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LESS IS MORE

Female Latin pop acts
promote earthy image
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DO THE MATH
A look at Galaxie 500's

streaming revenue

MULTIPLE CHOICE
Bon Jovi tour offers

range of ticket prices

FRANK BARSALONA
Legendary music
agent dies at 74

Grey Is The New Black

READY TO RUMBLE
Oscar music campaigns

officially begin

Black Friday music sales at major retailers dipped. But there were bright spots, including Target and
Amazon, vinyl's ongoing revival and the positive impact of Record Store Day

Black Friday ain't what
it used to be.

U.S. music sales
last week were flat when com-
pared with the same time
frame last year, according to
retailers who spoke with Bill-
board. But some merchants
appear to have enjoyed ban-
ner sales.

According to sources, Target

and Amazon rocked sales last
week, particularly during the
Black Friday weekend, and indie

merchants are reporting strong
numbers too, thanks to exclu-
sive Record Store Day releases.

However, the trend by major
chains to open on Thanksgiv-
ing Day diluted Black Friday's
sales punch, some retailers say.

"There is no such thing as
Black Friday anymore," one
music retailer says. "I am now
calling it 'Grey Friday.'"

That merchant says that
overall traffic was down on Fri-
day, probably because so many

people were out shopping on
Thanksgiving.

Label sales executives re-
port that the Target chain had
a great holiday weekend, but
music sales weren't so good at
Walmart and Best Buy.

"It sounds like Target
showed everybody up," a major-

label head of sales says. "Dur-
ing the holiday, they schooled
the other accounts in how to
promote music."

For Black Friday, bothTarget

and Walmart featured S5 titles
from Kelly Clarkson, Jason Al -

dean and Usher, among others.
In a sign of music's waning

importance with some retail-

ers, Best Buy's Black Friday dr-
cular for the first time didn't
feature any music titles.

According to Nielsen Sound -

Scan, album sales were down
0.4% for the week ended Nov.
25. Within that figure, digital
album sales were up 12.3%, but
that's below the 14.9% growth
the format has posted so far
this year. On the other hand,
digital track sales were up 9.1%

for the week, when compared
with sales for the correspond.
ing week in the prior year.

Meanwhile, the "Grey Fri-
day" merchant reports that
at his company, the weekend
sales were off 2% on a compa-

rable -store basis.

Newtown, Mass. -based Mike

Dreese reports that the 28 -unit

Newbury Comics chain had an
8% comparable -store increase

in sales for Black Friday but
that was driven mainly by
fashion, while music sales are
declining. He says his online
store's CD sales dramatically
decreased, and DVD sales are
off worse than CDs.

"The jig is up-music sales
can only fall to zero while fash-
ion sales were up about 40%
and can only keep growing,"
Dreese says. "[Physical] media
sales will suck next year when
all the people who get iPads
and tablets for Christmas
start getting their entertain-
ment from those gifts. IPads
and tablets will eat into physi-
cal sales next year." The chain's

only good music news was its
vinyl sales, which were up
about 30% for the week.

The Record Store Day coali-

One merchant says overall traffic was down on Black Friday, possibly due to some stores
opening on Thanksgiving.

tion was supported on Back to
Black Friday to the tune of 90
releases, mainly vinyl, includ-
ing 7 -inch titles from Captain
Beefheart & His Magic Band
and David Bowie; albums
from Joan Jett, Joe Strum-
mer and Mogwai; and EPs
from the Rolling Stones and
Norah Jones.

The hottest items, according
to Michael Kurtz, who heads
up the Department of Record
Stores (formerly known as the
Music Monitor Network), were

singles from the White Stripes
and a Lumineers EP. He says
that on average sales at indie
stores reporting to Record Store

Day were up at least 10% on a
comparable -store basis. That's
on top of last year when Back to
Black Friday took off and pro-
duced a 50% increase in sales

at some merchants.
Online CD sales also were

up 2% in a week when over-
all CD sales were down 5%,
according to SoundScan,
apparently led by Amazon,
which was more aggressive
than usual. In addition to its
usual array of low prices, the
retailer featured rotating titles
that were on sale for three -

to five -hour periods from
Thanksgiving Day through
Cyber Monday.

"Amazon was the best -

prepared retailer I have ever
seen for Black Friday week-
end," a veteran label sales exec

says. "They had something
going all the time."

"Amazon was out there hay-

ing a good time over the holi-
days," says Super D VP of retail
sales Tim Hinsley, who moni-
tors the wholesaler's online
stores and its fulfillment for
other online CD retailers.

Consequently, he says that
Super D tried to avoid the ti-
tles that Amazon was pushing
and pick niche titles to push
to its customers.

Cyber Monday was bigger
than Black Friday, but if one
counts the "leakage" from
Thanksgiving Day, then the
latter was the bigger sales day,
according to Hinsley. "Orders
started piling in at about 7 p.m.

on Thanksgiving," he says,
"and didn't stop until about 1
in the morning."
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>>>APPLE
RELEASES
ITUNES11
With just a day to spare
before its second dead-
line, Apple released the
newest version of iTunes
on Nov. 29, one that
gives users the ability to
stream their entertain-
ment from the Internet
through iCloud. The
release came after the
technology giant in Octo-
ber announced it would
delay its iTunes 11 launch
by a month in order to
"get it right." Other new
or updated elements
include a new "edge -to -

edge" design for iTunes
that's meant to take bet-
ter advantage of screen
space, an "up next"
display to make it easier
for users to see which
songs are playing next, a
smaller player that takes
up less screen space and
improved search.

>>>EMI
PUBLISHING
CATALOG DOWN
TO FOUR SUITORS
With one bid still out-
standing, the auction to
sell off a portion of EMI's
publishing catalog is now
down to four suitors. Ac-
cording to sources, those
still in contention to buy
the portfolio of songs
are BMG Rights Manage-
ment, France's Because
Music and a joint bid from
Kobalt Music Group and
G2 Investment Group.
Warner Music Group is
expected to turn in its
second -round bid by
the end of the week. The
publishing assets have a
net publisher's share of
$12.5 million, sources say.

>>>WHO TO PLAY,
CASH HONORED
AT GRAMMY NOMS
CONCERT
The Who, Hunter Hayes,
the Band Perry and Di-
erks Bentley have been
added to the lineup for
the Grammy Award nomi-
nations concert taking
place Dec. 5 in Nashville.
The Band Perry and Bent-
ley will perform a special
tribute to the late Johnny
Cash. They join previ-
ously announced per-
formers Luke Bryan, fun.,
Maroon 5 and Ne-Yo.

Reporting by Ed
Christman, Alex Pham
and Billboard staff.
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A&R BY GARY TRUST

Incon-sequential?
Why an album's track order still matters in an age of digital consumption for artists, A&R execs and streaming companies

The sequencing of tracks on
an album may have long
been subject to artists' cre-

ative muses in the heyday of vinyl
and CDs, but, according to A&R
and streaming services decision -

makers, song order can still have
far-reaching impact on acts', and
labels', bottom lines.

As digital music becomes the pri-
mary avenue by which many fans dis-
cover, sample, engage and share an
album, label executives are paying
closer attention to whether the track
order of an album has grown or di-
minished in importance outside of the
physical format.

In particular with subscription ser-
vices like Spotify or Rhapsody, which
pay labels on an agreed per -play basis,
there has been interest to see if the
order of tracks could have a signifi-
cant enough effect on payouts made.

Throughout the rock era, an
album's track order has often been
based on what has caught an artist's
fancy, shaped by such elements as feel
and flow. "I never like to put two happy
songs in a row or two of the same kind
of sadness in a row," Taylor Swift told
Billboard, referring to how she decided
the order of cuts on her recent Bill-
board 200 chart -topper, Red. "It's just
about establishing [a sequence that]
sounds like that's the order of things.
It's a gut -feeling thing."

In other cases, it's even simpler;
Billy Joel reportedly set the sequence
for his 1993 Billboard 200 No. 1
River of Dreams based on the order
in which he wrote each song (with
"Famous Last Words" serving as a
logical closer for the album).

The Oct. 13 On -Demand Songs
chart served, however, as a stark ex-
ample that artists and labels may
want to revisit the importance of
songs' spots on albums. That week,
as Mumford & Sons' sophomore set,
Babel, debuted atop the Billboard 200
(with 600,000 copies sold, according to
Nielsen SoundScan), 11 of the 12 cuts
on its standard edition roared onto On -
Demand Songs. More noticeably, the
order of the songs on the album almost
mirrors that in which they bowed on
the subscription streaming tally that
week. Lead single "I Will Wait" started
at No. 15, followed by the title cut at
No. 16 and "Whispers in the Dark" at
No. 21. The tracks are the third, first
and second on the set, respectively.

The album's next four titles-
"Holland Road," "Ghosts That We
Knew," "Lover of the Light" and
"Lovers' Eyes"-entered On -Demand

"In general, we advise our bands not to bury their
singles and most commercial tracks toward the end
of an album. Start out with your hit. In other words,

don't be too smart for the room. Captivate people
quickly. Then, they can dive into the rest of the record."

-DANIEL GLASS, GLASSNOTE RECORDS

Songs at Nos. 24, 28, 32 and 35, re-
spectively, with tracks nine through
12 arriving also almost identically to
their album placement. (Closer "Not
With Haste" just missed the survey
that week, although it debuted in the
following frame at No. 41.)

Such data suggests that the ear-
lier a song appears on an album,
the more likely a listener is to
stream it. At the same time, a music
consumer's attention span maybe even
shorter than any artist wants to believe.
"Everyone's doing 20 different things
at once: listening to music, watching
TV, and probably while on their iPad,"
Rdio content marketing manager Kelli
Fannon says. "When it comes to tak-

ing an hour to listen to an album in its
entirety, I have all the best intentions
in the world myself. But, ultimately, I
can only get through the first three or
four songs before the phone rings, or
someone asks me a question, or I have
a meeting I have to run to .. . Then,
I really do want to go back and hear
that album, so I'll start back over at the
first track. It may take me three or four
times before I get all the way through."

Very possibly, too, for equally
time -crunched Rdio subscribers.

Warner Bros. executive VP of
A&R Jeff Fenster echoes that long
before a listener faces such time
constraints, acts hoping to get
signed would do well to realize that

they have only so long to make a
memorable first impression with
label leaders whom they hope to
impress. "If I get a demo and the
act has got great songs at Nos. 6 and
7 on it, there's a very good chance
that I will never hear those," he says.

Ultimately, Fenster says, while
an album's song sequence is key, it
doesn't trump the most important
factor toward an artist attaining suc-
cess: quality. "If something's intrigu-
ing, then I might listen to 13 songs.
A lot of it is just, 'Does this make
me want to listen to more or not?'"

A set's sequence likely isn't the sole
driver of how fans consume albums.
Just because the title track is the lead

cut on Babel doesn't necessarily mean
that's the only reason that it debuted so
high on On -Demand Songs, according
to Glassnote founder/president Daniel
Glass. -Babel' was the one song that
fans had never heard Mumford & Sons
play live before. Their other new songs
were played in some shape or form
over their past two years of touring.
That's my theory as to why it did so
well. It truly was a brand-new song."

Still, Glass agrees that it pays to
place a hit or potential single early
on an album, a practice that, he says,
has roots in in-store play in trying to
nudge shoppers toward the counter
as quickly as possible.

"In general, we advise our bands
not to bury their singles and most
commercial tracks toward the end
of an album," he says. "I heard Paul
Simon speak once to an audience of
producers and songwriters. He said,
'Start out with your hit," Glass re-
calls. "In other words, don't be too
smart for the mom. Captivate people
quickly. Then, they can dive into the
rest of the record and find out more
nuances and subtleties as they go."

Then again, Joel's No. 3 -peaking
Billboard Hot 100 hit "The River of
Dreams" and Swift's "We Are Never
Ever Getting Back Together," her first
Hot 100 No. 1, appear eighth on River
of Dreams and Red, respectively. Of
course, both acts were clearly estab-
lished at the time of each release, sug-
gesting that stacking singles early on
a set may be more vital to newer acts
seeking to establish themselves.

The best lesson to take from studying
albums' track sequences may be that
even in an era of streaming, in which
listener behavior seemingly reflects a
tendency to sample only portions of
releases, the album format appears to
have a bright future. According to the
Oct. 13 On -Demand Songs chart, the
11 cuts that debuted from Babel each
totaled robust sums ofbetween 555,000
and 330,000 on -demand streams, ac-
cording to Nielsen BDS. "The fairly
even distribution of listens across all
the tracks on that record means that
people are enjoying that music as a co-
hesive collection," says Ken Parks, U.S.-
based chief content officer/managing
director at Spotify.

"For artists that tell a story with
an album, with an intro, a pacing, a
mood that's set and a narrative that's
being told, that's great news," Parks
says. "They can still make that music
available as they intend to tell that
story and still expect that people are
going to listen to it."
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UPFRONT _LATIN

Let's Hear It For The Girls
A strong female showing at the Latin Grammys belies an indifferent
chart performance in recent years. A variety of styles is key
For nearly three years, women have been
conspicuously absent from Billboard's
Latin music charts.

Since the beginning of 2010, only
six titles by female acts
have hit No. 1 or No. 2
on the Top Latin Albums
chart. So far this year,
only two have done so:
Ednita Nazario and the
late Selena.

Radio -wise, things
were only slightly bet-
ter. Since the beginning
of the year, only three fe-
male soloists-Gloria Estefan, Pau-
lina Rubio and, last month, Leslie
Grace-have topped the Latin Airplay
chart, each for only a week. Even if one
adds women as featured acts-Amer-
ica Sierra with 3BaIIMTY, Natti Na-
tasha with Don Omar and Jennifer
Lopez with Wisin & Yandel-out of
47 chart weeks, women have occupied
only eight at No. 1.

However, the recent Latin Grammy
Award wins by sibling duo Jesse &
Joy (Joy, the sister, is the lead voice),
who took home best contemporary
pop vocal album and record and song

eFor 24/7 Latin news and analysis,
see blllboard.blz/latln.

of the year, and Carla Morrison, who
won best alternative album, highlight
a different kind of female Latin act: one
who is more down to earth, less glam-

orous and easier to re-
late to in terms of looks
and lyrics. These are the
kinds of acts who are be-
ginning to gain traction
on the charts and which
may appeal to a young,
female buyer.

"Girls really have to re-

late to the lyrics. They have

to relate to [the singer],"
says Sony Music Latin managing direc-
tor Nir Seroussi, whose roster includes
veteran chanteuse Nazario, Shakira and
younger acts like pop singer/songwriter
Kany Garcia, also a Latin Grammy
nominee. As an industry, pop
music in the Latin world
really came from fabricat-
ing artists. That moment's

passed. Today, everything
has to be credible."

Joy, Morrison
and Garcia all
embody such
credibility. Joy,
averse to makeup, still
does her own hair and re-
sembles a cute, wholesome

Latin
Notas
LEILA
COBO

,Ps

111

high school student when she plays
her guitar. Like Joy, Garcia has never
pranced onstage in sexy outfits. In-
stead, she revels in well -crafted music
and lyrics that follow the singer/song-
writer tradition. Morrison is even less
traditional for a Latin act. Full -figured
and tattooed, her single "Eres Tu" (It's
You) is a beautiful love song about a

CARLA MORRISON is part V
of a new breed of female
Latin pop artists.

gay male couple on their wedding day.
"In the beginning I was told Car -

la's songs were too sad and she didn't
have the looks' to make it," says Gil
Gastelum, who signed Morrison to
his indie label Cosmica Records and
found an avid audience for her. "Go
to a festival such as Vive Latino and
see the thousands and thousands
of people that make up Carla's au-
dience-they're the very same that
watch the telenovelas, the variety
and musical shows-but they're re-
lating to someone who looks, thinks
and hurts like them."

The most overtly commercial of
this new crop of female acts is Les-
lie Grace, a young Christian singer
who began singing bachata at the
suggestion of her producer Ser-
gio George, who signed her. But
as much as Grace's style was care-

fully mapped out, her whole-
some, girl -next-door persona

was not.
"A key is the audi-

ence can't feel threat-
ened," Seroussi says.
"If you take your boy-

friend to the show,
there has to be a
'this girl is cool'

factor." - 

Latin Biz Honors Songwriters
Industry luminaries throw weight behind Hall of Fame initiative
Desmond Child has written and pro-
duced music for some of the industry's
most recognized acts from Aerosmith
to Ricky Martin. But forming the Latin
Songwriters Hall of Fame (LSHOF)
may be his biggest creation.

Along with producer/songwriter
Rudy Perez, the president of the newly
formed nonprofit, Child will serve as
chairman/CEO of the organization
that serves to recognize veteran Latin
songwriters while helping usher in a
new generation of music scribes.

Much in the way the Recording
Academy helped launch the Latin
Recording Academy, Child and Perez
have been spreading the word about
their vision and bringing onboard
such volunteers as music mogul
Emilio Estefan Jr., Academy Award -

winning composer/ASCAP chairman/
president Paul Williams and ASCAP
CEO John LoFrumento. (Billboard
publisher Tommy Page and Leila
Cobo, executive director of content
and programming for Latin music and
entertainment, are also on the board.)

"Rudy and I wondered why there
wasn't an international organization

honoring Latin songwriters," Child
says. "It didn't exist in the world until
this moment. It is our mission to cel-
ebrate Latin songwriters throughout
the world in every genre of music."

Dozens of volunteers in recent
months have been meet-
ing in Miami to prepare a
significant 2013 launch
that will include partner-
ing with the Billboard
Latin Music Conference
in April.

On Dec. 4, 24 nomi-
nees will be announced
during a press conference

at the Bacardi Building in
Miami. On Jan. 28, five inductees will
be named along with other award cat-
egories, and on April 23 a ceremony
will be held to honor the inductees.
Organizers are seeking a Spanish -
language network to air the event.

Additionally, the LSHOF executive
board is looking to establish an in-
teractive museum in Miami similar to
the Grammy Museum in Los Angeles,
which offers special programs and
showcases to the general public.

Linda Moran, president/CEO
of the Songwriters Hall of Fame
(SHOF) founded in 1969, says the
biggest hurdle for the new organiza-
tion will be sustaining the momen-
tum throughout the year in light of

tight budgets, while cre-
ating programming and
a yearly fund-raising
gala. While the LSHOF
mirrors its sister group,
they operate indepen-
dently of each other.

"It takes a long time
to establish an organiza-
tion," Moran says. "But
Latinos should be proud

and should support this. It's not about
the ego or a vanity thing. It's very
commendable that Desmond and ev-
eryone involved is stepping up."

Moran believes that it's a matter
of time before the LSHOF begins to
grow and move forward with partner-
ships, sponsors and contributions that
will help it expand.

"It's going to be hard," Moran
adds. "But there is room for this in
the marketplace. First, they've got
to prove that they're legitimate and
credible. A good board can help
make that happen."

ASCAP senior VP Karen Sherry
agrees. As a member of both organi-
zations, the music veteran says she's
providing guidance to the LSHOF
because she believes in the mission.
"Conversations about establishing
this organization have been in gesta-
tion for about five years," she says. "A
lot of us feel strongly that the Latin
market is important and we've talked
about it long enough."

Child says that even though the
organization is launching during
a weak economy, it's still the right
time to move forward. "We're mov-
ing and moving fast," says Child, a
2008 SHOF inductee. "In the end you
can't live without air, water, food and
music. We're confident we'll get bet-
ter each year." -Justin Aguila
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TERRA TO STREAM
SANZ CONCERT
Spanish singer Alejandro
Sanz's Miami concert on Dec.
6 will stream live on Terra.com.
The Universal Music Latin En-
tertainment artist can be seen
In the Terra Live Music con-
cert-presented by American
Family Insurance, Kia, Pepsi
and T-Mobile-on several
platforms. The performance,
at Bamboo in Miami Beach,
will be accessible online and
through mobile devices and
tablets in 19 countries includ-
ing the United States and
Spain. The show is part of an
ongoing series that is also
available on demand.

'VICENTE
FERNANDEZ' FILM
OPENS DEC. 7
Seven months after its pre-
miere at the Newport Beach
(Va.) film festival, "The Man
Who Shook the Hand of Vi-
cente Fernandez," starring
the late Ernest Borgnine in his
last performance, will open in
select theaters on Dec. 7 just
in time for awards season.
The Academy Award -winning
actor, who died in July at 95,
plays retired radio DJ Rex
Page who becomes the hero
at a nursing home after the
Latino staff discovers that he
once met popular Mexican
singer Vicente Fernandez. The
comedy, written and directed
by Elia Petridis, is distributed
by Indican Pictures.

JULIO IGLEStAS, HAITI
PRESIDENT MARTELLY
TEAM FOR CHARITY
Haitian President Michel Mar -
telly will join Julio Iglesias
during a Dec. 28 fund-raising
concert in the Dominican
Republic. The pair will sing
one song in English and one
in Spanish at the event in La
Romana, the country's third -
largest city. The song titles
will remain unannounced
until the night of the event.
Funds raised from the con-
cert will go to the Rose and
White Foundation, which was
founded by Martelly, a well-
known musician in Haiti, and
his wife, Sofia, to help Haiti's
poor and disenfranchised.

-Justin° Agulla
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The Myth OfThe
Penny Pinchers
Galaxie 500's Damon Krukowski is the latest artist to
bemoan streaming services' slim payouts-which would
be fair if all the details were right

Damon Krukowski, a member of
indie-rock band Galaxle 500 and
later Damon & Naomi, captured

the industry's attention this month with
an articulate piece for Pitchfork that dis-
sected Galaxie 500's royalty statements and
criticized the speculative nature that drives
today's digital music businesses.

Unfortunately, the article is filled
with errors and questionable logic. Not
only does Krukowski compare apples
and oranges, he expects quite a lot from
a decades -old catalog.

Krukowski's article targeted Pandora
and Spotify, which both have multibillion -

dollar valuations in spite of the losses they
amass each quarter. Pandora is a public
company with a market capitalization of
$1.3 billion. Spotify's latest round of fund-
raising valued it at $3 billion, a highly spec-
ulative figure fora company yet to prove its
business model can work on a global scale.

Their minute royalties drew as much ire
as the companies' business models. Kru-
kowski wrote that selling one LP equals
312,000 plays on Pandora and 47,680 on
Spotify. He also wrote that selling 1,000
copies of a 7 -inch of the Galaxie 500 song
"Tugboat" would earn the band as much as
13 million streams from Spotify. All three
claims are wrong.

Let's use the numbers
given in the article. Kru-
kowski writes that his BMI
royalty check showed the
three writers of "Tugboat"
received 21 cents for 7,800
plays on Pandora and $1.05
for 5,960 plays on Spotify.
That works out to per -stream
royalties of $0.000027 and
$0.000176, respectively.

10 I BILLBOARD DECEMBER El, 2012

To match the revenue generated from 13 million streams on Spotify, DAMON
KRUKOWSKI (right) of Galaxie 500 would have to sell 1,000 7 -inches of the
band's "Tugboat" for $59.94 each.

States). The other copyright, for the sound
recording, generates much more revenue. A
subscription service like Spotify pays pub-
lishers the greater of 10.5% of revenue, 21%
of total cost or 18 cents per subscriber. That
amount is inclusive of payments to PROs.
The rest-a much larger amount-goes to
the owner of the sound recording,

Elsewhere in the article, Krukowski
notes the band received $0.004611 per

stream from Spotify. Using
this royalty rate, the correct
streams -for -LPs ratio works
out to 1,822 for Spotify and
7,636 for Pandora. The
numbers are less if mechan-
ical royalties are deducted
from the $8.40 wholesale
price Krukowski used in
his calculations. (Profit is
another matter. Vinyl is

igit
omain

NN
PLES

Those are incredibly small numbers, but
they represent one of two copyrights that
gets less revenue for online streaming.

Krukowski focused on the royalties as-
sociated with the performance of the com-
position (the source ofhis numbers was the
royalty check from BMI, one of three per-
forming rights organizations in the United

costly to manufacture and ship. Digital
is more cost-efficient.)

The band would have to sell each 7 -inch
for $59.94 to gross the $59,943 it would gener-
ate from 13 million streams on Spotify. Kru-
kowski once again confused Spotify's smaller
songwriter royalty with the larger royalty paid

to the owner of the sound recording.

SMART TUNES
Music has been slow to penetrate the digital living
room. Americans have fallen in love with videogames
and Netflix but haven't warmed to enjoying music audio
and video on their big -screen TVs. Favi Entertainment's
SmartStick Is an inexpensive way to enjoy music apps
on a TV. The WI-FI-enabled device plugs Into a TV's
HDMI port and accesses such apps as Google Music,
YouTube, Spotify and Rhapsody through the Android
operating system.

The 4GB version sells for $49.99, while an 8GB edi-
tion costs $79.99. The SmartStick is available at Amazon,
Radio Shack, Best Buy and Newegg. -GP

11 5 16 0,AARNLMN5ORE NIGHT
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The basic logic behind the article is a bit
troubling. Selling 7 -inch singles in 1988
and streaming music in 2012 aren't mutu-
ally exclusive. Galaxie 500 has monetized
the music when originally released-and
since reissued-on physical formats and
continues to monetize it today through
digital formats, too.

Popular songs get high listening vol-
ume. Mumford & Sons' Babel generated
8 million streams on Spotify alone in its
first week of release-equal to $40,000 at
0.5 cents per stream. Babel sold 600,000
units that week, according to Nielsen
SoundScan. In 2012, hit songs were rou-
tinely streamed 1 million times apiece per
week at the services tracked by Nielsen (not
including YouTube).

Galaxie 500 is a respected but under-
ground band whose peak sales and listen-
ing years are in the past. Its streaming
volume is commensurate with its current
sales volume. Today, the 1988 album that
contains "Tugboat," sells a dozen or two
units in the United States in a typical
week, according to SoundScan. On Fire
(1989) does slightly better.

The access -based models of Pandora and
Spotify are on a different timeline than
purchases. A purchase provides a one-time
payment. A buyer will never pay a royalty
for listening to those songs. Access models
pay by the listen. Royalties add up as people
listen throughout years and decades.

The most important equation here is
volume x royalty rate = revenue. If Today
were released today, Galaxie 500 would be
adored by Pitchfork, featured on NPR and
streamed in far greater volume. The per -

stream royalties paid by Pandora and Spo-
tify may seem better and fairer if far more
people were listening.  

For 24/7 digital news and analysis,
see bIllboard.blVdIgkal.

BITS AND BRIEFS
GOOGLE
MUSIC GOES
PAN -EUROPEAN
Google Music was the first
digital service to reach a
deal with Armonia, a Pan -
European hub created by
collection societies SACEM,
SGAE and SIAE to facilitate
licensing of digital services.
Armonia has the rights for
digital and mobile uses for
more than 5.5 million works
in 31 countries, thus offer-
ing services a less frag-
mented experience. "Music
users all around the world
will be able to access their
songs in a quicker and eas-
ier way," SGAE chairman
Anton Reixa said in a state-
ment. "Online and mobile
services are currently the
future of music."

WIMP DEBUTS
'FREEMIUM'
SUBSCRIPTION
Aspiro, maker of the WiMP
subscription service, has
introduced in Denmark a
"freemium" version while
partnering with Politken,
one of the country's largest
daily newspapers. The new

edition of WiMP will allow
readers to listen to the ser-
vice while reading a digital
version of the newspaper.
Scandinavian newspaper
publisher Schibste is an in-
vestor in Aspiro. Often bun-
dled with cable and Internet
service, WiMP has 350,000
subscribers in Norway, Swe-
den, Denmark and, as of
Nov. 6, Poland.

SONY SLASHES
MUSIC UNLIMITED
PRICE
Sony Music Unlimited, So-
ny's on -demand subscrip-
tion service, will for a lim-
ited time offer consumers
a one-year subscription for
$59.99 -$60 off the cur-
rent yearly price of $120.
PlayStation Plus members
can get a full -year subscrip-
tion for just $12. PlayStation
Plus costs $17.99 for three
months or $49.99 fora year.
Music Unlimited works on
a variety of Sony devices-
PlayStation 3, PlayStation
Vita, Blu-ray players and
Bravia TVs-as well as An-
droid mobile phones and
tablets and on the Web.

TnlE73 88 ORIGINAL ARTIST

1 10 #1GANGNAM STYLE
PSY

2
14

CRUISE
FLORIDA GEORGIA LINE

21
WHISTLE

DIAMONDS

25 PONTOON
LITTLE BIG TOWN

11

12 26

13 20

14 14

15 12

16 15

13

18 17

19 19

20 16

35 CALL ME MAYBE
CARLY RAE JEPSEN

24 NO LIE
CHAIN, FEATURING DRAKE

29 WANTED
HUNTER HAYES

19
TAKE A LITTLE RIDE
JASON ALOEAN

cowAro tre nielsen
McbleScan

For the seventh consecutive year Mariah Carey
makes a holiday season appearance with "All I

Want for Christmas Is You" (26-12, up 71%). She
Ad best with it in 2010 when it was No.lfor two
weeks. Last year she reached No.4, in 2009 No.
3, in 2008 No. 2, in 2007 No. 3 and in 2006 (the
first holiday season in the chart's history) No. 5.

6 NO WORRIES
LIL WAYNE FEATURING DETAIL

41
ALL! WANT FOR CHRISTMAS IS YOU
MARIA. CAREY

11
GIRL ON FIRE
ALICIA KEYS FEATURING NICK' MINAS

62
MY AND I KNOW IT

WE ARE NEVER EVER GETTING BACK TOGETHER
" TAYLOR SWIFT

TURN ON THE LIGHTS
RAM

17
BLOWN AWAY
CARRIE uNDERWouD

BANDZ A MAKE HER DANCE
JUICY J FCATUPoNG IJMAYNE & 2 MAINZ

15
ADORNT

37 Du iSEU8110 N YOU
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BOXSCORE concert_G.e.
GROSS/ e"r!!!SID Attendance

$2,206,376
5400/575

3

4

5

6

7

8

9

10

$1,933,430
(3.934.034 rears)
8294.88/813761

f3T7i738

$1,255,360
($1.24683)Cansenn)
$96.66/$39.77 Bell Centre, Montreal, Nov. 26

ANDREA BOCELLI, KATHERINE JENKINS, MARIA ALEIDA
MGM Grand Garden, Las Vegas,
Nov. 24 1118422

Frank J. Russo, Gelb Promotions

LINKIN PARK, CHARLIE BROWN JR.
trcetn; Anhembi, SSo Paulo,

192..743
T4F-Time For Fun

ANDREA BOCELLI, KATHERINE JENKINS, MARIA ALEIDA
HPMvPa2vIllon, San Jose, Calif., 11,821

12 440
Frank J. Russo, Gelb Promotions, AEG Live

JUSTIN BIEBER, CARLY RAE JEPSEN, THE WANTED

V,MT
$1,215,980
(2.474.789 reels)
8343.94/5147.40

$1,181,680
(035390
5146.27/881.97

$1;178,456
$89.50/039.50

$1,173,330
(5733.228)
863.21/647.40

$1,119,536
(866.174)
9125.37/$80.14

$1,107,200
(2.257.630 rears)
8382.53/593.18

$1,104,550
(MM. Carwien)
89831/839.63

$1,088,012
(6836.790)
$117 02/871 51

$1,029,318

tr.Z.M2
$941,922

-Ian)

$928,121

$924,124
(1.876.600 rears)
$196.98/559.09

MA?
$878,919
(4:690.090)
8126.73/87578

$843,5575

$839,296
(6648315)
8232.45/583.53

$829,220
$179.50/$129.50/
585/545

$815,040
(579021 Ausnalan)
$2S4 00/5101 23

$787,863

i

$768,673
(e.593.304)
584.21/551.82

$767,578
(719.650 francs)
513132/569.33

$763,141

nit7,° AEG Live

AUSTIN FAN FEST POWERED BY MOBIL 1: AEROSMITH, CHEAP TRICK
Franki16 Center, Austin, 8,816

f1111

LINKIN PARK
Citibank Hall, Rio de Janeiro,
Oct. 8,10 ;,,s1W6'
GEORGE MICHAEL
Manchester Arena, 8,756

JUSTIN BIEBER, CARLY RAE JEPSEN
Palace of Auburn

2111ills.
Auburn

Hills, Mlch., Nov. Mt!

Circuit of the Americas, In-house

T4F-Time For Fun

Marshall Arts

AEG Live

NICKI MINAJ, TYGA

tzteds,tgrtrhirr--- t,!;,.r.,9,3i349 Lice
Notice, SJM Concerts

LADY GAGA, THE DARKNESS, LADY STARLIGHT

Mediolanum Forum, Milan, Oct. 2 nal Live Nation Global Touring, Live Nation Italy

YANNI
Credicard Hall, 55o Paulo,
Oct.11, 13-14 ?.411202Z T4F-Time For Fun

JUSTIN BIEBER, CARLY RAE JEPSEN, THE WANTED
Scotiabank Place, Ottawa,
Nov. 23 !MI AEG Live

LADY GAGA, THE DARKNESS, LADY STARLIGHT
Palais Nikaia, Nice, France, Oct. 13,169
3-4

FZI1,E97,70g,f;2:e' 1,<VV

Live Nation Global Touring, Live Nation
France

BRUCE SPRINGSTEEN & THE E STREET BAND

t?egt.t,nt:re.75Cellsr,
Omaha, 10,269 Jam Productions

MAROON 5, THE CAB, EVERMORE
Sydney Entertainment

68"ke,
10,401 Frontier Touring

MUMFORD & SONS, EDWARD SHARPE & THE MAGNETIC ZEROS, WILLY MASON
tViz,,,,,E4rtrment Centre, !!;"!, Secret Sounds

SOUTHERN GROUND MUSIC & FOOD FESTIVAL: ZAC BROWN BAND & OTHERS
Riverfront Park, Nashville, Sept. 12,730
21-22

Jam Productions, Outback Concerts, Sound
Events

ROBERT PLANT

gs,71311sAn'''`"."°"'°' IrlZg= Evenpro/Water Brother/XY2 Live

VICENTE FERNANDEZ, VICENTE FERNANDEZ JR.

=le- F.' rf -- R11

UDO JORGENS

02 World, Berlin, Nov.10 9,997
12.340

EL GRAN COMBO

2',, 'o ',11.1

Puerto
Halo

12,791
13.816

JENNIFER LOPEZ, STOOSHE

02 World, Berlin, Oct.13 ?olP
GUNS N' ROSES

Joint,
LasZgv.or

9,08e2
s9.908

LONG WAY TO THE TOP TOUR

rilkUcsit=r&t.°5a.
Melbourne,

V11.

Viva Entertainment

Concertbilro 2ahimann, United Promoters 1

Cesar Sale, LVR Events

ConcertbOro Zahlinann, United Promoters

Concerts West/AEG Live

Chugg Entertainment

JOURNEY, PAT BENATAR & NEIL GIRALDO, LOVERBOY
Bell Centre, Montreal, Nov. 5 9,698

LIONEL RICHIE

SpOrtpaiels, Antwerp, Oct. 5
114124598

ANDRE RIEU

Hallenstadlon, Mich, 00.12 3.1:1

Live Nation, evenko

Live Nation

Andre Rieu Productions, RTK

RED HOT CHILI PEPPERS, JANELLE MONAE
$59.50/539.50 American Airlines Center, Dallas,

EfilT50

$734,350

$727,208
(E451.300)
$5637

$694,839
0.420.238 ream)
5146.77/597.85

$692,173
(6535333)
8102.18/563.38

$691,385
(1,402.377 teals)
$123.23/832.03

!!, Live Nation

KEVIN HART
Oracle Arena, Oakland, Calif.,
Oct. 5 TP! Live Nation

ZAC BROWN BAND, BLACKBERRY SMOKE, LEVI LOWREY

T42110 'ce"te
13,360
sellout

NICKELBACK, DAUGHTRY

I.E.trahneds,tOrct.r:na.
Manchester, 12,900

LINKIN PARK

O
taiilinho, Porto Alegre, Brazil,

TiM6

JULIO IGLESIAS
8,208
9.810

ROBERT PLANT

9,lgaZzinho,
Porto Alegre, Brazil,

Frank Productions, G.A.M.E.

Live Nation

T4 F -Time For Fun

Benelive

Evenpro/Water BrOther/XY2 Live

The Because We Can
tour will be the fourth
time JON BON JOVI has
partnered with
promoter AEG Live.

Price Is Right
Bon Jovi tour offers wider range of ticket prices
in order to have something for everyone

Bon Jovl's upcoming Because We Can
tour will feature more than 1,000 tickets
in each market priced below $20 before

service fees -because it can.
One of the reasons the band can is because

more aggressive pricing for the top 10% of the
house allows Bon Jovi to price conservatively for
the other 90%. And the consistency of having
the same promoter tour after tour -Because We
Can will be Bon Jovi's fourth straight run with
AEG Live -allows the band to market, route and
strategically scale the house, with each party pos-

sessing a depth of knowledge about the other.
Offering tickets for less than $20 is a

statement -making move for a band that owns
the global touring gravitas of Bon Jovi. "And
there are a lot of those $20 tickets. It's not like
it's just the two back rows in the upper bowl,"
AEG Live CEO Randy Phillips says. "In the
worst -case scenario, depending
on the size of the building, there
are 1,100 tickets at that price, and

it can go as high as 1,900."

There will be seven price tiers
for the tour. With slight variables
according to the market, the scal-
ing is $19.50, $29.50, $49.50,
$59.50, $99.50 and, on the upper
end, $129.504185. "With seven
price categories, it's almost like
dynamic pricing," Phillips says.

On average, about 10% of tickets will cost
less than $20 for Bon Jovi's arena shows.

Multitiered pricing has fallen in and out of
favor during the past 20 years, but the current
trend is one of simplicity, offering only a hand-
ful of different prices. Seven price points is a

lot, and Phillips says the strategy comes straight

from band frontman and "CEO" Jon Bon Jovi.
"Jon's theory is there should be something for
everybody," Phillips says.

Even before it began doing tour deals with
AEG Live, Bon Jovi had found a new gear in this
millennium, with more than 500 shows at sta-
diums and arenas around the globe since 2000
moving nearly 13 million tickets, resulting in
a box-office gross just shy of S1 billion, accord-
ing to Billboard Boxscore. Bon Jovi tours have
finished as Billboard's highest -grossing tour of
the year twice in three years, 2008 and 2010, a
feat accomplished by only the Rolling Stones

and the Grateful Dead. The band's most recent
world tour, The Circle, wrapped in the summer of
2011 with a total gross of $339,455,339 -eighth
among the highest -grossing tours in history.

Now Bon Jovi, booked by Rob Light at Cre-
ative Artists Agency, has reached that special
class of touring act that sells out virtually every
show, as trends come and go. The band's tours
are lengthy and global in scope; the last was
nearly 140 shows, and Phillips says Because
We Can will be of a similar scale: "When they
go out, they go out."

The 2013 tour will be the fourth in seven
years for AEG Live and Bon Jovi. Asked about
the benefits of such consistency, Phillips says,
"The negotiating process is very quick. It's me
asking [business manager] Gerry Edelstein
and [manager] Paul Korzillus, 'What do you
want?' We're dealing with a band you lmow will

sell every ticket available, so that
makes it a lot easier to cut a deal."

Though tickets for U.S. dates
began going on sale Nov. 30, Bon

Jovi's next album isn't due until
the spring. (The tour begins Feb.
9 at Mohegan Sun Arena in Un-
casville, Conn.) So, in this case,
the tour on -sales help set up the
album launch, a "new normal"
in today's world where the most

successful touring acts don't need current hits
to drive ticket sales. "If you don't have to worry
about demand, if you know the demand is going

to be there, then it allows you to use the tour
as a marketing platform for other parts of the
brand, like albums, merch, online offerings,
digital downloads," Phillips says. "It also really
helps when you can plan as far in advance as
we do. It's a perfect scenario, like if you were
running a business and doing a project launch.
We have that with Bon Jovi."

Early indications are that another blockbuster,
even a top 10 tour, is in the works with Because
We Can. "We went on sale in the U.K. with a
bunch of stadium dates, and we're far ahead of
the last tour," Phillips says, "and that's without
new product. That gives us great confidence for
what we're going to do [stateside]."

On The
Road
WADDREtYL

ETHAN MILLER/GETTY IMAGES

For 24/7 touring news and analysis,
see billboard.bia/touring.
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OBITUARY BY RAY WADDELL

Frank
Barsalona

1938-2012

ORE THAN ANY SINGLE PERSON, Frank
Barsalona-the pioneering founder of the
Premier Talent booking agency-helped turn
rock'n'roll into a viable, consistent business
where artists could have lengthy and lucra-

tive touring careers. Examining the evolution of the thriving,
complex touring platform that artists enjoy today, all roads lead
back to Barsalona, who died from complications of Alzheimer's
disease on Thanksgiving Day. He elevated the role of the agent
like none before him and, most believe, none since.

"[Barsalona] changed the image of a cigar -

smoking, pinky -ring -wearing hustler into one
that reflects intelligence, career development,
smart deal -making and an ability and recogni-
tion of the need to be involved with every facet of
an artist's life," Creative Artists Agency manag-
ing partner Rob Light said when Billboard rec-
ognized Barsalona as a Legend of Live in 2007.
"Any of us who proudly make a living calling
ourselves agents owe a big debt of gratitude to
Frank Barsalona."

As a trailblazer, Barsalona's impact extended
far beyond agents into the entire live business,
including artists, managers, venues and, most
important, promoters. The seeds that produced
the modern concert industry were planted by
Barsalona decades ago, and though he effectively
quit the business in 2002 when he merged Pre-
mier with what was then the William Morris
Agency, Barsalona's impact is still very much felt
today by those he touched in the world he played
a role in building. Following are the ways Barsa-
lona indelibly changed the live music business.

1. BUILDING LIVE POPULAR
MUSIC INTO A CREDIBLE,
SUSTAINABLE BUSINESS
As a young agent at New York -based GAC, Bar-
salona booked the first U.S. appearances by the
Beatles, the Rolling Stones, the Yardbirds and
others, and quickly saw the potential of live rock.
Unhappy with both his and rock's status at GAC,
Barsalona started Premier Talent in 1968 with a
small roster that included the Who, Herman's
Hermits and Mitch Ryder, and immediately set
about getting rock acts better pay and better per-
formance settings. Barsalona focused on British
talent at first, because Premier wasn'testablished
enough to compete for the top American rock acts.
"The other American agents weren't so promi-
nent over there-I worked on a more even level
in London," Barsalona told Billboard in 1984.

Barsalona was a pioneer, first of all, "in recog-
nizing that rock'n'roll was a significant business,
and the acts were talented and not throwaways,"
Barbara Skydel, the late agent who began her
storied career with Barsalona at Premier, told
Billboard in a 2007 interview. "Frank realized
when he left GAC that his bosses were wrong-
these bands had longevity, if they were handled
properly, if there was artist development instead
of getting the last penny prematurely and killing
the act's career before it even began."

Barsalona saw what could be. "Going back to
the '60s, Frank was a man with a vision," says
Jon Landau, longtime manager of Premier client
Bruce Springsteen. "He wanted to take the rep-
resentation of rock artists to a whole new level,
wanted to find new promoters and new venues
to place them with. He wanted to bring the high-
est ethical standards to the business. All of this,
and more, he accomplished."

2. ORGANIZING AND
DEVELOPING PROMOTERS

Despite playing a huge role in developing mod-
ern agenting, Barsalona's most lasting legacy will
probably be organizing-and to a degree legiti-
mizing-a scruffy group of freewheeling pirate
promoters that weren't inclined to work together
much without Barsalona's influence.

"Frank built a network of regional buyers that
established a reliable business platform for tour-
ing artists that had not existed previously," Bos-
ton promoter Don Law told Billboard in 2007.
"Before Frank, talent was bought by bar owners
or club owners who insisted in writing on five
or more future options as a precondition for an
artist to play in their club or market. Frank ended
the practice of options and replaced it with an
honor system that was built on a recognition of
a buyer's investment of time, staff, cash and re-
sources in the risky development of an artist's
performance equity in the market."

FRANK BARSALONA in
New York in 1978.

Agents needed a go -to list of proven promoters
they could turn to in routing a North American
tour. The promoters invested money and sweat
equity in artists' careers, got the job done and
became repeat customers.

"For the first time, we gave credibility to
young promoters," Barsalona told Billboard in
1984. "It was our philosophy that if we could
work on the act together with the promoters
in the various cities, get the promoter to help
us with local radio exposure, with the under-
ground press, to supplement the record com-
pany in making sure that the albums were in
the stores, then we could have a successful coop-
erative relationship in breaking the act. And the
philosophy behind that was that if everything
went well, if the act was satisfied, then the re-
lationship would continue as the act became
more successful and moved into larger venues."

Most of the promoters whose companies were
consolidated by SFX in the late '90s -many of
which are still with Live Nation-were "the
young guys that Frank started in the territorial
business," Skydel told Billboard in 2007. "He'd
say, `If you do a good job, the acts like you, and
if the offers are what they should be, you'll have
the act.' That promise was fulfilled to the benefit
of the whole team: the artist, the manager, the
agent and the promoter."

The concept of "history" was born. Barsa-
lona was loyal to promoters if they built a much -

coveted history with an act, which proved to not

only be good behavior, but good business. "This
preserved the artist's leverage and control over
its future appearances, while fairly rewarding
the inherently risky investment of the buyer,"
Law told Billboard in 2007. "This system is now
referred to in the live appearance business as
`history,' and still provides the basic underpin-
ning of the modern talent agency system. We
owe this all to Frank."

3. BUILDING HEADLINERS
AND CAREERS
As Barsalona's reputation for providing solid pay-
checks and quality presentation for artists grew,
in time most of the biggest names in '70s and
'80s rock gravitated to Premier, and the system
fed itself. Springsteen, Led Zeppelin, the J. Geils
Band, Grand Funk Railroad, U2, Tom Petty & the
Heartbreakers, Van Haien and others joined the
most impressive roster in rock, and Premier sud-
denly had huge leverage in its own right.

Barsalona was successful because he gradu-
ated acts from clubs to arenas and stadiums. "He
knew how to nourish and develop artists, and he
cared about every one of them," Landau says.
"He is the only talent agent ever admitted into
the Rock Hall of Fame, and I doubt there will
ever be another."

Barsalona's passion for his clients was con-
tagious. "I don't think U2 would have enjoyed
the kind of success we have had without Frank
Barsalona building it with us," says U2's Bono,
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who describes Barsalona as "one of maybe 10
in the business who believed in U2 as much as
we did, and cajoled and crooned his peers into
doing the same."

4. ELEVATING THE ROLE OF
TOURING IN A CAREER-AND
AS A BUSINESS
Touring became a critical revenue stream for
recording artists, and one that existed outside
the record labels' control. Barsalona created a
network of venues and promoters coast to coast,
and graduated acts from clubs to the first rock
shows at large sports arenas. The birth of "arena
rock" can in no small part be traced directly to
Barsalona, and live became big business.

The financial upside and business cred grew
not only for artists but also agents, promoters
and venue operators. The one-promoter/one-city
model "gave our business an incredible amount
of stability, which until that time was lacking,"
legendary Philadelphia promoter Larry Magid
told Billboard in an earlier interview.

Arena rock needs arenas, and Barsalona was
among the first to look at the arenas as partners,
as opposed to just the guys who provided the roof.
Peter Luukko, president of Philadelphia -based
venue management firm Comcast-Spectacor,
says Barsalona "was the first agent to work not
only with promoters but with the buildings.
Frank and the whole crew at the agency always
wanted what was best for the artist."

S. DEVELOPMENT OF
EXECUTIVE TALENT
The list of careers Barsalona directly affected is
a long one, and working with Barsalona was a
key rite of passage for entry into the big leagues.
"He offered me my first job, he sold me my first
national acts," recalls Irving Azoff, chairman/
CEO of Live Nation Entertainment and Front
Line Management, who describes Barsalona as
a "principled and classy guy."

Many of today's power players learned the
game from Barsalona. "Over many late nights
sitting in his office, as he told me his stories,
after everyone had gone home, he gave me my
education in the business," U2 manager Paul
McGuinness says.

Barsalona jump-started no one's career more
than Skydel, his key partner at Premier, who
was given an opportunity by Barsalona in 1968
when female players in the rough-and-tumble
rock'n'roll business were scarce. She went on to
finish her career at William Morris Endeavor as
one of the most respected agents in the business
at the time of her death in 2010.

"[Barsalona] was so ahead of his time as far
as recognizing a woman," Skydel once told Bill-
board, adding that she thrived under his tutelage.
"His integrity was probably one of the most im-
portant lessons for any young kid to absorb. He
was very generous in his philosophy, not only
tome."

Barry Bell, the Premier agent who handled
Springsteen (and who still does to this day with
Creative Artists Agency), was one of the benefi-
ciaries of Barsalona's generosity. "I learned so
much from him in my 24 years at Premier," he
says. "He was someone everyone looked to for
advice because of his insight and intelligence."

The promoters Barsalona fostered, of course,
had to get the job done, but by providing them

with the top talent and remaining loyal, he di-
rectly helped build promoters' credibility as viable
businessmen. Indirectly, that credibility and track
record of doing solid business made millions of
dollars for those included in the SFX-led pro-
moter consolidation of the '90s, particularly those
that had joined the real estate game with venues.

Barsalona's network was a club, a family,
to which membership was indeed a privilege.
"Frank and Premier were the royalty in the live
concert business before there was a business,"
says Phoenix promoter Danny Zelisko, who first
worked with Barsalona through his Evening Star
firm, then became part of Live Nation and now
heads Danny Zelisko Presents. "It was hard to
get into their Rolodex, and then impossible to
get out-not that you would want to. This was a
family you wanted to be welcome in."

But much of Barsalona's legacy isn't easily
quantifiable. Perhaps his greatest gift to the
touring industry was, in organizing a group of
fiercely territorial risk -takers blessed with keen
business sense and rewarding their success with
loyalty, cultivating a sense of "we're all in this to-
gether" synergy. Barsalona's skill and patience
in routing a coast -to -coast tour with these young
promoters can't be overstated.

"We needed somebody with a strong direction,
and that's what Frank provided for us," Magid
said. "He was able to keep us focused. That was
crucial, because we were just young guys trying
to find our way. There had to be somebody that
was capable of leading that charge up the hill."

Through harnessing rock's anti -authoritarian
counterculture and the general sense of revolu-
tion that engulfed both music fans and those
who staged it before the money got crazy, Bar -

salons and those he worked with brought magic
to the business and created history in more ways
than one.

With the birth of the mega -tour, the stakes
got so high that the established system no lon-
ger made financial sense for the biggest bands.
"In 1997 when costs were even higher [than U2's
1991.92 Zoo TV tour] . . . we changed the busi-
ness model, and decided to invite bids from in-
terested parties who would underwrite the whole
world tour and shoulder the fmancial risk that
the band had hitherto taken," McGuinness says.
"This meant working without an agent, and I had
the painful task of informing Frank and Barbara
that U2 were no longer Premier clients."

U2 began working with global promoters Mi-
chael Cohl and Arthur Fogel, at what was then
called TNA. "Though Michael is no longer part
of the organization, TNA became [part of] SFX,
that became Clear Channel Entertainment, and
the current Live Nation concert organization is,
in many ways, the successor to Frank Barsalona's
network," McGuinness says. "We are still work-
ing with Arthur Fogel, who first played U2 in the
El Mocambo in Toronto in 1980, a date booked
by Premier."

In some ways, Barsalona was a victim of his
own success in helping build a band so big that
the finances of loyalty, though respected, were
no longer prudent. The fact that loyalty itself,
and its relative strength and value, are still part
of the conversation more than 30 years on is a
testament to the solid foundation built upon
Barsalona's ideals.

So does history still matter in an area where
the check often rules and national touring deals
are commonplace? While some hold that concept
has gone the way of the dinosaur, others say that
part of Barsalona's legacy is intact. "[History] ab-
solutely exists," says Washington, D.C., indepen-
dent promoter Seth Hurwitz, president of I.M.P.
"My ads are filled with acts that we did from
the ground up. The only people that say [history)
doesn't exist are the same ones that screwed you
for some other reason before."

FRANK B SALONA
with BON 2002
(above) an with "110
STEVEN VAN ZANDT
in 2005.

An Eye For
Premier Talent
Barsalona's ability to spot
rock stars on the rise helped
build both his agency and
legendary careers

Frank Barsalona was the first to book the
Beatles, the Rolling Stones and the Yard -
birds in the United States. He founded Pre-
mier Talent in 1968 with a small roster that
included the Who and Mitch Ryder.

In the '70s, the Premier roster included
some of the biggest touring acts of the era,
like Led Zeppelin and Grand Funk Railroad,

and a rising star named Bruce Springsteen.
"He knew how to nourish and develop art-
ists, and he cared about every one of them,"
Springsteen's manager Jon Landau says.
"He was a deep friend to Bruce and myself. I
was thrilled to have the chance to work with
him for so many years, and our thoughts are
with his incredibly supportive wife June and
their beautiful daughter Nicole."

Barsalona met with U2 manager Paul Mc-
Guinness while the band was still record-
ing its first album. "Working with Frank, as
U2 did, it was like you were in his family,"
Bono says.
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Jon Bon Jovi recorded
two songs for the
movie "Stand Up Guys"
starring CHRISTOPHER
WALKEN, ALAN ARKIN
and AL PACINO,

Oscar Time
As campaign season kicks off in Hollywood, music will play
an even bigger role this year

jon Bon Jovi gave a short solo show two days before Thanks -
giving to 80 people packed into the Mint, an unassuming
club on Pico Boulevard in Los Angeles. The performance

capped a whirlwind 24 hours in Los Angeles that, one could say,
kicked off the season.

No, not Christmas or Thanksgiving. Ifs Academy Awards cam-
paign time in Los Angeles and Bon Jovi, with two songs in the
dark comedy "Stand Up Guys," is one of the first established art-
ists to start promoting his work.

In two nights and a day, Bon Jovi told the story of his involve-
ment with the film to an audience of composers and lyricists at
a press conference with the Hollywood Foreign Press Assn. and
in one-on-one interviews with eight other journalists. "This is
unique," he said in a Four Seasons suite converted into a TV stu-
dio. "Nothing like promoting an album."

