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ON

Billboard

THE CHARTS
0 ALBUMS PAGE ARTIST/TITLE

THE BILLBOARD 200 38 ,,,,

M,ATCHBOX TWENTY /

HEATSEEKERS 41
PROPAGANDHI /FAILED

STATES

TOP COUNTRY 45
CARRIE UNDERWOOD /
BLOWN AWAY

45
OLD CROW MEDICINE SHOW /
CARRY ME BACKBLUEGRASS

TOP R&B/HIP-HOP 46
C2

BASED ON A T.R.U. STORY

CHRISTIAN 48 GRAVITY

LECRAE

48
LECRAE /0.,

GOSPEL

DANCE/ELECTRONIC 49
SKRILLEX /
BANDADAND cem

TRADITIONAL JAZZ 49
PAUL MCCARTNEY
KISSES ON THE BOTTOM

CONTEMPORARY JAZZ 49
THE RIPPINOTONS FEAT. RUSS FREEMAN /
BUILT 70 LAST

TRADITIONAL CLASSICAL 49
SOUNDTRACK /
MOONRISE KINGDOM

CLASSICAL CROSSOVER 49 it.

IL VOL-.1
VOW-. TAKES FLIGHT: LIVE

WORLD
A .
...0

DEAD CAN DANCE /
ANAsAsis

TOP LATIN 50
MAMA /
EXIUADOS E$ LA BAHIA

0 ARTISTS
PAGE ARTIST

SOCIAL 50 40 PST

UNCHARTED 40 TRAPHIK

6 SONGS
PAGE ARTIST /TITLE

THE BILLBOARD HOT 100 42
TAYLOR

WE ARE

SWIFT!
NEVER EVER GETTING BACK TOGETHER

HOT 100 AIRPLAY 43 EWE GOU
LIGHTS

LDING /

HOT DIGITAL 43 TAYLOR SWIFT/WE

ARE NEVER EVER GETTING BACK TOGETHER

ON -DEMAND 40 EWE GOU
LIGHTS

LDING /

HEATSEEKERS 41
JANA KRAMER /WHY

YAWANNA

MAINSTREAM TOP 40 44 LI:TILT:A /

ADULT CONTEMPORARY 44 GOTYE FEATURING IGMBRA /
SOMEBODY THAT I USED TO KNOW

ADULT TOP 40 44 /
BL

PINKOW

ME LONE LAST KISS'

ROCK 44 GREEN DAY/
0,fivE

44 P.0.0./
LOST IN FOREVER (SCREAM)ACTIVE ROCK

HERITAGE ROCK 44 SHINEDOWN /uN,,,,

HOT COUNTRY 45
LIME BIG TOWN /
PONTOON

MAINSTREAM R&B/HIP-HOP 46 MIGUEL /Apo.

RHYTHMIC 46
FLORIDA!mom

ADULT R&B 46
ANTHONY HAMILTON!,,,,

RAP 46 2 CHAIM FEATURING DRAKE /
No LIE

HOT R&B/HIP-HOP 47 MIGUEL /ApooN

CHRISTIAN 48
MATT REDMAN /10.000

REASONS (BLESS THE LORDI

CHRISTIAN AC 48
MATT REDMAN /IMO

REASONS (BLESS THE LORD!

CHRISTIAN CHR 48 N WITHOUTT: BY MA C/YOU

GOSPEL
A .... TAMELA MANN!

TAKE ME TO THE KING

DANCE CLUB 49
R

LET., HA
SCISSO SISTERS!

 A Koo

DANCE/MIX SHOW AIRPLAY 49
EWE GOULDING /LIGHT,

SMOOTH JAZZ 49
DAVID BENOIT/FEEUN

IT

HOT LATIN 50 RICARDO ARJONA /
TE QUIERO

THIS WEEK ON .bi 4
ARTIST/TITLE

CATALOG ALBUMS #1 CHRIS TOMUN
AND IF OUR GOO IS FOR US -

DIGITAL ALBUMS #1
IMAGINE DRAGONS /
NIGHT vssotas

INTERNET ALBUMS #1
MATCHB
NORTH

OX TWENTY /

INDEPENDENT ALBUMS #1 6Avny
LECRAE /

RINGTONES
....
u 1

FLORIDA!
WHISTLE

29 KEEPING COOL On
its fourth album,
Grizzly Bear tries to
capitalize on its
critical cachet.

31 6 ClueSI-ions: Dwight
Yoakam

32 Reviews
34 Happening Now

Online
TRACK BY TRACK
Visit Billboard.com on
Sept. 18 to check out
in-depth track -by -track
reviews of new albums by
PInk, Carly Rae Jepsen,
Kanye West's G.O.O.D.
Music and the Killers, all
of which will be released
that day.

9 MEIKO

UPFRONT
4 APPLE'S !RADIO

BLOSSOMS Details
about Apple's plans
for Internet radio
emerge.

MMOII la
124, NO. 33

9 With The Brand
10 Q&A: Mike Caren
11 Latin
12 On The Road
13 Publishers Place

FEATURES
COVER STORY

14 LEADER OF THE NEW SCHOOL
Jason Aldean's trademark blend of country
basics and rock attitude has moved him to
multiplatinum status. Now he's ready to up the
ante with Night Train.

24 GLOBAL TOUCH With a new
Universal deal in place, Alejandro Sanz looks
to expand his reach.

26 LOOKING FOR THE NEXT
LEVEL Based on global smash "Le7els,"
Avicii has become one of the most recognizable
names in EDM. And a new endorsement
deal means he may be music's best-known
face as well.

MUSIC IN EVERY
ISSUE

36 Marketplace
37 Over The Counter
37 Market Watch _
38 Charts
53 Backbeat

ON THE COVER: Jason Aldean
phosQgraph by James Minchin III

360 DEGREES OF BILLBOARD I [el iTA I I ig *El
aye
FILM & TV MUSIC
This year's conference is
Oct. 24-25 in Los Angeles,
and will feature panels
of decision -makers. Go
to billboardevents.com/
filmtv to register.

TOURING
Registration is now open
for the Billboard Touring
Conference & Awards, set
for Nov. 7-8 in New York.
More details at billboard
touringconference.com.

FUTURESOUND
Billboard's FutureSound
event, in association with
Loeb & Loeb, takes place
Nov.15-16 in San Francisco.
To register, go to future
soundconference.com.

Billboard To subscribe, go to Billboard.biz/subscribe or call
ILI 00.684.1873 (U.S.) or 845.267.3007 (outside U.S.).
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THE

NEWS ,
FROM am

>>>TUPAC
HOLOGRAM
FIRM FILES FOR
BANKRUPTCY
Less than a year after
going public, Digital
Domain, the digital
production company
founded by director
James Cameron and
most recently in the
news for creating the
Tupac hologram at
Coachella, has filed for
Chapter 11 bankruptcy
protection and agreed
to sell the core of its
business to a private
investment firm for
$15 million. Digital
Domain Media Group,
best-known for its
work on Cameron's
"Titanic," has pro-
duced visual effects
for more than 90 films.

>>>CLIVE
DAVIS BIO
ARRIVING IN
FEBRUARY
Music mogul Clive
Davis will release an
autobiography in Feb-
ruary that will include
"the excitements, the
disappointments and
the triumphs" of his
career. The untitled
book will be published
by Simon & Schuster
and written with music
journalist Anthony
DeCurtis.

>>>DJZ.COM
LATEST FROM
TURNTABLE.FM
CHAIRMAN
It isn't a surprise that
Turntable.fm chairman
Seth Goldstein's new
startup, the content -
and advertising -driven
DJZ.com, is targeting
the EDM scene. What
is unusual is that he's
raised money from
venture capital firms
more apt to bet on
technology compa-
nies (read: not con-
tent companies) that
disrupt markets and
deliver huge payoffs.
Index Ventures, True
Ventures and Google
Ventures, as well as
Viacom vice chairman
Shari Redstone and
Atom Factory founder
Troy Carter, have
put $1 million into
DJZ, which will
launch Oct. 31.

Reporting by Glenn
Peoples, Billboard
staff and the
Associated Press.

SOFTER SELL
Music does the talking

for retail chains

DIGITAL BY ED CHRISTMAN

WORLDVIEW
Mike Caren discusses
his A&R philosophy

STILL ALIVE
Rock en Espanol bands

survive by touring

HAPPY ANNIVERSARY
BandMerch revamps

"Quadrophenia" swag

Apple's iRadio Blossoms
Details about the company's plans for Internet radio start to emerge

Apple's Sept. 12 rollout of its sleek new iPhone
5, upgraded iPod Nano and Touch models, and
long overdue relaunch of its iTunes stores was

all good news to the music industry's ears.
But the company was conspicuously quiet about its

plans to invade the Internet custom radio space, cur-
rently occupied by Pandora, Slacker and Clear Chan-
nel's iHeartRadio. That initiative-first revealed Sept.
7 by the Wall Street Journal-startled the music in-
dustry, mainly because Apple had yet to discuss its
plans with all the majors, let alone its independent
music partners. But since then, Apple has called the
major players it had yet to brief, and consequently
more details are starting to emerge.

Initial reports indicated that Apple planned to cut
direct deals with labels for rights and royalty rates,
which would allow it to operate a custom radio stream-
ing service with more bells and whistles than Pan-
dora and iHeartRadio offer. But it now appears that
Apple is starting with the parameters of a compul-
sory license and then negotiating waivers to certain
elements mandated under the Digital Millennium
Copyright Act (DMCA) in order to obtain the inter-
active features and the rates it wants.

"The way these types of negotiations work is that
you usually file for a compulsory license and then
work backwards to cut a direct deal," says one execu-
tive familiar with these negotiations.

So far, Apple has presented its broad idea to some
labels, and now executives on both sides are discuss-
ing what/if scenarios for characteristics they want
to include in their custom radio business model, to
ascertain if what they want to do would remain com-
pliant with the DMCA. Sources say the labels are will-
ing to accommodate some compulsory license waiv-
ers-as they have in the past for other services-but
they want to make sure that whatever waivers Apple
receives can also be rolled out to other custom Web
radio operators. Also, they want to ensure that the
deals aren't viewed by the Copyright Royalty Board
as a market deal to be incorporated into the next set
of CRB rate settings, because they don't want their
concessions to come back to haunt them.

STREAMS OF REVENUE AND MUSIC
Whatever licensing route Apple pursues, the labels want
at least two features included in the company's custom
Internet radio service, according to executives at two of

FAR REACH-ING
Publisher curates brand

through expansion

the majors. First, the labels want a strong tie -back to the
iTunes store in the hopes that Apple's Internet radio can
stimulate sales and grow the music industry's revenue
stream, not cannibalize it. Second, the labels are look-
ing for the ability to program priority tracks that fit a
user's profile, something that they can't do with Pandora.

According to sources, both of these features are part
of Apple's thinking as it examines ways to improve the
consumer experience in programming custom stations
beyond the options Pandora offers. Regarding growing
revenue, Apple apparently believes it can dominate this
space pretty quickly, even with Pandora's head start,
given its 335 million iPods, iPads and iPhones, and its
iTunes global customer base of 465 million, according
to an Apple spokesman, who declined to comment fur-
ther. That should drive royalties from customer radio
service, but what about downloads?

Whatever it does to try stimulating iTunes sales,
it'll need "more than a buy button," one major -label

executive says. "Pandora already has that, and it hardly
generates any sales."

As for helping labels push priority tracks to listen-
ers, Apple's custom radio programming will reportedly
rely on its Genius technology, which makes recommen-
dations utilizing a combination of shared musical ele-
ments, customer tastes (gathered from data collected
from users' iTunes library, purchases and sampling in
the iTunes store and songs cached in the company's
iMatch cloud) and music from customers with similar
listening preferences. As part of that process, Apple may
also let labels shop for certain kinds of music fans and
insert songs that it wants to push and that will fit into
targeted users' custom station playlists.

One independent label yet to continued on >>p6

MOBILE: For 24/7 news and analysis on
your cellphone or mobile device, go to
mobile.billboard.biz.
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from »p4 briefed by iTunes on the service wonders if labels will
be allowed to market songs to consumers on a geographic basis,
since many indie bands still build their audience market by market.

IS IT FAIR PLAY?
If Apple is beginning with the compulsory license, which category
will it apply for? Most sources say that iTunes won't try for the pure -

play Internet radio license that Pandora uses because it would have
to pay 25% of all Apple's revenue, not just its Web radio revenue.

In the pure -play compulsory license, the licensee has to pay what-
ever is greater, 25% of revenue or an escalating yearly rate that cur-
rently is set at 0.0011 cents per play per listener. Last year, Apple
produced net revenue of $108 billion, and in its first three fiscal
quarters of this year it has revenue of $120 billion. Thus the com-
pany is likely to pass on starting with the pure -play license, rather
than paying at least $30 billion in royalties to the U.S. music in-
dustry. Apple can apply for a CRB commercial webcaster license
that calls for royalty payments of 0.0021 cents per play per listener,
plus $500 per station, capped at $50,000.

In Pandora's case, the pure -play compulsory license per play
rate produced a greater royalty revenue pool, which means that
last year Pandora's royalty rate was about 50% of revenue, though
the company currently reports its royalty payments are running
about 64% of revenue to labels and publishers, high enough to
prevent Pandora from making money. Pandora and other cus-

11=1 BY GAIL MITCHELL

Return
Engagement
Rod Stewart revisits HSN with first
holiday music CD

wo years ago, Rod Stew-
art smashed previous
figures at HSN with his

exclusive debut of Fly Me to the
Moon . . . The Great American
Songbook: Volume V, moving
more than 25,000 units during
his hour-long performance and
sales pitch, according to HSN.
The singer remains the largest -
selling music artist on the TV
shopping channel.

Stewart aims to at least match
that plateau on Oct. 26 when he
returns to HSN for a live per-
formance of his first holiday
album, Billboard has learned ex-
clusively. Merry Christmas, Baby,

which will be officially released
Oct. 30, also marks the Rock
and Roll Hall of Famer's first
project under his new contract
with Verve Music Group, a divi-
sion of Universal Music Group.

The singer's upcoming ap-
pearance is part of the shopping
channel's "HSN Live" concert
series, a branded effort that
began March 16 with Lionel
Richie's country -slanted CD,
Tuskegee. Noting the success of
past live concerts through the
years by Stewart, Tony Bennett,
Natalie Cole, Mary J. Blige and
others, HSN executives devel-
oped an ongoing album series
around these exdusive live per-
formances, airing at least once
each quarter.

According to HSN sales fig-
ures, Tuskegee sold 20,000 units,
making it the second -most suc-
cessful music launch in HSN
history behind Stewart. Since
debuting on the Billboard 200
with first -week sales of 199,000
(according to Nielsen Sound -
Scan), Tuskegee crossed the
million -sales threshold and,
thus far, is the third -biggest -
selling CD of 2012.

"This is one of the few plat-
forms where artists can show-
case their music, tell
their story and connect
with their fan base in
a much more personal
way than at a big con-
cert," says Andy Shel-
don, HSN executive
VP of TV, live events
and creative.

As with Richie,
Stewart will be fea-
tured during an hour-
long broadcast start-
ing at 8 p.m. EST.
Joining the Grammy Award
winner will be David Foster,
who produced and arranged
Merry Christmas, Baby and
also serves as chairman of
Verve. Bookending the concert
will be a private preshow event
streaming live on HSN's Face -
book page, as well as a post -
concert Facebook-only seg-
ment with an exclusive live

torn radio services complain that since they can't control user
volume or how long users will listen (longer sessions mean more
songs), it's hard to project costs.

Consequently, Pandora supports the Internet Radio Fairness
Act written by Rep. Jason Chaffetz, R -Utah, which aims to reduce
the royalty fees Internet radio services pay
so they're level with the royalty rates paid by
cable and satellite radio. That act is expected
to be introduced in a few weeks.

While the music industry wouldn't mind
parity in radio payments, including getting its
long -sought performance rights radio royalty
for master rights owners and artists from ter-
restrial radio, it doesn't want that level playing
field to result in reduced payments to artists
and labels, which some claim will happen if
the Chaffetz legislation becomes law.

As things stand now, in contrast to Pan-
dora, SiriusXM, which is using the com-
mercial webcasters compulsory license this
year, will pay 8% of all revenue for royalty
payments to labels. But so far, SiriusXM's
smaller percentage in royalty payments has generated more rev-
enue annually for the music industry than Pandora because its
business model is better at monetizing its listener base.

ROD STEWART
Men.)

Saby

_

chat and encore.
"Reaching consumers is a

challenge on any record," says
Mike Rittberg, Verve VP of art-
ist development and promo-
tion. "HSN has made a strong
push with interactive social
campaigns on Facebook with
streaming content."

Appealing primarily to fe-
males ages 35-55 with an aver -

ROD STEWART
performing on
HSN in 2010; inset:
cover of Stewart's
holiday album.

age income of $65,000, HSN
reaches 96 million homes
and has jumped to more than
510,000 Facebook followers, up
from 300,000 in March. Ac-
cording to Sheldon, the channel
boasts a customer base of 5 mil-
lion within the past 12 months.

TV ads for Stewart's "HSN
Live" show begin in two weeks,
using footage taped in July in
Palm Beach, Fla. Several num-
bers, including the title track,
will be integrated into the on -
air campaign. HSN is currently
offering preorders of an exclu-
sive two -disc bundle for $14.95
that packages the new album

Labels want a tie-
back to the iTunes

store and the ability
to push music to

listeners. Both are
part of Apple's

thinking, according
to sources.

Even Clear Channel, when it negotiated a free-market deal
with Big Machine to pay 1% of performance royalties on terres-
trial radio spins and negotiated a straight 2% rate of advertising
revenue for its Internet broadcast of its terrestrial radio station
shows instead of the CRB rate, didn't try to change the rate or CRB

formula for its pure -play listening service,
iHeartRadio, which competes with Pandora,
because it apparently believes that its adver-
tising sales force will be better at generat-
ing revenue than Pandora's business model.

As for Apple, sources say that even with
all of its hoped -for new features, it wants
to keep what it pays on par with the CRB-
mandated royalty rate for pure play -0.11
per play per listener, not the 0.0021 rate per
play per listener that the CRB commercial
webcaster license calls for. Like Clear Chan-
nel, iTunes likewise probably feels confi-
dent that it can handle such royalty payment
terms because of its iAd sales platform.

But in the end, even if the per play per
listener rate for Apple turns out to be the

Pandora -like 64% of the revenue that it generates from its custom
webcasting service, that will still look like a bargain compared
with the 70% cost of goods it bears for selling downloads.  

with a best -of CD containing
several Stewart favorites, in-
cluding "Maggie May," "Rea-
son to Believe" and "Twistin'
the Night Away."

In addition to the title track, a
duet with Cee Lo Green, Merry
Christmas, Baby pairs Stewart
with Michael Buble on "Win-
ter Wonderland," with Mary
J. Blige on "We Three Kings"
and with Verve legend Ella
Fitzgerald on a "virtual duet"
of "What Are You Doing New
Year's Eve?" Rounding out the
set are such holiday perennials
as "Silent Night" and "White
Christmas," plus the original

track "Red -Suited Super Man."
The latter tune features Trom-
bone Shorty, while other guest
musicians on the album in -
dude Dave Koz and Chris Botti.

"HSN has a devoted, re-
sponsive viewership that it
knows very well," Stewart's
longtime manager Arnold
Stiefel says. "The last time,
Rod broke the [HSN] record
in an hour and, with the sell -
through, got into the 30,000s.
What could be one of the bet-
ter fits than HSN's viewership
with this quintessential fam-
ily album? This will be one of
Rod's biggest albums."  
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MEI BY ED CHRISTMAN

COMING
CLOSER
The UMG-EMI coupling reaches its final stage

niversal Music Group's (UMG) pro-
posed acquisition of EMI is finally
headed for the end in the regulatory

process. According to sources, next week, ei-
ther Sept. 20 or 21, the European Commission
will put the deal and the concessions package
to vote before the full college of European
Union commissioners.

The EU has until Sept. 27 to make its de-
cision known and issue a written report on
the decision.

Meanwhile, sources say things are also com-
ing to a head in the United States, where the
Federal Trade Commission has been reviewing
the deal. The FTC is also expected to reveal its
decision during the week beginning Sept. 24.

As has been reported, the deal will likely be
approved by both the EU and the FTC due to
the concessions package submitted by UMG,
which includes the divestment of the global
rights of the Parlophone, Chrysalis and Sanc-
tuary catalogs. That means that U MG will be
selling labels that include acts like Radiohead
and artist catalogs like Sinead O'Connor and
Jethro Tull. But it will hold on to the Beatles
catalog, which is on Parlophone.

While many expect the FTC to approve the
deal with that package of concessions, oppo-
nents of the deal like Public Knowledge as
recently as Sept. 10 were calling for the FTC
to force UMG to also include the divestiture
of a larger label like Capitol Records or Island

Def Jam Music Group.

Universal will sell
off its rights to the
catalogs of labels
home to acts like
RADIOHEAD.

The FTC declined to comment, while the EU
was unavailable for comment.

In Europe, the vote by the full college is the
third and final step in the process, according
to people familiar with the procedure. So far,
sources say that Joaquin Almunia, commis-
sioner for competition and VP of the EU, has
approved the deal, and on Sept. 7 it went before
the advisory committee comprising represen-
tatives of the 27 EU states, which then voted.

The results of the vote aren't clear, but
sources say that vote isn't enough to stop the
deal or give it approval, although EU director-
ate -general for competition Alexander Italiener
has to tell the board how its opinion was taken
into account as the regulatory process moves
toward the full college final vote.

Other opponents said
they hadn't heard one
way or another what
the regulators will do,
but were still hoping
that it would be turned
down, despite all the
press reports that in-
dicate otherwise.

If the deal is ap-
proved, UMG will prob-
ably have six months to
dispose of the catalogs
included in its conces-
sions package. Some
stories have suggested
that the EU may include
some conditions on how
the assets are to be sold,
but that couldn't be de-
termined at press time.
In any event, the EU
may appoint a trustee
to oversee the sale, and
according to a story
in the New York Post,
UMG has hired Gold-
man Sachs and Bank

of America as advisers for the sale.
While many press reports currently claim

that the sale of the divested label package
means that the overall EMI acquisition won't
pay off for UMG because it won't be able to
achieve the 100 million ($129.9 million) in
savings, that remains to be seen. With plenty
of suitors like BMG Rights Management, War-
ner Music Group, Sony Music and Ronald
Perelman's MacAndrews & Forbes Holdings
looking to buy all the divested assets-and a
large number of indie labels say they're in-
terested in picking off specific catalogs-the
price that UMG achieves could very well make
the final price it has to pay more attractive
than the $1.2 billion it was willing to pay for
the whole EMI package.

3BALLMTY is
a finalist in 12

categories.

1
360 DEGREES OF BILLBOARD

FINALISTS ANNOUNCED FOR BILLBOARD
MEXICAN MUSIC AWARDS
The versatility and ongoing reinvention of the
regional Mexican music market is once again
on display with the list of finalists for the sec-
ond Billboard Mexican Music Awards, led by
edgy DJ collective 3BallMTY, young narcocor-
rido star Gerardo Ortiz and singer/songwriter
Espinoza Paz, who has been able to navigate
between uptempo banda and romantic bal-
ladry with ease. 3BaIIMTY is a finalist in 12 cat-
egories while Ortiz and Paz have 11 nods each.

3 BallMTY, which made its national TV
debut at last year's Billboard Mexican Music
Awards, broke ground with the undeni-
able single "Intentalo," a finalist in the song,
song -vocal event and duranguense/grupero/
cumbia song of the year categories.

Sales of the subsequent album of the same
name, out on Fonovisa, helped make the
group a finalist in the artist, new artist, duo
or group, albums artist, songs artist, digital
download artist and duranguense/grupero/
cumbia artist of the year categories.

Paz, another Fonovisa artist, is a finalist
in the artist, male artist, songs artist, digital
download artist, albums artist and banda art-
ist of the year categories thanks to two albums,
Canciones Que Duelen and Un Hombre Normal,
both finalists for banda album of the year. Paz's
song "Para No Perderte" is a finalist for nortefio
song of the year while the artist himself is up for
songwriter and producer of the year.

As for Del Records/Sony Music Latin artist
Ortiz, the top winner at the inaugural Billboard
Mexican Music Awards, he's a finalist for artist,
male artist, songs artist, digital download art-
ist, albums artist, nortefio artist and songwriter

of the year. His albumEntreDiosyelDiablo will

compete for album and nortefio album of the
year, while his song "Amor Confuso" vies for
song and nortelio song of the year.

Other multiple finalists include stalwart
La Arrolladora Banda el Limon de Rene Ca -
macho, competing for nine awards; Julion
Alvarez y Su Nortefio Banda, with six nods;
and America Sierra, the featured vocalist on
3BallMTY's "Intentalo," with five.

A quartet of established names-Jenni Ri-
vera, Shaila Durcal, Vicente Fernandez and
Joan Sebastian-are up for fourawards each.

The Billboard Mexican Music Awards, pre-
sented by State Farm, will be broadcast live
on Oct. 18 from the Shrine Auditorium in Los
Angeles on Telemundo. Launched last year
as the only nationally televised awards show
dedicated exclusively to regional Mexican
music, this marks the first time the program
will air live.

Finalists and winners of the 33 awards are
determined by chart performance as chroni-
cled in Billboard magazine and on Billboard.
com during the eligibility period of Aug. 27,
2011, through Aug. 18, 2012. Award catego-
ries-which include honors in the subgenres
of banda, norterio, ranchero/mariachi and
duranguense/grupero/cumbia as well as
awards for top labels and publishers-are
based on album and digital track sales data
provided by Nielsen SoundScan and radio air-
play monitored by Nielsen BDS.

In addition, Billboard will present two spe-
cial awards-the Voice and the Legacy-based
on exceptional career achievement.
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PUBLISHING BY ED CHRISTMAN

Love Thy Neighbor
Music publishers pursue neighboring rights deals,
consolidating royalty payments mostly outside the U.S.

When Netherlands
music publishing
and digital rights

management firm Fintage
House acquired a large equity
stake in U.K.-based Rights
Agency Limited (RAL), it was
betting that neighboring rights
royalty payouts would grow.

It also became the second
music publishing firm to
make that bet in less than a
year. Kobalt Music Group re-
cently started a neighboring
rights division in the belief
that the estimated $1.5 billion
annual market is underserved.
Instead of buying into a com-
pany like Fintage, Kobalt hired
a team of seasoned veterans to
oversee that initiative, includ-
ing Hans van Berkel, founder
of Dutch neighboring rights
society SENA; Sabine Jones,
who previously ran neighbor-
ing rights societies PAMRA in
the United Kingdom and Swis-
sPerform in Switzerland; and
former SoundExchange execu-

tive director John Simson.
Why the big push into neigh-

boring rights, and what exactly
are they? In countries where
neighboring rights exist, it cre-
ates royalty payments for the
public performance of music
masters (i.e., records) to mas-
ter rights owners and the art-
ists. Radio is the most visible
and potentially lucrative neigh-
boring rights royalty consumer,
but retail stores, restaurants
and concert venues that use re-
corded music also must make
royalty payments.

While those rights exist in
most countries-particularly
those that have signed the Rome
Convention for the Protection of
Performers, Producers of Pho-
nograms and Broadcasting Or-
ganizations-they currently
only exist in the United States,
a non -convention signatory,
within the digital world of satel-
lite and Internet radio, which are
collected and paid out to artists
by SoundExchange. Not count-

ing a deal between Clear Chan-
nel and Big Machine, U.S. ter-
restrial radio operators, concert
halls and stores have to pay per-
formance royalties only to song-
writers and publishers.

"We make sure our artists
are being registered properly
everywhere that pays royalties
on neighboring rights," says
Fintage House co -CEO Niels
Teves, who adds that its capabili-
ties also include master rights
collections for many smaller la-

bels, usually those owned by art-
ists. Currently, the RAL/Fintage
House operation is dealing di-
rectly with about 30 neighbor-
ing rights collection societies,
he says.

"We can't change the fact that
you are an American artist that
recorded in the U.S.-there are
some neighboring rights avail-
able to them, but it's far less"
than for artists who live in
countries that have neighbor-
ing rights. Other factors, like

UPI= 11)N11

Dutch publisher
Fintage House has
acquired a stake in U.K.-
based Rights Agency
Limited, whose clients
include PET SHOP BOYS
and (inset) CELINE DION
and PAUL McCARTNEY.

where artists reside or record,
could expand collection possibil-
ities. "It's terribly complicated,"
Teves adds.

Since both Fintage, a 25 -year -

old company active in neighbor-
ing rights for the last decade,
and RAL, which was created
specifically for that purpose
in 1988, were pursuing neigh-
boring rights collections, the
deal creates synergies while
eliminating competition be-
tween them.

Consequently, the deal allows
the two companies to eliminate
overhead through a shared ser-
vice setup, while also investing
collectively in information tech-
nology upgrades and money col-
lection methods. According to a

joint statement, the deal gives
them "one of the most advanced
and efficient rights collection
and distribution services in the
business. Accuracy, speed and
transparency have been-and
shall remain-the key focus of
this business."

The deal also allows the com-
panies to separately serve their
respective client bases. RAL's
1,200 clients include Paul Mc-
Cartney, Phil Collins, Celine
Dion, Eric Clapton, Pet Shop
Boys, Andrew Watkins and Paul
Wilson, while Fintage House's
300 -plus client roster features
Britney Spears, the estate of
Elvis Presley, Anna Netrebko,
Jason Mraz, the Black Eyed Peas
and Foo Fighters.
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HOME FIELDADVANTAGE
Lowe's, Crate & Barrel turn to music to sell their messages this fall

WHEN ADVERTISING a national retail chain, conventional wis-
dom suggests that putting the retailer's products front and center of
ts TV commercials is thebest method ofpromotion. However, Lowe's

and Crate & Barrel-two major players in the home improvement
and home furnishing field-are mak-
ing music the focal point of their fall
branding campaigns, de-emphasiz-
ing the showroom deals of the week
typically featured in competitors' ads.

For its first national TV
campaign in five years, Crate
& Barrel is doing away with
displaying products alto-
gether-instead, it's mak-
ing its iconic font and am-

persand symbol the focus for a trio of spots that will share
he spotlight with licensed music. The first of three spots

debuted Sept. 10 during the premiere of "The Voice" and
features "Stuck on You" by Meiko, a folk -pop singer who
released sophomore album The Bright Side earlier this year
on Fantasy/Concord Records. Upcoming commercials fea-
ure Wanda Jackson's "Let's Have a Party" and Electric

Guest's "This Head I Hold." The campaign, created by ad
agency TBWA/Chiat/Day L.A., is valued at $10 million, ac-
cording to executives familiar with the spend.

TBWA executive creative director Patrick O'Neill was
ooking for tracks to capture the ads' simple yet modern

vibe-particularly for the first commercial, "Mark & Katie,"
which pairs words about the dating cyde ("Cocktails &
itters," "Sofa & Smooch") with Meiko's sweet song about

settling down with a new love ("I want you tonight/And for

With
The Brand

ANDREW
HAM PP

the rest of my life"). "The emotional quality of the song had such
a truth to it-the breathy vocals and her vulnerability were really
key in making it work," O'Neill says, noting that the creative team
changed some lyrics to better fit the ad's narrative.

The synch is the first national TV ad campaign for Meiko, who's
no stranger to licensing-every track from her 2008 self -titled debut
has been featured on a TV series. "I actually love Crate & Barrel,"
the singer said moments before a flight to Japan for a mini -tour
of Osaka and Tokyo. "It's really cool to be part of an age where you

"The emotional
quality of Meiko's
song had such a
truth to it
-the breathy
vocals and her
vulnerability
were really
key in
making it
work."

can have a song in a national commercial so lots of people find
your music that way. Being on an independent label, sometimes
it's hard to compete with the big dogs. It's nice to have other outlets
like this. I feel like I need to send Crate & Barrel some flowers."

Lowe's is also entering its second year of a campaign making
prominent use of songs from up-and-coming indie-pop artists-
complete with chyron credits at the end of each spot to save viewers
a few Shazam seconds. Since premiering last fall, Lowe's "Never
Stop Improving" commercials-created by BBDO New York-have

featured songs from Girls Like Shoes, Cameras Can't Lie,
April Smith & the Great Picture Show, Oxford, the Kicks,
Alyssa Bonagura and Andrew Simple.

The spots were designed to reintroduce Lowe's to a younger
demographic that might consider home improvement "more func-
tional, and not an emotional part of everybody's life," Lowe's VP
of marketing planning Ricki Barger says. "I couldn't think of
a better way to convey that than to infuse music-we're able to
talk to the category in a different way. It's enabled Lowe's to be
a cooler, hipper brand engaging the audience in positive ways."

Loren Parkins, senior VP of executive music and radio pro-
ducer at BBDO NY, calls the campaign to build commercials
around songs and artists completely fresh to the listener and "a
music producer's dream." Parkins adds, "The creative director
would say, 'I need a song about colors or spring,' and we would go
through hundreds and hundreds of songs. It's like an A&R guy
picking through hundreds of demos to fmd one hit."

The association with music has also brought Lowe's to music
festivals like South by Southwest, where it co -sponsored a handful
of events, with perhaps an even larger investment still to come.
"We have found some opportunities," Barger says, "for us to en-
gage with music in a bigger way than today."
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Warner's ne
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worldwide  &R on
his globa .genda
and w it takes to

In A&R today.

Warner Music Group recorded music chairman/CEO Lyor Cohen's latest
major global move occurred in July when he promoted Mike Caren to
president of worldwide A&R for WMG. Caren's bump to the top A&R spot
followed a series of other moves made last November, as Cohen revealed
his strategic hand by realigning the company's new senior management
structure. The shake-up-including the elimination of WMG's entire Eu-
ropean management tier-integrated digital, finance, catalog, marketing,
360 deals and distribution into global teams (Billboard.biz, Nov. 9, 2011).
Under the new arrangement, several execs were given expanded duties,
including David Marcus (360 deals), Kevin Gore (worldwide catalog man-
agement and synchronization) and Steven Bran (worldwide digital busi-
ness development).

Most recently executive VP of A&R for Atlantic, Caren added co-
president duties for the relaunched Elektra Records in 2009. During
the last decade, the Los Angeles native signed such artists as Trey
Songz, T.I., Flo Rida and B.o.B, and also produced sessions for Kanye
West, Jennifer Lopez and David Guetta. Starting out as a DJ at age
12, Caren segued into marketing at SRC/Loud and Ruthless Records
before joining Atlantic imprint Big Beat in 1995 at 17.

The A&R bug bit two years later, after he first signed rapid -rhyming
Chicago rapper Twista. "I didn't really know what A&R was at the time,"
says Caren, who credits Atlantic Records Group chairman/CEO Craig
Kallman as an early mentor. "I never formally trained in A&R. It was just
something borne out of discovering new music while I was in marketing.
Now, I'm addicted."

Don't you think that your new
title sounds both exciting and
daunting?
I'd imagine it would be to someone
from outside the company, or even
from within. But I'm 17 years in the
system, having traveled with art-
ists visiting different markets, meet-
ing songwriters and producers, and
getting to know the staff in various
territories. I stepped into the posi-
tion with a lot of relationships and
an understanding of people's tastes
and personalities all over the world.
I've also stepped in at a time when
my personal taste has never been as
diverse or internationally oriented.
It's been easy to create an agenda for
myself as less of a department head
and more as an adviser to all creative
heads at the labels-a resource and a
communicator for the needs of each
individual department.

After two months of working at
your new post, what appears on
your agenda?

Lyor and I decided to set things off
with a global A&R conference, so our
creative executive team from around
the world will be meeting in Ham-
burg, Germany, this month. We're
not dictating the talking points-
we've created an agenda populated
by the needs and wants of the se-
nior A&R community. We came up
with something based on what our
day-to-day creative staff felt needed
to work as a global team, and that's
going to set the pace for what I do on
a global level.

Which items are highest on your
list of immediate goals?
First, I want to align everyone's moti-
vations. I want everyone's motivation
to always be for the greater good of
our artists and overlapping company
strategy. Second, I want people to
work as a team, to think about artists
on a global level and to seek creative
consultation from A&Rs outside their
own territory. It's always good to hear

second opinions, to get ideas and find

like-minded creative people who can
give us insights before we make our
final decisions.

Does this still leave room for you
to be as hands-on with record-
ings as in the past?
I'm still acting as an A&R execu-
tive and finding songs. I'm working
now with Cee Lo Green, B.o.B, Jason
Deriilo and Kirko Bangz. This post
is giving me access to help distribute
great music and songs to our A&R
[reps] around the world. It's so im-
portant to understand the market-
place and the needs of songwriters,
producers and managers. I'm on the
front line of that. I'm not coming in
based on theories that were in prac-
tice during a different time. It's about
how can we leverage our global artists

and A&R team to make sure we're
getting the best music first.

That's what makes this new posi-
tion fun and what keeps me inspired.
Every six months I analyze what's
worked, what hasn't and how we can

do it differently. I don't spend a lot
of time theorizing about how some-
thing could work. I just take a project
or two, put it into action and watch
the results. Hook at this as the music
business equivalent of the tech busi-
ness: minimal, viable product.

And your role as co -president
of Elektra?
I'm still A&R'ing some Elektra art-
ists [Green, B.o.B] and have a lot of
pride in what we did with the label.
But I'm no longer co -president. There
will soon be announcements about
the next steps for Elektra.

In these globally aware times,
what does a person need to be
an effective A&R executive?
You need to be an absolute expert in
one subgenre. There has to be one
area ofmusic that no one knows more
about than you, versus an A&R per-
son who knows a good amount about
a lot of genres but isn't truly an expert

in one. You also have to be a corn-

pletely obsessed music junkie and a
consumer, understanding what's out
there in the marketplace and what
the competition is doing creatively.
You also have to be someone who
thinks about the future. It's not about
making music for today, but think-
ing about what's going to be fresh 18
months or three years or even five
years from now.

How difficult is it to break into
A&R at this point?
That's another thing I'm trying to
change. It's been a lot about who you
know, but I want to make it more
about what you know. When an A&R
position recently became available,
we created a questionnaire and an
online application, linking it to all of
our social media outlets and tweet-
ing it out. We opened the job applica-

tion process to the world and made
it a meritocracy. I hope to continue
that process.

Where do you go primarily to
seek out new music?
I'm online morning, noon and
night. I'm a big fan of recorded
music more than live music. There
are such incredible communities
of music-SoundCloud, YouTube,
blogs-and just so many online re-
sources. Whether I was in A&R or
worked in another industry, I'd be
spending hours every day discover-
ing new music. Some people turn to
golf or videogames. Music is still my
No. 1 hobby.

What trends are you seeing?
More so than ever before, artists of
different genres are collaborating and
sparking new sounds. The Internet
has created incredible tools for collab-
oration and exposure to sounds that
are happening far away. It's a great
time for innovation, and software is
becoming so cheap and ubiquitous.
People who didn't normally have ac-
cess or formal training are making
new music.

To succeed in A&R, you need to be an absolute expert
in one subgenre, versus someone who knows a good

amount about a lot of genres but isn't truly an expert in one.
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The Show's
The Thing
Rock en Espanol acts score on the
road, despite their absence on radio
and the charts

As thelive performance
industry worries
about the health of

U.S. Latin concerts, several vet-
eran rocken Espanol bands are
touring at a brisk clip, playing
sold -out shows nationwide-
even though their music isn't
on the radio, is rarely found
on the charts and has few tour
sponsors to sub-
sidize costs.

Current acts
on the road in-
clude Argen-
tine trio Enan-
itos Verdes,
currently in the
midst of a 25 -
date theater/dub
tour, including
many House of Blues and Fill -
more locations; Spanish rocker
Enrique Bunbury, who begins
a 14 -date tour on Nov. 17; Mod -

can alt-rockband Cafe Tacvba,
which just finished 13 U.S.
dates; and Spanish pop -rock
group Hombres G, which is

slated to tour the United States
in November.

While all of these acts came
to prominence in the '80s and
'90s, other, newer acts are fol-
lowing suit.

It's not a negligible circuit.
Most of Enanitos Verdes' dates
are held at 1,000 -to 2,000 -capac-

ity venues, including two sold -
out shows at the
1,800 -capacity
House of Blues
in Anaheim,
Calif. With HOB

tickets averaging

$40-$45, it's a
win -win for ev-
eryone, includ-
ing the fans.

"There are
showcases by alternative acts
everywhere in the country,"
Live Nation VP of Latin pro-
gramming Manuel Moran says.
"We constantly see new groups
presenting music, and every
year there are between 15 and
20 tours, with 20-25 dates each.

Latin
Nota
LEILA
COBO

Mr 

That makes me think there's an
incredibly large group of people
working in this genre."

A lot of the work is under the
radar. Because these groups
aren't on the charts and often
don't have labels-as is the
case with Enanitos Verdes-
many sponsors aren't aware of
their pull.

And yet, they're able to sell
out tours in the United States
every year, sometimes twice a
year. At a place like HOB, En-
anitos Verdes' manager Juan
Carlos Mendiry says, there
isn't room for LED screens or
fancy props.

"It's just us: rock'n'roll," he
says, although costs for such
items as props will increase
for venues like the arenas or
stadiums the group can play

in Latin America.
Keeping costs down, pro-

moter John Frias says, ensures
that the artist and the promoter
both make money, even without

a sponsor and even after paying
marketing costs.

As for the marketing, Frias
does whatever he needs to, push-
ing heavily online and on social
sites, but relying primarily on
radio. Even if stations don't play
the act in their rotation, if the
music is remotely compatible,
Frias will buy advertising. If
there isn't any radio or TV, he'll
do grass -roots marketing at a
club and event level.

But the groups seem to have
irresistible appeal. For exam-
ple, the recent Reventon Super-
estrella at the 14,000 -seat Sta-
ples Center in Los Angeles-a

Cafe Tacvba
singer RUBEN
ALBARRAN at

the Wirikuta
Fest in Mexico

City on May 26.

multi -act show put together by
KSSE (Superestrella), the one
major radio station that sup-
ports the genre-sold out in
just four hours.

Even newer bands like Zoe
and La Vida Boheme are start-
ing to make inroads. "It's easier
for an alternative group to gain
a following than a pop group,"
Live Nation's Moran says.
"With pop acts, you need to see
and hear them many times to
believe in them. Seem alterna-
tive act a single time, and you
can become a fan. We're doing
well with them. This division
is growing noticeably, thanks
in large part to rock en Espa-
nol acts."    

For 24/7 Latin news
and analysis, see
billboard.biz/latin.

Moreno Makes New Move
Singer Gaby Moreno brings her soulful tunes to Latin audiences with her first all -Spanish album

Gaby Moreno presented her new album, Posta/es,

with a show at Los Angeles' Largo nightclub, turn-
ing the stage into a Pan-American honky-tonk with a
big band featuring a string section, banjo and horns.
Wearing a gold dress and a sequined flapper's
headband, Moreno belted blues, caressed boleros
and rocked ballads, singing her own songs based on
Guatemalan folk legends, old streetcar photos and
her grandfather's faded love letters.

"I'm going to be talking all in Spanish tonight,"
Moreno told the crowd at the start of the show, before
deciding instead to introduce each song in English.

The Guatemalan singer/songwriter could be
forgiven for the confusion. Postales, on Metamor-
fosis, the label started last year by Ricardo Arjona,
is Moreno's first all -Spanish album, and it could well
take her from being an artist with mainstream indie
cred to Latin music's newest female star.

A Los Angeles resident, Moreno released two
previous bilingual records by herself, both featured
on NPR's local tastemaker station, noncommercial
KCRW Los Angeles. She co -wrote the theme song
for NBC's "Parks and Recreation," toured with femi-
nist folkies Tracy Chapman and Ani DiFranco, and
also performed in many non -Latin countries includ-
ing France, Germany and Holland.

"I've always been very focused on the United
States and Europe," Moreno says. "I never had
the resources or contacts to get to Latin Amer-

GABY
MORENO

performing at
Largo in Los
Angeles on

Sept. 4.

ica with my music."
The 30 -year -old artist performed in Mexico for

the first time just this year, when she joined Arjona
onstage for "Fuiste Tu," a duet the pair recorded to-
gether for Arjona's 2011 album, Independiente.

"Fuiste Tu" reached No. 1 on Billboard's Latin
Pop chart and No. 2 on the Hot Latin Songs tally.
Moreno appeared with Arjona in stadiums around
Latin America and at record -setting concerts in
Guatemala, where he is the country's biggest musi-
cal superstar.

"The pop audience really discovered Gaby on this
tour," says Paula Kaminsky, who runs Metamorfosis'
Miami offices. "The reaction in the stadiums when
she came onstage for the duet was both amazing
and unexpected."

Moreno's own material and visceral vocal range
show her love for the blues, which she originally dis-
covered during a family trip to New York when she
was13.

"I don't want to be an artist that has to sing only
Latin styles, because I'm in the Latin market," she
says. "My music is so heavily influenced by Ameri-
can music."

Posta/es will likely find many fans among Latin-
American audiences that have embraced artists like
Adele and Norah Jones. Like those two performers,
Moreno is a self -described "old soul" with a voice
that recalls the great female singers of decades past.
Perhaps most important, Moreno-who still shud-
ders when she recalls a crash -and -burn disaster
with a Latin major label early in her career-seems
to have found the right company to introduce her to
Latin America.

"We know it's going to be a long run," Kaminsky
says. "Gaby has all the talent, and we have all the pa-
tience to make it happen." -Judy Cantor -Navas

EN ESPAROL: All the great Latin music coverage
biz you've come to expect from Billboard-in

Spanish. Go to billboardenespanol.com.
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LA SANTA CECILIA
TAPPED TO SUPPORT
RYAN BINGHAM
La Santa Cecilia, known for
mixing traditional Mexican
music with pop songs, is em-
barking on a 10 -city tour with
Americana singer/songwriter
and Academy Award winner
Ryan Bingham, who is a fan of
the band. While the indie group
sings in Spanish, it's the whimsi-

cal, upbeat music, led by singer
Marisol Hernandez, that has
scored the Los Angeles -based
act a Latin Grammy Award
nomination, as well as synchs
in such TV shows as HBO's "En-
tourage." The tour, La Santa's
first with an Anglo artist, starts
Sept. 25 at San Francisco's
Great American Music Hall.

LATIN RECORDING
ACADEMY ACOUSTIC
SERIES EXPANDS
The Latin Recording Acad-
emy recently launched its
annual acoustic sessions in
Mexico City with Colombian
rocker Juanes and Mexican
pop band Reik. The series,
previously held exclusively in
the United States, will lead up
to the Latin Grammy Awards
on Nov.15 at Las Vegas' Man-
dalay Bay Events Center. This
year's series also marks a new
partnership with Heineken.
Nominations will be an-
nounced Sept. 25, with bal-
lots due Oct. 23. Other acts
participating in the sessions
will be announced shortly.

BERKLEE OFFERS
NEW GRADUATE
PROGRAM IN SPAIN
Berklee College of Music has
opened a campus in Valen-
cia, Spain, that coincides with
the launch of a new graduate
program. Students can now
get degrees in music busi-
ness, global entertainment
and contemporary studio per-
formance, as well as scoring
for film, TV and videogames.
On Sept.17, Berklee president
Roger Brown will give the
welcoming speech at the new
campus to an inaugural class
that includes more than 70
master's degree students from
22 countries taking the year-
long program. Additionally,
the global studies program
allows Berklee students from
Boston to study in Valencia.

-Justino Aguila
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Getting In Tune
On the eve of its `Quadrophenia' tour, the band upgrades
its collectibles and other offerings

BandMerch's new global merchandising
deal with the Who demonstrates that
the modern merch partnership can be

multifaceted and extend for a long term.
BandMerch, a division of sports and enter-

tainment firm Anschutz Entertainment Group
and its live entertainment arm
AEG Live, signed the Who as
the band tees up its Quadrophe-
nia tour this fall. (2013 marks the
40th anniversary of the landmark
rock opera.)

The deal with BandMerch
features the traditional "three
legs of the merch stool" -retail,
e -commerce and touring -but
also ventures into concert reve-
nue from fan site TheWho.com and ticketing
options. BandMerch has already successfully
orchestrated an online presale for tickets to the
upcoming Quadrophenia shows.

