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1 Irving Azoff
2 Coran Capshaw
3 Lucian Grainge
4 Martin Barulier
5 Doug Morris

6 Michael Rapino

7 Rob Light

8 Len Blavatnik
9 Tim Lieweke

10 Jimmy Iovine
11 Eddy Cue &

Robert Kondrk
12 John Hogan
13 Jay -Z &Beyonce

14 Igor Cohen
15 Randy Phillips
16 Emmanuel Seuge
17 Frank Cooper
18 Barry Weiss

19 Steve Barnett &

Rob Stringer

20 Arthur Fogel

21 Marc Geiger
22 Dan Mason
23 BobPittman
24 Roger Faxon

25 Ronald "Slim!'

Williams & Bryan

"Baby" Williams

26 Rio Caraeff
27 U2 & Paul

McGuinness

28 Julie Greenwald &

CraigKallman
29 Daniel Ek

30 Lukasz "Dr. Luke"

Gottwald

31 Lewis Dickey
32 Peter Grosslight
33 Charles Arial,

Charlie Jones &

Charlie Walker

34 Bob Greenblatt
35 Van Toffier
36 Monte Lipman
37 Antonio "LA." Reid

38 Joel Katz

39 Mark Campana &
Bob Roux

40 Tim Westergren

41 Tom Corson &

Peter Edge
42 Tom Poleman
43 Chip Hooper
44 Hartwig Masuch
45 Rob Cavallo &

Todd Moscowitz

46 Cliff Bernstein &

Peter Mensch

47 Nathan Hubbard
48 Jay Brown

49 Evan Lamberg
50 Jon Bon Jovi
51 Lia Vollack

52 Jan Jeffries
53 Steve Bartels
54 Scott Borchetta
55 Blaine D'Sylva

56 Neil Portnow

57 Dennis Ada
58 Cameron Strang
59 Cortez Thyant &

Gee Roberson

60 Sean Parker

61 Steve Moore

62 Paul Rosenberg
63 Tifanie Van Lear

64 Ryan Seacrest
65 Robert Kyncl
66 Lorne Michaels

67 John Butcher
68 Clint Higham
69 Randy Spendlove

70 Rich Lehrfeld

71 Peter Luukko
72 John Branca
73 MelissaLonner
74 Rani AlarcOnJr.

75 John
Frankenheimer

76 Cary, Sherman
77 Larry Marcus
78 Taylor Swift
79 Kevin Mayer
80 PJ Bloom
81 James L Dolan
82 Jesus Lopez
83 Martin Karl

"Max Martin"

Sandberg
84 Lady Gaga

85 Mike Dungan
86 Fred Wilson
87 Jon Platt
88 Willard Ahdritz
89 John Ivey &

Alex Tear

90 Jody Gerson

91 Chris Tsalcalakis

92 Nigel Lythgoe
93 Richard Busch
94 Debra Lee

95 David Israelite
96 Steve Berman
97 Rich Bengloff
98 Gary Overton
99 Daniel Glass

100 Simon Cowell
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.COM EXCLUSIVES
As Super Bowl XLVI hits
Indianapolis on Feb. 5,
Billboard.com is serving
up halftime star Madonna's
top TV performances,
along with items like a
look at the best halftime
gigs ever, news and a dive
into the music of ads.

GRAIVIMY AWARDS
Visit Billboard.com this
week as we roll out our
in-depth guide to the
54th annual Grammy
Awards, including video,
analysis and profiles of the
nominees, photo galleries,
news and much more.
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A LETTER fROM THE EDITOR

WELCOME TO THE POWER 100, or as I like to
call it, the issue that will make one person love
us and everyone else stop taking our calls. In a
certain relief, that might be a good thing: Here
at Billboard, the phones haven't stopped ringing,

as weary publicists and assistants on a thankless mission seemingly
dial any extension they can find to ask that most searching of existen-
tial questions: "Is my boss on the list?"

All we could tell you was to wait for the issue and now,
fmally, here it is. Some of you on the list may choose
to see it as a boost-or a blow. I see it as a refer-
endum on the music business. You may see
100 names. I see the faces and dynam-
ics that create the state of today's er-
ratic and explosive music union. If
you don't agree with the ranking,
well, fostering a debate about
what and who is important in -.
music is part of our mission.

No one else could put a list
together that meets the stan-
dards of this one. Start with
unmatched access to exclu-
sive data-Billboard Boxscore,
chart histories, market share,
social interactions and much
more. (It's important to note -
that we focused on U.S. compa-
nies and executives.) Then put to-
gether a team of 15 journalists who
in aggregate have been reporting on
and analyzing the music business for more
than 250 years. We first ranked more than a
dozen sectors (including touring, digital, Latin and
labels) on apples -to -apples data. And then we debated at
length the relative value and metrics of those sectors, passionately and
painstakingly-one meeting alone lasted almost 16 hours-stitching
together the Power 100.

The criteria is admittedly a moving target. There is no apples -to -
apples data that lets you compare the clout of a top radio program-
mer, say, to the power of a super -agent. We considered many factors,
everything from the broad business trends affecting an executive to
intangibles. What is a phone call from Jay -Z worth? How does a nego-
tiation change when John Frankenheimer gets involved? We learned
a few things about power along the way.

Power is often seized, not granted. Some of the top powers in touring
might prefer that StubHub's Chris Tsakalakis not be on the list, but
in addition to selling millions of tickets, he demonstrated the power

The
Power

to force an entire industry to think differently about its business.
Similarly, the machers in the publishing sector told me for years
that Willard Ahdritz's transparent -service -instead -of -ownership ap-
proach to the publishing industry could never work, even as artists
like Gwen Stefani re -upped. The company's market share grew and
other majors started creating online accounting systems to compete
with Kobalt's. Daniel Ek helped a whole world think differently about
streaming music. If Richard Busch has his way, the profit margin of

every major label may collapse.
Power can be found behind the scenes. The tra-

ditional business may be less familiar with
such names as Larry Marcus, whose

venture capital dollars helped launch
SoundCloud, RootMusic and a lit-

tle app called Pandora; or Rich
Lehrfeld, whose decisions about
how to spend American Ex-
press' entertainment mar-
keting budget send ripples
throughout the artist com-
munity-and wallets. (And
for the record, power is not
demanding that you'll only

be photographed if you're on
the cover of this issue.)

Perhaps, most importantly,
power is always shifting. Just a

few years ago, at least seven or
.2 eight of the top spots on this list

would have gone to label executives.
Today that number stands at four, and

some would argue that's generous. Lucian
Grainge and Doug Morris are titans in this

business. But Irving Azoff and Coran Capshaw
clearly have the juice, because ultimately, it's the artists

who have the real power, and Azoff and Capshaw speak on their be-
half. If you're on this list today, forget this dynamic at your peril. As
Azoff notes on page 7, "The worst thing one can do is think the power
is yours, and not the artist's."

Seems like he would know.
Happy reading.

BILL WE RDE Editorial Director

FEBRUARY 4, 2012 I www.billboard.biz 5



0
IRVING ADE

Chairman, Live Nation Entertainment
Chairman/CEO, Front Line Management Group

@irvingazoff

THE GAME CHANGER

O HEAR THE WORDS "I have Irving
Azoff on the line" and not experience
at least a twinge of anxiety means a
pulse check is in order. Azoff helms
the world's largestpromoter, ticketing

company and artist management
group from behind one desk. (OK, he probably has several
desks, but you get the idea.) He has moved mountains in
the worlds of film, TV and music; transformed mere art-
istry into superstardom; sustained and resurrected ca-
reers; and is a force of nature in the world of philanthropy.
Music industry careers come and go, but Azoffs sphere of
influence is enormous and ever-expanding.

The cultural touch points-and the business trends
that followed-that can be traced directly back to Azoff
range from 1980's "Urban Cowboy" film to famously shat-
tering the $100 -ticket glass ceiling (and, in the process,
revealing true market value) for mainstream rock/pop acts
with the Eagles' 1994-96 Hell Freezes Over tour. That tour
sold every ticket, with Azoff famously saying at the time
that the only people who complained were journo types
who got their tickets for free. Regardless, the business
never looked back. Azoff has found success as a movie pro-
ducer, agent, promoter, label CEO, label owner and pub-
lisher. He remains many of those things and more.

But even though, from atop the silo, he commands
companies with diversified areas of focus, most see Azoff
as a manager at heart, and the manager's chair is where
he seems most in his element. In consolidating manage-
ment companies to create the unparalleled leverage of
Front Line Management Group (before Ticketmaster and
Live Nation were ever in the equation), Azoff was at the
forefront of the shift in the balance of power from labels
to managers and has shown that, in his world, labels can
be valuable partners but aren't always necessary-be-
cause artists create the content, content is king and live
is the thing.

Consisting of 13 management companies, Front Line
bills itself as "the world's largest music management
firm," but the number of artists affiliated with it seems
a bit of a moving target. "Approximately 200" is a figure
that's often used, and a large portion of those acts are
arena -level headliners: Artists affiliated with Front Line
companies indude such established superstars as the Ea-
gles, Christina Aguilera, Neil Diamond, Van Haien, Jour-
ney, Kenny Chesney, Fleetwood Mac and scores of other
big names, developing acts and everything in between.

Azoff insists the affiliated managers maintain au-
tonomy. Management is and will always be a personal
business, the manager/dient relationship is sacred, and
it makes no long-term sense for Azoff and his team to be
anything more than a resource to use if needed. But for
this number of artists to be aligned in any way is a pow-
erful statement.

Even if artist management is what he's best-known for,
Azoff still has Ticketmaster and Live Nation under his
watch, and both are reinventing the business as they fight
to maintain supremacy and, in the case of Live Nation, con-
sistent profitability. Live Nation is aggressively trying to im-
prove the margins of live concerts by increasing revenue op-
portunities before, during and after the show, in ways that
indude venues, long-term multi -rights deals with artists,
branding and merchandising, as well as marketing from
global to local. And, of course, ticketing.

Ticketmaster is boldly reacting to increasingly fierce
competition by ramping up its evolution from a service
provider to a marketer and smart, innovative user of un-
matched data that can sell more tickets and play a role in
building careers and bringing enormous value to clients
and sponsors. One can only guess at the role Azoff played
in passing muster with the Department of Justice's An-
titrust Division during the merger of all these entities-
Ticketmaster, Front Line, Live Nation-but one can only
assume it was a crucial one. The number of plates Azoff
spins on a daily basis is mind -boggling. Spinning them
under the watchful eye of Wall Street surely makes it
tougher. One wonders how long Live Nation Entertain-
ment will continue doing business with that little distrac-
tion, but that's another story.

In the end, the intangibles make Irving Irving. He has
been called everything from the smartest guy in the room
to Satan, but he is always taken seriously. Alternatively
disarmingly witty or shockingly intimidating, in a world
where one's ability to give good phone can dictate survival,
Azoffs phone skills are unmatched, and he's equally un-
flappable and effective face-to-face. More than a few big
players (and journalists) have surely hung up the phone or
walked out of a meeting thinking, "What the hell just hap-
pened here?"

Whether Azoffs actually thinking five moves ahead
in the chess game or not, people believe he is, and that's
a difference -maker. Maybe, when all is said and done,
Azoff will get the last laugh when, on his tombstone, he
reveals, "I was just winging it." -Ray Waddell

1WER

"IT'S ALL ABOUT
LIVE, LIVE, LIVE"
Do people always take your calls?
Only the ones that want to com-
plain about something.

What constitutes power in the
music business?
The trust of artists.

The balance of power has shifted?
It's all about live, live, live. Since
the traditional recorded -music
business models have drastically
changed, there is truly diminished
income derived from recorded
music by artists-both current and
catalog. The touring industry has
become much more important as
a majority revenue stream and the
ancillary fan experiences and pro-
motions that may be derived from
it. It's all about artists and those
they empower to execute their
business plans.

How is power best wielded?
What's the worst one can do with
power?
Follow through on principled deci-
sions. The worst thing one can do is
think [the power] is yours-and not
the artist's.

When is it time to yell, and when is
it time to chill?
Depends on who you're dealing
with.

Are things playing out the way you
thought five years ago they might?
Between the worldwide economy
and the lack of respect for intellec-
tual property, you can be sure it will
get tougher and tougher as time
goes on.

And guys like me? Any power
there?
Ray Waddell and Billboard hold all
the power cards.

I guess now is when I start playing
"Have I Told You Lately That I Love
You."
I'd prefer "Life in the Fast Lane."-RW
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CAPSHAWCOW

Founder, Red Light Management, Starr Hill
Presents; Partner, ATO Records, TBD Records

THE QUIET REVOLUTION

ORAN CAPSHAW founded Red Light Manage-
ment in 1991 with the Dave Matthews Band and
a plan to connect artists and fans like never be-
fore. DMB built its loyal foundation gradually, on
its way to becoming one of the biggest touring
bands on the planet. But for Capshaw, a defining

moment for the shape of things to come occurred more than a de-
cade later, when the Bonnaroo festival launched in 2002, completely

under the mainstream radar-until it sold out in 11 days, solely
through the Internet. Behind that success was Capshaw, who pio-
neered direct -to -fan marketing at MusicToday (sold to Live Nation in

2007) and changed the model for the way fans discover events, buy
tickets and experience live music.

On the management side, RLM has gone into full-blown growth
mode as artists join in Capshaw's mantra of "freedom and flexibil-
ity" and more already -successful managers find a philosophical fit
within the RLM culture. With a roster of more than 100 acts and
around 50 managers, RLM has become the largest independent
management company in the world. Capshaw personally manages
Faith Hill, Tim McGraw, Dierks Bentley, Phish and, still, DMB.
RLM clients working with other managers-but just a phone call
away from Capshaw, if his input is needed-include Alabama
Shakes, Alanis Morissette, Alicia Keys, Alberta Cross, Amos Lee,
Cheap Trick, Drive -By Truckers and more.

The managers themselves are respected, driven and effective, a
mix of experienced veterans and a bright, energetic younger corps
that has to a large extent developed in-house. Capshaw is clearly on

a path of expansion in terms of both artists and managers, most
recently adding Charlie Brusco's Atlanta -based Alliance Artists to
the team. The next look could well be international.

In addition to his labels (which include ATO Records and TBD
Records), Capshaw is involved in numerous other artist -service
businesses, including sponsorships, branding, merchandising,
digital, promotion and film/TV licensing. RLM sister company
Starr Hill Presents promotes and stages music events, with an em-
phasis on festivals. Starr Hill has an equity position in Bonnaroo,
Outside Lands, Lollapalooza, Austin City Limits and Wanderlust,
and Capshaw also quietly has a stake in leading independent pro-
moter C3 Presents (see No. 32). Green Light, Red Light's branding
arm, has paired ads like Dave Matthews, Tim McGraw and Skril-
lex with Constellation Wines, Gillette and Hyundai, respectively.
He also draws top talent to Red Light's own tour sponsorship arm,
recently hiring Anheuser-Busch's Dave Campbell.

Meanwhile, ATO and TBD are viewed as artist -friendly, with
streamlined staffs reputed for getting things done. The rosters are
varied and respected: TBD has Radiohead, White Rabbits and the
Henry Clay People, among others, while ATO includes 311, Dawes,
My Morning Jacket, John Butler Trio and Rodrigo y Gabriela.

Capshaw's efforts in the world of philanthropy are widespread
and effective on global and local levels, leading to his being honored
with the Humanitarian Award at the Billboard Touring Awards in
2011. In accepting, Capshaw called on the industry as a whole to

work together to affect collaborative positive change. A bold entrepre-

neur across multiple businesses, yet painstakingly private (convinc-

ing him to be publicly recognized for his good works was no easy
task), Capshaw's reach is broader, deeper and more influential than

most realize-and he prefers it that way. -Ray Waddell
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3 CHAIRMAN/CEO

UNIVERSAL MUSIC GROUP

THE UNIVERSAL MAN

LUCIAN GRAINGE

AFTER FLATTENING the competition in Europe,
then -Universal Music Group International chairman/
CEO Lucian Grainge was anointed in 2010 by Vivendi
as the eventual successor of UMG chairman/CEO
Doug Morris (see No. 5). Before he arrived on the
main stage, one executive familiar with Grainge pre-
dicted to Billboard that he "will eat everyone's lunch."
Among his first moves as head of UMG was offering
Antonio "L.A." Reid (No. 37) and Sylvia Rhone deals
that they could turn down-and did. In another bold
stroke, he stole RCA/Jive Label Group chairman/CEO
Barry Weiss (No. 18) away from Sony Music Enter-
tainment just two weeks after Sony had announced
Morris as its new CEO.

While Grainge has been charged with cutting
100 million ($130 million) in overhead, he said
in a December announcement about the hiring
of David Foster as Verve Music Group chairman
that "we are committed to expanding our A&R in-
vestment in all areas of music on a global basis."
In moves that appear to back up those words,
UMG tapped Ethiopia Habtemariam to head Mo-
town Records, keeping the legendary imprint
alive, and appointed Blueprint Group co -CEO Gee
Roberson (No. 59) chairman of Geffen Records.
And sources say UMG still is negotiating the
launch of a possible imprint with former Warner
Bros. Records chief Tom Whalley, which would
go through Universal Republic. In another sign
that the Grainge era won't be just about cutting
back: Interscope signed Madonna in December to
a three -album deal.

Grainge surprised many market watchers by
winning the auction for EMI's recorded -music op-
erations, something that many predicted UMG
wouldn't even bother to chase. Once the EMI deal
closes, UMG will have more than a third of the U.S.
recorded -music market, with a roster that joins Katy
Perry, Coldplay and Lady Antebellum with UMG
acts like Lady Gaga (No. 84), Drake, Rihanna, Kanye
West, U2 (No. 27) and Justin Bieber. UMG will also
boast a deep catalog that will house the Beatles, the
Beach Boys, the Rolling Stones, the Who and classic
Motown under one roof

"For those keeping score by market share,
Universal has won in a big way," a senior label
executive says. "Sony may have been challenging
Universal this year in the U.S., but that's done-
case closed."

The deal is still under regulatory scrutiny, but if
Grainge is willing to take on regulators, there's no tell-
ing whose lunch he'll try to eat next. -Ed Christman

LUCIAN GRAINGE
photographed at
Universal Music
Publishing Group's
offices.

POWER

DINING
In a business where
where you eat and who
you eat with are almost
always more important
than what you eat, it's
good to know where to
go to see and be seen,
chop it up, break bread,
cut deals and talk shop.
And if the food isn't half
bad along the way, well
... In Los Angeles, the
hottest of the hot are
eating at the Bazaar,
which boasts a menu of
small plates by Spanish
master Jose Andres (@
chefjoseandres) and
Baco Mercat (@baco-
mercat), home to chef
Josef Centeno's signa-
ture sandwich -taco -
pizza hybrid the baco.
Freddy Smalls (@Fred-
dySmallsBar), Jeff Wein-
stein's top chef answer
to that L.A. rarity, the
neighborhood restau-
rant, also impresses. Ink,
the new spot from "Top
Chef 6" winner Michael
Voltaggio (@MVoltag-
gio) is the toughest
reservation in town. And
WP24 (@Wolfgang -
Buzz), Wolfgang Puck's
Asian hotspot at the
top of the Ritz Carlton
in the L.A. Live complex
downtown should be a
popular venue during
Grammy Week... Back
east, New York's Time
Warner Center offers
many restaurants-A
Voce, Per Se, Landmark
and Masa-for power
players to choose from.
Michael's, Asiate in the
Mandarin Oriental, Nobu
and Jean -Georges also
continue to host heavy
hitters, while others-
Michael White's Ai Fiori
(@AiFiori) and Daniel
Boulud's Boulud Sud (@
DBNewYorkNY)-are on
the rise. Artists, though,
are more likely to be
headed away from the
offices to places like
West Village gastropub
the Spotted Pig (@
spottedpignyc) and the
Standard's (@standard-
nyc) rooftop bar In

Miami, two places truly
stand out: Baires Grill
Resto (@BairesGrill),
a Lincoln Road eatery
that attracts execs from
nearby "music" build-
ings as well as artists,
and Novecento Brickell
(@900Events), where
Henry Cardenas of event
marketing firm CMN has
dined ... Nashville? High
marks for Watermark.

-Phil Gallo

MARTIN
BAN DI ER
photographed at
Sony/AT V's New
York offices.

MARTIN DANDIER
Chairman/CEO, Sony/ATV Music Publishing

THE PUBLISHER

SINCE TAKING THE HELM of Sony/ATV Music Publishing in April
2007, Martin Bandier transformed the once -sleepy major publisher into a
contender for every big deal that comes along-he's built a company that
now has annual revenue of about $500 million. If a Sony -led consortium
can complete its planned acquisition of EMI Music Publishing, it would be
a particularly sweet moment for Bandier, giving him back control of the

company he built and helmed for more than 18 years. According to sources, EMI would re-
main a separate entity, but with most music publishing functions handled by Sony, which
will serve as an administrator. That arrangement-and the fact that Sony/ATV only has a
38% stake in the consortium that EMI won-has most industry observers betting that the
deal will get the necessary regulatory approvals.

And that means Bandier will oversee copyrights that generate annual revenue of about
$1.3 billion and represent artist/songwriters like Lady Gaga (see No. 84), Taylor Swift (No.

78), Shakira, Pitbull, Drake, Jay -Z (No. 13), Norah Jones and Kanye West, as well as the
Beatles and Motown catalogs.

The benefits of the EMI deal are also evident from Billboard's rankings of music pub-
lishers based on their share of the top 100 U.S. airplay songs during a given quarter, as
calculated by Harry Fox Agency using Nielsen BDS data. Sony/ATV ranked fourth in the
third quarter of 2011, as its share of the top 100 songs fell to 11.5% from 14.4% a year ear-
lier. By contrast, EMI finished first for the sixth consecutive quarter, with a 17.9% share,
down slightly from 18.1% a year earlier.

Sony/ATV is a joint venture between Sony Corp. and the estate of Michael Jackson. But
decision -making authority over use of the compositions in the Sony/ATV catalog rests
with Sony, i.e., Bandier. And Sony/ATV also has first dibs on Jackson's own Mijac catalog
when its administration deal with Warner/Chappell expires. -Ed Christman
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5 CEO SONY MUSIC ENTERTAINMENT

THE RENAISSANCE MAN

DOUG MORRIS

CRITICS CACKLED last
year about Sony Corp.'s
choice of septuagenarian
Doug Morris as CEO of

r ." the second-largest major -
label group. But what
those naysayers failed to
realize is that Morris still
has fire in his belly, with

46P something yet to prove:
that Vivendi made a mistake in imposing a retire-
ment transition plan on him before he was ready to
go. Just two months after Lucian Grainge (see No.
3) assumed day-to-day control of Universal Music
Group on Jan. 1, 2011, Sony Music-UMG's fierc-
est rival-announced that Morris would become its
new CEO effective July 1, 2011. Since taking the top
spot at Sony, Morris has appointed Antonio "L.A."
Reid (No. 37) as chairman/CEO of Epic Records
and promoted veteran A&R executive Peter Edge
(No. 41) to CEO of RCA Music Group. But his bold-
est move so far may have been convincing superstar
songwriter/producer Lukasz "Dr. Luke" Gottwald
(No. 30) to bring his Kemosabe label to Sony. Sony's
U.S. market share reached 28.4% in 2011, according
to Nielsen SoundScan, only about two percentage
points behind UMG. While that gap will widen once
UMG completes its acquisition of EMI Music, count
on Morris to keep things interesting. In his long,
storied career, there is one thing he's never failed at:
delivering hits. -Ed Christman

ROB LIGHT
Managing partner/

head of music
Creative Artists Agency

KICKING ASS AND

BOOKING NAMES

6 CEO LIVE NATION ENTERTAINMENT
@RAPIN° 9 9

THE CONCERT MASTER

MICHAEL RAPINO

WHEN BILLBOARD PUT MICHAEL RAPINO
on its cover in May 2005-for a feature chroni-
cling his battlefield promotion to the top of the
world's largest promoter, bearing the headline
"The Concert Master"-industry reaction ranged
from anger to laughter. At 36, the low-key and
tireless Canadian rocketed from relative anonym-
ity to a withering spotlight that has only gotten
brighter. Nearly seven action -packed years later,
people may still be pissed off, but no one's laugh-
ing. According to Rapino, his company spent
around $3 billion putting on 20,000 shows in
more than 30 countries last year. That's a lot of
checks cut. Everyone in the industry has an opin-
ion on whether the business model will work, but
few could argue that the genesis of that vision
belongs to Rapino. Live Nation and Rapino have
endured the transition from old -school swash-
bucklers to real 360s, the launch and subsequent
shuttering of a ticketing operation, a merger with
Ticketmaster and the ensuing laser scrutiny of the
Department of Justice, the unforgiving challenges
of Wall Street, a fear -inducing board of directors,
brutal (and often undeserved) public lambasting
and the arrival of one Irving Azoff (see No. 1) as
chairman. The success of the model remains to be
seen, but there's no question that Rapino has fun-
damentally changed the music business.

-Ray Waddell

ROB LIGHT
photographed at

Creative Artist
Agency's

Los Angeles offices.

HICHAELiINO
photogr ed at

Live Nation's
Beverly Hills,
Calif., offices.

AGENTS, ESPECIALLY
super -agents, effortlessly
shift personas from charm-
ing diplomat to Darth Vader.
In truth, sometimes the job
calls for a little carrot and

at others some stick. If CAA music chief Rob
Light leans more to the diplomat side these
days, that's only because a trail of kicked asses
lies behind him that includes managers, com-
peting agents, venue pros, promoters and, yes,
a trade journalist or two. It's worth noting that
in a social setting, when the pressure is less-
ened (as much as it ever is), it's easy to tell that
Light is a nice guy, with character and ethics to
burn. But when the agent engine is running,
the industry clout is huge. CAA represents
more than 900 clients, among them Bon Jovi
(see No. 50), Bruce Springsteen, Radiohead,
Tim McGraw, Katy Perry, the Vans Warped tour
and Daft Punk. It claims double the number of
acts among the top 200 tours of 2011, according
to Billboard Boxscore, than its closest competi-
tor, and among the top 25 tours, CAA clients
generated nearly $500 million in grosses. The
agency is a leader in proactive marketing, gen-
erates critical value in terms of sponsorships,
and CAA's status in film and TV creates myriad
opportunities for clients in all genres. Philan-
thropically, Light and CAA can and do make
a difference. At his core, Light is a powerful
agent who cares deeply about his artists and the
business. He oversees a powerful team that's
fiercely loyal to both Light and CAA's clients.
Loyalty is a currency that begets power.

-Ray Waddell
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S OWNER

WARNER MUSIC GROUP

THE OWNER

[EN HAVATNIK

LEN BLAVATNIKhas a distinction that no one else
in the world can claim: He's the only person who
owns a major -label group. Even Terra Firma's Guy
Hands had institutional investors backing his ill-
fated acquisition of EMI-and when push came to
shove, Terra Firma's lender Citigroup wound up in
control. But at Warner Music Group, Blavatnik is the
sole equity owner, having put up about $1.1 billion of
his own money, supplemented by about $2.2 billion
from bondholders, but the debt was borrowed under
much more favorable terms than that assumed by
Terra Firma. Blavatnik, a Russian -born billionaire
who Forbes ranked last year as the 80th -richest per-
son in the world, acquired WMG last year through
his privately held holding company Access Indus-
tries. His day-to-day control of WMG comes through
his installation of Stephen Cooper as CEO, a turn-
around specialist (Enron, Krispy Kreme Doughnuts,
Metro -Goldwyn -Mayer). According to company in-
siders, he's been a hands-on executive at WMG, al-
though he leaves creative decisions to recorded -music
chairman/CEO Lyor Cohen (see No. 14). But it's Bla-
vatnik who holds all the cards. -Ed Christman

JIMMVIOVINE
CHAIRMAN, INTERSCOPE
GEFFEN A&M RECORDS;

CO-FOUNDER, BEATS BY DRE

THE MUSIC MAN

WITH BEATS BY DRE, JIMMY IOVINE, Dr. Dre
and their team created a music (and fashion) market
where one barely existed before, and it's now buzz-
ing so loudly that last year HTC reportedly dropped a
cool $300 million for a 51% stake in the company. A
crucial factor behind the product's success is show-
manship. It's been treated like an artist, with show-
cases (sleek press conferences, a lavish pop-up store),
savvy staffers (veteran label executive Luke Wood,
hip -hop blogger Karen Civil) and endorsements for
custom models (for Lil Wayne, LeBron James and
others). Not least, they look cool as hell, and while
opinions are divided on the sound, we can attest that
the top -line Pro model sounds pretty awesome. The
product is a microcosm of the Iovine magic touch,
and he managed to do it while running a major -label
group with a 7.9% market share last year, second be-
hind Columbia Records, and making regular high -
profile appearances on "American Idol." More than a
game? Clearly. -JemAsivad

II EDDY CUR

ROBERT ROHR
SENIOR VP OF INTERNET SOFTWARE

AND SERVICES;

SENIOR DIRECTOR APPLE

LEADING A DIGITAL JUGGERNAUT

APPLE'S EDDY CUE AND ROBERT KONDRK
are the people behind the world's biggest music
store, iTunes. Cue, who's well-known in music
industry circles, helped build and currently over-
sees iTunes as well as iBookStore, iAd, iCloud and
the Mac App Store. Kondrk, a less familiar name,
doesn't handle day-to-day operations but is in-
volved in the business development and econom-
ics of iTunes, according to one music executive

TIM LEIWEKE

DREAMS

BIG, THINKS

POSITIVELY AND

EXECUTES ON

THOSE BIG IDEAS.

-RANDY PHILLIPS

(NO. 15)

-.-

TIM LEIWEKE
President/CEO

Anschutz Entertainment Group

THE MAN WITH THE PLAN

TIM LEIWEKE IS the
man whom enigmatic
billionaire Phillip An-
schutz trusted to build
a sports and entertain-
ment empire, and Lei-

weke has delivered in spades. In 15 years,
Leiweke created a synergistic master plan
that conceives, develops, produces, pro-
motes, markets, stages and manages live -
event programming around the world in
buildings both within and outside the
AEG portfolio. AEG owns and operates
more than 100 facilities worldwide, from
clubs to stadiums, including such state-
of-the-art arenas as Los Angeles' Staples
Center and the busiest building in the
world, the 02 in London. AEG's concert

TIM LEIWEKE
photographed at
AEG's corporate

offices in Los Angeles.

promotion arm, AEG Live, reported $800
million from more than 2,000 shows in
2011. The festival division produces such
events as Coachella, Stagecoach and New
Orleans' Jazzfest, and recent AEG tours
include Bon Jovi, Usher, Kenny Chesney,
Taylor Swift (see No. 78) and Enrique
Iglesias. Leiweke's next focus is ramping
up the axs ticketing platform (with Out -
box and Cirque) and a move into music
TV. "Without Tim's vision and Phil An-
schutz's immense financial resources, the
worldwide live entertainment industry
would have principally been the domain of
one company," says AEG Live chief Randy
Phillips (No. 15). "Tim Leiweke dreams
big, thinks positively and executes on
those big ideas." -Ray Waddell
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with knowledge of his role at the famously tight-
lipped organization.

Kondrk is said to oversee all entertainment prod-
ucts at iTunes (except the App Store) and has direct
reports at entertainment stores worldwide.

Apple announced during its last earnings call
that in the quarter that ended Dec. 31, iTunes gener-
ated worldwide revenue of $1.7 billion, up 55% from
$1.1 billion a year earlier. Growth is coming from
increased digital adoption-Apple sold 37 million
iPhones and 15.4 milion iPads last quarter-as well
as the expansion of iTunes into Brazil and 15 other
countries in Central and South America in Decem-
ber. Apple has secured its place among the indus-
try's power players by frequently flexing its muscle.
Through the years, iTunes has earned a reputation
as an exacting and ultra -competitive retailer. When it
comes to issues of pricing, marketing and exclusive
content, iTunes gets what it wants.

Under Cue and Kondrk, the company stands to
play a major role in the future of music: iCloud is Ap-
ple's cloud -based media service that competes with
similar offerings by Amazon and Google; iTunes
Match is a new service that for $25 per year provides
an online duplicate of a person's music collection.
Both services work hand in glove with the world -
leading iTunes music store, giving users anywhere -
anytime access to their music downloads. No matter
how much digital music changes in the years ahead,
it's a safe bet that Apple, Cue and Kondrk will be at
the forefront. -Glenn Peoples

JOHN HOGAN
photographed at Clear
Channel's New
York offices.

SHAWN"JAY1" ,

CARTER & BEYONCE

KNOWLES
ARTIST; CO-FOUNDER/OWNER

ROC NATION;

ARTIST; ACTRESS;

HOUSE OF DEREON FOUNDER

@S_C_; @BEYONCE

THE POWER OF LOVE

Want to talk power? Less than a week after her birth,
Jay -Z and Beyonce's daughter, Blue Ivy Carter, made
history as the youngest person to appear on a Bill-
board chart when Jay -Z's "Glory," which features
their newborn's cooing (Blue is credited as B.I.C.),
hit Hot R&B-Hip Hop Songs. The song marked Jay's
107th entry on Billboard's charts, adding just one
more record to the power couple's already record -
breaking career.

Separately the stats are staggering: Jay -Z holds
the record for most No. 1 albums by a solo artist in
Billboard history-12-and has sold more than 28
million albums in his 15 -year solo career, accord-
ing to Nielsen SoundScan. (A number that climbs
to 33 million if you count his collaborations with
Kanye West, R. Kelly and Linkin Park.) Beyonce,
who started out in Destiny's Child before going solo
in 2003, has cumulative sales of more than 29 mil-
lion, according to SoundScan (17 million with Des-
tiny's Child; 12 million solo). She has sent all four of
her solo albums to the top of the Billboard 200, and

JAY -Z and BEYONCI
attend the "Alexander
McQueen: Savage
Beauty" Costume
Institute Gala on
May 2, 2011, at th
Metropolitan Mu
of Art in New Yor

scored nine No. 1 songs on the Billboard Hot 100.
Beyonce is also a successful actress, with roles in

"Austin Powers: Goldmember," "Pink Panther" and
Academy Award winner "Dreamgirls," and an in -de-
mand face for branding. Recent multimillion -dollar
deals include L'Oreal, Coty and Target. And clothing
line House of Dereon has an international presence.

Jay -Z, meanwhile, is one of the most celebrated
and successful businessmen to emerge from enter-
tainment. As a record exec he's helped launch the
careers ofKanye West, Rihanna and J. Cole. He's
served as CEO ofDef Jam Records (a job he took
largely because it allowed him to assume control of
the masters of his earlier recordings with the label)
and, in 2008, brokered a deal with Live Nation said
to be worth $150 million to create Roc Nation, a

JOHN HOGAN
PRESIDENT/CEO

Clear Channel Media and Entertainment

CURATOR Of FAR MORE THAN RADIO

STATIONS

IN A MOVE THAT COULDN'T MORE
clearly reflect the expanded influence of the company's
radio division, Clear Channel Radio was just rebranded
Clear Channel Media and Entertainment. Clear Chan-
nel's focus will remain on its 850 radio stations-which,
according to the company, reach 238 million monthly

listeners in the United States, with Clear Channel stations combin-
ing for the top ownership audience share in each of the top eight
markets, according to the latest Arbitron ratings. However, the new
moniker more clearly spotlights its growing platforms, including
iHeartRadio, which offers not only Clear Channel stations, but also
those of competing chains that have realized the power of the app's
reach. In September, the two-day iHeartRadio Music Festival in Las

Vegas flexed the company's promotional muscle, as the "biggest
live music event in radio history," as Clear Channel touted, "didn't
stay in Vegas"-it brought music's top stars to listeners worldwide.
For radio purists, Hogan, who will celebrate 10 years in his position
in August, reassures that the medium remains at the core of the
company's identity. "Radio is both our history and the foundation
upon which we will grow our company moving forward," he says.
"That will not change." -Gary Trust

POWER

FLIGHT
Everyone knows that
the best way to fly is
private. The conve-
nience, the class and
the comfort simply
can't be beat. And with
great on -call charter
services like Rock -It -
Air (rockitair.com),
Apollo Jets (apollo-
jets.com) and NetJets
(netjets.com), it's never
been easier for those
with the pull and the
pockets to carve their
own place in the sky.
But if charter isn't an
option, Fly.com VP/GM
Warren Chang recom-
mends power clients
take a look at United
Premium Service. With
a reconfigured cabin
offering more space
across three classes as
well as laptop power
outlets available at
every seat, United's
Premium Service is
designed with the busi-
ness traveler in mind.
P.S. flights are available
between JFK and LAX,
and JFK and SFO, as
well as international
business -class. And,
Chang notes, "United is
the only airline that of-
fers lie -flat seats in first-
class seats between
NYC and LAX." That's
definitely one way to
beat the red -eye.
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management, music and entertainment company
with a roster that includes Rihanna, Cole, Willow
Smith and Ester Dean. His interests outside of music
(Rocawear, Translation Advertising and stakes in
40/40 Club and the New Jersey Nets) have grabbed
headlines and fed the bottom line. His recent col-
laboration with West, Watch the Throne, shot to No.
1 on the Billboard 200 last August and sold out U.S.
arenas through the second half of 2011 to earn more
than $20 million, according to Billboard Boxscore.

But it's not just about what Jay -Z and Beyonce have
done, but who they are: American icons and cultural
institutions, globally recognizable superstars who
count billionaire Warren Buffett and Will Smith as
family friends. And with the birth of Blue Ivy, they've
added a new superstar on the team.

-Benjamin Meadows -Ingram

15 !piiiimplips
AEG LIVE

"LOOK, THERE'S RANDY!"

AS COVERAGE OF MICHAEL JACKSON'S 2009
death deluged TVs across the world, most were think-
ing, "I can't believe Jackson died." No doubt many in
the music biz were thinking, "Look, there's Randy Phil-
lips." What they said next surely varied widely, but one
thing about Phillips is that everyone who knows him
has a take. The fact that AEG-mostly due to Phillips'
efforts-was even able to put a deal together for 50 Jack-
son shows at London's 02 Arena speaks volumes about
Phillips' real power. While his role in AEG Live's ascent
to the second-largest promoter in the world is debatable,
the fact remains that, under Phillips' leadership, the
company assembled not only star artist clients but also
star executive talent. Phillips, a former label executive
and manager, took the position in 2002, and he remains
atop a company that reported nearly $1 billion in grosses
to Billboard Boxscore last year. Polarizing, endlessly
quotable and quite possibly bulletproof, Phillips is still
on top.

-Ray Waddell

EMMANUEL SEDGE1.6 HEAD OF GLOBAL SPORTS AND

ENTERTAINMENT MARKETING

COCA-COLA

TEACHING THE WORLD TO SING

IN THE 2012 MUSIC BUSINESS, BRANDS ARE
THE new banks. And Coca-Cola is music's biggest
bank. Between the Olympics, its continued sponsor-
ship of "American Idol" (estimated to be worth $30
million annually), ongoing event sponsorships and a
global artist discovery program led by Music Dealers,
Coke will likely spend upwards of $200 million on
music -related programs in 2012, and as Coca Cola's
head of entertainment and sports marketing, Em-
manuel Seuge is the man holding the bankroll. In
2010, he tapped K'naan's "Open Happiness" as its
theme song for the FIFA World Cup, and the song
became a hit in more than a dozen countries as a re-
sult. This summer, he aims even higher with Mark
Ronson's Olympic anthem (featuring U.K. Singer
Katy B), which is at the center of Coke's $150 million
global sponsorship of the 2012 London Games. Look
for other global music deals to pop up in the wake of
Coke's recent assumption of a minority stake in li-
censing firm Music Dealers. Even the holidays are top
music priorities for Seuge, with acts like Train and
Natasha Bedingfield signing up to sing festive single
"Shake Up Christmas." -Andrew Hampp

LYOR COHEN
photographed at

Warner Music's offices
in New York.

LYOR COHEN
Chairman/CEO of recorded music

Warner Music Group

THE ICEMAN COMETH

IT'S DEFINITELY A NEW DAY AT WARNER MUSIC GROUP AND NOT JUST BECAUSE
Access Industries' Len Blavatnik (see No. 8) has acquired the company and installed Stephen Cooper as
CEO. With the departure of WMG chairman Edgar Bronfman Jr. and the promotion of Cohen to head of
WMG's worldwide recorded -music operations, Cohen is personally responsible for WMG's 18.7% share
of all recorded music in the United States, and of course its share in the rest of the world. Look for Cohen's
sometimes brutal, win -at -all -costs approach to become even more pervasive at the company. Bronfman

guided WMG with a steady hand and could act as a buffer to other insiders when Cohen was in take -no -prisoners
mode. But Cohen is the right man to lead the company in the trenches: If Universal Music Group's planned acquisition
of EMI Music gets regulatory approval, WMG will be the smallest major by a wide margin a dubious distinction that
could hurt the company in the marketplace when it looks to sign new talent. As Cohen moves forward, look for him to
align WMG more closely with the realities of the digital marketplace-where pop and hip -hop are dominating an in-
dustry that's becoming more dependent on single-track downloads. -Ed Christman
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FRANK COOPER
Chief marketing officer of global consumer engagement, PepsiCo

@fscooper

BEHIND THE BRAND-NEW FLAVOR IN YOUR EAR

CO-FOUNDER OF URBAN BOX OF-
FICE Networks and a former executive
at Motown and Def Jam, Frank Coo-
per has climbed the ranks of PepsiCo
by making music a core part of his
brands' marketing plans. In his previ-

ous role as chief marketing officer of Pepsi's sparkling
beverages, Cooper set the template for branded music
labels (Mountain Dew's Green Label Sound) and
helped ink one of Eminem's first commercial deals.
(The Lipton Brisk campaign debuted during last year's
Super Bowl.)

In his new role as head of global consumer engage-
ment, Cooper is making Brand Pepsi an even big-
ger part of the music ecosystem with a companywide
investment that could well exceed $100 million in
music sponsorship. Pepsi's $60 million backing of
Fox's "The X Factor" may have looked like a catch-up
maneuver (Coca-Cola has sponsored "American Idol"
since 2002) but the deal generated something even
Coke hasn't done in years: A hit single (Outasight's
"Tonight's the Night") that continues to climb the
upper reaches of the Billboard Hot 100. This is based
almost entirely on its placement in Pepsi's biggest TV
play in three years.

Cooper's next power push goes to "X Factor" winner
Melanie Amaro, who's about to earn major exposure
from a new Super Bowl spot co-starring Elton John and
Flavor Flay.

Melanie Amaro will perform a take on Aretha Frank-
lin's "Respect" in your Super Bowl 2012 Pepsi spot.
What will make the campaign a success?
With a Super Bowl spot, a lot happens before the game
and a lot happens during. And then, even after the game
you have a life that lives mostly online, so we're hop-
ing the second screen will start to light up. That's when
you're hitting on all cylinders.

Where do you see Pepsi taking music in 2012?
You'll see Pepsi playing a more active role in the music
industry but also music culture. What we did with
Outasight points at that a bit, where obviously we in-
tegrated his song into a Pepsi commercial and that be-
came a catalyst for his career. Just like how we're fea-
turing Melanie Amaro in our Super Bowl spot-using
those features to elevate artists is something you'll see
a lot more of.

So does that mean you're focusing more exclusively
on emerging artists, or is there still a place for es-
tablished artists and superstars?
If your heart and soul is in the music business, you don't
just attach yourself to the artist who stumbled across the
stage with five Grammys. Our intention is to attach our-
selves to artists who are iconic, but in different ways.

-Andrew Hampp

FRANK COOPER
photographed at
PepsiCo's offices
in Purchase, N.Y.
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BARRY WEISS
Chairman/CEO

Universal Republic & Island Def Jam

MR. LONG GAME

1
N THE SUMMER OF 2010, THEN-RCA/JIVE LABEL GROUP
chairman/CEO Barry Weiss, son of industry legend Hy Weiss, found
himself in a spitting contest with other Sony label executives vying to
succeed Sony Music Entertainment CEO Rolf Schmidt -Holtz, who was
due to leave in early 2011. But when it became clear that Weiss wasn't
going to be the anointed one, he stuck a finger in Sony's eye, leaving to

head up East Coast operations at Universal Music Group (UMG) as chairman/CEO
of what's now called Universal Republic & Island Def Jam. It's a good fit Weiss got
his hip -hop pedigree building Clive Calder's Zomba/Jive into a rap powerhouse in
the '80s; his pop chops from diversifying the label into tween pop with the Backstreet
Boys, 'N Sync and Britney Spears in the '90s; and his rock bona fides through the
emergence of Kings of Leon.

Weiss is respected for both his business acumen and his eye for creative talent,
a rarity among label heads, who tend to be strong in one or the other. When Weiss
was overseeing RCA/Jive, Sony sources say it was the most profitable label based on
profit as a percentage of revenue.

In his approach, Weiss is known for spending big on the front end, ensuring
the songs, production and the artist's image is right. But upon release, his mar-
keting spend is conservative and, unlike most label heads, he'll walk away and not
spend more money on a title that doesn't meet initial sales or buzz expectations. But
sources also point out that he was fascinated by Kings of Leon's ability to gradually
grow sales, which they said might influence his thinking at UMG.

In moving to UMG, Weiss has brought along two of his key RCA/Jive lieuten-
ants-Peter Thea, who has been named executive VP of Universal Republic & Is -

19 ROD STRINGER&

STEVE BARNETT
CHAIRMAN/CEO;
CHAIRMAN/C00
COLUMBIA RECORDS

MILLIONS AND MILLIONS SOLD

COLUMBIA RECORDS chairman/CEO Rob
Stringer knows a good thing when he hears it "When
we signed this artist, we said this would be one of the
most important signings ever for Columbia in Amer-
ica," he says of British songstress Adele, whose 21 was
the best-selling album of 2011. Columbia chairman/
COO Steve Barnett delayed the scheduled November
2010 release until February 2011, giving the label six
months to set up the album and ensuring that it received
the kind of marketing support that would put the art-
ist over the top. 21 debuted at No. 1 on the Billboard 200

BARRY
_

photographed at
Universal Music

Group's New York
offices.

land Def Jam, and Ivan Gavin, who's now COO.
By virtue of overseeing both East Coast labels for UMG, Weiss now controls the

label group with the largest U.S. market share for albums and track -equivalent al-
bums, based on IDJ and Universal Republic's combined share of 11.2% for 2011,
versus 7.9% for Jimmy Iovine (see No. 10) and Interscope Geffen A&M, according to
Nielsen SoundScan. The addition of Weiss and his power base alongside Iovine and
Interscope will give UMG its best one-two punch since Iovine and Lyor Cohen (No.
14) were going toe -to -toe in the early part of the 2000s. -Ed Christman

with sales of 352,000 and has sold 6.1 million units total,

according to Nielsen SoundScan. This week the album
enjoys its 17th week at No. 1 on the Billboard 200.

Columbia also scored last year with debut albums
by Foster the People and J. Cole. Beyond artist devel-
opment, the label has specialized in capitalizing on
the popularity of online and TV phenoms like Susan
Boyle, Jackie Evancho and Fox's "Glee.' Under the
leadership of Stringer and Barnett, the label ended
2011 with a current -album market share of 10%, high-
est among all labels, and had the second-largest share
of total sales of albums and track -equivalent albums
with 8.7%. -Mitchell Peters k Ed Christman

0 CHAIRMAN OF GLOBAL
TOURING

LIVE NATION ENTERTAINMENT
THE QUIET KING OF THE MEGA -

TOUR

ARTHUR FOGEL

IN A 2005 BILLBOARD article breaking down Ar-
thur Fogel's global touring strategies, a few notable
figures touted his skills: Bono, David Bowie, Sting
and Madonna. "Arthur Fogel knows how to make
the impossible possible," Madonna said of Fogel.
Then, Fogel's only peer was Michael Cohl, the pro-
moter of record for the Rolling Stones beginning
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in 1989. With Cohl focused on Broadway, Fogel
stands unrivaled as a producer of the global
mega -tour. Fogel and his streamlined global
touring team have now steered four of the top
five highest -grossing tours in history, according
to Billboard Boxscore, with the Police reunion,
Madonna's Sticky & Sweet
and the Vertigo and epic
360° tours by U2 (see No.
27) taking in a combined
$2 billion at the box of-
fice. Incidentally, 360°
holds the record for the
biggest tour ever in both
gross ($736.4 million) and
attendance (7.3 million),
records that could stand
forever. Fogel also orches-
trated the entrance of Lady
Gaga (No. 84) into the elite
ranks of touring artists
and played a key role in
Live Nation's multirights
deals with such acts as
Madonna and U2. Behind
the scenes, Fogel inspires
fierce loyalty from his cli-
ents while marshaling
touring armies that make
the impossible possible.

-Ray Waddell

ARTHUR FOGEL
photographed at

Live Nation's
offices in Beverly

Hills, Calif.



214lcmgIGER
WILLIAM MORRIS ENDEAVOR
@MARCGEIGER

ALL BASES COVERED

TALK ABOUT BREADTH of experience. In 2011,
agent Marc Geiger was booking Roger Waters' mul-
timillion -dollar extravaganza Wall tour and also
touting the newfound earning power of the Weeknd
after the fledgling artist offered free downloads of
mixtape House of Balloons. With a client list that in-
cludes Lady Gaga (see No. 84), Black Sabbath, Tom
Petty and Jane's Addiction, WME's acts booked more
than 20,000 shows worldwide in each of the last two
years. Geiger has an oracle -like quality drawn from
his years at ArtistDirect, where he was the first to
connect music industry functions with the Internet,
as well as his stint at Rick Rubin's American Record-
ings and experience as co-founder of Lollapalooza.
"Marc appreciates a guy who also has an opinion,"
Lolla co-founder Perry Farrell told Billboard. "What
I don't think he likes is a guy who doesn't know what
he's talking about. If you're going to challenge him on
any level, a musical level especially, you'd better know
what you're talking about." -Phil Gallo

22 DAN
PRESIDENT/CEO, CBS RADIO

FOCUSING THE EYE

MASON, WHO RETURNED TO CBS Radio's top
office in 2007 after serving in that role from 1995 to

2002, oversees all aspects of
the company's 130 stations.
Upon his return, Mason
quickly reshaped the New
York radio landscape, re-
storing the "CBS -FM" nick-
name and das sic hits format
to 101.1 after the frequency's
controversial two-year stint
as varietyhits Jack -FM. How

popular was the resurrection? Mayor Michael Bloom-
berg proclaimed July 12, 2007, "WCBS-FM Returns to
New York City Day." Listeners agreed with the move:
In May 2010, the station scored its first No. 1 ratings
book since fall 1994, according to Arbitron's Portable
People Meter tally of listeners aged 6 -plus. Nationally,
CBS Radio has also taken advantage of the current pop
music boom, having signed on mainstream top 40 sta-
tions in New York (WXRK), Los Angeles (KAMP) and
Detroit (WDZH). Under Mason's stewardship, the com-
pany continues to embrace change. "Can you imagine
programmers in the '70s having the tools and applica-
tions that PDs have now?" Mason mused to Billboard's
sister publication Radio & Records in 2008. "I look at
[technological advances] as an opportunity to make my
product bigger." -Gary Trust

24 ROGER FAXON
CEO, EMI GROUP

RIDING THE WAVE

CIRCUMSTANCES HAVE rendered Roger Faxon,
CEO of EMI Group since mid -2010, the industry's
most prominent lame -duck executive. Citigroup's
auction of EMI last year ended with a Sony -led con-
sortium submitting the winning bid for the music -
publishing business and Universal Music Group
prevailing in the bidding for the recorded -music op-
erations, although both deals are subject to regula-
tory approval. Just where Faxon will land next isn't
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BOB PIUMAN
CEO, Clear Channel Media and Entertainment

@PittmanRadio

TV ON THE RADIO

WHEN IT WAS ANNOUNCED last year
that Clear Channel investor/chairman of
media and entertainment platforms Bob
Pittman was being promoted to CEO of
the global company, the appointment was
heralded by media analysts and music

industry players. After all, the former radio wunderkind (he was pro-
gramming WNBC New York in his early 20s) was also bringing the
wellspring of innovation, business savvy and branding acumen he
drew from as co-founder of MTV, not to mention his later stints as
COO at America Online and AOL Time Warner and CEO of Six Flags
Theme Parks. So who better to erase Clear Channel's dinosaur image?
"Pittman's appointment is not only a good move for the company but
one that signals a new era in digital music," Billboard's Glenn Peoples
wrote in October. "Clear Channel now has a smarter, more aggressive
digital plan, and the rumors of terrestrial radio's demise have been
greatly overstated." A big step in that plan: the acquisition of digital
music company Thumbplay. The move spurred last September's re-
launch of Clear Channel's iHeartRadio app, marked by the three-day
iHeartRadio Music Festival. When you've got everyone's ear-from
music fans to Wall Street-that's power. -Gail Mitchell

WE DOMINATE RAP,

BUT WE NEED TO

DOMINATE R&D,

POP, GOSPEL,

COUNTRY. WE

JUST GOT TO KEEP

GRINDING.

-BRYAN "BABY"

WILLIAMS

BOB PITTMAN PHOTOGRAPH BY DUSTIN COHEN

clear. What is certain is
that the veteran execu-
tive did no harm to his
own reputation when
he provided the major -
label group with a level of
much -needed operational
stability-all while its
embattled owner, Terra
Firma, was flailing and

fighting, publicly struggling to meet its debt obli-
gations to lender Citigroup. In 2011, EMI's share of
U.S. album and track -equivalent album sales stood
at 9.2%, down from 9.7% the prior year but up from
8.8% in 2009, according to Nielsen SoundScan. In
addition to having previously served as EMI Group
CFO and chairman/CEO of EMI Music Publishing,
Faxon has also held senior executive posts at Lucas -
film, TriStar and Columbia Pictures. So the man's
got options. -Louis Hau

25 RONALD "SLIM"

WILLIAMS &

BRYAN "BABY"

WILLIAMS
FOUNDERS/CO-CEOS, CASH

MONEY RECORDS

@BIRDMAN5STAR
MONEY. POWER. RESPECT.

Cash Money is hotly rumored to be at the center
of a bidding war. Why? The label's contract with
Universal Music Group is about up. Will the label
stay with UMG, its longtime home, especially
now since one of the managers of Nicki Minaj, Lil
Wayne and Drake-Blueprint Group's Gee Rober-
son (see No. 59)-is now ensconced at Geffen? Or
will Cash Money end up at Sony with CEO Doug
Morris (No. 5), who brought Cash Money Records
into the major -label system? Why the fuss? Be-
cause brothers Bryan "Baby" and Ronald "Slim"
Williams have had a hand in selling more than 75
million records.

In just the past five years, the Williams brothers
have propelled their imprint into a chart -topping
powerhouse based on a relentless release schedule
packed with hip -hop superstars-and a lucrative
financial foundation they laid a decade earlier. In
1998, the New Orleans natives signed a $30 million
pressing and distribution contract with Universal
that entitled Cash Money to 85% of its royalties and
50% of its publishing revenue. That deal afforded
Cash Money a virtually unparalleled level of inde-
pendence and ensured that as Lil Wayne emerged
as a global pop star with smashes like Tha Carter
III (3.7 million sold since its 2008 release, according
to Nielsen SoundScan) and Tha Carter IV (976,000
first -week copies) it turned into an even bigger haul
for the label. Today, in addition to Lil Wayne Cash
Money's roster boasts ascendant superstars Drake
and Billboard's 2011 Rising Star Nicki Minaj, as well
as recently signed hitmakers Busta Rhymes and
Mystikal, DJ Khaled, rapper/actor Bow Wow and
singer Jay Sean.

Baby stresses that the key to Cash Money's success
is teamwork, with Slim spearheading the label's cor-
porate relationship with Universal Republic and Baby
managing talent. "We got so much more we need
to do," Baby says. "We dominate rap, but we need to
dominate R&B. We need to dominate pop, gospel,
country-we're a brand, so we should be able to put
out all these different types of music. We just got to
keep grinding." -Jason Lipshutz

FEBRUARY 4, 2012 www.billboard.biz 17



RIO CARAEff
President/CEO, Vevo

@riozilla

THE GLOBAL MUSIC VIDEO KING

ONLINE VIDEO is the
new MTV, which makes
Rio Caraeff the head
of the world's most im-
portant video channel.
Caraeff is president/

CEO of Vevo, the 2 -year -old joint venture
between Universal Music Group and Sony
Music Entertainment, with additional fund-
ing from Abu Dhabi Media Group. At his
disposal are the videos of the JV partners as
well as of EMI Music and a host of indies,
from Big Machine Records to Entertain-
ment One Distribution. Caraeff's overarch-
ing goal is to promote those artists-and
more than 550 advertisers-to consumers
on the Web (at both YouTube and Vevo.com)
and through apps for mobile devices and
connected TVs.

Vevo has what music fans want: Its vid-
eos account for nine of the top 10 videos in
YouTube history (including the entire top
five). Vevo has what advertisers want, too: Its
collection of 45,000 videos from more than
7,500 artists attracts viewers and keeps them
watching. Of the 181.7 million U.S. viewers

RIO CARAEFF
photographed at

Vevo's office in
New York.

who watched online video in December, 53.7
million of them spent an average of 68 min-
utes watching videos at Vevo, according to
comScore, making it by far the largest part-
ner channel on YouTube.

Vevo's 782.3 million videos streamed to
53.5 million unique viewers through You -
Tube were far ahead of second -place Warner
Music Group (31.7 million viewers and 206.5
million videos). And the company is a global
presence: In October 2011 alone it streamed
more than 3.6 billion videos to 415 million -
plus people globally. Mobile is the fastest -
growing part of the platform. Vevo claims
mobile streams increased 1,500% from Jan-
uary to December 2011.

But Caraeff wants more than short music
videos for small screens. Vevo is targeting
the growing market for connected TVs and
has "a bunch of pilots" in development-
original programming rooted in music-
it plans to announce in the first quarter,
Caraeff told Billboard in December. And if
it's the new MTV, there's no limit to the pro-
gramming Vevo could create in the years to
come. -Glenn Peoples

POWER

TABLET
APPS
LET YOUR FINGERS

DO THE TALKING

In addition to the
apps you've prob-
ably already down-
loaded-Discovr,
GarageBand, Djay,
Vevo and Sound -
hound, Vodpod's
touted ShowYou
app -like a "Flipboard
for video"-is starting
to be loved. People
say it's the grid that
makes everything
look extra nifty ... But
we are most loving
the San Francisco -
based Uber (@uber)
car service. With the
help of GPS, you enter
your location and the
app (for iPhone, iPad,
iPod Touch and An-
droid) flashes icons of
automobiles on duty.
And in four minutes,
or 11, or16, a driver
shows up in a shiny
black car. Transac-
tion? Cashless. Uber
started quietly in June
2010 and reached
New York in May 2011.
CEO Travis Kalanick
last month secured
$32 million in funding
to drive expansion,
with Menlo Ventures,
Bezos Expeditions
and Goldman Sachs
upfront. Uber keeps
credit cards on file.
While there have
been some recent
glitches (with the Taxi
& Limousine Commis-
sion in Washington,
D.C., for example),
reviews of the inno-
vative service-now
also operating in Palo
Alto, Calif.; Seattle;
Chicago; Boston;
and Paris-are, well,
Ober -positive.

&

PAR MCGUINNESS
ROCK BAND; MANAGING DIREC-
TOR, PRINCIPLE MANAGEMENT;

BAND MANAGER

@U2COM

THE BAND AND THE MAN ON A

MISSION

IF ANY ONE FIGURE sums up the power of U2 in
the music business today it would be this number:
$736,421,586. Or maybe this one: 7,272,046. Those
are the total gross and ticket sales, respectively, for
U2's 360° tour, according to Billboard Boxscore, and
they both represent the pinnacle of achievement for
the business oftouring.

