
www.americanradiohistory.com

• • 
MUSIC & ADVERTISING CONFERENCE 

• ~-;A-.,, UU.:~-"'--'--=-'-"-'~ • 

DR. 
LUKE 



www.americanradiohistory.com

THE DR. IS IN! 
Dr. luke 

Koba It 

I • i . 
~ . .. 

-. .. . ' - ' . 
. .. .. .. . . . -



www.americanradiohistory.com

THE BILI.SOARD 200 34 MTYPlRRY/ 

"''""""'" 
TOP POP CATALOG 36 CASTING CROWNS/ 

Tffl,IJ,,WIA'«JTHEOOCfl 

TOP DIGITAL 36 
UTYP£MY/ 

Til)j"""""' 
TOP ltffERNET 36 MlYPlRRY / --HEATSEEKERS ALBUMS 37 IUND GUAADtAN / 

AJMEOGEOffNE 

TOP COUNTRY 41 umEBIG TOWN/ 

""""°"""' 
TOP BLUEGRASS 41 OIERKS BENnEY / 

l,PQNTil(NIX,f 

TOP R&B/HIP•HOP 42 FANTWA/ 

""'ID"' 
TOP CHRISTIAN 44 JEftUfl'CI.MP/ 

'lifCflttllUtM~PAMCI 

TOP GOSPEL 44 IWMNSAPP/ 
H(llflAl,I, 

TOP DANCE/ELECTRONIC 45 UDYGAGA/ ....... 
TOP TRADITIONAL Jl(ZZ 45 MICKAEL ISUILE I 

"""""' 
TOP CONTEMPORARY Jl(ZZ 45 IRWf WILSON/ 

R,WYil.S(WAB&,\Glllf$~ 

TOP TRADITIONAL CLASSICAL 45 ~ARIOUS AIITISTS / 
lllttt'CARtil;.IIOUf'TS&AiU.$ 

TOP CLASSICAL CROSSOVER 45 STTNG / -TOP WORLD 45 cane WOMAN / 
SON.S'JOIMl«NII 

TOP LATIN 46 IIIWllOAI\JONA/ --
"'6( MUST/TITI.E 

THE BILLBOARD HOT 100 38 EMttff:'11 FU.Tl.IRING RIKAHNA/ 
UMllEWK't'l'OOI.I[ 

HOT 100 AIRPLAY 39 EMfNt:M FU.TURIMG RIHANNA / 
UMM'A·l(i'IQJIJ[ 

HOT DIGITAL SONGS 39 KATY PERRY/ 
Tfeu.GEOAl.w 

HEATSEEKERS SONGS 37 AUBURN FEAflJAINC IYAZ / 

""'" 
MAINSTREAM TOP 40 0 TAIO CRUZ/ 

""""" 
ADULT CONTEMPORARY 40 TRAIii / 

111'(.SOU.9:STEA 

ADULT TOP40 0 KATY PERRY/ .._...., 
ROCK SONGS 0 

UNKIN PARK/ 

""""""' 
ALTERNATIVE 0 UNKIN NRK/ 

""""""" 
TRIPLE A 40 MICKAU FRAN11 & SPEARHEAD I 

MSOLMl~SU!IStN 

HOT COUNTRY SONGS 41 IBUICE SHELTON / 

"'""""""" 
MAINSTREAM R&B/HIP-HOP CHJIIS 8ftOWN Ft TYGA &- KEVlN MCCALL/ 

"'""' 
RHYTHMIC EMINEM FU.TURING RIKAHNA/ 

llMM'flttWIUI.Jt 

ADULT R&B 2 f.ANTASIA/ 
lm!JIS,.n 

HOT RAP SONGS 42 EMlNt':11 FEATURING RIHAHNA/ 

i 
UJVEIIE'tl,'Al'l'OOI.JC 

HOT R&B/HIP.HOP SONGS CHRIS BROWN FT, TYGA & KfVIN MCCAUi 
< """"' 
~ CHRISTIAN SONGS SAIICTIJSROL/ ....... 
i HOT CHRISTIAN AC SONGS 44 $ANCTU$ REAi. / 
~ ....... 

I CHRISTIAN CHR 4 smLAAKAAT/ 
_,.., 

HOT GOSPEL SONGS 
USA P. BAOOU fl ROYAi. PAl£StHOOO I 
l't,'NiJltlS,IY~WU 

~ HOT DANCE CLUB SONGS 5 
TAIOCRUZ/ 

'"'""' ! HOT DANCE AIRPLAY 45 YOLANDA Bf COOi. 6 OCUP / 

i \lfCNDflf».AliEllt.AIID 

MIMOI AIU.I" / 

~ SMOOTH Jl(ZZ SONGS 45 """""'-

I HOT LATIN SONGS 46 8IIIOUl IQ.WAS ffAt AWt ws GUmRA,/ ......., .. ,_ 
HOT MASTER RINGTONES 8 

EMDff:M ftATlJRI.NG RIHAHNA / 
UMMWKll'WLI: 

i 
~ ARTI.$T /TITU 

I RAY LAMONTAGNE ANO TME PAAIAH DOGS/ 
@'MUM & T\Ec:,i(B~J)()l11._W 

~ TOP MUSIC VIDEO SALES RUSH/ 
IIFll)M)fltEt.am:OWGf. 

I HJOKI MINA.I/ 

""'""' ~ 

I 

0 e 
.COM EXCLUSIVES 
Check out the premiere of 
associate editor Mariel 
Concepcion's new column, 
the Juice. Every day she 
will serve up insider slices 

of the latest sounds and 
scuttlebutt in the worlds 
of hip-hop and R&B. Visit 
b illboard.com today. 

I:. n c; 
MOBILE 

• --

UPFRONT 8 Digital Entertainment 
5 AND COLD 10 Global 

Even as it tops the 12 On The Road 
album chart, Katy 13 6 Questions: 
Perry's "Teenage Monte Henige 
Dream" sparks 14 Latin 
new sales worries. 15 Q&A: Rosanne Cash 

FEATURES 
16 E NEW TYCOON OF TEEN 1n five 

years, Lukasz Gottwald-better- known to pop 
music's A-list as "Dr. Luke"- has gone from "SNL" 
house b and g uitarist to this generation's pre-eminent 
top 40 hitmaker. 

20 KEEPING IT REAL The upcoming fall TV 
season brings an onslaught of music-based reality TV 
programming- and artists of all stripes who are 
happily cashing in. 

MUSIC 
25 EYE OF THE 'TIGER' 

KT Tunstall shows her 
claws on third album. 

26 Global Pulse 
27 6 Questions: 

Stephen Christian 
28 Reviews 
30 Happening Now 

MUSIC& 

IN EVERY 
ISSUE 

32 Marketplace 
33 Over The Counter 
33 Market Watch 
34 Charts 
4 9 Execut ive Turntable, 

Good Works, Backbeat 

ON THE COVER: Or. Lu1<e 
photograph by Lucy Hamblin 

C [•] l'1 I~~ ff •h'-.. 

FILM & TV MUSIC 
ENTERTAINMENT LIVE ADVERTISING At this conference, set for 
Find out which are the best Billboard and Adweek take Oct. 27-28 in Los Angeles, 
music apps being used on the Music & Advertising attendees can submit a 
smart phones today at the Conference to Chicago demo to a panel of film/TV 
Music App Summit, set for Sept. 15· 16, featuring a music supervisors and see 
Oct. 5 in San Francisco. keynote with Zac Brown of how they react to the 
Plus, Dave Stewart will the Zac Brown Band. For submission live from the 
keynote. More: mobile more details, go to music stage. More at filmandtv 
entertainmentlivefall.com. andadvertisingfall.com. musicconference.com. 
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>>>UMG'S 
FIRST-HALF 
REVENUE 
SLIPS 
Universal Music 
Group's revenue for 
the first half of 2010 
declined to € 1.9 
billion ($2.4 billion), 
down 5.4% from a 
year earlier; the 
decline was 7.9 % on 
a constant currency 
basis. In p arent 
company Vivendi's 
first-half results, it 
said that UMG 
benefited from 
strong growth in 
merchandising sales 
and increased digital 
sales, but that 
overall results were 
hit by fewer major 
releases and 
reduced demand for 
physical product. 

>>>ASCAP 
RELEASES 
FREE APP 
ASCAP launched a 
free app for Apple's 
portable devices that 
lets ASCAP members 
access their own 
catalog, performance 
and royalty 
Information through 
the organization's 
membership portal. 
The app also allows 
other music industry 
executives and 
consumers to search 
ASCAP's catalog of 
8 .Smillion 
copyrighted musical 
works. 

>>>ATLANTIC, 
ESPN TEAM 
Atlantic Records and 
ESPN will team to 
feature the label's 
artists in promotions 
surrounding the 
2010 college 
football season. Acts 
including T.I., Janelle 
Monae, Shinedown, 
Zac Brown Band and 
B.o.B will have their 
music featured 
during games and in
studio bumpers, as 
well as in highlight 
reels. During 
Saturday prime·time 
games, l ive 
performance 
footage from 
Switchfoot will be 
aired. 

Compiled by Chris M. 
Walsh. Reporting by 
Ed Christman, Ann 
Donahue and Andre 
Paine. 

WON BY ONE ENTER APPLE LOOK SHARP COWBOY UP A RIVER WITH A VOICE 
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HOTAND 
COLD 
Even As It Tops 
The Album Chart, 
Katy Perry's 
'Teenage Dream' 
Sparks New Sales 
Worries 

By most measures, Katy 

Perry's new album. "Teenage 
Dream" (Capitol), has been a 
resounding success. 

The albu m bows this week 
at No. l on the Billboard 200, 
thanks to first-week sales of 
192,000 units in the United 

States, the ninth-best debut 
week so far this year, accord
ing to Nielsen SoundScan. 

The album's first single, •ea1. 
ifornia Curls" (featuring Snoop 
Dogg), has scanned 3.6 m illion 
downloads, while all individual 
d ig ital tracks from the album 
have sold a combined S million 
units, according to SoundScan. 
Put another way, sales of albums 
and track-equivalent albums 
(where JO digital tracks equal 
an album) for "Teenage Dream" 
totaled 689,000, according to 
SoundScan. 

· u·s a thrilling accomplish
ment from our perspective," 

says EM I Music Services ex
ecutive VP Dominic Pandis
cia, who oversees the 
company's North American 
sales operations. ''The magni• 
tude of the marketing plan is 
about driving overall revenue 
around the project, including 
track downloads, ringtones 
and video sales. Album scans 
is one component of it." 

Yet ·Teenage Dreams" fell 

short in one key area: It didn't 
meet first-week sales projec
tions in the industry. And that, 
in a-urn, has sparked worries 
that the album's performance 
may affect retai l orders for 
other superstar releases due 
later this year. 

Executives at other major la• 
bds say they expected Perry's 
sophomore album to debut 
with sales of anywhere from 
300,000 to 700,000 units, with 
most figuring the album 
would scan about 400,000. 

" I'd like to meet one indus• 
try executive last week who 
thought her album would do 
under 200,000 units, because 
I don' t think that person ex
ists," a senior executive at a 
rival major says. 

"' It was a wake-up call for 
some folks," the head of sales 
at another competing major 
says. "Some think the sky is 
fall ing. Others said, 'Wait a 
minute, she's a singles artist.' 
And still others said EM I 
s hould have put out the album 
six weeks ago and it would 
have sold more." 

According to sources, EMI 
shipped 1 million units of the 
album prior to its U.S. street 
date of Aug. 24, which indi
cates that big-box retail chains 
like Wal mart, Target and Best 
Buy were expecting the album 
to post robust first4 week sales , 
as was Starbucks, which fea. 
tu red the title in its s tores. 

It would also be roughly in 
linewilh typical industry prac
tice of shipping about twice as 

The girl can't help it: 
KATY PERRY 

much producl as anticipated 
first-week sales for a major 
album release. But prerelease 
shipments of "Teenage 
Dream" turned out to be about 
seven times debut-week sales. 

The a lbum sold 89,000 
units at mass merchants and 
65.000 through nontraditional 
merchants, including 50,000 
downloads. It also sold 35,000 
units at chain retailers and 
3,000 units at independent 
s tores and regional chains. 

Competing major-label ex
ecutives say it wasn't EM l's 
fault that the album didn't meet 
sales expectations. • EM I d id a 
tremendous job in setting up 
that record," one executive says. 

Perry shot to pop stardom 
with her 2008 debut album, 
"One of the Boys" (Capitol), 
and a penchant for provoca
tive lyrics and music videos. 

Newbury Comics head of 
purchasing Carl Mello says he 
expects "'Teenage Dream" will 

sell well through the end of the 
year and that it will be one of the 
holiday season's top titles. But 
he notes that the album's first
week sales "aren't as big as you 
\

1vould think for somebody who 
has become so omnipresent." 

While anticipation for Tay
lor Swift's forthcoming album, 
"Speak Now" (Big Machine), 
had s parked debate over 
whether supersta r artists will 
ever be capable of generating 
debut-week sales ofl million 
uni ts (Bill board, Ju ly 31) , 
"Teenage Dream" has shifted 
the conversation to whether 
labels should even consider 
shipping 1 million units be• 
fore street date. 

"I don't knowhow you ship a 
million units now," a major-label 
head of sales says. "Even if I was 
asked to ship a million units, 
you just can't do it anymore." 

Some label executives say ex
pectations were too high be
cause most female pop artists 

commonly sell a lot of track 
downloads but don't enjoy big 
debut-week album sales. 
"When I saw how Perry was 
doing, I was shocked," a senior 
sales executive at a competing 
major distribution company 
says. "But then I remembered 
that Fergic's 'The Dutchess' 
only did about 160,000 units in 
her first week in September 
(2006] and it took until Decem
ber until the fans started buy• 
ing her like an album artist." 

EMl's marketing push for 
"Teenage Dream .. and Perry's 

appealing stage persona will 
no doubt score her high-pro
file TV appearances this fall , 
which should help boost sales 
of the album. "Mark my 
words: I wi II bet you 'Teenage 
Dream' will sell more than 
("One of the Boys")," another 
senior label sales executive 
says. • 'Teenage Dream' will 
be one of those 'at the end of 
the day' records." 
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GETAPPY Meet The Finalists 
For Billboard's First 
Music App Awards 

The music industry has been eager to embrace smart-phone applications. But which are the best of 
the best? Billboard set out to answer that question by inviting developers to enter their latest creations 
in our first Music App Awards competition. 

After receiving nearly 100 entries, we've narrowed the field to the following finalists in six cate
gories. An independent panel of judges will select the winners, who will be announced at Billboard's 
Mobile Entertainment Live: The Music App Summit Oct. 5 at the Moscone Center in San Francisco. 
All finalists will present demos of their apps onstage and in the summit's exhibit area. 

Llnkln Park: B· Bl t Rebellion: Created 
by Link in Park, Artlfldal Lire and Warner 

Bros. Records. this action game lets 
fans play as members of the band bat· 
t ling an evil corporation. The sound
t rack features songs from the Linkin 

Par·k catalog, and users are rewarded 
with a new, unreleased track upon completion of the game. 

Released April 26, it has sold 50,000 copies worldwide, the 
company says. 

I Am T·Paln: Created by Smule, I Am T· 

Pain allows users to Auto-Tune their 
voices while singing along to the artist's 
songs. Users can also buy new tracks and 
share their recordings w~h others through 
social networks and an in-app radio sta
tion. Nearly 1.8 million users have down

loaded I Am T-Pain,and they have uploaded more than 33 million 
recordings, according to the company. 

"JIMMIE 
VAUGHAN 

To uchChords: Jimmie Vaughan: Users 

can stream blues guitarist Jimmie 
Vaughan's music and learn to play along 

by providing detailed guitar tablature 
and notation streaming alongside each 
song. Multitouch technology turns the 

phone Itself into a virtual guitar fret. It tal· 
lied 50,000 downloads less than three weeks after Its launch, 
the company says. 

CREATION !\PD 

LaOIOa: From developers Khush, LaOiDa 
is billed as a "reverse karaoke'' app that 

lets users sing any song they like and then 
creates music to match. It also provides 

pitch correction and reverb to improve 
the quality of the vocals. Songs can be 
recorded and shared, and users can listen 

to songs created by others. 

AmpllTube I Rlg : Created by IK Multi• 

media, this app is a combination of in
strument interface adapter and gui
tar and bass tone mobile software. 

Users plug their instruments into a 
phone running the app to play, record 
and f9am songs. Th9 softwar9 adds 

affects, a digital tuner and multiple presets, turning phones 

into a mobile studio. 

MorphWiz: This app from Wlzdom 
Music turns the iPhone into a new in
strument, conceived and designed by 

keyboardist and modern/alternative 
instrument expert Jordan Rudess. It 

takes advantage of the phone's multi· 
touch screen to turn the device into a 

sort of 3- D keyboard. The app raked in $40,000 in sales its 
first month, according to the company. 

LE.rt . ,l.,S "" TREA, !GAPP 

Rhapsody: The app features an on• 
demand subscription catalog of more 

than 10 million songs, ad-free music we
bcasts, playlist creation, charts, editorial 
reviews and album Information. The 
downloading feature for the iPhone lets 

users cache tracks for offline listening. 
The app has been downloaded more than 1.5 million t imes from 

!Tunes and more than 160,000 times from the Android Market, 
the company says. 

MOG: Available for both the iPhone and 
Android p latforms, the MOG app pro· 

v ides on-demand subscription access 
to 8 million songs with unlimited listen· 

ing and unlimited downloads, artist-fo• 
cused radio stations, a 0 similar artist" 
slider and a radio queue that lets users 

see upcoming songs. It also includes playlist access between 
website and mobile and can play in the background. 

Thumbplay: The on-demand app runs 

on the iPhone, BlackBerry and Android 
platforms, making it the most widely 

available mobile music service. It indudes 
subscription access to 9 million tracks, 
as well as background playback, local 

caching, music discovery and sharing 
features. Users can pay for their subscriptions by credit card, 
PayPal or their Amazon account. 

c.. 
Tap Tap Revenge 3: Like other ltera· 
t ions of Tapulous' m usic-game fran

chise, this game lets users tap their 
touch·screen phone along to the music 

provided. New features include theabil· 
fly to play against others onllne, a 11· 
brary of more than 100 songs and the 

ability to download new music from within the app regularly, 
totaling 20 million downloads. 

SoundHound Infinity: To identify a song 
through this versatile app,Just play a snip
pet of a recording or hum or sing a few 

bars of the tune. The app also links to 
YouTube videos and Pandora and In· 
eludes share and buy links. It also pro

vides lyrics for each song, as well as 
charts, artist information and music recommendations. It also 
works with music stored on an iPhone. 

Mix Me ln2 Taylor Swift: From developer 
Fried Green Apps, this app breaks se
lected songs by Swift into eight separate 

tracks. Users then choose from 20 alter

nate instrumentations to remix hundreds 
of different versions of each song, as well 
as record their own vocals or instruments. 

Mixes can then be saved and shared w ith others. 

360 DEGREES OF BILLBOARD 

BIiiboard's Mobile Entertainment Live: The Music App Summit 
will also feature keynote presentatrons, panel discussions and 
In-depth interviews w,th the music app pioneers from both 
the music and dev~opercommunlt1es. For more Information 
on the program, or to register, go to bdlboardevents com. 

BEST TOURING APP 

Live Phlsh: With this app, fans can 
stream and download a profession

ally mixed multitrack recording of 
any night' s concert. The app also 
provides streaming access to any 
downloads or CDs they've pur

chased at LlvePhish.com. The app 
sold more than 10,000 copies in the first week, and 17% 

of those users regularly buy additional music, the com· 
pany says. 

R5 
RS: Created by Ticketfly, RS is a 
venue-branded app that brings the 
entire ticket ing process mobile. 
Users can search for specific events, 

view artists' descriptions and media, 
share information with friends and 
b uy tickets. It includes maps and di

rections to the venue and a virtual lighter for showtime. 

Bonna roo: The official app of Bon· 
naroo, created by A loompa, includes 

streaming webcasts of music by cur• 
rent and past acts, performance list

ings and a GPS-enabled map of the 
grounds. It also offers food and ven· 
dor lnformatlon1 personalized sched

uling, photo sharing and road-trip suggestions. Half of 
this year's attendees used the app fn some fashion. 

BEST BRANDED MUSIC AP0 

SO's Sound Lab (Vltamlnwater): Using 
its Romplr technology, Skyrockit devel

oped this app to let users remix SO 
Cent's "Baby by Me" as part of an app 

meant to drive awareness of Vitamin
water. It drew more than 250,000 down· 
loads, with an average 5.4 minutes of 

engagement time in the first two weeks after launch, the com· 

pany says. During the three months the campaign ran, more 
than 1 m illion remixes were made. 

• 
ZOOZbeat (Sprite) : The caps of Sprite 
bottles featured codes to download a 

Sprite-branded version of the app, as well 
a,s customized beats, allowing users to 
create their own music on their iPhones. 
The app lets users make music by tap

ping, shaking and tilting the device. 

Learn & Master Guitar (Gibson): Gibson 
Guitars partnered with Legacy Learning 
Systemsonthisapp, which combineson
screen guitar lessons and tablatures with 

a guitar tuner, chord library and 

metronome. It includes video lessons, 
links to printable resources and access to 

Gibson.com. Since its launch, it has been downloaded more than 
1.7 million times, the company says. 
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CONSERVATIVE PARTY 
After Scoring With Best Coast, Mexican Summer/Kemado 
Sticks With One-Off, Limited-Edition Releases 

Best Coas t's debut, "Crazy for You," has emerged as the 
indie•rock sleeper hit of the s um mer, earning a steady 
stream of blog and mainstream press buzz. 

Helped by an iTunes .. Discove ry Download" promo• 
l ion for the track • Boyfriend,• the album debuted on the 
Billboard 200 at No. 36 and has sold 22.000 units in the 
United Stales s ince i ts July 27 release. according to 
Nielsen SoundScan. 

The success is a turning point for Brooklyn label Mex• 
ican Summer, which had never released a full-length CD 
before "Crazy for You.· But the label isn't leveraging its 
new cachet to sign a slew of potential breakout acts. In
s lead, Mexican Summer a nd its more tradilional parent 
label, Ke mado, are doubling down on the former' s 
unconventional business model. Kemado. ...

1 home to rock acts like the Sword ~ 
a nd Saviours, has decided • \ , ( f. 
to embrace Mexi- y-; , 
can Summer's ,i ) 
focus on one-off 
digital deals and ~ , • 
limited vinyl press• 
ings. with CD runs 
reserved for on ly a 
few select artists. 

In many ways, this 
approach is the reverse 
of the typical label model, 
where development deals 
involve heav ie r upfront 
costs. "It's such a risk to do 
business like that," says Keith 
Abrahamsson , head of A&R at 
Mexican Summer and Kemado. 
"If you're signing developmen t 
deals traditionally, you have to 
pay a good sum of money to get 
the pro ject off the ground." 

sleeves-we 
might print o n 
the in terior dus t 

s leeve, have a 
booklet, do colored 

vinyl, .. Abrahams• 
son says. "'That said, 
I don't think we've re• 

ally found the righ t 
p rice point yet for 
some of our releases. 
We're exp lo r i ng an 

other option now for tip• 
on s leeves that would be a lo t 
more cost-effective and would 

bring the price down at re tail." 

Instead, most of Mexican 
Summer's releases a re one-off 
licensing deals, released digi
tally and on limited-run vinyl 
only, with decisions about reis• 
s u es and potential CDs m ade 
down the line. Of the label's 15-

Think small: Mexican Summer act DUNG EN; top: 
vinyl edition of Best Coast's album 'Crazy for You.' 

While Mexican Summer re
fines elements o f its bus iness 
model. Kemado will follow suit 
to make the majority of its re
leases one-off vinyl and digital 
deals. The biggest difference be
tween the two labels will be sty• 
lis tic- Kemado for harder rock, 

20 releases between now and the end of the year. about 
five will get initial CD runs, including New Zealand-born 
musician Tamaryn and Swedish psych-rock act Dungen. 

Mexican Summe r began in 2008 as a spinoff of Kemado 
for limited•run vinyl pressings of com pelling, underex• 
posed records that didn' t flt the parent label s tylistically 
or commercially. For example. Abrahamsson says he "spent 
the whole summer" lis te ning to ··Turquois e ," a "dark, 
droney folk record· by Texas band Headdres s that on ly ex
isted o n CD·R until Mexican Summer pressed it on vinyl. 
Initially, a subscr iption model helped fund the pressings 
upfront, but proved logistically unfeasible after less than 
a year due to product delays that made it difficult to ful
fill subscription agreements on deadline. 

Mexican Summer now licenses records for average runs 
of 1,000. Bands get 20% of the u nits to sell as their ad
vance. If sales take off, repressings are considered. But 
because vinyl buyers tend to value rarity in their pur• 
chases. the label keeps firs t runs •special• by packaging 
subsequent runs with lower•quality materials or without 

Mexican Summer fo r indie, 
garage and psych-leaning bands. Kemado acts with mult i
album deals that are a better fit with Mexican Summer, 
such as California quartet the son Pack, will ju mp labels. 

"" lfwe're going to sign someone to a multirecord deal, 
that doesn't happen quickly." Abrahamsson says, noting 
that Best Coast was a rare exception due to the press buzz 
the band was generating. 

Abraharnsson acknowledges tha t Mexican Sum mer 's 
reluctance to sign multi-album deals can be r isky when it 
puts out a release that finds a fast audience. In Septem
ber 2009, the label released the EP "Life of Le isure" by 
Washed Out, the stage name of breakout chi!lwave artist 
Ernest Greene. The record has sold 11,000 copies, accord
ing to Sound Scan. But because the label o nly s igned a deal 
for the EP, who Greene will record for next is still up in 
the air. 

Still, Abrahamsson says the conservative approach is 
worth the r isk. " If we do a good job with a project and de
velop it well ,· he says , "hopefully that's enough to con
tinue 1he relationship ... 
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Ping Them Bells 
Apple's Jump Into Social Networking Isn't A Slam-Dunk 

For all the innovations Apple 
has brought to the market 
through the years, it's also a 
pretty good follower. 

The i Pod is a perfect reflec
tion of this. It wasn't the first 
MP3 player to hit retail 
shelves. It was just the best, 
and it blew away the other de
vices to the point of obscurity. 
Now, Apple arrives late to the 
social networking party with 
Ping, the new music-focused 
social network for iTunes it an
nounced Sept. I . 

Major-label executives de
clined to comm e nt on Ping, 
but they're no doubt watching 
it closely, given how important 
social networking has become 
as a tool of m usic discovery 
and driving sales. 

Ping comes on the heels of 
other similar attcmpls to 
blend music appreciation with 
socia l networki ng, like Mi 
crosoft's Zune, ilike, MySpace 
Music, MOG and Rdio. But 

Ping users. All current ac
count holders can creale a 
Ping profile using the sa me 
user name and login as their 
iTunes account. 

But that doesn't mean they 
will. There are plenty of social 
networks already with as many 
if not more users than iTunes. 
Facebook has about 500 mil• 
lion users worldwide. My
Spacehas 122 million. Twitter 
has more than 100 million. 

MySpace has the most to be 
concerned about, having risen 

to prominence largely on the 
strength of artists using it to 
communicate with fans. [t's 
already taken a hit on the so
cial net\vorking front from the 
riseofFacebook. With iTunes 
attacking its music flank with 
Ping, MySpace will face even 
greater challenges. 

But it still has some points in 
its favor. Artists of al] stripes srilJ 
maintain MySpace profiles.And 
MySpace Music, its joint ven-

ture with the will Apple do to 
them what it did 
to rival makers 
ofM P3 players ' 

Dlgltal 
Domal 

m ajor labels and 
Sony/ATV Music 
Publishing, of• 
fers artists far That's unlike

ly. In contrast to 
the eme rging 
digital media 
p laye r marke t 
that the iPod 
was quick to 
dominate, social networking 
already features entrenched 
giants, including Facebook, 
Twitter and a down-but-not
out MySpace. And ta lking 
about which artists users are 
listening to or planning to go 
see is already a focal point of 
interaction on those sites. 

Ping's initial impact wil l 
hinge on Apple's ability to con
vert the 160 million iTunes ac
count holders into registered 

READY FOR 
ANYTHING 

m ore promo• 
tional and media 
assets than Ping 
does right now. 

MySpace also 
has a leg u p on 

concert ticketing. Ping has 

17,000 concert listings pro• 
vided by Live Nation, but My• 
Space's T icketing & Events 
serv ice-introduced in 
April-includes not only Live 
Nation but also several alter
native ticketing vendors to 
provide a broader depth of 
concerts by the kinds of 
emerging acts that 
have defined My
Space's history. 

It's always a good idea to buy a protective cover 
for a digital media player or Gmart phone. But 

Grace Digital Audio kicks the concept up a notch 
with its Eco Extreme-a waterproof, sandproof and 
shockproof case with a rubberized outer shell and a 
battery-powered speaker. It'll come in handy for those 
planning to walk through a sandstorm or a hurricane 
and need some tunes to boot. It a lso has room to store 
things like keys or cash and has a detachable clip to at· 

tach it to clothing or backpacks. The device runs on 

three AA batteries. 
The Eco Extreme lists for $50 and is available at a va-

riety of online retailers. - AB 
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You're all invited: Apple CEO STEVE JOBS onstage at the 
Verba Buena Center for the Arts in San Francisco unveiling 
product updates and Apple's new social network, Ping. 

Meanwhile, Facebook ap
pears t o have the least to 
worry about, having become 
to social networking what 
Apple is to digital music. 
Facebook hasn't yet formu
lated a music strategy of its 
own, so Apple's move into 
this space doesn't really hurt 
it. In fact, s hould Apple ever 
integrate with Facebook Con
nect so that the activity on 
Ping can be shared across 
Facebook, Apple's move could 
help it by providing a turnkey 
music solulion. 

It's not yet clear what ef
fect Ping will have on the 
new music services that 

have launched with a so
cial s t rategy, such as 
Rdio, MOG and Spotify. 

Their advant3.ge is a con• 
centration on full -track, 
cloud-based streaming. 
something Apple has 

yet to offer des pite i ts 

December 2009 acquisi-
tio n of s treaming mus ic 
service Lala.com. Apple soon 
hopes to offer 90-second 
song samples. 

"[It] co m pletely validates 
Rdio's social approach to dis
covering music through peo• 
pie, " Rdio COO Carter 
Adamson says . .. But in our 
view, sharing a short clip does
n't amount to sharing music." 

Another thing to consider 
is what the new social network 
will mean for iTunes, the No. 
l music retailer in the United 
States . For on e thing, it 

strengthens iTunes' music dis
covery functions, historically 
its weakest link. Instead of dis
playing the top 10 sell ing 
tracks, albums and videos, as 
iTunes has long done on its 
home page, Ping will provide 
a customized list of recom• 
mendations based on the pur• 
chasing histories of users and 
their friends. That could help 
boost music sales at iTunes. 

'There have been JO billion 
songs downloaded from 
iTunes and 275 million de
vices sold," a senior executive 
at a r ival social network says. 
"So that means they've gotten 
36 purchased songs from each 
device. That's not a lot." 

Additionally, Ping helps 
prevent users from ditching 
iTunes for one of its more so· 
cially focused startup rivals as 
it works on its cloud s trategy. 
But until Apple adds such a 
service, or anolher way to 
stream full songs in iTunes 
without having to buy them, 
Ping will likely be limited to 
the iTunes faithful. 

bi 
For 24/7 digital news 

Z and analysis, see 
• billboard.biz/digital. 

BITS& 13RIEFS 
BOOYAH, INDABA 
TEAM FOR 
NIGHTCLUB CITY 
CONTEST 
Artists who want to gettheir 
music Included in Booyah's 
Nightclub City social game 

for Facebook can now vie to 
do so through a contest the 

game developer is holding in 
partnership with lndaba 
Music. The "Drop the Bass" 

contest asks interested art

ists to submit their trac.ks to 
lndaba Music, where a panel 
of Booyah and lndaba staff· 
ers w ill select songs that 
Nightclub City users can then 
vote on for inclusion. The top 
10 tracks will then be added 
to the game. Nightclub City 
users create and operate vir

tual nightclubs that they can 
customize in various ways, 

including the music that plays 
in the background. 

MEDIANET 
BOWS MUSIC 
RECOMMENDATION 
ENGINE 
MediaNet , which provides 

music streaming and down
load capabilities to online 

services, has rolled out a 
music recommendation en-

glne that clients can add to 
their products. It's an algo
rithm-based engine that sug
gests new music based on a 

user's requested songs and 
the listening history of all 
users on the MediaNet plat

fom,, That means a Zune user 
will get recommendations 

based on the listener history 
of other MediaNet·based 
services. such as WaTunes, in

stead of just the user's history 
or that of other Zune sub

scribers. The service includes 
track, artist, album and user

based recommendations. 

SQUARE ENIX SEEKS 
VOCALIST FOR 
GAME'S TITLE TRACK 
Square Enix is holding a con

test to find a vocalist for the 
title track to its upcoming 

game, "Gun Loco." From 
Sept. 9 to Oct. 4, users can 
download the MP3 and lyric 
sheet for the song on the 
Square Enix Members web

site. Contestants must record 
themselves singing the song 
on their mic or video cam and 

upload the file in MP3, AVlor 
MOV formats. " Gun Loco" 

will be available in 2011 on the 
Xbox360. 
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10 Ill LOVE THE WAY YOU LIE 

£,1,,lJi;iEMfEAT\IRING RIKI.HWA 

2 15 
NOT AFRAID -· 3 TEENAGE DREAM 
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8 11 STUCK LIKE GLUE ......... 
ti 10 GOT YOUR BACK 

TJRA.Tt.flll(ll(!JlltaSl)f 

10 12 YOUR LOVE 

"""-
Tak) Crur•s s.cond charted ringtone 

ei.vatn to a n.w peak in Its ninth chart 
wffk (20·16) . .. Dynamite'" is also the No. 1 

song on the Mainstream Top 40 and Hot 
Dance Club Songs charts this week. 

