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Congratulations Neil
on your ten-year anniversary with The Recording Academy:

Every year you honor and celebrate the best in music.
This week it is our honor to celebrate you.

With Much Love and Respect,

Dottie Mattison and Tommy Page
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It has been an honor to bring music of this caliber to the world.

Dave Brubeck
1920 - 2012

LEGACY RECORDINGS, COLUMBIA RECORDS AND SONY MUSIC MOURN THE LOSS OF OUR LONGTIME FRIEND DAVE BRUBECK.
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PALOMA FAITH
Visit Billboard.com for
a fresh installment of
our Tastemakers video
series. This week, British
songstress Paloma Faith
visits the studio for a
three -song performance.
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READERS' POLL
The end of the year is near
and that means it's time
for Billboard.com's annual
readers' poll. Swing by
before Dec.14 to cast
your votes.

Print
YEAR-END ISSUE
Who'll be 2012's Artist of
the Year? Find out Dec.15
when Billboard publishes
its year-end double issue,
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ON THE HORIZON
Passman predicts next
round of rights issues

AWARDS

HITTING THE SPOT
Product placement

pads video budgets

BY ANDREW HAMPP and PHIL GALLO

NEXT STOP: WORLD
3BaMTV prepares to
take its sound global

Social Media
Boosts Youth With
Grammy Noms
New talent to give awards telecast
a fresh, young feel
If the 2011 Grammy Awards proved
that the Recording Academy actually
listened to a radio during the previous

12 months, this year's crop of nominees
suggests an even deeper connection to the
zeitgeist. Peruse the top four categories
alone and it reads more like a 22-year-
old's Twitter feed or a YouTube playlist
as compared with the same ceremony
that gave Herbie Hancock album of the
year for a set of Joni Mitchell covers just
two years ago.

From record of the year nominations
for Gotye's YouTube sensation "Somebody

That I Used to Know" and fun.'s viral hit
"We Are Young," to song of the year props
to tween anthems "Call Me Maybe" and
"We Are Never Ever Getting Back To-
gether," to best new artist nods for criti-
cal darlings like Alabama Shakes, Frank
Ocean, the Lumineers and teenage coun-
try phenom Hunter Hayes, the Grammys
were surprisingly on -trend this year.

Hayes was thrilled with his nomina-
tions for best country album and best
country solo album, but being up for best
new artist had him "blown away," he said,
unintentionally channeling current tour
partner (and fellow country album nomi-
nee) Carrie Underwood.

"It's really cool to represent country
artists and wave the flag for the genre.
That's a really big deal for me," he said.

Ken Ehrlich, who produced the nomi-
nations show in Nashville and will pro-
duce the awards telecast in Los Angeles,
had five acts booked by midday on Dec. 6
and offers out to another seven or eight
artists. The influx of new talent in the
major categories, he says, "creates some
really interesting places to go this year."

Having such a large number of acts

who have yet to make prime -time TV
appearances doesn't concern Ehrlich.
"There are some artists who would
work well [in a collaboration], but the
booking of any act has nothing to do
with their profile with a broad audi-
ence. We're not afraid to put anyone on.
If anything, it's what they have to offer
performance -wise."

The challenge, coming off a dramatic
year with multiple story lines and strato-
spheric ratings owed to Whitney Hous-
ton's death, is mixing the known names
with the young acts to attract viewers in
the early going.

One of those acts would be fim. The band

is nominated in all four categories, giving
it the opportunity to commandeer a sweep
that has happened only once before, when

Christopher Cross did it in the early '80s.
Ocean is in the running for album, record
and new artist; the Black Keys are up for
album and record; "Stronger (What Doesn't

Kill You)" could win record for Kelly Clark-

son and song for its writers. Taylor Swift,
Gotye and Carly Rae Jepsen are among the

others leading the youth brigade.
Of course, there were a few notable ex-

ceptions. One Direction, which notched
two of the year's top -selling albums, was
absent from best new artist and all other
categories, as was Justin Bieber (who in-
famously lost best new artist in 2010 to
Esperanza Spalding), much to manager
Scooter Braun's chagrin. "The kid de-
served it. Grammy board u blew it on
this one," he tweeted.

Braun told Billboard the next day: "I
wasn't mad, just voicing my opinion." He
expressed pleasure for the two nominations

his School Boy Records act Jepsen received.

An executive at Bieber's label, who

YULETIDE GIVING
Christmas Jam benefits

Habitat for Humanity

Among the artists
attending the
Grammy nominations
announcement were
HUNTER HAYES;
fun.'s NATE RUESS,
JACK ANTONOFF and
ANDREW DOST (top,
from left); LL COOL J;
TAYLOR SWIFT; and
ADAM LEVINE.

spoke on condition of anonymity, says
the label's hopes were high for a nomina-
tion after meeting with Recording Acad-
emy and Grammy Foundation represen-
tatives. Bieber visited schools on behalf
of the Grammys and Grammy Camp and
was involved in other related charities.

Another big 2012 seller, Lionel Richie,
was also shut out despite similarly meet-
ing all criteria that would've guaranteed
a nomination at the Grammys just two
years ago-a heritage artist with an all-
star duets album (a la Hancock and fel-
low Grammy fave Tony Bennett) and
a shift into country, which has a best
country duo/group performance cat-
egory that seems custom-made for a
project like Tuskegee.

But perhaps it's the confusing genre
shift that canceled out some of Richie's
votes, given his history with R&B, or the

CLASSIC MOVE
The Who, Led Zeppelin

cut TV synch deals

fact that it was an exceptionally strong
year for core country artists like Under-
wood, Little Big Town, the Eli Young
Band, the Time Jumpers and Hayes.
Richie may have returned to the top of
Billboard's charts, but another visit to the
Grammy stage (he's already collected two
trophies) will have to wait.

Pop also had a strong showing this
year courtesy of fun., Gotye and Clark-
son, whose "Stronger (What Doesn't Kill
You)" garnered the first record and song of
the year nominations for Clarkson and co-
writer/producer Greg Kurstin, a previous
Grammy nominee in 2010 for producer of

the year. Kurstin was wrapping up work
at his home studio from a day of sessions
with singer Mikky Ekko when his wife
called him to share the news.    

Additional reporting by Ed Christman.

MOBILE: For 24/7 news and analysis on your cellphone or mobile device
go to: mobile.billboard.biz.
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>>>SPOTIFY
HITS 5M PAYING
SUBS, ADDS
METALLICA
Spotify now has more
than 5 million paying
subscribers -1 million
in the United States.
Speaking at a press
conference in New
York, CEO Daniel Ek
also introduced fea-
tures to help users
discover music and
made the surprise an-
nouncement that Me-
tallica's catalog is now
available on the ser-
vice. He then brought
out Metallica's Lars
Ulrich and former foe
Sean Parker for a Q&A,
where they finally
buried the Napster-
lawsuit hatchet.

>>>CONCORD
SHOPPED TO
EQUITY FIRMS,
NOT STRATEGIC
SUITORS
Concord Music Group
is up for sale, accord-
ing to press reports
and sources, but one
key factor appears to
have been overlooked:
Management is con-
trolling the company's
sale process. Con-
sequently, Concord
is being shopped to
private -equity firms
but not strategic suit-
ors, say sources who
confirm they haven't
been contacted to join
the auction. Suitors
include Ron Perel-
man's MacAndrews &
Forbes, Gores Group
and Platinum Equity.

>>>LIVE
NATION
EXPANDING
INTO RUSSIA
Live Nation Entertain-
ment plans to expand
into Russia and the
Ukraine. The company
will open a new office
in Moscow in 2013, to
be headed by Tim Mc-
Williams. CEO Michael
Rapino said in a state-
ment: "Russia and
nearby markets have
become an important
part of our global
tours in recent years,
and by establishing
a local presence we
can rapidly scale our
concerts for over 200
million fans."

Reporting by Ed
Christman, Mitchell
Peters and Alex Pham.
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DIGITAL BY ALEX PHAM

runes' Global Growth
Will Boost Sales -A Bit
For Apple, opening shop in smaller markets means more than just
music and movie sales for the iPhone/iPad maker

Amongthe56countriesinwhich
Apple will open its iTunes store,

most represent markets so
small that only five are tracked by IFPI,
the trade organization that represents
1,400 record companies worldwide.

That, however, doesn't mean those
markets aren't valuable. According
to analysts and label executives in-
terviewed by Billboard, emerging
countries could help reignite digital
sales' momentum, which has slowed
significantly since 2009. And while
per capita income is relatively low
in most of these countries, there are
still wealthy consumers who might
be willing to pay for a premium ex-
perience. In addition, music com-
panies can benefit from growth in
the iTunes App Store, where piracy
is much more difficult and where
labels and artists can experiment
with other business models besides
straight -up downloads, such as sub-
scription access, advertising and mi-
cro -transactions for virtual goods.

"Apple wants to improve their smart -
phone and tablet market share in those
regions by having iTunes," says Billy
Pidgeon, a digital media analyst with
Inside Network Research. "To the ex-
tent that it helps Apple, it will also ben-
efit the music industry as well."

Apple didn't respond to a request
for comment.

Pidgeon points out that smart -
phone adoption rates are likely to be
a primary driver for Apple's choice
of countries, with mobile devices
being the technology of choice within
emerging markets.

"There are some really small ones
there," Pidgeon says. "But some of
the larger areas could be very good
for the music industry, particularly
India, parts of Africa and Eastern Eu-
rope where smartphones are spread-
ing rapidly. In emerging markets,
there tends to be a smaller group of
people who pay for downloads. To en-
ergize the larger base, you might have
to look toward advertising -supported
or 'freemium' models. That's more of
an app play."

Niche apps like Blue Note Records'
iOS app, which charges $1.99 per

ALL AROUND THE WORLD

Turkey

Indonesia

Russia

South Africa
India

United States

month for access to its sizable jazz cat-
alog, could do well because access can't

easily be pirated and the genre targets
a wealthier audience.

That's not to say downloads are
doomed in these markets, which in-
clude Russia, India, South Africa, Tur-
key, Egypt, Nigeria, Saudi Arabia and
Indonesia, to name a few.

"The reason why downloads are
the best fit for developing countries
is because they are a transition tech-
nology," says Mark Mulligan, an in-
dependent music analyst based in
London. "In bandwidth -constrained
environments, downloads bridge the
analog and digital worlds."

However, iTunes is likely to reach
only a small segment of the population,
Mulligan notes.

"Every single territory has a higher -

Retail Music Sales

($US millions)
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$6,493.0

Annual Music Revenue
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90 cents
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'E'EN" CAPITA IS

SOURCE FRI

end consumer segment" willing to pay
for a premium music experience, Mul-
ligan says. In addition, "in many emerg-
ing markets, where there is lower than
average income, you also see people sav-

ing incredibly hard to buy an Apple
device, because they represent such a
strong status symbol."

Mulligan cautioned that "it's not right
for anybody to expect Apple to deliver on

the strategic priorities of the music in-
dustry to target the mass market. Apple
gets the high -end engaged, not the mass
market" for developing countries.

Still, the incremental growth opportu-
nity can be valuable, especially with digi-

tal download annual sales growth slack-
ening into the single digits, down from
the high double digits, Mulligan says.

"The music industry really needs
more momentum," he says. "Sales
were in very strong double digits prior
to 2009. Then annual dropped down
to single digits, and it's been stuck at
those levels since."

As a result, many companies are
looking to international markets to
fuel growth.

Universal Music Group International
COO Max Hole was recently quoted
in IFPI's "Investing in Music" report
published in November saying, "In the
last 30 years, we made more than 80%
of our revenues in 10 countries. That
will all change in the next 30 years as
emerging economies overtake estab-
lished markets."

Another label executive, who didn't
wish to be named because he isn't au-
thorized to speak publicly, says his
company doesn't regard the iTunes
expansion as a cure-all, but as an in-
cremental gain.

"You don't look at it as a monetary
windfall, but rather a step in the right
direction," the executive says. "This
establishes a beachhead, and it gives
people a prominent, smart, legal alter-
native to the rampant piracy in some
of these countries."

RETAIL BY ED CHRISTMAN

Holiday Season Sales
Down, Again
Unit sales have dipped but a couple of big sellers could still save the season

Seasonalholidaymusicsales areofftheir
stride this year, with both the top 100
album titles and tracks down more than
15% each on a unit basis.

According to an analysis of Nielsen
SoundScan data, album sales for the
top 100 seasonal titles -from week
40 through week 48 in SoundScan's
year -are down 19.2% while all sea-
sonal track sales for the full year to
date are down 16.6%.

For each week during theperiodbegin-
ning Oct. 1 through Dec. 2, holiday album

scans for the top 100 titles total 4.04 mil-
lion as compared with the 5 million units
scannedduring the corresponding period

last year. Year-to-date seasonal track sales
are at 5.6 million units this year versus
6.65 million in 2011.

For the same eight -week period,
the top 200 seasonal albums are down
15.7% to 4.8 million units versus the
5.7 million units tallied in 2011.

The difference, according to one
retailer, is Michael Buble. "My theory
is, back his sales out and everything
is fine," the merchant says. True, if
one subtracts the 1 million units his
Christmas record rang up last year
by week 48, that would leave the top
100 sales total at 3.96 million units,
which is slightly less than the 4.04

million units the top 100 have rung
up this year.

"I know Universal [Music Group]
thought Rod Stewart would sell like
Buble, but we weren't expecting that
type of sales," the retailer says. Still,
Stewart's Merry Christmas, Baby, has
sold 475,000 units so far.

But there appears to be more at play
than just Stewart not selling like Buble
in the weakening seasonal sales so far
this year. In 2011, Justin Bieber's Under
the Mistletoe had sold 674,000 units by
the 48th week, in a year when he went
on to sell 1.3 million units of the title.

When there are at least two new, big -

hit titles, the overall seasonal sales boat
seems to rise. Last year, there were two
albums that sold more than 1 million
units, Bieber and Buble, who went on
to scan 2.5 million units. For the year,
the week -by -week, 200 -deep seasonal
chart scanned a total of 11.9 million
units during the fourth quarter.

The prior year, 2010, was almost as
strong, with the 200 -deep seasonal
chart generating scans of 11.8 mil-
lion units during the fourth quarter,
or 1.2% less than 2009. In 2010 there
were three big sellers: Susan Boyle's
The Gift (1.9 million), Jackie Evancho's
0 Holy Night (1 million) and the "Glee"
cast's Glee: The Music: The Christmas
Album (916,000).

Of the last five years, 2007 -the
year Josh Groban's Noel sold 3.7 mil-
lion units -appears to be the banner
year for holiday album sales.

During weeks 40-48, the top 100 sea-
sonal album scans totaled 5.8 million
units in 2007, 3.9 million in 2008, 3.7

million in 2009, 5.5 million in 2010,
5 million in 2011 and 4.04 million so
far in 2012.

This year, Stewart appears to be the
only holiday album that has a shot at
reaching the million -unit milestone.
There are three other titles at 200,000 -
plus units: Lady Antebellum's On This
Winter Night, with 217,000; Scotty Mc-
Creery's Christmas With Scotty, with
204,000; and Blake Shelton's Cheers,
It's Christmas, with 202,000. And with a
little luck they all could reach 500,000,
which would be impressive since the
only time that four seasonal albums
have scanned more than 500,000 units
in a year was in 2004.

As for track sales, so far this year the
best sellers are Bieber's "Mistletoe," with
141,000 units, and Mariah Carey's "All
I Want for Christmas Is You," with
113,000. Last year, those two songs were

the best-selling digital tracks, although
Bieber's total was 360,000 units by week
48 and Carey's was 120,000.
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BY PHIL GALLO

Finally Finding Its Voice
`The Voice' claims its first hit single, renewing interest in song's original version

For the first time in its three sea-
sons, "The Voice" has generated
a hit single and breathed new life
into a song that never quite got
off the ground at radio.

Cassadee Pope's version of
"Over You" debuted at No. 25
on the Dec. 8 Billboard Hot 100
and has sold 191,000 copies in
two weeks, according to Nielsen

CASSADEE --
POPE'S -Voice"
rendition of
Miranda Lambert's

You" has -
sciMi91,000
copies in
two weeks.

SoundScan. The original ver-
sion of the Country Music Assn.
song of the year, written by Mi-
randa Lambert and Blake Shel-
ton and recorded by Lambert,
peaked at No. 35 on the Hot 100.
Pope's version also bowed at No.
3 on Hot Country Songs, where
it's No. 29 this week.

Pope's take sparked interest

OBITUARY BY PHIL GALLO

in the original as Lambert's
re-entered the Digital Songs
chart at No. 47. It has sold
53,000 downloads since the
"Voice" performance.

"If you're a country fan, it's a
well-known song, but it wasn't a
crossover hit," says Shelton, the
"Voice" coach who's working
with Pope this season. "If you
don't listen to country music,
you didn't know that song, yet
it's the biggest -selling song
we've ever had on 'The Voice.' It
was pop fans and rock fans and
music fans who bought that

After three seasons of con-
necting with TV audiences
but failing to make a measur-
able impact with music fans,
"The Voice" has begun to come
around on Billboard's charts as
its final episode approaches.
Unlike "American Idol," "The
Voice" makes its sales public
and, in turn, serves as a ba-
rometer for who'll be headed

DaveBrubeck
1920-2012

istoriarishavelong
considered 1959
the greatest year
in jazz history,

owing largely to the recording
sessions that produced Miles
Davis' Kind of Blue, John Col-
trane's Giant Steps and what is
widely viewed as the most com-
mercially successful jazz record-
ing, Dave Brubeck's "Take Five."

Time Out Featuring Take Five
by the Dave Brubeck Quartet
spent an astounding 164 weeks
on the Billboard 200, peaking
at No. 2 in 1960 and becoming
the first jazz album to sell 1
million copies. The album con-
tained Brubeck's two signature
songs, his composition "Blue
Rondo a la Turk" and "Take
Five," which the quartet's sax-
ophonist Paul Desmond wrote.
"Take Five" reached No. 25 on
the Billboard Hot 100 and No.
5 on the Adult Contemporary
tally. "Take Five" was inducted
into the Grammy Hall of Fame
in 1996 and Time Out in 2009,
four years after it was placed in

the Library of Congress' Na-
tional Recording Registry.

Brubeck, a jazz pianist who
infused elements from foreign
cultures and the classical world
into his music, died of heart fail-
ure on Dec. 5, the day before his
92nd birthday, at Norwalk Hos-
pital in Norwalk, Conn.

In a sad twist, Brubeck
died just hours before receiv-
ing what will likely be his final
Grammy Award nomination
for "Ansel Adams: America,"
a symphonic piece he co -wrote
with his son, Chris.

An adventurous performer
and composer, Brubeck used his
college training under French
composer Darius Milhaud to
significant effect, altering time
signatures, lengths of instru-
mental passages and, eventu-
ally, composing for orchestras.
An ambassador for jazz, he trav-
eled with his ears attuned to the
music being played in the Mid-
dle East, Turkey and elsewhere.
His first attempt to fuse cultures
and techniques with the jazz

tradition came while he was a
student in the late '40s at Mills
College, where he was part of an
octet. The group failed to find an
audience, and Brubeck went a
more traditional route working
in the trio format on recordings
for Fantasy in the '50s, often
playing standards.

Throughout the '50s, Bru-
beck was a leading force in
bringing jazz to college cam-
puses. That popularity paved
the way for him to move in
1954 to Columbia Records,
where he recorded more than
a dozen albums by the end of
the '60s. He charted 15 albums
on the Billboard 200 in his life-
time, starting in 1955 with a
live album recorded at Sto -
ryville in Boston. In 1960, his
Bernstein Plays Brubeck Plays
Bernstein, an ambitious col-
laboration with the New York
Philharmonic, reached No. 13.

The Time Out album, seven
songs united by irregular time
signatures, made Brubeck a
household name. He was even

home. A presence among na-
tional hitmakers on the charts
during the show's run could
well be the first step toward
"The Voice" creating a star.

While "Over You" was enjoy-
ing a second life, a far lesser -
known song by Grace Potter,
"Stars," had a resurgence thanks
to a Nov. 19 performance from
contestant Amanda Brown.

Prior to Brown's rendition,
"Stars" was performed on TV
only once: Potter and her band
the Nocturnals played it on "The
Tonight Show With Jay Leno" on
Sept 5. Adam Levine,who coaches

Brown, was a guest that night.
At the time, Potter's version

was being serviced to adult top
40 radio stations-the impact
date was Aug. 28-and has
since been shipped to triple A.
Sales of Potter's take were negli-
gible: 3,700 downloads were sold
the week prior to Brown's per-
formance; at its peak it reached

on the cover of Time magazine,
a tribute that bothered him be-
cause Duke Ellington hadn't yet
received the honor. In the LP's
liner notes, writer Steve Race
made no bones about the experi-
mental nature of the album, re-
ferring to the 5/4 time in "Take
Five" as "defiant"; while "Blue
Rondo a la Turk" was in "the
most jazz -remote time signa-
ture, 9/8" and "Everybody's
Jumpin'" opening "without any
precise feeling of key, but with a
vague impression of 6/4 time."

Regardless of how techni-
cally difficult the music was,
the melodic qualities ap-
pealed to the mainstream to
the point that "Take Five" even

5,000, according to SoundScan.
After the "Voice" perfor-

mance, Brown's version sold
47,000 copies (No. 97 on the Hot
100) and Potter's 42,000 (No. 95).

In the week ended Dec. 2, Pot-
ter's sold 11,000 to Brown's Z000.

"It was a great song that
I wanted everyone to hear,"
Levine says.

Brown, who notes she's a fan
of Potter, says she was sold on
the song after hearing the first
90 seconds of it. "If it were up to
me, I'd perform all obscure songs
on this show," she says. "But ob-
viously, you want to mix it up."

Shelton adds, "[NBC] tells me
it's important to have a known
song, but I don't think it is."

A week after "Only You"
crashed the Hot 100, Mela-
nie Martinez's version of Alex
Clare's "Too Close" and Pope's
take on Michelle Branch's "Are
You Happy Now?" land on this
week's chart. Those two songs
plus Nicholas David's version of
Marvin Gaye's "What's Going
On" and Brown's spin on Adele's
"Someone Like You" made it
onto the Digital Songs chart,
led by "Too Close" with 45,000

downloads and "Are You Happy
Now?" with 43,000.

Sales on iTunes are playing
a key role in determining the
winner on this season of "The
Voice," delivering bonus points
to singers whose songs are in
iTunes' top 10 at the end of vot-
ing sessions. Universal Music's
Republic label releases all tracks
from "The Voice."

"It's defmitely resonating and
having a tremendous residual
effect," Republic president/CEO
Monte Lipman says. "It's not
just a 24 -hour phenomenon."

In the show's first two sea-
sons, few songs lingered on any
of iTunes' genre charts beyond
a day or two as sales would van-
ish as soon as new releases hit
the site on Tuesdays. Lack of
staying power on any sales
chart has been pointed to as
a reason the show hasn't pro-
duced a star. Republic is try-
ing to change that with new
singles from season -two winner
Jermaine Paul, finalist Chris
Mann and season -one third -
place finisher Vicci Martinez.

Lipman adds: "Some success
is starting to develop."    

DAVE BRUBECK circa 1960, the
year Time Out Featuring Take Five

hit No. 2 on the albums chart.

served as the theme to NBC's
"Today." The quartet's record-
ing has appeared in dozens
of films and TV shows, from
"Say Anything" to "The Sopra-
nos," and "Blue Rondo" was in
"Wedding Crashers."

In 1962, Time Out was in
the top 10 alongside cast al-
bums for musicals like "West
Side Story" and "Camelot,"
Judy at Carnegie Hall and
Rusty Warren's novelty album
Knockers Up. Brubeck and his
quartet-Desmond, bassist
Eugene Wright and drum-
mer Joe Morello-would re-
cord five albums in the Time
series: Follow-up Time Fur-
ther Out hit No. 8; Countdown:

Time in Outer Space, No. 24;
and Time Changes, which fea-
tured an orchestra backing
the quartet, peaked at No. 81
in 1964. The classic quartet
broke up in 1967.

In the '70s, Brubeck's prolific
recorded output slowed as he
continued experimenting with
projects including his choral
cantata "Truth Is Fallen," writ-
ten in response to the killings at
Kent State and Mississippi State.

Brubeck notched 19 entries
since 1994 on the Traditional
Jazz Albums chart, most re-
cently with 2011's The Last
Time Out: The Unreleased Live
Concert-December 26, 1967,
which reached No. 13.    
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C)LJIESTIONS
with DON PASSMAN

For more than two decades, Don Passman has
watched a number of business models come
and go as he built up a legal practice guid-
ing artists through an ever-changing thicket
of licensing deals and other contractual
arrangements.

Passman, who represents such artists as
Stevie Wonder, Plnk, Tom Waits, Green Day
and Paul Simon, recently spoke with Billboard
about what's next on the occasion of the release

of the eighth edition of his book, "All You Need
to Know About the Music Business," published
by Simon & Schuster's Free Press division.

Among the developments Passman sees
ahead is a battle royale starting in 2013 be-
tween artists and publishers as rights transfers
begin to terminate according to the Copyright
Act, allowing artists to renegotiate terms 35
years after the initial contract. Another predic-
tion, albeit much further on the horizon, is that
centralized licensing will become a reality.

In his book, Passman does a sort -of reverse
magic trick by demystifying scary legalese
and reducing it into folksy, pragmatic advice.
Initially released in1991, the first seven editions
have sold more than 300,000 copies, accord-
ing to Free Press.

Do you see a day when music licensing
will be centralized?
I can envision it, but I think it will take a few
years. The industry has been in such distress
that they're now ready to license to anybody who
is credible and who had a goodlicensing scheme.
They've beenbattered so much thatthey'll license
anything rational.

In an ideal world, you should be able to go
to one place to get licenses for a song and the
master. It will happen at some point, because
it's logical. You have to think about the users.
Ultimately, it's in everybody's interest to have a
vibrant business.

0 What's standing in the way?
The problem is that between the masters and the
publishing, it's very, very complicated and there
is no central way to do it. In some cases, you can
have thousands of publishers. In theory, and ul-
timately, there should be a central way.

In practice, however, with everybody scram-
bling for territory and not wanting to get cut out
of the picture, we haven't been able to put in place
any central licensing authority. No one has found
a trusted third party. Even when there is one,
there will be exceptions because some artists
do not want certain products to use their work.

You've sat at the negotiating table dur-
ing many of the deals struck between music
industry representatives and technologists.
What is at the root of the cultural divide
between the two?
The thing that divides them is pretty easy. Tech-

nology people aren't in the music business. Tech-
nology is about what's profitable. Music people
say, "You're building a business on our product.
There's no business without our copyrighted
material."

There is a mutually assured destruction as-
pect to these negotiations. They can't be in
business if there is no product. And the music
business can't survive without technology to
distribute their work. It's just slow and painful.
Everybody is afraid they'll give up too much
in the beginning, so they try to get everything
they can in the first round. That's been the
biggest impediment.

The good news is that we're now settling into
some norms about how much music should be
paid from these services.

0 What's been the biggest change you've
seen since your last edition came out in
2009?
The idea that people want to get their music
through streaming services like Spotify, Rdio,
Rhapsody and others is a big change. And, while
it hasn't caught on in a big way yet, the storage of
music in these digital lockers is another change.

Looking ahead, what do you see as the
biggest hot -button issue for 2013?
It'll be the right of termination. It won't happen
until 2013 when the artists will start to claim the
copyrights back for their works, andthe labels and
publishing companies will say, "No, you don't."
It's going to be very messy for years to come.

0 What's your best guess as to how that
will play out?
I'm going to guess it's all going to settle. If it goes
to court, and the artist loses, that will be the end
for the artist community. If the labels lose, that
will be a free-for-all.  
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Kick -Starting
Crenshaw
Marshall Crenshaw used Kickstarter to fund
a vinyl EP subscription series. It could be a
business model to watch

When Marshall Crenshaw's manage-
ment team did the math on his idea for
a vinyl subscription series, it landed
at the number $32,000. That would
be enough money to finance his plan
to release three 10 -inch, 45 rpm vinyl
EPs during the course of 12 months;
pay musicians, mixers and a master-
ing specialist; hire a product manager
and publicist; and have a little left over
to expand the vinyl run.

When the team turned to Kickstarter
and received more than $32,000, the
subscription service became a reality.
The first release, featuring new song
"I Don't See You Laughing Now," was
found in 100 stores during Record Store
Day's Back to Black Friday promotion;
the service starts Jan. 23.

"I decided that some kind of au-

tonomous way was the best way to
go," Crenshaw says. "I talked to some
people at record companies and a lot
couldn't get their minds around it. It's
too offbeat."

Crenshaw's managers at MCT Man-
agement, Jessica Weitz and Barry Tay-
lor, and one of the firm's employees,
Justina Heckard, figured the project
would cost $30,000 to operate in its
first year, offering subscribers three
EPs. Each EP includes a new song, a
newly recorded cover and a rerecord-
ing of a Crenshaw track that, he says,
"has stood up over time." The first EP
includes the Move's "No Time" and
a live recording of "There She Goes
Again" performed with alt -country act
the Bottle Rockets.

"To do this and finance it, Kick-

starter was the only way to go," Weitz
says. "When you are used to taking
money from a label you start thinking
things in a way you never did before.
It would have been a disservice to not
bring in someone with label experi-
ence, to not hire a publicist. Some costs
we couldn't estimate so we're fortunate
[the fans] gave us a little more." The
final tally was $33,804.

A&R executive Will Langolf joined
the team as product manager, oversee-
ing production, the website and distri-
bution throughThink Indie and the Co-
alition of Independent Music Stores. He
estimates that as word gets out about
the EPs, they'll press a second run.

"You see some bands do this, but
it's a digital thing," he says. "We're
not making CDs available. We may
go to Spotify to stream but the focus
is to go to Facebook and Twitter and
have people discover the music on this
beautiful -sounding vinyl."

Without a business model to follow,
the MCT team set up the Kickstarter
campaign to get through the first three
releases with the belief that more sub-
scriptions will be sold during its initial
phase. The price of the series will be
set later this year when MarshallCren-

MARSHALL CRENSHAW'S
subscription service
launches in January.

shaw.com is relaunched.
"I won't say this is a flawless [pro-

cess]-we are constantly learning-
but it starts with an artist saying, 'This
is what I want to do," Weitz says. "It
was solely fleshed out by Marshall
creatively. We've entered into a prom-
ise with his fans and we know this is
going to take some time, but we're our
own bosses now, not beholden to any-
one but his fans."

The second EP, due in April, will fea-

ture new track "Stranger and Stranger"
and, most likely, a live version of "Mary
Anne." Crenshaw declines to name the
cover other than to say it'll be "weird."

"I'm pretty far ahead of the game-
the second one is almost done, the
third one I'm pretty sure I know
what I'll do and the fourth one I have
a vague idea," he says. "But I don't
want to plan too far ahead. When the
last one comes out I want it to feel as
fresh as possible."    

Videos For Sale
Product placement in artist clips reaches
$22 million-and it's growing fast

Music videos may not have had much
real estate on TV in recent years, as
MTV, VH1 and other outlets continue
to shrink the programming hours ded-
icated to artist clips. But that hasn't
stalled interest from advertisers-
product placement in music videos is
one of the fastest -growing segments in

PQ Media's Global Product Placement
Spending Forecast 2012-2016, issued
this week.

In the report, music videos achieved
a 15.8% increase in spending in 2011

to become a $22 million product place-
ment business, according to Stamford,
Conn. -based media analytics firm PQ

Interscope partnered with
Chrysler to debut its John

Varvatos 300 (inset) in
50 CENT'S "My Life" video.

Media. The growth has of course been
necessitated and accelerated by the need
for labels to further offset production
costs of what used to be big -budget af-
fairs, as paid placements can contribute
anywhere from $5,000 to the entirety
of a video's budget, depending on the
size of the brand's role.

Some record labels, particularly In-
terscope, have even begun offering
product placement "upfront" deals to
advertisers, essentially giving major
brands first crack at sponsorship op-
portunities for upcoming videos. BMW
was the first to sign up for Interscope's
upfront offerings, gaining first right of
refusal for automotive placements in
music videos for nine to 12 months.
Another marketer in a separate cat-
egory is close to finalizing a second
upfront deal, Interscope senior VP of
brand partnerships Jennifer From-
mer says. Beats by Dr. Dre headphones,
co-founded by Interscope chairman
Jimmy !ovine, has also been mak-
ing a series of strategic, paid appear-
ances in music videos, most recently
Will.i.am and Britney Spears' clip
for "Scream & Shout."

"We look at sponsors as patrons of
the arts," Frommer says. "It allows the
artist and the director to achieve a great
vision, and allows us to go above and
beyond in turning the video into a re-
ally fantastic piece of work."

Brands are also keen on the DVR
proof engagement that music videos
can provide, especially since sites like
Vevo can partner with brands and labels

to amplify a sponsorship using banner
ads and paid search. MTV even started
directly financing videos in 2011 as part
of its new division, MTVX, footing the
bill for $25,000 -and -under clips from
bands like Cults, LCD Soundsys-
tern and Best Coast, with Mazda
coming onboard as a sponsor for the
lattermost's Drew Bar-
rymore-directed video
for "Our Deal."

It's a far cry from the
days when MTV would
blur logos in videos to
avoid conflict with ad-
vertisers in the same
category. Interscope, in
fact, recently partnered
with Chrysler to debut
its new John Varvatos 300 vehicle
in 50 Cent's "My Life" clip before
any cars have driven onto a dealer
lot. "Because of the story line with
a whole chase scene, the product be-
comes a really important character
along with 50," Frommer says. "It
works really well when you can fea-
ture a brand-new car before it's even
out because it creates demand and
excitement for the product."

In addition to automakers, music vid-
eos remain popular with liquor, tech
and clothing marketers, with camera
and cellphone companies emerging as
a particular favorite of the labels when
the likes of Nikon, Apple and Samsung
offer to completely underwrite a video's

costs in exchange for a "this video was
filmed using cameras by" credit.

"I've found in certain cases if we can-
not offset the cost by a certain amount
of dollars, the video really won't get
made," Frommer says, "so we need to
be able to work with our partners to
bring in a monetary contribution to
get the video greenlit. We always hope
for win -win. We get contributions and

in exchange, the brand
gets their product show-
cased with the right
artist."

And as part of the
major -label groups'
joint investment in
Vevo, music videos
are also creating an-
other source of rev-
enue for the industry

on par with a Spotify or Pandora.
Vevo announced last month at the
Business Insider: Ignition Confer-
ence in New York that the company
has repaid $200 million in revenue
to the industry since being founded
in 2009. "The audiences that love
music should be treated and valued
the same way as the audience that
loves the Super Bowl, and revenue
should flow as such," Vevo presi-
dent/CEO Rio Caraeff said at the
conference.

Caraeff also noted that Vevo would
pay more royalty revenue in 2012 than
its first two years as a company com-
bined, or $100 million, as he told Bill-
board earlier this year, with more than
$150 million in revenue in its second
year in business.

With
The Brand

ANDREW
HAM PP
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Can TV Drive
Latin Sales?
The Latin Grammys failed to deliver much of a sales
spike-fixing Latin's digital divide may help
The Nov. 15 broadcast of the
Latin Grammy Awards deliv-
ered some 10 million total view-
ers and an average audience of
nearly 5 million, according to
Nielsen. Of those, 2.6 million
were adults 18-49.

But those
millions did vir-
tually nothing
for the sales of
artists who per-
formed on the
show. Follow-
ing the telecast,
no Latin act
sold more than
4,000 down-
loads above the previous week,
and-more worrisome still-
none sold more than 500 al-
bums. The lone exception was
Alejandro Sanz, who a week
after the awards almost doubled
sales of La Musica No Se Toca

(Universal Music Latin Enter-
tainment), reaching 3,000 cop-
ies, according to Nielsen Sound -

Scan. But that result can't be

attributed solely to his Latin
Grammy performance-it was
also driven by the premiere of a
soap opera that features a Sanz
track as well as several Black Fri-

day promotions orchestrated by
his label that began Nov. 19.

Overall, sales
of Latin music
in the week fol-
lowing the tele-
cast rose by less
than 7%, com-
pared with a
37.3% rise the
year before. But
in all fairness,
sales continued

rising-by 36%-the follow-
ing week, which coincided with
Thanksgiving.

Some industry pundits have
been touting their post -Latin
Grammy "sales spike," so allow
me to put things in perspec-
tive. This year's mainstream
Grammys had an immediate
sales surge on the night of the
awards, with Adele moving

tt

otas
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more than 200,000 copies of
21. Beyond Adele, general sales
gains were staggering, with a
slew of acts moving 10,000-
20,000 copies the night of the
telecast. A week later, those
numbers multiplied.

Granted, 39.9 million view-
ers tuned in, four times more
than the Latin Grammys. But
even by that metric, sales num-
bers were still abysmally low.

This is alarming, and the
industry needs to solve what
has become an increasingly
grave problem: the lack of Latin
music sales following TV per-
formances. To be dear, this isn't
a knock on the Latin Grammys,
which typically elicit a better
sales reaction than other Latin
awards shows. Rather, it's a call
for action.

The industry spends a lot
of time touting Latin's online
engagement and social media
involvement. Why don't these
online habits translate to sales?

On the one hand, there's a

repertoire problem. All Latin
shows feature performances by
the same acts, many perform-
ing the same songs year-round.
The novelty wears off.

But the bigger issue is the
apparent disconnect between
performances and music pur-
chases. Latins are still tied to
physical product, so stores
stocking increasingly less Latin
music is a factor, as buyers can't
find albums at retail.

The biggest factor, though,
is that Latins dearly aren't buy-
ing music online, be it at Am-
azon or iTunes. The solution
may lie in prompting them to
do so before, during and after
these shows to, at the very least,
start encouraging the habit.

Vevo, for example, has in the
past featured Latin award nomi-
nees on its home page during
the week of the awards. Why
can't iTunes and Amazon do the

ALEJANDRO
SANZ had a

rare sales spike
after the Latin

Grammys.

same? As one sales executive re-

cently told me, "Nothing sells if
it doesn't have placement."

Calls for action also have to
extend to the TV network itself.
If hosts and presenters can con-
stantly reference Twitter han-
dles and social media on and
off the air, they can certainly
invite fans to check out music
online. The awards' websites
should also feature prominent
links to purchase the music,
something neither the Latin
Grammy site nor Univision.
corn do. (Telemundo doesn't do
this during the Billboard Latin
Music Awards, either.)

The rationale may be that
there isn't a financial incen-
tive to send business to these
online retailers. Perhaps, but
the health and livelihood of
the Latin music industry is at
stake. That should be incen-
tive enough.    

biz For 24/7 Latin news and analysis, see billboard.biz/latin

Global Mexican DJ Takeover
Fresh off Latin Grammy win, 3BaIIMTY prepares to take its tribal guarachero sound worldwide
Toy Selectah, the man behind
DJ collective 3BaIIMTY, has
three words to describe the
award -winning group's up-
coming 2013 album.

"Big, global and Mexican,"
says the longtime producer,
who along with an interna-
tional TV audience recently
saw Erick Rincon, Alberto
Presenda and Sergio Za-
vala accept the trophy for
best new artist at the Latin
Grammy Awards.

For the last two years, the
DJs and Selectah have made it

their mission to introduce tribal

guarachero-the catchy hybrid
sound that has ruled regional
Mexican music and dance
clubs throughout the United
States, Mexico and beyond.

In October the DJs also
swept the Billboard Mexican
Music Awards, taking home
nine awards including wins for
artist, song artist and digital
download artist of the year.

"The success of the last
two years has opened doors,"
Selectah says. "2013 is going

::3BALLMTV
 next album
(g due early

: in 2013.

to be a very important year
because so much of the vi-
sion is becoming a reality."

3BaIIMTY's success, under
Monterrey, Mexico -based
label Latin Power Music and
Universal Music Latin Enter-
tainment's Fonovisa, trans-
lates into big business that
includes a major touring port-
folio, synch deals (Pepsi) and
more artist partnerships.

The new, still -untitled
album, due early next year, is
expected to draw a collabo-
ration from LMFAO's SkyBlu,
who announced backstage at
the Latin Grammys that he's

working on a Latin-themed
project. Other names on the
DJs' wish list: Puerto Rican
rapper Don Omar, British
singer/songwriter Taio Cruz
and regional Mexican crooner
Gerardo Ortiz, among others.

"We want our new album
to have strong international
appeal," says Rincon, who
is completing a tour with
3BaIIMTY in Central America
as the trio works on individual
projects as well. "The recog-
nition we've received in 2012
has made all the difference
and validates the work."

3BaIIMTY's success has not

only energized the genre but
also created a movement that
has other artists making simi-
lar music while the EDM world
takes note. Additionally, the
careers of singer/songwriters
El Bebeto and America Sierra
have been relaunched thanks
to their participation on
3BaIIMTY's Intentalo, which
has sold 79,000 units, accord-
ing to Nielsen SoundScan.

The Latin youth move-
ment, which is strong in so-
cial media, has also made it a
defining year for Ortiz, who
plans to work with 3BaIIMTY.
The Mexican singer, known for
his edgy, lyrical narcocorridos,
is a prolific artist who recently
launched his first label, BadSin

Records, at 23. He's already
signed Grupo Emirato and
is also producing his young
brother Kevin's music through
the newly formed company.

"It's not easy balancing
the creative and the business

aspects of the business," says
Ortiz, who was discovered on
YouTube by executives of Del
Records based in Los Angeles.

"Having my own label is some-

thing that I've been wanting to
do as a way to grow."

Selectah, who launched his
own label in 1994 before fo-
cusing his energy on produc-
tion, says that while today's
young acts should take ad-
vantage of their success, they
should proceed with caution.

"I was 18 when I was an art-

ist and creating a new label,"
Selectah says. "Sometimes
you succeed, other times you
fail. The most important thing
is to find talented people
who can help you achieve the
best results. I would tell all
these new artists to study his-
tory and figure out what has
worked and what hasn't for
those who have been doing
this for a long time."

-Justino Aguila

EN ESPANOL: All the great Latin music coverage you've
.1,AL come to expect from Billboard-in Spanish.

Go to billboardenespanol.com.

IEN
BREVE
COMPOSER/
PRODUCER JUAN
CARLOS CALDERON
DEAD AT 74
Composer/producer/arranger/
musician Juan Carlos Calde-
ron, whose songs for artists
like Julio Iglesias and Miguel
Bose defined an era of Spanish
pop, died of cardiac arrest on
Nov. 26 in Madrid. He was 74.
Calderon's hits included "Eres
Tu," recorded by Spanish group
Mocedades in 1973.1t reached
No. 9 on the Billboard Hot 100
and spawned dozens of cover
versions, including the English -
language "Touch the Wind."
Calderon's credits include al-
bums by Luis Miguel, Ricky Mar-
tin and Laura Branigan.

Born in Santander, Spain, in
1938, Calderon started his ca-
reer as a jazz musician before
he began working with the stars
of Spain's emerging pop scene.

In 1981, he moved to Los An-
geles to work with Herb Alpert
and subsequently wrote and
arranged for Latin pop artists
including Chayanne, Maria Con-
chita Alonso and Emmanuel.
His song "Me Gustas Tal Como
Eres," recorded by Sheena
Easton and Luis Miguel, won a
Grammy Award for best Mexi-
can/Mexican-American perfor-
mance in 1984.

-Judy Cantor -Navas

TV PRODUCER PETER
MARTINEZ DIES
Latin TV producer/entrepre-
neur Pedro "PC" Martinez, cre-
ator of "Billboard Latino," died
of complications from pancre-
atic cancer on Nov. 27 in Miami.

He was 42.

A passionate advocate of
Latin music, Martinez worked
in film and TV for 18 -plus years
and launched 13th Floor Studios
with business partner Christian
Storandt. The company, with
offices in Miami and San Anto-
nio, produced such content as
TV shows, music videos and
live performances. A visionary
who early on saw the potential
of Latin music coverage, Marti-
nez launched "Billboard Latino"
as an in-depth music TV show.
The property grew to include
an online version and a print
magazine in Spanish.

Martinez is survived by his
parents; grandmother; daugh-
ters Ariadna,17, and Mikaela,13;
and stepson Sean,17.

-Leila Cobo
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Time To Jam
Warren Haynes tees up 24th edition of his Christmas
benefit concert

It started as a chance for Asheville,
N.C.'s vital music scene to get to-
gether and jam, benefiting a good

cause in theprocess. Now, rock'n'roll iron
man Warren Haynes' Christmas Jam,
set for Dec.15 at Asheville's U.S. Cellular
Civic Center, has become an institution
of sorts for musicians and fans alike.

This year, Christmas Jam (xmas-
jam.net) will host Sheryl Crow, the
String Cheese Incident, Trombone
Shorty and the Blind Boys of Ala-
bama, along with special guests Mike
Barnes, Kevn Kinney and Anders
Osborn. Haynes will also perform a set
with his own band, one of several outfits
anchored by his guitar and vocals, includ-
ing Gov't Mule, the Allman Brothers
Band and the Dead.

To say that Christmas Jam began as
a low-key event is an understatement.
"It started out as just a chance to get
everybody together and jam at the only
time of year everybody was in town,"
Haynes says. "People like Mike Barnes,
who still is part of it, and local musicians that
nobody would recognize. It was just trying to do
something good for the community, and what-
ever amount of money we would raise, we would
pick a charity and donate it As it started to grow,
eventually we stumbled on Habitat for Human-
ity and stuck with it."

About three years in, the scope
of musicians taking part broad-
ened when the late Toy Caldwell
from the Marshall Tucker
Band and Bobby Keys of Roll-
ing Stones fame played with
Haynes and the locals. "After
the year Toy and Bobby came,
[late Mule bassist] Allen Woody
started coming, Derek Trucks
came a few times, and Edwin

WARREN HAYNES
performing
at the 2011

Christmas Jam.

Musicians get asked to do a lot of benefits, but
the Jam's reputation as both a hang and musi-
cal exercise helps it attract top talent. "Some-
times people will say, 'Hey, man, I'd love to do
your Christmas Jam one of these years,'" Haynes
says. "Sometimes it takes two or three years for
the scheduling to work out, but usually it does."

Jam veterans help spread the
word about the fertile musical
ground plowed. "The people that
come are always psyched about
what a great community vibe it
has, how it's always about the
music and how egos never make
their way to the event," Haynes
says. "The whole backstage scene
is great, and then also people wind
up playing together, in some cases

OnThe
Road
WADDELL

RAY

McCain and Kevn Kinney," Haynes recalls.
"That was toward the end of being in a club."

The first club to host the Jam was the now -
defunct 45 Cherry, followed by the now -closed
Sonny's Bistro, then the last club to host the
Jam, Be Here Now, also shuttered. "The final
straw for [the Jam] no longer being in a club was
the last year at Be Here Now [when] somebody
stole Derek Trucks' guitar out of the dressing
room," Haynes says. "My wife [and manager
Stef Scamardo] said, `That's it, we're moving
to a bigger place and turning it into a more
organized event.' The good news is somebody
called my oldest brother and said, 'I know who
took Derek's guitar. They feel really bad, and
they want to return it.' He said no questions
asked if they want to return it, which they did."

After selling out Asheville's 2,000 -capacity
Thomas Wolfe Auditorium for two years, the
Jam found a permanent home at the 7,500 -
capacity U.S. Cellular Civic Center, formerly
the Asheville Civic. Haynes says guests rang-
ing from jazz guitarist John Scofield to blue-
grass legend Ralph Stanley generally reflect
his diverse tastes -and friends.

for the first time. We have a lot of rehearsal space
set up one level down, so if people want to go re
hearse something that they've never done before
with someone they just met, that's all cool, too."

Next year will be the 25th anniversary, which
Haynes expects to be a big deal. "The 20th was a
huge blowout -we did two nights," he says of the
event, whose lineup included the Allmans, Gov't
Mule, the Del McCoury Band, the Derek
Trucks Band, John Paul Jones, Travis Tritt
and Joan Osborne.

There are several events in Asheville associ-
ated with the Jam, including a Habitat event.
"We have this thing called 'Before the Jam, Lend
a Hand,' and people come out and volunteer to
work on the houses," Haynes says. "There's a
whole big to-do during the afternoon of the show,
with people coming from all over to be part of
puffing houses up."

So, 24 years in, the Jam has become a holiday
tradition with legs. As Haynes puts it, "I don't
think I can back out now."    

tipFor 24/7 touring news and analysis,
see billboard.biz/touring.
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Led Zeppelin, The Who
Ready For Prime Time
Classic rockers use TV synchs in unique ways to promote their latest projects

EP E
"Kashmir" and "Si
I've Been Loving Y
appeared in NBC's".r
"Revolution" (inset).

Two iconic bands recently have had their music featured in
high -profile TV programing that is taking synchroniza-
tion use to a whole new level.

On Nov.19, futuristic NBC series "Revolution" featured two Led
Zeppelin songs, after a week of highlighting the group's music
in commercials promoting the episode. Meanwhile, in late Octo-
ber, the Who's music was featured throughout the World Series.

Both events were used to promote activity by the veteran acts.
The two Zeppelin songs featured in "Revolution" helped highlight
the release of the band's "Celebration Day" DVD, which captured its
2007 reunion concert, while the Who took advantage of the year's
most -watched TV event (with an audience of about
12 million during the series, according to Nielsen) to
promote a tour, the boxed set release of Quadrophenia

and Pete Townshend's autobiography, "Who I Am."

For Zeppelin, the band's management, which
includes Bill Curbishly's Trinifold and Q Prime,
"came to us proposing that we fmd a strategic cross -
promotion opportunity in TV for 'Celebration Day,'"
Warner/Chappell Music senior VP of films/TV
Wendy Christiansen says. "It would have to be a
unique and meaningful use."

After a brief conversation with Warner Bros. TV senior VP of
music Bronwyn Savasta, it was decided that "Revolution" was the
"ideal show"-creator/executive producer Eric Kripke is such a big
fan that he's been known to name episodes after Zeppelin songs.

At the end of the Nov. 12 show, upcoming highlights prom-
ised that Zeppelin's music would be played in the next episode,
which would air on the day the album and/or DVD package was
released. During the week, about 40 commercials, using "Kash-
mir" as the backdrop, aired, with a note that the track was from
"Celebration Day."

The use of the music was written into the story line, which re-
volves around the struggle to find electricity in a post -apocalyptic
world. "Kripke was extremely instrumental in making it happen,"
Christiansen says. "They needed to keep the integrity of the show
and its use could seem disjointed, but they came up with a way
to use the music beautifully." One scene featuring "Kashmir"
was built around a character's hallucination; another featuring
"Since I've Been Loving You" involved a local tyrant whose access
to electricity allows him to play the song.

Moreover, instead ofjust listing the song use in the end credits,
Kripke shaved 10 seconds off the show to make way for a voice-
over promo touting the songs and "Celebration Day."

Given that the band didn't perform live on morning or late -night
TV to promote the album, the synch, along with the theatrical

release of the concert film, turned out to be the main promotional
vehicles to alert fans about "Celebration Day," which is available in
eight different configurations. In its debut week, the album sold
about 100,000 copies, according to Nielsen SoundScan.

Meanwhile, how one of the most British rock'n'roll bands found
its way into America's favorite pastime is a similar story. Last Janu-
ary, Spirit Music acquired the music publishing copyrights to Town-
shend's catalog and was seeking "high -profile and media licens-
ing opportunities, which would help us shine a light on the entire
catalog," Spirit president Mark Fried told Billboard in an email.

During the summer, Spirit creative director Lisa Macy met
with Fox Sports VP of music Janine Kerr about
matching the "driving, powerful music of the
Who with the action and drama of the series,"
Fried wrote.

The idea became for Fox a way to dip into an
extensive list of Who songs to essentially serve as
an underscore for each of the games.

Spirit looped in Universal Music, which provided
pre -clearance for more than 30 songs spanning the
Who's career. In return, Fox agreed to use at least
two tracks per game in featured custom videos cre-

ated mid -game, highlighting crucial plays or story lines behind
particular players, Fried wrote. In addition, the announcers men-
tioned the Who and its music frequently throughout the series.
They also used Who songs as the background to interviews and
action, and as intros and outros to advertising breaks.

"We believe this is the first time the music of an iconic rock
band was used excessively to 'underscore' an entire network sport-
ing event," Fried wrote. "Fox Sports aired 11 three- to five-minute
custom videos during the course of the five -game series, including
a beautiful fmale piece, which concluded the last game broadcast."

With the World Series ending Oct 29 and the Who's tour begin-
ning Nov. 1, "the timing couldn't have been better," Fried wrote.

Promotion is always a powerful tool. But did the uses warrant
a synch payment? Warner/Chappell says "yes," but declines to
disclose the amount. Spirit Music says "yes," too, but also didn't
supply an amount.   

Retail
Track

ED CHRISTMAN

FOR THE RECORD
In the Dec. 8 issue, the name of Marie -Alicia Chang,
co-founder and head of business development for
Musicmetric, was misspelled.
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How an alt -folk trio on a Nashville indie label with a staff of six sold half a million
albums, scored two Grammy nominations and became the breakout act of 2012

BREAK ON
THROUGH

BY PHIL GALLO ,-++ PHOTOGRAPHSBYCHLOE AFTEL

THINGS WERE LOOKING UP for the Lumineers a year ago. With the
assistance of their recently signed management, the alternative folk
trio had made a record that an independent label was negotiating to
release, their touring business was growing, and they had secured
their first synch license for a TV show.

The Dec. 5 episode of the CW's "Hart of Dixie" was going to be
the first place much of America would hear their single, "Ho Hey,"
scheduled for release in the new year. The band's co -manager, Onto
Management's Christen Greene, had given the Lumineers' album
to Chop Shop music coordinator Kasey Truman in September and
she found a perfect spot for the track. Anticipating the thrill of
a placement, the trio's songwriters, Wesley Schultz and Jeremiah
Fraites, had gone to a friend's house with girlfriends and others to
watch the episode. Twenty, 30, 40 minutes pass, and no "Ho Hey."

"We're in the commercial break and are thinking, 'Oh, my. Did
they chose to not use it?'" Fraites remembers. "Come out of the
commercial and they play the whole song. It was really so bizarre
to hear it so prominent. It was a 'Holy shit!' moment, a really funny
thing to have happen."

Within hours, a friend in Boston called to say a lot of people online
were trying to find out whose song they had just heard.

"I went online and through Google and Yahoo was answering
people's questions and telling them there was no way to actually
get the song," says Fraites, who had clearly worked himself into a
frenzy. "We got a great synch, but we can't get the album out until
April. I was thinking that we had messed up. Little did I know."

Fraites emailed Greene two days after the airing insisting that
they get the single released. Greene's response was simple, she says:
"The hardest part is to trust the process."

Planning for the sort of year the Lumineers are having would be
a foolhardy exercise. Sales of singles, concert tickets and a debut
album have skyrocketed: "Ho Hey" has topped 1.5 million, accord-
ing to Nielsen SoundScan, and The Lumineers, which Dualtone re-
leased Anril 3. has crossed the half -million mark. This week "Ho Hev"
moves to No. 5 on the Billboard Hot 100, and that was before the band's
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just -announced pair of Grammy nominations,
for best new artist and best Americana album.

With each tour, the alternative folk group
has expanded the size of venues it plays: In the
spring it played to 200 or so people per night;
now it's headlining theaters in the 2,000- to
4,000 -capacity range. Synchs for "Ho Hey" in-
clude a Microsoft Bing commercial, the trailer
for "Silver Linings Playbook" and a British
utility company; the second single, "Stubborn
Love," is climbing the Triple A chart while si-
multaneously running in a holiday commer-
cial for Dick's Sporting Goods.

"There are a lot of different parts here,"
says Joe Atamian, the band's booking agent at
Paradigm, "and it's not that it doesn't happen,
but it doesn't happen this quickly."

"Ho Hey" has become a synergistic gold
mine for the Lumineers.

"Christen and I both have indie back-
grounds and this is not a route we would
have planned," Onto Management co-owner
and band co -manager David Meinert says in
reference to the synchs. "Those three ads are
just feel -good highlight reels."

The task ahead for Onto Management and
Dualtone is to convince the world the Lum-
ineers are more than one song. Dualtone co-
founder/CEO Scott Robinson has felt the Lu-
mineers are an album act since he first heard
them. In fact, he and Dualtone president Paul
Roper make a point of only signing acts whose
music they enjoy on an album level. Hit sin-
gles are a bonus in their world.

"These days there are no formulas, no
modes. You don't have to live by rules anymore
as to how you set a record up," says Robinson,
who was in artist management and worked at
Arista Nashville prior to starting the label to
work with artists in the troubadour tradition.
"It's all about introducing people to their music,
getting it to the right people for them to hear it
first. If they embrace it, then expand it to the
next level of tastemakers. We've always been
conservative with our projections, expenditures
and our signings. Mainly because we do very
creative, customized deals with our artists."

One plus for the Lumineers was that they
showed up with a finished album. "We like
the idea of knowing what we have to work with
before we commit," Robinson says. "The ma-
jority of the stuff we're involved with is already
in the can before we're having discussions.

"We have to be very prudent about our invest-
ment and our time. These days, when we look
at an act, the team is just as important as the
act. If there's someone we love and there's no
infrastructure in place and we're wearing 20
hats-management, admin-the risk is high."

The Lumineers' success-combined with
a roster that includes Shovels & Rope, Brett
Dennen and Drew Holcomb-has Nashville
insiders noting Dualtone's "comeback story."
Going into its 12th year, the indie label owed
its initial success to David Ball's Amigo, which
spent 35 weeks on the country chart in 2001
and 2002, peaking at No. 11. Ball's "Riding
With Private Malone" hit No. 2 on the Hot
Country Songs chart in 2001.

The label largely worked a stable of artists
with cult followings-Guy Clark, Mark Olson,
Victoria Williams and Radney Foster among
them-until Dennen arrived in 2006. His
label debut, So Much More, has sold 137,000
copies; his 2008 release Hope for the Hopeless
debuted at No. 41 on the Billboard 200 and
has sold 85,000.

Dennen also enjoyed success in the TV
synch market, landing songs in "Scrubs,"
"Grey's Anatomy" and "House." Robinson
maintains that breaking acts requires a certain

The Lumin-Year
HOW THE BAND GREW FROM A REGIONAL ACT ON THE INDIE
FOLK CIRCUIT TO THE BREAKTHROUGH OF THE YEAR
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An unmastered The band plays LA's A SXSW showcase
recording of "Ho Hotel Cafe. In the gains raves in the
Hey" is featured
on the CW's

audience are bookers
for "Conan" and "The
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"Ho Hey" is

New York Times,
Chicago Tribune and Apr113

"Hart of Dixie." Late Late Show With released on Los Angeles Times. Dualtone releases
Craig Ferguson." iTunes. The Lumineers.

V V V
Dec. 7, 2011
Based on an EP,
Paste magazine
puts the
Lumineers at No.
20 on its "20 Best
New Bands of

Shakes are No. 1.

Jan. 30
The Lumineers
announce they've
signed with Dualtone
Records. Dualtone
co-founder/CEO
Scott Robinson says
it's a customized
deal, a partnership
with the band and
Onto Management.

refusal to play by old rules dictated by major
labels, but notes that successful tours, synch
licenses and the seal of approval from tastemak-
ers at radio, TV and online are often integral
to the label's successes.

"The approach comes out of my time in
management. You can't take on an act that's
not profitable," Robinson says, noting that
the majority of the label's acts have recouped.
"From a label standpoint, the artists need to
make money. If we exceed our projections the
margins become very wide for everyone. It
doesn't cost us a half -million dollars to see
what we have.

"By default the process is lengthy. It's not
your typical 60-, 90-, 120 -day, 'Let's see what
we have' [process]. It's a 12- to 18 -month cycle.
We have spent two years on an album and then
said, 'OK. We've gone as far as we can.'"

Dualtone's distribution is split-Alterna-
tive Distribution Alliance for physical and IN-
grooves/Fontana for digital-and it started
early to entice nontraditional retail to carry The
Lumineers. At South by Southwest (SXSW), two
weeks before the album's release, Dualtone did

9
The video for "Ho
Hey" premieres
on CMT and MTV's
sites, as well as
YouTube and
Vimeo. It garners

than 17
million YouTube
views by the end
of November.

AprIl11
The Lumineers
sells 10,000
copies in its
first week,
according
to Nielsen
SoundScan,
to debut at
No. 45 on the
Billboard 200.

21 4
The Lumineers First national TV
begin a 28 -city appearance, on
club tour in San "The Late Late
Diego. Stops Show With Craig
in Minneapolis, Ferguson."
Philadelphia and
Brooklyn are sold
out before the
tour starts.

an event for Whole Foods to engage the chain's
buyer and then continued to keep the company
educated about the album's success.

Target was given the album pre-release and
once alternative radio airplay grew, the chain
started selling the disc in mid -July. Robinson
says sales exceeded Target's internal weekly
projections, which led to it being carried in
more stores. Then, six months after the April
release, Starbucks started carrying the CD.

Dualtone is housed above a pizzeria on the
second floor of a building just off Five Points
in East Nashville. Robinson and Roper oversee
a staff of six and "a lot of interns." In 2013, they
will release three or four albums, the first being
Ivan & Alyosha's All the Times We Had in Febru-
ary, while they continue to work The Lumineers
and 0' Be Joyful from duo Shovels & Rope.

Robinson refers to Shovels & Rope's album
as "a perfect Dualtone record. It's about devel-
oping the artist from an overall business stand-
point. Their record came out [July 31] and we
feel like we're just getting started. I see them
as being in the fourth inning of the process."

0' Be Joyful debuted at No. 7 on the Folk Al-

bums chart and has sold 16,000 copies. The act
has registered a few strong blips: ABC's "Nash-
ville" licensed the track "Hail Hail," noncom-
mercial WFUV New York and KEXP Seattle
have played its song "Birmingham," and High
Road recently began booking the group. It's
likely Shovels & Rope will make their national
TV debut early next year. Like many Dualtone
acts, prerelease publicity and promotions began
three months prior to the street date.

"If a hit comes along, great, we can wrap
around it and put a team together to facilitate
[more success]," Robinson says. "If there's not a
hit attached, let's grind it out and sell 50,000 re-
cords and go set you up to make the next record
and hope to sell 100,000. We're in the net in-
come business, not the market -share business."

The label is heavily invested in acts with po-
tential at triple A radio. The radio campaign
for "Ho Hey" began in February with a focus
on college, triple A and alternative specialty
stations. Music directors Amber Miller of
WEQX Albany, N.Y., and Wendy Rollins of
WRFS Philadelphia saw the band at SXSW and
promptly added "Ho Hey" to their playlists.
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June 1
Microsoft begins
airing an ad for its
Bing search engine
featuring "Ho Hey."
A week later the
track's sales hit
32,000 copies, up
from 12,000.

July 16
Target begins
carrying The
Lumineers.

49 July 25
The band
performs on "The
Tonight Show
With Jay Leno."

Oct. 20
Second single
"Stubborn Love"
debuts on the
Triple A chart.
After nine weeks,
it's No. 6.

May 7
The Lumineers
perform on
"Conan."

V
July 2
On the last night
of a six -show
tour opening for
Brandi Carlile,
Carlile posts on her
website, "I predict
we will be opening
for [the Lumineers]
next year."

"SXSW was a great introduction for radio
to see how they could fit in with Mumford &
Sons or Of Monsters and Men," Dualtone head
of promotions Lori Kampa says.

Coming out of SXSW, the label brought on
independent promotion to launch a campaign

o at alternative radio, and "Ho Hey" was added in
Columbus, Ohio; Milwaukee; and Norfolk, Va.
Adult top 40 KCDA Spokane, Wash., added the
song without it being serviced to the station.

In mid -July, Kampa assembled a top 40
team without an impact date and saw results
at WXXL Orlando, Fla.; SiriusXM channel
Hits 1; and WRVW Nashville. Eventually "Ho
Hey" was added at KYSR Los Angeles, which
led to it becoming part of Clear Channel's
"Premium Choice' and landing airplay on
KIIS Los Angeles.

"Our goal is to repeat at triple A [with "Stub-
born Love"]," Kampa says, predicting it will hit
No. 1 in January when the song is serviced to
alternative stations. "It's the same stations that
played 'Ho Hey.' Triple A is my specialty but I'm
seeing a lot of similarities at alternative. It's not
just about a song. They want to break a band

'2

V
July17
VH1 picks the
Lumineers for its
You Oughta Know
promotion. "Clearly
that was a song that
you heard once and
couldn't get out of
your head," VH1's
Rick Krim says.

