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Who Invited Debt?
He's rude, he's obnoxious, and he just refuses to leave.

First Entertainment will help you tell him it's time to go!

It starts with a First Entertainment Debt Consolidation Loan. Consolidate
other loans and high interest credit card debt into one simple low -rate loan.
And right now, we're offering our lowest rate ever, starting at just
6.9% APR*for amounts up to $25,000. Call or apply online \
and say goodbye to that uninvited guest!

Apply today at:
firstent.org/nomoredebt
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"APR = Annual Percentage Rote. 6.90% APR is the preferred rote for loon amounts of 0500 to $25,000 for up to 36 months, at this rote and term, your monthly payment would be $30.83 for each $1,000 borrowed.
7.90% APR is the preferred rate for loan amounts of $5,000 to $25,000 for up to 48 months, at this rate and term, your monthlypayment would be $24.37 for each $1,000 borrowed. 8.90% APR is the preferred rate
for loon amounts of $10,000 to $25,000 for up to 60 months, or this rate and term, your monthly payment would be $20.23 for each $1,000 borrowed. Not all members may qualify for the preferred roles; other

"4 rotes and terms moy apply. All loans subject to credit approval. Loan offer valid January 1, 2013 through March 31, 2013. Loon proceeds may notbe used to refinance existing First Entertainment Credit Union loons.
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PUBLISHING

Networking Pays Off
Publishers seeking payment for music used in videoclips have
reached a turning point
By Ed Christman

Most video multi -channel networks, known as MCNs, have been
operating for the last few years without licensing or making
proper payments for cover versions of songs used in videos
played on their various channels. The licensing deals that
Fullscreen and Maker Studios recently cut with Universal Music

Publishing Group (UMPG), and the one the former had with Warner/Chappell
Music, shows good intent, but it doesn't mean they, and hundreds of other
MCNs, are offthe hook yet with music publishers. ¶ Besides those two deals,
thousands of smaller publishers are still waiting to reach a legal agreement,
let alone receive just compensation, including retroactive payments, for their
intellectual property. With MCNs beginning to play a major role in the growing
YouTube ecosystem, millions of dollars could be at stake. For example, Maker
Studios is a network of more than 5,000 YouTube channels that, together, have

about 140 million subscribers (see
Billboard.biz).

Unless an industry -wide solution
can be negotiated with the National
Music Publishers' Assn., a lawsuit
may still be filed. The NMPA says
MCNs have significantly profited,
often without compensating the
songwriters whose work is being
used. "There are dozens of [MCNs}
we have identified," NMPA presi-
dent/CEO David Israelite says. "If
they want to come to the table and
payback royalties, we can talk; if not,
we are preparing to sue."

The MCNs represent the final
frontier in the NMPA's campaign to
enforce video licensing and receive
fair compensation for the use of
songs in music videos. The other two
fronts in its campaign are to receive
proper compensation for official mu-
sic videos played by Vevo and You -
Tube and for music incorporated into

user -generated content posted on the latter site by individuals.
For years, official music videos were regarded as promotional

tools, even by record labels, as MTV built a broadcast empire off
of the clips. But in the new digital economy, music videos remain
the final puzzle piece to generating income, a strategy that started
with Vevo.

Though labels have been earning money for official music videos
screened on Vevo and YouTube, most independent music publishers
have been patiently waiting for the labels to carve out deals with them.

So far, UMPG and Warner/Chappell have agreed to terms with
the publishers, under which the major labels will pay 15% of adver-
tising revenue, sources say, as well as retroactive payments, for an
all -in synch license. Music publishers are confident they'll reach an
agreement with Sony Music Entertainment, and also figure out a
way to receive payment from the thousands of independent labels,
too. Meanwhile, the major labels are already paying the major pub-
lishers their cut, sources say.

In the settlement negotiated between the NMPA and YouTube on
user -generated content, publishers get 15% when a master record-
ing is used and 5o% of ad revenue when user -generated videos fea-
ture cover songs. But according to sources, MSNs get 55% of adver-
tising revenue from YouTube. While music publishers may say that
the MCNs' business model is not their problem, it's easy to see how
the math may not work. Still, some feel there's room to maneuver
a deal, because MCNs can deliver a target audience, and charge a
higher advertising rate for it.

So while on a percentage basis it doesn't appear that they can man-
age to both satisfy the expectations of rights holders and video mak-
ers while still turning a profit, there might still be a way for the two
sides to reach an accommodation if enough money is generated. 0
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SPOTIFY TO
CUT MUSIC
FEES
Stockholm -
based
subscription -

music service Spotify hopes
to negotiate better terms
when it meets with major
labels during the next few
weeks. According to a
report on tech news site the
Verge, Spotify will ask for
'substantial price breaks'
along with rights to offer free
music to mobile phone users.
Spotify, which has 5 million
paying subscribers and 20
million total worldwide users,
hopes the renegotiated terms
will give it better parity with
such mega -music sales sites
as iTunes and Amazon, while
labels seem keen to boost
services that offer alternatives
to the retail giants.

JOHN
HOSTING
HMV
IN-STORE
With U.K.
music retail

chain HMV currently on the
financial ropes, Elton John
says hell perform in one or
more of the stores to show
support for places that still
sell CDs and vinyl albums. The
pop star's representative says
"Elton has always been a big
supporter of record shops,
and HMV is hopeful John's
move could spur other major
artists to drum up business by
performing free gigs at brick -
and -mortar locations.

®GOOGLE
SLAMMED
BY RIAA
Google has
recently
enjoyed

success for its record -
setting stock price and
an announcement that
it's readying Internet -
connected glasses. But
a new RIAA 'report card"
slams the tech company's
supposed demotion of illegal
downloading sites, claiming
the search giant's promise to
downplay piracy sites hasn't
come to fruition "in any
meaningful way.' The report
found 98% of searches
for music showcased
sites with thousands of
previous removal requests
for copyright violations.
Meanwhile, legitimate
download sites were difficult
to find, since they were often
buried beneath all the illegal
results.

KKR BOUGHT OUT BY
BERTELSMANN
It seems Bertelsmann is
about to take over BMG
Rights Management's
majority stake from
investment group KKR,
which signals a possible
return to major -label status
for the German media
conglomerate. In the past
decade, Bertelsrnann
has moved away from
the recording business
to concentrate on music
publishing, becoming a
powerhouse force in that
field with administration of
more than 1 million songs.
A source indicated that the
buyout may be officially
announced at an earnings
conference scheduled for
late March in Berlin.

PUBLISHING

Who Owns
What tAt EMI
Publishing?
Documents reveal breakdown
of ownership in the Sony -led
consortium's purchase
By Ed Christman

Documents just released containing details of the EMI
Music Publishing acquisition by an investor consor-
tium led by Sony Corp. of America include much finan-
cial data heretofore unknown by the music industry, as
well as the general public.

For example, Michael Jackson's estate owns nearly
to% of EMI Music Publishing, while it will cost about
$108 million to rationalize the shift of EMI's song cata-
log from being overseen by an operational company to a
Sony/ATV Music Publishing -administered song portfo-
lio. Sony/ATV and the Jackson estate declined comment.

As previously reported, the Sony -led consortium-comprising of Sony, the Jackson estate, Mubadala Develop-
ment, Jynwel Capital Limited, the Blackstone Group's GSO Capital Partners and David Geffen-closed a $2.2 billion
deal on June 29, 2012, to buy EMI Music Publishing. The consortium put up $803 million, acquired a $1.2 billion
term loan secured by EMI assets and also issued $403 million in unsecured notes, the lattermost providing a slight
cushion beyond the price tag.

The Sony/Jackson estate piece of EMI is 39.8%. Out of that total, Sony owns 74.9%, while the Jackson estate,
identified only as "a third -party investor of Sony's U.S.-based music publishing subsidiary" in the 6-K filing,
owns 25.1%.

According to the report, most of the equity was put up by Abu Dhabi, United Arab Emirates -based firm Mubada-
la and Sony-meaning Arab and Japanese investors now own the rights to the likes of "Over the Rainbow" and

"Have Yourself a Merry Little Christmas." Meanwhile, the other partners apparently bought the unsecured notes.
Sony/ATV is a joint venture, with each partner owning 50%-although Sony/ATV also holds an option to buy out
half of the Jackson estate's holdings in the company.

Meanwhile, Sony/ATV is well into an integration plan, according to Moody's Investors Services, which issued
a rating report on EMI Music Publishing. The report said that management had implemented approximately half
the estimated $206 million in total restructuring costs during the two-year restructuring period. It further said
that, at the end of the period, EMI Music Publishing will have only eight employees. However, it also noted that
Sony/ATV will hire zoo new employees, most of them presumably coming from EMI's former staff.

Sony/ATV management has already said it will operate the two publishing portfolios as one company. To en-
sure that both ownership groups-Sony/ATV and EMI Music Publishing-benefit equally, the publishing from all
songwriters signed since the acquisition is being split evenly between Sony/ATV and EMI.

After royalty payments are made to songwriters and publishers administered by EMI, and 15% of net publisher's
share is paid to Sony/ATV as an administration fee, earnings before interest, taxes, depreciation and amortization
is expected to be 35% of about $700 million in annual revenue, or $245 million. That makes for a nice cushion for a
projected $130 million in annual interest payments, and should also cover $15 million in annual capital expenditures,
according to Moody's.

Meanwhile, the 15% administration fee that Sony/ATV is collecting for managing the EMI portfolio represents
the traditional amount paid for that function. That could yield Sony/ATV about $52 million, based on the pro-
jected $700 million in revenue, and the 45%-5o% of the net publisher's share left after royalty payments.O

Michael Jackson. While
the Michael Jackson estate
may own a smaller share of
EMI Music Publishing than
it does of Sony/ATV, terms
of the deal still represent
a continuation of a good
partnership, sources say.

Martin Band ier. The deal represents a
vote of confidence in Sony/ATV chairman/
CEO Martin Bandier-that he will not only
deliver profits and a return on investments to
consortium investors but also be a safe harbor
for lenders.

Michael
Jackson
performing
at Wembley
Stadium in
London in
1988.

Beyonce
has signed
a global
publishing
deal with
Warner/
Chappell,
which will
administer
the artist's
future
songwriting,
including her
next album.

MARCH 2, 2013 I WWW.BILLBOARD.BIZ



TOPLINE

DIGITAL

Tumblr Tackles
Music Discovery
Trendy blog site edges into crowded field
by using expert editors to share music,
videos and other data
By Glenn Peoples

Blogging service Tumblr is offering a new music discovery service, but
the site won't be configured as a radio station a la Pandora or a retail
recommendation system like Amazon delivers. Instead, the core of the
blogging company's strategy will be a select group of editors that will
share music, video and pictures with the site's 95 million users.

Serving as the website's "music evangelist" is Nate Auerbach, a for-
mer tour manager/consultant for Nashville's Mur Productions who
also handled marketing duties at Myspace.com and artist management
and production firm the Collective before joining Tumblr last year.

Tumblr could have considerable power as a music discovery des-
tination, with only YouTube, Yahoo, AOL, Vevo, Viacom, Twitter
and Buzzmedia properties putting music content in front of more
online viewers. Tumblr had 3o million U.S. unique visitors in Janu-
ary and grew 5o% during the last 12 months, according to comScore.

The site's indie-leaning, stylish mix of rock and hip -hop puts
'Tumblr squarely in competition with Myspace, which officially

For The
Record
In the Feb.
23 issue,
Barry Weiss'
title was
misstated.
He is
chairman/
CEO of
Island
Def lam/
Republic
and head of
Universal
Music
Group's East
Coast Labor
Group,

RADIO

Rock Globally,
Chat Locally
Despite challenges,
independently owned
radio stations that focus on
localism find ways to thrive
By Gary Trust

Triple A -formatted mvyradio, broadcasting from the
island of Martha's Vineyard, Mass., prides itself on
breaking new singer/songwriters while broadcasting
the best in rock'n'roll music dating back to the Beatles
era. So, why was the station playing adult contempo-
rary icon Barry Manilow's "Looks Like We Made It"
on a recent Friday?

The detour into '70s schmaltz came about because
the station was celebrating a successful fund-raiser
that took in $600,000, allowing it to remain in busi-
ness for the next year. Mvyradio reached the notable
sum on the 59th day of its 6o -day "Save mvyradio"
listener pledge drive, thanks in part to its strong
streaming presence, with the station one of the first
in the area to embrace such technology. It was a close

relaunched in mid -January. The two
companies have very different ap-
proaches: Tumblr is a collection of
short blasts of media, while Myspace is
more of a social -minded, on -demand
music service. Since its acquisition by
Specific Media in 2011, Myspace has
been retooled as a music discovery
destination, and notched 25.5 million
U.S. unique visitors in January, losing 2

million since the previous month.
Tumblr's entry into music discovery

takes place through a "tag" page or an
"explore" page. A visitor can see music
tags by typing "music" in the search
field at the top right of Tumbles home

page, and the term will also be added
to Tumblr.com/explore that lists vari-
ous content tags ranging from fashion
to basketball.

Like other categories on the explore
page, the "music" designation will
use tag editors to provide links to what
it believes are the best songs, videos,
artwork and photos on the overall site.
Because the editors are also members
of the Tumblr community, the recom
mended content comes from actual
users rather than Tumblr executives or
an impersonal logrhythm. As of Feb. 21

there were about 20 editors, including
representatives of Washington, D.C.'s

call, but it looks like mvyradio did make it.
Citing the recession as the main culprit damaging

mvyradio's solvency, Aritaur Communications sold
the station's 92.7 FM (WMVY) frequency, its terrestrial
home since 1983, to Boston University's WBUR late
last year. While Wmeyarders now hear NPR affiliate
programming on the original signal, mvyradio lives
on as an Internet -only entity, having adopted a com-
mercial -free, underwriting -based model that's owned
by nonprofit Friends of mvyradio. (It hopes to secure a
new FM frequency in the future.)

Mvyradio's makeover reflects the in-
genuity needed for independent radio
stations to survive as part of an industry
in which corporate ownership became
the norm following the Telecommu-
nications Act of 1996, which loosened
restrictions on the number of stations
that chains could own. In addition to
mvyradio's overall change, stand-alone
stations often emphasize a local touch
that larger owners using out -of -market
programming and air talent can't match.

"The recession has surely been a chal-
lenge for every radio station, but, as an
independent station, when revenue dropped, we had
fewer options to reduce costs," mvyradio PD P.J. Finn
says. Despite such economic challenges, the station's
unique nature helped its salvation. "Folks here year-
round depend on us for local news and public service.
Since we're a seasonal resort community, many people
also care about us because we're part of their vacation
state of mind. They come here in the summer and listen
to us, then return to where they live and listen online."

WATD's
Ed Perry
(right) and
mvyradio PD
P.J. Finn

Kendrick
Lamar
illustration
on Tumblr.

9:3o Club; the blog Jungle Indie Rock;
hip -hop journalist Andrew Nosnitsky;
and indie band Ra Ra Riot. The page
has been in beta for two months, and
more editors are expected to be brought
on soon.

Auerbach says tag editors are cho-
sen because they have a significant
following or have gained respect in
their various fields. They provide mu-
sical diversity, and many are trusted
Tumblr bloggers who have already
built a loyal readership.

Another key aspect of Tumblr Music
is a new blog at music.tumblr.com post-
ing such music -related announcements
as a flier to the company's March 15
party at South by Southwest. It's not a
place for Tumblr to establish an edito-
rial voice because it's leaving that kind
of voice to its users, Auerbach says.

Both the music tag page and the
Tumblr music blog will be available to
mobile and non-Tumblr users as visible
content. However, the only way to inter-
act with the posts and get the full experi-
ence will be to log in as a Tumblr user.0

TAKEAWAY: Tumblr is facilitating
music discovery by appointing music
experts to act as tag editors who will
recommend links to such content as
songs and photos on Tumblr's site.

Ed Perry, owner of AC WATD Marshfield, Mass.,
since its 1977 sign -on, says locally focused stations can
build a revenue -generating rapport with listeners that
binds long term. "Beyond our FM listeners, we have
online listeners wintering in Florida or going to college
in California who still make their major investments,
like cars, back here. Local spots not only do us good,
but also our advertisers with whom we have longstand-
ing relationships on local and national levels."

Clearly, such strong local links can lead to prosperity
and a loyalty that knows few bounds. "We estimate that
only half the donations we received in our pledge drive
came from within our FM broadcast area," Finn says.

"We got donations from all so states and 14 countries ...
My friend Ben donated, even though he was in Antarc-
tica conducting research with underwater robots. As we
like to say, we have listeners on all seven continents."O

TAKEAWAY: Without the potentially deep pock-
ets of large ownership grou.s, independently owned
stations are maximizing local listener-and advertiser-
loyalty in order to succeed.
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The Google Trends data backs up what industry
revenue already shows: Some countries have
been slow to use subscription services.

DIGITAL

Around The
Trend
Google says global adoption of
subscription services is lagging
By Glenn Peoples

Different countries adopt music services faster than
others, and one way to discern the relative popularity of
all these services around the world is by using Google
Trends. Since Google dominates search activity nearly
everywhere on the planet except China, where the
website Baidu dominates, its findings serve as a reliable
proxy for overall interest and awareness.

A Google Trends search for the term "Spotify" cover-
ing the last three months shows that Sweden and Nor-
way have, respectively, the highest and second -highest
Spotify-specific search traffic relative to each country's
overall search traffic. Denmark is a distant third, fol-
lowed by Finland, the Netherlands and Spain.

The Google Trends data backs up what industry rev-
enue already shows: Other countries have been quite
slow to adopt subscription services like Spotify, which
originally launched in Sweden, Norway, the United
Kingdom, Spain and France in October 2008. During
the past three months, for example, France doesn't even
show up in Google Trends' top io results for Spotify.

Spotify rival Deezer, launched in zoo7 and based
in France, is available in more than 3.8o countries, but,
judging from Google Trends, it seems to have gained
little traction outside its home market. In the last three
months, search activity for "Deezer" is more than 14
times higher in France than in its next biggest market,
Algeria. From there, search activity becomes signifi-
cantly lower in other countries including Belgium, Gua-
temala, Colombia, Morocco, Switzerland and Hungary.

Rdio launched in the United States and Canada in Au-
gust low. According to Google Trends, the service gets
the most search activity in Canada, Denmark, Australia
and the States. It also does fairly well in Brazil, where it
launched in November zo11 and has a partnership with
mobile carrier Oi. But Google Trends also finds that
Rdio has far fewer listeners than Spotify and Deezer.O

Videogame
developer
Harmonix
will stop
releasing
track
downloads
for the
game "Rock
Band -the
first week of
April.

Opening The
Songs
Gracenote's Hacker Day creates
a storm of creative apps using
millions of songs in its database
By Alex Pham

INFOGRAPHIC BY TYLER HOEHNE

Gracenote has unleashed its massive database of information on
more than loo million tracks, creating a sandbox of lyrics, artist bios
and metadata in a bid to tap into the creative juices of developers
around the globe.

"The point is to facilitate more innovation in this space," Gracenote
president Stephen White says of the company's decision to release an
application programming interface, or API. "To the extent that these
guys figure out their next $100 million, they can come back and work
with us." Gracenote-along with Rdio, the Echo Nest, Spotify, Sound -
Cloud and other tech companies-provided APIs for the developers
who participated in SF Music Tech Summit's Music Hack Day. The
result: A medley of 66 hacks that range from wonderfully bizarre to
utilitarian and even commercially viable.

The Bonhamizer, for example, uses the Echo Nest API to rein -

terpret any song to sound as if Led Zeppelin's John Bonham is the
drummer. Another app, Drive My Playlist, plugs into Ford Motor's
Open Developer program to create playlists based on what the driv-
er is doing. For example, hitting 55 miles per hour will trigger the
Beach Boys' "Little Deuce Coup," while turning on the high beams
plays Madonna's "Ray of Light."

Other hacks use social data to drive the music experience. Beat -
board pulls data from Gracenote and the Web to bring up news arti-
cles, bios and images about artists, synchronized with the beat of the
song being played. Mixed Tweets combines streaming music services
with Twitter to play the tunes that friends are tweeting about. One po-
tentially useful social app, Soundvine, lets users mix audio with their
Vine videoclips. And for the music geek who has everything, there's
Mugatu, a playable piano necktie. 0
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TOPLINE

[QUESTIONS

Answered
David Israelite

President/CEO,
National Music Publishers' Assn.

What did you wake up thinking about this morning? Topics
for our first video blog, which is being shot this morning and will fea-
ture me speaking to the camera about issues that affect songwriters.
We will launch it in March on our YouTube channel, Facebook page,
Twitter feed and our website. The first blog addresses the three dif-
ferent parts of YouTube and what we are doing to try and make it a
marketplace for songwriters.

Describe a lesson you learned from a failure. About five weeks
after I started this job in February zoos, Congress held a hearing on
music licensing and I was expected to be a witness. Not having come
from the music industry, I had to learn about it right away, and as I
studied the issue I became convinced that the [music licensing] sys-
tem was broken and that we would and could fix it. Under pressure
from Congress, we launched a legislative initiative known as SIRA,
which was known as the Section us Reform Act. I was naive in not
fully understanding all of the different factions of the music indus-
try that would want to weigh in and would have their own agenda in
the legislative process. That legislation failed to pass and seven years
later, the system is still broken and we are still working on a solution to
the very boring, yet very important topic, of music licensing.

What will define your career in the coming year? Getting to
a place where every video with music is generating revenue [that's]
being shared with songwriters. On getting publishers paid from offi-
cial music videos, we are halfway there. The deals with Universal and
Warner are done, and we now need to conclude deals with Sony and
the indie community to pay publishers. The deal with YouTube's user -
generated content is done, but there are still a lot of kinks to work out
to ensure that every video with music content is properly identified.
YouTube runs the program but the Harry Fox Agency administers it.
They are making sure that the Content ID tools work, and we want to
get to a place where every individual publisher can use those tools to
help identify their music. Ideally, you want the automated fingerprint-
ing ID to work well enough that it catches all songs, identifies who
owns the copyrights and then monetizes it so we can pay songwriters.

Name a project that you're not affiliated with that has most
impressed you in the past year. What ASCAP does with Congress
is fantastic. They bring songwriters to Congress, and you can see the
connection that occurs when a member of Congress watches a song-
writer perform an original song.

Name a desert island disc. Boston is the first album that made me

love music. If I could, I would also bring Patty Griffin's A Kiss in Time
and the soundtrack to "The Commitments." -Ed Christman

David
Israelite in
Washington,
D.C., on
Feb. 21.

1. Letter
opener: "You
may need a
letter opener
that could
double as a
dagger if you
are going
to work in
the music
industry."

2. Guitar:
A memento
from a
meeting with
Duran Duran,
who signed it.

3. John
Ashcroft
snow globe:
Ashcroft
was the U.S.
Attorney
General,
heading
up the
Department
of Justice
when Israelite
worked there.
The globe
was meant as
a joke given
to employees
by New Jersey
Gov. Chris
Christie, who
at the time
also worked
there.

4. Police
badge: A
souvenir from
a Department
of Justice trip
to China.

Age: 44

Favorite breakfast: An egg white omelet with
Tabasco sauce.

Memorable moment Watching Milk perform
-fry* at the American Music Awards this
year. Michael Busbee, who co -wrote that
song, performed at our small event at the
Bluebird Cafe a few years ago. To see his
acoustic performance turn into one of the
most incredible live performances I've ever
seen reminded me why I love representing
songwriters and music publishers.

Advice for young executives: Don't believe
the hype that the music industry is done. There
will always be music, and smart, hard-working
people will work out how to make the industry
work in the future. Always respect the song.

First job: I was an associate at a law firm.
My first exposure to the music industry was
running the intellectual property task force at
the Department of Justice.

"The system is still broken. We're
working on a solution to the boring yet
important topic of music licensing."
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Think Tank
PHIL GALLO

Hollywood's Shuffle
Few top movie scores are recorded
stateside, so Tinseltown is fighting
back against some difficult math

0 dds are a non-U.S. citizen will win the Academy Award for best orig-
inal score. The front-runners at this year's Oscars, based on such
criteria as musicality and momentum, are Frenchman Alexandre
Desplat, for his work on "Argo," and Canadian Mychael Danna
for "Life of Pi."

Despite not being Americans, these are the only players on Hollywood's home
team. Their scores are the only ones of the five nominated that were recorded in
Los Angeles. That situation is hardly new-last year's winner, Ludovic Bource's
score for "The Artist," was done in Paris, and the scores for the six highest -gross-
ing films of 2012 were recorded in London-and that has become a concern among
the composer and musician communities in Hollywood.

Richard Kraft, founder/co-owner of the Kraft -Engel agency, assumed the
reins of the bandwagon when he started the website Bring More Recording to Los
Angeles and its respective Facebook page, which was up to nearly 2,300 likes so
days before the Oscars.

Kraft has used the site to post such data as the 43% decline in American Federa-
tion of Musicians studio jobs for film during the last five years, as well as to pose
potential solutions to restoring recording activity in Los Angeles.

One recent post had a financial breakdown of a job offer to a composer that he
said was representational of current job opportunities. The film composer was of-
fered an "all -in" deal, wherein the composer is responsible for covering all the ex-
penses of recording the score. The fee was $350,000.

The composer broke it down as $15o,000 for go musicians in three sessions,
$5o,000 for production costs and $150,000 for his fee. Obviously, any overages
mean that fee gets reduced.

It could be accomplished with the musicians in London and the composer remain-
ing in Los Angeles and connecting through the Source -Connect program. Also, by
recording in London, they could avoid additional, union -stipulated payments that

GLENN PEOPLES

Tennessee's
Ticket Waltz
A bill proposed to clarify
controversies opens
the door to new ticket
technologies

America's long -running battle over concert and sporting -event tickets
has finally come to Music City. A proposed Fairness in Ticketing Act
would place new restrictions on ticket resellers and give greater trans-
parency to consumers.

Proponents want fans to have better access to tickets and less confu-
sion whendealingwith resellers. Opponents say the new legislation gives
too much control to ticketing companies. With the bill set for a possible

the film's producers would have to make
if the film registered box-office income
between $59 million and $79 million.

Film producers refuse to go beyond
the $350,000 benchmark for a score,
which could leave the composer on the
hook for payments in the hundreds of
thousands of dollars.

If a studio isn't bankrolling a pic-
ture, Los Angeles is generally not an
option. Recording plus upfront and
back -end costs in Los Angeles range
from $287,000 to $2.1 million; London
is $271,000-$331,000; and Seattle, the
one U.S. city that has taken away con-
siderable business from Hollywood, is
$200,000-$246,00o.

Those figures come from the Film
Musicians Secondary Markets Fund,
set up in 1972 to track, collect and dis-
tribute residual payments. In London
and Seattle, buyouts are negotiated on
a case -by -case basis, so no further pay-
outs are required based on a film or TV
show's results. Kraft's key objection is
not that the local musicians get more,
but that there is no acceptable path of
negotiation; it's either all go musicians
work in Los Angeles or the job is lost to
another city.

A few soundtrack label executives
are torn over the issue. They want to
encourage the highest -quality mu-
sicianship and sound, but shy away
from anything that will elevate the cost
of the license from a studio to issue a
score album. 0

TAKEAWAY: Composers and
musicians are concerned about the
dropoff in U.S.-based score work, while
the jobs that are available are economi-
cally challenging.
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Mobile
ticketing is
the future, as
seen hereon
Ticketmaster's
app for the
iPhone (left)
and Facebook.

hearing late this month, the emotional
factions are lining up on different sides of
the issue. TicketNetwork, an online ticket
exchange, and the Entertainment Soft-
ware Assn. have hired lobbyists to argue
against the bill, while Tickettnaster parent
Live Nation has hired two to support it.

The bill also has the backing of the
Tennessee Sports & Entertainment In-

dustry Coalition, a statewide group of artists, managers, venues and
trade associations. Its Nashville members include country stars Ja-
son Aldean and Eric Church (along with their management compa-
nies), William Morris Endeavor and the Grand Ole Opry. Supporters
elsewhere in the state include the Memphis Grizzlies basketball team
and the Bristol Motor Speedway.

Some aspects of the bill aim to cut down on dubious reselling tac-
tics. Resellers would be required to "clearly and conspicuously" dis-
dose to potential Tennessee buyers the ticket's face value, its exact
location in the venue and whether the seller actually possesses the
ticket. (Resellers often hawk tickets before an event even goes on sale,
or before a specific seat location is procured.)

Two other, more ambiguous parts of the bill truly worry opponents.
The first part is a small passage that defines a ticket as a "revocable
license . . . to use a seat or standing area in a specific place of enter-
tainment for a limited time." Opponents fear that codifying what is

6
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a picture, Los Angeles
ecording plus upfront
ange from $287,000 to

currently common law could give venues and promot-
ers too much power over how tickets can be used by
their holders.

The second is a section that allows event present-
ers to use "any ticketing methods for the initial sale of
tickets, through any medium, whether existing now or
in the future." Opponents consider that to be a blank
check to use any type of ticket, including paperless,
that includes the sort of resale restrictions that might
harm resellers' business.

As the bill made its way through the state assem-
bly, Ticketmaster debuted a new mobile app that al-
lows seamless electronic ticket transfer between two
or more people. Mobile is undoubtedly the future of
ticketing and already accounts for a small but signifi-
cant portion of sales. The endgame in this debate is
how the mobile ticketing market grows, and to what
degree the traditional paper ticket marketplace will
live alongside it. As it reads now, the Tennessee bill
could lay down some significant markers in the future
of the business.O

TAKEAWAY: A new state bill proposed in Tennessee
is reheating the consumer rights war over the high cost
of entry to live music and sports events.

JOHN VILLASENOR

The Satellite
Question
Why SiriusXM should
pay higher performance
royalties to artists

0 n Feb. 14, the Copyright Royalty Board issued a "fi-
nal determination" setting SiriusXM's statutory
sound recording performance royalty rate for 2013
at 9% of "gross revenue." This rate is too low by sev-
eral percentage points, depriving artists and labels of

tens of millions of dollars of royalty payments that will instead flow
into SiriusXM's coffers.

SiriusXM's satellite radio service is subject to a standard
called 801(b), which requires the CRB to balance the interests of
copyright holders and the public when setting statutory royalty
rates. In addition, 802(b) mandates calculating rates that "min-
imize any disruptive impact on the structure of the industries
involved and on generally prevailing industry practices." Dur-
ing the CRB proceeding for the previous licensing period, which
covered 2007-12, the CRB judges concluded that 13% of gross
revenue was the "upper boundary for a zone of reasonableness."
But, in the interest of avoiding disruption to the satellite radio
industry, artists were forced to accept much lower rates, rang-
ing from 6% to 8%.

How has this artist -subsidized growth of satellite radio worked
out? Pretty well. In recent years, SiriusXM has thrived, with revenue
increasing from less than $2.5 billion in 2009 to more than $3.4 bil-
lion in 2012. Adjusted earnings before interest, taxes, depreciation
and amortization grew from about $463 million in 2009 to more
than $920 million in 2012. Speaking to a Forbes interviewer in
early 2012, former SiriusXM CEO Mel Karmazin called the satellite

By The Numbers

SiriusXM's revenue has grown about 36% since 2009. In
addition, its adjusted EBITDA grew from $463 million in
2009 to more than $920 million in 2012.
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broadcaster "a very profitable, success-
ful company."

"If we want a performer," he added,
"we can afford to pay more than anybody
else can because we're making more."

Against this backdrop, it's hard to
argue that SiriusXM still needs a gov-
ernment -sanctioned discount from
rates that the CRB deems appropriate.
But that's in essence the argument the
company made in the CRB proceeding
to set rates for 2013-17. In written tes-
timony, Karmazin warned against an
increase that could "take improper ad-
vantage of the company's only recently
improved economic circumstances"
and "jeopardize the company's abil-
ity to earn a fair return on long-term
investments to which investors in our
company are entitled."

In a decision signed by two of the
three judges, the CRB appears to have
at least partially heeded that warn-
ing. While concluding that "the most
appropriate rate" for satellite radio
for 2013-17 is 11% of gross revenue, to

"minimize any potential disruptive im-
pact of the rate increase" the judges
elected to "phase it in over the license
period." Thus, SiriusXM will pay a rate
that starts at 9% in 2013 and rises in an-
nual increments to 11% in 2017. "Gross
revenue" has a complex definition, and
can be significantly less than the total
revenue reported in SiriusXM's finan-
cial statements.

If 11% is indeed the appropriate rate,
it's hard to see why requiring a thriv-
ing company like SiriusXM to pay that
amount for the entire 2013-17 period
would have been particularly burden-
some. In fact, under the 9% rate that
will apply for 2013, there's a good argu-
ment that artists will suffer more dis-
ruption from their unfairly low income
than SiriusXM will avoid thanks to its
discounted payment obligations.

There are also consequences for
the broader music delivery ecosystem,
since SiriusXM can use the money
saved by paying artificially low satellite
radio royalties to subsidize its expan-
sion into market segments with higher
royalty costs. And if the launch of its
new MySXM Internet radio service
thins the number of companies provid-
ing digital music services in the coming
years, then everyone, not just artists,
will pay the price for SiriusXM's low
royalty rates. 0

John Villasenor is a nonresident senior
fellow at the Brookings Institution in
Washington, D.C., and a professor of
electrical engineering at the University of
California in Los Angeles.

TAKEAWAY: The royalty rate set by the
CRB for satellite radio will deprive artists
and labels tens of millions of dollars that
will instead go into SiriusXM's coffers.

Sony Music
Entertainment
has entered
a strategic
partnership
with
BandMerch,
the
merchandising
division of
AEG Live,
to expand
and develop
Sony's merch
programs
in North
America.
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The Deal
Warner Latina,
Telemundo Go 360
HOW: Warner Music Latina and Telemundo Media are launch-
ing a joint venture in which the companies will work together to
identify, sign and market new and established talent. Warner
will focus on music, selecting repertoire; recording, producing
and promoting singles; and helping with tour planning and pro-
motion. Telemundo will offer promotion on all of its platforms,
including TV (Telemundo, mun2), online and social. The deal is
described as a "true 36o platform," with Telemundo and Warner
equally sharing in all revenue, including record sales, touring and
sponsorships. The U.S. Latin market will be the deal's launch pad,
albeit seeking to capitalize on Telemundo's international reach as
a distributor of content (its soap operas are seen around the world)
and Warner's music distribution platform. The first signing is
singer/songwriter Gabriel Coronel, the 26 -year -old Venezuelan
star of the hit soap "Relaciones Peligrosas." Coronel is selecting
repertoire under Warner's supervision, and will release his first
album later this year.

WHY: U.S. Latin labels need powerful platforms to develop and
promote new talent, and Telemundo can offer media that would
be impossible to afford otherwise. By the same token, as a major
producer of original content for TV, Telemundo is in the business
of signing exclusive deals with talent who weren't fully exploited.

"Why would we take away the rights for this talent to record and
perform if we didn't have this expertise?" Telemundo Studios
senior VP of production Rudy Weissenberg says. For example,
there's singer/actor Jencarlos Canela, a Telemundo leading man
whose musical career took off in large part thanks to the network's
multiplatform support. (He's now signed to Universal Music Lati-
no.) As for Warner, it had long looked for a media partner. Gabriela
Martinez, GM of Warner Latina and senior VP of marketing for
Warner Music Latin America, says the catalysts were "changes in
both companies that opened up the dialogue."

WHO: In the United States, Warner Latina is the smallest of the
major labels, with less than 10% of the Latin market album share.
Nevertheless, it's a powerful major, and home to superstars Mani,
Laura Pausini and Luis Miguel. Telemundo is the second-largest
Spanish -language network in the States and the second-largest
provider of Spanish -language TV content worldwide.

IF: Through the years, formal label/TV partnerships haven't ful-
filled their promise in the U.S. Latin marketplace. One exception is
Siente, the successful joint -venture label between Universal Music
Latin Entertainment and Spanish -language media giant Venevi-
sion International. Unlike Telemundo, Venevision doesn't have its
own channel in the States, nor is revenue shared across the board.
By slowly testing the waters, the Warner/Telemundo pact has an
opportunity to fine-tune the formula. Choosing the right artists
will be key to taking full advantage of the deal. -Leila Cobo

----
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U.S. Latin labels need powerful platforms
to develop and promote new talent, and
Telemundo can offer media that would be
impossible to afford otherwise.

Latin labels. A new window
of opportunity for Latin artists,
particularly those who may not
always benefit from radio. Will
Warner Latina acts get priority
on Telemundo platforms? No
doubt, although there's plenty
of opportunities to go around.
But increasingly, significant
TV promotion is a two-way
street.

WARNER MUSIC
LATINA

Latin artists. Other alliances
with broadcasters have come
and gone with little major
impact. If Gabriel Coronet,
a complete unknown in the
music world, takes off in
album sales, sponsorships
and touring, he could be a
blueprint for similar deals. But
a single artist will not make
the difference.

Competing networks. Just
how much can Telemundo do
for its artists? Results may
shape what labels and acts
demand from other networks
like Univision in the future.

univision.
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ELECTRONICS
Following its split last year from Beats Electronics,
Monster Cable is continuing to hire high -profile ex-
ecutive talent. The latest addition: Chaka Zulu is ap-
pointed VP of entertainment and sports marketing.
The recruitment of Zulu, who co-founded the label
Disturbing Tha Peace and manages Ludacris, follows

the early -February announcement by the San Francis-
co -based manufacturer of headphones, speakers and
audio cables that Swizz Beatz had become a new inves-
tor and board member. Monster's other partners and
endorsers include Sheila E., Nick Cannon and Xzibit.
Zulu plans to work closely with musical acts to connect
Monster with consumers. "We want to create the new
cool between electronics and the music industry," he
says, noting that his relationship with the company
dates back at least lo years. "People are already knock-
ing down the doors to be a part of the Monster family,
but [any connections are] going to be very strategic and
authentic."

RECORD COMPANIES
Ron Spaulding, the former president of indie distrib-
utor Fontana who exited the company after its 2012
acquisition by INgrooves, has been tapped as Capitol
Music Group's new senior VP of sales. Relocating to
Los Angeles, Spaulding will implement the group's
sales and retail marketing strategies, incorporating
those plans into the efforts of Universal Music Group
Distribution, as well as managing Capitol's interac-
tions with UMGD.

Tommy Boy promotes Rosie Lopez to president.
She previously headed up international marketing.

TV/FILM
VH1 names Caralene Robinson senior VP of creative
group and consumer marketing. She was VP of brand
strategy and marketing communications at Sprint
Nextel. -Mitchell Peters, exec@billboard.com

FURTHER DEALINGS

Following a contentious legal battle that
played out in Spanish -language media,
Prince Royce (aka Geoffrey Royce Ro-
jas) resolved disputes with his former re-
cord label, Top Stop Music, and is now
a free agent. "I am thankful to Top Stop
for releasing my first two albums and be-
lieving in me," Royce said in a statement.

"I'm looking forward to getting back into
the studio soon." In a separate release,
Top Stop says the case was bound for
resolution with Royce agreeing to pay
a "substantial" amount of money to free
himself from his contract. "It's the hap-
py end of a stage," Top Stop president
Sergio George said. In September 2012,
Royce was sued for breach of contract by
Top Stop, which had signed him as both
an artist and songwriter. Royce coun-
tersued Top Stop the following month,
denying that the label held tights to his
recording services, future songs or op-
tions for his English -language albums.
The warring parties met last month and
a resolution was announced Feb. 19.
Prince Royce was initially managed by
Top Stop as well, but since last year he

has been represented by DAS Commu-
nications ... Following its purchase of
Parlophone Label Group and aimed
at placating European regulators, War-
ner Music Group will sell some assets
to independent labels. Impala, the
trade organization representing indies
in Europe, joined Merlin, which repre-
sents the digital rights of independents,
in facilitating the deal. Sources tell Bill-
board that WMG will offer 25%-33% of
its newly acquired Parlophone assets-
or an equivalent in WMG-owned assets,
possibly including previous licensing
and distribution pacts-as part of the
new deal. Impala plans to further scale
the independent sector through the pur-
chase, licensing or distribution of these
holdings. "Having not blocked the sale
of EMI, the result we have negotiated of-
fers regulators the 'best of both worlds'
in strengthening the independents by
bringing more scale into the sector and
creating a more effective challenger to
the Universal Sony duopoly," Impala
executive chairman Helen Smith said
in a statement . . . Newly announced

CHAKA ZULU PHOTOGRAPH BY CRAIG BROMLEY

publishing deals include last week's
Billboard cover star Miguel signing an
exclusive worldwide agreement with
Universal Music Publishing Group,
as well as Jay -Z's company Roc Na-
tion signing a worldwide administra-
tion deal with Warner/Chappell. The
latter deal grants the publisher rights to
the rapper's music dating back to 2008
as well as any future work, effective
immediately, while most of his cata-
log's other material will transfer over to
Wamer/Chappell by the end of the year.
A separate deal puts the past and future
catalogs of Roc Nation's artists on the
publisher's roster immediately.
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Mitch
and Janis
Winehouse
attend the
U.S. launch
of the Amy
Winehouse
Foundation
in New York
on April 11,
2012.

Prince
Royce:free
agent.

Average U.S. viewers
of 'Relaciones
Pelig roses"
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Works
Amy Winehouse

Foundation Plans First
U.S. Gala

Before her death in 2011, Amy Winehouse gave
much more to the world than just her music. Now the
singer's family is working hard to keep her giving spirit
alive through the Amy Winehouse Foundation.

"There's another part to her character and persona
very few people knew about, and that was her gentle-
ness and warmheartedness," says Mitch Winehouse,
noting that his daughter often took care of homeless
people and needy children.

The foundation will hold its first U.S. fund-raising
event at the Waldorf-Astoria in New York on March
21, marking the one-year anniversary of its stateside
launch. The inaugural Amy Winehouse Inspira-
tion Awards & Gala will honor Tony Bennett, who
recorded "Body and Soul" with the late singer and
donated $220,000 in seed money to the foundation.
Other honorees include Nas, Salaam Remi and Elhadj
"Moe" Kane. Among the performers are Jennifer
Hudson and Wyclef Jean.

Established in the United Kingdom two years ago,
the foundation provides funding to music education
programs for young people, and also assists with
drug rehabilitation and prevention tools. To date, the
U.K. charity has allocated more than .f 5ot:woo to its
efforts, while stateside it has provided thousands of
dollars to the Brooklyn Conservatory of Music and the
New Orleans Jazz Orchestra.

"People say what a great job we've done with the
foundation but, really, we've just been continuing the
work Amy was doing," says Winehouse, who has also
donated proceeds from his 2012 memoir, "Amy, My
Daughter," to the cause.

The foundation's U.S. executive director, Julie
Muraco, hopes the upcoming gala will expand the
organization's U.S. reach. "We're looking across the
country to put a footprint down," she says. "It will be
in areas that may be overlooked or underserved by
larger foundations."

For information on how to purchase gala tickets,
become a sponsor or make donations, go to amywine-
housefoundation.org/us. -Mitchell Peters
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Sylvia Rhone

Chairman/CEO,
Vested in Culture

The formal announcement of Sylvia Rhone's new la-
bel Vested in Culture (WC), a joint venture with Epic
Records, was made Jan. 3o. A week later, Rhone was
in Los Angeles juggling Grammy Week activities with
label meetings.

.I'm on my West Coast routine but one thing never
changes-I always travel with my dog, Chili. So, like
clockwork, it's 5:30 a.m. and time to feed Chili and take

her for a walk. Then it's back to the hotel to catch up on email,
make my early East Coast calls and check out the latest news
online-Zite, New York Times, Los Angeles Ti mes, various Hogs.

0 Conference call with Laurent Rossi, managing
director of Jive/Epic France, and Lorenzo Braun,
senior VP of international marketing for Sony Music

U.S., to discuss release dates and marketing campaigns for
Vested in Culture's new artist Kat Dahlia.

Body Boxing Bootcamp to get beat up by trainer
Kevin Barringer.

Stopped by rehearsal with Kat Dahlia, who's
preparing for live performances with the amazing
Fatima Robinson and prepping for her album -

packaging shoot.

Weekly Epic senior staff meeting by video
conference.

Lunch at my desk while meeting with various
writers, producers and managers before popping
in for a quick meeting with [Epic chairman/CEO]

L.A. Reid to listen to new music, followed by a meeting with
[Sony Music Entertainment chairman/CEO] Doug Morris to
introduce him to Kat Dahlia.

40
out to the studio to meet with Raphael Saadiq and
[manager] Damian Smith about an amazing young
band they're developing. Then on to Henson Studios

to listen to new vocals produced by Kuk [Harrell] on VIC artist
Coco from Quadron. What a voice.

Dinner meeting with friends. Then I make my
rounds at studios for meetings with Casey Veggies,
Doc McKinney and Oak. -Gail Mitchell
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BACKBEAT
All -Star

@lam- Jam
DebraLee
I have
coming It was a slam-dunk for
to NBA
All -Star music and basketball
Weekend
for 20 years. fans when the NBA
No
better

thantn

All-Star Weekend hit
a town full
of tall men Houston Feb. 16-17.
in athletic
shorts. Alicia Keys and Fall Out
#NBAAII-
Star2013 Boy featuring 2 Chainz

entertained the crowd,
and music stars and
execs watched the big
game courtside.

1 A social gathering: Twitter CEO Dick
Costolo, LeBron James and Jay -Z (from left)
attend the Two Kings Dinner presented by
Sprite at RDG + Bar Annie on Feb. 16.

2 Houston, we have a (sound) problem. The
sound mix was a sour note for many viewers,
but Alicia Keys didn't let it bring her down as
she performed during the NBA All -Star Game
halftime on Feb. 17 at the Toyota Center.

3 Bailers club: Jay -Z (left) greets Dwight
Howard of the Western Conference All -Stars.

4 Common (left) and Chris Paul of the
Western Conference All -Stars at the game.

5 Fall Out Boy's Patrick Stump (left) performs
with 2 Chainz during State Farm All -Star
Saturday Night on Feb. 16.

6 Bentley Motors' Stan S. Mukoro (left)
and members of Rep. Sheila Jackson Lee's
staff present Young leezy (in shades) with a
certificate of congressional recognition from
Texas' 18th Districtfor his involvement with
the NBA All -Star Weekend.

7 Power huddle: Translation CEO Steve
Stoute, rap mogul Iry Gotti and Atlantic
Records president of black music Michael
Kyser (from left) attend the Two Kings Dinner.

8 Bacardi USA chief marketing officer Juan
Rovira at the NBA on TNT All -Star Saturday
Night Party, presented by Bacardi Pineapple
Fusion, at House of Blues on Feb. 16.

9 Score! Kia executive VP Michael Sprague
(left) presents the MVP trophy to Chris Paul,

10 Drake takes in the game.
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"I was so
excited
to hit
the stage
tonight!"
Alicia Keys
tweeted
after her
halftime
show.



Dream Big!
"Life Is But a Dream" isn't just
the title of the HBO Beyonce doc,
which premiered in New York on
Feb. 12. It's also a fitting phrase for
artists Ed Sheeran, who celebrated
platinum sales, and Carlos Vives,
who just signed a multi -album
contract after an eight -year hiatus.

1. HBO president of programming Michael
Lombardo, Oprah Winfrey, Beyonce and
HBO CEO Richard Plepler (from left) attend
the HBO Documentary Film "Beyonce: Life
Is But a Dream° New York premiere at the
Ziegfeld Theater.

2. Beyonce with Columbia Records chairman/
CEO Rob Stringer at the premiere after -party.

3. Russell Simmons and Chris Rock showed
up to support Beyonce.

4. Carlos Vives signed a multi -album deal
with Sony Music Latin at Sanyo offices in
Coconut Grove, Fla. His first album under
the deal will be released April 23, the same
day he speaks at the Billboard Latin Music
Conference. From left: Afo Verde, chairman/
CEO of the Latin region, Spain and Portugal
for Sony Music Entertainment; Sony Music
Latin managing director Nir Seroussi; Vines;
producer Andres Castro; and manager
Walter Kuhn,

5. Ed Sheeran has made music's A list:
Elektra Records president Jeff Castelaz,
Warner Music Group president of worldwide
A&R Mike Caren, Sheeran, Atlantic Records
VP of A&R and marketing Gregg Nadel,
Rocket Management's Stuart Camp,
Atlantic Records Group chairman/COO
Julie Greenwald and Atlantic Records
U.K. chairman Max Lousada (from left) at
Sheeran's plaque presentation for platinum
digital sales of his hit "The A Team.'

6. SESAC sponsored the annual Bryan -
Michael Cox Pre -Grammy Brunch at Los
Angeles' Four Seasons Hotel, honoring
Christopher "Ludacris" Bridges and music
execs Chaka Zulu and Jeff Dixon of Ebony
Son Management/Disturbing Tha Peace
Records. From left: Zulu, Cox, Bridges, SESAC
senior VP of writer/publisher relations Trevor
Gale and Dixon.

7. Before her sold -out performance at L.A'.s
Staples Center on Feb. 16, Pink (center) is
joined by (from left) Live Nation's Rich Best,
Staples Center's Lee Zeidman and Christy
Butcher, and Live Nation's Brad Wavra.

8. ASCAP VP of membership for rhythm and
soul Nicole George -Middleton; ASCAP artist
Jill Scott; director of membership for rhythm
and soul Jennifer Drake; and senior director
of rhythm and soul Jay Sloan arrive at the
2013 ASCAP Grammy Nominee Brunch at the
London Hotel on Feb.9.

9. BMI artists Luke Laird, B.o.B, Snoop
Lion, BMI VP of writer/publisher
relations Catherine Brewton, Boardwalk
Entertainment Group and the Writing Camp
co-founder Evan Bogart and Busta Rhymes
(from left) attend BMI's "How I Wrote That
Song' panel at the Roxy Theatre on Feb.9.

For photos
of the music
business at
work and
play, go to
billboard.biz.

To submit
photos for
consideration,
send
images to
backbeat@
billboard.
COM.
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BACKBEAT PLACES

[ T & E

Report
London

4,10
If the prospect of David
Bowie's first new album
in more than a decade
leaves you wanting more,

beginning March 23 London's Victoria
& Albert Museum is staging "David
Bowie is"-the first retrospective of
the legendary artist's career, featur-
ing more than 300 objects, spanning

fashion (above), photography, music
and film, from the official David Bowie
archive. "The 197os and '8os were a
remarkable period in music history
when people really did take risks and
London was a complete fashion
capital," says Colin Barlow, managing
director of RCA Label Group, Bowie's
U.K. label home. Back then, the
U.K. capital city was also universally
derided as the home of stodgy, dire
food-a reputation that has thankfully
been banished with a plethora of first-
class dining establishments opening

their doors in the past two decades.
One iconic institution that predates
the city's current cuisine renaissance
is landmark London restaurant the
Ivy (the-ivy.co.uk), a "brilliant place
to go" for visitors wanting to experi-
ence "traditional British culture and
cuisine," Barlow says. Elton John,
Tim Rice and George Michael are
among its many fans. Thin White
Duke devotees should also check out
Café Royal (hotelcaferoyal.com)
(below left), says Paul Trynka, whose
acclaimed Bowie biography "Starman"
was published last year. The recently
refurbished five-star hotel passed
into Bowie legend when the singer
celebrated the retirement of Ziggy
Stardust at Cafe Royal's Grill Room
in 1973 alongside a host of famous
names, including Lou Reed and Mick
Jagger. Trynka also recommends a
visit to the popular Giaconda Dining
Rooms (giacondadining.com). "Back
in the 196os it was a wood -paneled
coffee shop where Bowie would hang
out with Marc Bolan and talk about
how they were going to be big stars.
Now it's a very good modem English
restaurant," Trynka says. Today, all
the young dudes prefer to gravitate
toward the city's (far cheaper) fringes
with Sam Fryer, singer with London's
current buzz band Palms Violets,
tipping Hikari Noodle and Sushi
Bar (hikarilondon.com) for "the best
Katsuo curry in the world."

