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CONGRATULATIONS
CHAKA KHAN

A true icon who continues to inspire us...

Thank you for making Henson your home.

We look forward to making history together

by being your studio of choice for your

forthcoming live studio album.

h e n.7i- o n

RECORDING STUDIOS

www.HensonRecording.com
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12 BRAND NEW SONGS
FEATURING THE #1 PLATINUM SELLING SINGLE

"BETTER DIG TWO" AND THEIR NEW SINGLE "DONE."

THE EXCLUSIVE DELUXE EDITION INCLUDES

4 ADDITIONAL SONGS
#Platiffk, TO LEARN MORE VISIT THEBANDPERRY.COM

EXCLUSIVELY AT t 1 TARGET
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TOURING

AEG: No Sale, Leiweke Out
After six months of deal talks, Phil Anschutz wasn't satisfied with bidders'
offers, yet Leiweke's surprise exit raises new questions
By Ray Waddell

Anschutz
Entertainment
Group
owner Philip
Anschutz
(left) with
outgoing
president/
CEO Tim
Leiweke in
2012.

With Anschutz Entertainment Group off the block and the
subsequent resignation of the sports and entertainment
firm's architect in Tim Leiweke, the question now moves
from "What's it worth?" to "What's next?" ¶ Bidders didn't
reach owner Philip Anschutz's magic number of around

$8 billion, although a group headed by the Qatar Sovereign Fund with
Colony Capital came closest at $6 billion, according to a source, who
also said that Billboard parent Guggenheim Partners' bid came in at around
$5 billion. ¶ But the real shocker here is the exit of Leiweke, No. 8 on this year's
Billboard Power 100 list and widely recognized as the visionary behind the
AEG model of combining real estate in theaters, arenas and stadiums with
revenue -producing content in sports teams and live events, with added fringe
businesses like ticketing, media deals, merchandising and sponsorships. Few

THE

Action
MONEY
FOR
ACCESS
A Nielsen
survey of
4,000 music

consumers found the music
biz could add as much as
$450 million -$2.6 billion per
year in incremental revenue
by giving fans better access
to artists and improved music
experiences overall. "Fans
want more," Nielsen chief
analytics officer Barbara Zack
says. "There is a desire to
engage at a different level than
what they have." Fifty-three
percent of "aficionados" (the
most active music buyers)
said they'd pay to get exclusive
contentwhile a favorite act is
recording a new album.

IIILONDON'S
FALLING
The
combined
sales of
music,

video and gaming products
in the United Kingdom fell
12% in 2012 to 24.2 billion
($6.3 billion), with music
sales declining by £59 million
($87.8 million) from the
previous year, according to
the annual Entertainment
Retailers Assn. Yearbook. lust
two albums-Emeli Sande's
BRIT Award -winning debut,
Our Version of Events, and
Now That's What I Call Music!
83-sold more than 1 million
units in 2012, compared with
five million -sellers in 2011.

TWITTER'S
MUSIC APP
Twitter is
working
on a music
discovery app

based on technology it bought
from We Are Hunted, according
to reports and sources. The
app could be called Twitter
Music and released as soon
as next month. The app would
suggest bands and songs to
listen to based on algorithms,
and the tracks would be
streamed on SoundCloud or
played on iTunes and videos on
Vevo, among other proposed
partners.

GIOBAD APPLE

Apple
marketing
chief Phil
Schiller
came

out swinging against rival
Google's Android phone
operating system and device
maker Samsung, ahead of
the launch of Samsung's
latest Galaxy smartphone. He
described Android phones
as playing second fiddle to
Apple's iPhone in an interview
with the Wall Street Journal
that was unusual in terms
of the executive's defensive
comments. "Android is often
given as a free replacement
for a feature phone, and the
experience isn't as good as an
iPhone." Android now owns
70% of the global smartphone
market, while Apple's iOS
has 19%.

Phil Schiller
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TOPLINE

AEG continued from p. 6

pictured AEG's future without Leiweke.
But that future starts now. AEG says

Anschutz, 73, as chairman of AEG, will
resume a more active role in the compa-
ny but it's likely much of that job will fall
to Dan Beckerman, a 15 -year AEG vet
who was CFO/COO and now assumes
the position of president/CEO of AEG.

The promotion of Jay Marciano to
COO is less surprising. The former
Madison Square Garden Entertainment
president, who has served as president/
CEO of AEG Europe for almost two
years, seems a savvy move, given Mar-
ciano's proven skills in the facilities,
sports and talent/touring sectors.

One wild card is Randy Phillips, who
just re -upped as president of AEG Live,
AEG's touring/promotion division.
That division has performed well and is
on a record pace this year. Leiweke was
an ardent supporter of Phillips, and sev-
eral sources expect Phillips to continue
at the helm of AEG Live, particularly in
light of the record year.

So why couldn't AEG sell at the ask-
ing price? Through conversations with
live entertainment stakeholders, some
of them familiar with the AEG negotia-
tions, it seems some saw different value
in different sectors of AEG's business.

Had they chosen to break AEG up,
which apparently was never on the ta-
ble, the story would likely be different.
Some investors were most interested in
AEG Live, which is in its best year with
tours by Bon Jovi, Taylor Swift, Kenny
Chesney and others. But touring is cy-
clical based on who's touring and tricky
pricing, as opposed to the more consis-
tent hard value of top -shelf arenas and
the sports tenants that inhabit them.

Investors value steady revenue,
which sports franchises chum in TV
rights and season -ticket sales, and ven-
ues, specifically arenas, can provide
through concessions, parking, suites,
sponsorships, various fees and now
AEG's own ticketing company, axs.

Live Nation Entertainment, the
world's largest promoter, venue op-
erator and ticketing company in Tick-
etmaster, is trading at just $2.3 billion
of 4.5 times 2013 EBITDA (earnings
before interest, taxes, depreciation and
amortization). But the relatively smaller
Madison Square Garden Co., which
holds sports assets like the NBA's New
York Knicks, is trading at $4.3 billion-a
whopping 14 times 2013 EBITDA.

In the end, the motivation for selling
AEG in the first place probably hasn't
disappeared. While the process is gruel-
ing for all parties, it would be worth un-
dertaking again even a year from now as
AEG projects like axs, bringing the NFL
back to Los. Angeles and the collabora-
tion with MGM to build a new arena in
Las Vegas all come to bear.0
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Live Nation
Entertainment
appoints
Greg Maffei
non -executive
chairman of
the board.
Maffei is CEO
of Liberty
Media and
has served
on the Live
Nation board
of directors
since
February
2011.

LABELS

The Billionaire's
Bet
How Len Blavatnik could usher money
back to music and trigger a land grab
By Alex Pham

Len Blavatnik's recent investment in Beats Electronics' upcom-
ing music service is making waves in the music world, and not just
because the billionaire has been spending hundreds of millions of
dollars in the sector.

It's also because the 55 -year -old tycoon has quietly become the
single most important person in a key area of the music labels' fu-
ture: subscription services.

Blavatnik is a canny investor and has seen the books. He knows
better than anyone what the real potential is. And he's decided to
cast a thread of his vast wealth to a music service that's currently
not among the clear winners in its domain.

He's also the only individual to own a major music company
since his 2011 $3.3 billion acquisition of Warner Music Group
(WMG). "It's making people start to wonder if music is something
that should be invested in again," says Mark Mulligan, principal
analyst of Midia Consulting.

Will his moves lead other investors back to betting on music
again-perhaps even trigger a land grab after years of disdain?

The tussle could play out specifically in the sphere of the "mid-
dle class of music companies," Mulligan says-those that aren't
currently enjoying a valuation bubble and can still be had for rela-
tively little upfront cash.

This tier of companies is roughly defined by the fact that they're nei-
ther startups that require less than a couple of million dollars in capital
nor the dominantplayers in their fields. For on -demand music services,
the current winner is Spotify, with its pricey $3 billion valuation.

To be sure, Blavatnik also has a tiny stake in Spotify, through
his ownership of WMG.

Instead of piling onto the Spotify bandwagon when it raised its lat-
est round of $100 million last year, Blavatnik chose to sit it out, lead-
ing rounds to raise $23o million for Deezer and $60 million for Beats.

Blavatnik, who declined comment, now has bets in three on -
demand music services, not just the top dog. Whether all three
can profitably co -exist remains to be seen.

For Blavatnik, his small stakes in music services potentially fit
into a much larger picture, one that could end up coalescing into a
media megalith that operates across the entire value chain, from
content creation to distribution pipes to service platforms.

Case in point: Blavatnik's Access Industries owns AINMT Hold-
ings, a mobile data provider that operates mobile broadband In-
ternet access in Denmark, Sweden and Norway, and has a stake in
Deezer, which has licenses with content owners like WMG. Should

AINMT strike a deal to launch Deezer in Scandina-
via, Blavatnik would be "taking revenue out of all
three stages," Mulligan says.

With insider knowledge along all links in the value
chain, this could potentially help WMG, the smallest
of the three major labels, overcome its size disadvan-
tage in negotiating licensing deals.

"He's got the makings of the next -generation me-
dia powerhouse, similar to AOL, Vivendi and Ber-
telsmann," says Mulligan, who did consulting work
with Vivendi on its strategy in the '9os, when then -
CEO Jean-Marie Messier tried to transform the
French water company into a media juggernaut.

Unlike Messier, who used Vivendi's resources to
fund the company's acquisitions, Blavatnik is largely
dipping into his own pockets, supplemented by bonds
taken out by Access Industries. With his own money
on the line, Blavatnik's approach has so far been more
measured and focused. And without public sharehold-
ers demanding short-term gains, Blavatnik can take the
long view, betting that the pieceshe holds will someday
fit into a much bigger and more valuable whole.0

Len
Blavatnik

Music startups. So-called
"middle -class -startups like
Spotify could have an easier
time raising money, now
that Blavatnik has invested
in companies that aren't
necessarily the dominant
players in their categories. This
could help spur innovation as
companies invest money in
ways to differentiate.

On -demand services.
Blavatnik's investments in
Deezer and Jimmy lovine's
Beats validates the model
as a key component of a
broader music market,
one that's just waiting for
the right catalyst, like a
distribution deal with a major
U.S. telecommunications
company.

Warner Music Group.
Though Blavatnik has so far
kept his music investments
as separate operating units,
he has insider knowledge
along all links in the value
chain. This could potentially
help WMG, the smallest of
the three majors, overcome
its size disadvantage in
negotiating licensing deals.
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CONAN

175%

DALY

AVERAGE PERCENTAGE INCREASE IN SOCIAL MEDIA
ACTIVITY FOLLOWING AN ARTIST'S APPEARANCE

WIktped. [matter Fa,epook You l ube

KIMMEL

The Conan Bump
Thought network TV late -night shows
boosted sales and social numbers?
Data from Next Big Sound says the
winner is cable
By Alex Pham

On the heels of his ratings -topping appearance on NBC's "Saturday
Night Live," Justin Timberlake chose to extend his run on the late -
night TV circuit with a weeklong gig on the network's "Late Night
With Jimmy Fallon."

But if the goal was to drive chatter and excitement around new album
The 20/20 Experience, Timberlake might have gotten a bigger bump if
he'd chosen to be on "Conan" instead, according to data from Next Big
Sound, a digital data -tracking firm that focuses on the music industry.

Just how big is the "Conan" bump? To find out, the New York re -

BILLBOARD I MARCH 23, 2013

LETTERMAN

search group analyzed data from hundreds of artist ap-
pearanceson seven late -night shows going back to 2009.

A gig on TBS' "Conan" boosted Facebook likes
by 73% on average, Twitter followers by 95% and
Wikipedia searches by 175% the day after the show,
according to Next Big Sound. Appearances on "Fal-
lon" yielded more modest results-a 31% increase on
Facebook, 82% on Twitter and 91% on Wikipedia.

"Saturday Night Live" also scored highly, with art-
ists earning a gain of 51% on Facebook, 77% on Twit-
ter and 298% on Wikipedia. No wonder Timberlake
has chosen to be on the weekly comedy show five dif-
ferent times during his career, including twice with
then-"SNL" cast member Fallon.

Of the four social media platforms monitored in
Next Big Sound's survey, YouTube was the least sus-
ceptible to the late -night effect. "One explanation is
that videos of performances are typically published
the following day, but can be found on the official
channels for the shows as opposed to those of the
performers," says Next Big Sound data journalist Liv
Buli, who notes that her firm only counts video plays
on an artist's channel, not a show's channel.

Boosts to social media mentions are nice for build-
ing fan bases, but how well do late -night appearances

0:6

LENO

53% 37%

100s7%

translate to sales? Artists who appeared on "Saturday
Night Live" had a 100% increase in iTunes track sales
on average the day after their appearance. Those who
were on CBS' "Late Show With David Letterman,"

"Conan" or "Fallon" had sales bumps of slightly more
than 40%, according to Next Big Sound. Artists who
appear on "Conan" on average see a 5o% increase in
iTtines album sales and Facebook fans, and a 4o%
increase in traffic to their website. "What makes the
impact from 'Conan' even more impressive is that
although the show starts 35 minutes earlier than let-
terman,"Leno' and `Kimmel,' it airs on basic cable as
opposed to network," Buli says.

For artists trying to decide which show to target, Buli
and her colleagues recommend "Conan," even though
the show generally has lower ratings and doesn't yield
as big of a sales boost as "Saturday Night Live." Why?

Because "SNL" "airs live only once a week, mean-
ing there are less opportunities for artists to score an
appearance," Buli says. "If you had to pick, 'Conan' is
your best bet for overall impact." 0

TAKEAWAY: Though Justin Timberlake will be ubiquitous

in the coming weeks, a visit to Conan O'Brien's couch
wouldn't be a wasted appearance.

rn

z

INFOGRAPHIC BY LARRY BUCHANAN



A TRUE GUITAR LEGEND:
WE SALUTE YOU

Alvin Lee
[19-2013]

Alvin Lee was unquestionably one of the greatest guitarists of his age.

He was there from the start. Without him there would have been no Chrysalis.

- Chris Wright CBE

CHRYSALIS
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In the March
16 issue,
the name of
KobeIt Label
Services
senior VP
of sales
for North
America
Shari
Segalini was
misspelled.

In the March
9 issue,
Warner/
Chappell was
misnamed
as Bruce
Springsteen's
publisher.
The artist
is his own
publisher.

FILM

Fever Pitch
Universal Pictures had a surprise
hit with the 'Pitch Perfect'
soundtrack. Now, it's lining up a
plan for repeat success
By Phil Gallo

Pitch Perfect, the little soundtrack that could, has
achieved a level of success that has Universal Pic-
tures taking a harder look at how it handles the re-
lease of soundtracks. What was once an album that
no front-line label was interested in releasing, Pitch
Perfect has sold 533,000 copies, according to Nielsen
SoundScan; has had a newly recorded track serviced
to radio; and has induced talks of a "Pitch Perfect 2"
and interim album.

"There's no rhyme or reason or science as to why
this is happening," Universal Pictures president of
music Mike Knobloch says. "It does owe to the at-
tention to detail that went into the record, and not
just copying and pasting the music onto a CD and
hoping people will buy it. It does not logically lead to

`soundtracks are back.'"
What it does lead to is more concerted efforts to

connect music and marketing, plus a mind -set that
accepts a greater role in-house. The soundtracks to

"Pitch Perfect" and "Les Miserables," an expanded
edition of which comes out March 19, required finan-
cial and musical input from an outside label.

Now, French electronic band M83's score for the
movie "Oblivion" will be handled through Univer-
sal's in-house label Backlot, which has traditionally
been used for score albums with small audiences.
(It will also likely release Pharrell Williams' songs
for "Despicable Me 2" this summer.) The "Oblivion"
score is all instrumental, save for an end -title vocal
track, and Universal will use its own movie market-
ing team to get the word out about the M83 music
connected to the April 19 release of the Tom Cruise -
Morgan Freeman futuristic thriller. The first piece of
the puzzle is an M83 video.

"Oblivion is an 'up -level' for us in that regard," Kno-
bloch says, noting the closest it has come previously
was the Chemical Brothers' soundtrack to "Hanna"
in 2011 that has sold 29,000 copies. "We made the
deal with M83 without being beholden to their label,
Mute. And we're not only using our machinery to
get the word out worldwide, but engaging some a la

carte vendors to help with the price and
positioning, the promo and marketing.
We're doing some of it at our expense to
bolster what we already have with our
vast movie marketing team."

The long view was the initial attrac-
tion for Knobloch to Universal Music
Enterprises, the Universal Music Group
catalog division thatpicked up the "Pitch
Perfect" soundtrack after numerous
labels passed. "Their model is closer to
what you need to sell a soundtrack than
a major label, which has a different agen-
da, with the artists squeezed in between
cycles and releases," Knobloch says.

The film "Pitch Perfect," with a production budget
of $17 million, grossed $65 million at the box office
between its Sept. 28 release and Feb. 14 (more than
90% of that tally was earned before Thanksgiving),
according to Box Office Mojo. The soundtrack, how-
ever, truly caught fire around Christmas, when the
movie was released on DVD and Anna Kendrick's
performance of "When I'm Gone"-aka "Cups"-be-
came a viral phenomenon extensively covered by fans.

Republic, which released the "Les Miserables" album
has stepped in to partner with UMe on Pitch Perfect, as-
sisting with the late -March release of a new version of

Kendrick's song. A band was brought
in and she redid some of the vocals (an
edited version without a reference to
whiskey was cut for Radio Disney). It's
No. 85 on the Billboard Hot too.

The unexpected success of Pitch
Perfect fits into one standby category:
Girls in their teens-and younger-
are the biggest potential audience
for soundtracks. While UMe and
Universal look to keep the brand
going-a film sequel, a second album
and an interim DVD project are all
on the table-Universal has to see if
a soundtrack can meet expectations

when recording artists are involved.
"Fast & Furious 6," set for a May 24 release, has

several music options being discussed, one of which
would completely dictate where the soundtrack
winds up, Knobloch says. "We're really swinging for
the fences," he notes. "It has been a while since there
was a big brand -name anthem for the film [franchise].
It's due for a signature song." 0

TAKEAWAY: After a quiet period for soundtracks, Pitch
Perfect and Les Miserables show the format still deserves

solid label support.

Following its
success with
the "Pitch
Perfect"
soundtrack,
Universal's
next project
is M83's
score for
the Tem
Cruise film
"Oblivion."

Labels. When film studios
have upped their game as
music distributors, smaller
labels like Lakeshore Records
(which put out the "Drive"
soundtrack) will be left
scrambling to find scores
and soundtracks worthy of
release.

Artists. Label contracts
have been a roadblock at
times, keeping music from
films being released. M83's
"Oblivion" deal is an example
of ensuring that its music can
be part of marketing where it
earns extra fees and royalties.

Composers. If Backlot
increases its number of
releases, there will be less
of a time gap between the
theatrical and score releases.
Until now, most scores by
composers like Cliff Martinez
("Drive") have been leased
to other labels that are often
pressed to get the music out
prior to afilm's release.

0 BILLBOARD I MARCH 23, 2013



Kevin Liles may have made his name in the music
business as an executive at Island Def Jam and Warner
Music Group, but his dance card has diversified
since founding KWL Enterprises in 2009. His talent
management roster includes Nelly, D'Angelo, Trey
Songz, Big Sean and Young Jeezy, as well as athletes and
models. Liles also has a PR joint venture with MWW
Group, and has his hand in telecommunications (he's
on the board of One Maryland Broadband), consumer
products (he's an investor in Go Inside, a healthy tea
launching this summer in Walgreens) and even theater
(he's a producer on "The Trip to Bountiful," opening
on Broadway April 23).

(1)I'm an early riser, so I wake up and do 100 push-ups
and 100 sit-ups. !don't do them straight, I do them in
intervals. And then around 6:30 I wake up my daughter

and we brush our teeth. I have two kids who are in school in
Baltimore, so I call them. Then I had a call with Mike Posner,
who is going to Europe to do a session with Justin Bieber. I
also have Big Sean traveling in Europe, so I call to make sure
everything was OK with his show last night.

I'm producing a Broadway play with Cicely Tyson,
10.00 Vanessa Williams, Cuba Gooding Jr. and Condola

Rashad. We had the first day of reading rehearsals with
all the cast, directors and producers.

I had a day-to-day managers' call. We have 15 clients
so I have 15 day-to-day managers.

MY

Day
Kevin Liles

Founder,
KWL Enterprises

Kevin Liles

A call with Go Inside to see what teas were doing.

(12)As I'm winding down my day I get into my TV and film
with my head of strategic partnerships, Roe Williams.
We have Selita Ebanks, who's doing a show for Style

network; a "Real Husbands of Hollywood" tapi ng with Nelly;
and Olympic champion Sanya Richards Ross' show with WE tv.

eMy wealth manager is in town so we go have cigars at
Havana Room and drinks. Then it's off to the studio.

;Tonight it's D'Angelo. We're trying to finish the album.
Right now we have 13 songs done, trying to think about
the sequence of the album, mastering and mixing

within the next two weeks, and release the thing. Ain't no
question it's coming. -Andrew Hampp

PHOTOGRAPH BY TIM SOTER MARCH 23, 2013 I WWW.BILLBOARD.BIZ
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The Deal
Apple Talks
Streaming, Again
WHAT: In its second attempt at negotiating a music streaming
operation, Apple has approached the three major labels asking for
terms-$o.o006 cents per stream per listener-that are half of what
Pandora pays ($o.00zz cents) through a pure -play license and near-
ly one -quarter of what simulcasters pay ($ o.o on) through their
webcasting license. Last fall, Apple first approached the majors, lay-
ing out the concept but forgoing specifics, implying it wanted a rate
similar to that paid by Pandora without the either/or formula ap-
plied. Pandora uses a pure -play license to get a lower term than the
webcasters, but it also comes with a "25% of total revenue" clause,
requiring it to pay the higher amount, in its case the per -play rate.

WHY: ITunes can't apply for the pure -play license because it can't
afford the "25% of total revenue" bucket that would come with it,
considering the company had $156 billion in sales in its last fiscal
year, meaning it would have to fork over $34 billion to the labels-
five times more than the entire U.S. recording industry made in
2012. But it also figures that considering its consumer reach, the
higher webcasting rate would also be costly to the profitability of its
planned service, which would be dependent on advertising revenue.
Initially, the major labels figured Apple wanted the same per -stream
per -listener rate as Pandora, without the 25% bucket, and it seemed
like Apple was confident its ad sales team could overcome Pandora's
issue of too many listeners and not enough advertising sales growth.
But maybe iTunes is worried it would attract even more listeners
than Pandora, thus the request for the even lower rate.

WHO: The major labels would have to agree to these terms, and
why would they? For one, iTunes could afford a big inducement in
the form of a large advance, which would be too hard to turn down.
But Apple has other pot sweeteners too, like embedding a "buy" but-
ton on the screen of whichever device is delivering the stream, which
could potentially have a big impact on music sales. Also, unlike Pan-
dora, Apple is talking to the labels about how they can influence what
is streamed, which could help create hits and drive more sales.

IF: If the majors go along with this, they could jeopardize the digital
rate structure for all digital radio except satellite broadcaster Siri-
usXM and the Music Choice cable channels. Since Apple is such a
big player in the digital space, even the terms given to a nascent
streaming service might be seen by the Copyright Royalty Board as
a big enough deal to constitute a market -negotiated rate that it could
embrace, by applying the terms to one of the existing classes of li-
censes. For instance, the pure -play license could be changed from
its current either/or rate of 25% of total revenue or $ o.o on per song
per listener (whichever is higher) to the $0.0006 rate when the CRB
decides on new rates next year for 2015-19. If the pure -play license
is set at that iTunes rate, it could affect the rates of all other digital
licenses. -Ed Christman

Apple is talking to the labels about how they
can influence what is streamed, which could
help create hits and drive more sales.

Indie labels. Whatever
deal the majors strike with
iTunes will be shoved down
the throats of indies, which
may not get every ingredient
inducement that bigger
peers get from Apple. Indie
acts like Toro yMoi and
Theo & the Get Down Stay
Down could be affected.

Major labels. Do they want
to bet that Apple can do for
streaming what it did for
downloads? Can the potential
benefits outweigh the possible
negatives of such a deal? The
most obvious negative: lower
rates for webcasting. The
more infuriating negative: to
be branded as anti -innovative
toward digital services.

Tim Westergren's Pandora
and other webcasters. If
the Copyright Royalty Board
sees the Apple deal as a
precedent -setting market
rate, other webcasters may
enjoy a rate break too. lithe
CRB doesn't, they would be at
a competitive disadvantage.
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EXECUTIVE TURNTABLE

BRANDING
During her five years at sonic branding agency Man
Made Music, Allison Meiresonne has had a passion
for "finding the perfect fit between a brand and artist,"
she says. She'll continue to strive for this in her new
role as president of brand partnerships. Formerly VP of
business development and partnerships, Meiresonne
has overseen such projects as John Legend's musi-
cal contribution to the History Channel's "King" and

Amount Pandora
pays per stream
per listener

executive production for William's new theme song
for CBS Syndication's "Entertainment Tonight." She
says her new role will involve more leadership. "I'm
overseeing a business development team now, which
includes Natalia Romiszewski, who is our lead mu-
sic supervisor, and all the projects we do with the mu-
sic business," Meiresonne says, noting that she'll work
closely with the company's digital, marketing and PR
teams. Meiresonne is based in New York and reports to
Man Made Music founder Joel Beckerman.

RECORD COMPANIES
Universal Music Group names Geoff Smith head of
digital for Universal Strategic Marketing. He was
VP of digital marketing catalog U.K. at EMI.

Island Records Group appoints Jon Turner man-
aging director. He was GM.

Concord Music Group appoints Matt Marshall
senior VP of A&R. He served in the same capacity at
Warner Bros. Records.

TOURING
Etix promotes Ben Wingrove to executive VP and
names Don Orris VP of sales/GM for the Western
United States. Wingrove was VP of sales, and Orris was
VP for Ticketmaster's Western region.

TV/FILM
CMT names Peter Mannes VP of creative services.
He was director of brand marketing at Sunda nce
Channel.

-Mitchell Peters, exec@billboard.com

Further Dealings
"It will help differentiate us from YouTube, create
more engagement with our users and help us expand
over the top." That's how Vevo CEO Rio Caraeff
summarized Vevo TV, a new multiplatform program-
ming initiative announced at South by Southwest on
March 12, now available on the Web, Apple iOS, An-
droid, Windows phones, Xbox and Roku. The initia-
tive is a 24 -hour linear live music and entertainment
channel that will feature a continuous programming
schedule of music videos, live events and original
programming including CBS' "Live on Letterman,"
American Express' "Unstaged" and Vevo's own "Mu-
sic Is My Sport." State Farm, McDonald's, Adidas
Originals and Red Bull are the launch sponsors. It's
the ad model in particular that will help Vevo better
monetize its music videos and related content, as ads
will follow Vevo TV across all its platform via 3o -sec-
ond "mid -roll" ads that will appear after every three
videos, through Vevo's partnership with ad -tech
company Freewheel. "Each hour is a new block of
programming, and allows for sponsored program-
ming blocks," Vevo senior VP of product and tech-
nology Michael Cerda added... Madison Square
Garden Co. announced March 12 the sale of all of
its approximately 3.9 million shares of Live Nation
Entertainment stock, valued at approximately $44
million. The move isn't unexpected, following the

Feb. 22 resignation of James Dolan, executive chair-
man of Madison Square Garden Co. and president/
CEO of MSG owner Cablevision, from the Live Na-
tion board of directors. "The relationship was always
with Irving lAzoffl," a source told Billboard.biz at
the time, "not the people at Live Nation." Both Live
Nation and MSG reps declined to comment. Mean-
while, Live Nation is now trading at a 52 -week high
in the wake of what Wall Street apparently felt was
a promising fourth-quarter earnings report in which
revenue increased by 8% and adjusted operating
income by 4.8% . . . Spotify founder Daniel Ek
says that the service now has 6 million subscribers
worldwide, with a million of those signing on in the
past three months. Ek says Spotify succeeded not by
being the first company to attempt a streaming and
subscription model, but by coming up with the easi-
est and most convenient solution while also working
out deals with the labels. He notes that because of
Napster, the digital music industry was the first in
history where the illegal model was better than the
legal one. Despite his current fruitful relationship
with record labels, Ek calls some parts of the music
industry "antiquated" and suggests that they have to
evolve. "Licensing music territory by territory is not
at all how it should work," he says. "If I license a song,
that license should be valid all around the world."

Ke$he at
the HSUS'
Gen
Aweer ds iss i

2012. Th is
year shell
receive the
organization's
Wyler Award.

$3.7b Apple's iTunes/software/
services revenue in fiscal
first quarter

GOOD

Works
How Ke$ha Shows Her

Humane Side

Here's a little-known fact about Ke$ha: During a
visit to an island in the South Pacific, the pop sing-
er got scabies after trying to separate two abused
street dogs that had been glued together.

"I was calling the Humane Society in the middle
of the night and nobody was answering," Ke$ha re-
calls. "I bitched about it to enough people that they
ended up sending a whole help team of volunteers."

Ke$ha's passion for helping animals prompted
the Humane Society International to name her its
first global ambassador in 2011. Since then, she has
helped spread the word about such animal protec-
tion issues as the trophy hunting of endangered
lions, shark -finning, the abuse of street dogs, seal
slaughter and cruelty -free cosmetics.

"If you follow my music, you know I'm a bit of
a jackass," says Ke$ha, whose family actively res-
cues dogs and cats. "But this is one part of my life
I take really seriously. Helping animals has always

been my goal."
For her ongoing work with animal

welfare, Ke$ha will receive the Wyler
Award at the Humane Society of

the United States (HSUS) Genesis
Awards benefit on March 23 at
the Beverly Hilton in Los Ange-
les. Past recipients include Paul
McCartney, Ellen DeGeneres
and Kristin Davis. Funds from

the evening will benefit the
Humane Society.

In addition to making
numerous public service
announcements for the
Humane Society, Ke$ha
actively promotes animal
rights issues for the orga-
nization on her website
and to her followers on

Facebook and Twitter.
"She's always willing

to speak out and lend her
name and voice for issues
we're addressing at the

time," says Beverly Kaskey,
senior director of the HSUS'
Hollywood outreach pro-
gram. "She has such a wide
international reach."

Ke$ha is planning a
tour in support of her 2012
album, Warrior. She'll also
be the centerpiece of MTV's
"Ke$ha: My Crazy Beautiful

Life," an upcoming TV show
that documents her per-
sonal life and the making of

Warrior. -Mitchell Peters
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Think Tank
MATT PINCUS

The 'New Cable'
YouTube's multichannel
network partners should
work harder to pay
songwriters and publishers
their fair share

From Billboard's groundbreaking decision to factor You -
Tube views into the charts, to "Harlem Shake," to the his-
toric agreements covering user -generated content (UGC)
and Vevo videos, YouTube is becoming the mainstream
music business.

Yet, the ugly truth is that there are songwriters and music pub-
lishers who aren't receiving any money for billions of streams of
music that millions of people are watching on YouTube.

Ever see a wildly popular a cappella version of a hit song sung by a
teenager? How about a short musical parody on YouTube? Chances
are the company distributing those videos is a multiple -channel net-
work (MCN), paying little or nothing to songwriters and publishers.

MCNs like Maker Studios and Fullscreen Media are aggregators
of original content on YouTube. There are hundreds of them in op-
eration, garnering tens of billions of views per month. With back-
ing from Google, Silicon Valley venture capital firms or large media
companies, MCNs are distributing hundreds of hours of music -re-
lated content and selling tens of millions of dollars of advertising,
with almost none of it going to songwriters and publishers.

Like a record label signing an artist, MCNs sign video creators to
deals that give the MCN rights to produce, market and/or distrib-
ute the creator's content on YouTube.

With deep pockets and an appetite for eyeballs, MCNs are ac-
quiring content so quickly that virtually any YouTube video with an
audience is now distributed by one of them. As TV viewers migrate
to the Web, I've heard the media refer to MCNs as the "next cable

WIaln&-
Yanders"Te
Deseo" video
wasfdmed in
Veracruz.

TV." That could spell trouble. Ca-
ble TV pays songwriters and pub-
lishers millions every year. MCNs?
Virtually nothing.

Last year, the National Music
Publishers' Assn. (NMPA), on
whose board I sit, reached an agree-
ment with Youllibe covering UGC
created by amateurs and uploaded
to YouTube-a historic achievement.

The thing is, MCNs aren't cov-
ered by the UGC agreement be-
cause they're members of the You -
Tube Partner Program: a special
designation that allows them to
receive advertising opportunities
and other services from YouTube.

To become a partner, the MCN
agrees to clear the rights to all
music it uses and indemnify You -
Tube against any claims relating to
music. Once that happens, a song-
writer or publisher making a claim
needs to go to the MCN rather than
YouTube. There isn't a notification
process to inform rights holders
that a video has been signed by an MCN.

Concerned that MCNs may be streaming your
content without licenses? Good luck finding out.
YouTube's content ID system, which tracks content
on YouTube, doesn't flag MCN content. While You -
Tube's matching and fingerprinting technologies
pick up MCN videos, the matches aren't disclosed
to rights holders. The only way to find an infringe-
ment is through a manual search by individual vid-
eo. Even then, in the thousands of searches we've
done for MCN content, we've never seen search re-
sults appear if the name of a song isn't in the title of
a video.

Infringements aside, how good have MCNs been
about getting licenses for the music they broadcast on
YouTube? In a word: abysmal. Maker Studios signed a

deal with only one major music publisher two weeks
ago. It has been in business for more than four years,
building huge audiences streaming a cappella videos.
Fullscreen Media, another leading MCN, has agree-
ments with only two of the majors. Neither MCN has
licensed more than a handful of independent publish-
ers, and the terms of their agreements with majors
haven't been extended to the trade. Both companies
should do so immediately, and the NMPA will be en-
forcing its rights to ensure they do.O

Editor's note: YouTube, Maker Studios and Fullscreen
Media declined to respond.

Matt Pincus is founder/CEO of SONGS Music Publishing.

LEILA CO BO

When
Governments
Lend A Hand
Latin acts are receiving aid
in music video production
from local governments
that want to boost tourism

When Wisin & Yandel's video for new single "Te Deseo" premieres
this week, it will feature ample views from Mexico's port city of Ve-
racruz. That's because the government of Veracruz not only financed
roughly half of the video costs, but also provided access to unique sites
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The Exclusivity
Game
Will major labels repeat the
same mistakes in the digital
marketplace?

f you're a U.S. record -store chain, the world nowadays is a pretty
lonely place. There are only three left: Hastings Entertainment,
Newbury Comics and Trans World Entertainment. Combined,
these three chains account for less than 3% of music sales.

Once upon a time, chains ruled the music industry, but their
collapse during the last decade -and -a -half has been well -documented.
When history records their fall, the chains' demise will be attributed to
the arrival of the digital delivery of music, but these types of retailers
were doomed long before the first official download occurred in 1998

The advent of Nielsen SoundScan inspired many labels to chase big
first -week sales to obtain the No. 2 spot on the Billboard zoo, regard-
less of the long-term consequences to the industry. In order to achieve
spectacular first -week results, labels underwrote a price war, funnel-
ing price -and -position dollars to big -box discounters like Best Buy,
Walmart, Target and Circuit City, which used hit records as loss leaders.

But the labels also began providing exclusives to the big boxes,
ensuring music customers would leave stores dedicated to all music
genres with a wide selection for big boxes with limited selections.

Yet, 2012 marked the first year that sales rose globally, thanks to a
patchwork of revenue streams from old -school business models and
new transformative digital initiatives.

One of the more amazing aspects of the ongoing turnaround is that
brick -and -mortar stores have found a place in the new environment.
Indie stores have stopped dropping like flies, with vinyl sales growing
and Record Store Day flying the flag proudly, and the chains are on the
upturn. Trans World just had its second year of profit in a row and says

and all required permits-a big deal for a video produc-
tion that ended up costing some $500,000.

Veracruz is the third Mexican city to finance a video
for the reggaeton duo, underscoring the growing im-
portance of Latin governments as business partners in
the production ofvideos, music specials and even tours.

It's one of those perfect and logical synchronicities.
Countries like Mexico, which are looking to boost tour-
ism after suffering highly publicized public relations
blows-including the fallout from the country's drug
warfare and a 2009 flu virus-are looking to showcase
the beauty and safety of their locales.

Latin acts, in turn, are increasingly seeking sponsors
to pay for their productions and promotions. While hav-
ing a brand sponsor sometimes poses artistic dilemmas
(for example, where to strategically place the brand
name so it doesn't mar a video's message), a lovely set-
ting is merely a lovely setting.

In the past year, the city of Acapulco paid for a chunk
ofthe video for Wisin &Yandel's hit "Follow the Leader."
The state of Veracruz, not the city, financed the clip for
Carlos Vives' "Volvi a Nacer" while the state of Zulia
in Venezuela paid for the video ofChino & Nacho's

"Dame un Muack." And Argentina paid for the making
of Ricky Martin's "Frio" featuring Wisin & Yandel.

it'll open zo stores in 2013. While Hastings is losing money again this
year, it's likely to narrow its losses, and Newbury is doing just fine.

Now there's hope that the music biz has bottomed out and will
eventually rebound. But there's still much work to be done to get
the industry healthy again-and things can still go wrong. The labels
must keep a steady hand on the steering wheel to keep making up lost
ground. Interestingly enough, they have a dilemma in front of them
in the new digital landscape, and it's one they've faced before.

Currently, Spotify is asking for better terms. It wants, among other
things, labels to allow for free time for its mobile customer base and
lower rates. In other words, it wants an advantage over other services
like Rhapsody and Rdio. Meanwhile, Apple, which by the end of 2013
will likely account forso% ofU.S. music revenue, wants to pay $0.o0o6
cents per stream per listener for its proposed service. In other words, it
wants a rate that's cheaper than Pandora and iHeartRadio.

So once again, labels face a choice: Will they favor one service over
another? If they make decisions favoring Apple and Spotify, they may
well repeat the same mistakes they made in the brick -and -mortar
world, which could come back to haunt them in the long term. But
in a digital world, can they treat everyone the same? They have to al-
low for innovation to win out in the marketplace, because who knows
where the next big idea will come from that'll benefit the industry as
a whole.O

TAKEAWAY: Partnerships are good for business, but history shows that
relying on exclusive dealsto give revenue a boostcan be counterproductive.

Business
might be
looking up
for chains

I'wbury
Coral s.

Similarly, Puerto Rico's Office of Tourism funded two
specials for public TV: Yanni's "Live in El Mono" and
pianist Arthur Hanlon's "Encanto del Caribe."

In April, Colombian singer/songwriter Fonseca will
launch his 13 -city U.S. tour sponsored by Colombian
airline Avianca and Marca Colombia, the country's of-
ficial branding entity. As part of the sponsorship, Marca
Colombia will have a presence in all show marketing as
well as during the concerts.

In this case, the objective wasn't to promote tourism
but to "showcase Colombian culture and musical inno-
vation in the U.S.," Mama Colombia chief communica-
tions officer Daniel Reyes says.

Regardless of the paying party's final goal, it's a win -
win situation. Artists receive both funds and incentive
in the way of permits and access to locations they oth-
erwise wouldn't be able to use, while governments get
substantial promotion that would be impossible to pay
for otherwise.°

Editor's note: The columnist is married to Arthur Hanlon.

TAKEAWAY: A rare win -win in the music biz, the support

may be as important as cash. Others outside the Latin
industry will follow.

Band Page

has unveiled
a platform
allowing
artists to
design and
sell custom
"experiences."
in an effort to
give artists
an additional
revenue
stream.

MARCH 23, 2013 I WWW.BILLBOARD.BIZ

EDITORIAL

Editor le LEW! joelevyMbillboardeam
Deputeditoreinba Adegoke recadegobeg01110.0...RayRogers revropersebillbpardcarn

Managing Ed. Ch. WOWS cleis.wwideWhillbOardicorn
Bilibeard.P.Editor lens eivad jernesriddgbiltiocaltorn

Special Features Editor Thorn Dully thoredullidphilibriantrom
. ....Director or Content and Programming.for La. .ice Entertainment Le ily (oho leileco.thillboardicein
Executive Director of Coctect and Programming

g or Touring and Live Entertain.. Raeraddell Nashville, ray...della...do.
Senior Correspondents Ed christmen(Publisbing/Relaillecbrimmanabillboard.comi

Phil Gallo (Erml1V) philmellpebillboard... Andrew...Branding)
andredabanapo@lailllaoard00m:6a. Mitchell liaBBIgaildBdahBlWl.B.Orrar

try P.m (DiWtalialexic.......com
Senior Editorial Analyst Glenn Peopies Veneri.P.OhillboardiCOrn

indie Reporter Reggie DeNe reggleegwerel....
Correspondent Mitchell Priers mitchelleelersigabillboard.com

Billboard En Espanol Editor ludy rane-Navar judycantoreavastgbill board..
Copy Editor Carista Titus darKia.rilusObillbaard.corn

Asseciateditor of Lain andSpecial features lustino Aguila weino.aguileitillboard.com
Extto the Editorial Director Emily...Berg emily.lichlenergebillboanicom

Contreartivessistanibutineditor,Billboard.. Andy Gensler Andy.gernlereWiltoardsorn
intemotional LareirandleAustralia). Rob schwa., Ilapani.Wollgeiliepalv (Gennen.

Contrl.ors Paul H6nelurane gorantenerer.....orah Mans Price.Tom Palandeateenc.
Rem. sm., Mee Wood

LLBOAR.COM
editor M. TYE [BIOMER Ive.comerebillboardsom

Managing editor Jessica...Min MSSiCelekenennEbbillboard.com
NewEditor niarcEchneMer maresseneiderigibillboardicom

Feature...N.1We.
Asst....tor Wks Ramirez erilieramirerWhilltroard.com
Assistant Rarer lase Ups., jascalipshuirWhilleere.com
Social Med... be. Maley sarehimaloyWeillhoarstrom
ellitorial assistant Chas Pane chreGayneritillboacerom

Director. Video, Los Angeles Hanon Rownite haronirosentaiWbillboarGisoni
Director oNideo, New Wris Alex Blumberg alexibluinbergOillboaribroin

Country News editor [Bureaus. muk.esuphin/SOdlhoara.com

Fashion editor Gregory DelliCarpini lr. gregoriadelkarpinaZalaillboard.com

DESIGN 8. PHOTOGRAPHY

E

reative Director ANDREW HORTON antlrew.nononsbillboardcom
Photo Director Amelia Nalierson amellarhalversonahalboaddicom

Art Director A culrewRyar Art DireCtor, Nillboardoem Kate GlaiNherg
Senior Designer Sandieurke Design. len Gilbert

Junior P.o.e. lain. Nunez

CHARTS& RESEARCH
D irector ofCbartelLVIOPIETROLLIONGO delepietroluorigogebillboardicom

Associate Director atCharta/Petall Keith Caulfield
iatrillinittoreCearts/Radio care Trvit

Senior Cbart ManagerW. lessen (Blue...Or...0.MM 50110; xasnvilel

...Managers Bob Allen itioncore: Cecile,. Bei. Caulfield ifheilltoare 200.Cast.
Commlaticm,DNnaiaibums.HealSeekers AlbumS,Indeprodent. wan..

Pop Catelog.Svse uarb:L41. William GrugerlSorial/Strear...... Mendizabal.M./.
Gordon Murray (comedy. Dance/Electronic, mei NewAge, adeleea W.Itll. Silvio Pieeluongo

(Theillboard.105 Digeal SongsbRaulvRamir.1......) Gary Tru.
AlGrcalive.ChertBeat.Heatsee.r55ores.Mainstrea. roc 40.Rock, Triple A).

BleaViloadisiBlues, Classical, Kid Audio. Video)
Chart Production Manager Michael Lesson

As... Chart Productiosedanager lis

B illboard eseRarch Manager Gordon Murray gordon.murrayebillboarecom

DIGITAL

Vice Preside...eds., Digital DOES FERGUSON dougderguson.billboardCoill
Director,evelopmmt Caryn Rose

Digital Project manager Joseph Bell
Manager, Social Marketing Katie Morse

PUBLISHER

TOMMY PAGE

ADVERTMING &SPONSORSHIP

Special

Director,EastCoaseales BobWeil 00bareggehillboweicom
Director, Special Feature.. West Co... All gen. dieenekoW0illboardriom

Easeoast Director of Sales Jason gang jaSendiaileWhillboiard.C.
Easeoast Consumer...executive Alexandra Barra alesandrebartrebilibureGom

East Coaseonsumer Account Emu.. Julian Holguin Julien.Holguinehillboarddern
hip/Business...I...manager rebels- Marc. sehelesnartNeeephillboartaconi

Peaftiveginiclor.BrandedEntertainmertandlntemateill....1.40.1....Ifterdp.
West Coast Director of Sales Nat Fisher lusrisherosiiiimarownt

West Coaseonsumer Account Executive Danielle Weaver Canielle.weave.Tbillimardicom
Nashville lee Ann Pleitoglo lachologloWerriail.COrn

Cynthia Mellow Mello...awn. (Touring)
Europe Frederic Fenuai fredericrenualibillboaecom

Ma naging Director/Latin Gene SnIalla hillivan.geneSmithenterpriess.com
Latin America/Miami Maria Oliva! marciaolivalevalmcom

Asiailiacific/Australia 1.rnatichwhigoondsom.
eassilieds/PremallSpaceSM. jellreyserrettegebillboard.corn

lapan AV Kaneko akiilienekoWbillboard.com
Digital Account Manager Al yssa Epreertini MysraTonverlinigibillboard.com

Digital Account Manager Stephanie Hernandez BlepbanierbernandeMbillbOard.com
Manager or ...new. Mina Gome, mirnegomerebilWoarGeorn

Executive Assistant/AdvertisingCoord.ator suer toga peteracsiola.billhoesisorn
D igital Sales lissotiate Gabrielle Ties...elm...el erNhilihNeeNsore

DIGrrAL
General Manager STEVEN G. TOY stews...110.4.cm.

elanageN.Ops Donna...

MARK E.NG CREATIVESERVICES

Vice President, Marketing DOUG BACHELIS clouGbaCbelisebitiboard.n1
executive Director, Business bevelopment Metre. Lea Nemo Meger.n....Mini

Director of Marketing Berri Bergman larti.bergrevisehiliboastl.re
Markketeting DeseNtManages aim Grasing

Maring OhortlInetat Julie Cotton

CIRCU LAerTIONeditCh.00RDINATORM.
5VbSiortptians: Call 000-604 1873

(U.S. Toll Free): Be -267,007 (International); or subscriplionSphillboard.hir

CONFERENCES

Director NICOLE CARBONE nicole.ratoselbillIstardsom
Associate Director, operations Juliet eke, julletsikeevehillhoard.com

operations teenager Eliza...sr elizalaedtherStelaillboard.com
Marketing Manager Andrea Martin andreernarlinWOMInard.o.

Marketineoordinator Taylor Johnson teylereehnSendebillbearOCOm

LICENSING

Vise President, Business Development. Limning ANDREW MIN anierewmirtgbill house.
Direst°, Licensing& custom Neale Diane Driscoll Ciane.driBroligebiilboardpien

Director, Business Development Licensing Mean Pe.rsec SuSanicelerseriMbillgoard.com
Manager,International Licensing& Sales Angeline Biesbeuvel

Magazine Reprints Wig., Media 177-652-5295 or

PRODUCTION

Preuction Director TERRENCE C.SANDERS
As...Production Director Anthony T. Stallings

Associate Production Managers Rodger Leonard. David Diets

OPERATIONS

Groweinancial Directory Barbarerienlnger
Permissions Coordinator Dana Para daneparrarGbillboard.com

CHIEF EXECUTIVE OFFICER, GUGGENHEIM DIGITAL MEDIA

ROSS LEI/INBORN
EXECUTIVE VP. GUGGENHEIM DIGITAL MEDIA

ZANDER LURIE
SENIOR VP.STRATEGY AND OPERATIONS, GUGGENHEIM DIGITAL MEDIA

MICHEL PROTTI

PROMETHEUS GLOBAL MEDIA
lelfreyWilbun Chief FinanciN Office, 1.Christopher Rom OW SeshrNiogv Officer: Liana Miller:
Senior Vice Preddent.randed Entertainment and Integrated rearketing.Medelori:Vice Presides,
liuman Resources; Prwide. Product.
and Circular., Saralwristiwielobal lilediaBontroller

Meek Bak Gage Crews.
Tee Hollywood Reporter lournal international Bina.

Billboard sinowEast cro Awards



TOPLINE

QUESTIONS

Answered
Alfredo Gangotena

Chief Marketing Officer,
MasterCard Worldwide

What did you wake up thinking about this morning? We're
always thinking about how MasterCard can become the passport to
whatever you want to do, and how to bring that to life more and more
through the digital and social media technology that's putting these
experiences at your fingertips. We signed Beyonce's [Mrs. Carter
World Tour] just at the time of the Grammys. We're going to be do-
ing loo concerts basically covering Europe, the United States, Latin
America and Asia. So how do we create a lifetime memory for our
card members as opposed to just going to the show, then go home and
sleep? We want to create one of the best moments in their life. That's
something that will stick in your mind for a long, long time, and that's
what we're trying to deliver with Beyonce.

Describe a lesson that you learned from a failure. When I was
8, growing up in South America, I saw the ocean for the first time in
my life. The waves were gigantic, and I didn't really know how to
swim. But my friend's dad said, "It's very simple. You run as fast as
you can, then-poof! Into the wave. Just go with it. You know what,
you're going to be fine two seconds later." So that's what we're doing.
Don't hide from the damn challenge because the challenge will crush
you. If you are afraid of it, just confront it, and you are going to be a
better person.

What will define your career in the coming year? We have a
concept that we have labeled Priceless Cities, which means how to
make the place that people have chosen to live in or travel to price-
less. Think about New York City. There's 8 million people and prob-
ably 1,000 events every day. You probably know about one of them
and you're ignoring 999 of them. I always think about the artists that
are in the 999, and they're not showing up. So how about Master-
Card being Match.com between you and your city, you and the vil-
lage of New York where you have decided to spend 7o years of your
life? We launched in New York 18 months ago and have expanded
the concept to 21 cities around the world-literally covering the four
corners of the planet.

1 & 4:"A 2:Entry 3:Coasters
collection badges from from the
of books MasterCard- 2012 BRIT
representative sponsored Awards,
of MasterCard's Grammy which
relationships Awards MasterCard
in music and shows and presented,
entertainment." Recording and a photo

Academy of Adele
events. atthe

ceremony.
Right: with
Roxy Music's
Bryan Ferry.

Name a project that you're not affiliated with that has most
impressed you in the past year. I watch carefully Coca-Cola
and what they call "Open Happiness." They're very clearly associ-
ated with music. I happen to believe that our tag line "Priceless" is 5

one notch above "Open Happiness," because it provides even more
meaning to life. But we're in the same kind of thinking-bringing
good things to life.

Name a desert island disc. Meddle by Pink Floyd, and the song
"Echoes." It's 20-30 minutes long and one of the most striking pieces
of music ever written. It's essentially all about David Gilmour and his
mastery of the guitar. I can close my eyes when I listen to it and move
on to my next life at that time. -Andrew Hampp

Ei And 1 he GRAMMY ,..oies

h.

Alfredo
Gangotena
photographed
at MasterCard's
headquarters in
Purchase, N.Y.

Favorite breakfast.'The
dream of dreams is Sunday
morning in Rome having a
true espresso and a true warm
French croissant. That for me
is awesome'

Advicetoyoung artists:
"Bring happiness to the world.
That's the true job of the artist,
to make people realize they're
alive and timeless."

Memorable moment: "You
know that famous picture of
George Harrison, with him in
a swimming pool? I lived in
that house in England. I found
out when I read the contract.
I was wondering why all the
windows were round, and
It was because of 'Yellow
Submarine,'"

6

12()111
DOA, NI Y.

"MasterCard's Priceless
Cities concept could be
the Match.com between
you and your city."

4

5: "Bon
Jovi signed
this guitar
following
their
Priceless
Los Angeles
concert
for card-
holders in
December."

6:The right-
hand page
is an ad for
MasterCard's
2008 Roots
of Rock
sweepstakes,
in which
cardholders
got to meet
stars like
Jon Bon Jovi,
Eric Clapton
and Kenny
Chesney.
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To us you are Yvette

Our Daughter, Sister, Mother and Nana.