In hitting those staggering numbers, U2 shat-
tered the previous all-time marks set by the Rolling
Stones for their Bigger Bang tour that wrapped in
2007. For years many fans and music pros had called
the Stones the biggest band in the world. Logic would
dictate that U2 can now assume that mantle. And
unlike most other decades -old bands, U2 releases

music that's not only relevant but also sells. No Line
on the Horizon (2009) debuted at No. 1 on the Bill-
board 200 and has sold 1.2 million copies, according
to Nielsen SoundScan. U2's combination of touring
supremacy and musical relevance puts it far ahead of
the pack in the business of music.

What Paul McGuinness has accomplished as the
band's only manager says plenty. As a music -biz
rookie, McGuinness took four unknown Dublin kids
of dubious musicianship to global superstardom,
which suggests he possesses intangible persuasive
skills and uncanny natural instincts. "Paul is a bril-
liant strategist, a skilled negotiator on behalf of his
clients and has tremendous knowledge of every facet
of our business," says Live Nation Entertainment
global touring chairman Arthur Fogel (see No. 20),
who adds that McGuinness "conducts himself with
grace and honor." Perhaps the latter traits are the
true testament to McGuinness' real power. His opin-
ion matters because people believe it comes from the
right place. When McGuinness stole the show at the
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U2 performing
at England's

Glastonbury festival
on June 24, 2011.

2008 MIDEM conference by passionately making his
case that Internet service providers should be a stron-
ger force in fighting piracy, the world listened. Since
then, the focus of the issue has indisputably shifted
significantly from those who pirate music to the ISPs
that allow it to occur. -Ray Waddell

29 DANIEL EH
@ELDSJAL
DISRUPTOR

DANIEL EK HAS GIVEN hope to the subscription
model. For much of the 2000s, the record indus-

try faced a conundrum:
People thought access
would someday replace
ownership, but access -
based services weren't
connecting with consum-
ers. Piracy flourished.
People stopped paying for
music. Then came Spo-- tify. "Our role is about

getting the lost generation into paying for music
again," CEO Daniel Ek says. Co-founded by Ek with
Martin Lorentzon in 2006 and launched in October
2008, Spotify quickly turned a moribund business
model into the most exciting digital music service
since iTunes, and it's now available in 12 European
markets and the United States. Spotify's growth and
footprint set it apart from its peers. By November
2011 it had 10 million active users globally with 2.5
million subscribers to its ad -free, premium service.
Since its inception, the company has paid $200 mil-
lion to rights -holders, Ek claims. Ek's influence was
evident well before Spotify came to the United States.
Thousands of people attended his keynote at SXSW
Interactive in 2010-a full 16 months before the ser-
vice even launched on these shores. That influence
has grown exponentially in the months since: Sud-
denly, a company not named Apple wields the power
to shape digital music's future. -Glenn Peoples

JULIE GREENWALD
and CRAIG
KALLMAN

photographed at
Atlantic '

JULIE GREENWALD & CRAIG OILMAN
Chairman/COO; chairman/CEO

Atlantic Records Group

RECORD -BREAKING DYNAMIC DUO

UNDER THE LEADERSHIP of Craig
Kallman and Julie Greenwald, Atlan-
tic Records supplanted sibling label
Warner Bros. in 2007 as Warner Music
Group's largest label based on U.S.
market share. It's maintained that

status ever since, thanks to a roster that includes such acts
as Wiz Khalifa, Bruno Mars, Cee Lo Green, B.o.B, Chris-
tina Perri, Skrillex, Lupe Fiasco, Jason Mraz, Kid Rock and
Death Cab for Cutie. In 2011, Atlantic accounted for 6.7% of
U.S. recorded -music sales, topping Warner Bros. at 5.8%, as
well as edging out rivals RCA (6.6%) and Universal Repub-
lic (6.3%). The division of labor between Atlantic's leaders
breaks down to Kallman handling decisions on the creative
front and Greenwald taking charge of the business side.

Kallman has been with Atlantic since 1991, when the
label acquired his Big Beat dance imprint, rising up the
ranks as an A&R specialist before being named chairman/
CEO in 2005. Among his key recent signings was bringing
Skrillex to Big Beat/Atlantic just ahead of bass music's re-
cent commercial resurgence.

"Craig has the hard job," Greenwald told Billboard in
a 2006 cover story about Atlantic. "He's A&R. This is an
Ma -driven company ... He's the mad scientist in the stu-
dio with the artists."

Meanwhile, Greenwald, who in 2011 topped Billboard's

annual Women in Music ranking for the second consecu-
tive year, is credited by her team for creating a culture
where everyone is encouraged to voice their opinion and
take chances. "It's all about trying new things " she told the
magazine last year. "Every day we're experimenting with
new strategies and just trying to think differently.'

Contributing to Atlantic's bottom line in 2011 were
three new acts that made impressive debuts: Perri, whose
lovestrong album-featuring the 2.9 million -selling single
"Jar of Hearts"-peaked at No. 4 on the Billboard 200;
Khalifa's Rolling Papers, which bowed at No. 2 with several
hits including "Roll Up" (1.6 million digital tracks sold,
according to Nielsen SoundScan); and Grammy Award
winner Mars' Doo-Wops 8I Hooligans, which has sold 1.5
million units. Those releases capped a banner year for At-
lantic, which had seven albums debut in the top 10 of the
Billboard 200. Khalifa's breakout success was also a key
component in the label's redoubled commitment to R&B/
hip -hop. Atlantic appointed Michael Kyser its first presi-
dent of black music and launched Harrell Records with
veteran Andre Harrell, who discovered Mary J. Blige.

Coming this year are several high -profile projects poised
to further solidify Atlantic's market status, including re-
leases by Shinedown, Prince Royce, T.I., Estelle, Trey Songz
and Matchbox 20-the first new material from Rob Thomas
and the band since 2007. -Ed Christman 81 Gail Mitchell
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30 RIKASZ "DR. LUKE

GOTTWALD
SONGWRITER/PRODUCER

KEMOSABE RECORDS/

SONY MUSIC

@THEDOCTORLUKE

THE HITMAKER POISED TO BE

THE NEXT JIMMY !OVINE

If

A CONVINCING CASE
for Gottwald's power
could be made just by list-
ing his smash hits: Kelly
Clarkson's "Since U Been
Gone," Taio Cruz's "Dyna-
mite," Ke$ha's "TiK ToK,"
Britney Spears' "Hold It
Against Me," Miley Cyrus'
"Party in the U.S.A." and

Katy Perry's "California Gurls," "Teenage Dream"
and "I Kissed a Girl." He was named Billboard's No.
2 Hot 100 Songwriter of the last decade, despite not
having a charting song until 2004, and the seeming
effortlessness of his songs belies their complexity and
fanatical focus. "He's very anal about every sound
on every record," Universal Music Group head Barry
Weiss (see No. 18) told Billboard in September 2010,
and Gottwald is reputedly equally obsessive and ency-
clopedic about chart positions. Now Gottwald plans
to spread his domination even further. Late last year,
Sony Music CEO Doug Morris (No. 5), who has called
Gottwald the next Jimmy Iovine (No. 10), announced
that Gottwald's Kemosabe imprint will become So-
ny's fourth label division in a deal that also gives Sony
exclusive rights to his production work for five years.
Along with his thriving publishing interests, the
move puts Gottwald in a position comparable to that
of ]ovine 20 years ago. "A hit song is the right song,
with the right artist, at the right time," Gottwald told
New York magazine in 2010. His moves in 2011 put
him in a position to control all three. -fern Aswad

LEWIS DICKEY JR.31 CHAIRMAN/P'RESIDENT/CE0
CUMULUS MEDIA
USING HERITAGE TO CUMULUS'

BENEFIT

AS AMERICA'S second-largest radio station op-
erator, boasting 570 outlets in 150 markets, Cu-
mulus Media lays claim to 14 million listeners
through its radio and digital media platforms.
(Those sums swelled following the company's ac-
quisition of Citadel Broadcasting in September.)
Dickey co-founded the company in 1997 and as-
sumed CEO duties in 2000. While new technolo-
gies like Pandora and Spotify threaten to cut into
radio's audience share, radio boasts "93% of Bs-
tenership across the country and that basically
hasn't changed for 40 years," he told C NB C in
September. "The number of people listening to
radio is actually at an all-time high as the popula-
tion grows." While he first caught the radio bug
from his father, who ran stations in Toledo, Ohio,
Dickey became enthralled with the financial as-
pects of the business. (His brother, too: John W.
Dickey is Cumulus' co -COO.) The Harvard gradu-
ate and member of the NAB board of directors
adds that radio's moneymaking power this year
will benefit from the increasing onslaught of po-
litical content. "We think political [advertising in
2012] is going to be about a $350 million business
for the industry." -Gary Trust

32 PETEEXECUTIV

GROSSUGD
E VP/WORLDWIDE

HEAD OF MUSIC

WILLIAM MORRIS ENDEAVOR
THE CALM IN THE STORM

INA WORLD WHERE SOMEviewbeing a jerk as
a career strategy, Peter Grosslight remains a dig-
nified, understated power player. He runs one of
the two most powerful agency music divisions in
the business (with Creative Artists Agency being
the other). While the latter has garnered the nod
several times, it was William Morris Endeavor that
was named top agency at the 2011 BillboardTour-
ing Awards, based on the combined gross of acts rep-
resented in Billboard Boxscore's top 100 tours within
a year -long time period. The ticket -selling ability of
WME's roster is beyond question, with superstar acts
in rock (Pearl Jam, Roger Waters, the Eagles, Tom
Petty), pop (Lady Gaga, Britney Spears, Rihanna) and
country (Brad Paisley, Rascal Flatts, Miranda Lam-
bert). WME and Grosslight himself are particularly
strong in Latin (Juanes, Alejandro Sanz, Luis Miguel,
Pitbull), andwhile the status of WME's urban roster
remains uncertain with leading hip -hop agent Cara
Lewis' move to CAA, the agency will still be a leader in
that genre however things shake out. WME is strong
across every subgenre; has offices in Beverly Hills,
Calif.; New York; Nashville; Miami; London; and
Shanghai, China; and works with acts at every stage of
their career arc, with A&R and career longevity being
particular strengths. Grosslight joined the WME fam-
ily through William Morris' acquisition ofTriad Art-
ists in 1992 and holds a board seat following the 2009
merger with Endeavor. Grosslight has a degree in an-
thropology-which may or may not come in handy
when dealing with clients-but do not mistake his
good manners for weakness. -Ray Waddell

At the 2011 Billboard
Touring Awards are
PERRY FARRELL
(second from left)
with C3's JONES,
ATTAL and WALKER
(from left).

33 CHARLES MAL'

CHARLIE JONES&

CHARLIE WALKER
PARTNERS

C3 PRESENTS

@C3CONCERTS

PRIVATE SHOWS, FESTIVALS-

INDEPENDENT SPIRITS

LED BY PARTNERS Charles Attal, Charlie Jones
and Charlie Walker, Austin -based C3 Presents was

in 2011 the 13th -highest -ranked concert promoter in
the world-grossing $71.3 million, according to Bill-
board Boxscore. C3 books and produces hundreds of
shows annually in casinos and private spaces; those
unreported events would easily move the company
into the top 10. And those gigs pay well, usually at a
higher rate than public shows. C3, which took home
the top U.S. independent promoter honor at last year's
Billboard Touring Awards, also produced some of
the highest -grossing festivals in 2011, according to
Boxscore. Chicago's Lollapalooza ranked third on
the year-end tally, grossing nearly $20 million, while
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Texas' Austin City Limits placed fourth with a gross
of $15.4 million. Along with Lolla owners Perry Far-
rell and William Morris Endeavor, other 2011 achieve-
ments included launching the festival in Chile. A sec-
ond South American Lollapalooza will debut in Brazil
later this year. C3's global reach recently expanded
with the announcement that it partnered with Big
Day Out festivals in Australia and New Zealand. C3
is in the ticketing business with the innovative Front
Gate Tickets, and the company also has an artist man-
agement division. -Mitchell Peters

34 ROBERT
GREENBLATT
PRESIDENT

NBC ENTERTAINMENT

USING MUSIC TO REVIVE A

NETWORK

GETTING NBC out of the ratings cellar among the
big four networks was the task assigned to Robert
Greenblatt when he moved over from Showtime and
produced "9 to 5: The Musical' in January 2011. He
surprised many when he decided to take a distinctly
musical road to recovery with his first full season:
He moved the holiday replacement competition
"The Sing -OW' to a full fall run, created a music -
heavy drama in the now -canceled "Playboy Club" and
tapped top musical theater talent for "Smash," which
premieres Feb. 6. "The Voice," which had a promis-
ing first season, was rewarded with a longer run and
the prime slot after the Super Bowl on Feb. 5. "One of
the great things about 'Smash'-and scheduling it in
mid -season concurrent with 'The Voice'-is we knew
we had the lead time to produce episodes that didn't
need hiatuses," he recently said. "We're going to have
15 [consecutive] episodes of 'The Voice,' not a pre-
emption in all that time. And I think that's going to be
great for hooking an audience." No network executive
has opened more doors for placements in such a short
amount of time. -Phil Gallo

35 VAN TOFF ER
PRESIDENT, VIACOM MUSIC &

LOGO GROUP

REINVENTING MUSIC TV FOR

EVERY GENERATION

VAN TOFFLER OVERSEES MTV, MTV2, VH1,
VH1 Classic, CMT, CMT Pure Country and the af-
filiated digital services as well as the Logo channel.
The company's strategies cross multiple new -media
platforms, reaching a crucial audience base for the
music industry, and as a keynote speaker at a Bill-
board Music & Money Symposium, Toffler said MTV
invests more than $100 million in music each year
in the form of promotions and development. "We
reinvent ourselves every couple of years," he said.
Last year, those promotions assisted in the career
launches of Wiz Khalifa, Graffiti6 and Tinie Tempah
as part of the 11 acts to watch; this year's list includes
Alabama Shakes, Lana Del Rey and Wallpaper.
The network's prime music show, the Video Music
Awards, posted record ratings in 2011-12.4 mil-
lion viewers, according to Nielsen, with record num-
bers in demographics and online. The song Adele
performed, "Someone Like You," posted the biggest
jump to No. 1 without the release of a single in the
Billboard Hot 100's 53 years. Albums by Adele and
Beyonce rose by more than 80% and Young the Giant
went up 189%, according to Nielsen SoundScan.
MTV also hosted Lil Wayne's return to performing
with an "Unplugged" episode. -Phil Gallo

MONTE LIPMAN
President/CEO

Universal Republic

FROM BRASH STARTUP TO GLOBAL SUCCESS

1- T'S TELLING that early in Universal Music
Group's restructuring process, chairman/
CEO Lucian Grainge (see No. 3) signed Uni-
versal Republic president/CEO Monte Lip-
man and co-president/COO Avery Lipman
to new long-term contracts. When the news

was reported in Billboard in January 2011, Grainge called
the pair "the most innovative executives in the business
today," citing their "creative leadership [and] passion and
savvy for discovering and nurturing new talent." Repub-
lic Records, paced by Monte's musical vision, has defi-
nitely come a long way. The brash 1995 startup-launch-

MONTE LIPMAN
photographed -a

UniversaLMusic
Group's New
York offices.

ing with Godsmack and 3 Doors Down-is now a global,
multigenre major. Insightful signings (Amy Winehouse,
Florence & the Machine, Enrique Iglesias, Jack Johnson),
strategic alliances (Big Machine, home to Taylor Swift
and the Band Perry; Cash Money, home to Lil Wayne
and Drake) and judicious joint ventures (including Lava,
Downtown, Indie-Pop Records and Tuff Gong Records)
ch-chinged the label to a 6.3% market share in 2011, ac-
cording to Nielsen SoundScan. Look for more new tal-
ent to come from Universal Republic in 2012: The label
signed on as the recording partner for NBC's reality sing-
ing competition "The Voice." -Gail Mitchell
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ANTONIO "Li" REID
Chairman/CEO, Epic Records

@LA Reid

THE REAL X -(ACTOR

WHEN "THE X FACTOR"was whittling
down its contestants in late fall, Antonio
"L.A." Reid's dressing room became much
more than a place to relax or change clothes.
On show days it was Epic Records' de facto
headquarters. He auditioned tracks and took

meetings with the likes of Irving Azoff (see No. 1), and by the time "The
X Factor" was down to its final four, he had his full staff in place. Offi-
cially appointed by Sony Music Entertainment CEO Doug Morris (No. 5)
in July, Reid-LaFace Records co-founder, former Artista Records presi-
dent and former chairman/CEO of Island Def Jam Music Group-has
been stealthily preparing for a relaunch of Epic with a new roster of at least
a dozen acts that indudes four "X Factor" contestants. So little is public
about the label that even its website is a single red place -holder without any
information. But don't be fooled. "The X Factor," coupled with his role in
Justin Bieber's success, not to mention the sheen of his superhuman ef-
forts with Mariah Carey and a proven track record building stars like TLC,
Usher, P!nk, OutKast and Toni Braxton, give Reid a leg up on just about
any other executive rejuvenating a brand. Rumors are already swirling
that OutKast and Ciara-acts that got their start at LaFace-would soon
be joining Reid at his new home. As Reid tweeted recently: "Lots of good
music coming from @epic_records in the next few weeks. Stay tuned
music fans. Welcome back Fiona!" The #epidife, indeed. -Phil Gallo

38 JOEL
CHAIRMAN OF THE MEDIA,
ENTERTAINMENT AND MEDIA

GROUP, GREENBERG TRAURIG

TOP GUN

WHEN U.S. NEWS Media Group and Best
Lawyers created a music category last year, the
first winner was the Greenberg Traurig divi-
sion chaired by Joel Katz. But the attorney's heft
wasn't news in his home state: Three years earlier
the Georgia Department of Transportation had
renamed a street in Atlanta the Joel Katz Park-
way. Based in Atlanta, Katz's entertainment in-
dustry reach is global. As general counsel for the
Recording Academy he negotiated the Grammy
Awards' 10 -year extension deal with CBS and
the Country Music Assn.'s deal with ABC for its
awards show. His lengthy client list includes art-
ists like Kenny Chesney, James Taylor, Jimmy
Buffett and Willie Nelson, while on the corporate
side he represents Clear Channel Entertainment,
Anschutz Entertainment and Gibson Guitar. As
co -general counsel to the Michael Jackson estate
with John Branca (see No. 72), he helped strike
the refinancing of Jackson's Sony/ATV Music
Publishing deal and a pact with Sony for Jack-
son's catalog. He was co -counsel on and oversaw
the sale of Evergreen Publishing. Katz is also an

investor in Senzari, a new music service that of-
fers Internet radio with personalized recommen-
dations and a full integration with Facebook. It is
scheduled to launch in late February. -Phil Gallo

9 MARK CAMPANA &

BOB ROUX
CO -PRESIDENTS OF NORTH

AMERICA CONCERTS

LIVE NATION ENTERTAINMENT

@LIVENATION

LOCALLY SOURCED

WHEN LIVE NATION
Entertainment global
music chief executive
Jason Garner exited the
company in November
2010, it signaled a shift
toward placing more
decision -making author-
ity in the hands of re-

m gional management. Live
Nation soon promoted longtime promoters Mark
Campana (above) and Bob Roux to co -presidents of
North America concerts. Campana and Roux over-
see booking, operations and venues in their respec-

tive territories. Campana, based in Chicago, han-
dles the North: New York, Boston, Philadelphia,
Detroit, Cleveland, Chicago, St. Louis, Pittsburgh
and Indianapolis. Roux, in Houston, oversees the
South: Florida; the Carolinas; Washington, D.C.;
Atlanta; Texas; Phoenix; Las Vegas; Seattle; Den-
ver; New Mexico; and California. The move away
from Live Nation's one -size -fits -all strategy under
Garner now allows for a more traditional approach
of seeking local input into touring, booking and
pricing. Campana and Roux have restored power
in strategic decisions regarding on -sale dates, com-
petition awareness, regional economics, marketing
and radio promotion, and which venues to book.
It's a powerful strategy. -Mitchell Peters

TIM WESTERGREN
FOUNDER/CHIEF STRATEGY

OFFICER, PANDORA

RESHAPING RADIO

INTERNET RADIO IN 2012 can be traced back to
one person: Tim Westergren (right), the founder of per-
sonalized Internet radio service Pandora. The company
was born out of Savage Beast Technologies, an Internet
boom -era startup created to map the musical DNA of
songs. Savage Beast struggled as it licensed its service
to clients like AOL and Best Buy, but Westergren kept
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POWER

SHOTS
TAKE A DOUBLE

Sometimes, it's not
about dinner. And
it's not quite lunch.
And cocktails are iffy
because they might
turn into the dinner
you weren't trying to
have. Solution? "Let's
meet for coffee." It's
quick. Sometimes
pastry is involved, and
if you go to the right
place, the experience
can be sublime. In
New York, some peo-
ple like Gimme! but
there are no chairs.
Some like Think, but
it gets uncomfortably
crowded. In Manhat-
tan right now, there's
no better place than
artisanal roaster La
Columbe Torrefac-
tion (@LaColombe-
Coffee), especially
the Lafayette and E.
4th St locale (maybe
that's because it's
near Billboard's of-
fices). The company
started out supplying
coffee to restaurants
like Le Bernardin
and now has a sprin-
kling of gorgeously
designed, big -win-
dowed outlets around
the borough. In Mi-
ami's Little Havana?
Stop by Versailles
Bakery (versailles-
bakery.com) on Calle
8 for primo Cuban
cafecito. Meanwhile,
Coffee Bean & Tea
Leaf can be fine, but
if you're looking to
kick things up a notch
taste and decor -wise,
try Intellegentsia
(@intellegentsia) in
L.A.'s Silver Lake sec-
tion; Pasadena, Calif.;
Chicago; and more).
It's all the buzz.

the company afloat until an investment from Walden
Venture Capital helped turn it into a consumer -facing
webcasting service. There's no doubt that CEO Joe
Kennedy has been instrumental to Pandora's suc-
cess. He joined the company in 2004 after serving
as E -LOAN president/COO and stayed through the
lean years. Kennedy also led the company through ad-
ditional rounds of investments and an initial public
stock offering in 2011. But Westergren is Pandora's
heart and soul leading its forward -looking strategy:
His town hall meetings in U.S. cities have helped give
Pandora a dose connection with its customers. When
Internet radio is as common as AM or FM radio is
today, broadcast executives will have Westergren to
thank for the disruption. -Glenn Peoples

I PETER EDGE &

TOM CORSON
CEO PRESIDENT/C00,
RCA MUSIC GROUP

THE SOUNDING BOARD

"I HAVEN'T BEEN IN promotion or management;
I'm coming at it from the music side," Peter Edge
(above right) told Billboard when he became CEO.

"So I will put the focus on A&R." That's something
Edge has been doing since the launch of J Records-
founded by another keen set of ears, Clive Davis. At J,
Edge signed Alicia Keys, Dido and Jamie Foxx. During
four years as RCA's president of A&R, he worked with
Pitbull, Mike Posner and Marsha Ambrosius-and
lately, the elusive D'Angelo. He now helms a roster
(combining Jive, Arista and J) that includes Ke$ha,
Britney Spears, Christina Aguilera, Chris Brown, R.
Kelly, Kings of Leon, Dave Matthews Band, Foo Fight-

ers, Jennifer Hudson, Kelly Clarkson and Justin Tim-

berlake. In 2011, RCA

posted a 6.6% market
share, second to sis-
ter Columbia's 8.7%,
according to Nielsen
SoundScan. Edge's
mandate in 2012: ex-

pand its R&B and pop
dominance, and build
up hip -hop and rock.

Pegged for those goals are releases by D'Angelo,
Leona Lewis and rock act Walk the Moon, plus stra-
tegic co -publishing deals with Sony/ATV. Promoted
alongside Edge and overseeing promotion, market-
ing, digital, sales and other operations is president/
COO Tom Corson. The former RMG executive VP/

GM has also been with the company since J's incep-
tion. Sharing his philosophy in the same issue of
Billboard as Edge, Corson said, "It's very clear we need
to be artist -centric. We will have more circular con-
versations in that with some artists, we will have [360

deals] and in other instances we will have to support
an artist's overall branding initiative. Change pro-
vides opportunities, even if it's not always without
pain." Edge added, "We want to up the ante for RCA
and rebrand it. There's a quiet revolution going on.
What we're really talking about is not a record label,
but becoming a music company." -Gail Mitchell

CHIP HOOPER
WORLDWIDE HEAD OF MUSIC

AT PARADIGM TALENT &

LITERARY AGENCY

QUIET STORM

WHEN PARADIGM Talent & Literary Agency
chairman Sam Gores jumped into the music busi-

ness with both feet in 2005, he started with Mon-
terey Peninsula Artists, a big (if freewheeling) music
agency run with a boutique feel. MPA was built to last
back in the '70s by Fred Bohlander and Dan Weiner,
who took their game up the California coast to Mon-
terey. When Bohlander and Weiner sold to Paradigm,
Chip Hooper, already a big player, went from star
agent to star recruiter as key alignments were forged
with philosophically simpatico agents and agencies,
including Little Big Man, Third Coast, Ellis Indus-
tries and most recently AM Only. Privately and pub-
lidy, those at the top of each of these former indies
would say that Hooper played a key role in their deci-
sion to join Paradigm, which now has busy offices
in Los Angeles; Monterey, Calif.; Nashville; and New
York, with a roster of 700 acts and a team of about
40 agents. While Gores and company are clearly in
no hurry, more big plays will surely follow. Hoop-
er's chill demeanor belies his clout in music. Such
Paradigm clients as Dave Matthews Band, Phish,
the Black Eyed Peas, Coldplay, Toby Keith, Aeros-
mith and the Dead-plus, with the addition of AM
Only, electronica stars like TiEsto, Skrillex and David
Guetta-sell truckloads of tickets. Hooper is per-
sonal agent for Phish, DMB, O.A.R. and the Smash-
ing Pumpkins, and shares on several others. But
Paradigm now has some valuable agent equity, and
they all believe in Hooper. -Ray Waddell

TOM NIEMAN
President of national programming platforms

Clear Channel Media and Entertainment
@TomPoleman

RADIO ACTIVATOR

Tom Poleman over-
sees Clear Channel's
music and event mar-
keting, label and art-
ist relations, on -air
talent development,

digital programming and network of
format -specific brand managers. (Not
bad for a former DJ whose industry
career humbly began at Cornell Uni-
versity's student -run radio station
WVBR-FM Ithaca, N.Y.) In New York
alone, where Poleman is based, Clear
Channel stations monopolize four of
the top five spots in Arbitron's latest
Portable People Meter ratings tally of
listeners aged 6 -plus (December 2011).

Prior to assuming his current position,
Poleman was PD of Clear Channel's

flagship mainstream top 40 station
WHTZ (Z100) New York beginning in
1996. After a heavy reliance on alterna-
tive rock in the mid -'90s hurt the sta-
tion's identity as a mass -appeal music
destination, Poleman spearheaded
its return to ratings dominance. One
listener during Poleman's early days
of programming Z100? Lady Gaga
(see No. 84), a New York native. "This
was the first live show I ever went to,"
the singer said as she beamed to fans
from Madison Square Garden's stage
as she closed Z100's Jingle Ball in
December. "I used to listen to [morn-
ing host] Elvis Duran every day on
the radio and imagine how one day
he would be introducing my songs."
Power to the people. -Gary Trust
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PRIVATE EQUITYpow-
erhouse Kohlberg Kravis
&Roberts invested in Ber-
telsmann's BMG Rights
Management division in
2009 to form a publish-
ing joint venture that has
gone on to become one of
the most acquisitive play-
ers in the market. During

the company's buying binge, it has picked up leading
independent publishers like Cherry Lane Music Pub-
lishing, Chrysalis and Bug Music. BMG CEO Hartwig
Masuch has ruffled feathers with his bravado about
not overpaying for publishing acquisitions, claiming
publicly at the 2009 Billboard Music & Money Sym-
posium that the company's price target for acquisi-
tions was eight to nine times net publisher's share.
But there's no denying the company's rapid rise. Bill-
board estimates BMG's annualized revenue at about
$325 million, the fifth -largest among music publish-
ers. A consortium led by Sony Corp. beat out BMG to
win lastyear's auction for EMI Music Publishing. But
once the Sony -EMI deal is completed, BMG will still
emerge as the fourth -largest publishing company
based on revenue. Meanwhile, Masuch continues
to keep an eye out for further acquisition opportuni-
ties, with company insiders predicting that BMG will
reach $500 million in annualized revenue within two
years-not bad for a joint venture that will mark its
third anniversary in July. -Ed Christman

4511cAvao&
moscomu
CHAIRMAN;

CO-PRESIDENT/CEO
WARNER BROS. RECORDS

@TODDMOSCOWITZ
TEAM SPIRIT

WITH WARNER BROS. Records, traditionally
the largest label in Warner Music Group, trail-
ing Atlantic Records in market share since 2007,
WMG's Lyor Cohen (see No. 14) installed a new
management team for the West Coast label near
the end of 2010, making Rob Cavallo chairman,
Todd Moscowitz co-president/CEO and Livia
Tortella co-president/COO. Under that arrange-
ment, Moscowitz and Tortella, two executives
closely identified with Cohen, take care of the
business side of the operation, while Cavallo, a
record producer with an enviable track record
as a hitmaker, takes care of the creative side.
In their first year, the team posted a 5.8% U.S.
market share for albums and track -equivalent
albums, according to Nielsen SoundScan. Mos-
cowitz has the urban side covered, while Cavallo
handles the label's legacy and heritage artists
and also oversees its rock acts. In addition to
the rock artists he has signed to Warner Bros.,
Cavallo produces some of the label's rock talent
like Green Day and My Chemical Romance, as
well as Atlantic acts Shinedown, Kid Rock and
Paramore. "His talent is his insurance policy,"
says one executive who thinks he'll always have
a place in the triumvirate running the Warner
Bros. label. -Ed Christman

ers. Ticketing as a marketing tool-including
bundling music with tickets-has become hugely
important to artists. Hubbard also has the abil-
ity to strike exclusive distribution partnerships
with major brands and form other new alliances.
Last spring, in a different approach to discounting
than in 2010, Live Nation partnered with Groupon
to develop online ticketing -deal channel Groupon-
Live. Hubbard began his career helming the pio-
neering direct -to -fan operation MusicToday and
spent a year launching Live Nation's own ticket-
ing company before the Live Nation-Ticketmaster
merger. Hubbard: a hot ticket. -Mitchell Peters

49 EVAN LAMBERG
PRESIDENT OF NORTH

AMERICA; UNIVERSAL MUSIC
PUBLISHING GROUP

GLOBAL REACH

IN NOVEMBER 1998, THEN -EMI MUSIC
Publishing chairman/CEO Martin Sandier (see
No. 4) promoted senior VP Evan Lamberg to ex-
ecutive VP of creative for North America. More
than 13 years later, Lamberg has emerged as one
of publishing's most powerful deal -makers. And
as North America president of Universal Music
Publishing Group, he's going head -to -head with
former boss Bandier, who's now helming Sony/
ATV. Lamberg, who joined UM PG in 2009 as
executive VP of creative for the East Coast, was
promoted to his current post in October, and
moved quickly to install a new leadership team,
promoting Brian Lambert to executive VP/head
of film and TV music, Monti Olson to execu-
tive VP/head of pop and rock music for creative
and David Kokakis to senior VP/head of busi-
ness and legal affairs/business development.
Lamberg is also part of a global board of other
top UMPG executives tasked with maximizing
opportunities for the company's songwriters
throughout the world. With UMPG currently
the second-largest publisher with annual global
revenue of 662 million ($877 million) in 2010,
up from 659 million in the prior year, Lam -
berg's recent promotion makes him a prime
candidate to eventually assume worldwide stew-
ardship of the company. -Louis Hau

44999Asucm 46CLIff BURNSTEIN &

PETER MENSCHMANAGEMENT

THE RIGHTS STUFF OWNERS, Q PRIME

@MAINDEPOWR (MENSCH)

KINGS OF ROCK

Q PRIME OWNERS Cliff Burnstein and Peter
Mensch are the powerhouse management team be-
hind the success of many acts through the decades,
including current client Metallica. The band's last
studio album, Death Magnetic (2008), debuted
at No. 1 on the Billboard 200, its fifth chart -top-
per, and has sold 1.9 million copies, according to
Nielsen SoundScan. The tour that followed took
the No. 8 spot on Billboard's top -grossing year-end
tours of 2010, earning nearly $62 million from 33
concerts that drew more than 789,000 people, ac-
cording to Billboard Boxscore. In addition to Me-
tallica, Q Prime-which has offices in New York,
Nashville and London-represents Red Hot Chili
Peppers, Josh Groban, Muse, the Black Keys, Snow
Patrol, Eric Church, the Mars Volta, Cage the El-
ephant, Gillian Welch and Silversun Pickups,
among others. The company's reach also extends
into the world of independent record labels. Q
Prime's Mom + Pop Music is home to such acts as
Andrew Bird, Sleigh Bells, Metric, Ingrid Michael-
son and Neon Indian. -Mitchell Peters

NATHAN HUBBARD
CEO, TICKETMASTER
@NATHANCHUBBARD

THE GOLDEN TICKET

HUBBARD OVERSEES the company at the top
of the ticketing food chain. Ticketmaster, which
merged with Live Nation in January 2010, services
more than 10,000 clients, moving 400 million -
plus tickets annually. "Ticketmaster offers the
richest, most diverse set of ticketing functionality
in the business by far," he says. "We're the most
scalable and stable platform by far. And we abso-
lutely, unequivocally sell more tickets." Hubbard
has the power to set various ticketing fees, which
has a strong impact on the attitude of ticket buy -

TODD MOSCOWITZ,'
photographed at
Warner Music's o
in Burbank, C
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Co-founder/president
Roc Nation

AS PRESIDENT AND ONE OF
four founders of Roc Nation, the
joint venture between Shawn "Jay -
Z" Carter (see No. 13) and Live Na-
tion (John Meneilly and Tyran "Ty
Ty" Smith round out the Roc Na-

tion team), Jay Brown oversees a roster that includes
J. Cole, Willow Smith and Jay -Z on the label side and
artists like Melanie Fiona, Wale, songwriter Ester
Dean (Nicki Minaj's "Super Bass"), chart -topping
production team StarGate and Rihanna on the man-
agement side. And that's not to mention Roc Nation's
growing publishing arm and worldwide partnership
with U.K. electronic dance music management group
Three Six Zero (Deadmau5, Swedish House Mafia,
Calvin Harris). Talk about power. To be in business
with Rihanna (who Brown-along with Jay -Z and
Smith-signed as executive VP of Def Jam) or have
StarGate flood the market with another hit, you have
to call Brown. Rest assured you won't be the only one
making that call.

How would you characterize Roc Nation's run to date?
It's been great. [At] every company you have your chal-
lenges regarding what you want to do and how you
want to be different. Our main focus when we started
was just to concentrate on the music ... to concentrate
on the song. [So] we started off concentrating on our
publishing company, and also on the management of
producers and writers. And then we started managing
artists, because the thing that's different about us is
that we came from the process of making records and
being able to A&R and executive -produce albums-

we love to do that, so we still do that for the artists we
manage. That's a service we can provide.

Roc Nation is multifaceted. How would you describe
the company?
I don't want to call it a "360." I just want to say that
our company can provide services from every stream.
From the merch side to the touring side, publishing,
producer management, artist management or a
label-basically every venture that an artist is a part
of or not a part of, we can offer that. We can be in
business with an artist and not manage, but we can
publish. We don't have to have everything.

What do you look for in artists and partners?
We look for someone that contributes the same amount
we do. That's not monetarily, but how much time they're
going to put toward the craft. We work with some real
competitive, hard workers, like Jay -Z, who's put out a
record every nine months since he was 26 years old.
Rihanna's been putting out a record every year and
never stops recording ... You gotta love it as much as we
love it. We can't love it more than you. If you have that
kind of person, you can do whatever you want.

You recently told the BBC: "Kids want new material
all the time ...I think you become disposable when
you put out an album every three years." This seems
in keeping with the Roc Nation philosophy.
We like being in the marketplace. Worst thing for
us is not to be in the marketplace. We really do this
because we love it every day. These hours that we
work-everyone's putting in 18 -hour days, and it's

a lot-but I'd rather do something I love than some-
thing I don't. If you want to know my mission state-
ment, it's "Do what you love to do."

Last year, Roc Nation signed a worldwide deal
with Three Six Zero.
We've always been infatuated with electronic music.
We travel a lot, knew the culture of it and what it
meant everywhere else [outside of the United States],
and we even tried something with Rihanna on
Good Girl Gone Bad with "Don't Stop the Music."
It worked. We remixed her whole album, and from
Good Girl Gone Bad on, we used to do that every
time with her [projects] as a bonus. And Three Six
Zero-those guys are great businessmen. They're
good people, and we were lucky enough to do a part-
nership with them. Three Six Zero has 31 electronic
acts [including] Deadmau5, Swedish House Mafia
and Calvin Harris. And as you can see, the synergy
works really well. We manage Calvin with them and
the [Rihanna] record "We Found Love" that we got
from Calvin [No. 1 on the Billboard Hot 100 for 10
weeks, Rihanna's best showing to date]; he produced
it and wrote it 100%.

As you look ahead to 2012 and beyond, where do
you see growth opportunities?
Every aspect of our business has an opportunity to
grow a lot more, so I'm very driven to make sure each
side is growing. Nothing's really ever equal, but I'm
looking forward to seeing everything grow and every-
thing coming into itself even more.

-Benjamin Meadows -Ingram
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50 PolpiApinvi
BON JOVI

@BONJOVI

ROCWN'ROLL CEO

JON BON JOVI'S frontman duties extend well
beyond the demands of writing songs, singing
powerfully and channeling charisma. Not only
does Bon Jovi lead onstage, but offstage he runs
the brand that is the band that bears his name.
And with Bon Jovi kicking ass by any metric
used to quantify a group's success-ticket sales,
awards, branding, chart -topping albums and
steady global growth-the Bon Jovi business is
good. Since 2000 the band has sold 13 million
tickets and grossed nearly $1 billion at the box
office, according to Billboard Boxscore. It has
released eight albums and a boxed set generat-
ing more than 23 million units sold worldwide,
according to Nielsen SoundScan and Universal
Music Group. Those who work with Bon Jovi tout
his drive and business instincts nearly as often
as his songs and vocal chops. More than a few
have called him the band's CEO. "If, after three
decades, you haven't learned how to run your
business, then you really are a living, breathing
cliche of rock'n'roll," he recently told Billboard.
"So I take pride in that description." More power
to him. -Ray Waddell

LIA VOIRCK

1152 JAN JEf
SENIOR VP OF PROGRAMMING

CUMULUS MEDIA
LOCALISM = RADIO RATINGS

JAN JEFFRIES ROSE to his current position over-
seeing Cumulus' music programming in all formats
in 2007. Without Jeffries' approval no song is added to
stations in 68 U.S. cities. His more than four -decade
broadcasting résumé includes prior terms operating
his own consulting firm and serving as president of
Stratford Research. In the latter position, he succeeded
current Cumulus chairman/president/CEO Lew
Dickey (see No. 31). Such a background informs Cu-
mulus' research -minded approach to its playlists. What
else shapes Jeffries' programming philosophy? He told
since -shuttered Billboard sister publication Radio & Re-
cords in 2006 that what's in between the music can be
more important to gaining audience loyalty than song
selection: "If all we are is a music jukebox, then we're
going to lose because there's that thing called the iPod.
That's why the talent has to be entertaining and local,
and [it has] to create the feeling that if you don't listen
every day, you're going to miss something." Jeffries
believes that, ultimately, the radio business is show
business. "We're at a turning point and have to abso-
lutely excel at entertainment and information," he says.
"We have to use old -school knowledge and experience
with today's technology and stay on the cutting edge as
much as [we] possibly can." -Gary Trust

President of worldwide music
Sony Pictures Entertainment

FILM MUSIC MAVEN

OF AGE in the punk
era with Richard Hell and the
Ramones, Lia Vollack has leaned
on her DIY ethic to navigate dif-
ferent directions for Sony in a
world where soundtracks have

fallen out of favor. She created specialty digital
label Madison Gate to handle film music that
otherwise wouldn't see the light of day. Its lat-
est releases are Trent Reznor and Atticus Ross'
soundtrack to "The Girl With the Dragon Tat-
too" -71% of its 42,000 sales are downloads, ac-
cording to Nielsen SoundScan-and the jazz
score to "Midnight in Paris," which has sold
15,000. Early in 2011 a second volume of music
from "Country Strong" cracked the 100,000 mark.
Vollack was key in handling the award campaigns
for Reznor and Ross' first collaboration, the
soundtrack to "The Social Network," a moment in

WE HAVE TO USE

OLD -SCHOOL

KNOWLEDGE

AND EXPERIENCE

WITH TODAY'S

TECHNOLOGY

AND STAY ON THE

CUTTING EDGE.

-JAN JEFFRIES,

CUMULUS MEDIA

53 STEVE BARTELS
PRESIDENT/COO

ISLAND DEF JAM MUSIC GROUP

TAKING CARE OF BUSINESS

WHENANTONIO "L.A." REID (see No. 37) was
chairman of Island Def Jam Music Group, Steve
Bartels oversaw business operations while Reid
headed A&R. While the departure of a hitmaker like
Reid would leave a creative void at any label, he left
behind a strong A&R staff that has been bolstered
by the addition of Jive Records executive Peter Thea,
who was appointed executive VP of Universal Re-
public and Island Def Jam in November. Bartels has
brought strong financial discipline to the company,
and oversees a label that, behind stars like Rihanna,
Kanye West, Justin Bieber and others, had a 4.9%
market share of album and track -equivalent album
sales in 2011, according to Nielsen SoundScan. Bar-
tels joined Universal in 2004 when he was named
president of Island Records. He moved to the label
with Reid from Arista Records, where he was execu-
tive VP of promotion and VP of special markets,
developing a strong background in radio and retail.
While few may have Reid's creative chops, those
who have worked with Bartels say he maintains a
good rapport with artists. "He gets the minutia, as
well as understands how to build strategies," a Uni-
versal Music Group executive says. "Bartels knows
how to lead the charge." -Ed Christman

film history that made the rock world take notice.
"Moneyball," "Bad Teacher" and "Friends With

Benefits" were among the 28 Sony films that
grossed $1.3 billion in the United States last year,
according to figures compiled by Box Office Mojo.
"The types of opportunities to meld all the parts,
cross -promoting music, books and films," she
told Billboard in November, "we weren't able to do
them a few years ago."

In her job since 2000, she proved Sony right
for promoting her with the "Charlie's Angels"
soundtrack that featured Destiny's Child's "In-
dependent Women Part I," a No. 1 single for 11
weeks. Adept in dealing with major artists, com-
posers and number crunchers, Vollack has devel-
oped a reputation for bringing artists into the film
world who otherwise might not be involved. She
connected Chris Cornell with the James Bond film
"Casino Royale," Paul Westerberg with the ani-
mated "Open Season" and a host of pop talent with
the country music spoof "Walk Hard: The Dewey
Cox Story." And with no financial or contractual
relationship with Justin Bieber, Vollack secured an
exclusive Bieber video to screen before last year's
"Arthur Christmas" as a treat for his fans.

The coming summer includes the third "Men
in Black" ("MIB3") and the fourth "Spider -Man"
("The Amazing Spider -Man"), plus a reimag-
ining of "Total Recall" and films from Adam
Sandler and Kevin James. Big-time, new -school
Hollywood power. -Phil Gallo

LIA VOLLACK photographed at Sony Pictures in
Culver City, Calif.
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54 SCOTT BORCHETH
PRESIDENT/CEO
BIG MACHINE LABEL GROUP

TENNESSEE TITAN

WHEN NASHVILLE re-
cord executive Scott Bor-
chetta decided in 2005
to strike out on his own,
few probably imagined
that his fledgling Big
Machine Records-with
the help of a skinny,
15 -year -old Pennsylva-
nia native named Taylor

Swift (see No. 78)-would go on to create the big-
gest new -label success story of its time. Led by
the massive, runaway popularity of Swift-who
has racked up total U.S. album sales of 17.3 mil-
lion units and digital track sales of 42.4 million,
according to Nielsen S oundS can-Big Machine
Label Group has built up a formidable roster that
includes Rascal Flatts, Reba McEntire, Jewel,
Martina McBride and Eli Young Band, as well
as new stars like the Band Perry, Justin Moore
and Brantley Gilbert. Borchetta has capitalized
on Big Machine's breakout success to build im-
portant partnerships. McBride, the Band Perry
and Eli Young Band are all signed to Republic
Nashville, a joint -venture label that Big Machine
formed with Universal Republic in 2009. The fol-
lowing year, Borchetta partnered with Live Na-
tion Entertainment chairman/Front Line Man-
agement Group chairman/CEO Irving Azoff (No.
1) and Front Line artist manager Virginia Davis
to form B.A.D. Management. Today, Borchetta is
one of Music City's top power players. "He likes
to win," Republic Nashville president Jimmy
Harnen told Billboard last year. "It takes courage
to say it-and then deliver it. And he does both."

-Louis Hau

SVLVA55 VP OF MEDIA:SPORTS AND

ENTERTAINMENT MARKETING
ANHEUSER-BUSCH INBEV

SONIC BREW

ANHE USER -B USCH'S
brand-new media, sports
and entertainment mar-
keting chief (he just
started Jan. 16, after
roles at ESPN, Allstate
and Starcom Mediavest
Group) has a lot to catch
up on. Overseeing an
event -marketing bud-

get that topped $225 million in 2010 (according to
sponsorship analytics firm IEG), D'Sylva will work
closely with tour partners like Live Nation (where
Anheuser-Busch has been the exclusive bever-
age sponsor of select venues since 2000) and AEG
Live, as well as with a growing event -sponsorship
program that includes Lollapalooza, Pandora Pres-
ents and its own Budweiser Superfest. There's
also major sports pacts with the NFL (where An-
heuser-Busch will spend $60 million per year for
six years) and the Super Bowl (Anheuser-Busch's
2012 spend may top $30 million for four -and -a -
half minutes' worth of ad time.) Corona, a beer
brand 50% owned by Anheuser-Busch, is also ex-
pected to be a lead sponsor on one of 2012's big-
gest tours-Kenny Chesney and Tim McGraw's
upcoming stadium run, Brothers of the Sun.

-Andrew Hampp

NEIL PORTNOW
PRESIDENT/CEO

THE RECORDING ACADEMY

GRAMMY KNIGHT

AFTER TWO consecutive
years of Grammy Awards
TV ratings that were the
best in the decade -26.6
million viewers in 2011,
25.9 million in 2010, ac-
cording to Nielsen-Neil
Portnow made the most
dramatic decision of his
nine-year tenure atop the

organization: He approved a reduction in the num-
ber of award categories to 78 from 110. Portnow,
under contract through 2015, and the Academy
fended off threats of lawsuits and boycotts, none of
which put any dent in the new structure. "I think
the positive side is we've taken a good, serious look
at what we're doing," Portnow said in April when
the changes were made. "We contemporized it,
we organized it, and we envisioned it in a way that
will suit us going into the future." Meanwhile, the
former Zomba Group executive continues to over-
see the music industry's most prominent night
of TV programming, along with Ken Ehrlich and
CBS brass, and develop the identity of the Grammy
nominations concert special. Portnow has devel-
oped record levels of corporate sponsorships and
partnerships, as well as the Grammy nominees
album that rotates among labels; he's expanded
the Producers & Engineers Wing; and he launched
the Grammy University Network, which has a
4,000 -strong membership. -Phil Gallo

DENNIS AREA
PRESIDENT/CEO

ARTIST GROUP INTERNATIONAL
CONSUMMATE SHOWMAN

NEED A CONCERT TOUR gift -wrapped as a spe-
cial event? Call Dennis Arfa. The president/CEO of
Artist Group International has a knack for packag-
ing. Long before multiple -act bills re-emerged as
a way to reignite the concert business (Billboard,
Sept. 30, 2011), Arfa had the strategy down cold. He
teamed longtime client Billy Joel with Elton John
for a 1994 stadium tour and the piano men have
done multiple tours since, most recently grossing
$20.4 million for a 2010 run, according to Billboard
Boxscore. AGI clients on the road in 2011 included
Rod Stewart, who grossed $35.9 million counting
13 packaged dates with Stevie Nicks, while Mot-
ley Crile grossed $17.4 million with special guest
Poison. And veteran AGI agent Adam Kornfeld's
Big Four tour (Metallica, Slayer, Megadeth and An-
thrax) reported $10.2 million. No wonder AGI was
acquired last month by Y Entertainment Group,
part of Ronald Burkle's investment firm Yucaipa.
Arfa, who founded AGI 25 years ago, says his staff
will remain intact and AGI will continue to oper-
ate autonomously with a strategy that will "become
clear in the coming months." -Thom Daffy

CAMERON
STRANG

photgraphed at
Warner Music's

offices in New York.

CAMERON STRANG
Chairman/CEO

Warner/Chappell Music

GOING MAJOR

SINCE THE MID -'90S, Cameron Strang had
been a leading entrepreneur in independent
music, the founder of both New West Records
and Southside Independent Music Publish-
ing. In January 2011, he was named CEO of
Warner/Chappell Music as part of the major's

acquisition of Southside. Since then, Strang, who has also
assumed the title of Warner/Chappell chairman, has found
himself handling a diverse publishing catalog that includes
recent star -penned hits by Bruno Mars, Lil Wayne, Michael
Buble and Nickelback, as well as storied works by such leg-
endary composers as George & Ira Gershwin, Cole Porter and
Count Basie. In the third quarter of 2011, Warner/Chappell
had a 10.8% share of the top 100 U.S. airplay songs as calcu-
lated by the Harry Fox Agency using Nielsen BDS data, down
from 12.7% a year earlier. In an interview with Billboard in
November, Strang said he would bring his indie chops to the
job at Warner/Chappell, which he hopes to grow organically
and through acquisitions. "As records are being made in dif-
ferent ways and songs are being written in a different fashion,
we are trying to be a little more nimble and entrepreneurial in
the way we go about things," he said. -Louis Hatt
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59 CORTEZ BRYANT &

GEE ROBERSON
CO-CEOS

THE BLUEPRINT GROUP

@CORTEZBRYANT

YOUNG MONEYMAKERS

FOUR YEARS AGO, Cortez Bryant was best-
known as Lil Wayne's DJ. Now Bryant (who made
Billboard's 30 Under 30 list in 2009) is a high -pro-
file power broker. Late last year, the New Orleans
native completed the merger of his Bryant Man-
agement, which counted Wayne, Drake and Nicki
Minaj among its clients, with Gee Roberson and
Kyambo "Hip Hop" Joshua's long-standing man-
agement powerhouse Hip Hop Since 1978 (Kanye
West). The resulting company, the Blueprint
Group, boasts a stacked roster-in 2011, Wayne,
Drake and Minaj were the Nos. 1-3 solo acts (re-
spectively) with the most titles placed on the Bill-
board Hot 100. Blueprint's clients have registered
cumulative sales at well beyond 25 million, ac-
cording to Nielsen SoundScan. The management
team also has a proven track record placing hip -
hop's biggest stars in business with brands like
Nike, Gatorade, EA Sports, BlackBerry, Coca-Cola
and LVMH. Bryant and Roberson serve as the new
company's co -CEOs. Joshua is head of artist devel-
opment; HHS1978's longtime branding exec Al
Branch will head up Blueprint's branding, mar-
keting and promotions; and Shawn Gee, also of
Sports Entertainment Financial Group, will han-
dle Blueprint's live business.

But Roberson's power isn't limited to Blue-
print. Last summer, the former VP of A&R at At-
lantic Records assumed the role of chairman at
Universal Music Group's recently relaunched Gef-
fen Records. At Geffen, Roberson reports to Inter -
scope Geffen A&M chairman Jimmy !ovine (see
No. 10), and though he was quiet in the fall, it's a
safe bet that one of urban music's most respected
record men (Roberson's executive producer cred-
its include Wayne's Tha Carter III, T.I.'s Paper
Trail and West's 808s of Heartbreak) plans to make
some serious noise in the new role.

-Benjamin Meadows -Ingram

61 SIEVEa MOORE
COUNTRY MUSIC ASSN.

MUSIC CITY'S MAIN MAN

A LONGTIME FIXTURE on Nashville's live music
scene, Steve Moore was appointed CEO of the Coun-
try Music Assn. in August 2010. No other style -
focused music organization can match the influ-
ence wielded by the CMA. A relentless champion of
country artists, the organization holds CMA Song-
writers Series showcases around the country and
has just gone international, adding foreign locales.
It commissions consumer research on the country
music market, supervises voting for induction into
the Country Music Hall of Fame and donates money
to music education programs and other causes. The
two marquee events on its calendar are the annual
CMA Awards on ABC (which was ranked the sev-
enth -most -powerful promotional platform in Bill-
board's 2011 Maximum Exposure list) and the CMA
Music Festival, a program of live music and meet -
and -greets that draws tens of thousands of tourists
to Music City every spring. With its 60 -plus board
members and multiple constituencies, running the
CMA is no easy task. But as he helms this sprawling
ship, Moore brings a matchless firepower to boost-
ing the fortunes of country artists. -Louis Hau

SEAN PARKER
Executive general partner

Founders Fund
@sparker

HELL -RAISER

THE MAN partially responsible for breaking the music industry just
might end up saving it. In popular culture, Sean Parker is best-
known as the entrepreneur-turned-Facebook founding president
portrayed by Justin Timberlake in the film "The Social Network."
In the music world, Parker is known as the co-founder of Napster,
the file -sharing service that begat the record industry's transfor-

mation. Yet history may well see Parker as the person who united Spotify and Face -
book. Without Parker, Spotify wouldn't have been able to unlock its social potential.
It was Parker who introduced Spotify CEO Daniel Ek (see No. 29) to Facebook CEO
Mark Zuckerberg, Ek tells Billboard. That meeting set off a personal and business
relationship that would culminate with Spotify taking center stage at Facebook's f8
conference last September. Like all great entrepreneurs, Parker looks for solutions to
problems. In Spotify, Ek says, Parker saw a product that could help solve the record
industry's problems. Parker has invested in the rising subscription service through
Founders Fund, the venture capital firm where he is executive general partner. Now
he and Ek actively talk to labels and artists about Spotify's potential to reclaim mu-
sic's lost generation. -Glenn Peoples

28 BILLBOARD I FEBRUARY 4, 2012



62 PcRESENBERG
SHADY RECORDS;

CEO, GOLIATH ARTISTS

MANAGEMENT

@BUNYAN7I

BIG -SHOT CALLER

EVEN WITHOUT HIS high-powered partners, clients,
friends and business interests, the 6 -and -a -half -foot tall
Paul Rosenberg would be a towering presence. With
them, he's a giant. As co-founder of Shady Records,
CEO of Goliath Artists Management and a partner in
Deckstar, attorney Rosenberg plays a huge role in the
careers ofbusiness partner Eminem, Blink -182 drum-
mer Travis Barker and a slate of other acts including
Cypress Hill, Yelawolf and Steve Aoki. Through Shady,
Rosenberg helped bring 50 Cent to Interscope, and his
long-standing relationship with Jimmy Iovine (see No.
10) positions him as one of the most influential voices
in the Interscope family. He does big business with
Jay -Z (No. 13)-2010's Home and Home tour-serves
as executive producer for Eminem's SiriusXM channel,
Shade 45, and is co-founder ofleading hip -hop site Ra-
pRadar.com. But it's his relationship with Eminem-
named Billboard's Artist ofthe Decade in 2009-that
makes Rosenberg one ofthe most powerful men in the
music business. Such brands as Chrysler, Pepsi and the
NCAA want to be in the Eminem business. And to do
so, one needs to be in business with Rosenberg, a relent-
less negotiator both by trade and training-and that's a
tall order. -Benjamin Meadows -Ingram

IFANIE VAN LAAR63 SENIOR BUYER OF MUSIC

WALMART

STILL LOW PRICES. EVERY DAY.

TIFANIE VAN LAAR is

the senior buyer overseeing
music at Walmart, the sec-
ond-largest music retailer
in the United States with
an estimated 10.7% market
share of recorded -music
revenue in 2010, down
12.5% from the prior year.
Even though iTunes now

commands triple the market share of Walmart, the
mass merchant appears to have retained as much clout
over wholesale pricing as it did when it was the top
U.S. music retailer. When the retailer pushed for lower
wholesale pricing on hit albums, the majors eventually
gave in. The move proved to be fortuitous, as deeply
discounted $5 catalog CDs helped lift U.S. album unit
sales by 1.4% in 2011, according to Nielsen SoundScan,
the first unit sales gain since 2004. Walmart's con-
tinued leverage on pricing stems from its heavy store
traffic, which in the States alone totals about 140 mil-
lion shoppers every week. That huge tally explains why
having an album displayed in a Walmart endcap was
ranked the fifth -most -valuable promotional platform
in Billboard's 2011 Maximum Exposure list-and the
source of Van Laar's clout. -Ed Christman

64 VotgEFREST
RYAN SEACREST MEDIA

@RYANSEACREST

ALL-AMERICAN IDOL

SET RYAN SEACREST'S "AMERICAN IDOL" duties
aside for a moment: It's really just the capstone to an

impressive entertainment industry power base. For
starters, there's his syndicated daily four-hour Clear
Channel radio show "On Air," heard in more than
150 markets. Then there's his eight -plus -year run as
host of "American Top 40' and a production company
at NBC Universal. Potentially most significant to his
power base, however, is Seacrest's new alliance with
Mark Cuban, Creative Artists Agency and AEG
to reshape HDNet into a pop network. HDNet
is slated to become AXS TV this summer,
and it aims to leverage CAA's acts, AEG's
venues and Seacrest's connections and pro-
duction capabilities. The network will cater to
pop culture and entertainment enthusiasts;
Seacrest, through Ryan Seacrest Media, is an
investor but won't be an on -air talent. Satellite
TV company Dish and the network will launch
AXS Headliner Club, an online audition site for mu-
sicians looking to perform at AEG venues. The net-
work plans to launch a live news show, a " SportsCen-
ter" equivalent for the pop culture arena. If the past
is the best predictor of future performance, the chan-
nel's a shoo-in. -Phil Gallo

5 GLOBAL HEAD OF CONTENT

YOUTUBE

@RKYNCL

BILLIONS AND BILLIONS SERVED

ROBERT MCI.

ROBERT KYNCL REPORTS to YouTube head Salar
Kamangar and oversees content on the video plat-
form. He's no stranger to online content: Kyncl was at
Netflix for seven years as VP of content before going
to Google in 2010. Kyncl is so important to the music
industry because music is so important to YouTube.
Music videos account for nine of the top 10 videos in
YouTube's history and 32 of the top 40. According to
the company, YouTube streams more than 3 billion
videos daily, monetizes 3 billion video streams per
week and gets 800 million unique viewers per month.
Seventy percent of its traffic comes from outside
the United States. Beyond short -form music video,
YouTube is increasingly becoming a place to see live
broadcasts of festivals and concerts. The company
teamed with Vevo and American Express in 2010 to
launch a concert series that so far has featured Cold -
play, Mary J. Blige, Duran Duran, My Morning Jacket
and Arcade Fire. As the company moves deeper into
curating its musical content, expect Kyncl's influence
to grow along with it. -Glenn Peoples

LORNE MICHAELS
EXECUTIVE PRODUCER

"SATURDAY NIGHT LIVE,"
"LATE NIGHT WITH JIMMY
FALLON," "PORTLANDIA"
@LORNEMICHAELS

TV'S LEGENDARY

AUTEUR OF HIP

AFTER 36 YEARS OF overseeing "Saturday Night Live"
you would think Lome Michaels has done it all-or is
so hands-off now that another producer would be mak-
ing decisions. But it was Michaels who made the call in
2011 when Linkin Park sought to have its second per-
formance of the night broadcast in black and white, the
first act to ever do so on "SNL." The show's musical per-
formances, from its opening episode with Billy Preston
and Janis Ian to the recent Lana Del Rey appearance,
generate water -cooler conversations and sales spikes at

retail. "SNL," with music booker Brian Siedlecki, has
played a role in the recent successes ofAdele, the Black
Keys, Nicki Minaj and Arcade Fire. More than 6 mil-
lion viewers tuned in for the Christmas episode with

KYNCL IS SO

IMPORTANT TO THE

MUSIC INDUSTRY

BECAUSE MUSIC IS

SO IMPORTANT TO

YOUTUBE. MUSIC

VIDEOS ACCOUNT

FOR NINE OF THE

TOP 10 VIDEOS

IN YOUTUBE'S

HISTORY AND 32

OF THE TOP 40.