RIOIN' SOLO ..,........,, 
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13 16 TEACH ME HOW TO DOUGIE 
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""""""" 
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l.OCU"""""' 
18 20 DYNAMITE 
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18 15 22 THERE GOES MY BABY .... 
•• 17 10 PRETTY GOOD AT ORINKIN' BEER 

Bt.l'fCUHW«;TON 

20 18 49 NEED YOU NOW 
INJ/ANTEIIWJM 
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GLOBAL 
Nl:WS 

UNI: 
www.billboard.biz/global 

JAPAN'S 
DIGITAL SALES 
DROP 
The Recording Industry 
Assn. of Japan says 
declining ringtone sales 
contributed to a 3% year
on-year drop in the trade 
value of digital music sales 
to ¥43.4 billion ($516 
million) during the first six 
months of 2010. During the 
same period, volumes 
across all digital sectors fell 
5% to 222.4 million units. 
The trade value of ringtone 
sales droppec:117% to ¥7.1 
billion ($84.4 million), 
while full-track mobile 
sales increased just 1% to 
¥24 billion ($285.3 m illion). 
The trade value of online 
downloads climbec:13% to 
¥5 billion ( $59.4 m illion). 

HMV EXPANDS 
APPAREL 
SELECTION 
U.K entertainment retailer 
HMV is continuing to 
diversify its product 
offerings by introducing an 
expanded selection of 
clothing in 38 of its largest 
stores. The new range of 
apparel and accessories, 
from brands like Lee Jeans 
and Jay-Z's Rocawear, went 
on sale Sept. 1 In dedicated 
in-store areas branded as 
"the Studio." The move 
follows HMV's acquisition of 
venue/festival operator 
Mama Group and a 50% 
stake in digital 
entertainment company 
7dlgital in the past12 
months. 

>BONNIER 
AMIGO REBRANDED 
AS COSMOS 
Leading Nordic 
independent Bonnier 
Amigo Music Group has 
rebranded itself as Cosmos 
Music Group. The change 
affects the group's 
operations in Sweden, 
Norway, Denmark and 
Finland and completes a 
restructuring of the 
Stockholm-based company 
following a December 
2009 management buyout. 
The restructuring also 
included the outsourcing of 
its physical distribution to 
Baras, Sweden-based 
Entertainment Network 
Scandinavia earlier this 
year. In addit ion to its own 
five imprints, Cosmos 
handles Scandinavian 
distribution for 
international labels like 
Epitaph, Drarnatico and 
Cooking Vinyl. 

Reporting by Andre Paine 
and Rob Schwartz. 
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CAMP 
ROCK Take me home: Rough Trade store at the Port Eliot Festival in July (left) and the hmvfestoval store at Global Gathering. 

U.K. Retailers Target 
Physical Sales With 
Festival Stores 

LONDON-U.K. music retailers are 

finding new outlets for physical prod
uct on the festival circuit. 

Market leader HMV set up temporary 

stores at three festivals operated by its 
live division Mama Group Lhis summer, 
following the lead of independent re• 

tailer Rough Trade in th.isemcrgi.ng mar
ket niche. Both retailers stock new and 

catalog releases from artists on the bill, 
as well as other merchandise. 

HMV operated its fi rst h m vfestival 

store al London's Lovebox festival, held 
July 16-18. Mystery Jets and Yeasayerwere 

on hand to sign CDs, while pop artist 
EUie Goulding performed for customers. 

H MV Live manager Simon Eltring• 

ham says signed product sold particu
larly strongly as the store was able to 
"connect directly with fans and 

strengthen the relat ionship they have 
with their favorite artists.,. 

El tringham declined to reveal over• 

all sales volume orrevenue. But he says 
lhe Love-box s tore sold more than 200 
copies of Goulding's debut al bum. 
" Lights· (Polydor). HMV festival sales 

are chart-eligible. 
H MV also operated a temporary store 

at classic rock festival High Voltage (held 

July 24-25 in London) and dance feslival 
Global Gathering [JulyJ0-31. Stratford
Upon-Avon). Eltringham says High Voll, 

age was the strongest performer- lilies 
by Emerson, Lake & Palmer; Joe Bona• 
massa; and Foreigner were among the 
biggest sellers- followed by Lovebox and 
Global Gathering. The venture was prof• 

itable over the three events, with Love
box and H igh Voltage profitable in their 

own right. HMV plans to roll out up to 
10 hmvfestival stores in 2011, including 
return visits to all three 2010 even ts. 

"For Lovebox and Global Gathering, 
the key spikes came from signings,"El
tringham says. "At High Voltage, there 

was a surge in sales immediately after 
an artist performed ... 

Eltringham says HMV is targeting 
major festivals like Glastonbury, V and 
Reading/Leeds for ne.xt year and is con

sidering how to engage with younger 
fans 1Vho don't buy physical product. 

Meanwhile, Rough Trade, whic h 
opened its first festival outlet al the End 
of the Road festival in 2006, has stores 

at five independent festivals this sum
mer: Port Eliot (held July23-25 in Corn
wall), Camp Bestival (July 30-Aug. 1, 

Dorset), Standon Calling(Aug. 6-8, Hert

fordshire), Green Man (Aug. 20-22, 
Wales) and End of the Road (Sept. 10-
12, Dorset). It expects to operate a sim
ilar number of fest ival stores next year. 

Rough Trade partnership sales man
ager Nina Herve identifies Green Man 

as a particularly strong sales performer, 
estimating that the retailer's temporary 

store generated album sales of more 
than 1,000 units during the weekend. 

"It's a really good festi val for us be
cause it's the clientele we want," Herve 

says. "They still buy physical releases.· 

1-ferve also reports that business was 
good at Port Eliot and Camp Bes ti val. But 

Standon Call ing was less successful. 
which Herve a ttributes to its younger au• 

dienceand proximity to London. where 
brick-and-mortar record stores aren't a 
novelty as they arc in smaller towns. 

Ben Turner. vicechainnan of the Assn. 
oflndependent Festivals (Al f). says he 

welcomes the rise of festival stores. 
"Fora brand like HMV to get out into 

the festival field i s absolutely critical," 

he says. "You can get everything else at 
a festival-so why can't you buy a CD'" 

Turner says HMV could be a "natu
ral fi t" for A l f members like dance 
event Creamfields a nd world mus ic 

festival WOMAD. 
Herve says she believes the festival 

market is large and varied enough to ac
commodate both Rough Trade and 
HMV, noting, "The punters seem to like 

us being there because a lot of the places 
where the fes tivals are. there are no in
dependent record shops anymore."•· •· 

-------·--------
Come on in my 
kitchen: GROOVE 
ARMADA; inset: 
Cooking Vinyl's 
MARTIN 
GOLDSCHMIDT. 

U.K. lndie Cooking Vinyl Mines New 
Revenue Thro~!l.Qistribution/Marketing Pacts 

LONDON-Veteran U.K. inde
pendent label Cooking V inyl 

says It has found the recipe for 
success with its range of artist 
service deals. 

Launched in 1986 as a con
temporary folk label by Martin 
Goldschmidt and Pete Law
rence, the London-based com

pany scored Its b iggest hit with 
the February 2009 release of 

the Prodigy's No. 1 U.K. album, 
u1nvaders Must D ie." 

"Invaders" has sold 606,000 

copies in the United Kingdom, 
according to the Official Charts 

Co. (OCC). While that album 
was licensed from the band's 
own Take Me to the Hospital 

label, Goldschmidt says the 

success attracted a new wave 
of established artists to Cook· 
Ing Vinyl. 

" We've been putting out 
records for a long, long time, 

but we've never been able to 
play with the big boys," says 
Goldschmidt, who is manag
ing director at the label. "The 

Prodigy showed that we can 
doit ." 

Cooking Vinyl recently inked 
service deals with established 
U.K. act s Underworld, Groove 

Ar mada and the Charlatans. 
Under these deals, Cooking 

Vinyl distributes, markets and 
prorrotes already-recorded al
bums in exchange for a share 

of revenue once costs are re-
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and their managers 

choosing which services they 
want the label to provide. 

Whi le artists retain the 

master rights, Goldschmidt 
says the arrangement sign if· 
icant ly reduces the risk to the 
label, while allowing it to 

share in the profits of a suc
cessful album. Angle Manage

ment CEO Dan O'Neill, who 
manages former Sony Music 
act Groove Armada, hails the 
band's Cooking Vinyl deal for 

Its "Black Light" album as 

much more favorable than 
a trad itional royalty-based 
major-label deal. 

" The artist ended up with a 

very significant majority profit 

share on the project," O'Neill 
says. uunparalleled ability to 

control the break-even point 
has empowered us in an in
credible way." 

While Cooking Vinyl is a 
U.K.-only operation, the deal 
gave Groove A rmada access 

to the label's g lobal network 
of licensing partners, while also 

leaving it free to work with 
other labels internationally. 

"Black Light " has sold 

more than 100,000 
units worldw ide, 

accord ing to 
Angle. That in
cludes 35,000 in 

the United King-
dom since its March 

1 release, according to 

the OCC. O'Neill notes that 
the record turned a profit with 
U.K. sales of 27.000 units. 

Goldschmidt is now eyeing 
simi lar returns from the 
Charlatans' album, "Who We 

Touch," due Sept. 6, and 
Underworld's "Barking," due 
Sept. 13. Underworld co-man

ager Mike Gillespie praises the 
11c larity and transparency11 of 
the arrangement. citing the 
0 quali ty and experience of 

key personnel at Cooking 

V inyl" as the deciding factor 
in choosing the label over 
other suitors. 

But Edwin Schroter, inter• 

national director at Brussels

based indie PIAS, questions 
the long-term v iab i lity of 

Cooking Vinyl's single-market 
service model, citing the 
shrinking sales base of the 

mid level, former major-label 
acts typically attracted to 
such deals. 

"If your share of revenue 
is going to come from tak

ing a percentage of physi
cal sales and you're not 
selling any records, you're 

not going to earn money," 
Schroter says. 

PIAS has service deals with 
several acts including Placebo 
and Tiesto, but Schroter says 

PIAS deals operate o n a Pan
European basis. Schroter says 

the company also receives a 

percentage of live and merch 
income on some deals, al
though he declined to specify 

which ones. 
Goldschmidt, however, points 

to recent European s&rvice 
deals between North Ameri

can indies Arts & Crafts and 
Vagrant and Cooking Vinyl's 

Essential Music & Marketing 
division as evidence of the 
model's growing appeal. 

" Our business is changing 

and our needs are changing," 

Goldschmidt says. "Labels have 
got to see their role as provid· 
ing a service to both the artist 

and the consumer." 
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Make It Work 
Fashion's Night Out Employs Musicians' Promo Power 

The fashion industry is turning to the musk 
business to boost its fortunes as part of the sec
ond annual Fashion's Night Out on Sept. JO. 
Musicians will perform at some of New York's 
top fashion houses as part of the event, aimed 
at luring in consumers with the bonus ofin
store performances and guest appearances. 

Musicians "'have to be savvy at your business 
these days and know alternative ways to be 
heard, and, in my case. be seen," says model/ 
musician Karen Elson, whowi.11 perform songs 

from her debut album, "The Ghost Who Walks,· 
at the Balenciaga shop. 

lnitsfustycar, Fashion's Night Out-a collab
oration among American Vogue, the Council of 
Fashion Designers of America. NYC & Co. and 
the City of New York-drew in crowds witl1 ap
pearances by TV and movie stars. Macy's had 
Kate Hudson. Bergdorf Goodman had "Top Chef' 
host Pad ma Lakshmi and Mary-Kate and Ashley 
Olsen, and Charlize Theron appeared at Dior. 

This year, designers and brands are turning to 
musicians. Besides Elson at Balenciaga, Joss Stone 
and Train are scheduled to perform at Macy's Her
ald Square, where Sean "Diddy" Combs wlll also 
make an appearance. Stone will also stop in at 
Nine West on Fifth Avenue, while Mary J. Blige 
will play Bergdorf.Goodman, PharreU Williams 

will appear at Billionaire Boys Club/Ice Cream, 
Taboo of the Black Eyed Peas will play Saks Fiftl1 
Avenue. Bryan Adams will perform at thecalvin 
Klein Collection store, and Gwen Stefani will make 
an appearance at Sephora's Broadway store to sign 
her new Wicked Style fragrance. 

Other cities across the country will hold 
their own Fashion's Night Out events. CBS 
will air a special on Sept. 14, with an appear• 
ance by Justin Timberlake. Fashion's Night 
Out is one of the highlights of New York's Mer-

cedes-Benz Fashion Week, 
which kicks ofTSept. 9. 

Elson says she agreed lo play 
Balenciagaaflerdoinga photo 
shoot for the luxury brand ear
lier tl1is year. She"s known de
s igner Nicolas Chesquiere 
since her early 20s. "It was sort 
of one of those moments that 
made perfect sense,~ she says. 

But Elson says musici3ns 
have to be careful which brands 
they align themselves with . 
.. Even for me, becauseobviously 
I'm in the fashion world and 
now I'm writing and playing 
music. it is a fine line. It's very 
dillia.tlt thescdaystoscll rrcords. 
lfthere'sasituation with a fash
ion company that makes sense 
for a musician, that benefits 
them or gets their music out to 
an audience not being reached. 
I c.an understand." 

For the fashion brands. the 
hope is that performances by 
well-known artists will drive 
foot traffic and boost sales, 
says Martine Reardon, Macy's 
executive VP for marketing 
and .advertising. "'1bis year. we 
looked at how we could top last 
year," she says. 

The retailer decided to bring 
in Train because ii 6t with de
signer Tommy l-lilfiger'slin<>-
exdusive to Macy's-and has 
always been tied to music. 

"'I t's not likc\vewe.nt for mu
sicians-it's just that all the rash
ion designers we work with all 

have music as a major part of their lives. so those 
kinds of synergies work well forus," Reardon says. 
Earlier tltis year, Macy's partnered with Combs, 
and last montl1, it launched the Material Girl line 
from Madonna and her daughter, Lourdes. 

Reardon says Macy's isn'lspecificallytarget
ing artists for parlnerships, but when it's part 
of a push for both brand and musician, it'll do 
it. "It's really about the product. I think those 
folks that have that real strong bent toward fash
ion, yes, .. she says. "'For a bunch of musicians 
out there, fashion's not the most important 
thing to them. They just want to be musicians." 

Even Elson says she isn' t obsessed with fash
ion, though she thinks both can inspire each 
other to a JX)int. "'I'm certainly not going to write 
a song about Prada shoes and handbags:· •· · · 
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BOXSCORE Concert Grosses 
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GROSS/ ARTIST(S) 
TiCl(ET PRICE(S) Venue, Date 

Attendance 
Pfomo tff 
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S21S,1$'90 
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SOUTHSIDE FESTIVAL 

Fl<P Sc;:orplo Kon'leftpt"oduktlonen 
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PHISH 

PHISH 

PHISH 

M'ERA LUNA FESTIVAL 

MICHAEL BUBLE 

DAVE MATTHEWS BAND, BRETT DENNEN 

PHISH 

DAVE MATTHEWS BAND, RAPHAEL SAADIQ 

MICHAEL BUBLE 

TOOL, DALEK 
~$~) ~fy'~ Plac;e, EdmQnton, All>trt., U& 
$748,791 
(S":'Sl.18)~) 

SS2 34 'S.33.12 
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S70/S5().S0/S35 
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S85/S2!:-

$639,50 5 
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$638,967 
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JUSTIN BIEBER, SEAN KINGSTON, JESSICA JARRELL, VITA CHAMBERS 
Air Canada Ce-ntre, TorOfttO. 
A119, 21 

15,859 
seJ1ou1 

DAVE MATTHEWS BAND, BRETT DENNEN 

MICHAEL BUBLE 

12,51S ,., ... 
ARCO Art n,, S.<t f mtnto , Calif., 8,743 
Aug . 24 Sellout 

Live Nation 

Be-.awr Productio ns 

JUSTIN BIEBER, SEAN KINGSTON, JESSICA JARRELL, VITA CHAMBERS 
Sc::otlab ank PUtce, Onawa, 
Aug, 24 

14.284 
sellout 

AEG Live 

JUSTIN BIEBER, SEAN KINGSTON, JESSICA JARRELL, VITA CHAMBERS 
Bridges.tone Arena, Nos.hvlllt , 
Aug. 11 

14,345 
St'llout 

TIM McGRAW, LADY ANTEBELLUM, LOVE AND THEFT 
Maicus Amphlthe.atre, 
MIiw aukee, June 24 

13,9 67 
22.441 

Live Nation 

BRAD PAISLEY, DARIUS RUCKER, JUSTI N MOORE & OTHERS 
Live Natlon 

JUSTIN BIEBER, SEAN KINGSTON, JESSICA JARRELL, VITA CHAMBERS 
A EG Live 

IRON MAIDEN, DREAM THEATER 
Jlffy Lub4t LIVI', Bristow, V•., 12,4 66 
JuJy 20 23.251 Live NaUGn 

JUSTIN BIEBER, SEAN KINGSTON, JESSICA JARRELL, VITA CHAMBERS 
A EGLlve 

JUSTIN BIEBER, SEAN KINGSTON, JESSICA JARRELL, VITA CHAMBERS 
Prude ntlal Center, New,nk, N.J., 13,942 
Aug, 28 sel1out AEG L ive 

RASCAL FLATTS, KELLIE PICKLER, CHRIS YOUNG 

BOK Cen tff, Tuls.e, Okla,, July 23 ~(fJ! 
VICENTE FERNANDEZ 
Save- Hart Ce nter, Fresno, Calll., 
July 23 

PHISH 

PHISH 
Time Wtirner Cable Music 
Pav!llo n. Ra le ig h. N.C .. July I 

6,078 
aol9 

12,6 33 
15,000 

12,594 
:,0000 

LIYe Natlon 

Live Natlo,n 

The Bowffy Presents 

Llvt Nellon 

TIM McGRAW, LADY ANTEBELLUM, LOVE AND THEFT 
Verizon Wire-less Music Center, 
Nobles\lill e, Ind .. J une 17 

19,16 0 
23.320 Live Natlon 

TIM McGRAW, LADY ANTEBELLUM, LOVE AND THEFT 
15,581 
sello..,t 

Live Nation 

TIM McGRAW, LADY ANTEBELLUM, LOVE AND THEFT 
Oklohom,, City Zoo Ampflithe~ro. 10,212 
Oklahoma City, Juw 13 scllcxit 

TIM McGRAW, LADY ANTEBELLUM, LOVE AND THEFT 

Live Natton 

TOOL, JELLO BIAFRA 
Goldenvolcit/AEG LIV9 

JUSTIN BIEBER, SEAN KINGSTON, JESSICA JARRELL, THE STUNNERS 
13,6 76 ... , ... A EG Liv• 

In The Queen's Realm_ 
VIP Packaging Pioneer Shelley Lazar 
Says Business Is Holding Up Well 

Bob Dylan calls her "Shell vis. "To Keith Rich· 
ards, s he's the .. motherfuckin' ticket queen ." 

And for many of the lucky souls who've 
scored band or promoter-approved seats or back
stage passes from her, she's been the lady with 
the keys lo the kingdom. 

Shelley Lazar pioneered the development 

of premium seating.artist access and bundled 

ticket packages into a crucial business for the 
louring industry, working for legendary pro
moters BIii Graham . Ron Delsener 

and later under her own SLO Tick-
eling banner (now part of live Na-
tion Entertainment) . 

And aficrdecades in lhe business, 
she's showing no signs of slowing 
down. Her clients this year include 
P aul McCartne y ; La dy Gaga; 
Crosby, St ills & Nash; Testament; 
Santana; and Yo Gabba Gabba! Live! 
For McCartney, the base price is $250 

for the high-end tickel and an addi
tional $200-$250 for ext ras like park
ing, dinner, exclusive me rch and 
access lo the sound check. For Gaga, 
the VJ P package includes a preshow 
disco; for Yo Gabba Gabba! Live!, il's 

a place for parents to stow stroUcrs or 

cha nge diapers. 
"There is an absolute market forthis." Lazar 

says. "'The people who spend any kind of money 

for our packages are the people who would have 
gone to brokers before just to get a ticket and 

not gel lhe package." 
Ofcourse, VJ P programs aren't for every artist. 
"Is there a market for, say, the W ho , to 

have a S2S0 t icket and a really great VJ P ex
perience lhat Shelly Lazar does? You bet," 
veteran promoter Larry Vallon at A EG Live 
says. "There are probably maybe 1,000 of 

those in New York and the Northeast wheel• 
house per show. I n o ther markets, maybe 
i t's 500. • 

to pay the p iper." 
Lazar was based in New York in the early 

days. but Bruce Springsteen's camp was the 
first to take Lazar's act into other markets. with 
Los Angeles being the lrial run. "I went oul 
there and set up my ticket office a t the Sunset 
Marquis," she recalls. "I remember Jackson 
Browne saying, 'Whal a great idea. Let's bring 

Shelley oul here.' And lhe next thing you know, 
I was going on the road city to city wilh artists 

Keefn' me: 
KEITH 

RICHARDS 
w ith 

A SHELLEY 
~ LAZAR 

·~~ , -.:/. ' 

~ ~?-
I ~. ~ . . Jt ' 

I • that thought it was a good idea." 
Artists bought into the concept, with the 

Who, Springsteen, the Rolling Stones, Led 
Zeppelin and other major acts becoming 

clients. The logical next step was to make such 
packages available to fans. " I was thinking, 
'All these industry insiders are getting these 

great experiences-let's give that to the fans.' 
So we p ut together these packages." 

Afierthe Stones' Steel Wheels tour in I 989-
90, Lazar moved to San Francisco to work again 
with Graham. "He said, ' Just do what you're 
doing. You're the mait re d' of rock'n'roll,' • she 

recalls. "My job was to make sure 
Bui, Vallon adds, "with Ions of 

bands, you c.an't even get near 
that, and in some cases it's a 
turnoff to even have it.,. 

On The everyone is having a good time, 
whether it's a manager, a record 
company president or lhe guy on 

the s treet, the regular fan." 
Through the years, Lazar has 

honed a sharp sense of what 
k inds of packages work for 

which artists. 
In the late '60s, when the for• 

mer New York school teacher 
handled catering. t icketing and guest lisls 
for Graham and Delsener, most of the names 
on Lazar's liSls were friends of the perform
ing artist, family members and record com
pany presiden ts or high-ranking m usic 

executives-insider perks for the music elite. 
Bui in building relationships with managers, 
agents and artists, she came up with the idea 
of developing access-based VIP packages
and charging for them. 

··J said to the artists,' I'm sure your guests 
would n' t mind paying a service charge for 
the service that they're ge1ting,' .. Lazar re
calls, "So we Slarted tacking on a small serv
ice charge that covered my expenses, my 
hotel, my labor , . , They'd gel great seals 

and they'd get greal service , Somebody had 
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Severa l years after SFX (now 
Live Nation) acquired Bill Gra• 
ham Presents in 1997, Lazar 

went independent.opening 
S LO in 2002. "I had a really good 

client list, and I went 10 a ll of 
them and said, 'So if I go out on my own and 
don't have a company behind me, will you 
still do business me?' · she says. "And they 
said, 'Absolutely. It's you we wa nt , not who 
you work for.' " 

Even in this year's difficult summer tour
ing markel, sales for Lazar's VIP packages have 
held up. To broaden lheir appeal, she's added 

d i fferent pricing tiers through the years, tai
loring her calculations to each market. 

" I have to say that my business has 
remained prelty even-keeled ," she says. 
"Is business insane~ No . But is it d oing 
well? Absol u tely." 

b
• For 24/7 to uring new s 

. IZ a~d analysis, see 
billboard .biz/ touring. 
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From J ennifer Lopez to Mariah Carey to Mary J. Blige, it's be
come de rigueur for musicians to have thei r own perfume. One 

player in t he market is Romane Fragrances, a fragrance licens
ing, marketing and dist ribution company that has produced 

scents for more than 70 partners, including hip-hop artist Nelly. 
Romane CEO Monte Henlge says his company looks to team 

w ith any brand w ith a fan base, be it a celebrity o r a fashion 
nameplate. One of the reasons the compa ny teamed last year 
with Nelly was that he's a recording star w ith his own Apple Bot
toms apparel line, which has been in stores since 2003. (It's also 

been name-checked in songs by Twista and Flo Rida.) 

Before jo in ing Elmhurst, 111.-based Romane, Henige was sen

ior VP/CFO of the Chicago Stock Exchange and was a manage
ment consultant for Delo itte & Touche. In an interview, he talks 

about the increasing interplay between recording artists and 
perfume brands. 

1 What's going on In the 
fragrance marketplace? 

The general public th inks that 
every celebrity has a fragrance, 
or wan ts a fragra nce, o r is 
going to launch a fragrance. 
T here's room for certain eel• 

ebritiesout there todo that. but 
the wor ld has changed a bit. 
They have to be more innova
t ive with their !d istribution) 
chan nel strategy and with their 
marketing strategy. \Ve are en

tering a world where you really 

have to be an up•a.nd-comer or 
an establis hed person of a 
higher ilk to make it work for 
you in a profitable m anner. Our 
view is that we wan t to catch 
them on the upside, but they 
have to have something di ffer· 
ent. be it a connection to a char
itable event or a launch wi th a 
d ifferent t\'l.•ist to it. It's not the 
sam e old template for launch• 
ing any fragrance, let a lo ne a 
celebrity frag rance. 

What are some of the In• 
novatlve ways artists are 
doing this? 
We're coming o n the heels of 
the Mary J. Blige success !in 
selling her per fum e line ex
clusively th roug h] HS N. That 
certainly was d i fferen t from 
what people have done in lhc 

past, which I totally applaud . 

Ubiq uity isn' t going to take 
place for every given celebrity 
opportun ity. You've got to pick 
those cha n nels a nd serve 
those channels. 

3 Does that mean we' re 

going to see more retail 
exclusives for celebrity 
fragrances? 

By virtue of being in certain 
channels, you 're going to ex
clude other ch annels . And 
that's not a bad th ing. It forces 
people to make choices. You 
have to figure ou t w hich is the 

right market for the fragrance 

SPECIAL FEATURE 

Honoring the legendary John Lennon on the 70th anniversary 
of his birth including an interview with Yoko Ono. 

ISSUE DATE: OCTOBER 9 
AD CLOSE: SEPTEMBER 15 

Don't miss t his opportunity to pay t ribute to one of the most influent ial 
musicians of all time. 

TO ADVERTISE, CONTACT: 

op p ortuni ty, an d in 
some cases you have to 
go where no folks have 
gone before. 

How Involved 
should the artist be 
In the process? 
They s hould be very in, 
volved in developing the 
guiding principles and 
the overarching ideas and 
concepts. O nce there's a 
good m ee ting of t he 
minds in that regard, they 

can step back a little bit and 
monitor more. I n the days of 
social media, you want to make 
use o f Twitter and Facebook, 
and thoseareday-to-daythings 
that can be executed by a team 
in an au thentic and real fash
ion. You don't want the celebrity 
to be a bottleneck. 

Are there many In-per
son promotional duties? 

I think they are important. [A 
perfume is) a sensorial expe
rience that doesn't get trans• 
milled v ia socia] media or 

video or audio. The in-person 

(duties] are a b ig part of it. 
Does t ha t have to be ever y 
three weeks, Certain ly not. 
That m ight even cause over
exposure. It can be done quite 
well in a s tra tegic fashion : at 
a depar tm ent s to re launch or 
some other venue that makes 
sense for the b rand. 

6 Howfarlnadvancedoyou 
start building a campaign? 

Ideally, we'd like a full year to 
go from inspiration through 
the begi nning of execution of 
a marketing p lan . I f you're 
going to sta rt promotions in 
September of next year, we'd 
like to start in September of 
th is year. Bu t you can do i t 
with the right level offocus in 
eight m onths. 

i , w ill 
appear at the Billboard / 
Adweek Music & 
Advertising Conference in 
Chicago to discuss artist 
fragrance deals. For more 
in formation about t he 
event, to be he ld Sept.15-16 
at Westin Michigan Avenue 
Chi~~go_, go_ to 

Aki Kaneko • 323.525.2299 • akaneko@billboard.com 
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Ridin'TheRodeo ambitious production that includes 17 horses (Se
bastian alone rides eight of them). at least IO bulls 
and nearly five hours of family entertainment. Live Nation Takes Joan Sebastian-Led Jaripeo Tour To Arenas 

Alvarez says each show, which is set on a circular 
Ata timewheneconom icwoesandimm igrationcrack
downs are hurting the Latin touring business, big, 
showy productions would seem to be a thing of the past. 

Pepe Aguilar still perform at jaripeos today. stage surrounded by seating, costs him $300,000 
to produce. But the tickets are afford
able, averaging $75 per seat this year, 
down from $90 last year in a nod to 

the weaker economy. Seats are avail• 
But the upcoming Jaripeode Oro: 3 a Caballo tour 

(Colden Jaripeo: 3 on Horseback). pre-

But this is the fir,;t majorjaripeo tour 
in recent memory, and certainly the 
fi rst sud1 extensive venture put together 
by Live Nation and presented mostly 

Latin 
Notas 

sented by Live Nation and Alvarez & 
Garner, is banking on its spectacl.,_ 
and low tic.ket prices-to attract au
diences. The tour's 13-city 

in arenas, as opposed to state fairs. LEILA 
COBO 

able for as little as $45, while h igh
end t ickets, which sell out the 
quickest, go for $150-$165. 

run kicked off Aug. 28 in 
Los Angeles and will p lay 
in venues with an average 
seating capacity of 13,000. 

The shows feature 
iconic regional Mexican 
singer/songwriter 
Joan Seb astia n
who's also an ac
complished 
hor,;eback 
rider-as the 
headliner, 
a long with his 
son , 
Manuel 
Figueroa , and another regional 
Mexican star, El Cha po de Sinaloa. 

The jaripeo show-a type of 
rodeo that includes bull r iding, 
horses and music-in itsclfis 
not an oddity. legendary artists 
like Antonio Aguilar rode 
and sang in places like New 
York's Madison Square Gar
den as far back as 20 years 
ago, and sta rs like h is son 

After more than seven decades In the business, seminal regional 
Mexican act Banda el Recodo remains one of the genre's top

selling groups. Founded in 1938 by the late Cruz Lizarraga, the 
band has continued to thrive through the years thanks to 
Lizarraga's two sons, Joel and Alfonso, who have adapted the 

traditional banda format to multiple musical styles and con
temporary arrangements. 

Recodo's hit single "Te Presume" spent six weeks at No. 1 on 

Billboard's Hot Latin Songs chart in 2009, the year's longest 
tenure atop the ranking. And this week, the group's latest sin

gle, "Dime Que Me Quieres," notches its 13th week at No. 1 on the 
Regional Mexican Airplay chart, the longest run so far this year 
on that tally. In an interview, Recodo leader Alfonso (Poncho) 

Lizarraga talks about the group's continued success at radio. 
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" I'd say it's the biggest 
branded tour of this 
kind to date,· says 
Ruben Alvarez, CO· 

owner of Alvarez & Gamer, 
wh.id1 he co.founded with Live 

Nation CEO of global music Jason Gar· 
ner. "We've been slowly growing 

it into the phenomenon 
we have today ... 

Alvarez launched the 

Jaripeo de Oro brand in 
2007 as a rodeo show 
starring Sebast ian 
and Pepe Aguilar. 
The fol1owing year, 
he paired Sebast
ian, who sings 
from atop his 
horse, with 

banda/mariachi 
star Jenni Rivera 

(who didn' t perform 
on horseback). Last 
year, Sebastian's per• 

forming partner was 
Banda el Recodo. 

This time around, Al• 

How did you come to record "Dime 

Que Me Quleres11? 

l11e main promotional tool in each 

market is TV, simply because the show 
is so \~Sual. It's hard to predict how the 
shows will do, especially considering that 

usualJy 40% of ticket sales are walk-ups. 
This year's Jaripeo tour has expanded to 13 dates, 

three more than last year, with shows slated to run 
through November at venues like the American Air
lines Arena in Dallas; Arco Arena in Sacramento, 

Calif.; and the Portland (Ore.) Mem or ial Coliseum. 
And Live Nation and Alvarez & Garner have already 
booked 10 dates for 201 I. 

The show's expansion is a tribute to the popular

ity of its two marquee acts, particularly Sebastian, 
who is widely regarded as the reigning jaripeo king 
and who just finished his Los Tres tour alongside 
Alejandro Fernandez and Marco Antonio Soils. 

But the affordability of the tickets, coupled with 
the spectacle of the show, make it uniquely appeal
ing for a niche audience that saves i ts money for just 
the righ t kind of event. 

.. The audience for this show is from the country

side," Alva re, says. "Many of the people who attend 
wouldn't regularly go to concerts. We try to put on 
an event that they will really want to see." 

songs on I regional MexicanJ radio, 
bu t they're kind of nove hy, funny 

The song was written by two \!cry talented 
young composers from Sinaloa (Mexico]: 

songs (like Banda Los Rccoditos' "Ando 
Bien Pedo"J. We wanted to do a romantic 

cumbia-something that wasn't on the air
so we could offer something different. 

Miguel Angel Romero and Luciano Luna. We 
had previously recorded a song by Luciano and 
this one hooked me from the start. II was a bal
lad as opposed to a cumbia. But the album al
ready had all the ballads it needed. So I told my 
brother, "This song is so good, it would be a 

waste not to include it. let's record a cumbia 
version." Fortunately, it worked. If we'd done 
it in the original ballad format, it may not have 
been as successful. Now it's a romantic track. 
but with a to uch of rhythm that allows people 
to get hooked easily. 

Is the music on regional Mexican radio sta

tions in general more danceable right now? 
I think listeners like everything. We've done 
very well with ballads but we wanted to offer 

something new. There arc a lot of rhythmic 

Have you ever had a radio hit like this before? 
No, especially when you take into account the 
number of weeks it's been on the chart and the 

fact that it's regional Mexican music and banda. 
It's not easy to achieve this. We have 100% sup
port from our label , and we're working together 

like we haven't in many years. 

What' s coming up next? 

