADS LIP L IINL ORD 

Esprit de Four 32 

BRIAN CULBERTSON Dreams 46 
VERVE IOU 

ESPERANZA SPALDING Radio Music Society 
MONTUNO. HEADS UP CONCORD 

59 

9 JEFFREY OSBORNE A Time For Love 13 
STARVISTA SAGUARO I, RHYTHM/SAGUARO ROAD 

to PHIL PERRY 
SHAN I HIE 

Say Yes 7 

U ° MARION MEADOWS Whisper 9 
LISTEN SHA ACME 

O ROB WHITE Just Kickin' It 41 
QUEEN OF SHEBA/HUSH/ORPHEUS 

13 THE GREYBOY ALLSTARS Inland Emperor i 2 

KNOWLEDGE ROOM 

12 14 
JOSE JAMES 
BLUE NOTE 

No Beginning No End 14 

17 
EUGE GROOVE 

nor' SHANACHIE 

House Of Groove 31 

SMOOTH JAZZ SONGSTM 

LAST THIS 

WEEK WEEK 

2 0 
3 0 o 

© 
6 

O 
9 O 
7 

18 

14 

13 

o 
14 

TITLE 
IMPRINT/PROMOTION LABEL 

Artist WKs. ON 

CHART 

BATUCADA (THE BEAT) Boney James Feat. Rick Braun to 
CONIORO'CMG 

BLACK PEARL 
SHANACHIE 

Marion Meadows 11 

NO STRESS 
TRIPPIN AC RHYTHM 

Paul Hardcastle 14 

DANCE WITH YOU 
GREG MANNING 

Greg Manning 13 

LIFTED 
TRIFF IN N RHYTHM 

Cindy Bradley 11 

WISH I WAS THERE 
VINCENT INGALA 

Vincent Ingala 16 

OLD.EDU (OLD SCHOOL) 
SHANACHIE 

Euge Groove 5 

TO THE TOP Jonathan Fritzen Feat. Vincent Ingala 
NORDIC NIGHTS 

a 

THE MYSTERY OF YOU 
CONCORD/CMG 

Spencer Day to 

JUST WHAT YOU NEED 
SHANACHIE 

Brian Simpson 7 

PLEASE DON'T SAY NO Nicholas Cole Feat. Tim Bowman 
CATMORE 

8 

ALL I WANNA DO 
HE ADS UP CMG 

Fourplay 5 

ELLEN 
ARTISTRY/MACA AVENUE 

Brian Bromberg 12 

MACEO! 
PATRICK LAMB 

Patrick Lamb 16 

JUST KEEP HOLDING ON 
1 Al 

Jeanette Harris 4 

Data for week of 05.11.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 



TRADITIONAL CLASSICAL ALBUMSTM CHRISTIAN SONGSTM CHRISTIAN. ALBUMSTM 
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ARTIST 
IMPRINT/DISTRIBUTING LABEL 

Title 

VARIOUS ARTISTS Fifty Shades Of Grey The Classical Album 
CAPITOL 

WES ON 

CHART 

33 

VARIOUS ARTISTS Lifescapes: Classical Stress Relief 
LIFESCAPES/MOOD MEDIA 

60 

OLAFUR ARNALDS For Now I Am Winter 
MERCURY CLASSICS/DECCA 

4 

BAILEY/URBANSNI/INDIANAPOLIS SYMPHONY ORCHESTRA E}gdr(elloCarenn 14 
TELARCO1 NCORD 

SOUNDTRACK Quartet 13 
DECCA 

LATVIAN RADIO CHOIR/SIGVARDS KLAVA Rachmanlree All -Night VigI 4 
ODEON 

HOPE/KONZERTHAUS KAMMEROCHESTER BERLIN Recomposed By Mai Ritter 26 
DG/DECCA CLASSICS 

AUDIOMACHINE Chronicles 41 
VUDIOUSCHINE 

ALISON BALSOM/THE ENGLISH CONCERT Sound The Trumpet 3 
EMI I 

QUATUOR EBENE Mendelssohn: Felix & Fanny 2 
VIRGIN CLASSICS EMI CLASSICS 

SOUNDTRACK DowntOn Abbey: The Essential Collection 21 
CARNIVAL/MASTERPIECE/DECCA 

SOUNDTRACK Moonrise Kingdom 47 
FOCUS FEATURES/ABKCO 

KAUFMANN/ORCHESTER DER DEUTSCHEN OPER BERLIN Wagner 11 
A L LASS CS _DECCA/DG/DELI 

SAN FRANCISCO SYMPHONY Beethoven: Symphony No.9 2 
SAN FHA' I(OS, MPHOr 

LISITSA/LONDON SYMPHONY ORCHESTRA Rachmaninov 6 
DECCA/DG/DECCA CLASSICS 

CLASSICAL CROSSOVER ALBUMSTM 

ER0 ARTIST 
IMPRINT/DISTRIBUTING LABEL 

2 r1 0M115 ANDREA BOCELLI 
SUGARIVERVEIVG 

0 
4 

5 

6 

7 

8 

10 

2 
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o 
0 

6 

o 
o 

9 

9 10 

RE 

RE 

e 
m 

15 

Title YKS.OH 

CHART 

Passione 13 

SARAH BRIGHTMAN Dreamchaser 
SIMHA 

2 

LINDSEY STIRLING Lindsey Stirling 
BRIDGE TONE 

32 

IL VOLO Mas Que Amor 3 
RENT E ATILA PERA BLUES/INTERSCOPENNIVERSAL MUSIC LATINO/UMLE 

THE PIANO GUYS The Piano Guys 30 
MASTERWORKS/SONY MASTERWORKS 

ANDREA BOCELLI Pasion 13 
SUGAR/UNIVERSAL MUSIC LATINO/WALE 

THE TENORS Lead With Your Heart 15 
VERVE/VG 

JACKIE EVANCHO Songs From The Silver Screen 30 
WO/COLOMBIA 

ANDREA BOCELLI Concerto: One Night In Central Park 76 

MORMON TABERNACLE CHOIR Teach Me To Walk In The Light... 17 
MORN EN TABERNACLE CHOIR 

JONATHAN & CHARLOTTE Together 22 
SYCO/COLUMBIA 

IL VOLO We Are Love 23 
RELATOR/GATICA/OPERA BLUES/INTERSCOPE/IGA 

TWO STEPS FROM HELL Sky world 20 
TWO STEPS FROM HELL 

CHRIS MANN Roads 24 
FAIRI RAFT PIP IBIIC 

DAVID PHELPS Classic is 
GAITHER/CAPITOL CMG 

WORLD ALBUMSTM 

NEW 

2 2 

3 3 

6 

7 

5 

12 

9 

10 

15 

ARTIST 
IMPRINT/DISTRIBUTING LABEL 

Title VIS. OKI 

CHART 

SHINEE Why So Serious?: The Misconceptions Of Me 
SEA ENTERTAINMENT 

CELTIC THUNDER Mythology 
CELTIC THUNDER/VERVE/VG 

10 

BOMBINO Nomad 
NONESUCH/WARNER BROS. 

4 

CARLA BRUNI Little French Songs 
TEOREMA/BARCLAY/VERVE/VG 

2 

ANGEL JULIAN Gourmet Entertains: Taste Of Italy i 
A EDIA 

JAKE SHIMABUKURO Grand Ukulele 24 
HITCIIH I L M_IL _T 

DEAD CAN DANCE In Concert 2 
PIAS 

CELTIC WOMAN Believe 66 
MANHATTAN 

SOUNDTRACK The Descendants 74 
20TH CENTURY FOR FILMS/FOX/SONY CLASSICAL/SONY MASTERWORKS 

VARIOUS ARTISTS The Spirit Of Ireland 7 
UNIVERSAL $E I MAE II SISTARBUCKS 

VARIOUS ARTISTS Lifescapes: Just Relax: Maui 56 
NOCC MEDIA 

DEAD CAN DANCE Anastasis 32 
PIAS 

CELTIC THUNDER voyage 61 
CELTIC THUNDER/DECCA 

VARIOUS ARTISTS Putumayo Presents: Vintage France 6 
PUTAUAYO 

LOS AMIGOS INVISIBLES Repeat After Me 5 
NACIONAL 

N 

C 
o 

i 
V 

.CI 

LAST 

WEEK 

El 

TITLE 
IMPRINT/PROMOTION LABEL 
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00 00 
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22 
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O 