0 To hear the best of
London's live music
scene, Fryer recommends
a trip to the 600 -capacity

Brixton Jamm (brixtonjamm.org)
(above right), which regularly plays
host to the NME flavors du jour, with
Solomon Childs, Garwe and Kaiser
Chiefs scheduled to appear in the
coming months. "If you really want
a good gig, Brixton is the best place
to go," says Palma Violets drummer
Will Doyle, who cites the 02 Acad-
emy Brixton (o2academybrixton.
co.uk) and the Windmill (windmill-
brixton.co.uk) as other South London
favorites. For Barlow, however, it's all
about East London. "If I look at my gig
list each week of where things are hot,
nine times out of to it will be there,"
he says, identifying Hoxton Square

Bar and Kitchen (hoxtonsquarebar.
com) and the Old Blue Last (theold-
bluelast.com) among the standout
local venues "that are really becom-
ing cultural icons for new artists."
Mumford & Sons and Florence &
the Machine are among the acts that
played early gigs at both venues.

The chic set live it up at
Mahiki (mahiki.com)
and Rose Club (therose-
club.com), both of which

are established favorites for local and
visiting dignitaries such as Rihanna,
Jay -Z, Beyonce, Kanye West and
One Direction (whose Harry Styles is
pictured below with Conor Maynard
at Mahiki). For more underground
thrills, head East. "There are one-off
club nights there all the time and no
single evening is ever the same," says
Barlow, citing such hipster hangouts
of Shoreditch and Hoxton as Dalston
Superstore (dalstonsuperstore.
corn) and theAlibi (thealibilondon.
co.uk) as "the real hub of London
for fashion, film and music. They
have got a vibrancy that is untouch-
able." Fryer, meanwhile, opts for the
perennial rocker hangs of Camden in
North London, beelining to Zen Sai
(zensaibar.com) for a "real good night
out. In fact, if anyone from Zen Sai
reads this, please make sure that we
can come all the time," he adds with a
smile. -Richard Smirke

PA RTY
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Top: Cover
shoot for
Aladdin
Sane, 1973;
design
by Brian
Duffy and
Celia Philo,
makeup
by Pierre
La Roche.
Clockwise
from far
left:Bowie
body suit
circa 1973;
Brixton
Jamm; Harry
Styles (left)
and Conrad
Maynard;
Caf6 Royal.

THE MUSIC THAT MADE ME

Johnny Marr
The man whose ringing guitars and melodies in-
spired obsessive fandom and countless imitators as
one of the founding members of the Smiths gets back
to his roots on his first solo album, The Messenger, out
Feb. 26, some 26 years after parting ways with Mor-
rissey and company. Here, the self -described eternal
"teenybopper" shares the seminal firsts that shaped
his expansive career.

First record I bought with
my own money: Ride a
White Swan by T. Rex. It was
a budget album. I had already
bought the 45, almost on a whim
without hearing it. I was 9 or to.
Luckily, I loved that first single.
It was quite a strange and somewhat esoteric record.
Marc Bolan was on television a lot and having hits
in a big way, and it was quite weird music he was
making. I can see now how it was harking back to
some elements of '5os rock'n'roll, but updated in
a brand-new way. I hadn't heard anything like it
before. He was very alluring to me. I hadn't seen
anyone look like that before. I was already a fan of
anybody wearing a guitar, regardless of what they
were doing with it. So to have somebody come along
that was actually cool and making music for young
kids in a very knowing and hip way was lucky forme.
He was making music for teenyboppers and I was
very much a teenybopper. Still am.

First album I knew all of the words to: Radio
Ethiopia by Patti Smith. It was the first album that
I looked at as a lifestyle in a sort of way. I would play
that record very loudly before school in the morning
and almost try to keep it spinning in my ears all
day long, like I was still listening to it. That kind of
obsession is an amazing thing.

First concert that
changed my life: Patti
Smith at the Manchester
Apollo on the Easter tour.
I was 14.1 had a paper
route the next day, and I
remember looking up to
the sky and feeling like my
life was different because
I'd been to it. I was right
up front and it was like
witnessing an incantation,
like a window into a way of life that I wanted to climb
into and be part of for the rest of my life. So I did.

First song I ever wrote: Lucky for me, I can't
remember the title, but it was about hating school
and it went from B major to B minor to an F to a G,
which is not a chord change I've ever used again. I
think they were the only four chords I knew and I
learned them in that order. I wish it had been a good
one-how nice it would be to revisit that and rework
it into some philosophical homage to my younger
self. But no, I can remember it, and it did suck.

-Ray Rogers
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At 23, Baauer was building the résumé of a
DJ/producer on the rise-blog love, festival gigs, the

respect of superstar DJs. Then his track exploded,
and he found himself on top of the world and the charts

BY KERRI MASON

0 n Feb. 6, 23 -year -old Harry Bauer Rodrigues was
on tour in Vancouver enjoying the gradual climb
of a promising career as a DJ/producer.

Just a year before, he had spent a lazy day mak-
ing "Harlem Shake" in his bedroom studio in
Brooklyn. He gave the track the booty -popping
BPM of hip -hop with the buildup/drop arc of

dance music, plus Dutch house synth riffs, a rap sample, animal noises
and drum'n'bass-inspired sub-bass-an unlikely collection of inspira-
tions, cultural moments and sounds, coming together in one killer base-
ment party. When it was done, he did what any 23 -year -old would do: "I
put it online, just to show people."

After that, it all happened fairly quickly for Baauer (as a DJ/recording
artist he added an extra "a" to his middle name for intrigue). Scottish DJ
Rustic dropped "Harlem" in his April 2012 "Essential Mix" for BBC Ra-
dio i. SoundCloud crawler Diplo heard it and snapped it up for Jeffree's,
an imprint under his Mad Decent umbrella built to push out singles and
EPs from fledgling artists. As an intern for New York -based label/DJ col-
lective Trouble & Bass, Baauer went to the Ultra Music Festival in Miami
that March and met his future managers, Ben Persky and Mason Klein
of Mixed Management, who already had buzzy artists like RL Grime
in their stable and investment from Complete Control, Tiesto's former
management team. He sent them demos, including "Harlem Shake."
They signed him two days later.

Chicago -based PR agency Biz3 heard "Harlem" through its client
Diplo and offered to represent Baauer for free on the strength of the
track alone. It was released as a free download in June, to instant acclaim.
Cool -kid bloggers assigned it to the growing "trap" movement. (The
catch-all term has shifted from its original reference-a subset of early -
moos Southern hip-hop-to a new school of producers marrying that

scene's bass -driven minimalism with electronic music's sonics.) Diplo
and dubstep king Slaillex played it, and Corin Roddick from Purity Ring
named it one of his top tracks of 2012.

Baauer signed to high-powered DJ booking agency AM Only, under
agent Callender, who convinced Jay -Z producer Just Blaze to go on tour
with the young talent. (The two hit it off, and their studio collaboration,

"Higher"-a Jigga-sampling hip -hop cut for the rave generation-has
garnered nearly 7oo,000 SoundCloud plays since it was posted Jan. 18.)
Along with slots at South by Southwest, Ultra and Coachella, Baauer was
prepping for a residency at Light, the new Cirque du Soleil-themed Las
Vegas nightclub booked and marketed by Swedish House Mafia man-
ager Amy Thomson. By all accounts, things were progressing nicely.

"I was stoked," says Baauer, wearing his omnipresent full -tooth smile
and an Aztec -print button-down from his Billboard cover shoot, which
he asked to keep. "I was feeling very positive and very ready to go."

And then, "Harlem Shake" exploded.
On the night of Feb. 7, in what seemed like a few hours, YouTube was

deluged by homemade videos set to the track, mimicking an original by
amateur comedian Filthy Frank: A figure in a crazy mask and/or outfit
starts thrusting, shimmying or otherwise moving to the building synths
and snares. Everyone else in the frame goes about their business, unaf-
fected. Then those drums pick up steam, the syncopated sub -bass kicks
in, a sample of Philadelphia rapper Plastic Little's self -released cut "Mill-
er Time" commands "Do the Harlem shake" and the cast of the video
goes camie-crazy: punching blow-up kangaroos in the face, slithering
around on the ground in sleeping bags or just running in circles. The ac-
tion goes into slow-motion just in time for Baauer's sample of a lion roar.
And after about 3o seconds, it's over.

The meme-so short, it's perfect for smartphone views-is still roll-
ing as of this writing, with more than 93,000 videos posted to You -

q./
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Baauer's
"Harlem
Shake"
at one
point was
launching
3,000
YouTube
videos per
day.

Tube, including ones featuring Playboy Playmates; a battalion from
the Norwegian Army; a walrus and two sea lions from the San Antonio
Sea World; media all-stars like Jon Stewart, Jimmy Fallon and "Today"
anchors (including Al Roker as Cupid); and countless suburban stoners,
office -cubicle dwellers, college sports teams and chicks in bikinis.

The io3 million -plus aggregate views have won Baauer healthy online
revenue thanks to Mad Decent's deal with video agency INDmusic (see
story, page 24), a deluge of booking offers, a Twitter feud with Azealia
Banks (who released her own rap over the track without permission) and
more than 30o press requests-all the trappings of a viral hit.

But they've also snagged him something else: a No. i on the revamped
Billboard Hot too (see story, page 24), making him the first formerly un-
known artist to debut at that summit, outpacing and outranking music's
other video -launched hit, PSY's "Gangnam Style," which peaked at No. 2.

"It's literally unbelievable," Baauer says. "It's amazing to have this
track recognized by the world."

But unlike PSY, Baauer didn't make a splashy video-or any video at
all. He didn't even issue a challenge to his fans to do so (a favorite mar-
keting trick of brands from Doritos to Pepsi to Lincoln). There was no
prize, no "get," for making a "Harlem Shake" video, apart from the sat-
isfaction of knowing you had the attention of the online community, or
the actual experience of the shoot with your friends.

"PSY was an artist backed by a large machine," says Geoffrey Colon,
VP of social media agency Social@Ogilvy. 'Anyone who follows K -pop
knows that all the artists are almost overproduced for social media. The
videos are even made for small screens so you can share them.

"Baauer is totally different," he continues. "He wasn't behind this.
There was no label pushing this. It took off because people liked the
music, thought the videos were hilarious and wanted to put their own
creative expression on the song itself."

"Harlem Shake" is more than a meme or a hit; it's a moment ofcultural
convergence-of hip -hop meeting dance and pop, of consumer technol-

"If I could be successful and keep
doing weird things, that would be
perfect. Doing that on a big scale
would be my ideal." _Baauer

ogy enabling creativity, of offline socializing leading to online social
sharing. It's the newly of -age and independent millennial showing the
world how to dance to his beat, in the form of young Baauer.

With all the success, Baauer has a blank check to do whatever he
wants. And so, his next move will be ... exactly what it would have been
two weeks ago.

Apart from a single online interview and this story, Baauer will not do
any press behind the "Harlem Shake" phenomenon. He won't be open-
ing for any big artists on their shed tours. You won't see him on morning
shows or late shows. He'll board a plane to Europe on Feb. 26 to play a
short string of club dates, finish a track with house duo AlunaGeorge
and work on an EP for LuckyMe, the Scottish label/art collective set-
ting the pace for the trap sound-all to which he committed before the

"Shake" shook.
The response is partly to maintain what was coming to be the Baauer

brand-cool young upstart with the co-sign of a hip -hop legend, prolifi-
cally pumping out blog and club fodder. But it's also an admission that
like the creator of any social movement, Team Baauer is no longer in
control of "Harlem Shake."

"The song's gone. It's a No. 2," manager Persky says. "You can't hide
from it; you can't change the name of the artist. There was definitely a fear
at the beginning, like, 'Oh, shit. Will people not be able to look past this?"'

Despite the twerking coed swim teams driving his current fame,

Baauer is no opportunistic pan -flash. The young producer is in a class
with his buddy Skrillex: bright talents with the production prowess of
digital natives, who grew up consuming music across genre lines, and
therefore creating tracks that sounds like nothing that came before them.

"Baauer represents a lot of cool things right now about young kids
making music who don't play by any ndes," Diplo says. "That's what
we look for in artists; they don't just follow suit, they come up with their
own thing."

"I would be freaked out if he was a one -trick pony and there was no
more music," Persky says. "And I'd probably be doing all the 'Good
Morning Americas'; $20 million this year and done. But the truth is, he
has so much music. He is just a fucking genius. How he samples music,
how he hears music is unparalleled. That's why we're so excited."

In his 23 years, Baauer has managed to live in many of the world's mu-
sical hotbeds: With a businessman father whose job required frequent
relocation, he was bom in Philadelphia, spent his youth in Germany, his

"formative years" in London and took a detour to Connecticut before go-
ing to school in New York-Harlem, if you can believe it, home to City
College, which has "a really good audio technology program," he says.
There, he developed the sampling skills that made seasoned studio man
Just Blaze "step back, like 'Damn,'" according to Persky, when they first
worked together.

Despite that prowess, Baauer has no detectable arrogance: He looks
more 26 than 23, a tall kid in high -tops, who still has an unaffected won-
der about the world around him.

"That's one of the reasons we worked so well tougher," Just Blaze says.
"No ego, no pretention: 'Let's just make something cool."'

He's not a gamer or a sports guy-more a foodie and "culture kid,"
Persky says. "He loves to travel and enjoys being on the road, even plac-
es like Milwaukee. He was like, 'What an amazing city.'"

That natural curiosity and sense of adventure extends to his relation-
ship with music. Baauer geeks out about Just Blaze's discography ("'Pub-
lic Service Announcement' might be the most incredible beat ever"),
the new Hudson Mohawke mix of Disclosure's breakout U.K. hit

"White Noise" ("So tight"),and even early-z000s 170 -plus BPM micro -
genre happy hardcore ("I can't believe I'm saying this, but I loved it").
He grew up devouring leftfield hip -hop like Dr. Octagon and Mad Lib.

Baauer wanted to be a scratch DJ like the guys in the DMC Cham-
pionship videos online, and got two turntables and a battle mixer for
his 13th birthday. "To my dismay, it was a lot harder than it looked," he
says with a laugh. A friend taught him how to mix house music instead,
which he did throughout college, throwing soo-person parties in subur-
ban Connecticut basements that often got shut down by the cops. That

DJ prowess is coming in handy now as opportunities for big gigs increase.
"The conversations went from, 'Hey, we don't really understand this

but we see what's going on and we'll make it work,' to 'Hey, what time
do you want him to play the festival, and who do you want to play before
or after him?"' Callender says on the before and after of "Harlem Shake."
The summer will see slots at Sonar (headlined by Skrillex), Roskilde,
Pitch, Hideout, Graz and other European festivals; a back-to-back tour
with fellow trap star and Mixed Management client RL Grime, support-
ed by Grime's buzzy Los Angeles producer collective WEDIDIT; and per-
haps the release of a single with Diplo. In September, he'll kick off a hard -
ticket headlining tour of the United States, Europe, Asia and Australia.

For his part, Baauer doesn't care to associate with the troublesome
"trap" label. "I know how putting a name on it kind of helped expose that
type of sound to a new audience, and now all kinds of kids are listening
to it," he says. "But as a label it's not one I want to use for myself. Forme,
I just prefer to say, 'I'm in hip -hop, not in trap."'

But that's not to say he wants a typical hip -hop career.
"If I could be successful and keep doing weird things, that would be

perfect," he says. "Keep doing strange new stuff but on a big scale,
that would be my ideal."

Big strange stuff like funny dance/hip-hop/animal-noise tracks
that spawn global viral video memes?

"Right, exactly." 0

1





Billboard Charts
Add YouTube Views
Data will enhance rankings to reflect
online video activity

board and Nielsen are adding U.S. YouTube data to their
platforms, which includes an update to the methodology for the
Billboard Hot 100, the pre-eminent singles chart. The YouTube
data is now factored into the chart's ranking, enhancing a formula

that includes Nielsen's digital download track sales and physical singles
sales, as well as terrestrial radio airplay, on -demand audio streaming and

online radio streaming, also tracked by Nielsen.
Billboard is incorporating all official videos on YouTube captured by

Nielsen's streaming measurement, including Vevo on YouTube, and user -

generated clips that utilize authorized audio into the Hot 100 and the Hot
100 formula -based genre charts: Hot Country Songs, Hot R&B/Hip-Hop
Songs, R&B Songs, Rap Songs, Hot Latin Songs, Hot Rock Songs and

Dance/Electronic Songs. The adoption will further reflect the current
divergent platforms for music consumption.

The most notable YouTube-influenced title this week is viral sensation
"Harlem Shake" by producer Baauer, which debuts at No. ton the Hot 100
and Streaming Songs charts and jumps 12-1 on Dance/Electronic Songs
with 103 million views, according to YouTube. According to Nielsen, the
arrival of "Harlem Shake" also benefits from viral video -influenced sales
of 262,000 downloads. That sales sum alone, good for a No. 3 ranking on
Hot Digital Songs, would have placed the title within the top 15 on the Hot
100 without the inclusion of YouTube views.

Other YouTube-influenced highlights on the Hot 100 include Rihanna's
"Stay," which jumps 57-3, and Drake's "Started From the Bottom," which
soars 63-10. Videos for both songs were posted on YouTube during the
tracking week, with "Stay" garnering 3.8 million U.S. views and "Started"
earning 5.1 million. In addition, YouTube favorite PSY rebounds 48-26 on
the Hot 100 with "Gangnam Style," which adds 3.7 million streams to its
already impressive streaming total.

"We're excited to join Billboard and Nielsen in sharing how YouTube's
global stage helps fans discover new artists and artists discover new audi-
ences," says Robert Kyncl, Google VP/global head of content at YouTube.

"From [Justin] Bieber and Baauer to Macklemore and PSY, YouTube is

proving to be a launch pad for both established artists and the next gen-
eration of music talent."

The inclusion of YouTube data comes nearly one year after Billboard
and Nielsen launched the On -Demand Songs chart and added stream-
ing data from such leading on -demand subscription services as Spotify,
Muve Music, Rhapsody, Slacker, Rd io and Xbox Music to its chart and
tracking offerings.

"Nielsen is continually evolving our measurement to provide the most
meaningful view of what music fans listen to and buy," says David Bakula,
Nielsen's senior VP of client development and analytics. "As digital contin-
ues to transform the music business, we recognize that YouTube is a pre-
eminent destination for music consumption and we are pleased to include
YouTube among our existing group of music streaming services."

"The Billboard charts, especially the Hot 100, have always served to
reflect the most popular songs in the country, based on the ways fans are
consuming music," Billboard director of charts Silvio Pietroluongo says.

"There is no denying the impact YouTube has today on music and popular
culture. The inclusion of this type of interactive data to the formulas of the
Hot 100, Streaming Songs and our many genre song charts is a perfect
and natural complement to our varied data sources, assuring the Billboard
charts are the most accurate gauge of song popularity."

YouTube data will also contribute to Billboard's Streaming Songs chart,
launched last month, which blends all of the available streaming sources
into one ranking.O

SHAKING THE
MONEY TREE
How an innovative four -person operation
in Brooklyn is monetizing the meme

By Andrew Hampp

It's Saturday, Feb. 16, and Brandon Martinez has just seen

as many total views during the last nine days for his You -
Tube -based network INDmusic as he has in the company's

i8 -month existence. That's all courtesy of Baauer's "Har-
lem Shake," a song owned by client Mad Decent, which
inked a deal with INDmusic a year prior to help the label
monetize its YouTube channels at a higher CPM (or cost
per thousand viewer rate) than it could have on its own, and

with faster response to viral trends.

It's the latter promise that has shed new light on a rev-
enue stream that has been developing for artists during the last several years. As soon
as the "Harlem Shake" craze started taking off Feb. 7, INDmusic was able to pull the
copyright trigger on any viral videos using the song that it could find using You'Tube's
Content ID-an online management tool that allows rights holders to find and claim
content they own, get metadata describing how that content is viewed and help them
choose what they want YouTube to do with that content (monetize, track or block it).

Martinez, the 29 -year -old co-founder/CEO of INDmusic, is scrolling through the
day's latest entries-many of which have already logged more than 100,000 views in
just 24 hours-by searching "Harlem Shake" through a proprietary YouTube feature
that allows him to claim each clip that actually features the song. He's taking particu-
lar delight in claiming uploads of Azealia Banks' just -released video of her bootlegged

"Harlem Shake" cover, the subject of heated debate on Twitter between the rapper and
Baauer. Initially uploaded on Vimeo to avoid copyright claims like the one Martinez is
about to file, the Banks clip has sure enough been posted on YouTube.

"Wow, they made an official video for this," he says to co-founder Jon Baltz, who's
joined Martinez at his apartment along Brooklyn's Columbia Street waterfront. "Thanks
for making my job a lot easier."

Within days oftheiruploading, and often hours,
the Web's biggest and most -watched "Harlem"
clips-the University of Georgia's Men's Swim &
Dive Team video, the Maker Studios office spoof,
the Norwegian army edition-have been claimed
by INDmusic or Content ID's automated system
and monetized for Mad Decent through pre -roll,
overlay or banner advertising that aired adjacent

to the clips, as well as click -to -buy links to iTunes,
Amazon MP3, Google Play and eMusic.

The meme quickly became one of the biggest indie-music
hits on YouTube, and a real-time case study for INDmusic, a
four -person Brooklyn -based startup. In one week alone, more

than 3,000 "Harlem Shake" videos were being posted per day,
and the song amassed103 million monetizable YouTube views.

7.,a That's roughly one-third of the more than 300 million clips on
31c...401 YouTube with "Harlem Shake" in the title posted to date (al-

though many of those are for clips of people talking about the
song or older clips referencing the initial '90s dance).

This is where the financial upswing comes in for Baauer and other beneficiaries of
future music memes: Of those 103 million video views, YouTube is able to charge an es-

timated average of $2 for every thousand viewers-that translates to $206,000. Of that
$206,000, INDmusic collects a rolling 10% of the total revenue, with another 45% (or
$92,700) going to YouTube, according to preferred partner terms first reported by the
Wall Street Journal. Multiple executives familiar with terms for YouTube channel part-
ners tell Billboard that ofthe remainir' ig 45% ($92,700),10% ($9,270) goes to the person



who uploaded the video and the remainder goes
to the master rights owners and publisher, both
of whom are Mad Decent in this case. In other
words, 103 million views translates to roughly
$83,5oo in Mad Decent money-far from the pre-
mium CPM dollars that netted PSY an estimated
$z million in YouTube revenue from "Gangnam
Style," but a more -than -respectable total for a
week's worth of memes.

This is the vision Martinez had for the company when he and Baltz
founded it in August ion after Martinez left his job in Los Angeles at
Abrams Artists Agency as a digital talent agent, a first -of -its -kind role
representing YouTube stars and other Web personalities at a major Hol-
lywood agency. It was quickly shared by angel investors Guy Oseary and
Allen Debevoise, the latter of whom also founded popular YouTube net-
work Machinima, which has also been reinventing the way user -gener-
ated content scales and monetizes on YouTube-albeit for videogames
instead of music. The executives have been actively involved in the com-
pany from its infancy, from shaping its name and logo to putting the corn-
pany in touch with important investors and content partners.

"Allen and I both had a love for music," Oseary explained in a January
interview with Billboard, "and we both felt there should be a solution
and an option for all these indie artists who could make more money as
being part of this collective than just doing it on their own. That needs a
team and it needs people to bring that together."

The company has also caught the interest of Jeff Price, the ousted co-
founder ofTuneCore, who thinks the INDmusic model helps reverse the
fear in YouTubers expecting to get hit with a Digital Millennium Copy-
right Act notice over their user -generated music videos.

"You have this new ecosystem
fans are the

gatekeepers." -Jeff Price

"Consumers using music on behalf of the copyright holder has just
opened a whole new income stream for everyone," Price says. "INDmu-
sic has done it in away that scales, that never existed before without hav-
ing to pay anybody any money. This has allowed YouTube to grow with-
out getting sued out of existence. You have this new ecosystem where
the fans are the gatekeepers."

Next up: plans to further maximize the potential for Baauer and other
artists to monetize their music by improving the ad model on You'Fube's
mobile and TV -bated apps. As of last fall, video views on YouTube's
iOS and Android apps are monetized through
Google's TrueView video ads (skippable pre -rolls
that air as a video begins playing). "This means
content creators are paid when viewers choose
to watch video ads through our mobile app, in the
same way as on PCs," a YouTube representative
says. Similar plans are in the works for YouTube's
TV apps for early summer, Billboard has learned.

All from a free song. Mad Decent label man-
ager Jasper Goggins credits the giveaway of "Har-
lem Shake" in May 2012 through its Jeffree's im-
print for sparking the initial interest and current phenomenon.

"We wanted the music to live on its own for a [while and]
to build a groundswell around the track so that when we took
awaythe free download ofthe trackpeople were fine to just go
buy the track," he says. "The idea was to just get the song out
there as far as possible, so this is kind of like a testing ground
for what we do." With 291,000 singles sold this week, accord-
ing to Nielsen SoundScan, the test seems to be working.O

Letter From The Editor
f all the changes we've made at Billboard in the past few years-

growing a top site for music fans at Billboard.com; redesigning

the magazine, sites and logo about a month ago; launching our

iPad edition; and many others-this week's change to the Bill-

board Hot 100 methodology is arguably the most meaningful. While the things
I just listed changed our business for the better, the move to include YouTube

data changes yours.

Each year I have a holy triumvirate of finger -in -the -air experiences: the

Grammy Awards, MIDEM and South by Southwest. I cherish these opportuni-

ties not only for the unique programming, networking and music they offer, but

as a chance to get a quick temperature read on the business. What are people

buzzing about? What music will be hot? What technologies are emerging?

And, perhaps most important, how do people feel about their industry?

I started going to these three events about six or seven years ago. The first

four or five were akin to a wake-not the life -affirming kind where we all get

drunk and tell bawdy, heroic stories, but the sort where people sadly dwell on

their own mortality. Falling sales. Lawsuits. Diminishing revenue. Layoffs.

But in the last year or two, there's been a distinct change to that story line.

No, it's not all roses. Everyone-everyone with a future in this business, any-

way-wakes up each morning and figures out a new way to push the boulder
up the hill. But whereas a few years ago the hill seemed like the Himalayas,

these days every thing seems a bit more ... manageable. The Internet that

once offered little beyond piracy is now one of the music industry's greatest

reasons for optimism. Vevo and YouTube and Spotify have matured in the

past couple of years to the point where hits can occur not only in part on these

platforms, but at times exclusively on them. And the business is finally finding

ways to benefit. PSY scored 1 billion views and-according to our own calcula-
tions, as much as $2 million-on YouTube alone.

The timing of Baauer's "Harlem Shake" is a bit of a gift and a curse. I'm

thrilled we have this immediate example of how responsive the Hot 100 is
now to hits on any platform. But the staggering, singular furor of activity this

past week around the viral phenomenon actually doesn't represent what will

happen in a typical week. Generally speaking, our Hot 100 formula targets a

ratio of sales (35%-45%), airplay (30%-40%) and streaming (20%-30%). But

the weighting of those platforms is affected by their respective volume. So
when the "Harlem Shake" meme comes along and generates more aggregate

plays in a week than PSY ever did-by a factor of more than five!-it skews the

importance of YouTube a bit, as it should.

Some ask why we would include the 30 seconds of "Harlem Shake" as

a play that should count. There is some technical logic, such as the already

existent inclusion of Spotify streams or radio mixshow plays that all can count

with much less than the full song. As well, YouTube and other companies are

matching the rights on these Baauer plays so that advertising revenue shams

can be paid to the rights holders. But perhaps most important? It's a hit! It's

fairly obvious that no other song was more listened to or discussed last week.

This is why we were all so excited to include this latest data feed into the

Hot 100, thanks to our partners at YouTube and Nielsen. This wasn't a reac-

tionary change. Our chart director Silvio Pietroluongo had his first conversa-

tions with YouTube about their data probably close to two years ago. These

discussions heated up in recent months. We spent nearly a month fire -testing

the data and feeds. And the second we were ready to go, we took it live. We

didn't want to spend even one more week doing anything less than most ac-

curately reflecting what's happening in your marketplace.

Now, while it may be fashionable to say the gatekeepers are dead, that's not

true. PSY had an undeniable global smash with "Gangnam Style" before radio

ever played it. But he also undeniably had an even bigger one, and sold many

more tracks, once radio embraced it. The gatekeepers aren't dead. They're

slowly becoming more responsive to the new platforms all around them that

welcome fans and artists with very few restrictions. Within these freedoms are

a lot of creative music and marketing approaches. You'd better pay attention.

We are.O

BILL WERDE, Editorial Director



ALL THE WAY, LIVE

The world may be going more digital by the second, but live is still the
big cash driver for the top 40 earners on our annual Moneymakers list

By Glenn Peoples

The U.S. music business offers a matrix of trends
to satisfy chart watchers and number crunchers. New CD sales continue to fall.
Digital music sales are rising nearly to years after the launch of the iThnes Music
Store. Streaming and subscription revenue are growing as music lovers choose
easy access over-and, sometimes, in addition to-physical ownership.

These trends, however, matter very little to the most successful earners in the
industry. When it comes to making the biggest score, the most money always
comes from high -paying live performances.

Concerts make up 68.9% of revenue for the 4o artists on Billboard's Mon-
eymakers list, which tallies artists' annual earnings. Remove Adele and Taylor
Swift, both of whom didn't earn any U.S. touring income in 2012, and the average
increases to 72.5%-a figure on par with the 72.6% in 2010 and the 68.3% that
touring represented in 2011.

Perhaps Live Nation CEO Michael Rapino said it best during a conference last
week, noting that music artists now make "90% of their money on the road. It's
truly become the center of their financial world."

Madonna tops the 2012 list, in part because 93.5% of her total revenue came
from concerts. Bruce Springsteen, a close second, earned 9z% of his revenue
from live shows. Roger Waters, a distant third, had the highest concert share
on the list with 93.6%. The entire top to averaged 84.2% of their income from
concerts, and the number would have been higher, if not for Justin Bieber's mere
60.1% share at No. to dragging down the average.

Billboard estimates the ton Moneymakers artists pocketed $373 million from
concerts after paying agents, managers and expenses. That was up from $329
million in 2011 but down from $383 million in tom. For all Moneymakers artists,
touring income accounted for 72.8% of revenue in ton and 75.1% of revenue in
2012. Artists at the top of the list got an even greater share of revenue from tour-
ing. A top to artist made 84.2% of income from concerts in zotz compared with
75.8% in 2011 and 81.7% in 2010.

Ironically, the most popular touring artists are usually well past their peaks on
the album sales charts. In fact, touring revenue was negatively correlated with
CD sales (-0.35 correlation), digital album sales (-0.43) and digital track sales
(-0.38) in zotz. In other words, touring revenue doesn't move in the same direc-
tion as recorded -music sales for the 40 acts on the Moneymakers list. Artists with
higher touring revenue have lower recorded -music sales and vice versa. Touring
revenue is also negatively correlated with noninteractive streaming services like
Pandora (-0.36) and streaming revenue in general (-0.4).

This probably doesn't come as much of a surprise. Major touring artists who
command large revenue tend to be decades past their peak in recorded -music
sales. In the case of the rock band Rush, for example, there wasn't a lot of music -
streaming activity to go along with the group's strong touring and decent record-
ed -music revenue. Indeed, Rush earned 77.2% of its revenue from concerts and
only 16.2% from recorded music-CDs, digital albums and/or digital tracks-but
just 0.04% from streaming.

Touring wasn't vital for every act on the Moneymakers list. Two major artists,
Swift-who topped last year's rankings-and Adele, made the list without any
concert earnings for the year. (U.S. dates for Swift's Red tour begin March 13 in
Omaha, Neb., and will stop at numerous stadiums, including Cowboys Stadium
in Dallas in May and Gillette Stadium in Massachusetts in July.) Meanwhile,
two others-Mumford & Sons and Maroon 5-pocketed less than $1 million in
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Madonna
$34,577,308.62
MANAGEMENT: Guy Oseary

PUBLISHER: Welty Girl (ASCAP)

LABEL: Live Nation/lnterscope

AGENT: Live Nation

Thanks largely to her blockbuster MDNA tour, the Queen of Pop
reigns at No. 1 on the Moneymakers list for a second time. (She
first crowned the tally for earnings in 2008.) MDNA was last year's
biggest tour ($305 million gross), and the No. 10 top -grossing trek
of all time. The 88 -date tour earned Madonna an estimated $32 mil-
lion in 2012. The globetrotting tour also supported her MDNA album,
which debuted at No. 1 on the Billboard 200 and generated $1.5 mil-
lion in physical and digital album sales for the artist. Her first studio
release under a 360 deal with Live Nation, MDNA was released and

promoted through Interscope, with U.S. sales buoyed by a promotion
in which tour ticket buyers had an option of receiving the album as
part of their purchase.

Bruce Springsteen
$33,443,606.64
MANAGEMENT: Jon Landau Management

PUBLISHER: Warner/Chappell

LABEL: Columbia

AGENT: Creative Artists Agency

Since reuniting with the E Street Band in 1999, Springsteen's tours
have been the most financially successful of his career. Playing a mix
of stadiums and arenas (including sold -out European stadium treks
not tabulated in these calculations), each road trip surpasses the pre-
vious one, with the most recent outing in support of his No. 1 album,
Wrecking Ball, continuing that mighty run. Wrecking Ball, captured the
top draw award, based on Boxscore attendance, at the 2012 Billboard
Touring Awards, and finished the year at slightly less than a $200
million gross, second only to Madonna among all tours. The shows,
which continue into this year, have topped 2 million in attendance, with
strong merchandise sales also noted. (While not specifically a part of
these calculations, merch certainly added significantly to his overall
2012 take, as artists receive the lion's share of such revenue; see story,
page 31.1 Like most artists from his era, Springsteen's revenue is pri-
marily driven by touring. But he did release a critically acclaimed album
in 2012, and his catalog sales remain steady. Non -touring revenue-
including digital downloads, streaming, physical CD sales and pub-
lishing royalties (Springsteen rarely approves synchs for movies, and
never for advertising)-totaled $2.4 million in 2012. Interestingly, while
Springsteen enjoyed sales of nearly 600,000 physical units in 2012, he
also racked up 1.6 million digital track downloads, more than any other
artist on this chart that broke in the 70s.



METHODOLOGY
The data used to compile
Moneymakers was
supplied by Nielsen
SoundScan, Nielsen
BDS, YouTube and
Billboard Boxscore.
Artists are ranked by U.S.
earnings, and Billboard
calculated a variety
of income streams,
including touring,
recorded -music sales,
publishing royalties
and revenue from an
array of digital music
and video services for
downloads, as well
as on -demand and
noninteractive streaming.
Due to a lack of sufficient
data, our figures
don't include revenue
from sponsorships,
merchandise sales or
synchronization data.

For album and track
sales, we assumed a
royalty rate of 20% of
retail, minus producers'
fees. We treated all
streaming revenue as
derived from a licensing
deal and thus split that
revenue in half to calculate
the artist's take. We also
applied corresponding
statutory mechanical
rates for album and track
sales and the Copyright
Royalty Board -approved
formulas or rates used
for the various streaming
channels, and further
estimated the share of
songs written by the
artists. For all artist
revenue, we subtracted
a manager's fee of 10%.
For box office, we credited
each artist with 34% of
gross receipts, typically
what's left after the
promoter's fee, the artist
manager's cut and other
costs are subtracted.

Contributors:
Keith Caulfield, Ed
Christman, Alex Gale,
Andrew Nampo, Gordon
Murray, Mitchell Peters,
Ray Rogers, Ray Waddell



concert earnings for 2012. In percentage terms,
touring accounted for just 12.6% of Mumford &
Sons' total revenue and only about 2.6% of Ma-
roon 5's total.

Artists who made less than $1 million on the
road tended to make more from recorded music-
just as the negative correlation between concert
revenue and music sales suggests should happen.
Adele and Swift averaged $7.2 million in record-
ed -music sales while Mumford & Sons and Ma-
roon 5 averaged about $3.2 million. The other 36
acts on the Moneymakers list, who each earned
more than $1 million from touring in 2012, aver-
aged just $2.3 million in recorded -music sales.

Older artists also find a negative correlation
between concert earnings and streaming income,
since many fans over so still attend live concerts
but often don't know how to program computers
or mobile phones so they can listen to their favor-
ite tunes. As a result, older acts like Rush, Neil
Diamond, Elton John and Rod Stewart earned
relatively little from streaming services. Barbra
Streisand and Andrea Bocelli actually earned less
than $1,000 from all streaming services com-
bined. (The 54 -year -old Bocelli could fare slightly
better in 2013 since his new album, Passione, was
released Feb. 29.) The four younger artists who
earned $1 million or less from touring collected an
average of $198,000 in total streaming revenue.
The other 36 artists averaged just $64,000.

Streaming revenue wasn't terribly important
to any artist's overall income as measured by
Billboard-not even those artists with little to no
touring income. This isn't to say streaming didn't
have an indirect impact on these artists' revenue.
Without the promotional benefit of, say, YouTube,
some albums would have hardly been as success-
ful as they were last year. But in terms of pure, di-
rect revenue, streaming provided a mere pittance
for music's top earners.

Maroon 5 had the highest streaming share of
2012'S Moneymakers list with 3.5%. Within that,
the highest noninteractive streaming share was
0.5%, or one -seventh of the total. Drake had the
second -highest streaming share with 3.3%, and
One Direction had the third with 2.5%. It's not
surprising that Maroon 5's "Payphone" and One
Direction's "What Makes You Beautiful" were
the No. 5 and No. 6 tracks, respectively, on Spo-
tify in the United States in 2012. (Maroon 5 had
two more songs in Spotify's top 100 of the year.)

Streaming simply hasn't yet caught on with
the older generation. A handful of older artists
got less than oa% of total revenue from stream-
ing: Streisand, Diamond, Rush, Bocelli and Phish
(the lattermost is known more for its touring
than its recorded -music sales). Many others had
streaming shares of less than 0.5% of revenue. In
fact, all 4o acts on the Moneymakers list had an
average streaming share of just 0.7%. (Nielsen
tracks YouTube and Vevo but not Pandora, the
latter representing a good chunk of any artist's
noninteractive streaming revenue.)

Streaming revenue is really only small in per-
centage terms. The acts on the Moneymakers list
averaged nearly $80,000 in streaming revenue in
2012-a relatively small figure compared with the
tens of millions from touring, but decent consider-
ing it was nearly nonexistent just a few years ago.
Clearly, it's the young, video -driven artists who
take in the most from streaming. Drake, Bieber and
Maroon 5 earned the highest amount in absolute
dollars, while Phish and Bocelli earned the least.

Yet even in the coming years, as streaming ser-
vices become a more important revenue source,
possibly replacing digital downloads and CD
sales, one thing is unlikely to change: Concerts
will have the greatest influence of top earners'
overall earnings. 0
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Eddie Van
Halen
performing
in New York
on Feb. 28,
2012.

Roger Waters
$21,160,131.06
MANAGEMENT: Mark Fenwick Management

PUBLISHER: Sony/ATV

LABEL: none

AGENT: William Morris Endeavor

With his 2006 Dark Side of the Moon Live tour, Waters began reap-
ing more contemporary rewards of his creative work with former
band Pink Floyd. He took that revival of success to the proverbial
next level with The Wall Live tour, a song -for -song rendering of
the landmark 1980 Floyd album, featuring stunning (and, no doubt,
extremely expensive) production and visual elements that wowed
fans both old and new worldwide. During his U.S. run, Waters
played both outdoor stadiums and enclosed arenas, delivering
jaw -dropping spectacle in the larger venues, but obtaining more
favorable profit margins in the smaller halls. "There's no way that
[The Wall Live) could have worked without us going back indoors,"
Waters told Billboard last year. "Outdoors, it's a model that fails,
because of the expenses." The tour finished as the fifth -highest -
grossing of all time, with a total gross of $377,895,537 and total
attendance of 3.3 million from 192 shows worldwide. Waters' mer-
ch offerings on the tour were creative and varied, with per capita
spending easily in the double digits across the entire tour. As icing
on the cake, Waters' work in the studio through the years kept pay-
ing dividends, with non -touring revenue of $1.2 million.

Van Halen
$20,184,709.91
MANAGEMENT: Azoff Music Management

PUBLISHER: Warner/Chappell

LABEL: Interscope

AGENT: none

Its tour may have ended sooner than expected, with 32 of its shows
ultimately canceled due to "exhaustion," but Van Halen neverthe-
less kicked a little tail on the road in 2012. Van Halen toured in sup-
port of A Different Kind of Truth, its first album with David Lee Roth
since 1984. More than a half -million fans turned out, and the tour
grossed $54 million from just 46 shows, with accompanying merch
sales said to be huge. Driven by the album's reception, Van Halen
moved 621,614 physical units and 213,524 digital albums in the
United States, spiking non -touring earnings of an estimated $1.2
million for the band. The popularity of Van Halen's classic catalog-

and the group's willingness to tap into
its older musical legacy-is evidenced
by an estimated $2.2 million in synch
royalties.

121 Kenny Chesney
$19,148,525.24
MANAGEMENT: Morris Management Group

PUBLISHER: Busaure Music dba Sony/ATV

Acuff Rose Music
LABEL: BNA

AGENT: in-house

The most successful touring act in

country music history, Chesney has
built his arena, amphitheater and sta-
dium concerts into lifestyle events en-
joyed by more than 1 million fans every
year. What's more, he upped the ante
in 2012 by adding fellow superstar Tim
McGraw to the marquee, a move that no
doubt cost plenty but paid off at the box
office, as the Brothers of the Sun trek
grossed nearly $100 million and kept
Chesney's eight -tour streak of draw-
ing more than a million fans right on
course. Off the road, Chesney remains
a chart -topping recording artist, releas-
ing Welcome to the Fishbowl in 2012 and

producing non -tour revenue estimated
at nearly $3 million. Chesney's bank ac-
count (valued at nearly $12 million) is en-
hanced by sales of 64,142 ringtones and
downloads of 4.6 million digital tracks in
the United States, both of which dispel
the notion that country fans are digi-
tally challenged. Not included in these
figures are other significant revenue
streams from merchandise sales and
such sponsors as Corona.

Dave Matthews
Band
$18,903,334.14
MANAGER: Red Light Management

PUBLISHER: Colden Grey

LABEL: RCA

AGENT: Paradigm Talent Agency

One of the most consistent earners in
the music business, Dave Matthews
Band has maximized revenue streams
on both the touring and recorded -music
sides of the ledger. After limited touring
in 2011 (mostly self -produced regional
festivals), DMB returned to the road in
earnest last year, earning more than
$41 million from just 41 shows. Under
the direction of tour manager Bill Greer
and the management team at Red
Light, DMB runs one of the most effi-
cient touring operations in the industry,
adding to its coffers with the band's in-
house Bama Rags merchandising busi-
ness (not included here) that maximizes
its robust touring and direct -to -fan
sales in various innovative ways. In an-
other nod to consistency, DMB's latest
RCA release became its sixth consecu-
tive studio album to debut at No.1. The
band scanned nearly 700,000 units in
the United States last year, with sales
of 1.4 million digital tracks and 367,000
physical albums. Not included is Dave
Matthews' financial interest in the ATO
Records label, which he co-founded
with manager Coran Capshaw.



BTim McGraw
$18,329,167.89
MANAGER: Red Light Management

PUBLISHER: StyleSonic

LABEL: Big Machine Records

AGENT: Creative Artists Agency

McGraw's Brothers of the Sun tour with Kenny Chesney placed him
high on the Moneymakers list and put him in a tie for the sixth -best
concert -earner of the year. Overall, the tour was No. 7 on Billboard's
Top 25 Tours tally, with a total gross of more than $96 million and
total attendance of 1.1 million for 23 shows. Nearly 88% of the $18.6
million McGraw netted in 2012 came from concerts. Nearly 7% came
from CD royalties, while 3.7% of revenue came from digital track roy-
alties and 1.4% was from digital album royalties.

Jason Aldean
$17,578,651.96
MANAGER: Spalding Entertainment

PUBLISHER: Magic Mustang Music

LABEL: Broken Bow Records

AGENT: Buddy Lee Attractions

A popular tour and strong music sales helped Aldean reach eighth
place on this year's list. His My Kinda Party tour was No. 13 on
Billboard's list of 2012's top 25 tours with a gross of nearly $40 mil-
lion and attendance of 984,000 to 59 shows-all of them sellouts.
With 73.3% of Aldean's revenue coming from touring, only Justin
Bieber (at 60.1%) had a smaller share among the top 10 Moneymak-
ers. Aldean's Night Train sold more than 1 million units in 2012 to
become the fifth -best-selling album the year. My Kinda Party (2010)
sold another 594,000 units and ranked No. 29 for the year.

Coldplay
$17,300,144.34
MANAGEMENT: 3D Management

PUBLISHER: Universal Publishing

LABEL: Capitol/EMI Records

AGENT: Paradigm

Coming off its fifth album, the late -2011 release Mylo Xyloto, Cold -
play had a busy 2012. The year was topped by a hugely successful
tour that stretched across the entire summer in North America, made
other stops in Europe and Australia, and ultimately brought the band
$13.9 million in revenue. Such singles as "Every Teardrop Is a Waterfall,"

"Paradise" and "Princess of China" (featuring Rihanna) accounted for
$954,000 in revenue, while more than 600,000 albums sold at physi-
cal and digital retailers netted more than $1.3 million.

Justin Bieber
$15,944,293.10
MANAGEMENT: SB Projects

PUBLISHER: Universal Publishing

LABEL: BBMG/Island Def Jam Music Group

AGENT: Creative Artists Agency

Though he started 2013 by becom-
ing the first artist to score five Bill-
board No. 1 albums before the age of
19, it was 2012 that saw the release
of Bieber's fourth album, Believe; an
accompanying tour; and hit singles
including "Girlfriend" and "As Long
As You Love Me." The wealth of new
music helped him score $2.6 million
in physical album sales, an addition-
al $806,000 in digital album sales
and $1.8 million in digital track sales.
Bieber also pocketed nearly $10 mil-
lion from the sold -out Believe arena
tour featuring opener Carly Rae Jep-
see, who records for Schoolboy Re-
cords, a label founded by his manager,
Scooter Braun.

Tim
McGraw
performs
during the
Brothers of
the Sun tour
in Detroit
on Aug. 18,
2012.

NEW MUSIC BUSINESS CASE STUDY

Not All Roads Lead
To Riches
Some things never change: Up-and-coming artists are still figuring out new
commercial models to make a living while honing their craft and doing what
they love most. Consequently, not all artists derive a majority of their revenue
from touring. Take cellist Zoe Keating. The artist gained some notoriety in
2012 when she posted a breakdown of her royalties on her Thmblr. Accord-
ing to Keating's estimates, she earned 45.6% from music sales, 26.4% from
live performances, 23.9% from synchronization and master licensing, 2.7%
from ASCAP, 0.9% from SoundExchange, 0.4% from Spotify and 0.2% from
Google Adsense. (The numbers don't add up to t00% due to rounding.)

Keating noted that the 26.4% of revenue coming from touring was rela-
tively unprofitable because such variable expenses as hotels, gas, flights,
crews and commission increase in lock step. In contrast, digital music is
incremental revenue and, once her songs have been recorded, mixed and
mastered, whenever she sells or streams any subsequent units her costs are
practically nothing. -Glenn Peoples
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2.7%
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23.9%
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26.4%
LIVE PERFORMANCE

0.4%
SPOTIFY
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45.6%
MUSIC SALES

1:13 ADELE
$13,906,635.76

MANAGEMENT: September Management

PUBLISHER: Universal-Songs of

PolyGram International (BMI) »LABEL: XL

Recordings/Columbia » AGENT: William

Morris Endeavor

Adele continues to ride the wave of the
biggest -selling album not just of 2011,
but of 2012 as well -21 is the kind of
old -school smash that keeps finding
new fans, with staggering physical
sales of nearly 4 million units and digital
equivalents topping 1.2 million. Adele
scales these Moneymaker heights with
no help on the touring front in terms of
revenue or album promotion.

El LADY ANTEBELLUM
$12,968,992.17

MANAGEMENT: Borman Entertainment s

PUBLISHER: Kobalt »LABEL: Capitol Records

Nashville » AGENT: Creative Artists Agency

The country trio proved its star power
as a headlining act in 2012, finishing
14th for the year among all touring art-
ists and moving more than 850,000
tickets. Lady A also rang up nearly 1
million units in physical sales and more
than 350,000 units on the digital front.

El CELINE DION
$12,927,494.01

MANAGEMENT: Rene Angelil » PUBLISHER: N/A n

LABEL: Columbia » AGENT: United Talent

Agency

Dion at the Colosseum in Las Vegas is
the gift that keeps on giving, with the
artist reporting more than $36 million
in Boxscore revenue for 2012. Since her
Vegas dates don't have the associated
costs of touring, Dion's profit margins
are significantly higher than acts who
take it on the road.

14 BRAD PAISLEY
$12,848,724.84

MANAGEMENT: Fitzgerald Hartley » PUBLISHER:

Sea Gayle Music » LABEL: Arista Nashville »

AGENT: William Morris Endeavor

Paisley's album sales are more than
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solid, but the country guitar slinger has
become one of the most consistent
touring stars, even as the competition
increases. With nearly $35 million in
Boxscores for 2012, he finished 16th
among all acts on the road.

ElTAYLOR SWIFT
$12,695,783.32

MANAGEMENT:13 Management PUBLISHER:

Sony/ATV Tree Publishing/Taylor Swift

Music » LABEL: Big Machine Records e TOUR

PROMOTER: TMG/AEG

Swift is a record -selling powerhouse,
moving nearly 3 million physical units
and more than 1 million digital albums,
and a staggering 15.6 million digital
tracks, driven by the release of Red and
its mega -hit "We Are Never Ever Get-
ting Back Together." The bulk of Swift's
sold -out Fearless tour took place in

2011; had it been fully in 2012, Swift's
ranking would be significantly higher.

16 CARRIE
UNDERWOOD
$11,942,956.65

MANAGEMENT: XIX Entertainment PUBLISHER:

Carrie-Okie Music» LABEL: Arista

Nashville/19 Recordings AGENT: Creative

Artists Agency
Now a bona fide arena -level headliner,
Underwood's career is clicking on all
cylinders, topping 1 million in physical
units and nearly 400,000 digital album
sales and 5.5 million digital downloads.

NICKELBACK
$11,121,419.71

MANAGEMENT: Union Entertainment Group

0 PUBLISHER: Warner/Chappell

LABEL: Roadrunner/Atlantic » AGENT: The

Agency Group
The band's 2011 release, Here and
Now, continued to move last year, with
650,000 album and 2.7 million track
sales. But Nickelback's Moneymakers
ranking reflects its status as the most
consistent touring rock act to break
through this millennium, solidly in the
top 20 artists on the road annually, tour-
ing in a multi -year deal with Live Nation.

18 ERIC CHURCH
$11,015,773.11

MANAGEMENT: Q Prime South » PUBLISHER:

Sony Tree» LABEL: EMI Records.