Our new studio album comes out next year. But 
in October we'll release a live album that will 
also include two new tracks and songs that have 
todo with [Mexico's) bicentennial celebration, 
so it should be fun. We haven't released a live 

album since 2003. - Leila Cobo 

l:N 
~ :\11= 

LATIN ROCK ACTS 
COVER CLASSIC 
MEXICAN SONGS 
A smoldering techno-textured 

version of "Besa me Mucho" by 
Guadalajara, Mexico, electron
ic duo Sessie 4 is one of the 

h ighlights of " Bimexicano, 

Nuestros Clasicos Hechos 
Rock.'' a new set of covers of 
classic Mexican songs by Mex

ican rock and Latin alternative 
artists, t imed to coincide with 
the country's upcoming bicen
tennial celebration. 

The album will be sold at 
Starbucks in Mexico starting 

Sept. 13 and will be released 
by Latin alternative label Na

c ional Records in the United 
States, on iTunes Sept. 9 and 
on CD later this fall . The project 

was conceived by A lex Mizrahi 
and Yolo Aguilar of OCESA 
SeiTrack, a Mexico City-based 
artist management and book
ing agency . 

With 12 evergreens of Mex• 
ican popular music inter

preted with electronic flour
ishes and intense vocals, along 

with rocking arrangements, 
the CO is a hip b icentennial 

souvenir w ith obvious appeal 
for Mexico's Starbucks crowd. 
Acts include Jaguares, Natalia 

Lafourcade, Ely Guerra and 
Kinky, as well a s Spanish 
rocker Enrique Bunbury, vet

eran Colombian alternative 
group Aterciopelados and Sr. 

Flavio from Argentine group 
Los Fabulosos Cadillacs. 

- Judy Cantor-Navas 

'AL DIABLO LO 
NUESTRO' STILL TOP 
REGIONAL MEXICAN 
DIGITAL SONG 
Espinoza Paz remains at No. 1 

on Billboard's regional Mexi
can digital songs chart (see 

page 39) with his single "Al 
Diablo lo Nuestro,'' topping 
sales of 1,000 downloads, the 
only track on the chart to do 
so. Regional Mexican digital 
sales continue to lag behind 

the rest of the Latin market
place, particularly pop and 
Latin rhythm. But Paz's youth

ful appeal has enabled him to 
place four of the week's top 20 
regional Mexican digital songs 

-in addition to "Al Oiablo" 
(No.17 on the Hot Latin Songs 
airplay chart), "Lo lntentamos" 
is No. 3, "El Proximo Viernes" is 
No.12, and ''Ponte en Mi Lugar" 

is No. 20. -Leila Cobo 
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Rosan 
The acclaimeq artist talks about 
her new memoir, how the music 
business hys changed and why 
she can!t get enough of Twitter. 

Rosanne Cash has worn many hats through the years-country music star, acclaimed 
singer/ songwriter, mother of five and first·bom child of the legendary Johnny Cash. 

Now, with her long-awaited memoir "Composed" (Viking), Cash is a best-selling author as well. 
For the week ended Aug. 14, "Composed" debuted at No. 20 on the New York Times best· 

seller list for hardcover nonfiction. Cash, who's been on a book tour to promote the tome, 
says it's been an invigorating experience to go out on the road as an author. 

" I even had a woman come up and say, ' I've never heard of you before, I've never heard your 
music; I just read the excerpt from the book and somebody's review and bought the book 

and loved it,' " Cash says. "And I thought, 'Ah, success!' " 
The publication of " Composed" comes after the deaths of her father in 2003 and her 

mother, Vivian Liberto, in 2005, which also informed her 2006 album, "Black Cadillac" 
(Capitol). After surviving a health scare that required brain surgery, Cash went on to 
record "The List" (Manhattan), her 2009 album of covers of classic songs that her father 
had urged her to learn. 

In the coming weeks, Cash will be playing scattered concert dates amid a handful of ad
ditional book signings. She also says she's been writing songs with Billy Bragg and Joe Henry 

for an a lbum that the trio hopes to begin recording in late fall. 
In an interview with Billboard, Cash talks about her book and what it's been like watching 

daughter Chelsea Crowell launch her own recording career. 

Why did you feel compelled to 
write a memoir now? 

I didn't feel com pelled to write it 
now. I felt compelled to finish it 
now. I've been working on it for a 

decade. I had brain surgery in 
2007 and spent the next year think
ing about what I really wanted to 
do with my life. You get a good 
hard look at your mortality and it 
makes things seem more urgen t. 
I wanted to finish the book and I 
wanted to make '"The List." And 
so I've done both. 

Would it have been easier or more 
difficult to finish the book whlle 
your parents were st ill around? 

It's kind of a bittersweet thing be
cause I wish so much tha t they 
were here to see me do this. And 
yet I couldn't have written it if they 
were s t ill here. I don't think I 
could've had the objectivity of who 
they were in my life until they'd 
been gone a wh ile. 

Any plans to do another book? 
Totally. lt'sa250-pagebookand I'm 
55 years o ld. I definitely have vol
ume two in me. 

In "Composed." you discuss the 
tragic themes that resonate In 

many traditional country songs 
and then observe that "modern 
country music speaks less of 

such desperate loss, and has be· 
come shiny and rich and rather 
shallow as a result." What did 
you mean by that? 

T here's a whole genre that's k ind 
of hook-oriented and rather bom
bastic and the lyrics are always 
seconda ry. That's no t just with 
country, that's with a lo t of pop 
m usic. I like a good catchy song 
as much as anybody else, but I'm 
a l yrics girl. I want to know whal 
the song says, what it means, if 
it's got a center to it that holds. 

How would you assess the cur• 

rent state of country music? 
I can't. People always ask me 
that question and I am the last 
person you should ask. I've lived 
in New York City for 20 years: 
there's no country radio station 
here. I'm a cultural Luddite as 
far as thal. I've never seen 
"American Idol." I hadn' t heard 
Taylor Swift unti l late last year. 

Your daughter, Chelsea Crow• 
ell, released her debut album 

last year. As you watch her make 
her way through the business, 
what have been the most strlk• 

ing differences you've noticed 
from the way things were when 
you started? 

These kids arc mostly sovereign. 
She makes her records at her 
friend's studio, she sells them her
self on her website. She's not in 
the clutches of a major label, for 
better or worse. She doesn't have 
access to those marketing dollars, 
but she can do whatever she 
wants, and she's also able to keep 
it on a scale that she's comforl• 
able with. She doesn't want a ton 
of fame. She's very conflicted 
about that whole th ing, so she's 
moving slowly. 

Also, there's less misogyny in 
the business t han when I was 
coming up. Maybe not misogyny, 
but sexism. 

How did that manifest Itself 
when you came up? 
The first marketing meeting I had 
about maybe my first or second 

record, they said in front of me 
that the image they wanted to cre
ate ofme was one that was-and 
I quo te-"fuckable." 

Really? 
I swear to God. This was said to 
my face. In the building, at a 
meeting, to my face. I don't think 

that would ever happen today. Or 
at least, i t wouldn' t be spoken 
aloud. [laughs[ 

How d id you feel when your 

daughter told you that she 
wanted to pursue a career 
In music? 

I fel t incredibly proud an d a l
most a sense of relief, like some
body's carrying on the family 
busi ness . She's s uch a g reat 
songwriter. I felt oddly like, "Oh, 
my God, I do n' t have to work so 
hard ." But also I fe lt worried 
abou t her because it' s no t an 
easy li fe. 

You're a compulsive Twitter user. 
When did that start? 
Maybe December or something 
like that. 

Only since December? You have 
thousands of tweets. 

I know, I'm kind of embarrassed 
by it. 

How did you first learn about 
Twitter? 

I think Kurt An dersen. He's a 
writer and hosts th is great !pub
lic radioJ show, " Studio 360." He 
mentioned something about it 
and I thought, "Oh, wow.• And 
then I fou nd out that my record 
label was doing my tweets, that 
they were using my Twitter name 
(@RosanneCash). And I said, "I 
want to do this myself," and just 
took it over. 

What do you like about it? 
If s a great way to d isperse manic 
energy and I have a lot of it. Even 
more than that, I've met some great 

people on Twitter; I mean some 
real friends. 

Do you ever feel the need to rein 
yourself In? 

Oh, believe me, I do. I don't give 
away private stuff. It's just fun. I 
don't bare my soul o n Twitter. 

How do you feel about the abll· 
lty for artists to have that direct 
connection with fans? 

You have to know how to set bound
aries. It can get \veird and even dan
gerous. As long as you know to have 
a thick skin and firm boundaries, I 
th ink it's great. 

To read more from 
.COm Billboard's intervie w with 

Ro5anne C~sh, including her 
reflections on her recording 

caireer and her re latlon5hlp w ith her 
father, go to Blllboa,rd.com. 

I like a good catch y son ~ as much as anybody else, bu t 
I'm a lyrics girl. I wan t to know what th e son g says, 

what it means, if it's got a center to it that h olds. 
SEPTEMBER 11, 2010 I www.billboard.biz I 15 



www.americanradiohistory.com



www.americanradiohistory.com

Tl IE DOCTOR IS IN,ATTI IE TREE-SHROUDED CONWAY 
Studios compound in Hollywood. and he won't be out any 
time soon. 

Lukasz Gottwald-the writer/producer better-known to 
the explosive-chorus-loving world as Dr. Luke-has booked 
all three rooms at Conway for the enti re month of Septem
ber. He's told his manager to cancel all meetings, and you 
might have to excuse him ifyourcall goes to voice mail. The 
deadline task at hand: Coming up with enough new songs 
for his protegee, KeSha, to get a deluxe repackaging of her 
debut album out in time for the holiday buying season. 

Nothing is remotely done yet, and Ke$ha is only available for 
a three•wcck stretch, so he and fellow producers Benny Blanco 
and Ammo are hard at work coming up with rough tracks for 
the singer to put her starnpon. Howrnanysongsare they plan
ning on adding to the "Animal" reissue? 

"I'd like as many as eight, if possible," Gottwald says. "But 
I' ll be happy ifl got four or five great ones. And a lot depends 
on the next two weeks . She has a single right now, 'Take It Off; 
which is doing pretty well. Last time I checked, it was No. 11 
on iTunes. Normally, an artist would be stuck in a fourth-sin
gle slump by now, so that's encouraging. But who knows . Two 
weeks from now, research could come in and say that song 
won't go as far as we had anticipated, and then that'll mean we 
need a new song right away." 

lfGottwald's attention to chart detail sounds a little bit (as 
his nickname might suggest) scientific, he's positively a rocket 
engineer when it comes to the arts and sciences that take place 
inside the studio conlrol room, where he's known as a genial 
perfectionist nonpareil. He sweats the small stuff. But that 
sonic fussiness hasn't gotten him bogged down so much that 
it's kept him from racking up the most commercially envi
able career in pop production at the moment. 

Stats speak even louder than beats. On the Billboard Hot 100 
right now, he's responsible as a co-writer and co-producer for 
40% of the top 10: Taio Cruz's "Dynamite" (No. 3), Katy Perry's 
"Teenage Dream" (No. 2) and "California Curls" (No. 7), and 
Ke$ha's "Take It Off" (No. 10), which is defying a fourth-single 
slump. (He would have claimed half the top 10 if B.o.B and 
Rivers Cuorno's "Magic" hadn't s lipped 11-10.) He can claim 
four ofBillboard's 20 top-selling digital singles of all time, with 
KeSha's S million-selling "TiKToK," Flo Rida's "Right Round," 
Perry's " I lot N Cold" and Miley Cyrus' "Party in the U.S.A." 

THE 

NEW 
TYCOON 

OF 

TEEN 
In Five Years, LukaszGottwald- Better-Known To 

Pop Music's A-List As 'Dr. Luke' -Has Gone From 'SNL' 
House Band Guitarist To This Generation's Pre

Eminent Top 40 Hitmaker, Mentioned In The Same 
Breath As Such Hallowed Teen Titans As Phil Spector 

And Jimmy Jam & Terry Lewis. The Secrets To His 
Success? Perfectionism, Diligence And A Failed Rock 

Group Called Wide. By Chris Willman 

Then there are the earlier smashes that might've made that 
list had they been released later in the digital singles sales rev
olution. like Kelly Clarkson' s "Since U Been Gone" and "Be
hind These 1-Iazel Eyes.'' seminal collaborations with mentor 
Max Martin that put him on the pop map five years ago. That 
Gottwald was named ASCAP's songwriter of the year in April 
probably counts as a performing-rights no-brainer. 

In the corning months, Gottwald will co-executive pro
duce Britney Spears' 2011 project, a longside Martin. For 
his own label, Kemosabe, whose sole release so far is KeSha's 
.. Animal," he'll be working with his latest signings, female 
singers Sabi and Sophia Black. Meanwhile, taking off his 
executive hat. he's slill involved in plenty of production one
offs, like an upcoming single for British po,,1erhouse vocal. 
is l Jessie J (who co-wrote "Party in the U.S.A." for herself 
before sacrificing it to Cyrus) . 

- - ----==-==-------- -
-~----------~-----===--=----- -----

For the last five yea-rs, Gottwald has provided a veritable 
soundtrack for adolescence and young adulthood, assuming -
the mantle of Tycoon of Teen that's been passed down from 
Phil Spector. There's hardly a ballad to be found in his catalog, 
which is full of rock-tinged dance-pop with an unabashedly ec
static quality that makes even middle-aged top 40 listeners feel 
like they're living the teenage dream, to paraphrase Perry. 

·· His hallmark is 'tempo' records-at worst, they're 
lmidtempo)-<:oupled with Ober-melody and great concepts," 
RCA/Jive Label Group chairman/CEO Barry Weiss says. Con
sider the fact that many of these concepts have involved some 
form or another of cheeky femaJe empowerment-see Perry's 
" I Kissed a Girl." Pink's ·u + Ur Hand• and Avril Lavigne's 
"'Cirlfriend"-and he could almost be considered an avatar of 
girls, or girl-lovers, everywhere. 

But Gottwald. who will turn 37 in a fe"1 weeks, resists the 
suggestion that he might concoct these hits with the image 
of a teenage girl with an iPod in mind. His awareness of re
search and chart stats nol\1,rithstanding, he swears he's his 
own target audience. 

"Apparently my taste is that of a 13-year-old girl," he jokes. 
'"Not really. But my taste is commercial. Listen, there's been 
times in my life like the two years that I only listened to jazz, 
and probably nothing after 1966. When I went to the Manhat
tan School of Music, the library didn't haveanythingafler 1966. 
In order to get good at that, I had to tunnel-vision and focus 
on that. 

"But sometimes when I talk to those kinds of people, they're 
like, 'What is it like making this simple music?' They look down 
on it. And I'm like, 'No, you don't get it. I actually like this. I 
don't see a difference between brilliance in one and the other.' 
There's no compromise to me in what I'm doing. I'm trying to 
make songs that I love and make them fed a certain way and 
go to certain places. It just so happens that a lot ofl 3-year-old 
girls like that." 

When Gottwald was 13, he was living in New York and just 
pie.king up the guitar, through the encourageme nt of an older 
sister. That stint studying jazz was followed by time spent as 
a session guitarist, jingle writer and, ultimately, house gui• 
tarisl for "Saturday Night Live"- a seven-year gig he didn't 
give up till well into his producing success, when he moved 
to Los Angeles in 2007. He was part of an ill-fated band, Wide, 
that signed to Atlantic through Jason Flom but never released 
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an album. ("Thal was how I was able lo gel some equipment 
to make mus ic." Gollwald recalls.) 

At the same time, he was starting to gain notoriety for his 
hip-hop remixes. It was while D)'ing that he fatefully met the 
kingpin of'90s teen pop, Max Martin. W hen, on a whim, Mar• 

tin invited h im to collaborate on some songs. he im mediately 
recognized in Gottwald a kindred spirit who shared his "'don't 
bore us, get lo the chorus" philosophy. 

"'We were friends for a long time before we started work• 
ing," the notoriously press-averse Martin says (see Q&A, page 
19). " I came to New York and just wanted to write something. 
so I called him up. because I knew he had a studio in his base. 
ment. We started working, and I instantly knew, because his 
instincts are really, how do you say it? He wants it to be effective. 
I was struck by that. 'No, no, that's too long. Get to the point!' 
And I'm known for that. But he took it even further, and l re• 
ally liked that." 

Gottwald remembers well the genesis of "Since U Been 
Gone." "That was a conscious move by Max and myself, be· 
cause we were listening to alternative and indie m usic and talk
ing about so me song- I don't remember what il was. I said, 
'Ah, I love this song; and Max was like, 'lftheywould just write 
a damn pop chorus on it!' It was driving him nuts, because that 
indie song was sort of on six, going to seven, going to eight, the 
cho rus comes ... and ii goes back dow n to five. It drove him 
crazy. And when he said that, it was like, light bulb. 'Why don't 
we do that, but put a big chorus on it?' 11 worked. 

.. But you have to reinvent that now, too," he continues. "It's 
something I th ink abou t a lot. You say a lot of those songs 
have an explosive chorus . But maybe a chorus needs to ex• 
plode in a different way. Maybe if they all become these big 
18•wheeler trucks slamming into a wall, that in itself becomes 
anticlimactic . You've got to be careful. You want to ride a 
sound for a little bit, but you don't want to ride it too m uch, 

to the polnl where it dies and you're associated with the death 
of that sound." 

It was Sony Music chief creative officer Clive Davis' idea to 
give "Since U Been Gone" to Clarkson, but its writer/producers, 
certain that they had written a rock hit, were initially reluctant. 
"They weren't prepared for the casting idea,• Davis recalls. "Max 
was looking to move on from what he had done with Backstreet 
Boys, and I really spent time convincing them that an 'Ameri• 

can Idol' winner could bring all the feeling and passion that 
was required to the song." 

All of a sudden, though, Gottwald playing guitar on a lop 40 
song became a much-imitated staple. "\Vith that song and 'Be

hind These Hazel Eyes: we were able to take Kelly Clarkson 
to a major seller of albums all over the world where they had 
never even heard of'American Idol,'"' Davis says. "'And on 
Kelly's last album, their song 'My Life Would Suck Without 
You' really got her back on the winning s ide of it. 

"Then we had Pink, who had had tremendous success, but 
then had done a rock album ["Trouble") that did not fare as well. 
When you're a pop performer, you need hits. 'U + Ur Hand' re
ally brought Pink the momentum that led lo a continuation of 
her worldv.ride success." 

Gottwald was brought onto Lavignc's last album. "The Best 

Rock doc: LUKASZ "DR. 
LUKE" GOTTWALD with 

AMY POEHLER (as 
Madonna) on "Saturday 

Night Live" in 2003; below: 
Gottwald is feted with 

KATY PERRY at ASCAP's 
Pop Music Awards in April. 

Damn Thing." under s imilar circumstances. °'That record was 
done before Luke got in," Gottwald's manager Mark Beaven 
says.· Her manager said, 'Look, the record's done. But ifhecan 
come up with a first single, we'd love to do it.' He went in for a 
few days, the few days extended, and that extended. And they 
just had such a great time that all of a s udden there were eight 
new songs [ofhisJ on her record, and e ight songs [by earlier 
producers[ that didn't make the record." 

If you thought Gottwald needed a second nickname, you 
might call him "the Closer." " I hear this a lot, that the a rtists 
are with (other producers[, and they don't have a single, and 
they want to come to me or my friends and ask us to fix it. 
And it's like , why didn't we get the call before?" Possibly be• 

cause his six-figure-per-track salary puts him out of range for 
some acts. until they realize they're in a pinch. at which time 
labels may take stock ofBeaven's contention that the odds of 
Luke producing a No. 1 single "are somewhere between 1-2 
and 1·3." 

Even on records he's in charge of-like Perry's "'Teenage 
Dream," on which he served as executive producer, as well as 
getting hands-on with five tracks-he takes an it's-not-over
till-it's•over stand. 

"If Teenage Dream' didn' t sell a record, I would still love it, 
and also know I did everything possible to ensure its success," 

Since He's Been Huge 
Lukasz "Dr. Luke" Gottwald first stormed the 
Billboard charts five years ago, as co-producer/ 
writer of Kelly Clarkson's "Since U Been Gone," 
and he's dominated ever since. Here are the 
producers w ith the most top 40 Billboard Hot 
100 singles since 2005. - KEITH CAULFIELD 

1. Tlmbaland 

2. Stargate 

3. ( tie) Lukasz "Dr. Luke" Gottwald 

Nathan Chapman 

4 . ( tie ) Floyd Nathaniel "Danjahand2" Hills 

PolowDaDon 
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Gottwald says. "And when I say I did everything possible, I'm 
not just talking about the music. I'm talking about making peo• 
ple undersland that they're not done with the record, when they 
want to be done and don't want to work any more. Sometimes 
you have to do things in people's best interests and they don't 
even know it, and maybe they' ll figure it out later and thank you, 
and maybe they won't. Most likely they won't, 

"'On 'Teenage Dream,' people on the managemenl side and 
label side were pretty much telling me that we were done, be· 
fore we had 'Teenage Dream' or 'California Gurls.' And I said, 
'No, we're not done.' Those were the last t\vosongs we did. Maybe 
I'm just a neurotic New York Jew. But I feel like I know when 
it's right. I'll bet against myself, too. I want an insurance policy. 
I feel like if there's three or four right ones- not just three or 
four songs, but three or four songs that I feel are great- if the 
fi rst one doesn't go, and you have another one right behind it, 
it's going to connect. .. 

And he takes it personally ifit doesn't connect, knowing that 
1he artist's career is on the line more than his. 

"Like ,vith Katy-she's now had two records, and I believe if 
you can get those both right, you're a career artist. If you can 
make huge first and second records, if you have a third record 
that sucks, you can s till do a four th record, no problem. And 
you have enough material out there that you can tour for as 
long as you want. But one record' No. You need two. I feel like 
that's someone's career. As opposed to an established artist who 
just expects ii, I do feel it's more exciting lo make a difference 
in somebody's life. So I want to do everything I can lo make 
sure that works . ., 

Gottwald is mindful of his own career in some interesting 
ways. At a time when most artists and producers are panicking 
over declining album sales and \'filling to license hits and sell 
synch rights for a song, he's said "no" to a lot of potential ancil• 
lary income. Why be such a stickler for drawing that line? 

"Let's just put it this way." he says, before pausing to collect 
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his thoughts. "I feel there's a value to music, and I feel people 
should be paid for it. We're at a stage where physical sales are 
going down. So if people aren't buying the m usic, bu t the music 
is the fuel for things being sold .. . 

"'Fo r instance, if you do a game that's based on music, that's 
p layed to songs, and you pick the songs and buy the songs o n 
the videogame ... or there's a network that has 'music' and 
' te levis ion" in the name of it .. . I don't th ink they should be 

getting m usic for free. I don't care ifother people do it. But if 
no one takes a stand, there's no hope. And maybe it's a fu tile 
endeavor, I don 't know. But not on my watch. I mea n, if you 
wan t to license the Rolling Stones, you can't go , 'Hey, J want 
the Rolling Stones. Um,onco ntingency.'They'd be like, ' Fuck 
om We're the Rolling Stones.' And I think there's a value to 
m y catalog, too." 

Gottwald's publishing company is administered by the pow
e rful ind ie Kobalt Music. whose CEO, Willard Ahdritz, is far 
m ore used to artists and p roducers who are desperate to take 
easy m o ney from licensing and synch deals. But he admires 
Gottwald's ,villingness to turn down such deals. 

"You can see that he values his songs very highly, and rightly 
so ," Ahdritz says. "As we say in publishing. he is really creat• 
ing copyrigh ts. In this Internet age, where there is an attitude 
that m usic should be free, it's important that key powerhouses 
are defending the value of g reat songs.• 

Gottwald earns the righ t to be that p rotective of his work and 
legacy through nuclear levels of m eticulousness. " No matter 
what kind o f song he's doing, he will work his ass o ff and stop 
a t nothing until it is the best," KeSha says. "lfit was a polka 
song, he'd m ade it the best fucking polka song in the e ntire 
world. He never half-asses anything." 

Benny Blanco, his protegee and frequent co-producer, says, 
"'He's got a real passion for m usic, and you can feel it when you 
walk in the room. Yo u're like, ' Dam n, tha t dude always wants 
to m ake stuff!' Even at seven, e ight in the m orning, after being 
up all nigh t, ifhe hears som ething new on his computer, he 
stays and liste ns to it, sometimes 10, 20 times." 

Jive's Weiss concurs: "He's a working-class guy. Me works 
like he's poor.all the time. And he's very anal abou t every sound 
o n every record." 

Manager Beaven says tha t while many of his other clients 
"'will write one to five songs in a day, he m ight take two weeks. 

The slightest little th ing tha t bothers him, he'll ftx. !·!e 's a sys
tems guy. He could be one of the world's g reatest nuclear sci
e ntists i f he chose. He just likes lo understand the way things 
work together." 

But ifhe likes to fix th ings, iro nically, he also reali~es that 
sometimes his job is to keep the artists from second-guessing 
their fi rSt impulses. 

" I tried to rew rite the verses of 'TiK ToK,' • KeSha says. · 1 
was like. 'This doesn't make sense. "'Brushing your teeth with 
Jack Daniel's"-are people going to get what I'm talking about' 
Is this too much? Is it clever enough?' And he literally had to 
fig ht me off, and then Benny Blanco had to chase m e out o f 
the studio when I got a mind lo rewrite it. He kepi saying, ' It's 
good. Just trust me, it's good.' 

• He really le ts me be myself. All the crazy shit I say, he em
braces, because he really embraced my personality. A lot of pro• 
d uce rs have tried to to ne it down. And I wouldn't be as successful 
as I have been had I been watered down." 

" Here's the thing about Ke$ha." says Gottwald , who's sit• 
ting a t the board at Conway. about to play a track he and Blanco 
have been working o n for her. "She's really sm art , and she 
knows some o f the stuff is really stupid. So the part of her tha t 
knows m us ic and is ed ucated will be like, ' Really' ' And I'm 
like, ' No, if it's dum b and it's ca tchy and it works, it's cool.' 
Art ists in general, a nd myself included , have a tendency to 
overthink things. Sometimes my jo b is to prevent people from 
chang ing stuff." 

He fires upa track they've al ready worked on with Ke$ha. As 
usual for her, it's an all-synth sound. 

"A lot of people have asked m e, about her first record, ' How 
did you come up with the new sound? Your sound evolved!' • 
It was a new approac.h born out of necessity. "That was Ke$ha. 

She calls the shots, and she said, 'I don' t wan t any guitars on 
my record.' I managed tosneakoneorlwoin there ... But you 

I, Max 
In A Rare Interview, Writer/Producer Max Martin 
Discusses His Partnership With Dr. Luke, His Favorite 
Collaborations And Who's The Better Guitarist 
Max Martin has been the mosl press-shy writer/produc.er 
this side of Robert "Mutt" Lange. But he'll make an excep· 
tion. "As you know, I don't really talk to you guys so much, 
and I don't really know how todo this." Martin, 39, said when 
he got on the phone, by way of apologizing for his Swedish 
accent. But he agreed to talk to Billboard about close friend 
and collaborator Lukasz" Dr. Luke" Gottwald, whose fortunes 
have frequently been tied with his mentor's since they first 
struck gold in 2005 with Kelly Clarkson's "Since U Been 

Gone" and • Behind These Hazel Eyes." 
Martin credits "Since U Been Gone" -and Gottwald's as

sist- for his re-emergence as a star producer. After learning 
at the feet of Ace ofBase producer Denniz Pop, Martin be
came the biggest behind-the-scenes name brand in pop in 
the late '90s with ineffable hits for Britney Spears{" ... Baby 
One More Time") and Backstreet Boys ("I Want It That Way"). 

Martin had a few professionally quiet years in the early 
2000s, before the fateful resurgence that made it seem like 
he'd never been gone. He and protege•turned-equal Gottwald 
have worked apart more often than not, with Martin going 
it alone on recent hits like Spears' "3" and "lfYou Seek Amy" 
and Usher's •oJ Got Us Fallin' in love." 

But it's seeing the two names in tandem that really whets 

pop enthusiasts' appetites- as with Clarkson's "My Life 
Would Suck Without You," Pink's •u + Ur Hand" and Katy 
Perry's "I Kissed a Girl" and "Hot N Cold"-plus five songs 
on Perry's sophomore album, including its first two smash 
singles, "Dlifornia Curls" and "Teenage Dream." 

Do you remember the first eureka moment you expe
rienced with Gottwald? 

I remember when we comped vocals for Kelly on "Since U 
Been Gone." We listened back to it and it started sounding 
like a record. I remember that was a big moment, like, "Holy 
shit! I think we did it!" There was a lot of jumping around 

and laughing. 

Can you think of anything he d id In particular on one 
of your hits that provided a turning point In the mak
ing of the song? 

TI1ere's a bunch of those. The thing is that when we work to
gether, it's very dynamic. It's rare that I come up with an idea 
and it ends up the same in the end. I do remember for the 
Katy Penysong that's out now, "Teenage Dream, "where Benny 
!Blanco] did a track, and then Luke just started singing, and 
he had this flow, where everything that ca.me out was great, 
including the chorus. He was just standing there and scream
ing, and it just wrote itself. And I picked up my Dictaphone 
and started recording- like, ""We c.an' t miss one se<:.ond of 
this." Thal was a big moment. 

have to evolve. Music is changing aJI the t ime." 
There's an unfinished chorus on this new t rack, in which 

Gottwald is singing through such disto rted Auto-Tune, it's im
possible to te ll w hat he's saying-which is deliberate, so he 
won 't und uly influence KeSha when she comes up with her 
own lyrics. 

Meanwhile, she's already laid dow n spoken-word sections 
on the verses. Gottwald is laughingly unsure whether to caU 
it "'rap" or just '''her white-girl thing." It's very much in line 
with her chosen persona- a nd very m uch irresistible- but 
apparently, she's no t as sure about it as her producer is. The 

words: "I' m in love all righ t/With my crazy beautiful life/With 
the parties, the disasters/With m y friends all pretty and plas-

Since " Since u Been Gone," you and Gottwald have 
been associated with pop songs for females that have 

a little bit of rock'n'roll edge to them. Why are you 
drawn to that sound? 
\Veil, I have a rock background, too. I Martin started his ca
reer playing guitar ina Swedish glam-metal band called It's 
Alive.] For some reason we"re stuck a little bit with the girls. 
(laughs) For both of us, the most important thing is that it 
has to be a fun project. I think we' re very alike in that sense. 

Music must be fun. And right now, it seems like girls are 
fun. \Vhich, you know, makes sense. 

Do you have a favorite of the stuff you've done together? 
The last session, the Katy stuff, was amazing. I think record
ing Snoop IDoggl on "California Curls" was one of the high
lights of my career, because he's really cool. Working with 
Katy and Pink and all these artists makes it really easy to be 
good. But the last Katy sessions were really fun because it 
was fast. We did five or six songs in la short time!. It has to 
be fast and fun. 

"Since U Been Gone" is very special to me, because first 
of all, I think it's a great song, I have to say, and she's a great 
singer. And it was my comeback, and it was his starting point. 

Is there anything you could identify that's unique to 
your collaborations with Gottwald? 

lfhe wanted to, I could do anything with him, really. He can 
travel in many worlds-in hip-hop and pop music and urban 
and rock and whatever. With his background as a guitar 
player, it seems within pop or rock. there's nothing he's not 
capable of. I'd follow him anywhere. paughs] I think he's 

more versatile than me, actually. 

You really believe that? 
Um, he's a better guitar player than me. [laughs) No, he's 

got really deep roots in hip-hop. And that's something that's 
further away from me. Having that in your arsenal makes 
it cool. 

Do you fall along the same lines on the scale of perfec• 
t lonlsm to spontaneity? 

Yeah. I think that's one of the reasons he is where he is 
today. He's always very particular about stuff, and he sticks 
with it. He doesn't say, ·oh, that's great, that's fine." We 
both rewrite. He always says, "You should never leave a 
stone unturned." You might end up in the same place where 
you started, but you want to try everything before you set• 
tie. A lot of people hire people to do theirstuff, to do what 
made you go there. But Luke is slill a studio nerd, which is 
really important. - CW 

tered/ l've been through my sketchy phases/ Been a shitty wait. 
ress/But I' m not now, guess it worked out/Got here by run
ning m y mouth." 

"She can second-guess that," Gottwald says, pausing the Pro 
Tools, "but I like that. I think it'sreal. Maybe the chorus w ill tie 
it together. Who knows ' And if it's not good enough, it won't 
go on the record ." 

LUKASZ GOTTWALD will appear In conversation with 
ASCAP senior VP of domestic membership Randy 
Grimmett at t he Billboard/Hollywood Reporter Film & TV 
Music Conference Oct . 27•28 In Los Angeles. To register, 
go to b il lboardevents.com. 
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THE UPCOMING FALL TV 
SEASON BRINGS AN 

ONSLAUGHT OF MUSIC
BASED REALITY TV 

PROGRAMMING
AND ARTISTS OF ALL 

STRIPES WHO ARE 
HAPPILY CASHING IN 

BY ANN DONAHUE 
ILLUSTRATION BY DREW FRIEDMAN 

The business of me: A ubrey O'Day, 
Vanilla Ice and Fantasia Barrino 
(from left). 

Bret Michaels, veteran of six--count 'em, six-reality s hows, 
has two bits of advice for artists looking to break into the genre: 

"Never wear whi te on TV unless you're at your fighting 

weight," he says. "And never drink too much in Cabo if you're 
going to be on 1V. • 

A decade after Fox debuted "American Idol" and eight years 
after MlV's "The Osbournes" showed the world that, yes, even 
the dogs of rock icons pee on carpels, this fall's music reality 
programming slate offers the most robust selection yet-from 
home improvement to first-person show and tell-proving that 

there's no shortage of artists willing to grace the small screen 
in new, potentially humiliating ways. 

" It's become the shortcut to fame;" Sharon Osbourne says. 
"'There's no more s truggling and banging on people's doors 

and begging to be heard and taking your demo around plead• 
ing for an appointm ent with an A&R guy. TI1osedays are gone. 
It's the world now oflV and the Internet.· 

Artists with shows premiering this fa ll include a hodgepodge 
of format veterans: On Oct. 18, Michaels will be launching his 
seventh reality show, this time alongside his family in "Bret 
Michaels: Life As I K11ow 11: on VHl. On Style on Sept. S, "Mel 
B: It's a Scary World" debuts, following up the former Spice 
Girl's "Dancing With the Stars'" appearance. Another veteran 
of the genre returning to the fold is Vanilla Ice, whose "The 
Vanilla Ice Project." debuts on the DIY Network Oct. 14. The 
show documents Vanilla Ice masterminding a home renova• 
tion based on his self-taught home improvement experience. 