V V
Sept. 20
The Lumineers begin
a 16 -show headlining
tour of theaters
with two shows in
Chicago-one at
the 2,300 -capacity
Riviera Theatre and
the other at Logan
Square Auditorium.
All shows sell out.

and build it up within the station."
"Live, 'Ho Hey' seemed to work well in get-

ting people's attention," Schultz says of play-
ing the song prior to the album's release. "I
didn't know if it would work on record. I didn't
want it to be a gimmick song, because it can
be scary if it's the only thing people know you
by. We've been happy to see that people know
the whole record."

Schultz and Fraites grew up together in
New Jersey and attempted to make a go of it
in New York. Working multiple jobs limited
the amount of time they could spend writing
and playing music, so they made their way to
Denver where the cost of living was cheaper
and the music scene encouraging.

They spent every Tuesday performing at the
Meadowlark Bar's open mic night, forming a
friendship with Stelth Ulvang, who introduced
them around town and now plays piano in
their touring band.

The two wrote extensively-Schultz is
the lyricist and the two work together on the
music-and as they developed their sound,
they sought another element-the cello, spe-
cifically-and placed an ad online.

"I was cruising Craigslist to find things to
keep me busy," says Neyla Pekarek, who an-
swered the ad while looking for a way to put
her freshly earned degree in vocal music and
music education to work. She hadn't played the
cello since high school, but joined the band and
would, over time, also play electric bass and
piano. "I have received a tremendous musical
education the last few years."

Fourteen months after becoming a trio-
with Schultz on guitar and Fraites handling

om left: The
umineers'
ER EMIAH
S, NEYLA

AREK and
WESLEY SCHULTZ

Dec.1
"Ho Hey" cracks
the top 10 of the
Billboard Hot 100,
rising to No. 8 from
No.13. A week later,
after selling a total of
1.5 million downloads,
it rises to No. 7.

V
Oct. 24 Dec. 5
The Lumineers The Lumineers
perform on "Late are nominated
Show With David for two
Letterman." Grammys.

drums and mandolin-the two of them flew
to New York for a residency at the Living Room.
Pekarek showed up, too, but with the intention
of telling them she was out, as the financial
burden had become too heavy.

At that point, they had recorded 50 origi-
nals, but had yet to release anything. Greene,
intrigued after seeing a video of the band, was
among the 70 or so people at the Living Room.

The band members handed her the record-
ings, which she said they could do better in a
proper studio, eventually signing on as their
manager and taking them to Bear Creek,
northwest of Seattle where Onto Manage.
ment is based.

The band found the process -10 days of
recording and four days of mixing-easy, as
it knew precisely how it wanted to present the
music. Greene and Meinert started shopping
the album while the band was touring.

Last fall, Paradigm's Atamian got a copy
from Marko Shafer, who books the Hotel Cafe
in Los Angeles.

"He never sends me music," Atamian says,
"and he says this is the best band he had seen
at his place in the last five years." As it turned
out, they were in San Francisco the next night
and Atamian was able to catch the show. He
joined the team.

"At that point we knew the record was spe-
cial and we wanted to get it into a place where
they could thrive," Atamian says. "Without the
record I was able to book them a few months in
advance where it made sense, basically where
they could sell out

It meant a few more trips to the Hotel Cafe
and other like-minded acoustic -oriented clubs

around the country. Offers to open for such acts
as Brandi Carlile and Old Crow Medicine Show
came in and soon the group's entire 2012 was
filled with shows. In June, the Bing commer-
cial coincided with the rise of the single and
"Ho Hey" kicked into a higher gear.

"I view it as exposure, and we have to be
comfortable [with the ad]," Schultz says.
"There are so many things we've turned
down." If one thing unites the inclusion of
"Ho Hey" with its ad placements, it's been
complementary storytelling between the visu-
als and the music. The spots for Bing, "Silver
Linings Playbook" and E.On Energy (a U.K.
synch) share celebratory messages about en-
joying the little things in life; the Dick's Sport-
ing Goods commercial is every bit as uplifting.

CMT and VH1, meanwhile, embraced the
band during the summer, with VH1 breaking
its rules for its You Oughta Know promotion.
It picked the Lumineers for August and then
decided it couldn't wait that long and started
promo two weeks early in mid -July. The Lu-
mineers became the first You Oughta Know
band with more than a month of promotion.

"They were getting noticed but they were
still nowhere near our audience's radar," says
VH1 executive VP of music programming
Rick Krim, who says the band did an acous-
tic performance in the network's offices that
"knocked everyone out."

Krim adds, "It's nice to see an act on an inde-
pendent label break through. Same thing with
the Civil Wars last year. When you work with
smaller labels it's easier to cut to the chase. The
folks at Dualtone were savvy enough to work
us a bit. To see a small label have success is
gratifying because it shows-and I know this
is cliched-it's [about] the music, and you hope
people will discover it

On the day they spoke with Billboard,
Schultz was vacationing in Paris, Pekarek
was running errands in Denver, and Fraites
was waiting for his piano to be delivered from
storage to his Denver home. He said its arrival
means he can start working on new songs.

The band, which is now a five -piece on the
road, will take January off after wrapping eight
opening dates for Dave Matthews Band on Dec.
22 and two sold -out hometown shows at the
2,200 -capacity Ogden Theatre in Denver on
Dec. 30 and 31. Fraites figures things will start
to die down, even though Robinson, returning
to a baseball analogy, thinks the Lumineers'
game is only in the third inning.

Fraites, well aware the act had nearly four
years to write its first album, sees a challenge
ahead, with pockets of time to work on new
material. "I assume this is unnatural with all
the directions we've been pulled in," he says.

He provides a small anecdote about going
for jog a day or two after Thanksgiving. He
could see two people about five blocks away
and he could tell they were moving, but
couldn't determine if they were coming to-
ward him or moving away. He saw it as a
metaphor for the fame he and the band were
experiencing: Is it coming to greet them or
staying just a bit ahead? It's not a question
he has an answer to yet.

For his part, Schultz says he has had neither
the time nor inclination to look back on what
the last year means. It's easy enough to leave
that job to Robinson.

"I always say that we have on this project the
opposite of what the industry is used to," Rob-
inson says. "The reality is bigger than percep-
tion. Usually perception is bigger than reality.
It's really happening on all fronts on all levels.
People are just realizing this is a huge record,
this is a huge band."  
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TURNING LYRICS
INTO DOLLARS

What was once an afterthought business littered
with fledgling startups is now a growing revenue stream

for publishers and songwriters
By Alex Pham

Lyrics have long been the second -most -popular search
terms in the arts and entertainment category on Google.
Until recently, however, songwriters and publishers
have seen little or no money from the billions of clicks

generated by people searching for song lyrics.
That's starting to change. A burgeoning crop of mobile applica-

tions making novel use of lyrics is planting seeds for a growing
business. At the same time, publishers are seeing more success
enforcing their copyrights, either by shutting down infringing

websites or persuading others to pay up.
"The business had been going down for a while," says Ty Roberts,

chief technology officer of Gracenote, a Sony Corp. subsidiary that
licenses lyrics. "Now, with mobile apps on the rise, it's going up
again. It's an aspect of the business that's underutilized and under -
served. But we know it's something music fans want very much."

The revenue generated from licensing lyrics for digital uses is
still relatively small, with estimates ranging between $20 mil-
lion and $30 million annually. But National Music Publishers'
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Assn. (NM PA) president David Israelite says
that's changing.

"Lyrics income is growing and there is
the potential for significant revenue as lyric
music videos are becoming increasingly pop-
ular," Israelite says.

A key development that's helped grow the
business is the emergence of licensing aggre-
gators. Because music publishing is so frag-
mented, with thousands of disparate rights -
holders, licensing a comprehensive catalog of
lyrics has been especially difficult prior to the
arrival of such aggregators as LyricFind and
Gracenote, companies that not only license
but also help supply accurate lyrics.

Toronto -based LyricFind, for example, li-
censes a catalog of more than 5 million songs
on behalf of 2,700 publishers.

Founded in 2004, LyricFind's payments
to publishers first breached the seven -figure
threshold in 2010. Among the companies
that license from LyricFind are Slacker, Mi-
crosoft and Clear Channel. Microsoft uses
the licenses to display lyrics for Bing search
queries, while Clear Channel displays lyrics
alongside songs played on its iHeartRadio
Internet streaming service.

The amount of money Lyric Find has
passed through to publishers "has been
growing substantially," says LyricFind CEO
Darryl Ballantyne, who credits much of the
growth to new digital applications of lyrics
beyond just websites.

LyricFind recently signed a deal with a
cable company to display synchronized lyrics
with its streaming music service. He declined
to name the company because the agreement
hasn't yet been announced. LyricFind also
licensed its lyric database to IBM when the
IBM Watson supercomputer made a guest
appearance on "Jeopardy."

"As technology advances, we're seeing a lot
of different things that we can license lyrics
for that we've never thought of before," says
Ballantyne, who believes the business can de-
velop into the "hundreds of millions of dollars"
annually, if properly cultivated.

Mobile apps are another source of rapid
growth for lyric licensing. TuneWiki, musiX-
match, SoundHound, StarMaker, SongF-
reaks and Shazam are examples of apps that
make extensive use of song lyrics. Many of
these boast millions of users. MusiXmatch,
a startup based in Bologna, Italy, that offers
synchronized lyrics, in September announced
it had passed 1 million mobile downloads.

TuneWiki, a licensed startup that crowd -
sources its lyrics and synchronizes them with
songs on Spotify and as stand-alone mobile
apps, has 7 million active users who view more
than 150 million lyrics per month.

One of the most popular features on the
service is Lyric Art, which lets users produce
mashups of images and lyrics for Pinterest
and other social media. TuneWiki pays pub-
lishers an undisdosed, negotiated percentage
of its revenue, which primarily comes from
advertising. It also pays a fixed fee for a global
license to use album art.

Another popular feature on TuneWiki is
the "dedication" function. Inspired by the

classic radio tradition cemented into popu-
lar culture by DJ Casey Kasem, TuneWiki
lets users dedicate lyrics to friends through
Facebook and Twitter posts.

"People use lyrics to start a conversa-
tion," says Larry Goldberg, chief executive
of TuneWiki, which has a database of several
million songs in 40 languages submitted al-
most entirely by its users in "Wiki" fashion.

The social layer and crowd -sourcing are also
at the heart of another rapidly growing service:
Rap Genius. The New York startup's 10 mil-
lion unique monthly visitors annotate, dissect
and debate rap and hip -hop lyrics. Many of its
contributors are verified rap artists, includ-
ing Nas, 50 Cent, Lupe Fiasco, 2 Chainz and
Kendrick Lamar. Rap Genius also employs a
game -like feature called Rap IQ that awards its
most frequent and accurate contributors with
points. The site last month landed a $15 mil-

lion investment from Silicon Valley venture
firm Andreessen Horowitz.

To protect this budding opportunity,
publishers are becoming more proactive in
going after websites that display lyrics with-
out licenses.

In October, peermusic, Bug Music and War-
ner/Chappell Music won a $6.6 million copy-
right infringement lawsuit against LiveUni-
verse, which operated multiple unlicensed
sites. Run by former Myspace co-founder
Brad Greenspan, LiveUniverse was ordered
by a U.S. district court judge in Los Angeles
to pay $12,500 in damages per song.

"Our enforcement efforts are helping by
shutting down illegal sites and driving peo-
ple toward legal sites," NMPA's Israelite says.

They've also turned to LyricFind to per-
suade noncompliant websites to become
licensed operators. During the last several

LYRICALLY
SPEAKING
From websites to apps, six
options for the lyrics seeker

METROLYRICS
metro/yrics.com
Owned by CBS Interactive, MetroLyrics
offers lyrics for millions of tracks, as well
as official lyric videos for top hits. The site
is powered by Gracenote, which provides
MetroLyrics with more than 1 million lyrics
from 20,000 artists.

MUSIXMATCH
musixmatch.com
The European startup boasts a catalog
of 5.9 million songs, "the largest in the
world." The app has a respectable rat-
ings profile in the iTunes App Store, with
an average of more than four out of five
stars and consistent user praise for having
most, though not all, song lyrics. The com-
pany has licenses with Sony/ATV, Warner/
Chappell, EMI Publishing, Universal Music
Publishing Group, Kobalt Publishing, BMG
Chrysalis and the Harry Fox Agency.

SHAZAM
shazam.com
Though primarily used as a name -that -
tune song identification app, Shazam also
displays lyrics for the songs being tagged.
The London -based company relies on li-
censes from LyricFind to display lyrics for
its 250 million active users.

SONGFREAKS
songfreaks.com
Technically a music player, the app scrolls
synchronized lyrics for songs being
played. The app licenses lyrics from Lyr-
icFind, which represents more than 2,700
publishers that own the rights to about 5
million lyrics.
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MusiXmatch's catalog
contains 5.9 million songs.

STARMAKER
starmakerstudios.com
The karaoke app with Auto -Tune lets
players record themselves singing songs
as lyrics scroll by. The subscription -based
app relies on a license from LyricFind, as
well as direct licenses with publishers,
to feature a stream of popular hits. Star -
Maker has also released stand-alone apps
with "American Idol" and "The Voice,"
featuring songs that appear on the shows.

TUNEWIKI
tunewiki.com
Its Spotify plug-in, which lets users see
lyrics synchronized with the song that's
being played, is one of the most popular
apps on the streaming digital service. On
Android devices, the TuneWiki app has
been downloaded more than 10 million
times. The Santa Monica, Calif., startup
negotiates its own licenses with major
publishers for "millions" of lyrics. -AP

years LyricFind has slowly corralled more
than 40 potentially infringing lyric sites into
the licensed realm. One of them is Song-
Meanings.net, a site operated by two people
that gets 20 million page views per month.

"We had this idea to offer lyrics and en-
courage people to debate what the lyrics
mean," SongMeanings co-founder Mike Schi-
ano says. "We started it in 2001 as a hobby."

In December, the hobby became a full-
time job. That was when Schiano quit his job
as a content administrator for Merrill Lynch
after LyricFind persuaded Schiano and his
partner Brian Adams that by going legit, the
two could grow the site and generate enough
revenue to make a living.

They had tried to negotiate years ago with
publishers, but couldn't pony up enough cash
for the "down payment," as Schiano called
it. But the deal with LyricFind didn't require
an upfront payment-just an agreement to
let LyricFind operate the site's ads and take
a percentage of the revenue.

"Now I can concentrate 110% on growing
the business instead of worrying about being
shut down," Schiano says.

The best way to combat piracy and grow
the business, however, is to provide a high -
quality experience, 27 -year -old MetroLyr-
ics co-founder Milun Tesovic says. The site,
which has licensed from Gracenote, gen-
erated $10 million in advertising revenue
in 2009, two years before CBS Interactive
bought it for an undisclosed sum.

"Premium content that gives you better
experiences will matter," Tesovic says. Case
in point: MetroLyrics has partnered with art-
ists, including Bob Dylan, to distribute pro-
fessionally produced lyric videos.

Eric Johnson, a CBS Interactive GM who
oversees MetroLyrics and other online prop-
erties, says the goal is to move beyond the
"click -baiting" that many illicit lyric sites em-
ploy to generate traffic.

"If you can build great content and great
relationships with advertisers, then that can
work for everybody," Johnson says.

Publishers in the past have attempted
to build a revenue stream from providing
licensed lyrics with iTunes downloads, but
discussions with iTunes owner Apple have
gone nowhere.

"The really big opportunity is beyond
static websites," says Laurent Hubert, COO
of BMG Rights Management's North Ameri-
can operations. "I believe one of the big play-
ers will embrace lyrics as a form of moneti-
zation ultimately."

In the meantime, publishers are nurturing
what they have.

"Before digital, there was no business of
lyrics," says Peter Brodsky, executive VP of
business and legal affairs at Sony/ATV, the
music publishing arm of Sony Corp. "When
digital came along, lyrics turned out to be one
of the most -searched categories on the Inter-
net. And for a lot of years, the sites that took
advantage of that were free and unlicensed.
Now, there are a handful of licensed sites. Pub-
lishers aren't getting rich off of those. But it's
certainly more than it used to be."  
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-11 's New due int
With Wiz Khalifa's sophomore effort, 0.N.I.EC., set to sail to the upper reaches of the charts,

a look inside Rostrum Records' approach to breaking artists, both online and on the road

By Steven J. Horowitz

Founded in 2003 by former Antonio
"L.A." Reid executive assistant Benjy
Grinberg, Pittsburgh -based indie Ros-
trum Records has built a reputation as
a small shop with a big footprint. With
offices also in Los Angeles and New
York, the imprint relies on a five -per-

son staff to handle a roster of six: Boaz, Vali, Do-
nors, Teammate and flagship artists Mac Miller
and Wiz Khalifa. It's an operation that focuses on
quality over quantity and one that's increasingly
paving a way forward for building and breaking
hip -hop both online and on the road.

"Artists like Wiz and Mac, at this point, are
very successful," Grinberg says. "It doesn't mean
that you can all of a sudden sign 10 more artists
because you think you've got it made. You need
to stay focused on those artists, because there's
still room to grow."

With an eye on that growth, Rostrum has cul-
tivated dedicated fan bases for Miller and Khalifa
(even as it works to break other artists) through
a combination of heavy online engagement, a
steady stream of free music and a relentless ap-
proach to touring that pulls from the pages of
Lil Wayne's playbook while rewriting the rules
for a new generation of stars. Khalifa's sopho-
more project for Rostrum/Atlantic, O.N.I.F.C.,
arrived Dec. 4, and Rostrum is banking on its
tested approach to send its star back to the upper
reaches of the charts.

"The success has to start with a great artist,
their music, a great connection to a fan base and
a great team involved," says Agency Group VP Peter

Schwartz, who has worked with Khalifa and Ros-
trum (he also represents Miller) since 2009. "From
management to label to publicist to everyone who
makes it tick, [Khalifa's] got a great team."

Clearly. Since first hooking up with Rostrum
in June 2005, Pittsburgh native Khalifa has been
on a steady rise, able to weather a failed early
deal with Warner Bros. Records (resulting in the
moderately successful "Say Yeah," which peaked
at No. 11 on the Rap Songs chart in 2008) on his
way to delivering the 2010 smash "Black and Yel-
low," which rode the Super Bowl championship
run of the Pittsburgh Steelers (who adopted the
track as their theme song) to the top of the Hot
100 in early 2011.

But Khalifa's success wasn't built on the back
of one single alone. Instead the stage was set well
before "Black and Yellow" thanks to a flood of
free music, including the critically hailed mix -
tape Kush el Orange Juice, released in April 2010,
and an aggressive touring schedule that kept
Khalifa on the road working what Schwartz
calls a "rock star" approach, performing in ven-

ues they k new he could sell out on a consistent
basis. Khalifa's first major headlining tour, Wake
and Bake, sold more than 90,000 tickets in 2010
across 37 dates, according to Schwartz.

With his base intact and a hit single to his
name, Khalifa's debut, Rolling Papers (Rostrum/
Atlantic), shot to No. 2 on the Billboard 200 with
197,000 sold when it arrived in March 2011, ac-
cording to Nielsen SoundScan. The set has
moved 795,000 to date.

Late last year, Rostrum one -upped the feat
with the release of Miller's debut, Blue Slide Park.
The rapper, who had spent the spring and sum-
mer of 2011 out in support of Khalifa on the
Campus Consciousness tour, playing to college
crowds of 3,000-5,000, bowed atop the Billboard
200 with 145,000 first -week copies, according to
SoundScan, becoming the first independently
distributed album to top the chart since Tha
Dogg Pound's Dogg Food in 1995.

In the 36 months since Khalifa, Schwartz and
Rostrum began proving the power of their ap-
proach, several other artists (within and outside
of the major -label system) have followed suit. In
September 2011, Roc Nation's J. Cole rode a heavy

road presence and online support to a No. 1 bow
for his Roc Nation/Columbia debut, Cole World:
A Sideline Story, without a hit at radio. In Octo-
ber, Macklemore & Ryan Lewis (also booked by
Schwartz) hit No. 2 on the Billboard 200 with their

independent release, The Heist (152,000 sold to
date). Weeks later, Kendrick Lamar also landed at
No. 2 with his TDE/Aftermath/Interscope debut,
good kid, m.A.A.d city. Lamar, who was also once

booked by Schwartz, sold 240,000 first -week cop-

ies of his debut, also without a runaway radio hit.
O.N.I.F.C. arrives without a hit as strong as

"Black and Yellow" leading the way, though early
release "Work Hard, Play Hard" has sold 1.4 mil-
lion and "Payphone," his Hot 100 smash with Ma-
roon 5, was one of the songs ofthe summer. Khal-
ifa has also continued touring ahead ofthe release.
His current run, the 2050 tour, which wraps Dec.
9, has played 4,000 -to 6,000 -capacity venues and

consistently sold out. According to Schwartz, solo
Khalifa arena shows are not too far off.

Here, Rostrum and Team Khalifa offer a peak
into their playbook.

FLOOD THE MARKET
Rostrum has taken an age-old strategy-the free,
all -original promotionalmixtape-andleveraged
it as a marketing tool to sustain interest between
albums. Khalifa hit the ground running with
his 2005 mixtape Prince of the City and followed
with brand -builders How High with Curren$y
and Burn After Rolling in 2009. One of his big-
gest mixtape successes came with 2010's Kush eZ
Orange Juice, which has been downloaded more
than 1 million times on DatPiff.com alone. A
month before Rolling Papers'release, Khalifa re-
leased Cabin Fever, which has been downloaded
more than 500,000 times, according to DatPiff.

In the year -and -a -half span between Rolling
Papers and O. N.1 .F.C., Khalifa released two mix -

tapes. In March, he crashed DatPiffs servers
after Taylor Allderdice was downloaded 450,000
times in its first 24 hours. Cabin Fever 2, released

Album Title

Release Oa

Label

Benjy Grinberg,
Rostrum; Will Dzombak

(assistant manager),
Taylor Gang Ent.

Zvi Edelman, Lanre Gabe

TEAM KHALIFA

Paramount Recording
Studios and the Record
Plant, Hollywood; Roc
the Mic Studios, New

York; Encore Studios, Los
Angeles; the Hit Factory,

Miami; Site Sound
St

oducersI

Ca
ID Labs, Drumma Boy,
Jo A, Stargate, Benny

Blanco, Pop & Oak, Rykeyz,
Flippa, Pharrell Williams,

Rico Love, Earl & E,

Jim Jonsin, Nice Rec,
Illangelo, Dpat, Danja

Peter Schwa
The Agency Group

Arthur Pitt, Rostrum;
Sydney Margetson,

Atlantic

WizKhalifa.com,
Fa ce bookmmLrtizkha

ea life

in October, has amassed 1.4 million downloads,
according to DatPiff. For Grinberg, offering free
projects is a way to keep the pot hot.

"Fans are always appreciative of it, and it con-
tinues to build the relationship between the art-
ist and the fans," he says. "In other genres, it's
not as prevalent as it is in hip -hop, but they can
certainly do it."

BACKSTAGE PASS
In addition to free mixtapes and affordable ticket
prices, Khalifa has consistently used tour videos
to show fans what they're missing.

"I don't feel like rock bands keep as up to date
with their Twitter or Facebook or YouTube and
keep people interested in what's going on with
their lives," Khalifa's tour manager/assistant Will
Dzombak says. "That's something they can adapt
to on tours. People got to see what's going on."

Many of Khalifa's tour -diary videos have
racked up more than 1 million views on his
YouTube page, TaylorGangEnt, which now has
570,000 subscribers and almost 200 million hits.

PLUGGED IN
While Rostrum has a socialmedia team to handle
various networks like Facebook pages (Khalifa's
has 18.3 million likes), the imprint leaves Twit-
ter entirely up to its artists. Khalifa (@RealWiz-
Khalifa, 8.5 million followers) and Miller (@
MacMiller, 3.2 million) use the platforms to
break such information as album release dates;
links to free mixtapes, songs and videos; and
statements on certain topics.

"If you're an artist who has a Twitter ac-
count, be honest and open and let [fans] know
what you want them to hear," Grinberg says.
"They don't want your PR firm controlling
your Twitter account. It won't build that close
relationship between the artists and fans.
That's what's important."

GROWERS NOT SHOWERS
Rostrum sees its releases through. With Rolling
Papers, the label looked past first -week sales, fo-
cusing on single promotion. Second single "Roll
Up" peaked at No. 2 on the Rap Songs chart,
while "No Sleep" reached No. 6 on the Hot 100.

"We want people to be aware of the projects, we
want people to hear the music, we want people to
love the music," Grinberg says, noting that pro-
motion doesn't end there. "You might do a cam-
paign or a sales thing, some sort of tactic to sell
more records, but it could possibly also alienate
the fans by making it seem like much more of
a product than what it actually is. That's the dif-
ference in how we put out the project."    
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Free mixtapes
are among the
tools Rostrum

Records uses for
flagship artist
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`We Can Create Something
Better Than What We Found'

In May at NARM,
KATY PERRY
(above) said of
the impending
EMI takeover,
"You haven't
taken us down yet,
Universal!" She
was still joking
(see comments,
opposite page),
but now with new
Capitol Music Group
chairman/CEO
STEVE BARNETT
(second from
left), pictured
with Fintage
House's NIELS
TEVES and BRUCE
LAMPCOV. Middle
row, from left: ABC
News' ANDREA
CANNING with
NBC's MELISSA
LONNER and HODA
KOTB; Universal's
ETHIOPIA
HABTEMARIAM
and Epic's LYNN
HAZAN. Below:
Sony Music's JULIE
SWIDLER (left) and
DOUG MORRIS
with CHER LLOYD.

BILLBOARD'S WOMEN IN MUSIC EVENT RECOGNIZES

ACCOMPLISHMENTS AND CHALLENGES AHEAD

BY ANDREW HAMPP

Billboard's 2012 Women in Music luncheon, presented by
Nikon 1 and Cotton, recognized one of the year's biggest
breakout stars, Carly Rae Jepsen, and Woman of the Year
Katy Perry, who joked that her reign might have been a
year prior in 2011, closer to the release ofTeenage Dream.

"I thought that my whole moment had kind of passed," Perry told "The
Daily Show" host Jon Stewart in an onstage Q&A, "but then I remem-
bered that playing 'Part of Me' on the Grammys was really great and
'Wide Awake' following that up, it never really did end."

The event also honored the 41 most powerful women in music, many
of whom were on hand for a group photo. Julie Greenwald-Atlantic
Records Group chairman/COO and third -time No. 1 on Billboard's
Women in Music list-was among them, and received a special musi-
cal tribute from Atlantic country artist Hunter Hayes, who performed
his top 20 Billboard Hot 100 hit "Wanted." Epic's Cher Lloyd also ap-
peared later to honor Perry with an acoustic version of Perry's "E.T."

But as empowering as the room full of women executives was, there
was just as much attention paid to how many more there could be. "As
we sit here today, over half of the college graduates are female but less
than one -fifth of the executives in businesses of the Fortune 500 and
above are female," said Guggenheim Partners senior managing director
Dottie Mattison, CEO of Prometheus Global Media, Billboard's parent
company. "We are losing the potential and promise of young women's
careers, who are leaving for a variety of reasons. Many of us in this
room are old enough to remember a time when it was much worse for
young women but are young enough to know that we can . .. create
something better than what we found."

Live Nation's Kathy Willard, Sony Music's Julie Swidler, Creative Art-

ists Agency's Cara Lewis, AEG Live's Debra Rathwell, NBC's Melissa
Lonner and Clear Channel's Sharon Dastur were among the honorees
in attendance. But many other industry power players were in the room
as well, among them Sony Music Entertainment CEO Doug Morris,
Sony/ATV chairman/CEO Martin Bandier, Atlantic co-chairman/CEO
Craig Kallman, Capitol's Greg Thompson (whom Perry gave a shout -
out to during her acceptance speech), Clear Channel's Tom Poleman,
Warner Bros.' Stu Bergen, Epic Records artist Ciara and ASCAP's Karen

Sherry, Alexandra Lioutikoff and Erik Philbrook.    

22 I BILLBOARD DECEMBER 15, 2012



Left: 30 of the 41
2012 Women in
Music honorees
onstage together
after accepting
their awards.
Above: KATY
PERRY with
"Daily Show" host
JON STEWART,
who hosted an
onstage Q&A
with Perry after
she accepted her
award. "Stewart is
our most beloved
and important
political analyst,"
said Billboard
editorial director
Bill Werde,
introducing him.
"Unless you're a
Republican."

Look Across, Not Up
THREE KEY INSIGHTS FROM WOMAN OF THE YEAR

KATY PERRY

1
"I AM NOT A FEMINIST, BUT I DO BELIEVE in the strength of
women. I don't really like to call myself a role model for my fans. I

hope that I am an inspiration for them, especially young women. My
mantra, especially for the ["Part of Me"] film, was: If you believe in
yourself, you can be anything."

2"TRANSPARENCY IS THE NEW MYSTERY. People don't want to
look up to someone. They want to look across at someone and

say, 'That's my girl. She's singing something I don't know how to put
into words. She's captured something and became the soundtrack
of my life."'

3"I'M REALLY EXCITED FOR MY NEW BOSS, Steve Barnett.
keep letting him think he's the boss, anyway. I'm very excited to

be part of Universal's family. I'm really looking forward to my third
upcoming adventure with you guys. I just have to let you guys know
my Saturn has returned, so it'll be ugly. Thank you for this incredible
honor, and I hope we can all start our cycles together now."

ko

Clockwise,
from top left:
Guggenheim
Partners' DOTTIE
MATTISON
delivers the
opening remarks;
Atlantic's JULIE
GREENWALD
and Billboard's
BILL WERDE;
CARLY RAE
JEPSEN with

Posing for their
own snapshots are
representatives
from Nikon, this
year's lead sponsor
of the Women
in Music event;
ID Media; and
MW W. Top, from
left: ID Media's

NBC's NATALIE
MORALES;
HUNTER HAYES
pays tribute to label
boss Greenwald;
ASCAP's
ALEXANDRA
LIOUTIKOFF,
Sony/AT V's
JODY GERSON
and AMP Law's
ERICA MOREIRA
(from left).

DENYSHA DAVIS;
Nikon's JILLIAN
CUTRONE;
ID Media's
DONNA RAIDT;
Nikon's ALYSON
JOUBERT; and
MWW's JACKIE
GLICK, MALLORY
GOLDBERG and

CONNIE OLLES.
Bottom left:
Billboard publisher
TOMMY PAGE
and BMI's ALISON
SMITH. Bottom
right: Atlantic's
CRAIG KALLMAN
and Sony/ATV's
MARTIN BANDIER.

Share
The Love
RISING STAR CARLY RAE JEPSEN

SHARES THREE MOMENTS FROM

'AN INCREDIBLE YEAR'

t"THE THING WE HAVE NOW is more ac-
cess to dance parties [through YouTube].

I can remember my sister and I falling in love
with the Spice Girls, and we decided we were
able to make our own little dance to it, only we
weren't able to share it. Now... there's easier
access to share the love that way."

411 "IT REALLY HAS BEEN AN INCREDIBLE
year for me. It's made me realize that child-

hood dreams can really come true. It doesn't
just take one person, it takes a whole team of
people believing in you. For methat began with

my mother and my stepmother, and I would like
to dedicate this award to them."

3"['CALL ME MAYBE']WAS THE IDEA of,
as a woman, wanting to be brave enough

to go approach a guy when you felt that spark.
In real life, I think maybe I'm a little shyer and I
liked the idea of being able to live vicariously
through the song ... I've heard a few stories
where the song's played a little Cupid. I kind of
love that. I think it's really cute."
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Neil Portnow's

Decade
10 YEARS

OF GRAMMY LEADERSHIP
By Bill Werde

THE NIGHT OF THE 45TH ANNUAL

Grammy Awards in New York
on Feb. 23, 2003, belonged to
Norah Jones. The young singer
walked across the stage at Madi-

son Square Garden again and again, to take home
Grammys for best female pop vocal performance,
best pop vocal album and three more of the night's
biggest honors: best new artist; record of the year,
for her single "Don't Know Why"; and album of the
year, for her blockbuster debut Come Away With

Me on Blue Note Records. Song ofthe year honors
went to "Don't Know Why"songwriterJesse Harris.

But the night also marked another notable debut.

Neil Portnow presided over the Grammy telecast

for the first time, after becoming president of the
Recording Academy on Dec. 2, 2002.

A professional musician and an experienced ex-

ecutive, Portnow had worked as an independent
consultant, a staff producer at RCA Records, an

AeIR VP at Arista and EMI, president of 20th Cen-

tury Fox Records and senior VP, West Coast for
Zomba Music Group, helping Jive become one of
the hottest labels of the late '90s and early 2000s.

At the Recording Academy (previously known
as the National Academy of Recording Arts and
Sciences), Portnow succeeded C. Michael Greene,
who had been president of the organization since
1988. Portnow subsequently was named presi-
dent/CEO of the Recording Academy in 200Z
In March, Portnow's contract with the organiza-
tion was extended through 2015.

Under Portnow's leadership, the Recording Acad-

emyhas thrived. He has helped create an endowment

of more than $12 million for the charity MusiCares;

assured that music creators have a voice in Wash-
ington, D.C.; overseen the opening of the Grammy

Museum in a partnership with AEG; and more.
Here, Portnow reflects on his 10 years of lead-

ership of the Recording Academy.
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A piano in his office
is a reminder that
NEIL PORTNOW
began his career as a
professional musician.

Tributes To Portnow
Executives offer praise for Recording Academy chief

Billboard recently asked several key music industry executives what they
viewed as the most notable achievement of the Recording Academy
during the past decade under the leadership of Neil Portnow.

"Whether it's the $12
million endowment
fund for MusiCares, or
sponsoring annually
our very special pre -
Grammy Gala, or the
wonderful achievements
of the Grammy Museum,
or vitally strengthening
the industry's voice in
Washington, Neil has
spectacularly elevated
the role of [the Recording
Academy] in all our
musical lives. I warmly
congratulate him on his
truly outstanding first
10 years."

-CLIVE DAVIS, CHIEF CREATIVE
OFFICER, SONY MUSIC

"I have tremendous respect for
Mr. Portnow's singular ability to
not only recognize our industry's
legendary music makers but also to
highlight and introduce developing
artists of all genres to the Academy
and Grammy audiences at large. No
small feat, and one accomplished
so masterfully."
-ALEXANDRA PATSAVAS,
OWNER, CHOP SHOP MUSIC
GROUP

"Neil's leadership of the
MusiCares 20th -anniversary
[endowment] campaign was
visionary. The Idea was bold
and necessary for the
long-term health of the
Organization. I was impressed
at the team he surrounded
himself with and how he kept
inspiring everyone to the goal."
-BILL SILVA, PRESIDENT,
BILL SILVA ENTERTAINMENT

Baldwin

Neil, thanks so much for taking the time
to talk to us. You've hit 10 years at the Re-
cording Academy. These days in the music
business, that's a lifetime. Did you think
when you first started the job you would
still be in this, 10 years later?
Well, I guess I might have hoped so. This
was a transition for me, stepping out of the
day-to-day of the music business. I had a de-
sire that I'd have a pretty good tenure. I'm
not sure that I would have thought 10 years
necessarily, and then more coming. But it's
very gratifying.

You went from an artist -development
business working for record companies
to a brand -development business. You're
creating these brand extensions, building
the integrity of the Grammy brand. Would
you say that that's where your last 10
years have been focused?
I'll put it this way: When a president is elected
for a first term, typically he or she is dealing
with domestic issues, internal things, reor-
ganizing things that they feel could be done
better. If they would be so lucky as to have
a second term, then they are a little more
outward -looking, a little more international
development and that sort of thing.

So you've made it to your second term now?
It does feel that way a little bit. In the be-
ginning it was much more, "What is this
organization? What can we do better?" At
the core, we're a membership organization:
How do we serve those members best? And
then sort of developing what was a great
platform to begin with into something truly
great. We have the luxury that we don't have

to build a brand, we can just develop it.

I want you to think back to 10 years ago.
What were you doing then in your career?
How did you get this job?
I spent my whole life in the music industry. I
started as a musician, then I became a record
producer. I was hired by a publishing company.
Then I was a staff producer, then become a label

executive/A&R over the years. I spent many
years doing that.

My average tenure was three years a move,
my whole life. When I got to Zomba and Jive
in 1989, I broke the mold and was there almost
13 years. That too was a little unexpected and
delightful. I learned a lot from the way that
company was run. And that all sort of flowed
naturally to this job.

Who were your important mentors at Jive?
Well, Jive was [company founder] Clive Calder.
I worked for Clive directly, and then the group
of executives within the company as it grew are
many of the people running the music busi-
ness today-Barry Weiss, Ivan Gavin, Richard
Blackstone and David Renzer. All my peeps, as

they would say.

What was the most important lesson you
learned from Clive Calder?
To think things through. For example: You
have thoughts of doing a business deal, you
figure it out, you get that deal done, and the
next Monday you show up and [must think
through] what's going to happen from then
on out-the next year, the next five, the next
10. It's also what he would call "protect the
downside." What are the consequences, and
what is your strategy? continued on »p28
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NEIL PORTNOW ON HIS
10TH ANNIVERSARY WITH
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Tributes To Portnow...

"Neil has brought trust,
purpose and credibility
back to the Recording
Academy for the benefit of
everyone, including all of
us who love music and the
music business."
-MARTIN SANDIER, CHAIRMAN/CEO,
SONY/ATV1KUSIC PUBLISHING

"Neil has had so many notable
achievements in his tenure as
president of the Recording
Academy that it's hard to name
just one. But if pressed,
I would have to point
to the Incredible spirit
of collaboration he has
fostered. Neil is the ultimate
bridge -builder.

"Whether finding common
ground between the technology
and creative communities-where
he initiated the first tech summit
round -table discussion, which
brought the best in tech together
with songwriters, publishers
and artists in the same room, to
hammering out a solution with
the [striking Writers Guild of
America in 2008] when it looked
like the Grammy show would be
compromised.

"I also would be remiss if
I didn't mention the spirit of
inclusion that I've personally felt
in the area of diversity, which
certainly had an effect on my
becoming the first African -
American chairman of the board
of trustees. His stewardship
has been inspirational to
me, and I'm proud to call
him a friend.
-JIMMY JAM, SONGWRITER/
PRODUCER AND CHAIRMAN
EMERITUS OF THE RECORDING
ACADEMY BOARD OF TRUSTEES

"Under Neil's passionate
and focused leadership,
the Recording Academy
has accomplished a
lot, but three areas
in particular stand
out. First, his belief in
philanthropy has truly
been a beacon of hope
for so many in the music
industry. Second, he has
embraced new music
and the future of music
without dismissing or
ignoring the legacy

of all that has come
before. Lastly, Neil,
along with Ken Ehrlich,
has once again made
the Grammy telecast
important, impactful
and cross -generational.
He is a great asset to our
business."
-ROB LIGHT, MANAGING
PARTNER/HEAD OF MUSIC,
CREATIVE ARTISTS AGENCY

"Neil's greatest accomplishment
in his 10 years at the Academy
has been to bring a sense of
stability to the organization. With
regard to the Grammy show, he
recognized the role played by
the professionals who produce
the Grammys annually and has
allowed us to grow the show by
letting us do our jobs. It's been
a distinct pleasure to work with
Neil for the past 10 years, and I
look forward to many more. One
other thing, anecdotally:
The first time we met,
sitting in a restaurant,
he said to me, 'You know
those special segments
you do on the show? I think
you call them 'Grammy
Moments'? Well, I know you
want to do more of those and we
should.' And though I had been
doing them all the way back to
the first Grammy show I did,
when I paired up Neil Diamond
and Barbra Streisand, with Neil's
support we began to create more
and more of these signature
Grammy pieces, and that's what
the show has become known
for. From Prince and Beyonce
to Elton John and Eminem,
from Bruce Springsteen, Dave
Grohl and Joe Walsh playing
one of the greatest musical
medleys in music history, the
finale from Abbey Road, to the
sweetness of Bonnie Raitt and
Alicia Keys saluting Etta James,
I believe that's what separates
the Grammys from all the other
award shows. And Neil has not
only allowed but encouraged
us to create and produce these
segments for the Grammy show.

"Personally, we've grown very
close, and his support of my
entire team has only added to
our commitment to keeping the
Grammy Awards, which I have
happily produced for 33 years,
the best music show on television."

-KEN EHRLICH, EXECUTIVE
PRODUCER OF THE GRAMMY
AWARDS TELECAST

At the 54th annual
Grammy Awards on Feb.
12, JENNIFER HUDSON
sings a tribute to Whitney
Houston, who died the
night before the broadcast.

from»p26 His "thinking things
through" led to him getting one of the
most favorable deals in the history of the
music business, when he decided to sell his
label to Sony.
Precisely. And I've applied that thinking here
in a number of ways. When I see examples of
how that has been beneficial I always smile,
because I learned a lot there.

That's one of the Clives. I worked with an-
other Clive, the incredible Clive Davis. I've had
a lot of great mentors along the way.

How did the Recording Academy opportu-
nity first present itself to you?
I joined the Academy in the early 1980s as a
voting member. My aspirations were that as
a voting member I could submit my records,
vote for my projects and one day maybe win
a Grammy. Pretty typical, pretty unrealistic.

So I'd been a member for years when I
moved to Los Angeles. I had a couple of
friends of mine, fellow New Yorkers, who
preceded me here. They recommended two
things. [They said], "There's a great charity
called City of Hope, and if you have inter-
est in it, there is an entertainment busi-
ness division that helps raise funds, and
it's a bunch of great people." I'm still on
the board. The other idea [they said] was,
"Why don't you start getting more involved
in the Recording Academy?" Or NARAS,
as we were called then. How do I do that?
"Well, you can volunteer for committees or
you can run for a local board of governors of
the local chapter." I decided to do that. I ran
and I won, served for several terms. Then
I decided to run for the next level, which is
the national office, to be a national trustee.

I did that and I was re-elected for many suc-
cessive terms.

This sounds vaguely like the papal process.
First you become the archbishop of ...
Exactly. You know, you did have to take a year
off after a certain amount of service, but then
I'd wind up coming back. I was very involved
in the organization in that way.

And Michael Greene was running the orga-
nization at that time?
Mike was ultimately, although when I started
we didn't have a paid president-it was all vol-
unteer chairs of the board. Mike had been one
of those. We hired our first paid president-we
went out and recruited Joe Smith. It didn't work
out for us or for Joe, because six months later he
got an offer to head EMI and he took it, which
was understandable.

But it was a little bit of an upheaval for the
Academy because we had gone through all
of that. So we went back to the theory that
we should hire someone from the organiza-
tion with a little more stability, and then we
hired Mike.

Greene did a lot of great things for the
Recording Academy, but his temperament
wasn't always known as being smooth
and easygoing. Every organization tends
to pendulum in leadership, or frequently
that happens.
Exactly, and that's precisely what some of the
thinking was.

Do you remember who first called you and
said you should be the president of the
Recording Academy? continued on "p32
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Featuring a young Neil Portnov on bass,

who would later become the President of

The Recording Academy®, their sound was wiggy and wild.

Isn't the Internet wonderful?

NEIL - YOU STILL ROCK. PERIOD.
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1Recording Academy
president/CEO NEIL

PORTNOW keeps in his office
a vintage Victrola phonograph,
the model for the Grammy.

2A self -described "flea market
guy," Portnow's "treasures

from the hunt" include a wheel
of chance, a classic Pignose
guitar amplifier and California
pottery, all positioned atop an
old blanket chest.

3Portnow's vintage guitar
collection includes "three

which I purchased and played as
a teenager growing up in New
York," he says.

4 ", spent my whole life in the
music industry," Portnow

says. "I started as a musician."

5"A combo plate," Portnow
says. "Various items from

some of my travels to China,
Mexico, Italy, along with one of
the many classic radios from
my collection-and a few edible
treats."

6Mexican figurine from a
classic, traditional ceremony.

The "crown jewels"-
Grammy trophies for (from

left) a Lifetime Achievement
Award, an annual Grammy and
the Technical Grammy Award,

30 BILLBOARD DECEMBER 15, 2012



.f

Making the legacy
of others your lasting
legacy: Priceless®

Congratulations, Neil Portnow, on
your 10 years of inspired stewardship
of The Recording Academy.®

GRAMMY, GRAMMY Awards and the gramophone logo are registered trademarks of The Recording Academy and are used under license. G2012 The Recording Academy.
MasterCard, Priceless and the MasterCard brand mark are registered trademarks of MasterCard International Incorporated. ©2012 MasterCard.
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At the second MusiCare
MAP Fund Benefit Conc rt
in 2006, NEIL PORTNOW
is joined by event honorees
JAMES HETFIELD of
Metallica (center) and
Bill Silva Entertainment
president BILL SILVA.

Tributes To Portnow...
"MusiCares has become a safety net
for so many people in our industry
that any of us who can should be
supporting it in every way we can."
-KEVIN LYMAN, CEO, 4FINI;
FOUNDER, VANS WARPED TOUR

"I am thrilled that
Neil is being honored
for his many years of
incredible leadership at
the Recording Academy.
He has been a steadfast
advocate for artist rights,
royalties and compensation
in the industry and, in
the increasingly digital
world, Neil has been
diligent in the fight
against illegal piracy."
-DEBRA L. LEE, CHAIRMAN/EEO,
BET NETWORKS

"Neil Portnow's stewardship of the
Recording Academy over the last
10 years has been remarkable in
the scope of his accomplishments
and the renewed relevance of the
organization and its major brands:
the Grammys, MusiCares and the
Grammy Museum at L.A. Live.

"Neil runs a nonprofit
organization the way we run AEG
and has turned the organization
into a cutting -edge business
operation whose success is
measured not in stock price,
but in the incredible good the
Recording Academy is able to
provide to our community by
redeploying its largess."When
asked to name some of
his accomplishments
during his tenure, the
ones that come to mind
would be the incredible
ratings success of the
Grammy telecast and the

subsequent precedent -
setting multiyear deal he
negotiated with CBS,
which ensures the Recording
Academy's economic viability
long into the future; the growth
of the MusiCares tribute dinner
and the superstars that have
participated year after year; and,
his crowning achievement from
a legacy standpoint, the award -
winning Grammy Museum at L.A.
Live, whose attendance numbers
surpassed our most optimistic
projections.

"In addition, Neil and I both love
going to flea markets and buying
tons of junk."

-RANDY PHILLIPS, PRESIDENT/
CEO, AEG LIVE

"In the last 10 years, the
Recording Academy has
really excelled under
the direction of Neil.
Important programs
like MusiCares, which
gives much -needed help
to those in the industry
who need to get and stay
healthy, really show that
the Recording Academy
is committed to the
advancement and health
of the music community.
Neil has spearheaded this
effort, and these kinds of
strides are a tremendous
credit to his caring and
dedication."
-TOM POLEMAN, PRESIDENT
OF NATIONAL PROGRAMMING
PLATFORMS, CLEAR CHANNEL
MEDIA AND ENTERTAINMENT

Quotes compiled by Thom Duffy.

from »p28 It came from two different
areas. It came from the internal elected
leadership at the Academy [and] it came
from some of the staff. People said, "Boy,
wouldn't it be great to have someone like
you? Temperamentally, probably easy to work
with.' But then I started getting calls from
colleagues on the business side. At Zomba I
was the go -to guy for the Grammys and the
Academy. People would say, "I don't know if
you've thought about this, but it would seem
given your pedigree you should step up and
think about this."

At every organization, there's a period of
assessment. You take stock of the people,
assets, challenges, goals and you use that
to formulate a plan. When you look back
at day one, what were the key assets and
challenges that you identified?
Good question, complex question. First of all,
I had a little bit of an advantage having served
on the volunteer side, to not be walking into a
totally unknown, strange situation. [But] it's
not like I was an employee here who was being
promoted. I was a volunteer, someone who was

in and out, but 1 had enough knowledge of the
culture and the institutional background to
not have to figure that out. That's part of the
reason I was chosen. We had 100 candidates-
a major search to go through this. It narrowed
down to the top five and top two.

Were you part of the search process?
Absolutely.

So this is kind of your Phil Collins moment?
He's auditioning singers for Genesis and
then finally realizes that he'd make the best
lead singer.
I recused myself from the entire decision -mak-
ing process. I said very clearly that if I was going

to be in the mix here, I wanted to be put through
the same drill as everybody else. I don't want
any favoritism. I don't want to be the inside guy

and also coming out on the other end. I wanted
to be very transparent.

We had candidates from all walks of life:
politics, music, business, management. It came
down to two folks, and part of the determin-
ing factor was that I didn't have that learning
curve. What's unique about this place is it's a
not -for-profit, a membership organization, but
as a brand it's a juggernaut.

A globally known brand.
It's a big business and a fairly decent size staff.
It's a combination of all ofthose things working
together. Art and commerce don't necessarily
mesh very well.

And knowing the dynamics really helps
you be effective. So what were your first
100 days like?
The first thing on my mind was that we were
in a situation and a time where, culturally and
politically, there were questions, about honesty,
style, collaborativeness.

Also, what the role of the Recording
Academy should be in the context of the
music business?
Exactly. The first thing I thought I had to do
was to have people be able to breathe, inter-
nally and externally. [Editor's note: The un-
planned resignation of Greene as president
of the Recording Academy had taken place
months before Portnow's appointment.] We're
going to figure out all of these questions but
we're going to create an environment where
our members feel comfortable. They want to
continue to be members, and the industry can
rely on the leadership here so we're trustwor-
thy, we're partners.

No. 2, from an operations standpoint,
there were a lot of things that could have
been done a lot better, more efficiently,
changing some priorities, changing some
staff, bringing in some resources we didn't
have. I want to surround myself with smart
people. I felt we had some vacuums to fill.
I love promoting from within. I like recog-
nizing good talent in some cases. But the
culture needed a shift dramatically.

You get that one opportunity to rebuild
a team with your vision. With a rebuilt
team and better relationships in the
industry, what were the two or three
things that were most important to ac-
complish for the organization? Was it
ratings for the show? Building out big-
ger membership?
The earliest thing was to define the mission. I
created a sound bite: There are four pillars of
what we do: membership and our awards pro-
cess, philanthropy, taking care of our own,
also dealing with causes that are important.
There's advocacy: From continued on »p34

MUSICARES 20th ANNIVERSARY CAMPAIG
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NEIL PORTNOW has
led the MusiCares 20th
Anniversary Giving
Campaign, which has
raised more than $12
million for the charity.

r,
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from »p32 day one, the Academy should
have been the industry leader in efforts in
Washington to deal with issues that affect
our community. Why should we be No. 1?
Because we represent a creative community.

And they need a strong voice in D.C.
And not just the business in D.C. The busi-
ness is disparate sometimes, and they confuse
people in D.C.

Sure, I mean, a senator down there might
think the radio industry, the recording
industry and the touring industry are all
just the music business and of course they
all want the same thing but it's a fairly
complex world these days.
And the publishers and the labels all have
different needs.

Right, different regulatory needs.
That was a big piece, and then music edu-
cation for young people is a key part of our
mission as well.

Those become the pillars of what we
do. That simplifies it a little bit. And then
how are we addressing each of these issues?
Well, I thought we were in pretty good
shape with regard to our awards process,
tightening up elements of the process-I
think we've done that. Membership [is] a
very important component. It's not about
size, it's about quality. And making sure we
have the right members in the Academy. At
the end of the day, our 11,000 -plus voting

The traditional pre -Grammy A ids
dinner and show in 2005 broug t
together NEIL PORTNOW, Sony
Music Entertainment chief creative
officer CLIVE DAVIS, then -Sony
Music chairman DON IENNER and
Sony/ATV Music Publishing chair-
man/CEO MARTIN BANDIER
(from left).

members make those decisions.
Membership was an area that needed

focus, at least over the past six to seven years.
[Today] it's rare you'll hear anything about
the nominations, problems or issues.

Then in terms of charity, philan-
thropy, marketing those [required] radical
changes. I thought, "These are two of the
pillars of our organization. [They need] to

be great. We need to spend the resources
and have the management structure to do
that." I created a senior management team,
who actually had oversight of both founda-
tions. And that has created a sea change
[for] those programs.

It's been a tumultuous 10 years in the
music business. During the past two

years, it seems like things are finding
their footing again. But I feel that the
membership who are working in the core
of the music business has declined in the
past 10 years.
Well, it's interesting. Our membership num-
bers have actually grown.

So do you think your organization has
become more of a service organization,
more about the salt of the earth, not nec-
essarily the bigwig execs? Have you be-
come more important for those people?
I hope so, because that certainly is the goal.
We have the crème de la crème. But again,
we have voting members that have to have
credentials, have to have produced records,
recorded records, performed music, et cetera.
The executive suite-most of them are not
voting members because that is not their
expertise. They're associate members, so
we will always have that.

What's exciting [is that] we have the up-
and-coming musicians. We created some-
thing called the Grammy University Net-
work about four years ago to attract the
next generation. We now have over 5,000
young people in universities on a music
track, who are members of the academy.
That's our future.

I don't presume to be sitting in this of-
fice and knowing what someone in a uni-
versity is thinking. Our membership has
been very robust and to me that means
we are providing a continued on »p36
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from »p34 service that means some-
thing to these folks.

What are your most meaningful accom-
plishments for the organization?
One, as we talked about earlier, the change ofthe
culture and the feel-completely collaborative,
wanting to get to "yes." Our community, it's a
great group of people. No one has more heart or
soul than the music business. So that is a key ac-
complishment. The reorganization ofhow we do
our business has been very meaningful and has
made a big difference. Anotherexample: We never
had a marketing department in the organization.

Which is incredible for a brand that is as-
sociated with such a consumer event, to
not have marketing.
Right, so I created that. And this year we will
have the most robust year in marketing, partner-
ships and brand awareness, not only in America
but also around the world. In Washington, we
didn't have an advocacy office or anything.

And now you have Grammys on the Hill-
and Daryl Friedman, a full-time advocate,
a lobbyist essentially.
And we are industry leaders. We just had our
eighth CEO Summit,which is an idea I had along
with some other folks. CEOs ofmajormusicorga-
nizations who don't know each other, never had a
cup of coffee or a glass ofwine [together].

So when you're in the trenches and need to
pull things together strategically, especially in
terms of Washington with a unified voice, that

Grammy Moment No.1:
BOB DYLAN (center) is
tcomt flied by THE ti

ETT ROTHERS and
MUMFCAD & SOIOS at the
Grammys on Feb.13, 2011.

never was done. Once of the secrets to great
diplomacy is behind the scenes.

The RIAA sits in that room, but so do those at
[the American Assn. of Independent Music] rep-
resenting the indie group, which represents 50%
of our Grammy entries and Grammy Awards. So
are ASCAP, BMI and SESAC. So are the unions,
NARM, the songwriters groups, the R&B Foun-
dation, the Gospel Music Assn. So it's a really

robust [gathering] of thought leadership.
What's great about it is when we have to pull

together to do something, it's just a quick phone
call or email. We know each other so well. And
the trust factor has really ramped up.

We could have never come together on the
Performance Rights Act campaign without this
group having done their homework: The [Na-
tional Music Publishers' Assn.] and Harry Fox,

everybody together hammering this stuff out.

I want to do a speed round. If you look at
your 10 years, just fire back answers. Favor-
ite moment of the Grammys?
Our show is usually a reflection of what hap-
pened in music in any given year. So some years
are better, no doubt about that. I certainly have
personal moments oftri- continued on »p38
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Congratulations, Neil,
on ten amazing years!

All of us at
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harryfox.com
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EHRLICHVENTURES, LLC

December 1, 2012

Dear Neil;

They say that the first ten years are the
hardest with you they couldn't have been easier.

Here's to at least another ten together.

PS. This year we will fulfill your decade long wish
and open with Los Del Rio "Macarena" as a special
tenth anniversary celebration.

PPS. You didn't think you'd get away without at least
one "shpritz".

Love,

Ken andand all of us AEG Ehrlich Ventures
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from »p36 umph, fear, pride and terror,
but that's another story.

So maybe there's another way to ask the
question: Are there a handful of moments
that do jump out at you? You're careful
not to show favoritism and not to diminish
all of the great performances that have
graced that stage. That being said, are
there moments? Whether it's Pink flying
over the crowd ...
It's more about things that we create that don't
happen anywhere else. And the unpredictabil-
ity of the pairings.

Preceding my tenure, Eminem and Elton
John was a very famous one. Some of the
things during my tenure-seeing Beyonce
and Prince step on the stage-is pretty
unique. Sometimes it's not about just a
unique pair, but re-creating them-Paul
Simon and Art Garfunkel hadn't spoken
to each other for many, many years. That
year [2003], the board had elected to give
them a lifetime achievement award and
invited them to attend. Out of that came
this reunion-it spawned not just a great
Grammy moment but a world tour. So those
kinds of things.

That year we recognized the Clash and we
had Springsteen and Steve Van Zandt and
Elvis Costello doing "London Calling"-that
was a staggering moment.

So those kinds of things ultimately stand
out to me, when they work, which is about
99% of the time. And sometimes they don't

PAUL McCARTNEY
greets NEIL PORTNOW
onstage at the Los Angeles
Convention Center on
Feb. 10 during the 2012
MusiCares Person of the
Year tribute to McCartney.

because music's not predictable and neither
is live television.

It's part of what makes the show so watch -
able though, those moments that don't
always go as scripted.
Well, it's very human. I don't think people real-
ize what goes on with live television production,
and our show, I would argue, is the most difficult

television show anywhere in the world because
it's live, it's three -and -a -half hours, sometimes
as many as "plus plus" performances. It's four
stages, it's in an arena, it's all of the egos ...

I've been told there are some of those in
the music business.
There are a few. And then it's the logistics,
because every performance is a set change.

We have more microphones, more musi-
cians than any other show. So to make that
work-and to do it live, without recutting,
re-editing-it's an unbelievable proposition.

And Ken Ehrlich, executive producer of
the Grammy telecast, of course, is one of
the best in the game.
Of course, there aren't any better than Ken.
He's been doing it for 33 years and he's as fresh
and cutting edge and innovative as day one.

Last year's Grammys were, at the time,
the most popular social event that Twitter
had ever registered. What was your reac-
tion to that, and how do you think about
social media going forward?
Over the past five years we have really been
aggressive about [building up our digital
staff], so I'm not stunned that we wound up
having the most social event in TV history,
even beating the Super Bowl. We created the
infrastructure to do that. It's part of where
we are, where the future is.

We're solid with those who grew up with
the Grammys. We need to be solid with the
new generations that are growing up and
don't yet know us and need to be engaged.
And that's the way people interact nowadays.

It's been widely reported that you've
made an eight -figure deal with CBS for
the Recording Academy. Do you ever find
yourself thinking about this execution,
this moment on the continued on »p40

Neil, we congratulate you on your 10th anniversary
of outstanding leadership and also thank you for

your exemplary commitment to giving back!

The GRAMMY Foundation® Board:
Gary Borman, Darrell Brown, Tim Bucher, Dan Cherry, Greg Chin, Geoff Cottrill,

Robert Aubry Davis, George J. Flanigen IV, George Jones, Debra Lee, Amanda Marks, Jeanne Meyer,
Elizabeth Moody, Bea Perez, Michael Rapino, Rusty Rueff, David Webster, will.i.am
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from »1338 show? How does the TV
deal add pressure to your needs?
Your point about the show is that at the end
of the day it's a TV show and it happens to be
about music. But there's a lot of great music
that's boring on television.

The biggest challenge for me, and for us
as an organization, is that we represent 81
categories, the full spectrum of music.

And the network wants 11 Justin Biebers
on there.
And they won't get that from us. They may
from others, but that's the one thing that sets
us apart. We are the Academy: We are about our
members. We are not about sales, marketing
and popularity. It's about balancing things. If
you look at years past, we've put things onstage
that put ratings at risk-the collision of art and
commerce. It's something I face all the time.
[You] have to pick the battles.

One of the proudest things was to see Mum -
ford & Sons enter the charts this year with
spectacular sales. We know we had a signifi-
cant role in breaking them open worldwide,
putting them on with Bob Dylan [in 2011].

You've had your share of controversy in
the past 10 years. Any organization does.
Last year you changed the categories and
that brought on a lot of feedback. What
would you say were the controversial
moments in your tenure that really gave
you some pause?
Fortunately, not too many. There haven't been

Grammy Mom
BEYONCE joins P CE for
a medley of his hits at the
Grammys on Feb. 8, 2004.

a lot of controversies. There's always people
who have opinions about who wins. That's
part of what we do.

From the industry standpoint, those who
have stood up and pointed fingers, we disagree
or whatever, we've had pretty solid support from
all corners. And the controversy about the cat-
egories, all of the discussion was healthy.

What it proved to me was that, boy, do
these trophies matter to folks. If they didn't

care, it could roll off their back. The fact that
some people care more than others, that's
healthy, as long as the discussion is civil.

If we make no changes in the next 10 years,
we'd be sleeping at the wheel.

So let's talk a little about where you want
the organization to go. What is the big-
gest opportunity for the Recording Acad-
emy, and what is the biggest challenge?

The biggest opportunity is the brand, and we
haven't thought about ourselves as a brand
up until 10 years ago, because we had a lot of
things we had to dealwith that took precedence.
It's a great brand but you have to have the house
in order before you put yourselves out there.

You think of yourselves as a histori-
cal record, and you're so focused on
that. It's hard to realize that there's this
greater potential.
We think of ourselves, [and it's a] great honor,
as the keepers of popular music culture in
America. That's what's unique with us-un-
like many companies that work to expand the
brand-we don't do it for the stock price or
the shareholders, we do it for the benefit of
the music community. To the extent that we
generate revenue, those are dollars we can
replant into the community for our missions.

So your biggest challenge and opportu-
nity is the same thing-delivering on the
promise of the Grammy brand, building
out MusiCares, building out services to
the Grammy Foundation and members,
the Grammy Museum, the Latin Academy.
And all of those things are healthy now, but I
want them to be in the best shape possible. If
a musician reaches out and says "I need help"
anonymously, we don't want to be able to say,
"We can't help. We don't have the resources."

From that point, we've done some fund-
raising campaigns. The way that [MusiCares]
works is that the Acad- continued on »p42

The people with an eye
for investments

salute the people with
an ear for music.

The Poppo Group
congratulates Neil Portnow

and The Recording Academy®
on ten incredible years of success.

We will not rest ,!Ir. UBS
CUBS 2012. All rights reserved. UBS Financial Services Inc. is a subsidiary of UBS AG. Member SIPC.
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from »p40 emy funds all the operational
costs, as it does the Grammy Foundation. The
money that goes out to the community and
music people in need and all of that is what
comes from our fund-raising. Its primary
fund-raising comes from the MusiCares din-
ner, which is now 22 years old. It was a good
million -dollar night for us. The last one we
had for Sir Paul [McCartney] was a gross of
$6.5 million-record-breaking. And well do
it again this year honoring Bruce Springsteen.

It's great to see people like that giving back.
A lot of musicians are not properly insured-
when they need help, they really need help.
And you'd be surprised at the type of people
who need help. We hear about executives a lot
who need help. So, that's part of the brand -
building. To the extent that we have additional
income and revenue, we can think about doing
more things-more projects, more seminars,
a lot of the things you do through Billboard
are aimed at self-help for the community.
They need it. They deserve it.

When you think about 2013, what's the
most important thing you want to accom-
plish? Do you think you'll get to an inter-
national deal in 2013?
We already have various things going on. The
show is played in 200 countries so far. It's a
question of what we do on the ground. We're
in the [formative] stages of a project that will
take place at the 02 in London, in the final
stages with China about doing a joint venture

there. On the ground, but in business with
local organizations, especially in a country
like that. I don't want to try and pioneer that.

I believe award shows are also legislated
In China.
Exactly, [so] those kinds of things make sense.
Our Latin Academy is doing more events in
other places. Flow far we'll actually get in
delivering in 2013, I'm not sure. But a lot of
groundwork will get put down in the next year.

Any regrets from the past 10 years?
Not off the top. That may seem a little pre-
sumptuous and crass, but I feel really good
about what we've been able to accomplish
as a team. We've had a couple of tough mo-
ments, but when you have the A team, you
don't fail. We have the most wonderful part-
ners-yourselves [at Billboard] included-
our producers, our other third -party groups
we work with.

You can always do better, but there isn't a
big regret moment or anything. We've man-
aged to tread carefully through that, not to
mention this huge recession we've dealt with.

What would you like your legacy to be?
This is the period of time when this organiza-
tion took advantage of their great platform to
help music people to have light bulbs go off
about careers in music, [and to be their voice
to] a government that focused the spotlight
on the arts. You can't have a civilized, high-
level culture without it.