Merch deals often run for two years, the length
of a tour or album cycle, but "we all wanted a
relationship that has the potential to last
for a much longer term than
the usual 24 months," in-
dustry veteran and
BandMerch presi-
dent Joseph Bon-
giovi says. "It's not
just built around this
Quadrophenia anniver-
sary. It's the time needed to
truly build a program based
on their iconic status, not only
in music, but in lifestyle, with
a multigenerational platform."

BandMerch set out to build
a specific presence for
the Who at retail out-
lets as well as bolster
the e -commerce pres-
ence with memorabilia,
collectibles and VIP/
bundling opportuni-
ties synergized with
tour promoter AEG
Live. The first leg of
the tour begins Nov.
1 at BankAtlantic
Center in Sunrise,
Fla., and runs until
Dec. 9 at the Mohe-
gan Sun Resort & Ca-
sino in Uncasville, Conn., while a second leg
begins Jan. 28, 2013, at the Honda Center in
Anaheim, Calif.

At retail, BandMerch is conducting "an exten-
sive development process with management to
really hone in on what the brand vision should
be," Bongiovi says. With the Who, and specifi-
cally Quadrophenia, that vision falls into two
areas: fan appreciation, meaning what things
fans would like to buy on the tour, and lifestyle,
which Bongiovi describes as "more brand fash-
ion sense."

"If you watch the film 'Quadrophenia' and
look at the fashion that the mods and rocker
characters are wearing, it's still relevant today,"
Bongiovi says. "So how do we take advantage of

a lifestyle/fashion brand approach utilizing the
popularity and iconic value of the Who? Forty
years ago, the established fashion trends were
introduced to the world through Quadrophenia."

BandMerch will also dig deep into the Who's
archives to find images and memorabilia that

will appeal to hardcore fans. "Part
of that new look, or refreshing it,
is really using imagery from the
past that nobody's even seen, or
that definitely has not been used
on the merchandising side," Bon-
giovi says. "Believe it or not, there
still isn't a great iconic shot of Pete
Townshend doing the windmill
that has been used significantly
on anything."

BandMerch will also build a high -end collect-
ibles side, especially for e -commerce. "I say to
properties like the Who, 'Your garbage is our
gold. Don't throw anything out,- Bongiovi says.
"Broken guitars that Pete smashed -did he save
them? If he did, we could put something really

cool together, auction it off live on TheWho.
com, and do it for charity if they

want. I know Pete has saved a
lot of stuff that no one's
even seen."

Now that the presale
has been executed on-

line, BandMerch will begin
"growing and strengthening

the product line and the function-
ality of the site, whether it's

the live chat or the tour
blog," Bongiovi

says. "We're re-
ally [building]

the content to
drive traffic and

keep fans satisfied,
creating promotions and
marketing opportunities
directly through e -com-

merce, and keeping things
fresh and new. If you go to

really robust e -commerce
sites once a week, which
most fans hopefully do, you
shouldn't see the same thing

twice, at least on the front page."
For the tour, BandMerch is devel-

oping a program, potentially USB-
based, in which fans can
buy high -quality audio
recordings from the con-
cert they just attended.

"I'm confident, but
there are rights issues

when it comes to that," Bongiovi says. "If we can
get a really good price point, I'd love to be able to
do that. Fans could go home, plug that USB in,
have a code on it that takes you to a section of
TheWho.com and you could download the con-
cert you were just at
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The Who's
Quadrophenia
tour marks the
album's 40th
anniversary.
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The Billboard Touring Conference
& Awards will be held Nov. 7-8 in

E New York. For more Information
pumps and to register, go to

billboardtouringoanference.com.
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Grant Park, Chicago, Aug. 3-5 three

C3 Presents

GIGANT3S: MARC ANTHONY, CHAYANNE, MARCO ANTONIO SOLIS
American Airlines Arena, Miami,
Aug. 3.4

28,486
two sellouts Cardenas Marketing Network

MAROON 5, KEANE, JAVIER COLON
Arena Anhembi, Sao Paulo,
Aug. 26 1,0 Evenpro/Water Brother/XYZ Live

GIGANT3S: MARC ANTHONY, CHAYANNE, MARCO ANTONIO SOLIS
Izod Center, East Rutherford,
N.J., Aug. 10 11Y157 Cardenas Marketing Network

GIGANT3S: MARC ANTHONY, CHAYANNE, MARCO ANTONIO SOLIS
Allstate Arena, Rosemont, Ill.,
Aug. 19

10,468, Erailtel:41:griTeanrit'eti"g Network, Viva

MAROON 5, KEANE, JAVIER COLON
HSBC Arena, Rio De Janeiro,
Aug. 25 rea° Evenpro/Water Brother/XYZ Live

GIGANT3S: MARC ANTHONY, CHAYANNE, MARCO ANTONIO SOLIS
Toyota Center, Houston, Sept. 1 11,127
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Ev.::eone,s,e1;14:keting Network, Live Nation,

GENTLEMEN OF THE ROAD STOPOVER: MUMFORD & SONS & OTHERS
Page Park, Dixon, Ill., Aug. 18 1sse2? Jam Productions, Jay Goldberg Co.

JOHN FOGERTY, LUKAS NELSON & THE PROMISE OF THE REAL
Mile One Centre, St. John's,
Newfoundland, Sept. 7-8 11 12twosellouts

Evenko, Live Nation

GIGANT3S: MARC ANTHONY, CHAYANNE, MARCO ANTONIO SOLIS
Honda Center, Anaheim, Calif.,
Aug. 24 ;36T3 Cardenas Marketing Network, AEG Live
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Arena
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Curitiba,
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THE BLACK KEYS, THE SHINS
Molson Canadian Amphitheatre,
Toronto, Aug. 4 rsellout

Live Nation

Evenpro/Water Brother/XYZ Live

Live Nation

GIGANT3S: MARC ANTHONY, CHAYANNE, MARCO ANTONIO SOUS
American Airlines Center, Dallas,
Sept. 2 ?6'311%

E:..rdneonts,:;1gketing Network, Live Nation,

RASCAL FLATTS, LITTLE BIG TOWN, ELI YOUNG BAND, EDENS EDGE
Minnesota State Fair, St. Paul,
Minn., Aug. 30

12,628:( Minnesota State Fair

JASON ALDEAN, LUKE BRYAN, RACHEL FARLEY, DEEJAY SILVER
Bangor Waterfront
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Live Nation

GIGANT3S: MARC ANTHONY, CHAYANNE, MARCO ANTONIO SOLIS
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JASON ALDEAN, LUKE BRYAN, RACHEL FARLEY, DEEJAY SILVER
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Live Nation

JASON ALDEAN, LUKE BRYAN, RACHEL FARLEY, DEEJAY SILVER
Riverbend Music Center,
Cincinnati, Aug. 16 1M1 Live Nation

2NE1
Nokia Theatre L.A. Live, Los
Angeles, Aug. 24

6,680 Live Nation

RASCAL FLATTS, LITTLE BIG TOWN, ELI YOUNG BAND, EDENS EDGE
First Niagara Pavilion,
Burgettstown, Pa., Sept. 1 11,88 Live Nation

KENNY ROGERS, JOHN ROWLES, BOURBON COUNTY BROTHERS

EVis:411,1"),Ztrg:illand, Aug.10 N?? Pacific Entertainment

JASON ALDEAN, LUKE BRYAN, RACHEL FARLEY, DEEJAY SILVER
Bethel Woods Center for the
Arts, Bethel, N.Y., Aug. 26 7,71 Live Nation

KEY 103 LIVE: ONE DIRECTION, TULISA, WILL YOUNG & OTHERS
Manchester Arena, Manchester,
England, July 22

12,680
13.060

EMO

JASON MRAZ, CHRISTINA PERRI
Bell Centre, Montreal, Sept. 8 9,772

10.012
Evenko, Live Nation

RASCAL FLATTS, LITTLE BIG TOWN, ELI YOUNG BAND, EDENS EDGE
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565/525

$595,305
560/$45

$588,902
565/525

$587,080
540 Waterfront Park, Louisville, Ky., 14,677

Aug. 13 sellout

Live Nation

BRAD PAISLEY, THE BAND PERRY, EASTON CORBIN & OTHERS

IlianXig?r1ZreFgahl/1.1.(!sZg. 24
18,100 Live Nation

PHISH
Blossom Music Center, Cuyahoga 11,220
Falls, Ohio, June 24 20,551

Live Nation

RASCAL FLATTS, LITTLE BIG TOWN, ELI YOUNG BAND, EDENS EDGE
Comfort Dental Amphitheatre,
Englewood, Colo., Sept. 8 2180 Live Nation j
MUMFORD & SONS, DAWES, THE APACHE RELAY
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prie.ltitssina Group/AEG Live, Production

NEIL YOUNG & CRAZY HORSE

$579,147
559.50/$30.75

6,419 Another Planet Entertainment

JASON ALDEAN, LUKE BRYAN, RACHEL FARLEY, DEEJAY SILVER
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Exceeding Its Grasp
Nearly two decades after launching, publisher Reach Music relishes
its mid -level status

Michael Closter started Reach Music Publishing nearly
20 years ago in his New York apartment when he was
just 24 years old, and since then has been growing the

company one song at a time. Today, Reach has eight staffers, a
catalog of about 4,000 songs and a roster that includes Public
Enemy, Danzig, the Misfits, John Mayer, Keith Shocklee,
Pete Rock, John McVie, Steve Porcaro, Ice T, Nate Dogg,
the Knack, Common, Fat Joe, Lisa Loeb, Jack Johnson,
Remy Ma and Less Than Jake. The company also serves as
an administrator for Dangerbird Publishing, whose roster
includes Fitz & the Tantrums and Sea Wolf, and music su-
pervisors Alex Patsavas and Scott Cresto.

While the firm started out based in R&B and rap music,
it has expanded into other genres through the years. Closter
says the company does a mixture of ownership, administra-
tion and hybrid deals with its artists and songwriters. "Be-
sides Dangerbird, we haven't delved into doing deals with
other music publishers," he says. "We don't want to overload
the infrastructure by taking on large administration clients."

Closter began his career thanks to the music business pro-
gram at New York University. After interning at various music
publishing companies, he landed a gig at the publishing arm
of a label run by Hank Shocklee and Bill Stephney, which
was handling the Public Enemy catalog. Closter recalls that
when the label S.O.U.L. Records, which went through MCA,
folded, he started Reach Music, with Public Enemy as the
first client.

Now, Closter says he sees an opportunity to become a mid-
level publisher because of the vacuum in the industry. "BMG
has steamrolled all the midlevel companies, so there's a huge
opening in the middle ground" between major publishers and
smaller music companies, he says. "We are the only one that I
can think of that has been doing this for 20 years without private
equity behind us. With Reach Music, there is no endgame-we
want to be your publisher for life. All the other firms [that used
to occupy the midsize publishing space] have
sold out or have private equity backing them,
while Reach is financed by Closter through
a combination of cash flow and a traditional
line of credit from its bank.

"We have a great administration struc-
ture, with systems based on Counterpoint,
which provides an administration soft-
ware package for music publish-
ers," he continues. "For for-
eign territories, Reach
Music uses a hybrid
system, being affil-
iated directly with
international right
societies in the
United Kingdom,

Reach Music's
MICHAEL CLOSTER
(left) with Public
Enemy's CHUCK D.

Reach Music
started with

PUBLIC ENEMY
as its first client.

Australia, France, Sweden and Germany, and working with
traditional subpublishers in other territories."

Recently, the company has watched the act that started the
company, Public Enemy, enjoy chart success in the United
Kingdom thanks to the selection of its song "Harder Than
You Think" for a high -profile synch as the theme for the
2012 London Paralympics. Based on its use in a trailer for the
games, the track ranked No. 4 on the U.K. songs chart for the
week ending Sept. 2, according to
the Official Charts Co.

Reach's song portfolio is
represented by Chris Brown's
"Sweet Love" single, through a
co -publishing deal with co -writer
Jason Perry; Usher's "Dive" on
current album Looking 4 Myself,
through a co -publishing deal with
Frank Romano; a Public Enemy
sample used on Nas' song "Reach
Out," which features Mary J. Blige and appears on his new Life
Is Good set; and through an administration deal with producer
Young Grye, on behalf of the publishing company of T -Pain,

who co -wrote "How to Hate" on Lil Wayne's Tha Carter IV.
Other songs in the company's portfolio, thanks to co -

publishing deals, include hits like "Be Without You," "There
Goes My Baby," "SOS," "Just a Dream," "My Sharona" and
"Down With the King."

What Reach has going for it every day, according to
Closter, is a staff that is focused on its manageable song
portfolio and very hands-on with the ability to get its
music in front of the right users. About 18 months ago,
Reach moved from New York and consolidated operations
in Burbank, Calif., with a new office to be closer to the
TV and film industries, while also trying to flesh out its
catalog. Closter says a key person at Reach is executive
VP Scott Rubin, who has helped build the company since
joining in 1999.

"We look at ourselves as having premium copyrights
with iconic songs," Closter says. "When you are dealing

with top, iconic songs, you have to communicate
with music supervisors and be aware of pricing
fees. Not getting undercut takes skill, finesse
and experience to know the proper fees you
should be getting. But, in addition to knowing

when to push the envelope, you also
have to know when to pull back."

Closter concludes that "large
publishing companies could
never focus the time and
attention to make sure the
fee is right for every client

and copyright."

Publishers
Place
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JASON ALDEAN'S trademark blend of COUNTRY BASICS AND
ROCK ATTITUDE has put him at the front of a NEW COUNTRY

SCENE and moved him to MULTIPLATINUM STADIUM STATUS.

Now he's ready to UP THE ANTE with 'Night Train' By Ray Waddell
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hatever its original
purpose, the out-

building at Jason Al -
dean's sprawling slice

of Tennessee heaven
south of Nashville is

now more bar than barn. And given the wealth of
Georgia Bulldog memorabilia, music posters both
vintage and contemporary, and various diversions
throughout the structure, it's surely a place where he
feels comfortable as Team Aldean tees up his fifth
album, Night Train, due Oct. 16.

Call it the calm between the storms. "This has
been a year of trying to wrap my head around what's
going on," Aldean says. Hatless and wearing a faded
Foo Fighters T-shirt, Aldean is dearly relishing some
time off in the midst of his mega -selling tour. "Last
year kind of took us by storm. We felt like we had
a great record [in My Kinda Party], we felt like we
had some big hits on it, but I don't think any of us
expected things to explode like they did. And when
we went out and started not only selling out dates,
but selling them out way in advance, we knew some-
thing was going on that was really cool."

As the leader of a bona fide country scene, Aldean
has moved from well -planned artist development
success story to superstar status with remarkable
speed. Fourth album My Kinda Party is flirting with
triple -platinum status at 2.7 million units sold, ac-
cording to Nielsen SoundScan, and spent 12 weeks
atop Billboard's Top Country Albums chart as the
best-selling country set of 2011. On the road, Aldean
is selling out high -capacity venues in advance, al-
ready at nearly 800,000 tickets sold, according to Bill-
board Boxscore, and topping a debut headlining year
in 2011 that earned him the Breakthrough Award at
the Billboard Touring Awards last November.

The spark was smoldering, and it ignited when
"Dirt Road Anthem" was released in April 2011.
"I went on vacation and 'Dirt Road Anthem' came
out, and when I came back things were just crazy,"
Aldean recalls, shaking his head. "You work for
something for six, seven years, and all of a sud-
den in a matter of months... it was ridiculous. It
took a little getting used to."

Night Train-arriving on Nashville indie label
Broken Bow Records, which signed Aldean to a
seven -album deal in 2003-shows all indications
of continuing Aldean's upward trajectory. Produced
once again by Michael Knox (see story, page 20),
the album will no doubt please Aldean's legions
of fans, as lead single "Take a Little Ride" steadily
marches toward the top 10 on the Hot Country
Songs chart after Aldean's highest debut to date.

Suddenly, 14 years after he moved to Nashville,
an artist that frequently dealt with rejection back
in the day is arguably the hottest male act in coun-
try music. Producer Knox, an early believer whose
profile has risen in tandem with Aldean's, hates to
say I told you so... a little. "I was trying to get Jason
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a record deal for five years, and everybody
I'd meet with would say, 'He ain't the best
singer,' or 'He don't look the best,' or 'His
songs ain't the best,'" Knox recalls. "And I
remember sitting down at one of our later
meetings and saying, 'You know, he might
not be the best at everything, but when you
put what he does together, that's what makes
him the best.' Those elements, nobody can do
them at a higher level than him in one unit."

Chris Parr from Aldean's management
team at Spalding Entertainment says the art-
ist is a little bit "old school" when it comes to
making a record, yet remains as current as it
gets in the overall approach. "We're completely
active with his young fan base, very active in
social and digital and all that stuff-we live
in that-but when he goes to make a record,
he approaches it in the old -school way, as an
album project," Parr says, adding that such
an approach makes the albums longer and
deeper. "We have that advantage with these
projects where there's a lot of depth to them
and we can keep going at them, yet we're not
doing the same thing over and over. It's show-
ing the different facets to the diamond."

With that analogy, Night Train is multi-
faceted, packed with what have become sig-
nature Aldean calling cards in pounding
midtempos, smoldering ballads and rowdy
party soundtracks. Having broken country/
hip -hop ground so successfully with "Dirt
Road Anthem," Night Train memorably fea-
tures rap elements during "The Only Way
I Know," which includes scene -mates Eric
Church and Luke Bryan, and arguably the
most downright fun country song to emerge
this year, "1994," which celebrates good
times to a soundtrack of '90s radio hitmaker
Joe Diffie (see story, this page).

Elsewhere, Knox and Aldean serve up
plenty of their trademark country -meets -
arena rock, with the atmospheric ballad
"Wheels Rollin'," along with the pure ro-
mance of "Talk" and Aldean favorite "Star-
ing at the Sun." If there is a common thread
in Night Train, it's the one that runs through
tracks like "Drink One for Me": taking stock
of life as adulthood settles in, less about nos-
talgia than the realization that the wilder,
younger days have been survived.

Aldean doesn't disagree. "Everybody does
that when you get to be a certain age," he
says. "You're not a kid anymore, you're not
an old man, you're caught in the middle,
and that's where I am. If we sit around and
talk, I don't know one person my age that
won't bring up, 'Man, when we were in high
school we did this one night and got caught,'
or 'I met this girl.' It's fun for people to
reminisce about good times and things you
should have got arrested for."

Night Train also includes some of the
pickup truck/drinking/small-town refer-
ences that some critics claim are overdone
in country music today. Aldean shrugs off
those criticisms. "I don't give a shit, I'll be
honest with you," he says. "The people that
hate it, that's fine, there's been plenty of re-
cords that came out that were huge that I
didn't really like. But I'm not who's buying
the record, so it doesn't really matter."

If there is a lot of talk about the country
lifestyle on country radio today, well, "how
many country singers do you find that are
from way up North?" the Macon, Ga., native
wonders. "I'll wait-go ahead. The thing is,
if you had a guy from the city singing about
pickup trucks, hunting and fishing, what-
ever, that's like me singing about being a

TEAM ALDEAN
ALBUM Night Train

LABEL Broken Bow Records

RELEASE DATE Oct. 16

MANAGEMENT

Spalding Entertainment

PRODUCER Michael Knox

BIG DEALS Coors Light,
State Farm Insurance
(2012 tour sponsor), Wrangler

TOURING 2012 tour, produced by
Live Nation, wraps Oct. 27 in Dallas
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stockbroker. I sing songs I can relate to."
But, in the end, Night Train is most notable

for what Aldean does so well: find a balance
among edgy production and alpha male lyrics
and unadulterated romance and present it in a
way that-live and on record-appeals to both
genders. "Alabama-they were the masters of
that," Aldean says. "They could come out with
'Mountain Music' or 'Tennessee River' and
then turn around and come out with 'Feels So
Right.' Go out and have fun and be those guys
that like to party, then turn around and make
every woman in America want Randy Owen."

Aldean says it boils down to believing in
the songs. "If you say, 'I'm going to cut this
song because I know the teenagers are going
to love it,' well, then you're going to alienate
everybody else," he says. "When I cut my re-
cord, I'm just going to cut the things that I
like, and whoever likes it likes it. That's too

Put A Little 'Third Rock' In Your Hip -Hop
Classic country hitmaker Joe Diffie gets a

Ten songs in, Jason Aldean's new album, Night Train, throws
out a curve ball that will have crowds of 20 -somethings
chanting the name of a classic country artist whose biggest

hits came when they were still in diapers.
It's a country hip -hop gem called "1994,"

and with its sly references and chant of "Hey,
Joe, Joe, Joe Diffie!" the song is an instant
standout. Aldean producer Michael Knox says
that after he and the singer heard the demo
of the song, penned by Thomas Rhett, Luke
Laird and Barry Dean, "it was like, 'Dude, we
have to cut this. This is the funniest, coolest
thing I've ever heard.' Jason said, 'I know.'"

"I was a junior in high school in '94," Aldean
says, "and Joe Diffie was huge. I remember
I went to the Cherry Blossom Street Party
in Macon [Ga.], with Kenny Chesney on one
stage and Joe Diffie on the other stage, and
there was 5,000 people watching Joe Diffie
and about 500 watching Kenny Chesney."

In 1994, Diffie's highest -charting album, Third Rock From the
Sun, reached No. 6 on Billboard's Top Country Albums chart,
and "Pickup Man" spent four weeks atop Hot Country Songs.
The irony of name -checking the ultra -country Diffie in a country -
funk song represents the marriage of hip -hop and country like

remix

nothing else to date.
"The only thing was concerned about with that song was a'

ing my younger fan base not really get it, because of it being '94
and it making reference to some of his song
titles," Aldean says. "There may be some
younger fans that have to do some research
and figure out who Joe Diffie is, but obvi-
ously people in the business know he's a
great singer and one of the best vocalists
we've had in this town in years."

Billboard sent the song to Diffie to gauge
his reaction. "First of all, wow!" was his re-
sponse. "Jason's found a really cool niche
and he dang sure delivered on '1994'-big
time. I mean, what else can you say but
what an honor it is to have the larger part of
a song reference songs of mine. To think all
of Jason's fans will be chanting my name..
pretty dang cool."

Diffie calls himself an Aldean fan.' I rea
like how Jason is pushing the envelope of today's country music_'-
he says. "It's a tough thing to do and takes a lot of cojones."

In the end, "every time I hear the song, it puts a huge grin on my
face," Diffie says. "It makes me feel that what I worked so hard at
actually mattered to someone." -RWI
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SITES JasonAldean.com,
Facebook.com/jasonaldean,
YouTube.com/jasonaldean

TWEETS @Jason_Aldean

much work to try to figure out the demo-
graphic. That's too much like a business."

The business of Jason Aldean is robust and
growing, which brings new opportunities but
also means more is at stake. Still, no one on
Team Aldean is complacent, and next year
they're going to take things to the proverbial
next level, particularly on the touring front.

Aldean's touring in 2012 has built on the
headlining status established last year, and
brings the added bonus to fans of having
Luke Bryan onboard as the latter's career also
surges. "Luke could have gone out this year
and probably headlined on his own, so the fact
that he decided to put it off another year and
went out with us helped us out," Aldean says.
"Us and him both having huge years sent ev-
erything over the edge, and it has been fun."

The tour, booked by Kevin Neal, presi-
dent of Nashville independent agency Buddy
Lee Attractions, Aldean's career -long agent,
and promoted by Live Nation Country Music
president Brian O'Connell, will wrap in Oc-
tober as one of the biggest country treks
of 2012, a year when country fielded more
headliners than ever. Not only has Aldean
posted huge boxscores in markets like At-
lanta ($1.3 million gross, 37,789 attendance,
two sellouts), he has also topped the 20,000
attendance mark in places like Cedar Falls,
Iowa, and Camden, N.J., and sold out his
first stadium show at Crew Stadium in Co-
lumbus, Ohio, that moved 27,450 tickets.

At these celebratory shows with Bryan, one
can truly gauge the fervor of the audience,
made up of rural and suburban 20 -some-
things, equal parts male and female, who
know the songs and come to party. Aldean's
shows reflect a lifestyle, and he's not hopping
on an existing musical trend-these fans are
digging a sound that hasn't strayed too far
from what Aldean was playing when he first
caught Knox's attention at the Buckboard in
Atlanta more than a decade ago.

Aldean is savvy enough to know how cy-
cles run and the value of good timing. "In
the music business, especially the country
music business, every 10 years or so you're
going to have this changing of the guard, this
wave of new artists that comes in," he says.
"It just so happens that we kind of came in
at that time, with guys like me and Luke and
Eric and Miranda [Lambert] and Blake [Shel-
ton] and Carrie [Under- continued on >>p18
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JASON, CONGRATS ON THE UNPRECEDENTED
SUCCESS OF THE "MY KINDA PARTY" TOUR!

NOW BOARDING THE NIGHT TRAIN...
THIS IS GONNA GET EVEN BETTER!
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from »p16 wood] and Taylor [Swift]-a lot
of young acts that came out right about the
same time. We kind of jumped right in there
in the middle of that stuff, and we're one of
the fortunate ones to be able to have a career."

But Aldean knows building the live thing
is the surest path to career longevity, and if
there's a model in that regard, for Aldean it's
Jimmy Buffett. "Here's a guy that hasn't had
a hit in forever, but he's a prime example of
an artist that went out and basically created
a market for himself. And now the guy can
go play wherever he wants and sell it out,"
Aldean says. "We all know that as far as hav-
ing radio hits and being on top of the world,
it ain't going to last forever. If you can go out
with your live show and turn people on to that,
where you have that fan base that's religious
and they're going to come see you when you're
in that town, once your radio success is gone
and you're not a mainstream guy anymore you
can still go out and play your shows."

AFTER 'PARTY'
AT THE TIME My Kinda Party was released,
there was a mini -movement in country music
to release lower -priced "six-packs" of new
music. "Strategically, we, with Broken Bow,
went completely the other direction," Parr
says. "The value proposition was making it
a good price and [releasing] 15 tracks. Maybe
we were swimming a little bit upstream, but
it paid off, and we're going to go back to that.

JASON ALDEAN
performing at the
MLB Fan Cave
in New York on
Sept. 4.

We feel we're giving the fan a great value."
Aldean hopes fans and the industry alike

don't compare Night Train to My Kinda Party,
commercially or artistically. "I never went
in to cut 'My Kinda Party II' or say, 'We've
got to cut a record that's going to beat the
last record,'" he says. "If you start to try to
compare records and beat what you did last
time, you're setting yourself up for failure."

Aldean points out that when the team

went in to cut Party, his 2005 album Wide
Open was his career record at 1.6 million
units, according to SoundScan. "I didn't go
in for My Kinda Party and say, 'I got to beat
Wide Open.' We just went and tried to make
a great record, and it did what it did on its
own," he says. "When this new album comes
out and if it sells, say, a million where the
other sold 2.5 million, I wouldn't consider
that a failure by any means. Now, if it comes

out and sells 3 million, that's fine, too."
The growth of Aldean's touring busi-

ness has been a critical component of his
career, and the team will up the ante next
year. "We're going to put him in some dif-
ferent kinds of venues next year, places you
wouldn't expect," Spalding Entertainment
president Clarence Spalding says. "It's been
a long journey, but what we want to do is
make sure that we can keep building."

One area where they won't push the en-
velope is with ticket prices, typical of the
genre as a whole and no small reason for
its success. "The worst thing we could do is
overprice our tickets," Spalding says. "We're
leaving a lot of money on the table, and that's
Jason Aldean's choice. It's something we talk
about constantly, making sure those ticket
prices are at a level where, if you want to
come to a Jason Aldean show, you can. You
might not be able to sit in the front row, but
you can darn sure attend this show."

Ticket prices for Aldean's shows range
from $30 on the low end to around $65 on
the upper end. "We are sensitive to [pricing].
We want to keep bringing people into the tent
and that's a great way to do it," Parr says. "It's
a little frustrating when you see scalpers tak-
ing the margin there, because we're selling
the shows out so fast, but we're taking mea-
sures to address that any way we can without
making fans have to jump through a bunch
of hoops. I don't know continued on >>p20
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is," Parr says. All you really have to say to
them is, 'Come out and see a show,' and
that's when that light bulb goes off with
brand partners, a lot of the retail partners,
our friends in radio who are out there
on a market -by -market basis. There's no
replacement for that, and that's all Jason
Aldean, that's him driving that train."

As Aldean continues to post figures
that would be enviable for any genre,
asked if country music gets the re-
spect in the gen- continued on »p22

from »p18 if there's a silver bullet for
that yet, but we're keenly aware of it and
we want to put more tickets at face value
in the real fans' hands, because that's
going to help Jason have a long career."

'HAT ACTS' ARE COOL
THE NUMBERS DON'T LIE, and the rest of
the world is figuring out something is
going on here. "The media centers on the
left and right coasts are just now grasp-
ing how strong the Jason Aldean brand

In the studio are
vocal engineer
MICKEY JACK
CONES (left),
MICHAEL KNOX
(standing) and
JASON A (DEAN

Fort Knox
How a tax write-off produced one of country's
most important partnerships

Janon Aldean's rise to the top is inextricably linked to his producer Michael
Knox, who discovered the singer in an Atlanta nightclub and played a
pivotal role in Aldean's development.

Then a VP at Warner/Chappell, Knox was headed to Georgia to visit his
grandmother in 1998 when he caught wind of a talent show in Atlanta.

"I was actually trying to find a way to write the trip off," he says. "I went down to
the Buckboard in Atlanta and watched a two-day talent show. Out of 20 acts, he
was the 18th and went on the second day about midnight. I went up to him and told
him I really dug what he did, and we started having a communication from there."

Knox had a sound in his head for an arena rock act, country style. "We didn't
have a rock star in country music," he says. "When first saw Jason, he was
playing Guns N' Roses in his show. That's when I knew had the right guy, be-
cause Jason's country. When he sings, it's a country song. He's not a rock wan-
nabe at all. But he did grow up on rock'n'roll. People forget that [Aldean's]
generation grew up in heavy metal, as well as traditional country."

Knox set out to find a band that fit the bill and looked the part, a process that
he says took five years. But that effort yielded the unit that would eventually
tour with Aldean and play on his albums, including the celebrated III Kings
rhythm section of Kurt Allison, Tully Kennedy and Rich Redmond.

Aldean made it clear that he and Knox were a producer/artist package
deal, which may or may not have contributed to his difficulties in getting
signed. Broken Bow let it happen. "I remember having a conversation with
[the label]: 'If you like the demos that Michael and I have done, if that's the
reason you signed me, don't put me with somebody I don't know, because it's
not going to sound like this,'" Aldean recalls.

The logic of using the road band in the studio was the same: If this is the
sound you like, this is the way we get it. "And my label, I have to say, they've
allowed me to be an artist and do things my way," Aldean says. "Not saying I'm
always right, but I feel like I'm right more than I'm wrong."

Broken Bow owner/CEO Benny Brown says the decision wasn't that difficult.
"With his band on the recordings, it's real easy for them to go out and duplicate
that in live performance," he says." I've always [attributed] a lot of Jason's suc-
cess to Kurt, Rich and Tully. That was one thing that impressed me even in the
original showcase [I saw]-what showmen they were, along with Jason."

Such decisions were validated when Aldean exploded out of the gate. "If the
first album had come out and been unsuccessful, maybe they would have come
back and said, 'Let's try something else,'" he says. "Luckily for us, it was successful."

"It was real cool that Benny signed off on it, but Jason said it too: 'I do this
with Michael or I don't do it,"' Knox says. "They were always very supportive
of Jason's direction. They never really interfered a lot. We find the songs, and
we've always been lucky enough that they like the songs we find." -RW
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from »p20 eral music market that its
numbers would seem to warrant, Aldean
replies, "You tell me. Watch an awards
show and see how many pop awards
are given out versus how many country
awards are given out. Then take any of
those acts and take some of us over here
in the country music world and put us
head to head, and go off of numbers.
Well, you be the judge of that."

Pressed as to why that situation ex-
ists, Aldean says, "I honestly don't know.
When you look at the music business,
country music has always seemed like
the stepchild, almost an afterthought.
We're this underdog deal that nobody
pays a lot of attention to, doing better
numbers than 95% of the artists they've
got out there working."

Other than Swift, Aldean points out
that country doesn't have a lot of "media

JASON ALDEAN
at the 1 -800 -ASK -
GARY Amphitheatre
in Tampa, Fla., gn
Aug.10.

darlings," as he puts it. "Then you've
got Katy Perry. Every time she sneezes
somebody's there to write a story about
it, or Rihanna or any of those [pop] peo-
ple, and it's just not like that in country
music," he says. "I guess it's because all
that stuffs in L.A. and they're out there
in that world a little bit, and we're down
here in the South kind of doing our own
thing. It's funny. I don't think the music
business in general has ever given coun-
try music the props that it deserves."

But things are just fine within the
world of country music, which next
year will again see more contemporary
country headliners. All of this heat from
younger acts gives country a "shot in the

arm," Aldean says.
"As much as I am still a fan and have

huge respect for the guys that came be-
fore I did and paved the way for me, from
a fan's standpoint, It's always exciting for
them when there's a new generation that
hits, because it's new," he says. "It's like
getting a new car-you're excited for the
first year, then you quit washing it. You
still like it, but it's not as awesome as it
was when you first got it. It's exciting now
[in country] because there's some new
blood-it creates an atmosphere for coun-
try music fans. They haven't watched us
play for 15 years, it's their deal. Every gen-
eration is going to have that, and that's us
right now, which is fun to be a part of."

There's no doubt Aldean is indeed a
big part of it, but situated among the
peaceful hills of Tennessee, platinum al-
bums and sold -out crowds might seem

L
If you had a

guy from the
city singing

about pickup
trucks,
hunting

and fishing,
whatever-

that's like me
singing

about being a
stockbroker."

111

miles away. Still, Aldean says he can feel
it "out here," too, "because without all
that stuff, I wouldn't have any of this," he
says, gesturing toward his surroundings.
"Obviously, the last couple of years have
been more than I could have hoped for,
but at the same time I feel like I worked
my butt off to get to this point too. I'm
not saying I deserve it, but I'm definitely
enjoying it, and not taking it for granted.
I can sit here and say it was not by any
means handed to me. I went out and
worked my ass off for it. And there's a
lot of guys that do that. We just happen
to be one of the lucky ones that it did pay
off for, and hopefully it's something that
I can do as long as I want to."

4:1D
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ALEJANDRO SANZ HAS 7 MILLION FOLLOWERS ON TWITTER.
Their ranks, spread across the globe, grow exponentially at the slightest prodding. And Sanz,

the Spanish singer/songwriter whose elaborate, flamenco -tinged musings have sold 20 million
albums worldwide, according to his label, Universal, has been prodding with increasing frequency,
sometimes five times a day, sometimes 20. In the past three months alone, he's added 1 million
new followers, becoming one of the 100 most -followed names on Twitter and the most -followed
among Spanish -only acts in the world.

From a hotel suite overlooking Miami's Biscayne Bay, Sanz, dressed in his trademark scuffed jeans and black
T-shirt under an open, long-sleeved jean shirt, shakes his head.

"Some of us were guinea pigs with this Twitter thing," he says with a laugh, dismissing the numbers. "I use it as
feedback, and I follow some people I find interesting. But you have to use it without giving it too much importance."

Sanz is an artist's artist, whose raspy voice and sophisticated songs
(think a mix of Coldplay and John Mayer) have struck a universal chord.
But as an international act whose music crisscrosses many countries and
cultures, success in a world of dwindling sales is increasingly dependent
on global platforms-like Twitter-that can generate local results.

It used to be that Latin superstars could
fare well focusing first on their home country
and the United States, with a gradual spread
to the rest of the Spanish-speaking world.
Now, concurrent, massive and ingenuous
marketing efforts in different territories are
necessary. In Sanz's case, the promotional
strategy for the Sept. 25 release of his 12th
studio album, La Musica No Se Toca (Music
Is Not to Be Touched), is "completely interna-
tional," according to Universal, which inked
a global deal with Sanz last year after his
contract with longtime label Warner expired.

The setup for the album (which will be
released in the United States on Univer-
sal Music Latino) began immediately, with
Sanz's participation as a coach in the debut
season of "La Voz," Mexico's version of "The
Voice"-a rating powerhouse last fall (see
story, opposite page). Now it continues with
heavy promotion across Brazil, Argentina

manager, who also books his tours. "Now, when we work as a team, be it
on a financial or marketing level, everyone contributes. The music busi-
ness has less money than before and we all have to share it."

"It's much more than simply bringing such an important artist to the
company," adds Jesus Lopez, chairman of Universal Music Latin Amer-

ica/Iberian Peninsula. "It was also proof that
artists as big as Sanz are willing to explore

With a new
Universal deal

in place,
Alejandro Sanz
looks to expand

his reach

By LEILA GLIBO

and Spain. Touring begins Oct. 12 at Mex-
ico City's Foro Sol (capacity 40,000-50,000), with an album induded in
every ticket sale. Universal is said to have given Sanz a major sum for a
revenue share in all his ventures, including touring, a huge income driver.
(Sanz's last tour induded more 100 arena dates.)

"A deal like this, with as big an artist as Alejandro, would have been
unthinkable a few years ago," says Rosa Lagarrigue, Sanz's longtime

new business models. I've become Sanz's
partner. He's given me a percentage of his
brand," he adds, noting that Sanz is also ex-
pected to sign his publishing with Universal
after his deal with Warner/Chappell expires
following this album.

Sanz rose to prominence in 1991 with his
debut, Viviendo Deprisa (Living Quickly),
which became Spain's top -selling album
of the year. His international breakthrough
came with 1997's Mm (More), which contained
"Ella" and "Corazon Partio," hits that crossed

over to the United States and Latin America.
Through the years, Sanz has won 16 Latin

and three mainstream Grammy Awards; col-
laborated with acts like Alicia Keys, the Corrs
and, just last year, Tony Bennett; and preserved

his reputation as a thoughtful, serious musi-
cian who just happened to be a romantic hurl.
It was Sanz, for example, who gave Shakira

cred in "La Tortura," the 2005 hit that would become the longest -running
No. 1 on Billboard's Hot Latin Songs chart and serve as the precursor to
"Hips Don't Lie."

Shakira would continue down that dance route that defines much of radio
today. But Sanz remains, at his core, an adventuresome songwriter with a
romantic spirit. And although he's experimented widely in recent albums,

_r

ALBUM TITLE
La Musica No Se bora

LABEL
!versa' Music Latino (United States)

RELEASE DATE

Sept. 25

MANAGEMENT
Rosa Lagarrigue, RLM

PRODUCER

Julio Reyes Copello

PUBLISHING

Gazul Producciones

TOURING
10 -date Mexico tour (October),

world tour (February 2013)

BOOKING AGENTS

Yann Barbot (Spain) and Sonsoles

Armendariz (Latin America, rest of the

world), RIM; Michel Vega. William Morris
Endeavor (United States)

UPCOMING TV
"CBS Sunday Morning Show" (airdate TBA)

PUBLICITY
BWR Public Relations (English),

Rondene PR (Spanish)

ATTORNEY
Javier Martin, RLM

SITES

AlejandroSanz.com,

Facebook.com/asanzoficial

TWEETS
@AlejandroSanz
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La Musica No Se Toca is a collection of melodic
tracks with often exquisite lyrics, set to sweeping
orchestral arrangements in what Sanz describes
as a "monumental album of symphonic pop."

"I wanted to sit down, take care of every
sound-the melodies are very crafted and the
lyrics were very fine-tuned before I began to
sing," Sanz says of his approach to La Musica No
Se Toca. The album was co -produced by Grammy
winner Julio Reyes Copello, who has a dassical
music background and brought that grandiosity
of arranging that Sanz was looking for.

Already, the album's first single, "No Me Com-
pares" (Don't Compare Me), peaked at No. 1 on
the iTunes sales chart in 16 countries. In the
United States, it rose to No. 1 on Billboard's Hot
Latin Songs chart in the Sept. 8 issue. (This week
it's No. 7.) But undoubtedly, in the U.S. Latin radio
world of uptempo, urban fare, it's getting increas-
ingly harder to place pop music like Sanz's, a fact
that defined his international strategy.

The building block was having Sanz as a coach
on "La Voz," which aired on major Mexican net-
work Televisa to a huge response (see story, this
page). In turn, the network is supporting Sanz in
many ways, providing promotional spots for both

the album release and tour-which as of press
time had 10 Mexican dates on the books, includ-
ing Foro Sol and arenas in Monterrey and Guada-
lajara-and also using "No Me Compares" as the
theme of new soap opera "Amores Verdaderos,"
which began airing in Mexico on Sept. 3. (The
album and tour, though, mean that Sanz will not
return for season two of "La Voz.")

"Alejandro Sanz has always been a star in
Mexico, but he reached a more elite audience,"
says Angel Kaminsky, VP of Latin artists market-
ing at UniversaL "Today, he reaches the masses,
thanks to Televisa. We can see it in the growth
of his Twitter and in the show's ratings."

Simultaneously with Mexico, Universal has
crafted a different strategy for Brazil, where Sanz
has some branding and recognition but where it's
notoriously difficult to break Spanish-speaking
acts. To that effect, he recorded three duets with
iconic Brazilian artists Ivette Sangalo, Ana Caro-
lina and Roberta Sa. A first single, "Irrepetible"
(Unrepeatable), with Ana Carolina, is already
being worked, and a second, a bilingual version
of "No Me Compares" with Sangalo, will be used

as the theme of a soap opera on giant network TV
Globo in October. Finally, in addition to promo-
tion throughout the United States, Spain and Latin
America, another major focus, according to Uni-
versal's Lopez, is crossing over to the mainstream
market, where Sanz has already dipped his toes
through the years with a handful of collaborations.

"There are songs that aren't part of the album
but have been conceived for the American mar-
ket," Lopez says. "It's something we're going to
work next year, parallel to La Musica No Se Toca."

Sanz will actively promote the album on
his home turf in Spain, where he'll play a few
smaller shows as a prelude to his 50- to 60 -date
tour there next year, and he'll also spend sig-
nificant time in countries like Argentina that
are big touring destinations for him.

"Everything he does works well here," says
Florencia Mauro, executive producer of music
for Argentina's Telefe channel. "He's established
himself as an artist who always delivers excel-

lence. There really is no one comparable to him."
In a world of Internet duffer and tweets, Sanz

hopes to still make a dent with that uniqueness.
"Information online travels so quickly that

it loses its essence," he says. "That happens to
music. When you consume it so quickly, it loses
its quality and its essence. I wanted to make
music to be consumed properly. I wanted to
make an album like before. A big album." 

`La Voz' Soars With Sanz
MEXICO'S TV TALENT SHOW PULLS BIG NUMBERS

MEXICO'S "LA VOZ," which debuted last fall with Alejandro Sanz as a coach, was the

third edition of the popular franchise, following successful versions in Holland (where
the show originated) and the United States. Airing on leading network Televisa, it gar-
nered phenomenal numbers for its three-month run. At its height, "La Voz" earned a
rating of more than 30 points, according to ratings agency IBOPE-meaning, 30% of
the measured audience tuned in, compared with its competing music reality show "La
Academia," whose ratings hovered between10 and13 points.

As was the case stateside, success can be attributed as much to the pull of the
judges-who, in addition to Sanz, included Lucero, Espinoza Paz and Aleks Syntek-as
to the quality of the contestants. What sets Mexico aside, however, was the number
of aspiring singers who tried out for the show-more than 300,000 showed up for
auditions, according to Manuel Pena, executive VP of operations for classics catalog at
Universal Music Latin Entertainment. (For the Colombian edition, which launched this
season, there were 9,000 applicants, while Argentina had 15,000 plus10,000 more
who applied online.)

Universal has partnered with different broadcasters in every country to produce
"La Voz," and those partnerships, in turn, ensure future promotion for the winners. In
Mexico, for example, both winners have recorded soap opera themes for Televisa. In
addition, as part of their prize, winners have albums released on Universal, which has
the option to manage or co -manage (if the artists already have management in place)
their careers.

Following the success of the first Mexican edition of the show, new versions pre-
miered this month. They include Mexico's second installment with Jenni Rivera, Beto
Cuevas, Miguel Bose and Paulina Rubio as judges; Ricardo Montaner, Fanny Lu, Carlos
Vives and Andres Cepeda in Colombia; Axel, Miranda, Jose Luis Rodriguez "El Puma"
and Sole in Argentina; and David Bisbal, Rosario, Malu and Melendi in Spain.

Later this year, Universal will launch "The Voice Kids" in the United States with Tel-
emundo as a broadcast partner.

"On the one hand, the broadcasters themselves make a commitment to expose the
acts, and this really accelerates their development," Pena says. "And also, the coaches
get great exposure in the country they're at. This has been a huge push for artists like
Espinoza Paz and Sanz. Two hours on prime time every week is very significant." -LC
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Based on the worldwide smash `Le7els,' Avicii has become one of the most
recognizable names and sounds in EDM. Now a new endorsement deal
means he may be the music's best-known face as well ,/// By Kerri Mason

Sundown was no relief from the heavy heat of Miami
in March, and the press of nearly 50,000 bodies in
front of Ultra Music Festival's towering main stage
only added to the swelter. It was Saturday, March 24,

U M F's second and most sweat -packed day, and the night's
headliner-then-22-year-old Swedish phenom Avicii-
was about to perform. Throughout the crowd, teens and
20 -somethings decked in neon-from backpacks to tutus-
buzzed in impatience, sensitive to even 10 minutes of rela-
tive silence after two full days of constant, pummeling bass.

Behind the scenes there was a different type of clamor.
Media, support staff and artist hangers-on were being hus-
tled out of lounges and green rooms. Extra security teams
were stepping into place. Since the festival opened that af-
ternoon, the backstage buzz had been about a high -profile
special guest, slated to join Avicii during his set. Whoever

they were, they were making their presence known.
Out front, the revelers let out a roar as the main stage's mas-

sive video screens finally came to life. A short clip revealed
the guest in all but name, featuring EDM stars like Afrojack
and Avicii himself singing her praises, while her greatest hits
played in the background. Then, there she was: Madonna,
standing midstage in black -and -white striped arm warmers,
a half -up bouffant and a black shirt emblazoned with MDNA,
the name of her new album and the reason for this visit.

But even as she told the crowd that "a DJ saved her life," that
in her world "the words 'music' and 'dance' are not separated"
and dropped a now infamous party drug reference ("How many
people in this crowd have seen Molly?"), the kids were un-
moved. There was no swooning, no real fervor. Instead, midway
through her speech, they started chanting one thing: "A-vi-cii."

The Beatles proclaimed themselves "more popular than Jesus"

in 1966, just two years after invading the United States. In the
same amount of time, Avicii, aka Tim Bergling, has become big-
ger than Madonna. He has the massive international hit "Le7els"
under his belt, which has sold 1 million copies in the United
States, according to Nielsen SoundScan, and 3.5 million world-
wide, according to his manager, Ash Pournouri. ("Le7els" is also
the basis of Flo Rida's 3.5 million -selling "Good Feeling," for
which Avicii shares publishing.) He's headlined Lollapalooza and

Electric Daisy Carnival and played a marquee set at Coachella.
He recently sold out two shows each at Santa Monica (Calif.)
Civic Auditorium and New York's Radio City Music Hall. And
he's the new face of Denim & Supply Ralph Lauren, the luxury
house's Bohemian youth -focused line (exclusive to Macy's in
the States), and its first global campaign featuring a musician.

"We've all had `Le7els' stuck in our heads for the past year,"
Ralph Lauren executive VP of advertising, marketing and cor-
porate communications David Lauren says. "Denim & Supply
Ralph Lauren is based on the concept of 'warehouse' and art-
ist communities working together to generate a creative spirit.
Avicii expresses this same spirit through his dynamic music,
positivity and love for his fans. This is a very special partnership
and an important step for us." The global program's centerpiece
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AVICII performing at
Boston's TD Garden

on June 15 and (inset)
with MADONNA at the
Ultra Music Festival in

Miami on March 24.

is a Mark Seliger-shot ad campaign featuring Avicii, which will
appear all over the world, in in-store signage and fashion and
lifestyle publications and on billboards and RalphLauren.com.