#1 
U RES 

Artist VKS. ON 

CHART 

WHOM SHALL I FEAR (GOD OF ANGEL ARMIES) Christen* 32 
SIRSTEPS!SPARROW/CAPITOL CMG 

ONE THING REMAINS Passion Feat. Kristian Stanfill 
SIASTEPS/SPARROW/CAPITOL CMG 

39 

YOU ARE I AM MercyMe 
FAIR TRADE 

36 

HELLO, MY NAME 15 Matthew West 
SPARROW/CAPITOL CMG 

10 

WORDS Hawk Nelson Feat. Bart Millard 
FAIR TRADE 

17 

EVERY GOOD THING The Afters 
FAIR TRADE 

13 

REDEEMED Big Daddy Weave 
FERVENT/WORD CURB 

So 

STEAL MY SHOW tobyMaC 
FOREF II T K 

24 

10,000 REASONS (BLESS THE LORD) Matt Redman 
SIKSIEI PITOI I M 

58 

NEED YOU NOW (HOW MANY TIMES) Plumb 44 

WORN Tenth Avenue North 
REil IL, 

19 

YOU ARE Colton Dixon 
19/SPARROW, CAPITOL CMG 

28 

STRANGELY DIM Francesca Battistelli 
FERVENT, W THE , URB 

17 

HELP ME FIND IT Sidewalk Prophets 
FERVENT/WORD-CURB 

is 

KINGS & QUEENS Audio Adrenaline 
FAIR TRADE 

27 

WE WON'T BE SHAKEN Building 429 
ESSENTIAL/PLG 

9 

CARRY ME Josh Wilson 
SPARROW/CAPITOI CMG 

17 

GOLD Britt Nicole 
SPARROW/CAPI TOE CMG 

is 

MIDDLE OF YOUR HEART for King & Country 
FERVENT/WORD.CURB 

17 

LORD I NEED YOU Matt Maher 
ESSENTIAL/PIG 

12 

COME TO THE RIVER Rhett walker Band 
ESSE VTIAL FLU 

16 

inNOTHING EVER (COULD SEPARATE US) Citizen Way 6 
FAIR TRADE 

23 CHANGED 
BIG MACHINE 

O 
Rascal Flatts IS 

RESTORE 
FIR E VT ND 1 IIRB 

Chris August 14 

25 THE LORD OUR GOD Passion Feat. Kristian Stanfill 
SIRSTEF,/SPARLUA,CAPITOL CMG 

6 

GOSPEL SONGSTM 

EAST TNIE TITLE 
WEEK WEE IMPRINT/PROMOTION LABEL 

3 IT'S NOT OYER) Israel S lew Breed k L Ines FWtme & Jason Nelson liil COLUMBIA/INTEGRITY 

o 2 

3 3 

00 00 
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14 O 
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15 16 
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O 21 

RE ® 
20 O 
22 

23 O 
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Artist S0 
CHART 

46 

TAKE ME TO THE KING Tamela Mann 
TL LY MANN 

49 

HOLD ON lames Fortune & FIYA Feat. MJnica & Fred Hammond 
FI, ILO LIGHT/EONE 

48 

GOD WILL MAKE A WAY Shirley Caesar 16 
LIGHT E, 1 

YOUR BEST DAYS YET Bishop Paul S. Morton 28 
T I . HT,E NE 

TESTIMONY Anthony Brown & group therAPy 43 
T ,LOT 

BREAK EVERY CHAIN Tasha Cobbs 16 
MOTOWN GOSPEL 

TURNING AROUND FOR ME VaShawn Mitchell 41 
OMAN/MOTOWN GOSPEL 

HERE IN OUR PRAISE Fred HammondUnited Tenors 9 
RCA INSPIRATION 

LIFE & FAVOR (YOU DON'T KNOW MY STORY) John P. Kee And New Life 46 
KEE/NEW LIFE 

I'VE SEEN HIM DO IT Kurt Carr & The Kurt Carr Singers 22 
VERITY/RCA INSPIRATION 

CLEAN THIS HOUSE Isaac Carree is 
DOOR 6 

GREATER IS COMING Jekalyn Carr at 
LUNIEAL/MALACO 

IF HE DID IT BEFORE ...SAME GOD Tye Tribbett 9 
MOTOWN GOSPEL 

SUNDAY MORNING Mary Mary 25 
MY BLOCK/COLUMBIA 

ABIDE Lexi 1s 
M , , n 

EVERY PRAISE Hezekiah Walker 6 
F 

= RATION 

GREATER The Greater Allen Cathedral Feat. Michael Pugh to 
II 

I KNOW YOU HEAR ME Troy Sneed 13 

MADE TO WORSHIP John P. Kee And Nrw Life Feat. Kirk Franklin 7 
KEE/NEW LIFE 

palFINISH STRONG Jonathan Nelson 10 
KAREW 

I WANT TO BE READY 
INNOVATIVE 

Angela Spivey 8 

I GOT THIS 
D.P. MUZIK 

Dottie Peoples 14 

CAN'T EVEN IMAGINE 
KINGDOM 

Desmond Pringle 11 

I WILL LIVE Charles Jenkins & Fellowship Chicago 
INSPIRED PEOPLE 

10 

LAST 

WEEF 

2 

O 
O 

THIS I ARTIST 
WEEK 

IL IMPRINT/DISTRIBUTING LABEL 

Title 

1 Aws ALAN JACKSON Precious Memories: Volume II 
ACR/EMI NASHVILLE/CAPITOL CMG 

WKS. ON 

CHART 

5 

2 CHRIS TOMLIN 
SIKSTEPS/SPARROW/CAPITOL CMG 

Burning Lights 16 

3 ANDY MINED 
REACH/INFINITY 

Heroes For Sale 2 

m O DARLENEZSCHECN Revealing Jesus: A Live Worship taperience 6 
RGM NEW BREED/INTEGRITV/COLUMBIA/PLG 

HOTT 

SHO 
DEBUT 

0 
O 0 

l7 0 
6 9 

38 O 
8 D 

11 12 

RE co 
12 14 

10 

O 
18 

v 

16 

15 

16 

17 

18 

19 

20 

27 0 
NEW 

23 

® 24 

23 25 

MATT MAHER All The People Said Amen 
ESSENTIAL/PIG 

VARIOUS ARTISTS WOW Hits 2013 
PROVIDENT/WORD CURB/CAPITOL CMG 

3i 

CHRIS TOMLIN How Great Is Our God 
SIASTII AP, :l IAPITOL CMG 

76 

THIRD DAY 
E TE 11 

Miracle 25 

COLTON DIXON 
19 S PE 

A Messenger 13 

MATT REDMAN 10,000 Reasons 72 
SIKSTEF ,I APITOI CMG 

MERCYME The Hurt & The Healer 49 
FAIR Ti _ 

TOBYMAC Eye On It 35 
FOREIPI NT CAPITOL CMG 

LEE STROBEL The Invitation... 34 
MARANATHAIICAPITOL CMG 

HILLSONG UNITED Zion 9 
HILLSONG/HILLSONG AUSTRALIA/SPARROW/CAPITOL CMG 

PASSION Let The Future Begin 7 
SIKSTEPS/SPARROW/CAPITOL CMG 

THE AFTERS Life Is Beautiful 2 
FAIR TRADE/PLG 

BRITT NICOLE Gold 57 
SPARROW/CAPITOL CMG 

PLUMB Need You Now 9 
CURB/WORD-CURB 

CASTING CROWNS The Acoustic Sessions (Vol. One) 14 
BEACH STREET/REUNION/PLG 

RED Release The Panic 12 
ESSENTIAUPLG 

ISRAEL & NEW BREED Jesus At The Center: Live 37 
I TE - I P 

CITIZEN WAY Love Is The Evidence 1 

E I I L. 

FOR KING & COUNTRY Crave 62 
FERVENT,. I II, 

BIG DADDY WEAVE Love Come To Life 49 
FERVENT/WORD 1111B 

MATTHEW WEST Into The Light 31 
SPARROW/CAP TOE CMG 

GOSPEL ALBUMS 
THIS LAST 

WEEK WEEK 

HOT 
SHOT 

DEBUT 

ARTIST 
IMPRINT/DISTRIBUTING LABEL 

O i. JONATHAN NELSON Finish Strong 
I TUNES/KAREW/MOTOWN GOSPEUCAPITOL CMG 

Title 

2 2 TAMELA MANN 
TILLY EN 

0] 
Best Days 38 

3 ANDY MINED 
REACH IIVITY 

3 4 FRED HAMMOND United Tenors:Hammond, Hollister, Roberson, Wilson 5 
RE 111 ,TION RCA 

p 
©TASHA COBBS Grace (EP) 12 

EMI L T'PEL/. OTOW N OSPEI /CAPITOL CMG 

Heroes For Sale 2 

O 6 VARIOUS ARTISTS WOW Gospel 2013 14 
WORD CURB/EMI CMG=VERITY/RCA INSPIRATION 

RE o 
7 10 

O B 

13 

It 13 

14 14 

NEW O 
NEW IO 

IS 17 

16 18 

o 19 

21 20 r 460 
19 24 

12 25 

LARRY CALLAHAN & SELECTED OF GOD The Evolution II 23 
SING 2 PRAISE 

ISRAEL & NEW BREED Jesus At The Center: Live 
INTEGRITY/COLUMBIA 

38 

COREY WEBB Lifeline 
WORLD IMPACT 

3 

SHIRLEY CAESAR Good God 
LIGHT/EONS 

5 

LECRAE Gravity 
REACH/INFINITY 

34 

MARY MARY Go Get It (Soundtrack) si 
MY BLOCK/COLUMBIA 

KURT CARR & THE KURT CARR SINGERS Bless This House 14 
VERITY/RCA INSPIRATION 

FULL GOSPEL BAPTIST CHURCH FELLOWSHIP TEAM One Sound 3 
L , I 

ALVIN DARLING Waiting Right Here 1 

E Ti 

ISRAEL & NEW BREED Jesus En El Centro: En Vivo 1 

I PEE TE 

CHARLES JENKINS & FELLOWSHIP CHICAGO The Best Of Both Worlds 46 
I .1 .. I C PITOI RS 

WILLIAM MURPHY God Chaser 12 
V RI I 

ALEXIS SPIGHT L.O.L. 7 
MI.I I , .L MUSIC WORLD 

VARIOUS ARTISTS WOW Gospel 2012 66 
Y 1 F A 

JOHN P. KEE AND NEW LIFE Life And Favor 36 
KEE/ EW LIFE 

ISRAEL & NEW BREED 10: Decade: 2002-2012 60 
INTEGRITY/COLUMBIA 

HALF MILE HOME Church Muzik & Inspiration 5 
CHURCH BOY 

VARIOUS ARTISTS Top 25 Gospel Songs: 2013 3 
MARANATHAVCAPITOE CMG 

SHAI LINNE Lyrical Theology, Pt. I: Theology 3 
LAMP MODI 

Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 05.11.2013 
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DANCE/ELECTRONIC SONGS"' 
THIS 

NEEl 

I[I] 

TITLE 
RRODUCER (SONGWRITER) 

iEl 

Artist 
IMPRINT/PROMOTION LABEL. 