In 2006, NEIL PORTNOW
honored then-Sen.
BARACK OBAMA, Grammy
winner for audio recordings
of both of his books;
inset: With Recording
Academy VP of advocacy
and government relations
DARYL FRIEDMAN.

As an industry, we help to keep people smil-
ing and healthy and happy and focused and
working together to solve some of the prob-
lems we have. If that's what can be said down
the line, it would be the greatest honor on
earth for me.

It's telling that I asked you what your
legacy would be but you didn't use the
word "I" once. Kudos to that-it speaks to

the way you've run the organization and
kept the focus on the organization. And
congratulations on 10 years.
It's a great milestone, a great honor and I'm
looking forward to starting the next 10.  
Assistance provided by Nick Williams.

alFor a video of this interview,
go to billboard.biz

Neil,
Congratulations
and thank you
for your 10 years
of leadership
and inspiration.

MUS I CA R ES

The MusiCares"
Board of Directors

Martin Bandier
John Burk
Paul Caine
Rod Essig

Pete Fisher
George J. Flanigen IV

Susan Genco
Jerry Greenberg
Arnie Herrmann

Kevin Lyman
Tero Ojanpera

Scott Pascucci
Alexandra Patsavas

Jon Platt
Tom Poleman
Alissa Pollack

Bill Silva
Gary Veloric

Stasia Washington
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CONGRATULATIONS TO NEIL PORTNOW
ON HIS 10TH ANNIVERSARY AS

PRESIDENT/CEO of THE RECORDING ACADEMY®.

DOUG MORRIS & SONY MUSIC

BONY MUSIC

SoundExchange celebrates

NEIL
PORTNOW'S
decade of leadership of The

Recording Academy® and applauds

his dedication to positively

impacting the lives of musicians,

industry members and our society

at large. We are honored to

continue our relationship with Neil

and The Recording Academy®.
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-Integrity, Generosity,

Compassion and Authenticity
define who you are.

Your ability to connect with others,
and find common ground with care and

understanding, makes you a
truly unique and extraordinary person.

Your heart shines
through in all that you do.

Congratulations Neil.
Happy loth Anniversary!

We love you and
cherish your friendship.

Lloyd, Tracy and Ethan

QUINCY
JONES

80th Birthday

SPECIAL FEATURE
Join Billboard as we salute

this music icon on his milestone
birthday and acknowledge

his remarkable six -decade career.
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AWARD TOUR
Jessie Ware prepares

for U.S. bow
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Game talks "Jesus
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Ern BY SARAH MALOY

BITING BACK
Fourteen months ago, Califor-
nia pop -punk powerhouse
Blink -182 marked its return to

music with an album that was devoid
of the unique humor that had helped
its previous release, Blink -182 (2003),
sell 2.2 million copies, according to
Nielsen SoundScan. Released in Sep-
tember 2011, Neighborhoods followed
a blockbuster reunion tour that had
grossed $21.2 million in 2009, accord-
ing to Billboard Boxscore. But despite
the extended hiatus between albums,
Neighborhoods failed to connect on the
same scale as earlier releases. It debuted
at No. 2 on the Billboard 200, but has
sold only 322,000 units.

Now, following a year of reflec-
tion and a split from longtime label
Interscope, Blink -182 will self -release

its dogs eating dogs EP on Dec. 18.

Despite the looming street date, the
band was still recording for the proj-
ect in early December and the final
track list hadn't been set at press time.
The EP will be a digital -only release
made available exclusively through
the band's website. Preorders began
Nov. 19, the same day the set was an-
nounced, and fans who purchase the
EP will receive a link to download the
release starting on street date.

Vocalist/guitarist Tom DeLonge
says dogs eating dogs reflects the music
the band should have begun making
"the day after" announcing its split in
February 2005. Instead, when the act
broke up, more than a decade after re-
leasing debut album Cheshire Cat (with
drummer Scott Raynor, later replaced

'STREET KING' LIVES?
50 Cent's Em, Levine

collabo heralds new LP

BLINK -182'S EP is available in three
editions, each paired wlh items like

T-shirts and autographed prints.

After a disappointing comeback album
fraught with drama, Blink -182 breaks out of the
major -label system for a new self -released EP

by Travis Barker), each member took
on a new project. DeLonge formed An-
gels & Airwaves, while vocalist/bassist
Mark Hoppus and drummer Barker
teamed up for +44.

After the extended break, reuniting
to record Neighborhoods was anything
but smooth. "We weren't even in the
same room," DeLonge says of record-
ing the album. "We were barely talk-
ing; we were in different studios. No
one really commented on each other's
parts, no one pressed anyone's buttons.
Everyone was on eggshells."

At the time, DeLonge says he was
writing the kind of music he thought
fans and his bandmates expected, not
what he wanted to be writing. Now, on
dogs eating dogs, he says he's written
songs that are "indicative of who I am

now at 36 years old."
But the bigger change for Blink -182

this time out is its separation from In-
terscope. The trio left the label in Oc-
tober in a transition that DeLonge de-
scribes as the band's decision.

"It was totally us," he says. "We're
ready to move on. At the same time,
what [Interscope does] best and what
they know how to do at this moment
is more like hip -hop and R&B and pop
music. There are a lot of labels that
are doing really well with rock bands
and they're just not one of them. I
just don't think the partnership made
any sense."

Just weeks after parting ways with
Interscope, both Hoppus and DeLonge
teased new music online. "We're re-
leasing some new Blink -182 songs in

'TIS THE SEASON
Scotty McCreery scores
with holiday collection

a few weeks. Watch this space," read
one post that appeared on Hoppus'
Twitter account (2.3 million follow-
ers) on Nov. 8.

The EP was announced two weeks
later, and immediately made available
as Christmas-themed preorder pack-
ages through the band's redesigned
website. The project is available in
three editions priced from $20 to $100,
and each pairs the digital release with
physical items ranging from T-shirts
to an autographed print.

For all the tension that existed
among the members and their different
representatives, and between the band
and Interscope, in 2011, DeLonge says
they're finally in a good place, getting
along in a way that they hadn't even be-
fore the hiatus. "We're connected and
laughing and making jokes and making
fun of each other," he says. "There was
no laughing on Neighborhoods."

DeLonge also says there's already
been discussions about the band's next
steps, including signing to another
major or establishing a deal that lets
Blink -182 retain its North American
rights while "signing to different re-
gions across the globe."

But for now, the top priority is con-
necting with the group's core fan base
and building what DeLonge calls a
"massive website experience," with
the assistance of his music social net-
work Modlife, to "service fans directly
in a creative and forward -thinking
way." In fact, Blink -182 has discussed
releasing music more frequently, in
the form of what DeLonge calls "am-
bitious, artistic" EPs. "It's not that we
may not put out another record," he
says. "But we may not put out another
full-length record.

"The joy of being independent is
that you can write your own ticket,"
he continues, adding with a laugh: "No
one yells at you when you fuck up."

It's that freedom that allowed the
members to be themselves on the EP,
DeLonge says. It's a formula he hopes
the trio can continue to follow. "We're
free agents at the top of our game," he
says. "Blink can now clear a path to
the potential that a lot of people, a lot
of our fans, really saw in us."    
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ROAD

Time for some action: With
the recent Rare Chandeliers
still shining bright online,
Vice Records' Action Bron-
son begins a world tour
booked by Jeremy Holg-
ersen of the Agency Group.
Stops include Melkweg in
Amsterdam (Dec.11), Le
Bellevilloise in Paris (Dec.
12) and Twisted Pepper in
Dublin (Dec.18), followed
by Studio in Auckland, New
Zealand (Jan.11) and two
Australia dates at Perth's
Bakery (Jan.12) and
Melbourne's Sugar Moun-
tain Festival (Jan.19)...
Cued up: Unknown Mortal
Orchestra will tour the
world prior to sophomore
set // (Feb. 5, Jagjaguwar).
Booked by the Windish
Agency (the Americas), the
Agency Group (United King-
dom/Europe), Artist Voice
(Australia) and Much More
Music (New Zealand), the
tour begins at the Rhythm
and Alps Festival in Christ-
church, New Zealand (Dec.
28) before hitting Australia
for the Pyramid Rock Festi-
val on Phillip Island (Dec. 30)
and the Standard in Sydney
(Jan. 3). It'll then play Zepp
Divercity in Tokyo (Feb. 2-3)
and Paradiso in Amsterdam
(Feb. 7). Beauty Bar in Las

Vegas (Feb.16), Bowery
Ballroom in New York (Feb.
28) and Seattle's Crocodile
(March 22) are part of the
U.S. swing ... Laying down
the law: Muse heads out in
support of recent album
The 2nd Law (Warner Bros.)
early next year. Up first is
Valley View Casino Center in
San Diego (Jan. 21), followed

by the Oracle Arena in Oak-
land, Calif. (Jan. 28), Bank
Atlantic Center in Fort Lau-
derdale, Fla. (Feb. 22) and
TD Garden in Boston (April
12). European stops include
Emirates Stadium in Lon-
don (May 25-26), Olympic
Stadium in Barcelona (June
7) and Stade de France in
Paris (June 21-22) ... Major

waves: Upstart Republic
rapper Angel Haze will head
to Europe to promote her
new Reservation mixtape.
Booked by James Rubin
of the Agency Group, the
run begins at Concorde 2 in
Brighton, England (Feb.19)
and includes stops at Arches
in Glasgow, Scotland (Feb.
23), Social Club in Paris

(Feb. 28) and AB Club in
Brussels (March 3).

-Nick Williams

EMI BY RICHARD SMIRKE

THE ADVENTURE
BEGINS
Fresh off a
Mercury Prize
nomination, Jessie
Ware preps EP for
U.S. release

For Jessie Ware, the past

fewyears have been a se-

ries of happy accidents.

"There are so many great
singers out there," says the
28 -year -old London-bom singer,

whose U.K. debut, Devotion, was

recently nominated for a Mer-
cury Prize and whose domestic
debut, EP If You're Never Gonna

Move, is set to arrive Jan. 15 on

Cherrytree Records/Interscope.

"I just seem to be in the right
place at the right time."

Indeed. In 2009, Ware was
working as a journalist when
she got a call from an old school
friend, XL Recordings artist Jack

Periate, who asked her to per-
form backing vocals for him
on a BBC Radio 1 session. She

had to take time off to make the

session, which proved to be life -

changing. "It was so much fun,"

she says. "I just thought: 'This
is the life.'"

Further shows with Periate
followed, including an eye-

opening tour of America, dur-
ing which a crew member in-
troduced her to the music of
then -unknown London -based
dubstep producer SBTRKT
(born Aaron Jerome). Ware
was amazed by what she heard

and, upon returning to London
after the tour, sought out the
producer, and the two started
writing together. "It felt so origi-
nal and exciting," says Ware,
whose vocals are featured on
SBTRKT's self -titled 2011 album

(Young Turks/XL).
Additional collaborations

with underground EDM artists
Sampha ("Valentine") and DJ
Joker ("The Vision") followed,
leading Ware to a record deal
with PMR Records/Island. Until
landing the solo contract, Ware
says she was "content just being

a backing singer [on] tracks that

my mates would hopefully hear
in a club and dance to."

The prospect of a solo album

brought new challenges. Not
that Ware was concerned. In-
stead, she describes her attitude

as "just suck it and see-trying
and experimenting different
things. There are plenty of ter-
rible songs that no one will ever
hear, but they helped me shape

BY STEVEN J. HOROWITZ

Teenage
Live Wire
After lighting up the Web with a
series of brash records and raw
videos, Chicago's Chief Keef
delivers his Interscope debut

At 17 years old, Chief Keef is confident that his

music is already setting trends. The Chicago
native rose to prominence earlier this year with

his self -released head -banging anthem "I Don't Like,"
parlaying online buzz into interest from labels like Cash

Money and Atlantic. Months after announcing his signing

to Interscopein July, Keefcredits hisunique style-chants

and gruff lyrics over stomping beats-to his success.
"I got a new style that put an eye on Chicago," says

Keef, who has been rapping since age 8. "I came from
the gutter. I made my own style. If I do get Auto -Tune,
I make my own Auto -Tune style. I'm versatile and I got
people that rap just like me, like I set trends. As you
make music, you get better anyways."

Keef recorded debut album Finally Rich (Dec. 18) dur-
ing two months in Los Angeles, nabbing marquee fea-
tures from 50 Cent, Rick Ross and Young Jeezy. Album

promotion has been somewhat scarce: Interscope only
recently serviced the set's latest single, "Love Sosa," to

what I didn't want to do."
The result was the 11 -track

Devotion, a project that took
shape throughout 2011 and into

2012 and features the work of
producers Dave Okumu, Julio
Bashmore and Kid Harpoon.
Released in the United King-
dom in August, Devotion mixes
downtempo dance rhythms;
soulful, moody pop reminis-
cent of Sade; and the singer's
emotive, R&B -infused vocals.
The set bowed at No. 5 in the
United Kingdom and sales
stand at 38,000, according to the

Official Charts Co.; it was nomi-

nated for the Mercury Prize less

than a month after release.
Now, Ware has her sights

set on the United States with
shows at New York venue the
Box (Dec. 10) and Los Angeles'

Bootleg Bar (Dec. 13) ahead of
the EP. Ware returns stateside
for a six -date trek beginning
Jan. 14 at the Sinclair in Cam-
bridge, Mass., booked by Marty
Diamond at Paradigm.

"My goals for Jessie are ab-
solute nationwide domination,
but in a respectful, incremental
and organic way," says Cherry -
tree head Martin Kierszenbaum,

who first encountered Ware

CHIEF KEEF'S
debut features
guests like 50
Cent, Rick Ross '0,";t.?
and Young Jeezy.

JESSIE
WARE'S label
is eyeing
a spring
release for
her debut
album.

when Island Records U.K. co -
presidents Darcus Beese and
Ted Cockle invited him to watch

her perform in London.
In line with Cherrytree's pre-

viously successful campaigns
for Ellie Goulding and La Roux,
the label is taking a slow -burn
approach to its latest British
signing. Music has been ser-
viced to noncommercial stations

and Kierszenbaum is confident
Ware will naturally gravitate to-
ward top 40 formats. "I believe
the caliber of the record is such

R&B/hip-hop radio, where it collected 50 adds in its
first week, and on Nov. 18 the label released a YouTube

video of album snippets that has amassed 40,000 views.

Because of his online success, Keef feels his reach
isn't limited to the United States. "I can leave the United

States and go out of the country and sell and do a show,"

says Keef, who may not be able to leave the country just
yet-he remains on probation following an earlier con-
viction for pointing a gun at a Chicago police officer in
December 2011. "I can go to the U.K.; I can go to Lon-
don; I can go to Poland. I make music for everywhere."

Interscope executive VP of A&R Larry Jackson is con-

fident the risk involved with releasing a debut from an
artist whose success is mainly online will pay off. "That
fan -generated enthusiasm carries into radio and becomes

that we're going to end up at top

40 radio," says Kierszenbaum,
who's eyeing a spring U.S. bow
for Devotion.

In the meantime, Ware is
happy to take each day as it
comes. "I don't think too far a-
head because I want to appreci-
ate what's happening now," says

the artist, who's been racking
up A -list cosigns. (Katy Perry
recently tweeted: "This lir lady
is going to be massive.") "It
doesn't feel like work. It feels
like a real adventure."    

something undeniable to them where they can't turn a
blind eye to it," says Jackson, who praises Reef's "unvar-

nished" persona. "There are no more rules. It's 2013.
You write them as you go. [The Internet] is how we find

our music, so that's how we're going to treat the music."

Keel's success has begun to translate offline. Break-
out hit "I Don't Like," featuring Lil Reese, reached No.
73 on the Billboard Hot 100 in October and No. 20 on
Hot R&B/Hip-Hop Songs in September. On YouTube,
the "Like" video has 19.7 million views, while the clip for

"Love Sosa" docked 18.1 million in about a month. Inter -
scope plans to release a dip for third single "Hate Being

Sober" (featuring 50 Cent and Wiz Khalifa) ahead of the

LP's release, but doesn't have a timeline for radio adds.

While "Like" picked up steam online before going to
radio, WHTZ (Hot 97) New York PD Ebro Darden cred-

its its charting to an all-star G.O.O.D. Music remix from
Kanye West released in May. "Hot 97 had some success

with Chief Keef," he says, "but the record didn't explode

until Kanye and his cohorts placed verses on the 'I Don't

Like' [remix]," which racked up 357,000 plays on rapper

Pusha T's SoundCloud page and was later included on
G.O.O.D. compilation Cruel Summer. "An artist can cre-

ate a buzz without radio and have some success, but it's

not until they get radio play do they become real stars."

Keef dismisses claims that his success is built on co-

signs from hip -hop stars induding Drake and T.I. He's
looking to add artists to his GBE Entertainment label,
and has "visions" for his future-just like he did for the
present. "I expected stuff like this to be going on," Reef
says. "I still got visions though. I got more visions. But
I'm going to sit back and enjoy the 'Sosa' ride."    
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The Gift That
Keeps Giving
The -Dream and Def Jam package a free
2011 digital release for retail just in time
for the holidays

Fifteen months after releasing his fourth solo album, 197Z
as a free "Internet album," R&B star the -Dream will put out
the project as a for -sale physicalproduct on Dec. 18 through

Island Def Jam (IDJ). With his forthcoming Love IV pushed back
to early 2013 due to his production and songwriting schedule,
the -Dream says he wanted to offer fans a stocking stuffer before
the end of the year.

"A lot of fans wanted it to be released officially," he says of
1977, which was posted online in August 2011 under his birth
name, Terius Nash. 1977 was originally issued as a stopgap
between 2010's Love King (173,000 copies sold, according to
Nielsen SoundScan) and the -Dream's Love LP, but critics and
fans connected with the darker tone of the effort, which was
partially inspired by the singer/songwriter's 2010 divorce from
singer Christina Milian. The free album earned positive reviews
from Pitchfork, the New York Times and BBC Music, while the
video for single "Ghetto" (featuring Big Sean) has amassed
2.3 million YouTube views since its release last December.

The -Dream says he has been considering giving 1977
an official release for more than a year, and was swayed by
fans on social media as well as by comments on his YouTube
channel. "People want their music in a certain type of way,
and it's up to us to give it to them that way," he says. "Everybody
doesn't want to be accustomed to downloading something from
a site where it may not be as mastered. The people who love [1977]
will love it. There's a lot of people who probably haven't heard it,
and they'll hear it for the first time."

The 1977 release will come one month after Canadian R&B art-
ist the Weeknd rereleased his 2011 trio of free digital mixtapes as

otice-rioNs
with GAME

by STEVEN J. HOROWITZ

With Jesus Piece, his fifth and final
album for Interscope arriving Dec.11,
rapperJayceon"Game" Taylor wants to

cap his contract with a bang.The Comp-

ton,Calif., native,whose 2011release The

R.E.D. Album bowed atop the Billboard

200 with 98,000sold, is banking on the

LP's concept (its religiously charged
cover art sparked online controversy)
and quality, as well as an all-star cast
including Kanye West, Lil Wayne and
Rick Ross, to deliver his fourth No.1.

His VH1 reality show "Marrying
the Game," which debuted in
mid -February, expanded his
presence beyond music while a

shift from longtime partner Czar

Management to CAM 8 helped
collect unpaid dues. Game is un-

sureabout hiscareersfuture, but
knows that Jesus Piece marks a

new beginning.

1 Was Interscope support-
ive about releasing an album
so close to your last?
Interscope has been good my
entire career, from the whole
rap departmentup to [chairman]
Jimmy lovine. They've always

done me a good service [and] I appre-
ciate it. I had a good ride, and I'm not
too sure what I'm going to do after this
album. But we'll see. We'll have those
meetings and we'll make a decision.

2 How does it feel knowing that
you can be a free agent?
It doesn't change anything. I'm just
going through music and my career
and beMg happy that I'm still in hip -hop

and that my fifth album will probably be
No. 1. Probably? It is going to be No. 1.

3 The reaction to Jesus Piece
has been controversial.
I expect controversy [even] if I name my
album "Pop -Tart." Since the beginning
of my career, I've been a controversial
artist and I'm able to keep Game on
blogs and websites. [With] any news,
people will probably click it faster than
they click on anything else, just be-
cause of what my past would suggest.
But it is what it is. Controversy sells.
As long as they keep talking about me,
it's free promo.

4 Why do so many people have
a problem with you name-dropping
in your rhymes?
If you listen to everybody else's

THE -DREAM
hopes to release
his next album,
Love IV, in
March.

a single physical entity on Republic. Titled Trilogy, the project
debuted at No. 4 on the Billboard 200 with 86,000 sold, accord-
ing to SoundScan. Like Trilogy, the physical release of 1977wil1
include new songs that didn't appear on the digital version. In
the -Dream's case, new tracks "AK47" and "Tender Tenden-
cies" were both posted online in November. According to
IDJ executive VP of marketing Eric Wong, previously re-
leased songs "Wake Me When It's Over" and "Used to Be"
will receive proper videos, and the CD will include special
packaging and unreleased artwork.

And while 1977 was originally released under the -
Dream's real name, the physical version will be titled Te-
rius Nash: 1977 and credited to the -Dream. "The retail space
knows Mr. Nash as the -Dream, but at the same time, core

fans know the -Dream as Terius Nash," Wong says. "So we
decided for the album, the -Dream would be the artist and Terius Nash
would be in the title."

Last March, the -Dream previewed a handful of songs from Love
IV at a New York listening session, including the thumping sex jam
"Foreplay" and the Gucci Mane collaboration "Paid." The -Dream says

he's eyeing a March release for the project, which was pushed back
after he was tapped to co -produce three songs on Rihanna's new
Unapologetic (her first No. 1 on the Billboard 200) and became
"involved in every part" of the making of Beyonce's forthcom-
ing fifth studio album.

The -Dream says that the balance between his producing/
songwriting projects and the support of his solo career has
been lopsided as of late, and might have given fans the wrong
impression of his dedication. "The label and I have to figure

out how to combine both of these things, and see this as one musical pic-
ture," he says.

In the meantime, however, the -Dream is more than happy to revisit 197Z
despite its heavier, heartbroken themes. "At the end of the day, I'm a songwriter,"

he says, "and no matter where these places are, I can revisit them."

album, how come no one counts
the name -drops there? When Dr.
Dre dropped Chronic 2001, no one
said a thing. They just listened. You
either appreciate the music or you
don't. If you think it has too many
features, then don't fucking buy it.
Too many name -drops? Don't fuck-
ing listen. When I first came out, I
was one of the only artists that was
name-dropping-I was probably
the only one that was name-drop-
ping. Now, all the metaphors that
are used have got someone's name
in it, from [Jay -Z] to Wayne to Ross
to J. Cole to Big Sean. There's always
somebody rapping about somebody
doing something. Or like Kanye in
"Clique" where he says "Tom Cruise"
and "TC." It is what it is. Who gives
a fuck? It's music.

How is it having new manage-
ment for the first time in your
music career?
I'm like the Lakers. It don't matter
who the coach is; we're going to end
up winning. I got a good manage.
ment team. I really like them a lot.
They're doing a lot of good for me.
I almost managed myself, but I'm
glad that we made that merger. They

go find money. That's why I love my
management. They found money
owed to me sitting up there in the
nets. They go cut the nets down and
they're the best to go dig and find that
money. That's why I really appreci-
ate them. They're not going to let a
penny sit in the street.

You're a family man. How has
that changed your approach to
your career?
I've been an open book since the
beginning of my career. Anybody
who knows anything about Game
knows that from the early stages
of my career, I've been open about
my life. You know my kids' names.
You know what gang I claim . . .

My reality show was just my voice
coming to life and people actually
being able to see it happen versus
me saying it. I keep [my family and
career] real close to each other, but
I also keep them separate. When
I'm in the streets, I'm just doing me
in the streets. When I'm at home,
I'm at home. When I'm rapping and
have this Game costume on, it has to
be the Game. And when I come
back home, I'm Dad. You can find
that balance.  
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LIFEHOUSE
Almeria
Producers: Jude Cole,
Lifehouse
Geffen Records
Release Date: Dec. 11

Lifehouse's first five albums
established its credentials
for polished, earnest pop/
rock. Almeria is a broadly ex-
perimental set still steeped in
frontman Jason Wade's inher-
ent melodicism but with more
sonic changes than Lifehouse
has attempted before. The set
launches with hand claps and
the gospel -sounding a cap-
pella of "Gotta Be Tonight,"
while "Moveonday" and "Slow
Motion" take the band into
trippy terrain, with the latter
finding Wade playing sitar.
"Nobody Listen" has a Muse -
like anthemic chorus, and the
rootsy boogie of "Right Back
Home" is enhanced by Peter
Frampton's lead guitar work
and Charles Jones' organ and
backing vocals. Natasha Bed-
ingfield provides an effective
counterpoint for the dynamic
ebb and flow of the single"Be-
tween the Raindrops," and
Greg Leisz's pedal steel gives
"Barricade" a slightly west-
ern feel. Meanwhile, Wade's
lyrics sound like the result of
many lonely, late -night tour
bus rides, pining for home and
wrestling with cascading and
conflicting emotions. In"After-

BRUNO MARS
Unorthodox Jukebox
Producers: various
Atlantic Records
Release Date: Dec. 11

True to its title, Bruno
Mars' sophomore album,
Unorthodox Jukebox, is

unapologetically all over
the map. It trapezes from
the tribal pound of "Young Girls" to the kinetic New Wave of
"Locked Out of Heaven," the funky strip club sleaze of "Money
Make Her Smile," the dubby reggae of "Show Me" and the
street corner doo-wop of "If I Knew." The tricked -out "Gorilla"
is a Prince -like genre -blending casserole, while the shimmering

melodic polish of "Moonshine" offers a sonic counterpoint to
the stark, soul -baring voice -and -piano arrangement of "When I

Was Your Man." Mars enlisted a village to help put the 10 -song

math" he promises, "The worst
is far behind us now/We'll
make it out of here somehow."
It's an ending as forward -
looking as the ambitious musi-
cal course Lifehouse explores
throughout Almeria.-GG

OLTRTP,
FLORIDA GEORGIA
LINE
Here's to the Good Times
Producer: Joey Moi
Republic Nashville
Release Date: Dec. 4

ASHLEY MONROE
Like a Rose
Producers: Vince Gill, Justin
Niebank
Warner Music Nashville
Release Date: Dec. 18

Country fans got their first taste of Ashley Monroe last
year as one-third of the Pistol Annies, alongside Miranda
Lambert and Angaleena Presley, on the trio's debut, Hell
on Heels. In fact, Monroe's unsung 2007 bow, Satisfied,
was ill-timed as music -biz machinations made it more of
an escape than a release, emerging as an unpublicized,
online -only offering. In the wake of the Annies' success,
Monroe is finally getting a proper coming-out party on
Like a Rose. Co -produced by Vince Gill, the set highlights
Monroe's powerful, somewhat Dolly Parton-ish pipes and
her knack for subtly subverting Nashville songwriting con-
ventions. "Two Weeks Late" employs a classic honky-tonk
groove to usher in a wry tale of a woman expecting a child
by her departed paramour, while "Weed Instead of Roses"
suggests freshening up a stale relationship with controlled
substances and kinky sex. But Monroe is just as handy with

poignant ballads, as evidenced by the bittersweet title
track and the love -hangover lament "Morning After."-JA

set together, with regular collaborators the Smeezingtons (who
also serve as executive producers) joined by the top -shelf likes

of Mark Ronson, Jeff Bhasker, Diplo and Emile Haynie. The
Target -exclusive bonus track "Old & Crazy" is equally essential,
teaming Mars with Esperanza Spalding for what sounds like an

absinthe -fueled troll into gypsy jazz. Boldly ambitious and glo-
riously irreverent, Unorthodox Jukebox is made for-and gets
better with-as many repeat plays as you can manage.-GG

Florida Georgia Line duo Tyler
Hubbard and Brian Kelley
seem like fun guys to hang out
with. At least, that's the im-
pression one gets from debut
full-length Here's to the Good
Times. With plenty of twang
and occasional hints of hip -
hop, contemporary pop and
R&B, FGL has locked in the
country boy charm factor. A
salutation from "Tip It Back"
sums up the pair's ethos:
"Don't worry about anything
except what's in your glass."
Rest assured, it's not skim milk.

But the duo's strength lies in
its tight vocal harmonies and
ability to write (six of 11 tracks)

and choose songs rich in flavor.
One can feel the breezy joy of
seeing a pretty girl from the
front seat in "Cruise"; the care-
free, sunbaked spirit of "Hell
Raisin' Heat of the Summer";
and the well-defined sense
of place in "Round Here." A
cover of Black Stone Cherry's
swelling ballad "Stay" fits FGL
perfectly, as does the harder -
rocking crunch of "It'z Just
What We Do." The album is
weakened a bit by a reliance
on quiet -to -loud arrange-
ments, but it's still easy to get
caught by its genial, easygoing
spirit.-GG

I
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SCOTT WALKER
Bish Bosch
Producer: Scott Walker

4AD
Release Date: Dec. 4
A difficult listen with reward-
ing moments in unexpected
corners, Scott Walker's Bish
Bosch proves that at 69, a pop
singer/composer can chal-
lenge an audience with work
that requires multiple listens
to comprehend. It's odd ma-
terial: nine songs connected
by the idea of "bish"-slang for
a job well done-and "Bosch,"

a reference to Dutch painter
Hieronymus Bosch, who cre-
ated wildly detailed religion -
driven art in the 15th and 16th
centuries. It's an improvement
on his last album, 2006's The
Drift, a dark and unsettling re-
lease unified by observations
of political dictators. Walker
adds far more traditional in-
strumentation on Bish Bosch,
though it's largely driven
by percussion or his gloom

BIG BOI
Vicious Lies and Dangerous
Rumors
Producers: various
Def Jam Recordings
Release Date: Dec. 11

Big Boi is often reduced to OutKast's "normal" half. Who
wouldn't be when compared with partner Andre 3000, a
rapper with enough steez to make hawking Gillette razors
seem cool? On Vicious Lies and Dangerous Rumors, the
follow-up to 2010's acclaimed Sir Lucious Left Foot: The
Son of Chico Dusty, Big Boi defines himself through cre-
ative risk, enlisting the most eyebrow -raising roster of
collaborators one will likely see on a rap album this year.
There's no Andre (due to contractual obligations and
general business), but indie acts Phantogram ("Objectum
Sexuality," "Lines," "CPU"), Wawes ("Shoes for Running")
and Little Dragon ("Thom Pettie," "Descending") are
brought on to sling hooks on a particularly hook -heavy
album. Think 2010 synth -poppy single "Follow Us," only
with more finely tuned genre -hopping. Then again, when
T.I. and Ludacris appear on a track called "In the A" (as in,
Atlanta) you know Big Boi hasn't left his Dirty South ethos
far behind. The 37 -year -old sounds like he's enjoying a
well-earned second wind to his career, one with little care

for the genre trappings of hip -hop in 2012.-CP

drenched tenor left alone in
cold stillness. Like his three
other albums released since
1984, Bish Bosch bears little
resemblance to his solo sets
from the '60s and '70s; fear-
less in his approach to silence,
relentless drumming and
coarse accompaniment. The
centerpiece, "SDSS1416+13B
(Zercon, A Flagpole Sitter),"
is nearly 22 minutes long and
connects the history of Ro-
mans and Barbarians with a
2010 celestial discovery, the
sounds of punk rock with sci-fi
films, a spoken -word rant with
modern opera.-PG

11E1
SOLANGE
True
Producer: Devonte Hynes
Terrible Records
Release Date: Nov 27
Where 2008's overlooked
Sol -Angel and the Hadley St.
Dreams cast Solange as a
bright-eyed Diana Ross for
the 2000s, seven -track EP
True, released on indie Ter-
rible Records (co-founded by
Grizzly Bear's Chris Taylor),
is all about showcasing the
singer as a stuck -in -the -'80s
chanteuse set on making
hipsters swoon. The musical
rebrand largely works, and
that's because it's spear-
headed by British singer/
songwriter Devonte Hynes
(aka Blood Orange), who
outfits Beyonce's younger
sister in lo-fi beats, dream -
pop synths and occasional
hand claps that mellow the
mood of her more uptempo
work for major labels. And
there are just enough clever
lyrical references to keep the
blogs interested. The title of
"Some Things Never Seem to
Fucking Work" alone is a per-
fect example, but its couplet
"Remember when you kissed
me/At Jimmy John's when
was 17" is just as memorable.
Lead single "Losing You" is
the clear highlight, with its
tribal gasps and hand claps
pulsating behind a mournful,
melodic vocal. But tracks like
"Bad Girls" and "Lovers in the
Parking Lot" are downtempo,
equally winning standouts. It's
an impressive transformation
from an artist who deserves to
finally step out from her well -
pedigreed shadows.-AH
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SINGLES
50 CENTCENT FEATURING
EMINEM & ADAM
LEVINE
My Life (3:59)
Producer: Symbolyc One
Writers: various

Publishers: various
Shady/Aftermath/Interscope
"This is my recovery/My comeback, kid," 50 Cent raps on
"My Life," the gaudy new single from his oft -delayed fifth
studio album, Street King Immortal. That line could under-
standably be interpreted as "This is my Recovery"-as in,
Curtis Jackson's version of Eminem's Recovery, the 2010

album that returned the Detroit native to the hip -hop all-
star game after years of middling efforts. 50 Cent has spent

years trying to properly follow up 2009's disappointing
Before I Self Destruct and regain his cultural relevance, and

"My Life" successfully mirrors Eminem's comeback single
"Not Afraid" by pairing pseudo -introspective lyrics with a
chorus full of vague yet decisive statements. Maroon S's
Adam Levine provides the pop backbone to a trio of surly
verses from 50 Cent and Eminem, with the latter thrust-
ing himself full force into lines like, "Sipping some of that
revenge juice, getting my taste buds ready/To wolf down
this spaghetti ... or should I say this spa -get -even!" "My
Life," like "Not Afraid," is not nearly as dangerous as 50's
exhilarating early output, but should serve its purpose of
giving Street King Immortal its pop single crown.-JL

CO3
TIMEFLIES
One Night (4:18)
Producer: Rob "Rez" Resnick
Writers: R. Resnick,
C. Shapiro

Publisher: Timeflies Music
(BMI)
Timeflies Music
Timeflies is the ultimate 2012
by-product: The duo claims

NIKKI WILLIAMS
Kill, Fuck, Marry (3:19)
Producer: Stargate
Writers: S. Furler, M.S.
Eriksen, 7:E Hermansen
Publisher: EMI Music
Publishing (ASCAP)
Island Def Jam
The popular drinking game
becomes surprisingly potent material for this gritty power
ballad from Nashville -based newcomer Nikki Williams. Though

co -penned by Sia Furler and Stargate, the same team behind
Rihanna's No. 1 single "Diamonds," the song's lyrical turmoil
over a tumultuous love affair ("Kill, fuck, marry are the things I
wanna do to you") could be ripped straight from Williams' own
personal life. Her 2011 marriage to Nicolas Cage's son Weston

was riddled with enough drama to keep TMZ tracking the ins

Porter Robinson, Benny
Blanco and Pretty Lights as
major production influences
and strive to create mu sic that
tips its hat to electro, dub -
step, hip -hop and pop. "One
Night," the title track of its
self -released EP, abides by all

the staples of the current win-
ning pop song construct, with
buildups and breakdowns you
could seta watch to and Auto -
Tuned vocals that practically
exist as another element of
the synthetic mix. "One Night"
even has a few bars of ill-ad-
vised rap tossed in via vocalist
Cal Shapiro, though listeners
can at least rest assured that
the duo's DIY ethos kept it
from springing for a Flo Rida
or Pitbull verse. These former
Tufts University partygoers
have proven that they can en-
gineer beats and hooks-but
a durable persona remains to
be seen.-CP
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HUNTER HAYES
Somebody's Heartbreak
(3:49)
Producers: Dann Huff
Hunter Hayes
Writers: A. Dorff, L. Laird,
H. Hayes
Publishers: various
Atlantic
Hunter Hayes is no stranger to
the Billboard charts: His single
"Wanted" was one of the big-
gest country crossover hits of
2012 and left its sunny foot-
print on the Billboard Hot100.
Now Hayes sets his sights hig h

onceagain with "Somebody's
Heartbreak," the next single

rT

SKYLAR GREY
FEATURING
EMINEM
C'mon Let Me Ride (3:46)
Producer: Alex Da Kid
Writers: various
Publishers: various
KIDinaKORNER/
Inters cope
Given her impressive track record as a writer and hook vocalist, we had every reason to expect

Skylar Grey to deliver big on her own accord, and she certainly does on the first single from
Don't Look Down, Holly Brook's first effort under her hitmaking moniker. Teaming with album
executive producer Eminem, for whom she co -wrote "Love the Way You Lie," Grey has crafted
a playfully explicit tease ("If you've got a sweet tooth/You can taste my watermelon") that uses
the bicycle as a sex toy more effectively than anything since Queen's "Bicycle Race" nearly 35
years ago-Eminem, in fact, references that song's chorus for his fills in this song, accented by
a Pee Wee Herman laugh. The chorus is destined to be a party -chant favorite, while Eminem
strikes a gleefully libidinous tone in his feature spot, name -checking hoops star Allen Iverson
and boasting about "a bag of prophylactics as big as Mick Jagger's lips." But the real twist
comes from Grey herself, who after making us hot and sweaty lets us know that she's only
kidding and is "not like the sluts in this town." It's a cold shower of a put-down, but also the
kind of surprise that makes the song that much better.-GG

C7,

off his self -titled 2011 effort
on which Hayes played all the
instruments, co -wrote and,
along with Dann Huff, co -pro-
duced. "Somebody's Heart-
break" is well-worn country
pop that finds the 21 -year -old

and outs of its many disturbing accusations, and the fact that
"Kill, Fuck, Marry" is able to turn all the behind -the -scenes
drama into a compelling pop song is all the more impressive.
The talented Williams should earn some positive attention for
her vocals, which plumb the same emotional depth that Sia
has been able to explore on her own recent collaborations with
David Guetta. Take notice: Here's a song and an artist sure to
get people talking well into 2013.-AH

sounding notably confident
and comfortable. Hayes isn't
detailing grandiose love or
severe heartbreak yet; rather,
he has a teenage -like longing
for that kind of storied rela-
tionship ("If you're gonna be
somebody's first time/Some-
body's last time/Baby be
mine"). With a younger sen-
sibility intact, Hayes is devel-
oping his songwriting at the
same rate as his fine-tuned
musicianship.-JM

HIP -HOP

J. COLE
Miss America (3:44)
Producer: not listed
Writer: not listed
Publisher.' not listed
Roc Nation
"Am I about dollars or about
change?" J. Cole ponders on
"Miss America," thegritty first
single to emerge from the

rapper's forthcoming second
major -label effort, Born Sin-
ner. A year removed from his
debut, the Roc Nation rapper
is waging a common inner -
battle for a rising music star:
bling versus brains. Cole may
have been "Mr. Nice Watch"
on his last album, but now
he admits, "I hope it's 'bout
knowledge/Not about who's
suckin' my dick," over the
menacing marching snare
that underpins this rough-
neck cut. Whatever pres-
sures the 27 -year -old felt
to appease critics or hook -
hungry fans have apparently
evaporated, and although
Cole may be richer, he's
anything but content. For a
mainstream -leaning MC still
hovering on the outskirts of
superstardom, "Miss Amer-
ica" is a bold move. It's alsoan
entertaining one.-DH

111-10-11a1M?Di 011
EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Jim Allen,
Phil Gallo, Gary Graff, Andrew
Hampp, Dan Hyman, Jason
Lipshutz, Jill Menze, Chris Payne

All albums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, 5700
Wilshire Blvd., Suite 500, Los
Angeles, CA 90036 and singles
review copies to Jason Lipshutz
at Billboard, 770 Broadway,
Seventh Floor, New York, NY
10003, or to the writers in the
appropriate bureaus.

DECEMBER 15. 2012 I www.billboard.biz I 49



IVIUSI

HIP -HOP BY DAVID GREENWALD

- .217.
10 CENT'S Street

mortal is due Pep.

Guess Who's Back
With the help of Adam Levine and Eminem, 50 Cent
launches new single, sets date for long -delayed fifth LP

s 50 Cent prepared to make his come-
back, the hip -hop mogul wanted to show
a new side of himself.

"I wanted to make the record, particularly
'My Life,' vulnerable," the chart -topping MC
born Curtis Jackson III says of his new single,
which features Maroon 5's Adam Levine and an
unhinged guest verse from longtime associate
and label head Eminem. Premiered with a perfor-
mance on NBC's "The Voice" (Nov. 26), "My Life"

debuts at No. 27 on the Billboard Hot 100, No. 4
on Hot Digital Songs (140,000 sold, according to
Nielsen SoundScan) and No. 6 on Hot R&B/Hip-
Hop Songs. The track will appear on 50's long -
delayed fifth studio album, Street King Immor-
tal, due Feb. 26 on Shady/Aftermath/Interscope.

According to 50, the collaboration was years
in the making. "Early in my career, I said some-
thing positive about Maroon 5 and Adam hap-
pened to hear it and never forgot it," he says.
Other album guests include Ne-Yo, Trey Songz
and Chris Brown. Dr. Dre, Hit -Boy and Frank
Dukes are among the producers on the set.

Immortal will cap a prolific run for 50 that
began last December with The Big 10, a free mix -
tape released through the rapper's ThisIs50.com.
In July came another digital -only set, 5 (Murder by
Numbers), a project necessitated by the repeated
delays of an official Interscope release. Immortal
will be 50's first album since 2009's Before I Self
Destruct, which bowed at No. 5 on the Billboard
200 and has sold 497,000 (according to Sound -
Scan), and his last under his current Interscope
deal. Still, after airing frustrations with the label
on Twitter for months, 50 now says he's optimis-
tic about sharing a future.

"All the success I've had has been with Inter -
scope, so of course I'd stay where I'm comfortable,"

he says. "It took a little longer than we neededwith
business affairs at Interscope to get everything
done," he continues, adding, in an apparent refer-
ence to John Janick's recent appointment as presi-
dent/COO of Interscope Geffen as well as other
changes at the label, "[the offices now have] new
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people I have to get acquainted with."
So far so good.
"I'm happy with the first record," 50 says, not-

ing the strong performance of "My Life" on iTunes
on its day of release. The track's video, featuring
Levine and Eminem and drawing more than 8.5
million YouTube views in less than a week, has a
key Chrysler product placement (see story, page
10), and also serves as an advertisement for 50's
projects outside of music-an SMS hat nods to
his headphone line, while a hug with boxer Andre
Dirrell alludes to his work as a boxing promoter.
Even the album title serves as product placement,
referencing his energy drink, SK Energy.

On Nov. 30, it was announced that 50 would
serve as executive producer on the in -development
Starz drama "Power," but when asked about his
other non -music endeavors, the rapper is quick
to highlight his charitable activities: Street King,
which provides a meal through the United Na-
tions World Food Program for every energy drink
purchased, and SMS Audio, which contributes a
portion of headphone sales to Feeding America.

"[When] I was developing the market for [Street
King], [there] was a lot of protesting going on-Oc-
cupy Wall Street, L.A. and Chicago, all those dif-
ferent places-so it was really visible how people
felt major corporations didn't actually care about
them," he says. "It felt like the right thing to do."

50 has also turned to making peace with his
hip -hop history, marking the end of one beef by
appearing onstage with past rival Fat Joe at the
BET Hip -Hop Awards taping on Sept. 29. They
shook hands during a tribute to Violator founder
Chris Lighty, the influential hip -hop manager
who died in August.

"Chris wanted that [beef] to go away for a long
time because he had a relationship with Joe," says
50, who Lighty managed until his death. "Joe
never did anything tome. I never actually physi-
cally did anything to Joe. It's really hip-hop-this
music and people being competitive-and over
time, you forget what the actual source of the
situation is."   

SHINING BRIGHT
With her latest frame at No. 1, Rihanna has spent the
fourth -most total weeks atop the Billboard Hot 100
As Rihanna logs a third week atop the Bill-
board Hot 100 with "Diamonds" (see page 58),
only three acts in the chart's 54 -year history
have spent more cumulative frames at No. 1.

The song's latest week in charge marks Ri-
hanna's 47th total week at No. 1 on the Hot
100, tying her with Usher for the fourth -best
sum. Only Mariah Carey (79 weeks), the Bea-
tles (59) and Boyz II Men (50) have logged
more time at the list's lead spot. Rihanna has
racked her total with 12 No. ls, which also

RIH ANN A'S
"Diamonds"
spends a third
week atop the
Hot 100.

ties her (with Madonna and the Supremes)
for the fourth -highest total. Only the Beatles
(20), Carey (18) and Michael Jackson (13) have
tallied more No. Is.

"Diamonds" concurrently becomes Rihan-
na's 10th chart -topper on Hot 100 Airplay,
where it gains by 7% to 134 million all -format
audience impressions, according to Nielsen
BDS. In the ranking's 22 -year archives, only
Carey has made more trips to No. 1 (11).

-Gary Trust

LIKE DIAMONDS IN THE SKY iz

Here's a look at the acts that have
spent the most total weeks at No.1
in the Billboard Hot 100's history.

Weeks

79
59
50
47
47
37
36
34
33
32

Artist

Mariah Carey
The Beatles
Boyz II Men
Rihanna
Usher
Michael Jackson
Beyonce
Elton John
Janet Jackson
Madonna

TANGERINE KITTY
(inset) perform the title
song to the "Dumb Ways
to Die" video.
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Down Home
For The Holidays
Bolstered by strong media push, Scotty
McCreery's Christmas collection soars

t's shaping up to be a busy holiday
season for Scotty McCreery as the
"American Idol" season -10 win-

ner pulls double duty promoting his
new holiday album, Christmas With
Scotty McCreery, and prepping for fi-
nals at North Carolina State where he's
a freshman. If his exams go as well as
his album sales, it'll be a very Merry
Christmas indeed.

Released Oct. 16, McCreery's holi-
day set debuted at No. 4 on the Bill-
board 200 and No. 1 on the seasonal
albums chart. The 19 -year -old country
crooner has the third -best-selling holi-
day album of 2012 so far, behind Rod
Stewart and Lady Antebellum. McCre-
ery's set has sold 204,000, according to
Nielsen SoundScan, and moves 21-12
on the Billboard 200with 41,000 sold.

(The sales figure actually represents
an 18% drop from the week prior, but
McCreery's project beats the overall
downturn in the market this week,
thus the chart jump.)

"There's nothing I can attribute it
to except the fans," McCreery says.
"They've been so good to me. It's been
pretty incredible having their support."

Exposure for the album ramped
up Dec. 1 with the debut of GAC's
"Christmas With Scotty McCreery
& Friends," a one -hour special that's
airing repeatedly during the holidays
and features Gloriana, Jana Kramer
and Brett Eldredge. "We're all on there
singing Christmas tunes," McCreery

says. "We're all wrapping presents and
telling our favorite Christmas stories.
We filmed it in Nashville at Studio B
so it was a really cool feel to be in there
with all that history."

Christmas With Scotty McCreery
has also benefited from other media
appearances, including the singer's
performance on NBC's 15th annual
"Christmas in Rockefeller Center" on
Nov. 28. McCreery will also be a pre-
senter at Fox TV's American Country
Music Awards on Dec. 10 and perform
on ABC's "CMA's Country Christmas"
on Dec. 20. Other appearances include
the syndicated "Hollywood Christ-
mas Celebration at the Grove" and
two spots on ABC's "Good Morning
America" on Dec. 11 and 24. On Dec.
21, he'll perform on TNT's "Christmas
in Washington," and there are plans
to launch a "12 Days of Christmas"
promotion on McCreery's website fea-
turing special content and merchan-
dise deals.

Christmas With Scotty McCreery is
the "Idol" champ's sophomore album,
following 2011's Clear As Day, which
debuted at No. 1 on Top Country
Albums and spent six weeks at the
summit. Both his debut and Christ-
mas releases were bundled in a spe-
cial package offered to QVC consum-
ers when McCreery appeared on the
shopping network in October.

"The strong sales are a result of a
rabid fan base who are really eager to

SCOTTY McCREERY'S
holiday collection has
sold 204,000 copies.

get new music from Scotty in addition
to the great word-of-mouth on this
Christmas album," says Cindy Mabe,
senior VP of marketing at Universal
Music Group Nashville. "It is truly a
classic Christmas albumwith his deep
identifiable voice. The fans really iden-
tify with the guy they discovered on
'American Idol' and are showing he
has a real fan base."

Produced by Mark Bright, the
album features such perennial favor-
ites as "Jingle Bells," "The Christmas
Song," "Holly Jolly Christmas," "Win-
ter Wonderland" and "Mary Did You

Know?" along with two new tunes,
"Christmas Comin' Round Again"
and "Christmas in Heaven," which
have been serviced to country radio.

Though he's happy to be hailed as
one of country's finest young tradition-
alists, McCreery hopes his Christmas
album will demonstrate he's capable
of even more. "It's a different mixture
of tones, songs and different feels," he
says of the project "You'll hear down-
home country and a little Rat Pack
sound, too. We showed different mu-
sical sides that people might not know
I have."

NOT SO 'DUMB' AFTER ALL
A clever ad from Australia goes viral, gains sales
A public safety video for an above-
ground railway system in Australia
has found some unexpected trac-
tion after becoming a viral hit on
YouTube. Since debuting Nov.14, the
clip, titled "Dumb Ways to Die," has
racked a staggering 30 million views,
leading to dozens of user -created
covers and, in turn, sales.

The campaign was created by ad
agency McCann on behalf of Down
Under's Melbourne Metro. "The
brief from the client was to create
something that would get the idea
through to young people that dan-
gerous behavior around trains was
a very bad idea," says John Mescal!,
executive creative director of Mc-
Cann Worldgroup Australia. "We
knew we had to do something not

only different, but very sharable. So
we thought about what the com-
plete opposite of a serious safety
message would be, and came to the
conclusion it was an insanely happy
and cute song."

The result-the colorful, three -
minute "Dumb Ways to Die" clip-is
set to a cheerfully morose jingle and
features a cast of equally cheerful
animated characters singing about
dying in increasingly absurd scenar-
ios, with only a slight nod to Metro at
the end.

Mescal! wrote and tweaked the
lyrics of the song himself before
commissioning 011ie McGill of the
Cat Empire to turn them into a
catchy tune. Emily Lubitz of Tinpan
Orange provided the vocals, add-

ing the touch of ironic playfulness
needed to pull off a cheery song
about death. Together, McGill and
Lubitz became Tangerine Kitty,
which is credited for the track on
both YouTube and iTunes.

Initially, McGill and Lubitz pre-
ferred to remain anonymous. "I
don't usually do advertising work
and when I do (a girl's gotta make
a living!) I always make sure I'm not
named," Lubitz wrote in an email to
Billboard. "But when the clip went
viral we decided to reveal that it was
me singing. We figure, if it can lead
some folks to my other work"-Tin-
pan Orange's Over the Sun was re-
leased in September-"it would all
be worth it."

Despite having received noairplay

to date, "Dumb Ways to Die" has sold
more than 10,000 copies in three
weeks, according to Nielsen Sound -
Scan. Its 30 million YouTube hits have

led to 80 -plus cover versions and 90
parodies, adding more than 3.2 mil-
lion hits from earned media.

Mescal! attributes the success of
the song to its entertaining video
and a carefully planned digital strat-
egy. "We leveraged the platforms
most relevant to the target audi-
ence-teenagers and young adults,"
he says. "The fact that it's tackling a
subject matter that is normally com-
municated via shock tactics helps.
People appreciate that Metro has
made the effort to both inform and
entertain without hitting people over
the head." -William Gruger

BUBBLING
UNDER
>>>NOT SO SECRET
Pop quintet the Secret State
is looking to translate impres-
sive online attention to radio
airplay. The group (forced to
go on hiatus early in its exis-
tence when drummer Michael
Marx -Gibbons was deployed
to Iraq) has garnered 35 mil-
lion YouTube views for new
single "The Biggest Mistake"
(Stealth Tiger) since its Sept.
21 posting. The track is ap-
proaching the Mainstream
Top 40 chart with notable
airplay at KVLY McAllen, Texas
(359 plays through Dec. 2,
according to Nielsen BDS),
SiriusXM's 20 on 20 channel
(278) and WXXX Burlington,
Vt. (110).

>>>HERE COMES THE
NEIGHBOURHOOD
For a band that's barely
a year old, Southern Cali-
fornia's Neighbourhood is
quickly heightening its pro-
file. Formed in August 2011,
it signed to Columbia Re-
cords this year and released
debut EP I'm Sorry in May.
The quintet has amassed
nearly 1 million YouTube
views for its video for
"Sweater Weather," which
is flirting with a bow on the
Alternative chart. The act is
aiming to release its debut
full-length early next year.

>>>SPIGHT STARTS
Alexis Spight, runner-up on
the recently concluded sea-
son of BET's "Sunday Best"
singing competition, has
her sights set on the Gospel
Songs chart, under which
debut single "Imagine Me"
(Music World) shows plays at
20 of the list's 46 reporters.
The 19 -year -old Buffalo, N.Y.,
native resides in Kansas City,
Mo., with her parents; all three
are graduates of the Buf-
falo Performing Arts School.
Spight is finishing her debut
album L.O.L. (Living Out
Loud), due in March.

> > >WATCH THE DUCK
IS `POPPIN'
A genre -bending sound fusing
urban and dubstep is the bed-
rock of Atlanta's three-man
DJ group Watch the Duck. The
video for its track "Poppin'
Off" (Epic) features the dance
group Dragon House Crew,
which includes Cyrus "Glitch"
Spencer, the 2011 runner-up
on Fox's "So You Think You
Can Dance." The cut is near-
ing the Mainstream R&B/Hip-
Hop chart, with KNDA Corpus
Christi, Texas, leading all pan-
elists with 41 plays last week.

Reporting by Keith Caulfield,
Wade Jessen, Rauly Ramirez
and Gary Trust.
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MARKETPLACE
For ad placement in print call Jeff Serrette 212-493-4199/Jeffrey.Serrette a billboard.com

REAL ESTATE

Through a gated entry, a most unique property is situated on 5.7 acres in the prestigious East Hill of
Closter, a mere 10 minutes to the George Washington Bridge. A sprawling ranch that offers breathtak-
ing views of the surrounding vistas, babbling brooks and professionally landscaped gardens. An open
floor plan invites you with a sumptuous great room featuring beamed ceiling and a stone fireplace. A
large dining room is surrounded by floor -to -ceiling windows with views of the rear property. An over-
sized family room, 5 bedrooms and 5 baths, a powder room, an office and a one -car garage complete
this residence. Special features include security, extensive use of skylights, a new rear deck and patios.
This home provides the ideal base for those seeking year round privacy, peace and tranquility.

FRIEDBERG
properhat 'mammies

Ronnie Lederman,
Sales Associate

Friedberg Properties & Associates
610 Palisade Avenue

Englewood Cliffs, NT 07632
201-568-1818 Office

201-568-8100F.
201-788-9459 Cell
MaRonnic@aol corn

PicA
LEADING

REAL ESTATE
COMPANIES`
Wmevemto OPPORTUNITY
EXCLUSIVE AFFILIATE OF

CHRISTIE'S
INTERNATIONAL REAL ESTATE

T-SHIRTS

LICENSED T-SHIRTS
Rock, Reggae, Novelty & More! Stickers, Patches & Flags Tool

77S RAMONES

A iptit,

1 -Shirts are available by the piece (S100 minimum) or in money -saving pre -pack assortments.

THIS MONTH'S SPECIALS!

100SIPERNERITIES 100 ASSORTED 100 ASSORTED METAL BAND

FOR $399 LEGENDS TEES FOR $399 TEES FOR S399

Characters Include Batman, Artists include The Doors, Artists include Metallica, Slayer,

Superman. Green Lantern, Wonder Led Zeppelin, Johnny Cash. Iron Maiden. Avenged 7% and more.

Woman and More Grateful Dead and more

For more info check out our website catalog, with over 4,000 photos! gx

FASHION® www.backstagefashion.com

1.800444 -ROCK (7625)

REAL ESTATE

MARRAKECH, MOROCCO: LUXURY PURPOSE BUILT

SOUND STUDIO, SEPERATE 2 BED MAIN VILLA, 9 BED

RIAD, 3 GUEST BUNGALOWS, 2 POOLS, HAMMAN/

TURKISH BATH ALL WITHIN 28000 SQ. MTR SECURE

COMPOUND, FILLED WITH OLIVE, ORANGE,

POMEGRANITE TREES. FULL DETAILS FROM:

TEAMASSOCEUROPE©aol.com

HELP WANTED
"Music Industry Program at
Drexel University is looking
for an Assistant Professor.

For more information
or to apply please visit
www.drexeljobs.com.

Search keyword
"entertainment". Thanks!

BILLBOARD CLASSIFIEDS

www.billboard.com

for more info call: 212-493-4199

WANTED TO BUY

RECORD COLLECTIONS
We BUY any record collection.

Any style of music. We pay HIGHER

prices than anyone else.

Call 347-702-0789 (Allan) or

email a_bastos@yahoo.com

SONGS FOR SALE
LYRICS FOR SALE

"She Funks Like an Aerobics Instructor -2-3-4"

It will make a great hip -hop song and a great music video.

Adults only. Contact Robert Barrows at R.M. Barrows, Inc.

Advertising,

650-344-4405, www.barrows.com

Western Tennessee

Equestrian & Hunting Property
pogi

156 +/- Acres, New Board Fencing for 5 Paddocks,

2 Well Appointed Barns, Total 10 Stalls, Large

Utility Building, 3 Bedroom 31/2 Bath Home,

Riding Trails, Hay Fields, Beautiful Woods, Quiet

Location, 40 Miles East of Memphis. $15M.

Seriously For Sale.

David Nelson I Hickman Realty Group Inc.

731.664-1006 or 731-571-1270

CALL US TODAY AND

ASK ABOUT THE

BILLBOARD

CLASSIFIED

INTRODUCTORY OFFER

FOR NEW ADVERTISERS!

212-493-4199

lelfrev.serrette@billboard.com
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A WEEKLY ROUNDUP
OF NOTABLE CHART

ACHIEVEMENTS

FLO GOES TO NO.1

Flo Ride returns toNo.1 on
Songs as "I Cry" ascends to t
top. It's Flo's first No.1 since
debut hit, "Low," spent 11 fra
atop the list in early 2008. In
the interim, he logged 12 hit
inclu S.

A TIES DIVA

"Diamo Dan
Club Songs, the diva scores
19th leader on the tally. She
ties with Janet Jackson forth
second -most No. is in the cha
history. Only Madonna remal
far in the lead, with 43.

COUNTRY SURPRISE

strangers to the rock charts,
having scored a pair of No.1
Alternative, for example. Thl
week, however,
new tally to its
as "I Will Wait"
Country Airplay.

CHART
BEAT

"The holiday season brings a
gift for Dr. Elmo, whose classic
"Grandma Got Run Over by a
Reindeer" (credited to Elmo 8
Patsy) dashes 4-1 on Comedy
Digital Tracks with 6,000 down-
loads sold, up 140%, according
to Nielsen SoundScan. (It's sold
230,000 dating to the 1991 ad-
vent of SoundScan data.) The
song tops a Billboard chart for
the first time since 1985, when it
led the then -named Christmas
Singles survey. "The following
comments have been made
about my voice: It has a 'vaguely
menacing hillbilly vibe' and it
'sounds like Santa has a light
grip on his throat,"' Dr. Elmo (aka
Elmo Shropshire) Jokes. "But
when you are No.1 on a Billboard
chart, It's all good."

CRead Chart Beat
I every week at

billboard.com/chertbeat.

The Billboard 200's Post -Thanksgiving Blues
For the first time since 2006, the week
following Thanksgiving failed to pro-
duce a single album that sold more than
200,000 copies.

On this week's Billboard 200, which
reflects the frame following turkey
day weekend, Alicia Keys' Girl On Fire
bows at No. 1, selling a so-so 159,000
copies, according to Nielsen Sound -
Scan. It's her fifth No. 1 album, but
marks her lowest sales debut.

Girl On Fire is one of only three sets
to shift in excess of 100,000 this week.
Taylor Swift's Red moves another
137,000 (down 26%) at No. 2 while Rod
Stewart's Merry Christmas, Baby shifts
117,000 (down less than 1%) at No. 3.

A year ago this week, Michael
Sublet's Christmas spent its second
week at No. 1 (293,000; up 29%) as the
only title to sell more than 200,000.
In 2010 at the same time, Susan
Boyle's The Gift was the lone set to

move 200,000 -plus, jumping 3-1 with
272,000 (up 3%).

In 2009, two albums sold more than
200,000 post -Thanksgiving: Boyle's I
Dreamed a Dream (527,000) and An-
drea Bocelli's My Christmas (428,000).
In2008, BritneySpears'
Circus launched at No. 1
with 505,000 andwas the
only 200,000 -plus title.
Finally, in 2007, two al-
bums sold more than
200,000 in that time pe-
riod: Josh Groban's
Noel (539,000) and the
Eagles' Long Road Out of
Eden (313,000). The lat-
ter (then exclusive to Walmart) was the
group's first studio album since 1979's
The Long Run and was in its fifth week
on the chart.

Way back in 2006, the week after
Thanksgiving brought only one new
entry to the top 10: Incubus' Light Gre-
nades, which burned semi -brightly at
No. 1 with a 165,000 debut.

One can see a common theme with
the post -Thanksgiving big sellers be-
tween 2007 and 2011. They were all
blockbuster holiday albums, out -of -the -
blue pop culture phenomenons (Boyle)
or hugely anticipated returns (Circus
and Long Road Out of Eden).

Girl On Fire doesn't seem to ap-
proach the level of Circus or Long Road
Out of Eden. (No offense to Keys' fan
base.) And, if we focus on holiday sets
(as we've seen Groban, Buble and Boyle

tow the line in the past), Stewart's cur-
rent Christmas effort isn't setting the
world on fire -yet.

That said, Stewart could certainly
jump to No. 1 soon enough, possibly
even next week. At present, industry

forecasters think he's
in the running for the
pole position, along with
Red. Next week's high-
est debut will be Wiz
Khallfa's O.N.I.F.C.,
which may sell between
135,000 and 145,000 (see
story, page 20).

Thenext-highestdebut
will be Ke$ha's Warrior,

which is tracking to log only around
80,000 or so. Despite the album's lead
single, "Die Young," sitting at No. 4 on
the Hot 100Airplay chart, its popularity
isn't translating into album sales.

Over The
Counter
KEITH
CAULFIELD

A VERY MERRY? Rod Stewart's
Merry Christmas, Baby still seems like
a sure thing to be the season's biggest
holiday album, but calling it a block-
buster at this point seems a bit much.
Merry Christmas, Baby has moved
475,000 so far -well ahead of the No.2
holiday seller this year, Lady Antebel-
lum's On This Winter's Night (217,000).
However, a year ago at this time, Mi-
chael Buble's Christmas had already
sold twice as much as Stewart (1 mil-
lion). Meanwhile, the No.2 seller atthat
point, Justin Bieber's Under the Mis-
tletoe, had sold more than three times

(674,000) what this year's second-
largest seller has moved.

Can Stewart pull it together and
move some major units between now
and Christmas? Sure. But since he al-
ready did a smattering of fairly high -
profile TV appearances last week
(which didn't spark a gain), there's
cause for concern. During this issue's
tracking week, his new PBS special de-
buted (Nov. 26) while he performed on
NBC's "The Voice" (Nov. 27), "Christ-
mas in Rockefeller Center" (Nov. 28),
"Today" (Nov. 29) and "Live With Kelly
& Michael" (Nov. 30).

It would be fascinating to see if
Buble's Christmas -which was last
year's second -biggest -selling album -
can stage a comeback this season. This
week, it rallies 16-7 on the Billboard
200, selling 66,000 (up 24%). It's the
first holiday album to return to the top
10 after its initial season since the Bill-
board 200 lifted its ban on catalog al-
bums in late 2009.

Buble's second NBC Christmas spe-
cial, "Home for the Holidays," will pre-
miere Dec. 10 and feature guest stars
Stewart, Blake Shelton, Carly Rae
Jepsen and a virtual duet with Ella
Fitzgerald. An encore airing of "Home
for the Holidays" is set for Dec. 21. A
year ago, "A Michael Buble Christmas"
earned 7 million viewers in its debut on
Dec. 6, according to Nielsen.

Also on Dec. 10, Buble will guest
on "The Voice," one week after his
"Today" performance.