HAPPY 60th BIRTHDAY
& 40th ANNIVERSARY

We love you! - Mama, Bonnie, Mark, Tammy,
Zaheva, Milini, Damien, Raeven, Dada, Josh & Jett

HUNGER LIST
TO MUSIC,
TOO.
1 IN 6 AMERICANS NOW STRUGGLES WITH HUNGER TOGETHER

WE'RE

Hunger is closer than you think. Reach out to your local food bank
for ways to do your part. Visit °-e ng mer ca.or  today.

FEEDING
MERCA
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BACKBEAT
South By
S olange
"Don't be afraid to
dance," the stylin'
Solange encouraged
the rapt crowd at
Austin's Raptor House,
kicking off the "Late
Night at Arlyn Studios"
concert series during
SXSW. (Look for full
festival coverage in next
week's issue.)

1. Leta get this party started! Nokia Music and
Verizon sponsored the "Late Night at Arlyn
Studios" series in Austin, where Solange made
a chic style statement and one firm request of
the crowd of revelers during her opening -night
performance on March 11: "Turn this space into
a big dance party!"

2. Fresh talent: Joe Fresh creative director
Joe Mimran (left), "Twilight" star Nikki Reed
and her husband, singer Paul McDonald
("American Idol" alum and leader of the band
the Grand Magnolias) attended the Joe Fresh at
jcp launch event on March 7 in Los Angeles.

3. BM I feted Jake Owen at its Nashville offices
on March 7, on the occasion of Owen's No.
1 hit, "The One That Got Away," going gold.
In the back row, from left: Sony/ATV Music
Publishing's Terry Wakefield, Sony Music
Nashville's Gary Overton, "One" co -writer
Jimmy Ritchey, Sony/ATV Music Publishing's
Tom Luteran, Owen, BMI's David Preston,
"One" co -writer Dallas Davidson and producers
Joey Moi and Rodney Clawson. In the front
row, from left: Universal Music Publishing
Group's Kent Earls, Morris Management's
Clint Higham and UMPG's Ron Stove.

4. LL Cool .1 (center) ratcheted up the
authenticity quotient for his forthcoming album,
Authentic, by collaborating with legendary
former Gap Band singer Charlie Wilson (right)
on two tracks at Westlake Studios in West
Hollywood. Here, the guys give good shade with
Wilson's manager Michael Peron.

ROI ilM94 I rot*

top

For photos
of the music
business at
work and
play, go to
billboard.biz.

To submit
photos for
consideration,
send
images to
backbeat@
billboard.
corn.



"My heart raced, excited to be
playing for the timely issue of
climate change." _Jason Mraz

Gold Stars And
`Million -Airs'
Carrie Underwood was blown
away to be the recipient of
international album of the year,
the Weeknd earned his gold
stripes, and Toby Keith joined
the Million Airplay club

1. Sony Music Nashville chairman/CEO Gary
Overton presented Carrie Underwood with
her Golden Guitar Award for the top -selling
international album of the year on behalf of
the Country Music Assn. of Australia. SMN
associate director of artist development/
marketing Rachel Fontenot (right) was there
to celebrate the occasion as well.

2. Warner Bros. Nashville president John
Esposito and Ashley Monroe backstage at
the singer's Like a Rose album release party at
3rd & Lindsley on March 7 in Nashville.

3. A new take on the term "hot air": BM l's
Jody Williams (left) and Clay Bradley (right)
presented Toby Keith with several Million -
Air Awards, representing songwriting and
publishing credits of more than 15 million
airplays for the country star's biggest hits.

4. Something for the Weeknd: Republic
Records chairman/CEO Monte Lipman
presented the Weeknd with a gold plaque for
his three -disc 2012 debut, Trilogy. From left
VP of A&R Nate Albert, president/COO Avery
Lipman, the Weeknd, Lipman and executive
VP of A&R Robert Stevenson.

5. LeAnn Rimes entertai ned BMG Chrysalis
staffers with a private concert, previewing
songs from her forthcoming album, Spitfire,
in their L.A. offices. From left: BMG Chrysalis'
Wendy Griffiths, Sara Connally and Alex
Flores; Electronic Arts' Steve Schnur; Rimes;
music supervisor Ann Kline; and the Guild of
Music Supervisors' Maureen Crowe.

6. A masterpiece gets remastered: The Nitty
Gritty Dirt Band's seminal 1972 Americana
album, Will the Circle Be Unbroken, gets the
deluxe treatment for its 40th anniversary.
Pictured at Bernie Grundman Mastering are
(from left) Bernie Grundman, keyboardist
Bob Carpenter, mastering engineer Chris
Bellman and banjo player John McEuen.

7. UCLA Institute of the Environment and
Sustainability (loES) director/professor Glen
MacDonald (left), Barbra Streisand and
director J.J. Abrams at the second An Evening
of Environmental Excellence. The March 5
event took place at the Beverly Hills, Calif.,
home of Jeanne and Anthony N. Pritzker.

EL Jason Mraz performed for the star-studded
crowd at the UCLA loES fund-raiser. "If we
forget that we come from the earth and that
the earth is what actually supports us," Mraz
said, "then we're doomed."

We want
your pix for
our user -
generated
Backbeat!

Instag ram
your friends
and
colleagues
in the music
business
at gigs and
events, tag
them
@billboard
and put
#Backbeat
in the
caption. You
may just find
yourself on
our site!



BACKBEAT PLACES

T&E[ Report
sao Paulo

Lollapalooza Brazil, March 29-31

While still wrought with
contradiction-rela-
tively high crime rates,
but exceedingly warm

and friendly locals-list-century Sao
Paulo is one of the most thrilling cit-
ies in the world. And Brazilians love
their rock'n'roll, as evidenced by the
successful Hoz debut of Lollapalooza
Brazil (lollapaloozabr.com). This year's
lineup is loaded with international su-
perstars including the Killers, Nas and
Franz Ferdinand; local hot shots (see
story, right); and exciting buzz bands
like Foals, Alabama Shakes (whose
Brittany Howard enthuses, "We plan
to throw a big dance party!"), Toro y
Moi and Two Door Cinema Club. The
lattermost's Kevin Baird is excited to
return to Brazil and play to fans that
are "beautiful, bonkers and know
how to party." When taking a break
from the festival, check out the chic
Jardins district, with its high -end
designer shops and fashionable eater-
ies, then hit the bohemian cool of Vila
Madalena, rife with indie boutiques
and alternative galleries like Choque
Cultural (choquecultural.co.uk). For
those seeking a respite from the bustle,
the city's Parque Ibirapuera is a mas-
sive and stunningly beautiful green
space-great for a peaceful stroll. But
Foals' Jack Bevan also highly recom-
mends "a day trip to the ocean, to see
the turtles swimming." (The beach
town of Santos, by the way, is just so
miles away.)

A post -millennial burst
of cool boutique hotel
openings hasn't been
bettered, so the best have

remained the best. Hotel Unique
(hotelunique.com.br) couldn't be
more perfectly named, with its wild
half-moon shape (above). The rooftop
Skye Bar (named for Morcheeba's
Skye Edwards) has stunning views
of the cityscape. Snoop Lion also
digs it. The super chic Hotel Fasano
(fasano.com.br) is celebrating its loth
anniversary, but is as sexy as when it
debuted. (Coldplay and Britney Spears
have stayed there.) It has two highly
regarded restaurants, and is a genuine
nightlife destination-especially its
Baretto Londra Bar. Hotel Emiliano
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(emiliano.com.br), with its warm mini-
malist style and gorgeous pool, offers a
more low-key, elegant cool.

Brazil has a significant
Japanese population,
and Leo Ganem, CEO
of GEO Eventos, which

runs the festival, raves about Momo-
taro, which offers up "very modern
Japanese food, with new presentations
of sushi and sashimi." For a special
experience, Lollapalooza Brazil pro-
moter Helena Guirnaraes says Spot
(restaurantespot.com.br) "has a very
fancy and cool crowd." The seafood
is excellent but the people -watching
while sipping a mojito (right) is even
better. For something equally hip but
more affordable, she recommends the
Mediterranean bistro Chez Lorena
(chezlorena.com.br). Other dining
hotspots include D.O.M. (domrestau-
rante.com.br), presenting an exalted
modern take on Brazilian cuisine (with
Amazonian botanical ingredients),
and the charming Mani (mani-
manioca.com.br), which plays to the
molecular gastronomy trend.

PARTY

The Vila Madalena
neighborhood is ideal
for a groovy bar crawl.
Ganem prefers "trashy

places, where you can go in your

Foals' Jack
Bevan and
Alabama
Shakes'
Brittany
Howard

shorts. So my favorites are Filial
Ibarfilial.com.brl and Sao Cristovao."
Brazilian singer Mauricio Pessoa says,
"Bar Sarajevo [sarajevosp.com.br] is
great for emo, punk, alternative jazz
and Brazilian soul." For a "chope"
Brazilian draft beer and authentic
Sao Paulo music, he suggests Bar de
Brahma (barbrahma.com.br). Mean-
while, D -Edge (d-edge.com.br) is a
more high -concept, high -design night-

club, which Guimardes insists "has the
best sound system and best DJs," while
the sexy Bar Secreto (barsecreto.
com.br) pulls in the fashion crowd. But
Lollapalooza Brazil manager Jonathas
Vargas recommends just heading to
the Baixo Augusta neighborhood to
enjoy one of the many nightclubs of
Augusta Street. Among those, Inferno
Club (infernoclub.com.br) has great
live music, while Studio SP (studiosp.
org) is the place to dance.
-Ken Scrudato

@nickjonas
Amazing
show tonight
in Sao Paulo!
Sold out
craziness!
Thanks to all
the incredible
fans.

@CAKE -
MUSIC
CAKE is
excited to be
performing at
Lollapalooza
Brazil on
Friday, March
29 in Sao
Paulo. @
The Jockey
Club... hula://
fb.me/lcp
IRmOK3

@anberlin
Sao Paulo,
you are
beautiful.
So stoked to
play again
here tonight!
Who's
coming?
#Anberlin-
brazil...
http://
instagram/
p/Wr4BQV
weXd/

Four Brazilian
Bands To Watch
It's not just about the international lineup at Lol-
lapalooza Brazil-the festival also offers a chance to
hear some of the best bands in Brazil when it touches
down at sao Paulo's jockey Club. Headliner Planet
Hemp leads a list of home-grown artists set to draw
crowds in the country that was the largest recorded -
music market in the world in zon. Here, our picks for
four artists, who, like the city of Sao Paulo, are diverse,
cosmopolitan and distinctly Brazilian.

Ludov
Local band Ludov's six albums and EPs exemplify
the international sound of Brazilian indie pop. The
Rao Paulo group's animated video for the song
"Princesa" won an MTV Brazil award in 2004, and
the music channel has kept the band in rotation
and featured it on its version of "TRL," boosting its
exposure around Brazil.

Criolo
The MC from Sao Paulo's
slums is acclaimed for music
that backs his poetic voice of
the people with a mix of Afro -
rooted rhythms. On his latest
release No Na Orelha ("Knot in
the Ear"), winner of both MTV
Brazil and Rolling Stone Brazil's
album of the year accolade, his urban ballads are set
to Afrobeat, samba and reggae. Gaetano Velosocalls
him "possibly the most important figure on the Brazil-
ian pop scene."

Agridoce
The spirit of bossa nova pulses through the indie rock
of Brazilian music sweetheart Pitty. In zon, Pitty,
one of Brazil's biggest -selling rock artists, charted at
No. 14 on Billboard's Social 3o, the highest debut for
a Brazilian artist on the tally. She also reached No.

3 on Billboard's
Uncharted list.
For Agridoce, she
teams with her
longtime guitarist
Martin to create
a classically cool
boy-meets-girl

band. They sing in Portuguese, French and English
(including a cover of the Smiths' "Please, Please,
Please Let Me Get What I Want") to make music
that's seductive in any language.

Database
Masters of the sao Paulo club scene, Database's Lu-
cio Morals and Yuri Chixwere named z000's new
artist of the year by DJ Magazine. The duo has toured
the international DJ circuit and created remixes for
Fatboy Slim, NASA, Neon Indian andMetrono-
my. When they perform, expect house music to meet
belle funk, disco and retro tropicalia.

-Judy Cantor -Navas
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Gear
Gold From Treasure Isle
Jason Aldean producer Michael Knox merges country and arena rock at old -school Nashville studio

Name: Michael Knox

Recent work: Jason Aldean's
Night Train, tracks for
Rachel Farley, cuts for ABC's
"Nashville."

Winning streak: Aldean has
seven straight chart -toppers
on Billboard's Hot Country
Songs tally.

Bet you didn't know:
Michael's father, Buddy Knox,
recorded the rockabilly hit
"Party Doll," a Billboard No. 1
in 1957.

A few miles and a couple of light years from down-
town Nashville, past the old Tennessee State Fair-
grounds and the venerable Mrs. Grissom's Salads
factory, on a side street of residential homes giving
way to small businesses, sits a nondescript gray -vi-
nyl house that is home to Treasure Isle.

Considered by many to be the best live -tracking
room in Music City, and co-founded in 1980 by for-
mer Beach Boys manager Fred Vail, Treasure Isle is
now the studio home of uber-hot country producer
Michael Knox, who has worked on all five of Jason
Aldean's platinum albums at the studio, including
seven chart -topping singles and Aldean's ion re-
lease, Night Train.

In Aldean, Knox found his "rock star" for country
music. "I'm country music, I love small-town Ameri-

ca," the Georgia native says. "But if you like Journey,
Foreigner, Bad Company, if you like those sounds,
you like me."

Treasure Isle has been around a while, and so
has the gear. "The old shit sounds better than the
new shit," offers engineer Peter Coleman, himself
a veteran whose credits include such classics as Pat
Benatar's "Love Is a Battlefield" and Nick Gilder's
"Hot Child in the City." When Knox was seeking a
place to cook up the arena -rock country sound in his
head, both Coleman and Treasure Isle-where re -
verb and delay functions emanate from the studio's
sand -filled walls and its sky-high ceilings-fit the
bill. When many of country music's producers were
going full -on digital, Knox wanted something that
didn't sound like a "frying pan," he says.

Knox achieves his analog sound by tracking on
an Otari RADAR, dumping it onto 2 -inch tape for
"softening," then bringing it back through a Trident
board. "Once you bring it back, it takes a little of
that sizzle off the top," Knox explains. "The reason
we don't record off 2 -inch is you can't find tape any
more. Tape is like $300 a pop, and we use them over
and over. We did eight records last year and went
through three rolls of tape."

Treasure Isle and its "old shit" help Knox bridge
what he sees as a generation gap in contempo-
rary recording. "Our new generation is like, even
if something is bad they think they can fix it later,"
he says. "You kind of can, but it's like doctoring a
photo. Back in the day, they did the photo tight the
first time, then it was just, 'Black and white or color?'

-Ray Waddell

"I'm country music.
But if you like
Journey, Foreigner,
Bad Company, you
like me."

1. Revox 2. The hefty a unique 3. The lava

variable speed "ghostbuster" sound," lamp is also

quarter -inch is the same Coleman vintage.
two -track Telefunken says. "This place
tape recorder. mic used in "There's has lots of
The 2 -inch the consoles more tubes room to
tape "makes at Abbey in it. Pick collaborate.
for a more Road's that thing I believe in

organic Studio Three up-it's teams, and
sound," Knox in London heavy like an here we're in
says. back in the elephant." each other's

day, with space in a
aircraft -grade good way,"
aluminum Knox says.
encasing
multiple
tubes. "Ifs
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Band
On A Run

After 18 months and a false start with Rick Rubin, the Band Perry returns
with 'Pioneer,' a second album that swings for the fences

BY KEN TUCKER

Faux smoke is billowing and Beyonce music is pumping as sib-
lings Kimberly, Reid and Neil Perry, collectively known as the
Band Perry, glam it up for the camera inside a Nashville -area pho-
tography studio. Despite the fact that it's almost 5 p.m. and their
day started hours earlier in Orlando, Fla., at a private concert
and won't be done for six or more hours when their bus delivers
them to the family home in Greeneville, Tenn., the trio is upbeat.

They're eager to chat about their new album, Pioneer, which
has been i8 months in the making and is due April 2 on Repub-
lic Nashville (under the Big Machine Label Group umbrella).

That the Band Perry's new album is called Pioneer is not by
chance. "We see it as a journey," older sister Kimberly says.

"It's us going from point A to point B and every step along the
way. That journey led us to a new horizon and a new place."

0 BILLBOARD I MARCH 23, 2013 PHOTOGRAPH BY ROBBY KLEIN



The Band
Perry's Nell,
Kimberly and
Reid Perry
(from left)
photographed
in Nashville.



Not that anything Kimberly, Neil and Reid do is by chance. The siblings are de-
liberate, dedicated and determined. Neil estimates that every song on Pioneer was
written and then rewritten four times, until the Perrys were sure it was exactly right
(part of a process that had them mentored by famed songwriting perfectionist Rick
Rubin, with whom they began work on the album). And the work doesn't stop when
the songs are finished. "Literally after every single show, we watch the video of that
show like a game tape to see what we can do better," Neil says.

The Band Perry's self -titled debut album, released in April zoio and produced
by Paul Worley (Lady Antebellum, Martina McBride) and Nathan Chapman (Tay-
lor Swift), was successful on all counts. It has sold 1.5 million copies, according to
Nielsen SoundScan, and spawned the third -best-selling country digital single of all
time, "If I Die Young," which has tallied 4.5 million sold.

The "Ann of Green Gables" -inspired "If I Die Young" was a country and cross-
over hit, reaching No.1 on Billboard's Hot Country Songs and Adult Contemporary
charts. Johnny Chiang, operations manager for country KKBQ Houston, says the
Band Perry has the rare ability to straddle listeners young and old. "In other words,
they're probably the only act that can currently cross over to pop radio and still
sound 'country' for our format," Chiang says. "Most other country acts that cross
over to pop really just sound pop."

In all, the album produced two country No. is ("If I Die Young," "All Your Life"), a
top five ("You Lie") and a top 10 ("Postcard From Paris").

Along with a few headlining shows, there were major tours with the likes of Keith
Urban, Tim McGraw, Brad Paisley and Reba McEntire. Awards and nominations, in-
cluding song and single of the year at the 2011 Country Music Assn. Awards for "If I
Die Young," were heaped on the threesome.

The trio's journey-which began in Mobile, Ala., when a 15 -year -old Kimberly
was joined on the road by then 8 -year -old Neil and 10 -year -old Reid, then con-
tinued to East Tennessee, where the family settled to be closer to Nashville-was
finally paying off

It's well -documented that sophomore albums are difficult to do right for a num-
ber of reasons, the least of which is trying to match the success of the freshman
effort, but Big Machine Label Group CEO Scott Borchetta says the siblings were
up for the challenge. "They felt and expected the pressure," he says. "They com-
pletely delivered."

"They've taken it to another level in a lot of ways," Republic Nashville president
Jimmy Hamen says. "They've upped their game in songwriting, they've upped their
game in musicality, they've upped it in song selection. You've got your whole life to
write your first album and you've got 12 months to write your second one. That's a
challenge that can be very daunting."

"Even more than pressure, we felt responsibility to even have the opportunity to
record a second album," Kimberly says, "because the fans making the first record
such a success was in itself such a gift. The three of us felt the responsibility to dig as
deep as we could, and we definitely dug deep."

The trio decided that Rubin-whose varied track record runs from the Red Hot
Chili Peppers to the Dixie Chicks-would be the right man to produce Pioneer. At
least that's what the Perrys thought they had decided. "To begin the recording pro-
cess, we took a road trip out to Malibu, Calif ," Reid says, "and during that time we
wrote a lot of the music along the way, including at the Grand Canyon. We wrote the
song 'Pioneer' in Santa Fe, N.M."

They eventually made it to Malibu and met with Rubin. "Rick helped us refine the
songs," Reid says.

"We call him 'the song doctor,"' brother Neil chimes in.
"He was kind of like an editor," Reid continues. "He helped us with rhyming words,

for example. We rhymed a lot of words that he doesn't find good enough. He really
pushed us in that aspect."

"Words like 'free' and 'easy' don't rhyme," Kimberly adds. "In the South they do,
but in Malibu they don't.

"Rick also opened up our minds to the spirit behind music," she says. "He was a
teacher in that area. There were times where we walked into the control room that

he had tears in his eyes because the music so moved him."
All that said, the trio realized that the sound it had in mind wasn't what Rubin

would deliver. "Rick in his current incarnation is such a minimalist-it's what we
love about him," Kimberly says. "But we also knew that to accommodate all of the
goals that we had, the best producer was Dann Huff."

That doesn't mean the Malibu trip was a waste. "Even though you don't see Rick's
name in the credits, you'll see it in the 'thank yous' because he gave us the boost of
confidence to make Pioneer happen," Kimberly says.

The trio returned to Nashville and turned to Huff to helm the project, in part be-
cause he understood that the Perrys wanted an album that reflected their live show.
Those who work with Huff, including Rascal Flatts and Urban, are always struck by
his willingness to attend their shows so that he can better understand their live vibe
and work to capture it on record.

"He was the first producer to come see us live," Kimberly says, "and we do feel
like us live is us in our most natural element. It's what we've done since the very be-
ginning-even before we wrote songs or were doing interviews, we were doing live
shows. Dann took the elements that he saw live and put it into his recordings.

"Everything for us is a means to a live end," she adds.
Huff was the right man for the job, Republic Nashville's Harnen says. "Dann is

a great person, he's a great leader, he's a great father, and he's a great musician.
All of those things make a great producer. He brought calmness and comfort to
the project."

Big Machine's Borchetta contends that Pioneer is Huff at the top of his game. "It's
one of the best records Dann has ever made," he says. "Dann was this fantastic en-
ergy source that was able to bookend the music in an extraordinary way."

The result of Huff and the Band Perry's collaboration is an album that takes the
next logical, albeit not always predictable, step in the budding superstars' career.

First single "Better Dig Two," which reached No. ion Billboard's Country Airplay
and Hot Country Songs charts, is a dark tale of dedicated love penned by Brandy
Clark, Shane McAnally and Trevor Rosen. The song, Kimberly says, fits the album's
theme of opposing forces. "It's a vulnerable lyric, but it's over an aggressive music
bed," she says.

The album's second single, the I'm -over -your -BS anthem "Done," is rapidly
climbing Country Airplay, currently sitting at No. 31. It was written from real -life ex-
periences of Neil and Reid, along with John Davidson and Jacob Bryant. "It's not just
an angry breakup song," Kimberly says. "The three of us are people-pleasers, but at
some point you've done all that you can do to make somebody happy and then you
have to say, 'Enough!'"

The making of the album also contained opposing forces, according to Kimberly.
"Sometimes the creative process was our best friend and sometimes it was our enemy,
but all of these different moments were teachers."

She says the album is "truly a snapshot of everything that we were thinking about
and living out over the last two years."

"We always leave our hearts up onstage, and that's an element that we brought to
Pioneer," Neil says. "We left it all in the recordings. We didn't want to listen to it years
later and say, 'We could have been more convicted about this or that.' We sang each
line with conviction."

WUSY Chattanooga, Tenn., PD Gator Harrison has seen growth in the Band Per-
ry's music. "The great thing with these guys is they're comfortable with who they are
and they went in the studio not with the attitude of, 'Well, that worked. Let's keep
doing that.' But they went into their second album with, 'That was great, but we can
be better. What walls can we push down?'"

For example, "Forever Mine Nevermind," written with Paisley while on tour, has
a distinctly Queen feel, which isn't a surprise since the band is known to cover "Fat
Bottomed Girls" in its shows. "We did listen to a heck of lot of Queen when we were
making Pioneer," Kimberly says with a laugh.

"'Forever Mine Nevermind' has a 'Bohemian Rhapsody' -like quimsy," Neil says,

"Words like 'free' and 'easy'
don't rhyme. In the South
they do, but in Malibu they
don't."

-KIMBERLY PERRY
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All In The
Family
Hits and harmony are in
the blood for Band Perry
songwriters the Henningsens

Country music has a strong tradition of blood -born mu-
sical chemistry that dates all the way back to the Carter
Family and continues up to and beyond the Band Perry.

Now the Perrys are helping birth another new family
trio: the Henningsens, who comprise father Brian (bass,
guitar, vocals), son Aaron (guitar, vocals) and daughter
Clara (lead vocals, guitar).

The Henningsens hail from farm country in Illinois
and were introduced to the Perrys by producer Paul
Worley (Lady Antebellum, Martina McBride), when
he was working on the Band Perry's debut. "Paul said,
'There's another family band in town and I think you'd
really like them,- Clara Henningsen recalls. The two
families met during an acoustic performance at Band
Perry manager Bob Doyle's office.

The Perrys immediately gravitated toward two of the
Henningsens' songs, "All Your Life" and "You Lie," both
of which went on to become Band Perry hits. ("All Your
Life" spent two weeks at No.1 on Billboard's Hot Country
Songs chart and has sold 907,000, according to Nielsen
SoundScan. "You Lie" hit No. 2 and has sold 992,000.)

"We wrote the songs in a day and they've spent the
last few years making them hits," Clara says in explain-
ing her family's admiration for the Band Perry. The
feeling is mutual. "We immediately started writing, and
we have been ever since," Kimberly Perry says. "The
family thing is important. It takes away inhibition for
someone to throw out an idea. We're brutally honest
with each other."

The Henningsens and Perrys collaborated on a song
for the latter's debut, with four other tracks bearing the
Henningsen touch. The cross-pollination between the
Perrys and the Henningsens has continued. The two
families combined for six tracks on the Band Perry's
new Pioneer, including the title track. Meanwhile,
the Perrys contributed a song to the Henningsens'
forthcoming debut album. "We asked them to release it
as the first single, but they didn't listen," Kimberly says
with a laugh.

Instead the Henningsens went with their own "Amer-
ican Beautiful," which is No. 23 on Billboard's Country
Airplay tally after 13 weeks. Their Arista Nashville
album, also titled American Beautiful and produced by
Worley, is due this summer.

The Henningsens' story is every bit as engaging as
the Perrys'. Father Brian set out to be a Christian artist
in the '90s, but quickly returned to the family's farm
when his father became too ill to run it. He put his
musical aspirations aside and helped raise 10 children,
now ranging in age from 8 to 30, while tending to the
family business.

The Henningsens are a musical family, and a big one
at that, "but we're not the Von Trapps," Clara says, not-
ing that most of their singing took place at home, away
from any spotlight.

chuckling at his invention of a word. "Did I say `quimsy'?"
"It's 'Queen' and 'whimsy' combined," Kimberly explains. "We kind ofwent there

on purpose. I remember high-fiving each other as we walked out of the studio into
the control room."

Republic Nashville partnered with Target for a deluxe edition ofPioneer, which
will be available starting April 2 in Target stores, and a Target ad featuring "Done"
begins airing at the end of March. The 16 -song Target version, with a special red
cover, features four originals as bonus tracks: "Gonna Be OK," "Once Upon a Time,"

"Lucky Ones" and "Peaches and Caroline." The tracks were written and recorded by
the Perrys prior to their first album.

In addition, Pioneer should benefit from a massive media push.
The siblings will kick off release week by previewing new music to family, friends

and fans in Greeneville, Tenn., on March 3o. A free concert and signing will not only
introduce the album, but also raise awareness for Outnumber Hunger, an initiative
the trio supports. (The Band Perry will also headline Outnumber Hunger Live on
April s at the Orleans Hotel & Casino in Las Vegas as part of the Academy of Coun-
try Music's ACM Experience, a three-day music event leading up to the 48th annual
ACM Awards.)

Kimberly, Reid and Neil will also appear on ABC's "Good Morning America" and
"Dancing With the Stars," CBS' "Late Night With David Letterman," "The Ellen De-
Generes Show" and the ACM Awards telecast on April 7.

During release week, they'll participate in' AOL Sessions," a "Live on Letterman"
webcast, Clear Channel's "iHeartRadio Live," a Yahoo "RAM Country" perfor-
mance and an appearance on "GAC Origins."

The group will spend the remainder of the year as the opening act on Rascal Flatts'
Changed tour. "Our audience loves them," WUSN Chicago music director Marci
Braun says of the Band Perry. "They're still the opener on tours, but I've noticed that
butts are in seats so they don't miss TBP's performance."

In 2014, the Band Perry intends to headline its own tour, something it's already
planning. "We can't wait," Kimberly says. "We're already thinking about set lists
and stages and lighting."O

But an eventual performance at Nashville songwriter
haunt the Bluebird Cafe marked the birth of the Hen-
ningsens family trio. It was open-mic night and Clara
says the family didn't expect the reaction they received.
"People came up afterward and said how cool it was
that we sang together, that we were family and our dad
was in a band with us. We were really shocked."

Gator Harrison, PD at Clear Channel's WUSY Chat-
tanooga, Tenn., says "American Beautiful" is performing
well for the station, and while it's still early in the game,
he sees potential in the Henningsens. "They have the
lyric and the family feel to connect," he says, calling the
trio "incredibly talented."

"Family took my dad out of music, but family also
brought him back in years later," Clara says. "Ifs kind of
crazy how it all works." -KT
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THE DIGITAL MARKETPLACE

Digital
& The Latin
Market
By Leila Cobo & Glenn Peoples

Worldwide, digital
revenue grew 9% in
2012. But in Latin
America, that growth
was explosive-up
83% in Brazil and
36% in Mexico. Now
with Deezer and
Rdio already in Latin
America, Spotify
launching in April and
Muve expected to make
its move soon, the
land grab for the
Latin-American
streaming market
is on. Here's why

arely two years ago, Giovanna Prado,19, and Ana Emilia Prado,13,
routinely downloaded their music through any of Mexico's many illegal
download sites.

"Truth be told, it was free, and I saw nothing wrong with that," Giovanna admits.
Today, however, the sisters get their music legally from iTunes Mexico, download-

ing an average of 20 tracks per month-English and Spanish pop and EDM-and
spending about $23 in the process.

"I'm a dance teacher now, and I have to have my music," Giovanna says. "But it's all
in iTunes now, and I don't have to carry CDs around anymore."

That iTunes is affordable and practical may seem less than revelatory in the United States. But in Mexico and
throughout Latin America, it's the beginning of a revolution. The region reported music revenue of $493 million
in 2011-up 9% from the year before and far outpacing the 3% world drop-and is once again poised to be the
fastest -growing region of 2012. The positive performance can be attributed to an explosion of growth in digital
revenue, with a large portion of that coming from iTunes, which opened up shop in most of Latin America in late
2011. Now, streaming is a new frontier. The region's two top telecoms-America Mobil and Telefonica-already
offer streaming services, of which Telefonica in Brazil has been the most successful.

But that growth is expected to accelerate this year. As services arriving from abroad vie for market share, it will be the
digital equivalent of a land grab. Deezer and Rdio have both been in the market since last fall, Spotifywill launch in Mexico

in mid -April, and Muve is expected to enter Latin America soon.
"ITunes has been an important revenue generator, but the truth is all digital services grew last year," says Alejandro

Duque, VP of digital and business development at Universal Music Latin America. "Even ringback tones grew. Rev-
enue from YouTube and Vevo grew."

That's part of an industry -wide trend. According to IFPI's recently published Digital Music Report, global
recorded -music revenue grew by 0.3% in 2012, and digital revenue led the way with a 9% boost.

But Latin America is expected to outpace that growth. Brazil-the leading Latin music market and the eighth -
largest worldwide market for recorded music in 2011, according to IFPI-saw an 83% growth in its digital market
revenue, which is more or less evenly divided among Internet downloads, mobile downloads, streaming subscrip-
tion services and ad -supported video streaming.

In Mexico, Latin America's second-largest market, the overall industry had an 8.4% revenue increase in 2012 over
2011, while digital revenue grew by 35.5%, with 46% of that revenue coming from single track sales.

And in Argentina-which together with Brazil and Mexico make up 8o% of all music revenue in the region-the
digital growth was 57%, while physical album sales also went up, by 11%.

Those numbers are only the tip of the iceberg. As Internet penetration grows and the cost of devices drops, con-
sumers are switching to smartphones, a changeover made even easier by the availability of mobile prepaid plans. All
this is expected to drive explosive digital and mobile growth in Latin America, and companies are accelerating their
entry into the region to be prepared for that explosion.

"Mexico hasn't detonated yet, but we're on our way and we know it's going to happen," says Gilda Go
mona, director of Amprofon, Mexico's association of record producers, noting that the number of high -s
net subscribers in Mexico rose from 32 million in 2011 to 44 million in 2012.

Similarly, in Brazil the number of users went from 67 million in 2008 to 88 million in 2012, accordin
World Stats.

"Not having a presence in a market like Brazil is a waste," adds Paulo Rosa, president of Brazil's as
record producers (ABPD). "Not only is it the biggest market in Latin America, it's also a market where low -1
segments are starting to consume and want to consume music via their computers or their phones, whether or not
they're smartphones. There's a huge contingent of people that are coming into the market who didn't participate like
they do today."

IN 2012, BRAZIL SAW

GROWTH IN
DIGITAL MARKET
REVENUE
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Long Time
Coming
The growth of digital music revenue in Latin Amer-
ica has been a source of discussion and frustration
for years, particularly in the early 20005, when
music sales plummeted in the region without any
major legal digital alternatives to offset the drop.
While many local music services opened up shop,
few of them took off in a significant fashion, ham-
pered by rights and publishing issues as well as the
lack of broadband access. Instead, up until 2010 and
2011, Latin America's digital market was dominated
by mobile sales-including preloaded cellphones-
mainly because there weren't any viable, easy legal
options to purchase music online.

That changed with the arrival of iTunes in Mexico
in the fall of 2009 and its subsequent launch in all of
Latin America by December 2011.

In Mexico, the results were immediate. In 2010,
there were nearly 13 million tracks sold online, ac-
cording to Amprofon-a 116.3% increase over 2009-
with most of those numbers coming from iTunes. In
2011, that number leapt to 135 million tracks and is

expected to soar even higher when final numbers
are tabulated for 2012.

In Brazil, the impact of iTunes, which made up
the majority of online sales, was only felt last year,
with the download market growing by 909%. Al-
though the exact number of downloaded tracks
wasn't available, the total income generated by the
sale of individual songs was 23.7 million reals ($12
million). That amount, Rosa says, "is almost the
same as the income generated by the sale of com-
plete albums on the Internet."

Beyond iTunes' arrival, Duque says, the increase
in smartphone penetration, and with it, mobile data
plans, were a key ingredient for a population that is
very tied to its mobile devices and accesses the In-
ternet primarily through their phones.

"We'll have to see how the consuming habits of
subscribers evolve, but in my opinion, they will be
very tied to the mobile market," he says.

Ironically, Brazil experienced increases in all of
its digital revenue streams last year except for sub-
scription services, which fell by 18.6%. Still, Rosa
says, "with the new international services in place,
this shortfall will be recouped and the music stream-
ing market supported by subscription is expected to
grow substantially."

SALES OF

DIGITAL
TRACKS IN

MEXICO

2009
>6 MILLION

2010

<13 MILLION

2011

135 MILLION

The Land
Of Opportunity
Music companies see Brazil as a land of opportunity. The country takes great
pride in its rich musical heritage, which runs the gambit from bossa nova pio-
neer Jac, Gilberto to worldwide metal favorite Sepultura. With a population of
197 million, Brazil was the eighth -largest recorded -music market in 2011, ac-
cording to IFPI.

That ranking is all the more impressive given Brazil's reputation for piracy.
The country has been a mainstay of the International Intellectual Property
Alliance's Special 301 Report of most problematic countries for copyright vio-
lations, although it was upgraded to "watch list" from "priority watch list" in
2006. The 2012 report describes "offshore pirate repositories," peer -to -peer
connections and Internet service providers "who look the other way as their
facilities are systematically utilized for infringement."

Despite the handicaps, Brazil's digital growth highlights a market that is ripe
for the picking, particularly when it comes to music subscriptions and mobile
phone downloads, which had a 91.8% rise in revenue from 2011 to 2012, accord-
ing to ABPD.

In addition, subscription services are now being sold to smartphone users and
through local mobile carriers. They're convenient because smartphones don't
require a broadband connection at home-residential fixed -line penetration is
only 22% in Brazil, according to a 2012 Groupe Speciale Mobile Assn. report. Bill-
ing is simplified through integration with a mobile carrier. And, according to the
GSMA report, smartphone sales will rise from 12.6 million units in 2012 to 33 mil-
lion in 2017.

The first international subscription service to enter Brazil was Rdio last No-
vember. The country was a sensible first entry point in South America, CEO
Drew Lamer says. The company already had connections to Brazil through its
investor group and through Skype; Rdio co-founders Niklas Zennstrom and
Janus Friis founded Skype prior to launching Rdio and brought over many of
the same executives.

Rdio partnered with mobile carrier Oi, the largest telecommunications com-
pany in Brazil and one of the largest in Latin America.

The Oi partnership gives Rdio an in-store marketing presence in brick -and -
mortar Oi stores in the country, plus the ability to market the service with pro-
motions and vouchers for extended periods of free listening time and other
offers that entice people to use the service. And, perhaps most important, the
monthly subscription fee is included in a customer's Oi bill. "But the goal is
ultimately to do a hard bundle, and we're working on that," Lamer says.

Offering a "hard bundle" would effectively open up the market. A bundle that
merges the costs of the music and mobile services would allow Rdio to address
the majority of the Brazilian market that uses prepaid plans for mobile service
and doesn't have a credit card.

"A $10, all -you -can -eat equivalent in Brazil may be something somebody doesn't
want to pay for, but that doesn't mean they won't pay for something that's a frac-
tion of that but is a circumscribed amount of content," Lamer says. He offers the
example of a less expensive service that functions like the normal service but has a
limited catalog to correspond with its lower price. "There are different ways to slice
it. For emerging markets that's something we need to look at and we are looking at."

MUSIC VIDEOS

27.4%

STREAMS

25.3%

BRAZIL

OTHER
CONTENT3%

SUBSCRIPTIONS

4%

TRACKS

21.3%

MOBILE
CONTENT

26%

MOBILE
CONTENT

8°/O

MUSIC
VIDEOS

3%

MARCH 23, 2013 I WWW.BILLBOARD.BIZ 0



KEY
POINTS

DIGITAL EXPLOSION
Brazil, Mexico and Argentina make up
80% of the Latin-American market. All
had substantial digital revenue growth
in 2012.

BUNDLING IS KEY
With 80% of mobile users in Latin
America relying on prepaid plans,
bundling reaches consumers who don't
have a credit card.

THE RACE IS ON
Deezer picked up 100,000 new users
in its first week in Brazil, breaking the
company's previous uptake records. The
time to enter this market is now.

GLOBAL MUSIC OPPORTUNITIES
There were only two Mexican acts among
Mexico's digital top 10 best-selling tracks
in 2012. The rest were global, including
Adele and Maroon 5. Growth in these
markets will affect global acts.
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An on -demand music subscription service can offer only what its label part-
ners allow. Lamer says Rdio is having those discussions and that labels are open
to creative solutions that address needs of individual markets. "This is stuff
they'll be amenable to-I know they will be because we're having discussions
about it. It's a learning process for everybody. Everyone's trying different things,
seeing what works, and the labels are certainly flexible about trying new models
and trying new offerings."

In Brazil, Rdio users get a free unlimited trial for 14 days and no -cost, ad -
free Web access for up to six months. Paid versions cost 8.99 reals ($4.58) per
month for Web and 14.90 reals ($7.59) per month for Web and mobile access.
Monthly family plans cost 22.90 reals ($11.67) for two people and 29.90 reals
($15.24) for three.

Rdio doesn't disclose its number of subscribers in Brazil, but Lamer says the
country is Rdio's third -largest market in absolute users and its fastest -growing
one in terms of momentum. Part of Rdio's ability to find new users in Brazil has
come through social media. Lamer says Rdio users in Brazil are four times as
likely as users in other countries to come to the service through Facebook. More
momentum could be on the way: Just last week Rdio launched a free version of
its Web -based service in the country, a strategy that has helped the premium
service in other markets.

Deezer is taking a path similar to Rdio's. The company launched in all of Latin
America last fall-becoming the first subscription service to cover the entire re-
gion (and it still is). Venezuela and Brazil, where Deezer's Latin operations are
headquartered, came in last, opening Jan. 18.

Deezer's Mathieu Le Roux, the CEO who oversees the entire Latin region,
says that in Brazil, the service launched with a free six-month trial and had
ioo,000 new users by the first week, breaking all previous Deezer records in
any new country.

Le Roux attributes those numbers in part to Deezer's connection with Face -
book. According to Socialbakers, a provider of social media analytics, Brazil has
the second -highest number of Facebook users in the world -66.5 million-after
the United States. (Mexico is No. 5 with 40 million.) "And a Brazilian will share
three times more per day than an American. So we're talking about a very social
country," he adds.

Deezer currently doesn't operate with a mobile provider in Brazil, but it's in
conversations to do so. However, the company has partnered with mobile pro-
vider Tigo-which has operations in Latin America, Southeast Asia and Africa-
in seven other Latin-American countries, including Colombia, where it allows
users to download music as part of their phone plan.

Perhaps as important, in an effort to really target users in each country, Deezer
has an editorial staff of io people who specialize in different regions and who are
working daily with labels on offerings and promotions that are available both to
mobile users and on Deezer's stand-alone website.

But the focus is mobile. "We intend to have telco deals in every country that
we can," Le Roux says. "We want to provide music for everyone. And telcos can
reach 9o% of the population."

Deezer's musical offering comes for smartphones and through offers designed
for people who already have plans with Tigo. However, Le Roux says, "80% of
mobile users [in Latin America] use prepaid mobiles. So the big chunk of the
population we need to address is the prepaid consumer."

IN 2012, ARGENTINA SAW

41 6%

... WHILE DIGITAL REVENUE GREW
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A Working
Model
The fact that Muve Music and its U.S. carrier, Cricket, are target-
ing prepaid consumers made it a hit with U.S. Hispanics. In the
States, one-third of Cricket's customers are Hispanic, and that de-
mographic defined the service, Muve senior VP Jeffrey Toig says.

"From the very beginning, the idea for Muve was how to build an
amazing digital music service and experience for this segment, a
large component of which is Hispanic ... It had to be built for the
mobile phone because for many of the customers Cricket serves,
the phone-not the computer-is the center of their lives."

According to Toig, 13%-zo% of all music that's listened to on
Muve in the United States is Latin, a huge percentage compared
with any other digital or mobile service in the country. The success
lies in targeting a Latin consumer who quite often doesn't have a
credit card, or a computer, or a smartphone, and who prepays for
mobile phone usage.

That's also the case in Latin America, Universal's Duque says,
where the market is predominantly mobile and prepaid, and where
credit card penetration isn't as high.

"You have to take that into consideration to have mass consump-
tion," Duque says.

Sources say Muve plans to enter Latin America soon, as does
Spotify, which is slated to launch in Mexico in mid -April.

The new kid on the block right
now is Sony. The company made its t...onsu mersfirst foray into Latin America when it
launched Music Unlimited in Mex-
ico, the service's 18th market, on
March 6. The on -demand subscrip-
tion service first launched in Europe
in late 2010 and is the only subscrip-
tion service available in Japan. Users
can access their music collections
on Android and iOS devices as well
as Sony hardware like PlayStation
3 gaming consoles, Blu-ray players
and Bravia-connected TV sets.

Sony tailored Music Unlimited for the Mexican market by adding
four channels: Mexicana, reggaet6n, rock and pop. "Localization is
key for any of the [product launches] we do around the world," Sony
Entertainment Network executive VP/COO Shawn Layden says.

Pricing and payment aren't fit to the local market, however. Pric-
ing for Mexico is slightly less than in the United States and is in dol-

DIGITAL
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2012

28.4%
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lars: $4.49 for its access level and $8.99 for premium
versus U.S. pricing of $4.99 access and $9.99 pre-
mium. In addition, customers must pay with an inter-
national credit card, as is still the case with iTunes in
several Latin markets.

These restrictions, however, should ease in time,
as the market matures and grows.

"I can't tell you that the digital market has saved us,
but that we've worked to get to this place," says Uni-
versal Music Latin Entertainment president Victor
Gonzalez, who's seen iTunes sales in Mexico grow
by more than 8o% year to year since its launch. "It's
a great result, but it's taken a lot of work to get to
this point."

The most important factor, he says, is that "we
have consumers who are changing their music -
consuming habits. There's a generation that un-
derstands it can purchase with a prepaid card, it
can download music legally, and that's great news
for a country like Mexico that's growing at a fast
clip. It gives us hope for other services-be it sub-
scription services or ad revenue -supported servic-
es-who will see the potential and launch here and
have results."

"We're very excited about the streaming services
because we've seen how they work, mainly in Eu-
rope, and we feel there's tremendous potential,"

are changing their
habits. There's a generation that
understands it can purchase with a
prepaid card, it can download music
legally, and that's great news."

-Victor Gonzalez, Universal Music Latin Entertainment

Universal
Music
Group has
teamed with
Samsung
to launch a
Pan-African
mobile
music
service titled
the Kleek.
The free
to access
service will
initially be
rolled out in
five African
markets,
with
Samsung as
the exclusive
smartphone
partner for
a two-year
period.

says Gabriela Martinez, senior VP of marketing at
Warner Music Latin America. "We're going to do
everything we can to make them a success, and
seeing such important players enter the market is a
super -positive symptom that indicates we're on the
right path." 0

2012

35%

MEXICO

WHERE THE
GROWTH IS
The potential in
smartphone,
Internet penetration
The penetration of smartphones in Latin
America, where consumers rely heavily on
their mobile devices, has been a key driver in
the region's growth in digital music revenue.
At the same time, the prospects of growth in
both smartphone and Internet usage point
to explosive growth in the region in the next
couple of years.

According to Credit Suisse figures pub-
lished by Internet statistics company Statista,
smartphone penetration in Latin America was
1% in 2007 and had grown to 7% in 2011 and
11% in 2012, with a projection of 21% by 2015.

That may not sound like much, but con-
sider this: According to Google's Our Mobile
Planet, the data and analysis tool that pro-
vides access to data and research on smart -
phone usage, smartphone penetration in Ar-
gentina in 2012 was 24%. In Mexico it was
20%, and in Brazil 14%.

But Brazil is a country with 194 million people,
and that 14% penetration is equivalent to 27 mil-
lion smartphone users, more than the number
in Germany or France. Mexico's penetration was
equivalent to 23 million smartphone users. In
fact, Brazil and Mexico both have more smart -
phone users than Australia has people.

When it comes to Internet usage, the pos-
sibilities are even bigger.

According to Internet World Stats, Internet
penetration in Brazil stands at only 42.2%, but
that translates to 81.8 million users. Mexico's
penetration rate is 36.5%, equivalent to 42
million users.

Only Argentina, the sole Latin country to
be among the top 50 in Internet penetration
in world, is close to fulfilling its potential.
There, Internet penetration is 67% with 28
million users. -LC

GLOBAL
HITS
What sells in the digital
Latin market?
Local repertoire tends to dominate lo-
cal markets. But when it comes to digi-
tal downloads, global hits also may hold
more sway. In Mexico, only two Mexican
acts-Reik and Jesse & Joy-had tracks
ranked among the top 10 digital downloads
of 2012. Otherwise, the listing was popu-
lated by international acts including PSY,
Adele and Maroon 5, although two tracks
were Latin -tinged: Michel Telo's "Ai Se Eu
Te Pego" (whose appeal is pegged to its
soccer connection) and Jennifer Lopez's
"Dance Again" featuring Pitbull.

Argentina, instead, was dominated by
Latin repertoire-eight out of 10 tracks-
albeit there wasn't a single Argentine
artist in the mix. The list was topped by
Ricardo Arjona-hugely popular in Argen-
tina-with "Fuiste Tu"; at No. 2 was Tele).
Also on Argentina's list were PSY, Adele
and Jesse & Joy. -LC
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Stepping

BACK
Into The

(MO
After a five-year
hiatus, new mom
Dido embraces a
new optimism on
her fourth album,
'Girl Who Got
Away'

BY DUDLEY
SAUNDERS

The 4 o'clock sun is slanting outside West Hollywood's London Hotel, but inside, Dido's
mind is on another day in another place. "I remember I was walking. I was quite a ways
away from home, and I thought, 'When you're loved at home and you're away on your own,
it feels like freedom. It feels like you can do anything.' It's the most amazing feeling." She
takes a breath and hesitates slightly. "If there's no one at home loving you ... it just feels

lonely. And I know it's the most obvious thing in the world, but that's what sparked off that song."
That song is "No Freedom," the first single off Girl Who Got Away, her first album in five years,

and what RCA VP Nick Pirovano calls "a return to form" for the artist. An up-to-date evolution of
the sound that made her a pop juggernaut in the late '9os, it's an evocatively produced album of
beats and emotionally complex lyrics and that voice-a cooler variant of Sarah McLachlan's that
somehow summons up harshness as easily as love and joy.

"When all these amazing things were happening in my career," Dido continues, "I'd be doing
these incredible shows, and I'd get such a sense of, 'But who's sharing this with me?' The memory
is gone if it's only with you. But if you're sharing it with somebody, the memory is kept alive forever.
And that was a huge realization for me, because I'd drifted for such a long time."

With a new husband and a new baby, Dido has made an almost 18o -degree turn from her last
album, 2008's downbeat, loss -infused Safe Trip Home. Recorded in the wake of her father's death,
the album hit No.13 on the Billboard zoo. "You can't help your world coming into your music," she
reflects. "That was a much darker time in my life. On this new album, even though it has moments
of darkness and heartbreak, it just has this underlying optimism."

Although a notoriously private, ruminative lyric writer, she's become unusually open to collabo-
ration outside her circle, most notably on the new album's "Let Us Move On," featuring hip -hop
artist Kendrick Lamar. "When you collaborate with someone, the world expands," she says. "Ken-
drick had obviously really listened to the song, and then he told a story in the middle of it that just
brought a whole new meaning to the song. That's the fun for me with collaboration: It brings some-
thing back to the song that you hadn't put in there."

It can also attract new audiences. "We premiered it on NPR," Pirovano says, "and the purpose
of doing that was, first, to reinvigorate her core base, but also to reach a younger element that has
begun using NPR for music discovery. A lot of younger artists are breaking now through NPR. And
by releasing a collaboration with an artist like Kendrick-who's unbelievably current-that helped
introduce her to a whole new generation." While social media lit up in Dido's existing fan base, he
notes that the early look "immediately got picked up on all the blogs and went to No. 4 on Hype
Machine-and Hype Machine is not something you would associate with an older audience."

Not that The Girl Who Got Away is exactly breaking the mold in an attempt to cash in with a
younger demographic. Rather, the richly layered album strikes a familiar balance of comforting
melodies, acoustic strums and gentle beats from a process she's honed during her career, collabo-
rating with her brother Rollo Armstrong, her longtime producer.

- -14,-,111114,
111 .41
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"Rollo likes to load things up and I like taking things
out-that's how we worked," Dido says. "I'd go to the
bathroom and I'd come back and he's filled the track
up. Then he goes to the bathroom and I've taken every-
thing back out. And there's this to-ing and fro-ing and
somewhere in the middle you get the simplest form
with enough in there that, on repeat listens, you start
hearing more and more stuff.

"I've always been into the conflict and contradiction
of things. Like 'End of Night': It's a pretty pointed song
disguised as a big happy pop song, and it's actually a
direct hit on someone who really pissed me off."

"The things that excite me are things rubbing against
each other-not quite black or white," she says. "I see

the world like that."
Apparently, so do her fans. In preparation for Dido's

relaunch into a radically altered music industry, her
manager Craig Logan says, "We completed extensive
market research. And it turns out her lyrics really mat-
ter to her fans. They brought it up over and over again.
They respond strongly to the way she mixes light and
dark." More unexpectedly, he says, they discovered
that "her audience is a lot more male than we thought."

This may be attributable to the fact that, however
emotional her songs may get, she conveys feelings
without any of the dramatics of female -skewing artists
like Tori Amos. There's a coolness and reserve that has
made her meld well with male hip -hop acts long before

Dido
photographed
in Los Angeles.