FEEL THIS MOMENT Pitbull Feat. Christina Aguilera ~um NNUANUÚL.,em.6°SERIUY/Np._ LR AN1a n TA 

CERT. 
PEAK 

POS. 

DANCE/ELECTRONIC ALBUMS"' 
LAST 

WEEK 

THIS 

WEEK 

ARTIST Title 
IMPRINT/DISTRIBUTING LABEL 

1 16 NEW 1 WILL.I.AM 
N/ERSCOPEaGA 

I LOVE IT Icona Pop Featuring Charli XCX 
P.BERGER IP.BERGER,C AITCHISONA.EKLOW) RECORD COMPNNY TEN/BIG BEAT/RRP 

2 16 

© LYrf GET LUCKY Daft Punk Featuring Pharrell Williams Vi IMM,NnK- DIFYI(MOwSTOITlNKALTTRy CC IOEM(INKTGULROO&RPURl WS OUT IEDCOIANU 

o 
3 4 5 

2 6 

5 7 7 

8 10 0 
6 6 9 

7 8 10 

lo O 0 
14 O 0 
II 14 13 

12 15 14 

27 O 0 
15 0 @ 
13 16 17 

18 

-171619 
16 19 20 

22 

35 39 

20 22 

21 1 24 24 

HOT SHOT 
DEBUT 

3 2 

#THATPOWER will.i.am Featuring Justin Bieber 
D.LEROY.WILL. I.AMIW ADAMS.D.LEROVJ.BIEBER) INTERSCOPE 

4 6 

HARLEM SHAKE Baauer 
BAAUER IH RODRIGUES.H DELGADO) IEE FREE'S/MAD WONT/WARNER BROS. 

I 12 

GENTLEMAN PSY 
PSY (P.IAI.SANG.Y.GUN YOUNG) SILENT/' CHCOLBOY/REPUBLIC 

1 3 

SCREAM & SHOUT will.i.am & Brit ney Spears 
LAZY JAY (W.ADAMS.J.MARTENS,I.BAPIISIE) INTERSCOPE © I 16 

ALIVE Krewella 
RAIN MAN U.YOUSAE.Y.YOUSAF.N TRINDI.N.LIM.I.UDELL) ERE'MEILA/COLUMBIA 

7 16 

SWEET NOTHING Calvin Harris Featuring Florence Welch 
(.HARRIS IC HARRIS F WE LE II N HARPOON) DECON5IRKTIDN/FLY EYE/ULTRA/10C NATION ,COL UMBIA 

A 3 16 

DON'T YOU WORRY CHILD Swedish House Mafia Feat. John Martin 
AMU. SINIA Assn, ANLE ILO IT MARTIN Al ZIIRON.AIWTLL.511.1 P D5O S ANGELIC) ASTRALWERASKAPITOI © 2 16 

CLARITY Zedd Featuring Foxes 
ZEDD (A.ZASLAVSKI.MATTT HEW KOMA,P,ROBINSON.S.GRAY) INTERSCOPE 

8 16 

I NEED YOUR LOVE Calvin Harris Feat. Ellie Goulding 
EnCHUNSRIMAIRiELMMAG) CNENEORFE/1xCONSTRCTDWFLYETDLLTR4gK N~ITOE EEAIRBA 

12 16 

LEVITATE Hadouken! 
LOAOSTAR (HADOUKEN.A. SMITH.N.HILL.G.HARRIS) SURFACE NOISE 

9 15 

I COULD BE THE ONE Avicii vs NiCky Romero 
Alf h. PHI i APO . , 11i ',wr-uci OUnunoWNyWAWCEIHMilAMI/PI SEA .. M4-IMK to 14 

PLAY HARD David Guetta Featuring Ne-Yo & Akon 
D.LUCIAIDCITTAGH TUIW]RT.E RIESTERERATHIAASCSMONS MDLIIN.E KIIBERGI FlUl A IA1501VIPG N EMI 

15 I1 

GLOWING Nikki Williams 
SANDY vELDREAMEABI.BIRGISSONIA.WRCASONI NAYWVOD.D UMESE REINI.SWIINELMI I H.UELEOWISLAND DIAL 

15 6 

AS YOUR FRIEND Afrojack Featuring Chris Brown 
BRGAOJERDI minty N)e,mooA DA DOIWAINO AAII) MMOMU.SHABNLIRRllYAMASU7k51 ANIIIYANYIDML 

8 14 

FALL DOWN will.i.am Featuring Miley Cyrus 
DR. LIMED( NNY BLANCO.CIRNUI IWADAMS.L.GOTTWALD.BIEVIN.H.WALTE R) INTERSCOPE 

11 2 

GET UP (RATTLE) Bingo Players Feat. Far East Movement 
II. Er ..RLU - 4.E0U0O%JIUAE4Y NM RNALEORAIMI ^FIST.:+ AAm9 9Ww'USAWUCNDIEV 

15 9 

SPECTRUM Zedd Featurirg Matthew Koma 
REDD IA.ZASLAVSKI,MATTHEW ROMA) INTERSCOPE 

lO 16 

ACID RAIN Alexis Jordan 
STARGAZE BINGO PL AYERS (SEURLER.M NERIRSEN.EENERMANSEN) STARPOC/RTE NATION/COLUMBIA 

21 8 

SEXY PEOPLE (THE FIAT SONG) Arianna Featuring Pitbull 
OIR ASIA.._ I4 uA04PTEMNEMWIIRMKDRIEbELAMK1:,AYMKAInmow RCA 

22 I 

SHE WOLF (FALLING TO PIECES) David Guetta Feat. Sia 
D.GUETTA ID. GUET TA 5 TAKE! L. A' EG N TIIINFORT) THAT A MOSIC/VIRGIN 

8 16 

CALL ME A SPACEMAN Hardwell Featuring Mitch Crown 
HARDWELL (R.VAN DE CORPUI,M CROWN) CLOUD 9 

19 13 

®I 

HOLD ON 
NOT LISTED IM NERVOA.NEMk! EL GHCIIL F LENSSEN.F.TEBALDIA.VAN DIIK) 

18 20 26 

26 27 (I) 
25 28 0 
24 25 29 

28 O 3a 

37 mm 
41 

36 

o 
o 

23 20 34 

34 O 0 
19 32 36 

311 33 37 

NEW 0 
32 37 39 m 
42 44 0 

0-10 
RE-ENTRY 0 
- O 44 

29 42 

RE-ENTRY 

RE-ENTRY 

48 

NEW 

RE-ENTRY 

45 

m 
m 
48 

m 
m 

NERVO 
ASTPALNTR,O CAPITOL 

25 1 

BEAM ME UP (KILL -MODE) Cazzette 
A. BIORRLUND.S.FURRER III SNEEHAM.A.POIRNOURI,A.BIORKLUNDSFURRFRI RRMDJTH L BROADWAY/IDIMG 

14 16 

RIGHT NOW Rihanna Featuring David Guetta 
-A I'). , E . -TTWSEEELUJE11YMiKSLSIK,TMSHAIKNOKD` KWU.O'D'T_ SAPID AKTW 

19 16 

DOWN THE ROAD C2C 
2050115. RICHARDA IAULIN.A.FRADIN.PFONESTIER.T.LE VEKIER) ON AND ON/LASABLANCA/REPUBLIC 

25 15 

THIS IS WHAT IT FEELS LIKE Armin van Buuren Feat. Trevor Guthrie 
A VAN BURREN.B.DO GOEII IA.VAN BUUREN.B.DE GOEI1.1.VAUGHAN.T.GUT HP EJ.I WB"NlY ARMADA 

24 3 

APOLLO Hardwell Featuring Amba Shepherd 
HARDWELL (R.VAN OE CORPUT.A.SNEPHERD) REVEALED/CLOUD 9 