Expect to see Keith Urban, Nell Finn, Diane
Warren and other potential contenders on the cam-
paign trail in the coming weeks. Campaigns have
commenced for songs by Graham Parker, Dave
Stewart and Peter Asher. Rufus Wainwright,
Karen 0 and Florence Welch. Dolly Parton,
Willie Nelson and Paul Williams are possibili-
ties if voters remember earlier in the year; R. Kelly
had a track associated with Whitney Houston in

"Sparkle." And, of course, there's Adele's James
Bond theme, "Skyfall."

Unlike the Grammys, campaigns to secure an Oscar nomina-
tion are highly visible affairs with meet -and -greets, screenings,
live performances and more from mid -November up to just days
before Christmas. Once nominations are announced Jan. 10, the
process resumes though with far fewer participants.

Music stands to have a far larger presence this year, owing mostly
to a revamp in the rules for original song. The Academy of Motion
Picture Arts and Sciences' convoluted system, which last year re-
sulted in a category with only two nominees, both from animated fea-

tures, will again have five contenders like most every other category.
Last year's uproar over the two nominations, Bon Jovi says,

"reminded me of having done this. I didn't seek this out think-
ing, 'Oh, I could win an Oscar next year.' It was the opposite. I
remembered having gone through the process 22 years ago"-
when he was nominated for "Young Guns II"-"and then all the
uproar jarred me to pay attention. It led me to say, 'Are there any
scripts going for next year?'"

In Hollywood, whether it's vying for media attention or
getting a script sold, one needs a good story, And Bon Jovi

has a good one to tell.
He read only one script: "Stand Up Guys." And when he in-

stantly came up with a song for the end credits, "Not Running
Anymore," it was more than three months before the film was
scheduled to start shooting with Fisher Stevens directing Al
Paclno, Christopher Walken and Alan Arkin. It gave him time
to write another song.

As unusual as it is for a songwriter to write from the script, Bon
Jovi made another uncommon journey and visited the film set.
Convinced he needed to stay within the skin of the characters-
he used the first line of dialogue to start his tune "Old Habits Die
Hard"-Bon Jovi resisted the urge to talk to any of the stars. But
he remembered his experience with Emilio Estevez for "Young
Guns II" where he wound up writing 10 songs.

"When I went to the set I started to envision a third and fourth
and more, and [producer] Tom Rosenberg had a
certain vision for the rest of the source music," which

would largely be '70s soul records. Rosenberg's direct
words, Bon Jovi recalls, were, "'These will be the only
original songs in my film. I them-we're done.'
There was no need for me to go on."

Not quite.
Bon Jovi, who wasn't paid for the songs or re-

cording sessions but retains the copyrights, felt the
recording of "Old Habits Die Hard" didn't match
the pace of the film where it was placed. He booked

time at Jim Henson Studios in Los Angeles, grabbed musicians
in the hall and recorded the song again.

After returning to his New Jersey home, Bon Jovi says he felt
there was a need for other versions fora soundtrack album, which
Lakeshore Records will release. He went to Nashville and did ver-
sions with acoustic guitar, bass and drums. "I loved the songs so
much," he said. "I had to do it again."

Sound
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FOR THE RECORD
II In the Dec.1 issue, an article about One Direction's
new album, Take Me Home, should have stated that the
album's first sales week was the third -largest debut
week of 2012, not the third -biggest overall sales week.
Also in the Dec.lissue, the title of Asher Monroe's new
single, "Here With You," was misstated in the Spot-
light On feature.
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FROM THE EDITOR
Katy Perry became Billboard's Woman of the Year on Tuesday, June 26. Neither she
nor her management had any idea this was the case, but these are quibbling details.
I'd gone to Los Angeles to attend the Pepsi and Billboard Summer Beats concert she
was headlining as part of premiere night for her movie "Katy Perry: Part of Me." The
biopic tells the story of her first major, international arena tour. The concert was amaz-
ing-thousands of fans cheering from Hollywood Boulevard-which was shut down
for hours-but also from nearby apartment windows and rooftops. And why not? Her
last album alone had a record -tying (some guy named Michael Jackson did it with his
1987 album Bad) five No. 1 songs on the Billboard Hot 100.

It turned out to be the movie that spoke even more loudly, though. Walking into the
theater after the concert, I was ready for some lightweight fun. And there were plenty of
light-hearted moments in the film-who doesn't adore Katy's grandmother at this point?-
and lots of great music. But the movie ended up being unexpected in one key way: It was
real. In a way that most fans and even many in the business never get to see, the film shows
how hard it can be for a young woman-for any human-to be on the road for weeks at
a time, trying to balance a professional career and a personal life. There's a breathtaking
scene where Katy is crying on a bed in a dressing room, exhausted and emotionally spent.
Eventually she makes her way onto a lift under the arena stage, wiping away tears. But in
the blink of an eye, as she rises above into a world of rainbow colors and peppermint -swirl
costumes, she's all smiles for the adoring masses. When you're a pro, the show always
goes on. I left the movie theater inspired by that thought, and by Katy's strength, as did
so many others around the country and the world. The staff discussed the Woman of the
Year idea and within a week or two we had reached out to her management.

Inspiration takes many forms. Carly Rae Jepsen, this year's Rising Star, was a bit of a
journeywoman after becoming a finalist on the 2007 season of "Canadian Idol." But one
song and a Bieber tweet or two later, and "Call Me Maybe" arguably became the story of
2012. What famous person didn't cover or pay homage to that song this year? And let's
not lie about all the times you sang it in the car or at the office when you thought no one
could hear. But perhaps most significantly, this song was a hit because fans on YouTube
demanded it was, before any gatekeeper dared make an argument to the contrary. Now,
much to Carly's credit she's proved to be more than one song, as 'Good Time," her duet
with Owl City, cracked the top 10 of the Hot 100. Her third single, "This Kiss," is now
climbing the Mainstream Top 40 chart in its second week at radio.

Toughness and inspiration also abound on our Women in Music executive list. Now in
its eighth year, Billboard's Women in Music report exists to inspire and to recognize the
inspiration, achievements and talents within the ranks of female executives in the music
business. The event began at a time when the boardrooms at entertainment and media
companies were overwhelmingly male, and sadly, that time is still here. But it has been in-
credible to watch the contributions women are making to grow this business. What began
as an honor for 20 women grew to 30, and last year expanded to 40 positions. Billboard's
senior editors read and scored each nomination to produce this list. and believe me when I
say that we could extend it to 60 or more and still have rain -making talent at every number.

So, congratulations to those who are honored this year. Those who came close should be
energized to know that more than one-third of the women on the 2012 list are new from
last year's ranking. Please, let the success of these women inspire you. Make this business
and community a better place, not just for you, but for the future generations who aspire
to your positions of success and influence. We'll be keeping score.

-Bill Werde
Editorial Director, Billboard

WOMAN OF THE YEAR KATY PERRY 118

OVER THE RAINBOW
In an exclusive interview, Katy Perry
talks with Billboard's Gail Mitchell
about her remarkable success, the
female artists who inspire her, the
plans for her next album-and how
she keeps her sanity with "a lot of
females around me." See a video of
the interview on Billboard.com.

KATY'S TOP SONGS
An exclusive recap of Perry's top 10
hits on the Billboard Hot 100 and
a look at the chart records she's
breaking.

CLEAR VISION
How Direct Management Group
helps Perry reach her goals.

LOVE AT FIRST KISS
Capitol/EMI's embrace of an
"incredibly gifted" artist.

GLOBALLY FOCUSED
EMI partnered with Perry to achieve
worldwide success.

SIDE STAGE TO
SUPERSTAR
Live performance has propelled
Perry's rise.

BREAKING BORDERS
Katy Perry is a global touring
sensation.

KATY'S TOP BOXSCORES
International shows have boosted
her tally.

CARLY RAE JEPSEN RISING STAR 41

'AN IMPOSSIBLY
WONDERFUL YEAR'
"... And it just keeps getting better,"
the singer tells Billboard's Jason
Lipshutz, who traces Jepsen's path
to success, with perspective from
her manager Jonathan Simkin of
604 Records and Scooter Braun of
Schoolboy Records.

WOMEN BEHIND CARLY
Scooter Braun singled out Laura
Hess and Kesi Smyth for helping
Carly's climb.

DIALING DIGITS
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Billboard's WOMAN OF THE YEAR honor

caps a magical 2012for Katy Perry
BY GAIL MITCHELL

Sitting back on a comfy sofa at the Chateau Marmont in West Hollywood, Katy Perry is chatting about
nail art. : In place of the election-themed nails she sported Oct. 7 at a campaign fund-raiser for Presi-
dent Obama, the singer/songwriter is flashing a vampire -design manicure. The occasion this time is
her similarly themed early birthday bash the following evening at Hollywood's Magic Castle. il, "Nail
art is very trendy now, but I started getting into it when I went to Japan seven years ago," says Perry, who
turned 28 on Oct. 25. "I love showing my feelings and my support through my nail beds," she adds with
a laugh. "God is in the details." 4= So true: right down to the sunflower pin and earrings accessorizing
Perry's black -skirted dress, as well as the gold -buckled ruby flats she's wearing. In fact, the accessory
motif calls to mind another wide-eyed female who suddenly finds herself somewhere over the rainbow.

-i- While Dorothy lands far from Kansas in a mythical world called Oz, Perry's whirlwind journey beyond the rainbow has
catapulted the singer into a world just as mythical: pop stardom.

When Perry accepts Billboard's 2012 Woman of the Year
award on Nov. 30 at Capitale in New York, it will be the cul-
mination of a heady year for the visionary talent.

The Santa Barbara, Calif, native not only set several chart
records, she starred in, produced and released a 3-D feature
film, "Katy Perry: Part of Me," and sold out 124 arenas on
the worldwide California Dreams tour documented in that
concert film.

Paving the road to success: Perry's sophomore album,
Teenage Dream. The 2010 release became the colorful art-
ist's first No. 1 when it debuted atop the Billboard 200. It
has since logged more than 100 weeks on the chart and
sold 2.6 million copies in the United States, according to
Nielsen SoundScan.

In addition to holding the record for the most consecutive
weeks (69) with at least one title in the Billboard Hot 100's
top 10 (2010-11), Perry is the only woman to score five Hot
100 No. Is from one album (Teenage Dream) in the chart's
54 -year history.

Between her career and rallying support for Obama dur-
ing his campaign, Perry is just as adamant about giving back.
She has helped fund charity efforts for the Children's Heath
Fund, Generosity Water, the Humane Society, the Red Cross,
Make -a -Wish Foundation, the "Night of Too Many Stars"

benefit for autism programs and MusiCares. On behalf of
the lattermost organization, she donated royalties from her
hit single "Part of Me" to the tune of 5250,000.

Together with "American Idol' producer Nigel Lyth
goe, Perry was honored by the Dream Foundation on
Nov. 16 for her charity work. Up next: a performance at
the Dec. 4 "Celebration of Carole King and Her Music"
in Los Angeles, with proceeds benefiting Paul Newman's
Painted Turtle camp.

And that's not counting Perry's entrepreneurial pursuits.
On Nov. 28, she and Coty confirmed plans to produce and
distribute her fragrance line, which includes previous scents
Purr and Meow. She's also planning the launch of her own
label while delving into her new role as creative partner/
investor in Popchips, a health -focused snack food.

All this activity is a far cry from less than five years ago.
The pastors' daughter had been dropped by three labels-
Columbia, Island Def Jam and gospel indie Red Hill-be-
fore she clicked in 2008. That's when Capitol released her
breakthrough debut, One of the Boys, featuring the saucy
single "I Kissed a Girl."

During a freewheeling 90 -minute conversation over
chopped chicken salad, Perry reflects on life thus far from
over the rainbow.
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KANYE WEST
and KATY PERRY
during the shoot for
the video to "E.T."
Below, from left:
single cover art for
"E.T.," "The One
That Got Away,"
"Teenage Dream"
and "California
Girls."

KATY'S TOP SONGS
Perry's record -setting Hot 100 streak
By Keith Caulfield

Woman of the Year Katy Perry has been a tireless hitmaker on the Billboard Hot 100
since her debut on the tally in 2008. The singer/songwriter arrived on the list on May 24
of that year with her controversy -stirring "I Kissed a Girl." In less than two months, the
song shot to No.1, marking the first of thus far seven chart -topping singles.

Along the way, Perry became the first woman to score five No. is on the Hot 100
from a single studio album. 2010's Teenage Dream yielded the chart -toppers "California
Gurls" (featuring Snoop Dogg), the title track, "Firework," "E.T." (featuring Kanye West)
and "Last Friday Night (T.G.I.F.)." She added another smash single from the set with
"The One That Got Away," which reached No. 3 on Jan. 7.

Perry's Hot 100 dominance continued into this year, thanks to the reissue of Teenage
Dream. Among the set's bonus tracks were the singles "Part of Me" and "Wide Awake."
The former debuted at No.1 on the Hot 100 on March 3, shortly after she premiered the
tune on the Grammy Awards. "Part of Me" was only the 21st single to debut at No. 1 in
the chart's 54 -year history, and Perry's first to open in the top slot.

Following "Part of Me," Perry's next single was "Wide Awake-the end -credits song
in her "Part of Me" documentary. The single debuted June 9 at No. 35, and rose as high
as No. 2 on the Hot 100, giving Perry 11 top lOs thus far.

On Billboard's exclusive top 10 countdown of Perry's top 10 Hot 100 singles, "E.T."
ranks at No. 1, edging out "Firework," which lands at No. 2. The former spent five weeks
at No. 1 (13 total in the top three) and 30 weeks on the tally altogether. All seven of her
No. 1 singles are among her top 10 hits to date.

Rank Title Peak Position Debut Date Label

1 E.T." No. 1 (5 weeks) Sept. 4, 2010 Capitol
2 Firework No. 1 (4) Nov. 6, 2010 Capitol
3 California Gurls'" No. 1 (6) May 29, 2010 Capitol
4 I Kissed a Girl No. 1 (7) May 24, 2008 Capitol
5 Hot N Cold No. 3 July 5, 2008 Capitol
6 Teenage Dream No. 1 (2) Aug. 7, 2010 Capitol
7 Last Friday No. 1 (2) Sept. 11, 2010 Capitol

Night (T.G.I.F.)
8 Wide Awake No. 2 June 9, 2012 Capitol
9 The One That

Got Away
No. 3 Oct. 29, 2011 Capitol,

10 Part of Me No. 1 March 3, 2012 Capitol

-1:Zt';riggi<ac:o=ig
This ranking is based on actual performance on the weekly Hot 100 chart through the Nov.17 issue. Songs are
ranked based on an inverse point system, with weeks at No. 1 earning the greatest value and weeks at No.100
earning the least. To ensure equitable representation of the biggest hits from each era, certain time frames were
weighted to account for the difference between turnover rates from those years

What was your first reaction to being cho-
sen Billboard's Woman of the Year?
I'd thought my year was over, that it was time
to pass the baton. But I guess I get to hold onto

it until the end of the year [laughs]. It's truly a
lovely compliment. Seeing who has been hon-
ored in the past-Beyonce, Taylor Swift and
others-I'm in good company.

With such an honor comes talk of being a
role model. How does that make you feel?
I'd like to change the phrase "role model"
to "inspiration." "Role model" puts you on a
pedestal that no one can really live up to. For
me, aspiring to be an artist at a young age,
I didn't think about being a role model. But
I definitely thought about being an inspira-
tion. So I hope that I am an inspiration, es-
pecially with my work ethic and my ability to
overcome obstacles.

It might mean inspiring someone to be more
creative, more honest or have more integrity.
All I want to do is encourage people and make
them feel. It's not always going to be feeling
good. Shometimes it's going to be, "We need
to push that out, we need to get through that
And the only way we're going to get through
that is a bucket of tears.

Which female artists inspire you?
Patti Griffin and Jonatha Brooke are among
my favorites. I just listened to [Brooke's] 10
Cent Wings from top to bottom. It gives me
the same inspired feeling as the first time I
listened to it. And I'm really into Bonnie Raitt
right now. I tried to cover "I Can't Make You
Love Me" fora couple ofcharities: the Hammer
Museum and AMFAR. I listened to a couple of
her records when I went toAsia fora few weeks.
There was an opportunity to take a three-hour
hike up this volcano. And the whole time I was
hiking-starting at 3 a.m. and seeing the sun
rise at 6 a.m. on the mountaintop-I was only
listening to Bonnie.

I listened to a lot of Edith Piaf when I was
growing up; my mom speaks French. There
was a very weird 'hall pass" with Piaf, Billie
Holiday, Ella Fitzgerald-that type of music-
because there was this idea that that music is
more harmless than Madonna. But really, Billie
singing about heroin-and Edith was probably
singing about that or something of that nature
even if was in a different language [laughs].

In terms of current artists, there's Sia and
another new artist I love, Jessie Ware. She's
English and has the most incredible gospel
kind of voice. One of my friends is in this side
project called JJAMZ, lead vocalist Z Berg from
the Like. She's a frank person. I her style.
And I've always loved Fiona Apple and Alanis
Morissette. Those are my heroes.

Why are they your heroes?
Fiona because she's a little bat -shit crazy and
not afraid to show it. We're all a little bat -shit
crazy: She just takes the words out of your
mouth. That's the thing with songwriters.
When they succeed it's because it's on the
tip of everybody's tongue; everybody is feel-
ing the same thing. And Alanis has always
been one of my favorites because Jagged Little

Pill was the most perfect female record ever
made. There's a song for anyone on that re-
cord; I relate to all those songs. They're still
so timeless.

What have the last two years been like
for you?
It feels like the record that never ends [laughs].
I'm glad I'm still alive -27 has been a very test-
ing year. I feel I'm in the same position I was in

after I made the first record. I toured [on] that
and then made the second record and toured
that. Now I'm at an in-between position again.
But I'm not scared or feeling uncertain. It's
still about coming from a very honest place to
reconnect with my core.

Working with Glen Ballard, Tricky Stewart
and others, what songwriting lessons have
you taken to heart?
Honesty has always been the best songwriting
policy for me. To come from an honest place
and connect with the truth. You may say things

that sometimes hurt but someone out there will
be like, "Oh, my God, I needed to hear that." I
like being an inspiration and coming off as a
strong female, but i don't feel that way every
day. And that's OK.

Sometimes I feel artists get so wrapped up
in trying to have strong, inspirational mes-
sages, and not everyone feels that way. There
needs to be a balance.

What other elements are essential to you
as a songwriter?
Color. I love idioms and old sayings, puns and
humor. I love language. I'm one of those peo-
ple who is really interested in the definition
of a word and its synonyms. Every day I'm
asking everybody I'm hanging out with what
something means and what it means to them.
Even if it's a word I've heard over and over. I'm
a hoarder of words. I have a little recorder that
I put everything on and have it transcribed by
someone I trust because it can get very inter-
esting on that recorder. I have lists of titles,
whatever I'm feeling.

I've had pretty intense arguments with pro-
ducers and others about lyrics. Some people
don't think that they matter. I'm like, "You've
got to be crazy." There is kind of a math and
science about a perfect pop song. But I would
prefer doing math, science-and heart. Lyrics
can end up on T-shirts, on the inside of wed-
ding rings. They're important. Anyone who
says beats are more important obviously doesn't

have a heart. They are tin men [laughs].

Hearing any new trends?
Women in pop music have been ruling the game

for a while. But I feel there's a stripped -down,
1970s vibe that's coming. How many more
songs can we hear that sound like a monster
truck rally? I enjoy some of it, but radio is start-
ing to sound a bit the same. Like I'm excited for
"Begin Again" by Taylor Swift. That's my song
right now. It's so genius, so perfect. I feel there's

going to be a bit more heart, hopefully. I don't
mind the dubstep stuff but there's no emotional
connection. 1 just want to actually hear a song
that has no "swell" even for just one minute.
Can you imagine?

How do you advise young women who want
to break into the industry as you did?
Pick up an instrument, go to a songwriting
class, start playing at open MiCS, cafesor farmers

markets-places that aren't scary or threaten-
ing. People will either listen or they won't. But
they're not there continued on >>p22
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from >>p20 specifically to listen, they're
there to get avocados. That's what I did. Let in-
dividuality lead you. Don't try and make a song
that sounds like "Call Me Maybe" because that
already happened.

You also read Don Passman's book "All You
Need to Know About the Music Business"
at age 13, which isn't typical reading for
a teenager.
I got this seed of an idea that I was going to do
what I'm doing now when I was 9. By 15 I had
left high school. So by 13, I was four years in
and pretty aggressive with it. I swear it was like
Chinese water torture for my parents, saying,
"I can do this, let me do this, let me prove it."
People were reacting at my shows. It wasn't just
my friends and family. And we were getting
really good feedback from Nashville. I would
go there a lot, learning how to play and write.
That's when someone gave me that book or I
found out about it. And I marked it up, just try-
ing to do whatever I could.

At one point, didn't you receive offers to
sell your publishing?
Yes, someone was offering on the lower scale
of six figures. My car was impounded and I
couldn't get it out. But I didn't do it. I'd given
myself a plan: If I didn't have the opportunity
I wanted by the time I was 25, then I was going
to do something else. Or maybe I would have
taken a publishing deal then. But I've always
had this really blind ambition. That has been
my compass. When people in the industry were
telling me "no," all the people in the audience
were telling me "yes."

And the industry doesn't buy the records.
The audience buys the records. I'm very happy
I didn't take the quick money. I don't have a 360
deal and I don't have a publishing deal so I feel
like I'm a rare bird. And I never really got big
advances with my other record deals.

And if things hadn't worked out by the time
you were 25?
I don't think I wouldhaveeverleft music. Music
is my sixth sense. But maybe I would have let
go ofthe game of it all, trying to participate and
win. Maybe I'd have gone into the woods and
had babies, wearing no shoes and playing on
my guitar. But I think I'll still actually do that.
I'm very excited to get to that part of my life.

You've announced plans for your own label.
Any details yet?
There are some artists in mind, but I'm not
ready to talk about the label just yet. As you
know, there's been a big transition from EMI
to Universal with Lucian Grainge and Steve
Barnett. I'm very pleased that they are keeping

Capitol intact, what I call the dream team with
[Capital executive VP ofmarketing/promotion]
Greg Thompson. I can't imagine working with
another set of people. I share everything I have
with all of them. They own it just as much as
I do. It takes an army to go into battle, and I
couldn't have done it without them.

Going back to my own label, I don't have
time to sign whatever is popular at the moment
and see if it sticks. People are offering me a lot
of K -pop, j.pop, Z -pop, whatever pop is happen-
ing. I'm like, "That's cool," and I enjoy the fun
factor of it. But I need the music to translate.
I need the music to be able to be sung. I want
lyrics where it doesn't matter what language
you speak. Those are the songs I want. Those
are the artists I want. I'm open to a lot of stuff.
But I will be really selective.

You've said you want to take time off to
recharge. How much time?
It's a bit ofa different game because we have some

new [corporate] parents. So I have to respect that.
But I'm also an adult and what I'm not going to
do is hurry up to fail, to shoot myself in the foot.
I need to live so I have something worth sing-
ing about. That's always been the case for me.

So at this point are you even thinking about
the next album?
I have lots of songs and ideas. I know exactly
the record I want to make next. I know the art-
work, the coloring and the tone, but I'm not in
the studio yet. So it's a little like painting the
baby's room blue before knowing it's actually
a boy. I have to let the music take shape first. I
even know what type of tour I'm doing next. I'll
be very pleased if the vision I have in my head
becomes a reality. But I have to honor the music.

I won't try and duplicate what I did last time.
That would be silly. It's not of any interest for
me to try and outdo myself at every corner.
Eventually you just like pop, explode. It's like
a Jinga game. How tall can you get before you
just fall the fuck over?

I am doing little things here and there. I
was just in the studio with another artist and it
turned out all right. I'm going to start dusting off
the wheels just a little: [I'm] going in with a cou-
ple of people in November and try out fun col-
laborations that maybe peoplewouldn't imagine.

Is one of those people Rihanna?
There's a lot of talk around that type of thing
for me and her. It couldn't be just like whatever.
It has to be great because she and I don't really
like to lose.

While fun and inspirational, your film also
carried a cautionary message: Be careful
what you wish for. Do you agree?

have lots ofsongs and ideas.
I know exactly the record I want

to make next. I won't try to
duplicate what I did last time.

That would be silly."

40°,560011.44.

Absolutely. I had the idea in winter 2010 be-
cause I felt people were really reacting to the
album, that a big wave was coming. And I
wanted to catch it. I brought it all upon my-
self. I knew I had complete control. It wasn't
upsetting because if! didn't want [something
filmed], I'd just say, "Get out of here." And I
was glad to show that side. There's a lot of
extra footage and maybe one day that extra
footage will be out there. But the movie did
the right thing. It helped support my music
with a visual perspective and it showed the
truth, the reality of what goes on behind the
scenes and how you have to really have some
armor. I really think it's by the grace of God
that I got through it.

Did you learn something about yourself
that you didn't know before?
Yes: I am human and I will break [laughs]. I
come from a very religious family but I don't
necessarily adopt all those things. But I truly
believe the only thing that got me through
was God's grace.

In astrology, there's something called
"the return of Saturn" [which is considered
a milestone to adulthood]. My return of Sat-
urn started, I think, at 27.

When Saturn is in your sign, it teaches
you a lot of lessons and it's usually there for
like three years. I'm learning a lot of lessons
and applying them to my life. Finally, for the
first time in my life, I feel like I'm growing
up, and I'm enjoying it. My taste buds are
changing, so I'm excited about that. But I'm
the type of person who has to learn every-
thing on her own. Nobody can say it for me. I
want to experience it on my own. Sometimes
I want to see the darkness to know that it re-
ally exists [laughs].

A determined young
woman. KATY PERRY

posed for a studio
portrait session in

2002 with producer/
songwriter GLEN

BALLARD.

What are some examples of your taste
buds changing?
I'm actually more interested about what's going
on outside of my bubble than what's going on
inside my bubble. I am excited to get involved
with other organizations and people making
an impact on the world outside of the entertain-
ment industry. Just like I used to go to certain
places but they're of no interest to me anymore,
I find other things are more important: great
friendships, wonderful dinners, doing things
for others, seeing the reactions ofother people.
Just being more present.

Any other film projects In the works?
I am in "Smurfs 2." [Perry was the voice of
Smurfette in "Smurfs" in 2011.] Christina
Ricci is the voice of my female nemesis. I want
to do stuff that's a little unrecognizable, the
self-deprecation kind of humor where I don't
always have to be lit so perfectly. I know I can
be like the pretty girl, the teasing kitten. But
what I want to do is be like a Jerri from Amy
Sedaris' ["Strangers With Candy'''. I just want
to kind oftransform. I did that on this TV show
called "Raising Hope." I played a character
named Rikki who had tight, permed red hair.
She was an officer wearing no makeup, with a
slight 'stache. It was funny. It's nice to be able to
lose yourself in that type of thing. But I mostly
want to work with select directors. I won't be
able to come in like I did with my documen-
tary and have final cut. It's so much more of a
communal process. So you have to be careful.

How did your association with Popchips
come about?
The Popchips thingis fim and natural. I tweeted
about it. And sometimes when I tweet, people
react. Whatever I continued on »p24 S
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AS PART OF
THE COTY FAMILY.
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from >>p22 do, I want to be really creative
with it. I don't want it to be, "Here's my face,
here's a picture, use that I'm always involved,
overly involved.

In this instance, I got to create my own fla-
vor and it's very my style [laughs]. Right now,
I'm coming around to the idea of having my
own fashion line. I'll probably work on that
with my stylist, Johnny Wujek. We're think-
ing about it, but it takes a lot of preparation.
I'm not just going to lend myself to a depart-
ment store.

What's happening with your fragrance
line?
Coty has become my partner. I have Purr and
Meow already. We are working on the next
fragrance, which is almost finished.

Will Coty unveil it this year?
No, next year. Everything is like a year off. It's
not because we need the year. It just takes that
much time.

You became very involved this year In the
presidential election as well as various
charitable activities.
As I said earlier, one of my favorite things is
watching other people's reactions: making
memories not by myself but with other people.
That's the memory I hold. If you have some-
thing cool and keep it to yourself, then you
don't know the value of how cool it is.

Young kids forget that they do have oppor-
tunities to make a difference. I've got so much
and have so much opportunity, I would be
foolish not to share that. And now I've been
able to actually have the time to do things.

So if you need me and I can help, let me
help. I'm also starting my own foundation very
soon. As with everything else, it takes time
to get it right. But I'm very excited about this
next year.

Looking back, what was the best and
the worst thing to come out of the last
two years?
The best thing was being able to see my vision
realized, the thing I stood by for so long that
was constantly knocked. Not all of my songs
are important because they're not. Some are
just fun, bar -hopping songs. But I know "Fire-
work" is important. I know those nuggets are
really why I've written all the other songs and
gone through all this other stuff.

I see the effect it has on people. I love
that I'm able to dream up things and make
them reality, whether it's pink cotton candy
clouds floating across the audience or that
I get to donate a quarter of a million dollars
to MusiCares.

The worst was it being a test of my san-
ity. You just have to always keep one foot out
and be aware of all the people you're putting
around you, their intentions and motives. I try
to never let my intuition be muddled. I keep
all the same people I've had around me. I love
my family, and my sister is a ball -buster. She's
my warden. She and my best friend, Shannon,
are why I have lived through this year. It's a
bit of an estrogen fest with me. I keep a lot
of females around me. But I love that. I love
a woman who can be friends with a woman
and isn't afraid of another woman. I believe
in sisterhood.

CLE
VISIT
How Direct Management Group helps
Perry reach her goals
BY GARY GRAFF

When Katy Perry first
visited the Los Ange-
les offices of Direct
Management Group
i n early 2004, she did
cartwheels.

"And then the splits," manager Bradford Cobb

recalls. "She didn't stop for the receptionist."
"That 'makes you pay attention," co -manager

Martin Kirkup adds with a laugh.
And that's exactly what Kirkup, Cobb and

the Direct Management Group team have
been doing ever since, helping to guide Perry
through the challenges of her early career to
her current status as global superstar. Pleased?
You betcha. Surprised? Well ... not entirely.

"To us, it's not remarkable that she's hugely
successful-without sounding like wise -asses,
that's why we signed her," Kirkup says. "We
really believed in her and felt she had huge
potential."

"What's amazing is this all happened in four
years," he adds. "It's been a really fun trip for
all of us."

And, Kirkup and Cobb hasten to add, their
primary job has been to follow Perry's lead and
help her realize the vision she brings to them.

As Cobb-who was introduced to Perry by
producer/songwriter Glen Ballard-puts it, "No-
body 'made' Katy Perry. It makes us cringe when

we hear people who don't know or don't realize
Katy writes her songs.

"From the personality in each of them, it's
clear to anybody who's paying attention that
she is the driving force behind what she does
creatively. Almost all the creative decisions are
Katy's. When she asks our opinions well give it,
and sometimes we offer it unsolicited. She's in-
volved in business decisions, too, but she trusts
us to make good business decisions for her and,
creatively, it's all Katy."

Kirkup adds, "One of the big misapprehen-
sions people outside the business, and some
inside, have is that record labels or managers
or somebody else has a Svengali kind of influ-
ence or a magic wand.

"That pretty much doesn't happen-and
certainly not with Katy," he says. "You're much
better off with an artist who has a really strong
vision and gives you something you can work
and build with."

Perry unquestionably had that when she

that in Perry's best interest.
"It was very difficult," Kirkup says. "There

were people there who really got Katy and really
believed in her, but there were a lot ofdecision-
makers who really didn't get it and who were
unwilling to fully commit. We finally had to
have a conversation ... And we had the great-
est respect for them. They thought about it,
and they let her go."

Ironically, Cobb notes, Perry had just writ-
ten her next two songs: 'I Kissed a Girl" and
"Hot N Cold," which, of course, both became
No. 1 hits on the Billboard Hot 100.

While her management company looked for
a new deal-eventually landing Perry at EMI,
where then -Capitol Music Group CEO Jason
Flom "got it straight away"-Kirkup and Cobb
also worked to keep Perry's spirits up. "There
were discouraging moments," Cobb says, "be-
cause when you're [20], a month seems like
a year."

Nevertheless they kept her busy, continu-
ing to write songs but, more importantly, play-
ing live around Los Angeles, especially at the
Hotel Cafe.

"Some of our advice to her was to really hone
her skills-skills she already had, but to keep
playing and getting better and better as a live
performer," Kirkup recalls.

"We didn't have to motivate her; she moti-
vated herself. She'd come in every couple of
weeks and bring her acoustic guitar into our
office and say, 'You guys have to hear this, and
have something new to continued on »p26

came to Direct Management Group. Cobb and
Kirkup still marvel at hearing such songs as
"Ur So Gay" and "Thinking of You" at their ini-
tial meetings, and how, Cobb says, "she'd keep
coming back and play us something new she
had that would be really, really good."

But the vision wasn't clicking with Columbia
Records, where Perry was under contract at the
time while working with Ballard.

The management company inherited a chal-
lenging situation, and job one was to navigate

KATY PERRY "is
the driving force
behind what she
does creatively,"
Direct Management
Group's Bradford
Cobb says.
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from >>p24 play for us. It was always ex-
citing. There was never a feeling we were float-
ing dead in the water."

The live regimen came in handy when Perry
signed on for the 2008 Vans Warped tour, an
eyebrow -raising move. But Cobb says that
"doesn't seem far-fetched to us, even to this day."

Kirkup notes there's "a real punk ethos with
Katy," as well as a fearlessness to put herself
in a position where her tuneful if cheeky pop
wasn't necessarily the norm. "Getting up there
onstage and winning over a crowd who were
there to see punk bands every day was some-
thing she relished," he says.

Another key move came in November 2008,
when Direct Management Group offered Perry
for the MTV Europe Music Awards after the
previously schedule host pulled out.

"This was just after 'I Kissed a Girl' had
become a hit. She was barely on the radar,"
Kirkup recalls. "We and the international guys
at EMI pushed very hard and gave them the
pitch about how great she could be as a host-
and, bless them, they took a huge leap of faith
and let her do it

Ascending from the floor on a giant stick of
cherry ChapStick, Perry killed it that night in
Liverpool, England, picking up the best new
act trophy in the process. She was, not sur-
prisingly, invited back to host the next year's
show in Berlin.

Kirkup and Cobb also note that Perry had
"a laser -sharp focus" on what she wanted to do
with Teenage Dream, working on the album in
quick fashion.

"I was a little surprised that the direction
was so pop, but she knew exactly what she
wanted and she never wants to repeat herself.
We trust her vision, and after that our job is to
make sure it's fulfilled."

What Perry does next will be "guided by
the music," according to Kirkup. She's writ-
ing again, and as usual, Cobb says, "she has a
very clear sense of what she wants to accom-
plish. Once she records some songs, we'll start
formulating a plan with her."

And, Kirkup predicts, Perry's trajectory will
continue in an upward direction.

"There's a whole team of people here that
works on her 24/7," he says, "and all of us know
you've only seen the tip of the iceberg so far.
There is so much more talent the world has not
yet seen from Katy, so much depth, that we're
very confident when we think about what's
ahead for her."

LOVE AT
FIRST KISS
Capitol/EMI's embrace ofan 'incredibly gzfied' artist
BY GARY GRAFF

Katy Perry certainly began
her relationship with Cap-
itol/EMI Records on a pro-
vocative note-or is it all
new artists that favor a
first single about kissing

someone of the same gender?
Executive VP of marketing/promotion

Greg Thompson remembers there was
"some spirited discussion" about whether
"I Kissed a Girl" should be the calling card
from Perry's first album for the label, One
of the Boys, in 2008.

"We definitely had a few people that
pushed back on us," Thompson recalls. "I
seem to remember a little [protest] rally in a
Beaumont, Texas, parking lot. But Katy be-
lieved in it, and we believed in it-and her-
so you have to kind of make the decision that
the song is just so great that even if it ruffles
a few feathers, the passion that will come on
the other side of the spectrum will more than
compensate for any backlash.

"The song was a huge hit," he adds, "and

it began a series of undeniable hit singles
for her."

It also set the tone for Perry's relationship
with the company, a mutual fearlessness built
on well -crafted material and gut instincts
that's led to domestic sales of 4.1 million al-
bums and 50 million singles, according to
Nielsen SoundScan, as well as 11 top 10 sin-
gles on the Billboard Hot 100. That includes
five No. Is from 2010's Teenage Dream, mak-
ing Perry the only woman with five No. Is
from one album.

"What's happened here is that you have
an incredibly gifted individual at the core of
it all," Thompson says. "She's not just some-
body with a nice voice or who plays a nice
guitar. She's the complete package-and not
just as an artist, but as an individual."

EMI senior VP of marketing Bob Sema-
novich felt that way when he first met Perry
during her time with Columbia Records,
where, as she did with her managers, she
introduced herself by doing a cartwheel into
his office for their first meeting.

"She just had that thing, that star power.
She just lit up the room," he recalls. "She
was incredibly engaging. I remember I went
home that day and said, 'Wow. I just met one
of the biggest pop stars in the world."

That, of course, wouldn't happen until
Perry got to EMI after a fruitless tenure with
Columbia, and Island Def Jam before it.

"Most artists would've packed it up after
the first couple labels, but [Perry] is very per-
sistent," Thompson says. "She's got an in-
credible work ethic, and she finally got in
a position to put all the pieces together and
surround herself with people that could bring
all of that to the world's attention."

As the chart -topping success of "I Kissed
a Girl" established Perry as a star, and ul-
timately superstar presence, it also helped
put EMI in a position to approach each of
her subsequent singles with a sense of event.

"We create individual marketing plans
for each song and video," Semanovich says.
"We try to find something unique . . . and
we create really ro- continued on >>p28
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from >>p26 bust plans around each one. The
most important thing people need to know
is this is Katy's vision. All of the videos are
her idea or she has an idea and then we work
with a director to expand upon her idea. But
it's all Katy, and our job is to get Katy's vision
out to the world."

During those campaigns, EMI has made
extensive use of its social media reach and
Perry's own platforms, launching the releases
to her 28 million Twitter followers and 48 mil-
lion Facebook friends. The company has also
found strategic partners for the rollouts; the
particularly extravagant campaign for "E.T."
placed a Perry hologram on "Entertainment
Tonight," while replicas of the video's Mar-
tians paraded around the streets of New York
with QR codes on their backs, which allowed
passersby to get a look at the clip. Fans could
also download their own Martian masks and
post pictures of themselves wearing them.

EMI was also able to parlay Kathy Beth
Terry, Perry's adolescent alter ego in the "Last
Friday Night (T.G.I.F.)" video, into its own
independent identity.

"You want to create momentum in anticipa-
tion for the video," Semanovich says. "Wher-
ever you premiere it, people are going online
and watching it. So we try to launch them on
as many platforms as we can, simultaneously
around the world: online, broadcast TV, all
different opportunities that present them-
selves. We know everything ends up online

anyway, so it's a matter of what else you can
use for maximum impact."

Thompson says that throughout the One
of the Boys album cycle and then into Teenage
Dream and Perry's "Part of Me" 3-D film, "it
became pretty exciting when we started to see
the way the public was eating up single after
single. I can't say we laid it out in advance
and everything went exactly as planned. It
was pretty smooth the way it rolled out, but
we did spend a lot of time taking a look at
things, constantly."

Perry herself, he adds, "is very involved
and very aware. She has great instincts. She
was extremely passionate about `E.T.; for in-
stance, and that was a home run."

Thompson acknowledges that, given Per-
ry's success to this point, "obviously the bar is
set pretty high for her." He notes that "some
people would argue that she shouldn't go away
at all." But at the same time Perry's current
break will refresh all concerned as she pre-
pares to start recording again.

"It's rolled really well, and the film was
a fantastic way to end the cycle for Teenage
Dream and to really leave people hungry for
more," Thompson says. "She has accom-
plished so much that what's next for her is
to go and follow her heart and make another
great record-which I have no doubt she will.

"And then it's up to the team to work with
her to live up to what we've been able to do
so far," Thompson adds. "We can't wait.". --

In the film "Katy Perry:
Part of Me," the singer's
grandmother, ANN
HUDSON, is a lovable
presence.

"I remember I went home and
said, 'Wow, Ijust met one of the
bi ggestpop stars in the world."

-Bob Semanovich,, Capitol/EMI

TP0.4130111$3..-
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GLOBALLY
FOCUSED
EMI partnered with Perry to achieve worldwide success
BY GARY GRAFF

Teenage dreams, extraterres-
trials, Daisy Dukes, bikinis
on top and girls kissing girls:
Apparently all have appeal
beyond Katy Perry's home-
land-and, in fact, translate

well all over the planet.
During the course of her two Capitol/EMI

releases, the singer has become a global su-
perstar, selling more than 5.4 million albums
outside of the United States, according to her
label, and logging No. 1 singles in the United
Kingdom, Australia and beyond.

Teenage Dream topped the charts in 10
countries other than the United States, ac-

cording to the label, with sales certifications
in 36 nations. She won a BRIT Award for in-
ternational female solo artist and an MTV
Australia best breakthrough award, both in
2009, along with three MTV European Music
Awards. Perry was nominated for another
five EMAs this year.

Perry has also received awards in such
countries as Brazil, the Philippines, Poland,
Hungary and Spain.

"From the get -go, as 'I Kissed a Girl'
started to break in America, we had our eye
on Katy and her international potential,"
EMI senior VP of international marketing
Matthew Tilley says. "Katy and her manage-

ment are both globally focused and under-
stand what international markets can mean
to her career, so EMI geared up early on to
make it a worldwide project."

Initially, the greatest challenge for Tilley
and his team was timing. Shortly after One
of the Boys was released in June 2008 Perry
set out on the Vans Warped tour, which lim-
ited her ability to work international mar-
kets for a while. But Tilley used that as an
advantage, bringing EMI staffers and select
international media to the States to see her
play at a Warped stop in Miami.

"It could have been easy to pigeonhole Katy
with a bunch of other female artists, but once

KATY PERRY'S
victories at the

MTV Europe
Music Awards
confirmed her

international
appeal.

you've seen her actually play with the band,
play guitar and really sing on the back of a
trailer on the Warped tour, that really dis-
tinguished her," Tilley recalls. "I thought it
was important for people to see her in that
environment and go, 'Oh, OK, maybe this
isn't just another pop girl kind of thing.'"

Meanwhile, the domestic success of Perry's
single "I Kissed a Girl" was generating excite-
ment overseas, and Tilley-who was holding
back the single's international release until
September, when Perry would be available-
had to cool a few jets. "1 started to get calls
from even some of the small markets saying,
'My radio stations called me about this track.
They want play it now. We need to go now!'
I had to tell them, 'Everyone needs to stay
calm. We've done this before. It shouldn't
be that tricky.'"

The good news, of course, was that "when
you felt that pull from media you know
you're not even going to have to work them
on that song. It's just going to go. And that's
just what happened," Tilley says. "Then
you have to go manage it so it's not just
about the hit. You have to project the artist
and who she is and make people know and
understand."

Perry began playing internationally in
fall 2008, winning friends as "I Kissed a
Girl," "Hot N Cold" and "Waking Up in
Vegas" made their way up the charts in
several countries-and often reached No.
1. And that meant the global pump was
primed for Teenage Dream when it rolled
out in August 2010. "It was like, 'OK, we
now need to gear up for a full -on superstar
launch,'" Tilley says.

That included bringing staffers to Miami
again, this time for an album playback and
strategy discussion. "We wanted to get her
out to as many places as we could and work-
ing with as many partners as we could," Til-
ley says. Perry made early -cycle promotional
trips to the United Kingdom, Japan and Aus-
tralia, where she did TV and press interviews
to generate early buzz. EMI teamed with
MasterCard for the Australian campaign,
while T -Mobile came onboard for Europe,
particularly Germany. "It was just about,
again, spreading the word far and wide as
much as possible: 'Remember this artist?
Here's another great single.' We just wanted
to keep her out there."

The California Dreams tour, meanwhile,
started in Portugal in February 2011 and
spent three months abroad before coming
to North America, which earned Perry an
EMA for best live act. The tour then hit South
America and returned to Europe before year's
end, wrapping up in Indonesia and the Phil-
ippines in January 2012. The "Katy Perry:
Part of Me" documentary that was released
around the world during the summer has
grossed $7.1 million overseas.

"The movie was a great way to cement her
status," Tilley says. "Not many pop stars get
movies made about them, and this was a way
to reach people who maybe wouldn't spend
money to go see a show but would pay for a
movie ticket or rent a DVD. It shows every
side of her career and personality and the
fact she had some serious bumps on the
way to her [success'. It wasn't all easy or an
overnight sensation. continued on >>p32
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On her global
California
Dreams tour,
KATY PERRY
performed at
the 2011 Rock
in Rio festival in
Brazil.

from aap30 That's a really good mes-
sage to get out there."

Tilley does feel that 'it's an important
thing for all of us that [Perry] get a decent
break. It's OK that the marketplace gets a
little bit of a moment away from Katy; we've
had eight singles in a row, so with No. 9 you
might have people saying, 'Really? Come
on, now." Nevertheless, he anticipates sig-
nificant excitement when Perry delivers her

next project.
"As soon as we know that music is going

to be ready we'll start gearing up that ma.
chine again," Tilley says. "We'll get the key
players in a room and start to figure things
out. It's daunting in a way: How do you top
[Teenage Dream]? But every time you roll
out a superstar artist launch, that's what
you do-sit in a room and say, 'How do we
top that?"

"The choice of Katy Perry as
Billboard's Woman of the Year
is inspired. For sheer,girlpowei;

get-up-and-go stamina and
not letting the bastards getyou

down, Katy Perry is an example
to all ofus, and she is so lovely

with& She isso nice. She is
agreat role modelfor lots

of businesswomen because she
is runninga business called

KatyPerry."
-ANDRIA VII)LER, EMI MUSIC U.K.

Congratulations btu!
WORM OF THE YHA

LIGHTING &TRANSPORTCHICAGO
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SIDE STAGE TO
SUPERSTAR
Live performance has propelled Perry's rise
BY MITCHELL PETE

Ksty Perry takes advantage of
her downtime on tour by ex-
ploring the city where she's
booked to perform.

In the hours before show -

time, she says, "I pull the
bikes off the bus and we go riding. I put on
my baseball cap and sunglasses and go grab
a coffee."

But the disguised outings also allow Perry to
give unsuspecting fans a story they'll never for-
get. "I go look around at the different parks and
give tickets away," she says, "and people don't
know it's me."

Indeed, Perry's commitment to super -serving
fans has played a significant role in helping her
graduate from the side stage of the 2008 Vans
Warped tour to headlining sold -out arenas across
the world just three years later.

"The growth is geometric," says Brian Mut,

phy, a veteran concert promoter with Golden-
voice/AEG Live. "She's not growing [at a rate of)
one plus one equals two: she's growing at a rate
of one plus one equals five."

Perry's most recent jaunt, the California
Dreams tour, ranked 13th on Billboard's top
25 highest -grossing tours of 2011. The arena
trek earned $48.8 million from 98 concerts that
drew more than 1 million fans, according to
Billboard Boxscore.

California Dreams supported Perry's second
album, Teenage Dream (2010), which debuted at
No.1 on the Billboard 200 and has sold 2.6 mil-
lion copies, according to Nielsen SoundScan.

Direct Management Group's Steve Jensen,
who manages Perry with Martin Kirkup and
Bradford Cobb, began working with the artist
about nine years ago. Early on, Perry performed
acoustically at such intimate Los Angeles clubs
as the Mint and Hotel Cafe, and hadn't yet ad-

opted her larger -than -life pop star persona.
"That was when she had 'Ur So Gay' and

those early songs. She did them acoustically, so
there wasn't the whole pop hoopla: Jensen says.
"Katy is basically a singer/songwriter. The whole
pop thing came along by accident, in a way."

Perry got her first taste oflife on the mad dur-
ing a side -stage slot on the Warped tour, perform-

ing alongside such bands as Gym Class Heroes,
Against Me!, Pennywise and 30H!3. Perry's ap-
pearances on the traveling punk -rock festival co-
incided with the summer release of her major -

label debut, One of the Boys, which has sold 1.5
million copies.

"We thought it would be appropriate for her
to go on the Warped tour because, let's face it,
although it's a skateboard/rock/alternative cul-
ture, there are a lot of pop elements to it: Jensen
says. Pop -rock -leaning Warped graduates have
included the likes of Gym Class Heroes and No

Doubt. "We felt Katy was a pop artist with a bit
of an edge as well."

Warped tour founder Kevin Lyman was in-
stantly sold on Perry after then -Capitol Music
Group CEO Jason Flom showed him some music
videos on her website and played the song "Ur
So Gay." "I literally wrote an offer right there for
her to play the Warped tour," Lyman says. "No
one had told me about the record or anything.
She comes off as a punk, like the same attitude
we all had."

Midway through the Warped tour, Perry's
breakthrough single "1 Kissed a Girl" began get-
ting traction at radio. Lyman remembers the
artist having to wake up at 6 a.m. to promote
the song on radio and TV. "She'd play early one
day because she'd have to fly somewhere to do
something for someone," he says, noting that
Perry would also spend countless hours signing
autographs at her booth. "But she didn't miss
a Warped show."

"I Kissed a Girl" went to No.1 on the Billboard
Hot 100 in July of that year.

Mitch Rose, the head of the music department
at Creative Artists Agency, says the Warped tour
strengthened Perry's live performance skills and
helped legitimize her as more than just a pop act.

"It had a tremendous impact on making her
an artist for everyone and not just a pop star,"
says Rose, who books Perry with CAA's Jbeau
Lewis. "She got down and dirty, hung with the
kids and other bands, and crowd-surfed-which
is who Katy is."

Perry spent the re- continued on >>p36
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from >>p34 mainder of 2008 working inter-
nationally to promote One of the Boys. By the
end of that year, she had two hits in the United
States with "I Kissed a Girl" and "Hot N Cold,"
which peaked at No. 3 on the Hot 100 in Novem-
ber. With buzz building at radio, Perry's team
decided the next logical step was a headlining
North American tour oflarge dubs and theaters.

"You don't want to put someone in a big build-
ing that doesn't have the experience of playing in
bigger buildings, because it can really backfire
on you," Jensen says. "Not only did we want to
play small buildings in order to make it excit-
ing for the audience, but we wanted to also give
Katy the chance to hone her performing skills."

The Hello Katy tour launched in January
2009, playing such venues as the Commodore
Ballroom in Vancouver, the Fillmore in San
Francisco, the Wiltem in Los Angeles and Irving
Plaza in New York."Aventy-four North American
dates reported to Boxscore grossed $1 million
and drew nearly 52,000 people.

Tickets to the tour were priced no higher than
$20, "which is a rarity for an artist of her stature
at that point," CAA's Lewis says.

After nearly a year of promotion behind Teen-
age Dream and numerous hits building at radio,
Perry became the first musical artist to appear
on Facebook's live video streaming channel
when she announced the ambitious California
Dreams tour in January to more than 1.4 million

viewers. When gauging the demand for book-
ing her first North American arena -headlining
trek, Perry's camp looked to the touring success

she was having in Europe and Australia. "We
had a bit of experience in Europe and Australia
to make us feel confident in the States," Jensen
says. By the arrival of her stateside tour in June
2011, Perry had six No. 1 hits on the Mainstream
Top 40 chart.

Perry's team again kept tickets affordable for
the California Dreams tour. "Ticket prices were
no higher than $45," Jensen says. "We wanted the
fans to see Katy without having to spend a crazy
amountofmoney. Well continue thatphilosophy
of keeping ticket prices reasonable."

Additionally, Perry treated fans to meet -and -

The California
Dreams tour

eitZrod extensive
choreography by

AMS.ATY PERRY and
catillaborator Baz

Halpin.

greets after each show on the tour. California
Dreams also helped fund charity efforts for the
Children's Health Fund, Generosity Water, the
Humane Society and the Red Cross.

Instead of partnering with a single national
concert promoter, Perry's team worked with mul-
tiple North American promoters on California
Dreams, including Beaver Productions, LM.P.,
AEG Live, Live Nation and Jam Productions.

"Steve Jensen and the managers have had
20 -plus -year relationships with a lot of promot-
ers," Rose says. "[They] wanted to honor those
relationships and knew that some of the promot-

ers do an incredible job in their local markets
and better than a national promoter would."

To help carry out her fun and quirky vision
for California Dreams, Perry tapped Silent
House Productions owner Baz Halpin as the
tour's creative director and production designer.
After months of collaboration with Perry, Halpin
came up with a two-hour performance split into
five acts featuring colorful dance numbers, daz-
zling costume changes and a magical "Candy
Land"-themed stage production. "Katy is with-
out a doubt one of the most unique people I've
worked with. She's also one of the smartest,"
Halpin says. "Although everything with her
seems fun, frivolous and lighthearted, she syncs
out every detail. She has an incredibly dear vi-
sion of what she wants."

California Dreams was documented in "Katy
Perry: Part of Me," the 3-D concert film that
Perry both starred in and produced. Released
by Paramount on July 5, "Part of Me" is the
fourth -highest -grossing music concert film in
history, according to figures compiled by Box
Office Mojo. Paramount reported grosses of
$25.3 million during its eight weeks of theatri-
cal release in the United States. The film grossed
another $7.1 million overseas.

Perry's future touring plans haven't yet been
decided, but Jensen estimates that her next
proper tour will arrive in 2014. "We're starting
to talk to people now about it, but it's still very
early days."  
Additional reporting by Gail Mitchell.
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BREAKI\G
BORDERS
Katy Perry is aglobal touring sensation
BY JULIANA KORANTENG

In touring markets outside the United
States, promoters and fans can't get
enough ofArnerica's current pop sweet-
heart, Billboard Woman of the Year
Katy Perry.

"She's hot everywhere right now,"
says Emma Banks, a senior agent at Creative
Artists Agency (CAA) who books Perry's shows
from the London office.