Michael Buble, a Kelly
Clarkson appearance and
the 2010-11 finale with Jus-
tin Timberlake and Lady
Gaga, according to Nielsen.
"Fallon," booked by Jona-

than Cohen, is one more
arrow in Michaels' musi-
cal quiver. Featuring acts
on their way up, including

Odd Future and Bon Iver, the show has also devoted
weeks to the music of the Rolling Stones and Pink
Floyd. Last year "Fallon" hit No. 1 in its time slot with an
average audience of 1.8 million. -Phil Gallo

67 JOHNBUTCHER
VP OF ENTERTAINMENT

TARGET

SHARP -SHOOTER

THE WEIGHT that Target throws around in music
retailing-under the leadership of John Butcher-ex-
ceeds the estimated 7.8% market share the retail chain
captured in 2010, down from 8.1% in the prior year and
fourth behind iTunes, Walmart and Best Buy. Its pow-
erful Sunday circular, which reaches about 40million
homes every week, ranked No, 14 in Billboard's 2011
Maximum Exposure list, rising from No. 22 in the prior
year. Target has frequently backed superstar releases
under Butcher's tenure. A prime example: Target's part-
nership with Taylor Swift (see No. 78) for the October
2010 release ofher album Speak Now. In exchange for
an exclusive version ofthe album, industry sources say
Target spent about $8 million in a TV ad campaign fea-
turing Swift and the album. Speak Now sold 1 million
units in its first week, according to Nielsen SoundScan.
Butcher told Billboard in December that Target alone
accounted for nearly 360,000 ofthose debut -week sales
and that Speak Now sales at the chain topped 1 million
within its first six months of release. That's called mov-
ing the needle. -Ed Christman

68 PRESIDE

MORRIS MANAGEMENT

GROUP

BIG -LEAGUE MANAGER

IN 1993, A ROOKIE MANAGER began handling a
rookie artist, with both being mentored by veteran
manager Dale Morris. Today, Kenny Chesney is the
most successful touring act in country music. And
the manager, Clint Higham, is president of Mor-
ris Management Group, among the elite in his field
and affiliated with Front Line Management since
2009. Higham also brought Martina McBride into
the fold (among others) and is getting serious trac-
tion with developing artist Jake Owen. Chesney
has topped 1 million tickets sold for each of his last
eight tours, with a box-office gross of nearly $600
million, according to Billboard Boxscore. But the
strategic moves that Higham and Chesney (with
promoter Louis Messina) made more than a decade
earlier led to Higham being on this list. The basic
rules: Keep Chesney's name on the ticket, price
conservatively, don't get promoters killed, and al-
ways consider the long-term career. That career, of
course, extends far beyond touring to include 20
No. is on Billboard's Hot Country Songs chart and
26.4 million albums sold in the United States, ac-
cording to Nielsen SoundScan. Chesney's brand-
ing deals set the bar for the genre, his DVDs are
pioneering, and the breadth of the career is ever-
expanding. And so too is Higham's, who is now a
big -league manager. -Ray Waddell
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RANDY
SPENDLOVE

photographed
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Hollywood.

RANDY SPENDLOVE
President of music

Paramount Pictures

THE BIG SCORE

CIOOD THING RANDY SPENDLOVE
knew the symptoms of Bieber Fever
when he saw it: He got the ball rolling
on "Justin Bieber: Never Say Never,"
which pulled in $73 million at the
U.S. box office, making it the No.

1 concert film of all time, according to Box Office Mojo.
Spendlove has been with Paramount since 2006-he be-
came president of music a year later-overseeing film
scoring, music supervision and soundtrack production.
Spendlove, a former promotions manager at A&M Re-
cords and Miramax Films music executive, was the princi-
pal exec for music at the film market -share leader at 19.6%
($2 billion in ticket sales, according to Box Office Mojo

statistics). With "Dreamgirls" and "Chicago" among his
screen credits, Spendlove shepherded the music side of
the theatrical "Footloose" in 2011.

"He knows the perfect balance between hands-on
management and hands-off trust," "Footloose" composer
Deborah Lurie says.

Spendlove has won a Grammy Award for the "Chicago"
soundtrack. Two Paramount films, "The Adventures of
Tintin" and "Hugo," received Academy Award noms for
respective composers John Williams and Howard Shore.

Paramount has 15 movies on the 2012 slate including
"Madagascar 4" that will feature Hans Zimmer working
with Dave Stewart and Sheila E. Now that's a person who
knows how to pull power players together. -Phil Gallo

70 RICH
VP OF GLOBAL SPONSORSHIP

MARKETING AND ACCESS

AMERICAN EXPRESS
MEMBERSHIP HAS ITS

PRIVILEGES

AMERICAN EXPRESS, long one of the most im-
portant sponsors in events and touring, is quickly be-
coming a key player in music content as well. As head
of AmEx's global sponsorship and entertainment
programs, Lehrfeld oversees the company's relation-
ships with Front Line Management, AEG Properties
and Madison Square Garden, as well as music -centric
programs like "Unstaged," a live concert and interview
program distributed by Vevo (in which Billboard is an
editorial partner), and "Pairings," a "Top Cher -meets -
"Unplugged" series that matches A -list musicians with
celebrity chefs for card -member events that are then
broadcast around the Web. He's also helped set the in-
dustry standard for branded programs, from member
presales for major tours like Van Haien and Coldplay.
According to consultancy firm Kantar, AmEx spent
$363.4 million in measured media in 2011 (excluding
events). A companywide 10% increase in rewards -pro-
gram expenses in 2011 suggests Lehrfeld will be look-
ing for even more ways to partner with the industry on
innovative artist programs. -Andrew Hampp

71 PETERLUUKKO
COMCAST-SPECTACOR

PRESIDENT/COO

GLOBAL SPECTRUM CHAIRMAN
LIVE AND DIRECT

PETER L UUK KO is like James Dolan (see No. 81)-
except on a national level. Twenty million tickets sold
is a lot of tickets, by anyone's count. And in addition
to his role as president/COO of Philadelphia -based

sports and entertainment
firm Comcast-Spectacor,
Peter Luukko serves as
chairman of the compa-
ny's facility management
division, Global Spectrum,
which oversees approxi-
mately 100 venues across
North America.

The company has scores
of major facilities in all sorts of markets. How they do
business in ticketing, booking talent/entertainment,
marketing/naming rights and sponsorships and data-
base marketing falls under his purview. He also has a
significant ticket operation going in Paciolan and New
Era Tickets that is competing heavily with Ticketmas-
ter (as part of a Department of Justice ruling).

Part of his daily responsibilities at Comcast-Spec-
tacor-owner of the NHL's Philadelphia Flyers and
the city's Wells Fargo Center (ranked 10th on Bill-
board's top -grossing arenas of 2011)-is to find new
business opportunities in facility management,
sports ownership and operation, and concessions.
Comcast-Spectacor also counts ticketing companies
Paciolan and New Era among its assets. "From a fa-
cility standpoint, the opportunities are fantastic,"
Luukko told Billboard. "For the first time in probably
35 years there's great competition out there."

Luukko recently hired Brock Jones from Nash-
ville's Bridgestone Arena as a national talent buyer
and booker, which signifies that Comcast-Spectacor
will be more aggressive in the buildings buying the
talent and taking the risk, which makes them very
large talent buyer/promoter across North America.
With 30 years under his belt, Luukko is also one of
the most respected arena guys in North America-
his take matters to all touring professionals. Upon
the acquisition, Luukko promised that Comcast-
Spectacor would actively bid on ticketing contracts.
"Paciolan has a strong niche in the collegiate mar-
ket and performing arts centers, and we're in varied
types of venues," he said. "So, we're going to continue
to blanket the marketplace and compete for contracts
as they expire." -Mitchell Peters

WE'RE GOING TO

CONTINUE TO

BLANKET THE

MARKETPLACE

AND COMPETE FOR

CONTRACTS.

-PETER LUUKKO,

GLOBAL SPECTRUM

72 JOHN BRANCA
PARTNER, ZIFFREN BRITTENHAM

KING OF POP'S KING OF LEGAL

ATTORNEY JOHN BRANCA has represented the
Rolling Stones, the Beach Boys, the Doors, Fleet-
wood Mac and more. And he's been involved in sig-
nificant music business transactions, such as EMI's
acquisition of the Jobete publishing catalog of classic
Motown and the Rodgers and Hammerstein Orga-
nization's sale to Imagem Music Group. But Bran-
ca's most important professional relationship was
with his on -again, off -again client Michael Jackson.
Branca was with Jackson when he made virtually
every key business decision during his career, in-
cluding his purchase of the Beatles' catalog, forming
the Sony/ATV publishing joint venture with Sony
Corp. and helping him refinance his debt. Since
Jackson's death in 2009, Branca and John McClain
have been the co -executors of his estate, with the
former taking care of business and the latter look-
ing after the creative, industry sources say. So far,
Branca has negotiated a deal with Sony Music Enter-
tainment worth up to $250 million. He also oversees
the estate's investment in Sony/ATV. Jackson may be
gone, but much of his business -oriented pull now re-
sides with Branca. -Ed Christman

3 MELISSA LONNER
SENIOR ENTERTAINMENT

PRODUCER, NBC NEWS AND

SPORTS

@STUDIOIAMELISSA
THE SOUND OF TODAY

WHEN 18,000 of Chris Brown's fans showed up one
July morning for a four -song performance at the
"Today" Summer Concert Series, the huge turnout
was an indication of the significant viewing audi-
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MELISSA LONNER
(left) and HODA KOTB
at Billboard's Women
in Music event in New
York on Dec. 2, 2011.

ence at home watching the acts that Melissa Lonner
has been booking on the show for the last six years.
In cases like Brown's, "Today" has actually played an
artist development role. "Chris made his first televi-
sion appearance on 'Today' about five years ago and
we wanted him back," Lonner says. "He is an incred-
ible performer? Along with Brown, her bookings in
2011 read like the Billboard 200-Adele, Coldplay,
Pitbull, Rihanna, Kenny Chesney, Bruno Mars-but
they also included such musical mainstays as Jour-
ney and Lenny Kravitz. "Today" targets a key music -
buying demographic, 25-54, and that has helped
make "Today" No. 1 for more than 16 years, pulling
in 5.5 million viewers per show in January, accord-
ing to Nielsen. Even at No. 1, Lonner's power book-
ings were key to boosting viewership levels, and this
year, she books the summer concert series in Lon-
don during the Olympics. -Phil Gallo

74 CHAIRMAN/PRESIDENT/CEO'

SPANISH BROADCASTING SYSTEM
RISK -TAKER WHO MAKES NO. Is

IF YOU WANT A TOP five hit on Billboard's Hot
Latin Songs chart, you almost invariably need the
support of Raul Alarcon Jr.'s Spanish Broadcast-
ing System. The company's WSKQ-FM (Mega 97.9
FM) is the longtime top -rated Spanish -language
station in New York, and with an average of 2.4 mil-
lion weekly listeners, according to Arbitron spring
2011 numbers, WSKQ is the highest -ranked Span-
ish -language station in the country. Its strength,
coupled with that of sister New York station WPAT
(93.1 FM), makes SBS essential in any Spanish -lan-
guage promotion.

WSKQ and WPAT are two of the 21 radio sta-
tions in the United States owned and operated
by SBS, the media company founded in 1983 by
Cuban immigrant Raul Alarcon Sr. and run by
his son since 1994. Alarcon Jr., who grew up sur-
rounded by artists, maintains close personal ties
with performers and executives, who affectionately
refer to him as "Rafilito."

Alarcon's plans are ambitious and music -centric.
Under his leadership the company expanded and
launched TV network Mega, music site LaMusica.
corn and burgeoning live -event division SBS Enter-
tainment-and became the largest publicly traded

Hispanic -owned media company in the country,
and one with a singular focus on music.

"Our strategic vision of integrating our radio,
TV, entertainment and online properties is in full
swing," Alarcon says. "We continue to seek out
unique growth opportunities with a clear eye on cap-
turing the U.S. Hispanic consumer." -Leila Cobo

75 JOHN

fRANKENHEIMER
PARTNER/CHAIRMAN EMERITUS,
CHAIR; LOEB & LOEB, MUSIC

INDUSTRY PRACTICE GROUP
DEAL ARCHITECT

CLIENTS OF VETERAN
entertainment attorney
John Frankenheimer are
record companies, distribu-
tors, publishers, recording
artists, technology com-
panies, investors and cre-
atives in film and TV. He
touches every aspect of the
industry and has a unique
overview of all entertainment and how it works to-
gether. "While it's good to talk about socialization
and curation, people in the music industry are in-
terested in monetization," Frankenheimer said in
November at Billboard's FutureSound conference.
"One of the things that perhaps the investment and
tech communities need to focus on is how to get to
that monetization even sooner. It brings the music
industry much more enthusiastically to the table."
A key figure in acquisitions, sales and restructur-
ing of companies, Frankenheimer, recipient of the
2011 Entertainment Law Initiative Service Award
from the Grammy Foundation, represented Bertels-
mann, Edgar Bronfman Jr. and investors when they
acquired Warner Music Group, and both sides in
Imagem Music Group's acquisition of the Rodgers
& Hammerstein catalog. Powerful stuff.

-Phil Gallo

6 CARY SHERMAN
CHAIRMAN/CEO

THE RIAA
YOUR MAN IN WASHINGTON

AT A TIME WHEN major -label groups are strug-
gling to defend and monetize their intellec-
tual property, it helps that their chief advocate
on Capitol Hill is a veteran IP attorney. RIAA
chairman/CEO Cary Sherman spearheaded the
trade group's negotiations with Internet ser-
vice providers to reach a groundbreaking 2011
agreement to implement a graduated -response
program to combat online piracy. He was piv-
otal in efforts to secure a $105 million settle-
ment from LimeWire last year over copyright
infringement damages. He's worked with White
House copyright czar Victoria Espinel to draw
up best practices for third -party intermediaries
(like payment processors) to counter online pi-
racy. And he played a key role in persuading the
board of the National Assn. of Broadcasters to
agree to the payment of performance royalties
to labels and artists under certain conditions.
When he was promoted to chairman/CEO in
August 2011, Even Gigi Sohn, president of pub-
lic interest advocacy group Public Knowledge,
told Politico that Sherman was the best choice.
"He knows the industry, knows the Hill-he's a
consummate pro," Sohn said. -Louis Hau

77 LARRY
MARCUS

MANAGING DIRECTOR

WALDEN VENTURE CAPITAL

@CYBERLAR

SOUND ADVICE

Few venture capitalists are as attuned to investment
opportunities in digital media and consumer services
as Larry Marcus. An early investor in Pandora, Root -
Music and SoundHound, Marcus has no time for on -
demand streaming services, which typically require
large, upfront advances to secure licensing deals from
the major labels. "I tend to gravitate toward music ser-
vices that directly touch the consumer and really add
deep value to their experience, where direct licenses
with labels are not necessary for them to exploit their
primary business opportunity," Marcus told Bill-
board. And RootMusic founder/CEO J Sider says Mar-
cus has been an invaluable source of advice. "From
the very beginning, he helped me build the structure,
and think through where we need to go, [and] where
we're headed," Sider says. "He's a great product guy.
He understands what the user wants. At the end of
the day, that's how you build a great business."

-Louis Hau

TAYLOR SWIFT
SINGER/SONGWRITER

@TAYLORSWIFTI3

A BIG MACHINE OF HER OWN

THE HUMBLE APPROACH Taylor Swift takes to her
career has led her to achieve album sales of more than
20 million worldwide, according to Big Machine Re-
cords, and to rank No. 5 on Billboard's top -grossing
tours of 2011, pulling in $97.3 million from 89 con-
certs, according to Billboard Boxscore. In addition,
Swift owns her management company, 13 Manage-
ment, with Robert Allen serving as manager. With a
significant presence overseas and a huge following
on her website, Facebook and Twitter, the 22 -year -old
singer has become a branding powerhouse. Deals
include a retail partnership with Target, a multimil-
lion -dollar ad campaign and tour sponsorship with
CoverGirl, a fragrance with Elizabeth Arden and a re-
lationship with Sony Electronics. She's also designed
her own clothing line for Walmart, appeared in ads
for the National Hockey League and co -created her
own doll. She was named Woman of the Year at Bill-
board's 2011 Women in Music ceremony, becoming
the youngest artist to receive the award. Needless to
say, she's got staying power. -Mitchell Peters
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79 KEVIN
DIRECTOR OF ADVERTISING, SALES

AND PROMOTION CHEVROLET

IN THE DRIVER'S SEAT

NEED PROOF THAT Chevrolet's heritage has the most
impact in music of any automaker? The cast of "Glee"

literally sang the 100 -year -old carmaker's praises dur-
ing the 2011 Super Bowl, making its rendition of "See
the U.S.A. in Your Chevrolet" one of the biggest music
highlights of the most -watched TV event in U.S. his-
tory. The program was under the guidance of Kevin
Mayer-but that's hardly all of his power base. Chevro-
let is a longtime sponsor of South by Southwest, one of
music marketing's most influential confabs, thus shut-
ting out its competition as new entrants keep crowding
the auto -marketing category (Hyundai Veloster, Kia
Soul, Ford Fiesta and Toyota Scion are just four of nearly
a dozen car brands that have latched onto multimillion -
dollar music programs in the last two years.) What sets
Chevy's Kevin Mayer apart? "He's putting his neck on
the line for music," one key music marketing exec says.
He has the fattest wallet among automakers, too. Of
the top spenders in U.S. sponsorships in 2010, parent
company General Motors outspent Toyota $185 million
to $150 million, according to WPP's IEG Deep Pockets

sponsorship report-a healthy portion ofwhich went to
Chevrolet initiatives. -Andrew Hampp

JAMESL DOLAN$j EXECUTIVE CHAIRMAN;
PRESIDENT/CEO

MADISON SQUARE GARDEN CO.;

CABLEVISION SYSTEMS

THE BIG SHOW

IN A CITY FULL OF power players, few loom larger
than James (Jim) Dolan, the man who runs Madison
Square Garden and its affiliated businesses. Dolan is
also president/CEO of Cablevision, a powerful media
company with holdings that include Fuse, News 12
and Newsday. In sports, Dolan's clout is considerable-
he serves as governor to the NBA and NHL for MSG
tenants the Knicks and the Rangers-but the Garden
and its associated properties are critical plays in music.
The arena is undergoing a multifaceted renovation
that will infuse new life, just as similar projects, if on a
smaller scale, restored the Beacon Theatre and Radio
City Music Hall. Dolan took his clout beyond New York
with Madison Square Garden Entertainment's acqui-
sition of the Chicago Theatre and a booking deal with
Boston's Wang Theatre. He also made a strategic play
in acquiring a minority interest in Front Line Man-
agement. And Dolan even has a band called J.D. & the
Straight Shots, managed by Front Line chairman/CEO
Irving Azoff (see No. 1). Dolan's "intense passion for
music" is a factor in the success of MSG's venue hold-
ings, which Azoff points out are "renowned for the in-
credible sound and ambience for the music fan." (Azoff
also calls Fuse "the last true music channel.") And
today, as ever, most acts regard a Garden play as defini-
tive proof of hitting the big time-a powerhouse.

-Ray Waddell

S2
JESUSN/CEO

LOPEZ
CHAIRMA

UNIVERSAL MUSIC LATIN
AMERICA/IBERIAN PENINSULA
ALL LATIN EVERYTHING

JESUS LOPEZ CAME to the stage of the 2011 Bill-
board Latin Music Conference with a hard -cover
book titled "Music: New Business Model." Inside,

PJ BLOOM
Music supervisor, "Glee"; partner, Neophonic

@PtotheJizzle

BEYOND GLEEFUL

WHEN "GLEE" blew
up big, PJ Bloom
joked he was an
overnight sensa-
tion-it just took
15 years. With 179

Billboard Hot 100 singles, "Glee" raised not only
Bloom's visibility, but that of music supervisors.
A point of pride for Bloom came after "Glee"
premiered an unknown song, Fun.'s "We Are
Young," prior to its release on Elektra. "We took
a song no one knew and turned it into one of
our biggest hits," he says. "I'm always encour-
aging ["Glee" creator] Ryan Murphy to see if we
can break a band." The "Glee" version of the
song went to No. 12, selling 269,000, while Fun.
moved 210,000 downloads, according to Nielsen
SoundScan. Bloom will next supervise the Lions -
gate film "What to Expect When You're Expect-
ing" and appear this summer as a producer and
vocal mentor on OW N's reality series "Real Life:
The Musical." A founding member of the Guild
of Music Supervisors, he's also working with
music publishing client Far*East Movement
on its second album and expects to close a deal
soon on a publishing co -venture. -Phil Gallo

the pages were blank. "By
next year, I hope to see
them all filled up," he
said. In the 32 years he's
been in the music busi-
ness, Lopez has navigated,
implemented and created
change. Nowhere is this
more apparent than in his
current post as head of the

biggest Latin music company in the United States,
with a 40.5% share of Latin music sales in 2011, ac-
cording to Nielsen SoundScan. Lopez has preserved
his dominance in the market by streamlining opera-
tions and testing new strategies. In the last year, he
consolidated Universal Music Latin Entertainment
as one business unit with operations in the United
States, Mexico and Central America. And the part-
nership with "La Voz," the Mexican version of "The
Voice," is giving UMLE a chance to expand GTS, its
booking and management division. Lopez, who also
oversees Universal's operations throughout Latin
America-including Brazil-and the Iberian Pen-
insula (Spain and Portugal), also scored major artis-
tic coups in 2011. These achievements include the
signing of Spanish star Alejandro Sanz, the success
of Enrique Iglesias' bilingual album Euphoria and
combined CD/DVD sales of 1.6 million copies of
Paula Fernandes' sophomore set, Ao Vivo, in Brazil,
according to numbers from the Assn. of Brazilian
Record Producers. -Leila Cobo

83 MARTIN,KARIM
MARTIN SANDBERG
SONGWRITER/PRODUCER

POP'S PLATINUM PEN

MAX MARTIN EITHER wrote or co -wrote so many
'90s teen pop hits, you could make mixtapes exclu-
sively from them: from his December 1995 Billboard
Hot 100 debut, Backstreet Boys' "We've Got It Goin'
On," through Britney Spears' "... Baby One More
Time" and many more. And Martin (below left) has
actually been even more ubiquitous during the past
several years. His mentorship of Dr. Luke (see No.

30)-the two collaborated on Luke's chart debut, Kelly
Clarkson's 2005 hit "Since U Been Gone"-has cre-
ated a power base out of the slick, sassy, guitar -driven
hits that have minted a template for Katy Perry, P!nk,
Adam Lambert and even Avril Lavigne. But he's hardly
relying on that partnership: Just last year, he helped
pen hits for Britney Spears, the "Glee" cast and oth-
ers, making him Billboard's No. 1 Hot 100 songwriter
with 20 songs that debuted or peaked in 2011 for a total
of 25 million downloads, according to Nielsen Sound -
Scan. Luke was No.2, and the two shared ASCAP's
2011 songwriter of the year honor, an award that Mar-
tin won in three consecutive years (1999-2001). That
he won again 10 years later is just one testament to the
Swede's power and longevity. -fern Aswad
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S4LADV GAGA
ARTIST, @LADYGAGA

SOCIAL'S MOTHER MONSTER

AS HER RECORD 18.4 million Twitter followers can
attest, Lady Gaga has turned the idea of social market-
ing on its head. The provocateur/innovator isn't simply
a pop artist or a brand-she is a way of life. Without
Gaga's Little Monsters, there would be no Beliebers
for Justin Bieber or Barbs for Nicki Minaj. That sort
of influence with fans has been entirely transformed
through Gaga's branding deals. When Virgin Mobile
sponsored her tour, she worked the company into the
show itself by way of a nightly phone call to a fan in the
audience. As creative director for Polaroid Grey Label,
her presentation at the 2011 Consumer Electronics
Show affirmed that she was an active participant in
the creation of future products. All of which is merely
a piece of the Gaga puzzle: She's a singing, dancing,
performing and producing visionary that's reviving
the pulse of dance music on the radio. She's also a star
who takes a stand and uses her notoriety for good. Her
efforts on behalf of the lesbian, gay, bisexual and trans -
gender community have arguably made her pop's fierc-
est advocate for LGBT concerns. And her next major
project is the nonprofit Born This Way Foundation,
which aims to reach youth and creating a culture of
kindness, bravery, acceptance and empowerment. Now
that's social standing. -Keith Caulfield

85 MIKE DUNGAN

CAPITOL RECORDS NASHVILLE

FLAME THROWER

MIKE DUNGAN HAS CAPITOL NASHVILLE on
a hot streak. "In an incredibly tough environment, and
dragging a totally dysfunctional parent company behind
him, he still finds and breaks acts," one Nashville vet-

eran says. Dungan hit pay dirt with Lady Antebellum's
Need You Now, which won five statuettes at the 2011

Grammy Awards and has sold 3.8 million units in the
United States, according to Nielsen SoundScan. Most
recently, he took Eric Church's "Drink in My Hand" to
No. 1 on Billboard's Hot Country Songs chart. His ros-
ter also boasts Dierks Bentley, Darius Rucker and Keith
Urban, among others. "Mike has a sage view of the busi-
ness and a wonderful ability to combine that reality with
the artist's needs and career-often to his disadvantage,
if that's what the circumstances call for," says Gary Bor-
man, manager of Lady Antebellum and Urban. Capitol
Nashville was country's top imprint in 2011, with a 1.6%
share of track -equivalent albums, and brought home
four of 2011's top 10 albums, according to SoundScan.
Dungan also helped Lady A hold its own in a pop -heavy

landscape: Third set Own the Night was the 10th -best-

selling U.S. album of 2011 with 1.2 million units sold.
-Glenn Peoples

FRED WILSON
MANAGING PARTNER

UNION SQUARE

VENTURES

@FREDWILSON

THOUGHT LEADER

WHEN FRED WILSON SPEAKS, PEOPLE
LISTEN. When he invests in a startup, ca.ecas
are made. A managing partner at venture capi-
tal firm Union Square Ventures, which manages
$450 million across three funds, Wilson has backed
such up-and-comers as audio -hosting service Sound -
Cloud, crowd -funding site Kidcstarter and social music
service Turntable.fm. Although he's usually wary of
startups that deal with licensed content, he wrote on his
blog, AVC, that he "was sold in about five minutes" after
using Turntable.fm. Union Square has also invested in
Twitter, Foursquare and Tumblr. Wilson is one ofven-
ture capital's more philosophic players. AVC is required
reading for tech investors-and as a hub of thoughtful
and passionate discourse, it has few peers. One recent
post, "Scarcity Is a Shitty Business Model," was a screed
against the movie studio strategy ofreleasing titles
through select channels that elicited more than 500
comments. No wonder he made Billboard's Tumblr Top
30 and Twitter 1401ists in 2011. -Glenn Peoples

87 JON
PRESIDENT OF NORTH

AMERICA CREATIVE

EMI MUSIC PUBLISHING
SOUND BROKER

THREE YEARS AGO, Jon Platt found himself at the
BET Awards in work mode. Then president of West
Coast creative and head of urban for EMI Music Pub-
lishing, he ended a feeding frenzy when he signed
hot newcomer Drake in the latter's dressing room at
Los Angeles' Shrine Auditorium. Talk about getting a
jump on the competition: Since joining EMI in 1995
as creative manager, Platt has become one of the in-
dustry's most influential, forward -thinking publish-
ing executives. He's signed some of the biggest names
in pop and R&B/hip-hop, including Jay -Z and Be-
yonce (see No. 13), Kanye West, Usher, Ludacris and
Rick Ross. Platt is intent on doing more of the same in
country and rock, having wrapped a deal with Shine -
down. His bottom -line philosophy: Keep the song-
writer first. "It's never about us," Platt told Billboard. "I
want the spirit of our company to be like record com-
panies were ... with the mailroom guy or the assistant
bringing you the next hot songwriter." -Gail Mitchell

WILLARD ARE
FOUNDER/CEO

KOBALT MUSIC GROUP

CHANGE AGENT

WILLARD AHDRITZ AND THE COMPANY HE
founded in 2000 have been at the vanguard of a move-
ment toward greater royalty accounting transparency
in the music publishing business, and managers
of Kobalt artists say he remains miles ahead of the
competition. Ahdritz claims that his model provides
artists with, on average, 25% more revenue, and that
songwriters can receive royalty payments with shorter
lag times than what they can expect from other pub-
lishers or administrators. He's created a new division

MIKE DUNGAN

HAS A SAGE VIEW

OF THE BUSINESS

AND A WONDERFUL

ABILITY TO

COMBINE THAT

REALITY WITH THE

ARTIST'S NEEDS

AND CAREER.

-GARY BORMAN,

MANAGER, LADY

ANTEBELLUM AND

KEITH URBAN

to chase neighboring rights royalties. His business
has grown from about $30 million in fiscal 2008 to
an estimated $125 million in the company's current
fiscal year, which ends June 30. Now that Kobalt has
gained the trust of artists, songwriters and managers,
Ahdritz has launched an artist and label services op-
eration to capitalize on the growing demand among
artists to retain control of their master copyrights. As
part of that move, Kobalt has just acquired Artists
Without a Label (AWAL), a digital aggregator based in
London and Sheffield, England. Remember when every-
one thought Ahdritz was crazy? Now, not so much.

-Ed Christman

89 JOHN IVEY &

ALEX TEAR
MAINSTREAM CHR BRAND
MANAGER; MAINSTREAM CHR

BRAND COORDINATOR

CLEAR CHANNEL MEDIA AND
ENTERTAINMENT

@JOHNIVEY; @AT961

FINE-TUNED

CLEAR CHANNEL'S PREMIUM CHOICE na-
tional programming platform has its detractors. Rail-
ing against the company's ever-expanding movement
of national music logs replacing local music selection
(in some cases, as much as 24 hours per day) in mar-
kets large and small, critics cite decreased localism
and job losses as damaging for both listeners and in-
dustry members. Such ire, of course, reinforces Pre-
mium Choice's influence. As the decision -makers
responsible for Premium Choice's mainstream top 40
sound, Ivey (who doubles as KITS Los Angeles PD) and
Tear (WHYI Miami's PD) determine what current pop
music receives such prominent nationwide exposure
under the direction of Tom Poleman (see No. 42), pres-
ident of national programming platforms, and Darren
Davis, who leads the company's lineup of brand man-
agers across all formats, including AC classic hits,
country, Latin, rock and rhythmic. "Our brand man-
agers are an unprecedented team of the top -perform-
ing format experts," Davis said in November. "They
offer a level of expertise, experience and talent that is
unavailable anywhere else." -Gary Trust

90 1.0,DERsoN
C

SONY/ATV MUSIC
PUBLISHING

@JODYGERSON

EARLY ADOPTER

JODY GERSON SEGUED FROM ONE POWER
post to another in 2008 when she joined Sony/ATV as
co -president after 17 years of helming EMI Music Pub-
lishing's West Coast operation. Reuniting with former
EMI boss and current Sony/ATV chairman/CEO Mar-
tin Sandier (see No. 4), Los Angeles -based Gerson over-
sees the company's A&R, film, TV and gaming depart.
ments. Gerson, thanks to her publishing savvy, vision
and an unerring sense of who's got next, signed a then -
15 -year -old Alicia Keys and later Norah Jones-both
were just the precursors to such Sony/ATV signings as
Lady Gaga, Enrique Iglesias and Odd Future. Gerson
struck a deal last year with Tony Award -winning direc-
tor Kenny Leon to bring "Drumlin"-the 2002 movie
she co -produced with Dallas Austin, Tim Bourne and
Wendy Finerman-to Broadway. A regular near the
top of Billboard's annual Women in Music list, Gerson
said Sony/ATV's goal in the changing music industry
is "to create copyright revenue in whatever way pos-
sible. We are on everything." -Gail Mitchell
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DEBRA LEE
photographed at

BET's offices
in New York.

DEBRA LEE
Chairman/CEO, BET Holdings

THE VISIONARY

power, according to Debra Lee, "means being able to set your own destiny. And, in my
instance, it means being able to navigate BET, Centric and our other platforms in the
direction that's appropriate and most beneficial to our audience." Marking her seventh
year at the helm, Lee and her navigational skills are in top form. BET, a Viacom subsid-
iary reaching 90 million -plus households, posted its highest ratings year ever in 2011,
retaining its status as the No. 1 cable network targeting African -Americans. Propelling

BET's ratings and audience growth for the third straight year, per Nielsen, was a varied lineup. Chief
among those offerings: the annual BET Awards, which trumped 2010's broadcast with an average view-
ership of 7.7 million in 2011; flagship show "106 & Park," the only video music countdown still stand-
ing strong after 10 years and the No. 1 music variety show on cable for the past 18 consecutive quarters
among the coveted 18-49 demo; and an expansion into scripted shows. The latter was led by No. 1 -ranked
"The Game," a sitcom about pro football players' relationships with women that lasted three seasons on
the CW network. When BET relaunched "The Game" last January, the first two episodes averaged 7.7
million viewers, making it the most -watched sitcom ever on cable TV. Also on tap is a new series with
actor/artist Jamie Foxx as executive producer. Other feathers in BET's 2011 programming cap included
gospel competition series "Sunday Best" and Centric, the 25 -to -54 -targeted 24 -hour music/entertain-
ment channel that netted a year -over -year viewership gain of 11%. Washington, D.C.-based Lee divides
her time among BET offices there and in New York, Los Angeles and Atlanta, overseeing a diverse group
of branded businesses that include BET.com, BET Digital Networks, BET Event Productions, BET Mo-
bile, BET Home Entertainment and BET International. Ranked No. 7 on Billboard's Women in Music
2011 survey, Lee says, "Our brand strategy is to empower our audience; to reflect and elevate them. To
still be growing at this stage in our development, 31 years, and achieving our biggest year last year in
terms of ratings ... that's an incredible feeling of power." -Gail Mitchell

91 RIEllsETEIKALAKIS
P

STUBHUB; EBAY TICKETS

@CTSAK

SPEEDING TICKETS

11

PEOPLE IN THE MUSIC
industry tend to take one
of two viewpoints on
Tsakalakis, president of
StubHub, the most pow-
erful secondary ticketing
company in the United
States. He is either the
opportunist who pockets

] money that should go to
artists, or he is the visionary who does artists a ser-
vice by creating a marketplace for fans to exchange
tickets. It's a classic battle, pitting StubHub on one
side and primary ticketing companies-mainly
Ticketmaster-on the other. "There are those that
say the artists should have complete control over the
price and who buys the ticket and whether they re-
sell, and we don't agree," Tsakalakis told Billboard
in early January. "We think the fan should have that
right." Additionally, Tsakalakis suggests he is fine-
tuning the marketplace, noting that during the last
four years ticket prices on StubHub have decreased
29% while gross dollars on the concert side went up
35%. StubHub, a division of eBay, makes its money
by charging a 25% fee on tickets sold on the site. In
August, Forbes estimated the company's annual rev-
enue at $325 million and operating income at $80
million. In December, StubHub expanded into the
United Kingdom. -Glenn Peoples

THERE ARE THOSE

THAT SAY THE

ARTISTS SHOULD

HAVE COMPLETE

CONTROL OVER

THE PRICE AND

WHO BUYS THE

TICKET AND

WHETHER THEY

RESELL AND WE

DON'T AGREE.

-CHRIS

TSAKALAKIS

92 NIGELLVTHGOI
EXECUTIVE PRODUCER

"AMERICAN IDOL"

@DIZZYFEET

AMERICAN DREAM

ENGLISH TV/FILM
director/producer Nigel
Lythgoe returned as an
executive producer of
"American Idol" for its
10th season after bow-
ing out from the previous
three, studiously avoid-
ing the awkward "Idol"
era of miscast judges and

the steep decline of winners' music sales. Last year
"Idol" posted its highest ratings since season seven -
29.3 million people watched the finale, according
to Nielsen. "This is a different time in society than
when 'American Idol' began," Lythgoe told Billboard
early in the 10th season, just a few weeks after Steven
Tyler and Jennifer Lopez had taken their seats at the
judges table. "We need warmth. The true mark of
success [for a show] is in judging the [atmosphere] in
society. Now is the time to have that warmth-along
with the eccentricity of a rock star." Lythgoe, a former
dancer/choreographer who turned to producing "So
You Think You Can Dance" between "Idol" gigs, said
the biggest change he made during his return season
was to allow singers to work in their comfort zones
while not forcing them to sing in styles that might
make them look bad. He also brought back eight for-
mer contestants to perform on results shows.

-Phil Gallo

93 ,AIRTRD BUSCH
KING & BALLOW

DISRUPTIVE FORCE FIT

FOR ROYALTY

ATTORNEY RICHARD B USCH continues to
give the majors conniptions. In a now
celebrated case, Busch's client F.B.T. Produc-
tions, Eminem's former production company,
filed suits against Universal Music Group in
2007 and 2008 for alleged underpayment of
royalties. Their argument: UMG should treat
sales of digital downloads and mastertones of
Eminem's music the same way it would treat
a master license, under which the artist and
F.B.T. would be entitled to a royalty rate of 50%
of net receipts, rather than the traditional
12%-20% rate on retail sales of music. A federal
jury rejected F.B.T.'s claim, but an appellate
court overturned the ruling and the U.S. Su-
preme Court last year declined UMG's request
to review the decision. While UMG downplayed
the significance of the case to other artists,
arguing that the ruling was only relevant to its
contract with F.B.T., Busch is out to prove the
major wrong. In December, he filed two
similar lawsuits on behalf of Peter Frampton
and the estate of Bruce Gary, the late drum-
mer of the Knack. If Busch wins these cases, it
could turn the recording industry's economic
model upside down and have serious ramifica-
tions for the ability of labels to profit from
digital sales of catalog titles.

-Ed Christman
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95 DAVID ISRAELITE
PRESIDENT/CEO, NATIONAL

MUSIC PUBLISHERS' ASSN.
LEADING VOICE OF PUBLISHERS

ONCE UPON A TIME, music publishers were
often treated as second-class citizens by the more
glamorous record labels. But since the turn of the
millennium, the sector has certainly made its pres-
ence known in a big way. At first, publishers began
wrangling with labels over their fair share of royalty
payments in the emerging digital marketplace. And
in 2005, they stepped up their game when they hired
David Israelite as president/CEO of the National
Music Publishers' Assn. Israelite was deputy chief of
staff in the U.S. Attorney General's office and chair-
man of the Department of Justice's Task Force on
Intellectual Property, and he brought to the NMPA a
deep understanding of copyright law and the inner
workings of Capitol Hill. Since joining the trade
group, the witty, charismatic Israelite has negotiated a
24 cent royalty rate for ringtones, successfully oppos-
ing efforts by labels to change mechanical royalties
to a percentage rate from the established 9.1 cent per
track download and per song on an album; reached
an agreement with labels on pending and unmatched
royalties; and struck a groundbreaking settlement
with YouTube under which publishers will be paid a
royalty for user -generated videos that use their songs.
Israelite's effectiveness as an advocate for music pub-
lishers has a significant impact on the sector's ability
to protect and expand vital revenue streams and to
generate new ones. -Ed Christman

96 N
FEEyHEA,I1EARmAN

INTERSCOPE RECORDS

HIGH -PROFILE PROJECTS

STEVE BERMAN HAS
BEEN WITH the label
since its inception in
1991, and under Jimmy
Iovine (see No. 10) leads
the day-to-day market-
ing and sales charge
at Interscope Geffen
A&M, one of the indus-
try's most prodigious

hit -making labels. IGA has continually finished
among the top labels in market share, coming in
at No. 2 the past two years. In 2011, IGA claimed
7.9% of album and track -equivalent album sales,
according to Nielsen SoundScan. The label's ros-
ter (which includes Eminem, Lady Gaga, the
Black Eyed Peas, Maroon 5 and 2011 breakout
act LMFAO) was bolstered by the recent signings
of Madonna and Van Halen, in which Berman
played a key role. He now has the gargantuan
task of shepherding those high -profile new proj-
ects through the media and retail pipeline. Ber-
man has been at the forefront of finding cre-
ative means to package and promote releases
in an ever-changing retail environment. He
recently orchestrated one of the biggest album
launches in the past few years with Lady Gaga's
Born This Way, which found its way into 25,000
nontraditional retail locations from Starbucks
to CVS. The album was also offered as a down-
load through a Gaga -branded "Farmville" pro-
motion in conjunction with social game devel-
oper Zynga. An idea -generator who's known for
his sense of humor and flawless execution of
plans, Berman's power is palpable.

-Silvio Pietroluongo

Fillo[off
AMERICAN ASSN. OF
INDEPENDENT MUSIC

INDIE ADVOCATE

WHEN RICH BENGLOFF
was named president of the
American Assn. of Inde-
pendent Music in 2007, the
then -2 -year -old trade group

was still struggling to gain
traction as an effective voice
for indie labels. Since then,

Bengloff-a former senior
executive at Elektra, Sony

Music Distribution and RED-has helped ensure that
indies have a seat at the table during any discussions af-
fecting the business, whether it be over music publisher
efforts to collect unpaid royalties or the FCC's quadren-
nial review of media ownership rules. The A2IM chief
has also placed a high priority on education and business
development initiatives. A prime example is A2IM's

Music Business Crash Course at the annual convention
of the National Assn. of Music Merchandisers, which
provides workshops on the nuts and bolts of music busi-
ness economics. And last fall, A2IM secured state and
federal funding worth up to $250,000 to enable indie-
label executives to join a Feb. 28 -March 12 trade mission

to China (Hong Kong, Shanghai and Beijing) and Seoul
to explore opportunities for recorded -music sales, synch
licensing and other revenue streams. Bengloff has also
fostered doser relations with the Recording Academy,
which has worked with A2IM to increase indie-artist
registration and has helped open doors for the trade
group on Capitol Hill. -Ed Christman

GARY OVERTON
CHAIRMAN/CEO

SONY MUSIC NASHVILLE
SMALL TOWN, BIG BUSINESS

FOLLOWING THE DYNAMIC Joe Galante as chair-
man/CEO at Sony Music Nashville was no small task
for Gary Overton, who arrived at the company after
15 years as executive VP/GM of EMI publishing's
Nashville division. Few would argue Overton's leader-
ship style is more low-key than Galante's, but since he
took the helm in the spring of 2010, the label-whose
country imprints are RCA Nashville, Columbia Nash-
ville, BNA and Arista Nashville, as well as Christian
label Provident-has excelled in all key metrics. In
Billboard's 2011 year-end assessment, Sony Music
Nashville ranked No. 1 on the Top Country Labels
tally, and its artists delivered 16 of the tracks on the

POWER

RUN
NO EXCUSES

Everyone knows
it: The best way to
stay focused while
looking great-on
the road or off-is
to get physical. And
while the hotel gym
or your bright and
shiny local Equinox
are cool options,
sometimes it's good
to just get outside.
On the trail the best
new look is the New
Balance MT110
(available in men's
and women's sizes).
Minimalist. Fits like
a slipper. Comfort-
able even without
socks. Sticky rubber
outsole, so a lot of
traction. Real run-
ners advised the de-
sign team. And, they
look really good.
For cross-training-
lifting kettle bells,
jumping rope, climb-
ing-it's clearly Ree-
bok's durable, stylish
RealFlex CrossFit
Nano (also avail-
able in men's and
women's). And if
you can't get over to
New York's Central
Park or West Side
Highway for a run,
or if you're in Miami
but can't figure out
whether to take
your jogging talents
to South Beach or
Tradewinds Park,
just download the
popular MapMyRun
(@MapMyRun) to
your phone. GPS
tracks your speed,
distance and more.
You can find friends,
and on Mapmyrun.
corn, plug in your
location, click your
"activity" and a
cool route is
mapped for you.

Top 50 Hot Country
Songs list and 14

titles on the Top 50

Top Country Al-
bums chart. Six of
Sony Music Nash-
ville's seven 2011
album releases de-
buted at No. 1 on Bill-

board's Top Country
Albums, with two others in
2010 under Overton. Since he's
been at SMN, its artists have scored 15 No. 1 singles,
for a total of 25 weeks atop Hot Country Songs, and
the company has signed 10 artists, including buzz
ads like Casey James, Wade Bowen, Love & Theft and
the Lunabelles. As a label chief in turbulent times,
Overton says he finds himself "in the middle of how
we redefine our job and recalibrate what a record com-
pany does." As he approaches his second anniversary
in the job, Overton's redefinition and recalibration are
going powerfully well. -Ray Waddell

DANIEL GLASS
FOUNDER, GLASSNOTE

ENTERTAINMENT GROUP
INDIE HERO

DANIEL GLASS is the industry's comeback kid. His
power includes the ability to usher indie folk into the
mainstream: Think Mumford & Sons. The veteran
label executive, who had headed Artemis Records and
Universal Records and served as a senior executive at
SBK and Chrysalis, launched Glassnote Records in
2007. After extensive experience at both majors and
indies, Glass' goal at his own label was to keep things
simple and small and to do right by his artists. That
philosophy paid off in spades for the label, which
scored immediately with Secondhand Serenade's sin-
gle "Fall for You": It sold 2.1 million digital tracks,
according to Nielsen SoundScan. Another mile-
stone for the young label was Phoenix's 2009 album
Wolfgang Amadeus Phoenix, which has sold 659,000
units and won a Grammy Award for best alternative
music album. Then came the label's true commer-
cial breakthrough: Mumford & Sons' Sigh No More,
which peaked at No. 2 on the Billboard 200 and has
sold 2 million units. -Ed Christman

0 CO OWNER, SYCO

@SIMONCOWELL
"X" MARKS THE SPOT

SIMON COWELL

WITH "AMERICAN IDOL" behind him, Simon
Cowell's "X Factor" flexed its muscles in 2011,
launching five finalists from the British show's sev-
enth season as potential global artists and landing the
show on the air in the United States. Fox didn't pull
in the numbers Cowell had hoped for -12.5 million
viewers, according to Nielsen, versus a predicted 20
million-but the show did deliver an extraordinary
launching pad for a career: a $5 million prize and a
Pepsi ad. Epic signed four acts from the program and
more are likely to be signed within Sony Music. Cow -
ell's label, Syco, gets the album from winner Melanie
Amaro, and he's taking a long view regarding career
development. "If you want the best out of these con-
testants," he told Billboard.com, "you need to spend
a minimum of eight or nine months in the studio."
Cowell's involvement in televised music competitions
makes them ratings successes, and his combination
of taste, honesty and snarkiness makes people in the
desirable 18-34 demo tune in. Power on. -Phil Gallo
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G reenbergTraurig

Greenberg Traurig joins in honoring all of

Billboard's Power 100 honorees,

especially our friend and

colleague, Joel A. Katz
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A WEEKLY ROUNDUP
OF NOTABLE CHART

ACHIEVEMENTS

JESSIE .1 JUMPS

board Hot 100 for the first time
as "Domino" races 15-10. It also
rises 16-9 on Hot Digital Songs
(122,000 sold, according to
Nielsen SoundScan; up 25%) and
climbs 18-13 on Hot 100 Airplay
(58.8 million in audience,
Nielsen BDS; up 15%). Jess

FOLK SALAD ANI

re

You On?, which enters with 11,000
sold. On the Billboard 200, its
No. 26 debut marks the indie
queen's second-highest-cha
album after the No. 22 peak
1998.6 -tic Castle.

13R000ULiUCE

gle, "We Take Care of Our Own,"
takes a bow at Nos. 26 and 49
on the Triple A and Rock Songs
airplay charts, respectively. The
song previews the Boss' upcom-
ing 17th studio album, Wrecking
Ball, due March 6. Springsteen's
last studio effort, 2009's Work-
ing on a Dream, debuted at No.1
on the Billboard 200.

CHART
BEAT

',The "Glee" cast extends
its record count to 184 career
Billboard Hot 100 hits, as five
tracks by the TV troupe enter
the chart. Further, as its remakes
of Rihanna's "We Found Love,"
featuring Calvin Harris (No. 56);
Maroon 5's "Moves Like Jagger,"
featuring Christina Aguilera (No.
62); and Roberta Flack's "The
First Time Ever I Saw Your Face"
(No. 70) debut, the ensemble has
returned 55 former Hot 100
No. is to the tally.

»As "Hotel Nacional" follows
"Wepa" to the top of Dance Club
Songs, Gloria Estefan scores her
seventh No.1 on the survey. The
songs mark her first consecutive
leaders since "Tradicion," "Turn
the Beat Around" and "Everlast-
ing Love" reigned in succession
in 1993-95.

CRead Chart Beat
every week at
billboard.com/chartbeat.

`21' Now Biggest No.1 Album Since 1993
It seems that every week, there is a new
Adele -related accolade to tout.

And this week is no different, as
her 21 album hits its 17th week at No.
1 on the Billboard 200 (95,000; down
9%). 21 has been No. 1 longer than any
other album since the "Bodyguard"
soundtrack wrapped a 20 -week run at
No.1 on the May 29,1993, chart.

With 21 shifting 95,000, this is the
first time the album has moved fewer
than 100,000 since the Sept. 10, 2011,
chart, when it shifted 82,000 at No. 3.
(Yes, there was a week where it wasn't
No. 1.)

Thus, we finally see the No.1 seller
on the Billboard 200 move fewer
than 100,000 copies after 20 straight
weeks. That handsome streak (Sept.
17, 2011 -Jan. 28, 2012) was the lon-
gest run of 100,000 -plus weeks at No.
1 since we completed a 29 -week streak
on March 27, 2010.

Elsewhere on this week's chart, the
Kidz Bop 21 album debuts at No. 2 with
59,000 sold. That entry grants the long -
running series its 14th top 10 set and
fourth to reach the runner-up slot. (The
Kidz have yet to claim a No.1 set on the
Billboard 200.) The last Kidz set-Kidz
Bop 20 -started at No. 2 as well, with
69,000 sold on the Aug. 6, 2011, chart.

PRICE POINT: Toby Keith's Clancy's
Tavernzooms 22-8 with 17,000 (up 27%).
Thelatter album's physical CD was sale-
pricedfor an unusuallylow $4.99 atTar-

get stores last week. Also priced at only
$4.99 last week: George Strait's Icon
greatest -hits set (118-66 with 6,000; up
63%) and Le'Andria Johnson's The
Awakening of LeAndria Johnson (174-
79 with 5,000; up 78%). Sources say the
Target promotion will likely be repro-
duced a few more times this year.

LATE, GREAT: Etta James makes
a powerful impact on the charts this
week, following her death on Jan. 20.

On the Billboard 200, she nets her
highest -charting album ever as The
Best of Etta James -20th Century Mas-
ters: The Millennium Collection rises
from No. 162 to No. 46 with 8,000 sold
(up 149% over the previous week), ac-
cording to Nielsen SoundScan. Until
this week, the R&B/blues legend had
never gone higher than No. 68, when
At Last! rose to that position in 1961.

For the week ending Sunday, Jan.

22, James' overall catalog of albums
sold 30,000 copies. That marks a 378%
increase over the previous week, when
her collected albums moved a little
more than 6,000 units. (Impressive,
since the tracking week reflected two
days of sales after her passing.)

James also debuts on the Billboard
200 at No. 59 with the 1997 hits collec-
tion Her Best (7,000; up 4,226%) and re-

enters at No. 96 with the
aforementioned At Last!
(5,000; up 907%).

Her famed single "At
Last" was her best-selling
song of the week as well. It
shifted 63,000 downloads,
enabling its re-entry at No.

29 on the Digital Songs
chart, with a weekly gain
of 1,361%. "At Last" is one
ofJames' 26 chartinghits onthe Billboard
Hot 100-itroseto apeakofNo.47onFeb.
11,1961. Though she's had higher -chart-
ing Hot 100 singles, "At Last" is arguably
her signature recording -even though
she wasn't the first to sing it.

For the week, James' catalog of songs
sold 118,000 downloads (more than
half of that were sales of "At Last"), for
an overall gain of 1,091% compared
with last week.

Meanwhile, on the Billboard Hot 100
this week, James' voice continues to be
heard on two different hits, by way of
a sample.

Her1962Hot100hit"Something's Got

a Hold on Me" (which peaked at No. 37) is
woven into both AviciPs "Levels" (No. 68)

and Flo Ride's "Good Feeling" (No.3).

PRESIDENTIAL GAINS: Al Green's
classic single "Let's Stay Together" de-
buts on R&B/Hip-Hop Digital Songs at
No. 37 this week with 16,000 sold (up a
whopping 490%), thanks to a little help
from President Barack Obama.

A videoclip of Obama
singing the first line of
"Let's Stay Together" at a
Jan. 19 fund-raising event
went viral on Jan. 20, thus
likely stirring the song's
big gain. As the president
took to the stage at New
York's Apollo Theater to
give his remarks, he noted
Green's presence in the

room and sang a bit of "Together." While
there are multiple videos of the moment
on YouTube, the three most popular ver-
sions have been viewed a combined 5.8
milliontimes atpress time.

Over The
Counter
KEITH,

AkIII:FIELD
7.. -

A

AND NEXT WEEK ... Adele may
very well find herself at No. 1 on the
Billboard 200 next week, as early in-
dications suggest the slate of new re-
leases that arrived to market on Jan.
24 won't pose a threatto 21'sreign. The
biggest of the bunch might be Tim Mc-
Graw's Emotional Traffic, with maybe
65,000. That should be good enough
for a No. 2 bow.  

IVIarket Watch A Weekly National Music Sales Report
For week ending Jan.., 2012. Figures are rounded. nielsen

Weekly Unit Sales Year -To -Date =ognc=1":n=d°:dr'''" end r"" Sound Scan1/1111DIGITAL* DIGITAL

This Week

Last Week

(hange

This Week Last Year

Change

5,056,000

5,098,000

-0.8%

5,248,000

-3.7%

2,079,000 27,889,000

2,130,000 28,557,000

-2.4% -2.3%

1,904,000 26,378,000

9.2% 5.7%
bu

Weekly Album Sales (Million Units)
30

25
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15

10

5.1M

0

- 2012

JFMAMJ J ASON0J

OVERALL UNIT SALES
Albums

Digital Tracks

Store Singles

Total

Albums w/TEA.

15,535,000

83,603,000

117,000

99,255,000

23,895,300

15,953,000

89,211,000

146,000

105,310,000

24,874,100

2.7%

6.7%

24.8%

6.1%

4.1%

'Includes track equivalent album sales (TEA) with 10 track downloads equivalent
to one album sale.

DIGITAL TRACKS SALES

'11

'12

83.6 million'
4.-.411111116g

SALES BY ALBUM FORMAT

CD

Digital

Vinyl

Other

9,703,000

5,638,000

191,000

3,000

9,068,000

6,650,000

231,000

5,000

-6.5%

17.9%

20.9%

66.7%

YEAR-TO-DATE SALES BY ALBUM CATEGORY

(urrent

(atalog

Deep Catalog

8,038,000

7,497,000

5,772,000

7,314,000

8,639,000

6,887,000

-9.0%

15.2%

19.3%

CURRENT ALBUM SALES

'11 8.0 millionffi
'12

CATALOG ALBUM SALES

'11

'12

7.5 mllagsai
mMlum- 8.6 million

Nielsen SoundScan counts as current on, soles within the first 18 months of an
album's release (12 months for classical and jazz albums). titles that stay is the
too half of the Billboard 100, however. remain as current. Titles older than la

,r,zt,ar: catalog. Deep catalog is a subset of catalog for titles out more than7
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9.' ARTIST Title
E5 ng IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

1 1 48 #1 ADELE
w s XL/COLUMBIA 44699'/SONY MUSIC (11.98)

HOT SHO
DEB U

2

6

4

0
3 3

4 4

5 7

6 6

0
O 22

9 8

10 9 11

21

13 11

10

KIDZ BOP KIDS
T 1 RAZOR 3 TIE 89271 (18.98)

3

elTHE BLACK KEYS
NONESUCH 529069MWARNER BROS. (18.98)

DRAKE
YOUNG MONEY/CASH MONEY 016135'/UNIVERSAL REPUBLIC (17,8)

RIHANNA
SRP/DEF JAM 016313/10AG 1198

YOUNG JEEZY
CTE/DEF JAM 013738/1DM (13,8) 38

JAMES FORTUNE & FIYA
FIYA WORLD/LIGHT 7265/EONE (13.981

14
13 TOBY KEITH

SHOW DOG -UNIVERSAL 015592 (9.98)

5 COLDPLAY
CAPITOL 87553* (18.98)

NICKELBACK
ROADRUNNER 617709'118.98)

ATTACK ATTACK!
RISE 149 (12.98)

SOUNDTRACK
WATERTOWER 39273 (12.98)

LMFAO
PARTY ROCK/WILLIAM/CHERRYTREE/INTERSCOPE 015578/IGA (998)

KELLY CLARKSON
19 56801/RCA (11,8)

ADELE
XL/COLUMBIA 31859'/SONY MUSIC (12,8)

VARIOUS ARTISTS
UNIVERSAL/EMI/SONY MUSIC 95756/CAPITOL (18.98)

LADY ANTEBELLUM
CAPITOL NASHVILLE 94431 (18,8)

LUKE BRYAN
CAPITOL NASHVILLE 70412 (16.98)

FLORENCE + THE MACHINE
UNIVERSAL REPUBLIC 016297* (1198)

DAVID CROINDEMAND Give Us Rest Or (A Requiem Mass In C [The Happiest Of AI Keys])
SIXSTEPS/SPARROW 67854/EMI CMG (15.R8)

JAY Z KANYE WEST Watch The Throne
ROC-A-FELLA/HOC NATION/DEF JAM 015426/IDJMG (13.98)

THE BAND PERRY The Band Perry
REPUBLIC NASHVILLE 014839/UNIVERSAL REPUBLIC (10.98)

MARY J. BLIGE My Life II...The Journey Continues (Act 1)
N1,1TRIARCH/GEFFEN 016257/IGA (13.95)

JASON ALDEAN My Kinda Party
BROKEN BOW 7597 (18.98)

SKRILLEX
BIG BEAT/OWSLA/ATLANTIC 528521/AG (5.98)

ANI DIFRANCO
RIGHTEOUS BABE 73* (16.98)

21 El 1

Kidz Bop 21 2 1

Take Care

Talk That Talk

El Camino  11

TM:103: Hustlerz Ambition

Identity

Clancy's Tavern

Mylo Xyloto

Here And Now

This Means War

Joyful Noise

Sorry For Party Rocking

Stronger

18

NOW 40

Own The Night

Tailgates & Tanlines

Ceremonials

Bangarang (EP)

Which Side Are You On?