Team DIDO

ARTIST Dido

ALBUM Girl Who Got Away

LABEL RCA

RELEASE DATE March 26

MANAGEMENT Craig Logan, Logan Media

Entertainment

PRODUCERS Dido, Rollo, Rick Nowels, Greg

Kurstin, John P*Nut Harrison

A&R Peter Edge, RCA

PUBLISHER Warner/Chappell

BOOKING Marty Diamond, Paradigm

UPCOMING TV "Live With Kelly & Michael" (March

26), "Late Night With Jimmy Fallon" (March 27)

ATTORNEY Anthony Jayes, Anthony Jayes LLP

PUBLICITY Sarah Weinstein Dennison, RCA

SITES DidoMusic.com, Facebook.com/dido,

I nstagram (didoofficial)

TWEETS @didoofficial

Eminem sampled her for his chart -topping "Stan." And
that reserve extends to the press, where she shies away
from intimate revelation to an almost comical degree:
For instance, in a zon article about the birth of her child,
the Daily Mail could only say that it was "believed" she
had married the previous year.

Yet that reticence doesn't extend to her fans. "People
used to joke that I'd do endless interviews and not reveal
that much, and then I'd get up onstage that night and tell
everyone in the audience some deeply personal story
about where a song came from," Dido says with a laugh.

"I remember the odd journalist commenting on that:
`Why do I have to come to the show to get the real story?'

"When I started out, we'd set up a table after shows
and I'd sign CDs for hours and chat with everyone. I
remember someone saying, 'You hand -sold your first
million albums.' But I always loved that. [The fans]
always surprised me with amazing stories about what
the songs are about for them."

And that, she says, is why this private artist has taken
to social media with unexpected glee. "I love having
this instant access to fans. It's different, but I love feel-
ing that connection with them again."

Whether it's among her fans, with collaborators
or just in the broader community of dance and elec-
tronica artists, there's something about being part of
a group that Dido now finds appealing. She refers to a
line in the new song "Sitting on the Roof of the World":

"I don't want to be different/I just want to fit in," adding,
"That pretty much sums up me and my life. I was always
a little bit of a freak as a kid, and then when everything
exploded with my music . . . I mean, it's brilliant, it's
the best feeling in the world. But it's so unusual, so ex-
ceptional what happened to me, you can still get that
slightly squirmy feeling in your stomach: 'Oh, I feel
a bit of a freak.' I never just felt like I really belonged
in something. But having a kid, everything just sort of
makes sense now. I feel like more a part of the world."

But will she like being "part of the world" when jug-
gling her son with life on the road? "Oh," Dido says with
a smile, "he'll be playing cymbals in the background."O
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TRUE HEART
UNSTOPPABLE AT
60, CHAKA KHAN

CELEBRATES FOUR
DECADES OF SUCCESS

AND EMOTIONAL
IMPACT

BY GAIL MITCHELL

Staying power. Artists either have it or they don't.
After Chaka Khan defiantly belted her way to a
hit-and a Grammy Award-on the Stevie Won-
der -penned Rufus funk ditty "Tell Me Something
Good," there was no question as to which cat-
egory she would claim.

That R&B/pop success in 1974 was just the appetizer. The
singer/songwriter has since become a living legend. "You Got
the Love," "Sweet Love," "Ain't Nobody," "I'm Every Woman" and
"I Feel for You" are just a few of the delectable classics she dished
up as frontwoman for Rufus and as a solo artist.

Along the way, she has collaborated with a who's who of great
talents-from Wonder, Ray Charles, Miles Davis, Quincy Jones
and Dizzy Gillespie to Arif Mardin, Jimmy Jam & Terry Lewis,
Prince, George Benson, Ashford & Simpson, David Foster and
the London Symphony Orchestra.

She has also racked up a host of awards and accolades, includ-
ing 10 Grammys, a star on the Hollywood Walk of Fame, BET's
Lifetime Achievement Award and, earlier this year, the 2013
Trumpet Legend Award. A tribute/benefit concert takes place
April 19 at Washington, D.C.'s Howard Theatre and a street -nam-
ing in her honor in Chicago's Hyde Park on July 27.

More importantly, however, Khan helped set the bar for raw yet
sensuous vocal power and versatility. Equally at home singing
jazz, rock or gospel, among other genres, she has influenced-
and continues to inspire-talented female singers ranging from
Whitney Houston, Mary J. Blige and Brandy to Erykah Badu, Fan-
tasia and Ledisi.

[Khan also is the first artist featured in a Billboard adver-
tisement enhanced with "augmented reality," a technology
that brings multimedia elements to a print ad. Those elements
of Khan's cover wrap ad are due to be available to any reader
who scans the ad using the Printergize app. "Chaka has always
been an innovator as an artist," says Chaka Khan Management's
Tammy McCrary, who's also Khan's sister. "In today's market, it is
just as important to be innovative technologically. This is why we
chose to partner with Printergize."]

Born Yvette Marie Stevens on March 23, 1953, Khan was
the eldest of five siblings raised in Chicago. Forming vocal
group the Crystalettes (which became Shades of Black) with
her sister Bonnie and two school friends, she later adopted
the fitting moniker Chaka-"woman of fire"-given to her by a
Yoruba priest.

Married to musician Hassan Khan at 17, Khan sang with such
groups as the Babysitters and Lock & Chain before friend and
singer Paulette McWilliams recommended she take McWilliams
lead singer role with Ask Rufus in 1972. Changing its name to
just Rufus, the multiracial sextet signed with ABC and clicked
in 1974 with "Tell Me Something Good," which hit No. 3 on both
Billboard's pop and R&B charts.

A spate of No. 1 and RIAA-certified gold and platinum albums
followed into the late '70s, including Rags to Rufus, Rufus Featuring

Chaka Khan's
career has been
motivated by
"communicating
from one heart
to another"

Chaka Khan, Ask Rufus, Street Player and Masterjam.
While still with Rufus, Khan stepped out on her

own in 1978 and right into a No. 1 R&B hit, the
signature "I'm Every Woman." More hits ensued-
"What Cha' Gonna Do for Me," "I Feel for You,"
"Through the Fire" and, most recently, "Angel"-as
did a longtime battle with drugs and alcohol.

Now in her eighth year of sobriety, Khan has been
paying it forward through her Chaka Khan Founda-
tion for which she received the McDonald's Corp.'s
365 Black Award last year. In between, she's done
theater in London ("Mama, I Want to Sing") and

Broadway (Sofia in "The Color Purple") and penned
the 2003 autobiography "Chakal Th rough the Fire."

Now celebrating her 40th anniversary in music-
plus her milestone 60th birthday on March 23-
Khan isn't ready to kick back yet.

The singer/songwriter/entrepreneur/philanthro-
pist is ramping up the 100 Days of Chaka Khan
campaign, counting down to the July 2 release of
a new album, The iKhan Project: Alive!, which in-
cludes her recently released single "It's Not Over."
Plans call for the album to be sold through Wal mart,
Best Buy and other major retailers as well as on -
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line. A label and distributor haven't yet been an-
nounced. The album, as well as additional projects
and a summer world tour, are part of a yearlong
celebration. Also on tap are two signature product
lines: Chakalates gourmet candy and Khana Sutra
candles and fragrances (see story, page 42).

In the following interview, a frank and irreverent
Khan takes a look back-and moves forward-on a
career she says was motivated by a simple prem-
ise: "communicating from one heart to another."

What inspired 100 Days of Chaka Khan? It popped
up toward the end of last year. My sister Tammy was
looking at everything I'd done during my career and
she said, "My God, you've been in the business for
40 years." And I'm like, "Oh hell, really?" [laughs]

But we decided to tie that in with several new
projects. The 100 days stems from the synchron-
icity of my 60th birthday and the 40th anniver-
sary of my very first album release with Rufus on
July 1,1973.

Those 100 days are the countdown to my next
album. In between we'll be putting out two more
singles and presenting a virtual diary of my life,
including various events celebrating my birthday
and career anniversary. All of that can be accessed
exclusively through a new app downloadable to my
website, ChakaKhan.com.

But music is just one element of what will be a
yearlong iKhan Project celebration through 2014.
In addition to releasing records in various genres, I
am relaunching my website; reintroducing a gour-
met chocolate line, Chakalates, and Khana Sutra
candles and fragrances; and updating my memoir
for reissue next year.

@ChakaKhan
Had a blast in the
studio with @
RobertGlasper
and @DonWas
working on my
hew jazz offering
rriKhanitazz!

@ChakaKhan
Looking 2 take @
chakalates retail!
http://www.can-
dyindustry cam/
articles/85586-
chaka-khan-
re-launches-
her-chocolates-
looks-for-new-
partner

@IAMANITA-
BAKER
Chaka Khan - It's
Not Over http://
shases/YThcrn
via @sharethis
@ChakaKhan =
ICON

@ChakaKhan
Reading ALL
these tweets/
memories about
what my songs
mean to some of
you. So touched
and truly blessed
#1110

Your single "It's Not Over" was released
digitally on Feb. 14. How did your collabora-
tion with Lecrae come about? This whole
yearlong project is about healing, about a lot
of new things coming to fruition. The world is
also going through changes, but for me it's not
a doomsday, end of the world -type of thing. I

wanted to relay those messages. I got together
with producer Neff u [aka Theron Feemster] and
did some tracks. He and I, as well as my brother
Mark Stevens, wrote words to one track, which
turned out to be "It's Not Over." And we're think-
ing, "Who can we get to rap on it in an uplifting
way?" That's when my kids and grandkids told
me about [Christian rapper] Lecrae.

I have my own spot at Henson Studios in Hol-
lywood, Charlie Chaplin's old studios. What's been
happening has been pretty magical, grace in ac-
tion. Both Lecrae and Robert Glasper, whom I'm
also working with, won Grammys this year. I must
be going in the right direction.

So, "Over" and the two forthcoming singles will
appear on your new album? Yes. It's an anniver-
sary album called The iKhan Project: Alive! We're
recording it live in the studio, featuring new songs
and reinterpretations of some of my classic songs.
It will be released on July 2 and accompanied by
an exclusive film chronicling the sessions. "It's Not
Over" will be a bonus track.

Stevie
Wonder and
Chaka Khan
perform Rufus'
breakthrough
hit"Tell Me
Something
Good" (written
by Wonder)
during VH1's
"Divas Duets"
in 2003.

C
herever you are

in this Universe,
always know

I love you
a d I'm praying
SI for you! 
hrough the fire:..

that's why you are
ure gold!! 4Milik-

- amp

Your Sista
in Soul and Spirit,

Betty Wright
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HAPPY 60TH BIRTHDAY

CHAKA KHAN
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What's Good

CONGRATULATIONS TO OUR

SOUL TRAIN LEGEND ON 40 YEARS IN THE MUSIC BUSINESS.

WE WISH YOU GREAT SUCCESS ON YOUR

UPCOMING PROJECTS.

centrictv.com
© 2013 BLACK ENTERTAINMENT TELEVISION LLC. ALL RIGHTS RESERVED



CHAKA ON FIRE
Love you and your love of music!

Your passion has changed the game.

Touring with you changed me. Seeing you hold your speakers
like babies in your arms singing every Anthony Jackson bass line

touched me deeply.

I also love the forward you wrote in our Whitney Houston Tribute book.

The voice the music the inspiration.

Whitney wanted to sing her best for you on I'm Every Woman!

CHAKA KAHN! CHAKA KAHN!

Stevie Wonder Adores you as well and gave you his best songs!

You are One of the Best of All time and we All love you!

GAME CHANGER FOREVER!

ROCK SOUL QUEEN GODDESS!

CHICAGO!

Range out of this World!

Heart and Soul to show us All the New Way!

You deserve All the love cause you Got the love!

Your Narada
Narada Michael Warren

A
JESS S. MORGAN & COMPANY, INC. Iry

BUSINESS MANAGEMENT &
INVESTMENT ADVISORY SERVICES

CONGRATULATES
OUR CLIENT

CELEBRATES

THE YEAR OF
CHAKA KHAN

WWW.JSMCO.COM

Any hints as to who else you're
working with, such as other fea-
tured guests and/or the classics
you're revisiting? I really want to
keep that under wraps for a while.
Let's just say it's going to be mind -
boggling. A lot of the people I'm
working with will be iconic artists.

And you're simultaneously working
on a jazz album produced by Glasp-
er? We've put down a couple of cuts
already here in L.A. He's a great artist
and a lot of fun.

Going back to The iKhan Project:
Alive!, that's an interesting title.
That's the big thing: I'm still alive
when so many of us have gone. I

mean, every month it seems like I'm
hearing someone is gone. When I

was diagnosed with high blood pres-
sure and Type 2 diabetes, I said, "OK,
that's it." That could have easily taken
me out along with a lot of other things
I was doing. There's really no honest
physical reason why I should be here
except by the grace of God.

You've got to know that when the
universe slaps you in the face and
says, "Get up," you've got to get busy.
A lot of people don't know how to
read those signs. I was able to read
the writing on the wall for some rea-
son. I said, "I'm not going out like
this." I lost 75 pounds and am also
celebrating eight years of sobriety.
It's a constant, everyday battle just to
stay on the right path. But that's what
I'm doing: physically, emotionally,
spiritually, I'm trying to stay balanced
and living in the moment.

To what do you attribute your ca-
reer longevity? Staying true to my-
self musically. I trust my instincts.
As a singer and musician, I don't
second-guess. If I fall in love with
something musically, I follow my
heart. You have to go with it and not
be afraid. You can't be in it for the
money, but you have to put in the
work, because nothing comes from

nothing. And your motivation has to
be in the right place: communicating
from one heart to another.

The upcoming Howard Theatre
gala and other recent accolades-
what do those mean to you? It's
love, you know. I used to run from that
kind of stuff. You would never see me
sitting in an audience at anything.
But patience started kicking in, and
I became a little more open to being
loved back. It's a good thing.

Another 2013 element of your
iKhan Project rollout is the inter-
national I'm Every Woman tour.
What details can you share? It's my
version of the Lilith Fair for the 21st
century. Happening this summer, it
will be a multicultural lineup of es-
tablished and new female artists that
will be announced during the 100
Days campaign. I really want to make
it a celebration of our mothers, chil-
dren, sisters, aunts; everybody who
does music.

With the bottom line being a lineup
of female artists possessing real,
not Auto -Tuned, voices? Please,

come on, girl! We're going to make
this as close to earth as possible.

Giving back remains a central focus
for you. A portion of the tour pro-
ceeds will also be donated to the
Chaka Khan Foundation, right? Yes.
I started the foundation in 1999. Its
first focus-raising public awareness
about autism, particularly in commu-
nities of color-was inspired by my
nephew. We've since expanded into
three additional initiatives.

One of those is the Chaka Be-
lieves Educational Initiative. It began
as a pilot program in South Central
L.A., taking a group of fifth through
eighth graders to [the University of
Southern California] to be tutored
and mentored by students there.
We're taking these kids out of the
situations they're living in-drugs,

Chaka
Khan (left)
with Luther
Vandross
and Gladys
Knight at
the Clive
Davis Pre -
Grammy
Party in
2001.
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We Warmly Congratulate Our Client

CHAKA <I IA
And Celebrate Her Extraordinary
Achievements in Music



From George Duke Enterprises

"Congratulations,you 00
girl!"

- George Duke

citaka-
AIN'T NOBODY

EVER EVER EVAH
GONNA DO IT LIKE YOU!

CONGRATS ON 40 YEARS OF GREAT MUSIC
AND

HERE'S TO 40 MORE!!

Love,
Jesse Collins

JESSE.COLLINS
ENTERTAINMENT.

gangs, whatever-and inspiring them to
reach their potential. They love it. It's be-
come a very successful model. Now we're
looking at a few partners to help take the
program national.

We're also getting ready to partner with
a well-known name-which I can't reveal
right now-to take our No Excuses Initia-
tive national. It's dedicated to preventing
gang violence by bringing at -risk youth and
youth offenders together through "day of
dialogue" events and providing job training
and support.

And our SuperLife Transformation Ini-
tiative-in partnership with the Essence
Music Festival, the Institute of Women &
Ethnic Studies, Verizon, New Orleans may-
or Mitch Landrieu and others-kicked off in
2011. Fifty women from New Orleans aged
18-35 participated in the first group. When
I went to their festival after [Hurricane] Ka-
trina hit, I told the Essence people I can't
just come here, sing and leave. There were
women who'd lost entire families; some

Chaka Khan
singing at
the UNCF
annual gala
in Pasadena,
Calif., in
December.

were living in cars with their kids, moving
from pillar to post. It was insane.

Over a year's span, we gave these women
the help they needed. We had a cap and
gown graduation last summer at the Morial
Convention Center. I didn't recognize these
women. They had completely transformed,
closing on homes and starting businesses.
Now they are paying it forward. They will be
the transformers/mentors for the next group.

Will this be one of the new chapters in the
updated version of your autobiography,
"Through the Fire"? Another whole life has
kicked in since that book was first published
in 2003. So, I would be remiss to leave that
as a chronicle of my legacy. It wouldn't be
an honest one. I went into rehab after that,
which is a whole other book. So, I'm writing
four to five new chapters.

Word is there's also a screenplay in the
works. Who would you like to portray you?
I could use some of my family members to

CROSSOVER QUEEN
Chaka Khan has always been a multigenre marvel. Her
earliest success with Rufus crossed over on Billboard's
pop and R&B charts. And she's achieved success in the
decades since on Billboard's jazz, adult contemporary
and rap singles charts.

When Rufus, fronted by Khan, broke through in the
summer of 1974 with "Tell Me Something Good," the
song went to No. 3 on both the pop and R&B charts. On
this exclusive recap of Khan's top 10 most successful
Billboard Hot 100 hits, seven of these tracks also went

to No. 1 on the liKSit3 chart.
This ranking is based on actual performance on the

weekly Billboard Hot 100. Songs are ranked based on
an inverse point system, with weeks at No. 1 earning
the greatest value and weeks at No. 100 earning the
least. To ensure equitable representation of the biggest
hits from each era, certain time frames were weighted to
account for the difference between turnover rates from
those years. 0

CHAKA'S GREATEST HITS
ARTIST TITLE LABEL PEAK PEAK DAT

CHAKA KHAN "I FEEL FOR YOU" WARNER
BROS.

3 11/24/84

RUFUS "TELL ME
SOMETHING GOOD"

ABC 3 8/24/74

RUFUS FEATURING
CHAKA KHAN

"SWEET THING" ABC 5 4/3/76

RUFUS FEATURING
CHAKA KHAN

"YOU GOT THE LOVE" ABC 11 12/14/74

RUFUS FEATURING
CHAKA KHAN

"ONCE YOU GET
STARTED"

ABC 10 4/12/75

QUINCY JONES FEATURING
RAY CHARLES & CHAKA KHAN

"I'LL BE GOOD TO YOU" QWEST 18 1/27/90

RUFUS & CHAKA KHAN "AIN'T NOBODY" WARNER
BROS.

22 12/3/83

CHAKA KHAN "I'M EVERY WOMAN" WARNER
BROS.

21 12/23/78

GLADYS KNIGHT &
II BRANDY, TAMIA,

CHAKA KHAN

"MISSING YOU"
(FROM THE "SET IT OFF"
SOUNDTRACK)

EAST WEST/
EEG

25 9/28/96

12 RUFUS FEATURING
CHAKA KHAN

"AT MIDNIGHT (MY LOVE
WILL LIFT YOU UP)"

ABC 30 4/9/77
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Icon...iKhan
Congratulations on your 6oth Birthday and

4o Years in Music and Entertainment

I Salute and Celebrate you on this New Journey

I Love You Chaka!

GWENDOLYN QUINN
New York, NY Washington, DC

718.622.4100
917.769.7808
301.877.6702

MEDIA TRAINING
PUBLICITY

PUBLIC RELATIONS
MARKETING

SPIRIT MUSIC PROUDLY SALUTES CHAKA ON THE LAST 40 YEARS...
AND LOOKS FORWARD TO THE NEXT!
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SWEET THINGS
play me at different ages. I've got a couple of grand-
daughters who would work. And my daughter
would work. Then after that, I could pretty much
kick in. I know at some point we will be using other
great thespians in the presentation. I don't know re-
ally who yet. We're still trying to refine the written
work. It probably won't happen this year, but soon.

Is more theater on the horizon? I would like to do
more theater. But it has to be the right thing. I'm
really, really picky. I'd want to do something that
inspires and helps people; something that says
something relevant. Not some silly love triangle.

Looking back, what memories immediately
come to mind? I've worked with some great peo-
ple who are no longer with us, from Miles Davis
and Dizzy Gillespie to Whitney Houston and Lu-
ther Vandross. Luther sang background for me all
through the '80s on my recordings. That will prob-
ably be in the new book. And God, yes, there's Arif
Mardin. So many great people.

Mardin and Stevie Wonder are two people in
particular who played significant roles in your
career. Wonder wrote your first Rufus hit, and
producer Mardin was a guiding force when
you went solo. They're both amazing forces who
came into my life, changed it and gave me direc-
tion in a very big way. Arif used to challenge me to
sing anything. I was afraid, scared to death of jazz.
But he got my feet really good and wet there. We
did many great musical things together. There will
never be another Arif. However, I'm working with
some great people now.

Name a song you haven't tired of singing
after 40 years. "Ain't Nobody." I'm still pretty
cool when it comes to that song; it's timeless
and people love it. I also still enjoy singing
"Through the Fire."

What do you say to fans who keep asking
about a Rufus reunion? Been there, done
that. I think we've done everything we can
do together.

Do you have any regrets? Wel I, there are some
things I would change, but I have no regrets, to
quote Phoebe Snow. There were times when
people would try to put guilt trips on me. And
I'd say, "No, forget that." I don't feel guilty be-
cause I did the best that I could with what I had
to work with. If I'd had the knowledge, there
are some things I would have done differently.
But I can't do that, can I? It's too late. [laughs]
So you just have to keep it moving.

What one thing might you have changed?
I might have had more faith in myself, my
strengths, and not given into some of the
weaknesses I gave into. But I was afraid; I

was young. I can give you good reasons for
everything now. [laughs] But I would have
taken better care of myself. And it's hard not
to be so sensitive and unaffected. Things
can upset me profoundly because I am sen-
sitive. That's what makes me the artist that
I am. So, it's a balance, a kind of juggling
act that I'm just learning to perfect. I'm still
a work in progress.O

KHAN TUNES UP SIGNATURE
CHOCOLATE, CANDLE BRANDS

It started in 2004, when Chaka Khan and her sister (and manager) Tammy
McCrary were brainstorming ways to raise money for autism research.

"We were trying to think of something everybody likes," Khan says. "And
everybody loves chocolates."

Chakalates, Khan's line of handmade Belgian chocolates, was initially sold
exclusively at Neiman Marcus. Now, with a new distributor in tow, she rein-
troduced the antioxidant -rich dark chocolate brand last month in the Gram-
my Gift Lounge during Grammy Week.

Described as a "sweet thing for the heart and soul," Chakalates come in
plain dark chocolate or accented with macadamia nuts, ginger and praline,
and Jamaican dark rum.

Expanding her entrepreneurial pursuits, Khan has simultaneously launched
a candle line, Khana Sutra. Made with natural soy wax and lead-free wicks,
the long-lasting candles are currently available in a pine scent. Khan, a self -
avowed "candle freak," says she is in the process of choosing more scents
that will be introduced throughout the coming year.

"I live in hotels," Khan says, "and I have to have my candles to make the
room a sanctuary. They purify the space you're in and give the room light.
Negativity hates light."

Coming soon: Khana Sutra room and
linen sprays, bath salts, body butter and
a unisex fragrance mirroring the candles'
pine scent. Of the lattermost item, Khan
notes with a laugh, "I almost get jumped
on when I get on an elevator."

Both Chakalates and Khana Sutra can-
dles are available on the singer's website,
ChakaKhan.com. Proceeds from the sales
of those products benefit the Chaka Khan
Foundation, which supports women and
children in crisis. -GM

happy anniversary
to a special talent

a special lady
We are honored to welcome you into'the Blue Note family and look forward to all that lies ahead.

With love,
from Don Was

and the entire team at
Blue Note Records
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the Capitol Music G
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HOT TOUR

One of
Canada's
most
successful
live acts,
Billy Talent
opens a new
19 -date tour
this month,
playing
mostly
arenas.

TO THE NORTH
CANADA'S LIVE SCENE

IS ON A ROLL
BY KAREN BLISS

e've had a banner year." "There's more traffic
than ever." "Sensationally hot."

These are just some of the statements
heard from agents, managers and venue
executives when surveying Canada's arena
touring market in the past year.

"People want to tour Canada on a national
basis," Live Nation Canada chairman Riley
O'Connor says. "It's taken about 15 years to
convince people that there's more to Canada

than Toronto, Montreal and Vancouver."
The top five Canadian venues, as recently ranked by Billboard Boxscore, span the country

coast to coast, with two in Canada's largest city, Toronto (see chart, page 44). There are also
more arenas in secondary markets, providing additional routing opportunities and fulfilling a
need in growing urban areas. Overall, that accounts for a very healthy live business.

Such artists as Paul McCartney, Lady Gaga, One Direction, Bon Jovi, Peter Gabriel and
Leonard Cohen are among the many international acts that contributed to the strong year
for some of Canada's top venues.

Likewise, burgeoning Canadian acts like Hedley, Metric, Johnny Reid and Marianas Trench
have graduated to headlining status at arenas and amphitheaters, joining the ranks of Canadi-

an mainstays like Rush, the Tragically
Hip, Neil Young, Bryan Adams, Simple
Plan, Nickelback and Billy Talent.

Ranked by gross, from Boxscores
compiled by Billboard for the 12
months ending Jan. 31, 2013, are Mon-
treal's Bell Centre, Toronto's Air Cana-
da Centre, Vancouver's Rogers Arena,
Toronto's Molson Canadian Amphi-
theatre and Edmonton's Rexall Place.
(Some industry executives point out
that Boxscore numbers aren't always
fully reported, a topic examined in
Billboard's 2012 Year in Music issue.)

In the top spot, Bell Centre had 90
shows (15 sellouts at 21,242 capac-
ity) for a total gross of $54,555,251.
In second, with half the shows (44,
of which 32 were sellouts at 19,800
capacity), was the Air Canada Cen-
tre, grossing $44,840,035. (All fig-
ures are in U.S. dollars.) The sum-
mertime venue Molson Canadian
Amphitheatre staged 42 shows
during its relatively short season,
with 12 sellouts at 16,000 capacity;
Rogers Arena brought in 17 shows

(10 sellouts at 19,700); and Rexall
Place had 28 shows, seven of which
sold out at 16,840.

What's curious in this ranking is
the number of shows at a couple of
the venues.

Toronto, whose population is 5.6
million in principal metropolitan ar-
eas, is understandably the primary
market in Canada for touring acts;
top -tier talent can choose among
an arena (Air Canada Centre), a
shed (Molson Canadian Amphithe-
atre) and a stadium (Rogers Cen-
tre) in the city core. But Montreal,
with about 1.8 million fewer people,
is doing double the shows at Bell
Centre. The differential could be ex-
plained by the fact that there is no
amphitheater competing for shows
during the summer months, and
there's also only one professional
sports team competing for dates
(the National Hockey League's Ca-
nadiens), while Toronto has two at
the Air Canada Centre (the NHL's
Maple Leafs and the National Bas -
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ketball Assn.'s Raptors).
"If you look at the size of the city compared to Toronto, New York, Boston or Chicago, for

us to do as well as we do is a testament to the fact that people like to see live shows here,"
says Nick Farkas, VP of concerts and events at Even ko, which operates the Bell Centre. "It is
a cultural thing on all levels. We're the city of restaurants, theater, music; it's very European."

Air Canada Centre executive VP of venues and entertainment Bob Hunter says he hates to
sound boring, "but we basically get everything that tours the U.S. Shows come here because
it's a very big market. The Tragically Hip wouldn't do big numbers touring the States, but
we'll do 14,000 with them."

Meanwhile, O'Connor knows exactly why the Live Nation -owned and -operated Molson
Canadian Amphitheatre gets roughly as many shows between the last week of May through
the third week of September as Air Canada Centre does the entire year: "Great location on
the waterfront in downtown Toronto. You've got the city all lit up as your backdrop."

The strong Canadian dollar -on par with the United States -means it's now an equal play-
ing field. Rexall Centre president/CEO Richard Andersen says the economy has positively
affected business. "We have the advantage of having low unemployment, so people gener-
ally have more discretionary income," he says. "It's a market that has a high desire for enter-
tainment content. And because of our [Edmonton] location, we draw from all of Alberta. So,
just about any tour that's going on, we have a pretty good shot at having and, in fact, in some
cases get multiple dates."

Rexall was one of the few North American venues to get McCartney in November. He had
never played Edmonton before, and did two nights.

On the West Coast, Michael Doyle, executive VP/GM of Rogers Arena and Can uck Sports
Entertainment, says the market there has been very strong. "We had one of our record years
in 2012," he notes. The venue entertained firsts by such acts as Madonna, Springsteen,
Bieber and Lady Gaga. McCartney hadn't played there in 50 years, and Neil Diamond in-
cluded it on his big 40th -anniversary tour. "We pull [concert -goers] from neighboring cities
and provinces, such as Alberta, and from Washington [state] too," Doyle says. "People tend
to make the drive for the big shows."

The adjacent stadium BC Place doesn't affect their business, much the same as Rogers
Centre in Toronto doesn't affect Air Canada Centre or Molson Canadian Amphitheatre. "Art-
ists tend to tour either in the arenas or in the stadiums," Doyle says.

So, what are the considerations for doing multiple nights at, say, the Air Canada Centre
versus one night at Rogers Centre as Springsteen and Bieber did last year?

Vinny Cinquemani, senior VP of the Feldman Agency -which doesn't represent either act
but does have Simple Plan and Michael Buble, who just sold out an unprecedented 10 nights
at the 02 Arena in the United Kingdom -says that decision involves many factors, from the
ability to sell out the venue to the sound quality. But it primarily comes down to the artist's
schedule. "Playing multiple nights in a city, you stay in town, can do more press, get more
done with the label and so on," he says.

More important is how and when a manager, agent and promoter decide it's time to move
their successful theater and concert hall act to arena headlining status, which happened this
past year with Reid, Metric, Marianas Trench and City and Colour.

CP Records & Management's Tony Sal, who manages Toronto's the Weeknd, says his cli-
ent (real name Abel Tesfaye) preferred to do four sold -out local shows at the 2,600 -capacity
Sound Academy rather than one night at the Air Canada Centre.

Sal says it had nothing to do with the risk of taking on a big arena so early in his career.
"Abel wanted to do this first tour in more intimate venues," he says. "The next tour is all
arenas -later, in 2015."

Alexisonf ire did the same thing at Sound Academy for its last -ever tour, but went out with
a bang -a sold -out show at Hamilton's Copps Coliseum, 45 minutes west of Toronto. Singer
Dallas Green has graduated to arena status now with his new band, City and Colour. Marianas
Trench has done the same, headlining arenas, mostly with the 4,000-5,000 cut -down configu-
ration (up to as many as 8,000 at Rexall), while sticking with theaters in other markets.

"You have to sit down and be realistic about what the band can actually draw and what kind

TOP 10 CANADIAN VENUES
VENUE VENUE

CAPACITY
TOTAL
GROSS

TOTAL
ATTENDANCE

TOTAL
CAPACITY

NO. OF
SHOWS

NO. OF
SELLOUTS

MB EOLNL CENTRE,TREAL 21,242 $54,555,251 620,069 708,826 90 15

AIR CANADA CENTRE,
TORONTO

19,800 $44,840,035 463,412 485,111 44 32

ROGERS ARENA,
VANCOUVER

19,700 $21,885,198 200,760 214,752 17 10

MOLSON CANADIAN
AMPHITHEATRE, TORONTO

16,000 $18,490,012 379,414 469,538 42 12

REXALL PLACE,
EDMONTON

16,840 $15,464,966 208,354 243,157 28 7

SCOTIABANK PLACE,
OTTAWA

18,500 $14,468,535 145,546 166,895 16 7

BUDWEISER GARDENS,
LONDON

10,500 $11,612,149 180,008 229,760 51 4

PLACE DES ARTS,
MONTREAL

2,952 $11,205,242 131,794 151,028 77 1

THE COLOSSEUM
AT CAESARS, WINDSOR

5,000 $10,881,651 158,429 190,702 39 2

ROGERS CENTRE,
TORONTO

55,000 $10,220,432 123,131 124,145 3 2

Ranked by gross. Compiled from Billboard Boxscores dated Feb. 1, 2012, through Jan, 31, 2013.

Bruce
Springsteen
surfed the
crowd at
the Rogers
Arena when
his Wrecking
Ball world
tour played
Vancouver
last
November.

of show they want to put on," Agency
Group president Ralph James says.

Rock band Billy Talent has been
headlining Canadian arenas since
2007, and kicks off a 19 -date tour
this month -14 of which are arenas,
including the Air Canada Centre;
Bell Centre; K -Rock Centre in Kings-
ton, Ontario; MTS Centre in Winni-
peg; and some multipurpose rooms,
a conference center and a casino.
While some former arena acts have
recently found themselves returning
to smaller venues, Billy Talent's suc-
cess has remained consistent.

"They're a great live band, current at
radio, and people are still buying their
records," says the band's manager,
Pierre Tremblay of Hive Management.
"It's always been about the best con-
cert experience possible for the fans."

Feldman Agency's Cinquemani
says Simple Plan -on a 17 -date arena
tour that took a month to put togeth-
er -kept the ticket price under $50.
"It's a young audience, and we want
to give an opportunity for people to
come," he says.

The number of potential dates for
a tour has also increased with the
availabilty of new arenas in such
secondary markets as London, King-
ston, Oshawa and Brampton in On-
tario. Meanwhile, western Canada is
leading the charge in a new buildup
of facilities in Kelowna, Kamloops,
Prince George, Red Deer, Moose
Jaw, Fort McMurray and Estevan.
And old buildings in Peterborough
and Sudbury, for example, still get a
lot of traffic.

"Back on Barenaked Ladies Gor-
don tour [in the early 1990s], we
went into small markets and were
only able to go into some really ru-
dimentary arenas and make the best
of it," says Trembley, who was with
Nettwerk at the time. "Now in a lot of
these secondary and tertiary markets
there are some 4,000- or 5,000 -seat
arenas that are great venues and ca-
pable of accommodating the produc-
tion of touring bands."

While in a secondary market, the
5,700 -capacity K -Rock Centre in

Kingston during 2012 hosted Reid
and Jann Arden among Canadian -
based acts as well as Young, Bryan
Adams, ZZ Top, Deep Purple, Mar-
tina McBride and Billy Currington.

Despite the challenges of a smaller
building, K -Rock GM Ken Noakes
credits the venue's ability to draw
acts with top-notch marketing, pro-
duction and catering crews, plus
the ability to "cut creative deals that
allow everyone to be successful, in-
cluding the promoter."

Looking ahead in 2013, execs
from the top five arenas and booking
agents use superlatives similar to the
ones they voiced last year.

Bob Hunter says the Air Canada
Centre has upcoming shows from
Bieber, One Direction, New Kids
on the Block, Beyonce, Green Day,
Sarah Brightman, Rod Stewart and
the Killers. "Everyone is waiting to
hear about Kanye [West], Usher, Nine
Inch Nails -they are all out looking
for dates, so hopefully we'll hit home
with those," he notes.

Evenko's Farkas says Bell Centre
has sold out shows by Beyonce, One
Direction and Pink, while Rihanna
and Alicia Keys are doing well. He
adds that Billy Talent "is massive" and
more dates from Bon Jovi, NKOTB,
Fleetwood Mac and Bruno Mars are
on the horizon. Francophone artists
booked include Canada's Mary May,
and Indochine and Michel Sardou,
both from France.

Live Nation's O'Connor says by
that April the Molson amphitheater
should have its summer lineup set,
but right now it has Dave Matthews
Band in May, Mars in July, Kenny
Chesney in August, Depeche Mode
in September.

Rexall's Andersen says his venue
has 27 holds, but has booked Bob
Seger and Rihanna in March; MOtley
Criie in April; Fleetwood Mac, Carrie
Underwood and Mars in May; and
two dates by Taylor Swift in June.

Rogers' Doyle says 2013 "looks even
stronger" than 2012 for his venue,
with upcoming dates by Fleetwood
Mac, One Direction and a discussion
on routing for big country shows.

"All the arenas are reaping the ben-
efits of artists needing to tour -it's
that simple," Hunter says. "I'm not
saying it's our only source of rev-
enue. It's certainly a more significant
source of their revenue, and I think
we are all reaping that benefit. Need-
less to say, we all hope that continues
to be the case." 0
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FEATURING KEYNOTE SPEAKER
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CHO 1.1.1Alf snac

THE UVESTRONG FOUNDAIION

EARLY BIRD SPECIAL - $499 PER PERSON! EXPIRES MARCH 31!
ONLY $400 FOR EACH ADDITIONAL PERSON FROM THE SAME VENUE.

SEE WEBSITE FOR ADDITIONAL INFO ON REGISTRATION, FEES, AND HOTEL.

EAMC IS THE LARGEST GATHERING OF
EVENT & ARENA PROFESSIONALS!
 Heor dynamic speakers & meet new people

 Network at energizing events

 Learn how to hone your interviewing skills with the media

 Understand better database management

& retargeting for ements
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 Leverage your multicultural marketing & publicity efforts

 Plus much morel

Acesa. Pau& Dar,
AEG FaBilies
Billboard
cadarrohauas
Fold Enlertainreen1

Goldilka
Pockdoo
Pons.
Tickalmaillar
Ticlasla al Wad
YEE Communion
Venom Takry
WWE

For information on sponsorships, please
contact us or infolifiemeNarenamorketing.com
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FIVE CANADIAN
ACTS TO WATCH
ARTISTS BREAKING ACROSS BORDERS

BY KAREN BLISS

COLD SPECKS
Cold Specks is the stage name of
the unassuming songstress who
also goes by Al Spx. With a robust,
bluesy voice that will stop listen-
ers dead in their tracks, Spx was
shortlisted for the 2012 Polaris
Music Prize for her album I Predict
Expulsion, which was released last
May on Arts & Crafts in Canada
and Mute in the United States and
Europe. Nominated for break-

through
artist of the
year at the
Juno Awards
in April, her
songs are
rooted in
gospel and
goth. Her
latest single,
"When the
City Lights

Dim," arrived March 5, and she'll
tour the United States with Jim
James April 17 -May 15.

ALYSSA REID
Signed to Wax Records, 19 -year -old
pop singer Reid had success with
her debut single, "Alone Again,"
from her 2011 debut album, The
Game. The song-which uses lyrics
from Heart's "Alone" and features
rapper P. Reign-went double -
platinum in Canada (160,000
units), and the video has racked up
12.7 million YouTube views. In the
United Kingdom, the track debuted
at No. 2 on iTunes, and the song
went top five at pop radio in such
countries as Germany, Poland,
Belgium and Holland. Her follow-
up single, "The Game," featuring
Snoop Dogg, went gold (40,000
units) in Canada. Reid is work-
ing on her sophomore album, due
this spring, with such writers and
producers as Billy Steinberg and
Max Martin.

GRIMES
Arty, inventive and a gem among
girls trying too hard to be hip, Clair
Boucher (aka Grimes) is turning
her music technology geekiness
into synth -pop confections, offer-
ing varied sonic flavors. Released
on 4AD/Arbutus, her 2012 album
Visions was praised by the New
York Times as "one of the most
impressive albums of the year."
The video for single "Oblivion"
has more than 5 million YouTube
views, and clips for the tracks
"Genesis" and "Vanessa"-both

of which Grimes directed-have
7.3 million and 4 million views,
respectively. She's touring Asia
through March, then plays both
weekends of Coachella.

CHLOE CHARLES
Singer/guitarist Charles is a
unique talent-soulful, quirky,
jazzy and experimental. The step-

Julian Lennon performed
more than 100 shows last year in
North America and Europe. Her
album Break the Balance was
released in Germany, Switzer-
land and Austria in November on
Make My Day Records, making
the pages of Germany's Rolling
Stone and Elle magazines, among
other media. In Canada, the album
is distributed by Outside Music.
Charles returns to Germany for
another tour in April, hitting Swit-
zerland, Italy, the United Kingdom
and the United States throughout
the rest of the year.

JAPANDROIDS
Indie rock duo Japandroids-com-
prising Brian King
(guitar, vocals) and
David Prowse (drums,
vocals)-is used to
praise, but it's only
going to get bigger,
louder and wider. Its
2009 debut, Post -
Nothing, on Polyvinyl,
landed on the year-end
lists of NME, Spin,
Pitchfork and others.
Japandroids released
Celebration Rock last May in Cana-
da (June, internationally), earning a
nine out of 10 rating from Spin and
appearing on Rolling Stone's top 50
albums of 2012. The band will tour
the United Kingdom and Europe
March 21 -April 6 before heading
to Coachella, Sasquatch and other
U.S. festivals into June.O

On the rise
(clockwise,
from top
left): Cold
Specks, Chloe
Charles and
Japandroids.
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GLOBAL CONNECTIONS
CANADIAN MUSIC WEEK BOOSTS
INTERNATIONAL PARTICIPATION

BY KAREN BLISS

In preparation for Canadian Music Week, which takes place March 19-24 in To-
ronto, CMW president Neill Dixon traveled to Korea, Japan and the Nordic region
to make connections in the countries selected for this year's international buyers
program at the conference. Last year, the spotlight was on Latin America, with a
secondary focus on Spain and Portugal.

"Every year, CMW becomes more and more international," Dixon says. "We
went to all of the countries this year. We identified all the key players, met with
everybody-and even met PSY."

Before heading to Korea, for example, Dixon turned to the Korean Consulate
in Toronto and the Canadian Consulate in Seoul for names of the bigger music
companies. Then DFSB Kollective president Bernie Cho, a close business contact
of Dixon, helped set up meetings.

"When I went over there, he took me around and personally introduced me
to all the major business contacts and acted as interpreter," Dixon says. "I met
with [the Korea Creative Content Agency]-their cultural export agency-to help
arrange for their bands to come here, and in return they're making arrangements
for Canadian bands to go to an event called MU:CON [in Seoul] in October. We're
trying to make it as reciprocal as possible."

CMW has been doing such exchanges as this for a number of years, made
possible with funding assistance from Canadian government agencies.

The payoff for Canadian artists, in terms of bookings for festivals and tours,
international record releases and licensing deals, "far exceeds the investment" by
the government, says Dixon, who calls the supportive policy "visionary, because
it's definitely helping. Once [international partners] get introduced, they hopefully
go on doing business with Canadians. That's the long-term goal: to develop busi-
ness relationships that last."

Now in its 31st year, CMW has about 300 speakers for the 2013 Music
Summit and another 100 or so for its other components: the Digital Media
Summit, Canada's social media and interactive marketing conference (March

19-20), and the four -day Radio
Interactive, an international radio
summit (March 20-24).

The Music Summit is divided into
three distinct parts this year: the
Social Music Summit (March 21),
Live Touring Summit (March 22) and
Songwriters and Publishers Summit
(March 23).

"[This way] people can attend
one day if the topic is of interest to
them," Dixon says. "It's just a little
easier to navigate."

The two-day Digital Media Sum-
mit that precedes the Music Summit
offers broader topics and speak-

CMW
president
Neill Dixon
sought
Korean
participation
in this year's
event.

ers that target a wider selection
of industries beyond music. "We
recommend the music people take
it," Dixon says. "We've got some of
the biggest corporations in the world
giving their case studies on how to
use social media to communicate
with customers. So they can learn a
lot from that."

This year's keynote speakers and
celebrity interviews include Live Na-
tion chairman/CEO of global music/
global touring Arthur Fogel; record
producer Bob Ezrin, writer/pro-
ducer Andrew Loog Oldham; self -
described "filmmaker, futurist and
epiphany addict" Jason Silva; record
producer Steve Lillywhite; concert
promoter Michael Cohl; Invisible
Records/Tour Smart's Martin Atkins;
rock band Metric; and Heart's Anne
and Nancy Wilson.

There's also a trade show and
various awards shows, including
the Music & Broadcasting Industry
Awards gala dinner, the Canadian
Radio Music Awards, the Crystal
Awards for radio creative and the
Independent Music Awards (aka
the Indies). All events take place
at the Marriott Downtown Eaton
Centre Hotel.

Meanwhile, for the Canadian Mu-
sic Fest, some 1,000 bands/artists
from more than 40 countries will be
playing showcases at 60 venues.O

A WARM WELCOME AWAITS

AT THE NUMBER ONE VENUE IN CANADA
SEE YOU SOON

WAYNE ZRONIK, VICE PRESIDENT, LIVE ENTERTAINMENT 416.815.5926 TRICIA SILLIPHANT, DIRECTOR, VENUE PROGRAMMING 416.815.5763

ietntantt Air Canada tee.
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Latin Songwriters Hall of Fame was founded under the auspices of the Songwriters Hall of Fame with wide industry

support to honor, educate, preserve and celebrate Latin music's greatest composers and proud heritage.

Inaugural Induction Gala
In Association with billboard

Tuesday April 23rd, 2013
New World Center  Miami Beach

2013 Inaugural Inductees:
Manuel Alejandro

Jose Angel Espinoza "Ferrusquilla"
Jose Feliciano
Julio Iglesias

Armando Manzanero
Concha Valdes Miranda

Special Awards Presented To:

Natalia Jimenez, Draco Rosa, Nat King Cole & Natalie Cole
and featuring the Desi Arnaz Pioneer Award

Latin Songwriters Hall of Fame
1111 Lincoln Road, Suite 400 Miami Beach, FL 33139 Tel: 786-276-2330
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Under
Construction
L.P. and producer Rob Cavallo
are building something special
for the singer/songwriter's major -
label debut
By Phil Gallo

Warner Bros. chairman Rob Cavallo devised a unique
solution to L.P.'s lack of demo recordings when he
signed the hit songwriter to a recording deal in fall
zon. He put her and her band in a studio for a week
to rehearse the songs she'd been performing in Los
Angeles clubs, followed by a day of recording-and
decided to film the entire process.

"People were saying, 'Rob, you're making very ex-
pensive demos.' I'd say, 'I think we have to document
[this],'" he recalls in his studio in Hidden Hills, Calif ,
where he and L.P. (real name Laura Pergolizzi) gave
Billboard a preview of partially recorded tracks from
her upcoming, as -yet -untitled major -label debut,
which Cavallo is producing. "It became the [Into the
Wild (Live at EastWest Studios)] EP and DVD, which
fueled a worldwide promo tour that has everyone sali-

vating over her new album."
In this day and age, when audiences come to em-

brace a song in myriad ways, the move proved pre
scient. The title track of Into the Wild was soaring on a
Citi commercial in zon before the EP and DVD even
hit stores last April. Those searching the Web for the
song found a video from the sessions that Cavallo had
shot, showcasing one of L.P.'s biggest strengths: her
powerful live performances, which feature the petite
singer, her face buried beneath untamed brunette
curls, attacking high -flying melodies with operatic
force. (The "Into the Wild" live clip has been watched
1.1 million times on YouTube.)

Since that commercial hit the air, L.P. has toured
the world, promoting Into the Wild and coming to
new realizations about who she is as an artist. "The
two years I spent solely writing for other people kind
of took me away from myself," says L.P., who's writ-
ten for Christina Aguilera, Backstreet Boys and, most
notably, Rihanna (2010's "Cheers" peaked at No. 7 on
the Billboard Hot loo). "It was exciting to write in my
mind again-I could say things about myself."

L.P., a New York native who's now based in L.A., re-
leased Heart -Shaped Scar (Koch) and Suburban Sprawl
er Alcohol (Light Switch) in zoos and 2004, respec-
tively, selling just 7,000 copies altogether, according
to Nielsen SoundScan, despite critical acclaim. She
later signed ill-fated contracts with Island Def Jam,
SoBe Entertainment and Redone. After she inked
a songwriting deal with Primary Wave a few years
ago, she thought she'd remain behind the scenes. But
whenever she came to L.A., she'd wind up playing
shows with friends, and eventually returned to per-
forming solo. Enter Warner Bros.

In the studio, a small room crowded with gear, Ca -

ARTIST: L.P.

ALBUM. TBD

LABEL: Warner Bros.

MANAGER: Marc Jordan, Rebel
One Management

BOOKING AGENTS: Brian
Edelman and Kirk Sommer,
William Morris Endeavor

PRODUCER. Rob Cavallo

PUBLISHER: Primary Wave

CHART HISTORY: Into the Wild
(Live at EastWest Studios) EP
(20121,13,000; co -writer of
Rihanna's "Cheers (Drink to
That)" (2011), No.7 Billboard
Hot 100,1.7 million

TWITTER: @Iprock

THE BIG NUMBER

Number of YouTube views for
L.P.'s "Into the Wild" from her
Into the Wild (Live at EastWest
Studios) DVD.

I MILLION

vallo gives L.P. space to tell her story, chiming in when
she comes off as too modest. Meanwhile, he plucks
notes on the guitar, at one point attempting to figure
out which is higher-the last B on the high E string or
a note she hits on "Tokyo Sunrise." (Impressively, L.P.
won.) Told that the cellos on "All This Time" are simi-
lar to those on "Eleanor Rigby," he immediately starts
picking the Beatles tune and agrees.

L.P. and Cavallo only began recording her new
full-length in early February; as of March 1, 10 tracks
were in various states of completion. Cavallo says
they need five or six more to finish, hopefully by late
spring. "The majority of the time, in my experience,
artists are looking at their record like a sculpture," says
Cavallo, who made his name signing and producing
Green Day. "Lots of times records are done, but the
artist says, 'I have this last thought.' I would always
say, 'Let's do it."'

That take -your -time philosophy has had L.P. writ-
ing with such collaborators as Billy Steinberg, Josh
Alexander and P.J. Bianco while the record comes to-
gether at Ocean Way and EastWest studios, where she
and Cavallo recorded large, lively drum sounds that
dominate the four songs they played for Billboard.
"One Last Mistake," a newer track, features L.P. on
ukulele. (Martin Guitars gave her one after signing
her to an endorsement deal.) Lindsey Buckingham is
expected to add some lead guitar work to the track,
which already has a Fleetwood Mac element.

With the song, L.P. says, the album's finally coming
into focus. "It's interesting what a new song can do
to the other songs," she says. "A new song can be the
grout of the record, tie the songs together and define a
new room in the house, helping the other rooms make
sense. I have never experienced that before." 0
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ARTIST: Wawes

ALBUM: Afraid of Heights

LABEL: Mom + Pop/Warner

MANAGER. Crush
Management

PRODUCER John Hill

PUBLISHER: SESAC

CHART HISTORY: King of
the Beach (2010); No.3
Heatseekers, No. 168
Billboard 200; 36,000

TWITTER: @wavves

ROCK

High Tide
Wavves hope to crest with big -
name producer, major -label
backing on new album
By Emily Zemler

Nathan Williams and Stephen Pope are slumped
on a couch in the darkened living room of Wil-
liams' house in the Eagle Rock neighborhood of
Los Angeles, sporadically taking bong hits and
attempting to answer questions about their band
Wavves' new album, Afraid of Heights, out March
26 through Mom + Pop/Warner Bros. They are
nursing serious hangovers, which means the con-
versation keeps veering off into discussions about
fake IDs and summer camp.

"It took us a couple weeks to figure out what re-
cord we were actually going to record," frontman
Williams says of the album, which was produced by
John Hill, known for his work with Shakira, Rihan-
na and Santigold. "We went through a couple pretty
bad demos. Trust me, it was bad. But we recorded
'Afraid of Heights' and slept on it, and the next day
we came back and decided it was a good start."

The musicians' attitude may be casual, but Afraid
of Heights marks a notable step forward for Wavves,
an act rooted in DIY sensibilities that's often known
as much for Williams' rock -star antics and love life
(he's dating Best Coast singer Bethany Cosentino) as
its expressive music. The group, which released mu-
sic on various indies in the past-including 2010 Fat
Possum set King of the Beach, which has sold 36,000
copies, according to Nielsen SoundScan-now has
the backing of a major label.