.. A big concern for us as a network that prides itsel f on offer• 
ingpeopleexpert advice was that he really know his stuff," DIY 
Network president of programming Andy Singer says. "And he 
really does-in the opening scene he's driving through Palm 
Beach looking a t people's landscapes . . . and he's quot ing the 

Latin names of trees and bushes." 
Other fall season debuts seek to bring those on the fr inges 

of music success into the mainstream. VHl will launch "'La La 

& Carmelo" about the courtship of MTV VJ la la Vazquez and 
Denver Nuggets forward Carmelo Anthony, while Oxygen looks 
at theassistantsofDef)am founder Russell Simmons on "'Run• 
ning Russell Simmons" on Nov. 2. BET will launch• Being Terry 
Kennedy" Oct. 12, with pro skateboarder "TK" Kennedy, who's 
also a member of rap group Fly Society. "Skateboarding is a sit
uation "''here you got to love pain." Kenned y says . .. Music. for 
m e, is a way to release pain." 

Bui it's not a ll flash and quick edits: On Sept. 7, I FC launches 
"'360 Sessions," where David Cray, La Roux, Stereophonics and 

Snoop Dogg will be profiled in their own words and perform 
on the half-hour show. "To be given an opportunity to tell your 
story in the way you want to tell it is rare in television these 
days," I FC senior VP of original programming Debbie DeMon
treux says. "'It's o rganic and intimate access." 

These new shows join the legion of artists across genres, 
ages, genders and career stages who have participated in re• 
ality TV: from witty piano-banger Ben Folds as a judge on 

N BC's s hort-lived a cappella show "The Sing Off" to Fantasia 
Barrino, discovered on .. American idol," returning to VH 1 on 
Sept. 19-a month after a suicide attempt-with the second 
season of .. Fantasia for Real," to the roll call of fame-seekers 

both young and not-so-much: Jessica Simpson, Sean "Diddy" 
Combs, Nick Cannon, J.C. Chasez, Nicole Scherzinger, Aubrey 
O'Da.y, Dee Snider, Monica, Chilli, Gene Simmons. Brandy, 

Brooke Hoga n, Nick Lachey, Trey Songs and Keyshia Cole, lo 
name just some. 

" It's now part of the marketing plan," says Stephen Hill, 
executive VP of entertainment and music program ming at 
BET, which airs shows starring Songz, Cole and Monica. 
"Twenty years ago, it was videos tha t were rotating up to a 
hundred t imes a day." 

Since music videos have been largely exiled to the Internet. 
music reality TV programming provides a viable outlet for pro
motion-especially now that the stigm a surrounding the shows 
has faded. In an era when indie darling Arcade Firedoesn't view 
teaming with American Express as a one-way ticket to cool jail, 
following in the footsteps of"Joe Millionaire" is just o ne more 
way to help replace missing CD revenue. 

Choreographer Laurie Ann Gibson, veteran of .. Making the 

Band•' and "Starmaker," is teaming with Ryan Seacrest Pro
ductions on a show about artist development. "Access is what 
it's all about for these artists," she says. "You can say you want 
real music back again, but it's a different time, kids. You've 
got to be 360as soon as you hit, and TV shows have given you 
that platform.• 

And for those who s till deride the genre as an outlet for has• 
beens, wannabes and never-weres making a last gasp bid for 
the big t ime, know this: A look at the deals involved reveal that 
appearing on a music reality show is quite lucrative, and it often 

leads to fam e in unanticipated ways. 
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Going nuclear (from 1Jtt): BRET 
MICHAELS and famil~RANDY, 
RAY J and parents; M Band clan. 

FOR LOVE AND HONEY 
There are three broad categories for m usic.ians to partic ipate 
on reality TV shows: as a host, as a judge or as a star. 

From lherc. lhc contracts get complicated. Payouts depend 
on where the TV show ai rs-networks . with their bigger au• 
die nccs, provide a larger base for advertisers and ca n shell 
oul more money for talent than cable outlets. The s tature of 
the musician also comes into play. 

"With reality TV, it's incredibly important to a ttach a celebrity. 
but it doesn't have to be A-list-it can be B, or C.lis t, • says 
Glenn Litwak, an entertainment attorney with Utwak & Havkin 
in Los Angeles who has negotiated deals for the shows " Real 
World," " Real World/Road Rules Challenge," ·oancelife· and 
" Pussycat Dolls Present: The Search forthe Next Doll.• "You 
just need some kind of name and some kind of inleresting 
personality. Very often , it's not A-list celebr ities because the 
budgets wouldn't be able to afford those kinds of people.· 

On the lowest end of the pay scale would be an unknown 
participant on a dating reality show on an obscure cable chan• 
nel. Litwak says. In that scenario, the person could expect to 

earn about $1,000 an episode. The outlier of the o ther side 
of the spectrum is "American Idol." where Lihvak says that 
the judges-whoever they may eventually be-can ea rn seven 
figures per season. 

That leaves a lot of territory in the middle for artists and 
their representatives to wheel and deal, Li twak says. "' For 
hosting. a midsizc recording artist could get $25.000-$35,000 

an episode." he says. "But if that person is the creator/exec· 
utive producer, they're going to get fees each episode that 
could be in the range of$15,000,$20,000, and that could have 

escala tions for s ubsequent seasons of the show." Litwak de
fines a midsize artist as someone like Ma.X\vell or Ginuwine
neither of whom he represents-"someone who is known, 
but is not huge; is famous, has made a lot of money. bu t not 
Lady Gaga or Madonna." 

The results for midsizeartists is striking. "Without a doubt, 
you massively broaden your audience," Michaels says. "I've 
gone from two generat ions of Poison fans to having four gen
erations of fans." 

If, like Michaels, the artist becomes a one•person reality 

franchise, his or her pay will increase substant-ially. The per
episode pay increases are about 5% for each subsequent se3• 
son. Litwak says. and there's an additional bonus if the show 

is spu n off. The best deal for the talent to get, he says. is to 
be credited as an executive producer for the life of the series 
and any spinolfs that may be generated. This gives the artist 
both a short and long-term payday. 

There are variations. of course. The network may opt to a t• 
tach the talent as executive producer for o ne season only, but 
offer to pay the artist as a "'consultant" for the second season 
if the network ,,•a nts to m ake a personnel change after the 
first cycle of episodes. (Being a consultant in this manner, 
Litwak drolly notes, .. may not involve any actual services.") 

There's a downside to being an executive prod ucer, how• 
eve~ It kind of sucks . " It's a big job that I don't really like that 
much," says Sharon Osbourne, who executive-produced "Os· 
bournes Reloaded" last year. " You've got big responsibilities 
to the network. you've got big responsibilities to the other 
people who are in the show ... 

Sonja Norwood, the mother and manager of Brandy and 

GREAT-AND NOT SO GREAT-MOMENTS IN MUSIC REALITY SHOW HISTORY 
March 24, 2000 
'MAKING TH[ BAND' 
Lou Pearlman 

premieres first iteration 
of uMaking the Band": 
0-Town. 
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March 22, 2002 
'TH[ OSBOURN ES' 
Angered by noise that 
her neighbors are 
making, Sharon 
Osbourne p itches a 
ham into their yard. 

Sept. 4 , 2002 
'AMlRICAN IDOL' 
Kelly Clarkson wins the 

first "American Idol" 
competition. 

>''? ,\ 
J 

, ~ .I 

June 18, 2003 
'BIDDY'S MAKING 
THE BAND' 
Sean " Oiddy" Combs 
makes Oa Band walk 
from Bad Boy's 
Manhattan offices to 
Junior·'s In Brooklyn t o 

get him a cheesecake. 

Aug. 19, 2003 
'N[WLYW[DS' 
Jessica Simpson 
questions whether she's 
eating ch icken or fish 
while munching 

Chicken of the Sea t una. 

Jan. 15, 2004 
'AM[RICAN IDOL' 
William Hung auditions 

with Rick Martin's 
" She Bangs." 

Aug. 7, 2006 
'FLAVOR OF LDV[' 
A contestant 

nicknamed Somethin' 
gives the elimination 
ceremony a whole new 
meaning when she 

defecates on the floor. 
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Ray J, was an executive producer of VH 1 's ··For the Love of 
Ray)" and "Brandy & Ray J: A Family Business· and deals 
with everything from routine paperwork to clearances. "It's 
making s ure all of the deta ils are covered: discussing the sto
rylines, d iscussing what is going to happen during the day," 
she says. 

For those onscreen, the network will ask for an exclusivity 
provision-if the talent is hosting a dance show, for instance, 
the artis t will be prohibited from hosting the same on any 
other network. Other promotional appearances-like doing 
the late-night or early•moming chat show circuit-are allowed. 

At all times, the broadcaster retains the right to pull the plug on 
the show, Litwak says. "You pitch a show, and then the network or 
cable outlet shoots some test footage, and then maybe they'll shoot 
a pilot. and then maybe they'll shoot a certain number of episodes, 
but they have the right at any time to stop; he says. 

And if negotiations reach a stumbling point, an artist's team 
can pull out this fact: According to the Hollywood Reporter, "Jer
sey Shore" star Mike "the Situation" Sorrentino is pulling in 
$60,000 per episode for the upcoming third season of the series. 

STARS, THEY'RE JUST LIKE US 
1bose who have been through the reality TV machine agree 
that the fame it creates is instantaneous and huge. ''TV is the 

biggest medium there is," Osbourne says. "["The Os 
bou rnes"] aired on a Tuesday, and that Sunday I'd take n 

the kids to Venice Beach and we couldn' t walk because 
people kept on coming up to us. It was unbelievable." 

The exposure these music reality TV shows bring 
varies by what network or cable outlet they a iron and 
what audience they target. 

"Amer ican Idol; of cou rse, is the granddaddy of 
them all. Pitched for the widest possible audience. it 

rema ins the most-watched show on TV and delivers in 
excess of 20 million viewers twice per week, according 

to Nielsen. 
By comparison, a show like •what Chilli Wants,· star

ring former T LC member Rozonda "Chilli" Thomas, is 
directed at VH I •score 25- to 35-year-old dem ograph ic 

and gains extra exposure with this audience from reruns 
and online content. "I thought that it would be great for 
women to see that it's OK to be by yourself until you find 
the per fect person for you; Chill i says. "I d id it for me and 
all the women in America." 

For the fi rst season of"Chilli; ratings averaged 1.3 mil-
lion total viewers per episode, according to Nielsen, and 
the second season star ts filming Sept. 13. That's on par 
with most olher slice-of.life music reality shows that air 
on cable: "Gene Sim mons Family Jewels" on A&Eaver
aged 1.4 million viewers in its most recent season that 
ended Aug. 24. (Competition shows do a bit better. ac-
cording to Nielsen: VHl's "Rock of love Bus• with 
Michaels averaged 2 million viewers and MTV's 
"Making the Band4 Season 3" averaged 1.5 million.) 

· w e've come to realize it's hard to make shows 
about the process of making music, but we know 
our viewers are voracious consumers and they 
love m usic," says Jeff Olde, VH I executive VP 

of original programming and production. 
In terms of album and single sales, the successes are legendary: 

Multiplatinum sellers Susan Boyle, Carrie Underwood and Kelly 
Clarkson all got their start on reality TV. Others have seen more 
m odest- but still no table- sales success: Most recently, Fanta
sia's "Back to Me" sold 117,000 firs t-week copies, according to 
Nielsen SoundScan. (1bc reality TV halo even extends to music 
projects that m ay have been generated as a result of a pact with 
tl1edevil. In Janua1y, Heid i Montag'sdebut album, "Superficial; 
reached No. 41 on Billboard's Heatseekers chart.) 

One element remains consistent, however. Make a mark on 
one reality show. and it almost guarantees the chance at an
othe r season or spinoff. "If vfe're doing a series, the goal for us 
isn' t just to have one season." Olde says. 'The goal is to have 
multiple seasons." 

For exam ple, VHl dating show ··forthe Love of Ray )" spun 
off with .. Brandy & Ray J: A Fam ily Business; which features 
the siblings and their parents- a expansion of the franchise 
that took the Norwood clan som e time to decide todo. "Brandy 
and Ray J, they're used to the cameras,· Sonja Norwood says. 

Jan. 10, 2007 Oct. 22, 2007 Feb. 11, 2008 July 20, 2008 Oct. 28, 2008 

"But my husband and I, we were like, 'Oh, my God.' When we 
were shooting the commercial I for "Family Business"), they 
had to come and coach us on four lines. They would stop the 
production and say, ' Mom? Dad? You guys got to do it this way.' • 

GENERATION NEXT 
After dozens of music reality TV shows have debuted, the chal
lenge becomes changing up the format enough to keep view
ers interested. " It's k ind oflikesaying. 'When are people going 
to get s ick ofbooks?' • Olde says_ "If you tell them a good story 
and give them a good character that they care about, I don't 
think there's an end for it.· 

Part of this comes from c.astingoutre performers to draw in 
the audience- Oxygen recently announced a reality show in 
development with former" Making the Band" s tar/Danity Kane 
member Aubrey O'Day-but new format tweaks to the genre 
arc also in the works. 

Evan Bogart, who's part of the songwTiting collective lhe Writ• 
ing Cam p, with credits on Beyonce's "Halo·· and Rihanna's "SOS." 
is working with True Entertainment and Bravo on "'Hitrnakers." 
The show is in the final stages of casting, he says_ 

"A couple of years ago I said. 'I wish there was a show for 
songwriters, like 'Songwriter Idol,'• Bogart says. "A lot of times, 
people come up to me and they're like, 'How do you write a 
song' ' I can't tell anybody how to write a song. The only way to 
tell you is to show you how to write a song." 

Looming over all of these shows is the fall 201 I debut of"The 
X Factor" on Fox, ex-"American Idol"' judge Simon Cowell's 
U.K. import. •x Factor" is a talent competition l ike "Idol" but 
features much more intensive mentorShip of the conteslants 
by the judges. In England, •x Factor" netted more than 11 mil
lion viewers- an astonishing 47.8% share of the total TV au
dience in its time frame-for its season premiere on Aug. 21 , 
according to the Broadcasters' Audience Research Board. 

Despite making a reported $50 million per year toward the 
end of his tenure as a host on "Idol," Cowell stands to have a 
much bigger payoff on "X Factor," since he serves as judge a nd 
executive producer with his production company, Syco Televi• 
sion. Besides doubtlessly earning a big payday for licensing the 
format from the United Kingdom to American 1V, it also means 
that he stands to gain a share of whatever music sales are gen
erated from the talent on the show. 

Sharon Osbourne was a judge on •x Factor" in the United 
Kingdom for four years and is now in her fourth year as a judge 
on "America's Cot Talent"-another British format import. 
Amid her many experiences with the medium-she also was 
a contestant on "Celebrity Apprentice" earlier this year-she 
says artists looking to break into reality 1V should know that 
one fact holds constant. 

"You cannot bullshit the public." she says. "Yes, people will 
vote for you because they like you or because they feel sorry for 
you- but if you put out a record and it sucks, it ain't going to 
sell. It's over.• 

To learn more about building an artist's brand, attend the 
Blllboard/Adweek Music & Advertising Conference Sept. 
15·16 in Chicago. To register, go to billboardevents.com. 

April 11, 2009 May 23, 2010 
'ARMED AND FAMOUS' 'DANCING WITH 

THE STARS' 
'GONE COUNTRY' 'BROOKE KNOWS BEST' 'CELEBRITY REHAB 2' 'BRITAIN'S 'CELEBRITY 

In the show's premiere, 

La Toya Jackson a nd 
Jack Osbo urne ge t 
tasered while "training" 

to be police officers. 

After performing a 
samba, Marie Osmond 
fa ints to the floor. 

A drunken Bobby 
Brown farts on Carnie 
Wilson, then pees on 
Dee Snider. 

Brooke Hogan reveals 

she doesn't think 
women should be 
president because they 
get PMS. 

Original Guns N ' Roses 

drummer Steven Adler 
recounts horrifying 
suicide attempt w ith 
Valium, Jagermeister 

and heroin. 

GOT TALENT' APPRENTICE' 
Middle-aged Bret Michaels is "hired," 
Scotswoman Susan setting him up ro r h is 
Boyle wows audiences recent host ing gig for 
-and Simon Cowell- Miss Universe. 
w ith her voice. ~ byMegan\11d< 

23 
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The Music App Summit 
Oct 5, 2010 • San Francisco 
Music is behind some of the most popular apps downloaded on today's smartphones. But which are the best of the best? 
What new music apps, technologies and companies are setting the stage for tomorrow's successes? 
Mobile Entertainment Live: The Music App Summit is the place to discover all this and MORE. 

DAVE STEWART 
Producer, Solo Artist & 
Mobile Music Consultant/ 
Evangelist 

KEYNOTE SPEAKERS: 

,.~ ,. 
JANUS FRIIS EVAN HARRISON JIM LUCCHESE 
Co-Founder FVP CEO 

RdKA Skype, Kazaa, Clear Channel Radio The Echo Nest 
Joo st, Atomico Ven tu res 

MATT MURPHY 
Partner 

Kleiner Perkins 
Caufield & Byers 

GE WANG CHRISTY WYATT 
CTO VP: Softw..1rc Ap phcat10ns 

Smule and Ecosystem 
Motorola Mobile Devices 

NETWORK WITH INDUSTRY EXPERTS FROM: 

Bug Music 

Fontana Distribution 

Island Def Jam Music Group 

mBlox, Inc. 

Microsoft 

MTV Networks 

Norwest Venture Partners 

Pandora 

peermusic 

RADIOJB FM 

Redwood Capital 

FEATURING THE FIRST-EV ER ... 

Shazam Entertainment Ltd 

Sony/ATV Music Publishing 

Sony Music Entertainment 

Superfly Presents 

The Orchard 

Twitter 

Universal Music Group 

Warner Bros Records 

Wilson Sonsini Goodrich & Rosati 

Zeitgeist Artist Management 

And Many More! 

Iii 
Billboard Music App Awards 
The only awards solely focused on mobile music applications1 

Categories include: 
Best Artist-Based App Best Branded App Best Music Engagement App 
Best Music Service App Best Touring App Best Music Creation App 

$375 REGISTRATION RATE • REGISTER TODAY & SAVE! 

MobileEntertainmentliveFall.com 

For Submission/Registration Quest ions: 
Lisa Kastner 646.654.4643 

LKastnerrruBillboard.com 

For Unique Sponsorship Opportunities: 
Matt Carona 646.654.5115 
MCarona(ruBillboard.com 

~ Mozes 
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ROCK OF AGES 
Corin Tucker returns 

w ith •1000 Years• 

Imm BY PAUL SEXTON 

PRETTY LITTLE LIE 
'Easy A soundtrack 

tells the truth 

THE JUGGLER 
Anberlin singer 

balances school, rock 

RAPPER 5.0 
Nelly warms up new 

album with hot single 

FINGER POINTING 
Cee Le's 'Fuck You 

bows on Hot 100 

EYE OF THE 'TIGER' 
really good. we just need lo spice it 
up a bit.'" 

Nonetheless, early U.K. radio air
play has come from a longlime Tun
Slall supporler, nalional AC slalion 
BBC Radio 2, which made "(Slill A) 
Weirdo' ils record of the week for the 
week beginning Aug. 21. )obanputra 
hopes lhal track will also "synch a lot. 
You need new ways of coming into 
the market ... 

KT Tunstall Shows Her 
Claws On Third Album 

At a recent media showcase in Lon• 
don, KT Tunstall offered an unusual 
description of the songs from her 
forthcomil1g third album: "Llke Eddie 

Cochran working with Leflfield," she 
1old 1he assembled press. 

And indeed, while "Tiger Suit"
due •cl.Son Virgin in Norih Amer• 
ica and Sept. 27 inlernationally on 
Relentless/Virgin-slill plays lo Tun· 
stall's strengths as a tunesmith and 
perceptive lyricist, it does feature 
moreconlemporary ingredienls than 
her previous work. Several tracks 
harness electronic beats to her 
acoustic guitar, wilh standouts in

cludin g !he whist ling chorus of 
"Glamour Puss· and lhe glammy 
"'Mada.me Trudeaux." 

11,e album follows a rare period of 
downtime for Tunstall. who worked 
almost nonstop from her word-of
moulh breakthrough, 2004's • Eye 10 
1he Telescope,· and on inlo 2007's 
"'Drastic Fantastic ... 

• 1 don'! wrile on tour, so ii was es· 
scntial that I took lime out." Tun
s la II says down 1he line from a 
promo stop in Minneapolis. " I'd 
started my t ime off by I raveling 
through the Arctic, South America 
and India. so I had locked inloa very 
primal, indigenous spiril by 1he time 
it came to recording ... 

The album's range is demon
S1ra1ed by lhe different lead singles 
on either side of the Atlantic. In the 
United Kingdom, thereflec1ive "(Still 
A) Weirdo" will be released as a sin
gle Sept. 27, while the Uniled Slales 
goes with the more upbeal and ur
gent .. Fade Like a Shadow," a choice 
that should p lay bener al U.S. radio, 
according lo EMI Norlh America ex
eculive VP of marketing and promo
lion Greg Thompson. 

The song is dim bing Billboard's 
Triple Acharl, rising 23-20 u,is week, 
and debuled at No. 42 on Rock Digi
lal Songs. moving 7,000 downloads 
in its first week. according to Niels.en 
SoundScan. TI1e video premiered on 
Yahoo Aug. 3 I. 

· 1 just heard 'Fade Like a Shadow· 

in the restaurant where l was eating 
sushi, so lhe signs are good," Tunstall 

says." I mar lose some fans oflhe old 
sluff, bul I get thefeeling I've already 
made a few new ones by embracing 
a bit of experimenlation." 

"It feels really good," says Virgin 
U.K. presidenl Shabs )obanputra, 
who has worked closely with Tun

slall throughout her recording ca
reer. "When )'OU change 1hings up, 
it's effectively like bringing a new 

artist to the party, which is more and 
more what you need to do as a re
turning artisl. 

·There's been a sonic change in lhe 
market; everythi.ng's more rhythmic 
and electronic now," Jobanputracon
l inues. "So it was important that KT 
wanted to take it on to something dif
ferent. !l's almosl like a shop ge1ting 
a new window, like, 'You know I'm 

Indeed. while "Telescope" has sold 

1.3 million copies in the Un ited 
S1a1es, according 10 Nielsen Sound
Scan, and 1.6 million in the United 
Kingdom, according to the Official 
Charis Co., follow-up "Drastic Fan
lastic" struggled lo make !he same 
connection. The sophomore set has 

sold 234,000 stateside and 280,000 
back home. 

.. Sometimes if an artisl doesn't sell 
more records, it's(seen as) not a suc
cess," Thompson says." KT sold a lot 

of records and concert tickets, she 
has a subslan tial fan base in lhe U.S., 
and (lhe second album] furlher de

veloped her as a career artist." 
Tuns1all herself is more blunl. 
"There's a load of soulless shil out 

!here 1ha1 sells much more lhan 
many of my favorite artists ... she says. 
" I f someone considers lower sales a 
failure, 1hey're enlilled 101hat opin
ion. My own bar is set 10 fulfilling a 
drive to create music that means 
somelhing 10 me, and !hen playing 
ii for people." 

She's already played the new songs 
al evenls varying from an Aug. 21 
Fresh in the Park show on Long Is
land put on by AC WWFS (Fresh 
102.7) New York lo some linygigs in 
Scolland in June. ("I liked lhe Twa 
Tams gig in Perth, when a g ir l on 
crulches s1ar1ed climbing on top of 
the sound engineer' s desk to get a 
better view," she says with a smile.) 
Worldwide lour dales are being final
ized for the fall-the start of a tour 
thal will exlend well inlo nexl year's 
festival season. 

• 1 definilely feel ready for the jour
ney," she says. "I'm stiU loving ii."• • 
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BUZZ 
>»LILITH HEADS 
TO AUSTRALIA 
Despite a stuttering run 
in North America, the 
Lilith Fair tour is heading 
to Australia. Lilith co
founder Sarah Mclachlan 
will headline the all
female lineup, which will 
visit Australia in October 
for a five·date run. 
Australian singer Kate 
Miller-Heldke is on the 
bill-called A Taste of 
Lilith-joining Court Yard 
Hounds (Martie Maguire 
and Emily Robison of 
Dixie Chicks) and the 
Verses. Chugg 
Entertainment is 
promoting the national 
run in conjunction with 
Vancouver-based 
Nettwerk Music Group. 

»>SNOOP DOGG 
APPEARS AT 
JACKSON PARTY 
One day after headlining 
Rock the Bells in New York 
on Aug. 28, Snoop Dogg 
made a surprise stop at 
Spike Lee's birthday party 
for Michael Jackson 
Sunday afternoon in 
Brooklyn's Prospect Park. 
The rap star performed his 
classic "Gin and Juice" 
over Jackson's "Butter
flies" and was followed by 
fellow West Coast vet 
Warren G, who performed 
"Regulators" for hundreds 
of Jackson fans. Other 
highlights from the party 
included a Rev. Al 
Sharpton-led moment of 
silence for Jackson and 
Hurricane Katrina victims 
and a snazzily dressed 
Jackson fan moonwalking 
atop a portable toilet. 
Jackson would have 
turned 52. 

»>BLINK-182 
CRACKS CRUDE 
OBAMA JOKE 
Pop-punk trio Blink-182 
normally offers a series of 
puerile jokes at its live 
shows, but singer/ 
guitarist Tom Delonge 
raised eyebrows with a 
context-free crack at 
President Barack Obama 
while headlining the 
United Kingdom's Leeds 
Festival on Aug. 28. 
Delonge told the crowd 
that he was "going to go 
down on Barack Obama" 
during a performance of 
"Anthem Part Two." The 
band also made 
disparaging remarks 
about Reading Festival, 
which took place the 
previous day (Aug. 27) in 
the United Kingdom. 

Reporting by Lars Brandle 
and Jason Lipshutz. 

,n::m::w BY CORTNEY HARDING I 

HipMama 
Corin Tucker Keeps Her Bite On Solo Debut 

The prevailing cultural attitude, at least for the 

middle class, Caucasian, western world, seems 
to be that the moment a woman gives birth, 
her taste in culture dies. "Mom biogs" peddle 
mewling folk singers, and your infant suddenly 

determines not only your musical preferences, 
but your outlook on life. 

While Cori n Tucker, who co-founded the 
critically adored rock band Sleater-Kinney i n 

the '90s and helped lead the trio through an ac

colade•laden career, admits being a parent has 
changed some of her views, she 

Kill Rock Stars VP Maggie Vail says she 

begged Tucker for years to record a solo album, 
despite acknowledging that it can be scary for 

fans when an ar tist goes it a lone. 
"Corin would play here and there, and I 

would tell her, if she ever did a solo record we 

would put it out," she says. ··Corin didn' t give 
it to us unt il it was done, and we were all sit
t ing around just dying of curiosity to hear it." 

Vail says the marketing plan will be fairly 

low key, while she hopes to both re-energize 
Sleater-Kinney fans and 

makes it clear that her new solo 
album, " J.000 Years." out Oct. 
5 on Kill Rock Stars, is not 
"mom rock.'" 

• •• reach new ones . .. lt's pretty 

ol d school ," she says. 
"We're doing a lot of pr int 
media, but we are reaching 
beyond the music press and 
doing more l ifestyle stuff. 
We' re working on doing 
things with magazines like 

Whole Living and maybe 
some parenting publica
tions. It 's a fine l ine, be• 
cause Corin is p roud to be 
a mom, but she also wants 
her kids to have privacy.· 

This album 
" I joked at one point that I 

was b r inging sexy back lo 

moms;" Tucker says from her 
home in Porlland, Ore. "But 

this album is from a different 
place; I'm older and more com• 

fortable now. I can take the time 
to work on lhe music and the 
craft, and I'm not so impulsive." 

is from a 
differ ent 
place; I'm 
older and 

more 
comfortable 

Tucker says that she looked 
to icons like Joan Jett and Patti 
Smith for inspiration. " Patti is 

in her 60s and she is still mak-

now. ' The campaign will also 
featu re the usual assort

ment of promotional M P3s 
and online videos, and Vail says they are being 
very aggressive about l icensing. She adds that 

because Tucker and h er band mates, Un· 
wound's Sara Lund and Golden Bears' Seth 
Lorinczi, are all parents, touring will be lim
ited. "It's going to be a kid-friendly to u r, with 
all the families on the road together," Vail says. 

- CORIN TUCKER 

ing vital music," she says. "'II doesn't have to 
be about being a sexy 25-year-old. You can still 

make an intense, driving record." 
While some Sleater-Kinney fans m ight be 

skeptical, Tucker says they have no reason to 
be, "' Sleater•Kin ney was always about th e 
music, not just some flashy visual, and this 
is the same thing." she says. " I t's still my voice 
and my \Vriting. O bviously, it's different in 
many ways, bu t I think th is wil l appeal to 
those fans." 
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Tucker adds that she's excited to get back 
out on the road. " It' s such a complete pleas

ure to do music again," she says, "and on my 
own terms." 

SOUNDTRACKS BY ANN DONAHUE 

MAKING 
THE GRADE 
'Easy A' 
Soundtrack 
Settles The Score 
With 25 Songs 

I n Screen Gems· homage to 

the films of John Hughes, 
.. Easy A." a high school girl in 
the m idst of studying Na

thaniel Hawthorne's "The 
Scarlet Letter" ru ins her repu
tation bu t eventually wins over 

the cliques by lying about her 

sexual conquests. 
And m uch l ike Hughes clas· 

sics "Ferris Bueller's Day Off" 
and "The Breakfast Club,• the 

movie-due Sept. 17-comes 
with a stron g soundtrack, 
which will be released Sept. 14 
on Madison Gate Records. 

D irector \Vi ii Gluck and 

music supervisor \Vende Crow
ley didn't use any scoring in the 
film, instead packing the pie• 

ture with excerp ts of one song 

after another to set the m ood. 
•·when I first said I wanted 

to do that, they said I was crazy," 

C luck recalls. "\Ve found music 

th at became our score. \Ve 
found a song that we liked a lot, 

which was 'Change of Seasons' 
by Sweet Thing , and we took 
the elements and lhal becam e 
the score by putting it in the 

movie three or four times. 
When we were mixing, people 
wou ld say, 'Oh, that's the 

score?' Nope, lhat's a song.· 
O ther songs featured in the 

movie include everything from 
"Transat lanticism .. by Death 

Cab for Cutie to "God & Sui
cide" by Blitzen Trapper-and 
it m ay be the first and only time 
in soundtrack h istory that .. Go 
On .. by Rooney and ·· Don't Cha" 

by the Pussycat Dolls are fea. 

lured on the same album. 

EDITED BY TOM FERGUSON 

>>>SOPHOMORE 
SURPRISE 
lndie rock act Bombay Bicycle 
Club Is hoping for an Interna
t ional breakthrough follow

ing the success of its inexpen• 
slvely recorded sophomore 

set. "Flaws." 
The acoustic project was in

tended as a low-key release 

between albums but has sur

passed all expectations, Island 
Records U.K. marketing direc

tor Sarah Boorman says. 
"Flaws" debuted at No. 8 on 

the United Kingdom's July 24 
chart and has sold 32,000 
copies, according to the Offi
cial Charts Co. The band's 2009 

debut, " I Had the Blues butt 
Shook Them Loose," has sold 
88,000 in the United Kingdom, 

according to the OCC, but 

never broke the top 40. 
" 'Flaws' is a record that we 

did between albums but it is a 
remarkable piece of work. It 
shows what depth there is to 

them," Boorman says. Na
tional top 40 station Radio l's 

decision to add first single 
"Ivy and Gold" to its A-list was 
a key sales d river, she adds. 

The band will head to the 

States in the fall to record its 
next album, due for release 

next spring. That release will 

see Island "start treating the 
band as an international act," 

Boorman says. 
Bombay Bicycle Club is 

published by lmagem Music, 

managed by Jason Marcus at 
London-based Nettwerk and 
booked by X-Ray Touring in 

London. -Richard Smirke 
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11,e latter song, as well as the 
usage of Natasha Bedingfield's 
"Pocketful of Sunshine,· is 
something of a coup for Gluck, 
since both songs are portrayed 
in Jess-than-flattering ways in 
the movie. "Don't Cha" is re• 
ferred to tongue•in-c.heek as "a 
super-awesome song from our 
youth to set the mood" by one 
of the characters, and the main 
character. Olive- played by 
Emma Slone- at first reacts 
with palpable revulsion to Be
dingfield's earwormy hit. 

"The line in th e movie is, 
'\Vorst song ever,' "Gluck says. 
"It's usually pretty difficult to 

>>>SIBLING 
REV ELRY 
Five years after platinum-
selling Irish sibling band the 

Corrs took a prolonged sab-

batical, violinist Sharon Corr 
Is back In a new role as lead 
vocalist on her debut solo 

album, 0 Dream of You." 
Set for release Sept. 13 In 

the United Kingdom on Rhino, 
the record is preceded a week 
earlier by a cover of the Kor·-

gis' 1980 hit "Everybody's Got 

to Learn Sometime." However, 
Corr wrote most of the album, 

which combines her band's 
signature melodic pop rock 
with a more mature song-

writing sensibility. 
jjlt's a personal singer/song-

writer album, with lots of vio-
lin on it," she says. "The Corrs 

were put on hold because I 
wanted to start a family and 

the album is a reflection of my 
life since then. When you have 
children you become more 

aware of the threat the world 
can hold." 

The album will be promoted 
through TV ads in Ireland and 
the United Kingdom, and live 
dates will be announced short-

clear songs when you make fun 
of them. But [Stone's characterJ 
gels into it. and by the end she 
can't stop singing ii. Natasha 
Bedingfield tweeted how cool 
s he thought that was: 

Keeping with the Hughes trib
ute, Simple Minds' "Don't You 
(Forget About Me)" is used in the 
film, asisacoverversion by AM. 
"A million people have covered 
that song, so luckily I was able 
to choose the tone I wanted, 
which was kind of a punk tone 
at the end of the movie," he says. 