AGENT:Jay Williams

Church is now in the big leagues, earn-
ing respect at rock clubs and endearing
himself to country fans, who bought
nearly 700,000 physical units, nearly
300,000 digital albums and 4.2 million
song downloads in 2012. And he is just
hitting his stride, as large -venue head-
lining dates await.

19 RASCAL FLATTS
$10,777,282.68

MANAGEMENT: Spalding Entertainment

PUBLISHER: Sony/ATV Music Publishing

LABEL: Big Machine Records

AGENT: William Morris Endeavor

One of the top hitmakers in country mu -

NEW MUSIC BUSINESS
CASE STUDY

Stirling
Achievement
If achieving success on Billboard's charts as a

solo violinist isn't enough of a curiosity, Lind-
sey Stirling deserves credit for rising from
obscurity by building one of the largest You -
Tube audiences with videos of her dancing
while she plays. Her self -titled debut bowed
atop Billboard's Dance/Electronic Albums
and Classical Crossover Albums charts, and
at No. 81 on the Billboard zoo. With more
than 1.5 million subscribers (more than Miley
Cyrus and Selena Gomez) and 235 million -
plus views of her videos, Stirling has earned
an estimated $472,000 from YouTabe dicks
alone. This is in addition to the $i.6 million
earned to date from sales of her album and
singles, according to Nielsen SoundScan.

Stirling has moved her career far beyond
the Internet, becoming an international tour-
ing phenomenon. She completed an u. -date
European tour this winter, and plans to return
in May for another trek. The artist is on pace
to play more than 65 dates in North America
when she wraps up her current trek that began
last September and ends in April. Each of her
tour stops features VIP upgrades that include
a meet -and -greet. -William Gruger

sic history, Rascal Flatts sold more than 600,000 physical albums in
2012, and a whopping 3.8 million digital tracks. The group's touring
has found another gear, and the band once again finished in the top 25
among all touring acts for the year.

sales, Keith is consistently among country's biggest
recording artists. Keith is also an elite touring artist,
topping $25 million in Boxscore gross for 2012.

24 DRAKE
$9,504,992.38

MANAGEMENT:The Blueprint Group» PUBLISHER: Live Write/

EMI » LABEL: Cash Money/Universal

AGENT: William Morris Endeavor

Drake's Club Paradise tour was one of hip -hop's
biggest live draws last year, helping the rapper/
singer earn $9.5 million on the road. Meanwhile,
his sophomore album, Take Care, which was re-
leased in November 2011, performed strongly
throughout 2012, producing multiple singles that
contributed to 8.8 million digital track sales, earn-
ing Drake $1.6 million.

ElRED HOT CHILI PEPPERS
$9,477,807.56

MANAGEMENT: Q Prime » PUBLISHER: N/A » LABEL: Warner

Bros.. AGENT: Creative Artists Agency

The Chili Peppers have entered that rarefied air
where their tours become must -see events, not reli-
ant on album sales or hit singles, but drawing fans
based on reputation built from years of killer perfor-
mances. The Peppers were a top 25 touring act in
2012, and this band is, remarkably, getting bigger
on a global level.

26 THE ROLLING STONES
$9,276,084.10

MANAGEMENT: N/A 0 PUBLISHER: N/A "LABEL: Universal Music

Group . AGENT: N/A

American rock fans bought a robust 1.8 million digital tracks by the
Rolling Stones in 2012. The Stones own rock's most beloved catalog,
and that's why five shows-yes, just five-grossed $21.6 million as
fans opened their wallets to celebrate the band's 50th anniversary.

20 BARBRA STREISAND
$10,611,419.16

MANAGEMENT: Marty Erlichman n PUBLISHER: Emmanuel Music

LABEL: Columbia . AGENT: N/A

While she put up respectable numbers in the recorded content realm,
Streisand cracked the Moneymakers list on the strength of her live
performances: $30 million from a mere eight shows, topped by a re-
turn to her hometown of Brooklyn at the new Barclays Center.

El NEIL DIAMOND
$10,498,985.38

MANAGEMENT: Katie McNeil » PUBLISHER: Sony/ATV Music Publishing

LABEL: Columbian AGENT: N/A

Diamond's physical album sales topped 400,000 in the United
States, and he registered 661,641 track downloads, but the newly
crowned Billboard Legend of Live remains a touring powerhouse,
selling out the big rooms in 2012.

MTRANS -SIBERIAN ORCHESTRA
$9,959,362.28

MANAGEMENT: Night Castle » PUBLISHER: Warner/Chappell

LABEL: Lava/Universal Republic. AGENT: William Morris Endeavor

The multi -unit touring entity known as TSO has become a block-
buster holiday -season brand, annually finishing among the top -
ranked tours in a short window of opportunity. That said, the band
also moves product, with nearly 400,000 units sold in the United
States in 2012.

El TOBY KEITH
$9,805,764.04

MANAGEMENT: TKO . PUBLISHER: Tokeco Tunes » LABEL: Show Dog

AGENT: Paradigm Talent Agency

With nearly 700,000 units of combined digital and physical album

Ea MIRANDA LAMBERT
$8,818,536.04

MANAGEMENT: ShopKeeper Management PUBLISHER: N/A

LABEL: RCA Nashville AGENT: William Morris Endeavor

Lambert ventured into large -venue headlining waters in 2012 and did
well, grossing more than $20 million with her name atop the marquee.
She makes great records, and fans have eaten them up to the tune of
nearly 500,000 physical units and 3.2 million song downloads.

28 RUSH
$8,719,834.30

MANAGEMENT: SRO» PUBLISHER: Core Music Publishing » LABEL: Roadrunner,,

AGENT: Artist Group International

With or without recognition from the Rock and Roll Hall of Fame,
Rush fans are tremendously loyal, turning out en masse for tours and
ponying up for records, the latter to the tune of more than 500,000
physical units in 2012. These guys are perennials.

29 ELTON JOHN
$8,575,518.13

MANAGEMENT: Rocket Music» PUBLISHER: Universal Music Publishing Group

LABEL: Universal Music Group n AGENT: Howard Rose Agency

The power of John's canon of songs is best evidenced by two stats:
1.6 million digital tracks sold and $22 million in Boxscore gross. To
the joy of promoters and arena managers, John very much enjoys
playing live and continues to tour successfully year after year.

30 ONE DIRECTION
$7,955,840.71

MANAGEMENT: Modest! Management. PUBLISHER: N/A» LABEL: Syco/

Columbia » AGENT: Creative Artists Agency

With two No.1 albums on the Billboard 200 last year, U.K. boy band
One Direction earned most of its revenue from album sales. More

0 BILLBOARD I MARCH 2, 2013



than 2 million physical albums sold
earned the group $3.8 million.

PHISH
$7,382,514.39

MANAGEMENT: Red Light Management

PUBLISHER: Who Is She? Music (BMI) n LABEL:

Jemp Records n AGENT: Paradigm

Known for its epic live shows, Phish
earned the overwhelming majority of
its money in 2012 from touring. Multi -
night runs across the United States last
summer helped the band take home
$7.2 million from live dates.

ESTHE BLACK KEYS
$7,358,679.41

MANAGEMENT: Q Prime South

PUBLISHER: McMoore McLesst Publishing

LABEL: Nonesuch Records » AGENT: The

Agency Group
The Black Keys experienced a break-
through year in 2012, embarking on its
first North American arena -headlining
tour behind its seventh album, El Cami-
no. From a tour gross of $12.7 million,
the duo earned $4.2 million.

EN MAROON 5
$7,159,923.53

MANAGEMENT: Career Artist Management n

PUBLISHERS: Universal Music Publishing,

Kobalt Music Publishing n LABEL: A&M/

Octone Records n AGENTS: Creative Artists

Agency, International Talent Booking

Behind Taylor Swift, Maroon 5 sold the
most digital tracks of 2012, with 13.3 mil-
lion, earning the band $2.4 million. In ad-
dition to hitting No.2 on the Billboard 200,

Maroon 5's 2012 album, Overexposed,
was its first release to generate three top
10 singles on the Billboard Hot 100.

34 JAY -Z
$7,011,905.17

MANAGEMENT: Roc Nation " PUBLISHER: Warner/

Chappell Music» LABEL: Roc Nation

n AGENT: N/A

Jay -Z earned about $1.1 million from digi-
tal and physical album sales last year,
but the bulk of his revenue-$4.7 mil-
lion-came from Watch the Throne tour
dates with fellow rapper Kanye West.

EEI JOURNEY
$6,983,106.58

MANAGEMENT: Artist Nation Management

PUBLISHERS: various LABEL: Nomota AGENT:

Creative Artists Agency
Touring on the strength of its catalog,
Journey spent much of 2012 playing
sheds on an outing with Pat Benatar
featuring Neil Giraldo and Loverboy.
Journey's overall touring revenue for
the year was $15.3 million, of which the
band pocketed $5.1 million.

36 ANDREA BOCELLI
$6,732,442.76

MANAGEMENT: Almud Edizioni Musicali

PUBLISHER: Sugar Music n LABEL: Sugar "AGENT:

Pentagon Music Management

Ahead of his most recent album, Passione,

Barbra
Streisand
at Toronto's
Air Canada
Centre on
Oct. 23.
2012.

MUMFORD & SONS
$6,168,737.62

MANAGEMENT: Everybody s» PUBLISHER: Universal Music Publishing Group

LABEL: Glassnote Records" AGENT: Billions Corp.

Unlike many of the artists on the Moneymakers list, Mumford & Sons
earned most of its money in 2012 from album sales. As the biggest -
selling rock act of that year, the band pocketed $3.7 million with the
help of sales from its No.1-debuting album Babel.

released earlier this year, Italian tenor Bocelli earned $594,000
from 322,000 albums sold in 2012. But the majority of his income
($6.1 million) came from touring arenas.

ZAC BROWN BAND
$6,682,797.58

MANAGEMENT: ROAR " PUBLISHER: Wm rnerho u nd Publishing/Southern

Ground Artists (BMI)" LABEL: Southern Ground/Atlantic ,,

AGENT: Creative Artists Agency

Last year, country group Zac Brown Band netted its second No. 1
album on the Billboard 200 with Uncaged and scored a pair of top 10
hits on Billboard's Hot Country Songs chart. The band earned $2.4
million from album sales, but the bulk of its revenue came from con-
certs ($2.8 million).

38 ROD STEWART
$6,459,568.26

MANAGEMENT: Stief el Entertainment PUBLISHER: EMI/April Music (ASCAP)

LABEL: Capitol Records " AGENT: Artist Group International

Stewart's 2012 live performances ranged from solo dates to co -
headlining shows with Stevie Nicks, earning him $4.3 million. His
holiday album, Merry Christmas, Baby, reached No. 3 on the Billboard
200, contributing to $2.9 million in album sales revenue-a healthy
number for a veteran artist.

39

BLAKE SHELTON
$5,914,591.11

MANAGEMENT: SEarSErLIC k Management Group n PUBLISHER: Sony/ATV Music

Publishing LABEL: Warner Bros. Records AGENT: William Morris Endeavor

Shelton has certainly benefited from the visibility he's received as
a coach on NBC's "The Voice." The country star spent much of last
year touring, which earned him $3.1 million. The release of his 2012
holiday album, Cheers, It's Christmas, which debuted at No. 8 on
the Billboard 200, also added to his $2.2 million in revenue from
album sales.

40

Get 'em
while they're
hot: singing
Justin Bieber
Believer
doll and
Brushbuddies
toothbrush;
Rolling
Stones
T-shirt

The Upside
Of Merch
If touring was once the stepchild of the music biz, mer-
chandising was the stepchild of touring. Still, savvy art-
ists have long realized that quality, eye-catching merch
is not only a badge of honor for fans but also an effective
branding tool and a walking billboard for artists. For
many acts, merch sits atop the revenue food chain, and
if figures were available for such sales, it would affect
the Moneymakers list significantly.

Whether a means for up-and-coming bands to put
gas in the van or a "hands-off" revenue stream for are-
na headliners, artists have always relied on merch rev-
enue. But today's merchandising has transcended the
concert hall and become extremely lucrative at online
stores and, most effectively, at retail, where strategic
partnerships with major chains are putting band merch
in front of consumers en masse.

How much artists make off merchandise varies wide-
ly, with such variables as genre (pop and classic rock are
tops), scarcity in the marketplace (merch from bands
that seldom tour is coveted), the passion of the fan base
and the act's overall commitment to merchandising. On
the touring front, per capita spending on merch roughly
parallels the price of the ticket, with the Rolling Stones-
the undisputed kings of merch-nearing $40 per head
on their high-priced 5oth-anniversary shows last year.

Tom Bennett, CEO of Bravado, the merchandising
arm of Universal Music Group, says merch sales are
growing across the board. "The business is getting stron-

ger and stronger," he says, citing Bravado client Justin
Bieber. "For someone like Bieber, [merch] is a big piece
of the pie. On tour, Bieber [merch] is bigger this time
than it was the last tour."

A hot pop act with a passionate fan base can easily
chum per caps in the $15-$2o range. But artists don't
have to tour to tap into merch revenue.

"Non -touring merchandise income has grown signifi-
cantly over the last few years," says Bennett, who adds
music -related apparel has upped its presence and cachet

at retail, approaching the level of licensed goods from
gold standards like Disney and Marvel. "It has become a

more well-rounded business within the retail space. Now
retailers are treating that space much more seriously."

Making merchandising a particularly compelling
revenue stream is the fact that, unlike hugely expensive
touring, and most recorded content, artists keep the li-
on's share of merch revenue, with the merchandiser ab-
sorbing costs like creative, distribution and venue fees.
"Remember, the vast majority of what they do in mer-
chandising, when we end up giving them their royalties
or advances, they don't have a ton of costs associated
with it," Bennett says. "In fact, if it's not tour -related,
they have zero costs coming out."

Bennett believes that for many artists, and not just
classic rock acts, merchandising is their biggest source
of income. "I'd be interested to see a [revenue] pie chart
on some of these artists," he says. "For some of them,
my guess is merchandising is their biggest source of
revenue." -Ray Waddell
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The
Facebook
Hustle
How algorithmic tweaks to the social
giant's news feed sent bands and labels
scrambling before seeing the light
By Alex Pham

A few months ago, Jason Feinberg, an executive at Epitaph Records,
home of Weezer, Rancid and Social Distortion, noticed something
alarming about his artists' Facebook presence-their reach with fans
suddenly dropped.

The declines weren't dramatic-only a few percentage points-but
they occurred across the board. Feinberg investigated and discov-
ered that Facebook had quietly made a small but significant change
to an algorithm it uses to determine which posts it serves to its i
billion users. In order to guarantee people see a post, Facebook sug-
gested marketers use its Promoted Posts product, which charges a
fee to bump up the number of people who see the content.

Epitaph wasn't the only one affected by Facebook's changes. Roc
Nation, which manages Rihanna, Shalcira, Timbaland, Kylie Mi-
nogue and others, ran into the same issues.

"I'm building my fan base on your platform, and now you're telling
me I have to pay up [to have artists' content seen by their own fans]?"
Roc Nation VP of digital marketing Dorothy Hui said at a social me-
dia event prior to the Grammy Awards. "You can spend a lot of time
building up these audiences, but when things change constantly on
the platform, it's very challenging."

The incident highlights the power of Facebook in influencing,
almost overnight, the attention of its users-attention that is highly
sought after by promoters and marketers. It also brought into sharp
relief the notion that Facebook's interests may not always overlap
harmoniously with those of brands.

Hundreds of thousands of musicians, from garage bands to
established stars, rely heavily on Facebook to connect with their fans,
to inform them of new releases and upcoming gigs. But when their
reach with fans took an unexplained hit, many jumped to the conclu-
sion that the social network, under pressure as a publicly traded
company to increase revenue, had dialed down the free sharing in
order to get users to pay for ads and promotions.

Facebook later insisted that the changes were meant to downplay
posts from pages that weren't engaging or had higher -than -average
complaints from other users. But it left many brands wary.
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"In the past we put Facebook first, Twitter second," Dallas
Mavericks owner and chairman of HDNet Mark Cuban wrote in an
article that appeared on the Huffington Post in November. After the
changes, "Facebook has been moved to the bottom of a longer list."

Is Facebook focused only on getting rid of spammy posts and
surfacing relevant, high -quality content in its feeds? Or is it nudging
companies and brands to pay for access to its massive audience?

Michael Doemberg, CEO of ReverbNation, a direct -to -fan digital
music marketing firm, believes the answer is both.

"You're seeing Facebook tweak this giant machine to make the
experience better for users, but also make products in order to build
revenue," Doemberg says. "They're essentially saying that brands
will pay, while users will still get a better experience."

Twitter is also pushing promoted tweets as a way to make money.
But the difference is that Twitter doesn't have an algorithm that
determines what users see-every tweet is shown in chronological
order. The Facebook feed algorithm is actively handicapping some
content over others, but exactly how it does so is a closely guarded
secret. That's because Facebook wants to minimize the amount of
manipulation that can happen if word got out about what exact fac-
tors are favored.

Still, the secrecy frustrates artists, especially when Facebook is
constantly changing its algorithm, sometimes on a weekly basis.

"At some point, they have to help their users create better content,"
says Jack Conte, a singer/songwriter with indie band Pomplamoose.

"YouTube is incredible at this. With Facebook, it seems more like a
crapshoot. Some posts get traction. Some don't. And we don't always
know why. I've heard a lot of artists complain about this."

Musicians weren't the only ones hit last year by Facebook's chang-
es. EdgeRankChecker, a Chicago -based marketing research firm
that provides analytics for 200,000 Facebook pages, sampled 3,00o
client pages in October and found that, on average, the number of
fans who saw their posts dropped 25%. Ogilvy & Mather, a global
advertising and marketing firm, estimated that individual brands
had anywhere from a 5% to as much as a 40% decline in reach on
the world's largest social network.

The criticism was so widespread that Facebook in November
veered from its default stance of not going into detail about its news
feed algorithm and publicly explained the tweaks that it had put into
effect in late September.

In a session with reporters at the company's Menlo Park, Calif.,
offices, news feed product manager Will Cathcart said the company
docked pages that had received higher -than -average negative feed-
back from users in an effort to bubble up more engaging posts. It also
tipped the scale in favor of pages and content that users engaged with,
by clicking the "like" button, hitting a play button, sharing it with
friends or commenting. As a result, some pages had declines in expo-
sure, but others had increases, Cathcart said. But the average reach,
the company insisted, stayed the same. It also gave a piece of advice:
Try using some of Facebook's paid products to guarantee reach.

"In other words, if you want to reach 100,000 people, you can
either do the hard work of building that community organically,"
EdgeRankChecker founder Chad Wittman says, "or you can take a
shortcut and pay to reach them. That's the game."

Does the game work? After some initial hesitation, Epitaph's
Feinberg became a convert.

"We started to think of Facebook as advertising," he says. "It's a
harsh way to think about it, but when we did, we actually saw that
Facebook has a very good return on investment. It's one of the most
effective forms of advertising you can get."

One product in particular, Promoted Posts, works well with
content marketers, Feinberg says. Costing as little as $io a campaign,
Feinberg can pay to have an artist's post show up more prominently
in fans' news feeds-thereby increasing the post's reach. It's like pay-
ing to inject a little steroid into a post's viral reach.

"As long as you optimize your content, the promoted posts can be
by far the highest return of all the online investments we can make,"
Feinberg says. "It's also very affordable, which is a huge factor for us
because we have limited budgets."

Another bonus: Feinberg can select exactly the type of person who
sees each post. For Bad Religion's True North release, for example,
he could choose to target 15- to 34 -year -old single males who live in
Los Angeles, are into skateboarding and like Pretty Lights. A post
about Calexico's Algiers, on the other hand, could be sent to women
in Seattle who watch "South Park" and like to travel.

"For contextual, targeted ads, the CPMs [cost per thousand impres-
sions] are half the price of other online ad methods that are less
effective," Feinberg says. "We can get CPMs of $2-$2.50, which is
extremely low for highly targeted advertising."

It would be a mistake, however, to treat content marketing the
same way as advertising. That's because straight -up ads that are

served as posts in a social network news feed are more often than not
regarded as intrusive, or "spammy." In Facebook's new algorithm,
being marked as spam carries a heavy penalty that could result in not
just the particular post but also future content from the brand page
being seen by even fewer people.

"Before you could get by with [repurposing advertising for social
marketing purposes]," Wittman says. "That's no longer an option.
The weak marketers are being separated from the strong."

That's because Facebook's broader goal is to have the most engag-
ing content for its users, whether that content is a status update from
a best friend or an entertaining video suggested by a brand they like.
For Facebook, the proxy for quality content is what prompts people
to comment, like or share.

"Facebook has gotten away from massive numbers to focus on
more intimate interactions," says Geoffrey Colon, VP of Social@
Ogilvy, Ogilvy & Mather's social media practice. "The new barom-

"As long as you optimize your content, the
Promoted Posts can be by far the highest
return of all the online investments we can
make." -Jason Feinberg, Epitaph Records

eter is now engagement. Facebook has evolved, and brands need to
evolve with it. There is no free earned media."

Is Facebook still relevant to marketers? Most people say yes.
"For marketers, it's the quest to capitalize on eyeballs, and the

reality is that Facebook has a zillion eyeballs," says P.J. McNealy,
president of Digital World Research and author of "Early Days: The
Social Gaming Market and Facebook's Achilles' Heel."

As more people pile into Facebook, the social network's demo-
graphic will come to reflect that of the overall population.

"In the U.S., Facebook has become a true cross-section of America,
rather than a trendy, niche thing," Wittman says. "It's becoming the
Walmart of social networks."

Facebook also sits on a massive database of people's social con-
nections, their affinities, locations and other valuable profile infor-
mation. "They are the largest repository of social data in the world,"
ReverbNation's Doernberg says. "That's why people continue to be
excited about Facebook. It's more than just the site. It's woven into
the part of the fabric of how people interact."

While many marketers think Facebook has become somewhat
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WAYS TO
LEVERAGE

CEBOOK
1. Make your content more
"shareable."
"One way to make your content more likely to be shared is to
make it personal. People don't share things unless they feel it's
of personal value. Another way is to use humor-make it funny.
People share things that make them laugh and feel good inside.
A third hook is to make people feel like they are contributing to a
larger endeavor when they share something. Causes are good for
this. It gives people a way to feel that they've made a difference by
sharing." -Geoffrey Colon, VP, Social@Ogilvy

2. Connect emotionally.
"When you can find a way to tap into people's emotions, that's
when Facebook is at its best. We got a tremendous response when
we asked people about songs from their parents' record collections.
Respond and interact with people like they're your friends. Take
the time to listen to them. It's like meeting a new person. Get them
to talk about the things they want to talk about. Give them a chance
to be witty. Ask them to write a caption for a funny photo. People
always want to show off a little." -Jonathan Sasse, digital media
executive; former head ofmarketing, Slacker Radio

3. Leverage your community.
"Find who your advocates are, people who are really interacting
with your content, and make them part of your future. Look at it
as a relationship: 'Let's build something bigger together.' We've
moved to this culture where anyone can help move the needle. If
you can identify iso people, that's great. It can even be to people.
I see a lot of artists and bands share things and don't think about
who is interacting with them. If they've already interacted with
you, nine times out of io, they'll be happy to help you." -Geoffivy
Colon, VP, Social@Ogilvy

4. Have a clear call of action.
"We don't promote anything now without a call to action-whether

it's click to play, pre -order an album, join a group or buy a record."
-Jason Feinberg, VP of digital, Epitaph Records

5. Adjust your attitude.
"Think about the free options as a way to build a voice and a
presence with your fans. The paid options, like Promoted Posts or
Sponsored Stories, allow you to hyper -target a specific message to
a subset of people. The paid and the free are just different tools for
different purposes." -Jonathan Espinoza, social media marketing
specialist, InsideNetwork

6. Be compelling.
"Let's face it: Telling me you have a show coming up is not compel-
ling. Sending me a picture of something so outrageous that I have
to comment on it, that's compelling." -Michael Doernberg, CEO,
ReverbNation

7. Go analog.
"Whenever you can, always try to cross over to the physical realm.
If you're going to be doing something on a locally targeted level,
issue a call to action in the physical realm. You need to cross over to
drive real world results: 'Use this code to meet the artist.' It requires
people to take action. This is valuable because it's also trackable.
Don't silo yourself into building content just for Facebook. Use
Facebook as a springboard to drive business results in the real
world." -Geoffrey Colon, VP, Social@Ogilvy

BILLBOARD I MARCH 2, 2013

entrenched, they also believe that it is still finding its way through
the thickets of online monetization.

"The tools are there. The data is there. And the capabilities are
largely there," McNealy says. "But the execution isn't quite there yet."

Facebook says it's working on that.
Brian Boland, Facebook's director of product marketing for ads

and pages, says the company late last year embarked on a project
to see if spending on Facebook can be linked back to results that
marketers care about.

"Last year, we asked, 'What is the right metric for measuring ef-
fectiveness?" Boland recalls. "For many brands, that's totally sales.
We then worked with two independent research firms, Nielsen and
Datalogix, to help us provide those metrics for our brand partners
so they can connect their spending on Facebook back to sales at the
register, so there will be no question as to whether it works."

As for conspiracy theories that Facebook is deliberately reduc-
ing brand reach to sell more ads, Boland maintains that the social
network has to protect the asset that made it so valuable in the first
place: the user experience.

"We design our news feed to be the most compelling possible,"
Boland says. "It's always hard when you have people who assume the
worst. It's hard to combat that. People love the negative conspiracy
theory. But we are focused on our users first, and then creating value
for advertisers. Those are the two things that drive us internally." 0
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ROCK

Dark Ages
Despite their sunny Super Bowl
ad, the Flaming Lips take a
surprisingly bleak turn on
new album
By Andrew Hampp

The fact that 2013 marks the Flaming Lips' 30th
anniversary is not lost on Wayne Coyne. Speaking
from his home in Oklahoma City, the city where the
psych -rock collective formed in 1983, the band's
lead singer/songwriter/guitarist is reflecting on
what's perhaps been the most prolific 12 -month
period in the illustrious career he's shared with
founding members Steven Drozd, Michael Ivins
and many others.

"We think about it all the time: 'Why are we still
together?" Coyne says as he pulls into his driveway.
"It's become sort of a testament to my personality
and my sense of family. The longer we're together,
the more I see the way our road crew sees it-as a
crazy sort of family. Because in the beginning you're
just making music with some weird dudes."

Those "weird dudes" are prepping their 13th studio

ARTIST: The Flaming Lips

ALBUM: The Terror

LABEL: Warner Bros.

MANAGER: Scott Booker

PUBLISHER: BMI

PRODUCER: Dave Fridmann

TWITTER: @theflaminglips,
@waynecoyne

THE BIG NUMBER

Number of viewers who tuned
in to this year's Super Bowl,
during which the Flaming
Lips starred in the very first
commercial.

108.4
MILLION I

album, The Terror (Warner Bros.), for release April 2,
which in traditional terms is the group's first proper
album since 2009's Embryonic. But anyone who's fol-
lowed the Lips' itinerary in the period since that al-
bum knows that the band's output has been anything
but traditional.

The past three years have seen the group releasing
albums made of candy (2012's Gummy Skull) and ce-
lebrity blood (limited -edition vinyl pressings of 2012's
The Flaming Lips and Heady Fwends reportedly incor-
porated blood samples from Chris Martin, Ke$ha and
others), producing a musical inspired by 2002's Yoshi-
mi Battles the Pink Robots and prepping two documen-
taries, "A Year in the Life of Wayne's Phone," filmed
entirely on Coyne's iPhone, and an as -yet -untitled
MTV chronicle of the group's record -breaking trek
across the Mississippi Delta, in which the act played
eight gigs in eight cities in 24 hours. And just this past
January, the Lips starred in the very first commercial
to air during the Super Bowl, for Hyundai's Santa Fe
crossover SUV, performing an original song called
"The Sun Blows Up Today."

Although the bouncy, jangly track and the ad
capture a sunny vibe similar to past unlikely Lips
hits like "The W.A.N.D.," the Hyundai campaign
is very much an unofficial start to the proper
promotional campaign for The Terror, an album
Coyne has described as a "bleak, disturbing re-
cord" in promotional materials. Spanning 54
minutes across just nine tracks, The Terror is a
cinematic, immersive listen from opening track
"Look ... The Sun Is Rising" onward, rarely even
approaching the tempo or lightness of "The Sun

CHART
HISTORY

Intl .

Hot 100
During their 30 -year career,
the Flamings Lips have
cracked the Billboard Hot
100 only once, when 'She
Don't Use Jelly,' from 1993's
Transmissions From the
Satellite Heart, peaked at
No. 55 the following year.

The Billboard 200
In 2009, the Lips' 12th album,
Embyronic, bowed at No. 8 on
the Billboard 200, with sales
of 32,000 first -week copies,
according to Nielsen Sound-
Scan-the band's highest
chart position to date.

Grammy Awards
The Flaming Lips have won
three Grammys: best rock
instrumental performance
in 2002, for 'Approaching
Pavonis Mons by Balloon
(Utopia Planitia)'; best rock
instrumental performance in
2006, for 'The Wizard Turns
On ...'; and best engineered
album, non -classical, also in
2006, for At War With the
Mystics.

Blows Up Today," which was nevertheless includ-
ed as an iTunes bonus track to connect the buzz
from the Hyundai campaign with the new album.

"It sort of flips the single, album, tour model on
its head a little bit," Kerri Borsuk, marketing direc-
tor for the Lips at Warner Bros. Records, says of the
album's promotional strategy. Rather than focus on
working one single at radio, the label kicked off its
push by getting The Terror in front of the same re-
tail partners that helped the Lips sell out the entire
20,00o -copy run of Heady Fwends during last year's
Record Store Day. At the Coalition of Independent
Music Stores convention in Las Vegas last fall,
Coyne played the album for more than 6o indie re-
tailers-at an obnoxiously loud volume that ticked
off the management of the Hard Rock Hotel, which
hosted the event. "I'm not going to call Wayne a
god, but it's like the gods, their hero, came to their
party," Borsuk recalls.

Up next is a stop at South by Southwest to debut
material from The Terror live, a set that will ultimately
determine the direction of the Lips' next proper tour
later this year.

"We're deciding what to do with The Terror be-
cause it's something of a different mood," Coyne
says. "When I see videos of Flaming Lips shows, it's
a catastrophe of excitement-it's light and confetti in
your face. So we're going to take a left turn and not do
shows like that for a little while. It can be something
else-some new version that we can yet again incor-
porate into this ever -moving thing that's part of our
30 -year path." 0
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ARTIST: Draco Rosa

ALBUM: Vida

LABEL: Sony U.S. Latin

MANAGER: Angelo Medina

PRODUCER: self -produced

PUBLISHERS: various

CHART HISTORY: "Mas y Mas:
No. 16 Latin Pop Digital
Songs; "Penelope: No. 17
Latin Pop Airplay; "Livin' la
Vida Loce (songwriter), No.1
Billboard Hot 100

TWITTER: @dracorosa

LATIN

New Life
The tribute album that could
have been Draco Rosa's swan
song is instead an all-star
post -cancer celebration
By Judy Cantor -Navas

Draco Rosa's upcoming album, Vida, due March 19 on
Sony U.S. Latin, features duets with 26 top Latin artists
(including Shakira, Mani and Romeo Santos) perform-
ing new versions of songs from Rosa's ethereal alterna-
tive -rock catalog. It's the kind of star set that can guar-
antee radio success and singles sales-just the type of
record that Rosa, who during a two -decade solo career
has been called the "vagabond poet," never thought of
doing until he had cancer.

"'this wouldn't have happened if I had not fallen ill,
that's for sure," says Rosa, 43. "I would never have done
duets because these collaborative things are always
some record guy calling you. It just didn't seem genuine."

With a dense regrowth of dark hair matching the styl-
ish stubble on his face, he looks remarkably fit sitting
back on a leather couch at Phantom Vox, his West Holly-
wood studio on an afternoon in early February. Follow-
ing a stem cell transplant, doctors declared him cancer -
free on the last day of 2012,almost two years after he was
diagnosed with non -Hodgkins lymphoma.

"The difference for me this time was I thought
that maybe I wasn't going to be around," Rosa says.
"Some doctors thought I'd be dead in a few months.
I thought, 'Well, if this is it, at least I did this record
with my peers."'

The album's first single and video, "Mas y Mas," fea-
tures Ricky Martin, who performed with Rosa in Puerto
Rican tween magnet Menudo. Long after the group
aged out, Rosa produced and wrote for Martin-includ-
ing the hits "Maria" and "Livin' la Vida Loca"-and
other Latin stars, before deciding that the songwriting
success wasn't worth leaving his own solo work behind.
"I just wanted to make my own records and write my
own songs," he says.

A self -described "brooder," Rosa's esoteric, bilingual
albums have been well -received critically, although
they've sold slightly less than 193,00o copies total, ac-
cording to Nielsen SoundScan. "Draco's has been more

"Vida is 20 years of Draco's life presented
in a different light, to introduce Draco
to people who haven't heard him."

-NIR SEROUSSI, SONY U.S. LATIN

of a niche career," Sony U.S. Latin managing director
Nir Seroussi says. "[Vidal is 20 years of Draco's life pre-
sented in a different light. It's putting his songs in the top
4o format-an amazing platform to introduce Draco to
people who haven't heard him."

The strategy is paying off: "Mas y Mas" hit No. 26 on
Latin Pop Digital Songs on Feb. z, making it the top -
charting track of Rosa's 19 -year solo recording career.

Rosa says making Vida allowed him to reflect on his
music and his life, even as his future looked bleak ("The
chemo wasn't working," he says). Ruben Blades' vocal
for "El Tiempo Va,," for example, took Rosa back to his
childhood in New York. "It was my dad playing domi-
noes and listening to salsa, and hearing Ruben's songs
through the door," he recalls.

Jose Feliciano sings on "Cruzando Puertas," the first
song Rosa wrote for his debut 1994 album, Frio. Rosa
insists the new version is better than the original: "I look
back at what I was trying to do, and there was a song
there, but it was a demo for this moment with Jose."

The normally reclusive Rosa is immersed in pro-
motion for Vida, planning an upcoming tour and a TV
special featuring the album's guest stars in between run-
ning his side businesses (which include his Phantom Vox
imprint, a mm line and a clothing brand). He even per-
formed with Martin on Univision's Premios Lo Nuestro
awards show-the two hadn't appeared together on-
stage since their high -voiced Menudo days.

"It's so nice to be walking amongst the living," Rosa
says. "It's a lot easier now to say, 'Sure, why not?'" 0

RHYE
Woman, the debut album from
Los Angeles dream -pop duo
Rhye (March 5, Loma Vista/
Innovative Leisure/Republic),
consists of lush ballads with
haunting, Sade-inspired
vocals so intimate it sounds
as if lead singer Mike Milosh
is whispering in your ear. And
indeed, "Open: one of the first
videos the band shared on its
official YouTube page, was of
Milosh, who released three
solo albums under his last
name in the 2000s, serenad-
ing his wife by candlelight.
Milosh and Robin Hannibal
(who's also in Danish electro-
soul duo Quadron) stealthily
released cinematic videos for
"Open" and "The Fall" last year,
creating a groundswell of blog
buzz and, eventually, major -
label interest. After months
of meetings, Rhye settled on
Polydor in the United Kingdom
and Republic in the United
States. "Some great labels
showed interest: says Dana
Meyerson, a partner at Rhye's
management firm, Biz 3, "but
the decision to go with Polydor
was based on their strong
interest in sustaining the
artistic integrity of the project:

That creative autonomy also
extends to the duo's unusual
visual strategy: Neither mem-
ber is featured in any of Rhye's
videos or promotional material.
"We want people to create
their own imagery and fanta-
sies about what the music is,"
Hannibal says, "and not reduce
it to being just the two faces
of me and Mike: Neverthe-
less, some of the mystery will
fade when the band embarks
on a North American tour
(booked by Billions Corp.) that
begins April 1 at Los Angeles'
Hollywood Forever Cemetery.
Meanwhile, Quadron signed
with Vested In Culture, Sylvia
Rhone's new joint venture with
Epic. -Andrew Hampp

DJ Riddler, WHTZ New
York/WKTU New York/
KKHH Houston. When "I
Could Be the One" by Avicii
& Nicky Romero came out
almost a year ago, it started
making its rounds with the
Din. However, since adding
the vocals along with the
video, it's getting a second
life on the dancefloor.

Just as Sandro Silva and
Quintino's "Epic" was
last year, "Cannonball" by
Showtek &Justin Prime
is already shaping up to
be 2013's most -played
instrumental EDM track.You
know a track is big when you
receive a bootleg or mash -up
just about every week.

Zedd had a great year in
2012, but his performance
on "Late Night With David
Letterman" has taken him
and EDM to the next level for
2013. His 'Clarity: featuring
Foxes, is just a great feel -
good song whether you're
on the dancefloor or just
listening to it.
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ARTIST: Youth Lagoon

ALBUM: Wondrous Bughouse

LABEL Fat Possum

MANAGER Matt Halverson

PRODUCER Ben Allen

PUBLISHER Royalty Net

CHART HISTORY: The Year of

Hibernation (2011), No.8
Heatseekers Albums, 37,000

TWITTER @youthlagoon

ROCK

Thinking
Out Loud
Youth Lagoon comes out of his
shell with expansive new sound
on sophomore album
By Reggie Ugwu

Trevor Powers makes music so intensely personal that
listening to it can feel like eavesdropping. Recording
as Youth Lagoon-whose second album, Wondrous
Bughouse, is due March 5 on Fat Possum-he first
made contact with the wider world in 2011 through
"July," an achingly dreamy aural postcard on which
he sounds as if he's singing from the bottom of a well.
"July" and follow-up single "Cannons" earned Pow-
ers a passionate, young -skewing following online. But
two years later, he wasn't sure whether people would
still be able to connect to his music.

"I always make music for myself, for my own rea-
sons," Powers says. "And because of that, I tend to
get lost in my own world. I never know what other
people are going to think of it."

His apprehension turned out to be unwarrant-
ed. In January, Powers put out a new song called
"Dropla," which, to the amazement of both
himself and many observers, propelled his band
name to the No. i trending topic on Twitter in the
United States.

"I was excited and pleasantly surprised that peo-
ple responded well to it," he says. "Not everyone, but
most people."

Like most of the other songs on Wondrous Bug -
house, "Dropla" takes its inspiration from "the
places my mind takes me when I'm alone," Powers
says. The song is about reconciling with the idea of
death-lifting the veil of blissful ignorance to which
most people cling when it comes to their own inevi-
table fate.

"Toward the beginning of the writing process for
this record, this fear of mortality started overtaking
my mind," he says. "I was thinking about the fact
that everyone knows that they won't live forever, but
you never really swallow that idea."

The Year of Hibernation, Powers' 2011 debut al-
bum, was recorded in his native Boise, Idaho, with
the help of a friend who offered up his home for use
as a makeshift studio. This time around, though,
Powers journeyed further out of his comfort zone,
traveling to Atlanta to record with producer Ben Al-
len (Animal Collective, Cee Lo Green, Diddy).

"He's just a great mind to bounce ideas off of,"
Powers says.

Allen's studio gave Powers access to new instru-
ments, including obscure guitars and out -of -circula-
tion synthesizers that he could have only dreamed of
in Boise. The new album reflects this new arsenal,
with synths that crackle and walls of sound that

would make Phil Spector proud.
"He had a budget this time and it sounds like it,"

Fat Possum founder Matthew Johnson says. "I loved
the last album, but this is a wonderful step forward
for him. It's not something you could have recorded
in your bedroom."

Another immediately noticeable shift is in Powers'
voice. Where on The Year of Hibernation his vocals
were often hushed and warbled, this time they're
front and center, leaving the lyrics suddenly exposed.

"It's something I struggled with," Powers says. "I
chose to make the vocals more present because it
made things come to life in a way."

In support of Wondrous Bughouse, Johnson says
the label's shooting a music video for "Dropla" and
pursuing select commercial synchs. (Previous com-
panies that have licensed Youth Lagoon songs in ads
include Allstate and Walgreens.) Meanwhile, Pow-
ers will begin a nationwide tour Feb. 25 in Spokane,
Wash.; play Sasquatch Festival in May; and open for
the National at Brooklyn's Barclays Center on June 5.
After that? Home to Idaho.

"I've realized that as long as I can travel all over
the world with my music, it doesn't really matter
where home base is," he says. "Boise is kind of like
my escape. It's my own little paradise." 0

"He had a budget this time and it sounds
like it. I loved the last album, but this
isn't something you could have recorded
in your bedroom." -MATTHEW JOHNSON, FAT POSSUM

MUSIC

RIDE ON: Following the
announcement of its upcom-
ing Coachella appearance
and new LP Bankrupt! (out
in April), Phoenix has put
together a slew of North
American tour dates. Booked
by the Richard de la Font
Agency, the run will take
off at the Queen Elizabeth
Theatre in Vancouver (March
28) before hitting Crystal
Ballroom in Portland, Ore.
(March 30), Freeborn Hall in
Davis, Calif. (April 2), the AVA
Amphitheater in Tucson,
Ariz. (April 9) and Las Vegas
Cosmopolitan (April 10).

RINGING BELLS: Future -
pop outfit Purity Ring is also
going to be touring North
America, and will bring two-
some Blue Hawaii along for
the ride. The news comes
on the heels of new tune
"Grammy," a cover of Soulja
Boy's original. Booked by
Ryan Craven of the Windish
Agency, the tour will begin at
Ritual Nightclub in Ottawa,
Ontario (April 2), before mak-
ing stops at Urban Lounge
in Salt Lake City (April 10).
Beauty Bar in Las Vegas
(April 11), Neptune Theatre
in Seattle (April 24) and
Metro in Chicago (May 3).

BETH ON THE HORIZON:
Legendary metal act Mega-
deth is resurfacing with a
freshly planned U.K. tour as
well as its upcoming 14th
LP, Super Collider (Univer-
sal Music Enterprises).
Booked by the Richard de
la Font Agency, the tour
starts at the 02 Academy in
Newcastle, England (June 3)
before hitting 02 Academy
in Glasgow, Scotland (June
4), Manchester Academy in
Manchester, England (June 5)
and Brixton in London (June
6). It's also slated for festival
appearances at Sonisphere
Italy (June 8) and Soni-
sphere France (June 9).

WOLF SONG: Rapper/pro-
ducer and Odd Future front -
man Tyler, the Creator will
release new album Wolf April
2 on Odd Future Records
and support it with a string
of dates. Booked by Global
Talent Booking, the trek
will hit the ground running
at Newport Music Hall in
Columbus, Ohio (March 12),
then land at Norva in Norfolk,
Va. (March 17), Paradise
Rock Club in Boston (March
211, White Rabbit in San An-
tonio (April 3) and SID Brew
in San Luis Obispo, Calif.
(April 8). -Nick Williams
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Reviews
James Blake

"Retrograde" (4:02)

PRODUCER: James Blake

WRITER James Blake

PUBLISHER: Universal Music
Publishing Group

LABEL: Republic Records

LEGEND

CREDITS

Edited by
Mitchell Peters
(albums) and
Jason Lipshutz
(singles)

CONTRIBUTORS:
Jim Allen, Phil
Gallo, Gary Graff
David Greenwald,
Steven J.
Horowitz, Dan
Hyman, Jason
Lipshutz, Deborah
Evans Price, Ryan
Reed
All albums
commercially
available in the
United States
are eligible.
Send album
review copies to
Mitchell Peters
at Billboard,
5700 Wilshire
Blvd., Suite 500.
Los Angeles, CA
90036 and singles
review copies to
Jason Lipshutz
at Billboard,
770 Broadway,
Seventh Floor,
New York, NY
10003, arta
the writers in
the appropriate
bureaus.

POP

A New Direction For Blake
Two years ago, this bookish Brit released his self -
titled debut, an electro-soul breakout laced with
icy vocoders and piano -side crooning. Critics went
bonkers for its fractured laptop beauty, but James
Blake still felt like a tentative toe -dip into the art-
ist's pool of talent. "Retrograde" is a forceful state-
ment of purpose, emphasizing Blake's chops as a
producer, songwriter and vocalist. The producer is
utilizing his standard sonic template-fizzing synths,
digital percussion, layered vocalizations-but where

his early material was often static and atmospheric,
"Retrograde" crackles with tension, building those
familiar elements into something more visceral and
grand. Instead of simply hinting at legitimate soul
music, Blake now immerses himself in it: He doles
out trembled vocal runs with ease, blooming word-
less hues into massive rainbows of harmony. "We're
alone now," he croons, over and over, as spooky
synths buzz beneath. Ironically, he's never sounded
less alone. -RR

"Retrograde" is a forceful statement of
purpose, emphasizing Blake's chops as a
producer, songwriter and vocalist.

LIVE

ARTIST: PINK

VENUE: Staples Center, Los Angeles

DATE: Feb.16

During the third show of her z6 -
date The Truth About Love North
American tour, Pink sings her
defiant chant "I am a rock star,"
the hook from 2008 chart -topper
"So What," 50 feet above the Sta-
ples Center floor, swinging side
to side and occasionally perching
on pedestals located at the rear
of the arena. The show is packed
with aerial thrills; this one tops
them all. Truth, in Pink's world,
is that love is physical, full of rage,
elation, betrayal and adventure.

The nearly two-hour rock'n'roll
romp plays to Pink's physical and
musical muscularity, with video
imagery reinforcing sexual and
romantic aspects of her material.
"Raise Your Glass" leads into a
no-nonsense bender of "Walk
of Shame," "Just Like a Pill" and
"U + Ur Hand." "Try," presented
as it was at last year's American
Music Awards but with the do-
mestic violence toned down, is
a downtempo highlight. Closer
"Blow Me (One Last Kiss)"
provides a welcome chance to
laugh and the night's bounciest
beat. -PG

SINGLES
POP

RIHAN NA

Tour It Ur (2:41)

PRODUCERS: Mike WILL Made
It, J -Bo

WRITERS: various

PUBLISHERS: various

LABEL: SRP/DefJam/ID1 MG

Rihanna might have per-
formed the ballad "Stay"
at the 2013 Grammy
Awards, but "Pour It Up"
is the Unapologetic single
that most appropriately
follows the hypnotizing
Billboard Hot 100 No.

"Diamonds." Mike
WiLL Made It and J -Bo
combine for an explosive
beat as Rihanna's opulent
recklessness swerves into
full view. "My pockets
deep, and they never
end," the pop superstar
sneers, as if consciously
underlining her latest
album's title. -JL

ALTERNATIVE

CHVRCHES

"Recover" (3:45)

PRODUCERS: Chvrches

WRITERS: Chvrches

PUBLISHER: Copyright C011[1:01

LABEL: Glassnote

Songs as deliriously
catchy as "Recover" are
a rarity, especially from
a band as fresh -faced as
Chvrches. These Scot-
tish electro-pop newbies
haven't yet released a
full-length album, but
"Recover" is a miniature
masterpiece-part "Call
Me Maybe" sunshine,
part "Midnight City"
storm cloud, piling synth
upon synth to create a
towering melody. -RR

COUNTRY

JOEL CROUSE

"If You Want Some" (3:20)

PRODUCER: Jamie Houston

WRITERS: Luke Laird, Joel
Crouse,Jamie Houston

PUBLISHERS: various

LABEL: Show Dog -Universal

The debut single from
this 20 -year -old singer/
songwriter arrives after

opening runs for acts like
Toby Keith and Darius
Rucker, and boasts vet-
eran Jamie Houston as
producer/co-writer. "If
You Want Some" has an
inviting groove that per-
fectly frames Crouse's
soulful country vocals,
and his vibrant personal -
sty on the mic will make
country fans want to
hear more. -DEP

HIP -HOP

TYGA FEATURING
RICK ROSS

"Dope" (3:46)

PRODUCERS: FKI &Jess
Jackson

WRITERS: various

PUBLISHERS: Tyga Publishing/
Tygaman Music/EMI Black-
wood Music (BM!)

LABEL: Young Money/Cash
Money Records

On the lead single from
his Hotel California, the
"Rack City" wunder-
kind big -ups his very
existence and toes the
line between old -school
homage (sampling Dr.
Dre's "Deep Cover")
and uber-contemporary
concoction (electro
synth squiggles). Tyga
should study from guest
rapper Rick Ross' book
of braggadocio, though:
"Bath Salt Boss, got in-
surance on the beard,"
he spits. -DH

ROCK

THE STROKES

"All the Time" (3:01)

PRODUCER: Gus Oberg

WRITERS: The Strokes

PUBLISHERS: The Strokes
Band Music (ASCAP)

LABEL RCA Records

On "All the Time," the
Strokes sound like they
finally learned how to
stop worrying and start
loving everything that
made garage -rock fans
embrace them a decade
ago. The first single from
Comedown Machine is
delightfully stripped of
pretense, as drummer
Fabrizio Moretti pro-
vides an esoteric jungle
gym for Julian Casablan-
cas' shambling voice to
swing through. -JL
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SEE ALSO:

"Sigur Reis:
Valtari Film
Experiment"
This limited -
edition DVD
brings together
Sigur Ron' 14
commissioned
films for
songs on
2012's Valtari,
two winners
from a public
competition and
three making -of
features.
(March 5, XL
Recordings)

"The Disfarmer
Project"
These three
films on
guitarist Bill
Frisell's musical
project are
based on
photographs
taken by Mike
Disfarmer in
Heber Springs,
Ark, in the
1930s. (March
12, La Huh)

"Lovafor
Levan"
A New Jersey
concert
organized by
bassist Don
Was as a tribute
to the late Levon
Helm in October
2012 will be
released as a
double -CD and
in DVD/Blu-ray
formats. (March
19,Time-Life)

'Don't Stop Believin':
Everyman's Journey'

DIRECTOR: Ramona S. Diaz

DISTRIBUTOR: Cinedigm

PRODUCER: Ramona S. Din

FEATURING: Arnel Pineda, Neal
Schon, Jonathan Cain, Ross
Valory, Deen Castronovo

RUNNING TIME: 105 minutes

RELEASE DATES: March 8

(theaters), March 9 (video on
demand)

FILM

`Everyman' Journey Doc
Shows Triumph, Confusion
Arnel Pineda's voice is the attraction in "Don't Stop
Believin': Everyman's Journey." It's his face, though,
that conveys the story: elation, exhaustion, despair,
confusion and triumph.

Ramona S. Diaz's documentary tells all of Journey's
story, but the emphasis is on Pineda's first tour as the
band's lead singer. Lifted out of obscurity from the
Philippines by Journey founder/guitarist Neal Schon,
who discovered him on YouTube, that oft -told story
gets revisited here, but with more input from Pineda.

The members of Journey and their manager, John
Baruck, become uniformly sold on Pineda after some
initial trepidation on the part of everyone except
Schon. The intimate look at how a band acquires new
fans, reconnects with its catalog and develops a rela-
tionship with a new frontman is the documentary's
most compelling asset for industry insiders.

It's as random a story as anyone in rock'n'roll has

ever experienced-a fan goes to an Internet cafe
nightly and uploads 6o videos to YouTube, and a
guitarist of an established band stumbles upon one
in the middle of the night, which leads to an audition
halfway around the world, a new record and the most
intense tour in the group's history.