But Wavves is moving into the mainstream its
own way: The band and Hill funded the new album
themselves, intent on not signing with another la-
bel until it was completely finished. The members'
relationship with the producer was close and pro-
ductive, but tumultuous. Williams even acciden-
tally beamed Hill with a bat during one tension -
filled session. "He's mean," notes bassist Pope,

"A producer shouldn't be timid. They
should be able to tell you that what
you're doing sucks." -STEPHEN POPE, WAVVES

who officially joined Wavves three years ago.
"[But] a producer shouldn't be timid. They should
be able to tell you that what you're doing sucks."
(Hill couldn't be reached for comment.) The re-
sulting album is different for Wavves, continuing a
progression away from its early lo-fi material, like
King of the Beach,

Afraid of Heights is still punk -tinged beach -rock,
but brings in cello, 8o8s and even some urban field
recordings that the members found in Hill's stu-
dio. For Mom + Pop, which partnered with Warner
Bros. to market and distribute the disc, it's the act's
most accessible set yet, yielding new possibilities
of radio play.

"That's something that hasn't historically been a
really big component of a Wavves campaign," says
Mom + Pop head of marketing Robbie Mackey, who
notes that "Demon to Lean On" went to alternative
radio on March 12. "We are taking a single to radio.
That's definitely been a difference between this
campaign and some of [Wavves'] previous releases."

The labels are also banking on Wavves' spring
headlining tour with Fidlar, which kicks off after a
slew of South by Southwest shows, and an extensive
online campaign.

Williams, meanwhile, is taking it all with a grain
of salt-an attitude that doesn't appear to be hang-
over -related. "I'd like the most amount of people to
hear [the album] that could possibly hear it," he says.
"I don't know if that's a realistic thing, to be on the
radio. They might be trying to do that, but every re-
cord that has a label behind it is trying to get on the
radio. I'm not holding my breath." 0

KISSES
If Frank Ocean's Channel
Orange was the hip -hop/
soul take on "Super Rich
Kids" living the "Sweet Life"
in Hollywood, then Kisses'
Kids in L.A. (May 14, Cascine)
is the synth -pop version for
2013. A concept album co -
produced by Saint Etienne's
Pete Wiggs, Kids in L.A. is
the sophomore set from
engaged duo Jesse Kivel
(also guitarist/vocalist of
indie pop -rock act Princeton)
and Zinzi Edmundson. Their
self -released 2010 debut,
The Heart of the Nightlife,
picked up heavy acclaim for
its sunny, Jens Lekman-on-
the-dancefloor vibe, but the
follow-up takes on an edgier,
"American Psycho" -inspired
tone. "I wanted to create this
fictional story about these
high school kids who live in
Bel Air to kind of recontextu-
alize an area that people may
only know from 'The. Fresh
Prince," Kivel says. The result
is 10 high -hat -heavy tracks
that are equally indebted to

'80s freestyle ("Huddle," "The
Hardest Part") as they are
to late -'70s Italy -disco ("Up
All Night," "Having Friends
Over"), while maintaining
the album's chilly, winter -
on -the -West Coast vibe. It's
also Kisses' first release on
Cascine, a U.S. sibling to the
recently defunct Swedish
pop label Service, whose act
Lake Heartbeat was remixed
by Kisses in 2010. "Kisses
has a damn good reputation,
and they're really in our sweet
spot of stylish pop music,"
Cascine founder Jeff Bratton
says. "We hope to leverage
that and push this album
to more of a mainstream
audience." -Andrew Harnpp

i ke Rossi, PD,WSTVV
ilmington, Del. 'Closer" by

Megan & Sara is charting on
Adult Top 40 and may benefit
from the "Glee" cast's cover
of the song. Add to that a few
upcoming high-cred, high -
profile performances (South
by Southwest, Coachella) and
you have a song that could
explode very soon.

Bethany Kelly's voice
commands attention much
like Adele's as "Change"
begins. She and Churchill
then take us on a rich pop -
folk romp with Mamas &the
Papas -like harmonies. If there
is more of the Lumineers,
Mumford & Sons and Of
Monsters and Men vein to
mine, this could do well.

Epic brought Ginny
Blackmore by the station
recently. If you get the chance,
take time to meet her. Her
song "Bones" might have the
same steady flight path to pop
as "Jar of Hearts' by Christina
Perri. Blackmore is lined up
with a few TV appearances to
try to bring the song home.
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Back And
Uncut
Reclusive Swedish duo the Knife
ends seven-year hiatus with
expansive, politically charged
new album
By Reggie Ugwu

Well into the recording of what would become the
Knife's fourth album, Shaking the Habitual (April 9,
Mute), Swedish brother/sister duo Olof Dreijer and
Karin Dreijer Andersson weren't sure that a band
called "the Knife" still existed.

It was zoto, four years since the mysterious, mask -
wearing act's last LP, the critically adored Silent Shout,
and although they were once again recording togeth-
er, Olof and Karin realized the music they were mak-
ing was radically different from anything they had
done before.

"We started talking about whether we should re-
lease it and what it should be called," Olof says. "Was
it an album by the Knife, or should we call ourselves
something new?"

The different direction for the band, which opted to
keep its name, was primarily inspired by two key ex-
periences: the creation of an opera based on Darwin's
"The Origin of Species" called "Tomorrow in a Year,"
which the band wrote between 2008 and 2009 in col-
laboration with musicians Mt. Sims and Planningto-
rock for a Danish performance group, and a series of
exuberant jam sessions the siblings had shortly after
the opera was completed. At the time, neither could re-

member the last time theyplayed instruments together
just for fun.

"We always used to sit by the computer and con-
struct things bit by bit, and that's not such a lustful pro-
cess," says Olof, who lives in Berlin.

"We said when we started that if we're going to
do this, it has to be fun," adds Karin, who lives in
Stockholm with her husband and children. "It was a
challenge to create a process that was enjoyable all
the time."

As one might expect of an album inspired by opera
and jamming, Shaking the Habitual ventures far be-
yond the constraints of what would ordinarily be con-
sidered pop music. Of the double -disc's 13 songs, only
four are less than six minutes long; the longest clocks
in at nearly zo.

"The songs were so much longer when we did
them," Karin says. "Some were going on for, like, an
hour or more. We really worked to edit them down to
what felt like a good length. But, of course, that's al-
ways very subjective."

With so much material, the label had to get creative,
according to Mute U.S. project manager and head of
marketing Nicole Blonder. For casual consumers it did
a little pruning, creating a more affordable, single -disc
version of the album that omits one ofthe longer songs.
(A download code for the missing track is provided.)
For the vinyl crowd, Mute went in the opposite direc-
tion, creating a premium triple -LP with special artwork
and posters.

ARTIST: The Knife

ALBUM: Shaking the Habitual

LABEL: Rabid/Mute

MANAGER: D.E.F.

Management

PUBLISHER: Bert's Songs/
Universal

PRODUCER: self -produced

CHART HISTORY: Silent Shout
(2006), No. 12 Dance/
Electronic Albums, 66,000

TWITTER: @theknifenews

"We definitely had conversations about how to
straddle the line between art and commerce," Blonder
says, "but we knew that we were dealing with a special
record that could not have been made by anyone else."

Shaking the Habitual takes its name from a Fou-
cault quote, and political references are pervasive
throughout. Prior to recording, Olof and Karin had
become preoccupied with feminism and queer the-
ory, assigning each other books to read by Gayatari
Spivak and Jeanette Winterson. On lead single "Full
of Fire," an unsettlingly pitch -shifted Karin chants
what could be taken as a tongue-in-cheek mission
statement: "Let's talk about gender, baby, let's talk
about you and me."

"With Deep Cuts [the duo's 2003 breakthrough], we
were interested in whether we could infiltrate popular
music and act within that system to comment on politi-
cal issues," Olof says. "As we've grown, we wanted to
take the opposite approach. We tried to let the political
theories steer us in a musical way."

The Knife heads out on a zo-city European tour
with an all -female ensemble starting April 27, but U.S.
dates haven't yet been announced. Short films for "Full
of Fire" and second single "A Tooth for an Eye" were
released in February and early March, respectively.
A special "interview film" featuring the notoriously
press -shy siblings will precede the album.

As for whether they'll continue wearing their signa-
ture masks, Olof is coy. "I think we go by the idea that
everything is a mask," he says.0

"We had conversations about how to
straddle the line between art and
commerce, but we knew we were dealing
with a special record that couldn't have
been made by anyone else."

SURFIN' U.S.A.: Cali -
based chill act Best Coast
just announced that it'll be
supporting Green Day on
the latter's upcoming North
American tour. Booked by
Sam Hunt at the Windish
Agency, Best Coast's trek
kicked off at BUKU Festival
in New Orleans (March 8)
and then hits Ottobar in
Baltimore (April 2), Barclays
Center in Brooklyn (April 7),
the Mohawk in Austin (May
26) and Royale Nightclub in
Boston (June 8).

NOT -SO -NEW GIRL:
Actress Zooey Deschanel
and counterpart M. Ward
have made quite an impact
since forming She & Him in
2008. Ahead of the release of
their new LP, Volume III (May
13, Merge Records), they've
added summer dates to their
tour schedule. After launch-
ing from Nashville's Ryman
Auditorium (June 13), the
tour hits the Greek Theatre
in Berkeley, Calif. (June 22),
Aragon Ballroom in Chicago
(June 29), Ottawa Bluesfest
in Ottawa (July 5) and the
Bank of America Pavilion in
Boston (July 10).

DONT TELL NO LIES:
Still pushing his 2012 LP
Vicious Lies and Dangerous
Rumors, rapper Big Boi has
announced plans for his
first solo trek in more than
two years. The Shoes for
Running tour jump-starts in
Athens, Ga., at the Georgia
Theatre (April 18) and then
runs through Lupo's in
Providence, R.I. (April 23),
Cervantes in Denver (May
7), Soul Kitchen in Mobile,
Ala. (June 1) and Amos in
Charlotte, N.C. (June 12).

IS THEIR LOVE BIG
ENOUGH? Neo-soul heavy -
hitter Lianne La Havas has
announced a tour featuring
big -voiced folk -blues new-
comer Jamie N Commons,
who released his U.S debut,
Rumble and Sway EP, March
5 on Interscope. Booked by
Paul Wilson and Rebecca
Nichols of Creative Artists
Agency, the tour will com-
mence in San Francis ca at
the Great American Music
Hall (March 22) before jump-
ing to Doug Fir Lounge in
Portland, Ore. (March 25),
World Cafe Live in Philadel-
phia (April 7) and the Loft in
Columbus, Ga. (April 13).

-Nick Williams

-NICOLE BLONDER, MUTE U.S.
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Reviews
Yeah Yeah Yeahs

"Sacrilege (3:51)

PRODUCERS: David Andrew
Sitek, Nick Launay

WRITERS: Yeah Yeah Yeahs

PUBLISHER. Chrysalis Songs
(BMI)

Interscope

LEGEND

CREDITS

Edited by Mitchell
Peters (albums)
and Jason
Lipshutz (singles)

CONTRIBUTORS:
Jem Aswad, Judy
Cantor -Navas, Phil
Gallo, Gary Graff,
Steven J. Horowitz,
Kathy landoli,
Jason Lipshutz,
Jill Menze, Chris
Payne, Deborah
Evans Price
All albums
commercially
available in the
United States
are eligible. Send
album review
copies to Mitchell
Peters at Billboard,
5700 Wilshire
Blvd., Suite 500,
Los Angeles, CA
90036 and singles
review copies to
Jason Lipshutz
at Billboard, 770
Broadway, Seventh
Floor, New York,
NY 10003, or to
the writers in
the appropriate
bureaus.

ALTERNATIVE

YYYs Never Cease To Surprise
The first single from the Yeah Yeah Yeahs' fourth album,
Mosquito, illustrates exactly why this band is fiercely be-
loved. The New York trio never ceases to surprise, and
anyone who claims that they expected Karen 0 and
company to return with a smoothly melodic pop tune
that builds to the soul -stirring crescendo of a 24 -voice
choir is probably lying. "Sacrilege" makes forbidden love
sound more like a celebration than a sin, with Karen 0

singing about hitting the feather bed with a guy who "fell
down from the sky, halo 'round his head"-and that's
about as specific as it gets. The sacrilege in question is
vague, while the track itself builds from a gentle, spare
start into an easygoing rhythm and finally into the con-
trolled ecstasy of the gospel chorus. There's an element
of Madonna's "Like a Prayer" here, but there's nothing
particularly sacrilegious about that, either. -GG

The song makes forbidden love sound
more like a celebration than a sin.

LIVE

EVENT: THE MUSIC OF PRINCE

VENUE: Carnegie Hall, New York

DATE March 7

The biggest surprise of this tribute
concert came toward the begin-
ning, when guitarist Wendy Mel-
voin (of Wendy & Lisa) appeared
with house band the Roots and was
joined by longtime Prince saxo-
phonist Eric Leeds. It was as close
as Ahmir "Questlove" Thompson,
who helmed the evening, was go-
ing to get to playing with his dream
band, the Revolution, and indeed it
was a night about making dreams
come true. The ninth concert in
presenter Michael Dorf's annual
series raised more than $100,000
for music -education programs and
turned up a high percentage of

once -in -a -lifetime performances.
On the comic side, that included
Chris Rock hollering through "If I
Was Your Girlfriend" and a preg-
nant Maya Rudolph bumping and
grinding to "Darling Nikki." Those
moments were balanced by strik-
ing performances from soul singers
young (Alice Smith, joined by Citi-
zen Cope, on "Pop Life") and old
(Bettye Layette, bringing the blues
to "Kiss"). But it was D'Angelo (left)
who stole the show. Stomping from
across the stage, kicking over the
piano stool and leading the crowd
in singalongs of "It's Gonna Be a
Beautiful Night" and "1999," he
left no doubt that the Prince credo
of dance, music, sex, romance was
alive and well. -JA

SINGLES
COUNTRY

TATE STEVENS

"Power of a Love Song" (3:11)

PRODUCER: Blake Chancey

WRITERS: Jeremy Bussey,
Bradley Gaskin, Marcus
Franklin Johnson

PUBLISHERS' various

Syco Music/RCA Nashville

After winning over "X
Factor" viewers, Stevens
is taking his first stab
at the mainstream
country market with
ballad "Power of a Love
Song," about, natch, the
power of a love song. The
strength behind Stevens'
Garth Brooks-esque bari-
tone is still intact, though
the song lacks enough
originality to establish
his identity. Stevens pos-
sesses a palpable charm,
but country fans need to
see more of it. -JM

R&B

ALUNAGEORGE

"Attracting Flies" (3:09)

PRODUCER: George Reid

WRITERS' Aluna Francis,
George Reid

PUBLISHER Universal
Publishing

Island Records

The U.K. duo of Aluna
Francis and George Reid
has exhibited a knack
for molding shards of
cacophony into snappy
song foundations, and
with "Attracting Flies,"
their blend of unex-
pected audio elements
sounds as crisp as ever.
"Everything you exhale
is attracting flies,"
Francis sings, delivering
the line as the scorching
putdown that it is. -JL.

ROCK

A ROCKET TO THE
MOON

"Ever Enough" (3:08)

PRODUCER: Mark Bright

WRITERS A Rocket to the
Moon, Josh Jenkins

PUBLISHERS: A Rocket to the
Moon Music/Hope This
Finds You Well (ASCAP)

Fueled by Ramen

Sensitive Massachusetts
rock troupe A Rocket

to the Moon turns
the lights down and
tosses out a midtempo
single that sounds
ready to soundtrack
the emotional climaxes
of MTV's teen -centric
reality shows. Country
producer Mark Bright
(Rascal Flatts, Carrie
Underwood) adds a
welcome earnestness,
letting the guitar, strings
and vocals soak in senti-
mental glory. -CP

POP

JASMINE VILLEGAS

"Paint a Smile" (125)

PRODUCERS: Sham, Motesart
Productions

WRITERS: Edwin Serrano, Jor-
dan Omley, Hasham Hussain,
Denarius Motes

PUBLISHERS: various

Mosci Music

Latin teen sensation Vil-
legas' new single pairs
hand claps with clipped
guitars
giving off a folk-tronica
vibe as the singer waxes
philosophical about
"painting a smile
on" during personal
struggles. The breakup
track is engaging thanks
to Villegas' triumphant
performance, as she
proudly sings on the
hook, "Tears won't last
forever/Life only gets
better." -KI

ELECTRONIC

THE POSTAL SERVICE

"A Tattered Line of String"
(2:57)

PRODUCER:The Postal
Service

WRITERS:1 immy Tamborello,
Ben Gibbard

PUBLISHER: Dying Songs

Sub Pop

The Postal Service has
been MIA for nearly a
decade, but Ben Gibbard
and Jimmy Tamborello
waste no time on "A
Tattered Line of String,"
which leaps headfirst
into its shuffling drum
arrangement and tale of
fleeting ecstasy. Kudos
to Rilo Kiley's Jenny
Lewis, who reprises her
role as Gibbard's vocal
supplement on the airy
bridge. -JL
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Snoop's 'Reincarnation'
"Reincarnated:The Movie"

DIRECTOR: Andy Capper

PRODUCTION/DISTRIBUTOR:

Snoopadelic Films/Vice Films

PRODUCERS: Suroosh Alvi, Ted
Chung, Snoop Dogg

FEATURING: Snoop Dogg, Bunny

Wailer, Diplo, Catty Corn

RUNNING TIME. 96 minutes

RELEASE DATES: March
15(theaters), April (DVD)

OTHER
SXSW
PREMIERES:

"Finding the
Funk"
Nelson
George's
historical
piece that
allows funk
pioneers
like Bootsy
Collins,
George
Clinton
and Nona
Hendryx
to tell their
stories.

"Brothers
Hypnotic"
Reuben
Atlas'
coming -
of -age tale
follows the
Hypnotic
Brass
Ensemble
as it plays
the streets
of New York,
collaborates
with Mos Def
and thrills a
jazz festival
audience.

"The Great
Hip -Hop
Hoax"
Jeanie
Finlay's doc
chronicles
two Seats
who posed
as California
hip -hop
duo Silibil n'
Brains and
scammed
music execs,
leading to
personal
lows of
madness.

Sincerity permeates the chronicle of Snoop Dogg's adventure in Jamaica as he em-
braces Rastafarian culture and creates a reggae album that bears no resemblance to
his rap work. "Reincarnated," artfully directed by Andy Capper, reveals the newly
anointed Snoop Lion to be a thinking man's musician, and one who refuses to ac-
quiesce to the expectations of his audience. The toil death of longtime collabora-
tor Nate Dogg spurs Snoop to head to Jamaica and find a new path. He's treated
like royalty upon arrival and manages to return home humbled, more aware of his
desire to bring about unity in his various communities. His story unfolds against
the creation of roots -oriented reggae that deals equally with consciousness -raising
and party -starting. There is no skepticism in the film-the producers are Snoop
and his camp-but it does reach beyond the "making of" documentary to give a
deeper account of a life in music. -PG

POP

JT's Inner
Vision
After conquering pop music with a highly sexual,

Justin Timberlake

The 20/20 Experience

fashionably futuristic album in 2006, Timberlake PRODUCER Tirnbaland

returns in a more relaxed form, with a new palette
of musical shades. Despite the reunion of Timber-
lake and FutureSex/LoveSounds producer Timba-
land, The 20/20 Experience isn't a sequel as much
as a document of growth, crystallized within the
medium of classic soul. The propulsive moans and
aggressive come-ons of "SexyBack" have been
traded for big -band brass, creeping bass and open-
hearted professions of love on songs like "That
Girl," "Mirrors" and "Tunnel Vision." JT has al-
ways been a vocal force, but the album's main ac-
complishment is the expansion of his vision: The
set is nearly guest -free, and tracks often run past
the seven -minute mark. One of the year's most -
anticipated releases is also one of pop's weirdest-
and most fully realized-efforts in ages. -JL

RCA Records

RELEASE DATE: March 19

MUSIC

ALBUMS ROCK
R&B

MINDLESS BEHAVIOR

All Around the World

PRODUCERS: various

Streamline/Conjunction/
Interscope Records

RELEASE DATE: March 12

Innocent affection drives
R&B quartet Mindless
Behavior's sophomore
album. The polish
shines on All Around the
World, a marvel of studio
technology personalized
by doe -eyed anthems of
all speeds. The four-
some hawks the ladies
on the slinky "Bang Bang
Bang," yet knows when
to pump the brakes (see
the emotive "Forever").
-SJH

LATIN

PEDRITO MARTINEZ

Rumba de la Isla

PRODUCERS: Fernando Trueba,
Nat Chediak

Sony Masterworks/Calle 54

RELEASE DATE: March 12

Conga player/vocalist
Martinez makes magic
by pairing Afro-Cuban
chanting and beats with
the musical legacy of
Spanish flamenco great
Camaron de la Isla. Mas-
ters of the contemporary
cosmopolitan sound at
work here include a team
of multiple Grammy
Award -winning produc-
ers, flamenco guitarist
Niiio Josele and Fania
violinist Alfredo de la
Fe. -JCN

CHRISTIAN

JASON CRABB

Love Is Stronger

PRODUCERS: Jay DeMarcus,
Ed Cash, Wayne Haun

Gaither Music Group

RELEASE DATE: March 12

Crabb delivers a cohe-
sive album that show-
cases the vocal diversity
he's known for. "Love
Wins" (featuring Kari
Jobe) is a stunner, and
"What the Blood Is For"
is a vulnerable ballad
that perfectly demon-
strates Crabb's soulful
voice. -DEP

BON JOVI

What About Now

PRODUCERS: John Shanks, Jon
Bon Jovi, Richie Sambora

Island Records

RELEASE DATE March 12

Jon Bon Jovi still cuts a
fine-looking figure at 51,
but things aren't always
as pretty on his band's
latest, What About Now.
Midlife malaise and big -
picture concerns weigh
heavy on the characters
of these songs, but
Bon Jovi's determined
optimism generally wins
out on anthems like "Be-
cause We Can" and the
Uz-like title track. -GG

ROCK

CLOUD CULT

Love

PRODUCER: Craig Minowa

Earthology Records

RELEASE DATE: March 5

Chamber -rock collective
Cloud Cult has mastered
its anthemic sound.
Ninth album Love is over-
blown yet manicured in
the right spots, building
tension and explod-
ing into musical peaks.
Some tracks recall the
arena -rock inclination of
Muse ("Sleepwalker"),
while others pare the
dramatics ("Meet Me
Where You're Going"),
remaining versatile with-
out losing focus. -SJH

ROCK

THE MEN

New Moon

PRODUCERS: The Men

Sacred Bones Records

RELEASE DATE: March 5

The Men get thrashy
on fourth album New
Moon. Known for its
hardcore leanings, the
Brooklyn band gives into
its nature on the sweaty
"Electric" and "I See No
One." But where some
punkers sacrifice artistry
for aesthetic, the Men's
songwriting chops are
sharp, brought to the
forefront with the Ameri-
cana swing of "Open the
Door." -SJH
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MUSIC HAPPENING NOW

Latin urban
duo Wisin
&Yandel
have signed
on to be
the official
spokesmen
for a line of
Panasonic
audio
equipment
that will
be pushed
through a
major Lati n -
American
promotional
campaign.

DANCE

Afrojack
Makes A New
`Friend'
EDM hitmaker inks new
deal with Universal to push
forthcoming debut and rising
single with Chris Brown
By Jason Lipshutz

One of dance music's biggest stars has expanded
his business with an eye on further mainstream suc-
cess. Grammy Award -winning producer Afrojack has
signed an exclusive worldwide deal with Universal
Music Group, clearing the way for Island Records to
release the Dutch artist's debut album, led by current
single "As Your Friend" featuring Chris Brown, later
this year. The timing is perfect: "Friend" jumps 6-4
on Billboard's Dance Club Songs and debuts at No. 38
on Rhythmic, with sales of 75,000 to date, according
to Nielsen SoundScan.

After years of controlling his output through his own
Wall Recordings, the producer-who scored an inter-
national smash with Pitbull's "Give Me Everything" in
2olt-says the deal was simply the best way to gain new
fans while still catering to longtime supporters. "I'm 25
years old-I'm just having fun," says Afrojack, bom Nick
van de Wall. "I don't have a plan for world domination.
I'm just riding the wave:and bringing people with me."

Afrojack has risen through the dance world without
major -label backing thanks to his propulsive spin on
house music, heart -pounding live shows at festivals
like Ultra and Coachella, production credits on hits by
Brown and David Guetta, and a hands-on leadership
role at Wall, whose roster includes acts like R3HAB
and Shermanology. Afrojack had been releasing songs
through one -and -done partnerships with indie labels
(2010 hit "Take Over Control" was released stateside
by Robbins Entertainment, for instance). But after

"Give Me Everything" hit No. 1 on the Billboard Hot
100 in June 2011 and the producer began contemplat-
ing a solo album at the start of 2012, his team saw a
need for a more centralized push.

"It's very hard to coordinate your marketing and
promotion on a worldwide scale with a network of
independents," says Afrojack's manager, Hugo Lan-
gras. 'Afrojack is a globally touring artist, with records
we feel-especially the material he's made for this al-
bum-really need globally synchronized campaigns.
The only type of corporation that could deliver that to
us was a major label."

Afrojack began courting majors shortly after book-
ing his first studio session for the album a year ago.
Conversations with Universal heated up early last
month, when Island Def Jam Music Group president/
COO Steve Bartels, Island Records president David
Massey, Island Def Jam/Republic Records chairman/
CEO Barry Weiss and IDJMG executive VP/head of
A&R Karen Kwak all visited Afrojack's Los Angeles
studio. Langras was impressed by the Universal team's
enthusiasm and professionalism, while Bartels says
that he loved the demos Afrojack played from his in -
the -works album. "The six or seven things I heard in
the studio had me jumping around," Bartels recalls.

On Feb. 19, Afrojack issued the glossy Brown duet "As
Your Friend" through his own label, and Universal quick-
ly picked it up and rereleased the single on Wall/Island,
servicing the single to radio starting March 8. Matthew
Goldapper, assistant PD at dance -formatted WPTY-
FM Nassau, N.Y.-which has played "Friend" 443 times
through March 12, according to Nielsen BDS-says that
requests have been flooding in, mostly for the single's
superstar guest. "Chris Brown's vocals are so familiar,"
Goldapper says. "We obviously brand it as both Afrojack
and Chris Brown when we play the song, but his voice is
more recognizable to the audience."

Look for that familiarity gap to narrow soon, as
Afrojack has been "making serious headway" on his
debut, in hopes of a fall release, according to Langras.
The album's sonic diversity and expected big -name
guests-Jennifer Lopez and Wiz Khalifa recently
logged studio time with the producer-are two reasons
Afrojack's team thought it wise to expand their capa-
bilities beyond the dance world. "It has underground
EDM tracks, it has a couple of hip -hop tracks, it has
very poppy songs, and it has very melodic songs that
have absolutely nothing to do with dance music," Lan-
gras says.

"He's got some amazing production already," Bar-
tels adds, "and he's going to be finding superstars who
want to be connected to a monster look." 0

Afrojack's
"As Your
Friend."
featuring
Chris Brown,
has sold
75,000
downloads.

THE

[Numbers]
Emile Sande

British singer Emeli Sande is finally breaking through
on the charts, thanks to major promotion behind her
developing hit "Next to Me" and high -profile perfor-
mances. The artist, whose album Our Version of Events
arrived in June 2012, made a small splash in the United
States last summer after performing during the Olym-
pics. But she didn't catch fire stateside until this year,
with performances on "Today" (Jan. 29), "Late Show
With David Letterman" (Feb. 1) and "Jimmy Kimmel
Liver (Feb.5).

 274%
39K
Sales of Our Version of Events have grown
274% in the last eight weeks (39,000),
according to Nielsen SoundScan, compared
with the previous eight weeks (10,000). In total,
the album has sold 113,000 since its release.

9%
18M
Breakthrough U.S. sing le "Next to Me" rises to
18.1 million audience impressions on the Hot
160 Airplay chart, fora gain of 8.7% for the
week ending March 12. The song rises 63-60
on the tally, and moves 19-18 on Adult Top 40.

37%
42K
"Next to Me" is selling strongly as well,
garnering its bestframe yet with 42,000
downloads in the week ending March 10 (up
37%). Of that, 25% was from the newly released
remix of the cut, featuring Kendrick Lamar.

 29%
1.8M
Views of the "Next to Me" video are also rising.
It collected 1.8 million Vevo views in the four
weeks between Feb. 10 and March 11. That's
up by 29% from the previous month (Jan. 11 -
Feb. 9). -Keith Caulfield
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Ashley
Monroe's
Like a Rose
bows at No.
10 on Top
Country
Albums.

MUSIC HAPPENING NOW

IFlower Power
COUNTRY

Ashley Monroe's 'Like a Rose' pairs analog sound with
digital marketing push
By Chuck Dauphin

Ashley Monroe's new solo album, Like a Rose, may sound like a traditional country project,
but Warner Music Nashville took a different route to promote it, bypassing country radio in
favor of online exposure. The strategy helped the album bow at No. to on Billboard's Top
Country Albums chart and No. 43 on the Billboard zoo, selling it,000 copies, according to
Nielsen SoundScan.

Warner Music Group VP of brand management Justin Luffman says the album's retro
leanings, exemplified by the mountain sound of the title cut, would have likely been a tough
sell to mainstream radio. "We felt like we had stronger outlets in other places," he says.

Monroe, along with Miranda Lambert and Angaleena Presley, is also a member of Pistol
Annies, whose 2011 Hell on Heels sold 45,000 copies in its first week (453,000 to date)-
though it likewise didn't produce any radio hits.

For Monroe, the label instead focused on online outlets, including AOL's the Boot and
CMT.com, to premiere several songs from the album. USA Today debuted the Blake Shel-
ton duet "You Ain't Dolly (And You Ain't Porter)," which promoted an iTunes pre -order
(early buyers received the song as an instant download). "The goal was to get the music
out there and let people learn about Ashley," Luffman says. "People might have known her
from the Annies, but they didn't [know she's] a solo artist."

The online push continued through Facebook and Google Media campaigns and strong
social -media word-of-mouth from fellow artists, including Lambert, Shelton and Dierks
Bentley. "They were all tweeting about it, which got everybody excited," Luffman says. The
buzz fueled a big daily spike in Monroe's Twitter and Facebook followers, which jumped by
184% and 351%, respectively, on street date.

Monroe is doing her part with performances at the Grand Ole Opry and "The Tonight
Show With Jay Leno" in recent days and a trip to South by Southwest. It's been a long time
coming for the 26 -year -old, whose first LP, Satisfied, was shelved after a brief digital -only
release in 2007. "It feels amazing to know that people are relating to the songs," Monroe
says. "That's always my ultimate goal as a songwriter-I want people to feel something." 0

Battle Plan: Jimi Hendrix

Experience
Hendrix has
opened Jimi
Hendrix's vaults
yet again for
People, Hell
and Angels,
a compelling
collection of
12 songs the
late rock icon
recorded after
breaking up the
Experience, which
debuts at No.2
this week on the
Billboard 200.

4 MONTHS AGO

After plans for People, Hell
and Angels were first hatched
in early 2012, Sony's Legacy
Recordings and Experience
Hendrix announced the
release on Nov. 26,the day
before what would have been
Hendrix's 70th birthday. "We
focused on his birthday [and]
gotthe press that significant
birthdays seem to get," says
Jim Parham, senior VP of
global marketing for Legacy
and Sony. The attention
included a Hendrix exhibit at
Seattle's Experience Music
Project, a new Hendrix lyric
book and Bloomingdale's
memorabilia and merchandise
campaign. The album's cover
went viral after being revealed
exclusively through Rolling
Stone. Pre -orders began that
day as well, highlighted by a
"$2 off" coupon at Amazon.

1 MONTH AGO

The Jan. 20 episode of CBS'
"Hawaii Five -0"-a special
Sunday -night airing after the
NFL's AFC Championship
game-featured seven songs
from the album, including
first single "Somewhere," and
promoted the release at the
show's end. That generated
heat for "Somewhere," which
was unveiled Feb. 4 as an
exclusive Walmart CD single
and a special vinyl 7 -inch
at indie retailers. The single
arrived everywhere else the
next day, debuting at No.1 on
Billboard's Hot Singles Sales
chart. Another song, "Earth
Blues," premiered Feb.15 on
BBC, and three days later, a
video for "Somewhere" and a
series of short clips featuring
longtime Hendrix engineer
Eddie Kramer discussing the
album were unveiled online.

THIS WEEK

The entire album began
streaming at NPR.com on Feb.
28, and the "Hawaii Five -0"
episode re -aired the day before
release. An iTunes email blast
and a Spotify home -page
takeover hyped the LP, while
Fender hosted a listening
party and guitar giveaways at
its Corona, Calif., showroom.
Best Buy offered an exclusive
CD bundle. Buddy Guy and
Aerosmith's Brad Whitford
performed Hendrix music on
"The Tonight Show With Jay
Leno" on March 12; Kramer
and album co-producerJohn
McDermott appeared on the
syndicated "Rockline" radio
show on March 13. "Everything
started to snowball" Parham
says. "We were projecting first -
week sales, and we're pretty
much right where we thought
it was going to be:

WHAT'S AHEAD

An ongoing campaign with the
Gap,which is selling exclusive
T-shirtsfeaturing the album's
artwork, will support People,
Hell and Angels. A radio special
aboutthe LP will air March 20
and be syndicated on NPR's
"World Cafe" and through
the House of Blues Network.
Another TV blast will hit April
1, when Janelle Monae will play
a Hendrix song on 'Late Night
With Jimmy Fallon:That same
month, a Hendrix pop-up store
will launch overseas (Parham
wouldn't say where exactly).
An all-star Experience Hendrix
tour will hit the road again this
fall; personnel and dates are
being arranged."We'retreating
this like afront-line record."
Parham says. "This should
be as big as if the Beatles are
putting out a new record."

-Gary Graff

00
BUBBLING
UNDER

0

'Gangsta'Threatens
Rhythmic
Vested in Culture chairman
Sylvia Rhone's latest
protegee, 21 -year -old Kat
Dahlia, is making waves
online and on -air with debut
single "Gangsta' (Epic). The
song's video, shot in the
Cuban -American's native
Miami, boasts more than
800,000 YouTube views
since March 5. Dahlia's
hauntingly personal
composition is closing in on
the Rhythmic chart, thanks
in part to 41 spins on WLLD
Tampa, Fla., and 39 on WKHT
Knoxville, Tenn., according to
Nielsen BDS.

Rdgidgrn'Lamp'Shines
Virginia -based Rdgldgrn is
approaching the Alternative
chart with "I Love Lamp"
(Fairfax/Republic), led by
28 plays in the March 4-10
tracking week at KKDO
Sacramento, Calif. The rap -
rock trio released a four -song
EP last month ahead of its
planned debut full-length.
The group's members, each
of whom dresses in red, gold
and green, respectively (as
the act says it views the world
as a harmonious rainbow),
employed rock luminary Dave
Grohl to play drums on the
EP after he was impressed by
a demo of "Lamp."

'Shake' Up
Pop duo Gimm+Icky is
quickly rising up Dance
Club Songs with its debut
chart hit, the contagious
"Shake That" (HitShop). The
track, supported by remixes
from Jump Smokers and
Papercha$er, flies 44-28
in its second week on the
DJ -based survey. The act,
Tripp Weir and Jeff Garrison,
formed in 2011 and has
had its music synched on
Et Nickelodeon, the NFL
Network and ABC's "The
Middle."

'Some' Is Greater
With spins at 67 of the 127
stations monitored for the
chart, Joel Crosses debut
single, "If You Want Some:
gains momentum on Country
Airplay, where it reaches
a new peak with a 48-46
lift in its seventh week.
The 20 -year -old singer/
songwriter, who's prepping
his first album, is signed
to Toby Keith's Show Dog -
Universal label, and has
opened for his boss, as well
as Darius Rucker and Sara
Evans.

Reporting by Keith Caulfield,
Wade Jessen, Rauly Ramirez
and Gary Trust.
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REAL ESTATE

MARRAKECH, MOROCCO

Luxury Purpose Built Sound Studio
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CHARTS
KEITH CAULFIELD

Luke Bryan Nets First
No.1 Album
His 'Spring Break' set is one of few single -act
compilations to top tally in SoundScan era

Country star Luke Bryan logs his first No.1
album on the Billboard zoo as his new re-
lease, SpringBreak . . . Here to Party, debuts
atop the list. It sold 15o,000 copies in its
first week, according to Nielsen Sound -

Scan, and marks his best sales week yet.
Bryan previously topped out at No. z with Tail-

gates & Tanlines, his last studio effort, which arrived
in 2011. It achieved his then -largest sales frame
when it bowed with 143,000.

Spring Break is mostly a compilation of tracks pre-
viously released on Bryan's four earlier Spring Break-
themed El's, all of which were only available as down-
loads. Released between 2009 and 2012, the four El's
have sold a combined 143,000, according to Sound -
Scan. None of the tracks on those releases were pro-
moted as radio singles.

Unlike the four EPs, the new Spring Break is avail-
able as both a download and CD. Of its sales last
week, half were downloads. Smartly, the four EPs
were all removed from retail availability at the end
of January and early February. Thus, any fans look-
ing for Bryan's summery tunes had to turn to the
new album.

Bryan is on tour and recording his fourth studio al-
bum, the follow-up to Tailgates & Tanlines. He's slated
to co -host the Academy of Country Music Awards on
April 7 with Blake Shelton, and will also perform on
the CBS show.

As Spring Break is essentially a compilation of
previously released recordings, it's interesting to
note how infrequently single -artist compilations
reach No. 1. The last time such a release hit the top
was on Nov. 14, 2009, when the Michael Jackson
soundtrack to "This Is It" debuted atop the list.

Since SoundScan began powering the Billboard

zoo on May 25, 1991, only a handful of single -artist
compilations have topped the tally. A mere 16 con-
ventional compilations have hit No. 1. Of those, 13
were standard greatest -hits sets, while the remain-
ing three were left -of -center packages like Bryan's.
Aside from his themed collection, Jennifer Lopez's
remix compilation J to tha L -O! The Remixes spent
two nonconsecutive weeks at No. r in 2002. Addi-
tionally, while Jackson's This Is It was technically a
soundtrack, it also served as a best -of release. It fea-
tured 14 of his greatest hits, plus two new versions of
the then -new title track, which ran during the film's
end credits.

From The Vaults: At No. z on the Billboard zoo is
another debut, but by an artist of a different vintage:
Jimi Hendrix. The late rock icon scores his highest -
charting album in 44 years, as People, Hell and Angels
arrives at No. 2 with 72,000 sold.

The legendary singer/songwriter/guitarist died
Sept. 18, 1970, and the new album contains 12 pre-
viously unreleased studio recordings that Hendrix
completed between 1968 and 197o. Hendrix last
charted in the top two when Electric Ladyland spent
two weeks at No. t in 1968 (Nov. 16-23). He most
recently visited the top five when another from -the -
vaults release, zolo's Valleys of Neptune, debuted and
peaked at No. 4 with a 93,000 start.

Before this week, the last time a posthumously re-
leased album reached the top two was in 2009, when
Jackson's This Is It spent two weeks in the region.
Notably, in 2012, Whitney Houston's Whitney: The
Greatest Hits spent three weeks at No. z following her
death that year. However, that album was originally
released in 2000.

It's uncommon for releases like Hendrix's-a col-
lection of assembled archival studio recordings-to
chart as high as it did on the Billboard zoo. The last
such release to hit the top two was Johnny Cash's
American V: A Hundred Highways in 2006. It de-
buted at No. r on the July 22 chart. The country icon
recorded the vocals for the set before his death in
2003, and producer Rick Rubin later compiled the
tracks for release.

Looking Ahead: On next week's Billboard zoo,
rock legend David Bowie looks like he'll land his
highest -charting album ever, as sources indicate
The Next Day should debut at No. z with around
80,000. Bon Jovi might also grab its fifth No. r with
What About Now (85,000-90,000) . . . Meanwhile,
the week after that, watch for Justin Timberlake's
The 20/20 Experience (due March 19) to blow in at
No.1 with more than 300,000. Sources suggest that
its half -million forecast could grow even larger once
the set reaches retail. 0

YEAR-TO-DATE COUNTRY
DIGITAL SONG SALES

33.7 MILLION
 6%

'Thrift Shop' Rules Radio
Macklemore& Ryan Lewis
crown Hot 100 Airplay and
Mainstream Top 40 with
their debut single, and former
four -week Billboard Hot
100 leader, "Thrift Shop,"
featuring Wanz.

The pair becomes just the
sixth rap act (billed as a lead)
to rule Mainstream Top 40
with a first entry. It joins the
company of Eve ("Let Me
Blow Ya Mind," featuring
Gwen Stefani, 20011,50 Cent
("In Da Club," 20031, Murphy

FLORIDA GEORGIA LINES
GOOD TIMES ALBUM SALES

26,000
21% THIS WEEK

YEAR-TO-DATE COUNTRY
ALBUM SALES

6.9 MILLION
 4%

MARKET WATCH
A WEEKLY NATIONAL MUSIC SALES REPORT

Weekly Unit Sales
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Weekly Album Sales s
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ID

Lee ("Shake Ya Tailfeather,"
with Nelly and P. Diddy, 2003),
Flo Rida ("Low," featuring
T -Pain, 2008) and B.o.B
("Nothini on You," featuring
Bruno Mars,2010) in leading YEAR-TO-DATE
the list on a first try.

"Shop" concurrently extends
its record for the most weeks
of at least 300,000 downloads
sold (nine), as it shifts
306,000, according to Nielsen
SoundScan, -Gary Trust

THE BIG NUMBER

16
Number of single -artist
compilations that have reached
No.1 on the Billboard 200 in
the Nielsen SoundScan era.

Read more
Chart Beat at
billboard.com/
chartbeat.
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LEGEND

Bullets indicate titles with
greatest weekly gains.

album Charts
 Recording Industry Assn. of

America (RIAA) certification for
physical shipments & digital
downloads of 500,000 albums
(Gold).

A RIAA certification for physical
shipments & digital downloads
oft million units (Platinum).
Numeral noted with Platinum
symbol indicates album's multi -
platinum level.

 RIAA certification for physical
shipments & digital downloads
of to million units (Diamond).
Numeral noted with Diamond
symbol indicates album's multi -
platinum level.

0 Latin albums certification for
physical shipments & digital
downloads of 50,000 units (Oro).

p Latin albums certification for
physical shipments & digital
downloads of 100,000 units
(Platino). Numeral noted with
Platinum symbol indicates
album's multi -platinum level.

D igital Songs Charts
 RIAA certification for suopoo

paid downloads (Gold).
A RIAA certification for 1 million

paid downloads (Platinum).
Numeral noted with platinum
symbol indicates song's
multiplatinum level.

Awards

NG (Heatseeker Graduate)
PS (PaceSetter for largest % album

sales gain)
66 (Greatest Gainer for largest

volume gain)
D O (Digital Sales Gainer)
AG (Airplay Gainer)
SG (Streaming Gainer)

EMS LAST THIS TITLE Artist CENT PEAK WK,011

Poo WEEK WEEK PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL EMS. "ART

3

HARLEM SHAKE
MAUER (H.RODRIGUE,

Baauer 1 4
JEP,REE'S/MAD DECENT/WARNER BROS.

Online momentum for the song

declines for a second consecutive

week, as it logs a 10% decrease to

48 million streams, down from 54

million last week and 98 million

the week before. Still, the viral

smash passes 1 million downloads

sold to date.

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
R.LELVIS (B.HAULERTY.R.LEINISI MACKLEM ORE/ADA/WARNER BROS

WHEN I WAS YOUR MAN Bruno Mars
THE SMEE2INDTONS (BRUNO MARS.P.L AMMENCE 11,ALEVINE.A. MATT) ATLANTIC

The piano ballad claims top Airplay Gainer

honors for a fifth consecutive week,

representing the longest streak by a

lead male since Eminem racked five such

frames in 2010 with "Love the Way You

Lie," featuring Rihanna.

7 5 0 STAY Rihanna Featuring Mikky Ekko
M.EHROd.PARKER (M.MO.I.PARKER) SRP/DEF1AM/IDIMG

3 5

Am SUIT & TIE Justin Timberlake Feat. Jay Z
8 8 mi. TIMBALANOIJIMBERLAKE,IROC (1.11MBERLAKE.T.V.MOSLE,

S.C.CARTER.I.HARMON.I.E.FAUNTIEROVI,ESTUARTAWILSONSTILLI RCA

4 9

4 4 6 I KNEW YOU WERE TROUBLE. Taylor Swift A
MAX MARTINSHELLBACIMSWIFT.MAX MARTIN.SHELLBACIO BIG MACHINE/REPUBLIC

2 21

6 6 7 STARTED FROM THE BOTTOM Drake
MAMIE (A.CRAHAMNIDLEMANASHEBIB,B.SANFILIPPOI YORK MORY/CASH MONEY/REPUBLIC

6 5

5 7 8 SCREAM & SHOUT will.i.am & Britney Spears A
LAZY My (W.ADAMS,I.MARTENS,BAPTISTE) INTERSCOPE

3 15

ek LOVE ME Lil Wayne Feat. Drake & FutureO
ztal.7124Ar"". YOUNG MONEY/CASH MONEY/REPUBLIC

9 8

9 9 to LOCKED OUT OF HEAVEN Bruno Mars
THE SMEMIGIONSOHASKER,E.HAYMEM.RONSON (MIND MARS,P.LAWRERCEIIALEVINE)AILANTIC

1 23

DON'T YOLI WORRY CHILD Swedish House Mafia Feat John Martin
12 10 li

ILMOZZE'LlS.?.MgaITS.VGTITi ASTRALWERKSICAPITOL

6 25

0 tri DAYLIGHT Maroon 5
.." A.LEVINE,101,MAX MARTIN (A.LEVINE,MAX MARTIN,SAMM,M.LEVY) A8M/OCTONE/INTERSCOPE

7 14

0. 0 0 FEEL THIS MOMENT Pitbull Feat. Christina Aguilera
AMESSIKERKIEWEHAUMBROZZAMCKR4C.KRE
ARESSIMUMUMMR0224LIWAS.C.AGIBLDHAMMAMIARMAKEIMPIRHOLKII) IIR.305/POLOCABONDS/REA

13 7

11 13 14 HO HEY The Lumineers A
R.HADLOCX (W.SCHULTZ,1.FRAITES) DUALLONE

3 40

, P.KIN PROBLEMS ASAP Rocky Feat. Drake, 2 Chainz & Kendrick Lamar A
15 3 15 "MTA.M=Rtr"' AMP WORLDWIDE/POLO GROUNDS/RCA

8 19

17 16 26 SWEET NOTHING Calvin Harris Feat. Florence Welch A
C.HARRISILHARRIS,FIVELCH,CHARP0011) DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/MUMS.

to 18

72 , 0 RADIOACTIVE Imagine Dragons 
ALEX DA KID (IMAGINE DRA40,15,1.4PANI,MOSSER) KIDINABORNER/INTERSCOPE

17 28

0001; JUST GIVE ME A REASON Milk Feat. Nate Ruess
1.13HASKER (PRK1.BHASKER.N.RUESS) RCA

1$ 4

Publishing song index available on
billbeard.com/bik. 19 19

Visit billboard.com/ba for complete
rules and explanations.

Servicedo radio concurrent e start of her

The Truth About Love tour on Feb.13, the third

single from her album of the same name soars 25-8

on Hot Digital Songs (122,000 downloads sold, up

91%), enters Streaming Songs at No. 42 (1.1 million

streams, up 33%) and bounds 65-44 on Hot 100

Airplay (27 million audience impressions, up 72%).

POUR IT UP Rihanna
MIKE WILL MADE.IT,P00 (M.L.INILLMMS ILIDARNERPHOMAS,TNHOMAS,R.FENTY) SRP/OFFIAMACIIMG

I WILL WAIT
M.DRAVS (MUMFORD & SONS)

Mumford & Sons 
GENTLEMAN OF THE ROAD/RED/GLASSNOTE

19 10

12 31

MM.
AGO

16

LAST

WEEK

17

THIS

WEEK

71

TITLE Artist
,,,,,,,,,, ,,,,,,,,,, IMPRINT/PROMOUON LABEL

GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
ALICIA laYS,1.0HASKER,S.REMI (ALICIA NEYS,1.HHASKEH,S.REMI,O.T.MARAJ.W.SODIER) RCA

cr, PEAK

POS.

11

Mali
CHART

27

- 12 n HEART ATTACK Demi Lovato
MALLAIWYIGAICICALLAX,I.EVIG114$.1,10116LAS,11.WILLAMS,A.PHILLIPSO.LOVATO) HOLLYWOOD

12 2

, n 23 IT'S TIME Imagine Dragons A
B.DARNER,IMAGINE DRAGONS (D.REYNOLDS,W.SERLION,B.MCKEE) KIDINANORNER/INTERSCOPE

s ao

0 24 CATCH MY BREATH Kelly Clarkson
SOUND KOLLECDV (K.CLARRSON,LHALBEPT,E.OLSON) 19/RCA

19 20

Q 0 SURE BE COOL IF YOU DID Blake Shelton 
5 HENDRICKS (R.CLAWSON,CTOMPIONS.1.ROBSINS) WARNER BROS. NASHVILLE/WMN

3 9

26 28 26 LITTLE TALKS Of Monsters And Men A
OF MONSTERS AND MENA,PNARSSON (N.B.HILAURSOOTTIR,HORHALLSSON) REPUBLIC

20 42

27 27 27 GANGNAM STYLE PSY A
P.1111-SANG,BUNI.HYUN4 (1.S.PARK,4.H.Y00) SCHOOLBOY/REPUBLIC

2 27

34 26
,E, POETIC JUSTICE Kendrick Lamar Feat. Drake- S.DEN1110CDUCHWORTH.E.MOLINA,

AkRAHAM,I.S.HARRIS111.1.1ACKSON.T.S.LEMAS) TOP DAWG/AFTERMATH/INTERSCOPE

26 20

30 31 Q CARRY ON fun.
1.13HASHER (FUN.,I.DHASKER) FUELED BY RAMEN/RRP

zo 10

20 25 30 TRY P!nk
G.KURST/N IBUSBEE,B.WEST) RCA

9 20

18 24
BEAUTY AND A BEAT Justin Bieber Feat. Nicki Minaj

31 0,,, ,r6 , ,,,,,,, ,,,,,,,,,., ,,,,,,,

(NW MAART11;2,15LAVSKIarECHA.O.T."MARAI) SCH001.110Y/RAYMOND BRAUN/ISLAND/HMIG

5 22

32 34 32 TROUBLEMAKER 011y Murs Feat. Flo Rida
S.ROBSON (0.MURS.S.ROBSON,C.NELLVOILLARD) SYCO/COLUMBM

32 8

25 32
DIAMONDS Rihanna

33
STARGATE.BENNY BLANCO (S.FURLER.
ELLEVIN,M.S.ERIKSEN.IE.HERMANSEN) SRP/DEF JAM/IDIMG

1 z

49 30 54 SAIL AWOLNATION A
AMMO (A.BRUNO) RED BULL

30 27

31 32 35 HALL OF FAME The Script Featuring will.i.am A
0.0 ,LBARRY(D.O'DONOONLIEASNEENANWADA1.15,1.BARRY) PROBOOENICAPIC

m 24

33 35 36 ONE MORE NIGHT Maroon 5
AM MARTH,SHELBAM M.LEVIKSHEIBAC ECHA N) ABM/OCTONE/INTERSCOPF

1 38

29 36 37 HOME Phillip Phillips A
D.PEAPSON (IIPEARSON,L.HOLDEN) 19/INTERSCOPE

6 37

60 51 0 MAMA'S BROKEN HEART Miranda Lambert
KLIODELL,C.AINLAY,.WORF (B.CLARK,SACANALLY,KMUSGRAVES, RCA NASHVILLE

38 7

38 38 39 SOME NIGHTS fun. A
1.DHASHER (N.RUESS,ADOST,IANIONOFF,I.DHASKER) FUELED By 121.1./13.

3 55

92 65 0 CAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton
R.LEWIS 03.NAGGEPTY,R.LEWIS) MACKLEMORE/ADA/WARNER BROS.