While a fair part of Avicii's rise can be attributed to social
media and the unstoppable tide of EDM-not to mention his
blond good looks and singalong brand of dance music-a lot
of it has to do with old-fashioned chutzpah and the disrup-
tive vision of the manager who discovered him, Pournouri.

At 31, Pournouri is himself young. But the former Stock-
holm nightclub promoter hasn't let that keep him from defy-
ing long-standing music industry norms, or as he explains
it, "not making anyone too comfortable. Unless you keep
someone on their toes, they're going to relax."

That philosophy has kept Avicii without a long-term label
deal, a single booking agent for the States (he currently has
two, from different agencies), or that multimillion -dollar
jewel in every EDM artist's crown, an exclusive residency
in Las Vegas. (He plays a different major club each time he
comes through town.) But it's also given Pournouri the op-
portunity to do things exactly his way-and that's brought
his client practically overnight success and seemingly made
his partners happy despite their discomfort.

AVICII in an
ad for Ralph

Lauren's Denim
& Supply line.

"Ash is a personality unto himself, with his own ideas and
his own way he wants to see things done. He is not going to
take 'no' for an answer," says David Brady of Spin Artist Agency,
Avicii's booking agent from the beginning who currently shares
duties with Joel Zimmerman of William Morris Endeavor.

"I'm really lucky to be in business with Ash," says Steve
Berman, vice chairman of Interscope, which released Avi-
cii's mega -hit "Le7els" in North America. "He sees what the
future is and is not afraid to go out and get it."

Pournouri first met Avicii in their native Sweden, when
Avicii was an 18 -year -old bedroom producer. His dad, a guitar
player, listened to soul and blues; his siblings favored rock. "I
was always between everything," he says, "but so focused on
melody I forgot the other stuff. I just got lost in the melodies."

He discovered digital production when a friend down-
loaded a simple program that didn't require pre-existing
know-how to make music. "I got so into it. I was producing
a track a day. If I only did two tracks in a week I would feel
bad, like, 'Oh, I need to work harder.' I was almost OCD."

Pournouri says Avicii's early work was "super -rough, unfin-
ished. But what got to me was that this guy could produce."

The pair joined forces-Pournouri even supplied musical
direction in the early days-and started playing gigs throughout
Sweden, eventually setting their sights on America. Avicii's first
U.S. gigs were small dub shows during Miami Music Week in
2010. But Pournouri saw a bigger opportunity. "I started think-
ing what a platform [Miami] was and how people weren't using
it to its full potential," he says. "They're not thinking creatively
around the marketing. They just go and party."

Pournouri immediately started planning for 2011, with a
bold question guiding him: "How do we make Avicii appear
bigger than he is?" His first order of business: securing a
visible time slot at UMF. "I met [UMF co-founder] Adam
[Russakoff] and asked how I could get Avicii a good spot. I
promised him to deliver," Pournouri says. "We came to an
agreement: Avicii would be billed at a higher level than he
would have been, based on his current profile. But by the
time Ultra came about, he was placed rightly on the bill."

Avicii played a 5 p.m. set on the main stage, and Pournouri
made good on his promise: The audience was full of kids bear-
ing Avicii swag like nameplate -style necklaces reading "Bro-
mance," after his track "Seeking Bromance." Then there were
the "bromobiles," four super -sized buses wrapped in Avicii's
face, distributing swag and shuttling partiers from the hotels
of South Beach to Ultra downtown for free. A year later, Avicii
was headlining the same stage and upstaging the Material Girl.

"It just confirmed what I believed," Pournouri says. "Miami
is a perfect ground for marketing and creating awareness
around a brand."

pournouri's dogged determination has had its ups
and downs. "Le7els"-the most popular track of the
EDM movement thus far-was a landmark deal,
reportedly worth close to $1 million in total for the

world, which Universal paid upfront and without options.
"I was never after the money. But the money was a way to

guarantee commitment," Pournouri says. "If I had a label
invest more money into this song than ever before, without
any security to recoup beyond the track, I knew that they
would have to prioritize it globally."

Thanks to Berman and Translation CEO Steve Stoute,
"Le7els" got a big look in Bud Light's Super Bowl spot, which
also featured Avicii. "It was all a connected idea for Stoute,"
Berman says. "He wanted to bring that level of dance culture
to the mainstream. When he pitched the idea to me, it was all
about, 'What's the song, and who's the guy?" Sources say that
Universal has already recouped its investment in "Le7els."

But Avicii's first big tour this past summer was widely
regarded as a flop. The AEG -backed outing hit super -sized
venues like the Consol Energy Center in Pittsburgh and
American Airlines Arena in Miami, shortly after Avicii had
played many of those markets on the House for Hunger tour,
which raised money for the Feeding America charity. "The
House for Hunger stop in Pittsburgh sold out 2,500 tickets
in 14 minutes, so we estimated the next time around we
would sell 6,500," Spin Artist Agency's Brady says. "The ticket
prices weren't much different, but maybe we came back too
soon." The show went off, but most seats were empty. Other
dates, like New Orleans and Atlanta, were canceled outright.

Pournouri says his attention was elsewhere, focused on big
shows overseas, like at London's 02 Arena and Avicii's Ibiza
residency in Spain. "We were partnering with AEG, one of the
biggest promoters in the world," he says. "I said, 'I can't baby-
sit you on this. Do it yourself, present me with the routing,
and I'll sign off on it.' But no one had done their homework."

Pournouri was unhappy with a lot of the tour's marketing,
and "that they omitted a basic thing that was a requirement:
I wanted all the local promoters to be involved in all the mar-
kets." But, lesson learned: "I won't give control to anyone re-
gardless of how experienced they are or how big their firm is. I
never want to cancel another show because they're not selling."

Nearly six months after UMF, Avicii returned
the favor to Madonna, opening both Yankee
Stadium dates in New York on her international
MDNA tour. While he has reached the summit

of EDM, he still hasn't cracked the so -big -your -grandma -
knows -him mainstream. But that might be just fine with him.

"One of the benefits now is that I don't feel the same pressure
I felt before," Avicii says. "When you're completely undiscov-
ered, you never feel satisfied with yourself, you want to push
more and more. But now I'm not going to try to make another
hit. I care if a track is successful, but not in that sense-suc-
cessful to me. It's good for my stress levels to just relax and do
the music that I want to do, and everything else will follow."

His output as of late-all vocal, which is unique in EDM-
bears this out. "Silhouettes" featured quirkily soulful and an-
drogynous vocals by Swedish singer/songwriter Salem Al Fakir;
"Stay With You," the first in a series of new works with Ameri-
can hip -pop crooner Mike Posner, just debuted on some choice
blogs. "Superlove" was a remix of a Lenny Kravitz song, but
billed as Avicii vs. Lenny Kravitz. "I'm a huge Kravitz fan and
I knew he had to come back modern, so I used our leverage to
make it look like a collaboration," Pournouri says. Avicii also
says he's open to production work for other artists that would
"take my name out of the equation," but current touring makes
that impossible right now. He's back on the road with more
strategic routing that winds through college campuses during
the week and major markets on the weekends, including those
Santa Monica and Radio City dates. So far, it's working: The
first Radio City show sold out within the hour.

Meanwhile, Pournouri is nearly ready to focus on his next
project, which he hints isn't necessarily artist -related. "It's
more about using my experience from here, my creative
mind -set, to install in other businesses within music in gen-
eral-not EDM per se. I'm working on a deal with another
genre of music that I hope to be able to create something
in the same way as I did with Avicii. Hopefully I can make
international brands, not necessarily artists."
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ROCK

NEW 'SPIRIT'
Nelly Furtado keeps

her sound fresh

PRIZE IMPORT
Alt -J's heralded

debut album arrives

BY JASON LIPSHUTZJ

FRESH PRODUCE
Dwight Yoakam talks

Beck, Kid Rock

KEEPING COOL
After a pair of albums that featured slow -
moving, elegant soundscapes often
stretching past the five-minute mark,

Grizzly Bear finally released a brash, catchy single
in 2009 that turned the members of the unusual
quartet into unwitting indie-rock stars.

"Two Weeks," the lead single off the Warp
Records band's third album, Veckatimest, was
a piano -driven bit of baroque pop that wound
up in a handful of films and TV ads, most no-
tably a Volkswagen commercial that aired in
2010 during Super Bowl XLI V. The track has
sold 225,000 copies, according to Nielsen Sound -
Scan, with its music video garnering 6.4 million
views on YouTube.

"When we did 'Two Weeks,' we were excited
to have a song that was more fun than things
we'd done in the past," guitarist/vocalist Daniel
Rossen says. The single, and critical praise for
Veckatimest, helped deliver a No. 8 debut for the
album on the Billboard 200 in May 2009. Three
months later, Grizzly Bear got a high -profile
shout -out from Jay -Z as "an incredible band" in
an MTV interview.

So how will Grizzly Bear capitalize on its
newfound "cool factor" for Shields, its fourth
full-length due Sept. 18? Warp label man-
ager Josh Berman believes the album will
"expand [the band] in as many directions
as possible . . . and try to reach outside the
indie-rock world."

Even with multiple TV appearances lined
up and synch opportunities in the offing, it's
an admittedly tall order. Shields is a grittier
album than its predecessor, with hooks that
slowly reveal themselves underneath more
muscular arrangements.

"It's not like a pop record by any means," Ros-
sen says. "There's some accessible stuff on this
record. There's also some really crazy stuff."

After touring for a year behind Veckatimest
and then taking a year off, Grizzly Bear-Rossen,
vocalist/guitarist Ed Droste, bassist Chris Taylor
and drummer Christopher Bear-reconvened in
June 2011 in West Texas, a departure from its
usual recording spot in Cape Cod, Mass. The
band opted to stay in an old army barracks that
didn't have air conditioning, looking for some

FLAME ON!
Imagine Dragons

burns up the charts

THE WORD PLAYS
Lacrae's inspirational

rap wins

On its fourth album, avant -pop band Grizzly Bear
tries to capitalize on its critical cachet

new inspiration in the Texas desert.
The heat proved so extreme the group simply

couldn't work during the day. After a month of
sweltering late -night recording sessions, the band

produced 11 new songs, but eventually kept only
two tracks and scrapped the rest. "It took us a

"Sleeping Ute," the first song off
GRIZZLY BEAR'S new album, has
sold12,000 downloads.

little time to fmd our stride," Rossen says. Griz-
zly Bear took another break, allowing Taylor to
release a solo album under the moniker CANT
last September, then retreated back to Cape Cod
to start over on Shields earlier this year.

Instead of delivering what Berman calls a

"trickle -out" album announcement, Warp un-
veiled Shields' release date, revealed Grizzly
Bear's fall tour dates, shared lead track "Sleep-
ing Ute" and made album preorders available on
June 6. As a result, the band's name became a
trending topic worldwide. "Sleeping Ute" wasn't
positioned as the official single but, according
to Berman, the strong reaction to the wind-
ing rock track caused Warp to service the song
to triple A, noncommercial and college radio
upon release. While the song has sold 12,000
downloads, according to SoundScan, the ac-
tual first single, "Yet Again," arrived in early
August, serving as the focal point for TV and
radio performances.

Grizzly Bear performed both songs and "Two
Weeks" on "The Colbert Report" as part of the
Comedy Central host's StePhest Colbchella music
festival on Aug. 14, which also featured the Flam-
ing Lips, fun. and Santigold. The performance
onboard the USS Intrepid marked the band's first
live show in two years, a calculated risk to gain
a wider audience more than a month prior to
Shields' release.

"We saw really nice spikes, both on pre -
orders and iTunes sales of already released
tracks, as well as general awareness," Ber-
man says. "On the Colbert website, you'd see
people commenting, 'I love the Flaming Lips
and fun., but I've never heard of this Grizzly
Bear band and it's amazing."

As the group prepares for an international
headlining tour that starts Sept. 16 in Nashville
and reaches Europe on Oct. 16, Warp is ready-
ing an intensive iTunes campaign: a single of the
week has been pitched but not confirmed, and
an iTunes 360 campaign, which features iTunes-
tagged banner ads on dozens of different outlets,
will be rolled out with the album. Meanwhile, the
release will also get airplay in Starbucks stores,
and Grizzly Bear will grace at least two late -night
talk shows before the end of the year.

As for a flashy follow-up to the "Two Weeks"
Super Bowl ad, Warp is trying to stay aggres-
sive. "There's been some nibbles, and we're really
pushing our synch teams," Berman says. "You
can never predict these things. It's only a matter
of time."
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Wizards of Oz: After three
consecutive sold -out
tours in Australia, Boyz
II Men return to the land
of Oz for a nine -date run
beginning in Adelaide at
the Barton Theatre (Nov.
16) and ending in Sydney
at the State Theatre (Nov.
30). Other stops include
Brisbane's Tivoli Theatre
(Nov. 21), Gold Coast's
Jupiters Casino (Nov.
23) and Canberra's Royal
Theatre (Nov. 24). The stint
Down Under is in support
of the act's 2011 effort,
Twenty (MSM/Benchmark/
Warner Bros.), and was
booked by Richard De
La Font Agency ... The
Swedes are coming!
Swedish DJ/electro-pop
duo Icona Pop touches
down for two quick stops
stateside this fall: Santos
Party House in New York
(Sept.12) and Fun Fun
Fun Fest in Austin (Nov.
2). Coda Music Agency
booked ... All heart: Austin
alt -rock outfit Heartless
Bastards recently kicked
off a fall run in Hattiesburg,
Miss. The 32 -date trek will
feature stops at High Noon
Saloon in Madison, Wis.
(Oct.19), with alt -country
group Futurebirds in
support, and a grand finale
with Grace Potter & the
Nocturnals at hometown
favorite Stubb's Bar -B-40
(Nov. 8). Jackie Nalpant
from Paradigm booked
... Stay fly: Danish pop
duo the Ravonettes have
announced a massive
world tour in support of
new release Observator
(Vice). The run, which
will stretch through early
2013, kicks off at Portland,
Ore.'s Hawthorne Theatre
on Sept. 21 and includes
stops at A&R in Columbus,
Ohio (Sept. 29), Union
Transfer in Philadelphia
(Oct. 4) and Salon lksv in
Istanbul, Turkey (Dec.15)
... Bring the Noize: German
DJ Boys Noize (real
name Alexander Ridha)
embarks on an expansive
tour this fall that begins
on his home turf-Berlin's
Columbiahalle on Oct.
6-and includes stops at
Fantastic Festival in Lille,
France (Oct.19) and New
York's Roseland Ballroom
(Nov. 30). The run wraps
at the House of Blues in
Houston on Dec. 21.

-Nick Williams

POP BY KAREN BLISS

Call Her
`Indestructible'
After selling 10 million singles, Nelly Furtado
reinvents herself again

n the spring, Interscope picked a re-
lease date ofJune 19 for Nelly Furtado's
long-awaited fourth English album,

The Spirit Indestructible. However, with
an aggressive promotional schedule and
a lot of ground to cover, the label decided
to push the album's release back to Sept
18 so it could have an unrushed rollout.

"The last album [2006's Loose] was
such a global hit, we wanted to touch
all the major territories, and that takes
a hell of a lot of time," Furtado's man-
ager, Chris Smith, says from the set of
"90210," where she performed her new
single, the electro-spiked "Parking Lot,"
on an episode of the CW TV show that
will air Nov. 5.

By then, fans will have been given The
Spirit Indestructible "T.S.I." episodes by
Furtado-online video teasers that pro-
vided insight into the recordings-as well
as a music video for the introductory sin-
gle, a dance dub track called "Big Hoops
(The Bigger the Better)."

As Furtado traveled the world all sum-
mer promoting The Spirit Indestructi-
ble-she just returned from Asia-the
song climbed into the top 40 on U.S.
radio and the top 20 "pretty much ev-
erywhere" else, Smith says.

While "Big Hoops" was a reintroduc-
tion to Furtado, who had been out of the
English marketplace for five years-she
released Spanish -language pop album Mi

Plan in 2009-"Parking Lot" is getting
the big push at radio, accompanied by a
video later this month.

Interscope is keeping the Canadian
singer busy right through to 2013, which
is when her world tour begins. Senior di-
rector of marketing Dyana Kass says that
Furtado will appear on "Live! With Kelly"
on Sept. 17, "Late Night With Jimmy Fal-
lon" on Sept. 18, "The Wendy Williams
Show" on Sept. 19 and at the Dalai Lama's
Common Ground for Peace in Syracuse,
N.Y., on Oct. 8.

Furtado has sold 5.1 million albums
and 10 million singles since her 2000
debut, Whoa, Nelly!, and her break-
through single, "I'm Like a Bird," ac-
cording to Nielsen SoundScan. She's
also delivered such hits as 2001's "Turn
Off the Light" and 2006's "Maneater"
and "Promiscuous." Despite her semi -
veteran status, she got the same thrill
hearing "Big Hoops" on the radio for
the first time in April while driving
down Toronto's Yonge Street as she
did when "Bird" cracked through more
than a decade ago.

"I got really excited-I was kind of
in shock, to be honest," Furtado says.
"First of all, a song sounds different on
the radio because [of the audio] com-
pression used. Second of all, it's wildly
exciting. And third of all, I always go,
'What's my music doing on the radio?'

NELLY FURTADO'S last
English -language album
was 2006's Loose.

because I feel like my music is not always
a natural fit. The [songs] are a little bit
odd at times."

The new album was created with long-
time Furtado collaborator Rodney Jer-
kins, with producers like John Shanks
and Salaam Remi also contributing.
It features other material besides dub
songs: the empowering title track, the
pursuit of fame singalong "High Life,"
the sweet shaker -pop of "Bucket List" and

the ethereal, Middle Eastern -tinged bal-
lad "Mirades." The sounds are current
yet edectic, unlike any other pop artist,
induding Furtado herself.

"When I'm in the studio, I try not to
listen to anything on the radio," she says
of her approach to creating a new, fresh
sound. "I'm such a sponge. I soak up the
things I listen to. If I listen to anything
totally current or popular, the album's
not going to sound original."  
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ROCK BY REGGIE UGWU

Peaceful, Easy Feeling
Band of Horses
matures with
fourth album
`Mirage Rock'

timely demise. lucky enough to keep growing."
"Honestly, after every album For third album Infinite Arms,

I always feel like 'Well, we had which has sold 202,000 copies,
a good run,'" he says. "I still according to Nielsen Sound -
feel that way. If it all burns to Scan, the band pushed itself to

Thingsaregood for Bandof the ground on Sept. 19, I'll just the limit, paying for the record -
Horses. The South Caro- feel extremely fortunate to have ing costs without the backing of
lina alt -country quintet's made it as far as we have." a label or producer. The group

third album, Infinite Arms, was Given the group's expand- tested a new approach to song -
nominated for a 2010 Grammy ing fan base, Bridwell likely has writing as well, with all mem-
Award and debuted at No. 7 on nothing to worry about. Still, he bers joining Bridwell in the cre-
the Billboard 200-a personal never would've imagined that the ative process for the first time.
best. Though it's too early to band he started in 2004 would On Mirage Rock, not only did the

break out the Champagne, ad- have a top 10 album or embark collaborative writing continue,
vance buzz on the highly an- on a cross-country tour with Wil- but everything else also went
ticipated follow-up, Mirage Rock lie Nelson, as it will in October. more smoothly.
(Sept. 18, Columbia/Brown/Fat "Hell, no," Bridwell replies "The waters have calmed a
Possum), is similarly high. when asked if he ever predicted bit," Bridwell says. While re -

But none of that is enough the rock stardom he now enjoys. cording Infinite Arms, "we were
to stop singer/guitarist Ben "Not then, and not now. It's al- in flux with labels, we were in
Bridwell from having the ways been a surprisingly posi- flux with funding and also just
occasional vision of an un- tive experience that we've been in flux personally. There were
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a lot of loose ends. This time,
things seemed more adult, more
easy and more fun."

To facilitate the process, the

band teamed with legendary
producer Glyn Johns-a Rock
and Roll Hall of Fame inductee
honored for his work with the
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Jack BY JUSTIN JACOBS

A New
`Wave'
Brit band Alt -J's mashup of
styles ready for U.S. debut

il
Is it too much to expect that we have a new sound?"
asks Gus Unger -Hamilton, keyboardist of English
band Alt -J, whose moniker is a computer keyboard

command that results in the Greek letter Delta.
Unger -Hamilton is responding to the most common

criticism in any write-up ofhis band: The music is unclas-
sifiable or undecipherable, a mashup of genres spanning
hip -hop, pop, folk, trip -hop, rock, funk, electronica and
R&B. He thinks it over another second.

Being described as "hard to describe" is "probably a
good thing," he says. "We don't find genres particularly
helpful. Music doesn't need to be so easily categorized.
There's no need to call it anything."

Well, maybe one thing: unpredictable. Alt -J formed in
2008 when the band members were students at Leeds
University, then spent almost four years honing in on a
sound before recording its debut. An Awesome Wave has
already been released in England, but arrives stateside
on Sept. 18 through Canvasback.

At home, the act is being

hailed as a breakthrough
band, and was just nomi-
nated for this year's Mer-
cury Prize. In the United
States, however, Alt -J is still

unknown. Prior to launch-
ing a tour on Sept. 12, the
group has played less
than a dozen shows state-
side. But the secret won't
last: In May, Alt -J was an
opening act at New York's
250 -capacity Mercury
Lounge. This week, it sold

r

posted its n4
onths before its

Beatles, the Who and Led Zeppelin,
among others-who encouraged the
group to record live with minimal
overdubbing. The result: an album
that sounds remarkably self-assured
and unaffected. If Band of Horses has
been feeling the pressure of its own
success, Mirage Rock doesn't show it.

out the much bigger Bowery Ballroom as headliner.
Its music isn't Alt -J's only unique factor. During an age

in which new acts are quickly signed on the strength of
early demos or first sparks and then rushed into a studio,
Alt -J decided to take its time. "There was no question of
us giving up our degrees to work on music-we knew we
wanted to graduate," Unger -Hamilton says. "We were in
no hurry for anything to happen."

Still, the band members-Unger-Hamilton, guitarist
Gwil Sainsbury, singer Joe Newman and drummer Thom
Green-knew they were on to something. After gradua-
tion, the bandmates fmally shifted their focus, spending
"months on each song," Unger -Hamilton says. "There are
no songs on the album which were written in an afternoon."

As a result, An Awesome Wave lacks "the real youth-
fulness of some debut albums," says Unger -Hamilton,
who calls it "prematurely middle-aged"-but captivat-
ing, dark and enigmatic is more apt. The sound is new,
but not without reference points: the wild, exotic grooves
of Yeasayer or Suckers, the stoic intensity of the xx, the
bubbling electronic touches of late -era Radiohead and
the laser -precise harmonies and pop -smart catchiness
of dassic FM radio. Though the Sept. 18 release marks
its official U.S. introduction, the band says that online
avenues like SoundCloud are responsible for some early
successes. The album was uploaded to the site almost six
months ago, with each song now averaging 150,000 plays.

"Instead of taking the stream down because of dam-
aged sales, it paid off. The first U.S. shows were sold
out," Canvasback director of marketing Jack Hedges says.
"By giving access to the music, the band created its own

lane. EDM crowds could
embrace this, but so could
the Pitchfork crowd, the
jam band scene and the
left -field hip -hop crowd."

The act already has a
recognizable symbol, with
fans forming the triangu-
lar Delta shape with their
hands at shows, not unlike
a certain hip -hop mogul's
signage. "It could be Alt-
] ay -Z ," Unger -Hamilton
says with a laugh. "Let's
make it happen."    -

To promote the album, Columbia
hosted 60 listening sessions around
the country in which limited vinyl
test pressings were given to fans.
The label also partnered with indie
digital retailer Insound to put on a
free release -day show in Brooklyn,
exclusively accessible to those who

BAND OF HORSES will perform as part
of Willie Nelson's Railroad Revival tour.

preordered the album through the
site. Fans who buy a deluxe digital
version will also get a large cache of
video content documenting the re-

cording sessions.
On Sept. 8, the band played the

iTunes Festival in London with Jack
White, and will head back overseas
for a headlining run after support.
ing Nelson's Railroad Revival tour
in October.

The Johns sessions produced more
than 60 songs and, though he's not
sure yet, Bridwell believes the unused
tracks may find a way into a subse-
quent release. "There were some that
got cast to the side that we still really
liked," he says. "We're at least plan-
ning on doing something with those,
if not rerecording them. We'd like to
get on it again as soon as possible."

Of course, "everybody says that
when they have an album coming
out," Bridwell adds with a touch of
cynicism. "And then reality smacks
you in the ass."
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'ION
with DWIGHT YOAKAM

by DEBORAH EVANS PRICE

A new chapter, and yet a homecoming-that's a dichotomy, to be sure, but it's
also an accurate way to describe Dwight Yoakam's Sept.18 release,3Pears. It's his
first new album since 2007's Dwight Sings Buck, a tribute to the late Buck Owens,
and his first collection of originals since 2005's Blame the Vain, both on New West
Records. For 3Pears, the Grammy Award winner returns to Warner Bros. where,
on Reprise/Warner, he previously appeared on the singles charts 35 times.

3Pears includes a few covers, such as the Joe and Rose Lee Maphis-penned
"Dim Lights, Thick Smoke (And Loud, Loud Music)" alongside self -penned
songs including the whimsical "Waterfall." The first single is "A Heart Like
Mine," co -produced by Beck. "We're working that track to triple A, [noncom-
mercial] and Americana [stations]," Warner Music Nashville VP of brand manage-
ment Kelli Haywood says. "The albums on New West had some success, so we
definitely wanted to continue to engage that audience. We're also delivering it as
a full album to country radio, because a lot of Dwight fans are out there."

1 Why did you re-sign with Warner?
Warner made sense because of the legacy that we've had with each other. It's a true
partnership. They've allowed me the space to create my art and the music I want to
make, and they're willing to then plug it into that worldwide [distribution] reach I
wouldn't get on my own.

2 You produced every track but two, which Beck co -produced. What
prompted you to work with him?
We had bumped into each other a couple oftimes over the years, and I just happened
to call and said, "Would you be interested in talking about co -producing?" He came
over to my office, we sat down and sang some things, and he got it. That became the
template for the rest of the album.

3 What inspired the title track?
There's a bit of nonsensical whimsy born of having watched the George Harrison
documentary ['Living in the Material World"], and him talking about John Lennon
and having a dalliance with LSD. One night in 1966, someone slipped them something
in crazy London and they wandered off for a day -and -a -half and didn't know where
they were. They cut to John and he had three big pairs of wraparound sunglasses in
his coolest mod -1966 look. He had one pair on his forehead, one on his eyebrows and
one down by his nose. He was looking at a person through each pair and laughing and
making all these faces. I got a pad and started writing the song, saying, "All I want
for you is happiness, all I have to give is nothing less." This album is really about the
joy of music for me and, hopefully, it will be for the listener.

4 The lyric is "three pairs of glasses" and the album title is 3 Pears. Why?
There's no reason other than the fun. It was watching John Lennon onscreen-just
the nonsense of it, the tongue-in-cheekness of it, and maybe a little wink of the Beatles
with Apple, because I was watching him when I wrote it. It was "pairs" obviously in
the lyric, three pairs of these things, and I went, "Yeah, but it's 3 Pears-just for fun."

5 Kid Rock co -wrote "Take Hold of My Hand." What prompted that
collaboration?
I've had the beginning of that song lying around, unfinished, for 20 years. Kid Rock
and I have been threatening to do something together, and fmally he was in town,
so I drove out to his place. We hung out for the evening and fmished it up. It was a
joy to do and, hopefully, he is as proud of it as I am.

6 There's a competition at video platform Genero.tv to create an original
clip for "Waterfall" and you'll choose the winner. What kind of videos do
you expect to see?
"Waterfall" is its own animaL It goes from the sublimely nonsensical to the other part of
what life is in the chorus. It shifts gears. [As for the entries], I'm open to whatever comes
as a magic moment-someone bringing a point of view that's outside my own-and
I'm hoping that I'm pleasantly surprised by the different interpretations.
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MINT CONDITION
Music @ the Speed of Life
Producer: Mint Condition
Caged Bird/Shanachie
Entertainment
Release Date: Sept. 11
Marking its 20th anniver-
sary last year, Mint Condition
scored a double Grammy
Award -nominated top10 R&B
hit ("Not My Daddy" with Kelly
Price) and the top 20 singles
"Caught My Eye" and "Walk
On" from the group's aptly
titled seventh album, 7... Now
the hardest -working band
in R&B is back with an eighth
album and another top 20
adult R&B hit with lead single/
couples therapy anthem "Be-
lieve in Us." As the album title
implies, the group delves into
life's various facets-family
and romantic relationships,
personal growth-through
music. In this case, it's Mint
Condition's signature blend
of R&B/funk, jazz, rock and
hip -hop. But don't think that
after 20 years the guys are
simply phoning it in. The quin-
tet still sounds just as fresh and
vibrant as on its first top five
hit,1991's "Breaking My Heart
(Pretty Brown Eyes)." Down-
load contenders include the
fervent,done-me-wrong track
"Nothin'," the introspective
"Completely" and the free-

DEADMAU5
>Album Title Goes Here<
Producer: Deadmau5
Ultra Music
Release Date: Sept. 25
He recently wrote on Tumblr
that he plans to "unplug
for a wee bit" as a result of
being "pretty miserable right
now." But before he does,
Deadmau5 is unleashing a
new studio release, >Album
Title Goes Here<, that feels like an attempt to hold onto some of

the interest he's attracted during the last year with a high -profile

Foo Fighters collaboration and a widely discussed feud with
Madonna. In lead single "Professional Griefers" the Canadian
DJ/producer (born Joel Zimmerman) recruits My Chemical
Romance frontman Gerard Way for a stomping disco -punk jam,

while "Failbait" features radio -ready rhymes from Cypress Hill.
Elsewhere, Imogen Heap threads "Telemiscommunications"

with a delicate vocal melody sure to appeal to fans of her own

"Hide and Seek." That's not to suggest that >Album Title Goes
Here< might alienate committed EDM types: "Channel 42," a
vocal -free co -production with Wolfgang Gartner, thumps as
hard as any Electric Daisy ticketholder could hope. (And "The
Veldt" and "Fn Pig" both stretch beyond the eight -minute
mark.) But not much here makes Deadmau5 seem like a guy
wary of increased renown.-MW

form "Sixfortynine/Changes"
featuring Brother Ali. Slow-
ing down? That doesn't seem
to be part of Mint Condition's
game plan.-GM

MELISSA ETHERIDGE
4th Street Feeling
Producers: Jacquire King,
Steve Booker, Melissa

THE X X
Coexist
Producer: Jamie Smith
Young Turks

Release Date: Sept. 11
You can apply the "if it ain't broke,

don't fix it" adage to the xx's second album, Coexist. The
follow-up to the British trio's celebrated 2009 self -titled
debut maintains the same hushed, Lee Hazlewood-and-
Nancy Sinatra -go -to -East -London vibe that made the xx a
favorite among the likes of Shakira, Drake and Rihanna-all

three of whom have covered or sampled the electro-rock
group's songs. Repeat spins reveal Coexist to be a more
emotive, ever -so -slightly more rhythmic outing, as exem-
plified by lead single "Angels," for which singer Romy
Madley-Croft delivers one of her most expressive vocals
to date. Elsewhere, "Chained" and "Sunset" feature some
of the group's hardest -hitting beats, with a thumping bass
carrying the latter into one of the quietest four -on -the -
floor choruses in recent memory. The chemistry between
Madley-Croft and singer/guitarist Oliver Sim remains
delightfully intact, adding a layer of depth that makes
mournful breakup ballads like "Our Song" and "Try" all the
more affecting. The hooks might not be as immediate as xx

faves like "Islands" or "Night Time," but Coexist becomes
more satisfying as a full album.-AH

Etheridge
Island

Release Date: Sept. 4
"I been aching to slipan 8 -track
on again," Melissa Etheridge
announces not long into her
new studio album, and the rest

of 4th Street Feeling makes
good on that old -school aspi-
ration. Working with produc-
ers Jacquire King (Kings of
Leon, Of Monsters and Men)
and Steve Booker (Duffy), the
51 -year -old rock veteran digs
intothe warm sound of vintage
soul and blues here, plucking
out a roadhouse -style guitar
riff in "Be Real" and riding a
laidback organ groove in the
mellow title track, where she
summons up the good old
days "when everything I had
could fit into my Chevrolet."
Other songs fold in traces of
folkier styles, such as the gritty
harmonica in "Shout Now" and
the ringing banjo lick in "Fall-
ing Up." The latter even finds
her urging us to "shake it like a
Polaroid," stoking nostalgia for
both pre -digital technology
and OutKast's nearly decade -
old "Hey Ya!" Maybe 4th Street
leads to Memory Lane.-MW

IAN HUNTER & THE
RANT BAND
When I'm President
Producers: The Prongs
Slimstyle Records

Release Date: Sept. 4
The first few notes on Ian
Hunter's 20th album provide
a big hint that when he sings
about "slipping into some-
thing more comfortable" he
means full-bodied, '70s -style
rock'n'roll with a debt to the
Southern music of the late
'50s. It's a style that shows up

in the songs "Comfortable,"
"Wild Bunch" and the blues "I
Don't Know What You Want,"
confidently performed and
produced rock'n'roll that
uses the rhythm section for
power, the piano for a little
laughter and the human voice
to penetrate the heart. At 73,
Hunter sounds more Ameri-

AMANDA PALMER &
THE GRAND THEFT
ORCHESTRA
Theatre Is Evil
Producer: John Congelton
8ft. Records

Release Date: Sept. 11
"I'm not an idiot," Amanda Palmer told the Guardian in
late August. "I know how the press works." She was refer-
ring to the probability that most reviews of her new album
will likely lead with the fact that the former member of
Boston's cult -beloved punk -cabaret act the Dresden Dolls
had financed the record by raising $1.2 million through
Kickstarter. And indeed, here we are! So does Theatre Is
Evil-which Palmer describes as her "first really big" stu-
dio album since 2008's Ben Folds -produced Who Killed
Amanda Palmer-live up in a musical sense to its impressive
origin story? It certainly does if you're a fan of Palmer's
previous work. Much of Theatre finds the singer/pianist
layering her swooping vocals over high -contrast arrange-
ments full of crashing drums and meaty riffs. The songs
"Trout Heart Replica" and "Do It With a Rockstar" increase
the drama with lush orchestral strings, and "Massachusetts
Avenue" features a tart horn section. Lyrically, too, Palmer
sticks to her usual style, vacillating madly between bleed-
ing-heart compassion and seen -it -all skepticism. She gives

the people-and her backers-what they want.-MW

can than British, alternat-
ing among styles that recall
Bruce Springsteen, Bon Jovi
and the Midwestern rock of
John Mellencamp and John
Hiatt. "Just the Way You
Look Tonight" and "Saint"
are ample proof that Hunt-
er's command of '80s singer/
songwriters can be part of
2012's definition of Ameri-
cana. The former Mott the
Hoople leader is remarkably
strong of voice, sounding like
a man half his age bellow-
ing over the forceful rave-
up style of his backing band
the Rant. The take -charge
numbers on When I'm Presi-
dent hit a target that veteran
rockers too often miss; even
when he exposes a softer side
("Life"), Hunter still clearly
means business.-PG

THE AVETT
BROTHERS
The Carpenter
Producer: Rick Rubin
American Recordings/
Republic Records
Release Date: Sept. 11
In February 2011, this North
Carolina roots -rock out-
fit jammed with Bob Dylan
(and Mumford & Sons) on the
Grammy Awards telecast. Six
months later, Avett Brothers
bassist Bob Crawford dis-
covered that his 2 -year -old
daughter had a brain tumor.
Those emotional extremes
reverberate throughout The
Carpenter, the band's follow-
up to 2009's breakthrough
I and Love and You, which
earned the band a series of
high -profile festival dates and
late -night TV appearances, as
well as the opening slot on an
amphitheater tour by John
Mayer. Like / and Love and
You, Rick Rubin produced The

Carpenter. In the 90 -second
"Geraldine" Scott and Seth
Avett harmonize brightly
over a rollicking honky-tonk
groove, while "Winter in My
Heart" slows the tempo to a
contemplative soul -folk stroll.
Elsewhere, "Paul Newman
vs. the Demons" turns sur-
prisingly aggressive with big,
meaty electric -guitar riffs.
All those conflicting feelings
come together in "Live and
Die," a tender acoustic ditty
about "say[ing] goodbye to
how we had it planned."-M W
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SINGLIES
ATOMS FOR PEACE
Default (5:16)
Producer: not listed
Writer: not listed
Publisher: not listed
XL Recordings

In 2009, Radiohead frontman Thom Yorke embarked
on a strange side project-although The Eraser, his elec-
tronic solo debut, had been released three years prior,
the singer and a star-studded backing band (Radiohead
producer Nigel Godrich, bassist Flea, percussionist Mauro
Refosco and drummer Joey Waronker) surprised fans by
finally debuting the material onstage. That group, dubbed

Atoms for Peace, injected funky, polyrhythmic menace
into Yorke's insular laptop tunes, but listeners expecting
more of that full -band drive will be perplexed by new single
"Default." Its slippery high -hats, ominous bass pulses and
digital synthesizers sound chopped from a level of "Super
Mario." Picking up right where The Eraser left off, Yorke's
sleek falsetto is front and center: "The will is strong, but the
flesh is weak," he croons on the chorus. In the context of
the Atoms for Peace brand, this dive into chilly electronics
is a tad confusing. But pound for pound, it's one of Yorke's
most arresting songs in years.-RR

DANCE

DAVID GUETTA
FEATURING CHRIS
BROWN & LIL
WAYNE
I Can Only Imagine (3:29)
Producers: David Guetta,
Frederic Riesterer
Writers: various
Publishers: various
What a Music/Astralwerks/
Capitol
It's been more thanayearsince
the release of David Guetta's
Nothing But the Beat, and the
fact that it's still spitting out

COHEED AND
CAMBRIA
Domino the Destitute
(8:01)
Producers: Coheed
and Cambria, Michael
Birnbaum, Chris Bittner
Writer: C. Sanchez
Publisher: The bag.on-line.adventures
Evil Ink/Hundred Handed/Fontana Ingrooves
Who says prog-rock indulgence can't be fun? At their best,
Coheed and Cambria can bring out the inner air -guitar nerd
in almost any rock fan, blending arena -metal pyrotechnics
and singalong hooks into big-hearted epics. "Domino the
Destitute," the first single from their upcoming sixth album, The
Afterman: Ascension, commences with thrilling arena riffs that

singles speaks volumes for the
producer's superstar persona.
"I Can Only Imagine," featur-
ing Chris Brown and Lil Wayne,

marks yet another Beat single
to crack the Billboard Hot
100, and it has the star power
to rival Guetta's highest -
charting singles to date. The
track's hefty buildups and
pulsating releases are akin
to much of Beat's fare, par-
ticularly the glossy sheen of

11=VII=VV:
the album's Sia collaboration,
"Titanium." This time, though,
it's the boys' turn to take cen-
ter stage, as Brown's vocals
sound at home manning the
hook while Weezy is off on the
sidelines, dropping one of his
less memorable guest verses.
This won't be Guetta's defini-
tive club anthem, but the song
is more than sufficient as a vic-

tory lap for his ultra -successful
album.-CP

R&B

MARCUS CANTY
FEATURING WALE
In and Out (4:05)
Producer: H -Money
Writers: various
Publishers: various
Syco/Epic
Sure, Marcus Canty's debut
single has a guest verse from
Maybach MC Waleanda slinky

beat from producer H -Money
that nods to G.O.O.D. Music's
"Mercy." But Canty, who fin-
ished fourth on the inaugural
U.S. version of "The X Factor,"
exhibits a surprising amount
of charisma even without the
capable supporting players
in his first radio outing, which
bowed at No.82 on Billboard's
Hot R&B/Hip-Hop Songs
chart. The song is a standard
piece of rhythmic pop that fo-
cuses on Canty's struggle to
overcome the player's men-

BRIDGIT
MENDLER
Ready or Not (3:22)
Producer: Emanuel
"Eman" Kiriakou
Writers: B. Mendler,
E. Kiriakou, E. Bogart
Publishers: various
Hollywood Records
Bridgit Mendler spends a good portion of debut single "Ready or Not" introducing herself ("I
like your face/Do you like my song?"), but she's already familiar to a sizable tween audience. A
star of Disney Channel's "Good Luck Charlie," Mendler has previously scored two appearances

on the Billboard Hot 100 on singles from the soundtrack to the Disney TV movie "Lemonade
Mouth," in which she also starred. The breezy "Ready or Not," from forthcoming album Hello
My Name Is . . ., is her bid for a wider audience, and it has many elements of a hit. Co -written
with Emanuel "Eman" Kiriakou (Demi Lovato, Jason DerOlo) and Evan "Kidd" Bogart
(Beyonce's "Halo," Rihanna's "SOS") and featuring an interpolation of the Delfonics'"Ready
or Not Here I Come" (Can't Hide From Love)," the single is an ideal showcase for Mendler's
jazz -inflected vocals. Wielding a throaty set of pipes, she recalls Karmin's Amy Heidemann
minus the rapping, although Mendler sings a melodic dancehall breakdown on the song's
bridge. With fellow Disney alums Lovato and Selena Gomez enjoying the biggest hits of their
respective careers, Mendler could soon join their ranks with this catchy breakout single.-AH

tality and settle down with one
girl, and whilethe whole ordeal
feels familiar, Canty's talent is
not: A more affecting crooner
than contemporaries like
Jason DerUlo and Taio Cruz,
the 21 -year -old can nimbly flip
between soaring emotion and

land somewhere between U2 and Judas Priest. But the eight -
minute "Domino" hits more than a couple of soggy stretches,
weighed down by Claudio Sanchez's wordy narrative. The song

is an odd choice for a single-"Domino the Destitute" isn't as
arresting or technically dazzling as the band's best material,
and it would more likely thrive in an album context. Still, all of
the band's trademarks are in place, and the new elements (like
radio snippets from a boxing match play-by-play) take their
geeky antics to bold new heights.-RP

stuttering braggadocio. With
Wale raising this single's pro-
file, expect "In and Out" to win
over R&B fans unfamiliar with
Canty's "X Factor" stint.-JL

HIP -HOP

BIG SEAN, JAY -Z &
KANYE WEST
Clique (4:53)
Producers: Hit -Boy, Kanye
West
Writers: various
Publishers: various
G.O.O. D./Def Jam/
Roc-a-Fella/IDJMG
As G.O.O.D. Music basks in
the success of smash single
"Mercy," Kanye West height-
ens the anticipation of their
collaborative album, Cruel
Summer, with "Clique." The
set's latest single begins with
the smooth vocals of singer/
songwriter Cocaine 80s (aka
James Fauntleroy) before Hit -

Boy's bass -heavy soundscape
arrives. As the triumphant beat
builds, Big Sean and Jay -Z lay
down rhymes that focus on
the all-star crew they run with.
"Yeah, I'm talking 'Ye/Yeah,
I'm talking Rih/Yeah, I'm talk-
ing Bey'/Ni*"a, I'm talking me/
Yeah, I'm talking bossy/I ain't
talking Kelis," Jay -Z raps while

shouting out his dream team
(and excluding Nas' ex-wife).
West goes a different route
and raps about the luxurious
life between "white people"
and himself, as well as about
the ladies he holds closest:
Kim Kardashian and his late
mother."Wentthrougha deep
depression when my momma
passed/Suicide, what kind
of talk is that/But I've been
talking to God for so long/If
you look at my life I guess he
talking back," he raps to close
"Clique."-ER

EMI 1:k110IMEN till 10 1111,11
EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Phil Gallo,
Andrew Hampp, Jason Lipshutz,
Gail Mitchell, Chris Payne, Erika
Ramirez, Ryan Reed, Mikael
Wood

All albums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, 5700
Wilshire Blvd., Suite 500, Los
Angeles, CA 90036 and singles
review copies to Jason Lipshutz
at Billboard, 770 Broadway,
Seventh Floor, New York, NY
10003, or to the writers in the
appropriate bureaus.
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ROCK BY JASON LIPSHUTZ

`Night' Moves
Imagine Dragons breathe fire on the charts
with debut album

Ayear-and-a-halfafter covering Led Zep-
pelin in low -rent casinos, Las Vegas
rock quartet Imagine Dragons' first

album, Night Visions, debuts at No. 2 on the
Billboard 200, selling 83,000 copies in its initial
week of release, according to Nielsen SoundScan.

The rapid rise to mainstream success has left
frontman Dan Reynolds flabbergasted, but he
credits the surprising bow to a radio push for
snappy lead single "It's Time," combined with
relentless touring and savvy synchs.

"We've been around for about three-and-a-
halfyears and spent a lot of time on the road, liv-
ing out of a suitcase, barely scraping by," Reyn-
olds says. "To get to a point where you see things
moving like this, where the song is on radio and
TV, is the most humbling experience."

Reynolds, guitarist Wayne Sermon, drum-
mer Daniel Platzman and bassist Ben McKee
spent years writing songs and balancing live
shows of original material with Zeppelin trib-
ute gigs before meeting producer Alex Da Kid,
known for helming hits by Eminem and B.o.B.
The producer began working with Imagine
Dragons in summer 2011, and last November,
the group signed a joint deal with Alex Da
Kid's KIDinaKORNER imprint and Interscope.

"Alex was excited by the challenges of rock
music," Interscope vice chairman Steve Ber-
man says. As Imagine Dragons kept taking
on live dates, Alex Da Kid's early involvement
began with an EP, Continued Silence, released
last February. The six songs featured a mix
of guitar buildups and indelible hooks, but
the standout track was "It's Time," a proudly
inspirational anthem that Reynolds wrote in
his kitchen two years ago as he dealt with a
bout of depression.

"I was dropping out of college, making
some changes, and it wasn't the peak of my
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IMAGINE
DRAGONS
started out

playing Led
Zeppelin

tribute shows.

life," the singer says. "I was just trying to write
a song for myself. I've struggled with depres-
sion and anxiety, and the song spurred from
that. Whoever connects to it, I'm happy."

Following a South by Southwest gig in
March and a spring tour that launched in
April, Imagine Dragons performed "It's Time"
on "MTV Push Live" in June and on "The To-
night Show With Jay Leno" in July. Berman
recalls that synch opportunities for the song
were "aggressively" pursued, and "It's Time"
landed in ads for NBC's "Parenthood," TNT's
"Major Crimes" and, most notably, the trailer
for a buzzed -about feature film, "The Perks
of Being a Wallflower." Meanwhile, the track
kept climbing Billboard's Alternative chart,
peaking at No. 4, and continues rising on the
Billboard Hot 100, this week moving 63-49
with the Greatest Gainer/Streaming honor.

One day after the album's chart -debut sta-
tus was made official, "Glee" star Darren Criss
performed "It's Time" on the season premiere
of the Fox show. Reynolds says the band will
find time to watch the episode during its ongo-
ing mix of headlining dates and support gigs
for electronic rock band Awolnation through
October. Imagine Dragons plan a European
tour to wrap up the year, following that with
a proper headlining trek in the United States.

As for additional synchs and exposure, "On
Top of the World" will be featured in new vid-
eogame "FIFA 13," while the band performed
"Radioactive" on "Jimmy Kimmel Live!" ear-
lier this month. However, "It's Time" will re-
main the main focus for the foreseeable fu-
ture, with other synchs in the works. Reynolds
says "Radioactive" gets a big reaction at live
shows, but has yet to be chosen as a follow-
up single, while Berman says, "I'm not even
looking at the next track yet."

AND THE
WINNER IS...
MTV's VMA ratings may
have dipped, but the
show's performers
posted strong sales

The 2012 MTV Video Music Awards, broadcast
live on Sept. 6, were down severely from last
year's record high, but that didn't stop the show
from making waves on Billboard's sales charts
(see chart, below).

According to Nielsen, the show earned 6.1 mil-
lion viewers-down more than 50% compared
with 2011's 12.4 million-but despite the drop-
off, the telecast sends a bevy of titles soaring on
the Digital Songs chart. Unlike previous years,
where the VMA show was held on a Sunday
night, the 2012 edition was staged on a Thurs-
day. Thus, the evening's sales impact is concen-
trated in one sales week, as Nielsen SoundScan's
tracking frame ends at the close of business on
Sunday. Usually, awards shows held on a Sunday
will have their impact spread across two weeks.