Diaz swerves away from chronologically detailing
pre-Pineda Journey stories or Pineda's 25 years with-
out any consistent success. The fairytale qualities-
and they exist in both camps here-would play better
if told in a more linear fashion. That might owe to a
lack of footage that could put the exclamation point
on this heartwarming story. As it is, the payoff for
everyone involved is the advent of a Filipino follow-
ing for Journey, a new house for Pineda and his fam-
ily, and a homecoming concert in Manila. In the end,
though, we're still left wondering if Pineda is truly a
member of Journey or just a hired hand. -PG

ELECTRONIC

Reznor's
`Welcome' Return
You spend a lot of time waiting for the explosion on How
to Destroy Angels' full-length debut, Welcome Oblivion.
But the group doesn't destroy much on the album. In-
stead, it has more in common with Trent Reznor and
Atticus Ross' Academy- and Grammy Award -winning
soundtracks, redefining ambiance with subtle, delicate
dynamic builds and hypnotic sonic washes that straddle
the line between chilly mechanics and warm pulsations.
The vocals-primarily by Reznor's wife, former West
Indian Girl member Mariqueen Maandig-are part of
the overall texture of the songs, complementing rather
than driving. But the occasional melody-like "On the
Wing," "Strings and Attractors" and the mostly acous-
tic change -up "Ice Age"-rises up through the mix. The
disco swirl of "Recursive Self -Improvement" is about as
lively as Welcome Oblivion gets, while "The Loop Closes"
uses an array of keyboards and electronics to turn a ba-
sic power -rock construction on its head. -GG

How to Destroy Angels

Welcome Oblivion

PRODUCER: How to Destroy
Angels

LABEL: Columbia Records

RELEASE DATE: March 5

MUSIC

ALBUMS ROCK
GOSPEL

THE SLIDE BROTHERS

Robert Randolph Presents:
The Slide Brothers

PRODUCERS: Robert Randolph,
John McDermott

LABEL Concord Records

RELEASE DATE: Feb.19

Though not a Robert
Randolph album, he does
appear on two tracks.
Primarily, this set high-
lights his fire forebears
in sacred steel playing
who rip through versions
of George Harrison and
Allman Brothers Band
alongside a sampling of
spirituals, including a
particularly hot instru-
mental take on "Wade in
the Water."-GG

COUNTRY

EMMYLOU HARRIS &
RODNEY CROWELL

Old Yellow Moon

PRODUCER: Bryan Ahern

LABEL: Nonesuch Records

RELEASE DATE Feb. 26

On their first duo album,
Harris and Crowell
prove equally incisive
on covers of old -school
country (Roger Miller's
"Invitation to the Blues")
and contemporaryfare
co -penned by Crowell
(the mournful "Open
Season on My Hearn.
The jubilant "Bluebird
Wine," from Harris' 1975
major -label solo debut,
also appears. -JA

PUNK

ICEAGE

You're Nothing

PRODUCER: Nis SyStBd

LABEL: Matador Records

RELEASE DATE: Feb. 19

Judging from the sound
of You're Nothing, Iceage's
zon. debut was a warm-
up. The Danish band's
new set is ftill-throttle
punk, stopping to catch its
breath (instrumental "In-
terlude," the piano -driven
"Morals") between diz-
zying blurs of rhythmic
prowess and chaotic
distortion.-DG

STRFKR

Miracle Mile

PRODUCER: STRFKR

LABEL' Polyvinyl Records

RELEASE DATE. Feb.19

STRFKR fightroped
between shoegaze and
crunchy dance -pop on its
first two albums. Miracle
Mile doesn't stray far
from the band's aloof
leanings. Songs like "Say
to You" and "While I'm
Alive" are instrumen-
tally crisp, offset by lead
singer Joshua Hodges'
dazed, muddled vocals.
STRFER's still pandering
to the cool crowd, but
clearly respects the art of
songwriting. -SJH

JAZZ

THE BRYAN FERRY
ORCHESTRA

The Jazz Age

PRODUCERS: Bryan Ferry, Rhett
Davies

LABEL: BMG Rights
Management

RELEASE DATE Feb 12

Bryan Ferry takes his cat-
alog back to the days of
78s, Louis Armstrong and
bands led by brass, banjo
and bass. Half the album
fits seamlessly with the
antique yet vibrant style-
"Avalon" becomes an
exotic rhumba and "Do
the Strand" is jitterbug -
friendly. -PG

NEW & NOTEWORTHY

VARIOUS ARTISTS

Son of Rogues Gallery:
Pirate Ballads, Sea Songs &
Chanteys

PRODUCER: Hal Willner

LABEL: Anti- Records

RELEASE DATE Feb. 19

Quirky in concept and ex-
ceptional in presentation,
Hal Willner's follow-up
to zoo6's Rogues Gallery
is a more compelling
start -to -finish listen.

Michael Stipe's Warren
Zevon-esque phrasing on
"Rio Grande," Dr. John's
gris-gris-fused "In Lure
of the Tropics" and Beth
Orton's sumptuous turn
on "River Come Down"
sparkle brightest. -PG

MARCH 2, 2013 I WWW.BILLBOARD.BIZ



MUSIC HAPPENING NOW

David Saslow,
senior VP of
video content,
production
and promotion
at Atlantic
Records for
the past six
years, has been
named GM of
the label.

German media
conglomerate
Bertelsmann
is in the final
stages of
negotiating
with
investment
group KKR
to take over
8MG Rights
Management.

R&B/HIP-HOP

Love Letter
J. Cole teams with Miguel to
romance fans with 'Power
Trip,' the first single from his
forthcoming sophomore set
By Sowmya Krishnamurthy

J. Cole is feeling the love. The rapper released the un-
expectedly romantic single "Power Trip," featuring
Miguel, on Valentine's Day, and listeners are smitten.

The song debuts at No. 29 on Billboard's Hot R&B/
Hip -Hop Songs chart this week, selling 42,000 units,
according to Nielsen SoundScan. It took off online
as well, skyrocketing to more than ioo,000 plays on
Cole's SoundCloud page in less than a day. The self -
produced ode to unrequited love is the first single
from his upcoming Born Sinner (Roc Nation), the
follow-up to his debut, Cole World: The Sideline Story,
which bowed at No. i on the Billboard zoo in 2011.

According to Roc Nation VP of marketing Liz Haus-
le, "Power Trip" premiered at radio through a part-
nership with Clear Channel in which R&B/hip-hop
stations and a selection of rhythmic stations across
the country played the track every hour. The song was
also promoted on iHeartRadio and station websites.

Although similar Clear Channel -assisted debuts
haven't always guaranteed a song's long-term suc-
cess, Gee Spin, music director at Clear Channel's
WWPR New York, which played the song is times day
of release, predicts the song will have staying power.
"We'll be playing it through the spring," he says. "The
original production and the combination of J. Cole
and Miguel are great."

Kenard "K2" Karter, assistant PD of KMEL San
Francisco, an early adopter that played the song 27
times during premiere week, says female callers in
particular have been heavily requesting the record.
"People look for J. Cole," he says. "It's an event when
he drops a new record."
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Although it's a different sound for the rapper,
"Power Trip" recalls the magic of Miguel's 2010 "All
I Want Is You," which featured Cole and peaked at
No. 7 on Hot R&B/Hip-Hop Songs. And with Miguel's
breakout Grammy Awards performance on Feb. to,
the timing for a sequel was perfect. Cole originally
sang the song's soulful melodies himself-until a fate-
ful meeting with Roc Nation founder Jay -Z. "When
I played it for Jay -Z, his first words were, 'Yo, you
should get Miguel on this,'" Cole recalls.

Cole says that "Power Trip," with its woozy, down -
tempo production and silky melodies, is a preview of
the creative risks he's taking on his new album. "It's
totally different from other things that I've done," he
says. "It felt right to introduce a new sound."

But before taking a left tum on "Power Trip," Cole
made a point of satiating his core fan base. On Feb.
12, he posted Truly Yours, a free EP comprising left-
over tracks from Cole World, to his website. Com-
bined with the debut of "Power Trip," the EP helped
contribute to a 34% weekly jump in overall followers
across Twitter, Facebook, SoundCloud and other so-
cial media platforms.

Hausle underscores the importance of continu-
ally serving Cole's die-hard followers. "His fans are
used to receiving music that he [directly] delivers to
them," she says, pointing to "I'm a Fool," which Cole
leaked last September by sending it to an individual
fan and letting that fan premiere it on Twitter. "But at
the same time, when the album does come out, they
go buy it."

Although Born Sinner doesn't have an official re-
lease date after being pushed back from Jan. 28, re-
cording is nearly complete. Cole admits that the ini-
tial date-which is also his birthday-was prematurely
ambitious. "There were too many things that didn't
make sense," he says. "I hadn't been on the road in a
while. I had no type of motion. My album could have
been fucking amazing but it still probably wouldn't
have done what it could have commercially."

But now, all gears are aligned behind "Power Trip":
An official music video and lyric video are in the
works, along with a college tour kicking off at Harvard
University in Cambridge, Mass., on Feb. z6. "I finally
got the label all the way onboard and all points of the
machine are running smoothly," Cole says. "Why
would you come out with your sophomore album
without taking advantage of that synergy?" 0

J. Cole's
"Power Trip,"
featuring
Miguel,
debuts at
No.29 on
the Hot
R&B/H ip-
Hop Songs
chart.

[ THE

Numbers
The Grammy Awards

With more than 4o performers squeezed into the
2013 Grammys on Feb. to, there was a little some-
thing for everyone. And, the charts this week reflect
the buzz generated by the wide-ranging acts-from
album of the year winners Mumford & Sons to Ri-
hanna. Here's a look at some of the movers and shak-
ers generated by the Grammys.

185K
242%
Mumford & Sons' Babel returns to No.1 on the
Billboard 200 after winning album of the year.
The set moved 185,000 in the week ending
Feb. 17-the firstfull week after the show.

18
Eighteen of the top 40 albums on the
Billboard 200 gain as a result of either an
act's performance or acceptance of an on -
camera award. A year ago in the week after
the show, there were 17 albums that gained
in the top 40.

8
Of the songs performed on the 2013 telecast,
eight sold more than 100,000 in the week
ending Feb. 17. The biggest is Rihanna's
"Stay" (featuring Mikky Ekko), with 306,000
(up 358%). A year ago, there were six that
moved at least 100,000.

10K
Following its inclusion in the Bob Marley tribute
on the Grammy show, the reggae icon's "Could
You Be Loved" notches its best download sales
week, selling 10,000 in the week ending Feb.
17 (up 58%). In the last two weeks, it has sold
18,000 downloads-more than what it sold in
the 13 weeks prior combined. -Keith Caulfield



MUSIC HAPPENING NOW

One
Direction's
charity
single
mashes up
Blondie's
"One Way
or Another"
and the
Undertones'
"Teenage
Kicks.'

1

POP

One Direction
Noses Up The Charts
Boy band's charity cover song hits Hot 100 despite
lack of stateside promotion
Steven J. Horowitz

On the morning of Sunday, Feb. 18, British sensation One Direction released charity
single "One Way or Another (Teenage Kicks)" in support of Comic Relief's 25th annu-
al Red Nose Day, which raises money to fight poverty. The track, a cover of the Blond-
ie classic blended with the Undertones' 1978 single, is expected to become the group's
third No.1 in the United Kingdom in less than 18 months. Through Tuesday, Feb. zo,
it was outselling its nearest competitors-Baauer's "Harlem Shake" and Macklemore
& Ryan Lewis' "Thrift Shop"-by almost 2 -to -t, according to the Official Charts Co.

But stateside, where Red Nose Day is little-known, it's a slightly different story:
The song was released quietly, without any radio promotion-but that isn't stopping
it from becoming a possible sleeper hit regardless, a testament to the act's rabid fan
base. With only one day at digital retail, "One Way or Another" debuts at No. 45 on
the Billboard Hot loo, selling 107,000 copies, according to Nielsen SoundScan, and
leapfrogs "Kiss You," the group's current U.S. single, which jumps 72-51. Industry
sources suggest the cover song might sell 150,000 in the week ending Feb. 24. This
success comes despite the fact that only one of the 1,235 stations that report to the
Hot too Airplay panel has played it, according to Nielsen BDS: WXSS Milwaukee,
with seven plays since Feb.19.

"I wouldn't say it's a surprise," says Julian Bunetta, who co -produced the song with
John Ryan. "It's really a testament to the One Direction boys and how much influence
they have right now over pop culture. At this point, with One Direction, nothing really
surprises me. It'd be tough to surprise me with a star they've gotten."

But One Direction fans aren't the only ones thrilled with the cover song: For
Blondie, which is currently wrapping up a new record, the attention is welcome. "I'm
very happy that One Direction has recorded [it]," lead singer Deborah Harry says.
"I'm happy that Blondie music, new and old, is part of a continuing stream of great
musical ideas." 0

Battle Plan: Jeremy Camp

Jeremy Camp
debuts atop
Billboard's
Top Christian
Albums chart
this week
with seventh
studio album
Reckless
(BEC
Recordings),
selling 23,000
copies,
according
to Nielsen
Sound Scan.

4 MONTHS AGO

Last fall, BEC Recordings
released Camp's first holiday
album, Christmas: God With
Us, which debuted at No. 6
on Top Christian Albums.
"Releasing that album last
October allowed us to tell
the product vision forJeremy
over the course of the coming
months," Tooth & Nail
Records/BEC Recordings
GM Tyson Paoletti says. "That
made it easier for us to start
talking about Reckless and
get it in front of consumers,
retailers and radio well in
advance." Sure enough,
BEC released the title track
to Christian radio, which
has long been supportive
of Camp, in October. It's
still standing strong on the
Christian Songs chart, where
it's now No.18 after 22 weeks.

1 MONTH AGO

In January, Camp began
engaging fans about Reckless
through Twitter, Facebook
and YouTube, where he
posted in -the -studio video
blogs and an album trailer.
'People say they aren't sure
if direct sales come from
social -media platforms, but
by far it is the best way to
communicate with our core
fans," Camp says. "Social
media has been a great tool
for letting people know about
Reckless." New single "New
God" premiered through
Camp's custom iPhone app.
And his team arranged a pre -
order package with Christian
retailers LifeWay and Family
in which fans who ordered
the album early received
an exclusive Reckless EP
featuring the single and three
bonus tracks.

THIS WEEK

Camp touted Reckless during
street week on the Rock &
Worship Roadshow tour,
which also features MercyMe
and Kutless. He released
a book, "I Still Believe'
(Tyndale), on the same day
as the album, and promoted
both through partnerships
with churches. "We went
direct to churches where
we had relationships with
the pastor," he says. "They
let me do an intro video to
address the congregation
and then the pastor talked
about the album, and it was
available for sale in the front
lobby after church. That was
huge.' Camp further engaged
fans through giveaways of
sweatshirts, iPads and other
goodies, and partnered with
radio stations for Hy -away
contests.

NEXT UP

Camp continues on the Rock
&Worship tour through
March 10. According to
his manager, Matt Balm of
Flatout Entertainment, Camp
will maintain momentum
this summer with gigs at
festivals and state fairs before
launching a North American
run in the fall. There are also
plans to release footage of a
live Facebook concert filmed
at Camp's house last year,
along with more behind -the -
scenes content designed to
keep fans engaged."[He's]
an established A -level
artist. Most people who love
Christian music knowJeremy
and his songs," Balm says.
"We are trying to get those
core fans interested in this
album."

-Deborah Evans Price

0°
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Farley's Aldean
Connection
Teenage singer/songwriter
Rachel Farley gains
momentum with debut
single "Ain't Easy; which
rumbles just below the
Country Airplay chart
threshold with spins at 14 of
the 126 stations monitored
by Nielsen BDS for the tally.
Signed to Broken Bow Music
Group's recently launched
Red Bow imprint, the
17 -year -old Georgia native
had an opening slot on Jason
Aldean's My Kinda Party tour
last year, and is managed
and produced by Aldean's
producer, Michael Knox.

Soda Pop Hits
Thanks in part to Dr Pepper,
a quirky dance tune is rising
up the Alternative airplay
chart. C2C's 'Down the
Road," as featured in a recent
TV spot for the soda, debuts
at No. 35 on Alternative.
The track (released through
On and On) is the French
quartet's first U.S. Billboard
chart hit. It reached No. 1 on
the France Digital Songs list
last year.

'Knew' Day Dawns
Nataly Dawn, half of pop
duo Pomplamoose, makes
her solo debut as How I
Knew Her arrives at No. 4
on Heatseekers Albums
and No. 10 on Folk Albums
with 2,000 sold, according
to Nielsen SoundScan.
The Nonesuch/Warner
Bros. set, funded by a
Kickstarter campaign that
raised more than $100,000,
was produced by her
Pomplamoose partner Jack
Conte. Nonesuch president
Bob Hurwitz has said that
he 'knew [Dawn] had an
original voice. We love to
have [her] as part of the
Nonesuch family."

Jordaine's Big Entrance
Venezuelan singer/
songwriter Jordaine, 20,
crashes onto the Tropical
Airplay chart with his U.S.
debut single, "Por Este
Amor," at No. 23. The Black
Hawk/Del Angel act is
recording his self -titled U.S.
debut album with producer
Dennis Nieves (Shakira,
Elvis Crespo), which follows
his 2011 bilingual set, Bajo
el Radar. WKKB Providence -
Warwick -Pawtucket, R.I., is
one of the leading stations
playing the song, with 33
spins during the Feb. 11-17
tracking week.

Reporting by Keith Caulfield,
Wade lessen and Rauly
Ramirez.
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MARKETPLACE
CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS

HELP WANTED

MICHAEL BAISDEN
RADIO SHOW COORDINATOR

-Collaborate with Host and Show Producers on content,
editing, imaging, content archiving, Facebook and Twitter
Blogging, and Run Of Show (ROS)

-Manage & Book Show Guests and Artist Interviews, Review
new music, and act a liaison with Record Labels

-Manage Show Producers schedules, duties, and perform
monthly evaluations.

-Manage show content, music, archive shows, music beds,
archived guests, interviews, edit audio content daily, etc ...

-Produce content for web which requires excellent writing &
literary skills along with creating related imaging, video, news
or magazine articles

-Resolve any technical issues as it relates to equipment,
broadcasting, remotes, etc ...

-Work with Manager and Affiliate Relations department on
sales, liners, spots, edit copy from sales and affiliate issues as
it relates to broadcasting

-Communicate with host, affiliate relations manager and other
show producers throughout the day via phone and email for
show prep

-Other as directed by Host & Senior staff

Experienced only! Must have background in editing, producing,
programming, talk news or talk/music format. Absolutely no
phone calls will be accepted - no exceptions please. Please forward
bio and comprehensive resume to: mbshowmanager@gmail.com

NOTICES/ANNOUNCEMENTS

From the short -form radio series

The Inside Stories Behind
The Christmas Songs

Actual Voice Narratives from Famous Songwriters
For Use on Holiday Albums

DUPLICATION

REPLICATION

VINYL PRESSING

CD ROM SERVICES

DVD SERVICES FOR SALE

PROMOTION 8 MARKETING

SERVICES

MUSIC DISTRIBUTORS

AUCTIONS

RECORDING STUDIOS

REAL ESTATE

INVESTORS WANTED

STORES FOR SALE

EQUIPMENT FOR SALE

STORE SUPPLIES

FIXTURES

CD STORAGE CABINETS

DISPLAY UNITS

PUBLICITY PHOTOS

INTERNET/WEBSITE

SERVICES

BUSINESS SERVICES

MUSIC INSTRUCTION

BUSINESS OPPORTUNITIES

COMPUTER/SOFTWARE

MUSIC MERCHANDISE

T-SHIRTS

EMPLOYMENT SERVICES

ft I

PROFESSIONAL SERVICES WANTED TO BUY

Di SERVICES CONCERT INFO

FINANCIAL SERVICES VENUES

LEGAL SERVICES NOTICES/

ROYALTY AUDITING ANNOUNCEMENTS

TAX PREPARATION VIDEO

BANKRUPTCY SALE MUSIC VIDEO

COLLECTABLE POSITION WANTED

PUBLICATIONS LISTENING STATIONS

TALENT FOR LEASE

SONGWRITERS DISTRIBUTION NEEDED'

SONGS FOR SALE EDUCATION OPPORTUNITI

DEALERS WANTED HELP WANTED

RETAILERS WANTED MASTERING

REAL ESTATE

SUPER SEXY ROCK N' ROLL PENTHOUSE
Approximately 4,000 square feet of expansive entertaining space with 360 -degrees of

zoning -protected, breathtaking helicopter views of Central Park, Hudson River and beyond

through floor -to -ceiling wraparound windows. This triple mint duplex has 4 bedrooms, 3.5

baths. fireplace, terrace, top -of -the -line oversized chef's kitchen with panoramic views,

central air, washer/dryer and Chihully chandelier. Located in a boutique full service

condominium with 24 -hour health club, private movie screening room, and grand piano and

billiard lounge. Near the new Whole Foods shopping center. $12.5M. Web#3637718

HALSTEADMPROPERTY.

Amelia Gewirtz, EVP Andrew Phillips, EVP
212.381.2219  agewirtzeheistead.com / 212.381.2227  aphillipsehalstead.com

Meistletal Property. 1.1.0 We are plated to . lanai erd seed 0 U5 oaltdd tor . aldeartent M equal looted opoce.la larapoet Ina flo. We oral, end sada 
ea eternaliw edam, end mean. pegamm atom dare ere no harnessmobsimg fame.; b.. of race aka retract. fea. Ian,. antral Maas a rata. rapid A,
car. nen rIftoen Wed Clacr0) tofarle add tebaa ea ems. (MUMS .rgef Batt. aide Sale dettedr.el NINO not. NartaeSerreitton td mead. to ...Coda eat
...oboe meescraneeetz fneete..14.6/..111111[1.1M eon as attorractort.eld au.. AL roma adduce tne.neandoal A.L51.6...1 to dear,

WANTED TO BUY

WE BUY MUSIC
$ cash quick $

COMPOSERS and/or PUBLISHERS
with recurring music income

mechanical, synch, performance, domestic, international
Please contact info@DownHarborMusic.com

WANTED TO BUY

RECORD COLLECTIONS
We BUY any record collection. Any style of music.

We pay HIGHER prices than anyone else.

Call 347-702-0789 (Allan)

or email

a_bastos@yahoo.com

FOR AD PLACEMENT IN PRINT CALL JEFF SERRETTE: 212-493-4199/JEFFREY.SERRETTEPBILLBOARD COM
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CHARTS
KEITH CAULFIELD

Grammys That
Rocked The Charts
A recent history of the award's biggest
gains and jumps

1161
The Grammy Awards have their way with
the Billboard zoo this week, to say the least.

Mumford & Sons' Babel, which won
the Grammy for album of the year at the
Feb.10 ceremony, jumps back to No.1 with

185,000. It drew a 242% sales gain compared to the
previous week (see story, page 4o).

It's the album's fourth week atop the list, having
spent its first three weeks at No.1 last fall (Oct. 13-27,
2012). Its return to No. 1 after an 18 -week absence is
the longest gap between weeks at No. 1 since 2003.
That year, the Dixie Chicks' Home waited 20 weeks
to climb back to the top on the chart dated Feb. 15,
2003. Like Babel, Home had spent its first three frames
at No.1 the previous fall.

Home headed back to No. a after the Dixie Chicks
performed the national anthem at that year's Su-
per Bowl (Jan. 26), and while the album's hit single,

"Landslide," continued to grow at radio.
Four years later, the Dixie Chicks would rock the

chart again. But that time, it was courtesy of the
Grammys. After being abandoned by country radio
after lead singer Natalie Maines' anti -George W.
Bush comments in 2003, the trio won five Grammys
at the 2007 ceremony. Among their wins: album of
the year for Takingthe LongWay and record of the year
for the single "Not Ready to Make Nice."

In the wake of the show, Taking the Long Way leapt
64 slots up the Billboard zoo, jumping from No. 72 to
No. 8. It was the third -largest Grammy -related leap
into the top to since Nielsen SoundScan started pow-
ering the chart in 1991. The album sold 103,00o units
that week -growing 714% -for its best sales frame
since its fourth week on the tally the previous July.

If the Chicks had the third -biggest positional climb
into the top to for a Grammy -gainer, then what had

Ill
0,11111r11. #

I
111 1[4.

MUMFORD & SONS.
=BABEL

the largest? That distinction goes to Herbie Han -
cock's surprise winner for album of the year in 2008,
River: The Joni Letters, which rocketed 159-5 on the
chart dated March 1 -up 154 positions. The title had
re-entered the previous week at No.159 as initial buzz
from the show pushed it onto the list, for the first time
since the previous October. All told, the album spent
14 weeks on the Billboard zoo.

As it turns out, with only 298,000 sold, River: The
Joni Letters is also the lowest -selling album of the
year winner since the first full year of SoundScan
tracking data (1992). It's one of only three such vic-
tors in that span of time to sell less than 1 million.
Tony Bennett's MTV Unplugged (810,000) and Ar-
cade Fire's The Suburbs (756,000) have also failed
to sell a million.

A year after Hancock won, another left -field re-
lease took home album of the year: Robert Plant and
Alison Krauss' Raising Sand. It beat out Lil Wayne's
Tha Carter III, Coldplay's Viva la Vida or Death and
All His Friends, Ne-Yo's Year of the Gentleman and Ra-
diohead's In Rainbows. After RaisingSand's victory, it
vaulted 67 rungs from No. 69 to No. 2 -the second-
largest Grammy -related jump into the top to.

Its rise to No. 2 that week returned the album to its
debut position and, ultimately, its peak on the chart.
It's currently the last album of the year winner to not
reach No. 1. The four winners since have all topped
the tally: Babel, The Suburbs, Taylor Swift's Fearless
and Adele's 21.

Speaking of Adele, 21 holds the record for the
biggest sales gain after the Grammys (again, in the
SoundScan era). It sold 73o,000 in the first full week
after the show (chart dated March 3, 201z), for a unit
gain of 492,000. Adele was the belle of the ball at
last year's show, winning all six awards for which she
was nominated.

In second place among the largest unit increases
for Grammy gainers is Norah Jones' Come Away
With Me, which rose by 477,000 copies in 2003 after
Jones won five trophies. Among her wins: album of
the year, record of the year ("Don't Know Why") and
best new artist.

Come Away With Me zipped 3-1 on the Billboard
zoo dated March 15, 2003, rising from 144,0 oo to
621,000 (Jones' then -best sales frame).

Finally, the third -biggest Grammy gain goes
to Santana's Supernatural. Much like Adele in
2012 and Jones in 2003, Santana was the star of
the zoo o ceremony. The veteran act's comeback
album generated nine wins, including album and
record of the year (for "Smooth," featuring Rob
Thomas). After the telecast, Supernatural held
at No. 1 -where it had already put in eight non-
consecutive weeks -but gained by 364,000 (rising
from 219,000 to 583,000).0

DIXIE CHICKS' LONG WAY
POST-GRAMMYS SALES

103,000
714%

Plnk's'Try Succeeds
As Pink's "Try" rises 2-1 on
the Adult Top 40 airplay
chart, she ties Katy Perry for
the most No. 1s (seven) in
the charts 17 -year history.
Maroon 5 and Nickelback
follow with five leaders each.

Pink also becomes the first
artist to link four consecutive
Adult Top 40 No. 1s. Prior
to "Try; she reigned for five
weeks with "Blow Me (One
Last Kiss)" (2012), the lead
single from her first Billboard
200 No. 1, The Truth About
Love. Her 2011 collection
Greatest Hits... So Far!!!
generated the twin seven -
week leaders "Raise Your
Glass" and "F**kin' Perfect:
She first hit No.1 on Adult
Top 40 with "Who Knew" in
2007, followed by "So What"
(2008) and "Sober" (2009).

-Gary Trust

THE BIG NUMBER

18
Number of weeks Mumford &
Sons' Babel waited to return to
No.1 on the Billboard 200. Its
the longest gap between No. 1
frames since 2003.

Read more
Chart Beat at
billboard.com/
chartbeat.

LARGEST POST-GRAMMYS BIGGEST JUM P INTO TOP
UNIT GAIN FOR AN ALBUM 10, POST-GRAMMYS

 492,000 4,159-5
ADELE'S 21 IN 2012 HERBIE HANCOCK'S RIVER

MARKET WATCH
A WEEKLY NATIONAL MUSIC SALES REPORT

Weekly Unit Sales

ALBUMS DIGITAL
AL01111S.

DIGITAL
TRAM

This Week 6,813,000 2,660,000 29,432,000

Last Week 5,809,000 2,455,000 27,324,000

Change 17.3% 8.4% 7.7%

This Week LaSt Year 7,716,000 2,548,000 32,280,000

Change -11.7% 4.4% -8.8%

'NOW amp sales are also counted within album sales.

Weekly Album Sales

IS

10

1:11

YEAR-TO-DATE

Overall Unit Sales

2012 2013 CHANGE

*bums 41,701,000 39,115,000 -6.2%

Digital Tracks 202,784,000 200,405,000 -1.2%

Store Singles 357.000 461.000 29.1%

Total 244,842,000 239,981,000 -2.0%

515100 wine 61,979,400 59,155,500 -4.6%

Includes 'pad equivalent album sales (UM with lo track downloads equivalent to ane album sale.

Album Sales

2012

2013

41.7 Million

39.1 Million

Sales by Album Format
2012 2013 CHANGE

CD 25,288,000 20,596,000 -18.6%

Digital 15,867,000 17,744,000 11.8%

Vinyl 536,000 713.000 33.0%

Other 10,000 62,000 520.0%

Sales by Album Category

2012 3013 CHANGE

Current 20,094,000 19,790.000 -1.5%

Catalog 21,607,000 19,325,000 -10.6%

Deep Catalog 17,335,000 15,373,000 -11.3%

Current Album Sales

2012

2013

20.1 Million

19.8 Million

Catalog Album Sales

2012

2013

-E1=11
19.3 Million

"'""'"'"'""'"`"7":7=g;TPal=a1=TgtP mainmonths Ara assical an than'jaz alb p ,

as argent. Titles older 18 months are catalog. Peep catalog is a subset ol catalog for titles out more
than Pfi months.

Zirs=d1ZIMI'es24Us'coriVtr:PrggniMTVEr nicb'nimnelf
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LEGEND

Bullets indicate titles with
greatest weekly gains.

Album Charts
 Recording Industry Assn. of

America (RIAA) certification for
physical shipments & digital
downloads of 500,000 albums
(Gold).

A RIAA certification for physical
shipments & digital downloads
oft million units (Platinum).
Numeral noted with Platinum
symbol indicates album's multi.
platinum level.

.RIAA certification for physical
shipments & digital downloads
of 10 million units (Diamond).
Numeral noted with Diamond
symbol indicates album's multi -
platinum level.

O Latin albums certification for
physical shipments & digital
downloads of 50,000 units (Om).

, Latin albums certification for
physical shipments & digital
downloads of 100,000 units
(Platino). Numeral noted with
Platinum symbol indicates
album's multi -platinum level.

Digital Songs Charts
RIAA certification for 500,000
paid downloads (Gold).

A RIAA certification for 1 million
paid downloads (Platinum).
Numeral noted with platinum
symbol indicates song's
multiplatinum level.

Awards
NG (Heatseeker Graduate)
PS (Pacesetter for largest % album

sales gain)
GG (Greatest Gainer for largest

volume gain)
DG (Digital Sales Gainer)
AG (Airplay Gainer)
SG (Streaming Gainer)

Publishing song index available on
billboard.com/bir.

Visit billboard.com/biz for complete
rules and explanations.

2111IS. LAST THIS TITLE
AGO WEEK WEEK .

HOT SILT gi
DEBIT

nHARLEM SHAKE
BAADER DI RODRIGUES)

IMPRINT/PROMOTION LABEL
P05 OIART

Baauer
If; FREE S/MAD DECENT

The Brooklyn producer (see cover

story, page 21) notches the 21st No. 1

debut (of 1,023 leaders dating to the

Hot 100's 1958 launch). It's just the

fifth No. 1 start for an artist making

a first Hot 100 appearance, although

the previous four such acts had gained

notable prior exposure either through

Fox's "American Idol" (Clay Aiken,

Fantasia, Carrie Underwood) or in a

group (former Fugee Lauryn Hill).

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
LEWIS (ILHAGGERTYR.LEWIS) MACKLEMORE/ADA/WARNER BROS.

1 20

57
STAY Rihanna Featuring Mikky Ekko
M.EKKO,J.PARKER (M.EKKO,J.PARKER) SRP/DEF JAWIDIMG

Rihanna scores her 24th top 10,

breaking a tie with Whitney Houston.

Among women, Rihanna trails only

Madonna (38 top 105, the most

among all acts), Mariah Carey and

Janet Jackson (27 each).

3 2

3 3
0 SCREAM & SHOUT will.i.am & Britney Spears A

LAN JAY (W.ADAMS,J.MARTENSLBAPTISTE) INTERSCOPE

3 12

5 5 0 I KNEW YOU WERE TROUBLE.
MAX MARTIKSHELLBACK (T.SWIFT.Mla MARTIN,SHELLBA00

Taylor Swift A
BIG MACHINE/REPUBLIC

2 78

0 6 HO HEY
R.HADLOCK (W.SCHULTE.J.FRATTES)

The Lumineers A
OLIALTONE

3 37

2 2 7
LOCKED OUT OF HEAVEN
LIZEgraTeiaMEIZTL.LEvole

Bruno Mars
ATLANTIC

1 20

WHEN I WAS YOUR MAN Bruno Mars
THE SMEEZINGTONS (BRUNO MARS,PLAWRENCE II.A.LEVINE.A. WYATT) ATLANTIC

SUIT & TIE Justin Timberlake Featuring Jay Z
TIMBALANDJAMBERLAKLIROD ELTIMBERLAKE,T.V.MOSLEY.S.
C.CARTER.J.HARAION,I.E.FAUARLEROY II.T.STUART,J.WILSON.C.STILL) RCA

STARTED FROM THE BOTTOM Drake
M.YOMBIE (A.GRAHAM.W.COLEMAN.
N.SHEDID.B.SANFILIPPO) YOUNG MONEWCASH MONEWREPUBLIC

8 9

4 6

10 2

DON'T YOU WORRY CHILD Swedish House Mafia Feat John Martino 0 - AXWELL.S.INGRO SO SANGELLO ELMARTIN,
111.31TRUN.AXWELSANGROSSO.S.ANGELLOI ASTRALWERKS/CAPITOL

6 22

....0 ©© I WILL WAIT Mumford & Sons A
M.DRAVS (MUMFORD G SONS) GENTLEMAN OF THE ROAD/RELYGLASSNOTE

12 28

0 0 13 DAYLIGHTtigrAtaztv...... Maroon 5
ADWOCTONE/INTERSCOPE

7 11

G 0 GIRL ON FIRE Alicia Keys Featuring Nicki Minaj
ALICIA KEMLBHASKER,S.REMI (ALICIA KEYS.J.BHASKER.S.REMIX.MARALW.SQUIER) RCA

I1 24

0 MIN PROBLEMS ASAP Rocky Feat, Drake,2 Chainz & Kendrick Lamar 
11 15 N.SHERIB (R.MAYERS.N.SHERIB.S.GARRM.

A.GRAHAM.T.EPPS.K.DUCKWORTH) Atop WORLDWIDE/POLO GROUNDS/RCA

8 16

BEAUTY AND A BEAT Justin Bieber Feat. Nicki Minaj
10 16

it"424.0g(Parga Mal I SCDOOLBOWRAYNONO BRAUN/ISLANDADDIG

5 19

405
SWEET NOTHING Calvin Harris Feat, Florence Welch 

14 17
FiVELCH.K.HARPOOV) DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA

10 15

O B 15 TRY P!nk
G.KURSTII (BUSBEE,B.WFS11 RCA

9 17

ME .A.Lil.Wayne Feat. Drake & Future
21 47) 0 MIKE

N.WILBURN.M.LWILLIAMS II.A.HOGAN) YOUNG MONEY/CASH MONEY/REPUBLIC

16 5

0 in CARRY ON fun.
.... LBHASKER (FUN.,LBHASKER) FUELED, BY RAMEN/RRP

20 7

DIAMONDS Rihanna A
11 18 21

Erg,,ExErsegm,arai, SRP/DEF JAWIDIMG

1 21

0 et POUR IT UP Rihanna
W eon WILL

SRP/DEF JAWIDIMG

22 7

aTICL EAST THIS TITLE
AGO OM WS PRODUCER (SONGWRITER)

IT'S TIME
B.DARNE DIMAGINE DRAGONS
(DREYNOLDSW.SERMON.B.MCKEE)

Artist CERT. PEAK WO DV
IMPRINT/PROMOTION LABEL not- CHART

Imagine Dragons A
KIDINAYORNER/INTERSCOPE

MIRRORS Justin Timberlake 24 1
TIMBALAND (LTILIBERLAKEIDEMOSTKINARMONLE.FAUNTLERM II) RCA

The second radio single from Timberlake's The

20/20 Experience (March 19) bows at No. 9

on Hot Digital Songs with 163,000 downloads

sold. "Suit & Tie" (No. 9 on the Hot 100),

meanwhile, pushes 8-5 on Hot Digital Songs

(201,000, up 67%) following his appearance

at the Grammy Awards (Feb.10).

ewe

19 0 25 CATCH MY BREATH Kelly Clarkson
SOUND KOLLECTIV (K.ELARKSOIL.1.11ALEIERT.E.OLSOD) MIKA

19 17

46 48 0 GANGNAM STYLE PSY A
PLAI'SANGIEGUN-HITNG (1.S.PARK,G.HY00) SCHOOLBOY/REPUBLIC

2 24

41 et 0 ADORN
MIGUEL .1.PIMENTEL) BYSTORWEL

Miguel
0)/1 ACK ICE/RCA

17 29

24 24 20 SOME NIGHTS fun. A
1.BILILSKE0 MMILIESS.A.00SILANTONOFF.J.BHASKER) FUELED BY RAMENARP

3 52

34 0 0 WANTED
D.HUFF.H.HAYES .VERGESALHAVES) ATLANTIC

Hunter Hayes A
(T TIC NASHVILLE/WMN/RRP

16 43

15 17 30 HOME Phillip Phillips A
D.PEARSON (0.PEARSON,G.HOLDEN) IWINTERSCOPE

6 34

20 0 31 LITTLE TALKS Of Monsters And Men A
OF MONSTERS AND IAEN,A.ARNARSSON (N.B.HILMARSDOTTIR.RIITIORHALLSSON) REPUBLIC

20 39

23 0 32 THE A TEAM Ed Sheeran A
LGOSLING,E.SHEERAN (E.SHEERAN) ELEKTRA/ATL ANTIC

16 32

30 O " HALL OF FAME The Script Featuring will.i.am A
D.CYDONOGHUE.M.SHEEHAN.J.BARRY
(0.0TIONOGIMEALSHEEHAN,W.ADAMS,LBARRY) P ONOGENIC/EPIC

25 21

17 21 34
ONE MORE NIGHT Maroon 5
t.(AXEArADVAELIVALEVINE,SHELLBACK,

AGM/OCTONE/INTERSCOPE

1 35

27 IED 35
C'MON Ke$ha
DR. LUKE,BENNY BLANCO,CIRKUT (K.SEBERT,
LGOTTWALD.B.LEVIN.MAX MARTIN,B.MCKEE,H.WALTER) KEMOSABE/RCA

27 9

47 42 0 SOMEBODY THAT I USED TO KNOW Gotye Feat. Kimbra A
W.DE BACKER (WOE BACKER.L.BONFA) SAMPLES 'N. SECONDS/FAIRFAX/REPUBLIC

1 59

3 0 37 RADIOACTIVE Imagine Dragons 
ALEX 0.4 KID (IMAGINE DRAGONS,A.GRANT.J.MOSSER) KIDINAKORNER/INTERSCOPE

33 25

39 38 0 SURE BE COOL IF YOU DID Blake Shelton
S.HENDRICKS (R.CLAWSOND.TOMPKIKLROBBINS) WARNER BROS. NASHVILLE/WMN

38 6. 39 BETTER DIG TWO The Band Perry 
(MUFF (3.CLARK.S.MCANALLY.T. ROSEN) REPUBLIC NASHVILLE

28 16

35 39 40 I'M DIFFERENT 2 Chainz
DI MUSTARD IT.EPHS.D.MCFARL AK) DER LOWIDIMG

27 14

0 0 TWO BLACK CADILLACS Carrie Underwood
M.BRIGHT (C.UNDERWOOD,J.KEAR,H.LINCISEW IV/ARISTA NASHVILLE

41 10

25 27 42 SWIMMING POOLS (DRANK) Kendrick Lamar 
TMILLUSIK.DUCTWORTH.T.WILLIAMS.N.SEETHARAM) TOP DAWG/AFTERMATHANTERSCoPE

17 27

0118
45 wig 43 ONE OF THOSE NIGHTS Tim McGraw

B.GALLIMOREPACGRAW (LIAIRD,R.CLAWSON,CYOMPKINS) BIG MACHINE
32 12

57 0 0 TROUBLEMAKER 011y Murs Featuring Flo Rida
S.ROBSON (0.MURS.S.ROBSON,C.KELLYT.DILLARD) SVCO/COLUMBIA

44 5

NEW
0 ONE WAY OR ANOTHER (TEENAGE KICKS) One Direction

LBUNETTA,LIWAN (DHARRYN.HARRISON,LOWEILL) SYCO/COLUMBIA

45 1

36 37
-

4b ALL GOLD EVERYTHING Trinidad James
D.GALLOSPY (N.WILLIAMS) THINKITSAGAME/DEFIAM/IDIMG

36 10

FEEL THIS MOMENT Pitbull Feat. Christina Aguilera

HligirMILTAMMENENUMMUIMOUIEM 1111.305/POLOGROWEEM
47 4

18 28 48
I CRY Flo Rida
k12.71"MILMATaidratianta.Locukno Lior Aor/ATiAA Tic

6 21

= -I

43 ; 0 49
POETIC JUSTICE Kendrick Lamar Featuring Drake
S.DEWLLE (K.DUCKWORTH,E.MOLINA,
A.GRAHAM,J.S.HARRISIILLJACKSON.T.S.LEWIS) TOP DAWG/AFTERMATHANTERSCOPE

40 17

Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 03.02.2013
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28 36

80 7272

50
DIE YOUNG
[1.T,171",Vg',NiAVT.Zirr

Artist
EFRE PEAK WKS. ON

IMPRINT/PROMOTION LABEL POS. CHART

Ke$ha
NE MOSABE/RCA

2 21

KISS YOU
C. FALICRAMI (SHELLBACICRYACOUB.C.FALK.
S.KOTECHAACLUNDIN,K.FOGELMARK.A.NEDLER)

As the group's Comic Relief

charity single debuts at

No. 45 (see story, page

41), its current radio -

promoted track rises 26-21

on Mainstream Top 40 and

debuts at No. 73 on Hot

100 Airplay (16 million in

audience, up 26%).

One Direction
SYCO/COLUMBIA

51 8

31 41 52 EVERY STORM (RUNS OUT OF RAIN) Gary Allan 
G.ALLAN.G.DROMAN (G.ALLAN.M.WARREN,H.LINOSEY) MCA NASHVILLE

26 20

53 53 0 WICKED GAMES The Weeknd
DOC.C.MONTAGNESE:ME WEENND (A.TESPAYE.C.MONTALNYSE.D.MCKINNEY) YO/REPUBLIC

53 16

52 52  TORNADO Little Big Town
AlOYCC (WNEMBY,IMAID) CAPITOL NASHVILLE

52 15

61 60 0 SAIL AWOLNATION A
A.BRUNO (A.BRUNO) RED BULL

55 24

0.11UFF.H.HAVES (A.DORFF.L.LAIRD.H.HAVES) ATLANTIC NASHVILLE/WMN
5854 0 SOMEBODY'S HEARTBREAK Hunter Hayes 54 13

64 61 0 NEVA END Future
MIKE WILL AIADE.IT (NAVILOURNKALWILLIAMS II.P.R.SLAUGHTER) A.I/FREEBANDY/EPIC

57 U

0 58 DOWNTOWN Lady Antebellum
PWORLEYLADY ANTEBELLUM (L.LAIRD.S.MCANALLY,N.HEMBY) CAPITOL NASHVILLE

45 2

59
DON'T STOP THE PARTY Pitbull Featuring TJR

32 44 UR IA.CACR EC.T.1.1102DILSKY.1. GARCIA.
I. MARTINEZ GOMCZALYN.F.H1BBERT) MR. 305/POLO GROUNDS/RCA

17 18

r26 60 MY SONGS KNOW WHAT YOU DID IN THE DARK (LIGHT EU LIP) Fall Out Boy 26
BWALKER (FALL OUT BOY,AWALKER,) HILL) OCCAYDANCE/FUCBCO BY RAMCWISLANWIDIMG

Despite a 66% decline

2

to 56,000 second -week

downloads sold, the song

bounds 29-21 on Alternative

and enters Mainstream Top

40 at No. 34.

0 0 6n I DRIVE YOUR TRUCK Lee Brice
..." KlACOBS.M.IACCLURE.L.BRICE (NALEXANDER,C.HARRINGTON,NYEARY) CURB

61 7

40 51 62 THE ONLY WAY I KNOW Jason Aldean With Luke Bryan & Eric Church
WOMB (0.1..MBRPHY.B.HAYSLIP) BROKEN BOW

Aci 15

100 88 M LOVEEEEEEE SONG Rihanna Featuring Future
Y.." FUTURE (N.WILBURN,R.FENTINCIANDREWSO.S.JACKSOINCS.ROGERS) SRP/DEF JANI/101MG

63 3

6
ork R.I.P. Young Jeezy Featuring 2 Chainz
`iv TiiMatiMIMMiltantrOXIMAZti MAE WACIIN4

64 2

75 71 0 BEGIN AGAIN Taylor Swift
OHUFF.N.CHAPIAAN;ESWIET (T.SWIFT) BIG MACHINE

7 20

68 70 M WHO BOOTY Jonn Hart Featuring lamSU!
...." RAW SMOOV (0.1.GROZELL,S.A.WILLIAMS,ICKHARBOUCH) COOL KID CARTEL/EPIC

66 10

82 74 0 MAMA'S BROKEN HEART Miranda Lambert
KLIDDELL.C.AINLAY.G.WORP (B.CLARK.S.MCANALLY.K.MUSGRAVES) RCA NASHVILLE

67 4

63 67 0 MERRY GO 'ROUND Kacey Musgraves
LIAIRO,SAICANALLYIAMUSGRAVES (NMUSGRAVES,LOSBORKESEACARALEW MERCURY NASHVILLE

63 10

70.0 Q TIP IT ON BACK Dierks Bentley
B.BEAVERS,L.WOOTEN CEKENNEDYR.COP AN,LICHITE) CAPITOL NASHVILLE

66 13

74 75 Q DON'T JUDGE ME Chris Brown
THE MESSENGERS (C.M.BROWN.N.ATWEH,A.MESSINGERACPELLIZZER) RCA

67 16

0 el PIRATE FLAG Kenny Chesney
..... B.CANNON.K.CHESHEY (R.COPPERMAN.D.L.MURPHY) BLUE CHAIR/COLUMBIA NASHVILLE

68 2

85 ©m GET YOUR SHINE ON Florida Georgia Line
LA101(111LIBBARGAB.KELLEYW.CLAWSON.CCOPAWRIM) REPUBLIC NASHVILLE

72 4

2WKS. LAST THIS TITLE Artist ERRS.
AGO WEEK WEEK uu,,,,,,,,,,T, IMPRINT/PROMOTION LABEL

51 65 73 HOW COUNTRY FEELS Randy Houser 
[(GEORGE (V.MCGEHEEW.MOBL EYNYHRASHER) STONEY CREEK

PEAK

POS.

42

WKS ON

CHART

20

87 Q Q GIVE IT ALL WE GOT TONIGHT George Strait
T.BROWN.G.STRAIT (M.HRIGHT.P.O.DONNELL.T.1AMES) RCA NASHVILLE

74 7

83 0 Q IF I DIDN'T HAVE YOU
SELLERS,P.JENIONS)

Thompson Square
NV (S.THOMPSONACTHOMPSON,L RESTONEY CREEK

75 7

BALL T.I. Featuring Lil Wayne
55 64 7650

RICO MiToL TtglargAii) GRAND HUSTLE/ATLANTIC

18

0 BUGATTIT Ace Hood Featuring Future & Rick Ross
NEW

YI.L.ROBERTS BALL WILLIAMS KNAVILBURNI WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC

77 1

71 0 78 STUBBORN LOVE The Lumineers
R.HADLOCK (W.SCHULTLLFRAITES) DUALTONE

70 10

REMEMBER YOU Wiz Khalifa Feat. The Weeknd
72 78 79

:2NIZ142111.7:2SHET.1".I71=11P10,1) ROSTRUM/ATLANTIC/PRP

63 13

62 82 80 LITTLE THINGS One Direction 
1.GOSLING (E.SHEERAN.F.BEVAN) SYCO/COLUMBIA

33 14

79 84 81 LOVE SOSA Chief Keef
YOUNG CHOP (CCOZART.T.PITTMAN) GLORY BOYZ/INTERSCOPE

56 10

DOPE Tyga Featuring Rick Ross
90 100 0 M ROBERTS IMAGUYEWSBEVERSONAIALIOINRYS IA

WROBERTS,IJACKSOPAC.C.BROMM151R.,CMOLFEANOUNG) YOUNG MONEWCASH MOBEWREPUBLIC

68 4

SKYFALL Adele ARE-ENTRY 0
P.EPWORTH (A.ADKINS,REPWORTIO XL/COLUMBIA

8 18

NEW
0 JUST GIVE ME A REASON P!nk Featuring Nate Ruess

J.BHASKER (PINICABHASKER,N.RUESS) RCA

84 1

73 86 85 ANYTHING COULD HAPPEN Ellie Goulding 
NELIOT.E.GOULDING (E.GOULOING.J.ELIOT) CHERRYTREE/INTERSCOPE

47 19

r) 86 BATTLE SCARS Lupe Fiasco & Guy Sebastian
PRO I (WIACO.G.SEBASTIAN,D.R.NARRIS) 1ST & MX/ATLANTIC

73 8

54 58 87 SOUTHERN COMFORT ZONE Brad Paisley
B.PAISLEY (OPAISLEY.C.DUBOIS.1.1CLOVELACE) ARISTA NASHVILLE

54 20

69 83 88 I LOVE IT Icona Pop Featuring Charli XCX
P.BERGER (P.BERGER,CANCHISONAIKLOW) RECORD COMPANY TEN/B(G BEAT/ATLANTIC/RAP

69 3

66 76 89 CUPS Anna Kendrick
C.BECKALKILIAN (A.P.CARTERA.GERSTEINABLACKETTACTUNSTALL.BEHRENS,CFREEMAN) UNE

64 8

VA VA VOOM Nicki Minaj
78 87 90 rialKsEZ01,J4LA:,V.IMICALL.GOTTIVALD,

YOUNG MONEY/CASH MONEY/REPUBLIC

22 18

NEW 0 POWER TRIP J. Cole Featuring Miguel
I.L.COLE (I.COLEALLAWS) ROC NATION/COLUMBIA

91 1

th LOVE AND WAR Tamar Braxton98 Ng
D.CAMPER.112. (M.RIDDICK.L.DANIELS.T.BRAICION) STREAMLINE/EPIC

57 4

84 92
0 GUAP Big Sean

:=O.O".=r.itirsrgi=2:L'.......___, -IMMO GOO.D./DEF lAWIDING

71 10

77 85 94 GOODBYE IN HER EYES Zac Brown Band
K STEGALL.? BROWN 1Z.BROWNWOURRETTE,S.LEIGH.1.0.ROPKINSI ATLANTIC/SOUTHERN GROUND

48 19

RE-ENTRY Q
WAGON WHEEL Darius Rucker
CROGERS OLOYLAN.K.SECOR) CAPITOL NASHVILLE

95 2

NEW
0 SHE DON'T PUT IT DOWN Joe !Ridden Featuring Lil Wayne & Tank

YMINUS 0.BUDDENNTANK.D.CARTERX.WILLIAMS) EONS

96 1

- 00 I CAN TAKE IT FROM THERE
TRD (C.YOUNG.R.AKINS.B.HAYSLIP)

Chris Young
(SOU RCA NASHVILLE

97 2

91
98 CRYING ON A SUITCASE Casey James

CA INDSEYCJAMES (L.T.MILLER,T.SHAPIROJATHRASHER) Pi/COLUMBIA NASHVILLE
88 9

NEW 0

NEW C

ALIVE
RAIN MAN (1YOUSAFYY0U5AF.K.TRINDL.N.LIM.LUDELL)

The Chicago EDM trio makes its Hot 100

introduction, although the track logs a 23rd week

on Dance/Mix Show Airplay, where it bullets at

No. 4. It concurrently reaches the top 10 (11-8) on

Dance/Electronic Songs. -Gary Trust

Krewella
KRE WEL LA/COLUM BIA

99 1

HOLD ON Alabama Shakes too
ALABAMA SHAKES.AJOKIC (ALABAMA SHAKES) ATO

LET ME
GET A
ROUND OF
APPLAUSE,
MAKE,
MAKE IT
CLAP.