IVIarket \' !a A Weekly National Music Sales Report

Weekly Unit Sales Year -To -Date
DIGITAL

MI MS AIMS'
DIGITAL

TRACKS

This Week 7,523,000 2,353,000 22,148,000

Last Week 9,736,000 2,768,000 24,063,000

Change -22.7% -15.0% -8.0%

This Week Last Year 8,062,000 2,086,000 20,669,000

Change -6.7% 12.8% 7.2%
11fiqual album sales are also counted within album sales.

Weekly Album Sales (Million Units)
30

25

20

15

10

5

0

w 2012

j.5M

J FM A M J JASONDJ

2011 0012 CHANGE

OVERALL UNIT SALES
Albums 286,781,000 275,314,000

Digital Tracks 1,142,288,000 1,208,572,000

Store Singles 2,213,000 3,192,000

Total 1,431,282,000 1,487,078,000

Albums w/TEA 401,009,800 396,171,200

-4.0%

5.8%

44.2%

3.9%

-1.2%

'Includes track equivalent album sales (TEA) with 10 track downloads equivalent

DIGITAL TRACKS SALES

'11

'12

II billion it

1.2 billion

SALES BY ALBUM FORMAT

(D

Digital

Vinyl

Other

191,191,000

92,159,000

3,361,000

69,000

165,325,000

105,814,000

3,937,000

237,000

-13.5%

14.8%

17.1%

243.5%

For week engine Dec. 2, 2012. Figures are rounded.
store antl

flestdor'rtTo71Zre'sPV17,',Tderribtr SoundScan

nielsen

2011 2012 CHANGE

YEAR-TO-DATE SALES BY ALBUM CATEGORY
Current

Catalog

Deep Catalog

155,388,000

131,393,000

103,544,000

CURRENT ALBUM SALES

'11

'12

CATALOG ALBUM SALES

'12

139,755,000

135,559,000

108,212,000

-10.1%

3.2%

4.5%

155.4 million

IbailAIWA

35.6 million

Nielsen SoundScan counts as current only sales within the first 18 months of an
album's release (12 months for classical and jazz albums). Titles that stay in the

Titles'ophalf:'herilPraPg=7P=trZig'Vr:nnthsrecaalOAtias ocgio. alder Man
than

is monma.

Go to www.billboard.biz for complete chart data I 53



ALICIA KEYS
RCA 94182'117.9M0 1

Li 2 2

TAYLOR SWIFT
BIG MACHINE 3194000/BMLG (18.981

El 6 6

3 4 -II 1 -
O 16 20 16
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lin 5 -
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III. 21 24 7
SCOTTY MCCREERY
19/MERCURY NASHVILLEANTERSCOPE 017583/IGA 114.901

El
III
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1.
III9
El
III.

6

ROD STEWART
VERVE 017190NG 118.98)

ONE DIRECTION
SYCO 43872/COLUMBIA 110 981

PHILLIP PHILLIPS
19/INTERSCOPE 017766/16A 113.981

RIHANNA
SRP/DEF JAM 017811/IDJMG 11398136

GREATEST
GAINER

MICHAEL BUBLE
143/REPRISE 5283501WARN ER BROS./1098)

LADY ANTEBELLUM
CAPITOL NASHVILLE 04818/UMGN 16981

BLAKE SHELTON
WARNER BROS NASHVILLE 532162/WMN (12.98)

KID ROCK
TOP 000/ATLANTIC 532558/AG 11898)

VARIOUS ARTISTS
UNIVERSAL/EMI/SONY MUSIC 63539/CAPITOL 118981
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13 34

26 32
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37 33

31 12

40 29
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PINK
RCA 45242 111.981

JASON ALDEAN
BROKEN BOW 7617 OMR

KEYSHIA COLE
GEFFEN 017723/10,4 111981

MUMFORD & SONS
GENTLEMAN OF THE ROAD 0130./GLASSNOTE 114.981

LED ZEPPELIN
SWAN SONG 532631./ATLANTIC 119.99)

KENDRICK LAMAR
TOP DAWG/AFTERMATHANTERSCOPE 017934/104113931

JUSTIN BIEBER
SCHOOLBOY/RAYMOND BRAUN/ISLAND 016934ADJMG (1098) C)

THE LUMINEERS
DUALTONE mar 113.981

CARRIE UNDERWOOD
19/ARISTA NASHVILLE 98094/SMN 111981

Title k, I
Girl On Fire

Red El

Merry Christmas, Baby B.

Take Me Home

The World FromThe Side Of The Moon

Unapologetic

Christmas

On This Winter's Night

Cheers, It's Christmas

Rebel Soul

NOW 44

Christmas With Scotty McCreery

TheTruth About Love

NightTrain

Woman To Woman

Babel

Celebration Day

good kid, m.A.A.d city I
Believe 

The Lumineers

Blown Away

21 42

Greatest Hits: Chapter One pi
ADELE
XL 44699./COLUMBIA 111.981

KELLY CLARKSON
19 49080/RCA 111981

TRANS SIBERIAN ORCHESTRA

SUSAN BOYLE Standing Ovation:The Greatest Songs from the Stage
SYCO 43572/COLUMBIA 111981

LITTLE BIG TOWN Tornado
CAPITOL NASHVILLE M288/UMGN (16.981

MAROON 5
A&M/OCTONE 016896/16A 114981

ONE DIRECTION
SECO 92491/COLUMBIA 111.981

TIMEFLIES
TIMEFLIES DIGITAL EX 13381

SOUNDTRACK
SUMMIT/CHOP SHOP/ATLANTIC 531748/AG 118.981

JOSH GROBAN
143/REPRISE 231548/WARNER BROS. 118.98) $

4 98REPUBLIC 017650
Dreams Of Fireflies (On A Christmas Night) (EP)

ICD CI
30 24 3

60 55

 120 116

CIC1
34)

9e wk.,' ARTIST
IMPRINT & NUMBER/ DISTRIBUTING LABEL {PRICE)

HOT SN0
9890

73 78

1.1 25 44

IV 79 54

-
1.1 14

El28 36

IF 50 41
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1. 49
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CI 118

.1 17
III. 42

45

4

83

43

-

2

69

42

6

3

41

30

35

PACE
SETTER

CEE LO GREEN
ELEKTRA 531749 118.981

SOUNDTRACK

Overexposed

Up All Night 1

One Night (EP: 29

TheTwilight Saga: Breaking Dawn: Pan 2 3

Noel El 1

Cee Lo's Magic Moment 32

GleeThe Music: Season 4:Volume 1 33

NOWThat's What I Call Today's Christmas 34

Night Visions 2

9

20TH CENTURY FOX TV 42967/COLUMBIA 114.98)

VARIOUS ARTISTS
UNIVERSAUSONY MUSIC/EMI 62538/CAPITOL 119.991

IMAGINE DRAGONS
KIDINAKORNERANTERSCOPE 017324/IGA 110.93)

ANDREA BOCELLI
SUGAR 013437/DECCA 118.981()

JUSTIN BIEBER
SCHOOLBOY/RAYMOND BRAUN/ISLAND 016143/IDJMG 113.98)C)

PITBULL
MR. 305/POLO GROUNDS 45524/RCA 110.981

LUKE BRYAN
CAPITOL NASHVILLE 70412/UMGN 116.981

HUNTER HAYES
ATLANTIC NASHVILLE 528890AMMN 118.98/

COLBIE CAILLAT
REPUBLIC 017565 111931

THE WEEKND
XO 917732/REPUBLIC 13.981

FUN.
FUELED BY RAMEN 528018. 111 98)

VARIOUS ARTISTS
The EeeeUNIVERSAUEMI/SONT MUSIC 011941/UME ussat

OF MONSTERS AND MEN
REPUBLIC 016690. 01981

CELTIC WOMAN
MANHATTAN 19348 118.981

CHRISTINA AGUILERA
RCA 0421 111981

VARIOUS ARTISTS
HEAR 34045/CONCORD 110.981

ERIC CHURCH
EMI NASHVILLE 94266'/UMGN 08.981

THE ROLLING STONES
THE ROLLING STONES/ABKCOANTERSCOPE 017681/UME 119.981

My Christmas 6

UnderThe Mistletoe 

Global Warming

Tailgates &Tanlines

Hunter Hayes 

Christmas In The Sand

Trilogy 111

Some Nights t

ntial NOWThat's What I Call Christmas

My Head Is An Animal

Home For Christmas

Lotus

Holidays Rule
1111

Chief

GRRRI

Of the seven

albums that

debuted in the

top 20 last week,

this one has the

smallest percentage

decline. It falls by

564 in its second

frame, down to

74,000.

With overall album

sales down by 23%

this week -and few

Ulles posting a gain

in the top 100 -any

album with less

than a 10% decline

earns a bullet

this week. V, for

example, falls by

6%, but is granted

a bullet.

After three weeks,

the album has

shifted 140,000.

17 That's eclipsed by

the 169,000 that

her last studio set,

2 Bionic, moved in its f 77
first three stanzas

IARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL 'PRICE)

33 23 4
NE -YO

MOTOWN 017312/10JMG 113981

L.52 43 46
141 MUMFORD & SONS

GENTLEMAN OF THE ROAD 01098/GLASSNOTE (129810+

Title k:

R.E.D 111

Sigh No More B 2

1.I 58 14 3
RISTA 47223/RCA 110.981

!Will Always oveYouThe Best OfWhitney HoustonWHITNEY HOUSTON

88 110 26
TRANS -SIBERIAN ORCHESTRA
LAVA 9273E115991

11.1 74 47
ROAR/SOUTHERN GROUND/ATLANTIC 530382/A6118.98)

2, ZAC BROWN BAND Uncaged 
41) CI i IESTO

MUSICAL FREEDOM DIGITAL EX 17.981
Dance (RED) Saves Lives: Presented By Tiesto

80 64. ELVIS PRESLEY
RCA SPECIAL PRODUCTS 44931/SONY MUSIC CMG 11981

It's Christmas Time B

The Lost Christmas Eve 

Kaleidoscope Dream

ref 84 95

1.1 63 46

E6
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IIIII 47 52

riD 90 162

27 107

48 63

61 11

tr-
'66 53 40

32 25

41 98 49

El 62 28

52 5

139 69

El 87 62

137 -

lin 81 57

TRANS -SIBERIAN ORCHESTRA
LAVA 93146083 81

MIGUEL
BYSTORM/BLACK ICE 47203'/ACA 111.981

Christmas Eve And Other Stones El 53

MANNHEIM STEAMROLLER WITH MEMBERS OHRE CZECH PHILHARMONIC ORCHESTRA
AMERICAN GRAMAPH ONE 331211598)

VARIOUS ARTISTS
PROVIDENTANORD-CURB 01616/EMI CMG 117.981

MARIAH CAREY
COLUMBIA 54222/1EG ACE16.981

NICKI MINAJ
YOUNG MONEY/CASH MONEY 016530/REPUBLIC 113 98)S

2 CHAINZ
OFF JAM 017299./10.1MG 112.98)

41

26

Christmas Symphony 19

WOW Hits 2013

Merry Christmas El 3

Pink Friday: Roman Reloaded 

Based On AT.R.U, Story 1

61

Hope On The Rocks 6

Music From Another Dimension] 5

VARIOUS ARTISTS A Very Special Christmas: 25Years Bringing JoyTo The World
SPECIAL OLYMPICS/BIG MACHINE 500100A/13MLG 114.981

TOBY KEITH
SHOW 000 -UNIVERSAL 917059 17981

AEROSMITH
COLUMBIA 442818111981

VARIOUS ARTISTS
UNIVERSAL SPECIAL MARKETS 017607 EVSTARBUCK

MEEK MILL
MAYBACH 530451/WARNER BROS. 118.981

SOUNDGARDEN
SEVEN FOUR 017683'/REPUBLIC 118981

JACKIE EVANCHO
SYCO 97768/COLUMBIA 114.981

CASTING CROWNS
BEACH STREET/REUNION 10162/PLG 111.98/

SHE & HIM
MERGE 424. U5.98)

ED SHEERAN
ELEKTRA 53043319.981

FUTURE
A-1/FREEBANOZ 98357/EPIC 19.931

ELLIE GOULDING
CHERRTTREFANTERSCOPE 017556/IGA 114981

CARLY RAE JEPSEN
914/SCHOOLBOVINTERscoet 01739/IGA113581

CHRIS TOMLIN
SH(STEPS/SPARROW 93261/EMI CMG 02981 GlerY

The Tisto-

presented,

(RED) -branded

compilation also

arrives al No. 1 on

Dance/Electronic

Albums (13,000).

All proceeds from

the album, which

includes a new

collaboration with

U2, benefit the

Global Fund.

1931
A reissue of his

album, bolstered

with three new

songs and two

remixes, pushes a

136% gain

(selling 11,000 last

week). One of its

freshly remixed

arts, "Neva End,"

rises 26-22 on

Mainstream 000/

Hip -Hop.
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Under The Mistletoe 49

Dreams And Nightmares

King Animal 5

Heavenly Christmas 11

ComeToThe Well 2

5

4
9

In The Highest: Christmas Songs Of Worship  19:

A Very She & Him Christmas

Pluto

Halcyon

Kiss

ANDRE RIEU
ANDRE RIEU/POLTOOR/HIP-0 017408/LIME 114.98)

TAYLOR SWIFT
BIG MACHINE 70012 EX/BMLG 16.981

1:11 VINCE GUARALDI TRIO
FANTASY 30066./CONCORD 19910

THE KILLERS
ISLAND 017294.ADJMG 113981

LANA DEL REY
POLYDORANTERSCOPE 016425/IGA (11.981

MACKLEMORE & RYAN LEWIS
MACKLEMORE 152229 113981

13 SUSAN BOYLE
SYCO 72077/COLUMBIA 111.981

VARIOUS ARTISTS
UNIVERSAL/EMI/SONY MUSIC 63536/CAPITOL 110.981

BLAKE SHELTON
WARNER BROS. NASHVILLE 527370/WMN 118.991

©LANA DEL REY
POLYDOR/INTERSCOPE 017667./10A 114.981

aVARIOUS ARTISTS
EMI/UNIVERSAVSIINT MUSIC 95755/CAPITOL 119.981

IIWU-BLOCK
ECNE 2449 117981

IISOUNDTRACK
SUMMIT/ATLANTIC 533081/09 OM

WHITNEY HOUSTON
ARISTA 50996/LEGACY 19.981

GREEN DAY
REPRISE 533420./WARNER BROS. 110981

TAYLOR SWIFT
BIG MACHINE TS0300NEIMLG 11898) C)

Home For The Holidays

The Taylor Swift Holiday Collection (EP)  20

A Charlie Brown Christmas (Soundtrack) El

Battle Born

Born To Die

The

2i

4

NOW 43 III

Red River Blue  11

Paradise (EP) MI

NOWThat's What I Call Christmas! 4

Wu -Block I
TheTwilight Saga: Breaking Dawn: Part 2:The Score II

One Wish:The Holiday Album

Dosl [

Speak Now El III

What Christmas Means II
Kidz Bop 22

Changed

Viva Duets

Koi No Yokan

We Are Love

KEM
MOTOWN 017585ADJMG 114.98/

KIDZ BOP KIDS
RAZOR &TIE 89283 118.981

157 180
RASCAL FLATTS
BIG MACHINE RF0200NBMLG 113.98)

98 94 71
TONY BENNETT
RPM 47310/COLUMBIA 113 981

REPRISE 5324E0/44ARNER BROS. 118981

ai 149 - vow
ffin RENTOR/GATICA/OPERA BLUES/INTERSCOPE 017798/IGA 114.98)

THE BILLBOARD 200 ARTIST INDEX 1:cEHABERLYA8NuBLE 39, ScTiEiVAEpN,ACATTIS

19.370 CHER LLOYD 187

3 DOORS DOWN..............161 ALVIN AND THE
JEREMY CAMP 179 THE CHIPMUNKS .170

CARPENTERS in ALEX CLARE .176

JOHNNY CASH GARY MIRK JR .137

CASTING CROWNS..72, 197 KELLY CLARKSON .....73,180

HARRY CONNICK, JR 183

BING CROSBY 146, 148, 177

DEFTONEO
LANA DEL REY 83,88111

JACKIE EVANCHO 71,104

GREEN DAY 93,154
FLORENCE THE MACHINE JOSH GROBAN 31 ALAN JACKSON .145

144 MICHAELJACKSON .128

FLORIDA. 149 HUNTER HAYES .................44 KATHERINE JENKINS .135

KENNY G. .123, 142, 134 IL VOLO ..100 KEM 95

KIDZ BOP KIDS 96

THE KILLERS ez

DIANA KRVLL 152

111111
LADY ANTEBELLUM

KENDRICK LAMAR...........18
MIRANDA LAMBERT......160

LED ZEPPELIN 17

THE LUMINEERS. In MANNHEIM STEAMROLLER

IMMM .114,119,191

MACKLEMORE & RYAN TAMELA MANN 198

MANNHEIM MATCHBOX TWENTY.....186
STEAMROLLER WITH DAVE MATTHEWS BAND....
MEMBERS OF THE CZECH ..120

PHILHARMONIC MARTINA MCBRIDE-109

ALABAMA. .190 TONY BENNETT ZAC BROWN BAND ........55
NAT KING COLE... .167 CEE LO GREEN .32 KIDS CHOIR .132 LITTLE BIG TOWN 26 MEEK MILL... 69

54 I Go to www.billboard.biz for complete chart data Data for week of DECEMBER 15, 2012
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02

103

'104

106

107
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NO)

NE -ENTRY

NE -ENTRY

143 79

178 137

72 75

132 134

96 51

152 -

89 -
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ARTIST
IMPRINT & NUMBER/ DISTRIBUTING LABEL1PRICEI

KATY PERRY
CAPITOL 846011 118.98)

RAGE AGAINST THE MACHINE
EPIC 41234./LEGACY 112981

JAMES TAYLOR
UME 010817 110.98 001781702/

JACKIE EVANCHO

Title N

Teenage Dream Ei

Rage AgainstThe Machine 0 45

JamesTaylor At Christmas  16

SYCO 46655/COWMBIA 1113810
Songs From The Silver Screen 7

KENNY ROGERS & DOLLY PARTON Once Upon A Christmas 0 31
RCA NASHVILLE/SONY BMG CMG 45916/SONY MUSIC CMG (6 981

VARIOUS ARTISTS Kanye West Presents GOOD Music Cruel Summer 2
6.13.0.7./3E1 JAM 017291/10JMG 13381

TRANS -SIBERIAN ORCHESTRA The Christmas Attic 
LAVA 83145/1MIN0115.98)

THIRD DAY
ESSENTIAL 10946/PLG (11981

MARTINA MCBRIDE
RCA NASHVILLE 67654/SMN 118981

FRANCESCA BATTISTELLI
FERVENT 888508/WARNER-CURB 112.981

ALVIN AND THE CHIPMUNKS
BAGDASARIAN 79143/CAPITOL (1E381

AC/DC
COLUMBIA 41175' I14.981

SOUNDTRACK
NEW LINE 38028 112.98)

MANNHEIM STEAMROLLER
AMERICAN GRAMAPHONE 202011738)

TOBYMAC
FOREFRONT 06732/EMI CMG (14.981

THE AVETT BROTHERS
AMERICAN 017328./REPUBLIC (13.981

KENNY CHESNEY
BLUE CHAIR/COLUMBIA NASHVILLE 94866/SMN 111.98/

AC/DC
EPIC 8020/1/LEGACY 113381

MANNHEIM STEAMROLLER
AMERICAN GRAMAPHONE INS (13.981

DAVE MATTHEWS BAND
BAMA RAGS 43527'/RCA 111.981C)

MUSE
HELIUM -3 532065AMARNER BR05.118.9810

ADELE
XL 318594/COLUMBIA 112.981

KENNY G
ARISTA/SONY BMG CMG 86734/SONY MUSIC CMG 18.981

VARIOUS ARTISTS Do You Hear What I Hear?: Women Of Christmas
SONY MUSIC CMG 71686 I, 98)

KATHERINE JENKINS
REPRISE 532525/WARNER BROS. (12.98)

AARON LEWIS
BLASTER 5216961WMN 113.98/

FRANK OCEAN
DEF JAM 015788VIDJMG 113.98/

MICHAEL JACKSON
MJJ/EPIC 9997OVLEGACY (11981

NEIL YOUNG & CRAZY HORSE
REPRISE WSW/WARNER BROS. 119.98)

TRAIN
COLUMBIA 952224 111381

THE BLACK KEYS
NONESUCH 529099./WARNER BROS. (18.981

KIDS CHOIR
STAR SONG 79283 EX/EMI CMG (4.981

MAROON 5
A&M/OCTONE 015984/I00 (15.981

NO DOUBT
INTERSCOPE 017311/IGA 113.981

FRANK SINATRA
COLUMBIA 11106/SONY MUSIC CMG 16.981

VARIOUS ARTISTS
UNIVERSAUEMI/SONY MUSIC/WALT DISNEY 19242/CAPITOL 118 981

GARY CLARK JR.
WARNER BROS. 531981. 1111

SOUNDTRACK
20TH CENTURY FOX TV 78567/COLUMBIA (1198)

STRAIGHT NO CHASER
ATCWATLANTIC 515785/AG (18 98/

TREY SONGZ
SONGBOOK/ATLANTIC 532101/AG (18.98)

BRANDY
CHAMELEON 92305/RCA (10.981

KENNY G
ARISTA 41311/LEGACY 19.981

SOUNDTRACK
20TH CENTURY FOX TV 98808/COLUMBIA 111.981

FLORENCE +THE MACHINE
REPUBLIC 016297.113.98

ALAN JACKSON
ARISTA NASHVILLE/BMG SPECIAL PRODUCTS 45875/SONY MUSIC CMG 16.981

BING CROSBY
MCA SPECIAL PRODUCTS 731143/UME 1738)

VARIOUS ARTISTS WOW Christmas: 32 Christian Artists And Holiday Songs
EMI CMG/PROVIDENT. INTEGRITY 888155/WARNER-CURB 117

BING CROSBY
CAPITOL 63928 118961

FLO RIDA
POE BOY/ATLANTIC 526672/00 9.98

BRANTLEY GILBERT
VALORY BG0100/8MLG 114.981

1:11 192 -

6 5 68

1116 95 136

117 39 BB

[118 67

119 183 -

20 103 104

1115672

L 40 155

181 165

71 153

11:1

165 60

II150 85

11

RE-ENTRY

o 1.1 148

tT II
mij

92 74

133 128

El
.174 149

El 194
111:1El

f,

RE-ENTR

RE-ENTRY

RE-ENTRY

12

24

140

19

12

9

163

Miracle

White Christmas 

Christmas

Chipmunks Christmas

Live At River Plate

Elf 
Christmas Celebration 

Eye On It

831

10

111

66

81

19

The Carpenter4

WelcomeToThe Fishbowl  2

Bock In Black 4. 4

Christmas Extraordinaire

Away From The World

The 2nd Law

19

This Is Christmas

1

O 4

85

118

The Road

Channel Orange

Bad: 25 0.
Psychedelic Pill

California 37

Holiday Collection

111

El Camino 

51 Songs Kids Really LoveTo Sing 81

Hands All Over  2

Push And Shove

Christmas Songs By Sinatra

NOWTha 's What I Call Disney

3

127

34

Blak And B u 6

Glee:The Music,The Christmas Album 3

Holiday Spirits 46

3

128

Chapter V

Two Eleven

The Classic Christmas Album

Glee The Music The Christmas Album: Volume 2 5

The band marked

the 20th

anniversary of ils

self -titled debut by

reissuing it with a

bonus CD and two

DVDs. It sold 8,000

last week, returning

to the list for the

first time since 1995

(up by 1)19%).

Firs t released in

2006 on Columbia,

UMe rereleased

it this year with

a handful of

additional cuts

(up 26%). The

2006 album was

essentially a

repackaging of

Taylor's Hallmark -

exclusive 2004 set A

Christmas Album.

he band's first live

Winn since 1992

ambles with a 57%

rop. It's only the

ct's third properly

eleased concert

ecording, following

9713's It You Want

lood (No.1131 and

992's Live (Nos.15

nd 34 for its

tandard and

deluxe editions).

LEI
The movie

soundtrack has

become an annual

go -to gift for those

looking for holiday

music. Since its

release in 2003, it

has sold 600,000

copies. In 2011 alone

it moved 63,000 -

up compared with

the 44,000 it sold

in 2010.

196
he iTunes-

Cerernon als  6 xclusive live

!bum sold 5,000

ast week, giving

he band its 17th

ntry on the tally.

Is last live set

o <hart was the

onexclusive One

Wild Night in 2001,

which debuted and

peaked at No. 20.

HonkyTonk Christmas  42

White Christmas 0 146

61

Christmas Classics 147

14

HalfwayTo Heaven 

Wild Ones

1111 I ARTIST
.1:1 IMPRINT & NUMBER / DISTRIBUTING LABEL 'PRICE/

MR 105 122 11
FOREFRONT 32610/EMI CMG (10 98/

TOBYMAC

5

10

1

12

ie
la al

RE-ENTR

1 54 189 82

NEW

RE-ENTR

NEW

158 126 141

ICC)
160

1161

162

163

flE-ENTRY

193 146

100 -

173 -

159 152

108

14:)'

RE-ENTRY

XE-ENTRY

166 128 120

® RE-ENTRY

1.1 188

 180
RE-ENTRY

11.1 147 -

110 200

III 170 100

55

2

22

4

3

2

18

33

12

2

84

22

DIANA KRALL
VERVE 0171511NG 113.981

BRIDGIT MENDLER
HOLLYWOOD 013859 110.981

GREEN DAY
REPRISE 531973./WARN ER BROS. 118.981

THE TEMPTATIONS
MOTOWN 014594/UME 19.981

BARBRA STREISAND
COLUMBIA 12043/SONY MUSIC CMG 6

SOLANGE
TERRIBLE DIGITAL EX 16.981

BRUNO MARS
ELEKTRA 525393.110.9810

JASON ALDEAN
BROKEN BOW 7697 (18.98)

The Bes

Title

Christmas In Diverse City

Glad Rag Doll

Hello My Name Is...

Unol

OfTheTemptat ons Christmas

9 I

AChristmas Album  1

Doo Wops & Hooligans

My Kinda Party

MIRANDA LAMBERT
RCA NASHVILLE 90589/SM N (11 981*

FourThe Record

3 DOORS DOWN
REPUBLIC 017757 114.981

STRAIGHT NO CHASER
ATCO/ATLANTIC 520740/AG 118.981

ELVIS PRESLEY
RCA 45538/LEGACY 19.98/

ANDY WILLIAMS
COLUMBIA 64155/LEGACY (7.981

JOHN TRAVOLTA & OLIVIA NEWTON -JOHN
ONJ PRODUCTIONS 017624/UME 112.981

RICK ROSS
MAYBACH/SUP-N-SLIDEIDEF JAM 01 /I0JMG (18.98)

NAT KING COLE
CAPITOL 31227 118.98)

CELINE DION
50 MUSIC/EPIC 69523/LEGACY 111.98 3/

'N SYNC
RCA 89974/SONY MUSIC CMG 17.981

THE CHIPMUNKS
EMI/CEMA SPECIAL PRODUCTS 5671WCAPITOL 15.981

CARPENTERS
A&M 215173/LIME 114.98/

JOHNNY CASH
LEGACY/COLUMBIA NASHVILLE/AMERICAN/ISLAND 0052881UME 11398/

THREE DAYS GRACE
REAUWOMM

IL DIVO
SECO 97715/COLUMBIA 118.981

CHRIS MANN
FAIRCRAFT 017644/REPUBLIC WING

ALEX CLARE
REPUBLIC 016883 111.981

BING CROSBY The Best Of Bing Crosby: 20th Century Ma
MCA/GEFFEN 0003870/UME 111961

CHRIS BROWN
RCA 95055111981

JEREMY CAMP
BEC 27890/EMI CMG 18.901

KELLY CLARKSON
1956801/MA01991

The

The Greatest Hits

Christmas Cheers

Classic Christmas Album

fi

II

Personal Christmas Collection

This Christmas

God Forgives, I Don't 

The Christmas Song lin

These Are SpecialTimes  0

Home For Christmas 

Christmas W thThe Chipmunks  10

Christmas Portraitit

The Johnny Cash

Transit Of

ChristmasCollection

Roads

The Lateness Of The Hour 11
ers:The Christmas Collection

1745

112

RE-ENTRY

RE-ENTR

In 167 170

1111 RE-ENTR

57 123

1. 119

54

145 125

C

28

2

29

3

22

2

57

8

7

Legend O

Fortune

Christmas: God With Us

Stronger  II

4:11D

RE-ENTRY

RE-ENTRY

NEW

10

17

C
t
C

C

RE-ENTRY

164 147

RE-ENTRY

REENTRY

RE-ENTRY

RE-ENTRY

REENTRY

RE-ENTRY

RE-ENTm

RE-ENTRY

NEW

RE-ENTRY

NE -ENTRY

RE-ENTRY

12

9

7

2

27

27

22

31

205

MGK
ESTIM/BAD BOYA NTERSCOPE 017510/IGA 114.981

VAN MORRISON
EXILE 23491/BLUE NOTE (189131

HARRY CONNICK, JR.
COLUMBIA 4.2620/SONY MUSIC CMG 11.98/

KENNY G
ARISTA 18767/SONY MUSIC CMG 113981

STEVEN CURTIS CHAPMAN
REUNION 10177/PLG 14.981

MATCHBOX TWENTY
EMBLEM/ATLANTIC 531746/A6 118 981

CHER LLOYD
YCO 42756/EPIC 1098/

BARBRA STREISAND
COLUMBIA 45855' 04.981

CHRISTINA PERRI
ATLANTIC 5313B5/AG 1798/

ALABAMA
RCA NASHVILLE/BMG SPECIAL PRODUCTS 44753/SONY MUSIC CMG 16381

MANNHEIM STEAMROLLER
AMERICAN GRAMAPHONE 2525 11888/

ELVIS PRESLEY
RCA/SONY STRATEGIC MARKETING GROUP 88908/SONY MUSIC CMG 119.981

LINKIN PARK
MACHINE SHOP 531

Lace Up

Born To Sing No Plan B

Harry ForThe Holidays  11

Miracles:The Holiday Album 13 ll

Joy .
North II

Sticks & Stones .
A Ve

Release Me

ry Merry Perri Christmas (EP)

Alabama Christmas'.

25th Anniversary Collection.

Elvis Christmas.

Living Things

if

Christmas

./WARNER BROS N8.991

CELTIC WOMAN
MANHATTAN 70124 (18.981

TAYLOR SWIFT
BIG MACHINE 02110/BMLG 118.9810

BON JOVI
ISLAND DIGITAL EYJIDJMG 19.981

CASTING CROWNS
BEACH STREET/REUNION 10129/PL

TAMELA MANN
TILLYMANN 004112.981

BRAD PAISLEY
ARISTA NASHVILLE 90863/SDNY MUSIC CMG 16381

0 THE PIANO GUYS
MASTERWORKS 47676/SONY MASTERWORKS 11498/

A Christmas Celebration

30

15

9

Fearless

Inside Out

Peace On Earth

Best Days ji
Brad Paisley Christmas

The Piano Guys

I I

BRIDGIT MENDLER 153 n PINK la
MAN 181 FRANK OCEAN..............127 PITGULL.....

MIGUEL 59 OF MONSTERS AND MEN ELVIS PRESLEY 57, I6& 192

63NICK1MINAJ . n
VAN MORRISON. 182 ONE DIRECTION 4, 28 RAGE AGAINST THE

MUMFORO &50NS....16, 52 n MACHINE .102

MUSE 121 BRAD PAISLEY 199 RASCAL FLATTS 97I=.1112 CHRISTINA PERRI 189 ANDRE RIEU 19

NE -YO.. .....51 KATY PERRY. iiii 111HANNA 6

NO DOUBT 134 PHILLIP PHILLIPS. .5 KENNY ROGERS & DOLLY

'N SYNC 169 THE PIANO GUYS. 200 PARTON 105

THE ROLLING STONES .50

RICK ROSS._ -.Ma

SHE & HIM. .33
ED SHEERAN 74

BLAKE SHELTON 9,87
FRANK SINATRA 135

SOLANGE 167

SOUNDGARDEN.
ROD STEWART

STRAIGHT NO CHASER

............139,162
BARBRA STREISAND

156, 188

TAYLOR MIKA, 80,94, 195

WEEMMEEEM.
ELF 113

GLEE THE MUSIC: SEASON

6 VOLUME L. .33

GLEE:THE MUSIC, THE

CHRISTMAS ALBUM. 138

GLEE: THE MUSIC: THE

CHRISTMAS ALBUM:

VOLUME Z..
THE TWILIGHT SAGA:

BREAKING DAWN: PART 2

30

THE TWILIGHT SAGA:
BREAKING DAWN: PART

2:THE SCORE. 91

JAMES TAYLOR .103

THE TEMPTATIONS .155

THIRD DAY .108

THREE DAYS GRACE .173

TIESTO

TIMEFLIES 29

TOBYMAC.

CHRIS 30

TRAIN .130

TRANS -SIBERIAN

ORCHESTRA..24, 54, 58, 107

JOHN TRAVOLTA 14 OLIVIA
NEWTON JOHN 165

TREY SONGZ 140

CARRIE UNDERWOOD 211111
VINCE GUARALDI TRIO....81

EMMEITEMEEM
DO YOU HEAR WHAT

I HEART: WOMEN OF

CHRISTMAS 124

THE ESSENTIAL NOW
THAT'S WHAT I CALL
CHRISTMAS

HOLIDAYS RULE .49

KANYE WEST PRESENTS

G000 MUSIC CRUEL
SUMMER 106

NOW 43 86

NOW 44....

NOW THAT'S WHAT I CALL
CHRISTMAS! 4 .89

NOW THAT'S WHAT I CALL

DISNEY 136

NOW THAT'S WHAT I CALL

TODAY'S CHRISTMAS 34

UNDER THE MISTLETOE..68

A VERY SPECIAL

CHRISTMAS: 25 YEARS THE WEEKND. . . . 42

BRINGING JOY TO THE ANDY WILLIAMS 169

90

WOW CHRISTMAS: 32
CHRISTIAN ARTISTS AND NEIL YOUNG & CRAZY

HOLIDAY SONGS. .1t17 HORSE 129

WOW HITS X113

Data for week of DECEMBER 15, 2012 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 55
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ARTIST
1111E IMPRINT& NUMBER/ DISTRIBUTING LABEL

02.

10

30

4

3

5

7

6

9

7

5

10 77

30 5

13 10

14 41

6 16

9 6

24 44

28 8

8 4

20 157

15 102

17 103

19 17

22 197

11 7

23 3

34 16

33 13

27 50

26 5

16 56

12 198

46 26

wi
GREATEST
GAINEFI

ROD STEWART
MERRY CHRISTMAS, BABY VERVE 011190/VG

MICHAEL BUBLE
CHRISTMAS ID/REPRISE 528550/WARNER BROS.

LADY ANTEBELLUM
ON THIS WINTER'S NIGHT CAPITOL NASHVILLE 048I66MEN

BLAKE SHELTON
CHEERS, IES CHRISTMAS WARNER BROS. NASHVILLE 5321620111001

SCOTTY MCCREERY
DIMILISMN DORY INDIEDIELIEFOR mswLEINDSCON EMU

TRANS -SIBERIAN ORCHESTRA
DREAMS OF ARMIES NW A CHRISOMSNISMINPIREPUBLIC 017650

JOSH GROBAN
NOEL 143/REPR ISE 231548/WARNER BROS.

CEE LO GREEN
CEE LEES MAGIC MOMENT ELEKTRA 531149

VARIOUS ARTISTS
NOW INITSVINDI CAL 1008/4011141US IAMNMOW404Th DIDITAP170.

ANDREA BOCELLI
MY CHRISTMAS SUGAR 013437/0ECCA

I

68

JUSTIN BIEBER
0110011111 MINIM SCHOOLBOYMARNO 604064LAN001014000A16

COLBIE CAILLAT
CHRISTMAS IN THE SAND REPUBLIC 01/565

VARIOUS ARTISTS
88181 MEN 110114041 01141114S UNI6141/BESON CRC MHO

CELTIC WOMAN
HOME FOR CHRISTMAS MANHATTAN 10348

VARIOUS ARTISTS
HOLIDAYS RULE HEAR 34045/CONCORD

TRANS -SIBERIAN ORCHESTRA El
CHRISTMAS EVE AND OTHER STORIES LAVA 92136

ELVIS PRESLEY El
ITS CHASMS IMF ACA SPECtAL PRODUCTS14931150NY MUSIC CMG

TRANS -SIBERIAN ORCHESTRA
THE LOST CHRISTMAS EVE LAVA 93146

MANNHEIM SliA19098 WITH 091919919991800.
CHRISTMAS SYMPHONY AMERICAN GRAMAPPONE 3012

MARIAH CAREY
ElMERRY CHRISTMAS COLUMBIA 64221/LEGACY

VARIOUS ARTISTS
A WRY SPECULCHRSTNASSPECIAL OLYMPES/810 MACHINE SINIOINEREG

VARIOUS ARTISTS
0110131100 MISDHOEINEFESALSPECOL MOS THAI GOMEZ

JACKIE EVANCHO
HEAVENLY CHRISTMAS SECO 97768/COLUMB IA

SHE & HIM
A VERY SHE & HIM CHRISTMAS MERGE 424T

CHRIS TOMLIN
41

RON MHEIGIES10411104SSINNOFDIRD/SMIEPSAPARENDELVICLE

ANDRE RIEU
HOME MAME HOUDAYSANCRE PIELYPOLTDORMIPO 011401(LIME

TAYLOR SWIFT
41

THE TAYLOR SWIFT 110LIDAY COLLECTION IENIEG MACHINE11158(1BMLG

VINCE GUARALDI TRIO
A CAINE BROWN CHRISIMASISOUHDIRICKIFANTASYMNCONCORD

SUSAN BOYLE
THE GIFT SECO 12077/C0 LUMBIA

=VARIOUS ARTISTS
NOWINTSAILDICALOINSD/ASIIEMNINNERSAUSONNUSICESSEAFtL

38 17
WHITNEY HOUSTON
ONE WISN: THE NOWAY ALBUM ARISTA 50996/LEGACY

- 7 IgAir CHRISTMAS MEANS MOTOWN 017585/1011nEl=. 0 KENNY ROGERS & DOLLY PARTON
ONCEUPONACHIONSOCAIRSINGENONME CVO 616501E MUSE CMG Ell. 31 123 TRANS -SIBERIAN ORCHESTRA
THE CHRISTMAS ATTIC LAVA 83145/AG

11. 37 174 MARTINA MCBRIDE
WHITE CHRISTMAS RCA NASHVILLE 15469/SMN

1 21 6
FRANCESCA BATTISTELLI
CHRISTMAS FERVENT 880508/WARNER-CURB

®RE
11 47

.43

36

32

R TR

RE-ENTRY

R NON

41

4

JAMES TAYLOR
JAMES TAYLOR AT CHRISTMAS LIME 017617

ALVIN AND THE CHIPMUNKS
CHIPMUNKS CHRISTMAS BAGDASARIAN 79143/CAPITOL

SOUNDTRACK
ELF NEW LINE 390211

38 MANNHEIM STEAMROLLER
CHRISTMAS CELEBRATION AMERICAN GRAMAPHONE 2020

74 MANNHEIM STEAMROLLER
CHRISIMAS EXIDAORDINAIRE AMERICAN GRAMAPHONE 1225 El
KENNY G

HOLIDAY MICRON ARISTAISONY WE CMG 86134SORYMUSG CAE

VARIOUS ARTISTS
DOM KAMM IIKAPROLIDI OF 011161111SSONY MUSIC CMGEON

KATHERINE JENKINS -a
THIS IS CHRISTMAS REPRISE 532525/WARNER BROS.

FRANK SINATRA
ENIGMAS SONGS BY DUTRA COMM 11106/50NY MUSIC CMG

SOUNDTRACK
PGIAUSIERICIDISONSIBI1IDIRCENIUKHOME60NOLL11.1110

STRAIGHT NO CHASER
HOLIDAY SPIRITS ATOO/ATLANTIC 515785/AG

KENNY G
THE CLASSIC CHRISTMAS ALBUM ARISTA 41311/LEGACY

SOUNDTRACK
REEMMOCPE 00101110 ALM 401.16231110D0101 P0TMNCDAMOR

ALAN JACKSON
666.641116116SERPROOKISISNORNIMCW

The Nowseries keeps releasing hit holiday

sets as Now That's What I Call Today's

Christmas rebounds13-9 (21,000; up

27%). Unlike its first five albums (volumes

1-4, plus an Essential set), the new title

focuses only on recent recordings instead

of blending new and classic favorites.
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14 1 97

ARTIST
MYSPACE PAGE

DJ BL3ND
WWW.MYSPACE COM/BLENDIZZY

SUNGHA JUNG
NAM ESPACE.00 MMUNGSUNGHA

GRAMATIK
WWW.MYSPACE.COM/GRAINATIK

TRAPHIK
WVWV.MYSPACE.COMITRAPHIS

. NOISIA
WYWILMESPACE.COM/DEROISIA

6 5 94
PORTA
WWW.INTSPACE.00 M/140 RTA1

O 04 5

JAKE MILLER
WWW.MISPACE.CDM/JAKEMILLERMUSICI

8 8 75
AEROPLANE
www.MVSPACE.COM/AEROPLANEMASnovE

9 6
56 STAR SLINGER

www.NTSPACCCOM/STARSLINGERMUSIC

LAD 18 81

Ci
re 28 65

NICOLAS JAAR
NNW.MISPACE.CDM/NICOLASJAAR

FELIX CARTAL
WWW,MYSPACE,COM/FELIXCARTAL

VANN TIERSEN
WWYV MYSPACE.COMNANNTIERSENINPROGRESS

13 23 SHLOHMO
W VSPACECOM/SHLOMOSHUN

El CONGOROCK
WWW.MYSPACECDANCONSOROC

111)
25

21 MAX COOPER
WAMN MESPACE C 010 /MAXCOCIP ERMA%

16 14 85

17 10 88

18 7 88

O 20 42

20 15 87

21 17 87

THE BLOODY BEETROOTS - DEATH CREW]]
vvww MESPACE COM/THEBLOODYBEETROOTS

MADDI JANE
INWW.MYSPACE.COM/MADDIJANEMUSIC

PRETTY LIGHTS
wwwJAVSPACECOM/PRETTYLIGHTS

CAPITAL INICIAL
WWW.MYSPACE.COM/CAPITALINICIAL

DAVE DAYS
WVWVIATSPACECONI/DAVESAYS

MAREK HEMMANN
WVAN.MYSPACE.COM/MAREKHEMMANN

22 13
ROHFF
WWW.MYSPACE.COM/ROHPFOFFICIR

TOKIMONSTA
WWWMESPACE.COM/FOKIBEATS

k24 19 39
YUNMAYSPACECOMNUNA

Ds=
rei 29

NETSKV
WWWEITSPACECOM/NETSKYMUSIC

27 21 83

11211
RE-ENTRY

TRY

11:1 40 86

31 22 49

30 13

GOD IS AN ASTRONAUT
www.MVSPACE.COM/GODISANASTRONAUT

PITTY
WWW MESPACE COM/BAMJAPITTY

ANATHEMA
WWW,MYSPACECOM/WEAREANATHEMA

MACHINAE SUPREMACY
www.MVSPACECOWMACHINAESUPREMACY

METRONOMY
vvww MVSPACECOM/METRONOMI,

MEYTAL COHEN
W W W MESPACE COMMEWWATER PRIEST

SUB FOCUS
wwechlYSPACE.COM/SUBFOCUS

RE-ENTRY

R TR

RIVA STAR
www ESPACE.COM/RIVASTARR

LOS HERMANOS
www MYSPACE COM /WSHERMANOS

37

LCD

re
0

RE-ENTRY

23 32

32 16

41 29

43 10

49 45

FAR TOO LOUD
1/WWYMESPACECOM/FARTOOLOUD

MAXIMUM BALLOON
www.MVSPACE.COM/MAXIMUMBALLOON

DIRTYLOUD
WWW.MYSPACE.COM/DIRTYLOUDMUSIC

POETS OF THE FALL
WWW.MYSPACE COM/POETSOFTHEFALL

AMANDA LEAR
WVVW.MYSPACE CONEREINELEA

COM TRUISE
www.MVSPACECOIWIAMCOMMUISE

EMANCIPATOR
wwe/JA VSPACECOM/EMANCIPATOR

AULD LANG SYNE
WWWMESPACECOM/AULDLANGSYNEBAND

IAMX
WWWEITSPACE.COINIAMX

46 24 3

 37 10

48 26 76

49 35 18

FOBIA
wwwJAMPACECOMPOBIAOFICIAL

LORIE
MANIA ESPACE.COM/LORIECIFFICIEL

YOUNG RIVAL
www MYSPACE.COKYOUNGRIVAL

SKREAM
NAWYEITSPACE.COM/SKREAMUK

SUPERMAN IS DEAD
WWW.MYSPACE.COM/SUPERMANISDEAD

CAROLINE COSTA
WWW.MISPACECDNI/CARDLINECOSTA

NOSAJ THING
NIVAN.MISPACE.GOMINOSAJTHING

EDM artist Felix (artal just misses the top

10 on Uncharted, debuting at No. 11 after

releasing his newest single, "No Sleep!,"

featuring the vocals of Natalie Angiuli.

He added 45,000 plays to his Soundaoud

page during the week while debuting the

track on iTunes and Beatport.

O 1 106

F 21.6

ARTIST
SE, IMPRINT/LABEL

RIHANNA
SRP DEFJAM DJMG

JUSTIN BIEBER
SCHOOLBOY RAYMOND BRAUN ISLAND IDJMGID in, TAYLOR SWIFT
BIC MACHINEI. 3

56 ONE DIRECTION
STOO/LOLUMBIA

ID 04 106 SHAKIRA
SONY MUSIC LATIN/EPIC

11
 ,,ALAICIA KEYS

II -7 5 17 TG/SCHOOLBOY/REPUBLIC

0 ON-DEMAN nielsen
SONGSDATA CODED BY BDS

1 1

.2-- 2

5

114 3

ID 9
6 6

7 7

8 4 PERRY *10CAPTOL

O 15
71 6 96 tlILIC! (1) 12

12 8

13 12 106 13 11

O 15 105 WEMEB/ISNHAEDIVIWAFTERMATHANTERSCOPE

(1)
21 103 BRITNEY, SPEARS

8 7
A6.11,UNTN.0 MARS

LADY GAGA
STREAMLINEACONLIVE/INTERSCOPE

14
9

100 NICKI MINAJ
YOUNG MONEY/CASH MONEY/REPUBLIC

15 13
104 SELENA GOMEZ

HOLLPNOOD

[16 17 92

117 16 96

118 10 104 PITBULL
MR 305/FAMOUS ARTIST/POLO GROUNDS/SONY MUSIC LATIN/RCA

ID 20 45 MAROON 5
A&M/OCTONF

JENNIFER LOPEZ
1SLAND/IDJMG

MICHAEL JACKSON
MJJ/EPIC

ND26 104 CHRIS BROWN

111
19 106

wDHAAVID GUETTA
CAPITOL

RD 23 105 BEYONCE
PARKWOOD/COLUMBIAIF , T.WAYNE

H MONEY/REPUBLIC

124 LINKIN PARK
MACHINE SHOP/WARNER BROS.

ID 40 95 50 CENT
SHADY/AFTERMATH/INTERSCOPE

"CD
28

103 f,ycRIL LAVIGNE

27 24 35
,NoNliiroorRUS

it 27 96 Molg:), VATO

CD 29 70
PINK
RCA

O 32 94
!OrT'gPLEtraF99Y/CAPITOL

O 35 102 WIZ KHALIFA

32 30
 ICHER

103 34 102 TiTi-orl-AY

31 B2 LMFAO
PARTY ROCKANILLLAWCHERRYTREE/INTERSCOPE

THE BEATLES
APPIEILAPITOL

136 25 24

BD37 55

CARLY RAE JEPSEN
604/SCHOOLBOWINTERSCOPE

THE BLACK EYED PEAS
INTERSCOPE

74 SKRILLEX
BIG BEAT/OWSLA/ATLANTIC

CHRISTINAAGUILERA
RCP

[CD 41 40 r,1,-,C1,0,1,,1141?t07,0

co 50 4 2,EPAAT 2C2

OW

IV 33 102 yDnFluNAKE
G MONEY/CASH MONEY/REPUBLIC

Ff. 43 21
LANA DEL REY
POLED R/INTERSCOPE

10 46 48 IgIllgicA
1:1)

45
GREEN DAY
REPRISE/WARNER BROS.

146 42 12= wMA LPNERRLol se. A

PINK FLOYD
HARVEST/CAPITOL

48 46 4
THE ROLLING STONES
REPUBLIO/UME

CD
WILLIAM
MTERSCOPE0 = BOB MARLEY
TUFF GONG/ISLAND/LIME

Shakira returns to the top five of the

Social 50 for the first time since Feb. 2,

after tweeting and Facebooking a photo

(through Instagram) of her baby bump.

Her Twitter followers grew by 28% and

she earned a 100% increase in weekly

reaction on facebook.
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'rEs ARTIST IMPRINT/LABEL nNAN4=eTITLE
Official

$41 DIAMONDS
PIRANHA SRP/DEF JAM/IENIMG

8

12 GANGNAM STYLE
PST SCHOOLBOY/REPUBLIC

21
HH? YLUHMEINT EERS DUALTONE

DIE YOUNG
KESHA KEE, CISABE/RCA

LOCKED OUT OF HEAVEN
BRUNO MARS ATLANTIC

 SOME NIGHTS
FUN. FUELED BY RAMEN/RRP

SWIMMING POOLS (DRANK)
KENDRICK LAMAR TOP DAWG/AFTERMATH/INTERSCOPE

17 ONE MORE NIGHT
MAROON G A&WOCTONEANTERSCOPE

 IT'S TIME
IMAGINE DRAGONS KIC INAKORNER/INTERSCOPE

7 THRIFT SHOP
MACKLEMORE & RYAN LEWIS FEAT. INANE MACKLEMORE/ADA

1, HOME
PHILLIP PHILLIPS I WINTERSCOPE

2 WE ARE NEVER EVER GETTING BACKTOGETHER
- TAYLOR SWIFT BIG MACHINE/REPUBLIC

11
KCALNIECIEUWEEST, JAY -Z. BIG SEAN G.O.O.OLDEF JAWIDJMG

I CRY
FLO RIGA POE BOY/ATLANTIC

10
I WILL WAIT
MUMFORD & SONS GENTLEMAN DYNE ROAD/RED/GLASSNOTE

DON'T YOU WORRY CHILD
SWEDISH HOUSE MAID FEAT JOHN PAWN ASTRALWERKSICAPITOL

20 AS LONG AS YOU LOVE ME
&ISDN MEM RAO MOWN SCH0011105RAYMON0 BRAGIVIDAHOfiDJMO

2 GIRL ON FIRE
AUCIA KEYS FEAT. NICK! MINAJ RCA

27 TOO CLOSE
ALEX CLARE REPUBLIC

THINKIN BOUT YOU
FRANK OCEAN DEF JAM/IDJMG

BEAUTY AND A BEAT
Ju800088 RE. MOO IMAISCHOOLBOYMMOND 3RADIEIDA10000401G

LIGHTS39
I GOIELL ING CHERRYTREE/INTERSCOPE

 WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP

39 SOMEBODY THAT I USED TO KNOW
GOTYE FEAT KIMBRA SAMPLES N. SECONDSRAIRFAX/REPUBUC

03 RADIOACTIVE
IMAGINE DRAGONS KIDINAKORNER/INTERSCOPE

, LET MELOVEYOURINTILYOULEARN TOLOVE YOURSELF'
NE -Y0 MOTOWN/I0JMG

32 MERCY
NUMBEST EN 5E4 PISM00 CHAIINGCLIDROCJAFE1A/DEF JAMADAI0

5 BANDZ A MAKE HER DANCE
JUICY J FEAT. UL WAYNE & z GNAW KEMOSABE/COWMBIA

 DON'T WAKE ME UP
° CHRIS BROWN RCA

THE A TEAM
ED SHEERAN ELEKTRA/ATLANTIC

39 CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOWINTERSCOPE

22 WHISTLE
FLO RIGA POE BOY/ATLANTIC

32
LITTLE TALKS
OF MONSTERS AND MEN REPUBLIC

34 SAIL
A NATI N RED BULL

12 BIRTHDAY SONG
2 MAINZ FEAT. KAM WEST REF JAMADJMG

, ADORN
MIGUEL BYSTORM/BLACK ICE/RCA

2 NO WORRIES
IA WAYNE NH DETAIL YOUNG MONEY/CASH MONEY/REPUBLIC

27 NO LIE
2 CHAINZ FEAT DRAKE DEF JAWIELIMG

32 PAYPHONE
MAROON 5 FEAT. WIZ KHAUFA A&WOCTONE/INTERSCOPE

4 LIVE WHILE WE'RE YOUNG
ONE DIRECTION SYCOICOLUMBIA

27 NEEV.ERTZEBSOmD.Y.TRyALo jKmSG

29 TITANIUM
DAVID GUETTA FEAT. SIA WHAT A MUSIC/ASTRALVVERKS/CAPROL

LITTLE THINGS
ONE DIRECTION SYCO/COLUMBIA

5 CRUISE
FLORIDA GEORGIA UNE REPUBLIC NASHVILLE

39 MIDNIGHT CITY
M83. M83/MUTE/CAPITOL

WANTED
HUNTER HAYES ATLANTIC NAM/WM/MN

is GOOD TIME
mare, CANT RAF RPM 604/SCHOOLBOYANTBSCOPFIREPUBLIC

POETIC JUSTICE
KENDRICK LAMAR FEAT DUKE TOP GAWG/AFIRMATWINTERSCOPE

HALL OF FAME
THE SCRIPT FEAT. WILLIAM PHONOGENIC/EPIC

ANYTHING COULD HAPPEN
ELLIE GOULDING CHERRYTREE/INTERSCOPE

lndie heroes Macklemore 8 Ryan

Lewis break into the top 10 of

the On -Demand Songs chart, as

"Thrift Shop" (featuring Wanz)

earned 660,000 plays during the

week (a 14% lift).

56 Go to www.billboard.biz for complete chart data Data for week of DECEMBER 15, 2012
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ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL (PRICE)

KATHERINE JENKINS
REPRISE 532525/WARNER BROS. 112.98)

CHRIS MANN
FAIRCRAFT017844/REPUBLIC (14.981

TITLE

This&CMistmas

FLORIDA GEORGIA LINE
REPUBLIC NASHVILLE 017615 EX/BMLG 14.981

LAURIE BERKNER
TWO TOMATOES 23410/RAZOR & TIE (12.981

JOSH KRAJCIK
KRAJCIK DIGITAL EX/BMG RIGHTS MANAGEMENT (5.981

I6 12 11
AINFLETC4TIOUS/CANVASBACK/ATLANTJC 531756'/AG 112981

9 92 VOLBEAT
VERTIGO 016814/REPUBLIC 113.901

LOCI
D 29 3

le) 35 3

F 1 2 2

112 1

2 CROWN THE EMPIRE
RISE 179 02.98)

ID CI
114 4 87

116

17
118

111.

THREE LOCO
MAD DECENT DIGITAL EX 15.98)

CHRIS MANN
EAIRGRAFT 017323 EX/REPUBLIC 15.98 001732302)

TRACEY THORN
WAGE 459.114.E6

WOE, IS ME
VELOCITY IRO/RISE 112.801

OUTASIGHT
WARNER BROS. 5229211 (9.99)

THE HEAD AND THE HEART
SUB POP SS. (11910

PAC DIV
ABC DIGITAL EX IRMO

THI'SL
FULL RIDE 003061E2 19.981

KATHERINE JENKINS
DECCA 011419(3981

JENNY OAKS BAKER
SHADOW MOUNTAIN 5082308 116.981

LORD HURON
MSOUND 059" 11198)

KYLE KINANE
COMEDY CENTRAL DIGITAL EX (9.98)

DANIEL HOPE/KONWITHAUSKAMMFROCHESIER SEWN (DE RDOER)
DG017486/DECCA CLASSICS (18.981

BAD BRAINS
MEGAFORCE 2121° (14.98)

BEN HOWARD
UNIVERSAL ISLAND 016588/REPUBLIC (11.981

SLIDAWG
151 OM/SONOMA 1498)

IRIS DEMENT
FLARIELLA 1005° 11538)

38 2

30 5

32 4

27 8

15 3 8 2

Mk 33

MI 10 2

20 9

Roads

It'z Just What We Do (EP)

A Laurie Berkner Christmas

Josh Krajcik (EP)

An Awesome Wave

Beyond Hell/Above Heaven

Three Locol

Home For Christmas (EP)

Tinsel And Lights

Genesils1

The Fallout

Nights LikeThese

The Head And The Heart

GMB

Free From TheTrap

My Christmas

Noel: Carols Of Christmas Past

Lonesome Dreams

Whiskey Icarus

Recomposed By Max IlichierNivad's FourSsasons

IntoThe Future

Every Kingdom

Slidawg's Redneck Christmas

Sing The Delta

The former "Yoke"

contestant

performed on both

NBC's "Today" and

Christmas in

Rockefeller Center"

(Nov. 28). In turn,

his respective sets

at Nos. 2 and 6 rally

with 436% and

137% gains.

0
A feature on

NPR's "Fresh Air"

(Nov. 30) aids the

album's 144% rise,

selling 2,000 last

week.

rn
The album increases

by 120% after his

PBS Christmas

program premiered

Nov. NI will air
on PBS affiliates

through early

December.

0

ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL1PRIG.

SOVEREIGN GRACE MUSIC & BOB KAUFLIN
SOVEREIGN GRACE MUSIC 00686 EX (498)

CIKINGS KALEIDOSCOPE
MARS HILL 010 EX 14.981

28 58 12
DELTA RAE
SIRE 53139I/WARNER BROS. (13.981

JONATHAN & CHARLOTTE
SYCO 40257/COLUMBIA 114981

OTHERWISE
CENTURY MEDIA M76 OMB)

26 NEW

29 24 5

RE-ENTRY

RE-ENTRY

Together For The Gospel: Live II

Joy Has Dawned (EP)

CarryThe Fire

Together

True Love Never Dies

FATHER JOHN MISTY
SUB POP 970' (13.98)

Fear Fun

4 TIG NOTARO
SECRETLY CANADIAN DIGITAL EX 14.981

 i STEPHEN LYNCH
WHAT ARE RECORDS, 61012 113.981

CD = NATHAN PACHECO
DISNEY PEARL SERIES D04695/BUENA VISTA (14.981

35 37 15':1 JD MCPHERSON FEATURING JIMMY SUTTON AND ALEX HALL
HISTYLE/ROUNDER 819136/CONCORD (14.8)

MORMON CHORAL ORGANIZATIONS
MORMON CHORAL ORGANIZATIONS 77810D3 112 90)

37 7 2 JET LIFE
IlilpRop 86116981

38 30 59 mNTERNPALERDDRy/cHERRYTREE/INTERSCOPE 016371/IGA (H81

®®
40 19 71

41 31 6
TWO STEPS FROM HELL DIGITAL EX 111.99)

LIANNE LA HAVAS
NONESUCH 531819/WARNER BROS. 00981

43
48

13 THOMAS RHETT
VALOR? DIGITAL EX/BMLG 15.981

WINTERSUN
NUCLEAR BLAST 2108112.9111

JASON GRAY
CENTRICITY 91184/EMI CMG (9.981

M.BITRY

NEW

JOSH WILSON
SPARROW 44417/EMI CMG 19.981

ANDY GRAMMER
5 -CURVE 151802 (9.98)

TWO STEPS FROM HELL

46 14 2
PORCUPINE TREE
KSCOPE 218 (18.981

MESTIS
SUMERIAN 249 EX (7.981

DJANGO DJANGO
RIBBON 921.112981

RE-ENTRY
DALEY
oAlEyMUSIC/POLYDOR DIGITAL EX/REPUBLIC 15.98)

50 13 ALLEN STONE
STICKYSTONES 0161./ATO 119,81

Live (EP)

Lion

Nathan Pacheco

Signs & Signifiers

0 Holy Night

Jet World Order 2

Welcome Reality

Noel

Andy Grammer

Skyworld

IsVour Love Big Enough?

Thomas Rhett (EP)

Time I

Christmas Stories: RepeatThe Sounding Joy

Octane Twisted

Basal Ganglia

Django Django

AloneTogether (EP)

Allen Stone

HEATSEEKERS SONGS -

Vi TITLE
53 gg ARTIST IMPRINTIPROMOTION LABEL

PHKIN PROBLEMS
AMP ROCKYFEAT DRAKE2CHAINZA KENDRICK LAMAR ASAP WORLDWIDEPOLO GROUNDSRLA

2 13 HOW COUNTRY FEELS
RANDY HOUSER STONEY CREEK

10 DID IT FOR THE GIRL
GREG BATES REPUBLIC NASHVILLE

4 6
WICKED GAMES
THE WEEKND XD/REPUBLIC

6 r6 READY OR NOT
BRIDGIT MENDLER HOLM/1/00D

is 9

IF 10 19 =
D 11 7

11) 14 9

1111) 15

YOUNG & GETTIN' IT
MEEK MILL FEATURING KIRKS BANGZ MAYBACH/WARNER BROS.

TAKE A WALK
PASSION PIT FRENCHKISS/COLUMBIA

TOO CLOSE
MELANIE MARTINEZ REPUBLIC

MERRY GO 'ROUND
KACEY MUSGRAVES MERCURY

BEER WITH JESUS
THOMAS RHETT VALOR?

WHO BOOTY
JOHN HART FEATURING IAMSU COOL KID CARTEL/EPIC

11,2 13 13 CRYING ON A SUITCASE

as BD CASEY JAMES 19/COLUMBIA NASHVILLE

.2.4
11

BLACKTHE

L BLACKCN 0KN ucARSUBMARINESNER

Bros.

le 17 2
LOVE SOSA
CHIEF KEEF GLORY BOYZANTERSCOPE

oh I I 1 6
16 19

ic CHIEF NREEF.T F AI TKU ER I N AL REESE GOD IS GOOD/GLORY BOYVINTERSCIPE

I, ID 2 12
I

;
BROWN & 1 -PAIN MACHETEAIMLE

wAILsGINOG yMANEDEGL FUEASTLAINDG

CHRIS

2.,5I

12
6 MISSIN' YOU CRAZY
--dim JON PARDI EMI NASHVILLE

NEW

NEW

WHAT'S GOING ON
NICHOLAS DAVID REPUBLIC

VOLVI A NACER
CARLOS VIVES GAIRA/WK/SONY MUSIC LATIN

SOMEONE LIKE YOU
AMANDA BROWN REPUBLIC

TROJANS
ATLAS GENIUS FROGS HEAO/WARNER BROS.

1:11 POR QUE LES MIENTES?
TITO EL BAMBINO  EL PATRON FEATURING MARC ANTHONY SIENTE

Ea 19 10
RITA ORA FEATURING TIME TEMPAH ROC NATION/COLUMBIA

D0 CI
E 5 23 5

WE COME RUNNING
YOUNGBLOOD HAWKE REPUBLIC

KILL YOUR HEROES
WOLNATION RED BULL

REGIONAL HEATSEEKERS #1 ALBUMS

Noel: Carols Of
Christmas Past

Jenny Oaks Baker

This Is Christmas
Katherine Jenkins

SOUTH CENTRAL

This Is Christmas
Katherine Jenkins

This Is Christmas
Katherine Jenkins

SOUTH ATLANTIC

This Is Christmas
Katherine Jenkins

This Is Christmas
Katherine Jenkins
MID ATLANTIC

PROGRESS REPORT

Capital Cities, "Safe and Sound"
It's been a good month for pop/rock band Capital Cities. In a few
weeks' time, the group announced its signing to Capitol Records
and debuted its dancey alt -pop single on the Alternative chart.
This issue, the cut bullets at No. 38 in its third week on the tally.

Katherine Js enkinseJenkins
This

2 Chris Mann
Roads

3 alt -J
An Awesome Wave

Pac Div4 GMB

5 Three Loco
Three Local

 Josh Krajcik
Josh Krajcik (EP)

Tracey Thorn
Tinsel And Lights

 Wintersun
Time

 Kuana Torres Kahele
Hilo For The Holidays

I;ry'gFisafglatrtifPr

Katherin, Jenkins
' This Is Christmas

2
Chris

Mann

3 aAltn-Lesorne Wave

4 P-IomhdSeiXr argristmas (EP)

Volbeat
Beyond Hell/Above Heaven

Florida Georgia Line
Ira Arai What We Do (EP)

Laurie Bergner
A Laurie Berkner Christmas

Woe, Is Me
Genesiial

Three Loco
Three Loco!