All songs performed on the show make
sales gains, with the largest seller being Tay-
lor Swift's show -closing "We Are Never Ever
Getting Back Together" (284,000; up 12%).
Even K -pop star Psy, who appeared briefly to
dance to his "Gangnam Style" song, jumped:
The song sold 61,000 (up 94%).

A$AP ROCKY
and RIHANNA
performing at
the VMAs.

Rihanna, who opened the show with a newly
released remix of "Cockiness (Love It)" (featur-
ing ASAP Rocky), sees the cut go from 2,000
downloads to 27,000 (up 1,630%). However, it's
a misleading increase, as 17,000 of last week's
sales came from the just -out remix. (All ver-
sions of a song are combined together for chart -
tracking purposes.) -Keith Caulfield

VMA Performances' Sales Impact (in order of appearance)

8

LL
LL

Artist Song Sales' PercentageGain

as

Rihanna featuring ASAP Rocky "Cockiness (Love It)" 27,000 1,630%

Rihanna featuring(alyinHarris "We Found Love" 22,000 86%
P!nk "Blow Me (One Last Kiss)" 113,000 37%

Frank Ocean "Thinkin Bout You" 55,000 373%

One Direction "One Thing" 34,000 51%
it

2 Chainz featuringlilWayne "Yuck!" 22,000 159%

Lil Wayne featuring2(hainz "No Worries" 34,000 n/a (debut)
Green Day "Let Yourself Go" 12,000 n/a (debut) QV

of
Alicia Keys featuringNickiMinaj "Girl on Fire" 92,000 n/a (debut) ZQ

Taylor Swift "WeAreNeverEverGettingBackTogether" 284,000 12% au

'SOURCE: NIELSEN SOUNDSCAN

THE VACCINES' new
album, Come of Age,
arrives Oct. 2 in the
United States.



CHRISTIAN BY DEBORAH EVANS PRICE

The
Message
Lecrae wins big with
sixth album offering a more
mainstream approach that
stays true to the word

Using grass -roots marketing and online en-
gagement to activate his fan base, Chris-
tian rapper Lecrae sails into the No. 3

spot on the Billboard 200 with Gravity (Sept. 4,
Reach Records). The project, Lecrae's sixth studio
effort, shifts 72,000 copies, according to Nielsen
SoundScan, and marks the highest entry ever for
a Christian rap album.

"We don't have radio play. We don't have vid-
eos on television," says the 32 -year -old MC, born
Lecrae Moore, who launched Reach Records in
2004. "We exist heavily online and that's been
one of the beauties of this wave. It's just relent-
less followers who really trusted me and what
I'm doing and have been with me consistently."

Since launching Reach, it's been a steady climb
for the Houston -born rapper. His third album,
Rebel, issued in 2008, became the first Christian
rap album to hit No. 1 on Billboard's Gospel Al-
bums chart, while 2010's Rehab spent 13 weeks
at No. 1 and was nominated for best rock or rap
gospel album at the 53rd annual Grammy Awards.
Lecrae immediately followed that success with
Rehab: The Overdose. Released just five months
after Rehab, The Overdose spent two weeks at the
summit. Last May, he released the free mixtape
Church Clothes, with DJ Don Cannon, and the
project was then pared down into an EP released
on iTunes. The Church Clothes EP peaked at No.
10 on the Christian Albums chart.

Gravity's third single, "Mayday," featuring Def
Jam rapper Big K.R.I.T. and "American Idol" con-
testant Ashthon Jones, arrived Aug. 30.

"With Gravity there was a maturation," Lecrae
says. "I feel like a lot of my other albums were

warm-ups. They were scrimmages and this is the
first real ballgame. This feels like my first project."

In setting up the new album, Reach director of
marketing Bradley Tomlinson says Lecrae did an
extensive media tour as well as in-store events at
Apple locations in Chicago and New York. There
are plans for further album -release parties in Den-
ver, Houston and abroad in Manchester, England.
"We felt like if we could get people to see and ex-
perience him as an artist," Tomlinson says, "we
knew the music would speak for itself."

Touring has been a key factor in Lecrae's grow-
ing fan base. He's performed in a variety of ven-
ues from mainstream hip -hop festivals like Paid
Dues, where he shared the bill with such acts as
Wu -Tang Clan and Odd Future in April, to open-
ing for Christian bands like MercyMe. During
street week, he performed at Night of Joy, Walt
Disney World's annual Christian music festival.

LECRAE will
headline Reach

Records'
Unashamed:
Come Alive

tour in the fall.

"I'm really humbled by those opportunities,"
Lecrae says. "[There were] 20,000 people spread
out across Disney and here I am from my humble
beginnings up there onstage in front of them. I
was really grateful."

This fall, Lecrae will headline Reach's 30 -city
Unashamed: Come Alive tour, which will feature
other acts from the label's roster including Trip
Lee and Tedashii. Reach is distributed by Central
South in the United States and by Kingway inter-
nationally. Though Lecrae has fielded offers for
Reach as the label has become successful, he says
he isn't interested in selling it.

"We've walked away every time feeling it's just
best for us to remain independent," he says. "I
grew up looking at guys like Diddy and Russell
Simmons and the houses that they built. I wanted
to do something similar and I just didn't feel like
I was going to let that dream die."

BACK FOR A SECOND SHOT
lndie act the Vaccines 'Come of Age' on sophomore project

Ayear -and -a -half after its heavily hyped
debut, What Did You Expect From the
Vaccines?, British indie rock band the

Vaccines landed its first No.1 album with sopho-
more studio set Come of Age.

The new, 11 -track package, released interna-
tionally by Columbia Records, debuted at the
top of the U.K. charts with first -week sales of
44,000, according to the Official Charts Co.,
for the period ending Sept. 9. The Vaccines'
2011 debut has sold 340,000 units in the United
Kingdom, peaking at No. 4. In the United States,
it has sold 23,000 units, according to Nielsen
SoundScan, hitting No. 3 on Billboard's Heat -
seekers Albums chart.

"We released this record so quickly off the
back of the first one because we felt we were ca-
pable of making a far better album," singer Justin
Young says during a recent U.S. stopover, which

included live gigs in New York and Los Angeles,
as well as a Sept.11 appearance on NBC's "Late
Night With Jimmy Fallon."

"The first record lacked character, in all hon-
esty," he says. "There were lots of stylistic con-
straints because we had this idea of how we
wanted it to sound, whereas we had no grand
plan going into this record. We just wanted to
get the best 11 songs that we had and make them
sound as good as we possibly could."

The group enlisted producer Ethan Johns
(Kings of Leon, Ryan Adams), who oversaw an
organic approach to live recording. "One thing
his records have in common is that they're all no -
bullshit," Young says of Johns. "You really feel
you know an artist better having listened to an
album that he has produced."

U.S. audiences will be able to judge soon
enough, when Come of Age is released domes-

tically Oct. 2. To build anticipation, the singles
"No Hope" and "Teenage Icon"-the latter a pri-
mal stomp with Young passionately wailing, "I'm
no teenage icon, I'm no Frankie Avalon"-have
been serviced to college, speciality and alterna-
tive radio formats.

The band returns stateside early next year for
a national tour booked by Marty Diamond at Par-
adigm, after canceling a full U.S. tour tied to its
debut album due to Young's severe vocal prob-
lems at the time. This time around, the band's
tour will mark "the first time for the Vaccines in
many of these markets," Columbia Records di-
rector of marketing Erika Alfredson says.

"All the best rock'n'roll records are human-
they're not perfect," Young says. "We wanted to
make a live record, and we wanted to keep those
imperfections. We've really benefited from that."

-Richard Smirke

BUBBLING
UNDER
>>>McKAY'S
`DESTINY' TO CHART?
In a rare case of conservative
AC radio helping expose an
unsigned artist, Canadian
artist Franklin McKay is ap-
proaching the AC chart with
"Destiny." The pop ballad
is receiving its strongest
support (aided by minimal
independent promotion)
at KWAV Monterey, Calif.
(64 plays through Sept. 9,
according to Nielsen BDS).
"I base my success on the
premise that you need to
believe in yourself and sur-
round yourself with people
that also believe in you," he
says. "After all, my all-time
favorite movie is 'Rudy.'"

>>>ENGLISH BEATS
The British pop invasion
(i.e., One Direction, the
Wanted, Cher Lloyd) contin-
ues with the dance beats of
Tulisa's "Young." After the
singer-and U.K. "X Factor"
judge-took "Young" to No.
1 on the Official U.K. Singles
chart earlier this year, the
track is closing in on Dance
Club Songs, supported by
remixes by Gregor Salto,
Vice, Expanda and Hector
Fonseca. Tulisa is work-
ing on her All Around the
World/Island Records debut
album, due later this year in
the United Kingdom.

>>>SPECIAL $AUCE
Indianapolis rapper $auce
(a euphemism for money)
looks to cash in on Hot R&B/
Hip -Hop Songs with "Back
It Up" (Game Face), the first
single from his forthcoming
mixtape, A.D.I D.A.$. (All
Day I Dream About $auce),
which is set for a fourth-
quarter release. WJUC To-
ledo, Ohio, is paying him the
most respect with 171 spins
to date for the cut, accord-
ing to BDS.

>>>BYNUM BEGINS
Stellar Award -nominated
arranger/songwriter Earl
Bynum fronts the Mount
Unity Choir, whose "Bless
the Name of the Lord" (K.W.
Brown Ministries) gains mo-
mentum just below the radio -
fueled Gospel Songs chart.
BDS logged airplay at 16 of
the 44 stations monitored
for the chart in the Sept. 3-9
tracking week. Bynum is also
the music minister at Mt.
Lebanon Baptist Church in
Chesapeake, Va., and hosts
the syndicated radio show
"On Stage With Earl Bynum."

Reporting by Keith Caulfield,
Wade Jessen, Karinah
Santiago and Gary Trust.
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T-SHIRTS

LICENSED T-SHIRTS
Rock, Reggae, Novelty & Morel Stickers, Patches & Flags Too!

RAMONES

TEBEANS
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T -Shirts are available by the piece (S100 minimum) or in money saving pre -pack assortments.

THIS MONTH'S SPECIALS/

100ASSORTEDMETALBAND 100ASSORTED 100ASSORTEDURBANBAND

TEES FOR $399 LEGENDS TEES FOR $399 TEES FOR $299
Artists include Metallica. Slayer, Artists include The Doors, Artists include 2pac. Timbaland,

Iron Maiden, Slash ano more Led Zeppelin, Johnny Cash, Rihanna, Marvin Gaye,
Grateful Dead and more Stevie Wonder and more

For more info check out our website catalog, with over 4,000 photos! Z; "33:12Ab

BACKSTAGE FASHION®
www.backstage-fashion.com

1400 -644 -ROCK (7625)

BUSINESS OPPORTUNITIES

ATTN: Latin Music A&R Execs.
The long awaited Orquesta Narvaez follow up album is now com-

plete. I am seeking for the right label for this awesome project.

Genre; Salsa/Tropical. Easy Grammy contender.

This landmark recording will reach

large Salsa demographic worldwide. All

original songs and arrangements with mass

commercial appeal. Superb musical and vocal performances.

Recorded and mixed by

Grammy award winning engineer.

Ready for immediate release! Call or email for additional info;

dewell@verizon.net

or 917-817-3532. Duke Narvaez - Producer.

M____MALIAJULIalarAIAMM
RECORD COLLECTIONS
We BUY any record collection.

Any style of music. We pay HIGHER prices

than anyone else. Call 347-702-0789

(Allan) or email a_bastos@yahoo.com

.serirette@billboard.eona

REAL ESTATE

ve Equestrian/Sporting Estate
ri#Jeeritio7 tAle

Long Meadow Acres

Waynesboro, Pennsylvania

$3,500,000

-10.1101111P

135 -acre Estate and Wo Farm. 8,300 sq. . trustorn.-Built architecturally
significant main residence. Three additional houses (3,600 - 2,038 - 1.608 sq. ft.).
12 -horse stable and 6 pastures encompassing 50 acres. Swimming pool and tennis
court. Excellent whitetail deer and turkey hunting on property. 15 miles from Camp
David, MD; 15 minutes from Gettysburg, PA; 90 minutes from Washington, DC and
Baltimore; 45 minutes from Harrisburg, PA and Frederic, MD.

Inquiries -Ito Martin Benchoff
978-853-6673 jmbenchoff'acomcast.net www.longmeadowacres.com

SOMETHING TERRIBLE HAPPENS WHEN YOU DON'T ADVERTISE . .

NOTHING!
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(Advice)
HOW DO YOU MAKE YOUR

CLASSIFIED AD PAY?
By running it consistently-

consecutive weeks-for impact!!
Rarely does a prospective customer reply to an ad the
very first time it appears. When that customer is ready
to buy. Remember, the very week he or she is ready

your advertisement should be in position.
Stay ALIVE and SATISFIED

with an ACTIVE CLASSIFIED!!
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Psy's viral phenomenon
"Gangnam Style" has reached
the Billboard Hot 100, debuting
at No. 64. The song sold 61,000
downloads last week (49-25 on
Digital Songs), powered by his
appearance at the MTV Video
Music Awards (Sept. 6).

Indie pop/rock band Stars,
which has been releasing albums
since 2001, scores its highest
rank on the Billboard 200 (No.
48) with The North. (Not to be
confused with Matchbox 20's
album, North, at No.1.)

Swinging rock group Big
Bad Voodoo Daddy earns its
first entry on the Traditional
Jazz Albums chart as its Savoy
Jazz debut, Rattle Them Bones,
arrives at No.2. On the Billboard
200, it's No.129-the act's
highest rank since 1999's This
Beautiful Life hit No. 93.

CHART
13EAT

»While North marks Matchbox
20's first Billboard 200 No.1, it's
not lead singer Rob Thomas' first
leading album, as he ruled with
... Something to Be in 2005.
How rare is it for a group to notch
its first No.1 after a member has
led solo? In the chart's 56 -year
history, it's happened only once
before. New Edition notched its
first No.1, Home Again, in 1996
after Bobby Brown had reigned
with Don't Be Cruel in 1989.

»Two dance stalwarts return
to the Dance Club Songs chart:
Kristine W, with "Everything
That I Got" (No.36), and Pet
Shop Boys, with "Winner" (No.
38). Kristine W has scored 16
No. is on the list since her 1994
arrival, while Pet Shop Boys have
amassed 10 since 1986.

#11111ft Read Chart Beat
every week at
billboard.com/chartbeat.

Matchbox 20 Heads 'North' With First No. 1
As expected, pop/rock band Match-
box 20 scores its first No. 1 on the
Billboard 200 as its new North album
debuts with 95,000 sold, according to
Nielsen SoundScan. (That's a little
less than the 110,000 that was initially
projected for the album last week by
those in the know.) It's the group's
first full-length studio album since
2002's More Than You Think You Are,
which debuted and peaked at No. 6 off
a 178,000 launch.

Since then, the act released an EP in
2003 (aptly titled EP) that went to No.
43 and a greatest -hits package in 2007
titled Exile on Mainstream. The latter
bowed and peaked at No. 3, starting
with 131,000.

MATCHBOX TWENTY

NORTH

The group's breakthrough debut
album, 1996's Yourself or Someone Like
You, topped out at No. 5 on the chart
the following year, but spent a whop-
ping 119 weeks on the tally. In 2000,

the act issued its second set, Mad Sea-
son, which reached No. 3 and earned its
best single sales week when it started
with 365,000.

While Matchbox 20 didn't achieve a
No. 1 album until this week, its front -
man, Rob Thomas, has
had a No. 1. He etched a
chart -topper with his solo
debut, ... Somethingto Be,
which bowed atop the list
in 2005 with 252,000. He
then claimed a No. 3 set
in 2009 with Cradlesong
and a No. 91 entry with
the Someday EP in 2010.

Matchbox 20's album
was led by the single "She's So Mean,"
which became the group's 13th top
10 hit on the Adult Pop Songs air-
play chart. This week "Mean" holds
for a third straight week at No. 8, its
peak so far.

ing. The band released the successful
six -song EP Continued Silence earlier
this year, and four of those tracks are
found on Night Visions. (Consumers
who had purchased any four of those
tracks could apply them toward the sale

of the new set.) Among

Over Th

kLuntera

FIELD

DIGITAL DRAGONS: Powered by its
No. 4 Alternative Songs hit "It's Time,"
rock band Imagine Dragons debuts at
No. 2 on the Billboard 200 with its first
proper full-length album, Night Visions
(83,000). Of the set's first -week sales, a
full 90% were downloads. The album
was sale -priced last week in the iTunes
store for $7.99 while Amazon M P3 of-
fered it for $5.

Sources indicate that a large portion
of the album's first -week iTunes sales
were owed to the retailer's Complete
My Album feature, which isn't surpris-

those tracks were "It's
Time" and the act's latest
chart hit, "Radioactive."
The latter rises 38-37 on
Alternative.

Continued Silence
peaked at No. 40 in Au-
gust, but was deleted last
week. Thus, it falls com-
pletely off the chart this

week (from No. 57 last week), taking a
75% dive in sales (moving from 7,000
sold to 2,000).

DEEP DIVE: TobyMac's Eye on It de-
scends from No. 1 to No. 8 on the Bill-
board 200, marking the fourth album
to drop seven slots or more from the top
spotthis year. Itfollows Michael Buble's
Christmas (1-24, Jan. 14), Madonna's
MDNA (1-8, April 21) and Adam Lam-
bert's Trespassing (1-12, June 9).

Buble's tumble was to be expected,
as that chart reflected the week after
Christmas, when hardly anyone was
in the market for a holiday album. To-
byMac's set has more in common with
Madonna's and Lambert's, in that all
three albums were seriously front -
loaded. Christian acts, like TobyMac,
tend to have a robust first week from

banked preorders and hardcore fan
purchases. But once the first week
has passed, there aren't many gen-
eral -market consumers interested
in the product. Lambert's dedicated
fans turned out in Trespassing's first
week, but they seemed to be the only
ones wanting the album. Of the set's
155,000 total sales, 50% were sold in its
first week. As for Madonna's MDNA,
its debut was bolstered by its much -
talked -about concert ticket/album
bundle offer. It moved 359,000 in its
premiere week, then shifted 48,000 in
its second frame.

Deep dives from No. 1 didn't used
to be that common. Since the chart ad-
opted SoundScan data on May 25,1991,
65 albums have fallen at least seven
rungs from the top in a week. But, be-
tween 1991 and 2002, there were only
10 albums that managed that not -so -
awesome feat. The first was in 1994,
when Pantera's surprise No. 1 set, Far
Beyond Driven, fell from No. 1 to No. 9
on April 16, 1994. The rest of that de-
cade's big drops belonged mostly to
similarly front -loaded rock and metal
titles by Alice in Chains, Nine Inch
Nails, Korn and the soundtrack to
"Howard Stern's Private Parts."

Since 2003, as album sales have
shrunk and sets see more of their sales
come the first few weeks of release,
more and more albums are tumbling
faster. The worst years for big falls were
2005 and 2009, when eight sets (in each
year) dropped seven slots or more.

IVIarket Watch A Weekly National Music Sales Report

Weekly Unit Sales Year -To -Date
DIGITAL

ALBUMS ALBUMS'
DIGITAL

TRACKS

This Week 4,757,000 1,994,000 23,251,000

Last Week 4,904,000 2,069,000 22,590,000

Change -3.0% -3.6% 2.9%

This Week Last Year 5,490,000 1,819,000 21,255,000

Change -13.4% 9.6% 9.4%
'Digital album sales are also counted within album sales.

Weekly Album Sales (Million Units)
30.

25
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2011

2012

4.8M

I C M A M I I A C Al 11 I

2011 2012 CHANGE

OVERALL UNIT SALES

Album 212,061,000 202,181,000 -4.7%

Digital Tracks 889,586,000 939,555,000 5.6%

Store Singles 1,784,000 2,437,000 36.6%

Total 1,103,431,000 1,144,173,000 3.7%

Albums w/TEA* 301,019,600 296,136,500 -1.6%

Includes track equivalent album sales (TEA) with 10 track downloads equivalent
to one album sale.

ALBUM SALES

'11 212.1%Oa
'12 202.2 million

SALES BY ALBUM FORMAT

(D

Digital

140,975,000

68,525,000

120,658,000

78,553,000

-14.4%

14.6%

Vinyl 2,518,000 2,892,000 14.9%

Other 44,000 76,000 72.7%

For week ending Sept. 9. 2012. Figures are rounded.
Compiled from a national sample of retail store and rack
sales reports co,lected and provided by

Year -To -Date Album
Sales By Store Type
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 NEW IMAGINE DRAGONS

KIDINAKORNERANTERSCOPE 017324AGA (10.981

NEW 1 LECRAE
L REACH 11234/I81I6ITY (12.981

VARIOUS ARTISTS
UNIVERSAUEMUSONY MUSIC 63536/CAPITOL (18.98)

CARRIE UNDERWOOD
19/ARISTA NASHVILLE 98094ISMN (11.98)

MAROON 5
A&M/OCTONE 016896/ IGA (14.98)

2 CHAINZ
DEE JAM 017299'ilDJMG (12.981

TOBYMAC
FOREFRONT 05732JEMI CMG (14.98)

TREY SONGZ
SONGBOOK/ATLANTIC 532404/AG (18.98)

CAT POWER
MATADOR 773. 114.981

FUN.
FUELED BY RAMEN 528048' 111.981

ONE DIRECTION
92491/COLUMBIA (11.981

ADELE
XL 44699./COLUMBIA (11.981

THE LUMINEERS
SOMEONE 1608'113.981

JUSTIN BIEBER
SCHOOLBOYIRAYMOND BRAUN/ISLAND 016934/1DJMG 113.981*

ANIMAL COLLECTIVE
DOMINO 310'115.981

Two DOOR CINEMA CLUB
GIASSNOTE 0128 112.981

MELISSA ETHERIDGE
ISLAND 017305./KUMG (13.981

RICK ROSS
MAYBACHISLIP-N-SLIDE/DEF JAM 016343./1DJMG (1818)

LUKE BRYAN
CAPITOL NASHVILLE 70412 116.98)

ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL IPRICE1

#1

Title

MATCHBOX TWENTY
EMBLEM/ATLANTIC 531748/A6 (1098)

North

Night Visions

Gravity

NOW 43

Blown Away

Overexposed

Based On AT.R.U. Story

Eye On It

Chapter V

Sun

Some Nights

Up All Night

21

The Lumineers

Believe

Centipede Hz

Beacon In
4th Street Feeling

God Forgives, I Don't NM

Tailgates &Tanlines

Channel Orange

Uncaged

Welcome To: Our House

Living Things

Born And Raised

California 37

4 4 3

ID 8 21

6 6 6

7 2

8 1 -
9 3 1

11 9

 1 2 10

r13 1 10 12

L._
14 11 15

13 5

20

r-

r
V

38

40 38 30

41 33

42 36 37

43 65

44

ICS

9

GREATEST
GAMER

FRANK OCEAN
DEE JAM 01578871DJMG 03.981

ZAC BROWN BAND
ROAR/SOUTHERN GROUND/ATLANTIC 530382/80 (18.98)

SLAUGHTERHOUSE
SHADYIINTERSCOPE 01703110A (10 98)

UNKIN PARK
MACHINE SHOP 531345/WARNER BROS. 118.98)

JOHN MAYER
COLUMBIA 97606' 111.981

TRAIN
COLUMBIA 95222.111.981

CHRIS TOMLIN
SIXSTEPS/SPARROW 93444/EMI CMG 07.981*

KIDZ BOP KIDS
RAZOR & TIE 88283118.18)

ALANIS MORISSETTE
COLLECTIVE SOUNDS 018 115.981

34 11:1
ERIC CHURCH
EMI NASHVILLE 114266' (16.981

11

17

I:D

50

And If Our God Is For Us...

Kidz Bop 22

Havoc And Bright Lights

111

U

Chief

10

129

12

NEW 1

NEW 1

NEW 1

16 16

2

21 23

28 92

27 32

20 68

22

5

29

25 39

26 31

33

39

19

24

37

CHRIS BROWN
RCA 96055111.981

MUMFORD & SONS
GENTLEMAN OF THE ROAD 0109./GLASSNOTE (12.981*

29
TAMELA MANN
TILLYMANN 004 (12131

52 THE BLACK KEYS
NONESUCH 529099"/WARNER BROS. (18.981

18
OF MONSTERS AND MEN
SKRIMSL EHF LAEKJARAS 1016690'/REPUBLIC (11.981

47
USHER
RCA1717601.981

42
HUNTER HAYES
ATLANTIC NASHVILLE 528893/WMN (18.98)

17 4 3 DJ KHALED
WE THE BEST/YOUNG MONEY/CASH MONEY 017314/REPUBLIC(13.98)

KATY PERRY
CAPITOL 84601' 118.98)

NAS
DEF JAM 017056,113JMG (13.981

KENNY CHESNEY
BLUE CHAIR/COLUMBIA NASHVILLE 94866)SMN 111.981

COLT FORD
AVERAGE JOSS 239 (14.981

JASON MRAZ
ATLANTIC 530701/AG 118.98)

JASON ALDEAN
BROKEN BOW 7697 (18.981

ED SHEERAN
ELEKTRA 53043319.981

BOB MARLEY AND THE WAILERS
TUFF GONG/ISLAND 548904NUME 113.981*

DUSTIN LYNCH
BROKEN BOW 7277 (12.981

STARS
SOFT REVOLUTION 0165./AT0 112.98)

ELLE VARNER
MBK 59132/RCA 19.981

JOSH TURNER
CRACKER BARREL/MCA NASHVILLE 017194 EXIUMGN (11.981

Fortune

Sigh No More

Best Days

El Camino

My Head Is An Animal

Looking 4 Myself

Hunter Hayes

Kiss The Ring

Teenage Dream

Life Is Good

WelcomeToThe Fishbowl

Declaration Of Independence

Love Is A Four Letter Word

My Kinda Party

Legend:The Best Of Bob Marley AndThe Wailers

Dustin Lynch

The North

Perfectly Imperfect

Live Across America

U

 1111

 11

It's the first top 10

album for the act

(aka (han Marshall)

though not her best

sales week. The

23,000 -unit bow

is her third -largest

sales frame.

17

The band's second

album nets its best

sales week yet,

starting with 17,000

and giving the act

its first taste of

the Billboard 200.

Its 2010 debut,

Tourist History,

peaked at No. 5 on

Heatseekers.

John Player's

Born and Raised

(up 14%; 19% in

downloads), Train's

California 37(No.

26, up 4%; 8% in

downloads) and

the Offspring's

Days Go By (No.

166, up 24%;14%

in downloads) are

among the titles

sale -priced for

$5 this month at

Amazon MP3.

131
Jack White played

the Tunes Festival

on Sept. 8, which

streamed for free

on various Tunes

services and was

heavily promoted

by the retailer. The

album gains by

45% overall, 97% in

downloads.

t3
W Iti ARTIST

5s Ha IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) elBRANTLEY GILBERT
VALORY B60100(14.98)

54

55

56

[57

58 55 57

59

;3.
93 49

68 98

.69 63
13 76 51

50 25

123

12 77 80

III 65
74

1.1 73

111 66
1,fil 108

SKRILLEX
BIG BEAT/OWSLAIATLANTIC 528521/AG (5.981

sGA'
SECONDS/FAIRFAX 016449./REPUBLIC 113.981

TYpLEsE,N

VARIOUS ARTISTS
UNivERSAPEMI/SONY MUSIC 95757/CAPITOL 118.981

KELLY CLARKSON
19 5680I/RCA 111.98)

LEE BRICE
CURB 79316 113.981

62 11
R. KELLY
RCA 94816 (11.98)

ALEX CLARE
UNIVERSAL ISLAND 016881REPUBLIC (11.981

64 46
a5 FLORENCE +THE MACHINE

REPUBLIC 016297' (13 981

76 70 153 119 FLORENCE +THE MACHINE
REPUBLIC 013170. 0398)

77 75 45
23 RASCAL FLATTS

BIG MACHINE RI:02008113.98)

78 /1 77111 AF.UJBAFUTURE
Z 98357/EPIC 19.981

79 ita 81 to FLO RIDA
POE BOY/ATLANTIC 526672/A6 (9.981

80 83 103

81

82

[ 83

78 78

67 20

63 48

85

11.3r 3/ 108

816 100

116 118

CL101 113 -

BOB MOULD
MERGE 450. (14381

TAMIA
PLUS 1 15070 (15 981

4.9
9 n TENTH AVENUE NORTH

REUNION 10163/PLG (14.98)

62 82
112 ALABAMA SHAKES

ATO 0142' 11118)

,2 14 3
LYNYRD SKYNYRD
LOUD & PROUD 617644/ROADRUNNER 118.98)

!,6 27
CI NICKI MINAJ

YOUNG MONEY/CASH MONEY 015530/REPUBLIC 113.981

LANA DEL REY
POLYDORANTERSCOPE 0164251GA 111.98)

DRAKE
YOUNG MONEY/CASH MONEY 0161351/REPUBLIC 117.98)

VASHAWN MITCHELL
VMAN/EMI GOSPEL 88481/EMI CMG 04.981*

OWL CITY
REPUBLIC 017013" 03181

RIHANNA
SRPIDEF JAM 01631300JMG (13981

THE BLACK KEYS
NONESUCH 520266./WARNER BROS.115.98)

IN THIS MOMENT
CENTURY MEDIA 8874 05.9111

ISRAEL & NEW BREED
INTEGRITY 85063/COLUMBIA 112.981

SOUNDTRACK
RCA 42646 (1118)

20
PACE
SETTER

HalfwayTo Heaven

Silver Age

Beautiful Surprise

The Struggle

Boys & Girl, 8

Last Of A Dyin' Breed 14

Pink Friday: Roman Reloaded

Born To Die 2

Take Care 1

Created4This 46

The Midsummer Station 7

TalkThat Talk 3

Brother:, 3

Blood 15

Jesus AtThe Center: Live

Sparkle

BlunderbussJACK WHITE
THIRD MAN 95193./COLUMBIA 111.18)

47 n

46 -

40 7

64

19

76

99

116

81 90

III 52 66

102

gm117 121

1111 32
A 30th -anniversary

reissue gooses the

sales of the album III au 85

by 821%. The new

deluxe package

includes six bonus

tracks and a DVD of

a 1983 concert.

-

 - 107

151

49

7

as

11

157

RE-ENTRY 54

435

DAVID GUETTA
WHAT A MUSICIASTRALWERKS 78830ICAPITOL (18.981

VARIOUS ARTISTS
EMI/SONY MUSIC/UNIVERSAL 016661/U ME 118.981

LIONEL RICHIE
MERCURY NASHVILLE 016000+UM 6 N (15.98) 4-1)

TAYLOR SWIFT
BIG MACHINE 110300A (18.981%

MANA
WARNER LATINA 532125 116.981

SKRILLEX
BIG BEAT/ATLANTIC 526918/AG (518)

ADELE
XL 31859'/COLUMBIA 112.98)

AWOLNATION
RED BULL 1086 (9.981

PASSION PIT
FRENCHKISS 41651./COLUMBIA 111.98)

COLDPLAY
CAPITOL 87553' (18.981

VARIOUS ARTISTS
MAYBACH/DEF JAM 529039/WARNER BROS. (18.98)

CREEDENCE CLEARWATER REVIVAL FEAT. JOHN FOGERTY
FANTASY 2./CONCORD 117.9113981

LADY ANTEBELLUM
CAPITOL NASHVILLE 94431 (18.981

RUSH
ANTHEM 617656'/ROADRUNNER 11898)

JOHN P KEE AND NEW LIFE
KEE 8271/NEW LIFE 111.981

ZAC BROWN BAND
ROAR/BIGGER PICTURE/HOME GROWN/ATLANTIC 516931/AG (13.981

SHINEDOWN
ATLANTIC 528523./A6 118.98)

DIVINE FITS
MERGE 455' (14.981

JUDAS PRIEST
COLUMBIA 44466/LEGACY 115.98 CD/DVDI*

INSANE CLOWN POSSE
PSYCHOPATHIC 4111 (14.981

DWELE
RT 2434/EONE (17.98)

Bangarang (EP,

Making Mirrors 

NOW 42

Hard 2 Love

Write Me Back

The Lateness OfThe Hour

Ceremonials

Lunge

Changed

Pluto

Wild Ones

Nothing ButThe Beat

NOWThat's What I Call Country: Volume b

Tuskegee 

Speak Now 

Exiliados Es La Bahia: Lo Mejor de Man,:

Scary Monsters And Nice Sprites (EM

19113

Megalithic Symphony

Gossamer

Mylo Xyloto 

Maybach Music Group Presents: Self Made 2

ChronicleThe 20 Greatest Hits 0

OwnThe Night 

Clockwork Angels

Life And Favor

The Foundation El

Amaryllis

AThing Called Divine Fits

Screaming For Vengeance

Mighty Death Pop

Greater Than One

34

3j

Stronger 11

1

44

I
51

I
51

I
I
I
41

I
41

I
4j

11

I
34

I
41

11

54

I

34
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IARTIST
IMPRINT & NUMBER! DISTRIBUTING LABEL IPRICEI 61 74

7:31 JOURNEY
COLUMBIA 85889.7.EGACY (13.98)&7

82 67
ETTA JAMES
UNIVERSAL SPECIAL MARKETS/HEAR 004739 EX/CONCORD 112.981

Title

Journey's Greatest Hits

Enduring Soul

III 84 70. VARIOUS ARTISTS
HEAR 33327,CONCORD 118981

gp 118 - CI SOUNDTRACK
EPIC93953 111.98)

111 78 84 CO SOUNDTRACK
WATERTOWER 39284 (12.981

Ce 107 112
CI ALAN JACKSON

ACR 293341EMI NASHVILLE (16781

DIUPROPAGANDHI
EPITAPH 87192 115.981

111[ 111 135 11 ATLANTICL081,12M,i46 (13.981

JustTell MeThatYou Want Me: ATributeTo Fleetwood Mac

Think Like A Man

Project X

Thirty Miles West

Failed States

The Strange Case Of...

NOWThat's What Call Party Anthems

Picture Show

Up All Night

Wrecking Ball

ios VARIOUS ARTISTS
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Mr. Universe
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.zII
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COMAROON 5
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LEGACY/COLUMBIA NASHVILLE/AMERICAN/ISLAND 005288/UME 113.981
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/ IMF 112 117 111 B :B
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g 11 1 3., 178 II SLIPKNOT
ROADRUNNER 617637 03.981

II 148 134 ICI FIONA APPLE
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5',1 L 148 CO EMINEM

ri`
WEBAFTERMATH/INTERSCOPE 493290./UME 03.981

O ®1,8 1501:11 NORAH JONES
BLUE NOTE 31548' (18.981

178 180 ICI
2

JAY Z KANYE WEST
ROC.A.FELLA/ROC NATION/DEF JAM 015426/IDJMG 113.981

11111 135 138 CI JAKE OWEN
RCA NASHVILLE 89547/SMN 00.981

44"Ps lk 187. MERCYME
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CHRISTINA PERRI

NEW 1
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CI BLAKE SHELTON
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2 El 1, ,771:1 THE XX
iry YOUNG TURKS 450. 114.981

152 171
22 BONNIE RAITT

kn REDWING 001' (13.981

Tonight

I KnowWhat Love Isn't

111

m.

Strange Clouds

Aim And Ignite

AntennasTo Hell

The Idler Wheel Is Wiser Than...

The Eminem Show

...Little Broken Hearts

Watch TheThrone

Barefoot Blue Jean Night

The Hurt &The Healer

lovestrong.

Red River Blue

XX

Slipstream

112

The set's "We Take

Care of Our Own"

was played at the

end of President

Obama's speech

at the Democratic

National Convention

(Sept. 6), helping

stir a 37% rise.

The song also sold

2,000 dowNoads

(up 409%), its best

week since March.

1:111

121 11/

The album rises by

519% in the wake

of the premiere

of PBS' "Great

Performances"

spedal "live

16sses" (Sept. 7).

131
The 73 -year -old

singer charts for

the first time since

1989's Yui Orta

(with Mick Ronson)

hit Ho. 151.

Cowed ticket/

album redemptions

reported during the

tracking week help

kick up sales for

the set, which rises

with a 135% gain.

®manse on

the finale of BST's

"Sunday Best"

(Sept. 2) aids the

album's overall

111% jump in sales.

With 2,000 sold,

it's the best week

for the album since

its debut in June.
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MLW 8266114 961

BOB SEGER & THE SILVER BULLET BAND MP"!Ultimate Hits: Rod( And Roll Never Forgets
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TOM PETTY AND THE HEARTBREAKERS
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LMFAO
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Nocturne
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LIONEL RICHIE. .....82
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DANCE: MUSIC FROM TREY 00600 ........................90 MAYBACH MUSIC GROUP THE WANTED .182 YELLOWCARD. 162

THE DISNEY CHANNEL JOSH TURNER. 50,113 ELLE VARNER.. 49 PRESENTS: SELF MADE 2.. JACK WIHTE.. 67 CHRIS YOUNG. 191
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THE HUNGER GAMES, 0 TYGA.. .1 61 ROMANTIC CLASSICAL NOW THAT'S WHAT CALL
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London -based singer/songwriter Patrick

Wolf re-enters Uncharted at No. 28 as

his cover of Lana Del Rey's "Born to Die"

amasses more than 15,000 plays on his

SoundCloud page.

50 Cent retums to the Social 50 chart

at No.13 with a surge in YouTube

activity due to the Sept. 4 release of

his "Definition of Sexy" music video.

It helped 50 gain an 8% uptick in

Twitter followers.
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FRANK OCEAN DEE JAMPOJMG

EVERYBODY TALKS
NEON TREES MERCURWIDJMG

TITANIUM
DAVID GUETTA FEAT SIA WHAT A MUSICIASTRALWERKS/CAPITOL

WIDE AWAKE
KATY PERRY CAPITOL

WANT U BACK
CHER LLOYD SYCOIEPIC

HO HEY
THE LUMINEERS DUALTONE

LITTLE TALKS
OF MONSTERS AND MEN SKRIMSL ENE LAEKJARAS 1111EPUBUC

IT'S TIME
IMAGINE DRAGONS KIDINAKORNERANTERSCOPE

I WON'T GIVE UP
JASON M RAZ ATLANTICARP

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COLUMBIA

MIDNIGHT CITY
M83. M83/MUTE/CAPITOL

SAIL
AWOLNATION RED BULL

FEEL SO CLOSE
CALVIN HARRIS ULTRA

DON'T WAKE ME UP
CHRIS BROWN RCA

BLOW ME (ONE LAST KISS)
PINK RCA

WILD ONES
FLO RIDA FEAT. SIA POE BOY/ATLANTIC

STARSHIPS
NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD

THE MOTTO
DRAKE FEAT. LIE WAYNE YOUNG MONEY/CASH MONEY/REPUBLIC

BOYFRIEND
JUSTIN BIEBER SCHOOLBOWRAYMOND BRAUNISLANDADJMG

WORK HARD, PLAY HARD
WIZ KHAUFA ROSTRUMMTLANTICARP

HOME
PHILLIP PHILLIPS ININTERSCOPE

GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCURWIDJMG

O 45 3 WilimATNERTHEAYDES ATLANTIC NASHVILLE/WMN

0 =RADIOACTIVE
IMAGINE DRAGONS KIDINAKORNERHNTERSCOPE

O 39 27 HYFR (HELL YEAH F G RIGHT)
DRAKE FEAT. US WAYNE YOUNG MONEY/CASH MONEY/REPUBLIC

40 36 16 WHERE HAVE YOU BEEN
RIHANNA SRP/DEF JAM/IDJMG

41 38 27 BANGARANG
SMILE% FEAT. SIRAH BIG BEATiOWSLA/ATLANTICHIRP

DRIVE BY
TRAIN COLUMBIA

NI...AS IN PARIS
JAV Z KANYE WEST ROC-A-FELLNROC NATION/DEFJAMADJMG

LEVELS
AVICII LEVELSNERATONE/ATOM EMPIRE/INTERSCOPE

PUMPED UP KICKS
FOSTER THE PEOPLE STARTIME INT'UCOLUMBIA

TONGUE TIED
GROUPLOVE CANVASBACK/ATLANTIC

POUND THE ALARM
NICKI MINAJ YOUNG MONEY/CASH MONEYAIEPUBLIC

O 47 27 SCARY MONSTERS AND NICE SPRITES
SKRILLEX BIG BEAT/ATLANTIC/RRP

49 46 27

50 48 16

TAKE CARE
DRAKE FEAT. RIHANNA YOUNG MONEY/CASH MONEY/REPUBLIC

SCREAM
USHER RCA

Frank Ocean's "Thinkin Bout You" leaps

23-14 on On -Demand Songs with a 23%

increase in streams, caused by his MN Video

Music Awards performance of the song.

It earned 484,000 plays for the charting

week and was also up 313% in downloads,

according to Nielsen SoundScan.

0 YOUTUBE You Tube

2

3

4

5

6

7

8

rA TITLE
The most popular songs on You Tube.

ARTIST IMPRINT/LABEL

1

2 24

10 6

3 26

5 6

11#
3 WKS

GANGNAM STYLE
PSY SCHOOLBOYMEPUBUC

ALL ME MAYBE
CARLYRAEJEPSEN6RSCHOOLIMINTERSCOPE

GOIN' IN
ENNIFERLOPEZFEAT.FLORIOA ISLANDADJMG

WHAT MAKES YOU BEAUTIFUL
NE DIRECTION SPCA/COLUMBIA

THIS IS LOVE
WILLIAM FEAT. EVASNONS NALLIANVIN11111SCOPE

ALL MY LOVE IS FOR YOU
IFILTGENERATION SM.

6 6 AS LONG AS YOU LOVE ME
JUSONRENERFUGNSSEAN SCRO:LBOXRAYMONDERAUNIStANDKING

4 14 WIDE AWAKE
KA1YPERRY CAPITOL

9 7 23

10 8 29

11 9 20

12 17 7

13 11 21

14 12 6
WANT U BACK
CHER LLOYD SYC0EPIC

15 13
32 SOMEBODY THAT I USED TO KNOW

GOTYE FEAT. OMBRA SAMPLESICSECONEISRAIRFAKREPUBIJC

BOYFRIEND
JUSTINBIEBER SCHOOLBOtRAYMOND BRAUNASIANDADJM6

ONE THING
NE DIRECTION SYCO,COUNBIA

DANCE AGAIN
ENNIFERLOPEFEAT.PITBULL EPIC

GOOD TIME
OWLCITY&CARLYRAEJEPSEN 204/0100LBOYANIERSCOMIREPUOUC

PAYPHONE
MAROON5FEAT.WIZKHAUFA A&ROCTONEANTERSCOPE

MYSPACE 04$191WISICSONGS 1

2

3

4

5

6

7

8

9

10

11

12

13

14

16

11111:

5 33 ARTIST IMP !MU:ABEL

laONE MORE NIGHT
MAROONS ADM/OCTONEANIERSCOPE

2 4

1 4

8 6

6 5

4 14

9 19

5 12

7 19

3 19

10 5

11 8

12 20

13 40

25 2

24 2

TITLE

LIGHTS
EWEGOULDING CHERRYTREEANTERSCOPE

GOOD TIME
8M CRY&CARLYRAE.EPSFNONSCHOOL80YANIERSCOMREPUBUC

AS LONG AS YOU LOVE ME
JUSITIBIEBERFEAIBIGSEVISCH:OMPAMJNDERAUIRSIONCIIWKIG

WIDE AWAKE
KATYPERRY CAPITOL

WHERE HAVE YOU BEEN
RIHANNA SRP/DEFJAMADJNIG

CALL ME MAYBE
CARLYRAEJEPSEN 606SCHOOLBOYANTERSCOPE

PAYPHONE
MAR00N5FEAT.WIZKHAUFA A&MDCTONEANTERSCOPE

TITANIUM
DAVIDGUETTAFEATSLA WHATAMLISIC/ASIRALWERK&CAPIT01.

TOO CLOSE
ALEXCLARE UNIVERSALISLAMIREPUBLIC

BLOW ME (ONE LAST KISS)
POW RCA

MERCY
KWIEVESIDESEMPU9RAT.2004626000ACCA.FRIADEFONIONG

WE FOUND LOVE
RIHANNAFEAT.CALVIN HARRIS SRPANFJAMACUMG

POUND THE ALARM
NICIO MINAJ YOUNG MONEY/CASH MONEY/FIEPUBLIC

DON'T WAKE ME UP
CHRIS BROWN RCA

NEXT BIG
V.1 SOUND"

NEXT
BIG
SOUND

1r

5 YVES V

5 DINKA
5 LIAM SHACHAR

5 NOSTALGIA
5 VAN TOTH

5 WILKINSON
5 DAVID TORT

5 NEW LOOK

5 THE JAPANESE POPSTARS

5 CINEMA
5 UPON THIS DAWNING

5 STEALING AXION

RULO & LA CONTRABANDA

OVERWERK

5 TROUBLE ANDREW

0,1

adoco
T.

n,

g17
TG.4
.151'

§tZ

L X00

arc

obi

'21
!4;1?,,,t)
TIya

SmJ

13°,

ode

Snq

gs1,,

Bt1

aao
on

NH

40 Go to www.billboard.biz for complete chart data Data for week of SEPTEMBER 22, 2012
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.iii ARTIST TITLE
IS LABEL & NUMBER/DISTRIBUTING LABEL (PRICE)

OHOT SHOT #1 PROPAGANDHI Failed States
DEBUT 1 WK EPITAPH 87192 (15.98)

JENS LEKMAN2 NEW I Know What Love Isn't
SECRETLY CANADIAN 225' (14.98)

9 7 RODRIGUEZ Searching For Sugar Man (Soundtrack)
HEY DAYILIGHT IN THE ATTIC 418501LEGACY 112.981

0 14 4 hifiNg CLAIRY BROWNE &THE BANGIN' RACKETTES Baby CaughtThe Bus
ClAIRY BROWNE & THE BANGIN.RACKETTES DIGITAL EX 19.981

TWO GALLANTS5 NEW The Bloom And The Blight
ATO 0159' 112 961

WILD NOTHING Nocturne
CAPTURED TRACKS 162' 112.981

7 NEW FRANK FOSTER Red Wings And Six Strings
FRANK FOSTER 17785 (12.98)

SWANS The Seeri:.2 - YOUNG GOD 45'(17981-I 7 DAN DEACON AmeriAll" DOMINO 319' 112 98)
.._

c
17

FLORIDA GEORGIA LINE It'z Just What We Do 11L FIFPIIRI If: 105.5.111110 flIAITAI n6RFPIIRI IC 1,91/1

MIL& ,VEORTL,GB,E0.AT

.112/3
14/REPUBLIC (13981

Erilir, LEE STROBEL
2g MARANATHA! 2072 EX/EMI CMG 10.991

JARED ANDERSON
INTEGRITY 5084 EX/PLG 111.98)

;0.'3E: 1111 8 3 TCOHUNETEHRE056",NYINJA TUNE 115.98)

1111:11

III 13 75

iy Elm
CISMONO

TEMPORARY RESIDENCE 213' 114.98)

THE HEAD ANDTHE HEART
SUB POP 915'110.981

nt = EICI CHRIS WALLACE
THINKSAY DIGITAL EX 17.981

KATATONIA
.7.... PEACEVILLE 403" (16981

ARIEL PINK'S HAUNTED GRAFFITIMIIE 4AD 3230' 04.981

9 47

'Ell El
IIIIoca

2

The

Beyond Hell/Above Heaven

Invitation Narrated By Lee Strobel

The Narrow Road

The Glorious Dead.

For My Parents

The Head And The Heart 111

Push Rewind II

NITANERCUKCHERRYTREE/INTERSCOPE 016371/IGA 19.981

THE FRESH & ONLYS
MEXICAN SUMMER 138./KEMADO 19.981

THOMAS RHETT
VALORY DIGITAL EX (5.981

THE SHEEPDOGS
ATLANTIC 530446/AG (13.981

KENDRICK LAMAR
TOP DAWG DIGITAL EX 0.981

FOZZY
CENTURY MEDIA 8683 (15 981

TITLE
ARTIST IMPRINT/PROMOTION LABEL

1 22
gry.WANNA

JANA KRAMER ELEKTRA NASHVILLE/WMN

13

2

4

5

i f D 6
11,1 ID 12

E

9

.
.."- ,,,- ID 11

LNn3 8
ago ID 15
Ili IF .