So how much does a movie 
jammed with songs cost? Gluck 
wouldn't say, beyond calli ng 

ly. The set will be issued across 
Europe throughout Septem· 
ber. Australian and Japanese 
release dates are to be con-

fimied, and a U.S. release is still 

being considered. 
Booking is by London-based 

John Giddings at Solo Agency. 

Corr's manager is Dublin-based 
John Hughes and publishing is 
by Universal. 

Meanwhile, a Corrs reunion 
is possible "perhaps next year," 

Corr says. She is the second 
member to release a solo al-

bum, following Andrea Corr's 

2007 debut, "Ten Feet High" 
(Atlantic). -Nigl!/ Williamson 

>>>ON THE ROAD 
English folk-rocker Richard 
Thompson mixed thing, up 

on latest album "Dream Attic" 
by recording it live on tour. 
The majority was captured 

during a three-night stint at 
San Francisco's Great Ameri• 
can Music Hall. 

The album was released 
worldwide Aug. 30 on U.K.· 
based Proper Records, except 
in North America, where it 
streeted Aug. 31 on Shout! Fae-
tory. A special edition features 

Screen Gems' parent movie stu
dio Sony ·very. very. very gen
erous. Let's just say I've never 

had 10 change anything." 
Gluck is also directing Para• 

mount's "Friends With Bene
fits." stirring Justin Timberlake 
and Mila Kunis, from his own 
script for a tentative July 2011 
release. And much like "Easy 
A," he again anticipates stick
ing to needle drops for the 
film's music. 

"A lot of people cut and then 
add music later," he says. "I 
kind of go backward. I like to 
cut scenes to the rhythm of 
the music." 

a CD of acoustic demos. 
"After seeing Richard per-

form so many times, I knew it 
would be great-it sounds 

spontaneous and works so 

well," Proper label manager 
Alan Price says. 

Thompson's profile was 

raised this year when he cu-
rated London's ll•night Melt-

down Festival in June and 
ended up performing w ith 
Loudon Wainwright 111, Paolo 

Nutini and Elvis Costello. 

"He's playing as well as I've 
ever seen him, and live shows 

will be the perfect way to pro-
mote the album/' Price says. A 
solo U.S. tour kicked off Aug. 
14 at the Guitar Town Festival 
in Copper Mountain, Colo., and, 
with the band joining him in Oc-

tober, continues through No-

vember and then heads to Eu-
rope and the United Kingdom. 

Thompson is published by 
Beeswing Music and booked 
by High Road Touring in North 
America and London-based 

Asgard for the rest of the 

world. His manager is Studio 
City, Calif.·based nm Bernett 
at Deep Blue Arts. 

-Steve Adams 

If Stephen Christian was only spending his time pursuing his MBA and operating Faceless Inter
national, the nonprofit organization he co-founded to fight human trafficking and slavery, that 

would keep him plenty busy. But what makes the Nashville resident's talents so impressive is that 
he finds time for such projects whilefrontlng rock band Anberlin, whose next album "Dark Is the 

Way, Light Is a Place," arrives Sept. 7 on Republic Records. Lead single "Impossible" has swiftly 
climbed Billboard's Alternative chart, currently sitting at No. 8. Christian talked with Billboard 

while he was in Germany about the new album and how he'll hit the books as he hits the road. 

1 The album has a track called "The Art 
of War." How does it reflect the phlloso· 

phles or the book? 

I was reading the correlation between those 
who strategize relationships and those who 
put actual emotions behind it. JAuthorJ Sun 
Tzu was so calculated. Every move that he would 
make or that he wrote was basically how to ap

proach your enemy, befriend him and strate• 
gize out a friendship. It kind offelt like how 
cold and calculated relationships can be some• 
times; like, who has the upper hand. Isn't that 
kind of defeating the whole point of a relation
ship, 1,vhether it's a friendship or a girlfriend 
or a boyfriend or a marriage? If you're trying 
to strategize and plan it out and read self-help 
books and figure out the other person, it seems 
like it takes out the whole allure of what a re• 
lationship really is. 

2 You've said that when you were writ· 
ing the lyrlcs for the song "Depraved/' you 
wrote whatever came to your head and the 

finished result Is ad·llbs and Freudian slips. 

What were some of those slips? 
I'm so intrigued by conspiracy theories. I'm 
not a believer in them but I read them me
thodically because I think they're this cusp 
of reality that I can't grasp, that I can' t relate 
to, and so ii was kind oflike the lyrics of the 
song were about conspiracy theorists and 
those who buy into Obama as theanti-christ. 
Jlt feels like those peopleJ are slaves to this 
alternate thinking, and it's bound to destroy 
them. It' s just bound to negate anything 

they've ever said as truth, and so that's what 
the song's about. 

3 How does a psychology graduate make 

a U-turn into becoming a rock musician? 
[Laughs] Maybe I was just bred to be a musi• 
cian and not so much a psychologist, and there
fore I chose psychology because I felt like ii was 
the only major that could keep my attention for 
four years. It's like math really didn't have ii 
and science I really couldn't grasp it,and so for 
me it was one of those things where the human 
mind w·as intriguing. 

4 What made you decide to continue 
your education to get an MBA? 

It is very unlikely that this generation needs 
or wants or will create a Rolling Stones or a 
U2. We're such an ADHD generation. We 
want the nex t b ig single-what's on the 

iTunes playlist today? It' s like. no one 
wants to create a Bob Dylan. So I doubt 
this band will be around in 10years, and 
there needs to be something tha t I can 
fall back on . .. I'm really into humani
tarian work, and I fell li ke , "What !do 
these countries nccdJf They need doc
tors, and they need some kind of sus• 
tainable economy so they can grow (and 
not] delve into human trafficking or sex 
trafficking or drugs. But if they can sus• 
tain an economy in a community, then 
maybe they can grow and prosper and 
be able to feed themselves." So, for me, 
an MBA was the logical end conclusion 
of that synops is. 

5 Your band has solid album sales. 
Do you really think you're not going 

to last beyond 10 years? 
Who's to say> That's not a decision that I 
can make. It's the decision that the fan has 

to make. It' s a decision, sadly, that [Nielsen] 
SoundScan decides. because if a label looks at 
a So undScan number and goes, .. You aren't 
meeting this criteria, I'm going to drop you," 
that's the fan's choice, because they c.hose to 
either illegally download it or just not listen 
to the record .. . I would love to be around in 
10 years, but that is not a decision [where] I 
gel to decide my future. My fate rests in the 
hands of others. 

6 How do you juggle studying for a de· 
gree when you're traveling all over the wor1d? 
!laughs] I don' t know yet. Call me back in a 
month and I 'II teU you. 
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RA RA RIOT 
The Orchard 
Producers: Ra Ra Riot, 
Andrew Maury 

Barsuk Records 

WEEZER 
Hurley 
Producers: Rivers 

Cuomo, Shawn Everett 
Epitaph Records 
Release Date: Sept. 14 

"Hur ley," the veteran alt

rock band's speedy fol

low-up to last year"s 
"Raditude/' sho uld m o l 

l ify old-school Weezer 
fans horrified by that 

album's oddball forays 
into shiny top 40 territo· 

It ~ f . 
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Release Date: Aug. 24 

Syracuse, N.Y.-based rock act 
Ra Ra Riot has been t ip toeing 

around the cusp of major fame 

since the release of i ts 2008 
debut, " The Rhumb Line." The 
quintet's follow-up, "The Or

chard," is a polished effort that 

blends syncopated pop beats 

with a sQPhisticated string sec

tion. Lead vocalist Wes Miles 
really st retches his pipes on the 

set. pushing it to an even higher 
register on t racks like "Massa

chusetts" and .. Foolish:" Else

where, cellist A lexandra Lawn 
takes the lead on "'You and I 

Know," where her smoky
voiced delivery creates a wel
come change from other ma
terial on the set. Popping drum 

rhythms and Miles' sharp vo

cals drive the tune "Boy" to full 
speed, while Lawn and violinist 

Rebecca Zeller drench it with 
melancholy accompaniment. 

Ra Ra Riot also does a fine job 
of juxtaposing slow-paced folk 
(the title track) with danceable 

rhythms ("Too Dramatic"). The 
set may not feel as catchy as 
Ra Ra Riot's well-received 
debut, but fans should appreci

ate the band's musical 
growth.-MV 

ry. Instead of punching up h is tunes w ith help from the 

likes of Dr. Luke and Lil Wayne, here frontman Rivers 

Cuomo emphasizes Weezer 's core values: fuzzy g ui· 

tars, catchy me lodies and self-pitying lyrics. " That 's 

the story of our lives," he sings at one point, " We are 

trainwrecks." Not that "Hurley"- which was either 

titled after the clothing company or the " Lost" charac
ter (pictured, above r ight), depending on which mem

ber of the band you're ta lk ing to-is entirely f ree of 

!!! 

IR•iilah& 
LITTLE BIG TOWN 
The Reason Why 
Producers: Uttle Big Town, 
Wayne Kirkpatrick 

Capitol NashviJJe 
Release Date: Aug. 24 

The star of any Little B ig 

Strange Weather, Isn't It? 

Producers: !!!, Eric Broucek 
Warp Records 
Release Date: Avg. 24 

!!! (pronounced chk-chk-chk) 

makes music for the body. The California dance• 

punk o utfit's slick basslines, pounding polyrhythms 

and uncomplicated lyrics make it easy to shut off 

your brain and lose yourself In the g rooves. Its 2007 

a lbum, "Myth Takes," included some memorable 

dance jams. But on its latest release, 1jStrange 

Weather, Isn't It?," the band w holeheartedly com

mits to upbeat movement. The track "The Mod 

Certain Sure" combines Talking Heads-esque guitar 

licks with a sweaty techno beat, while "Jump Back" 
uses a sinister undercurrent t o expand the album's 

lighthearted aesthetic. !!! hopscotches across multi· 

pie styles, but Nie Offer's deep, breathy vocals g ive 

the group a defining sense of danger that similar 

acts li ke t he Rapture and LCD Soundsystem lack. 

"Strange Weather, Isn't It?" is not life-altering fare, 

but the a lbum's 40 minutes of club-approved funk• 

rock sig nals ano ther noteworthy entry in the band's 

discography.-JL 
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Town album is the harmo
nizing, a four-part treat 

that is fortunately offered 
in abundance on the 

group's latest release, 

"The Reason Why." The 

near-a cappe lla openings 

to "Why, Oh Why" and "All 
t h e Way Down" are so 
tight and melodious that 

it 's easy to get st uck on 
those two parts alone. But 

that. of course, would be a 
mistake since .. The Rea 

son Why" boasts plenty o f 
other reasons to recom

mend it. The 12-t rack set 
plows some new grou nd 

for Little Big Town, from 
the way Ka ren Fairchild 
and Jimi Westbrook's 

d uet in t ertwines with the 

group harmonies on the 

tit le track t o the trad i

tiona l country flavor of 

"You Can't Have Every
thing" and t he b luegrass 

tinge on "Litt le White 
Church," "Life Rol ls On," 
"Runaway Train" and "Al l 
the Way Down" a re buoy

ant bursts of joy, whi le 

"Kiss Goodbye," "Shut Up 
Train" and "Rain on a Tin 

Roof" are bona fide heart

string shredders.-GG 
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Cuomo's well · known eccentric streak. The song 

"Unspoken" features a cameo from smooth~jazz saxo

phonist Greg Vail (on flute, no less), while peppy lead 
single "Memories" contains at least one surprising 

reminiscence ("Watching all the freaky Dutch kids 

vomit and then have sex"). But as the band's f irst d isc 

for Epitaph following a 15-year major-label run, the 
stripped-down "Hurley" mostly delivers what you'd 

expect.-MW 

TRACE ADKINS 
Cowboy' s Back In Town 

Producers: Michael Knox, 
Kenny Beard 
Show Dog-Universal 

Release Date: Aug. 17 

The country veteran's first 

album for Toby Keith's Show 

Dog label seems well-suited to 
Keith's manly-man worldview. 

After offering up "Hold My 
Beer" and "This A in't No Love 
Song," Trace Adkins closes 

" Cowboy's Back in Town" w ith 

a plain-talking ditty called 

"Whoop a Man's Ass," in which 

KATY PERRY 
Teenage Dream 

Producers: Or. Luke, Max Martin 
Capitol Records 
Release Date: Avg. 24 

Don't be fooled by the first two sin
g les and the candy-covered lfCalifornia Gurls" video: 

Katy Perry's second album, 11Teenage Dream/' is not all 

sugar and rainbows. Two years after "One of the Boys," 

the hit-loaded debut that made her a star, Perry Is tem
pering all that innocent light w ith a bit of more experi

enced dar1<:. Tracks like the delectable '1Gurls," Hfhe One 

That Got Away" and "Teenage Dream" have more texture 

than anything on "Boys/' conjuring the high school fairy• 

tale promised by the album title. But "E.T.," "Who Am I 
Living For?" and "Circle the Drain" get heavier sonically 

and lyrically, w ith a boom·boom-pow e lectro punch and 

Perry discussing more toxic relationships. With a co-writ· 

ing credit on every track, she name•checks Biblical hero

ine Esther and classic novel " Of Mice and Men" and uses 

pearls and pyramids as metaphors. But this new depth 

shouldni surprise; for all the pomp and watermelon cos

tumes, Perry is primarily a smart and personal pep song

writer. And "Teenage Dream" shows-in carefully select· 

ed spots-that she's ready to grow up.-KM 

he admits that the high road 

isn't always his preferred route. 

Truth be told. Adkins' ninth stu

dio disc cont ains its fair share 

of thoughtful sensitiv ity. too

it's demonstrated in "Still Love 
You," where the former 

··celebrity Apprentice" con

testant describes a devotion 

longer-lived than the moon or 

the ocean, and "Break Her Fall," 
a finely observed account of an 
angel's helpless attraction to "a 

long-haired country boy." 

(Think "Wings of Desire" 
crossed w ith "Splash.") The 

al bu m's liveliest cut is the de· 
lightfully titled "Ala-Freakin

Bama," which recalls the hard
rocking boisterousness of Big & 
Rich. "I grew up on Skynyrd, 
and I'm a Bear Bryant fan," Ad· 
kins sings. Yep, sounds about 

right-MW 

l'lm!il 
APOCALYPTICA 
7th Symphony 

Producers: Joe Barresi, 

Howard Benson 

Jive Records 
Release Date: Aug. 24 

Finnish orchestral metal band 

Apocalyptica·s latest studio 
a lbum is befitting of its t i tle; 

"7th Symphony" is the seventh 
symphonic offering from the 
classic.ally trained cellist s and 

percussionist. This time 

around, the act boasts even 

more impressive instrumenta

t ion than 2007's "Worlds Col
lide." The 10 -track album con

t a ins st rong guest vocals by 

Bush's Gavin Rossdale, Shine

down's Brent Smith and 

Slayer's Dave Lombardo, but 

the instrumentals are just as 

g ripping. The set opens w ith 

"At the Gates of Manala," the 
first o f five instrumental tracks 

that make up half of the set. 
Later, Rossdale lays an an
themic chorus over descend

ing power chords and cello in• 

jections on the first single, "End 
of Me.'' while "2010" (featuring 

Lombardo) opens with an 

eerie-sounding cello and guitar 
before sliding into grandiose 

metal percussion. W ith pro• 

duction by Joe Barresi (Co
heed and Cambria, Queens of 
the Stone Age) and Howard 

Benson (Three Days Grace, My 

Chemical Romance), Apoca
lyptica continues to impress 

with its unique ability to meld 

classical with metaL-CB 
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CEE LO GREEN 
Fuck You (3:46) 
Producers: The Smeezingtons 
Writers: various IIIIIIEI 

Publishers: various 
Elektra 
After nearly five years of trying, Cee Lo Green has 

finally stumbled upon the perfect follow-up to Gnarls 

Barkley's pop smash, " Crazy"-and it"s impossible to 

p lay on the radio. " Fuck You," the first taste from 

Green's forthcoming "The Ladyklller,'' could've been 
an intense lament. Instead, it's as sunny as a '60s 

Motown hit and as expletive•laden as an early 

Eminem song, a combination that fits the singer's sky• 
high vocals and offbeat sense of humor well. Over a 

twinkling piano line, bumping bass and steady per· 
cussion, Green shakes off a failed relationship with a 

gold digger by packing the simple pleasures of old· 
school soul music into tongue-in-cheek verses and a 

suitably soaring chorus. Even if its excessive swearing 

means the mainstream will only hear the song's far 

inferior radio editi " Forget You/' the original's 3 mil~ 

lion YouTube hits in a week's time prove that "Fuck 

You" is too irresistible to be denied.- JL 

1:0:&u,10 
LIL WAYNE 
FEATURING DRAKE 
Right Above It (4:36) 
Producer: Kane Beatz 
W riters: various 
Publishers: various 
Cash Money/Universal 

Motown 
Lil Wayne doesn't plan to let 
legal troubles stop him from re
leasing a digital EP titled "I Am 

Not a Human Being'' this year. 

The first single lacks the impact 
of the rap star's previous hits. 

but it's still a reliable Young 

Money anthem, on which 

Wayne and protege Drake 

marvel at their success over the 

triumphant touch-tone sounds 
of producer Kane Beatz. While 

Drake weighs the pros and 
cons of fame. Wayne delivers 

scatterbrained witticisms in his 

nasally growl. Always loathe to 
stay on topic, Wayne can't re

sist an unrelated pair of au 

courant. truncated metaphors: 

"All of my riders do not give a 

fuck- X Games/Guns turn you 

boys into pussies-sex change." 

Timeliness isn't a priority for 

Weezy and company.as "Right 
Above It" happily glosses over 

the rapper's present state of in

carceration.-EJN 

KERI HILSON 
Breaking Point (3:55) 

Producers: Timbaland. Jerome ''Jroc" 
Harmon 

Writers: various 
Publishers: various 

lnterscope/Zone 4/Mosley Music Group 

On new single 11Breaking Point/' from her upcoming sopho

more album, "No Boys Allowed," Keri Hilson sings of being 

mistreated and unappreciated by men, offering a release for 

female fans who are in similar situations but can't speak up 

for themselves, Accompanied by a doo-wop-tinged beat 
enhanced by a looping piano, finger snaps and sporadic 

"oohs," the Atlanta•raised singer/songwriter vents, "Some 

women can be lied to, cheated on and beat on." Just before 

things get worse, though, Hi lson has a reve lation. "See, I 

done did that," she sings. "But this time, there's a limit to my 

love." In essence, "Breaking Point"-reminiscent of Melanie 

Fiona's "Do It to Me Right" and Beyonce's "Why Don't You 

Love Me"-is an empowering wake·up call encouraging 

women to stop putting up with the abuse.-MC 

l!m 
JIMMY EAT WORLD 
My Best Theory (3:16) 
Producers: Jimmy £at 
World, Mark Trombino 
Writer: Jimmy Eat Worlcl 

Publisher: Oo I Get a Pickle 
With That (ASCAP) 

OGC/lnterscope 
Although Jimmy Eat World is 

widely recognized as one of 

the modern emo scene's trail

blazers, the Anzona quartet 

has more recently ascribed 

to a modern-rock doctrine. 

one that's b igger on hearty 

riffs and memorable choruses 

than delicate, expansive 

epics. Such is the case with 

"My Best Theory," backed by 

a stomping drum beat and 

spazzy guitar reminiscent of 

new-era Fall Out Boy's dance 

tendencies. Frontman Jim 

Adkins uses his breathy tenor 
to explore themes both em

powering ("There's only one 

life I know/But I have my own 

mind/I'll say so if i t seems 
right") and perplexing ("So 

many questions/And the an
swers come back unanswer

ed'') . The song is dynamically 
strong, juxtaposing bursting 
guitar and soaring melodies 

in the chorus with atmos

pheric noodling and driving 
bass in the verses. For a band 

that has produced some 

THE TING TINGS 
Hands (3:20) 
Producer: Julian de Martino 

Writers: K. White, J. cle Martino 
Publishers: Sony/ATV Music Publishing, Warner/Chappell Music 

Publishing 
Zone 4/lnterscope 
The Brit two-piece's 2008 debut, "We Started Nothing," yielded 

gleefully snotty hits " That's Not My Name,, and " Shut Up and Let Me Go," each hooky, 

fun and sufficiently speak-sung (by spark plug blonde Katie White) so that everyone 

could confidently raise their voices and join in. "Hands," the first single from sophomore 

set 11Kunst" (German for •1art,')1 continues in this egalftarian spirit, with a shanty•style 

chorus that just begs to be chanted en masse. "Clap your hands if you're working too 

hard,'' White invites over a synth-pop bop mixed by Calvin Harris, who himself special· 
izes in the Casio-toned sounds of the '80s. It's a l ittle Kyl ie Minogue, a little Dead or 

Alive, but with White's distinctive bravura, the Ting Tings are very much their own ere• 

ation. And if the rest of "Kunst" has the mischievous buoyancy of 0 Hands," they've got 

another hit on their, well, you know.-KM 

great rock singles ("The Mid· 
die," "Big Casino"), though, 
"My Best Theory" falls a bi t 

short.-EL 

mm 
FAR EAST 
MOVEMENT 
FEATURING THE 
CATARACS & DEV 
Like a G6 (3:39) 
Producers: The Cataracs 
Writers: various 

Publishers: various 
Cherrytree/lnterscope 

Los Angeles-based Korean
American foursome Far 

East Movement lands on 

the Billboard Hot 100 in a 

b ig way with its tast-mov• 

ing sing le, "Like a G6." The 

song doesn' t refer to any 

automot ive model. but 

rather to the indulgent 

l i festyle of jet-setters, as 
described w i th p layful 

MC skills and a smooth de· 
livery, Dev looks to increase 

the listener's cool-kid lexi

con with lyrics like, "Pop

pin' bottles in the ice, l ike a 

blizzard/When we drink we 
do it right, gettin' slizzard." 

Group members Kev Nish, 

Prohgress, J•Spli f and DJ 
Virman have shi fted their 

sound to electro-pop since 

forming in 2003, and Bay 

Area p roduction duo the 

Cataracs complete the in· 

fectious mix on "G6." While 

the release date of Far East 

Movement' s f i rst major

label album, "Free W ired," 
is TBD, look for some excit

ing collaborations, includ• 

ing features by Snoop 

lyrics sung by featured Dogg, Lil Jon, Pitbull and 

artist Dev. W i th seasoned Ryan Tedder.-MM 

EDITED BY MITCHELL PETERS 
(ALBUMS) ANO JASON 
LIPSHUTZ (SINGLES) 

CONTRIBUTORS: Courtney 
Baldasare, Mariel Concepcion, 
Gary Graff, JasOl"I L ipshutz, Evan 
Lucy, Kerri Mason. Michael 
Menachem, Evan J. Nabavian, 
Megan Vick, Mikael Wood 

All albums commercially available 
in the United States are elig ible. 
$.end album review copies to 
Mitchell Peters at Billboard, 5055 
Wilshire Blvd., Seventh Floor, Los 
Angeles. CA 90036 and singles 
review coples to Jason Lipshutz 
at Billboard, 770 Br°"dway, 
Seven th Floor, New York. N.Y. 
10003, or to the writers in the 
appropriate bureaus. 
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mil BY MARIEL CONCEPCION 

Still Hot 
In Herre 
After Disappointing 'Brass Knuckles,' 
Nelly Makes 'Dream' Return 
He's a Grammy Award-winning, mul
ti platinum hip-hop s tar who's scored 
a host of top 10 hits, collaborated with 
heavy hitters from T.I. to Tim McGraw, 
ow11s a label and a successful clothing 
line and is celebrating his 10th an
niversary in music. 

But for rapper Nelly's teenage 
daughter, the biggest validation that 
her father is still ·cool" came only last 
week-from Taylor Swift. 'Tm so in 
love with that new Nelly song." the 
country phenom tweeted about Nelly's 
latest single. "Justa Dream." produced 
by Jim Jonsin and Rico Love. 

"My daughter was like, 'OMG!' • 
the 36-year,old father of two says about 
his daughter's shock at Swift' s recog
nition. 'Tm only cool to her because 
I know Chris Brown and Bow Wow, 
and now Taylor t\vcclcd about me." 

Apparently, Swift isn't the only one 
enamored with the track. "Just a 
Dream"--oneoft\vo lead singles from 
Nelly' s upcoming "S.0" album from 
Derrty/Universal Motown (Nov. 16)
debuted at No. 12 on the Billboard Hot 
100 and No. 8 on Hot Digital Songs. 
marking h is first top 10 hit since "Grilli" 

topped tl1e I-lot 100 in 2006. Released 
concurrently with club track "Tippin' 
in Da Club." the midtempo. guitar
driven "'Dream" is No. 7 on Hot Digi• 
tal Songs and No. 13 on the Hot 100. 

"When I did the song. I knew I had 
something; I loved the strings in it," 

the St. Louis-raised rapper says. "As an 
artist, you get those feelings. like when 
I did 'Dilemma' !with Kelly Rowland] 
and 'Over and Over' !with McGraw). 
Me, Jim and Rico ... we just felt it." 

Jonsin points lo the "super conta
gious melodics" and Nelly's strong fan 
base as key reasons behind the break
out success of" Dream." And Love 
agrees. • It just shows that people are 
still in love with great songs minus the 
bells and whistles,· he says. 

But Nelly's fan base hasn 't always 
been as impressed with his work. His 
2008album, "Brass Knuckles,· has only 

sold 223,000copies in the United States, 
according to Nielsen SoundScan. In 
fact, "Dream"-aboul missing a former 
love-has already outpaced sales of 
"Brass," moving 2S2,000 downloads, 
according to SoundScan. 

While Nelly was disappointed by 

the "Brass" outcome, he used it as mo
tivation for his upcoming sixth album. 
"Like the S.0 Mustang, it's going to be 
a classic.· the rapper says. "This album 
is a lot more melodic than most of my 
previous albums. It has the power, en

ergy and diversity that my fans have 
allowed me 10 !draw from) over the 
years, including pop, rhythmic, urban 
and even country." 

In addition lo "Dream" and "Club; 
the album includes "She So Fly." Fea
turing T.I., who also produced, the song 

is about having a second opportunity 

to impress someone you desire. "'1000 
Stacks" is another club track featuring 
Sean "Diddy" Combs and the late No
torious B.I.G. Other guests include 
Rowland, Baby, Plies, Chris Brow11 and 
Nelly's own St. Lunatics crew. The Run

ners, Polow Da Don, Dutch and Juke 
Box are among the set's producers. 

Aside from "5.0,. Nelly hopes to re• 
lease a St. Lunatics project on the same 
date and plans to issue the accompa
nying video to .. Dream" in the coming 
weeks. In between. he's been s taging 
stateside in•stores in support of his 

Ke$ha becomes the 11th solo female to collect at least four Billboard Hot 100 top 10s from a debut album as 
"Take It Off," from her introductory set. "Animal," bounds 16-10. 

The 23-year-old pop singer/songwriter previously spent nine weeks atop the Hot 100 beginning in the 

Jan. 2 issue with "TiK ToK." Follow-up "Blah Blah Blah," featuring 30H!3, debuted and peaked at No. 7 

three weeks later, while "Your Love Is My Drug" rose to No. 4 in June. (Ke$ha's Hot 100 discography includes 
an additional top 10: 3OH!3's "My First K iss" on which she guests. Featured on the band's "Streets of Gold" 

a lbum, the song reached No. 9 in May.) 
Cyndi Lau per became the first female-and first artist overall-to generate four Hot 100 top 10s from a debut 

album with "She's So Unusual." The collection yielded the No. 2-peaking "Girls Just Want to Have Fun," "Time 
After Time"(No. 1, two weeks), "She Bop" (No. 3) and "All Through the Night" (No. 5) in 19B4. - Gary Trust 

ARTIST OIBtllllBUH 111P111N1/UBII NOl10010P10Sl'AX 

LADY GAGA "The Fame" Streaml1~(to.nl1'1t!,'Cheaytree.'\11~oire/1GA 2009 

FERGIE "The Dutchess" w1ll.1.afl\l.J.SM/[Ji;M,<~eflull 2006-07 

BEYONCE "Dangerously in l ove" Co~!ioof Husa: 2003·04 

CHRISTINA AGUILERA "Christina Aguilera" RO 1999-2000 

MARIAH CAREY "Mariah Carey" Colun'bi.1 1990-91 

PAULA ABDUL "Forever Your Girl" VWQill 1989-90 

TAYLOR DAYNE "Tell It to My Heart" ""'' 1988 

DEBBIE GIBSON "Out of the Blue" Alldnlic 1987-88 

WHITNEY HOUSTON "Whitney Houston" ., .. 19 8 5·86 

CYNDI LAU PER .. She'r. So Unusual" Port1a11/tpK 1984 
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Apple Bottoms fashion brand and re
cently acquired the rights to the Troop 
clothing line. He a lso contin ues to 
work on his nonprofit organizations, 
4Sho4Kids and Jes Us 4 Jackie-the 
latter inspired by the loss of his sister 
Jackie to leukemia. 

As the countdown to ·s.o· begins, 
Nelly is savoring his return ... I was al• 
ways told good artists arc only one hit 
away from re-establishing themselves 
or becoming bigger than they were," 
he says. • I love the comeback. I love 
the triumph in it." 

Exclusive club: 
KE$HA 
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Im BY MEGAN VICK 

Viral 
Smash 
To Hit 
Single? 
Cee Lo's 'Fuck You' Debuts 
On Hot 100, Digital Charts 

Cee Lo Green's viral smash,· Fuck You,· may seem 

like it cam e out of the blue. But in reality, the singer 
sat on the song for a lmost a year before it mad e its 
explosive arrival. 

The track- whose clip has generated 4 million
plus You Tu be views since Aug. 20-is o ne of more 

than five dozen that Green has accumulated for 
his third solo album, "The Lady Killer" 
(Elektra/Roadrunner). In fact, it was originally in• 

tended to be a "tastemaker" for the C D, tentatively 
slated for Dec. 7 . 

.. I twas meant to be a flare in the air,'' Green says. 

'"Who would have known it would become an en
tire festivaP" 

Rush-released to radio Aug. 25 in edited !"For
get You") and explicit versions, the exple tive-rid

den song debuts at No. 69 o n laJot Dig ital Songs 
and No. 96on the Billboard Hot 100,selling21 ,000 

in a partial week of sales. The song was made avail
able to digital re tailers Aug. 27, with a CD single 

to follow exclusively a t independent record stores 

~·-· 
' " 

1 

• 
......... 

' Lady Killer ': 
CEE LO GREEN 

Sept. 21 and a clean version coming to retail later 
th is fall !Billboard, Sept. 4). 

An official video for the song premiered earlier 

this week. Co-written and produced by the Smeez• 
ingtons (fravie McCoy's "Billionaire" and B.o.B's 
"Noth in' on You'") and featuring Smeeiinglonsco· 
principal and Elektra label m ate Bruno Mars, "Fuck 
You" is also spurring fevered interest in ''The Lady 
Killer," according to Green . 

''I'm geuing petitions. People are sliding notes 

up under my door. Women are ripping m y clothes 
off." lie deadpans. • I just do n't know what to d o." 

One thing he has to do is settle on a final track 

lis t ing for the a lbum, which Green describes as 
having a "big black James Bond" sound. Several of 

the songs appear o n a free mixtape he has released, 
"Stray Bullets." It includes "You Don' t Shock Me 
Anymore" and a cover of Band of Horses' "'No One's 

Gonna Love You." 
However, Green's calendar is basically filled for 

the rest of the year. He's recording a new album 

with former group Goodie Mob and has been in 
talks with Danger Mouse to start work on another 
Gnarls Barkley release for early 2011 . He's also host• 

ing Fuse's "Lay It Down" in October.11,e 30-min ute 
R&B/hip-hop-oriented interview /performance show 
has confirmed N*E* R*D, Lil Jon and Ludacris as 

guests. "It's a true artist interviewing other artists 

more honestly, more organically," Green says. 
In the meantime, the singer/songwriter/pro

ducer is enjoying the s uccess of h is polit ically in

correct hit single- though he had his doubts that 
it would make an impact . ... It was more certain a 

song called 'Fuck You' wouldn't work tl,an ii would." 
he says. •· But it worked right where I would prefer 
it: with the people." 

CAMP'S FIRE 
leased on the same street date as 
the regular CD. 

••we Cry Out" was also buoyed by 

a presale campaign on iTunes and 
Amazon as well as a t major Christian 
retailers. Consumers who purchased 

the album through Family Ch ristian 
Stores are helping rebuild Haiti. jjWith 

any preorder either on line or in stores, 
Family Christian will donate $1 to help 

rebuild a church in Haiti," BEC Re
cordings GM Tyson Paoletti says. 

Camp notes that he'll do a small 

U.S. tour this fall and plans to em
bark on a broader outing next year 
w ith dates already slated for Canada 

and Brazil. 11l1m just over myself," he 
adds with a laugh. '1[ 1 was] a worship 

leader who got sidetracked being a 
rock star.'' -Deborah Evans Price 

After a successful detour as a Chris· site and d o a b latant worship record." 
tian rocker, Jeremy Camp returns to 

his music roots on uwe Cry Out: The 
Worship Project!' The Aug. 24 re

lease bows at No.1 this week on Bill
board"s Top Christian Albums chart 
and a t No . 15 o n the Billboard 200, 

giving Seattle-based BEC Record· 
ings its h ighest debut on the latter 

ta lly (see chart, page 34). 

" My shows now are much more 
worship-oriented." Camp says. " I'm 
t ired of production; I don't care about 

all the crazy l ights. This is who I am." 
W ith strong vocals and a power

ful stage presence, Camp earned a 
reputation as Christian music's pre

m ier rocker. Of his five previous re
leases, four are RIAA-certified gold. 