"WHO BOOTY,"
JONN HART

FEATURING IAMSU!

Q&A

Jonn
Hart

How did your "Who Booty,"
featuring lamSU!, rise from
regional West Coast hit to the
Billboard Hot 100, where it's now
No. 66?
We released "Who Booty"
independently in March 2012.
We just did a whole Independent
campaign. I had somebody helping
me with social media and radio
and the street team. And we were
able to get to a certain level on the
West Coast independently. Once
that happened, the phone started
ringing. I had my deal [with Epic]. It
all happened very quickly. It's crazy
how things work out.

HoW did you get French Montana
On the reMIX?
Once I signed with Epic, we were
talking about ideas for the remix
and French came up. Iltl was
perfect-it bridged the West and
East. and got me the South as well,
because French Is doing his thing
hugely all over. It just made sense.

Does the Bay Area's sound
influence your music?
The Bay Area traditionally has its
own music and style. When you
think of the Bay as far as hip -hop,
You think E-40, Too Short. But you

can't forget we [also] had Tony!
Tonil Tonel I call myself a "hybrid"
because I'm definitely an R&B artist.
but what makes my music different
is I'll take a hard-hitting 808 beat
that normally Bay Area rappers use.
That's how we dubbed the term "12
& Bay Slap."

What's next?
I'm working on a mixtape, my album
and also getting my second single
ready. I want to cut as many records
as possible with as many people
as possible. The music I bring is
something new, something different,
for sure. I'm excited.

-Steven 1 Horowitz

Data for week of 03.02.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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A60 WEEK WEEK IMPRINT/DISTRIBUTING LABEL

7 4
11; MUMFORD & SONS

GENTLEMAN OF THE ROADMASSNOTE

Title PEAK WEB.

POS. CHART

Babel A l 21

14 11 0 VARIOUS ARTISTS 2013 Grammy Nominees
GRAMMY/CAPITOL

2 4

6 8 0 BRUNO MARS Unorthodox Jukebox
ATLANTIC/AG

2 10

10 12 0 TAYLOR SWIFT Red A
BIG MACHINE/1MB

1 17

0 5 JOSH GROBAN All That Echoes
REPRISE/WARNER BROS.

1 2

0 0 THE LUMINEERS The Lumineers 
DUALTONE

2 46

0 0 FUN. Some Nights A
FUELED BY RAMER

3
52

0 8 VARIOUS ARTISTS NOW 45
UNIVERSAL/EMI/SONY MUSIC/CAPITOL

3 2

2 5 9 ANDREA BOCELLI Passione
SUGAR/VERVE/VG

2 3

32 20 MAROON 5 Overexposed A
AM/OCTONE/IGA

2 34

29
PINK The Truth About Love A 1 22

23 0 RCA
Both Plnk's The Truth About Love (up

121%) and Taylor Swift's Red (No. 4,

up 106%) gain thanks to TV ads by

Target during the Grammy Awards

that touted the retailer's exclusive

versions of their respective albums.

, - ..
.4,i'".4

19 _17

5 13

37 27

TIM MCGRAW
I, MACHINE/MILL

Two Lanes Of Freedom

BULLET FOR MY VALENTINE Temper Temper 13 1

THE BLACK KEYS
ONESUCH/WARNER BROS.

RIHANNA
SRP/DEF lAWILMG

SOUNDTRACK
UM

HUNTER HAYES
ATLANTIC NASHVILLE/MN

El Camino A

Unapologetic 

Pitch Perfect

With another 37,000 sold (up

15%), its total sales rise to

505,000. The title is the first

soundtrack to sell a half -

million since The Twilight

Saga: Breaking Dawn Part

1, which hit the mark in the

SoundScan week ending

April 1, 2012.

Hunter Hayes 

2 63

1 13

3 17

17 53

1 6 JUSTIN BIEBER
SCHOOLBOY/RAYMOND BRAIMISLAND/MMG

Believe: Acoustic 1 3

18 22

79 43

ADELE
%I./COLUMBIA

ALABAMA SHAKES
ATO

Coming off a week where the band

garnered exposure on the Grammys

(where it was nominated for best new

artist) and a performance on NBC's

"Saturday Night Live" (Feb. 16), the

album has its second-best sales week

yet (30,000; up 130%).

21

Boys & Girls

1 104

8 42

SEWS. Last THIS ARTIST
AGO WEEK WEEK IMPRINT/DISTRIBUTING LABEL

28 32 ® ED SHEERAN
CLEKTRA

Title 
.

+

PEAK WKS. Al

POS. CHART

5 36

24 31 0 IMAGINE DRAGONS
KIDINAKORNER/INTERSCOPE/IGA

Night Visions 2 24

11 18 23 KIDZ BOP KIDS
RAZOR & TIE

Kidz Bop 23 2 5

8 16 24 GARY ALLAN
MCA NASHVILLE/MM

Set You Free 1 4

30 28 0 LITTLE BIG TOWN
CAPITOL NASHVILLEMAGN

Tornado 2 23

13 24 0 A$AP ROCKY
ASAP WORLDWIOE/POLOGROUNDS/PCA

Long.Live.A$AP 1 5

34 41 0 CARRIE UNDERWOOD
1R/ARISTA NASHVILLE/SMN

Blown Away A 1 42

31 33 0 ALICIA KEYS Girl On Fire 
RCA

1 12

22 21 29 FLORIDA GEORGIA LINE Here's To The Good Times
REPUBLIC NASMILLE/BMG

10 11

23 30 0 ONE DIRECTION
SYCO/COMBIA

Take Me Home A 1 14

NEW
0 JEREMY CAMP

BEL/EMI CM

Reckless 31 1

44 0 0 MUMFORD & SONS
GENTLEMAN OF THE ROAO/GLASSNOTE

Sigh No More A 2 152

16 19 33 MACKLEMORE & RYAN LEWIS The Heist
MACKI MORF

2 19

158 99
BOBMARLEVANDTHEWAILERS LegenikTheBestOfBobMadeyAndTheWallers  18 255
TUFF GONWISLANDFUME

Bob Marley was celebrated in a tribute

medley during the Grammys, which helps

explain the gain for his mega -selling

greatest -hits album. It sold 20,000 last

week, up 269%. 'Tunes also sale -priced

it for $6.99.

26 36 0 PHILLIP PHILLIPS The World From The Side Of The Moon 
1WINTERSCOPE/IGA

4 13

21 26 36 KENDRICK LAMAR
TOP DAWG/AFTEMATH/INTERSCOPEAGA

good kid, m.A.A.d city 2 17

35 37 37 JASON ALDEAN
BROKEN BOW/BBM

Night Train A 1 18

17 35 38 SOUNDTRA0( lisMiserables:HighlightsFromTheMotionPktureSoundtrack 
POLTDOR/REPUBLIC

1 9

go 58 0 MIGUEL
BYSTORM/BLACK ICE/RCA

Kaleidoscope Dream 3 20

47 44 0 LUKE BRYAN
CAPITOL NASHVILLE/MGR

Tailgates & Tanlines A 2 80

60 69 0 ZAC BROWN BAND
ROAR/SOUTHERN GROUND/ATLANTIC/AG

Uncaged 1 32

85 46 0 FRANK OCEAN
,FE 1.11016/10

Channel Orange 2 32

SOUNDTRACK
NBC/COLUMBIA

The niche soundtrack to the show -

within -a -show on NBC's musical -

drama "Smash debuts with 16,000.

The original "Smash" TV soundtrack

only sold more than that in its first

three weeks of release.

SMASH: Bombshell 43 I

A

Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 03.02.2013



ARTIST
IMPRINT/DISTRIBUTING LABEL

CHARLIE WILSON
P MUSIC/REA

Title

Love, Charlie

KELLY CLARKSON Greatest Hits: Chapter One
IR/REA

JOURNEY
COLUMBIA/LEGACY

Journey's Greatest Hits 4/t, 10 2473

54 49 0 ERIC CHURCH Chief A
Em 1 NAsliviLLE/umeN

1 82

33 38 48 T.I. Trouble Man: Heavy Is The Head
GRAND HUSTLE/ATLANTIC/AG

2 9

36 42 49 VARIOUS ARTISTS NOW 44
UNIVERSAL/EMI/Sexy MUSIC/CAPITOL

2 15

106 156 0 ZAC BROWN BAND The Foundation A
ROAR/BIGGER PICTURE/HOME GROWN/ATLANTIC/AG

9 219

- 53 RED Release The Panic
ESSENTIAL

7 2

117 91 0 FLORENCE + THE MACHINE Ceremonials 
REPUBLIC

6 67

51 53 0 KID ROCK Rebel Soul
TOP DOG/ATLANTIC/AG

5 13

143 0 0 JACK WHITE Blunderbuss
THIRD MAN/COLUMBIA

1 37

39 52 55 JUSTIN BIEBER Believe A
SCHOOLBOY/RAYMOND BRAUN/ISLAND/101MB

1 35

50 65 0 MUSE The 2nd Law
HELIUM MWARNER BROS.

2 20

45 so 57 OF MONSTERS AND MEN My Head Is An Animal 
REKLBLIC

6 46

NEW 0 VARIOUS ARTISTS Ultra Dance 14
ULTRA

58 1

0 59 JOE BUDDEN No Love Lost
EONS

15 2

57 67 C) ONE DIRECTION Up All Night A
SyneCOLuMBIA

1 49

68 0 61 KEYSHIA COLE Woman To Woman
GEFFEN/16A

10 13

53 66 0 THE WEEKND Trilogy 
AO/REPUBLIC

4 14

43 47 63 VARIOUSARITSTS WOW Lospe120a300fIte Year's Wood Artists AndSongs
WORD ORB/EMI CMG/VFRITWRCA INSPIRATION

43 3

74 85 0 BRUNO MARS Doo-Wops & Hooligans A
ELEKTRA

3 122

52 0 65 2 CHAINZ Based On A T.R.U. Story 0
DEF Me/VAIL

1 27

46 60 66 CHRIS TOMLIN Burning Lights
SIMSTEPS/SPARROW/MAI CMG

1 6

77 84 0 MIRANDA LAMBERT Four The Record 0
RCA NASHVILLE/MAN

3 66

55 0 68 WIZ KHALIFA O.N.I.F.C.
ResTRum/ALLANTic/A6

2 11

48 62 69 SOUNDTRACK Nashville: Season 1: Volume 1
ABC STUDIOS/LIONS GATE/BIG MACHINE/BMLG

14 10

180 ID 0 KELLY CLARKSON Stronger A
1R/REA

2 65

0 71 AVANT Face The Music
MO -B

40 2

3 as 72 TEGAN AND SARA Heartthrob
VAPOR/WARNER BROS.

3 3

42 71 73 RANDY HOUSER How Country Feels
SIDNEY cREEK/DDAG

11 4

ARTIST
IMPRINT/DISTRIBUTING LABEL

Title

VARIOUS ARTISTS
PRoVIOENT/WoRe.EURB/MAI CMG

LED ZEPPELIN
SWAN SONG/ATLANTIC

WOW Hits 2013 35 21

Celebration Day 9 13

The LP version of the album finally

reached retail last week, helping

to prompt its overall 57% sales

increase. On the Vinyl Albums

chart, it debuts at No. 1 with a little

more than 2,000 LPs sold.

66 82 0 PITBULL Global Warming
LIR. 305/POLO GROUNDS/RCA

14 13

0 77 COHEED AND CAMBRIA The Afterman: Descension
EVERYTHING EVIL/AMBASSADOR/HUNDRED HANDED

9 2

ao 64 78 FLEETWOOD MAC Rumours 
WARNER BROS.

1 153

100 CI 79 BEYONCE 4 A
RARKwOOD/COLUMBIA

1 53

0 0 GOTYE Making Mirrors 
SAMPLES mr sEcoNes/FAIRFAx/REPUBLIC

6 45

56 87 81 ANDREA BOCELLI Pasion
SUGAR/UNIVERSAL MUSIC LATINO/UMLE

59 3

&a 0 82 LEE BRICE Hard 2 Love
CURB

5 41

5 55 83 COLTON DIXON A Messenger
PS/SPARROW/EMI CMG

15 3

61 so 84 MICHAEL JACKSON Thriller 41>
EPIC/LEGACY

1 178

124 130 0 BLAKE SHELTON Red River Blue A
WARNER BROD. NAsHvILLENHAN

1 83

NEW
0 FOALS Holy Fire

TRANSGRESSIVE/WARNER BROS.

86 1

71 83 87 CHIEF KEEF Finally Rich
GLORY BOVVINTERSCOPE/IGA

29 9

89 110 0 TOBYMAC Eye On It
OREFRONT/EMI CMG

1 25

70 96 89 JENNI RIVERA Joyas Prestadas: Pop
FONOVISA/UMLE

51 10

113 121 0 ADELE 19 A
L/EOL Mem

4 174

62 86 91 LANA DEL REY Born To Die 
PolYeeR/INTERSCoPE/IGA

2 55

RE-ENTRY 0 BOB SEGER ITHESILVER BULLET BAND Ultimate Hits: Rod And Roll Never Forgets

HIDEOUT/CAPITOL

19 46

65 92 93 JENNI RIVERA La Misma Gran Senora
FONOVISA/UMLE

38 10

0 94 MUMFORD & SONS The Road To Red Rocks: Live
GENTLEMAN OF THE ROAD/GLASSNOTE

54 2

138 e 0 JOHNNY CASH The Legend Of Johnny Cash A
LEGACY/COLUMBIA NASHVILLE/AMERICAN/ISLAND/LW

5 105

0 96 JIM JAMES Regions Of Light And Sound Of God Audio
RELIAVAD0R/ATo

34 2

67 93 97 KE$HA Warrior
KEMOSABE/RCA

6 11

56 94 98 VARIOUSARISTS 124242TheancertFor5A Relit ToBenefitTheRoNe Hoed RNielfun

ROBIN HOOD/THE MADISON SQUARE GARDEN COMPANY/COLUMBIA

9 7

128 ert 99 WHITNEY HOUSTON I MI Always Love You: The Best Of Whitney Houston
ARISTA/RCA

14 14

111 ID voo VARIOUS ARTISTS NOW That's What I Call Love Songs
UNIVERSAL/EMI/SONY MUSIC/CAPITOL

100 4

gLA

Megan
Hilty of
NBC's
'Smash'
There's a surreal aspect to the
second "smash" soundtrack,
Bombshell, which bows at No. 43
this Week on the Billboard 200.
It's a musical-but it's not a real
musical. As a theater veteran,
what's your take on It?
Well, I would love to meet the
woman who could sing 21 torch
songs like these eight times a week.
[laughs] Really, the lyrics do double
duty: They could flt In a musical, but
they zero in on what's happening
in the "Smash" storyline as well. So
I don't know that it would transfer
very well as it is. It would need a
book-and probably trimming some
of those amazing songs.

Are you surprised by how well
the soundtrack and the show
have been received?
I thought it was a really fantastic
idea, and obviously it stuck out
like a sore thumb to me, because I
come from [the theater'. It seemed
too good to be true. But it's a
fantastic idea for a show because
people love singing, especially now
with all of these talent shows and
competitions on television. People
are really fascinated by it. So to
have a drama that incorporates it
in this way, it's a great idea.

How accurately does "Smash'.
depict the backstage world of
Broadway?
01 some points we're pretty
authentic, but we're not doing a
reality show. We're doing a drama,
and you have to embellish things
and take liberties here and there to
make it interesting-just like "ER"
or "Private Practice" probably took
some liberties with what actually
goes on in their world.

You have your own album, It
Happens All the Time, coming
out through Sony Masterworks
on March 12. What can we expect
from that?
It's really exciting. It's the first
thing I've ever worked on that
is not connected to a script or
a story. It's half originals, half
covers, and it's not musical theater.
Anybody who actually knows
who I am will probably be a little
surprised by that. -Gary Graff

Data for week of 03.02.2013 I For chart reprints coil 212.493.4023 Go to BI LLBOARD.COM/ BIZ for complete chart data 0
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Pearl Jam
Joins 'Ten'
Million
Club
Pearl lam's landmark debut, Ten.
becomes the latest addition to
the 10 million sellers club in the
United States.

This week, the 1991 Epic Records

release surpasses the 10 million
U.S. sales mark, according to
Nielsen SoundScan, making it the
22nd album to reach the threshold
since the company began tracking
data in 1991.

In the week ending Feb.17, the
album sold nearly 4,000 copies
(up 159% over the previous week).
That makes its total sales exceed
10 million by about 1,000 copies.

It's the fourth album to hit 10
million in U.S. sales since the
start of 2012. Ten follows Linkin
Park's Hybrid Theory, Usher's
Confessions and Adele's 21.

21 now stands as the No.
15 best-selling album of the
SoundScan era, with 10.4 million
sold. It's currently about 186,000
copies behind Britney Spears ...
Baby One More Time, which is in
14th place.

It should be a while before
another album crosses the 10
million mark. While there was a
quick succession of albums that
hit 10 million in the last year, the
next -closest to 10 million is still
400,000 copies away: Celine
Dion's Let's Talk About Love (9.6
million). At present, the album is
selling far fewer than 1,000 copies
per week. -Keith Caulfield

2WKS um Ties ARTIST
AGO WEEK WEEK IMPRINT/DISTRIBUTING LABEL

104 100 tot FUTURE
A 1/FREWANDEARIC

Title
'

Pluto

PEAK WKS ON

POS. CHART

8 41

87 Loa 102 THE GAME
REEERVOIR/DGC/IGA

Jesus Piece 6 10

101 ui 103 BRANTLEY GILBERT
VALORY/BMW

Halfway To Heaven 4 79

184 0C) THE BLACK KEYS
NONESUCH/WARNER BROS.

Brothers A 3 134

RE-ENTRY 0 GUNS N' ROSES
GEFFEN/MAE

Greatest Hits A 3 261

0 106 JEWEL
ATLANTIC/RHINO

Greatest Hits 73 2

102 127 0 SKRILLEX
BIG BEAT/OWSLA/ATL ANTIC/AG

Bangarang (EP) 14 54

RE-ENTRY 0 FUN.
NETTWERK

After fun. reminded the

Grammys audience that it

wasn't exactly "new" (after

winning two trophies on the

Feb. 10 show, including best

new artist), the group's 2009

album fires up with its best

sales week (5,000; up 81%)

since its debut frame (8,000).

Aim And Ignite 71 13

0 109 EMINEM Curtain Call: The Hits A
SHADWAFTERMATIVINTERSCOPE/IGA

1 179

108 0 110 TAMELA MANN Best Days
TILLYMANN

14 23

82 113 111 HOLLYWOOD UNDEAD Notes From The Underground
ABNI/OCTONE/IGA

2 6

99 17 112 ELLIE GOULDING Halcyon
CHERRYTREE/INTERSCOPE/IGA

9 19

r
96 97 113 FLO RIDA Wild Ones

POE BOY/ATLANTIC/AG

14 33

- 98 114 ELTON JOHN Rocket Man: Number Ones 
CH RO NICLESMOCNEVISLANONERCUMME

9 63

78 106 115 RODRIGUEZ Cold Fact
LIGHT IN THE ATTIC

78 8

0 0 KID ROCK Cocky A
LAVA/AG

3 107

27 78 117 BEN HARPER WITH CHARLIE MUSSELWHITE Get Up!
STAB/CONCORD

27 3

RE-ENTRY 0 CREEDENCECIIARRIERREYNALFEATJOHNFOGERTY Chronkle1lie206reatestHits A
FANTASY/CONCORD

52 168

93 145 0 DROPKICK MURPHYS Signed And Sealed In Blood
BORN & BRED

9 6

90 114 no BLACK VEIL BRIDES Wretched And Divine:The Story of the Wild Ones
STANDBY/LAVA/REPUBLIC

7 6

114 149 0 DRAKE Take Care A
YOUNG MONEWCASH MONEY/REPUBLIC

1 61

170 0 122 EMINEM Recovery A
WEB/SHADWAFTERMATH/INTERSCOPEGGA

1 133

130 126 123 NICKI MINA) Pink Friday: Roman Reloaded A
YOUNG MONEY/CASH MONEY/REPUBLIC

1 46

194 41) 124 TAYLOR SWIFT Speak Now A
BIG MACHINE/BMLG

1 121

RE-ENTRY 0 MERCYME The Hurt & The Healer
FAIR TRADE/COLUMBIA

7 22

146 148 0 JASON ALDEAN My Kinda Party A
ROKEN BOW/BBMG

2 119

2 WKS. LAST THIS

AGO WEEK WEEK

ARTIST Title
IMPRINT/ DISTRIBUTING LABEL

PeEAsKn III CHARTlf N

NEW
G CONNOR CHRISTIAN ASOUTHERNGOTHIC New Hometown 127 1

ROCKET SCIENCE VENTURES

142 el) 128 KATY PERRY Teenage Dream A 1 130

CAPITOL

103 118 129 ALT-J An Awesome Wave 84 10

INFECTIOUS/CANVASBACK/ATLANTIC/AG

144 e 130 RASCAL FLATTS Changed 3 46

BIG MACHINE/BEALG

183 131 WEST The Story Of Your Life 42 12

SPARROW/EMI

RE-ENTRY 0 NEILDIAMOND The Very Best Of Neil Diamond:The Studio Recordings 45 34

COLUMBIA/LEGACY

SOUNDTRACK
RELATIVITY MUSIC/REPUBLIC

Safe Haven 133 1

The adult -rock soundtrack (it includes

Ben Howard, Amos Lee and Brandi

Carlile) rises to 4,000 for the week

(up 99%) after the film arrived in

theaters Feb. 14.

NEW C IMAGINE DRAGONS
xioiu,;roxiiriviurnisro,Frior

The Archive (EP) 134 1

195 0 0 TREY SONGZ Chapter V
SONGBOOK/ATLANTIC/AG

1 21

126 45 136 SWEDISH HOUSE MAFIA Until Now
ASTRALWERKS/CAPITOL

14 12

116 0 137 THE TENORS Lead With Your Heart
VERVE/VG

21 5

159 e 138 NE-YO R.E.D
OTOWN/101M

4 15

12 76 139 LOCAL NATIVES Hummingbird
FRENCHKISS

12 3

RE-ENTRY 0 KID CUDI Man On The Moon: The End Of Day 
DREAM ON/G 0.0.D /REPUBLIC

4 78

163 0 THE BAND PERRY The Band Perry A
REPUBLIC NASHVILLE/BMW

4 116

86 ,,0 142
/E.:

EMELI SANDE Our Version Of Events
CAPITOL

28 14

RE-ENTRY C) PINK FLOYD Dark Side Of The Moon 0.
CAPITOL

1 823

136 186 el HALESTORM The Strange Case Of...
ATLANTIC/AG

15 32

94 143 145 TRAIN California 37
COLUMBIA

4 44

RE-ENTRY 0 JENNI RIVERA Parrandera Rebelde y Atrevida
CINTAS ACUARIO

146 2

110 132 147 AWOLNATION Megalithic Symphony
RED BULL

87 67

RE-ENTRY 0 THIRD DAY Miracle
ESSENTIAL/PLG

10 14

169 199 0 ZAC BROWN BAND You Get What You Give A
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC/AG

1 120

REENTRY 0 MAROON 5 Hands All Over A
A&M/OCTONE/IGA

2 120

72 122 151 DESTINY'S CHILD Love Songs
MUSIC WORLD/COLUMBIA/LEGACY

72 3

RE-ENTRY 0 SUBLIME Sublime A
GASOLINE ALLEWNICA/UME

13 115

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 03.02.2013



MD LAST MIS ARTIST
.AGO WEEK WEEK IMPRINT/DISTRIBUTING LABEL

Title cERT

- 155 153 CARLY RAE JEPSEN Kiss
604/SCHOOLBOVINTERSCOPE/ILA

PEAK WES.

POS. DIM

6 20

76 129 154 CASTING CROWNS The Acoustic Sessions (Volume One)
BEACH STREET/REUNION/PIG

35 4

174 184 0 PINK Greatest Hits... So Far!!! A
LAFACEOIVE/RCA

5 71

150 140 156 MEEK MILL Dreams And Nightmares
MAYBACH/WARNER BROS

2 16

187 188 4111 TOBY KEITH Hope On The Rocks
SHOW 00G.UNIVERSAL

6 16

- 198 0 ERICCLAPTON The BestOf Erialapton:20th fauns Masters TheLlillermium Collection
CHRONICLES/POLTDOR/UME

66 72

- 185 0 TAYLOR SWIFT Fearless A
814 MACHINE/EDALG

1 215

105 123 160 LANA DEL REY Paradise (EP)
POLTDOR/INTERSCOPEOGA

10 14

RE-ENTRY 0 KENNY CHESNEY Welcome To The Fishbowl 
BLUE CHAIR/COLUMBIA NASHVILLE/SUN

2 33

115 138 162 JENNI RIVERA Joyas Prestadas: Banda
FONOVISA/UMLE

74 11

0 0 LUKE BRYAN Doin' My Thing 
CAPITOL NASHVILLE

6 97

RE-ENTRY 0 LYIMSKYNYRD The Best Of Lynyrd Skynyrd:20th Century Masters The MIllennium Collection A 60 104

MCA/U ME

At 2.8 million sold, the veteran band's greatest -

hi albumih biggest -seller in the20th MYR') SKYNIR

Century Masters: Millennium Collection series. A
It's one of nine million -sellers for the series. .., $ i :-

1

:',

0 0 THE AVETT BROTHERS
AMERICAN/REPUBLIC

The Carpenter 4 20

RE-ENTRY 0 PEARL JAM
EPIC/LEGACY

Ten 41 2 253

®0 SHINEDOWN
ATLANTIC/AG

Amaryllis 4 31

132 150 168 MATCHBOX TWENTY
EMBLEM/ATLANTIC/AG

North 1 23

20 109 169 HATEBREED The Divinity Of Purpose
RAZOR 8 TIE

20 3

109 142 170 LINDSEY STIRLING
BRIDGETONE

Lindsey Stirling 81 14

137 166 171 GARY CLARK JR.
WARNER BROS.

Blak And Blu 6 17

135 159 122 CHRISTINA AGUILERA
RCA

Lotus 7 14

NEW 0 VARIOUS ARTISTS
BEN5ON/PLG

Love Never Fails. 173 1

145 147 174 STONE SOUR House Of Gold & Bones: Part 1
ROADRUNNER

7 12

- 131 ns RIHANNA
SRP/DEF LAWIDAIL

64 101

Talk That Talk A 3 55

The diva's latest album, Unapologetic (No.

IS), has sold 720,000 in its first 13 weeks

of release. That's faster than what her

previous set, Talk That Talk, sold in its first

13 frames (674,000).

45 4

2504, LAST DLIS ARTIST Title
AGO WEEK WEEK IMPRINT/DISTRIBUTING LABEL

RE-ENTRY 0 JUSTIN TIMBERLAKE FutureSex/LoveSounds A
JIVE/RCA

7A5K. 5, HE L,T0 LI

1 82

in RICK ROSS God Forgives, I Don't 
MAYBACH/SLIP-N-SLIDE/DEF IAM/IDIMG

1 23

- 116 179 BEYONCE I Am...Sasha Fierce A
MUSIC WORLD/COLUMBIA

1 86

- 182 1130 CHRIS BROWN Fortune
RCA

1 30

RE-ENTRY 0 MICHAEL BUBLE Michael Buble A
IRS/REPRISE/WARNER EIR05.

47 65

165 183 CD SKRILLEX Scary Monsters And Nice Sprites (EP)
BIG BEAT/ATLANTIC/AG

49 83

0 CD VARIOUS ARTISTS NOW That's What I Call Disney
UNIVERSAL/EMI/SONY MUSIC/WALT DISNEY/CAPITOL

34 13

141 160 184 JENNI RIVERA La Gran Senora A
FOWL/ISA/LIME

118 10

RE-ENTRY 0 RASCAL FLATTS Greatest Hits Volume 1
LYRIC STREET

6 135

118 152 inn BRIDGIT MENDLER Hello My Name Is...
HOLLYWOOD

30 16

RE-ENTRY 0 Tapestry 4.>
1 309CAROLE KING

ODE/EPIC/LEGACY

Thanks in part to Kelly Clarkson's tribute to the

Lifetime Achievement Award recipient during

the Grammys, the singer/songwriter's album

tallies its best sales frame since last April. It

moved 3,000 for the week -a gain of 84%.

RE-ENTRY 0 KIP MOORE Up All Night
MCA NASHVILLE/UM.

6 39

95 125 189 RODRIGUEZ Searching For Sugar Man (Soundtrack)
HEY DAY/LIGHT IN THE ATTIC/LEGACY

76 9

154 174 190 VARIOUS ARTISTS
UNIVERSAL/EMI/SONY MUSIC/CAPITOL

NOW 43 1 28

98 157 191 DEFTONES
REPRISE/WARNER BROS.

Koi No Yokan it 14

81 135 192 TIM MCGRAW
CURB

Number One Hits A 27 81

RE-ENTRY 0 SIMON &GARFUNKEL
COLUMBIA/LEGACY

The Best Of Simon & Garfunkel A 43 10

SOUNDTRACK
SUMMIT/ATLANTIC/AG

LMperk s

The Perks Of Being A Wallflower

The film's Feb. 12 DVD release spurs a

326% sales gain for its soundtrack. Wit

wallflower 3,000 sold, it's the best week yet for th

album, which debuted last September and

has now sold 29,000. -Keith Caulfield

194

h

e

C - VARIOUS ARTISTS NOW That's What I Call Country: Volume 5
EMI/SONY MLISIC/UNIVERSALOIME

13 27

RE-ENTRY 0 KENNY CHESNEY Greatest Hits II A
EINA/SMAI

3 89

148 181 197 VARIOUS ARTISTS Las Bandas Romanticas de America 2013
oISA/UNILE

113 4

0 198 RICHARD THOMPSON Electric
NEW WEST

75 2

RE-ENTRY 0 USHER Confessions
LAFACE/LIVE/RCA

1 102

RE-ENTRY 0 LADY ANTEBELLUM Own The Night A
CAPITOL NASHVILLE/1%M

1 67

Free Fallin'
(From The
Top 10)
Two albums take mighty falls
straight out of the top 10 on the
Billboard 200 this week. having
debuted in the region just one
week ago.

Release the Panic by RED
(above) tumbles 44 slots from
No. 7 to No. 51. while Coheed
and Cambria's The Aftermath
Descension plummets from No. 9
to No.77 (a 68 -slot slide).

Both titles were front -loaded
with sales generated by pre -
orders and the acts' respective
die-hard fans-not surprising for
two rock acts with devoted (but
relatively small) fan bases. In turn,
Release the Panir lost 67% of its
sales in its second week (going
from 41,000 to 14400) while
Coheed and Cambria collapses
by a whopping 81%(41,000 to
just 8,0001.

Large second -week declines
are becoming more common on
the chart, as album sales goals
focus more on a title's first week.
It won't be surprising to see
both Release the Panic and The
Afterman: Descension disappear
from the chart after a relatively
short amount of time. Though
their falls this week are quite large,
they aren't the biggest ever for an
album that bowed in the top 10.
They aren't even among the five -
largest falls in the SoundScan era
11991 -present). -Keith Caulfield

Data for week of 03.02.2013 I For chart reprints call 212.493.4023 Go to BI LLBOARD.COM/ BIZ for complete chart dote 0



HOT 100 AIRPLAYTM
UM NW TITLE

WEEK WEEK /PROMOTION LABEL
Artist

I KNEW YOU WERE TROUBLE. Taylor Swift 12
BIG MACHINE/REPUBLIC

ATLANTIC
LOCKED OUT OF HEAVEN Bruno Mar

0 0 DON'T YOU WORRY CHILD Swedish HouseMaReFeaLblin Marlin
ASTRALWERKS/CAPITOL

15

0 0 THRIFT SHOP Macklemore& Ryan Lewis Feat Nara
MACIILEMORE/ADA/WARNER BROS

to

0 0 SCREAM &SHOUT willjam Feat. Britney Spears
INTERSCOPE

u

5 r
NO The Lumineers24 19

0 0 DAYLIGHT Maroon 5
AGKOCTONE/INTERSCOK

II

7 8 TRY Pink 15

0 0 SUIT & TIE Justin Timberlake Feat. lay -Z
RCA

6

0 0 SWEET NOTHING Calvin Hauls Feat. Florence Welch
INCONSTRUCTION/FW EYE/ULTRA/ROC NATION/COLUMBIA

12

art BHOOEAUTYLBOW ANDARAIWIONDBRA
BEAWIT SLANOMJustiMINGn

Bieber Feat. Nidd Minaj
SC U

16

0 0 CATCH MY BREATH
19/RCA

Kelly Clarkson 14

12 13 GIRL ON FIRE Alicia Keys Feat. Nicki Minaj 20

0 0 F.KINPROBLEIN APRoddettrale.2CliakaltrakkLarw
ARAP TKRLOIMOE/POLO GROUNDS/RCA

u

14 1s ONE MORE NIGHT Maroon 5
ABM/OCLOK/INTIRSCOPE

30

0 0 WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

4

0 0 POUR IT UP Rihanna
SRP/BEF IAM/1111M4

6

0 0 ITS TIME Imagine Dragons
BOINAKORNER/INKRSCOPE

17

is io HOME Phillip Phillips
19/1111103SCOK

26

0 0 CMON
NELIOSABE/RCA

Ke$ha 7

0 0 I WILL WAIT Mumford & Sons
GENTLEMAN OF TIE ROADRED/GLASSNOTE

19

12 " DIAMONDS, Rihanna 21

n 0 ADORN Miguel
IMISTORMAILACX ICE/RCA

29

21
T

SOME NIGHTS fun. 32

0 0 ONE OF THOSE NIGHTS Tim McGraw
BIG MACHINE

11

co 0 BETTER DIG TWO The Band Perry
REPUBLIC NASHVILLE

13

Q LITTLE TALKS0 REPUBLIC
Of Monsters And Men 13

CD 0 TORNADOCAPITOL NASHVILLE
Little Big Town 13

Ed Sheeran
26 to :111EALr.,

23

0 0 BEGIN AGAIN
BIG MACHINE

Taylor Swift 17

0 0 POETIC JUSTICE Kendrick Lamar Feat. Drake
TOP BAK/AFTERMATIVINTERSCOPE

6

0 0 TIP IT ON BACK
CAPITOL FIKIWILIM

Dierks Bentley 13

23 33 I CRY
BOWATLANTIC

Flo Rida
POE

20

0 0 9/ARISTA
TWO BLACK CADILLACS Carrie Underwood
1ASHVILLE

io

0 0 WANTED Hunter Hayes
ATLANTIC NASHVILLE/WRIIMRP

32

CD 0 FEEL THIS MOMENT Pitbull Feat Christina Aguilea
MR. 305/POLO GROUNDS/RCA

3

0 0 SOMEBODY'S HEARTBREAK Hunter Hayes
ATLANTIC NASHVILLEALIMII

u

45 Q SURE BE COOL IF YOU DID Blake Shelton
WARNER BROS. NASIWILLE/WMN

5

40 39 ALL GOLD EVERYTHING Trinidad James in

31 80 DEPLYHAYIKNOW lasonAldean8YhIdeanen&F3icChuch
BROKEN BOW

13

38Al SWIMMING POOLS (DRANK) Kendrick Lamar
TOP DAWG/AFTERMATI/INTERSCOPE

19

0 0 HALL OF FAME The Script Feat. william
PlIONOGENIC/EPIC

is

37 a3 DIE YOUNG Ke$ha
BELIOSABEALA

21

0 0 LOVE ME Lil Wayne Feat. Drake & Future
YOUNG MONEWCASH MONEWREPUBLIC

4

35 as EVERY STORM (RUNS OUT OF RAIN) Gary Allan
MCA NASHVILLE

14

44 46 SOLEBODY THAT I USEDTO KNOW Gaye FeatKinbea
SAMPLES IX SECONDS/F IRFAX/KPUBLIC

54

01
Lee Brice0 0 I 218DRIVE YOUR TRUCK 6

CD 0 TROUBLEMAKER 011y Mars Feat. Flo Rida
SECO/COLUMBIA

3

0 0 CARRY ON
FUELED BY RAMEN/RRP

fun. 4

0 00 WICKED GAMES
O/R1 PURL IC

The Weeknd 12

HOT DIGITAL SONGSTM
1467 cm I TITLEWEEKLA.ELv, Artist Eat,

WxsoE

THRIFT SHOP macklenweaRyanLatisFELitax
neecm Ekit. ,ONWARNEli BROS

20

0 0 STAY
SRIVEMB TAKIEWAL

Rihanna Feat. Mikky Ekko 2

NEW
0HARLEM SHAKE Baauer

'KREMS/MAO DECENT

7

5

0 0 WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

0 0 SUIT & TIE Justin Timberlake Feat. Jay Z
RCA

0 0 HONEYWALLOW
The Lumineers A v

0 0 I WILLN
Of
WA turviford & Sons

GENTLEMA THITE ROAD/REL/GLAK
0 2a

0 0 STARTED FROM THE BOTTOM Drake
YOUNG MONEY/CASH MONK/REPUBLIC

2

N w
0MIRRORS Justin Timberlake 1

RCA

2 10 SCRTI& SHOUT wilLiam & Britney Spears A 13

5LL I KNEW YOU WERE TROUBLE. Taylor Swift A 18
IG MACHINE

10 0 LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

20

KELM BY RAMEN/RRP
fun.0 0 CARRY ON

0 0 GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
RCA

24

0 0 DAYLIGHTKM /OCTOK/INWRSCOPE
Maroon 5 10

NEw
0ONE WAY 011MOREMTEENAGEWOM One DIRDIOn 1

SLIGO/COLUMBIA

9 L7 Darr neworryasa 3MckliosellataFeatolning6n 21

13 111
LOVE ME LiiWayne Feat Drake & Future 5
YOUNG MONEY/CASH MONEWREPUBLIC

0 0 WE ARE fun. Feat. Janelle Monae A 46

0 0 WANTEDATLANTIC RAW/MEE/MAN
Hunter Hayes A 43

el 0 THE A TEAM
KURIA/ATLANTIC

Ed Sheeran A 27

17 02 SWEET NOTHING CaMn Hans Feat. Florence Welch 14
DECONSTRUCTION/ELY en/ULTRVILOC NAT MN to ALB.

16 as TRYA 17!nk 16

36 0 RADIOACTIVE
MOINKORNER/INTERSCOPE

Imagine Dragons 0 15

24 0 SURE BE COOL IF YOU DID Blake Shelton 6
WARNER IIIKM. NASHVILLE /WMN

0 0 SOME RANIGHTSLIMIER BY MER/PRP
fun. A 44

0 27 HAPHONi,;ial:1,Fp,U3AE The Script Feat William A 2 ,,

18 08 fl(WPROBIBIS NAPRdryFeLOM2Cl3inalleiddra 17
ASAP WOKOWIDELIPOLO ORKNOSACA

0 0 POUR IT UP
SRP/OEF lAINIBING

Rihanna 6

29 0 LITTLE TALKS Of Monsters And Men A 34
REPUBLIC

22 31HOME Phillip Phillips A 35
19/INTERSCOPE

0 0 TROUBLEMAKER Oily Mors Feat. Flo Rida
SKOKOLUMBIA

4

19 a BEAUTY AND A BEAT Justin RieberFeat Nikki MN 19
SCHOOLBOY/RAYMOND BRAUN/ISLAND/MING

0 0 ADORNBYSTORM /BLACK ICF/R01
Miguel 18

33 35 TIMIR5,T. Imagine Dragons
UDPE

A 29

26 36 CATCH MV BREATH Kelly Clarkson is
19/RCA

0 0 TETJcivAs,F,Txpin G*Fea"*. A 44

0 TWO BLACK CADILIACS Carrie Underwood 6
1WARISTA NASHVILLE

38 0 (..0. Ke$ha 7
ITEM0540E/NCA

0 0 FEEL THIS MOMENTRCA Pitbull Feat Christina AguIlera
MR. 30S/POLO GROUNDS/

3

0 0 LONELY BOY
NONESUCH/WARNER MOS.

The Black Keys 7

35 at r1,3,,,EMI:41.,D TWO The Band Perry 0 16

30 03 GANGNAM STYLE PSY
SCHOOLBOY/REPUBLIC

A 26

MY0WILANCE/LULLEMITT10111E/ISLAND/111214 FAN*0 442
41 0 DIAMONDS Rihanna A 21

0 0 TA.2ntmet Carrie Underwood A 33

0 42 ONE OF THOSE NIGHTS Tim McGraw 7
BIG MACHINE

43 48 PM DIFFERENT 2 Chainz
DEF

12

.... Lady Antebellum49 DOWNTOWN0 2

5° DON'T STOP THE PARTY Pitbull Feat. TJR
MIL 305/90L0 GROUNDS/KA

STREAMING SONGSTM
TITLE

MPRINT/1.EL

HARLEM SHAKE
IEFEREMS/MAG DECENT

4,051 1,711.
TKO

Baauer 1

THRIFT SHOP Macklemore & Ryan Lewis Feat. Want
MACKLEMORE/ADOLWARNER BROS

6

STARTED FROM THE BOTTOM Drake
YOUNG MONEY/CASH MONEY/REPUBLIC

0 tfr.&,, JA & SHOUT william & Britney Spears 6

27 0 GANGNAM STYLE
SCHOOLBOY/REPUBLIC

PSY 6

OMIONPROBLIDE 1$0PRockyFeaLOraie,20anzaKenniklanw
KO, ASAP WORLDWIDE/POLO GROUNDS/RCA

6

NEW 0 STAY
SRP/DEF LAY/IONIC

Rihanna Feat Mikky Ekko I

8 HO HEY The Lumineers 6
DUALTONE

0 SOBEIOALIOL TY/1312Bilel j2t/i2i"r"at N 1 6 i 6

NEW
0I KNEW/R YOUBLIC WERE TROUBLE. Taylor Swift 1

IG MACHINEEPU

0 LOVE ME Feat Drake & Future 3

0 WHEN I WAS YOUR MAN Bruno Mars 3
ATLANTIC

II 13 DIAMONDS
511P/IXF LAM/IDNAG

Rihanna 6

4 Ia LOCKED OUT OF HEAVEN Bruno Mars 6
ATLANMC

48 0 CALL ME MAYBE
604/LINILKISAL

Carly Rae lepsen 6

0 GIRL ON FIRE Alicia Keys Feat Nicki Minaj 6

27 RADIOACTIVRSECOPE Imagine Dragons 6
IIIBINABORKR/INTE

0 0 SAILKO KILL
AWOLNATION 6

0 0 SUIT & TIE Justin Timberlake Feat. Jay Z
KA

4

12 3o SWIMMINGAK/INKASCOPEPOOLS (DRANK) Kendrick Lamar 6
TOP WIWG/ArTERM

NEV!0WHAT MAKES YOU BEAUTIFUL One Direction 1

SLICO/COLUMMA

NEI, 0 KISS YOU
SECO/COLUMBIA

One Direction I

10 23 SWEET NOTHING Calvin Harris Feat.Florence Wekh 6
OKONSTRUCTION/KY MAILER A/ROC NATION/COLUMBIA

as I WILL WAIT Mumford & Sons 6
GENTLEMAN OF THE ROAD/RED/GLASSNOTE

0 I'M DIFFERENT 2 Chainz 6
DEB KMADING

5J6 IT'S TIMENTERSCOPE Imagine Dragons 6
KIDINAKORNER/I

RF Miguel0 ADORN 4
GK ICE/RCA

0 SOMEBODYTHASAMPLES
N. SECONIKTBOIREAX/RETPPIKICKNOW G" Feat. Mmbra 6

Lil Wayne Feat Detail0 o NIMarta.w...... 6

0/ 3o EIANIEABnIMERDANCE Alleil Feat UlWayne&ZOoka 6

NEW 0 WICKED GAMES
TO/REPUBLIC

The Weeknd 1

cyl 2 HALL OFPIC FAME The Script Feat will.i.am
PRONOGENIC/E

6

fie TT THINKIN BOUT YOU Frank Ocean
Off JMMING

6

8 3a DONT YOUWORRYCHID Mdish ReeNtraFeatlohn Harlin 6
KM/VIRGIN/EMI

3 7 35 %MARE MIER GERING BAOI TOGETHER Taylor4trift 6
BIG MKNI NE/REKIBUCNEVER

NE POUR IT UP
SRP/DEF IA/IONAG

Rihanna I

20 32 DIE YOUNG
KNOSABE/KA

Ke$ha 6

42 ts 7 Al7NATTLILL E/WMN
Hunter Hayes 6

21 39 ONE MORE NIGHT Maroon 5 6
AGM/OCIONE/INTERSCOPE

13 ao LITTLE TALKS
REPUBLIC

Of Monsters And Men 6

ALL GOLD EVERYTHING Trinidad James 2
TRINIMISAGAME/EMB 1401/10818

NEW 0 NEVA END
A 1/EREEBANDE/EPIC

Future 1

RI 0 LITTLE THINGS
SKO/COLUMBIA

One Direction 5

WE ARE YOUNG fun. Feat Janelle Monae 6
FUELED BY RAM2N/IIRP

14 as SOME NIGHTS fun.
FUELED BY RAK/PRP

6

NE 0 ROLLING IN THE DEEP
XL/COUMBIA

Adele 1

RE 0 LOVE SOSA Chief Keef 3
GLORY

3 0 SEXYPARTY R 111.13IlliglIWEr/INTERSCOPE
LMFAO 1

0 o TRY Pink 6

eso POETIC JUSTICE Kendrick Lamar Feat. Drake
TOP PAK/AFTERMATX/INTERSCOK

6

4

al

5

A

a

(1) Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 03.02.2013



Ex -
Stream
Shake -Up
The addition of YouTube plays to
the Streaming Songs chart causes
many new entries to debut on
the list.

First, Baauer's viral smash
"Harlem Shake" debuts at No.1
with 103 million U.S. streams,
nearly 10 times the amount of
the No.2 song. "Thrift Shop" (see
story, page 22).

Debuting at No. 3 is Drake's
"Started From the Bottom" with 5.4
million Ll.S. streams. The official
Vevo video for the track arrived
during the week (Feb.13) to the
tune of 8.7 million worldwide
views through Feb. 20.

Taylor Swift's "I Knew you Were
Trouble" debuts at No.10 with
2.7 million -plus streams. The
hit single's delayed entry is long
overdue. It. like the rest of the
cuts on Swift's Red, have been
withheld from streaming services
like Spotify. Up until this point,
those services were the primary
driver behind the Streaming Songs
chart. The Vevo video for "Trouble"
has accumulated 55 million global
views.

The last top 10 debut on
Streaming Songs is "Stay" by
Rihanna featuring Mikky Ekko,
whose Vevo video debuted Feb.12,
following the duo's performance of
the tune on the Grammy Awards.
The song enters at No. 7 with more
than 3.8 million U.S. streams.

-William Gruger

UNCHARTEDTM
ARTIST
AIRSPACE PAGE

LAi7 DJ 13L3ND

SUNGHA JUNG

0 P°.1.11IStE.COIA AI 105

4 TRAPHIK
.MYSPACE.COM/TRAPIRE

108

4) 0 GRAPAATIK
WWW.MY.CE.COMEGRAMATIA

64

5
6 NOISIA

./AYSPACKOM/DENOISIA 108

o 7 Di TIFITZIWSKEET 6

01 8 MAETatfam.i.music 99

RE 0 BREAKBOT DO
.IAYSPACR.COM/THEEUNKYBO

t4

t m DAY,F,2r0.1,-.5 98

CO i B° naig . . - 0. 80

13 PRETTY LIGHTS
EEPESPAC.COM/PRETTYLVITS

99

O 0 MEYTPAALCE/COCWOHEN.1.1VSOEWWATERPRIEST 60

14 14 UMEK
.1ARSPACE.COM/0111MER

68

015 A
WWW.MYSPACE.COM/AEROPLANEEROPLANDAUSICLOVE

86

15 tv NICOLAS JAAR
.MVSPACLCOWNICOLASIAAR

92

28 0 THE BLOODY BEETROOTS - DEATH CREW 77
.MYSPACE.COM/THEBLOODYBEET ROOTS

96
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116

to 11 KATY PERRY 117

13 12 STRATgeE/INTERSCOPC 117
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HOLLYWOOD

46

0
45

40
!.AIRITRVEWILL.I.AAIXR TRHEINTERSCOPE

93

4:D I'Vc-0*°" 7

0
47

42 Mu EitHFA 113

0 COLDPLAY
CAPITOL

113

RE
0KERCALLY CLARKSON

19/ 6

0
44
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5
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Social
Status Of
'Suit'
This week's Social 50 brings a new
entrant into the top 10, as Justin
Timberlake climbs 18-9 off the
success of his "Suit & Tie" video
that bowed Feb.14.

This is Timberlake's first week
in the top 10 after 88 weeks on
the list. He jumps after adding
more than 456,000 fans to his
overall fan base (up 2.4% over
the previous week)-and 193,000
of them were added on Facebook
alone, spurred by a 74% rise in
conversation about the artist on
the platform.

The views of the official video to
"Suit & Tie" prompted a 95% rise in
weekly video views of Timberlake's
Vevo channel, which added 14
million global views during the
charting week.

Elsewhere on the Social 50,
Metallica re-enters at No. 35 as
the band commemorated the Feb.
10 birthday of former bassist Cliff
Burton, who died in 1986.

"Happy Birthday Cliff. We miss
you," the band wrote in a post on
its Facebook page that received a
staggering 280,000 likes, creating
a boost in news feed impressions
that helped Metallica add 185,000
new followers to the platform (a
74% weekly increase).