23 15 

FLY AWAY Guinevere 
CIRKIIT (A EPSI(IN.H.WALTER.A.GOUGN.S.KONDOR.D.LOBEL) NUM TOWN/TOMMY 80Y 

31 4 

THIS IS OUR LOVE Sophi 
NOT LISTED INOT LISTED) CRESCENT MOON 

32 3 

READY TO LOVE Katrina 
M.RIZZO IK MIRANDA IAN.V.ITURNER) RED RED 

33 5 

FOREVER NOW Ne-Yo 
9AHARANLWASKG WTID1HCRATT AALHELMJUNI.NSLPWS(A'E YUMMSEKPAIM AK YwKsMUA) WOTON LW 

12 15 

ONE MINUTE Krewella 
RAIN MAN II.Yn USAC.Y.YOUSAF,K.T RINDL) KREWELLA/COLUMBIA 

34 9 

HOLD ME Ono Featuring Dave Aude 
D 1 I 

I NO) MIND TRAIN/TWISTED 
19 II 

LOUDER DJ Fresh Featuring Sian Evans 
VANS (D.STEIN.S.EVANS) COLUMBIA 

21 15 

LET'S GO will.i.am Featuring Chris Brown 
NOT LISTED (NOT LISTED) INTERSCOPE 

38 1 

DRINKING FROM THE BOTTLE Calvin Harris Feat. Tinie Tempah 
CIRM151UADNUDSKFNORICNMRISPALLMLIIPEYMUBSMRNMm OCIMST TO!AT_YOC IIMO(NODRTOWBK 

20 16 

HELLO Stafford Brothers Feat. Lil Wayne & Christina Milian 
NI EROAH UKIN55111(OADWOTKLRS)HSNAVERDAIWAMIKSN.RH'1L13DCAPTEPCI LOTO) CASHLMWI/TERIMK 

40 2 

CRYSTALLIZE Lindsey Stirling 
MARKO G. IL.SURLING.M.GL000LIA) BRIDGETON( 

34 14 

COME & GET IT Krewella 
RAIN MAN (1.YOUSAR.Y.YOUSAT.K.IRINDL.N.MARZ000U,MARZ) KREWELLA/COLUMBIA 

42 2 

SPARKS Fedde Le Grand & Nicky Romero Feat. Matthew Koma 
ELF GRANDl1.ROMERO.MATTHEW «M AIM GRANO.N AOMERCi.MAmHEW MYNA) FLAMNGQ BE YOURSELF/ULTRA 

38 2 

WATCH OUT FOR THIS (BUMAYE) Major Later Feat. Busy Signal. The Flexican & FS Green 
MALRLAZER.JNE FLEAKMETS GREEN MA PENTZEGOETHALS.R.GOROONA(EA .BLADES) RADCHEN-/SECMTLY[ARAMAN 

41 2 

SWEET TALK Kito & Reija Lee 
KITO IM K LEBBING.R L THOMAS) MAD DECENT 

15 4 

BRING OUT THE BOTTLES RedFoo 
RE P IA A.SMITH) COO A BLU'CHERRYIREE/INTERSCOPE 

36 13 

INTERNET FRIENDS Knife Party 
R.SWIRE 1 A - I I PILLEN.R.SWIRE) BIG BEAT/RRP 

41 11 

MILLION VOICES Otto Knows 
OTTO KNOWN IO IETTMANN) REFUNE/CASANL ANT'A'REPUBLIC 

39 15 

I CAN'T WAIT Namy & Barbara Tucker 
NAMKT.HUNTER IA.ASADA.B.TUCKER) KING STREET 

49 I 

YEARS Alesso Featuring Matthew Koma 
ALESSO.MATTHEW KOMA IA.LINDBLAD.MATTTNEW KOMA SWATTERS) REFUNEO ASABLANCA/REPUBLIC 

31 10 

3 Io 
.1 

3 

2 4 

o 
4 6 

7 0 
# o 

5 9 

11 0 
10 11 

12 12 

13 

14 24 

13 15 

16 16 

18 o 
17 18 

N EW 

23 

o 
21 

NEW 

NEW 

WI 24 

20 25 

#willpower 

YK5.ON 

CHART 

LINDSEY STIRLING Lindsey Stirling 
BRIDGE TONE 

32 

MAJOR LAZER Free The Universe 
MAD DECENT/SECRETLY CANADIAN 

2 

JAMES BLAKE Overgrown 
PEW/DOA/REPUBLIC 

3 

CALVIN HARRIS 18 Months 
DECONSTRUCTION/FLY EVE/ULTRA/ROC NATION/COLUMBIA 

26- 

SKRILLEX Bangarang (EP) 
BIG BEAT/OWSIA/AILANIIC/AG 

70 

KREWELLA Play Hard (EP) 
ERE WE ILA 

19 

ICONA POP Iconic (EP) 
RE C OP I) I OMPA N Y TEN/BIG BEAT 

13 

THE KNIFE Shaking The Habitual 
RABID BR ' IT 

3 

DAVID GUETTA Nothing But The Beat 
WHAT A MIL, A TRALWERKS/CAPITOL 

86 

ATOMS FOR PEACE Amok 
XL 

9 

SWEDISH HOUSE MAFIA Until Now 
ARTRULW) RKS/C APITO) 

27 

FLO RIDA Wild Ones 
POE BOY/AIL ANTIC/AG 

43 

VARIOUS ARTISTS NOW That's What I Call A Workout 
UNIVERSAL FMI,SONY MUSIC/CAPITOL 

18 

BONOBO The North Borders. 
NINIA TUNE 

6 

ZEDD Clarity 
TNT E RSCOPE 'GA 

25 

DEADMAUS Album Title Goes Here 
MAUST RAP/ULTRA 

31 

MARINA AND THE DIAMONDS Electra Heart 
ELI ERA 

42 

ANDREW BAYER If It Were You, We'd Never Leave 
ANIl1NA BEATS 

I 

VARIOUS ARTISTS NOW -hat's What I Call Party Anthems 
UNIVERSAL/EMI/SONY MUSIC/CAPITOL 

38 

HOW TO DESTROY ANGELS Welcome Oblivion 
N10Á/COLUMBIA 

8 

VARIOUS ARTISTS The Uving Tombstone TombsimeRemixes 
THE LIVING TOMBSTONE 

1 

VARIOUS ARTISTS Never Say Die Volume 2 
NEVER SAY DIE/UKF/AEI 

1 

GRIMES Visions 
LAD 

48 

TODD RUNDGREN State 
CHERRY RED MOD 

3 

DANCE/MIX SHOW AIRPLAYTM 

4 4 

5 5 

6 6 

10 

16 0 
15 17 

21 

25 ® 
o 
o 
o 

RE 

N EW 

NEw 

TITLE 
IMPRINT/PROMOTION LABEL 

ALIVE 
KREWELLA/COLUMBIA 

Artist' WKS( 
[HAS 

Krewella 33 

CLARITY Zedd Feat. Foxes 
IRE ERRIOPE 

14 

I LOVE IT Icona Pop Feat. Charli XCX 
RECORD COMPANY TEN/BIG BLAT/RRP 

it 

SWEET NOTHING Calvin Harris Feat. Florence Welch 
DECONSTRUCIION'FLY EYE/ULTRA/ROC NATION/COLUMBIA 

27 

I COULD BE THE ONE Avicii vs Nicky Romero 
LE 7)LS/CASABLANCAIRE PURL IC 

14 

DON'T YOU WORRY CHILD Swedish House Mafia Feat. John Martin 
AS TEALWERKS/CAPITOL 

34 

GET LUCKY Daft Punk Feat. Pharrell Williams 
DAFT LIFE/COLUMBIA 

2 

I NEED YOUR LOVE Calvin Harris Feat. Ellie Goulding 
CHLPPYIREEITECONTRUCTIDN/FLT EYEnATIM/ROC NAT./NICRCI! PE/COLUMBIA 

6 

APOLLO Hardwell Feat. Amba Shepherd 
REVEALED I " 

12 

FEEL THIS MOMENT Pitbull Feat. Christina Aguilera 
MR 

10 

AS YOUR FRIEND Afrojack Feat. Chris Brown 
w 

14 

STAY Rihanna Feat. Mikky Ekko 
5RP CEF IAM/IDIMG 

7 

CAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton 
MACI LEMORE WARNER BROS. 

3 

SUIT & TIE Justin Timberlake Feat. Jay Z 
RCA 

15 

#THATPOWER will.i.am Feat. Justin Bieber 
INTERSCOPE 

4 

EVERY DAY Eric Prydz 
ASTRA in( RKSIC APITOL 

10 

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz 
MAEKLEMORE/WARNER BROS. 

lo 

TH)S IS WHAT IT FEELS LIKE Armin van Buuren Feat. Trevor Guthrie 
ARMADA 

2 

WHEN I WAS YOUR MAN Bruno Mars 
ATLANTIC 

6 

MIRRORS Justin Timberlake 
RCA 

2 

NO ONE KNOWSWHOWE ARE rdtk.TAP& Swanky Tunes Feat LIGHTS 

ULTRA 

4 

LEAVING YOU Audien Feat. Michael S. 
ARMADA 

5 

NEXT TO ME Emeli Sande 
CAPITOL 

4 

TOGETHER WE ARE Arty Feat. Chris James 
APG/BIG BEAT/RRP 

I 

GLOWING Nikki Williams 
CHARELEON/TSL A ND/IDIMG 

1 

a 

#1 
With A 
Hashtag 
Black Eyed Peas frontman 
Will.i.am (above) opens at 

No.l on Dance/Electronic 
Albums as #willpower debuts 
with 29,000 copies. With 
a bow at No. 38 on Dance/ 
Electronic Songs for "Let's 
Go," featuring Chris Brown, 
the set has now spawned 
three charting tracks. First 
single "#thatpower," featuring 
Justin Bieber, reaches a new 

peak (9-4), while "Fall Down," 
featuring Miley Cyrus, dips 
from No. II (where it debuted 
last week) to No. 18. 