"We're seeing a massive interest in China and
India. These places are catching up with other
markets, such as Australia, New Zealand, Ger-
many, the U.K. and South America, where she's
already done amazing business. She has estab-
lished herself as a global superstar," Banks says.

Perry appears to have hit all the right live -

music notes internationally.
Her shows sold 1.6 million tickets worldwide

for the California Dreams tour, which ran Feb.
20, 2011, through Jan. 22, 2012, according to
her management company, Direct Manage-
ment Group.

Of the total, 750,000 tickets were sold in North
America, including Canada; plus more than half

a million in Europe, including 263,000 in the
United Kingdom. Another 125,000 were sold
in Australia and 200,000 were bought in the
rest of the world.

She leapt straight to No. 13 on Billboard's list
of 2011's top 25 tours, garnering gross revenue of
$48.6 million, according to Billboard Boxscore.

Ever since her 2008 album One of the Boys
achieved chart success internationally, Perry
has been a favorite on the live circuit outside
the United States.

That album was supported by the 89 -date Hello
Katy tour that ran Jan. 23 -Nov. 29 in 2009. Most
ofher shows were in Europe, followed by a hand-
ful in Japan and Australia. By the time Teenage
Dream came out in 2010, Perry was in greater
demand from Australia to the United Kingdom.

When the California Dreams tour launched
in February 2011, a South American leg was
added to her itinerary, evidence of her expand-
ing fan base.

Apart from those two tours and appear-
ances at the premieres of her concert movie,
"Katy Perry: Part of Mc," Perry has made a se-

ries of significant one-off appearances to stay
connected to fans around the world.

In Germany, she performed at the music
industry's annual Echo Awards. In the city of
Chennai, India, she performed her first gig in
that country as an opening act for the fifth sea-
son of the Indian Premier League (IPL) cricket
tournament, one of India's biggest sports events
with an international following.

On May 16, she sang at AIDS charity event the
Life Ball in Vienna, followed by a performance at
the Singapore leg of the Formula 1 Grand Prix
motor -racing competition in September. And
on Dec. 8 she will sing at the World Parachut-
ing Championships held at Meydan Grandstand
and Racecourse in Dubai in the United Arab
Emirates, her first live concert appearance in
the Middle East.

Her constant cheerfulness, outre but sophis-
ticated stage attire, sparkling microphones, pink
and turquoise dyed hair, and strong work ethic-
all have helped win over music fans in different
countries and cultures.

And, Banks says, those traits are part of Katy

Smile! KATY
PERRY takes time

for photos and
autographs with

fans as she arrives
for the Japan

premiere of "Katy
Perry: Part of Me."

Perry the brand and Katy Perry the person.
When she plays, she makes sure the fans know
she's there for them, illustrated by her wearing
a Brazilian flag during the Rock in Rio festival
last year. She also performed with Bollywood
dancers at the 1PL game.

"Katy is driven and focused. She had dreams
for what she wanted to achieve and how she
wanted to present herself to the world and, with a
great management team, she's not made a wrong
move," Banks says. "What you see is not an act"

And that appears to be the consensus
among international promoters. Salomon
Hazot, CEO of Nous Productions, a subsid-
iary of Warner Music France, arranged for two
sellout concerts at the 6,300 -capacity Zenith
de Paris, yielding $767,981 in ticket sales, ac-
cording to Boxscore.

"She is so popular, we could have filled the
venue for a whole week. The peak of our moun-
tainous chain is the artist; if everyone is in a
good mood, it is because she is," Hazot says,
adding that the next time Perry comes over, the
team is going after the 17,000 -capacity Palais
Omnisports de Paris-Bercy.

Scumeck Sabottka, CEO of Berlin -based MCT
Agentur, which has organized Perry's German
concerts, adds: "She takes care of you. She con-
sults us, always eager to know who her fans in
Germany are. She's also great to the local media
and TV presenters, who love the fact that she
knows her own mind."

Her stints in Germany range from the
900 -capacity Postbahnhof club on Sept. 17,
2008, to the 6,500 -capacity Max-Schmeling-
Halle arena in March this year.

Additionally, Perry has the U.K. ticket tills
ringing. Boxscore data shows that her sellout at
England's National Indoor Arena in Birming-
ham on Oct. 26, 2011, grossed $597,315. It was
promoted by Kilimanjaro Live, an affiliate of
AEG Live.

In the same month, her performances grossed
$679,914 in one night at the Manchester Evening
News Arena in North England and nearly $1.5
million for two nights at London's 02, according
to Boxscore. They were respectively promoted
by SJM Concerts and Live Nation.

Australians can't get enough of Perry, Live
Nation Australasia president/CEO Michael Cop-
pel says. Coppel started working with her when
he operated his own company, Michael Coppel
Presents, before it was bought by Live Nation.
He played it safe with Perry in 2008 and 2009
when he promoted shows in Sydney, Melbourne
and Brisbane at venues with capadties ranging
from 1,300 to 1,500.

After Teenage Dream became a hit, more
than 24,000 fans attended two sold -out con-
certs at the Rod Laver Arena in Melbourne in
April 2011, while nearly 24,000 saw her at the
Brisbane Entertainment Centre on May 5 and
May 15. Ticket sales generated $2 million -plus
at each show, according to Boxscore.

"Normally, promoters on the ground are
pushed to do more than we're comfortable with,
and her management and agents wanted to be
cautious with the number of shows she played
that year. I, on the other hand, was bullish,"
Coppel says. "In my view, she's only skimmed
the surface of what she's capable of."

Memo Parra, director of international events
at OCESA-CIE, the Mexican live entertainment
promotion giant, organized a show at the Au-
ditorio Telmex in Guadalajara last September
followed shortly by another at the Palacio de los
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Deportes in Mexico City. He says, "Even if she
had no single or album out, word-of-mouth will
bring the fans back because her past shows were
so amazing."

While all agree that Perry's personality drives
the brand, Banks explains that careful strategiz-
ing, especially for ticket prices, is indispensable.

Last year, average ticket prices for her gigs
ranged from $20.47 to $241.47, depending on
the targeted audience and the currency ex-
change rate. However, considering the large
number of school -age kids among her fans,
Banks says getting the overseas pricing right
is critical.

"We always make sure they are affordable.
There are young kids who want to see her, who
rely on their parents or a relative to pay for the
tickets. You've got to keep that in mind. So you
can't have a one -size -fits -all attitude. We spend
a lot of time examining the relative prices."

And the strategy works. After performing in
front of 80,000 at Brazil's Rock in Rio on Sept.
23, Perry played one night at the Chacara do
Jockey race course in Slo Paulo two days later
and collected more than $2 million in ticket
grosses, according to Boxscore.

The marketing campaigns for the shows
aren't taken for granted either.

"Given all she brings to the table-hit songs,
fantastic videos, the unique fashion style-it is a
must with Katy to come out with all guns blaz-
ing on radio, TV spots, magazine coverage,"
says Phil Rodriguez, partner/senior VP oftalent
and touring at promotion firm XYZ Live in sao

Onstage in
Melbourne,
Australia, one of
many international
markets KATY
PERRY has
conquered.

Paulo. "That said, social media is a must. She
has a huge community of followers in Brazil."

One local online community is the EMI Mu-
sic -operated KatyPerry.com.br website, where
she has more than 115,000 Twitter followers
and 54,000 -plus Facebook likes. PortalKatyPerry.
com.br, set up by local fans, exceeds 55,000 likes
and 26,000 TWitter followers.

Renowned for tweeting directly to her devo-
tees, Perry is followed by more than 82 million
fans globally on her social media pages, includ-
ing 28 million -plus Twitter followers, according
to London -based international digital media ana-
lytics company Musicmetric.

On Nov. 1, Musicmetric calculated that the
content on Perry's social media pages had ac-
cumulated 2.3 billion plays (mostly music) since
she opened the accounts.

"The Katy Perry she has created isn't a mil-
lion miles away from the Katy Perry that she
really is, and that shows. That authenticity has
made her stand out," says Marie -Alicia Chang,
business development director for Musicmetric.

So what's next for Perry on her international
touring docket?

CAA's Banks says, "She's officially off tour.
But over the next year, I'm hoping there'll be
material from a new album. And based on the
last two to three years, we can look at the whole
globe for the best time for her to go and perform
in places. It's all a tribute to her, the songs and
the way the team around her work. I think she's
a 21stcentury Renaissance woman." .  
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Fintage House would like to congratulate Katy Perry
on winning the 2012 Billboard Woman of the Year award

which honors the best and brightest female artists in the music business.
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KATY'S TOP
BOXSCORES
International Shows Boost Tally
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Carly Rae Jepsen describes the
evening of Sunday, Nov. 11, as
a "Cinderella night"-and one
that would've been unimaginable
a year ago.

At the 2012 MTV Europe Music Awards
held in Frankfurt, Jepsen's "Call Me Maybe"
was nominated for song of the year, alongside
hits like fu n.'s "We Are Young," Gotye's "Some-
body That I Used to Know" and Rihanna's "We
Found Love."

Those three songs spent a combined 24
weeks atop the Billboard Hot 100, but Jepsen's
smash, which held onto the peak position for
nine frames last summer, was too undeniable
to defeat. After performing "Call Me Maybe"
earlier in the evening, Jepsen strode onstage in a
flowing silver gown to collect the song ofthe year
prize, and made sure to let the moment sink in.

"I had shivers up and down my spine the
whole night," Jepsen says the day after the
awards. The 26 -year -old, who also earned the
MTV Europe Music Award for PUSH artist of
the year, met 2011 Billboard Woman of the Year
Taylor Swift at the awards show, and received a
Witter shout -out from her pal Justin Bieber for
the pair of wins.

"It's been such an impossibly wonderful year,"
she says, "and it just keeps getting better."

Last November, Jepsen was still throwing
wishes in wells: As a modestly successful pop
singer from Mission, British Columbia, Jepsen
had just released a single, "Call Me Maybe," that
had quietly debuted on the Canadian Hot 100.
But the year that followed has been a fairytale for
the artist, earning her a spot alongside the world's
biggest mainstream music stars through a pair of
smash singles, a top 10 album debut, a slot on a
best-selling arena tour and, most important, the
arrival of a genuinely sweet pop persona.

Jepsen's wholly organic path to success-
marked by, but not defined by, the impossibly
catchy song of the summer-has earned her the
2012 Billboard Rising Star award. The singer/
songwriter is set to receive the honor at Bill-
board's Women in Music event on Nov. 30 in
New York.

In hindsight, the success of "Call Me Maybe"
was staggering. Since making its debut on the
Hot 100 in early March and reaching the summit
15 weeks later, the single has sold 6.1 million
downloads, according to Nielsen SoundScan,
making it the second -biggest -selling digital
song of 2012. The track ruled top 40 radio for
the summer season and beyond, garnering an
astounding 2.4 billion in cumulative audience
on Billboard's Hot 100 Airplay chart, according
to Nielsen BDS. In September, Billboard named
"Call Me Maybe" its Song of the Summer, mak-
ing Jepsen the first artist to claim the honor with
a first Hot 100 hit since Katy Perry won with "I
Kissed a Girl" in 2008.

The song's refrain, marked by streamlined
strings and a flirtatious phone -number swap,
inspired viral tributes from the all -male Har-
vard baseball team, the U.S. Olympic swimming
team, Perry and Bieber, who eventually helped
sign Jepsen to his Schoolboy Records label (along
with Interscope and her Canadian label 604 Re-
cords) last February. But as 2012 progressed, Je-
psen's appeal spread outside of her lone smash:
"Good Time" paired the singer with "Fireflies"
artist Owl City, and the collaboration has sold
2 million downloads, according to SoundScan.

Both songs previewed Kiss, Jepsen's sopho-

more album released in September, and a more
radio -friendly departure from the acoustic -lean-
ing songwriting of her 2008 debut, Tug of War.
Fortunately, the singer had already been shifting
her creative focus before "Call Me Maybe" took
off, and the hook -filled "Kiss" is the work of an
artist comfortable in her own skin.

"There's been a natural progression from folk
to pop that's been happening for awhile; Jepsen
says. "And 'Call Me Maybe' was the first time
that I really embraced it, and saw that it could
be embraced by other people too."

The mainstream opportunities have been
plentiful following "Call Me Maybe," from per-
formances at this year's Billboard Music Awards
and MuchMusic Video Awards to an opening slot
on Bieber's Believe tour, which began Sept. 29.

Through Nov.12, the North American leg of
the arena trek has attracted 400,097 fans to 28
sellouts, according to Billboard Boxscore, and
Jepsen has been front and center, utilizing big -

budget stagecraft while presenting Kiss tracks
to thousands of screaming fans.

But as Jonathan Simkin, co-founder of 604
Records and Jepsen's manager since 2007, points
out, the singer/songwriter's mainstream pop
moment would not have been sustainable if she
had strayed from her musical instincts. Simkin
has helped build the durable careers of Nick-
elback and Theory of a Deadman-as well as
been associated with acts like Len and Daniel
Powter who couldn't move past their lone hits-
and believes that success is based on more than
presenting one great song to the masses.

"Trying to 'stay true to what you are' sounds
kind of corny, but there's a lot of pressure in
this business to make spur-of-the-moment de-
cisions," Simkin says. "(Jepsen is] a real artist-
she writes this stuff. And I've always said to her,

'Write what feels honest to you.'"
Jepsen has been honing her craft ever since

placing third on "Canadian Idol" in 2007 and
starting to work on Tug of War. The "Idol" stint
prepared her for larger audiences, but in the
years preceding "Call Me Maybe," Jepsen worked
tirelessly to improve her songwriting. Simkin
says Jepsen would constantly volunteer to co.
write with her labelmates, while 604 Records
project manager Kesi Smyth recalls listening
parties" in the back lounge of the label's office,
where Jepsen would invite friends and family
in to give feedback on her ideas.

"She would sit down and play 20 different
acoustic songs for us, just to plan her next di-
rection," Smyth says.

"Call Me Maybe," the first single from a
planned second album titled Curiosity, trum-
peted that next direction when it was released
as a single in Canada last September. After
slowly accruing airplay in her native country,
the song picked up steam when fellow Canadian
Bieber told his 15 million Twitter followers last
December that "Call Me Maybe" was "possibly
the catchiest song I've ever heard."

Scooter Braun, Bieber's manager and the head
of Schoolboy Records, quickly arranged a meet-
ing with Jepsen, and was impressed by her work
ethic and songwriting prowess.

"I saw her doing some acoustic stuff and I lis-
tened to some of the songs that she wrote, and
I said, 'There's a real artist here,'" Braun says.
The man behind Bieber's global success soon
brokered a deal with Simkin to let his School-
boy imprint and Interscope Records sign Jep-
sen to a U.S. deal, while 604 would remain her
label home up north and Simldn would stay her
manager. Curiosity was released as a six -song EP
in Canada in February, continued on >>p44

"I had shivers up and down
my spine the whole night,"
CARLY RAE JEPSEN says

of the 2012 MTV Europe
Music Awards where KIM

KARDASHIAN presented her
,with the award for best song.

DIALING DIGITS
Jepsen's success
by the numbers

9
Weeks that "Call Me Maybe"
topped the Billboard Hot 100

6.1
million

Downloads of the single, according
to Nielsen SoundScan

2.3
billion

Cumulative audience for "Call Me
Maybe" on Billboard's TK chart,

according to Nielsen BDS

28
Sellouts on Justin Bieber's Believe

tour on which Jepsen was the opener
(through Nov.12), according to

Billboard Boxscore

400,097
Ticket buyers for the Believe tour

(through Nov.12), according to Boxscore
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from »p42 and Jepsen's focus shifted to a
proper full-length.

As "Call Me Maybe" crept up the U.S. Hot 100
beginning in early March, stateside TV appear-
ances on MTV, "The Ellen DeGeneres Show" and
"Late Night With Jimmy Fallon" followed. Mean-
while, Jepsen was oonstantly writing new material
and rejiggering segments ofexisting compositions.

"My writing process is chaos-I like being
up in the middle of the night in a hotel room
and coming up with an idea," Jepsen says. The
artist's new U.S. label partners also helped
pair Jepsen with veteran writers and producers
like Toby Gad, Bonnie McKee and RedFoo of
LMFAO, while longtime collaborators like "Call
Me Maybe" co -writers Josh Ramsay and Tavish
Crowe also scored their share of credits on Kiss.

"It was never about fitting into a stereotype
with her," Interscope Geffen A&M Records vice
chairman Steve Berman says of Jepsen's label
debut. "It was about putting together the best col-
lection of music and art that was authentic and
true to her... and we went through so many col-
laborations. It was important to give her access to
as many songs and writers as we possibly could."

When "Call Me Maybe" began its run atop the
U.S. Hot 100 in June, Braun-who had notched
top 10 hits with acts like Bieber, Asher Roth
and the Wanted-finally was associated with a
No. 1 song, a moment he calls "mind-blowing."

But instead of resting on its laurels, Jep-
sen's team released "Good Time" with Owl
City less than two weeks later. The sunny track
soundtracked the second half of the summer,
peaking at No. 8 on the Hot 100 and officially
keeping Jepsen out of "one -hit wonder" territory.

On Sept 18, Jepsen released the album Kiss, a
buoyant pastiche of radio pop that was led by the
shimmering single "This Kiss" (115,000 down-
loads, according to SoundScan). The album de-
buted at No. 6 on the Billboard 200, and 11 days
after it hit stores, Jepsen was in Glendale, Ariz.,
performing some of its just -released deep cuts to
a packed arena on Bieber's Believe tour.

"It was like being in those old bars and cafes,

where you're hoping to grab the attention of the
people in the room," Jepsen says of the tour's
first shows. The singer began studying video of
her performances and adjusting her stage show
accordingly. Now, she feels more comfortable
commanding arenas, as audiences have had time
to learn her new material.

"On the first night, it felt like one or two kids
knew the words to 'This Kiss,' and by the second
night, a few more. A month in, everyone was
singing along to it, and it was a cool process to
witness," she says.

Simkin describes Jepsen's stint on the Bieber
tour, which will continue into 2013, as "amazing,
but also limiting in some ways." The shortened
set time of an opening act has kept the singer
from performing more than 10 songs at a time,
and Jepsen's team predicts that next year will
be filled with more headlining opportunities
in markets like Japan and Europe. A follow-up
single to "This Kiss" hasn't yet been chosen,
as the single's music video arrived in late Oc-
tober and the song is continuing to impact top
40 radio. Meanwhile, Simkin says endorsement
offers are "coming in from all over the place,"
with companies hoping to latch onto Jepsen's
happy-go-lucky image.

And of course, a writer as prolific as Jepsen is
still staying busy: Four new songs have been writ-
ten on the road, and the artist says that she's still
drawing inspiration from electro-pop acts like La
Roux, Robyn and Dragonette. "I could see [myself]

wanting to go a little dancier with the next look,"
she says, "and later on, many years from now, I'd
be anxious to get back and go very folk -y again."

For now, however, Jepsen is reveling in the
realized dreams of stardom she's had since she
was 7. "Call Me Maybe" has guided her into the
limelight, and with a tenacious dedication to
her craft, Jepsen's Cinderella moment won't be
striking midnight anytime soon.

"She knows that this was a big year, but she
doesn't want it to end," Braun says. "She wants
to push herself-she wants to see how far she
can take it."

CARLY RAE
JEPSEN'S opening

spot on Justin Bieber's
Believe tour brought
her before more than

400,000 fans.

WOMEN BEHIND CARLY
A look at two team members
supporting Jepsen's rise

A host of men and women have supported Carly Rae Jepsen on
her remarkable rise in 2012. At Billboard's request, Schoolboy
Records CEO Scooter Braun, whose label has released Jepsen in
the United States through lnterscope Records, singled out two of
the women for this issue. Here's a look at the roles and experience
of lnterscope Geffen A&M's Laura Hess and Kesi Smyth at 604
Records, Jepsen's label in Canada.

Laura Hess first met Carly Rae Jepsen
in February, when the singer signed
her deal in the United States with
Schoolboy/Interscope and before
"Call Me Maybe" graced the U.S. Bill-
board Hot 100.

Since then, Jepsen's marketing
director at Interscope Geffen A&M
has watched her label; Justin Bieber's
label, Schoolboy Records; and the
singer's Canadian home, 604 Records,
work together to guide the pop star
toward success.

"It's a fantastic team," Hess says,
"and it's been a team effort on every
front, with Justin and Schoolboy Re-
cords kicking this whole thing off, and
604 Records bringing her success in
Canada before. The three of us cover all
the bases together."

Hess is used to handling multifac-
eted music products: After graduating
as a voice major from the University of
Colorado, she moved to San Francisco
in 1999 and got a job at Liquid Audio,
where she helped oversee the pre-
iTunes digital music boom while work-
ing across the street from the Napster
offices. Later, as a director at MP3.
com, Hess worked closely with labels
to set up online premieres for artists
that included 50 Cent and U2, and
eventually got a job offer from one of
those labels, Interscope.

"The main difference is that, at a
label, I'm dealing with the artists and
managers directly and running point on
branding artists as my marketing ... It's
really nice to be that close to the cre-
ative process," Hess says.

Now, Hess oversees the marketing
strategies of major acts like OneRepub-
lic, Rise Against, Robyn and Michael
Kiwanuka, along with Jepsen.

At 604 Records, project manager
Kesi Smyth has also played a big role in
increasing Jepsen's exposure, specifi-
cally in the singer's native Canada.

Smyth started at 604 eight years ago,
when the Vancouver -based boutique
label was managed by a group of four
people. Because 604 was so tiny, Smyth
received opportunities to oversee art-
ists in various genres, including "Cana-
dian Idol" runner-up Jepsen.

"We [at the label] all had to step
up and do everything, and I got to ex -

604 Records' KESI
SMYTH has boosted
Jepsen's exposure
north of the border.

"It's a fantastic team,"
Interscope Geffen
A&M's LAURA HESAiv
says of those wor
with Jepsen.s.

-

perience many different parts of this
industry-not just management -wise
and label -wise, but figuring out how to
get our bands recognized," Smyth re-
calls. "When Carly came in, I snapped
her up, because I really wanted to
work with a female artist at the time.
I'm lucky that happened."

As "Call Me Maybe" mania continued
to swell, Schoolboy and Interscope
worked closely with Smyth and the rest
of 604, which now includes12 full-time
project managers.

Smyth says Jepsen's career now
takes up most of her focus, but adds
that she wouldn't be surprised if an-
other 604 act-perhaps pop -rock
group Mariana Trench, which is led by
"Call Me Maybe" producer Josh Ram-
say-achieves mainstream success
in the United States. "If this year has
taught me anything," Smyth says, "it's
to be prepared for anything." -JL
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EXECUTIVE VICE PRESIDENT
CHIEF FINANCIAL OFFICER,
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JACKIE WILGAR
EXECUTIVE VICE PRESIDENT
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KATHY WILLARD AND JACKIE WILGAR
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ompetition is nothing new to executives in the
music business. But those who put forth their
achievements to vie for a place on Billboard's
annual Women in Music list face a different
kind of competition.

Here, hits by record companies are weighed against
eals by music publishers, ratings by radio programmers
re considered against new technologies launched by digital
.mpanies, and breakthrough branding partnerships are put
p alongside boxscore records by live tours.
All these achievements and more are considered-and

ltimately ranked-before Billboard presents our annual

we once again received nominations for nearly 200 executives.
A team of Billboard editors then methodically reviewed the
nominations, numerically ranking the nominees on their
achievements in the past 12 months. (A statistical tie results
in 41 honorees and one shared slot on our list.)

Each year, the competition also gets keener, as new
executives rise to prominence and vie for this honor. More
than one-third of this year's honorees didn't appear on our
2011 list.

This year, we also sought to expand the recognition offered
by our Women in Music report. Within, you'll find breakout
stories on the women of the performing rights organizations,

the women of Creative Artists Agency, a company whos.
female -driven, team -focused success we deemed worthy o
a shout -out.

There's no question that numerous accomplishe.
executives didn't make this list. But the selection of the
honorees featured here represents the collective nankin:,
and judgment of Billboard's editors.

As we've noted each year, this list reads like a roster of th.
top people in the music business who happen to be women
The range of their achievements reflects the overall impac
of all the women in our industry.

We once again congratulate them as we present this year'
II v4 / it la
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Julie
GREENWALD

CHAIRMAN/COO, ATLANTIC RECORDS GROUP

ATLANTICRECORDS.COM
@ATLANTICRECORDS

"A FANTASTIC YEAR"

1

"I never take for granted the ability to

break new artists," Atlantic Records

Group chairman/COO Julie Greenwald

says. Still, "2012 was a great year for us.

Fun. really exploded and we put them on the

map, as well as Ed Sheeran and Grouplove.

I'm also super fortunate to work with great
established acts like Jason Mraz, Zac Brown

Band, Flo Rida and Trey Songz, who all had

a fantastic year." Greenwald maintains her
status as the highest-ranking woman execu-

tive at a U.S. record company, and is No. 1 on

Billboard's Women in Music list for the third

consecutive year. Meanwhile, Atlantic has a

year-to-date total album market share of 7%,

up from 6.7% in 2011, according to Nielsen

SoundScan, thanks to the success of these

acts and others. Current total album sales
have topped 917,000 for fun., 247,000 for

Sheeran, 143,000 for Grouplove, 4.2 million

for Mraz, 6.7 million for Zac Brown, 949,000

for Flo Rida and 2.9 million for Songz. Gre-

enwald heads Atlantic Records Group with

chairman/CEO Craig Kallman, whom she
memorably once described as "the mad sci-

entist in the studio with the artists." The two

shared the No. 28 slot on Billboard's Power

100 list published in January, but she gives

her colleagues at Atlantic most of the credit

for her label's ongoing success. "The great
thing about Atlantic is it's not the same com-

pany we were in 2011 because we're con-

stantly shifting bodies between departments,
because we're thinking about what our artists

need, to give them the best opportunity to

be seen and heard by the tastemakers. We've

constantly evolved, and I love that." Like any

major label in today's market Atlantic enjoys

the advantages of its size and scale but recog-

nizes the need to operate in a far more nimble

fashion-as Greenwald says, to "move like

a tightly knit indie responding to what the

market is looking for." -Yinka Adegoke

Jody
GERSON

CO -PRESIDENT, SONY/ATV MUSIC PUBLISHING

SONYATV.COM  @SONYATVMUSICPUB

MERGER MANAGEMENT

2
One ofthe first major initiatives to fol-
low the Sony/ATV-EMI merger was
a gathering in Miami ofsongwriters
from both publishing companies to

begin work on Enrique Iglesias' next album.

Sony/ATV co -president Jody Gerson and
her staff set up a writing camp, putting a
half -dozen writers in three studios for two
weeks. The sessions produced his single "Fi-
nally Found You," and a similar gathering
of songwriters was set for early December.
"It was the fast opportunity to put people
together-we'll be doing more of that," Ger-
son says. "The challenge is to match people
and focus writers on a very specific task. The
artist is really invested. There's direct feed-
back and the opportunity to have relation-
ships with artists and writers. Put 10 writers
in two studios and you hope two or three jell
and maybe new teams form." Responsible
for Sony/ATV's film, TV and videogames de-
partments as well as the West Coast creative
department, Gerson this year signed writ-
ers including Axealia Banks, Elle Varner and
Sammy Adams. Following the Sony/ATV
and EMI union, Gerson focused on the merig-
ing ofA&R staffs and then placements in TV
networks' fall season promos and trailers.
The key reason? "It's marketing department
money, not film budgets," Gerson says. In
Billboard's most recent Publishers Quarterly
tally, Sony/ATV was the top -ranked publisher
with a 25.7% share, boosted by its adrninistra-
t ion of EMI Music Publishing. -Phil Gallo

Kathy
WILLARD

EXECUTIVE VP/CFO, LIVE NATION ENTERTAINMENT

LIVENATION.COM  @LIVENATIONSHOWS

WATCHING THE BOOKS

3
As executive VP/CFO of Live Nation
Entertainment, Kathy Willard runs
the books of the world's largestlive en-
tertainment promoter, ticketing leader

and artist management company-a busi-
ness that connects more than 200 million
fans across all its platforms in 41 countries.
Consider the scope ofthese fmancials: Live

Nation has more than 6,600 employees glob-
ally, promotes 22,000 -plus concerts, partners
with 12,000 ticketing dients and represents
more than 250 artists with 90 top managers.
Willard oversees the financial operations of
Live Nation, and has been key to managing

cost savings and the balance sheet to help
drive profitability and shareholder value. In
2012, Live Nation was active in global expan-

sion, absorbing the leading concert promoter
in Australia, launching concert promotion
operations in South Korea and partnering
with the leading concert promoter in Japan
for live events. Other acquisitions in the year
include Crearnfields and Hard Events, which
have further established Live Nation's posi-
tion in EDM. Willard was instrumental in
the completion ofthese deals and the integra-
tion ofthese entities into the overall corporate
financial structure. In 2012, Willard helped
Live Nation to further improve future free
cash -flow growth with a debt refinancing
completed in August, which will reduce its
annual interest costs by more than S10 mil-
lion. Her management ofthe financial opera-
tions has helped ensure Live Nation's positive
growth and efficient use ofa $125 million
capital budget. -Ray Waddell

Julie
SWIDLER

EXECUTIVE VP OF BUSINESS AFFAIRS/

GENERAL COUNSEL. SONY MUSIC ENTERTAINMENT

SONYMUSIC.COM  @SONYMUSICCLOBAL

CREATIVE DEAL -MAKING

4
As Sony Music executive VP ofbusi-
ness affairs/general counsel, Julie
Swidler is tight-lipped by trade. "I'm
always embarrassed when I'm asked

about my yea r-because ofwhat I do, I can't
really talk about it," says Swicller, a multiple
Women in Music honoree. Get her on the
phone to talk specifics and she'll start to float
one of her accomplishments, only to back off
after thinking better ofit. "I'm sorry, I can't
talk about that either," she'll say. What she can
say is that as a key member of Doug Morris'
global management team, she spent the bulk
of 2012 continuing "to execute Doug Morris'
vision of a more creative -centric company."
As for what that means? "We did a number
ofhybrid deals with creatives across all ofour
labels and across all genres to make us more
competitive in the creative sphere and bring
more creative into the company." Her nomi-
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nation for this list submitted by Sony Music
refers to one of those deals: the creation of
Kemosabe Records with Dr. Luke. The goal
ofsuch deals? "To incentivize people at the
highest levels to make sure that we bring in

new ideas," she says. Swidler oversees the
business and legal aspects of Sony Music's
operations on a global basis and advises the
company on major corporate transactions,
key label signings and renegotiations, stra-
tegic alliances in the digital space and new
business opportunities in TV and brand-
ing. "We've done a lot to engage everyone on
our team on how the business is changing
and the importance ofdigital radio, both in
supporting its growth and in protecting our
assets," says Swidler, who also plays an im-
portant role in the RIAA and ILC Legal com-
mittees and oversees the company's global
government relations activities. "Regardless
ofthe changes in ourbusiness," she adds, "I
have not lost my passion for the business of
music." -Benjamin Meadows -Ingram

Debra
RATHWELL

SENIOR VP, AEG LIVE

AEGWORLDWIDE .COM  @AEGWOR L DWI DE

800 -PLUS SHOWS

5
Debra Rathwell's more than 30 years
of dedication to her craft has made her
one of the most respected and admired
executives in the live music industry.

As senior VP ofAEG Live, Rathwell heads up
the East Coast office for the world's second-
largest promoter, where she focuses on both
one-off shows and AEG Live tours. With
her staff, Rathwell oversees a large territory,
stretching from the Carolinas to Canada,
averaging about 800 shows each year. This
year was packed with highlights for Rathwell,
among them: opening the Williamsburg
Waterfront in Brooklyn with a new summer
season, presenting the Mann Center concert
series in Philadelphia and the Global Festival
on the Great Lawn in Central Park featuring
Neil Young, Foo Fighters, the Black Keys and
more. On the touring front, Rathwell's office
justwrapped a successful II Divo tour of the
United States and Canada, and sold -out arena
toursof Canada with John Mellencamp and
American Idols Live! Justin Bieber began his
worldwide tour in September on the West
Coast, Carrie Underwood is teed up for the
East Coast, and in November, the Who em-

barked on the high -profile Quadrophenia

tour. Other fall tours include So You Think
You Can Dance, Wiz Khalifa and Jackie Evan-
cho. For next year, Bon Jovi is gearing up fora
tour in 2013 with several East Coast dates, and
Rathwell's office continues to explore new op-
portunities while working with existing cli-
ents for tours for the year ahead. -RW

Lia
VOLLACK

PRESIDENT OF WORLDWIDE MUSIC/EXECUTIVE VP OF

THEATRICAL, SONY PICTURES ENTERTAINMENT

SONYPICTURES.COM  @SONYPICTURES

FORGING A BOND

6
More than 18 months ago, Lia Vollack
suggested Adele as a vocalist for the
next James Bond film, a perfect stylis-
tic fit for 007's 50th anniversary. The

idea thrilled Bond producers and the singer
as well. During those 18 months, however,
Adele's album 21 exploded in sales. "She
and (songwriter/producer] Paul Epworth
took along time [with the new Bond theme]

because they wanted to make sure they were
getting it right," says Vollack, president of
worldwide music for Sony Pictures Enter-
tainment. "As we were going through the
process, [21] kept getting bigger and bigger
and, after her touring and break, she got to
a place where she wanted to be creatively
satisfied with the song and make sure ev-
eryone else felt it was the right song." Ac-
cording to Nielsen SoundScan, "Skyfall"
has sold 871,000 downloads and was the
Greatest Gainer/Digital on the Billboard
Hot 100 for the week ending Dec. 1. The
latest Bond theme hit crowns a year that
also included Vollack's shepherding of Pit -

bull's "Men in Black 3" track, overseeing the
music for Sony Pictures' 20 -plus releases
and taking on a new role as executive VP
of theatrical, with Sony theater properties.
She takes particular delight in getting a new
Dr. Luke signing, 15 -year -old Becky G., into
"Hotel Transylvania." "It's really gratifying
to work with new artists and to give them ex-
posure," she says. "It's not just stars. A lot of
people here are open to bringing new acts to
the table." -PG

Melissa
LONNER

SENIOR PRODUCER OF NBC NEWS AND SPORTS,

NBC UNIVERSAL

TODAY. COM  @STUDIOIAMELISSA

HURRICANE AID

7
In the proverbial dance of chicken
and egg, NBC news and sports se-
nior producer Melissa Lonner is a
master choreographer. The longtime

music producer of NBC's "Today," Lonner
not only excels in spotting talent early but
also finessing the power of morning TV to
catapult careers into the mainstream. In
March, Brit boy band One Direction drew
an unprecedented 15,000 -plus people to
the show's plaza before the group's debut
album even hit in the United States. In
September, PSY went from Internet sensa-
tion to iTunes topper immediately after his
"Today" slot. Competition is a motivator;
"Today" is in a heated ratings battle with
"Good Morning America." But "Today"
ruled the summer, as Lonner helmed the
opening ceremony of the Olympics in Lon-
don as well as morning show coverage of
the games, which broadcast "to a greatly ex-
panded audience," she says. "We were lucky
to have access to so many amazing British
talents for the opening ceremony, start-
ing with director Danny Boyle. We were
thrilled to be able to bring his uniquely
memorable showcase of England to the
world." More recently, Lonner and "Today"
helped lure Aerosmith, Bruce Springsteen,
Bon Jovi, Billy Joel and others for the "Hur-
ricane Sandy: Coming Together" telethon
hosted by "Today" co-anchor Matt Latter.
Veteran acts "can take years and years to
lasso ... I had to pinch myself to believe
they were actually going to be here."

-Cathy Applefeld Olson

2

H

U

N

50 BILLBOARD DECEMBER 8, 2012 LIA VOLLACK PHOTOGRAPH BY JOSEPH LLANES



ATLANTIC RECORDS

WE WOMEN IN MUSIC
CONGRATULATIONS JULIE GREENWALD!

WE LOVE YOU (So do yourguys)

WE'D ALSO LIKE TO CONGRATULATE LIVIA TORTELLA AND ALEX PATSAVAS.

O



mvxmlimire Atm wawa Film

Sharon
DASTUR

PD, WHIZ (ZI00) NEW YORK, CLEAR CHANNEL RADIO

Z100.COM  @ZIOONEWYORK

HITS AND BREAKOUTS

8
WHTZ (Z100) New York PD Sha-
ron Dastur took the path of many,
arriving in the Big Apple early
in her career with a dream, am-

bition and talent. It was 17 years ago
when she took a job as program coordi-
nator at WHTZ. Unlike most, however,
she's reached the top of her field, rising
through the ranks to become the station's
first female PD. Dastur has since helped
make WHTZ one of the premier top 40
stations in the country, touting an aver-
age of 5 million listeners, according to
Arbitron. In the past year, her oversight
has boosted ratings by 20%-25% over that
of 2011 thanks to a balance of established
and fresh artists in rotation. "First and
foremost, we play the hits. We have such
a large audience in the tri-state area that
listens to us, and we always want to make
sure that we're playing the biggest hits
and the music they want to hear," Dastur
says. "We feel like we help break a lot of
artists, which is hard to do in market No.
1." Additionally, Dastur has nurtured the
station's annual Jingle Ball concert, pre-
viously headlined by Lady Gaga, Justin
Bieber and One Direction. Most recently,
an auction of eight tickets for Rosie's The-
ater Kids pulled in 5150,000. "It's gotten
to the point where artists are actually beg-
ging to be on the lineup just because they
want the attention that we and the world
give it," she says. "We're very proud of
what we've been able to do musically as a
station." -Steven f. Horowitz

Brenda
ROMANO
PRESIDENT OF PROMOTION,

INTERSCOPE GEFFEN A&M RECORDS

INTERSCOPE.COM  @INTERSCOPEPROMO

CHART -TOPPING THRILLS

9
In her 17th year at I nterscope Geffen

A&M, president ofpromotion Brenda
Romano continues to steer the careers
ofsuch acts as Eminem, Lady Gaga, Dr.

Dre and U2. In 2012, Romano developed pro-

motional strategies and led campaigns across
radio formats for No. 1 songs by Maroon 5,

LM FAO, Carly Rae Jepsen and Ellie Goulding.

jepsen's "Call Me Maybe" was no mere hit: It
became one of 2012's pop culture touchstones.
The 13 -month climb to No. 1 for Goulding's

"Lights" is one of the top artist development

stories ofthe year. IGA's four No. 1s on Bill-

board's Mainstream Top 40 cha rt are the most
by any label this year. "It's always a thrill when
a song goes to No. 1, butthe paths for these

songs were. unique and different as the art -
1

ists themselves-and that's what made its°
fulfilling for all ofus," Romano says. This past
year, she also played a pivotal role in developing

Interscope's rosterofburgeoning acts, includ-
ing Imagine Dragons, Lana Del Rey, "Ameri-
can Idor wirmer Phillip Phillips and Zedd.
Successfully promoting songs to radio was far
from her only accomplishment: Romano also
developed brand strategies at radio for Beats

by Dr. Dre headphones, the top -selling head-

phone brand developed by Dr. Dre and IGA
chairman Jimmy !ovine. -Melinda Newman

Livia
TORTELLA

COPRESIDENT/COO. WARNER BROS. RECORDS

WARNERBROSRECORDS.COM  @LIVIA_WBR

ROSTER REACH

Two years irito her tenure as War-

ner Bros. co-president/COO, Livia
Tortella can point to a wide scope of
victories during the pastyear that

fulfill the label's mandate to develop global

touring artists. "Look at Gary Clark Jr., whose
album debuted at No. 6," she says ofthe guitar-
ist signed to a 360 deal. "There's no radio song
driving that. It's touring and word-of-mouth,
and he's already a bona fide headliner here.
That was a two-year setup." She points to other
building artists, like Kimbra, who, after com-
ing to prominence on Gotye's smash "Some-
body That I Used to Know," is spreading her
wings and selling out her own shows in the
United States. Don't even get Tortella started
on Green Day's ambitious decision to release
three albums over a three-month period. "I'm
exhausted just talkingabout it," she jokes, be-
fore noting that Warner's direct -to -consumer
campaigns have grown exponentially the past
year. "GreenDay.com was the second -highest
retailer for preothers for all three albums," she
says. Add in continued success from acts like
Linkin Park, Black Keys and Muse, as well as

rapper Meek Mill (through Rick Ross' May-
bach Music), and it's easy to see why Tortella

is bullish on the label's diverse roster. Going
forward, expect to see increased emphasis on
direct -to -consumer growth, whether for vets
like Neil Young or newer acts like Tegan &

Sara. "Online is where it all comes together,"
Tortella says. -MN

Amanda
MARKS

GLOBAL HEAD OF DIGITAL ACCOUNTS,

UNIVERSAL MUSIC GROUP

UNIVERSALMUSIC.COM  @UMG

TAKING DIGITAL GLOBAL

Amanda Marks, global head ofdigital
accounts for Universal Music Group,
is an early record -label innovator in the

digital space and, today, the highest-
ranking major -label female executive in the
digital arena. The past 12 months, Marks
says, have provided the industry with the larg-
est digital expansion ever. UMG's digital sales
force now deals with accounts in 157 markets,
up from 77 this time last year. Marks' team
sits in between UMG's operating compa-
nies and the accounts, including the indus-
try's most important digital players, such as
Tunes, Spotify, Googk, Vevo and Amazon.
"We help our operating companies with
strategic decisions regarding our accounts
around the world," she says. In turn, Marks
says she has maximized UMG's global sales
by supporting the company's digital music
partners with their international expansion
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efforts. When digital music players enter new

markets, her team advises them on repertoire,

marketingopportunities and the particu-
larities of each market. "We try to hap our ac-

counts grow their business as best we can from

our vantage point," she says. Worldwide digital

revenue for U MG experienced double-digit

growth in the same period, including sales

from many countries that previously didn't
generate significant digital revenue. "It is enor-

mously exciting as digital achieves the true
globalization of the music business," Marks

says. "The real story for 2012 is the incredible

growth of the digital business, even in some

markets which individually might not be enor-

mous but in aggregate are producing signifi-

cant revenue." -Ed Christman

Debra
LEE

CHAIRMAN/CEO. BET NETWORKS

BET.COM  @BET

RATING GAINS

Under the leadership of BET Net-

works chairman/CEO Debra Lee,

flagship channel BET continues to

post viewersh ip and ratings gains,

according to Nielsen, through a diverse slate
of original programming, awards shows, spe-

cials and other initiatives. One of the most

noteworthy of those initiatives: BEM Music
Matters campaign, which identifies emerging
artists to watch. The 20121ist included Ken-
drick Lamar, who recently debuted at No. 2

on the Billboard 200. Also giving BET a boost

this year was No. 1 gospel competition show

"Sunday Best"; the seventh annual Hip Hop

Awards, which attracted 3.1 million viewers

and a 2.3 rating, according to Nielsen; and the

debut ofKeyshia Cole's reality show, "Keysh ia
& Daniel: Family First." The series launched

to the tune of 2.9 million viewers and a 2.2 rat-

ing. The BET Awards continue to rank among

the top three cable award shows every year,

while music variety program ''106& Park" re
mains No. 1 in that arena among adults 18-49

for 21 consecutive quarters. Beyond the core

BET channel, of course, Lee oversees a di-

verse group of branded businesses including

BET.com, BET Digital Networks, BET Event

Productions, BET Mobile, BET Home Enter-
tainment and BET International In January,
Billboard included Lee in the Power 100 count-

down of the most important executives in the

music business. -Gail Mitchell

WOMEN'S RIGHTS
Billboard recognizes contributions of key execs from

the performing rights organizations
BY THOM DUFFY

The performing rights organizations-ASCAP, BMI and SESAC-play a crucial role in the financial
health of the music industry, paying performance royalties to songwriters, composers and publish-
ers. fAt each of the PROs, numerous female executives and staff contribute to their success of the
mission of those organizations, protecting copyright and supporting the creative community. i This

year, the following executives were singled out by their respective organizations for the importance of their
work and Billboard is honored in our Women In Music issue to recognize their contributions.

LAUREN IOSSA
SENIOR VP OF COMMUNICATIONS AND MEDIA
ASCAP

For Lauren lossa,
senior VP of com-
munications and
media at ASCAP,

the challenge of
conveying in-
formation in the
digital age to the
PRO's members is

clear. "You have to be always evolving,"
she says, "always looking at the new-
est place people are congregating in the
online world, and finding a way to meet
them there."

Under lossa, ASCAP's media channels,

both traditional and digital, have hit new
highs. ASCAP's Playback magazine has in-

creased its ad revenue by 15%. ASCAP.com

has 3 million monthly visitors with greater
use of video. A monthly e -newsletter now
reaches 170,000. And ASCAP's robust so-
cial media feeds engage members in advo-

cacy efforts to protect copyright.
lossa also oversees ASCAP's advertis-

ing, sponsorship, events and affiliate mem-
ber benefit programs. She negotiated mar-
keting and media partnerships in the past
year valued at more than $650,000 with
40 media outlets, including the PBS TV se-
ries "Sun Studio Sessions."

But if asked to cite one highlight of
the past year, lossa focuses on ASCAP's
eighth annual "I Create Music" Expo. More
than 18,000 songwriters and composers
have benefited from the expo's network-
ing and education opportunities, including
top songwriters in every genre-from Tom
Petty and Randy Newman to Justin Tim-
berlake and Quincy Jones to Dr. Luke and
Ryan Tedder.

"We made a big leap with the Expo this
year." lossa says. "It's attracting more
people and more sponsors. Plus, we've

had such incredible support from the top
members of ASCAP who participate. It's
become a high-level discussion and it's
become very meaningful for our members
who attend." The 2013 Expo takes place

April 18-20 in Los Angeles.

ALISON SMITH
SENIOR VP OF PERFORMING RIGHTS
BMI

BMI senior VP of
performing rights
Alison Smith can

describe her po-

sition succinctly:
"My role is to
make sure when
songwriters write
songs and com-

posers score music for film or television
programs that they, and their publishers,
get paid for those performances-when
they are used in virtually any media now,
across multiple spectrums."

But that summary belies both Smith's
international recognition as a copyright
expert and the complexities of royalty pay-
ments in the digital age. Or as Smith says,

her reference to "multiple spectrums" is
"definitely the add -in from years past."

Her responsibility also includes ana-
lyzing how such deals as the Sony/ATV-

EMI merger will affect BMI payments.
While she cannot discuss specifics, "as
an overseer of both administration at BMI
and distribution, that is very much in my
wheelhouse, and I'm involved in virtually
all those discussions from multiple angles."

This year Smith and her team also over-
saw the introduction of a state-of-the-art
cable TV royalty distribution methodol-
ogy that weighs Nielsen audience data to
help calculate payments and "has been ex-
tremely well -received," Smith says.

She can recall when PROs needed only

to track broadcast performances on radio,
network and local TV, and a handful of

emerging cable outlets. Now streaming
music services are the latest medium to
draw Smith's focus. "We just got out our
first Spotify distribution," Smith says, "and
we're very proud of turning that around
very quickly."

A BMI colleague has said: "Follow the
dollar. The performing right income stream
has represented the steadiest support for
creators in the new Wild. Wild West music
industry and Alison Smith is there, watch-
ing every penny."

ELLEN BLIGH TRULEY
VP OF CORPORATE RELATIONS
SESAC

"Multitasking. It's
all about multi-
tasking," quips
Ellen Bligh Tru-
ley, VP of cor-
porate relations
at SESAC, when
asked about man-
aging marketing,

publicity, event production and digital
communications for the PRO. In fact,
Truley quickly credits her "wonderful
team. That is critical to being able to jug-
gle all those things at once."

At SESAC-which counts songwrit-
ers from Bob Dylan and Neil Diamond to
the Avett Brothers and Mumford & Sons
among its members-Truley plays a key
role in more than 250 SESAC-supported
events and is producer of all SESAC
happenings including its awards for
pop, country, Christian, jazz, Latin, film
and TV, as well as the annual songwriter
boot camp.

She drove SESAC's branding at this
year's Grammys on the Hill event and,
also in the branding realm, helped close
sponsorship deals with Land Rover, Mak-
er's Mark, Icelandic Glacial Water and
Red Bull, all boosting the PRO's profile.

Truley's department creates the
award -winning quarterly SESAC maga-
zine but she also has been deeply in-
volved this year in the design and launch
of SESAC's latest social media and mo-
bile marketing initiatives.

And those channels were put to great
use to convey SESAC's big news this
year: its announcement that it has moved
to monthly radio performance royalty
distributions-the only PRO in the United
States to do so.

At the SESAC Nashville Awards on
Oct. 28, president/CEO Pat Collins'
reminder of the move was met with a
"roar of applause," Truley says. "Then
strategically, we put that on social
media and it was on fire. I've never
seen such a response."
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Julie
PILAT

PD, KYSR (98.7 FM) LOS ANGELES;

ASSISTANT PD/MUSIC DIRECTOR, KITS (102.7)

LOS ANGELES; CLEAR CHANNEL RA010

987FM.COM, KIISFM.COM
@987LA, @1027KIISFM

MUSIC AND MENTORING

As PD ofalternative KYSR (98.7 FM)
and assistant PD/music director
oftop 40 KI IS (102.7) Los Angeles,

Julie Pilat remains a key proponent
of modern -rock crossover hits by such acts as

the Lumineers, Neon Trees and Grouplove.
"It's not like every day I'm putting on my KI IS

hat or 98.7 hat. ljust focus on music," she says.
It's a philosophy that's fared well, as evidenced
by the ratings. KIIS remains No. 1 in Los An-
geles, according to Arbitron, while KYSR re-

mains a viable alternative to KROQ. Pilat has

also been involved in parent company Clear
Channel's iHeartRadio Internet radio pro-
gramming and artist integration initiatives,
including one focusing on hip -hop artist Mac
Miller, who topped the Billboard 200. In ad-
dition, Pilat has worked on station concerts,
including KIIS' Wang° Tango and the 98.7
Penthouse at the Historic Hollywood Tower,
which has played host to Florence & the Ma-

chine, Gotye and others. In November 2011,
Clear Channel announced a new brand man-
agement team, an initiative that gave Pilat
the new additional role ofbrand coordinator
for active rodc and akernative. Between it all,
she's found time to continue her involvement
in A Place Called Home's mentoring program
and the Stars &Strikes celebrity bowling and
poker events for charity. -Craig Rosen

Carole
KINZEL

AGENT. CREATIVE ARTISTS AGENCY

CAA.COM

COACHELLA CHAMPION

1

Carole Kinzel of Creative Artists
Agency ranks amongthe leading
agents of all time from either gen-
der. Take, for example, the Coachella

festival in Indio, Calif, where Kinzel is widely
recognized forher critical support in its early
days and ongoing contributions to the lineup.
Coachella 2012 featured Kinzel dients Radio -

head, Florence &the Machine and the Rap-
ture, as well as such breaking acts as We Are
Augustines and Band ofSkulls. Far beyond
the California desert, this past year Kinzel
helped orchestrate the strategy behind Radio -

head's North American mn, which was one

ofthe most successful tours of2012. Kinzel
has been instrumental in building Florence &
the Machine's touring profile, this year help-
ing them move from 2,000 -seat theaters in
the spring to 20,000 -seat venues this fall. And
with Kinzel there's always more to come. New
Order, whose first U.S. tour since 2005 sold
out in seconds, is set to return fora more ex-
tensive run in 2013. Also on tap for early next

year are tours by clients the Cure, Atoms for
Peace, Matchbox 20 and Lana Del Rey. Blessed
with savvy instincts and great ears, Kinzel can
identify and develop emerging talent at the
earliest stages, with acts like Florence &the
Machine, Del Rey, Deap Vally and T. Mills all

signed by Kinzel prior to having U.S. record

deals. Kinzel also continues towork with such
established acts as Melissa Etheridge, George
Michael,ToriAmos,Tears for Fears, Corinne
Bailey Rae, Crosby Stills & Nash, Maroon 5,

Jackson Browne and Lifehouse. -RW

Jackie
WILGAR

EXECUTIVE VP OF MARKETING,

LIVE NATION ENTERTAINMENT

LIVENATION.COM @JACKIEWILGAR

SPINNING TURNSTILES

1

Live Nation Entertainmentexecu-
tive VP ofmarketing Jackie Wilgar
does what great marketers do in the
live business: sell more tickets. Dur-

ing the summer, Live Nation says Wilgar's
leadership has driven more than $22 million
in ticket sales. For this five-year veteran of
Live Nation, game -changing marketing tools
and her social, digital and mobile teams have
proved successful across multiple platforms.
Wilgar first introduced the Live Nation 4 Pack
ticket offer, for example, demonstrating how
strategic promotions can drive an estimated
30% increase in incremental sales per show.
The program has helped 200 concerts sell
more than 500,000 tickets in 2012. Wilgar
created and guided the teams responsible for
a 90% increase in Live Nation's social foot-
print, which now reaches almost 4 million
people, and has driven $9 million in ticket
revenue year to date. Wilgar also introduced
targeted "push" marketing programs, with
targeted email promotions. Through her pro-
grams, and thanks to the teams that she has
guided to implement them, Live Nation has
seen an average per -show increase of 15% in
concert ticket sales for 2012. That's great mar-
keting with results. -RW

Cara
LEWIS

AGENT. CREATIVE ARTISTS AGENCY

CAA.COM

A BOLD MOVE

Cara Lewis, whojoined Creative
Artists Agency as a music agent

in January after a 23 -year career at

William Morris Endeavor, is widely
regarded as the top agent in urban music.
Her roster boasts such artists as Em i nem,
Kanye West, Pitbull, Ne-Yo,T.I., Lupe Fiasco,
B.o.B, Rita Ora, the Roots, Erykah Badu, Jill
Scott, Chance the Rapper, Cyhi the Prynce

and Hoodie Allen, among many others. It's
a roster that's growing, with recent signings
includingTheophilus London, Iggy Azalea,
Angel Haze, CaSh Out, Chip Tha Ripper and
Travis Scott. Highlights for Lewis' clients
during the past year? There have been plenty.
Eminem returned to perform in Japan for
the first time in eight years and played his
first show in Korea. Pitbull headlined his
first shed tourwith DJ Havana Brown, after
earlier headlining a 13 -city sold -out tour
in Canada, supported by Flo Rida. He also
played his first two sold -out shows at New
York's Radio City Music Hall. Q -Tip estab-
lished a new DJ residency dubbed "offline" at
Irving Plaza in New York. Chiddy Bang head-
lined clubs and supported Wiz Khalifa and
Mac Miller. Badu toured theaters and festi-
vals throughout Europe this summer. And
Jacob Latimore was the support act for Mind-
less Behavior on its sold -out 2012 summer
theater tour. CAA, needless to say, is glad
Lewis made her move. -RW
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CONGRATULATIONS TO OUR EXECUTIVES
WHO MADE BILLBOARD'S "WOMEN IN MUSIC" LIST.