ED 19

NN
IIID 20

cOF a 16

-ei

-Z ' ID 21
yyN

ONYIff 10

11_ 18

El
3

3 GANGNAM STYLE
PSY SCHOOLBOY/REPUBLIC

12

7

13

8

7

12

6

17

5

7

4

4

to

10

2

5

NEW

AMEN
MEEK MILL FEATURING DRAKE MAYBACHNARNER BROS.

TURN ON THE LIGHTS
FUTURE 4.1iFREEBANDLEPIC

THE A TEAM
ED SHEERAN ELEKTRA/ATLANTIC

CRUISE
FLORIDA GEORGIA UNE REPUBLIC NASHVILLE

TAKE A WALK
PASSION PIT FRENCIIKISSICOLUMBIA

PROMISES
NERO MTANERCURY/CHERRYTREE/INTERSCOPE

SWIMMING POOLS (DRANK)
KENDRICK LAMAR TOP DAWG/AFTERMATHIIN TERSCOPE

SNAP BACKS & TATTOOS
DRIICKY GRAHAM NU WORLD ERAJEONE

HEART SKIPS A BEAT
OLIN MURS FEATURING CHIDDY BANG SYCO/COLUMBIA

I DON'T LIKE
CHIEF KEEF FEATURING LIL REESE GOO IS GOOD/GLORY BOYZ/1NTERSCOPE

DID IT FOR THE GIRL
GREG BATES REPUBLIC NASHVILLE

READY OR NOT
BRIDGIT MENDLER HOLLYWOOD

10,000 REASONS (BLESS THE LORD)
MATT REDMAN SIXSTEPS/SPARROMEMI CMG

ME WITHOUT YOU
TOBYMAC FOREFRON 4E511 CMG

THRIFT SHOP
MACKLEMORE & RYAN LEWIS FEATURING WAND MACKLEMORE

GOLD ON THE CEILING
THE BLACK KEYS NONESUCH/WARNER BROS.

VEGAS GIRL
CONOR MAYNARD CAPITOL

20

- 111®23
4

INCONDICIONAL
PRINCE ROYCE TOP STOPfn

IIII AL!
' lin

li itII.
'III

NEW

NEW

FUEGO
LECRAE FEATURING KB & SUZY ROCK REACH

HOW COUNTRY FEELS
RANDY HOUSER STONEY CREEK

YOUNG BLOOD
THE NAKED AND FAMOUS SOMEWHAT DAMAGED1POLYOOR/REPUBLIC

CRYING ON A SUITCASE
CASEY JAMES 1RCOLUMBIA NASHVILLE

ANNA SUN
WALK THE MOON RCA

Dead End Kings

MatureThemes.

Welcome Reality

Long Slow Dance

Thomas Rhett (EP)

The Sheepdogs

Section.80

Sin And Bones

L27

28

129

30

ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL (PRICE)

7TH HEAVEN
NTO 0913 EX 19.981

JJ DOOM
LEX 082' (15.981

PSY
YG DIGITAL EX 16.981

BEN HOWARD
UNIVERSAL ISLAND 016588)REPUBLIC 111.981

REDLIGHT KING
HOLLYWOOD 013273 (10.98/

k CD,NEW DIRTY SCIENCE 5156./FAT BEATS 112.981

BLU & EXILE

O AZEALIA BANKS
POLYDMINTERSCOPE 017001'110AR 98)

33 30 5
MARCUS MILLER
3 DEUCES: CONCORD JAll 33794/CONCORD (15.981

ZOMBOY
NEVER SAY DIE DIGITAL EX (5.98)

35 50 19 JESSE & JOY
WARNER LATINA 529227 (13.98)

THE COLLINGSWORTH FAMILY
STOWTOWN 3103 111.981r 18 3 JT HODGES
SHOW DOG -UNIVERSAL 015685 17.98)

38 SHOVELS AND ROPE

Pop Media

Key ToThe Kuffs

(Six Rules): Part I (EP)

Every Kingdom

Something ForThe Pain

Give Me My Flowers While Can Still Smell Them

1991 (EP)

Renaissance

The Dead Symphonic (EP)

Con Quien Se Queda El Perro7

Part Of The Family

JT Hodges

0' Be Joyful

Andy Grammer

Dope Sick

Frank + Derol (EP)

X Rated:The Remixes

Con El Corazon Abierto

Bones

Fear Fun

Beams

Allen Stone

The Book Of Chet

True Love Never Dies

Worship Soul

25 3

38 6

35 21

33 48

[ 39

40

11
The band's sixth

studio album is

its first through

Epitaph Records

and earns the

act its best sales

week -4,000 -

since 2001.

As the documentary

film continues to

expand into more

theaters -and its

title subject games

more publicity -the

album takes a 23%

jump.

The Louisiana native

also dimbs in at No

30 on Top Country

Albums with

his Billboard chart

debut.

RE-ENTRY

40 2

RE-ENTRY

RE-ENTRY

SHRIMP 1619'iDUALTONE 112.981

ANDY GRAMMER
S.CURVE 1516021998)

MADCHILD
BATTLE AXE 305,SUBURBAN NOIZE 112.981

FRANK + DEROL
ROCK MAFIAIINTERSCOPE EX/IGA 14.981

EXCISION
MAUSTRAP DIGITAL EX (9981

HECTOR ACOSTA "EL TORITO"
0 A M iVENEMUSICANIVERSAL MUSIC LATINO 6543421UMLE 11398)

CI YOUNG GUNS
WIND UP 13342 (12.981

FATHER JOHN MISTY
SUB POP 970' (139)

24 2
MATTHEW DEAR
GHOSTLY INTERNATIONAL 155' 112.981

ALLEN STONE
STICKYSTONES 0161'/ATO 111.98)

LUCIANA SOUZA
SUNNYSIDE 1316 116.981

OTHERWISE
CENTURY MEDIA 6876 115.981

ANITA WILSON
EMI GOSPEL 132661/51,11 COG (10.981

REGIONAL HEATSEEKERS #1 ALBUMS

Failed States
Propagandhi

Failed States
Propagandhi

PACIFIC

Pop Media
7th Heaven

Baby Caught The Bus
Clairy Browne & The Bangin'

Rackettes

SOUTH ATLANTIC

Back To New York City
Popa Chubby

I Know What Love Is
Jens Lekman

MID ATLANTIC

PROGRESS REPORT

Chris Wallace, Push Rewind
Former White Tie Affair singer Chris Wallace strikes out on his own

as his debut solo set, Push Rewind, arrives at No.17 on Heatseekers

Albums with slightly more than 1,000 sold. His single "Remember
When" is on the verge of debuting on the Mainstream Top 40 chart.

WEST NORTH CENTRAL
Royal Southern Brotherhood
Royal Southern Brotherhood

Volbeat
Beyond Hell/Above Heaven

Florida Georgia Line
h'z Just What We Do

PropaStatesgandhi
Failed

The Heavy
The Glorious Dead.

Two Gallants
The Bloom And The Blight

Jens Lekman
I Know What Love Isn't

The Head AndThe Heart
The Head And The Heart

Clairy Browne &The Bangin' Rackettes
Baby Caught The Bus

Thomas Rhett
Thomas Rhett IEP)

Frank Foster
Red Wings And Six Strings

Florida Georgia Line
It'z Just What We Do

Clairy Browne &The Bangin' Radtettes
Baby Caught The Bus

Thomas Rhett
Thomas Rhett (EP)

Volbeat
Beyond Hell/Above Heaven

Propagandhi
Failed States

Elida Reyna y Avante
Lo Mejor

Frank Foster
Rowdy Reputation

Irvin Mayfield
Love LetterTo New Orleans

Solido
25 Grandes Exitos 11999-2012)

34 6

41 62

7 2
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THE BILLBOARD HOT 100
TITLE Artist g

5 55 «a 5S PRODUCER 40%1/OUTER) IMPRINT / PROMOTION LABEL ca g

0 2 1 5
#1 WE ARE NEVER EVER GETTING BACK TOGETHER Taylor Swift

1

sans MAX MARTIN.SHELLBACKD HUFF ITSWIRMAX MARTIRSHELLBACIO eo BIG MACHINUEPUBLIC

al 3 4 12
GREATEST ONE MORE NIGHT Maroons

GII
2

GAINER/AIRPLAY MAX MARTIN,SHELLBACK(AIEVINESHEW3AMSKOLICHAJAAK MARTIN) A&M/OCTOMINTERSCOPE

3 1 2a
0 5 5

5 4 3 id
0 ,, 12

0 9 10

8 6 11

9 8 9

(1) 15 18

11 7 7

12 10 6

13 12 8
PAYPHONE Maroon 5 Featuring Wiz Khalifa
BENNYBLANCOSHEW3ACKIA.LEV1NEBIEVINAMALIKO OMEUO.SHELLBACH.CJIHOMAZI se AMOCTONVINTERSCOPE

14 13 13
TITANIUM David Guetta Featuring Sia
DOUETTAGTIONFORTAFROJACK(SPURIERAGUETTAOH11.11NEORTN.VANDEMUJ 0 WHAT AMUSICASTRAMERKSiCAPITOL

15 14 141
SOMEBODYTHAT I USEDTO KNOW Gotye Featuring Kimbra
%DE BACKER DV.DE BACKER,LBONTA) 0 SAMPLES 'N'SECONOSAAIRFAXREPUBLIC

4:1D
1 RONAN

N.CHAPMAN,TSWIRTESWIFT)A.THOMPSON)
Taylor Swift

0 BIG MACHINE/REPUSLIC

WHISTLE Flo Rida
0.6LASSAJ FRANK ECTODIARO,BS.ISAACA.CMOBLEY,LFRANKS,O.E.61ASSAI.KILLIANI 0 POE BOY/ATLANT1C

SOME NIGHTS
J.8HASKEIHFUNJONASKER1

fun.
0 FUELED BYRANIENAIRP

LIGHTS Ellie Goulding
RSTANNARDAHOWESIESOULDINO,RSTANNAROPHOWESI O CHERRYIREEHNTERSCOPE

BLOW ME (ONE LAST KISS)
G.KUHSTINUINKOKURSTINI

P!nk
0 RCA

AS LONG AS YOU LOVE ME Justin Bieber Featuring Big Sean
RJERSONSAUNDAURJERKINSALINDALN.ATNEHAEUEBERSANDERSONI 0 SCHOOLBOY/RAYMOND BRAURISIANAIDJNIG

EVERYBODY TALKS NeonTrees o
J.KIELDAJOHNSEMT.GLENN,T.PAGNO1TAI e0 MCFICURWIDJMG

GOODTIME Owl City & Carly Rae Jepsen
MOUND (ItY0ONO.M.THIESSEN.BIEE1 0 604/SCHOOLBOYANTERSCOPErREPUBL IC

TOO CLOSE
DIPLO,SWITCHARECHTSCHAIDIA.CLAREAMGUIDI

WIDE AWAKE
DRIUKE,CIFIKUT(K.PERRYLGOTTWALD,MAX MARTIN,B1ACKEEJI.WALTERI

CALL ME MAYBE
IRAPASAYIJRAMSAY,CRAPSERICROWEI

Alex Clare o
0 UNIVERSAL ISLAND/REPUBUC

Katy Perry
0 CAPITOL

Carly Rae Jepsen
006oliscHooLermirurffiscopE

e 16 17
GIVE YOUR HEART A BREAK Demi Lovato

19 19
UFTEDIKONVESIS3AFISANDERSONTIHORNTOALTEMETHOMASMEAGLEWRILEYRIMLIMS) 0 GO.O.DfilOWELULDEFJAKIDLIMS

MERCY KanyeWest, Big Sean, PushaT, 2 Chainz

CD 20 20
POUNDTHE ALARM Nicki Minaj

411 FIEDOKE.CFALKRAM110.EMARAJ,N.KHAYAT,CPALICAYACOUB,BHAMAJJUNIORI °YOUNG MONDOCASHMONEYREPUBLIC

WHERE HAVE YOU BEEN20 18 15
OR.WKECIRKOT,C.HARRIS(EDEAN,LGOTTWALOC.HARRIS,H.WALTER,G.MACX)

21 17

C21

e24

C27

25 22

26 26

27 23 n PONTOON
dil J.JOYCEIN.HEMBY,LUURD.B.DEAN1

e 30 31
BLOWN AWAY
A BRIGHT IJ KEAR.C.TOMPK INS/

WHAT MAKES YOU BEAUTIFUL29 29 28
CIALKELYACOUBIR.YACOVOCCALK,SXOTECHR)

30 25

CD32

32 28

® 31 33
NI KNOX (0.ALTMANACLAWSON.I.MCCORMICX/
TAKE A LITTLE RIDE Jason Aldean

STARSHIPS
00 BROKEN BOW

34 34 32
Nidti Minaj

RAMLREDONE,CfAUCIO.T.MARAJAKHAYAT,C.FAUCRYACOUB,WA.HECTOR) e YOUNGMONPDCASH MONEY/REPUBLIC

C) 37 2
RHAIXOCION.SCHULTZ.J.FRAITES1 0 OUALTONE

HO HEY The Lumineers

36 33

HOT SHOT

DEBUT

JALEXANOER.B.STEINBEIGSJ.ALEXANDER,8.STEINBERGI ',HOLLYWOOD

16

oiWANT U BACK
SHEW3ACK(SHEURACKSHOTECHAI

HOME
23

OPEARSONIO.PEARSONO.HOIDENI

Rihanna
SRP/DEFJAPWIDJMG

Cher Lloyd
eSYCAEPiC

Phillip Phillips
0 ISINTERSCOPE

WANTED Hunter Hayes
D.HUFF,H.HAYESIT.VERGESH.HATESI 0 ATLANTIC NASHVILLEANMN

DON'T WAKE ME UP Chris Brown
29

LIERASSIABBOSSIRKS/PEENSCAIMPLULAPDSERSUPICULILIUREF/IMISIKVORSITAMILSKEVIST(PRKAILTOVAIBOASSABEWISSI ORCA

25
!WON'T GIVE UP Jason Mraz
J.CIIICCARELLI IJ MRAZIANATTERI OO ATLANTICARP

NO LIE 2 Chainz Featuring Drake
24

MIKE WILL M.ADE4TITEPPSAGRAHAM,MWIJJAMS1 OO DEFJAM/IDJMG

Little Big Town
0 CAPITOL NASHVILLE

Carrie Underwood
0 1WAR1STA NASHVILLE

One Direction
escogoLumaia

21
LET'S GO Calvin Harris Featuring Ne-Yo
C.HARRISICHAMIS,S.C.SMITHI ',ULTRA, 50 WAYS TO SAY GOODBYE- ESPIONAGE(P.MONARANXIMARJORKLUND/

27
WE ARE YOUNG
FON.,.I.BNASKI33iN.NESSADOSTJANTONOFEJOHASKED)

Train
COWMBIA

fun. Featuring Janelle Monae
000 FUELED BYRAMEN/ARP

eCi
CD35

SCREAM
MAX MARTIN,SHELL8ACK MAX MARTIN,SHELLBACKS.KOTECHAURAYMOND M

Usher
@RCA

GIRL ON FIRE Alicia Keys Featuring Nicki Minaj
ALICIA KEYS.J.BHASKEHS REM' (ALICIA KEYS,J.BHASERS REMONSOUIER3 ()RCA

39
HEART ATTACK
BENNY BIANCOHICO LOVE 1R UNIN,RICOLOVE,T.NEVERSONI

40 39 35

53 58

GREATEST
GAINER/DIGITALe 78 76 9

THINKIN BOUT YOU
Fec0w,s.nwtosiF.ocEAN,smotoRI

DRIVE BY
ESP IONAGE.B WALKER IPA4ONAHAN,ELINDA.BJORKLUNDI

Trey Songz
0 SONGBOOK,ALLANDC

Frank Ocean
C)DEFJANVIDJNIG

Train
0 COLUMBIA

ADORN Miguel
MIGUEL DAJ.PIMENTEL) 0 BYSTORMALACK ICEACA

42 41 36
WORK HARD, PLAY HARD Wiz Khalifa

,. STARGATE,BENNY BLANCO(CJ.THOMAZBIEVINJOS ERIKSEN TE HERM ANSENI 0C) ROSTRUMATLANTICIFIRP

s3 el MSERLETICIR.THOMASROOUCETTE.K.COOK1 @EMBLEM/ATLANTIC
43 40

SHE'S SO MEAN matchbox twenty

e 42 48
POPTHAT French Montana Featuring Ridc Ross, Drake, UI Wayne
LEEOFTHEAMAZINZIKKHARBOUCHNLROBERTSIIAGFIANAM.D.CARTERAINORRIS,LCAMPBEW GRAD BOYANTERSCOPE

45 38 38
GLAD YOU CAME The Wanted
&MAC IS.MCCUTCHEON,W.A.HECTOR,EDREWETT) 00 GLOBAL TALENT/MERCURY/IDJMG

46 36 37
WILD ONES Flo Rida Featuring Sia
SOFLYSAIMAXWELLITDIJATilltJUDRIN,PMELKISCURLEFLONELLJ.WITRELLM.COOP'ER.BMADDAH11 13 POE BOY/AllANTIC

e 44 46
TIME IS LOVE JoshTurner
ENGEM (T.SHAPIKTMARTIN.M.NESLER1 0 MCA NASHVILLE

0 45 51
13.8EAVERS(D.LYNCHILEO,T.NICROLSI 0 BROKEN BOW

COWBOYS AND ANGELS Dustin Lynch

e 63 67 14
IT'S TIME Imagine Dragons
BDAIIVERNAGINEORAGONSPREYNOIDSOISERMON,OMMEI OIODINN(ORNERIN183SCOPE

C 58 74
LET ME LOVE YOU (UNTIL YOU LEARN TO LOVE YOURSELF) Ne-Yo
stoGATEXEVAXACK(S.C.SMITHSRIRU33,M.SfliiKsEN,teeeiwiNs9tMeA0fIELEI,MDISCALA) 0 MOTOWNHOJMC

51 43 45
2 REASONS Trey Songz Featuring T.I.
TTAYLOR.BRIDGECTNEVERSONTJAVIORNIACOOWELLC.J.HARRIS,JR.M11MOTHEFJASTEWAR11 eSONGBOOKATIANT1C i.

C 50 49
LITTLE TALKS Of Monsters And Men
OF MONSTERS AND MENAARNARSSONIN.B.HILMARSDOTTIR,R.THORHAUSSON) 0 SKRIMSLEHFIAEKJAFLASI/REPUBLIC

ii
e 54 Lee BriceHARD TO LOVE

e 52
I

WHY YA WA N NA Jana Kramer A
lle KJACOBSJIA MCCLURE,LBRICE(B.MONTANA.J.OZIERB.GLOVIRI ()CURB

S.HENDRICHSIC.GRAVITTX.DESTEFANOAGORLET) 0 EUXTRANASHVILEMMN ''''
CLIQUE KanyeWest Jay -Z Big Sean
HITBOYHMESTIC.HOWS,SANOEFtSONKOIVEST,S.C.CARTERJEFAUNTEEROTIO 0 8.0.0.01DEFAIWIDJMG
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El

1

4

2

6

7

6

10

2

16 1

16

13

19

After falling shy

of the Mainstream

Top 40 chart's top

10 in his first eight

visits, Bieber has

reached the region

on his last two

tries. His latest rises

12-10; "Boyfriend"

(limbed to No. 9

in June.

The song shoots

11-6 on Hot Digital

2 Songs (127,000, up

50%) after its usage

7 in Fox TV's "So

You Think You Can

Dance" (Sept. 5).

The U.K. singer's

debut hit spent

four weeks atop

Alternative.

Following the pair's

performance of the

12 song (with a cameo

from Olympic gold

medalist Gabby

23

MN

onthe
Video Music

24 Awards (Sept. 6),

it vaults onto Hot

Digital Songs at No.

24 12 (92,000).

22 El]
28 Now with 107

Hot 100 entries,

EH Wayne moves

17 within one of tying

Elvis Presley for the

31 most appearances

among men in the

chart's 54 -year

history. (The

"Glee" cast leads

all acts with 203

charted titles.)

4

12

5

35

9

37

35

10

41

17

Beyonce charts a

seventh single from

her album 4 (with

"Best Thing I Never

Had" having risen

the highest: No.16,
ao 98 94

2011). On Hot ROB!

42 Hip -Hop Songs, 99 82 79

"Dance for You"
3

pushes 16-13.
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COME OVER Kenny Chesney
B. CANNON.KCHESNEYIS.HONT.SMCANAUXIOSBORNEI 0 BLUE CHAIKOLUMBLA NASHVILLE

LEMME SEE Usher Featuring Rick Ross
JIMJONSINMRMORRIS(J.G.SCKFFEHOMORRISAMARZOUCAURAYMONONEREWNGERLKNIGHITANYLRORERTSE) ()RCA

FOR YOU Keith Urban
O.HOFFXORBAN (M.POWEU,K.ORBANI 0 RELATIVITY MUSICiCAPITOL NASHVIUI

51 ao
ANGEL EYES Love AndTheft

imp 32
JlEOU.COPLAUE.GUNDERSON,E.PASLAYI O

MAI CAN ONLY IMAGINE David Guetta Featuring Chris Brown&L7WviaHynaeE64 75 61
OGOETTORIESTOIERICAI.BROWN,DrARTEHILUT1REU,NATINEHOSUMMHTMORTf.RESTERERI 0VMAMUSIGASTRALVARKSOPITOL

OVER Blake Shelton
S NENORICKS(PJENKINSD.E.10HNSON) OWARNE13 BROS. NASHVIIIEANAIN

63 57 59

65 59 57

C
C
C
C
C
C
C
C
C

66 68

62 63

75 92

69 73

79 91

67 70

76 86

72 78

70 71

75 68 66

76

g
Artist

IMPRINT/ PROMOTION LABEL '43

Kelly Clarkson
42

0 IWRCA

56 52

55 64

60 55

C89

0 80 83

81 65 61

CD 85

79 61

80 71 65
BAG OF MONEY Wale Featuring Rick Ross, Meek Mill &T -Pain
BEAT BILLIONAIRE ICIAKINTIMEH IN,R.FLVVILLIAMS,W.LRO ERIS IIJ.PAIN.S.COOK8 eMAYBACIMARNER BROS.

SETTLE DOWN No Doubt
MSTENT (G.SIEFANij KANAL.T.DUMON11 e INTERSCOPE

TONIGHT (BESTYOU EVER HAD) John Legend Featuring Ludacris
PHATEIOCUILEGENO.MJ.PIMENTELA.ARTNUOC.REILLUJUSTICEC.BRIDGESI ()EPIC

83 81 80
BOTH OF US B.o.B FeaturingTaylor Swift

ILKWRKJOIRSIMMONSJOIXOTPAOLOURIAJONESAMALKCMONTROMERNIODAKTEFO eREBEISOCIOGRANDWIEllitANT1C

TRUCK YEAH
OGAWMOREIMCGRAWICJANSON.P.BRUST,CiUCASAMYRICKI

Tim McGraw
00 BIG MACHINE

GANGNAM STYLE Psy
PAI.SANO,YOUN-HYUNGINIAI-SANOMIN.HYUNGI 0 SCHOOLBOWREPUBLIC

AMEN Meek Mill Featuring Drake
KEYWANEJAHULBEATORWIWAMS,JFELIONAGRAHAMD.MWEIRIILARRAMS.M.H.MCCONALDI 0 WYBACWWARAERBROS

TURN ON THE LIGHTS Future
MEEWILLMADEITIN.WILBURN.M.WIWAMS,M.MIDDLEBROOKS) 0 AliFREEBANDZEPIC

BURN IT DOWN Linkin Park
R RUBIN,M.SRINOOA (UNKIN PARK) 0 MACHINE SHOP/WARNER BROS.

KISS TOMORROW GOODBYE Luke Bryan
J STEVENS (LBRYAN,J.STEVENS,S.MCANALLY) 13 CAPITOL NASHVILLE

THE A TEAM Ed Sheeran
J GOSUNOESHEERANITSHEERANI 0 ELEKTIWATLANTIC

BIRTHDAY SONG 2 Chain. Featuring KanyeWest
SONNY DiGtTALK.WEST,BWHEEZYITIPPSJCONVEST.S.C.UWAE2UOKE,6.wHiMELD) 00EFJAM/i0mG

COME WAKE ME UP Rascal Flatts
D. HUFFRASCALRATTSISSACCONNELLIFRANSSORTIARSSONSIUND6RENI e BIG MACHINE

CRUISE Florida Georgia Line
IMO] 113.KELLEYT.HUBBARDAMOLCAICE.J.RICEI 0 REPUBLIC NASHVILLE

LOVIN'YOU IS FUN Easton Corbin
C.CHAMBERLAIN(J.BEAVERS,B.DIPIER01 0 MERCURY NASHVILLE

FASTEST GIRL IN TOWN
RIDDELLCAINLAYO.WORF(M.IMRERTAPRESLETI

I WILL WAIT
MORAVS (MIN FORD 5 SONS)

TONGUE TIED
R RABINIGROUPLOVE)

HELLO
STARGATEKHEIOEMANN,N.NOONAN,C.KELLYM.S.ERKSEN.T.E.HERMANSENAROWEl

THE ONE THAT GOT AWAY
J MOU3.ClAWSON (0.DAVIDSON,J.OWEN,JAITCH81

Miranda Lambert
0 RCA NASHVILLE

Mumford & Sons
0 GENREMAN OF THEROADMEO/GlASSNOTC

Grouplove a
',CANVASBACK/ATLANTIC

Karmin
0 EPIC

Jake Owen
0 RCA NASHVILLE

FEEL AGAIN OneRepublic
R.B.TEODER.N.ZANCANELLABHUTZLE(R.D.TEDDERS.KOTZLEO.BROWNN2ANCANEUA) OMOSLEYItNTERSCOPE

86 82

85 83 77

88 85

0 99
91 95

89 74 72

CD92 90

95 84

92 77 62

CD
94 84 94

45

49

50

43

49

53

52

55

95

C
C

90 81
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THAT'S WHY I PRAY
ONUFFIELLEVERETT,B.DALY,S.BUXTONI

Big & Rich
()WARNER BROS. NASWILLEANAR

5-1-5.0 Dierks Bentley
13 REAV133SI.WOOTEN (J.BEAVIERS,B.BEAVERSABENTIEY) 0 CAPITOL NASHVILLE

ENOUGH OF NO LOVE Keyshia Cole Featuring Lil Wayne
H.MONEYINDSAMOELS,S.FENTON,K.M.COLE,OCARTER) O GETFEIVNTERSCOPE

TAKE A WALK Passion Pit
C.ZANE.MANGELAKOSOAANGELAKOS) eFRENCHIOSS/COLIAMBIA

CREEPIN'
J.JOYCE(ECHURCHKOREENI

THE WIND
K.STEGAL12.BROWN(2911,7_BROWN)N.NRREM,LLOWRPO

PUT IT DOWN
S CRAWFORD.S.GARREMSCRAWFORASZARRETT.O.ABERNATHMKEIROWN1

MADNESS

Eric Church
GEM! NASHVILLE

Zac Brown Band
0 SOUTHERN GROUND/AllANI1Ofint

Brandy Featuring Chris Brown
()CHAMELEON/RCA.

Muse
MUSE IM.BELLAMY) 0 HELIUM-3/WARNER MOS.

CHASING THE SUN The Wanted
A SMITHCA.SMITH.E.GLEAVE1 0 GLOBAL TALENTAIERCURYHOJM 6

DIVE IN Trey Song,
TTAYLOHJ.GARRISON(ENEVERSON,T.TAYLOR,N.PACDOWELI,J.GARRISONI 0 SONGBOOK/ATLANTIC

PROMISES Nero o
OSTEPHENS,J.RAY(D.STEPHENSARAYAWATSON) 0 MINMERCURVCHERAYTREMNTERSCOPE ....

NOBODY'S PERFECT J. Cole Featuring Missy Elliott
J L.COLE IJ COLE.CMAMELD1 0 ROC NATION/COLUMBIA

NO WORRIES Lil Wayne Featuring Detail
DETAIL (D.CARIERN.CSISHEFLB.WILLIAMS.J.A.PREYANILDIA2) 0 YOUNG MONEWCASHMONEWREPUBLIC

SWIMMING POOLS (DRANK) Kendrick Lamar
TNIINLIS(K IlOCKWORTH,T.W1WAMS1 0 TOP DAWG/AFTERMATHANTERSCOPE

SHININ' ON ME Jerrod Nieman n
JINIEMANNJ).8RAINAROOLNIEMANJ_58ICEILHATCH.LMILIE0 0 SEA GAYLE/ARISTA NASHVILLE

SNAP BACKS &TATTOOS Driicky Graham
YUNG BERGARCH THE BOSS (1-030PER,N.GRAHAM,C.WARIMBEDMANI 0 NU WORLD SIMONE

DANCE FOR YOU Beyonce
R KNOWLES.T.NASH.CASTEWART (T.NASH,CASTEWARTAKNOWLESI 0 PARSWOODICOLUMBIA
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SWIFT MAKES COUNTRY PROUD
Taylor Swift's "We Are Never Ever Getting Back Together" rebounds 2-1

on the Billboard Hot 100 for a third total week at the summit, claiming

the longest rule atop the Hot 100 for a country title since Kenny Rogers'

"Lady" led for six weeks in 1980. Swift also tallies the chart's top debut,

as charity single "Ronan" bows at No. 16 with 211,000 downloads sold,

according to Nielsen SoundScan. With "Never" (284,000) and "Ronan"

at Nos, 1 and 2 on Hot Digital Songs, Swift is the first act to hold the

chart's top two since KeSha in January 2010. -Gary Trust
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353 o ARTIST IMPRINT/PROMOTION LABEL

20
#1 UGHTS

I
1

awn ELLIE GOULDING CHERRYTREE/INTERSCOPE

O 3
3 2

0
O 5
O 8

O 10
8 6

8 7

10 9

O 13
O 15
13

Ti WHISTLE
FLO RIDA POE BOY/ATLANTIC

10 WIDE AWAKE
KATY PERRY CAPITOL

10 BLOW ME (ONE LAST KISS)
PINK RCA

17 EVERYBODY TALKS
NEON TREES MERCURYADJMG

19 GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD

5 WE ARE NEVER EVER GETTING BACK TOGETHER
TAYLOR SWIFT 816 MACHINE/REPUBLIC

20 WHERE HAVE YOU BEEN
RIHANNA SRP/DEF JAMilDJMG

21
PAYPHONE
MAROON S FEAT. WIZ KHALIFA A&M/OCTONFJINTERSCOPE

10 TITANIUM
DAVID GLEE TA FEAT. SIAWRAT A MUSICIASITIALWERKS,CAPITOL

7 ONE MORE NIGHT
MAROON 5 A&KOCTONE/INTERSCOPE

, AS LONG AS YOU LOVE ME
AMIN BEAM FEAT. BIG SEM SCII0OLBONAYMOIKIBRAMISLAHEODJMG

31 SOMEBODY THAT I USED TO KNOW
GOTYE FEAT !OMBRA SAMPLES TT SECONDSFAIRFAX.REPUBUC

 16 10 GOOD TIME
OWL COY& CARLY RAE LEPSENEOISCHOOLBOYANTERSCOPEREPUBLIC

15 12 24 CALL ME MAYBE
CARLY RAE JEPSEN604/SCHOOLBOYANTERSCOPE Ti SOME NIGHTS
FUN. FUELED BY RAMENIRRP

 18 7 POUND THE ALARM
NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

 19 20 MERCY
KANYEVEST BIG SEULPIEMUMEGOODACOMBIAMFRAIMG

O 20 8 TOO CLOSE
ALEX CLARE UNIVERSAL ISIAND/REPUBUC

LET'S GO20 14 17
CALVIN HARRIS FEAT. NE40 ULTRA

21 21 13

O 24 9

23 22 9

O 23 23

O 25 21

NO LIE
2 CHAINZ FEAT. DRAKE DEF JAMADJMG

WANTED
HUNTER HAYES ATLANTIC NASHVILLFJWMN

PONTOON
LITTLE BIG TOWN CAPITOL. NASHVILLE

TIME IS LOVE
JOSH TURNER MCA NASHVILLE

HEART ATTACK
TREY SONGZ SONG800IGATLANTIC

tig TITLE
11 53 35 ARTIST IMPRINT/PROMOTION LABEL

O 30 5 DON'T WAKE ME UP
CHRIS BROWN RCA 36 7 TAKE A LITTLE RIDE
JASON ALDEAN BROKEN BOW

O "

29 29

O 31
O 32
32 27

0 34
O 33
O 42
36 26

37 37

38 28

39 41

40 36

41 38

 47
O 52
44 43

45 40

51

47 45

O 55
49 46

 57

6
ADORN
MIGUEL BYSTORWALACK ICE/RCA

75 WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCOICOLUMBIA

15 FOR YOU
KEITH URBAN RELATIVITY MUSIC/CAPITOL NASHVILLE

13 WHY YA WANNA
JANA KRAMER ELEKTRA NASIIVILLE/WMN

70 SCREAM
USHER RCA

10 2 REASONS
TREY SONGZ FEAT. T.I. SONGBOOK/ATLANTIC

24 I WON'T GIVE UP
JASON MRAZ ATLANTICIRRP

11
COWBOYS AND ANGELS
DUSTIN LYNCH BROKEN BOW

13 OVER
BLAKE SHELTON WARNER BROS. NASHVILIEEWMN

33 GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCURINIDJMG

12 WANT U BACK
CHER LLOYD SYCO/EPIC

16 LEMME SEE
USHER FEAT. RICK ROSS RCA

75 WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMENIRRP

STARSHIPS
NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

6
LOVIN' YOU IS FUN
EASTON CORBIN MERCURY NASHVILLE

BLOWN AWAY
CARRIE UNDERWOOD 19/85I51A NASHVILLE

30 WILD ONES
FLO RIDA FEAT. SIA POE BOY/ATLANTIC

15 ANGEL EYES
LOVE AND THEFT RCA NASHVILLE

5 POP THAT
FRENCH MONTANA BAD BOY/INTERSCOPE

32 DRIVE BY
TRAIN COLUMBIA

3 I CAN ONLY IMAGINE
MAGRETILFEATORSIMMISULYMILLEINTANUSGASTRMLenTAPBOI

9 AMEN
MEEK MILL FEAT. DRAKE MAYBACHAVARNER BROS.

4 LET ME LOVE YOU (MIL YOU LEARN TO LOVE YOURSB.F)
NE -YO MOTOWN/IDJMG
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53 35 ARTIST IMPRINT/ PROMOTION LABEL

#1
4 WKS

4
MARENEVEREVERGETINGIMCKTCDEDER

TAYLOR SWIFT BIG MACHINE/REPUBLIC

1 RONAN
TAYLOR SWIFT BIG MACHINE/REPUBLIC

2 io ONE MORE NIGHT
MAROON 5 AMA OCTONE/INTERSCOPE

4 3
21 SOME NIGHTS

FUN. FUELED BY RAMENIRRP

4 17 WHISTLE
FLO RIDA POE BOY/ATLANTICO 25 TOO CLOSE
ALEX CURE UNIVERSAL ISLAND/REPUBLIC

7 7
10 AS LONG AS YOU LOVE ME

MINNOW BIG SEAN SCII04.60XADVENO ERAMIAVYONG

O 12 10 BLOW ME (ONE LAST KISS)
PINK RCA

HOME,29 6
PHILLIP PHILLIPS 19/1NTERSCOPE

10 5
11 GOOD TIME

MCAT& CARY MENSENOSDIOOLBOAINTERSCOPEREFIJRUC

11 8
26 EVERYBODY TALKS

NEON TREES MERCURY/IDJMG

(I)- 1 GIRL ON FIRE
ALICIA KEYS FEATURING NICKI MINAJ RCA

3

114

0
0
0

9
13 WANT U BACK

CHER LLOYD SYCMPIC

10
29

CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY/INTER:SCOPE

13 6
POUND THE ALARM
NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

1 CLIQUE
KANYE WEST JAY.Z BIG SEANG.0.0.ENCIEFJAM/MJMG

10 11 BLOWN AWAY
CARRIE UNDERWOOD 19,ARISTA NASHVILLE

,7 8 50 WAYS TO SAY GOODBYE
TRAIN COLUMBIA

19 14 36
I WON'T GIVE UP

20 15

O 19

0

JASON MRAZ ATLANTIC/RAP

16 PONTOON
LITTLE BIG TOWN CAPITOL NASHVILLE

70 WANTED
HUNTER HAYES ARANTIC NASHVILLE/WM

25
in DON'T WAKE ME UP
- CHRIS BROWN RCA

,, 32 LIGHTS
ELLIE GOULDING CHERRYTREE/INTERSCOPE

26
23 MERCY

KANYE WEST ING SENEPUM8521201112GOADDEFJPMIDAIL

49
3 GANGNAM STYLE

PSY SCHOOLBOY/REPUBLIC

El

26 20 16

27 24 21

28 21 21

O -
O 30 14

31 29 13

32 27 35

O 31 23

34 28 9

O 36 5

O 37 30

37 32 5
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O 53 3

O 42 20

44 41 11

45 39 16
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49 40 9
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WIDE AWAKE
KATY PERRY CAPITOL

PAYPHONE
MAROON 5 FEAT. W12 MIALFAA&MOCTONEANTERSCOPE El

TITANIUM
DAM GURTA FEAT. SLAWHATA MUSICIASTRALWERKKAF1TOL 

THINKIN BOUT YOU
FRANK OCEAN DEF JAMADJMG

HO HEY
THE LUMINEERS DUALTONE

TAKE A LITTLE RIDE
JASON ALDEAN BROKEN BOW

SOMEBODY THAT I USED TO KNOW
501YE FEAT. MMBRASOIRESIVMCONOMAIRFAXREPUBUC

GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD

SHE'S SO MEAN
MATCHBOX TWENTY EMBLEM/ATLANTIC

CRUISE
FLORIDA GEORGIA LINE REPUBLIC NASHVILLE

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCOICOLUMBIA

I WILL WAIT
MU FORD & SCRS GEMUMAN OF DE ROADMEDFMASSNOTT

NO LIE
2 CHAINZ FEATURING DRAKE DEE JAMADJMG

HARD TO LOVE
LEE BRICE CURB

IT'S TIME
IMAGINE DRAGONS KIOINAKORNERANTERSCOPE

POP THAT
MCA MINORU RV ROSS LAME UMW& EMIVITASCCLt

LETMEIDVEYOUMINMLY0(11.EARNTOLOVEYOURSEIF)

NE -YO MOTOWN/IDJMG

WORK HARD, PLAY HARD
WIZ KHALIFA ROSTRUMATLANTICIFIRP

LITTLE TALKS
OF MOWERS AND MENSKRIMSL [HE LAEKJARAS IIREFUBUC

LET'S GO
CALVIN HARRIS FEATURING NE -Y0 ULTRA

WHERE HAVE YOU BEEN
RIHANNA SAP. DEF JAM/1111MS

NO WORRIES
UL WAYILE FEAT DETAILYOUNGMONEYFCASH SIONEY/FEPUBLIC

ONE THING
ONE DIRECTION SYCOICOLUMBIA

DARK SIDE
KELLY CLARKSON 191FICA

STARSHIPS
NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC El

GW EA TITLE
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11#
6 WKS

1 1 29
SOME NIGHTS
FUN. FUELED BY RAMENIRRP

O 4 TOO CLOSE
ALEX CLARE UNIVERSAL ISLAND/REPUBUC

3 2 ,8 HOME
PHILLIP PHILLIPS ISANTERSCOPE

4 3 30 EVERYBODY TALKS
NEON TREES MERCURYilDJMG

O 12 50 WAYS TO SAY GOODBYE
TRAIN COLUMBIA

,
36

I WON'T GIVE UP
JASON MRAZ ATLANTICARP

O 9 16 HO HEY
THE LUMINEERS DUALTONE

8 7 40 SOMEBODY THAT I USED TO KNOW
GOMITAT.10IBRA SAMPLESTESECONOS:FAIRFAVIEPUBLIC

9 13 SHE'S SO MEAN
MATCHBOX TWENTY EMBLEANATLANTIC

10 10 5
I WILL WAIT

MUMFORD & SONS GENTLEMAN OF THE ROAANEMASSNOTE

13 21
DMEGONS KIDINAKORNERIINTERSCOPEIMAGINE DRAGONSRA

1 TIPTOE
IMAGINE DRAGONS KIDINAKORNERONTERSCOPE

OF MONS1ERS AND Mel SKRMSL ENE LAEICJARAS VREPUBUC
13 11 32

LITTLE TALKS

 1, 35 DRIVE BY
TRAIN COLUMBIA

O 12 41 WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMENIRRP

0 R&B/HIP-HOP'"
is SiTrrix

5g gg ARTIST IMPRINT/PROMOTION LABEL

o - w1 GIRL ON FIRE
ALICIA KEYS FEAT. NICKI MINAJ RCA0 1 CLIQUE

KANYE WEST JAY -Z BIG SEAN G.0.0.13JOEFJAMIDJMG

O 2 23

O 31 13

O 4
18

6 3 13

O 25

O - 1

8 10 6

- 3

O 19 7

12 12 14 -
14 5 2

MERCY
XMAS WEST. BIG SEAN. PUSHAl2 CAME GO ODAXE LIMMLIAM

THINKIN BOUT YOU
FRANK OCEAN DEF JAMADJMG

NO LIE
2 CHAINZ FEAT. DRAKE DEF JAMADJMG

POP THAT
FRAM UMW FEAT FICX POSS. OMBF.ULIBRFE PM 30T11REASEDIE

WORK HARD, PLAY HARD
WIZ KHALIFA ROSTRUM/ATLANTIC

NO WORRIES
LL WAYNE FEAT. OFTALYOUNG MONEY/CASH RONEYREPUBUC

ADORN
MIGUEL BYSTORMIBLACK ICE/RCA

COCKINESS (LOVE IT)
RIHANNA FEAT. ASAP ROCKY SRPIDEF JAM/ICUMG

BIRTHDAY SONG
2 CHAINZ FEAT. KANYE WEST DEFJAM/IDJMG

TONIGHT (BEST YOU EVER HAD) II
JOHN LEGEND FEAT. LUDACRIS EPIC

FUEGO
LECRAE FEAT. KB & SUZY ROCK REACH

THRIFT SHOP
MACKLEIVIORE & RYAN LEWIS FEAT. MANZ ILIACIQEMORE

BATTLE SCARS
1

WPE FIASCO & GUY SEBASTIAN HST & 15THATLANTICIM5 1 2
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#1
6 WKS

GANGNAM STYLE
1 8

PSY SCHOOLBOYMEPUBLIC

2 2 140 SOMEWHERE OVER THE RAINBOW
ISRAEL "IT KAMAKAVOWITOIEBIG BOY/MOUNTAIN APPLE

3,0 AI SE EU TE PEGO
MICHEL TELO PANTANNAURGE /SONY MUSIC LATIN

4 4
22 BALADA (TCHE TCHERERE TCHE TCHE) r

GUSRAVO UMAPANIANNALIAGEJSCAA LIVRE/SCRYIVLISIC LATIN

iC) 1 GANGNAM STYLE
ULTIMATE POP HITS, ULTIMATE POP HITSI

ir I

111) 7 28

FANTASTIC BABY
BIGBANG YG

TARA CORE CONTENTS NIEOIALOEN ENTERTAINMENTIISEXY LOVE El 2
! 5

WHAT A WONDERFUL WORLD r le 6ii.i ISRAEL "De KAMAKAWANODLE BIG BOYAMOUNTAIN APPLE

t6 10 21 NLE0p,VG E YOU

11) 9
40

JUBILEE
KEITH MEDLEY KEITH MEDLEY P 1

11) 9 123 HAWAIIAN ROLLER COASTER RID -E-1

HE MELE NO LILO
KAMIRAMOIASOMILS DICIDIS ORMARRALIINOORIMMI DSO

KAHDIAMMISCAMIS OK MS NOUN KEMIHMLUYOUCISMY IL,
pRslyGy61-1T NOW

27
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0
0
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WEAFENB9EVERGETINGE1A000111193
TAYLOR SWIFT BIG MACHINE/REPUBLIC

RONAN
TAYLOR SWIFT BIG MACHINE

3
16 BLOWN AWAY

CARRIE UNDERWOOD 19IARISTA NASHVILLE

PONTOON
LITTLE BIG TOWN CAPITOL NASHVILLE

1 4

4 2 16

O 4 24

6 5 8

O 7
O 6 21

9 8 22

O 15 5

11 10 17

12 9 10

O 11 11
COME WAKE ME UP
RASCAL FLATTS BIG MACHINE

DRUNK ON YOU
LUKE BRYAN CAPITOL NASHVILLE

14 30 SPRINGSTEEN
ERIC CHURCH EMI NASHVILLE

WANTED
HUNTER HAYES ATLANTICINAIN

TAKE A LITTLE RIDE
JASON ALDEAN BROKEN BOW

CRUISE
FLORIDA GEORGIA LINE REPUBLIC NASHVILLE

HARD TO LOVE
LEE BRICE CURB

COWBOYS AND ANGELS
DUSTIN LYNCH BROKEN BOW

KISS TOMORROW GOODBYE
LUKE BRYAN CAPITOL NASHVILLE

COME OVER
KENNY CHESNEY BLUE CHAIEVCOLUMBIA NASHVILLE

TRUCK YEAH
TIM MCGRAW BIG MACHINE

14 13 32

10 9 26

11 11 13

12 12 25

O 14 54 PROMISE
ROMEO SANTOS FEAT. USHER SONY MUSIC LATIN

14 13 4

2 2
2

Al SE EU TE PEGO
MICHEL TELO PANTANNAL&GEJSONY MUSIC

WAKA WAKA (THIS TIME FOR AFRICA)
SHAMS FEAT. FRESHLYGROUNDEPICSONY MUSIC LATIN

ALGO ME GUSTA DE TI
NASH& YAWL FEAT CHRIS BROWN &T.PAM MACHETEUMLE

HIPS DON'T LIE
SHAIORA FEAT. VVYCLEF JEAN EPIC/SONY MUSIC LATIN

HASTA QUE SALGA EL SOL
DON OMAR ORFANATOMACHETEIUMLE

CORRE!
JESSE & JOY FEAT. LA REPUBUKA WARNER LATINA

HEROE
ENRIQUE IGLESIAS INTERSCOPE/UMLE

INCONDICIONAL
PRINCE ROYCE TOP STOP

DUTTY LOVE
DON OMAR FEAT. turn NATASHA ORTANATOXIACHETEARNE

PASARELA
DADDY YANKEE EL CARTEL

ADDICTED TO YOU
SHAKIRA EPIC/SONY MUSIC LATIN

KO 14 114

110 -
14 11 137

et 15 13

THE GIRL FROM IPANEMA
STAN GETZ AND JOAO GILBERTO VERVE, TIME

ELECTRIC SHOCK
F/XI S.M.

I

MI I

3

LATIN- *OM'
NILti 1KE
it a ARTIST IMPRINT/PROMOTION LABEL

1 1 108 #1DANZA KUDURO
DON ORM & IMAM YAIJKAFANATOMACIfTEMALE IIsms

3 122

O 5 10

O 6 140

6 4 19

[0 "
O 8 145

!0 10 25

1,0 39 136

BALADA (TCHETCHERERETCHE TCHE)
GUSTIAVOUMAPANTANNIMESINAIRAMSONY MUSIC LAIN

OYE COMO VA
SANTANA COLUSIBIAILEGACY

GOSPEL" -

(ARTIST IMPRINT/LABEL

FUEGO
LECRAE FEAT. KB & SUZY ROCK REACH

lir I

HIGHER
LECRAEFEAT.TENTH AVENUE NORTH REACH

grit, NO REGRETS
LECRAE FEAT. SUZY ROCK REACH

4 2 TAKE ME TO THE KING
TAMELA MANN TILLYMANN

1 TELLLEAE

FEAT.