Calvin Harris claims 
his third No. 1 on Dance 

Club Songs, and second 
consecutive. as 1 Need 

Your Love," featuring Ellie 
Goulding. springs 4-1. Harris' 
prior single. "Sweet Nothing" 
(featuring Florence Welch), 
topped the chart in December. 
The 01/producer/writer and 

occasional vocalist first hit 
No. 1 with a featured credit on 

Rihanna's "We Found Love" in 

November 2011. 

As an artist, Harris has 

appeared on Dance Club 
Songs with seven tracks, all of 
which appear on his album 18 

Months. Besides the trio of No. 

ts, he also placed "Bounce," 
featuring Kelis (No. 22 peak); 
"Feel So Close" (No. 33); "Let's 
Go." featuring Ne-Yo (No. 14); 

and 'We'll Be Coming Back," 
featuring Example. 

The Swedish DJ recently 
broke a U.K. chart record 
previously held by the 
Beatles when, according to 
the Official Charts Co., "I Need 

Your Love" became the eighth 
top 10 single from one album. 
The track "Drinking From 

the Bottle," featuring Tinie 
Tempah, is the other title 
from the set to chart overseas 
that has yet to hit the U.S. 

charts. -Silvio Pietroluongo 

Data for week of 05.11.2013 j For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data (1) 



DANCE CLUB SONGSTM EURO 0 JAPAN o 
Z TITLE 

IMPRINT/PROMOTION LABEL 
Artist 

O ñ I GG I NEED YOUR LOVE CaMn Harris Feat Ellie Goulding 7 
[ DM AT _KARC MT 1- 

O 
4 
O 
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D o 

12 12 

6 13 
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17 20 

20 23 

o 
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19 24 

8 25 

@10 
27 

O 
27 29 
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28 31 m 
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HOT 
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DEBUT 

49 

O 
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38 

m 
O 
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22 43 

38 44 

NEW m 
43 46 

MEW m 
44 48 

33 49 

NEW Q 

NEXT TO ME Emeli Sande 
CAPITOL 

10 

ACID RAIN Alexis Jordan 
STARROC ROC NATION COLUMBIA 

9 

LET THERE BE LOVE Christina Aguilera 
RCA 

GLOWING Nikki Williams 
ISLANDIIDIMG 

CARRIED AWAY Passion Pit 
FRENCH KISS/COLUMBIA 

CLOSER Tegan And Sara 
VAPOR WARNER BROS. 

15 

HEAVEN Depeche Mode 
VENUSNOTE/MUTE/COLUMBIA 

10 

FLY AWAY Guinevere 
NILE TOWN TOMMY BOY 

PLAY HARD David Guetta Feat. Ne-Yo & Akon 
V H .T A MUSIC/VIRGIN 

4 

THIS IS OUR LOVE Sophi 
(Fist ENT MOON 

READY TO LOVE Katrina 
RED RED 

8 

SHAKE THAT Gimm+lcky 
HITSHOP/WMN 

9 

HOLD ME Ono Feat. Dave Aude 
L Ti .IN TWISTED 

13 

GET UP (RATTLE) Bingo Players Feat. Far East Movement 
SPINNIN' ICASABL ANCA/REPUBLIC 

HELLO Stafford Brothers Feat. Lil Wayne & Christina Milian 
CASH MONEY/REPUBLIC 

6 

HOLD ON NERVO 
ASTRALWERKS CAPITOL 

3 

LOLITA Leah LaBelle 
EN 

PEOPLE LIKE US Kelly Clarkson 
1U/RCA/SON. MILS 

2 

HERE WITH YOU Asher Monroe 
D EMPIRE 

10 

FEEL THIS MOMENT Pitbull Feat Christina Aguilera 
MR 305 P.ILOGROUNDS'RCA 

t1 

I CAN'T WAIT Namy & Barbara Tucker 
KING STREET 

4 

HANDS HIGH Kirsty 
SPINNIN' 

5 

STAY Rihanna Feat. Mikky Ekko 
SRP DEE IAMIIDIMG 

7 

BEAM ME UP (KILL -MODE) Cazzette 
PRMDI41H & BROADWAY/IDIMG 

12 

HEARTBEAT Tony Moran VS Deborah Cooper 
SUGAR HOUSE MR. TAN MAN 

3 

YOU GOT THE LOVE Nick Skitz 
LNG 

5 

FREE LOVE Laura LaRue 
BE .TIFIOUE 

4 

BAD HABITS Brass Knuckles 
GAT A 

6 

POINTING FINGERS Stacey Jackson 
3BIG 

I COULD BE THE ONE Avicii vs Nicky Romero 
LETELS/CASABLANCA/REPUBLIC 

14 

WHAT YOU ARE Bex 
,I >ONIC 

3 

SUIT & TIE Justin Timberlake Feat. Jay Z 
F . 

SEXY PEOPLE (THE FIAT SONG) Arianna Feat. Pitbull 
RCA 

11 

I LOVE IT Icona Pop Feat. Charli XCX 
RECORD COMPANY TEN/BIG BEAT/RRP 

21 

CUMBIA SEXY Juanes 
UNIVERSAL MUSIC LATINO 

3 

INCREDIBLE Gravitonas 
Son 

2 

LET'S FALL IN LOVE Angelina Lavo 
AK r 

3 

SURRENDER Bouvier & Barona Feat. Abigail 
CARRIED 

GET LUCKY Daft Punk Feat. Pharrell Williams 
DAFT LIFE/COLUMBIA 

DANCE OF LIFE Amy Weber 
DAUMAN 

2 

RUN DAT BACK Jadagrace 
EPIC 

2 

FOREVER Ralphi Rosario Feat. Frankie 
DADMAN 

12 

HARLEM SHAKE Baauer 
IEFPREE S/MAD DECENT WARNER BROS. 

9 

HANDS UP Keenan Cahill Feat. Electrovamp 
AUGMENTER NINETHWAVE 

1 

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz 
MACKLEMORE/WARNER BROS. 

9 

POUR IT UP Rihanna 
SRP DEf IAMIIDIMG 

LET ME LIVE AGAIN Colton Ford 
PE, E BI '<UIT 

AS YOUR FRIEND Afrojack Feat. Chris Brown 
WALL/ISLAND/IDIMG 

13 

HEART ATTACK Demi Lovato 
HOLLYWOOD 

1 

sai i 
4-0 

o 

DIGITAL SONGS 

THIS TITLE 
WEEE IMPRINT/LABEL 

1 1 

COMPILED BY NIELSEN SOUNDSCAN INTERNATIONAL 

Artist 

GET LUCKY Daft Punk Feat. Pharrell Williams 
DAFT LIFE COLUMBIA 

5 2 CAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton 
MAC ALEAORE 

3 3 JUST GIVE ME A REASON P!nk Feat. Nate Ruess 

2 4 WAITING ALL NIGHT 
BLACK ITTER RNE 

Rudimental Feat. Ella Eyre 

4 5 #THATPOWER 
INTERSCOPE 

will.i.am Feat. Justin Bieber 

8 6 LET HER GO 
BLACK CROW/NE ITWERK/EMBASSY OF MUSIC/SONY MUSIC 

Passenger 

9 7 I NEED YOUR LOVE Calvin Harris Feat. Ellie Goulding 
FLY EYE/POLYDOR/COLUMBIA 

14 8 RADIOACTIVE 
KIDINAKORNER/INTERSCOPE 

52 

NEW 

TITLE 
IMPRINT/LABEL 

HESO MAGARI 
IMPERIAL 

Artist 

Kanjani Eight 

2 KOKO NI SHIKA NAI KESHIKI Kanjani Eight 
IMPERIAL 

50 3 SPARK Sandaime 1 Soul Brothers from EXILE TRIBE 
RAVTNM20NE 

NEW 4 MIRACLE 
SONY 

miwa 

NEw 5 MADI LOVE 2000% 
KING 

ST RISH 

6 KOI SURU KISETSU 
UNIVERSAL 

NEW 7 

Naoto Intiraymi 

BLIND LOVE 
WARNER 

CNBLUE 

Imagine Dragons NEW 8 HERE'S TO NEVER GROWING UP Avril Lavigne 
SONY 

7 9 FEEL THIS MOMENT Pitbull Feat. Christina Aguilera 
MR. 305/POLO GROUNDS/RCA 

10 10 MIRRORS 

NEW 9 GET LUCKY 
SONY 

Daft Punk Feat. Pharrell Williams 

Justin Timberlake NEW 10 THANK YOU! 
LANTIS 

UNITED KINGDOM 
ALBUMS 

THIS TITLE 
WEEK IMPRINT/LABEL 

1 1 

NEW 2 

NEW 

4 

3 

5 

7 

RE 

8 

2 

TO BE LOVED 
REPRISE/WARNER 

r 
COMPILED BY THE OFFICIAL UN CHART CO. 