JULIE SWIDLER
SONY MUSIC ENTERTAINMENT

LYNN HAZAN ALISON DONALD
EPIC COLUMBIA RECORDS U.K.

DOUG MORRIS & YOUR FRIENDS AT SONY MUSIC

alt
SONY MUSIC

CONGRATULATIONS MELISSA ORMOND!

MUCH LOVE FROM COAST TO COAST

RAD

$1.4010 CITY WANG

El MSG
ENTERTAINMENT

FORUM

"The World's Most Famous Arena" is just the beginning...
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ROCK ON

1

Marsha
VLASIC

SENIOR VP OF CONCERTS/HEAD OF

CONTEMPORARY ROCK. ICM PARTNERS

1CMTALENT.COM

ICM Partners senior VP of con-

certs/head of contemporary rock

Marsha Vlasic says she has had

much to be thankful for in the past

two years. You could start with the launch

of Neil Young & Crazy Horse's reunion tour

at San Francisco's Outside Lands Music and

Arts Festival in August. But Vlasic also has

presided over successful 2011-12 tours by the

Gaslight Anthem, Cage the Elephant, Re-

gina Spektor, Ben Folds Five and Iggy & the

Stooges. "All of my clients have worked this

year," she says, "and everything is in a nice

place." Vlasic also welcomed two new clients

this year: Band of Horses and Silversun Pick-

ups. But one of her biggest thrills of 2012 was

securing Young as a headliner of the Global

Citizen Festival in New York's Central Park.

In addition to Young, the event-which at-

tracted 60,000 people-featured perfor-
mances by Foo Fighters, the Black Keys and

others. "It was a really great feeling that my

client was willing to do it and we were able

to redo everything on his schedule for such

a worthy cause," Vlasic says of the Sept. 29

charity concert. "This was pretty major, be-

cause they needed the icing on the cake. They

had a great show, but needed one more big at-

traction." Another highlight this year was her

booking role in the annual Bridge School Ben-

efit Concert, which celebrated its 26th year in

October, and was offered online this year as

a pay -per -view event. "As long as I'm breath-
ing I will always continue to be a part of that

event," she says. Looking ahead, Vlasic says

2013 will be an "enormous" year for Muse,

which will embark on a U.S. arena tour in Jan-

uary. Folds and Elvis Costello may be plan-

ning symphony performances as well, she

notes. Additionally, Vlasic is "always looking

to take on new clients and grow new talent in a

very difficult time," she says. -Mitchell Peters

Tifanie
N AN LAAR-FREVER

SENIOR BUYER. WALI.IART

WALMART.COM  @WALMART

HELPING SAVE THE CD

Tifanie Van Laar-Frever, senior
buyeratWalmart, thelargest seller
ofCDs in the United States, has
helped transform its $5 CD bin into

the premier brick -and -mortar power position
in retail.That bin single-handedly appears to
be helping the CD prolong its life span. While
CD sales declined at an 18%40% rate for four
years in a row up to 2010, Walmart has helped
slow the dedine, with the format down 13.8%
so far this year. Music has also made a come-
back within Walmart itself, which sells some
25% of all CDs in the nation. The chain had
adopted a "clean aisle" approach in which
temporarycorrugatedbins were removed
from stores. But this year, Walma rt refo-
cused on music by bringing such fixtures
and endcaps back to Action Alley, the location
outside the music departrnent that is heavily
trafficked by the chain's 140million shop-
pers every week. Another strategy picking up
steam under Van Laar-Frever's leadership is
its ZinePalc deluxe initiative, which gives cus-
tomers extra value by providinga magazine
with stories and information on the artist.
And consider this: Van Laar-Frever has been
i n her music role at Walmart for just a year as

ofthis summer. -EC

Ethiopia
HABTEMARIAM

EXECUTIVE VP/HEAD OF URBAN MUSIC.

UNIVERSAL MUSIC PUBLISHING GROUP;

SENIOR VP, MOTOWN RECORDS

UMUSICPUB.COM  MOTOWN.COM
@wmitEllsmAsitEH

RELAUNCHING AN ICON

19
After a year of rebuilding, Ethio-
pia Habtemariam is excited to
"get the ball rolling" on the re-
vamped Motown, where she

holds the title of senior VP, concurrent
with her role as Universal Music Publish-
ing Group executive VP/head of urban
music. The iconic Motown label marked
its formal re-emergence Nov. 6 with the
new studio album R.E.D. from singer/
songwriter (and Motown senior VP of
A&R) Ne-Yo, which debuted at No. 4 on the
Billboard 200. The album sets the tone for
a host of 2013 projects from a newly honed
15 -act roster that includes Stevie Wonder,
Erykah Badu, Kem, Chrisette Michele and
B. Smyth. "My goal is to just have quality
music-nothing that's for the moment
or following a trend," Habtemariam said
in July when she was an honoree on Bill-
board's inaugural Urban Power List. The
same holds true in her roles at UM PG.
Her signings, ranging from Justin Bieber,
Chris Brown and J. Cole to Big Sean and
Hit -Boy, have prompted a string of hits
and multimillion -dollar results while re-
flecting her "focus on the future." The At-
lanta native believes her dual responsibili-
ties represent the future of the business.
"I put a lot of pressure on myself because
I feel a level of responsibility for showing
the next generation of executives the po-
tential and amount of opportunity you can
have. I take that very seriously." -GM
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Bozoma
SAINT JOHN

DIRECTOR OF CULTURAL BRANDING. MUSIC AND ENTERTAINMENT. PEPSICO

PEPSI.COM  @SAINTBOZ

SUPER BRAND, SUPER BOWL

Pepsi is one of music's most powerful brands-sec-

ond only to Coca-Cola, in fact, on Billboard's 2012

Maximum Exposure list-and it's also one of the

most active. The brand's $60 million in "X Factor"

marketing support was enough to boost Warner Bros. singer

Outasight up the Billboard Hot 100. Nicki Minaj was chosen as

the face of the brand's first global ad campaign ("Live for Now").

Michael Jackson's Bad received a major celebration for its 25th

anniversary through a commemorative soda can and accompa-

nying concert. One Direction, Melanie Amaro and Calvin Harris

have also received heavy Pepsi advertising support around new

singles and albums. And Pepsi teamed with Billboard to present

the "Summer Beats" concert series that began with Katy Perry

in Hollywood at the premiere of her film "Katy Perry: Part of

Me." Pepsico director of cultural branding, music and entertain-

ment Bozoma Saint John says, "We really want to act as a thread

to find all the connections we can between the artist, label and

retailer." Up next is the Super Bowl halftime show, featuring pre-

vious Pepsi pitchwoman Beyonce. Saint John, who joined Pepsi

from Spike Lee's ad agency Spike DDB shortly after Beyonce's

first spot in 2003, is hopeful the singer will renew her relation-

ship with Pepsi. "She's so focused on everything coming out for

Super Bowl right now, but after that's done we can start talking."

-Andrew Hampp

Linda
NEWMARK

EXECUTIVE VP/HEAD OF ACQUISITIONS AND STRATEGIC

PROJECTS, UNIVERSAL MUSIC PUBLISHING GROUP

UMUSICPUB.COM  @UMPG

FROM ELMO TO RUN-D.M.C.

Linda Newmark, executive VP/
head of acquisitions and strategic
projects for Universal Music Pub-
lishing Group, has had a busy year.

She's signed significant administration
deals with Sesame Workshop for its catalog
and future works, the Protoons/Promuse
catalogs (which includes the works of Run-
D.M.C.), Canadian production company Al-
liance Films and Charles Thompson/Black
Francis/Frank Black to extend an adminis-
tration agreement that includes the Pixies
catalog. Acquisitions have included various
works by Erick Sermon of EPMD, among
others. Newmark says one of the best things
about her job is working on different types
of deals and diverse music genres. "In one
deal, you are discussing songs recorded by
Elmo (from "Sesame Street"' and in another

you are dealing with songs by Run-D.M.C.,"
she says. "I enjoy finding a lot of interest-
ing and iconic music that we can acquire or
represent." A personal highlight for her this
year was working with a new management
team, with UMPG now led by chairman/
CEO Zach Horowitz and president Evan
Lamberg. -EC

Melissa
ORMOND

PRESIDENT. MSG ENTERTAINMENT

THEGARDEN.COM  @MSGNYC

TENDING THE GARDEN

Melissa Ormond, a 25 -year vet-
eran of the live entertai n ment
business, became president of
MSG Entertainment last year

after serving as the division's COO since
2008. In her new role, Ormond oversees
booking and production operations at such
coveted New York music venues as Madi-
son Square Garden, the Theater at Madison
Square Garden, Radio City Music Hall and
the Beacon Theatre, as well as the Forum

in Inglewood, Calif.; the Chicago Theatre;
and the Wang Theater in Boston. In 2011,
numerous MSGE venues ranked among
the highest -grossing buildings around
the world, according to Billboard Box -

score. Madison Square Garden, which is
in the midst ofan extensive renovation and
"transformation," placed sixth on the year-
end arena tally, grossing $58.2 million and
drawing more than 670,00 people for 48

MELISSA ORMOND

events. Radio City Music Hall, the Theater at
MSG, Beacon Theatre and Chicago Theatre
also ranked in the top 10 of their respective
venue -capacity categories. Ormond expects
to achieve similar success in 2012. "Despite
a lot of challenges from an economic stand-
point, and some parts of the country having
a more difficult time than others, we feel
very fortunate about where we are after the
last year." -MP
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We would like to congratulate
Bozoma Saint John on all her
accomplishments and thank her for
her continued dedication to keeping

Pepsi at the forefront of Pop Culture.

Pepsi, the Pepsi Globe and LIVE FOR NOW are trademarks of PepsiCo. Inc. RIP160210
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WOMEN OF TALENT
Execs excel in CAA's team culture

BY RAY WADDELL

Rob Light, managing partner and head of music at Creative Artists Agency, had a change of heart
this year regarding Billboard's Women in Music issue. And, as with most big decisions at the
company, his change came from listening to his team. i In the past, Light and CAA have simply
opted out of the Women in Music nomination process, which specifies that executives must be

nominated as individuals, not as members of a team. Since Light and CAA have preferred to focus on
the firm's teamwork ethic, they previously declined to submit individual nominations.

"We've always felt that CAA's culture has
been team -oriented, and I think we embody
that better than anyone in the business,"
Light says. "So when you single out individ-
uals, it sort of takes away from the culture
that we're all working on projects together.

"At the same time," he adds, "I'm blessed

to have 15 amazing women who work with
me who do great work and interact with each

other in a great way. For us it's always been

about all of the women here and never about

one, so that's why we opted out in the past."

But when the Women in Music issue came

out each year with no representation from
CAA, well, that seemed a shame to Light.

"I basically talked to my whole staff,
asked them, 'How does everybody feel? For

years, we haven't been included. Are you all

comfortable if we nominate everyone and
then sort of live with the way the die falls?'

"Everyone felt-which is the beauty of
this team-'Yes, let's nominate five, and we'll
accept what Billboard decides. At least, we

can then talk about somebody from CAA

that is included. And knowing you nominated
all of us feels good.' It was a group decision."

Of the five women nominated by CAA,

two made this year's Women in Music list:
Cara Lewis, the highly regarded R&B/hip-
hop agent who previously made the list
when she was an agent at William Mor-
ris Endeavor, and legendary agent Carole

Kinzel, who is among the most respected

agents in the business, period.
Even so, Light is loathe to disregard the

success of the other executives nominated
by CAA:

Marlene Tsuchii has helped drive CAA's
growth in international touring, particularly
in comedy. Her clients include Phoenix, Two

Door Cinema Club, Beck, Daft Punk, Tool,

Beastie Boys, Air. the Stone Roses, Foo Fight-

ers, Red Hot Chili Peppers and Tenacious D,

along with comics Russell Peters, Jeff Dun-
ham, Chris Tucker and Sarah Silverman.

Jenna Adler is the agent navigating
the tours of Akon, Deftones, Green Day,
Grouplove, Imogen Heap, Joss Stone,

Lenny Kravitz and Yeah Yeah Yeahs,
among many others.

Emma Banks, working alongside Mike

Greek, oversees CAA's London office, which
five years ago was the first full -service
American agency to open its doors in Lon-
don and has grown from a staff of three
to 25. Among Banks' artists is Billboard
Woman of the Year Katy Perry.

Of course, Light is reluctant to stop with
those five nominations.

"It killed me because we didn't include
[marketing agent] Alison McGregor, who
is unbelievable at what she does in being
the first ever marketing executive at a
talent agency," he says. "And we didn't
include Erin Culley, who is a film talent
agent who only does musicians, who is a
specialist in doing crossover and has be-
come one of the most impactful human
beings in the business."

The agent business is notoriously
tough, regardless of gender, and CAA does
indeed seem to provide a platform where

JENN ADLER,
CAROLE KI EL and

MARLENE UCHII
(from left) at CA 's Los

Angeles o "ces.

women thrive.
CAA just aims to "empower the best peo-

ple to do their best work," Light says. "That
so many of them happen to be women is just
a function of them being really talented, re-
gardless of their sex. If you try to hire great
people and give them an environment where
they can be great, then you tend to win."

Light points out that, with performance
often an artist's biggest source of revenue,
the agent's role is more important than ever.

"I've been blessed to have a staff that
looks at the world with a big -picture point of
view, and at the same time really focuses on

details," he says.
"These are all women who in their own

particular ways have done that.This notion
of teamwork is real. We're sitting around
strategizing how to get better and be better
and what we should be doing for clients."

Light can easily cite the accomplish-
ments of the women at CAA because "I'm
in the trenches every day here, and I could
rattle off five more women just as eas-
ily. They're all incredibly unique people,
but they all do slightly different things,
and when you bring them all together you
think, 'Shit, this is a great business to be
in, and I get to work with really smart peo-
ple.' They've all had good years, [but] they
work hard every year. We're just acknowl-
edging it this year because we finally nomi-
nated somebody."
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Sara
NEWKIRK

PARTNER. WILLIAM MORRIS ENDEAVOR

WMA.COM

CLIENT INTEGRATION

A principal in William Morris
Endeavor's music department,
WME partner Sara Newkirk de-
scribes herself as the quarter-

back of a team that oversees the careers of
such artists as Usher, Lady Gaga, Bruno
Mars, Carly Rae Jepsen and Pharrell Wil-
liams. A six -year WM E veteran, Newkirk
currently runs the non -touring initiatives
for the talent firm's music department,
where she manages the branding and
marketing efforts for numerous clients.
She recently secured Gaga's big -screen
debut in director Robert Rodriguez's up-
coming film "Machete Kills" and crafted
marketing -focused deals for Williams,
which include a new clothing line, a book
and a YouTube channel. "Many artists are
multi -hyphenates and that's something
we work hard on building out," Newkirk
says. "That's a key initiative of mine."
In addition to connecting artists with
the non-musical departments at WM E,
Newkirk couples clients with other com-
pany entities and associates. "WME is on
the forefront of partnering, investing,
buying and creating side companies," she
says. "I work closely with the people who
do that here to integrate our clients into
said companies." -MP

Alexandra.
PAT SAVAS

OWNER, CHOP SHOP MUSIC GROUP

CHOPSHOPRECORDS.NET
@CHOPSHOPMUSIC

'TWILIGHT' AND MORE

The Tivilight Saga: Breaking

Dawn-Part 2is the final chap-
ter in one of the most successful
soundtrack series in history, and

each ofthe five albums has been supervised
by Chop Shop Music Group owner Alexan-
dra Patsavas. With tracks from Green Day,
Passion Pit, Ellie Goulding, Feist and others,
Breaking Dawn-Part 2 debuted at No. 3 on
the Billboard 200 and sold 93,000 units in its
first week, according to Nielsen SoundScan.
It's following the successful path of the
first four installments. Last year's Breaking
Dawn-Part 1 has sold more than 560,000
copies, while 2010's Eclipse is up to 619,000
following 2009's New Moon at 1.3 million
and 2008's Twilight with 2.8 million in sales.
Patsavas considers it a privilege to work on
the series and "follow [author) Stephenie
Meyer's lead," but the "Twilight" albums are
only one part of Patsavas' accomplishments.
Other recent films include the alt -leaning
"The Perks of Being a Wallflower" and "Fun
Size," while she continues to exert her influ-
ence in TV music with "Gossip Girl," "Scan-
dal," "The Carrie Diaries" and more. Pat-
savas also keeps nurturing new acts-such
as Milo Greene, Scars on 45 and Anya Ma-
rina-on her Chop Shop imprint. -CR

ALEXANDRA PATSAVAS

An d ria
V IDLE It

CEO, EMI MUSIC U.K.

EMI MUSIC.COM
@EMIMUSICGLOBAL

SUCCESS AMID CHANGE

By her own admission, 2012
has been "a strange year" for
EMI Music U.K. CEO Andria
Vidler. While the EMI -Uni-

versal merger put an undeniable strain
on operations, the label reports that its
domestic market share grew to its high-
est level in four years and its artist album
share is at a five-year high. "I am incred-
ibly proud of what the team achieved,"
Vidler says. "We have been able to put
what's been going on around us corpo-
rately to one side." She cites landing three
of the year's top 10 best-selling albums in
the United Kingdom-Coldplay's Mylo
Xyloto, David Guetta's Nothing but the
Beat 2.0 and Emeli Sande's Our Version
of Events-among her proudest achieve-
ments. Other accomplishments include
increasing EMI's catalog market share
(from 14.8% to 15.3%) and sustained
growth in revenue from new income
streams. More than one-third of EMI
U.K.'s gross margin is now generated
from areas outside music sales, according
to the label. 'I've been lucky enough to
have a fantastic team that is loyal to EMI,
loyal to me and above all else loyal to our
artists," Vidler says. -Richard Smirke
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Zahavah
LEVINE

DIRECTOR OF CONTENT PARTNERSHIPS,

DOODLE PLAY/ANDROID

PLAY.GOOGLE.COM
@GOOGLEPLAY

WORK AND PLAY

Zahavah Levine, director of
content partnerships at Google
Play/Android, has long been at
the forefront of new digital busi-

ness models. Earlyon, she helped RealNet-
works build Rhapsody into the first inde-
pendent music subscription service. Later,
as chief counsel for YouTube, she oversaw
licensing and copyright and rights manage-
ment policies and worked with rights -hold-
ers to build YouTube into a new model for
online music. Now at Google Play, Levine
leads a team that handles licensing, label
relations and label support. Google Play has
expanded greatly under her watch. It now

offers the music of three major labels and
many indies. The store is about to launch
in five European markets: the United King-
dom, France, Italy, Germany and Spain.
And it offers users innovative features,
such as a free scan -and -match online song

locker. Levine says her greatest success has
been the people around her. "My proudest
accomplishment at Google Play, in addition
to launching a great new music ecosystem
for millions of Android users in the U.S.
and Europe, is assembling a world -class
team of digital music experts who consis-
tently knock it out of the ballpark."

-Glenn Peoples

Diana
MOGOLLON

GM, MUN2
MUN2.TV
@MUN2

LATIN MUSIC BOOSTER

In her second year at the helm
of mun2, GM Diana Mogoll6n
saw the bilingual network re-
port its highest ratings and

revenue in its 11 -year history. "We've had
double-digit growth (in ratings]," Mo-

gollon says. The growth is key, because at
a time when other major Latin networks
are decreasing their music -centric content,
mun2 is increasing its own. "If you were
to go into a lab and dissect mun2, music
and lifestyle are core to our brand and our
success. Whether it's music program.
ming or specials, we are doubling down
on unique product." This includes season
two of "I Love Jenni" (featuring Jenni Ri-
vera) and the newly launched programs
"Larrymania" (featuring Larry Hernan-
dez) and "DUB Latino," a weekly maga-
zine show hosted by norteno star Gerardo
Ortiz. Production is also under way for an-
other reality show with regional Mexican
band Alerts Zero (featuring former mem-
bers of Alacranes Musical), and there are
plans to expand long -running programs
"Revent6n" and "18 and Over." "We've re-
ally found our groove over the last two -and-

a -half years," Mogollon says. "The power of
Hispanics is huge and no one else is link-
ing music like we do." -Leila Cobs
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Kelly
RICII

SENIOR VP OF SALES. MARKETING AND

INTERACTIVE, GIG MACHINE LABEL GROUP

BIGMACH INELABELGROUP.COM
@BIG MACHINE

TAYLOR, AND MORE

Big Machine Label Group senior
VP of sales, marketing and inter-
active Kelly Rich doesn't have to
look far for an example ofsuccess

under her watch. Taylor Swift's new album,
Red, sold 1.2 million copies in its first week,
according to Nielsen SoundScan. It was the
biggest debut since 2002, making Swift the
first artist in a decade to land back-to-back
debut weeks of 1 -million -plus sales. "What
we were able to accomplish with Taylor was
amazing and unforgettable," Rich says. As

proud as she is ofthat, Rich says the label has
a lot more to be excited to about, including
the success ofnew duo Florida Georgia Line,
the forthcoming sophomore release from
the Band Perry, the signing of superstar Tim
McGraw ("That alone is wonderful," she
says), the rise of Brantley Gilbert and Rascal
Flatts' latest album, Changed, which has sold
401,000 units. In addition to overseeing all
ofthe sales and marketing of Big Machine
artists, Rich leads the company's interactive
and digital efforts, including social media.
BMLG's Twitter followers, for the label and
all its artists, have increased 104% from year
to year, now totaling almost 23 million, led
by Taylor Swift's fans. -Ken Tucker

Marcie
ALLEN

PRESIDENT, MAC PRESENTS

MACPRESENTS.COM
@MARCIEALLEN

TRACKING IMPACT

Marcie Allen, president of MAC
Presents, her sponsorship and
live events agency, broke new
ground in 2012. Three years

after moving the company to New York from
Nashville, MAC Presents has ventured into
the fashion world by working with designer
Rag & Bone. MAC launched the new Sam-
sung Galaxy Note with a performance by
Band of Horses at a Rag & Bone -hosted party
backed by a print and commercial campaign
shot by Danny Clinch. Among the perfor-
mances MAC Presents booked in the last
year were the Band Perry for Samsung/

AT&Tat the Cotton Bowl, Nickelback for the
AT&T Developer Summit and Pitbull for
AT&T at BlackBerry World. Social media
has opened up brand involvement beyond
tour sponsorships. Allen points to MAC
Presents' launching of Nokia Music with
AT&T through a sponsorship with Green
Day that has garnered more than 165 million
social media impressions. All the programs
we did this year were heavily based in social
media," she says. "There has to be value. You
have to be able to measure and track sales.
You can do that with social media." -GP

Kathy
SPANBERGER

PRESIDENT/CEO. PEERMUSIC

PEERMUSIC.COM
@KATHYSPANBERGER

DEAL -MAKING FIREWORKS

For peermusic president/CEO
Kathy Spanberger, the last 12
months have involved a lot
ofdeal-making. She and her

team signed writer Tyrese Gibson and a
co -publishing deal for the band Dead Sara,
and worked with peermusic Nashville cre-
ative director Michael Knox (Jason Aldean's
producer) to ink a co -publishing agreement
with Neil Thrasher. Hits from Thrasher
include Aldean's "Tattoos on This Town"
and "Fly Over States" and Rascal Flatts'
"Banjo." In addition, peermusic acquired
2412 Music, the company that achieved
enormous success with songwriter Ester
Dean on such hits as Katy Perry's "Fire-
work." In the Latin genre, peermusic is

enjoying success with Juanes' "MTV Un-
plugged" album, has new releases coming
from Anahi and Gloria Trevi, and contin-
ues to work closely with songwriter Chay-
anne. Among the year's highlights, Span-
berger cites winning BM I's urban song of
the year award for Nicki Minaj's hit "Super
Bass," on which Dean was a co -writer. "IN
is a nice accomplishment for an indepen-
dent publisher," she says. "The company's
songs has been nominated in the past but
we finally got there." Looking ahead, peer -
music is expecting big things from Dan-
iel James, who is signed out of the com-
pany's Stockholm office. "He is working
with Mutt Lange, so hopefully we will have
some U.S. hits coming next year," she says.
"We have also signed a joint -venture deal
with 1500 or Nothin, an urban production
group consisting ofJames Fauntleroy and
Larrance Dopson." -EC
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HAT MORE
CAN WE SAY?

Calling Kate McMahon and
Debra Rathwell good at their

jobs is like calling Jimi Hendrix
a decent guitarist.

You guys ROCK and
we absolutely love
working with you.

Congratulations on this
well -deserved honor.
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Lisa
WORDEN

ASSISTANT PD/MUSIC DIRECTOR,

KRUG LOS ANGELES, COS RADIO

KROO.COM
@KROO

MODERN ROCK MOVER

After serving as music director
of KROQ Los Angeles for the
past 17 years, Lisa Worden took
on the additional title of assis-

tant PD in June to reflect the duties she'd
actually been performing for some time
at the station. As Worden says, "KROQ is
such an institution and a brand," and it re-
mains the most influential modern rock
station in the nation. It also now boast's
Los Angeles' longest -running morning
show, the No. 2 -rated "Kevin & Bean," fol-
lowing the retirement of cross-town ri-
vals Mark & Brian. And yet the station has
been able to maintain its edge and domi-
nance in the ratings, largely because of
Worden's groundbreaking yet accessible
music picks. Recent breakout acts include
Alex Care, Neon Trees, Grouplove and
Macklemore & Ryan Lewis. Worden also
remains heavily involved in the station's
two flagship annual concerts, Acoustic
Christmas and the Weenie Roast, which
annually draw top -name talent and raise
thousands for charity. This year, the sta-
tion also took live music inside its own
walls with the launch of the Red Bull
Sound Space, which has been broken in
with performances by Coldplay, the Black
Keys, M83 and others. -CR

Mary Ann
McCREADY

PRESIDENT. FLOOD BUMSTEAD

MCCREADY & MCCARTHY

FBMM.COM
ENASHVILLEROX

OPPORTUNITY KNOCKS

"Business management is the
best of all worlds to the extent
that when you have artists sell-
ing a lot of records like we do,

selling tickets, touring and [selling] mer-
chandise, there's a lot of work to do," says
Mary Ann McCready, president of Flood
Bumstead McCready & McCarthy, whose

MARY ANN CREADY

clients include Keith Urban, Kings of
Leon, Hunter Hayes, Miranda Lambert,
Scotty McCreery, Eric Church, Trace Ad-
kins, Alabama Shakes and Blake Shelton.
"Artists are busy with insurance, estate
planning, investments, their union re-
quirements, acquisitions of real estate and
sponsorships opportunities. We have a
whole function here that evaluates those
opportunities for them. It's been a great
year." FBMM, which McCready founded
in 1990, has increased its staff by 10% for
the second consecutive year. "Nashville is
so hot right now," says McCready, a trustee
of the Country Music Hall of Fame who
also works with the Nashville Music Coun-
cil and MusiCares. "Jack White got the
first Ambassador Award from the Music
Council. Kings of Leon got it this year.
Those are not names that you would typi-
cally associate with Nashville. The diver-
sity continues to increase. The work that
the music industry and the city are doing
together is making a huge difference."
McCready sums up her work by saying,
"To see clients succeed, have fun with
their money, accomplish goals that mean
something to them and put money away
in a conservative fashion for later, that's as
good as it gets for me. That's what it is all
about." -Deborah Evans Price

Jennifer
BREITHAUPT

SENIOR VP OF ENTERTAINMENT MARKETING. CITI

CITLCOM
@CID

CONCERTS IN THE CITI

When Citi first partnered with
Live Nation for exclusive tour
presales in 2007, the financial
services company accounted for

a small part of the top promoter's overall
ticket sales. Cut to 2012, and Citi has be-
come a much more significant piece, help-
ing artists like Madonna sell more than 17
million tickets during the presale alone.
But giving card members exclusive access
to tickets is only one part of the strategy
Jennifer Breithaupt has been spearhead-
ing for the last five years as Citi senior VP
of entertainment marketing. The company
has been doubling down on creating exclu-
sive events, including card -member -only
concerts with the likes of Maroon 5 and

" To see clients succeed, accomplish goals
that mean something to them and put
money away in a conservative fashion for
later, that's as good as it gets for me?'

MARY ANN McCREADY, FLOOD BUMSTEAD McCREADY & McCARTHY

Alicia Keys, increasing its overall events
across music, sports, dining and family by
23% this year. Keys is also the face ofa cur-
rent Citi TV campaign that showcases her
single "Girl On Fire," while acts like Carlos
Santana and the Fresh Beat Band are key
parts of a current promotion. "Music has
universal appeal and it empowers stories,"
Breithaupt says. "Creating memorable mo-
ments through exclusive artist experiences
before and after concerts has really helped
us engage customers in a unique way and
build loyalty and preference." -AH

Amy
DOYLE

EXECUTIVE VP OF MUSIC AND TALENT, MTV

MTV.COM
@MTV

ACROSS ALL SCREENS

The mtvU Woodie Awards re-
launched in March as alive
event during South by South-
west with a live stream of perfor-

mances from Steve Aoki, Kimbra, Chiddy
Bang and others. "That's a good example
ofhow we have perfected connecting our
music initiatives across our platforms and
even on the ground," MTV executive VP of
music and talent Amy Doyle says. "We went
back to SXSW and expanded the blood-
ies to an expression across all our screens.
Engaging artists to fans, bringing the fans
behind the scenes, is something we try to
provide in away (that fans] never have be-
fore." Doyle's goal at MTV is to provide a
music experience that cannot be achieved
elsewhere and she feels the channel has
"developed a lot of credibility as a crystal
ball," citing early involvement with Walk
the Moon, fun. and ASAP Rocky. "The mil-

lennials love all kinds of music, and what's
exciting about that is their tastes can't be
put into a single box. It's not like it used to
be where we would cater to rock fans one
way and hip -hop another. We don't have to
limit the types of artists because they want
to be introduced to everybody." -PG

Alison
DONALD

CO -PRESIDENT. COLUMBIA RECORDS U.K.
COLUMBIA.CO.UK
@COLUMBIAUK

SHARED SUCCESS

It's been little more than a year
since Alison Donald left her
post as managing director of
Chrysalis Music, where she'd

been fora decade, to join Columbia Re-
cords U.K. Initially appointed senior direc-
tor of A&R, Donald made an immediate
impact and was promoted to co -president
of the label on May 1, sharing the top role
with Mark Terry. Together, they have led
the label to strong domestic success, scor-
ing No. 1 albums with the Vaccines' Come
ofAge and Calvin Harris' 18 Months, which
spawned six top three U.K. singles (two
of them No. is), including his Billboard
Hot 100 smash with Rihanna, "We Found
Love." Columbia U.K. also led the way in
breaking Rita Ora as a global star, landing
the singer two chart -topping singles and a
No. 1 debut album. Illustrating her widely
praised A&R skills, Donald's first sign-
ing was Grammy Award winners the Civil
Wars fora deal outside North America.
Donald has equally high hopes for new
Columbia artists Tom Odell, Lucy Rose,
Chloe Howells, Little Nikki and Madeon.
"Columbia Records is 125 years old," Don -
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We've been singing Jennifer's praises
for a long time.
Citi would like to congratulate Jennifer Breithaupt, and all of this year's recipients, for being
honored as Billboard's Women in Music. Jennifer's achievements in bringing Private Pass®
entertainment to our customers deserve praise, admiration and a standing ovation.

Copyright e 2012, Citibank, N.A. Citi, Citibank, Private Pass and Citi with Arc Design are registered service marks of Citigroup Inc.



f"e'l @ 1;4. 81 II WM IL 1.1 r - .) ledM

ald says. "Our job is to continue building
its legacy by signing the finest artists that
we can find." -RS

Lynn
HAZAN

GM/CFO EPIC RECORDS
EPICRECORDS.COM

@EPIC_RECORDS

GETTING HITS TO MARKET

Since joining Epic Records in

January as G NI/CFO, Lynn
Hazan has spearheaded efforts
at the label to staff up to support

some 40 new artist signings, as well as the
company's existing roster, under the leader-
ship ofchairman/CEO Antonio "L.A." Reid.
In July 2011, Reid arrived with responsibil-
ity to restructure and revitalize Epic. "L.A.
is the hitmaker and he supplies the vision,"
Hazan says. "My job is to help surround him
with an operation that gets the hits to mar-
ket." Epic's year-to-date total album market
share is 2.7%, up from 2.6% in the previous
year, according to Nielsen SoundScan. Since
coming onboard, Hazan has revamped
all of the operating departments includ.
ing finance, A&R administration, release
planning, sales and licensing, and helped
reshape the composition of marketing. In
addition to finance, she oversees legal and
business affairs, human resources, A&R ad-
ministration, sales budgeting and music li-
censing. Previously, Hazan made Billboard's
Women in Music list as executive VP/GM of
both RED Distribution and the Independent
Online Distribution Alliance. -EC

SOCIAL WOMEN
Leaders in the new world of digital engagement

BY ALEX PHAM

WITH SOCIAL MEDIA TRANSFORMING every corner of the music industry, in this Women in Music issue,
Billboard chose to salute four executives who are at the forefront of this new era of digital connection.

TATIANA SIMONIAN
HEAD OF MUSIC INDUSTRY
RELATIONS. TWITTER

@TWITTER MUSIC

Tatiana Simonian's potent
combination of perspectives
as a musician (she's part of an
indie band called Nitemute)
and self -described "nerd"

gives her an insider's view into
how artists can leverage her
company. Her career in digi-

tal marketing began in 2006,
when she helped promote the
Smashing Pumpkins' Zeitgeist
album on the Web. Today,

she's Twitter's liaison to the
music industry, helping art-
ists and music companies find
their voice among the plat-
form's 140 million active users.
She also runs the @Twitter -

Music account, which started
in October 2011 and now has

close to 1.9 million follow-

ers. There's a sizable appe-
tite for music -related content
on Twitter, as evidenced by

the statistic that half of all its
users follow at least one musi-
cian or band. What's next for
2013? Simonian believes live

events will be a primary driver
of social media. "There's so

much opportunity for social
media in the live music space,"

she says. "The fans are all

there on their phones and
many of the artists are docu-
menting their experience live
from the stage as well, right
on Twitter. When artists share
their stories, their tweets be-
come your front -row seat to

music's biggest moments."

GRETCHEN FOX
VP OF SOCIAL MEDIA, NORTH
AMERICAN CONCERTS DIVISION,
LIVE NATION ENTERTAINMENT

@LIVENATIONSHOWS

Gretchen Fox, VP of social

media in the North American
concerts division of Live Na-
tion Entertainment, thrives on
results. In the past year, the
efforts of Fox's social media
team have yielded a 363% in-

crease in ticket sales through
such social channels as Live
Nation's Concert Calendar
app on Facebook. In addition,

they've increased traffic from
social platforms to Live Na-
tion's online properties 155%

and bumped up engagement,
including Facebook com-
ments, likes and shares, by

495%. Fox offers guidance to
Live Nation's 16 regional of-

fices with social media exper-
tise, best practices and tools
to promote shows happen-
ing in more than 55 Live Na-

tion venues throughout North
America. Looking back on the
year, Fox cites Facebook's

rollout of Promoted Posts and
Sponsored Stories as one of
social media marketing's big-
gest wins of 2012, because it
allowed brands to cross -pro-
mote earned and paid media

"holistically." For 2013, Fox

believes "big data" will take
center stage. "With big com-
panies like Google and Adobe

acquiring social software
companies, we are closer than

ever to merging data from dis-
parate places to better allow
predictive analysis and mini-
mize the manual matching of
different data sets," she says.

RAE CLINE
SOCIAL MARKETING DIRECTOR.
AEG LIVE

@AEGLIVEEVENTS

AEG Live social marketing

director Rae Cline has had a

broad career in music mar-
keting, having clocked nearly
two decades in the business
working for commercial radio
stations and record labels as
well as concert promoters. As
a result, Cline is inclined to
value voice and language over
pure analytics. What will win
in social media is "simplicity
and authenticity," Cline says.
"Fans don't want hype. They

want information and enter-
tainment, presented cleanly."
Case in point: Cline says she

and her team have been "nerd-

ing out" on Facebook ads to

see if they can increase the
number of people who click
on them. "The onus is really
on the creative-coming up
with social ads that will gar-
ner heavy engagement on

mobile and in the newsfeed.

We're seeing those numbers
skyrocket." How much? AEG's
Facebook ads have gone from

an average of a 0.8% click -

through rate to consistently
hitting 3%-5%. Some ads have

seen as much as 12% of users

clicking through. Cline's for-
mula: "The right image, the
right words, short and sweet."
As the social media director
for the world's second-largest
concert and live events pro-
moter, Cline directs more than
$1 million in advertising on so-
cial media platforms.

MARIA-ALICIA CHANG
CO-FOUNDER/HEAD OF BUSINESS
DEVELOPMENT. MUSICMETRIC

@MUSICMETRIC

If data is king, then Maria -

Alicia Chang is the queen of

data when it comes to measur-
ing social media efficacy. As

co-founder of London -based

Musicmetric, Chang has been

at the forefront of social media

metrics since 2008 when she

co-founded the company with
CEO Gregory Mead. Today,

more than 600,000 artists use
Musicmetric to track their on-
line data in real time-every-
thing from fan demographics

and geographic distribution
to the "sentiment" of critics'
reviews of their music. This

year, Chang's company added

a novel feature: BitTorrent

tracking. What Musicmetric
discovered is that not all down-

loads facilitated by BitTorrent
are illegal: In the first half of

2012, close to 100 million files

downloaded using the BitTor-

rent protocol were perfectly
legitimate, the company esti-

mates. Many artists are now
tracking, and some are even

encouraging, BitTorrent ac-

tivity around their music as a
measure of "hotness." Because

Musicmetric can zero in on the

geography of file sharing, art-
ists can create "heat maps"
that help them see where their

fans are located when decid-

ing where to tour. As for 2013,

Chang plans to devote more

resources to predictive analyt-
ics. "In a world where demand
must be satiated instantly," she

says, "directing the consumer
to what they want and where

they want it is a vital skill."  
72 BILLBOARD DECEMBER 8, 2012
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Amy
SCHRIEFER

SENIOR PRODUCT MANAGER, NPR MUSIC

NPR.ORG/MUSIC
@NPRMUSIC

LURING LISTENERS

The first place to hear new al-
bums from Fiona Apple, Passion
Pit and Miguel this year wasn't
Pitchfork, Rolling Stone or MTV.

Instead, it was NPR Music's "First Listen,"
a program that has lured more than 1 mil-
lion listeners per album to preview an artist's
full project days, and often weeks, before re-
lease. That initiative is one ofmany that Amy
Schriefer oversees as senior ptoduct man-
ager at NPR Music, as the public media com-
pany seeks to deepen its ties with the music
industry. Whether it's a festival and concert
program that brought partnerships with
South by Southwest, CMJ, Celebrate Brook-
lyn and New York's Le Poisson Rouge this
year or the summer road show for NPR's pop-
ular "All Songs Considered," Schriefer has
been taking the on -air experience directly to
listeners and seeing the benefit for the par-

ent organization. "There is definitely a grow-
ing, new audience for public radio," she says.
"We've been doing more research into our
audience and it's younger than any listener
for any other NPR program. We're reaching
more diverse audiences and that's been really
satisfying to see." -AH

Carla
WALLACE

CO-OWNER/GM, BIG YELLOW DOG MUSIC
BIGYELLOWDOGMUSIC.COM

@THEBIGYELLOWOOG

HITS WITH BITE

It has been a huge year for Big
Yellow Dog Music co-owner/
GM Carla Wallace. The indepen-
dent publishing company has

enjoyed a hot streak ofcountry hits, includ-
ing "Drunk on You," which topped Bill-
board's Hot Country Songs chart for Luke
Bryan; "Blown Away," which peaked at No.
2 for Carrie Underwood; and "Love's Gonna
Make It Alright," which George Strait took to
No. 3. "I have a blast every day," Wallace says.
"Since January, we have had songs on the

chart every week." Aside from the aforemen-
tioned hits, she adds that "we had singles
from Gloriana, Lady Antebellum and the
new Darius Rucker single, True Believers.'"
Big Yellow Dog Music also has three songs
on Tim McGraw's upcoming label debut for
Big Machine. The publisher achieved more
than 15 TV placements and placed songs in
major films including "The Boume Legacy."
Internationally, the company has a song
on Susan Boyle's current album and in the
musical about the U.K. singer's life. "I keep
thinking that it can't get any better, and it
does," Wallace says. "It's [about] developing
new talent and finding the next big writer,
artist or producer." -Chuck Dauphin

Kate
McMAHON

VP/SENIOR DIRECTOR OF MARKETING,

THE MESSINA GROUP/AEG LIVE

AEGLIVE.COM
@AEGTMGPRESENTS

MARKETING FOR MESSINA

Kate McMahon, VP/senior di-
rector of marketing for the Mes-
sina Group/AEG Live, started
2012 with a bang: working on

10 sold -out George Strait dates promoted
by TMG founder Louis Messina. The tour,
also featuring Martina McBride, grossed
$9.6 million and drew more than 141,000
fans, according to Billboard Boxscore. Mc-
Mahon's next project for TMG was one of
the biggest tours of the year, and the big-
gest ofher career to date: The Brothers of
the Sun tour, featuring Kenny Chesney and
Tim McGraw, played 23 National Football
League and Major League Baseball stadi-
ums. The show at MetLife Stadium in East
Rutherford, N.J., is now billed as the larg-
est ticketed country event in New York/
New Jersey history, with 56,285 tickets sold.
Overall, the tour grossed more than $96.5
million and was attended by more than 1.1
million fans. "It was just 23 shows," McMa-
hon says with a laugh. "That's crazy. And we
only did 10 George shows, so that's 33 total.
That's the fewest I've done in my career. I'm
like, 'Wow. Very efficient, Kate,'" she quips.
The BOTS tour featured a number of pro-
motional and sponsored elements managed
by McMahon, including partnerships with
American Express, Corona Light, Costa
Sunglasses and GAC. -KT

Anjula
ACHARIA-BATH

CEO, DES! HITS
OESIHITS.COM

@DESIHITS

CROSSING CULTURES

Desi Hits CEO Anjula Acharia-
Bath has built her career on
bridging the pop culture gap
between Bollywood and Hol-

lywood. Following an initial stint as co-
founder of search firm Merchant McKen-
zie, the U.K.-raised entrepreneur moved
to the United States to launch the site Desi-
Hits.com with her husband, Ranj Bath. The

online destination has since grown into a
multimedia platform and Acharia-Bath
has raised capital from investors, including
Interscope Geffen A&M chairman Jimmy
Iovine. She helped introduce Lady Gaga
to Indian audiences by placing her on TV
shows with 40 million viewers and helped
guide Enrique Iglesias' tour of India in Oc-
tober. Using her contacts, Acharia-Bath
now plans on flipping the cultural switch
to bring Bollywood star Priyanka Chopra
to U.S. audiences and other international
markets. "What's exciting is that we're de-
veloping new models and revenue streams
in an industry that needs picking up and
change," Acharia-Bath says, adding that the
company is also focusing on apps and mo-
bile markets. "I'm very much about bring-
ing technology to artists. India is obviously
a big component in the tech scene. I'm
about pulling these two worlds together."

-SJH
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Marcie Allen delivering gas to
Beach 119'" Street go Novern!cier 6, 2012

_

Marcie Allen - paving the way as a leader, friend, and colleague.
We are proud to work with you, and especially alongside you,

as you continue to drive Hurricane Sandy relief efforts for
Beach 119" Street in the Rockaways.

MAKINGADIFFERENCE, ONE FAMILY AT A TIME

www.macpresents.com/beach119
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Beka
TISCIIKER,

PRODUCER/WRITER MANAGER.

ADVANCED ALTERNATIVE MEDIA

AAMINC.COM  @MADAMETISCH

SUPPORTING THE DOCTOR

For Beka Tischker, clients take
first priority. Joining Advanced
Alternative Media as a man-
ager for producers and writers

almost two years ago, Tischker has sup-
ported the careers of Kool Kojak (KeSha's
"Blow"), Emily Wright (Karmin's "Broken-
hearted") and premier hitmaker Dr. Luke,
recently landing him placements on One
Direction's "Rock Me" and Cher Lloyd's
latest single, "Oath" (featuring Becky G).
Tischker came to AAM after nearly six
years as head of A&R at Razor &Tie. At
AAM she has signed songwriter Julie Frost
(Madonna's "Masterpiece") and is working
on establishing a presence for the company
in Nashville, where she attended Belmont
University. But Tischker says that despite
her personal success, her focus always re-
mains on her roster. "The goal is to really
take my clients to the next level and bring
in the next level of superstars in terms of
signing those clients, identifying who's
out there and who needs help, and bring-
ing those guys into the family at AAM," she
says. "It's about being honest. It sounds
so simple, but it's about being honest and
being straight -up with people." -SJH

MENTOR MEMORIES
EXECUTIVES CREDIT THOSE WHO

OFFERED GUIDANCE

Who had the greatest influence on
the careers of our Women in Music?
This year, we asked our honorees

to tell us who they consider their
mentors, and why. Their answers are
often moving and surprising. And
you'll find their replies exclusively at
billboard.biz/2012womeninmusic.
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TWO STEP
Miller, Lauderdale cut
country throwbacks

`STORY' TIME
Aaron Neville talks

new project, classics

COMPUTER
LOVE AND HATE
OutKast's Big Boi has a new LP-and a double-edged
relationship with the Internet

New York has Big Boi seated on the brink

of speechlessness. That seat currently
rests inside a Mercedes-Benz executive

coach van, where the accessible half of Southern

hip -hop's iconic duo, OutKast, spent most ofthe
past week zipping to and from interviews, perfor-

mances and album -listening events. This brisk
November morning precedes Big Boi's final af-
ternoon of promotion before he flies back home
to Atlanta, and the usually loquacious Antwan
Patton is groggy, economic with his speech and
fed up with the Big Apple.

Once conversation arrives at the root of Big
Boi's irritation, it's discovered that his issue isn't
with New York as a whole, or even his unrelent-
ing schedule-it's just the city's online media.
During the week's publicity run, he was asked
why partner Andre 3000 remained absent from
his new album. With pure sarcasm, Big Boi
replied that Andre was too busy fulfilling en-
dorsement obligations for Gillette. The next day,

fallacious headlines like "How a Razor Came
Between Big Boi and Andre 3000" emerged
online. Big Boi felt violated, and unappreciated.
Now he's shutting down. "I've been a liaison [for
OutKast fans] because Des wasn't saying [any-
thing" he says. "So now, [because] y'all want to
twist my words up, no more OutKast answers
from the kid."

Ironic that the 37 -year -old fell victim to the
Web's subjective ethics while promoting a sec-
ond solo album (he considers it his third, count-
ing Speakerbmcx, his half of OutKast's 2003 di-
amond -selling double disc, as his first), whose
title Vicious Lies and Dangerous Rumors (Dec.11,

Def Jam) was inspired by that very subjection.
"The world is really run by the Web," Big Boi says.

"There's so much information out there that you
can didc and keep going down the rabbit hole find-

ing stuff. On the other side, there's social media,

where anybody can put anything out, whether it's
out of context [or not]."

For 19 years, Big Boi has managed to voice the

times between lyrical acrobatic exhibitions. On
his latest, the avid tweeter and Instagramer used

today's digital era as his podium with a new -age

score to support. Much of the LP's busy sound-
scape comprises funky electro sonics and plenty
of bass, fluctuating its feel among current, cha-
otic and OutKast nostalgic. This is attributed to
a couple of things-old and new. History states
that Big Boi and Andre have made a multiplati-
num career on constant innovation with a yawn-
ing disinterest in industry vogue.

The scoop is that after releasing his last solo
album, 2010's Sir Luscious Lefifoot: The Son of
Chico Dusty (No. 3 on the Billboard 200), Big
Boi toured for 18 months, hitting festivals like
Glastonbury, finding new education and inspi-
ration abroad. "They play all types of different
music [overseas]," he says. "We're the only ones

being programmed to like the same seven, eight
songs. I'm just a product of my environment, and

it comes out in the music."
Touring has opened Big Boi's ears, optics

and network to new artists and subgenres.
What shines most about his new album is half
of it features subterranean acts. While vets like
Kelly Rowland guest on lead single "Momma
Said" and ASAP Rocky adds youthful swagger
to the trippy "Lines," Swedish act Little Dragon
appears on two cuts and indie pop duo Phan-
togram on three others. Ironically, Big Boi dis-
covered the latter group online. "I was on the
computer and their song `Mouth Full of Dia-
monds' popped up on one of those ads," Big Boi
says. "So I Shazamed it, found out who it was
and then put it on my BigBoi.com."

"We freaked out, like, 'Holy shit, Big Boi likes
one of our songs,'" Phantogram vocalist Sarah
Barthel says. "We started tweeting each other and

then were playing a couple of the same festivals,

so we started hanging out and letting him know
that we were down to collab."

In January, Big Boi flew the New York act
down to his Stankonia studio for a week. The

HIT MAN
011y Murs single tops

U.K. chart

BIG BOI collaborated with such
bands as Little Dragon and
Phantogram on his new album.

results-"Lines," the spacey "Objectum Sexu-
ality" and EDM-flavored "CPU"-established
the album's core sound. "Big Boi was looking
for more of a dichotomy, more contrast by work-
ing with other artists," Phantogram's Josh Carter

says. "The tracks that we did with him came out
so special because of that juxtaposition." Big Boi
adds "I'm into creating something that I've never
created before."

The artist navigates today's landscape with
the same courageous "art first" mentality that
he and Andre owned while calling themselves

TITO'S BIG BOW
El Bambino
scores again

"ATLiens" during Sean Combs' champagne
and Versace peak. As co-owner of a legendary
legacy, he's aware that he's playing with house
money-"[When you sell diamond] you don't
have to ever make another album"-albeit his
drive to win is still pimp pure: That Cadillac is
just a bit more digitized.

"There's so much piracy that the music is basi-

cally free," he says. Today's music game is about
concerts and merchandising. You still have to
make dope [music] though. So if they keep buy-
ing, then I'm supplying [laughs]."  .
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ROAD

Floetry in motion: Indie
rapper/singer/spoken-word
artist Dessa hits the road for
a five -date swing this winter.
The MC continues to sup-
port last year's Castor, The
Twin (Doomtree). Booked
by Christian Bernhardt of
the Agency Group, the tour
will make stops at Schubas
Tavern in Chicago (Jan. 8),

Shadow Lounge in Pittsburg
(Jan.10) and Stage 48 in
New York (Jan.12)... Lone
wolves:On the heels of its
critically hailed new LP, Lo-
nerism (Modular), Australian
psychedelic group Tame Im-
pala will embark on a world
tour booked by Alastair
Green of Artist Voice (Aus-
tralia, New Zealand) and
Kevin French of Paradigm
(the Americas). The run
kicks off Down Under at the
Forum Theatre in Melbourne
(Dec. 5-6), with stops at the
HO Complex in Adelaide
(Dec.11) and New Zealand's

Rhythm and Vines Festival
in Gisborne (Dec.29). North
American dates include
Terminal 5 in New York (Feb.
19), Orange Peel in Asheville,

N.C. (Feb. 22), Fitzgerald's
in Houston (Feb. 25) and
Kool Haus in Toronto (March
9) ... Peachy keen: Mark

Oliver Everette, frontman of
Eels, heads out in support of
his forthcoming 10th studio
LP, Wonderful, Glorious
(Vagrant). Booked by Bruce
Solar and Rob Zifarelli of
the Agency Group, the tour
will land at the Observatory
in Santa Ana, Calif., on Val-

entine's Day, before making
stops at Phoenix Concert
Theatre in Toronto (Feb. 25),
Paradise in Boston (Feb.27)
and Variety Playhouse in
Atlanta (March 5). Overseas
dates include the Dome in
Brighton, England (March
25), Paradiso in Amsterdam
(April 1) and Cirque Royal
in Brussels (Apri110)... Feel
good time: Electro-pop guru
Jamie Lidell has prepped a
world tour to support his up-
coming self -titled Warp re-
lease. Booked by Tom Wind-
ish of the Windish Agency
(North America) and Peter
Elliott and Nathalie Blue of
Primary Talent (European
Union), the tour will kick off
at Heaven in London (March
8) and make stops at AB in
Brussels (March 17), Salon

'sky in Istanbul (March 23)
and the Independent in San
Francisco (March 29).

-Nick Williams

really concerned myself with how it was going to
go over because it would have been a lost cause."

For Carpark, though, Memory Tapes isn't a
challenge when it comes to the online commu-
nity. Label president Todd Hyman says the focus
is on music listeners who read sites like Pitchfork
and Gorilla Vs. Bear, and those who might already
have the patience to listen to lengthy tracics online.

"We did have Dayve make a radio edit version
of 'Sheila' for European radio, but when we're
putting something out on the Internet we don't
feel like we have the same kind of restraints,"
Hyman says. "So we can just do whatever we
want with the original version. People who lis-
ten to it [online] hopefully won't have the same
short attention spans that people who program
commercial radio feel the need to comply with."

Hawk has also been able to skirt the idea of
a focus track by releasing a series of mixes dur-
ing the fall and winter that include unreleased
songs, B-sides and remixes, as well as music from
Grace/Confusion. For Hawk, it's a way of organi-
cally offering new material without Inundating
people with new songs."