The Head And The Heart
The Head And The Heart

Data for week of DECEMBER 15, 2012 I For chart reprints call 212 493.4023 Go to www.billboard.biz for complete chart data I 57
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THE BILLBOARD HOT 100
TITLE Artist t

105 55 3 PRODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL

0 1 I 10 #1 DIAMONDS Rihanna
waa STARGATEBENNY BLANCO ISTURLFR,REEVIN MS FRIESEVEHERMANSENI 0 SRPHIERJAIWILIAIR

O 4 4

3 2 3

4 3 2

O 7 8

6 6 5

O 8

O 9
9 10 6

12

LOCKED OUT OF HEAVEN Bruno Mars
THE SMEEZINGTONS,J.BHASKEBEHAYN lE,M.RONSON (BRUNO MARS,RLAWRENCE I ALEVINE) 0 ATLANTIC

DIE YOUNG Ke$ha
DR LUKE,BENNY BLANCO,CIRKUTIK.SEBERT,LGOTTWALD,BIEVIN,N.RUESS,H.WALTER) 0 KEMOSABEIRCA

ONE MORE NIGHT Maroon 5
MAX MARTIN,SHELLBACK (A.LEVINE,SHELLBACK,S.KOTECHA,MAXMARBN) OAMOCTONEANTERSCOPE

HO HEY
RHADLOCK(N.SCHLATZ,J.FRAITES)

SOME NIGHTS
IBHASKEINN.RUESSA.DOSTLIANTONOFF,JBHASKER)

The Lumineers
ODUALTONE

fun.OFUELEDBYRAMENilFi

HOME
D PEARSON (1).PEARSON.G.HOLDEN) Ph)IIITNITEh4cl'opPsC E /3
I CRY Flo Rida
THE FUTURISTICS,SORY & NIUS,P.BAUMER,M.HOOGSTRATENITOILLAROASCHWARTZ4.KRAJADOURIAN.JUDRIN,RMELK13,

LET ME LOVE YOU (UNTILYOU LEARN TO LOVE YOURSELF) Ne-Vo
STARGATEHEEVAHLACK S.C.SMITH,SAL/RLERNI.S.ERIKSEN,T.E.HERMANSEN,M.HAOFIELOANDIS CAIA) 0 MOTOWN/10,1MS

10 5 7
GANGNAM STYLE

YAJAI-SANG,YOUN.HTUNGU.S.PARK,G.H.Y001 OSCHOOLBOYAIEPUPEISLIC

O 21 29 13
Auci A KUS,J.BHASKER,S.REMI (ALICIA KEYS,JEHASKEAR,ISic.:MK1,7:011FleEring ()RCA
GIRL ON FIRE Nicki Minaj

1 SCREAM & SHOUT will.i.am Featuring Britney Spears
LAZY JAY IWADAMS4LMARTENS,J.BAPTISTEI C) INTERSCOPE

TOO CLOSE Alex Clare
O P LO,SWITCHARECHTSCHAID (ACLARE,LOUGUICI) CI REPUBLIC

BEAUTY AND A BEAT Justin Bieber Featuring Nidci Minaj
mu INARTIN,ZEDD IMAXMARTINAEASLAVSKIAKOTSCHAO.T.MAPAJI ID SCHOOLBOY/RAYMOND BRAUN/ISLAND/10JAN

WE ARE NEVER EVER GETTING BACKTOGETHER Taylor Swift
MAX MARTIN,SHELLBACINO.HUFFITSWET,MAXMARTIN,SHELLBACK) ®OBIG MACHINNREPUBLIC

CRUISE Florida Georgia Line
JAIrt03,KELLEVEROBBAIUMMOI,E,RIECJAICEI OREPUBLICNASHVILLE

SWIMMING POOLS (DRANK) Kendrick Lamar
T MINUS (ADUCKWORTH,TWILLIAMS) 0 TOP DAWG/AFTERMATHANTERSCO PE

CLIQUE Kanye West, Jay -Z, Big Sean
HLTBOY,K.WEST(C.HOLLIS,S.MANDERSON,K.O.WESTS.C.CARTER,J.E.FAUNREROY111 0 G.0.0.0./DEFJAM/10JMG

ADORN Miguel
MIGUEL (M.J.PIMENTEN 0 BYSTORMAILACK CEIRCA

TRY P!nk
C.KURSTIN (BUSBEE,B.WEST1

®RCADONTYOU WORRY CHILD Swedish House Mafia Featuring John Martin
AXWELLSANGROSSO,S.ANGELLON.MARTIN,M2MRON,A)NVELLS.INGROSSO,S.ANGELLO) RASTRALWERKSICAPITOL

DON'T WAKE ME UP Chris Brown
MBENASSIABERASSIANDINERVICMBROMBAMETEASUENCIAMMENSOMASAWORBRAMIYIEBABWEDYKANWILTONAISENASSIABEIVAS0 COCA

THE A TEAM Ed Sheeran
J. GOSLING,ESHEERAN (ESHEERAN) 0 ELEKTFWATLANTIC

VA VA VOOM Nicki Minaj
DR. WKENOOOLKOJAK (0.T.MARAJ,LGOTTWALDAGRI6G,MAXMARRN,H.WALTER) ()YOUNG MONENCASH MONEY/REPLIBUC

IT'STIME Imagine Dragons
B.BARNER.IMAG NE DRAGONSIO.REYNOLDS,WSERMON.B.MCKEEI 0 KIDINAKORNER/INTERSCO PE

AS LONG AS YOU LOVE ME Justin Bieber Featuring Big Sean
RJERKINS,A.LINCIAL (R.JERKINSAUNDALNAIWEH,J.BIEBERB.M.ANDERSONI 0 SCHOOLBOY/RAYMOND BRAUN/ISLAND/

MY LIFE 50 Cent Featuring Eminem &Adam Levine
SI ICIJACKSON,JR.M.MATHERS 111.ALEVINE,L GRIFFIN JR,H.ROONEN 0 G UNR/SHAEN/AFTERMATWINTERSCO PE

9
THRIFT SHOP Macklemore &Ryan Lewis Featuring Wanz
R.LEWISID.HAGGERTY,R.LEWISI OMACKLEMORE/ADA

BANDZ A MAKE HER DANCE Juicy J Featuring Lil Wayne & 2 Chainz
MIKE WILL MALIBITIM.LWILLIAMS,J.H011STON,O.CARTER,TEPPS) OO KEMOSABE/COLUMBIA

BLOW ME (ONE LAST KISS) Plnk
G.KURSTIN (PINK,G.KURSTIN) R ICA

61
DON'T STOPTHE PARTY Pitbull Featuring TJR
TJRIA ROOD ILSKYLOARCIA,J. MARTIN¢60MEZWLYNERIBBERTI 0 MR. 305/POLO GROUNDS/RCA
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GAINER/AIRPLAY

GREATEST
GAINER DIGITAL

77 7
I KNEW YOU WERE TROUBLE. Taylor Swift
MAX MARTIRSHELLBACKITSWIRMAXMARI1N,SHEWEIACKI @ BIG MACHINE/REPUBLIC

EVERYBODY TALKS NeonTrees m
IMELDALIOHNSEN(IGLENNIPAGNOTTAI oo MERCURY/10JMG 1.

I WILL WAIT Mumford & Sons a
ALORAVS(MUMFOREI &SONS) ® GENTLEMAN OF THE ROAD/RED/GLASSNOTE 7.1.

THINKIN BOUT YOU Frank Ocean
FOCEAN,S.TAYLORIFOCEAN,S.TAYLORI 0 DEFJAIWIDJM6

FEEL AGAIN OneRepublic
R.B.TEOCIERNIANCANELL/AB.KUTZLE(R.B.TEDDER,B.KUTZLE,ELBROWN,NZANCANELLAI 0 MOSLEY/INTERSCO PE

WANTED Hunter Hayes 
EL HUFF.H HAYES IT VERGES.H.HAYES) @ATLANTIC NASHVILLE/WMN

LIGHTS Ellie Goulding
R.STANNARDA HOWES IE.GOUL DINGHSTANNARD,A.HOWES) 0 CHERRYTREE/INTERSCOPE

GOOD TIME Owl City & Carly Rae Jepsen 
AYOUNG lAYOUNG.M.THIESSEN,B.Lf 0 @ 61)4/SCHOOLBOY/INTERSOOPEAIEPUBLIC

HALL OF FAME The Script Featuring will.i.am
D.0100NOGHUELM.SHEEHANABARRY(0.0"DONOGME,M.SHEEHAN,WADAMS,ABARRYI 0 PHONOGENIC/EPIC

1 CALL ME MAYBE Carly Rae Jepsen ri
.ussmssrMasmsinaassEs,TcROWEI 90 601169100111017INTERSCO PE

NO WORRIES Lil Wayne Featuring Detail
DETAIL (OCARTER,N.C.FISHER,B.WILEAMBJAPREVANALDIA0 0 YOUNG MONEY/CASH MONEY/REPUBLIC

SKYFALL
AREPWORTH (A.ARKINS,PEPWORTHI ale X1/00rlidmealier, 

BETTER DIG TWO The Band Perry
D.HUF0B.CLARAS.MCANALLY,T. ROSENI @REPUBLIC NASHVILLE

LITTLE TALKS Of Monsters And Men o
OF MONSTERS AND MENAARNARSSON IN.B.HILMARSDOTTIR,R.THORHALISSON) 0 REPUBLIC

POP THAT French Montana Featuring Rick Ross, Drake, Lil Wayne A
LEE OF THE AMAL NZ IICKHARBOUCH,W.L.ROBERTS II,A.GRAHAM,D.CARTERALNORRIS,LCAMPBELL) (1) BAD BONINTERSCOPE 7.'

SOMEBODYTHAT I USED TO KNOW
oSAMPLFTPTECFIZZIFInFgAN/RKIETuboLriC 13WOE BACKER MILE BACKEFLLBONFAI

WHISTLE Flo Rida
EL GLASS,11.1FRANK E(EDILLARD,B.S.ISAAC,A.C.MOBLEY,J.FRANKS.O.E.GLASS,M.KILLIAN) 0 POE BOY/ATLANTIC ...
BLOWN AWAY
M.BRIGHTNNEARCTOMPKINS)

KISS TOMORROW GOODBYE
J.STEVENS (LBFIYANASTEVENS,S.MCANAILY)

GOODBYE IN HER EVES
A STEGALL2.BROWN 1Z.BROWN,WOURRETTES.LEIGHJ.D.HOPIGNS)

TIL MY LAST DAY
ISTOVER IBILMAHER,J.MOORE,J.S.STOVER)

CATCH MY BREATH
SOUND KOLLECT1V (KOLARKSONAHALBERT,EOLSONI

THE ONE THAT GOT AWAY
MAGI,R.CLAWSON1OHAVIOSON,J.OWENARITCHEY)

EVERY STORM (RUNS OUT OF RAIN)
RALLAN,G.OROMAN IGALAN,MWAHREN,H.LINOSEY)

Carrie Underwood o
On/ARISTA NASHVILLE

Luke Bryan
48 CAPITOL NASHVILLE

Zac Brown Band
@ATLANTIC/SOUTHERN GROUND

Justin Moore
()VALUE

Kelly Clarkson
019/RCA

Jake Owen
ORCA NASHVILLE

Gary Allan
0 MCA NASHVILLE
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As it crowns Hot

Rock Songs (2-1),

he Sack enters the

Hot 100 Airplay top

0, rising 11-8 with

15% increase to

7B million audience

impressions.

With a 12-10

advance on

Mainstream Top

40, a reigning

"American Idol"

champion reaches

the airplay chart's

top 10 with an

introductory single

for the first time

since 2009 victor

Kris Mlen ("Live

Like We're Dying,"

No.10, 2010).

1E3
Will.i.am adds

two top 40 entries

to his Hot 100

history, debuting

at No. 12 with

"Scream A Shout"

(see Between the

Bullets, below) and

climbing 46-40

as a guest on the

Script's "Hall of

Fame."

94 & 95
5 NB( TV's "The

Voice" spun

the debuts of

(since -eliminated

contestant)

Martinez's cover of

Alex (lore's former

No. 7 hit (12-13) and

Pope's update of

Michelle Branch's

No. 16 -peaking CD
2003 single. The

remakes arrive with

45,000 and 43,000

downloads sold,

respectively.

E3
1 Song also rises 31-30

on Mainstream lop
42

40. Lloyd performed

3 at Billboard's eighth

annual Women in

Music luncheon on

Nov. 30 (see story,

page 22).
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ANYTHING COULD HAPPEN
2.EUOT,E.GOULDINGIEROULDING,IEUOTI

BEER MONEY
B.JAMES IK.MOOREN.DALYTVERGES)
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Artist
IMPRINT/PROMOTION LABEL

Ellie Goulding
OCHERRYTREE/INTERSCOPE

Kip Moore
OMEANASHVILLE

SWEET NOTHING Calvin Harris Featuring Florence Welch
C HARRIS IC.HARRIS,EWELCH.KHARPOONI 0 DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA

F.*KIN PROBLEMS ASAP Rocky Featuring Drake, 2 Chainz & Kendrick Lamar
N.SHEBIBIR.MAYERS,N.SHEBIBB.BARRETTA.GRAHAM,T.EPPS,KDOCKWORTH) ()ASAP WORLDWIDE/POLO GROUNDS/RCA

BIRTHDAY SONG 2 Chain. Featuring Kanye West
SONNY DISITALLK.WES@WHEMIT.EPPS,KOWEST,S.C.UWAE2U0KCB.WHITFIELO) 0 DEFJAMADJMG

CREEPIN' Eric Church
J.JOYCE1E.CHIJRCH,M.GREENI O EMI NASHVILLE

COME WAKE ME UP Rascal Flays
ELHUFERASCAL FLATTS IS.MCCONNELLORANSSON,T.LARSSON,TUANDGREN) 0 BIG MACHINE

I'M DIFFERENT 2 Chainz
DJ MUSTARD 01EPPS,O.MCFARLANE) 0 DEFJAMADAMG

HOW COUNTRY FEELS Randy Houser
B .GEORGEIVMCGEHEEW.MOBLEWAIHRASHER) eSTONEVCREEK

THE ONLY WAY I KNOW Jason Aldean With Luke Bryan & Eric
0BROKENChUE1' 'OWM.KNO100.LMURPHY,B.HAYSLIP)

MADNESS Muse
MUSE IM.BELLAMY) 0 HELIUMBANARNER BROS.

LITTLE THINGS
2.GOSUNG (E.SHEERANNVEVANI

DID IT FOR THE GIRL
SniTCHEY (GEATES,LHUTTON,R.CLAWSONI

WICKED GAMES
D OCC.MONTAGNESETHE WEEKNOIA.TESFAVE.C.MONTAGNESCHNICKINNEN

LIVE WHILE WE'RE YOUNG
RAMI,C.FALK BillACOIAACEALICSNOTECHAI

One Direction
0 SYCO/COLUMBIA

Greg Bates
0 REPLIBUC NASHVI LIE

The Weeknd
0 XD/REPUBLIC

One Direction
(9OSYCWOLUMBIA

54 43
FINALLY FOUND YOU Enrique Iglesias Featuring Sammy Adams
SOMA NIUSHMABKLENSSEN11.11.11TREU.SAWISNERAMIGLESKS,RJUONNAELSHOULELENSSENPMELKIXCHIRESCUI 0 REPUBUC

76 71
RADIOACTIVE Imagine Dragons
ALEX DA KID (IMAGINE DRAGONSAGRANT4MOSSER) 17KIDINAKORNERRNTERSCOPE

75 72
SOUTHERN COMFORT ZONE Brad Paisley
aPAISLEY(B.PAISLOCOUBOIS4.KLOVELACEI C)ARISTANASIMLLE

77 82
EL CERRITO PLACE Kenny Chesney

B.CANNON,KCHESNEY MATTIS) eBWECHAINCOLUMBIANASH,LLE

81 80
BALL T.I. Featuring Lil Wayne
RICO LOVBEARL AND EICAHAPRIS,JR.,RICO LEWE,E.H000,E.GOUDY101.CARTERI O GRANO HUSTLE/ATLAN1 C

80 79
DICED PINEAPPLES Rick Ross Featuring Wale & Drake
CARDIAK (W.LROBERTSII,C.E.MCCORMICNOAKINTIMEHINN.GRAHAM) MAYBACH/SLIPH-SLIDE/DEFJAM/0471.0

78 73
BEGIN AGAIN Taylor Swift
D.HUF6N.CHAPMAN,T.SWIFT(T.SWIFT) ()BIG MACHINE

83 88
TORNADO Little Big Town
.1 JOYCE IN.HEMBY,D.MAID) CI CAPROLNASHVILLE

FASTEST GIRL IN TOWN Miranda Lambert
ELIDOELLC AINLAY.G.WORF IM.LAMBERTA.PRESL EY) ()RCA NASHVILLE

TURN ON THE LIGHTS Future
MIKE WILL MADE.IT INWILBLIRNMIWILLIAMS.M Al OOLEBROOKS) 0 A.1/FREEBANOZ/EPIC

DON'T JUDGE ME Chris Brown
THE MESSENGERS (C.M.BROWN,NATWEHA.MESSINGEHM.PEWZZERI ()RCA

REMEMBERYOU Wiz Khalifa Featuring The Weeknd
CMONTAGNESCOPAT(CJIHOMA7LATESEAYEC.MONTAGNESEABALSHEJBOUGIASS,E.WMPKINI 0 ROSTRUM/ATLANTIC/RAP

REST OF MY LIFE Ludacris Featuring Usher & David Guetta
DRUFTTAG.TUINFORT(CB.BRISGESMAAYMON01141SALINANANDRALmAsm.s@NORICNESUFTTA.G.H.TUINFORTI CHAPANEJAMAHING

POETIC JUSTICE Kendrick Lamar Featuring Drake
SHEVILLE1NOLICKWORTN,0410LINAN.GRAHAM.J.S.HARRIS 111,J.JACKSON,T.S.LEWISI 0 TOP DAWG/AFTERMATHAIHERSCOPE

TAKE A LITTLE RIDE Jason Aldean
AINNOX (DALTMAN,R.CLAWSON,J.MCCOLIMICK) 010 BROKEN BOW

SOMEBODY'S HEARTBREAK Hunter Hayes
O .HUREM.HAYESIABORFELLAIRD,RHAYESI ()ATLANTIC NASHVILLE/I/MN

87 90
READY OR NOT Bridgit Mendler
EKIRIAKOUAGOLOSTEIN 1B.MENCILER,E.KIRIAKOU,EKHOGARTALGOLOSTEIN,TRBELL,W.HART) ()HOLLYWOOD

91 01
ICE Kelly Rowland Featuring Lil Wayne
S.GARRETTHETAIL (S.GARRETTN.C.FISHER,K.ROWLANDAICARTERI ()REPUBLIC

YOUNG & GETTIN' IT Meek Mill Featuring Kirko Bangz
JAHLIL BEATS (ELR.WILLIAMS,OLITUCKERN.E0NOLEB.ROBINSON) 0 MAYBACHANARNER BROS.

CELEBRATION Game Featuring Chris Brown,Tyga,Wiz Khalifa & Lil Wayne
SAP (J.TAYLOR,C.M.BROWN,M.NGIREN.STEVENSONACARTEFLCAIHOMAZ,J.KING) ODGCANTERSCOPE

TIP IT ON BACK
B.BEAVERS.L.WOOTEN KENNEEIYHCOPPERMANAM.NITEI

Dierks Bentley
0 CAPROLNASHVILLE

DANCE FOR YOU Beyonce
B KNOWLES.TNASH.0 A.STEWART ITNASHCASTEWART,B.KNOWLES) 0 PARKWOOD/COLUMBIA

TAKE A WALK
CZANELM.ANGRAKOSIM.ANGELAKOSI

TOO CLOSE
B.APPLEBEARYINCLARE,J.OUGUIDI

ARE YOU HAPPY NOW?
B.APPLEBERRY(MBRANCHL).M.SHANKS)

ONE OFTHOSE NIGHTS
B .GALLIMORE,T.MCGRAWILLAIROM.CLAWSON.C.TOMKINSI

Passion Pit
()FRENCHKISS/COLUMBIA

Melanie Martinez
()REPUBLIC

Cassadee Pope
°REPUBLIC

Tim McGraw
0 BIG MACHINE

REPRESENTIN' Ludacris Featuring Kelly Rowland
JIM JONSIN,RICO LOVE (C.B.BRIDGES41.G.SCHEFFERAIICO LOVE,EROMANOAA.MOLRI.DERONII 0 OTP/DERJAM/10.1MG

ATHOUSAND YEARS (PART 2) Christina Perri Featuring Steve Kazee
H HODO ES IC.PERRIJIHHODGES) C) SUMAIIT/OHOP SHOP/ATLANTIC/RP

OATH Cher Lloyd Featuring Becky G
DR. LUKCCIRKIITNOBOPOP IR.M.ROMEZ,LGOTIWALOALMALINELOMELM,H.WALTER,E.WRIGHTI 0 SYCO/EPIC

GIVE IT ALL WE GOTTONIGHT George Strait
TBROWN,BSTRALEMBRIGHTPONONNELNEJAMES) We MCA NASHVILLE

ae

56

-1=1211271=
WILL.I.AM, BRITNEY SPEARS BOW

Will.i.am's "Scream & Shout," featuring Britney Spears, soars onto the
Billboard Hot 100 at No. 12, fueled by a 66-1 vault on Hot Digital Songs

(196,000 downloads sold, up 483%, according to Nielsen SoundScan).
The jump to the summit is the greatest in the latter chart's history.
"Scream" debuted on Hot Digital Songs last week with five days of sales.

The newest chart data reflects its first full sales week (ending Dec. 2),
along with the impact felt from the premiere of its music video on Fox
TV's "The X Factor" (Nov. 28), on which Spears stars. -Gary Trust

58 I Go to www.billboard.biz for complete chart data Data for week of DECEMBER 15, 2012
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HOLIDAY SONGS

G
TITLEARTISTr3SW3 3e IMPRINT/PROMOTION LABEL

 2
10 3

O 7

ALL I WANT FOR CHRISTMAS ISYOU
9146146 CAREY COLUMBIA/LEGACY

ROCKIN' AROUND THE CHRISTMAS TREE
BRENDA LEE DECCAINICA NASHVILLE/LIME

O 5
10 4

7

7

7

7

6 5 7

0 A 7

O 7 7

0 9 7

0 10 7

11 7

0 13 7

15 7

14 12 7

15 14 7

16 16 7

10 20 2

O 25 7

19 17 7

30 7

121 19 7

22 18 7

0

10 38 2

24 21 7

I0 26 3

THE CHRISTMAS SONG (MERRY CHRISTMASTOYOU)
NAT KING COLE CAPITOL

CHRISTMAS EVE (SARAJEVO 12/24)
TRANS -SIBERIAN ORCHESTRA ATLANTICAAVA/RRP

JINGLE BELL ROCK
BOBBY HELMS DECCA/MCA NASHVILLE/UME

A HOLLY JOLLY CHRISTMAS
BURL IVES MCA SPECIAL PRODUCTS/UME

FELIZ NAVIDAD
JOSE FEUCIANO RCA/LEGACY

IT'S THE MOST WONDERFUL TIME ()FINE YEAR
ANDY WILLIAMS COLUMBIA/LEGACY

WHITE CHRISTMAS
B ING CROSBY MCA/UNIE

LAST CHRISTMAS
WHAM! COLUMBIA

IT'S BEGINNING TO LOOK A LOT UKE CHRISTMAS
MICHAEL BUBLE143/REPRISEAMARNER BROS.

CHRISTMAS CANON
TRANS -SIBERIAN ORCHESTRA LAVA/ATLANTIC/RAP

BLUE CHRISTMAS
ELVIS PRESLEY RCA/LEGACY

HAPPY XMAS (WAR IS OVER)
JOHN LENNON A YOKO ONO CAPITOL

DO THEY KNOW IT'S CHRISTMAS?
BAND-AID COLUMBIA/LEGACY

WONDERFUL CHRISTMAS TIME
PAUL MCCARTNEY MPVCAPITOL

LINUS & LUCY
VINCE GUARALDI TRIO FANTASY/CMG

SANTA CLAUS IS COMIN' TO TOWN
BRUCE SPRINGSTEEN COLUMBINLEGACY

IT'S BEGINNING TO LOOK A LOT UKE CHRISTMAS
JOHNNY MATHIS COLUMBIA/LEGACY

ALL I WANT FOR CHRISTMAS IS YOU
MICHAEL BUBLE143/REPRISE/WARNER BROS.

RUDOLPH THE RED -NOSED REINDEER
GENE AUTRY COLUMBIA/LEGACY

IT'S BEGINNING TO LOOK A LOT UKE CHRISTMAS
BING CROSBY DECCA/MCA/UME

SLEIGH RIDE
THE ROSETTES PHILLES/ABKCO

PLEASE COME HOME FOR CHRISTMAS
EAGLES ASYLUM/ELESTRA

CHRISTMAS (BABY PLEASE COME HOME)
MARIAH CAREY COLUMBIA/LEGACY

N,;O

 24
28 22

29 23
SLEIGH RIDE
LEROY ANDERSON DECCNUME

O 31 7 YOU'RE A MEAN ONE, MR. GRINCH
THURL RAVENSCROFT TURNER ENTERTAINMENT/RHINO0 WHERE ARE YOU CHRISTMAS?
FAITH HILL INTERSCOPE

O 29 7 MISTLETOE
JUSTIN BIEBER SCHOOLBOY/RAYMOND BRAUN/ISLANDADJMG

O 44 2 HOLLY JOLLY CHRISTMAS
MICHAEL RUBLE 143/REPRISE/WARNER BROS

 36 LET IT SNOW, LET IT SNOW, LET n. SNOW
DEAN MARIIN CAPITOL THE LITTLE DRUMMER BOY
THE HARRY SIMEONE CHORALE 20TH CENTURY FIDNMERCURYAJME

1 WHITE CHRISTMAS
MIGUEL NUE DUET WITH SHAFKA TWAIN lAVREPRISEAVARNER BROS

O 7 SANTA BABY
EARTHA KETT RCA/LEGACY

A EF, TITLE
5-55 5e g ARTIST IMPRINT/PROMOTION LABEL

27
7 CHRISTMAS TIME IS HERE

VINCE GUARALDI TRIO FANTASY/CONCORD

7 MERRY CHRISTMAS DARLING
CARPENTERS A&M/UME

7 HAPPY HOLIDAY/THE HOUDAY SEASON
ANDY WILUAMS COLUMBIA/LEGACY

38 7 LAST CHRISTMAS
TAYLOR SWIFT BIG MACHINE/REPUBLIC 46 LITTLE SAINT NICK
THE BEACH BOYS CAPITOL

140 37 6
JINGLE BELL ROCK
DARYL HALL JOHN OATES RCA/LEGACY

43 2
HOME FOR THE HOLIDAYS
CARPENTERS A&M/UME

141)
HAVE YOURSELF A MERRY LITTLE CHRISTMAS
MICHAEL RUBLE 143/REPRISE/WARNER BROS.

111) '
THE CHIPMUNK SONG (CHRISTMAS DON'TBE LATE)
DAVID SEVILLE & THE CHIPMUNKS LIBERTY/CAPITOL

L0 1 HERE COMES SANTA CLAUS IRIGHTDOWNSANTACLAUSIANO

ELVIS PRESLEY RCA/LEGACYra
34

5 HERE COMES SANTACLAUS (DOWN SANTACLAUS LANEI
GENE AUTRY COLUMBIA/LEGACY

46 35
, FROSTY THE SNOWMAN
- JIMMY DURANTE RHINO

4 THE CHRISTMAS SHOES
NEWSONG BENSON/JIVE

JINGLE BELLS
FRANK SINATRA CAPITOL

49 ITS THE MOST WONDERFUL TIME OF THE YEAR
AMY GRANT A&NI/LIME

5 THIS CHRISTMAS
DONNY HATHAWAY ATLANTIC/RHINO

0 HOT DIGITAL SONGS'"

ST TITLE
= 53 3M 35 ARTIST IMPRINT/ PROMOTION LABEL

0 66 2
rg .SCRE.AMHAT&E,S40.LIT

SPEARS INTERSCOPE

GANGNAM STYLE
PSY SCHOOLBOY/REPUBLIC

2 1 15

10
ILO

15

h0
117

8

11.

17 13

5 9

7 26

4 10

2 10

6 24

10 8 9

10 15 7

12 9 22

113 13 8

14 10 5

115 11 33

O 21 9

I 17 12 9

18 18 17

.0 26 10

20 19 4

10 22 5

 36 5

0 40 9

24 28 13

10 33 18

LOCKED OUT OF HEAVEN
BRUNO MARS ATLANTIC

HO HEY
THE LUMINEERS DUALTONE

DIE YOUNG
KESHA KEMOSABE/RCA

GIRL ON FIRE
ALICIA KEYS FEAT. NICKI MINAJ RCA

NOISFEATEIGEM & MAMIE IINGIADVAFTRIMMIAMBISCOPE

MY LIFE
111

1111

DIAMONDS
RIHANNA SRP/DEEJAMADJMG

HOME
PHILLIP PHILUPS 19/INTERSCOPE

I CRY
FLO RIDA POE BOY/ATLANTIC

I KNEW YOU WERE TROUBLE.
TAYLOR SWIFT BIG MACHINE

ONE MORE NIGHT
MAROON 5 A&M/OCTONEANTERSCOPE

BEAUTY AND A BEAT
JOSPINIESMIENIMINNUSCNOOMOYAMMONDBMONNIANDFIUMG

TRY
P INK HCA

SOME NIGHTS
FUN. FUELED BY RAMEN/RRP

11IM

THRIFT SHOP
MACKLOADRES. RYAN LEWIS FEAT WOMMACKLEMORE/ACA

SKYFALL
ADELE XUCOLUMBIA

CRUISE
FLORIDA GEORGIA UNE REPUBLIC NASHVILLE

DON'T YOU WORRY CHILD
SMBISHHOUSERAFRFEATJOHNIDATNASIMUNERNSCANTOL ,

DON'T STOP THE PARTY
PITBULL FEAT. TJR MR. 305/POLO GROUNDS/RCA

VA VA VOOM
NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

BETTER DIG TWO
THE BAND PERRY REPUBLIC NASHVILLE

HALL OF FAME -91

THE SCRIPT FEAT. WILLIAM PHONOGENIGEPIC

CLIQUE
KANYE WEST, JAY -Z, BIG SEAN 6.0.0.0./DEFJAMADJ MG

IT'S TIME
IMAGINE DRAGONS KIDINAKORNER/INTERSCOPE

6-m RE TITLE
J.S.% 53 %S ARTIST IMPRINT/PROMOTION LABEL

26 29 15 LET ME LOVE YOWUNTIL YOU LEARNT° LOVEYOURSELH

NE -YO MOTOWN/I DJMG

- 1

TOO CLOSE
MELANIE MARTINEZ REPUBLIC

[0 -le 39 16 THE A -TEAM
ED SHEERAN ELEKTRA/ATLANTIC

ARE YOU HAPPY NOW?
CASSADEE POPE REPUBLIC

[0 44 F"KIN' PROBLEMS
WPRMIRAMOS201KAIMMOUNMWMORIDWIDENIOGIOLINDSO

BD SWIMMINGLAMAR APFTECIORmLASTHTNTRERAscNoK,E)
42 13 KSEWND

22  TOO CLOSE
ALES CLARE REPUBLIC

133 27 34

34 24 15

 " "
11

A THOUSAND YEARS
CHRISTINA PERRI SUMMIT/CHOP SHOP/KRANTIC/RRP 181

WE ARE NEVER EVER GETTING BACK TOGETHER
TAYLOR SWIFT BIG MACHINE/REPUBLIC

WANTED
HUNTER HAYES ATLANTIC NASHVILLE/WMN

36 3 2
OVER YOU
CASSADEE POPE REPUBLIC

42 ALL I WANT FOR CHRISTMAS IS YOU
MARIAN CAREY COLUMBIA/LEGACY

r0 53 9 EVERY STORM (RUNS OUT OF RAIN)
GARY ALLAN MCA NASHVILLE

39 46
14 FEEL AGAIN

ONEREPUBLIC MOSLEM/INTERSCOPE

ANYTHING COULD HAPPEN
- ELLIE GOULDING CHERRYTREEANTERSCOPE

41 48
17 I WILL WAIT

NONFOOD& SONSGENREMAN OFDIEROADAIED/GLOSSNOTE

42 37
41

CALL ME MAYBE aCARLY RAE JEPSEN 604/SCHOOLBOYANTERSCO PE

IlLe57 02 .8A.N,D.T.Z A.M.A,KgE.H.HHER ..DA0NsAC.E.,,,,,,,

[ 44 16 2

10 A3 23

THUNDERSTRUCK
AC/DC EPIC/LEGACY

LITTLE TALKS
OF MONSTERS AND MEN REPUBLIC

BLOWN AWAYr 46 41 23
CARRIE UNDERWOOD 19/ARISTA NASHVILLEI 34

22 AS LONG AS YOU LOVE ME
ISM BIEBERFEAT MGM SEROOURINNYHONDBRAIIMSLARBIDING .

0 71 11 NO WORRIES
UL WARTS FEAT. DETMLYOUNG MONEY/CASH MONEYIREPIMUC

1049 14 3 A THOUSAND YEARS (PART 2)
NIVEA PENN NM SMIEMZEESUMMOCHOP SNOP/NIAMICAMP

50 49 4 CATCH MY BREATH
KELLY CLARKSON 19/RCA

0 ROCK'"
TI' E

53 5.; ARTIST IMPRINT/PROMOTION LABEL

2 30
HOMEY

THE LUMINEERS DUALTONE

2 1 28
PHHOILLMIP EPHILLIPS I9/INTERSCOPEik 3 41 SOME NIGHTS
FUN. FUELED BY RAMEN/RRP

mR. 33 IIMTA'SGINTE RAIDIVIEGONS KIDINAKORNERANTERSCOPEID 1 TOO CLOSE
MELANIE MARTINEZ REPUBLIC

O 1- -- ED SHEERAN ELEKTRA/ATLANTIC LIII
ke

,,, THE A -TEAM

Ti  ALEXTL TOO CELCA aLEO

REPUBLIC

E

18 15 17

pr. 4 2 AL/DLEruEuR.S,T,RUCK IIO 44 0LITTLE TALKS
AND MENMEN REPUBLIC II

BACK IN BLACK
AC/DC EPIC/LEGACY

iv 5 2

I WILL WAIT
MUMEORD& SONSGUIEINAN OFHE ROADAIEVGLASSNOTE

CHRISTMAS EVE (SARAJEVO 12/24).10 13
TRANS -SIBERIAN ORCHESTRA LAVA/RHINO

113 9 42

GIRL ON FIRE
ALICIA KEYS FEAT. NICKI MINA) RCAEU 1 MV LIFE

%CENT IEREMIEM8ADANLEDIEG INIR5HAINPFERMATINMERSCOPE 1.11

Mr' 9 RDIHIAANIVINAOSNRPD/DSEFJAMADJMG A15
3 LA

THRIFT SHOP
MACKIENORE & RYAN LEWIS FEAT. WANZ MACKLEMORE/ADA IIM

KANYE WEST JAY -Z, BIG SEAN 5210.0/OFFJAMADJMG

4 13 CLIQUE

AW WO 161I OWE I OMR LI IBM LINA MOVICPLOWEICIE HUM 1116 6
F"KIN' PROBLEMS

7 5 18 SWIMMING POOLS (DRANK) .
KENDRICK LAMAR AFTERMATH/INTERSCOPE

O ALL I WANT FOR CHRISTMAS IS YOU.
MARIAN CAREY COLUMBIA/LEGACY

9 12
j1 30 ,Ac ,N, D.Z.ALwM.AK.E,

CHM
H E NI ,D.A.Nsu CL ll

UL WAWIERAT.DETNLYOUNG MONEY/CASH MONEY/REPUBUC IIINO WORRIES10 4
13

43) NICHOLAS DAVID REPUBLIC

1 WHAT'S GOING ON

O 1 SORRY

ADORN
T.I. FEAT. ANDRE WOO GRAND HUSTLE/ATLANTIC

2 CHAINZ DEF

RJAMADJMG

MIGUEL BYSTORM/BLACK ICE/RCA I14 13
18

O 20 9 I'M DIFFER
Z

16 25
FRANKIH IN OCEANKIN BO °E F UJ ATM /YI D°JMUG

U
14 6 2

EVERYBODY TALKS
NEON TREES MERCURY/100AG

YOU SHOOK ME ALL NIGHT LONG.
AC/DC EPIC/LEGACY

igID
26

MADNESS
MUSE HELIUM-3/WARNER BROS.

1"55 5, ARTIST IMPRINT/PROMOTION LABEL ----111111
51 59. TITLE

O 2 13

r

0 HOLIDAY -
IF t,, 2,6: TITLE

33 M MAST IMPRiNTAABEL

O 1 38
#1ALL IWANTFORCHRISTMASISYOU .1

MARMII CARLY COWMBIAAIGACY/SONY MUSIC

O 2 35 CHRISTMAS EVE (SARAJEVO 12/24)
TRANS -SIBERIAN ORCHESTRA LAVA/RHINO

O THE CHPSTMAS SONG (MERRY CHRISTMAS TO YOH) 111
NAT KING COLE CAPITOL

O CHRISTMAS CANON
TRANS -SIBERIAN ORCHESTRA LAVA/RHINO III36

O 4 , ROCKIN' AROUND THE CHRISTMAS TREE.
BRENDA LEE OECCA/MCA NASHVILLE/U MEO 3 21maw

BRAUNASIANDADJMG 1111
MISTLETOEs

O 4

THE

EERIOGNEH RIDEnEs MPHIL SPECTOR

CO13 30 BLUE CHRISTMAS
ELVIS PRESLEY RCA/LEGACY/SONY MUSIC I

O 25 76 SANTA CLAUS IS COMIN'TO TOWN.
BRUCE SPRINGSTEEN COLUMBIA/SONY MUSIC

O , 38
,WAITHHEHRILLE,NATERRE.Y.p0,1.1,6ACHRISTMAS? In

O 22
21 THE CHIPMUNK SONG

DAVID SEVILLE S. THE CHIPMUNKS CAPITOL III
O 11 36 JINGLE BELL ROCK

BOBBY HELMS DECCA/MCA NASHVILLE/UME II
111) 12 38 LAST CHRISTMAS

WHAM! COLUMBIA/LEGACY/SONY MUSIC MII0
10

19 ITS BEGINNING TO LOCK A LOT UKE CHRISTMAS U
MICHAEL BUGLE 143/REPRISE/WARNER BROS.

O 23 03 MERRY CHRISTMAS, HAPPY HOUDAYS 1.
IN SYNC TRANS CONTINENTAURCA/RMS

1

0 COUNTRY -
TI

33 3e ARIIST IMPRINT/PROMOTION LABEL

1 2 25
CRUISE
FLORIDA GEORGIA UNE REPUBLIC NASHVILLE

4 BETTER DIG TWO
THE BAND PERRY REPUBLIC NASHVILLE

D 3 15

m 939 WANTEDHUNTER HAYES ATLANTICNYMN

1
2 OVER YOU

CASSADEE POPE REPUBLIC

IC) 8
9

IF 5
28

IC) 11 7 9 2

ID 12 8

1111 10 17

Ic 16 9

1123 14 9

ID 17 14

WE ARE NEVER EVER GETTING BACK TOGETHER B
TAYLOR SWIFT BIG MACHINE

EVERY STORM (RUNS OUT OF RAIN)
GARY ALLAN MCA NASHVILLE

BLOWN AWAY
CARRIE UNDERWOOD 19/ARISTA NASHVILLE

THE ONLY WAY I KNOW
JASON NOM WEIR WM SWANS ENCCIWRCHEIR01151130W

GIVE IT ALL WE GOT TONIGHT
GEORGE STRAIT MCA NASHVILLE

TORNADO
LITTLE BIG TOWN CAPITOL NASHVILLE

KISS TOMORROW GOODBYE
LUKE BRYAN CAPITOL NASHVILLE

GOODBYE IN HER EYES
BROWN BAND SOUTHERN GROUND/BIGGER PICTURE

BEGIN AGAIN
TAYLOR SWIFT BIG MACHINE

HOW COUNTRY FEELS
RANDY HOUSER STONEY CREEK

4 SOMEBODY'S HEARTBREAK
HUNTER HAYES ATLANTIC/WMN

0 LATIN'"

i 5.3' 3e ARTIST IMPRINT/PROMOTION LABEL
yw PA TITLE

.k2

2 22
FELIZ NAVIDAD
JOSE FELICIANO RCA/LEGACY

1

120 DANZA KUDURO
DON OMAR& WCENZOYANISIORFANATO/MACHETENINLE

4 22 ALGO ME GUSTA DE TI
WISHES YANDEL FEAT. CHRIS BROWN & T-PAIIMACHETEAMLE

7
134 WAKAWAKA (THIS TIME FOR AFRICA)

SHAM A FEAT. FRESHLYGROUND EPIC/SONY MUSIC LON

13
POR QUE LES MIENTES
TITO EL BAMBINO* ELPATRON FEAT. MARC AMTIOINSIENTE

ECHA PA'LLA (MANOS PA'RRIBA)
PITBULL MR. SOS/FAMOUS ARTIST/SONY MUSIC LATIN

6 36 AI SE EU TE PEGO
MICHEL TELO PANTANNALMGE/SONY MUSIC LATIN

iii

11

LIMBO
DADDY YANKEE EL CARTEL/CAPITOL LATIN

5 152 161,V,IalsiAsi6T6056026061.6

10 152 HIPS DON'T LIE
SHAKMA FEAT. WYCLEF JEAN EPIC/SONY MUSIC LATIN

17
VOLVI A NACER
CARLOS VRIES GAIRA/WK/SONT MUSIC LATIN

4
15 BALADA (TCHE TCHERERETCHETCHE)

1 GUSITA1/0 UMAPARTANNAL/RGEBOM LNRE/SONY MUSIC LATIN

8 48 C°R EJEIJESSEY FEAT. LA REPUBLIKA WARNER LATINA

11 37 INCONDICIONAL
PRINCE ROYCE TOP STOP

16 31 HASTA QUE SALGA EL SOL
DON OMAR ORFANATO/MACHETE/UMLE

0 COMEDY -

k2

Ic

ID

Ic

II)

ID

112

Ic
ID

Ic

SE TITLE
%S. ARTIST IMPRINTAABEL

4 17
GRANOMAGOTRINOVERBYARBMEST
ELMO A PATSY EPIC/LEGACY

2 MINECRAFT STYLE
TRYHARDNINJA AND THE CREEPERS TRYHARDNINJA

5
THE CHANUKAH SONG
ADAM SANDLER WARNER BROS.

ULTIMATE ASSASSIN'S CREED III SONG
SMOSH SMOSH

15 TWELVE PAINS OF CHRISTMAS In
BOB RIVERS COMEDY GROUP ATLANTIC/RHINO

 DRUNK ON CHRISTMAS [LIVEI 1111

7 153 I JUST HAD SEX
THE LONELY ISLAND FEAT AEON REPUBLIC

REDNECK 12 DAYS OF CHRISTMAS
JEFF FOXWORTHY WARNER BROS. NASHVILLE/WMN

10 t" i°T LONELY

NA.LABON:FT.
REPUBLIC

 BARACK OBAMA VS MITT ROMNEY III
EPIC RAP BATTLES OF HISTORY MAKER STUDIOS

137 DICK IN A BOX
THE LONELY ISLAND FEAT. JUSTIN TIMBEMAKEREPUBLIC

-
7 MITT ROMNEY STYLE (GANGNAM STYLE).

CDLIEGEHUMOR COLLEGEHUMOR

THE LONELY ISLAND FEAT MICHAEL BOLTON REPUBLIC.15
83 JACK SPARROW

24 10 GRANDMA GOT RUN OVERBY AREINDEER
DR. ELMO LAUGHING STOCK

CHRISTMAS IN THE HOOD
NEPHEW TOMMY TNT ENTERTAINMENT

3 6

-

MANY FAILURE NR. AHD RICH NBC/WARNER MOS. NASHVUEANM1M
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TITLE
ARTIST IMPRINT/PROMOTION LABEL

0
DIE YOUNG
KASHA KEMOSABE/RCA

9
LOCKED OUT OF HEAVEN

#1

GREATEST

GAINER BRUNO MARS ELEKTRA/ATLANTIC

10

 ONE MORE NIGHT
MAROON & A&WOCTONE/INTERSCOPE

, DIAMONDS
RIHANNA SRP/DEF JAMB WNW

16 LET MELOVE YOU IUNTIL YOU LEARN TO LOVEYOURSEL6
NE.YO MOTOWN/IDJMG

24 SOME NIGHTS
FUN. FUELED BY RAMEN/RRP

IF10 CRY

RRIVOA POE BOY/ATLANTIC

7 25 TOO CLOSE
ALEX CLARE REPUBLIC

11-43 8
. DON'T WAKE ME UP

CHRIS BROWN RCA

0 12 16
PHHOILLMIPEPHILLIPS WINTERSCOPE 16

12 9

le 14
14 11

8 HO HEY
THE LUMINEERS DUALTONE

16 WE ARE NEVER EVER GETTING BACK TOGETHER
TAYLOR SWIFT BIG MACHINE/REPUBLIC

5 BEAUTY AND A BEAT
AISTRIBESERFFAI ItO3NIIMISCROMBOY/MYMOND BRAULOSIANW1011.16

21
AS LONG AS YOU LOVE ME
JUNI BIEBER NAT BIO SEANSCHOOLSOYMAYMOND BRACNASLANDSOJMG

13
6 VA VA VOOM

NICKI MINA) YOUNG MONEY/CASH MONEY/REPUBLIC

1017
ID 18
V 21
119 19

23

RD 22

e 25

 40
24 20

 30
© 28
127 24

29

ND 33
4031

131 27

A1D 37

32

34 26

THE A TEAM
ED SHEERAN ELEKTRA/ATLANTIC

TRY
PINK RCA

g DON'T YOU WORRY CHILD
SWEDISH HOUSE MAFIA FEAT. JOHN MARIN ASTRALWERKKAPITOL

, FEEL AGAIN
ONEREPUBLIC MOSLEY/INTERSCOPE

6 DON'T STOP THE PARTY
PITBULL FEAT. TAR MA 305/POLO GROUNDS/RCA

10
THE

OF FAME
THE SCRIPT FEAT. WILLIAM PHONOGENIC/EPIC

CATCH MY BREATH
KELLY CLARKSON IS/RCA

2 I KNEW YOU WERE TROUBLE.
TAYLOR SWIFT BIG MACHINE/REPUBLIC

14
FINALLY FOUND YOU
ENRIQUE IGLESIAS FEAT. SAMMY ADAMS REPUBLIC

7 IT'S TIME
IMAGINE DRAGONS KIDINAKORNER/INTERSCOPE

g READY OR NOT
BRIDGIT MENDLER HOLLYWOOD

11

2 GANGNAM STYLE
PST SCHOOLBOY/REPUBLIC

ANYTHING COULD HAPPEN
ELLIE GOULDING CHEARYTREE/INTERSCOPE

g GIRL ON FIRE
ALICIA KEYS FEAT. NICK! MINAJ RCA

7 latrt.11.0Y0 FEAT. BECKY G HYCO/EPIC

11
LIVE WHILE WE'RE YOUNG
ONE DIRECTION MO/COLUMBIA

2 SWEET NOTHING
WM HORSE FEN ROME WRCHOWN111CTIMBISEMTNAXIIMMICOLUNDA

WANTED
-1 HUNTER HAYES ATLANTIC NASHVILLE/RAP

ig 50 WAYS TO SAY GOODBYE
TRAIN COLUMBIA

LC®
.1681, 362 REST OF MY LIFE

LUDACRIS FEAT USHER & DAVID GOMA DTP/DEF JAM/I0JMG

O DAYLIGHT
MAROON A&WOCTONE/INTERSCOPE

1139
35

10 BAD FOR ME
MEGAN & UZ COLLECTIVE SOUNDS

LITTLE THINGS
ONE DIRECTION SYCO/COLUMBIA

REMEMBER WHEN (PUSH REWIND)
CHRIS WALLACE THINKSAY

O 39
3

GIVE ME YOUR HAND (BEST SONG EVER)
THE READY SET SIRE/DECAYDANCEANARNER BROS.

Barry Manilow collects his first Adult Contemporary top 10 since 1989,

as "Santa Claus Is Coming to Town" zooms 13-2 as the chart's Greatest

Gainer. The song marks his 28th top 10 on the survey, tying him with

Kenny Rogers for the sixth -best sum in the chart's 51 -year history.

Elton John leads with 38 top 10s, followed by Neil Diamond (37),

Barbra Streisand (35), Elvis Presley (31) and Dionne Warwick (29).

Manilow scored his first 22 AC lop lOs with his first 22 singles

promoted to the format (excluding the No. 33 -peaking holiday

single "It's Just Another

New Year's Eve" in

1911), beginning with his

introductory two-week No.

1, "Mandy," in 1974. His 13

career AC No. Is trail those

of only John (16) and the

Carpenters (15).

Fellow format veteran

Richard Marx returns to

the top 10 for the first time

since early 1998, as "Little

Drummer Boy" beats a 14-7

path. It's Mart's 14th top 10

dating to his 1987 arrival.
MANILOW
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mg TITLE
5 ARTIST IMPRINT/PROMOTION LABEL

O 1a1 LETITSNOW,LETITSNOW,LETITSNOW
s ROD STEWART VERVE

GREATEST
GAINER

 13 3
SANTA CLAUS IS COMINGTOTOWN
BARRY MARROW ARISTA/LEGACYO , 3 FIREFLIES

TRANS -SIBERIAN ORCHESTRA REPUBLIC

O  A HOLLY JOLLY CHRISTMAS
LADY ANTEBELLUM CAPITOL NASHVILLE

O 3 9 GOOD MORNING BEAUTIFUL
JIM HICKMAN FEAT. LUKE MCMASTER MDOD/BRICKHOUSE/EKUL

O 11 3 JOY TO THE WORLD
TRAIN SPECIAL OLYMPICS/BIG MACHINE

O 14 2
DRUMMERLITTLECHARDM

IBAR/TOBURODYFORCE

O 15 3 DO YOU HEAR WHAT I HEAR?
AMAIN SPARKS SPECIAL OLYMPICS/BIG MACHINE

O THIS CHRISTMAS
.ajd RICHARD KINCAID FEAT. CUBA GOODING SR. HOUSE OF DT

C cm I'LL BE HOME FOR CHRISTMAS
KELLY CLARKSON 19/RCAlie 29 2 ,SoOLEHDILALYWAARLRCHRISTMAS

e 22 2
COLD DECEMBER NIGHT
MICHAEL RUBLE MS/REPRISE/WARNER BROS.

FROSTY THE SNOWMAN10 25 2
WHITNEY INGLANIN TOPNOTCH

0 11:1 THE CHRISTMAS SONG
COLBIE CAILLAT FEAT. JUSTIN YOUNG REPUBLIC

15 17
9 SKYFALL

ADELE XL/COLUMBIA

16 16 14 HOME
PHILLIP PHILLIPS 19/INTERSCOPE

2 CHRISTMAS IN THE SAND
COLBIE CAILLAT REPUBLIC

18 19 19 BLOW ME (ONE LAST KISS)
PINK RCA

r 16 WE ARE NEVER EVER GETTING BACK TOGETHER
TAYLOR SWIFT BIG MACHINE/REPUBLIC

20 21
 GOOD TIME

OWL CAT a CARLY RAE OSEN609/SCROOLBOYANTERSCOPEREPUBLIC

21 24
12 ONE MORE NIGHT

MAROON S A&WOCTONEANTERSCOPE

 30 2 OC.C.O.MANEN AFALRLcRYAFTE,BFEAF uI TB LH! UL= MERRY CHRISTMAS, BABY
ROD STEWART DUET WITH GEE LO GREEN VERVE

24 27
14 SOME NIGHTS

FUN. FUELED BY RAMEN/RRP

25 29 1, LIGHTS
ELLIE GOULDING CHERRYTREE/INTERSCOPE

A EN TITLE
L, ARTIST IMPRINT/PROMOTION LABEL

ONE MORE NIGHT
19

MAROON 5 AMWOCTONEANTERSCOPE

2 2 25 HOME

IP 3

PHILLIP PHILUPS 19/INTERSCOPE

3
24 SOME NIGHTS

FUN. FUELED BY RAMEN/TRP

4 4 24 TOO CLOSE
ALEX CLARE REPUBLIC

BLRO.C.KMEADRSOE ?KT., RONAFT LAH NETA, E N

O 9 10

HONEYiLUMIPIEERS

DUALTONE

7 5
26 50 WAYS TO SAY GOODBYE

TRAIN COLUMBIA

8 7
22 BLOW ME (ONE LAST KISS)

PINK RCA

9 10
14 FEEL AGAIN

ONEREPUBLIC MOSLETANTERSCOPE 
20

LITTLE TALKS
OF MONSTERS AND MEN REPUBLIC

110 15 6
TRY
PINK RCA

e 12 32 THE A TEAM
ED SHEERAN ELEKTRA/ATLANTIC

TWAYELAORRE.NIEFTVEB,RG E.VEAcRHiGNE,ETTREplIGuBAc CK TOGETHER13 8 16

O 17 19
INTA'SGINTEIDIVIRAEGONS KIDINAKORNER/INTERSCOPE

7 CATCH MY BREATH
KELLY CLARKSON 19/RCA

16 14 9 SKYFALL
ADELE XL/COLUMBIA

HALL OF FAME17 16 16
THE SCRIPT FEAT. WILLIAM PHONOGENIC/EPIC 9 DEI.. EYKOUoslr , 9 I WILL WAIT
MUMFORO & SONS GENTLEMAN OF THE ROAD/RED/GLASSNOTE

20 19 16 MISS ME
ANDY GRAMMER SCURVE

CD 
6

DIAMONDS
RIHANNA SAP/DEN JAM/111W

24
5

OVERJOYED
MATCHBOX TWENTY EMBLEM/ATLANTIC 26 WANTED
HUNTER HAYES ATLANTIC NASHVILLE/RRP

 25 10 BETWEEN THE RAINDROPS
UFEHOUSE FEAT. NATASHA BEDINGRELD GEFFEN/INTERSCOPE

1E.25 23 15 MY °H MY
TRISTAN PRETTYMAN CAPITOL

1135 37 11=

Billboard
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RE TITLE

EN 53 gg ARTIST IMPRINT/PROMOTION LABEL

O 2 "
F 1 31

HO HEY
THE LUMINEERS DUALTONE

SOME NIGHTS
FUN. FUELED BY RAMEN/RRP

3
11 HOME

PHILLIP PHILLIPS WINTERSCOPE

4 4 29
,1.g GLARE REPUBLIC6 .

O  THE A TEAM
ED SHEERAN ELEKTRA/ATLANTIC

O 6 39 IIMTASGINTEIDMRAEGONS KIDINAKORNER/INTERSCOPE

I WILL WAIT
7

1"7

MUMFORD & SONS GENTLEMAN OF THE ROAD/RED/GLASSNOTE

O 8 15 MMUASEDHNELIEUSMINARNER BROS.

u.0
9 ,0 RADIOACTIVE

IMAGINE DRAGONS KIDINAKORNERANTERSCOPE

1,10 12 27 TAKE A WALK
PASSION PIT FRENCHKISS/COLUMBIA

O HOTSHOTTOO CLOSE
D BHT MELANIE MARTINEZ REPUBUC 15 g STUBBORN LOVE

THE LUMINEERS DUALTONE

e 14 2 GONE, GONE, GONE
PHILLIP PHILLIPS WINTERSCOPE 21 LITTLE BLACK SUBMARINES

THE BLACK KEYS NONESUCH/WARNER BROS.

15 16 CHALK OUTLINE
THREE DAYS GRACE RCA

O 19
29

,CARRY ON
UM FUELED BY RAMEN/RRP

le20 11
MOUNTAIN SOUND
OF MONSTERS AND MEN REPUBLIC

18 17
BABEL
MUMFORD & SONS GENTLEMAN OF THE ROAD/RED/GLASSNOTE

O 24 15 TROJANS
ATLAS GENIUS FROGS HEAD/WARNER BROS

 29 9 IDMEAGMINOE DNRSAGONS KIIMAKORNERONTERSCOPE

KISS ME
ED SHEERAN ELEKTRA/ATLANTIC

CD 16 WE COME RUNNING
YOUNGBLOOD HAWKE REPUBLIC

23 21 9 RIDELANADEL REY POLYDOR/INTERSCOPE

24 23 24
KILL YOUR HEROES
AWDLNATION RED BULL

28 9
FLOWERS IN YOUR HAIR
THE LUMINEERS DUALTONE

26 13 2
STARS
GRACE MUER & THE NOCRIRNALS RAGGED COMPANY/IKILLYWOOD

BEEN AWAY TOO LONG27 26 10
SOUNDGARDEN SEVEN FOUR/REPUBLIC 22

15
LOST IN THE ECHO
LINKIN PARK MACHINE SHOP/WARNER BROS.

30
ON TOP OF THE WORLD
IMAGINE DRAGONS KIDINAKORNER/INTERSCOPE

30 27 9
WHISPERS IN THE DARK
MUMFORD & SONS GENTLEMAN UNE ROADIRED/GLASSNOTE

31 29
4 CARRY ON

AVENGED SEVENFOLD WARNER BROS.

13 ABSOLUTE ZERO
STONE SOUR ROADRUNNER/ARP

0 39 , SLOW IT DOWN
THE WMINEERS DUALTONE

34 34 9
GHOSTS THAT WE KNEW
MUMFORD & SONS GENTLEMAN OF THE ROADMED/GIASSNOTE

ITCHIN' ON A PHOTOGRAPH
°RAMOSE CANVASBACK/ATLANTIC

GIVE ME LOVE
ED SHEERAN ELEKTRA/ATLANTIC

37 33
HOLLAND ROAD
MUMFORD & SONS GENTLEMAN OF THE ROADIRED/GLASSNOTE , 4 CLASSY GIRLS

THE LUMINEERS DUALTONE

CD 41 LEGO HOUSE
ED SHEERAN ELEKTRA/ATLANTIC

O 43 ENEMIESsnED°w

ATIANTIC

41 35 9 LOVER OF THE LIGHT
MUMFORD & SONS GENTLEMAN OF THE ROADMED/GLASSNOTE

(1!)
RE-ENTRY LET YOURSELF GO

GREEN DAY REPRISE/WARNER BROS.

CD NEW
MAN ON THE MOON
PHILUP PHILLIPS WINTERSCOPE

44 40
LOVER'S EYES
MUMFORD & SONS GENTLEMAN UTNE ROAD/RED/GLASSNOTE

45 10 2
SEVEN NATION ARMY
MELANIE MARTINEZ REPUBLIC

48 42 13 BLOOD
IN THIS MOMENT CENTURY MEDIA/RED= DRUNK
ED SHEERAN ELEKTRA/ATLANTIC

48 45 3
NATIONAL ANTHEM
LANA DEL REY POLYDOWINTERSCOPE

ilk so SPECTRUM (SAY MY NAME)
FLORENCE  THE MACHINE REPUBLIC

50 47 9
BELOW MY FEET
MUMFORO & SONS GENTLEMAN OF THE ROADGED/GLASSNOTE

3 Doors Down tallies its 15th Heritage Rock

top 10, as "One Light" leaps 15-9. With the

ascent, the band passes Aerosmith and now

trails only Nickelback (18) and Shinedown

(16) for the most top lOs in the chart's

15 -year archives. The song appears on

3 Doors Down's newly released Greatest Hits.
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SoundSain

t ACTIVE ROCK'"
TITLE

g ARTIST IMPRINT/PROMOTION LABEL

O I 15
ABSOLUTE ZERO
STONE SOUR ROADRUNNER/ARP

O 3 14 ENEMIES
SHINEDOWN ATLANTIC

3 15 CHALK OUTLINE
THREE DAYS GRACE RCAO 10 BEEN AWAY TOO LONG
SOIJNDRARDEN SEVEN FOUR/REPUBLIC

O 5  STANDING IN THE SUN
SLASH EAT. MYLES KENNEDY &THE CONSPRATORSIRK RAM/CAPITOL

O 6 10
ADVAENRGREDYSDEVENNFOLD WARNER BROS.

O 9 15 HEAVEN NOR HELL
VOLBEAT VERTIGO/REPUBLIC

O 12 14 STAND UP
ALL THAT REMAINS RAZOR & TIE

9  LOST IN THE ECHO
LINKIN PARK MACHINE SHOPANARNER BROS.

O 13 TEMPEST
DEFINES REPRISE/WARNER BROS.

11 23 BLOOD
IN THIS MOMENT CENTURY MEDIA/RED

12 10 24
I MISS THE MISERY
HALESTORM ATLANTIC

13

ID

11

14

17

18

19

15

22

20

16

25

21

23

29

LET YOURSELF GO
GREEN DAY REPRISE/WARNER BROS.

02 SAME OLD TRIP
CHEVELLE EPIC

8
THE PRIDE
FIVE FINGER DEATH PUNCH PROSPECT PARK

IIBOOUNNGESSUNS WINDUP

ONE LIGHT
3 DOORS DOWN REPUBLIC

19 STILL SWINGING
PAPA ROACH ELEVEN SEVEN

LET'S RIDE
KID ROCK TOP DOG/ATIANTIC/RAP

, LEFT FOR YOU
NONPOINT RAZOR & TIE

07 LITTLE BLACK SUBMARINES
THE BLACK KEYS NONESUCH/WARNER BROS.

9 ALIVE
ADELITAS WAY VIRGIN/CAPITOL

 PURPLE
POP EVIL EONE

12 TURNING INTO YOU
THE OFFSPRING COLUMBIA

5 HIGHER
P.O.D. RAZOR & TIE

tilleRITAGE ROCK -

'd V: ARTISTTITLEIMPRINT/PROMOTION LABEL

O 2 16

IT 1 13

CHALK OUTLINE
THREE EATS GRACE RCA

STANDING IN THE SUN
SLASH HAT MYLES WINERY& THE CONSPIRATORS RIK HAYD/CAPITOL

O 3 10
[Nft BEEN AWAY TOO LONG

SOUNOGARDEN SEVEN FOUR/REPUBLIC

4 22

10 5 10

ID 6 12

D 9
ID 7

DOOM AND GLOOMTHE ROWNG STONES THE ROWNG STONESAIMEANTERSCOPE

15
4 ONE LIGHT3 COORS DOWN REPUBUC

to7 30

I MISS THE MISERY
HALESTORM ATLANTIC

ENEMIES
SHINEDOWN ATLANTIC

ABSOLUTE ZERO
STONE SOUR ROADRUNNER/RAP

LET'S RIDE
KID ROCK TOP DOG/ATLANTIC/RRP

NSURINIETDDYWN ATLANTIC

THE WRECKERS
RUSH ANTHEWROAORUNNERMRP

ID17 8

1113 11 25

14 10 7

15 12 17

 21 5

17 14 10

CARRY ON
AVENGED SEVENFOLD WARNER BROS.

COMING DOWN
FIVE FINGER DEATH PUNCH PROSPECT PARK

LET YOURSELF GO
GREEN DAY REPRISE/WARNER BROS.

HERE AND NOW
SEETHER WIND-UP

SAME OLD TRIP
CHEVEUE EPIC

LOST IN THE ECHO
LINKIN PARK MACHINE SHOP/WARNER BROS.

18 13
14 LOVER ALOT

AEROSMITH COLUMBIA 22 4 HEAVEN NOR HELL
VOLBEAT VERTIGO/REPUBLIC

20
18 15

STILL SWINGING
PAPA ROACH ELEVEN SEVEN0 = TEMPEST
DEFTONES REPRISE/WARNER BROS.