Artist 

Michael Buble 

TAPE DECK HEART 
OTRA MILE/POLYDOR/UNIVERSAL 

765 MILLIONSTARS 

GERMANY 
ALBUMS 

TITLE 
IMPRINT/LABEL 

FEINDE DEINER FEINDE 
ROOKIES B KINGS/SPY 

COMPILED BY MEDIA CONTROL 

Artist 

Frei.Wild 

Frank Turner NEW 2 VETO 
CENTURY MEDIA/CAPITOL/UNIVERSAL 

3 ((WILLPOWER 
INTERSCOPE UNIVERSAL 

will.i.am 

4 THE TRUTH ABOUT LOVE 
RCA/SONY MUSIC 

5 

Heaven shall Burn 

NEW 3 BLAUES BLUT 
UASNALIN 

Fier 

P!nk NEW 4 ICH HOR AUF MEIN HERZ Christina Sturmer 
UNIVERSAL 

OUR VERSION OF EVENTS 
VIRGIN/EMI 

Emeli Sande 

6 THE 20/20 EXPERIENCE 
RCA/SONY MUSIC 

Justin Timberlake 

7 UNORTHODOX JUKEBOX 
AILBATI! E1 

Bruno Mars 

8 18 MONTHS 
FLY EYE/CC Li IMBIA SONY MUSIC 

3 5 

NEW 6 

OUTLAW GENTLEMEN & SHADY LADIES Volbeat 
VERTIGO'UNIVERSAL 

NEW DAY DAWN 
UNIVERSAL 

Gentleman 

2 7 TO BELOVED 
REPRISE WARNER 

Michael Buble 

Calvin Harris 4 8 DELTA MACHINE 
VENLISNOTE/MUTE COLUMBIA SONY MUSIC 

9 BAD BLOOD 
VIRGIN/UNIVERSAL 

Depeche Mode 

Bastille 1 9 KOMPASS OHNE NORDEN 
KEINE IIEBE 

10 SAVE ROCK AND ROLL 
DECAYDANCE/ISLAND/UNIVERSAL 

Prinz Pi 

Fall Out Boy 8 10 THE TRUTH ABOUT LOVE 
RCA/SONY MUSIC 

FRANCE 
DIGITAL SONGS COMPILED BY NIELSEN SOUNDSCAN INTERNATIONAL 

LAST 

WEEK 

THIS 

WEEP 
TITLE 
IMPRINT/LABEL 

Artist 

1 GET LUCKY Daft Punk Feat. Pharrell Williams 
DAFT LIFE/COLUMBIA 

4 2 BLURRED LINES Robin Thicke Feat. T.I. + Pharrell 
STAR TAAL INTERSCOPE 

5 3 J'ME TIRE 
WATER 

P!nk 

AUSTRALIA 
ALBUMS 

LAST 

WEEK 

TNI 

NEf 

1 

s TITLE 
K IMPRINT/LABEL 

COMPILED BY ARIA 

TO BE LOVED 
REPRISE/WARNER 

Artist 

Michael Buble 

4 2 UNORTHODOX JUKEBOX 
ATLANTIC WARNER 

3 

º 

3 
a 

' 

8 

Bruno Mars S 

Maitre Gims 3 3 ALL THE LITTLE LIGHTS 
BLACK CROW 

6 4 CAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton 
MACKLEMORE 

3 5 UNDER 
WARNER 

Alex Hepburn 

7 6 JUST GIVE ME A REASON P!nk Feat. Nate Ruess 

8 

10 8 

7 HO HEY 
OUAETONE/DECCA 

The Lumineers 

LOCKED OUT OF HEAVEN 
ATE ANTI/ 

Bruno Mars 

9 9 THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz 
HACOLEMORE 

RE 10 WHEN I WAS YOUR MAN 
ATLANTIC 

Bruno Mars 

CANADA 

Passenger 

6 4 FLUME 
FUTURE [LASSIE WARNER 

NEW 

10 

RE 

Flume 

5 BANKRUPT! 
LOYAUTE/LIBERATOR/UNIVERSAL 

6 

Phoenix 

SHARK MOUTH 
AMBITION/EMI 

Russell Morris 

7 THE HEIST Macklemore & Ryan Lewis 
MACKLEMORE 

7 8 GREATEST HITS 
COLUMBIA SONY MUSIC 

Ricky Martin 

NEW 9 #WILLPOWER 
INTERSCOPE/UNIVERSAL 

will.i.am 

9 10 THE TRUTH ABOUT LOVE 
RCA/SONY MUSIC 

P!nk 

© KOREA 
ALBUMS COMPILED BY NIELSEN SOUNDSCAN 

LAST 

L WEEK 

THIS 

WEEK 

NEW 

4 

8 

NEW 

NEW 5 

6 

2 

9 

13 

12 

6 

1 

TITLE 
IMPRINT/LABEL 

TO BE LOVED 
REPRISE/WARNER 

Artist 

Michael Buble 

2 THE 20/20 EXPERIENCE 
RCA/SONY MUSIC 

Justin Timberlake 

3 DUETS 
LEI All ONY MUSIC 

Paul Anka 

4 BANKRUPT! 
LOYAUTE/GLASSNOTE/UNIVERSAL 

r 
#WILLPOWER 
INTERSCOPE/UNIVERSAL 

Phoenix 

will.i.am 

THE TRUTH ABOUT LOVE 
RCA/SONY MUSIC 

e. 
KOREA K -POP HOT 100 

TITLE 
IMPRINT/LABEL 

BOM BOM BOM 
CI EAR 

LAST THIS 

EK WEEK 

12 1 

COMPILED BY BILLBOARD KOREA 

Artist 

Roy Kim 

2 BOUNCE 
PIL RECORD 

Cho Yong Pil 

I LOVE YOU 
SHSCON I ENTSHUB 

Akdong Musician 

2 4 GENTLEMAN 
VG ENTERTAINMENT 

29 5 

P!nk NEW 6 

7 NOUS SOMMES LES MEMES 
LES DMOUES DAMA PRODUL T ONS I SELECT 

8 

Marc Dupre 

UNORTHODOX JUKEBOX 
AT LANE ICI WARNER 

Bruno Mars 

9 THE HEIST Macklemore & Ryan Lewis 
M ACOLEMORE 

10 THE LUMINEERS 
DUALTONE/DINE ALONE/UNIVERSAL 

PSY 

HELLO 
PIL RECORD 

Cho Yong Pil (Feat. VerbalJint) 

WHAT'S YOUR NAME? 
CUBE ENTERTAINMENT 

4Minute 

NEW 7 A CUTE GUY 
ENE ENTERTAINMENT. Cl EOM 

JUNIEL 

3 8 LOVE BLOSSOM 
STARSHIP ENT( FT IA AE VI 

7 9 

The Lumineers 4 10 

K.Will 

TURTLE 
CORE CONTENTS MEDIA 

8 

N 

.51 

aa 

.1 

a 
Davichi 

TONIGHT 
MUSIC N NEW 

Lyn (Feat. Baechigi) ? 9 " 