Hawk says he's already working on new music
and hopes to release another album within the
next few months, and that he's also not that in-
terested in touring. Although he will hit the road
early next year, he plans to keep his live perfor-
mances to a minimum. In the meantime, how-
ever, fans can expect a video for "Sheila," which
was edited down to five minutes for the sake of
the clip. Which is still fairly long.

"I've been doing this for so long that you end
up falling into whatever habits you have when
you work," Hawk says. "So I always went back
to that idea of, 'Well, how do I push this song
outward and just overcomplicate it?'"    -

EMI BY EMILY ZEMLER

FORGET ME NOT
Chillwave poster boy Dayve Hawk adds layers upon
layers on Memory Tapes' sprawling third LP

gyve Hawk, the musician behind New
Jersey indie outfit Memory Tapes, went
into his latest album, Grace/Confusion,

with specific intent. The disc, due Dec. 4 on
Carpark, began almost as a reaction to previous
set Player Piano (2011). Where Hawk focused
on stripping away his electronic tendencies on
his last release, the new album (his third) is an
exercise in abundance, which, as it turned out,
needed its own boundaries.

"The starting point was to not have any limita-
tions," Hawk says. "But at the same time I was
just directionless and confused, and I had a lot
going on in my life. So the freedom didn't feel
liberating-it felt confusing. I decided to try to
make the kind of record that people make when
they disappear into their mansion with piles of
cocaine and completely lose all touch. But obvi-
ously I would do it intentionally and allow myself
to make an overwrought, prog album."

The result is expansive and occasionally
strange, featuring only six tracks, several of
which clock in at eight minutes -plus. Carpark
unveiled "Sheila" as the album's flagship track,
releasing it online in early October. The song is
eightandahalfminutes long, an unlikely length
fora "single." But Hawk is aware that his music
doesn't fit into the traditionalist landscape of the
music industry, even in the digital era.

"With this record you just have to be pre-
pared," Hawk says. "Going into it I knew there's
no single on the record really; there's nothing
that's particularly going to work on the Internet.
That's largely how people are going to hear my
music and that's all about things being fast and
things being easy, and this isn't really a fast or
an easy record. It's the sort of thing you have to
let grow on you and give it time. I don't think I

Silrne of the songs o
MEMORY TAPES'rie
album are more tha
minutes long.,,

R (left) and JIM LAUDERDALE cover
acts as Doc Watson, Joe Tex and P

uddy & Jim.

BY PHIL GALLO

Finding
The Groove
Buddy Miller and Jim Lauderdale
carve out time to cut a throwback
country release

Three days, maybe three -and -a -half, was all Buddy Miller
asked Jim Lauderdale to clear out on his calendar so they
could concentrate on an album that, while not quite a trib-

ute, would recall the country male duos of 50 years ago.
Miller, who says he goes "groove hunting" when he's looking

for songs to cover, gave Lauderdale a list of 50 songs to consider
recording for Buddy eVim, (Dec. 11, New West). By the time they
entered the studio, it was no longer a covers project but one that

with AARON NEVILLE

His soothing tenor has crooned its way to 19 Grammy Award
nominations in 11 genres, including R&B, gospel and country.
Now Aaron Neville is focusing on his doo-wop roots for My True
Story, his first album with Blue Note Records (Jan. 22, 2013).
Co -produced by Blue Note president Don Was and the Roll-
ing Stones' Keith Richards, the 12 -song set revisits classics like
"Tears on My Pillow," "Under the Boardwalk," "Ting -a -Ling"
and "Work With Me Annie." Helping the self -described student
of doo-wop-ology take the music forward:a spirited rock'n'roll
band including Richards, fellow guitarist Greg Leisz (Beck) and
drummer George Receli (Bob Dylan). Members of the group
and special guests performed at New York's Brooklyn Bowl on
Nov. 28 for "Aaron Neville: My True Story." PBS taped the spe-
cial concert for airing in March.

Why a doo-wop album
now?
It's something I've wanted to
do for so long. If you listen to
my music, everything I do has
some kind of doo-wop inflec-
tion in it. From back in the day,
that music has always been like
magic to me. It's stayed in my
heart and has helped mold who
I am. Don, who I've worked
with before, picked up on how
I wanted to do such a record.
The first thing that came to his
mind was Keith Richards. Be-

cause while Don was doing the
Rolling Stones' Voodoo Lounge,

he was rooming underneath
Keith and remembers Keith
playing the Jive Five's "My True

Story" on a loop. It's one of my
favorite songs, so that made
it easy.

 Many of these songs
are classics. How do you
put your own stamp on
them?
I wanted to be true to the songs
but also wanted to put my own
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connected the spirit of '50s male duos with the
unique pairing of Lauderdale and Miller.

"I knew I wanted all two-part harmony and
we pretty much did that," Miller says.

Whittling the list down to 15 or 16 songs was
easy compared with finding three days to spend
together when they weren't working on other
projects. Lauderdale has finished five projects,
only one of which has been released-a blue-
grass album made with Grateful Dead lyricist
Robert Hunter. In the can are albums' worth of
recordings with the North Mississippi Allstars,
Nick Lowe's band and a group led by Nashville
legends James Burton and Al Perkins.

Miller, meanwhile, recently finished pro-
ducing Richard Thompson's next album-his
first for New West-spent six months recording
with Robert Plant, worked with T Bone Burnett
on ABC's "Nashville" and is regularly working
with his wife, Julie, on new music. Annually,
the two partner for the Americana Honors and
Awards show: Lauderdale hosts while Miller
leads the band.

"We met in New York 33 years ago," Lauder.
dale says, reciting the names of a few Manhattan
dubs where burgeoning alt -country acts could
get booked. "I was knocked out when I first heard
him. We all played with various bands, but, to
me, he was the king of the scene. We've known
each other so long now we have an instinctual
knowledge ofwhere the other is going to go. Hav-
ing a good blend tone -wise helps, too."

The tones that Miller and Lauderdale relied on
in the making of Buddy of jimowe to brother acts
like the Louvins, Everlys and Delmores: Johnnie
& Jack, who had 15 top 20 country singles be -

tween 1951 and 1962, were Miller's favorites of
the male duos, partly owing to them enhandng
their country sound with rumba and other exotic
elements. Only one Johnnie & Jack tune, "Down
South in New Orleans," made the cut along with
tracks made famous by bluegrass guitarist Doc
Watson ("The Train That Carried My Gal From
Town"), soul singer Joe Tex ("I Want to Do Ev-
erything for You"), '30s guitar -fiddle band the
Mississippi Sheiks ("Lonely One in the Town")
and Patty Loveless (the Lauderdale -Miller track
"Looking for a Heartache").

"We look at music the same way," Miller says,
explaining the variety of the repertoire and why
their sessions-with pedal steel guitarist Russ
Paul, fiddler/mandolinist Stuart Duncan, bassist
Dennis Crouch and drummer Marco Giovino-
went so smoothly. "We don't categorize, [like],
'Here's an R&B song, here's a country song: It's
just a cool song. I remember Jim opened a show
at [North Hollywood honky-tonk] the Palomino
with a James Brown song. It made sense to me,
it was so natural."

While Buddy c(Jim does have the appearance
of a side project, it will not have the limited pro-
motion of Miller's Majestic Silver Strings, an all-
star album with Bill Frisell, Marc Ribot and
Greg Leisz who played only one show together.
Miller and Lauderdale are booked for the Cayamo
Cruise in mid -January and have nine February
dates set, mostly on the East Coast.

"I will be surprised if we don't add more
dates before that," Lauderdale says. "It all de-
pends on Buddy's schedule." Miller adds: "I
really want to tour this thing. I love hanging
out with Jim."  . 
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ROCK QYEMILY ZEMLER

N Hinder rocks hard and the fans eat it up

"ism" into it, my own feelings.
It was about the vocals thatdoo-
wop songs center around, but
also about highlighting the
musical side. The band was
just so great. They'd listen as
I explained what I wanted and
then follow those directions.
I'd even do some dancing to
get my point across [laughs].

had to give them the atmo-
sphere,like, "This is how I hear
it, man. I'm 12 years old and
walking through the projects

when this song was
out." Ifyou listen, you
can hear their smiles.
Everybody was smil-
ing the whole session.

f/11 Some 23 songs
were recorded.
Which ones didn't
make the cut?
"Daddy's Home,"
"Your Precious Love,"
the "Day -0" song and
"Whatcha Gonna Do"
by Clyde McPhatter &
the Drifters-one of
the first songs I sang
with my brothers'
group. I'm hoping for
a few sequels to this
project. Doo-wop is in
myveins. I can wake up
at 3 a.m. with a doo-wop

song in my head and I have to
sing the whole song a few times
before I can go back to sleep.
This morningit was "Sincerely."

4 The Neville Brothers'
Hollywood Bowl shows
were billed as the group's
last. Is that true?
Well, never say never. But I'm
venturing off on my own now.

110 Among your solo ef-
forts, what pivotal moment

stands out?
Working with Linda Ronstadt
on "I Don't Know Much" [from
1989's Grammy -winning Cry
Like a Rainstorm, Howl Like the

Wind'. I told her in the studio,
"Meet you at the Grammys,"
and sure enough ...The video
we did got people talking all
kinds ofcrazy stuff, like we had
a thing going. We didn't have no
thing going. The director told
us that if we didn't make the
video look real, there was no
sense in doing it. So we made
it look real [laughs].

From your vantage
point, how has the Industry
changed the most?
I never look at that. I just want
to get in and record. What-
ever is happening is happen-
ing, and I can't do anything
about it. So I just want to roll
with the flow. I'm glad to still
be doing it. I feel blessed be-
cause so many people fall by
the wayside, and you never hear
from them again. But I'm still
around. Besides another doo-
wop project or two, I want to
do more country, a standards
album and a tribute album to
Nat "King" Cole one day. I want
to keep on doing this until I
can't do it anymore.    

For Hinder's fourth album, Welcome to the
Freakshow, Republic Records isn't con-
cerned with changing the rules of the

promotion game. Instead, the label's strategy for
the project, due Dec. 4, is pretty straightforward.
What Republic co-president/C00 Avery Lipman
calls "a meat -and -potatoes approach-radio, re-
tail, press."

"We took a view of the landscape out there and
there's really not many hard rock albums being
released," Lipman says. "Part of the marketing
plan and strategy is to provide the marketplace
with what we feel is a much -needed new piece
of great product."

VP of marketing Frank Argo agrees. "We're
not getting away from the basics on this one," he
says. "We feel that there is room for a hard rock
record that's not out there right now. That's why
we picked this time for it to be released."

The album itself is an equally straightfor-
ward in -your -face radio rock album that focuses
on surging guitar riffs and anthemic vocals.
Which isn't to say that Hinder wasn't interested
in evolving its aesthetic. The band, which has
sold 3.6 million albums, according to Nielsen
SoundScan, wrote 30 new songs beginning late
last year and recorded them in its own studio in
Oklahoma City. Co -produced by drummer Cody
Hanson and Marshall Dutto, the album brings
in a sonic diversity that singer Austin Winkler
feels wasn't present on the group's first three al-
bums, including 2010's All American Nightmare,
which bowed at No. 27 on the Billboard 200.

"We're a band that's been around since 2001,"
Winkler says. "We've been a signed band that's
touring for seven years. You get on the road and
there's some confidence built in there. Once you
go into the studio after that you have a more es-
tablished success that gives you some freedom.
We're willing to try new things now."

Lead single "Save Me," which the label says
was an obvious choice, arrived in late August
and jumped into rotation on active rock radio
stations by mid -September. The single barom-
eter for Hinder is high, however. In 2007, "Lips
of an Angel," from the band's major -label debut,
Extreme Behavior, hit No. 3 on the Billboard Hot

100. Not bad for a song that became a single only
at the behest of Hinder's fans-an approach to
picking singles that the band and label have ap-
plied since. Welcome to the Freakshow's next single

may also be crowd -sourced.
"No one really saw that one coming," Lipman

says of "Lips of an Angel." "If you'd asked every-
one in the room, no one would have said 'the
ballad.' So we have a good history with that and
certainly would be open to it. That's something
that's being discussed."

"We really want to know what the fans think,"
Winkler adds.

The band engaged the "Hinder army" a week
prior to album release with a Facebook song -

unlock program and will continue fostering en-
gagement post -release. The strong fan involve-
ment, especially online, has been a bit surprising
for the label considering Hinder's demographic.

"They were our first viral group," Lipman says
of the band, which will play a string of dates in
December and is confirming both headlining
and support runs for next year. "On the surface
you see a hard rock group and you wouldn't think
that they were necessarily digitally savvy, but they
are, and their fan base is unexpectedly active on-
line. So it's that one-two punch of radio and their
direct connection with their fans."

Winkler expects that fan base to grow with
the new release. "Welcome to the Freakshow has
a very fitting title because all the songs are ex-
tremely different," he says. "We pulled off a song
for everybody."  
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JUNKIE XL
Synthesized
Producer: Tom Holkenborg
Nettwerk Records
Release Date: Nov. 27
On sixth album Synthesized,
Dutch -born producerJunkie
XL (real name: Tom Holken-
borg) lives up to his tuned -
in, dropped -out pseudonym.
There's a Timothy Leary
sample on "Leave Behind
Your Ego," tracks called
"Take Off on Molly's E" and
"Twilight Trippin'," and heavy
psychedelia throughout-
whether it be with trance -y
synth swells or epic '70s
guitar breakdowns. XL is a
product of EDM's first state-
side wave, the "electronica"
explosion of the late '90s,
when Fatboy Slim used an
acid house smiley-face logo,
and the U.K. Summer of Love
was just a decade past. The
line between hippie and
raver, partying and subver-
sion, was thinner back then.
But while his perspective
might be obscure to the fun -
focused ragers of today, his
production prowess should
give them pause. Synthe-
sized sports a collaboration
with Curt Smith that sounds
like a new Tears for Fears
song. And "Gloria," featur-

KE$HA
Warrior
Producers: various
RCA Records
Release Date: Dec. 4
Amid a sleepless night
of screwing around,
Ke$ha doesn't "wanna
think about what's
gonna be after this."
It's exactly the kind of
sentiment we'd expect to hear from the defiant partymets-
ter behind 2010's Animal and follow-up EP Cannibal. Ke$ha
kicks off in high gear at the start of new album Warrior,
starting with "C'mon," the single "Die Young," "Crazy Kids"
and ex -lover diss track "Thinking of You." Surprisingly,
however, much of the set is mature, measured and at times
experimental. "Wherever You Are" and "Supernatural,"
the latter built on the melody of Nik Kershaw's "Wouldn't
It Be Good," are unconditional love songs, while melodic

rocker "Wonderland" is propelled by Black Keys drummer
Patrick Carney. And "Dirty Love" with Iggy Pop is soulful
garage -rock fun. Members of the Strokes contribute to
the kinetic "Only Wanna Dance With You" and the chill
ambience of "Love Into the Light" is so patterned after Phil
Collins'"In the Air Tonight" that he should have gotten co -
writing credit. The deluxe edition, meanwhile, finds Ke$ha
going all-out EDM for "Out Alive" and getting airy with the
Flaming Lips and Ben Folds on "Past Lives."-GG

ing labelmate Datarock, is an
ode to an awesome '80s girl.
But there's also"Bonzai" and
"Klatshing!," blistering elec-
tronic instrumentals that be-
long on any headlining DJ's
festival set list. He might re-
member the '90s, but Junkie
XL can satisfy the new EDM
fan just fine.-KM

BUDDY MILLER & JIM
LAUDERDALE
Buddy & Jim
Producer: Buddy Miller
New West Records
Release Date: Dec. 11

Known as Nashville mavericks, Buddy Miller and Jim
Lauderdale have each become Americana institutions
In their own right during the last couple of decades. But
Buddy & Jim marks the first time these twin titans of
country have ever joined forces for a full-length album.
Lauderdale has been turning out his own idiosyncratic
sound for more than 20 years, as well as writing tunes
for everyone from Vince Gill to the Dixie Chicks. Miller's
résumé includes a string of cult -classic albums on his
own-and with wife Julie Miller-and most recently,
guitar, bandleading and production duties with Robert
Plant's Band of Joy. When they put their pipes and
pens together, these two Music City stalwarts turn out
tunes like the slow -burning, soul -tinged "That's Not
Even Why I Love You," the lusty roadhouse stomper
"Looking for a Heartache Like You" and the chugging
country -rocker "I Lost My Job of Loving You." But they
also tackle obscure covers like early R&B wailer Jimmy
McCracklin's "The Wobble" and '50s country duo
Johnnie & Jack's "Down South in New Orleans" with a
captivating enthusiasm.-JA

ALICIA KEYS
Girl On Fire
Producers: various
RCA Records
Release Date: Nov. 27
Alicia Keys begins her fifth
album with the declaration,
"I'm not who I was before."
Since the release of 2009's
The Element of Freedom,
Keys has experienced some
major life changes, including
her marriage to Swizz Beatz
and the birth of their son,
Egypt. Her latest, Girl On Fire,
creatively stretches begin-
ning with a classically tinged
solo piano intro, "De Novo
Adagio," and works through
the sultry jazz of "When It's
All Over," the hip -hop flavors
of "New Day" and the Billy
Squier-sampling "Girl On Fire
(Inferno Version)" (featur-
ing Nicki Minaj). Elsewhere,
there's cushy pillow talk with
Maxwell on "Fire We Make"
and the sweet melodicism of
"Listen to Your Heart." The set
also finds Keys collaborating
on writing/production with
Beatz, Babyface, John Leg-
end and Frank Ocean, while
upstart Emeli Sande rides
composing shotgun on three
tracks. "Tears Always Win"
(co -written with Bruno Mars)
is another highlight with
buoyant old -school soul -pop

charm and a gospel -tinged
chorus. Keys slightly falters
on "Limitedless," a messy,
genre -blending exercise that
seems more confused than
ambitious, but that hardly
undermines the rest of her
achievement here.-GG

SOUNDGARDEN
King Animal

or"

Producer: Adam Kasper
Loma Vista Recordings
Release Date: Nov. 13
Remember the mid -'90s?
That bygone era when a rock
single had radio program-
mers salivating and gnarly,
slap -you -in -your -face guitar
riffs and stomping beats?
Chris Cornell does. And judg-
ing by King Animal, Sound -
garden's first studio album in

PALOMA FAITH
Fall to Grace
Producers: various
Epic Records
Release Date: Dec. 4
If you build a triangle using Adele,

Ellie Goulding and the late Amy Winehouse at the points,
Paloma Faith would fit right in the middle. The British
singer/songwriter/actress belts it out soul style with a
smoky timbre and shows an appreciation for electronic
ambience on sophomore album Fall to Grace. With
production by Nellee Hooper (Madonna, Bjork, Massive
Attack) and Jake Gosling (Ed Sheeran, One Direction),
the set is more cohesive than 2009 debut Do You Want
the Truth or Something Beautiful? The new album's stand-
outs-aching first single "Picking Up the Pieces," vibey
"Let Me Down Easy," gospel -referencing "Let Your Love
Walk In" and buoyant "Freedom"-vault her into the upper
echelon of the United Kingdom's blossoming batch of pop -
soul divas. Faith's cover of INXS' "Never Tear Us Apart"
establishes the artist as a romantic realist, balancing
heartbreak with a naturally optimistic inclination. "It takes
two imperfect people to dance a sweet ballet," she sings in
the clubby "Blood Sweat and Tears." Faith represents both
sides with admirable candor and empathy.- GG

16 years, the banshee -roaring
singer hopes fans do, too.
This isn't some nostalgia trip.
Rather, the grunge gods' first
release on longtime label ex-
ecutive Tom Whalley's new
Loma Vista Recordings (a
partnership between his
Seven Four Entertainment
and Republic Records) is an
ageless head -rattling beast-
self-aware it's the odd man
out, yet still roaring like a pre-
scient titan of sludge. "I got
nowhere to go and it seems
came back," Cornell yelps on
first single "Been Away Too
Long." Unsurprisingly, the
best moments are the heavi-
est: In "Blood on the Valley
Floor," guitarist Kim Thayil
unspools a death -march axe
assault. And during the bruis-
ing "Non -State Actor," bass-
ist Ben Shepherd and drum-
mer Matt Cameron power the
propulsive chug with Cornell
intoning that Soundgarden
is back-and ready to "settle
for everything."-DH

11==1PAI
THE JAM
The Gift: 30th Anniversary
Deluxe Edition
Producer: Peter Wilson
Polydor (U.K.)/UMe
Release Date: Dec. 4
Most bands have already
become spent forces by the
time they break up, but the
Jam went out at the top of
its game. The British trio's
sixth and final album, The
Gift, was closely followed
by its dissolution, but for
the 30th anniversary of the
project's release, a deluxe
boxed set reissue high-
lights and expands on the
achievements of the original.
Led by singer/songwriter/
guitarist Paul Weller, the
Jam emerged in the late '70s
with a fervid blend of punk
energy and '60s Mod style,
but by the time the band got
around to The Gift, it had
graduated to highly sophis-
ticated songcraft and was
trying on a greater variety of
styles than ever before. From
funky, danceable tracks like
"Precious" to the serpentine
instrumental "Circus" and
'60s Motown homage "Town
Called Malice," the Jam
moved all over the map with-
out missing a step.-JA
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BIFFY CLYRO
Black Chandelier (4:06)
Writers: Biffy Clyro, S. Neil
Producers: GGGarth, Biffy Clyro
Publisher: Good Soldier Songs
administered by Warner/Chappell

14th Floor
Biffy Clyro doesn't make especially weird music, but it's a
very weird band: During the course of six studio albums,
the Scottish rock band has veered among snot -nosed punk

aggression, neo-prog technicality and arena -pop hum-
mability. The band's previous LP, 2009's Only Revolutions,
spawned a handful of hit singles overseas, but "Black
Chandelier," Biffy Clyro's tuneful lead single off its 2013
album, Opposites, sounds like its first sure-fire worldwide
smash. At first, the simplicity is jarring-the song com-
mences with a round of chirpy vocal harmonies, giving way
to a reflective verse that calls Keane to mind. "When it's just

the two of us-only the two of us, I could die," frontman
Simon Neil sings as the chorus erupts into a wide-screen
singalong. Biffy Clyro hasn't "sold out," but the group has
amplified its accessibility.-PR

TADDY PORTER
Fever (2:51)
Producers: Mark Neill,
Dave Cobb
Writers: various
Publishers: Primary Wave
Music, Tea and Sympathy
Songs, Mark Neill (BMI)
Primary Wave Records
"Fever" serves as a reminder
that the modern -rock pow-
ers that be-radio program-
mers and TV music supervi-
sors among them-are pretty
big on the Black Keys and just
about anything bluesy/retro
right now. Taddy Porter's

TWENTY-ONE
PILOTS
Holding On to You (4:27)
Producer: Greg Wells
Writers: various
Publishers: various
Fueled by Ramen
Twenty -One Pilots make the

sort of saccharine punk -rap
that high schoolers gobble up, and that those who pretend to
be beyond that scene will secretly devour with equal avidity.
Singer Tyler Joseph and drummer Josh Dun, who make up
the Ohio crew, inked a deal with Fueled by Ramen earlier this
year-the result of a grass -roots work ethic and hyperactive
live gigs-and in January comes Vessel, their debut full-length.
"Holding On to You" is a wind -up -toy of a single underpinned

new album (Stay Golden,
due Feb. 26 on Primary
Music) was co -produced by
Mark Neill, who's manned
records from both the Keys
and frontman Dan Auerbach,
and "Fever" would love to
scoop up some of that audi-
ence. Under the microscope
of rock subgenres, the single
is more in tune with the soul
revivalism of the Heavy or
Fitz & the Tantrums, with
its primal guitar line lead-

1111EWS-
ing and organ echoing in the
background. Taddy Porter's
2010 self -titled debut was
composed of more straight-
forward rock, but "Fever"
unfurls like a Kings of Leon
track with a little more soul,
especially when frontman
Andy Brewer belts out its
title in the chorus.-CP

1=al
LEE BRICE
I Drive Your Truck (3:52)
Producers: Kyle Jacobs,
Matt McClure, Lee Brice
Writers: J. Alexander,
C Harrington, J. Yeary
Publishers: various
Curb Records
With his latest single, "I Drive
Your Truck," Lee Brice deliv-
ers an emotional punch that's
hard to shake. This is a heart -
sinking ballad about learning
how to cope with the loss of
a loved one, as songwriters
Jessi Alexander, Connie Har-
rington and Jimmy Yeary
flesh out the range of emo-
tion by touching on poignant
specifics. As Brice drives the
truck around, a "half -empty
bottle of Gatorade," "that
dirty Braves cap on the dash"
and an "old Skoal can and
cowboy boots" bring back
memories that lead the singer
to reminisce, "You'd probably

WILL.I.AM
FEATURING
BRITNEY
SPEARS
Scream & Shout
(4:44)
Producer: Lazy Jay
Writers: W. Adams,
J. Martens, J. Baptiste
Publishers: various
lnterscope Records
Black Eyed Peas front -
man Will.i.am has had some trouble setting a release date for his next solo album, #willpower,
especially after the first taste of the full-length, "T.H.E. (The Hardest Ever)" with Jennifer Lopez

and Mick Jagger, was essentially dead on arrival. "Scream & Shout" fares considerably better,
with another high -profile guest vocalist dutifully serving her purpose and a beat so elastic
that it's hard to pin down on one listen. Britney Spears, repaying William the favor for his
turn on her "Big Fat Bass," has her voice robotically altered and relegated to the background,
until the infamous "It's Britney, bitch" drop from "Gimme More" adds some of her personal-
ity to the track. William probably could have utilized Spears' presence more efficiently, but
the single's goal of inspiring awkward dance moves through its impossibly straightforward
chorus-"1 wanna scream, and shout, and let it all out!"-is soundly accomplished. "Scream
& Shout" might not invade wedding playlists as readily as the Peas'"I Gotta Feeling," but it's
strong enough to pop up at a bar mitzvah or two.-JL

punch my arm right now/If
you saw this tear rolling down
my face." With Brice's current
single "Hard to Love" riding
high on Billboard's Hot Coun-

by sprightly synthesizer riffs, a singsong chorus and Joseph
spitting like-minded syllables about self-preservation. "Bet a
lot of me was lost/T's uncrossed and l's undotted/I fought it a
lot and it seems a lot/Like flesh is all I got," he confesses early
on. Don't expect to uncover life's deeper meanings-or even
intricate rhymes-from Twenty -One Pilots, but expect to at
least be entertained.-DH

try Songs chart, "I Drive Your
Truck" is a smartly sentimen-
tal follow-upfrom sophomore
disc Hard 2 Love.-JM

TAYLOR SWIFT
I Knew You Were Trouble
(3:39)
Producers: Max Martin,
Shellback
Writers: T. Swift, M. Martin,
Shellback
Publishers: various
Big Machine
"I Knew You Were Trouble"
is more than just the pop -
oriented follow-up to Taylor
Swift's massive Max Martin/
Shellback single "We Are
Never Ever Getting Back To-
gether." To many EDM pur-
ists, the sound of the reigning
queen of country -pop utiliz-
ing a chorus that bears traces

of Skrillex-esque wobble sig-
nifies the beginning of the
end of dubstep's mainstream
crossover. But strip away the
trendy production tricks, and
fans are still left with an in-
sidiously catchy pop kiss -off
that surprisingly points the
blame finger at Swift herself
for falling for the titular play-
boy. Featuring some of Swift's
most confident (if overly
tweaked) vocals layered atop
as many Martin/Shellback
hooks as there are tempo
changes, "Trouble" would be
ill-suited if produced within
the framework of a banjo and
steel guitar. It's perhaps the
final evidence that Swift has
all along been a pop star who
happens to appeal to country
audiences-never the other
way around.-AH

gei 1i1 ol &a
EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Jim Allen,
Gary Graff, Andrew Hampp, Dan
Hyman, Jason Lipshutz, Kerri
Mason, Jill Menze, Chris Payne,
Ryan Reed

All albums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, 5700
Wilshire Blvd., Suite 500, Los
Angeles, CA 90036 and singles
review copies to Jason Lipshutz
at Billboard, 770 Broadway,
Seventh Floor, New York, NY
10003, or to the writers in the
appropriate bureaus.
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Perfect Timing
British 'X Factor' singer scores fourth U.K. No. 1
to prep U.S. bow in 2013

The next phase in 011y Murs' much -

anticipated North American push will
have to wait a little while longer. Origi-

nally due to release his first U.S. album, Right
Place, Right Time, on Dec. 4 through Columbia
Records, the 28-year-old's statesidedebuthas been
postponed until next spring to ensure that the
British singer can commit all his energies into
breaking the United States.

In the meantime, the former U.K. "X Factor"
star is, once again, riding high in his home coun-
try. Mum' new single, "Troublemaker" featuring
Flo Rida, debuted atop the U.K. singles chart in
the week ending Nov. 25 with Lust -week sales of
121,000, according to the Official Charts Co. It's
the singer's fourth U.K. No. 1, following previous
chart -toppers "Please Don't Let Me Go," "Heart
Skips a Beat" and "Dance With Me Tonight."

"Troublemaker" is the lead track from Murs'
third U.K. studio set, Right Place, Right Time
(Epic/Syco Music). His two previous albums, Oily
Murs (2010) and In Case You Didn't Know (2011),
debuted at Nos. 2 and 1, respectively. And Right
Place, Right Time is on course to debut at No. 1.
Not that Murs is taking anything for granted.

"I've still got loads to prove to people," the
Essex -born singer says. "Hopefully this is the
album that will turn more heads in my direc-
tion." For his new album, Murs says he wanted
to move away from the ska- and Motown -
influenced sound ofhis previous records and cre-
ate "something a bit cooler, more anthemic and
bigger than what I have done before."

Writing sessions for Right Place, Right Time
commenced in March with Murs recruiting
proven hitmakers Steve Robson, Claude Kelly,
Wayne Hector, Andrew Frampton and Ed
Drewett to co -write the 12 -track album, which
mixes skyscraping melodies (the Coldplay-esque
"Loud & Clear"), breezy uptempo pop ("What
a Buzz," "Head to Toe") and grandly catchy or-
chestral torch -songs ("Dear Darlin'," "Army of
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OLLY MURS'
breakthrough U.S.
hit, "Heart Skips a

Beat," has sold
237,000 copies.

Two"). Flo Rida's guest spot on "Troublemaker"
came about when Murs' team sent the U.S. star
an email proposing the collaboration. "We just
aimed big" Murs says. "I thought Flo Rida would
be amazing on it-he's a bit of a troublemaker
himself, and he's got a cool vibe about him. He
came back and said he loved it."

Epic Records U.K. managing director Paul Lis -

berg calls Right Place, Right Time a record that
"widens the remit of what 011y does musically"
and in turn "widens his audience." Lisbmg cred-
its the support of BBC Radio 1, BBC Radio 2,
Capital FM and Heart-all of which added "Trou-
blemaker"-with driving sales. Prime -time U.K.
TV performances on "The X Factor" and sister
show "The Xtra Factor," which Murs co -hosts,
also helped boost the singer's profile in the run-
up to street week. "Doing 'The Xtra Factor has
been a great bonus for me because it's been able
to showcase me as a genuine person," Murs says.

According to Columbia, the track list for the
domestic release of Right Place, Right Time is yet
to be finalized. One difference from the U.K.
version is almost certain to be the inclusion of
Murs' breakthrough U.S. hit, "Heart Skips a
Beat" featuring Chiddy Bang, which has sold
237,000 units since its release in May, according
to Nielsen SoundScan.

To promote "Heart Skips a Beat," Murs ap-
peared on "Good Morning America" and "The
Tonight Show With Jay Leno." He also supported
One Direction on its first U.S. national tour ear-
lier this year-an experience that Mum grate-
fully acknowledges enabled him to "tap into the
American market quickly." Now he's looking to
build on those foundations and translate his na-
tive success globally.

"Hopefully this is the album that will take me
to another level," says Murs, who heads out on his
own U.K. arena tour in February, before support-
ing Robbie Williams on his summer European run.
"2013 is going to be an action -packed year."

4

4

CLUB '21'
Adele album reaches
10 million sales threshold
Adele's 21 joins an elite group ofalbums this week,
as the XL/Columbia set passes the 10million U.S.
sales mark, according to Nielsen SoundScan. It
becomes one ofonly 21 titles to reach the threshold
since SoundScan started tracking sales in 1991.

21 reached the 10 million mark in only its 92nd
week of release (see Over the Counter, page 85).
The last set to hit 10 million faster was 'N Sync's
No Strings Attached, which hit diamond status in
its 43rd frame in January 2001.

So, 21 is the 21st album to sell 10 million copies,

and becomes the 21st -biggest album of the Sound -

Scan era. Clearly, 21 is a very lucky number for
the pop diva. In a statement released by Columbia
Records, Adele said, "What an incredible honor.
A huge, huge thank you to my American fans for
embracing this record on such a massive level."

ADELE'S 21 took
92 weeks to reach
diamond status.

21 debuted at No. 1 on March 12, 2011, and
spent 24 nonconsecutive weeks atop the tally-
the most in the SoundScan era. It hasn't left the
chart's top 40 since, earning 80 weeks in the top
10. This week, the set moves 31-35.

Since 1991, the highest -selling album, accord-
ing to SoundScan, is Metallica's self -titled 1991
release, which has moved 15.8 million. Shania
Twain's Come On Over is second with 15.5 mil-
lion, and Alanis Morissette's fay.ed Little Pill is
third with 14.8 million. -Keith Caulfield

DIAMOND JUBILEE
Here are the albums that have racked up 10 million in U.S. sales and the time it took to reach
the diamond mark..

Mist Title OkleaseYear) Sales Duration (Weeks)

Metallica "M eta I lica" (1991) 15.8 million 337
Shania TWain "Come On Over" (1997) 15.5 million 96
Alanis Morissette "Jagged Little Pill" (1995) 14.8 million 66
Backstreet Boys "Millennium" (1999) 12.2 million 39
The Beatles "1" (2000) 12.11 million 227
Whitney Houston/ "The Bodyguard" (1992) 12.1 million 72
Soundtrack
Santana "Supernatural" (1999) 11.7 million 60
Creed "Human Clay" (1999) 11.6 million 93
Bob Marley &
the Wailers

"Legend" (1984) 11.2 million 18 years**

'N Sync "No Strings Attached" (2000) 11.1 million 43
Norah Jones "Come Away With Me" (2002) 10.9 million 259
Celine Dion "Falling Into You" (1996) 10.8 million 160
Eminem "The Marshall Mathers LP" (2000) 10.7 million 343
Britney Spears "...Baby One More Time" (1999) 10.6 million 106
Hootie & the Blowfish "Cracked Rear View" (1994) 10.3 million 442
Soundtrack "Titanic" (1997) 10.2 million 263
Backstreet Boys "Backstreet Boys" (1997) 10.13 million 226
Eminem "The Eminem Show" (2002) 10.12 million 489
Usher "Confessions" (2004) 10.04 million 433
Linkin Park "Hybrid Theory" (2000) 10.03 million 617

Adele "21" (2011) 10.02 million 92

:27g11.11NTiVrat'LlaRTAFIlci.11°Z..61..

FRENCH MONTANA'S
Excuse My French is
due early next year.
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Big Winner
Tito 'El Bambino' scores with ambitious
new effort

ast year, Efrain Fines N eva-
rez, better-known as Tito "El
Bambino," was named song-

writer of the year at ASCAP's annual
Latin Music Awards. For the Puerto
Rican star, the honor as a composer
marked a decisive credibility point in
his career. More than a decade since
his debut as the sweet-faced half of
dance -leaning reggaeton duo Hector
& Tito, Tito is far removed from his
days as a fad.

This week, Tito's fifth studio
album, Invicto, debuts at No. 2 on
Billboard's Top Latin Albums chart
as its lead single, "Porque les Mien-
tes?" (Why Do You Lie?) featuring
Marc Anthony, sits at No. 3 on the
Tropical Airplay tally and at No. 4 on
the Latin Airplay chart. "Porque Les
Mientes?" is a melodic, romantic me-
rengue, similar to Tito's biggest hit,
2009's "El Amor," which along with
2010's "Llueve el Amor," showcase the

artist's lilting voice.
"From the moment I went solo in

2005, I started to look for new ways to

introduce my rhythms into reggaeton,"
the singer says. "When I truly found
what listeners wanted from me-au-
diences wanted to listen to variety in
my music-we stayed in that lane."

Aside from merengue, Invicto in-
cludes dance tracks ("Me Fascinas"),
a kind of orchestrated reggae ("Dime
Si No Es Verdad"), melodic reggaeton

("Me Gustas," featuring Yandel of
Wisin & Yandel) and even an acoustic

ballad ("Alzo Mi Voz,'' featuring Chris-

tian group Tercer Cielo), which Tito

wrote after the death of a close rela-
tive. "It's a very ambitious album, full
of rhythms, without losing that new
tropical fusion that's always character-

ized me," says Tito, who once again
worked with longtime producer and
co -writer Luis Berrios.

Invicto is Tito's third for indie Si-
ente (distributed by Universal) and
marks a desire to return to the success

of 2009's El Patron. Propelled by "El
Amor," Tito's sole No. 1 on the Latin
Airplay chart to date, El Patron has sold

166,000 copies in the United States, ac-

cording to Nielsen SoundScan. Follow-

up Invencible didn't do as well (56,000),

due in part to a declining market, but
Invieto's setup has gone beyond Tito's

traditional stronghold of radio.
"My focus was very online -

d i rected," says Jorge Pino, VP of music

for Venevision International, Siente's
parent company. Efforts included a
track -by -track review video for Cricket,

an Rdio promotion, an ad campaign
on Spotify, presale campaigns on
iTunes and a video premiere on the
Vevo home page. Tito was also featured

on the Xbox home page and had an ex-

clusive ringtone for Verizon.
Though Tito is signed to a licens-

ing deal with Siente that allows him
to keep the rights to his masters, while
giving a percentage of some non -

recording revenue to the label, Siente
handles all promotion and marketing.

"Although it's a license, we're ex-
tremely involved in every aspect of the

recording as well," Pi no says. "Tito
keeps us very much in the loop." Si -

Promotional
campaigns for
TITO "EL BAMBINO"
include Cricket,
Rdio and iTunes.

ente has also made Tito a pan -regional

act. "He sells extremely well in Colom-

bia, Venezuela, Argentina," Pi no says.
"We're now even selling well in Spain."

Tito, whose popularity is also
aided by his clean-cut looks, also re-
cently landed a sponsorship deal with
\Vendy's. The fast food chain is fea-
turing Tito and one of his Christmas
songs, "Me Toca Celebrar" (not in -

chided on Invicto), in an online and TV

campaign promoting a new sandwich.
Tito is also launching a line of musi-
cal greeting cards, beginning with a
Christmas card featuring the tune.

"I'll do everything 1 need to [do to]
benefit my fans," Tito says. "As my
mom says, 'Babies aren't born hold-
ing forks. Yost have to teach them, step
by step.'"

MIXTAPE MASSACRE
French Montana serves up a hit online release, readies 2013 debut
On Nov.18, French Montana released

his latest mixtape, Mac & Cheese 3,
as a gift to fans. Since its release, the

tape, which features guest appear-
ances from Sean "Diddy" Combs,
Fat Joe, Rick Ross and more, has
logged more than 437,000 down-
loads on DatPiff.com and 225,000
streams on WorldStarTapes. For the
Bronx rapper, the key to success is
treating every recording like it's in-
tended for retail release.

"Those are songs that I was
going to use on my album," says
Montana, who estimates that he
has 140 album -ready cuts stashed
on his hard drive. "Those are 20
songs I picked out to throw out to
the people, because I could never
forget that's the market that made

me, the mixtape market."
With his Bad Boy/Interscope

debut, Excuse My French, slated
for early 2013, Montana has spent
more than a half -decade building
his name with mixtapes and the
"Cocaine City" DVD series. The
Morocco native hit his stride this
year with a handful of success-
ful street singles, including "Shot
Caller" and "Everything's a Go"
that respectively peaked at Nos. 39
and 96 on Billboard's Hot R&B/Hip-
Hop Songs chart. But latest anthem
"Pop That," featuring Rick Ross,
Drake and Lil Wayne, signified a
career shift, topping out at No. 2 on
both Hot R&B/Hip-Hop Songs and
the Rap Songs chart.

When it came to Mac & Cheese

3, Montana wanted maximum ex-
posure for its tracks, releasing both
dirty and clean versions so mixtape
songs could be played on the radio.
Montana's manager Gaby Acevedo
explains that the tactic allows him to
grow his stake on terrestrial formats.
"It keeps him relevant and makes
sure he's not gone tomorrow," Ace-
vedo says. "It keeps him around. We
keep relaunching him. That's why we
put the clean version out."

Montana's buzz throughout 2011
attracted several offers, including
what would become the multiple -
album deal with Bad Boy to release
Excuse My French in conjunction
with Ross' Maybach Music Group
that he ultimately secured. Bad
Boy president Harve Pierre credits

Montana's success to his sociabil-
ity. "Even though he signed to Bad
Boy, he deals with everybody,"
Pierre says. "He has friends at Cash
Money, friends on Def Jam, friends
everywhere. I'm clearing four or five
records a week with other people
wanting him on their records. He's a
team player."

Montana most recently released
Excuse My French single "Marble
Floors," featuring Ross, Wayne and
2 Chainz, putting the wheels in mo-
tion on what he considers a "classic"
project. "I'm in my best space right
now, just working and making good
music," Montana says. "At the end of
the day, good music is going to reso-
nate with the people. That's what I
believe in." -Steven J. Horowitz

BUBBLING
UNDER
>>>IT'S DA 'BOM
BOM'
After topping the U.K. singles
chart in September, Sam &
the Womp's club -ready party
anthem "Bom Bom" (Warner
Bros.) is making its way state-
side. Aided by usage in an
international TV campaign for
Southern Comfort, which has
helped its official video reach
more than 12 million YouTube
views, the song is winning fans
at U.S. mainstream top 40
radio, led by SiriusXM's Hits 1
channel (54 plays in the Nov.
19-25 Nielsen BDS tracking
week); KHHM Sacramento,
Calif. (28); and WKSE Buffalo,
N.Y. (26). The trio is touring the
United Kingdom this month.

>>>IAMDYNAMITE
EXPLODES
IAmDynamite is getting fired
up on Billboard's charts. The
pair's noisy, stripped -down sin-
gle "Where Will We Go" debuts
at No. 40 on the Alternative
chart. The Brando/Megaforce-
signed act-Christopher Martin
(guitars/vocals) and Chris Phil-
lips (drums/vocals)-met in
high school in Ann Arbor, Mich.
The rock duo is supporting
Sum 41 on tour through early
December.

>>>HENNINGSENS'
HARMONIES
Having written hits for other
artists, family trio the Henning-
sens are seeking their own chart
ink with "American Beautiful,"
which stirs just below the Coun-
try Airplay chart. Now signed to
Arista Nashville as a recording
act, father Brian Henningsen
and siblings Aaron and Clara
scored notable success as EMI
Publishing writers, penning the
Band Perry's "You Lie" (which
reached No. 2 on Hot Country
Songs last year) and "All Your
Life" (a two-week No.1 in Febru-
ary). The Henningsens hail from
Illinois, where they own and
operate a family farm; they live
in Nashville part-time.

>>>LEFTWICH FINDS
AN 'OPEN'-ING
English singer/songwriter
Benjamin Francis Leftwich is
approaching the Folk Albums
tally with his EP In the Open
(Vagrant). The set follows his
Last Smoke Before the Snow-
storm, which debuted at No.
10 on Folk Albums and Heat -
seekers Albums in February.
This year, Leftwich played the
iTunes Festival in London for
the second time, supporting
Lana Del Rey. He has subse-
quently been featured in one
of iTunes' "Great New Artist"
spotlights.

Reporting by Keith Caulfield,
William Gruger, Wade Jessen
and Gary Trust.
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THE

BOX
A WEEKLY ROUNDUP
OF NOTABLE CHART

ACHIEVEMENTS

'TIS THE SEASON

tot magaz e s week
(see pages 88 and 91), and will.
continue to appear during th
season. The latter -a hybrid t
of sales, airplay and strearnin
data -leads with Mariah Care
"All I Want for Christmas Is Yo
(from Merv), Christmas).

Rod Stewart ends a 19 -plus
year hiatus from the Adult
Contemporary summit, as
"Let It Snow, Let It Snow, Let I
Snow" storms18-1. He last led
AC with "Have I Told You Lat
beginning the week of May 2
1993. "Snow" marks his fourth
AC No.1.

Taylor Swift's "We Are Never
Ever Getting Back Together"
logs an eighth week at No.1
on Hot Country Songs, the
longest run atop the list since
2003. That's when Alan Jack
& Jimmy Buffett's "It's Five
O'Clock Somewhere" also sp

lframes atop the then -
ay -only tally.

CHART
13 EAT

»Britain's Spandau Ballet
returns to a Billboard chart for
the first time since 1984, as "Gold
(2012)" enters Dance Club Songs
at No. 39. The original version
reached No.29 on the Billboard
Hot 100 28 years ago, following
the act's breakout hit, "True,"
which rose to No. 4 on the Hot
100 in 1983. "Gold" received new
life when the BBC played it in
celebration of U.K. athletes' gold
medals at the London Olympics
in August. Since Spandau Ballet
reunited in 2009 after an almost
20 -year hiatus, "We've had
a huge amount of posts from
the band's many U.S. fans," the
group's manager, Steve Dagger,
says. "We're developing a
number of exciting projects that
we hope to bring to the U.S."

ollift Read Chart Beat

ebi'l'orr mede.ckoetichartbeat.

Rihanna's First No. 1; Adele Sells 10 Million
One week after Rihanna scored her
12th No. 1 single on the Billboard
Hot 100 with "Diamonds," the singer
earns her first No. 1 album on the Bill-
board 200.

Her latest release, Unapologetic,
opens atop the Billboard 200, sell-
ing 238,000 copies in its first week,
according to Nielsen SoundScan.
The SRP/ Def Jam set is her seventh
studio release in slightly more than
seven years and follows six earlier
top 10 efforts. Rather infamously,
until this week, Rihanna held the
distinction of having the most No. 1
songs on the Hot 100 without having
claimed a No. 1 album.

Unapologetic also gives Rihanna her
best sales week yet for an album. The
new set's arrival surpasses her previ-
ous best frame, racked when 2010's
Loud launched at No. 3 with 207,000.

It's not unprecedented for an art-
ist to score six top 10 albums without
having had a No. 1. More than 25 acts
have lodged six top lOs without a No.
1. They range from Sting (10 top 10s)
and Sheryl Crow (eight)
to Brad Paisley (seven)
and Rush (12).

Rihanna's lack of a No.
1 album only seemed to
draw more attention, per-
haps compared with her
consistent performance
as a singles artist. Since
her arrival in 2005, she
has tallied 12 No. is on
the Hot 100 -tying her for the fourth -

most of all time with Madonna and the
Supremes. Only the Beatles (with 20),
Mariah Carey (18) and Michael Jack-
son (13) have had more. Think of it this
way: Wouldn't it have seemed odd had
Carey not had a No.1 album by the time
she raced toher 12th No.1 Hot 100single
in 1997? Bythat point, Careyhad rung up
three No.1 albums.

The last album to sell as many copies
in a shorter span of time was 'N Sync's
No Strings Attached, which raced to 10
million in its 43rd week (January 2001).
Only one album in the SoundScan era

hit 10 million faster:
Backstreet Boys' Mil-
lennium, in its 39th week
in February 2000.

21 is one of only eight
albums to hit the 10 mil-
lion mark within two
years of release (104
weeks). In addition to 21,
No Strings Attached and
Millennium, Santana's

Supernatural (60 weeks to 10 million),
Alanis Morissette's Jagged Little Pill
(66), the "Bodyguard" soundtrack (72),
Creed's Human Clay (93) and Shania
Twain's Come On Over (96) all raced to
the figure in less than two years.

21 shifted another 28,000 in the
past week, bringing its to -date sum to
10,020,000. Its the third album to cross
the 10 million mark this year, follow-
ing Linkin Park's Hybrid Theory and
Usher's Confessions. However, those
sets took much longer to reach 10 mil-
lion. Linkin Park's was released in 2000,
while Usher's bowed in 2004. (Next in
line to hit 10 million is likely Pearl Jam's
Ten, which has sold 9.98 million so far.)

,Counte
AULFIELD

27 IS 21ST 10 MILLION SELLER:
Adele's mega -selling 21 continues to
rewrite the record books.

This week, the XL/Columbia release
pushes past the 10 million U.S. sales
mark in only its 92nd week of release,
according to Nielsen SoundScan. In
doing so, 21 becomes the 21st album to
shift 10million since SoundScan began
trackingdata in 1991 (see story, page 82).

AC/DC MAKES ITUNES DEBUT:One
of the longest holdouts from iTunes,
AC/DC, finally reached the digital re-

tailer last week. The iconic rock band's
entire catalog, along with two iTunes-
exclusive boxed sets, became available
on Nov. 19. Combined, the 25 titles sold
48,000 downloads -including 4,000 of
the brand-new (widely released) Live at
River Plate. The biggest seller, digitally
speaking, was the band's classic Back in
Black, with 15,000 -more than 10,000
ahead of its second -biggest title, High-
way to Hell (nearly 5,000).

Unlike the Beatles' arrival on
iTunes in 2010 -heralded with great
fanfare and a TV marketing cam-
paign-AC/DC's entrance to iTunes
seemingly dropped out of the sky
without any hype. Even though there
weren't TV commercials touting the
iTunes debut (as there were for the
Beatles), one could hear the song
"Back in Black" on at least two differ-
ent TV commercials during the busy
Thanksgiving shopping weekend. It
soundtracked spots for the videogame
"Call of Duty: Black Ops II" as well as
Black Friday ads for Walmart.

To compare, when the Beatles'
catalog arrived, it sold a combined
119,000 digital albums that week. For
a perhaps better side -by -side com-
parison, we turn to another former
iTunes holdout: Led Zeppelin. When
its music bowed in the store in 2007,
the band's combined albums moved
47,000 (and of that total, 33,000
were its then -brand-new Mothership
greatest -hits album),

Nlarket Watch A Weekly National Music Sales Report

Weekly Unit Sales

This Week

last Week

Change

This Week last Year

Change

DIGITAL

ALBUMS MUMS'
DIGITAL

TRACKS

9.736.000 2.768.000 24,063,000

6,756,000 2,499,000 22,034,000

44.1% 10.8% 9.2%

9.780.000 2,465,000 22.064,000

-0.4% 12.3% 9.1%
'Digital album sales are 3iSO counted within album soles.

Weekly Album Sales (Million Units)
30
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O

2011

2012

9.7M
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Year -To -Date

OVERALL UNIT SALES

Albums 278,719,000 267,791,000

Digkal Wads 1.121,620,000 1.186,423,000

Store Singles 2,170,000 3.133.000

Total 1,402,509,000 1,457,347,000

Albums OW 390,881.000 386,433,300

-3.9%

5.8%

44.4%

3.9%

-1.1%

 rottsiLarf,k=uivalent album sales (TEA) with 10 track downloads echrairatent

ALBUM SALES

towmammoglIIIIIIMiliellbal
'12

SALES BY ALBUM FORMAT

CD

Digkal

Vinyl

Other

185,299,000

90.073.000

3,282,000

65,000

160,273,000 -13.5%

103.461.000 14.9%

3.844.000 17.1%

213,000 227.7%

For weak ending Npv. ts.20t5. Figwesare rounded. nielsen
SoundScan
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Hunter Hayes 1111

HUNTER HAYES
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Standing Ov
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41

I

Blown Away lie

Believe 

Global Warming 111

NOW 44

Christmas

Lotus

ation:The Greatest Songs from the Stage

Music From Another Dimension!

R.E.D

Trilogy

21

Red River Blue 

s Of Fireflies (On A Christmas Night) (EP)

My Head Is An Animal

Welcome ToThe Fishbowl .1
Tornado /11

19 IN
Holidays Rule III

ADELE
XL 44699./COLUMBIA 111.

BLAKE SHELTON
WARNER BROS. NASHVILLE 527370MMN 116981

TRANS -SIBERIAN ORCHESTRA Dream

OF MONSTERS AND MEN
REPUBLIC 016690. 111.081

Kiss

WOW Hits 2013

Based On AT.R.U. Story

His seventh top

10 album starts

with 146,000 -his

lowest first week

fora studio set

since 1998's Devil

Irrthout a Cause

(4,000). The new

album Is his first

for Atlantic to be

available digitally,

selling 51,000

downloads.

El
Compiled from a

2001 reunion show,

the live album

debuts with 101,000

and gives the band

its 13th top 10 set

It's Led 2ep's fourth

live set to chart

and follows the hits

package Mothership

(Ng 7, 2001).

The deluxe reissue

of her album,

dubbed Me Re -UP,

was combined with

the original release,

thus spurring Me

set's overall 591%

gait. The merged

sales totaled 36,000

last week.

11E133
Black Friday

discounting helps a

bevy of albums on

the chart, Including

(laikson's Stronger

(up 509%) and

Lambert's Crary

Er -Girlfriend (up I 87
1,046%). Both went

for between (5 and

Slat a number of

big -box stores.
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n o The album's arrival

gives the girl group

 its highest -charting
set since April

8, 2006, when

#/s (another hits

album) ranked at

No. 76.
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Lace Up
The sales volume

at No.100 exceeds

4,000 units for

the first time since

the Jan. 7 Issue

(9,000). At the

bottom of the tally

this week, Sinatra's

Cluishrras Colledion

moves 1,000.

Songs From The Silver Screen

Playlist The Very Best Of Alan Jackson 145

Christmas Portrait 14

Holiday Spirits 46

We Are Love

Blak And Blu

Like the rest of the

Playlist albums

on the chart, this

set (11,000) was

priced for 51.99 at

some retailers for

a limited time last

week. However, as

the album is less

than 4 weeks old,

those sales aren't

counted, according

to Billboard's

pricing policy.