He a lso has a platinum-selling long
form video to his credit . In the wake 
of his success, people have sug
gested that Camp try his hand at a 

mainstream career. But he declares 

that's not his calling. 
'
1 lt's not where I'm at or where the 

Lord is leading me," Camp says. "I 
wanted to go the complete oppo-

Current single "Jesus Saves" rises 

to No. 9 on the Christian Songs 
chart. A deluxe edition of Camp's 

album, featuring video footage of 
t he singer in the studio, was re-

to worship: 
REMY CAMP 

;, 

I 

Full strea m 
ahead: THE 
WEEPIES 

ADDED 
VALUE 
W hole Foods' Artist Discovery Series 
has picked its next spotlight act. The 

campaign will focus on pop/folk duo 
the Weepies and its Nettwerk album, 

"Be My Thrill" (Aug. 31), which w ill be 
the first full release streamed on the 

company's W hole Story blog. 
The alliance occurred when Nett

wer1< VP of sales Dutch Cramblit! con· 
tacted his Alternative Distrib ution 
Alliance representative, seeking a 

unique online partner to help pre
miere the Weepies' fourth alb um. 
That led him to Beverly Hills, Calif.

based Inspire Entertainment, which 
pairs bands and brands for compa

nies like Kimberly-Clark, JCPenney 
and Austin-based Whole Foods. 

Besides their socially conscious 
b ent, the Weepies shared another 

Whole Foods attribute: a target demo 
of smart mi llennials and their moms. 
"We have a pretty good sense of who 

is paying attention to who; part of our 
job is to be a matchmaker in that way," 
Inspire president Jimmy Dunn says. 

In addition to a three-month dis

p lay in Whole Foods' 275 stores, 

"Thrill" began streaming in full Sept. 1 
o n the Whole Story b log. The set is 
also promoted on Whole Foods' home 
page and across its social assets, in
cluding its 1.8 million Twitter followers. 

"We were interested in Whole 
Foods primarily for t he streaming, 
and the retail program worked out 

as a bonus," says Cramblitt, who likes 

the site because " it doesn't sell you 
anything. It features items that give 

value to people, l ike recipes and 
how-to articles." 

In addition to the Artist Discovery 

Series (which has featured artists 
Jesca Hoop a nd Mishka), the chain 
selects 10 new CDs for sale each 
month, curated by Inspire. Declining 

to divulge figures, Who le Foods sen
ior coordinator Jeremiah McElwee 

says sales have been strong. 
Mcelwee says that several years 

ago the company began selling cur

rent releases and world music. As 
sales grew, Whole Foods expanded 

the concept to more regions. "Even
tually, all of our U.S. stores jumped 
onboard as sales continued to climb." 

-Kerri Mason 
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8illbeara CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MARKETPLACE 
For ad placement i n print and online call Jeff Serrette 8OO-223-7524/jserrette@b i llboard.corn 

WANTED TO BUY 

BUYING RECORD & CD COLLECTIONS 

PRIVATE COLLECTIONS • RADIO STATIONS • 

DJ RECORD POOLS 

21 ST CENTURY MUSIC 

TOLL FREE 1-800-846-9501 

E-MAIL: sales@21centurymusic.com 

John M. Jabra, President 

REAL ESTATE 

REGAL HOUSE located in Nashville's prestigious Oak Hill, the neigh
borhood of past and present musical stars. This house is perfect for sale/rental 

T-SHIRTS 

Worldwide Distributors of Licensed: 
ROCK & NOVEL TY T-SHIRTS, 

STICKERS, PATCHES, FLAGS & MORE! 
Check out our website catalog: 

'INll.hacklfage-fathion.com 
or call for a free price list/flyer (dealers only): 

800-644-ROCK 
(outside the U.S.• 520-443-0100) 

to executives. producers and artsts. 
Ten minutes from downtown and five 
minutes from famed Music Row, this 
spacious home has music & media 
rooms, 1.5 acres of beautiful private 
grounds with pool, and is perfectly 
suited for entertaining. Semi or fully 
furnished to meet specific needs. 

Call Jim Berkeley at 31().854.6060 /Jin-lsOaitravel.corn 
CAU US TODAY AND ASK ABOlrT THE BILLBOARD CLASSIFIEDS 

INTRODUCTORY OFFER FOR NEW ADVERTISERS! 
, 1-800-223-7524 or jserrette@billboard.com 

DUPLICATION DISPLAY UNRS BINIOIUPR:Y SALE 
REPLICATION PUBLICITY PHOTOS CGI.LECllaE 

VINR PRESSING INTERNET/WEBSITE PIB.ICll10NS 
CD ROM SERVICES SERVICES TAI.ENI' 

DVD SERVICES FOR SALE BUSINESS SERVICES SONGWRIIERS 
PROMOTION & MARKETING MUSIC INSTRIJCJION 

SONGS FOR SALE SERVICES BUSINESS OPPORIUNfflES 
MUSIC DISTRIBUTORS COMPUTERISOFTWARE DEALERS WANTED 

AUCTIONS MUSIC MERCHANDISE RETAILERS WANTED 

RECORDING STUDIOS T-SHIRJS WANTED TO BUY 

REAL ESTATE EMPLOYMENT SERVICES CONC£RI' INFO 

INVESTORS WANTED PROFESSIONAL SERVICES VENUES 

STORES FOR SALE DJ SERVICES NOTICES/ 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raiSing their prices, we 
are slashing ours. CD's. LP's, Books, cassettes 
as low as 50 cenls. Your choice from the mosi 
e-x,ensivt listings available. 

F01 free "'~!09 calf (609) 890-6000. 
Fa.x (609) 8.90-.0247 or write 

Scorpio Music. Inc. 
P.O.Box A TrMlon, N.J. 08691-0020 

email: scorplomusOaol.com 

FREE 
(Advice) 

HOW DO YOU MAKE 
YOUR CLASSIFIED 

AD PAY? 
By running it consistently

consecutive weeks-for impact!! 
Rarely does a prospective 

customer reply to an ad the very 

lirst time ii appears. When that 
customer is ready to buy. 

Remember, the very week he or 

she is ready your advertisement 
should be in POSmON. 

Stay ALIVE and SATISFIED 

with an ACTIVE CLASSIFIEDII 
TOLL FREE 

800-233-7524 or 646-654-4697 

STAIE HYPNOIISI' 

EQUIPMENT FOR SALE FINANCIAL SERVICES ANNOUNCEMENTS CD FAIRS a FES'IIVALS 
STORE SUPPLIES LEGAL SERVICES VIDEO MUSICWWWIU 

FIXTURES ROYALTY AUDITING MUSIC VIDEO NEW PRODUCl'S 
CD STORAGE CABINETS TAX PREPARATION POSITION WANTED DOMAIN NAMES 
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REAL BIG NEWS 

DOUBLE LANG 

CHO CHO HEELS 

>>Top Bluegrass Albums has 
hosted t ributes to several acts 
beyond the gonrc·s scopo, 
including AC/OC, Cold play and 
Van Halen. This week, t he survey 
takes an R&B bent, .'liS 
Honeywagon's celebration o f 
Michael Jackson, " Songs F rom 
Nevcrland," starts Dt No. 1S. 

» Mark Douglas debuts at No. 24 
on Comed y Digital Songs 
(vlow,1blo o:1t billboard.biz/charts) 
w ith " B ieber Fever." The cut 
p rovides valuable i nformatio n 
about tho op idomic that hns 
afflicted t he song subje<t·s young 
followe rs, It also o ffers this 
helpful O&A botwcon o 
" reporter" and a "scientist": "Can 
adults contract Bieber fever?" 
" Yes! But, It 's mostly single moms 
and subst itute teachers." 

C Re;,,d C hart Beat 
e>Jery week at 
b l l lb oard.com/ chartbeat 

'Teenage' Tops; CD Singles See Surprising Surge 
As expected, Katy Perry is crowned 
q ueen of the Billboa rd 200 as her 
second Capi tol effort starts atop the 
c har l with 192.000 sold in its fi rst 
week. accord ing to Nielsen So und
Scan. II marks her best sales week 
a nd a new ch art h igh . 
She returns sing le 
la d ies to the tal ly's 
throne for the fi rst ti me 
since Ja nuary: Ke$ha 
w a s the las t s o lo 
woman to reign at No. 
1 (with "An imal") . 

Perry's last album, 
"One of the Boys.· de
buted and peaked at No. 
9 in July 2008 with 47,000 sold in its 
premiere ,,1eek. Its best sales frame 
was during Christmas week of2008 
when it shifted 63,000, but on a lower 
rung on the tally. 

Perry has been red h ot this year 
o n the Bi l lboard c harts, havi n g 
earned a pair of No. ls on liot Digi
tal Songs with "California Gi rls" and 
the new album's title track . .. Girls" 
has sold 3.6 million downloads and 
is 2010's second-best-sellin g song 
next to Train 's " Hey, Soul Sister" 
(3.8 m illion). "Girls" also s pen t s ix 
wee ks at No . 1 on the 
sales/airplay/streaming hybrid Bill
boa rd Hot I 00 chart and three weeks 
a top the rad io-based all-format Hot 
100 Airplay chart. 

All of these statistics made some 
industryi tes think that the "Teenage 
Dream" album was going to sell a lo t 
mo re unit s in its fi rst week (see 
s tory, page 5)-

Though Perry's album could have 
made a bigger splash, 
it ' s clear that some 

artists sim ply resonate 
more on the track level 
th a n on th e a lb u m 
level. And right now at 
leas t, Perry is sel li ng 
boat load s of trac ks. 
She's s t ill a major star 
with one of the biggest 
hi t singles of the year, 

but consumers just aren' t will ing to 
fork over $10 for a full album's wor th 
of "' Drearn'' yet. 

Of cou rse, there is a lso the contin
uing e rosion of album sales in gen• 
era!. which is reflected not just in 
the debut of "Teenage Dream,• but 
in every tit le on the Billboard 200. 

There a re many acts that have felt 
the st ing of a huge hit si ngle not 
t ransl at ing into huge first-week 
albu m sales. 

For example : Flo Rida's 2009 hit 
s ingle, " Right Round ." The s o ng 
sold 2.6 mil lion down loads before 
h is " R.O.O.T.S." set charted on the 

Bill board 200 at a tepid No. 8 with 
55,000 copies. 

For Flo. i t was absolutely all a bout 

the tracks. He resonated as a singles 
art ist a nd d idn' t t ra n s la te as a n 
albu m artist. 

Obvious ly, Perry's siluat ion is dif
ferent. Not on ly has she sold a heck 
of a lot more songs, but her album's 
first-week debut was mu ch large r. 
That's a good sign, perhaps pointing 
to what could be a lengthy chart li fe 
for "Teenage Dream.· 

SINGLES ACTION: It's not o f\en we 
have a reason to spotlight the liot 
Singles Sales chart, but this week 
we're making a n exception. The tally 

KENNY CHESNEY 

(see page 36) tracks not only physi
cal single configurations like CD sin
gles and 7-. 10- and 12-inch vi nyl. 
but a lso digital single bundles. 

All top nine tit les on the list sell 
a t least 1,000 units, with the No. 1 
song-Kenny Chesney' s "The Boys 

of Fa ll"-moving 6.000. It's the first 
time the top nine have all shifted at 
least 1,000 copies s ince the Ma rch 
11, 2006, chart. 

Ch esney' s two-t rack CD s ingle 
joins titles from Selena Gomez. 
Z ac Brown Band, Sugarland, 
Llnkin Park, Katy Perry, Bllly Cur· 
rlngton, Ne•Yo and Usher in the 

top 10, giving the chart an atypical 
A-list glow. 

Labels have been experimenting 
with two-track C D singles lately
some e xclusive to one reta iler and 
some not. And a few of those CD sin
gles come with cou pons toward fu. 
ture album releases. (Thin k of it as 
the physica l version of the "complete 
my album" scheme.) Others have 
sticke rs promoting the chance to pre• 
order the artis t's upcoming album 
from the retailer 's website. 

A total of 56,000 singles was sold 
last week, which is the biggest frame 
for singles since the week ending 
April 18, w hen 62 ,000 were sold. 
That latter figure was the result of 
Record Store Day festivities, when 
many in die retailers were stocked 
with well-hyped exclusive singles. 

T his week is also the best o ne for 
physica l s ingle sales since that April 
18 frame. Out of the 56,000 sold last 

week, 37,000 were physical. That 
matc hes the 37,000 physical copies 
sold in the week ending April 18.ou-

IVla rlcet \f\( atc:h A Weekly National Music Sales Report 
!~-~\~',!] 

Weekly Unit Sales Year-To-Date 
DIGITIJ DIGITAi 

Al&IJJIIS AlllUKS• W.CIS 2009 2010 CIU.NGI 
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JERScY SHOAE . • . .. 178 TIWN . . •. 
SCOTTPI.UUMVS. Tf£1'SONGZ 
lllE WORlD . . .41 JOSH TlJKR 

STEPll' 3> ....... 120 
TIE TWUGtlT SAGA. 

"' 

Mothershlp fl 

Oracular Spectacular e • 
Tonight 

Gttl 011 On Thtt Pain 

Ttte Generous Mr. Lovewell 

Twang • 1 

Ttle Blueprlnl 3 • 
We Are Young Money • 

w<:IWttTS2010 171 
161 VAM~ WUKlNO • .127 

GECJIGESTlWT •.•.. 198 
SUCWl.NI) •.••.•.. 139 
TA'I\OASWR •• ..s&..115 
THESWORO ,, 2 ., 

·:· .i~ rnmEJ.Um •.,• .. • ....... •m .. • .. • .. •,,., 
.... 1,3 ~J:1.(.~1 111!11!111!1111•111!• 

OENI NEWORWHS .162 't'OUNGMCKY ...... 200 
lfTSGll'.TlW EClf'SE ,., tt UIQ.EIW,Cl((FI I~ 

JAM •••. 22 

GlEE:lHEMUSIC, _, 
'""'"'"""" 

CARRE LNOO!WOOO . 62 FIX>'JlUYi:tril'I-N .106 
ICDTM~8»1 .•. . !&& t(IW3,3 ........... 107 

60 n.!lYSlCCftOSTO USHOI . . ,, 19 tl'JW3A .. . .ZS 
~ ••••••.•. . •. 144 
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44 
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ARTIST Title s.i" 
IWIPRlliff & NUMBER f DISlRJIIIJRINJ lA8ll (PRJct} tt 

CASTING c~,OWNS tne Attar Af'l(f tne Door • 

Ono Ollne Boy$ • 
Journey's Gteatest Hits • 

Taylor Swift II j 
rfumber Ones IJ 

Olllj By TM N'l!hl • 

Wicked • 
That lonesome Song • 

Nott,,no But ™ Be,t • 

Hel!O Lovt e 
Greatest Hi'ts II 

Greatest H1ls Volume I 

UIWrlate SanEana 4!J 
~~~Ot.s~~;~f, t THE SILVER BULLET BAND Greatest Hits m 
~~DoJ:~;,.~uc ZiOSS6"1l~ 18" 00 Rool; N AoH Jesl!s IJ 

~~GJ~~tL
1
::oADWAY CAST RECORDING .ffley Boys • 

~~~~i;~~t~~~~SlC 19 98 The Essential Mich.tel Jae~ fl 

t! .. ~~::,;~' ~ '1UNTIC 19 9! • MotherShlp fJ 

~~~er 1$$12' /$!).IIY MUSIC 9$ Oracular Spectacular • 

DAUGHTRY OaU911ry El 

P(JLAA/POL'fOOR 5170071\JME 1891rl1 !18 

GARTH BROOKS 
PEARL 213 25 93CO'OVO ~ 

Thril~r ~ 

Twil<,iht fJ 

Gold - Grea1est Hits II 

The Ultmlate H~$ g 

t,~!~cN•~~:8~/! G IS 118 <.:l We Sing. We Oarace. We Stur lhi"QS. • 
NICKELBACK 
MADRtJNNER 618300 18 93 (i) 

MICHAEL BUBLE 

All TM Right Aeasons D 

1rs rll'll! 11 

ir:r~~~~~~~!
21 18 98 

American Mati: Greattst Hlls Volume II • 

THE BEATLES Abbey Road ~ 

1191,fi) 

REl'fl:ISE 41132°/WAANER IROS 18 91 

BILLY CURRINGTON 
MERCURY NlSH\'1LLE 009550,1.IMGN 13 98 

THE STEVE MILLER BAND 

Continuum El 

Me~mca + 
35 Biggest HA$ • 

Some Hearts D 

Call Me Irresponsible • 
Greatest Hits e 

lndes!luelible • 
little 8it OI Everythir')g • 

Greatest Hits 1974-78 • 

I 

~ .& . 

• • ·1~, ~" f." ..... . , ... \ 
I ~ .:;.~acHI , 
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Ci) TOP DIGITAL'" 
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• 0 --=-~ ~~==-----------::,-------

• 0 
0 
0 

18 

17 

18 

28 8 2 

THE DEVIL WEARS PRADA 
HRRET 

ARCADE FIRE 

""'" LITTLE BIG TOWN 
CAPITOL NASHVILLE 

RA RA RIOT 
IAASIM ((ii 

" LADY GAGA 

Scott P11gfin Vs. The Wor1d •l 

The 99 Mos1 Essential Allegros 121 

STREAMLIHE.'1:0.tflM.'CK£JIRYTREE. llfllASCOPl 1\.G.l 
The F~me 23 

~~~:£ /JlG Raymond V Raymond l& 

KEM 
VJ'MR$.AL alOlOWN NMRG@ 

lnbmacy; Album m 6 

Ci) TOP INTERNET. 

~~ 55 ARTIST 
~~ S:! IM.Plbltt Of$TR18Ul1NG,WEL 

KATY PERRY 

HRRET 13&' 

LITTLE BIG TOWN 
CAPITOL NASHVILLE 88755 

Tllle!I su· 
:=I 

Teenage Ore.am 1 

Zornt,;e (EP) 10 

The Reason W'1y 5 

!~~~~:.•tE~~sNoo,zmwJ::~son Reimagines GerSl'lwin 53 
IIAYWIOHTAGHEAHDTIIEPAIIAH DOOS Goo\l.li'i"& ll'eOesDcnlRise g • 
RCA 65086• 

SJli,IJ 66$28,RM(i 

MISS MAY I 
tu:$[10, 

l<!MM>Ollt• 

APOCALYPTICA 
OfllGNET 63590/JIV[(+) 

DAVID GRAY 
IKT/MERCER STREO 70193. OOWMTOWN 

JJ GREY & MOFRO 
ALllGUOR 4S38 

CAROLE KING & JAMES TAYLOR 
fflAR 320$3@ 

KIDZ BOP KIDS 
ffAZOfl & Tlf m.J4 

TM r11a1 Frontle1 20 

Back To Me 2 

Mortt1ment 

The Suburtis 16 

Georgia WarhOrse 74 

l.NeAIThOT,_ 40 

KidZ:8op 18 13 

TRACE ADKINS 
SHOW DOG l/NIVUISJIL OH268 

Cowt10y"s8acklnlown 11 

NEVER SHOUT NEVER 
lOV'EWAYISIRE 52243a!WARH(A BROS 

NATALIE GRANT 
CURB 711188 

RA RA RIOT 
8"11$1.1( 106"® 

HarMOC'ly 14 

love Revolutlon 32 

TIM! Orchard 36 

EXCLUSIVE CHARTS 
FROM BILLBOARD 

For more• th.irt• nndchart d<"lni l1, go lo b1 lt,..c,.,,d t>,L 
and b,·lt,.o,>td ,:c,m. rofrnl1!o d 4.'Vury Thundil~ 

4 16 NOT AFRAID 
UIIMUI fWEB.'SHAOY AfTERMitfH.qNJEltSODffl 

- 1 ;:l~~ ~A~·~::LMER 

8 3 ~';.,EP~!,G tz:LEAM 

l ? ~ ~;!!,N g~~-UKONLM/CH[RRVIRUnNllRSC... 

- I : :~~ ~~~ .. ~~p 
6 4 ~:.~~TA.';,-:_f,ToROs 

10 2< ~: ,:~ .... F[ATu•,o WOWI" tSCHOOI.OOV "™ONO 8 .... N1Sl .. MOJU<l 

16 2 :~~T~~L:~,1~~,tRE 

I LIKE IT 

11 :.::!D YOUR L~ VE 

9 COOLER THAN ME 
ilill PHll~R /J11MG) 

S : : .. ~~ ~liSIAS fUTUfllNIG PnlUll (t/111VEA$.IIL AEl!JtLIC) 

3 J2 :!.~:~~~~Yl.!Y WI.U.IJG i11fML~ lt•G!UiND HU$1t[•AlLANUtl 

4 SI ~~~!~~~~URV lOJ~) 

MISERY 
MAROON~ /A ... M'(J(:TOlit~NTERSOOJ't! 

lZ ~ ~.~~ AFl:,E, ..,,_, 1W1S l"PPV ,OV,l)EC,VOANCE/ft.tlO" RAM .. 'RAP 
LOVE THE WAY YOU LIE 
£1t111E11 ftlTUftllrC AIIWIIIA lW!l l!fAD'Y ASIUIMATH.r1NlEA$COPEI 

8 14 ~~';\~~~:! . .<;~~';~,.. "'"'·" 
10 DJ GOT US FALLIN' IN LOVE 

UStl[R fURJIIIIUii PIUULl UFlCEJJlG 

9 4 ~ ~~ •.:~~OLUG• "1~'1 '"" 8A S 

11 1' :E~~~E~~'r.EJi~ DRUG 

- 1 r.~~.N~i,~.x:;~I!~~.11 .... 
_ 1 ~~E,~,!,G ~~T~LEAM 

NOT AFRAID 
14 J CMINUI r EB,'SHMW AfTERMATH.'lNTEltSCOfEI 

Ci)lHOT~SINGLES SALES. 

d ~:,!i3 TITLE 
D 31 I! i\RTil1 t1Mf'IP1 OCSIRIBUl l!rli lMEL) 

0 1 4 ~~~ ~~!~ 0,! FALL 

0 ROUND & ROUND 
StUIIA GOMEZ. IIIE SCENE (IIOll-.WOOO 

• 1 

- 1 

13 

4 2 

6 I 2 

• I 

7 4 

AS SHE·s WALKING AWAY 
ZA(;SRO'MWISAMOfUI.AL.IIIJAICCSOlt lSOtrTHE~GRIOIJIIO,itllAlll lC91GG(A~IUA( 

STUCK LIKE GLUE 
SIJGAIIWIO fM(ACUflY H.liSHVllUl 

THE CATALYST 
UMKIN l>tJIIC rw.tAN[Ft 8.R0S 
CALIFORNIA GURLS 
ICAJY PlMY U..UUJIIIIIIG SNOOP D0GG CitPITOt 

PRETTY GOOD AT DRINKIN' BEER 
111.lY ti.llliNQ:ION MEROOf!Y lfASH'lllU 

RIDE ROLL 
Lil' I US PIPlUMf 

BEAUTIFUL MONSTER/CHAMPAGNE LIFE 
IIBO DH JI\M,,I OJMG 

DJ GOT US FALLIN' IN LOVE 
USflf.11 FWURIIIG, , rr,uu l.l.FI.CE/JlG 

IF I HAO YOU 
ADAM UMHFtt (19,,'R(AJAMG 

g 10 ;.?,~,LI~:: j~~•w<;,~O ~ O~ WMUSIC -LO 

- 1 : ~~!Ts~ ,o, 

10 7 ~~~~~;,F\.:~YTO DIE 

I WHAr s GOOD? 
? ~ uu mIUIIING m nu. DOM (CINOVf) 
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AIRPU'f 
MONITORED B'f 

ni~l~!l 
8DS Billbeartl® 

Fidelity! 

Sc:ott PIigrim YS, The World (Orlglnal Videogame Sound1rack) 

THE BAND PERRY 
REPUBllC ltASIMllE DIGIT.Al DM,IGN (• 99) 

ESPERANZA SPALDING 
HU.OS W' 31810"/COMCORD j18 91] 

K.ATAKLYSM 
NIJClEAA BLASt 25514108 

CHRIS AUGUST 

Welcome To The Wasteland 

Habits 

The Band Perry (EP) 

Chamber Music Society 

Heaven's Venom 

No Far Away 

Conditions 

LANG LANG 
SONY CU.SSK:Al 71901/SON't' WAS TUI WORKS (15 98) ® 

Plckln' Up The Piece.s 

The Budos Band Ill 

Gorilla Manor 

Lang Lang Live In Vienna 

Memphis 

Not That Far Away (EP) 

Catching A Tiger 

Wollpack Party 

For Lack Ct A Better Name 

Hawk 
Ill< Bon Iver 
dlunmerslrikes 
oulon bis OWII, 
starti~ willl 1,000· 
plus sold. He'son 
tour willl lb! Tallest 
Nan 011Earth 
tlvou~tbl!slaftof 
O<tober. 

The Eklst or The Hopper$: From The Home,coming Series 

Women 01 Faith WOr$hip Team 

THE LOVE LANGUAGE 
M[RG( 366' (13 i3] 
111 (CHK CHK CHK) 
WARP 1ou11· IS 98 

BRANTLEY GILBERT 
AvtMG( ,on 215 jl4 Ht 

Blood In The Gears 

libraries 

Strange W&ather lsn'I It? 

Halfway To Heaven 

a 24 7 AUDREY ASSAD 
SPARROW S1075 ti H 

., 

THE READY SET 
SIRE/tlECA.'fOAHC[ snnJJWAA.lfER BROS 
CRYSTAL CASTLES 

1098 

17 Sl SIDEWALK PROPHETS 
fEAVf;Nl fWORO-c..-ie 881'00.,WARh'.(A. 8ROS (t 08) 

THE LAURIE BERKNER BAND 

" 
The Best Of The Laurie Berkner Band MESSY MARV ANO BERNER 

8ERN0MC 44SS j16Mj 

/ HEATSEEKERS SONGS'" 

LOVE LIKE WOE 
Tiil llWJY SO !SIA(,,O[CAYOANCEJRU'RISE 

LITTLE LION MAN 
MUMFON> & S0IIIS \GENTLEMAN OF THE A(IAO.'REO.'Gl.ASSNOTE) 

BED INTRUDER SONG 
AIROillE OOOSOII I TIR c.A£GOIIY BROntUIS FUT. KEW' DOCSON (GFIEGOflV flES,t0UCt:) 

143 
BOH'f IRACDll$f lA.T\JMll5 RAY J (TYCOON STAIUS.'Wlt'o'ERSi\1. RU'UBllCf 

TOOT IT AND BOOT IT 
't'G (DU Jol.M. IDJMG) 

FORGET YOU (FU) 
CU LO WDt UU'TIWIIR 

WAY OUT HERE 
JGSlt ff!OW'$0N jOOlUMBIA lHASIMLUJ} 

4 2{) ! HOLD YOU (HOLD YUH) 
" GfflWI lYf'! 

15 ::~:~S~lL~ ,~~11~ STAY? 

2 I ~!!1R~~i~~~l.lllNGROME EXECUTIVE 

ALL I WANT IS YOU 
MlllllEL HATIMIIN. J. C0U (IIUDX HiBVSTORM\JM/Jl G] 

Kerrie Roberts 

Caravan Palace 

All We Grow 

Backatown 

King Of The &ach 

Sleel Train 

Sugar 

Stand Up And Scream 

WIZ KHALIFA 
A0S1Rt,IM 2•:IHIPHOP (17 98) 

MIIKE SNOW 
OO\ll'Nl01'1111'0015" (1"98) 

V V BROWN 
CAPITOL U2l5 ll298• 

GYPTIAN 
VP 1867 1598 

AUTOLUX 
T8D0013" 01 H • 

CHARLIE MUSSELWHITE 
ALLIGATOR •939 (1198) 

LAND OF TALK 
SA.OOlE CREEK U9" (13 98} 

REGIONAL HEATSEEKERS #1 ALBUMS 

Heaven's Venom 
Kataklysm 

At the Edge of Time 
Blind Guardian 

At the Edge of Time 
Blind Guardian 

The Band Perry (EP) 
The Band Perry 

At the Edge of Time 
Blind Guardian 

At the Edge of Time 
Blind Guardian 

SOUTH CENTRAL SOUTH ATLANTIC: 

. . . . .. 
Richard Visslon & Static Revenger Starring Luciana, "I Like That,, 

While artist/producer/remixers Visslon and Static Revenger have 

been charting for years on Billboard's dance tallies, this week marks 
the f irst mainstream radio hit for either as this "Jersey Shore" sound· 
track tune debuts at No. 38 on the Mainstream Top 40 airplay chart. 

MID ATLANTIC: 

Black City 

The House You're 8u11dlng 

I'm A11Ye, I'm Dreaming 

Crystal Caslles 

These Simple Truths 

Blow: Blocks And aoa, Oocks 

Deal Or No Deal 

Milke Snow 

Tra\lelling like The Light 

Ho ld You 

Transit Transit 

The Wen 

Cloak And Cipher 

Sale Upon The Shore 

Anamimilguchi 
Scal,.,..-.:1.Tlllllb:tl'~~ 

Blind Guardian 
ArTheEdg.OfTlme 

4 :!!~J,!t~n::,~~~ 
The Temper Trap 
~Ori$ 

8 ~-=-Campbell And M"'1< L.anegan 

Neon Trees 
Hablls 

a Fitz & The Tantrums 
Pk.kln'Up Tht!JP'lecM 

Esperanza Spalding 
Chrtmtlt-rMU$icSoc.ie 

Ill (Chk ChkChk) 
S.,,ting,eWO,rhtrl$n'lfl? 

WEST NORTH CENTRAL 

1 Bad City 
w.kom• To The Wa.UN nd 

12 Tidewater 
TM S.uW8$ail 

11 Trampled By Turtles -4 
Blind Guardian 
Ar The Edge Of Time 

I• 
The Band Perry 
Th(, Sand Perry (EP) 

8 
Mason Jennlng,s 
Live Al Fim Ave 

17 Neon Trees 
Habit$ 

a Anamanaguchl 
Si:d .. 4Tl»llbtt'~~ 

~ 
The Showdown 
8'ood In 7l'le c.ars 

~ 
$,Carey 
MW.Grow 

Data for week of SEPTEMBER: 11, 2010 I For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data I 37 
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AlRPUY &AUS DATA 
YOh1f0RtO e~ t-OKPIUO IIY 

B1·11L- -r,_. 111, l,, n 111d"" 
lJ9ll • 11 BDS X\lif\oJ S<.Jn 

(l\ THE BILLBOARD HOT 100® 

Ill :;Ill I Eli TITLE 11 ji NI II l>HO~tll 4StlNb-witlti;ICJ 
Artist 

IMPl11N I / Wi(JM(J ltON LA8t l 

I I 10 LOVE THE WAY YOU LIE 
ALE)( OA l<ID 1M Mo\THERS.A Gll.o\NT.H HMfCRI.IAl-0 

TEENAGE DREAM 

Emlnem Featuring Rlhanna 
G WH Slt40'Y AfTUIMATH 'tTEASCOPE 

Kefy Pe"'( • 3 

0 
0 
0 

7 

8 

0 • 11 

3 5 6 

2 2 

' 4 

5 7 

9 16 

8 3 

7 6 

14 8 

16 20 

10 11 

12 11 9 

13 12 -

14 13 10 

18 15 ti 

21 18 

19 19 

18 17 12 

19 6 -

20 20 15 

21 18 13 

Bruno Mars 
Tttt SMEEZINGIONS.fff.U)ll 8 MAAS PU.WllENC( i\ LEVINE K CAIN IC W.U10fll HEIOIWATlANTIC 

Katy Perry Featuring Snoop Oogg 
lOOTIWN.D..KS.MAll11Nll~.8MCICEE.C.C8ROADIJSJR G CN'ITCl 

Tayk>r Swift 
IICH,S,MAIII TSl\1H IS'Atll 0 81GMACICIIE. 

TAKE IT OFF KeSna 
0A WK( (K SE8f:Rl.l 001 IWALO.C K(llYt €) J:EM05A8f/ACA.'flWG 

MAGIC B.o.B Featuring RiVers Cuomo 
0A WK( jl G01 fWAtOII cuou.oe R SIMMONS, JA) 0 RE8ElRIXIQ"GIUINO HIISILE/AtlANI IC 

AIRPLANES 8.o.8 Featuring Hayley WIiiiams 
M.PO-. ICllflWII(' !9 R.$1WW()NS, $(;.JfR.Wr$,A.f;lt,Ull.J.OUSSOLLl{l,l~IIS} 00 R{ll{~AOOl,f,;IWIO H!Al\L.Ut.,Um; 

JUST A DREAM Nelly 
JIM JOIISIN,RICO lOVl (C HAYNIS. JR ,J G-SCIIUHR,RICO UM f ROI.U.NO) 0 OERJl:lV.'tAlt\'lRSU lr,lOIO',','JI' 

RIDIN' SOLO Jason Oerulo 
J II R01£M jJ Ot:SROulEAUX.J R AOTEMJ 0 11.E.WG" Kli~ISJ'NARIM IIROS 

' NOT AFRAID Emlnem 
BOl,IClA jM WIDIERS l E R[S:IOM SAMUELS J EVANS 1,i8t.lllll£1lll G Ml,SKAIJ¥ A~UUL\l>il lfllJIS<:OPl 

CLUB CAN'T HANDLE ME Flo Rlda Featuring David Guetta 
OGUEllA Dlu»IOC .:E.v,: C LMWCSION MUREN O oornA Flt:il51UIERG lll(NfOltT @ POl &av ATWIIC 

MISERY Maroon 5 
R J LAN5l Ull'!IIIE CARMICH.All S fARRAA .U:WOCTQHE,llflDISCOl'f 

BILLIONAIRE Travie McCoy Featuring Bruno Mars ; ::~~:~v£M1~a~s, u\\~£XCLU~l @ ~-~~:::~:~n;"~~~: 
; ~ =:tARrEA.A GRAH.W 0A JOtlMS~j @ :"~,°':=:::~~~:~:.~; I 

WILLIAM AOAM5 lAFACLll.6 

FINO YOUR LOVE Drake 

10 

10 

• 2 

12 

• I 

11 

11 . ' 

D 
A b1111pln 
downloadsalf! 
(IS'),000, UP 14\) 
~ffllhelinglfh<I 
I~~ chart·IOpper 
011Hol Digi~I 
long~ wtrilean 11-7 
bounce 011 Hol 100 
AIIJ)~y(84.l 
ml lon, UII !0%) 
IJl)S hlf lop 10 tally 
01111111 ill to fiv,. 