11 

Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 05.11.2013 



BRAZIL 0 
ALBUMS 

THIS 

MEES 

5 4 

5 

4 6 

8 7 

9 8 

RE 9 

6 10 

TITLE 
IMPRINT/LABEL 

SALVE JORGE: NACIONAL Various Artists 
SOLI LIVRE 

COMPILED BY APED/NIELSEN 

Artist 

ESTACAO SAMBO Sambo 
RADAR 

SALVE JORGE: NACIONAL VOL. 2 Various Artists 

SUMMER ELETROHITS 9 Various Artists 
SOM HARE 

CARROSSEL: VOLUME 2 Various Artists 
BUILDING 

BELIEVE: ACOUSTIC Justin Bieber 
SCHOOLBOY/RAYMOND BRAUN/ISLAND/UNIVERSAL 

VILLA MIX VOL. 2 Various Artists 
SOM LIVRE 

TAKE ME HOME One Direction 
SVCO POLUMBIA/SONY MUSIC 

A HORA E AGORA Jorge & Mateus 
SOM LIVRE 

CARROSSEL Various Artists 
BUILDING 

GREECE 
ALBUMS COMPILED BY CYTA 

4 

6 

8 

2 

TITLE 
IMPRINT/LABEL 

Artist 

16 AFTOTELEIS (STORIES Notis Sfakianakis 
UNIVERSAL 

2 METAKOMISI TORA Eleonora Zouganeli 
MINOS EMI 

3 LAHANA KAI HAHANA Tassos loannidis 
EGEISONY MUSIC 

4 THE INVISIBLE GIRL Parov Stelar Trio 
(TALE NOIR/SONY MUSIC 

5 THE NEXT DAY 
150'COLUMBIA,SONY MUSIC 

David Bowie 

6 DELTA MACHINE 
VENUSNOTE/MUTE/COLUMBIA/SONY MUSIC 

Depeche Mode 

RE 7 PUSH THE SKY AWAY Nick Cave & The Bad Seeds 
BAD SEED/SONY MUSIC 

NEW 8 

5 

7 

PRESENTE 
SK ASSOCIATES/SONY MUSIC 

Bajofondo 

9 ENNOEITAI 
MINOS/EMI 

Nikos Oikonomopoulos 

10 ALKOOLIKES 01 NYHTES Pantelis Pantelides 
MINOS/EMI 

NETHERLANDS 
DIGITAL SONGS 

LAST 

BEEX 

3 

4 

2 

1 

TITLE 
IMPRINT/LABEL 

COMPILED BY NIELSEN SOUNDSCAN INTERNATIONAL 

Artist 

BLURRED LINES Robin Thicke Feat. T.I. + Pharrell 
STAR TRAKIINTERSCOPE 

2 GET LUCKY 
DAFT LIFE/COLUMBIA 

Daft Punk Feat. Pharrell Williams 

3 KONINGSLIED 
UNIVERSAL 

Various Artists 

NEW 4 BEWEGEN IS GEZOND Kinderen voor Kinderen 
VARA 

1 

5 

7 

5 KONINGIN VAN ALLE MENSEN RT1 Boulevard United 
SOUNDWISE 

6 SONNENTANZ 
PM:AM/VERIIGO 

Klangkarussell 

7 CAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton 
M ACK LEMORE 

RE 8 WATCH OUT FOR THIS (BUMAVE) Major Lazer 
MAD DECENT/BECAUSE 

8 9 JJUST GIVE ME A REASON P!nk Feat. Nate Ruess 

6 10 

ITALY 

THIS IS WHAT IT FEELS LIKE Armin van Buuren Feat. Trevor Guthrie 
ARMADA 

ALBUMS COMPILED BY GFK 

LAST 

WEEX 

2 

THIS 

MEEK 

1 

1 2 

TITLE 
IMPRINT/LABEL 

GET LUCKY 
DAFT LIFE/COLUMBIA 

Artist 

Daft Punk Feat. Pharrell Williams 

JUST GIVE ME A REASON P!nk Feat. Nate Ruess 
RCA 

5 3 BLURRED LINES Robin Thicke Feat. T.I. + Pharrell 
I TIP I PE 

3 4 POMPEII 
VIR!I 

NEW S 

4 

7 

6 

NEW 

Bastille 

ROSE NERE 
UNIVERSAL 

Gue Pequeno 

6 THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz 
MAC ALEMORE 

7 MY HEAD IS A JUNGLE Wankelmut & Emma Louise 
EGO/VAE VICTIS/MODERNSOUL/BIMI 

8 I'M IN LOVE 
OLINIIIOISD 4. MU, 

Ola 

9 TI VOGLIO BENE 
ATLANTIC 

Marco Carta 

8 10 L'EESSENZIALE Marco Mengoni 

CONCERT GROSSES 

ARTIST 
VENUE 

DATE 

ATTENDANCE PROMOTER 

CAPACITY 

$4,517,110 MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL 
((3448.595) PALAU SANT JORDI. BARCELONA. SPAIN 56.081 CIRQUE DU SOLEIL. LIVE NATION 

5127.05/54846 APRIL 17.21 67.626 SIX SHOWS 

$3,406,216 
(41293.902 PESOS) 

5103.11/516.50 

THE CURE 
FORO SOL, MEXICO CITY 

APRIL 21 

57.304 OCESA-CIE 

57.366 

3 $2,910,250 ANDRÉ RIEU 
(5.775.163 REAIS) HSB( ARENA, RIO DE JANEIRO 28.887 POLADIAN PRODU(OES. 

$302.16/53024 APRIL 11-14 33.000 FOUR SHOWS ANDRE FIEU PRODUCTIONS Prince 
4 $2,141,480 BLACK SABBATH, SHIHAD 

($2080658 AUSTRALIAN) ALLEN E - AF LNA. SYDNEY 14.639 LIVE NATION Rocks 51 457/512341 APF 7 SELLOUT 

5 $1,387,318 PRINCE The Joint 82.91$179/599/559 THE JOINT. HARD ROCK HOTEL, LAS VEGAS 13.652 HARD ROCK HOTEL 

APRIL 26 27 15.816 FOUR SHOWS 1 WO SELLOUTS 

6 $955,430 TOMMY TORRES 
580/820 COLISEO DE PUERTO RICO. HAD REY. PUERTO RICO 18.716 PUBLIVENT 

APRIL 26-27 19.317 TWO SHOWS 

7 $792,916 ANDRÉ RIEU 
(1.587.140 BEATS) MINEIRINHO. BELO HORIZONTE. BRAZIL 

5399.67/522.48 APRIL 17 

11.120 POLADIAN PRODU(OES. 

14.000 ANDRE RIEU PRODUCTIONS 

8 $609,541 FURTHUR 
$5950/549.50/$39.50 ATLANTIC CITY BOARDWALK HALL, ATLANTIC CITY. N.1. 11.468 

APRIL 27 SELLOUT 

LIVE NATION 

9 $483,364 
563 50/543.50 

CARRIE UNDERWOOD, HUNTER HAYES 
GIANT CENTER. HERSHEY. PA. 86>4 
MARI N I SELLOUT 

10 $480,987 
563.50/54350 

AEG LIVE 

CARRIE UNDERWOOD, HUNTER HAYES 
RICH . TL SCUM. RICHMOND. VA 8.419 
MARCH 21 SELLOUT 

11 $471,689 
$5115/525.25 

AEG LIVE 

JASON ALDEAN, JAKE OWEN, THOMAS RHETT, DEEJAY SILVER 
THE CAIUNDOME. LAFAYETTE. LA. 9.857 LIVE NATION 

FEB. 22 SELLOUT 

12 8470,759 GREEN DAY, BEST COAST 
r;="5 ($476,663 CANADIAN) COl15f E PEPSI, QUEBEC CITY 9.377 EVENED. LIVE NATION 

551.85/53704 APRIL 12 10.510 

(NI ha 13 $470,712 CARRIE UNDERWOOD, HUNTER HAYES 
563.50/54350 ALLEN COUNTY COLISEUM. FORT WAYNE, IND. 6492 ALA LIVE 

APRIL 14 SELLOUT 

14 $469,663 THE X FACTOR LIVE 
(5298.423) MOTORPOINT ARENA. SHEFFIELD. ENGLAND 9.701 30 ENTERTAINMENT 

$51.15/543.28 FEB.12 10.020 

15 $469,605 OLLY MURS, LOVEABLE ROGUES, TICH 
(5312.065) BRIGHTON CENTRE. BRIGHTON, ENGLAND 9.820 

548.91/524.45 MARCH 5-6 TAO SELLOUTS 

30 ENTERTAINMENT. LIVE NATION 

16 $466,272 MATCHBOX TWENTY, PHILLIP PHILLIPS 
($472.646 CANADIAN) THE COLOSSEUM AT CAESARS. WINDSOR. C' TARIO 4.672 

5121 0/565.76 FE. '1 4.934 
C3 PRESENTS. CAESARS 

WORLD ENTERTAINMENT 

17 $464,589 NORAH JONES, CORY CHISEL & THE WANDERING SONS 
1$ 1.,720 AUSTRALIAN) THE I NARY. MELBOURNE. A115TRALIA 5.342 FRONTIER TOURING CO. 

$°3 01572.80 FEB 21 5.401 

18 $462,336 
í6350/343S0 

CARRIE UNDERWOOD, HUNTER HAYES 
BRESLIN STUDENT EVENTS CENTER, EAST LANSING. MICH 8.276 
APRIL 13 SELLOUT 

AEG LIVE 

19 $460,027 JASON ALDEAN, JAKE OWEN, THOMAS RHETT, DEEJAY SILVER 
$52.25/$26.25 MISSISSIPPI COAST COLISEUM, BILOXI. MISS. 9,416 LIVE NATION 

FEE. 23 SELLOUT 

20 $446,171 EXAMPLE, BALLER B, SWAY, BENGA 
(1294.075) 537.93 MANCHESTER ARENA. MANCHESTER. ENGLAND 11.163 

MA9CH 1 13.127 

SIM CONCERTS 

21 $443,606 DEEP PURPLE & JOURNEY 
(3432.718 AUSTRALIAN) ROD LAVER ARENA. MELBOURNE. AUSTRALIA 4.158 CHUGG ENTERTAINMENT 

5138.40/310149 MAN N I 5.567 

22 $439,427 
(544 .763 CANADIAN) 

5111 55,19 

PAUL ANKA 
THE COLOSSEGM AT CAESARS. WINDSOR, ONTARIO 4.190 C3 PRESENTS. CAESARS 

FEE. 16 (934 WORLD ENTERTAINMENT 

23 $438,958 THE KILLERS 
IC 337183) 02 WORLD HAMBURG. GERMANY 8.784 BPS CONCERTBORO 
55E0,8/$45.56 MARCH 4 11.213 

24 $435,413 
(1286.505) 
$72.19/537.99 

ALFIE BOE, EMILIA MITIKU 
MANCHESTER ARENA. MANCHESTER ENGLAND 7.133 SPA CONCERTS 

MARCH 23 8.505 

25 $434,992 
(1280.365) 