-William Gruger

Data for week of 03.02.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data
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HO HEY
DUALTONE

The Lumineers
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BEAUTY AND A BEAT Justin Bieber Feat Nkki Minaj
SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDING
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MOOO/BRICKHOUSE/MIL

3

20

MY OH MY Tristan Prettyman
CAPITOL

19

25 SKYFALL Adele
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0 HIGHER P.0.0.Rwn 16

17 1,3,,,Mutrpty00 LONG Soundgarden at

0 I DONT APOLOGIZE (1000 PICTURES) Otherwise
LENTIL. MEDIA/REP

is

0 FRONICANTOCAN'T OnyTarbcCeveGrchtiridrielsw&SKEReeder
ROSWELL/RCA

4

0
21

0 DECA Sevendust
2HROS/ADAY

5

0 BRING IT Trapt
POCEIAL

la

co 0 GG BY CROOKED STEPS Soundgarden
SEVEN GOUR/REPUBLEC

2

0 ONE MORE LIE Aranda
IVINOLIP

14

01 0 WE ARE
9614/OCTONUINTBISCOPE

Hollywood Undead 13

a 20 THE PRIDE
PROSPECT PARK
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16

O 0
O 0
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O 0

17

21

25
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TITLE
IMPRINT/PROMOTION LABEL

Artist

gj POUR IT UP Rihanna
SRP/DEi MIA/10114

ADORN
BYSTOR/BLACE ICE/RCA

Miguel 35

F"IIINPROBUMS OAP RockyFet Drak520ainz &Kart LIZ 16
ASAP WORLDWIDE/POLO GROUNDS/RCA

POETIC JUSTICE Kendrick Lamar Feat Drake 16
TOP MAIO .FTERMATN/ INTERSCOPE

ALL GOLDREi EVERYTHINGJAM/10ING Trinidad James 14
THINNITSALAME/

NEVA END Future 17
A-1/FREEBANDEAPIC

LOVE MEY/CASH
MONEY/REUB

Lil WayneLIC Feat. Drake & Future 7
YOUNG MONE

WICKED GAMES The Weeknd 21
XD/REPUBLIC

DON'T JUDGE ME Chris Brown
RCA

LOVEEEEEEE SONG Rihanna Feat. Future
SRP/DEE MM/IONAG

25

9

B ALL T.I. Feat. LII Wayne
GRAND USTLE/ATLANTIC

I'M DIFFERENT 2 Chainz
DEE IAM/IDING

18

19

REMEMBER YOU Wiz Khalifa Feat The Weeknd
ROSTRUM/ATLANTIC

SWIMMING POOLS (DRANK) Kendrick Lamar
TOP 0014/AFTERMATIVINTERSCOPE

19

27

LOVE AND WAR Tamar Braxton
STREAMLINE

TRUST AND BELIEVE
GEFFEN/INTERSCOM

YOU &I
WXAPITOL

10

Keyshia Cole

R.LP.
CTUDEBTAWILING

MY LOVE IS ALL I HAVE
0 MUSIC/RCA

B RAND NEW ME

Avant Feat. KeKe Wyatt

Young Jeezy Feat. 2 Chainz

Charlie Wilson

Alicia Keys
RCA

17

23

6

18

13

SUIT & TIE 11151111 Timberlake Feat. Jay Z 5
RCA

1123 STARTED
CASH
FROM THEIAONEWREPUBLICBOTTOM Drake 2

YOUNG MONEY/

THINKIN BOUT YOU Frank Ocean
OFF le/1,1011.1G

NO WORRIESMONEWCASH
MONEY/REPUBLIC

Lil Wayne Feat. Detail
YOUNG

DIAMONDS Rihanna
SRP/DEf MM/101

47

24

21

E

10

Five Finger Death Punch 19

ADULT R&BTM
LAST TN IS

WEEK Ns

0
114 2

3

0
6

7

el
0N0
O 0
0 .2

TITLE
IMPRINT/PROMOTION LABEL

Artist ORSOL
HART

nIML
ADORN
13.1(1R/BUCK ICE/RCA

Avant Feat. KeKe Wyatt 23

Miguel

MY LOVE IS ALL I HAVE Charlie Wilson
P MUSIC/RCA

TEARS OF JOY Faith Evans
PROLIFIC/EOM

ALONE TOGETHER BLDaley Feat. Marsha Ambrosius
DALFEMUSIC/POLVOOR/REPUIC

NEWS FOR YOU Eric Benet
PRIMARV WAVE/ICROAN HOUSE/CAPITOL

DON'T MIND Mary J. Bilge
MAIRIARCH/GEFFENNNTERSCOPE

29

17

23

40

14

35

WHEN A MAN LIES R. Kelly

LOVE AND WAR
STREAMLINE

Tamar Braxton

B RAND NEW ME
RCA

Alicia Keys

18

10

13

LOSE TO WIN Fantasia 7

19/RCA

SWEETER
MR. SOLANE/EONE

Brian McKnight 6

THINKIN
BOUT YOU

OLE ILVIDIG

14

O 0
011 1,

DANCE FOR YOU
POWWOW/COLUMBIA

B EST OF ME
vOLI-ROH RECOROZ/CA.P11-0L

I PROMISE
SOK

01.0
18

0110
20

23

19

20

0

Frank Ocean

Beyonce

Tyrese

Urban Mystic

ErziBEST OF ME Anthony Hamilton
MISTER'S MUSIC/RCA

COLD WAR Marsha Ambrosias
RCA

TRUST AND BELIEVE Keyshia Cole
LLPPEWINTERSCOPE

LOST & FOUND Lianne La Havas
NONESUCH/WARNER BROS.

SOPHISTICATED LADY John Michael
TOP NOTCH

GIVEAPITOTME YOU Tamia
PLUS 1/C

14

18

L7

20

3

10

6

16

23

12

YOU'RE MY MUSICBrian Culbertson Feat Noel Gourdin 14
VERVE

WILD HORSES Teena Marie
IF. MARY CHRISTINE BROCEERT FAMILY TRUST/LIME

TAKE ME TO THE KING Tamela Mann
TILLYMANN

2

10

Avant
Advances
To No.1
Twelve years and three months
after first reaching the top of Adult
ROB with "My First Love," featuring
KeKe Wyatt, Avant returns to
the summit with "You & I," also
featuring Wyatt (3.1). AVant's hiatus
from the apex translates to the
longest span between No. Is by a
male artist in the chart's 19 -year
history. Enc Benet previously held
the mark among males with a nine-
year gap between 2799'5 "Spend
My Life With You," featuring Tamia,
and 20013's "You're the Only One."

Among the longest spans
between Adult R&B chart -toppers
by all acts, Avant's ranks third.
Thirteen years and three weeks
accumulated between Monica's
1997 leader "For You! Will" and
2010's No. 1 "Everything to Me,"
while 12 years and 11 months
passed between Erykah Badu's
No.15 "Next Lifetime" (1997) and

"Window Seat" (2010).
-Pauly Ramirez

LONGEST SPANS

BETWEEN ADULT R&B
NO. 15

Data for week of 03.02.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data e



COUNTRYTM
LW THIS TITLE
WEEK wur PRINT LABEL

° INA

1/ 0
O 0

O 0
e6
O 2

WANTED
ATLANTIC/MAN

Artist 0112 1nsi:

Hunter Hayes A 47

SURE BE COOL IF YOU DID Blake Shelton
WARNER BROS./WMN

6

TWOISTA BLACK CADILLACS Cattle Underwood
IWAR NASHVILLE

11

B ETTER DIG TWO The Band Perry 16
REPUBLIC NASHVILLE

B LOWNASHVAILLN WAY Carrie Underwood A 39
19/ARISTA

ONE OF THOSE NIGHTS Tim McGraw
BIG MACHINE

16

DOWNTOWN Lady Antebellum
CAPITOL NASHVILLE

2

CRUISE
REPUBLIC NASHVILLE

Florida Georgia Line A 36

ROCKTM

TITLE
IMPRNT/LABEL

#1 HO HEY
DUALTONE

Artist

The Lumineers A

WILL wan' Mumford & Sons 28
GENTLEMAN OF THE ROAD/REINCLASSNOTE

CARRY O
FUELED BY RAMENN/RRP

fun. 16

WE ARE YOUNG fun. Feat. Janelle Monae A 64
FUELED BY RAMEN/RRP

THE A TEAM
KENT RA/ATLANTIC

Ed Sheeran A 40
RADIOACTIVE
KIDINAEORNER/INTERSCOPE

SOME NIGHTS
FUELED BY RAMENARP

Imagine Dragons  30

fun. A 52
LITTLE TALKS Of Monsters And Men A
REPIC 55

R&B/HIP-HOPTM
THIS TITLE

WEEK IMPRINT/LABEL

 42
0

0
0

O 0
O 0

0
NEW 0

1,10
WEEK

O 0
O 0
O 0
O 0
O 0
O 0
O 16

VERY WORM (RUNSOUT OF RAIN) Gary Wan 20
MCA NASHVILLE

VEARENEYDIEWRGITIIIGRACKTWEINER TaylorSvift A 26
BIG MACHINE

MAMA'S BROKEN HEART Miranda Lambert
RCA NHVILLE

7

GET YOUR SHINE ON Florida Georgia Line
REPUBLIC NASHVILLE

12

ATLANTIC/WMNSOMEBODY'S HEARTBREAK Hunter Hayes IS

TORNADO
CAPITOL NASHVILLE

Little Big Town 19

I URBDRIVE YOUR TRUCK Lee Brice 10

PIRATE FLAG Kenny Chesney
BLUE CHAIR/COLLIMBIA NASHVILLE

2

0
O 0

MERRY GO 'ROUND Kacey MuSgraves
MERCURY

20

GIVE IT /UJ. WE GOT TONIGHT George Strait
MCA NASHVILLE

12

19

o

111010111W IBM ascellkatIlbleleateniErkauth
BROKEN BOW

18

WAGON WHEEL Darius Rucker
CAPITOL NASHVILLE

6

HIGHWAY DON'T CARE Tim McGraw& Taylor 9iitft
BIG MACHINE

2

O 0 IF III DIDNCREEK'T HAVE YOU Thompson Square
TOEY 14

23 HOW COUNTRY FEELS Randy Houser 25
STOW MEN

0
Q25

PONTOON
CAPITOL NASHVILLE

Little Big Town A 39

COWBOYS AND ANGELS Dustin Lynch
BROKEN BOW

38

LATIN",
tag THIS TITLE
WEEK IINFI

DAIS/ORFAHATO/NZAKUDURO D011 Omar & LUce120 A 131ANMACHETE/UNLE

LIMBO
APITOL LATIN

Daddy Yankee 19
EL CARTEL/C

WAKAWAKAIDISTREFORAFPJCA) ShatireratREMPoW A 145
EPIC SONY MUSIC LATIN

0 0 HIPSNY DON'T LIEShakira Feat. Wyclef Jean
EPIC/SO MUSIC LATIN

163

ALGOMEGUSTARELIMLE TI WisiniYardelFeat(hisBatn&T.Pail
MACRETE/

33

e 0 HEROEINTERSCOPE/UNLE
Enrique Iglesias 163

6 Don ()Mar
0 ilIFITONAACHFTENIMLE 25

41) 6 ECHA PA'LLA (MAROSST/SONYMUSIC PAWRIBA) Pitbull
MR. 30S/FAMOUS ARTI LATIN

31

B. 0 TAttILR2rUER E UNA DAMA Jenni Rivera 1

NEW
0AMOR REAL Roche Feat Yandel & Wayne Wonder

NEW ERA
1

10 II
CH
PORC4EF/SLESIWAIS liteElBantieth Patron Feat. Nat Adorn

FIRIENTE
17

9 12 Al SE
AL/RGEJ
EU TE PEGO Michel Telo

PARTANNSONY MUSIC LATIN
47

Pitbull
2 0 P. 3":1S/FAMOUtlARTIST/SONY MUSIC LATIN 120

11 w VOLVWI AK/SONV RACERKLATIN Carlos Vives
GAIRA/ MUS

20

14 0 THE ANTHEM Pitbull Feat. Lil Jon
FAMOUS ARTIST/EVT

in

tz
0PROMISE Romeo Santos Feat. Usher

SONY MUSIC WIN
n

15 0 me rts gg g ! 6 A EL SOL Don Omar 42

13 18 LA PREGUNTA 1 Alvarez
NELFLOW

30

EPIC/ MUSIC LATIN
Shakira22 0 SUERTESONY 161

0 20 COTE. Jesse & Joy 59

0 0 LOBAEFIC/SONY MUSIC LATIN
Shakira 161

20 22 EPRELMILA Y YO Aventora Feat. Don Omar
UM LAMS

144

26 IIID LIVIN'UMB LA VIDA LOCALA Ricky Martin
C3/COLIA/SCPW MUSIC TIN

161

0 za INCONDICIONAL Prince Royce 48

le
25 ftesterrnisjfInsusuttuEallerutareat Fit° Blank° 13

HOME
IWINTERSCORE

Phillip Phillips A 39

IT'NAKORNER/INTERSCOPES TIME Imagine Dragons A 44
NIOI

SOMEBODYKONDSMIRFAX/THAT I USED TO KNOW Gave Feat. Moira A 63
SAMPLES VSREPUBLIC

LONELY BOY
NO11E31101 /WARNER BROS

The Black Keys

MONS 13101111471Z11 IND011119011(SLAND/N4141nUM MUM WOW
OECAYBANCE/FUELED BY RAMER/IB

38

2

SAOIL
KULL

MADNESS
NELIUM.31WARNER BROS.

AWOLNATION A 98

Muse

STUBBORN LOVE The LUMineer5

I WONT GIVE UP
ATLANT3C/RRP

HOLD ON
ATO

Jason Mraz

Alabama Shakes

26

14

59

2

LITTLMANE
OF
LIONROADNIED/GUSSNOTEMAN Mumford & Sons A in

GENTLE THE

STARS Grace Potter & The Noctumals 6
RAGGED COMPANY/HOLLYWOOD

GOLD ON THE CEILING The Black Keys
ONFSUCH/WARNER BROS.

SET/COLUMBIAFIRE TO THE RAIN
XL

TOO CLOSE
REPUBLIC

33

Adele A 66

Alex Clare A 31

THE CAVE Mumford & Sons A 86
GENTLEMAN OF THE ROADMINGLASSNOTF

EVERYBODY TALKS Neon Trees A 53
MEROJRWIDING

DA NCE/EL EC TR ON ICTm

TITLE

0 0 F.1 HARLEM SHENTAKE
IEFFREVS/MAD DEC

Artist , v.=
Baauer 2

2 SCREAM &SHOUT william & Britney Spears A
IN IERSCOPL

6

2 3 D011111111RAEWERKS/CAPITOLWORRYGIILD Swedish lictee Mafigeat. John halm

AST
23

SWEET NOTHINGEM CalvinNATRA/ROCHarris Feat.N/COLUMBIAFlorence Welch 
DECONSTRUCTION/FLY NATIO

19

0 0 FEEL THIS MOMENT Phu!! Feat Christina &Ream
MR. 30S/POLO GROUNDS/RCA

12

0 6 SteraTairYLE PSY A 29

6 7

WI
TTANIUMMUSICASTRALWFRKS/CAPITODavid LGuetta Feat. Sia A

AT A
61

7
8 L'ZicF4Tm Tm'greTALTUharll XCX 4

ALLNow 0 ALL NIGHT Team Pitbull Feat David RuSh & Pik& 1

8 10 LugundivogginvomporrowavoimsDA Writ 
MOTOWN/101MG

18

n 0 RIO BANGARANG IL/ERP Skrillex Feat. Sirah 60

Nicki Minaj Ato 12 STARSHIPSUNG
MONFY/REPUBLICYO MONEWCASH

47

16 0 DON'T WAKE ME UP Chris Brown
KA

39

0 iii ETEMA Benny Benassi Feat. Gary Go 100

0 0 CLARITYINTERSCOPF
Zedd Feat. Foxes s

17 0 Ff2Ra r. 5,c u "G Flo Rida A 24

0 9 LTV YCANDI.AMIKINERRYTRIVNTERSCOPE LMFAO A 81

0 0 ALIVENREWELLA/COLLUABIA
Krewella 2

0 56 PARTY ROCK/WILLIAM /CH'EfRAYIRFE/INTERSCOPF "mak A 107

19 0 EaTllirulleSp AND NICE SPRITES Skrillex A in

R1 0 SATISFACTION Benny Benassi Presents The Biz
YOU/ULTRA

54

0 22 MIDNIGHT CITY M83. 70

0 23 WEFOUNDLOVE Rihanna Feat Calvin Harris A so

0 0 Iegt9FFIVIE YOU BEEN Rihanna A 45

0 0 SEXYBACKIIVE/RCA
Justin Timberlake A 142

Artist RT
All

THRIFTSHOP Maddemore& than Leak Feat. Ware 25
MACKLEMORE/WARNER BROS.

SUIT & TIE Justin Timberlake Feat. Jay Z
RCA

SUNGTARTED
ASH
FROM THE BOTTOM Drake

YO MONEWC MONEWRFPUBLIC

GIRL ON FIRE Alicia Keys Feat. Nicki Minaj

LOVE ME
Drake & Future

O
PIRIWORLDWIDPROBLEIN Rocky Featanla2Manz Wait Law 

AP E/POLO GROUNDS/RCA

POUR IT UP Rihanna
S RP/OFF IAN/NUM

2

24

5

17

13

ADORN
BYSTORMAILACK ICE/RCA

Miguel 29

DIAMONDS Rihanna A
SRP/OEF IAMMOING

I'OFMA1 DIFFERENT10M 2 ChainzF 1AG

20

20

POWER OLUMITRP J. Cole Feat. Miguel
ROC NATION/CIA

12 ALLITSAGAME/DEFGOLD EVERYTHING Trinidad James
THINK lAWIDING

U

C513
R.I.P. Young Jeezy Feat. 2 Chainz 2

13 la WARMING POOLS (DRANK) Kendrick Lamar
FTNNAATH/INIERSCOPF

29

30 0 B UGATTI Ace Hood Feat Future& Rick Ross
WE THF BEST/YOUNG MONEY/CASH MONEWREPUBLIC

3

O 0 THINKIN BOUT YOU Frank Ocean 
DEE 1AM/IDIG

36

16

17

17

18

POETIC JUSTICE Kendrick Lamar Feat. Drake
Ter, DWG AFTERIAATIVIXTERSCOPF

17

NO WORRIES Lil Wayne Feat. Detail
YOUNG ORAY/CASH MONFWIMPUBLIC

24

20

0
0

FrrcesH
.0..xi.a Feat. Rick Ross

Egypg...SCrS, Lupe Fiasco & Guy Sebastian

4

16

O 0 LOVEEEEEEE SONG Rihanna Feat. Future
S R P/OF F IAM/IDING

12

23 22 WICKED GAMES The WeekndNOC 18

18 912.r.g.inve West, lay -Z, Big Sean A 24

C
2

24

25

B AADN/ATLANTIC Wale Feat. Tiara Thomas
MAND

LOVE SOSA
G LORY BOWINTERSCOPE

Chief Keef

2

13

REGIONAL MEXICAN 1"
s TITLE

O e FA CUANDO MERE MADAM Jenni Rivera
CINTASACUARIO

2 Y AHORA RESULTA Voz de MandoP.M. 21

0 3 F.,111751a, 38aliMTY Feat. El Betet0 y America Sierra 66

0 a
DELAD/SONYVINAMUSIC LATIN

Noel Torres 7

ELAN COCO NO Roberto Junior y Su Bandeno 3
INSAILE

0 6 ,,,,BIEVAtenni Rivera Feat Marco Antonio 50115 28

9 0 COMO LA FLOR Selena
EMI LATIN/CAPITOL LATIN

161

10 0 YA LONOVISA SE
FO

Jenni Rivera 38

0 2 ete.S?1,Ps° Gerardo Ortiz 54

11 0 ItTjeFirielPoli!PTT ROM Selena 123

" 0 CAINCIM E DURA LaArrciladera Banda el then de Rale Candle
INSA/UNL

29

0 2 IA 111,MA GRAN SENORA Jenni Rivera to

,z os LA GRANAN SENORA Jenni Rivera
FONOVISIMLE

12

NEW
0AJUSTANDO CUENTAS Diana Reyes

PROMOTMS
1

NEW
0CUANDOTEENTREGUES A EL Banda Los Reooditos 1

DISAMMLE

0 It/ 1.4Mil.yEtAkellikOktklIgn5fesladkIrkilsIdIAgo 60

0 17 !:,15,,PloiMI,1,1J,EitR La Origind Banded Limende5teorlizanato 17

NEW
0MCOSE GUSTABAS H nos. Vega Jr.

DIS SARINAS
1

I9 BESOS ALNALIREA maker Feat. AMerka Sierra & Smalry
FONOVISAN

46

RE
0TEES AMO (PARA SIEMPRE) Intocable

4 I/UNILE
2

19 z1 MI PROMESA Pesado
DISUUMLE

25

0 - EREttIVEV..5... Fonseca 34

0 0 LAMEIOROETODAS
medal Rada deCria Lizarraga

FONOVISA/UNLE
5

0 0 MIRANDO AL CIELO Roberto Tapia
FOINISA/UNLE

31

..meLE
Banda Carnaval0 0 Y5A TE VAS 2

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 03.02.2013
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ARTIST
IMPRINT/DISTRIBUTING LABEL

CONNORSLIPME CHRISTIAN & SOUTHERN GOTHIC New Hometown
POLHE r vENTUHES

L 4
0VOLBEAT Beyond Hell/Above Heaven

VERTIGUiPLPUBLK
1 103

NEW
41:11 KELLY WILLIS & BRUCE ROBISON

PREMIUM/TMIRTY TIGERS
Cheater's Game 3 1

NEW 0 NATALY DAWN
ONE

How
BROS.

How I Knew Her 4 1

NEW 0 PISSED JEANS
SUB POP

Honeys 5 1

2 7 6 CASSADEE POPE The Voice: The Complete Season 3 Collection
REPUBLIC

1 8

7 9 7 RUSSELL
NG/CRACKER
MOORE & BIRERD TYMEOUT Timeless Hits From The Past Bluegrassed

BREAK A STRI BARL
1 6

NEW 0 MODESTEP
POLVOOR/INTERSCOPEJILA

Evolution Theory 8 1

22 0 0 BEN
SAL

HOWARD
UNIVER ISLAND/REPUBLIC

Every Kingdom 9 44

®m THE
ER/
TIME JUMPERS

ROUNDCONCORD
The TimenIMperS 10 4

NEW
0SPOKEN

ONE
Illusion ti 1

NEW
0ARMIN VAN BUUREN

ARMANA
A State Of Trance 2013 12 1

. 17 '
17 0 DJANGO DJANGO

RIBBON
Django Django 13 12

NEW
0SEU WORSHIP

SW WORSHIP
No Other Name 14 1

NEW 0 FELLOWSHIP CREATIVE Always Been About You Is 1

- firi . UNKNOWN MORTAL ORCHESTRA II 2 2

- 0 17 HOLLY WILLIAMS
SEORGIANA

The Highway 1 2

20 19 18 KREWELLA Play Hard (EP) 10 10

- 0 19 WAYNE SHORTER QUARTET
BLUE NOTE

Without A Net s 2

3 11 20 ICONA POP
RECORD COMPANY REN/BIG BEAT/ATLANTIC/AL

Iconic (EP) 3 4

18 20 21 FATHER JOHN MISTY Fear Fun 2 34

NEW
0JENNomA KLEIN0o0w, Home 22 1

41
42 CD PASSENGER. All The Little Lights 7 14

NEW
0B.A.P.

ENTERTAINMENTTS ENTER/LOE
One Shot (EP) 24 1

RE-ENTRY 0 ORB
CURB

OBB (EP) 20 4

HEATSEEKERS SONGSTM
TITLE
IMPRINT/PROMOTION LABEL

Artist

WIREPUBLICCKED GAMES
XO/

The Weeknd 17

RED BULL
AWOLNATION0 0 LSAI 34

0 0 WHO BOOTY Jonn Hart Featuring lamSU!
COOL NM GRTEL/EPIC

is

CO MIRY GO 'ROUND Kacey Musgraves Ls

O 0 BUGATTI Ace Hood Feat. Future & Rick Ross
WE TIM BESENOUNS MONEY/CA.1 MONEY/REPUBLIC

3

7
6 lirfaY,RtIscoPE

Chief Keef 13

6 7 Vg:),ZEIZ, ,..!11,1tfagceAturing Charli XCX 3

8 CUPS Anna Kendrick
ME

9

SEREAAILINEAPIC
Tamar Braxton0 0 LOVE AND WAR 11

g to CRYING NON A SUITCASE Casey James
19/COLUMBIA

24

0 0 ALIVEKREWELLA/COLUMBIA
Krewella 2

NEN
0HOLD ON Alabama Shakes

ATO
1

CAPI
Emeli Sande0 0 NETOL XT TO ME 2

HEM'0SAYE YOU'RE JUST A FRIEND Austin MahoneFeat.Flo Rids
CHAS/REPUBLIC

1

0 0 REMEMBER WHEN (PUSH REVAND) CMS Wallace
LNINNSAY

9

SPARROMVEIM CMS/CAPITOL
Britt Nicole0 0 GOLD 2

E 0 SAGTARSCOMPANV/NOLLVV/000Grace Potter & The Nocturnals
RGED

2

0 0 HAORYTEBOYOINTERSCOPE
BEIN'SOBER ChietKeef Feat. 50 Cent & Yet Khania

GL
9

11 19 BEILBNOISPIKETAG/CONTWWFORSETABOMML. neriminBilas
UME

10

20 20 5,0T!vrn(BLESS THE LORD) Matt Redman 28

10 21 ri6e1E8EMINORIENDINIBISOL IleaseihrtiliesimillignIns Et

0 22 1415 G BAlefIgUBMARINES The Black Keys 22

0 23 y,i,licggig. 1741(010 OF ANGEL ARMS) thri5Tomlin 5

NEW
0LEVITATE Hadouken!

SURFAC NOISE
1

0 2' 71InFilEigeNN EN MS.
Atlas Genius 12

6 26 THEDER/CONLURDSTEELDRIVERS Hammer Down
IHNIN

6 2

- 0 27 JENNY SIMMONS
FAIR TRADE/PLO

The Becoming 16 2

23 35 28 CROWN THE EMPIRE The Fallout 1 13

NEW 0 VERONICA FALLS
SLUMBERLAND

Waiting For Something To Happen 29 1

32 33 30 THE NEIGHBOURHOODI'm Sorry... (EP) 29 7

24 36 31 TRINIDAD JAMES Don't Be S.A.F.E.
TNINNITSAGAMF /OFF IAM/IDIMe

24 7

- 0 32 TiliRIFEXPITISTPUMOISIS/COONIN4 VINYL/WINI7UP
King Of Conflict 8 2

- 0 33 THE BRONX The Bronx (IV) 3 2

0 34 ;T:tto A THE GET DOWN STAY DOWN We The Common 10 3

NEW
el JONASA/D4/0ECCA

CL
ICAUFMANN/ORCHESIERMER DEUTSDIEN OPER BERLIN (RUNNICLES) WagnerOECCASSICS 35 1

NEW 0 RDGLDGRN
FAIRFAX/REPUBLIC

Red Gold Green (EP) 36 1

37 49 0 SKINNY SIDEOLISTER
SUNDAY BEST/NEDUNSIY

Forge & Flagon 37 3

39 0 38 OTHERWISE
CENTURY MOM

True Love Never Dies 2 27

10 22 39 P.ILOMA FAITH Fall To Grace 2 10

13 21 40 SHOVELS fiND ROPE 0' Be Joyful 1 16

NEW DEVON ALLMAN
RUE

Turquoise 41 1

49 45 0 JASON GRAY
CENTRICIMEMI CMG

A Way To See In The Dark 20 14

19 29 43 LORD HURON Lonesome Dreams 3 19

NEW 0 FAMILY OF THE YEAR
NET IWEIM

Loma Vista 44 1

NEW 0 PINNICK GALES PRIDGEN
=SHIA CARTA

Pinnick Gales Pridgen As 1

16 26 46 ALLEN STONE Allen Stone, STICIOSTONWATO
4 28

- CO 47 NIGHT BEDS
DEAD OCEANS

Country Sleep is 2

NEW 0 DYLANDTIN & LENNY
SONY MUMC LA

My World 2 40 1

NEW 0 AVATAR
BAIN/EONE

Black Waltz 49 1

NEW
0JOSINABELLCONDUCTSACIRMAYOFSTRARTIN !NM FIELDS BeetteernSympluesN9487

SONY CLASSICAL/SONY MASIERWORXS
50 1

REGIONAL HEATSEEKERS #1 ALBUMSTM

am Alm PACIFIC
HOW I KNEW HER
NATALV DAWN

WEST NORTH CENTRAL
BEYOND HELL/ABOVE
HEAVEN
VOLBEAT

MID ATLANTIC
HONEYS
PISSED JEANS

MOUNTAIN EAST NORTH CENTRAL Air SOUTH CENTRAL
BEYOND HELL/ABOVE

HEAVEN
BEYOND HELL/ABOVE

HEAVEN
IW CHEATER'S GAME

KELLY WILLIS & BRUCE
VOL BEAT VOLBEAT ROBISON

Could Ben Howard become the next
Ed Sheeran?

Howard, who is rising on
Heatseekers Albums with Every
Kingdom, won two BRIT Awards on
Feh. 20 -for British breakthrough
act and British male solo artist.
Those are the same categories
Sheeran won in 2012.

This week on the chart, Every
Kingdom rises 13-9 (up 27%).
The increase could be owed to
Howard's plum gig w an opening
act for Mumford & Sons' U.S. tour
from (Feb.5-17). Watch for Every
Kingdom to possibly make a BRITs-
fueled gain next week.

-Keith Caulfield

SOUTH ATLANTIC

coteamesnuasouniammic 224 ban

AUSBUIRIENIIMMEOUT livlsrisnweeNsUlogastd

SEU WORSHIP No Other Name

SKINNY LISTER Forge & Flagon

BEN HOWARD Every Kingdom

VOLBEAT Beyond Hell/Above Heaven

PABLO ALBORAN Tanto

THE TIME JUMPERS The Time Jumpers

NATALV DAWN How I Knew Her

KELLYWIWS&BRUCEROBISON CheatertGame

NORTH EAST

VOLBEAT Beyond Hell/Above Heaven

NATALY DAWN How I Knew Her

KELLY VAUJS & BRUCE ROBSON Chatefsrene

WILL EVANS Wishin' Well

Every Kingdom

WAWESHORTERQUARTET VAthoA A Net

CISME POPE The titelteCompleleSeason3Coletlion

MODESTEP Evolution Theory

ICONA POP Iconic (EP)

Data for week of 03.02.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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HOT COUNTRY SONGSTM

7

TITLE
PRODUCER (SONGWRITER).

Artist
IMPRINT/PROMOTION LABEL

#1 DG WANTED

C RT n
Hunter Hayes A

1 52- -- -- - -
0 0 SURE BE COOL IF YOU DID

MENORICKS MaAWSONATIOMPOINSAROBRINS)
Blake Shelton
WARNER BROS.MEIN

2 7

1
. 3 BETTER DIG TWO

MUFF IMILARMITCANALL0.ROSETO T117=2 1 16

8
0 0 TWO BLACK CADILLACS

TAMMY (CAMBERMIMAKEAR,H.LIMSEM
Carrie Underwood

19/ARISTA NASHVILLE
4 14

7 0 5 ONE OF THOSE NIGHTS
MALLINORMINCGRAW ILIANUMMAWSON.C.TOTAPKINS)

Tim McGraw
WO MACHINE

3 16

2 5 6 EVERY STORM (RUNS OUT OF RAIN)
L.ALLAMOROMAN MALLANAINIARREN.H.LINOSFYI trZeg 1 25

6 7 0 CRUISE
EMI (B.KELLEMHUBBAROJAIMORICEJOICE)

FlondaRallat A 1 30

° 0 0 TORNADO
IJOYCE IN.HEMEIVELMAIIN

Little Big Town
CAPITOL NASHVILLE

8 21

12 14 0 WE ARE NEVER EVER GETTING BACK TOGETHER Taylor Swift A
AX MARTIMITELLBACKAHLIFF U.SWITTATAX NARTINSHELLBACKI 1116 MACHINE

1 27

19 0 0 BLOWN AWAY
NORM. (LMAIRCTIOMPKINS)

Carrie Underwood
19/AR6TA NASHVILLE

A 2 36

13 0 0 SOMEBODY'S HEARTBREAK
0.HUFF,H.HAVES TALORTIELLAIRM.HMS) HuT.LITIM 9 17

34 0 12 DOWNTOWN
P.WORLEVLARY ANTEBELLUM ILLAIROSJALANALLYMENWO

Lady Antebellum
CAPITOL NASHVILLE

6 4

5

5

e 0 I DRIVE YOUR TRUCK
MACOMMIACCLURE.L.TOCE OALEMANDER,CTIARRINGIONAVEARNI

9 14 THE ONLY WAY I KNOW Jason Aldean With Luke
MANOR MT ATURITHVB.HAVSLIP1

Lee Brice
CURB

13 11

Bryan & Eric Church
OMEN BOW

5 18

17 21 0 BEGIN AGAIN
MITEEMMAPNAHMNIFT TEMPT)

Taylor tlL 10 21

20

'
16

22

13

17

0 MAMA'S BROKEN HEART
ALIDEOLL.GAINLAMWORS OLCIARK,SmATTALLyA.MRAVES1

Miranda Lambert
R. NASHVILLE

16 8

!TrofTAMTP....___..... __IMIUSGRAVESAMBORNESJACMALL"

0 TIP IT ON BACK
M E ARERS.OWOOTEN N M.KENNER.COPPERMANAMAITEI

MUSULS 14 25

Dierks Bentley
CAPITOL NASHVILLE

16 27

PIRATE FLAG Kenny Chesney
MANNOOKOIESNEY M.COPPERMAN,OLALIRPHIO BLUE CHAIR/COLUTABIA NASHVILLE

19 3

23 23 GET YOUR SHINE ON
INOt CLHOBBAROAKELLEVOCLAWSOMMTPKINSI

Florida Georgia 20 18

9 16 2B HOW COUNTRY FEELS
MEOME WITCLEHEEMLIOBLENNEHRASHE.

Rant= 4, 6 43

25 0 GIVE IT ALL WE GOT TONIGHT
T.BROWM.STRAIT MBRIMTJAMMINELLMALIE51

George Strait
MCA NASHVILLE

22 13

21 24 0 IF I DIDN'T HAVE YOU
MNV ISMONPSON,HOTAPSONJMELERSAIENKINSI

Thompson Square 21 16

I I

27

27

12 24 SOUTHERN COMFORT ZONE
B.PAISIM MPAIMMINIBOISJA.LOVELACD

Brad Paisley
ARISTA NASHVILLE

10 22

27 0 WAGON WHEEL
AR IXERS IBMILANAMCOR1

Darius Rucker
CAPITOL NASHVILLE

25 6

26 0 I CAN TAKER FROM THERE
OSTROM ICROMMAKINSJRHAVSLIP1

Chris Young
11. NASHVILLE

26 14

0 27 HIGHWAY DON'T CARE Tim McGraw & Taylor Swift
MAWR MUAMMAR IBWARRENOAVARRENJAIRWINAKEARI RIO MACHINE

13 2

29 0 0 CHANGED
MUFFNASCAL FLATIMULEVCOMMIRASHERATIOBLM)

Rascal Flatts
BIG MACHINE

28 6

36 0 es LIKE JESUS DOES
1.10 . EATEMIAROMMISWELLI

Church
EMI NASHVILLEVILLE

29 4

30 0 0 SHE CRANKS MY TRACTOR
METWERS.L.WOOTEN M.LVOCH.B.BEAVERUNICHOLS)

Dustin L,t/Nngi, 30 11

32 0 Co MORE THAN MILES
MUFF ILEMIE.EMILDERTI

Brantley Gilbert
1/ALOM

31 9

31 0 0 HOPE ON THE ROCKS
TATEITH ( T.KEITIO

Toby Keith
MOW DIMUNIVERSAL

29 12

33 0 i® WHISKEY
STIMORICES ICORMITMATIZELL)

Jana Kramer
ELEKTRA NASHVILLE/WM

33 7

39
0 0 ANYWHERE WITH YOU

11101,OCLAWSON IMAYSLIPMAIORPINSINEAM)
Jake

ASHVIL
Owen

RCANLE 34 4

37
0 0 CAN'T SHAKE YOU

IMERLETIC (MOSSIN,MONTLEV I.T.SLATER)
Gloriana

EMBLEM/WARNERR MOS.ANAR
35 16

46 0 0 HEY PRETTY GIRL
MANES IMAIMMOCOUCHI aP,m92 36 3

38 38 0 DON'T RUSH Kelly Clarkson Featuring Vince Gill
0.HUFF 1B.SANTARS,N.MIAMATICHAPNAN) ISMCA/COLMBIA NASHVILLE

23 13

40 39 38 ONLY GOD COULD LOVE YOU MORE
IRMAINAROAL.NIETAANN CALNIEMANA.BRICEMIONE)

Jerrod Niemann
SEA GAYLE/ARISTA NASHVILLE

38 7

41 40 0 AMERICAN BEAUTIFUL
PAVORLEY LAJTENNINGSEN,B.HENNINOSEN,CMONINMMAREA The HA.= laVi ?II!)

so 4

42 RUNNIN' OUT OF AIR42
OLEO IM MICM.- IENIONSALLMOSBOR NE1

Love And Theft
RCA NASHVILLE

40 5

RE-ENTRY

44 46

0 RED
OMPF,N.CIIMMAIMMIFT IT.MIEO

Taylzr Swift 2

42

16

110 MOONSHINE ROAD
ERRooRs(N.BROOKS,LSATOIER)

Kix Brooks
ARISTA NASHVILLE

49 0 0 ALL OVER THE ROAD
C .CHATARMLAIN (C.CHALIBERLAINALORLEYAKIRM)

Easton Corbin
NERC LIM

43 3

45 45 44 BRUISES Train Featuring Ashley
ESPIONAGE IMMONAITAN.E.LIMASIORKLUNO1

44 5

48 48 C) RUNNIN' OUTTA MOONLIGHT
DMORM MITAVIOSOMICLOVELACE.MORMW

Randy HouSer
STONEY CREEK

41 4

REENTRY

50 0

0 DON'T VA
C. INSTETANO IRMOREDLE.C. DESTEPANUMORLEW

Brett 46 2

47 HOME TO ME
MUFF ...AI TOMAIMI(10

Sarah Darling
BLACK RIV ER

34 3

CASINO
NM LISTER MT LISTED)

Clare Bowen & Sam Palladio
ABC STUDIOS/LIONS GATUBIL MACHINE

48 1

CONSIDER ME
MOLLER IMENSMATIONROLI

Hayden Panettiere
ABC STUDIOS/LIONS LATE/BIG MACHINE

MORE TRUCKS THAN CARS
CATORGANY.WOONNal ICAIORGAN.P.MONNELL.CAMMAN)

Craig Morgan

37 2

50 6

TOP COUNTRY ALBUMSTM
LAST

WEEK

2

Sois
WEEK

ARTIST Title
IMPINT/DISTRIBUTING LABEL

eg,, MISDN.

0 Mxr1 Ea TAYLOR
CH

Red A
INT.MIL

SWIFT ,,

0 2 TIMLMFM1W Two Lanes Of Freedom 2

0 0 HUNTER HAYES
ATLANTIC/WEIN

Hunter Hayes 71

4 Tgluuu!! Set You Free a

O 0 gialfn/Te4N Tornado 23

0 WT,11,,iffil:kgt WOO D Blown Away Ami 42

0 7 FLORIDA GEORGIA Here's To The Good Times 11

0 0 JASON ALDEAN
BROKEN 111WRIML

Night Train A 18

0 0 LUKE BRYAN
M Tailgates & Tanlines A

CAPITOL NASHVILLE/UL
go

0 0 ZAC BROWN BAND
ROAR/SOUTHERN 6 ROUNDATLANTICAL

Uncaged 32

0 0 ERIC CHURCH
EIJI NASHVILLE/MGR

Chief A 82

0 0 MIRANDA Four The Record ww 68

11

13

13 tiligirs,Mpet.ite,I.SeasT I: Volume 1 10

14 igny.ignisER How Country Feels 4

0 0 LEE BRICE
CURB

Hard 2 Love 43

i0 BRANTLEY GILBERT Halfway To Heaven aikw 146

Ar

17

/0 COWNOROINS111.1111501111113INGOTIIC
MIENCE VENTURES

MI
1

18 RASCAL FLATTS Changed
wAna8. MACHINE/MC 46

20 0
TORYKEITH

Hope On The Rocks 16

24 0 fftfgfRMigIMIX To The Fishbowl ,
0 0 KIP MOORE

NM NASHVILLE/MON
Up All Night 43

0 0 YARIOUSARTSTSNOWINAWhatICallrounhy.YOume 5
ENOSONY MUSIC/UNIVERSAL/UNE

36

40 CD !tzeexmE.Luan Own The Night A 75

20 0 PISTOL Hell On Heels 78

04 DIERKS BENTLEY
CAPITOL NASHVILLE/MGR

Home 54

23 0 AARON NLEWISHLASTERAWA
The Road 14

30 0 CHRIS YOUNG
RCA/SM

Neon 84

37 0 JAKE OWEN Barefoot Blue Jean Nightt4 N.M./S. 77

W 0 KELLY WILLIS &TIGERSBRUCE ROBISON Cheater'sGame
PRET/ IOU/THIRTY

HUNTER HAYES
ATI ANTIC/WNN

Live (EP) 3

27 0 TETE!" Dustin Lynch 26

0 0 WHE010NWOS LinngksA Song AbbuletollankCochran
MERCURY/1M 18

21 33 TIlle MCGRAW Tint McGraw & Friends 4

34
LEITTRA JO

Jana KramerCD JANANASHVILLE/ROKRAMER 37

0'® LIONEL RICHIE
MERCURY/1MM

Tuskegee A 47

0
a

36

0
COLT FORD Declaration Of Independence 29

GEORGEE/UN STRAIT Icon: George Strait
NM NASHVILLE 75

0 0 THE
ER/
TIME JUMPERSThe Time Jumpers

ROUNDCONCORD 6

35 KATIE ARMIGER0
COLO RIR

Fall Into Me 5

39 0 EARCISTON CORBIN All Over The Road
NEORMAIM 22

0 0 SCOTTY Clear As Daytn., A 72

0 0 CHRIS CAGLE Back In The Saddle
TIMER PICTURE

34

0 0 JOSHNASHVILLE/1MTURNMER Punching Bag 36

40 0 LOVSHVILLE/SEEAND THEFT Love And TheftRCA NAM 30

56 NA A Thousand Miles Left Behind0 GLORIA
BROSEMMEN/WARNER /MN 29

0 46 HOLLY WILLIAMS The Highway 2

42 0 DWIGHT YOAROM MIKAM
VIA/WRNER BN

3 Pears 22

43 0 GARY ALLAN
MCA NASHVILLEMM

Icon: Gary Allan 50

0 0 THE LAC.S
BACKROADAVERAGE TOES

190 Proof 46

0 0 GEORGE STRAIT Here For A Good Time
LICA NASHVILLE/TIMM

60

Christian
Bows,
Underwood
Gains
Eclectic country/rock band Connor
Christian & Southern Gothic
garners its first national chart ink
with New Hometown, which draws
double Hot Shot Debut applause,
opening at No. I on Heatseekers
Albums (see page 55) and No.17 on
Top Country Albums (5,000 sold,
according to Nielsen SoundScan).
Cited in Billboard's 2012 Best Bets
issue Om 21, 2012), the act is
touring in support of the album's
lead Single, "Sheets Down," which
premiered Jan. 16 on CMT.com. The
clip was also featured daily during
the Feb.11-17 Nielsen EMS tracking
week on CMT Pure.

Meanwhile, the addition of
YouTube streaming data to the
Billboard Hot 100 and a selection of
genre charts helps shuffle the top
10 on Hot Country Songs, where
Carrie Underwood's "Blown Away"
vaults 1940.11 reached a No. 2
peak in October. Underwood's "Two
Black Cadillacs" concurrently sets
a new peak (8-4). Her performance
of both songs in a medley on the
Grammy Awards (Feb.101 aided
their chart fortunes this issue.

The introduction of YouTube data
also enables a Hot Country Songs
rebound for Taylor Swift's "We Are
Never Ever Getting Back Together"
(14-9). It began a 10 -week run
atop the Oct. 20, 2012, chart (the
week that the ranking converted
from a measurement of core
country radio audience to a hybrid
method encompassing digital and
streaming data and an expanded
BDS-monitored airplay panel).

Atop Hot Country Songs, Hunter
Hayes' "Wanted" benefits similarly
from YouTube data Inclusion, as
well as his performance of the
ballad at the Grammys, adding
Streaming and Digital Gainer nods.
The ballad tops Country Digital
Songs for the first time (5-1) with a
31% spike to 84,000, -Wade lessen

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 03.02.2013



HOT ROCK SONGSTM
TITLE
PRODUCER (SONGWRITER,

HO HEY
HADLOCK IVLSCHULTUERAITES)

Artist
IMPRINT/PROMOTION LABEL

The Lumineers A 1 44
DUALTONE

©© 173 I WILL WAIT
MORAYS OLIPLIFORD &SONS, GENTLEMAN OE THE ROAD/RED/GLASSNOTE `111"

Mumford & Sons a 1 28

12 0 DaCARRY ON fun. 3 39
LELHASKER TELINGLDHASKER) FUELED RAMEN/RRP

3 3 4
IT'S ITgIgrIRTE ADR S (DAPNOLDSPSERMONAM00) KINI/Pl TSP 3

50IJARNINE

6 7 C111

SOME NIGHTS ALENA.. IN.RUESS,A.DOST.LANTONCINGLBRASKER) FUELED BY RAMEM 1
42

2 4 6 HOMEN
(DPEARSONGHOLDEN)

PhillipINIEPhRSCOillips

OPEARSO 19/PE A 2 22

4 0 , LITTLE TALKS Of Monsters And Men
OF MONSTERS AND MEN.A.ARNARSS0N (11,B.HILMARS00111R,R.THORNALLSSOIN REPUBLIC 3 49

5 0 8 THE A TEAM Ed Sheeran A
LGOSLNG&SHFERAN (E.SHFERAN) FLEICTRA/ATLANTIC

4 27

8 0 o RADIOACTIVE ,Inat% Dragons 
ALEX DA KID (IMAGINE DRAGONSALRANLIMOSSFR)

8 21

0 0 0 SAIL
A.BRUNO (ABRUNO)

AWOLNE2 A 10 41

- MYSOMGS
BRIG0 ii ILVLALKER IDOL OUT SOCILDITIONINILL)

IN 71ECAYDANTLUELF BA UP) 8 2

10

9

.. 11 12 MADNESS Muse
MUSE NANO MAO 11E0.3/WARNER PROS

3 26

13 13 TOO CLOSE Alex Clare
DIPLO.SWITCH.A.RECHTSCHAID (A.CLARPLOUGUID) REPUBLIC

A 2 40

13 0 14 STUBBORN LOVE The Lumineers
RAMO., (NESCHULT&LFRAITES) DUALTONE

10 20

RE-ENTRY 0 HOLD ON Alabama Shakes
ALABAMA SHAILESALORIC LALABALIA SHAKES, ATO

15 21

Ia

15

15 16 TAKE A WALK Passion Pit
C.ZAN&MANGLLAILOS MATIQLANO. FRENCHNISS/COLUMBIA

9 38

16 17 DEMONS leVigiliggrIgs=ALEX DA IOC LIMAGINC DRAGONS.A.GRANTLMOSSPRI
14 20

17 17 18 MOUNTAIN SOUND Of Monsters And Men
USING NIALIRLIAARSDOTTIR.R.THORNALLSSON,A.R.HILIAARSSON) REPUBLIC

14 22

49 35 0 STARS Grace Potter & The Nocturnals
LSCOTTLOOTTER (G2OTTER) RAGGED COMPANY/HOLLYWOOD

13 13

27

21

28 0 GIVE ME LOVE Ed Sheeran
LGOSLINDE.SHEERAN (PSHEERANIGOSLING.PLEONARD) El.-MA/ATLANTIC

20 13

23 21 LITTLE BLACK SUBMARINES The Black KeyS
DANGER MOUS,. BLACK KEYS (DAUERBACH.P.CARNEY.BOORTON) NONESUCH/WARNER BROS

6 32

9 0 22 TROJANS Atlas Genius
ATLAS GENIUS °MN. IEFFERVALDLEFFER&S.R.LEFFELPLASELL) FROGS HEAD/WARN. &RON

17 26

20 22 23 LOVER OF THE LIGHT Mumford & Sons
MORALS DANFORD 8 SONS) GENTLEMAN OE THE ROAD/RED/GLASSNOTE

15 20

1,2,

22

23

8 24 To.72.1,205,s7M?......... liVi io iriigirirategSc 16 20

25 25 LEGO HOUSE Ed Sheeran
LGOSLINGIE.SHEERANAGOSLINOCIEONARDI ELEXTRA/ATIANTK

22 17

34
Phillip Phillips

?2,',52l(tirilimfo2.!!,RK,GNArraBERG) !WINTER..
13 13

24 27 BABEL Mumford & Sons
ALDRAK MIAOW & SONS) GENTLEMAN OF THE ROAD/RED/GLASSILLITE

9 20

10 20 28 CLOSER Tegan And Sara
GALURSTIN CLQUIN.SATILIINDLMIRSTIN) VAPOR/WARNER BROS

16 8

RI

20

43

31 CO SAFE AND SOUND
L2Pgis/ag.ELMERCHANT.S.SOLONIAN (R.MERCHANC&SIMONIAN)

29 4

26 30 LESSONS IN LOVE (ALL DAY, ALL NIGHT) Neon Trees Featuring KaSkade
AILLNNOHNSEEPASIMIERLONICILAADDONFAIONSONNONCON(B(AMPLALED0NRCALLEN) LERCURPIONC

26 8

37 0 SWEATERTIORFORDWEATHER
LFRUDMANI

The Neighbourhood
LPILBROW ILLRU2ABF0, OINVOLVE/COLUMBIA

31 4

4.1 43 0 BECAUSE WE CAN Bon JOVi
1PON IOVILSHANIONDON IOVINSAAMORAPPALCON) ISUND/1011AL

16 6

20

42

21 33 r,IltEnE,,P,Izligi i HAIR The Lumineers
DUALTONE

19 20

40 0 HEAVEN NOR HELL Volbeat
VOLSEAT IMPOULSEN) VERTIGO/REPUB.

34 12

29 32 35 KISS ME Ed Sheeran
PSFERAN,NO I.D. LEGSHECRAII,LFRANNS.LFROSO ROMA/ATLANTIC

21 12

- 0 36 LOVER'S EYES Mumford & Sons
ALDRAVS DAUMFORD & SONS) GOITIERIAN OF THE ROAD/RED/GLASSNOTE

14 13

33 50 CD NOW Paramore
LIAELDALOHNSEN,DIORN DINDLLIALAS.T2ORIO FUELED BY moo,.

16 4

35 42 38 CARRY ON Avenged Sevenfold
ACELIZONDO DCSANCNRS.B.HANFR IDLISANFOLSFWARLD WARNER BROS.