40 5

40 42 41 ADORN Miguel
MIGUEL (M.I.PIMENTEL) BYSTORM/BLACK ICE/RCA

17 32

53 50 Q DOWNTOWN Lady Antebellum
P.WORLEY,LADY ANTEBELLUM 0..1.41110.S.MCANALLY.N.HEMBY) CAPITOL NASHVILLE

42 5

47 46 43 TWO BLACK CADILLACS Carrie Underwood 
MINIUM. (C.UNDERWOODAKEAR.H.LINOSEY) 19/ARISTA NASHVILLE

41 13

41 40 44 ALL GOLD EVERYTHING Trinidad James
D.OALLASPY (NAILLIAMS) -MINIMS. AME/OFF IAM/ID1M4

36 13

70 61 0 IR BAD Wale Featuring Tiara Thomas 45
MAYBACH/ATLANTIC

4

36 39 46 WANTED Hunter Hayes A 16 46
D.HUFF.H.HAYES (T.VERGES.H.HAYES) ATLANTIC/WMN/RRP

56 55 0 MYSONGSKNOMWRATYOUDIDINTREDARKRIGHTEMUP) Fall0111130)1 26 5
B.WAI NER (Foil.OUT BM WAIKER.LHILLI DECAYDANCE/FUELED By RAUH/ISLAND/IBM

44 45 46 ONE OF THOSE NIGHTS Tim McGraw 32 15

B.GALLIMORE,MIC4RAW ILL AIRD.R.CL AWSON,C3OMPHIN51 BIG MACHINE

39 43 ,,p3 BETTER DIG TWO The Band Perry A 28 19
D.IIUFF (B.CLARK,S.MCANALLV. ROSEN) REPUBLIC NASHVILLE

64 0 0 GET YOUR SHINE ON Florida Georgia Line 50 7
I.M01(T.HUBBARD.B.HELLEY.R.CLAWSON.C.TOMPKINS) REPUBLIC NASHVILLE

CDGo to BILLBOARD.COM/BIZ far complete chart data Data far week of 03.23.2013
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55 KISS YOU One Direction
[SMARM (SNELLBACKRYACROB,CFALKUOTECKUUNBIKKSOGELMARKAREOLER) SYCO/COLLINBM

[EAT. PEAK

POS.

46

MON
CHART

II

62 59 O BUGATTI Ace Hood Feat. Future & Rick Ross
MIKE WILL MADE,IT (AMCCOLISTERXIASH,

.L.ROBER L WILLIAMS II,N.WIWURN) WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC

52 4

58 53 e I DRIVE YOUR TRUCK Lee Brice
K.LACOBS,M.MCCLURE,LBRICE (I.ALBANDER,C.HARRINGTONMEARV) CURB

53 10

74 68 I LOVE IT Icona Pop Featuring Charli XCXQP.BERGER
(P.BERGER,C.AITCHISON,LEKLOW) RECORD COMPANY TEN/BIG BEAT/RRP

54 6

57 60 0 SOMEBODY'S HEARTBREAK Hunter Hayes 
D.HOPP,H.HAVES (A.DORFF,L.LAIROH.HAVES) ATLANTIC/WMN

54 16

87 69 IlD WAGON WHEEL Darius Rucker
F.ROGERS (B.DYLAN,K.SECOR) CAPITOL NASHVILLE

56 5

si 84 0 TORNADO Little Big Town 
.1.10YCE (NMENIBY,D.MAID) CAPITOL NASHVILLE

51 18

35 41
C'MON Ke$haU
°10=irs", any= galiaVELLNIA a E R) MOSABE/IRCA

27 12

55 57 Q LOVEEEEEEE SONG Rihanna Feat. Future
FUTURE (N.WILBURN,R.PENTY,DANDREWS,G.S.IACKSON.L.S.ROGERS) SRP/DEF lAWIONG

55 6

59 63 0 R.I.P. Young Jeezy Featuring 2 Chainz
DI1111.1i0 0.W.IENKIXSAM(FARLAXELEPPV1.1.1.110.001.1,61.11..160X,
0.MUS014.41VEBSTERANOLORL.BOMILARNIODLEBRCMISAMARISCNAJONEMPRK) CTE/DENALIMA46

59 5

48 52 68 I'M DIFFERENT 2 Chainz
DI MUSTARD (T.EPPS,D,MCiARLANE) DEF lAWIOIMG

27 17

68 66 CI PIRATE FLAG Kenny Chesney
B.CANNON,K.CRESNEY (R.COPPERMAN,OLAURPHY) BLUE CHAIR/COWMBIA NASHVILLE

62 5

42 58
HEY PORSCHE Nelly

63 ,
1(I.)<Fign (.EOIWarat.tM,I.Fli...C.11.1E5,11i.) REPUBLIC

42 3

13 44 64 ONE WAY OR ANOTHER (TEENAGE KICKS) One Direction
LBUNETTA,I,RYAN (OHARRY,N.HARRISON,IONEILL) SYCO/COWMBIA

13 4

89 L3 Q NEXT TO ME Emeli Sande
CH.,110.,.,..NOE,H.CHEGWINACPAZE,A.PAUL) CAPITOL

65 3

2 62 66 NEVA END Future
MIKE WILL MADE -IT (N.WILBURNALWILLIAMS II,P.R.SLAUGHTER) AL/FREEBANDUEPIC

52 14

n 70 IF I DIDN'T HAVE YOU Thompson SquareQ NV IS.THOMPSON,K.THOMPSON,I.SELLERS,P.IENKINSI STONEY CREEK

67 10

n n QALIVE Krewella
RAIN MAN (IYOUSAMVOUSAP,ICTRINOL,N.LIM,WDELL) KREWELLA/COLUMBIA

68 4

63 67, 69 MERRY GO `ROUND Kacey Musgraves
L.LAIROS.MCANALLY,KMUSGRAVES(KMUSGRMIS,IOSBORNE,SMCANALLY) MERCURY NASHVILLE

63 13

91 I

0 POWER TRIP J. Cole Featuring Miguel
I.LCOLE (1.COLE,H.LAWS) ROC NATION/COLUMBIA

70 4

64 64 n WICKED GAMES The Weeknd
DOC,C.MONTAGNESUHE WEEKND (A.TESPAYE,CAIONTAGNESEAMCKINNEY)

53 19

co GIVE IT ALL WE GOT TONIGHT George Strait
tBROWN,G.STRAIT (M.BRIGRT,PODONNELL,AMES) MCA NASHVILLE

71 10

69 24 n WHO BOOTY Jonn Hart Featuring lamSU!
RAW SMOOV (O.I.GRIZZELL,S.A.WILLIAMS,K.KHARBOUCH) COOL KID CARTEL/EPIC

66 13

HOTSHOT th BUZZKILL Luke Bryan 74
DEBuT w 1.STEVENS ILBRYAN,RTHIBODEAU.ASEVER) CAPITOL NASHVILLE

1

97 82
0 WE STILL IN THIS B**** B.o.B Feat. T.I. & Juicy J

MINE WILL IT,MAR2 (B.R.SIMMONS, JR.M.L.WILLIAMS II,
MAIBBLEBROOKMADE,S,C.I.HARRIS, IR,ROUSTON) REBELROCK/GRAND MISIWATLANTIC

75 4

96 83 0 I CAN TAKE IT FROM THERE Chris Young
1.STR000 (CYCKING.R.AKINS,B.HAYSLIP) RCA NASHVILLE

m 5

76 97 MIRRORS Justin Timberlake 24 4
TRABALAND (1.TIMBERLAKUV.MOSLEXWARMON,LE.FAUNTLEROV IM RCA

The rebound of "Mirrors" reflects the buzz

of Timberlake's double duty as host/musical

guest on "Saturday Night Live" (March 9), as

the cut re-enters Hot Digital Songs at No. 48

(40,000, up 79%). His No. 4 -peaking "Suit &

Tie" returns to the Hot 100's top five (8-5) for

the first time in almost two months.

311116

AGO
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Q 78

TITLE Artist
,,,,,,,,,,,,,,,,,,,,,,, IMPRINT/PROMOTION LABEL

BATTLE SCARS Lupe Fiasco & Guy Sebastian
PRO I (W.LACO,G.SEBASTIAN.D.R.HARRIS) 1ST 8 ISTH/ATLANTIC

CERT
.

PEAK
POS.

73

..".
CHART

13

66 75 29 THE ONLY WAY !KNOW Jason Aldean With Luke Bryan & Eric Church 
M.KNOX (0.1.MURP.13.HAVSLIP) BROKEN BOW

40 is

81 95 Q LOVE AND WAR Tamar Braxton
OCAMPER, IR. (M.RIDDICK.L.DANIELS,T.BRAXTON) STREAMLINE/EPIC

57 7

99 86 0 LIKE JESUS DOES Eric Church
1.1CNCE (C.BEATHAROACRISWELL) EMI NASHVILLE

81 3

75 78 82 DON'T JUDGE ME Chris Brown
THE MESSENGERS (C.M.BROWN,NATNEH,A.MESSINGER,M.PELLREER) RCA

67 19

Q 0 GOLD Britt Nicole
OMUCKAL A (ONICOLE.O.MUCKAL,CATES) SPARROW/CAPITOL CMG/CAPITOL

83 2

Kim Q HIGHWAY DON'T CARE Tim McGraw With Taylor Swift
13,6ALLIMORE,M06R. (BV,MMEN.B,WARREN,M.IRWIN,1.KEAR) BIG MACHINE

59 2

85 85 CUPS Anna Kendrick
C.BECILM.KILIAN (APCARTER,LGERSTEIN,D.BUCKETT,IMNSTALL.BEHRENSAFREEMANI LIME

Released in its original a cappella form on the "Pitch Perfect"

soundtrack, the song from

the film's star is earning

mainstream top 40 support

thanks to a new edit

featuring instrumentation.

64 II

KZHT Salt Lake City led with 1. s'

48 plays for it last week. f .

86 87 86
DOPE Tyga Featuring Rick Ross
MROBERTS (M.NGUYER.STEVENSCRIAL.ROBERTS II,
M.ROBERTSIJACKSON,C.C.BROAOLISI,C.INOLHAYOUNG) YOUNG MONEY/CASH MONEY/REPUBLIC

68 7

84 84 87 STUBBORN LOVE The Lumineers
R.HADLOCK (W.SCHULT41.FRAITES) DUALTONE

70 13

83 91 88 LOVE SOSA Chief Keef
YOUNG CHOP IN.0O2APT;LPITTMAN) GLORY BOVVINTERSCOPE

56 13

67 72 89 TIP IT ON BACK Dierks Bentley
ILBEAVERS,LMOOTEN nJKENNEDV,RmPPERMANJ.M.NITEI CAPITOL NASHVILLE

66 16

99 QLEVITATE Hadouken!
'Rm.' LOADS1AR (HADOILKEN,A.SMITH,N.HILL,G.HARRIS) SURFACE NOISE

90 2

REMEMBER YOU Wiz Khalifa Featuring The Weeknd
78 81 91 ,..

CAI=EUrggl'11,==7,1110N) ROSTRUM/ATLANTICIRRP

63 16

.93 QCHANGED Rascal Flatts
, HI1FF.,,,CAL FLATTS(4.LEVOX.11.1145NERAMOBLEY) BIG MACHINE

73 3

- 98 0 MORE THAN MILES Brantley Gilbert
D.F111Ff 11.EDDIE,B.41LBERT) VALORY

93 2

82 89 94 LITTLE THINGS One Direction
I.GOSLING (E.SHEERAN,PBEVAN) SVCO/COLUMBIA

33 17

88 92
AS YOUR FRIEND Afrojack Feat. Chris Brown

95 AFROJACK,LEROY STYLES,DIBUDDRA,POLOW DA DON
MAN DE WALL,C.M.BROWN,L611A21,N.SADIRALVARGASdJONES) WALL/ISLAND/1DM

151 3

tv% KISSES DOWN LOW Kelly Rowland
NEW 1# °,1=1:011VIVI=LWLAND) REPUBLIC

96 1

NEW
ai BEAT THIS SUMMER Brad Paisley
`..." B.PAISLEY (B.PAISLEV.C.DUEOIS.L.LAIRD) ARISTA NASHVILLE

97 1

NEW Q SHOW OUT Juicy J Feat. Big Sean And Young Jeezy
MIKE WILL MADE -IT II.HOUSTON,I.W.RNKINS,S.MANDERSON) KEMOSABE/COLUMBIA

98 1

RE-ENTRY Q
KARATE CHOP (REMIX) Future Featuring Lil Wayne
METRO (N.WILBURN,R.BUICE,L.WAYNE,D.CARTER) A,l/PREEBANDVEINC

99 2

GONE, GONE, GONE Phillip Phillips
WATTENBERG (DSUHRMANN,T.CLARK,G.WATTENBERGI, 1911 NTERSCOPE

Second single from the reigning

American Idol reaches the Triple A top

10 (12-8) and upper half of Adult Top

40 (22-19). His introductory hit "Home"

(No. 37) leads Adult Contemporary for

an eighth week. -Gary Trust

100 1

HEADING
DOWN
SOUTH TO
THE LAND
OF THE
PINES, I'M
THUMBING
MY WAY
INTO
NORTH
CAROLINE.

"WAGON WHEEL,"
DARIUS RUCKER

Darius
Rucker

"Wagon Wheel," which
rises to No. 56 on the Hot
100 this week, is the first
single from your next disc,
True Believers. How does
this album compare to your
previous albums?
It was really cool to see that
reaction Ito "Wagon Wheell.
You put out songs and you
never know what's going to
happen with them. This album
we have Sheryl Crow and
Lady Antebellum, who add
great flavor and texture to
the record. It'll sound a little
different and brighter, a little
MOCK country.

You're three albums deep
in the country genre-do
you feel more at home than
ever?
Oh, absolutely. For me, it was
the day I became a member of
the Grand Ole Opry. I used to
feel, when I started, that I was
the outside dude and people
were like, "What's Hootie
doing here?" But now, I'm a
part of the family.

Is country a welcoming
genre?
If you really love the music
and you're sincere, then yeah.
If you're coming over here
because you're trying to have
a hit, then no. I can't name
four or five pop stars that
came over to country and had
a career.

So is it safe to say we're not
going to hear you doing any
electronic dance records
anytime soon?
Not me! I sing country music
for a living, man.

-Steven J. Horowitz

Data for week of 03.23.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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AGO WEEK WEEK IMPRINT/DISTRIBUTING LABEL

HOT SHOT 8216

DEBUT

Title rFR1 PEAK IMIS.ON

nos. CHART

111 LUKE BRYAN Spring Break... Here To Party
CAPITOL NASHVILLE/HMO

NEW 0 JIMI HENDRIX People, Hell And Angels
EXPERIENCE HENDRIX/LEDA,

2 1

0 3 BRUNO MARS Unorthodox Jukebox A 1
U

ATLANTIC/AG

1 3 4 MUMFORD & SONS Babel A 1 24

GENTLEMAN. THE ROADXLASSNOTE

7:1
16 0 s MACKLEMORE & RYAN LEWIS The Heist 2 22

- MACKLEMORE

9 9 6 RIHANNA Unapologetic 1 16

SRWDEF IANNEBMG

19 18
FLORIDA GEORGIA LINE Here's To The Good Times
REPUBLIC NASHVILLE/MILL

7 14

The album hits a new chart peak,

moving 26,000 for the week (up 21%).

!Tunes sale -priced the set last week

for $7.99, sparking a 58% jump in

digital sales. Meanwhile, the duo's No.

1 Hot Country Songs hit "Cruise" now

heads toward the Mainstream Top 40

tally, thanks to a remit with Nelly.

22 25 0 IMAGINE DRAGONS
INDINAKORNER/INTERSCOPC/IGA

Night Visions 2 27

4 6 9 VARIOUS ARTISTS
UNIVERSAL/NI/SONY MUSIC/CAPITOL

NOW 45 3 5

5 7 10 THE LUMINEERS
DUALLONE

The Lumineers A 2
49

8 L3 n FUN.
FUELED BY RAMEN

Some Nights A 3 85

17 19 12 PINK
RCA

The Truth About Love A 1 25

0 13 ADELE
XL/COLUMBIA

21 1 107

10 14 14 TAYLOR SWIFT
BIG MACHINE/P.6

Red A 1 20

15 24 15 ANDREA BOCELLI
SUGAR/VERVE/VG

Passione 2 6

3 8 16 JOSH GROBAN
PEPHISE.ARNER BROS.

All That Echoes 1 5

NEW BOZ SCAGGS
429/SLL

With the arrival of Memphis, the

Memphis 17 1

veteran artist nets nis rognest- V)
charting album since 1980's Middle -
Men reached No. 8. The new album, 2
which is his first release since 2008, ..c..CL

I '

also bows atop the Blues Albums chart ..e..

with 18,000 sold -his best sales week ....1-LI

in the SoundScan era. -Z..

11 17 18 SOUNDTRACK Pitch Perfect 
LIME

3 20

6 22 19 ALABAMA SHAKES Boys & Girls 
ATO

6 45

30 30 0 KENDRICK LAMAR good kid, m.A.A.d city 
TOP DAWL/AFTEPMATH/INTERSCOPENGA

2 20

13 n n TIM MCGRAW Two Lanes Of Freedom
BIG MACHINE/GLILG

2 5

NEW
Co JOSH RITTER Beast In Its Tracks

PyTHEAS

22 1

'WM
AGO

LAST

WEEK

WW5

WEEK

ARTIST
IMPRINT/DISTRIBUTING LABEL

Title ,,,
'

PEAK

POS.

NKS.011

CHART

47 SI Q OF MONSTERS AND MEN My Head Is An Animal 6 49

REPUBLIC

34 ATOMS FOR PEACE Amok 2 2

XL

27 31 25 LITTLE BIG TOWN Tornado 2 16

CAPITOL NASHIPLLENPAGN

NEW 0 VARIOUS ARTISTS Shake It Up: I <3 Dance 26 1

WALT DISNEY

7 23 n VARIOUS ARTISTS 2013 Grammy Nominees 2 7

GRAMMY/CAPITOL

23 36 28 ONE DIRECTION Take Me Home A 1 17

SYLOKOLUMBIA

a B 29 MAROON 5 Overexposed A 2 37
A&M/OCTONE/IGA

NEW 0 HOW TO DESTROY ANGELS Welcome Oblivion
HTDA/COLUMBIA

30 1

After two EPs, the group's first full-length

album bows with 12,000. It also arrives at No.

2 on Dance/Electronic Albums. Its last EP, An

Omen, opened with 13,000 on Dec. 1, 2012,

but at a lower rank: No. 42. E4

..

V

24 37 31 HUNTER HAYES Hunter Hayes 
ATLANTIC/WWI

17 56

is Q 0 SOUNDTRACK The Twilight Saga: Breaking Dawn: Part 2
BMW... SHOP/ATLANTIC/AG

3 16

40 a 33 PHILLIP PHILLIPS The World From The Side Of The Moon 
IN/INTERSCOPEHGA

4 16

39 0 34 JASON ALDEAN Night Train A
BROKEN BOWBBM4

1 21

32 46 35 ASAP ROCKY Long.Live.A$AP
ASAP WORLDWIDE/POLO GROUNDS/RCA

1 8

Q 66 0 THE WEEKND Trilogy 
X0/12CPLIBLIC

4 17

18 28 37 ALICIA KEYS Girl On Fire 
RCA

I 15

g a 38 MUMFORD & SONS Sigh No More A
GENTLEMAN OF THE BOAD.LASSNOTE

2 155

35 0 39 SOUNDTRACK Les Miserables 
POWDOR/REPUBLIC

1 12

33 44 40 CARRIE UNDERWOOD Blown Away A
IWARIETA NASHVILLE,MN

I
45

42 53 41 LUKE BRYAN Tailgates & Tanlines A
CAPITOL NASMILLEMAGN

2 83

38 49 42 KELLY CLARKSON Greatest Hits: Chapter One
IP/DCA

11 16

NEW
0 ASHLEY MONROE Like A Rose

WARNER BROS. NADI-MLLE/IA/MN

43 1

26 45 44 KIDZ BOP KIDS Kidz Bop 23
RAZOR & TIE

2 8

MI 48 EMMYLOU HARRIS & RODNEY CROWELL Old Yellow Moon

''. NONESUCH/WARNER BPOS

29 2

28 42 46 GARY ALLAN Set You Free
MCA NABLIVILLE/UMGN

1 7

48 se 47 ERIC CHURCH Chief A
MI ASE/11 L MM.

1 85

01 a HILLSONG UNITED Zion
HILLSONG/HII MHO AUSTRALIA/SPARROW/CAPITOL COG

5 2

43 54 49 T.I. Trouble Man: Heavy Is The Head
GRAND HU., CHM ANTIC,.

2 12

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 03.23.2013



2m0. LAST

AGO WEEK

22 32

THIS ARTIST
WEEK IMPRINT/DISTRIBUTING LABEL

50 THE BLACK KEYS
NONESBTHIWORNER BROS.

Title
CERT

El Camino A

PEAK

PBS.

2

INKS.

CHAR

66

37 59 Si ED SHEERAN
FLEKTRA

-F . 5 39

59 66 2 BRUNO MARS
ELEKTRA

Doo-Wops & Hooligans A 3 125

46 55 53 VARIOUS ARTISTS
UNIVERSAL/EMI/SOW MUSIC/CAPITOL

NOW 44 2 18

66 77 0 CHRIS TOMLIN
SI/WM/SPARROW/CAPITOL CMG

Burning Lights 1 9

NEW 0 MITE
LANA VISEA/PO,DOR/REPRBLIC

Woman 55 1

25 50 56 JUSTIN BIEBER
SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDIMG

Believe: Acoustic 1 6

NEW 0 CLOUD CULT
EARTNOLOGV/THE REBEL GROUP

Love 57 1

THEY MIGHT BE GIANTS
IOLIWILIWINGATOACE

Nanobots 58 1

The alt -rock band's sales

were powered by downloads,

as they amounted to 75% of

its first week.

a 70 59 MIGUEL Kaleidoscope Dream
BYSTORM/BLACK ICE/RCA

3 23

NEW 0 SOILWORK Living Infinite
NUCLEAR Fn A,

60 1

0 o o EAGLES Their Greatest Hits 1971-1975
ASYLUM/ELEC..

1 137

NEW 0 MADELEINE PEYROUX The Blue Room
PENNYWELL/EMARCWOECCA

62 1

44 60 63 CHARLIE WILSON Love, Charlie
P MUSIC/RCA

4 6

55 0 94 MUSE The 2nd Law
HELIUM-3/WARNER BROS.

2 23

0 _-_
PS COLTON DIXON A Messenger

19/SPARROW/CAPITOL CMG

15 6

The former "American Idol"

contestant's album shoots up

the chart with a 94% gain,

following a cover of one of the

set's songs on "Idol" last week.

Current contestant Angie Miller

sang "Never Gone," which re-

enters Christian Digital Songs

at No. 3 (8,000; up 3,776%), on

the March 6 show.

t
4 itm

.41. iii_

-"'=QA- W IIOWA"

n 94 0 LANA DEL REY
POLVDOR/INTERSCOPE/IGA

Born To Die 0 2 58

Noi Q SON VOLT
ROUNDER/CONCORD

Honky Tonk 67 1

76 90 0 MIRANDA LAMBERT
RCA NASHVILLE/SMN

Four The Record 0 3 69

81 88 CO JOHNNY CASH The Legend Of Johnny Cash A
LEGACY/COLD MBIA NASHVILLE/AM ERICAN /ISLAND/UME

5 ma

60 78 90 2 CHAINZ Based On A T.R.U. Story 
DEE lAWILUMG

1 3D

54 75 n ONE DIRECTION
SVCO/COLUMBIA

Up All Night A 1 2

REA LAST MIS
AGO WEEK WEEK

50 61

61 /4

56 71

68 79

ARTIST
IMPRINT/DISTRIBUTING LABEL

Title CART PEAK AKRON

05. CHART

KID ROCK Rebel Soul 5 16

TOP DOG/ATLANTIC/AG

JEREMY CAMP Reckless 31 4

EC/CAPITOL CMG

JUSTIN BIEBER Believe A 1 38

SCHOOLBOY/RAYMOND BRAUN/ISLAND/ID1MG

PITBULL Global Warming 14 16

MR. 30S/POLO GROUNDS/RCA

YOUTH LAGOON Wondrous Bughouse 76 1

The one-man rock act (Trevor Powers)

nets its first entry on the Billboard

200 as its sophomore set arrives with

6,000. Of its debut sales, 52% came

from digital retailers while another

27% were owed to indie stores. (No

copies were sold at mass merchants.)

49 72 77 RED Release The Panic
FSENT AL

7 5

53 76 78 ZAC BROWN BAND Uncaged 
ROVE SOUTHERN GROUND/ATLANTIC/AG

I 35

36 67 79 BULLET FOR MY VALENTINE Temper Temper
RCA

13 4

171 Q RED HOT CHILI PEPPERS Greatest Hits A
WARNER MOS

18 59

NEW 0 W.L.A.K. W.L.A.K.
COLLISION

81 1

58 73 82 VARIOUS ARTISTS WOW Gospel 2013
WORD CURB/EMI CMG/VERITY/RCA INSPIRATION

43 6

0 83 THE MAVERICKS In Time
VALORY/BNILG

39 2

65 83 84 WIZ KHALIFA O.N.I.F.C.
ROSTRUM/ATLANTIC/AG

2 14

94 93 12 RODRIGUEZ Cold Fact
LIGHT IN THE ATTIC

78 n

91 98 86 LEE BRICE Hard 2 Love
CURB

s 44

106 153 0 ALT -1 An Awesome Wave
INFECTIOUS/CANVASBACK/ATLANTIC/AG

84 13

64 84 88 EMELI SANDE Our Version Of Events
CAPITOL

28 17

89 105 89 FUTURE Pluto
A 1/FREEBANOVERIC

8 44

73 97 40 VARIOUS ARTISTS WOW Hits 2013 
PROVIDENT/WORD-CURB/CAPITOL CMG

35 24

63 87 91 KEYSHIA COLE Woman To Woman
GEFFEN/ILA

10 16

96 op 92 KID ROCK Cocky A
LAVA/AG

3 110

IN
BEC/CAPITOL CMG

Believer
fr

KUTLESS1

-=',1

36 6

0 94 TEGAN AND SARA Heartthrob
VAPOR/WARNER BROS

3 6

0 0 us EAGLES The Very Best Of The Eagles A
WARNER STRATEGIC MARKETING

3 81

86 05 96 JACK WHITE Blunderbuss 
THIRD MAN/COLUMBIA

1 40

7 TAMELA MANN Best Days
TIMM 'OM

14 26

i<3DAKE

Third
'Shake'
Album
Scores
Disney's "shake It Up" TV
series continues to shake
up Billboard's charts. The
music -heavy show's third
soundtrack, Shake It Ups 1 c3
Dance, debuts at No. 26 on
the Billboard 200 with 14,000
sold, according to Nielsen
SoundScan.

All three of the program's
companion albums have
reached the top 30, with the
first hitting No. 22 and the
second peaking at No.13.
Combined, the three have sold
537,000 copies.

On the Kids Albums chart,
the Shake It Up franchise logs
its third No. 1 in a row. The
first album (released in 2011
and subtitled Break It Down)
spent one week at the top,
while the sequel, 2012's Shake
It Ups Live 2 Dance, reigned
for 10 weeks.

Since Kids Albums launched
in 1995, 32 soundtracks have
topped the list, including the
new "Shake It Up" album.
That's 25% of the total 130 No.
Is tallied on the list.

-Keith Caulfield

Data for week of 03.23.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



Peyroux
Earns
Third
Jazz No. 1
Jazz singer/songwriter
Madeleine Peyroux claims
her third No. 1 on the
Traditional Jazz Albums
chart as The Blue Room
bows atop the list with 8,000
sold, according to Nielsen
SoundScan. It also starts at
No. 62 on the Billboard 200.

She joins a small group of
women who have claimed
at least three No. is on the
tally since it became a weekly
SoundScan-driven chart in
1993. Just four women are in
that club: Diana Krall (with
10 No. 1s), Cassandra Wilson
(four) and Peyroux and lane
Monhelt (each with three).

Peyroux's arrival is also her
largest sales week since her
2006 album, Half the Perfect
World, sold 11,000 during
Christmas week that year.
Between Half the Perfect
World and her new album,
she issued two more sets:
2009's Bare Bones and 2011's
Standing on the Rooftop.

Sales of her new album were
helped substantially by its
availability at nontraditional
retailer like Starbucks, where
it's one of a handful of titles
sold by the coffee chain.
Of the album's first -week
sales, 72% (or slightly more
than 5,000) came from that
sector. Among all albums at
nontraditional retail last week,
Peyroux's was the fifth -largest
seller. -Keith Caulfield

nom LAST THW ARTIST
AGO WEEK WEEK IMPRINT/DISTRIBUTING LABEL

83 0 98 SOUNDTRACK Nashville:
ABC STUDIOS/LIONS GATE/BIG MACHINE/BMLG

Title CERT.

Season 1: Volume 1

REAR

POS.

14

NW
CHART

13

no 0 99 AWOLNATION
RED BOIL

Megalithic Symphony 87 70

79 113 too TOBYMAC
FOREFRONT/CAPITOL [ME

Eye On It 1 28

67 92 101 FRANK OCEAN
DEE lAWIDIME

Channel Orange 2 is

0 0 FLEETWOOD MAC
WARNER BROS

Greatest Hits A 14 38

93 112 103 BRANTLEY GILBERT
VALOWBMLG

Halfway To Heaven 4 82

85 107 104 CHIEF KEEF
GLORY BOYVINTERSCOPE/IGA

Finally Rich 29 12

its RODRIGUEZ Searching For Sugar Man (Soundtrack)0
HEY DAWL/ENT IN THE ATTIC/LEGACY

76 12

NEW CD BETHEL MUSIC
BETHEL/INTEGRITY/PLO

Without Words 106 1

RE-ENTRY 0 AARON NEVILLE
BLUE NOTE

My True Story 45 5

"CBS Sunday Morning" featured the

singer on March 3, sparking the set's

61% increase. Its physical sales are up

by 133%, while downloads are down

by 38%. Perhaps "Sunday Morning"

viewers prefer CDs?

0 0 KIP MOORE
MCA NASHVILLE/OMEN

Up All Night 6 41

H. a. RASCAL FLATTS
BIG MACHINE B M LE

Changed 3 49

0 HO PLUMB
CURB

Need You Now 56 2

BO 111 THE NOTORIOUS B.I.G.
BAD BOWAG

Greatest Hits 1 22

109 141 le
'....

LINDSEY STIRLING
BRIDGETONE

Lindsey Stirling 81 17

13 134 0 SWEDISH HOUSE MAFIA
ASTRALWERKS/CAPITOL

Until Now 14 15

NEW 0 MARCUS CANTY This... Is Marcus Canty (EP)
SYCO/EP IC

114 1

-723 us EAGLES Eagles Greatest Hits Vol. 2 
ELBTRA

52 17

0 106 US JENNI RIVERA Joyas Prestadas: Pop
FONOVISA/UMLE

51 13

97C) u7 ADELE
XL/COLUMBIA

19 A 4 In

79 96 us JOE BUDDEN
EONF

No Love Lost 15 5

102 117

THE REPLACEMENTS
NEW WEST

sOSIGS Foil Si

li[r[ACRIPr

DRAKE
YOUNG MONEWCASO MONEY/REPUBLIC

Songs For Slim (EP) 119 1

The band returns to the chart for

the first time since 1997 with this

charitable EP, which was first released

in a very limited run (250 vinyl copies)

in January. Those vinyl copies were

auctioned off and raised $100,000

for the band's former guitarist Slim

Dunlap, who suffered a stroke in 2012.

Take Care A1774

nes. LAST EMS ARTIST Title [,n,
A60 WEEK WEEK IMPRINT/DISTRIBUTING LABEL '

PEAK

POS.
DIKE. ON
CHART

34 uo m ATLAS GENIUS When It Was Now 34 3

WARNER BROS.

99 122 in THE GAME Jesus Piece 6 13

REZERVOIR/DGE/IGA

82 U6 in RANDY HOUSER How Country Feels 11 7

STONEY CPEEK/BBMG

n me 124 JENNI RIVERA La Misma Gran Senora 38 13

FONOVISAMMLE

up 152 0 ERICCLAPTON TheBe9Ofbalant0920thaltlyMaSterSilleMiliellnindettiOn 66 75

CBRONICLES/POLYDORNME

RFINTNY 0 THE PIANO GUYS I
MASTERWORKS/SONY MASTERWORKS

The duo's PBS special "The Piano Guys: Live From Red Butte Garden"

began airing March 5. In turn, its album rallies with a 50% increase.

The Piano Guys 44 14

REENTRY 0 PRINCE The Very Best Of Prince A
RNER BROS.

66 32

0 181 STEVEN WILSON The Raven That Refused To Sing And Other Stories
KSCOPE

57 2

174 766 0 DROPKICK MURPHYS Signed And Sealed In Blood
BORN 8 BUD

9 9

80 126 130 BOBMARLEYAND THEWAILERS LegendTheBestOfBobMadeyAndThetilers 4:9
TUFF GONG/ISLAND/ME

U 258

0 0 PHIL COLLINS ...Hits A
FACE VALUE/ATLANTIC

6 108

137 147 Q PINK Greatest Hits... So Far!!! A
LAFACEMVE/RCA

5 74

195 151 el PINK FLOYD Dark Side Of The Moon Q CAPITOL
i 826

IHM CP CHRIS TOMLIN How Great Is Our God: The Essential Collection
S.XSTERS/SPARROW/CAPITOL CMG

40 25

. NB as BRITT NICOLE Gold
SPARROW/CAPITOL CMG

41 7

51 157 0 CELTIC THUNDER Mythology
CELTIC THUNDER/VERVE/VG

51 3

92 124 137 KE$HA Warrior
KEMOSABE/RCA

6 14

100 81 138 TREY SONGZ Chapter V
SONGBOOK/ATLANTIC/AG

1 24

90 119 li9 AVANT Face The Music
M0.13

40 5

us 136 Hs ZAC BROWN BAND The Foundation A
ROAR/DIGGER PICTURE/ROME GROWN/ATLWIC/AG

9 222

123 130 MI JASON ALDEAN My Kinda Party A
BROKEN BOW/BEIMG

2 122

RE-ENTRY CI THIRD DAY Miracle
NTIAL/PLG

10 15

0 143 NEWSONG Swallow The Ocean
HOWCVITOL CMG

45 2

147 146 144 MICHAEL BUBLE Michael Buble A
.3/REPRISE/WARNER BROS.

47 68

RE-ENTRY O JIMI HENDRIX Experience Hendrix:The Best Of Jimi Hendrix A
EXPERIENCE HENDRIX/LEGACY

133 44

122 149 Me ELLIE GOULDING Halcyon
CHERRYTREE/INTERSCOPE/IGA

9 n

RE-ENTRY 0 TASHA COBBS Grace (EP)
EMI GOSPEL/EMI CMG

61 2

0 14,9 ENYA The Very Best Of Enya
REPRISE/WARNER BROS.

145 3

U9 168 0 mosKywo The Best Of Old Sirynyrd:20th Century Masters The Milleonlum C ollection A
MCA/UNIE

60 107

.0

8

0 Go to BILLBOARD.COM/BIZ far complete chart data Data far week of 03.23.2013
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162 184

20 85

95 . 26

161 196

ARTIST Title
CERT. "AK I'mIMPRINT/DISTRIBUTING LABELPBS. ENA

BOBSEGER& THE SILVER BULLET BAND Ultimate Hits: Rod(And Roll Never Forgets
19 49

HIDEOUT/CAPITOL

BUCKCHERRY Confessions 20 3

ELEVEN SEVEN/CENTURY MEDIA

LED ZEPPELIN Celebration Day 9 16

SWAN SONG/ATLANTIC

THE BAND PERRY The Band Perry A 4 119

REPUBLIC NASHVILLE/BMLG

ZZ WARD Til The Casket Drops n 2

HOLLYWOOD

Following performances on ABC's

"Good Morning America" and VI -Ifs "Big

Morning Buzz" (both on March 7), the

album returns with a 112% gain and its

best sales week (3,000) since its debut

frame in October (6,000). Single "Put

the Gun Down" is at its peak (No. 7) on

the Triple A chart in its 26th week.

134 177 Q JOURNEY
COLUMBIA/LEGACY

Journey's Greatest Hits 10 251

149 175 0 SOUNDTRACK
WALT DISNEY

Sofia The First 149 3

62 118 151 BEYONCE
PA RKWOOD/COLUMBIA

4 A 1 56

167 158 INTEMPTAT10115 Best Of Theiemplabsite RR's; 2DP (FAN Masters The Wm (oiKdo) A
MOTOWN/U.

73 43

118 144 159 MATTHEW WEST
SPARROW/EMI CMG

The Story Of Your Life 42 15

145 ID III CREEDENCE CLEARWATER REVIVAL FEB.1011N FOGERTY Chronicle The20GreaRas A
FANTASY/CONCORD

52 171

0 161 RODRIGUEZ
LIGHT IN THE ATTIC

Coming From Reality 161 4

RE-ENTRY 0 NEIL YOUNG
REPRISE/WARNER BROS.

Greatest Hits n 25

133 158 163 SKRILLEX
BIG BEAT/OWSLA/ATLANT1C/AG

Bangarang (EP) 14 57

0 84 NICKELBACK
ROADRUNNER

Silver Side Up A 2 82

in 200 0 MATTHEW WEST
SPARROW/CAPITOL CMG

Into The Light A 7

in 187 166 SKRILLEX Scary Monsters And Nice Sprites (EP)
RIG BEAT/ATLANTIC/AG

49 86

176 0 167 TLC CrazySexyCool 
LAFACE/ARISTA/SONY MUSIC CMG

I 102

146 190 168 EMINEM
WEB S,,, ,TERMATIVINTERSCOPE/16A

Recovery A 1 136

RE-ENTRY 0 LED ZEPPELIN
SWAN SONG/ATLANTIC

Mothership A 7 147

112 182 170 FLORENCE + THE MACHINE Ceremonials 
REPUBLIC

6 70

NEW 0 THE MEN
SACRED BONE,

New Moon 171 1

175 186 112 VOLB EAT Beyond Hell/Above Heaven
VERTIGO/REPUBLIC

161 12

120 In 173 KATY PERRY
CAP EMI

Teenage Dream A 1 133

RE-ENTRY 0 BON JOVI
IS LAN WIEN MG

Greatest Hits 5 47

JUSTIN TIMBERLAKEQ
lIVE/ZOMBA

Justified A 2
73RE-ENTRY

MTS. LAST MIT
AGO WEEK WEEK

128 155 136

ARTIST Title ,,,,.,
IMPRINT/DISTRIBUTING LABEL --- -

BLACK VEIL BRIDES Wretched And Divine: The Story Of The Wild Ones
STANDBY/LAVA/REPUBLIC

PEAK

P05.

7

WKS. DR

CHART

9

EMU 0 ELTON JOHN Rocket Man: Number Ones 0
CHRONICLES/ROCKET/IS LA ND/MERCURY/UMF

9 64

141 192 178 HALESTORM The Strange Case Of...
ATLANTIC/AG

A 35

116 41 179 FLO RIDA Wild Ones
POE BOWATLANTIC/AG

14 36

182 125 180 JUSTIN TIMBERLAKE FutureSex/LoveSounds A
JIVE/RCA

1
85

- 195 'Si CASTING CROWNS Come To The Well 
BEACH STREET/REUNION/PLC

2 62

153 159 112 MEEK MILL Dreams And Nightmares
WV/BACH/WARNER BROS.

2 19

- 183 M ERCYM E The Hurt & The Healer
FAIR TRADE/COLUMBIA

7 Z4

RE-ENTRY 0 BEN HARPER WITH CHARLIE MUSSELWHITE Get Up!
STAR/CONCORD

ZY 5

in In um BLAKE SHELTON Red River Blue A
WARNER BROS NASHVILLE/WWI

I 86

RE-ENTRY 0 ORIGINAL BROADWAY CAST RECORDING Wicked A 71
OKLA BROADWAVDECCA

RE-ENTRY 0

01 Itr

WICKED

THE CARS
ELEKTR A/RHINO

potentially sparked by the March 8 release

of the theatrical film "Oz, The Great and

Powerful." With 3,000 sold, it's the best sales

week for the "Wicked" album since it moved

slightly more in the week ending Jan. 6.

The Complete Greatest Hits 144 Z

The band's third -biggest -selling album of the SoundScan era

(774,000) returns to the list after an 11 -year absence. Amazon MP3

sale -priced the 20 -song set for $2.99 for a limited time, prompting

its 56% gain. -Keith Caulfield

105 194 las FLEETWOOD MAC Rumours 
WARNER BROS.

1 156

155 in 29 ZAC BROWN BAND You Get What You Give A
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANNC/AG

1 123

to 179 in ANDREA BOCELLI Pasion
SUGAR/UNIVERSAL MUSIC LATINO/UMLE

59 6

71 104 m MICHAEL JACKSON Thriller 
EPIC/LEGACY

I 181

138 173 NT NICKI MINAJ Pink Friday: Roman Reloaded A
YOUNG MONEWC.H MONEY/REPUBLIC

I 49

RE-ENTRY 0 THREEDOGNIGITI TheRes10(Three Dog kight:20th Century MastenTheMilletnium Nation A
MCA/UNE

809 49

RE-ENTRY 0 VARIOUS ARTISTS NOW 43 
UNIVERSAL/EMI/SONY MUSIC/CAPITOL

1 29

122 143 st WHITNEYHOUSTON I Will Always Low You:The Best Of Whitney Rouston
ARISTA/RCA

14 17

RE-ENTRY 0 IN THIS MOMENT Blood
CENTURY MEDIA

15 22

0 197 CREEDENCE CLEARWATER REVISITED Extended Versions
POOR 130Y/SONY MUSIC CMG

74 31

RE-ENTRY 0 PRINCE AND THE REVOLUTION Purple Rain (Soundtrack) 4
WARNER BROS

1 76

RE-ENTRY Q EMINEM Curtain Call: The Hits A
SHADWAFTERMATH/INTERSCOPE/14A

1 180

RE-ENTRY 0 AEROSHMI The BestOf Aerosniti:20th Centundiasters The Millennium Collection
GEFFEN/UME

6 53

W. L.A. K.
W.L.A.K. [We LiVe as Kings]
consists of four solo acts.
Why did you join forces
for your self -titled debut,
which bows at No.81 on the
Billboard 200 this week?
Swoope: It was a domino
effect. I was the first artist
signed to Collision, then we
signed Christon [Gray], then
Alex [Faith] and ore [Murray].
With the roster of talent, it
was just a no-brainer to do a
group album.

As Christian artists, is it
difficult to fit in with the
hip -hop industry?
Alex Faith: We're sharing
the charts with Drake,
Macklemore and Kendrick
Lamar. The fact that our
name is among those guys
says a lot, but I don't think
any of us would say it's
difficult to fit in with the
mainstream hip -hop culture
because we're actually trying
to stand out and be different.

Some people view Christian
rap as an oxymoron. What
do you say?
Swoope: Don't box it in. Music
can carry any message. We
just happen to know that
this is the only message that
matters in the long run. Party
music isn't going to matter,
gangsta rap isn't going to
matter; what's going to matter
is Jesus Christ, and that's the
message we're trying to carry
in our rap music.
Christon Gray: They haven't
seen anything yet. For far
too long a lot of Christian
rappers have tried the
template of secular hip -hop,
because secular hip -hop is
what pioneered the art, but
the talent, creativity and
the gospel message itself is
something to be reckoned
with. I don't blame them for
the skepticism. I say, all the
better setup for us to prove
them wrong.

-Deborah Evans Price

Data for week of 03.23.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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TITLE
IM.INT/PROMOTION LABEL

#1

ArtiSt WCETgl

THRIFT SHOP Marklemore& Ryan Lewis Feat.
MACKLEMOPEADA/WARNER BROS.

13

2 I KNEW YOU WERE TROUBLE. Taylor Swift
BIG MACHINE /REPUBt IC

15

0 DAYLIGHT
46 WOCIONE/WERSCOP E

Maroons 14

a DENIM WORRY ORD Swedish HouseMafiareatlohnMardn
ASTRALWERS/CAPITOL

IS

0 SUIT & TIE Justin Timberlake Feat. Jay -Z
RCA

9

6 LOCKED OUT OF HEAVEN Bruno Mars
AT,ANTIC

n

e 0 WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

7

a SCREAM & SHOUT will.i.am Feat. Britney Spears
INTERSCOPE

14

9 HO HEY The Lumineers
DUALTONE

22

0 0 SWEET NOTHING CalvinROC Harris Feat Florence Welch
DECOXSTPLICPON,LY EYE/ULTRA/ NATION/COUBIA

15

0 11 CATCH MY BREATH Kelly Clarkson
19/RCA

17

0 0 I WILL WAIT
.6ENTLENAN OF THE ROAD/RED/ 4LASSNOTE

Mumford & Sons 22

0 0 POUR IT UP Rihanna
SPIVDEF IAMMOIMG

9

TRY Plnk
RCA

IV

0 13 IT'S TIME Imagine Dragons
KIDINAKORNER/INTERSCOPE

20

0 0 STAY
SRP/DEF AM/101M6

Rihanna Feat. Mikky Ekko S

0 17 PIONIMOBLEM5LO AMPRockFeatBake2thanz&KuldakLama
MP WORLDWIDE/PO GROUNDS/RCA

14

0 0 FEEL THIS MOMENT Pitbull Feat. Christina Aguilera
MR. 30,POLO GROUND, RCA

6

21 0 ADORN Miguel
BYSTORM /BLACK ICE/RCA

32

0 0 SURE BE COOL
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Cazzette
Climbs
With
'Beam'
Streams
Swedish electronic duo
Canette (below) enters On -
Demand Songs at No. 20 with

"Beam Me Up (Kill -Mode)."
The cut, from the act's Eject
album, bows on the strength
of 551,000 weekly U.S. on -
demand streams, up 39%
from the previous week.

The pair-Alexander
Bjlirklund, 23, and
Sebastian Fusser, 19-was
relatively unknown prior to
the November streaming
release of Eject, which
benefited from a massive
marketing push from Spotify.
Notably, the album and song
are only available as exclusive
Spotify streams-neither is on
sale in the United States.
"Beam Me Up (Kill -Mode)"

also rises 15-14 on the Dance/
Electronic Songs chart with a
31% rise in points overall. It's
the highest -charting single on
the tally without any sales.

Thanks to a relentless
stream of email, social
media and in-house audio
promotions from Spotify,
millions of music fans listened
to Cazzette's dub -house
album, which arrived in three
separate installments during
the past three months to
build marketing momentum.
The group, managed by Ash
Pournouri (Avicii), has
focused on social -based
marketing through Beatport,
SoundCloud, Facebook and
Twitter, which essentially
costs the act nothing.

-William Gruger
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Drake's
Timely
Release
Drake ascends the Social
50 chart, moving 33-20 after
unexpectedly releasing a new
track while initiating a small
controversy. The track, "SAM
in Toronto," was released
through Twitter as a sequel to

"9AM in Dallas," a cot from his
2010 debut, Thank Me Later.
"SAM" is rife with subliminal
disses, most notably towards
MTV and its "Hottest MCI in
the Game" list (on which he
placed at No. 5) as well as his
falling out with rapper the
Weeknd.

The track has received a
staggering 1.4 million plays
since its March 7 debut on
SoundCloud. Conversation
on Facebook bumps up
7%, leading to a hefty gain
in weekly followers on the
platform, where Drake adds
96,000 new fans. Among all
social channels, he posts an
increase of 230,000 followers.
Views of his new "Right Here"
lyric video, which debuted
two weeks ago, also support
his rise on the tally, as it
accumulates 750,000 streams
during the week, bringing
the clip's overall total to 2.7
million.

Elsewhere on the Social
50, Pink Floyd re-enters at
No. 29 from buzz generated
around the 40th anniversary
of the release of its seminal
Dark Side of the Moon. The
band's Facebook page
promoted the event with a
sequence of tribute images
featuring the album's iconic
prism cover. The activity
generated a 311% rise in
reaction on the platform,
culminating in the addition
of more than 877,000 new
Facebook fans.

-William Grayer

Data for week of 03.23.2013 l For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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NEXT BIG SOUND''''

ARTIST

RAMESES B

THE UPBEATS

BAKERMAT

DELEASA

PROJECT 46

ROYAL TEETH

HELLBERG

MOUSE ON MARS

STEPHEN WALKING

WAKE OWL

GORGON CITY

DIVA DEMOLITION

NIGH HIGHS

AUGUST ALSINA

SHEPPARD

0

MAINSTREAM TOP 40TH
TITLE
110131111301101101.1. UBE

El THRIFT S1101, MacklCemoreglyan Lewis Feat
g,r4EX K,

ant 13

2 2 DONT OUWORRYCHLD Smell Hum KM Feat lotnleann 22

0
i KNEW YOU WERE TROUBLE. TaylOr SWift 16

DAYLIGHT Maroon 5 LS

3 scREAM & SHOUT 11.1.am & BrItneySpbars 14

0
0

SWEET NOTHING Calvin Harris Feat. Florence Wen 16

WHEN I WAS YOUR MAN Bruno Mars 8

0 SUIT & TIE Justin Timberlake Feat. Jay Z B

g LOCKED OUT OF HEAVEN Bruno Mars 23

17

5

M

0
0

HO HEY The Lumineer 22

IT'S TIME Imagine DragOnS 21

STAY Rihanna Feat. Mikky Ekko 6

to a CATCH MY BREATH Kelly Clarkson 19

is 0 FEEL THIS MOMENT PlIbUll Feat. OuiStIna Agullera 7

10 . C MON Ke$ha
1.19,..o.

12

14

n

to

0
BEAUTY AND A BEAT Justin Meter Feat. Mai Minn 19

TROUBLEMAKER 011y Mors Feat. Ho Mcla 11

20 0 WILL WAIT M uMford & SonS 9

a 0 KISS YOU One DireCtion 6

21 0 LITTLETALKS Of Monsters And Men a

, n TRY Ph* 18

22 0 ALIVE Krewella S

24 0 NYSONDKNOVIVIWYOUDDINNEDIMMTITORPI RIOUM 4

01 0 GG r!ART, ATTACK Demi LovatO 2

Q JUST GIVE ME A RFASON Innic Feat Nate RUeSS 2

ADULT CONTEMPORARY'''

cs4

_C (NI

TITLE Artist 011

0100

HOME Phillip Phillips 23

O TRY00 Plitk 10

CATCH MY BREATH00 199Ce
Kelly Clarkson

WIDE AWAKE Katy Perry 34

6 I WON'T GIVE UP Jason Mraz 46

ONE MORE NIGHT Maroon 5 26

SOME NIGHTSco fun. 28

SOMEBODY THAT I USED TO KNOW Cage Feat. Mara 43

0 0 GG HO HEY The Lumlneers 10

. RUMOUR HAS IT Adele 47

0 0 LOCKED OUT OF HEAVEN Bruno Mars 10

di0 THE A TEAM Ed Sheeran u

CO a BRAVE Josh Graban 8

m 0 I KNEW YOU WERE TROUBLE. Taylor Swift 8

5 a GOOD TIME Owl City & Carly Rae Jensen 24

CI0 BECAUSE WE CAN Bon JoVi 9

a0DAYLIGHT Maroon 5 6

al0 WANTED Hunter Hayes 7

30. 0 GIRL ON FIRE Alicia Keys 6

21 a NEXT TO ME Erneli Sande 8

0 WILL WAIT Mumford & Sons 4
PittIMPry Of Ng POP999g,,9101,

0 TWO HEARTS BREAKING Jewel 5

inn 0 IT'S A BEAUTIFUL DAY Michael noble 5

za 0 JUST A FOOL Christina Aguilera With Blake Shelton 3

25 0 MORE THAN A MEMORY Franklin McKay 6

14

ip

1.

fi

i
k

I
iF

I
SI

IN

sI

Qu

0 Go to BILLBOARD.COM/1112 for complete chart data Data for week of 03.23.2013



zt

ADULT TOP 4OTM
LAST

WEEK

0
TITLE
IMPRINT/PROMOTION LABEL

#1
I WA

DAYLIGHT
APN/OCTONE/INTERSCOPE

Artist

Maroon 5 16

2 I KNEW YOU WERE TROUBLE. Taylor Swift15
BIG MACHINE/REPUBLIC

3 HO HEY The Lumineers
OLIALTONE

24

V 4 CATCH MY BREATH Kelly Clarkson
19/RCA

21

4 1 TRY PInk
CA

20

0 I WILL WAIT Mumford & Sons
CENTLEMAN OF THE ROAIVRED/CLASSNOTE

23

7 LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

23

8 s LITTLE TALKS Of Monsters And Men
REPUBLIC

34

Il 0 CARRY ONRRP fun.
FUELE0 BY FAME

10

10 Q GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
RCA

14

12 0 WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

7

a 0 MERMAID
COLOMBIA

Train 14

D 13 WANTED Hunter Hayes
PTLANTIC/RRP

19

MADNESS0 BROS

Muse
HELKIM.WWARNER

18

0 HALL OF FAME The Script Feat. will.i.am
PHONOGENIC/EPIC

24

0 SUIT & TIE Justin Timberlake Feat. Jay Z
RCA

8

0 DONTYOUWORRY am WredshHouse123fiaFeatlehnInitin
TRALWERKS/CAP,OL

U

0 NEXT TO ME Emeli Sande
CAPITOL

9

0 n:MUONE, GONE Phillip Phillips 4

all Q BECAUSE WE CAN
.,vq

Bon JOvi 9

0 GG JUST GIVE ME A REASON PInk Feat. Nate Ruess 2

0 COME ALONG Vicci Martinez Feat. Cee Lo Green 17

1
0 LEGO HOUSE

ELEICERFATLANTIC
Ed Sheeran S

QSCREAM &SHOUT will.Lam & Britney Spears
INTERSCOPE

7

0 0 REBEL BEAT
WARNER BROS.