550.42/342.67 

THE X FACTOR LIVE 
METRO RADIO ARENA. NEWCASTLE, ENGLAND 9.104 3A ENTERTAINMENT 
FEB. 17 9.120 

26 $434,272 
(5285.184) 
649.49/$24.75 

OLLY MURS, LOVEABLE ROGUES, TICH 
(4OTORPOINT ARENA. CARDIFF. WALES 8.912 

MARCH 25-26 TWO SELLOUTS 

3.4 ENTERTAINMENT. LIVE NATION 

27 $426,039 TIÉSTO 
(23.192.000 RUPEES) 

$114.81/445.93 

ROYAL WESTERN TURF CLUB. MUMBAI, INDIA 
MARCH 29 

8.899 

10.000 

PERCEPT 

28 $424,419 SANTANA, STEVE MILLER BAND 
4515.090 NEW ZEALAND( VECTOR ARENA. AUCKLAND, NEW ZEALAND 4,060 
$122.77/$81.4 MARCH 19 5.103 

CHUGG ENTERTAINMENT 

29 $423,079 
$139,545 

ANDRÉ RIEU 
BRAT I ENTER. SUNRISE, FLA. 5.611 ANDRE RIEU PRODUCTIONS 

MAR H r 11267 

30 $421,282 
(E28Ú.638) 
54879,$24.39 

OLLY MURS, LOVEABLE ROGUES, TICH 
INTEF NAT NA( CENTRE. BOURNEMI`UTH. ENGLAND 8.890 
MATH H . TWO SELLOUTS 

34 ENTERTAINMENT. LIVE NATION 

31 $420,465 GLORIA TREVI 
(5.466.040 PESOS) AUOIT1.RI0 NACIONAL. MEXICO CITY 

$4470 MARCH7 
9.400 

SELLOUT 

EVENTOS NICO 

32 $417,171 
565 50/555.50/841 

ZAC BROWN BAND, BLACKBERRY SMOKE 
INTRUST BANK ARENA. WICHITA. KAN. 7.077 TAM PRODUCTIONS. OUTBACK 
APRIL 211 9.500 CONCEPTS. SOUND EVENTS 

33 $416,602 ROMEO SANTOS 
589/$40 AMWAY CENTER. ORLANDO. FLA. 

MARCH 28 

5.929 NYK PRODUCTIONS 

7.440 

34 $415,256 CARRIE UNDERWOOD, HUNTER HAYES 
(5422.394 CANADIAN) HARBOUR STATION. ST. IOHN. NEW BRUNSWICK 6.532 

868.33/448.66 APRIL 2 SELLOUT 

AEG LIVE 

35 $413,267 
599.50/$45 

CHARLIE WILSON, KEITH SWEAT, THE WHISPERS 
NO41A THEATRE L.A. LIVE. LOS ANGELES 7.000 GOLDENVOICE/AEG LIVE 

FEB.16 SELLOUT 

Prince (above) lands on 
the weekly Boxscore chart 
at No. 5 with a Las Vegas 

appearance during his Live 
Out Loud tour that has been 
on the road in a handful of 
North American cities during 
April and May. Touring with 
his new all -female backing 
band, 3rd Eye Girl, he kicked 
off the tour in Vancouver on 
April 15 and will Continue 
through May 13, wrapping 
in Denver. The tour stop in 

Vegas was at the Hard Rock 

Hotel's concert venue, the 
Joint, with performances on 
April 26 and 27. As he did in 
most venues on the tour, the 
Rock and Roll Hall of Famer 
played two shows each day, 

at 8 p.m. and 11:30 p.m. The 
four -show stint attracted 
13.652 fans, racking up a $1.4 
million gross. 

Prince will return to Vegas 

on May 19 to receive the Icon 
Award at the Billboard Music 
Awards, to be broadcast live 
on ABC from the MGM Grand 
Garden Arena. The artist is 

also expected to perform 
at the event, which awards 
artists in a variety of genres 
based on chart performance. 
Previous recipients of the 
Icon Award are Stevie 
Wonder in 2012 and Neil 
Diamond in 2011. -Bob Allen 

Dota for week of 05.11.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0 



This Week's Trend Report: 

THIS WEEK WE LOOK AT 
THREI WEEKS' WORTH OF 
DATA, HIGHLIGHTING TOP % 
GAINERS OF THE WEEK THAT 
ALSO GAINED THE PREVIOUS 
TWO WEEKS. 

AIRPLAY Ot1TA COURTESY OF NIELSEN 8D5 

KEY TD GENRE 
DANCE/ELECTRONIC 
RAP 
ROCK 
POP 
RIB 
COUNTRY 

HOW TO READ THIS GRAPHIC 

PERCENTAGE 
CHANGE THIS 
WEEK 

PERCENTAGE 
CHANGE ONE 
WEEK AGO 

PERCENTAGE 
CHANGE TWO 
WEEKS AGO 

o 

o 
IMAGINE DRAGONS 
This week: 56 (24 million) 
Last week: 64 (19 million) 
2 weeks ago:68 (16 million) 
While it continues to rule 
Alternative, where it racks 
an 11th week at No. 1, its 
crossover success is also 
aiding its advance on Hot 
100 Airplay. The song jumps 
29-25 on Adult Top 40 with 
a 25% spike and 36-32 on 
Mainstream Top 40 (up 63%). 

POWER TRIP 

Cole teat. 
Miguel 

22.6% 

ti 

o 
JUSTIN TIMBERLAKE 
This week: 5 (97 million) 
Last week: 9 (70 million) 
2 weeks ago:18 (51 million) 
Reaching No.5 in its 
fifth week, the song is 
Timberlake's fastest top five 
hit on Hot 100 Airplay. Of 
his prior seven such songs, 
he rose to the region in as 
few as six weeks with 'My 
Love,- featuring T.I., in 2006. 
"Mirrors" makes an identical 
9-5 leap on Mainstream 
Top 40 (as both charts' top 
gainer). 

13.6°%D 

11.5% 

o 

Biggest Hot 100 
Airplay Movers 

MIRRORS 
Justin Timberlake 

39% 

o 

35.9% 

ARIANAOFANDE 
This week 38 (29 million) 
Last week 59 (22 million) 
2 weeks ass: 72 (15 million) 
The song debuted at No. 10 
on the Billbcard Hot 100 four 
weeks ago with digital sales 
accounting -or 84% of its 
point total;streaming, 14%; 
and radio, _%. This week, the 
song returns to the top 20 
with radio now representing 
22% of its points (and sales 
and stream iig at 39% each). 

o 
ZEDD 
This week: 72 (16 million) 
Last week: - (13 million) 
2 weeks ago: - (12 million) 
While the track has ranked 
on Mainstream Top 40 for 
six weeks, bulleting at No. 30 
this week with a 19% gain, it 
arrives as Zedd's first entry 
on Hot 100 Airplay. It spends 
a second week at its No. 2 

peak in its 14th frame on 
Dance/Mix Show Airplay. 

o 

o 
CHRIS BROWN 
This week:27 (41 million) 
Last week: 34 (34 million) 
2 weeks ago: 43 (29 r-lillion) 
The song becomes Brawn's 
28th top 10 on Mainstream 
R&B/H1p-Hop (13-101 up 
19% as the Greatest Gainer) 
and his 26th on R&B/-Iip- 
Hop Airplay (12-10, up 16%). 
It bullets for a second week at 
No. 13 (up 14%) on RFythmic, 
where it's closing in on 
becoming his 22nd top 10. 

o 
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TOUR 
2013 FALL U.S. TOUR ON SALE SOON 
"CRAZY LOVE TOUR" 80 U.S. CITIES SOLD OUT 
SEEN BY OVER 2 MILLION PEOPLE 

10 SOLD OUT SHOWS AT LONDON'S OP ARENA 
THIS JUNE/JULY 

RADIO 
MAINSTREAM AC RADIO AT BILLBOARD 
FOUR Ills AND FIFTEEN TOP 10 SINGLES 

ONLINE 
OVER 5.5 MILLION LIKES ON PACEBOOK 
OVER 1 MILLION FOLLOWERS ON TWITTER 
OVER 250 MILLION VIEWS ON YOUTUBE 



Thank you, Michael! 
You are loved by your 
Warner Bros. Records 
family around the wórlci! 

4 #1 Albums on the Billboard Top 200 charts 

2 Platinum singles - "I-lome" and 

'Haven't Met You Yet" 

Winner of 3 Grammys including 

Best Traditional Pop Vocal Album for Crazy Love 

Nominated for 8 Grammys over a 1O -year career 

Li 

r ' 

www.micñaelbuóle.com . 
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2013 POWER PLAYERS SERIES 

Recognizing rising young executives under 40 who drive 
our business forwa-d with their creativity and vision. 

CAST YOUR NOMINATIONS TODAY 
www.billboard.biz/40under40 

DEADLINE: 
FRIDAY, MAY 10 

Nominees will be selected by Billboard editors based on 

achievenen:s both with n their company and the broader industry, 
with an emphasis or- recent, measurable accomplishments. 

The "40 Under 40" Power Players list will appear in the August 3 issue, on sale July 27. 



:1 

AtARNOLD 

STIEFEL roclstewart.com 
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HOLLY WOOD. CALI FOR NIA 

o 

o 

time 
Brand new studio albuni with 

11 songs written by Rod 

Available May 7th 