20 15

0 0 THE PIT
T LISTED (NOT LISTED)

Silversun Pickups
NO DAN GFRBIRD

39 2

3/ 44 40 DRUNK Ed Sheeran
LGOSL1NG IPSHEERANALOSLING) HARTRA/AILANTIC

26 15

TET C1) A TATTERED LINE OF STRING
THE POSTAL SERVICE (1250BORELLO,D4IBBAR0,

The Postal Service
SUP POP

41 1

NEW

RE-ENTRY

RE-ENTRY

0LET'S GO
PALCHNSON.IDSCHILIND 11.13011NSOOPQNIFINO)

Matt And Kim
FADER LABEL

42 1

10 HOLLOW
WEE IN CHAINS,N.RASKULINECZ %CANTRELL,

Alice In Chains
VIRGIN/CAPITOL

37 2

0 TEMPEST
NPASKULINKIIDEFTONKCAIORDNO)

Deftones
REPRISD/WARNER BROS

44 6

REENTRY 0 FREEDOM AT 21
NOT ASTER 0401 LISTED)

lack White
THIRD MAN/COLUMBIA

35 4

41 48 46 ROUND AND ROUND Imagine Dragons
ALEX DA ISID.IMAGINEORAGCNS ICLRENNOLOSAV.SERMONBLICKEPAGRAND KIIANALSORNER/INTERSCOPE

41 6

48 C)

NEW

47 WHISPERS IN THE DARK
&WRAPS DAUMFORO, SONS)

Mumford & Sons
GENTLEMAN.. ROAD/RED/GLASSNOTE

u 19

0HERO
WAR LTDFAMILY OF THE WAR 0.100E)

Family Of The Year
FOTY/NTTWERN

48 1

NEW
0CARRIED AWAY

CIANE.MANGFLAKOS MANGUM'S,
Passion Pit

FRERCHRISS/COLUMBIA
49 1

50
GHOSTS THAPr SONS)T WE KNEW
ALDRAVS (LANFORD

Mumford os
GENTLEMAN OFTHE ROAD/RED/DLA& SSSNOn0

13 14

TOP ROCK ALBUMSTM
ARTIST
IMPRINT/DISTRIBUTING LABEL

Title
CI I

MUMFORD & SONS Babel A 21
GENTLEMAN Of RO.,C1 ASSIME

Ca YAWNSAMMY/CAPITOL
ARTIE'S 2013GraMMyNanineeS

GR
4

0 THE LUMINEERS The Lumineers
DUAL°.010 0 46

TUE OD DV RAMEN
Some Nights01 0 FUN. A 52

D f1eU 1

0 BULLET FOR MY VALENTINE TemperTemper
RCA

1

NARNER BROS
El Camino

0 0 TONESUCH/W
BACKACK KEYS A 63

0
9

8

0 ALABAMA SHAKES Boys & Girls
ATO

43

0
0

ED SHEERAN
ELEVRA

* 36

!nog DRAGONS Night Visions , 24

NEW 0 JEREMY CAMP
C/EMI CMG

Reckless 1

12
I 0 MUMFNORD & SONSROAINDLASS1400 Sigh No More

GENTLEMA OF THE
A 148

11 0 ,,ftp,tmpsmewador.Thesikaihemoon , 13

0 i3 !!5°,,,,
Release The Panic 2

0 0 FLORENCE. THE MACHINE Ceremonials , 68

16 0 KID ROCK
TOP DOC/ATIANTIC/AG

Rebel Soul 13

0 0 HACK WHITE Blunderbuss
IRD

BE 33

20 0 MUSE
HELIUMOAVARNER BROS

The 2nd Law 20

15 18 ii)FrNSTERS AND MEN My Head Is An Animal 0 46

14
19

73gekftritiMs.SAMA
Heartthrob 3

29 11:15 LEDSON ZEPPELIN
SWAN G/ATLANDC

Celebration Day 13

0
CIC

21 VERYTHNAr/AIABAS OT111111e2PFD LIANRQI-DeeeeeRee
2

'19LITEIST SECONDS/FAIRFAVREPUBL Making Mirrors 44

NEW
0FOALS Holy Fire

TRANSGRESSIVE/WARNER BROS
I

25 24

RE 0

01 26

!-oilttfR555YA Born To Die 0 55

BOB SEGERAWENLVER BILLET BAND UltiffiateHES
HIDEOUT/CAPITOL

32

E ROA1111e1OReadTE Te Red Redd' Live!iNLEXIAN OF ItI 1/
2

0 27 gPMMTRegiDEIS Of lightAnd Sound Of GodAuclio 2

27 28 Mi,9,,,,,!,,r,d,f2,02;g1icigiittrelgiutifi 7

32 29 1101LAnLINDEAD Notes Rundle Underground 6

24 30 ETIgOrITH CHARLIE WISOIMITE GetUp! 3

41 0 DROPKICK MPS Signed And Seale:1111131W
BORN& BRED

6

33 32 iTATEMMAKINWIeneS101,040P WIE1015 6

M 33

N w
0SOUNDTRACKSIC/REPUBLIC

ALT - An Awesome Wave
INFECTIOUJ S/CANVASRACIVATIANDUAL

9

Safe Haven
RELADVITY IALI

1

NEW
0IMAGINE DRAGONSORNNTERSCOPE/IDA The Archive (EP)

IDINAKORT
1

23 36 LOCAL NATIVES Hummingbird
FRENCHMISS

3

39 38

HALESTORM The Strange Case Of...
ATLANTIC/AG

23

Trutt! California 37 44

3g 39 MI -NATION Megalithic Symphony 68

RE 0 THIRD DAY
ESSENTIAL/PLG

Miracle 12

Paradise (EP)
35 4 RWO4Ot i Ref EZORR5Y4

14

RE0THE AVETT BROTHERS The Carpenter
AMERICAN/REPUBLIC

20

RE 0 SHINEDOWN
AnAN8cmc

Amaryllis 27

43 44 !fillr.91M11NENTT North 23

30 45 ILIMREED The Divinity Of Purpose 3

47 46 tity.97ARK JR. Blab And Blu 17

42 47 EERRMESpUR House Of GOld & Bones:Part 1 16

37 48 HEY MITILIVIETZIN rtliNVW Man(S'undtmck)
7

44 49 i?F!TgtriiSnos
Koi No Yokan 14

NEW
0SOUNDTRAOC The Perks Of Being AWallflower

SUMMIT/ATLANTIC/AG
1

No.1 With
A Bullet
U.K. metal band Bullet for My
Valentine (above) storms onto
Top Rock Albums at No.5 with
its fourth studio album, Temper
Temper, which begins with 43,000
copies sold, according to Nielsen
SoundScan. The set starts at
No.1 on Hard Rock Albums (see
Billboard.com/bU), where it's the
group's second consecutive leader;
Feverlaunched on top in 2010.
Temper Temper lead single "Riot"
pushes 28-27 on Mainstream Rock.

Imagine Dragons fire up
their first Alternative No.1 with

"Radioactive" (2-0 (see page 53).
The band reached No. 4 with
Its prior, and debut, chart entry,

"It's lime." With its coronation,
"Radioactive" halts the record 19 -
week reign of Muse's "Madness"
(1. 2). On Top Rock Albums,
Imagine Dragons bow at No. 35
with their EP The Archive (4,0001,
while debut studio album Night
Visions (No. 9) spikes by 69%
to 29,000 following its deluxe
reissue. Both sets were made
available Feb. 13, with the five
songs on the EP doubling as the
reissue's new material.

The Postal Service, meanwhile,
retums with "A Tattered Line of
String," the highest new entry on
Hot Rock Songs (No. 41). The track,
which begins on Alternative at
No. 31 (and with 9,000 downloads
sold), will appear on the group's
deluxe 10th -anniversary edition of
its debut album Give Up (April 9).

-Gary Trust

Data for week of 03.02.2013 I For chart reprints coll 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data
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HOT R&B/HIP-HOP SONGSTM
TITLE Artist
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL

CERT

1 20OnTHRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
MEWS lgxeccERTv,R.LEwisl MACEMIRK/WANNER EPOS

111:13 SUIT & TIE Justin Timberlake Featuring lay Z
1-11.1MITEPIERMENORIMERLEMOMMEMITMIIMN. IERCIMINTESTUMBRISOKSELL) uu

2 6

STARTED FROM THE BOTTOM Drake
ILLOPECMENOMPLOILEMAN.R.MBINBMN.P01 TOOK MORPOCAMI PONEMPPLIELIC

3 2

2

4 0 GIRL ON FIRE Alicia Keys Featuring Nicki Minaj
ALICIA NEVELEINASNER.S.REEN (ALICIA KEVS.I.BNASKERXREMIATP/ARAMMSOUIER)

2 25

3 5 F".KIN PROBLEMS ASAP Rocky Feat Drake' 2 Chainz &Kendrick Lamar
KS101110110YEIMEM.SEARRETTACAPNALMOKILDUCKWORTNI ESEIMMOVICIEPOLOGRORMIS/ECA

2 17

6 fi) 0 LOVE ME Lil Wayne Featuring Drake & Future
MEMALL MAORTP0ELIAATERAGRMELIANALBOANIATIPLUMAS11.0.10 TOME NONMPSN IMPIPERMLIC

6 5

3 5 7 DIAMONDS Rihanna
STARGMEENNT .NCO (MURLER.B.LEVINALS.ERINSEMEMTIMA.N) SRP/CIEE IAM/IRIMG

A
1 21

10

11

8 0 POUR IT UP Rihanna
MINE WILL MADE.11,80(M.LVALLEAMS ILEGARNERMNOMAM.TROYES.R.FERM SRP/EfF TAMMIIMG

8 9

9 0 ADORN Miguel
MILUEL IMAPIMENTELI BIESTOREMBLECE ICE/RCA

1 42

8 11 10 I'M DIFFERENTr! 2 Chainz
DU ILAVIIMIG

6 24

7 7 LI SWIMMING POOLS (DRANK) Kendrick Lamar
MAINUS (N.DUCKWORTM.WILLIAMS/LSHTNARAM) TOP DAW6/AFEENMATTIANTERSCOPE

A.vp 3 28

9 0 12 ALL GOLD EVERYTHING
IIMELLESPT (NAVILLIAMS)

Trinidad James
IIIINICITSAGAMEMEE IPM/101MG

9 12

1240 13 POETIC JUSTICE Kendrick Lamar Featuring Drake
SCIEVILLMOLENNORIN.EMOLINEAMMAILLSALERISIIIJACESONTSIENIS) TIP EMWEARERMAINANTERSCOPE

12 17

16 0 0 WICKED GAMES
00C,C.MOMAGNESEJNE MUNI) (A-TESFM,C.MCMACLNESEXLMCNINNEN1

The Weeknd
KO/REPUBLIC

13 19

15 14 15 THINKIN BOUT YOU Frank Ocean
GRAM( OCEMMLITLOP *RANK OCEANMPTLOR) DU IPM/IIMIG

7 49

14 16 16 NO WORRIES Lil Wayne Featuring Detail
DETAIL MANIMN.C.FISNERMMILLIAMM.P.P.ANTLINAL1 TWIG MONEWCASH MO./REPUBLIC

7 24

19 0 0 NEVA END
MINE WILL MPOE.IT (N.WILRURN.M.L.WILLIPMS IMR.SLALIGNTER) I.VEREEBAFutUreNOZIERIC

17 13

30 0 0 !irlitlia7gt,g.ru4?41.24onevyks.s.lacssoff,Ls. Ri inna FeatIrvioneOtsi= 18 12

0 0 R.I.P. Young Jeezy Featuring 2 Chainz
MPIPPIENIIIIIKRAMMSMOMMEMOIRIPREAMS.IMPLPOPIMMItURAMMENNEERIED CTIEMENEE

19 2

20 0 0 WHO BOOTY
REIN SM. COL.BRIEZELL.S.MVILLIAMMLEXARBOUCE0

John Hart Featur.iggc!rn.1,1, 20 16

13 3 20 E9.1Atill!T IL S.S.M.PROE TCOMEST.S.C.CARTERK.ELYILEROTIc '14,001,01111.111/UMn6 A 2 24

18 17 22 BANDZ A MAKE HER DANCE Juicy .1 Feat. LII Wayne & 2 Chainz
MINE WILL MADETT OLLMILLIALISII.LHOUSTONACARMMPPS) KEMOSABE/COLUMBIA

6 33

22 23 0 DON'T JUDGE ME Chris Brown
ENE MESSENGERS IC LI.OPON.N.N.ATWEN.A.MESSINGER.M.PELLIEEERI RCA

18 27

17

42

23

20 24 BALL T.I. Featuring Lil Wayne
RICO LOVEMRL ENO ....URI% IRRICOLOPUNOORLORUEN 11.0.01RMI MAO NUSTIMATNTIC

11 is

36 CD ITLIZI Ace Hood Featuring Future & Rick Ross
DM.. ILLABLIM1 114 RE AMICIPIMOMEASE1100MPLIBLIC

25 3

26 26 LOVE SOSA Chief Keef
YOUNG CHOP (CCOZART,PITTMLNI GLORY NOTE/INTERSCOPE

16 13

26 34 fa) DOPE Tyga Featuring Rick Ross
N%HgRINNWpLnHMMAx.RIMARIIMNIRNS:YA'w.191161.101RAx%NM IIINEKKVONCOMENINIC

19 4

2-1 25 28 BATTLE SCARS Lupe Fiasco & Guy Sebastian
PRO I PIPTICMSENESTIPMEIRMANRIS) 1ST Er MX/MAN-RC

24 15

HOTSHOT 0 POWER TRIP
J.L.COLE(C.COLE.N.LAWS)

1. Cole Fegu:,17,1,!te:I. 29 1

35 32 0 LOVE AND WAR Tamar Braxton
MEMPER.IN. IMAINDICILLEHNIELS.T.BRATTON) STREAMLINE/EPIC

13 11

25 29 0 GUAP Big Sean
01.111.0.AORSNO.V.11..4111XIM1.1111,11U.S....M091141 taaRAEFIMINIC

21 16

48 0 0 SHE DON'T PUT IT DOWN Joe Budden Feat. Lil Wayne & Tank
.11NUS 0.1300ENANIWARIIII;Mll.51 EONE

32 5

0 0 BAD
NOT OSTEN (NOT LISTM

Wale Featuring Tiara Thomas
MATOPCXMLANTIC

33 2

0 0 NEXT TO ME
CRAIE.H .01.E.SANDE.X.CaL1V1..CILM,A.PAUL1

Emeli Sande
CAPITOL

2

3/ 39 0 WE STILL IN THIS 11..... B.o.B Featuring T.I. & Juicy 1
1.140141TIMATIEMWIM.M01.511.11111101.0.1.C.CUSION EBELERMGENCESIMMPIE

29 6

34 38 0 TRUST AND BELIEVE
sg?efi irtvigleeeMAWR. IN..G.BANES (K.M.COLEMPLIPER. 01..LWILSOTECAPNES)

32 14

38 42 0 BRAND NEW ME Alicia Keys
ALICIA NETS (ALICIA IMS,E.F.M.) RCA

37 12

29 0 38 SAME LOVE Macklemore & Ryan Lewis Feat. Mary Lambert
MEWIS (MIAGGEPTIEMEMMIAMBERT) LIACTILEMORMOA/SUP POP

28 19

33 40 39 R?'ESTIjIZTINO.M1611EL (ME.PIMENTELL.011PLESSISA.ALTINO.P.PESC0I IMIORM/BLAC411111:14
32 13

58 31 LI.0 CAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton
RIMS rallAGGENTMLEWIM MACELEMOREMIA

28 13

NEW

REENTRO

44 47

0SIMPLY AMAZING
TUMLOR.C.LILIANA (MEVERSOKILLIOMWELL =PERU...ANN) 5 0  INTOYK ATIFIC

41 1

0 WINGS Macklemore & Ryan Lewis
R.S. (13.11.6FRM AlealEMONEMOA

42 3

0 HATE DEIN' SOBER Chief Keef Feat. 50 Cent & Wiz Khalifs
YOUNG CROP OCCREERUPITTMAN.MINCESOR.1N.,MENOMO CLORE BOVERNMSCOPE

37 9

421 30 44
BITCH, DON'T KILL PAY VIBE Kendrick Lamar

SOUNWM KOLICKWORIPTEMEMBRAUNPINDENT.L.LVENESEM1071 TOP EMEMETERNATIONTERSCOPE
27 17

32 41 45 WILD FOR THE NIGHT A$AP Rocky Featuring Skrilleo
SEM= OMMTILS.S.1100..IMOREMEXIMERTAMENTALLOONTAMEENK ELLE VINMENNXIEOLOGROUNDSTICA

26 5

0 0 0 YOU &I Avant Featuring KeKe Wyatt
1(41UNAVANTALMIRV (ELEVAMMPONNSONA.KNRY) MO.R/CP PITOL

46 13

NEW

115

0

MILLIONS Pusha T Featuring Rick Ross
LUIEMMIUMES1 ETTNORRTORMELLENMMAR.L.NEMS.MOBERMI 6.0.0.0.//M MEM.

47 1

CD MY LOVE IS ALL I HAVE
W. MOBRISNORRISPIAL (.011-RIS.C.WILSOILMNILSON.M.PMEN)

Charlie Wilson. P MUSIC/RCA
36 9

. BAC.KSEATNOXICIMORTM.NOLLIS)
TOP DAWG/PETEP LI

FREESTYLE KendPTH/INTERSCOPErickLamar
HIT.

29 17

- 0
.

5. KISSES DOWN LOW Kelly Rowland
MIKE WILL MME.IT.MARZ (NUMMI. ILLOROOLEBROOKS.TUNOMPSD-ROMPULRCRILANC, REPUBLIC

45 2

TOP R&B/HIP-HOP ALBUMSTM

WFFX WEERUST

me ARTISTARTIST
BUR. LABEL

Title ,
HSON

RIHANNA Unapologetic 
SEIMM WPM. 13

Long.Live.A$AP
0 AIPAWRPR MY. MOUNOS/RCP

5

7 0 ALICIA KEYS
RCA

Girl On Fire

R
MACKLEMORE & RYAN LEWIS The Heist3 .19
MACKLMORE

6
0 KENDRICK LAMAR good kid, m.A.A.d City

TOP DAM Af I L MAT NM I LP SCOPL MEP

i,

0 0 rz MIGUEL Kaleidoscope DreamOrSTOOMOLACI, ICE/RCA20

DU JAM/IPILLE
Channel Orange0 0 FRANK OCEAN 32

8 CHARLIE WILSON Love, Charlie
P MUSIC/RCP

3

8 T.I. Trouble Man: Heavy Is The Head
MANN XLISTLEMLANTIC/AL

9

0 Ip JOE BUDDEN No Love Lost
NF

2e KEYSHIA COLE Woman To Woman
GEFFEN/ILA

13

15 0 THE WEEKND Trilogy
aREwOuc

14

0 13 02EFTLIN! Based On A T.R.U. Story 27

ID J. rg2,A,!-T
O.N.I.F.C.

11

0 is AVANT Face The Music 2

0 0 BEVONCE 4
PAREPLOOMOLUMBIA

A .5

I, CHIEF KEEF Finally Rich
GLORY BOVE/INTERSCOPEREP

9

0 0 INIDEMOUND IMMaelaellekeBeMINN/Houstemaw. 14

eN T. IT,LIZE
ovEp,,

Pluto 44

22 20 THE GAMEA Jesus Piece 10

30
in K
MEI VOLIDRANC MOMWOEMMONEWREPUBLIC

Take Care A 66

25 0 PAM MINA) Pink Friday: Roman Reloaded .
van. mONEW.511LIONEWNEPULIC m 46

0' 0 TREY SONGZ
SONGBOOK/IMMIX.

Chapter V 26

CONE -Y0
MOTOWN/10M

R.E.D
15

0 25 EMELI SANDE Our Version Of Events
uwroL 37

24 26 DESTINY'S CHILD Love Songs
MUSIC WORLD/COLLIMBIN/LEEPCN

3

e 27 MEEK MILL Dreams And Nightmares 16

e on 11,,,p1,11.,11,N.N.A,. Talk That Talk A 65

21 zD AARON NEVILLE My True Story
BLUE NOTE

4

0 30 mit,,i2f...M., G,,,,,tFoorgives, I Don't 29

0 0 CHRIS BROWN Fortune
RCA

33

36CO ESMTGPRIKM/BADBOWINTERSCOMM
Lace Up 19

CII33 LIL WAYNE
YOUNG MONEY.. AIOXEY/REPUBlIC

Thu Carter IV A 7.

:: 0 GUCCI MANSMJSCREAWIll SOW Trap Gal2
MO BRICE SQUAD

1

0 35 GROU7GMIG,.01TONIfeklISGC001116( Manner 22

0 0 BRANDY Eleven
CHAMELEON/RCA

us

0 7 NESTINTSCHILD NOS The Very NON Destiny'sOM
cpwuelwLEGAcr

15

e s BROTHA LYNCH HUNG Mannibalector
srAAxpugpc

2

R. KELLY Write Me Back,I0 34CA

010 MARY MARY Go Get It (Soundtrack)
MY

41

41 SOUNDTRACK Project X
PATINTOMIR

51

0 0 USHER Looking 4 Myself
RCA

36

e 43 INIMacM.IESLz.Mylifell-ThelomegantinueS(AKI) 65

e
0 ELLE VARNER Perfectly Imperfect

MILE/RCA
28

45 TZTIJIK.0, Open Invitation 56

46 TEENA MARIE Beautiful
TM MARV CHRISTINE NROCNERT FAMILY TRLIST/UK

5

0 47 YOUNG JEEZY TM:103: Hustlero Ambition
61

0
0

48 ,I ! .§: IL . B ...Strange Clouds 42

48 n4SM/IIMMG
Life Is Good

31

0 WPERISCO Fea& LiqualreGval American Rap Aker IL]
21

Drake
Posts 30th
Top 10
In only its second week on Hot
R&B/Hip-Hop Songs, "Started From
the Bottom" by Drake (above)
shoots 19-3 to become the rapper's
30th top 10 hit on the list. Only
two other artists have posted 30
or more top lOs since the chart
incorporated Nielsen data on Dec.

e
5,1992: Lil Wayne (with 34) and H

R. Kelly (32). Additionally, since
3

Drake first cracked the top tier on
the chart with "Best I Ever Had" on
lune 6, 2009, Wayne trails him with
only 19 top lOs in the time frame.
According to Nielsen SoundScan,

"Started" sold 168,000 downloads
last week, a 100% increase over
the previous week's sales of 59,000.

Ace Hood's 'Bugatti." featuring
Future and Rick Ross, leaps 11

positions (36-25) to break into the
top half of Hot R&B/Hip-Hop Songs
in its third week. The move marks
the Florida rapper's third -highest
position in his five-year chart
history behind 2011's No. 9 -peaking

"Hustle Hare and No. 6 -peaking
"Body 2 Body," featuring Chris § g

Brown. "Bugatti" is the lead single 1!
off Hood's Trials and Tribulations,
due July 16 on We the Best/Cash s-Money. It'll be his first album after
completing his three -album deal
with Def Jam.

1. Cole enters the list at No. 29 rF
with "Power Trip," Maturing Miguel,
released on Valentine's Day. The
fresh cut sold 42,000 downloads
in its first week of availability, and
opens at No.11 on R&B/Hip-Hop fJ

Digital Songs (see page 54). The §1
release, off his delayed sophomore
effort, Born Sinner, came on the SF

heels of alive -song EP titled Truly
Yours that the rapper released on
Feb.13 (see story, page 40).

-Rau* Ramirez

,2

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 03.02.2013



R&B SONGSTM

0
TITLE
PRODUCER ISONGWRITER1

Artist
IMPRINT / PROMOTION LABEL

faSUIT & TIE Justin Timberlake Featuring Jay Z

c ET

1 6

2

1

6
3

e GIRL ON FIRE Alicia Keys Featuring Nicki Minaj
PLR, - -.HEE/ r i/ IOW 011.CA IORS1.01EASEER.SPENIO.E.MARAINESQUERE rsCA

2 20

3 DIAMONDS Rihanna
STAP E. E /MOP BLANCO NEFURLEREBIEVRI.M.ERIRSKEEMERMANS.1 SRP/OEF IAM/11:1114

A 1 20

POUR IT UP Rihanna
MINE PALL MAK-ILK° PAIMEULAMS IIELARNERKNOMAKKOMKAIENTY) SRP/CIEF LAM/ICKI4

4 13

ADORN Miguel
MIGUEL (MAPIMEMTK) BYSTORM/BLACN ICE/RCA

2 20

7
0 WICKED GAMES The Weeknd

00C,CLAONTALNESEKE WEEK. (ANESFAYE.C.MONTAGNESE.OLACNINNEY) NO/REFKLIC
5 18

6 6 7 THINKIN BOUT YOU Frank Ocean
FRANK OLEAN.S.TVLOR /FRANK OLEAN,SJOILOR) Off 11.1.1/1DING

a
....-

4 20

10 0 0 LOYEEEEEEE SONG
FUILIRE 01.WILBLIRN.R.FENTROANORMS,B.S.IACESON.LESEnflhsanna

Featsgy2i0G 8 13

8 0 0 WHO BOOTY
PAW 51.100V (0.1.GRIEEELLES.A.WILLIAMSECNNARB011.1

Jonn Hart Featuring lamSLI!
COOL KID CARTEKEPIC

7 18

9 9
0DON'T JUDGE ME Chris Brown

THE MESSENGERS ICAABROW.N.ATWEB,A.MESSINSERELPELLIEEER) RCA
6 20

13 0 0 LOVE AND WAR
DECAMPER.1P. (1,1110DICK.L.DANIELS.T.EIRAXTON)

Tamar Braxton
STREAMLINE/EPIC

5 11

0 0 NEXT TO ME
CRAZ1.110.4% CALSANDE,H.CRONINENCRADLA.PAIK)

Emeli Sande
undo

12 2

12 13 0 TRUST AND BELIEVE
ea.Y,s,g21.7OCAMPER,IR.O.BANES 0(.11.COLE.D.CAMPE.R. IN.,11ENLSON.G.BANKS)

8 14

15 15 CI BRAND NEW ME Alicia Keys
AL/CIA KEYS IALICIA KYS.A.E.SANIK RCA

12 12

--
11

14 E5 ft:1111..!STIZENO./.11411E1 (M.1.111IHNEFL.I.DUPLESSIS.A.ALITNO.RPESCO1 B LACME lieRVA

10 19

18 0 0 SIMPLY AMAZING
EETARLOOE.UMANA (1.NEVERSONEN.MCDOWELL.T.TAYLOR.C.UMANA)

Trey Songz
SOKBOOKATLANTIC

16 4

6 0 0 YOU & I
AL LIN,AVANT,A.KNRY IMAPANTECIONNSON,AMENRY)

Avant Featuring KeKe Wyatt
OLMO./CAPITOL

14 20

14 18 0 MY LOVE IS ALL I HAVE Charlie Wilson
WEMORRISNORRIS.C.WRESON OVEMORRISECANILSOOMEVOLSONALPARAEN P MUSIC/RCA

13 15

0 09
KISSES DOWN LOW Kelly Rowland
MIKE WILL MADOITAIARMLOILLIAMS 11.M.NIDDLEBROOKSEETROMASISHOMASKROWLANE0 REPUBLIC

16 2

19 0 0 FUMBLE Trey 5Ong2
ARANNENOBEENESONEVEIONETANAPARANEPIEDIARNESCOBSENREPOLOOLIONOEPROIO SONLBOOKROANIE

19 4

17 21 0 M.I.A. Omarion & Wale
TONE THE BEAT BULLY (0.LRANDBERRVO.ARINEEIMENIN,A11.1CRERI MAYBACN/WANNER NOT

17 10

24 0 CD PYRAMIDS
(FRANK EAN,. K01

Frank Ocean
LIALOREFRANK °CEARA/qr. (R OC OFF lAKIDI

21 15

RE-ENTRY

NEW

el NOBODYS BUSINESS Rihanna Featuring Chris Brown
T.NAKLOS [PANZER° (LBASIERSENTSC.MCNINKSC.M.BROWN,M.LACKSONI SRP/OEF JAM/1131M4

is 9

CI FORREST GUMP
OCEANLHO)

Frank Ocean
MALIKFRANN OCEAN ORAN OFF M/10.11AL

24 1

20 22 25 TEARS OF JOY FaithVEEvans
CHUCK HARMOK.C.NFLI,CKLULCLHARMONI PROLIFIC/EOME

18 9

RAP SONGSTM

TITLE
PRODUCER /SONGWRITER)

Artist
IMPRINT / PROMOTION LABEL

#1
tws THRIFT SHOP Macklemore & Ryan enneggiattigAEWIS

1..44ERTOLEWIS/
I 20

0 00._ 3

4 41) 4C)

11 10 0

STARTED FROM THE BOTTOM Drake
M./E!! P E E P E.  ER /./OLEMAN.N.SIOBIB.BESANEILIPPOI YOUNG MONEVREASII MONEY/REPUBLIC

2 2

P.KiN PROBLEMS ASAP Rocky Feat
.

Drake 2 Chainz & Kendrick Lamar 0
EEPRPFTI.A.GPAR11.111PPS.P.OUWORIIII :OAP POPLOWIDOPOIDEPOUBBORCA

2 16

LOVE ME Lil Wayne Featuring Drake & Future
T. E RELIARTHALIONANNPREBURNALAILIA1.1511.01.01 YOUNG MONEY/USN NONOVIERRIC

3 5

GANGNAM STYLE PSY
PEKSANGSKN-HYING IL.PARILBELLOOL KMOOLBOWIMPUBLIC

A I 21

7 7 6 I'M DIFFERENT 2 Chainz
IN MUSTARD rEEPPROEMCPARLANE1 DER IIALIADIIAG

6 19

- -
5 .-- 4 7 SWIMMING POOLS (DRANK) Kendrick Lamar 

',MINUS KOUCKWORMIANILLIAMS,NKETHARAM) TOP ONMS/AFTERMATKINTERSCOPE
3 25

8 0 8 ALL GOLD EVERYTHING Trinidad James
...SPY RIAVILLIALISI KINEITSAGAME/OFF JAWIDIMS

6 10

3

9

12

1110

5

0
12

0
60

° °

12

FEEL THIS MOMENT Pitbull Featuring Christina Aguilera
, -,,ALKAPIRMUNIOSPKOMMELL, IMNSPEOBOLLEM

9 4

1 CRv Flo Rida
. 11.1111110JOLOEC RE 101.11/

1 21

POETIC i LisTicE Kendrick Lamar Featuring Drake
-, - - - i,,,, ERENAA.1.11.11APPISIIELJACOON.T.S.1.11C51 10P DARLAFIERNAIIONTEMEOPE

8 17

NO WORRIES Lil Wayne Featuring Detail
DETET , Ei ,,,, N. F ISHERA.WIllIAMS,1A.PREVAN,N.DIAO YOUNG MONEWCASH 1.10NEOPEPUBtIC

7 22

'00 0 NEVA END
MU WILL MADE -IT (NEWILBURN.M.I.ORLEIAMS 11P.ROLALIGEITIR) AL/FRFEBA

Future
NDIARIC

13 12

6 9 14 DON'T STOP THE PARTY Pitbull Featuring TJR
TIP IA.C.PERFKIROLINLSKIAARCIA,1 MARTINEZ LOMELKLYNALIIIMERL) MR SOS/POLO GROUNDS/KA

3 20

0 0 R.I.P. Young Jeezy Featuring 2 Chainz
P. INEDEOPMENSPORDNIONNEONEOKOIDEIONOEXERIOIPOWIRPRIO/PIRIBIOROORMAPSPO0 NENNEN8

15 2

10 11 E6 CLIQUE Kanye West, Jay -Z, Big Sean A
HOGORIEVIESTEC.1101.11..1.1.ANDERSON.K.OIVE,S.C.CAPUR.I.LEAUNTLEROY El 4.0.0.0./DET WIDOW

2 23

14 14 17 BANDZ A MAKE HER DANCE Juicy .1 Feat. Lil 1.8,,tm.24ftint,/ 0
MIRE WILY MARE -IT OA LEWILLIAMS 11,110LISTONORTERETEEPPS)

5 26

13 17

Nov

18 BALL T.I. Featuring Lil Wayne
RICO LOKEARL AND E (C.I.NARRIS, IRKCO LOVE,C11000440110M ILIKARTER) BRANCOLUSTLEMTLANTIC

to in

BUGATTI Ace Hood Featuring Future Rick Ross
INCR. IIABEITMCOURRILOSIIKROBSTSENDIALUALISIMOBLNIO WHIEBIESTROUN611011EMSOAROYEBERICE

19 1

18 21 20 LOVE SOSA Chief Keef
YOUNG CROP (N.COZAR,PITEEMAN1 GLORY BOYZ/INTBSCOPE

15 10

RE-ENTRY

0
0
22

DOPE
ROBFRISIUMBER CURI.S.NOTZEI6F1 ealUX611IFINFZOIE,ta

15 3

BATTLE SCARS Lupe Fiasco & gS Sebastian
PROI KIACO.SEBASTIANAR.NAINISI

.a.c 19 7

Nov
0POWER TRIP J. Cole Featuring Miguel

1.L.COLE 1/MIAMI AWS1 ROC NATION/COIAMBIA
23 1

20 23

Nov

0
0

GUAP Big Sean
I- EODIREOWIRO6

17 12

SHE DON'T PUT IT DOWN Joe Budder Feat. Lil Wayne & Tank
INU511..1.,1,11,11.,,IkR.INILl.,. EONE

25 1

R&B ALBUMSTM
TM

WEE

O

ARTIST
IMPRINT/DISTRIBUTING LABEL

Title

RIH HANNA
IAMRDIFIL

Unapologetic r.
0 ALICIA KEYS Girl On Fire 0 r.

BE/STM/BLLCK ICE/RLA
Kaleidoscope Dream0 0 MIGORUE 6

0 0 FRANK OCEAN
OFF JAMMEAMS

Channel Orange 41111 6

2 5 CHARLIE WILSON Love, Charlie 3

0 6 KEYSHIA COLE Woman To Woman 6

THE Trilogy41:11 6

10 s AVANTo Face The Music 2

0 0 BEYONCE 4
PARNWOOD/COLUMBIA

A 6

0, CD Noe Kum nwingonoteeriamirotan
ARISTA/RCA

6

SOKBOOKATLARTIC/AL
Chapter V0 0 TREY SONGZ 6

15 0 NE -YO
MOTOWN/IMMO
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41) 22 BRIMA, LYNCH HUNG Mannibalector 2

28 0 SOUNDTRACK Project X 41

RE 42) COLT FORD Declaration Of Independence
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The
Grammy
Effect On
R&B
While Rihanna's "Stay," featuring
Mikky Ekko, catapults 57-3 on the
Billboard Hot 100 (see page 44)
thanks to her performance during
the Grammy Awards on Feb. 10 and
YouTube traction, the Barbadian
singer also reaches the top of ROB/
Hip -Hop Airplay (see page 50 for
only the second time in 30 chart
appearances. The Mike WiLL Made
It -produced "Pour It Up" skips 3-1
on that list with 33 million listener
impressions, according to Nielsen
BDS, following 200e5 "Take a Bow."
On R&B Songs, Rihanna holds on
to three top 10 positions with the
Future -assisted "Loweeeeee Song"
rising 10-8.

Though staying put at No. 5 on
ROB Songs, Miguers "Adorn" also
experiences a huge boost from
his rousing Grammy performance.
The song rose 47% to 65,000
downloads sold, according to
Nielsen SoundScan, marking the
California singer's best sales week
yet. On streaming services, 'Adorn"
was played L6 million times last
week, a 261% increase over the
previous week, causing it to re-
enter the Streaming Songs chart
(see page 51) at No. 27.

The polarizing performance of
"Forrest Gump" by Frank Ocean
(below) on the Grammy broadcast
pushed the album cut to enter R&B
Songs at No. 24. Though receiving
virtually no radio airplay as of yet,
the song is the next single from
Channel Orange. with its video
currently being completed. Ocean
also won two Grammys that were
presented during the broadcast:
best urban contemporary album
and best rap/sung collaboration.

-Pauly Ramirez

Data for week of 03.02.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data e
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Don Omar
Dominates
Don Omar scores his sixth chart -
topper on Latin Airplay as "Zomba"
skips 3-1 in its 13th week on the
Ilst (up 12% to 10.8 million listener
impressions, according to Nielsen
BDS). Since 2010, when his smash
hit "Danza Kuduro" spent 15 weeks
atop the list, the Latin Rhythm
superstar has taken five songs to
No.1, the most by any artist in the
time frame. In fact, only one of Don
Omar's charted songs since "Danza
Kuduro" has failed to reach the
Latin Airplay summit: "No sigue
modas." featuring Juan Mogan,
peaked at No. 22 on Oct. 12, 2012.

Prince Royce also picks up a
new No.1 this week as "Te Me
Vas" hops 3-1 on Tropical Airplay
with a 56% increase in plays. it
Is the Dominican singer's sixth
chart -topper as well. and Fourth
consecutive leader on the list,
following Mana's "El Verdadero
Amor Perdona" (on which he's
featured), "Las Cosas Pequenas"
and "Incondicional."

The late lenni Rivera posts a
fifth chart -topper on Regional

Mexican Digital Songs (see page
54) as "Cuando Muere Ona
Dame moves 3-1. The last song
on 2005's Parrandera, Rebelde
Y Atrevida, "Cuando" sold nearly
2,000 downloads in its second
week of availability, according to
Nielsen Sound5can. The song eerily
describes what Rivera expects from
her family and friends after her
death, including one last party at
her funeral. -Rawly Ramirez

Go to BILLBOARD.COM/BIZ for complete chart dot. Data for week of 03.02.2013
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0 6 VARIOUS ARTISTS Canciones De Amon. En Salsa
SOW MUSIC LATIN

4

0 0 HECTOR ACOSTA "EL TORITO" Con El Corazon Abierte
D.A.SQVENEMUSIC/UNIVERSAL MUSIC LADNO/UmLE

26

04
0 GILBERTO SANTA ROSA Canciones de Amor: Love Songs

SONY MUSIC LATIN

46

13 0 MANNY MANUEL Contra La Marea
ANEW/SIC/UNIVERSAL MUSIC LATIND/UMLL

14

12
0 GILBERTO SANTA ROSA Gilberto Santa Rosa

SOW MUSIC LATIN
14

u E1 TITO NIEVES Due Seas Feliz
TOP STOP/SOW MUSIC LATIN

it

15
0 RUBEN BLADES/SEIS DEL SOLAR Todos Vuelveni Live

ARIEL RIVAS
14

0
0

JOSEPH FONSECA Voy A Comerte El Corazon (EP)
VENENISIC/LINIVERSAL MUSIC WINO/WALE

42

la GREMAL MALDONADO Ye
UNIVERSAL MUSIC LATINO/ ALE

9

0 , JUAN LUIS GUERRA 440 Coleccion Cristiana
CAPITOL LATIN

51

TRADITIONAL JAZZ ALBUMS'"
ART
A LABEL

Lai THE BRYAN FERRY ORCHESTRA Theta Age
BM

a

N
N

CV fel
Oo CN1

0
2

FRANK SINATRA S Ina
REPRISE /CAPITOL

DIANA KRALL
VEVE/VG

DUKE ELLINGTON
COLUMBIA/LEGACWSTARBUCNS

rat Best Of The Best

Title IBNsni
111.1

1

66

Glad Rag Doll 21

In Grand Company 5

NEW
0PAT METHENY The Orchestion Project 1

NONESUCII/WARNER BROS.

Oi 0 TONY BENNETT As Time Gees By:Great American Songbook Cassius 2
CONCORD 2 WAYNE SHORTER QUARTET Without A Net 2

I EMMY ROSSUM Sentimental Journey
WARNER BROS

3

0 0 CHRIS BOTTI
COLUMBIA

Impressions 44

0 0 ROBERT GLASPER EXPERIMENT Glad( Radio
BLUE NOTE

51

0 TOMIENNETT Viva Duets 17

0 1n HARRY CONNICK, JR. Smokey Mary 2

0 0 PAUL MCCARTNEY Kisses On The Bottom
LIPL/WAR/CONCORD

55

MILES DMIS QUINTET (he In EJape1969, The BcodegSeries VeL 2 3
COLUMBIA/LEGACY

ANAT COHEN
ANZIC

Claroscuro

CONTEMPORARY JAZZ ALBUMSTM
ARTIST
IMPRINT/015TR'. OW LABEL

6

ESPERANZA SPALDING Radio Music Society 49
MONTLINOOFFAUS UP/CONCORD

JEFFREY OSBORNE A Time For Love
STAR VISTA/SAGUARO ROAD RN, SAGUARO ROAD

JOSE JAMES
BLUE NOTE

No Beginning No End 4

e
0

0 PET METHENY
METNENV/NONESUCIOWARNER BROS

Unity Band 36

0 BRIAN CULBERTSON
VW

Dreams ye

2 / KAT EDMONSON Way Down Low
SPINNERETTE

39

9
0 GERALD ALBRIGHT/NORMAN BROWN 24/7

CONCORD 3A72/CONCORD

35

11
0 EUGE GROOVE

SNANACNIE

House Of Groove 21

6 9
JONATHAN BUTLER Grace And Mercy
RENOFNOUS/NACNAVENUE

21

, TROMBONE SHORTY For True
E FORECAST/VS

75

0 n PAUL HARDCASTLE The Chill Lounge: Volume 1
TRIRPIN 'NI

35

0 12 'URI LYNE CARMNGTON Moneylungie Provocative In BWe
CONCORD AU/CONCORD

2

14
, FOURPLAY Esprit de Four 22

ROBEITGLASPER EXPERIMENT Beck81118810VereelleREOM) 19
BLUE NOTE

STARK REALITY ictirig1hirikirgFeelingTheWmpletelibr15196&1978 2

NOWAL AIN

SMOOTH JAZZ SONGSTM
Artist WREAK

CURT

Gerald Albright/Norman Brown 14

lest 1080 TITLE
REEK WEEK IMPRINT/PROMOTION LABEL

0 I ,was CHAMPAGNE LIFE
CONLORD Ma WAS

0 0 WISH I WAS THERE
VINCENT 'NWT A

Vincent Ingala 6

0 0 NO STRESS
TRIPPIN '10 RIWTHAI

Paul Hardcastle 4

0 0 MONTUNO BAY
FRAM' RO4

Marc Antoine 21

0 5 PPIT2! Patrick Lamb 6

0 0 YOU'RE AMAZING
HEADS UP/CIAD

David Benoit to

7 LET'S BOUNCE
BAJA/TSR

Nils 24

6 8 THE VILLAGE
CONCORD/CMD

Lee Ritenour 21

7q BACKSTAGEAVENUE PASS Paul Brown Feat. Bob James
WOODWARIS

20

12 10 SMOOTH Cal Harris Jr. Feat. Elan Trotman
011 INTERNATIONAL

12

1111 SONNYIEMOON
READS UP/CL

Fourplay 22

10 12 INNER CITY BLUES (MAKE ME SAUNA HOLLER) Richard Elliot 23

0 0 WORLD CITIZEN
sou

Steve Oliver 3

0 0 LIVE LIFE
335

Tak Matsumoto 3

0 0 ONE MORE TIME
GROOVEATECN

Grooveatech Orchestra 3

Data for week of 03.02.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM /BIZ for complete chart data 0



TRADITIONAL CLASSICAL ALBUMSTM CHRISTIAN SONGSTM CHRISTIAN ALBUMSTM
ARTIST
IMPRINVOISTRIBUTING NOEL

Fl
LI1MS VARIOUS ARTISTS Fifty Shades Of Grey 23

CAPITOI

KAUFNIANN/ORCHESTFJUIRDEUTSCHENOPERBERLIN Napa 1

DECCA DG °MCA CLASSICS

NEW
011111/0110DSACADITIORTIPARTIINIEREUE MYNsNotWENtl&1

SONY LLASSILAL/SONV MASTERWORKS
I

0 0 SOUNDTRACK Downton Abbey
CARNIVAL/MASTERPIECE/DE.

52

2 5 SOUNDTRACK Downton Abbey:The Essential Collection
CARNIVAL/MASTERMECEMECCA

u

0 0 SOUNDTRACKTIECCA

Quartet

VARIOUS ARTISTS Lifescapes: Classical Stress Relief
LIFESCILMS/N000 MENA

50

0 0 DAMIIRIMMUINSKY RGIMMIMIMMICHEIN WienOwtomMial
MARII

6 9 SOUNDTRACK Moonrise Kingdom
FOCUS HANRES/A1111C0

39

R,
0FRIAR ALESSANDRO Voice From Assisi

oEw
2

NEW
0KANSAS CITY CHORALE Life And Breath

NANDI,0 ii 118N/KONZERTHUISKAMMEROCHESTER BERLIN Raomposd ROM licker

RE

0ONISSON/SPANO/ATLANTASYMPHONYORCHESTR4 Rachmanmov
ASO

Is

3

14 MALVUR8A1619INNANORMSSRINONYOFEHESTRA tgarCdloConalo
MARC,CONCORD

5

Pe 0 MILOS KARADAGLIC
MERCURY CLASSICS/IN/MC. CLASSICS

Pasion 14

CLASSICAL CROSSOVER ALBUMSTM
ARTIST
IMPRINVOISTRIBUTING LABEL

#1
MMS

ANDREA BOCELLI
SUGAR/VERVE/VC

WKS ON
CHART

Passione 3

2

0
0

3

ANDREA BOCELLI
SUGAR/UNIVERSAL MUSIC LATINO/011LE

Pasion 3

THE TENORS Lead With Your Heart
VERVE/VG

s

0 LINDSEY STIRLING Lindsey Stirling
BRINETONE

22

e
7

6

0

THE PIANO GUYS The Piano Guys
MASTERWORKS/SONY MASTERWORKS

20

MORMON TABERNACLE CHOIR TeabileToWalkInTheUglit...
MORMON TABERNACLE CHOIR

7

JACKIEMBIA EVANCHO Songs From The Silver Screen
MO/COLU

20

0 0 1,WOUNCAN/MEYERMIILE The Goat RodeoSessions
SONY CLASSICAL/SONY MASTERWORKS

61

0 ANDREA BOCELLI Concerto: One Night In Central Park
SUGAP/OFCCA

66

K, IL VOLO
REITOR/GATICA/OPERA BILIES/INTERSCOMAGA

We Are Love 13

RE 0 DAVID Classic a

0 12 CHRIS MANN
FAIRCRAFT/REPUBLIC

Roads 16

13 2CELLOS
MASTERWORKS/SONY CLASSICAL

In2ition 5

4) 14 t,...mtit., Wicked Game 5s

15 15 TWO
PS FROTE

SMPSHELL FROM HELL
STE

Skyworld U

WORLD
LAST THIS

WEEK WEEK

NEW 0

ALBUMSi".
ARTIST Title
IMPRINT/DISTRIBUTING LABEL

Ns NI
CHART

B.A.P.
EN ENTERTAINMENT

One Shot (EP) k1we
-11

0
0

0
3

JAKE SHIMABUKURO
ITNNIMMAILBOAT

Grand Ukulele ta

CELTIC WOMAN Believe so

CO 0 CELTIC THUNDER
CELTIC HUNDER/1M.

Voyage 51

2 5 SOUNDTRACK The Descendants
20TH CENTURY FOX FILMS/MU/SONY CLASSICAL/SONY MASTERWORKS

64

4) L VARIOUS ARTISTS Ufescapes: Aftemoon In Paris 48

6 0 VARIOUS ARTISTS LifescapeS: lust Relax: Maui
MOOD LIMA

46

NEW
0FELA KUTI Fela: The Best Of The Black President 2

KNITTING FACTORY

1

N , w 0 DMELOTIAONNELL Greatest Inspidas:124111fingSongsOlhaise
OPTV MED

I

DEAD CAN DANCE Anastasis
PIAS

27

R:
0THE CHIEFTAINS Voice Of Ages

8.00001EMKONWM
36

E2 RODRIGO Y GABRIELA AND C.U.B.A. Area 52
RUFTIWOMS/ATO

36

RE
0CELTI Voyage II

CELTIC THUNDER/DECO/VG
20

10

0
14

15

GAELIC STORM Chicken Boxer
LOST AGAW

19

NOLWENN LEROY Nolwenn s

0

C

U
CV 141

_c
2 ("N
0

NC:41

O 0

O 0

O 0
O 0
O 0

O
0O L8

O no
O 0
O 0
O 0
O 0
O 0

TITLE
IMPRINT/PROMOTION LABEL

Al
TINS

Artist

ONE THING REMAINS Passion Feat Kristian Stanfill 29
SMSTEPSiSPARROMNI CMG

WHOM SHALL I FEAR WODOEANGEL ARNIM) ChITSIGMAR
SI/STEPS/SPARROW/EMI CMG

YOUAM ARE I AAMFAIR
TR

MercyMe

NEED YOU NOW (HOW MANY TIMES) Plumb
CURB

REDEEMED Big Daddy Weave
FERVENT/WOMCURR

10,000 REASONS (BLESS THE LORD) Matt Redman
SINSTEPS/SPARROYCEMI CMG

22

26

34

40

40

IS NEED A MIRACLE Third Day
E IA L/PLG

YOUR LOVE NEVER FAILS newsboys
WPOP

KINGS & QUEENS Audio Adrenaline
FAIR TRAM

FORGIVENESS
SPARROW/EMI CMG

STEAL MY SHOW
FOREFRONT/EMI CMG

Matthew West

tobyMac

25

24

17

37

14

PROMISES
SPARROW/EMI CMG

Sanctus Real 25

CARRY ME
SPARROW/EMI CMG

Josh Wilson 7

WHOTY YOU ARE Unspoken 31
CENTRICI

WORDS Hawk Nelson Feat. Bart Millard 7
FAIRER.