Only four albums

between Nos.101

and 200 decline

in sales this week,

with Lewis' The

Road suffering the

largest percentage

drop (down 50%).

His positional

plummet looks

worse than normal

due to the influx of

holiday albums and

Black Friday gains

above The Road.

IECE1
AB( TV's "Bad

25" documentary,

which aired

Thanksgiving night

(Nov. 22), helps

spur a 302% gain

for the album.

The trio's second

studio album

(9,000) arrives

during a highly

competitive week,

so its debut seems

smaller than it

may have been in

another frame. On

the Top Current

Albums chart, it

starts at No.108.
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he Holiday Albums tally revisits our

pages this week, leading with Rod

stewarl's Merry Christmas, BJ0(111,000;

up 41%). The oldest title among the top

10 is Josh Groban's Noel (No.10), with

18,000 sold (up 92%). All of the top 30

titles each sell more than 10,000.
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Manchester, England -based 01 Star

Slinger jumps 26-6 on Urxhaled after

remixing Kendrick Lamar's "Bitch Don't

Kill My Vibe," thawing traffic to his

SoundCloud page and accumulating more

than 90,000 plays on the platform during

the charting week.

1,

WAR
SLINGER

4

0 SOCIAL 50- E" EWA'
SOUND

OON -DEMAND nielsen
SONGSDATA COMPILEDBY 805

RIHANNA
ENNENFJAWENN6

0,

2

3

4

5

0
O

0
0
11

12

13

ID
117

F
20

25

26

27

28

0
30

3 105
JUSTIN BIEBER
SCHOOLBOY/RAYMOND EIRAUNASLANWIOJMG

, 85 ONE DIRECTION
SYCOMOLUMMA

5 1565
TAYLOR SWIFT
MG MACHINE

16
PS
YCH001.80WREPUELLIC

9  ADELE
zucoLumem

BRUNO MARS
ELEKTRA

7 KATY PERRY
CANTU

105 NICKI MINA)
YOUNG MONEY/CASH MONEY/REPUBLIC

,
103

PITBULL
WAR 306VAMOUSARTISTPOLOGROUNDSSONY MUSIC URTINRCA

51
AUCIA KEYS
RCA

10

12

19

6

19

13

17

16

23

21

26

22

27

18

24

28

25

32

31

165
LADY GAGA
STREAMLINENONUMINTERSCOPE

8.., SELENA GOMEZ
HOLLYWOOD

166
SHAKIRA
SONY MUSIC LATIN/EPIC

EMINENT
WEWSHADY/AFTERMATWINTERSCELPE

95 MICHAEL JACKSON
VULVEMC

91
JENNIFER LOPEZ
ULAN0/10.11AG

LINKIN PARK
MACHINE SHOPAVARNER BROS

io, DAVID GUETTA
WHAT A MUST EMSTRALWERKSCAPITOL

44 MAROON 5
A&INOCTONE

RTAtITNEY SPEARS

104
LIL WAYNE
CASH MONEY/REPUBLIC

104
BEYONCE
PARAWOODNOLUMBIA

34 MILEY CYRUS
,OLLYWOOD

23 CARLY RAE JEPSEN
MANCHOOLMAINTERSCOPE.
RC

BROWN

DEMI LOVATO
HOLLYWOOD

102
AVRIL LAVIGNE
EPIC

69
RC. USHER

O 8, LMFAO
34

PARTYROCK/WILL LAWCHERRWREVINTERSCOPEO 36 93 SNOOP DOGG
OGGYSTYLUPRIORITY/CAPHOLO

45
101 DRAKE

YOUNG MONEY/CASH MONEY/REPUBLIC

34 33 101 C?,,,L,D,L P LAY

O 35 col rolguTAVirc

36 , CHRISTINA AGUILERA
4,a

49
97

THE EYED PEAS

38  SKRILLEX
MG BEAT/OWSLANTLANtIC

0
0

43 23
MEE,g%T.LES

41 94 50 CENT
SHADWAFTERMATHINIERSGOPE

38

43 29

CD 49

39
F,,I,g0RwIADT,ANTic

METALLICA
WARNER BROS.

20
ICI coDELsElEj

2 SWEDISH HOUSE MAFIA
ASTRALWERKS/CANTOL

45 44 62 GREEN DAY
REPAISEN/ARNER BROS.

0
0
0
0

RE-ENTR

48 6

RE-ENTRY

THE ROLLING STONES
REPUBLICAIME

THE WANTED
GLOBAL IALENTAMERCURWIOJLAG

KESHA
KEMOSABEIRCA

REENTRY CHER LLOYD
SYCWEPIC

50 46 3
2PAC
DEATH ROV1

At No. 48, Kehha re-enters the Sodal 50

for the first time since dropping from

the tally in March. The return comes as

she drums up online activity (16% rise

in Facebook reaction) to generale buzz

around her new album Warrior (due

Dec. 4).

5g armor IMPRINTAABS. r7411o
.M jr M.

..' 6. TITLE Son Med

DIAMONDS
RIKANNA SRP/DEF JAMMING

O 3 F9SYTC1?Orrg/RWV

lia 27 DIE YOUNG
KESHA KEMOSABURCA

4 4 16
ONE MORE NIGHT
MAROON 5 A8 WOCTONEANTERSCO PE

5 5
20 HO HEY

THE LUMINEERS (WALTON E

6 6

O
 SOME NIGHTS

FUN FUELED BY RAMENARRIP

SWIMMING POOLS (DRANK)
KENDRICK LAMAR TOP DAW13tAf I ERMATIV NTEASCOK

7
7 WE ARE NEVER EVER GETTING BACK TOGETHER

TAYLOR SWIFT BM MACHINEIREPUBLIC

5
LOCKED OUT OF HEAVEN
BRUNO MARS CLEKTRAMTLANITC

8

10

fre 31

13 14

14 12

17

16 13

24

18 16

19 20

20 15

122 19

Pr23

24

15
IT'S TIME
IMAGINE DRAGONS KIDINAKORNERANTERSCOPE

,0 CLIQUE
KANYE WEST. JAY -2. BIG SEAN 6.0.0.0/DU JAINIOLM16

15
HOME
NOUN PHIUJPS 19'INTERSCEIPE

AS LONG AS YOU LOVE ME
.1.1511NSINEMEATBIGSENI SCROCOOTRATIMMEPALNISLAADMHAS

I WILL WAIT
MUMP.D & SONS GENTLEMAN OF THE ROADNIELTGIASSNOTE

THRIFT SHOP
MACKUMORE & RYAN LEWIS NAT. WANE MACKLEMORNADA

26
TOO CLOSE
ALEX CLARE REPUBLIC

a I CRY
FLO RIDA P. BOY/ATLANTIC

MERCY
44.9.164wouvattowinno.44,4Auxorrsavutx

38
11.4t/ N G4.19f

RAT.
Al

NOME FUELED BY RAM EN/FIRP

IETMELOVEYOUIUNTILYOUHARNTOLOVEYOURSEM
NE40 MOTOWN/100M

IS
LIGHTS
EWE GOULDING CHERRYTREEANTERSCOPE

14
DON'T WAKE ME UP
CHRIS BROWN RCA

2i 19
THINKIN BOUT YOU
FRANK OCEAN mr JAAVIDUAG

25
CALL ME MAYBE
CAGY RAE JEPSEN SONSCHOOLB0,110ERSCOPE

1-05
23

21
WHISTLE
FLO RIDA POE BOY/ATLANTIC

. 26 22 38
SOMEBODY THAT I USED TO KNOW
BOWE FEAT. BARRA SAMPLES If SECANDSTAMFMNEFUEILIC

gieD 28
DON'T YOU WORRY CHILD
SWEDISH NOUN MARA FEN JOHN WAN ASIRAWERKSCAPITOL

RD 4 BAND/ A MAKE HER DANCE
JUICY J FEAT. UL WAYNE& 2 CHANI KEMOSABUCOLUM11814

44

27

30

32

26

1164 29

(r) 42

3 BEAUTY AND A BEAT
MTN MBAR PEAT NEM MIIMMINIMENEAHMIENSWEISLU&MON

30 3 LIVE WHILE WE'RE YOUNG
ONE DIRECTION SYCNCOLUAIBIA

31 12 RADIOACTIVE
IMAGINE DRAGONS KIDINAKORNERANTERSCOPE

32

F

38

6 THE A TEAM
ED SHEERAN ELEKTRNATUNTIC

24 :1ATION RED BULL

31
LITTLE TALKS
OF MONSTERS AND MEN REPUBLIC

 BIRTHDAY SONG
CHAINE FEAT. RANEE WEST DEF JAWIDAMG

36 34
31

PAYPHONE
MAROON 5 FEAT. WU MAL. AMNOCTONUINIERSCOPE

26
NO LIE
2 CHAIN/ FEAT. DRAKE DEP JAWIDJM6

38 ADORN
NIGUEL BYSTORWITLACK ICURCAla LITTLE THINGS
ONE DIRECTION SYCONOLUMBIA

,R EVERYBODY TALKS4°NEON TREES MERCURY/MAME

41 35 23 -111161=111MT. SUNHAT A NUSICASTRALWERICCCANT01.0 in NO WORRIES
UL WAYNE FEAT DETAIL YOUNG MONRCASII MEINDOREPUBUC

43 37
18

011nYD8 ;PriiRrYAFL ANN CNSCHOCIBOYATDISOPERPUEUC

4 CRUISE
FLORIDA GEORGIA LINE REPUBLIC 520657000

44 46

45 39

46 41

47 43

14 WANTED
HUNTER HAYES ATLANTIC NASHVILLE/VANN

BABEL
MUMFORD & SONS GENTLEMAN OF THE ROADIREJIGUL.NOTE

MIDNIGHT CITY
081 6142/6167E7c4617,6

CD
GIRL ON FIRE
AUCIA KEYS FEAT. NICK... RCA

POETIC JUSTICE
KENDRICK LAMAR ST DRAKE TOP ONNGILETUPNITANTERSCOPE

POP THAT
FRENH WW1. KU ROSS NNE IR YAM S18801P111809PE

One Direction sores its fourth debut on

the On -Demand Songs chart with "Little

Things" entering at No. 39. The second

single to appear on the tally from the

group's new album Take Me Home

enters with 374,000 streams, a 39% lift

over the previous week.
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Followkig the

success of the

Cistercian Monks of

Stilt Hellgenkreuz

in 1008 (No. 5 with

Chant:Musk For

The Soul), Decca

reveals Its latest

heavenly act, whkh

bows with 5,000

sold.

Its INg 160% gain -

and best sales week

(4,090) since Feb.

11 -is owed to sale

pricing and endep

positioning at

Target

The popular

YouTube duo,

which first charted

In Billboard in

September 1011 on

the Social 50, brings

Ms first album onto

a chart (1,000).
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PROGRESS REPORT

Matt & Toby, "Prodigal Sons and Daughters"
Emery members Matthew Carter and Toby Morrell's side project,
Matt & Toby, appears on a pair of charts this week. The duo's self -

titled debut lands at No. 17 on Heatseekers Albums while single
"Prodigal Sons and Daughters" lifts 21-17 on Christian Rock airplay.
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Levine should make

a lofty sales -fueled

launch next week

as a featured artist,

with Eminem, on

50 Cent's "My life."

William's "Scream

8 Shout." featuring

!Pitney Spears,

should likewise log

a notable bow.
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CRUISE Florida Georgia Line
J mouBRELLEVALIBBARD,J.M01.8RICEIRICEI 0 REPUBLIC NAMPA.

TRY P!nk
G. KURSTINI8USBEE8MEST) ORCA

ADORN Miguel
miGuELOLLPIMENTELI G BYST0RIA8LACK !MIK:A

SWIMMING POOLS (DRANK) Kendrick Lamar
T.1.11NUSIKDIJCKW0IMILTMILUAMS1 ToP DAWGMFTERMATIONTERSCoPE

GIRL ON FIRE Alicia Keys Featuring Nidd Minaj
AUCIAMYS1.1311ASKER.S.REMIIALICIA KUS,JallASKERS.REMINSOUIER) 0 RCA

VA VA VOOM Nidd Minaj
DR.LIKK000LICCLIAMODANWL60T1WALCLARRIGGMAXMArinNIMVPIT931 OYOUNG MONEWEASIIKTOREMIEMBLX

THE A TEAM Ed Sheeran
J GOSONS.E SHEERAN (ESRERMN1 ELEKERNATIARTE:

IT'S TIME
8 ORME...GINE DRAGONS i0 REYNOLOSW.SEMION.B.MCXEE)

OVERYOU Cassadee Pope
BAPPLEBERRYIMIAMBEMASRELTOPO (08ERAItc

Imagine Dragons
oeittroXORNEFONTERSCOPE

EVERYBODY TALKS
J maw. J mIN$ENITGLE NR.TRAGNOTT41

BLOW ME (ONE LAST KISS)
GJRNISTINIPINKUURSTIN)

NeonTrees
00 MUICURYADAIG

Plnk
ORCA

DON'T YOU WORRY CHILD Swedish House Mafia Featuring John Martin
MPARILL.S.INSPIOSSO.SANG131.0,144411TiN)421TRON.Axwal.SINGROSSOSAMELL0I eASPAIYOKSKAPIt01.

- GOODTIME Owl City & Carly Rae Jepsen ei
MOONS lAYOLN6.1,1TRIESSEN.8.01 6)60iVSCHOOL8OVINTERSCOPUREPURIC

DON'T STOP THE PARTY Pitbull Featuring TJR
TJRIA.CPER12.135102011.900.6ARCIA.1.MARTINII60MEZWLYNRI086ERTI OMR. XS/POLO GROUNDS6C4

' BANDZ A MAKE HER DANCE Juicy J Featuring Lil Wayne & 2 Chainz
MIKEWILLMADE.ITOALL0WAMSJMOUSTON.O.CARTERTEPPSI 0 REMOSA8E/COLUM8iR

SKYFALL Adele .
PIMA. (AADKINS.P.EPIN0A1111 0081./COLUMBIA '..
LIGHTS Ellie Goulding Ei
RST4NNARO,AH05VESIEGOULDIN6.RSTAMAROAROWESI 9 DERAYTREEANTERSCoPt ...
CALL ME MAYBE Cady FtaeJepsen ri
i PANISAYLIMARISM.C.RJEPSEKT.CROWE1 00 ONSCHOOLBOYMBERSCopt ..

THRIFT SHOP Macklemore & Ryan Lewis Featuring Wanz
Ria5rs18.11ARREITTYJILEve9S1 0 444C819.401;8/404

I WILL WAIT
MDRAyS IMUMFORD 8 SONS)

Mumford & Sons 
e SUMERIAN OF THE ROAD/REEVGLASSNOTE

THINKIN BOUT YOU Frank Ocean
FACEAN,STAYLORIEOCEAN,STAYLORI 411CIEFJARVIDJM6

FEEL AGAIN
RELTEMERNZANCANELLA.B.KUTZLEIRKTEDDER8.KUTZLE.C.ROWIRN2ARCANELLA1

KISS TOMORROW GOODBYE
JSTE4EN5IL8PMPU.STEVEMS,SMCANA191

OneRepublic
IIMOOSLEYANTERSCOPE

Luke Bryan
O CAPITOLNASHME

WANTED Hunter Hayes
0.1,191.11mESITVERSESJ0HAYE51 ATLARMC PASHVILLENA4V

WHISTLE Flo Rida
o ciAssai RANK C naititiRO,ELSISAACAC.P.1081.9,1JRANKS.OLGIASSALKILUAN) 0 PIX BOY/4mAtinC

BLOWN AWAY
mBRIGictuREAR.C.TOMPKINSI O

Carrie Underwood to
I9MRISTA NASHVILLE

SOMEBODY THAT I USEDTO KNOW Gotye Featuring Kimbra ri
i.' ()DE BACKERIWIEBACKERIBONFA) SAMPLESNSECONOSSAIREMOREPUBLX ...
50 WAYS TO SAY GOODBYE Train .
EgiouAGEIPTRIONARANILINELA.8.10MILINDI OCOLUMMA '..
POP THAT French Montana Featuring Rick Ross, Drake, UIW0Yne *
LEE of THE AMAZINZIKAMPI8aUCII.W.LRoBERTSIIAGRAMMA.CARTERALNORMS.L.CAMPBELU QUO 801MNTERSCOPE

HALL OF FAME The Script Featuring will.i.am
D.oDoNo6HOEMMIEERANJ.BARRY10.0.DoN06111.1E.M.SPEEHANW.ADAMS,ThARR9 OPH0/069.1CtEPC

I KNEW YOU WERETROUBLE. Taylor Swift
Pim miiimiNsliaLBAcK (1.91.1,1,14% MAJTIINSilaLBACIO 0.4,.c.NotFut.
TITANIUM David Guetta Featuring Sia
0 Gurritiz.nlINPORTAIROJACMSJORLEJLaRULTIA,6.11.1LIKTORINVANIXoniill 19M414ITAMU5ICJASTRWAKSORICE

LITTLE TALKS Of Monsters And Men .
OF MONSTERS AND MEMAARNARSSONatELHILMARS00171R.R.THORRALISSON1 OREPUBUC .'

NO WORRIES Lil Wayne Featuring Detail
DETARIELCARTERACRSHOlaWILIJAMS,LA.PREYANA.D1421 0 YOUNG MONEY/WU MOW/REPUBLIC

THE ONETHAT GOT AWAY Jake Owen
J Ini.R.CLAWSOPOODANOSON,LOWEN,JAITCHEY) PRCANASINILLE

COME WAKE ME UP Rascal Rams
13.1409t4SCALFLKITS(SMOCONNELLAPRANSSONILAR55OALTLUNOGREM ()WM...CHINE

A THOUSAND YEARS (PART 2) Christina Perri Featuring Steve Kazee
0.11066ESICP9431,0.111006E51 0 SUmmilicilOP 5II0P/AnANnoRRP

FINALLY FOUNDYOU Enrique Iglesias Featuring Sammy Adams
SCITY8141.13RIIABELUIS5EIIIIMITTAIll.SA4WSPIERELUSIESIRMUL0141191.919,4JUNS.51706sumniffSCUI ()REPUBLIC

LIVE WHILE WE'RE YOUNG One Direction .
P4Mi.C.FALKRYACOU8.CFAULS.KOTECHAI SO SYCO1C01 _,J, "'
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e 58 62 BEER MONEY Kip Moore

GALLAN.G.DROP4ANIGALIANA4w4RAENHIJNDSERI

Om. NAZINILLE

0 n?C,I.V111.1,arE

EIJAMESOC.MOORE.8.114LY,T.V9GES)

e 59 55
EVERY STORM (RUNS OUT OF RAIN)

64 57 58
ANYTHING COULD HAPPEN Ellie Goulding
J ELICITE.60ULDINVEROULOING...1 ELIOT, 0 CRERRWREVINTERSCor

LITTLE THINGS
J 60SLIHG ESHEER4N.EVEVAN1

One Direction

F. KIN PROBLEMS ASAP Rocky Featuring Drake, 2 Chainz & Kendrick Lamar
N SIIEBIBIFLMAYERS.N9.6818.36ARRETTAGRAHAPI.T.EPPS,KDUCKWORTHI 6)ASAP wORLIYAIDUP04.0 GROUNOSAICA

56
,,, TIL MY LAST DAY

JSTOVERWALNPER.J.KloPi.J.S.STOVEPO

le " 96

CATCH MY BREATH
SOUNDKOURTIVOCCIARKSON,J.RALSERT.E.OLSOM

FASTEST GIRL INTOWN58 54 52
ELDDELLCAINLAX6.WORFtMIAMBERTAPRESLET/

CD63 61
GOODBYE IN HER EYES
KSTE6AU2BROWNEBROWN.W.OURRETTE.S.LE9H,J9100PKINS)

CD 60 64
BETTER DIG TWO
DRUPE 18.CLARK,S.MCANALLY.T. ROSEN)

Artist
IMPRINT/PROMOTION LABEL

Justin Moore
VAUJRY

Kelly Clarkson
0 %MCA

Miranda Lambert
RCA NMIIVILLE

Zac Brown Band
ATUNTIC.SOOTHERN GROW.

The Band Perry
()REPUBLIC WINKLE

61 55 53
BIRTHDAY SONG 2 Chain, Featuring Kanye West

65 41

CD 70 79

(20 66 67
CREEPIN'
JJOYCE tECHURCHMS PEEN)

68 64 63
MADNESS
MUSEPABELLAMM

69 75
HOW COUNTRY FEELS

75 ia

O.6f ORGEMAC6EHEE.W.440810.N.1111149614

DID IT FOR THE GIRL
J RaCREMBATESAJILTEFON.R.ClAWS0,41

92
JUST A FOOL
S.ROBSONIS,ROBSONCKEID4WARECTORI

TURN ON THE LIGHTS
MIKENALMADE4TINIVILBURRM.LWILUAMS.M.141001.E8ROOKS)

WICKED GAMES

72 65 59

81 91

Eric Church
OEN 14.4910101

Muse
0 H ELiui,l,AvARNEA PALM.

Randy Houser
0510510

Greg Bates
5cipu85IC nd.StrattE

Christina AguiferaWith Blake Shelton
6)104

Future
4-14:REEBANCOEPI C

TheVVeeknd
00C.C.MONTA6NESE.THEMEKNOULTE00YECMOHEAGNESE.0 MCKINNEY) 0 XOJREPLIBUC

78 93
THE ONLY WAY I KNOW
/ARNO% OILMURPIRGEURWSLIII

SOUTHERN COMFORT ZONE75 72 68
B.PAISLEY(a.PAISIE8C.09304.1.41CMIACEI

76 71 83
RADIOACTIVE
ALEX OA InDINAGINt aRRRONSAGRANUMOSSERI

82 82
EL CERRITO PLACE
O. CANNON)CDESNEY(KGRT0S1

78 73 71
BEGIN AGAIN
0.HOFF,N.CHAPMART.SWIFTCT9A1F11

98

C'p)
79 74

CD 80 85
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Jason Aldean With Luke Bryan & Eric Church
OBROKENBOW

Brad Paisley
ARISTA id....11.11

Imagine Dragons
0 KIDIAMPRNEIVINTMSCOPL

Kenny Chesney
O BLUE CRAIKOLUMBIA NASHVILLE

Taylor Swift
081014.1M

I'M DIFFERENT 2 Chainz
0.1 MUSTARD (TIPPSOMCFARLAKO OOEFJAWIOJAY,

DICED PINEAPPLES Rich Ross Featuring Wale & Drake
CARDIAKM,A081EFfESKCIA0C0RMICK.O.maNTIMEHINAGRAIIMO (01.1MBACIP/SLP.N.SUCEKIEFJAKIDJI.

BALL T.I. Featuring Lil Wayne
RICO LOVELM11. AMA IC...MARAISAKRICa LUVELHOODIGouOY 11.O.CARTEPO 45) 6RIVIO HUSTLE/AKAN, C

SWEET NOTHING Calvin Harris Featuring FlorenceWelch
CARRAISIC.HARMS.F.WELLIOLHARPOON1 psECONSmUCTIUNOLYEYENLtferOCN411UN,CUWLIBIA

TORNADO Utde Big Town
JJOYCEOLIENKKOMAIDI 0 Cent tia9uv1152

TAKE A LITTLE RIDE Jason Aldean
Ri.KNOX ALTMANALLAVSON.J.MCCORNICKI rsK)BROKEN SW:

DONT JUDGE ME Chris Brown
DE MESSENGERSIC.MBROMNATINEKAMESSINGERALPELIMERI ORG4

SEVEN NATION ARMY Melanie Martinez
NOTUSTED {MITE III GREPUBuC

READY OR NOT Bridgi1 Mendler
E.KIRIAKouAGoLOSTEINMAIDIOLIREKIRIAlakilx.BLIGARTABOLOSTEIN,IRBELLMARD 41).1.51W00

POUND THE ALARM Nieki Mina)
REDuNE.C..FALICRAM110.T.MARAIN.K105AYLFALKRYA0018,8.10.1.11,4JJUMORI @YOUNG MONEY/CASH MONEYMEPUBU C

I FOUND YOU TheWanted
SJARC9MACKlym, ilECTORINROLDStre ()MEAL TALLPIT/MERCURVIDAPR

POETIC JUSTICE Kendrick Lamar Featuring Drake
SOEMULOEDUCIMEITII.EmOUP/4.46RNIAMJ.SIIARRISIII.J.IACRSONISIDASI 0 TOP 84..94.91/44nisRKRSCORE

ICE Kelly Rowland Featuring Lil Wayne
S 6ARRETTOETRIMSGARRVWCRSHERX.ROWLANOD.CARTER1 ()REPUBLIC

DANCE FOR YOU Beyonce
8 KNOMES,T.NASRCASTEWARTITNASILCASTEWARIELKIMLES1 6) PARKw000/COLUm8m

YOUNG & GETTIN' IT Meek Mill Featuring Kirko Bangz
...EATS 61.R.WILLIAMS.O.J.TUCKER.KRANOLEV.R08INSONI 49MAYBACHAVARNER8ROS

GIVE IT ALL WE GOTTONIGHT George Strait
T8110VO4,6.STRAITIMBRIGHEMOZONNEu_TJAMESI 416MALANASIMLLE

STARS Grace Potter &The Noclu rnais
J.SC0T7.6POTTEIMSPOTTER1 0 RAGS ED CoMPANYM00IMM00

CELEBRATION Game Featuring Chris Brown,Tyga,Wiz Khalifa & Lil Wayne
SAPIITAYLORCIABROMM.NSUMNSTERENSON.D.CARTER.C.J.111014.48J.KINGI ®06C/INTERSCOPE

STARS Amanda Brown
8APPUMERRY IR-POTTER> ®REPUBLIC

REMEMBER YOU Wiz Khalifa Featuring TheVVeeknd
C6t014016N6SErortranK4442418srarcniotirmgrSEAMS..100UStASSEtdanaN) 43 ROSPOWATIANnWp

TAKE A WALK Passion Pit
C2M.E.M.ANSELAXOS9A.M1GELAXOSI 0 919.91KISS/COLUM8L0

SOMEBODY'S HEARTBREAK Hunter Hayes
0.HUFFHPLOYESIADORIT,LUURAILHAYES) ID ATLANTIC NASHALEPAIN
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PHILLIPS AT 'HOME' IN TOP 10 AGAIN

As he enters the Billboard 200 at No, 4 with debut album The World From the

Side of the Moon, reigning "American Idol" champ Phillip Phillips returns
to the Billboard Hot 100 top 10 with "Home," which, in its 22nd week on

the chart, reaches a new peak (12-8). Following his "Idol" victory, the song
debuted at No. 10 on June 9, It blasted back to the tier (84.9) the week of Aug.

18, fueled by its usage in NBC's coverage of the Summer Olympics. The
arrival of Phillips' set helps "Home" bound 31-12 on On -Demand Songs, 9.6

on Hot Digital Songs and 14-12 on Hot 100 Airplay. -Gary Trust
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ONE MORE NIGHT
MAROON 5 A8m/OCTONEA NTERSCO PE

1
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#1
ems

9 DIAMONDS
PINANNA sRpiDEF JAW DJM6

9 DIE YOUNG
mum KEL10.5ABuRCA

7
8 LOCKED OUT OF HEAVEN

BRUNO MARS ELEKTRA/ATLANTIC

5 3
15 LEINE LOVE YOUIUNTLYOULEARNTOLOVEYOLIRSEM

RENO MOTOWNADJMG

6 4
20 SOME NIGHTS

Fox FUELED BY RAMENAFIP

7 6

O 12

9 10
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al 15

4:1) 14

13 9 16
WE ARE NEVER EVER GETING BACK TOGETHER
TAYLOR SWIFT BIG NIACHINE/REPUBLIC

14 11
19 AS LONG AS YOU LOVE ME

JJSIINDEMMEAL SRAM SC,ccLEGYAIOLIDNDEMUrSia raii;

15 21
BLOW ME (ONE LAST KISS)
PINK RCA

26
THE A TEAM
ED sHEERAN ELEKTRAMTLANTICe 23 VA VA VOOM
NICKI MINAJYOUNG MONEY/CASH MONEY/REPUBLIC

C)
22 8

CRUISE
FLORIDA GEORGIA LINE REPUBLIC NASHVILLE

IN 10 CLIQUE
SANTE WEST. An BIG SEAN G.0.0.0./DEF J ARK, V13

20 18
THE ONE THAT GOT AWAY
JAKE OWEN RCA NASHVILLE

29
4 BEAUTY AND A BEAT

JAIN BBB NAT NIGNIMIUSERMISOMIPTAMIZENENIWORMG

22 17
,,KISSTOMORROW

23 16
21

GOOD TIME
ant CITY 8/ EARLYFMEJEWIIISCMHEOIBOYIWIERSEOPLPEPLEDC

O 20 17 COME WAKE ME UP
RASCAL FLATTS BIG MACHINE

25 18
FASTEMIRANDAUZIL.R.,IANN.Ars=

19
TOO CLOSE
ALEX CLARE REPUBLIC

I CRY
FLO AIDA PDE DDT/ATLANTIC

ADORN
AuGuEL BysToRM/BLACK ICE/RCA

16 DON'T WAKE ME UP
CHRIS BROWN R.

2 HO HEY
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14 2infiluipS19/INTERSCOPE
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BANDZ A MAKE HER DANCE
Juicy J PEAL UL wAyNEG 2 cHILINE KEMOSABE/COLUMBLA

O 42 7 ?ft2groTia=111=SIHERN GROUND

CD 39 TREAltrailBoEN661.V6

35
10

UEVE-PUttALEYANTERSCOPE

O 53 5 111ArATINTEZGONS KIDINAKORIsERANTERSCOPE

O 45

DID IT FOR THE GIRL
- GREG BATES REPUBLIC NASHVIUI
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25
,2 FINALLY FOUND YOU- ENRIQUE IGLEMAS FEAT. SAMMY ADAMS REPUBLIC

42SOMEBODY LitIsTINEDDs5TILKAIJOWGOfYE

43
29

TITANIUM

CD 58:ON'T YOU WORRY CHILD

44 37 15 ZygLITA0 SAY GOODBYE

49 20 HUNTER HAWS ATLANTIC NA. 'AIN

O 51 20 W'IcEcEau1P2c1Na',11 NASHVILLE

e 54 DON'TEST&P JAHLroALNAYPTIBULL
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s5 .S ARTIST imPRINT/PREHAD110N LABELO #1 ALL I WANT FOR CHRISTMAS IS YOU I

A VILA MARIAN cam,/ COLUMBIA/LEGACY

ROCKIN' AROUND THE CHRISTMAS TREE
- BRENDA LEE DECCAMICA NASHVILLE/LIME

O THE CHRISMAS SONGOIRRY CHRISTMASTOYOU)
NAT KING COLE CAPITOL

O JINGLE BELL ROCK
BOBBY MIAs DECCA/MCA NASHVILLE LINE

O 6 A HOLLY JOLLY CHRISTMAS
BURL IVES mcA SPECIAL PRODUCTSNME

O CHRISTMAS EVE (SARAJEVO 12/24)
TRANS.SMERIAN ORCHESTRA ATLANTICAAVAARP

O IT'S THEMOSTINONDERFULTWEOFTHEYEAR
ANDY WIWAMSCOLUMBIAAEGACY

O FELIZ NAVIDAD
JOSE FEUCIANO RCA/LEGACY

O WHITE CHRISTMAS
BING CROSBY MCANME

O LAST CHRISTMAS
WHAM! CoLUMBIA

ITS BEGINNING TO LOOK A LOT ME CHRISTMAS
MICHAEL Bo NE MIME pRaNARNEA BROS.

HAPPY XMAS (WAR IS OVER)
JOHN 1.01/40N 8 yoKo ONO CAPITOL

CD 6 CHRISTMAS CANON
TRANS4MERIAN ORCHESTRA MA/MANTIC/RP

DO THEY KNOW IT'S CHRISTMAS?
BANOAID COLUMBIA/LEGACY

O 5

BLUE CHRISTMAS

_WONDERFUL6 CHRISTMASu TIME
PAULe IT'S BEGINNING TO LOOK A LOT LIKE CHRISTMAS
JOHNNY Ems coLumBIA/LEGACY

6
ITS BEGINNING TO LOOK A LOT LIKE CHRISTMAS
BING CROSBY DECCA/LICA/UME

O 6 RUDOLPH THE RED -NOSED REINDEER
GENF AUTRY COLUMBINLEGAcy

LINUS & LUCY
VHICE GuARALDI TRIO FANTASY/CMG

O 6 PLEASE COME HOME FOR CHRISTMAS
EAGLES ASYLuAl/ELEKTRA

HAPPY HOUDAY/THEHOUDAY SEASON
ANDY WIWAMSCOLUIABIA/LEGACY

O 5 SLEIGH RIDE
LEROY ANDERSON DECCAIUME

O 6 MERRY CHRISTMAS DARLING
CARPENTERS ALIMAIME

O 6 SANTA CLAUS IS COMIN' TO TOWN
BRUCE spRINGSTEEN COLUMBIAAEoAcy

O 2

O 5

O -
O - 5

O -
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CHRISTMAS (BABY PLEASE COME HOME)
MARIAN CAREY COLUMBIA/LEGACY

CHRISTMAS TIME IS HERE
yiNCE GUARALDI TRIO FANTASY/CONCORD

LAST CHRISTMAS
TAYLOR sWifT BIG MACHINE/REPUB.

MISTLETOE
Juin BIEBER SCHOOLBOYANMOND BAALIAVISMOOLUMG

ALL I WANT FOR CHRISTMAS IS YOU
MICHAEL RUBLE 1431REPRISEMARNER BROS.

YOU'RE A MEAN ONE, MR. GRINCH
ENURE RAYENSCROET TURNER ENTERTAINMENT/RHINO

WHERE ARE YOU CHRISTMAS?
FAITH MU. INTERSCOPE

THE LITTLE DRUMMER BOY
THE HARRY MEOW CHORAE. 07411.1WOMIERCURWUME

HERECOMESSANTACLAUS (DOWN SANTA CLAUS MB
GENE AUTRY GoLUMBIA/LEGACY0 FROSTY THE SNOWMAN
JIMMY DURANTE RHINO

O 5

-
,

O ,
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- 6
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LET IT SNOW, LET IT SNOW, LET IT SNOW
DEAN MARTIN cApTTOL

JINGLE BELL ROCK
DARTS Mu. JOHN BATES RCA/LEGACY

SLEIGH RIDE
THE RONETTESPHILLES/ABKCO

TT'S THE MOST WONDERFUL TIME OF THE YEAR
MAY GRANT A8 WUME

O HOLY NIGHT
JOSH GROBAN IMMEPRISE

DO YOU HEAR WHAT I HEAR
WHITNEY HOUSTON ARISTA/LEGACY

(THERE'S NO PLACE LIKE) HOME FOR THE HOLIDAYS
PERRY Como RCAJLEGACY

HOME FOR THE HOLIDAYS
CARPENTERS ARMADA(

HOLLY JOLLY CHRISTMAS
MICHAEL BUBLE 143/KPRISEAVARNER BROS.0 2 THE THANKSGIVING SONG
ADAM SANDLER WARNER BROS.

s LITTLE SAINT NICK
THE BEACH BOYS CAPITOL

4 HAVE YOURSELF A MERRY UTRE CHRISTMAS
CARPENTERS A&M/UME

SLEIGH RIDE
JOHNNY MATHis LE.CY/COLuMBIA

SANTA BABY
EARTNA KITT RCAAEGAcv

CAROL OF THE BELLS
DAvio FoSTER INTERSCOPENME
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O THE THANKSGIVING SONG
ADAM SANDIER WARNER BROS.
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o
2 1

TITLE
ARTIST IMPRINT/PROMOTION LABEL

DIE YOUNG
GESHA KEIJOYABEPICA

ONE MORE NIGHT
MAROON 5 AGAVOCTONE/INTERSCOPE

3 3
SOME NIGHTS
!UN. POEM 8Y RAMENIRRP

9 8
GREATEST LOCKED OUT OF HEAVEN I

GAINER BRUNO MARS ELEKTRAMTLANTIC

15 LEETT,1.0.%041,021.YOULEARNTOLOVIYOURSELF1

9 DIAMONDS
RIHANNA SftP/DEF JAMIE/MG

24 TOO CLOSE
ALEX CLARE REPUBLIC

8 16 PTTrgE ME UPHI;o
9 5

11 10

O 12
CD 16

C17

15 13

C) 18

20

25

21

20 15

O 24

O 26

27

24 19

15 WE ARE NEVER EVER GETTING BACKTOGETHER
TAYLOR SWIFT B16 MACHINE/REPUBLIC

I CRY
FLORIDA POE BOYMTLANTIC

AS LONG AS YOU LOVE ME
JIISTIV BIEBER FEAT E1G SMAll 21100180,RAYINN6 NIALICSLMOUNLIG

I5 HOME
PHILLIP PHILLIPS 5,INIERSCOPE

5 VA VA VOOM
MGM MIN. YOUNG MONEY/CASH MONEY/REPUEIL IC

4 BEAUTY AND A BEAT
JAIN BEM FEATAMOMMS411006611MMIDERMOSLCOIDIVG

21
BLOW ME (ONE LAST KISS)

7 HO HEY
THE LUMINEERS OUALTONE

18
THE A TEAM
ED SHEERAN ELEKTRAMTLANTIC

Tp.R.YRCA

FEEL AGAIN
ONEREPUBLIC MOStEVANTERSCOPE

13 FINALLY FOUND YOU
ENRIOUE IGLESIAS FEAT. SAMMY ADAMS REPUBLIC

7 DON'T YOU WORRY CHILD
SWEDISH ROUSE MARA FEM JOHN /MMINASTRALWERKMAKIOL

HALL OF FAME
THE SCRIPT FEAT. WILLIAM PHONWENIDEPT

DON'T STOP THE PARTY
PITO!. FEAT. T.IR AM.365ROLO GROUNDSMCA

11
GANGNAM STYLE
PAR SCHOOLBOYMEPHBLIC

CATCH MY BREATH- KELLY CLARKSON ISMCA

26 23

27 22

O 29

28

O 31

O 32
WANTED
HUNTER HAWS ATLANTIC NASHVILLE/MP

CD 35 2 GIRL ON FIRE
ALICIA KEYS FEAT. NICKI MINA) RCA

O 33
REMEMBER WHEN (PUSH REWIND)
CHRIS WAUACE THINKSAT

0

IS 50 WAYS TO SAY GOODBYE
TRAIN COLUMBIA

10
LIVE WHILE WE'RE YOUNG
ONE DIRECTION SYCO/COLUMBIA

s READY OR NOT
BRIOGIT MENNER HOLLYWOOD

, ANYTHING COULD HAPPEN
SLUE GOULDING INERMTMEANTERSCOFE

IT'S TIME
IMAGINE DRAGONS KIDINAKORNERANTERSCOPE

OATH
CHER LLOYD FEAT. BECKY G STCOMPIC

34 , MEGAN P. U2 COLLECTIVE SOUNDS

0 in REST OF MY LIFE
WDACRIS FEAT. USHER & DAVID GOMA OTP/OEf AA/MD.11AG

ODSWEET NOTHING
UMIMMIALMBLIWILMWASAWIFLIDELMMLACWOLOWO ADORN
MIGUEL MSTORMAILACK ICEIRCA

CD 33 GIVE ME YOUR HAND (BEST SONG EVER)
JI THE READY SET SIREMECAYDANCEAVARNER BROS.

!KNEW YOU WERE TROUBLE.
TAYLOR SWIFT BI6 MACHINE/REPUBLIC

NeSha climbs to No.1 on the Mainstream Top 40 chart with "Die

Young" (2-1), the lead single from her Dec. 4 album Warrior. The song

marks her third leader at the format, following her debut single, "Till

which reigned for seven weeks beginning the week of Feb. 6,

2010, and "Your love Is My Drug." which led for two frames starting

June 19, 1010.

With the Mainstream Top 40 panel newly expanded to 151 stations,

"Young" rewrites the mark for the most weekly plays for a title

(13,164) in the chart's 20 -year history. Maroon 5's "One More Night,"

which slips to No. 2 after

eight weeks at No.1,

established the mark with

13,168 plays last week.

Fb Rida concurrently

becomes the first male

artist since Justin

Timberlake (2006-01)

to notch at least four

Mainstream Top 40 top

lOs from an album, as "I

Cry" rises 11-10, marking

the fourth top 10 from his

album Wild Ones.

ADULT
CONTEMPORARY"
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O It 2 LET IT SNOW,LET SNOW,LETITSNOW
ROD STEWART VERVE

2 1 32
SOMEBODY THAT I USED TO KNOW
&OTTE FIAT KIMBRA MAIMS IMSECONOSTAIMUOMPUBLIC

a GOOD MORNING BEAUTIFUL
JIM BRICKIMN MAT. LAKE MCMASTER moonswomouseom

4 4 42
DRIVE BY
TRAIN COLUMBIA

O 26 2 LAAjakV911Y CHRISTMAS
ANTEBELLUM MPITT/L NASINILLE

6 2 29 PAYPHONE
MAROON 6 MANWTONEAMERSCOPE

23
WIDE AWAKE
KATY PERRY CAPITOL

Q 24 2 UNES-FSIBEER,AN ORCHESTRA REPUBLIC

7 43 STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON 19A1CA

10 5 35 I WON'T GIVE UP
JASON WAY AMANTICARM

2 JOY TO THE WORLD
TRAIN SPECIAL OLYMPICS/BM MACHINE

12 6 26
CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLOOWINTERSCOPE

n 2 SANTA CLAUS IS COMING TO TOWN
BARRY MANILOW MISTMESACT

CD 12 LITTLE DRUMMER BOY
RICHARD MARX 3021BARDOURCIFORCEO 25 2 DO YOU HEAR WHAT I HEAR?
JORDIN SPARKS SPECIAL OLYMPICS/816 MACHINE

16 HOME
PHILIP PHILIPS ISANTERSCOPE

17 II SKYFALL
ADELE XL/COLUMBIA

18 10 15
WE ARE NEVER EVER GETTING BACK TOGETHER
TAYLOR SWIFT B16 MACHINE/REPUBLIC

19 13 18
BLOW ME (ONE LAST KISS)
PINK RCA

SOMEDAY AT CHRISTMAS
JORDAN NIEL WARRIOR

14 10
GOOD TIME
am GM CARLY RAE JE1101604ISCROOLOSNOMISOPURENSUC

COLD DECEMBER NIGHT
MIWAEL BUGLE 143/REPRISEMA9NER BROS.

THIS CHRISTMAS
RICHARD NEMO HOUSE Of DT

24 16 ONE MORE NIGHT
MAROON S MMOCTONCIINTERSCOPE

WHITNEY WOLANIN TOPNOTCH
FROSTY THE SNOWMAN
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MISS ME
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DIE YOUNG

CD21
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MINI =& SUNS GENTLEMAN OF THE ROADAEDWASMOTE

, DIAMONDS
MANNA WP/DEFJAMIOJM116

MY OH MY
22 14

TRISTAN PKTIlIMAN CAPITOL

4 OVERJOYED
MATCHBOX TWENTY EMBLEMATLAMIC

cp 25 9 BETWEEN THE RAINDROPS
MIME FEAT NATASHA BEDINGRELEI SWUM NTERSCOPE
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1 30
SOME NIGHTS
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0 I 1 4
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O 4
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7 7
16

I WILL WAIT
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3 MADNESS
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(40
12 10 26

TAKE A WALK
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NEW

NEW
GONE, GONE, GONE
PHILIP PHILIPS 19fiNTERSCDPE

STARS
GRACE POTTER& DE NOCTUMALSRAGSED COMMCIFIMM000

(1) 12 STUBBORN LOVE
THE LUMINEERS OUALTONE

16 13 20
LITTLE BLACK SUBMARINES
THE BLACK KEYS NONESUCHAVARNER BROS.

II BABEL
MUMFORD & SONS GENTLEMAN Of THE FIOADREDOLASSNOTE

18 la 15
CHALK OUTLINE
THREE DAYS GRACE RCA

19 I5
27

CARRY ON
FUN. fume BY RAMCWIRP

20 16 10
MOUNTAIN SOUND

ISO 31 LRIIIIEADEL REY POLYDORANTERSCOPE

14
LOST IN THE ECHO

22 UNION PARK MACHINE SHOPAVARNER BROS.

23 20 23
KILL YOUR

m25 14 AT:Acsutt,IFRO65115ADAVARIVEli EROS.

DEMONS
IMAGINE DRAGONS KIDINAKORMR/INTERSCOPE

26 21 9
BEEN AWAY TOO LONG
SOUNDGARDEN SEVEN FOUFVREPUBUC

18 8
WHISPERS IN THE DARK
MUMPORDG SONSGEPIREMAN OF THE ROADJRED/GLASSNOTE

28 24 6 FLOWERS IN YOUR HAIR
THE LUMINEERS OUALTONE

O 33 3 AVENGED WAIVER 80,08.

30 23 8
ON TOP OF THE WORLD
IMAGINE DRAGONS KIDINAKORNERANTERSC.OPE

31 30 15
WE COME RUNNING
YOUNGBLOOD HAWKE REPUBLIC

32 32 20
I MISS THE MISERY
HALESTORM ATLANTIC

33 26 HOLLAND ROAD
MUMFORD & SONS 6EFIREMAN OF THE ROADREEWLASSNOTE

34 27
6

GHOSTS THAT WE KNEW
&BAMFORD &SONSGEMLEAIAN OF THE ROADDEDDLASSNOTE

35 28 LOVER OF THE LIGHT
MUMMA°. SONS 6ENTLEA1AN OF THE ROMYRED/GLASSNOTE

41
12 gZIALgTArf02.,

38 10
ITCHIN' ON A PHOTOGRAPH

37 GROUPLOVE CANVASBACK/ATLANTIC

O RE-ENTRYLET'S RIDE
KID ROCK TOP OW/ATLANTIC/RV

39
42 4 IiiiiMgEgtriONE

40
34 6 LOVER'S EYES

MUMF0110. SONS 66111EMAN OF THE ROADIEDDUMSNOTE

41 43 5 LEGO HOUSE
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42 46 12

BOO42
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= tf'=N EsARANT,c
44 47

45 37

46 45 8

47 39 18

48 22 2

2

8 36
,

35 6

CLASSY GIRLS
THE ',MINERS OUALTONE

NATIONAL ANTHEM
LANA DEL REY POLVDIMMITRSCOPE

MY OH MY
TRISTAN PRETTYMAN CAPITOL

BELOW MY FEET
14WIFORD &50115GEMlUJAN OF THE ROADIREEIGIASMOTE

COLA
IAWI DEL REY POLYOORONTERSCOPE

HOPELESS WANDERER
MUMPORD IS SONS GENTLEMAN Of THE ROAEUREOGLASSNOTE

SPECTRUM (SAY MY NAME)
FLORENCE  WE MACHINE REPUBIJC

Following contestant Amanda Brown's

rover of Grace Potter & the Barium's'

"Stars" on NBC's "The Yoke" (Nov.

19), both versions soar onto Not Rock

Songs. Brown's starts at No. 11 with 47,00

downloads sold, while the original bows at

No. 13 (42,000) and at No. 27 on Triple A.

LITTLE BLACK SUBMARINES
THE BLACK KEYS NUNESUCHAVARNER BROS.

5 5 2911:1=`,AtIg.s....
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IT'S TIME
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ALONE
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0 20
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CD 25 9 CHANGE "
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TIGHTROPE,o,

O 7
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28 4
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THE KILLERS ISLANDADJ MG
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SW#1S HOME
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s

2 2 16
I WILL WAIT
MINFORT/& SONSGEMWMAN Of THE MIADYMEWLASSNOTE

O 3 1 =TIMM
p 4 6 36

IMAGINE KIDINAKORNERANTERSCOPE

16 4 17

ti6 714 VsTIVLIELnA'ARNER BROS

I7 5 II Mir MYNAH canTot

10 10
g STUBBORN

Tmtc.:10,!-A°:14

P0 8 i7iliregc11,!..,

9
11

El'ILIVAFTULVERSAL ISUND/REPUBUC

i5.
13

LIVE AND DIE
THE AVETT BROTHERS AMERICANMEPUBUC

12
DOOM AND GLOOM
TIE ROW NC STONES THE ROLLING STONESAMEANTERSCOPE

tt 8
MOUNTAIN SOUND
OF MONSTERS AND MEN REPUBLIC

t4 LEG HOUSE
ED SHEERAN ELEKTRAMTLANTIC

16 IF ONLY
DAVE MATTHEWS BAND BANTA RAGS/RCA

17
,, I'M SHAKIN'
- JACK WHITE THIRD MAN/COLUMBIA

ID II 3
CHANGE
CxURCxILL:,d1,VOCTONFJINfERSCOPE

20 11
THEPUT L1,, DOWN

ZZ WARD

ID22
13

LELENESTPONE STICKYSTONEVATOMED

TO 'I'
COULD BE A KING

THE DUNWHIS PLATING IN TRAFM/CONCORMCMG

IRD 24 .171112TIPNTIrs

giW

gh

rhi;

eg
EY,

14

gi
I!!

23 3 1A-Tnir'NnPROGS II EMMA ARNER BROS g

CD
CARRY ON I $9'GREATEST,

ANNA SUN
WALK THE MOON RCA

TUN. WELEDM RAMENAMP tr,t
O AIN'T MESSIN' AROUND

CARY CLARK M WARNER BROS.

CD 28 3 FEEL AGAIN gIE
ONEREPUOUC MOSLEVINTERSLOPE 2
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:.4 gi Ail t1TRr11917. NUMBER / DISTRIBUTING LABEL !PRICE)

Lli 0 t

3.-aig

1 5

0 2 2 6
GREATEST JASON ALDEAN Night Train

4,1 TAYLOR SWIFT

IN BROKEN BOW 7617 (IBA)

BIG MACHINE 310.0k/851W 118 98)
Red i

1

1,3 t,---,

APP 8 10
CARRIE UNDERWOOD
SARIS, NASHVILLE 98091/SMN 01.981

Blown Away . i

ill 0 4
5

YARNER BROS 532162/WAIN (12.981
BLAKE SHELTON Cheers, Ws Christmas  4

r124..
LADY ANTEBELLUM On ThisWinter's Night

II3 CAPITOL NASHVILLE 04818./LIMGN 113981
3

!Ili 0 5
6

SCOTTY MCCREERY ChristmasWith Socmy McCreery ...
1.^,mERCURWINTERSCOPE 017583/1GA 04.98)

mr 2

LUKE BRYAN Tailgates &Tanlines
CAPITOL NASHVILLE 70412/UMGN 116981

. 18

;,B,'' BLAKE SHELTON Red River Blue.. 4, 0 -
e 16

1.8

WANNER BROS. 527370/WAIN 08381
'n 1

.1 [0 14 15 i IZIETZ=BEAs..V4e:(z.TiNej,o.T,he Fishbowl
12:
g -- 0 6 4

CAPITOL NASHVILLE 44288A1MGN 113981

LITTLE BIG TOWN Tornado Eli

ill, 'fik ERIC CHURCH
F.,,,, 1w, to 9

EN NASHVILLE 91256NUMGN 116.981

Chief i 7

iii 0 12 11
HUNTER HAYES Hunter Hayes

, , i.., ATLANTIC 523890AYAIN 11198I

; ii r, 0 11 2 II TOBY KEITH Hope On The Rocks

Y.= .% 1-

: SHOW 006UNIVERSAL 017098 0.981

ggt" (ID 13
ZAC BROWN BAND Uncaged 

CBE

12
ROAR/SOUTHERN GROUND/ATLANTIC 530382/A6118.98)

!,5j I, 0
35

UONEL RICHIE Tuskegee
AtERC.oRY sissel/UAIGN 115331,±I

-41 LAIOA GEORGE STRAIT
t§fo

lip 48 45
MGA NASHVILLE 01600/1UME t7.981

Iran:
George

Strait
14

20
1/1'CPA INIVLT016432/UMGNE10.981

Up All Night
3

g,4 1. 2 _ AARON LEWIS The Road
1,1 BLASTER 531696MAN 113981

PACE MANJAMSON PlaylisaheVesySest0fAlartJadmon
SETTER ARISTA NASHVILLE 4760[4E6.1394
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is WE ARE NEVER EVER GETTING BACKTOGETHER TavforSwift
MAXMARTINMELLBACK,DIRFFIT.SWIFTMAXMARTINSHEUBACK1 48611116 MACHINE

CRUISE
MOliB KELLETT HLIBBARDJMOLC.RICEIRICEI

OVER YOU
BAPPLEBEFIRRMIAAMERTALSHELTOPI)

KISSTOMORROW GOODBYE
,ISTEVENSIU3RYAN.J.STEVENS,SMC5NA001

1

WANTED
cuuRILHAYESONERGESILHAITS)

BLOWN AWAY
M ARIGHT LIKEARCTOMPKINSI

THE ONETHAT GOT AWAY
JAKHACLAWSONIDDAvIDSOALMEN.J.RITCHET)

Honda Georgia Line
0 REPUBLIC NASHVILLE

Cassadee Pope
OREPUBUC

ocAgg=7
Hunter Hayes 

ATIANTICAVIAN

Carrie Underwood 
0 WARISTANASHVILLE

Jake Owen
IDRCANASIIVILLE

COME WAKE ME UP Rascal Flans
D.HUFF.PASCALILATISIS.MCCoNMELL.HRANSSDN,T.LARSSORT113406.1 0 BIG MACHINE

TIL MY LAST DAY
..LSTOVERIBO.MAIIIR3TADoRE3SSTOVER1

HARD TO LOVE
EJACoRSAimcCiuRE.LBRICEILIAKINTANA..103ERB.GLOVEO

FASTEST GIRL IN TOWN
LAmBERTA.PRESLEn

Justin Moore
OVALon

Lee ,:cruiBrice 

Miranda Lambert
0 RCA NASHVILLE

ti tt GOODBYE IN HER EYES ZacBrown Band
GAINER/AIRPLAY K.STEGALLZBROW1128110WIUNDORRMESLEIGNIEHOPKI(SI OATIANTIGSOUTHERNGROU110

13
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21
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15

BETTER DIG TWO
DHURB CLAKSMCANALLYT RUSEN1

BEER MONEY
R.MMESIKAWRE.B.DALY,T.VERGESI

1 EVERY STORM (RUNS OUT OF RAIN)
GALLANGBROMM0GALLANAIWARREN.H.UNOSEY)

CREEPIN
JJUTCEIECHURTILMGREEM

HOW COUNTRY FEELS
DCEURGEITMCGEHEENAluBLEY.611969ASHE111

DID IT FOR THE GIRL
JARCHEYIG.BATES.LHIMONACLAWSON1

1 THE ONLY WAY I KNOW
mKNOXIDAAILIRPHMILAYSUPI

SOUTHERN COMFORT ZONE
BPAISLEY1B.PAISLEY.COUBOISIKLOWIACO

EL CERRITOBCaMKR, PliACE

BEGIN AGAIN
D.HUfF,NCHAPMAIATSWITTET.SWIET)

1

TORNADO
..1.10VCF IN.NEMBYAMA101

TAKE A LITTLE RIDE
MIINOXIDALIMANACIAWSON,LIACCORMICIO

2

3I

3

1

2

7

8

9

4

7

The Band Perry
°REPUBLIC NASHVILLE

Kip Moore
0 hICANASOVILU

Gary Allan
ehICANASIIVILLE

Eric Church
OEMINAstiviar

Randy Houser
to STOW' CREEK

Greg Bates
OREPUBUCNASIIVILLE

Jason Aldean With Luke Bryan & Eric Church
0 BROKEN BOW

Brad Paisley
easisimastmur
Kenny Chesney

@BLUE CHAIIVC0LUAle4AN&SliviLLE

Taylor Swift
OBIG MACHINE

Little Big Town
()CAPITOL NASHVILLE

Jason Aldean
OCIBROKEN BOW `.