0 23 3 STAND UP
ALL THAT REMAINS RAZOR & TIE

23 19 LITTLE BLACK SUBMARINES
THE BLACK KEYS NONESUCH/WARNER BROS. 24 13 LOST IN FOREVER (SCREAM)
P.O.D. RAZOR & TIE

25 20
20 OH LOVE

GREEN DAY REPRISE/WARNER BROS

i!
'

;.N
-

3'

Rm

60 I Go to www.billboard.biz for complete chart data Data for week of DECEMBER 15, 2012
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OT COUNTRY SONGS-

.. §- Z2 35 PRODUCER ISONGWRITER)
W,.. -P,,, @r4 TITLE

IMPRINT & NUMBER / PROMOTION LABEL
Artist 11112 g

1 1 I 16
WE ARE NEVER EVER GETTING BACK TOGETHER Taylor Swift /51 ,
MAX MARTINCHELLBACK,D.HUFFITSWIFWAXMARTIN,SHELIBACK) OD BIG MACHINE

O 2 2

CRUISE
IMOI{B.KELLEY,T.HUBBARD,J.1001,C.HICE,J.RICE)O 5 4 WANTED
D.HOBRH.HAYESIT.VERGES,H.HAYESI

O 13 15 5 gailEall BETTERTMC °
Y,T.ROSEN)

BLOWN AWAY
M.BRIGHT(IKEAR,C.TOMPKINSI

KISS TOMORROW GOODBYE
ISTEVENSILBRYANASTEVENS,S.MCANALLY)

GOODBYE IN HER EYES
K STEGALLLBROWNIZEIROWNWDURRETTESIEGIU.D.HOPKINSI

TIL MY LAST DAY
J STOVER IBII.MAHER,J.MOCIREJ.S.STOVER)

THE ONE THAT GOT AWAY
MOIRCLAWSONIO.DAVIDSOU.OWENARITCHEY)

EVERY STORM (RUNS OUT OF RAIN)
GALLAN,G.OROMANIGALLAN,M.WARREN,KLINDSEY1

BEER MONEY
B.JAMESIK MOORE.B.DALY,TVERGES/

5 6 5

6 4 3

12 14

9

7

10

7

12

14 11

16 15

8 8

17 16

19 21

10 6

18 19

20 17

21 22

22 18

23 24

11

24 20

26 26

CO 27 25

11

I

Florida Georgia Line
()REPUBLIC NASHVILLE

Hunter Hayes
()ATLANTIC/WNW

The Band Peny
9 REPIAMCNASVIVILLE

Carrie Underwood
019/ARISTA NASHVILLE

Luke Bryan
0 CAPITOL NASHVILLE

Zac Brown Band
IDATLANTIC/SOUTHERN GROUND It

Justin Moore
A VALORY

Jake Owen
0 RCA NASHVILLE

Gary Allan
0 MCA NASHVILLE

Kip Moore
0 MCA NASHVILLE

CREEPIN' Eric Church
JJOYCEIECHURCH,M.GREEN) 0 EMI NASHVILLE

COME WAKE ME UP Rascal Flatts
CHUFERASCALRATTSIS.MCCONNELLIFRANSSON.T.LARSSON,T.WNDGRENI 0 BIG MACHINE

HOW COUNTRY FEELS Randy Houser
IGEORGE(V.MCGEHERW.MOBLEVN.THRASHER) @STONEY CREEK

THE ONLY WAY I KNOW Jason Aldean With Luke Bryan & Eric Church
P.KNOXID.LMIAPHY,B.HAYSLWI @BROKEN BOW

HARD TO LOVE Lee Brice 
M.KLACOBS,MCCLURE,LBRICE(B.MONTANA3.021E9B.GLOVER)

DID IT FOR THE GIRL Greg Bates
sRITCHEVISBATES,L.HIMONS.CLAWSONI @REPUBLIC NASHVILLE

SOUTHERN COMFORT ZONE Brad Paisley
B.PANLEY(B.PAISLEY,CM/BOIEJ.KLOVELACE) @ARISTA NASHVILLE

EL CERRITO PLACE Kenny Chesney
B.GANNON,ILCHESNEYGLGATLIS) 0 BLUE CHAIR/COLUMBIA NASHVILLE

BEGIN AGAIN Taylor Swift
O.HaEN.CHAPMAN.T.SWIFTITSWIFT1 @BIG MACHINE

TORNADO Little Big Town
JJOYCEIN.HEMB&D.NIA101 iDCAPITOLNASHVILLE

FASTEST GIRL IN TOWN Miranda Lambert
FLiDOELL,CAINLAYBWORFIMIAMBETITAPRESLEY) 0 RCA NASHVILLE

TAKE A LITTLE RIDE Jason Aldean
M.KNOXID.ALTMANEICLAWSONA.MCCORMICKI 00 BROKEN BOW '5'

SOMEBODY'S HEARTBREAK Hunter Hayes
D.HIE611.11AYESIADORFELLAIRD,H.HAYESI OATLANTIC/WMN

TIP IT ON BACK Dierks Bentley
B BEAVERS LWOOTEN (TKENNEDYRCOPPERMAN9 MNITE) 0 CAPITOLNASHVILLE

2

1

4

2

3

7

it
11

12

14

15

4

14

17

19

10

21

24

As Taylor Swift wins

a photo finish to

stay at No.1, rookie

duo logs a fifth

week at No. 2. The

pair does, however,

dominate the

Nielsen BDS-driven

Country Airplay

chart (see billboard.

biz/charts)

becoming the first

new act to take a

debut single to No.

1 since Brantley

Gilbert in 2011.

With the fewest

weeks (five) of

any title in the

chart's upper half,

trio grabs a pair

of Greatest Gainer

honors (streaming,

digital). Track sells

53,000 downloads,

according to Nielsen

SoundScan, and

rises 4-2 on Country

Digital 9ta5lS)0ngs (see

111 I TITLE
PRODUCER ISONGWRITER)

40 31 34

27 25 -
 28 29

29 3 -
30 30

31 29 27

O 37 49

ONE OFTHOSE NIGHTS
B.GALLMORETMCGRAVV1LLAIRDRCLAWSON C.TOMKINS)

GIVE IT ALL WE GOTTONIGHT
TBROWNASTRAIT1M.BRIGHT,PO'DONNELLTJAMES)

MERRY GO 'ROUND
L.LAIR&S.NICANALLY,K.MUSGRAVESIK.MUSGRAVESIOSBORNE,S.MCANALLY)

OVER YOU
BAPPLEBERRY(MIAMBERTIISHELTON/

BEER WITH JESUS
SJOECEERIOMASHHETT,R.HUCKABY,LMIWER)

TRUE BELIEVERS
EROSERSIDRUCKER,J.KEAR)

0
0
0
39

43

32 35.

36 37

33 38 11

38 39

40 46

39 44

35 33

41 48

42 50

44 40

34 32

(:) 43 -

0 48 -

GREATEST
GAINER/AIRPLAY

TWO BLACK CADILLACS
MBRIGHTICANDERW000.J.KEARRLINOSEY1

LET THERE BE COWGIRLS
KSTEGALLICCAGLE,K.TRIBBLE)

IF I DIDN'T HAVE YOU
NV IS.THOMPSON.ILTHOMPSONASELLERS,PJENKINS1

SAY GOODNIGHT
M.WBUCKEIKELAM,M.PEIRCE3P.WHITE1

TELESCOPE
eHUFFICABARLOWTH.LINDSEN

GET YOUR SHINE ON
IMOIITHUBBARD,B.KELLEY,RCLAWSON,C.TOMKINSI

AMERICAN HEART
B .GALLIMORERMILLIJSINGLETONABEAVERSI

Artist
5IMPRINTS NUMBER /PROMOTION LABEL LSI ICE

Tim McGraw
26

25

28

0014 MACHIS'

George Strait
013 MCA NASHVILLE

Kacey Musgraves
()MERCURY

Cassadee Pope
()REPUBLIC

Thomas Rhett
@VALOR,/

Darius Rucker
CAPROLNASHVILIE

Carrie Underwood
019/ARISTA NASHVILLE

Chris Cagle
@BIGGER PICTURE

Thompson Square
STONEY CREEK

EliYoung Band
@REPUBLIC NASHVILLE

Hayden Panettiere
0ABCSTUDIOSMONS GATE/BIG MACHINE

Florida Georgia Line
()REPUBLIC NASHVILLE

Faith Hill
@WARNER BROS./WAR

RED Taylor Swift
UHUFF,N.CHAPMAN,T.SWIFT(T.SWIF) 0 BIG MACHINE

I CAN TAKE IT FROM THERE
J.STROUDIC.YOUNG,RAKINS,B.HAYSLIP)

I AINT YOUR MAMA
J.STROIJOISSPENCE,C.CAMERONI

FADE INTO YOU
T-BONE BURNETTO.MILLERIAMENKINSAMCANALLY,T.ROSEN1

DON'T RUSH
D.HUFFIB.SANDERS.N.HEMBY.LD.CHAPMAN)

CANT SHAKE YOU
NI.SERLERCITGOSSIN,S.BENTLEVISLAT5R1

A HOLLY JOLLY CHRISTMAS
PWORLELLACIYANTEBELLUMO.MARKSI

MOONSHINE ROAD
KBROOKS(ILBR00KS3.SATCHER1

IF I DIDN'T KNOW BETTER
9MILLERIA.R.VALKONEN,L.P.WHITEI

HOPE ON THE ROCKS
TEETRITKERHI

UNDERMINE
5BONEBURNETT,R.COPPERMANGIDABBS,KMUSGRAVESI

KICK IT IN THE STICKS
B .GILBERLTHEATOM BROIRERS9 AGGON FRAN UN (FIAKINSB GILB R@HAYSLIP)

OHOTSHOT
DEBUT

 46 41

0 CI
CD 49 43

50 45 42

Chris Young
42/RCA NASHVILLE

Maggie Rose
0 RPM

Sam Palladio &Clare Bowen
()ABC STUDIOS/LIONS GATE/BIG MACHINE

Kelly Clarkson Featuring Vince Gill
onifICNCOLUMBIA NASHVILLE

Gloriana
@EMBLEM/WARNER BROSMAG

Lady Antebellum
0 CAPITOLNASHVILIE

Kix Brooks
@ARISTA NASHVILLE

Sam Palladio &Clam Bowen
@ABC STUDIOS/LIONS GATE/BIG MACHINE

Toby Keith
SROWDOG-UNIVERSAL

Charles Esten & Hayden Panettiere
OAK STUDIOS/LIONS GATE/BIG MACHINE

Brantley Gilbert
@MORE

28

24

32

26

33

37

38

40

38

25

23

43

46

27

48

35

0 TOP COUNTRY ALBUMS`"

17 gs ARTIST Title g MBE ARTIST
53 35 IMPRINT & NUMBER / DISTRIBUTING LABEL IPRICEI IMPRINT 8, NUMBER/ DISTRIBUTING LABEL IPRICEI

1 1 I 6

O 5 3 6

[0 4 4

14 6 5

I6

1

[.
I 10

111

1 12

l0
11

I16

117

I18

119 22 22

20 32 25

121 17 23

I22 30 17

P3 15 34

[24 31 18

 35 27

2 2

3 8

10 6

7

12 12

11 10

14

13

8

13

11

21

21 24

9 14

18 7

26 15

28 20

1

I

I
111

TAYLOR SWIFT Red Ei1
BIG MACHINE 3104004,13,G 118.981

,
40

46
DGREATEST LADY ANTEBELLUM OnThisWinter's Night

IN CAPITOL NASHVILLE 04818/UMGN 116981

BLAKE SHELTON Cheers, It's Christmas
WARNER BROS 532162MMN 110981 3

2

1

1

1

,

4

1

3

1

1

1

7

2

1

19

1

3

2

1

3

4

12/3 37

ig 39

130 25

56

44

42

II.34 23

49

36 16

le 7 43

138 41

139 27

140 24

let1 29

1 42 33

47

4810
51

146 19

45

5010
111[16 34

50 20

SCOTTY MCCREERY ChristmasWith Scotty McCreery 
19/MERCURIVINTERSCOPE 017583/IGA 11498/

JASON ALDEAN NightTrain
BROKEN BOW 7017 118.981

CARRIE UNDERWOOD Blown Away
19/06I0TA NASHVILLE 98094/SMN 111.981

LITTLE BIG TOWN Tornado
CAPITOL NASHVILLE 442118/UMGN 11990

LUKE BRYAN Tailgates &Tanlines 
CAPITOL NASHVILLE 70412/UMGN (1998)

HUNTER HAYES Hunter Hayes 
ATLANTIC 528890ANMN 118.581

ERIC CHURCH chlo- 
EMI NASHVILLE 94286./1./MON (16.98)

ZAC BROWN BAND Uncaged
ROAR/SOUTHERN GROUND/ATLANTIC 530380/AG 118.981

TOBY KEITH Hope OnThe Rocks
SHOW MG -UNIVERSAL 017059 17.981

BLAKE SHELTON Red River Blue 
WARNER BROS. 527370/WMN (18.98)

RASCAL FLATTS Changed 
BIG MACHINE RF0200A/BMIG 113.0/

KENNY CHESNEY WelcomeToThe Fishbowl
GLUE CHAIR/COLUMBIA NASHVILLE 94866/SMN III 981

AARON LEWIS The Road
BLASTER 5316964/VVMN 113.981

BRANTLEY GILBERT HalfwayTo Heaven
VALORY 860100/BMLG 114.981

MIRANDA LAMBERT FourThe Record
RCA NASHVILLE 905891SMN 111.981 3

ELVIS PRESLEY The Classic Christmas Album
RCA 45538/LEGACY 13981

JUSTIN MOORE Outlaws Like Me
VALORY.1840300A/BMLG 110.981

KIP MOORE Up All Night
MCA NASHVILLE 0164.32/UMGN 110.981

LEE BRICE Hard 2 Love
CURB 79315 113.910

LIONEL RICHIE Tuskegee 
MERCURY 016000/UMGN 115.981 0

JAMEYJOHNSON Living ForASong(ATributeDoHankCcchran
MERCURY 0131614/UNIGN 114.981

VARIOUSARRSTS NOWThars What I Call CountryNolume 5
EMI/SONY MUSIC/UNIVERSAL 016661/UME 118.98/

Title ill
26

FLORIDA GEORGIA LINE It'z JustWhatWe Do (EP) ID

51

31

33

32

71 3

44

29

35

39

48

28

30

38

40

43

37

36

52

73

19

42

41

54

REPUBLIC NASHVILLE 011815 EX/RMLO 14.981

WILLIE NELSON
LEGACY NM 111.98/

Heroes

PISTOL ANNIES Hell On Heels
RCA NASHVILLE 949184/SMN (1198)

LADY ANTEBELLUM OwnThe Night 
CAPITOL NASHVILLE 94431/1/MGN (18.98)

EASTON CORBIN All OverThe Road
MERCURY 016705/UMGN (14981

IMLUE NELSON The Classic ChristmasAlbum
COLUMBIA 54453/1000CY 19.98)

SCOTTY MCCREERY Clear As Day
15/MERCURY 019022/IGA/URIGN 115.981

DUSTIN LYNCH Dustin Lynch
BROKEN BOW 7277 112.981

JAKE OWEN Barefoot Blue Jean Night
EGA NASHVILLE 89547/SMN 110.981

JOHN DENVER The Classic Christmas Album
RCA 43775/LEGACY 19.881

-I

GEORGE STRAIT Icon: George Strait
MCA NASHVILLE 016007/UME (7.98)

COLT FORD Declaration Of Independence
' AVERAGE JOSS 239 114.981

JOSH TURNER Live Across America
CRACKER BARREL/MCA NASHVILLE 017194 EXAINIGN 111.98/

. ELIYOUNG BAND Life At Best

. REPUBLIC NASHVILLE 0158580MR 110.981

JOSH TURNER Punching Bag
MCA NASHVILLE 016824/UMGN 110.981

1 TOBY KEITH Clancy'sTavern 
SHOW ON -UNIVERSAL 015592 19.991

UNCLE KRACKER Midnight Special
SUGAR HILL 4092AVELK 115.981

DIERKS BENTLEY Home
CAPITOL NASHVILLE 94214/UMON (18.98)

DWIGHT YOAKAM 3 Pears
VIA/WARNER BROS. 531771"/WMN 113.981

VARIOUSARTISTS Country Christmas: 10 Great Songs
CAPITOL NASHVILLE 04593/CAPITOL 19.981

ALAN JACKSON Playlist:TheVety Best Of Alan Jackson
ARISTA NASHVILLE MOO/LEGACY (9.99)

THE DEPARTED Adventus
UNDERGROUND SOUND 09963./THIRTY TIGERS 112.991

ALAN JACKSON Thirty Miles West
ACR/EMI NASHVILLE 29334/UMGN (16.981

CHRIS YOUNG Neon
RCA 85497/SMN 110.981

GARY ALLAN Icon: Gary Allan
MCA NASHVILLE 01071/UME 17.981

PACE

SETTER

4

2

311

1

1

1

35

14

1

7

3

1

1

33

1

3

45

19

19

1

2

20

0 BLUEGRASS ALBUMS"

0
ID 3
ID 2
ID 5
I, 4

ARTIST
o IMPRINTS NUMBER / DISTRIBUTING LABEL (PRICE)

OLD CROW MEDICINE SHOW
ATO 01564

SLIDAWG Slidawg's Redneck Christmas
IMI 0273/SONOMA

TRAMPLED BYTURTLES Stars And Satellites
BAND 0 DAD 094/THIRTY TIGERS

10)0 MA/STUART DUNCAN/EDGAR MEYER/CHRISTHILE MEGA Rodeo Sessions
SONY CLASSICAL 84118/SONY MASTERWORKS

PUNCH BROTHERS Ahoyl (EP)
NONESUCH 533294/WARNER BROS.

IDPUNCH BROTHERS Who's FeelingYoung Now?
7 ., NONESUCH 5297774/WARNER BROS.

0 !MT, °Ts 01 VN0E.YA Best Of Bluegrass( Collector's Edition

Ile B- DAILEY &9 VINCENTuEcRAER ATRILReaGospel Side Of Dailey & Vincent I
ROUNDER

IC) 9 5IARIOUSARTISTS Foggy Mountain Special: A BluegrassTributeTo Earl Scruggs 7
ROUNDER 610638

It 13
CAROLINA CHOCOLATE DROPS
NONESUCH 5298094/WARNER BROS.

Leaving Eden

21

Title

Cany Me Bark

`TOGETHER' FOREVER
Two months after the Hot Coun-

try Songs ranking method shift-
ed from core country radio audi-

ence to a digital, streaming and
expanded radio hybrid, Taylor
Swift's ninth week atop the chart
with "We Are Never Ever Getting

Back Together" sets an all-time record for the most weeks

at No. 1 by a solo female. The run surpasses Country
Music Hall of Fame honoree Connie Smith's eight weeks

with "Once a Day" in 1964. Swift's span is the longest
for any artist since "Almost Persuaded" by the late David

Houston ruled for nine weeks in 1966. -Wade Jessen

Data for week of DECEMBER 15, 2012 I For chart reprints call 212,493.4023 Go to www.billboard.biz for complete chart data I 61
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R&B SONGS'"

p,9
INF 9

ED 9

Elk 9

7

Eli 9
ME 9
Mk 9
1112k 7

10 14 3

TITLE
ARDSTIMPRINT/PROMOTION LABEL

DIAMONDS
RIHANNA SRP/DEF JAM/IDJMG

GIRL ON FIRE
AURA KEYS FEAT. NICKI MINAJ RCA

ADORN
MIGUEL BYSTORM/BLACK ICE/RCA

THINKIN BOUT YOU
FRANK OCEAN DEF JAM/IDJMG

WICKED GAMES
THE WEEKND MD/REPUBLIC

2 REASONS
TREY SONGZ FEAT. TI. SONGBOOK/ATLANTIC

DON'T JUDGE ME
CHRIS BROWN RCA

IKCEILEY ROWLAND FEAT. UL WAYNE REPUBLIC

WHO BOOTY
JOHN HART FEAT MMSU COOL KID CARTEL/EPIC

TRUST AND BELIEVE
KEYSHIA COLE GEFFEN/INTERSCOPE

WHAT'S GOING ON
NICHOLAS DAVID REPUBLIC

El BRAND NEW ME
AUCIA KEYS RCA

2

M18 9

LOVEEEEEEE SONG
RIHANNA FEAT. FUTURE SRP/DEF JAM/IDJMG

SORRY
CIARA EPICDv 9 LATELY
ANITA BAKER BLUE NOTE/CAPITOL

20
DO YOU...
MIGUEL IP/STORM/BLACK ICE/RCA

a" 9 AYECLILT FIAT. KEKE WYATT MO-B/CAPITOL

1:9,1 24 4
MY LOVE IS ALL I HAVE
CHARUE WILSON RCA

.f 22 9 153511E55A

20 12 FIRE WE MAKE
AUCIA KEYS DUET WITH MAXWELL RCAEr 9 COCKINESS (LOVE IT)
RIHANNA FEAT. ASAP ROCKY SRP/DEF JAM/IDJMG

Mo.15 2
NOBODYS BUSINESS
RIHANNA FEAT. CHRIS BROWN SRP/DEF JAM/IDJMG

121
MARY, DID YOU KNOW?
GEE U0 GREEN ELEKTRA/ATLANTIC

1.1 I 2 POUR IT UP
RIHANNA SRP/DEFJAMMIJMG

NEW

GREATEST LOVE OF ALL
ERWIN HUME REPUBLIC

RAP SONGS'

ICRY
LO RIDE POE BOY/ATLANTIC

.15 13 PIA,/ SNC 11G0 ONL AB ()MY/ R ESP TU BYL ILO EEl 4 14
KSEWNDIRMICKMLAIMANGR TOPPODOXIATERATRMANH/KZERSCOPE

IM 3 12
KCAVI WEST
CLIQUE

JAY-Z. BIG SEAN 6.0.0.0./DEF JAM/IDJMG

EF TITLE
50 0 5 ARTISTIMPRINTAMMOTION WEL

0 2 AN

MY LIFE
ACORNS EISNER & RAMS WANED UNITSRPMACERMADMITASCOPE

 THRIFT SHOP
MACKLEMORF & RYAN LEWIS FEAT WANZ MACKLEMOIMADA

n 6 15

.I5 9
BANDZ A MAKE HER DANCE
JUICY .1 FEAT. UL WAYNE & 2 CHAINZ KEMOSABE/COWMBIA

DON'T STOP THE PARTY
PITBULL FEAT. TJR MR. 305/POLO GROUNDS/RCA

1111P
10

11 NO WORRIES
UL WAYNE FEAT. DEMAYOUNG MONEY/CASH MONEMIEPUBLIC

10 5 20 POP THAT
MERCK MOM& FEAT. NCIMSS DRAKE IRWAYNEBAC EVOINIERSCOPE

8
 WHISTLE

FLO RIDA POE BOY/ATLANTIC
11

14
P.KIN PROBLEMS

- ASAP ROCKY ASAP WORLDWIDE/POLO GROUNDS/RCA

13 II 16
BIRTHDAY SONG
2 CHAINZ FEAT. KANYE WEST DEF JAM/IDJMG

1_35

16

IC
ft9

119

Le,

16 8
I'M DIFFERENT
Z CHAINZ DEL JAM/IDJMG

1-
21

NO LIE
CHMNZ FEAT. DRAKE DEF JAM/IDJMG

17 34 KMANYEERWEST,CYRIO DEA PURIM CHAREGRODADC-AfELIADEFJA/MOIRE

18 7
TBIAFEALLT.1.11. WAYNE GRAND HUSTLE/ATLANTIC

11
, 6 DICED PINEAPPLES

- RICK ROSS HAT WALE & DRAKEMAYBACR/SUP.N.SLIONDEEJAWRING

, TURN ON THE LIGHTS
FUTURE A.1/FREEBAN EIZ/EPIC

22 5
WRIEGIVIKHAEUMEABFEEATR. TYHEOWUEEKND ROSTRUM/ATLANTIC/ARP

6 POETIC JUSTICE
1-5 KENDNCK LAMAR FEAT DRAKETOP DAWGIAFTERMATH/INTERSCOPE

6 YOUNG & GETTIN' IT
2-6 - MEEK MILL FEAT. IDAHO BANGZ MAYBACH/WARNER BROS.

21
1, CELEBRATION

GAME MICHELS MION71,11M W2 MASA& LE WRINEDGCANIERSCOPE

24
REPRESENTIN'
LUDACRIS FEAT. KELLY ROWLAND DTP/DEF JAM/IDJMG

NEVA END
FUTURE A.I/FHEEBANDZ/EP

R&B/HIP-HOP
,E11 AIRPLAY"

Erg TL
AMTISTIEMPRINT/PROMOTION REEL

OggADORN
MIGUEL BYSTORM/MACK ICE/RCA

SWIMMING POOLS (DRANK)
KENDRICK LAMAR TOP DAWMAFTERMATHANTERSCO PE

111 2 20
,But,N,DF AZ TA.N1wALE HERcn KDANCEEmosA

BIA

0 1 24

ID 3 16

4

ID 7
EL
MI 6
MI 9

 THINKIN BOUT YOU
IMAM OCEAN DEF JAM/IDJMG

13 CLIQUE
HAMS WEST, MILL BIG SEAN G.0.0.0./OEF JAM/IDJMG

16 DICED PINEAPPLES
NIX ROSEAU WALE S 01111(EMAYBACKSLIP4SLIDEAlff AMONG

13 NO WORRIES
LA WAYNE FEAT. DETAIL SOLING MONEY/CASH MONEY/REPUBLIC

25 POP THAT
FRENCH MDIRMUFFAT. RICK RCM MK LI MAMBAS BOLINTERECOPE

36 DANCE FOR YOU
BEYONCE PARKWOOD/COLUMBIA

g)
KELLY

18
ICE

ROWLAND FEAT. UL WAYNE REPUBLIC

111) 14

Itia 10
TBPFEALLT UL WAYNE GRAND HUSTLE/ATLANTIC

IN TITLE
ARTIST IMPRINT/PROMOTION LABEL

12
O 1 10

DIAMONDS
RIRANNA SRP/DEF JANVIOJEAG

17
LET ME LOVE YOU (UM YOU LEARN TO LOVE YOURSELF)
NE -YO MOTOWN/10AG

4 12
.CLN

WEUEST. JAY -Z. BIG SEAN G.0.0.0.10EF JAM/IDJMG 3 17
./6,D.O,LRByN

O 6 11

STORM/BLACK ICE/FICA

I CRYGREATEST
GAINER FLO RIDA POE BP/ATLANTIC

ME 5 03

EllIS 14

DON'T WAKE ME UP
CHRIS BROWN RCA

SWIMMING POOLS (DRANK)
KENDRICK LAMAR TOP DAWG/AFTERMATH/INTERSCOPEr 7

21
2 REASONS

TREY SONGZ FEAT. T.I. SON GB00 K/ATLANTIC 9 19 POP THAT
NFXM MORLINA FEAT RICK ROSS, ORME.11 WAIMBAR BOMMTESCOPE

0) VA VA VOOM
NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

ID 13 7

SD 11
12

111'17 DIAMONDS
14RIHANNA SRP/DEF JAM/IDJMG10

ID 16
13

12

D18

20

19

15

RR 21

®26
IL 23

®29
27 12 YOU 11 I

AVANT FEAT. KEKE WYATT MO-B/CAPITOL

14 GIRL ON FIRE
ALICIA KEYS FEAT NOG MINA) RCA

14 DON'T JUDGE ME
CHRIS BROWN RCA

BIRTHDAY SONG
2 CHAINZ FEAT. KANYE WEST DEF JAM/IDJMG

19 DIVE IN
TREY SONGZ SONGBOOK/ATLANTIC

, I'M DIFFERENT
2 CRAM DER JAM/IDJMG

10 REPRESENTIN'
LUDACRIS FEAT. KELLY ROWLAND OTP/DEFJAMADJMG

11 YOUNG & GETTIN' IT
MEEK MILL FEAT. KIRKO BANG2MAYBACHMARN ER BROS.

20 PUT IT DOWN
BRANDY FEAT. CHRIS BROWN CHAMELEON/RCA

10 WICKED GAMES
THE WEEKND KO/REPUBLIC

18 LATELY
ANITA BAKER BLUE NOTE/CAPITOL

REMEMBER YOU
WIZ KHAUFA FEAT. THE WEEKND ROSTRUM/ATLANTIC

23 TURN ON THE LIGHTS
RIFUREA.I/FREEDAND2/EPIC

MY LOVE IS ALL I HAVE
CHARUE WILSON RCA

Er -
1:11t34

CI' 31

-
GUAP
BIG SEAN G 0.0.0./DEF JAM/I DJMG

NEVA END
FUTURE AL/FREEBANOZ/EPIC

F.'1KIN PROBLEMS
ASAP ROCKY ASAP WORLDWIDE/POLO GROUNDS/RCA

10

SORRYMA
EPIC

14 DIVE
USHER RCA

, ALL GOLD EVERYTHING
TRINIDAD JAMES THINKITSAGAME

9 TEARS OF JOY
_, FAITH EVANS PROLIFIC/ERNE

III32 10

lell7 mDiZEigiki M/BL A G K ICEAICA

11:1142 5 CLHOIELFE SOSA.HyB.w.,...E

®II 9 CELEBRATION
GAME NM CMS BlielatlYG102 MUM allVIMEDGCANTEFISCOPE

ci141 6
TRUST AND BELIEVE
KEYSHIA COLE GEFFEN/INTERSCO PE

MPPOETIC JUSTICE,
- KENDRA( IAMB FEAT. DRAKETOP OAWG/AFTERMATIVINTERSCDPE

CI 44 12 ALONE TOGETHER
DALEY FEAT MARSHA AMBROSIIISDALEMLISIC/POLYDORMEPLIBLIC

HOLD UP
CAM OUT FEAT. WALE BASES LOADED/EPIC

14 10 21

17
9 DIE YOUNG

KESDA KEMOSAB ARCA

LOCKED OUT OF HEAVEN
BRUNO MARS ELEKTRA/ATIANTIC

ONE MORE NIGHT
MAROON 5A&WOCTONEANTERSCOPE

ID T9 7

 TA 1

BANDZ A MAKE HER DANCE
JUICY .1 FEAT. AL WAYNE & 2 CHAINZ KEMOSABE/COLUMBIA

AS LONG AS YOU LOVE ME
AIM BIEBER HAT NS SEAN SCHOOU30MWMOHO BRAUNASUNIVOJNG

WHO BOOTY
JOHN HEART FEAT. IAMSU COOL KID CARTLUEP1C

THINKIN BOUT YOU
FRANK OCEAN DEF JAM/IDJMG

M) 19 5

MTN [OWEN.= MINAJSCROOLBOYNAINOND alteNtISUINDADJMG

BEAUTY AND A BEAT

" GAAIEFFAT CHNSBROYALIYGAARKIWEAHLLWMINOCCINIBRSCOPE
18 11

CELEBRATION

ED 29

ID DI
111) 25

CD 24 6

ID 29

DON'T STOP THE PARTY
PITBULL FEAT. TJR MR 305/POLO GROUNDS/RCA

YOUNG & GETTIN' IT
MEEK MILL FEAT. KIRK° BANGZ MAYBACH/WARNER BROS.

NO WORRIES
UL WAYNE FEAT. DETAILYOUNG MONEY/CASH MONEYAREPUBLIC

WICKED GAMES
THE WEEKND XD/REPUBLIC

REST OF MY LIFE
LUDACRIS FEAT USHER & DAMD GUETTADTP/OEFJAMADJMG

ED29 3 T.I. FEAT. UL WAYNE GRANO HUSTLE/ATLANTIC

ED 30  GIRL ON FIRE
ALICIA KEYS FEAT. NICKI MINAJ RCA

31 3 3GI GUS AEANP 6.0.0.0.[OEFJANVIELMG

ti 23 16
TURN ON THE LIGHTS
FUTURE A-I/FREEBAND2/EPIC

Mini RA DRITLPSA FEAT. TINIE TEMPAH ROC NATION/COLUMBIA

30 EI'M DIFFERENT
,Z CHAINZ OFF JAM/IDJMG

MIN REMEMBER YOU
WIZ KHAUFA FEAT. THE WEB= ROSTRUM/ATLANTIC.29 ,3 DM,DY MOMENT

JEREMIHAPHIWATES/EONE

m®®
CAN ONLY IMAGINE

MAD WM FM CIIRSESMN&ILWMEMYSAMUSIGASTROGNMS/CAPM1

SHOP
MAUL/MORE& RYAN LEWIS FEAT. vow MACKLEMORE/ADA

TOO CLOSE
ALEX CLARE REPUBLIC

Ei 99 2

El CI
IrlY 40 3 ICE

KELLY ROWLAND FEAT. UL WAYNE REPUBLIC

19 35 12

1" 32 DO

BATTLE SCARS
LUPE RASCO & GUY SEBASTIAN 1ST & 15TH/ATLANTIC

F**KIN PROBLEMS
ASAP ROCKY ASAP WORLDWIDE/POLO GROUNDS/RCA

BIRTHDAY SONG
2 CHAINZ FEAT. KANYE WEST OCT JAM/IDJMG

POUND THE ALARM
NICK! MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

SMALL -SCREEN 'MAGIC'
Five weeks after its modest debut at No. 12 with 6,000 copies,
according to Nielsen SoundScan, Cee Lo Green's Cee Lo's Magic
Moment glides into the top 10 of Top R&B/Hip-Hop Albums.
Selling 21,000 copies this week (a 105% increase over last week),

the Christmas set flies 16-5 to give Green his fourth top 10 (out
of four tries). The sudden increase in sales can be attributed
to the "Voice" coach's recent TV performances. On Nov. 27, he
performed "Bein' Green" on "The Voice," alongside Kermit the
Frog, who's featured on Magic Moment with his fellow Muppets.

The following night, Green sang the new album's "This Christmas" and "All I Need Is Love"
on NBC's "Christmas at Rockefeller Center" Finally, on Nov. 30, the aptly titled Christmas
special "Cee Lo's Magical Moment" aired on the TV Guide Network with guests Rod Stewart,
Eric Benet and the Muppets. -Rauly Ramirez

9) MAINSTREAM
R&B/HIP-HOP-
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O 1 13

TITLE
AFITISTIMPRINT/PRINOTION LABEL

KENDMCK IAMMI TOP DAWG/AFTERMATHANTERSCOPE

SWIMMING POOLS (DRANK)

IMFADORN
MIGUEL BYSTORM/BLACK ICE/RCA

22

BANDZ A MAKE HER DANCE
JUICY J FEAT. UL WAYNE St 2 CHAINZ KEMOSABE/COLIMBIA

THINKIN BOUT YOU
FRANK OCEAN DEF JAM/IDJMG

CLIQUE
K ANYE WEST JAY -2. BIG SEANJAY -2.G. JAWIDJMG

WAYNEWORRIESDL YOUNG MONEY/CASH MONEYMEPUBLIC

MI14
DICED PINEAPPLES!A.,H.SLIDEOFJAM/KJMG

Di17
iltECLLEY ROWLAND FEM. LLL WAYNE REPUBLIC

Mr 21 rarzt"
112 13 DON'T JUDGE ME

CHRIS BROWN RCA
10

RAN DILUELAWANIEBAD BONICERECOPE

Mk17
TDRIEVE E SONG SONGBOOK/ATLANTIC

111117 BIRTHDAY SONG
-3 " 2 MAINZ FEAT. KANYE WEST DEF JAM/IDJMG

26 DANCE FOR YOU
BEYONCE PARKW000/COLUMBIA

1:1 TO 6 TL TEATFEAT. LK WAYNE GRAND HUSTLE/ATLANTIC

15 9

n 7
RDIHIAANMNAOSRNE/DDESF JAM/IDJMG

m 19
9

YOUNG & GETTIN' IT
MEEK MILL EAT. KIRKE, BANGIMAYBACH/WARNER BROS.

WICKED GAMES
THE WEEKND XO/REPOBLIC

REPRESENTIN'
LUDACRIS FEAT. KELLY ROWLAND DTP/DEF JAM/10,1M

 21 4
IESI I'M DIFFERENT

2 CRAW DEF JAM/IDJMGEli 7 REMEMBER YOU
WIZ KHAUFA FEAT. THE WEEKND ROSTRUM/ATLANTIC

GIRL ON FIRE
AURA KEYS FEAT. NICIG MINAJ RCA

NEVA END
FUTURE A.I/FREEBANDZ/EPIC

SORRY
SARA EPIC

GUAP
B IG SEAN G.0.0.0./OEF JAM/II/JAG

TRUST AND BELIEVE
KEYSHIA COLE GEFFELVINTERSCOPE

ADULT R&B-

TITLE
ARTIST IMPRINTPROMOTION LABEL

p,

O 1

1

18

17

rgi

1 24

14 13

O 9

ADORN
MIGUEL BYSTORM/BLACK ICE/RCA

LATELY
ANITA BAKER BLUE NOTE/CAPITOL

DON'T MIND
MARY J. WOE MATRIARCH/GEFFEN/INTERSCOPE

GIRL ON FIRE
ALICIA KEYS RCA

GREATEST
GAINER

MY LOVE ISALL I HAVE
CHARLIE WILSON RCA

6
12 tY90(?0'7I & IFEAT. KEKE WYATT MO-B/CAPITOL

37 TONIGHT (BEST YOU EVER HAD)
JOHN LEGEND FEAT. LUDACRIS EPIC

7
 FEELIN' SINGLE

R. KELLY RCA

111 , PRAY FOR ME
ANTHONY HAMILTON MISTER'S MUSIC/RCA

10 12
-FUEUNIs1:14,ME05,

MBENTL.IE.VE.INNUSE1112 21
CAGED BIRD/SHANACHIE

11 29

ALONE TOGETHER
DALEY MAT. MARSHA AMBROSILISOALEYMUSICJPOLYDOWREPUBUC

16
7

WHEN A MAN LIES
R. KELLY RCA

1162
17 15

MELANIE SRC/REPUBLIC

SONG

22 GROWN FOLKS
THE BAR-KAYS FEAT. THE UNKNOWNS JEA/RIGHT NOW

20
DANCE FOR YOU
BEYONCE PARKA/GOD/CO LUMB IA

1110 THINKIN BOUT YOU
FRANK OCEAN ORE JAM/IDJMG

DIZ?11EoMYSTIC BE

26 3

25 2

NEWS FOR YOU
ERIC BENET PRIMARY WAVE/JORDAN HOUSE/CAPITOL

BRAND NEW ME
ALICIA KEYS RCA

lin26 18 (\ISMER NEWFAWMALACO

Mr10 16
I WISH I KNEW
ALEX BERT RCA

El 23 6 IT3EgTVIO)L1FRCTI IECORDZ/CAPITOL

WILDEST DREAMS
BRANDY CHAMELEON/RCA

62 I Go to www.billboard.biz for complete chart data Data for week of DECEMBER 15, 2012



E

15 12 12 NO UE 2 Chainz Featuring Drake
MIKE WILL MADE -IT (T.EPPS,A.GRAHAM,M.LWILLIAMS) C) DEF JAM/IDJMG

16 13 10
MERCY Kanye West, Big Sean, PushaT, 2 Chainz
LIFTED IKOWESTATAFTSMANDERSONJOUSITONTEPPS,INOMAMBEAGLOV AILEYWAWAM51 0 6.0.0.0115C-A-FEUAREf JAMADJMG

WICKED GAMES TheWeeknd
DOC,C.MONTAGNESE,THE WEEKND 1A.TESFAYE,C.MONTAGNESEAMCKINNEY1 0 XO/REPUBLIC

BALL T.I. Featuring Lil Wayne
RICO LOVE,EARL AND E IC.J.HARRIS, JR.,RICO LOVE,E.HOOD,E.GOUDY ILD.CARTER) 0 GRAND HUSTLE/ATLANTIC

DICED PINEAPPLES Rick Ross Featuring Wale & Drake
CARDIAK (WIROBERTSILC.E.MCCORMICK,OAKINTIMEHINA.GRAHAMI 0 MAYBACH/SLIP-N-SUDE/DEFJAMADJMG

20 15 14
2 REASONS Trey Songz Featuring T.I.
TTAYLOR BRIDGE It NEVERSONTTAYLOR N MCDOWELL,C.1 HARR TIMOTHEDISTEWARTI 0 SONGBOOK/ATLANTIC

TURN ON THE LIGHTS Future
MIKE WILL MADE -IT IN.WILBUR N,M L.WILLIAMS,M.MID DLEBROOKSI 18 A-1/FREEBANDVEPIC

DON'T JUDGE ME Chris Brown
THE MESSENGERS (C.M.BROWN,N.A1WER,A.MESSINGER,M.PELLIIIER1 0 RCA

8 31, REMEMBER YOU Wiz Khalifa FeaturingTheWeeknd
C.MONTAGNESESPAT(G.J.THOMAZA.TESFATE,C.MONTAGNESEABALSHE,NDOUGIASSOLUMPKIN) 0 ROSTRUM/MANTIC

23 25 6
POETIC JUSTICE Kendrick Lamar Featuring Drake
SOUL. 11COUCKWORTH,EMOLINAAGRAHANY/SHARRISIIIJJACKSON,T.SIEWIS) 0 TOP DAW6/AFTERMATIVINTERSCOPE

24 24 19
ICE Kelly Rowland Featuring Lil Wayne

0 REPUBLIC

AIRPLAY
MONITORED BY

nicisen

SALES DATA
COMPILED BY

nielsen

HOT R&B/HIP-HOP SONGS'

I!
4

FI

0
7

00 8

6

: 3 3

SWIMMING POOLS (DRANK) Kendrick Lamar
T -MINUS 1K.DUCKWORTH TWILLIANIS) 0 TOP DAWG/AFTERMATH/INTERSCOPE

2 2
CLIQUE KanyeWeSt, Jay -2, Big Sean
HIMBOY,K.WEST ISHOLLIS,S.M.ANDERSON K.O.WESTS.C.CARTER,J.E.FAUNTLEROY III 0 &SLOO/DEE JAMADJM

ADORN Miguel
IGUEL IM.J.PIMENTEL) 0 BYSTORM/BLACK ICE/RCA

NOT NOT MY LIFE 50 Cent Featuring Eeriness&Adam Levine
DEBUT Si .J.JACKSON,JR,M.MATREAS IIIALEVINE,L GRIFfIN JR..H.ROONEY1 0 G UNIT/SHADY/AFTERMATHANTERSCOPE

9
THRIFT SHOP Macklemore & Ryan Lewis Featuring Wanz
R.LEWIS IB.HAGGERTyRIEWIS) 0 MACKLEMORE/ADA

BANDZ A MAKE HER DANCE Juicy J Featuring Lil Wayne & 2 Chainz
MIKE WILL MADLITIMLWILLIAMS,J.HOUSTON,D.CARTER,T.EPPS1 0 KEMOSABE/COLUMB1A

THINKIN BOUT YOU Frank Ocean
F.00EAN,S.TAYLOR IFOCEAN,S.TAYLORI 0 DEF JAMADJMG

10 11
3. NO WORRIES Lil Wayne Featuring Detail

DETAIL (D.CARTER.N.C.FISHER,B.WILLIAMS,J.A.PREYAN,RDIAZI 0 YOUNG MONEY/GASH MONEY/REPUBLIC

11 9 9
POPTHAT French Montana Featuring Ridc Ross, Drake, Lil Wayne
LEE OF THE AMAZIN2 (K.KHARBOUCHWLROBERTS IIAGRAHAM,DCARTERALNORRIS,LCAMPBEW 0 BAD BOYANTERSCOPE

CID 14 16
F..KIN PROBLEMS ASAP Rocky Featuring Drake, 2 Chain, & Kendrick Lamar
NSHEBIB (9 MAYERS.N.SHEBIBSGARRETT,A GRAHAM TEPPS K DUCKWORTH/ 0 ASAP WORLDWIDE/POLO GROUNDS/RCA

13 11 13

(ID 18 27

019

031

BIRTHDAY SONG 2 Chainz Featuring Kanye West
SONNY DIGITALK.wESTS WHEEZY ITEPPS,K.O.WESTS.C.UWAEZUOKE,B.WHITFIELD) O DEF JAWIDJMG

I'M DIFFERENT
OJ MUSTARD (TEPPS.D.MCFARLANE)

2 Chainz
0 DEE JAMADJMG

17 20

20 18

19 17

21 16 15

21 23

hi
26

23

5

4

14

TITLE
PRODUCER 'SONGWRITER/

#1 GREATEST
Evms GAINER/AIRPLAY
GREATEST GAINER/

I IT I MI

Billboard®

ArtistI
IMPRINT/ PROMOTION LABEL

DIAMONDS Rihanna
STARGATEBENNY BIANCO ISFURLERBLEVOMSBIKSKTEHERMANSEN1 SRWEJAMADJMG

GIRL ON FIRE Alicia Keys Featuring Nidd Minaj
ALICIA KEYS,J.BHASKER,S.REMI 1AUCIA KEYS,J.BHASKER,S.REM IER/ 0 RCA

2

12.

030

S.GARRETT DETAIL IS.GARRETTN.O.FISHER K.ROW IAND,O.CARTERI

21

23

18

35
He's the first

contestant on this

season's edition of

NBC's "The Voice"

to appear on the

chart. David's

rendition of Marvin

Gaye's classic cut

was downloaded

29,000 times last

week, producing

a No.11 debut

on ROB/Hip-Hop

Digital Songs (see

page 59).

49 , a ,,.

With a 22% increase

in overall airplay

audience, to 8.7

million impressions,

Charlie Wilson

enters the chart

for the first time

this year. On Adult

ROB (see opposite

page), the song

jumps 9-5 with

Greatest Gainer

honors.
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1:3127 291
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11149-I
30 33 35

1111134 361
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47 RE-ENTRY 2

48 RE-ENTRY

49 NEW
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TITLE Anist <44
PRODUCER ISONGWRITERI IMPRINT/PROMOTION LABEI &12

YOUNG & GETTIN' IT Meek Mill Featuring Kirko Bangz
JAHLIL BEATS IR.R.WILLIAMS,O.J.TUCKER KRANDLE1LROBINSON) 0 MAYBACH/WARNER BROS.

CELEBRATION Game Featuring Chris Brown,Tyga, Wiz Khalifa & Lil Wayne
SAP IITAYLOR,C.M.BROWN,M.NGUYEN-STEVENSON.D.CARTER,C.J.THOMAZ,J.KING) DGC/INTERSCOPE

REPRESENTIN' Ludacris Featuring Kelly Rowland
JIM JONSIN,RICO LOVE (C.B.BRIDGESJ.G.SCHEFFER,RICO LINE,FROMANO,M.MULE,IDEBONI) 0 DTP/DEFJAMADJMG

NEVA END Future
MIKE WILL MADE -IT IN.WILBURN,M.L.WILLIAMS,P.R.SLAUGHTER) 0 A-1/FREEBANDZ/EPIC

GUAP Big Sean
RTWANEYOUNGCROPOIONIERSCROMWRILTHIRWIAIZQUIBIDOSCEMPERAKOWESTAMARRYBONELSIOLOWS11181 0 GRODABJAMONG

WHO BOOTY Jonn Hart Featuring iamSU
RAW SMOOV (0.J.GRIZZELL,S.A.WILLIAMS,K.KHARBOUCHI @COOL KID CARTEL/EPIC

BITCH, DON'T KILL MY VIBE Kendridc Lamar
SOUNWAVE IK.DUCKWORTH,M.SPEARS,BRAUFWINDAHL,LLYKKESCHMIDT) 0 TOP DAWG/AFTERMATHANTERSCOPE

LOVE SOSA Chief Keef
YOUNG CHOP 1K.0O2ART,T.PITTMAN) 0 GLORY BOTONTERSCOPE

TRUST AND BELIEVE Keyshia Cole
D.CA MPER JR. G.BANKS IK.M.COLE D.CAMPER. JR. J WILSON G.BANKS) 0 GEFFENVINTERSCOPE

WHAT'S GOING ON Nicholas David
B.APPLEBERRY IRBENSON,A.CLEVELAND,M.GATE1 0 REPUBLIC

SORRY T.I. Featuring Andre 3000
JAW PHACLEF,P0 JOHNS (C.HIARRIS,JRABENJAMIN&BARTHEPALEXANDE.HAYNESAJOHNSI 0 GRAND HUSTLE/A11ANTIC

BRAND NEW ME Alicia Keys
ALICIA KEYS ALICIA KEYS,E.SANDE1 0 RCA

BACKSEAT FREESTYLE Kendrick Lamar
HIT -BOY (14.DUCKWORTH CHOWS) 0 TOP DAWG/AFTERMATHANTERSCOPE

BATTLE SCARS Lupe Fiasco & Guy Sebastian
PRO J (W.JACO,SSEBASTIAN,D.R.HARRIS) 0 1ST & 15TH/ATLANTIC

LOVEEEEEEE SONG Rihanna Featuring Future
FUTURE IN.WILBORN,R.FENTY,D.ANDREWS,G.S.JACKSON,LSROGERS) 0 SRP/DEF JAWIDJMG

MONEY TREES Kendrick Lamar Featuring Jay Rods '
DJ 0A111(1CDUCKWORT..NATCHEAMCKINZIE,V.GARANCEALEGRANDASCALLYI 0 TOP DAWG/AFTERMAIRANTERSCOPE

SORRY
JASPER,CIARA (C.P.HARRIS,J.TCAMERON,E.WILLIAMS1

LATELY Anita Baker I
H.MASON, Jr. (T.GIBSONOLALLENI 0 BLUE NOTE/CAPITOL

ALL GOLD EVERYTHING Trinidad James
NOT LISTED (NOT LISTED) 5 THINKITSAGAME

SAME LOVE
R.LEWIS (B.HAG6E.W.LEWIS,MLAMBERT)

Maddemore & Ryan Lewis Featuring Mary Lambert
00 MACKLEMORE/AOA/SUB POP

FREEDOM Nicki Mina(
BOI-IDA,M.BURNETt ID.T.MARAJ,M.SAMUELS,M.R.BURNETT)

DO YOU...
5 YOUNG MONEY/CASH MONEY/REPUBLIC

Miguel'
J.DUPLESSIS,AALTINO,MIGUEL IM.J.PIMENTELADUPLESSIS,A.ALTINO,RPESCO) e BYSTORWBLACK ICE/RCA

YOU & I Avant Featuring KeKe Wyatt
KAJUN,AVANT,A.HENRY (M.AVANT,KJOHNSON,A.HENRY) 0 MO-B/CAPITOL

MY LOVE IS ALL I HAVE Charlie Wilson
W.

DO MY DANCE Tyga Featuring 2 Chainz -

IW.MORRIS,C.WILSON,M.WILSON,M.PARANI

6 CA

D.DOMAN IM.NGUYEN.STEVENSON,T.EPPS,D.DOMAN) 0 YOUNG MONEY/CASH MONEY/REPUBLIC

0 TOP R&B/HIP-HOP ALBUMS'
Ern ARTIST

IMPRINT & NUMBER / DISTRIBUTING LABEL IPRICEI
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F-14
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IS 17 12

111 24 13

111
MEM
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GREATEST
GAINER

AUCIA KEYS
RCA 941824 (17.981

Title

Girl On Fire

RIHANNA
SRP/DEF JAM 017811/ISIMGM13 99) @

KEYSHIA COLE
GEFFEN 017713/16A 113.981

Unapologetic

WomanTo Woman

KENDRICK LAMAR good kid, m.AA.d city
TOP DAWG/AFTERMATHANTERSCOPE 011534110A (1398)

CEE LO GREEN Cee Lo's Magic Moment
ELMIRA 531749 (18-981

THE WEEKND
XO °Inn/REPUBLIC 113.58)

Trilogy

5 4
NE-VO
MOTOWN 017312/10JMG 113.981

11

R.E.D

2
WHITNEY HOUSTON IIMIIAMeysLoyeYou:The BestOfVVNtney Heston
ARISTA 47223/RCA 110.981

, MIGUEL Kaleidoscope Dream
BYSTORM/BLACK ICE 47203E/RCA 111.981

14 '.. NICKI MINAJ Pink Friday: Roman Reloaded
YOUNG MONEY/CASH MONEY 016530/REPUBLIC (13.991®

7 8 0

2 CHAINZ Based On AT.R.U. Story
DEF JAM 0172994/IOJMG 112.981

10 5
MEEK MILL Dreams And Nightmares
MAY B A C H 530.151/WARNER BROS. 110981

31 22 33
FUTURE Pluto
A-I/FREEBANOZ 98357/EPIC 19.98)

19 9

HOTSHOT
DEBUT

PACE
SETTER

2

7

11

1

15

1

18

22

4

MACKLEMORE & RYAN LEWIS The Heist 1
MACKLEMORE 152229 113.981

WU-BLOCK
EONE 244957.51

KEM What Christmas Means
MOTOWN 0175.85/1MNIG 114 981

VARIOUSAFMSTS KanyeWest Resents GOOD MusicCruel Summer
6.0.0.0./DEF JAM 01729HIEUMG (13.981

FRANK OCEAN
DEE JAM 0152084/IDJMG 113.901

TREY SONGZ
SONGBOOK/ATLANTIC 5 4/AG 108.981

Wu-Blork

Channel Orange

Chapter V

15

BRANDY
CHAMELEON 92305/RCA 110.901

SOLANGE
TERRIBLE DIGITAL Es (699)

Two Eleven

True

RICK ROSS God Forgives, I Don't
MAYBACH/SLIP-N-SLIDE/DEF JAM 0183434/10JMG 08.981

CHRIS BROWN Fortune
RCA 96055 111.981

MGK Lace Up
ESTI9XX/BAD BOYANTERSCOPE 017510/IGA 114.98)

LUTHERVANDROSS The Classic Christmas Album
EPIC 96832/LEGACY 19.981

MEM

r12

11 27

12 32

133 22

114 33

IIAL 40

40

23

27

29

33

24

75

Fr 30 48

11:1 58 52

143 44 35

Ft 43 40

I CS
I1147 42 43

25

I1149 46 38

 112_. 3111M

RE-ENTRY

ARTIST
IMPRINT &NUMBER/ DISTRIBUTING LABEL (PRICE1

diTitleII
DRAKE Take Care
YOUNG MONEY/CASH MONEY 0161354/REPUBLIC 117.981

RIHANNA TalkThatTalk
SRP/DEF JAM 016313ADJMG (13.981

LIL WAYNE Tha Carter IV
YOUNG MONEY/CASH MONEY 0155484/REPUBLIC 113.981

KRIZZ KALIKO
STRANGE 173 EX (6.98)

USHER
RCA 97178 (11.99)

NAS
DEF JAM 0170564/KUMG 981

ELLE VARNER
MBK 59132/RCA (9.98)

R. KELLY Wr' e Me Back
RCA 94816 (11.991

LUPE R4SCO Food &Dever GreatAmerican Rap Album Pt. 1
1ST & 15TH/ATLANTIC 531683/AG 1109111

MICHAEL JACKSON Bad: 25
MJJ/EPIC 4Lm95/LEGACY 149.98 CD/DVD/

THREE LOCO Three Loco!
MAD DECENT DIGITAL EX 15.98)

SOUNDTRACK Project X
WATERTOWER 39184 112.99)

DESTINY'S CHILD FlaylistTheVeryBest0fDeslinysChild
COLUMBIA 17747/LEGACY 19.981

VARIOUS ARTISTS R&B Christmas: 10 Great Songs
CAPITOL 04582 18.981

FREEWAY Diamond InThe Ruff
SWITCHBLADE 27116.98/

TYGA Careless World: Rise OfThe Last King
YOUNG MONEY/CASH MONEY 016727/REPUBLIC 117.981

B.O.B Strange Clouds
REBELROCK/GRAND HUSTLE/ATLANTIC 527288/AG 118.981

JAY Z KANYE WEST WatchTheThrone
ROCLASELLA/ROC NATION/DEF JAM 015426/10J. 113.981

MARVA ELIDE My Life II...TheJoumey Continues (Act 11 
MATRIARCH/GEFFEN 016257/IGA 113.991

TRAVIS BARKER &YELAWOLF Psycho White (EP)
LASALLE 00001/KILLER 16.981

SOUNDTRACK Sparkle
RCA 42646 (11.911)

PITBULL Planet Pit
MR. 305/POLO GROUNDS/J 69060/RCA (11.981

LIONEL RICHIE Icon: Lionel Richie
MOTOWN 017517/UME 18991

YOUNG JEEZY TM:103: Hustles Ambition 
CTUDEF JAM 013738ADJMG 113.9810

STYLES P The Worlds Most Hardest MC Project
0 -BLOCK 2459/EONE117.93)

Neh'mind

Looking 4 Myself 1

Life Is Good ,

Perfectly Imperfect 2

2

7

36

3

14

39

40

1

1

1

7

3

25

Ciara
0 EPIC

27

28

29

30

31

31

33

34

35

36

37

29

39

31

35

42

15

44

36

31

47

46

49

32

0 RAP ALBUMS'
IARTIST

IMPRINT & NUMBEFI / DISTRIBUTING. LABEL (PRICE) S
Title

2 6
#1 KENDRICK LAMAR good kid, m.AAd city

TOP DAWG/AFTERMATH/INTERSCOPE 0175344/IGA

m91. NICKI MINAJ Pink Friday: Roman Reloaded
YOUNG MONEY/CASH MONEY 016530/REPUBUC- 4 13 2 CHAINZ
REF JAM 0172004/0.1MGEl 5 MEEK MILL
MAYBACI1 5.51/WARNER BROSii,, FUTURE

AYAREEBANDE 98357/EPICDina.,9 VARIOUSAR71STS KanyeWest Presents GOOD Music CaRISummer
G.0.011/12 Er JAM 017291/KUMG

TIMEFLIES
TIMEFLIES DIGITAL EX

PITBULL
MR 305/POLO GROUNDS 45524/RCA

One Night (EP)

Global Warming

Based On AT.R.U. Story

Dreams And Nightmares

Pluto

MACKLEMORE & RYAN LEWIS The Heist
MACKLEMORE 152229

Wu-BlodcWU-BLOCK
EONE 1449

TOP 10 FOR 'LIFE'

50 CENT

50 Cent returns to the top
10 of Hot R&B/Hip-Hop
Songs for the 17th time as

"My Life," featuring Emi-
nem and Adam Levine,
opens at No. 6. The lofty
debut -the highest in 50

Cent's 13 -year chart career -is primarily attributed to
the 140,000 downloads sold in the song's first week of

availability, according to Nielsen SoundScan. On R&B/
Hip -Hop Digital Songs (see page 59), the impressive start

garners a No. 2 debut, below Alicia Keys' "Girl On Fire,"
35 which rises 2-1. -Raul}, Ramirez

Data for week of DECEMBER 15, 2012
1

For chart reprints call 212,493.4023 Go to www.billboard.biz for complete chart data 63
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MEM
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(90) CHRISTIAN
SONGS'

1 4 18

2 3 37

3 1 14

4 2 29

7 23

6 11 11

5 26

8 6 31

10 13

10 13 21

1 1 14 15

12 8 19

P13 12 30

14 15 19

>~15
9 30

16 16 17

17 17 7

1.

17

ARTIST IMPRINT/PROMOTION LABEL

TITLE

ONETHING REMAINS
PASSION HAT KRISTIAN STANRIL SIXSTERSMPARROMMI CMG

10,000 REASONS (BLESS THE LORD)
MATT REDMAN SIXSTEPS/SPARPOW,EMI CMG

I NEED A MIRACLE
THIRD DAY ESSENTIAL/PLG

REDEEMED
BIG DADDY WEAVE FERVENT/WORD-CURB

NEED YOU NOW (HOW MANY TIMES)
PLUMB CURB

WHOM SHALL I FEAR (GOD OF ANGEL ARMIES)
CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG

FORGIVENESS
MATTHEW WEST SPARROW/EMI CMG

GOOD TO BE ALIVE
JASON GRAY CENTRICITY

YOUR LOVE NEVER FAILS
NEWSBOYS INPOP

ALL THINGS POSSIBLE
MARK SCHULTZ FAIR TRADE

YOU ARE I AM
MERCYME FAIR TRADE

JESUS IN DISGUISE
BRANDON HEATH MONOMODE/REIJNION/PLO

LOSING
TENTH AVENUE NORTH REUNION/PLC

GREAT I AM
PHILLIPS, CRAIG & DEAN FAIR TRADE

ME WITHOUT YOU
TODYNAC FOREFRONT/EMI CMG

RIGHT BESIDE YOU
BUILDING 429 ESSENTIAL/PLG

ALREADY THERE
CASTING CROWNS BEACH STREET/REUNION/PLG

O 30 2
CHRISTMASTIME AGAIN
STEVEN CURTIS CHAPMAN REUNION/PLG

ONLY A MOUNTAIN
JASON CASTRO WORD -CURB

EVEN IF
KUTLESS BEC/TOOTH & NAIL

RECKLESS
JEREMY CAMP BEC/TOOTH & NAIL

JOY TO THE WORLD
JEREMY CAMP BEC/TOOTH 8, NAIL

IT'S CHRISTMAS
MANDISA SPARROW/EMI CMG

DON'T GIVE UP
CALUNG GLORY SONCHRED

PROMISES
SANCTUS REAL SPARROW/EMI CMG

CHRISTMAS IS
FRANCESCA BATIISTELLI FERVENT/WORD-CURB

19

20

1.1

20 16

16 20

21 11

39 2

42 2

24 25 20

26 19 14

O 31 2

 29 2

28 26 3

29 23 6

30 24 7

1731 22 17

le
0

HOT SHOT
DEBUT

36

46

35

2

BECAUSE IT'S CHRISTMAS
SIDEWAIK PROPHETS SPECIAL OLYMPICS/FERVENT/M00-C11PB

STEAL MY SHOW
TOBTMAC FOREFRONT/EMI CMG

KINGS & QUEENS
AUDIO ADRENALINE FAIR TAME

YOU ARE
COLTON DIXON SPARROW/EMI CMG

NOT FOR A MOMENT (AFTER ALL)
MEREDITH ANDREWS WORD CURB

JOY TO THE WORLD
JASON GRAY CENTRICITY

BABY BOY
FOR KING & COUNTRY SPECIAL OLYMPICS/FERVENT/WORD-CURB

2
HARK! THE HERALD ANGELS SING
JEREMY CAMP BEC/TOOTH & NAIL

2 GLORIRMARIOTHEHERAIDANGEtS SINGINELSWERAVEHEIRO MHO)

JASON CASTRO SPECIAL OLYMPICS/WORD-CURB

44
2 HEAVEN EVERYWHERE

FRANCESCA BATTISTELLI FERVENTANORD-CURE

37 27
HIS KIND OF LOVE
GROUP 1 CREW FERVENT/WORD-CURB

41 2
CHRISTMAS IS COMING
JASON GRAY CENTRICITY

ID 47 2
SHINING
SANCTUS REAL SPARROW/EMI CMG

+C) CI JOSH WILSON FEAT. ANDREW PETERSON SPARROW/EMI CMG

45REDEMPTION SONG
MIKESCHAIR CURB

10

'0
0

NEW

NEW

ONCE A YEAR

THE CHRISTMAS SONG
FRANCESCA BATTISTELLI FERVENT/WORD-CURB

WHAT CHILD IS THIS? (FIRST NOEL PRELUDE)
FRANCESCA BATTISTELLI FERVENTANORD.CURE

SILENT NIGHT
MARIE MILLER CURB

LITTLE DRUMMER BOY
LINCOLN BREWSTER FEAT. XJ..52 COLUMBIA/INTEGRITY

46 37
LIVE IT OUT
ABANDON FOREFRONT/EMI CMG

co CI SOMEBODY'S ANGEL
MANDISA SPARROW/EMI CMG s GOOD TIMES
MANIC DRIVE BEMA MEDIA

149 32 15
WE ARE FREE
AARON SHORT CENTRICITY

IN T2sgErldialicUaM AS

The Passion worship band and featured

singer Kristian Stanfill lead the Nielsen

BDS-driven Christian Songs for the first

time, as "One Thing Remains" shoots 4-1.

The act's previous best was a No. 8 peak

with "White Flag" in June; Stanfill reached

No. 20 with "Day After Day" in 2010.