Goo Goo Dolls 6

COUNTRY'm
LASS

WEEK

THIS TITLE Artist WKS OIN
WEEK IMPRINT,PRCIMOT ION .en CHART

, 2 ONE OF THOSE NIGHTS Tim McGraw 19
BIC MACHINE

0 TORNADOE Little Big Town
CAPITOL NASHVILL

24

0 SURE BE COOL IF YOU DID Blake Shelton
WARNER BROS./MIN

10

0 TWO BLACK CADILLACS Carrie Underwood
19/ARISTA NASHVILLE

13

6 0 SOMEBODY'S HEARTBREAK Hunter Hayes
ARANTIC/WMN

22

7. 0 I DRIVE YOUR TRUCK Lee Bride
CURB

15

7 BETTER DIG TWO The Band Perry
REPUBLIC NASHVILLE

19

0 DOWNTOWN Lady Antebellum
CAPITOL NASHVILLE

7

' 0I CAN TAKE IT FROM THERE Chris Young
RCA NASHVILLE

21

0 IF I DIDN'T HAVE YOU Thompson Square
STONEY CREEK

21

L3 0 PIRATE FLAG
BLUE CIPAIR,OLUMBIA NASHVILLE

Kenny Chesney 6

101 0 MERRY GO 'ROUND Kacey Musgraves
MERCURY

M

,4
0MAMA'S BROKEN HEART Miranda Lambert

FICA NASHVILLE

12

10
0 GET YOUR SHINE ON Florida Georgia Line

REPUBLIC NASHVILLE
14

IS
0GIVE IT ALL WE GOT TONIGHT George Strait

MCA NASHVILLE
19

1 7 0 LIKE JESUS DOES
EMI NASHVILLE

Eric Church 10

to
0MORE THAN MILES Brantley Gilbert

VALORP
21

21 0 WAGON WHEEL
CAPITOL NASHVILLE

Darius Rucker 10

zo
0SHE CRANKS MV TRACTOR Dustin Lynch

BROKEN BOW
18

0 ,CI HOPE ONZE ROCKS Toby Keith 13

0 0 Rascal Flatts 12

Gloriana,..ir,t1.,ttcovu 26

0 AMERICAN BEAUTIFUL The Henningsens
ARISTA NASHVILLE

13

gi
0 1994SOW Jason Aldean

BROKEN
4

0 HEY PRETTY GIRL Kip Moore
MCA NASHVILLE

10

ALTERNATIVETM
TITLE
IMPRINTIPROMOTION LABEL

4 KS

Artist

RADIOACTIVE Imagine Dragons 28
FIBINAKORNERYINTERSCOPE

2 2 MOUNTAIN SOUND Of Monsters And Men
REPUBLIC

28

4 0 THE PIT
DANCERBIRO

Silversun Pickups 26

4 MADNESS Muse
U AR R BROS

29

E 0 STUBBORN LOVE
DUACPONF

The Lumineers 15

6 TROJANS Atlas Genius
FROGS NEWWARNER BROS

43

irm , CARRY ON
REIP

fun
FUELED BY RAMEN/

22

7 a LITTLE BLACK SUBMARINES The Black Keys
NONESUCH/WARNER BROS

36

9 I WILL WAIT Mumford & 50E1
GENTLEMAN OF THE ROAD/REDPLLASSNOTE

31

Qto-
CI

LOVER OF THE LIGHT Mumford & Sons
GENTLEMAN OE THE ROAD/RED/GLASSNOLE

II

0 SAFE AND SOUND
LAZY HOOKS/CAPITOL

Capital Cities 17

15 0 GG PANIC STATION Muse 8
HELIUM 3/PJARNER BROS.

14
COSWEATER WEATHER The Neighbourhood

MD/CUE/COM.
13

17
0 ENTERTAINMENT Phoenix

LOVALITEPGLASSNOLE

3

12 li HO HEY The Lumineers
DUALTONE

45

16 NOW rRnME"Paramore 7

27 TIMELESS The Airborne Toxic Event7
MAlOPP00.1,ISLANOF OPAL0 0 MYSONC6KNOWWHAT8E111311171EDAKILIGNIEMP) hiattay
DECAYDANCL 'FUELED. RAMENF ISLAND/1PM

5

19 to THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
MACKLEMORE/A0A/WARNER BROS.

19

0 0 CARRIED AWAY
RENCPRISS/COLUMBIA

Passion Pit 12

0 0 HOLDING ON TO YOU Twenty One Pilots
FUELED BY RAMEWRIFP

U

0 0 INHALER
TRANSGRESSIVEMARNER KEGS.

Foals 8

21 13 HERO Family Of The Year
FO K

U

0 0 SANF FRANCISCO
PHOTO 150/ISLAND/IMF

The Mowsli's 9

0 0 OUT OF MY LEAGUE Fitz And The Tantrums
ELEKTRAFATLANTIC

4

ACTIVE ROCKTM

0
TITLE
IMPRINT/PROMOTION LABEL

#1 BONES
WINO.LIP

Artist

Young Guns 32

1 HOLLOW Alice In Chains
VIRGIN/CAPITOL

12

0 FREAK LIKE ME Halestorm
ATLANTIC

13

6 0 WHERE DID THE ANGELS GO Papa Roach
ELEVEN SEVEN

15

TEMPEST Deftones
RFPRISE/VPARNFR BROS.

n

0 THE HIGH ROAD Three Days Grace
RCA

12

0 0 ALIVEVIRGIN/CAM.
Adelitas Way 23

5 a HEAVEN NOR HELL Volbeat
VERTIGO/REPUBLIC

29

9 STAND UP All That Remains
RAM. TIE

28

0 0 BY CROOKED STEPS
SEVEN FOUR/REPUBLIC

Soundgarden 5

10 11 HIGHER P.0.1).
RAMP 8, TIE

19

0 FILO:LCTO, Orr Coo/TRittOaveGroll,SONielsen&ScdtReeder 7

I3.
4DDO ME A FAVOR Stone Sour

ROAORUNNER/RIFP

4

0 14 I DON'T APOLOGIZE (1000 PICTURES) Otherwise

Oa

t9

0 0 DECAY
7BROS/ADA

Sevendust 8

a DeviceQy2 v uOS
1i

3

20
0 I'LL FOLLOW YOU Shinedown

ATLANTIC
S

MORE LIE Aranda0 ONEWINO.UP 17

2 0 RIOT
RCA

Bullet For My Valentine 8

25 0 0MS,Ifilt,Slash FeaL Myles Kennetly&TheConspirators 4

22 0 IN THE END
STANM/LAVA/REPUBLIC

Black Veil Brides 6

29
0 X -KID

R[PFISE/WARNER BROS.
Green Day 6

21 13 WE ARE Hollywood Undead
APM/OCTONE/IFITERSCOPE

17

0 24 GLUTTONY Buckcherry
ELEVEN SEVEN/CENTURY MEDIA

U

ADRENALI0 0 EZ
CENTURY MEDIA/ED

In This Moment 7

R&B/HIP-HOPTM MAINSTREAM R&B/HIP-HOPTM
LAST THIS TITLE Artist us. on LAST IHIS TITLE Artist PH, ON

9'17 WEER IMPRINT/PROMOTION LABEL

POUR IT UP41A
APPIDEF IAM,I01MG

CHOI

Rihanna 12

WEEP. WEEK IMPRIN,ROMOTION LABEL

POUR IT UP
SRPMEF IMPIOLMC

Rihanna

CHART

II

7 ADORN Miguel
13,1-ORM/BLACK ICE/RCA

35

L.: 0 POETIC JUSTICE Kendrick Lamar Feat. Drake
TOP DAWG/APTERMAN/INTERSCOPE

19

4 MN PROBLEM A$APRodryFeatnakenhaiinfenthicknou
MAP WORLDWIDE/POLO GROUNDS/RCA

19

0 STARTED FROM THE BOTTOM Drake
YOLIN4 MONEVCASX MONEWREPUBLIC

5

0 LOVE ME Lil Wayne Feat. Drake & Future
YOUNG FIONEWCASH MONEV/PEPLIBLIC

10

0 LOVEEEEEEE SONG Rihanna Feat. Future
SRLIZEIEF LAM/IDIMG

12

to.0SUIT & TIE Justin Timberlake Feat. Jay Z
RCA

8

3 NEVA END Future
A-IfFREEBAND,EPIC

20

L 0 LOVE AND WAR
STREAMLINE FEPIC

Tamar Braxton 13

a ALL GOLD EVERYTHING Trinidad James
THINKITSAGAME/DEE IAM/10INIC

17

IS R.I.P.0 CTE/DEF IA1,01MG
Young Jeezy Feat. 2 Chainz 9

0 0 BAD1.1MACHATIANTIC
Wale Feat. Tiara Thomas 5

0 Q WE STILL IN THIS 119999 B.o.B Feat. T.I. &Juicy .1
REBELROCK4RAND HUSTLE/ATLANTIC

10

WICKED GAMES The Weeknd
XO/EPUBL IC

24

0rn MY LOVE IS ALL I HAVE Charlie Wilson n

0 0 KISSES DOWN LOW
REPUBLIC

Kelly Rowland 5

n DON'T JUDGE ME Chris Brown 28

0 0 BUGATTI UNG MO

ceNEY/CASHHood Fe tW. FutREPUBLure & Rick Ross
WE THE BEST/YOONE IC

6

En
FrB,C'A ItT11

Avant Feat. KeKe WyattQ 26

n REMEMBER YOU Wiz Khalifa Feat. The Weeknd
ROSTRUM/ATLANTIC

22

0 0 KARATE CHOP (REMIX) Future Feat. Lil Wayne
A.VEREEBANEVEIFIC

4

2z 2a THINKIN BOUT YOU Frank Ocean
DEE 1A14/1011AG

50

7, 24 I'M DIFFERENT 2 chainz a

21 is SWIMMING POOLS (DRANK) Kendrick Lamar
TOP

SWIMMING 30

0 0 POETIC JUSTICE Kendrick LaMar Feat. Drake
TOP DAYPWAFTERMATIP/INTERSCOPF

14

YJNPROBLEMS A$APOdoreatDrake,20aio&Kendricklanar
PAP WORLDWIDE/POLO GROPINPISPRCA

16

0 0 LOVE ME Lil Wayne Feat. Drake & Future
YOUNG MONEWCASN MONE,REPUBI IL

9

0 0 EC1 getToWtsirlaTorrwm Drake
0 0 LOVEEEEEEE SONG Rihanna Feat. Future

SRPMEF IAM /FG
8

7 NEVA END Future
A.I/FREEBANDLEPIC

19

0 SUIT & TIE Justin Timberlake Feat. Jay Z
RCA

it

10 9 ADORN Miguel
RYSTORM /BLACK ICE/RCA

36

I6 0 BAD Wale Feat. /a a Thomas
MAYBACH/ATLANTIC

S

13 0 WE STILL IN THISli:: B.o.EI Feat. T.I. & Ju y J 10

8 U ALL GOLD EVERYTHING Trinidad James
THINKFFSALANIUDEF IAMADIMG

15

Young Jeezy Feat. 2 Chainz
0 0 .TREkiff.P.1/IDIN4

7

la 0 LOVE AND WAR Tamar Braxton 9

20 0 KISSES DOWN LOW Kelly Rowland
REPUBLIC

5

22 0 BUGATTI Ace Hood Feat. Future & Rick Ross
wE THE BEST/YOUNG MONEY/CASH MONEWREPUBLIC

5

Trey Songz
S

FUMBLENGBOOK/ATLANTIC0 8

to to I'M DIFFERENT 2 Chainz Ill

29 0 KARATE CHOP (REMIX) Future Feat. Lil Wayne
A.I/EREEBANOMPIC

3

20 M.I.A. Omarion & Wale
MAYBACHAVARNER BROS.

16

17 21 BALL T.I. Feat. Lil Wayne
GRANO HUSTLEATLANTIC

20

0 0 I LIKE IT(Emc Sesyn Streeter a

0 SNOW OUTLIMBIA Juicy .1 Feat. Big Sean And Young leen
KEMOSABEXCIL

4

0 BETTER BE GOOD RaVaughn Feat. Wale
UNIVERSI,OLUMBIA

41

7

0 KEEP HER ON THE LOW Mindless Behavior
STREAMLINE/CONIUNCTIOWINTERSCOPE

2

Maroon's
'Daylight'
Shines
Maroon S ties Katy Perry
and PIA for the most No. is
in the Adult Top 40 chart's
I7 -year history, as "Daylight"
rises 2.1, becoming the band's
seventh leader. Pink matched
Perry's mark three weeks
ago when "Try" reached the
summit. Nickelback is next
with five leaders.

Maroon 5 concurrently
equals PInk's record streak
of four consecutive No. Is, as

"Daylight" follows "Moves Like
Jagger," featuring Christina
Agullera; "Payphone"; and

"One More Night" to the top.
Pink's streak encompasses

"Raise Your Glass," "F..kin'
Perfect" (both 2011), "Blow
Me (One Last Kiss)" (2012)
and "Try." Her run could
continue With "Just Give Me
a Reason" (featuring Nate
Ruess of fun.), which bounds
27.21 with Greatest Gainer
honors (up 74% in plays) in
its second week.

British quintet Young GUM
crowns Active Rock with its
first entry on the ranking, as

"Bones" climbs 2-1 in its 32nd
week. The group completes
the second -longest trip to
the top in the chart's 16 -year
archives after Seether's "Fine
Again" (34 weeks) 10 years
ago this month. Unsurprisingly,
both songs marked the bands'
first Active Rock appearances,
as the format steadily
accepted both acts.

On Mainstream Rock
(see Billboard.com/biz),
Soundgarden scores its
10th top 10, as "By Crooked
Steps" marches 12-10. While
the band's history on the list
dates to 1992, this week's
ascent grants the group its
first streak of four consecutive
top 005, following "Black Rain"
(No. 10, 2010) and last year's
No. 15 "Live to Rise" and

"Been Away Too Long."
-Gary Trust

Data for week of 03.23.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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COUNTRYTM

examweer
TITLE Artist

cLRT.
IMPRIN,LABLL

I A molcooe you DID Blake Shelton 9

2 MAMA'S BROKEN HEART Miranda Lambert0 RCA NASHVILLE
so

0 0 WAGON WHEEL
CAPITOL NASHVILLE

Da XillS RLICker 9

0 0 DOWNTOWN
CAPITOL NASHVILLE

Lady Antebellum 5

xew BUZ2KILL0 CAPITOL NASHVILLE
Luke Bryan 1

0 ' GSTJORITINE ON Florida Georgia Line is

I WANTWED.1 Hunter Hayes A
ATLANTIC/N

50

6 B BETTER I1DIG TWO The Band Perry A
REPUBLIC NASVILLE

n

9 CRUISESHVILLE Florida Georgia Line A
REPUBLIC NA

39

0 0 PIRATE FLAG
BLUE CHAIR/COLUMBIA NASHVILLE

Kenny Chesney 5

ni TWO BLACKCAOILLM3 Carrie Underwood 0
19/ARISTA NASHVILLE

34

ONE OF THOSE NIGHTS Tire McGraw
BIG MACHINE

19

0 0 HI4GHWAY DONICARE Tim McGraw With TaylorSwift
BI MACHINE

5

0 0 I URBDRIVE YOUR TRUCK Lee Brice 13

0 n FFy51w WE GOT TONIGHT George Strait 15

le MERRY GO 'ROUND Kacey Musgraves 23

Hi
0SOMEBODY'S HEARTBREAK Hunter Hayes 

ATLANTIC/WWI
is

IS TORNADONASHVILLE Little Big Town 
CAP1T01.

n

0 0 IF I DIDN'T HAVE YOU Thompson SquareTOEY
CREEX

17

29 VAErair °HINDU', OF RAM Gary Allan A a

O UI WEAREIEVEREVERGETTINGELLINTOGERIER Taylorkift A
BIG MACHINE

n

U BLOWNSHVILLEAWAY Carrie Underwood A
19/APISTA NA

42

xew a) .JUSTlat Luke Bryan 1

0 0 LIKE JESUS DOES
CAITOL NASHVILLE

Eric Church 4

xrw 0 BEAT THIESUMMER Brad Paisley

LAST MIS TITLE
WEEK WEEK

DANT& AMOUR° TE/MLEDon Omar & 1.1.1.20 A
YANIS,REANATOMACHE

0 ' !-T!!?,,,,,T3L ,3,
Daddy Yankee 22

0 0 WW!..AnR511,!FORAFRICA) Shakirareat.F.hlyground A no

0 4 HIPS DON'TAIN LIE Shakira Feat. Wyclef Jean
EPIC/SOW MUSIC

166

UMTBOMA0 ZOREAUACTIETENMLE
Don Omar 28

6 pot 201!.V1!!rttfAIV 1 D A) Pith u I I 34

7
M.NETE/INLE&GORE

EWA DE TI Wisin PlandelFeal.Cluis Brown & TPain 36

e HEROE Ma
Enrique Iglesias

IN-FEMME/ 156

9 VOLVI A NACERN Carlos Vives
GAIPANWSONY MUSIC LATI

23

0 Ar!75ieRie7/Fore 52°Lene
Michel Telo 50

It THE ANTHEM Pithull Feat. Lil ion
FAMOUS ARTISTMT

130

O a) X?R°. 31 / F P1244 APTISVSON5 MUSIC LATIN
Pitbull 123

0 Le PROMISE Romeo Santos Feat. Usher BO

' " PTRA Jesse & Joy az

ttl G maje1.IEAT.p6 EL SOL Don Omar 45

zz 0 111138EZT11011112 Val Bambino, ElPatron FeatAranthony 20

16 u LLEVAME NCONTIGO Romeo Santos
SONY MUSIC LATI

16

M MO/ J Alvarez
0 LA WNPREGUNTA 33

19
0 TE PEROSTE MI AMOR Thalia Feat. Prince Royce

SONY MUSMATIN
1

so zo rBG311715Altign.Mger Feat. F ito Blank° 16

14 UI INCONDICIONAL
TOP STOP

Prince Royce 51

0 DUTTY LOVE DOE Omar Feat. Natti Natasha
ORFANATOMACHETE/UMLE

M

CUANDO MUERE UNA DAMA Jenni Rivera
ONUS XCLIAPIO

4

0 24 VOTEEXTRANARE Lupillo Rivera 2

0 ' !-8/1!CliALIY MUSIC LATIN
Shakira 0 ,,,,,

ROC
LAST

WEEK

0

KTM

THIS TITLE Artist
WEEK ,,,,,,,,, 0 Loner

0 41, svAssasompriagine Dragons  33

4 i CARRY ONAMEN/RRP fun.
FUELED BY R

19

3 I WILL WAIT Mumford & Sons 
GENTLEMAN OF THE ROAIVREIX.LASSOTE

32

2 4 140 HEY The Lumineers AWO 44

0 LITTLE TALKS Of Monsters And Men A 58

0
0

.M/ISLNTHEDARK
Fall OutBoy0 IRSONGSKNOWWHABYTYOUMOIBECAVIDANCE /FUELED PAND/UM

5

' ,VLII-LL
AWOLNATION A /in

8 IT'S TIME Imagine Dragons A
KIDINAKONNEWINTERSEOPE

47

M 0 MADNESSHELILIMG/WARNEP BROS
Muse 29

10 HOMEOPE Phillip Phillips A
IWINTERSC

42

u SOME NIGHTS fun. A
FUELEDBYRAEN/RM

55

M
0 I WON'T GIVE UP...MR. Jason Mraz 62

13 THE A TEAM Ed Sheeran A
ELEICERA/ATLANTIC

43

14 WELED ARE YOUNG fun. Feat. Janelle Monae A
FUEBY RAMEN/RRP

67

0 0 G05GONE, GONE Phillip Phillips 10

O lb STUBBORN LOVE The Lumineers V

0
17 SOMEBODYTHAT I USED TO KNOW Gotye Feat Krnbra A

SAMPLES le SECONDS/FAIRFAX/REPUBLIC
66

0 DEMONS
KIDINAKORNER/INTERSCOPE

Imagine Dragons 14

H HOLD ON Alabama Shakes 5

0 ROLLING IN THE DEEP
XL/COLUMBIA

Adele A 99

II TOO CLOSE Alex Clare A
REPUBLIC

34

26 22 THUNDERSTRUCK AC/DC 16

27 D TANEXIKISS/COLUMBIAKEA WALK Passion Pit
FRE

35

NEW 10 LEADNAKORNEWINTERSCOPEME HOME Jamie N Commons
KIDI

1

34 1s LITTLE LION MANROAD/REMLA MumfordSSNOTE & Sons A
LEHRMAN OF THE

no

DANCE/ELECTRON ICTM

wax
THIS TITLEWEEKArtist R7. %./r04:

IMP RIM, L ABEL

I 11, HARLEM SHAICENER
BROS

Baauer 5
- ----- IEHREE'S/MAD DECENT/WAR

1

0 0 FEEL THIS MOMENT Pitbull Feat. Christina Aguilera
MR. 30,PLO GROUNDSCA

n

SCREAM & SHOUT will.i.am & Britney Spears A
MTERSLOPE

9

0 4 DONVIOUWORRYCH11.13 Swedish Buse Mafia Feat.lohn Malt X

0
s SWEET NOTHING Calvin Harris Feat. Florence Welch A

BECONSTRUMN/FLY EXEMELNA/140-C NATION/COLUMBIA
22

0 !HAIL aaggiS Feat. Charli XCX 7

0 TTIelFYLE P5Y A 32

0 a
IT191121.m.,<DgylGuetta Feat. Sia A 64

0 EREWELLAgOLUMBIA
Krewella0 A LIVE 5

en egemm. Afrojack Feat. Chris Brown 3

0 u
CINEMA Benny Benassi Feat. Gary Go 103

u STARSHIPS
MONEY. XPLIBLIC

Nicki Minaj A
VGLING MONEY/CASH

50

U FAIMTIUNTIYOULEARIITOLOYEYOURSELB lieu 0 22

0
0

14 liAentTg5,,,,,,r,p Skrillex Feat. Sirah 0 63

m
CLARITY Zedd Feat. Foxes a

17 56 5)'ftrInirfarT/smisco LMFAO A "
33

0 I COULD BE THE ONE Avicii vs Nicky11091.1
LE7ELSKASABLANWREPLIBLIL

7

MEN

89 PAM ROCKANTERI MAO Feat LaurenBennettWooded A
PARTY ROCK/WILL.I.AM/CHERRYTREE/INTERSCOPE

no

0 YOUR TOUCH
AUDIO DAV DREAM/VISKAA ROLIAMTWA/RE,Ree

Lewis 1

0 0 LEVELS
LEVELS/VERATONE/ATOM EMPIRE/INTERSCOPE

Avicii A 7o

65 ss GOOD FEELING Flo Rida A 27

0 WVFMTVE Rihanna Feat. Calvin Harris A 53

0 a !gamma AND NICE SPRITES Skrillex A 114

za as MIDNIGHTOL CITY M83. 0
AM/MUTE/CAPIT

n

25 DON'T WAKE ME UP Chris Brown a

R&B/HIP-HOPTM

wax
To

wax
TITLE Artist ,1..
IMPRINT/LABEL

' 41 s.LaaMuslaVs."`"'"'""''"" 28

0 SUIT 8L TIE Justin Timberlake Featuring Jay Z A 8

I STARTED FROM THE BOTTOM Drake
YOUNG ONEY/CASH MONEY/REPUBLIC

5

0 TIE1cklitOVE=Ong Drake & Future $

0 NIA:KTLEMOREIARPR'BROS'8"Iff4U'atUr""a4'
4

4 GIRL ON FIRE Alicia Keys Featunng Nicki Minaj
RCA

27

A
7 raTRZMF Rihanna 16

rr.Frall,,Ino,c,Igg3tte,03,31e 2 DNS lk 3 k ick la aw A 20

0 Ross0 ,P5'LT!,PatMr.!gi 6

0 0 NEXT TO ME
CAPITOL

Emeli Sande 5

0 n tamt.stszt, j,(gtigl,c,Lamar Featuring Drake 20

12 ALL GOLD EVERYTHING Trinidad James
THINNITSAGAME/OEF LAM/IDIMB

14

4
0 BAD II/ATLANTICWale Featuring Tiara Thomas

MAX0AC
5

10 " 51A11Tra! Rihanna A a

0 0 ssi281%.grgleezy Featuring 2 Chainz 5

56 I'M DIFFERENT 2 Chainz
EF 1AMXIXIMG

23

0 0 BATTLE SCARS Lupe Fiasco & GUY Sebastian
15T 81501/ATLANTIC

19

1 LOYEEEEEEE SONG Rihanna Featuring Future
EREPETF SPLO11.6

15

010 WE STILL IN THIS Elam BAB FeaturingT1 &Moil
REBEROIX/MAHO HUSTLE/ATLANTIC

9

09 20 fl,g1,,,,MNGEtO134.5 (DRANK) Kendrick Lamar 0 32

a 0 rotmum J. Cole Featuring Miguel 4

a 22 ,N0X,O,H,12,1H,S.oNLj,;,,ygy41_pc Featuring Detail 27

0 2a M0111 MAW Featuring Big Sean And Young leezy 3

e:eerE,E,..,,,owtel,FVuring Rick Ross 7

as WICKED GAMES The Weeknd 21

BLUEST"

0 0 prinAJOY Stevie Ray Vaughan And Double Trouble /38

0 3 0203THE BONE Gemerhorogood And TheDestroyers 153

0
"

a
111,ffTTp.ffi(.,12A9yAsyne Shepherd Band 84

0LOVE ON A TWO WAY STREET Bo, Scaggs
429,,S

NOT 0 MIXED UP, SHOOK UP GIRL Boz Scaggs 1

0 THE THRILL IS GONE
MCA/LIME

B.B. King 166

62X/SL6
Boz Scaggs" 0 GONE BABY GONE I

" 0 CAN I CHANGE MY MIND Boo Scaggs
4MS.

I

0 RAINY NIGHT IN GEORGIA BOO Scaggs

REPERTOIRE"r"
0THE BLUEST BLUES Alvin Lee 1

6 . rnT2L'nYnnTall Ray Charles 165

14 0 7114n.000 Stevie Ray VaughanAnd Double Trouble 138

BOOM BOOM John Lee Hooker
ABC/BLUESVIAMME

165

NEW 0 KII8A0ING HOME Alvin Lee 1

0 ' CROSSFIRE Stevie Ray Vaughan And DoubleTrouble 135

0 7 1171!ir6 Stevie Ray YaughanAnd Double Trouble tw

u ,. AIN' T MESSIN"ROUND Gary Clark Jr.
WANER EPOS.

24

li 19 !BRINK ALONE GeorgeThorogood And Thebestoyers 152

° islalr° ME Jenny Lang 150

0 rat s22ssr,,ICRYING Stevie Ray VaugbanAnd Doubleirouble M

O an BRIGHT LIGHTS Gary Clark Jr.
WARNR BROS.

79

0
19

n

SOUL MAN Blues Brothers W

24 TTALF14,5f41ing4,2TIME Dr.lohn 130

SLOW TRAIN Joe Bonamassa
.1&.R ADVENTURES

4

CDGo to BILLBOARD.COM/BIZ for complete chart data Data for week of 03.23.2013
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HEATSEEKERS ALBUMSTM

110154111BOUT0 MARCUS CANTY
PLO/EPIC

This... Is Marcus Canty (EP) 1 1

" 0 THEMEN New Moon 2 1

VOLBEAT3 4 3
ICVERTIGO/REPUBL

Beyond Hell/Above Heaven 1 106

1 e 4 TRINIDAD JAMESTRINIDAD
A11/IDIG

Don't Be S.A.F.E. 1 10

- 0 0 BOY Mutual Friends 5 2

NEW
0CITIZENS

MPS HILL/BEC/CAPITOL CMG
Citizens 6 1

law
0OLD MAN MARKLEY

FAT WRECK CHORDS
Down Side Up 7 1

mw 0 DIRTY SOUTH
PSZIN.6

Speed Of Life 8 1

17 0 ., KREWELLA
KREWELLA

Play Hard (EP) 9 13

'w Q ,,rnstrfroND Anjunabeats Volume 10 10 1

elm
0THE DEMIGODZ

DIM VERSION
'MUM& 11 1

Mrw 0 CHELSEA LIGHT MOVING Chelsea Light Moving 12 I

NFw 0 ROBYN HITCHCOCK Love From London 13 1

WM
0HEY MARSEILLES

ONTO/THIRTY TICERS
Lines We Trace 14 1

0 0 El CHRIS MANN
FAIPLP A,REPUBLIE

Roads 1 14

0 Pat'4o2T01/131.6 BM
Iconic (EP) 3 7

RE ENTRY 0 EFTERKLANG
4AD

Piramida 17 2

- 0 'a WITHIN THE RUINS
GOOD EILKT/EONE

Elite 2 2

NEW
0THE0050CAVE SINGERS
1041.

Naomi 19 1

THEno NEIGHBOURHOODOD 0
tan.acon.43.

I'm Sorry... (EP) 20 10

MEW 0 JAMIENER N COMMONS
MDINAKORWERSCOPE/IGi,

Rumble And Sway EP 21 1

IS 13 22 !11,155917140011E84B1r TYME OUT llmeless HgsFrom The Past: Bluegrassed 1 9

I.
7

23
tilEfP !rOLUMBIA

Candy Bar Creep Show (EP) 7 3

M 15 ow rEtsnerIBLIC Every Kingdom 9 47

TO 21
as EVIL PIMP Drunk: Confessions Of A Alcoholic 21 3

HEATSEEKERS SONGSTM

0
TITLE
INIPPIX,PROMOTION LABEL

Art st

IAI BUGATTI Ace Hood Feat. Future & Rick Ross 6
WE THE BESTNOUNG AIONEY/CASN MONEY/REPUBLIC

0 !nrMI,;`,,,-,gni'r Featuring Charli XCX 6

0 NEXT TO ME Emeli Sande 5

0 VtLIVIILOLLIM05
Krewella 5

0 , MERRY GO 'ROUND Kacey Musgraves 21

2 6 WICKED GAMES The Weeknd
XO/REPUBLIC

20

7 WHO BOOTY Jonn Hart Featuring larn5U1
COOL KID.CARTEL/EPIC

18

0 fiYI !YT WAR Tamar Braxton 14

SPARROW/LAP MOE OMB .511-0L
Britt Nicole0 0 GOLD 5

8 10 CUPS Anna Kendrick
UME

12

10 II LOVE SOSA
GLORY BOWINTERSCOPE

Chief Keef 16

SURFACE NOISE
Hadoukenl0 0 LEVITATE 3

REMEMBER1313 WHEN (PUSH REWIND) Chris Wallace 12

0 0 WV. SKENASHYVILLENJMN
Jana Kramer 4

0 1s ninIsSt1LWEAV6n0FANGEL ARMIES) EhrisTomlin 8

rw
QMICKEY MOUSE CUENCREETHEME They Might BeGiants

WALT DISNEY
I

0 -CLARITYZedd Featuring Foxes 3

SONY MUSIC WI
Romeo Santos0 0 LLEVAME NCONTIGO 2

18 ' TITA,14 5001051.. Atlas Genius 15

NEw Q miaimmaNE Avicii vs Niclry Romero 1

0 21 TAKE ME TO THE KING Tamela Mann 2

20 22 SINSTEPS/SI'ARROMVOL GMG THE LORD) Matt Redman 31

0 23 nirEllelttagi Chief Keef Feat., SOCent & Wiz Khalifa 12

ORPANATO/MALMEAALE
Don Omar0 0 2UMBA 2

14 25 HOLD ON Alabama Shakes 4

ARTIST
7RIBLITIN6 LABEL

Title n
NEW

0WAXAHATCHEE Cerulean Salt
DON GIOVANNI

26 1

1101 27 KAVINSKY Outrun
RECORDS MAKERS/CASABLANCA/REPUBLIC

3 2

- 0 38 KUTT PBCCALHOUN Black Gold
STRANGE/

1 2

MEW
0CAITLIN ROSE The Stand -In

ATO

29 1

42 41 Q LORD HURON Lonesome Dreams 3 22

REENTRY

NEW

0 JENNA KLEIN Home
lLOC.OR,

19 3

0THE LAST BISON Inheritance
REPUBLIC

32 1

MEW Q AUTECHRE Exai 33 1

RE-ENTRY

NEW

0 DEEAVLTAARNER RAE Carry The Fire
SIR PROS.

11 22

0THE RIVAL MOB Mob Justice
REVELATIO

35 1

18 33 36 KELLY WILLIS & BRUCE ROBISON Cheater's Game
PREMIUM ,BIRTV TIGERS

3 4

- 0 3' 7011JAIro Et HUNTER SIX Minute By Minute 9 2

- 0 38 ,IgntlYEa Anxiety 10 2

0 - LUMINA 1., Welcome To Daylight 23 5

21 25 40 CASSADEE POPE The Voice: The Complete Season 3 Collection 1 11

- 0 0 PALOMA FAITH
EPIC

Fall To Grace 2 12

2 18 42 SUFFOCATION Pinnacle Of Bedlam 2 3

NEW
0TH CTOERY TOSSERS Emerald City

VI
43 1

MEW 0 VtrATENT Musk For Cars EP 44 1

NEW
0HIROM IORD FEAT. ANTHONY JACKSON & SIMON PHILLIPS Move

TELARC/CONC
45 1

RE-ENTRY

- 0
0 JASON

CAMOL
GRAY

.1G

A Way To See In The Dark
CENTRICIN

20 15

7 MARION/SPANACNIFMEADOWS
LISTEN E

Whisper 31 2

RE-ENTRY

34 34

0 ALLEN ESATOSTONE Allen Stone
STILIOISION

4 30

49 PASSENGER. All The Little Lights
CLACK CROW;NET.E

7 17

NEW 0 gymfORTER Stay Golden SO 1

REGIONAL HEATSEEKERS #1 ALBUMSTM

PACIFIC
CITIZENS
CITIZENS

MOUNTAIN
BEYOND HELL/ABOVE

HEAVEN
VOLBEAT

Punk bluegrass band Old Man
Markley nets its first No. ion
a Billboard chart, as Down Side
Updebuts atop the Bluegrass
Albums tally. The set is the
group's second full-length effort
and arrives with 2,000 sold,
according to Nielsen SoundScan.

The set also starts at No. 9
on Folk Albums and No. 7 on
Heatseekers Albums. It follows
2011's Guts N' Teeth, which
reached No. 8 on Bluegrass
Albums.

The seven -piece band is on
the road and has U.S. dates
lined up through March 28. It
will then head overseas for a
tour of Japan and Europe in
April and May. -Keith Caulfield

WEST NORTH CENTRAL
BEYOND HELL/ABOVE
HEAVEN
VOLBEAT

EAST NORTH CENTRAL
NEW MOON

THE MEN

SOUTH CENTRAL

1

TADIW PORTER

VOLBEAT Beyond Hell/Above Heaven

MARCUS CANTY This.. Is MarcusCanty(EP)

TRINIDAD JAMES Don't Be S.A.F.E.

CITIZENS Citizens

RUSSELLMOORE&IIIMITYKOUT limelesHtsfromitePast

KELLYVAUS&BRUCEROBISON Cheater'sGame

THE MEN New Moon

KREWELLA Play Hard (EP)

BOY Mutual Friends

Stay Golden

MID ATLANTIC
NEW MOON
THE MEN

SOUTH ATLANTIC
THIS ... IS MARCUS CANTY
MARCUS CANTY

NORTH EAST

1

THE DEMIGOD2

WITHIN THE RUINS

ROBYN HITCHCOCK Love From London

VOLBEAT Beyond Hell/Above Heaven

CHELSEA UGHTMOVING ChelsealightMoAng

BOY Mutual Friends

KREWELLA Play Hard (EP)

THE MEN New Moon

DIRTY SOUTH Speed Of Life

ICONA POP Iconic (EP)

KILLmatic

Elite

Data for week of 03.23.2013 1 For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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EMI TITLE
PRODUCER (SONLWRITERI

SURE BE COOL IF YOU DID
S.HENDRICKS IR.CLAWSON,OMPRINSAROBBINS)

Artist
IMPRINT/PROMOTION LABEL CHART

111113.

,,I.1,1.17,e,,V'.°g I 10

13 7 ri MAMA'S BROKEN HEART Miranda Lambert 2 it
FAIOD,L,AINMG.VVOR.,,ARK,S.MCANALL1, MUSGRAVE, RCA NASHVILLE

9 6 DOWNTOWN Lady Antebellum
PWOPLEVAD EBELLUM IL LAIRD S MURAL MBY

7

5 5 4 TWO BLACK CADILLACS
M BRIGH,C UNDERW600,1KEAR MAME

CarrieUnderwood 4 17SHVILLE

2 2 s WANTED HunterHayes ADI, ROE HAY ' ss

4 4 6 ONE OF THOSE,LI INGHTS Tim McGraw
B 4ALLIMORE,MCGRAW ILIIR CLAWSON C3-0MPN BIG MACHINE

3 19

3 3 , BETTER DIG TWOROSE TI:4V,,LH. i OICLA MLANALLV. i;r2 A I 19

15 t0 0 GET YOUR SHINE ON Florida Georgia Line
11.1011,HUBBARD.B.KELLEY.R.[LAWSON, 5.1 REPUBLIC NASHVILLE

8 21

II 8 0 I DRIVE YOUR TRUCK Lee Brice
E.IALOBS.M.MCCLURE.l. BRICE II.ALENANDER.C.HARRINGTON OE CURB

8 14

Co 12 0 Ira SOMEBODY'SESIA.DORFF.L.LAIRD.H.HEARTBREAK Hunter
9 99ONUFF.H.XAV

24 16 0 mWAGON WHEEL
P.R.ERS (11.0YLAN,K.SECOR,

Darius Rucker
CARO LxAW..

11 9

6 9 0 TORNADO
LIDICE INFIERMV, MAD)

LitleRLiaiLqin 6 24

7 n 13 CRUISE Floridaftgig A
0.10110.KELLEY,ABBARD,M01.C.RICE ILE)

1 33

9 . 0PIRATE FLAG Kenny Chesney
1,ANNON.K.CHESNEVIR.COPPERMAN,,L.MURPH, BLUE CHAIR/COLUMBIA NASHVILLE

14 6

22 17 0 IF I DIDN'T HAVE YOU Thompson Square
NV ISXHOMPSON,HOMPSON.I.SELLERS,P. NS) STONEY CREEK

15 19

14 15 16 MERRY GO 'ROUND Kacey Munrxr
L.LAIR,S.M.NALLY,K.MUSCRAVES IKMLI ,I. BO CA

IA 8

20 9 0 GIVE IT ALL WE GOT TONIGHT "at=,OONNE,AMESI,BROWN.G.STRAI,M.BRIGHT,R LL
ar 16

8 13 18 EVERY STORM (RUNS OUT OF RAIN)
Ar4V,3!L7 A6ALLAN,GOROMAN 16,ALLAN.M.WARRENALINOSE, ' 28

12 IS 19 WE ARE NEVER EVER GETTING BACK TOGETHER Taylor SwiftA
AN MARTIN.SNEL I. BACK ANUFF ITSWIF LE, X MARTINSHELLB,10

1 30

NOT

25 24

IS ENS

0 BU22KILL
osIVOkLellATIEE

20 1
11_ IBM EV

0 I CAN TAKE IT FROM THERE
urcill'°,11.1.5M000 (LYOLING,R.AKINS,BMAYSLIPI

21 17

17 20 22 THE ONLY WAY I KNOWlason Aldean With Luke Bryan & Eric Church 
NON 10.L.MLIRPH,B.HAVSLIPI BROKEN BOW

5 a

26 26 0 LIKE JESUS DOESK.BEATHAR,MkRISWEL, Eric Church
JAKE EMI NASHVILLE

23 7

21 22 24 BLOWN AWAY Carrie Underwood A
M.BR,Hi ,KEAR,TOMP, PARIS, NASHVILLE ,. 2 39

23 23 25 HOW COUNTRY FEELS Rant Eqqa7 
IIGEORGE (V.MCGENEEW.MOBLEMIHRASBER

a 46

0 0 HIGHWAY DON'T CARE
B.GALLIMORE,KGRAW IDNYARBEN.B.WARRENALIR.Tim

McGraw With Taylor Swift
BIG MACHINE

13 5

27 27 0 CHANGED Rascal Flatts
D.HUFFRASCAL FL A, IGIEVON,NIRRAS MO BIG MACHINE

77 9

28 28 0 MORE THAN MILES Brantley Gilbert
1,1114,1.EDIDIE.B.4II,E., VkLORY

78 12

Nrif 0 BEAT THIS SUMMER Brad Paisley
B.PAISLEMPAISLEV,DUBOIS.L.LAMO) ARIS, NASHVILLE

29 1

33 31 0 HEY PRETTY GIRL KipNASHVILLEMoore
B.IAMES IN.MOORE.O.COCH, MCA

30 6

42 37 0 1994
OIVISHHE,LILLAIRD.B.DEAN

Jason BRAldean
BOW

31 3OKEN

29 29 0 SHE CRANKS MY TRACTOR Dustin Lynch
B.BEAVERS.L.WOO.N ID.DINDH.B.BEAVERS,INILHOLSI BROKEN BOW

29 14

31 33 0 WHISKEY Jana Kramer
SXMORICKS ..6F,Vrri.S.MIZELL TPA NASHVILLE/MN

ID

34 34 0 CAN'T SHAKE YOU Gloriana
(TAOSSIN,S.BENTLE,13, MBLELI/WA EA BROS./WAR

19

35 35 0 ANYWHERE WITH YOU lake Owen
IMO,CLAWSON 03.HAVSLIP.O.L.MURRIA1YEAR, RCA NASHVILLE

34 7

30 32 36 HOPE ON THE ROCKS Toby Keith
INEITH ,HEITH1 OW DOL.UNIVERSAL

29 15

IMP 0 JUST A SIP ,,,ittinan,
VENS I.BRVA,C.SWINDE ,CA

V 1

36 38 0 DON'TL RUSH
MBV,L00111=MAN)

Kelly Clarkson F4attInsLipzG2
,HUF f (B.SANDERS,N.HE

23 16

37 0

NM

0 AMERICAN BEAUTIFUL The Henningse2
MORLEY (A.HENNINGSEN,B.BENNINGSEN.C.HENNINGSEN.B.BEAVERSI AR STAN

37 7

0IN LOVE WITH THE GIRL Luke Bryan
I.STEVENS ILBRVAN,C.SWINDELL.M.R.DARTER.I.MDLORMICK CAPITOL NASHVILLE

40 1

39 39 0 ONLY GOD COULD LOVE YOU MORE lerrod Niemann
,BRAINAR,I,NIEMANN 0.L.NIEMAN,L.BRICE.ASTON0 SEA GAYLE/ARISTA NASHVILLE

38 10

40 41 0 ALL OVER THE ROAD Easton Corbin
UNAMBERLAI (C.CHAMBERLAIN,ALDRIEVA,RBY) MERCURY

40 6

ini 0 SUNTANN CITY Luke Bryan
NS (LEIRVA,B.DAVIOSON,R, 0.HAYSt CAPITOL NASHVILLE

43 1

mil
0IF YOU AIN'T HERE TO PARTY Luke Bryan

ISTEVENS ILBRAN,R.CLAWSONI CAPITOL NASHVILLE
aa 1

45 46 0 RUNNIN' OUTTA MOONLIGHT RandyS Houser
D.GEORGE ID.OAVIDSONJKLOVELACE.A.GORLE, HEN CREEK

417

NMI

4 44

0JUMP RIGHT IN Eat Brown Band
K.STEGALL,Z.BRO ,BRO A ATLANTIC/SOUTHERN GROUND

46 1

0 DON'T YAK Brett Eldredge
C. DESTEFANO1B.ELDREIXEC DESIEEAxaA.GORLEVI

44 5

38 42 46 RUNNIN. OUT OF AIR Love And Theft
I.LED(M.IENKINS,S.MCANALLYJ.OSBDRNEI RCA NASHVILLE

38 8

NEW
0TAKE MY DRUNK ASS HOME (DEMO) Luke Bryan

ISTEVENS (L.BRVAN,P.MAUNEW. CAPITOL NASHVILLE
49

115-01005 0 BRUISES
JONAHAN.E.LIN,A.BIORKIONDI

Train Featuring Ashley Monroe
ESPIONAGE IP, COLOMBIA/NINE NORTH

44 7

TOP COUNTRY ALBUNISTM
ARTIST
IMPRINT/DISTRIBUTING LABEL

1.m!Lrltusgil Break...Here To Party

paBoum GEORGIA LINER PerekTolteGood Times
REPUBLIC NASHVILLE/BAD

14

TAYLOR SWIFT Red
BIG MACHINE/BUG

A 20

4 TIMMACHINE/MMCGRAW Two Lanes Of Freedom
BIG ILO

5

5 COLITTLE BIG TOWN Tornado
MOL NASHVILLE/UMLN

. 26

7 6 HUNTER HAYES Hunter Hayes
/MANTIC/MAN

24

7 JASON AL DEAN Night Train
BROKEN BOW/BBMG

A si

to el CARRIE UNDERWOOD Blown Away
MARISTA NASHVILLE/STN

A 4,5

11 0 .-.!nwAtt. Tailgates 8, Tann- A 82

0 ASHLEY MONROE Like A Rose 1

0
9

a
RotymeirE !RONEY [ROWER 01(11511mMoon 2

712 GARY ALLAN Set Von Free
MCA NASHVILLE/LIMN

rt 13 ERIC HVILLEMCHURCH
Chief

RH NASAGN
A ss

0 0 pIIMIT.1 A M BERT Four The Record n

13 15 K0',556,!?RiMiutiiLinnoi5o Uncaged 35

0 16 111,,,11eVERICKS In Time 2

0 17 LEE BRICE Hard 2 Love 46

15 Nashville: SeasonLL 1: Vol.]ut SOUNDTRACK,./
AIAI, STUDIOS/LIONS 4E1314.1.1ACHINE/B

13

5 19 MaylVaEY GILBERT Halfway To Heaven 149

20 0 KIPNASHVILLEAIMGNMOORE Up All Night
Ma 46

1 9 0 RASCAL MFLATTS
B, MACHINE/U

Changed 62

18 22 RANDY ROUSER How Country Feels 7

22 23 TOBY KEITH Hope On The Rocks
SBOW 1304,NIVERSAL

19

0 24 VAT& LEWIS The Road 17

26 0 DOKEN BUSTIN
W/B

LYNCHBRMG Dustin Lynch 29

n Q FLEIJANA,RA NASHVILL,WKRAMER
Jana Kramer 40

24 KEtLfgal5FLELYMErae To The Fishbowl0 0 ,6

0 28 KATIEARMIGER Fall Into Me 8

0 1)fflnErihEY Home 57

0 0 JAKENASEIVILLE/SMNOWEN Barefoot Blue lean Night
CA

ao

0 LADY ANTEBELLUM Own The Night A 78

25 32 VARIOUNYSABTMUSK/UNIVER SISTS NOWThat'sWhatl Call(ountryiVal. 5EMI/SOAL/OW 39

29 33 CHRIS YOUNG Neon
RCA/SM

87

33
0 GEORGEE/LIM STRAIT Icon: George Strait

MDA NASHVILLE 78

32 55 EASTON CORBIN All Over The Road
MERCURY/U.1,EN

25

36 COLT FORD Declaration Of Independence 32

52 GARY ALLAN Icon: Gary Allan
MCA NASHVILLEAIME 53

7 al. T!!!.!-.',15f-o 190 Proof 49

40 Q LIONEL RICHIE Tuskegee
MERCURY/111.101

A so

35 40 1ar Mr MingtorPsononibutetoHmkCodiren m

39 .31 SCOTTYERCLIRWINTERS.,,,,NMCCREERY Clear As Day
19/M

A is

L
0 CAITLIN ROSE

MO
The Stand -In 1

0 4.3 EINIMIE13ANIELS country:Charlie Daniels 5

41 44 1,-51,MAMMJHEFT Love And Theft 33

48 CD GLORIANA
BROS./MIN

Thousand Miles Left Behind
EMBLEM/WARNER 32

45 46 701,!!!,,FMRIONL 10 Great Songs 48

0 VIA/WARNER BVWMN
3 Pears0 DWIGHTRO YOAKAM 25

db ,,,,, BLACKBERRYGROUND SMOKE The Whippoorwill
SOIRHERN 31

49 0 KELINVAMLLIS&TIGERSBRUCE ROBISON CheatersGame
PREMIU 4

36 so TIM MCGRAW Tim McGraw & Friends
CUB 7

Lambert
Looks To
Overtake
Shelton
As Blake Shelton logs a third
straight week at No.1 with
"Sure Be Cool If You Did"
on Hot Country Songs, wife
Miranda Lambert vaults 7.2
with "Mama's Broken Heart,"
her highest peak since "Over
You" crowned the chart dated
May 19, 2012. Lambert's track
is the top Streaming Gainer
(up 68%) and follows a No.
7 peak with "Fastest Girl in
Town" last fall. Shelton's third
week at the summit marks his
longest reign since "God Gave
Me You" held for three weeks
in October/November 2011.
He's thrice held for more than
three weeks, most recently
with "Honey Bee," which spent
four weeks atop the chart
two years ago. On the Nielsen
BDS driven Country Airplay
chart (see page 67), Shelton's
song rises 5-3 in its 10th chart
week, while Lambert's song
steps 14-13 in its 12th week.

Hot Country Songs is dotted
with six debuts from Luke
Bryan's Spring Break .. . Here
to Party, led by "Buzzkill,"
which snares Hot Shot Debut
honors at No. 20. Bryan's
compilation bows at No.1
on the Billboard 200 and
on Top Country Albums (see
story, page 57). All but two
tracks on the collection were
previously released-the new
titles are "Buzzkill" and "lust
a Sip," which opens at No. 37.
Concurrently on Top Country
Albums, Florida Georgia
Line's Here's to the Good
Times adds Greatest Gainer
status (26,000 sold, up 5,000),
bulleting for a third cumulative
week at its No. 2 peak.

Back to Country Airplay,
Chris Young claims his sixth
top 10 with "I Can Take It From
There," which shoots 12,-9 in
its 21st chart week. He most
recently reached the upper
tier with "You," which cracked
the top 10 in December
2011, then became his fifth
consecutive leader when it
topped the chart dated Feb.
11, 2012. young's No.1 streak
began with "Gettin' Vol Home"
in late 2009 and ended when
prior single "Neon" stopped at
No. 23 last August.

-Wade lessen

P

P3

1P

Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 03.23.2013
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HOT ROCK SONGSTM
MKS. LAST rids TITLE

AGO WEEK WER PRODUCER 0ONGWRITERI

Artist PEAK WKS 011

IMPRINT/PROMOTION LABEL POS. CHART

HO HEY
P.OADLOCK (W.SCAULT23.FRA

The Lunt= 1 47

0 0 IMI RADIOACTIVE .1mgineD.ragons
ALEX DA KM (IMAGINE OPAGONS.AGRANTIKAOSSEM 0 T SLOP

2 24

2 0 0 el I WILL WAIT
M.DRAVS (WINWORD 8, SONS,

Mumford & Sons
GENTLEMAN OF THE ROO/RM. ASSN.