GIVE IT ALL WE GOTTONIGHT George Strait
T8REARTE6STFLAIT(143MGHEPOD0NNELLI.MMES) eeMCANAVIVILLE
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loon: Gary Allan
MCA NASIIViat 014671/U91E 0.981

RASCAL FLATTS Changed
BiG MACHINE RE0700tHEI1AEG 113981

ELVIS PRESLEY The Classic Christmas Album
RCA 45538/LEGACY 19.981

; RCA NASHVILLE 39547/SMN 110.981

JAKE OWEN Barefoot Blue Jean Night i-

JOSHTURNER Punching Bag
MCA NASHVILLE 016824/U516N (10.96)

EASTON CORBIN AS OverThe Road
MERCURY 016705/Um6N 114381

GARY ALLAN
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20 46
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1 49
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i g ARTIST
g IMPRINT & NUMBER / DISTRIBUTING LABEL IPRICE)
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BRANTLEY GILBERT HalfwayTo Heaven 2

VALORY 860100/13846114.93)

ELI YOUNG BAND
REPUBLIC NASHVILLE OISIGGAPALG 110.98)

MIRANDA LAMBERT FourThe Record 
RCA NASHVILLE 90589/SMN It 1.931

44
TOBY KEITH Clancy'sTavern 
SHOW DOG.UNIVERSAL 0155921998)

LEE BRICE Hard 2 Love
CURB /9316 113.981

JANEYJOHNSONLivingForASongATnbutetoHankCochran
MERCURY 017161'/USIGN (14.98)

JUSTIN MOORE Outlaws Like Me 
v8LoRT 3230200A/81.11.6 00981

UNCLE KRACKER Midnight Special
VANGUARD/SUGAR HILL 4092/WELK 05981

CHRIS YOUNG Neon
RCA 85497/SMN 110.981

24
VARIOUSARITSTS NOWTharsWhatICall Country:Volume 5

4
EmvSoNY MUSICAI RIVE RSA 016661/UME 11E98)

50
LOVE AND THEFT Love AndTheft 4

RCA NASHVILLE 90101/SMN ISM

PISTOL ANNIES Hell On Heels
RCA NASHVILLE 94910,SMN 111381
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1

25
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Third track from

Barefoot Blue lean

Night, which logs a

third week at its No.

7 peak on this chart,

rises 2-1 on Country

Airplay to become

artist's third leader

on that radio tally

(see Billboard.biz/

(harts). The track

has sold 408,000

downloads,

according to Nielsen

Soundkan.

With the Greatest

Gainer nod for the

chart's biggest

digital surge, song

(racks the top 40

while the artist's

prior track, "Blown

Away," logs a 13th

week inside the top

10 (No. 7). The new

single jumps 38-32

on Country Airplay.
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[CD
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27

29 32

!29 27 31

fr.FrOrD.U!ER ISONG,RITERI

SOMEBODY'S HEARTBREAK
aquipulATESIADORFTLLAIRDALH/Aw

TIP IT ON BACK
B.REAvERSIWOOTENUENNEDY.R.coppERmANJAINIIE)

MERRY GO ROUND
LIAIRDSAICANAUYA.AiLiscRAvEs IKAIUSGRAvES-LOSBORNE3AcANALY1

TRUE BELIEVERS
F.ROGERSORUCKERAKEAR)

Artist
IMPRINT 8 NUMBER/ PROMOTION LABEL

Hunter Hayes
IDATI.ANTICAVOAN

Dierks Bentley
@CAPITOL NASHVILLE

Kacey Musgraves
0541110.11rr

Darius Rucker
OCAPITOL NASHVILLE

Thomas Rhea
OVALORy

Tim McGraw
OBIG MACHINE

Chris Cagle
0 601100 PICTURE

NASHVILIE

Eli Young Band
0 REPUBLIC

ill
Kelly Clarkson Featuring Vince Gill

OIGIRCA/COLUMBIANASOAUE

30 30 30
BEER WITH JESUS
JJOYCE(THOMASRHETTA.HUEKABYLMILLER)

34
30

ONE OFTHOSE NIGHTS
P.G

O 35 38
LET THERE BE COWGIRLS
KSTEGALLICCAGLLICTP488L0O 36 39 SAY GOODNIGHT
MWRUCKE IKRAM,M11.PEIRCE.J.PWRITE)

34 32 23

36 33 33

36 37 34

49 - 2

38 39 43

cp44 48

O 46 49

CO 48

O 50 -0=
44 40 40

46 42 45

48 41 42
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48 43 44
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DON'T RUSH
0.H1.1018SANOEFISMEASTI.O.C11APAIANI

RED
0.11111IENCHAPMANIMIFTITSWITTi

IF I DIDNT HAVE YOU
WISTHoMPSLIALKTIMAIPS7N,J3ELLERS.KIENKINSI

GREATEST
GAINER DIGITAL

TWO BLACK CADILLACS
ALBERGHTIGUNDERMDJAAAHLINDSEY1

TELESCOPE
0.HUFFICRSARLOWERLINDSEY)

Ttg:tr,lAriz
Thompson Square

r.

r'tBi

Cowie Underwood 37
019/ARISTA NASHMUI

Hayden Panettiere
OO ABC STUDILISAKINS GATE/BIG MACIANE

AMERICAN HEART Faith Hill '11.
EIGALLIMODEPHILLUSINGLETON,LBEAVERSI OWARNEREIROSMAR MI

GET YOUR SHINE ON Florida Georgia Line
IMO] 0.11UBBARO.B.KELLEV.R.CLNASONS.TOMKINSi OREM...NASHVILLE ,

I CAN TAKE IT FROM THERE ChrisYoung
ISTROMICYOUN63AKINseulAYSuP) 0 RCA NASHV1UE

I AINT YOUR MAMA Maggie Rose 91
JSTROUOUSPENCECCAMER2N1 °RPM

CANT SHAKE YOU Gloriana
MSERLETICR6OSSINSBENTLEUTSUTER) 0 EMEREMAYARNEREIROSMAR

FADE INTO YOU Sam Palladio & Clare Bowen
MIME BURNETTBMILLERRAJENKINS,S.MCANALLY.t. RoSEM OABCSTUDIOSAIONSGATE/BIG MACHINE ,,,

KICK IT IN THE STICKS Brantley Gilbert
EISILBER7711EATOMBROTHERS,J.ViAGGONEH,FRAMEUNIRAKEISAGIBERT.B.HAT51.101 ADVALORY 11
IF I DIDNT KNOW BETTER Sam Palladio & Clare Bowen 1
omiLLEREAAVALKONEN,LRYARTEI 0 ABCSTUDIOSAIONSGAT81316 mACIONE

EIGHTEEN INCHES
13.6ALLIMOREALKLOVELACEAGORLEY,CUNDERW0001 jie AnNTERSL4d.",;CO;PEAtebn.ALRI:CuAui

A HOLLY JOLLY CHRISTMAS
PWORLEKIADYANTEBELLUMALMARKSI

:7,0::

UNDERMINE Charles Esten & Hayden Panettiere
TROPIC 13UPPIETTA.COPPERAIANTEDABBSKAUGRAW51 0 ABCSTUDIOSAIONSGAIT/BIG MAGI TINE

I.,

WHEN SHE SAYS BABY Jason Aldean -
M.1010X1RAK815.BRAYSLIP) OBROKEN BOW
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37
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Life At Best

2

3

1

33

2

TIM MCGRAW EmotionalTraffic
66

CURB 79320 03.981

LADY ANTEBELLUM OwnThe Night
29 1

CAPITOL NASHVILLE 914.31/UMGN 118181

FLORIDA GEORGIA LINE It'z Just What We Do (EP)
23 18

REPUBLIC NASHVILLE 017615E5/BM& 0.98)

32
JOSHTURNER Live Across America

7
CRACKER BARREUMCA NASHVILLE 917194 EXAIMGN 01.981

DUSTIN LYNCH Dustin Lynch
28

BROKEN BOW 7277 11298)

25 COLT FORD Declaration Of independence
AVERAGE JOSS 239114381

SCOTTY MCCREERY Clear As Day
- 19/MERCURY 016732/16AAHAGN 113.981

- ITHE DEPARTED Adventus
79

UNDERGROUND SOUND 4729431THIRTY TIGERS 112.981

55
WILLIE NELSON
LEGACY 96048 III 98)

DIERKS BENTLEY Homo
CAPITOL NASIEVILLE 94714/LAIGN 06.981

Heroes 11

31
DWIGHTYOAKAM 3 Pears.®
viNWARNER BROS. 5317771WMN 03.98)

59
JOHN DENVER The Classic Christmas Album ill
RCA 43775/LEGACY 19981

39
ALAN JACKSON Thirty Miles West
ACR/EMI NASHVILLE 29334/UMGN 118381

0 BLUEGRASS ALBUMS-

m...1.,,-
Ni gill tirPVINI,TS. NUA1BER / DISTRIBUTING LABEL (PRICE)

O 2 20 el OLD CROW MEDICINE SHOW
Ar0 0150,

CO 3

0
TRAMPLED riZ'I1 SJ.COOT r EI

Lerfl.1 6 i.

ride,
Carry Me Back

Stars And Satellites

Slidawg's Redneck Christmas

4'V m.,,mciliBROTHAZS..& Ahoyl (EP)

O 5 IDIDIANSILIANIDUNCAN/EDGARIVER/DRISTHLENGoatRodeoSessios
SON, CLASSICAL 8811NSONV MASTERWORKSO , IR301,I,INLI4tV,INCEAPLI'Ea ..ATReaGospel Side Of Dailey & Vincent

7 PUNCH BROTHERS Who's FeelingYoung Now?
NONESUCH 533717,4VARNER BROS.

O STEVE IVEY
mil/SONOMA

Best Of Bluegrass: Collector's Edition

O 9 VARIOUSARDSTS FoggyMountainSpecetABluegrassTributeToEarl Scruggs
, ROUNDER 610638

O loa.GnAITHEF,461313ClEtt CMG

Why Can't We

POPE'S 'OVER' SHINES
After a head -turning perfor-
mance of Miranda Lambert',
"Over You" on the Nov. 19 epi-
sode of NBC's "The Voice," con-

testant Cassadee Pope snares
the Hot Shot Debut at No. 3 on

Hot Country Songs and opens atop Country Digital Songs
with 152,000 downloads. Pope's version arrives at No. 25 on

the Billboard Hot 100, while Lamberts original re-enters
Country Digital Songs at No. 7 with 40,000 sold-it previ-
ously peaked at No. 2 in March and topped the Country
Airplay chart on May 19. Lambert wrote the song with
husband/"Voice" coach Blake Shelton. -Wade Jessen

Data for week of DECEMBER 8, 2012 For chart reprints call 212.493.4023 Go to www.bIllboard.biz for complete chart data 93
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10 8 DON'T JUDGE ME
CHRIS BROWN RCA

HEART ATTACK
TREY SOW SONGBOOK/A7L ANTIC

11
8

ICE
KF1lY ROWIAND ffAT. UL WAYNE REPUBLIC
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RAP SONGS"

TITLE
ANISTIMFRINTTPROMOTIONLABEL

1 9 #1 GANGNAM STYLE
msPSY SCHOOLBOYMEPUBUC

10-2 1 CRY
flO RDA PUE BIN/ATLANTIC

3
H

aL,.:Y?1,11.JAY.Z BIG SEAN G.0.0.0./OET J AMT.hIG

13
SWIMMING POOLS (DRANK)
KENDRICK (MAAR TOP OANCJAFTERMATMINTERSCUPE
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J FEAT. UL WAYNE 82 CRAW KEMOSABDCOLUMBIA
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DIVE
US/DA RCA

MY LOVE IS ALL I HAVE
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CNN OLII FEAT. WAN BASES LOADED/EPIC

MY MOMENT
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LAMAR, ROSS MAKE MOVES

A month after major -label debut good kid, m.A.A.d city opened

at No. 1 on Top R&B/Hip-Hop Albums, Kendrick Lamar nabs
his first airplay chart -topper as "Swimming Pools (Drank)"
skips 3-1 on Mainstream R&B/Hip-Hop. The move makes him
only the second new artist to top the list this year behind CaSh
Out's three-week run with "Cashin' Out." Lamar is also featured

on ASAP Rocky's "F"'*.in' Problems," alongside Drake and 2
LAMA Chains, which opens at No. 38 on the list (see Billboard.biz).

Breaking into the top 10 of Mainstream R&B/Hip-Hop is Rick

Ross' "Diced Pineapples," featuring Wale and Drake, which hops 11.9 with a 2% increase to
almost 3,000 spins, according to Nielsen BDS. For Drake, this is his 27th top 10 hit, tying
him with R. Kelly for third -most in chart history. For Ross and Wale, it's their 17th and fifth

top -tier titles, respectively. -Rawly Ramirez
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TITLE
PRODUCER (SONGWRITER)

GREATEST
GAINER AIRPLAY

DIAMONDS Rihanna
STARGATEBOMBIANC09091.1381MAYAISMWSENTEHEMM.S69 SAP', ,

CLIQUE Kanye West, Jay -Z. 8,, Su,
HMBOY.K.WEST IC.HOLLIS.S.MANOERSON.K.O.WESTS.C.CARTER.J.E.FAUNREROY III 0 6.0.0.0/0EF JA/MIDJMG

ADORN
MISUEL IMAPIMENTEL)

SWIMMING POOLS (DRANK)
T -MINUS ILITUCKWORTH.T.WitualSi

Miguel
0 BYSTORM/BLACK ICE/RCA

Kendrick Lamar
0 TOP DAWG/AFTERAIATH/INTERSCuPE

.9EAiIST GRL ON FIRE Alicia Keys Featuring Nidci Minaj
;'i;1511/ LIG 1 1. ALICIA KEYS...1.BHASKER.S.REMI !ALICIA KEYS.J.BHASKER.S.REMLW.SOLHER) 0 RCA

BANDZ A MAKE HER DANCE Juicy J Featuring Lil Wayne & 2 Chainz
MIKE WILL hIADE.IT (AlLANIUJAMS,J.HOUSTONSLCARTERJEPPS) 0 KEMOSABEXOLUMB1A

THRIFT SHOP Madclemore & Ryan Lewis Featuring Wanz
RUMS. HAGGERTY.R.LEVilS) CT MACKLEMDRE/A0A

THINKIN BOUTYOU Frank Ocean
EOCEAN.S.TAYLoR if.oCEAN.S.TAYLOR) 0 DEA JAM/1041AG

POP THAT French Montana Featuring Rids Ross, Drake, Lil Wayne 
a or THE AMADN2 WAHARBOLIEMOLROBERTS IIAGRAHAMALMITERALPIONIISLCAMPBEU.1 .1, BAD BOYAMERSCEPE

NO WORRIES Lil Wayne Featuring Detail
DETAIL 111CARTERM.C.FISHERJ3.WILLIAIASAAPREYANA.01/43) 01 YOUNG 1.10NIVICASII MONEY/REPUBLIC

BIRTHDAY SONG 2 Chainz Featuring KanyeWest
SONNY DIGITALKWEST.B WHEEZY ITEPPS.K.OAVEST,S.C.UWAMOKEILWHITRELIN o OEF JAhVIEUMG

NO LIE 2 Chaim Featuring Drake
LINE WILL MADE -IT ITEPPS.A.GRAHAMAILL.WIWAMS) 0 DEE JAMADJM6

MERCY KanyeWest, Big Sean, PushaT, 2 Chainz .
9

LEE Of 111E AMA21/321.0.9801.104.33.0BERTS ILAGRATEMIACARIERALPIONGSLCAMPBELU OBAD BoYAMERSSEPE .4.

19
F**KIN PROBLEMS AMP Rocky Featuring Drake, 2 Chainz & Kendrick Lamar
NSIIEMB OLMAYERSNSIIEBIBS.GARRETTARRAIIAM.UPPSADUCKE6U1011) 0 ASAPIAWN.E63134POLO GR0LPIDS944
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As the song soars

by 11% to 82,000

downloads sold,

her album of

the same name

should arrive as

the Billboard 100's

highest debut next

week with 140,000-

110,000 copies

sold, according to

forecasters. That

may be enough

for a No.1 rank,

although Rod

Stewart's Merry

Christmas, Baby has

a shot at blocking

Keys' set.

Dating to the

chart's adoption

of Nielsen Music

data 10 years ago

this month (Dec.

5,1991), Lil Wayne

(33) passes R. Kelly

(32) for the most

top 10s among

all acts.
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YOUNG & GETTIN' IT Meek Mill Featuring Kirko Bangz
JAHLH BEATUR.RAEALiAMS,u.J.TUSAER.K.RANDLE.V.ROGINULO (0 MAYBACAAVARNER BROS.

CELEBRATION Game Featuring Chris Brown,Tyga,Wiz Khalifa & Lil Wayne
SAP 61.TAYLOR.C.M.BROWN,ANGUTEN.STEVENSON.D.CAATER.C.J.THOMALLIONG1 e DGCAMERSCOPE

REMEMBER YOU Wiz Khalifs FeaturingTheWeeknd
CMONTAGNESLOPACTICITIMMAPATISFAYE.C.M0hRAGNESEABALSHEADOUGIASSELUhIPIOM eliOSTRUIWATIAMIC

MV MOMENT DJ Drama, 2 Chaim, Meek Mill, Jeremih
WINOS ITIPPS.R.RMIIIIMAS.J.FELTOKTAVILLIAMS) CT APHILLIATESIEONE

DIVE IN Trey Song,
T.TAYLORJ.GARRISON ITNEVERSOMTTAYLORM.MCDOWELLAGARRISON1 0 SONGBOOK/ATLANTIC

LOVEEEEEEE SONG Rihanna Featuring Future
FUTURE IN.WILBURN,R.FENTT,O.ANOREWS,6.S.JACKSOILLS.RO6ERS1 19 SRP/DEF JAA41DJM6

REPRESENTIN' Ludacris Featuring Kelly Rowland
JIM JONSiN.RICO LOVE (C8 8M06ES.I.G.SCHEFFER.RICO LOVE.FROMANOAUJULELOEBONI) 0 071:1116JAWIDJAIG

GUAP Big Sean
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WHO BOOTY John Heart Featuring iamSU
RAW Sh100V ID.J.GREMELL.S.AWILLIAMS.K.KHARBOUCHI 10 COOL KID CARTEL/EPIC

FREEDOM Nidd
8 01.10A.M.8URNM ..T.MARAJAI.SAMUELS,M.R.BURNETTI CT YOUNG MONEWCASH MONEY/REP.

'7 TRUSTAND BELIEVE Keyshia Cote
OCAMPER.JR.GBANKS(X.MCOLEELEAMPERJAJAHISON.GBANKS) 0 GEFFENANTEFOCOFS

BITCH, DON'T KILL MY VIBE Kendrick Lamar
SOUNWAYE OCDUCKWORTH,M.SPEARS.8RAUMVINDAHL,LAYKKE,SCIIMIOTI 0 TOP DAWG/AFTERMATWINTERSCOPE

LOVE SOSA Chief Keel
YOUNG CHOP IK.COPART.T.PITTMAN) 0 GEO. BOYZANTERSCOPE

NOBODYS BUSINESS Rihanna Featuring Chris Brown
T.NASH.LOS OAMYSTRO R.NASH.R.FENW6C.PACIONNEY.C.M.BROWN,M.JACKSON) 0 SRP/DEF JAMADJMG

I'M LEGIT Nicki Mina( Featuring Ciara
NUT LISTED 1NOT LISTEDI 0 YOUNG MONEY/CASH MONEY/REPUBLIC

THE BOYS Nicici Minaj & Cassie 1
4 JEBERG.J.BAPT1STE (0.7.MARAJ.JJEBERG.J.BAPTI5TE,APERSAU01 0 YOUNG MONEY/tASII MONEY/REPUBLIC

NUMB Rihanna Featuring Eminem
ILLAWADESPFROUNDMIPARAIBP.15.6111173PAMERACOSONAWYMMWROGOKORESTADAIWAFIDELLI 0 91.6.416116

BACKSEAT FREESTYLE Kendridc Lamar
1111,130T DUCKWORTH.C.HOLUS1

HIGH SCHOOL
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BATTLE SCARS
PRO J (WJACO.G.SEBASTIANA.R.HARRIS1

TOP OAWG/AFTERMATHANTERSCOPE

Nicki Minaj Featuring Lil Wayne
0 YOUNG MANE'S/CASH MONEY/REPUBLIC

Lupe Fiasco & Guy Sebastian t
tunaO 15111/ATLANTIC j.
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0 EPIC
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0 YOUNG MONEY/CASH MONEY/REPUBLIC E
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KENDRICK LAMAR good kid, m.A.A.d city III
TOP DAWG/AFTERMATIVINTERSCOPE 017634,1GA 03 931

CC rygoix=s,,,:.,,;,ma=,,:tc:,aded ,

NE -YO RED
MOTOWN 617312/1MM 113381

I
I 2 THE WEEKND Trilogy

0 017332/RE PU 60 C 03.981

is 2 CHAINZ Based On AT.R.U. Story
DEE JAM 017299,10J MG 112981

2t
CHRIS BROWN Fortune
RCA 96.5,11.981

2 REMY HOUSTON 1WitAlnwsloyeYoulteBest01Whkne/Houston
ARISTA 41233/RCA 00.98)

MAYBACH 530451AVARNER BROS. 118Dc.98ran'S And Nightmare'
Il6 MEEK MILL
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BYSTORWBLACK ICE 47203./RCA 111.981
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PACE USHER
SETTER RCA 87176 (11.98)

VARIOUSAFINSTS KanyeAbst Preset.. GOODMusceduel Summer
0.0.0.0/DEE JAM 017291/10JM6113981

DESTINY'S CHILD PlayfistTheVery BestOf DestirpisChild
COLUMBIA 27747/LEGACY 0.987

BRANDY Two Eleven
CHAMELEON 92305/RCA 11(1981

CEE LO GREEN Cee Lo's Magic Moment
ELEIORA 531749 118.981

FRANK OCEAN Channel Orange
DEF JAM 015736710JMG 11338/

RICK ROSS God Forgives, I Don't
MAYBACH/SLIP.N.SLIDE/DEF JAM 016.143'ADJIA6 118.981

MACKLEMORE & RYAN LEWIS The Heist
hIACM.EhlDRE 152229 03981

MGK Lace Up
EST19XWBAD BOYANTERSCOPt 017510/16/3 0498)

RIHANNA TalkThatTalk
SRP/OEF JAM 016313/MA1G 113,981

R. KELLY
RCA saute 01.981

Looking4 Myself

Write Me Back

KEM What Christmas Means
MOTOWN 0175891DJAIG 114.981

TREY SONGZ
SONGBOOK/ATLANTIC 532404/AG 118.98)

UONEL RICHIE
MOTOWN 017517/UME 18931

Chapter V

Icon: Lionel Riche

ELLE VARNER Perfectly Imperfect
A/ BK 59132/RW9.91D

LIRE RAMO Food &Lie. I:The GreatAnten. RaP Atom Ft,
1._ 1ST .15TH/ATLANTIC 531683/A6 08.90

MelIll'E VOTE JAM 01.04/UME 18381
Icon: Ja Rule

STYLES P The World's Most Hardest MC Project
D.BLOCK 2459/EDNE 07.981

n TRAVIS BARKER & YELAWOLF Psycho White (EP)
.ASALLE OXOHKILLER 16981

LIL WAYNE Thu Caner IV
,ouNG MONEY/CASH MONEY OISSIMMEPUBLIC 113.981

JET LIFE Jet World Order 2
iiiirilOP 86 116.981

INTECH N9NE E.BAH./ Boiling Point: ICO.D. Collection
STRANGE 159 114 981

, MICHAEL JACKSON Bad: 25
.. MJJ/EPIC 40095/LEGACY (29.98 CD10651

ID 46 45

1:11k3 46

[40 "

gp-- 32 32

40

Life Is Good

DMX Icon: DMX
OEF JAM 915731/LIME 18.981

DRAKE Take Care
YOUNG MONEY/CASH MONEY 0161351REPUBLIC 117981

TYGA CarelessWoi1d: Rise OfThe Last King
'YOUNG hIONEWCASH MONEY 01672NREPUBLIC 117281

F2 22
FUTURE Plmo
A 1/FREEBANN 98357/EPIC ISM

F9 27

21

5 34

P30 37

iD 57 54

I:1660 47

ARTIST
IMPRINT & NUMBER / OISTRIBUTINGIABEL (PRICE)

Title III
LUTHER VANDROSS The Classic Christmas Album
EPIC 96832AEGACY MS8)

NAS
DEE JAhl 017959VIDJIA6 113.981

SLAUGHTERHOUSE Welcome To: Our House
SqADWINTERSCOPE 01703806 A 11698)

PITBULL Planet Pit
MR. 3wPOL13 GROUNDS/4 69060/RCA 01381

MARY J. BUGE My Life 11. -The Journey Continues (Act 11
mA7lliARCH/6EFFEN 016257/I64 113.981

JAY Z ICANYEWEST WatchTheThrone
Ri1C.A.FiLLA/ROC NATION/DEF JAM 015426/10Jh16 11318)

MELANIE FIONA The MF Life
54

SRC 016021/REPUBUC (10.931

YOUNG JEEZY TM:103: Hustlerz Ambition
CTEMEF JAM 013738ADJMG113.981*

KAIRME SARK BAND RashbackWth KCAndTheSunshineBard
RHINO FLASHBACK 528201/RHINO 14.931

DJ KHALED KissThe Ring
AvE THE BEST/YOUNG MONEY/CASH MONEY 017314/REPUBLIC 03.981

30
11

,;:E.,3ii3,1,1,31TCHIE7F/aSoFolaR1,;.98, History: Mob Music III
26

0 El !Ell. ir:)1AQ,ET(2,,,Q.Sol-ol,g4Ril; History: Function Music .

RAP ALBUMS'

IIIII RINSE NU/7.MM LABEL (PRICE)
Title

O in
NEW

prrBuLL GlobalWarming
=333 3851P0,0 GROUNDS 455/4:ACA

j
©, , KENDRICK LAMAR good kid, m.AA.d Lay

TOP DAAVG/AFTERMATH/INTERS_COPE 017534.MAEs 7 NICK( MINAJ
34

Pink Friday: Roman Reloaded Ai
YOURS MONEY/CASH MONEY 016530/REPUBUCis 4 15 2 CHAIN/
DEF JAM 01129919MM

Based On A T.R.U. Story 111

1111 2
4

MEEK MILL
MAYRACII 53451AVARNER BROS.

Dreams And Nightmares 7

10

17

12

21

7

1/6.0.0.0./DEF JAM 017291/10JM6

RICK ROSS God Forgives, I Don't
MAYBACH/SLIP-NASLIOE/OEF JAM 016343VIDJMG

LECRAE
REACH 82.34/INFINITY

Gravity

PLO RIDA
POE BOWATLANTIC 526872/A6

MACKLEMORE & RYAN LEWIS
MACKLEMORE 152229

Wild Ones

The Heist

COLE'S 'WOMAN' DEBUTS AT NO. 2
Although beaten out for No.
1 by Rihanna's Unapologet-
ic, Keyshia Cole's Woman to
Woman opens at No. 2 on Top
R&B/ Hip -Hop Albums-her
fifth straight top five set. With

96,000 copies sold, according to
Nielsen SoundScan, Cole's start is less than the 128,000
first -week copies that 2010 set Calling AU Hearts sold,
though it benefited from a release during Christmas
week. Woman's second single, "Trust and Believe,"
notches 15,000 downloads, helping it move 39-36 on Hot
R&B/Hip-Hop Songs. -Rauly Ramirez

Data for week of DECEMBER 8, 2012 For chart reprints call 212.493.4023 Go to www.bIllboard.blz for complete chart data 95
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I NEEDA MIRACLE
THIRD DAY ESSENTIAL/PIG

28 oRHAOT
REDEEMEDWFAVE

TERVENTAVORO.CURB

36
10,0,0amRAENAsS31g2IMEZI&LORD)
MATT

17
ONE THING REMAINS
PASSION FEAT. KRISTIAN STAN GE SIXSTIPSWARROWEMI

25
FORGIVENESS
MATIHEW WEST SPARROW/EMI CMG

30 GOOD TO BE ALIVE
JASON GRAY CENTRICITY

NEED YOU NOW (HOW MANY TIMES)
-- PLUMB CURB

18
JESUS IN DISGUISE
BRANDON HEATH MONOMODE/REUNION/Pt G

ME WITHOUT YOU
TOBYMAC FOREFRONT/EMI CMG

,, YOUR LOVE NEVER FAILS
- NEWSBOYS !RPM

T

WHOMSHALLI FEAR (GOD OF ANGEL ARMIES)
CHRIS TOMUN SMSTEPS/SPARROW/EMI GAG

29 LOSING
TENTH AVENUE NORM REUNION/PL6

20 ALL THINGS POSSIBLE
MARK SCHULTZ FAIR TRADE

14 YOU ARE I AM
MERCVME FAIR TRADE

13
GREAT! AM
PHILLIPS. CRAIG & DEAN FAIR TRADE

RIGHT BESIDE YOU
BUILDING 429 "SCPCI,
GREATEST
GAINER

ALREADY THERE
CASTING CROWNS bLA F.,1

19
EVEN IF
KUTLESS BEVILIDI H & NAIL

12
PROMISES
SANCTUS REAL SPARROW/EMI CMG

ly ONLY A MOUNTAIN
JASON CASTRO WORD.CURB

RECKLESS
JEREMY CAMP GEC/TOOTH S NAIL

NOT FORA MOMENT ALL)cj
5 KINGS & QUEENS

AUDIO ADRENALINE FAIR MACE

6 YOU ARE
COLTON DIXON SPARROW/EMI CMG

19 DON'T GIVE UP
CALLING GLORYSONCURED

2 STEAL MY SHOW
TOBYMAC FOCIEFRONNEMI CMG

HIS KIND OF LOVE
GROUP I CREW FERVENTIWORDCURB

28 DON'T HAVE LOVE
HOLLY STARR ARTIST GARDEN

BECAUSE IT'S CHRISTMAS
DEV/MX PROPHETS SPECIAL OEYMPICSTERVENTAVORDCUMI

CHRISTMAS TIME AGAIN
STEVEN CURTIS CHAPMAN REUNICIN/PLG

csCHRISTMAS IS
FRANCESCA BATTISTELLIFERVENT/WORDCURB

32 27 14 WE ARE FREE

NOT

iD98r

NEW

CHRISTIAN
fit SONGS -

2

3

4

5

6

7

8

9

10

11

12
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14

15

AARON SHUST CENTRICITY

33 32 20
,Y2lEJLFt. PRESENCE IS

SHOW ME YOUR LIGHT34 34 8
i AUGUST RAIN ANA

01CRA180:01100.41DAMBSSNUMMISAIMUE/M01110
JASON CASTRO SPECIAL OLYMPICSAVORDCURGO BABY BOY
FORKING A COMM SPECML OLYMPICSTERVINTAVORD.CURR

37 36 7
LIVE IT OUT
ABANDON FOREFRONT/EMI CMG

O 46 5,122`.)..TvrftEIMEDIA
JOY TO THE WORLD
JEREMY COMP BEC/TOOTH & NAIL

40 33

0

SLIP ON BY
FINDING FAVOUR GOTEE

NEW

NEW

CHRISTMAS IS COMING
JASON GRAY CENTRICITY

IT'S CHRISTMAS
MANDISA SPARROW/EMI CMG

O 42 3

0
(2)
01

NEW

NEW

NEW

NEW

BRAND NEW DAY
RJ.52 DEC/TOOTH & NAIL

HEAVEN EVERYWHERE
FRANCESCA BATTISTEILIKRVENTAVORDCURB

REDEMPTION SONG
MIKESCHAIR CURB

HARKI THE HERALD ANGELS SING
JEREMY CAAIP BEC/TOOTH & NAIL

SHINING
SANCTUS REAL SPARROW/EMI CMG
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Third Day achieves its sixth No. I on

Christian Songs, where "I Need a Miracle

spikes 4-1in its 13th chart week. Third

Day lead singer Mac Powell is also

promoting a self -titled solo album, which

spent two weeks on Top Christian Albums

in September.
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Tamela Mann extends her streak as the

solo female artist with the longest -running

No.1 on Nielsen BDS-based Gospel Songs,

as "Take Me to the King" logs a ninth week

at the top. She holds the same title on

Gospel Digital Songs, where "King" reigns

fora 11th week.
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Thalia triumphs on Top Latin Albums for

the second time-her first in more than 10

years-as Habitame Siempre sells 6,000

copies, according to Nielsen SoundScan.

Her last and only other No. 1 came in the

summer of 2002 when her self -tilled set

spent five weeks at the top.
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THANK 'GLOBAL WARMING'
Pitbull's English -language Global Warmingbows at No. 14 on the Billboard

200 with 64,000, according to Nielsen SoundScan. Its one Spanish -

language song, "Echa Pala (Manos Pa'rriba)," available on the album's de-

luxe version, jumps 11-2 on Hot Latin Songs thanks in part to the visibility

afforded by the album's release. In its 19th week on Latin Digital Songs,

it leaps 21-3 (5,000), and its radio audience increases 75% to 9.8 million

listener impressions, according to Nielsen B DS. -Rauly Ramirez
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9 13

10 16

(NIELSENBDSI DECEMBER 121112

CON QUIEN SE QUEDA EL PERRO?
JESSE &JOY WARN ER

GANGNAM STYLE
PSYTRISCHOOLBOWREPUBLIC

MANIAS
TRAIN SONY MUSIC

DON'T STOP THE PARTY
MESA FEAT.. 305/POLO MOUNDS/RCA

LA TORMENTA
AIMS SYNTEK SONY MUSIC

INFIEL
GERMAN MONIER° FONOVISA

ONE MORE NIGHT
MAROONSMAVOCTONE

WHISTLE
FURMAPOE BOY/ATIANTIC

CORAZON BIPOLAR
PATYCAM CAPITOL

LIVE WHILE WE'RE YOUNG
ONE DMMON SYCNICOLUMBIA

RE INNOCENCE8 UR AN.,
TABLE DANCER

0 JAPAN
BILLBOARD JAPAN HOT 100

S111

1HANSIOUSOUNDSCAN

3 JAPANIPLANTECH1 DECEMBER & 2012

SARABA,ITOSHIKIKANASMIMITACHIY0
1 NEW MDMOIRO CLOVER 2KIN0

2 4
SAKURANAGASHI
UTALIAHDUIRUEMI

NEW HIKARU MONO TACHI
MAYO WATANABE SONY

4 NEw MONSTERS
THE MONSTERSVICTOR

5 NEW,
BRAVE IT OUT
GENERATIONS Alin 111.120NE

6 25
FLOWER POWER
SH1110.110AINAYUTAWAVE

7 " VINIS.OPS NY

9
KERMA CHANTE V.OR

10 9 A01 HARD
BMX NUMBER UNIVERSAL.

°KOREA
BILLBOARD KOREA K -POP NOT 100

g S (BILLBOARD KOREA( DECEMBERS. 2012

1
NEW RETURN

LEE SUING GI HOOK ENTERTAINMENT

1, 2,3,4
LIE HI YG ENTERTAINMENT

3 NEW SCARECROW
LEE HIYG ENTERTAINMENT

43 BAD MAN
JUNIELF&C ENTERTAINKIENT

5 IS OCTOBER RAIN

6 2 I WILL SHOW YOU
AILEE MC ENTERTAINMENT

7 OFFICIALLY MISSING YOU, TOO
4

GEER& SEMI 10114 ENTERTAINMENT

THINGS THAT I COULDN'T SAY8 3
Nom ItM ENIERTAINMEM

9 NEW WORDS THAT SAY I LOVE YOU
LEE REHM WHOM ENTERTAINMENT

10 NOW FOREST
LEE SEUNG G1HOOK ENTERTAINMENT

n SPAIN
DIGITAL SONGS

1, PIT51E1SE=iDSCANA

DECEMBER & 2012

1 2
GANGNAM STYLE

2 3

3

4

5

6

PSYY6/SCHOOL80Y/REPUBLIC

TE VOY A ESPERAR
JUAN ARAGON FT. BEUNDA SONY MUSIC

TANTO
PABLO AMMAN TRIMECA

DIAMONDS
RWANNASRP

LAG RIMAS DESORDENADAS
MEILENDI WARNER

TE PINTARON PAJARITOS
TANDAR&YOSTIN FT ANDY RMEMWE LOVE ASI.R:

7 sow VUELVO A VERTE
MAIM FT.PABLO AIBORAN OE ESTA COMRMCION

8
NEW

DON'T STOP THE PARTY
PITEIULLFT. TJR MR.30S/POLO GROUNDS

9 7
THIS IS LOVE
you.iAM FT.EVA SIMONS will,.

10 TE HE ECHADO DE MENDS
NEW

PABLO ANIORAN TRIMEM

IP IRELAND
DIGITAL SONGS

DECEMBER 8.2012

TINY DANCER
A SONG FORLIYMAE THE CEILIECIN1

2 BENEATH YOUR BEAUTIFUL
IA/MINED FEATUMNG EMEUSANDE STU)

2 LITTLE THINGS
ONE DIRECTION SYCO

DIAMONDS
R1HANNASRP

4 4

5 7
TROUBLEMAKER
OUY MURS FEATURING ROMA STD)

6 3
CANDY
ROBBIEWIWOMS FARRELL

7 w HO HEY
THE LUIAINEERS DUALTONE

GANGNAM STYLE
PSYYG/SCHOOLBOWREPUBLIC

9 RE
LOCKED OUT OF HEAVEN
BRU/10 MARS ELEKTRA

10 6
DON'T YOU WORRY CHILD
SWEDISH HOUSE NAM FEAT. JOHN &MERIN SIIM

NEW LIVE 2012

GERMANY

gi!MEDIA CONTIIOU

1 NEW g EBRNAMT=TILANTIC

2 NEW ITIBTTIPRLEIN

3
COLDPLAY PAR LOPN ONE

DECEMBER 8.2012

4 UNAPOLOGETIC
NEW RiHANNA SRP/OE5 JAM

5 RE LIVE AT RIVER PLATE
AC,I1C ALBERT PRODUCTIONS/COLUMBIA

6 NEW
FIRE IT UP
JOE COCKER SONY MUSIC

7
14"4 trOTRAMA220171UNNERSAL

8 1 GRRRI
THE ROWNGSTONESTIG 110_11.6 STOWSNMPOLIDOR

9 24
BORN TO DIE
LANA DEL REY POLTDDR

10 5
MUSIC
DAVID GARRETT OE.

AUSTRALIA
ALBUMS

g
TAKE ME HOME
ONE DIRECTION MO

2 4 THE TRUTH ABOUT LOVE
PR4K.

DECEMBER S.212

sow CELEBRATION DAY
3 - LED TIPPEUN SWAN SONWATLANTIC

ARMAGEDDON
Guy SEBASTIAN SOW MUSIC

5
3

REDIA

YETAYLOR SWIFT BIG MACHINE/MERCURY

6 NEW SsiINGO.,1111::11MATESTSZORIMPIESTAGE

7 R GRRRI
THE RoLUNGSTONESPEROUNGSMIESW3406POOTICR

8 NEW
UNAPOLOGETIC
RI 110.11 NA SRPlO Et J AAI

9 MERRY CHRISTMAS, BABY
I ROD STEWARTVERVE

10 CHRISTMAS
t 5 MICIMELBOBII143/0E0RISE

+ SWITZERLAND
DIGITAL SONGS

1'1UTEE:87AjItlIDI"A" OECEMBEA&2012

DIAMONDS
RIHANNASRP

2 1

SKIALL
MOD

GANGNAM STYLE
3 - PsYs U/SCHOOLROYMEPUBLIC

SONNENTANZ
4 ' mAri6KARNSSEILVERT160

5 6

6

7 5

8 8

PINK RCA

GIRL ON FIRE
ALICIA KEYS FT NEM 1NNAJ RCA

ONE DAY / RECKONING SONG
ASAF RvioRNIVINE1i0JOSTELMAVAIVFOUR

READ ALL ABOUT IT, PT. III
MU SANDE VIRGIN

9
10

SHE WOLF (FALLING TO PIECES)
DAVID GUETTA Fr. SIM AT A MUSIC

°
CANDY

S IA0 ELL

NEW ZEALAND
DIGITAL SONGS

2

3

4

N EL/50 S CAN

INTERNATIONALS

DECE

M B

ER

THRIFT SHOP
A.CKUAMRERTNANuvAsrT wANz 51hrxu mom

4 DIAMONDS
RiHANNASRP

3 DON'T YOU WORRY CHILD
SWEDISH HOUSE MAFIA FT.JOHN MARTIN Sim

2 GANGNAM STYLE
PST, GISCH001.110WREPUBLIC

5 LITTLE TALKS
OGMONSTERSAMMENSITIMS1 cur LAMARAS

6 RE I KNEW YOU WERE TROUBLE.
TAYLOR SWIFT BIG MACHINE

7 LOCKED OUT OF HEAVEN
BRUNO MARS MYRA

8 I BEAUTY AND A BEAT
JUSTNBIBEAFT.MCIOWUUSCHABOYANMOND BROM

9 10
TRY

N1( RCA

10 RE
SWEET NOTHING
CUMMINS FT.RORMEWUCH FLY EYE

,prr. UNITED KINGDOM

ci T.% FsF IcCoi UK

1 NEW UNAPOLOGETIC
Ri HANNA SAP/DEF JAM

2 1
TAKE ME HOME
ONE DIRECTION SY.)

DECEMBER 0.2012

3 NvA, ILMAmixsyco

4 NEw
CELEBRATION DAY
LED UPPEUN MAN SONG/ARANY! C

5
RE CHRISTMAS

M icHAN.RMENE I Ay/REPRISE

6 MERRY CHRISTMAS, BABY
2 ROD STEwART VERVE

7NEW STNICINGOVATIM0EMEMSTS31010101ESTAGE
SUSAN BOYLE SYCO

8 7 OUR VERSION OF EVENTS
F vrt1SANDEVIRSIN

9 MAGIC OF THE MOVIES
;ELINDICLOMMSIMOZOKIRRIIAAWL..

10 5 TAKE THE CROWN
ROBBIE 1,v11.1.1AMS FARRELL/IVAN°

ANCISDIGITAL SONGS

+=I NETHERLANDS

giINIELSEN SOUNDSCAN

INTERNATIONAL DECEMBER 8.2012

1 1

KEEP YOUR HEAD UP
SANDRA VAN NEUMAN]) TAM CONTENT

NEw
BEGGIN'
SANDRA VAN NIEMAND TALPA CONTENT

2

3

4

5

6

7

8

9

10

MORE
SANDRA VAN MEIN AND MALL

3 LET HER GO
PASSENGER BLACK CROW

4 SKYFALL
ADEU XL

9 WALLPAPER
STAYGOLD FT.SnIE OF EYES POW MASKTROMVO,

DIAMONDS
RI HANNA SAP

CANDY
ROME WIWMAS rARRELL

6

5

8

SO

GIRL ON FIRE
ALICIA KEYS FT.NICKI MINAJRCA

ZWARTE PIETEN STIJL
PARTY PIET PABLO PARTY PIET PABLO

I "BELGIUM======
rQ

1iNnTELF=T="" DECEMBER a. 2012

1 LET HER GO
PASSENGER BLACK CROVNEMBASSY OF MUSIC

2 aLMALL

3 !Nri'filiTYITMLOSSTOWN

4 2
GANGNAM STYLE
PSY G/SCHOOLBOYMEPUBLIC

DIAMONDS

11'7EF:=LDI
SCAN

DECEMBER 8.2012

1 4 DIAMONDS
MHANNASRP

2 E

GANGNAM STYLE
PSYYG/SCHOOLBOYAIEPUBUC

3 2 SKYFALL
ADELUL

4 3 ONE DAY / RECKONING SONG
ASAF AVIDAN B THE MOJOSTEUMVAFVFOUA

5 NE SCREAM & SHOUT
WILLIAM FT. UM. SPEARS INTIRSCOPC

6 ,40,4 ENVOLE-MOI
m.POKORA & TAL M6 INTERACTIONS

7 READ ALL ABOUT IT, PT. III
EMW sANDEvisb N

8 5 GIRL ON FIRE
AUCIA KEYS FT NICKINNAJ RCA

N., LOCKED OUT OF HEAVEN
BRUNO MARS MUM

it,
10

PEOPLE HELP THE PEOPLE
MDT 14TH ROOK

giNIELSEN SOUNDSCAN

INTERNATIONAL( DECEMBER & 2012

1 1

SKYFALL
ADELE XL

2 2 GANGNAM STYLE
PSYYG/SCHOOLBOYMENBUC

3 DIAMONDS
KHANNA.

4 6
TRY
PINKRCA

4 ONE DAY / RECKONING SONG
AsAFAVIOAN/8 TIE MOMS TELMAVARIFOLIR

6 CANDY
ROBBIEWILLIMAS FARRELL

7 a
MUSICA
FLY PROJECTNETS WORK &SONGS

8 LOCKED OUT OF HEAVEN
BRUNO MARS ILEKTRA

9 RE
DON'T YOU WORRY CHILD
SWEDISH HOUSEIMEM FEAT. JOHN MARBN SHIM

10 7
TENSIONE EVOLUTIVA
JOVAN0111 MERCURY

+ SWEDEN
DIGITAL SONGS

raL1:717X/ SC" DECEMBER B.1012

1 1 ASTROLOGEN
DARN EVA

EN APA SOM LIKNAR DIG2
2 DARN EVA

3 4 DON'T YOU WORRY CHILD
SWEDISH HOUSE MARA FT. JOIN MARTIN SHM

4 6
HANDERNA MOT HIMLEN
PETRA MARKLUND RAMA

5 8
1:A GANGEN
WSW EVA

LOCKED OUULOF HEAVEN 3 JAG OCH MIN FAR
BHDNO MARS MAGNUSWIGIA EVA

7 TO
DON'T YOU WORRY CHILD

HOUSESIVFDiSH

8 RE GIRL ON FIRE
ALICIA KEYS FINICKIPAINAJRCA

9 5 ONE DAY / RECKONING SONG
ASAF AVWAN &NE MOJOSTELMAVARNOUR

10 8
LIGHTS
EWE GOULDEG POLYOOR

PORTUGAL
DIGITAL SONGS

::10T.:4ANifo01.1:::: SCAN

DIAMONDS
Ri HANNA SRP

2 GANGNAM STYLE
PSY YG/SCHOOLBOWREPURUC

DECEMBER 8.2012

3 3 SKYFALL

4 SHE WOLF (FALLING TO PIECES)

TAN
N

PABLO MORAN TRIMECA

6 6 DON'T YOU WORRY CHILD
SWEDISH HOUSE ARAM FT.JOHNMAMNISHM

7 10
DEPOIS
0990* MOIRE MUNI" CIFIACAO E PRIXHICAO

8 7
TE VIVO
LuAN SANTANA SO M UVRE

ASSIM VOCE MATA 0 PAPAI
9 sORRISO MAROTO SOM INN

10 9 PERDONAME
PABLO MBORMION IWO TMMECCARM A

7 DIAMONDS
RIHANNASRP

8 5
GANGNAM STYLE
PSYYG/SCH001.130Y/9E0MUC

9 RE GREYHOUND
SWEDEN HOUSE MAFIA NM

10 SKYFALL
ADELE XL

0 GREECE
DIGITAL SONGS

II LI ITE,L=1.11A7 CA N
DECEMBER & 2012

1 1
TO POULAKI TSIOU
TO POULAKI TSIOU PIA NEMO G<S

2 SKYFALL
ADELE Xl

2

3

4

5 DIAMONDS
RIHANNASRP

6 GI' AFTO S' AGAPO
MOMOS GIANNIAS HEAVEN

5 3 GANGNAM STYLE
PSYYD/SCHOOLBOWINPUBUC

6

7

8

NEW KINOS PARANOMASTIS
NINOTHE SPICY EFFECT

FOTIA ME FOTIA
PANOS MAMOS UNIVERSAL

NEW POTE XANA
KONSTANIINOSARGYAMUNIVERSAL

9 NEW
KARDIA APO GIALI
EW KOKION00 THE SPICY EFFECT

10 4 ENNOITE
mos IKONOMOPOMDS MIN OS
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2 REASONS )April's Boy Mut* eMIAVemeaarner
lane Publishing Corp., 0.11/No Guncydence Music
PublishMg. BMI/Downtown °MP Songs, Yril/leh
Field Music. BMV Bar Raising Tracks, BMI/Domeni
And Ye Maiesty's Music ASCAP/WB Music Corp.,
ASCAP/Mmtke Publishing. BMIACyle Stewed
Publishing Designee. °MIL AMP. RBH 15

365 DIAS IPturo Musk Inc. RIM LT 36
SO WAYS TO SAY GOODBYE (Blue Lamp MusD,

ASCAP/EMI April Music, ID ASCAP/Ptoren Musk.
ASCAP/S collar Songs Ltd.. PDS/EMI Blackwood
Music Inc., BMIE Hi, H10344

ADICTO Etna Music Publ.*, Inc,. BM° LT 46
APNEA IDEL Melodies. EMIS LT 39
ADORN1M.IP Music, ASCAPI H10019; 03H 3
ALGO ME GUSTA DE TI ILMiyersal Music°, Inc,
ASCAPAW Artist Music Punishing, amwuray.,
Ramming. AscAPisoNs 01 unk.1 lys emu
WIMP* Musk, BMIAMMersal Music  Z Songs,
EMI/Cullum Beyond M Experience Publishing,
RV° IT 1

AMERICAN HEART IBMG Gold Songs, ASCAP/
ASCAPAVo Jam Minis Group, ASCAP/

Righss Management 1USI Lie. ASCAP/Sony/
AN Tree Publishing. BINBeavertime Tunes. 8MI).
HI. CS.

AMOR CONFUSO IOR Melodies. BM') LT 17
AMOR EXPRESS tArna Musical. LLC. RAI LT 45
AMOR REAL (New Ea Entanannnent Publishing,

BMDIGorno All ',Mishima. 'WOW Artist Music
Publishing. °MOLT 21

ANYTHING COULD HAPPEN (Sony/ATV Music Pub-
lish., UK Lid, PAS,SorN/AN Tunas LLC ASCAP/
Global Takini Publishing. PRSL HL, H100 64

AS LONG AS YOU LOVE ME (Rainey Jetkins
Productions, BMVEMI Blackwood Music Inc.. MI/
Sags Of &Malt Moss Publishing Rosier, Inc..
BMUSorry/AW Songs LLC, BMI/Thron Dimension.
BMI/Bieber Tyne Publishing, ASCAPAIniversal
Music Corporation. ASCAMF To Def Rstlithing, LLC.
BMWs Ball Music. Drill M. WOO 15

BACKSEAT FREESTYLE IVE Mask Corp. AZOV/
Top Otoug Music, ASCAP/Hard Working Black Folks.
ASCAP/HitBay Music, BMW Can't Toads Bien The
ShIM.13111/Songs Of Universal. Inc.. BMIE AMP/
IL Real 43

BALADA EICHF TCHERERE TOSE TCHEIISom *so
Ecieues Musicals Ltd... SACWSony/ATV Discos
Music Publishing LW. ASCAPI LT 8

BALL (W8 Music Corp., ASCANDomani And Ya Maj-
esty's Music. ASCAP/Crown Club Publishing. EMS
WarnerTarnedane Publishing Corp,. 8111/EMI Foray
Music. SESAC/Rico Lou Is Still A Rapp, MAC/
UrnerJVSESAC Publishing Dosage*, SESAC/E
Hood 66 Music. SESAC/Gianchnes Roy. MSC/
Yang hl;toy Publishing Inc.. BM!). AMPAIL, H100

BAND2 A MAKE HER DANCE (Sounds.* Fah
aurnmeis. ASCAPITy Epps Mmic. ASGAPIReserwai
Mocker Music,ASCAP/Wf noise Publishing, BAY/

DV4:12:11,11=2:coPrIt11.11`kip.
11100 31; RBH 6

BATTLE SCARS (Hey lo Chill Music, BMVHeavy As
Heaven Music. EMI/Songs 01 Universal. Mc.. 8M1/
*Masai -Mugs Of PolyGram International, BM/
Universal Must MID/sing Pry. Ltd. APR/VPeace
Pourage Music. BMVEMI BWoi vwd Music Int.
Brill. M.. RBIS 45

BEAUTY AND A BEAT 1MXM AM* AB, BMVSongs
01 IOWA Iriusk Publishing America, Inc, WV
Anton 2asboli, GEIANKobalt MusD Putiohing
America. Inc, ASCAP/Harajuku Barna Music. BMW

8MI/Songs Of Unisemsal.
BMRI,HL.HlW 13

BEER MONEY (WarnarTarnedane Publishing Corp.,
BAIVAgoinst The VhAnd Publishing. BMI/Sungs Of
The Corn. BMVSouthside Indocarnent Music Pub.
lishing, LLC, 031/Intamal Combustion Musk. BIN
Kiska, Grids Music, Prireengs Of IMiversat Inc.
BMWSongs Nom The Engine Nom. WO. AMP/I6..
CS 14:11103 52

BEER WITH JESUS EMI Blackwood Music Im,.
BM-Kris:Vet On The Lim Music. BMVIFony Music.
BM. Ammo Musk, BMI/Songs of StyloSonc.
SESAGACelvirrn Pistol Music. MAC). AMP/
HL CS 30

BEGIN AGAIN Manry/A0 bee Publishing. BMW*.
la Swift Music, emu. HL, CS 22; H10078

BESOS AL AIRE Kann Paws Coprip. MAC/
Latin Pews Music, Inc. BMI/Songs Of Latin Poor.
BARI LT 31

BETTER DIG IWO Runes 01 Bigger Picture, ASCAP/
Vista Lorna Music. ASCANCiazy Water Music.
ASCAP/Little Blocs Egg, ASCAP/IleHits Music,
Inc. ASCAP/Kobalt Music Publishing America.