Asracllo play keeps 
rlslng(l3-1l011 llol 
IOOAirplar, up 
ZOll), 
lnmaselorlhel!rsl 
llmt,lnc,lheliadl 
delluledllne 
weelcngo (97,000, 
icTI%),re11111lng 
lhesonglOlhe Hol 
IOOloplO. 

0:.1'1UU ~,NO~ ~,;W!St(.\'IUOllfllllfVltOI.DSJ ~ 0 lOUlfG\IIOllfV~WMISl,L~I~ 

~ i!!Dm 1 ""ER""A"'S"'E'"-M"'E"'-"iW<,._ _________ Kl_d _C_ud_,,ic,F"'eaJ<1u._n-"'n9!.WKan""'-ye:JW"""es"-I tiii7~ P" \'IIAWTl\lf 

: [E 
22

) Rapplf ~kes Hol 
u Shol D<llul as 111! 23 22 17 

29 39 

88 100 

25 28 

27 22 

28 24 24 

31 29 

30 26 21 

31 28 31 

32 •2 

•3 54 

34 23 33 

36 " 

34 35 

37 3-0 23 

38 35 32 

40 •9 

40 33 27 

69 92 

•7 51 

44 38 28 

48 39 25 

46 •S •O 

Nicki Mina] 
• W.I.MSfL fO TliWW.A W41'Sfl.O ffll[W,1,1(.J f.llUQ!ES.W ffi.DE!fl 0 VOUltG MOhTI1C4514 M()t;(Y<\ltMJIS4L MOTOWN 

OEUCES Chris Brown Featuring Tyga & Kevin McCall 
t:MCCALl wcc.-n t.lSIEVf-lfSOIIC llt&"Nlf G J1Vf.'ll6 

HOT TOTTIE Usher Featuring Jay-2 
POLOW DA OON JONES OAWSON E OEAJU C Co\Rl ER lAFACUll.6 

STUCK LIKE GLUE Sugarland 
8 G"LUMOFIE.ti:8U&tl.J.NEllUS , .o fltlTUS.K.BllSH.l'i GAIFflN.S CARil" MERWAY NAStMllE 

BOTTOMS UP Trey Songz Featuring Nicki Minaj 
MNE8£AJl..lll,,\CJ;oEAlfR .Nl\t.RSON.TSCAUS.Et.llts..DAJCHIISONM.»MES.Ol G SONG600ll:A1LANIIC 

THE ONLY EXCEPTION Paramore 
It CAVALl0.PARAMOM (It WILUAMS,.I UIIAO) 0 fU(L(O BY ltAMEM1AJLMl11GlflAP 

THE BOYS OF FALL Kenny Chesney 1 

8 C'-MNQ1u: CHESNEY((; at.-.1KAAO.O l iJANIMILL) G0 8MA 

pmlew !Ing!, ~om 
" li!Ull(omlng 
25 "'°"d se~ "Man 

011 Ille Moon II: !ht 
'° legend ol Hr. 

22 
Raglf," 5111,U 
99,000 downloads. 

2• 
18 

~~E~l~g~~~SGT;A~IENMRG jPMOllllHAN.E UNO A BJOAKlUIIO) 0 COL!a~~ II 
' TEACH ME HOW TO OOUGIE Cali Swag District 

C fOW\.ER.E WE$1 (C f0'WLEFt.CQ.U.CCt1llOS ( W!Slt 0 c»'l10l 

IF I HAO YOU Adam Lambert 
MAX MARllll..SKELUllCK.K UINOUf (); S M.utlllril,SH.ElllUCl(,S KOTECKA) @ 19,'ACA.'Ri.lG 

ANIMAL Neon Trees 
I PA.GH01 TA (T GlENN,T Pil.GMOTU-t CAMP&Etq 00 MERCUltYilD.llil{; 

NEED YOU NOW Ledy An1ebellum 
PWORHV.UDY ANTEIHLUM jD HAYWOOD C KHLEYH SCOJl.J ti:UJI) 0 CAPITOi. tuiSH\'lllL C»'IUll 

SECRETS OneRepubllc 
It llOOER jR.TEDlllR) @ MOSLEY,IHUASCOPE 

HALF OF MY HEART John Mayer 
J ,mtA S JOflOAM J MAVIII ~ COLUMBIA 

BREAK YOUR HEART Taio Cruz Featuring Ludacris 
lCIIUZ f. l SMllll CIIUZ HS4111H C 811:IDGiS 00 Mflt(UltY 10.NG 

SMILE Uncle Kracker 
It CAVALLO (l,l SHAIER 8 OAL'lJ H.oUIOING.J BOSE TOP OOGIAJUINTIC 

MISS ME Drake Featuring Lil Wayne 
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Usher claims four of the lop 40 slots on the Billboard Hol 100-the fi rst time 

he has done so as d,e lead artist on each track-as "HotTottie" soars 88·25. The 

release of his new EP, "Versus; helps stimulate sales of lhe song with 52,000 

firsl-week downloads, sending ii inlo the regio n alongside h is tracks at Nos. 5, 

20 and 40. In addition, Justin Bieber's "Somebody to Love; on which Usher is 

fealured, lifts 97-71 in its 16th week on the chart with a 60% d igital gain (31 ,000) 

thanks lo the song's inclusion on "Versus" and the deluxe edition of"Raymond 

v Raymond," also new to retail this past ,veek. -Silvio Pietroluo11go 

Data for week of SE?TEMBER: 11, 2010 
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OIDOY. Dllll'r 110Nl'Y Ft.lit lL 11AO 80V1lNTEIISCOPE) 

CAN'T BE FRIENDS 
TAO' $OIIGZ SONG80011;1ATVJtllC 

RIGHT ABOVE IT 
lA.WoO"HlfiW.°""4 l,(N"l'\JMPS.tl.l,(ll(Wt 

LETTING GO (DUTTY LOVE) 
WIIDiGfflliilrul.MCII.W~l(O(IS,lJIC 

PUL LING ON HER HAIR 
JIWO.ISIG.lffllNFUl.lD.f!OSS: 

SHAWTY WUS UP 
DCN:RAJW»MAAUS'JII& OWOl>@?SOCQM.IU(Q 

12 ~;~W:~~~!-! MONfY,\lf,IMR~L MOTOWJ411MRG 

10 ::','!~lt!.,~~••cv•OIAJ 

MJIURN FE.U n'.U: 8[ l00A HEIGHTSM'ARN[R BROS 

MAGIC 
I.O 8 RAT, lftUI$ QJOICI (111:~<fW<l lUifl.E..yvK!g 

12 ~~~ YOU (HOLD YUH) 

- ~ 9 l ~~:;!f!lQC·M[\lA.'.PEf JAl,l'10JMGI 

40 31 < ~~Al~r!:~E"'~IFE 

Following her well-publicized pecsonal struggles, Fantasia 
celebrates her 6cst chart-lopper on Top R&B/Hip-Hop Al
bums as third set ·· Back to Me" bows with 117,000, according 
to Nielsen SoundScan. Her sophomore self.titled album en• 
tered at No. 3 in 2006 and "Free Yourself" launched al No. 2 
in 2004, the same year she \1..-on the third season of .. American 
Idol.· "Back to Me" sets Fantasia's benchmark on the Bill• 
board 200, landing at No_ 2, but it's her third,best opening 
sum.(" Free Yourself" entered at No. 8 with her highest frame, 
240,000.) Fantasia's new album comes in the wake of news of 

an affair with a married man and subsequent suicide attempt The singer, however, rebounded to 
hit the talk show circuit and perform on ABC's "Good Morning AmeriC'1" (Aug. 24). "Bittecsweet; 
the set's lead single, spends a third week at No, I on Adult R&B. -Raphael Gtorgt 

42 I Go to www.billboard.biz for complete chart data 

LOVE THE WAY YOU LIE _.., -
3 13 ~~~;..."""..,.,,,,,...,.,_.,,... 

IS~ YOUR LOVE 
~ ClaMJWMlffil.lOt£Y<":A91KmUMlt.9t~ 

IO ~~~~!~~~1-l\MJJ 
7 13 e .~ (~T.~ ~~.::N~;~hl)HlJSTltrATLAlfllC) 

FANCY 
CJ"iMllW UolSMZ2UZf!OJ(jll)('(t$tll)('(~ll)((tMI 

TEACH ME HOW TO DOUGIE 
ALI $WAG 0111 A1'11 

18 :.',R,!;,~!---,_..._ 
PRETTY BOY SWAG 
,ouwi1. 110, Ttll'Ul jCOlLIPARK;1111Tllt$C0P(t 

NOT AFRAIO 
UWIDI !WE8!SHAO't','AfHRMA1tt1NTERSCOP[I 
BILLIONAIRE 
TIVMitUOl'fUl:RIIOll,IIIIM!fln'ce:M:WU.R.MIIWM(IIIWI 

BREAK MY BANK 
nw IO'tZ FUT. n'Al fSltOTIV1J..S't'lUIA/Yl'ARXER 8ROS ) 

23 ;~;~t::V~~I~!'$ fCIElOEF JAMIOJUG} 

POWER 
uwn WUT (ROC-UELLA.OEF JAM. 10.IMGl 

TOOT IT AND BOOT IT 
l'G rof;' JAl,l i (>.JMG 

32 ~i~~,!!.Y~ -·awe,.,nff--
GET B IG 
OORRGUIIMlNGfltlUS/11 

CLUB CAN'T HANDLE ME 
no AIDA FUt, OAVIO G;l,lnTA f!'0£ 80'f1'1~AMTICI 

HARD IN DA PAINT 
WJ.UAO(DFi.N(1011!1A(JC:$0..MA$'11J.M.\\111'6t.l!R)S.) 

UP ALL NIGHT 
CMllMIOlMU((IJG~M)('(~ 

Data for week of SEPTEMBER 11, 2010 
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Artist 
lM~INT PflOMOTIOII LABEL 

Chrls Brown Featuring Tyga & Kevin McCall 
e , 

Usher 
0 WACE/JtG 

Monica 
0 ,AIRl.4G 

Otake Featuring LIi Wayne 
e 'lllNJ IDE'l'.c;.IS-l.wCNYUMRi,ll l,Q'JOt,M.Mll 

Alicia Keys 
E) MBKI.AIRl.4G 

Nicki Minaj 
VOU'WG IKIIIEY'CASH UOIIEV,'lllll'YUISJil MOTOW!la\lMIIG 

Fanlasia 
0 19'J.'Rl.4G 

Rick Ross Featuring Stytes P 
G IMYBACtl.SLIP-N-SUDEJOEF JAM,10JMG 

Drake Featuring T.I. & Swizz Bealz 
'l(tJIG l(lfl('A900ft\,N,861t l,Qll)Mil.l«, 

T.I. Featuring Ke1i Hilson 
0 GRAND HUSTLf/Alt.ANflC 

Emlnem Featuring Rlhanna 
@ WIB,'SHAO¥'!AFTERWiTttilftlASCOPf 

Soulja Boy Tell'em 
0 CDlUPARK/llfllASCOP( 

Kem 
@ UNMRSAL MOTOWNi\JMRG 

Jazmine Sullivan 
0 J,!Rt.lG 

Lyte Jennings 
E) JESIJS SWINGSIASYllJM,'WARNElt BROS 

Jaheim 
1 BARIAS.C tCAGli!HS I 81Ul!AS,C Hil.<l(IINS MJONIEL.C OliAMHRS.J ffOAiiUND AlUNHC 

TEACH ME HOW TO DOUGIE Cali Swag District 
C fOW\UI.E WEST((: fOWI.ER.C.GlEE.C.Cta.OS.E W(Sl C»'IIOl 

LOSE MY MIND Young Jeezy Featuring Plies 

AIN'T LEAVIN WITHOUT YOU 

0 0 CTl!OEF JAM,10JMG 

Usher Fealu,ing will.i.am 
0 llf'Ac:E/JLG 

Dwele 
@ fl!Jt1 

Dorrough 
El NGENIIJS/(1 

Ludacris Featuring Trey Songz 
@ OTPIOEF JAM,10Jt.lG 

Eric Benet 
0 FRIOAY/fl(PIUSEJ'WARli(R BADS 

Gerald Levert 
0 R19110jAIVNHC 

Trey Song1 
SONG800K/A1UN11C 

Kanye West 
ROC•o\•fElLAJOEF JAM,,1DJMG 

Tank 
@ SOUNOe,,l$(JMDG,lME/AIUNTIC 

Gucci Mane Fealurlng Swizz Beau. 
@ 1017 81t1CK SOUAOIAS'l'UJMfWARNER BROS 

T,ey Songz 
0 SONGBOOIC/AJUNHC 

Wa.ka Flocka Flame 
@ 1017 IRX:I( SCIUAD'AS'l'UJM!'WARN[lt BADS 

LJI Wayne Featuring Drak:e 
T 

A'IJI ~UUWIW~SQ.810t 
Jaheim 

0 AllAHTIC 

Maxwell 
€1 C01.UU.S1o\ 

Dlddy • Dirty Money Featu,lng T.I, 
@ BAD 8.()V11t1'ASCOP'! 

Gypdan 
@OG VP 

Waka Flocka Flame Featuring Roscoe Dash & Wale 
1017 IRICK SCIUAOIAS'l'UJM/tJARN[ R BADS 

Monica 
M EtllDTT,LAMB M (LUOTI (: U.Ml!l,J SULLIVolJU: I.A.St:HT C MCDONALD,J D WlllloUAS @ J,!Rl.4G 

Miguel Featuring J. Cole 
@ BUCK ll/lrrSI OIIM.'A\'E/JtG 

Erykah Badu 
0 COSIROL F~OlJNIVERSAL 11O10'WNUMRG 

LIi Wayne 
0 Co\S11 IIONF'l'i\JNJVIRSAL IIOIOWNUMRG 

All I 00 IS WIN OJ l<halod ~ f.l>.ir\ u.tocris, Snoq, Oogg & Rick Ross 
OJN161'd\M,£LIIIM!D~lfDl.s.WJOIRfSl.CC.R)lllJSJl.UMJ. 0 Wf. 111£ USl1(1 

BEAT IT UP Gucci Mane Featuring T,ey Songz 
OAUMW 80'1' 1111 Q.\Yl$,C Gl10t.$0M I NCVERSOtO 0 1017 IIIJCK S<IUAO AS'l'UJMiWARNUt BADS 

LOVE LIKE THIS Oonell Jones 
0.JONES /CUONLS 0 CANDYWN'fl 

PHONE # Bobby V Featutfng Plies 
JAZ/f.PM,VIHAVES 'AI..EXANCEJt.B'M.SOH,A.LWA.SHlhGl()IJ SIM$,PHA 0 BlU KOU.A~E.U,S·CAPllCl. 

ALREADY TAKEN Trey Songz. 
POlOW Dl OON JJOttES ( DUH Ui(YERSOH A.JACKSON (i) SDNGtO<WArt.ANHC 

I JUST CAN'T DO THIS K. Michelle 
ltJ<ELLV JCELL 0 IITI COMMITTE£/Jl\'E.1JLG 

GROWN WOMAN Kelly Rowtand 
SIAAGA.l E NE-'l'O SC SMfll1 MS ERIK5.llf TE HEl!M~SUI MBEITE 11 R S.fRA UNIVf.RSAt MOTOWN1JMRG 

LETTING GO (DUTTY LOVE) Sean Kingston Featuring Nickl Minaj 
--•~.;,;..- SWGIJi ~ID61W«i8tf.l1NDW.f.D.U4IAAI) G BUUaA.H:~ltifTMPSC COLUWJIA 

Data for week of SEPTEMBER: ll, 2010 1 For chart reprints call 646.654.4633 

10 

11 E 
12 Aoart kom NrlY 

dellul!~tlDl!!eel 
,lol>IJOMWitllhil 
prewiOLIS albums, 
tilt No, l 111try for 
~enus"on Jop 

11 R&8/ltlp•fl<t> 
Albtlms~Uslier's 

I lowest llM1 alter a 
r.-1_,,.., .. 

17 since "8701" 
11 "11!ttdatNo.lln 

2001. 

" m 
12 Atternlne 

constaJtiw 
100,000·plus 
"""-"il«o..,.,. 
!l1lfts !8,000 <opies 
and settles Into Ille 
nnnt1'•Upposition 
ootlltllWboard 

26 200 and lop RIB/ 
Hq,-Hop Albums. 

26 m 
26 

11,eantvaloltllt 
lr>dl'spi1!'lal 

30 slnlllfljl,lltstllt 
lill<'sfntdlarlilll 
!Ince tilt June 1111!1. 
It ddlub at No, 2 oo 
HO!R&B/Hip-fl<t> 

22 

32 

11 

• 11 

31 

Siflgles (vitwablf 
at binboanl.~1/ 
dlorts), 

The ltadsil!llf 
flomUelly's 
ICl(oming 11111 
sllJdloalbum, 
"lowe lett«," tams 
lilhi!lhest debut on 
AMI R&8 {No, 14) 

~,.. 1999. 11 '"'"' 
lhlsdlortwltH5 
millioo Hstener 

Travie McCoy Fealuling Bruno Mars 
ffAPPY SIJ't'.'l)(CAYOAIICElfUELED SY RAM EN "ARP 

Bun•B Featuring T-Pain 
lflllUJ ~ IMCt'RAP•A·lOI 4 ll'E,11AP-A•lDI 

Uoyd 
AWfSOMf. JONES'II.V&Olfl!Alf J JOMtS.f OEAlf.VIOltllAN (!) VOUJ<tG..GOLOIUZ()HE 4JINIERSCOPE 

SHAWTY WUS UP Dond, ia Fealuring Johnta Austin & Diamond 
J OuPRl,C 11.f.Yl J OUPRl,J lUSflll.C WILLIAM$.8 CIUIP£1fl(fl0 0 SO SO Mf,MAl ACO 

TIPPIN' IN DA CLUB Nelly 
»mX,WIQl.\lol.cwF'IIU. >W"IS.~ El OERRTY1UKNERSAl MDTOWN/UMIIG 

TEST DRIVE Keilh Sweat Featuring Joe 
UtE Pl.Al!NUY Bft0111£1tS,l AUS TIN A GrBBS.M CHESSEIU o\USTUIO BROWN 0 JriEOo\11 

MAKE A MOVIE Twisla Fealurlng Chris Brown 
Ut( LE6(110AFIV 1f\AX$T[Ft CI Mn l)!Ell.S LINOL[Y.J-P,l,I 0 GYG.·CAPl"IOL 

PULLING ON HER HAIR Marques Houston F~aturing Rick Ros:s 
l~CSTOW.M!Ql'i~ mw:croJ,UOJS1CN.CSTM.S..wflUWSOIC] @ MUSICl'l'ORKSfJUGICAPIIOl. 

FALL IN LOVE Eslelle Featuring Nas 
NOT U:$1E() Ji()I LIST(O €1 HOME SCHOOL/AILANIIC 

SUPER HIGH Rick Ros.s Featuring Ne~Yo 
~Ftt.El)I' IQfJn'S~CSID'~ 0 0 IIAV8"-CK/Sl1P.Jf•SOOEJOEI JA...,IOJII.G 

GLAD I MET YOU TONIGHT Will Downing 
W OOWNING,C DAVIS OO'IYhlNG C OlYIS 0 Pt:AKJCM.G 

FIRST 48 J•Dawg Feato,lng Sllm Thug 
NOT USTlD NOi LISl!O 0 IOSS lfOGG OUTLAWVEI 

SPEAKING IN TUNGS Cam'ron & Vado 
J IURh'1UU. PIIOAIHSON C GJUS,TWINfRH 0 OIPl.OMATIC MAN.El 

LAY YOU DOWN Jagged Edge 
NOT usn o 8 0 CAS£Vl!!J O CASO',A C tYOlfS,M A VAH IUAltO,l U.ONTILLA @ SUP.Jt•SUDE,•CAPITOI. 

WHEN A WOMAN LOVES R. Kelly 
fl. KHLY R. Klll'O JfVllJI.G 

TIRED Kelly Pri~ 
(i') MV BlOCfJSAIIG GIRL!, W.t.ACO 

Arika Kane 
LtlUMl't1RfY,A ICANE,C MELLE RS (A ICANU HUMl't1REY,C MELLERS G IIS(fll1OW'KIIIS MEOll GROUP 

MONEY MONEY MONEY Red Cafe Fea1urlng Dlddy & Fabdous 
JAHUL SEATS J OENh'Y,J.JAl:«S(JN,O TUCKER SIW(lOO\l,'lli'l<DIMCTIBAO 80V 

LOOK IN THE M IRROR Yo Goni 
S REOO.D IUC11 lM MIMMS,D STEWARI.O IUCHlflOS(JNI (i) INEVITABll/CAStt'n..1.l/GRUIO HAROIJ.'RMG 
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TOP 10 WELCOMES 'BACK' T.I. 

11 

• 

T l. lands his 17th top 10 on Hot R&B/ Hip-Hop Songs as "Got Your Back." 

fealuring Keri Hilson, climbs 14-1 0, Up 2.6 m illion im pressions, it's the rap

per's first appearance in the upper tie.r as a lead artis t since "'Dead and Gone," 

featuring Justin Tim berlake, reached No. 2 lasl year. "Got Your Bad< is T l.'s 

latest effort to rebuild h is image aflerspending nine m onths in prison. It fol. 

lo\1.--S his marriage to h is lo ng-time girlfriend and a starring role in the film 

"Takers: Bui afler his arrest Sept. 1 in Los Angeles on drug charges, ifs still 

unclear how fans will react when "King Uncaged' is released in the fall. -Rapha<I Gwrge 

Go to www.bltlboard.b iz for complete chart data I 43 
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14 

28 

' 29 GET BACK UP 
JGBYMAC fORHROHI/EMI CMG 

6 21 IF WE'VE EVER NEEDED YOU 
CA.sHNfil CROWMS RUINION/PlG 

16 STARRY NIGHT 
CHRIS iltlGIIST fEA'VENJ,W0fl0-CtlR8 

S 31 ALL OF CREATION 
MER(l'ME IN() 

7 2S 

10 10 

8 33 

11 3S 

1• 14 NO MATTER WHAT 
l UIRI( flOl{IU$ REUIIIO ,PLG 

12 

13 

28 

26 

BEAUTIFUL, BEAUTIFUL 
flWICESU Mmsu w fERVENTM'ORO·CUA8 

MV HELP COMES FROM THE LORD 
fME MUSltsll UCflOOTH & HAit 

LIGHT UP THE SKY 
lHEAH[RSIIO 

LIFT UP YOUR FACE 
lHIIIO OAY ESSENlWJPLG 

MY OWN LITTLE WORLD 
NATTIIIWWUT sn!IROW'Uill CMG 

18 ii~~ ..... ~~,:::;~;R: N~,WORO-Cl.118 

19 r~~s:.TR::
1
~0THER DAY 

YOUR LOVE IS A SONG 
SWITCIIFOOT lO-NtRtASE l'EOPlt/(:flEOENTJAU(WII CMG 

10 ~~.~;~!.N,~~~u!~E WORLD 

17 ~,:,~A~,!!1; 
0
-:_.~~ .. LORD 

lS ;,~~!~1~0G HOLY 

HANGING ON 
INTI IIICOll $PARlt(IW EMI CMG 

HUMAN 
IIA.TAUE li,IWIT CURB 

ONLY YOU CAN SAVE 
Clll'IIS SUGII W0Ftl).(:Ult8 

I W ill FOLLOW 
CIIAIS f l)WLIJII SIXSTEP'$•$PARAOW (Ml CMG 

WALKING ON THE STARS 
flNIUfl 1 CNW F-tAVUfl/W'ORO,CUltfl 

LET US LOVE 
IIH0108RUJll( ULolJfllC,-WOJIO•Ctlll8 

COME HOME 
llMUIIW SPAJIRD'N UM C 

12 ~~~~ !i\~iz .. CflY 

OUT OF MY HANDS 
~AAS Of CU.'f Gll,W »ATTERS/CSSUIT~l/Pt.G 

HALLELUJAH 
MEAJllEIIWll.UIMS INO 

16 ~~~~:F :~ !~JIEHJWDIIO-OOH 

20 ::!Es~~ ! ~~~~OMENT 

17 f~tT!:'AY 

DEAR X (YOU DON'T OWN ME) 
OISQPU INO 

WHAT LOVE REALLY MEANS 
JJ IIELUR SIONE IA.BL( 

TEMPORARY HOME 
CAFIRIHIIOOWOOO 19,'ARI IA. HA VIUl 

10 ~:: .. ~!:nt'~~!;.!/:~Row,n•1 CMG 

CLOSER 
UM WIOOlt WHIPLASH 

Jaemy Camp claims lis fi~I No. 1 start alMI ,......, __ 
lo1Rlh lead<r -~I Ofl loP Chr~llon 
AIMrms, as "We Cry Out: The WOl1Nll 
Pro]ed" tates the Hot lllol o.but. Up 
518,000 im,.essiom, lead single "Jesus 
Saffl" ls the l"mlest Galfl<I 011 Christian 
Songs (10-9). 

Ilsa Page Broolrs notches h,r fi~I B~boarlf ~ 
No. 1 with "I Want lo S,y !hank You" (l-1) 
on Hol (,ospel Songs. Broob (O•pas!Ol1 lhe 
Restoration l~loW!lllp CINJrdl In De~~t 
witt, her tmband, Mi<hitl. The church's 
YO<al grorJP, ROI~ Priesthood, bad<s Ilsa 
on the lndr. • 

44 I Go to www.billboard.biz for complete chart data 

Ii §il!i TITLE 
: ,umtr IMPRINT PFtOMOJION lAIH 

0 2 12 
LEAD ME 
I 1 ' z ' 2S OUR GOO 

CIIIIIS TOlolllN SfXSTEPSl'SPARRO'N1tMl CMG 

• 16 BORN AGAIN 
IIIWSIOVS INJ>OP 

4 ' 20 IF WE'VE EVER NEEDED YOU 
CASTING CROWN$ REUNION.PlG 

• s 26 GET BACK UP 
TOIYMAC FOREFAONTJtMI CMG 

• 6 30 All OF CREATION 
11:JIC'l'llll lNO 

13 STARRY NIGHT 
CIIIIIS AUloU$T HRVEMT1WORO-Cl118 

7 2, BEAUTIFUL, BEAUTIFUL 
FAA/IH:£SCAUTT1STUU FtlM:IUfWORD·CURtl 

10 2S HEALING BEGINS 
TUITH AVENUE NORTlf RltJNION;PlG 

11 14 NO MATTER WHAT 
Kt RRl[ ROltRTS AEUMIDN,1'1.G 

16 GOO GAVE ME YOU 
OAYE BAIUIES AAZCIR & TIE 

13 9 JESUS SAVES 
Jt~M't' CJ,MP $[((1()0111 t NAI~ 

12 29 HOLD US TOGETHER 
lrlAft lrWIUl 1$$1N11AUPlG 

15 16 MV HELP COMES FROM THE LORD 
TIil MU$[tJM S[C(lDOIH & NAil 

16 LIFT UP YOUR FACE 

e 18 9 

17 17 19 
lllVlY[lSS(lfflA 

e 21 1S 
YOU CAN HAVE ME 
&10£WAU: l'MPH£1S: flAVOOfWORD.CURB ,. 19 " 
GREAT ARE YOU LORD 
,-u,s, CIU.lG I DUN IND • 22 ' 

MY OWN LITTLE WORLD 
MAIDl£W '#HT SPAJ:IRO'i" tM1 C-'IG ., 20 " 

FIGHT ANOTHER DAY 
MICISOI flOAD nro 

G 23 7 KEEP CHANGING THE WORLD 
IIKUCIUIII: Wilt! U CIU.E CllR8 

ONLY VOU CAN SAVE 
CIIIIS SUGH WORD-CURB 

SOMETHING HOLY 

•f iiCHRISTIAN .CHR'iilal 

all :;Iii 5!i TITLE 
i!!:li ~I Iii ARTIST IMPfllNT PROMOTION lA11fl 

0 ~0Mfl'.T~l
1
NG HOLY 

0 2 9 ~::ilR$~: THE SKY 

] l0 ~~~o~!.;~~r~""'•-WORO·CUR8 

8 11 =,~~~; ,?,t', J,HE,~J:.~ s 

12 

10 

NO MATTER WHAT 
KER~[ R08ERTS AEUNION/f>LG 

KEEP CHANGING THE WORLD 
llkUCIUllt Wlftl U CIU.t CllRB 

l1 ] ;,~!~i:.~~~ilHANAll 
0 13 12 ~:~ S1W SIUE SI« 

• 
10 

11 

• ,. 
14 

e -

4 17 :...~!~!~E~~HUNAI. 
9 11 ~11~~-:f~~K; ll~~O WAIT 

3 23 ~~ ~! "'""'w'"' C•G 

1s , ~,:[.~~,;.~~:t:cE 
18 ';t;,~J:'AY 

19 ~~~•T•~~JHER DAV 

17 7 DEAR X (YOU DON'T OWN ME) 
IPU IN 

16 13 

18 7 

22 

19 ' 
20 6 

23 

2S ' 
27 ' 
26 7 

24 16 

YOUR LOVE IS A SONG 
~wtTCtlr<IOT lOllitnCJI:::< l'(OP\l!Cfl(O(NTtAU(MI CMC 

THE GOD I KNOW 
ME I ll M0nl)I C(MIAIC,tlY 

HERO 
ABAMO(III F()AEF~HEMI ClotG 

HANGING ON 
urn NICOU: $PARROW '(UI CMG 

FORGIVEN 
SKJUO IMO 

STARRY NIGHT 
CIIIIIS AUG\1$l HRVENT1WORO•Clll8 

TRINITY 
PIJ'[RJOIIGUH A&M 

THERAPY 
RUIUIT l JNVAG 

Ii §i l!i ARTIST : nn, IMPAIN'J & NUM9Ut ' OISHU8U11WG WEL ! 
1 25 II MARVIN SAPP 

H(M I AM VUIIJY S3156,·AG 

Y'ANNA 

15 43 

JUSJ L(M; ,l,U;IC'Mlll,D005ffl066,1,1,.61::l'IOR.I) 

VASHAWN MITCHELL 
lJIIIJWtliUll VM,\lf 06601/EMI GOSPEL 

VARIOUS ARTISTS 
LHIIITIIE'#OIW fllAWYOJ,10 1111(J(i) 

BEBE & CECE WINANS 
snLL S&C 3110$.'llhl.lACO 

HEZEKIAH WALKER & LFC 
SOUL!O 011T \1RIIY 23-481/JlG 

FOREVER JONES 
G£T RUOY EMI GOSPEL f.1128 

FRED HAMMOND 
LO'Vt UIISfOPf'AIU: f lfAMM0110r'VERIIY '"t1 fJt G 

JAMES FORTUNE & FIYA 
OIC(IR( 8LAeK$Ul)ltE 7),iY.'()lll01'110E. 

WILLIAM MCDOWELL 
AS WI WOlltSIIIP: LIV( (I SI 

e 36 10 DARWIN HOBBS 
CKAMON IMAGO 0(1 $801 ,. lO DONNIE MCCLURKIN 
l'UrYUS'f \11:RITY,UGACY S7M3, SOHY MUSIC 

18 11 10 
TRIP LEE 

lNf:: RAlll'Ofll US Ef'M~30iO'WCRDMJt: 

21 KAREN C LARK·SHEARD 
All I It Olf'E WtW 9373&1tMI GOSPEL 

17 JUANITA BYNUM 
lolOlll rA$SlOtl flOW915a 

10 DEWAYNE WOODS & WHEH SlHGERS MEET 
MY UfFS L't'RIC OUll l WATtlWERITY ~263'JLG 

VARIOUS ARTISTS 
GllNllE&OSl'lll~~\EA'1'r~ 

21 LISA PAGE BROOKS 
STROflli HABAKKIJI( 0104 

l ~ . HOT-GO~ 
4 SONGS' 

12 12 3,3 !~~Nl;li(~AMl/SftANACIIIE ~it 
15 8 I FOUND LOVE (CINDY'S SONG) ~~j 

I EIE I UCl WIIIAN5 tl.S.C,'Mo\lAOO - , e REBUILD: THE REMIX I•~ 
1

~ :: 6 ~;~~~~:~~~~=~~AIJY/AG t iJ 
JOIIAfKAN NEl.$01 INTEGRll't i;f e l6 6 NOBODY GREATER !!D 

1; 17 12 ~~;;L~~l:lLCMl~CL ~j~ 
18 18 15 :;~=~WJI.OlffiJU.«.Qil;l'l!JI.O ii! 

,i. uRVUI KIIIOOOIII i ot 

CHAMPION 5 i~-
21 [loUIWIN IIOll$ llAISOlf RlCORl)SflYSOOlflM.-.00 DEi ~,! > 

I GIVE YOU PRAISE - • 
UR(II Cill.ilOOSPOCENl FtlCNERITY/JlG O : 

l& THE GREAT I AM (LIVE) -

1
,~.N! 

UflNtst fu&II 9lACJ:Sll0K(JW(IRLOWIO( .!I~ 
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ll(LU' Rlfl:TADO fU.l COIICHA ltllKA UNIYEltSW)MIG 

8 7 :?..'/.~~~ ~.: STAR) 

I LIKE IT 
1Mf!9Ul IGLESIU fl.U. PITBUl.l UIHVUIS.AL AEPUBLIC 

BEAUTIFUL MONSTER 
llf•l'O llf:f J,Y,L~DJMG 

V.I.P. 
ZAYJU.BRAllllO 

LATELY 
MACY GM.Y COHCORO.'CMG 

ONE (YOUR NAME) 
S'MDmllOJIIM,IA,l,fUl'.f'IWNi.L A.SJRillMR(S\fQICNffll,_ 

9 11 ~~~:~~:T~~~~SCAP1l0l 

.. ,, ::~~r.~~,i;,i,l~~JWORKS) 
1 13 ~,~!.~);,~~~-~, •• 

POP GOES THE WORLD 
IKE GOSSIP COl,1JM91A 

YOU LOST ME 
C~ $1IIU.Ai.l!IL~RA f!GAJRW.G 

BODY SHOTS 
l4CI IAflAGt.lA ffll. WDM.lll$ OIJRB, 

COULD YOU BELIEVE 
AIIN.i.Pt lM 

I TOLD YOU SO 
SIIU»G( MUSI. WQRtO 
ETERNITY 
GUAUJOSM l OJ IGORIUSKA MOO'iAIICE 

ALL THE LOVERS 
ffll( MIIOIIUI: PARLOPIIONE!ASlRA.l.1,\1:RKS.1:APII Ol 

SAY I LOVE YOU 
lAIOfWI DI 

28 2l g : MA~~ ftAT. OEIIY HOllDAY l Lfl GROOVE 
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I 96 LADY GAGA .... II 

40 :t!::!~G~ J(!Q)UE.~t.r2'Q • 
• LADY GAGA I 
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49 ~.:~\if.,,.,,._.,.,,,.., .. 
6 9 :,~~r\3,,..,, "'"' FINISH>nu•••~ 

7 7 M.1.A. 