THE
MALI MUSICIt 1 GRAVITY

LECRAE FEAT. J.R. REACH

AWESOME
PASTOR CHARLES &MONS& FRLOWSIV CHICAGOINSPIEED KORA

2
DRAW ME CLOSE/THY WILL BE DONE
MARVIN WINANS MEW

-
UFE & FAVOR (YOU DONT KNOW MY STORY)

JOHN P. KEE AND NEW LIFE KEUINEW LIFE

1 THE DROP (INTRO)
LECRAE REACH

LORD HAVE MERCY
LECRAE FEAT. TEDASHII REACH

12 5 78 MGAORYGMEARTYlmyT

BLOCK/COLUMBIA

13 7 47 LET THE CHURCH SAY AMEN IIII
ANDRAE CROUCH FEAT. MARVIN WINANS RIVERPHIO

(1) 1 VIOLENCE
LECRAE REACH

FREE FROM IT ALL
LECRAE FEAT. MATHAI REACH

Data for week of SEPTEMBER 22, 2012 For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 43
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TITLE
ARTIST IMPRINT/PROMOTION LABEL

#1
IV/

WHISTLE
FLO RIDA POE BOY/ATLANTIC

2 1 261

O 18

4 2 27

O 7 211

6 4 16

7 6 22

O 8 8

O 9 11 1

O 12 9

0 14 4

 16 12

13 15 21

14 10 15

15 13 21

17 8

17 11 18

O 18 13

 22 7n

20 20

O 24 51

22 19 20

cip23 13

O 26 41

25 21 8

27

28

29

5

a

4

TOO CLOSE
ALEX CLARE UNIVERSAL ISLANDiREPUBLIC

DON'T WAKE ME UP
CHRIS BROWN RCA

I WON'T GIVE UP
JASON MRA2 ATLANTIC/ARP

HELLO
KARMIN EPIC

SCREAM
USHER RCA

DARK SIDE
KELLY CLARKSON 19/13CA

50 WAYS TO SAY GOODBYE
TRAIN COLUMBIA

SETTLE DOWN
NO DOUBT INTERSCOPE

I CAN ONLY IMAGINE
DAM ROTA W.0= BROVAIMILWADIENVJAINSICAMYIERKSCAFOL

CO
HEART SKIPS A BEAT
ALLY MURS FEAT. CHIDE, BANG SYCO1COLUMBIA

LETMELOVEYOUOINTILYOULEARNTOLOVEYOURSEIR
NESTI.10T0WNHOJMG

 36 2 GREATEST FINALLY FOUND YOU
GAINER ENRIOUE IGLESIAS FEAT SAMMY ADAMS REPUBLIC'

 30  BURN IT DOWN
LINKIN PARK MACHINE SHOPAA/ARNER BROS.

O 31 VEGAS GIRL
CONOR MAYNARD CAPITOL

O 32 4 HOME
PHILLIP PHILLIPS 19/INTERSCOPE

33 25
T61 CHASING THE SUN

I THE WANTED GLOBAL TALENTIMERCURWIDJMG

34 33
121 SHE'S SO MEAN

MATCHBOX TWENTY EMBLEM/ATLANTIC

 37 21 THE A TEAM
ED SHEERAN ELEKTRA/ATIANTIC

 38 2 SAY SOMETHIN
AUSTIN MAHONE CHASE/REPUBLIC

37 34
01 GET IT STARTED

MULL FEAT. SHAKIRA MR. 305/POLO GROUNDS/RCA

O 40 15
BOTH OF USw 13.0.13 FEAT. TAYLOR SWIFT REBELROCK/GRAND HUSTLE/MANTIC

01NEW FEEL AGAIN
ONEREPUBUC MOSLEY/INTERSCOPE

O NEW 2 REASONS
TREY DONUT FEAT. T.I. SONGBOOK/ATLANTIC

Flo Rida scores his fourth No.) on Mainstream Top 40, as "Whistle"

works 3-1. The Sunshine State rapper previously led the chart with

"Good Feeling" (Feb.18), "Right Round" (two weeks, 2009) and his

introductory hit, "Low," featuring T -Pain (six weeks, 2008).

Mainstream top 40 radio has in large part become the domain

of pure pop since the likes of Lady Gaga, Katy Perry and Rihanna

became format mainstays in recent years, but Flo Rida has carried the

mantle for rappers. While

he's racked four No. is

since his first appearance

on Mainstream Top 40

almost five years ago, no

other rapper boasts more

than one as a lead act in

that span.

Pink, meanwhile,

notches her sixth No.1 On

Adult Top 40, as "Blow

Me (One Last Kiss)" lifts

2-1. In the chart's 16 -year

history, only Perry has

made more trips to the

summit (seven).

GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD

BLOW ME (ONE LAST KISS)
PINK RCA

LIGHTS
ELLIE GOULDING CHERRYTREE/INTERSCOPE

EVERYBODY TALKS
NEON TREES MERCURY:10JMG

WIDE AWAKE
KATY PERRY CAPITOL

TITANIUM
DAVID MATTA FEAT. SIAWHAT A MUSIC/ASTRALWERKSICAPITOL

ONE MORE NIGHT
MAROON AAM/OCTONE/INTERSCOPE

GOOD TIME
OVA CITY& CANY RAE JEPSENTONSCHOOLBOYANTERSCOH/RERIBUC

AS LONG AS YOU LOVE ME
JUS11N BIEBER FEAT. 81G SEAN SCHOOLBOY/RAYMOND 8116.1.1HISLANCTON,

WE ARE NEVER EVER GETTING BACK TOGETHER
TAYLOR SWIFT BIG MACHINE/REPUBUC

SOME NIGHTS
FUN. FUELED BY RAMEN/RRP

WHERE HAVE YOU BEEN
RIHANNA SRP/DEF JAIWIDJMG

WANT U BACK
CHER LLOYD SYCO/EPIC

PAYPHONE
MAROON 5 FEAT. WIZ KHALIFA APNOCTONE/INTERSCOPE

POUND THE ALARM
NICKI MINAJ YOUNG MONEY/CASH MONEWREPUBLIC

LET'S GO
CALVIN HARRIS FEAT. NE -Y0 ULTRA

CP ADULT
PA CONTEMPORARY'"

51

0
TITLE

g gsg ARTIST IMPRINT/PROMOTION LABEL

1 21
#1 SOMEBODY THAT I USED TO KNOW I

6 wKs GOIYE FEAT OMBRA SAMPLES 'If SECONDS/FAIRFAXIFEPUBUC

2 2 31

3 3 32

O 6 18

5 4 26

6 5 15

7 7 37

O
O
10

DRIVE BY
TRAIN COLOMBIA

STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON Ir., RGA

PAYPHONE
MAROON 5 A&M/OCTONE/INTERSCOPE

RUMOUR HAS IT
ADELE XL/COLUMBIA

CALL ME MAYBE
CARLY RAE JEPSEN 504/SCHOOLBOY/INTERSCOPE

SET FIRE TO THE RAIN
ADELE XL/COLUMBIAH

10 12
SI WIDE AWAKE

KATY PERRY CAPITOL

8 16

9 51

11

12

13

24

4

21

14 14 17

a)

0
0
0

15 9

17 11

16 7

18 6

21 7 1

20 13

21 19 10

22 6

24 5

24 23 8

25 25 15

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SVC,/ COLUMBIA

BRIGHTER THAN THE SUN
COLBIE CAIUAT REPUBUC

I WON'T GIVE UP
JASON MRA2 ATLANTIC/RRP

WE ARE NEVER EVER GETTING BACK TOGETHER
TAYLOR SWIFT BIG MACHINE/REPUBLIC

WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMENIRRP

HAPPY PILLS
NORAH JONES BLUE NOTE/CAPITOL

SHE'S SO MEAN
MATCHBOX TWENTY EMBLEM/ATLANTIC

GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD

BLOW ME (ONE LAST KISS)
PINK RCA

LIGHTS
ELLIE GOULDING CHERFP/TREE/INTERSCOPE

DARK SIDE
KELLY CLARKSON 19JRCA

EVERYBODY TALKS
NEON TREES MERCURYHDJMG

BROKENHEARTED
KARMIN EPIC

MAGIC
SMASH MOUTH FEAT. J. DASH 429/SLG

50 WAYS TO SAY GOODBYE
TRAIN COLUMBIA

GET OUT
CASEY ABRAMS CONCORD/CMG

BETWEEN US
MARGO REY OFIGANICA

ADULT TOP 4 '
aamint

G TITLE
ARTIST IMPRINT,PROMOTION LABEL

O 2 I D fl
2 1 24

O 3 18

O 4 33

O 7 12

6 5 21

7 6 22

O 8 13

O 9 14

O 11 13

0 12 7

CD13 4

1 3 10 15

 16 9

4:1) 15 20

 18 12

17 14 8

18 17 19

lip 24 2

O 19 11

O 21 8

0 20 9

0 23 6

O 25 7

O 29 4

13LUVV ME (UNt LAS I KISS)
PINK RCA

EVERYBODY TALKS
NEON TREES MERCURY/104AG

WIDE AWAKE
KATY PERRY CAPITOL

LIGHTS
ELLIE GOULDING CHERRYTREENNTERSCOPE

SOME NIGHTS
FUN. FUELED BY RAMEN/RRP

PAYPHONE
MAROON 5 A&M;OCTONE/INTERSCOPE

CALL ME MAYBE
CARLY RAE JEPSEN NH/SCHOOLBOY/ IN TERSCOPE

SHE'S SO MEAN
MATCHBOX TWENTY EMBLEM/ATLANTIC

50 WAYS TO SAY GOODBYE
TRAIN COLUMBIA

HOME
PHILLIP PHILLIPS 19/INTERSCOPE

ONE MORE NIGHT
MAROON 5 A&M/OCTONE/INTERSCOPE

WE ARE NEVER EVER GETTING BACKTOGETHER
TAYLOR SWIFT BIG MACHINE/REPUBLIC

DARK SIDE
KELLY CLARKSON ISRCA

GOOD TIME
OWL CITY & CARLY RAE JEPSEN KINSCHOOLBOYAkTERSCOPE/REPUBLIC

THE A TEAM
ED SHEERAN ELEKTRA/ATLANTIC

TOO CLOSE
ALEX CLARE UNIVERSAL ISLANOIREPUBLIC

SETTLE DOWN
NO DOUBT INTERSCOPE

BROKENHEARTED
KARMIN EPIC

GREATEST
GAINER

FEEL AGAIN
ONEREPUBLIC MOSLEY/INTERSCOPE

BURN IT DOWN
LINKIN PARK MACHINE SHOP/WARNER BROS.

LITTLE TALKS
OF MONSTERS AND MEN SKRIMSL EHF LAEKJARAS VREPUBUC

DISTANCE
CHRISTINA PERRI FEAT. JASON MRA2 ATLANTIC/RRP

WANT U BACK
CHER LLOYD SYCO/EPIC

TITANIUM
DAVID GUEITA FEAT. SIAMAT A MUSICASTRALVVERKS/CAPITOL

MISS ME
ANDY GRAMMER S -CURVE

BillboaraL

CI ROCK SONGS -

O
5

O
O
O
9

10

2 17

3 19

5 21

4 21

6 5

7 27

8 3

10 39

11 36

e 12 4

TITLE
ARTIST IMPRINT/PROMOTION LABEL

#11 OH LOVE
GREEN DAY REPRISE/WARNER BROS.

TOO CLOSE
ALEX CLARE UNIVERSAL ISLAND/REPUBLIC

SOME NIGHTS
FUN. FUELED BY RAMEN/RRP

HO HEY
THE LUMINEERS DUALTONE

BURN IT DOWN
LINKIN PARK MACHINE SHOP/WARNER BROS.

I WILL WAIT
MUM FORD & SONS GENTLEMAN OF THE ROADIRED/GLASSNOTE

IT'S TIME
IMAGINE DRAGONS KIDINAKORNER/INTERSCOPE

MADNESS
MUSE HELIUW3VNARNER BROS.

TONGUE TIED
GRIT UPLOVE CANVASBACK/ATLANTIC

LITTLE TALKS
OF MONSTERS AND MEN SKRIMSL ENE LAEKJARAS 1/

GREATEST

GAINER

12

15

16

18

19

0

0
0

0
0
31

0
CO 34 5

O 36 8

9 32

17 9

14 9

13 18

15 41

19 17

16 16

18 20

22 12

21 9

24 6

25 12

26 12

23 10

27 15

28 3

35 5

32 4

33 2

29 15

41 6

35 31 10

 43 2

37 37 10

38 30 8

39 39 7

O 46 4

O 42 7

42 38 7

(1) 47 2

O 45 3

CHALK OUTUNE
THREE DAYS GRACE RCA

GOLD ON THE CEILING
THE BLACK KEYS NONESUCH/WARNER BROS.

LITTLE BLACK SUBMARINES
THE BLACK KEYS NONESUCH/WARNER BROS.

RUNAWAYS
THE KILLERS ISLANEVIDJMG

UNITY
SHINEDOWN ATLANTIC

MIDNIGHT CITY
M83. M83/MUTE/CAPITOL

LOST IN FOREVER (SCREAM)
P.O.D. RAZOR & TIE

COMING DOWN
FNE FINGER DEATH PUNCH PROSPECT PARK

DAYS GO BY
THE OFFSPRING COLUMBIA

45
THE GASLIGHT ANTHEM MERCURVIDJMG

I MISS THE MISERY
HALESTORM ATLANTIC

STILL SWINGING
PAPA ROACH ELEVEN SEVEN

WAIT FOR ME
RISE AGAINST DGC/INTERSCOPE

KILL YOUR HEROES
AWOLNATION RED BULL

HERE AND NOW
SEETHER WIND-UP

TAKE A WALK
PASSION PIT FRENCHKISS/COLUMBIA

LOST IN THE ECHO
LINKIN PARK MACHINE SHOP/WARNER BROS.

WE COME RUNNING
YOUNGBLOOD HAWKE REPUBLIC

STANDING IN THE SUN
SASH FEAT. MYLES KENNEDY& ME CONSPIRATORS DIK HATO/CAPITOL

ABSOLUTE ZERO
STONE SOUR ROADRUNNER/NIP

NOW
STAIND FLIP/ATLANTIC

JUMP INTO THE FOG
THE WOMBATS BRIGHT ANTENNA/ADA

TROJANS
ATLAS GENIUS FROGS HEAD/WARNER BROS.

SATISFIED
ARANDAARANDAMUSIC

MERCY
DAVE MATTHEWS BAND RCA

ITCHIN' ON A PHOTOGRAPH
GROUPLOVE CANVASBACK/ATLANTIC

COMEBACK
REDLIGHT KING HOLLYWOOD

SETTLE DOWN
NO DOUBT INTERSCOPE

BRINGING DOWN THE GIANT
SAVING ABEL SKIDOCOJEONE

HEADLIGHTS
MORNING PARADE ASTRALWERKSICAPITOL

THAT WASN'T ME
BRANDI CARLILE COLUMBIA

QUEEN OF CALIFORNIA
JOHN MAYER COLUMBIA

SLEEP ALONE
TWO DOOR CINEMA CLUB REDIGLASSNOTE

BACKLASH
0 YEARS PALEHORSE/ADA

REUNION
;IP jai M83. M83/MUTE
O

M !IlitiiiI??10MENT CENTURY MEDIA/RED

ap 40 TOP OF THE WORLD
SLIGHTLY STOOPID STOOPIDO ENEMIES
SHINEDOWN ATLANTICO REBOOT THE MISSION
THE WALLFLOWERS FEAT. MICK JONES COLUMBIA

O LIVE AND DIE
THE AVETT BROTHERS AMERICAN/REPUBLIC

NEW

NEW

Having charted 14 prior entries beginning

in 1999, P.O.D. tallies its first Active Rock

No.1 with "Lost in Forever (Scream)"

(2-1). The act's debut Razor & Tie album,

Murdered Love, bowed at No. 2 on Rock

Albums in July and has sold 37,000 copies,

accorcfing to Nielsen Soundkan.

56 33 65
O 2 22

O 5 4

AIRPLAY
MONITORED BY

fuclscn

TITLE
ARTIST IMPRINT/PROMOTION LABEL

LOST IN FOREVER (SCREAM)
P.O.D. RAZOR & TIE

GREATEST

3 1 19

O 4 12

O 7

6 3 28

O 7
O 8 12

O 12
10 9 19

11 11 29

 18 6

O 17 12

O 22 3

15 13 26

O 15 23

17 10 20

O 21 11

19 14 19

20 16 16

21 19 14

O 23 12

23 24 15

O 25 7

O 26 7

CHALK OUTLINE
THREE DAYS GRACE RCA

COMING DOWN
FIVE FINGER DEATH PUNCH PROSPECT PARK

I MISS THE MISERY
HALESTORM ATLANTIC

STILL SWINGING
PAPA ROACH ELEVEN SEVEN

CRITICIZE
ADEUTAS WAY VIRGIN/CAPITOL

OH LOVE
GREEN DAY REPRISE/WARNER BROS.

HERE AND NOW
SEETHER WIND-UP

LOST IN THE ECHO
LINKIN PARK MACHINE SHOP/WARNER BROS.

UNITY
SHINEDOWN ATLANTIC

HATS OFF TO THE BULL
CHEVELLE EPIC

STANDING IN THE SUN
SLASH FEAT MYLES KENNEDY & THE CONSPIRATORS DIK HAYEVCAPROL

WAIT FOR ME
RISE AGAINST DGC/INTERSCOPE

ABSOLUTE ZERO
STONE SOUR ROADRUNNER/RRP

STILL COUNTING
VOLBEAT MASCOTNERTIGWREPUBLIC

SATISFIED
ARANDA ARANDAMUSIC

DAYS GO BY
THE OFFSPRING COLUMBIA

BLOOD
IN THIS MOMENT CENTURY MEOIA/RED

NOW
STAIND FLIP/ATLANTIC

BRINGING DOWN THE GIANT
SAVING ABEL SKIDDCO/EONE

COMEBACK
REDLIGHT KING HOLLYWOOD

BACKLASH
10 YEARS PALEHORSE/ADA

LIKE I ROLL
BLACK STONE CHERRY IN OE GOOT/ROADRUNNER/RRP

45
THE GASLIGHT ANTHEM MERCURY/I0JMG

PURPLE
POP EVIL EONE

(I) HERITAGE ROCK -

TITLE
ARTIST IMPRINLPROMOTION LABEL

O 1 18
UNITYSHINWN

ATLANTIC

O 2 OH LOVE
GREEN DAY REPRISE/WARNER BROS.

O  CHALK OUTLINE
THREE DAYS GRACE RCA

O 14 GOLD ON THE CEILING
THE BLACK KEYS NONESUCH/WARNER BROS.

5 5 23 LIVE TO RISE
SOUNDGARDEN MARVEL/HOLLYWOOD

6 4 18

O 8 13

8 12

9 7

10 13

0 11
e 9

O 10

14 15

O 17
0
Am.

O 18 3

19 19 12

O 22 15

21 20 9

22 21 11

O 23 10

24 16 16

25 25 2

28

45

21

5

18

10

22

13

NEW GG

24 2

DAYS GO BY
THE OFFSPRING COLUMBIA

COMING DOWN
FIVE FINGER DEATH PUNCH PROSPECT PARK

HATS OFF TO THE BULL
CHEVELLE EPIC

THESE DAYS
FOC FIGHTERS ROSWELL/RCA

BURN IT DOWN
LINKIN PARK MACHINE SHOP/WARNER BROS.

HERE AND NOW
SEETHER WIND-UP

CRITICIZE
ADEUTAS WAY VIRGIN/CAPITOL

I MISS THE MISERY
HALESTORM ATLANTIC

ROCKY MOUNTAIN WAY
GODSMACK REPUBUC

I GOT'S TO GET PAID
22 TOP REPUBLIC

STANDING IN THE SUN
SLASH FEAT MYIESKEWHY & THE CONSPRAIOMOK KAIIICAPROL

LOVER ALOT
AEROSMITH COLUMBIA

STILL SWINGING
PAPA ROACH ELEVEN SEVEN

BRINGING DOWN THE GIANT
SAVING ABEL SKIDOCKONE

NOW
STAIND FLIP/ATLANTIC

HELL OR HALLELUJAH
KISS SIMSTAN/KISSAIME

STILL COUNTING
YOLBEAT MASCOTNERTIGO/REPUBLIC

ARE YOU WITH ME NOW
SIXX: A.M. ELEVEN SEWN

LEGENDARY CHILD
AEROSMITH COLUMBIA

WHEN A BLIND MAN CRIES
METALLICA EAGLE ROCK/EAGLE

2

arc

!!!
6 n9

BSc

!4,OZV

44 Go to www.billboard.biz for complete chart data Data for week of SEPTEMBER 22, 2012
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WHYYA WANNA
S.HENDRICKS(C.GRAVITT,C.DESTEFANOA.GORLEY)

7 -7 FOR YOU
omurmasm(n.POwswalasal

10
COWBOYS AND ANGELS
13.13EAVERS(DIYNCHALEOYNICHOLS1

1 " OVER
S.HENORICKSIPJENKINSAEJOHNSONI

12
BLOWN AWAY
NIBRIGHTIJICEAFEC.TOMPKINS)

LOVIN' YOU IS FUN
C.CHAMBERIAINIABEAVERS,BDIPIERO)

FASTEST GIRL INTOWN
FLIDDELLCANIAY,G.WOREIMIAMBERTAPRESLEY)

TRUCK YEAH
13.GALLIMORE,T.MCGRAW(C,JANSON,P.BRUST,CILICAS,D.MYRICK)

HARD TO LOVE
KJACOBSIA.MCCLURE.LBRICE(B.MONTANAJ.OZIER9.610VERI

COME WAKE ME UP
D.HUFERASCALRATIS(S.MCCONNEILJERANSSON,T.LARSSON,TLUNDGREN)

THE ONE THAT GOT AWAY
J.MOI.R.CLAWSON(10.0AVICISONA.OWEN,J.RITCHEY)

THE WIND
K.STEGALL.Z.BROWN0132.8R0WN.W.DURRETTELLOWREYI

KISS TOMORROW GOODBYE
J.STEVENS(LBRYANASTEVINS,914CANALLYI

THAT'S WHY I PRAY
0 'TUFF (0 LEVERETEBOALYSBUXTON1

niciscn nicIsen
BDS SoundScan Billboard. SE P

22
201 2

7TETI
g g PRODUCER (SONGWRITER)

O 1

r© 3

2 19
PONTOON
JJOYCE(N.HEMBY,LLAIRD.B.DEANI

4

O 2 3

#1
MKS

WANTED
',WEER HAYES IEVERGES.H.HAYESI

TIME IS LOVE
MEOGERS (FSHAPIRO,T.MARTINM.NESLERI

O
7

8
GREATEST TAKEA LITTLE RIDE
GAINER M.KN00(DAL1MANELCLAWSON,JJACCORMICKI

0
0

8 4

O 10
O 9 14

15

13

16i

18

 13
 12
 14
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 17
16 11

 19
O 16
 18
O 21

20

11

25

17

19 4

72 26

cp 20 2111112

 22 23 n

O 23 24

O 24 26

 25 27

Artist
IMPRINT & NUMBER / PROMOTION LABEL 0I

Little BigTown
CAPITOLNASHVILLE

Hunter Hayes 2

O AlLANTIC/WMN

Josh Turner
0 MCA NASHVILLE

Jason Aldean 4
Ge BROKEN BOW

Jana Kramer
GELEKTRANASFIVILLEMMN

Keith Urban
ORELATIVIP/MUSICJCAPITOLNASHVILLE

Dustin Lynch

Blake Shelton..
°WARNER BROSNIMN

Carrie Underwood II.
0 19rARISTANASHVILLE

Easton Corbin.®
C)MERCURY

Miranda Lambert..
0 RCA NASHVILLE

e BIG MACHINE
Tim McGraw
oi

Lee Brice
°CURB

Rascal Flatts
0 BIG MACHINE gill,
Jake Owen I-15

G RCA NASHVILLE

Zac Brown Band 33

0 SOUTHERN GROUND/ATLANTIC/RPM

Luke Bryan p 117
@CAPITOL NASHVILLE

Big & Rich
()WARNER BROSANAR

Taylor Swift
0081G MACHINE

Jerrod Niemann

16

13

20
ALMEMANN9.1111AWARDOLNIEMANXBRICERNATCHJJAI1190 OSEAGAYLE/ARISTANASHVILLE

WANTED YOU MORE Lady Antebellum ii,
EMAREVADYANTERWILME.W000039121DESCOTTAGAMB11,MBILLINGSLEAM010.17H3VARDS) OCAPITOLNASHVE -
DID IT FORTHE GIRL
ARITCHEY16.13ATES2.IRITTONACIAWSON1

CREEPIN'
J.JOYCEISCITURCH.M.GREEN)

TH. MY LAST DAY
ISTOVERIB.D.MAHERAMOORE.J.S.STOVER)

I LIKE GIRLSTHAT DRINK BEER
TKFITH(T.KEITH,B.PINSON)

AIR
POWER

AIR
POWER

WE ARE NEVER EVER GETTING BACK TOGETHER
).,,MARTIN,SHELLBACX.D.HUFE(ESWIFT,MX MARTIN,SHELLBACK)

S HININ' ON ME

Greg Bates
OREPUBUC NASHVILLE

22

Eric Church jag 123
® EMI NASHVILLE

Justin Moore 24
OVALOrre

Toby Keith
25

GSHOWDOG-UNIVERSAL

Lead single from

the artist's Night

Trainalbum (due

Oct. 16) cracks the

top five in its eighth

chart week, logging

the biggest increase

on the audience -

driven chart

(up 3 million

impressions). It

ranks at No. 6 on

Country Digital

Songs (see chart,

page 43).

After a No. 11 peak

last issue, lead track

from the band's

Uncaged set is the

first of 11 official

singles to peak

lower than No. 2,

and eight of those

spent time at No. 1.

The follow-up radio

single from the

album is "Goodbye

in Her Eyes."

5 g
TITLE
PRODUCER (SONGWRITER)

27 28
BEER MONEY
BJAMESIK.M001f.13.DALY,IVERGES1

31
34

CRUISE
JIA011BIELIAT.HUBBARD.J.MOLCRICEJ.RICEI

HOW COUNTRY FEELS
D.GEOILGE

TOO GOOD TO BE TRUE
D.HUFF IGSAMPSON,HLINDSEY.T.VERGES)

CRYING ON A SUITCASE
C.LINOSEY,CIAMES(LT.MILLERISHAPIRO.N.THRASHER)

TRUE BELIEVERS
EROGERS1D.RUCKERAXEAR)

EX -OLD MAN
LBROWMOVERSTREETIK.KEUXPOVERSTREET1

MISSIN' YOU CRAZY
B.BURERAPARDI(J.PARDIELBUTURM.HOLMES)

TIP IT ON BACK
B.BEAVERSJ-WOOTEN(TANNEDY,R.COPPERMANA.NITEI

0
0
0

[31

0
0
0

fl0
0

10

0
LCD

F0
10
[0
0

28 31

29 29

30 30

26 A
32 32

33 33

36 41

35 36

34 35

39 45

37 37

38 40

43 49

40 44

50

44 42

41 38

45 43

46 46

47 47

48 48

51 54

49 50

Artist
C

IMPRINT & NUMBER I PROMOTIONLLV u g
Kip Moore

C) MCA NASHVILLE

Florida Georgia Line
e REPUBLIC NASHViLLE

Randy Houser
COSTONEYCREEK

Edens Edge
ea° MACHINE

Casey James
O ISCOLIMBIA NASHVILLE

Darius Rucker
()CAPITOL NASHVILLE

Kristen Kelly
@ARISTA NASHVILLE

Jon Pardi
OEMI NASHVILLE

Dierks Bentley
()CAPITOL NASHVILLE

LETTHERE BE COWGIRLS Chris Cagle
ICSTEGAU.(C.EAGLE.K TRIBBLE) 0 BIGGER PICTURE

KICK IT IN THE STICKS Brantley Gilbert
B.GILBERT,THE ATOM BROTHERSAWAGGONER.J.FRANKLINIRAKINS.B.GILBERIB.HAYSOP) IDVALORY

SAY GOODNIGHT
M.WRUCKEIK.EIAM.M.PEIRCE.J.P.WHITE1

EIGHTEEN INCHES
B.GALUMOREOCLOVELACEAGORLEY,C.UNDERWOODI

!AIN'T YOUR MAMA
JSTROUD IISPENCE,C.CAMERON1

BEER WITH JESUS
J JOYCE (THOMAS RHETTA.HUCKABY,LMIIIERI

JUST WANNA ROCK N' ROLL
TELEWIRRATICINSIRDLAWSON.C.TOMPKINSI

EliYoung Band
O REPUBLIC NASHVILLE

Lauren Alaina
O19/INTERSCOPE/MERCURY

Maggie Rose
@RPM

Thomas Rhett
OVALORY

Rodney Atkins
()CURE E

MERRY GO 'ROUND Kacey Musgraves
LE/URD.S.MCANALLYA(MUSGRAVES((MUSGRAVES,JOSBORNE.S.MCANALLY) MERCURY

MUSTA HAD A GOOD TIME
NV(PARMALEED.FANNING1

ONE MORE SAD SONG
JJOYCERROGERS9JACOONALD)

YOU'RE ALL THAT MATTERS TO ME
N CHAPMAN IRJ LANGE)

BETTER IN A BLACK DRESS
C CARLSON IK.ABMIGEFL13.0ALY1

THINGS YOU CAN'T DO IN A CAR
G.FUNOIS (B.HULL)

: AMERICAN BEAUTY
S.NIELSONDA.DOUIASALSBORNE9AJENKINSI

YOU GO YOUR WAY
K.STEGALL(LIONES,TLANE,DM)

SORRY ON THE ROCKS
P.WORLEYASMITHOCBANNENTJOHNSON)

Parmelee
OSTONEYCREEK

Randy Rogers Band
()MCA NASHVILLE

Miss Willie Brown
0A&M/OCTONEDIODEOWAVE

Katie Armiger
& COLO RISER

Due West
°BLACKMER

The LostTrailers
eSTOKESTUNES/NEW REVOLUTION

Alan Jackson
GACR/EMI NASHVILLE

Keneigh Bannen
EMI NASHVILLE

26

27

28

29

30

26

32

33

34

35

34

37

37

38

40

40
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42

38

43

45

47

48

49,

491
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IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

O 1

26

25

5 1161

2 iD
7 In
9

6

29

26 el

20

j

#1
7 INS

GREATEST

GAINER

LUKE BRYAN

Title

CARRIEUNDERWOOD BlownAway  3
19/ARISTA NASHVILLE 98094iSMN (11.981

Tailgates &Tanlines Lim
CAPITOL NASHVILLE 70412 116.981

ROARiSOUTHERN GROUND/ATLANTIC 530382/AG (18.8)

UncagedZAC BROWN BAND

ERIC CHURCH Chief
EMI NASHVILLE 94266" 116.98)

HUNTER HAYES Hunter Hayes
ATLANTIC5Z1890/WMN1W9M

KENNY CHESNEY WelcomeToThe Fishbowl
BLUE CHAIR/COLUMBIA NASHVILLE 94866.1SMN (11.98)

COLT FORD Declaration Of Independence
AVERAGE JOBS 239 (14.981

JASON ALDEAN My Kinda Party
BROKEN 80W 7697 08.981

DUSTIN LYNCH
BROKEN BOW 7277 (12981

Dustin Lynch 10

JOSH TURNER Live Across America n

CRACKER BARREL MCA NASHVILLE 017194 EXIUMGN (11.98)

HatfwayTo Heaven
VALORY BG0100 114.981

 IBRANTLEY GILBERT

LEE BRICE Hard 2 Love 2-1
CURB 79316 (13.981

RASCAL FLATTS Changed  31
BIG MACHINE RF0200A 113.98)

VARIOUS ARTISTS NOWTharsWhat I Call CountryVolurne 5
EPAUSONY MUSICiUNIVERSAL 0166611UME (18.981

MERCURY 0160000/M0N (15.9810
LIONEL RICHIE Tuskegee I
CAPITOL NASHVILLE 94431 118.981
LADY ANTEBELLUM OwnThe Night  ill

ALAN JACKSON Thirty Miles West
ACR 29334IEMI NASHVILLE (16.98)

KIP MOORE Up All Night II
MCA NASHVILLE 016432/UMGN (10.981

JOSH TURNER
MCA NASHVILLE 016824/UMGN (10381

Punching Bag

GLORIANA AThousand Miles Left Behind''
EMBLEMANARNER BROS. 527042ANMN (18.98)

IIII

RCA 94916./SMN (11.981

Hell On Heels..PISTOL ANNIES

THE BAND PERRY
REPUBLIC NASHVILLE 014839/REPUBLIC 00.981

The Band Perry I
RCA 90589/SMN (11.9810

FourThe Record II
47

MIRANDA LAMBERT

RCA 89517/SMN (10.981

Barefoot Blue Jean Night pi iiip4JAKE OWEN

6 11 ARTIST Title
IMPRINT & NUMBER I DISTRIBUTING LABEL (PRICE)

29 34

30

31

28

JUSTIN MOORE
VALORY JM0200A (10.981

35
JANA KRAMER Jana Kramer
ELECTRA NASHVILLE 5303701WMN (13.981

32 DIERKS BENTLEY
CAPITOL NASHVILLE 94714 116.981

Home

3,
alCHRIS YOUNG

RCA 85432S1u1N (10.981

HOT SHOT
DEBUT

32 33

33 27

35 37

37 36

1 FRANK FOSTER Red Wings And Six Strings
FRANK FOSTER 17785 02.981

LOVE AND THEFT
RCA NASHVILLE 90161/SMN (9.98)

34 24 BLACKBERRY SMOKE The Whippoorwill
SOUTHERN GROUND 012. (12.981

HANK WILLIAMS, JR. Old School New Rules
BOCEPHUS/BLASTER 531268'3WMN (18.981

TOBY KEITH Clancy'sTavern 
SHOW DOG -UNIVERSAL 015590 (9981

JOSH TURNER Icon: JoshTurner
MCA NASHVILLE 015348/UME (7.981

FLORIDA GEORGIA UNE It'z Just What We Do
REPUBLIC NASHVILLE DIGITAL CS/REPUBLIC (5.981

44 47

41 44

42 41

52

39 38

45

26

28

119

0

r-3-3

'VD

0
L4443

43

22

46

Neon
2

30

a

Outlaws Like Me

Love AndTheft

GEORGE STRAIT Icon: George Strait
MCA NASHVILLE 016307/UME (7.981

EU YOUNG BAND Life At Best
REPUBLIC NASHVILLE 015856/REPUBLIC (10.981

SCOTTY MCCREERY Clear As Day rm
19/MERCURY NASHVILLE 016022/WA/UMW 113.981

CHRIS CAGLE Bads InThe Saddle
BIGGER PICTURE 529297 (14.981 .40
BILLY CURRINGTON Icon: Billy Currington
MERCURY 015290IUME (7.981

PACE
SETTER

SOUNDTRACK Lawless
SONY CLASSICAL 45547/sow MASTERWORKS (14.98)

OLD CROW MEDICINE SHOW Carry Me Back
ATO 0156' (12.981, EDENS EDGE Edens Edge
810 MACHINE EE0100A 16.98)

RIJOHNNY CASH The Greatest:The Number Ones
COLUMBIA 90333/LEGACY 1938) 0+

DIERKS BENTLEY Country & Cold Cans (BPI
12

CAPITOL NASHVILLE DIGITAL EX (3.981

- STONEY CREEK 7677 03.911

1MI THOMPSON SQUARE Thompson Square

42
ELVIS PRESLEY !MAR EhisFatAColledon Of Ekes Songs Chasm BiThe Fans

RCA 42334/LEGACY 19.981

THOMAS RHETT Thomas Rhett (EP)
VALORY DIGITAL EX (5.981

BLAKE SHELTON Red River Blue 
1 50 5'. -ti

78320 113.981

2

4

8

4

1

20

35

14

3

1

42

4

28
J

1
311

27

0 BLUEGRASS ALBUMS-

9

22

43

35

11

75

78

46

IMPRINTARTIST& NUMBER DISTRIBUTING LABEL (PRICE)
Title

OLD CROW MEDICINEATO
0156'

Carry Me BackSHOW

TRAMPLED BY TURTLES Stars And Satellites
BANJODA0 Or/THIRTY TIGERS

THE ISAACS Why Can'tWe
GAITHER 46138/EMI CMG

DAILEY & VINCENT The Gospel Side Of Dailey &Vincent
ROUNDER 618912 EX/CRACKER BARREL

JERRY DOUGLAS Traveler
EONE 2128

AUSON KRAUSS & UNION STATION Paper Airplane
ROUNDER 610665', CONCORD

STEVE MARTIN ANDTHE STEEP CANYON RANGERS Rare Bird Alert
40 SHARE/ROUNDER 610660'/CONCORD

RHONDA VINCENT Sunday Mornin' Singin': Live!
UPPER TAANAGMENT 006

10.10AWSTIIARTOUNCANNOGNINEVE1IORS11RE The Goat Rodeo Sessions
SONY CLASSICAL 84118/SONY MASTERWORKS

PUNCH BROTHERS Who's FeelingYoung Now,
NONESUCH Wm'/WARNER BROS.

e#
1

HIGH COUNTRY
For the first time, two country
songs sell more than 200,000
downloads in a single week,
Taylor Swift's "We Are Never
Ever Getting Back Together"
continues to lead Country

Digital Songs with 284,000 downloads, while her cancer
benefit track, "Ronan," opens at No, 2 with 211,000 sold,
according to Nielsen SoundScan. Concurrently, "Never"
achieves top 20 ranks in both audience and plays (No. 19 on

Hot Country Songs) and gets Airpower stripes in its fourth
week. The title earns its first weekly audience gain since it

SEPTEMBER 22, 2012 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 45

=

Data for week of



AIRPLAY
MONITORED BY
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AFtITST
1111E INIPRINEDISTRIBUTINGLAJEL

1 3 4
2 CHAINZ
BASED ON ATOM STORY DEF JAM 017299V1DJMG

IF- 2 3 TREY SONGZ
CHAPTER V SONGBOOK/ATLANTIC 532404/00 4 RICK ROSS
GOD FNMA 00IFTMAYBACHSUPHAUDEDEF JAM 01631.311DAIG

0 11 9

1.11 2

FRANK OCEAN
CHANNEL ORANGE OEF JAM 01578811DJMG

SLAUGHTERHOUSE
WELCOME TO OUR HOUSE SHADY/INTERSCOPE 017038AGA

IMF, 10 CHRIS BROWN
FORTUNE

. -7 - USHER
LOOKING 4 MYSELF RCA 97176

RCA 96055

E ,, I
DJ KHALED
CGS DE INGER TR EGRANGEM0.10.9111010/01114041MR4AREIJC II

Mil° 8 LEE IS GOOD OEF JAM 017056'OCUMG III
11

M5 3
ir 14 5iii6 2 TAMIA

BEAUTIFUL SURPRISE PLUS 1 15070.2 is 23 NICKI MINAJ
FOX ANNERNMILYOUNGELCAPHARIV0LENNSAUVLERSALREA0L1C II

.L 12 43' DRAKE
TAKE CARE YOUNG MONEY/CASH MOFEY016135'/RERIBUC

.3120 42

ELLE VARNER
PERFECTLY IMPEAFECT MAK 59132/RCA

RIHANNA
TALK THAT NW( SRP/D EF JAM 016313110JMG

91 SOUNDTRACK
SPARKLE RCA 42046 16 11R. KELLY
WRITE ME BACA, RCA 94816

1117 31'1 FUTURE
PLUTO A 1/FREEBAND2 96357/E PIC

19 71 VARIOUS ARTISTS
HANNIIMUSICNOLP NH AUDEPIRMNIXF 44458:0374HERHASiiii A 2 DWELE
GREATER THAN ONE RT 2434/EONE IIII.1

22
22 SOUNDTRACK

THINK UKE A MAN EPIC 53953 IIIIL 18 281 SOUNDTRACK
I PROJECT X WMER TOWER 39284

ID 24 55 LIT. WAYNE
DR CASTER N,VAG MO \EECASHM113NEY015541'4UVRACAlREIUBUCIII

NIP141 STA28 ABE EIDLIDSREBBACCX/GRAAOHUSIWARANTIC527788/116 III
JAY Z KANYE WEST
WATCH THE THRONEROGMBIAAOC NEDONDEFJAN 0151261DP/AgiDI27 57

I2,29 TYGA

111,5 7 JENNIFER LOPEZ
DANCE AGAIN ... nil HITS EPIC 95588 C.P)

76 WIZ

VOLD POEM ?ANNUM EIONFYON1730.111PWALFERIBLE

D 28 WIZ KHALIFA
ROLLING PAPERS ROSTRUM/ATLANTIC 527099/00 0

11:11

JOSS STONE
34 6

THE SOUL SESSIONS VOL 2 STONE'D 152101/S -CURVEElli 18 MARY MARY
GO GET IT ISOUNDTRACIOMY BLOCK 90708/COLUMBIA

lir 30 38
YOUNG JEEZY
1rk8e9usruira Ahl9MON CTODEF JAM 01373840MGD

4 PARKWOOD 90824/COLUMBIA

37 63 BEYONCE

Er 32 PITBULL
PLANET NT MR 305/POLO GROUNDS/]

31
42 MARY J. BLIGE

MY LIFE IACT 11 MATRIARCH/GEFFEN 01625700A

CHILDISH GAMBINO
CAMP GLASSNOTE 0121'

C) 49 43

IFS 35 14

PACE
SETTER

E M E LI SANDE
OUR VERSION OF EVENTS CAPITOL 63767

38 39 ANTHONY HAMILTON
BACK TO LOVE MISTER'S MUSIC 99136/RCA .

IMF, 44 MABLUEC. M. IpLA RLKERR .
Elk 13 WAKA FLOCKA FLAME

TRINE F LEE BRICK SQUAD MONOPC4X529016WARFER BROS IIEt,
40

LAK:ssy,,,,,,,,DiNDEENFVU IITREASURES REPUBLIC 016394*

I  KC AND THE SUNSHINE BAND III
WHACK MX PENDMINSIMBNCHNORASiEHJSIARIANDelk 50 J. COLE ICOLE WORLD ROC NATION 5792A COLUMBIA

39 10
JA....OSH,U.A.A.LEDnEHT......E.op.,... i

Nii-42 25 MELANIElsnuic
ID 47 65 BAD MEETS EVIL

HELL THE SEQUEL SHADY/INTERSCOPE 015729/16A III
CI42 109 IKNTEIMAMCY ALBUM III REPUBLIC 014469 0 II

lir 51 30

1111 04 77 HELLO FEAR FO 00 SOUUVERITY 77917/RCA 1

40

KENDRICK LAMAR
SECTION 80 TOP SAWS DIGITAL ES

KIRK FRANKLIN
I

in54
70TYLER, THE CREATOR

GOBUN XL 529'

V 48 14 ERIC BENET
THE ONE PRIMARY WAVE 70023/JORDAN HOUSE II

55 WALE
AMBITION MAYBACH 528687/WARNER BROS.

Brandy bounces back into the Mainstream

R&B/Hip-Hop chart's top 10 for the first

time in 10 years with one of her own tracks

as "Put It Down," featuring Chris Brown,

inches up 11-10. The RCA singer was last in

the top 10 as a lead vocalist in 2002 with

"Full Moon" (No. 9) while on Atlantic.

111
0 4

Elts5
IlEt3
IN4

Br

ID 11

la1123
16

111 10

111 12

17

20

Ili 18

113 15

 19
Ct. 31

22

/2128
IF 25
g 26

29

EL

10

Billbea

401021 MEANT/PROMOTION (ABEL

GREATEST
GAINER

ADORN
MIGUEL BYSTORIWBLACK ICE/RCA

17

10

18

13

10

19

22

13

14

5

24

13

9

5

12

17

13

3

7

16

5

7

8

6

3

NO LIE
2 CHAINS FEAT. DRAKE DEE JAM/IDJMG

TURN ON THE LIGHTS
FUTURE A- 11FREEBANDLEPIC

LEMME SEE
USHER FEAT. RICK ROSS RCA

AMEN
MEEK MILL FEAT. DRAKE MAYBACH/WARNER BROS.

ENOUGH OF NO LOVE
KEYSHIA COLE FEAT. LIE WAYNE GEFFENANTERSCOPE

POP THAT
NE1101 MUM FEAT. RICK ROSS.FAMELLRWINEBADBOYAYTEASCWE

BAG OF MONEY
WALE FEAT RICK ROSS. MEEK MU &TPAIIIMOBACHAVAFNER BROS.

MERCY
VANYERESEINGSEAH FUSHA E2 4141M2GOODROCANUADIT MOAN

PUT IT DOWN
BRANDY FEAT. CHRIS BROWN CHAMELEONIRCA

DANCE FOR YOU
BEYONCE PARKWOOD/COWMBIA

DIVE IN
TREY SONGZ SONGBOOK/ATLANTIC

HEART ATTACK
TREY SONGZ SONGBOOK/ATLANTIC

2 REASONS
TREY SONGZ FEAT. Ti SONGBOOK/ATLANTIC

I DON'T LIKE
CHEF KEEP FEAT. II REESE GOD IS GOOD/GLORY BOWANTERSCOPE

BIRTHDAY SONG
2 CRAM FEAT. KANYE WEST DEF JAM/IDJMG

LAZY LOVE
NE -TO MOTOWN/IDJMG

WORK HARD, PLAY HARD
WR KHAUFA ROSTRUM/ATLANTIC

LET'S TALK
OMARION FEAT. RICK MSS MAYBAC1EWARNER BROS.

BANDZ A MAKE HER DANCE
JUICY J FEAT. UL WAYNE& 2 CHAIR TAYLOR GANG/COLUMBIA

I WISH YOU WOULD
CIINSFULLUMIASTERCONSPEREESIYUCHIFLUSIKEDEMENUEMELI:

TOUCH'N YOU
RICK ROSS FEAT. USHER MAYBACKSUPPIRUDE/DEFJAANIDJMG

ICE
KELLY ROWLAND FEAT. UL WAYNE REPUBLIC

DOPE CHICK
THE -DREAM FEAT. PUSHA T RADIO KILLA/DEF JAM/IDJMG

MIRROR
BOBBY V FEAT. LIE WAYNE BLU KOLLA DREAMS/EONE

DO IT
M71010 MONTANA FEAT. ROMP PLAYMAKENUNIVERSAL REPUBUC

NEW DAY
RIONTIEMOR DPI& AUCHKEYSGIAMISHADY/AFTERMATIVIREASCON

SWIMMING POOLS (DRANK)
KENDRICK LAMAR TOP DAWG/AFTERMATH/INTERSCOPE

DON'T JUDGE ME
CHRIS BROWN RCA

30 35 2

2

32

 27 16

rit 36 6

3

39 2

 24 14

ID 40 2

37 3

® RE-ENTRY

DICED PINEAPPLES
=ROSS FEAT. WALE& ME WAYBACASUANSUDADEF JAMICUMG

GO GET IT
T.I. GRAND HUSTLE/ATLANTIC

BIG BOOTY
CASH OUT BASES LOADED/EPIC

TILL I DIE
CHRIS BROWN FEAT. BIG SEAN & WIZ KHALIFA RCA

I DON'T CARE
ELIE VARNER MAK/FICA

ENOUGH SAID
AAUYAH FEAT. DRAKE BLACK GROUND

MY MOMENT
DJ DRAM& 2 CHAlta. MEEK MILL JEREMIH APHAJJATES/EONE

MY HOMIES STILL
ULWAYNE FEAT. 816 SEMIYOU116 1/010,CASH WCAPHANERSH AMU

IN AND OUT
MARCUS CANTY FEAT. WALE SYCOIE PIC

TRIUMPHANT (GET 'EMI
MARIAN CAREY FEAT. RICK ROSS & MEEK MILL !SEANCE IDJMG

VAL VENIS
KING I. LAWLESS: EPIC

RHYTHMIC"'

TTTLE
MAST IMPRINT, PROMOTION LABEL

WHISTLE
RO RIOA POE BOY/ATLANTIC

III2e itemMERwatCYBIGSENt PUSKA UMW GIUMBOCAFELLAOEF 14/410150

MI13 2N a LIE;a FEAT. DRAKE DEF JAHVIDJMG

O 6 9 MN! 2REASONSTREY SONGZ FEAT. T1 SONGBOOK/ATLANTIC I

NE79 RW.HNENARsERpH=EAmljlil,GBEEN

si
CALVINLET'S HARRIS FEAT. NE -YO ULTRA

UI
8

11

 12
BD 14

16

17

II) 19

13

Irk15

111:IPh
23

It 18
ID 25
 22
 26

ED

C
C
U

C
ID 40

21

28

31

27

33

35

29

34

37

30

118 32

8

9

1
2

#
WKs

POUND THE ALARM
NICKIMINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

AS LONG AS YOU LOVE ME
MTN WEBER FEAING SEANS000LBOYMAYMONDBFWJ41SAXBILLA16

20 HEART ATTACK
TREY SONGZ SONGBOOK/ATLANTIC

 WORK HARD, PLAY HARD
WIZ KHAUFA ROSTRUM/ATLANTIC/RAP

LIGHTS
EWE GOULDING CHERRYTREEANTERSCOPE

21 CASHIN' OUT
CASH OUT BASES LOADED/EPIC

11 DON'T WAKE ME UP
CHRIS BROWN RCA

AMEN
MEEK MILL FEAT. DRAKE MAYBACH/WARNER BROS.