NEW T
ANTHONY GREEN
PHOTO FINISH 529836MAG (12.98)

MUMFORD & SONS
GENTLEMAN OF THE ROAD 0109MGLASSNOTE (12.98) 0

34 25
16 SCOTTY MCCREERY

19/MERCURY NASHVILLE 016022/IGA/UMGN 113.98)

30 29 18
LIL WAYNE
YOUNG MONEY/CASH MONEY 015548MUNIVERSAL REPUBLIC (13,81

31 32 22 1:11 FOSTER THE PEOPLE
STARTIME/COLUMBIA 74457MSONY MUSIC (9.98)

32 31 17
Bs AMY WINEHOUSE
as UNIVERSAL REPUBLIC 016394* (13.98)

33 SNOW PATROL
POLYDOR/FICTION/ISLAND 016378M1DJMG (13.913) .

CD 53 41 0 TAYLOR SWIFT
BIG MACHINE TSO300A (18.98) 0

47 37 1:11 FLORENCE + THE MACHINE
UNIVERSAL REPUBLIC 013170' (13.98)

36 37
33 ri MAROON 5

A3M/OCTONE 915984/16A (15.98)

CD48 54 55
TIM MCGRAW
CURB 79205 (18.98)

BRANTLEY GILBERT
VALORY 620100 (14.98)

II N

NEW 1
KATHLEEN EDWARDS
ZOE/ROUNDER 431145/CONC0R0 (14.98)

ANTHONY HAMILTON
MISTER'S MUSIC E19136/RCA (11.98)

BEYONCE
PARKW000/COLUMBIA 90824/SONY MUSIC (13.98)

DAUGHTRY
29

19 61813/RCA (11.98)

32. KATY PERRY
CAPITOL 84601* (18.98)

39
ERIC CHURCH
EMI NASHVILLE 94266' (16.98)

BRUNO MARS
ELFKTRA 525393* 110,

5

42 36

43 39

44 43

45 40 35

O 162 181 9

CD CI
O 62 73

49 52 49

50 35 28

Beautiful Things

Sigh No More

Clear As Day

Tha Carter IV

Torches

Lioness: Hidden Treasures

Fallen Empires

Speak Now

Lungs

Hands All Over

Number One Hits

Halfway To Heaven

Voyageur

Back To Love

ETTA JAMES The Best Of BtaJames: 20th Century Masses The Millennium Collection
MCA 11195/UME 0.981

MARTINA MCBRIDE Hits And More
RCA NASHVILLE 98087/SMN (10.98)

JOURNEY Journey's Greatest Hits
COLUMBIA/LEGACY 85669/SONY MUSIC (1196).

SKRILLEX Scary Monsters And Nice Sprites (EP)
BIG BEAT/ATLANTIC 520918/AG (5,8)

LADY GAGA Born This Way  111
STREAMLINE/KONLIVE/INTERSCOPE 015373*6GA (13.98)

I
 111

4  .
Break The Spell  Ill

Teenage Dream  II

Chief  II
Doo-Wogs & Hooligans  111

 46

II0I
II

The rock hand's

hird full-length set

tches its best sales

week (17,000) and

ighest-charting

Hort yet. It follows

he act's self -titled

010 sophomore

elease, which

opped out at No.

7 in its debut

(15,000).

1E0
Not only does the

album arrive at No.

3 on the Folk chart,

but it also marks

her first appearance

in the top 100 of

the big [hart,

moving 8,000 in its

first week.

After hitting a new

high on the

Uncharted tally last

week (No.10), the

band becomes

anything but

"uncharted" as its

new album starts

with 6,000.

Third Day's Move

profits from a $5

sale price tag at

Family Christian

stores (it's up by

312%) while the

"Courageous"

soundtrack

re-enters at No. 87

(up Z33%) after the

film's DVD was

released on lan.17.

The group's music

video for "Even If It

Breaks Your Heart"

was iTunes' free

video of the week

last week. The

promotion helps

the album rebound,

rallying with a 40%

gain.

:5 ,71 _ V. ARTIST
:8 -8 ,,,.,, g IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

51 20 LANA DEL REY
- POLYDDR/STRANGER/INTERSCOPE DIGITAL EX/IGA (3.98)

CD 68 82

el) 63 77

DAVID GUETTA
WHAT A MUSIC/ASTRALWERKS 78830/CAPITOL (18.98)

JUSTIN BIEBER
SCHOOLBOY/RAYMOND BRAUN/ISLAND 014063/IDJMG (10.90)

63. THE BLACK KEYS
NONESUCH 520266'/WARNER BROS. (15.96)

KORN
44

65 46 34

CD 116 116

C
O 77 70

CD83 75

0 =
CD
72 38 42

73 64 58

74 67 30

75 55 65

76 74 64

77 12

O 90 86

O 174
80

ROADRUNNE 8 (18.98) OO

FIVE FINGER DEATH PUNCH
PROSPECT PARK 50104 (15.98

MIRANDA LAMBERT
RCA NASHVILLE 90589/SMN (11.98)

TAYLOR SWIFT
BIG MACHINE 0200 (18 98).

ETTA JAMES
CHESS/MCA 93713/UME (12.98)

CASTING CROWNS
BEACH STREET/REUNION 10152/SONY MUSIC (11.98)

J. COLE
ROC NATION/COLUMBIA 57920/SONY MUSIC (11.98)

Lana Del Rey (EP)

Nothing But The Beat

My World 2.0 En

Brothers 

The Path Of Totality

American Capitalist

Four The Record

Fearless

Her Best en

Come To The Well

Cole World: The Sideline Story

ZAC BROWN BAND You Get What You Give 
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC 524722/AG 18.98

GOTYE Making Mirrors
SAMPLES 'N' SECONDS/FAIRFAX DIGITAL EX/UNIVERSAL REPUBLIC (198)

BOB SEGER & THE SILVER BULLET BAND Ultimate Hits: Rock And Roll Never Forgets
HIDEOUT 46151/CAPITOL (19.98)

SUMMIT/CHOP SHOP/ATLANTIC 528055/AG (119B)
The Twilight Saga: Breaking Dawn: Part 1 !IJ:SOUNDTRACK

GEORGE STRAIT
MCA NASHVILLE 016907/UME 7.98)

ENTER SHIKARI
HOPELESS 29740' (13.38)

MINDLESS BEHAVIOR
STREAMLINE/CONJUNCTION/INTERSCOPE 015996/GA (9.98)

BLAKE SHELTON
REPRISE (NASHVILLE) 525092/WMN (18.98)

THIRD DAY
ESSENTIAL 10921/SONY MUSIC (11.98)

KEVIN HART
HARTBEAT DIGITAL EX/CODEBLACK 9.9

COMMON
THINK COMMON 529038/WARNER BROS. (18.98)

WALE
MAYBACH 528687/WARNER BROS (18.98)

Icon: George Strait

A Flash Flood Of Colour*

#1 Girl

Loaded: The Best Of Blake Shelton 0111

Move II

°

Laugh At My Pain

The Dreamer / The Believer

Ambition

EVANESCENCE
WIND-UP 13166 (11.58)

EMINEM
WEB/SHADy/AFTERMATH/INTERSCOPE 014411MIGA (1198)

PITBULL
MR. 305/POLO GROUNDS, 69060/RCA (11.98)

YO GOTTI
POLO GROUNDS 43858/RCA (12.98)

Evanescence

Planet Pit

LIVE From The Kitchen

Recovery al

24

II

VARIOUS ARTISTS WOW Hits 2012
WORD-CURB/PROVIDENT-INTEGRITY 48085/EMI CMG (17.98)

182 15
LE'ANDRIA JOHNSON The Awakening Of Le'Andria Johnson (EP)
BET/STRANGE FRUIT/MUSIC WORLD GOSPEL 5218/MUSIC WORLD (8.981

75 78

81 81 7

82 65 45

83 73 56

84 69 69

PACE
SETTER

PISTOL ANNIES
COLUMBIA NASHVILLE 94916 EX/SMN (11.98)

Hell On Heels

SELENA GOMEZ & THE SCENE When The Sun Goes Down
HOLLYWOOD 013517 (13.98)

MAC MILLER Blue Slide Park
ROSTRUM 218 (13.98)

NEIL DIAMOND The Very Best Of Neil Diamond: The Studio Recordings
COLUMBIA/LEGACY 90360/SONY MUSIC (12.98)

O 180 129

cD 133 13

51

15

REENTRY 3

BB 76 5

89 72 660=
93

RE -EMIR

80 80

85 67

CD132 126

87 92

10
re 144 154

98 45

99 27

100 98 83

THE CIVIL WARS
SENSIBILITY 017* (11.9E)

ELTON JOHN
CHRONICLES/ROCKET/ISLAND/MERCURY 008661/UME 13.981

LAUREN ALAINA
19/MERCURY NASHVILLE 016025/16A/UMGN (13.9

SOUNDTRACK
REUNION 111107/SONY MUSIC (10.

TONY BENNETT
RPM/COLUMBIA 66253/SONY MUSIC (13.98)

Barton Hollow

CHEVELLE
EPIC 02182/SONY MUSIC 11,8)

FIRST AID KIT
JAGADAMBA/WICHITA 320'/REDEYE 11

JANIS JOPLIN
COLUMBIA/LEGACY 65669/SONY MUSIC 11.98/7.98

BLAKE SHELTON
WARNER BROS. NASHVILLE 527370/WMN (18.98)

Rocket Man: Number Ones

NICK! MINAJ
YOUNG MONEY/CASH MONEY 0150214/UNIVERSAL REPUBLIC (13.98)

GEORGE STRAIT
MCA NASHVILLE 015924/UMGN (13.98)

ROMEO SANTOS
SONY MUSIC LATIN 82046 (11.98) Ot

ETTA JAMES
CHESS/MCA 012017/UME (6.98)

ELI YOUNG BAND
REPUBLIC NASHVILLE 015855/UNIVERSAL REPUBLIC (10.98)

THE LITTLE WILLIES
MILKING NULL 30155. (18.9131

NIGHTWISH
SCENE NATION OY 617666/ROADRUNNER (18.98)

DEMI LOVATO
HOLLYWOOD 004623 (13.98)

Wildflower

Courageous

Duets II

Hats Off To The Bull

The Lion's Roar

Greatest Hits

Red River Blue

Pink Friday

Here For A Good Time

Formula: Vol. 1.

At Last! -

Life At Best

For The Good Times 71 11

:83

1
Imaginaerum rr

Unbroken
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AEROSMITH

LAUREN ALAINA
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SUSAN BOYLE 131
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ERIC CLAPTON
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115
0TONY
DAILEY & VINCENT ...119
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ATTACK ATTACK,
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11
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BIG TIME RUSH

THE BLACK KEYS
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SAC BROWN BAND ..62,130
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COLDPLAY
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COMMON
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61
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130 117 125 11:

82

132 94

1E33 99

ritt 140 139

135 126 167

136 125 120 CI

137 124 1240

Concerto: One Night In Central Park 4
SUGAR 015977/DECCA (18.981 A

111 70 36
SOUNDTRACK Alvin And The Chipmunks: Chipwrecked

36
20TH CENTURY FOX FILMS/FOX/REGEXCWATLANTIC 527915/AG (18.98)

112 91 100
LADY ANTEBELLUM Need You Now 111 1
CAPITOL NASHVILLE 97702 (18.98)

REBELUTION113 13 - peace Of Mind 13
876ILVERBACK/RAISE UP/HILL KID 05/CONTROLLED SUBSTANCE SOUNDLABS (9.98)

THE TEMPTATIONS Best Of The Temptations -The 60's: 20th Century Masters The Millennium Collodion
moTOWN 153362/ME (998)

ERIC CLAPTON The Best Of Eric Clap.: 20th Century Masters The Millennium Collection
CHRONICLES/POWOOR 002759/ME (9.98)

JAKE OWEN
RCA NASHVILLE 89547/SMN (1998)

111)RE-ENTRY 146 FLEETWOOD MAC
WARNER BROS. 3010. (18.98)

VARIOUS ARTISTS
UNIVERSAL/EMI/SONY MUSIC 95753/CAPITOL (18.98)

61 - El DAILEY & VINCENT The Gospel Side Of Dailey & Vincent
ROUNDER 618912 EX/CRACKER BARREL (1298)

T -PAIN
NAPPY 13037KONVICT 98122/RCA 11.98

RE-ENTRY 155 TOM PETTY AND THE HEARTBREAKERS
MCA 10813 (18.98/12.98)

Greatest Hits

1 132 84 91 124 Chronicle The 20 Greatest HitsCREEDENCE CLEARWATER REVIVAL FEAT. JOHN FOGERTY
FANTASY 24/CONCORD (17.9862.98)

123 113 151 122 SKILLET ..e
ARDENT/FAIR TRADE/ATLANTIC 519327/AG 13.98

124 121 61 9
LANDAU EUGENE MURPHY, JR.
SYCO/COLUMBIA 99178/SONY MUSIC (11.98)

135 10
M83.
FAW 9510'/MUTE (1698)

 114

66

Barefoot Blue Jean Night 6

Rumours 1

NOW 39

rEVOLVEr

0
,.-

Title I,'nT) ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

101 Glee: The Music: Season 3: Volume 796
52 20TH CENTURY 98807/SONY MUSIC (13.98)

ei
102 78 53 d ROBIN THICKE

STAR TRAK/GEFFEN 016290/IGA (13.98)

103 92 97
TYRESE
VOLTRON REGIME 93562 (15.98)

C149 166 Z1 CAPITOL
FLOYD

 128 109

107

TAYLOR SWIFT
BIG MACHINE 079012 (18 98) C)

109 87 a BIG TIME RUSH
NICKELODEON/COLUMBIA 99382/SONY MUSIC (11.98)

VARIOUS ARTISTS
UNIVERSAL SPECIAL MARKETS 016252 EX/STAROUCKS 12

AWOLNATION
RED NULL 10866.9D

110 66 43

LYNYRD SKYNYRD The Best Of Lynyrd 20H1Cenlury Masters The Nfillenniurn Collection
60

MCA 111941/UME (9.98)

ANDREA BOCELLI

58 59

108 108 105

109 107 94

 135 122

itp 130 127

1 116 106 10

118 79 80

120 112 89

126

127

1.1

138

.a
11140

93 112 9
YELAWOLF
GHE7-0-VISICAUSHADY/DGC/INIEFISCOPE 016174/IGA (10.98)

1141 110 132.
SUB POP 915. 00.98)
THE HEAD AND THE HEART

200 159 JAMES TAYLOR
WARNER BROS. 78094/RHINO (11.98)

PIP 154 150 CI
144 115 104.

e145

RD
10

The Best Of Simon & Garfunkel

Radioactive

The Head And The Heart

Greatest Hits

BARRY WHITE The Best Of Barry White: 20th Century Masters The Millennium Collection
ISLAND/CHRONICLES/IDIMG 000584/UNIE (9.98)

CHILDISH GAMBINO
GLASSNOTE 0121' (13.981

Camp

104 130 3
VARIOUS ARTISTS Wind Down
EMI SPECIAL MARKETS 31475 EX/STARBUCKS (12.98)

1146 105 95
BIG MACHINE TS0340A (24.98 CO/DVD)

Speak Now: World Tour Live CD + DVDTAYLOR SWIFT

JAMES MORRISON The Awakening
UNIVERSAL ISLAND 016211/UNIVERSAL REPUBLIC (11991

185 173 AEROSMITH The Best Of Aerosmith: 20th Century Masters The Millennium Collection

RE-ENTRY

142 135

104

RE-ENTRY 4

That's Life

Hurry Up, We're Dreaming.

101 93 41
FOO FIGHTERS Wasting Light
ROSWELL 84483'/RCA (11.98) C

89 52. SNOOP DOGE & WIZ KHALIFA Mac + Devin Go To High School (Soundtrack)
ROSTRUMMOGGYSTYLE/ATLANTIC 529248/AG (18.98)

141 187 223 GUNS N' ROSES Greatest Hits
GEFFEN 001714/W3E 16.98

95 55
,n CHRIS TOMLIN How Great Is Our God: The Essential Collection

SIXSTEPS/SPARROW 46364/EMI CMG (WIN)

ZAC BROWN BAND The Foundation
ROAR/BIGGER PICTURE/HOME GROWN/ATLANTIC 516931/AG (1398)

55 CI SUSAN BOYLE
SITIO/COLUMBIA 96252/SONY MUSIC (11.98)

Someone To Watch Over Me

90
el BAD MEETS EVIL

SHADY/INTERSCOPE 015729/ISA (9.98)
Hell: The Sequel (EP)

61

InBON IVER Bon low
JAGJAGU11139 135" (14.98)

LIONEL RICHIE The Best Of Lionel fickle: 20111 Century Masters The Millennium Collection
MOTOWN/CHRONICLES 007759/UME (998)

3BALLMTY
FONOVISA 354663/UMLE (11.98)

BRAD PAISLEY
ARISTA NASHVILLE 83274/SMN (11.98)

JUSTIN MOORE
VALOR)/ JM0200A (10.98)

THREE 20G NIGHT The Best Of Three Dog Night 20th Century Masters The Millennium Collection
MCA 112073/UME (998)

SIMON & GARFUNKEL
COLUMBIA/LEGACY 66022/SONY MUSIC (11.98)

Love After War 22

Open Invitation 9

Dark Side Of The Moon 4, 12

Taylor Swift El 5

12Elevate (Soundtrack)

Music By Bacharach 58

Megalithic Symphony 105

Intentalo

This Is Country Music

Outlaws Like Me

150 147 123

GEFFEN 001101/UME 9.98

BOSTON
EPIC/LEGACY 663227/SONY MUSIC (11.98)

CHRISTINA PERRI
ATLANTIC 525853/AG (13.98) A

Boston

lovestrong.

3

161

28

0l
S E

 1

I
El

1

S.

0.1

111

111

471

147kik
The British singer

dropped by NBC's

"Today" on Jan. 17,

and in turn, the

performance yields

a 661% leap for the

set, returning it to

the list for the first

time since its debut

frame on Oct. 29,

2011.

ill]
The act's first taste

of the list since

April 9, 2011, when

this same album

popped on at No.

166.11's up by 65%

and is featured as

one of Amazon

MP3's numerous $5

albums of the

month, along with

the Janis Joplin set

at No. 91 (up 137%).

The album's current

single "Love You

Like a Love Song" is

her biggest radio

hit ever (16-15 on

Hot 100 Airplay,

56.4 million in

audience; up 8%).

The track also rises

24-23 on the

Hot 100.

10E21

The soundtrack to

the No. 1 film at the

U.S. and Canada

boo office during

the Jan. 20-22

weekend ($25

million) enters

with 3,000.11's

the fourth film in

the vampires vs.

werewolves

franchise, and the

fourth soundtrack

to chart.

EMI
The legend hasn't

charted since April

5, 2008, when Not

fade Awayspent its

fourth and final

week on the tally at

No. 114.

ARTIST
- " 3i IMPRINT 4/ NUMBER / DISTRIBUTING LABEL (PRICE)

MICHAEL JACKSON
MJJ/EPIC 88998/SONY MUSIC 114381

156 144
BOYZ II MEN The Best Of Boyz II Men: 20th Century Masters The Millennium Collection
MOTOWN/CHRONICLES 11071098/UNIE (9.98)

183 152 el
RCA 80205(11.98)

Burlesque 1100SOUNDTRACK

Rolling Papers 10

God's Not Dead

The Fame ,*

71 68

166 145 137

187 164 118

1843 138 1

189 169 157

190 137 117

191 173 169

192 163 148

183 167 153

tilt
,_1111)

186

1197

198

199

151

152

154 136 115 WIZ KHALIFA

156 151 119

129 11

158 166 172

1159 102 128

8

39

PE -ENTRY 4

168

62

26

3

PE -ENTRY 50

161 97 96

162 127 102

 182 168

164

[165

166

10

1169 155 165

197 -

171 160 160

0
 195 -

174 175 138=
176 177 -

3 RE -EMIR

178 100 98

179 176

180 170 134

181 143 190

182 153 156

183 122 85

184 114 107

134 110

150 114

116 99

27

103

18

11

21

RE-ENTRY 6

RE-ENTRY 55

206

2

194

44

3

15

ROSTRUM/ATLANTIC 527099/AG (1368) A

NEWSBOYS
INPOP 71592/EMI CMG (11.98)

LADY GAGA
STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE 011805)11CA (12.98)

RIHANNA
SRP/DEF JAM 014927/101M (13-98) A

CHRIS YOUNG
RCA NASHVILLE 85497/SMN (10.98)

Title

Number Ones

Loud

Neon

VARIOUS ARTISTS
SONY MUSIC CMG 71804 EX/STARBUCKS (12.98

Jazz Impressionists

KEM
UNIVERSAL REPUBLIC 014419 (13.98) 0

KIDZ BOP KIDS
RAZOR & TIE 89256 18.98

Intimacy: Album III

Kidz Bop 20

AMY WINEHOUSE
UNIVERSAL REPUBLIC 008428. (15.98

Back To Black

WILLIE NELSON
COLUMBIA, LEGACY 64184/SONY MUSIC (5.98)

DISTURBED
REPRISE 528610/WARNER BROS. (15.98)

HOT CHELLE RAE
RCA 98437 (9.98)

RED HOT CHILI PEPPERS
WARNER BROS. 528134' (18.98)

Super Hits

The Lost Children

Whatever

I'm With You

STYX
AMA 540387/UME (6.98) Greatest Hits

3

22

9

2

46

12

145

a

SELENA GOMEZ & THE SCENE A Year Without Rain
HOLLYWOOD 004625 (10.98) W

BOB MARLEY AND THE WAILERS Legend: The Best Of Bob Marley And The Wailers
TUFF GONG/ISLAND 5489047/UME (13.98)

JACKSON 5 The Best Of Jackson 5: 20th Century Masters The Millennium Collection
MOTOWN 007718/UME (9.98

BOB SEGER & THE SILVER BULLET BAND
CAPITOL 30334 (1898)

Greatest Hits

GEORGE STRAIT The Best Of George Strait: 20th Century Masters The Millennium Collection
MCA NASHVILLE 170280/UMGN (998)

ELVIS PRESLEY
RCA/SONY MUSIC CMG 19931/SONY MUSIC (6.98)

SOUNDTRACK
WALT DISNEY 0013925 (10.98)

SOUNDTRACK
LAKESHORE DIGITAL EX (11.98)

DARYL HALL JOHN OATES
RCA/LEGACY 69319/SONY MUSIC (10.98)

HUEY LEWIS & THE NEWS
CAPITOL 52996 (18.98) .

MICHAEL JACKSON

Elvis: Best Of Love

kN.T. Farm

Underworld: Awakening

The Very Best Of Daryl Hall John Oates

Greatest Hit

Immortal
NEMO 91259/SONY MUSIC (11.98)

SOUNDTRACK The Descendants
20TH CENTURY FOX FILMS/FOX/SONY CLASSICAL 96456/SONY MASTERWORKS 11.98

DEADMAU5
MAU5TRAP 2518'/ULTRA (15.98)

GAVIN DEGRAW
I 56083/RCA (11.98)

4X4=12

Sweeter

EMINEM
SHADY/AFTERMATH/INTERSCOPE 005881,16A (13.98/8.98)

SOUNDTRACK
WALT DISNEY 006509 (13.98)

Curtain Call: The Hits

The Muppets

10

NEW 1

40

79

6

263

10

20

11

79

RE-ENTRY 2

119 79

161 136

191 183

179 189

10

115

133

FRANK SINATRA
REPRISE 79764/CAPITOL 18.9

Sinatra: Best Of The Best

SECRETS
VELOCITY 150/RISE 12.98)

Ascent

ELVIS PRESLEY
RCA/SONY MUSIC COMMERCIAL MUSIC GROUP 70971/SONY MU

ONEREPUBLIC
MOSLEY/INTERSCOPE 013607/IGA 13.98

WILLIAM MCDOWELL
DELIVERY ROOM/LIGHT 2352/EONE (16.98)

NIRVANA
SUB POP/D5G/GEFFEN 0158877/UME (10.98)

An Afternoon In The Garden

Waking Up

Arise: The Live Worship Expierence

Nevermind

PINK FLOYD
CAPITOL 28966 18.98

A Foot In The Door: The Best Of Pink Floyd

QUEEN
HOLLYWOOD 162465 (18.98)

YOUNG THE GIANT
ROADRUNNER 517806. (13.98

DRAKE Thank Me Later
YOUNG MONEY/CASH MONEY 014325/UNIVERSAL REPUBLIC (13.98)

Greatest Hits: We Will Rock You

Young The Giant

NEWSONG One True God
FIRM 96209/NEWSONG MINISTRIES (1498)

BUDDY HOLLY The Best Of Buddy Holly: 20th Century Masters The Millennium Collection
GEFFEN 111956/UME 9.99)

THE ROOTS Undun
DEE JAM 016282/1E/MG (13.98)

YO-YO MA/STUART DUNCAN/EDGAR MEYER/CHRIS THILE The Goat Rodeo Sessions
SONY CLASSICAL 64118/SONY MASTERWORKS (11.98)

JOSH TURNER Icon: Josh Turner
MCA NASHVILLE 015348/UME (7.98)

EMINEM
VVEB/AFTERMATH/INTERSCOPE 490629F/UME (13.98)

PINK FLOYD
CAPITOL 28944 (34.98)

The Marshall Mathers LP

The Wall

YO -Y0 MA/STUART NICKI MINAJ 93 NEWSONG 194 CHRISTINA PERRI ....150 BOB SEGER & THE SILVER GEORGE STRAIT COURAGEOUS 117

DUNCAWEDGAR MINDLESS BEHAVIOR .60 NICKELBACK 10 KATY PERRY 43 REBELUTION 113 BULLET BAND .. 64,171 66, 94, 172 WE DESCENDANTS .179 JAMES TAYLOR 142
MEYER/CHRIS THILE .197 JUSTIN MOORE 137 WOMEN 99 TOM PETTY AND THE REO HOT 011111 PEPPERS . BLAKE SHELTON ...69, 92 STYX 167 GLEE: THEMUSIC: THE TEMPTATIONS ...114

BOB MARLEY AND THE JAMES MORRISON .. .1 47 NIRVANA 189 HEARTBREAKERS ...121 166 SIMONS GARFUNKEL .139 TAYLOR SWIFT SEASON 3: VOWME 7 .101 ROBIN THICKE 102
WAILERS 189 MUMFORD sSONS ....28 PINK FLOYD . .1 04, 190, 200 LIONEL RIGHIE 134 FRANK SINATRA 184 34, 58, 105, 146 JOYFUL NOISE 12 THIRD DAY 70

MAROON 5 36 LANDAU EUGENE MURPHY, 0 PISTOL ANNIES 80 RIHANNA 5,157 SKILLET 123 THE MOPPETS 183 THREE DOG NIGHT ...138
BRUNO MARS 45 JR 124 ONEREPUBLIC 187 PITBULL 76 THE BOOTS 196 SKRILLEX 25,49 M1320=3:. THETWILIGHTSAGA, CRRISTOMLIN 129
MARINA MCBRIDE ....47 JAKE OWEN 116 ELVIS PRESLEY ..173, 186 SNOOP DOM F. WIZ ALLAN AND THE CHIPMUNKS: BREAKING DAWN:PART 1 T -PAIN 120

SCOTTY MCCREERY ...29 IIII KHALIFA 127 CHIPWRECKED 111 65 JOSH TURNER 198
WILLIAM MCDOWELL ..166 WIWE NELSON 163 111 0 ROMEO SANTOS ......95 SNOW PATROL 33 A.N.T. FARM 174 UNDERWORLD, TYRESE 103
TIM MCGRAW 37 NEWSBOYS 155 BRAD PAISLEY 136 QUEEN 191 SECRETS 185 BURLESQUE 153 AWAKENING 175

In=r1==
JAZ/IMPRESSIONISTS ..1511

MUSIC BY BAGFWIACH 10/

NOW 39 11/

NOW 40
WINO DOWN 141

WOW HITS 2012 71

WALE 73

BARRY WHITE 143
AMYWINEHOUSE .32, 162
WIZ KHALIFA 154

YELAWOLF 14

YO GOTTI

CHRIS YOUNG 151

YOUNG JEEZY

YOUNG THE GIANT ...19

103 106

2
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0 = MODESTEP WWW.MYSPACE.COM/MODESTEP

39 17 TOKIMONSTA WWW.MYSPACE.COM,TOKIBEATS

= MUSTARD PIMP WWW.MYSPACECOWMUSTARDPIMP

38 33 3 MATT CORBY NAWV.MYSPACE.COM/MATTCORBYAU

39 37 271 GOLD PANDA WVWV.MYSPACE.COM/GOLDPANDA

RE-ENTRY0

NEW BAG RAIDERS NAMV.MYSPACECOM/BAGRAIDERS

PAN -POT WWW.MYSPACE.COM/PANPOT

48 8 CAPITAL INICIAL WWW.MYSPACE.COM/CAPITALINICIAL

43 44 22. ROSA DE SARON WWW.MYSPACECOM/BANDAROSADESARON

O PICTUREPLANE WWW.MYSPASE.COM/PICTUREPLANE

45 41 10 ARASH VVWW.MYSPACE.COWARASHMUSIC

RE-ENTRY EMANCIPATOR WWW.MYSPACECOM/EMANCIPATOR

 RE-ENTRY FELGUK WWW.MYSPACE.COM/FELGUK

0 RE-ENTRY MAX COOPER WWW.MYSPACECOM/MAXCOOPERMAX

,49 36 JOSEPH VINCENT WWW.MYSPACECOM/JOSEPHVINCENTMUSIC

0 JORDAN JANSEN WWW.MYSPAGE.COM/JORDANJANSEN

Producer Gramatik makes a dramatic rise on Uncharted, rising

34-11, thanks to the recent release of his hip -hop track "In My

City" on Jan. 13. So far, the cut-uploaded to Sound(loud-has

been played 23,000 times. Another reason to celebrate: The tune

will be featured in the upcoming film "From the Rough," starring

former Academy Award -nominee Taraji P. Henson. GRArMATIK
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22 61
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40 54
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33 56

37 60

O 35 59

 38 22

37 23
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JUSTIN BIEBER SCHOOLBOY/RAYMOND BRAIIN/ISLAND/IDJMG

WALK OFFTHE EARTH SLAPDASH

SHAKIRA SONY MUSIC LATIN/EPIC

PITBULL MR.305/FAMOUS ARTIST/POLO GROUNDS/J/SONY MUSIC LATIN/RCA

RIHANNA SRP/DEFJAM/IDJMG

DAVID GUETTA WHAT A MUSIC/ASTRALWERKS/CAPITOL

EMINEM WEB/SHADY/AFTERMATH/INTERSCOPE

LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

CHRIS BROWN JIVE/RCA

BRUNO MARS ELEKTRA

KATY PERRY CAPITOL

SKRILLEX BIG BEAT/MAUSTRAP/ATIANTIC

JUSTIN TIMBERLAKE JIVE/RCA

SELENA GOMEZ HOLLYWOOD

NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

ONE DIRECTION SYCO

COLDPLAY CAPITOL
YAHOO!
SONGS

0 YOUTUBE You Tube

6

7

9

9

10

11
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The most popular songs onYouTull

SOMEONE LIKEYOU
AMIE MCOLUMERA)

ROLLING IN THE DEEP
ABELE IXL/COLUMBIA,

SET FIRE TO THE RAIN
ADELEIXI/COLUMBIA)

PARTY ROCK ANTHEM
LMFAO RICE LAUREN BENNETT 8GOOPIROCK (PARTYROGQINILLIAM/CHEMYTREE/INTERSCOFE)

THE ONE THAT GOT AWAY
KATY PERRY ,CAPITOL)

SEXY AND I KNOW IT
LMFAO (PARTY ROCRAMLLIAM/CHEFEWIREE/INTERSCOPEI

WE FOUND LOVE
RIHANNAFEATURINGCALVINHARIIIS,SRP/DEFJAWIDJM61

DANZA KUDURO
DONOMAR.LUCEMONANINFIFANATONACHEIFJUNIVERSAL MUSIC LATINO)

DOMINO
JESSIEJ,IAVA/UNIVERSALREPUBLICI

YOU DA ONE
MANNA ISRP/DEFJAM/E3JMG,

RAIN OVER ME
PITOULLPEAIVRINGMARCANTHONYLMR.305/POLOGROUNDS/J/RCA/

IT WILL RAIN
BRUNOMARSISUMMIT/CHOPSHOP/ELEMA/ATLANTICI

RACK CITY
PIGA (YOUNG MONEY/CASHMONEYMNIVERSAL REPUBLIC,

MOVES LIKE JAGGER
MAROONS ENURING CHINSI1NA AGOURA MM/OCTONEANTERSCOPE)

INTERNATIONAL LOVE
PREM. FEATURING CHRIS BROW N ,MR. 305/POLO GROUNDS/MICA/

DON OMAR ORFANATO/MACHETE

LINKIN PARK MACHINE SHOPANARNER BROS.

LMFAO PARTY ROCIOWILLLAM/CHERRYTREE/INTERSCOPE

TAYLOR SWIFT BIG MACHINE

IVAZQUEZ SOUNDS SONY MUSIC LATIN

BOYCE AVENUE 3PEACE

THE BLACK EYED PEAS INTERSCOPE

BEVONCE PARKWOOD/COLUMBIA

WIZ KHALIFA ROSTRUM/ATLANTIC

DEMI LOVATO HOLLYWOOD

SNOOP DOGG DOGGYSTYIE/PRIORII,APITOL

CHRISTINA GRIMMIE UNSIGNED

MICHAEL JACKSON MJJ/EPIC

AVENTURA PREMIUM LATIN

50 CENT SHADY/AFTERMATH/INTERSCOPE

AVRIL LAVIGNE RCA

DRAKE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

CODY SIMPSON ATLANTIC

LIL WAYNE CASH MONEY/UNIVERSAL REPUBLIC

KELLY CLARKSON 1R/RCA

39 25

 47 53

AUSTIN MAHONE UNSIGNED

TIESTO MUSICAL FREEDOM

= THE PUSSYCAT DOLLS INTERSCOPE

e45 3

43 42 47

LANA DEL REY STRANGER

BOB MARLEY TUFF GONG/ISLAND/UME

= DAFT PUNK VIRGIN/CAPITOL

46 41 47

 49 5

49 43 57

CD48 10

50 46 55

BRITNEY SPEARS JIVE/RCA

JENNIFER LOPEZ ISLAND/1DM

JESSIE J LAVA/UNIVERSAL REPUBLIC

ENRIQUE IGLESIAS UNIVERSAL MUSIC LATINO/UNIVERSAL REPUBLIC

MAROON 5 ASMOCTONE

USHER LAFACE/RCA

On the Social 50, You Tube sensation Walk Off the Earth runs

14-3 as its viral cover of Gotye's "Somebody That I Used

to Know" continues to make waves. With 38 million views

racked up on YouTube, it's the most -watched clip on the

site, globally, for the entire month. Last week, the group's

debut at No. 14 marked the highest entry since Rebecca

Black (of "Friday" fame) started at No. 9 on April 2, 2011.

WALK OFF
THE EARTH

ITLE
_A .....

1w
S

''E MUSIC

The weeks most -streamed songs on Yahool WSW.

IM
1 1 8

'TWILL RAIN
BRUNO MARSISUMMIT/CHOPSHOP/ELEKTRA/ATIANTIC,

III
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6
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3 22

4 8

2 21

7 15

6 12

10 15
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10 5 18

111 11 15

12 13 6

13 12 14

4 - 4

15 15 2

MOVES LIKE JAGGER
MAROONSFEATURINGCHRISTINAAGUILERAIARM/OCTONE/INTERSCOPE1

SET FIRE TO THE RAIN
ADELE.COLUMBIA,

SOMEONE LIKE YOU
MEEK/COLUMBIA,

YOU MAKE ME FEEL..
COBRA STARSHIP FEATURING SABI ,DECAYDANCE/FUELE0 BYMMEN/ATLANTICARR,

SEXY AND I KNOW IT
MIRO ,PARTY ROCKNIALL I AM/CHERRYMEE/INTERSCOPE,

FLY
NICK! NRNAJ FUMING RRIANNA feOU NO MO NEW... M °NUNN IVERSALREPUBLIC)

THE ONE THAT GOT AWAY
KATYPERRYICAPITOL,

GOOD FEELING
RO RIDAIPOE BOY/ARAN, C)

STEREO HEARTS
GYM MASS HEROES FEATURINGADAM LEYINEIDECATOANCENELED BYRAMEN/RRP)

WE FOUND LOVE
RIHANNAFEATURING GALVIN FIARRIS(SRP/OEFJAMAJNIVER.

LOVE YOU LIKE A LOVE SONG
SELENA GOMEMIHESCENE,HOILYWISIOD,

WITHOUT YOU
[MD GUERAFFATURING USHERIWHAT A MUSIC/ASTRALWERKS/CANTOU

YOU DA ONE
3643343RP/DEED3m3G)

NOT OVER YOU
GAVIN DEGRAW IJ/RCA

0 NEXT BIG SOUND'" -ENEN- ?Xi

TIST

R3HAB

ZEDS DEAD

The fastest accelerating artists during the past week, across
all major social music sites, statistically predicted to achieve
future success, as measured by Next Big Sound.

KIDS AT THE BAR

MICHAEL KIWANUKA

MICHAEL SCHULTE

DEATHSTARS

K KOKE

UP DHARMA DOWN

GHAZI THE BAND

BASTO

PENGUIN PRISON

DJ DIGITAL GIRL

DEEPCENTRAL

ARMANDINHO

MADI DIAZ

S

40 Go to www.billboard.biz for complete chart data Data for week of FEBRUARY 4, 2012



AIRPLAY SALFJI DATA
MONITORED BY COMPILED BY

DICISCH 1110,11
ADS SoundScan

FEB
4

THE HEAD AND THE HEART
SUB POP 915* 110 .981

SECRETS
VELOCITY 150/RISE 112981

ANTHONY RANERI
GUMSHOE DIGITAL EX 9 98/

The Head And The Heart

Ascent

New Cathedrals (EP)

Reason To Sing (EP)

IntoThe Woods (EP)

ALL SONS & DAUGHTERS
INTEGRITY/COLUMBIA DIGITAL B6/SONY MUSIC 15.08/

 OF MONSTERS AND MEN
UNIVERSAL REPUBLIC DIGITAL EX 14.98/

RE-ENTRY

0 1 7 5

19 6 2

LINDSAY MCCAUL
REUNION 10157/SONY MIISIC 9381

GREATEST
GAINER

GUIDED BYVOICES
GEIV 16' (14.981

THE BIG PINK
44/0 3201*(11,9/

41D 12 ROGER CREAGER
FUN ALL WRONG 851104/THIRTY TIGERS 11098/

65i FITZ & THE TANTRUMS
DANGERBIRD 051' 115.981

1 12 GROUPLOVE
CANVASBACK/ATLANTIC 527696VAG 113681

113

VOLBEAT

JESSIE BAYLJN
VERTIGO 015113/UNIVERSAL REPUBLIC 113.981

BLONDE RAT 6102611/THIRTY TIGERS 111.90

JOSHUA BELL/JEREMY DENK
SONY CLASSICAL 82026/SONY MASTERWORKS /11.981

15
FOR KING & COUNTRY
FERVENT/WORD-CURB 887397/WARNER-CURB 01.981

CIANTHEM LIGHTS
REUNION DIGITAL EX/SONY MUSIC 9.981

[ 18 23 30 ANDY GRAMMER
S -CURVE 151602 9981

119 21 20 KENDRICK LAMAR
TOP DAWG DIGITAL EX (7 981

20

2012

HEATSEEKERS ALBUMS"
N ARTIST

LABEL & NUMBER/DISTRIBUTING LABEL IPRICE1

1 1

2 2 44

NOT SNOT
DEBUT

AWOLNATION
REO BULL 1086 1098)

NEW

NEW

4AD 3106` 04.981

LISA HANNIGAN
ATU 0107113.98/

GIRLS' GENERATION
SMINTERSCOPE 010474/IGA 110.9E9

F3 20 3 KIMBRA
WARNER BROS. DIGITAL EX 13981

If It Leads Me Ba

Let's Go EatThe Factory

Future This

Surrender

Pickin' UpThe Pieces

Never Trust A Happy Song

Beyond Hell/Above Heaven

Little Spark

French Impressions

Crave

The Acoustic Seessions (EP)

Andy Grammer

Section.80

WHOKILL13 3
TUNE -YARDS

RE-ENTRY

NEW

Le
25 RE-ENTRY

SOL
SOL DIGITAL EX 19.98)

BILL FRISELL
SAVOY JAZZ 17836/SLG 11580

Passenger

Boys

Settle Down (EP)

YoursTruly

All We Are Saying...

A a 4

I
The San Diego rock

band's first chart

entry lands with

nearly 3,000 sold

and also takes a

bow at No. 11 on

the Hard Rock chart

A newly released

expanded version

of this set-which

first charted Nov.

5, 2011, for three

weeks-enables

its re-entry and

best sales week yet

(2,000; up from

basically nothing

last week).

The singer/song-

writer (and wife

of Kings of Leon's

Nathan Followill)

makes her second

appearance on

the Heatseekers

tally, following

the No. 5 success

of "Firesight" in

2008.

ARTIST
W LABEL & NUMBEFVO ISTRIBUTI NG LABEL IPR0=

®®

ZEE AVI
BRUSHFIRE 9158459/UNIVERSAL REPUBLIC 113,90

27 22 14 NERO
MTA/MERCURY/CHERRYTRE9INTERSCOPE 016371/16A 19.98 71021

=PAROV STELAR
_ETAGE NOIR DIGITAL EX 9.981

29 16 5
ROSCOE DASH
MUSIC LINE/GEFFEN 016363AGA 16.961

HOWLER
.u. TRADE 640.19.481

SHANA WILSON
SHANA WILSON MINISTRIES 48504 EX 114.98/

32

33 20

34 14

35 44

31

37 30

25
17 YOUTH LAGOON

FAT POSSUM 12551111238/

7 DIA FRAMPTON
UNIVERSAL REPUBLIC 016136 I13.981

2 REND COLLECTIVE EXPERIMENT
KINGSWAY 23275/EMI CMG 111.981

2 BOMBAY BICYCLE CLUB
ISLAND/MMWA&M/OCTONE 016399/M111 98/

5 ELEVATION WORSHIP
ELEVATION CHURCH/ESSENTIAL WORSHIP 109 ONY MUSIC 19.98)

5 KNIFE PARTY
EARSTORM DIGITAL la 12981

38 WE AS HUMAN
ATLANTIC 528966 EX/AG 14-99

CORY MORROW
SMITH 5063 117.98 CO/DVD1

36

®®

Welcome Reality

The Paris Swing Box (EP)

J.U.I.C.E (EP)

America Give Up

I LoveYou Live

TheYear Of Hibernation

Red

40
39

10 THE LACS
BACKROAD 224/AVERAGE JOE'S 13.981

10 REDLIGHT KING
HOLLYWOOD 01 327 3 11098,

42 23
17

KURTVILE
MATADOR 938' (14.98)0=0=

Homemade Worship By Handmade People

A Different Kind Of Fix

ForThe Honor

100% No Modern Talking (EP)

EP

Live At Billy Bob'sTexas

Country Boy's Paradise

Something ForThe Pain

Smoke Ring For My Halo

ZUILL BAILEY/JUN MARKL/INDIANAPOLIS SYMPHONY ORCHESTRA Dvorak: Cello Concerto
TELARC 32927/CONCORD 18.981

THE ISAACS
GAITHER 45138/EMI CMG /17.981

45 38
108 SIDEWALK PROPHETS

FERVENT 887900iWARNER BROS 19 98,

46 19
15 THE WAR ON DRUGS

SECRETLY CANADIAN 130.114081

STREET CORNER RENAISSANCE
NEW BEGINNING PRODUCTIONS 6450 02.98,

48

49

50 NEW

=
41

I° PHANTOGRAM
BARS. 123 18 58,

SBTRKT
YOUNG TURKS 9599/XL 114.981

FUTURE
FREEBAND2 DIGITAL EX/A-1 17.99

Why Can We

These SimpleTruths

Slave Ambien

Life Could Be A Dream

Nightlife (EP)

SBTRKT

Astronaut Status

HEATSEEKERS SONGS"

TITLE
gg ARTIST IMPRINT/PROMOTION LABEL

1 1 25
LET IT RAIN
DAVID NAIL FEATURING SARAH BUXTON MCA NASHVILLE

F

[

[
10

11

112

BID

RID

1115

10

22

Lo
P28

10

6

5

14

11

13

18 4

2

13

10

25.

So

12

3

7

5

2

21

20 6

12 12

7NIE

GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCURYADJMG

LONELY BOY
THE BLACK KEYS NONESUCH/WARNER BROS/WARNER

LEVELS
AVICII LEVELS/VERATONE/ATOM EMPIFIE/INTERSCOPE

LIGHTS
ELLIE GOULDING CHERRYTREE/INTEROCOPE

STORM WARNING
HUNTER HAYES ATLANTIC NASHVILLE/VVMN

AMEN
EDENS EDGE BIG MACHINE

KYOTO
SKRILLEX FEATURING SIRAH BIG BEAT/OWSIA/ATLANTIC/RRP

WE ARE YOUNG
FUN. FEATURING JANELLE MONAE FUELED BY RAMENMRP

WILD BOY
MGR FEATURING WAKA FLOCKA FLAME EST19/00BAD BOYANTEHSCOPE

VIDEO GAMES
LANA DEL REY POLYDOR/STRANGEWINTERSCDPE

SCARY MONSTERS AND NICE SPRITES
SKRILLEX BIG BEAT/ATLANTIC/RRP

YOU DON'T KNOW HER LIKE I DO
BRANTLEY GILBERT VALORY

DO IT LIKE YOU
OIGGY FEATURING JEREMIH ATLANTIC

PARTY ON FIFTH AVE.
MAC MILLER ROSTRUM

C3 INVINCIBLE
MGR FEATURING ESTER DEAN ESTI9XX/BAD BOYANTERSCOPE

KIP MOO

RTE H1NA 'NAT.OviULLET A TRUCK
25

2

5 MIDNIGHT CITY
2, ' 5483/MUTE/CAPITOL

, CINEMA
- BENNY BENASSI FEATURING GARY GO ULTRA

23
5 DRANK IN MY CUP
- KIRKO BANG2 LMG/UNAUTHORIZED/WARNER BROS.

, PROMISE
15

1

'' ROMEO SANTOS FEATURING USHER SONY MUSIC LATIN

22 IO
EL VERDADERO AMOR PERDONA
MANA FEATURING PRINCE ROYCE WARNER LATINA

17 ja ruNLLEGx AThAFERA

NRNRING SMAH BIG BEAT/OWSLA/ATLANTICAIRP

24 8

FASTER
MATT NATHANSON ACROBATNANGUARD/CAPITOL

FACE TO THE FLOOR
CHEVELLE EPIC

REGIONAL HEATSEEKERS #1 ALBUMS

Megalithic Symphony
Awolnation

MOUNTAIN

Megalithic Symphony
Awolnation
PACIFIC

Megalithic Symphony
Awolnation

WEST NORTH CENTRAL

Megalithic Symphony
Awolnation

SOUTH ATLANTIC

The Head And The Heart
The Head And The Heart

EAST NORTH CENTRAL

Young London
Young London

NORTH EAST

NEW ON THE CHARTS

Allison Park, "Holding Me"
The Pittsburgh native makes her Billboard chart debut this week
as her single starts at No. 30 on Adult Contemporary (see the chart
in full at billboard.biz/charts). The singer/songwriter is at work on
writing and recording her upcoming debut full-length.

Anthony Raneri
New Cathedrals (EP)

Guided By Voices
Let's Go EatThe Factory

Secrets
Ascent

Of Monsters And Men
Into The Woods (EP)

The Big Pink
FutureThis

The Head AndThe Heart
The Head AndThe Heart

AWOLNATION
Megalithic Symphony

tUnE-YandS
WHOKILL

Joshua Bell/Jeremy Denk
French Impressions

70 David Binney
Grayien Epicenter

SOUTH CENTRAL
Roger Creager
Surrender

All Sons & Daughters
Reason To Sing (EP)

AWOLNATION
Megalithic Symphony

The Head And The Heart
The Head AndThe Heart

iu'rreY ArB? BilwlyBob's Texas

Siggno
Lo Otte Me Deiaste

Secrets
Ascent

Jessie Baylin
Little Sp.

Anthem Lights
The Acoustic Seessions (EP)

Lindsay McCaul
If It Leads Me Back
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0
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CD
36
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35 30
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0
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56 60
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GREATEST
GAINER/AIRPLAY

Artist
IMPRINT / PROMOTION LABELti

SET FIRE TO THE RAIN
AF T SMITH (A.ADKINS.F.T.SMITH) XL/COLUMBIAlA

WE FOUND LOVE Rihanna Featuring Calvin Harris
6.1 -ORRIS ,HARRIS, O SRP/BEF JAM/IL/MG

GOOD FEELING Flo Rida
DR ANE,GiRKU, DILLARD L GOTTWALD, WALTER B ISAAC, POLIRNOURI BERGLING,E JAMES, KIRKLAND,P WOODS) OPOE BOWAILANTIC

TURN ME ON David Guetta Featuring Nicki Minaj
GAINER/DIGITAL D GUETTAG.TUNFORT (E.DEAND GUETTAG.TUINFORT) OO WHAT A MLISIC/ASTRALWERKS/CAPITOL

THE ONE THAT GOT AWAY Katy Perry
DR. LUKE,MAK MARTIN (K.PERRYL.GOTTWALD,MAK MARTIN) 0 CAPITOL

IT WILL RAIN Bruno Mars
THE SMEEZINGTONS (BRUNO MARS.P.LAWRENCEA.LEVINE) CI SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC

SEXY AND I KNOW IT LMFAO
PARTY BOCK IS.K.GORD,OLIVER,G.M.ROBERTSON,D.J.LISTENBEE,E.E.BEGI, 0 PARTY ROGNMILL.I.AMIGREFiRYTREEiINTERSGOPE

STRONGER (WHAT DOESN'T KILL YOU) Kelly Clarkson
G NURSTIN (J.ELCIFSSONA.TAMPOSI,D.GAMSON,G.KURSTIN) 0 19/RCA

NI**AS IN PARIS Jay Z Kanye West
HIT-BORN.WEST,M.DEAR (N.O.WEST,S.G.CARTER,G.HOLLIS,M.REAN,W.A.DONALOSON) O ROC-A-FELLA/ROC NATION/DEE JAM/10.1M0

DOMINO Jessie J
DR. LUKE (,I.CORNISH.L.GOTTWALD,C.KELLY,MAK MARTIN,H.WALTER) 0 LAVA/UNIVERSAL REPUBLIC

RACK CITY Tyga
DJ MUSTARD (M.STEVENSON) 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

YOUNG, WILD & FREE Snoop Dogg & Wiz Khania Featuring Bruno Mars
SIMINTIM,LECOSAIBIORFUOMWS.HAFECE..4 BINE SIICA TNIENELOMMEWIRKSPAWOILERVIR. ONWmFLmWNYBLnnrccmv

MOVES LIKE JAGGER Maroon 5 Featuring Christina Aguilera
SHELLBACK,B.BLANCO (A.LEVINE.B.LEVIN.A.MALIK.SHELLBACK) 0 A&WOCTONE/INTERSCOPE

DANCE (A55) Big Sean Featuring Nicki Minaj
DA INTERN, (S.ANDERSON,M.PALACIOS,E.CLARK,K.BURRELL,R.JAMESA.MILLER) o G.0.0.11/DEF JAM/IDJMG

WORK OUT J. Cole
J.L.COLE (J.COLEK.O.WEST,S.RAINEY,M.BEN-ARI,B.A.KANTEJ.LEGEND,E.WOLFF) 0 ROC NATION/COLUMBIA

PARTY ROCK ANTHEM LMFAO Featuring Lauren Bennett & GoonRock
PARTY ROCK (S.K.GORDYS.A.GORDYJ.LISTENBEE,SCHROEDER) 13 PARTY ROCK/WILL.LAWOHERRYTREE/INTERSCOPE

WITHOUT YOU David Guetta Featuring Usher
D.GUETTA,G TUIREORT.F WEEDIER W.RAYMOND IVJ.DRIERIDD LOVE,D.GUTTA,G.111INFORT,F.RIESTIERER, O NWT A MilSICASTRALWERKSZOAPITOL

INTERNATIONAL LOVE Pitbull Featuring Chris Brown
SOULSHOCK BIKER (A.C.PEREZ,C.SHACK.P.BIKER,S.HURLEY,C.KELLY) 0 MR 305/POLO GROUNDS/J/RCA

SOMEONE LIKE YOU Adele
D.WILSON.A.AOKINS (A.ADKINS,D.WILSON) XL/COLUMBIA

NOT OVER YOU Gavin D( eG,r/ ag
FLIKTEDDER,NIANCANELLA,SKINS (G.DEGRAW, R.B.TEDDER)

THE MOTTO Drake Featuring Lil Wayne
T -MINUS (A.GRAHAM,D.CARTER.T.WILLIAMS,A.RAY) 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

STEREO HEARTS Gym Class Heroes Featuring Adam Levine
REILANCOROBOPOR (A.LEVINEIMCCOY,B.LEVINA.MALIK,B.LOWERY,DOMELIQ) 0 DECAYDANCE/FUELED BY RAMEN/RRP

LOVE YOU LIKE A LOVE SONG Selena Gomez & The Scene
ROCKMAFIA (A.ARMATO,T.JAMESA.SCHMALHOLZ) O HOLLYWOOD

ASS BACK HOME Gym Class Heroes Featuring Neon Hitch
B.BLANGO,ROBOPOP (GYM CLASS HERGES,B.LEVIN,A.MALINIOMEL10,1.SILBERSTEIN) 0 DEGAYRANGE/DELED BY PAWN/ATLANTIC

YOU DA ONE Rihanna
DR. LUKE,CIRKUT (E.DEAN,L.GOTTWALD,R.FENTY,J.HILL,H.WALTER) 0 SRP/OEF JAM/IDJMG

I DON'T WANT THIS NIGHT TO END
ISTEVENS (LBRYAN,D.DAVIDSON.R.AKINS,B.HAYSLIP)

RED SOLO CUP
TKEITH (J.BEAVERS,B.BEAVERS,B.WARREN.R.WAHREN)

Luke Bryan
0 CAPITOL NASHVILLE

Toby Keith
o SHOW DOG -UNIVERSAL

WITHOUT YOU Glee Cast
A.ANDEPS,P.A.,TROM.R.MURP,G.TIMNFORT,U,RICO LOVE,I.RAYMQND 1,,IIIESTERERJIGLIFITAI 0 NTH CENTURY FOX N/OOLLIMBIA

I LIKE IT LIKE THAT Hot Chelle Rae Featuring New Boyz
EKIRIMOU,A.GOLDSTE,X.FaLESEW.OVERSTREET.A.G0LOSTRI,O.8001,A.MLSOULEXIRIMOU.E.,BeGART.L ROBBINS,E H.BENAMIN VG, THOMAS, 0 HA

TAKE CARE Drake Featuring Rihanna
J.SM111,11...188 ,A6IINIAI,N.SHEBIWALMANdMITI,IIICLEYGROil,GLOCK,IV.GOLD,GOMEB,11.WIENEA,B.BEMON, 0 YOUNG MONEY/CAP IdOCUMEASAL HUI C

MAKE ME PROUD Drake Featuring Nicki Minaj
T -MINUS (A.GRAHAM.T.WILLIAMS,N.SEETHAFIAM,O.T.MARAJ) (D YOUNG MONEY/CASH MONEWUNIVERSAL REPUBLIC

BLACKOUT Breathe Carolina
I.KIRKPATRICK (D.SCHMITT,K.EVEN,I.RIRKPATRICK,S.WILCOX) 0 FEARLESS/RED

HEADLINES Drake
B01-10A,N.SHEBIB (A.GRAHAM,M.SAMUELS.N.SHEBIB) ID YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

MR. KNOW IT ALL Kelly Clarkson
B.KENNEDY,E.DEAN (B.SEALS,E.DEAN.B.JAMES.D.JONES) 00 19/RCA

PARADISE Coldplay
M.DRAVS,D. GREEN (G.R.BERRYMAN,J.M.BUCKLAND,W.CHAMPION,C.A.J.MARTIN,B.ENO) 0 CAPITOL

YOU MAKE ME FEEL... Cobra Starship Featuring Sabi
S. MAC (S.MACLWROLOSEN) (D DECAYDANCE/FUELED BY RAMEN/ATLANTIC/RRP

YOU Chris Young
J.STROUD (C.YOUNG,L.LAIRD) 0 RCA NASHVILLE

JUST A KISS Lady Antebellum
P.WORLEYLADY ANTEBELLUM (ELHAYWOOD.C.KELLEY.H.SCOTT,D.DAVIDSON) 00 CAPITOL NASHVILLE

GIVE ME EVERYTHING Pitbull Featuring Ne-Yo, Afrojack & Nayer
AFROJACK (A.C.PEREZ,N.VAN DE WALL,S.C.SMITH) 0 MR. 305/POLO GROUNDS/J/RCA

5 O'CLOCK T -Pain Featuring Wiz Khalifa & Uly Allen
',PAIN ,PAIN,G..1.7HOMA,LALLEN,G.BARLOW,11.130NALO,G.KURSTIN,J.GRANGE,M.OWEN,S.ROBSON, 0 KONVICT/NAPPY BOVNE/RGA

ROLLING IN THE DEEP Adele
P.EPWORTH (A.ADKINS,PEPWORTH) 00 XL/COLUMBIA

PUMPED UP KICKS
M.FOSTER (M.FOSTER)

DRINK IN MY HAND
J.JOYCE (E.CHURCH M.P.HEENEYLLAIRD)

OURS
N.CHAPMAN,T.SWIFT (T.SW/FT)

Foster The People
00 STARTIME/COLUMBIA

Eric Church
0 EMI NASHVILLE

Taylor Swift
00 BIG MACHINE

TONIGHT IS THE NIGHT Outasight
COOK CLASSICS.M.MASURKA (R.A.CONTEWLOBBAN-BEAN) 0 WARNER BROS.

LOTUS FLOWER BOMB
J HOWARD (0.AKINTIMEHIN.E.HOWARD,M.J.PIMENTEL.S.J.DEW.W.JOHNSON)

ALL YOUR LIFE
N.CHARMAN (RH ENNINGSEN,C.HENNINGSEN)

BRIGHTER THAN THE SUN
R.B.TEDDER (C.CAILLAT,R.B.TEDDER)

El 1

3

4

3

3

 5
10

 9
10 1 The track blasts 1-1

10
on Hot Digital Song

(198,000, up 44%),

 13 marking the first No.

Ton the sales chart
El for both Guetta and

Minaj (pidured).

With his Hot 100

18 ascent, Guetta

matches his best

rank, first achieved

with previous single

"Without You,"

featuring Usher.

©e
song

descends after 10

weeks at No. 1, two

covers arrive on

Billboard charts. The

"Glee" cast's

remake starts on the

Hot 100 at No. 56

with 57,000

downloads sold,

while Kik Bop Kids'

interpretation enters

Kid Digital Songs at

No. 9 (3,000; see

pposite page).

 19
18

F]

 23
4 [3

The anthem powers

11-3 on Hot Digital

24 Songs (115,000, up

48%). With "Mr.

Know It All," the

first single from

(larkson's album

Stronger, having

peaked at No.10,

Clarkson posts her

28 first back-to-back

top 10s on the Hot

100 since the first

four singles from her

album Breakaway

32 hit the lop tier

consecutively in

2004-05.

14

 22

F]

13

10

15

7

37

72
adio is figuring out

7 what fans already

new. With it

having debuted atop

of Digital Songs

two weeks ago and

1 is to -date sales

Landing at 396,000,
la 3

he ballad, now

eing promoted to

dolt top 40 and

riple A radio, begins

n Adult Top 40 at

No.36.

10

Wale Featuring Miguel
0 MAYBACH/WARNER BROS.