26

27 33

28 35

a 41

0 =

; ARTIST
53 3F, TIRE IMPRINT&NUMBER/DISTRIBUTING LABEL

1 1 10
VARIOUSARTISTS
WOW HITS MS PROVIDENT/17090.CM 1616/EMI CMG

CURE TO THE WELL BEACH STREET/REUNION 10152/PLC

111

Mi., 7 SENN CURTISISM/PLG CHAPMAN
JOY R EU

VENIO

F2 3
59

[ 3  THIRD DAY
MIRACLE ESSENTIAL 10946/PLG

'

FRANCESCA BATTISTELLI
CHRISTMAS FERVENT 899509/W0R0 -CURB

.1 14
Ty? FOREFRONTol3xYrrRa 6732/EMI CMG

.E 10 JEREMYCHRISTMAS: GODCA MWITHP OS EEC 7890/EMI CMG

St 5
NEW

FLYLEAF.,
ONS A&M/OCTONE 017602/EMI CMG 11

IMF2 BALNEENDTICATTINEFE,SELFsM,AERY,,ACISUETE8E3NE OF APOSTLES

, JESUS CULTURE WITH MARTIN SMITHElt LIEN MOM NEW YORKJESUS CULIUSEISTEGROWCOLUMMA 1ONOIPL6

mi. 51 1V0110TRTELTAIDSI'SdlinS/SPARROW ]853/EMI CMG

IMF 13 GLRELITYRAREEACH 8234/INFINITY

pp 63 JAMIE GRACE
ONE SONG AT A TIME GOTEE/COLUMBIA 70021/PLC

O 29 7 AUGUST BURNS RED
SLEDDIPT RILL A MURAT ALBUM SOLD STATE 8513MMI CMG

15 28 14
LEE STROBEL
THE INVITATION... MARANATHA I 2072 EX/EMI CMG

16 14 28
TIVIHEEHRUCRTY&MTHEE HEALER FAIR TRADE 16020/PLC

17 8 54 NEWSBOYS
COD'S NOT DEAD INPOP 1592/EMI CMG

  153 CASTING CROWNS
UNTIL THE WHOU WORLD HEARS BEACH STREET/REUNION 1025/PLG

19 11 4
CHRIS TOMLIN
CHRISTMAS GIFT PACK SIXSTEPS/SPARROW 1151/EMI CMG

VARIOUS ARTISTS
14117111NSH6EII BY INE STINT PERVIDENT.INTEGRRYWNSCURES

21 45 KARI JOBE
WHERE I FIND YOU SPARROW 3128/EMI CMG

22 25
15 TENTH AVENUE NORTH

THE STRUGGLE REUNION 10163/PLC

O 44 GREATEST
GAINER

HILLSONG

24 23 3
DISCIPLE
0 GOD SAVE US ALL FAIR TRADE 6045/PLG

THE BOOTH BROTHERS
1DWIETO DE SONGS OF MU& MOM GAMER GARNER

ANBERLIN
VITAL REPUBLIC 017512'/EM I CMG

ISRAEL & NEW BREED
JESUS AT THE CENTER, LIVE INTEGRITWCOLGMB IA 5063IPLE

D VARIOUS ARTISTS
COD SO LOVED LUCID 1217857

55 CHRIS TOMLIN
MY REP S ON MBE EOM MUMS SIXSTERSIPARR

52 VARIOUS ARTISTS
WOW Nis 2562 WORD.CURSIPROVIDENT.INTEGRITY PORDEMI CMG

RE-ENTRY

14) 43

F., 21

32 27

33 31

ED 47
HOT 0

DEBUT

36 15

37 37

38 40

10 MATTHEW WEST
INTO THE LIGHT SPARROW 7169/EMI CMG

BRANDON HEATH
BLUE MOUNTAIN MONOMOOE/REUNION 10171/PLG

28 BIG DADDY WEAVE
LOVE COME TO LIFE FERVENT 887989/WORD-CURB

2 VARIOUS ARTISTS
ATEMS797/1CRIONN ROA NEMO SPEOLOVINVIKUNDSUM

BILL & GLORIA GAITHER
0401058440as MN ME XOMRMN6 SHIN GAINS MISFIA NG

77 PHILLIPS, CRAIG & DEAN
BREATHE IN FAIR TRADE 6019/PLG

26 BRITT NICOLE
GOLD SPARROW 7857/EMI CMG

 THOUSAND FOOT KRUTCH
THE END IS WHERE WE BEGIN TFK 70040

0
41 16

THI'SL
FREE FROM THE TRAP FULL RIDE 9038 EX

MORMNITABERNACLECHOIRWIORCH.ATTEMPLESOUARE

ONCE UPON A CIMISTIAAS MORMON TABERNACLE CHOIR 5662366

JENNY OAKS BAKER
OEL CAROLS OF CHRISTMAS PAST SIINIOW MOUNTAIN 56

 KUTLESS
BELIEVER SEC 9954/EMI CMG

46 50 6
DAVID PHELPS
CLASSIC GAITHER 6154/EMI CMG

647 34 30 MICHAEL ogo.m?.GMITH

Itt8 24 2

I©
is

NEW

RE-ENTRY

RE-ENTRY

R NTR

MATT REDMAN
SING UM NEVER BEFORE SIXSTEPS/SPARRO

BETHEL MUSIC
BENHAM MR NEM OFTREWALONTREWITERRITSC8L9MBRIPISPIS

GROUP 1 CREW
FEARLESS FERVENT 88852IANORD.CU RR

RE-ENTR

NEW

LINCOLN BREWSTER
JOY TOMEIYORIO A CIONTRASCOLEIMINTESINICOLUMBIA 512771.6

SKILLET
THE PLATINUM COLLECTION ARDENT/FAIR TRADE 72043 EX/PLG

MICHAEL W. SMITH
DECADES OF WORSHIP REUNION 10168/PLD

With 5,000 downloads sold, according to

Nielsen SoundScan, Tasha Cobbs scores her

first Billboard chart ink with "Break Every

Chain," which bows atop Gospel Digital

Songs (see billboard.biz/charts). She sang

the song at the sold -out Woman Thou Art

Loosed conference in October.

ft CHRISTIAN AC
SONGS"
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[4
F
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TITLE
ARTST IMPRINT/PROMOTION LABEL

REDEEMED
BIG DANT WEAVE FERVENT/WORD-CURS

I NEED A MIRACLE
THIRD DAY ESSENTIAL/PLO

2 25 FORGIVENESS
MATTHEW WEST SPARROW/EMI CMG

13

, 10,000 REASONS (BLESS THE LORD)
MATT REDMAN SIXSTERS/SPARROW/EMI CMG

 NEED YOU NOW (HOW MANY TIMES)
PLUMB CURB

WHOM SHALL I FEAR (GOD OF ANGEL ARMIES)
CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG

9 20 ALL THINGS POSSIBLE
MARK SCHULTZ FAIR TRADE

k8 12 14 YOU ARE I AM
MERCYME FAIR TRADE

10 14

EC CI
ONE THING REMAINS
PASSION NAT. KRISTIAN STANFILL SIXSTEPS/SPARROW/EMI CMG

CHRISTMAS TIME AGAIN
STEVEN CURTIS CHAPMAN REUNION/PLO

IF20 LOSING

112 15 13

IL 6 26

114 5 29

TENTH AVENUE NORTH REUNION/PLO

YOUR LOVE NEVER FAILS
NEWSBOYS INPOP

GOOD TO BE ALIVE
JASON GRAY CENTRICITY

ME WITHOUT YOU
TOBYMAC FOREFRONT/EMI CMG

JESUS IN DISGUISE
BRANDON HEATH MONOMODE/REUNION/PLG

116 17 11 WHO YOU ARE
UNSPOKEN CENTRICITY

1117 21 8
RECKLESS
JEREMY CAMP BEC/TOOTH & NAIL

118 20 11
ONLY A MOUNTAIN
JASON CASTRO WORD -CURB

NEW JOY TO THE WORLD
JEREMY CAMP BEC/TOOTH & NAIL

NEW
IT'S CHRISTMAS
MANISA SPARROW/EMI CMG

111 16 17
NOT FOR A MOMENT (AFTER ALL)
MEREDITH ANDREWS WORD -CURB

/22
19

18 EVEN IF
K UTLESS BEC/TOOTH & NAIL

18 11
GREAT I AM
MI PS, CRAIG & DEAN FAIR TRADE

BABY BOY
FOR KING & COUNTRY SPECIAL OLYMPICS/FERVENT/WORD-CURB

ALREADY THERE
CASTING CROWNS BEACH STREET/REUNION/PLG

A CHRISTIAN CHRT"
r%-4. LI

h ATITLEIMPRINT/PROMOTION LABEL

1 2 17
xiNEEDYOU NOW (HOW MANYTIMES) I

PLUMB CURB

YOUR LOVE NEVER FAILS
NEWSBOYS INPOP2

Le

6

1 13

3 11

4 15

5 10

6 12

Fe

I NEED A MIRACLE
THIRD UNESSENTIAL/PLR

LIVE IT OUT
ABANDON FOREFRONT/EMI CMG

HIS KIND OF LOVE
GROUP 1 CREW FERVENT/WORO.CHRB

RIGHT BESIDE YOU
BUILDING 429 ESSENTIAL/PLG

O 12 7
RECKLESS
JEREMY CAMP BEC/TOOTH & NAIL

11,

11
DRAW THE LINE

14 DISCIPLE FAIR TRADE

110

111 15

112 13

10

114 19

ED 20
116 21

14117

PROMISES
SANCTUS REAL SPARROW/EMI CMG

30 ME WITHOUT YOU
TOBYMAC FOREFRONT/EMI CMG

13 JESUS IN DISGUISE
BRANDON HEATH MONOMODE/REUNIONIPLG

, BRAND NEW DAY
KJ-52 BEC/TOOTH & NAIL

3, THE PROOF OF YOUR LOVE
-- FOR KING & COUNTRY FERVENT/WORD-CURB

KINGS & QUEENS
AUDIO ADRENALINE FAIR TRADE

6 GOOD TIMES
MANIC DRIVE BEMA MEDIA

15
I WILL FIND YOU
JIMMY NEEDHAM FEAT. LECRAE INPOP

WHO YOU ARE
UNSPOKEN CENTRICITYle YOU ARE
COLTON DIXON SPARROW/EMI CMG

16 10 STAND
B RITT NICOLE SPARROW/EMI CMG

le CI STEAL MY SHOW
TORTMAC FOREFRONT/EMI CMG

23 4
ONE THING REMAINS
PASSION FEAT KRISTIAN STANFILL SIXSTERSISPARROW/EMI CMG

HUMAN
MANAFEST BEC/TOOTH & NAIL

113 22 16 EVEN IF
KUTLESS BEG/TOOTH & NAIL

124. 25 13 CHANGE MY LIFE
ASHES REMAIN FAIR TRADE

try 26 14 LET IT OUT
PRESS PLAY DREAM

1CD 27 2

HDS SoundSan

GOSPEL ALBUMS'

ARTIST
B3 53 3,t, TIME IMPRINT&NUMBER/DISTRIBUTINGLABEL

0

0
0
0

HOT SHOT
DEBUT

12

i86

IRD 10

1 9
F0 20

13 11

14

28

16 16

IF 18

113) 22

1 15
MD 24

26

31

1 19
IND 25

1 21

114

MD

17
TAMELA MANN

mrWils BEST DAYS TILLYMANN 004

1
13 L RAY IT YCRA EGREACH 8 23 4/1 NEIN ITY

3
17 ISRAEL & NEW BREED

JESUS AT THE CENTER: LIVE INTEGRITY 850631COLUMBIA

5 3
BISHOP PAUL S. MORTON
BEST DAYS YET TEHILLAH/LIGHT 7240/EONE

THE RANCE ALLEN GROUP
AMAZING GRACE TYSCOT 984197/TASEIS

45 VARIOUS ARTISTS
WOW GOSPEL 2012 WORD.CORBIEMI CMG/VERITY 97011/RCA

IA Rem ,v.AzgAzT,IIGroTive,-,Em,cmG
 MARY MARY

CO GET IT (SOUNDTRACK) MY BLOCK MOB/COLUMBIA

36 MARVIN SAPP
I WIN VERITY 97017/RCA

-

JOHN P. KEE AND NEW LIFE
LIFE AND FAVOR KEE 8271/NEW LIFE

J MOSS
V4 THE OTHER SIDE OF VICTORY PAJAMNERITY 82072IRCA

7 EARNEST PUGH
CHRISTMAS WITH EARNEST PUGH EPM 4115

11
LE'ANDRIA JOHNSON
THE EXPERIENCE MUSIC WORLD GOSPEL 5839/MUSIC WORLD

 WILLIAM MCDOWELL
ARISE THE UTE WORSHIP EXPIERENCE DELIVERY ROOMIUGHT =ERNE

, VARIOUS ARTISTS
GOSPEES BEST CHRISTMAS EMI GOSPEL 04031/EMI CMG

25
CHARLES JENKINS & FELLOWSHIP CHICAGO
THE BEST OF ROTH WORMS INSPIRED REORDER GOSPEL 36625811CW

10
JONATHAN MCREYNOLDS
LIFE MUSIC TER LLAH/LIG HT 7273/EON E

7 JAMES FORTUNE & FIYA
GRACE GIFT FIFA WORLD/LIGHT 7200/EONE

14 ANTHONY BROWN & GROUP THERAPY
ANTHONY BROWN& GROUP TEMPT WAAINNSCOT 9841981FASEIS

 MARVIN L WINANS
MON L MANN MUM RE USE ,WOW ORM AIR UN

3 LARRY CALLAHAN & SELECTED OF GOD
- THE EVOLUTION II SING 2 PRAISE 009

76 JASON NELSON
SHIFTING THE ATMOSPHERE VERITY 97015/RCA

34
THE

LEE
THE GOOD LIFE REACH 8205/IN FINITY

5 RENEE SPEARMAN FEATURING D.J. ROGERS
WHOA TO WOW, JD! 1291

5 CANTON JONES
KINGDOM BUSINESS 4 CAJ 0 8284/INFINITY

t GOSPEL SONGS'

1 28

2 2

3 3

4 4

5

6 6

7 9

8 7

.27

44

25

27

48

60

22

9 8 20

O 12 13

11 10

O 17
1613 11

114 14

15 13

O 19
e 16

22

11

39

35

18

12

7

18 18 8

0
20

ED
124

26 4

22 17

23 11

25 8

29 17

27 2

TITLE
ARMSTIMERINT/PROMOTION LABEL

TAKE METOTHE KING
TAMELA MANN TILLYMANN

LIFE & FAVOR (YOU DON'T KNOW MY STORY)
JOHN P. KEE AND NEW LIFE KEE/NEW LIFE

AWESOME
PASTOR CHARLES JENKINS & FELLOWSHIP CHICAGO INSPIRED PEOPLE

IT'S NOT OVER (WHEN GOD IS IN IT)
ISRAEL 6 NEW MDR ITAIJANFS FORTUNE CASON NRSONISTORSCOWMBIA

HOLD ON
AMERICIUM* 8 FIN FERNONICA & FRED HAMMOND FIYA WORLO,UNIDIONE

SHIFTING THE ATMOSPHERE
JASON NELSON VERITY/RCA

LET THE CHURCH SAY AMEN
AURAE CROUCH FEAT. MARVIN WINANS RIVERPHIO

TESTIMONY
ANTHONY BROWN & GROUP THERAPY ',SCOT

TURNING AROUND FOR ME
DASHAWN MITCHELL VNIAN/EMI GOSPEL

GOD'S UP TO SOMETHING GOOD
HART RAMSEY & THE KC FAMILY CHOIR PRAYER CLOSET

LAY IT DOWN
TROY SNEED EMIR() GOSPEL

YOU REIGN
WILLIAM MURPHY VERITY/RCA

GREAT AND MIGHTY
BYRON CAGE GOSPO CENTRICNERITY/RCA

KEEP ME
PATRICK DOPSON OILSNIT

GOD'S GOT IT
J MOSS PAJAMNERITWRCA

I BELONG TO YOU
WILLIAM MCDOWELL DELIVERY ROOM/LIGHT/FORE

YOUR BEST DAYS YET
BISHOP PAUL S. MORTON TEHILLAH/LIGHT/EONE

LORD OF ALL
SANSIONSIOUNINNAGINXISISIDIIIMIDALIORDIDOCIMSPOURNSME

1,,M,111 SUNDAY MORNING
. MARY MARY MY BLOCK/COLUMBIA

I STILL HAVE A PRAISE INSIDE OF ME
GEORGIA MASS CHOIR RAT. REV MILTON DIGGRAM SAVONMALACO

GREATER IS COMING
JEKALYN CARR LUNJEAL

WHO CAN
GENITA PUGH ETERNITY

YOU DESERVE
CHRYSTAL RUCKER ERR

WHOA TO WOW!
RENEE SPEARMAN FEAT. D.J. ROGERS JOI

I'VE SEEN HIM DO IT
KURT CARR & THE KURT CARR SINGERS VERITY/RCA

!.)

64 I Go to www.billboard.biz for complete chart data Data for week of DECEMBER 12,2012



AIRPLAY
MONITORED BY

nielsen
EDS

SALES DATA
COMPILED BY

nielsen
SoundScan 13d1boaral.

AIRPLAY
MONITORED BY

nielsen
BOS

SALES DATA
COMPILED BY

nielsen
SoundRan

JAZZ/
CLASSICAL DEC

15

4.13

Sao

0?
Biro

sfd

qr71

P.A TITLE
g; Lf, ARTIST IMPRINT /PROMI1,00 LABEL

2 6 RI
oSOMETHING.TANRA ATuHnEc rlo EL, LKT REA N D

FINALLY FOUND YOU
ENRIQUE IGLESIAS FEAT. SAMMY ADAMS REPUBLIC

7 5 ANYTHING COULD HAPPEN
ELLIE GOULDING CHERRYTREE/INTERSCOPE

5 1

g YOUR BODY
CHRISTINA AGUILERA RCA

9 7 SHE'S SO MEAN
MATCHBOX TWENTY EMBLEM/ATLANTIC

7 5
9 SWEET NOTHING

WWI HUMS RAI WEE REIN DRONSTRICLIONIRY UTIULIVRX NITIONCOUNBLI

8 a
, DIE YOUNG

KESHA KEMOSABE/RCA

9 6 8
LIVE WHILE WE'RE YOUNG
ONE DIRECTION SYCO/COLUMBIA

E'17 5 SUPERLOVE
LENNY KRAVITZ ROADRUN NER/ATLANTIC/RRP

11 13
12 SHE WOLF (FALLING TO PIECES)

DAVID GUETTA FEAT. SIR WHAT A MUSICASTRALWERKS/CAPITOL

18 8
PICKING UP THE PIECES
PALOMA FAITH EPIC

13 11 10
I DON'T DESERVE YOU
PAUL WIN DYX FEAT. PLUMB VANDIT/CURB

14 10
11 LET ME LOVE YOU (UNTIL YOU LEARN TO LOVE YOURSELF)

N E -110 MOTOINNADJMG

20
6 PARKING LOT

HOLLY FURTADO MOSLEY/INTERSCO PE

21
6 GOLD

N EON HITCH FEAT. WU REPRISE/WARNER BROS.

[ 1 7 12

23

24

15

[21 19

27

29

31

120

DIAMONDS
RMANNA S PPIO Er JAM/111516

11 I'M MOVING ON
ONO MIN° TRAIN/TWISTED

6
DANCING IN MY HEAD
ERIC TURNER VS AVICII CAPITOL

A LOVE'S GOT A HOLD ON ME
FRENCHIE DAVIS FRENCHIE DAVIS

14 DON'T YOU WORRY CHILD
SWEDISH HOUSE MARIA FEAT JOHN MARTIN ASTRALWERKS/CAMOL

12 DON'T FAIL ME NOW
MELANIE AMARO SYCO/EPIC

5 FIYACRAKA
KORR-A BAUMAN

THE CITY
MADEON POPCULTUR

, EVERY DAY
ERIC PRYD2 ASTRALWERKS/CAPITOL

25 16 11GANGNAM STYLE
PST SCHOOLBOY/REPUBLIC

DANCE/
ELECTRONIC ALBUMS -r P.S ARTIST

TITLE IMPRINT& MJNIBER/DISIBIBUTINGLABEL

TlESTO
DANCE MEDI SAPS UPS MUSICAL FREEDOM MORALE(

FLO RI DA
WILD ONES POE BOY/ATLANTIC 53E873/AO

aim 1
2

22

TO

gr 5 49

IFS 4

[ 6
[7
It
K

6 6

7 5

10 11

1 1 0 11

I11 9

DEADMAU5
ALBUM TITLE GOES HERE MAUETRAP 7841/ULTRA

SKRILLEX
BANGARANG (EP) BIG BEAT/OWSLA/ATLANTIC 528521/A6

 DAVID GUETTA
NOTHING eW THE BEAT WHAT A NRISICIASTRALWERKS =CAPITOL

SWEDISH HOUSE MAFIA
UNTIL NOW ASTRALWERKS 91713/CAPITOL

CALVIN HARRIS
181401MISDECONSTROWILTRIALTWOC NATION 15923TROWMBIA

LINDSEY STIRLING
LINDSEY STIRLING BRIDGETONE 01

SOUNDTRACK
STEP UP: REVOLUTION SUMMIT/INTERSCOPE 01104/12/0

17 VARIOUS ARTISTS
HON NATO MOT =NM LIMBISBNNEISAHIM605Y MUSH 06=1101

 LMFAO
SORRY FOR PARTY KUM KLIAWCHERRYIKEANTEASCOPE11561664

112 8
4 CRYSTAL CASTLES

CRYSTAL CASTLES 11111CASABLANCA H1ITI1'/REPUBLIC

113 12

114 13

115 14

114,-

14

3 BRIAN ENO
LUX WARP 102314

As KC AND THE SUNSHINE BAND
- RANSACK wmi IC AM DE IMRIN( BAND MIND RA MAN .11

HOW TO DESTROY ANGELS
AN OMEN LEP) HTDA 495904 EX/COLUMBIA

18 59

15 9

16 36

19 21

120 3 31

20 17

22 17 2

21 57

M83.
HURRY UP, WE'RE DREAMING. M83 9510'/MUTE

FLYING LOTUS
UNTIL THE QUIET COMES WARP 102304

MADONNA
MONA LIVE NATION/INTERSCOPE 016658NIGA

MARINA AND THE DIAMONDS
ELECTRA HEART ELEKTRA 531129

DUBBED 6 met A REM% PROJECT FOREFRONT 83332/E111 CMG

TOBYMAC II
1.1

GRIMES
VISIONS MD MOM

111
KNIFE PARTY
RAGE VALLEY (EP) BIG BEAT/ATLANTIC DIGITAL EX/AG III

PURITY RING
SHRINES dAD 3216'

MINISTRY OF SMI18111E OIMA12113M INISTRY NOM DEMI EL IIIVARIOUS ARTISTS

WELCOME BEAUTY MTAINERCURY/CHERFINTREPINTERSCOPE 0163/1AGA

NERO

1111

IC

CW IN TITLE
53 g ARTIST IMPRINT/PROMOTIONULBEL

26 26
6 DON'T STOP THE PARTY

PITBULL FEAT. TJR MR. 305NOLO GROUNDS/RCA

27 25
8 WHERE DID YOU GO7

MORGAN PAGEANT CALDWELL & JONATHAN MENDELSOHN NETTWERK

4 WANNA SAY
KAT GRAHAM A&M/0 CION E/INTERS CO PE

35

39

31 28

® 41
U.

34 33

38

45

37 32

38 14

47

40 22

44

42 43

64

[ 44 40

1145 30

C 51'

4 KEEP YOUR HEAD UP
AMORAY KNOCKOUT FASHION

2 GOLD 2012
SPANDAU BALLET ASTRALWERKS/CAPITOL

7 INVINCIBLE
KELLY DIVAN THEIA

2
POWER THE LUCKY ONES

KERN ISLAND/10JMG

BIG BANANA
HAVANA BROWN 2101/REPUBLIC

5 TRESPASSING
ADAM LAMBERT 19/RCA

3 LLOVE
KASKADE FEAT. HALEY ULTRA

2 WE ARE YOUNG
VASSY AUDACIOUS

11 ZOON BALOOMBA
DAVID LONGOMA DEL CRC

14 SEND ME YOUR LOVE
TARN MANNING NAT RAUH  MO SHEPMD CHROMIC STEREOPHONIC

2 NUMB
USHER RCA

13 EVERYTHING THAT I GOT
KRISTINE W & MN JONES FLY AGAIN

2 WHAT ABOUT US
THE SATURDAYS ISLANO/1DJMG

3 IFg RICARY POE BOY/ATLANTIC

2 LOUDER
OJ FRESH FEAT. SIAN EVANS MINISTRY OF SOUND

4 SOMETHING ABOUT YOU
IRINA CITRUSONIC STEREOPHONIC

16 MY EVERYTHING
NOELIA PINK STAR/PCM

2 THE FEELING
THE KNOCKS ADNOCTONE/INTERSCOPE

48 36 9

BEAUTY AND A BEAT
JUSTIN BIEBER MAI NICRI NMAJSCSOOLBOVRASMORD BRAUNISLANDISIMG

FINALLY FREE
KIMBERLEY LOCKE I AM ENTERTAINMENT

FREAK
STEREO MISSILE VS. CARLOTTA CHADWICK TOMMY BOY

111:11
A LOVE I CALL MY OWN
CRYSTAL WARMS, MENA HOMO, STEVE MST MO OF PIRATESIDO GM=

(1) DANCE/MIX SHOW
AIRPLAY-

TIAFITSITErallINT/PROMOTIONLABEL

1 13 pai

rt 4

I 4

I5

Ir,

SWEDISH ROM MAFIA FEAT JOHN LAWN ASTRALWOLIKO PLL

DON'T YOU WORRY CHILD

5 DIAMONDS
RIHANNA SRP/DEF JAINI WHIG

3
SWEET NOTHING
WWIGAIRL RAI ROIWCEKKANDECORPROCTIONTUFTWAXIBILAIRPOLINBIA

2
14 LET ME LOVE YOU (UNTIL YOU LEARN TO LOVE YOURSELF)

NE -YO MOTOWN/100016

 DIE YOUNG
KESHA KEMOSABURCA

6 22 SPECTRUM
ZEDD FEAT. MATTHEW ROMA INTERSCOPE

8
14 TOO CLOSE

ALEX CLARE REPUBLIC

22

13

19

14

13 7

14 12

18

16 11

24

18 15

20

4 DON'T STOP THE PARTY
PITBULL FEAT. TM MR 305/POLO GROUNDS/RCA

3 BEAUTY AND A BEAT
AWN BIEBER RAT MEM MINAJSCNOOLBOGRAYMONO BRAINASIANDIMING

7 BEAM ME UP (KILL -MODE)
CAZZETTE AT NIGHT

5 I CRY
FLO RIBA POE BOY/ATLANTIC

12 ALIVE
KREWELLA KREWELLNCOLUMBIA

13 DON'T WAKE ME UP
11 CHRIS BROWN RCA

A SOME NIGHTS
FUN. FUELED BY RAMEN/RRP

VA VA VOOM
NICKI MINAJ YOUNG MONEY/CASH MONEY/PEPUBLIC

13 ONE MORE NIGHT
MAROONS A&WOCTONE/INTERSCOPE

7 THE CITY
MADEON POPCULTUR

4 ANYTHING COULD HAPPEN
ELLIE GOULDING CHERIPTREE/INTERSCOPE

RE-ENTRY

25

117

AS LONG AS YOU LOVE ME
Jam BIEBER OAT MB SEAR SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDIMG

LONG TIME
JOHN DE SOHN FEAT. ANDREAS MOE EPIC

7 SHE WOLF (FALLING TO PIECES)
DAVID GUETTA FEAT SIB WHAT A MUSICASTRALWERKS/CAPITOL

2 LOCKED OUT OF HEAVEN
BRUNO MARS ELEKTFWATLANTIC

TI GANGNAM STYLE
PSY SCHOOLBOY/REPUBLIC

15 BLOW ME (ONE LAST KISS)
PINK RCA

KASKADE FEAT.ONS NEON

0, EVE EE,

ULTRA

1 1 0

2

4

5

7
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ARTIST
-g TITLE IMPRINT&NUMBER/DISIMBUTTNG LABEL

6
TONY BENNETT
VIVA DUETS PPM 47310/CHUMP.

10
DIANA KRALL
GLAD RAG DOLL VERVE 017191'/VG

84 TONY BENNETT
DUETS II RPM 68251/COLUMBIA

55 FRANK SINATRA
SINATRA( BEST OF THE BEST REPRISE 79764/CAPITOL

PAUL MCCARTNEY
KISSES ON THE BOTTOM MPIJHEAR 333694/CONCORD

I ELLA FITZGERALD
10 GREAT CHRISTMAS SONGS CAPITOL 04579

33 CHRIS BOTTI
IMPRESSIONS COLUMBIA 80352

13 BIG BAD VOODOO DADDY
RATTLE THEM BONES SAVOY JAZZ 1789134/SLG

ROBERT GLASPER EXPERIMENT
10

BLACK RADIO BLUE NOTE 883334

27 MELODY GARDOT
THE ABSENCE DECCANERVE 0168164NQ

11D 23

112 11 51

gp 14 27

Vb CI 101 MINIM SOURAIMUSIO MINS MIMICS COLUMBIA EMADEACY

THE THELONIOUS MONK QUARTET

115 22 6
SUSIE ARIOLI FEATURING JORDAN OFFICER.
ALL THE WAY JAZZHEADS 1192

4 PRESERVATION HALL JAZZ BAND
THE MM ANNIVERSARY COUECTION BOLWILIA 41121ILEGABY

SOUNDTRACK
MIDNIGHT IN PARIS MADISON GATE 63482 EX

SOUNDTRACK
MME. MOM 1.1111110101111811110 ONOINAL RPM MEIBLIMEM9139COACOM

CONTEMPORARY
JAZZ ALBUMS"

ryw TITLE IMPPINTIINUMBER/DISTRIBUDNGIABEL
sqs u ARTIST

KENNY G

151

13D

to
11.

3

4

24

13

I 7
THE CLASSIC CHRISTMAS ALBIN ARISTA 41311/LEGACY

38 ESPERANZA SPALDING
RADIX MUSIC SOCIETY MONWNWHEADS UP 33111/C0NC0R0

EUGE GROOVE
10

HOUSE OF GROOVE SHANACHIE 5197

II
FOURPLAY
ESPRIT DE FOUR HEADS UP 33738/CONCORD

22 KAT EDMONSON
WAY DOWN LOW SPINNERETTE 1202

11

10

18

17

19

14

 LEE RITENOUR
RHYTHM SESSIONS CONCORD 33709

25
BRIAN CULBERTSON
D REAMS VERVE 016817NG

5 STREETWIZE
FEELIN. SW/ SHANACHIE 5198

GRACE AND MERCY RENDEZVOUS 5I48/MACK AVENUE IIITO JONATHAN BUTLER

34 PETER WHITE
HERE WE GO HEADS UP 32905/CONCORD

RAHNI
THE RULESG

30SON
QUEEN OF SHEBAN3K III

8 ROBERT GLASPER EXPERIMENT
BUCK ER RECOVERED: THE REIM (EP) BULE NOTE 40482

17 MARCUS MILLER
RENAISSANCE 3 DEUCES/CONCORO JAZZ MOW/CONCORD

O

64 TROMBONE SHORTY
FOR TRUE VERVE FORECAST 015586NG

ROB WHITE
JUST HICKIN' IT QUEEN OF SHEBA/HUSH 91273/ORPHEUS 111

23

11

20

13

10

18

TITLE
ARTISTIMPRINT/PROMCMON LABEL

11
ni SONNYMOON

FOURPLAY HEADS UP/CMG

4

6

5

9

7

2

12

13 LET'S BOUNCE
N ILS BAJA/TSR

LATER TONIGHT
BRIAN CULBERTSON VERVE

10 THE VILLAGE
LEE RITENOUR CONCORD/CMG

INNER CITY BLUES (MAKE ME WANNA HOLLER)
RICHARD ELNOT ARTISTRY/MACK AVENUE

9 BACKSTAGE PASS
PAUL BROWN FEAT. BOB JAMES WOODWARD AVENUE

14 DON'T WALK AWAY
JONATHAN BUTLER MACK AVENUE

15
EUGE

OF GROOVE
EUGE GROOVE SHANACHIE

 MONTUNO BAY
MARC ANTOINE FRAZZY FROG

8 17 MAGICAL
JONATHAN FRITZEN FEAT. RONEY JAMES NORDIC NIGHTS

TI
PANDORA'S BOX
CHRIS STANORING ULTIMATE VIBE

3 CHAMPAGNE LIFE
GERALD ALBRIGHT / NORMAN BROWN CONCORD JAZZ/CMG

7 FINGER LE RO
GEORGE BENSON CONCORD JAZZ/CMG

19
NICHOLAS

US
NICHOLAS COLE CUTMORE

TO DETROIT
MARCUS MILLER CONCORD JAZZ/CMG

2012

TRADITIONAL
CLASSICAL ALBUMS -

ASTnIIIIMPRINT& NUMBERIDISTRIBUTNG LABEL

1 1 2
BENEDICTINES OF MARV, QUEEN OFAPOSTLES

2

I
LB

B.

B.

ADVENT AT EPHESUS PENA 017837

2 12 VARIOUS ARTISTS
FIFTY SHADES OF GREY CAPITOL MOH

MORMON TABERNACLE CHOIR MACH, AT TEMPLE SOUARE

ONCE WON A CHRISTMAS MORMON TABERNACLE CHOIR 3082346

JENNY OAKS BAKER
NOEL CAROLS OF CHRISTMAS PAST SHADOW MOUNTAIN 5001340

DANIEL HOPE/XONZERTHAUS KAMMEROCHESTEA BERLIN

RECOMPOSED BY MAX RICHTER 26 017466/DECCA CLASSICS

MORMON CHORAL ORGANIZATIONS
0 HOLY NIGIIT MORMON CHORAL ORGANIZATIONS 7181013

CECILIA BARTOLI
MISSION DECCA 017420 1
MOONRISE KINGDOM FOCUS FEATURES 718892/ABKCO 111

26 SOUNDTRACK

BEETHOVEN FOR ALL OECCA/06 016871/DECCA CLASSICS III14 20 DANIEL BARENBOIM

 JOYCE DIDONATO/ILL COMPLESSO BAROCCO III
DRAMA QUEENS VIRGIN CLASSICS 02854/EMI CLASSICS

THE MIT El RENEE FUMING DECCAIDG 017112MECCA CULSSICS
11

RENEE FLEMING

  VARIOUS ARTISTS
LIKSCIWES: CLASSICAL STRESS KLIEFUFESCAPES SMN 0/WOOD MEDIA

InLONDON SYMPHONY ORCHESTRA
CHRISTMAS CLASSICS TAM -TAM MEDIA DIGITAL EX

TM CHOPIN ALBIN SEM CLASSICAL 489MISIGN HUMAN/ORBS III12 , LANG LANG

JOHN MORRIS RUSSELL/CINCINNATI POPS ORCHESTRA.
HOME FOR THE HOLIDAYS FANFARE CINCINNATI 031

4 9

5 5

3 7

7 4

RE-ENTRY

Gw .E ARTIST
TMEIMPRINT8NUMBER/DISTRIBUTINGLABEL

I 5

Fiji ANDRE RIEU
HONE FORTE HOLIDAYS ANDRE RIEWPOLYBORKNOBILIME

2

D 5
D 11

D LL

D 6

1. 15
 12

10

13

9

9

5

55

11

MICHELLE AMATO/SARAH MOORE/MICHELLE LINDAHL

CELTIC CHRISTMAS SONOMA

DANIEL O'DONNELL
SONGS FROM THE MOVIES AND MORE OP/V MEDIA 89

1
KEITH HARKIN
KEITH HARKIN VERVE 017247/VG

3, 2 37 VARIOUS ARTISTS
LIFESCAPES: AFTERNOON IN PARIS MOOD MEDIA 58097 EX

14U VARIOUS ARTISTS
UFESCAPESL JUST RELAX MAUI MOOD MEDIA 58102

CELTIC THUNDER
VOYAGE II CELTIC THUNDER/DECCA 017223 EX/VG

THE CHIEFTAINS
VOICE OF AGES BLACKROCK/HEAR 33437/CONCORD

IL VOLO
NYE ARE LONE RENTOR/GADGANPFRA ALUESINTERSCOPE OIDWICA

JACKIE EVANCHO
SONGS FROM THE SILVER SCREEN SYCO 46655/COLUMBIA

KATHERINE JENKINS
THIS IS CHRISTMAS REPRISE 532525/WARNER BROS

CHRIS MANN
ROADS FAIRCRAFT 017644/REPUBLIC

THE PIANO GUYS
THE PIANO GUYS MASTERWORKS 41616/5000 MASTERWORKS

ANDREA BOCELLI
CONCERTO: ONE NIGHT IN CENTRAL PARK SUGAR 015977/DUCA

LINDSEY STIRLING
LINDSEY STIRLING BRIDGETONE 01

1?- 50VO: L-1?

1.0 .TAKES FLIGHT VELA BLESIGATIGMENIONDEFFEN O1N800A

A CHRIS MANN
HOME FOR CHRISTMAS IEP) FAIRCHAFT 017 EX/REPUBLIC

DAVID PHELPS
CLASSIC GAITHER 46154/EMI CMG

PLACIDO DOMINGO
SONGS SONY CLASSICAL 93493/SONY MASTERWORKS

LONDON PHILHARMONIC ORCHESTRA
THE GREATEST VIDEO GAME MUSICE X5 118

5 JONATHAN & CHARLOTTE
TOGETHER SYCO 40257/COLUMBIA

IL DIVO
WICKED GAME SYCO 98548/COLUMBIA

OO WORLD ALBUMS*"

ARTIST
TTREIMPRINTENUMBERIDISTREILMNGLABEL

CELTIC WOMAN
HOME FOR CHRISTMAS MANHATTAN 184E

2
45 CELTICEL,EEIATORIAN Pt

3  SOUNDTRACK
THE OESMIOANT5 WOW CLASSICAL RHSSONY NI

40 CELTIC THUNDER
VOYAGE CELTIC THUNDER 016471/DECCA

JAKE SHIMABUKURO
GRAND UKULELE HITCHHIKE 115/MAILBOAT

 KUANA TORRES KAHELE
HILO FOR THE MONDAYS KUANA TORRES KAHELE

16 DEAD CAN DANCE
ANASTASIS PIPS 554

CELTIC WOMAN
SILENT MONT MANHATTAN 5595 EX/EMI CMG

NEW

'FINERY

12 11

RE-ENTRY

RE-ENTRY
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AFMST IMPRINT/PROMOTION LABEL

ALGO ME GUSTA DE TI
vamannousetrouseaownoraw mammal

VOLVI A NACER
CARLDSVMS GAIRAAINSONY MUSIC LATIN

POR QUE LES MIENTES?
TIMELBANIBINO.EL PIORONFFAT MCNAMEE SIENTE

7 SOLO VINE A DESPEDIRME
CERARDO ORM BAD SINMEL/SONYMUSIC LATIN

20 CABECITA DURA
LAARRODADORABANDAELOMONDEREIM =MOM DISA/UMLE

31
INCONDICIONAL
PRINCE ROYCE TOP STOP

9 LLEVAMECONTIGO
ROMEO SAMOS SONY MUSIC LATIN

12 EL PRIMER LUGAR
ORIGINRLDAMMEt LIMONOESALVADORLIZARRAGA FONOVISNUMLE

MIPROMESA
MEMO !ISAMU

MIRANDO AL CIELO
ROBERTIMPMFONOVISAALMLE

ECHA PA'LLA (MANOS PA'RRIBA)
MULLMR. 305/FAMOUSARBST/SONY MUSIC LATIN

LIMBO
D ADDY YANKEE ELCARTEL/CAPITOL LAIN

BALADA ITCH E TCHERERE TCHE TCHE)
BUSTTAVOUP/MPANTANNALALGE/SOMLIVRE/SONY MUSIC LATIN

 SIN RESPIRACION
B ANDA EMU= DECIII2 MARACA FONOVISAAIMLE

DUTTY LOVE
D ON OMAR FUG' NATTY NATASHA 0 RFANATO/MACH ETE/D IA LE

21 GENTE BATALLOSA
CALMRENIFEAT.BANDA CAMAY/EL DISAAIMLE

 SAN LUNES
BANDA LAMM= DISCOS SABINAS

11

9

0 19 7

121 17

0 26
23

24

10:p

26

0
fc
O

lao 39 4

I:1 32 27 10

re 34 3

I 34 31 9

135 25 17

AMOR REAL
GOCROFEATYKEIDEL&WAYNEWONDER NEW ERNSUMMA

PEGAITO SUAVECITO
ELVISCRMPOFEPIFIRINIONORASH/FAMOUSARTISTISUMWWENEMUSIC

V AH ORA RESULTA
KOK DEMAP110 DISAA/MLE

45
AMOR CONFUSO
GERARDO ORTIZ OBJSONY MUSIC LATIN

13 EN RESUMEN
EMMA LOSRECODITOS DISAKIMLE

20 25

23 11

28 5

29 15

40 9

33 4

42 2

32 6

PASARELA
RAW/YANKEE EL CARTEL/CAPITOL LATIN

VACIANDO BOTELLAS
FIDE1 RU FBA DISA/UM LE

ZUMBA
D ONOMAR ORFANATO/MACHETE/UMLE

NOSIGUE MODASA.K.A. ELLA NOSIGUEMODAS
D ONOMARFEATJUANMADAY ORFANATO/MACHETE/UMLE

ESTAS AHI7
BILBEITIOSANTA ROSA SONY MUSIC LATIN

LA PREGUNTA
JALVAPHNELFLOW

LLORAR
JESSEILJOYFEAT.MARD MAI WARNER LONA

NUBE BLANCA
ELTRONODEMENICOEDNONSAMMLE

ADIVINA
NOELTORRES DEL/SONY MUSIC LATIN

MIENTRAS TANTO
TOMMYTORRESFEAT. RICARODARJONA WARNER LATINA

REGALAME UN MUACK
CHINO&NACHO MA C HETE/UMLE

BESOS AL AIRE
BBALLAWIFEATAMENCA SIERRA &BREW FONOVISAAIMLE

DIOSA DE LOS CORAZO NES
KEN Y,BON,LOBO,LENNOXABCAmA. &ACM PINA

36 36 16 365 DIAS
LOSTUCMIESDETIELLANA FONOVISAAIMLE

0 41 5

38 30 20

I39 45 3

46 9

'C 47 2

CD49 5

43 4

HOT SHOT
DEBUT

12

MENTIROSA
EL DASA DISAA/MLE

NO ME COMPARES
ALEJANDROSANZ UNIVERSAL MUSIC LATINOAIMLE

AMOR EXPRESS
O WN SINDLOHISEMSDESERGIOUDEIRAGA ASUDISAMMLE

ADICTO
MEW FONDVISA/LIMLE

MANIAS
MCA SONY MUSIC LATIN

SIN MIEDO
GRIM WED JOE

LA MISMA GRAN SENORA
JENNI RIVERA FONOVISA/UMLE

LA MEJOR DE TODAS
BAHIA ELBECOBODEMLUZ MAMMA FONOVISAAIMLE

SIN TI NO VIVO
BERRACAll VICTORIANENEMUSIC

46 6
SIN TI (I DON'T WANT TO MISS A THING)
RYLAND& MEI Eff.PDBULL& BEAPUZLUENGO SONY HUSICLATIN

10 LEJOS
TORY LOW TOP STOP

48 35
CON QUIEN SE QUEDA EL PERRO7
JESSE &JOY WARNER LATINAI MEW COMO LE HALO
LOS HUFLACANESDELNORIE GARMEX

 RE-ENTRY TIEN ES QUE GREER EN MI
BUNDEJUNIVERSAL MUSIC LATINONMLE

Romeo Santos' "Llevame Contigo" jumps

11-7 on Hot Latin Songs, marking the filth

track off solo debut Formula: Vol. Ito

reach the top 10. The others all reached

No.1, including seven -week leader "You,"

which bowed at the summit, and second

single "Promise" (10 weeks at No.1).

22
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125

I 3

---1' 'TIN AIRPLAY"

pi 4
0 0 10

2
50

ARTIST
TIRE IMPRINT/DISTRIBUTING LABEL

VOLVI A NACER
CARLOS MU GAIRAANK/SONYMUSIC JAHN

SOLO VINE A DESPEDIRME
GERARDO WIZ BAD SIN/DEL/SONY MUSIC LATIN

POR QUE LES MIENTES?
11MELBAMMO.ELPAIRONFEAT.MARCANMONY SIENTE

1O 3 20 CABECITA DURA
IAARROUADORDBMIDAELUMONOERENECOMACHO DISNUMLE

00 12 5

LLEVAME CONTIGO
ROMEOSANTOS SONY MUSIC LATIN

!

9
18 ALGO ME GUSTA DE TI

WSIN & YANDEIFEAT.CHRIS BROWN &T -PAIN MACHETENMLE

MIRANDO AL CIELO
ROBERTOTAINAFONOVISAME

7 5 28

O
12

EL PRIMER LUGAR
LBOINGH4LBANMELLMONOESMADOMEAMAGA FONOVISNUMLE

O MIPROMESA
MUDD DISNU AA LE

11 13 30

 24
13 16 21

 15 7

 17 1°

16 14 11

17 11 10

FINALLY FOUND YOU
ENMEIGLESIASFEASAMMYNIMMS REPUBLIC

SIN RESPIRACION
BANORELP10000 DE CRUZ MUMMA M NO VISNLI NILE

PEGAITOSUAVECITO
EDASCRESPOFEPIRTORIANKORASHEAMOUSAFOIST/SUMMANENEVUSIC

GENTE BATALLOSA
CAREERS RAT HAMA GONADAL D1SAIUMLE

LIMBO
DADDY YANKEE EL CARTEL/CAP ITOL LATIN

SAN LUNES
BANDALAITLAKALOM DISCOS SABINAS/REMEX

AMOR REAL
GOCHOFEATYMIDEL&WAYNEWONDER NEW ERNSUMMA

GANGNAM STYLE
PRY SCHOOLBOY/REPUBLIC 21 7 Y AHORA RESULTA
VO2DEMBHOO DISNLIMLE

C 19 18 BALADA ITCHE TCHERERE TCHE TCHEI
GIBMWOIMA PANTANNAL/RGE/SOM UVRESONY MUSIC LATIN

20 23 11
VACIANDO BOTELLAS
FUR REDA DISMIMLE

21 2 19 ECHA PA'LLA (MANOS PA'RRIBA)
PIMUU. MR 305,TAMOUS ARTIST/SONY MUSIMATIN

CD 25 13 EN RESUMEN
BANDALOSRECODITOS DISNUMLE

23 18 10
MIENTRAS TANTO
TommrronmumumumomormwAnouon9

42) 33 3
REGALAME UN MUACK
CHINO. NACHO MACHETE/UMLE

0 25 5

NUBE BLANCA
EVIRONODEMECCO FONOVISNUMLE

OPP LATIN ALBUMS'

1 2 2

1 2

4 4

4 3 2

5 5

6 6

O 16
8 10

9 7

10 11

11 8

12 12

13 14

14 18

O 24
O 30
17 22

57O

19 7 LOS TEMERARIOS
MI MARIN VIRTUSAAE

20 15 5
LARRY HERNANDEZ
CAPAZ DET000 FONOVISA017642/UMLE

21 25
3 VARIOUS ARTISTS

OWLINGUENSENTS2012 (NSA 017742 MUMLE

19 5
TIERRA CALI
emorannuoR6YSEEmus989R54t MUSIC 980

29
3 VARIOUS ARTISTS

NOBTEE1001320120 ISA 01778 MUM LE

32 12 DADDY YANKEE
PRES11GE EL CARTEL 19164/CAPITOL LA1M

9
3 YOLANDITA MONGE

MAS PARA DM ROMA ME

ARTIST
MIE IMPRINT/DISTRIBUTING LABEL

TITO "EL BAMBINO"
EMLISSEMEMBUDGUIVERVIMOSELAIN06550

THALIA
HABBAMESIEMPRE SONY MUSIC LATIN991

ROMEO SANTOS
TAKING STAYS IOW SONY MUSIC LATIN

PRINCE ROYCE
9 TS TOP STOP 30021/S0 NY M USIC LATIN

10 ALEJANDRO SANZ
LA MDSICAND SETOCA UN NERSAL MUSIC LATINO 01737910 PALE

3 VARIOUS ARTISTS
BANDAILISEDI2 DISA 917105DBUMLE

7 VARIOUS ARTISTS
RADIO MR 5.2012 FON VISA 017564/U MLE

MANA
MOOS ESLA BAHIA WARNER LATINA 532125

3 VARIOUS ARTISTS
CORROOS*112012 DISA 017708 EVUMLE

22 WISIN & YANDEL
LIMES MACH ETE 016992/U MLE

2 BANDASINALOENSEMSDESERGIOLIZARRAGA
MI DAMN OEM DIM 01TaRIMLE

CALIBRE 50
GRANOESDOTOS [NSA 01769281011

10 GERARDO ORTIZ
ELPRIMER MINIUM° BAD SIN/DE141301/SONY MUSIC LATIN

31
DON OMAR
ooNOWNNS01199810991690101

sE ROMEO SANTOS
100802IAELI SONY HI USIC LATIN B2046

3 VARIOUS ARTISTS
UMNOC132012UMVERSAL MUSIC LAUN0017755 DAN

 PRINCE ROYCE
PHASE II TO P STOP 10117//AG

2
VARIOUS ARTISTS
HENSON NAB ORA REM RICO POPULAR I

1 I

ro
I

3 2

I 4
5 4

II 6 5

7 9

8 6

9 10

10 6

O 12
(I) 17

 18
NEW

RE-ENTRY

16 11=

ARTIST
TITLE IMPRINTIDISTRIBUTING LABEL

3
VARIOUS ARTISTS
[AMMONS 2012 DISA01705 ALL /OLE

7 VARIOUS ARTISTS
RADIO REEOSIL DISCODELAN03712 FONOVISADHEM UMLE

3 VARIOUS ARTISTS
CORRIDOR It112M2 ISA 01778 am NI LE

2 BANDASINALOENSEMSDESERGIOLIZARRAGA
MI RAZONDESER DISA DIMS/UMLE

6 CALIBRE 50
GRANOESEIGTOS DI5.4017D92/UMLE

10 GERARDO ORTIZ
EL PRIMER MI185110 BADSIN/DEL 42701/SONY MUSIC LATIN

7 LOS TEMERARIOS
MI VOA SUM VIRNS9968

LARRY HERNANDEZ
UM 0E7000 FON OVISA 017642/UMLE

3 VARIOUS ARTISTS
O URNIMENSE41.52012018.4017142 EVOKE

TIERRA CAU
EMBEGNIVICTONANENPMUSEAMILERSAL MUSICIAN°

3 VARIOUS ARTISTS
NONBIONS21120ISA ARTS EX/LIM

22 JESUS OJEDA Y SUS PARIENTES
ESTROITAIJANO DISCOS SOL/TONCMSA01114481MLE

30 LOS BUKIS
ICONOSEDSMS FONMASA01005881MLE

VARIOUS ARTISTS
IAMB DE GUADALUPE ANTOINERLATINO

MLE

ONY MUSIC LATIN

LUCERO & JOAN SEBASTIAN
U N 111,10 SKALONARMS

55 GERARDO ORTIZ
EMEDIOSYS.DIABLO DEL 91251/SONY MUSIC LATIN

SIGG NO
25GRANDESECOS FRED/1E310B

18 10 JENNI RIVERA
JOYASPRESIADABBANDAFONOVISA 354051LIMLE

19 15 2

0 13 5

VARIOUS ARTISTS
LOSISIOSKLIBBULNBIESENTENDEDISIDMNEPSALMILIC EUSEMU

LARRY HERNANDEZ
IARRYVOWCION FONOVISA 01164I/UMLE

61.6

0 TROPICAL ALBU

I
10
16
1.
IO 7

10

15

11 9

12 12

1.
IC

3
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ARTIST; TIII.E,IMPFLINT/DISTRIBLITING LABEL

pliTITO "EL BAMBINO"
IffallSEBERLDAISIGUNIVOISALLNISIC MEND 951/1119

ROMEO SANTOS
TIE WIG STRUNG SONY MUSIC LATIN 44015

PRINCE ROYCE
415 TOP STOP 30321/SONY MUSIC IATIN

6
ROMEO SANTOS
FORMULA: VOL, SONY MUSIC LATIN UM

5
PRINCE ROYCE
PHASED TOP STOP 5303TVAG

4
3 GILBERTO SANTA ROSA

GRBERTOSANTAROSRSONYMMIC LATIN 91214

MANNY MANUEL
COMIIMAMMEA VENEMUMMERSAL MUSIC UMN065,353,11MLE

3
RUBEN BLADES/SETS DEL SOLAR
TODOSVISIDENLIVE ARIEL DIVASRMO

15
HECTOR ACOSTA "EL TORITO"
CONRCONDONO110 DAINDEMUSIGIANBISALMUSIC LAMM BUDABILE

2 WILLY CHIRINO
LIEN LAW/IMO LAUHUMIEVENTUSDEMSONY MUSIC LAM

, DON PERIGNONYLAOROUESTAPUERTORRIQUENA
HE ALD DENAVIDAD A NOUJAR IMP

40 JUAN LUIS GUERRA 440
COLECCIONCRISIIMIA CAPITOL LATIN BUIRlie JERRY RIVERA
JEDITOIRISMSVENEMUSICAJNIVERSAIMUSCLATINOMMMLE

1m 14
45 VICTOR MANUELLE

BUSCOUN MIRO SONY MUSIC LATIN SS750

le =[0 23 N'KLABE
LA SALSA NYE !CLIFF 58085/SONY MUSIC LAIN

IND 18 4

18 17 31
ELVIS CRESPO
LOSMONSLEAS BASK EMPAUSIMILVOISAL MISICULTINREMNIALIALE

UNCION TROPICAL
RENA QUESEDEGA UNCION 4971 ER

JOSE ALBERTO "EL CANARIO"
IAMMAMEME RAISER& LNE LOS CANARIOS 8910

ID VARIOUS ARTISTS
SUPER SALSA SOMME112912 KA NET 279

I 19 14 EDDIE MONTALVO
DESDE NUEVA YORK A PUERTO RICO SENOR MOCHA..

r1
1 2

2 9 10

3 4 14

1111:0 10 3
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NEW
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k0 20 23

LATIN POP ALBUMS`"

Ste5 80 ARTIST
S 33 3e TIRE IMP RINT/DISMIBUTING LABEL

THALIA
HARDAYESIAPRE SONY MUSIC IATNY 491M

ALEJANDRO SANZ
lA MO50 NO SE TOGA UN IVERSAL MUSIC LATINO 01731911MLE

MANA
IMADOSESLA BAMIDMEPORDEMANA WARNER LATINA MI

VARIOUS ARTISTS
tAOH0O02012UNIVERSAL MUSIC LATINO 01T/55 MUMLE

VARIOUS ARTISTS
N EGRO CON MOOR A PLIERTOINCO POPULAR

YOLANDITA MONGE
MASPARA DAR ROMA S985

SHAKIRA
SALE O.S01. EPIC 77488/SONY MUSIC LATIN

JENNI RIVERA
JOYASMESTADAUPOPFONOVISAWIAAR11MLE

JUANES
MANES WY UNKLUDEO UNIVERS. MUSIC LATINO 016MIUMLE

JESSE & JOY
CONOIAINSE RUM EL PERROMARNERLATINA 529227

CAMILA
D EMME DE MAR SONY MUSIC LIMN 59M1

EROS RAMAZZOTTI
SONAOS UN IVERSAL LISIC LATINO 0171393A1MLE

CAMILO SESTO
BIGRAMESSOTOS VERSE.]

CRISTIAN CASTRO
SELENIUM° ALPRINCIPEUNNERSAL MUSIC LAT81001M6MMLE

ARJONA
INDEPENDREPRE METAMORFOSIS MU/WARNER LATINA

YURIDIA
PARAMI SONY MUSIC LATIN 0050

REIK
HUM SONY MUSIC LATIN 88511

VARIOUS ARTISTS
AMOS EN HAMAD MARANITHA, LA11N 1210 EX/B,A1 CMG

ALEJANDRO FERNANDEZ
CANCIONES DEAM0RLOW SONGS SONY MUSIC LATIN 91151

MARCO ANTONIO SOLIS
LINA NOCHE DE WON HABADVFON °VISA 0170%11 MLE

Eg ARTIST
53 3o ME IMP P INT/DISTRIBMING LABEL

1 1 22
#1 WISIN & YANDEL

°OEMS MACHETE 016992/LIMLE

2 31 DON OMAR
NM NEW DEMAIDTION ORFANATO/MACHETED10829/UMLE

3
DADDY YANKEE
PREMISE EL CARTEL 19164/CAPITOL LATIN

4
15 VARIOUS ARTISTS

IMORMULILTE COMPANY PINA =RIMY M8518.11,1

BD 5
TBUL.L

R 3951EAMOUSARLIST3LOSEISONT MUSIC LATIN

1011

is IVY QUEEN
MSASIENTENNIVERSAL MUSIC lATINO 655150,41MLE

6 63
J ALVAREZ

MAUDE MS. NELFLOW

KINTO SOL
NIMIL1P, MY ',ATRIA .517032/50NY MUSIC WIN

IND 11 28 iFA:RU1(9.
POIAMMOOKESELBENTEUNNESALMINCIAINIIERVAMLE

PIMP] KARMA° MILORD SONY MUSIC LATIN 91220 IN1 0 1, ALEXIS & FIDO

11 10
86 ALEXIS & FIDO

PERREOLOGIA SONY MUSIC LATINME2

12 43 ANA TIJOUX
IA RNA NACIONAL 20015

3 VARIOUS ARTISTS
BOYMPIERREIDBSENFENUFNURELWNICHOSENEW EMBILD

O = VARIOUS ARTISTS
UtTRAVEIVID1012VENEMDSICNNIVERSALMUSICIAIN065M'0VME

15 14
COSCULLUELA
ELIMPLINUEVALAMADOPSIENTFJUNIVFASALMUSICIATINO6551150MIL

ID 9

Carlos Alves' "Volvi A Nacer," Latin

Airplay's top airplay gainer, returns to No.

1 nine weeks after bowing atop the list.

With 12.1 million listener impressions (up

49%, according to Nielsen BDS), the song

posts its best audience figure, surpassing

the 11.1 million it garnered in its first week.

-ESM=121
TITO WON'T STAY DOWN

Despite being beaten by Thalia for a No. 1 debut last week, Tito "El
Bambino" daims the top spot on Top Latin Albums with Invicto selling

more than 2,000 copies in its second week (down 50%), according to

Nielsen SoundScan. Lead single "Por Que Les Mientes?" (featuring
Marc Anthony) skips 3-1 on Tropical Airplay (Tito's sixth leader) and
sells 3,000 downloads. With its best sales yet, it jumps to a new peak-
No. 5-on Latin Digital Songs (see page 59). -Rauly Ramirez

vfu

wit

66 Go to www.billboard.biz for complete chart data Data for week of DECEMBER 15, 2012
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1 1

DIAMONDS
RIHANNA SHP

2 6 LOCKED OUT OF HEAVEN
BRUNO MARS ATLANTIC

 GANGNAM STYLE
PS5 VG/SC HOOLBOY/REPUBLIC

4 4 GIRL ON FIRE
ALICIA KEYS FT. NICKI MINAJ RCA

5 3 TROUBLEMAKER
ALLY MORS Ft FLO RIBA SACO

6 5 SKYFALL
ADELE XL

7 8 BENEATH YOUR BEAUTIFUL
LABRINTH FT EMELI SANDE SACO

8 7 CANDY
ROB ME WIWAMS FAR RE LL

,,DENI YEAYOUNGE

10
11

THE POWER OF LOVE
GABRIELLE APUN NEVER FADE

0 CANADA
BILLBOARD CANADIAN HOT 100
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1
1 DIAMONDS

RIHANNA SHP/0 IF JAM

2 5 LOCKED OUT OF HEAVEN
BRUNO MARS AT LA NTIC

3 39 SCREAM & SHOUT
WILLIAM FT. BRITNEY SPEARS INTERSCOPE

DIE YOUNG
KESHA KEMO SABE/OCA

3 GANGNAM STYLE
PST VG/SCHOOLBOY/REPUBLIC

6 4 RVpi;

NKKCA

7 6 ONE MORE NIGHT
MAROON 5 A&M/OCTONE

BEAUTY AND A BEAT
AIM BOHR NICSINNAISCNOOLSOMMONDBRADVASIAID

, SKYFALL
ADELE XL

10 12 DON'T YOU WORRY CHILD
SWEDISH HOUSE MANIA FT JOHN MARTIN SHMNIRGIN

0 BRAZIL
=MMMIEZEMMI
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0 JAPAN
BILLBOARD JAPAN NOT 100
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NI

1
MONSTERS
THE MONSTERS VICTOR

DECEMBER 15, 2012

KAMIHIKOKI
KOBUKURO WARNER

3 56 SHIRANAI
GEN HOSHINO VICTOR

4 1 SARABA, ITOSHIKIKANASHIMITACHIY0
MOMOIRO CLOVER Z KING

5 23 GIRL ON FIRE
ALIC IA KEYS SONY

6 14 MARSHMALLOW DAY
MR. CHILDREN TON'S FACTORY

7 2 SAKURANAGASHI
UTADA HIKARU EMI

NEW KIMI TO DANCE DANCE DANCE
BOYFRIEND B.GRAM

9 3 HIKARU MONO TACHI
MAYA INATANABE SONY

10 75 SHIAWASE NI NARUTAMENI
NA OTO INTI RAYMI UNIVERSAL

°KOREA
BILLBOARD KOREA K -POP HOT 100

(BILLBOARD KOREA) DECEMBER 11 2012

1 RETURN
LEE SEUNG GI HOOK ENTERTAINMENT

2 12 DON'T CROSS YOUR LEG
AKDONG MUSICIAN SAS CONTENTSHUB

3 20 CAFFEINE
MINYOSEOBIBEASIVFLUNIMIRGOINSDCLIBEELTERTAIMENT

4 2 1,2,3,4
LEE HI YG ENTERTAINMENT

5 4 BAD MAN
JUNIEL F&C ENTERTAINMENT

6 7 OFFICIALLY MISSING YOU, TOO
GEEKS,SOVII LOEN ENTERTAINMENT

7 NEW WHITE LOVE
KAU SOYU,IEDNDMIN STARSHIP ENTERTAINMENT

8 I WILL SHOW YOU
AREE YMC ENTERTAINMENT

9 43 PASSING BY
ROYIUM CJ E&M

NOEL

LI N. AG ESN TTE RHT NTMI COULDN'T SAY10 8

SPAIN
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DIAMONDS
IIIHANNA SHP

2 2

3 3

4 RE

5 6

6 4

7 5

8 10

9 8

10 9

GANGNAM STYLE
PRY VG/SCHOOLBOY/REPUBLIC

SKYFALLELEAL

GIRL ON FIRE
ALICIA KEYS FT. NICKI MINAJ RCA

LILA WOLKEN
MAMMA. PASHA & MISS PLATNUM FOUR

SONNENTANZ
KLAN SKARUSSEIL VERT IGO

TRY
PINK RCA

READ ALL ABOUT IT, PT. III
EMELI SANDE VIRGIN

LOCKED OUT OF HEAVEN
BRUNO MARS ATLANTIC

AUGENBLING
STEED DOWNBEAT

AUSTRALIA

,A11111) DECEMBER 15, 2012

1 THRIFT SHOP
MACKLEMORES RYAN LEWIS FT. WARS MACKL EMORE

2 4 DON'T YOU WORRY CHILD
SWEDISH HOUSE MAFIA FT. JO 1111 MARTIN SHM

3 5 I KNEW YOU WERE TROUBLE.
TAYLOR SWIFT BIG MACHINE

4 I WHAT YOU'VE DONE TO ME
SAMANTHA JADE SONY MUSIC

15 LITTLE TALKS
DE MONSTERS AND MEN SKRIMSL EHF LAEKJARAS 1

6 NE,. GIVE ME LOVE
ED SHEERAN ASYLUM

7 NEw TROUBLEMAKER
DLIT MARS FT FLORIDA SVC°

RE DIE YOUNG8
KESHA KEMOSABE

9 9 LOCKED OUT OF HEAVEN
BRUNO MARS ATLANTIC

10 7
DIAMONDS
RIHANNA SRP

+ SWITZERLAND
1=MOZIE=
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1
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1 TROUBLEMAKER
OUT MORS FT.FLO RDA SPCC

DECEMBER 15,2012

LOCKED OUT OF HEAVEN
- BRUNO MARS ATLANTIC

DIAMONDS
RIHANNA SRP

BENEATH YOUR BEAUTIFUL
LAB RINTH MEM SANDE SVC°

5 GIRL ON FIRE
AUCIA KEYS FT NICKI MINA) RCA

THE POWER OF LOVE
GABRIELLE/1PM NEVER FADE

CANDY
ROBBIE WILLIAMS FARRELL

GANGNAM STYLE
PRY VG/SCHOOLBOY/REPUBLIC

9 3 LITTLE THINGS
ONE DIRECTION SACO

10 NEW G
ADE SHI EAYK E:1),A0J5NA AE

NETHERLANDS
DIGITAL SONGS

ELNU SCAN
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1 2 BEGGIN'
SANDRA VAN NIEUWLAND TA L PA CONTENT

KEEP YOUR HEAD UP
SANDRA VAN NIEUWWIDTALPA CONTENT

2 1

3 4

4 3

6 5

LET HER GO
PASSENGER BLACK CROW

MORE
SANDRA VAN NIEUWLAND NALL

SKYFALLDE

6 NEw NEW AGE
SANDRA VAN NIEUMAND TAL PA CONTENT

7 9 GIRL ON FIRE
ALICIA KEYS FT NICKI MINAJ RCA

8 7 DIAMONDS
RIHANNA SAP

9 B
CANDY
ROBBIE WILUAMS FARRELL

10 NEW YEAR OF SUMMER
WILDSTYLEZ FT.NIELS GEUSEBROEK D -DAN CE

I BELGIUM
mmcomr=ammi

56
NEw CARROSSEL: VOLUME 2

VARIOUS ARTISTS BUILDING
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1 GANGNAM STYLE
RSV YG/S CHOOLB0V/REPU BLIC

2

3

4

5

6

7

8

9

10
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6
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NEW

10

DIAMONDS
RIHANNA SRP

2

3

4

5

6

7

8

9

10

CARROSSEL
VARIOUS ARTISTS BUILDING

2 TE VOY A ESPERAR
MAN MADAN FT. BELINDA SONY MUSIC

SKYFALL
AD ALE XL

2
AGAPE AMOR DIVINO
PADRE MARCELO ROSSI SONY MUSIC

3 TANTO
PABLO AIRMAN TRIM ECA

GANGNAM STYLE
RSV YG/SCHOOLBOY/REPIJBLIC

NEw A HORA E AGORA
JORGE & MATEIJSSOM LIVRE

5 LAGRIMAS DESORDENADAS
ELE SDI WARNER

SONNENTANZ
KLANGKARUSSELL VERT IGO

5 MEUS ENCANTOS
PAULA FERNAN DES UN IVERSAL

4 DIAMONDS
RIHANNA SHP

TRY

3 ESTOU AQUI
PADRE RABID DE MELO MAN MUSIC

TE PINTARON PAJARITOS
TANDAR YOSI1N FT. ANDY RIVIERA WE LOVEASERE

GIRL ON FIRE
ALICIA KEYS FE MGM MINIU RCA

NEW PAZ E LUZ
PADRE REGINALDO MANZOTIISOM LIVRE

7 VUELVO A VERTE
MALI) FT PABLO ALBORAN DE ESTA COM PILACION

ONE DAY/RECKONING SONG
ASAF AVIDAN & IHE M DAS TELMAVAR/FOUR

REAL FANTASIA
!VETE SAN GALA UNIVERSAL

NEW HECHO CON TUS SUENOS
MALDITA NEREA SONY MUSIC

READ ALL ABOUT IT, PT. III
EM ELI SANDE VIRGIN

7 AO VIVO: EM JERUSALEM
ROHM CARLOS SONY MUSIC

NEW LOCKED OUT OF HEAVEN
BRUNO MARS ATLANTIC

LOCKED OUT OF HEAVEN
BRUNO MARS ATLANTIC

NEW PISTA SERTANEJA: REMIXES 3
VARIOUS ARTISTS SAM LIVRE

NEW GIRL ON FIRE
ALICIA KEYS FT.NICKI MINAJ RCA

CANDY
ROBBIE WI WAMS FARRELL

MEXICO

11 ttANsItS.