5 LET ME LOVE YOU IUNTIL YOU LEARN TO LOVE YOURSELF)
NE -YO MOTOWNADJMG

7 I CAN ONLY IMAGINE
OMB GOWEN CAM momis IIINVIEWPRAINSFIASTBALWENSCAFROL

78 TITANIUM
DAVID GUETTA FEAT. SA WHAT A MUSIC/AS:REAMER/A/CAPITOL

19 SCREAM
USHER RCA

7 BAG OF MONEY
WALE FEAT RICK ROSS. AMEK HILL & TPAINEWYBACKINAANO3 BROS,

7 POP THAT
MICH MONTANA FFAT. RD BOSS. DRAKE IX WAYNE MO BOYINTEFSCOPE

LEMME SEE
USHER FEAT. RICK ROSS RCA

5 ADORN
MIGUEL BYSTORM/BLACK ICE/RCA

13 WIDE AWAKE
KATY PERRY CAPITOL

NEW DAY
SOCENT FEAT OR ORE11AUDAKEYS S LIONHODY/AFTERNAKINTEASCON

79 PAYPHONE
MAROON 5 FEAT. INI2 104AUFA A&WOCTONE/INTERSCOPE

4 TURN ON THE LIGHTS
FUTURE A11FREEBANOZ/EPIC

5 WANT U BACK
CHER LLOYD SYCOJEPIC

 SNAP BACKS & TATTOOS
DMICKY GRAHAM NU WORLD ERA/EONE

6 BLOW ME (ONE LAST KISS)
PINK RCA

2 DOPE CHICK
THE -DREAM FEAT. PUSKA T RADIO KILLNOEF JAN1/10JMG

GET LOW
MA ROCA MU ER 1011411\11VA 8 ROMEN1091149,0.N.AtywHE

SLOW DOWN
OYMEMSNAAT.TRIEW UFEHERAMIX0.1 GFEEPENAPNERE0.11LIC

2 SWIMMING POOLS (DRANK)
KENDRICK LAMAR TOP DAWG/AFTEI1MATIVINTERSCO PE

79 WE RUN THE NIGHT
HAVANA BROWN FEAT. PFTBULL 2101/REPUBLIC

2 BIG BOOTY
CASH OUT BASES LOADED/EPIC

17 NOBODY'S PERFECT
J. COLE FEAE PMSSY ELUOTT ROC NATION/COLUMBIA

Cia 3 ENOUGH OF NO LOVE
KEYSHIA COLE FEAT. 01. WAYNE GEFFEN/INTERSCOPE

NEW
GO HARD (LA.LA.LA.)
KREAYSHAWN COLUMBIA

U RE-ENTRY
MISSED CALLS

MAC MILLER ROSTRUM/REPUBUC

GET IT STARTED
MULL FEAT. SHAKIRA MR. 305/POLO GROUNDS/RCA

-112211=111=
OCEAN RIDES VMA WAVE

- Following his performance at the MTV Video Music Awards,
Frank Ocean's Channel Orange earns its Greatest Gainer stripes,
jumping 11-4 with 14,000 sold (up 60%), according to Nielsen
SoundScan. Ocean's album was the biggest -selling set among all

VMA performers, in addition to earning the largest percentage
increase. Its current single, "Thinkin Bout You" (which he sang
on the show), jumps a whopping 373% in sales-moving 55,000
downloads (up 373%). The song explodes on the R&B/Hip-Hop

Digital Songs chart as well, rising 31-4. In turn, it also earns
Greatest Gainer/Digital honors on the Billboard Hot 100 (78-39) and becomes his biggest
hit yet on the tally, surpassing the No. 72 peak of "No Church in the Wild" (Jay -Z and Kanye
West featuring Ocean). Next week's charts will reflect the impact from Ocean's appearance on

NBC's "Saturday Night Live" (Sept. 15). -Kari nah Santiago
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TULE
MIST IMPRINT4PROMOTIONIABC1

27 PRAY FOR ME
ANTHONY HAMILTON MISTER'S MUSIC/RCA I

25 TONIGHT (BEST YOU EVER HAD)
JOHN LEGEND FEAT. WOMAN EPIC

1

16 FEELIN' SINGLE
KELLY RCAEl 5 LATELY

ANNA BAKER BLUE NOTE/CAPITOL

5 27

7
CLIMAX
USHER RCA

EL623

E 8 26

Et 10 6

IF 9 48

IF 16 12

111 " 15

Irr 16 10

16.1:4 13 16

lit 19 9

ID 18 19

PI 14 15

" 19

irit 23 12

III 26 17

1I 10

BEAUTIFUL SURPRISE
TAMIA PLUS 1/CAPITOL

ALL TIED UP
ROBIN THICKE STAR TRAK/GEFFENANTERSCOPE

GO GET IT
MARY MARY MY BLOCK/COLUMBIA

ADORN
MIGUEL BYSTORM/BLACK ICE/RCA

LOVE ON TOP
BEYONCE PARKWOOD/COLUMBIA

DON'T MIND
MARY J. BUGE MATRIARCHIGEFFENANTEFISCOPE

WHAT PROFIT
DWELE RTIEONE

HEART ATTACK
TREY SONGS SONGBOOK/ATLANTIC

DO WHAT YOU GOTTA DO
ANGIE STONE SAGUARO ROAD RHYTHM/SAGUARO ROAD

BELIEVE IN US
MINT COMMON CAGED B1RD/$HANACHIE

MISS MY LOVE
ANTOINE DUNN ELITE

CELEBRATE
WHITNEY HOUSTON & JORDIN SPARKS RCA

HARRIETT JONES
ERIC BENET PRIMARY WAVE/JORDAN HOUSE/CAPITOL

HOLD ON
JAMES FORME& FNMA MOX1Cli& HED 101110.611 RYA KFURIGMBNE

ALONE TOGETHER
DALEY FEAT. MARSHA AMBROS1US DALEYMUSICIREPUBEIC

GROWN FOLKS
BAR-KAYS FEAT. THE UNKNOWNS J EA/RIGHT NOW

NEW
GREATEST
GAINER

4

3

8 6

9 7

10 10

 11

In 17
13

16

18

19

GRL ON FIRE
MICA KEYS RCA

FIND A WAY
KENNY LATTIMORE SI NCERESOUL/CAPITO L

COMPLIMENTS
TANK FEAT. T.I. & KRIS STEPHENS MO GAME/ATLANTIC

WHO'S GONNA LOVE YOU MORE
MICHAEL LYNCHE 8103

RAP SONGS -

TITLE
5 ARTIST IMPRINT/PROMOTION LABEL

15 #1 NO UE
2 CHAINS FEAT. DAME DEE JAM/ICUMG

22 MERCY
LANYENST BIG UNIFORM T WANG 0 ONSOCAFELLADEf JA1410JAIG

POP THAT
FRENCH NORTNIA HAT. ACK ROSS,OPAKE LL WAYNE BAD 801/AlTERSCON

12 AMEN
MEEK MILL FEAT. DRAKE MAYBACH/WARNER BROS.

17 BAG OF MONEY
WALE FEAT. RIM ROSS. MEEK MIL 8, TPAM MANDACH/WARREFIBROS

7 TURN ON THE LIGHTS
FUTURE HERE ERANDZIEPIC

WHISTLE
RO RADA POE ROY/ATLANTIC

 WORK HARD, PLAY HARD
WIZ KHAUFA ROSTRUWARANTIORRP

24 CASHIN' OUT
CASH OUT BASES LOADED/EPIC

22 TAKE IT TO THE HEAD
6.1101ALEDY,E THE RESTMINS MONEY/CASH MONEYARINERSAL FIRRUC

21
NOBODY'S PERFECT

J.

BIRTHDAY
HFEADT. MY ROC NATION/COLUMBIA

4 2 MAINZ FEAT. KANYE WEST DEF JAMJIDJMG

28

3

39

7

4

16

6

2

LEAVE YOU ALONE
YOUNG JEEZY FEAT. NEYD CTEIOEF JAM/10.1MG

BANDZ A MAKE HER DANCE
JUICY J FEAT. UL WAYNE & 2 CHAIN2TAYLOR GANG/COWMBIA

DRANK IN MY CUP
KIIIKO BANGZ MG/UNAUTHORIZED/WARNER BROS.

I DON'T LIKE
CHIEF KEEF FEAT. UL REESE GOD IS GOOD/GLOW BOYIAN1ERSCOFE

NEW DAY
MUNI FMK CAE& ALICIA MYSG LPIIPSHADVAFTEMIN114IffEASCON

TOUCH'N YOU
RICK ROSS FEAT. USHER MAYBACH/SUP-N-SLIDEIDEFJAMIDJMG

I WISH YOU WOULD
MENU UNI1EISIMICESIA 1174.1111/MENIIMAINOW61.611C

SWIMMING POOLS (DRANK)
KENDRICK LAMAR TOP DAWG/AFTERMATHANTERSCOPE

20 II SNAP BACKS & TATTOOS
MUCKY GRAHAM NU WORLD ERNEONE

MY MOMENT
NI DRAMA 2 CHAINS. MEEK MILL RENNIN APHILLIATES/EONE

BEEZ IN THE TRAP
Mao IMAM FE112 CHAIINVOLAG 1/011EXCA91141011EVUUROS41FEHRUE

T.L GE H
GO GET I

DICED PINEAPPLES
FICK ROSS FEAT ME& DRAKE MAYBACHSUPVSLID60EFJAM100.1$
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7r
111

110
10

8

6

2

2

5

10

Mi15 18
lir 11 9

Eli.16
Eti3
Ei[,,

111

gur 17 30

lait 14 14

1:1 26 42

1101F19 151

go 20 16

18 21]

r2123 24

ElI/25 2q.

17

13

24 21 22

Do.

26 22 201

26 24 19

251

I 25
27 281

32 23

rip3s
]

30 27

11 35

114 31

IF 33

111.1_36

10

25

Miguel
0 BYSTORNVELLACK ICE/RCA

NO LIE 2 Chains Featuring Drake
MIKE WILL MADE -1T LT.EPPSA.GRAHAM,M.VVILLIAMSI 0 DEE JAM/IDJMG

LEMME SEE Usher Featuring Rick Ross
JIM JONSHOIR MORRIS (J.G.SCHERTFLOMOFIRISAMARZOUCAU.RAYMOND W.EBEWNGEMLKNIGHTERWLROBBTS II) 0 RCA

HEART ATTACK Trey Songs
KENNY BLANCO.RICO LOVE (BIEVIN,RICO LOVE,T.NEVERSONI 0 SONGBOOK/ATLANTIC

TURN ON THE LIGHTS Future
MIKE WILL MAIM -1T IN.VVILBURN,M.WILLIAMS,M.MIDDLEBROOKSI 0 A-1/FREEBANDZMPIC

MERCY Kanye West, Big Sean, PushaT, 2 Chains
UFTEDIKAVASTATARSANDERSONITHCGAITOALEPPS,IMCMAS.DBFAGII.W.FGEYRwummS1 (i) 6.000AlOCA-FEANOEFJAWIDJMG

BAG OF MONEY Wale Featuring Rick Ross, Meek Mill &T -Pain
BEAT BILLIONAIRE IOAKINTIMEHIN,R.FLWILLIAMS,WLROBERTS ILT-PAIN,S.COOKE) 0 MAYBACH/WARNER BROS.

POP THAT French Montana Featuring Rick Ross, Drake, Lil Wayne
LEE OF THE AMADNZ (KKHR ABOUCEDALLROBERTS IIAGRAHAMDLARTERALNORIDUCAMPBEU) 0 BAD BOYMMRSCOPE

AMEN Meek Mill Featuring Drake
KEY INANE (1.RWILUAMS,IFELTONAGRANAKOM.wEili H,LABRAmS,m.H.MCDONLUDI 0 MAYBACHANARNER BROS.

ENOUGH OF NO LOVE Keyshia Cole Featuring Lil Wayne
)(MONEY (H.D.SAMUELS,S.FENTON,K.M.COLE,O.CARTERI 0 GEFFENIINTERSCOPE

DIVE IN Trey Songs
T.TAYLORAGARRISON (T.NEVERSON,T.TAYLOR.N.MCDOVVELLJ.6ARRISON) 0 SONGBOOK/ATLANTIC

CLIMAX Usher
DIPLO IU.RAYMONO IV,W.PENTZA.RECHTSHAID,INAJERAS.FENTONI 0 RCA

DANCE FOR YOU Beyonce
B.KNOWLES,T.NASH.CASTEWART (T.NASH.C.A.STEWART,B.KNOWLESI 0 PARKWOOD/COLUMBIA

PUT IT DOWN Brandy Featuring Chris Brown
S.CRAWFORD.S.GARRETT (S.CRAWFORD,S.GARRETT,DABERNATHY,C.M.BROWN) 0 CHAMELEON/RCA

NOBODY'S PERFECT J. Cole Featuring Missy Elliott
J L COLE (J COLE.0 MAYFIELDI 0 ROC NATION/COLUMBIA

BIRTHDAY SONG 2 Chains Featuring KanyeWest
SONNY DIGITALX WEST,B WHEEZY (TEPPS,K.O.WEST,S.C.UWAEZUOKE.B.WHITFIELD) 0 DEF JAMADJMG

2 REASONS Trey Songz FeaturingT.I.
TTAYLOR .BRIDGE IT.NEVERSON,T.TAYLORN.MCOOWELLCJ.HARRIS,JR..M.TIMOTHEEKSTEWARTI 0 SONGBOOK/ATLANTIC

BANDZ A MAKE HER DANCE Juicy J Featuring Lil Wayne & 2 Chains
MIKE WILL MADE -IT IM.WILLIAMSAHOUSTONLI.CARTERXEPPSI 0 KEMOSABE/COLUMBIA

FEELIN' SINGLE R. Kelly
R.KELLY,8IG MACKK (R.S.KELLY,D.MAYS,S.SCARBOROUGH,W.WITHERS, JR.I 0 RCA

TONIGHT (BEST YOU EVER HAD) John Legend Featuring Ludacris
PHATBOIZ IlLEGEND,M.J.PIMENTELA ARTHUR.C.REILLY,K.JUSTICE C.BRIDGES) 0 EPIC

TAKE IT TO THE HEAD DJ Khaled Feat. Chris Brown, Rick Ross, Nidd Minaj &LilWayne
11011MNSODIVARRIMAESKCCMOTIRIERISCHERIADCMIHMARJAXICIMOUSOLSMIZINI OMMEESIM111MAIL1WEOIMMILBIZ

LATELY Anita Baker
H.MASON, JR. (T.GIBSON.D.ALLENI 0 BLUE NOTE/CAPITOL

PRAY FOR ME
BABYFACE,A.DIXON (A.HAMILTON,BABYFACE,A DIXON.JOUE)

CASHIN' OUT
DJ SPINZ IJ.M.H.GIBSONI

I DON'T LIKE
YOUNG CHOP (K.COZART,T.TAYLOR,T.PMMAN)

Anthony Hamilton
0 MISTER'S MUSIC/RCA

Ca$h Out
00 BASES LOADED/EPIC

Chief Keef Featuring Lil Reese
e GOD IS 600D/GLORY BOYZ/INTERSCOPE

WORK HARD, PLAY HARD Wiz Khalifa
STARGATE,BENNY BLANCO IC.J.THOMAZ.R.LEVINM.S.ERIKSEN,T.E.HERMANSENI 00 ROSTRUM/ATLANTIC

LAZY LOVE Ne-Yo
S.TAYLOR (S.C.SMITH.S.TAYLOR) 0 MOTOWN/IDJMG

29
LOVE ON TOP
8.KNOWLES.S.TAYLOR (B.KNOWLES,T.NASHA.TAYLORI

Beyonce
0 PARKWOOD/COLUMBLA

IL

BEAUTIFUL SURPRISE Tamia
S.REMI (THILL.C.KELLY.S.REMI) 0 PLUS 1/CAPITOL

321

31

36

34

41 41

37 391

39 45

0 55

5 50

1
ALL TIED UP RobinThidce
THICKE.PRO J (R.THICKE,L.COX0X,R.L.DANIELS) 0 STAR TRAK/GEFFENANTERSCOPE

THINKIN BOUT YOU Frank Ocean
F.00EAN,S.TAYLOR (F.00EAN,S.TAYLOR) 0 DER JAMADJMG

GO GET IT Mary Mary
W.CAMPBELL (TATKINS-CAMPBEU,E.ATKINS-CAMPBELL.W.CAMPBELLI 0 MY BLOCK/COLUMBIA

18

10

TITLE
PRODUCER (SONGWRITER/

1,11

Artist
imPRiNTIPRomoTiON LABE!

ADORN
MIGUEL (MJ.PIMENTELI

Omarion Featuring Rick Ross
ATOIOGRAIICEIERRONLROBERTSIIMMENSEWSIPUAGLEYAISLEOSLLYJIRISIETANJOSPERDAMACENAZORI 0 INKADWARN91 BROS.

I WISH YOU WOULD DJ Khaled Featuring KanyeWest & Rick Ross
HIT -BOY IK.M.KHALED,K.O.WEST.W.L.ROBERTS II,C.HOLLISI 0 WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC

CREW LOVE Drake Featuring The Weeknd
CAIONIAGAESLTHEWEEKENELN.SHEBIBIAMIAMNSKINBAPALWOLATESERECLIONIAGNESEI 0 YOuNG 1,10n97CASNIMNETREPUBUC

LEAVE YOU ALONE Young Jeezy Featuring Ne-Yo
WARREN G (J.WJENKINSW GRIFFINS.C.SMITH,LLISTON-SMITH) 0 CTE/DEF JAMIIDJM6

THANK YOU Estelle
J.DUFIESSISAALTINOADLINKLEY NOUPLESSISATHAMAALONOADUNKELY,D.F.E0WAREIST.O.RIDIAROSONI HOME SCHOOUATLAMIC

ICE Kelly Rowland Featuring Lil Wayne
S.GARRETT,DETAIL (S.GARRETT,N.C.FISHER.K.ROWLAND.O.CARTERI 0 REPUBLIC

GO GET IT TI.
T -MINUS (C.J.HARRIS, JR.,T.WILLIAMS) 0 GRAND HUSTLE/ATLANTIC

38 40 UP! LoveRance Featuring IamSu & Skipper or 50 Cent
R.OLIVER,IAMSU! IR.OLIVER,S.WILLIAMS,P.COXI 0 STUDD LIFE/INTERSCOPE

44 49
BIRTHDAY CAKE Rihanna Featuring Chris Brown

01 OA INTERNZ FINASH.R FENTY,M PPALACIOS,E.CLARKK MCCALLC BROWN.M.RIDDICKI 0 SRP/DEF JANVIDJM6
di

15

11

42

30

ANOTHER ROUND Fat Joe Featuring Chris Brown .
YOUNG LADILCOOL & DPI IOLAUSOILIACARITANALMSROMOBYKJOSEPHALOONSJARRYANDINSALVALENZANOI 0 TENOR SQUAB

TOUCH'N YOU Rick Ross Featuring Usher li
RICO LOVE,P.MEDOR (RICO LOVE,P.MEDOR,W.L.ROBERTS III 0 MAYBACHISUP-NSLIDE/DEF JANVIDJMG

T.NASH IT.NASH,T.THORNTON)
DOPE CHICK The -Dream Featuring PushaT ME

0 RADIO KlUA/DEFJANVIDJMG

LET'S TALK

i CLIQUE KanyeWest Jay -Z Big Sean
HIT-BOY,K.WEST (C.HOLLIS,S.ANDERSON,K.O.WEST,S.C.CARTER,J.E.FAUNTLEROY III 0 6.0.0.0/DEE JAMADJMG

DICED PINEAPPLES Rick Ross Featuring Wale & Drake
CAROIAK (W.LROBERTS II,C.E.MCCORMICK.OAKINTIMEHINAGRAHAMI 0 PAAYBACIDSUP-N-SUDE/LEFJAMADJMG

NEW DAY 50 Cent Featuring Dr. Dre & Alicia Keys
AlteSAINPUTOINENIAMETETIC.UUSRJUKLIDLLEINLINGSKIARLIONROMIRESIULACFOCLRABISETIASIREEN 0 6 WISWORTIKEIVIRGSRFE

BEEZ IN THE TRAP
KE-NOE ID.T.1,1ARAJ,M.JORDAN,TEPPSI

DO IT
BOBBY KRITICAL (M.GRAVES,K.T.CAMPBELL,B.B.TURNER JR.)

Nicki Minaj Featuring 2 Chains
0 YOUNG MONEY/CASH MONEY/REPUBLIC

Mykko Montana Featruing K -Camp
O PLAYMAKER,REPUBLIC

GIRL ON FIRE Alicia Keys Featuring Nicki Minaj
ALICIA KEYS,J.BHASKER,S.REMI IALICIA KEYS,J.BHASKER,S.REMLW.SQUIER) 0 RCA

MIRROR Bobby V Featuring Lil Wayne
53

KERONDO IK.M.ERONDU,B.WILSON,R.D,HIRT,C.STEWARLD.CARTERAO.TIBBSI 0 BLU KOUA DREAMS/EONE

P4 65 ©SWIMMING POOLS (DRANK)

58
(GET 'EM)

"MINUS (K.DUCKwORTH.T.WILLiAMS)

Mariah Carey Featuring Rick Ross & Meek Mill
0 TOP DAWG/AFTERMATHIINTERSCOPE

Kendrick Lamar

©TRIUMPHANTM.CAREY.J
OuPRI,B M.COX (M.CAREY,J.DUPRI,B.M.COX,W,LROBERTS II,R.R,WIU.IAMS) 0 ISLANDADJMG

157
68

MY MOMENT
"MINUS (T.EPPS.R.R.WILLIAMSAFELTON,T.WILLIAMS)

DJ Drama, 2 Chains, Meek Mill, Jeremih
0 APHILUATES/EONE

,.-
5, cR

I

ENOUGH SAID Aaliyah Featuring Drake- N.SHEBIB (N.SHEBIB,A.GRAHAM,P.ALIXANDER,J.AUSTINI BLACKGROUND

45

The latest single

from the seemingly

elusive 6.0.0.D.

Musk compilation

Net Summer

bows with 4.6

million audience

impressions and

opens at No. 2

on R&B/Hip-Hop

Digital Songs with

14,000 sold.

The rapper debuts

the second single

off his 10th studio

album, I Am Not

a Human Being II,

due later this fall.

The song features

vocals by Noel

"Detail" Fisher,

who produced this

track as well as

Wayne's top 10 hit

"How to love" and

Kelly Rowland's

new "Ice" (No. 41).

"Amencan mot"

alumnus' first

release debuts

on the tally after

placing fourth in

the show's ninth

season. The song is

also making wares

on Adult ROB where

it reaches a new

peak (29-25).

The duo that began

its chart career with

a No.1 track in 2000

("Separated")

followed by four

successive top lOs

returns with this

song from its 2013

release Face the

Musk The two can

be seen recording

the song on the

Oct. 1 episode of TV

One's "ROB Divas."
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Whitney Houston & Jordin Sparks
0 RCA

MY HOMIES STILL Lil Wayne Featuring Big Sean [
STREETRUNNER.RDIADOCATERSMDERSONNWAVARRDWZMAJELLOABROWN.TKELSIEGSFUW) 0 YOUNG MCCEY/CASFIMONETMERIBUC

NO WORRIES Lil Wayne Featuring Detail I
DETAIL DICARTER,N.C.FISHER,B.WILLIAmS,J.A.PREYANR.DIAZ/ 0 YOUNG MONEY/CASH MONEY/TIEPUBUC

POP (EVARNEFLW.FELDERAMANSEL.R.BELL,R.BELLG.BROWN,DJOHNSON.RMICKENS,C.SMITHATHOMASI 0 MBKIRCA tI DON'T CARE Elle Varner

DOWHATYOU GOTTA DO Angie Stone 1
WAJOAES,LB.STIPHENSAIEWIS CICPAVVID,WKJONES.i LLEWISABSIEPHENSI 0 SAGUARO ROAO RWHILL/SACUARO ROAD

T.VAUGHN IJ.FORTUNE,C.FORTUNE 'VAUGHN) 0 FIYA WORLDAIGHTMONE [HOLD ON James Fortune & FIYA Featuring Monica & Fred Hammond

LGRAY U.M.H.GIBSON,M.ROBERTS.LGRAY)

BIG BOOTY
0 BASES LOADED/EPIC

CaSh Out'

IN AND OUT Marcus Canty Featuring Wale
H -MONEY (HO SAMUELS,EBaiiNGERAHARRELLC.BRomED GoRooN.R.60800N,WJOHNSON,OAKINTRIGHINI 0 SYCOMPIC

BORN STUNNA
BEAT BILLIONAIRE (B.WILLIAMS,S.COOKE,W.LROBERTS III

Birdman Featuring Rick Ross I
0 CASH MONEWREPUBUC

I AM YOUR LEADER Nidd Minaj Featuring Cam'ron & Rick Ross
HIT -BOY (0.T mARAJ,C.HOLLIS,W.LROBERTS II,C.GILESI 0 YOUNG MONEY/CASH MONEYMEPUBUC

YOU COME FIRST Jacob Latimore I
INFINITY.TARIO (.1.SUECOF,A.HOLMES,C.J.JACKSONAPELLEGRINII 0 CROWN WORLD/RCA

ALONE TOGETHER Daley Featuring Marsha Ambrosius I
C.FINCH (DALEY,C.FINCH,M.AMBROSIUS) 0 DALIWAUSICMEPUBUC

I LOVE GIRLS Pleasure P FeaturingTyga
DJ FRANK E U.FRANKS,M.COOPER,R.TOBY,C.BROWN) 0 SWAGGAMONE

81 RE-ENTRY 4

83 NEW 1

NEW 1

85 NEW I

89

[B9

War

92 82 98

93 78 76

94 97 96

96 RE -ENT. 2

97 RE-ENTRY 9

10

BELIEVE IN US
MINT CONDITION (R,KINCHEN,S.WILLIAMS)

VAL VENIS
C -SICK IC. DUMAZERAJOHNSON)

NAME ON IT
POOH BEAR.THE AUDIBLES L.I.BOYO.Y.BARKERI

JUST THE WAY YOU ARE
(TAYLOR,V.M.WATSON (ITAYLOR,V.M.WATSONAAUSTINI

MISS MY LOVE
E.NICHOLAS.A.DUNN (A.DUNNI

Mint Condition
0 CCAGE//BIRD/SHANACHIE

King L
0 LAWLESS/EPIC

Urban Mystic
0 SORE

Johnny Gill
0 J SKILLZ/NOTIFI

Antoine Dunn
0 ELITE

56

52

57

56

60

38

39

20

64

621

52

671

65

691

45

711

72

731

63

FIND A WAY Kenny Lattimore
LBARIAS,C.HAGGINS (C.HAGOINS,LBARIAS,B.HINESA.HARRISISTEVENSA.S.DEVAUGHNI 0 SINCERESOUL/CAPITOL

I WISH I KNEW Alex Boyd
C.HAGGINS,LBARIAS (0.SCOTTL.HAGGINS,LBARIASAH00DASMITHI 0 RCA

TELL HER AGAIN Sterling Simms Featuring Meek Mill
POP.OAKWUD (A.WANSELVV.FELDERA.SIMMSA.COLSONMA.WIWAMS.H.WRIGHTI 0 STEREOTYPES/RCA

BACKUP PLAN Angie Stone
0 SAGUARO ROAD RHYTHM/SAGUARO ROAD

WHO'S GONNA LOVE YOU MORE Michael Lynche
MIKE CITY IA STONE,M.FLOWERS)

NOT LISTED (NOT LISTED)

M.I.A.
TONE THE BEAT BULLY (0.GRANDBERRYOAKINTIMEHiN.A.TUCKER)

MAKE IT NASTY
CP IM.NGUYEN-STEVENSON,C.wASHiNGTONI

YOU & I
KAJUN,AVANTAMENRY (MAVANT,K.JOHNSONA.HENRYI

J.SPLASH (M.KAHANE,G.SOULE)

77 86
GROWN FOLKS
JAllE PHA (P.ALEXANDER,G.HUGHES.J.V.SIMS)

U AINT BOUTTHAT LIFE
BEATKING UMILEY,R.PULLUM.T.PORTER.P.D.UNDERWOODI

LETTHE CHURCH SAY AMEN
LHANES (A.CROUCH,LHANES)

SEXIFY
P.L.WILLIAMS (P.L.WILLIAMSI

0 BIM
Omarion &Wale III

0 MAYBACWWARNER BROS.

e YOUNG MONEY/CASH MONEYIREPUBUC

Tyga

Avant Featuring KeKeWyatt
0 MO-6/CAPITOL

COMPLIMENTS Tank FeaturingT.I. & Kris Stephens
T -MINUS ITANK,K.STEPHENS,C.J.HARRIS, JR.I 0 MOGAMEATLANTIC

AWESOME Charles Jenkins & Fellowship Chicago
R.ROBINSON ILJENKINSI 0 INSPIRED PEOPLE

I LUV DEM STRIPPERS 2 Chains Featuring Nicki Minaj
YOUNGSTARR BEATZ (T.EPPS,O.T.MARAJ.B.HENsHAws.BRooKs,T mcFETRIDGE,R.PARKER, JR.) 0 DEF JAM/IDJMG

HOLD UP CO, Out Featuring Wale
NOT LISTED (NOT LISTED) BASES LOADED/EPIC

SO SOPHISTICATED Rick Ross Featuring Meek Mill
THE BEAT BULLIES PN.L.ROBERTS DA.TUCKER,R.R.WILLIAMS) 0 MAYBACH/SuP-N-SLIDE/DEFJAMPOJMG

HOW DO YOU WANT IT Dizzy D Featuring Erin Rogers
J BEATS OF I.S.P. (J.E.MCKINNIE JR.,D.WARREN) 00 ANIMAL KINGDOM/DEH TYME

WRONG SIDE OF A LOVE SONG Melanie Fiona
0 SRC/REPUBUC

BapKays FeaturingThe Unknowns
0 JEAMIGHT NOW

BeatKing
0C3

Andrae Crouch Featuring Marvin Winans
O aivERPHIO

Leah LaBelle
O EPIC

2 Chains
0 OEFJAM/IDJMG

I'M DIFFERENT
DJ MUSTARD IT.EPPS,D.MCFARIANE)

NEW GOD FLOW
KWESTJ300(2.TAPEZIKOLNESLIMORVIDB,HROONEVUILANACEIZOEACOLESYSAFINDUTOMENOMK.VAILEI 0 GOOD/DEC JAMME

PushaT Kanye West 11

-E22=ErMi
MIGUEL ADORNS NO.1 SLOT

MIGUEL

AI

tt2'
TITLE Artist E't , , ..

PRODUCER ISONGWRIIER), IMFAINTIPROMOTION LABEL S R

DIVE Usher
JIM JONSIN,RICO LOVE.FROMANO,MR. MORRIS IRICO LOVE,J.G.SCHEFFER.O.MORRIS,F IROMANO) 0 RCA

HARRIETT JONES Eric Genet
G.NASH.JR..E.BENET IE.BENET.G.NASH,JR.) 0 PRIMARY WAVE/JORDAN HOUSE/CAPITOL

[

J.DUPLESSISAALTINO(M,IBUGURNAMILTON,J.DOPLESSIS,K.OUPLESSISAALTINO) 0 MATRIARCHMEFFENIINTUISCOPE

DON'T MIND Mary J. Blige

WHERE HAVE YOU BEEN a

DR. LUKE,CIRKUT,C HARRIS (E.DEANI.GOTTNALD,C.HARRIS,H.WALTER,6 MACKI e SRP/OEFJRAM/ihalDnJMn: ta
DON'T JUDGE ME
IA MESSENGERS (C.M.BROWN,N.ATWEHA.MESSINGER,M.PELLIMER)

Chris Brown I
0 RCA

WHAT PROFIT
MIKE CITY (0,1 FLOWERS)

CELEBRATE
R.KELLY IR.S.KELLY)

R&B singer Miguel lands himself another No.1 on Hot R&B/Hip-Hop Songs

as "Adorn," the Greatest Gainer/Airplay recipient, tip -toes 2-1 (up 29% in
audience impressions, according to Nielsen BDS). The first single from
second album Kaleidoscope Dream (Oct. 2) is his third topper on the survey
and second as a lead artist. Additionally, Miguel is one of only three acts to
have multiple No. is this year following Drake (with three) and 2 Chainz (two).

Among the stations helping push the song's gain are WWAR New York (1.7

million in audience), WVEE Atlanta (1.7 million) and WGCI Chicago (1.6 million). -Karinah Santiago

Data for week of SEPTEMBER 22, 2012 For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 47
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TITLE
ARTIST IMPRINT/PROMODONLABEL

awKs

10,000 REASONS (BLESSTHE LORD)
MATT REDMAN SIXSTEPS/SPARROME MI CMG

LOSING
TENTH AVENUE NORTH REUNION/PLG

ME WITHOUT YOU
TOBYMAC FOREFRONT/EMI CMG

FORGIVENESS
MATTHEW WEST SPARROW/EMI CMG

WHERE I BELONG
BUILDING 429 ESSENTIAL/PLO

REDEEMED
BIG DADDY WEAVE FERVENT/WORD-CURB

CENTER OF IT
CHRIS AUGUST FERVENT/WORD-CURB

JESUS, FRIEND OF SINNERS
CASTING CROWNS BEACH STREETMEUNION/PLG

GOOD TO BE ALIVE
JASON GRAY CENTRICITY

THE PROOF OF YOUR LOVE
FOR KING & COUNTRY FERVENT/WORDCURB

THE HURT & THE HEALER
MERCYME FAIR TRADE

OVERCOME
JEREMY CAMP BEC/TOOTH & NAIL

GOD'S NOT DEAD (LIKE A LION)
NEWSBOYS INPOP

341

LIVE LIKE THAT
SIDEWALK PROPHETS FERVENT/WORD-CURB

SHOULD'VE BEEN ME
CITIZEN WAY FAIR TRADE

JESUS IN DISGUISE
BRANDON HEATH MONOMODE/REUNIONIPLO

WHEN MERCY FOUND ME
RHETT WALKER BAND ESSENTIAUPLG

BANNER OF LOVE
LUMINATE SPARROWIEMI CMG

I'M ALIVE
PETER FURLER SPARROWIEMI CMG

STEADY MY HEART
KARI JOBE SPARROW/EMI CMG

YOU ARE I AM
MERCYME FAIR TRADE

 46
0 29

CD28

32 32

13

71

11

11

ONE THING REMAINS
PASSION FEAT. KRISTIAN STANFILISIXSTEPSISPARROWL, s

AFTER ALL (HOLY)
DAVID CROWDEB'BAND SIXSTEPS/SPARROMEMI CMG

KEEP YOUR EYES OPEN
NEEDTOBREATHE ATLANTICANORDCURB

WE ARE FREE
AARON SHUST CENTRICITY

ONLY A MOUNTAIN
JASON CASTRO ATLANTICJWORD-CURE

DON'T GIVE UP
CALLING GLORY SONCURED

ALL THINGS POSSIBLE
MARK SCHULTZ FAIR TRADE

2
$- I NEEDA MIRACLE

THIRD DAY ESSENTIAL/PIG

9 YOUR PRESENCE IS HEAVEN
ISRAEL & NEW BREED INTEGRITY

14 WHO YOU ARE
UNSPOKEN CENTRICITY

11
NEED YOU NOW (HOW MANY TIMES)
PLUMB CURB

33 30
19 BEAUTIFUL YOU

TRENT MONK TRENT MONKO EVEN IF
HATLESS BEC/TOOTH & NAIL

laYOUR LOVE NEVER FAILS
NEWSBOYS INPOP

36 35 2

37 27 9 1

0 37
O 38 7

 41
41 36 11 1

O 39 1

(ID 40 5

O 42 511

O 43 7

O 44 15

47 45 10

0
0
0

48 13.1

47 14

49 191

PROMISES
SANCTUS REAL SPARROW/EMI CMG

WELL DONE
MORIAH PETERS REUNION/PLG

HOLD ME STILL
FOREVER JONES EMI GOSPEL

GREAT I AM
PHILLIPS, CRAIG & DEAN FAIR TRADE

NOT FOR A MOMENT (AFTER ALL)
MEREDITH ANDREWS WORD -CURB

SHOOTING STAR
OWL CITY REPUBLIC

DON'T HAVE LOVE
HOLLY STARR ARTIST GARDEN

RIGHT BESIDE YOU
BUILDING 429 ESSENTIAL/PLG

HOLDING ON
JAMIE GRACE GOTEE

CHANGE MY LIFE
ASHES REMAIN FAIR TRADE

BE SOMEBODY
THOUSAND FOOT KRUTCH TFK

LOVE IS ALL
JE KOR SAVE THE CITY

FINALLY HOME
KERRIE ROBERTS REUNION/Pt6

REST IN THE HOPE
KARYN WILLIAMS INPOP

SCARS
JONNY DIAZ FAIR TRADE

A solo artist since 2003, former Caetimon's

(all member Derek Webb posts his second

straight top 10 start on Christian Albums

with ad, which pops on at No. 9 (2,000

sold, according to Nielsen SoundScan).

He achieved his best rank to date when

Stockholm Syndrome peaked in its opening week at No.2 three years ago.

at CHRISTIAN imp_
%V ALBUMS -

ARTIST
TITLE IMPRINT & NUMBER/ DISTRIBUTING LABEL

OHOT SHOT #1 LECRAE
DEBUT ,wK GRAVITY REACH OM/INFINITY

2 t

TOBYMAC
- EYE ON IT FOREFRONT 6732/E81 CMG

3 2 3
TENTH AVENUE NORTH
THE STRUGGLE REUNION 10163/PLG

O  rusAATEThLE
CENTER

& NEW BREEDiNTEBREGRERmume,A.v.

it  MATT REDMAN
- 10.0W REASONS SIXSTEPSISPARROW 78534EMI CMG

6 5
16 MERCYME

THE HURT & THE HEALER FAIR TRADE 16020'PLG

7 15 42 NEWSBOYS
GOD'S NOT DEAD INPOP 1592/EMI CMG

0 19 47
CROWNSCOMEoINmpw

BEACH STREETMEUNION 10162/PLG

0 CI DEREK WEBB
CTRL FAIR TRADE 6043 EX/PLO

10 20
50 VARIOUS ARTISTS

wow tins 2012V/0110-CURBROVIDENT !MICRO,/ 916T/II CMG

1 10
74 LAURA STORY

BLESSINGS FAIR TRADE 4873/PLG

112 17 101 HUVEILCIL 1%rgrIIEHTU.SONGISPARROW SWAMI CMG

13 21
43 CHRIS TOMLIN

HOW GREAT IS OUR GOOSNSTEPS/SPARROW636KM1 CMG

32 2 El if
LEE STROI3EL

POTKOKINRWRIMISTIOIRIWOORWMIXIATON

JARED ANDERSON
THE NARROW ROAD INTEGRITY 5084 EX/PLG

16 9 75 MANDISA
WHAT IF WE WERE REAL SPARROW 7863IEMI CMG

17 12
51

JAMIE GRACE
ONE SONG AT A TIME GOTEE/COLUMBIA 70021/PIG

18 11
551 BUILDING 429

USTEN TO THE SOUND ESSENTIAL 10932/PIG

19 6 9
PriguDDIED LOVE RAZOR & TIE 63363/PLG

20 13
24 SIDEWALK PROPHETS

LIVE LIKE THAT FERVENT 881390NVORD-CURB

=Bill&GLORIAGAIRIERAND1HEMHOWCOMINGRENDS
GOD BLESS THE USA GAITHER 6335/EMI CMG

14 6 BIG DADDY WEAVE
I LOVE COME TO LIFE FERVENT 887989/WORD-CURB

23 16
3 CHRIS AUGUST

THE UPSIDE OF DOWN FERVENT 888388/WORD-CURB

24 18
211 PHILLIPS, CRAIG & DEAN

BREATHE IN FAIR TRADE 6019/PLG

41 22 TRIP LEE
THE GOOD LIFE REACH 8M/INFINITY

26 22
321 FOR KING & COUNTRY

 48 11

CRAVE FERVENT/WORD-CURS 887997/WARNER-CURB

LECRAE
CHURCH CLOTHES (EN REACH DIGITAL EX

28 29 26 PASSION
PASSION: WHITE RAG SEISTEPSAPARROW EWIEMI CMG

29 26 46 SOUNDTRACK
COURAGEOUS REUNION 10167/PLG

THOUSAND FOOT KRUTCH
THE END IS WHERE WE BEGIN TEX 70040

O 47 , KB
WEIGHT & GLORY REACH 8232/INFINITY

30

31
KARI JOBE

32 WHERE FIND YOU SPARROW 3128/EMI CMG

Olin MARK SCHULTZ
ALL THINGS POSSIBLE FAIR TRADE 6044/PLG

34 33 TOBYMAC
DUBBED& IREODA REMIX FIRECTFOTERIONT 6333DEMI CMS 1111

BRITT NICOLE35
GOLD SPARROW 7857/EMI CMG

36 40
5, NEEDTOBREATHE

THE RECKONING ATLANTIC 528053/WORDCURB

37

39

37
58 MAT KEARNEY

YOUNG LOVE INPOP 1608'IEMI CMG

430 RHETT WALKER BAND
- COME TO THE RIVER ESSENTIAL 10440/PLO

411

40 4
ANDREW PETERSON
LIGHT FOR THE LOST BOY CENTRICITY 1102/081 CMG IL
THE COLLINGSWORTH FAMILY
PART OF THE FAMILY STOWTOWN 3103/PLG

MICHAEL W. SMITH
GLORY MWS 20030/PIG

SOUNDTRACK
JOYFUL NOISE WATERTOWER 33273/EMI CMG

GAITHER VOCAL BAND
AMA PROMISE GAITHER 6127/EMI CMG

45 39 4
THE BOOTH BROTHERS
ATRIBUNTORE SONGS OFINTAGINTAGNITERGA01491f2344.11M

46 25 2
VARIOUS ARTISTS
 I RADIO HITS WORD -CURB 888592

PROJECT 86
35

3 WAIT FOR THE SIREN TEAM BLACK 82592, KUTLESS
1 BELIEVER BEC 9854IEMI CMG

49 23
4 VARIOUS ARTISTS

MGM TO SMERIDAYS 116GEST RAISE SONOSSIM SOK TAM CMG

50 49 41
JESUS CULTURE
AWAKEHI% ONE NOM OIKAGOJESUSCURPMS'NAY OM 111

42

43

NE-EHTRY

28

44

26

34

THE CHARIOT
ONE WING GOOD FIGHT 2439/EONE I

Songwriter/producer Deon !Upping makes

his first appearance on Gospel Albums with

!Just Want to Hear You, his sophomore set

that bows at No. 6 with 3,000 sold. Lead

single "What's Coming Is Better" is the

artist's first to chart on Gospel Songs, where

it ranks at No. 25 in its 10th chart week.
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TITLE
ARTIST IMPRINT/PROMOTION LABEL

10,000 REASONS (BLESSTHE LORD) I
MATT REDMAN SIXSTEPS/SPARROWIEMI CMG

LOSING
TENTH AVENUE NORTH REUNION/PLG

ME WITHOUT YOU
TOBYMAC FOREFRONT/EMI CMG

FORGIVENESS
MATTHEW WEST SPARROWIEMI CMG

CENTER OF IT
CHRIS AUGUST FERVENT/WORDCURB

REDEEMED
BIG DADDY WEAVE FERVENT/WORD-CURB

WHERE I BELONG
BUILDING 429 ESSENTIAL/PLO

JESUS, FRIEND OF SINNERS
CASTING CROWNS BEACH STREET/REUNIONIPLG

THE PROOF OF YOUR LOVE
FOR KING 8 COUNTRY FERVENT/WORD-CURE

9 34 GOD'S NOT DEAD (LIKE A LION)
NEWSBOYS INPOP

14 16 GOOD TO BE ALIVE
JASON GRAY CENTRICITY

13 30 OVERCOME
JEREMY CAMP BEC/TOOTH & NAIL

11
29 THE HURT & THE HEALER

MERCYME FAIR TRADE

12
33' LIVE LIKE THAT

SIDEWALK PROPHETS FERVENT/WORD-CURE

15 11
SHOULD'VE BEEN ME

CITIZEN WAY FAIR TRADE

17 6 JESUS IN DISGUISE
BRANDON HEATH MONOMODFJREUNION/PLG

16
19 WHEN MERCY FOUND ME

RHETT WALKER BAND ESSENTIAL/PIG

to
ALL THINGS POSSIBLE
MARK SCHULTZ FAIR TRADE

19 B
BANNER OF LOVE
LUMINATE SPARROW/EMI CMG

29 2 YOU ARE I AM
MERCYME FAIR TRADE

21 8 I'M ALIVE
PETER FURLER SPARROW/EMI CMG

23
, NOT FOR A MOMENT (AFTER ALL)

MEREDITH ANDREWS WORD -CURB

20
15 KEEP YOUR EYES OPEN

NEEOTOBREATHE ATLANTIC/WORD.CURR

25
NEED YOU NOW (HOW MANY TIMES)
PLUMB CURB

22 12
BEAUTIFUL YOU

TRENT MONK TRENT MONK

CHRISTIAN CHR-

"III TITLE
ARTIST IMPRINTMROMOT1ON,BEL

1 1 18
#1 ME WITHOUT YOU

iowKs TOBYMAC FOREFRONT:EMI CMG

1116.- 2 1, LOSING
TENTH AVENUE NORTH RLUNIONVPLG

3 KEEP YOUR EYES OPEN
NEEDTOBREATHE AI lANTICIWORDURB

t
O
O
0
O

5
18 THE PROOF OF YOUR LOVE

FOR KING 8 COUNTRY FERVENT/WORD-CURB

SHOOTING STAR
OWL CITY REPUBLIC

6 12 CENTER OF IT
CHRIS AUGUST FERVENT/WORD.CURB

7
14 SUPERHERO

FAMILY FORCE 5111 ENTERTAINMENT/TOOTH & NAIL

8 9 BANNER OF LOVE
LUMINATE SPARROW/EMI CMG

15
10 WHEN MERCY FOUND ME

RHETT WALKER BAND ESSENT1AL/PLG

10 29 WHERE I BELONG
BUILDING es ESSENTIAL/PLG

14 5 NEED YOU NOW (HOW MANY TIMES)
PLUMB CURB

17
9 FORGIVENESS

MATTHEW WEST SPARROW/EMI CMG

13 10
24 BE SOMEBODY

THOUSAND FOOT KRUTCH TFK

14 13 8
BETTER THAN LIFE

REMEDY DRIVE CENTRICITY

0
0

16 13
FREE FALL
ROYAL TAILOR ESSEN TIAUPLG

22 3
GREATEST
GAINER

UVEIT OUT
ABANDON FOREFRONT/EMI CMG

9
I'M ALIVE

10 PETER FOUR SPARROW/EMI CMG

gri

di EVEN IF
KUTLESS BEC/TOOTH A NAIL

YOUR LOVE NEVER FAILS
NEWSBOYS INPOP

20 20 4
WHO YOU ARE
UNSPOKEN CENTRICITY

Cc'