The Band Perry 0
0 REPUBLIC NASHVILLE

Colbie Caillat
O UNIVERSAL REPUBLIC

SUPER BASS Nicki Minaj
KANEAIKE 10.T.MARAJD A.JOHNSONE.DEAN,R.HYLTON) 00 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

SOMEBODY THAT I USED TO KNOW Gotye Featuring Kimbra
WOE BACKER (WOE BACKER) 0 SAMPLES 'N. SECONDS/FAIRFAX/UNIVERSAL REPUBLIC

STRIP Chris Brown Featuring Kevin McCall
THA BIZNESS (C.M.BROWN,K.MCCALLA.STREETER,J.L.BEREAL,C.WHITACRE,J HENDERSON) 0 JIVE/RCA

FADED Tyga Featuring Lil Wayne
NOT LISTED (NOT LISTED) O YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

ALONE WITH YOU Jake Owen
J.M01,R.CLAWSON (C.GRAVITT,J.T.HARDING,S.MCANALLY) 0 RCA NASHVILLE

A THOUSAND YEARS Christina Perri
DRONES (C.PERRLD.H.HODGES) 0 SUMMIT/CHOP SHOP/ATLANTIC/RRP

KEEP ME IN MIND Zan Brown Band
K.STEGALL,Z.BROWN (LBROWN,W.DURRETTE:N.COWAN) 0 SOUTHERN GROUND/ATLANTIC/BIGGER PICTURE

40

 13
45

38

37

48

El s

51

52

53

43

35

lc, 55 TITLE
SwSw gs PRODUCER (SONGWRITER)

CD
CD59

WE FOUND LOVE
A.ANDERS,P.ASTROM,R.MURPHY (C. HARRIS)

CAN'T GET ENOUGH
6., B KIDO (J.COLE,KOUYATE,SOUMAH)

Artist 1.1
IMPRINT / PROMOTION LABEL

Glee Cast
20TH CENTURY FOX TV/COLUMBIA

J. Cole Featuring Trey Songz
0 ROC NAT/ON/COLUMBIA

58 52 51
LET IT RAIN David Nail Featuring Sarah Buxton

STRANGE CLOUDS
0 MCA NASHVILLEELIDDELL,C.AINLAY (D.NAIL,J.SINGLETON)

59 48 44
Mi. LIXE,CIRKIIT (L.GOITWALD,RWALTER,B.R.SIMIvIONS,JR..C.MartGOMEAY 111,S.J.HILL,MIONES,IICARTEBR)).0 REBELROCK,GRAND MERE/ARAM IIB Featuring Lil Wayne

B.O'BRIEN (I.SLADE,J.KING)
HEARTBEAT The Fray III

61 57 45 TATTOOS ON THIS TOWN
M.KNOX (N.THRASHER,W.MOBLEYM.DULANEY)

Jason ArdeELC III
0 BROKEN BOW

CD CI MOVES LIKE JAGGER / JUMPIN. JACK FLASH Glee Cast
A.ANDERS.PASTROMRMURPHY (AMALIKBLEVIN,SHELLBACK,A.LEVINEMJACRER,K.RICHARDS) 020TH CENTURY FOX TV/COLUNBIA

O 68 YOU GONNA FLY Keith Urban gm
76

D.HUFEK.URBAN (J.JOHNSTON,C.LUGAS,P.BRUST) 10 CAPITOL NASHVILLE

e 85 _ GLAD YOU CAME The Wanted .
V MAC S MAC W HECTOR E DREWET 0 GLOBAL TALENT/MERCURY/IDJMG

65 53 39

CD 66 81

O 61 65

MARRY THE NIGHT
LADY GAGA,F.GARIBAY (S.GERMANOTTA.F.GARIBAY)

A WOMAN LIKE YOU
J STONE,L.BRICE (J.BULFORD,PRARTON,J.STONE)

Lady Gaga
O STREAMLINE/KONLIVE/INTERSORE

Lee Brice
O CURB

a, AS LONELY BOY The Black Keys
DANGER MOUSE,THE BLACK KEYS (D.AUERBACH.P.OARNEYB.BURTON) 00 NONESUCH/WARNER BROS.,NARNER

68 62 N7
YOU THE BOSS Rick Ross Featuring Nicki Minaj
K.E. (W. ROBERTS II.K.M.ERONDU.0 T MARAJ) 0 SNS/MAYBACH/DEF JAWIDAG

T HAW., POURNAALL KNEAND.P

TIME EVER I SAW YOUR FACE Glee Cast
D.PWOODS,AMES, 0 LRESNERATOWATOM FITIIIVINATEVASCICL:

C In THE .

LEVELS

A.ANDERS,P.ASTROM,R.MURPHY (E.MACCOLL) 0 20TH CENTURY FOX TV/COLUMBIA

O 71 71

73 64 62

e 72 79

 73 78

O 75 75

77 69 68

C ao 66

84 se

I'M GONNA LOVE YOU THROUGH IT Martina McBride
M.MCBRIDER.GALLIMORE (B.HAYSLIP.S.ISAACS,J.YEARY) 0 REPUBLIC NASHVILLE

72 22 8
I WON'T GIVE UP Jason Mr.!.
J.GHIGCARELLI (J.MRAZ,M. NATTER) 0 ATLANTIC/RRP

T.H.E (THE HARDEST EVER) willtam Featuring Mick Jagger & Jennifer Lopez II
WILL.LAMAUDIOBOT,D.AUSTIN (W.ADAMS.K.OLIVER.D.L.AUSTINI 0 WILL.I.AM/INTERSCOPE

REALITY Kenny Chesney III
B.CANNON,K.CHESNEY (K.CHESNEY,B.JAMES) 0 BAIA

B.BEAVERS,L.WOOTEN (D.WILSON,B.BEAVERS,D.BENTLEY)

HOME
0 CAPITOL NASHVILLE

Dierks Bentley 111

I DO Young Jeezy Featuring Jay -Z & Andre 3000
M-16 J.W.JENKINS JRANKS.S.C.CARTEN A.BENJAMIN,L.WILLIAMS M.BENNETT 0 CTE/DEF JAWIDAG

B.KNOWLES,WEST.J.BHASKER K GWES,BHASNER.O.NNOWLES.A.B ENJAMIN.13.R.MILLS.D.DAVIS.R.WALTERS KIMIA0 PARKWOOOL
PARTY Beyonce Featuring Andre 3000

80 77 72

81 74 82

82 79 73

83 60

CD87 92

85 81 83

86 83 86

87 76 74

IC
89 86 88

90 82 89

91 63 40

92 89 97

93 88 93

CD 100 -

95 90 94

C
C 97 -

In
C LOVE'S GONNA MAKE IT ALRIGHT

T.BROWN,G STRAIT (A.ANDERSON,C.STAPLETON)

THE TROUBLE WITH GIRLS Scotty McCreary
M.BRIGHT P.WHITE,C.TAPKINS ID 19/INTERSCOPEAERCURY NASHVILLE

GOTTA HAVE IT Jay Z Kanye West 111

Justin Moore6--1

OO PARKWOOD/COLUMBIA
Beyonce

Florence + The Machine
UNIVERSAL REPUBLIC

Train
0 COLUMBIA

a: CI

THE liEPTONES,N WEST (N.0 WEST,S CARTER,P.L.WILDAMS,J BROWN,J.ROACII,FWESLEV,T PINCKNEY) ROC-A-FELLAROC NATIONOVJAM/IONG ,

BAIT A HOOK
J.STOVER (R.AKINS.J.MOOREJ.S.STOVER)

LOVE ON TOP
B.KNOWLES,S.TAYLOR .KNOWLES.T.NASH.S.TAYLO

SHAKE IT OUT
P.EPWORTH (F.WELCH,P.EPWORTH,K.HARPOON)

DRIVE BY
ESPIONAGE,B.WALKER (P.MONAHAN.E.LIND.A BJORKLUND)

LIGHTS
R.STANNARD,A.HOWES (EGO ULD ING.R.STANNARD,A MOINES)

STORM WARNING
D.HLIFF,H.HAYES (H.HAYES,G.SAMPSONGUSBEE)

AMEN
M.BRIGHT (S.BLACK,H.BLAYLOCK,C.GRAVITT.G.ORRIEN)

KYOTO
SKRILLEX (S.MODRE,SIRAH)

SUMMER NIGHTS
A.ANDERS,RASTROM,RMURPHY (W.CASEY,J.JACOBS)

WE ARE YOUNG
FUN.,J.BHASKER (N.RUESS,A.DOST,J.ANTONOFF,J.BHASKER)

O VALORY

Ellie Goulding
OO CHERRYTREE/INTERSCOPE

4
Hunter Hayes

78
OO ATLANTIC NASHVILLE/VYMN

Edens Edge
0 BIG MACHINE

Skrillex Featuring Sirah
O BIG BEAT/OWSLA/ATLANTIC/RRP

Glee Cast
0 20TH CENTURY FOX TV/COLUMBIA

Fun. Featuring Janelle Monae
0 FUELED BY RAMEN/RRP

COUNTDOWN Beyonce
B.KNOWLES.S.TAYLOR J.NASH,S.TAYLOR,B.KNOWLES.E.DEAN,G.LAMB,J.FROSTM.PANS,N.MORMS,W.MORRIS, 0 PARMNOOD/GOLOMBIA

SAFE & SOUND Taylor Swift Featuring The Civil Wars
T-BONE BURNETT (T.SWIFT,J.WILLIAMS,J.R.WHITE,T-BONE BURNETT) 0 BIG MACHINE/UNIVERSAL REPUBLIC

ROUND OF APPLAUSE Waka Flocks Flame Featuring Drake
LEX LUGER (J. MALI, HURS,L.A.LEWIS) 0 MIZAY/WARNER BROS.

CAMOUFLAGE Brad Paisley
F.ROGERS (B.PAISLEY,C.DUBOIS,K.LOVELACE) 0 ARISTA NASHVILLE

TALK THAT TALK Rihanna Featuring Jay -Z
STARGATE (E.DEAN,M.S.EFIIKSEN.T.E.HERMANSEN.S.G.GARTERA.BEST.S.COMSS.G.THOMPSON,CWALLACE) 0 SRP/OEF JAM/IIIMG

WHERE I COME FROM Montgomery Gentry
M.K NO% (R.CLAWSON,D.DAVIDSON) 0 AVERAGE JOE'S

DANCIN' AWAY WITH MY HEART Lady Antebellum
P.WORLEYLADY ANTEBELLUM (D.HAYWOOD,C.KELLEYHGCOTT,J.KEAR) 0 CAPITOL NASHVILLE

DON'T STOP (COLOR ON THE WALLS) Foster The People
R.COSTEYM.FOSTER (M.FOSTER)

MR. WRONG
0 STARTIME/COLUMBIA

Mary J. Bilge Featuring Drake
JIM 50551,R. LOVE (J.G.SCHEFFER,RIGO LOV,MORRIS,N.GAMBLE,LANUFF .OILBERT,A.GRAII, 0 MATRIARCH/GEFEN/INTERSGOPE

George Strait
0 MCA NASHVILLE

NO CHURCH IN THE WILD Jay Z Kanye West Featuring Frank Ocean
PWICKWESTR.OMPIKO.WEST.S.O.CAFITEA.C.M.NAPA.M.DMI,FOGEATAAN.G.Willeff.P.MANANERAIRIONIN.SOACII, 0 I10.4-9.1.AMOC PIATIOMENAMONG

83

74

88

53

71

30

97

98

99

100

-112rAITEEMIIIMITEI

`FIRE' AND REIGN: ADELE ATOP HOT 100
As Adele's "Set Fire to the Rain" lifts 2-1 on the Billboard Hot 100 while her
album 21 remains atop the Billboard 200 for a 17th nonconsecutive week (see
page 38), the set becomes the first by a single artist to lead the latter list while
three of its tracks have concurrently ruled the Hot 100. 21 singles "Rolling in the

Deep" and "Someone Like You" previously reigned while the set commanded the

Billboard 200 last year The "Saturday Night Fever" soundtrack is the only other

album to have managed the feat, having headed up the album ranking while
three singles from the set reached No. 1 on the Hot 100 in 1978. -Gary Trust

42 Go to www.billboard.biz for complete chart data Data for week of FEBRUARY 4, 2012
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0
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Eg TITLE
05 ARTIST IMPRINT/PROMOTION LABEL

WE FOUND LOVE
1 18

RIHANNA FEAT CALVIN HARRIS OHS/EE JAM 10.11/1Gi

2 15 IT WILL RAIN
BRUNO MARS SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC

3 14 GOOD FEELING
- FLO RIDS POE BOY/ATLANTIC

TKAHTEPEORNRYEJAAT GOT AWAY

5 SET FIRE TO THE RAIN
ADELE XL/COLUMBIA

7 1
NI**AS IN PARIS

- JAY Z KANYE WEST ROC.A.FELLA/ROC NATION/DEE JAWIDJMG

19 SEXY AND I KNOW IT
6 LMFAO PARTY ROCK/WILL. IAM/C HERRYTREE/INTERSCOPE

, WITHOUT YOU
9

2

- DAVID GOMA FEAT. USHER WHAT A InSIGASTRALWERKSCAPITOL

9 9 18 WORKOUT
J. COLE ROC NATION/COLUMBIA

10 11
27 MOVES LIKE JAGGER

MAROON 5 EAT. CHRISTINA AGUILERA MMOCTO.INURSCOPE

11 10 25 STEREO HEARTS
GYM CLASS HEROES MAI ADAM LEVINEDECATBANCENUELED BY RAMENIRRP

12 12
24 SOMEONE LIKE YOU

ADELE XL/COLUMBIA

18
10 DOMINO

JESSIE J LAVNUNIVERSAL REPUBLIC

14 13 14 DANCE (A$$)
BIG SEAN FEAT. NICKI MINAJ 0.0.0.0/DEE JAWIDJMG

18 13
SELENALO

V YOU.
THE

EEs

SCENE

NLE oVaEy wS000 DN G

-

C

0
C
21

22

10

15 15 NOT OVER YOU
GAVIN DEGRAWJ/RCA

17 12. MAKE ME PROUD
GRIME FEAT. MOO NM YOUNG MONEY/CASH MONEY/UNNERSAL REPUBLIC

21 12 LOTUS FLOWER BOMB
WALE FEAT. MIGUEL MATBACHNVARNER BROS.

31 5 TURN ME ON
DAVID GUMA FEAT. NICKI MINAJ WHAT A MUSVASTRALWERKSICAPITOL

29
INTERNATIONAL LOVE
PITBULL FEAT. CHRIS BROWN MO 305/POLO GROUNDS/NRCA

20
39 PARTY ROCK ANTHEM

LMFAO PARTY ROCK/WILLIAM/CHERRYTREE/INTERSCOPE

19 20 MR. KNOW IT ALL
KELLY CLARKSON I9/RCA

24 14 I DON'T WANT THIS NIGHT TO END
LUKE BRYAN CAPITOL NASHVILLE

24 41
GIVE ME EVERYTHING
PITBULL MR 305/POLO GROONDS/J/RGA

25 22 27 YOU MAKE ME FEEL...
COBRA STARSHIP FEAT. SABI DECAYDANCETRIELED BY RAMENIARANTIC/RRP

),A g TITLE
E. n1.3 3o ARTIST IMPRINT/PROMOTION LABEL

0 27
13 CHRIS RCA NASHVILLE0 7 THE MOTTO

DRAKE FUT LIL WAYNE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

0 33 15 ALL YOUR LIFE
THE BAND PERRY REPUBLIC NASHVILLE

29 HEADLINES
DRAKE WONG MONEY/CASH MONEYNNIVERSAL REPUBLIC

JUST A KISS30
2-5

36
LADY ANTEBELLUM CAPITOL NASHVILLE

DRINK IN MY HAND
31 2, -

16
ERIC CHURCH EMI NASHVILLE

32
28 11

YOU DA ONE
RIHANNA SRP/DEF LAILMICRIMG

36
8

YOUNG, WILD & FREE
SNOOP ONG & WIZ MIURA ROSTRUM/DOGGYSTYLEATLANTICIRRP

43 5
AKREMSCSLIMBHAiRoCEsFAHS NEON DECAMOCERIELO BY RAMEN/ATIANTIG

CAN'T GET ENOUGH
J. COLE FEAT. TREY SON. ROC NATION/COLUMBIA

10 38 9 YOU GONNA FLY
KEITH URBAN CAPITOL NASHVILLE

0 37 13 REALITY
KENNY CHESNEY BNA

30
17 KEEP ME IN MIND

NC BROWN BAND SOUTH. GROUNDMTLANTIC6GGER PICTURE

0 52 5 TAKE CARE
DRAKE FEAT. BIRMINATOUNG MONEY/CAM MONETAINIVERSAL REPUBLIC

47
5

RACK CITY
TYGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

 51 4 CHRISTR BROWN FEAT. BRAIN MCCALL JIVE/RCA

42 35
19 LET IT RAIN

DAVID NAIL FEATURING SARAH BUXTON MCA NASHVILLE

43 39
17 BRIGHTER THAN THE SUN

COWIE CAILLAT UNIVERSAL REPUBLIC0
71

2

WELLY

(WHAT DOESN'T KILL YOU)
LEY CLARKSON LORCA

45 TO
I'M GONNA LOVE YOU THROUGH IT
MARTINA MCBRIDE REPUBLIC NASHVILLE

46 42 17
EIPEATORNTCEYFEAT. ANDRE 3000 PARKWOOD/COLUMBIA

m46
7 YI ODUNOG JEEZY FEAT. JAY.. ANDRE MOO CTE/DEFJAMAILME

17 5 O'CLOCK48
3-2 T PAIN FEAT. WO KHALIF. LILLY ALLEN KONVIGT/NAPPY BOYIJIVFACA

18 TATTOOS ON THIS TOWN
49 40

JASON ALDEAN BROKEN BOW0 54 9 BBRLEAAThcrcO.U.

TUNA FEARLESS/REO

0 HOT DIGITAL SONGS"

TITLE
56 53 3e ARTIST IMPRINT/ PROMOTION LABEL

TURN ME ON
DAVID DUMPER MENIIIMATUNRAHUOCIASIRALWERKSTAPIRA I

2 24 SET FIRE TO THE RAIN
ADELE XL/COLUMBIA

0 11 5 STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON I WRCA

0 7 8

4
3

8 RACK CITY
TYGA YOU. MONEY/CASH MONEY/UNIVERSAL REPUBLIC

5 2 17
H.TR IDODA POEBOY/ATLANTICE ELIG0 6 18 WE FOUND LOVE ElRIHANNA FEAT. CALVIN HARRIS SRP/DEEJAM/10JMG

SEXY AND I KNOW IT
7 4

21
LMFAO PARTY ROOK/WILLI AM/CHERRYTREEANTERSCOPE

8
5 18 Y92pUORNIGGli MIVWXHAILILFAD:BRFURNOEMAERSISSTAUWATIAMISP

0 19 14 DOMINO
JESSIE J LAVA/UNIVERSAL REPUBLIC

0 14 14 THE ONE THAT GOT AWAY
KATY PERRY CAPITOL

11 21
NI**AS IN PARIS
JAY Z KAN. WEST ROCA.FELLAIROC NATICN/DEF JAM/M.0,1C

WITHOUT YOU
GLEE CAST 20TH CENTURY FOX TV/COLUMBIA

17 IT WILL RAIN
BRUNO MARS SUMMIT/CHOP SHOP/ELEM./MANTIC

14 12 43 PARTY ROCK ANTHEM
LMFAO PARTY ROCKANILLIAMICHERRYTREE/INTERSCOPE El

15 13
DANCE )A$$)
BIC SEAN FEAT. NICK! MINAJ 6.0.0.D./DEF JAM/10.1MG

10 THE MOTTO
FLUE FEAT. LIL WAYNE YOUNG MCNENCASH MCNEYIUNIVEMALREPUBUC

0 18 9 INTERNATIONAL LOVE
PITBULL FEAT. CHRIS BROWN 5631:1S/POLO GROUNDS/NAGA

21
31

E.MARO0 F.ASTLcInILETiNJAAAGG.GRAER

ASM_ OCTONE/INTERSCOPE

m28
3 AnScLASssB11EAROESKEATHROONIIMITCHEINCMDANC,FILED BY RAME441441C

20 17 13 RED SOLO CUP
TOBY KEITH SHOW DOG -UNIVERSAL

21 19 21 NOT OVER YOU
GAVIN DEGRAW J/RCA

El22 22 27 SOMEONE LIKE YOU
ADELE XL/COLUMBIA

23 20
18 J. COOLREKRODONUATTION/COLUMSIA

IHoLTIK.E.ITE RALIEKFEEATT HNEWAT.7

25 25
10 YOU DA ONE

RIHANNA SRP/DEEJAM/10JMG

TITLE
3 55 3e ARTIST IMPRINT/ PROMOTION LABEL

26 26 16
I DON'T WANT THIS NIGHT TO END 
LAKE BRYAN CAPITOL NASHVILLE

0 29 19 IC'EfLil'A? I5T L

C) 40 8 BLACKOUT
BREATHE CAROLINA FEARLESS

0 - 2 AETTTALJAAMSETS ARGO/CHESS/MCA/HIP-0/UME

0 1 WFAGA DRAETAIDLWAYNE YOUNG MONEY/GASH MONEY/UNIVERSAL REPUBLIC

31 24 28 STEREO HEARTS
GYM CLAM BERMS FIRS MM LOWE OBGAYOANCEIFUELED AY MNENIRRP

Cs)
35

TAKE CARE
DRAKE FEAT RIHANNA YOUNG PIONEOMNI MONE,UNIVERSAL REPUBLIC

33 27 317 LOVE YOU LIKE A LOVE SONG
SELENA GOME2 & THE SCENE HOLLYWOOD

0 33 21 WITHOUT YOU
05/10 GUETTA USRERWHAT A MOSIEMSTRALWERXS/CANTOL

1 vusLREEFAsOTU.NTHDCELNOTuVRYEFoxivicoLumBiA

43 2 SOMEBODY THAT I USED TO KNOW
WYE RAT. MUNN SAMPLES H' SECONDS/FAIRFAMINERSAL REPUBLIC

37 8 TONIGHT IS THE NIGHT
OUTASIGHT WARNER BROS.

381
37

11 TOAYULORRSSWIFT BIG MACHINE

39 33 54 ROLLING IN THE DEEP
ADELE XL/COLUMBIA

40 32 36 PUMPED UP KICKS
FOSTER THE PEOPLE STARTIME/COLUMBIA

41 39
14 A THOUSAND YEARS

CHRISTINA PERRI SUMMIDCHOP SHOP/ATLANTICiFIRPe 1 MOVES LIKE JAGGER / JUMPIN' JACK FLASH
GLEE CAST 20TH CENTURY FOX TV/COLUMBIA

43
30

07 5 O'CLOCK
MIN FEAT.WO MALIFA 8, LILY ALIBI KONVIMINAPPY BOYDIVE/RCA

444 31 23 HEADLINES
DRAKE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

1 THE FIRST TIME EVER I SAW YOUR FACE
GLEE CAST 20TH CENTURY FOX TV/COLUMBIA

13

41 38 SUPER BASS
NICKI MINN YOUNG MONEY/CAM MONEY/UNIVERSAL REPUBLIC

El

47 44 14 MAKE ME PROUD
MIME RINGO MU YOUNG MONEWCASH MONEYNNIVEISAL RENE,

0 93 9 BRIGHTER THAN THE SUN
COLBIE CAILLAT UNIVERSAL REPUBLIC

49 9 3
I WON'T GIVE UP
JASON MR. ATLANTI0RRP

50 15 STRANGE CLOUDS
B.O.B FEAT. LIE WAYNE REGELROCK/GRANG HUSRE/ATLANTIC

0 ROCK -
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10
SET FIRETOTHE RAIN
ADELE XL/COLUMBIA

2 3 22

4
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7
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7 5 53

2 3

12 8

10 14 13

e15 15

110

SOMEONE LIKE YOU
ADELE XL/COLUMBIA

PARADISE
COMPLAY CAPITOL

BLACKOUT
BREATHE CAROLINA FEARLESS

SOMEBODY THAT I USED TO KNOW
CCM FEAT KIMBRA SAMPLES N'SECONDSIALPFAX,UNIVERSAL BEIM,

ROLLING IN THE DEEP
ADELE TL/COLUM BIA

PUMPED UP KICKS
FOSTER THE PEOPLE STARTIME/COLUMBIA

I WON'T GIVE UP
JASON MR. ATLANTIC/RAP

WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP

LONELY BOY
THE BLACK KEYS NONESUCH/WARNER BROS.

SHAKE IT OUT
FLORENCE . THE MACHINE UNIVERSAL REPUBLIC

e 16 42 SAIL
AWOLNATION RED BULL

13 13 2

14

VIDEO GAMES
LANA DEL REY POLYDOR/STRANGER/INTERSCOPE

9 2 DRIVE BY
TRAIN COLUMBIA

17 15 HEARTBEAT

El

1

0 R&B/HIP-HOP-
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0
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11
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14 13

15 10

1

2

3

4

5

6

TITLE
ARTIST IMPRINT/PROMOTION LABEL

RACK CITY
MA YOUNG MONEYIGASH MONEY/UNIVERSAL REPUBLIC

15 YOUNG, WILD & FREE
SNOOP DOGS A NIBKRALIFA NAT BRUNO MARS IMTRAVATIANT,

24 NI...AS IN PARIS
JAYZ KAM WEST POTAFELM/80C NATIONMEFIAMIIIIMG

DANCE (ASS)
BIC SEAN FEAT NICKI MINAJ G.0.0.11/13EFJAMADJMO

10 THE MOTTO
BRAKE FEAT Ill WAYHE,DUNG MONEY/GASH MONEY/UNIVERSAL REPUHLIC

13 INTERNATIONAL LOVE
MIME FEAT CHRIS BROWN MR. 305/POLO GROUNDS/NRCA

7
23 WORK OUT

J COLE ROC NATION/COLUMBIA

36

11

a

12.

17

AT LAST
ETTA JAMES CHESS/MCA/LIME

FADED
1DGA FEAT. U1.111.1114 MONEY/CASH MONECUNIVENSAL REPUBLIC

TAKE CARE
DRAKE FEAT RIHANNA YOUNG MONEY/CASH MONEYNNIVEHSAL CEPHALIC

5 O'CLOCK
i.0111.14 V.117 MI./111V AlliNFINIVIITNAPPV knv,11,,,,are

HEADLINES
DRAKE YOU. MONEY/CASH MONEM/NIVERSAL REPUBLIC

SUPER BASS
NICKI MINAJ YOUNG MONEY/GASH MONEY/UNIVERSAL REPUBLIC

MAKE ME PROUD
ORME FEAT ADO MINAJTOUNG ISIONECCAM MUNECUNIVOLSAL REPUBLIC

42

14

17
STRANGE CLOUDS
RUB FEAT. LIL WAYNE RESELROCIGGRANO JURE/ATLANTIC

0 KID'
TITLE

3 TARTISLTEIMPRINT LABEL

0 14v disYOU Ras EFFMEIARHSTIN C DONERCO OBI.

- 1 PARTY ROCK ANTHEM
AIDS BOP KIDS RAZOR & TIE

2 12 MUSIC SOUNDS BETTER WITH U
GIG ONE RUSH FEAT MAXON!. 00FON CO DMA

O - 1 MOVES LIKE JAGGER
KIN BOP KIDS RAZOR & TIE

 PARTY ROCK ANTHEM
INFO INNS, HE irmts GEN DIY UHF UOSNIMEGENDANAHRG

YOU MAKE ME FEEL
K DZ BOP KIDS RAZOR & TIE

7 5 I SEE THE LIGHT
MANDY MOORE & ZACHARY LEVI WALT DISNEY0 9 25 FREAK THE FREAK OUT

YKIAAIOUS MST HAT V CLONITIUM GUI CLEUMMOOMMSVMMINS C

KW,

TS

BF0OP .1K:sDRA,L0ORV,,ET

TIE

1. 7 19 CALLING ALL THE MONSTERS
CHINA ANNE MCCLAIN WALT DISNEY

4, DYNAMITE
15

H 13, BOP KIDS RAZOR&TIE

WHEN WILL MY LIFE BEGIN
MANDY MOORE WALT DISNEY

1 STEREO HEARTS
KIDD BOP KIDS RAZOR & TIE

14 30 WATCH ME
BELLA THORNE & ZENDAYA WALT DISNEY0

5
JUSTsLIKETABAR.OvCISJAR
THE

12 8 61

2012

0 COUNTRY -

3

0
6

. TITLE
53 gg ARTIST IMPRINT/PROMOTION LABEL

1 13
RED SOLO CUP
TOBY KEITH SHOW DOG UNIVERSAL

2 19 I DON'T
CAPITOL

WANT NATH,InSv,NLLIEGHT TO END
LUKE

3
11

OURS
TAYLOR SWIFT BIG MACHINE

, 10 ALONE WITH YOU
JAKE OWEN RCA

11
18

YOUCHRIS

YOUNG RCA

6
JUST A KISS
LADY ANTEBELLUM CAPITOL NASHVILLE0 A WOMAN LIKE YOU
LEE BRICE CU.

[10

I 0

8
28 GOD GAVE ME YOU

BLAKE SHELTON WARNER BROSAWMN

20 DRINK IN MY HAND
ERIC CHURCH EMI NASHVILLE

SAFE & SOUND
TAYLOR SWIFT FFATTIE CML WNISBN MACIMEONIVERSALREFEBUC

7 34 IF I DIE YOUNG
THE BAND PERRY REPUBLIC NASHVILLE

21
ALL YOUR LIFE

1-3 THE BAND PERRY REPUBLIC NASHVILLE

DIRT ROAD ANTHEM13
12

4-
JASON ALDEAN BROKEN BOW

8 20 THE TROUBLE WITH GIRLS
SCOTTY MCCREEMY IWINTERSCOPE/MERCURY

. ,4 17 KEEP ME IN MIND
MC BROWN BAND SOME. GROUNWATMNOMIGGE11 PICTURE

C) LATIN

1

lc 2

3 4

4 3

5 5

6 6

0
k8

7

9 8

0:11)

11 10

12 12

,13 11

17

5 13

TIST IMPRIAR/PROMOIRIN LABEL

DANZA KUDURO
DON TEA SASSOSYANUCNANATBMCHOFNNNFRSIL HUSK IAN

107
I KNOW YOU WANT ME (CALLE OCHO)
PITBULL ULTRA

TT
INTENTALO
36ALLM0 FEAT. EL BERTA Y AMERICA SIERRA FONOVISA

107 HIPS DON'T LIE
SHAKIRA FEAT. WYCLEF JEAN EPIC/SONY MUSIC LATIN

89 WAKA WAKA (THIS TIME FOR AFRICA) 4
SHAKIRA FEAT. FRENLYGROUND EPIC/SONY MUSIC LATIN .

21
PROMISE
ROMEO SANTOS FEAT. USHER SONY MUSIC LATIN A

LAscosAsPSTUENAS
PRINCE ROYCE TOP

66 RABIOSA
SHAKIRA EPIC/SONY MUSIC LATIN

107 EHEIrIGENR LESIAS INTERSCOPEL UNIVERSAL MUSIC LATINO

16
EL VERDADERO AMOR PERDONA
MANA WARNER LATINA

16 LOVUMBA (PRESTIGE)
DADDY YANKEE EL CARTEL

 BON, BON
- PITBULL MR. ME/FAMOUS ARTIST/SONY MUSIC LATIN

72 THE ANTHEM
PITBULL FEAT. UL JON FAMOUS ARTIST/TVT

47 T00DOANB

0.A.ORFANATO/MACHETE/UNIVERSAL MUSIC LATINO

SHAKIRA FEAT. EL CATA EPIC/SONY MUSIC LATIN

0 TROPICAL

1 1 21
ROMEO SANTOS FEAT USHER SONY MUSIC LATIN

,

4 3 71 SHAKIRA FEAT. EL CATA EPIC/SONY MUSIC LATIN

2 - - SHAKIRA EPIC/SONY MUSIC LATIN

7 107 ELLA Y YO

9 167 ESLVUISACVREESMPOESNONTY DISCOS/SONY MUSIC LATIN

6 HH PRINCE ROYCE TOP STOP/ATLANTIC

E

, 10 1 NINA BONITA

O 8 22 ,W,,,E,,PEAsTE.
CRESCENT mCCLNAIERVE FORECASTMERVE

3
1 L L m AVENTURA PREMIUM LATIN

4 -- PRINCE ROYCE TOP STOP/ATLANTIC

5 i STAND BY ME

1- .-. SANTANA COLUMBIA/LEGACY

1" " ROMEO SANTOS FEAT. TOMATITO SONY MUSIC LATIN

7 187 OYE COMB VA

1 107 DILE AL AMOR

, , MI SANTA

5, RABIOSA

0, CORAZON SIN CARA

,5 EL AMOR QUE PERDIMOS

PRINCE ROYCE TOP STOP

PRINCE ROYCE TOP STOP/ATLANTIC

AVENTURA FEAT. DON 0MM PREMIUM LATIN

CHINO G NACHO MACHETE/UNIVERSAL MUSIC LATINO _

LAS COSAS PEQUENAS

MI ULTIMA CARTA15
1, -

4-,
PRINCE ROYCE TOP STOP/ATLANTIC

TITLE
5131 35 ARTIST IMPRINT/LABEL

PROMISE

A
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ualt Elt TITLE
s3 33o ARTIST (IMPRINT / PROMOTION LABEL)

0 2 16 ELT WILL RAIN
MIND MARS (SUMMIT/CHOP SHOP/ELEKTFWATLANTIC)1 3 15 THE ONE THAT GOT AWAY

KATY PERRY (CAPITOL)

I 3 17r1 WE FOUND LOVE
RIHANNA FEAT. CALVIN HARRIS (SRP/DEF JAM/IDJMG)

O 4 17 GOOD FEELING
FLU RIDA (POE BOY/ATLANTIC)

O 6 SET FIRE TO THE RAIN
ADELE (XL/COLUMBIA)

O 7 20 LOVE YOU LIKE A LOVE SONG
SELENA GOMEZ 8 THE SCENE (HOLLYWOOD)

7 5 21 SEXY AND I KNOW IT
LMEA0 (PARTY ROCK/WILL.I.AM/CHERRYTREE/INTERSCOPE)

O 9 18
DOMINOJ.E

(LAVA/UNIVERSAL REPUBLIC)

8 21 WITHOUT YOU
DAVlooDETTA FEAT usHER (WHAT A MUSIC/ASTRALWERKS/CAPITOL)

C) 11 19 NOT OVER YOU
GAVIN DEGRAW (1/RCA)

11 10 28 STEREO HEARTS
cm MS REMO 'IMAM WANE Ill#CMSANCVNIELED BY RAMER/PRP)

12 28 MOVES LIKE JAGGER
MAROON 5 FEAT. CHUMP AGUILEPA MedWOCTONEANTERSCOPM

CD 14 12 WORKOUT
J. COLE (ROC NATION/COLUMBIA,

411) 29 6 ToArouNmAMFEAET.RMK°N1MINAJ (n/HAT A MUSIC/ASTRALWERKS/CAPITOL)

23 8
ASS BACK HOME
ENRCUSSIERIESKAINFOXIIM711,19AVKANGDFNUOK/RANMATM,

 16 16
I

HOT

cK.EL El T

RAE

L KE AET vH A

BOYS (RCA)

le 21 11! T*
z*KANASYE WEST OC

IN PARIS
FELAMOC NATION/DEFJAMAIXIMG)

0 25 10
IpNiTeruLELRFEANTAmTaiNotL441-°8. 305/POLO GROUNDS/J/13CA)

19
11T YOU DA ONE

RIHANNA (SRP/OEF JAWIEUMG)

15 4 BLACKOUT
BREATHE CAROLINA (FEARLESS/RED)

27
12 TONIGHT IS THE NIGHT

OUTASIGHT (WARNER BROS.)

17
13

HEADLINES
DRAKE {YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC)

28 12 HEARTBEAT
THE FRAY (EPIC)

30 2 STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON (19/RCA)

26
20 MR. KNOW IT ALL

KELLY CLARKSON (19/RCA)

24
10 MARRY THE NIGHT

LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)

29 YOUNG, WILD & FREE
5119m0099ew9KG11110MteRIMOIANSGOSTKOMIXGRYSTAMILARTICA,

22
14 5 O'CLOCK

TRAIN FEAT. WQ KNAUFA B OLT ALLEN (KONVICT/NAPPY BOX/ME/RCM

37 2 GLAD YOU CAME
THE WANTED (GLOBAL TALENT/MERCURVADJMG)

31 7 MUSIC SOUNDS BETTER WITH U
BIG TIME RUSH FEAT MANN (NICKELODEON/COLUMBIA)

I CD 34 DANCE (A$$)
DIG SEAN FEAT. NICK! MINAJ (6.0.0.0./DEF JAM/IDJMG)

CD 32 5TH.E (THE HARDEST EVER)
HAT.NRCIANER a ENNIFRILOMANILFIAMANTERSCOPM

I CD 35
SAY YOU LIKE ME
WE THEKINGS (5 -CURVE)

CD38
4 .(21(31SATGI!GlitUNLI/INTERSCOPE)

10 39 5

CD 12 TAKE CARE
MMKENATIIINANNAGolINGVONEWCASHMONVIAINIVERSAL REPUBLIC/

SORRY FOR PARTY ROCKING
LMFAO (PARTY ROCK/WILL I AM/CHERRXTREEANTERSCOPE)

- =
F.39 36 16

BRIGHTER THAN THE SUN
COLBIE CAILLAT (UNIVERSAL REPUBLIC)

PRINCESS OF CHINA
COLOPLAY FEAT. RIHANNA {CAPITOL)

JUST A KISS
LADY ANTEBELLUM (CAPITOL NASHVILLE/CAPITOL)

MIDDLE FINGER
coBrusTARsmPFEATmAcmwER DBCAXDANCGDHLED Sr RAW RR

Solo males move to the top of Billboard's Mainstream Top 40 and

Adult Top 40 charts, as Bruno Mars and Gavin DeGraw top the

tallies, respectively.

Mars scores his fourth Mainstream Top 40 No. 1, as "It Will Rain"

lifts 2-1. He previously led for a week as a featured act on B.o.B's

"Nothin' on You" (2010) and with his own "Just the Way You Are"

(three weeks, 2010) and "Grenade" (five, 2011). In less than two

years, Mars has landed within one of matching the mark for most

chart -toppers among solo males in the ranking's entire 19 -year

history. Nelly and Justin Timberlake lead all male soloists with five

No. is apiece.

On Adult Top 40, DeGraw

celebrates his first No.1, as

"Not Over You" rises 2-1. He

had previously peaked in the

top 10 with "I Don't Want to

Be" (No. 9, 2004); "Chariot"

(No. 5, 2005); and "In Love

With a Girl" (No. 5, 2008). On

Mainstream Top 40, "Over"

advances 11-10, marking his

third top 10.
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1 1 22
SOMEONE LIKE YOU
ADELE (XL/COLUMBIA)0 2 23 JUST A KISS

LADY ANTEBELLUM (CAPITOL NASHVILLE/CAPITOL) 3 30 GOOD LIFE
ONEREPUBLIC (MOSLEYONTERSCOPE)

4 4
32 IF I DIE YOUNG

THE BAND PERRY (REPUBLIC NASHVILLE/UNIVERSAL REPUBLIC)

20 MR. KNOW IT ALL
KELLY CLARKSON I19/RCA)

18
BRIGHTER THAN THE SUN

COLBIE CAILLAT (UNIVERSAL REPUBLIC)

44 ROLLING IN THE DEEP
ADELE (XL/COLUMBIA)

48 F**KIN' PERFECT
PINK (LARGE/RCA)

30 THE EDGE OF GLORY
LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)

24 eaM11 OVN E5SFEATLGInKR,E.NJAAAGG.GZRo.,0,T.E

7 NOT OVER YOU
GAVIN DEGRAW (J/RCA)

4 SET FIRE TO THE RAIN
ADELE X COLUMBIA)

(17 Frac SONGS"

1 O ,

4
GREATEST THE ONE THAT GOT AWAY InGAINER KATY PERRY (CAPITOL)

m NOTHING
THE SCRIPT (PHONOGENIC/EPIC)

4 IT WILL RAIN
BRUNO MARS {SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC)

12 YOU AND I
LADY GAGA (STREAMLINE/KONLIVEANTEFISCOPE,

4 CRAWLING BACK TO YOU
DAUGHTRY (19/RCA)

13
LET'S STAY TOGETHER

SEAL (REPRISE/WARNER BROS.)

20 TONIGHT TONIGHT
HOT CHELLE RAE (JIVE/RCA)

4 WITHOUT YOU
DAVID GUETTAFEAT.USHER (WHAT A MI1SIC/ASTRALWERKS/CAPITOM

15 A BRIGHTER DAY
THE DOOBIE BROTHERS )1101/11

16 TALKING TO YOU (IS LIKE TALKING TO MYSELF)
DARYL HALL (VERVE FORECAST/VERVE)

17 LET THE RAIN
MARGO REY (ORGANICA)

HEARTBEAT
THE FRAY (EPIC)

5
MF AAT TSNTATEHRA NSON ACROBATNANGUARD APITOL

ADULT TOP 40'"
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O 2 30 )NOT OVER YOU
GAVIN DEGRAW (J/RCA)

10 SET FIRE TO THE RAIN
ADELE (XL/COLUMBIA,0

O 3
O 3

14 THE ONE THAT GOT AWAY
KATY PERRY (CAPITOL)

10 IT WILL RAIN
BRUNO MARS (SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC)

5 1
21 MR. KNOW IT ALL

KELLY CLARKSON (19/RCA)

6 4
30 BRIGHTER THAN THE SUN

COLBIE CAILLAT (UNIVERSAL REPUBLIC)

O , 18 CRAWLING BACK TO YOU
DAUGHTRY (19/RCA)

20 MOVES LIKE JAGGER
MAROON 5 FEAT. CHRISTINA AGUILIMA (ASM/OCTONE/INTERSCOPE)

25
JUST A KISS
LADY ANTEBELLUM (CAPITOL NASHVILLE/CAPITOL)

12 WE FOUND LOVE
-RIHANNA FEAT CALVIN HARRIS (SRP/OEF JAMADJMG)

8 7

9 8
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11 10 19 STEREO HEARTS
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THE FRAY (EPIC)
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15 PARADISE
COLOPLAY (CAPITOL)

16 WITHOUT YOU
RAVI!, &HEFT& FEAT USHER (WENT A 1011SIC/ASTRALWERKS/CAPITOM

, A THOUSAND YEARS
CHRISTINA PERRI (SUMMIT/CHOP SHOP/ATLANTIC/RRP)

3 CI STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON (19/11CA)

2 DRIVE BY
TRAIN (COLOMBIA)

18 LIGHTS
ELLIE GOULDING (CHERRYTREE/INTERSCOPE)

CALLED OUT IN THE DARK
SNOW PATROL (POLYDOR/FICTION/ISLAND/IDJMG)

6 LOVE YOU LIKE A LOVE SONG
SELENA GOMEZ & THE SCENE (HOLLYWOOD)

6 DOMINO
JESSIE .1 (LAVA/UNIVERSAL REPUBLIC)

3 FINE BY ME
ANDY GRAMMER (S -CURVE)

13
WISH YOU WERE HERE
AVRIL LAVIGNE (RCA/EPIC)

7 I LIKE IT LIKE THAT
HOT CHELLE RAE FEAT NEW BOYZ (RCA)

10 SHAKE IT OUT
FLORENCE + THE MACHINE UNIVERSAL REPUBLIC
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e 38
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TITLE
AG ARTIST (IMPRINT / PROMOTION LABEL)

13 rig.1±0 RELY BOY
THE BLACK KEYS {NONESUCH/WARNER BROS.)

18 THESE DAYS
FOG FIGHTERS (ROSWELL/RCA)

17 FACE TO THE FLOOR
GHEVELLE (EPIC)

26 THE SOUND OF WINTER
BUSH (TUBA ROCIK/FONE)

19 PARADISE
COLDPLAY (CAPITOL)

34 WALK
FOG FIGHTERS (ROSWELL/RCA)

7 13
SOMEBODY THAT I USED TO KNOW
oomummIVIUMFtm N'KuoNGANKFAKUNMaLauljeLd

13
MONARCHY OF ROSES
RED HOT CHILI PEPPERS (WARNER BROS.)

18 SHAKE IT OUT
FLORENCE THE MACHINE (UNIVERSAL REPUBLIC)

3 BULLY
SHINEDOWN {ATLANTIC)

20 COUGH SYRUP
YOUNG THE GIANT (ROADRUNNER/RRP)

20 TONIGHT
SEETHER (WINDUP

28
THE ADVENTURES OF RAIN DANCE MAGGIE
RED HOT CHILI PEPPERS (WARNER BROS

18 A WARRIOR'S CALL
VOLBEAT (VERTIGO/UNIVERSAL REPUBLIC)

14 DON'T STOP (COLOR ON THE WALLS)
FOSTER THE PEOPLE (STARTIME/COLUMBIA)

SATELLITE
RISE AGAINST (DGC/INTERSCOPE)

14 NARCISSISTIC CANNIBAL
KORN FEAT. SHRILL., KILL THE NOISE (ROAORUNNER/RRP)

17 BURIED ALIVE
AVENGED SEVENFOLD (HOPELESS/SIRE/WARNER BROS)

15 THE COLLAPSE
ADELITAS WAY (VIRGIN/CAPITOL)

18 BOTTOMS UP
NICKELBACK (ROADRUNNER/RRP)

15 AFTER MIDNIGHT
BLINK -182 (DGC/INTERSCOPE)

2 TATTOO
VAN HALER (INTERSCOPE)

15 ABERDEEN
CAGE THE ELEPHANT IDSP/JIVE/RCA,

11
REMEMBER EVERYTHING
FIVE FINGER DEATH PUNCH (PROSPECT PARK)

3 NOT YOUR FAULT
AWOLNATION {RED BULL,

3 MIDNIGHT CITY
MRS. (M83/MUTE/CAPITOL)

7 WE ARE YOUNG
FUN. FEAT. JANELLE MONAE (FUELED BY RAMEN/RRP)

6 TONGUE TIED
GROUPLOVE (CANVASBACK/ATLANTIC,

2 SIMPLE SONG
THE SHINS (COLUMBIA)

9 SET FIRE TO THE RAIN
ADELE (XL/COLUMBIA)

6 EYES WIDE OPEN
STAINS (FLIP/ATLANTIC,

20
THIS IS GONNA HURT
5000. A.M. (ELEVEN SEVEN)

14
BULLET IN MY HAND
REDUGHT KING (HOLLYWOOD)

10 THE WALK
MAYER HAWTHORNE (UNIVERSAL REPUBLIC)

7 UNDERGROUND
JANE'S ADDICTION (CAPITOL,

2 NO RESOLUTION
SEETHER (WINO UP)

14 CALLED OUT IN THE DARK
SNOW PATROL (POLVDOR/FICTION/ISLANDADJMG)

14 GET THRU THIS
ART OF DYING (INTOXICATION/REPRISE/AG)

3 LITTLE TALKS
OF MONSTERS AND MEN (RECORD RECORDS)

15 CURL OF THE BURL
MASTODON (REPRISE/WARNER BROS.)

5 THE WAITING ONE
ALL THAT REMAINS (PROSTHETIC/RAZOR & TIE)

13
PUNCHING IN A DREAM

niENAPRANOKIM5 (SOMEWHAT DAMAREEDPOLAIRRNNIVERSAL REPUBLIC,

CD
IN MY BLOOD
BLACK STONE CHERRY (IN DE GOOT/ROADRUNNER/RRP) I

oT 3HB
BE BUT

ICD 42 4 EVERYBODY TALKS
NEON TREES (MERCURY/IDJMG)

iltD 44 6 UNDONE
ARANDA (ARANDAMUSIG)

40
15

HEARTBEAT
THE FRAY (EPIC)

O 47 3 GFRARFEFIETI6 (N.W.FREE/CAP)TOLI

48 45 11
ALL I EVER WANTED
THE AIRBORNE TOXIC EVENT (MAJORDOMO/ISLAND/10MR)

WE TAKE CARE OF OUR OWN
BRUCE SPRINGSTEEN (COLOMBIA)

O 50 2 DRIVE BY
TRAIN (COLUMBIA)

Florence 8 the Machine notch their second

Triple A No.1, as "Shake It Out" lifts 2-1. The

band reigned for three weeks early last year

with "Dog Days Are Over." The act's second

studio album, Ceremonials, debuted atop Rods

Albums in November and has sold 466,000

copies, according to Nielsen SoundScan.
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g TITLE
1 ARTIST (IMPRINT / PROMOTION LABEL)a3 3 rig41) 1 13

LONELY BOY
THE BLACK KEYS (NONESUCH/WARNER BROS.)O 2

17
THESE DAYS
FOG FIGHTERS IROSWELL/RCA,

3 3
29 YOUNG

COUGH
THEH GI SA NYT RUO APO RUNNER/RRP)

4 4 14
MONARCHY OF ROSES
RED HOT CHILI PEPPERS (WARNER BROS

19
PARADISE
COLDPLAY (CAPITOL)

6 26 THEn,CIOAURNocDv El? NFE, WINTER

10
8

17 FACE TO THE FLOOR
CHEVELLE (EPIC)

7 19 ACABSEETRHEDELEEPEHNANT (GSPIJIVE/RCA)

O 1" In SOMEBODY THAT I USED TO KNOW
,TY,TVEY99IIIII,TPTIP99199,999,g(19.991

AFTER MIDNIGHT10 9 16
BLINK -182 DGC/INTERSCOPEI

 11 10 DON'T STOP (COLOR ON THE WALLS)
FOSTER THE PEOPLE ($TARTIME/COLUMBIA)

41)
13 15

NOT YOUR FAULT
AWOLNATION {RED BULL)

0 14 11 SATELLITE
RISE AGAINST IDGC/INTERSCOPEI

25 DARK HORSES
SWITCHFOOT (LOWERCASE PEOPLE/ATLANTIC)

O 12 16 SHAKE IT OUT
FLORENCE + THE MACHINE (UNIVERSAL REPUBLIC)

O 17 7 TONGUE TIED
GROUPLOVE (CANVASBACK/ATLANTIC)

It18 8 WE ARE YOUNG
FUN. FEAT. JANELLE MONAE (FUELED BY RAMEN/RRP)

lit) 19 3 SHINEDOWN (ATLANTIC)

19 20 13
KNOARNRFECATI SSKSRILSL FIT I SCMCL LAT H ISNE NOISE , RALOA °RONNE FI/R RP)

O 23 7 MIDNIGHT CITY
M83. (M83/MUTE/CAPITOL)

ICD 21 5 NEON TREES

O 22 10 MUSTACHE MAN (WASTED)
CAKE (UPBEAT/ILGI

O 25 9 ?A2MITI'o(pi)YrouO 2 SIMPLE SONG
THE SHINS (COLUMBIA)

28 LITTLE TALKS
OF MONSTERS AND MEN (RECORD RECORDS

CR TRIPLE Ails

O 2
2 1

3

10 5
It) 6

t0
Mt) 9

8 4

10 12
10 11

5_11 13

12 7

113 10

 25
BD 20

LO21

ft15

16

18

20 17

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

EMERGE THE MACHINE (UNIVERSAL REPUBLIC]
SHAKE IT OUT14

13
LONELY BOY !18
THE BLACK KEYS (NONESUCH/WARNER BROS.)

17 THE WALK
MAYER HAWTHORNE (UNIVERSAL REPUBLIC, 9443

6 SOMEBODY THAT I USED TO KNOW
GOTT FEITAMBILI ,SAMPLES 'N' SEANDS,IFTANNIVRISAL HPUBLI. vo

21 CALLED OUT IN THE DARK
SNOW PATROL {POLVDOR/FICTIONASLANDADJMG, 14/§0

10 SET FIRE TO THE RAIN !ADELE (XL/COLUMBIA) C

14
`004

GFRRAFFEISTIS (N.W.FREE/CAPITOL)

19 PARADISE
COLOPLAY (CAPITOL)

13
DON'T STOP (COLOR ON THE WALLS)
FOSTER THE PEOPLE (STARTIME/COLUMBIA)

14 HEARTBEAT
THE FRAY (EPIC)

42 LOST IN MY MIND
THE HEAD ARO THE HEART (SUB POP)

21 LUCKY NOW
RYAN ADAMS (PAX.AM/CAPITOL)

22 CALAMITY SONG
THE DECEMBERISTS (CAPITOL)

2 SIMPLE SONG
THE SHINS (COLUMBIA,

2 CHARLIE BROWN
COLDPLAY (CAPITOL)

2 DRIVE BY
TRAIN (COLOMBIA,

7 VIDEO GAMES
LANA DEL REY (POLYDOR/STRANGEFI/INTERSCOPEI

8 SAW YOU FIRST
GIVERS IRED/GLASSNOTE,

11 DOWN IN THE VALLEY
THE HEAD AND THE HEART (SUB POP,

11
ROOM AT THE END OF THE WORLD
MATT NATHANSON (ACROBAT/VANGUARD,lop

le 27 3
GHOST
INGRID MICHAELSON (CABIN 24/MOM POP)

113 22 14

bz 26 2 WAII
(LYEOTSU3RWEAAKTRECCOHIRDHS/LMARNEIR BOON.)

r5 19 12

LITTLE TALKS
OF MONSTERS AND MEN (RECORD RECORDS)

CHANGE THE SHEETS
KATHLEEN EDWARDS (ZOF/ROUNDER)

WE ALL GO BACK TO WHERE WE BELONG
RE .M. (WARNER BROS

E,

oeo

44 Go to www.billboard.biz for complete chart data Data for week of FEBRUARY 4, 2012
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O 2 4 21 In
O 3 5

YOU
J STROUD, YOUNG,L LAIRDI

3 1 3
DRINK IN MY HAND

O 6
5

[ 0 7
re

7

2

10

26

I DON'T WANTTHIS NIGHT TO END
V STEVENS IL BRYAN, DAVIDSON,RAKINS,B.HAYSLIP,

.1 JOYCE, CHURCHM.PHEENEY.LIAIRDI

ALL YOUR LIFE
N.CHAPMANIB.HENNINGSEN,C.HENNINGSEN,

KEEP ME IN MIND
K.STEGALLZ.BROWN,BROWN,W.DURRETTEN.COWAN,

REALITY
B CANNON,K.CHESNEYOCCHESNEYB.JAMESI

YOU GONNA FLY
O HUFER.URBANUJOHNSTON,CLUCAS,PBRUSE

Artist
IMPRINT & NUMBER / PROMOTION LABEL

Luke Bryan
OO CAPITOL NASHVILLE

ChrisYoung
0 RCA

Eric Church
0 EMI NASHVILLE

The Band Perry
@REPUBLIC NASHVILLE

Zac Brown Band
()SOUTHERN GROUND/ATLANTIC/BIGGER PICTURE

Kenny Chesney
0 BNA

Keith Urban
()CAPITOL NASHVILLE

8 5 1
LET IT RAIN David Nail Featuring Sarah Buxton
FLIODELL,C.AINLAYOINAILASINGLETON/ o MCA NASHVILLE

O 10 11

11 12

le 12 13

 13 14

17 21

4:11) 16 18

O 14 15

15 16

O 19 19

41) 18 17

20 20

O 22 27

4) 23 31

22 21 22

24 23

(2) 25 25

O 26 24

I'M GONNA LOVE YOU THROUGH IT
m.666606606w6736616wsu6smukcs,HE006

HOME
EBEAVBS,LWOOTENID.WILSON,B.BEAVERSD.BENTLEYI

RED SOLO CUP
TKEITH IJBEAVERSOBEAVERS.B.WARREN,B.WARREN,

LOVE'S GONNA MAKE IT ALRIGHT
T.BROWN,G.STRAITIAANDERSON,C.STAPLETON,

OURS
NCHAPMAN,TSWIFTOISWIFTI

ALONE WITH YOU
J.MOIR.CLAWSONICGRAVIT,J.T.HARDING,SMCANALLY,

STORM WARNING
D. HUFF,H.H.S lake/ES,G.SAMPSONellSBEEl

CAMOUFLAGE
FROGERSIB.PAISLE.C.DUBOISKLOVELACE)

WHERE I COME FROM
M.KNOX(R.CIAWSON,D.DAVIDSOM

BAIT A HOOK
U.STOVERIRAKINS,IMOORE,S.STOVER)

AMEN
KBRIGHTIS.BLACK,H.BLAYLOCK,C.GRAVITT,G.VBRIEN)

7
DANCIN' AWAY WITH MY HEART 1
RWORLEY,LAOYANTEBELLUMIO.HAYWOOETC.KELLEY,H.SCOT,KEAR)

DRINK ON IT
SHENDRICKSM.R.STEWART,A.ANDER,RCLAWSON1

MY HEART CANTTELL YOU NO
T.BROWNIS.CLIMIED.W.MORGAN,

THE TROUBLE WITH GIRLS
MBRIGHTIRWHITE,CTOMPKINS1

A WOMAN LIKE YOU
J.STONE,LBRICEIIBULFORDP.BARTON,STONE1

LIKE MY DOG
C CHAMBERLAIN B CURRINGTON IS.EMERICK, ALLEN,

Martina McBride
0 REPUBLIC NASHVILLE

Dierks Bentley
OCAPITOL NASHVILLE

Toby Keith
0 SHOW DOG-UNIYEASAL

George Strait
o MCA NASHVILLE

Taylor Swift
00 BIG MACHINE

Jake Owen
0 RCA

Hunter Hayes
OATLANTIC/WMN

Brad Paisley
@ARISTA NASHVILLE

Montgomery Gentry
AVERAGEJOES

Justin Moore
O VALORY

Edens Edge
ID BIG MACHINE

Lady Antebellum
0 CAPITOL NASHVILLE

Blake Shelton
()WARNER BROS/WMN

Sara Evans
@RCA

Scotty McCreery
@1WINTERSCOPE/MERCURY

Lee Brice
@CURB

Billy Currington
@MERCURY

10

11

12

13

14

14

15

17

17

18

20

21

21

Poised to become

Young's fifth

straight No.1 on the

radio fist, song also

matches the artist's

career -best rank

on Country Digital

Songs with an 11-5

leap (37,000 down-

loads). He previ-

ously peaked with

that same weekly

download rank with

"Tomorrow" last

spring.

If
10 1

Arizona native

logs his 14th top

10 with the second

single (and title

track) from his

sixth studio album,

which makes its

retail debut on Feb.

7. Lead single "Am

I the Only One"
23 became his eighth

24 No.1 on the Sept.

3 chart.