1 31

4 4 4 IT'S TIME 14130. Dragons
13.0.3E2IMACINE O106010 33K0N01.05.W.SERMON.B.NCKE0 KIDINAKORNEK/110FIRSCOPF ,,

A 3 33

5 5 LITTLE TALKS Of Monsters And Men
OF MONSTERS ANNEX A ARHARSSON IN 0 HILIAARSOOTTIR II TRORIIALLSSON,

A 3 52

00 CARRY ON
1 MASKER ,PUN MASKER/

n.
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1 KIHASKEI 21 51.100 A 0003.ANTONOFF 1.13105KERI FUELE0 8310.,,,VP A I 45

0 11 MYSONGSKNOW WHAT YOU DID IN THE DARK OJGHTEAI UM Fall Out Boy
BAVALKER IFALL OUT 13001.VALKERINILL) OELAKBANCE/FUELE0 El RAMEN3SLAH1,1131MG

8 5

12 12 0 MADNESS muse
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ALEX DA KINIMAGINE DRAGONS,AGRAN3.13.105500 KIDINAKORNEVINTERSCOPE

14 23

19 170 MOUNTAIN SOUND Of Monsters And Men
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'Walking
Dead'
Alive On
Chart
British singer/songwriter
Jamie N Commons (above)
makes his Billboard chart
debut, as "Lead Me HOMe"
enters Hot Rock Songs at
No. 38. The track launches
on Rock Digital Songs at No.
24 with 11,000 downloads
sold (up 321%), according to
Nielsen SoundScan, following
its synch on AMC's "The
Walking Dead" (March 3). The
song also appears on The
Walking Death AMC Original
Soundtrack, Vol. 1 (March 17),
which includes a new track
by Of Monsters and Men
( Sinking man"). Commons'
debut EP, Rumble and Sway,
released March 5, begins on
Heatseekers Albums at No. 21
with 1,000 sold.

As Mumford & Sons' "I Will
Wait" posts Airplay Gainer
honors on Hot Rock Songs
(No. 3), largely due to its
continued crossover advances
at top 40 and adult radio,
follow-up single "Lover of the
Light" (No. 25) becomes the
group's second No.1 (2-1) on
the Triple A airplay chart (see
Billboard.biz/charts). "Wait"
led Triple A for 11 weeks
beginning the week of Sept.
8,2012.

Josh Ritter, meanwhile,
notches his first top 10 on
Top Rock Albums and his
best sales week, as Beast
in Its Tracks begins at No. 8
(15,000). The bow outpaces
the No.12 start of 2010's So
Runs the World Away, which
arrived with 14,000. In
between, his Bringing in the
Darlings EP spent a week at
No. 29 a year ago this month.

-Gary Trust

Data for week of 03.23.2013 l For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data al



HOT R&B/HIP-HOP SONGSTM
TITLE
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'Thrift
Shop' On
Track For
Record
Last week, Billboard
erroneously reported that
Macklemore & Ryan Lewis'

"Thrift Shop," featuring Waltz,
picked up its seventh week
atop Hot R&B/Hip-Hop Songs;
it was actually its eighth. This
week, in its ninth frame at No.
1, "Thrift Shop" ties two classic
titles for the second -longest
tenure at the summit for a rap
song-the Notorious
One More Chance/Stay With
Me" (1995) and 50 Cent's "In
Da Club" (2003). The rap song 3

with the longest run at No. 1
is al Khaled's "I'm on One,"
featuring Drake, Rick Ross
and al Wayne, which notched
11 weeks at the top in 2011-

As "Thrift Shop" moves
closer to Khaled's record,
Macklemore & Ryan Lewis'
follow-up "Can't Hold Us,"
featuring Ray Dalton, leaps
into the top 10 with a 20-10
move in its 16th week. The Cut
got a huge boost following its
performance on "Saturday
Night Live" (March 3) and,
digitally, rose another 53%
to 71,000 downloads last
week, according to Nielsen
SoundScan.

Further down Hot R&B/
Hip -Hop Songs, Frank
Ocean's "Thinkin Bout You"
logs its 52nd week on the
chart, falling 22-25 after a No.
7 peak in December. The last
song to spend a year or more
on the list was LoveRance's
ubiquitous "UPI," featuring
lamSu & Skipper or 50 Cent,
which racked up 55 weeks

With the steady
decline of "Thinkin Bout You"
in the last few weeks, this is
likely to be its last one on the

-Rawly Ramirez
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R&B SONGSTM
TITLE
PRODUCER MONCLYRILER,

Artist
IMPRINORPRONOTION LABEL

0 I. SUIT & TIE Justin Timberlake Featuring Jay Z 1 9
LINELBACIABEERINEENOEMaLAanNaaaLCABERLANCINIENINEANYBISPLERE.AlSaagal NA

A

3 0 POUR IT UP Rihagga
MINE WILL /ANDEL LEBO ONEWILlIAMS IIELNENEILENHOMESERHOMAARSEITOO SaNBER INWILIIA6

2 16

2 2 GIRL ON FIRE Nicki Minnai
ALICIA NEYSEBRASICER,EMI (ALICIA BEES ERHASAKELEVAlltu.SVR,

2 23

4 4 4 DIAMONDS Rihanna
SLARGALE,BENR A BLANCO (SSURLER,BIEVIgINELERIESER,HERNANSEW SRENDEE Man.

A 1 23

5 5 5 ADORN
MIGUEL ALLYINIENTEL) BVELENWREACME lig!"

2 23

0 0 LOVEEEEEEE SONG ,0R,I,bignna Featuring future
FURIBE ULLYILBILPagFEHENELENEBENISOBLIAKSONES. E

6 16

12 t.9 0 NEXT TO ME Emeli Sande
CRAZE HOAX a E SANDE LI CI-1E0MB LI CRAZE A PAULI CAPITOL

7 5

6 7 8 WICKED GAMES The Weeknd
POC.C.MON I AL NEBEL HE 'CLELAND a .1. Egg E.( HOOLARNESELIBLEINNE, NO/REPUBLIC

5 21

9 10 9 WHO BOOTy ions Hart Featuring lamSU!
RAW SMCION BILARINCELLaARIELIAINSLEICILARBOUCH, CCU_ AID CARTEL/EPIC

7 21

8 8 10 THINKIN BOUT YOU Frank Ocean
FRANI( ocur,ssayLon (FRANK ocati,ray.) ILEF JAIA/11.6

4 23

n Ri 0 LOVE AND WAR Tamar Braxton
0.CAMPER. IR. MRIDDICIAL.BARIELSEARAELOR, STREAMLINE/EPIC

5 14

16 0 0 KISSES DOWN LOW Kelly Rowland
MINE W/EL RIADERIENARMLAILLIAMS Ag.IAIDDLEBROONS,NOINA5,1101AASARBOYILANCR MURK

12 5

IS 10 13 SIMPLY AMAZING sower:1MYEMEN,. ANA RNEVERSONMEACDOWEILLYEARLOR.CLANANA)
17 7

KW
0RIGHT HERE Justin Bieber Featuring Drake

141,130Y CLBIEBER.C.ROLL IS.A.BRAILARE.BEL L INGE. SCROOLBOYARAYMOND BRAUN/ISLAND/1MB
14 I

13 15 is BRAND NEW ME Alicia Keys
ALICIA KEYS LL ELYS.A.E.SANDE) RCA

12 15

14 14 16 TRUST AND BELIEVE Keyshia Cole
gLAMPEIL lgaLLARKS NCACCOLEHICANIPER.IRRAW/LSOggBANKS BEYEENCINTERSCOPE

8 17

17 16 17 MY LOVE IS ALL I HAVE Charlie Wilson
VANIORDISACIRRIS.CANIESOR al.MORRIS.CAPILSOR.M.WILSONEA PAEAN) P MUSIC/RCA

13 18

20 18 0 FUMBLE Trey Songz
ASMENCLEANNESOBENERSONENALLORASANNONOMARKELOBSORNalagiRRIN.ROBEI SOARBORRAPANK

18 7

21 17 iv YOU & I Avant Featuring KeKe Wyatt
PAILKAPARILANENRY INLAPARTICIORNSCOLA.NENR, MCYBECAPECOL

14 23

22 ) CI MJA. Omarion & Wale
TONE THE BEAL BULLY EIGRANDBERREOANIRPAREMEARLICEER) MAYBACHAWARNER BROS.

17 13

81,811V

19 19

BERT

NEW

0 KEEP HER ON THE LOW Mindless Behavior
ROINEMIEWEBONOMINNPERIBBELIggalaN) ONallaggalablalla

21 2

zz DO YOU... Miguel
NOURESSISEAALLINONICLIEL gl.IPINIERIELADOPLESSWILLINaRREECO) BYSTORNI/BLACK ICE/RIA

10 22

0 LOSE TO WIN Fantasia
FAWNER (P IN SAMUELS A MARLIN ELUDE PLAMBERYWARABLE, ER CA

23 1

CDSLOW IT DOWN The -Dream Featuring Fabolous
ENASX LUMEN Ea -MESON) RADIO EILLA/BEF IAMAIRIMB

24 1

0 25 I LIKE IT Sem Streeter
NOY L ISM NOY LISTED, CB E/ATLANTIC

23 2

RAP SONGSrm

Aso
Geew

MEEK
TITLE Artist
PR,,,,,(0 aOHBNERILRO, INIPROMPROMOLICHY LABEL M' Pos. cxun

1 1 1 LA.I. THRIFT SHOP Macklemore 8, Ryan Lewis Feat. Wanz
NIMES MPAGLERYNERIEWISL MAGI/WORE/WARNER BROS,

1 23

2 2 2 STARTED FROM THE BOTTOM Drake
a ZOMBIE a ORANANI LY COLEMAN N SPERM B BAWL ON, YORK g N, CASH MONEY/REPUBLIC

2 5" 0LOVE ME Lil Wayne Feattring Drake & Future
MEMEL BARELY El Oaal ER AL OBEN A 'PIMA MI L a LIENS EAR., IN Una,. MONE/EPUBLIC

3 8

6 5 0 FEEL THIS MOMENT Pithull Featuring Christina Aguilera
I Ill6POOPARB

4 7

4 4 s F.KIN PROBLEMS 1448 Rocky Feat. Drake 2 Chainz & Kendrick Lamar
NEBEURMALENENSILEBIERCARRELIALRA WALE, I. LEILEWORTN, ' ANARBOKONLEE/P0106NORNASERCA

A 2 19

5 7 6 GANGNAM STYLE PSY
RI0IESAN6,GURIELIN6 gB.PERILARNOW SCHOOLBOY/REPUBLIC

A I 24

7 6 7 POETIC JUSTICE Kendrick Lamar Featuring Drake
SEPAL. (REUCKWORIBEINOLINALLEALHALEELLYAMS 111}JACBSONEELEMS, TOR EAWCALFEEMAIRELIalatOPC

6 20

24 15 0 CAN'T HOLD US Macklemore & Ryan Lewis Feat.
II LEWIS 03 RACCERLYRLaga

8 5

P 8 9 ALL GOLD EVERYTHING Trinidad James
RGALEASAY MALLOW. THINAILSALAMEADEP INLIZION4

6 13

17 12 0 BAD
, E CAMP (0 ANINTIMENIR MOWS)

Wale Featuring Tiara Thomas
-LEBOW MAYBACIVALIANLIC

10 3

14 11 ' 0 BUGATTI Ace Hood Featuring Future & Rick Ross
ME NADERLYBOXISEAULCANINELACOMI.KLALIONSILNIKOUNN KOEMINV4114009114.1[8.1.

II 4

9 9 n2 SWIMMING POOLS (DRANK) Kendrick Lamar
MAINS M.000.0P11-1,WILLIAMS,N.SEETN ARAM TOP OPWGAIVERMATIVIVERSLOPE

a 3 28

13 0 0 MLR Young lee y Featuring 2 Chainz
WOMB

13 5

10 10 14 I'M DIFFERENT 2 Chainz
DI Mu AURO CrEPPSHRIALEARLANg DER IANA/101M6

6 22

11 13 15 NEVA END Future
MINE WILL MADELP NAMARA, M.L.WILL IAME Ilga.SLAINGEIPER) ALEEREEBANOVERIC

U 15

23 0 0 POWER TRIP I Cole Featuring Miguel
LL.00.0.COLELIALAWS)

16 4

12 16 " 111?1r7EIRTSHE,BWILLIAMSE.L.P...,...) L'IMUL?attl,PS,?.!!
7 25

- 3'
0 WE STILL IN THIS B.... B.o.B Featuring T.I. & Juicy 1

MENDELL INCE,PCNALARIONEA.M.LAWAYSENNIllaf agag.10a,RERCCISgEi REBEINO.MONNSEENEMIC

18 3

19 19 16 BATTLE SCARS Lupe Fiasco & GliTlhb.g.t.13FIC
PRO I ONNALgaSEBABLINE OLIMARRI.

19 10

22 22 20 DOPE Tyga Featuring Rick Ross
BEARNABILMOBVIBINALLONSOUPOOLRENINOSCRECENNABIALARINECOUNO YOUNCIONLKANIMONERNEBEC

15 6

21 24 LOVE SOSA Chief Keef
YOUNG CROP N.COZAREEPECTAAR) UM BOU/IXTERSCOPE

15 13

xrw Juic .1 Featurin Big Sean And Young leery
0 1,!IIIIITIATEr11.1101151-011.1.VJANKYINSSAANDEPSSY) NEMOSABE/COLUMBIA

22 1

NEW 0 KARATE CHOP (REMIX)
ALREEBANneTER

Future Featuring Lit WOaVERICy
METRO 01.WILBURNABUICEREWANNEACR IA

23 1

NEW

n n
FREAKS French Montana Featuring Nicki Minaj
ANDENCICANARBEIENCEPARALRIBRINEALCIAVISSALOCHRECANCREDENBAREEPLEBaLCAILUE BABBONANIENSCON

24 1

z, GUAP Big Sean
aVANERIPLOOPOSallgaNABONVERANWEBRIXOallgalkalarMNPANISIOGRANNIN 4.1.... 17 15

R&B ALBUMSTM
1810 ARTIST

WMEx W1.0 IMPRINT/ 0157121BOTINL LABEL

Title c.r. 11:141

RIHANNA
SR/OEF LAW NNW

Unapologetic 9

6 0 ToMEXEEKND Trilogy 0 9

2 3 ALICIA KEYS Girl On Fire
RCA

9

MIGUELCE
ICE/REA

Kaleidoscope Dream
BYSTORAVOLA

9

4 5 CHARLIE WILSON Love, Charlie
P MUSIC/RCA

6

9 e EMELI SANDE Our Version Of Events
CAPE.

9

10 7 KEYSHIA COLE Woman To Woman
BERBER/IAA

9

11 8 FRANK OCEAN Channel Orange
BEE IAMAIDEMB

9

0 0 AARON NEVILLE
BLUE WEE

My True Story 7

NEW C) MARCUS CANTY This... Is Marcus Canty (EP) 1

0 us To plITAIJ g n
Chapter V 9

14 12 AVANT Face The Musk 5

13 13 BEYOD/ COLUNCEMBIA
4

PAREINOO
A 9

14 rIATBUSTON InAkaslove1Mkkst0fIlt51125kn 9

0 . mt. BOLTON Ain'tNoMountainHighEnough 2

0 6 PIrrftLi(o.E
A LOVe Surreal 2

21 0 RIHANNA
SR/OEF LAIN/1001.10

Talk That Talk A 9

18 18 NE -Y0
AG

R.E.D
INOLOYOR/ION

9

19
0 CHRIS BROWN Fortune

14.
9

0 0 MARY MARY Go Get It (Soundtrack)
MY BlOCKICOL.B.

9

23 21 R. KELLY Write Me Back 9

II 0 BRANDY
CHAMELEON/RCA

Two Eleven 8

RE 0 USHER Looking 4 Myself 7

. ELLE VARNER Perfectly Imperfect
ALBECA

CD
ER

7

WM
0ANTHONYCA HAMILTON Back TO Love

MISTER, MUSIC/R
1

RAP ALBUMSTM

ARTIST
IMPRIINVOIVRIBOLINg LABEL

Title

0 r sw1 MACKLEMORE & RYAN LEWIS The Heist 22

0 0 maingt,E, good kid, m.A.A.d city 0 20

0 igt10.11251g..,0,,,,s,,,,,Lon &Li ve.A$AP 8

a ;16..mlimbt 12,am Heavy Is The Head a

6 0 F.1t.. Based On A T.R.U. Story 30

0 PITL
Lla BOSEPOLO BROUNDS/PCE

Global Warming0 BUL 16

" L0 W A K W.L.A.K.
COLLISION

I

s WIZ KHALIFA O.N.I.F.C.
POSTRUMMLANT.6

14

F t0 0 FUTUREIZENIC Pluto 47

11 10 Fg'15Ffra,,, Finally Rich 12

11 JOE BUDDEN No Love Lost S

DRAKE Take Care
YOUNG MONFVECLAR AI ONEWREKIBL IC

A 69

0 0 T HEEERVOIREDGCMGAEA Jesus Piece 13

0 14 r.'R.,!!!!?,A,.
Wild Ones 36

I5 I11,1!%11111. ..,.Dreams And Nightmares 19

MO

18

16

17

TWIMMFIV4ir 9°99 94144d44 A 49

MGK LaCe up
ESTINIOUBAO BCPENTERSIOPE/160.

22

17 1N mii,Rtg?,1,tra Don't Be S.A.F.E. 3

419 19 RICK ROSSTACHYSLIN-LESEDE

ORE LAINIORAG
God Forgives, I Don't

NIAN

0 32

20 0 LECRAE
REACH/INFINITY

Gravity 27

22 0 SOUNDTRACK
Ma ILLOWER

PrOjea X 44

xtw 0 MC,IVN AND DI FRESH The Tonite Show I

0 0 VARIOUSARTED estPre9erts6000MdcDbelaimmer
gaga/BEE LAMMINGKam WalReelO6000MdrfineBumrte

a

0 THE DEMIGODZ KILLmatic 1

0 0 MACM MILLER
ROSTRU

Blue Slide Park 39

Good
Week To
Be 'Bad'

"Bad" by Wale (below),
featuring Tiara Thomas,
breaks into the top 10 of Rap
Songs in its third week on the
list. The 12-10 skip marks the
Washington, D.C., rapper's
fifth top -tier title on the tally
and follows in the footsteps of
his only No.1: Waka Flocka
Flame's "No Hands." Wale was
featured alongside Roscoe
Dash on the track, which
also entered the top 10 in its
third week in 2011. "No Hands"
spent five weeks total at No. 1.

On the Mainstream R&B/
Hip -Hop airplay chart (see
page 67), "Bad" also jumps
16-10 with a 26% increase
to more than 2,000 spins,
according to Nielsen BDS.
On Rap Digital Songs (see
Billboard.biz/charts), the cut
steps 11-10 with a 7% increase
to 34,000 downloads, its best
sales week yet, according to
Nielsen SoundScan. To cap off
its stellar week, the first single
off Wale's still -untitled third
album garnered nearly 5,000
streams, a 28% increase, for a
31-19 leap on Streaming Songs
(see page 65) with Greatest
Gainer honors.

Elsewhere, Justin Bieber's
"Right Here," featuring Drake,
debuts at No.14 on R&B Songs
and at No.39 on Hot R&B/
Hip -Hop Songs as the latter's
Hot Shot Debut. The latest
single off his Billboard 200
No.1, Believe, was produced
by hip -hop producer HirEloy,
who's helmed such hits as
JarZ and Kanye West's

"Nr.ka5 in Paris." It's building
on Rhythmic, where it moves
23-16 in its fifth week, and is
receiving unsolicited airplay at
six R&B/hip-hop stations.

-Rawly Ramirez

Data for week of 03.23.2013 For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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TITLE
PRODUCER ESONMERIBEED

81

Artist
IMPRINTEPROIMOlION LABEL

LIMBO Daddy Yankee
SIIIIIMPFAIVEREJAIVEIREI0.1011A.EPELI005.4RIVERIFANBIDDIREF.SPEDEIHD DERINDTBEIRIB WIN

1 21

3 2 . 0 LLEVAME CONTIGO Santos
MEIN 0.5.10 SONE MUSIC LATIN

2 23

2 0 0 ZUREE MBA n OmarRomeo

DNABO MUSIC, DAGROUP BV.O.NDROND.RAIADS,R.MEND,P.CASIllASI OPFPNABON
DACNEBEDIMBE 2 19

5 4 &YandelM Featuring Chris1111,M.BRENI Brown & T -Pain4 ALSO ME GUS110TAPEEN DEEB TI WisinLIALA

LESUREILLEJELABU.L LUNLVEBUI IIPVE.L.P.ILEGEORIBB.NI 1100100UMBE
1 32

4 5 COMO LE GUSTA A TU CUERPO Carlos Vines Featuring Michel Telo
ADP SMOG FIVES 0 VIBES ALASTR0 GAIRAAVE/SONE MUSIC LATIN

3 8

' 6
0Y AHORA RESULTA Voz de Mando

I.E.DEXIBBOILABIOLA 1A.POSER10 DISH/WALE
4 21

11 8 0 AD IVINABRRESLL Noel Torres
DELRECORDSF 500MUSICLATIN

7 18

16 ID 0 TE ME VAS Prince Royce
5 GEORGE 6 li RDIA514 R POEM Gr,on. EDABILA IR I ME SE.

8 9

6 7 9 POR QUE LES MENTES? Tito El Bambino +El Patron Featuring Marc Anthony
TITO EL BAMBINO L BERRIOS NIEVES (IITO uEL BAMBINO. L BERRI. NIEVES) ON FIRE/SIENTE

I 20

8 9 10 ECHA PA'LLA (PIANOS PA'RRIBA) Pitbull
ELLEITRDIPLEEKELEMACELECELREWOREDLVEREASASELTO,ELOMPOVI ME...13115,ATISLESILITE WEIL LALIX

2 33

17 15 0 1,.!,1AT.4131L/132OLO!!, Banda El Raced° de Cru4,rArAge 11 15

05 14 0 LA PREGUNTA J Alvarez
P.L.1119 PLLAIN 11.ELALVAILEZ,A.LCIZELIM ALLARIN,L1.010.2) EIELFLOVJ

12 08

13 11 13 INCONDICIONAL
S SLEORB

Prince Royce
5 GEORGE G li ROMS 0 R ROJAE DBANTACREIZ TOP SLOE

2 45

26 20 0 TE AMO (PARA SIEMPRE) Intocable
R.11413TINEZ,13..1411NOE IR.1.1111NOZ/ GOOD 1/DALE

14 7

12 16 Ls VOLVI A NACER Carlos Vines
C VIVES A.CAS-ELE0 ILNIVES A.CASTROJ DAIRBABINISONE MUSIC LATIN

I 24

9 12 16 PEGAITO SUAVECITO Elvis Crespo Featuring Fito Blanko
1E05E1 01013,150.5 (11111100,ELETESTAKONASLERLIMOSEUELLPI RELS111.01.15ARTISMALIAIVENEM.1(

6 23

10 13 17 CABECITA DURA La Arrolladora Banda el L1111011 de Rene Camacho
VOW.. TIRADE) LILLHAVEZ. ESPINOZA., OLSELEUELLE

4 34

24 17 0 1133 ME LLAMARE OTUY
EMMA 11E.LOMERIANDEZ.E.DAVILR.,

EIVABIBSONEVictor Manuelle
MUSK LATIN

12 15

29 28 0 1:13 TE PERDISTE MI AMOR Thalia Featuring Prince Royce
R0111,4.601.1E, INSEPOIASDGOME21101ALIN, SONY MUSK LATIN

19 4

30 24 0 TU NO TIENES LA CULPA _Ninon Alvarez y Su Norteno Banda
ILELVAILE, IL.EALO ASLEDISA/LIKILE

20 ii

28 26 0 ME GUSTABAS ""Ws laDI MORPHEUS (L.L.002,E.VIDP10)
21 ii

23 25 22 AMOR CONFUSO
DEL/SONVGerardo Ortiz

6,01,11716.01ELIZE MUSIC LATIN
3 59

14 18 23 LLORAR Jesse & Joy Featuring Mario Domm
1.101101.0 MEM LIECKELI.E0.00 MOM UECKE.1.NUEPLA.11,1001,..110 00.1 WEIMER LORA

12 36

20 21 2a AMOR EXPRESS Banda Sinaloense MS de SergioLi2xr2
rxAMA

AM,,,s,JA,, , 20 7

21 22 25 DAY I Leslie Grace
S.GEORGE ILL MARTINEE,BABBARES DSANINVEPUE I.S.MARDEDES1 TOP 5100

21 10

32 29 0 JURAMOS AMARNOS Ramon Ayala y Sus Bravos del Norte
E.MARTINESR.R.AVALA IRIAARTINEE IRJAAREINEZ.B.POSABES) FREDDIE

26 6

37 33 0 ME PUEDES PEDIR LO QUE SEA Marconi A Dueto Con Eiza Gonzalez
IE MEIRGLIIAML ARMADA IMIARRIEBAJ.E.MUBBNIA1 WARNER LATINA

27 7

25 27 28 MORE
110/10QUEE.D.PIN.

Zion, Jury y Ken -Y
UP BA.ROME BINA

25 10

35 38 0 IBINFIEL Karlos Rose
ROSE IKEA.. EITRIA/ CALAO/BEIND/AILE

29 6

- 39 0 DAMASO Gerardo Ortiz
LOP11716.0RILZ) MD SIECEILEL/5010 MUSIC LATIN

30 3

48 43 0 LA ORIGINAL La Original Banda el Limon de Salvador Lizarraga
1.1.12ARBPDA OBBN9 f4.IIENRIDE0 laNIENEMEISIC

31 3

97 0 Y TE VAS Banda Carnaval
1UNRADO ISEDE IE.BIUNDE.P.ABOCNAI DISAMILE

32 2

31 3t 20 NECESITABANUN HOMBRE Chuy Lizarraga y Su Banda Tierra Sinaloense
C.LI,OLLM6A EUXELVES ESPIXON DISEVAILE

31 m

39 35 34 SIN TI NO VIVO Tierra Cali
EL RON Ell.PLANBORT0 VICTORMAIENELDISID

29 is

,B, 30 B EL COCO NO Roberto Junior y Su Bandeno
EL MO. TIPADO1EILL021.1.00 ASLEDISA/LIMLE

30 5

33 36 36 CUANDO SE VA EL AMOR Kany Garda
BREVES [OREM INLARCIA) SONS MUSIC LATIN

31 10

40 32 37 DILE (CON TOLOOLCHE) Los Bann de Cuilacan
NOT LISTED (NOB LISTED) LP DISCOMNIINS

32 3

- 34 39 MI NINA TRAVIESA
ENDI A CISNEROS/

Rey Sanchez
it IMPALA OSUNA If EREFEBBAL LIM

34 4

49 4p 0 NO SOY UN HOMBRE MALO Hector Acosta "El Torito"
11E0E10 ENNENRIDUEI,JIMENEEI A.M.EVENELIUSIC

39 3

44 46 0 SIN TI Tommy Torres Featuring Nelly Furtado
infilliES.DNNARNEREM.DRIBLASCA,TORRES.1.01E0 WARNER LUNA

40 5

27 37 41 DIIBInt12..,,,,....E,,,..DJascgosa Featuring IR,i0y,,,t121,1 27 7

42 45 0 TODDY NADA Los Canarios de Michoacan
R.NAVE.I.CALDERA IA.PIEPADOSTINO I. C MONROVIA POORIDU0 D/SA/UFILE

37 8

38 48 0 SE ME OLVIDO QUE TE AMARA Frank Reyes
DINENCIESME ID WWI./ PREMIUM LATIN

37 6

45 0 0 SOBERS.° Romeo Santos
A SAMS 0 SANTO. SOW MUSIC LATIN

FIA 4

- 0
22-111123

00
ROMPS LA CINTURA Alexis + Fido
ELM TUNES 11MARBINEE.R.P.OPEIE ROLON.ESPEDARABABERATAPIAARIVERABAPIA1 COENISTENIEEWIED DOGE

45 2

DEBATE DE 4 Romeo Santos,Anthorly "El Mayirte" Santos, Luis Varges & Raulin Rodriguez
',ANTOS LELSALLTOSL 5010 MUSIC LATIN

45 5

TU OLOR Tito "El BAmbino" El Patron
TD. O EL BABIBINDLBEIVIDS NIEVES (TWEE BAMBINONLBEPRIONNIEVKLEORTIERIVEBBLEOF0 ON DREISIDED

47 1

AQUI ESTOY
ILIRAILL3.SLANE0414.1,AEOSAI LOPL,E.1.1.0,

OUE SE MUERAN
INSANTOS MEANT°.

TONTO ENAMORA DO
NOT LISTED (NOB I. 10E0

Calibre 50
ILISA/LIKIEE

Ro ome Santos
SONE MUSIC LATIN

Banda Troym

42 3

43 4

50 1

TOP LATIN ALBUNISTM
ARTIST
11.10i110/DISTRIBUTING LABEL

Title

JENNIMRIVERA Joyas Prestadas: Pop
iNNPVISEUBE

54

2 JONOVISAELBALEENNIRIVERA La Misma Gran Senora 13

ANDREA BOCELLI
O/LIME

Pastan
SULAD/UNIVERSAL MUSIC LATIN

6

3 4 J
ONOVISA/UMBEENNI

RIVERA lovas Prestadas: Banda W

5 5 VDISEELIIALEARIOUS ARTISTS Las Banda Aomalicas de America 2013

.'"...' 0 BANDA CARNAVAL Las Vueltas de La Vida
DISPENIALE

,

"' 0LOS APALOMINOS Siente El Amor
URBAN

'EMI
0 LAEU REUNION NORTENA Y De Nuevo... ParaTi

ADI

9 CALIBRE 50 La Recompe sa
DISA/U1.1,

4

10 PRINCE ROYCE
IN

's
TOP 51-0.010 MUSIC W

16

12 MANA ExHiados Es La Bahia: Lo Mejor de Mana0 WAPNER ,Mryu 28

lo 12 ,ItFtIllrne.RJONA Solo Para Mujeres 7

tl 13 ROMEO SANTOS Formula:Vol.1 A 70

16 0 ROMEO SANTOS The King Stays King
SONY MUSIC WIN

18

,II 15 VOZ DE MANDO V Ahora Resulta a

7 16 ALEJANDRO SAP° La Musica No Se Toca
UNIVERSAL MUSIC WINO/WALE

Q 24

13 17 sl/:/9V722CAL Eternamente 6

18 0 WISI TEN 8. YANDEL
MACHE/UWE

Lideres 36

1719 JESSE & JOY Con Quien Se Queda El Perro?
ARNER LATINA

56

XEW 0 BAJOFONDON ORKuaxr MASTEmvaPxesente

0 21 PRINCEROYCE Phase II A 48

0 22 RIMMIAIL,L,MT02: New Generation a
22 0 GERARDOSIN/DEL/SO. ORTIZLATIN El Primer Min istro

BAD MUSIC
24

23 x4 Radio ENdo£ El Disco del/102012TIFINNisis a

E11TELBALA
El Padrino0 25 LA1.15/1BERINTOBO

LATIN AIRPLAYTM
usr 11115 TITLE
Win( WEEK ,MPRIN1,11.10-Firlry LABEL

Artist
CHART

LLEVAME CONTIGO Romeo Santos 221 mu ,

2 UMBAPEANATOUNIP010011EIL Don Omar
O

16

0 IJIIVRA RESULTA Vol de Mando 21

4 COMOUGONEUSTA A TU ORM Carlos Vives Feat. Michel Tele
GAIRE/WEES MUSIC LATIN

7

6 LIMBO
PILITO LA

Daddy Yankee
EL CARLELLEEE T!

71

14 0 IM AN OEORDIETODAS BandaB Rea* de Ca Liafraga Li

0 tIPIIILIA LATINNoel Torres 17

0 IS JIIE VAS Prince Royce 9

6 9 1.,BIT!gSMIENIES? Tito El BalMirnEl NMI Rat MarCAnitony 20

10 0 ME LLAIESONYPAARELATIN TUYO
EAVMUSIC

Victor Manuelle 16

19 0 7,,,t1? (PARA SIEMPRE) Intocable 6

8 12 msaful.CLBECITA MIRA
La Arrolladora Banda el Limon de Rene Camadlo

c,
34

20 0 ME GUSTABAS
DISCOS SABINE,

H1105. Vega Jr. il

PEGAITOSUAYECITO Elvis Crespo Feat. Filo Blanko
ELESNEFEMODS ARTISTESEIMMAEVENEMUSIC

22

16
0 TR MOTIUMBVES LACULPA .11fion Aare/ y Su Norteno Banda

ABLIDISNE
w

12 16 019,IITO1.1s1NORRYCHRO Swedish Home Moialeatlole Martin6

I8 0 ALFA.NETE/1.111.1
MEGUSTA WTI W6m&YandelFeaLChr5Brown&T-PainMLE 12

is is ,,,Tpii.,,MIESS Banda Sinaloense MSdeSergoLorraga 14

25
0 JURAMOSAMARNOS Ramon Ayala y Sus Bravos del Norte

FREDDIE
s

so 20 MI/NIALEPROMESA Pesado
DIS

20

22 0 LA PREGUNTA
NEL FLOW

1 Alvarez B

21 n LLORARA Jesse & Joy Feat. Mario Domm
LOWER LATIN

16

23 23 5113218 8 HOMBRE My LkartgaySuBandaterra5naloense 7

3 0 TE IPERDSTE MI AMOR Thalia Feat. Prince Royce
SONY MUEIC LTIN

4

24 25 DA
STOP
Y I Leslie Grace

TOP
to

Manuelle
Breaks
Tropical
Record
Victor Manuelle sets the
record for most No. 15 on
Billboard's Tropical Airplay
chart as "Me Llamare Tuyo"
becomes his 22nd chart -
topper. The salsa singer/
songwriter had been tied with
Marc Anthony for the lead
among all acts with 21 No. is
prior to his new song's jump
to the top spot. The feel -good
song is the first cut from
Manuelle's upcoming studio
album, which he's currently
recording.

Manuelle's No. 1 run began in
1996 with "Hay Que Poner el
Alma," a track that led for six
weeks. His longest -standing
No.1 is "Tengo Ganas," which
logged 13 weeks as a leader
in 2004.

Also making a record run
this week is Romeo Santos,
who ties Enrique Iglesias for
the most No. is on Billboard's
Latin Airplay chart from one
alburn, as "Llevame Contigo"
jumps 5-1. The track appears
on Santos' 2011 breakout solo
album Formula Vol. 1 and
reaches No.1 nearly two years
after the set's first single,
"You," reached the top in May
2011. That was followed by
"Promise," featuring Usher
(October 2011), "Mi Santa,"
featuring Tomatito (March
2012) and "La Diable (August
2012). Formula Vol.1, which
tallies its 70th week on Top
Latin Albums and has spent
17 of those weeks at No.1, has
sold 291,000 copies since its
release. -Amaya Mendizabal

MOST NO. Is ON
TROPICAL AIRPLAY

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 03.23.2013
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REGIONAL MEXICAN AIRPLAYTM

0 v AHORA RESULTA Voz de Mando 25

0 03 LA MEJORDETODAS Banda El Recodode Cruz Lizarraga 17
For, C6..1.

l 0 ADIVINA Noel Torres
MEW° MIMIC EGLI

20

9 0 TE AMO (PARA SIEMPRE) I ntocable
GOOD 161EILE

11

3 S CABECITA DURA La Arrolladora Banda el Limo no
DISEMMLE

39

o 0 ME GUSTABAS06E05 SPERMS
Hnos. Vega JC 15

7 411:11 111 NO TIENES IA ClILPA lulion Ahrarez y Su Noiteno Banda
110/DISE/DIELE

16

6 I AMOR EXPRESS Banda Sinaloense MS deSergio LizarragaME 19

LLEp

' 0 AIRAMOS AMARNOS Ramon Ayala y Sus Bravos del Norte
Eg FREDDIE

10

JO MI PROMESA Pesado
ns,en,

38

12 0 ELPR1MER LUGAR La Originalsandael Limon de Salvador Lirarraga 29

0 NECESITA UN HOMBRE ChoLioragaySuBandaTiertaSinaloase
DISAMDIM

14

13 SOLO VINE ASIC DESPEDIRME Gerardo Ortiz
BAD SIN/DEL NV MU LATIN

30

O 0 SIN TI NO VIVO
ICE IC

Tierra Cali 19

11 15 SAN LUNES Banda La Trakalosa
015GOS SABIN.

32

LATIN POP AIRPLAYTM

0 ZUMBA
ORFANALEMBIACIELE/UDILE

Doll 011,1 it

Daddy Yankee- ' 0 LIMI%-.T. 20

3
4:1COMO LE GUSTA A 111 CUERPLICarlos Dives Feat. Michel Tela

GAIRAMMGMONV MUSIC LATIN
7

0 LLEVAME CONTIGO Romeo Santos
SONE MUSIC LATIN

73

5 MO ME GUSTA DE 71 Wbing Yandel Feat.ChrisBrown&TRain
MAGNET/MALE

32

6 PORQLELBMIEFEES? limElBambino4Patron Feat.Maradony
ON FIRVSIMITE

20

7 PEGAITMOLISO SUAVECITO
NENEMUSI

Elvis Crespo Feat. Fits Blanko
FLASH/FA ARLISIESUMMAC

20

ME VAS Prince Royce0 POP

TE
SLOP

S

g LLORAR Jesse & Joy Feat. Mario Domm
WARNER LATINA

16

' IS !EMI GiAll MI5!! N
Carlos Vives 24

la
0MEI/SONVLLAMARE TUYO Victor Manuelle

EIVAL MUSIC LATIN
10

15 0 DAY 1 Leslie Grace
LOP BLOP

12

0 , TIMAL!!!!!!?,!s7AR Rigu 14

0 n LOCKED OUT OF HEAVEN Bruno Mars 14

0 0 TE PERDISTE MI AMOR Thalia Feat. Prince Royce
SOW MUSIC LALIN

4

TROPICAL AIRPLAYTM

0
T
IMITLPRINT/ E M.060N LABEL

GG

Artist

ME LLAMARE TUYO Victor Manuelle 20
FILM/SONY MUSIC LADE

0 TE ME VAS Prince Royce,, 9

0 LLEVAME CONTIGO Romeo Santos

RT

27

0COMO LE GUM A DI CUERO° Carlos Vives Feat. MichelTelo
CA110.105.6 MUSIC LATIN

7

DESDE QUE NO ESTAS F005060
HANDV/SONV MUSIC LATIN

17

6 POR QUE 1115 MIMS/ BNB Bambino, flPatror Feat MarcAnthery
ON FIRE/SIENTE

20

7 NO SOY UNSIG HOMBRE MALO HectorAcosta "El Torito"
0 AM /VENEMU

9

0 ME GUSTAS MUCHISIMO N'Klabe + Yomo
NULIEE/SONE MUSIC LAPIN

6

9 INFIEL Karlos Rose
CACAO/PAINOMDALE

17

10 6, QUE SEAS FELIZ Tito Nieves 14

DESCONTROLAME
TOE..

Luis Enrique 2

E. NOPARES DE BAILAR (NAO PARE DE DAKAR) Ambar
22, 0 NE ENTERTEINMENT

6

11 13 MY WAY Henry Santos
MERLE

6

20 0 TE AMARE POROMICOSIEMPRE
BLACK IMPEEDEL ANDEL FE

Gretchen 5

DAY 1 Leslie Grace
LOP SLOP

13

REGIONAL MEXICAN ALBUMSTM
ARTIST
MPRINT/DISTRIBUTING LABEL

JENNI RIVERA
OROVISIVUMLF

La Misma Gran Senora 13

JENNI RIVERA Joyas Prestadas: Banda
EIBROVISLI/MILE

53

3 VARIOUS ARTISTS Las Bandas Romanticas de America 2013
DISAMMILE

7

mEm
0BANDA CARNAVAL Las Vueltas de La Vida

DISA/LEALE

1

RIF

0LOS PALOMINOS Siente El Amor
URBANA

1

ADT 0 LA REUNION NORTENA Y De Nuevo... Para Ti
APIDGE

I

7 CALIBRE 50 La Recompensa
DISAMINILL

4

IL VOZ DE MANDO V Ahora Resulta
DMA/WALE

13

0 GERARDO.EUSONE ORTIZLATIN El Primer Ministro
BAD SIN MUSIC

24

111 VARIOUS ARTISTS Radio Exitos: El Disco del Ano 2012
GONOVISA/UMLE

21

6 . LABERINTO El Pad rino
MEIBARL/BALBOB

2

017 RAMON AYALA YOUR BRAVOS DEL NORTE Regresa El Rey
FREDDIE

33

0 7a VARIOUS ARTISTS Banda 4tTs 2012 17

16 CO CALIBRE 50 Grandes Exitos
OISANIELE

20

14 0 EL TRONO DE MEXICO Lo Mejorde El Trono de Mexico
FOROVISA/UMLE

44

ERIS ARTIST
x7uIMFRINMOISTRIBEILING LABEL

JENNI RIVERA Joyas Prestadas: Pop 53
ONOVISE/UNEE

ANDREA BOCELLI pasion
SURERMINIVERSAL MUSIC LATINDAIMILE

6

06 MANA Exiliados Es La Bahia: Lo Mejor de Mana
WARNER LATINA

211

, RICARDO ARJONA Solo Para Mujeres
SONE MUSIC LAPIN

7

, ALEJANDRO SANZ La Mesita No Se TOCa
UNIVERSAL FIUME LATIND/UMLE

24

, ROCIO DURCAL Eternamente
SONY MUSIC LATIN

6

, JESSE & JOY Con Quien Se Queda El Perro?
WARNER LATINA

56

MOW O BAJOFONDO Presente
51( ASSOCIALES/MASTERWORHS/SONV MASTERWORKS

1

0 , tr13,00,,NFot.,,,,,,,,,,. Independiente TS

LOS BUKIS Romances
FONOVISA/UNILE

6

11 0 ALEJANDRO FERNANDEZ Cando. de Amor: Low Songs 57

4:11 0 VARIOUS ARTISTS Latino fin 2012
UNIVERSAL MUSIC LATINO/LW.

17

n 0 CAMILO SESTO 20 Grandes Exitos 27

6 0 RICARDO ARJONA Canciones de Amon Love Songs
SONE MUSIC LATIN

26

17 75 CAMILA Dejarte De Amar
SONY MUSIC LATIN

156

TROPICAL ALBUMSTM
ARTIST
IMEMIRIMOINTRIBLIPING 1.611.

Title WEAR

0 1 PRINCE ROYCE # 1'S 16

0 ROMEO SANTOS
SONE MUSIC LATIN

Formula: VOI. 1 71

0 ROMEO SANTOS The King Stays King 19

4 PRINCE ROYCE Phase II
TOE STOIMAG

331

0 TITO "EL, BAMBINO" Invicto
ox nRErs Erev liSALIS TINO/AILS

16

0 6 VARIOUS ARTISTS I Love Bachata 2013 2

0 HECTOR ACOSTA "EL TORITO" Lon El Corazon Abierto 29

r
0 ALEX MATOS

PLANET

El Salsero de Ahora I

0 0 RUBEN BLADES/SEIS DEL SOLAR Tales Yuelven: Live
ARIEL RIVAS

17

n GILBERTO SANTA ROSA Gilberto Santa Rosa
0 SONE MUSIC WIN

17

M ei TITO NIEVES Due Seas FelizV' LOP SLONSONV MUSIC LATIN
14

9 to VARIOUS ARTISTS Canciones De Amor: En Salsa
SONE MUSIC LATIN

7

47
0 GILBERTO SANTA ROSA Canciones de Amor:Low Songs 49

0
12

II MANNY,0 MANUEL Contra La Marea 17

,s JUAN LUIS GUERRA 440 Coleccion Cristiana 94

N
N
O

(N/
I,/ K1

2
fV

O

TRADITIONAL JAZZ ALBUMSTM

BIN e,

ARTIST
IMPRIMEDISTRIBUTIND LABEL

MADELEINE PEYROUX The Blue Room
WPM..

0 FRANK SINATRA Sinatra: Best Of The Best
REPRISE/GM..

69

70NY,onBEN NETT AsTimeGoesBy:Great American Songbook Clas.qcs0 5

4 THE BRYAN FERRY ORCHESTRA The Jazz Age
BMG

4

s DIANA KRALL Glad Rag Doll
VERVE/VG

24

ow
0NMI FEM. ANTHONY1ACKSON &SIMON PHILUPS Mow

LELERUGIONEORD
I

MEM
0MICHAEL BUBLE It's A Beautiful Day (EP)

PEPRISC.PRNER BROS
1

0 . TONY BENNETT Viva Duets
REM/COLUMBIA

20

0 0 ROBERT GLASPER EXPERIMENT Black Radio
BLUE NOTE

54

0 THE WAYNE SHORTER QUARTET Without A Net
BLUE NOTE

5

11 0 CHRIS BOTTI Impressions
COLUMBIA

47

0 . DUKE ELLINGTON In Grand Company 4

32 IN EMMY ROSSUM Sentimental Journey
WARNER BRO6

6

0 . SETH,MACFARLANE Music Is Better Than Words 41

CHARLES LLOYD/JASON MORAN Hagar's Song 2

CONTEMPORARY JAZZ ALBUMSTM
ARTIST
IRPRINVOISERIBILLING LABEL

PAUL HARDCASTLE Paul Hardcastle: VII 3

7 JEFFREY OSBORNE A Time For Lone
566 VISTP/SAL LLANO ROAD MOTILMMAGLIARLI ROAD

6

0 3 MARION MEADOWS Whisper 2

4 4 ESPERANZA SPALDING Radio Music Society
MONTUNO/NEARS UP/EONGORO

52

BLUE NG.
No Beginning NO End0 0 JOSE JAMES 7

01 ' BRIAN CULBERTSON Dreams 39

IN
0VARIOUSARTI5T5 CoverStory:Smooth Jan Plays TheCbssk Hit!

EMANACH1

4

. KAT EDMONSON Way Down Low
SPINNERELLE

42

7 n KEVIN EUBANKS The Messenger
MA. NYCO.

3

IS 0 EUGE GROOVE
SNARED.

House Of Groove 24

0 In PAUL HARDCASTLE The Chill Lounge: Volume 1 16

9 TI JONATHAN BUTLER Grace And Mercy
RENDEZVOUS/MACE AVENUE

24

BE
0TERRI LYNE CARRINGTON Money Jungle: Provocative In Blue

CONCORD LAZBALONGORD

4

Ls
H GERALD ALBRIGHT / NORMAN BROWN 24/7

CONCORD WE/CONGO.
36

M. 0 NE170111(rro VOIEESWITH THE MR BIG BANIICOLOGNE Lk I

SMOOTH JAZZ SONGSTM
TITLE
61.INT/PROMOLIOR LABEL

0 at

Artist ms. ON
GNARL

WISH I WAS THERE Vincent Ingala 9
VINCENT INGALA

0 NO STRESS Pall Hardcastle
LPIPILIN UP RENON M

7

MACEO! Patrick Lamb0 PETRI. LAMB
9

4 CHAMPAGNE LIFE Gerald Albright/ Norman Brown
CONCORD LAPP/CMG

17

0 BLACK PEARL Marion Meadows
SNANACNIE

4

5. 0 YOU'RE AMAZING David Benoit 13

12, BATUCADA (THE BEAT) Boney James Feat.Rick Braun0 GONEORDKNIG
3

g. DANCE WITH YOU Greg Manning0 6
GREG MANNING

I MONTUNO BAY Marc Antoine 24
FRAPPE FROG

HE MYSTERY OF YOU Spencer Day0 3
7LINCORDPCMG

SWEET SWEET BABY Grace Kelly0 3
OMAN AVENUE

1
LIFTED Cindy Bradley0 LPIPPIN NE RNOMEM

4

0 Brian Bromberg
FR-gt. AVENUE

5

is 0 LIVE LIFE Tak Matsumoto 6

16 0 ONE MORE TIME Grooveatech Orchestra
GROOVEAPECH

6

Data for week of 03.23.2013 l For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



TRADITIONAL CLASSICAL ALBUMSTM

0
ARTIST
linFINVOSTRIBLITING LABEL

Title wisp
p6,6

VARMAARTISTS NM Shades 016rw. TheLLIssog Ohm 26

0 SOUNDTRACK Quartet 6

0 1aiAIKWREMNfccHDTERDDDRIFSCHEKOPERBDgIN NSW 4

A KGAIDEll(ORMOSACMFLITCFSAUMANMENISS P:r97 4

5 SOUNDTRACK. Wanton Abbey TheEssentlalCollectiOn 14

0
oo, 0

VARIOUS ARTISTS Lifescamit Classical Stress Relief 53

FISCHER/76MAHRONHALLEORCHESTER TURKS EinKIRID6rak I

L NICOLA BENEDETTI The Silver Violin 3

9 SOUNDTRACK Downton Abbey in

, ,
D

SOUNDTRACK MoonriSe KingdOM 42

o LAFUR ARNALDS The Winter (EP) 2

0 KotaerliMMOMMIBIIREKIN WorfadEySixkle 21

Mill 0 UPARIX2EMAMJIMMEM15519051551812 MX (TODD& 1

54 BARIYAIWIMMAIIDSMAPCIASYNEMONYMOS E$5060ostio 8

15 AUDIOMACHINE Chronicles 36

CLASSICAL CROSSOVER ALBUMSTM
ARTIST
minar,61121841114 wcE

ANDREA BOCELLI

MK MI
DIARY

Passion 6

L IN DSEY STIRLING Lindsey Stirling 25

THE PIANO GUYS

ANDREA BOCELLI

The Piano Guys 23

Pastas 6

THE TENORS Lead With Your Heart

CHRIS MANN Roads M

tAcitiE EVANCHO Songs From The Silver Screen 23

Classic is

oRMONTABERNACLECHOM Teath IleroNak in Delight. so

ANDREA BOCELLI Concerto:One Night in Central Park 69

DAVID PHELPS

IL VOLO We Are LOVe 16

TWO STEPS FROM HELL Skyworld 14

MA/DUNCAN/MEYER/THILE Tile Cal RodeoSewonS 64

JONATHAN & CHARLOTTE Together 18

IL voLo II Volo ...Takes Flight 49
ttvrowoutoom

WORLD ALBUMSTM

0
ARTIST
11/1.410/015111BLIUIL MAUL

CELTIC THUNDER Mythology 3

2 CELT IC WOMAN Believe
544144!

59

R1 0 LEE HI (First Love/Part 1) (EP) I

7..
.BAJOFONDO

. -,-. 1,UNASTU4VO.S.50XV 4,44,E4V/CUS
Presente I

6 CELTIC THUNDER Voyage 54

6 SOUNDTRACK The Descendants 67
. - - CUSSICALfnnv 1.4,10.0444S

0 ANA MOURA Desfado 2

Ill 0 KEITH HARKIN...At,
Keith Harkin 35

12 e JAKE Grand Ukulele 21
,1111510 5/1.1111,0/4SHIMABUKURO

IS
0IIMMPERNM/CARORTIRDINI IERHELEGOT Bem,515 10
',OW 04,1,14., 44,44/444,

D VARIOUSARTISTS Putomayo Presents: Vintage France 2

ER 0 U -KISS Collage I

II 0 SOUNDTRACK The Intouchables 3

IE 0 DANIEL O'DONNELL GreateSt InsplrationS 2

3 VARIOUS ARTISTS Litescapest lust Relax:Maui 49

CHRISTIAN SONGSTM
TITLE
Will61601101110006 wtt

Artist

va, 1,1(L Pm/ 1500 0EAMEI. ARMIES) Mix* 25

ONE THING REMAINS Passion Feal. 14151 ian 51011111 32

010
0 4

NEED you NOW (HOW MANY TIMES) Plumb 37

you ARE I AM Meitylle 29

i REDEEMED Big Daddy Weave 43

01 6 YOUR LOVE NEVER FAILS newsboys 27

Oi 7 10.000 R EASoNS (ETS ME LORD) Malt Redman SI

01 . K INGS &QUEENS Audio Adrenaline 20

01 0 STEAL MY SHOW tobyMac 17

010 CARRY MErNw JOSh W0500 10

O I NEED A MIRACLE Third Day 26
, ,1411.1/144

010 WORDS Hawk Nelson Feat. Bart Millard 10

010 ALREADY THERE Casting Crown 21

33 0 YOU ARE Colton DIxOn 21

0 is FORGIVENESS Matthew West 40

0110 WORN Tenth Avenue North 2

010 STRANGELY DIM Francesca Battistelli 10

010 GOLD Britt Nicole 8

010 MIDDLE OF YOUR HEART for King & Country 10

010 EVERY GOOD THING The Afters 6

01 0 HELLO, MY NAME IS Matthew West 3

0` 10 CHANGED Rascal Flails 8

24 0 COME TO THE RIVER Rhett Walker Band 9

2.2 3 sup ON BY Finding FaVOUr 39

0 0 HELP ME FIND IT Sidewalk Prophets B

GOSPEL SONGSr"
LAST THIS

WU MU

0
TITLE
HIPEINVPROMMON LABEL

0#611'5.