24 12 ALL I REALLY WANT
ADAM CAPPA BEC/TOOTH & NAIL

2t 3
I WILL FIND YOU

JIMMY NEEDHAM FEAT. LECRAE INPOP

CD 28
2

LET IT OUT
PRESS PLAY DREAM

O DRAW THE LINE
25

2
DISCIPLE FAIR TRADE

18 NEVER LET YOU GO 29 MANAFEST BEC/TOOTH & NAIL

Immo
in II II UFE & FAVOR (YOU DON'T KNOW MY STORY)

JOHN P. KEE AND NEW LIFE KEEiNEW LIFE

LET THE CHURCH SAY AMEN
ANDRAE CROUCH FEAT. MARVIN WINANS RIVERPHIO

MYBLOCK/COLUMBIA
pAGAOR ,GMEA I, IT

'-911111 SHIFTING THE ATMOSPHERE
JASON NELSON VERITY/RCA

: 11
JMIESFOR1101&KYAFFATIVICA,FREOKAMNONDEGAVAILONNIKERE

ISM& NM BRIER FIAT JAMMU* &JASOLOILLSCNNR17617/031161314

HOLD ON

IT'S NOT OVER (WHEN GOD IS IN IT)

9 7

liMY TESTIMONY
MARVIN SAPP VERITYMCA

9

11111 -AFTER THIS
YOUTHFULPRAISEFFALJJ HAIRSTON EVIDENCE GOSPEL/LIGHT/NONE

11 10
23 KEEP ME

PATRICK DOPSON OILONIT

10

nielsen
BDS

SALES DATA
COMPILED BY

nielscn
SoundScan

I

MOVASHAWN MITCHELL
CREATES4THIS VMANIEMI GOSPEL 88481/EMI CMG

nilISRAEL & NEW BREED
JESUS AT THE CENTER LAVE INTEGRITY 850KKOLUMBIA-Ila

IFNI

JOHN P. KEE AND NEW LIFE
LIFE AND FAVOR KEE 8271/NEW LIFE

DEON KIPPING
I JUST WANT TO HEAR YOU VERITY 97016/RCA

J MOSS
V9 THE OTHER SIDE OF VICTORY PAJANWERIN 920728CA

O 11 11

ri MARVIN LWINANS
aii.THE PRAISE  WORSHIP EaLBIENCEMLW 8266

O MARY MARY
GO GET IT (SOUNDTRACK) MY BLOCK 937081COLUMBIA

r0 7 , VARIOUS ARTISTS
WOW GOSPEL 3112WORDCUREVEMI CMGNERITY 97014/RCA

1 1 8 24

1 2 10 13

 16 22

O 23 11

O 22 8

 14
 17 77

O 25 34

19 13 16

O 15 53

0 20 32

O 28 50

O 21 11

24 18 5

O 27 16

HOT SHOT
DEBUT

ARTIST
TITLE INPRI,1 ENUMBERMISTRIBUTINGLABEL

LECRAE
GRAVITY REACH 8234/INFINITY

TAMELA MANN
BEST DAYS TILLYMANN 004

MARVIN SAPP
WIN VERITY 97017/RCA

CHARLES JENKINS & FELLOWSHIP CHICAGO
THE REST OF BOTH MELDS MHO NONOEMIGOSPEL MELO CLOG

TRIP LEE
THE GOOD UFE REACH 8205/INFINITY

LECRAE
CHURCH CLOTHES IEP1 REACH DIGITAL EX

KB
WEIGHT & GLORY REACH 8232/INFINITY

WEI R IRE WORSIWEGIEPLICEORNERYWOMIGHT MUNK MI
WILLIAM MCDOWELL

KIRK FRANKLIN
HELLO FEAR FD YO SOUUVERITY 77917/RCA

JAMES FORTUNE & FIYA
IDENTITY FIYA WORLD/LIGHT 72657EONE

JASON NELSON
SHIFTING THE ATMOSPHERE VERITY 97015/ FICA

LE'ANDRIA JOHNSON
,E :MONS OF BE151RINEEFRITAT9C150FLO 92626 91EVUSChtflO

FRED HAMMOND
GOD, LOVE & ROMANCE F HAMMOND/VERITY 80990IRCA

ANDRAE CROUCH
THE JOURNEY RIVERPHIO 002

THOMAS MILES AKA NEPHEW TOMMY
P2LIWURNNULSIM501.11CUTUSLOTOISMOTOBLITANIMIS

TROY SNEED
ALL IS WELL EMTRO GOSPEL 931536RASEIS

ZACARDI CORTEZ
THE INTRODUCTION BUWKSMOKE 3078 WORLDWIDE

(1) GOSPEL SONGS'"

TITLE
ARTIST IMPRINT:PROMOTION LABEL

:..10 TAKE ME TO THE KING
TAMELA MANN TRW:ANN

AWESOME
PASTOR CHARLESJENKINS & FELLOWSHIP CHICAGO INSPIRED PEOPLE

12 12 27

0 13 10

O 14 10

15 15 44

O 16 15

 17 19

O 20 10

19 18 8

O 22 17

0 21 9

22 19 6

 28 5

O 23 5

25 10

GREAT AND MIGHTY
BYRON CAGE GOSPO CENTRIGNERITY/RCA

TESTIMONY
ANTHONY BROWN & GROUP THERAPY TYSCOT

LAY IT DOWN
TROY SNEED EMTRO GOSPEL

I FEEL GOOD
FRED HAMMOND F HAMMOND/VERITY/RCA

ALRIGHT
LOWELL PYE OVERFLOW

I LOVE YOU
JONATHAN MCREYNOLDS 1,1111 AH-1 [CHI:FORE

I STAND ON YOUR WORD
JONATHAN BUTLER MACK AVENUE

TURNING AROUND FOR ME
VASHAWN MITCHELL VMAN/EMI GOSPEL

BURN IT ALL DOWN
LEXI... MALACO

LORD YOU'VE BEEN SO GOOD
AMBER BULLOCK MUSIC WORLD GOSPEL/MUSIC WORLD

GOD'S GOT IT
J MOSS PAJAMNERITYMCA

TURN IT AROUND
TIM ROGERS & ME FELLAS FEAT. JOHN P. KEE BLACKBERRY

I STILL HAVE A PRAISE INSIDE OF ME
GEORGIA MASS CHOIR FUR FEY TALON BIGGRAMSAMIMALACO

WHAT'S COMING IS BETTER
DEON KIPPING VERITY/RCA

48 Go towww.billboard.biz for complete chart data Data for week of SEPTEMBER 22, 2012
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TITLE
ARTIST IMPRINT/PRUMOTIONIABB

LETS HAVE A KIKI
SCISSOR SISTERS POLYDOWCASABLANCA

SPECTRUM (SAY MY NAME)
FLORENCE + THE MACHINE REPUBLIC

POUND THE ALARM
NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

HELLO
KARMIN EPIC

WHEN IT FEELS THIS GOOD
RICHARD VISSION VS. LUCIANA SOUAATIC

TURN UP THE RADIO
MADONNA LIVE NATIONJINTERSCOPE

THIS IS LOVE
WILLIAM FEAT. EVA SIMONS WILLIAMANTERSCOPE

SCREAM
USHER RCA

SPECTRUM
ZEDS FEAT. MATTHEW KOMA INTERSCOPE

BLOW ME (ONE LAST KISS)
PINK RCA

NOTHING'S REAL BUT LOVE
REBECCA FERGUSON SYCO/COLUMBIA

YOU'RE GONNA LOVE AGAIN
NERVO ASTRALWERKS/CAPITOL

TRIUMPHANT (GET 'EM)
MARIAH CAREY ISLAND/1°7G

I CAN ONLY IMAGINE
MAO BIOS RAY ORBS BOMB U. WIRTIUMNT AINSCASTEXIMAYSI3OW1.

R.I.P.
RITA ORA FEAT. TINIE TEMPAH ROC NATION/COLUMBIA

SEX IS IN THE HEEL
CYNDI LAUPER PUISAR/MEGAFORCE

NEVER CLOSE OUR EYES
ADAM LAMBERT 19/RCA

GET IT STARTED
PITBULI. FEAT. SHAEIRA MR. 305/POLO GRouNositic4

MY EVERYTHING
NOELIA PINK STANPCM

BOYS WILL BE BOYS
PAUUNA RUBIO UNIVERSAL MUSIC LATINO/UMLE

ALL STARS
BLUSH FAR WEST

LET'S GET IT STARTED (TONIGHT)
ADRIANA RUBIANO PHATT EOI

ALLEIN
ERIC PRYDZ ASTRALWERKS/CAPITOL

HELLA BAD
NIRE ALLDAI VIRGIN/CAPITOL

EXPOSURE
THE HOUSE REJECTS FEAT. STAB SEA TO SUN

Allk DANCE/
W ELECTRONIC ALBUMS"

lir 1 TTRTISTTLEA IMPRINT&NUMF7/061RIBUTINGLATIL

#1
wKs

1 1 37
SKRILLEX
BANGNUNG IEM BIG NATIOSINAILONTIC522521/4

UI
U
rn
I

3 10
FLO RIDA
WILD ONES POE BOY/ATLANTIC 526672MG

2 54 DAVID GUETTA
NOTHING BUT THE BEAT WWI A TWSICASTANWIPXS 78820CAPROL

VARIOUS ARTISTS
WY TPATSMAT IOW FAMAIMIDISAWEVIEMSXNUURC36W,I5

LMFAO
6 64

SOW FOR PARTY ROWNGMLLINADERMIREGIVERSCOPE 01712/

PURITY RING
SHRINES 4AD 3218'

4 5

7

5 2

8 47

16 24

13 20

131112

14 10

1 5 17 14

16 15 24

17 18

DAN DEACON
AMERICA DOMINO 319"

M83.
HURRY UP. WERE DREAMING. M83 9510'/MUTE

9 54 KC AND THE SUNSHINE BAND
rusimaimusmoncsusocumfauFtesivaamin
MADONNA
MONA LIVE NATIONANTERSCOPE 016658/IGA

TIESTO
CLUB OW VOLUME TWO: MIAMI MUSICAL FREEDOM .4

69
LADY GAGA
BORN THIS WAY SIREAKILINEATONLIWINORSCOPE 015373MGA

NERO
MOW PIAUTYMUMBERWWWERMTREEMTBISCOPEOIGUI 5/

MARINA AND THE DIAMONDS
ELECTRA HEART ELEKTRA 531129

KNIFE PARTY
RAGE VALLEY OP/ BIG BEAT/ATLANTIC DIGITAL EX/AG

TOBYMAC
DUBBED& FRE013 AMAX PROJECT FOREFROOIT 81325141 CIAO

19 SANTIGOLD
MOWN VI BAIB BELE17271017070,TOTLANTIC S3 1E6,6

VARIOUS ARTISTS
IMF BASS CULTURE 2 UKF DIGITAL EX

45

9

KORN
THE PATH OF TOTALITY ROADRUNNER 617728

ZOMBOY
THE DEAD SYMPHONIC (EPI NEVER SAY DIE DIGITAL EX

20
26 GRIMES

VISIONS dAD 3208'

IN

NO0uT iPRCHEAHos

DOMINO
24 10

23 21
, SOUNDTRACK

STEP UP. REVOLUTION SUMMITANTERSCOPE 017040AGA

111

1:11xEw
EXCISION
X RATED: THE REMIXES MAUSTRAP DIGITAL EX 111

5 22 5
ROB ZOMBIE
MONDO SEX HEAD GEFFEN 017046')UME

TITLE
ARTIST IMPRINT; PROMOTIOVIABEI

27

1CD

ED
30

27

37

46

29

11111,lel

32 35

48

"35

9

3

2

9

3

6

2

43 2

24 13

37

41

45

11

22

44

30

49

POWER
PICK

DON'T YOU WORRY CHILD
SWEDISH HOUSE MAFIA ASTRALWERKS/CAPITOL

STILL GETTING YOUNGER
WYNTER GORDON BIG BEAT/ATLANTIC

SUNRISE
MADISON PARK VS. BEECHKRAFT BASICLUX

SEND ME YOUR LOVE
TAM NAMING FEAT SATAN +WO STIEFANICRRIBONIC STEREOPHONIC

SUMMER'S CALLING
UAM KEEGAN FEAT. CHARLIE G CARRILLO

ON VA
MEITAL FEAT. SEAN KINGSTON HUMAN LOVES HUMAN

WHISTLE
FLO RIDA POE BOY/ATLANTIC

MOVE IN THE RIGHT DIRECTION
GOSSIP COLUMBIA

CALL YOUR NAME
GRAVITONAS SOF°

GOIN' IN
JENNIFER LOPEZ FEAT. FLO AIDA !SLOW 1(7.11,16

EVERYTHING THAT I GOT
KRISTINE W FLY AGAIN

2 DARK SIDE
KELLY CLARKSON 19/RCA

WINNER
PET SHOP BOYS ASTRALWERKS/CAPITOL

 DON'T WAKE ME UP
CHRIS BROWN RCA

5 NEVER PLAYED THE BASS
NABIHA DISCO.WAX

6
COME BACK FROM SAN FRANCISCO
CHERRY CHERRY BOOM BOOM ROYAL POP

2 ALL RIGHT
FRANNIE DAUMAN

2 ROCK THE HOUSE
AFROJACK WALUSPINNIAr

EMERGENCYAupYGROUND

7T. SNOOP DOGGCANWEST MUSICWORKS

33 13 TIMEBOMB
INUE MINOGUE PARIOPHONEMSTRALWERKS/CAPITOL

CELEBRATE
MIKA FEAT. PHARRELL WILLIAMS CASABLANCA

THE VELDT
DEADMAU5 FEAT. CHRIS JAMES MAUSTRAP/ULTRA

40
., LET'S GO

CALVIN HARRIS FEAT. NENO ULTRA

WE'LL BE COMING BACK
CALVIN HARRIS FEAT. EXAMPLE ULTRA

ALL THE THINGS YOU DO
THE STEREO RAW FEAT. MARIN STEREO FLOW

CO, DANCE/MIX SHOW
A AIRPLAY

3

4

5

111)

11)
8

1111:1'

10

11

13

11111

1 17

t TFTLE
g ARTIST IMPRINT; PROMOTIONIABEL

LIGHTS
ELLIE GOULDING CHERRYTREE/INTERSCOPE

3 21

2 18

5 27

4 14

8 10

7 13

6 15

12 3

10 15

9 12

13 7

11 18

16 5

21 3

20 2

17 2

WHERE HAVE YOU BEEN
RI HANNA SRPIDEF JAM/IDJMG

LET'S GO
CALVIN HARRIS FEAT. NE7 ULTRA

TITANIUM
DAVID GUETTA FEAT. SIA WHAT A MUSICMSTRALWERKS/CAPITOL

WIDE AWAKE
KATY PERRY CAPITOL

SPECTRUM
ZEDD FEAT. MATTHEW KOMA INTERSCOPE

THE VELDT
DEADMAUS FEAT. CHRIS JAMES MAUSTRAP/ULTRA

THE NIGHT OUT
MARTIN SOLVEIG RIG BEAT/ATLANTIC

BLOW ME (ONE LAST KISS)
PINK RCA

SILHOUETTES
AVIGIRATSAIDA AL FAKIR LEVELSVERATONEATDM EMPIRUNIERSCOPE

WE OWN THE NIGHT
TIESTO & WOLFGANG GARTHNER FEAT LUCIANA MUSICAL FREEDOtA

WHISTLE
FEB RIDA POE BOY/ATLANTIC

SCREAM
USHER RCA

POUND THE ALARM
NICKI MINA) YOUNG MONEY/CASH MONEY/REPUBLIC

AS LONG AS YOU LOVE ME
JUSRN BUDIFE/a MG SFANSCHOOLBONRWMORD BRAIMISLAIIMANG

GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD

TOO CLOSE
ALEX CLARE UNIVERSAL ISLAND/REPUBUC

ONE MORE NIGHT
MAROON 5 A&KOCTONEANTERSCOPE

Lig YOU'RE GONNA LOVE AGAIN
orE, NERVO ASTRALWERKS/CAPITOLtr= LET ME LOVETOUNNTIL YOU LEARN TO LOVE YOURSELF)

NE -YO MOTOWN/I0JMG

25
2

I CAN ONLY IMAGINE
81130 CURARE CMS BROM, UL NMIENWT A UUSIGASIPAIRMSCAPROL

22 18 5
WANT U BACK
CHER LLOYD SYCO/EPIC

23  WE RUN THE NIGHT
HAVANA BROWN FEAT. PRBULL 2101,RFPUBLIC

',CIDON'T YOU WORRY CHILD
SWEDISH HOUSE MAFIA ASTRALWERKS: CAPITOL

22 LONG TIME
JOHN DE SOHN FEAT. ANDREAS MOE EPIC

OTRADITIONAL al,
JAZZ ALBUMS- "r

8,LIE
Mt ARTIST

sg gg TITLE PAPRINT& NUMBER/DISTRIBUTING LABEL

O 11 32

IME1
AUL MCCARTNEY

KISSES ON THE BOTTOM WIMEAR33369T/CONCORD

BIG BAD VOODOO DADDY
RATTLE THEM BONES SAVOY JAll 17898'/S1.3

43 FRANK SINATRA
SINATRA: BEST OF THE BEST REPRISE 79764. CAPI I OL

I 2 52 TONY BENNETT
DUETS II RPM 662531COLUMBIA

5
3 21

CHRIS BOTTI
IMPRESSIONS COLUMBIA 60352

6 5
15 MELODY GARDOT

THE ABSENCE DECCANERVE 016816WG

7 4 2
LUCIANA SOUZA

THE BOOK OF CHET SUNNYSIDE 1316ID 7 LLOYD PRICE
TM FEELING GOOD! LPM 22415

rn CI CHICK COREA & GARY BURTON
HOT HOUSE CONCORD JAZZ 33363/CONCORD

lit) 9 39

1111 29

SOUNDTRACK
MIDNIGHT IN PARIS MADISON GATE 63402 EX

P

ROBERT GLASPER EXPERIMENT
BLACK RA010 BLUE NOTE E6333.

111)
18 14

BELA FLECK AND THE MARCUS ROBERTS TRIO
ACROSS THE IMINARY DMDEPOSTERROUNOR619112,EONC0120 22 30 GREGORY PORTER
BE GOOD MOTEMA 75

14 10 2
LIONEL LOUEKE
HERITAGE BLUE NOTE 27742

5
13

5 BRANFORD MARSALIS QUARTET
FOUR PAFS PLAYIW TUNES MARSALIS 0018

OCONTEMPORARY
JAZZ ALBUMS -

1 1 2

rr 2II 4 26

II 3

11.5- 6

6 5

0 14
8 8

O is

13

13

12

18

11

76

10 TO  TROMBONE SHORTY
FOR TRUE VERVE FORECAST 015586NG

AR11ST
TRLEPARIINTLONUMBER/IXSTRBUTINGLABEL

nERNINarouscENERuss FREEMAN I

BUILT TO LAST PEAK 5165/EONE

MARCUS MILLER
RENAISSANCE3 DEUCES/CONCORD JAZZ 3379QCONCORD

ESPERANZA SPALDING
RADIO MUSIC SOCIETY 100ANNOMEAD5 UP 33174'CONCORD

BRIAN CULBERTSON
DREAMS VERVE 016842NG

PET METHENY
UMTY BAND METHENY/NONESUCH 531257/WARNER BROS.

GERALD ALBRIGHT/NORMAN BROWN
24/7 CONCORD JAZZ 33445/C ONCOR D

RAHNI SONG
MAKIN' THE RUBES QUEEN OF SHEBNY3K 912671HUSH

ROB WHITE
JUST KICKIN R QUEEN OF SHEBANUSH 91273/ORPHEUS

BONEY JAMES
CONTACT VERVE FORECAST 01537&VG

12

13

14

111)

FOUR80EAST
OFF DUTY BOOMTANG 006

9 , JEFFLET EANSA WL AA

NGUAGE 0977

11
12 PAUL HARDCASTLE

THE CHILL LOUNGE: VOLUME 1 TRIPPIN'N' RHYTHM 5T

7 2
JIMMY HERRING
SUBJECT TO CHANGE WYTHOUT NOTICE ABSTRACT LOGix 035

23
JOE JACKSON
THE DUKE RAZOR & TIE 83270

OSMOOTH JAZZ
SONGS -

11161a Tm.E

ARTISTIMPRINT;PROMOTIONLABEL

1 2 14
FEELIN' IT

ill) 11 7

le, 14 5

IlD 13 11

#1
ti

DAVID BENOIT HEADS UP/CMG

1 12
IN THE MOMENT

GERALD ALBRIGHT/NORMAN BROWN CONCORD JAM/CMG

3 3 11
CITY
JEFFLORBER FUSION HEADS UP/CMG

4 4

6

LATELY
ANITA BAKER BLUE NOTE/CAPITOL

0 6 10 ON YOUR FEET
JULIAN VAUGHN TRIPPIN N RHYTHM

6 5
14 CAN'T STOP NOW

VINCENT !NOMA VINCENT INGALA

7 7 7
BETWEEN US
NICHOLAS COLE CUTMORE

O 9 a

A DAY IN PARIS
CRAIG SHARMAT INNERVISION

O 10 10 YOU'RE THE ONE FOR ME
BLAKE AARON INNERVISION

10 , 16 DOES ANYBODY REALLY KNOW WHATTIME IT IS?
BRIAN BROMBERG ARTISTRYIMACK AVENUE

COUGARS & GIGOLOS
THE RIPPINGTONS FEAT. RUSS FREEMAN PEABEONE

MAGICAL
JONATHAN FROZEN FEAT. BONER JAMES NORDIC NIGHTS

M -POWERED
MARCUS ANDERSON FEAT. FOURMEAST ANDERSON

 17 HOUSE OF GROOVE
EUGE GROOVE SHANACHIE

 19 STARPIXIE
GABRIEL MARK HASSELBACH WIND TUNNEL

2012

OA TRADITIONAL
W CLASSICAL ALBUMS-

tl 60 MB ARTIST
g gg TITLE IMPRINT & NUNIBER, DISTRIBUTING !ABEL

O 2 27 #1
1 WK

VARIOUS ARTISTS
LASCANSCLAZCAL IELEFIEVRESTU MAMA

2 1

76 SOUNDTRACK
MOONRISE KINGDOM FOCUS FEATURES 7181192/ABKCO

3 4 12
DANIEL BARENBOIM
BEETHOVEN FOR ALL DECCAJOG 016871/DECCA CLASSICS

4 5 MILOS KARADAGLIC
PASION MERCURY CLASSICS/DG 017001DECCA CLASSICS

110 12
30

ZUILLBAILET/JUN MARKLONDIANAPOLIS SYMPHONY
DVORAK: CELLO CONCERTO TELARC 32927. CONCORD

CliMORMON TABERNACLE CHOM NORCH.AT TBAPLE San

ONCE UPON A CHRISTMAS MORIAON TAEIE7CLE CHOIR 5262346

Mic
3

T9 HJ LIM
REMOVE* COMPUTE PIANO SOMMER. CLASSICS 016ITAL Of

8 6 20

NEW

RE-ENTRY

117 37

 10 14

13 8 33

AUDIOMACHINE
CHRONICLES AUDIONTACHINE 74741

LOS ANGELES MASTER CHORALE
GORECKI: MISERERE DECCA 0171134/DECCA CLASSICS

JOSHUA BELL/JEREMY DENK
NENCH IMPRESSIONS SONY CLASSICAL 93726tSONY MIWIERWOMS

SOUNDTRACK
DOWNTON ABBEY CARNIVAUMASTERPIECE 016260/DECCA

DAVID GARRETT/ROTAL PHILHARMONIC ORCHESTRA
LEGACY DECCA 016841

MORMON TABERNACLE EHOHOORGH.ATTEMPLE SQUARE

GLOKII MUSK OF REJOICING MORMON TABERNACLE CHOIR 7.61

14 9 22 ERIC WHITACRE
WATER NIGHT DECCA 016636

JORGE FEDERICO OSORIO
SALON MEXICAN° CEOILLE 132

OCLASSICAL
CROSSOVER ALBUMS-

rs5 ARTIST
93 gg TITLE IMPRINT& NUMBER: DISTRIBUTING LABEL

1 1 28
IL VOLO

16 WKS MA0.1113 PM OW ELUE93,11CAPATO,THEY063.116A

111) 4

5

111:4 9

NEW

.% 6

9 8

31

59

IL VOLO
IL VOLO OPERA BLUESiGATICT/RENTORMEFFEN 015517AGA

ANDREA BOCELLI
CONCERTO: ONE MGM IN CENTRAL PARK SUGAR 019d77451ECCA

JACKIE EVANCHO
DREAM WITH ME SYCO 67W1/COLUMBIA

IL DIVO
WICKED GAME SYCO 964443/COLUMBIA

8040 MA/STUART DUNCAtOIDGAR MEYER/CHRIS THEE
THE GOAT 80010 SUNNIS SOW CLASSIC/J.811M538Y MASIBIMILIRS

ITZHAK PERLMAN/CANTOR YITZGHAK MEIR HELFGOT

ETERNAL ECHOES SONY CLASSICAL42006SONY MASTERWORKS

THE PIANO GUYS
HITS VOLUME I THE PIANO GUYS 3752 EX

2CELLOS
2CELLOS MASTERWORKS 91011/SONY MASTERWORKS 0 44 JIM BRICKMAN
ROMANIA SOMERSET 56142 EX

LONDON PHILHARMONIC ORCHESTRA
THE GREATEST VIDEO GAME MUSIC 05 114

m
1 ALFIE BOE

ALRE DECCA 016422

14 13 66
ILLVOLIYMI°C21E7IMPEPABUISGAITAFEMORGIfe7MAILE

VITAMIN STRING QUARTET
VS0 MEOW MODEM PDX HITS 2112Y0L O6RI8

15 S
14_ 45

DG 015849'/DECCATNIOGHRTIO

A, Hi TO

1

110 2 8
IPSISSYRULESt PART 1(EP) YG DIGITAL EX

IIII3

28 CELTIC THUNDER

IP7

GAELIC STORM
VOYAGE CELTIC THUNDER 016471/DECCA

CHICKEN BOXER LOST AGAIN 20061

KT 4 ,, CELTIC WOMAN
BELIEVE MANHATTAN 79660

0 WORLD ALBUMS -

4 1S
1 1 4

DEAD CAN DANCE
ANASTASIS PEAS 8'

6 5 2
LUCIANA SOUZA
DUOS III SUNNYSIDE 1315

7 6 5
ANTIBALAS
ANTHIMAS DAPTONE 020

8
10

12 VARIOUS ARTISTS
CAFE CON MUSICA NATIONAL 200713 EX/STARBUCKS

HERITAGE BLUE NOTE 27742

RPITZHAXPERLIAAWCANTORYITZCHAKMEIR HELFGOT

ETERNAL ECHOES SONY CLASSICAL420X1SCNY MASTERWORKS

2 LIONEL LOUEKE

111
25 VARIOUS ARTISTS

LIFESCAPES: JUST RELAX: MAUI MOOD MEDIA 58102 EX

O 14

25 VARIOUS ARTISTS
UFESCAPE& AFTERNOON IN PARIS MOOD MEDIA 59097 IN

42 SOUNDTRACK
1 3 1-2 THE OESCENOMISFINSONY PASSIM. 984%,S0W /AMMO

14 13 6
CELTIC THUNDER
VOYAGE II CELTIC THUNDER/DECCA 017223 EX/VG

(EA
SOUNDTRACK
THE UNTOUCHABLES TFI DIGITAL EX/SONY MASTERWORKS li

Data for week of SEPTEMBER 22, 2012 For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data I 49



AIRPLAY
MONITORED BY

niclscn

SALES DATA
COMPILED BY

nicIsen

WIEM
20 1 2

Billboard BDS SoundScan

n

HOT LATIN SONGS -

TITLE
ARTIST IMPRINT/PROMOTION LABEL

O 17 6
TE QUIERO
ANDRA METAMOFFOSIS

O

6

7

8

3 16

4 18

9 19

8 6

6 33

2 8

5 13

O 13 9

10 10 36

11 11 28

12 1 9

13 15 40

O 14

15 7 19

O 16 9

17 12 31

O 28 9

 18 20

O 20 13

21 19 6

CD24 12

O 26 17

24 21 15

O 35 6

26 23 5

0 34 3

O 30 7

29 29 5

O 40 3

O 38 19

(23
OT SHOT
DEBUT

33 32

34 25

35 33

O 41

37 27

38 37

O 46

40 42

MIRANDO AL CIELO
ROBERTOTAMA FONOVISNUMLE

1

SIN RESPIRACION
BANDA EL RECODO CfCRUZ UZARRAGA FONOVISAMMLE

I NCONDICIONAL
PRINCEROYCE TOP STOP

A LGO ME GUSTA DE TI
WISIN&YANDEL FEAT. CHRISBROWN&TPAIN MACHETEAIMLE

AMOR CON FUSO
GERARDOORTIZ DEUSONY MOSICLATIN

NO ME COMPARES
ALEJANDROSNEUNIVERSAL MUSIC ININOMMLE

PASARELA
DADOPIAMOIE EL CARTEL/CAPITOL LATIN

GENIE BATALLOSA
CAMBER:WEAL BAKIA CARNIVAL DISNUMLE

DUTTY LOVE
DON OMARFEAT. MTV NATASHA ORFANATO/MACLETEXMLE

Al SE EU TE PEGO
TAICHELTEU) PANTANNMAGEJSONY MUSIC LATIN

HASTA QUE TECONOCI
IMNAWARNER LATINA

BAILANDO POR EL MUNDO
JUAN MAGAN FEAR %MULL& EL C10 SONY MUSIC LATIN

CABECITA DURA
LA ARROLLADORABANDA EL LIMON DEREFECAMACHO DISNUMLE

HASTA QUE SALGA EL SOL
DON OMAR ORFANATO/MACHEILLIMLE

EL BUEN EJEMPLO
EAUBROMISAMMLE

UN HOMBRE NORMAL
ESINNOZAPAZ VIDEOMAXMISAMMLE

WILL U STILL LOVE ME TOMORROW
LESUEGRACE TOP STOP

EL PASADO ES PASADO
LA ADICOVA BANDA SAN JOSE DE MESLLAS SO NY MUS IC LATIN

ERES MI SUENO
FONSECA PROTECT° NASHMANOYISONY MUSIC LATIN

BALADA (TCHE TCHERERE TCHE TCHE)
GUSTTAVOLMTAPANTANNAME/SOMINRUSONYMUSICIATIN

TE MIRABAS MAS BONITA
CHUMIZAFRAGAYSUBANDATERRASITAIDENSE DISAMMLE

ESTILO ITALIANO
JESUS OJEDAYSUS PARIENTES DISCOS SOVONOVISAMMLE

WHERE HAVE YOU BEEN
EMMA SPIPAMEJAPit IDJMO

365 DIAS
LOSTUCANESEERMANAFONOVISAMMLE

DIOSA DE LOS CORAZONES
KEN-Y.2101013130.LENN0X ARCANGEL &MGM PIMA

NO SIGUE MODASA.K.A. ELLA NO SIGUEMODAS
DON OMARFEAT JOANMAGAN ORFANATONACHETE/UMLE

ECHA PA'LLA (MANOS PNRRIBA)
MIRIAM 3064AMOUSAMIST/SONYMUSICLATIN

YA TE OLVIDE
YUMA SONY MUSIC LATIN

SOLO VINE A DESPEDIRME
GER/41000811Z DEUSONYMUSICIATIN

LA DIABLA
ROMEO &vacs SO SY MUSIC LAT IN

DETRAS DE MI VENTANA
JENNIRMERA FONOVISAMMLE

3 MI PROMESA
MADE, ISA WIL

13 DAME LA OLA
OTOILBABOHNO" SENTE

5 WHISTLE
ROMA POE BOY/ATLANTIC

QUE PENSABAS?
ROMP PALENCIA FONOVISANMLE

LLUEVE
INTOCABLE G000I

2, DANCE AGAIN
JENNIFER LOPEZ FEAT. MULL EPIC

3 DONDE ESTES LLEGARE
MEM& FIDO SONY MUSIC LATIN

 DISENAME
JOAN SB3ASBATI F ASAKALONA

0121 QUE BUEY SOY
LA MNAER01 BANDAJEM2DEMAFICOA RORER GARMEX

42 45 6
EN EL AMOR HAY QUE PERDONAR
BEUNDA CAPITOL LATIN

0E1
44 39 18

45 47 2

46 31 8

47 43 13

0
0

EN RESUMEN
BAN DALOSRECODITOS DISNUMLE

DESCUIDE
MONIES DE DURANGO VIVAISO NY !MUSIC LATIN

ONE MORE NIGHT
MAROON SA&MUCTONCIMERSCOPE

GOIN' IN
JEHHOODOMFEDIRORIDA ISLANNIOJMO

LAS MORENAS
EL COYOTE Y SU BANDA TERRA SANTA ISNMORENA

GET IT STARTED
PROWL FEAT. SHAMA MR. 335/P01.0 GROUNDSoRCA

50 48 2

TODO LO QUE QUIERES ES BAILAR
JORGE VILUWIZAR FEAT DESCHAER BUENO WARNER LATINA

ALGUIEN
KANY GARCIA SONY MUSIC LATIN

After first charting in November 2010,

Mexican group Calibre 50 celebrates its

first top 10 on Hot Latin Songs as "Genie

Batallosa" jumps 13-9 (up 5% to 1.2

million audience impressions). The track is

also the fist upper -tier hit by featured act

Banda Camaval.
SO

17 30
JESSE & JOY

YURIDIA
PARAMI SONY MUSIC LATIN92:67

43 35 8
BANDA CARNAVAL
MAXAMMMIDISABEMMUMLE

VARIOUS ARTISTS44 45 12
CAFE CON MUSIC NATIONAL 10078 ISVSTARBUCIES

O 47 5
GRUPO MONTEZ DE DURANGO
ICONCIOSIBITOS °I SA 017114/UMLE

CALIBRE 50
EL BUENEJBAPLO [BSA 0105ENUMIE

47 38
3 IVY QUEEN

MUSA SENN/UNIVERSAL MUSIC LATINO 65515EVUMLE

CilCARDENALES DE NUEVO LEON
DEM* ELSUR RASTA EL NORTE DISCOS SABINASKES

TOP LATIN ALBUMS -

6 E ARTIST
3 55 TIRE IMPRINT:DISTRIBUTING LABEL

1 2
MANA
EXIIJADOS ES IA BAHIA WARN ER LATINA SVI25

2 2

O 6
4 3

3 VARIOUS ARTISTS
LAFORMUIATHECOMPANY PINA 70208/SON MUSIC LAI I,

22 PRINCE ROYCE
PHASES TOP STOPS30077/AG

10
WISIN & YANDEL
MIERES MACHETE 016992MMLE

O MIGUEL BOSE
*MONO WARNER LONA 537274

HOT SHOT
DEBUT

6 4

7 5

O 10

28
JENNI RIVERA
JOYASPRESTADASPOP FONOVISA3E4M0UMLE

44 ROMEO SANTOS
FORMIJLANOL1 SONY NIUSIC lATINIM6

JULION ALVAREZ Y SU NORTENO BANDA
ERIVNO DISA 01 TZEIBUMLE

O 9 18
LOS BUKIS
ICONOSZEOTOSFONOVISA01685SUMLE

3 PESADO
MI PROMESA DISA017IREMMLE

MOOT NEW GENERATION OPFANATOMACITEITOIMMUMLE

19 DON OMAR

10 7

11 8

0
CON OLTLISEOMDAELMMONA8AERLATIMSB07

13 12
ROBERTO TAPIA 31
EIMUCHACHO TO NOVISA017035/UMLE itt_

- ESTILOITALLANO DISCOS SOLIFONOVISA 017144/URTLE
1 4 14

i JESUS OJEDA Y SUS PARIENTES

15 11
42 JENNI RIVERA

JOVASPRMTADASBANDA FONOVISA354659'UMLE p
O 18 11

MARCO ANTONIO SOUS
UNA NOCHE DE LUNA HABARVFONOVISA 01703CUMLE

17 16
3

HECTOR ACOSTA "EL TORITO" II
ONMCCRIMIABUBOAWOMUSLITIVIREALHASCMINCESOMMT

18 15
18 CONJUNTO PRIMAVERA

ICONOSEICOTOS FONOVISA 016860 UMLE

O 40 6 118 KANY GARCIA
KANYGARCIA SONY MUSIC LATIN 40942

LAMSOLLADOMBANDAEWMONDERENECAMACHO
ICONDS2SIDUTOS 016401711511611E

20 19

 20
O 21
O 24
24 13 96

25 22 7

O 27 6

O 30 32

28 23 131

29 28 14

O 32 49

31 31 11

32 29 9

33 25 3

34 26 33

5

25 EL TRONO DE MEXICO
LOMEJORDEELTRONODEMEOCO FONOVISA 016614 UhRE

3BALLMTY
INTENTALOPONOVISA3MMIUMLE 11.1

16 LUCERO &JOAN SEBASTIAN
UNW'JO SKALONAEENS

SHAKIRA
SALE ELS% EMC77433/SONYMUSIC LATIN

MRAIRISCEIMIMMUISMA61711111EVMMIMICILMOESIMME

LOS INQUIETOS DEL NORTE

LOS YONIC'S
ICONEMMEXITOSFONOVISAOITISSUMLE

VARIOUS ARTISTS
IASBANDASROMANTICASDEAMEMCA2012DISA01638ZUMIE

CAMILA
DLIARTEDEAMAR SONY MUSIC LATIN 59881

LOS HOROSCOPOS DE DURANGO
VlEJITAS PM° BUENAS_ FONOVISA016943NMLE

ARJONA
INDEPENDENTE METAMORFOSIS MOH/WARNER LATINA

EL TRONO DE MEXICO
A CORAZONAMERTO FO NOMA 016TAUMLE

CONJUNTO ATARDECER
DE MIL MANERAS- SIN UNITES °ISA OIMUMLE

CAMILO SESTO
TOGRANDES °OTOS VERSE 50E0

LAARROLUDOMBANDAELUMONDERENECAMACHO
BREVERSIBLE-2012 CASA 016451 MMLE

0 37 70 TIERRA CALI
UNSIGUBJEAMICACICRIMFNEMJSCLMERSIONDCAVEMAL:

O 36 29 ESPINOZA PAZ
UV HOMBRENORMALVIDEOMMOISA 016594UMLE
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Toby love lands his first top 10 in nearly

four years as "Lejos" skyrockets 26-5 in its

second week on Tropical Airplay. The song

is the bachata singer's third top 10 and

first since "Llorar lloviendo" peaked at

No. 2 in November 2008.
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Alexis & Fido move into second place

among all duos or groups for the most top

10s on Latin Rhythm Airplay as "Donde

Estes Ilegare" steps 11-10. It's their 12th

top 10, pulling them ahead of Aventura

(11), yet still a good distance behind Wisin

& Yandel, who have 28.

ARJONA FINDS FIFTH NO. 1
Ricardo Arjona's "Te Quiero" flies 17-1 on Hot Latin Songs, giving
the Guatemalan pop star his fifth chart -topper. The Greatest Gainer/
Airplay earner received a 68% gain in audience impressions for a total
of 10.2 million (up from 6 million), according to Nielsen BDS. It's his
ninth No. 1 on Latin Pop Airplay, marking his ninth champion title
and placing him in fourth place among male solo artists with the most

toppers. (Enrique Iglesias leads with 17.) -Karinah Santiago
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GANGNAM STYLE
PSYYG/SCHOOLBOT

2 2 THIS IS LOVE
WILLIAM FT. EVA SIMONS WILLIAM

, 3 ONE MORE NIGHT
MAROON SA&M/OCTONE

4 NEW TURN UP THE LOVE
FAWEAST MOVEMENT FT COVER DRIVE CHERRYTREE

5 NEW OLET PUOLISONI NYT
SAMUUPUTROKAIKU

6 5 POUND THE ALARM
NICK! MINAJ YOUNG MONEY/CASH MONEY

7 RE EN EMMAN DU00 KU SOOLOO
KEN INGASIDEA WARNER

8 KUKKURUKUU
MARISKA& PAAT SUDET WARNER

6 EUPHORIA
LO PEEN WARNER

10
10

OUTTA MY HEAD
OIANDRA UNIVERSAL
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EXEctinvE
TURKrrABLE
Send submissions to: exec@billboard.com

RECORD COMPANIES: Sony Music Entertainment names
Chris Frankenberg VP of business operations for Global Digital
Business. He was VP of digital strategy at RED.

Wind-up Records promotes Chris Graham to VP of digital
strategy and sales. He was senior director of digital marketing
and sales.

PUBLISHING: Warner/Chappell Music appoints Jon Platt
president of creative for North America. He was president of
North America creative at EMI Music Publishing.

ell
FRANKENBERG

TOURING: Creative Artists Agency taps Rafael McDonnell to
help grow sponsorship and brand partnership opportunities
on behalf of the talent firm's music touring clients. He was
senior VP of brand partnerships, licensing and synchronization
at EMI Music.

Palace Sports & Entertainment in Detroit names Michelle
Burton community partnerships coordinator. She received her
master's degree in communication management in May from
the University of Southern California in Los Angeles.

BRANDING: Branded entertainment company PlayNetwork
appoints Robert Kamp VP of global sales and international
operations. He was VP of marketing and business
development at Callbutton.

RADIO: Cumulus Media appoints Robin Marshall production
manager of Cumulus Sound Solutions. She previously worked
as an on -air talent at WKQC Charlotte, N.C.

RELATED FIELDS: Precleared music licensing website
Splother taps Dirk Elmendorf as a strategic adviser and
investor. He co-founded cloud services company Rackspace.

-Edited by Mitchell Peters

GOODWORKS
METAL ACTS RALLY FOR LAMB OF GOD SINGER
The heavy metal community recently joined forces to help
Lamb of God frontman Randy Blythe pay for the mounting
legal bills surrounding the manslaughter charges he faces in
the Czech Republic.

An eBay auction was held in late August featuring equipment
and memorabilia provided by Slash and members of Machine
Head, Five Finger Death Punch, Megadeth and Lamb of God. The
donated items were used on tour, in the studio or in a video.

Lamb of God drummer Chris Adler says all items were sold.
"We came together with management and looked at the numbers
that were coming in from the legal team we hired," Adler says.
"It's a pretty intimidating number when you start litigating a case
as serious as this."

Blythe was detained June 27 and held in a Prague prison for
about a month in connection with the death of a fan who, during
a 2010 show at the city's Abaton dub, died of injuries he sustained
after being allegedly pushed offstage. The singer, who has pub-
licly stated his innocence, returned stateside in early August on
$400,000 bail and is set to stand trial in Prague in January.

Adler says the band has received enough memorabilia to hold
another eBay auction in the near future. "In about a month from
now we may do another one," he says.

Lamb ofGod is prepping for a 38 -date U.S. trek that begins Oct.
30 at the ComericaTheatre in Phoenix. The tour is the group's first
stateside outingin support ofits seventh album, Resolution,which
arrived in January and debuted at No. 3 on the Billboard 200.

-Mitchell Peters

TEAM SPIRIT

On Sept. 4, Pepsi and the NFL celebrated the kickoff of the new football season
with Pepsi Anthems. The music program features five artists performing
original anthems for their hometown teams, available for free download at
PepsiAnthems.com. Touching down at New York's Hard Rock Cafe are (from
left) Pepsi chief marketing officer SIMON LOWDEN; Anthems artists ICE CUBE,

KELLY CLARKSON and TRAVIE McCOY (not pictured: Wiz Khalifa and Kid Rock);
and NFL commissioner ROGER GOODELL. PHOTO: EVAN AGOSTIN P

1
CARRIE UNDERWOOD
treated an invite -only audience
to a performance on VH1's

"Unplugged" at New York's NEP
Metropolis in mid -August. The
premiere is slated for Oct. 2: first
on VH1.com (4 p.m. ET) and then
on VH1 (7 p.m. ET/PT). Hanging
outside the studio are (from left)
VH1 executive VP of music and
talent programming strategy RICK
KRIM, Billboard.biz editor JEM
ASWAD, Underwood, RCA senior
VP of video promotion SHANNAH
MILLER and senior director of
music and talent programming
strategy HAROULA ZOUZIAS.
PHOTO: COURTESY OF VHI

2
WHILE HEADLINING a
charity concert for Musicians
On Call at the Democratic

National Convention in Charlotte,
N.C., COMMON (left) was presented
with a plaque representing three
RIAA gold album awards during his
20 -year career. Helping the Warner
Bros. rapper with the heavy lifting
are RIAA senior executive VP of
public policy and industry relations
MICHELE BALLANTYNE and
chairman/CEO CARY SHERMAN.
PHOTO DANIEL SWAPTVREVAMPCOM

3
NEWLY CROWNED
"American Idol" judge
MARIAH CAREY began her

reign as BMI's 2012 Icon honoree
during the organization's annual
Urban Awards on Sept. 7 at the
Saban Theatre in Beverly Hills, Calif.
Congratulating Carey are (from
left) BMI VP of writer and publisher
relations CATHERINE BREWTON,
president/CEO DEL BRYANT and
Carey's spouse, "America's Got
Talent" host NICK CANNON.
PHOTO: ARNOLD TURNER
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THE VMAs: PARTY CENTRAL

MTV's annual Video Music Awards
(Sept. 6) at the Staples Center in Los
Angeles set off a spate of afterparties.
Celeb and executive dance cards
included the official VMA afterparty,
thrown by MTV/Time Warner Cable
at the Hollywood Palladium; Perez
Hilton's shindig at the Belasco in
downtown Los Angeles; In Touch
magazine's "Icons and Idols" soiree at
the fabled Chateau Marmont; and a
few other high -profile gatherings . . .

1
LIL WAYNE'S custom Red Beats by Dr. Dre Pro
headphones line was officially launched during
a rollicking VMA afterparty at Hollywood's

Playhouse nightclub. Cash Money co-founders
Bryan "Birdman" Williams and Ronald "Slim"
Williams were spotted in a wall-to-wall crowd that
included this fantastic foursome (from left): DR.
DRE, Interscope Geffen A&M chairman JIMMY
(OVINE, Beats Electronics president/COO LUKE
WOOD and (in front) LIL WAYNE. PHOTO:LESTER COHEN

2THE FIFTH annual House of Hype Power
Players celebration-sponsored by Esquire
magazine in association with Square Enix

and Monster Headphones-feted electronic dance
music guru KASKADE. Arriving at the Beverly Hills
Hotel for the invite -only affair are (from left) House
of Hype founder/CEO SAM KEYWANFAR, Kaskade
and Monster Products CEO NOEL LEE.
PHOTO: PAULA. HEBERT/GET, IMAGES

3A SPECIAL performance by Epic Records'
Karmin and such celeb sightings as the
Wanted shifted the party into full gear at the

NBA/Xbox 360 VMA Lounge. Flanking Krim Group
president/CEO TODD KRIM, whose company
produced the event, are Karmin's NICK NOONAN
and AMY HEIDEMANN. During a four-hour period
earlier that day, the VMA Lounge opened its doors
to benefit VH1's Save the Music Foundation.
PHOTO: TIFFANY ROSE/WIREIMAGE

4VELODYNE ACOUSTICS presented the 2012
NBA Bailer Beats by Xbox 360 VMA Lounge
at Staples Center's L.A. Live neighbor, the

Ritz -Carlton Residences. From left, Billboard
director of special features and West Coast sales
AKI KANEKO welcomes City National Bank VP of
advertising/brand identity manager SUZANNE
BURCHMAN and VP of marketing NANETTE
NELSON. PHOTO: MICHELLE KANEKO
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From the artist who brought you
"A Little More Country Than That"

& "Roll With It"

1M 312A ID B22 LAIMA
featuring "LOVIN' YOU IS. FUN"

AVAILABLE SEPTEMBER 18TH
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BROKEN BOW RECORD

IN STORES

NIGHT TRAIN

His follow-up to the MULTI -PLATINUM album

"My Kinda Party", which spawned FIVE #1 singles

mg the HISTORY MAKING 3X Platinum,
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