24

Lill' TITLE3 53 PRODUCER ISONGWRITER)

2725 BETTER THAN I USEDTO BE
B.GALLIMORE TMCGRAW IBSIMPSON AGORLEY,

® 31 37
OVER YOU
ELIDDELLC.AINIAyGWORPIM.LAMBERT,B.SHELTON,

28 28 26
COME HOME
BGALLIMOREEHILLIRBTEDDERI

 29 29
THIS OLE BOY
RODONNELLIBRAYSLIPp.DAVIOSaN,R.AKINSI

 30 30
SOMETHIN"BOUT A TRUCK
DJAMESIKMOORE,D.COUCH1

CD 37 BANJO
DRUFERASCAMATTSITMARTIN.W.MORLEY,N.THRASHER)

0 32 34
YOU DON'T KNOW HER LIKE I DO
0 HUFF IB. GILBERTJ.MCCORMICK)

CD 33 32
GOT MY COUNTRY ON
K.STEGALLIK.ARCHER,J.WEAVERTIMYRICK1

CD 34 33
LETS DON'T CALL IT A NIGHT
GLINOSEY1C.JAMES,BIONG,MCBRIDE1

35 35 36
WANNA MAKEYOU LOVE ME
ISTROUDM.COLLINS,BPINSOM

O 36 35
(KISSED YOU) GOOD NIGHT
MSERIETICD.GOSSIN.J.KEARI

O 38 39
HE'S MINE
THEWITT,RATKINSIC.BEATHARD,P.O'DONNELLIJAMES1

O 39 38
GEORGIA PEACHES
BGALLIMORE(M.HOPE,B.DALY,R.PROCTOR1

41 41
MILLION DOLLAR VIEW
KBEARDM.WRIGHTIOLMURPHKG.G.TEREN

C)
42 43

HOME SWEET HOME
RMYRICK,N.HOITMANICI.MYRICK,N.HOFFMAN,KMARIED.HORN8

cp 47 48 EVEN IF IT BREAKS YOUR HEART
mmucKElw.666E.P65611

CD 55 59
COWBOYS AND ANGELS
EBEAVERSRILYNCHALEO,T.NICHOLSI

[ 43 43 44
ANGEL EYES
ILE° /J.COPLAN,EGUNDERSON,EPASLAYI

C) 46 42 SATURDAY NIGHT
INIEBANKCW.BOWEN,LT.MILLER,

[45 45 45
THAT GIRL
ELMURPHYMPOWLEFLIWILLMON,C.INGERSOLLI

46 40 40
DRINK MYSELF SINGLE
B.BEAVERSIM.HOLMESAMEENEY,

147 44 47
UNDERDOG
S.NIELSON 1G.S.NIELSON,D.LMURPHY.SEVER,H.TOBIN,

48 54
TIME IS LOVE
EROCERSITSHAPIRO.MARTIN,M.NESLERI

IV 49 46
COMIN' AROUND
PODONNELLOTHOMPSON,GLAWSON,KMARVE0

(25 54 57 WHY YAWANNA
S HENDRICKS (CGRAVITTC OESTEFANOq.GDRIEYI

Artist
IMPRINT. NUMBER / PROMOTION LABEL

Tim McGraw
@CUR

Miranda Lambert
@RCA

Faith Hill
@WARNER BROS,.

Craig Morgan
0 BLACK RIVE

Op Moore
@MCA NASHVILLE

Rascal Flat,
BIG MACHINE

Brantley Gilbert
@VALOR)

Chris Cagle
°BIGGER PICTURE

Casey James
019/6N

Andy Gibson
(DOMP/RS,

Gloriana
@EMBLEM/WARNER BFIOSJWA

Rodney Atkin
@CUR

Lauren Alain
1:119/INTERSCOPE/MERCURI

Trace Adkins
@SHOWDOG-UNIVERSAL

The Farm
OALL IN/ELEKTRA NASHVILLE/NEW REVOLUTION

Eli Young Band
@REPUBLIC NASHVILLE

Dustin Lynch
@BROKEN BON

Love AndThefl
@RCA

Wade Bowen
06E4 GAYIEBNA

Kevin Fowler
OAVERAGEJOE

Sunny Sweeney
@REPUBLIC NASHVILLE

The LostTrailers
0 REIT/STOKES TUNE

Josh Turne
@MCA NASHVILLE

JoshThompson
@RCA

Jana Kramer
@ LEKTRA NASHVI

0 TOP COUNTRY ALBUMS"

Sce 88

!,1 ARTIST Title
3,i IMPRINT NUMBER / DISTRIBUTING LABEL (PRICE)

O 3 2

F.

[

2 3

4 6

5

5 4

O 6 5

10 12 8

0 10 11

10 7 10

Bon SHOT
DEBUT

12 11 9

13 13 12

0 14
W. 16

16 14

10
18

0
0
21 9

22 18

23 21

24 20

25 17

23

15

22

24

18

0-

14

22

15

21

23

17

19

20

16

:41

13 #v1 TOBY KEITH
s SHOW DOG -UNIVERSAL 015592 19.98,

Clancy'sTavern CD
25

27 29 27

28 28 28

29 27
24

LADY ANTEBELLUM OwnThe Night
CAPITOL NASHVILLE 94431 118.981

LUKE BRYAN Tailgates &Tanlines
CAPITOL NASHVILLE 70412 116.981

THE BAND PERRY The Band Perry
REPUBLIC NASHVILLE 014839/UN1VERSAL REPUBLIC 110.981

JASON ALDEAN My Kinda Party
BROKEN BOW 1697 118.981 El 30 31 33

SCOTTY MCCREERY Clear As Day
19/MERCURY NASHVILLE 016022/IGNUMGN 13.901

El

0 37 35

32 30 26
TAYLOR SWIFT Speak Now
BIG MACHINE TS0300A 118 981

TIM MCGRAW Number One Hits
CURB 79205 118.981

33 32 29

BRANTLEY GILBERT HalfwayTo Heaven
VALOR,/ RG0100 114 981

C536 34

ERIC CHURCH Chief
EMI NASHVILLE 94266'

1 35 34 32
116.981

MARTINA MCBRIDE Hits And More 11]
RCA 98087/SMN 110.981

36 33 31

MIRANDA LAMBERT FourThe Record
RCA 90589/SMN 111.98/ .

 , 37 35 36

ZAC BROWN BAND You GetWhatYou Give
SOUTHERN GROUND/ROAR/BIGGER PICTURMATLANTIC 524722/AG 118.981. 38 25 30

19
trait

14
MI GEORGE STRAIT lmr6 George SMCA

NASHVILLE 016007/UME 17.98) In
40 38 38

BLAKE SHELTON Loaded:The Best Of Blake Shelton
REPRISE 525092/VVMN 118.98,

PISTOL ANNIES Hell On Heels
COLUMBIA 94916 E0/SMN 111.981

41 40 46

LAUREN ALAINA Wildflower
19/MERCURY NASHVILLE 016025/IGA/UMGN 11098,

2 42 42 42

BLAKE SHELTON Red River Blue
WARNER BROS 522320/WMN 118.981

, 43 39 37

GEORGE STRAIT Here For A GoodTime
MCA NASHVILLE 015922/UMGN 113.98/ 0 49 41

ELI YOUNG BAND Life At Best
REPUBLIC NASHVILLE 015856/UNIVERSAL REPUBLIC 110.981

3 45 45 43

THE LITTLE WILLIES ForThe GoodTimes
MILKING BULL 30155' 118.981 46 43 40

JAKE OWEN Barefoot Blue Jean Night
RCA 89547/SMN MORO 47 44 39

BRAD PAISLEY This Is Country Music
ARISTA NASHVILLE 83274/SMN MA, 48 47 48

JUSTIN MOORE Outlaws Like Me
VALOR) JM0200A 110.081

49 50 49

TAYLOR SWIFT Speak Now:WorldTour Live CD, DVD
BIG MACHINE TS0340A 124.98 CD/DVDI.

50 46 47

g'

Mo

AIMPRINSTI, NUMBER / DISTRIBUTING LABEL IPRICEI I 'le
CHRIS YOUNG Neon
RCA 85497/SMN 110001

JOSH TURNER Icon: JoshTurner
MCA NASHVILLE 015348/UME 17.98)

KENNY CHESNEY Hemingway'sWhiskey
BNA 57445./SMN 111331S

VARIOUSARTISTS NOWThat'sWhat I Call Country: Volume 4
UNIVERSAVEMI/SONY MUSIC 01573I/UME 110001

HUNTER HAYES Hunter Hayes
ATLANTIC 528890/WMN 118.981

RASCAL FLATTS Nothing LikeThis
BIG MACHINE RF0100A 113.981

BILLY CURRINGTON Icon: Billy Carrington
MERCURY 01529.0/UME 17.98,

SOUNDTRACK Country Strong
RCA 72911/SMN 111.98/

DAVID NAIL The Sound Of A Million Dreams
MCA NASHVILLE 010220/UMON 110.08)

BILLY CURRINGTON EnjoyYourself
MERCURY 014417/UMEN 19.981

MARTINA MCBRIDE Eleven
REPUBLIC NASHVILLE 016011/UNIVERSAL REPUBLIC 113.98,

SARA EVANS Stronger
RCA 49693/SNIN 110.981

RODNEY ATKINS Take A Back Road
CURB 29255 118.981

ROGER CREAGER Surrender
FUN ALL WRONG 851104/THIRTY TIGERS 112.91

PATSY CLINE Icon: Patsy Cline
MCA NASHVILLE 014526/UME

ALAN JACKSON 34 Number Ones
ARISTA NASHVILLE 78681/SMN 111.98,

DARIUS RUCKER Charleston, SC 1966
CAPITOL NASHVILLE 26939 118.98,

SOUNDTRACK Footloose 120111
ATLANTIC 522899/WMN 118.981

SUGARLAND The Incredible Machine
MERCURY 012758MUMGN 113.98146

DON WILLIAMS Icon: Don Williams
MCA NASHVILLE 014519/LIME 11.98/

THOMPSON SQUARE Thompson Square
STONEY CREEK 7677 113.981

SOUNDTRACK Country Strong More Music FromThe Motion Picture
SCREEN GEMS PRODUCTIONS 34817/MADISON GATE GO 910

ALISON KRAUSS & UNION STATION PaperAirplane
ROUNDER 610665MCONCORO /18.901

KEITH URBAN Get Closer
CAPITOL NASHVILLE 47695 111.981

MONTGOMERY GENTRY Rebels OnThe Run
AVERAGE JOE'S 233 114.981

20

1

3

7

1

22

2

39

38

1

4

43

3

1

 2

0 BLUEGRASS ALBUMS"

.0 ARTIST Title 111
g 3 ES IMPRINT NUMBER / DISTRIBUTING LABEL (PRICE)

1 1 2 #1
DAILEY &VINCENT The Gospel Side OfDailey&Vincent

s ROUNDER 618912 Ex/CRACKER BARREL

TO -Y0 MA/S. DUNCAN/E. MEYER/C.THILE The Goat Rodeo Sessions
SONY CLASSICAL 84118/SONY MASTERWORKS

ALISON KRAUSS & UNION STATION Paper Airplane
ROUNDER 610665,CONCORO

STEVE MARTIN ANDTHE STEEP CANYON RANGERS Rare Bird Alert
40 SHARE/ROUNDER 610660'/CONCORD

THE ISAACS Why Can't We
GAITHER 46138/EMI CMG

SARAH JAROSZ Follow Me Down
SUGAR HILL 4062,E.

CHRISTHILE & MICHAEL DAVES Sleep With One Eye Open
NONESUCH 527603/WARNER BROS.

2 2

3 3

II

0
6

4

5

co 7

0
CD 9

SIERRA HULL
ROUNDER 610658/CONCORD

Daybreak

THE WAIUN' JENNYS Bright Morning Stars
RED HOUSE 234

THE GRASCALS The Grascals & Friends: Country Classics With A Bluegrass Spin
CRACKER BARREL 1002 EX/BLUEGRASCAL

BETWEEN THE Maus

BRYAN'S FAST CLIMB

T, LUKE
TAN

A

Luke Bryan claims his third
and fastest No. 1 on Hot Coun-

try Songs as "I Don't Want
This Night to End" steps 2-1
in its 21st chart week (40 mil-
lion in audience, according to

Nielsen BDS; up 2%). His first No. 1, "Rain Is a Good
Thing," reached the summit in its 27th week on the July
24, 2010, chart (two weeks at No. 1). His second leader,
"Someone Else Calling You Baby," topped the Feb. 26,
2011, list in its 29th chart week. The No. 1 streak was in-
terrupted when "Country Girl (Shake It for Me)" stopped
at No. 4 last summer. -Wade Jessen

Data for week of FEBRUARY 4, 2012 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 45



2012

O TOP R&B/HIP-HOP
WO ALBUMS -

AM -1ST
TITLE IMPRINT/DISTRIBUDNG LABEL

1 1 10
glji DRAKE

TVICAREYOUNG MONEYWNONEHIMNIVOISMERSUC

2 3

el 26

6 8

7 9

8 5

9 10

10 12

17

12 11

13 14

14 16

15 4

16 15

17 19

18 18

19 21

20 13

CD, 23

22 20

23 23

24 22

25 27

26 30

27 29

33

28

181

34

25

1,0 32

0 41

9 RIHANNA
TAIX THAT TALK SRP/DEF JAM 016.313/11. MR

5 YOUNG JEEZY
TM103 CTE/DEF JAM 013738/11.MG Q

24 JAY Z KANYE WEST
WATCH RE BIRO* ROCA-RAW NATIONOEFJAM0I593AUM6

MARY J. BLIGE
- MY LIFE II...MATRIARCH/GEFFEN 1116257/160

LIL WAYNE
22

iHA CARTER NYOUNG MONEY/CA. MONEY 0155481NIVERSAL RENBUC

7 AMY WINEHOUSE
LAKI65: HARDEN TREASURESUNIVERSAL REPUBLIC 016394.A NTON
BA.T

Ho 2 ,NE Ym isHTAERT ml 1_,T,

 BEYONCE
4 PARKWOOD/COLUM BIA 90824/SONY MUSIC

17 jCIlLECWOOLRLDE ROC NATION/COLUMBIA 57920/SONY MUSIC

MINDLESS BEHAVIOR
GIRLSTREAMLINKONANCIOMINERSCOPE 0159.0A

5 COMMON
TIE DREAMEMIE LEMMA THINK COMMON S&CWWARNER BROS

12 WALE
AMBITION MAYBACH 528687/WARNER BROS.

- 
PITBULL
PLANET PIT MR. 305/POLO GROUNDS, 69060/RCA

YO GOTTI
LIVE FROM THE KITCHEN POLO GROUNDS 43 RCA

11
BLUE SUDSC MILLERosTR. 216

61
NICKI MINAJ
INK FRIDAYTOIN6 MCNEY/CASH MONEY 0150111AN9iSAL REPOLI

7 ROBIN THICKE
LOVE AFTER WAR STAR TRAK/GEFFEN 016290/MA

12 TYRESE
OPEN INVITATION VOLTRON RECOROZ SOW

, VARIOUS ARTISTS
MUSIC ENBACINMCNLINMMALSPEOAL MARRS 016B2DATAIMIC

7 T -PAIN
REVOLVER NAPPY BOY/KONVICT 98122/RCA

SNOOP DOGG & WIZ KHALIFA
- MAC 4. IIPAR SOTO ININOWL035TRIM0W6TSIMMAIRC

BAD MEETS EVIL
HELL: ThE sEaus. SHAOY/I NTERSCOPE 015725/IGA

YELAWOLF
RADMACHVERHET-0,A9ONSHADY/DGCONTERSCOPE016174056

CHILDISH GAMBINO
CAMP GLASSNOTE 0121.

WIZ KHALIFA
ROLLING PAPERS ROSTRUM/ATLANTIC 527099/AG

RIHANNA
LOUD SRP/DEF JAM 014927/10JMG

MIKNTEIMACY. ALBUM III UNIVERSAL REPUBLIC 014469 .

MICHAEL JACKSON
IMMORTAL MJJ/EPIC 91259/SONY MUSIC

THE ROOTS
UNDUN OFF JAM 016282.31.MG

10

43

62

76

7 BIG SEAN
FINALLY FAMOUS G 0 0 /DEF JAM 015421/IDJ MG

73 THE TEMPTATIONS
ICON MOTOWN 014607/UM E

2 1 SCHOOLBOY 0
HABITS. CONTRADICTIONS TOP DAWG DIGITAL EX

44 CHRIS BROWN
EA.M.E. JIVE 86067/RCA

26
KELLY ROWLAND

42 37 37

43 42 8

44 44 62

45 40 101

46 45 22

47 47 63

48 50 32

49 49 58 YELAWOLF
MUM( MUDKOBOGHET-041SIUN/DGCANTERSCOPE01446011GA

61
69 MARVIN GAVE

ICON MOTOWN 014578/UME

PACE
SETTER BEE I AHUNIVERSAL MOTOWN 0149011INERSAL REPUBLIC

44 KIRK FRANKLIN
HELLO FEAR FO YO SOUL/VERITY 77917/RCA

ETTA JAMES
ICON CHESS/GEFFEN 014783/LIME

31
JILL SCOTT
THE LIGHT Of THE SUN SIDES BABE53941'AVARNER BROS.

MIGUEL
ALL I WANT IS YOU BLACK ICE/BYSTORM/JIVE 75487/RCA

16 MAYER HAWTHORNE
HOW DO Y011 DO UNIVERSAL REPUBLIC 016105.

ETTA JAMES
THE DREAMER VERVE FORECAST 016128NG

TYLER, THE CREATOR
GOBUN XL 529"

TREY SONGZ
INEVITAILIE NI, SONGBOOK/ATLANTIC 528381/AG

KANYE WEST
WIEMARILIWKRISMINIMSIMCARINOBJOMPEWMNRC,

WEBBIE
SAVAGE LIFE 3 TRILL 02

GAME
THE BED. ALBUM UGC 013723/IGA

KID CUDI
WAN ON 19 MOM DREAM 01110.0 OS OINIONIVERSAL REPUBLICS

LEDISI
PIECES OF ME VERVE FORECAST 015557/VG

Flo Rida receives his second No. ton the

Rhythmic chart as "Good Feeling" skips

4-1. The rapper previously led with his

debut single, "Low," for nine weeks in

2001-08. The rise of "Feeling" is serendipi-

tous, being that it features sampled vocals

by the late Etta James, who died Jan. 20.

g TITLE
AITIZT IMPRINT/PROMOTIONLABEL

O 2 13m MAKE ME PROUD
MIR RAI MOM YOIING YONEVCASH MONDMIIVIESAL REHM

, 15 DANCE (A$$)
BIG SEAN FEAT. RIM MINAJ G.0.0.0./DEF JAM/IDJMG

1 15
WAN FEAT. MIGUEL MAYBACH/WARNER BROS.

LOTUS FLOWER BOMB

14 YOU THE BOSS
RICK ROSS FEAT. NIC.KI MINAJ SNSAVAYBACH/DEF JAAVIOJMG

4

8
1Y00UN0G JEEZY FEAT. JAY, & ANDRE 3000 CTE/DEF JAMADJMG

0 PARTY

,2 CAN'T GET ENOUGH
BEYONCE FEAT ANDRE MOO PARKWO OD/COLUMBIA

11
J COLE FEAT. THEY SONGZ ROC NATION/COLUMBIA

6 21 NI**AS IN PARIS
JAY KANYE WEST ROC-A-FEUA/ROC NATION/DEF JAM/IDJMG

COUNTDOWN

IIII12 7 CSHTRIRS IBPROWN FEAT. KEVIN MCCALL JIVE/RCA

OWE RAT. LLWONEYOLNG MONEEDSMONEY.ROBAL REFORM'

THE MOTTO

14 6
GOTTA HAVE IT

JAY 2 KANYE WEST ROCA-FRIA/ROC NATION/DEEJAMADJM6

15
12 ROUND OF APPLAUSE

D7012

O 16 7

WAKA FLOM RAME FEAT. DRAKE MlaYANARNER BROS.

RACK CITY
TYGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

MR. WRONG
MARY J. SLICE RAT. DRAKE MATRIARCH/GEFFEN/INTERSCOPE

19
4 AM
MELANIE RONA SRC/UNIVERSAL REPUBLIC

20
DO IT LIKE YOU
DIGGY FEAT. JEREMM ATLANTIC

17
5 O'CLOCK

11
T.PAIN FEAT. WIZ IMAM& LAY AUBIKONVICT/IAPPY BOY/JIVE/RCA

21
UNTIL IT'S GONE
MONICA J/RCA

22
15 DRANK IN MY CUP

KIRK° BANGZ LMS/UNAUTHORIZED/WARNER BROS.

GIRLS LIKE YOU
MIGUEL BLACK ICEMYSTORM/JIVEMCA

LOVE ON TOP
BEYONCE PARKWOOKOLUMBIA

24
PRETTY LIL' HEART
ROBIN ThICKE RAT ML WAYNE STAR TRAK/GEFFEWINTERSCOPE

10 HOUSE PARTY
MEEK MILL HAT. YOUNG GNIIIS MAYBACH/WARNER BROS.

2 SEX AIN'T BETTER THAN LOVE
TREY SONGZ SONG BOOK/ATLANTIC

25 10 STRANGE CLOUDS
HD.B FEAT. LIL WAYNE REBEIRDCK/GRAND HUSTLE/ATLANTIC

29
GIRLS TALKIN BOUT
MINDLESS BEHAVIOR STREAMUNE/CONJUNCTIONANTERSCOPE

1:1TALK THAT TALK
RIHANNA FEAT. JAY -2 SRP/DEF JAM/IDJMG

12 MAGICFUTURE FEAT. T.I. FREEBAN OZ/A- I/EPIC

30
6 COLD SUMMER

CJ HILTON RCA

12 SHOT CALLER
MAIM MOMANA FEAT CHARLIE ROCIME BOYEMIZAY/BAD 130,MERSCOPE

32 3
TAKE CARE
DRAKE FEAT MANNA YOUNG MONEY/CASH MONEY/UNIVERSAL FEPUBUC

STAY
TYRESEVOLTRON RECORDZ/CAPITOL

GO HARDER
FUTURE A-1/FREEBANOVEPIC

THANK YOU
ESTELLE HOME SCHOOL/ATLANTIC

36 88 9 SPEND IT
TITY BOI AKA 2CHNN2 STREET EXECUTIVES/DUFFLE BAG BOYZ

I37A'10 rO,N, vLARY.W.AXATN. j.AcaTiViREcAIT TO YOU

STUPID HOE
MGR MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

YOUNG, WILD & FREE
SMM NAGA MIRIAM FEN BRIM WEISROSTRIONDOGGYSNE/ATIAMIC

THAT COULD BE US
MAINS HUSTLE HARD/ATIANTIC/EONE

0 4 15

TTTLE
ARTIST IMPRINT/PROMOTION LABEL

GOOD FEELING
PLO RIDA POE BOY/ATLANTIC

15

112

113

10 10

12 10

11

18 7

14 20

17 14

19 8

2

15 17

WE FOUND LOVE
RIHANNA FEAT. CALVIN HARRIS SRP/OEF JAM/11.MR

NI**AS IN PARIS
JAY Z KNOT WEST ROCAFELLA/ROC NATION/OEF JAM/II/MG.

WORK OUT
J. COLE ROC NATION/COLUMBIA

DANCE (A$61
BIG SEAN FEAT. NICKI MINAJ G.O.O.D./DEF JAM/IDJMG

IT WILL RAIN
BRUNO MARS SUMMIT/CHOP SH 0 P/ELEKTRA/ATLANTIC

YOUNG, WILD & FREE
SW OM AM AliNEAFFAE BRIM IMASRDSTRIANDOCTISPIE/MARC

SEXY AND I KNOW IT
LM MO PARTY ROCIOWILLIAMATHERRYTREOINTERSCOPOLINIVERSAL

MAKE ME PROUD
ORME FEAT NICIO MINMYOUNG MONEKASH MONEYONIVERSALREPALIC.

THE MOTTO
DRAKE FEAT UL WAYNE YOUNG MONEY/CASH MONEYONIVOISAL REPUBLIC

LOTUS FLOWER BOMB
WALE FEAT. MIGUEL MAYBACH/WARNER BROS.

YOU DA ONE
RIHANNA SRP/OEF JAM/DUMB

RACK CITY
TYGA YOUNG MONEY/CASH MORTON IVERSAL REPUBLIC

STRIPiR,s

FEAT. KEVIN MCCALL JIVE/RCA

WITHOUT YOU
BAWD NETIA RAT. USHERWHAT A MOSIC/ASTRALWEN,SCAPITOL

INTERNATIONAL LOVE
PITBULL FEAT. CHRI5 BROWN MR. 305/POLO GROUNDS/J/RCA

GREATEST
GAINER

CAN'T GET ENOUGH
J. COLE FEATTOEY SOW ROC NARON/COWMBIA

TURN ME ON
DAVID GUETTA FEAT MCKI MARL WHAT A MUSIC/ASTRALWMKS/CAPROL

5 O'CLOCK
T -PAIN FEAT WIZ MINNA & ULYAUFNKONVICTNAPPY BOY/JIVE/RCA

20
13 STRANGE CLOUDS

B.O.B FFAT. EL WAYNE REBEIROCK/GRAND HUSTLE/ATLANDC

1 12
THE ONE THAT GOT AWAY
KATY PERRY CAPITOL

5 TAKE CARE
DRAKE FEAT. MNALINAYOUNG MONEY/CASH MONEY/UNIVERSAL REPUELLIC

I DO
YOUNG JEEZY FEAT JAY2 & ANDRE 3000 CTE/EIEF JAM/IDJMG

26
12 YOU THE BOSS

RICK ROSS FEAT. NICK! MINAJ SNS/MAYBACH/DEF JAWIDIMG

MOVES LIKE JAGGER
MAROON 5 FEAT. CHRISTINA AGOILERA ABM/OCTONE/INTERSCOPE

24 12 PARTY
BEYONCE FEAT. ANDRE 3000 PARKWOOD/COLUMBIA

36
2 GOTTA HAVE IT

JAY Z RAMIE WEST HOCA-FE1JA/ROC NABON/DEFJAMADJMG

28
11

MIRROR
IL WAYNE FEE BRIMOIMMYOUNS MONEY/CASH MONEYNNNE9SALREPC&16

7 TALK THAT TALK
RIHANNA FEAT. JAY.Z SRP/DEF JAM/IDJMG

2 3 SLIDE OVER
BABY BASH FEAT. MIGUEL BASKOWN

29
TROUBLE
BEI MAEJOR FEAT. J. COLE JIVE/RCA

35
, ROUND OF APPLAUSE

WAKA ROCKA RAME FEAT. DRONE MIZAY/WARNER BROS.

CISET FIRE TO THE RAIN
ADELE XL/COLUMBIA

38
ASS BACK HOME
GYM CLASS IIMOES FEAT MON IIRCIIDECARIANCERELED BYRAMENATIANTIC

40 2 UP!
LOVERANCE FEAT. IMASUR SKIPPER OR 90 CENT STUDD UFMNTERSCOPE

30 SOMEONE LIKE YOU
ADELE X,C0 LORI BIA

InLOVE YOU LIKE A LOVE SONG
SELENA GOMEZ &THE SCENE HOLLYWOOD

DO IT LIKE YOU
BIGOT FEAT. JERERIM ATLANTIC

LOOKS LIKE SEX
MIKE POSNER RCA

HEARTBEAT
CHILDISH GAMBINO RED/GLASSNOTE

13ETWEEN THE 13111_1_ETS

MINDLESS MOVES; SOL DEBUTS
At the apex of the Top R&B/Hip-Hop Albums chart, teen group
Mindless Behavior makes a big move. But meanwhile, at the
bottom of the tally, a developing hip -hop act-Sol-lands his
first Billboard chart hit.

Mindless' #1 Girl benefits from a $6.99 sale tag at Target
last week, bouncing up 17-11 with a 15% gain (6,000 sold, ac-
cording to Nielsen SoundScan). At the other end of the tally is
Seattle's Sol, who arrives at No. 73 with his sophomore album,
Yours Truly (see billboard.biz/charts), as well as at No. 24 on

Heatseekers (see page 41). The independent artist sold nearly 1,000 copies of the set-all
downloads-with 52% of that total coming from the Seattle area. That was enough to make
Truly the fourth -biggest -selling album in the region last week, sandwiched between the Kidz
Bop 21 set and Coldplay's Mylo Xyloto. -Karinah Santiago

O 6

AIRPLAY
MONITORED BY

111CI,C11

TITLE
ARTIST IMPRINT,ROMOTIONIABEL

STAY
1YRESE VOLTRON RECORD,CAPITOL

SALES DATA
COMPILED BY

111d,1 1

LOVE AFTER WAR
ROBIN THICKE STAR TRAK/GEFFEN/INTERSCOPE

FOOL FOR YOU
CEE LO GREEN RADICULTURE/ELEKTRA/ATIANTIC

LOVE ON TOP
REVOKE PARKWOOD/COLUMBIA

STAY TOGETHER
LEDISI FEAT. JAHEIM VERVE FORECASTNERVE

WOO
ANTHONY HAMILTON MISTERS MUSIC/RCA

LIFE OF THE PARTY
CHARLIE WILSON P MUSIC/JIVE/RCA

SO GONE (WHAT MY MIND SAYS)
8 23

JILL SCOTT FEAT. PAUL WALL BLUES BABE/WARNER BROS.

IFEml TFEA' ST. cLnOR,Vs E

MICHELE UNIVERSAL REPUBLIC

7 REAL LOVE
ERIC BENETJ °ROAN HOUSE/CAPITOL

11
THANK YOU
ESTELLE HOME SCHOOL/ATLANTIC

1.141 10 19
25111MA.1. BUSE MATRIARCH/GEFFENA NTERSCOPE

21
MAKE YOU SAY OOH

I4 16

KEITH SWEAT THE SWEAT HOTEL/ME

UNTIL IT'S GONE
MONICA J/RCA

7
17

L
KISS ME

CARL THOMAS B REAL/BEGRBERNERVE FORECASTNERVE

12 I GOT THIS
JENNIFER HUDSON ARISTAMCA

e 21 3 YOU'REONMYMIND
UM UNIVERSAL REPUBLIC

20
CAN'T FORGET

1. ANTOINE DUNN ELITE

14

19 17

22 11

36 2

25 10

30 2

I LOVE YOU
PNYLUSIA FEAT. URBAN MYSTIC SOBE

EVERYDAY WOMAN
CHRIS WAIKER PENDULUMANDE

PARTY
BEYONCE FEAT. ANDRE 3000 PARKWOOD/COLUMBIA

CO-SIGN
SNP/ MASS APPEAL/EONE

CRAZY (BABY)
RAHSAAN PATTERSON ARTISTRY/MACK AVENUE

JUNE 28TH (I'M SINGLE)
RUBEN STUDDARD SHANACHIE

CHEATING ON ME
LJ. REYNOLDS MISITCIR CITY HITS

RAP SONGS`"

TITLE
ARTIST IMPRINT/PROMOTION LABEL

1 1 22
NI**AS IN PARIS
JAW KANYEWESTROC.A.RUIVROC NATION/OEFJAWIOJMG

- MAKE ME PROUD
ORME FEAT. NCB MINAIYOUNG MONEWASH MONEAUNNEMPL REPUBLIC

DANCE (Ass)
_ BIG SEAN FEAT. NICKI MINAJ G.O.O.O/DEF

14 LOTUS FLOWER BOMB
WALE FEAT. MIGUEL MAYBACH/WARNER BROS.O 6 101/1 TFIEMOTTO

ORME FEATAWATEYOUNG MONEKOSNIONEY/UNNERSAEREPUBLIC

6 5 22 ,W..OLERtcONUATTio.c.mBiA

ID' y it CAN'T GET ENOUGH
J. COLE FEAT. TREY BOMBE ROC NATION/COLUMBIA

16

17

18

19

20

21

22

12 GOOD FEELING
- FLO RIDA POE BOY/ATLANTIC

7 RACK CITY
1YGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

YI CIDUNCIG JEEZY FEAT. JAY -2& ANDRE 300LICIEMEF JAM/IDJMG

15 YOU THE BOSS
RICK ROSS FEAT. NICKI MINILISN9MAYBACIPOEFJAM/10JMG

12 7 25 HEADLINES
DRAKE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

11
23 SHE WILL

IL WNW RAT. DRAXEYOUNG MONEY/CASH MONEYMINERSAL REPUBLIC

15
YOUNG, WILD & FREE
SNOOP DOGS 8, WIZ OIAULA HAT RHO IMPAROSTRCH/DOSSYSM.GARAMIC

14
17 SEXY AND I KNOW IT

IMMO PARTY ROCKWILLIAM/CHERAYMEE/INTERSCOFFIUNIVERSAL

18 6 TAKE CARE
ORME RAT RMANNAYOUNG MONEY/GASH MONEY/UNIVERSAL FeUBUC

GOTTA HAVE IT
JAY 2 KANYERVESFROCA-FELIA/ROC NATION,JAMADJMG

it ROUND OF APPLAUSE
WAKA FLOCKA FLAME FEAT. DRAKE MIZAY/WARNER BROS.

20
7 DO IT LIKE YOU

DIGGY FEAT. JERFAIM ATLANTIC

10 STRANGE CLOUDS
B.O.B FEAT. UL WAYNE REBELROCK/GRAND HUSTLE/ATLANTIC

5 INTERNATIONAL LOVE
PITBULL FEAT. CHRIS BROWN MB 305/POLO GROUNDS/J/ROA

DRANK IN MY CUP
KIRKE, BANGZ LMGAINAUTHORIZED/VVARNER BROS.

12 UP!
LOVERANCE FEAT. MU & SKIPPER OR 50 CENTSTUDD UFEINTERSCOPE

5 HOUSE PARTY
MEEK MILL FEAT. YOUNG CHRIS MAYBACH/WAR NEP BROS.

SHOT CALLER
FRFIJUMONTINA FEM CROKEMWCWE BDSRAVAYBM BOYWTERSCOPE

6

17

19

3

. 22

E

^ 99

Ih

46 Go to www.billboard.biz for complete chart data Data for week of FEBRUARY 4, 2012
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2E7,

11,1,11 II lu I., 11

BDS

ID
4

3

6

6 5

SoundScan

HOT MB/HIP-HOP SONGS'

2 2 15

IOC

1

5

3

4

6

8

O 9 13 12

ET 7
[11 13 21

15 12

Le 19 24

11 15

17 22

12 17

16 10 9

El 18 16

H171 14 20

In 26 26

120 21 23

11N

23 27

22 20 10

Za

it)

ID
26

O 43 60

119 31 30

O 40 40

111 24 14

O 34 39

34i33 32

30 25

27 28

. 39 46

52 63

37 35

36 38

40 35 31

1 28 18

42 42 37

43 41 33

44 38 45

50

51

52

53

54

55

25 34

16 11

32 36

29 29

22 19

46 49

47 47

TITLE Arfist
PRODUCER ISONGWIVIER) = IMPRINT/PROMOTION IABB_

MAKE ME PROUD Stake Featuring Nidd Minaj
T -MINUS NA.GRAHAM,T.WILLIAMS,NSEETHARAMD.T.MARAJ) 0 YOUNG MO.SHMONEYAINNERSAL REFORM

LOTUS FLOWER BOMB Wale Featuring Miguel
J.HOWARD (0.AKINTIMEHIN,EHOWARD,M.J.PIMENTEL,S.J.DEW,W.JOHNSON) 0 MAYBACH/WARNER BROS.

PARTY Beyonce Featuring Andre 3000
B.KNOWIESK.WEST,RHASKER OCO3NEWIDHASKERRKNOWLESAPENJAMINARMILLS,D.DAVISR.WALTERS) 0 PARKWOOC/COWMBIA

DANCE (ASS) Big Sean Featuring Nicki Minaj
DA INTERNZ (S.ANDERSON,M.PALACIOS,E.CLARK,K.BURRELL,R.JAMESAMILLER) 0 G.O.O.D./DEF JAMilDJMG

NI"..AS IN PARIS Jay Z Kanye West
HIT.BOVWESTANDEAN(K.O.VVESTSCCARTERCHOLLISNWEAN,WADONAIDSONI 0 ROC-AFELLAROC NATIONIDEFJAMilDJMO

YOU THE BOSS Rick Ross Featuring Nicki Minaj
K. E. (W.ROBERTS 11,K.M.ERONDU,O.T.MARAJI 0 SNS/MAYBACH/DEE JAM/IDJMG

I DO Young Jeezy Featuring Jay -Z & Andre 3000
M.I6 IJ.WJENKINS,J.BANKS,S.C.CARTER,A.BENJAMIN,L.WILLIAMS,M.BENNETT) 0 CTE/DEEJAM/IDJMG

GG/
AIRPLAY

THE MOTTO Drake Featuring Lil Wayne
0 -MINUS (ASHAIIAM.SCART61,11WILLIAMSSRAY1 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

CANT GET ENOUGH J. Cole Featuring Trey Songz
B KIDD 12 COLE,KOWATE SOUMAH) 0 ROC NATION/COLUMBIA

STRIP Chris Brown Featuring Kevin McCall
THA BIZNESS (C.M.BROWN.K.MCCALLA.STREETER,J.LBEREAL,C.WHITACRE,HENDERSON) 0 JIVE/RCA

STAY Tyrese
B.HODGE (IGIBSON,SMITHA.SLEDGE,LACY,B.HODGE) l'JD VOLTRON RECORDZ/CAPITOL

RACK CITY Tyga
DJ MUSTARD (M.STEVENSON) 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

LOVE ON TOP Beyonce
ELKNOWLES,S.TAYLOR O.KNOWLES,INASH,S.TAYLORI 0 PARKWOOD/COLUMBIA

GOTTA HAVE IT Jay Z Kanye West
ThENEPTURES,KWEST(KONVESTACCARTERPLWIWAMS,ROWN,ADACHEWESLEY,TPINNNEY, 0 HOC.310/110C NATIONDEFJAWIUMG

COUNTDOWN Beyonce
B.KNOWLESS.TAYLOR (INASH,STAYLORDKNOWLESEDEANCIAMB,FROST,M.BMNS,NMORGS,W.MOECISI CI PAIIIKWODO/COWMBIA

THAT WAY Wale Featuring Jeremih & Rick Ross
LEH LUGER (0.AKINTIMEHIN,VV.ROBERTS II,J.FELTON,L.A.LEWISI 0 MAYBACH/VVARNER BROS.

ROUND OF APPLAUSE
LEX LUGER IIMALPHURS,L.A.LEWIS)

LOVE AFTER WAR
THICKE,PRO J 1R.THICKEMAX,

Waka Flocka Flame Featuring Drake
O MIZAY/WARNER BROS.

Robin Thicke
0 STAR TRAK/GEFFENONTERSCOPE

DO IT LIKE YOU Diggy Featuring Jerennih
POP ID.SIMMONS.J.MAULTSBY,FELTON,FIOP WANSEL,DWANSEL) 0 ATLANTIC

FOOL FOR YOU Cee Lo Green Featuring Melanie Fiona or Phillip Bailey
J.SPLASH IM.KAHANE,TEI.CALLAWAY.M.HALLIM) 0 RADICULTURE/ELEKTRA/ATLANTIC

MR. WRONG Mary J. Blige Featuring Drake
JIM JONSINGICO LOW(JGSCHEFFERFRO LOVED.MORRIS,KGAMBLELAHUFECORBERTAGRAHAMI O MATRIARCHGEFFENONTERSCOPE

SHE WILL Lil Wayne Featuring Drake
T -MINUS (D.CARTER,A.GRAHAM,T.WILLIAMS) 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

4 AM Melanie Fiona
RICO LOYE,E.H000,E2 (RICO LOVE,E.HOOD,E.GOUDY IN 0 SRC/UNIVERSAL REPUBLIC

HEADLINES Drake
601-10A,N.SHERIB WGRAHAM,M.SAMLIELS,N.SHEBIB) O YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

UNTIL IT'S GONE Monica
NA ELLIOT-FLAME 1M ELLIOTT,C.LAMB,J.SULLIVANA,RANDOLPH,T,R,BELL,LEPSTEIN,S,STERLING,L,PARKER, O J/RCA

STAY TOGETHER
BRIDEOUT,IWYMAN IL.YOUNG,R.RIDEOUT)

WORK OUT
J.L.COLE I.LCOLE,K.O.WEST,S.RAINEY,M.BEN-ARTB.A.KANTEALEGENO,E.WOLFFI

Ledisi Featuring Jaheim
0 VERVE FORECAST/VERVE

J. Cole . .
0 ROC NATION/COLUMBIA

I
10

11

12

11

14

12

4

15

14

19

13

21

23

2

22

23

SEX AIN'T BETTER THAN LOVE Trey Songz
28

TTAYLOBEHODSON (INEVERSON,TTAYLCIR,E.HUDSON,E.LEIMS,N.MMOWELLEMILESACLIFTONI 0 SONGBOOK/ATLANTIC

DRANK IN MY CUP Kirk° Bangz 29
SOUND MAK (K.RANDLE,B.TILLMAN,R.GONZALEZ) 0 LMG/UNAUTHORIZED/WARNEH BROS.

THANKYOU Estelle
IDUPLESSISAALDNOADUNKLEYIJOUPLESSISATHIAMAALTINOADUNKELYGE.E0WARDS,T.DRICHARDSON) 0 HOME SCHOOL/ARANRC

5 O'CLOCK T -Pain Featuring Wiz Khalifa & Lily Allen
T.PAINIT-PAIN,CITHOMOZLALLDN,GBAKOW,HDONALD,C.KURSTIN,WRANGEM.OWENSMBSONI 0 KOWICT/NAPPYBOYMIVEKA

SO GONE (WHAT MY MIND SAYS) Jill Scott Featuring Paul Wall
J.R.HUTSON (J.SCOTT,L.HUTSON JR.,J.MOZEE,RSTROTHER,RSLAYTON/ 0 BLUES BABE/WARNER BROS.

WOO Anthony Hamilton
BABYFACE,A.DIXON IA.HAMILTON,BABYFACE,A.DIXON,J.QUE,B.COLEMAN) 0 MISTER'S MUSIC/RCA

WETTHE BED Chris Brown Featuring Ludacris
BIGG 0 IC.M.BROWN,D.BAKER,K.MCCALL,A.STREETER,A.MERRILTILBEREAL,C.BRIDGESI 0 JIVE/RCA

LIFE OFTHE PARTY CharlieWilson
G.PAGANI,C.INILSON (G.PAGANI,M.WILSON,LTOLBERT.E.SFBRANOD.DELLACIOPPAIN.SERRANO,CMALSOM 0 P MUSIC/JIVE/RCA

TAKE CARE Drake Featuring Rihanna
ISS...N.S.SMS8S0.881.0.8,..M.NEYCKFT,SLUCKSGSDSBOTRESNENBSIBEM OYILINGONENCASHMONEWMARALFERIBLIC

TALK THAT TALK Rihanna Featuring Jay -Z
STARGATEIEDEANM.S.ERIKSEN,TEHERMANSENS.CCARTERABESTSLOMBSATHOMPSON,CMANACEI 0 SRP/DEFJANNIDJMG

SURETHING Miguel
H.PEREZ IM.J.PIMENTEL,N.PEREZI 0 BLACK ICE/BYSTORM/JIVE/RCA

IF IT'S LOVE Kem Featuring Chrisette Michele
KEM,R.RIDEOUT IN OWENS,M.RUTHERFORD) 0 UNIVERSAL REPUBLIC

SO IN LOVE Jill Scott Featuring Anthony Hamilton
K WOOTEN NJ SCOTT.A.HAMILTON,K.WOOTEN,LHOTSON JR.) CI BLUES BABE/WARNER BROS.

BODY 2 BODY Ace Hood Featuring Chris Brown
J.U.S.T.I.C.E. LEAGUE IA. MGCOLISTER,C.M.BROWN,K.CROWE,E.ORTIZ, Ip WE THE BEST/DEFJAM/IDJMG

MARVIN & CHARDONNAY Big Sean Featuring Kanye West & Roscoe Dash
POP 1SANDERSON,K.0 WESTAINANSWILJOHNSON,D.CAMPER,M.DEAN) 0 G.0.0.0./DEFJAWIDJMG

YES Musiq Soulthild
ELEMENT (1-1 CEON,K OESTAD,O.KELLYI 0 ATLANTIC

MOTIVATION Kelly Rowland Featuring Lil Wayne i
JIM JONSIN,RICO LOVE(J.O.SCNEFER,RICO LOVE,D.MDRRIS,D.CARTERI 0 UNIVERSAL MOTOWN/UNIVERSAL REPUBLIC

HOUSE PARTY Meek Mill FeaturingYoung Chris .
TONE BEATS IR.WILLIAMS,A.TUCKER,C.RIES) 0 MAYBACH/WARNER BROS.

REAL LOVE
E BENETG.NASH,JR. IE.BENET,G.NASH,JR.I

30

28

29

6

20

36

37

24

10

24

Eric Benet
46

0 JORDAN HOUSE/CAPITOL

43
25/8 Mary J. Blige 35
E HUDSON.M.J BLIGE {M J BLIGE,C.JOHNSON,E.HUDSON) O MATRIARCH/GEFFEN/INTERSCOPE

61 70

45 41

51 61

5t

55

13

RE-ENTRY 20

16

MAGIC
K E ON THE TRACK IN WILBURN,K.M.ERONDU, O

Future FeaturingT.I.
48

FREEBANDZ/A-I/EPIC

I'M ON ONE DJ Khaled Featuring Drake, Rick Ross & Lil Wayne .
T-MINUSNSHEBIBILMINGEDAGINGWRWAISIINGIGERIMIGNSWERWW(SNEIGNO.W. OWEINEBESTINUNGPOWICASNMONEYNNIVERIALFFFIGUC

GIRLS TALKIN BOUT Mindless Behavior
JOITBO/ON.W.MILLSAP IIIIRJAC(SONW.W.MILLSAP 111,MSILOHTWMPKINS,CRELS0NLRGAMBLE) O STREAMLINE/CONJUNCMON/INTERSCCEE

PRETTY LIL' HEART
THICKE,PRO JIR.THICKE,D.CARTER)

RobinThicke Featuring Lil Wayne
0 STAR TRAK/GEFFEN/INTERSCOPE

GIRLS LIKEYOU Miguel
FISTICUFFS IM.J.PIMENTEL,M.ROBINSON,B.WARFIELD) 0 BLACK ICE/BYSTORWJIVE/RCA

SHOT CALLER
HARRY FRAUD (K.KHARBOOCH,C.COLON,R.W.GUIGLEY)

French Montana Featuring Charlie Rock
0 COKE BOYS/MIZAY/BAD BOY/INTERSCOPE

UP! LoveRance Featuring lamSu & Skipper or 50 Cent
NOT LISTED NOT LISTED, 0 STOOD LIFE/INTEFISCOPE

DON'T KISS ME CarlThomas
RICO LOVES. HOOD,. {RICO LOVE.E.HOOD.E.GOUDY ID 0 B REAL/NEGHBERNERVE FORECASTNERVE ,.,

50

51

P

After a 19 -week nin

an the chart that ai-

minated in October,

a remit of the song

featuring 50 (rat

brings a renewed

interest in the track

and a re-entry on the

list at its highest peak

to date. (It previously

topped out at No.

69.) The track is also

the Hot Shot Debut

on Rap Songs, start-

ing at No. 23.

113
Title moves 21-17 on

Adult R8iB (rising 53%

in plays) and in just its

third week on the list,

is the youngest back

in the top 20. Song

is the fourth charting

single from the 2010

release Intimacy:

Album111, which sits

at No. 28 on Top R80/

Hip -Hop Albums.

The Velvet Teddy Bear

returns to the chart

after a two-year

hiatus, having last

charted with "Don't

Make 'Em Like U No

More" (No. 32 peak

in 2010). His declara-

tion in the song's

title is accompanied

by his wedding date,

an amusing and odd

juxtaposition for the

recently separated

singer.

C]
It's been three years

since the rapper had

a single on the dad

on which he was the

lead act -1 Want

You" from 2007. Most

recently he was fea-

tured eaJohn Legend

and Ito Root's `Wake

Up Everybody," with

Melanie Fiona, in 2010.

This single is from

his newest set The

Dreamer/The Believer,

which debuted at

No. 5 on Top R8B/

Hip -Hop Albums last

month and sils at No.

12 this week.
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O 67 88

61 58 59

cp77 82

63 62 58

CD87

O 73 87

60 62

68 57

68 63 74

71 73

79 67

1 70 69

72 64 56

81

56

57

58

75 93

59 71

72 76

66

12

17

10

10

20

TITLE
POMMES ISONGWRITER1

YOU'RE ON MY MIND
KEM,R.RIDEOUT IK.OWENS)

CREW LOVE

FEB
4

201

Artist
PRINT/PROMOTION,

Kern
0 UNIVERSAL REPUBLIC

Drake Featuring TheWeekend
CMONTAGNESEREWEEIOIDN.S118318(AGRAFIAMNSHENBAPALMANATESFAIE,CMATASNEW OO YOUNG MONEY/CASH MONEWNNERSALREPUBUC

2

THAT COULD BE US Maino
DANGEROUS LLC IT.CRAWFORO,H.K.CAMPBELL,J.COLEMAN) 0 HUSTLE HARD/ATLANTIC/EONE

STRANGE CLOUDS B.o.B Featuring Lil Wayne
OBLIALCIPKDTILCOTIWALBAWALTEMRSMMONS,A,CMOMGOMERY111411111.1,LIONESD.CAMEN 0 REBELFIRCKRAND HUSTLE/ARAM

YOU DA ONE
LUKE,CIRKUT (E.DEAN,LGOTIWALD,R.FENTYWHILL,H.WALTERI

MAKE YOU SAY OOH
A OURHAM.K SWEAT IADURHAM,C.NEWLAND,K.SWEATI

Rihanna
0 SRP/OEF JAMADJMG

Keith Sweat
0 THE SWEAT NOTEUEONE

SUPAFREAK Young Jeezy Featuring 2 Chain,
O. RICH 1.I.W.JENKINS,D.RICH,TEPPS, A.JONNSON,A.H.MILLERI 0 CTE/DEEJAM/IDAIG

COLD SUMMER
.RW1 ICL,HILTON JR.S.REMIMO,PIMENTEL,

STUPID HOE

CJ Hilton
0 RCA

Nicki Minaj
DJ DIAMOND EUTS T MARA, DUNHAM/ 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

Travis Porter Featuring Tyga
0 PORTER HOUSE/RCAC

AYY LADIES
ROBERTS ID. WOOOS,H.0(1NCAN,L.MATTOXI

YOUNG, WILD & FREE Snoop Dogg &Wiz Khalifa Featuring Bruno Mars
ITEREENGIOIEICCBMISIR,1111011.1,RNEINSRAMPLEALBI,MAYIEE013,11BM,INEMORASONNIEERNNEWMAN OROSTRINOGGYpIMUMC

WE FOUND LOVE
c 0.488iS ,C.HARRIS1

GLORY
P L.WILLIAMS IS.C.CARTERI

Rihanna Featuring Calvin Harris
0 SRP/DEF JAM/IDJMG

Jay -Z Featuring B.I.C.
ROC NATION

HYFR (HELLYEAH F!!****G RIGHT)
T -MINUS (AGRAHAMQ.CARIE SHEBIBTIMLUAM

Drake Featuring Lil Wayne
icsAmcmitt, 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

I GOTTHIS
STARGATE,SLIPMATS IC. JOHNSON M.S.ERIKSEN,T.E.HERMANSEN M.LIE SNARE)

Jennifer Hudson
0 ARISTA/RCA

ANOTHER ROUND
NOT LISTER (NOT LISTED)

GOOD GOOD NIGHT
KANE BEATZ,JMIKE IJ.L.JOHNSON,T.SCALES)

Fat Joe Featuring Chris Brown
O TERROR SQUAD/CAPITOL

Roscoe Dash
O MUSIC LINE/GEFFEN/INTERWOPE

STAY SCHEMIN Rick Ross Featuring Drake & French Montana
NOT LISTED (NOT LISTED) MAYBACH

95
THE WOMAN YOU LOVE Ashanti Featuring Busta Rhymes
NOT LISTED (NOT LISTED, 0 WRITTEN/EONE

0 7,i--::,, , ,CO-SIGN SWV
NOT LISTED (NOT LISTED) -.11M- 0 MASS APPEAONE

76 74 85
WILD BOY MGK Featuring Waka Flocka Flame
J.MINES,D.LANGFORD IC.BAKER,MALPHURS) 0 ESTITOOBAD BOY/INTERSCOPE

A 80 84 PICTURE PERFECT Eric Roberson Featuring Phonte
A.HARDIN,SLIMKAT78 (E.ROBERSON,P.COLEMAN,A.HAROIN,MCGANT) 0 BLUE ERRO SOU,URPOSE/EONE

O 82

F79 78

®97

EVERYDAY WOMAN
C.WALKER IC.WALKER,O.DIXON,R.RODRIGUEZ)

Chris Walker
0 PENDULUM/WOE

75

I'M FLEXIN'
BIG (C.J.HARRIS, JR.,J.SCOTT)

77 I'LL WAIT (TO FALL IN LOVE)
THE AVILA BROTHERS (A,HAMILTON,B.R.AVILA,LJAVILAI

83

68

igp 98

L82 85 89

I:II 94 86

r 84 65

IC

Tl. Featuring Big K.R.I.T
0 GRAND HUSTLE/ATLANTIC

Anthony Hamilton
O MISTER'S MUSIC/RCA

PESO ASAP Rocky
ASAP TY BEATS IR.MAYERS,T.HOLLOWAY,S.LEWIS,J.GHARRIS 1111 0 ASAP WORLDWIDE/POLO GROUNDS/RCA

GOOD FEELING Flo Ride
ORI_UKUIRKUT IIDILLAROLGOTTWALOR.WALTER,FUSA,PCIURNOURI,TBERGUNG,EIAMESLIORMANDPWOODS) 0 POE BOY/WANDI

SLIDE OVER Baby Bash Featuring Miguel
NOT LISTED (NOT LISTED) BASHTOWN

65
9, GO HARDER Future

LUNY TUNES (N WILBURN,G.JACKSON) o A.I/FREEBAND,EPIE

87 NEW

88 NEW 1

89 NEW 1

83 90

84 97'

96 92

95 RE-ENTRY 4

96 RE-ENTRY 14

97 NEW 1

98 NEW 1

99 NEW 1

100 NEW 1

WOBBLE
MR.E0LLIRARK ,V.OWUSU, WRIGHT,PSGOTT,ESKI,M A.CROOMS,J.DUMAS, O YOUNG MOGU,REPRISE/WARNER BROS.

CAN'T FORGET
E.NICHOLAS,J,LANG II 1.I. LANG II,ADUNNI

STILL ABLE
A.LEWIS 0.FORTUNE,O.FORTHNE,A LEWISI

LET IT GO (DOPE BOY)
NOT LISTED (NOT LISTED)

POPPED OFF
NOT LISTED (NOT LISTED)

WHY STOP NOW
NOT LISTED (NOT LISTED)

I JUST WANNA
D.R.0 B.S. ,CAJACKSON JR.M.BERNARD,O.

I NEED YOUR GLORY
J.FORTUNE,A.LEWIS (J.FORTUNE,A.LEWIS)

CASHING OUT
DJ SPINZ IJ.M.H.GIBSON)

LAST LOVE
NOT LISTED (NOT LISTED)

BE STILL
M.ECIMY.ADAMS,DRATHOVEN)

IN THE MIDDLE
G.HADOON (G.HADDON,THADDON)

JUNE 28TH (I'M SINGLE)
E.WILLIAMS,H.LILLY, JR. (R.STUDDARD,H.LILLY JR.,E.WILLIAMS)

CELEBRATE
NOT LISTED (NOT LISTED)

I FEEL GOOD
HAMMOND IF.HAMMOND,C.RODGERS,RFEASTER.J.MILLERI

CRAZY (BABY)
NOT LISTED (NOT LISTED)

Antoine Dunn
0 ELITE

James Fortune & FIYA
0 FIYA WORLD/LIGHT/EGNE

Red Cafe Featuring Diddy
O SHAKEDOWN/KONVICT/BAD BOY/INTERSCOPE

T.I. Featuring Dre. Ore
GRAND HUSTLE

Busta Rhymes Featuring Chris Brown
YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

50 Cent Featuring TonyYayc
NORMAN,H.W.CASEY,R.FINCH) SHADY/AFTERMATH/INTERSCOPE

Earnest Pugh
OO EPM/BLACKSMOKE/WORLDWIDE

CashOut
O BASES LOADED

Problem
O DIAMOND LANE

Yolanda Adams
O N -HOUSE

Isaac Carr.
0 SOVEREIGN AGENCY

Ruben Studdard
NHANACHIE

Common
0 THINK COMMON/WARNER BROS

Fred Hammond
O F HAMMONONERITY/RGA

Rahsaan Patterson
0 ARTISTRY/MACK AVENUE

93

712=1"Mr=
DRAKE DRAWS EIGHTH NO. 1

11111111KE
1E/11 INICNI PINU

MUM Pr DINPUR

Drake's "Make Me Proud" becomes his eighth No. 1 on Hot R&B/Hip-Hop
Songs, and his second as a lead artist. He also continues to control the peak
of the Top R&B/Hip-Hop Albums tally with Take Care (29,000; down 8%,
according to Nielsen SoundScan), the parent album of "Make." His first
No. 1 song as a lead came with his chart debut, "Best I Ever Had," which
spent seven weeks at the top beginning June 27, 2009. Meanwhile Nicki
Minaj, the featured artist on "Make," celebrates her second leader, coming

almost a full year after her "Moment 4 Life" hit the top (Feb. 26, 2011). -Karinah Santiago

Data for week of FEBRUARY 4, 2012 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data I 47
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Ct) CHRISTIAN
SONGS'"

.26 TITLE
ARTISTIMPRINT,FICIMOHON LABEL

O 1 31
MY HOPE IS IN YOU
AARON SHUST CENTRICITY

O 2 28 TSEITRHO.NENGuEENN0ORTU,, ,,G.H.T.ORSLGAVE

C1010 20
WHERE I BELONG
BUILDING 429 ESSENTIAL/PLG

O 3 .W,ANDITislANsG,A,FUKOR ET.01,M.,ORR OW

O 19 BUSTED HEART (HOLD ON TO ME)

GREATEST
GAINER

FOR KING & COUNTRY FERVENTANORD-CURBO 40 STRONG ENOUGH
MATTHEW WEST SPARROW/EMI CMG

LIFT ME UP
THE AFTERS FAIR TRADE

8 7
29 TURN AROUND

MATT MAHER ESSENTIAL/PLG

O 11 17 KWAREI JADBREESPARROW/EMI CMG0 LOVE COME TO LIFE
BIG DADDY WEAVE FERVENT/WORD-CURB

11 6 24 COURAGEOUS
CASTING CROWNS BEACH STREET/REUNION/PLG

221
JASONREMIND CENTRICITYGRAY

M E W 0 I AM

13 37 DO EVERYTHING
STEVEN CURTIS CHAPMAN SPARROW/EMI CMG

13O
34,.] CBHARITsTA.L.E

UST FERVENT/WORD-CURB

15 12 41 THE WAY
JEREMY CAMP BEC/TOOTH & NAIL

O 16
11

LEARNING TO BE THE LIGHT
NEWWORLDSON PLATINUM POP

 17 I OVERCOME
JEREMY CAMP BEG/TOOTH & NAIL

11

I

YOU LEAD
18

JAMIE GRACE GOTEE

4:1)
19

CARRY ME TO THE CROSS
KUTLESS BEC/TOOTH A NAILO 28 131 BLRAEANV.INNHGEATEHDmEoN

NOMODE/REUNION/PLG

4 WLAUHRAA STT OAR Y SF AA! 1 ROA RD E

 24 I GOD'S NOT DEAD (LIKE A LION)
NEWSBOYS INPOP

23 21 14 FOREVER REIGN
ONE SONIC SOCIETY ESSENTIAL WORSHIP/ESSENTIAL/FIG

24 22
18 ALL OF ME

 MAW HAMMOT SPARROW/EMI CMG

O 26 4 LET ME FEEL YOU SHINE
DAVID CROWDER.BAND SIXSTEPS/SPARROW/EMI CMG

O 25 4 WHEN THE STARS BURN DOWN (BLESSING AND HONOR)
PHILLIPS, CRAIG & DEAN FAIR TRADEG ALL THIS TIME

I, NICOLE SPARROW/EMI CMG

28 30 14
CHANGED FOREVER
TORTMAC ITAT.NIMA READY FOREFRONT/EMI CRAG

29 31 9
I TURN TO YOU
SELAH CURB

O 32 12
TI,,FIEACIAEnAARDpromE,AcriNpsTwFA,EELS LIKE HOME)

0 33 13 MAKE A MOVE
ROYAL TAILOR ESSENTIAL/PLO

32 29 20

CD35 8

CD34 12

O 41 18

O 40 2

37 36 10

HOTSHOT
DEBUT

I'M WITH YOU (RUTH & NAOMI)
NIGHOLE NORDEMAN & AMY GRANT SPARROW/EMI CMG

OUR GOD'S ALIVE
ANDY CHERRY ESSENTIAL/PLG

GIVE THEM JESUS
JACI VELASOUE2 INPOP

CAN'T GET OVER YOU
ANTHEM LIGHTS REUNIO N/PLG

THE SAME GOD
NEWSONG HHM

EVERY TIME YOU RUN
MANAFEST FEAT TREVOR MCNEVAN OF TR, BEE/TOOTH & NAIL

LIVE LIKE THAT
SIDEWALK PROPHETS FERVENT/WORD-CURB 6 ONE DAY TOO LATE
SKILLET ARDENT/FAIR TRADE

O 44 3 FREEDMAMACLEAN FERVENT/WORD-CURB

LONG WAY HOME
STEVEN CURTIS CHAPMAN SPARROW/EMI CMG

CD 42 8 REMEDY
DISCIPLE FAIR TRADE

GOOD MORNING
ID 47 2

MANDISA FEAT. TORYMAC SPARROW/EMI CMG

0 4- DRIFTING
17

PLUMB WITH DAN HASELTINE CURB

O 46 10

PETERMATTER

pFA RFRALT, EH.