F2 1

DECEMBER 15 2012

CON QUIENSEQUEDA ELPERRO7
JESSE & JOY WARNER

3 2 GANGNAM STYLE
PSV VG/SCHOOLBOY/REPUBLIC

AMOR EXPRESS
BANDASNALDENSEMSDESFAGIOUZARRAGA ASUOISA

5 31
EVIDENCIAS
SAUCELJAGUAIr ALARCON FONOVISA

Ir6 5 LA TORMENTA
ALEKSSYNEEK SONY MUSIC

F4

7 4
DON'T STOP THE PARTY
PITBULL FT.TAI MR. 205/POLO GROUNDS/RCA

22 DIAMONDS
RIHANNA SRP/DEF JAM

1! 9 9 CORAZON BIPOLAR
PATT CANTU CAPITOL

18 ERES TUBE MARCO DI MAURO WARNER

I IRELAND

1

2

3

4

5

6

INTERNATIONAL) DECEMBER 15, 2012

TINY DANCER
A SONG FOR LILY-PME THE COLLECTIVE

2 BENEATH YOUR BEAUTIFUL
LABRI NTH FT. EMEU SANDE SYCO

4 DIAMONDS
RIHANNA SRP

7 HO HEY
THE LUMINEERS DUALTONE

9 LOCKED OUT OF HEAVEN
BRUNO MARS ATLANTIC

TROUBLEMAKER
ALLY MARSH. FLORIDA SACO

7 3 LITTLE THINGS
ONE DIRECTION SYCO

8

9

10

6 CANDY
ROBBIEIARLUAMS FARRELL

GANGNAM STYLE
KM/SCHOOLBOY/REPUBLIC

RE GIVE ME LOVE
ED SHEEHAN ASYLUM

?"T- NEW ZEALAND

1

2

3

4

5

6

7

8

9
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THRIFT SHOP
IMPREMORE8, RYANLEWIS FT.WANZ MAC KLEMORE

DON'T YOU WORRY CHILD
SWEDISH HOUSE MARA FT. JOHN MARTIN SHM

I KNEW YOU WERE TROUBLE.
TAYLOR SWIFT BIG MACHINE

DIAMONDS
RIHANNA SRP

GANGNAM STYLE
PMG/SCHOOLBOWREPUBLIC

3

6

2

4

N EW SCREAM & SHOUT
WILLIAM FT. BRITNEY SPEARS INTER SCO PE

NEW GIRL ON FIRE
ALICIA KEYS FT. NICKI MINAJ RCA

LITTLE TALKS
DEMONSTERSAND MEN SKRIMSLELIF LAEKJARAS 1

I LOCKED OUT OF HEAVEN
BRUNO MARS ATLANTIC

NEW NOT GIVING IN
RUDMENFAL 'NOM REWMANSABOAREIWK BLUER

DA.F.S.EANT .0.1.1 AT) SCAN

I LET HER GO
PASSENGER BLACK CROW/EMBASSY OF MUSIC

3 INFINITY
INFINITY INK CROSSTOWN

4 GANGNAM STYLE
MFG/SCHOOLBOY/REPUBLIC

DECEMBER 15, 2o12

2 ASDKE LEYxF,A L

NEW
HET MENEER KONIJN LIED
VRIENDEN VAN MENEER KONLIN G MUSIC

5 DIAMONDS
RIHANNA SRP

NEW SCREAM & SHOUT
WILLIAM FT.BRITNEY SPEARS INTERSCOPE

GIRL ON FIRE
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TAKE ME HOME
ONE DIHEDRON SYCO

RE KRYSTALLA
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AFETIRIA
VASILISPAPAKONSTANTINOU MINDS
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MEROWNOTONESILEROILING STONES/ARCO/POO/DOR
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ELEONORA ZOUGANEU MINDS
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PEGGY ZINA MINDS
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2 REASONS (April's Boy Muzik, BMI/Wamer-Tamer-
lane Publishing Corp., BMI/No Cryincydence Music
Publishing, BMI/Downlown DMP Songs, BMI/Left
Field Music, BMI/Bar Raising Tracks, BMI/Domani
And Ye Majesty's Must, ASCAP/WB Music Corp.,
ASCAPAimothee Publishing, BMIffyle Stewart
Publishing Designee. OMIT AMR RBH 20

365 DIAS /Primo Music, Inc., BMI) LT 36

ADICTO (Se. Music Publishing Inc., BMI( LT 40
ADIVINA (DEL Melodies, BM) LT 31
ADORN (MJP Music, ASCAPI H10019; RBH 5
ALSO ME GUSTA DE TI (Universal Musics, Inc.,

ASCAP/WY Artist Music Publishing, BMI/Cayey WY
Publishing, ASCAP/Songs Of Universal. Inc.. BMI/
NappyPub Music. BMI/Universal Music - Z Songs,
BMI/Culture Beyond Ur Experience Publishing,
BMI) LT 1

ALL GOLD EVERYTHING (Not Listed) RBA 44
AMERICAN HEART (BMG Gold Songs, ASCAP/

Glassbeen, ASCAP/We Jam Writers Group, ASCAP/
BMG Rights Management (US) LI.C. ASCAP/Sony/
AN Tree Publishing, BMI/Beavertime Tunes, BMI),
FL CS 38

AMOR CONFUSO (DEL Melodies, BM1) LT 21
AMOR EXPRESS (Arpa Musical, LLC, BMI) LT 39
AMOR REAL INew Era Entertainment Publishing,

BMI/Gocho Music Publishing, BMI/WY Artist Music
Publishing, BMI LT 18

ANYTHING COULD HAPPEN (Sony/ATV Must Pub-
lishing UK Ltd. PAS/Sony/AN Tunes LLC, ASCAP/
Global Talent Publishing, PRS), HL H10056

ARE YOU HAPPY NOW? Ilirn Still With The Band
Music, BMI/Nomad-Nornan, BMI/WamenTarnerPne
Publishing Corp, BMI/Sony/ATV Tunes LLC, ASCAP/
WB Music Corp., ASCAP). AMP/HL, H10095

AS LONG AS YOU LOVE ME (Rodney Jerkins
Productions, BMI/EMI Blackwood Music Inc., BMI/
Songs Of Kobah Music Publishing America, Inc.,
BMI/Sony/AN Songs LLC, BMI/Three Dimension.
BMI/Bieber lime Publishing, ASCAP/Universal
Music Corporation, ASCAP/FF To Def Publishing,
LLC, BMI/Tre Ball Music, BM/, HL H100 26

BACKSEAT FREESTYLE IWB Music Corp, ASCAP/
Top Dewg Music, ASCAP/Hard Working Black Folks,
ASCAP/Hit-Boy Music, BMI/U Can't Teach Bien The
Shhh, BMI/Songs Of Universal, Inc.. BMI, AMP/
HL RBH 38

B ALADA OCHE TCHEREBE TCHE TCHF)(Som Lryre
Edicoes Musicais Ltd., SACM/Sony/ATV Discos
Music Publishing LLC, ASCAP) LT 13

B ALL (WB Music Corp., ASCAP/Domani And Ya Maj-
esty's Music, ASCAP/Crown CIO Publishing, BMI/
Warner-Tamerane Publishing Corp., BMI/EMI Foray
Music, SESAC/Rto Love Is Still A Rapper, SESAC/
UsherJV SESAC Publishing Designee, SESAC/E
Hood 66 Musio SESAC/Grandma's Bay, SESAC/
Young Money Publishing inc., BMI(, AMP/HL, H100
75; RBH 18

BANOZ A MAKE HER DANCE (Sounds From Ear -
drummers. ASCAP/Ty Epps Music. ASCAP/Reservoir
Media Must, AK/IP/Tennis° Publishing, BMI/
Bug Menlo Inc., BMI/Young Money Publishing Inc..
BMI/Wamer-Tamerlane Publishing Corp., BMI), AMP,
H10029; RBH 8

BATTLE SCARS (Hey Lu Chill Must. BMI/Heavy As
Heaven Music, BMI/Songs Of Universal, Inc., BMI/
Universal -Songs Of PolyGism Imernational, BMW
Universal Music Publishing Pty Ltd, APRA/Peace
Pourage Music, BMI/EMI Blackwood Music Inc.,
BMI), HL, RBH 39

B EAUTY AND A BEAT (MOM Music AB, BMI/Songs
Df Kobalt Music Publishing America, Inc., BMI/
Anton Zeslayski, GEMA/Kobalt Music Publishing
America, Inc., ASCM/Harajuku Barbie Music, BMI/
Money Mack Map BMI/Songs Of Universal, Inc.,
BMI! HL, H10014

BEER MONEY (Warner -Tamerlane Publishing Corp.,
BMI/Against The Wind Publishing, BMI/Songs
Of The Com, BMI/Sounside Independent Music
Publishing, LLC, BMI/Internal Combustion Music,
BMIA(ickiry Grids Music, BMI/Songs Of Universal.

BMI/Songs From The Engine Room, BMI/ AMP/
Ht CS 11; H100 57

BEER WITH JESUS (EMI Blackwood Music Inc.,
BMI/Cricket On The Line Music, BMIA-Forty Music,
BMI/13th Avenue Music. BMI/Songs of StyleSonic,
SESAC/Melvin's Pistol Moo 0, SESACI, AMP/
HL, CS 30

BEGIN AGAIN (Sony/ATV Tree Publishing BMI/
Taylor Swift Music, BMIL Fit CS 20; H10077

BUN AL AIRE (Latin Power Copyright SESAC/
Latin Power Music, Inc., BMI/Songs Of Latin Power,
BM!) LT 34

BETTER DIG TWO (Tunes Of Bigger Picture, ASCAP/
Vista Loma Must, ASCAP/Crary Water Music,
ASCAP/Little Blue Egg, ASCAP/ReHifs Music, Inc..
ASCAP/Kobalt Music Publishing America, Inc.,
ASCAP/Unfair Entertainment, ASCAPI CS 4; H10044

BIRTHDAY SONG (Ty Epps Music, ASCAP/Please
Gimme My Publishing Inc., BMI/EMI Blackwood
Music Inc., BMI/Sonny Digital Must Group,
BMI/24/7 Bangvillage, BMI/Irving Music, Inc
BMI/8 Wheery Publishing, BMI/Hip Hopville USA
Menlo BMI/Great South Bay Music, BMII, Ht H100
60 RBA 13

B ITCH, DONT KILL MY VIBE (WE Music Corp.,
ASCAP/Top Dewg Music. ASCAP/Hard Working
Back Folks, ASCAP/Beat Bully Productions, ASCAP/
EMI Blackwood Music Inc., BMI/Edition MFD, BMI/
EMI Music Publishing Denmark A/5, BMI/Publishing
Designee OF Liv Lykke, BMII AMP/HL, RBA 32

B LOW ME (ONE LAST KISS) (EMI Blackwood Music
BMVP! nk Inside Publishing, BMI/Kurstin Music,

ASCAP/EMI April Music, Inc., ASCAPI, HL, H10030
B LOWN AWAY (Global Dog Music, ASCAP/Lunalight

Music, ASCAP/Elig Loud Songs, ASCAP/Angel Fryer
Songs, ASCAP), AMR CS 5; H10049

BRAND NEW ME Ballow ProductP00,ASCAP/EMI
April Music, Inc., ASCAP/Stellar Songs Ltd., PAS/
EMI Music Publishing Ltd, WS) HL, RBH 37

CABECITA DURA (Arpa Musical. LLC, BMI/Ferca
Publishing, HMI) LT 5

CALL ME MAYBE (Jepson Music Publishing.
SOCAN/Regular Monkey Productions, SOCAN/Tav-
ish Crowe, SOCAN), AMR H10041

CAN'T SHAKE YOU (Gossin Mode Publishing,
ASCAP/Echornetrics, ASCAP/Fru. Music, HMI/
BPJ Administration. BMI/EMI Blackwood Musick.,
BMI/Jamesislatermust, BMI(, lit CS 44

CATCH MY BREAM (Songs For My Shrink, ASCAP/
Kobalt Music Publishing America, Inc., ASCAP/

Chrysalis One Music, LLC,ASCAP/Dejanovas Music,
ASCAP/BMG Rights Manegment Orelandi Limited,
IMRO/Winona Drive Productions. ASCAPI, AMR
11100 53

CELEBRATION (Sony/AN Songs LLC, BMI/BabyG-
ame Music, BMI/Culture Beyond Ur Experience Pub-
lishing, BM1/Songs Of Universal, Inc., BMI/TYgemen
Music, BMI/EMI Blau/mood Music Inc., BMI/Young

Money Publishing Inc., BMI/Wamer-Tamerlane
Publishing Corp., BM1/Wiz Khalifs Publishing, MI/
D ade Co. Project Music, Inc., BMI, AMP/HL, 11700
90; REP 27

EL CERRITO PLACE Mattis Music, BMI CS 19;
H10074

CLIQUE (HitOos Music, BMI/U Can't Teach Bien The
Shhh, BMESongs Of Universal, Inc., BM1/FF To DM
Publishing. LLC. BM Eft ease Gimme My Publishing
Inc., BMI/EMI Blackwood Music Inc., BMI/EMI April
Music, Inc., ASCAP/Caner Boys Music, ASCAP/
Copyright Control). FL H10018: RBA 4

COME WAKE ME UP (WarneeTamerlane Publishing
Corp, BMI/Little Beluga Music, BMI/Warner/Chap-
poll Music Scandinavia AB, STIM/WB Music Corp.,

ASCAP), AMR CS 13; H10062
COMO LE HAGS (Not Listed) LT 49
CON OUIEN SE DUEDA EL PERRO? IWamer/Chap-

pe

WB Must
ll Music Mexico, SACM/Most

CAPI

lysadsongs, ASCAP/
Corp., AS LT 48

CREEPIN' (Sony/AN Tree Publishing, BMI/Sinnerlina
Music, BMI/Warner-Tamerlane NAPKIN Corp.,
BMI/The Good The Bad The Ugly Publishing. BMI).
AMP/HL, CS 12 H100 61

CRUISE (Big Loud Mountain, BMI/Big Loud Bucks,
BMI/Big Red Toe, BMI/Deep Fried Dreams, BMI/
Dock Janie's, BMI/Artist Revolution, SESACI CS
2: H10016

DANCE FOR YOU 12082 Music Publishing. ASCAP/
WB Must Corp., ASCAP/RZE Music Publishing,
ASCAP/Universal Music Corporation. ASCAP/EMI
April Music, Inc.. ASCAP/134Day Publishing, ASCAP),
AMP/HL, 11l00 92

DIAMONDS (EMI Blackwood Music Inc., BMI/Matra
B allzack Music. BMI/Where Da Kasz At. BMI/EMI
April Music, Inc., ASCAPI. Fit H1001; RBA 1

DICED PINEAPPLES (4 Blunts Lit At Once Publish-
ing, BMI/EMI Blackwood Music Inc., BAnHeartfell
Productions LLC. BMI/Songs Df Universal, Inc BMI/
Dead Stock Music, BMI/WB Music Corp., ASCAP/
Live Write LLC, BMI, AMP/HL, H10076; RBA 19

DID IT FOR THE GIRL (Super Effusion, BMI/Big
Music Machine, BMI/Bates Hooks Music, BMI/
Songs Of Universal. Inc., BMI/House Of Sea Gayle
Music, ASCAP/Big Fled Toe, BMI/Big Loud Bucks,
BMI/Amarillo SW Song, BMII. lit CS 17; H10068

DIE YOUNG (Dynamite Cop Music, BMIAP/here Da
Kasz At, BMI/Kasz Money Publishing, ASCAP/Mata
Ballzack Music, BMI/WB Music Corp.. ASCAP/WA
Music, ASCAP/Bearvon Music, ASCAP/Oneirology
Publishing. ASCAP/Prescription Songs, LLC., ASCAP!
AMR 117003

DIOSA OE LOS CORAZONES Lon Magnifikos Music
Publishing, ASCAPI LT 35

DO MY DANCE (Tygaman Music, BMI/EMI Black-
wood Music Inc., BMI/David's Art Publishing,
ASCAP/ft Epps Music. ASCAPI HL, RBH 50

DONT JUDGE ME (Songs Of Universal, Inc., BMI/
Culture Beyond Ur Experience Publishing, BMI/
Tre Ball Music, BMI/Three Dimension, BMI/Sony/
AN Songs LLC, BMI/MessyMusic, SOCAN/Mark

SOCANL lit H100 81; RBA 22
DON'T RUSH ffiltawhirl Music, 8101/Carnival Music

Group, BMI/Bluewanr Music Services Corporation,
BMI/Lindsay Dawn Chapman, ASCAP) CS 43

DON'T STOP THE PARTY (Abuela y is Songs, BMI/
Sony/ATV Songs LTC, BMI/Rising Music Ltd.. EMI/
MIA DJ Chino, BMI/Jorge Gomez Martinez, BMI/
Catherine's Peak Music, 8M1), lit H100 31

DONT WAKE ME UP (Culture Beyond Ur Experience
Publishing, BMI/Songs Of Unryersal, Inc., BMI/Jean
Ban. Music, ASCAP/Cherry Lane Music Publish-
BMI/Michael In., ASCAP/MeloPt Music Publishing,

McHenry Music, BMI/Downtown
DMP Songs. BMI/Discovery One, ASCAP/Guerilla
Studios Limited, ASCAP/Barrow Gang, ASCAP/B-
Uneek Songs, ASCAP/Universal Music Corporation,
ASCAP/PriscilP Renee Productions, BMI/Power
Pen Associated, ASCAP/WB Music Corp., ASCAP/
Ultra Empire Music, BMI/Basic Studio SRL., SIAE/
Cock -An -Ear Productions, SIAE/Off Limits srl, SIAE),
AMP/HL, H100 22

DON'T YOU WORRY CHILD (Lateral Publishing,
ASCAP/Universal Music Publishing ScandinaPa
AB/Sony/ATV Tunes LLC, ASCAP/Sony/AN Music
Publishing UK Ltd. PBS/. HL, H100 21

DO YOU_ (Art Dealer Chic, ASCAP/Te-Bass Music
Inc., BMI/EMI Blackwood Mine Inc., BMI/Big R
Publishing, ASCAP/Wanda Songs Inc., ASCAP/EMI
April Minn, Inc, ASCAP/Da Doo De Publishing,
SESAC). HL, REM 47

DIRTY LOVE (Grown P Music Publishing, BMEEMI
Blau/mood Music Inc., ENO LT 15

ECHA PALA (MANOS PARAIBA) (Abuela y is
Songs, 8MI/Sony/A1V Songs LLC, BMI/DJ Buddha
Music Publishing, BMI/EMI Blackwood Music Inc.,
BM1/Papavo Music Publishing, BMI/Beircondo
Publishing, EMI) LT 11

EN RESUMEN LOUI Moo Publishing, BMI/Los
Compositores Publishing, BMI) LT22

ESTAS AHI9 IPMC La Editoria, ASCAP/Lanfranco
Music, ASCAPI LT 27

EVERYBODY TALKS (Downtown DMP Songs, BMI/
CYP One Publishing, ASCAP/DLJ Songs, ASCAP),
AMR H10033

EVERY STORM (RUNS OUT OF RAIN) (Crystal Beach
Music, WI/Third Per Music LLC, BMI/Always Alone
Songs, ASCAP/Kobalt Music Publishing America,
Inc., ASCAP/Raylene Music, ASCAP/BMG Rights
Management (US) LLC, ASCAP) CS 10 HIDO 55

FADE INTO YOU (WE Music Corp., ASCAP/Who
Wants To Buy My Publishing, ASCAP/External
Combustion Music, ASCAP/Universal Music Cor-

LLral., ASCAP/Smack Ink, ASCAP Smack Songs
G, ASGAP/ReHits Music, Inc., ASCAP/Smacktown

Music, ASCAPI, AMP/HL, CS 42
FASTEST GIRL IN TOWN (Sony/ATV Tree Publish-

ing. BMI/Pink Dog Publishing, BMI/Ten T
Group, Inc., ASCAPI, AL, CS 22; H100 79en

Music

FEEL AGAIN (Midnite Miracle Music, ASCAP/
Velvet Hammer Music, ASCAP/Sony/ATV Tunes
LLC, ASCAP/Acornman Music, ASCAP/Kobalt Music
Publishing America, Inc, ASCAP/Butterfoot Music,
ASCAP/Blastronaut Music, BMI/Patriot Games
Publishing, ASCAPI, AMP/HL, H100 36

FINALLY FOUND YOU /Artist Publishing Group East,
SESAC/W.B.M. Music Corp.. SESAC/Artist Publish-
ing Group West, ASCAP/VVB Music Corp, ASCAP/
Musicallsters BV, BUMA/113hab Must, ASCAP/
Sony/AN Tunes LLC, ASCAP/St3reo, BUMA/TALPA
Music Publishing, EIUMA/EIP Music, ASCAP/Samuel
Adams Winner Publishing, ASCAP/Tenyor Music,
BMIffierre-Antione Melki Publishing Designee,
ASCAP),AMP/HL, H10071

P.KIN PROBLEMS /ASAP Rocky Music Publishing
LLC, BMI/Sony/AN Songs S.C. BMI/Mawr & Moses
LLC, ASCAP/Kobalt Music Publishing America, Inc.,
ASCAP/Herbilicious Must, ASCAP/Black Fountain
Music, ASCAP/Live Write LLC, BMI/EMI Blackwood

Music Inc.. BMI/Young Money Publishing Inc., EMI/
Ty Epps Music, ASCAP/Top Dawg Music, ASCAP/
Hard Working Black Folks, ASCAP/WB Music Corp.,
ASCAP), AMP/HL, H10059; RBH 12

FREEDOM (Hare ulai Barbie Music, BMI/Money
Mack Music, BMI/Songs Of Universal, Inc.,
B841/1damentional Publishing LLC, ASCAP/Sony/
AN Tunes LLC, ASCAP/1 deniable Publishing
LLC, SOCAN/Universal Music Publishing Canada,
SOCANL HL, RBA 46

GANcrum STYLE IJ.S. Park Publishing Designee,
SESAC/Universal Tunes, SESAC/Songs Of Universal,
Inc, SESAC/Sony/ATV Music Publishing, KOMCAL
HL, H10010

DENTE BATALLOSA (Andaluz Music, BMI/De Cali-
bre Mush, WI) LT 16

GET YOUR SHINE ON (Big Loud Mountain, BMI/Big
Red Toe, BMI/Amarillo Sky Songs, MI/Angel River
Songs, ASCAPI CS 37

GIRL ON FIRE (LeBow Productions, ASCAP/EMI
Apr I Music, Inc.. ASCAP/Way Above Music, BMI/
Sony/ATV Songs IC, BMI/Linden Springfield. BIM/
Songs Of The Knight, ASCAP/Spirit Two Music Inc.,
ASCAP/EMI Blackwood Music Inc., BMII, AMP/HL,
H70011; RBH 2

GIVE IT ALL WE GOT TONIGHT (Delbert Boy
Mush, ASCAP/Sixteen Stars More, BMI/Rooster
Pecked Music, BMI/HoriPro Entertainment Group,
Inc, BMI/Werner-Tamerlane Publishing Corp.,
BMI/T-Bird's Music, BMI, AMR CS 27; H100100

GOODBYE IN HER EYES (Weimerhound Music,
BMI/Lit' Dub Music, BMI/Angelika Music, BMI/
Southern Ground. BM/Brighter Shade, BMI CS
7; H10051

GOOD TIME (Ocean City Park, ASCAP/Universal
Music Corporation, ASCAP/Stylishly Flyfishing
Publishing, BMI/Songs Music Publishing, LI.C, BMI/
Songs For Beans, BMI/BriyunPe Songs, BMII AMP/
FIL, H10039

GUAP (Songs Of Universal, Inc., BMI/FF To Del
Publishing, LLC. BMI/Dwane M. Weir II, BMI/Sean
Michael Anderson Music LLC, BMI/Warner-Tamer-
lane Publishing Corp., BMI/Young Chop Publishing,
ASCAP/WB Music Corp., ASCAP/AIX Music Publish.
in, BMI/Camer Music, MI April Menlo.
Inc, ASCAP/Please GimmeASCAP/EMy Publishing Inc., BMI/
EMI Blackwood Music Inc., BMI/Andrea Martin
Publishing Designee, ASCAP/Rob Kinelski Publishing
Designee, ASCAP/Noah Goldstein Publishing Desig-
nee, ASCAP), AMP/HL, REM 30

HALL OF FAME Magnin Music, BIEM/i.
amcomposing, LLC, BMI/Universal Music -Z Songs,
BMI/BMG Silver Songs, SESAC/Gopyright Conon.
FL H10040

HARD TO LOVE (Mike Curb Music, BMI/Dandon
Ranch Music, BMI/Over The Bar Music, BMI/9T One
Songs, ASCAP/Atiose Music, ASCAP/EMI Christian
Mush Group, ASCAP), AMPAIL, CS 16

HO HEY (The Lumineers, BMI/Songs Of Kobalt Must
Publishing America, Inc., BM!) 1110115

A HOLLY JOLLY CHRISTMAS 1St Nicholas Music
Inc., ASCAPI CS 45

HOME (CV One Publishing, ASCAP/Downtown
Music Publishing LLC, ASCAP/FallPg Art Music,
ASCAP/Rpor & Tie Music Publishing, LLC, ASCAP/
Drewyeeh Music, NIL AMR H1007

HOPE ON THE ROCKS Inkeco Tunes, BMI CS 48
HOW COUNTRY FEELS (Werner -Tamerlane Publish -

Mg Corp, BMI/Boalwright Baby, BMI/Febrvary
4 Music, BMI/Peermusic III, Ltd., BMI Songs Of
Peer Ltd. ASCAP/Team Thrash, ASCAP), AMR CS
14; H100 64

I AINT YOUR MAMA 'Music Of RPM, ASCAP/Dumb
Dog Music, ASCAP/Sounds Of RPM. ASCAP/Dixie
Stars Music, ASCAP) CS 41

I CAN TAKE IT FROM THERE (Runnin' Behind
Publishing, ASCAP/EMI April Music, Inc., ASCAP/
Rhettneck Music, BMI/EMI Blackwood Music Inc.,
BMVWB Music Corp., ASCAP/Melissa's Money
Music Publishing, ASCAP/Get A Load Of This M..
ASCAP), AMP/HL, CS 40

ICE (Team S Dot Publishing, BMI/Songs Of Universal,
Inc.. BMI/If You Don't Need Me Elon't Leave Me
Publishing, BMI/EMI Blackwood Music Inc., BMI/
Sony/ATV Tunes LLC, ASCAP/K-Gal Publishing,
ASCAP/Young Money Publishing Inc., BMI/Warner-
Tamerlane Publishing Corp, BMI, AMP/HL, H100
80 RBA 25

I CRY (Mail On Sunday M.c, ASCAP/E-Class
BMI/Schweery Beet Publishing, ASCAP/

Panic Attack Publishing, ASCAP/Artist's Publishing
Group West ASCAP/WB Music Corp., ASCAP/
Screen Gems -EMI Music Inc., BMI/DWARF VILLAGE
MUSIC, ASCAP/Colgems-EMI Music Inc., ASCAP/
Rutland Road Music, ASCAP/Serious Scriptures,
ASCAP/Sony/ATV Songs LLC, BM1/Pierre-Anions
Me ff i Publishing Designee, ASCAP), AMP/HL,
H100 0

IF I DIDN'T HAVE YOU /Legends Of Magic Mustang
Music, SESAC/Barragina Music, SESAC/Sony/ATV
Cross Keys Publishing, ASCAP/Becky's Boy Music,
ASCAP/Sony/AN Tree Publishing, BMI(, HL CS 34

IF I DIONT KNOW BETTER IEMI Blackwood Music
Inc., BMI/Mr . Bright Sunshine. BMI/Arum Rae VP-
konen Publishing Designee, BMI, lit CS 47

I KNEW YOU WERE TROUBLE. )Sony/AN Tree Pub-
lishing, BMI/Taylor Swift Music, BMI/MXM Music
AB, BMVSongs Of Kobalt Music Publishing America,
Inc BMI), EL H10032

rM DIFFERENT (1.0 Ens Music, ASCAP/Reservoir
Media Music, ASCAP/Pay DJ Mustard Publishing,
ASCAP/North Hudson Music, ASCAP) H10063;
RBH 14

INCONDICIONAL meeTamerlane Publishing
Corp, BMI/Songs Of Top Stop Music Publishing,
BMEPenluis Music Publishing, MO LT 6

IT'S TIME IKIDinaKORNER Publishing, ASCAP/Songs
Of Universal, Inc.. BMIAmagine Dragons Publishing,
BMII, HL, H10025

!IDOL WAIT (Universal Tunes. SESACI, Fit H10034

KICK FT IN THE STICKS (EMI Blackwood Music
Inc., BMERhettneck Music. BMI/Wamer-Tamerlane
Publishing Corp, BMI/Indiana Angel Music, BMI/

WB Music Corp., ASCAP/Get A Load Of This Music,
ASCAP). AMP/HL, CS 50

KISS TOMORROW GOODBYE ISony/AN Tree
Publishing, BMI/Peanut Mill Songs, BMI/Chrysalis
Songs, BMI/BP Motor, BMI/Crary Water Music,

ASCAP/Little Blue Egg, ASC,AP), Fit CS 6; H10050

LA MEJOR DE TOOASILGA Music Publishing,
EMU LT 44

LA MISMA GRAN SENORA (Maximo Aguirre Mina
Publishing, SACM/ LT 43

LA PREGUNTA Not Listed) LT 28
LATELY (Universal Music - MGB Songs, ASCAP/

Zovektion Music, ASCAP/Penny Funk, BMI/Seven
Summits Music, EMI, 111., RBH 43

LEJOS (WB Music Corp., ASCAP/Top Stop Music
Publishing, ASGAP/Nnluis Music Publishing, BMI/
Mayimba Map Inc., ASGAP/Felo Publishing,
ASCAP( LT 47

LET ME LOVE YOU (UNTIL YOU LEARN TO LOVE
YOURSELF) (Universal MuPc - Z Tunes LLC., ASCAP/
Pen In The Ground Publishing, ASCAP/EMI Black-
wood Music Inc., BMI/EMI April Music, Irro., ASCAP/
Copyright Control/EMI Music Publishing Ltd., PAST,
IP F11009

LET THERE BE COWGIRLS /Tunes Of flogs, Rotor,
ASCAP/Songs Of Category 5, SESAC/Do Write
Music, LLC, BMI/Tunes Of RPM, SESACI CS 33

LIGHTS (Sony/ATV Music Publishing UK Ltd, PBS/
Sony/AN Tunes LLC, ASCAP/Global TP 000 Publish-

BMGS 3rd Music Publishing Ltd, PRS/
Rights Management (UKI, PRS/BMG Platinum

Songs, BM!). lit H100 38
LIMBO (Los Cangris Publishing, ASCAP/WB Music

Corp., ASCAP/KOB Publishing, ASCAP/EMI Black-
wood Music Inc., BMI/Blue Kraft Music Publishing,
BMI) LT 12

LITRE TALKS INanna Bryplis Hilrnarsdottit BMI/
Ramer Thothalisson, BMI/Sony/ATV Songs LLC,
BMI), IC H10045

LITTLE THINGS (Sony/ATV Music Publishing UK Ltd.
PIRS/Sony/ATV Songs LLC, BMI/Copyright Control),
Fit H10067

LIVE WHILE WE'RE YOUNG 12101 Songs, BMI/
Sony/ATV Songs LLC, BMI/BMG Gold Songs,

ASCAP/Chrysalis One Music, LLC, ASCAP/MXM
Music AB, BMI/Songs Of Kobalt Music Publishing
America, Inc, BM), At H10070

LLEVAME CONTIGO (Mayirnba Music, Inc., ASCAP/
Pansies De Romeo, ASCAPI LT 7

LLORAR (Warner/Chappell Music Mexico, SACM/
Sony/ATV Mexico, CA. De C.0) LT 79

LOCKED OUT OF HEAVEN (Mars Force Music,
ASCAP/Northside Independent Music Publishing,
ASCAP/Ihou Art The Hunger ASCAP/BMG Rights
Management (US) LLC, ASCAP/Roc Nation Music,

ASCAP/Music Famamanem LP, ASCAP/EMI April
Music, Inc., ASCAP/Toy Plane Music, ASCAP/Univer-

sal Music Corporation, ASCAP), AMP/HL, H1002
LOVEEEEEEE SONG (Nayvadius Maximus Music.

BMI/Irving Music, Inc., BMI/Annarhi Music LLC,
BMI/EMI Blackwood Music Inc., BMI/Denisia

Andrews Songs, SESAC/Blu Music Publishing,
SESACAlniversal Tunes, SESAC/Luney Tur. In

Yo Area, ASCAP/Its Chubbie Publishing, ASCAP).
Fit RBH 40

LOVE SODA (Chief Keef Music, ASCAP/WB Music
Corp.. ASCAP), AMR RBA 33

MADNESS IHewrate Limited, PRS/Wamer/Chappell
Music Publishing Ltd., PRSI, AMR H10066

MANIAS (SACM Latin, ASCAP) LT 41
MENTROSA (Universal Music- MOB Songs,

ASCAPI LT 37
MERCY (Please Gimme My Publishing Inc., BMI/EMI

Blackwood Music Inc., BMERLFG Music, ASCAP/
Songs 01 Universal, Inc.. BMI/FF To Def Publishing,
LLC, BMI/Neighborhood Pasha Publishing, EMI/

Sony/ATV Songs LLC. BMI/Ty Epps Mu., ASCAP/
Copyright Controlffoynet Music, ASCAP/The Royalty
Network, ASCAP/Universal-PolyGram International
Publishing. ASCAP/Dub Plate Mu. Publishing Lid.
ASCAP/Ye World Music, ASCAP/EMI April APc,
Inc., ASCAPI, HL RBA 16

MERRY GO 'ROUND 81Varneftfamerlane Publishing
Corp., BMI/351 Music, BMI/Want A Fresh One
Music, ASCAP/Black River Entertainment S.C.
ASCAP/Universal Music Corporation, ASCAP/Smack
Ink, ASCAPI, AMP/HL, CS 28

MIENTRAS TANTE( (Mostlysadsongs, ASCAP/WB
Music Corp., ASCAP) LT 32

MI PROMESA (Productora de Talents, BMII LT 9
MIRANDO AL CIELO (Roberto Tapia Publishing,

BMII LT 10
MONEY TREES (WB Music Corp., ASCAP/Top Dawg

Music, ASCAP/Hard Working Black Folks, ASCAP/
Dahi Productions, SESAG/TDE Music. BMI/Chrysa he
Music. ASCAPI AMR RBA 41

MOONSHINE ROAD (Sony/AP/ Tree Publishing,
BMI/Buffalo Prairie Songs, BMI/LesIP Satcher
Music, BMI, En CS 46

MY UFE (50 Cent Music Publishing, ASCAP/Universal
Music Corporation, ASCAP/Shroom Shady Mtn,
BMI/Sudgee Music, BMI/Universal Music - Careers,
BMI/Vohndeefs Soul Munc Publishing, ASCAP/Roc
Nation Music, ASCAP/EMI April Music, Inc.. ASCAP/
Andi-Girl Music, BMI/Wamer-Tamerlane Publishing
Corp. BMI, AMP/HL, H10027; RBA 6

MY LOVE IS ALL I HAVE (Nephew WirIP Music.
ASCAP/Pacific Coast Pirate Publishing BMI/Wilson
& Para, BMI/Mamas Pebbly Publishing, ASCAPI
RBH 49

N EVA ENO (Nawadius Maximus Music, HMV
Irving Music, Inc., BMI/Sounds From Eardrummers,
ASCAP/Eardrummers Music Publishing, BM1/Kelen-
dria Mush Publishing, ASGAP/K-Gal Publishing,
ASCAP/Sony/ATV Tunes LLC, ASCAPI. AL, FEY 29

N O LIE (Ty Epps Music, ASCAP/Live Write LLC, BMI/
EMI Blackwood Music Inc., BMI/Sounds From Ear -
drummers. ASCAPI, lit ABA 15

N O ME COMPARES (Warner Chappell Music Spain
SGAE/WB Music Corp.. ASCAP/Gazul Produc-

clones S.L., ASCAPI LT 38
NO SIGUE MODAS AKA ELLA NO SIGUE

MODAS IEMI Bled/wood Music Inc., BMI/Crown P.
Music Publishing, BMI) LT 26

N O WORRIES (Young Money Publishing Inc, BMI/
Warner -Tamerlane Publishing Corp., BMI/EMI
Blackwood Mint Inc., BMI/11 You Need Me Don
Leave Me, BMI/Money Mack Menlo, BMIL AMP/HL,
H10042; RBH 10

RUBE BLANCA (EMI Blackwood Music Inc., BMI/
EMI Musical S.A. de C.V., SACMI LT 30

OATH (Becky G & Company, BMI/Where Da Kasz
At BMI/Kasz Money Publishing, ASCAP/Maru
Cha Cho, BMI/Lotzah Balls Soup, BASEBMG Auby
Songs, ASCAP/Oneirology Publishing, ASCAP/
Prescription Songs, la. ASCAP/mlebean music,
ASCAPI H100 99

ONE MORE NIGHT (Surges Mu, BMI/Universal
Music- Careers, BMVIAXM Music AB, BMI/Kobait
Music Publishing America, inc., ASCAP), Fit H1004

ONE OF THOSE NIGHTS (Universal Music - Careers,
BMI/Big Red Toe, BMI/Amarillo Sky Songs, BMI/
Big Led Songs, ASCAP/Big Loud Bucks, BMI/Angel
River Songs, ASGAPI, HL CS 26 H100 96

THE ONE THAT GOT AWAY IEMI Blackwood Music
BMI/String Stretcher Music, BMI/Universal

Music - Careers. BMI/Shiitake Maki PublishPo
BMI/Vibe Room Music, BMI/Jimbelaya Music, BM1/
BPJ Adminisuation, BMII, lit CS 0 H10054

THE ONLY WAY I KNOW (ft d Desperado, LLC,
ASCAP/Carol Vincent And Associates, LLC.. ASCAP/
NOD Publishing Company, Inc., ASCAP/WB Must
Corp.. ASCAP/Get A Load Di This Music, ASCAP),
AMR CS 15; H100 65

OVER YOU (Sony/ATV Tree Publishing, BMI/Pink Dog
Publishing, BMI), 111., CS 29

PASARELA (Los Cangris Publishing, ASCAPI LT 23
PEGAITO SUAVECITO (Sony/AN Latin Music Pub-

ishing, LLC, BMI/Roberto Testa Publishing, SOCAN/
Keith Kanashiro Publishing, SOCAN/Spanglish World
Publishing, MO LT 19

POETIC JUSTICE (WB Music Corp., ASCAP/Top
Dawg Music, ASCAP/Hard Working Black Folks,
ASCAP/Elijah Molina Publishing, SESAG/Bve Write
LLC, BMI/EMI Blackwood Music Inc., BMI/EMI April
Music, Inc., ASCAP/Ryte Tyme Tunes Inc., ASCAP/
Black Ice Publishing, BMII, AMP, /1100 84; ABA 24

POP THAT (Kharbouch Lute Publishing Designee,
BM1ff irst N' Gold Publishing, BMI/Sony/ATV Songs
LLC, BMIft rye Wrte LLC, BMI/EMI Blackwood Music

BMI/Young Money Publishing Inc., BMI/Wamer-
Tamerlane Publishing Carp. BMI/Rock & Lee MMc,
ASCAP/Music Of Ever Hip -Hop, BMEEIMG Flights
Management BMI/4 Blunts Lit Al Once Publishing,
BMI), AMP/HL, H10046; RBH 11

POR OUR LES MOIRES? (Sony/ATV Discos Music
Publishing LIG, ASCAP/Ito El Patron Publishing,
ASCAP/On Are Invencible Publishing, ASCAPI LT 3

EL PRIMER LUGAR (Universal Music- MGB Songs,
ASCAP/Universel Music Mexico S.A. de CV,
SACMI LT B

RADIOACTIVE IKIDinaKORNER Publishing, ASCAP/
Songs Of Universal, Inc., BMIArnagine Dragons
Publishing, BMI, AL H100 72

READY OR NOT (Seven Peaks Music, ASCAP/Take It
To The Bridge Music, ASCAP/Roditis Music, ASCAP/
Songs Of Kobel Music Publishing America, Inc.,
BMI/Here's Lookin' At You Kidd Music, BMI/Sony/
AN Songs LLC, BMI/Fueled By Music, BMI/Warner-
Tamerlane Publishing Corp., BMI/ChrisSamSongs,
Inc., BMI/Nickel Shoe Music Co. Inc., BMI/Stays
Friday Music, ASCAP), AMP/HL, H100137

RED (Sony/AN Tree Publishing BMI/Taylor Swift
Music, BMII, Fit CS 39

REGALAME UN MUACK (Universal -Musics Unica
Publishing, BMI LT 33

REMEMBER YOU (Wiz Khalifs Publishing, BMI/War-
ner-Tamerlane Publishing Corp, EIMIMCIA. Inc.,
SOCAN/EBA, SOCAN/Hear The Art, SOCAN/M&D
Publishing House, SOCAN/CP Records, SOCAN/
Virginia Beach Music Publishing, ASCAP/WB Music
Corp., ASCAP/Golddaddy Mu, BMI/Major Tom's
Menlo BMII, AMR H100 82; RBA 23

REPRESENTID Oudacris Worldwide Publishing,
ASCAP/EMI April Mu., Pa, ASCAP/EMI

Blackwood Must Inc., BMI/Jimipub Music, BME
Rico Love Is The Best Rapper Al rye, SESAC/W.B.M.
Music Corp., SESAC/Jesse Jaye Music, ASCAP/
Reach Music Publishing, In. ASCAP/OutlandlPh
Pursuit, BMI/Rebel Made IC, BMI/Songs Of Kobalt
Music Publishing Amer., Inc., BMI/Retromono
Publishing, 13M1), HL H100 97; RBA 28

REST OF MY LIFE (Ludacris Worldwide Publishing,
Inc., ASCAP/EMI April Music, Inc., ASCAP/URn
Music, ASCAP/Play-N-Skillz Music, ASCAP/Skillz
For Skill:And Play Musik, ASCAP/Marvin Scandrick
Publishing Designee, ASCAP/What A Publishing LTD,
SACEM/Shapiro, Bernstein & Co., Inc.. ASCAP/Piano
Music, ASCAP/Sony/ATV Tunes LLC, ASCAP/TALPA
Music Publishing, BUMAL FP H100 83

SAME LOVE (Macklemore Publishing, 8M1/Ryan
Lewis Publishing, BMI/Mary Lambert Publishing
Designee, ASCAP) ABA 45

SAN LURES (Marsha Annual Corporation, BMI)
LT 17

SAY GOODNIGHT (Songs Of Universal, Inc.. BMI/
Kreative Songs, BMI/Music Of Stage Three, BMI/
Gutter -N -Grace Music, BMI/Anger's Dream Music,
BM1/13MG Chrysalis Music Publishing, BMI/EMI
Blackwood Must Inc., BMW, Bright Sunshine,
HMI), Fit CS 35

SCREAM & SHOUT Pam.composing, LLC, BMEBMG
Sapphire Songs, BMI/Musicalistars BV, BUMA/
JAYMUSIG, BUMA/Sony/ATV Music Publishing
EV BUMA/Lord PharoahJB Music, ASCAP/Kobel
Music Publishing America, Inc., ASCAPI, AL, H10012

SIN MIEDO Oleo Productions, SESAC/Sony/ ATV
Timber, SESAC/Red Traxx Music, ASCAP/JDK Tome
PublishPp ASCAP/Copyright Control) LT42

SIN RESPIRACION (Ideas Enterprises, Inc., WI/Edi-
tors de Ideas, SESAC/EditorPI ISA, SESAC/Alvani
Music Publishing, SESACI LT 14

SIN TI I DON'T WANT TO MISS A THING/ (Reel -
songs, ASCAP) LT 46

SIN TI NO VW0 (Venavision Interthationl Publishing
Discos LLC, BMI/Edipaty Publishing, BMII LT45

SKYFALL (Universal -Songs Of PolyGram International,
BMI/EMI Blackwood Music Inc., BMI/EMI Music
Publishing Ltd., PRS), HL, H10043

SOLO VINE A DESPEDIRME (DEL Melodies, BMI/
BadSin Publishing, BMI) LT 4

SOMEBODY'S HEARTBREAK (Songs Of Universal,
BMI/Universal Music- Careers, BMI/High

Powered Machine Music, BMI/Happy Little Man
Publishing BMI, FP CS 24; H10086

SOMEBODY THAT I USED TO KNOW (Op Shop
Songs Pry Ltd, APRA/Kobalt Music Servies Australia
Pry Ltd, APRA/Songs Of Kobalt Music Publishing
America, Inc.. BMI/Unichappel Music, Inc., BMI,
AMR H100 47

SOME NIGHTS IWB Music Corp., ASCAP/FOR
Music, ASCAP/Bearvon Music, ASCAP/Rough Art
ASCAP/Shira Lee Lawrence Rick Music, BMI/Way
Above Music, BMI/Sony/AN Songs LLC, BMI/Sony/
AN Tunes LIG, ASCAPI, AMP/HL, HICk 6

SORRY IC. Harris, ASCAP/Royalry Rightings, ASCAP/
Universal Music Corporation, AK/PA:hefty Girls
And Big Love Songs, BMI/Songs Of Universal, Inc.,
BMI/Elvis Lee Music, BMI/EMI Blackwood Music
Ho. BMI, FIL, RBA 42

SORRY /Domani And Ya Majesty's Music, ASCAP/WB
Music Corp.. ASCAP/wedoMplayevenwhenwere-
playingsongs LID, ASCAP/BMG Chrysalis, ASCAP/
StacySongs, ASCAP/Universal Music Corporation,
ASCAP/Palon Alexander Publishing Designee, BMI/
Carel Haynes Publishing Designee, BMI/Dark City
Music Publishing, 13M11, AMP/HL, ASH 36

SOUTHERN COMFORT ZONE (House Of Sea Gayle
Music, ASCAP/EMI April Music, Inc., ASCAP/
Didn't Have To Be Music Publishing, ASCAPI AL
CS 16 H100 73

SWEET NOTHING (EMI April Music, Inc., ASCAP/
EMI Music Publishing Ltd, PRS/EMI Music Publish-
ing Ltd, MCPS/ISJ Merlyn Licensing EV, NS/
Songs Of Universal PolyGram International, BMI,
HL H100 58

SWIMMING POOLS (DRANK} (WE Music Corp.,
ASCAP/Hard Working Black Folks, ASCAP/Top

Dawg Map ASCAP/Wamer-Tamerlane Publishing
Corp, BMI/Brother Bag, Publishing, BMII, AMR
H10017; REM 3

TAKE A LITTLE RIDE (Music Of Cal IV, BMI/Big
Red Toe, BMI/Big Loud Bucks, BMI/Amarillo Sky
Songs. BMI/Chrysahs Songs, BMI/Jim McCormick
Music, BMI/BMG Chrysalis Must Publishing, BMI)
CS 23; H100 85

TAKE A WALK (Baal Builder Minn Publishing LLC.
BMI/Sony/ATV Songs LLC, BMI! HL, H10093

THE A TEAM (Sony/ATV Music Publishing UK Ltd,
PAS/Sony/AN Songs S.C. BM!), Fit H100 23

TELESCOPE (Castle Bound Music, Inc, SESAC/
We Be Pawtying, ASCAP/Raylene Must, ASCAPI.
AMR CS 36

THINKIN BOUT YOU (Bug Music, Inc., BMI/He.
ens Research. BMI/Downtown Music Publishing
LLC, ASCAP), AMP, H100 35; RBA 9

A THOUSAND YEARS (PART 2) /Miss Perri Lane
Publishing, BMI/1206 Publishing, BMI/EMI Black-
wood Music Inc., BMI/Summit Base Cant Film
Music, BAIL En H10098

THRIFT SHOP (Macklernore Publishing, BMI/Ryan
Lewis Publishing, BMII H100 28; RBA 7

TIENES SUE CREER EN MI (EMI April Music,
Inc., ASCAP/Nick James Songs, ASCAP/Sony/AP/
Songs LLC, BMI/Tre Ball Mu., BMI/Insornniak,
ASCAP/627 Muzick Inc., BMI/Warner-Tamerlane
Publishing Carp, BMII LT 50

TIL MY LAST DAY (Tunes Of Bigger Picture, ASCAP/
Bigger Picture Group LLC, ASCAP/Big Music
Machine, BMI/Double Bartel Ace Music, BMI/EMI
April Music, Inc., ASCAP/Songs Of Countrywood,
ASCAPI, lit CS 8; H100 52

TIP R ON BACK (Magic Mustang Music Inc, EIM1/
EMI Blackwood Music Inc., BMERoss Cooperman
Songs, 138f1/4 Tunes Music Publishing Limited, EMI/
EMI April Music, Inc, ASCAP/Jon Mark Hite Music,
ASCAPI. IL CO 25; H10091

TOO CLOSE (Pure Groove Mu. Limited, ASCAP/
Universal-PolyGram International Publishing,
ASCAP/WB Music Corp, ASCAP/Wamer/Chappell
Music Publishing Ltd., PRSI, AMP/HL, H10094

TOO CLOSE (Pure Groove Music Limited, ASCAP/
WB Music Corp, ASCAP/Universal-PolyGram Inter-
national Publishing, ASCAP/Wamer/Chappel I Music
Publishing Ltd., PRSI, AMP/HL, H10013

TORNADO (EMI Blackwood Music Inc., ENE
Wruckestrike, BMI/San Remo Live Ltd., BMI/Songs
Of Kobalt Music Publishing America, Inc.. BMI,
CS 21; H100 78

TRUE BELIEVERS (Universal Music Corporation,
ASCAP/Cabala Publishing, ASCAP/Global Dog
Music, ASCAP/Big yellow Dog Music, ASCAP/
Lunalight Music, ASCAP), Ht CS 31

TRUST AND BEUEVE (She Wrote It ASCAP/
Universal Music Corporation, ASCAP/Buddy Gip
Dreams, BMI/Bank On It, BMI/Rockstat BMI/Sony/
AN Songs LLC, BMI/Campstar Music, ASCAP/EMI
April Must, Inc., ASCAP), HL, RBA 34

TRY IBMG Platinum Songs, BMI/Hello I Love You
Music, BMI/Jam Writers Group, BMI/Legitimate
Efforts Mutc, BMI) H100 20

TURN ON THE UGHTS (Neyvadius Maximus Music,
BMI/Irving MuPc, Inc., BMI/Sounds From Eardrum-

mers, ASCAP/Eardruarners Music Publishing, BMII
H100 80; ABA 21

TWO BLACK CADILLACS ICarrie-Okie Music, BMI/
Global Dog MuPc, ASCAP/Words & Music, ASCAP/
Lunalight Music, ASCAP/Rayiene Music, ASCAP/
BMG Chrysalis, ASCAP), AMP, CS 32

UNDERMINE (Ready Set Publishing, BMI/Warner-
Tamerlane Publishing Corp., BMI/351 Music. 13M0,
AMR CS 49

VACIANDO BOTELIAS (Versatil House Of Music
Inc, BMI/Hit Music Publishing, SACMI J24

VA VA VOOM IHerajuku Barbie Music, BMI/
Money Mack Must, BMI/Songs Of Universal, Inc.,
BMI/Kasz Money Publishing, ASCAP/Kojaktrax,
ASCAP/Prescription Songs, LLC., ASCAP/MXM
Music AB. BMI/Songs Of Kobalt Music Publishing
America, Inc., BMI/Oneirology Publishing, ASCAP/
Kobalt Music Pinioning America, Inc., ASCAPI,
Fit H100 24

VOLVI A RACER IEMI Blackwood Music Inc., BMI/
Pichaca Entertainment, BMI/Sony/ATV Discos
Music Publishing LIC,ASCAP/Beluarce Music Pub-
lishing Inc., ASCAP) LT 2

WANTED (Songs Of Universal, Inc., BMI/Songs From
The Engine Room, BMI/Happy Little Man Publish-
ing, IWO, AMP/HL, C53; H10037

WE ARE NEVER EVER GETTING BACK
TOGETHER IMXM Music AS, BMI/Songs Of Kobalt
Music Publishing America, Inc, BMI/Sony/ATV
Tree Publishing, BMI/Taylor Swift Music, BMIL
CS 1; H10015

WHAT'S GOING ON (Stone Agate Music, BMI/
FCG Music, ASCAP/EMI April Music, Inc., ASCAP/
Jobete Must Co. Inc, ASCAP/MG111 Music,
ASCAP/NMG Music, ASCAPI HL RBA 35

m15E1(1411 On Sunday Music, ASCAP/E-Class
Publishing, ASCAP/Sony/ATV Tunes LLC, ASCAP/
Naz-Sect Publishing, BMI/Antonio Clarence Mobley
Publishing Designee, BMI/Anist Publishing Group
West, ASCAP/WB Music Corp., ASCAP/Glass
Too Br, ASCAP/Ego Frenzy Songs. ASCAP/Sony/
AN Must Publishing UK Ltd, PAS/Marcus Killian
Publishing Designee, BMI/J. Franks Publishing,
ASCAP/Artist 101 Publishing Group, BMII AMP/
HL, H100 48

WHO BOOTY ID. Griaell, BMI/Sudan Williams
Publishing Designee, BMI/Excuse My French,
ASCAP) RBH 31

WICKED GAMES (Abel Tesfaye. SOGAN/Carlo Mon-
tagnese, SOCAN/Mykai Music, SOCANO(Oko Inc.,
SOCAN/EBA, SOCAN/Hear The Art, SOCAN/M&D
Publishing House, SOCAN/CP Records, SOCAN)
H100 69; REIN 17

Y AHORA RESULTA (Melange Mies, SESAC/Greet-
est Hits Arpa, SESACI LT 20

YOU & I Wrindtirne, BMI/Groove knat Me, BMI/
Kajun's Kitchen, BMI/LA Reid Music, BMI/EMI
Blackwood Music Inc., BMII, HL, RBA 49

YOUNG & GETTER' IT (Forever Rich, ASCAP/Music
& Dreams Publishing, ASCAP/WB Music Corp,
ASCAP/Roc Nation Music, ASCAP/Jerel Randle,
ASCAP/The Faculty, ASCAP). AMR H100 00 RBH 26

ZUMBA (EMI Blackwood Music Inc., BMI/Crown P.
Music Publishing, BMI) LT 25
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EXECtinvE
TURNIMBLE
Send submissions to: exec@blllboard.com

RECORD COMPANIES: RCA Records appoints Joe Riccitelli
executive VP/GM. He was executive VP of promotion.

Razor & lie names Jeff Zakim director of digital marketing.
He was marketing director at Ruckus Media Group.

Compass Records Group appoints Marc Dottore A&R rep for
special projects. He will continue to operate his management
company, Dottore-DuBois Artist Management, which
represents such clients as Kathy Mattea, Marty Stuart, Connie
Smith and Sturgill Simpson.

VEE
AAA!

MILLS

PUBLISHING: BMI promotes Ray Yee to assistant VP of film/
TV relations. He was executive director.

TOURING: AEG China taps two executives for AEG Facilities -
operated venues in China: Michael Enoch becomes GM of the
Mercedes-Benz Arena in Shanghai and Mike Cerha becomes
GM of the Dalian China National Games Arena (expected
to be completed in spring 2013). Enoch was an associate at
Rippetoe Solutions Group in Las Vegas, and Cerha was senior
director of event operations at the FedExForum in Memphis.

DIGITAL: EMusic names April White manager of PR and
communications. She was an associate VP at Rubenstein
Public Relations.

MANAGEMENT: DAS Communications appoints Dada Mills
executive VP. He was VP of A&R at Epic Records.

RELATED FIELDS: The Rock and Roll Hall of Fame and
Museum names Gregory S. Harris president/CEO. He was VP
of development.

Music production house/publisher Ah2 taps Scott James
as VP of business development. He was VP of worldwide TV,
film and synchronization at Universal Music Publishing Group.

Steve Lewis, former principal in Stage Three Music, which
he sold to BMG Rights Management, launches a consulting
business (SteveLewisServices.com). In addition to high-level
project management, Lewis will offerassistance in structuring
and negotiating agreements in publishing, recording,
production and artist management.

-Edited by Mitchell Peters

GOODWORKS
ZIGGY MARLEY CONTRIBUTES TO POLIO
BENEFIT ALBUM
Ziggy Marley is doing his part to help end polio around the world.
The reggae musician andhumanitarianhas donatedhis song "Per-
sonal Revolution" to Rotary International's End Polio Now, which
features numerous artists, some ofwhom are polio survivors.

"It's something that is needed, especially for the kids in Af-
rica," says Marley, who once knew someone suffering from polio.
"They've eradicated the disease in Jamaica since then. Now we're
trying to raise awareness and funds to eradicate it in other places."

End Polio Now-which also includes songs by Itzhak Perlman,
David Sanborn, Staff Benda Bilili, Tanvi Shah and Angelique
Kidjo-is available for $16 at shop.rotary.org. Proceeds will go to-
ward Rotary's polio eradication campaign (endpolio.org).

Meanwhile, Marley is prepping for the Dec. 18 digital release of
live album Ziggy Marley in Concert. He says the set was inspired by

his connectionwith audiences whileontoursupporting 2011's Wild
and Free. "I wasn't planning on doing anything else for awhile, so I
decided to put out a live record in the meantime so I could share the

experience of that live show with people," he says, adding that he's
working on new music in a Los Angeles studio. -Mitchell Peters

SINGING A HAPPY SONG

After performing her latest hit,
"Trouble," at the Australian
Recording Industry Assn. Awards
in Sydney on Nov. 29, TAYLOR SWIFT

collected another trophy: a double -
platinum plaque marking Down
Under sales for chart -topping album
Red. Flanking the songstress at the
company's after -party are Universal
Music Group International COO MAX

HOLE (left) and president of global
marketing ANDREW KRONFELD.

PHOTO. AMANDA YOUNG
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BACKI3 EAT

1
IT WAS an unforgettable evening on Nov.
29 when the inaugural Memphis Music Hall
of Fame induction ceremony took place at

the Cannon Center for the Performing Arts in
downtown Memphis. Among the first wave of hall
of famers were Booker T. & the M.G.'s, ZZ Top and
Sun Records founder Sam Phillips, represented here
(from left) by M.G.'s guitarist STEVE CROPPER,
ZZ Top's DUSTY HILL and Phillips' son, KNOX
PHILLIPS. PHOTO: STEVE ROBERTS

2MAKING THEIR own patented entrance on
the Soul Train Awards' red carpet at Planet
Hollywood Resort & Casino in Las Vegas are

(from left) New Edition members-and lifetime
achievement award recipients-BOBBY BROWN,
MICHAEL BIVINS, RALPH TRESVANT, RICKY BELL
and RONNIE DeVOE. Bringing up the rear is Centric
executive VP/GM PAXTON BAKER.
PHOTO: GETTY IMAGES COURTESY OF BET NETWORKS
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To submit your photos
for consideration, please
send images to
backbeat@billboard.com.
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STONE LOVE

Proving they can still pack a house,
the age -defying Rolling Stones
celebrated two sellouts at London's
02 Arena as part of their 50th -
anniversary tour. From left: PAUL

DAINTY, co-founder of the band's
new concert promoter Virgin Live;
CHARLIE WATTS and KEITH RICHARDS;

Virgin Live co-founder RICHARD

BRANSON; and MICK JAGGER and
RONNIE WOOD. PHOTO DAVE HOGAN
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EDITED B GAI ITCHELL

1
DURING A press conference to
announce its new global charity
initiative LadyAID, Lady Antebellum was

surprised when Country Music Assn. CEO
STEVE MOORE presented the group with
the CMA International Artist Achievement
Award. From left: Lady A's HILLARY SCOTT,
Moore and the group's CHARLES KELLEY
and DAVE HAYWOOD. PHOTO: DONN JONES/CMA

2RUSH RECENTLY wrapped the
North America leg of its Clockwork
Angels tour, which included a Nov. 21

stopover in San Diego. Commemorating the
moment are (from left) Rush guitarist ALEX
LIFESON, AEG Facilities marketing manager
ASHLEY ANTON, Valley View Casino Center
GM ERNIE HAHN, AEG Facilities director
of marketing DANA WINDRIDGE and Rush
bassist/vocalist GEDDY LEE. PHOTO: ALAN HESS

3THE NATIONAL Music Publishers'
Assn. gathered on Capitol Hill on Nov.
28 to host a songwriter showcase in

Washington, D.C. From left are songwriters
LEE THOMAS MILLER ("You're Gonna
Miss This") BC JEAN ("If I Were a Boy")
and KARA DIOGUARDI ("Sober"), NMPA
president/CEO DAVID ISRAELITE and
songwriters LINDA PERRY ("Beautiful") and
DESMOND CHILD ("Livin' on a Prayer").
PHOTO: SUSAN BIDDLE

4BROKEN BOW artist DUSTIN LYNCH
stopped by the Billboard offices
during his first visit to New York. He

has taken first single "Cowboys and Angels"
to No. 2 on the Country Airplay chart,
and follow-up "She Cranks My Tractor"
recently cracked the tally's top 40. From
left: Billboard director of charts SILVIO
PIETROLUONGO, Lynch, Billboard associate
director of charts/radio GARY TRUST and
Lynch bandmate TONY PIERCE.
PHOTO. KATIE MORSE
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