Artist fors.04
01101

TAKE ME TO THE KING Tamela Mann 42

NOTOM51810:0511111 slIMONFola05FotrelhfuNcr

HOLD ON MmesForiune& RYA Feat. Monica & Fred Hammond

39

41

O 0 TURNING AROUND FOR ME VaShawn Mitchell 34

LF147510110011DDIRDIOWMYSIORT/ kinPRIMINeelle
Ulifv, LITE

39

0 TESTIMONY Anthony Brown & group therAPy 36

O 0 GREATER IS COMING lekalyil Carr 24

0 YOUR BEST DAYS YET Bishop Paul S. Morton 2

0 0 CLEAN THIS HOUSE Isaac Carton B

5 AWESOME PagOr C MS& FellowshipChicago 58

10 0 SUNDAY MORNING Mary Mary is

0 0 GOD WILL MAKE A WAY Shirley Caesar 5

10 0 I'VE WENN IM DO IT BMW 6 The Kurt Carr Singers 15

, 14 YOU REIGN William Murphy 25

3,6 0 GOD'S UP TOSOMETHINGGOOD HaTRonser&INKCFararChdr 27

16 0 JESUS WILL Anita Wilson 18

i 0 ABIDE Le XI Al

M 0 BREAK EVERY CHAIN Tasha Cobbs 9

20 j 0 IF HE DID IT BEFORE (SAME G00) Tye Tribbett 2

0 HERE IN oun PRAISE Fred Hammond/United Tenors 2

22'i 0 GREATER - - -,aler Allen Dihedral Feat. Michael Pigh 3

53 0 CAN'T EVEN IMAGINE Desmond Pringle 4

Ii
10 I KNoW YOU HEAR ME TroySneed 6

0 SHINE Sheri lonestMoffett 2

24" 0 11MADIC0111 1511115115315110551 RT,51013150eie Ne 17

CHRISTIAN ALBUMSTM
memo
MRa

DIM ARTIST Title
Eta110.601311/111M16 w¢

I A HILLSONG UNITED Von 2

O 0 CHRIS TOMLIN 511Ining LightS 9

10
0 GG COLTON DIXON A Messenger 6

4 JEREMY CAMP Reckless 4

RED Release The Panic 5

pai,
0 W.L.A.K. W.L.A.K. 1

7 VARIOUS ARTISTS WOW Hits 2013 24

33 0 KUTLESS Believer 47

g TOBYMAC Eye On It 28

7617 0 BETHEL MUSIC Without Words ._. ..,
I

0 II PLUMB Need You NOW 2

0 0 CHRIS TOMLIN
SI SPART.444,00. t

Ho Great Is Our God 69

0 0 B4R1,40,ITT NICOLE44461,024 Gold sd

0 THIRD DAY Miracle 18

0 ' N "It ?"6 Swallow The ocean 2

is 0 mmolt,To'frST Into The Light 24

0 - CASTINGCROWNS Cane To The Well 73

0 . MERCYME The Hurt & The Healer 42

NEN
0VARMUSARTSTS lessiiirmFOOndalion:HymnSOIWNSPip
.440,11,, 1

NEN 0 CITIZENS Citizens
ii4 I,C2[4440L I.

1

23
0 CASTINGCROWNS The ACOUSliC Sessions (VOL One)

OE 11 STK f TO4t440r,L4
7

, u LECRAE Gravity 27

0 0 RHETT WALKER BAND Come TO The RiVer 22

19 24 JAMIE ,GRACE One Song At A Time 77

0 0 FORKING t& COUNTRY crave 55

GOSPEL ALBUMS
ARTIST
11110440,15141111111014 LAM

Title

W.L.A.K. W.L.A.K.

VARIOUS ARTISTS

TAMELA MANN

WOW Gospel 2013

Best Days

TASHA COBBS Grace (EP)
thalGOST4,04.4.

LECRAE Gravity

JAMES FORTUNE & FIVA Identity

MARY MARY Go Get It (Soundtrack)

KURTCARR & THE KURT CARRSMGERS E4e55515

WILLIAM MURPHY God Chaset

7

31

5

7

ISRAEL & NEW BREED leEUS At The Center: Live

LARRY cAUANAN&SELECTEDOFGOD The Evolution II

VASHAWN MITCHELL Created4This

lot
14,

5, 1

CHARLES JENKNS & fELLOWSHIPCHICAGO DeBNOS11 39

1(71
ElI1VARIOUS ARTISTS WOW Gospel 2012

4110/4

1 MOSS

$6 0 CREFLO DOLLAR S.E.R.M.O.N.S.

s.

111V4 ...The Other Side Of Victory 32

14

is

1111
JOSHUA ROGERS Well Done

MARVIN SAPP !win

LEANORIA JOHNSON The Experience

14

so

25

JOHN P. KEE AND NEW LIFE Life And Favor

10:60 uniSAKAIONSIONIAT
L

29

MARVIN L WINANS The Praise, Worship Experience 37

JONATHAN MCREYNOLDS Life Music 24 6

22 BISHOP PAUL S. MORTON Best Days Yet 17

WILLIAM MCDOWELL Arise The Live Worship Expierence 70

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 03.23.2013



80

DANCE/ELECTRONIC SONGSTM
MAGM.

O DEEEER

TITLE
PRODUCER (SONGWRITER,

#1 HARLEM SHAKE
BAALIEN OBRODNIGOES1

SCREAM & SHOUT
LAZ ADMASARARBENSABANTISTE/

Artist
IMPRINMPROMOSION LABEL

aau
REVS/RAD DECE ABNBER CMOeSr.

will.i.am & Britneygms A

DON'T YOU WORRY CHILD Swedish House Mafia Feat. John Martin
MEL L,INGPOSSOSArvat. MARTIN,. ZlillONAXWELL,51.1,05.5.... ASMALWERNSMAPrra

1 5

1 9

2 9

DG AG FEEL THIS MOMENT Pitbull Feat. Christina Aguilera
MEMSRAMEMAMMINUSSOCREMRIRDSOMMMASERMAMARM.1 arvuomarer

4 9

SWEET NOTHING Calvin Harris Featuring Florence Welch A
C HARMS IRNARRIS,NWERMICHARPOONI DECONSMURBOMBLY ESERILTRAMON NATION/COLLIMEM

GANGNAM STYLE
RJASSANGMGLIN-AMONG U.S.PARK.G.50001 SC1100LO0MREPFIIFC

I LOVE IT 1000 PirmFnecitiZgnio'gatXCX
INSIERGE4 IRBERBERRAISCHISON,LENLOW)

ALIVE
MAN (MMUNASSIBMINAMURINDL.N.LIMINIDELLI

Krewella
LA/MAMMA

AS YOUR FRIEND Afrojack Featuring Chris Brown
MRSUMMERNISTSMOSLISMONLCSIMA DONIMANNEWALSCALANNAMSMAN,MANIMISASCAMJCBM ISALISRANDADAR

ra LEVI
TATATELOAOSR NIADOINEXA.SMITR1MHILLRAIARIB51

3 9

4 9

6 9

8 9

8 7

Hadou ken!
SURFACE NOIR

10 8

It 11 0 I COULD BE THE ONE Avicii vs Ricky Romero
ANCIMMBERMANNKBAMNAMMUMMIMMORROMANNIANINSRVRESEXERMMILURI MALSKRALMOMMELIC

10 7

10 12 n CLARITY Zedd Featurini,M,es,
MOD IRMSSAVSKINASMNEW BOMA P POB1115011,01M0

8 9

12 13 0 FOREVER Now Neqo 32 8

22 15 0 BEAM NMEU UP (KILL-MOLREL
RIBORKLMSFO

Cazzette
A.010.1UDSBRRERNSNEENANM.P0A .RRERIAT NIMBI 04 9

, s n REST OF MY LIFE Ludacris Featuring Usher & David Guetta
ONSETRAMMOM IMAARIONESALRAMMOISIMMIM MRSALINAVORANCRICKORERAS BABERO OMMERARAM16

6 9

15 16 16 SHE WOLF (FALLING TO PIECES) David GuettLEntiLl,r,3,gZa,
DRUCTTAIRGUESTA RRIPLERRORAIDERATOINNORT/

8 9

so 19 0 OH MAMA HEY Chris Cox + DJ Frankie Featuring Crystal Waters
CMS( RANOBILE1C.COSRANOBILERMATERN1 TOMMY BOY

U 6

16 n 18 SPECTRUMRAMIS.
IMMO

Zedd Featuring Matthew horns
EEDD 1/11.2ARAYSKI. INTERSCOPE

lo 9

17 18 39 GREYHOUND Swedish House Mafia
ANWELL.S.INGROSSO,ANGELLO IANWELLMMGROSSOM ANGELIC) AMPASWERNS/CAPORL

u 9

19 20 0 RIGHT NOW Rihanna Featuring David Guetta
Da [145...M.144.11.1,16111.5[11116E.IF.S10,3111111.114MMIk0.1.1 11.101,414

19 9

NoTRITslior YOUR TOUCH Blake Lewis
BIEWIRINALANGE IE1EWIRRI.LANGE1 00040 DON DREW/BRIM. ROMANTICA/REPUBLIC

21

76 23 0 I NEED YOUR LOVE Calvin HarrisLY FeaturingEVEMILMA/ROC EllieNALIONMOLGoulding
CMARRIN1C.NAPRIN.E.GOULDING1 DECONSMULTIONALIMBIA 16 9

21 22 n CALL ME A SPACEMAN Hardwell Featuring Mitch Crown
NARDWELL MASAN DE CORRITR.CROWN/ CLOUDS

21 6

28 24 0 SEXY PEOPLE (THE FIAT SONG) Arianna FeatU ring Pitbull
OfRONCOGRIBRAM BROM RLSERMMOOMPERMAIASIMPROREMMOMANCOISAMARMARCALMANSMORLIRMAI RCA

24 4

33 26 0 HOLD ME Ono Featurtgr,Itygg
n3.8,8.538098 25 4

34 75 26 LOUDER
S IRSTEIRSIVANN1

DJ Fresh Featuring Sian Evans
D.STEIN SIMM BOUM. 21 8

COGET UP (RATTLE) Bingo Players Feat. Far East Movement
INIMMISSWINUatiMPUBIANAMMOVOREUVO6 MCIOYMOVREDS 27 2

44 29 0 FOREVER
R11050010 OBBOSARIORROOROWR.M11 MIPS CILAR4 ERlphi

Rosario Featuring Frankie
MAN

28 3

23 20 30 EVERYBODY'S BEAUTIFUL Miasha
NNE FORCE5RALWMPIRDAMIKEERRMILES.V.KARAMO00OSI RAE

21 6

Mir
0HERE TO STAY Zomboy Featuring Lady Chann

NOT LIMED MOT LISTED) NO SOMORROW
30 1

34 28 31 DRINKING FROM THE BOTTLE Calvin Harris Feat. Tinie Tempah
OMMISMIEMMOSAINIMMICABRREMBOREISAIMMOSALSMIBTI 010111111111MCNRYMERLIRAMOCIIMIRIMUSIBIA

20 9

41 32 0 DOWN THE ROAD C2C
BOSVL MRICHARRGJABLINAFRADIRBFORESSIERJ.SE VEME10 ON AND DARCASABLANCA/REPUBLIC

2s B

- 42 0 GIMME ALL (RING MY BELL)
...REALM 11 LEFR.L.CNSALES,INNIGNM

Princess X
MIAS MO INFRA LEE

33 2

29 27 38 APOLLO Hardwell Featuring Amba Shepherd
BARNWELL 1113/AN OE CORPUBASHEPHERN1 REVEALED/CLOUDS

23 8

36 35 30 JUST ONE LAST TIME David Guetta Featuring Taped Rai
BRIESSAAMINFORTIAMMRNRLILIENIIMAMBERLORIETTAB.RIMNPORD MUSA MULCAMPALIMRIMCAPISOL

29 9

HEW
C)UNITED (ULTRA MUSIC FESTIVAL ANTHEM) Tiesto, Quintino, & Alvaro

TESTORVAN DE OEM.AFIRDERMAN R INVERWESOMAN DE BERG,LBELDERMAM MUSICAL FREEDOMULTON
36 I

- 4o Q BACK TO LOVE DJ Pally 0 Featuring Jay Sean
REMSILLEMA KLUB IRORARMIOIRJASSEARICOITEMSNALLERAMOINARMANNIDESANAMIOESI 6 SORB ONO

7 5

3, , 38 YEARS Alesso Featuring Matthew Korea
ALEssaearmEwKwA MR NOMARMATITBEW ARMAMWAREM/ REFUNRCASABLANCAMEPUBLIC

31 4

40 36 39 CRYSTALLIZE 010001401LindseyatiMARIO. R.STIPLINGAI
36 7

47 50 0 BRING OUT THE BOTTLES RedFoo
MDR. IS.B.GDROVAGARCIRAMRIM1 woe A, BLIVGNERRYTREE/INTERSCOPE

36 9

30 30 41 A TATTERED LINE OF STRING The Postal SW/lee
TINE POSTAL SERVICE IMARBORELLO. OMBOA1101 SUB POP

19 4

37 37 42 JAH NO PARTIAL Major Lazer & Flux Pavillion
MAJOR LAURALIS PAVILION ILWRENTRASTEELE.E.05BOURNE,L.MIAME51 DOWNTOWN

30 6

45 Q 43 MILLION VOICES
ORO KNOWS 10.1ETTRANN1

Otto Knows
REFUNE/CPSOLANCIMPUBLIC

39 9

0 35 44CANNONBALL Showtek *Justin Prime
SJANSNINMIANSSEN 15.1ANNNEN,MIANSSENI IRMICAL REED.

32 5

1413r 0 ISTANBUL (NOT CONSTANTINOPLE) Milan & Phoenix
NOT LIMED MO LISTED, ARMADA

45 1

46 41 46 INTERNET FRIENDS
Knife P !TRYR.SWINEGNAGMLEN IGMCGRILLEN,WIRE NIG BEAAiTRP 4I 6

xEw
0I LIKE ITOT LOUD Carmen Electra Fegigt§,B4I,IngazI,
NOT LISTEN M LISTED)

47 1

0 0 ONE MINUTE
RAIN RAN ONDUNAGSRMUNAMCMINDLI IMEWELL

Krewella
ARDLLIMBIA

45 2

UN
0ACID RAIN Alexis Jordan

MARGASERIE BINGO PLAYERS ISMIRLERBRS.ERIMEMSE.NERMANSENI MARROCARCM NATONKSILMARA
49 1

n n 5. BOM BOM Sam And The Womp!
R.OLMERS.RITIME,ANORN MUEWILDE OE LINGSAMORRN.OLMEM STIANONE MORE NNE/WARNER EROS

22 9

DANCE/ELECTRONIC ALBUMSTM
ARTIST
IMMINTLIMMIIIINNIMMEL

Title

ATOMS FOR PEACE Amok
WKa

' 0HOW TO DESTROY ANGELS Welcome Oblivion
VISDANCOLLIMOM

1

0 141hIMSY STIRLING Lindsey Stirling 26

3 0 SWEDISH HOUSE MAFIA Until Now
ASTRALWEMS/CAPROL

&a

6 5 SKRILLEXMTIANTIC/AG Bangarang (EP)
BIG BEAROWSLA

63

0 6 rovamm. Wild Ones 36

7 CALVIN HARRIS 18 Months
DECONSTRUCTIONMLY ElM/u.0/ROC NATION/COLUMBIA

19

0 . Prt,mria,Mng But The Beat 79

Hew 0 DIRTY SOUTH Speed Of Life 1

0 0 KRWER,EWELLABRE

Play Hard (EP) 12

9 11 DEADMAUS Album Title Goes Here
MALISTRAMULTRA

24

onno 0 tentifflOND Anjunabeats Volume 10 1

14 0 !eRisvravatIPaegT".".0A^Et"- 31

0 0 ZEDDINTERSCOPE/MA
Clarity 18

17 0 ICONACOMPANY
POPTEXMIG

BEAT
Iconic (EP)

ECORD
6

16 16 VARIOUS ARTISTS
RUNIC/CAPI

STS NOWThat's What! Call A Workout
UNIVERSAMEMOSOIR TOL

11

18 x7 MARINA AND THE DIAMONDS Electra Heart 35

0 '8 IIIMISMCASABLANCMREPUBLIG
Outrun 2

. VARIOUS ARTISTS Ultra Dance 14 4

0 Tral,MZAr & Freq'd: A Remix Project 40

NEW 0 AUTECHRE
WARP

EXal 1

20
22 reiE Hurry Up, We're Dreaming. 73

0 n !MMA!YRil Anxiety 2

22 . Tar Y MOI Anything In Return 7

MFw SHLOHMO0 WEDIDISMRIENDS ON FRIENDS
Laid Out (EP) 1

DANCE/MIX SHOW AIRPLAYTM

SWEET NOTHING Calvin Harris Feat.FlorenceMIch
OESONSTPIRTIONMLY EVE/ULTRA/ROC NATION /COLUMBIA

a DONITOUWORRTCHILDRAMER.. Swedish House Mafia Featlohn Martin',.PI-11SL 27

BRLARDLUMBIA
Krewella0 ALEWELIVE 26

4 a SCREAM A SHOUT will.i.am & Britney Spears
WEI/SCOPE

14

MTH/SLOE
Zedd Feat. Foxes0 0 CLARITY 7

0 0 I COULD BE THE ONE Avicii vs Nicky Romero
ERB/CASABLANCA/REPUBLIC

7

0 7 TIFLMANCIRMOBB & Ryan Lewis Feat. Wanz 9

0 0 AS YOUR FRIEND Afrojack Feat. Chris Brown
WALLPSLANDADIMG

7

0 tkeniflT5EAS/ALLANTSEARP
Porter Robinson ii

0 0 SUIT & TIE Justin Timberlake Feat. Jay 2
RCA

8

0 as LiRymy,0,,.,,,,,,Ataa4V4Feat. Charli XCX 4

0 0 MR. UPOL0
FEEL THIS MOMENT Pitbull Feat Christina Aguilera

IO 4001150SSISCA
3

ANTRALWERNRCAPITOL
Eric Prydz0 0 EVERY DAY 3

IEFFREEMMIAD DECENT/WARNER BROS.
Baauer0 0 HARLEM SHAKE 3

t.6 15 LOCKED OUT OF HEAVEN Bruno Mars 16

10 16 IMI-LigMArgUattEmliper Feat. Nicki minaj 17

14
17 Fu'Ol2rtr3

Ke$ha 8

0 1e FITTIM,co. Maroon 5 3

0 19 tr,5!.,9 Hardwell Feat. Amba shepherd 5

15 zo OON;IGICItTHN PARTY Pitbull Feat. TJR 18

24 21 DIAMONDS
SRPMER JAM/101MG

Rihanna 19

0zx LOVE RAIN DOWN Markus Schulz Feat. Seri 12

MEN 0 RIGHT Rihanna Feat. David GUetta 1

0 24 VCIE,ILOOWERE TROUBLE. Taylor Swift a

MEW 0 iI,P3611M,I3msrorr
Imagine Dragons i

Ultra
Music
Fest
Effect
The Ultra Music Festival is
here (March 15-17 and 22-24
in Miami), and a theme from
the gathering is already
making a chart impact.
"United (Ultra MusR Festival
Anthem)" by superstar DJ
Tlesto (pictured)-along with
Quintino and Alvaro-debuts
at No. 36 on Dance/Electronic
Songs and at No. 47 on Dance/
Electronic Digital Songs
(4,000 units). The track hails
from the Ultra Music Festival
2013 album (out March 19),
which contains another
festival anthem track: "UMF
(Ultra Music Festival Anthem)"
by MIMI. Tiesto and Alvaro
will play separate sets M the
Mega Structure at the fest on
March 17.

The first full-length album
from How to Destroy Angels,
Welcome Oblivion, enters at
No. 2 on Dance/Electronic
Albums. Its 12,000 sold is
the second-best Nielsen
SoundScan sales week ever
for the Trent Reznor-fronted
act, following a 13,000 -unit
opening week for its No. I EP,
An Omen, on Dec. 1, 2012.
How to Destroy Angels, which
consists of Reznor; his wife,
Mariqueen Maandlg, and
Attlais Ross, wil be touring
U.S. theaters (including two
stops at Coachella) throughout
April. Reznor has intimated
that a new incarnation of Nine
Inch Halls might follow with
its own tour in 2014.

Crystal Waters returns
to the top of Dance Club
Songs for the first time in
10 years as the featured
vocalist on the Chris Cox/DJ
Frankie collaboration "Oh
Mama Hey." Waters placed
seven No. is on the chart
between 1991 and 2003,
including the top 10 Billboard
Hot 100 hit "Gypsy Woman
(She's Homeless)" in 1991.
Remixes from StoneBridge
and Trent Cantrelle, among
others, form the foundation
of Billboard al panel support
for "Oh Mama Hey," Cox's
second No. 1 as a lead artist.
The Dl/producer also topped
the list twice as a member of
Thunderpuss and once as
part of Pusaka.

-Gordon Murray

Data for week of 03.23.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



DANCE CLUB SONGSTM

O
TITLE
IMPRINT/PROMOTION ,BEL

Artist WIRIM
CHART

InOH MANIAHEYOTis(00 DlRankie Feat CrystalWaters
TOMMY BOY

0 AY MAMA MIA Mayra Veronica
MVA

g

3 I COULD BE THE ONE Avicii vs Ricky Romero
LEJELS/CASABLANC A/REPUBLIC

7

0 AS YOUR FRIEND Afrojack Feat. Chris Brown
WALL/ ISLAND/1011.

6

0 SO HIGH Jay Sean
CA. MONEYNOLING MONEY/REPUBLIC

g

0 BEAT DON'T STOP C -Rod Feat. Jason Walker
ROSEMINE

g

BEAM ME UP (KILL -MODE) CazzetteQAT NIGN7

5

L REST OF MYLIFE LudacrisFeat.Usher &David Guetta
DTP/OEF JAM/ IDINI6

7

0 HOLD ME Ono Feat. Dave Aude
MIRO TRAIN/TWISTED

6

0 CLOSER Tegan And Sara
VAPOR/WARNER EROS.

g

12 31 WE ARE YOUNG Vassy
AUDACIOUS

99

10 t2 FLAVOR Tori Amos
MERCURY CLASSICS/DG/DECCA CLASSICS

77

0 0 SEXY PEOPLE (THE FIAT SONG) Arianna Feat.Pitbull
RCA

4

0 FOREVER Ralphi Rosario Feat. Frankie
BAUMAN

5

HEAVEN
VENUSNOTE/COLUMBIA

Depeche Mode 3

LL EVERYBODY'S BEAUTIFUL Miasha
MAF

70

16 0 C'MON Ke$ha
NEMOSABFaiLA

g

IR ig RUM AND RAYBANS Sean Kingston Feat. Cher Lloyd
BELUGA EIGHTS/EPIC

10

14 N. TURN AROUND Conor Maynard Feat. Ne-Yo
CAPITOL

g

0 0 NEXT TO ME
CAPITOL

Emeli Sande 7

0 0 GIMME ALL (RING MY BELL) Princess X
A LEE

5

20 22 LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

g

0 CLARITY Zedd Feat. Foxes
IHTERSCOPE

77

17 2N SCREAM &SHOUT willi.am & Britney Spears
INTERSCOPE

32
0 I LIKE IT LOUD Carmen Electra Feat. Bill Hamel

CIIRLISONIC STEREOPHONIC

4

5 Q FEEL THIS MOMENT Pitbull Feat. Christina Aguilera
MR. 305/POLO GROUNDS/RCA

4

9 0 ACID RAIN
STARROC/ROL ATION/COLUMBIA

Alexis Jordan 7

" SHAKE THAT Ginn -HayQHIT
SHOP

2

a Q HERE WITH YOU
P EMPIRE

Asher Monroe g

28 30 JAM NO PARTIAL Major Lazer & Flux Pavillion
DOWNTOWN

9

25 li TRY Pink
Ra

g

24 az REWIND Skye Stevens
ROCK SOCIETY

6

(:) (:) THRIFT
RE/WARNER

SHOP Macklemore & Ryan Lewis Feat. Wanz
MACKL EIFIO BROS.

7

34 L. RIGHT NOW Rihanna Feat. David Guetta
SRP/OEF 101/1111M6

7

36

0
AI LOVE IT Icona Pop Feat. Charli XCX

COMPANY TEN/BIG BEATATLANTIQ R RP
14RECORD

,,, KNOWYOURNAMETONIGHt SoltyBoy&NRedreatkayPopoff
FLAMINGO

4

30 0 GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
RCA

g

0 HARLEM SHAKE Baauer
IFFEREE,WAO DECENT/WARNER BROS.

7

19 39 VA VA VOOM 71 xki Mina]
YOUNG MONEY/CA. MONEY/REPUBLIC

,3

eil/ 0 ,BLIIT & TIE Justin Timberlake Feat. Jay Z 7

33 at OVERLOAD Julissa Veloz
CARRILLO

6

43 43 DON'T STOP THE PARTY Pitbull Feat. TJR
JAR. 305;POLO GROUNDSIRCA

70

READY TO LOVE
RED

Katrina 1

.., LET THERE BE LOVE
rta

Christina Aguilera

KEW 10 POINTING FINGERS
IBIG

Stacey Jackson

WG 10 FLY AWAY
NUKE TOWN/TOMMY BOY

Guinevere

73 0 SORRY Ciara
13

,gy, 0 GOLD
SPARROW/CAPITOL CMG/CAPITOLBritt

Nicole

nEw ID ANGEL
SIM NA

Sarah Brightman

new
0WHEN THE WORLD ENDS

SEA 70 SUN

Joshua Micah

EURO
DIGITAL SONGS

IASI
Its1r0 IIT.K

TITLENITIABLL Artist

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
AIACITLFAIORE

2 MIRRORS
RCA

Justin Timberlake

8 WHEN I WAS YOUR MAN
ATLANTIC

Bruno Mars

JUST GIVE ME A REASON Pink Feat. Nate Ruess

6 POMPEII
VIRGIN

Bastille

5

4

9

STADEY
SRP/F IAM

Rihanna Feat. Mikky Ekko

HARLEM SHAKE
IFFFREEJS/MAD DECENT

Baauer

SCREAM & SHOUT
INTERSCOPE

will.i.am & Britney Spears

3 0 ONE WAY OR ANOTHER (TEENAGE KICKS) One Direction
SYCO

I COULD BE THE ONE Avicii vs Nicky Romero
PETS/POSITIVANICVERSAL/VIRGIN

10

GERMANY
SINGLES

TITLE
IMPRINT/LABEL

SCREAM & SHOUT
JVFERSCOPE

COLIPILEDIWIREDIA 011101

will.i.am & Britney Spears

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
MACKLEMORE

LET HER GO
III ACK CIII01.1.113ASSY OF MUSIC

MIRRORS
RCA

STAY
SRP/OFF JAM

Passenger

JAPAN
JAPAN HOT 100

usI MIT TITLE

NEW 1

NEW 2

NEW 3

4

5

29

CATORMLLING
1-S

O
PA TE

Artist

Arashi

BREATHLESS
1 -STORM

Arashi

SAYONARA NI SAVOR ARA
JOHNNY'S

Tegomass

BIG BOYS CRY
AVEklMORE

Namie Amuro

19 HOW WE DO (PARTY)
SONY

Rita Ora

NEW 6

7

8

9

10

51

59

MATATAKU HOSHI NO SHITA DE Pornograffitti
SONY

ARIGATOU Funky Monkey Babys
O REM..

SAKURA COLOR
NAYILTAWAVE

GReeeeN

ALL ALONE WITH YOU
SIFIR

EGOIST

KE-SERA-SERA
W APNER

Tomohisa Yamashita

UNITED KINGDOM
SINGLES COMPILED BY THE OFFICI,

4(151TITLE
IMPRINT/LAAEL

MIRRORS

Alt.
"1r`

Justin Timberlake

7 WHEN I WAS YOUR MAN
ATLANTIC

Bruno Mars

2 POMPEII Bastille

Justin Timberlake 10

Rihanna Feat. Mikky Ekko

SHE MAMAKES ME GO Arash Feat. Sean Paul
EXTENSIVE/B

BILDERN/UNIVERSALIM KOPF
BERLI

Sido

HALL OFNIC/EP FAME The Script Feat. will.i.am
P11050.60 IC

I LOVE IT
RECORD COMPANY TEN/ATLANTIC

HARLEM SHAKE
LEFFREMMAD DECENT

Icona Pop Feat. Charli XCX

Baauer

TITLE
IMPRINT/LABEL

Artist

1
THRIFT SHOP
TIPCITLEMOITE

Macklemore & Ryan Lewis Feat. Wanz

2 STAY
SRP/DEF JAM

Rihanna Feat. Mikky Ekko

3 HARLEM SHAKE
IFFFITEE'STIOD OTC,

Baauer

4 LOCKED OUT OF HEAVEN
,TLANTIC

Bruno Mars

9 HO HEY
DILAIJONE/DECCA

The Lumineers

7 BnvIragEBT/ING SONG Asaf Avidan & The Mojos

6 SKYFALL Adele

5 SCREAM & SHOUT will.i.am & Britney Spears
INTERSCOPE

CAN'ETORE HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton
MACKL

ON SE CONNAIT Youssoupha Feat. Ayna

KOREA 0
KOREA K.POP HOT 100

riiis TITLE
WE. IMPRINT/LABEL

21

26

SNOWU FLOWER
GOLDEN-IT

ETURTL
LICIT CONTENTS MEDIA

ONE
ENT.
SPRING DAY

PIG HIT 8/11 , ENT

IT'S OVER
VG ENTERTAINMENT

WINTER LOVE
.LOEUMB

COMPILED BY BILLBOARD KOREA

Artist

Gummy

Davichi

2AM

Lee Hi

The One

GONEENTERTAINMENTNOT AROUND ANY LONGER Sistarl9
STAIRSIIIP

MISSM RIGHT
MPMM

Teen Top

CRESCENDO
Akdong Musician

CONTENTS11110

MONODRAMA Huh Gak (With Yoo Seung Woo)
k CUBE ENTERTAINMENT

DON'TTERTAINMFNTYOU KNOW
TAEWON EN

Davichi

JUST GIVE ME A REASON Pink Feat. Nate Ruess
CA

4 THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
KACELE ORE

ONE WAY OR ANOTHER (TEENAGE KICKS) One Direction
SVCO

READY OR NOT Bridgit Mendler
1101.,VTOCO

I
E

COULD BE
R

THE ONE Avicii vs Nicky RomeroLSIT
8 HARLEM SHAKE

JEFFREE'S/MAD DECENT
Baauer

IIKNEW YOU WERE TROUBLE. Taylor Swift
MACHINENERCIIIIT

CANADA
BILLBOARD CANADIAN HOT 100

TITLE
IMPRINT/LABEL

YSTA
SRPFDEF JAM/UNIVERSAL

a
COMPILED BY NIELSEN SOUNDSCANY IL N js

Artist

Rihanna Feat. Mikky Ekko

uTHRIFTACELFMOREAARNER

SHOP Macklemore & Ryan Lewis Feat. Wanz
M

7 WHEN/ WAS
AARNER

WAS YOUR MAN Bruno Mars
ATLANTIC

3 HO HEY
DLIALTONE DIE ALONE

The Lumineers

6 INNERLIFE/UNIVENINJA Classified Feat. David Miles
ALF RSAL

JUST GIVEMUSIC ME A REASON Pink Feat. Nate Ruess
ITCATSPNV

5 SCREAM &O SHOUT will.i.am & Britney Spears
INTERSCOPEAINIVE

4
B

I KNEW YOUMACHINE/UNIVERSAL WERE TROUBLE. Taylor Swift
iG

9 DAYLIGHTOVERSAL Maroon 5

10 STOMPA
SERENADER SOIJRCE/UNIVERSAL

Serena Ryder

AUSTRALIA
DIGITAL SONGS

LAST Nils TITLE
WEEK MI I.

COMPILED

Artist

JUST GIVE ME A REASON Pink Feat. Nate Ruess

2 IMPOSSIBLE James Arthur
SYLO

NEW 3

4

CAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton
MACKLEMORF

I EFELSAINIVERSALCOULD BE THE ONE Avicii vs Nicky Romero

5

3

4

5

6

7

STAYIAMSRP/OEF
Rihanna Feat. Mikky Ekko

HARLEM SHAKE
IEFFITTEVAMAIT ITECEITT

Baauer

FEEL THIS MOMENT Pitbull Feat. Christina Aguilera
305/POTO LAOLINITS/RCI,

8 BENEATH YOUR BEAUTIFUL Labrinth Feat. Deep Sande

NEW 9 HEY PORSCHE Nelly
REPUBLIC

LO 10 WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

p

1.1

Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 03.23.2013



DENMARK
DIGITAL SONGS

Tics E
WEEK IMTITLPRINI.ABEL

GA MED DIG
COPENHAGEN, .1 VERS.

4 -
COMPILED BY NIELS. SOIUROSEAR INT EPAAT ION AL

ArtIst

B ORN AF NATTEN
EASYTILER/ONNERSAL

LET HER GO
BLACK

MACE

MUSIC/SONY MUSIC

YSTA
SRP/DEF 1A1.1

ELEPHANT
SONY MUSIC

Nephew Feat. Marie Key

Panamah

Passenger

Rihanna Feat. Mikky Ekko

Mads Langer

HRIFTA.LEMORE SHOP Macklemore & Ryan Lewis Feat. Wane
M

WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

UNITED
COPENHAGEN/UNIVERSAL

E NDELOST
PLAYGROUND

UDENIC FORSVAR
SONY MUS

FINLAND
DIGITAL SONGS

Nik & Jay Feat. Lisa Rowe

Rasmus Walter

COMPILED BY NIELSEN SOUMOSCANI

Marie Key

NA1101.1At

TIT
IMPRILNT/E LABEL

Artist

THRIFTRE SHOP Macklemore & Ryan Lewis Feat. Wane
MAL K L F MO

MARNERENNYT MIES

VAPAUS KATEEN JAA
RATAS

1. Karjalainen

Halos Helsinki!

FEEL THIS MOMENT Pitbull Feat. Christina Aguilera
MR 30S/POLO GROUNDS/R.

LEVOTON TYTTO
LIVE NATION

STAY
SRP/DEF 1A1,1

HARLEM SHAKE

Anssi Kela

Rihanna Feat. Mikky Ekko

Baauer

TROUBLEMAKER Oily Murs Feat. Flo Rida
5.0/EPIC

LET HER GO
BLACK ROW/EMBASSY OF MUSIC/SONY MUSIC

Passenger

I
IG

KNEW YOU WERE TROUBLE. Taylor Swift
B MACHINE/MER..

AUSTRIA
DIGITAL SONGS COMPILED IN NIELSENISOLIMOSUM INTERNATIONAL

LAST TITLE
WEEK IMPRINT ABEL

LET HER GO
BEA. CROW/EMBAS. OF MUSIC

Artist

Passenger

THRIF MOTRE SHOP Macklemore & Ryan Lewis Feat. Wanz
MACK LE

HO
TONU
HEY

DUALDECLA
The Lumineers

FEEL THIS MOMENT Pitbull Feat. Christina Aguilera
MR. 305/POLO GROUNDS/RCA

SCREAM & SHOUT will.i.am & Britney Spears

G ILDERBERLMUNIVERIM KOPF
25.0 SAL

YOUR SONG
LADOR

Sido

Ellie Goulding

BIIG KNEW YOU WERE TROUBLE. Taylor Swift
MACHINE/MERCURY

I LOVE IT Icona Pop Feat. Chad! XCX
RECORD COMPANY TEN/ATLANTIC

LIGHTS
POLT

Ellie Goulding

SWITZERLAND
DIGITAL SONGS

LEST T I L E
WEEK 'AE1K IN

TA..
I. AD,

rE sr

THRIFT SHOP Macklemore & Ryan Lewis Feat. VVanz
MACKLEMORE

5

2

7

3

4

8

2

3

4

5

6

7

8

LET HER GO
BLAU CROW/EMBASSY Of MUSIC

Passenger

STAY
SRP/DEF 1AM

Rihanna Feat. Mikky Ekko

B ILDERBERLIN/UNIVERSALIM KOPF
AGGRO

Rids

IMPOSSIBLE James Arthur
STCO

SCREAM & SHOUT will.i.am & Britney Spears
EIRSCOPE

BELLA VITA DJ Antoine vs. Mad Mark
HOUSEWORNS/GLOBA A/MAHAL

IBIG KNEW YOU WERE TROUBLE. Taylor Swift
MACHINE/MERCURY

NEW 9

10

RCA

JUST GIVE ME A REASON Pink Feat. Nate Ruess

HARLEM SHAKE
IEFFREE'SNAD DECENT

BOOM'

O
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2
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CONCERT GROSSES
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GROSS
OAR TICK° PRICE,.

ARTIST
VENUE

DALE

$4,048,253 BON JOVI
184141,039 CANA.. BELL CENT., M..,

MI 1.4
35917

SELLOUTS

CONCERTS WESIIAEG LIVE

TWO

$4,004,040 BON JOVI
184112,826 NANAD1ANI AIR CANADA CERT., TORONTO

II TWO SELLOUTS

CONCERTS WEST/AEG LIVE

$3,803,510 MICFIAELJAO(SON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL
1E2,8843561 PALACIO OE DEPORTEE, MAORI 0 CI ROUE OLI SOLEIL, LIVE NATION

DEC... ELM FIVE SHOWS

$2,678,535 CELINE DION
11.2S0,117S.51.40/SSS THE COLOSSEUM AT CAESARS PALACE. LAS VEGAS

MARCH 56. 9.10
K2, 6,010 FOLIR

CONGERTS ENTERTAINMENT
ISIIONSTWOS.ELLOWS CAESARS TANMEN

$2,148,610 MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL
(1,628.7501 MEDIOLANUM FORUM. MILAN 2.5564: CIRQUE OU SOLEIL, LIVE NATION

$11.83.S6 EEO. 21.24 26,605 KAM SHOWS

$2,096,190 BON JOVI
9.575/$229.50/ VERMON CENTER, WASHINGTON, ISC.

SELLOUTE8.10 SELLOUT

CONCERTS WEST/AEG LIVE

$1,797,352$1,797,352 BON JOVI
8075/$229.S. BM CENTER, SUNRISE, FLA,

.9.5041,50 MARCH 2 S17,29ELLOLF

CONCERTS WEST/AEG LIVE

$1,772,346 BON JOVI
S575/4189.50/ TAMPA BAY FORUM. TAMPA, FLA. 17,034

85930/$1950 MARCH I SELLOUT

CONCERTS WEST/AEG LIVE

$1,765,480 MARDI GRAS PARTY: THE PRESETS, HEATHER SMALL & OTHERS
1$1,728.0 AUSTRALIAN) HORDERN PAVILION, STONEY 12,435 & LESBIAN MARDI GRAS

5159.633119.80 MARCH 2 15.448

$1,725,305 BON JOVI
QUICKEN LOANS ARENA, CLEVELAND

8S,S0/$19.. MARCH 9 SELLOUT

CONCERTS WEST/AEG LIVE

$1,600,731 BON JOVI
8575/$19950/ ...ENE. CENTER, PITTSBURGH 1,309

FEB. 21 SELLOUT

CONCERTS WEST/ARE LIVE

$1,579,947 BON JOVI
1/57.$19930/ PHILIPS ARENA, ATLANTA

1,N,S0/$1R.S0 FEB. 27

14,3.
SELLOUT

CONCERTS WEST/AEG LIVE

$1,508,860 BON JOVI
S5I5519930/ NATIONWIDE ARENA. COLUMBUS, OHIO 16,13.1

.950/$1960 MARCH 10 SELLOUT

CONCERTS WEST/AEG LIVE

$1,432,775 BON JOVI
$575/$189.50/ TIME WARNER CABLE ARENA, CHARLOTTE, NZ, 16,122

IISS.S0/§1,930 MARCH SELLOUT

CONCERTS WEST/A E6 LIVE

$1,371,732 RICARDO ARJONA
8165321 MADISON SQUARE GARDEN, NEW TORN

EEO, 9

11,05
SELLOUT

SBS ENTERTAINMENT

$1,367,933 BON JOVI
8515/$17950/ FIRST NIAGARA CENTER, BUFFALO, N.Y. 16,754

V96OASI9.S0 FEB. 24 SELLOUT

CONCEITS WEST/LEE LIVE

$1,336,154 BON JOVI
8575419930/ BRIDGESTONE ARENA, NASHVILLE 14,149

859,0419.50 MARCH 6 SELLOUT

CONCERTS WEST/AEG LIVE

$1,331,394 BON JOVI
41,374370 CANADIAN) SCOTIA. NN PLACE. OTTAWA, CANADA 10,533

SSSZ02/$18.89 EEO, 20 SELLOUT

CONCERTS WEST/AEG LIVE

$1,287,331 RICARDO ARJONA
5165321 AMERICAN AIRLINES ARENA, MAW 1,552

MARCH 9 13.654

SOS ENTERTAINMENT

$1,272,670 NEIL YOUNG & CRAZY HORSE, HUSKY
(1.1...S3SAUSPISSIAP) SYDNEY ENTERTAINMENT CENTRE, SYDNEY S.387

$16133,5110.70 MARCH 10 11,156

FRONTIER TOURING

$1,240,072 RICARDO ARJONA
8250421 NOKIA THEATRE L.A. LIVE, LOS ANGELES 13,109 SELS ENTERTAINMENT

MARCH 2,3 TWO SELLOUTS

$1,083,091 THE WHO, VINTAGE TROUBLE
SM./P.0 ATLANTIC CITY BOARDWALK HALL, ATLANTIC CITY, 5.1 12,324

FEB, 22 12,417

$1,051,780 ED SHEERAN, PASSENGER, GABRIELLE APLIN
410,70 AUSTRALIAN, SYDNEY ENTERTAINMENT CENTRE, SYDNEY 1.78 FRONTIER TOURING

S94.01 MARCH 1 SELLOUT

$999,950 THE WHO, VINTAGE TROUBLE
NASSAU COLISEUM, UNIONDALE, N.Y. 11.210

FEE. 21 SELLOUT

$999,694 THE WHO, VINTAGE TROUBLE
$12950/§395.0 CENTER. LOUISVILLE. ICS 10.673

FE0.16 10791

$953,777 THE WHO, VINTAGE TROUBLE
S129.S0/$1950 SCHOTTENSTEIN CENTER, COLUMBUS, 01110 10,935

FE& 1.7 12.075

$943,035 MICHAELJACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL
.706.6101 PALAOLIMPICO. TORINO. ITALY 11,293 CIRQUE DU SOLEIL, LIVE NATION

1120.11466.23 FEB.1000 15,714 .0 SHOWS

$929,424 BON JOVI
4573/817930/ BRYCE JORDAN CENTER, UNIVERSITYPARK, PA 11,011

$4950.9.50 FEB.23 SELLOUT

CONCERTS WEST/AEG LIVE

$856,002 THE WHO, VINTAGE TROUBLE
18822036 CANADIAN) COPPS COLISEUM, HAMILTON, ONTARIO, CANADA

$1.30.69341.61 LEO. 19 10.774

$849,096 LINKIN PARK, STONE SOUR
(882S,1S0 AUSTRALIAN, SYNNEY ENTERTAINMENT CENTRE, SYDNEY

8112.47 FLU. 26

0,576
11,6

SOUNDWAVE FESTIVAL

$825,196 RED HOT CHILI PEPPERS
(10563.500 PESOS] ARENA VES, GUALIALAAR, MEXICO

SII7.18/ $19.S3 ARENA 3S,
0,CES.S.t IN

$781,450 RICARDO ARJONA
$150121 ARCO THEATRE AT ROSEMONT. ROSEMONT. ILL. 8,592 S. ENTERTAINMENT, VIVA ENT N

FEB.14-1S 8,941.0 SHOWS CARDENAS MARKET...OR

$687,485 THE WHO, VINTAGE TROUBLE
s.mso/$39.50 BON CENTER, TULSA, OKLA.7,216

.13,14 TAMA

$682,034 THE WHO, VINTAGE TROUBLE
S129.50/139.50 DUNKIN' DONUTS CENTER, PROVIDENCE. R.I. 7.134

FEB, 26 TT.

$658,170 THE WHO, VINTAGE TROUBLE
$1.50/09,50 TEMA. WIRELESS ARENA, MANCNESTER.H, .6,615

FEB. 24 7,793

Bon Jovi
Big On
The Road
Bon Jovi makes a huge
impact on the weekly slate
of top -grossing Boxscores,
landing 14 concerts among
the top 35. The shows are
the first reported from the
band's Because We Can tour
that launched Feb.10 at the
Verizon Center in Washington,
D.C. Topping the chart are
grosses from two Canadian
arenas, the Bell Centre in
Montreal and Air Canada
Centre in Toronto -both
hosting the legendary rock
group for two -night runs with
more than $4 million in ticket
revenue each.

The tour is set to play
markets M Europe, Africa and
South America following the
current North American leg
that runs through late April.
A string of stadium shows
is also in the mix during the
summer months. In July the
tour will play stadiums in four
major U.S. markets: Chicago,
Detroit, Boston and New York/
New Jersey.

Bon Jovi has been a major
force in the past decade
when it comes to touring. In
Billboard's year-end rankings,
the act has landed on the list
of the Top 25 Tours five times
in the past 10 years, ranking
No. 1 in 2008 and 2010.

-Bob Allen

Data for week of 03.16.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



CO DA
THIS WEEK WE LOOK AT
THREE WEEKS' WORTH OF
DATA, HIGHLIGHTING TOP %
GAINERS OF THE WEEK THAT
ALSO GAINED DURING THE
PREVIOUS TWO WEEKS.

KEY TO GENRE

POP
DANCE/ELECTRONIC
ROCK
RAP

O
MIRANDA LAMBERT
This Week: 28 (58,000 sold)
Last Week: 34 (49,000)
2 Weeks Ago:45 (44,000)
Though the song is still
outside the top 10 on Country
Airplay (No. 13), it's the
No. 2 -selling Country Digital
Song of the week and powers
its way 7-2 on the airplay/
sales/streaming hybrid Hot
Country Songs chart. Who's
blocking her from No.1 on
that list? None other than
hubby Blake Shelton.

This Week's Trend Report:

Biggest
Hot Digital
Songs Movers

ONOUSAND
YEWS

Christina Peril
333%

P!NK
This Week: 8 (122,000)
Last Week: 25 (58,000)
2 Weeks Ago: 62 (33,000)
Surging radio activity and
the start of her The Truth
About Love tour on Feb.13
are spurring digital growth
for the track. It becomes her
ninth top 10 on Hot Digital
Songs and her fifth In a row.
Her tour hits New York's
Madison Square Garden on
March 22.

BAD
Wale feat

Tiara
8Thosna. s%

14.7%

or,

CHRISTINA PERRI
This Week:27 (59,000)
Last Week: 43 (44,000)
2 Weeks Ago: 63 (33,000)
The release of the final
installment of the "Twilight
Saga" film series (March 2)
has helped renew interest
in the song, which was
originally released in late
2011 and became a top 10
Adult Top 40 airplay hit a
year ago this month. The
ballad has sold 2.6 million
downloads.

O

0
MACKLEMORE &
RYAN LEWIS
This Week:19 (71,000)
Last Week:38 (47,000)
2 Weeks Ago: - (19,000)
The song is shaping up as a
successful follow-up to the
monster "Thrift Shop." Aided
by the duo's performance
of the track on the March 2
edition of "Saturday Night
Live," the cut sprints 38-19
on Hot Digital Songs and
jets 65-40 on the Billboard
Hot 100.

OW,
Aft 'Hot
Rj,"e0,9 b&S
f r6.f
eat. ,p /Pis

.°4/to

.141.

HOW TO READ THIS GRAPHIC

PERCENTAGE
CHANGE THIS
WEEK

PERCENTAGE
CHANGE ONE
WEEK AGO

PERCENTAGE
CHANGE TWO
WEEKS AGO

KREWELLA
This Week: 19 (27,000)
Last Week: 38 (22,000)
2 Weeks Ago: - (17,000)
The song's sales spike is
concurrent with its rise at
pop radio. The track is in its
fifth week on the Mainstream
Top 40 chart and holds at its
peak position (No.22), but
posts a 20% gain in plays at
the radio format. "Alive" also
maintains its best position
yet on Dance/Electronic
Songs (No.3).
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DX Hollywood
independently

organized TED event

Mar,___

UCL.4 u u la.116a r-icassutpuz.

Organizers:
Ken Hertz
& Dan Adler

Everyone is a Media Company

Succeeding Outside the System

Storytelling That Drives Change

Sci-Fi Comes To Life

Elrod, sa 4.4, sm.+ -

Angela Ahrendts, Burberry

Doug Carmean, Intel

John Forte, Musician

Dick Glover, Funnyordie

Kina Grannis, Musician

Jared Gutstadt, Jingle Punks

Courtney Holt, Maker Studios

Nadeem Kassam, BASIS

Tim Kring, Creator "Touch" and "Heroes"

Moj Mandara, Made With Elastic

Rachel Shechtman, STORY

If you would like to purchase tickets, or for event sponsorship packages and donation opportunities

please visit www.tedxhollywood.net and click "Apply/Inquire."

We look forward to seeing you at TEDxHollywood!

TEDx, x=independently organized ever
In the spirit of ideas worth sp

people together to share a TED -like experience. A

combine to spark deep cl

events are branded TEDx, where x=inoe,penclinly ui yai sized I ED event.



AState Farm- billboard
PRESENTS

LATIN MUSIC
CONFERENC WARDS APRIL 22 25, 2013 MIAMI

IN ASSOCIATION WITH pepsi.

LATIN MUSIC'S BIGGEST WEEK

JUST ANNOUNCED:
The Superstar Q&A with GLORIA ESTEFAN

Plus: VIVA FOR VEVO featuring:

DON OMAR
Artist

DOUG MCVEHIL
SVP Music Programming,

Talent & Content Operations
VEVO

TICKETS GOING FAST! REGISTER NOW
www.BillboardLatinConference.com

REGISTRATION INFORMATION: 212.493.4263 I Conferences@Billboard.com
SPONSORSHIP INFORMATION: 646.315.2961 I Cebele.Marquez@Billboard.com

PRESENTING SPONSOR: OFFICIAL SOFT DRINK OFFICIAL SPIRIT: OFFICIAL NUTRITION SPONSOR:

AiStateFarnr if) peps'.  Buctutrupts 4HERBALIFE.

CONFERENCE SPONSORS:

T fiEVENTUS

MVP 42;7.

S E C BMI4 BONY MUSIC I LATIN MaP



For being a unique and powerful force on this planet for 6eige4.--94-S.

For sharing your gift of song and performance with the world for e/Cpats.

For trusting your baby sister to partner with you for Zeicats
For helping women and children through the Chaka Khan Foundation for over /1171 CS)

and creating brand extensions like ChakalatesTM and Khana SutraTM to further that cause.

You are a legend who understands what true legacy really means.

With much love and respect,

a4444,141

CHAKA KHAN
ENTERPRISES 8 MANAGEMENT

www.ChakaKhan.com
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