ASCAPNidaii Entenairmatt. ASCAPTCS 13;
H10060

BIRTHDAY SONG (Ty Epps Mus. ASCAP/Reaso
Gimme My Publishing Mc.. BMI/EMI Blackwood
Music Inc., BMVSonny Digital Music Grcup,
0141/24/7 Bangvillage, 8/11Arying Music, Inc.,
BAIVB Wheezy Pugaing. 8MI/HiP Re0114 USA
Music. BMVGreas South Bay Music. 8110.11L 11100
61; RBH II

BITCH, DON'T KILL MY VIBE OW 104A
ASCAP/Top Dow Musk, ASCAP/Had Waking
Black Folks..ASCAP/Beat Bully Produaions. ASCAP/
EMI 8kciwood Music Irs. BLIVEdition MFG BMV
EMI Music Publish, Dourest A/S. BMVPublishing

BrglirE&VZKITIEITIPBILTEMI 'Music
BMI/FInk Insida Publishing. BMVIComin Music.

ASCAP/EW April Music, Inc., ASCAFE HL WW 27
BLOWN AWAYIGlobal Dog Music. ASCAP/bmalight

Music. ASCAP/Big Loud Songs. ASCA.P/Mgel River
Sags, AMU'S. AMP. CS 6; H10042

THE BOYSINerainin Ratio Music. BMI/MonaY
Mack Music. 81131/Sungs Of Universal, Mk, WI/
BMG Platinum Songs. 8/1VBMG Rights M.N.
meet IUKL PRS.Glean Baptism Music. ASCAP/Chen
Lane Music Publishing Compaq Inc.. ASCAP/Sony/
AS Tunes LW. ASCAP/Sony/A1V Musk Publishing
Carada, SOCAN). Fo3H 41

EL BOER EJEMPLO iNIce Maria Wisic. SESAC/
Edriorn do Ideas. SESACI LT 37

CABEC1TA DURAIAIIN LC. OW..
Publishing. BMDLT 4

CALL ME MAYBE 1Japsen Musqubfishing,
SOCANAlegular Morkey Productons, SMANii.
Crone. SOCA*. 4SIP.11100

CANT SHARE YOU Mossin Knit PdAisEng.
ASCAP/Echaretrics. ASCAP/FruFru Musk. EMI/
BPJ Administration, BMVEA.1 Blackwood Music Inc..
FUVJarresislammusic. BM!), HL. CS 43

CATCH MY BREATH (Sags For My Shrink ASCAP/
Kobalt Music Publishing America. Inc., ASCAP/
Chrysalis One Music. LLC, ASCAP/Desancreas Music,
ASCAPA3MG RiYas Managmeni 'Ireland) Limited
IMROAVinona Drive Productions, ASCAP), AMP.
H10057

CELEBRATION (Say/AN Songs LW. 8I40840YE
ame Music. BMVOriture Sword Us Es:salami Pub.

BMI/Songs Of *Deis& Inc, BMIrlygaman
Music. BAIDEMI GW wwd Musk Ir1. EMI/Young
Money Publishing Inc..13M1/Warna.larreitane
Publishing Cop.. 0111AViz Ithalita Publishing. BM&
Dade Co. Project Music. Inc.. OM& AMP/HL H100
0; REM 27

EL CERRITO PLACE (Gains Music. 13/111 CS 21:
H10077

CUOIO 010.05 Musk BMW Can't Teach Bien So
Shhh,13/0Songs 01 Unnorsal, Inc., BMW To Del
Pablishing. 1.1.C. WI/Please Gimme My Frnslishing
Inc.. BMWs,' Blackwood Music Inc.. EMVEMI April
Music. Inc., ASCAP/Caror Boys Music, ASCAP/
Copyright Concha Ht, H10016; RBH 2

COW WAKE ME UPIWarnenTarnedane Publishing
Corp.,13MVLittlo BeIzga Music, BMNgama/Sop-
pell Music Scandinavia AB. STIWNB Music Cm,
ASCAPI. AMP. CS & H10052

CON (WIEN SE °UEDA EL PERRO? ANai mO.AP-
cell Music Mexico, SACANMostlysadsongs, ASCAP/
VV8 Music Cap.. ASCAP) LT 35

CONVENCEMEIEMI April Music. Inc., ASCAP/
Hecho A Mono Edisores. SGAE/Sociedad Gemini
De Mimes Be Espana. SGAE/MarnriosMusD. WI/
Universalariusica Unica Publishing. [SMELT 48

CREEPIE 1Sony/AIV Tree R.blishing BMI/Sinnerlina
/Susi& BMI/WamenTarneilane Publishing Corp.
13111/The Good Ted Bad The Ugly Publishong. Bk111.
AMPAIL, CS 16; HI 00 67

CRUISE (Big Lad Maintain. BMI/Big Loud Bucks.
BMI/Big Red Too, BM/ pop lied Dreams, BAW
Deck Janiels.13MI/Arust Minutia& SESACI CS
2; H10017

DANCE FOR YOU 12082 Music Publishing. ASCAP/
WEI Music Corp.. ASCAP/RZE Music ',Wishing.
ASCAP/Unieersal Music Capoiation, ASCANEMI
April Music. Inc., ASCAP/B.WyPublistng,ASCAPh
AMP/11., H100 92; RBH 25

DESDE OUE SE FUE1Julca Blathers Musk Inc.. WV
Sony/ATV Latin Music Publishing, LLC. BWILT 44

DETRAS DE RI VENTANA (Sony/AIV Discos Music
Publishing U.C. ASCAP/Scrry/ATV Mexico. S.A. Sc
C.V.) LT 50

DIAMONDS IFMI Blackwood Music Ins. BMI/Maue
(falba* Music,1311(Abhere Oa Kass At. 001/E64
April Music, Inc, ASCAPE ht, H100 I; RIM I

DICED PINEAPPLES II Blunts Lit At Once Knish.
ing. BMVEMI Yessiwoed Music Int. BAIlAtartfelt
Produraions LLC. BMI/Songs 00 Universal. ka. BMV
Wad Stock Music, BMIN0 Music Cap., ASCAP/
Liye Write LLC. 8MIE AMP/HL X10080 Real 19

MDR FoBTHE GIRLML1,44 Ellusion. 014/09
Music Machine, BMVBatos 11' Hooks Music, BMV
Sony Of Universal. Mc, 8141/House Of Sea Gayle
Music. ASCARSig Red Toes BlitryBig. Loud Bucks.
BMVAmarillo Sly Songs, BM& HL, CS 15 H10170

DIE YOUNG lOmamite Cop MusD. BMINibere Da
Kass At, PAAVKasz Money Publishing. ASCAP/Mama
Ballrack Music, EIMVW8 Musk Corp., ASG0/FBR
Music. ASCAP/Boarmn MusD, ASCAP/Oreirology
Publishing. ASCAP/Presaiptson Songs. LLC.. ASCAPL
AMP, H1002

DIOSA DE LOS CORAZONES Dos Magnifkos Musk
Publishing. ASCAPI LT 25

DIVE IN (Amil's Boy Wm* BMIANairerTamadane
Publishing Corn. BM1/No Ouiroderce Music Pub-
lishing. 811/441/0rnurcom BMP Songs. NM& Held
Musk. BMI/Bar Raising hacks. DADJosh G.anison
Publishing Designee. 0,11), AMP, 70130

DO MY DANCE (Tyumen Wisic. Bli.41/EMI Black.
wood Music Ins. 8111/Dmids An Publishing.
ASCAP/Ty Ems Music, ASCAPI. HL, RBH 50

DON'T JUDGE ME (Songs 01 Universal, Inc.. BMV
Cullum Beyond Ur Emenome Publishing. BM
Tra Ball Music, BM hue Dimension, 11111/Sony/
AN Songs LEG BliWeiriessyMusD. SOCAN/Mark
Pellizzot SOCANE Hi. HI 00 85; RE/1 21

DON'T RUSH Ililtawlarl Music, BMI/Carniyal Music
Group, BMVBIumoter Music Services Corporation,
BMIAindsay Oann Chapman. ASCOTS 34

D ON'T STOP THE PARTY (Abash y Te Songs. BMW
Surry/AW Songs LIG BK./Rising Musk Ltd.. BMV
MIA. DJ Chino. BOA/Jorge Gomez Martina BMV

thorinsis Peak Music, BM& HE, H100 30
DONTWAIIE ME UP (Cult. Beyond Ur brasier*

/Misting. BMI/Sorg. s Of Uchosal. Inc,. EMI/Jean
Baptiste Music. ASCAP/Chow Lane Music Publish.
ing Company Inc, ASCAP/Meloist Music Publishing,
EIMI/Mickel McHenry Music.13MUDourntown
DRIP Songs. EMI/Discoriory Oro. ASCAP/Guerilb
Studios Limited. ASCAP/Banw Gang. ASCAP/13-
Uneek Songs. ASCAP/Universal Music Corporarion,
ASCAP/Priscilla Benno Productions. BMI/Powei
Pan Associated, ASCAP/WB MusD Corp.. ASC,AP/
Ulm Empire Music. BMI/Besic Studio SRI.. SHE/
CoekMFac Productions. SI4.E/011 Limits sd. WEE
AMP/HL, H10014

D OWTYOU WORRY CHILD 'Lateral Publishing.
ASCAP/Unimsal Music Publishing Scandinavia
AB/Sony/AN Tunes LI.C, ASCAP/Sarry/ATV Music
Pinishing UK Ltd. PRSL HL H1CO 28

DOTTY LOVE (Crow P Music Publishing. 8MVEMI
Black.* Musk Inc., BM° LT 14

ECHA POCUA !MAWS PARRIBAII/Wwle y Ea
Songs, EMI/Sony/ATV Songs LIG. BMI/0.1 Buddha
Music Publishing, EMDEMI Blackwood Music Inc.
BMVPapavo Musk Publishing, Eriribtlelmando
Publishing, BM° LT 2

EIGHTEEN INCHES1E0.11April Music, Inc. ASCAP/
Twernorn Music. ASCAP/Bug Musk. ASCAP/
Music Of Windswept, ASCAP/Songs Of Southside
Independent Music Publishing, I/Carrie-0Mo Music,
BMIE AMPAll. CS 47

EN RESUMER (MA Music Publishing. BMI/Los
Compositores Publishisg, °MELT 26

ESTAS AM? (PMC La Edam& ASCAP/Lanf room
Music. ASCAP) LT 40

EVERYBODY TALKS Eawannun DMP Songs, 10.11/
CYP One ',MIME& ASCAP/OLJ Songs. ASC.).
AMP. MO 20

EVERY STORM (RUNS OUT OF RAINISCrystal Beach
Music. EMIfilkid Tier MAD LLC, 811/AMays Alone
Songs, ASCAP/Kobalt Musk Publishing America.
Inc., ASCAP/Rphono Music, ASCAP/BMG Rights
Management IUS)LLC. ASCAPI CS 15 H10063

FADE INTO YOU 1W8 Music Cary .. ASCAP/Who
Woos To Buy My Publishing. ASCAP/Extemal
Combustion Music. ASCAP/Universal Music Cur.
position. ASCAP/Smack Ink. ASCAP/Srnack Songs
LLC. ASCAP/ReHits Music. Inc. ASCAP/Smandown
Music. ASCAPL AMP/111. CS 44

FASTEST GEL IN TOWN ISony/AT/ Tree Publishing,
BMI/Pinklk& Mashing. BMVTen Ten Music Group.
Inc.. ASCAPI. -IL. CS 11; H100 58

FEEL AGAIN Nikita Milacle Musk, AMAIN
Velvet Hammer Music. ASCAMScoy/AW Tones
LLC. ASCAP/Acoomm Musk. ASCAP/Kobalt Music
Publishing Aires.. Mc.. ASCAP/Buttednot MusD.
ASCAPATIosaorarn Music BMVPatriot Games

Publishing. ASCAFE AMP/HL. H10038
REMIT FOUND YOU Iiknist Publishing Grow East,

SESACAVB.M. Music Corp. SESAC/Anieri Publish-
ing Group West, ASCAPAYB Music Cop.. ASCAP/
Musicallstars BV, BUMWR3hab Music, ASCAP/
Sony/AN Tunes LLC. ASCAP/Sareo, BUNIA/TALPA
Mimic Publishing. BUMACEIP Musk, ASCAP/Sammel
Adams Win= Publishing, ASCAP/Tewor Music
EMI/Pierre-Antione Melki Publishing Designee,
ASCAPL AMP/IA.11100 54

PION PROBLEMSIAT02 flaky Mum Publishing
LC, 13MI/Sany/AW Songs LLC. BMI/Mavor & Moses
LLC. ASCAP/Kobah Music Ptiolishing America. Ire..
ASCAP/Miblicious !Amis. ASCAP/Black Fountain
Music. ASCAP/Limo Write LIZ, 0/0011.11 Blackwood
Musk Inc, IDODYoung Morey Publishing .4 8111/

EPPs Musk. ASCAP/Top Dawg 11ussc.ASCAP/
Hord Working Black Folks, AMVAA113 Mimic Cosp,
ASCAPL AMPML, H100 66: 03H IA

FREEDOM (Harajtitu Mae Music. BMI/Money
Mack Musk, BAD/Songs 01 Universal, Inc..
BMWS damentional Mashing LLC, ASCAP/Sony/
AN Tunes LEG. ASCAP/1 *mane Publishing
LLC, SOCAWIAMersal Music Prislishim Canada.
SOCONI.LA.RBH 35

GANGIIMA STYLE (J.S. Pak Publishing Designee.
SESAC/Universal Tunes, SESAC/Songs Of Unlearn!.
Inc.. SESAC/SOny/AN Music Pubishing, KONICA/.
HL. H100 5

GENTE BATAU.OSA (Andaluz Musk, BMI/De Czlibre
Musk. BSA LT 16

GET YOUR SHINE ON (Big Loud Mountain, Yril/Big
Dad Toe, BMI/Amarilla Sky Songs. BMI/Angel Rims
Songs. ASCAPICS 40

GIRL ON RIM (LW* Productions. ASCAP/EMI
April MusD, Inc., ASKAP/Way Mows Music, EN
Soy/AN Songs LLC.131111Ainden Springfield. 13111/
Songs Of The Midst. ASCAP/Spiiit Two Music W.
ASCAP/E111 Blackwood Music Inc.. BMIE AMP/H1.,
H100 21: REM 5

GIVE MALL WE GOT TONIGHT 111ribiats Boy
Music. ASCAP/Samen Sum Mosic, BWrilooster
Pecked Music. EMIAIMPro Entenainment Worn).
Inc.. Paril/Warnerriamcslane Publishing Corn.,
13M1/1.Birds MusD, BMIE AMP, CS 25; H16091

GOODBYE IN HER EYES lWeimatound Music, BMV
til' gob Music. 8111/Angelica Music. 8MI/Southem
Giotaid,13/1613righter Shade, BMII CS 12; H10059

GOOD TIME (Ocean City Perk. ASCAP/Unimsal
Must Commotion. AP/Stylishly Flyfishing
Publishing, BM /So Music Publish,. LLC, 0111/
Songs For Beans. BMI/EMonlek Songs. 031), AMP/

HICO 29
GUAP (Songs 01 Unicessal. Ire., BIOME To Oaf

Publishing, LLC, BMUDnane M. Weir II, EIMVSean
Michael Anderson Music LW. EMVWamerTamer.
lane Publishing Cap., BMI/Young Chop Publishing.
ASCAP/W13 Music Corp., ASCAP/ADC Music Publish.
n. BANICanyel Mosic, ASCAP/EMI April Music.

ASCAP/Ploose Gismo My Publishing Inc., EMU
EMI Bladwocd Musk Ho., BMVAndrea Mann
Publishing Desigree. ASCAP/Rob Kirmiski Publishing
Designee. ASCANNuah Goldssein Publishing Desig-
nee, ASCAPI, AMP/HI. R0133

II
HALL OF FAME (Wpm Musk, BIWA.

ans-comPrning. LIG BMIAMMersal Music  Z Sum&
8111/040 Silwa Songs, SESAC/CoPYrnIM Cm110..
111.1100 46

HARD TO LOVE 10.14e Curb Musk, BMVIlandon
Ranch MusD. BMI/Cleer The Bar Music. BMIAT One
Songs. ASCAP/Ariose Music. ASCAP/EMI Christian
MusicGray-ASCAPI. AMPAIL. CS 10

HASTA OIE TE CONOCI (Arabella. ASCAP/Universal
Music  MGB S s. ASCAPI LT 38

HEART ATTACK (Maws 831 Music, BM/Where Da
Kau BM/501 Foray Music, SESACAlico Love
Is The Best Rapper Misc. SESAC/UsherJV SESAC
Publish, Dory,* SESAC/April's Boy Murik. BMI/
Warne, larreslaro Publishing Corp., BMIE AMP/
HI. R8H 22

HIGH SCHOOL OM Limed) RBH 44
NO HEY (The Lumens:am EIMVSongs Of MN's Music

Publishing America, Inc., Yrill 111113 7
A HOLLY JOLLY CIMISIMAS (SL Nicholas Music

Inc., ASCAPI CS 48

HOME VP Ono 'Wishing. ASCAP/Doontoun
Music Publishing LLC. ASP/Falling Ad Music.
ASCAP/Razor & Tie Music Publishing, LEG ASCAP/
D remeals Music, BRIO. AMP. H1008

HOW COUNTRY FEELS (WamehTamerlane RAlish-
ng Corp., 13/08cot1might Baby. BMI/Fobruary
4 Music. 13111/Pearmusic I& Ltd., BMI/Songs Of
Peer ltd.. ASCAP/Tearn Thrash. ASCAPE AMP. CS
17: 11100 69

I AIN'T YOUR MAMA h ssk Of RFM. ASCAP/Dunt
Dug Musk. ASCViSounds 01 RPM, ASCAP/Dixio
Stars Music, ASCAPICS 42

I CAN TAKE IT FROM WERE (Runnin' behind
Publishing, ASCANEMI April Music, Inc.. ASCAP/
Rhattneck Music. Yea/EMI elackvand Music Mc,
EMIAVB Music Cop.. ASCAP/Melosa's Morey
Music Publishing. ASCAP/Got A Load Of This Music.
ASCAPL AMPWL, CS 41

ICE (Team S Dot Publishing. °MI/Soups 11 Univemal.
BMVII You Writ Hued Ma Con t Leave Me

Publishing, 13131/61141 Blackwood Music Inc.. BMV

Sony/A111 Tunes ASCAP/K-Gal
ASCAP/Young Money Publishing Mc.. BMINarnen
Tarnalane °Wishing Cop.. YOE AMPAIL H103
91; 0311 24

I CRY IMNI On Sunday Musk, ASCAMEGlass Pub.
fishing. 8111/Schwaszy Mess Publishing, ASCAP/
Panic Attack Publish,. ASCAP/Anist's Publish,
Group Wrnt. ASCAPAV8 Music Corp.. ASCAP/
Susan OmmEMI Music Inc.. 8MI/OWARF &VAG(
MUSIC. ASCAP/CulgemsEMI Music M. ASCAP/
Dullard Road Musk ASCAP/Serious SaMtuns.
ASCAP/Suny/AW Scaly LLC. EMVPuoinhAntiore
Molb Publishing Dosigneo, ASCAPE AMPAIL.
11099

IF I DIDN'T HAVE YOU (Legends 01 Magic Mustang
Must. SESAC/Barragina Music, SESAC/Sony/AN
Coss Keys Piblishing. ASCAP/Beckyb Boy Music,
ASCAP/Sany/ATV Tree Fttlishing. WI). IL CS 36

IF I DIDN'T KNOW BETTER IPA Blackwood Music
Inc.. eririlArir. Bright Sunshine. BMI/Arurn Rae Mil-
kmen Publishing Designee. BM& HL. CS 46

I FOUND YOU IP & P Songs Ltd. BMI/Rokstone
MusD Ltd. PRS/BMG Rights Management IUKL
PRS/WasnehTtimalane Publishing Corp. BM.
AMP. H100 119

I KNEW YOU WERE TROUBLE (WAN Tree Rh -
fishing. MO/Taylor Swift /Amis. EIMVMXM Music
AB. OM/Songs 01 Malt Music Publishing America.
Inc MOE 0., H10047

I'M DIFFERENT iTy Epee Musk. ASCAP/Resenoic
Molia Music, ASGSP/Pay DJ Mustard Publishing.
ASCAPrnlanh Hudson Music, ASCAPI H100 79:
700 18

YM LEGIT1Noi UsienbReR 40
INCONDICIONALOYamehTamerlane PrishMirg

Corp.. 8MI/Songs Of Top Stop Mu* Publishing,
BMI/Penluis Music Punishing. BM') LI 7

ITS TIME MIEnnaKORNER Putdishing, ASCAP/Songs
Of Unwise'. Inc, EMI/Imagine Dragons Publishing,

HL H SOO 24

I WILL WAITIUnewrsal Tunes, SEM. W. HIE T8

JUST A FOOL Ilmagem London Ltd., ASCAPAM3
Music Corp., ASCAP/Studio Boast Music, BMI/
Wairehlarnelare Publishing Corp., BMA. AMP,
H10071

KICK IT IN THE SUCKS (EMI Blackwood Musk
Inc. BMVPosestriack Music. BWAYammTamedane
Publishing Corp. BMVIndisna Angel Mornc 8141/
WB Music Corp., ASCAP/Genri Load Of This Music,
ASCAP), AMP/HL, CS 45

KISS TOMORROW GOODBYE ISony/ATY Tree
Publishing. BIAUPeanut Mill Song, BMVCIuysalis
Songs. 810Big Mot* BMVCraw Water Mu*,
ASCAP/Mtle Blue Egg. ASCAP), HL CS 4: H10039

LA IESKIA GRAN SENORA (Maximo Aguirre Musk
Publishing. 0050( LT 43

LA PREGUNTA (Not Listed) LT 33
LATELY ILMnsrsel MUSIC  MGB Songs. ASCAP/

&minion Musk, ASCAP/Penny Funk. °MI/Sayan
Summits Music. BMIL HE. RBH 47

LET RE LOVE YOU IUNTIL YOU LEARN TO LOVE
YOURSELF)ILMiworsal Musk  Z Tunes LLC..
ASCAP/Pen In The Ground Publishing, ASCAP/EMI
Blackwood Music Irk.. BMVEMI April Musk. Inc.,
ASCAP/Coppight ConmoVEMI Music Publishing
Ltd., PRSE HI., H100 10

LET WERE BE COWGIRLS (Tunes Of Bigger Picture.

ASCANS, ChINOW 5. SESACAM Write
Wok. MVTunos 01 RPM, SESACI CS 32

MONTS Mary/AN Music Publishing UK Ltd, PRS/
Surry/AW Tunes LW, ASCAP/Global Talent Publish-

7irtricltIIPdP6/00tnrnt OIIaOIIatMum
Songs. OMR, HL, 14100 33

UMBO (Los Cowiry Publishing. ASCAPAVEI Music
ASCAP/KOB Publishing.. ASCAP/EMI

MIA ?AWL MC, BMI/Blue Kraft Music Publishing,
BM& LT 13

L'Pag7te,t2=7'sig,27111,T.'
B., H., H10049

LITTLE THINGS (Say/AN Music Publishing UK Ltd.
PRS/Sony/AP/ Songs LLC. BMI/Copyright Controll.
Hi, H100 EG

LIVE WHILE WERE YOUNG 12101 Songs, BMV
Sony/ATV Songs LLC. EIMI/BMG Gold Songs,
ASCAP/Chrysalm One Musk LLC, ASCAPA1XM
Music AB, B111/Songs Of Malt Music Publishng
America, Inc., EIMIL Ht. H10055

LLEVAME CONRG01Mayints Knit, Inc.. ASCAP/
Palabsas De R011100, ASCAPI LT I 1

ELORAR &Yuma/Champion Music MEWL°, SACRA/
Sow/ATV Mexico. S.A Do C.VI LT 42

LOWE° OUT OF HEAVEN !Mos Face Musk,
ASCANNortMkle 'Manumit:re Music PublOhing,
ASCAP/Thou An The Hunger. ASCAP/810 Rights

aTMS) LLC, AnocdanM:,tcIsicrispg.4
Music, Inc., ASCAP/Toy Plana Music, ASCAWUni-
versal Music Corporation. ASCAPE AMP/HL H100 4

LOWEEEEEE SONG (Nawadius Maim* Music.
BM4Ancing Music, Inc., BMVAnnarni Music LLC,
BIWEMI Blackwood Music Inc.. EMI/Donisia
Andrews Songs. SESACA3Iu Music Publishing

n.

Tunes, SESAC/Limay Dom
Yo Area. ASCAPIles Chubb° Publishing. ASSAF%
Hi. RBH 31

LOVE SOSA (Chief Kent Music. ASCAPAVE1 Music
Cap.. ASCAPI. AMP. 781130

MADNESS Yourate Limited, PRSAAhomer/Chamell
Music Publishing Ltd., 1151 AMP, H100 68

MANIAS ISACM LatM. ASCAP) LT 47
MENIIROSA (Universal Mwic  MG8 Songs.

ASCAP/ LT 41
MERCY (Plano Ginnie My Publishing Inc., BMWs.

Blackwood Music Inc.. BMIALFG MusD. ASCAP/
Songs Of Universal, Os, BLIVFF To Gni Publish-
ing. C. BMI/Neighbothood Pusher Publishing.
BM/Sorry/AN Swigs LLC, Yriryly Epps Music,
ASCAP/Copyright Control/Romet Music. ASCAP/
The Royalty notworn. ASCAP/UniyersalPolyGram
Intemational Publishing, ASCAP/Dub Plate Music
Punishing ltd.. ASCAP/Ye World Music. ASCAP/

Je="1":0141.4V;ALT.H.L.ir,
C00..131141/351 Music, EIMVWant A Fresh One
Music. ASCAP/81ack River Entertainment 11.C,
ASCAP/Universal Music Corpoiation, ASCAP/Smadt
Irk. ASCAPI. A/34A4L. CS 20

WENTRAS TANTO iMostlysadsongs. ASCAP/W8
Music Corp.. ASCAPI LT 27

PROMESA IPioductora de Talontos, BM') LT 10
IERANDO AL CIELO IRoLana Tapia Publishing,

BLOT LT 9

MONEY TREES (W8 Music Corp.. ASCAP/Top Om&
ASCAPAleal Wald, Black Folks. ASCAP/

Date Productions, SESAC/TDE Music, EMI/Chrysalis
Music. ASCAPI AMP. REM 46

MY MOMENT 'Tyson Simmons, ASGW/arra Like
the DJ, ASCAP/Ty Epps Music, ASCAP/Hesemoir
1m6a Mask, ASCAPflomer Rich, ASCAP/Music
& Dreams Publishing. ASCAP/WB Music Corp..
ASCAP/Maybach Musk Grow, ASCAP/Ohap
Publaing, ASCAP/Univarsal Music Corporation,
ASCAP/Brother Bay Publishing.13MIAVainer-
Tameilene hrislishing Cusp., B111).AMP/Hl. RBH 29

NEVA END (Nowadius Maxim's Music. 8111/
Ming Music, Inc.. 8MI/Sounds From Wormers,
ASCAP/Eardiummois Music Publishing. BMI/Kelto
dria Music Publishing. ASCAP/K.Gal Ftblishing.
ASCAP/Sony/ATV Tunes LLC. ASCAPL Hi. MI4 49

NOBODYS BUSINESS (2082 Music Publishing.
ASCAPPAO Musk Cap., ASCAP/Annashi Music
U.C. BMI/FMI Blackwood Music Inc., BMI/DaMystro
Music. BM/Lines Of Music Publishing. 8MIrining
Music. Inc., Bli1VOriture Beyond Ur Opener*
Publishing. Bk0S0gs Of Universal, Inc., MI/
MijOC Music. BMWSony/AW Songs LW. WO.
AMP/I1L RBH 38

NO LIE IT, Epps Music, ASCARAiva Write LLC EMI/
EMI Blackwood Music Inc. BMI/Somcks From for-
do:mars. ASCAPE HL RBH 12

NO ME COMPARES (Wainer Cha.011Massc Spain
SGAEAVB Mu* Corp., ASCAP/Gand Produc-

ciones ASCA0 IT 30
NO SIGUE MODAS AMA. ELIA NO SIGUE

MODAS 81a.-Inwod Music Inc., Mill/Crown P.
Music Publishing. 000 LT 29

NO WORRIES IYoung Musky Publishing Irk. BMI/
Wormer -Tamerlane Publishing Corp, 86.11/EMI
Blackwood Music Inc., BMVII You Neal Me Don't

Lowe Me. BMI/Money Mack Mask, BM& AMP/14.
HID] 50; RBH 10

NUDE BIANCA EMI Blackwood Music Inc., BAY/
EMI Musical S.A. de C.V.. SACMILT 32

NUMB 'By The Chi Publishing, SESAC/Crow's Feet
Publishing, EIMVSonyATV Songs LLC, BMVSongs
Of Universal, Inc,. 80/AednowWansel. BLW
Eight Mile Style, Bkry/Pleaso Gimmas My Publish.
boy Os. BMVEMI Blackwood Music Inc., BAW
Toompstone Publishing, BMVAnnarhi Kok LLC.
BMIE HL RBH 42

ONE MORE NIGHT 1Sudgen Music. BMIAInivorsal
Musk  Camels. EIMIAMXM Music AB, BMI/Xobalt
Musk Publishing America, Inc.. ASCAPL HL, H1003

ONE OF THOSE NIGHTS 1Uniarsal Music  Camas.
801/8q gmd Toe, FM/Amino Sky Songs. BMV
LI.lognSoAcAASeregU3aini Bucks, BMI/Mgel

THE ONE THAT GOT AWAY (ENII Blackwood Music
Inc.. WI/String Stretcher Music. BMI/Uniuersal
Musk  Carnets BMVSlaitake Maki Publishing.
BMLAMe Room Music BMI/Ambalaya Music, MI/
BPJ Administration. eut HL. CS 7; H100 51

ME ONLY WAY' KNOW 10Id Desperados, LLC.
ASCAP/Carol Vincent And Asscciates, LLC., ASCAP/
N2E1 Publishing Company. Inc. ASCAPAN8 Music
Cap.. ASCAP/Get A Load DI This Music, ASCAP),
AMP, CS IS 1100 74

OVER YOU ISony/AW Tree Publisling, BAD/Pink Ow
Publishing, BMDCS 3; 1100 25

PASARELA Ilus Cenyis Publishing. ASCAPI LT 20
PEGATO SUAVECITO Sow/ATVlatin Music Pub.

hair& I.X.13111tHoberto Testa Publishing, SOCAW
Keith Kaeashiro Publishing. SOCAN/Spanglish
World Publish,. EMI) LT 22

POETIC JUSTICE 08 Music Cap., ASCAP/Top
Dm Music. ASCAP/Hard Working Black Folks.
ASCAKI°oh Molina Publishing SESACA.*Writo
LLC, BMI/EMI Blackwood Musk..., BMI/EMI April
Music, Irk. ASCAP/Flyte Acne Tunes ID., ASCAP/
Black Ice Publishing. WE. AMP. H10090; RBH 23

POP THAT WharLauch Une PLUisling Dosignee,
BMVOrst If Gold Publishing, BMVSorry/A11/ Songs
LLC. BMW.* Write LLC, BM I/EM1 Blackwood
Music Inc.. BMVYoung Money Publishing Inc.. BM/
WarnenTemedane Publishing Corp.. 13111/1/00 &
Lea Music, ASGW/Music Of Ever Hahllop, BMV
BMG Rips Manayment.,13141/4 Blunts Lit At Once
Publishing. BM& AMP/HL H100 45; F119

POR OUE LES INENTES21Sony/AW Discos Music
Publishing LIG ASCAPAito El Patton Publishing.
ASCAP/Cin Ono Invenciblo Publishing. ASCAPI LT 5

POUND TIE MARM (Ilacajuku Baltic Musk- BMV
Money Mad( Music. EMI/Songs Of Universal. Inc..
BMI/Songs Of RedOne. BM/Sony/ATV Songs LLC,
13111/2101 Songs, unit, H100 88

EL PRIMER WGAR lUnNersal Music - MG8 Songs,
ASCAPA.Miversal Music Mexico S.A. de C.V..
SALMI LT 12

RADIOACTIVE (KICriosKORNER Publishing. ASCAP/
Songs Of Uniwtsal, Inc.. BMIArnagine Dragons
Publishing BM!). HL H100 76

READY OR NOT (Seven Peaks Music, ASCANTake It
To The Bridge Music. ASCAPAlodias Music. ASCAP/
Songs Of Kobalt Music FIriolishing America, Inc,
BMVHere's Lookin' At You Add Music, BMVSorry/
ATV Songs LLC. EMI/Fueled By Music. BMI/Wamei.
Tamerlane Publishing Corp.. BMI/ChrisSarnSongs,
Inc.. TOW/Nickel Shoe !Music Co. Inc.. BMVStays
Friday Music. ASCAPI. AMP/HL, W10087

RED (Sorry/AN Tree Publishing. emirr41.6,4
Music. BM& HI. CS 35

REGALAME UN MUACK (Universal4Ausica Unica
Riblishing.13011 LT 34

REMEMBER YOU (Wiz Khalifs Publishing. BMIAVah
rooTainclare Publishing Corp.. BMIIXO&co
SOCAN/EBA. SOCAN/Hear The M. SOCAMM&O
Publishing House. SOCAN/CP Recur* SOM./
Virginia Beach Music Publishing. ASCAPANB Music
Corp. ASCAP/Golddaddy Music, BMI/MaloWenc1
Music. BM°, AMP, 11100 98; R8H 28

REPRESENTIN'Kudwis Worldwide Publishing,
ASCAP/EMI April Music. Inc.. ASCAP/EMI

Blackwood Music Nc., BW/Jimipub Music. 13M1/
Rico Love Is The Best Rapper Alive, SESAC.AV.B.M.
Music Corp.. SESAC/Jesse Jaye Music, ASCAP/
Reach Music Publish,.lnc. ASCPP/Oolardlish
Pursuit, WA/Rebel Made LLC, BMI/Songs Of Kant
Musk Piblishing America. Inc.. BMIAMtrornonu
Publishing, EIMIE HL RBH 32

SAN LURES [Martha Musical Coormanon.131011
LT 18

SAY GOODNIGHT ISongs 01 Universal, Inc., WI/
Kreative Songs. BMIAriusic Of Stage Three, 8111/
Gutter.1.1.4sace /*sic. BMI/Rcgar's Dream Music.
BMVBMG Chrysalis MusD PuthMing,13MMEMI
Blackwood ROC Inc. BMWs Bright Sunshine.
BM& Ill, CS 33

SEWN NATION ARMY Mot Ustod) H10086
SIN MIEDO (hoe Productions. SESAC/Sony/ AN

limbo SESAC/Red Too Music, ASGW/JOK Tomo
Publishing. ASCAP/Copyright Control) LT 49

SIN RESPIRACION (Ideas Enterprises, Inc. BMI/
Edda° do Ideas. SESAC/Editorial LGA. SESAC/
Alvani Musk Publishing,SESACI LT 15

SKYFALL (Universal -Songs 01 PolyGram Imam.
donut BMI/EMI Rockwood Music Inc, EIMIAMI
Music Puthshirl Ltd.. PRSL HL, HIOD 32

SOLO VINE A DESPEDIRMEIEW Melodies, BMI/
BoeSin Publishing. (3111) LT 3

SOMEBODY'S HEARTBREAK 'Songs 01 Universal,
Inc. EMI/Universal Music  Careers. BMI/High
Powered Machine Musk. BMEHappy Utile Man
Publishing, BMIE Hi. CS 26;1100100

SOMEBODY THAT I USED TO KNOW IOP Stop
Songs Pty Ltd. APRA/Kobalt Music Servios Austialia
Pry Ltd, APRA/Songs Of Kobuk Music Publishing
America, Inc. BMI/Unichapcell Mssic. Inc. BWL
AVE WOO 43

SOME NIGHTS 1W13 Musk Exp., ASCAINTBR
Music, ASCAP/Manyon Music. ASCANFlough An.
ASCAP/Shirn Lee Immense Rick Musk. BM1/Way
Abaci Musk, BMVSony/AN Songs SC, BM&
AMP/HL, H1096

SORRY IC Hatris, ASCAP/Royalty Righting& ASCAP/
Uniworsal Musk Corporation, ASCAP/ by Girls
And Big Love Songs. BMI/Songs Of Universal, Inc..
BMW* Loo Music, BMVEMI 81ackmod Music

8&111, HL, RBH 48

SOUTHERN COMFORT ZONE (Hon. Of Sea Gayle
Music, ASCANEMI April Musk, Ire.. ASCAP/
Didn't Have To Be Music Publishing, ASCAPL HL,
CS 2511100 75

STARS ISoyen Peaks Music, ASCAP/Hobbitoilla
Music. ASC1P111100 95

STARS ISmen Peaks Music. ASCAP/Hultinille
Musk. ASCAPI I1100 97

SWEET NOTHING IPA April Music. Inc., ASCAPI

EMI Music Publishing LW.. PREE0.11 Music Publish.
Mg Ltd, MCPS/TSJ Merino Licensing tiV.
Songs 010W515el PolyGrem International. 0011.
HL.H101) 82

switAmma POOLS (WANE ON8 Mon. C.V.
ASCAP/Hard Wodring Black Folks. ASCAP/Top
Bang Music. ASCAPAWInorTamerlam Publishing
Corp. BIM/Brother Boaz FOnishing, BM& AME
HIOD 20, RBH 4

TAKE A LIME MOE (Music Of Cal AI BA11/Flig

Rod Tee, FAWElig Loud Bucks, BMI/Arnarillo Sky
Songs. 001/Chrysalis Songs. MM. McCormick
Musc.13MI/BMG Chrysalis Music Publishing. ENO
CS 24;1410084

TAW A MAUI (Float Rudder Music Publishing LLC.
EMI/Sony/ATV Songs LLC. 8101.111.11100 99

THE A TEAM Mony/AIV Mus, ',dinning UK Ud,

12ESSZErCa
Songsaliritc

c

HL
Ia3CAW

Be Paw*, ASCAP/Roriene Musk, ASCAPI CS 38
MINION BOUT YOU (Bug Music. Inc. BMVHemens

Reseasch,13M1/13oymown Music Publishing St
ASCAPI. AMP. H10037: RBH 8

A THOUSAND YEARS (PART 211MM Perri Lams
Publishing, BMW 2:06 Publishing, BMVEMI Black-
wood Music Inc.. BMI/Surnmit Base Calm Fikn
Musk. BM!), lt,11103 53

THRIFT SHOP (Macklemore Publishing.13MIAlyan
Lewis °Wishing. 01011100 35; RBH 7

IlL MY LAST DAY (Tunas el &goer Picture, ASCAP/
Bigyr Picture Group, 1.1C, ASCAP/Big Music
Machine. BAWDouble Bard Ace Music. BMVEMI
April Music. Irc. ASCAP/Sungs Of Countemood,
ASCAPI. HI, CS 9.1103 56

TIP IT ON BACK Magic Mustang Music Inc.. BMI/
EMI Blackwood Music Inc, BAD/Ross C.a..
Songs, 13M1/4 Tom Musk Publishing Limited. BMV
EMI April Music. Inc, ASCAPIJon Mak Nice MusD.
ASCAP). HL, CS 27

TITANIUM (EMI Blackwood Musk Inc., BMI/Lang
Lost Brother Monogamous Ltd PaS/TALPA Music
Publishing. WWII/Piano Songs. BMVScaly/AN
Songs LLC. BMI/Shapiro, Bornstein & Co.. Inc.,
ASCAP/What A Publishirg LTD, SACEWTonyor
Musk, EMI/EMI MusD Polishing Ltd.. PRS). HL
H10048

TOO CLOSE (Ple0 01001. BMIN0 Musk Corp.
ASCAPArnivetmlPolyGiam Intonational Publish.

ASCAP/Wamar/Chappell Music Publish, Ltd.,
PRSI. AMP/HL 110012

TORNADO ILMI Blackwood Music Mc., BMW
Wockestrike, BMVSan Remo Live Ltd., BMVSongs
Of Kobalt Music Publishing America. Inc.. BMIL HL
CS23, H100 83

TRUE BEUFVERS lUnicersal Mu* Corpora*,
ASCAlitadasa Publishing. ASCAP/Global flog
Musk, ASCAP/Big Yellow Dog ?Amin, ASCAP/
Mnalight Music. ASCAPI, HE. CS 29

TF1UST AND BEUEVE (She Wrote ASCAP/

*Meisel Music Commotion, ASCAP/IMAY
Oman BA11/13ank On LL EMI/Roast& 8041/&MY/
AN Songs LLC, BMI/Campstar Music, ASGXP/EMI
April Music. Inc ASCAPL HL, REM 36

TRY IBMG Platinum Songs, DAIMello I Low Wu
Muac,13MI/Jam Mims Group, BMI/Lagitimate
Efforts Music. BM° 1100 18

TURN ON THE UGHTS Mayvadius Maximus Music.
BMIArving Music, Inc.. BMI/Sounds From Eardrum
met& A.WAP/Eardrumners Music Publishing, 8M0
H103 7Z RBH 16

TWO BLACK CADIUACSICenie-Okie Music. BMV
Global flog Music ASCAPAVords& hriusi, ASCAP/
Lunalight Music, ASCAP/RaWorm Music, ASCAP/
BMG Chrysalis. ASCAP) CS37

UNDERFENE (Ready Set Pubishing, BMIANamew
Tamedane Publishing Cap.. 810351 Music. 13M1).
AMP. CS 48

VACIANDO BOTELLASIVersaln House 01 Music
Inc BMI/Hit Music Publishing, SACK LT 23

VA VA VOOM (Harai.Au &ble Music. 04014maY
Mark Music. EMI/Songs Of Universal, Inc., ENV
Kam Money Publishing. ASCAP/Koialarax, ASG0/
Prescription Songs. LLC . ASCAPWCOri Music AB.

MI/Songs 01 Kobalt Music Publishing Amato
Inc., BWITMeirology Publishing, ASCAP/Kobalt
Music Publish, America. Inc.. ASCAPI. IL
14107 22

VOLVI A RACER (EMI Blackwood Musk Inc.. emir
Pichaca Entoitainment. BM/Sony/ATV Discos
IiiiisiaicgPfrub,c1stal711C 1.,TAiSCAP/Baluarte Music Pub -

WANTED 60.24 01 Universal, Inc.. BMI/Songs From
The Engine Room, ESN/Happy Mlle Man Pubkshing
BM°, AMP/HL, CS 5; MOD 40

WE ARE NEVER EVER GETTING BACK
TOGETHER (AMU Music AB. BMI/Songs Of Kobalt
Musk Punish, America, Inc.. 13MDSony/AN
Tree Publishing. HMI/Taylor Swift Music, BMIL HL
CV; HIOD11

WHEN SW SAYS BABY EMI Blackwood Music
Inc., B0IAV3 Music Cure.. ASCAP/TanCanKnox
Musk, ASCAP/Get A Load Of This Music, ASCAPE
AMPrilL CS 50

WHISTLE IMail On Sunday Music. ASCAP/U3ass
Publishing, ASCAP/Sony/A0 Tures LW. ASCAP/
NatSect Publishing. BMVAPtonio Clarence Mobley
Publishing Designee. BMVArtist Publishing Group
West, ASCAPAVB Music Corp.. ASCAP/Glass
Too Big. ASCAP/Ego Frenzy Soni,. ASCAP/Somg
AN Music Publishing UK Ltd, PRSAlamus KiOion
Publishing Designee. BMW. Franks Publishing.
ASCAP/Adist 101 Publishing Grow, BM& AMP/
HE, H10041

WHO BOOTY (D. Grizzell, OW/Sudan Williams
Publishing Dasignee, BMI/Excuso My French,
ASV.) RBH 34

WICKED GAMES (Abel Teslayn, SOCAN/Cado Mon.
tagnom SOCAN/Mykai Music, SOCAND(O&co Inc.,
SOCAWEBA. SOCANCHear The ArL SCCAN/M&O
Publish, House. SOCAN/CP Ramis. SOCAN)
H100 73; REM 17

WILL U STILL LOVE IN TOMORROW (Screen
Gans -EMI Musk Inc., MI/Universal Music .14661
Songs. ASCAP/Uniesrsal Music. SGAEI LT 24

Y AHORA RESULTA !Wimp Music. SESAGOreat.
est Hits km. SEMI LT 19

YOUNG & GETTIN' IT IFenever Rich. ASCAP/Mus
& Dreams Publishing, ASCAP/WEI Musk Corp.,
ASCAP/Roc Nation Music. ASCAP/Jerel Randk,
ASCAP/Tho Faculty, ASCAPL AMP, HIEG 93; Mal 26

ZUMEMIEMI Blativrood Music hoc.. BMVCrovas P
Music PubliMing BIND LT 28
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TURNTAI3I_E
Send submissions to: exec@bIllboard.com

RECORD COMPANIES: Atlantic Records appoints Aaron Bay-
Schuck senior VP of A&R. He was VP of A&R.

Sony Music Entertainment names Salaam Remi executive
VP of A&R/production. He is a Grammy Award -nominated
producer/songwriter whose most recent credits include Alicia
Keys' "Girl On Fire" and Tamia's "Beautiful Surprise," plus
credits on the latest albums by Miguel (Kaleidoscope Dream)
and Nas (Life Is Good).

Red Bow Records names Hilary Hoover Northeast director
of promotion. She was an editorial assistant at All Access Music

Group in Nashville.

PUBLISHING: The National Music Publishers' Assn. appoints
Mark Fried to its board of directors. He is the founder/
president of Spirit Music.

DISTRIBUTION: INgrooves Fontana taps veteran sales and
marketing executive Bryan Mead as senior VP of its newly
announced in-house artist marketing and promotion division,
INresidence Artist Services. He was senior VP of marketing.

TOURING: The Windish Agency announces John Bongiorno
and Ryan Farlow as music agents and Marshall Betts as junior
agent. All were agents at Pinnacle Entertainment.

DIGITAL: 7digital names Raoul Chatterjee senior VP of music.
He was senior VP in Warner Music's commercial division.

RADIO: Cumulus Media appoints JT Batson chief revenue
officer. He was chief strategy officer at advertising systems
provider Mediaocean.

RELATED FIELDS: RED/'stache media names Adam Zengel
associate director of strategic marketing. He will oversee all
brand marketing and strategic partnerships for the company.
He was director of strategic marketing at Wind-up Records.

-Edited by Mitchell Peters

G 0 MAIO R KS
DARIUS RUCKER, EVENTFUL PARTNER FOR
GIFT -GIVING THIS CHRISTMAS
Darius Rucker is making a list and checking it twice this holiday
season. Inthedaysleading uptoChristmas, thecountrysingerwill
play Santa Claus for underprivileged children.

Rucker is partnering with digital media company Eventful to
give S10,000 worth ofdonated toys to one U.S. city. Peoplecan vote

fora city by visiting Eventful.com/dariusrudcer and entering the
ZIP code of the locale they'd like to win the toys, which will be dis-

tributed by the area's local Toys for Tots Foundation. The winner

will be announced Dec. 10, after which Rucker will personally de-
liver the items.Atpress time, Lindenhurst, N.Y. (an areadevastated

by Hurricane Sandy) was in the lead.

"It looks as if people are voting for cities they don't live in to help

children impacted by the flood devastation," Universal Music
Group Nashville senior VP of marketing Cindy Mabe says.

Eventful CEO Jordan Glazier adds that the campaign shows
"the spirit of gift -giving in action" as people in other cities donate

their "demands" to communities affected by Hurricane Sandy.

Mabe says the program ties in nicely with Rucker's current
single, "True Believers," the title track to his third album, due Jan.

22. "No child should go without this holiday," she says. "Darius
wants to make that statement." Mabe adds that Capitol Records
and Ruckerwillmakeadonation tothewinningcity,withpotential
matching funds from Toys R Us. -Mitchell Peters

BEACON OF HOPE

Country star SCOTTY McCREERY donated $5,000 from ticket sales to World
Vision's Hurricane Sandy Relief during his Nov. 23 show at New York's Beacon
Theatre. Joining McCreery onstage are (from left) World Vision representative
ABBIE PARKER and season 10 "American Idol" contestant PIA ToscANo. ,.--ocAssETT,

1
SHORE FIRE Media and client Hill Country Live
threw an industry get-together/barbecue to
showcase the latter's New York venue and intro-

duce music executives to the Hill Country Live staff.
Coming together at the intersection of good music
and good food are (from left) "Crossfire Hurricane"
co -producer MORGAN NEVILLE, Sony Music
Entertainment VP of A&R ROB SANTOS and Legacy
Recordings/Sony Music associate director of content
development TOM BURLEIGH. PHOTO MIKE SAUMGARTEW

SHORE FIRE

2
BERKLEE COLLEGE of Music's sixth annual
Business of Hip-Hop/Urban Music Symposium
featured a keynote interview with KWL

Management CEO KEVIN LILES. Booking time in
front of the camera are (from left) Berklee music
business management department chairman DON
GORDER, Liles, Berklee senior VP of academic
affairs/provost Dr. LARRY SIMPSON, professional
education division dean Dr. DARLA HANLEY and
music business management department assistant
chairman JOHN KELLOGG. PHOTO: PHIL FARNSWORTH

Additional photos
biz online this week at

To submit your photos
for consideration, please
send images to
backbeat@billboard.com.
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IMAGINE THAT

WhyHunger founder BILL AYRES,

YOKO ONO, DARRYL "D.M.C."

McDANIELS and Hard Rock
International president/CEO HAMISH

DODDS (from left) kick off Hard
Rock's fifth annual Imagine There's
No Hunger campaign atop the
company's New York cafe marquee in
Times Square. Proceeds will benefit
WhyHunger and grass -roots partners
fighting childhood hunger and
poverty worldwide.
PHOTO: DIANE RONDAREFFANYISION FOR HARD ROCK/AP IMAGES

1
IN THE house when BIG BOI hosted a
listening session at Brooklyn's Converse
Rubber Tracks studio for his Dec.11 release,

Vicious Lies & Dangerous Rumors, were (from left)
Def Jam senior VP SHAWN "PECAS" COSTNER,
Island Def Jam president/COO STEVE BARTELS,
the man himself and Big Boi manager MARCUS
GRANT of the Collective. PHOTO. ANDREW 7AF,

2
THE SECOND "Write Ya Life" Music
Industry Conference, held at Columbia
College in Chicago, featured industry -

geared panels and a performance by rapper
Pusha T. Sharing their knowledge during one of
the panels are (from left) ERNEST "TUO" CLARK
of production duo Da Interns, ASCAP Rhythm &
Soul senior director of membership JAY SLOAN,
RCA A&R rep ADONIS SUTHERLIN, Island Def
Jam VP of artist and media relations MELISSA
VICTOR, Bad Boy Entertainment staffer SARA
ANWAR, Emagen Entertainment Group CEO
AYMEN ANTHONY SALEH and Da Interns'
MARCOS "KOSINE" PALACIOS, who graduated
from Columbia College. PHOTO: NIKKI B/GREYMATTER

PHOTOGRAPHY

3
DOING HIS part in taking country music
global, BRAD PAISLEY performed at the
02 Arena in Dublin on Nov.13. Backstage

after the show are (from left) William Morris
Endeavor Nashville co-head ROB BECKHAM,
Paisley, promoter DENIS DESMOND of MCD
Productions, WME Europe agent DAVID LEVY
and manager BILL SIMMONS of Fitzgerald
Hartley Management. PHOTO GEN ENOS

4 INGROOVES FONTANA announced the
creation of its in-house artist marketing
and promotion division, INresidence Artist

Services. The first act utilizing the services is KATE
NASH, whose new full-length album arrives in
the spring. From left: PledgeMusic CEO BENJY
ROGERS, Nash, INresidence senior VP BRYAN
MEAD and Nash manager DEB FENSTERMACHER
of Red Light Management. PHOTO, JOHN VLAUTIN
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KATY, WE'VE GOT YOUR BACK

CONGRATU N BEING NAMED
BILLBOARD'S WOMAN OF THE YEAR
BRADFORD COBB, MARTIN KIRKUP, STEVEN JENSEN, NGOC HOANG,
DANA COLLINS AND LEAH REID - DIRECT MANAGEMENT GROUP