YOU ARE
19/SPARROW/MI CMG

Colton Dixon 18

ALREADY THERE
1M

Casting Crowns 113

RECKLESS
BEC/TOOTH RI NAIL

Jeremy Camp 22

WORN
REUNION/PEG

Tenth Avenue North 9

EVEN IF
RECITOOTH A NAIL

Kutless 25

GOLD
SPARROW/FM CMG

Britt Nicole 5

STRANGELY DIM Francesca Battistelli 7
FERVENT/WORD.CURB

MIDDLE OF YOUR HEART for King& Country 7
FERVENT/WORD-CURB

EVERY GOOD THING The Afters 3
MIR TRAM

SLIP ON BY
LOME

Finding Favour 16

GOSPEL SONGSTM

TITLE
PRINT/PROMOTION LABEL

MS NOT OVER (WREN GOD Is IN IT) Israel& New Breed 36
INTEGRITY/COLUMBIA

TAKE ME TO THE KING Tamela Mann
TKLYMANN

HOLD ON James Fortune & FIVA Feat 1Aonica & Fred Hammond
CIA WORLD/LIGHT/EONS

LIFIREAVOR(1ORDONTDOXINYSTORY) lohnP.KeeAnd Nai Life
KEE/NEVI LIFE

39

38

36

AWESOME PastorCharles Jenkins & FellowshipChicago
SPIRED PEOPLE

TESTIMONY Anthony Brown & group therAPy
TYSCOT

YOUR BEST DAYS YET Bishop Paul S. Morton
TEHILLAH/LIGHT/EONE

TURNING AROUND FOR ME VaShawn Mitchell
VMAN/EMI GOSPEL

GOOSUPTOSOMERINGG000 HartRanset&ThellEFamayChoir
PRAYER CLOSET/CONE

55

33

18

31

24

EaSUNDAY MORNING IS
MY BUICK/COLUMBIA

Mary Mary

YOU REIGN William Murphy
RCA INSPIRATION

I'VE SEEN HIM DO IT KortCarr &The KurtCarr Singers
VERITY/RCA INSPIRATION

GOD'S GOT IT J Moss
PAJANKA INSPIRATION

GOD WILL MAKE A WAY Shirley Caesar
EIGHT/EONE

CLEAN THIS HOUSE Isaac Carree
DOM 6

JESUS WILL
MAI GOSPEL

Anita Wilson

LORDOF /M. 1.1.11sirston&ToultfulPraiseFestaisanHeatlialnU
EVIDENCE GOSPEULIGHT/EONE

ABIDE
LILO

Lexi

nIGUIHOOKTLOOKLIKEIMMIIMITHIOnin 14188tdailkneanlae
FLOW

BREAK EVERY CHAIN Tasha Cobbs
EMI GOSPEL

I KNOW YOU HEAR ME Troy Sneed
EMIR° GOSPEL

IMAGINE ME Alexis Spight
MUSIC WORLD GOSPEL/ IC waW.D

I WILL LIFT HIM UP Fred Hammond
F HAM120110/RCA INSPIRAMON

CAN'T EVEN IMAGINE Desmond Pringle
N000.1

I GOT THIS Dottie Peoples
OP. MUM

22

12

29

6

15

19

14

6

3

8

20

4

11

F,

22

2

31

ARTIST
IMPRINT/DISTRIBUTING LABEL

fa

RED
cm. IAL,PLL

Release The Panic 2

CHRIS TOMLIN
ISTEPS/SPARROW/MAI CMG

Burning Lights

VARIOUS ARTISTS WOW Hits 2013
PROVaENTIMVRDCURB/EMI CMG

COLTON DIXON A Messenger
LI/SPARROW/MN CMG

TOBYMAC
°HERM/EMI CMc

Eye On It

6

21

3

25

MERCYME The Hurt & The Healer 39
PAMIR/MN/PIG

THIRD DAY
ESSENTIAL/PIG

Miracle

CASTING CROWNS The Acoustic Sessions (Vok One}
BEACH MIMES/MINION/PSG

VARIOUS ARTISTS Love Never Fails.
BENSON/PLG

LECRAE
REACH/RIFINI

KUTLESS
BEC/EMI CMG

Gravity

Believer

CASTING CROWNS Come To The Well
BEACH SIREET/MNION/PLG

B IG DADDY WEAVE Love Come To Life
IITMOREHCORB

SANCTUS REAL
SPARROW/El/10AG

JAMIEUMBIA/PLGGRACE
GOTIFF/CO

B RANDONUNION/FiGHEATHBRAN

RUN

One Song At A Time

Blue Mountain

TENTH AVENUE NORTH The Struggle
REUNION/PIG

CHRIS TOMLIN How Great Is Our God
SIX5TEP5/SPARROW/EMI CMG

ISRAEL & NEW BREED Jesus At The Center: Live
INTEGRITY/COLUMN/PEG

KIM WALKER -SMITH Still Believe
JESUS CULTURE/INTEGRITY/PEG

BRITT NICOLE Gold
ROW/NI CMG

MATTHEW WEST Into The Light
SPARROW/EM CMG

MARANATHAI MUSIC Heart Of Worship: Prayer
ANATHAUEMI CMG

FOR KING & COUNTRY
FERVENVIVOMB

Crave

15

4

2

24

44

70

39

2

74

19 0419

26

66

27 rg

5

47

20

52

GOSPEL ALBUMS
ARTIST
IMPRINT/DISTWBUTING LABEL

VARIOUS ARTISTS WOW Gospel 2013 4
WORD-CURS/EMI CMG/VERITY/RCA INSPIRATION

TAMELA MANN Best Days as
-ULLMANN

LECRAE
WWW REACHANFINITY

Gravity 24

ID 4 TASHA COBBS Grace
EMI GOSPEL/EMI CMG

2

4) 5 WILLIAM MURPHY God Chaser
VERITY/RCA INSPIRATION

2

6 IWRTCARRA THE KWITCARRSINGERE Blef6ThisHouSe
VERITY/RCA INSPIRATION

4

Go Get It (Soundtrack)ndt rack)0 nr TEY 41

0 ISRAEL & NEW BREED Jesus At The Center: Live 28

9 JOSHUA ROGERS
MUSIC WORM GOSPFLMUSIC WORLD

Well Done II

0 0 1140111.5111BAKANENIDIRMIY
preentadRiski1470011:12

TNT ENTERTAINMENT
5

32 0 JAMES FORTUNE & FIYA Identity
FIYA WORED/LIGIMEONE

57

or CHARLFSENKINSAFFILOWSHIPOUCAGO TheBeslIBIIIVAxids 36

0 VARIOUS ARTISTS WOW Gospel 2012 56

0 IARRYCALLOHANASELECTEDOF C,OD IMEvolutIon II
MG 2 PRAISE

13

0 JOHN P. KEE AND NEW LIFE Life And Favor
KFE/MW LIFE

26

01 ro VASHAWN MITCHELL Created4This
VIAMMEMI GOSPEL/MI CMG

25

19 0 LrANDRIA JOHNSON The Experience
MUSIC WORLD GOSPEL/MUSIC WORLD

22

11
in DA T.R.U.T.H. Love Hope War

PISIIINFINI TY
3

25 0 SOUNDTRACK Joyful Noise
WATERTOWN

58

ei 0 J MOSS
PAIN/VERITY/RCA

V4 ..The Other Side Of Victory 29

21 41) BISHOP PAUL S. MORTON Best Days Yet
TEHILLAH/LIGHT/EONE

14

24 0 ARVIN SAPP I win
ITYMCA

47

0 23 111EINLIMMMEMAIIIIIRIMATIERSIBILQCS IA Itesleml
BLACKBERRY

2

0 24 IDAYRILMILIRS tlaralLIM36PmertitfiateRohbbferiente 34

0 0 FRED HAMMOND God, Love & Romance
F MIALIONINERINRCA

55

eGo to B I LLBOARD.COM/BIZ for complete chort data Data for week of 03.02.2013



(NJ

_C

2

s-

C

DANCE/ELECTRONIC SONGSTM

00
00
0 0

0
HOTSHOT 0

TITLEODUCER (SONGWRITER/

Artist
IMPRINT/ PROMOTION LABEL

PEAK
POS

HARLEM SHAKE
!MAUER 04 RODRIGUES)

Ba au er
S/ MAD DECENT

2

SCREAM & SHOUT
LAN JAY (WADAMS.I.MARTENS, BAPTISTE/

will.i.am & Britney Spears A

DONT YOU WORRY CHILD Swedish House Mafia Featuringlohn Martin
AMWFL,INOROSSO$ANDFIL0ILMORWMZITRLINAXWELL.S.W6OSSELSANGE.10) ASTRAUARKSAAPROL

SWEET NOTHING Calvin Harris Featuring Florence Welch
C.HARRIS(CHARRIS,F.WELCH.K.HARPOON)DECONSTRUCTION/FLY E/ULTRA/ROC NATIOWCOLUMNIA

1 6

2 6

3 6

GANGNAM STYLE
PI1SANDOUWNYUNG IL S.PARK.4 H VOW SCHOOLDOWRFPLRSLII AC

EIPII FEEL THIS MOMENT Pitbull Featuring Christina Aguilera
MIESSIORNANE,LM MANN ILCRARCARDAREILLMMERNESSMUNIMERIRU IWOMEROPOIRM

I LOVE IT kola Pop Featuring Charli XCX
P.BERLER (PSERGER.C.OTCHISON.L.EKLOW) RECORD COMPANY TEN/BIG BEAT/ATLANTIC/RRP

ALIVE
RON MAN LEWRISAKCIOUSAFJCTRI .LIM.I.UDEL)

CLARITY
HOD EA.ZASEAVSKEMATTTHEW KOMA.P.ROIN

Krewella
KREWELLAKOLUMBIA

Zedd Featuring Foxes
GRAY, INTERSCOPE

I COULD BE THE ONE Avicii vs Nicky Romero
AAPLAROWROAPO.WAIRBEE.WCFARROAKCWOWD.RWWKRENYWIRKMINOMO, LF105,411410i.111(

LEVITATE
LOADSTAR1HADOUKBA.SMITH.N.HILL.L.HARRISI

Hadouken!
SURFACE NOISE

4 6

6 6

6 6

8 6

8 6

10 4

11 5

ALL NIGHT Team Pitbull Featuring David Rush & Pitbull
TIM IONSIN (A.C.PEREZ.D.M.ROWEN-PETTERSON,IRSCHEFFERXIMARGAS,1 BOOTHE) ULTRA

12 1

s

14

II

9 13 REST OF MY LIFE Ludacris Featuring Usher & David Guetta
0601AARROORT CROMBEELAWKNOWASN.MIRASNAMALSCRIORKKLMAITA,4.1LTUMORD III/LET MOM

6 6

0 0 FOREVER NOW Ne-yo
KRUM INCORAEKNOTROVISCWIDIAANINA/KLMISKCEASERMENADERAIVKReAWIRKKGSMID11 6.9616 14 5

13 15 SHE WOLF (FALLING TO PIECES) David Guetta Featuring Sia
OLLIETTA (0.GUETTA,FLIRLER.C.BRAIDE.ERTURIFORM WHAT A MUSICNIR4 IN

8 6

17

12

0 0 AS YOUR FRIEND Afrojack Featuring Chris Brown
AFROPOLLERW STYLESMINDO.POLOW DAMN(RANDENALLC.RIKOLLGRAE.NMORLIMMM ...9 WAIL

16 4

15 17 SPECTRUM Zedd Featuring Matthew Koma
HOD (AZASLAYSKENAUTHEW KONA) INTERSCOM

10 6

15 17 18 GREYHOUND Swedish House Mafia
AMWELL.S.INGROSSO,SAKELLO EAXWELL.S.INGROSSO.SANGELLO) ASTRALWERKSKAPITOL

11 6

NEW 0 A TATTERED LINE OF STRING
THE mere( SERVICE OSAMBOUll0.8.6113BARDI

The Postal Service
SUB POP

19 1

27 0 0 RIGHT NOW Rihanna Featuring David Guetta
ILQIETMSTARLAITHICHNIOAIIINFORT 014UMAALSIPIKS&MF IRRIMAIN ,ESMINDIASK4 SRODLi WORD.

20 6

37 010 OH MAMA HEY Chris Cox + DJ Frankie Featuring Crystal Waters
C.CON.E.ANOBIE (C.COM.E.ANORILE.C.WATERS1 TOMMY BOY

21 3

00-E010/ 0 LOUDER
DSTEIN.S.EVANS 10.STERMEVANS) COLUMBIA

0 0 CALL ME A SPACEMAN Hardwell Featuring Mitch Crown
HARDWELL (RMAN DE CORPUTACROWN) CLOUD 9

21 5

23 3

18 18 24 BEAM ME UP (KILL -MODE) Cazzette
A.RIORKLUNO,SSURRER W.SHEEHANAPOURNOURI,A.B/ORKLUND.S.FORKR) AT NIGHT

14 6

0 0 LESSONS IN LOVE Kaskade Featuring Neon Trees
LMONIVIMISIXAWIOCMEWALIFRALMCRIALIDCLAMOWERMSKOHEXCIVERILMMIK,EINAMLLI U.111

25 5

13 21 26 THE LUCKY ONES Kerli
SEVENTWIGHT IKKOIV,INA2ELL,S.HALLINN) ISLAND/OW

12 6

19 19 27 I NEED YOUR LOVE Calvin Harris Featuring Ellie Goulding
C.HARRIS ECHARRIS.LOODL DING) DECONSTRUCTION/FEY EVE/ULTRA/ROC NATION/COLUMBM

16 6

46 0 28 EVERYBODY'S BEAUTIFUL
THE E.5.0,LE. ESDALY,LKEEP.R.4KAWKARADIONGOS)

Mianha
MI:F v. 27 3

26 0 29 APOLLO
HARDWELL (R.VAN DE CORPLIT.A.DIERHERD)

Hardwell Featuring Amba Shepherd
RMALED/OLOUD 9

23 5

23 0 30 DRINKING FROM THE BOTTLE Calvin Harris Featuring Tinie Tempah
FISIHEIMICSM.1.111(CNORRISNICHLIMWOLOSMINCIITI IMASIRLILIOUNMATRAMENAKONCOLIM

20 6

33

30

29 31 JUST ONE LAST TIME David Guetta Featuring Taped Pal
OLUETTACJUINFORET.LILIMEN In IL IEGRFNA.RINRC.D.WEITA.61LTIOIFORT) MT A KISIVASTMLWERKS/GPITOL

29 6

0 32 BOM BOM Sam And The Womp!
R.OLSHERUTCHIEA.HORN RN WILDE OE LINCCANORN.ROLSKR) SINE/ORE MORE TUNUWARKR EROS22

6

al 0 33 JAH NO PARTIAL Major Lazer & Flux Pavillion
MAJOR I. ARR.FLUX PAVILION (IXPENT4LSTEILF,LOSBOURNE.LNIAMES) DOWNTOWN

30 3

0 CD CANNONBALL Showtek + Justin Prime
KT LISTED ENOT LLSTED1 MUSICAL FREEDOM

34 2

NEw 0 LETTING GO (CRY JUST A LITTLE) Note Featuring Mr. Worldwide
HOT LISTED (NOT LIMO) ULTRA

35 1

NEW

NEW

NEW

42

0SEXY PEOPLE (THE FIAT SONG) Arianna Featuring Pitbull
OERMOXF.084.010VAIMALPREZORMARMUI.IMM.INIAFRAKOISAOMFZILAROAAWAPEAS.DRUROM KA

36 1

0 CHANNEL 42
AUSTRAPAILTEMRDMIUSAGARTNER(13.IIMMF OA ANWLARTIER)

deadmauS + Wolfgang Gartner
O M

37 1

0YEARS Alesso Featuring Matthew KOMa
ALSSO.MATTNEW KOMA (A.LINDBLAD.MATT THEW KOMA.SAVATTERS) RESUNWA<AM ANCA/REPUBLIC

38 1

38 39 BRING OUT THE BOTTLES RedFoo
REDFOO (SXGORDVAGARCIA.ASMITH) FOO 8 BLUKKARYTREE/INTERSCOPE

36 6

36 36 40 THE CITY Madeon
H.PIECE FRED OCRLECLERCUKRITZSTEINZO.STUCCHI) PORCULTUR

32 6

NEW
0LLOVE

NOT LISTED (NOT LISTED)
Kaskade Featuring Hat 41 1

0 0 INTERNET FRIENDS
WIREi

Knife Party
MCGRILLEN R. L ENRS RIG BE AT/ATLANT1C/RRPR.SWIREA %A. 42 3

raw 0 HOLD ME
0.AUDE (OALIDE,V.ONO)

Ono Featuring Dave Aude
AR NO TRAIN/TWISTED

43 1

32 0 44 DOWN THE ROAD
NOT LISTER (S.RICHARD.L.IAULINJIE VERIER.P.FORESTERA.FRADIN) ON ANC2CDON

28 5

43

35

1 45 MILLION VOICES
OTTO KNOWS (0.1ETTMANAH

Otto Knows
REFUNE/CASAB LANCA/KPUBL IC

40

32

6

632 46 DAYS TURN INTO NIGHTS Delerium
BUERICFULBER EILLFER.REULBRALIMEN) NUTWERK

REENTRY

39

0 CENTIPEDE
ILSWIRE.G.IACGRILLENERSVIRE.O.MCORRIEN1

Knife Party
BIG BEAT/ATLANTICIRRP

47

34

2

634 48 DOOMSDAYNero
MTA/MERCURV/CHERRYTREVNTERSCOPf

RE-ENTRY

40

0 CRYSTALLIZE
MARKO G. (L.STIRLING.M.GLOGOLJO

Lindsey,,arg1,14 42

40

4

642 50 FINALE Madeon
.PLECIFRO1 KRUCIRCO,N.PETRICCA) POPCULTUR

DANCE/ELECTRONIC ALBUMS."'

MEI
NEW 0

ARTIST
IMPRINT / DISTRIBUTING LABEL

Al VARIOUS ARTISTS Ultra Dance 14
ULTRA

SKRIL/OLEXWSLA/ATLANTIC/AL Bangarang (EP)
OIL IHAT

60

FLO
POE BOWALLANTRIDAIC/A6

Wild Ones 33

0 4 SWEDISH HOUSE MAFIA Until Now 17

5 LINDSEY STIRLING Lindsey Stirling
BRIDGETONE

22

7 0 DEADMAUS Album Title Goes Here
MAUSTRAP/ULTRA

21

7 CALVIN HARRIS 18 Months
DECONSTRCTON/FY EVE/ULTRA/RCC NATION/COLUMBIA

16

0 8 MVA12.9ggiriLNAl,T18 But The Beat 77

EIN 0 MODESTEP
POLYDOR/INTERSCOPE/IL A

Evolution Theory 1

0 0 VARIOUSMI/SONYAMISTS NOW Mars What I Call PaMAnthems
UNIVERSAL/ MUSIC/CAPITOE

28

xtw 0 ARMIN VAN BUURENA StateOf Trance 2013
ARMADA

t

0 0 DJANGO DJANGO Django Django
RIRBON

ii

12 0 MARINA AND THE DIAMONDS Electra Heart 32

NEw
0VARIOUS ARTISTS All Trap Music

ALL TRA MUSIC/AEI
1

15 0 KEWELLAREWELLA
R

Play Hard (EP) 9

8 16 7212 Y MOI Anything In Return 4

0 0 VARIOUS ARTISTS Jeffree's, Vol. 3 2

l0 1B ICONA Iconic (EP)
ECORD COMPANYPOPEN/BT14 BEAT/ATLANTIC. 3

CD CD TOBYPAAC CMG
Dubbed &Freq'cli A Remix Project

FOREFRONT/EMI
37

11 20 VtlIa11.50LISILIMM What I call A workout 8

0 ' tieer Hurry Up, We're Dreaming. 7o

2z9 FLUX PAVILION Blow The Roof 3

ED23 MgrEANN
Clarity 15

E 0 ,T,IrMat(RED) Saves Lives: Presented By Tiesto 7

20 as GRIMES Visions 44

DANCE/MIX SHOW AIRPLAYTM

0
TITLE
IMPRINT/PROMOTION LABEL

Artist

ElDora YoU WORRY GILD MO HoureirafaieatitnIkrlin 24
ASTRAL.RKS/UPITOL

2 2
TFEITTIM2t 2R iolca,t, rAigNeat6F4rAence Welch j7

0 0 SCREAM & SHOUT will.i.am & Britney Spears
INTER..

11

0.0 AKREWEL LA/LIVE COLUMBIA
Krewella 23

5 miriigglimyszqtber Feat. Nicki Minaj 14

7 0 THRFT SKOP Macklemore & Ryan Lewis Feat. Wanz
MACKIMORE/WARN. BROS

6

12 0 ILPILS/UCOULD LONBE THE ONE Avicil vs Nicky Romero
SABCAREPUBL IC

4

g,l 0 CLARKITY Zedd Feat. Foxes
&a. INIERSCO

4

6 9 BEAM ME UP (KILL -MODE) Cazzette in

C 0 LSAM ANGUAB.GEBEAT/ATE
ANTIC/RRP

Porter Robinson
E SIZED/

8

8 u DON'Tae STOP THE PARTY Pitbull Feat. T1R jg

10 12 LOCKED OUT OF HEAVEN Bruno Mars 13

9 13 tifr 1:11.ftewPITAIIE,EES) David Guetta Feat Sia jg

CD CD AS YOUR FRIEND Afrojack Feat. Chris Brown
WALL

4

K.. /RCA
Ke$ha0 0 CMMON 5

13
16

DIAMONDS Rihanna 16

0 0 SUIT & TIE Justin Timberlake Feat. Jay Z
RCA

5

0 la 2crnygrif WERE TROUBLE. Taylor Swift 5

16 19 I CRY
TLAIC

Flo Rida
POE DOWA

16

,, CD V.r,LIZ, .,,goagzFeat. Charli XCX i

0 21 LOVE RAIN DOWN Markus Schulz Feat. Seri 5

0 22 TRY Mk 3

0 23 5FiEgri Madeon 15

0 0 APOLLO UD,
Hardwell Feat. Amba Shepherd

ULM/CLO
2

ETV 0 ABM/ODAYCTONE /INLIGHTTERSCOPE
Maroon 5 I

Baauer
Reigns,
Team
Pitbull
Debuts
A 22% gain isn't enough to keep

& Britney Spears' "Scream
& Shout" at No.1 on Dance/
Electronic Songs, as Baauers
viral phenomenon shatters any
semblance of competition. The
producer's "Harlem Shake" zooms
12-1 (becoming the chart's second
No.1 in its six -week history) as the
Digital and Streaming Gainer award
winner explodes in conjunction
with the addition of YouTube
streaming data to the chart's
methodology (see story, page 24).

Baauer's sound is part of the
new incarnation of "trap" music.
which combines hip -hop song
structure and tempo, dubstep
and dub elements into a unique
form of dance music. Baauer also
contributes to Dance/Electronic
Albums action, as the compilation
All Trap Music debuts at No.14.
The set features his track "Dum
Dum," as well as his remix of
Flosstradamus' "Rollup." Baauer
also aids the compilation leffree's,
Vol. 3 (2217, up 69%), which
contains his "Harlem Shake" and
"Yaow!," as well as Tiesto's Dance
(RED) Saves Lives compilation,
which re-enters at No. 24 after a
five -week absence (up 107%). Yes,
'Shake" is on that album, too.

Pitbull is likewise a force on this
issue's dance charts, as "All Night,"
credited to the collaborative Team
Pitbull, is the Hot Shot Debut on
Dance/Electronic Songs at No.12.
The track appears on ultra Dance
14, which debuts at No.1 on Dance/
Electronic Albums and is packed
with EOM anthems by Calvin Harris,
Kaskade, Deadmau5, Benny Benassi
and others.

On Dance Club Songs, Avicii vs.
Nicky Romero's "I Could Be the
One" rockets 14-4 as the chart's
Greatest Gainer for the third
consecutive week. It also catapults
Into the top 10 (12-7) on Dance/Mix
Show Airplay. -Gordon Murray

Dot° for week of 03.02.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data



DANCE CLUB SONGSTM

EEx

0
© 0
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TITLE
PRINT/PRO1.10110N LABEL

Al
INK

WE ARE YOUNG
AUDACIOUS

Artist us ON
CHART

Vassy is

FLAVOR
MERCURY CLASSICS/06/DECCA CLASSICS

Tori Amos

CLARITY
INTERSCOPE

Zedd Feat. Foxes

9

I COULD BE THE ONE Awn vs Nicky Romero 4
LEVELS/CASABLANCA/REPUBLIC

0 0 OR MAMA HEY ChrisCox « D1Frankie FeaLCryslal Waters
TOMMY BOY

5

4 6 SCREAM & SHOUT will.i.am & Britney Spears
INTERSCOPE

to

0 RUM ANDHEIGHTS/EPICRAYBANS Sean Kingston FeatCher Uoyd
BELUGA

7I 0 AY MANIA MIA Mayra Veronica
IIVA

5

, g VA VA VOOM Nicki Minaj
YOUNG MONEY/CASH MOW/REPUBLIC

to

0 0 TURN AROUND Conor Maynard Feat. Ne-Yo
CAPITOL

6

7 ,, THE LUCKY ONES Kerli 13

0 EVERYBODY'S BEAUTIFUL Miasha
MAP

7

. II

0 0
BEAUTY AND A BEAT Justin Bieber Feat. Nidd Minaj

SCHOOLBOY/RAYMOND BRAUN/ISLAND/101K

12

SO H Jay SeanHIGH
CASH MONEY/YOUNG MONEY/REPUBLIC

6

6 IS SORRY Ciara
EPIC

10

0 0 AS YOUR FRIEND Afrojack Feat Chris Brown
WALL

3

0 0 BEAT DON'T STOP C -Rod Feat Jason Walker
ROSEMINE

6

0 0 REST OF MY UFE LudacrisFeatUsher&DaWdGuetta
OTP/DEF JAM/IDIMG

4

26 0 LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

5

0 0 CMON
KELIOSABFACA

Ke$ha 3

21 23 TRY Pink
Ka

6

0 0 BEAM ME UP (KILL -MODE) CaRette
AT NIGHT

2

0 23 JAN NO PARTIAL Major Lazer & Flux Pavillion
DOWNTOWN

6

23 24 GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
RCA

6

VAPOR/WARNER BROS.

Tegan And Sara0 0 CLOSER s

0 0 HOLD ME
MIND TRAIN/TWISTED

Ono Feat. Dave dude 3

17 21 DAYS TURN INTO NIGHTS Delerium
NETnNERK

9

27 2, LEAVING Pet Shop Boys
ASTRALWERKS/CAPITOL

11

16 29 ONE AND ONLY Cherry Cherry Boom Boom
ROYAL POP

9

9 go CATCH MY BREATH Kelly Clarkson
19/RCA

to

24 31 SUPERCHARGED Kwanza Jones
INNOVAT ON

9

0 0 FOREVER°ANNN
Ralph Rosario Feat. Frankie 2

0 0 REWINDROCK SOCIETY

Skye Stevens 3

25 34 MINIM Trad tordsys The House Rejects Feat Brian Lucas
SEA TO SUN

7

31 35 UP & UP Haddaway Feat. Mad Stuntman
YME

8

30 36 I LOVE IT Icon Pop Feat. Charli XCX
RECORD COMPANY TEN/BIG BEAT/ATLANTIC/RRP

1t

30 CA DOOM AND GLOOM The Rolling Stones
714 ROLLING STONES/LIME/INTERSCOPE

7

CARRILLO

Julissa Veloz
0 0 OVERLOAD

3

, 39 'FOUND YOU The Wanted
GLOBAL

11

3. 0 SEXY PEOPLE (THE RAT SONG) Adana Feat. Pitbull
RU

0 0 GIMME ALL (RING MY BELL) Princess X
INESSA LEE

2

43 42 RIGHT NOW Rihanna Feat. David Guetta
SRP/DEF IAM/IDIMG

4

42 43 DON'T STOP THE PARTY Pitbull Feat. TJR
MR. 30SPOLO GROUNDS/RCA

17

NEW
0LET THERE BE LOVE Christina Aguilera

RCA

I

45 SWEET NOTHING Calvin Hands Feat. Florence Welch
DECONSTRUCTION/PLY EVE/ULTRA/ROC NATION/COLUMBIA

20

ITLIKE LOUD Carmen Electra Feat. Bill Hamel
New 0 CI IMISONIC STEREOPHONIC

1

A LOYEICALLINOWN Cryslal Wan, Nio1a Fasano, Steve Fcest
SOUND OF PIRATES/DO IT YOURSELF

12

NEW
0KNOW YOUR NAMETONIGHI 5[11.03174Di Red Feat. kay Popoff

FLAMINGO
1

0 FEEL THIS MOMENT Pitbull Feat. Christina Aguilera
MR. SOS/POLO GROUNDS/RCA

I

35 so SKYFALL Adele 11

NIP

0

EURO 0
DIGITAL SONGS

TITLE
IMPRINT/LABEL

12

4

17

COIAPILED BY NIELSEN SOUNOSCAN INTERNATIONAL

Artist

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
MACKLELIE

ONE WAY OR ANOTHER (TEENAGE KICKS) One Direction
svro

I COULD BE THE ONE Avicii VS Nicky Romero
LEVELS/POSITIVA/UNIVERSALNIRDIN

STAY
SRP/DEF IAM

Rihanna Feat. Mikky Ekko

SCREAMTERSCOPE & SHOUT will.i.am & Britney Spears
IN

HARLEM SHAKE
ES/MAD DECENT

I KNEW YOU WERE TROUBLE.
BIG MAONNE/LIERCURY

WHEN I WAS YOUR MAN
A ILANTIC

Baauer

Taylor Swift

JAPAN
JAPAN NOT 100

TITLE
IMPRINT/LABEL

26

48

0
COMPILED BY HANSNIN/SOUNDSCAN IAPAN/PLANT ECH

Artist

MV MORESISTANCE[TASHIKANA MONO] Kis-My-Ft2
AVEM,RE

VOICE Al

ISOLU HGURE NO MINATOCBIA Kiyoshi Hikawa

SPECTRUM
UNIVERSAL

WEER ARE YOUNG

Zedd Feat. Matthew Koma

fun. Feat. Janette Monae

SONYAKURA THANK YOU !doling!
P CANYON

PERFECT BLUE Base Ball Bear

Sakanaction

SHOOTING STAR CreamRE
Bruno Mars 7

GET Ir,MclItToTLE) Bingo Players Feat. Far East Movement
03051

HO HEY
DUALTONE/ROGUE/DECCA

The Lumineers

WEEK

NEW

GERMANY
ALBUMS

TITLE
IMPRINT LAE EL

MN"

COMPILED BY AIFOIA CONTROL

Artist

JUNG, BRUTAL, GUTAUSSEHEND 2 Kollegah & Farid Bang

MIT FREUNDLICHEN GRUEBEN
ARWATCM/SCINV MUSIC

Heino

ABENTEUER
SONY MUSIC

LINDSEY STIRLING
S.LINOSEYSTOMP/UNI

Andrea Berg

Lindsey Stirling

TEMPER TEMPER Bullet For My Valentine
RC MUSIC

UNENDLICH
EMI/UNIVERSAL

VON DEN ELBEN
VALICON/KOCH/UNIVERSAL

Matthias Reim

Faun

DJANGO UNCHAINED Soundtrack
VISIONA ROMANTICA /LANA VISTA/SEVEN FOUR/REPUBLIC/UNIVERS.

CELEBRATION DAY
SWAN SONG/ATLANTIC/WARNER

0 10 SKYR/EDIS ELTHE LIMIT
KONT

Led Zeppelin

DJ Antoine

FRANCE 4
TITLE
IMPRINT/LABEL

Artist

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
MACKLELIORE

STAY
SR,OEF IMA

Rihanna Feat. Mikky Ekko

SCREAM & SHOUT WHIM & Britney Spears
INTERSC

ONE DAY / RECKONING SONG AM( Avidan &The Mojos
TELMAVAR/FOUR/COLUMBIA

LOCKED OUT OF HEAVEN
ATLANTIC

57.I4P (RATTLE) Bingo Players Feat. Far East Movement

DIAMONDS
SRP/DEF IAM

PEOPLE HELP THE PEOPLE
MTN FLOOR/WARNER

SKYFALL

HO HEY
MALTED (UCLA

Rihanna

Birdy

Adele

The Lumineers

KOREA
KOREA K -POP HOT 100

MRS

WEEK

0
COMPILED BY BILLBOARD KIMEA

TITLE
IMRINT/LABEL

Artist

GOARSNEENTERTAINMENTNOT AROUND ANY LONGER
WHIP

Sistarl9

4

2 SHOWERTAINMENTOF TEARS
VIAL ENTER

BAE CHI GI (Feat. Ailee)

3

4

NEW S

MONODRAMA Huh Gak (With Yoo Seung Woo)
A CUBE ENTERTAINMENT

TOUBLEEARSKICK

ENTERTAINMENT
Leessang (Feat. Eugene of The SEEYA)

DON'T YOU KNOW
TA T RT

Davichi

6 I'M SORRY
FNC ENTERTAINMENT

7

NEW 8

9

1440
A CUBE PITERTAINLI NT

GRAY PAPER
GOLDENSOME HOLDINGS

HELLO ITS ME
RAPP/FACE ENTERTAINMENT 6 MHO ENTFRPR

CNBLUE

Huh Gak

Yesung (Super Junior)

4Men

10 I ELLYFISHCANT IJVE BECAUSE OF YOU Sea In Kuk (Feat Verbal lint)
ENTERTAINMENT

MUSIC
VICTOR

30

70 SOMEBODY THAT I USED TO KNOW Gotye Feat. Kimbra
HOSTESS

UNITED KINGDOM
ALBUMS COMPILED BY THE OFFICIAL UK CHART CO.

TITLE
IMPRINT/LABEL

Artist

LES MISERABLES: HIGHLIGHTS
POMOR/LINIVERSAL

Soundtrack

NEW 2

3

4

REHOLY FIIVHOLY Foals

OUR VERSION OF EVENTS Emeli Sande
VIRGIN/EMI

JAKE BUGG
ERCURY/UNIVERSAL

Jake Bugg

F E

8

5

6

7

8

9

B ABEL
GENTLEMAN OF THE ROAONSLANENUNIVERSAL

Mumford & Sons

RUMOURS
WARNER BROS./RHINO/WARNER

Fleetwood Mac

UNORTHODOX JUKEBOX
ALL ANTICAVARNER

Bruno Mars

OPPOSITES
LATH FLOOR/WARNER

Biffy Clyro

UNAPOLOGETIC
SRP/DEF IAM/UNIVERSAL

Rihanna

10 PASSIONE
SUGAR/VERVE/UNIVERSAL

CANADA
ALBUMS

TITLE
IMPRINT/LABEL

Andrea Bocelli

C
COMPILED BY NIELSEN SOUNDSCAN

Artist

BABEL Mumford & Sons
GENTLEMAN OF THE ROAD/GLASSNOTE/UNIVERSAL

2013 GRAMMY NOMINEES
GRAMIDHCAPITOL/UNIVERSAL

UNORTHODOX JUKEBOX
ATLANTIC/WARNER

THE LUMINEERSTHE
ALONE

ALL THATANARNFR ECHOES
RFP

PASSIONS
SUGAR/DECCA/LINIVERSAL

SOME NIGHTS
FUELED BY R AMEN/WARNER

THE TRUTH ABOUT LOVE
RCA/SONY MUSIC

Various Artists

Bruno Mars

The Lumineers

Josh Groban

Andrea Bocelli

fun.

Pink

TEMPER TEMPER Bullet For My Valentine
RCA/SONY MUSIC

B ELIEVE: ACOUSTIC
SOIOOLBOVRAYLIOND BRAUN/ISLAND/UNIVERSAL

Justin Bieber

TITLE
IMPRINT/LABEL

artist

HOLY FIRE Foals

UNORTHODOX JUKEBOX
ATLANTIC/WARNER

THETHE TRUTH ABOUT LOVE
MUSIC

Bruno Mars

Pink

TEMPER TEMPER Bullet For My Valentine
RCA/SORY MUSIC

MY HEAD IS AN ANIMAL Of Monsters And Men
SKRINSL ExF LAEKIARAS I/UNIVERSAL

5 6 THE Macklemore & Ryan Lewis

7 J MYTHOLOGY
REPRISE/RHINO/WARNER STRATEGIC MARKETING/WARNER

FLUME
FUTURE CLASSIC/WARNER

B ABEL
GENTLEMAN OF THE ROAD/ISLAND/UNIVERS.

Bee Gees

Flume

Mumford & Sons

TWO LANES OF FREEDOM Tim McGraw
BIG MACHIK/UNIVERSAL

CDGo to BILLBOARD.COM/BIZ for complete chart data Data for week of 03.02.2013



ITALY t
ALBUMS COMPILED FR 6.

7. TITLE Artist
393.0 IMPRINT/LABEL

NEW 1

NEW 2

NEW 3

4

NEW 5

6

7

8

9

DUST

EK

SUN
COLUBIA/SONY MUSIC

Mario Biondi

ATLANTIC/WARMANER
Baustelle

4

3

5

PASSIONE
SUGAR/WRNFR

Andrea Bocelli

INNO Gianna Nannini
..1511/RCA/SONT MUSIC

B ELIEVE: ACOUSTIC
SCHOOLBOY/RAYMOND BRAUN/ISLANO/ UNIVERSAL

Justin Bieber

B ACKUP ERSA1987-2012: IL BEST Jovanotti
MERCUUNIVL

NODAL Eros Ramazzotti

LA ESESIONRS CUBANA Zucchero
UNIVAL

IN A TIME LAPSE
PONDEROSA MUSIC ANC ARODECCANNIVERSAL

Ludovico Einaudi

10 UNA STORIA SEMPLICE
SUGAR/WARNER

Negramaro

TITLE Artist

ALKOOLIKES 01 NYHTES
MINOSEMI

Haris Alexiou

Pantelis Pantelides

THE BRIGHT SIDE OF THE ROAD Various Artists
MINOS/EMI

MOUSIKO KOUTI
MINOS/EMI

Gannis Kotsiras

ENNOEITAI Nikos Oikonomopoulos
MINOS/EMI

NTENEKEDOUPOLI
MINOS/EMI

Giannis Markopoulos

EARINI ISIMERIA Hristos Zerbinos & Miltos Logiadis
MINOS/EMI

EDO LILOPOUPOLO BOX Various Artists
MINOS/MI/UNIVERSAL

AFETIRIA
 NOS/EMI

TAFTOTITA
MINOS/EMI

SWEDEN
DIGITAL SONGS

Vasilis Papakonstantinou

Stelios Rokkos

COMPRED BY NIEISEN SOUNDSGAI INTERNATIONAL

TITLE
IMPRINT/LABEL

Artist

ONE WAY OR ANOTHER (TEENAGE KICKS) One Direction

UNCOVER
RECORD COMPANY TEN/UNIVERSAL

STAY
SRP/OEF 1476

Zara Larsson

Rihanna Feat. Mikky Ekko

LET HER GO
BLACK GROW/EMBASSY OF ANISIC/SONY MUSE

Passenger

S/El/SCOPECREAM & SHOUT 94 &LW & Britney Spears
IN

MIRRORS Justin Timberlake

STROVTAG I HEMBYGDEN Mando Dian
MUSICA DE LA SANTA/SONY MUSIC

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
MACKLEMORE

I KNEW YOU WERE TROUBLE. Taylor Swift
BIG MACHINE/MERCURY

HANDERNA MOT HIMLEN Petra Marklund
RAMA/FAMILY TREE

IRELAND

1

2

3

4

NEW 5

6

W 7

8

99

TITLE
IMPRINT/LABEL

Artist

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
MACKL MORE

LET HER
BLACK CRIPARNE

GT1WEO

RK
Passenger

ONE WAY OR ANOTHER (TEENAGE KICKS) One Direction
.10

STAY
SRP/OEF IAEA

I LOVE IT
RECORD COMPANY TEN/ATLANTIC

Rihanna Feat. Mikky Ekko

Icona Pop Feat. Charli XCX

SCREAM & SHOUT will.i.am & Britney Spears
INTO/SCOPE

JUST GIVE ME A REASON P!nk Feat. Nate Ruess

HO HEY The Lumineers
DUALTONE/DECCA

CLOWN Emeli Sande

I COULD BE THE ONE Avicii vs Nicky Romero
LEMS/UNIVER SAL

CONCERT GROSSES

2

3

4

5

6

7

8

9

10

12

13

15

18

19

20

22

23

24

25

26

27

28

29

30

31

32

33

34

35

GROSS
PER TICKET PRICF(5)

ARTIST
VENUE

DATE

$4,241,693 ROD STEWART
$250/$165/1947/149 1NE COLOSSEUM AT CAESARS PALACE, LAS VEGAS

IAN. a 26.37 30, FE0.1.2. 6,.9
33,766.36.691 NINE CONCERTS WEST/AEG LIVE

SHOWS FIVE SELLOUTS

$2,880,539 MUSE, BAND OF SKULLS
869,50/$3S STAPLES CENTER, LOS ANGELES

MN. 2344.26
437336 GOLRENVONE/AEG LIVE

THREE SELLOUTS

$2,524,748 SWEDISH HOUSE MAFIA
(32,141,805 PESOS) FORO SO. MEDICO CITY

86.87 FEB. 9
35657
SELLOUT

OCESA-CIE

$1,735,570 BARRY GIBB, AUDIO VIXEN
($1.602018 AUSTRALIAN) SYDNEY ENTERTAINMENT CENTRE, STONEY

8206.164103.03 FEB. 8

11.061

11456
LIVE NATION

$1,218,723 ROMEO SANTOS
895/$40 COLISEO OE PUERTO RICO, HATO R.

FEB1445
RIMS PURL WENT

2,700 TWO SHOWS

$1,029,917 THE WHO, VINTAGE TROUBLE
ORAC. ARENA, OAKLAND
FEB.1

11,676

SELLOUT

AEG LIVE

$1,014,474 THE WHO, VINTAGE TROUBLE
8129.5043550 STAPLES CENTER, LOS ANGELES

MAP LE

11434
SELLOUT

$968,169
swsism

THE WHO, VINTAGE TROUBLE
THE 10157. HARD ROC( HOTEL, LAS VEGAS 5.418

FEB. 8.10 IWO SELLOUTS

AFG LIVE

$905,112 CAROLE KING, SHANE HOWARD
(.175.536 AUSTRALIAN) STONEY ENTERTAINMENT CENTRE, STONEY 7,103

8165.30/$103.28 FEB.14 11444
LIVE EATEN

$815,544 THE WHO, VINTAGE TROUBLE
$129.50/$3960 PEPSI CENT., DENVER 5863

FEB.12 10519
AEG LIVE

$771,655 THE WHO, VINTAGE TROUBLE
10.29.50/$39.50 110113A CENTER, ANAHEIM, CALIF., .338

IAN. 28 10.138

AEG LIVE

$702,083
865.50/851.50/
440.50/0560

ZAC BROWN BAND, BLACKBERRY SMOKE, LEVI LOWREY
CENT URYLINK CEMER. OMAHA... 13.649 AN PRODUCTION, OUTBACK

FEB.17 SELLOUT CONCERTS. SOUR EVENTS

$689,322 THE WHO, VINTAGE TROUBLE
841535050 RENO EVENTS CENTER.RENO, NEV. 5782

FEB. 2 SELLOUT

AEG LIVE

$688,144
$129.50339.50

THE WHO, VINTAGE TROUBLE
VALLEY VIEW CASINO CENTER, SAN DEGO

FEB. 5

693 AEG LIVE

8,829

$674,746 RINGO STARR & HIS ALL STARR BAND
3657.288 AUSTRALIAN) RORIE. PAVILION. STOW 4)56

4194.04/3102.56 FEB.13.14 .19 TWO SHOWS
LEN.. PROMOTIONS

$638,613 THE WHO, VINTAGE TROUBLE
8..50439. ;ORINOCO. ARENA, GLENDALE, ARLE

FEB. 6

$589,594
U50E949 PESOS)

56045

$484,859
965/435

SWEDISH HOUSE MAFIA
EURO AL ERNO. GUADALAJARA, HMCO

FM 8

AE6 LIVE

9)54
SELLOUT

OCESA.CIE

SAC BROWN BAND, BLACKBERRY SMOKE, LEVI LOWREY
1011 ARENA. SPRIN6FRO, MA 5.025 852
FEB.16 SELLOUT

$484,189 T.I. & NE -YO, RAVAUGHN BROWN
$99.50/$59.50 NOKIA THEATRE 1.0. LIVE. LOS ANGELES 7000

F.3.141 SELLOUT

GOLLENVOICE/AEG LIVE

$454,918 CALLE 13
(5080429 PESOS) PALACIO DE LOS DEPORTES, MEXICO G.

82.90 5E1. 1

15,743

1E041

OCFS.CIE

$454,585 LE SHOW HARLEY: ERIC LAPOINTE, MICHEL PAGLIARO & OTHERS
($456)81 CANADIAN) BELL CENTRE, MONTREAL 5058 EVENED. MONTREAL PRODUCTIONS

$2413.80429.81 IAN. 26 6000

$442,544 ABOVE & BEYOND, NORIN & RAD, ANDREW BAYER & OTHERS
(8424.645 AUST RAU.) HORIERN PAVILION. STONEY 5.4. TOTEM 0311011

8.53/$78.11 01.17 ,EL LOUT

$438,454., CARRIE UNDERWOOD, HUNTER HAYES
TIMES UNICA [EWER, ALBANY,.601
DEL 4

N.Y..

ROHL

$437,075 ERIC CHURCH, COLT FORD
1$430155 CANADIAN) BUDWEISER GARDENS. LONDON, ONTARIO 9.015 LIVE NATION

866.39/83666 FEB.14 SELLOUT

$435,177 RINGO STARR & HIS ALL STARR BAND
(8421.89e ANSTRALIANI BRISBANE CONVENTION & MINITION CENTRE. 3,086
8185.57/$13399 BRISBANE. ANTRUM. FEB.11 3.5I8

LENNARD PROMOTIONS

$434,247 THE KILLERS, TEGAN AND SARA
866.50/84850/130.50 NIL MAWR, 040.60 9689

DEL 21 SELLOUT

Mal CONCERTS

$432,045
$8950/349.50

JOURNEY, LOVERBOY
FORD CENTER. EVANSVILLE. IND.

FEFL 12

6,109
8,583

xu

$429,698
847.50537.50

ERIC CHURCH, JUSTIN MOORE, KIP MOORE
INTRUST BANK ARENA, WIUTA, KAN. 10.711 FRANK PRODUCTIONS, N52

DEL 8 SELLOUT

$426,431 GOTYE, PYT, BERTIE BLACKMAN
($404.449.5TRALIANI MKT ENTERTAINMENT CENTRE. 96.16P/ 5,400

584.24 0.14 6.851
GIROS ENTERTAINMENT

$418,205 NAS, ELLE VARNER
swwwwwww RAINOCm

DEL 31
5061
SELLOUT

LIVE NAnox, usG ENTERTAINMENT

$414,313 ERIC CHURCH, JUSTIN MOORE, KIP MOORE
547.50/837.50 BOK CENTER, TULSA. OKLA. 10.433 FRANK PRODUCTIONS, N52

DEL 7 SELLOUT

$413,813
8.60/$32

TRANS -SIBERIAN ORCHESTRA
BOK CENTER, TULSA. OKLA. LISA
DEG 6 SELLOUT

STONE CITY ATTRACTIONS

$412,790 MUSE, BAND OF SKULLS
565/555335 ROSE GARDEN, PORTLAND. ORE.

IAN. 31

4824
7.364

LIVE NATION

$410,017
96550/$56.50

RUSSELL PETERS
NOKIA THEATRE LA. LIVE,. ANGEL.
1.414.12

7000
SELLOUT

GOLDENVOICF/AEG LIVE

$404,672
(010,405)

$8599/$62.50

AIDA NIGHT OF THE PROMS: ANASTACIA, NATURALLY 7
02 WORLO, BRUN 6038 SEMIAFL CONCERTS. PRE

DEL 1 7.082

Colossal
Concert
Grosses
Rod Stewart returned to Las Vegas
recently to perform nine concerts
at the Colosseum at Caesars
Palace flan. 23 -Feb. 91 -his sixth
turn as a multi -show headliner in
residence at the concert venue.

With a chart -topping $4.2
million gross from his recent
engagement, Stewart's overall box-
office revenue at the 4,100 -seat
theater totals $27 million from 52
shows. More than 207,000 fans
have attended his Colosseum show,
dubbed "The Hits," since the first
eight -show run in November 2010.

His other multi -show
engagements include a string
of nine concerts in August and
September 2011 and nine more in
November of the same year Then
in 2012 he played eight nights
in March and April, and nine in
September and October. He returns
this summer in July and August.

The veteran British singer is
fifth on the list of top -grossing
entertainers who have played the
Colosseum in residence. Topping
the list is the theater's original
headliner, Celine Dion, who
performed from 2003 through
2007. She returned In 2011, and
was still onstage as recently as
January 2013. -Bob Allen

Data for week of 03.02.2013 I For chart reprints call 212.493.4023 Go to 8ILLBOARD.COM/BIZ for complete chart data



CO DA
This Week's Trend Report:

Biggest Hot 100
Airplay Movers

THIS WEEK WE LOOK AT
THREE WEEKS' WORTH OF

DATA, HIGHLIGHTING TOP 0/0

GAINERS OF THE WEEK THAT
ALSO GAINED THE PREVIOUS

TWO WEEKS.

AIRPLAY DATA COURTESY OF NIELSEN BM

KEY TO GENRE
DANCE/ELECTRONIC
RAP
ROCK
POP
R&B

HOW TO READ THIS GRAPHIC

PERCENTAGE
CHANGE THIS
WEEK

PERCENTAGE
CHANGE ONE
WEEK AGO

PERCENTAGE
CHANGE TWO

Ai
WEEKS AGO

O
PITBULL
This Week: 36 (33 million
impressions)
Last Week: 56 (24 million)
2 Weeks Ago: 70 (18 million)
A 38% increase in all -format
audience sends guest
Aguilera into the Hot 100
Airplay chart's top 40 for
just the second time since
2006. In 2011, she spent
seven weeks at No. 1, also in
a featured role, with Maroon
5's "Moves Like Jagger."
On Mainstream Top 40,
"Moment" powers 29-19.

KISS YOU

one Direction
26.1°A)

(y
e%.

YOUNG JEEZY
This Week: 68 (18 million)
Last Week: 75 (15 million)
2 Weeks Ago: - (12 million)
The song's overall 19% gain
in listenership stems largely
from its advances on Rap
Airplay (15-13), Mainstream
R&B/Hip-Hop (19-16) and
Rhythmic (40-32). The
rapper concurrently enters
Mainstream R&B/Hip-Hop
at No. 36 as a featured artist,
with Big Sean, on Juicy l's
"Show Out."

0%

HEN I WAS YOUR
444A,

Bruno Mars
37.2%

FUN.
This Week:49 (26 million)
Last Week: 60 (22 million)
2 Weeks Ago:65 (20 million)
After the group's
performance of the song-in
which it was doused by rain
from high above the Staples
Center-at the Grammy
Awards in Los Angeles (Feb.
10), the song soars by 19%
in all audience. It pushes
9-8 on Alternative, 15-12 on
Adult Top 40 and 34-27 on
Mainstream Top 40.

O
RIHANNA
This Week: 57 (23 million)
Last Week: 74 (15 million)
2 Weeks Ago: - (9 million)
The ballad, which blasts 57-3
on the Billboard Hot 100,
jumps 34-30 on Mainstream
Top 40. Fellow Unapologetic
single"Loveeeeeee Song,"
meanwhile, edges 71-65 on
Hot 100 Airplay (19 million,
up 17%) and becomes her
11th top 10 on R&B/Hip-Hop
Airplay, where "Pour It Up," also
from the set, reaches No. 1.

.4"

LADY ANTEBELLUM
This Week:55 (24 million)
Last Week: 62 (21 million)
2 Weeks Ago:75 (15 million)
Up by 14% in overall
audience, the lead single
from the trio's fourth album,
Golden (May 7), continues
on its fast -paced path on
Country Airplay, where it
became the group's highest
entry (No.25) among 20
career charted titles three
weeks ago. It lifts 16-13
on the country ranking (16
million, up 16%).

ornio

4//kkj:e<
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Director Of SalesA Relapse Records '

HUSBAND FATHER METALHEAD FRIEND
Pat was one of the most caring people in the music industry. Not only was he an exceptionally hard worker. but he always took time

out of his busy day to make you smile.. ..Pat made you remember what's important in life. He did so much for all the bands he

represented: he did even more for the people he touched. All of us are better for having known him.

Please Join Us In Donating To A College
Fund For Pat's Daughter Katie Egan

GO TO PATLAPSE.ORG
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Latin Songwriters Hall of Fame was founded under the auspices of the Songwriters Hall of Fame with wide industry

support to honor, educate, preserve and celebrate Latin music's greatest composers and proud heritage.

Inaugural Induction Gala
In Association with billboard

Tuesday April 23rd, 2013
New World Center  Miami Beach

2013 Inaugural Inductees:
Manuel Alejandro

Jose Angel Espinoza "Ferrusquilla"
Jose Feliciano
Julio Iglesias

Armando Manzanero
Concha Valdes Miranda

Special Awards Presented To:

Natalia Jimenez, Draco Rosa, Nat King Cole & Natalie Cole
YOUTand featuring the Desi Arnaz Pioneer Award purchase 0%MN ,1"-r.-tickets 13

V? Pacit`*---0
Latin Songwriters Hall of Fame pacwage

1111 Lincoln Road, Suite 400 Miami Beach, FL 33139 Tel: 786-276-2330
Visit our

website tor details

Website: www.LatinSongHall.org
Twitter: www.twittercom/LatinSongHall Facebook: www.facebook.com/LatinSongHall

Media Inquiries: Angela Rodriguez ACREnt@aol.com Diana Baron dbaronmedia.com Sponsorships: William Schimensky william@latinsonghall.org