CMG

O 50 2 1 ALL FOR YOU
MIKESCHAIR CURB

47 37 11
ALIVE
NATALIE GRANT CURB

48
45

8 HOW GREAT IS OUR GOD (WORLD EDITION)
CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG

WON'T LET ME GO
ADDISON ROAD FAIR TRADE

O 46 2 THNEEARRILTEBPIECAT

"Joyful Noise" is the first soundtrack to

lead Christian Albums (with 17,000 copies)

since "The Passion of the Christ" in 2004,

and the fourth since the chart converted to

Nielsen SoundScan data in 1995. The new

soundtrack also earns the Greatest Gainer

nod at No. 2 on Gospel Albums.

JOYFUL NOISE

iriPlf 1

REENTRY

HOT SHOT
OUT

GREATEST
GAINER

NEWSONG
ONE TRUE GOO HHM/NEWSONG MINISTIRES 6209/E041 CMG

ALL SONS & DAUGHTERS
REASON TO SMG EP INTEGRITT/COWMNA DIGITAL EXISONT MUSIC

12 18 JONAEMSOINEGGATRAATICMEEGOTEE/COLUMBIA 70021 PLG

LINDSAY MCCAUL
IF IT LEADS ME BACK REUNION 10157/PLG

JESUS CULTURE
AWAKENON.LNEMON 6111CAGOIESUS CRUMB= 0585/EMICM6 11 4 MARK SCHULTZ

(11)

RENAISSANCE GIRONA 20 EX/LUCID

MICHAEL W. SMITH
DECADES OF WORSHIP REUNION 10168/PLG

 14 . LECRAE
REHAB REACH 8161/INFINITY

19 13 62 CHRIS TOMLIN
AND IF MR GM IS FOR US.- SIXSTEPSISPARROW MEM CMG0 22 BUILDING 429
LISTEN TO THE SOUND ESSENTIAL 10932/PLG

21 NEEDTOBREATHE
THE RECKONING ATLANTIC 528O53/WORD-CURB

22 16 41 LAURA STORY
BLESSINGS FAIR TRADE 487S/PLG

10
2 CHARLIE HADEN/HANK JONES

COME SUNDAY EMARCY 016390/DECCA
23

24 18 18 SWITCHFOOT
VICE VERSES LOWERCASE PEOPLE/CREDENTIAL 6727/EMI CMG

MAT KEARNEY
YOUNG LOVE INPOP 1608"/EMI CMG

0 25 42
MANDISAWHAT

IFWE WERE REAL SPARROW 7863/EMI CMGO FOR KING & COUNTRY
CRAVE FERVENT/WORO CURB 887997/WARNER-CURB

O 27 17 VARIOUS ARTISTS
MUSIC INSPIRED 16 THE STORY PRUDENT INIEGREMOID CURB 85661.1I CRC

ANTHEM LIGHTS
THE ACOUSTIC SEESSIONS IEP, REUNION DIGITAL BURG

25 20 25

OCHRISTIAN
ALBUMS -

,T) 17, 1 g ARTIST
43 53 3o THL.IMPRINT&NUMBERMISTRIBLITINGLABE

O 2 2
SOUNDTRACK
JOYFUL NOISE WATERTMER 39551//501 CMG

2 1 2
DAVID CROWDER*BAND
GIVE US REST OR.. SISSTEPS SPARROW 1854/EMI CMGO 4 14 CASTING CROWNS
COME TO THE WELL BEACH STREET/REUNION 10162/PLG

O 22 66
THIRD DAY
MOVE ESSENTIAL 10921 /P LG

5O

17 VARIOUS ARTISTS
WOW HITS 2012WORACURNPROVIREN,INTEGRITY LORCEMI CMG

O 19 14 SOUNDTRACK
COURAGEOUS REUNION 10167/PLG

7 3 2 DAILEY & VINCENT
THE GOSPEL SIDE OF DAILEY 8 ANCENTROLINOM 818812 EX/CRACMER BARREL

O 7 126 SKILLET
AWAKE ARDENT/FAIR TRADE/ATLANTIC 2554/PLG IP

9 6 10 CHRIS TOMLIN
HOW GREAT IS OUR GOD SIXSTEPS/SPARROW 6361/EMI CMG

0, NEWSBOYS
COD'S NOT DEAD INPOP 1592/EMI CMG

15
15

112O CHRIS AUGUST
NO FAR AWAY FERVENT 688065/WORD-CURB

37 24
MICHAEL W. SMITH
GLORY MWS 20030/PLG

32
29

2 MORMON TABERNACLE CHOIR
01001 MUSIC OF REJOICING MORMON TABERNACLE CHOIR 5063054

O JEREMY CAMP
' WE CRY OUR THE WORSHIP PROJECT EEC 7916/EMI CMG

34 32 114 CASTING CROWNS
UNTIL THE WHOLE... BEACH STREET/REUNION 10135/PLG

CD FRANCESCA BATTISTELLI
HUNDRED MORE YEARS FERVENT 88418541110RO-CURB

36
30 .VOWARIIITSKVI PSROVAIDERNIT-INITSEGTRIlYSANORD.BIEMI95.1CM6= GROUP 1 CREW

OUTTA SPACE LOVE FERVENT 897991/WORD-CURB

1
89 MERCYME38

3 THE GENEROUS MR. LOVEWELL FAIR TRADE 4813/PLO

39

0
42

36
46

UNTIL WE HAVE FACES ESSENTIAL 10916/PLG

38 18 THE DEVIL WEARS PRADA
DEAD THRONE FERRET 143,WORD-CURB

42
DARA MACLEAN

YOU GOT MY ATTENTION FERVENT EIDDIMNORDCURB

23 2 HI

ME

HNA DDE 0WMS.pL L. EH ACLI VD E E

PEOPLE

X), PHE.RA,11M015E1mNi 0TA

43 37 13 GUNGOR
GHOSTS UPON THE EARTH BRASH 0976/WORD-CURB

13 JASON CRABS
THE SONG LIVES ON GAITHER 6119/EMI CMG

45 40
ELEVATION WORSHIP
FOR ME HONOR ELEVATION CHURCH/ESSENTIAL WORSHIP 10644/PLE

46 43 41 VARIOUS ARTISTS
WOW It1'S IHELLOMPROMENT.INTEGRITI/EMI CMG 888165NORD.CIAB

47 35
2 WE AS HUMAN

EP ATLANTIC 528966 EX/WORD-CURB

0 47 47 BRANDON HEATH
LEAVING EDEN MONOMODE/REUNION 10151/PLG

49

50

45
MATTHEW WEST

THE STORY OF YOUR LIFE SPARROW 6504/EMI CMG

44 11 1 -1 -SIX
MAN UP REACH BIBS/INFINITY

James Fortune & FIYA claim a career -first

No.1 on Gospel Albums with Identify,

which starts with 18,000 copies, according

to Nielsen SoundScan. Lead single "Still

Able" ranks at No.3 on Gospel Songs. The

new album is Fortune's first under a new

label agreement with eOne.
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WHERE I BELONG
BUILDING 429 ESSENTIAL/PLG

4 4 38

5 3 24

6 20

6 37

8 7 29

O 14 15

10 9 26

0 10 27

12 12 34

11 36

16 17

13 35

O 15 17

O 17 11

O 18 11

0
O

O 28 2

26 3

GREATEST
GAINER

STRONG ENOUGH
MATTHEW WEST SPARROW/EMI CMG

COURAGEOUS
CASTING CROWNS BEACH STREET/RELINION,LG

WAITING FOR TOMORROW
MANDISA SPARROW/EMI CMG

LIFT ME UP
THE AFTERS FAIR TRADE

TURN AROUND
MATT MAHER ESSENTIAI/PLG

BUSTED HEART (HOLD ON TO ME)
FOR KING & COUNTRY FERVENT/WORD-CURB

BATTLE
CHRIS AUGUST FERVENT/WORD-CURB

FALL APART
JOSH WILSON SPARROW/EMI CMG

MOVE
MERCYME FAIR TRADE

I LIFT MY HANDS
CHRIS TOMUN SIXSTEPS/SPARROW/EMI CMG

LOVE COME TO LIFE
BIG DADDY WEAVE FERVENTANO RD -CURB

DO EVERYTHING
STEVEN CURTIS CHAPMAN SPARROW/EMI CMG

REMIND ME WHO I AM
JASON GRAY CENTRICITY

WE ARE
KARI JOBE SPARROW/EMI CMG

LEARNING TO BE THE LIGHT
NEWWORLDSON PLATINUM POP

YOU LEAD
JAMIE GRACE GOTEE

OVERCOME
JEREMY CAMP BEC/TOOTH & NAIL

EVERYTHING GOOD
ASHES REMAIN FAIR TRADE

GOD IS STILL GOD
HEATHER WILLIAMS FAIR TRADE

GIVE THEM JESUS
JACI VELASOUE2 INPOP

WHAT A SAVIOR
LAURA STORY FAIR TRADE

WHEN THE STARS BURN DOWN (BLESSING AND HONOR)
PHILLIPS. CRAIG & DEAN FAIR TRAM

CHRISTIAN CHR-

r4 TITLE
53 3o AFMSTIMPRINT/PROMOTION LABEL

2 17 1 YOU LEAD
JAMIE GRACE GOTEE

I3

10

16

5 19

8 11

6 14

4 26

7 16

11 10

9 14

10 16

O 16 13

® 13 14

GOD'S NOT DEAD (LIKE A LION)
NEWSBOYS INPOP

MAKE A MOVE
ROYAL TAILOR ESSENTIAL/PLG

NOT ALONE
FAMILY FORCE 5 TOOTH & NAIL

ONE DAY TOO LATE
SKILLET ARDENT/FAIR TRADE

BUSTED HEART (HOLD ON TO ME)
FOR KING & COUNTRY FERVENT/WORD-CURB

DOWN
MAT KEARNEY INPOP

MADE FOR YOU
BUILDING 429 ESSENTIAL/PLG

START SOMEWHERE
TOBYMAC FOREFRONT/EMI CMG

WON'T LET ME GO
ADDISON ROAD FAIR TRADE

UNDER FIRE
ABANDON FOREFRONT/EMI CMG

DRIFTING
PLUMB WITH DAN HASELTINE CURB

YES WE CAN
ME IN MOTION CENTRICITY

HURRICANE
ID IAMill, SAMFSTATE SPARROW/EMI CMG

MilALL THIS TIME
BRITT NICOLE SPARROW/EMI CMG

O LET ME FEEL YOU SHINE
DAVID CROWDER.BAND SIXSTEPS/SPARROW/EMI CMG

18

24
4 MY HOPE IS IN YOU

23

17 REMEDY

WE WON'T GIVE UP
THE AFTERS SIMPLE/FAIR TRADE

AARON SHUST CENTRICITY

4

DISCIPLE FAIR TEASE

26

STAY CLOSE
FIREFLIGHT FLICKER/PLO

21 19 8
LOVE COME TO LIFE

® 25 FREE
BIG DADDY WEAVE FERVENT/WORD CURB

DMA MACLEAN FEEIVENT/WORD.CURB

O 22 8 UNSHAKEN
ATTABOY 7 SPIN

15 20

gIN 27 2

O 21 2

CHRISTIAN AC
PA SONGS -

P. TITLE
53 1915 ARTIST IMPRINT/PROMOTIONIABEL

29
MY HOPE IS IN YOU1.

W AARON SHOOT CENTRICITY

2 25 STRONG ENOUGH TO SAVE
TENTH AVENUE NORTH REUNION/PLG

19 4

21 6

20 18

23 14

22 10

I WANNA KNOW YOU LIKE THAT
ANTHEM LIGHTS REUNION/PLG

CARRY ME TO THE CROSS
KUTLESS BEC/TOOTH A NAIL

BDS SoLindSror

0 GOSPEL ALBUMS -

O
g' rm.EARTIMISPRTINT&NUMBER/DISTRIBUTINGLABEL

HOT SNOT
0 BUT

O ,
gip 3 20

4 2 11

O

O
09

5 44

8 52

7 69

10 13

6 2

10 12 22

1 1 9 17

O 13 51

11 7

CD15 17

16 14

O 22 76

O 17.4.

Ci
24 52

20 18

21 21 24

CD23 44

F 20 17

24 14 9

06 19 31

4

#11

GREATEST

I

JAMES FORTUNE & RYA
IDENTITY FIYA WORLD/LIGHT 7265/FONE

SOUNDTRACK
JOYFUL NOISE WATERTOWER 39273

LE'ANDRIA JOHNSON
NEAWAKENINGOLBENSTRANGEFRUI,MOSIC WOE GOSPEL 5218ADSHWORD

WILLIAM MCDOWELL
ARISE RE LIVE WORSHIP WHENCE DELIVERY NOM/LIGHT 2352/EONE

KIRK FRANKLIN
HELLO FEAR FO HO SOUL/VERITY 77917/RCA

MARVIN SAPP
PLAYLIST VERITY/LEGACY 67460/SONY MUSIC

LECRAE
_REHAB REACH 8161/INFINITY

SHIRLEY CAESAR
THE ULTWATE COMECTIONWORKIMB 880163/MINER BROS

CHARLIE HADEN/HANK JONES
COME SUNDAY EMARCY 016390/DECCA

ISAAC CARREE
UNCOMMON ME SOVEREIGN AGENCY 002

JESSICA REEDY
FROM THE HEART LIGHT 7238/EONE

VARIOUS ARTISTS
WOW GOSPEL Mil WORO-OURB/EMI CMGNERITY 77916/RCA

AMBER BULLOCK
THANK YOU IEP, MUSIC WORLD GOSPEL 551NMUSIC WORLD

ANDRAE CROUCH
THE JOURNEY RIVERPHIO 002

KIERRA SHEARD
FREE KAREW/EMI GOSPEL 06495/EMI CMG

VASHAWN MITCHELL
TRIUMPHANT VMAN/EMI GOSPEL 06601/EMI CMG

VARIOUS ARTISTS
GOSPELS BEST WORSHIP EMI GOSPEL 015381EMI CMG

SHANA WILSON
I LOVE YOU LIVE SHANA WILSON MINISTRIES 48504 IX

DEITRICK HADDON
CHURCH ON DIE MOON RELEVEMANHADDOVVEAla 11336/RCA

KIRK FRANKLIN
SETLIST GOSPO CENTRIC/LEGACY 90790/SONY MUSIC

DONALD LAWRENCE & CO.
YEW INCUR RIGHTEOUS MIND/QUIET WATER/VERITY 61501/RCA

MARY MARY
SOMETHING BIG NOV BLOCK/COLUMBIA 62330/SONY MUSIC

1 -1 -SIX
MAN UP REACH 8185/INFINITY

GENITA PUGH
MV PURPOSE ETERNITY 0003

891700 11515 P.1081456111E ABOUMNIC LIRC.O.G.ILMASS CHOIR

TIMES OF REFRESHING RUBY ROSE 91241/ECM0

GOSPEL SONGS -

gl ATRSITTLTEIMPRINT/PROMOTION LABEL

1 28 IN THE MIDDLE
ISAAC CARREE SOVEREIGN AGENCY

4

79

15

52

36

O 11 11

O 13 24

13 12 18

O 14 9

15 16 21

16 15 5

MO 18 21

[ 18 17 11

20 11

20 21 12

621 19 15

2 37

3 23

4 37

6 39

O 7 24

7 10

O 9
9 8

10 5

 25
2

23 22 18

eb 23 13

0 29 2

I NEED YOUR GLORY
EARNEST PUGH EPM/BLACKSMOKE/WORLDWIDE

STILL ABLE
JAMES FORTUNE & FIYA FIYA WORLO/LIGHT/EONE

SPIRITUAL
DONALD LAWRENCE A CO. DUVET WATER/VERIFY/RCA

BE STILL
YOLANDA ADAMS N -HOUSE

I WON'T GO BACK
WILUAM MCDOWELL DELIVERY ROOM/LIGHT/EONE

NOBODY GREATER
VASHAWN MITCHELL VMAN/EMI GOSPEL

LET THE CHURCH SAY AMEN
ANDRAE CROUCH FEAT. MARVIN WINANS RIVERPHIO

I SMILE
KIRK FRANKLIN FO HO SOUL/6 OSPO CENTRICNERITH/RCA

I HEAR THE SOUND (OF VICTORY)
MAURETTE BROWN CLARK AIR GOSPEI/MALACO

I FEEL GOOD
FRED HAMMOND F HAMMONONERITY/RCA

ONE MORE TIME
VICARDI CORTI2 FEAT. JOHN P. KEE BLACKSMOKEMORLOWIDE

PUT IT ON THE ALTAR
JESSICA REEDY LIGHT/EONE

AFTER THIS
YOUTHFUL PRAISE FEAT. N HAIRSTON EVIDENCE GOSPERIGHT/EONE

A GOD LIKE YOU
KIRK FRANKLIN FO HO SOUL/VERITY/RCA

MY TESTIMONY
MARVIN SAPP VERITY/RCA

JESUS
LEMON JOHNSON BET/STRANGE FRUITMUSICWGRIE GOSPENUSIEWORLD

CAN'T LIVE
GENITA PUGH ETERNITY

SO PROUD
BRIAN COURTNEY WILSON MUSIC WORLD GOSPEL/MUSIC WORLD

HE WILL
TIM BOWMAN JR. FEAT. VICKIE WINANS I.M.

YOU ARE
KIERRA SHEARD FEAT. BM. KAREW

GOOD & BAD
J MOSS PAJAM/VERITY/RCA

BLESS THE LORD
MYRON BUTLER EMI GOSPEL

DREAM
SHIRLEY MURDOCK TYSCOT

ALL IS WELL
TROY SNEER EMTRO GOSPEL

5a'"
VU

48 Go to www.billboard.biz for complete chart data Data for week of FEBRUARY 4, 2012
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DANCE CLUB SONGS"

TITLE
tansTIMPSINIT/PROMOSON LABEL

0 3 7 #1
GLOM ESTEFAN CRESCENT MOON/VERVE FORECAST/VERVE

HOTEL NACIONAL

18 HANGOVER
TAIO CRUZ FEAT. FLO RIBA MERCORY/IDJMG

TURN ME ON
DAVID SOMA NAT. RIM MINAJMIAT A MOSICASTRALWERKS/CANTOL

10 SHAKE IT OUT
FLORENCE 4. THE MACHINE UNIVERSAL REPUBLIC

YOU DA ONE
RIHANNA SRP/DEP JAWIDJMG

10 NAUGHTY NAUGHTY
PORCELAIN BLACK 2101/UNIVERSAL REPUBLIC

DANCE ON
BLUSH NETTWERK

7 MARRY THE NIGHT
LADY GAGA STRLAMLINE/KONLIVEANTERSCOPE

8 ANTIDOTE
SWEDISH HOUSE MAFIA VS KNIFE PARTY ASTRALWERKS/CAPITOL

8 IF IT WASN'T FOR LOVE
DEBORAH COX DECO/HOSHG

LET ME BE MYSELF
ROSABEL FEAT. TAMARA WALLACE TOMMY BUY

9 WAITING ON YOU
ULTRA NATE & MICHELLE WILLIAMS BLUFIREREACE BISCUIT

13
PARTY PEOPLE.s (IGNITE THE WORLD)

PRETTYERIKAJAYNE

DRIFTING
PLUMB WITH DAN HASELTINE CURB

9 PASS AT ME
TIMBALAND FEAT. PITBULL INTERSCOPE

8 CRAZY CRAZY
GUINEVERE NINE TOWN

BE WITH YOU
ERASURE MUTE

THE11 CAPITOLPOERNETHAT GOT AWAY

KATY

13 LAST DRAG
TRACI LORDS SEA TO SUN

WE RUN THE NIGHT
HAVANA BROWN FEAT PITBULL UNIVERSAL REPUBLIC

LEVELS
AVICII LEVELS/VERATONE/ATOM EMPIRE/INTERSCDPE

HEY HEY HEY (POP ANOTHER BOTTLE)
LAURENT WERE FEAT. SINIFTKID N DEE BIG BEAT/ATLANTIC

SHAVE IT
HOD OWSLA

POWER
PICK

2
STRONGER (WHAT DOESN'T KILLYOU)
KELLY CLARKSON 19/RCA

EVERYBODY DANCE
GRAVITONAS VS ROMA ICENGA TOFU

0 DANCE/
E LECTRONIC ALBUMS -

ARTIST
TMEIMPRINTSNUMBEFUDISIRIBUTINGLAHEL

LMFAO
MLRT RR NDY MCXNS NILIAMEMMEEMEASNPEREN

4 SKRILLEX
BANGARANG ,EPI BIG BEAT/OWSLAATLANTIC 528521/AG

5
SKRILLEX
SCARY MOBSTERS AND NICE SPRITES BIG BEAT/ATANDC 5263WA6

36 LADY GAGA
BORN MIS WAY STREAMLINEIXONLWANTERSCOPE0153731SA

7 21 DAVID GUETTA

3

NOUNS RUT IRE BEAT WHAT A DUSCIASBALWENS 18830/CAPITOL

4 °THEK PATHRN OF TOTAUTY ROADRUNNER 617728

18 9 3

11 59CI59
1 6 2

12 12 59

3 14 32

4 13 9

16 18 31

7 17 10

20 25

HURRY UP, WE'RE DREAMING. MR3 9510./MUTE

VARIOUS ARTISTS
WIND DOWN EMI SPECIAL. MARKETS 31416 DOSTARGUCKS

DEADMAU5
4X4.12 MAU5TRAP 2518*/ULTRA

DAFT PUNK
IRON: LEGACY (SOUNDTRACK, WALT DISNEY 605072"

STEVE AOKI
WONDERLAND DIM MALT 3040/ULTRA

VARIOUS ARTISTS
UKF DUBSTEP 2010 UKF DIGITAL EX

OWL CITY
ALIT/11NRS REINHARD MAMMA ONMEMAL REPUBLIC 01554'

VARIOUS ARTISTS
UKF DUBSTEP 2011 RP DIGITAL DC

VARIOUS ARTISTS
35 TOP HITS: WORKOUT MIXES POWER MUSIC DIGITAL EX

SKRILLEX
MORE MONSTERSM10 SPRITES BIG BEAT/ATLANTIC DIGITAL EXIAG

ASKING
STEPPED UP ALEXCHED SOME:RAN Al

BREATHE CAROLINA
HELL IS WHAT YOU MAKE IT FEARLESS 30153

r.,9 21 KC AND THE SUNSHINE BAND
UNBAR MTH KC ANDER SURSIONE SAND FLASHBACK5N201/6111,10

0 n 77 LADY GAGA
THE REM STREAMLINEiKONLIVECHEPRITREEAMMISCOPER14693DIGA

16
9 LADY GAGA

BORN THIS WAY TIE HEIADISTREAMUNKONLNEAMERSCOPE016287AGA

21 13 NERO
mmommurmwiscum.mmowo.(6984

_..=PAROV STELAR
THE PARIS SWING BOX 1E11 ETAGE NOIR DIGITAL EX

24
23

46 DAFT PUNK
TRUN: LEGACY RECONFIGURED WALT DISNEY 013540

5
24

17 BASSNECTAR
DIVERGENT SPECTRUM AMORPHOUS 011

14

111 15 10

16

16

20

19 23

20 17

42, 15

23 21

24 24

Ik
Et
!Pr 12

10 18

3

19

30

37

38

HOTSHOT
DEBUT

TIARTISTTLEIMPRINT/1110MCMONLABEL

30 4 TONIGHT IS THE NIGHT
OUTASIGHT WARNER BROS.

TEST DRIVE
JIN AKANISHI FEAT. JASON DERULO WARNER RHOS

18 12 TOO MUCH IN LOVE
CHRIS WILDS VENEER

36 4 D DON'T FUCK
PRISONL C DOWNTOWN

OMITT0.HMY MONEY
PENGUIN

26 8 TITANIUM
DAVID GUETTA FEAT. MA WHAT A MUSIC/ASIRALWERKS CAPITOL

39
SURRENDER
PAUL OAKENFOLD FEAT J HART PERFECTO/IN2UNE

24 12 PARADISE
COLDPLAY CAPITOL

I'M ALRIGHT
LILT ROCHA ID.

31
5 SUN IN CUBA

DJ YALEIDYS FEAT JIMMY BARNES PETROL ELECTRIC

IT'S TOO LATE
JES ULTRA

37 4

WE FOUND LOVE
RIHANNA FEAT. CALVIN HARRIS SRPKIEEJAMADJING

21
., BUY MY LOVE

WYNTER GORDON BIG BEAT/ATLANTIC

34 BOY, IF YOU ONLY KNEW
KELSEY El CARRILLO

42 WHO IS READY TO JUMP
CHUCKLE CR2/131S BEAT/ATLANTIC

STILETTOS
EMIT SLIPPERY EEL

3.3 7 NARCISSISTIC CANNIBAL
KORN FEAT. SKRILLEX & KILL THE NOISE ROAORLINNER/RRP

44 3
YOU ARE HERE
CHRIS "THE GREEK" PANAGHI DJG

47 2 LOVE, LOVE, LOVE.
ANDRES CUERVO ANIMAL

41
10 GOOD FEELING

FLO RIDA POE BOY/ATLANTIC

50
2 TURNING JAPANESE

GENEVIEVE MARIKO WILSON SILVER BLUE

48 2 SUNDOWN
CHRIS LAKE ULTRA

WHERE HAVE YOU BEEN
RIHANNA SRPTOEFJAWIDJMG

TURN IT DOWN
KASKADE WITH REBECCA & FIONA ULTRA

_

InBE YOUR FREAK
KENNY DOPE FEAT. JOSH MILAN TOPE WAX/KAY-DEE

1.--54,7 43 16 SEXY AND I KNOW IT
LMFAO PARTY ROCKNYILL.LAWCHERRYTREE/INTERSCOPE

gg TITLE
53 3e ARTIST IMPRINT/PROMEMONIABEI

16
WE FOUND LOVE
RIHANNA FEAT. CALVIN HARRIS SRP/DEF JAM/ICJ MG

2
TKAHTEE,OERNAyECAT,IimALT GOT AWAY

4
12 GOOD FEELING

FLO RIBA POE BOY/ATLANTIC

7 LEVELS
AVICII LEVELSNERATONE/ATOM EMPIREANTERSCOPE

5 5
TURN ME ON
DAVID SUM FEAT. NICK! HIRAI WHAT A INSIC/ASTRALWERSSCAPITOL

6 3
SEXY AND I KNOW IT
LMFAO PARTY ROCKANILLI AWCHERRYTREE/INTERSCOPE

18 WITHOUT YOU
DAVID GUETTA FEAT. OMER WHAT A MUSIC/ASTRALWERKS/CAPITOL

16 FEEL SO CLOSE
CALVIN HARRIS ULTRA

6 LOVE YOU LIKE A LOVE SONG
SELENA GOMEZ & THE SCENE HOLLYW000

3 INTERNATIONAL LOVE
PITBULL FEAT. CHRIS BROWN MR. 305/POLO GROUNOSORCA

20 EYES
KASKADE FEAT. MINDY GLEDHILL ULTRA

9 WORKOUT
J. COLE ROC NATION/COLUMBIA

22 12 GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCURYADJMG

SET FIRE TO THE RAIN
ADELE Xi/COLUMBIA

25
IN THE AIR
MORGAN PAGE SULTAN, NED SWAM AND ST FEN. MUSS LICCUISEYNOWERE

24 PRESSURE
RADIAN, SIARKILLEASS ALEX KMJISPNNINOIMHYOELCIOUNSINICRYNNYINM

BLACKOUT
BREATHE CAROLINA FEARLESS/RED

NI**AS IN PARIS
JAY Z KANYE WEST ROC.AFELLA/ROC NATION/DEF JAMADJMG

YOU DA ONE
RIHANNA SRP/DEFJAMADJAIG

18 MOVES LIKE JAGGER
MAROON 5 FEAT CHRISTINA AGUILERA ASM/OCTONEIRTERSCOPE

7 MARRY THE NIGHT
LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

IT WILL RAIN
BRUNO MARS SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC

2 DOMINO
JESSIE J LAVA/UNIVERSAL REPUBLIC

17 WE'RE ALL NO ONE
NERVO FEAT. AFROJACK & STEVE AOKI ASTRALWERKS/CAPITOL

SOMEONE LIKE YOU
25

1' ADELE XL/COLUMBIA

JACK DEJOHNETTE
SOUND TRAVELS GOLOEN BEAM 2403/EONS

PINK MARTINI & SAORI YUKI12 11 12
1969 HEINZ 12"

1102 74

SOUNDTRACK

KEITH JARRETT
PAN AM VERVE DIGITAL EX/VG

RIO ECM MEMO ECCA

i5 30 GRETCHEN PARLATO
THE LOST AND FOUND OBLICISOLIND

13

14

EE ARTIST
g io TITLEIMPRINT&NUMBER/OISTRIBURNGLABEL

1 15
TONY BENNETT
DUETS II RPM/COLUMBIA 56253/SONY MUSIC

LANDAU EUGENE MURPHY, JR.
THAT'S LIFE SYCO/COLUMBIA 99178/SONY MUSIC

sciTRRAANA, BE,KSTI NAT_ F_A

OF THE BEST REPRISE 79764/CAPITOL

5 6 SOUNDTRACK
PARIS MADISON GATE DIGITAL EX

2 CHARLIE HADEN/HANK JONES5
4 - COME SUNDAY EMAHCY 016390/DECCA

®CHICK COREA/EDDIE GOMEZ/PAUL MOTIAN
RATNER EXPLORATIONS CONCORD JAE 333./COMORD

6 12 PINK MARTINI
RETROSPECTIVE HEINZ 11

O 8 02 FRANK SINATRA, DEAN MARTIN & SAMMY DAVIS JR
HURT MST ORME RN PACK HAM SINA.AMPRISEMLINAMR BROS

9 9 17 SETH MACFARLANE
MUSIC IS BETTER THAN WORDS UNIVERSAL REPUBLIC 015531 16 10 VARIOUS ARTISTS
BEBOP EMI SPECIAL MARKETS 83241 EX/STARDUCKS

CI

16

10

C) 13

14

Mg ARTIST
53 58 30 TRIEIMPRINT&NUMBER/OISIRIBURNGLABELO m BILL FRISELL

WM ALL WE ARE SAYING.- SAVOY JAZZ 17836/SLG

1 19 TROMBONE SHORTY
FOR TRUE VERVE FORECAST 015586NG

75 ESPERANZA SPALDING
CHAMBER MUSIC SOCIETY HEADS UP 31/RV/CONCORD

BONEY JAMES
CONTACT VERVE FORECAST 015375/VG

2 16 GEORGE BENSON
GUITAR MAN CONCORD JAZZ 33099'/CONCORD

MAYSA
MOTIONS OF LOVE SHANACHIE 5191

8 9 WAYMAN TISDALE
IRE WAYMAN TISDALE STORY SCWOOPEADIDEBOUSE1411MACK MENDE

-0 12 71 MEDESKI SCOFIELD MARTIN & WOOD
MSMW USE INDIRECT° 13

9 6
15 RICHARD ELLIOT

IN THE ZONE ARTISTRY 71126/MACK AVENUE

it

10

11

7
31

PAUL HARDCASTLE
HARDCASTLE VI TRIPPIN 'N' RHYTHM 48

10 62 FOURPLAY
LET'S TOUCH THE SKY HEADS UP 32030/CONCORD

MICHAEL FRANKS
TIME TOGETHER SHANACHIE 5189

13 17 DAVE KOZ
HELLO TOMORROW CONCORD 01753

O 19 47
THE RIPPINGTONS FEAT. RUSS FREEMAN
COTE NMI, PEAK 32580/C0 KOK]

36 EUGE GROOVE
13

SEVEN LARGE SHANACHIE 5190

TITLE
3"3 555 ARTISTIMPRINT/PROMOTIONLABEL

2 17
THE LADY IN MV LIFE
GEORGE BENSON CONCORD JAZZ/CMG

3

4

6

8

11

5

18

MARRAKESH
ACOUSTIC ALCHEMY HEADS UP/CMG

19 BOOM TOWN
RICHARD ELUDE ARTISTRY/MACK AVENUE

SLAM DUNK
WAYMAN TISDALE RENDEZVOUS/MACK AVENUE

21 RED SUEDE SHOES
CHUCK LOEB TWEETY

11 MANDELA
TERRY WOLLMAN MANGO EATER

17 ALL MY LIFE
TIM BOWMAN TRIPPIN 'N RHYTHM

25 EASY COME EASY GO
PAUL HARDCASTLE TRIPPIN RHYTHM

4 CRYBONER JAMES VERVE FORECASTNERVE

7
22 HOT SAUCE

JESSY J HEADS UP/CMG

19 EYES FOR YOU
DARYL HALL VERVE FORECAST/VERVE

TAKING OFF
ANDY SNITZER NATIVE LANGUAGE

16 SWEET TEA
PATRICK LAMB PATRICK LAMB

15 FREE FALL
KIM WATERS SHANACHIE

11
SAMBA BLUE
MICHAEL FRANKS SHANACHIE

2012

5 55 IMPRINTRNUMBER/BISTRIBURNGIABEL

1 1 2
sKJOSHUA BELL/JEREMY DENK

FREONNESSIORSSONY CLASSICAL MISOMMASTESOKS

I0

10

11

6 16

10 33

7 31

5 2

11 2

2 MORMON TABERNACLE CHOIR
GLORY, MUSIC OF REJOICING MORMON TABERNADE CHDIRUBI

4 SOUNDTRACK
DOWNTON ABBEY CARNIVAL/MASTERPIECE 01626D/OEC

ZUILL BAILEY/JUN MARKL
DVORAK: CELLO CONCERTO TELARC 32927/CONCORD

LARA ST. JOHN/MARIE-PIERRE LANGLAMET
BACH. SONATAS ANCALAGON 139

SIMONE DINNERSTEIN/KAMMERORCHESTER
BACK A STRANGE BEAM SONY CLASSICAL BIM/SONY MASTERWORKS

LANG LANG/VIENNA PHILHARMONIC
LISZT:NY PIANO HMO SONS CLASSICAL .141DSONY MASTERWORKS

MORMON TABERNACLE CHOIR
THIS IS THE CHRIST WM. TABERNACLE CHOIR 505598

M I LOS KARADAGLIC
MEDITERRANEO OG 015579/DEC CA CLASSICS

VIENNA PHILHARMONIC/MARISS JANSON'S "I
NOMA T STNEELUM NEUAKALOMIRD, 11,111LIEWILL

KRONOS QUARTET
MUSIC OF VLADIMIR MADITNOV NONESUCH 52311oSSAPNER BROS.

4 4 13 54

VARIOUS ARTISTS
FIVE BOROUGH SONG BOOK G PR 1109

NELLOSANTI/THE METROPOLITAN OPERA ORCH.
MASCAGNI SONY CLASSICAL MOM SDNY MASTERWORKS

ERIC WHITACRE
LIGHT G GOLD DECCA 014850/0ECCA CLASSICS

THE LONDON CLASSICAL ORCHESTRA (WILSON)
PAUL MCCARTNEY'S OCEAKSKINGOOM MPEREARKELAK 33250WONCORD

0 CLASSICAL
CROSSOVER ALBUMS'

65 Ig ARTIST
5' 50 TITIEIMPRINT&NIMBER/DISTRIBLIDNGIABEL

1 10

2 13

3 11

4 33

7 11

5 33

6 39

8 26

10 11

9 18

15 53

12 14 15

3

RE-ENTRY

RE-ENTRY

#.1
0 WKS

ANDREA BOCEW
CONCERTO' ME NIGHT IN CEMML PARK MGM 01551110EC.

YO-YO MA/DUNCAN/MEYER/THILE
100 6001 RODEO SESSIONS SONY CLASSICAL 911181SONT MASTERWORKS

IL DIVO
WICKED GAME SYCO/COLUMBIA 96448/SONY MUSIC

JACKIE EVANCHO
DREAM WITH ME SYCO/COLUMBIA 87061/SONY MUSIC

LONDON PHILHARMONIC ORCHESTRA
THE GREATEST VIDEO GAME MUSIC X5114

IL VOLO
ILOILO IN ESPANOL OPERA BLESSAWARBROR6EHB101514MMIE

IL VOLO
IL VOLO OPERA BLUES/GATICARIENTOR/SEFFEN 015517AGA

2CELLOS
2CELLOS MASTERWORKS 91011/SONY MASTERWORKS

JIM BRICKMAN
ROMANZA SOMERSET 56142 EX

TORI AMOS
NIGHT OF HUNTERS DO 015849,10ECCA

STING FEAT. THE ROYAL PHILHARMONIC CONCERT ORCR.

STING: LIVE IN MERLIN CHERRYTREE/OG 014982/DECCA

JENNY OAKS BAKER
WISH UPON A STAR SHADOW MOUNTAIN 5055026

ALFIE BOE
BRING HIM HOME DECCA 015330

HAYLEY WESTENRA/ENNIO MORRICONE
PARADISO DECCA 015998

15
13

10 MANNHEIM STEAMROLLER/CZEDIPHILRARMONIC ORCH.

CHRISTMAS SYMPHONY AMERICAN GRAMAPHONE 301

0 WORLD ALBUMS-

O 1 9

ARTIS
ITREIMPRIT NT.NUMBER/DISIRIBUONGLABIl

SOUNDTRACK
DIELIESMOMOSFOX/SOMDASSICAL MANY WORM

GIRLS' GENERATION
BOYS S M /I NTERSCOPE 016474/IGA

2 2 .LAys.DriYHSB.MI.INFLBLANAD.CiEK.Mustr
G DE

AZO,

,8 CELTIC THUNDER4 3 - HERITAGE CELTIC THUNDER ENDEDDN

0
6 7 49

7 6 22

8 4 20

O 9 2

(CI 12 30

11 11 62

12 5 42

13 15 14

LILA DOWNS
PECADOS Y MILAGREIS SONY MUSIC LATIN 93722

CELTICLu..ImAMAN
NOTE

TINARIWEN
TASSILI 410:1 WEDGE S A.R L/ANTI- 87140/EPITAPH

CELTIC THUNDER
STORM CELTIC THUNDER 015901 /DECCA

SOUNDTRACK
PIRA WENDERS DOI*

VARIOUS ARTISTS
RAINHOR DIRWEEKTTLRGS ARAL IN WO LIELESSMEDIMIEMOMAMS,

LOREENA MCKENNITT
THE WAD THAT SNAKES THE BARLEY OUINLAN ROADMERVE 0150151NO

JAKE SHIMABUKURO
PEACE LOVE UKULELE HITCHHIKE 1112

RODRIGO GABRIELA
LIVE IN FRANCE RUBYWORKS M04/AEG

RE-ENTRY
BAHA MEN
10 GREAT SONGS CAPITOL 06691

RE-ENTRY COEUR DE PIRATE
BLONDE GROSSE BOITE DIGITAL EX

Data for week of FEBRUARY 4, 2012 I For chart reprints call 212.493.4023 Go to www.billboard.bi2 for complete chart data I 49
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HOT LATIN SONGS"

TITLE
ARTIST IMPRINT/PROMOTION LABEL

1 2 17
MANA FEAT PRINCE ROYCE WARNER LATINA

O 16 TE QUIERO A MORIR
BANDA EL RECOIL!) DE CRUZ LIZAIMAGA FONOVISA

3 1 20 PROMISE
ROMEO SANTOS FEAT. USHER SONY MUSIC LATIN

O HOT SHOT LAS COSAS PEQUENAS
DEBUT PRINCE ROYCE TOP STOP

WE FOUND LOVE
RIHANNA FEAT CALM HARRIS SRP/DEFJOMS DJMG

INTENTALO
3BALLMTY FEAT. EL BEYETOV AMERICA SIERRA FONOVISA

LLAMADA DE MI EX
LA ARROLIADORA BANDA ELUSION DISA

O
O
0
O

11

3 11

6 16

11 7

5 14

7 18

9 11

12 391

12 10 35

13 8

17 131

15 22 21

16 13 35

17 15 171

18 16 4

19 14 24,1

20 19 16

O 25 7

22 21 16

ELVERDADEROAMOR PERDONA

LOVUMBA (PRESTIGE)
DADDY YANKEE EICARTEL

NADA IGUALES
IAADICTIVABANDASAN JOSE DE REMUS SO NYM USIC LAD N

ME GUSTAS TANTO
PAUUNA RABID UNIVERSAL MUSIC LAT NO

GIVE ME EVERYTHING
PITBUILITATMESSAFROJACKSRAYER MR.326,110 GROUNDS,.

DI QUE REGRESARAS
LA ORIGINAL BANDA EL LIMON DE SAWADOR MARACA FONDA.

SEXY AND I KNOW IT
LMFAO PARTY ROCKANILLIAM/CHERRYTREE/1NTERSCOPE

SI TU ME BESAS
VICTOR MANUELLE SONY MUSIC LATIN

BASTA VA
JENNI RIVERA HAT MARCO ANTONIO SOUS FONOVISA

OLVIDAME
JUDONALWARE Y SU NORTENO BANDA FONONSA

AYER
ENRIOUEIGLESIM UNIVERSAL MUSIC LATINO

HOTEL NACIONAL
GLORIA ESTEFAN CRESCENT MOONNERVEFORECASTNERVE

EL MIL AMORES
pamo olavAsi

400 MIL VEINTE ANOS
TERM CALI VICTORIA/VENEMUSIC

ANTES DE LAS SEIS
MIURA SONY MUSIC LATIN

VERSOS DE MI ALMA
4020E MANN DISA

co 39 3 cm
 27 7 BAILANDO POR EL MUNDO

JUAN MACAO FEAT. PITBULLS EL CATA SONY MUSIC LATIN

25 20 18 NO FUE FACIL
ROBERTO TAPIA EON OVLSA

26 24 12 EL POETA

DUTTY LOVE
DON OMAR ORFANATO

CHINO & NACHO MACHETE/UNIVERSAL MUSIC LATINOG 29 , EN EL CIELO NO HAY HOSPITAL
JUAN LUIS GU ERRA CAPITOL LATINO 34 2 CRAZY PEOPLE
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Prince Royce's "Las Cosas Pequenas"

becomes the third song to debut at No.1 on

Tropical Airplay in the last eight months, fol-

lowing Romeo Santos' "You" (May 2011) and

Gloria Estefan's "Hotel Nacional' from last

month. Prior to this recent flurry, the chart's

last No.1 debut was in August 2006.
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Don Omar's "Dotty Love" (featuring Natti

Natasha) rises 39-23 on Hot Latin Songs

with the Greatest Gainer award (up nearly 2

million audience impressions to 5.4 million).

WODA San Juan, Puerto, Rico, contributed to

the gain by debuting the song and reaching

an additional 5/9,000 listeners.
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-MIETEEEll=
FANIA FINDS TOP 10 SUCCESS

Fania, the pioneering label that hosted some of the world's best sal-
seros, arrives at No. 10 on Tropical Albums with Selections Fania, a

new compilation featuring some of the greatest works of Willie Co-
lon and the late Hector Lavoe. It's the first album release for Colon
since 2007 and his highest debut since 1995. Though Lavoe died in
1993, he's been a steady presence on the charts since 2006, by way
of numerous posthumous releases from Fania. -Karinah Santiago
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MAIS UMA PAGINA
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NO SIGUE MODAS
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SHE DOESN'T MIND
SEAN PAUL VP
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DAVID GUETTA FT. SIA WHAT A MUSIC

NA BALADA
MICHEL TELO SOM LIVRE

SOMEONE LIKE YOU
ADELE XL

JAR OF HEARTS
CHRISTINA PERRI ATLANTIC

JE L'AIME A MOURIR
SHAKIER SONY MUSIC

BOYS
MIRANDA-% PULLMOTIVE
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MARISA MONTE EMI

TITANIUM
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VIDEO GAMES
LANA DEL REY STRANGER

FLICKAN OCH KRAKAN
TIMBUKTU TV9

NO MEU INTERIOR TEM DEUS
PADRE FABIO DE MELO SONY MUSIC

YOU AND I
LADY GAGA STREAMLINE/KONLIVE

SOMEONE LIKE YOU
ADELE XL

9 CRIMES
DAMIEN RICE HEFFA/VECTOR/14TH FLOOR

THE LION'S ROAR
FIRST AIDED JAGADAMBA

REBELDES 2011
REBELDES EMI I?TITLCLVLTAFILEAL

GOOD FEELING
FLO RIDE POE BOY

SOMEBODY THAT I USED TO KNOW
GOTYE FT. KIMBRA SAMPLES SECONDS/ELEVEN

LEVELS
AVICII VERATONE
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VARIOUS ARTISTS SOM LIVRE
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DOMINO
JESSIE J LAVA

WE FOUND LOVE
RIHANNA F. CALVIN HARRIS SRP/DEF JAM

SOMEBODY THAT I USED TO KNOW
AWRY FT. KIMBRA SAMPLES N' SECONDS/ELEVEN

MOVES LIKE JAGGER
MAROON 5 FT. CHRISTINA AGUILERA ASM/OCTONE

MAMA DO THE HUMP
RIZZLE KICKS ISLAND

SEXY AND I KNOW IT
LMFAOPARIYROCKAMILIAM/CHERRYME,INTERSCOPE

GOOD FEELING
FLO RIDA POE NOV

PUMPED UP KICKS
FOSTER THE PEOPLE STARTIME/COLUMBIA

DANCE WITH ME TONIGHT
OLLY MURS SYCO

INTENTALO DEDICATION TO MY EX (MISS THAT)
LLOYD FT ANDRE MG 'AWARE YOUNG-GOLDEIONE4

LLAMADA DE MI EX
LA ARROLLADORA BANDA EL LIMON MA

PARADISE
COI -PLAY PARLOPHONE

TENGO TU LOVE
SIETE LA VIDA BUENA IA-,T6711ATONE

WITHOUT YOU
DAVID GUETTA FT. USHER WHAT A MUSIC/VIRGIN
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RIHANNA FT. CALVIN HARRIS SRP
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NEW

THA IME EDO
NIKOS OIKONOMOPOULOS MINOS

GIRL IN STILETTOS
ANNAH MAC SONY MUSIC

AI SE EU TE PEGO
MICHEL TEED VIDISCO

IMOUN KE EGO EKEI PYX LA. WE 2011
PAX LAX MINOS

YOUNG, WILD SOMEONE LIKE YOU
ADELE XL

EIPA STOUS FILOUS MOU...
ELEONORA ZOUGANELI MINOS

DAVID GUETTAFt SR WHAT A MUSIC
Ent-MTLVA'PAEoVer" JA) MINOS 2012

VARIOUS ARTISTS MINOS

ED AS UM
PARADISE
COLDPLAY PARLOPHONE

TA KALITTERA TRAGOUDIA
GUMMY BEAR UNIVERSAL

PARADISE
COLDPLAY PARLOPHONE

WE FOUND LOVE
RIHANNA FT. CAU/IN HARRIS SRP I.0=sApTIT-2,,Y.: 'FIR%

INTERNATIONAL LOVE
PITBULL FT. CHRIS BROWN MR.305/POLO GROUNDS,

WITHOUT YOU
DAVID GUETTA FT. USHER WHAT A MUSIC

OLOKAINOURIGOS
PANGS KIAMOS UNIVERSAL

EARTHQUAKE
LABRINTH FT. TIME TEMPAH SYCO IsTRu'ILKLA:sASTAMIT/CHOP SHOP

COUPE DE PEIGNE
VARIOUS ARTISTS MINOS-EMI

ONLY TO BE
SIRED MASSIVE

LET'S GO TO AFRIKA
SANTAMARIA ESPACIAL

2,INFAPALArsEt420NTANI IHOGRAFISI

STRONGERionAT DOESNT KILLYOU) SEXY AND I KNOW IT
EMEND PARTY ROCK/WILLLAWCHERRYTREE 7TieiaNEW/SLll 1S UNIVERSAL
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25/B (Mary, Blinn Music, ASCAP/Universal Music Corpo-
ration, ASCAP/Cstyle Ink Music Publishing, ASCAP/Slide
That Music, ASCAP/EMI April Music, Inc., ASCAP/E.
Hudson Music LLD BMI/EMI Blackwood Music Inc., BMIL
AMP/HL, RBH 47

400 MIL VEINTE ANDS Cienevis'ion Intertnationl Publish-
ing Dscos LLD BMI/Edipary Publishing. BMI) LT 20

4 AM (EMI Foray Music, SESAC/Rico Love Is Still A Rap-
per, SESAC/E Hood 66 Music, SESAC/Grandma's Boy
Publishing, SESAC/Usher JV SESAC Publishing Designee,
SESACL HL, RBH 23

5 O'CLOCK {Nappy Boy Publish., ASCAP/Universal
Music -Z Songs. BMIRGH Sou. Publishing, ASCAP/
WB Music Corp., ASCAP/Sony/ATV Tunes LLC, ASCAP/
Sony/ATV Music Publishing UK, PRS/V2 Music Publishing
Ltd., ASCAP/Kurstin Music. ASCAP/EMI April Music,
Inc ASCAP/EM Blackwood Music Inc. BMI/EMI Music
Publishing Ad. MCPS/EMI Music Publishing Ltd, PPS/
Universal -Songs Of PM yGrarn International, BMIL AMP/
HL 710040; ABS 31

ALL YOUR UFE (EMI Blackwood Music Inc., BMI/Rainbow
Skyline Music. BMI/Cactus Moser Music, BM, HL, CS
4, H10047

ALONE WI. YOU ongs of Maxx Pug, SESAC
Tunes of MT Direct(S SESAC/Razor &blishinSESAC/Migh/ly
Seven Music Publishing LLC, BMI/Songs For Beans, BMI/
J. Music, BMI/Little Blue Egg, ASCAP/Crary Water
Music, ASCAP/Kobalt Music PubhshMg America, Inc.,
ASCAPI CS 14: F1100 53

AMEN (Sony/AN Tree Publishing Company, BMI/401 Kye
Music, BMIRouche River BMI/Kyeiya can Dios Publish -

g. BMIRnk Pen Mama Music. SESAC/Songs of Maxx
Publishing, SESAC/Tunes of R&T Direct, SESAG/Syd And
Sophie Songs. SOCAN/Music Services. BMI/EMI Black-
wood Music Inc., BAIL H, CS IR H100 86

AMOR COMPARTIDO (Nat Listed, LT 35
AMY'S SONG (Warner -Tamerlane Publishing Corp.,

OMI/McKenzie Music, BMI/House Of Sea Gayle Music.
ASCAPI, AMR CS 55

ANGEL EYES ,MI April Music, Inc ASCAP/Sunboy
Songs. ASCAP/Rockapop Music, ASCAP/Hate And
Purchase Music, LCC, ASCAP/Cal N Songs, ASCAPL
HL, CS 43

ANOTHER ROUND (Not Listed) RBH 71
ANTES DE LAS SUS (The Caramel House Music. BMI/

Sony/AN Melody, BMI/EMI Blackwood Music Inc.. BMI/
Metasongs, BM) LT 21

A -OK {16MG Bights Managment (Ireland) Limited, !MHO/
English ivy Mu. BMI/Chrysalis One Songs, HMI/Univ.-
sal Music  Careers, BMI/Barrytones, BMI/High Powered
Machine Music, BMIL AMP/HL, CS 58

WHALES AFIRMO IDE, Melodies. BMI/ LT 45
ARSEPIENTETE (Goadi Publsihing, BMI) LT 30
ASS BACK HOME (Epileptic Caesar Music, ASCAP/EMI

April Music, Inc., ASCAP/Matta Ball Music, BMI/Where
Da Kos, At, BMI/Maru Cho Cha, BMI/Lottah Balls Soup,
BMVE A R Entertainment LTD, ASCAP/BMG Ruby Songs,
ASCAP/Laneview Songs, BMIL 11, H100 24

AYER (Sony/AP/ Tunes LC, ASCAP/EIP Music. ASCAP/
EMI April Music, Inc, ASCAPRublishing Designee Of
Decsceinber Bono, SGAE) LT 17

AYY LADIES (Porter House Music Publishing, BMI, REM 65

BMLANDO POR EL MUNDO (Edicione5 Musicales Clip-
pers,

BAIT A HOOK (EMI Blackwood Music Inc., BMI/Rhetineck
BMI/Big Music Machine, BMI/Double Burrell

ke Music, BMI/Super 98 Music, LC., BMVEMI April
Music, Inc.. ASCAP/Songs Of Countrywood, ASCAP). HL,
CS 18; H100 80

BANJO (Sony/ATV Tree Publishing Company, 13101/Casa
Jana Music, BMI/Warner-Tamerlane Publishing Corp,
HMI/Bonn/right Baby, BMI/BMG Gold Songs, ASCAP/We

'Group ASCAP/Songs Of Peer Ltd., ASCAPI,
AMP/HL, CS 31

BASTA YA (Crime. Luc., ASCAP) LT 15
BE STILL (Jam Yo Music, BMV.ndor Music, BMI/

Drathoven Music Group, BMI/Suite 7677 Muzick,
ASCAP) EBB 95

BETTER THAN I USED TO BE (How Bout That Skyline
Music, BMI/BMG Chrysalis Music Publishing, BMI/
Encore Entert.nment LLC, BMI/M. Noise Music BMI/
New Songs Of Sea Gayle, BMI/Gorleysongz, ASCANOug
Music, ASCAP/Music Of Windswept, ASCAP/Songs Of
Southside Independent Music Publishing, Ulndependent
Music Publishing, LLC, ASCAPI, AMP, CS 26

BLACKOUT Ills A Dance Parry, ASCAP/Zen Seven Publish.
ing,ASCAP/EMI April Music, Inc, ASCAP/Hypnotizing
Boogie Publishing, SUGAR), AM, H10032

BODY 2 BODY Mr. Cash -flow Publishing, BMI/DJ Khaled
Publishing, BMI/Songs Universal, Inc, BMI/Cultum
Beyond Ur Experience Publishing, BMI/Colione Rook
Berta Publishing, BMI/Warner-Tamerlane Publishing
Corp., BMII. AMP/H, IRBH 41

BRIGHTER THAN THE SUN ,Plummy Lou Music, BMI/
Write 2 Live Publishing, ASCAP/Kobalt Music Publishing
America, Inc., ASCAP) H100 48

CAMINAR CMG° (N. Listed) LT 41
CAMOUFLAGE/House Of Sea Gayle Music, ASCAP/

EMI April Music, Inc, ASCAP/Didn't Have To Be Music,
ASCAPL HL, CS 16: H10093

CANT FORGET ,Hara's Elite Music, ASCAPI BBH 86
CANT GET ENOUGH (Brea BMI/Songs Of

Uniorsa, BMI/Editions Syr phone Conakry, BODA/
Frochot Music Cantos. BGDA/Sterns Music, BGDA, AMP/
II, H100 57: ROSS

CELEBRATE (Not Listed, RH 96
COLD SUMMER (Songs In The Key 01 Charlie 0, SESAC/

Univers. Music Corporation, ASCAP/Lindon Springfield,
BMVEMI Blackwood Music Inc.. BMI/MJP Music,
ASCAPI, AMPR-1,11131-163

Tr Mr, EA'SSCV/r dnTiNfalffluAlsr,ASTAr-
HI, CS 28

CUMIN' AROUND ISony/ATV Tree Publishing Company,
BM/Songs Of Better Angels Music, BMI/Blank Sheet
Music. BNIVBig Red Toe, BMI/Big loud Bucks, BMI/Arna.
rillo Sky Sags. BMI/Marvel Man Music, BMI/Bug Music,
inc 801/Songs Of Windswept Pacific, WI, AL CS 49

CO-SIGN (Not Listed, NH 75
COUNTDOWN (2082 Music Publishing, ASCAP/WB

Music Corp.. ASCAP/OLJ Songs, ASCAP/Downtown
Music Publishing LLD ASCAP/EMI April Music, Inc,
ASCAP/B-Clay Publishing. ASCAP/Dat Damn Dean Music,
BM1/2412 Songs LLC. BMI/Peermusic, BMI/Cainon, Land
Music Publishing, ASCM/Universal Music Corporation,
ASCAP/Biv Ten Publishing, ASAP/Mike Ten Publishing
Inc. BM/Totally Famous Music, ASCAP/, AMP/HL, H100
90, RUH 15

COWBOYS AND ANGELS /Big Music Machine, BMI/
Golden Gears Music, BMI/Super 98 Music. LLC, BM/
Sony/AN Tree Publishing Company, BMI/Warner-
Tamerlane Publishing Corp., BMI/Contentment Music,
DM/Made For This Music, BMIL AMP/HL, CS 42

CRAZY (BARYI (Not Listed, RBA 109
CRAZY PEOPLE (Not Listed) LT 28
CREW LOVE (Live Write LLC, HMI/Mayor & Moses LIG,

SOCAN/Kobalt Music Publishing America, Inc.. ASCAP/
EMI Blackwood Music Inc., BMIL 11,11BH 57

DANCE IASSLEF To Del Pubhshing, LLC, BMI/Songs Of
Universal. Inc., BMI/Sony/A1V Tunes LLC, ASCAP/GI Woe
Music Inc.. BMINisa Panama, ASCAP/Two Works,
ASCAP/Jobete Music, Inc., ASCAP/Stone Diamond

BMI/BMG Platinum Songs, BMI/Bu.-It Publish
BM, AMP/HL, H10014; RBH 4

BANGUI' AWAY WITH MY HEART ,Warner -Tamerlane
Publishing Corp., BINVOWHaywood Music. EMI/
HADIOBIALETSPOlishing, WAVEMI Peat' Music, SESAC/
Hillary Dawn Songs. SESAC/Global Dog Music, ASCAP/
Big Yellow Dog Music, ASCA,Loalight Music, ASCAP/,
AMP/HL, CS 20 H100 96

DI UUE REGRESARAS ,Sinaloa Music LLC, BM, LT 12
DO IT LIKE YOU ,DMy Music Publishing LC, BMI/

Warner -Tamerlane Publishing Corp., WI/Jerry Lee
Publishing, ASCAP/CluJoe Music Inc., BMI/Sony/AN

Tunes LLD ASCAP/Songs Of Universal, Inc.. BMIL AMP/
HL, RUH 19

DOMINO (Sony/ATV Music Publishing UK. PRS/Sony/ATV
Tunes LLC, ASCAP/PrescriptMn Songs, LLD, ASGAP/Kasz