18 

,. 
15 
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STIWIGC WUTKUI lSWT IU WARP 10191• 
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RM'! llllA MIU t l D GUM 9185C) EXIASTRALWEU:S 

CARAVAN PALACE 
CAIi.AVAii ~l WRA$H: ffl 

60 :.::.~IUX~t/lR:Q'.l'E DI~ 
12 RATATAT 

U't XL-t5S ' 

31 DJ ENFERNO 
UllAA DIJIC( 11 Ul1RA 2'317 
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RlllU.CK OfAfflTUI ltAMC MAIJ5TRAP2'114/I.URA 

MATTHEW DEAR 
IU.Cl till GHOSTLY llfTUINATIONAL 1?0' 

1s ;::~~ s~ IIJY.Wla-mruRJ 
I MIIKE SNOW 

-4g ~ MIIKf INOW OOWNIOWH ;ooas• 

11 ROBYN 
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10 ~~:£;f~~~r!i~~~~A~~~~A~~RG~ 
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35 ' G[OftOE ltOOOS FUT. SJtOOP OOfill OAU',!AN 

<-0 • 00 FOR LOVE 
VINNY TROi. FUI.JAJOEMI vtOA CURWE 

35 8 HOT•N•FUN 
N l " 0 f(AT, JrlRll' RIRU SIAR: TR• INT R 

43 • FLAT FOOT 

19 

26 

46 

47 

38 

~= as TITLE 
3111 ARl!U IMPFIINT PROMOHOll lABH 

5 5 ____ ,_.,:...,,,,E,,,~,,,o_,,,...,~,,,P"-'E:'-'~"""-! -"'~•ee~~"-' l-"-1f_,,,: u'-'~"'~'"lR,., 

2 6 ~!~:~~l:u11vi1DJMG 
I lO~ ! ~;u~!~!~ li NEXT PlAIEMJ 

6 7 ~~R,Q,fflUL~~ 

7 22 ;J;:~~A ';~~EJl!iiUl.11111 CAlfULIRA 

5 ~~J',?.r ~J,!c~~~~;,~N LOVE 

8 12] e!~~ . ~~~IG 8EAT1AltANTIC 

IS ~i!~~!~:!~~~ ROIBIHS 

11 •I ONE (YOUR NAME) 
- · ~IOJUIIIIIAlKN:PIWWl.i.J§lfl&,(~ 

15 3 ~~E::f c~ ~~ EAM 

10 10 :;~,~~;f:.~ OAWIO OUffiAUNIVfRSAL MOTOWN 

4 13 ~~~~~: J!~:N ME 

LOVE THE WAY YOU L IE 
tllllUI Ft.G. MWINA'•.{9.'StUOY AFl'[RM.l1KttrutSCOP( 

l'M IN LOVE 

DANCING ON MY OWN 
fll08Y11 KOHIC19"NA/C1tfRFMR([111,1lfRSCOPf 

HIGHER STATE 
eAMl' F(AT, ,oo,i CD«NOR N[Xl PlAT[AU 

18 16 18 =~:~~:ltsS7ARltOCIROC ltuJ()N COlUW.Bhl. 

22 20 2 

23 13 

FEEL IT IN MY BONES 
TIU TOfl.ll. THAN t SARA ULTRA 

LETTING GO (DUTTY LOVE) 
S,f;AJI lllllli,SION FUT. JIIIClll lWIAJ BUUGA IIEtGIIISJfPIC 

JUST THE WAY YOU ARE -~~~~-~~----
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~ MY Otll lNl)Olft.'f' fillllll VERVE 012'S63"/VG 

5 17 NIKKI YANOFSKY 
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HILARY KOLE 
YOO ARE flt( Rl JUSTIN TIM( 8561 
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28 MICHAEL BUBLE 
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51 FRANK SINATRA 
ClAUIC$11.lfM I HWt(StU,JRI.EHI !l&M4<AM<l 

• Ill ~111 !:3 ART1ST ~ 
!I !1'1'! TITU lMl'RJNT& NlJM8UIIOISIRl8UnliOL.IBll ~ 

1 2 .ll:IILlB-~R~1A~N~.,;.!!!!;1L~s~o~Nlll!!i.11!!111!9i!l.......l 

0 3 g ~iR~!!s~ CON&OADllOU 

2 2 =i::~~!~~10•,WCXJII) 
10 ~:: :~: ~~:~;:~~I( 0001' 

19 -:::i,~:.~~ ~.~r:..,, ... 
4 6 ~ ~ ~ ~1~~.~:ERTSON 

7 9 ~:::~~~!~!.~~;ORTCOHOOf1D3191 1 I 
S S ~~$~[!iS~~~R~ N 'N' RtfVTMM •1 

lO 3 ~J.~Ro~!,!'.~ ~O~ 32001J1:llNC0RO 

INCOGNITO 
TIWl$ATUlITIC RP». Stto\NACttlE 5183 

NORMAN BROWN 
St:NOIIIG an lOVi P'f:AI( 313?1/0DHCOII0 

49 ~~y~'IM.tiCQATCM~W.,•(,2'52 

CHRIS BOTTI 
ORSIOT'Ttlll ll0Sr0K~397S$)NIU( 

M INDI ABAIR 
IN 1t1., 1 SHRlO HU.OS UP 31837/CONCORD 

M IKE PHILLIPS 
M.~ Q>OEN BUCH 0009t 

1~ . sMOOTH,JAzz_ l'"i\' SONGS~·- -
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18 

1 20 

3 28 

5 31 

• 16 

10 13 

6 9 

7 22 

CHRISTIANE 
FIICIC WUN ARTISTRY 

BOSSA BLUE 
CIIRIS SIANOltlMG ULTIMATE Yl8E 

TOUCH AND GO 
J.UZNASH.RS fRIPf1N 'It flHYTHM 

FALL AGAIN 
llt MIIY 0 F(AT. llotlll TIMC:llf CONCORO,'CU(l 

HEART AND SOUL 
~EMNY G CO!ICORO'CMG 

MAKE ROOM FOR ME 
Jl)JIAfilAII IUJT\Uil R[NDlZVOUS 

24 OH YEAH 
WAUEA t WLlY HEAOS IJP 

STEPHEN HOUGH 
CMOPllt UTI MAST[RNC(S: H'VPUIION 577&4 .. ==~:wa~s:=s=., ro e 1, a ~'!~~G~Ot~~ralJ>: 

G 10 -4 :.=..~~:~.:= 
7 3 301 ~ ~~~.:=' I 
8 

1 1 S 28 JM(,11 51111>$ MY SlllJl SKAOQW M()tJNUIN 50~1 

12 •O :~:: ~ ~ T~ R 55i2S11MG 

PAUL LEW1Si1!BC SYMPHONY OFICH. 
eltlllOVU ttiRM0hU MI.JNIJ4 ~ 

toWNl>stB.I.EYiTASMNfiNI S"tWHONYORCH. 
fllE IIOIWfTIC PWIOCONCEfll0•.$1 IM'lfl:N67.U 

tr )kR¼#lt1t#HI :111;rJ 
11 ~1:1 !:3 ART1ST ' 

!; 1:: mu F,U.PR!:NI , NUYBEA, DISIRIIUIIJfG l AIU\ !J 

8 

8 

• 

1 8 STING 

2 B ~V~~~~S:RD~~ 0Hit2 

6 44 ~!'!~~~~~!~!c~~~:: 
5 65 ~v~=~~0.)55CSCRJ.P 

4 12 :~NM~ : E~ A~ !~ ~ 

3 3 ~~;~~~~,W>U~~'OO!XmtEX 

8 11 ~~~~:!~! 1~ ~ :~!!~MER8ROS 

] g ~g~Kt~!: f~ fAT!NG W EX 

9 s I ~!x.A~~~~3~~R 
10 10 n ~=l~R~<;_~=T1AN2168Ml.G~ 

12 12 ~~~C~ ~~IIONtS014271fUl,ll(i-) 

12 11 17 = :~l~~ l~ A,TOSCJlft 

I 

14 44 ~:i·= ... ~f'Jl.'1'"~0)$'Q(IO,P@ • 

13 36 =~i:..a:=== 
ANDREA BOCELLI 
MY CHRSSJMAS SUGAR O13~31{1){CCit.® 

15 RHIITIT a 

Ci) ?"Qcf R=t""D,,...,,.'A-:-rt =e -=-=u .,,..,M=s-

t;l:I Sil ARTIST 
~i ii mu lllf'ftlllll 6 NUMBER I DISUll8Ul»l'G l.UEL 

CELTIC WOMAN 
SOIIGSUOIIM l{NIT~ 

GAELIC STORM 
CAIU.6( LOST Al.AIM 201001 

3 s1I ~~.~~:~~~~~:~~A 
4 4 23 ~ E~~,..J~NOER 

8 
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~I II AIIPSl fl\lf'Rilfl I f>AOM0110N lABU } 

3 

0 

CUANDO ME ENAMORO 
Ell'ICU:IGLEAl$M»111U1a. 

8 

" 
4 14 ~ !~~u~,c~!11N1 

> 16 ~~ ! ~~EMI.M LAHN) 

0 
0 
0 

l l ~ =~l.MlWOCWYADORIJZNllW.l 

12 7 ~~fW.ffllW.IIMRW.FUUIWMRWJ 

8 23 ~'i.:.'i~EOM~?c!~~OVIS,,'IMJSMS,1 
10 9 22 

11 11 32 

12 10 17 

13 7 

14 14 14 

NO PUEDO VOLVER 
llrfTOCAIU {CAl'IHl. LATINt 

NINA BONITA 
Ptllil) Y IIAQIO \M.ACHtTEAJNMRSAl MUSIC lATINOf 
AMARTE A LA ANTIGUA 

LA DESPEDIOA 
IIADDY YANKEE (fl c.ARIEIJSONY WJSlC urn, 
LA VIDA ES ASI 
IVY QUCfM •M",(;HEIEJIINTVtllSAL MUSIC Ull!iOJ 

16 'l7 ~ .. ~~i~ ............ .,-.. ,., ... , 
16 15 21 !!CUJH1$Aii!!~.~U~~g~t&N 

18 10 ~ ';.~::,~~s';,~Sl~ UESTRO 

20 28 ~~ ,!i!!:,~::>:~~t0i$.& 
21 7 ~~~!~~NP,~~S PATAS 

20 17 JO ~!Ni!:1o~ ~10, 

21 HI 13 WN<A WN<A (THIS TIME FOR AFRICA) 
SIUDl.l JUl.flllCSHlYGMIUIIO (['1C.ISO..'fl' WU:SIC LAIIN 

22 8 i-=-~ "'==IL:=,'~:.:~ =~A'-'~Ro;L ~::,o::::•~=--".,,io~::::: .. , o_R ____ _ 

23 13 ~~ ,m. ""-WI ILAFAWAGI 

29 4 

a 24 8 

• 32 

ff 26 11 

t! 36 • 

29 27 7 

30 30 14 

G 38 3 

G 34 

G .. 2 

LOVE THE WAY YOU LIE 

TE COMENCE A QUERER 
TITO •[llAMIIHO" (SIENTEI 

CORAZON SIN CARA 
l'NNC( Mm: (l(JIJ SIOP) 

NUE$TR0 AMOR SERA LEYENDA 
MEJAIIDAO U.Jtl [WARMER LATIKA) 

TUS OJOS NO M E VEN 
IOfY M(NHAIIA (CAPITOL LATINI 

NI EL DIABLO TE VA A OUERER 
LO$ RIEUAOS O(L ltORl( {FOJIOVISA) 

CUANDO, CUANDO ES? 
HIIIIIIMXIIWIJM'M/r0£IUIMRS,lilot.6Cl.Ntq 

LA GUAGUA 
JUAN WISiUUIRA Y . .. (CAPITOL UTUI) 

ESTOY ENAMORADO 
TlfAUli FUT, rtOROCANl{SONYIWSIC LATII() 

Ml NECESIDAD 
~ UP() MONTEZ tll; OUl'lAllliO (OC$AJ 

34 28 11 Ml AMOR ES POBRE 

:t7 33 WISIN,Y'-HOO. VM,1£1£1(.1.IN\(RW.IAIJS(;UJ~ 

G) 42 2 ~~~~ UNIOZAm 

- 35 19 ~:i~~~~( LUMON 

CALIFORNIA GURLS G 41 KATY PERRY FU,1, .$IKIOf' D0641 CCAPtlOl) 

50 
2 

toltJUIIITO ATAROEC:tll (DlSA.IASl) 

I BREAK YOUR HEART 
-46 l7 ~ TAIO CRUZ ft&J, WOACIUS (MtRtUM'YJIDJMG 

DANZA KUDURO 
DONQMUti u.r;allO~rt\.N\ER:SAlMJSICV11(1! 

QUE BUENA TU TA 
fUEGO (CHOSEN f(W (MEFtAlOJ 

lnriQIIOl~esiaspos~lislourtllNo. l oo ~ lroPl<,11 A1111i,i ,s "(uan<lo Mt Enamor,• 
le,pslO•lw!lll&,.lestGalnerhonon(1.8 • 
ml~on 11!1- ln)llres!loo~ ~ 16%, 
aaonling lo Niellen 80S). lls last chart-
tollll'! ,.,. • ., tht ,,.1u,«1 artist oo W'oin 
& landel's 2009 ~~ "&adas A TI." 
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~= es ARTIST Ii 111 llllE {IMPJIINT I OIS1R18lrt IIG U 8UJ 

0 Imm RICARDO ARJONA 
POQIJt1UOtA 'WAEI.M£R LAI@ saw• i 

2 1 8 ==~~tnrl~~ 
0 2 
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0 I.Ji DULAIIUI LA MAfAIA 1711 

" 3 2 MANNY MANUEL 
MTAIO) R SOI.~ lillSIC I.AlN)01J344tal..E 

7 • 3 LOS INQUIETOS DEL NORTE 
IIIIQAQIR.i(OIIQODcuutaQll·a,RIIIQJ~:.12 

8 1 6 SERGIO VEGA 
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II 9 29 CAMILA 
OUARTE Olli ANNI SOKY MUSIC LATIN Sia1 

10 11 12 JUAN LUIS GUERRA V 440 
.\ $0110E f;IJUWI CAPllOL L.\TIN -4?483 

11 lAIMlllAOORABllf>IEl.Ull)N[»:A£1El'.l,MAO<O 
TOOO DU'ENOE OE Tl OISA 1'21S6!HJMLE 
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11a.ou«0n:Y.\.\OUSU~~t.M.E 

13 10 26 PRINCE ROYCE 
PfllllU flO'r'Cf 10P SIOP 30l»O,IS(INY J,IU$l( L.tllH 

1• 12 64 AVENTURA 
MWJPAaUI l.AIW ~1,1,,1$1C l.A11H 

f) GRUPO MONTEZ DE DURANGO 
COIIUTILO- CHIUGO sml 01$.11'2150,,.,U 
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AIUJl:U .\ U .tllllGU.\ FONOVl$.I 3S•OU,'1JM~E 

17 ,. 
43~ :::~::S0

~~&u.u'+) 
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20 17 23 EL TRONO DE M EXICO 
Ola:110 Dt:Cllut WC n AMO HHMSA 36M&41M.£ • LARRY HERNANDEZ 
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OUOf LACNfflM. YOU.IN[N I DIS.\ 7BJ&\Ml ;. 
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e AKWID 
CLASlflCAIIO R M.\Cffll( 01-4$Sl:UMLl 

28 WISIN & VANDEL 
I.Ji RIVOWCIOM WY/lMCtllTf 012967 UMl E@ 

e 32 ESPINOZA PAZ ... ... ._ ·w • 
ff 19 • PEDRO FERNANDEZ 

I\Ulli<Ua ONJOIIOSS&'Mll'CNMSA354504\Mf (+) 
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$0l0JIJNTOA Tl 015A ?11SS6'\JMLE 
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G 27 18 DADDY YANKEE 
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G 29 39 PESADO 
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G 28 65 ;~~~: ~ Ki.<$t.m!.1'1Ml~. o .. 11 5 PEDRO FERNANDEZ 
W.SU,Ql,IB,,ONN)JQ~~~\M('+' 

18 10 VICENTE FERNANDEZ 
LlfMDltANODllAIICXlCOSIJN~U.tllfno&6 

18 15 9 CONJUNTO ATARDECER 
I OlOJUlrlO.\ 11 DISA n,ssS\IMlE 

17 14 17 JUAN GABRIEL 
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9 23 

14 S6 HECTOR ACOSTA Q 

10 ,.,S;JE~:=:::t""1 
12 12 S8 LUIS ENRIQUE 

• 15 57 -~~.,n~'"ELIG"'of _.:..._.•~1&1:"'"'"-; .. -,llW-"_"'_lu-•~ 
1• 13 3 .a~~,!u~•u~~:ill~~0~~~,~~~~~~~~~~~~i~z~c•~1--. 
e 17 61 ~=~::~~%.1eZ!UMUfl 
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~ TA#1~ 1G™irJ&N3002119£fUIJSICUTIN 
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0 1 1$ MARISELA 
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10 9 9 HILLSONG 
CON 1000 HILLSONG 31346/SPARROW 
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KllMtn .. ._lfltMiQlilM.l'IClfe.lD.AI 

13 10 38 ALEJANDRO FERNANDEZ 
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14 15 46 JUAN GABRIEL 
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18 16 33 ALEJANDRO SANZ 
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17 19 28 ROCIO DURCAL 
Duno 111scos $>$ SE-90&ISOAl'f "IISIC urn, 
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e JULIETA VENEGAS 
OfUCOSA SONY MUSIC \.llllf SSS71 

20 12 52 MARISELA 
11 nnos lNMORl.AUS VOL 2 IY &61S 

ARJONA RETURNS TO TOP OF CHARTS 
Grammy Award \\onner Ricardo Arjona returns to the top of the charts 

""th his latest set, "Poquiu Ropa; selling 9,000-plus copies in its fils t 

week, according lo Nielsen SoundScan. Despite lead single "Puente" still 

only bubbling under the Latin Pop Airplay chart, "Poquita Ropo" is Ar• 

jona's third No. 1 on Top Latin Albwns following 2000's "Gale ria Dribe" 

and 2008's ··510 Piso." On Latin Pop Albums, it's his fourth chart-topper. 

including 2007's "Quien Dijo Ayer." -Raf,ly Ramirt z 

Data for week of SEPTEMBER 11, 2010 
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PUBLISHING: EMI Music Publishing promotes Michele Sh· 
petner to senior VP of global services for North American 
operations. She was VP. 

DISTRIBUTION: Universal Music Group Distribution pro· 
motes Rob Hershenson to VP of marketing operations and 

TOURING: Podell Talent Agency promotes C.J. Strock to 
VP. He was an agent. 

MSG Entertainment names Phil Ernst senior VP of tour
ing productions. He was senior VP/lead booker at Live Na

tion in New York. 
Palace Sports & Entertainment in Detroit - which over

sees the Palace, DTE Energy Music Theatre and the 
Meadow Brook Music Festival- names Kim Klein VP of 

marketing. She was marketing director at Journal Regis• 
ter in Pontiac, Mich. 

DIGITAL: MySpace appoints Rosabel Tao senior VP of cor
porate communications. She was the principal of a private 

communications consulting practice. 

LEGAL: Law f irm Bone McAllester Norton taps attorney 

Robert L. Baker to lead the firm's new entertainment law 
group. He was a founding member of law firm Baker & Kelley. 

FOR THE RECORD: In the Sept 4 Executive Turntable, Michael 

Knox's most recent post should've been listed as an lnde· 
pendent producer for such acts as Jason Aldean, Trace Ad· 

kins, Montgomery Gentry and Hank Williams Jr. He recently 
joined publisher peermusic as senior creative director. 

- Edited by Mitchell Peters 

GOOD\MC)l~l(S_ 
NEVER SHOUT NEVER PROMOTES 
FLOWER POWER 
Singer/songwriterChristofer Drew, who performs under the 
name Never Shout Never, has taken a unique approach to pro
moting gardeni ng: Fan s who buy his newest album, "Har• 
mony," will find a small sheet of paper embedded with 
wildflower seeds and instructions on how to grow them. 

• J feel like kids these days don't plan t flowers or anylhing 
like that," the 19-ycar-o ld arlist says. "Growing up. my mom 
always got me into that. I remember the feeling of g rowing 
something and having to take care of it. It makes you realize 
that there's life other than us humans." 

To grow the seeds, fans are directed to soak the piece of 
paper in a glass of water foroneday, then plant the sheet under 
a thin layer of soil and water daily until the seedlings begin to 
e merge. The paper also plugs the website for the American 

Community Gardening Assn. (communitygarden.org). Alim• 
ited ed.it ion of"l-larmony" included a small flowerpot. 

Drew says his m ain goal with the seeds is to promote li fe 
in general. ·We're in a material world and somctimcs,11,•e for• 
get that we should be taking care of the Earlh, because it's k ind 
of all we got," he says. 

Although his busy caree.r doesn't aUow much time for gar• 
deningat home. Drew notes that he's '"trying to grow my own 
weed sometime soon." 

" Harm ony" (Loveway/Sire Records) debuts this week at 
No. 14 on the Billboard 200 with 23,000 copies sold, accord• 
ing to Nielsen SoundScan. - Mirc/1ell Porers 

f 
i 

The music commuf\lty came together Aug. 29 In downt01Nn Nashville 
to celebrate proneenng artists Fred Foster. Kns Kristofferson and 
Willie Nelson receiving the seventh afVlUal Le~ershrp Music Oale 
Franklwi Award. Vince Gill hosted the ceremony for a packed 
room of music industry executives. creators. friends and family. 

ABOVE: Event producers and honorees pose for a phQto atter the 
event. From le~: Country Music Hall of Fame and Museum directo r 
Kyte Young, Leadership Music executive d irector K.en Oertley, Kris 
Kris:tofferson, Fred Foiter, Wlll'e Ne l50n, Leadership Music board 
president and Flood, Bumstead, Mccready & McCarthy partner 
JamM' Chffk and BMI president/CEO 0.1 Bryant. 

LEFT: Willie Nelson, Shawn Camp and the house band for the 
evening led a rousing finale of "'On the Road Again," during whlCh 
they were 101ned by Kris Krlttofferson, Lyle Lovett. Randy Travis. 
BIiiy Swan. Char1ie McCoy, .Jamey Johnson and Vince Gill, Performing 
oostage a,e (from left) Swan. Kristofte,son and Lovett 

BELOW: "'Listening to peopkl- say all of these nice things, I almost 
9-Bve myself a standing ovattOn," Wlll6e Ne lson joked during his 
acceptance spc-ech. He's pictured he<e accepting his award from 
tongt1roe friend and colleague Bronda LM. 

! -=~w~---•~-w••Letterman." ~rry was thef'e for -uve on Letterman," an exclusive onlme con-
cert of songs from her new atbum, which w,;as streamed live m)m the venue. From left 

ate Cap.tot senior VP of promotion Dennis ReeH, EMI MUS4C SeMces & Label Se<v1ces execu-
tive VP Dominic Pandiscla,. EMI pres.ident Colln Flnketsteln and executive VP of marketing and Pl'OITIO

tion Greg Thompson; ~rry; EMI coo Ron Werre, CFO Paul Kahn, senior VP of fmance (Qr North America 
commercial operations David MU..,, sen~ VP of ne-w rm.~ic hnance Joe Gillen, senior VP of global d'Qital market
Ing Bernand Bodson. and Capitol Records VP of pop promotion and marketing Joe Aalney. ~ro GAMllu.A POArti:t 

SEPTEMBER 11, 2010 I www.billboard.b;z I 49 



www.americanradiohistory.com

ABOVE: Recording artists came out en masse to New 
Yort(s Lvc.ky Strike L~nes Aug. 23 to celebrate YRB 
magazine's Art Issue designed t,y hip-hop artist/ 
produ~er Swizz Beatz and artlst/wnter VaSht1e Kola 
From left are Mary J. Blige, Estelle (who bowled a 
stril<e on her first turn while weanng purple leopard 
pumps) and Beatz. ~o,os ciQOCJw1R£1"IA.GC 

BELOW: Swizz Beatz and VaShtle Kola entoy the party, 
sponsored by CIROC Vodka, 

ABOVE: Sony Music chief cre3tivo officer Cllvc Davis and Carlos 
Santana hosted a private VIP l1srnning event Aug. 25 to unveil 
Santana's new album. "Gu1t3r He.lven . . The Greatest Guitar Class,cs 
of All,~ due Sept 21 on Arista Records. Plctured here .nre Sclnt.lM and 
Davis befOf'e the even,ng·s fest1v1ties. PHOIOS LESTERCOl-iEl<;/WIIU.lMA.GE 

RIGHT: After the listening sess100, Carlos Santana gave a special 
performance of his. residency show 1n Las Vegas, -supem.ltural 
Sont.1na: A Tr11) Through The H,ts," where for one nlghl he was 
10.ned by guest vocalists India.Arie, Chris Daughtry and Gavin 
Ros.sdale, all of whon, .!!re f&Mored on l'HS new album. Fr0tn left are 
Olivia Harrison, wtdow of Ge0<ge Hamson; Clive Davis; Santa~; 
Aire, Rossdale; Daughtry; RCA Music Group executive VP/GM Tom 
Corson, and Santana·s manager, Michael Vrlonls 

Amcrlcan Airlines' ~ 
BlackAtlas,com, a sodal network 

that combines the features or a travel site 
with th«? power of social networking to prov1d«? \ 

travelers with an opportun,ty to share experiences 
unique to the Atr!can•Amerlcan community, hosted an 

Intimate concert Aug 30 at New York's Bowery Ballroom 
by John Legend and the Roots in celebration of their album, 

'"WAKE UPJ," due Sept 21 on Columbia. From left are A~rican 
Airlines VP of New York Art Torno, Lege,nd and BlackAtlas.com 
edtlor•aHarge Ne lson George. PHOTO OAA10 CA"1lATORuPICTI.Rt:(l;RQUP 

On Aug. 30, Chayanne signed an exclusive worldw,de co-publishing 
and copynght adm1nlstrat1on agreement with peermusic. The deal also 
encompasses his pubhshing companleS (Lorisa. El Ruxon and Lo, Loma) 
and the writers who are signed to them. lnctod.ng Carlos Celles, Jose 
Javier D1.112 and Paolo Tondo. Flanking Chayanne at the s19n1ng are 
Julio Bague, peermuslC creative director for the E.:ist Coast and Puerto 
Rico (left), and Chayi,nne's m.1nager. Patty Vega P--tOto i:it:fi;.,.usJC 

Rubywo,l(s 
act Rodngoy 
Gabriela welcomed 
Zack de la Rocha of 
Rage Again.st the 
Machine for a spec.al 
appearance at the duo's 
show at the Red Rocks 
AmpNtheatre on Aug 20. De la 
Rocha's appearance was ,n sup
port or the Sound Str'1ke. whteh 
represents a gmop of cSrt1sts who 
ha\1'1:!: taken a stand for ovll .1nd 
human rights by Joming the grow• 
l:ng boycott of Arizona due to the 
pas.sage of the state's Immigration 
law. Ptctured before taking the stage 
are (from left) Rodrigo, Oe la Rocha 
and Gabri~a ~TO A.TO A'CCORDS 

ClCOcwriOl'lt 2010bJ.SGk,b,l,IM~ LLC.Al riQllt1,...-4NoPM1olllll$i:,ubllu,llo,,!1N1y k r•ocri.oc:H,~ln~fflti..r ... ws1-o,u......,..ted,ln""" tOffllO,~W,VfflHl'tl,t6tclf"ONC.,~.Ohol~•t<OrdlntGor01:i.-iM. WIINNA~orio.wri'l1~~c,flt,tll)lbll$ht,f.8U.90A.ROMAGAZINEOSSN 
0006--2Sl():VSP$0S6--I00)11~we,el,:ly~..::eotl'Ol" ttle_t _ kln0e<~ • ..idthefv'l4~1n-'--Y,bydG!otN,IMNI.I.U.C..770a.o.dw-w,New"fort..N:¥'. ~9S'>5,~--.. :annual"'1•-~~u.s ,utt..oo.eontlr>.nt..i(tlll"OC>t'ffll~~~l-kl\lM,~~ ......... ~ 
LP:ffl~,En,Q~d~9£F.~..,tdM&~attll.-8'1tllhPol.l:Offlc• . J.IOM109.000)W'l..~CI06tlOt:l'Aid~N-\'o,1(,,N,YftMdM~lional/lWUftOoffic'"-~1M1ter.~~~~oladdro-uta.Bl~P.O.&e;.- l S'iS.~l.6006S-3S,S.C,.NtllMd~k ca,pll,la,lsa:i-dM• ~ 
onrnk-tofilmlto,nl(ra,1Mic:roloml,Rout•100, Millwood,N,Y. IOS4GotlC«murivwMy"Mluotilrnl,P.O.lkn:13"6, AnnAfbof, Ml•8106.. , o,~1cont.act:Rot.-Hnl.oll,~•ttMYG~l--Tl7•SOS.-9701.ut.1l&.UNklr ~Put:MutlonH.all..,.__No..-00Jlnt.-..iumllndellwfebleCan.adlan.tdrflM'lta. 
DHl.GloblllMll1t,7•MBafflRd#2,~0NUT1U.Vot.122~l6.~oMll'lthotU.SAFo,o,oq,i<A;K,trlplk)nlffl'onMtkll\ulU6-65"-s&6J..Fo,~.-.tloftlnfoffll.Mlar\,(.all 80(),65$ol,J72(~U.S..:IM7•SS9-~1)o,.-..itblllboMI.--.IOC~Offl.F<Ol',,,,,olhMlneotll'IM&on,uH~-4400. 
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-
Toni Braxton encourages you to learn the signs of autism at autismspeaks.org 

Early diagnosis can make a lifetime of difference. 

fl 2010 Autism Speaks Inc ''.Autism Speaks" and It's time to hsten & design are trademJrks 
owned by Autism Sreaks Inc All rights reserved Courtesy of The Recording Academy 

AUTISM SPEAKS 
lfo; tt111(' to h-.h-11 
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September 15-16, 2010 • The Westin Michigan Ave • Chicago 

CALLING ALL ARTISTS 
Register today for a chance to be spotlighted in Billboard AND 

have your music heard by the key influencers plac ing music in advertising, including: 

JONATHAN AZU 
EVP. Business 

Development & Marketing 
Superlly 

KEITHGAROE 
President 
PAIO,lnc. 

OLLY BARNES 
Fooocl« & CEO 

Go Mlx 

MONTE HENIG£ 
CEO 

Romane Fragrances 

IJ 
CHERYL BERMAN 
Chairm.,n/Wr1tcr 
Unouncled, LLC 

TODD JACOBS 
l\ge<ll 

WiniamMorris 
Endea"°' 

JESSICA BEUTLER 

- Soonso<>h/p Cooroinato< 
MAC Presents 

STUMP MAHONEY 
Mus.c & Audio 

P,,odu= 
Drafttcb Chic.ago 

GARY CAL.AMAR 
President 
Go Mu,lc; 

JEREMY PETERS 
Di~0r or Creative & 

8uS1nCS1 Affall'$ 
Ghosdy So,gs 

ANDREJ CHAHINE 
0-..two 

Ctamer•KrasseU 

ERIC SHEINKOP 
President 

Mu$k Otoalers, LLC 

JON COHEN 
~ 

Comentone 

BRYA N RAY TURCOTTE 
Partne,/ 

Creative Director 
SETA Petrol 

BONNY DOLAN 
ExecutiYe Producer/ 

Artist Liaison 
commo 

ALEX W HITE 
Co-Foullder & CEO 

Next Big SOond 

And many other power players behind major brands such as: 

AirTran Airlines • Audi • Bacardi • Burger King • Chevy • Coca-Cola • Converse • Coors • Corona • Croes 

Dr Pepper • General Motors Company • Hewlett-Packard • Kellogg's • Kmart • Levi's • Nike • McDonald's 
Motorola Porsche • Ray-Ban • Smirnoff • Tic Tacs • Victoria's Secret • AND MANY MORE 

PLUS ... 

f!I 
KEYNOTE: ZAC BROWN 
OF THE ZAC BROWN BAND 
Join this Grammy-winning frontman as he 
discusses the band's massive partnership 
with RAM Truck Brand, their new album 
"You Get What You Give," and more. 

PANEL TOPICS INCLUDE: 
• BEYOND THE TV COMMERCIAL: How agencies and artists are striking new deals with brands 

• MUSIC SUPERVISION 101: Top sups talk about how they find the perfect songs for ads 

• HIT THE ROAD, ACTIVATE YOUR BASE: How can artists get corporate dollars to help 
them hit the road & the benefits for brands to be a part of a tour 

• HELP ME MASTER: Lawyers and publishers talk about the nuts and bolts of p lacing tracks 

• IT'S THE MOTHERLOVIN' REMIX: How new trends in technology are shaping ad campaigns 

• CASE STUDIES: Bud Light Lime & Kid Sister, Mountain Dew's Green Label Sound and MORE 

Register Today & Save! MusicAndAdvertisingFall.com 
Registration: Lisa Kastner 646.654.4643 • LKastner@Billboard.com • For Custom Sponsorships: Kim Griffiths 646.654.4718 • Kim.Griffiths@Billboard.com 

Hotel: The Westin Michigan Avenue 312.943.7200 

IN ASSOCIAT ION SPONSOR: =-DEALERS CONFERENCE SPONSORS: ilbkco • • LOEB& m.a6tca/i 
- LOEB...... ..,_., 
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