Money Publishing, ASAP/Studio Beast Music, BMI/
Warner -Tamerlane Publishing Corp., BMI/Maratone AB.
STIM/Kobalt Music Publishing America, Inc, ASCAP/
Oneirology Publishing. ASCAPL AMP/HL, H10010

DONT KISS ME (EMI Foray Music, SESAC/Rico Love Is
SiI A Raper. SESAC/E Hood 66 Music. SESAC/Grand.

a's Boy Publishing, SESAC/LIsher JV SESAC Publishing

Designee, SHOAL, AL RBA 55
DON'T STOP (COLOR ON THE WALLS)(Smints Coffee And

Tea Music Publishing, BMI/ H100 97
DRANK IN MY CUP (Mr. Kirk Jerel Randle. ASCAP/Dwill

137 Publishing, ASCAP/Sound M.013. Productions LLC,
Bolin Only About Music LLD ASACP)1.11 29

DRINK IN MY HAND (Sony/AN Tree Publishing Company,
BNII/Rnn BMI/Sony/AN Acuff Rose Music, BMW
Universal Music - Careers. BMIA-ligh Powered Machine
Music, BMIL AMP/HL, CS , H10043

DRINK MYSELF SINGLE (Funky Merle Music, ASCAP/
EMI April Music, Inc., ASCAP/Ash Street Music, BMI/
Richardson Zuleger Publishing Company, ASCAP/Bluewa-

Mr Music Services Corporation, BMI/Big Music Machine,
BMI/Three Minute Moyle Music, BMI/Super 98 Music,
LLC., BMIL HL, CS 46

DRINK ON IT Illeynsong Puhlishing Corp, BMIANha Ya
Say Music, BMI/Vistaville Music. ASAP/Happy Tors
Music, ASCAP/Big Red Toe, BMI/Arnarillo Sky Songs,
BMI, CS 21

DRIVE BY ,Ptimon Music, ASCAP/EMI And! Music, Inc.,
ASCAP/Stellar Songs Ltd., PRS/EMI Music Publishing
Ltd, PRS), HL, H100 83

DIRTY LOVE (Net Listed, LT 23

EN EL CIELO NO HAY HOSPITAL (Not Us., LT 27
EVEN IF IT BREAKS YOUR HEART Will Hoge Music,

BMI/Cal IV Songs, ASCAPI CS 41
EVERYDAY WOMAN (CCW Publishing, ASCAF/Hat To Da

Back Music. ASCAPI RBH 78

FADED (Not Listed, H100 52
FANFARRON (Universal Music, SGAE/Universal.Musica

Unica Publishing, BM) LT 49
THE FIRST TIME EVER I SAW YOUR FACE /David Pal

Music, Inc., BMI/lbe Royalty Network, BMI) H10070
RY OVER STATES (Sweet Summer Music, ASCAP/BMG

Gold Songs, ASCAP/Major Bob Music, Inc., ASAP/Circle
C Songs, ASCA,Mojave Rain Music, ASAP/Full Cycle
Music Pubhshing, LLD ASCAPL AMP, CS 52

FOOL FOR YOU ,Jacks Love Emporium, BRIVEMI Black-
wood Music Inc., BM/Chrysalis Songs, BMI/God Given
Music, BMI/Touchyf eery Music, ASCAP/EMI April Music,
Inc ASCAP/Rondor, SOCAN/Mixed Chicks Publishing.
SOCAN/Merokee Music, ASCA P/thle Nine Music,
ASCAP/Almo Music Co, ASCAP), AL HRH 20

GEORGIA PEACHES ,Sony/ATV Tree Publishing Company,
BMI/Songs For My Good Girl Music, BINSouthside Inde-
pendent Music Publis LLC,

Music, BMI/Kickinr Grihdsinp M.,B BMMI/InternalVEME Blackwood

Combustion

Music Inc, BMI/Aclah, Girl Music, BM, AMP/H, CS 38
GIRLS LIKE YOU ,MJP Music, ASCAP/Fede Music, BMI/B

Rule Muzik,ASCAPIRBH 52
GIRLS TALKIN BOUT {Charlie Pays Me, BMI/FIJ Produc-

tions 11C, ASCAP/EMI Blackwood Music Inc., BMI/
Conjunction Entertainment BMI/International Music
Publishing, BMI/Darkshild Songs, ASAP/EMI April
Music. Inc., ASCAP/Bootleggers Stop, ASCAP/Universal
Music Corporation, ASCAP/Ducfut Publishing, ASCAP/
Secondhand Starship, ASCAPI. AMP/HL, RBH 50

GIVE ME EVERYTHING (Abuela y Pa Songs, BMI/Uni-
verol Music Careers, BMI/Tenyor Music, BMI/TALPA
Music Publishing, BUM en In The Ground Publishing,

ASCAP/Uniyersal Music - Noes LLD, ASAP/Sony/AN
Songs LLC, BM, AMP/HL, H10039'LT 11

GLAD YOU CAME (Rekstarla Music Ltd, PRS/Warner
Chappell, PBS/, AMP H100 64

GLORY (EMI April Mus,, Inc., ASCAP/Carter Boys Music,
ASCAP). HL, RBH 68

GO HARDER Wawadius Maximus Music, BMII RBH 84
GOOD FEELING {Mail On Sunday Music, ASCAP/E-Class

Publishing, BM/Sony/ATV Toes LLC, ASCAP/Kasz
Money Publishing, ASCAP/Oneirology Publishing, ASCAP/
Prescription Songs, LC., ASCAP/Breyan Isaac, BM/
Arash Pournouri, BMI/Copyright Control/EMI Blackwood
Music Inc.. BNIVEMI Music Publishing Scandinavia
AB, BMI/BR Longitude Music, BM, HL. H100 , LT
31: ABS 82

GOOD GOOD NIGHT (Roscoe Dash Publishing, ASCAP/
Line In Music Publishing. ASCAP/Chef liturtabM Music
Publishing, BMI/EMI Blackwood Music Inc., BMI, HL,
RBH 72

GOT MY COUNTRY ON (Internal Combustion Music. BMW
SOuthsicle Independent Music Publishing, LC, BMI/Year9
Publishing, BMI/Music Of Stage Three, BW/Songs Of
Common, BM dl Myrick Music, BMI/Root 49 Music,
BM), AMP CS 33

GOTTA HAVE IT (Please Gimme My Publishing Inc.,
BMVEMI Blaclmood Music Inc., BMVEMI April Mus,,
Inc., ASCAP/Carter Boys Music. ASCAP/More Water
From Nazareth Publishing, ASCAP/Dynatone PublishMg
Company, BMI/Intersong-U.S.A Inc.. ASCAP/Met,
GoldwynMayer Music Inc., BMI/Donna-Dijon Music
Publisations, BMI/Unichappell Music, Inc., BMIL AM,
HL H10079: RBH 14

HEADLINES (Live Write LLC, BMVEMI Rockwood Music
Inc., BMI/Mayor & Moses LLC, SOCAN/I3M-1da Produc-
tions LLC, ASCAP/Sony/ATV Tunes LLC, ASCAP/, HL,
5100 33, RBH 24

HEARTBEAT (LineoM & 011ie Music, ASCAP/EMI April
Music, Inc.. ASCAP/Little Bike Music, ASCAPL
H10060

HE'S MINE (Sony/ATV Acuff Rose Music, WI/Sixteen
Stars Mus, WI/Iminokalee Music, BMI/Hodges House
Of Songwriters, BMIANarner-Tamerlane Publishing Corp,
BMI/T-Bird's Music, MI, AMP/H, CS 37

HOME ,Chrysalis Music, ASCAP/Sugar Lake Music,
ASCAP/BMG Rights Managment (Ireland, Limited. (MAO/
Chestnut Barn Music, BMI/Big White Tracks, ASCAP/
Chrysalis One Mu., LLC. ASCAPL AMR CS 10: H100 75

HOME SWEET HOME ,floot 49 Music, BMI/Danny Myrick
Music, BMI/Failing Loop Music, ASCAP/Krista Made
Music, EIMI/Mista D Publishing, BMVEMI Blackwood
Music Inc., BM), HS, CS 40

HOTEL NACIONAL ,arain Imported Productions
lishing, BM/The Devgelopment Artist Management
BMIL AM, LT 18

HOUSE PARTY IRobert Williams, ASCAP/Tone Beats
Publishing Designee, ASCAP/Young Chris Music, ASCAP/
BIM Ruby Songs, ASCAP/MXC Music Inc.. ASCAP),
CLM, RBH 45

BYER (HELL YEAH FIJCKIN. RIGHT) Rive Write LLC,
Mayor & Moses LLD SOCAN/Kobalt Music Publishing
America, Inc., ASCAP/Young Money Publishing Inc, BMI/
Warner -Tamerlane Publishing Corp., BM/Brother Gage
Publishing, BMI/EMI Blackwood Mu. Inc., BMVE And B
Dream, ASCAPL AMP/FR.11BH 60

I DO (Young Joey Music Inc.. BMVEMI Blackwood Music
Inc., BM/EMI April Music, Inc., ASCAP/Carter Boys
Music, ASCAP/wedontplayevenwhenwerePlayingsongs
LLD ASCAP/Chrysalis Music, ASCAP/Len-Lon Music
Publishing, BM, HS, 7100 76 RBH

I DONT WANT THIS NIGHT TO ENO ISorly/ATY Tree
Publishing Company, BMI/Peanut Mill Songs, BMVEMI
Blackwood Music Inc., BMI/String Stretcher Music, BMI/
Rhettneck Music, BMI/WB Music Corp., ASGAP/Melissa's
Money Music Publishing, ASCAP/Get A Load Of ThiS

ASCAPL AMP/HL, CS 1; H100 26
I FEEL GOOD , Hammond Music, BOVBridge Building

Music, BMI/CMS Music. BMI/Music Feast Productions,
BMII IBM 99

IF ITS LOVE (Songs Of Universal, Ica.. BMVKernunity
Song Chest BM/Uncle Buddie, Music, Inc., ASCAPL
AMP/HL RBH 39

I GOT THIS (Cstyle Mk Music Publishing. ASCAP/Slide
That Music, ASCAP/EMI April Music, Inc., ASCAPANB
Music Corp., ASCAPI, AMP/HL, ABB 70

I JUST WANNA I50 Cent Music Publishing, ASCAP/
Universal Music Corporation, ASCAP/Yayo Music.
ASCAP/dj rob 420, ASCAP/EMI Longitude Music, BM,

AMP/HL, RBA 91
I LIKE IT LIKE THAT (Midas Music, ASCAP/Sleep When

I, Rich Music, BMI/Scarlet Moon Music, Inc., BM/
Words & Music, BMI/Nash 0 Music. BMI/Fueled By

BMI/VVarner-Tamerlane Publishing Corp., HMI/
ChrisSamSongs. Inc.. BM /Dan Book Music. BMI/Alexei
Misoul Music, 13MI/Roditis Music, ASCAP/Here's Lookin'
At You Kidd Music, BM/Beluga Heights Music, BMI/
Sony/ATV Songs LLC, BMI/Hey Kiddo Music, ASCAP/
Kobalt Music Publishing America, Inc.. ASCAP/New Boyz
Publishing LLD MR/Primary Wave Brian, BM, AMP/
FL, H100 29

WAIT (TO FALL IN LOVE) {Tangy VVhytes Music,
LLC, BM/Songs Of Universal, Inc., BMI/Sublime Base.
mant Tunez, WI/Defenders BI Music,BMI/Flyte Tyme
Designee, BM/EMI Blackwood Music Inc., 13M1), AMP/
HL, RBH 80

CASHING OUT (13,4 Boy South. ASAP) RBA 93
I'M RESIN' Domni And YalNajeWs Music, ASCAP/WB

Music Corp., ASCAP/Sippi Land Publishing. BMI/Songs Of
Universal, Inc., MI/. AMP/HL, 1131179

I'M GONNA LOVE YOU THROUGH IT (WR Music Corp.,
ASCAP/Melissa, Money Music Publishing, ASCAP/Get A
Load Of This Music, ASCAP/Nashvistaville Songs, WI/
Sonya Isaacs Music, BMI/Black To Black Songs. BMI/ole,
BMII, AMP, CS 01110071

FM ON ONE (11Khaled Publishing, BMI/Songs Of Uni-
versal, Inc., BMI/Money Mack Music, BMI/Young Money
Publishing Inc., BMI/Warner--tamerlane Publishing Corp.,
BMI/First N' Gold Publishing, 8M/4 Blunts Lit At Once
Publishing, B.I/SOnY/ATV Songs LLD WI/Brother Bagz
Publishing. BMI/Brother Bag, Publishing, SOCAN/Live
Write LLC, BMI/EMI Blackwood Music Inc., BMI/K. Shea-
H Publishing Designee.8MI/Undergrould.SunsH asan

SESAC/EMI Foray Music, SESAC,,AMP/FIL RBH 49
I NEED YOUR GLORY ,IYA World Publishing. ASCAP/

Straightchurch Productions, ASAP/Black Smoke Music
World Wide, ASCAPI RBH 92

INTENTALO (EMI Blackwood Music Inc., BMI/Beechwood
Music Corporation, BMI/Songs Of Latin Power. EMI/Latin
Power Copyright 13MI/Latin Power Music, Inc., EMI/
Beechwood De Mexico SA de CV SALMI LT 6

INTERNATIONAL LOVE (Pdbull's Legacy Publishing,
BMI/Universal Music- Careers, WI/Notting Hill Music,
Inc, BMI/Ful Of Soul Mu. BM /NCB, KODA/DosDue,
tesMusic, ASCAP/Studio Beast Music, BMIANarner-
Tamerlane Publishing Co, BMIL AMP/HL H100 18

IN THE MIDDLE {Precious Baby Publishing, ASCAP/TBeIM
,WILL BM) RBH 96

IT WILL RAIN (Mars Force Mu. ASCAP/Sugbouse.
ASCAP/Roc Won Music, ASCAP/Music Famamanein
LLC, ASCAP/EMI April Mu,c, ASCAP/Toy Plane
Music, ASCAP/Uniyersal Music Corporation, ASCAP,
AMP/HL, 5100 , LT 38

!WONT GIVE UP ,Goo Eyed Music, ASCAP/Great Hooks
ASCAP/No BS Publishing, ASCAP, 710072

4 AIM
JUNE 28TH OW SINGLE/ (Uncle Bobby Music, BMI/

EMI Blackwood Music Inc., BMI/FlOs Lee Music. BMO,
HL, RBH 97

JUST A KISS (Warner-T..1one Publishing Corp, EMI/
DWHaywood Music, BMI/RADIOBULLETSPublishing,
BMVEMI Foray Music SESAG/HilMry Dawn Songs,
SESAC/EMI Blackwood Music Inc., ',MI/String Stretcher
Music, BMI/, AMP/HL, H100 38

KEEP ME IN MIND ,Waimerhound Music. 001/1i0 Dub
Music, BMI/Angelika M., EIMVSouthern Ground. 15M0
CS, H10055

(KISSED YOU, GOODNIGHT (Gossip Publishing, ASAP/
Global Dog Music ASCAP/Big Yellow Dog Music.
ASCAPI CS 36

KYOTO (Copatace, ASCAP/Sirah Flap, ASAP/Kobalt
Music Publishing America, Inc., ASCAP/CYP One Publish-
ing, ASCAP/ H10087

LAS COSAS PEOUENAS (Not Listed} LT 4
LAST LOVE (Not listed) RBH 94
LET IT GO IDOPE BOY) ,Not Listed) RBH 88
LET IT HMI (Scrambler M., ASCAP/Camival Music

Group, ASCAP/BMG Gold Songs, ASCAP/Glassbean.
ASCAP/We Jam Writers Group, ASCAP/ CS 8; H100 58

LETS DONT CALL IT A NIGHT Pending, BMI/Send Me
The Checks Music, SESAC/EMI Foray Music, SESAC/Orbi-
son Mus, LC, BMI/EverGreen Copyrights Acquisitions,
BMI/Tum Me On Music, BMIL HI, CS 34

LET THE COWBOY ROCK (EMI Blackwood Music Inc.,
BMI/String Stretcher Music, BMI),1-1, CS 54

LEVELS (EMI LongiMde Music, BMVEMI Blackwood Music
Inc., BMVEMI Music Publishing Scandinavia A, STIM/
Copyright Control), FIL, H100 69

LIFE OF THE PARTY Bo. Kid Music, BMI/Mamas Peb-
bly Publishing, ASCAP/L. Tolbert Music, BMI/Lil Eddie
Music, BMI/Deannars Ditties, ASCAP/WilHam Serrano
Publishing Designee, ASCAP/EMI Blackwood Music Inc..
BM, HL, RBH 35

LIGHTS (Sony/ATV Music Publishing ,IJK). PPS/Sony/AN
Tunes LLD ASCAP/Global Talent Publishing, PHS/Major
3rd Music Publishing Ltd, PRS/BMG Rights Management

PRS/BMG Platinum Songs, BOIL HI, H10084
LIKE MY DOG (Florida Room Music, BMI/BPJ Administa-

don, BMI/Cobum Music. Inc., BMI/Harley Allen Music,
BMI, CS 25

UKE WE NEVER SAID GOODBYE (Curb Congrega-
tion Songs, SESAC/I Want To Hold Your Songs, BM),
AM, CS 60

LLAMADA DE MI EX (Arpa Musical, LLC, BM/Purse
Publishing, BMI, LT 7

LONELY BOY (McMoore McLeest Publishing. BMI/Wixen
Music Puhlithing, EMI/Sweet Science, ASCAP/Copyright
Control) H100 67

LOTUS ROWER BOMB ,W13 Music Corp., ASCAP/
Dead Stock Music, 13M/Jerrin Howard. BMI/Miguel
Jontel Pimento! Publishing Designee. SESAC/By The Chi
Publishing, SESAC/Fusician Publishing, ASCACP, AM,
H10046: RN 2

LOVE AFTER WAR (I Like Ern Woke Music, ASCAP/Had-
dington Music, ASAP) RBH 18

LOVE ON TOP EMI April Music, Inc., ASCAP/B,ay
Publishing, ASCAP/2082 Music PublishMg, ASCAP/WB
Music Corp., ASCAP/D1.1 Songs. ASCAP/Downtown
Music Publishing LLG, ASC., AMP/HL H100 81; RBA 13

LOVE'S GONNA MAKE IT ALRIGHT Onrternatianal Bog
Music, BMI/Big YellowLLC, BMI/Bucked Up Misic,
BMI/House Of Sea Gayle Music. ASCAP/Small Fish
Music, ASCAPI CS 12; H10099

LOVE YOU UKE A LOVE SONG (Antonio Songs. ASCAP/
Akashic Field Music, BMI/Songs Of Universal, Inc., BMI/
Mafia Della Bocci, BMVIN-0 M., BMI/Downtown
Music Publishing LLC, ASCAPL AMP/H, 11100 23

LOSUMBA PRESTIGE( Les Cangris Publishing, ASCAP)
LT 8

MAGIC Wayvadius Maximus Music, BMI/Making Moves
Music Group, ASCAP,HBH 48

MAKE ME PROUD (Live Write LLC, SRI/EMI Blackwood
Music Inc., BMI/Brother Bags Publishing. BMI/VVC, BMI/
EMI Foray Music, SESAC/Harajuku Barbie Music, BMI/
Money Mack Music, BMI/Songs Of Universalist., BMIL
AMP/H, H10031; BBB 1

MAKE YOU SAY 00H (Hag Chrome Music, BMI/Sweatie
Publishing, ASCAP/Zenlab Music Publishing, WI) ABB 61

MARRY THE NIGHT/Stefan Germanotta p/k/a Lady
Gaga, BMVSony/ATV Songs LLD BMI/House 01 Gaga
Publishing LLD BMI/GloJoe Music Inc., BMI/Warner-
Tamerlane Publishing Corp BMI/Garibay Music Publish-
ing, BMIL AMP/HL, H10065

MARVIN & CHARDONNAY ,FF To Def Publishing, LLC,
BMI/Songs 01 Universal, Inc.. BM/Please Gimme My
Publishing Inc., BMI/EMI Blackwood Music Inc, BMI/Ros-
co Dash Publishing, ASCAP/Campstar Music, ASCAP/
EMI April Music, Inc., ASCAPRapa George Music, BM,
AMP/H, RBH 42

MAS DUE NUNCA (Serra Music Publishing Inc., Boll
LT 47

ME GUSTASTANTOIP Glenda Music Publishing, BMI/
Soy/AIV Latin Music Publishing, LLC, BMI/Univerol-
Musica Unica Publishing, BMI/Fresh Latin Publishing,
BMI/Carlos Escalona Publishing Designee, BMI) LT 10

EL MIL AMORES ,Pacific Latin Copyright Inc., ASCAP/
Topatio Musical Corporaton, ASCAPI LT 19

MILUON DOLLAR VIEW (Old Desperados, LLD ASCAP/
N2D Publishing Company, Inc., ASCAP/Carol Vincent And
Associates, LLD, ASGAP/EMI Blackwood Music Inc.,
BMI/Terenator Music, BMI/Done And Dusted Songs.
BM), HI, CS 39

MOTIVATION IEMI Blackwood Music Inc.. BMI/Jimipub
Music, BMVEMI Foray Music, SESAC/Rico Love Is Still
A Rapper, SESAC/Usher JV SESAC Publishing Designee,
SESAC/Hypnotic Bea. BMI/Rebel Made LLD OW/Songs
Of Kobalt Music Publishing America, Inc., BMI/Young
Money Publishing Inc., BMIL AMP/HL, RBA 44

THE MOTTO live Write LLC, BMI/EMI Blackwood Music
BMIA/Varner.Tamerlane Publishing Corp.. BMI/Broth.

er Bag, Publishing, BMI/Brother Bag, Publishing, SUGAR/
MixA-L. Publishing, 001, AMP/HL, H100 21; REIN 8

MOVES UKEJAGGER (Sudgee Music, BMI/Universal
Music- Careers, BMI/Matta Ball Music, BMIANhere
Da Kos, AL BMI/MaruSongs, BMI/Lotoh Balls Soup,
BMI/Maratone, 00I/Songs Of Kobuk Music Publishing
America, Inc BMI/MXM Music A, Blv11, AMP/H,
7102 13; LT 29

MOVES LIKEJAGGER /JUMPIN' JACK RASH (Wu
Cha Char BMIR.ottah Balls Soup, 13MINVhere Da Kos,

A, BMI/Matza Ball Music, BMI/MXM Music AB, BMI/
Songs Of Kobalt Music Publishing America, Inc., 101/
Universal Music - Careers, BMI/Sudgo Music, BMI/
ABKCO Music Inc., BMI/MaruSongs, BMI/Maratone,
BM, AMP/H, H10062

MR, KNOW IT ALL ,B,neek Sons, ASCAP/Univerol
Music Corporation, ASCAP/Dat Damn Dean Music,
BM/Songs Of Universal, Inc., BMI/VVB Music Corp.,
ASCAP/External Combu.ion Music. ASCAP/Brett James
Songs, ASCAP/All For MeMdM Music, ASCAP, AMP/
IL H100 34

MR. WRONG ,EMI Blackwood Music Inc BMI/Jimipub
Music, BMI/EMI Foray Music, SESAC/Rico Love Is Still
A Rapper, SESAC/Flypnotic Beats, BMI/Rebel Made LIC,
BMI/Songs Of Kobe, Music publishing America, Inc.,
BMI/Warner-Tamerlane Publishing Corp.. BMI/Lo Write
LLC, BMIL AMP/HL, F1100 98; RBH 21

MY HEART CANT TELL YOU NO ,Kobalt Music Publish-
ing America, Inc., ASCAPRittle Shop Of Morgansongs,
BMI/Morgan Music Group, MI AM, CS 22

MY HOMETOWN (Warner -Tamerlane Publishing Cary.,
BMI/Ganje Music, BMI/Grery Water Music, ASCAP/Lithe
Blue Egg, ASCAP/Kobalt Music Publishing America, Inc.,

ASCAP/Mighty Seven Music Publishing LLC, BM/Songs
For Beans, BMI/JTX Music, BMIL AMR CS 56

NADA IGUALES IAnval Music, ASCAPI LT 9
NV.AS IN PARIS ,Please Gimme My Publishing Inc

BMI/EMI Blackwood Music Inc., BMI/EMI Apr, Music,
Inc., ASCAP/Carter Boys Music, ASCAP/Hit-Boy Music,
BMI/U Can't Teach Bien The WM, BMI/Songs Of Uni-

vemal, Inc., 13MI/Papa George Music, BMI/Unichappell
Music, Inc., BOIL AMP/HL, H100 , REM 5

NOBODY LIKE YOU PM/, ASCAP/WY Publishing,
BMI, LT 39

NO CHURCH IN THE WILD (Please Germ My Publish-
ing Inc., BMVEMI Blackwood Music Inc.. BMVEMI

April Music, Inc., ASCAP/Carter Boys Music, ASCA,
Broken Locks Publishing, BMI/Papa George Music, BMI/
Bug Music, Inc., BMI/Heavens Research, 13M1/2082
Music Publishing, ASCAP/WB Music Corp, ASCAP/Blue
Mountain Music Ltd.. ASCAP/Catherine, Peak Music,
BMI/Universal Music- MGI3 Songs, ASCL,Dynatone
Publishing Company, BMI/Interso,U S.A., Inc.. ASCAPI,

AMP/1-1, 11100100
NO NE FACIE (Mendieta Music Publishing, BMI/TN

Editions Musicales, BMII LT 25
NO HURRY (Weimerhound Music, BMI/Lil' Dub Music,

BMI/Angelika Music, BM /Worner.Tamerlane Publishing
Corp, BMI/Eidorotto Music Publishing, BMIL AM, CS 51

NOT OVER YOU (G. DeGraw Music, BMI/Warno
Tamerlane PublishingBMI/Write 2 Live Publishing,
ASCAP/Kobalt Music Publishing America, Inc., ASCAPI,
AM, 11100 20

OLVIOAME IJCAM Editora Musical, SA de CV) LT 16
THE ONE THAT GOT AWAY ,Kasz Money Publishing,

ASCAP/Maratone A, STIM/Prescription Songs, LTD,
ASCAPAM-mn Rich You'll Be My Bitch, ASCAP/, AMP.
H1005; LT 44

OURS (Sc y/AD/ Tree Publishing Company, EMI/Taylor
Swift Music, BM, HL, CS 13; 1100 44

OVER YOU (Sony/ATV Tree Publishing Company, BMI/Pink
Dog Publishing, BMIL AL CS 27

PARADISE (Opal Music, London, PBS/Universal Music
- MGB Songs, ASCAP/Upala Music Inc., EMI, AMP/

7100 35
PARTY (Please Gimme My Publishing Inc., BMI/EMI Black-

VeSong gidir,1171T,ZilMt..'"Ats4511-Day
Publishing, ASCAP/Chryolis Music, Don't
Play Even When We Be Playin', ASCAP/Get Ya Frog On
Publishing, BMI/Entertainment Music, BMI/Slick Rick
Music Corp.. BM, HL 7100 77: RBH 3

PARTY ROCK ANTHEM (Party Rock Music, ASCAPI
1100 16

PESO (ASAP Rocky Music Publishing LLD BMIR n The
Tydos Music IS/, BMI/Flyte Tyme Tunes Inc., ASCA,EMI

'AVAIPI/AlltnGar%C,AZInr11,;IX.C',;rrAP)1,"'
HL RBH 81

PICTURE PERFECT /Blue Erro Soul Mus,ASCAP/EMI
April Music, Inc., ASCAP/Imagine Nation Music. ASCAP/
Music Of Windswept, ASCAP/Grooveworks Entertain-

BM/Rhythm Lingo, ASCAPI AL FIBH 77
EL POETA /Universal -Musics Unio Publishing, BMI, LT 26
POPPED OFF ,Not Listed) IBA 89
PRETTY UC ILEA, Like Em Thicke Music. ASCAP/

Young Money PubHailing Mc., BMI/VVarner-Tamerlane
Publishing Corp, BMIL AMP PBS 51

PROMISE ,EMI Fa, Music, SESAC/Rico Love Is Still A
Bogner, SESAC/Usher JV SESAC Publishing Designee,
SESAC/Mayimba Music, Inc, ASCAP/Palabras De
Romeo, ASCAP/Cortney Madison Music, BMI/Warnen
Tamerlane Publishing Corp L AMP/H, LT 3

PUMPED UP kicks (Simms Coffee And Tea Music Pub -
fishing, BM, AMR H100 42

OAS

NOS PASO? (Monster Music, ASGAP/SACM La.,
CAP/Maximo Aguirre Music PublishMg. WI/Maximo

Aguirre Music Publishing, SACM, LT 34

RACK CITY Hygaman Music, BMI/EMI Blackwood Music
Inc., BIM /Pay DjMustard Publishing, ASCAP/Rain Island
Songs, ASCAP), HL. H10011: RBH 12

REAUT,Sony/AN Milene Music, ASCA,Islandsoul
Music LLD ASCAP/Stage Three Songs, ASCAP/Brett
James Cornelius Music, ASCAPL AMP/HL, CS 6; 7100 74

REAL LOVE ,Ind la B Music, BMI/Songs Of Universal
PolyGram International, BMI/Paradio Forever Music,
BMI/Universal-Songs Of PolyGram International, BMIL
AMP/HL RBH 46

RED SOLO CUP ISany/AN Tree Publishing Company, BMI/
Leavertime Tunes, BMI/BMG Rights Managment (Ireland,
imited, IMRO/Chestnut Barn Music, BMI/Chryselis One

Songs, BMVEMI Blackwood Music M, BMI/StyleSonic
Music, WI/Words & Music. BMI/BMG Chrysalis Music
PublishingE, BMI,,AMP/H, CS 11,00 27

REGALO DL CIELO (Nat Listed, LT 33
ROLLING IN THE DEEP IUnNer sal -Songs Of PolyGram

International, BMI/EMI Blackwood Music Inc., BMVEMI
Music Publishing Ltd., FRS), AMP/HL, H100 41

ROUND OF APPLAUSE NVB Music Co, ASCAP/
Juanquinmalphurpublishing,ASCAP/Kinom Music, BMI/
Songs Of Mizay Entertainment, Inc, BRIVVVarner-Tamer-
lane Publishing Corp., BM, AMP, 510092: RBH 17

SAFE & SOUND ISony/ATV Tree Publishing Company,
BMI/Taylor Swift Music, 1301/Mr. Right Sunshine. BMI/
sensibility Songs, ASCAP/Shiy Happy Music, 130VBING
Pl.inum Songs, EIMI/Henry Burnett Music, BMI/Bug
Music, Inc., BMIL I-1, 1-1100 91

SATURDAY NIGHT ,House Of Sea Gayle Music, ASCAP/
Sparks To Strings Music, ASAP/Writers Of Sea Gayle

Music, BMI/Itchy Baby Music, BMI,, AMP CS 44
SCREAM (Purple Monkeys, SESAC/We're Going To Maui

Music, BMI/Songs Of Universal, Inc, BMI/Internal
Combustion Music, BMI/Southside Independent Music
Publishing, LLC, BMI/Kickin' Grids Music, BMIL AMP/
FL CS 59

SET FME TO THE RAIN IUniversal-Songs Of PolyGram
International, BM/Chrysalis Music Ltd., PRS/ChrysaliS
Songs. BMI/ AMP/HL,H100 1; LT 36

SEX AINT BETTER THAN LOVE IAPril, Soy Mc,ik, BMI/
Warner -Tamerlane Publishing Corp.,13MI/No Ouincydence
Music Publishing, BMI/Downtown DMP Songs, WI/
EMI Blackwood Music Inc.. BMI/Hudson Music LC,
BMI/Ezekiel Lewis sic, EMI /Sons Of I.,
BMI/Left Field MusMic,u BMI/Bar Raising Tracks, WUniversal,I/

nc

Ifs Drew Publishing, BM/Sony/ATV Songs LLD BMI,.
AMP/HL RBH 28

SEXY AND I KNOW IT /Yeah Baby Music, ASCAP/Chebra
Music, ASCAP/Parry Rock Music, ASCAPI HMO 7; LT 13

SHAKE IT OUT IEMI Blackwood Music Inc. BM/
Universal -Songs W PolyGram International, LIMVEMI
Music Publishing Ltd, MCPS/EMI Muse Publishing Ltd.,
PBS/, AMP/HL, H10082

SHE laneg Money PublishingBMI/Wamer-
Tamer Publishing Corp., BM/Live Write LLD BMI/
EMI Blackwood Music Inc., BM/Brother Bagz Publishing,
BMI,, AMP/HL RBA 22

SHOT CALLER (French Montana, BMI/Charlie
BMI/Cult Classic Publishing, ASCAP/ ABB 53

SI AU ME BESAS (Oscar Ilsorcito'. Hernandez Publish-

stge,AliZTYX9 ..3
SO GONE/WHAT MY MIND SAYSLBMe's Baby Music,

ASCAP/Uniorsal Music Corporation. ASCAP/La Kale
Sole. ASCAP/EMI April Music, Inc ASCAP/Spuggy Bug
Music, ASCAP/Paul Wall Publishing. ASCAP/2 Kingpins
Publishing, ASCAPANI3 Music Corp, ASCAP/Writers
Guild, ASCAPL AMP/HL RBA 32

SO IN LOVE ,Blue, Baby Music, ASCAP/Univerol Music
Corporation, ASCAP/Tappy Whyte, Music, LLD WI/

b7,10kuwttin,r,!%"11/"Lssl<Voti=
EMI April Music, Inc, ASCAPI. AMP/HL, RBH 40

SOMEBODY THAT I USED TO KNOW ,Op Shop Songs
PryAPRA)

H10
Ltd, APRA/K0

50
obalt Music Servies Australia Pry Ltd,

SOMEONE LIKE YOU (Universal -Songs Of PolyGram Inter-
national, BMI/Chrysalis Music. ASCAP/Sugar Lake Music,
ASCAPL AMP/HL, H10019

SOMETHIN-BOUT A TRUCK (Music Of Stage Three,
BM/Songs Of Comma, BMI/Roll Through Music, EMI/
Songs From The Couch, BMOCS 30

SO YOU DONT HAVE TO LOVE ME ANYMORE IAlrighly
Den Music, BMI/DeamParnell Music. BMI/Acme Nash-
ville. BMI/ CS 57

STAY (Gibson And Gibson Music Publishing, ASCAP/
Datsdabbysay Music Publishing, ASCAP/Sony/AW Songs
LLD EMI /City Sky Music, BMI/Food 4 Yo Soul Music,
ASCAP/Christopher Lacy Publishing Designee, ASCAP/
Songs Of Universal, Inc, BMI/Bayjun Be. Music, BMIL
AMP/HL RBH 11

STAY SCHEMIN IN. Listed,. 73
STAY TOGETHER (Universal Music Corporation, ASCAP/

Notting Dale Songs Inc., ASCAP/Uncle Buddie, Music,
Inc., ASCAP/LRP Music Group, ASCAP/LetlHead Produc.
bons, LLC, ASAP(, AMP/HL, RBH 26

STEREO HEARTS (Universal Music- Careers. EMI/
February Twenty Second Music, In., BMI/Epileptic
Caesar Music. ASCA,40ayTheoryMusic,ASCAP/
EMI April Music, Inc., ASCAP/Matza Ball Music, BM/
Wane Da Kos, At, BMI/Maru Cha Cho, BMI/Lottah
Balls Soup, BMI/High Deaf Music, ASCAPA3MG Ruby
Songs, ASCAP/E A R Entertainment LTD, ASCAPL AMP/
11, 1100 22: LT 50

STILL ABLE ,FIYA Word Publishing, ASCAP/DJ3
ASCAP/Straightchurch Productions. ASCAP) RBH 87

STORM WARNING (Songs Of Universal, Inc., BMI/
Happy Little Man Publishing, BMI/Dashe Music, ASCAP/
Bughouse, ASCAP/BMG Platinum Songs, BMI/Hello
Love You Music, BMI/Jarn Writers Gm, BMII, AM,
HL, CS 15; 1100 85

STRANGE CLOUDS (Sas, Money Publishing, ASCAP/
Oneirology Publishing, ASCAP/Prescription Songs, LLD,
ASCAP/Ham Squad Music, BM/Songs Of Universal, Inc.,
BMI/Clarence Montgomery III, ASCAP/Pouvios Sounds,
ASCAP/SMphen Joshua FIR Publishing Designee, 001/
Jamieson Xavier Jones Publishing Designee, BMI,oung
Money Publishing Inc-. BMI/WarnaFTantedane Pubhshing
Corp., BM) AMP/HL, H100 59;11.59

STRIP (Songs Of Universal. Inc., WI/Culture Beyond
Ur Experience Publish ng, BMI/KMacnificent, BMI/
Ambee Street Publishing, ASCAP/Notting Dale Songs
Inc., ASCAP/Lonnalistic Hitt ASCAP/West Coast Livin
Publishing, ASCAP/Universa Music Corrat,n, ASCAP/
Henderworks Music Publishing, BMIL ANIpoNH, H100
51; RIM 10

STRONGER (WHAT DOESN'T KILL YOU, (UMversal Music
Publishing MGB Scandinavia A, SOL/Sony/AN
PublisMng. STIM/Perfect Storm Music Group A, STIM/
Sony/ATV Songs LLC, BMI/BMG Gold Songs, ASCAP/
Kurstin Music, ASAP/EMI April Music, Inc., ASC.),
AMP/HL, 71008

STUPID STUPID (Hara)uku Barbie Music, BMW.,
Mack Music, BMI/Songs Of Universal, Inc.. BM/DX.14G.
Publishing, BMI, AMP/HL, RBH 64

SUMMER NIGHTS Jacobs And The Estate
Of Warren Casey. ASCAP/Edwin H. Morris & Company,
ASCAP/MPL Music Publishing, Inc.. ASCAPI H10088

SUPAFREAK (Young Joe, Music Inc, 1301/EMI Black-
wood Music Inc., BMI/D. Rich Publishing Designee,
ASCAP/Ty Epps Music. ASCAP/Stone Diamond Music,
BMI/Jobete Music, Inc., ASGAP), RBH 62

SUPER BASS (Harajuku Barbie Music, BMI/ Money Mack
Music, BMI/Songs Of Universal, Inc., BMI/Daniel Andrew
Publishing, ASCAP/Dat Damn Doan Music, BMI/2412
Songs LLD BMIReermusic. BMI/FB Da Mastermind
Music Publishing, ASCAP/JMike Music, ASCAP/EMI April
h/l.m. Inc., ASCAP, AMP/HL, H10049

SURE THING IOU Publishing, ASCAP/Univerol Music
Corporation. ASCAP/Amaya-Solis Publishing, ASCAPI,
AMP/HL, FIERI 38

TAKE CARE (Mayor & Moses LC, SDCAN/Kobalt Music
Publishing America, Inc., ASCAP/Live Write LLC,1301/151
Clyde Otis Music Group. BMI/Sony/ATV Melody. BMI/
Universal.PolyGram International Publishing, ASCAP/
Roncesvalle Music Publishing, ASCAP/Anthony Palman
Publishing Designee, ASACP/WO Music Corp., ASCAP/Iza
Music, BMI),AMP/HL, H10030; RBA 36

TALK THAT TALK (Da Damn Dean Music, BMI/Songs Of
Universal, Inc., BMI/EMI April Music, Inc., ASCAP/Carter
Boys Music, ASCAP/Universal Music- MGB Songs,
ASCAP/Sony/AN So, LLC, BMI/Ninth Street Tunnel,
ASCAPI, AMP/HL, 1100 94; RBH 37

TATTOOS ON THIS TOWN Wamer.Tamerlane Publishing
Carp, BMI/Boatwright Baby, BMI/Desert Treasure Music,
BMI/Feet In The Creek Music,ASCAP/BMG Gold Songs,
ASCAP), AM, H100 61

TE (WIER° A MORIR ILGA Music Publishing, BMI/Ideas
Enterprises, Inc., BMI/DBA Editors De Ideas, BMI) LT 2

THANK YOU (Te-Bass Publishing Inc., 13MVEMI Blackwood
Music Inc.. BMI/13yel all Productions Inc, ASCAP/Sony/
AN Harmony, ASGAP/A10 no Music Inc., /Wonda
Songs Inc., BMI/IC Champion Publishing. BMI/Nethwerk
Songs Publishing Ltd, ASCAP/Big R Publishing, ASCAP/
EMI April Music..., ASCAPI. HL, RBA 30

THAT COULD BE US (Club 700 Music, ASCAP/Lil Ant And
RoRo Publishing, ASCAP/5 To 15 Publishing, BMII RBH 58

THAT GIRL (Kevin Fowler Music, BMI/Happy Cattle Music,
ASCAP/Mayes Country Songs, BM!) CS 45

THAT WAY ,Dead Stock Mame. EMI/V. Music Corp..
ASCAP/4 Blunts Lit At Once Publishing, BMI/FirstN'
Gold Publishing. BMI/Jeremy Felton Pubhshing Designee,
ASCAP/Songs Of Universal, Inc., BMI/Kimani Music,
BMI/Songs Of Mizay Entertainment, Inc., BMI/VVarner-
Tamerlane Publishing Corp., BMI/Sony/ATV Songs LLC,

AMP/HL RBH 16
T.H.E (THE HARDEST EVER, 0.am.composing, LLC,

BMG Sapphire Songs, BMI/Audiobot Music, ASAP/EMI
Blackwood Music Inc., BM, HI_ H100 73

THIS OLE BOY WO Music Corp., ASCAP/Melissa, Money
Music Publishing, ASCAP/Get A Load Of This Music,
ASCAP/EMI Blackwood Music Inc. BMI/String Stretcher
Music, BMI/Rho.ock Music, BMU, AMP/HL, CS 29

A THOUSAND YEARS (Miss Perri Lane Publishing.
BMI/1206 Publishing, BMVEMI Blackwood Music Inc.,
BMI/Summit Base Camp Film Music, EIMI/TSEID Louisi-
ana, LLC, NS), IL, H100 54

TIME IS LOVE (EMI Blackwood Music Inc., BMI/Lithe
Buoy Music, BAR/Sony/ATV Songs LLC, BMI/Casa Jam
Music, BMI/Little Lola Mae, BMI, HL, CS.

TONIGHT IS THE NIGHT (AIWA Music, BMI/Cook
Classics Publishing, BM/Sony/ATV Songs LLD BM11,
FIL 1100 45

THE RIOUBLE WITH GIRLS (Songs Of Universal, Inc.,
BMI/Jorjax Songs, BMI/Big Loud Songs, ASCAP/Angel
River Songs, ASCAP), AMP/HL, CS 23: H10078

TV DECIDES (Carmex Music, BMI, LT 32
TV MIRADA (Warner -Tamerlane Publishing Corp., BMI/

Warner/Chappell Mexico, SACM/Sebastian Soho Pub-
lishing Designee, SACM) LT 46

TWIN ME ON (Oat Damn Dean Music, WI/Songs Of
Universal, Inc., BMI/2412 Songs LLD BMI/Shapiro, Bern-
stein & Co, Inc.. ASCAPAVOt A Publishing LTD, SACEM/
Sony/ATV Songs LLC, BMIRiano Songs, BW/Talpa Music
BA STEMRA). AMP/HL, H100 4

TV YA ERES COSA DEL PASADO EVersafil House Si
Music Inc. BMI/Hit Music Publishing. SACM, LT 42

UNDERDOG (Geoffrey Stokes Nielson Publishing, HMI/
EMI Blackwood Music Inc.. BMI/N20 Publishing Corm
pony, Inc., ASSA,Little Champion Music, ASCAP/Pine
Lake Publishing. ASCAP), H, CS 47

UN MINUTO IWarner-Tamerlane Publishing Corp., BMI/
Sant'/AN Harmony, ASCAP/EKKO Music, ASCAP, LT 48

UNTIL ITS GONE (Mass Confusion Productions, Inc.,
ASCAP/Universal Music Corporation, ASCAP/Cainon,
Land Music Publishing, ASCAP/EMI April Music, Inc..
ASCAP/Nappy Puddy Music, ASCAP/Universal Music

InTE1114LPAae-PlaAMehrWPaunbliiroPCP.h.11°749;
Music, ASCAPI, AMP/HL, RBH 25

UPI (Not Listed, ROE 54

VALLENATO EN KARAOKE (Nat Listed, LT 37
EL VERDADERO AMOR PERDONA ffulum Music,

ASCAP/WEI Music Corp., ASCAP), AM, LT I
VERSOS DE MI ALMA (Pacific La. Copyright Inc.,

ASCAP/Edimuo, ASCAP) LT 22
EL VESTIDO BLANCO (Julianne Musical, ASCAP/Vander

Music Inc., ASCAPI LT 43

VUELVE PRONTO (Arpa Musical, LLC, BMII LT 40

WANNA MAKE YOU LOVE ME {Music 01 Cal IV BMI/Cal
I1 Entertainment, LIG. BMI/Music Of Stage Three. BMI/
Bobby, Song And Salvage, BMII CS 35

WE ARE YOUNG ,Bearvon Music. ASCAP/Rough Art.
ASCAP/Shira Lee Lawrence Rick Music, BMI/Sony/AN
Songs LLD BMI/Way Above Music, MOIL Ht, H100 89

WE FOUND LOVE (EMI April Music, Inc., ASCAP/EMI
Music Publishing Ltd, MCPS/EMI Music Publishing Ltd
PR, FL H1002 LT BBB 67

WE FOUND LOVE (EMI April Music, Inc., ASGAP/EMI
Music Publishing Ltd, MCPS/EMI Music Publishing Ltd.,

HL, H10056
WET THE BED ,Songs Of Universal, Inc BNII/Culture

Beyond Br Experience Publishing, BMI/Sean1Music Pub-
lishing, BMI/EMI April Music, Inc., ASCAP/KMacnificent,
BMI/Ambee Street Publishing, ASCAP/Ms. Lynn Publish-
ing, ASCAPAIniversal Music Corporation, ASCAP/Nothng
Dale Songs Inc.. ASCAP/Lonnalistic 714, ASCAP/Ludacris
WorldwMe Publishing, Inc., ASCAP/EMI Blackwood
Music Inc., WI, AMP/HL RBH 34

WHEN I GET IT ,Melodies Of Bigger Picture, SESAC/
Songs Of Roger Picture, BMI/Acoustic Peanut Publishing,
SESAC/Steel Wheels Music, BM /Big Loud Bucks, EMI/
Mathews Millions BMI/Warner-Tamerlane Publishing
Corp., BMI/Jirn McCormick Music, BM, AM, CS 53

WHERE! COME FROM (Big Red To, BMI/Big Loud Bucks,
BMI/Arnarillo Sky Songs, BMVEMI Blackwood Music Inc..
BMI/String Stretcher Music, BMIL LI, CS 17: H100 95

WHY STOP NOW (Nob Listed) RBH 90
WHY YA WANNA ,Ink Pen Mama Music, SESAC/Songs

of Man Publishing, SESAC/Tunes of R&T Direct, SESAC/
Razor & Be Music Publishing. LLD ASCAP/EMI April
Music, Inc.. ASCAP/Sugar Glider Music, ASCAP/External
Combustion Music, ASCAP/Out Of The Taperoom,
ASCAP/Songs Of Southside Independent Music Publish-
ing, LI, AMP/HL, CS 50

WILD BOY IEST19XX Publishing. LLC, BMI/Juanquinmal-
phurpublishing, ASCAP/ 1137 76

WITHOUT YOU (Sony/AN Songs LLC, BMIWI Foray
Music, SESAC/Rico Love Is 101 A Rapper, SESAC/Usher

lb
JV SESAC Publishing Designee. SESAC/EMI April Music,

ASCAPNRIV Music, ASCAP/Shapiro, Bern.ein &
Co., Inc., ASAP/What A Publishing LTD, SACEM/Rister
Editions, SACEM/Piano Songs, BMI/Talpa Music CV,
STEMRA/EMI Music Publishing Ltd, MCPS/EMI Music
Publishing Ltd, PPS, HL, 7700 28

WITHOUT YOU CIR-IV Music, ASCAP/EMI April Music,

Ets'Z'SV-s°p:','ssolsf'eNS,s12.A.
SESAC/ 601

What A Publishing LTD, SACEM/Sony/ATV Songs LLC,
BMI/Piano Songs, BMI/Talpa Music BV STEMRA/Rister
Editions, SACEM/EMI Music Publishing Ltd, MCPS/EMI
Music Publishing Ltd. PRS/UsherJV SESAC Publ,hing
Designee, SESAC),1-1, H100 17

WOBBLE (Empowered To Prospec ASCAP/Croomstacular
Music, BMVEMI Blackwood Music Inc., BMI/13ionic Bev
Publishing Designee, 501/11.11 Music Inc.. ASCAPL
111., 5011 85

A WOMAN LIKE YOU IWarner-Tamerlane Publishing
Corp., BMI/3J8 Music. BMI/Shrteen Stars Music, All
How Bout That Skyline Music, BMI/Songs From Ferry

Street BMI/BMG Platinum Songs, BMIL AM, CS 24:
H100 66

THE WOMAN YOU LOVE (Not Listed, RBA 74
WOO Happy Whyte, Music, LLC, BMI/Songs Of Universal,

Inc., HMI/FAZE 2 Music, BMI/Antonio Dixon's Muzik,
ASCAP/EMI April Music, Inc ASCAP/Christopher
Mathew Music, BMI/Kaknowbi Music, BMIL AMP/
IL RBA 33

WORKOUT villain, BMI/EMI Blackwood Music
Inc BM/Please Gimme My Publishing Inc., BMI/Songs
CR Universal, Inc., 1301/Mittmode Music. BMI/BMG Sap

Raleyg BMI/John Legend Publish*, /Sukmeke
Music, ASCAP/Puzzled Piece Of Mind Music.

ASGAP/EMI Virgin Music Inc., ASCAP/Ellint Wolff Music,
AKA, AMP/H, H10015: RBA 27

YES ,45th & 3rd Music Publishing Inc. BMI/Sony/ATV
Songs LLD 13M/Studio Beast Music, BMIANarner-Tomer-
lane Publishing Corp., BMIL AMP/HL, RBH 43

YOU ,Runnin. Behind Publ,shing, ASCAP/EMI April Music,
ASCAP/Universal Music- Careers, BMI/High Pow-

ered Machine Music, BM, AMP/HL, CS 2; H10037
YOU DA ONE (Dot Damn !Jean Music, BM( Songs Of

Universal, Inc., BMI/Kass Money Puhlishing, ASCAP/
Annarhi Music LLC, BMVEMI Blackwood Music Inc. BMI/
Rodeoman M., ASCA,EMI April Music, Inc., ASCAP/
Oneirology Publishing, ASCAP/Prescrip,on Songs. RC.,

ASCAP/, AMP/HL H100 25;11BH 60
YOU DONT KNOW HER USE I DO /Warner -Tamerlane

Publishing Com., WI/Indiana Angel Music, BM/Songs
of Jim McCormick, BMII, AMR CS 32

YOU GONNA RY ,Sony/ATV Harmony. ASCAP/Texa Rae
Mus, ASCAP/Sony/AN Gross Keys Music PublishMg,
ASCAP/Sony/AN Tree Publishing Company, BM, IL,
CS, 7100 63

YOU MAKE ME FEEL.. (Rokstone Music Ltd, PRS/Peer-
music ILIK, Ltd, PRS/P & P Songs Ltd, WI) H100 36

YOUNG, WILD & FREE (My Gun Chit Music, EMI/EMI
Blackwood Music Inc., BMI/PGH Sound Publishing,
ASCAP/W13 Music Corp., ASCAP/Bughouse, ASCAP/Mars
Force Mus,ASCAP/Roc Nation Music. ASCAP/Music
Famarnanem LLC, ASCAP/EMI April Music Icc ASCAP/
Toy Plane Music, ASCAP/Universal Music Corporation,
ASCAP/We.side Independent Publishing, ASCAP/Late
8Ors Music, ASCAP/Beechwood Music Corporation, BM/
Rebellion Corps Publishing, OW/South Hudson Music,
BMI/Helen Yu, BMIL AMP/H, 1110012; BBB 66

YOU'RE ON MY MIND (Songs Of Universal. Inc DU/
Kemunity Song Chest, BMI/Uncle Chest, ASCAP,, AMP/
HL, RBA 56

YOU THE BOSS (4 Blunts Lit At Ono Publishing. BMI/EMI
Blackwood Music Inc., BMI/KE On The Track Publishing,
ASCAP/Making Moves Music Group. ASCAP/Universal
Music Corporation, ASCAP/Songs Of Universal, Inc., 130V
Money Mack Music, ASCAP/Harajuku Barbie Music,
BM, AMP/HL, H10068; RBH 6

VIZ
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HELP WANTED

Alliance Entertainment Sunrise, Florida
Vice President of Business Development

The Vice President of Business Development provides leadership and guid-
ance in the developrnentof concepts, strategies, planning, implementation, and
coordination of E -commerce sales and marketing projects.

Job Summary and Responsibilities'

- Direct to Consumer fulfillment experience required
- Responsible for online sales growth and retention
- Lead and close sales opportunities
- Develop and negotiate agreements in coordination with the executive man-

agementteam
- Lead and manage the sales team to develop and define the sales strategy
- Continually evaluate and optimizethe effectiveness of sales methods, costs,

and results
- Increase sitetraffic, pa9eviewsand conversion by improving and developing

new marketing campaigns
- Development and modeling of sales strategy to target key end users and

system integrators
- Extremely versed with online commerce
- Financial acumen required

Education/Experience:

- BS/BA degree required
- 7-10 years in B2B sales in e -commerce distribution and marketing
- 51- years managing employees
- Strong networking and relationship management skills
- Some travel required

Knowledge. Skills, and Abilities-

- General knowledge of e -commerce business and process flows, customer
interfacing, EDI/ERP, WMS, and ASN

- Knowledgeof Service Level Agreements, metrics and must be qualitycentric
- Solid understanding of web metrics and howdata is usedto drive optimization
- Ability to translate business needs and analysis into product requirements

and deliverables
- Solid understanding of P&L structures (i.e. gross margin and operating costs)
- Must have strong organizational skills necessaryto handle multiple tasks si-

multaneouslyand prioritize workload to maximize productivity and efficiency
- Must have excellent written, oral and interpersonal communication skills
- Solid negotiating skills
- Strong leadership and relationship building skills
- Must have a proactive approach to problem solving, be solution oriented and

have the ability to take initiative to implement and follow through with ideas
Must possess the ability to operate in a dynamic and changing environment
Must have vision and creativity to develop new customers

To apply for this position please send resumes to resumes@aent.com

About Alliance
Alliance Entertainment is the largest wholesale distributor of home entertain-
ment audio and video software in the United States as well asan accomplished
distribution channel for apparel, hardware and accessories. Founded in 1990 in
Coral Springs, Florida, Alliance Entertainment built its business as a one -stop
and distribution source for music retailers. Its continually expanding array of
products and services have won awards and accolades from Forbes, Yahoo!
Internet Life, Microsoft, The Blues Foundation, and music industrytrade groups
Midem and The National Association of Recording Merchandisers. The com-
plementary offerings of its two operating units-The Distribution & Fulfillment
Services Group and the Information Services Group-deliver a full range of
commerce solutions, from distribution and futfillrnentto infrastructure, for brick -
and -mortar and Web -based retailers.

BUSINESS OPPORTUNITIES

Faith -Based & Family Friendly Movie Distribution

Producers-if you're looking for a great distribution

partner for your faith -based or family -friendly film we

are here to help. BMG services thousands of outlets in

both the Christian Retail niche and General

Marketplace, Worldwide. Contact me today

at: daustin@gobmg.com

David Austin, VP of Acquisitions,

Bridgestone Multimedia Group, www.gobmg.com

HELP WANTED

MUSIC
PARALEGAL
Greenberg Traurig seeks a
Music Paralegal with 5+ years
of Music Publishing experience,
including; publishing catalogs,
publishing and master
clearence, fee negotiation
and preparation and review
of licenses. Knowledge
of songwriter and sub -
publishing agreements, and
an understanding of copyright
laws including termination
issues, is required. Experience
with recording, producer and
mixer agreements important.
PLEASE SUBMIT RESUME TO:

LAResumes@gtlaw.com

REAL ESTATE
Huge House for rent. 5 bedroom,

4 baths, huge yard.
Located in Midwood,

Brooklyn. One block from
Brooklyn College.

Great for filming, performances,
community services, etc.

718-974-9958

PROFESSIONAL
SERVICES

MAKE THE HUM STOP LLC-

ADDICTION RECOVERY COACHING AND

COMPANIONSHIPS. FOR INFORMATION ABOUT

OUR SERVICES PLEASE CALL 702-409-4458 OR

EMAIL MAKETHEHUMSTORaYAHOO COM

WANTED TO BUY
RECORD COLLECTIONS

We BUY any record collection.

Any style of music. We pay HIGHER

prices than anyone else.

Call 347-702-0789 (Allan) or

email a_bastos@yahoo.com

CALL US TODAY AND ASK ABOUTTHE

BILLBOARD CLASSIFIEDS

INTRODUCTORY OFFER FOR NEW

ADVERTISERS!

1-800-223-7524 or

jeffrey.serrette@billboard.com



CLIVE DAVIS
Chief Creative Officer, Sony Music;
Chief Adviser to the Department,

Clive Davis Institute of Recorded Music
at New York University

@clivedavis

THE CHAIRMAN

THERE'S NO argument that Clive
Davis is on the Mount Rushmore of
the music business. The man who
signed and broke everyone from
Janis and Whitney to Aerosmith
and Jennifer Hudson is a legend

with more fans than many of the artists he still works
to break. And indeed, that's what puts Davis in a place
of distinct honor in this issue. Not only is he an icon
in stature and accomplishment, but the Rock and Roll
Hall of Famer is still the ultimate gatekeeper to a lot of
what you, dear reader, long for. His stately office in the
Sony building isn't a relic-recent visitors to the Sony
chief creative officer's quarters include Spotify founder
Daniel Ek (see No. 29) and Vevo chief Rio Caraeff (No.
26). Antonio "L.A." Reid (No. 37) has asked him to help
produce and develop last season's "X Factor" winner
Melanie Amaro. He's also signed on for new albums
from Hudson and Leona Lewis. And lest anyone for-
get, Davis is still the man with the plan for the ultimate
power play: an invite to the Recording Academy Gala.
Still known as "the Clive Party," there's no more coveted
place to be on the Saturday night before the Grammy
Awards. Stepping into this room is like Alice falling
into a wonderland of power, talent and fame; Paul Mc-
Cartney says hello on the way to the men's room, and
there's a line at the bar because MC Hammer and Slash
are debating the finer points of merchandising. Artists
including Alicia Keys and Kings of Leon have seen their
careers receive substantial bumps from playing this hal-
lowed stage. And whether any executive admits it or not,
receiving Davis' invitation in the mail is arguably the
only validation one needs. It means you're still A -game,
if only for another year. -Bill Werde

PHOTOGRAPH BY MIKE MCGREGOR
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Foo Fighters
,_,u,i.,,,,.,,.._,,,, Kanye West

nominations

Adele cp.,
nominations

CONGRATULATIONS TO OUR
GRAMMY° NOMINEES

Marsha Ambrosius, Jeff Bhasker, Chick Corea, Alexandre Desplat Lupe Fiasco,
Foster The People, Kirk Franklin, Fred Hersh, Claude Kelly, R. Kelly, Kings of Leon,

Steven Mackey, Alan Menken, Sonny Rollins, Blake Shelton, Tierney Sutton, Phil Tan,
The Civil Wars, Warren Trotter, Sandy Vee, Butch Vig, Charlie Wilson

For a complete list visit:
www.bmi.com/grammy201 2



THE

ENTIRE
SONY MUSIC FAMILY

CONGRATULATES

DOUG MORRIS
AND

HIS INCREDIBLE TEAM
ON THEIR

POWER 100

HONOR.


